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 almost  as  good  as 

WOR's  135,000  watts,  huh?" 

Six  15-minute  evening  programs  attracted  more  listeners 

than  any  others  in  Greater-New  York  during  the 

months  of  October  and  November.* 

Five  of  these  programs  are  on  WOR 

It  becomes  increasingly  apparent  that  WOR's  power 

of  135,000  watts**  gives  its  sponsors  that  listen- 

ing edge  which  attracts  more  listeners  than  its 

competitors;  and  gives  these  sponsors  a  bigger 

profit  for  their  advertising  dollar. 

*As  revealed  in  the  C.  E.  Hooper  New 

York  area  audience  check  for  October- 
November. 

**  WOR's  unique  directive-array  concen- 
tration of  power  more  than  doubles  the 

impact  of  its  basic  50,000  watts. 



There  is  no  need  for  a  third  degree  to  "pin  the  goods"  on  WLS — 

or  any  WLS  advertiser — we've  delivered  the  "goods"  too  often  not  to 
he  happy  to  talk  about  it.  For  example,  Mr.  Herbert  McLaughlin  (the 

Manor  House  Coffee  McLaughlins)  recently  stated: 

"While  our  Manor  House  Coffee  sales  have  steadily  in 
creased  from  year  to  year,  the  per  cent  of  increase  went 
up  decidedly  when  we  again  added  WLS  in  November, 
1939,  to  our  advertising  schedule,  and  this  larger  per  cent 
of  increase  has  since  continued. 

"Our  renewal  of  our  contract  this  fall,  taking  more  time, 
shows  our  faith  in  the  ability  of  WLS  to  produce  sales." 

We  repeat,  we  are  always  happy  to  talk  about  sales  results  from  WLS 

advertising.   Just  ask  us  or  any  John  Blair  man. 
870  KILOCYCLES 

50,000  WATTS 

National  Representatives: 

John  Blair  &  Company 



Hugh  B.  Terry 

#  The  KLZ  Broadcasting 

Company  announces  the  ap- 

pointment of  Hugh  B.  Terry 

as  Station  Manager,  effective 

January  1,  succeeding  F.  W. 

^Meyer,  resigned.  Mr.  Terry's 
experience  and  training,  as  Commercial 

Manager  of  KLZ,  Manager  of  KVOR,  and 

as  a  member  of  the  staff  of  WKY,  assures 

sponsors  and  listeners  alike  an  aggressive, 

efficient  and  productive  management. 

To  F.  W.  Meyer,  radio  pioneer  and  manager  of 

KLZ  for  many  years,  the  KLZ  Broadcasting  Company 

extends  best  wishes  for  success  in  the  operation  of 

his  own  station,  KMYR. 

l[ke  KLZ  BROADCASTING  CO. 

Denver,  Colo. 

F.  W.  Meyer 

Published  semi-montUy,  25th  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Pubucations,  Inc.,  870  National  Press  Buildine,  Washington,  D.  C  Entered second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C.,  under  act  of  March  3,  1879. 



Rating  ourselves 

as 

25  NEW  ACCOUNTS 

ON  THE  BLUE 

Axton-Fisher  Tobacco  Corp. 
"20  Grand  Saliitex  Your 

Happy  Birthday" 
Bank  of  America    "\John  Nesbitt" 
Better  Speech  Institute 

"Speak  Up  America" 
Brazil,  United  States  of 

"Pearson  &  Allen" 
Carter  Products   To  be  determined 
Chemicals.  Inc.  (House  Cleaner) 

"Just  Between  F riends" 
Clapp,  Harold,  Inc.  (Baby  Food) 

"Mother  of  Mine" 
Emerson  Drug  Co.  (Bronio  Seltzer) 

"Ben  Bernie" 
Grove  Laboratories  (Quinine) 

"Sherlock  Holmes" 
Gulden,  Charles  (Mustard) 

"Gulden  Serenaders" 

Howe,  Lewis  (NR's) "Fame  ({•  Fortune" 
Knapp  Monarch  (Filectric  Shavers) 

"Ahead  of  the  Headlines" 
Land  O'  Lakes  Creameries 

" Fdyar  A.  Guest" Lever  Bros.  (Rin.soj 
"Grand  Central  Station" 

Lever  Bros.  (Spry) 
"Uncle  Jim's  Question  Bee" 

Miles  Laboratories  (Alka-Seltzer) 
"Quiz  Kids" 

Modern  Food  Process  (Scrapple) 
"Olivia  Santoro" 

Xash  Motors  "John  H.  Kennedy" 
Newsweek 

"Ahead  of  the  Headlines" 
Ohio  Oil  Co.  "Marathon  Melodies" 
Sloan,  Dr.  Far!  (Liniment) 

"Ganylmsters" 
Standard  Brands  (Yeast  I 

"/  Love  a  Mi/stery" 
'J'exas  Corp.  " Metropolilau  Opera" 
Williamson  (.'andy  (O'iiciirv  |.;i:si 

"Famous  J iirij  Trials" 
Yeast  Foam  "Orrin 

C 

8  CONTRACTS 

RENEWED 

Colgate-  Pal  mol  i  ve-  Peet 
(Shave  Cream) 

"Bill  Stern  Sports  Review' 
Jergens,  Andrew  (Lotion) "Walter  WincheW 

Jergens,  .\ndrew  (Soaps) "Parker  Family 

Modern  Food  Process 

(Thrivo  Dog  F"ood) "Moylan  Sisters 
Pacific  Coast  Borax 

"Death  Valley  Days 

Ralston-Purina  (Cereals) 
"Tom  Mix  Ralston  Straight Shooters 

Welch  Grape  .Juice  Co. 
"Dear  John 

Williams,  J.  B.  (Shaving  (.'i-eani) "  True  or  False 

19  CAMPAIGNS 

CONTINUE  UNDER 

CURRENT  CONTRACT 

Adam  Hats 

"MadisonSq.  Garden  Boxing  Bouts" 
Anacin  "Easy  Aces" 
Anacin  "Just  Plain  Bill" 
Bisodol  "Just  Plain  Bill" 
Bisodol  "Mr.  Keen,  Tracer 

of  Lost  Persons" 
Cal-Aspirin  Corp. 

"Amanda  of  Honeymoon  Hill" 
Cummer  Products  (Energine) 

"Manhattan  at  Midnight" 

Howe,  Lewis  (Turns)  "Pot  0 '  Gold" Ironized  Yeast  Co.,  Inc. 
"Good  Will  Hour" 

Mystic  Laboratories  (Creams) 
"John's  Other  U^ife" 

Phillips,  Chas.  H.  (Magnesia) 
"Amanda  of  Honeymoon  Hill" 

Procter  &  (ianible  (Camay) 

"Pepper  Young's  Family" Procter  &  Gaml)le  (Chipso) 
"This  Small  Town" 

Procter  &  Gamble  (Crisco) 
"Vic  &■  Sade" 

Procter  &  (lamble  (Ivory) 
"Mary  Martin" 

Reynolds,  R.  J.  (Camels) 
"Luncheon  at  the  Waldorf" 

Sun  Oil  "Lowell  Thomas" 
Watkins,  R.  L. 

(Dr.  Lyons  Tooth  Powder) 
"Orphans  of  Divorce" Wyeth  Chemical  (Cold  Tablets) 
"John's  Other  Wife" 

6  CONTRACTS 
EXPIRED 

Air  Conditioning  Training  Corp. 

"Sidney  Walton  Music" Brown  &  Williamson 
"Plantation  Party" 

Canada  Dry  Ginger  Ale,  Inc. 

"Information  Please" Canadian  Railways  Association 
"Canadian  Holiday" (iordon  Baking  Company 

"One  of  the  Finest" Westinghouse  Electric  &  Mfg.  Co. 
"Musical  Americana" 



advertisers  rate  us: 

as  indicated  by  their  comings 

and  goings— chiefly  ̂ ^comings 

Things  have  been  popping  fast  and  furious  ever 

since  the  creation  of  the  Blue  Network  Sales  Depart- 

ment last  July.  We've  told  you  about  the  station  im- 

provements that  we're  making,  the  programs  that 

we're  building,  the  steps  we're  taking  to  assure  ad- 

vertisers of  greater  co-operation  than  ever. 

But  the  best  criterion  of  the  increased  selling  effec- 

tiveness of  the  Blue  is  the  action  of  the  advertisers 

themselves  —  those  hard-headed  gentlemen  who 

have  the  experience  and  judgment  to  get  the  most 

for  their  advertising  dollar.  We  present  herewith  the 

complete  picture  of  what  advertisers  are  doing  on 

the  NBC  Blue  Network — with  no  punches  pulled. 

Since  June  1st,  1940,  25  new  accounts,  Lord  bless 

'em,  have  joined  the  Blue  ranks.  8  old  friends, 

we're  pleased  to  report,  have  renewed  their  con- 

tracts. 19  satisfied  customers  (and  we're  going  to 

keep  them  happy)  are  continuing  under  current 

contracts.  6  clients  are  no  longer  with  us,  and  we're 

sorry  they've  left. 

But  there's  still  plenty  of  room  for  you,  Mr.  Pro- 

spective Advertiser,  on  the  NBC  Blue  Network. 

And  notwithstanding  all  the  improvements  going 

on  over  the  Blue,  two  facts  remain  constant.  First, 

the  Blue  still  concentrates  its  coverage  in  the  Money 

Markets,  where  the  nation's  buying  income  is  cen- 
tered. Second,  the  famous  NBC  Blue  Discount  Plan 

still  offers  national  coverage  at  the  lowest  cost  of 

any  medium.  For  example,  you  can  buy  a  half -hour 

coast-to-coast,  in  the  evenings,  mind  you,  on  the 

NBC  Blue  Network,  52  times  a  year,  for  less  than 

$5000  a  week.  Amazing,  isn't  it?  Better  call  in  that 

Blue  salesman  today. 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

M  E'V^yUF^^D  ^r 

0[?  000(3 



.  .  .  borrows  from  the  Far  East  in  extending  felicita- 

tions to  Broadcasting  Magazine  on  the  threshold  of  a 

PHILADELPHIA    New  Year. 

In  the  tongue  of  the  Oriental  Banzai  means  ten  thousand 

honors;  not  too  many  for  Broadcasting,  considering 

•  Its  faithful,  unbiased  reporting  of  all  that's  news  in  the 
broadcast  industry  ... 

•  The  dog  watch  it  keeps,  the  endless  vigil  it  maintains  out- 
side the  doors  of  the  F.C.C.  .  .  . 

•  Its  foresighted  editorial  policy;  that  has  often  pointed  the 

way;  many  times  called  the  turn  .  .  . 

•  Its  decision  to  go  weekly  so  that  we  of  the  industry  might 

have  all  these  good  things  in   spades  .  .  .  For  these  .  .  . 

Not  a  Happy  New  Year  to  Broadcasting  but  a  Banzai,  10,000  of  them,  from 

PHILADELPHIA 

uucnu 

uicnu 



NORTH  CAROLINA'S  No.  1  SALESMAN 
FREE  &  PETERS,  Inc. 

NATIONAL  REPRESENTATIVES 
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If  for  one  reason  or  another 

you've  never  exposed  yourself  to 
Free  &  Peters  service,  you  may  be 

surprised  to  discover  how  fast  we 

can  move — how  quickly  we  can 

furnish  the  dope  you  need — when 

you're  faced  with  an  emergency 
radio  problem. 

Not  that  we're  miracle  men!  But 

we  do  spend  our  days — and  many 

of  our  nights! — thinking,  breath- 

ing, living  radio.  As  pioneer  radio 

station    representatives,  there's 

hardly  a  spot  problem  we  haven't 

met  before.  And  we're  strategi- 
cally located  in  six  fully  equipped 

ofi&ces  throughout  the  country, 

ready  to  help  you  in  any  way,  at 

any  time. 

Why  not  "get  acquainted  with  our 
services  now — and  possibly  im- 

munize yourself  against  some  fu- 

ture emergency?  Incidentally — 

just  in  case  you  don't  know  it — 

our  services  don't  cost  you  a  farth- ing! 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN     .   .  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  .  .  IOWA  .  .  . WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO      ...     FT.  WORTH-DALLAS 
KOMA     ....    OKLAHOMA  CITY KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO KIRO  SEATTLE 

FREE  8e  PETERS,  inc. 

Pioneer  Radio  Station  Representatives Since  May,  i^^2 

CHICAGO:  ,80  S.  Michigan       HVH  YOHK.:  247  Park  Ave.     DtTHOXT:  New  Center  Bldg.    SAN  FRANCISCO:  iii  JaWtr     LOS  ANGELES:  650  S.  GrW     ATLANTA :  322  P<»/m<r  BWg. 
Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667 
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Armed  With  BMI,  Industry  ̂ Sits  Tight' 
Justice  Department  Action  Against  ASCAP,  NAB,  BMI, 

Networks  Is  Awaited  as  Consent  Decree  Fails 

By  SOL  TAISHOFF 

CONFIDENT  that  the  Gov- 

ernment's all-out  legal  assault 
against  music  pooling  will 
leave  the  broadcasting  indus- 

try virtually  unscathed  but 
will  spell  the  demise  of 
ASCAP's  domination  of  mu- 

sic performance,  major  ele- 
ments in  broadcasting  have 

adopted  a  "sit  tight"  attitude 
under  which  ASCAP  con- 

tracts would  be  permitted  to 

expire  as  of  the  year's  end. As  this  was  written  Dec.  30, 
the  Department  of  Justice  was 
poised  to  file  criminal  proceed- 

ings not  only  against  ASCAP 
but  also  against  NAB,  Broadcast 
Music  Inc.,  NBC  and  CBS.  Action 
against  the  radio  groups  is  pre- 

mised upon  alleged  boycott  of 
ASCAP  music  and  on  purported 
conspiracy  by  NAB  and  the  major 
networks  to  eliminate  competition 
[see  page  54D]. 

BMI  Gets  a  Trial 

Victor  0.  Waters,  special  assis- 
tant to  the  Attorney  General  in 

charge  of  the  ASCAP  litigation, 
planned  to  leave  for  Milwaukee  as 
soon  as  Departmental  approval  of 
the  proceedings  was  forthcoming, 
probably  about  Jan.  6. 

With  feeling  high  in  the  industry 
because  of  the  sudden  turn  in  the 
Government  attitude,  taken  only 
after  ASCAP  had  toyed  with  it  for 
weeks  on  a  consent  decree,  the 
broadcasting  industry  nevertheless 
was  determined  to  gvie  BMI  a  real 
trial  and  forego  the  use  of  ASCAP 
music  beginning  Jan.  1.  There  was 
no  thought  of  a  compromise  or 
reconciliation,  with  the  most  im- 

portant elements  in  the  industry 
willing  to  take  their  chances  on  the 
criminal  litigation. 
Reports  were  rampant  that 

ASCAP  would  make  a  sensational 
offer,  permitting  radio  to  use  its 
music  after  Jan.  1  until  some  sort 
of  reconciliation  might  be  worked 
out.  But  the  bulk  of  the  stations, 
plus  the  major  networks,  were  of 
the  view  that  no  last-minute  nego- 

tiations could  be  effected.  They 
were  satisfied  that  BMI  could  carry 
the  music  load  and  that  the  litiga- 

For  statements  of  the  oppos- 
ing elements  in  the  music  feud, 

see  page  54-D. 

tion  ultimately  would  wind  up  in  ra- 
dio's favor. 

The  Department,  following  the 
sensational  announcement  of  At- 

torney General  Robert  H.  Jackson 
Dec.  26  that  criminal  proceedings 
would  be  instituted,  proposed  to 
file  criminal  informations  in  Mil- 

waukee by  about  Jan.  6.  There  will 
be  separate  bills,  one  against 
ASCAP  and  the  other  presumably 
against  the  industry  groups. 

Avoids  Grand  Jury 

The  ASCAP  bill  will  be  all-in- 
clusive, seeking  the  indictment, 

without  the  usual  procedure  of  go- 
ing through  a  grand  jury,  of  its 

officers  and  its  24  directors,  plus 
all  of  its  publisher  members.  That 

against  the  industry  groups  pre- 
sumably will  be  aimed  at  the  NAB, 

but  not  its  individual  directors  or 
members;  against  the  officers  and 
directors  of  BMI  and  against  speci- 

fied officers  and  directors  of  NBC 
and  CBS  who  were  identified  with 
the  formation  of  BMI,  Mutual,  as 
a  cooperative  association,  was  not 
expected  to  be  included,  though  it 
would  be  affected  by  virtue  of  the 
presence  on  the  BMI  board  of  an 
MBS  officer,  as  well  as  the  member- 

ship of  MBS  stations  in  BMI. 
The  Department  had  planned  to 

initiate  action  against  ASCAP  be- 
fore the  end  of  the  year,  following 

up  with  the  filing  of  criminal  in- 
formations against  the  industry 

groups.  The  holiday  period,  how- 
ever, is  believed  to  have  interfered 

with  this  plan. 
It  was  also  clearly  indicated  that 

the  Department,  in  its  all-front  on- 
slaught on  music,  intends  shortly  to 

Next  Issue  of  BROADCASTING 

To  Appear  Jan.  13  as  Weekly 
WITH  THIS  issue  Broadcasting  terminates  publication  as  a  semi- 

monthly, and  hereafter  will  appear  as  a  weekly.  The  first  weekly  issue 
will  be  published  under  date  of  Monday,  Jan.  13.  Each  Monday  thereafter 
this  newsmagazine  should  reach  its  readers  as  far  west  as  Kansas  City, 
with  second-class  mail  delivery  indicated  for  the  remainder  of  the  coun- 

try on  the  following  day. 
Broadcasting  inaugurates  weekly  publication  after  more  than  nine 

years  as  a  semi-monthly,  under  the  same  ownership,  management  and 
publication  policies.  As  the  original  trade  journal  of  the  industry, 
devoted  entirely  to  the  interests  and  welfare  of  broadcasting  and  broad- 

cast advertising,  it  will  continue  to  espouse  full  freedom  of  radio  under 
the  American  plan  of  free  competitive  enterprise.  It  has  no  alliances 
with  other  publications  or  with  any  other  medium. 

There  will  be  no  change  in  format  or  outward  appearance  of  Broad- 
casting as  a  weekly.  The  magazine,  instead  af  averaging  about  100 

pages  per  issue,  will  run  about  60  pages  at  the  outset.  Full  coverage 
of  all  news  developments  in  the  business  and  conduct  of  broadcasting  as 
an  industry,  along  with  advertising  success  stories  and  features,  will  be 
supplied  as  in  the  past.  New  departments,  to  be  added,  will  emphasize 
business  news,  new  campaigns  and  success  stories. 

Broadcasting  gratefully  acknowledges  the  wholehearted  cooperation 
and  endorsement  given  it  by  all  segments  of  the  broadcast  and  broadcast 
advertising  professions  during  the  more  than  nine  years  of  its  life.  The 
last  decade  has  seen  the  full  flowering  of  broadcasting  as  an  industry. 
Broadcasting  hopes  it  has  contributed  in  some  way  to  this  development 
and,  as  a  weekly,  pledges  itself  to  continued  vigorous  support  of  whole- 

some operation  of  broadcasting  for  maximum  service  to  the  public. 

prosecute  the  American  Federation 
of  Musicians,  dominated  by  James 
C.  Petrillo,  largely  because  of  its 
enforced  employment  of  musicians 
by  broadcast  stations,  under  the 
1938  "Schedule  A"  agreement. 

Why  BMI  Is  Included 

Spokesmen  for  radio  were  indig- 
nant over  the  Department's  action in  proceeding  against  BMI,  set  up 

as  it  was  only  to  break  the  ASCAP 
stranglehold  on  radio.  Assistant 
Attorney  General  Thurman  Arnold 
took  the  position  that  the  Depart- 

ment could  not  proceed  against 
ASCAP  without  taking  cognizance 
of  the  purported  monopolistic  tend- 

encies of  BMI.  This  was  represented 
as  essential  because  the  broad- 

casting industry  controlled  the 
principal  exploitation  medium. Whether  conversations  would  be 
held  with  BMI  and  other  industry 
representatives  about  an  out-of- 
court  settlement,  was  problematical. 
It  is  known  the  Department  would 
like  to  see  the  industry  enter  an 
agreement  similar  to  that  proffered 
ASCAP,  which  was  rejected  at  the 
eleventh  hour.  Because  BMI  is  a 
new  organization,  without  a  record 
of  purported  wrongdoing  such  as 
ASCAP,  it  was  thought  it  could  ac- 

cede to  a  consent  decree  without 
seriously  disrupting  its  operation 
and  permit  it  to  introduce  an  ele- 

ment of  competition  desired  in music. 

Mr.  Waters,  assigned  to  the 
ASCAP  case  a  year  ago,  has  been 
devoting  practically  all  his  time, 
since  the  rupture  of  the  consent  de- 

cree negotiations,  to  the  drafting 
of  the  criminal  informations.  Unlike 

grand  jury  proceedings,  where  in- dictments must  be  procured,  the 
Anti-Trust  Division,  upon  its  own 
information  and  belief,  will  seek 
prompt  court  action  against  the  de- 

fendants named,  eliminating  the 
long  drawn  out  grand  jury  pro- ceedings. 

Hardly  a  Complaint 
While  a  number  of  stations 

signed  contracts  with  ASCAP  at 
the  eleventh  hour,  the  rank  and  file 
of  the  industry  exuded  confidence 
in  the  ability  of  BMI  and  non- 
ASCAP  houses  to  tide  the  industry 
over  the  critical  period.  As  a  mat- 

ter of  fact,  during  the  last  month 
a  minimum  of  ASCAP  music  has 
been  performed  over  the  networks 
and  there  have  been  no  complaints 
worthy  of  mention,  either  to  the 

{Continued  on  j)age  18-A) 
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Another  Boom  Year  Forecast  for  Radio 

Normal  Industry 

Stimulus  Bring  ] 

BROADCAST  advertising  pros 
Never  before  have  they  been 
And  a  few  of  the  more  cautic 

again  will  be  as  bright. 
After  a  record  -  breaking 

year,  the  industry  faces  the 
prospect  of  another  excursion 
into  new  high  business  levels 
— anywhere  from  10  to  25% 
above  1940.  The  conclusion  is 
based  on  a  nationwide  survey 
conducted  by  Broadcasting. 

This  anticipated  increase  is 

fairly  steady,  for  radio's  busi- 
ness chart  has  settled  to  a  con- 

sistent climb  quite  in  contrast 
to  the  spurts  of  earlier  years. 
For  several  years  the  volume 
of  time  sales  has  been  mounting 
at  a  regular  pace,  and  1941  should 
maintain  this  rate,  judging  by 
prospects  at  the  turn  of  the  year. 

But  a  few  smudgy  clouds  hover 
on  the  horizon.  They  are  war  clouds, 
of  course.  They  arise  from  a  war 
that  is  stimulating  current  business 
which  in  turn  stimulates  advertis- 
ing. 

The  clouds  are  sufficiently  omi- 
nous to  catch  the  wary  eye  of  the 

business  observer.  They  introduce 
a  big  IF  into  many  of  the  recklessly 
optimistic  predictions  of  conserva- 

tive analysts. 
On  the  Books 

This  IF  is  causing  many  timorous 
advertisers  to  hold  back  campaigns 
now  waiting  for  a  go-ahead  signal. 
Yet  business  actually  on  the  books 
indicates  that  all  branches  of  broad- 

cast advertising  will  start  the  year 
well  ahead  of  1940. 

Inspiring  the  prevalent  IF  is  one 
fear.  It  is  a  fear  of  priorities — that 
basic  requirement  of  efficient  pro- 

duction by  which  goods  needed  first 
will  be  produced  first.  Thus  a  thriv- 

ing auto  industry,  for  example, 
might  find  itself  thoroughly  crip- 

pled by  a  mandate  from  Uncle  Sam 
to  turn  out  needed  defense  mate- 

rials. Or  it  might  be  unable  to  ob- 
tain parts  needed  on  the  auto  as- 

sembly lines. 
Defense  stimulus  to  business  in 

general  is  creating  more  jobs.  The 
full  impact  has  not  yet  been  felt, 
since  much  of  the  early  activity  is 
devoted  to  plant  construction.  More 
and  more  jobs  will  be  created;  more 
and  more  payrolls  will  be  swelled; 
more  and  more  wage  earners  will 
be  buying  necessities  and  luxuries 
whose  acquisition  has  been  long  de- 

ferred; more  and  more  unemployed 
will  be  absorbed  into  industry. 

Increased  Government  taxes  are 
causing  many  concerns  to  spend 
money  for  promotion  and  market 
exploitation,  since  these  funds  are 
classified  as  normal  business  ex- 

pense. These  firms  take  the  posi- 
tion that  improvement  of  product 

appearance,  development  of  exist- 
ing markets  and  opening  of  new 

NEW  YORK 

By  BRUCE  ROBERTSON 
NO  STARTLINGLY  different  de- 

velopments in  commercial  broad- 
casting are  in  view  for  1941,  ac- 
cording to  the  more  than  50  radio 

executives  of  advertising  agencies, 
station  representative  organiza- 

tions, networks  and  stations  inter- viewed late  in  December  by  the 
New  York  office  of  Broadcasting. 

While  there  was  a  general  disin- 
clination to  look  any  farther  ahead 

than  the  first  quarter,  for  which 
time  and  talent  commitments  are 

already  pretty  well  set,  the  con- 
sensus was  that  radio  in  1941  will 

go  on  much  as  it  has  in  1940,  show- 
ing a  steady  but  not  spectacular 

increase  in  volume,  but  with  no 
particular  trends  with  enough  force 
to  alter  the  general  picture. 

Steady  Network  Gain 
Network  radio's  progress,  as 

measured  by  time  sales,  seems  to 
have  developed  a  normal  rising 
curve  instead  of  the  meteoric  spurts 
it  took  in  the  early  days  when  it 
was  just  being  accepted  as  a  pri- 

mary advertising  medium.  Time 
sales  for  NBC,  CBS  and  MBS  com- 

bined, for  the  first  11  months  of 
1940  were  16.2%  over  1939  billings 
for  the  same  period,  an  almost  ex- 

act repetition  of  the  previous  year's 
history,  with  1939's  network  time sales  totaling  just  15.9%  over 
those  for  1938. 

Spot  radio  billings,  according  to 
agencies  and  station  representa- 

tives, are  also  approaching  a  nor- 
mal curve  in  their  rise  from  year 

to  year,  although  still  increasing 
at  a  more  rapid  rate  than  the  net- 

works The  wide  variety  of  local 
situations  entering  into  the  spot 
picture  makes  it  more  difficult  to 
draw  general  conclusions,  but  it 
seems  true  that  while  many  major 
advertisers  have  used  spot  radio 
for  years,  both  as  a  primary  medi- 

um and  to  supplement  network  cam- 
paigns, other  advertisers  are  still 

"discovering"  this  type  of  broad- 
casting for  the  first  time. 

By  and  large,  however,  radio's increased  revenue,  both  network 
and  spot,  is  coming  through  in- creased expenditures  by  present 
clients  rather  than  from  an  influx 
of  new  advertisers.  Furthermore, 
the  growing  scarcity  of  choice  net- work time  available  has  resulted 
in  a  tendency  for  advertisers  to 
add  more  and  more  stations  to  the 
networks  carrying  their  present 
programs  rather  than  placing  ad- 

ditional programs  on  smaller  net- work hookups. 

Another  tendency,  almost  pro- 
nounced enough  to  be  called  a  trend, 

is  toward  expending  a  larger  pro- 
portion of  the  radio  dollar  for  time, 

with  a  curtailment  of  talent  costs. 
Dramatic  programs  are  becoming 
more  numerous,  variety  shows  with 
expensive  guest  stars  less  so.  In  the 
spot  field,  reps  report  the  greatest 
demand  for  announcements  and 
then  for  news  periods,  with  a  rela- 

tively small  interest  in  regular  pro- 
grams of  15  or  30  minutes. 

The  national  defense  program 
does  not  appear  to  have  had  any 

Progress.;  Defense 

Bright  Prospect 

;pects  for  1941  are  bright, 
brighter. 

3us  are  wondering  if  they  ever 

For  roundups  of  radio  pros- 
pects in  Philadelphia,  San  Fran- 
cisco, Detroit  and  Canada  areas, 

see  pages  30-31. 

trading  areas  for  their  products  are 
likely  to  bring  improved  sales. 
The  complications  of  war  can 

bring  quick  changes  in  the  business 
complexion.  Inability  to  get  luxury 
items;  labor  unrest;  mounting  Fed- 

eral, State  and  local  taxes;  Gov- 
ernment drives  for  funds;  threat  of 

an  axis  victory — all  these  and  many 
other  elements  tend  to  deter  the 
over-optimistic  observer. 

No  Saturation  Yet 
As  usual  the  industry  hears  from 

outside  quarters  that  all  good  time 
has  been  sold  and  that  only  unde- 

sirable time  can  be  bought.  The  sat- 
uration charge  has  been  hurled  at 

radio  for  many  years,  yet  the  in- 
dustry's sales  continue  upward  be- 

cause sponsors  want  to  use  its 
facilities. 

A  good  share  of  the  increase  in 
time  sales  comes  from  present  ad- 

vertisers, who  are  increasing  their 
hookups.  Scarcely  an  instance  of 
sponsor  cancellation  is  found.  In 
fact,  many  new  advertisers  are 
joining  the  radio  ranks.  Old  adver- 

tisers are  spending  more  for  time 
and  less  for  talent. 

Stations  are  learning  how  to  ap- 
portion their  time  more  efficiently. 

One  midwestern  station,  for  ex- 
ample, abandoned  a  long  afternoon 

sports  program  despite  the  fact 
that  it  was  sponsored.  In  its  place 
it  substituted  a  cooperative  pro- 

gram that  brings  in  much  more 
revenue. 

The  1940  increase  in  time  sales 
was  spread  all  over  the  field,  from 
network  to  local  business.  Based  on 

the  first  11  months  of  the  year,  net- 
work sales  were  up  16.2%  over 

1939,  almost  the  same  gain  that  oc- 
curred the  previous  year  [Broad- 

casting, Dec.  15].  Spot  also  is  gain- 
ing consistently  but  at  a  more  rapid 

rate  than  network. 
Some  elements  in  the  industry 

are  inclined  to  belittle  the  local 
effect  of  defense  orders.  They  take 
the  position  that  most  orders  lead 
to  other  orders  in  other  cities.  Fur- 

thermore, most  of  the  orders  are 
placed  in  major  markets. 

Empty  Shelves! 
They  will  take  cognizance  of  a 

defense  boom  only  if  dealers  start 
to  hound  factories  for  more  mer- 

chandise to  fill  shelves  emptied  by 
frantic  spenders. 

Army  camps  are  markets  for 
products  used  by  men.  Such  items 
as  cigarettes  and  shaving  ma- 

terials are  bought  by  men  in  uni- 
form. 

In  the  current  excitement,  a 
trend  has  been  observed  toward 
placement  of  national  advertising 
in  cities  under  50,000.  Many  na- 

tional space  and  time  buyers  are 
inclined  to  pick  out  the  large 
metropolitan  areas  for  their  cam- 

paigns. Within  recent  months  they 
have  been  found  devoting  more  at- 

tention to  the  smaller  sections, 
though  placement  of  advertising  in 
a  large  group  of  small  markets  in- 

volves mechanical  problems. 
Analyses  of  radio  business  pros- 

pects in  principal  markets  of  the 
United  States  and  Canada  by 
Broadcasting  staff  members  and 
correspondents  start  on  column  4, this  page. 

KGNC  Seeks  50  kw. 
A  HAVANA  Treaty  shift,  which 
would  give  it  50,000  watts  on  860 
kc,  is  sought  by  KGNC,  Amarillo, 
in  an  application  filed  with  the 
FCC  Dec.  23.  Now  on  1410  kc.  with 
1,000  watts  night,  2,500  watts  day, 
the  station  seeks  a  shift  to  860  kc, 
using  a  directional  antenna  for  day 
and  night  use.  The  channel  is  as- 

signed to  Ontario,  Canada,  for  use 
by  a  Class  1-A  station. 

SCRIPT  CONFERENCE  brought  this  group,  representing  sponsor, 
agency,  network  and  talent,  backstage  following  the  initial  broadcast 
of  the  weekly  dramatic  show.  Point  Sublime,  which  started  Dec.  16, 
under  sponsorship  of  Union  Oil  Co.,  on  14  NBC-Pacific  Red  stations. 
They  are  (1  to  r)  Ed  Barker,  NBC  Hollywood  account  executive; 
Robert  L.  Redd,  writer-producer  of  the  series;  Robert  Phillipi,  Union 
Oil  Co.  advertising-publicity  representative;  Arthur  Stewart,  vice- 
president  of  that  firm;  W.  A.  Newhoff,  manager  of  Domestic  Sales, 
Union  Oil;  and  William  Pringle,  Lord  &  TTiomas,  Los  Angeles,  account 
executive.  Seated  is  Cliff  Arquette,  star  of  the  program. 
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TROPICAL  setting  was  selected  by  Hayward  Hull,  agriculture  extension 
director  of  WAPI,  Birmingham,  and  Josephine  Campbell  for  their  wed- 

ding. Hull  at  one  time  lived  in  San  Juan,  Puerto  Rico,  where  the  cere- 
mony was  performed.  Here  David  A.  Brown  (left),  program  director  of 

WKAQ,  San  Juan,  and  John  A.  Zerbe  (right),  WKAQ  manager,  greet 
the  newlyweds  just  before  they  boarded  a  Pan  American  stratoliner  for 
the  return  trip  to  Miami. 

appreciable  effects  on  broadcast  ad- 
vertising to  date,  except  that  by 

stimulating  business  and  hence  ad- 
vertising expenditures  generally,  it 

has  undoubtedly  produced  increased 
expenditures  for  radio  time.  So  far, 
however,  these  increases  have  been 
distributed  rather  evenly  through- 

out the  nation's  markets,  with  rela- 
tively little  concentration  in  cities 

where  factories  are  now  working  at 
top  speed  on  defense  orders. 

Effect  of  Defense 

As  one  agency  executive  ex- 
pressed it:  "Our  clients  feel  that 

orders  for  ships  or  planes  or  mu- 
nitions in  any  particular  city  pro- 

duce other  orders  for  shoes  and 
overalls  and  tools  in  other  cities,  so 
that  for  the  present,  at  least,  their 
advertising  continues  to  follow  the 
line  of  distribution  and  to  be  con- 

centrated in  the  nation's  major 
markets.  However,  we  are  watch- 

ing the  situation  closely  and  it  is 
probable  that  when  more  markets 
are  added  these  defense  payroll 
cities  will  be  first  on  the  list." 

It  seemed  significant  that  no 
agency  executive,  in  discussing  the 
outlook  for  radio,  mentioned  the  de- 

fense program  until  the  interview- 
er suggested  it.  Equally  significant 

was  the  absence  of  any  mention  of 
the  music  situation  which,  while 
undoubtedly  a  matter  of  major  con- 

cern to  program  directors,  has  ap- 
parently had  no  effect  on  the  pur- 

chase of  time  by  any  advertiser. 
Not  a  single  cancellation  due  to 
ASCAP's  withdrawal  of  its  music 
from  the  air  on  Dec.  31  was  re- 
ported. 

Specialized  Lines 

Among  the  station  representa- 
tives were  a  number  who  cited 

large  increases  in  billings  for  sta- 
tions located  in  cities  where  defense 

orders  have  been  placed  and  at- 
tributed the  radio  increases  directly 

to  the  defense  expenditures.  Agency 
men,  however,  pointed  out  that  for 
the  most  part  these  cities  are  major 
markets  anyway  and  that  the  in- 

creases might  be  due  to  a  number 
of  individual  catises  or  simply  to 
general  increased  expenditures 
rather  than  to  defense  orders. 

The  only  direct  confirmation  of 
advertising  placed  specially  in  cit- 

ies where  factories  are  working 
night  and  day  came  from  an  agency 
handling  a  cold  remedy,  with  the 
explanation  that  crowded  living 
and  working  conditions  such  as  are 
apt  to  accompany  any  sudden  in- 

crease in  employment  in  a  com- 
munity are  conducive  to  the  spread 

of  colds  and  therefore  such  com- 
munities are  in  more  than  normal 

need  of  cold  remedies  and  make  ad- 
ditional advertising  worth  while. 

Advertising  for  automobiles, 
watches  and  similar  articles  which 
might  now  for  the  first  time  in 
years  be  possible  purchases  by 
workers  in  heavy  industries  has  not 
yet  been  increased  in  war-order  cit- 

ies. "When  the  dealers  in  those 
cities  tell  the  factory  that  they 
need  more  merchandise  in  a  hurry, 
and  when  those  orders  mount  up, 
then  the  client  will  decide  those  ter- 

ritories are  worth  additional  ad- 

vertising and  we'll  begin  placing 
business  on  the  stations,  but  that 
hasn't  happened  yet,"  it  was  ex- 

(Continued  on  page  i.2) 

CHICAGO 

By  EDWARD  CODEL 
WHILE  optimism  in  the  Midwest 
runs  high  among  buyers,  sellers  and 
disseminators  of  radio  time,  a  feel- 

ing of  caution  prevails.  It  is  a  feel- 
ing perceptible  everywhere,  an  an- 

ticipation of  "the  biggest  year  in 
in  radio's  history  providing  (and 
here  fingers  are  crossed)  there  isn't 
something  on  the  way  to  upset  the 

apple-cart." But  since  the  future  can  be  de- 
termined only  by  the  past,  and  the 

last  six  months  have  shown  a 
sharper  percentage  rise  in  radio 
prosperity  than  ever  before,  the 
Midwest  is  detei-mined  to  relegate 
potential  dire  happenings  to  the 
background  and  put  foreward  its 
best  prosperity  manner.  It  may 
seem  somewhat  contradictory  to 
say  caution  is  prevalent  while  the 
outlook  is  bathed  in  rose-colors, 
but  that  is  the  Midwest  picture. 

The  Tax  Angle 

Possibly  the  key  to  the  expected 
1941  increases  in  promotional  ex- 

penditures by  sponsors,  even  more 
important  than  the  huge  amounts 
of  munitions  and  other  defense 
monies  being  distributed,  is  found 
in  corporation  income  and  excess 
profit  taxes.  The  increased  taxation 
should  result  in  a  greater  tendency 
on  the  part  of  sponsors  to  exploit 
more  markets  for  their  products, 
develop  additional  products,  im- 

prove packaging  and  generally  in- 
crease advertising  appropriations. 

But  defense  money  is  not  to  be 
taken  lightly,  especially  in  the  Mid- 

west where  a  goodly  share  is  being 
distributed.  From  the  Gulf  to  the 
Canadian  border  the  potential  buy- 

ing power  will  be  felt.  While  at 
present  the  expenditures  are  being 
spent  in  the  main  for  construction, 
capacity  operation  will  be  in  force 
before  the  new  year  is  well  under way. 

Perhaps  one  of  the  best  specific 
examples  of  what  is  taking  place  at 
stations  in  areas  directly  profiting 
by  increased  production  is  found  at 
WIND,  Gary,  Ind.  Gross  local  busi- 

ness has  increased  55%  during  the 
last  six  months  over  the  corre- 

sponding period  of  1939.  WIND  is 
among  the  stations  serving  the 
Calumet  industrial  area  compris- 

ing Hammond,  Whiting,  East  Chi- 
cago, Gary  and  other  Indiana  cities, 

as  well  as  many  Illinois  communi- 
ties at  the  lower  tip  of  Lake  Michi- 

gan. Steel  mills  in  this  territory 
are  working  at  full  capacity.  The 
buying  of  advertised  goods  is  keep- 

ing pace. 
Surprisingly  few  sponsors  have 

asked  for  "war  clauses"  in  con- 
tracts for  time.  In  a  thorough  sur- 

vey on  this  subject,  only  a  few  scat- 
tered instances  could  be  found.  For 

the  most  part,  when  such  special 
concessions  were  asked,  they  dealt 
with  talent  rather  than  time  sales. 
This  lack  of  fear  on  the  part  of 
those  who  foot  the  bills  is  an  en- 

couraging sign.  It  is  generally  con- 
ceded that  only  a  drastic  world  act 

— an  attack  on  the  U.  S.,  the  send- 
ing of  troops  abroad  for  actual  par- 

ticipation in  the  conflict  which 
would  mean  general  conscription, 
or  sudden  peace — would  throw  busi- 

ness plans  askew. 
If  England  is  successful  in  Af- 

rica, and  if  Greece  is  conclusively 
victorious,  it  is  felt  that  American 
business  will  prosper  even  more. 
There  is  a  natural  tightening  pe- 

riod in  progress  at  present.  A  good 
example  of  this  is  found  in  the  gen- 

eral delay  in  getting  large  national 
spot  and  network  advertising  cam- 

paigns under  way.  Although  they 
are  spending,  clients  seem  to  wait 
with  bated  breath  the  latest  war 
reports  and  seem  to  hedge  some- 

what in  "letting  loose  with  both 
barrels"  although  there  is  definite 
proof  that  many  large  campaigns 
are  set  and  ready  to  be  released  at 
a  given  signal.  This  may  in  part 
explain  the  general  air  of  caution. 

Plenty  of  Time 
Estimated  increases  in  local  and 

national  spot  business  in  the  Mid- 
west for  the  coming  year  run  from 

10  to  25%.  With  but  one  exception, 
agency  timebuyers,  representatives 
and  station  executives  kept  within 

{Continued  on  page  34) 

LOS  ANGELES 

By  DAVID  GLICKMAN 
CHALKING  UP  1940  as  one  of  the 
greatest  years,  if  not  the  greatest 
in  the  history  of  Pacific  Coast  ra- 

dio, Southern  California  broad- 
casters, station  representatives, 

agency  timebuyers  and  others  in 
the  know,  are  most  optimistic  as 
to  prospects  for  1941.  They  look 
forward  to  a  banner  year. 

Although  loath  to  estimate  how 
much  radio  business  will  be  placed 
during  the  first  quarter  from  the 
West  Coast,  many  predict  a  new 
peak  in  spot  broadcasting  for  1941, 
maintaining  the  pace  established  in 
the  last  quarter  of  1940.  Recog- 

nizing the  many  business  hazards, 
executives  nonetheless  expect  a  new 
all-high  in  every  branch  of  the 
broadcast  advertising  industry,  in- 

cluding regional  and  national  spot 
as  well  as  network  and  local.  There 
is  scarcely  a  pessimist  in  the  South- ern California  area. 

A  Slow  Start 
Unsettled  business  in  general, 

due  largely  to  labor  troubles  and 
hostilities  abroad  as  well  as  other 
factors,  got  1940  off  to  a  rather 
slow  start  on  the  West  Coast,  but 
summer  was  comparatively  slump- 
less,  and  a  boom  autumn  carried 
through  early  winter,  winding  up 
the  year  in  grand  fashion. 

With  1940  an  election  year,  prac- 
tically every  station  on  the  West 

Coast  came  in  for  a  goodly  share 
of  the  national  political  business, 
helping  to  swell  the  total  figures. 
Some  stations  received  additional 

political  revenue  from  local  elec- 
tions. Others  declared  that  political 

business  did  not  come  up  to  expec- 
tations and  the  boom  would  have 

been  a  reality  even  without  the 
election  money.  Pacific  Coast  re- 

gional networks  got  more  political 
business  than  ever  before  because 
of  the  national  and  state  issues, 
and  at  a  better  rate  too,  bolstering 

yearly  totals. Many  new  factors  enter  the  radio 
advertising  picture  for  the  coming 
year  and  help  explain  the  optimis- 

tic feeling  that  prevails  on  the 
West  Coast.  The  Pacific  Coast  in 
general  will  greatly  benefit  from 
the  national  defense  program.  A 
total  of  973  million  dollars  has 
been  allotted  to  the  Pacific  Coast 
for  defense  measures,  thus  creat- 

ing new  employment  for  many 
thousands  of  persons. 
These  industries,  concentrated 

largely  in  Southern  California  for 
the  moment,  will  exert  only  a  sec- 

ondary influence  on  broadcast  ad- 
vertising in  that  area  because  they 

are  not  users  of  radio  for  exploi- 
tation purposes.  The  stimulant  has 

increased  the  buying  power  of 
Southern  California  citizens  and 
hence  makes  that  area  an  even  more 
important  market  than  previously. 

With  the  marked  economic  up- 
turn felt  throughout  the  West 

Coast,  national  and  regional  manu- 
facturers and  distributors,  as  well 

as  local  retailers,  are  going  to 
cash  in  on  the  prosperity  being 
created  by  this  general  accelerated 
national  defense  program.  They  are 
increasing  advertising  budgets  for 
concentrated  campaigns  to  attract 
the  new  money.  Radio  is  to  be  in- 

(Continued  on  page  32) 
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Congress  Inquiry  Threatened 

In  Sale  of  WMCA  to  Noble 

Flamm  Asks  FCC  to  Reconsider  and  Dismiss  But 

New  Owner  Goes  Ahead  With  Plans  to  Operate 

Purchaser  of  WMCA 

DESPITE  rumblings  of  dire  de- 
velopments, including  a  Congres- 

sional investigation,  ownership  of 
WMCA,  New  York,  was  slated  to 
pass  Dec.  31  from  Donald  Flamm 
to  Edward  J.  Noble,  industrialist 
and  former  government  official,  for 
the  record  cash  price  of  $850,000. 

With  a  final  FCC  approval  given 
the  transfer  on  Dec.  17,  the  sales 
contract  called  for  transfer  of  the 
property  at  the  year  end.  Rumors 
were  rampant,  however,  that  Mr. 
Flamm  did  not  propose  to  consum- 

mate the  transaction,  and  might 
not  turn  over  title  to  the  station. 
While  formal  statements  were  not 
forthcoming,  Mr.  Noble  made  plans 
to  take  over  operation  as  sched- 

uled. Refuting  reports  that  he  was 
buying  the  station  for  other  indi- 

viduals, Mr.  Noble  said  Dec.  27 
that  he  was  acquiring  the  station 
with  his  own  money.  "I  am  not  act- 

ing for  or  on  behalf  of  anyone  ex- 
cept myself  in  this  transaction," he  said. 

Asks  Reconsideration 

Indicating  his  desire  to  kill  the 
sale  to  Mr.  Noble,  Mr.  Flamm  asked 
the  FCC  Dec.  23  to  reconsider  its 
approval  and  dismiss  the  transfer 
application.  Repercussions  in  Con- 

gress also  were  indicated  with  the 
receipt  by  the  FCC  Dec.  17  of  a 
request  from  Rep.  Wigglesworth 
(R-Mass.)  for  information  on  the 
transfer. 
The  Congressman,  who  is  a 

member  of  the  House  Appropria- 
tions Committee  handling  FCC 

funds,  repeatedly  has  sought  de- 
tailed information  on  station  trans- 
fers, in  the  past  having  alleged 

"trafficking"  in  licenses.  The  FCC 
1941  appropriation  now  is  before 
the  Committee  and  hearings  on 
justification  of  the  FCC's  funds  are scheduled  for  Jan.  8. 

The  Flamm  petition,  filed  in  his 
own  name  Dec.  23  recited  that  on 
Dec.  14  the  FCC  had  requested 
further  information  on  the  applica- 

tion and  that  his  counsel  had  been 
informed  that  before  any  action 
could  be  taken,  it  would  be  neces- 

sary to  supply  the  additional  in- 
formation. On  Dec.  17 — the  date 

of  the  Commission's  approval — Mr. 
Flamm  said  that  he  had  prepared 
a  petition  to  dismiss  the  applica- 

tion, in  accordance  with  FCC  rules, 
but  that  before  filing,  informal 
notice  of  the  Commission's  favor- 

able action  had  been  received. 
Specifically,  the  FCC  was  asked  to 
reconsider  its  action  and  dismiss 
the  application  for  transfer. 

Counsel  for  Mr.  Noble,  however, 
advised  the  FCC  Dec.  27  that  the 
matter  had  been  finally  agreed 
upon  by  the  Commission  and  that 
the  Flamm  petition  was  "frivolous". 

Quick  Action 
Acting  within  a  fortnight  of  the 

filing  of  the  application,  the  FCC 
by  a  3  to  1  vote  approved  the  sale 
on  the  basis  of  facts  contained  in 
the  application.  Commissioner  T. 
A.   M.   Craven,  it  is  understood. 

voted  for  a  hearing.  Casting  af- 
firmative votes  were  Acting  Chair- 

man Norman  S.  Case  and  Commis- 
sioners Walker  and  Payne. 

Because  the  transfer  contract 
contained  a  proviso  regarding  pay- 

ment of  907c  of  the  additional  tax- 
es which  might  accrue  after  Jan.  1, 

by  Mr.  Noble,  it  is  understood,  the 
FCC  expedited  consideration.  Ac- 

tion was  taken  at  the  last  meeting 
scheduled  for  1940.  The  next  full 
Commission  meeting  is  scheduled 
for  Jan.  7. 

Negotiations  for  acquisition  of 
the  station  occurred  during  latter 
November  between  Mr.  Flamm, 
president  of  Knickerbocker  Broad- 

casting Co.;  William  Weisman, 
vice-president  and  attorney  for  the 
station,  and  William  J.  Dempsey 
and  William  C.  Koplovitz,  former 
general  counsel  and  assistant  gen- 

eral counsel  of  the  FCC,  acting  as 
Mr.  Noble's  attorneys.  The  appli- cation for  transfer  was  filed  with 
the  FCC  Dec.  2. 

The  New  Setup 

The  new  WMCA  owner,  who 
holds  large  interests  in  a  number 
of  companies  aside  from  his  posi- 

tion as  founder  and  chairman  of 
Life  Savers,  plans  to  devote  con- 

siderable time  to  WMCA  operation, 
it  is  reported.  It  is  presumed  he 
will  survey  the  station's  operations 
before  announcing  new  policies  and 
personnel  changes.  It  is  understood 
that  Don  S.  Shaw,  executive  vice- 
president  and  former  McCann- 
Erickson  executive,  wiW  continue 
as  the  station's  director. 

Donald  Flamm  and  his  brother, 
Sidney  Flamm,  sales  head,  as  well 
as  Mr.  Weisman,  are  expected  to 
leave  the  station  immediately  upon 
assumption  of  its  direction  by  Mr. 
Noble. 

At  the  FCC  it  was  said  the  $850,- 
000  cash  transaction  probably  is 
the  largest  in  radio  history.  There 
have  been  a  number  of  stations  in- 

volving larger  amounts,  but  none 
on  an  all-cash  basis.  Such  stations 
as  KNX,  Los  Angeles;  WMAQ, 
Chicago,  and  WSB,  Atlanta,  have 
been  sold  for  prices  of  upwards  of 
$1,000,000,  on  terms.  These,  how- 

ever, were  clear  channel  outlets, 
whereas  WMCA  is  a  regional  sta- 

tion operating  on  570  kc.  with  5,000 
watts'  day  and  1,000  watts  night. 
WMCA's  location  in  the  country's 

first  market  enhances  its  value  con- 
siderably, it  was  pointed  out. 

Mr.  Noble  was  chairman  of  the 
Civil  Aeronautics  Authority  in  1938 
and  early  1939,  when  he  was  named 
Undersecretary  of  Commerce.  He 
resigned  the  latter  post  last  Au- 

gust to  return  to  private  business. 
Among  his  interests,  aside  from 

Life  Savers,  are  holdings  in  Sterl- 
ing Products  Inc.,  one  of  the  larg- 
est users  of  radio  time.  With  far- 

flung  business  and  financial  hold- 
ings, Mr.  Noble  maintains  an  ex- 

tensive advisory  staff.  It  is  pre- 
sumed that  this  staff  will  undertake 

an  analysis  of  WMCA  operations 
as  a  basis  for  future  policies. 

EDWARD  J.  NOBLE 

Sunkist  in  25  Markets 
CALIFORNIA  FRUIT  GROWERS 
Exchange,  Los  Angeles,  consistent 
users  of  radio  time,  in  early  Janu- 

ary starts  a  20-week  spot  announce- 
ment campaign,  utilizing  stations 

in  25  major  markets.  An  average 
of  one  spot  daily  is  to  be  used  on 
stations  in  19  major  markets  for 
Sunkist  lemons,  starting  Jan.  6. 
For  the  Sunkist  orange  campaign, 
starting  Jan.  13,  an  average  of  two 
spots  daily  will  be  used  on  stations 
in  six  markets.  Firm  also  sponsors 
the  twice  weekly  quarter-hour  pro- 

gram, Hedda  Hopper's  Hollywood, on  40  CBS  stations. 

More  Mueller  Spots 
C.  F.  MUELLER  Co.,  Jersey  City 
(macaroni),  on  Dec.  30  renewed 
on  the  following  participating  pro- 

grams: two  announcements  weekly 
on  the  Marjorie  Mills  program 
heard  on  seven  Yankee  Network 
stations ;  five  announcements  week- 

ly on  Home  Forum,  KDKA,  Pitts- 
burgh; Women  Only,  WHAM,  Ro- 

chester; Arthur  Godfrey,  WJSV, 
Washington;  Home  Chats,  CKLW, 
Windsor.  Sponsor  also  started  Dec. 
26  on  WABC,  New  York,  a  daily 
quarter-hour  news  period,  9-9:15  p. 
m.  Agency  is  Kenyon  &  Eckhardt, 
New  York. 

Fleischman's  on  15 
STANDARD  BRANDS,  New  York 
(Fleischman's  Yeast),  is  starting 
on  Jan.  6  two  one-minute  tran- 

scribed spot  announcements  twice 
daily,  five  days  a  week  on  the  fol- lowing 15  stations:  KSTP,  WOAI, 
WILG,  WHAS,  KOIL,  WSAA, 
WSB,  WSM,  WBT,  WCKY,  KNBC, 
KOMA,  WMT,  KSO,  WNAX.  Ken- yon &  Eckhardt,  New  York,  is 
the  agency. 

Vel  Suds  on  Five 

COLGATE  Palmolive-Peet  Co.,  Jer- 
sey City  (Vel  Soapless  Suds)  starts 

a  campaign  of  undetermined 
length  Jan.  6,  using  ten  weekly 
one-minute  transcribed  announce- 

ments on  KMBC,  Kansas  City; 
KRYR,  Bismarck;  WDAY,  Fargo; 
WFBM,  Indianapolis;  WOWO,  Fort 
Wayne.  Sherman  and  Marquette, 
Chicago,  is  agency. 

OKLAHOMA  GROUP, 

WEAU  JOINING  NBC 

FIVE  Oklahoma  stations— KAD A, 
Ada;  KVSO,  Ardmore;  KCRC, 
Enid;  KBIX,  Muskogee;  KGFF, 
Shawnee — will  become  affiliates  of 
NBC-Blue  Network  Jan.  1,  accord- 

ing to  William  S.  Hedges,  NBC 
vice-president  in  charge  of  stations. 
The  stations  will  be  available  to 
advertisers  only  as  a  package, 
which  will  be  optional  to  the  Blue 
Southwestern  group.  The  network 
group  rate  for  the  five  stations  will 
be  $200  per  evening  hour. 

On  Christmas  day,  WEAU,  Eau 
Claire,  Wis.,  joined  NBC  as  a  basic 
supplementary  to  both  the  Red  and 
Blue  networks,  with  a  network  rate 
of  $80  per  evening  hour.  Addition 
of  these  six  stations  brings  the 
total  number  of  NBC  affiliates  to 
227  as  of  the  first  of  the  year. 
WEAU  will  operate  also  as  a  unit 
of  the  Minnesota  Radio  Network. 

Further  network  changes  will 
take  place  around  the  first  of  the 
year  when  joint  affiliates  of  the 
NBC-Red  Florida  group— WFLA, 
Tampa,  and  WSUN,  St.  Peters- 

burg— both  of  which  shared  time 
on  620  kc,  begin  separate  fulltime 
operations.  WSUN  will  remain  on 
620  kc,  joining  the  NBC-Blue 
Florida  group,  while  WFLA,  as- 

signed to  940  kc,  will  join  the  NBC- Red  Florida  group. 

Hayes  Given  New  Post 

As  Manager  of  WABC 
ARTHUR  HULL  HAYES,  sales 
manager  of  WABC,  New  York, 
CBS  key,  has  been  appointed  gen- 

eral manager  of  the  station,  a 
newly-created  post,  it  has  been  an- 

nounced by  Mefford  R.  Runyon, 
vice  -  president  of 
CBS.  Mr.  Hayes 
will  continue  as 
sales  manager,  a 

post  he  has  occu- pied since  1937. Previously  he 

t— —  
served  as  eastern

 

sales  manager  of 
Radio  Sales,  CBS 

j^^^B  representative  or- 
ganization for  its M  &  0  stations. 

Hayes  was  made 
WABC  sales  manager,  the  station 
for  the  first  time  started  a  regular 
local  schedule  and  offered  time  to 
local  advertisers.  Previously  it  had 
had  no  staff  for  local  pi'ogramming or  sales.  WABC  now  has  its  own 
program,  sales,  sales  promotion, 
publicity  and  program  service  de- 

partments, as  well  as  an  appre- ciable list  of  advertisers  using  the 
station  for  New  York  campaigns. 

Mr.  Hayes 
When  Mr. 

Omar  on  20 

OMAR  MILLS  Inc.,  Omaha,  on  Jan. 
6  and  15  starts  a  21-week  schedule 
of  one-minute  spot  announcement 
five  days  a  week  on  20  stations  for 
Omar  Flour.  Stations  are  WDWS, 
WDAN,  WDZ,  WCBS,  WMBD, 
WTAD,  WGIL,  WHBF,  WKBB, 
WROK,  WISN,  WCLO,  WKBH, 
WEAU,  WSAU,  WTAQ,  WHBL, 
WAOV,  WIND,  WCFL.  Hays  Mac- 
Farland  &  Co.,  Chicago,  handles 
the  account. 

DORAINE  MUSIC  Publishing  Co., 
a  non-ASCAP  house,  reports  the  ac- 

quisition of  a  Latin- American  catalog 
of  .5,000  tunes.  Rafael  Petiton  Guz- 

man. Dominican  composer,  heads  the 
firm's  new  Dominican  and  Latin- American  division. 
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Treaty  Nations  Plan  Early  Sessions 

Engineering  Matters  to 
Be  Worked  Out  at 

Conference 

TO  WORK  out  final  phases  of  the 
continental  reallocation  embraced 
within  the  Havana  Treaty  plan, 
a  general  engineering  conference  of 
the  four  principal  signatories  will 
be  held  in  Washington  about  mid- 
January,  it  was  learned  officially 
Dec.  30  at  the  State  Department. 
Invitations  for  a  series  of  bi-lateral 
conferences,  issued  by  the  U.  S. 
Government,  have  been  accepted  by 
Mexico,  Canada  and  Cuba,  but  a 
single   conference   rather  than  a 

-  series  of  sessions  now  is  likely. 
With  the  reallocation  slated  to 

become  effective  March  29,  it  is 
thought  this  deadline  can  now  be 
met.  Clearing  up  of  engineering 
conflicts,  including  settlement  of  a 
ntimber  of  vexatious  questions  re- 

garding the  notorious  Mexican  bor- 
der stations,  will  be  the  primary 

purpose  of  the  Washington  en- 
gineering conference.  Heretofore, 

some  misgivings  had  been  expressed 
over  meeting  the  deadline  date,  and 
there  was  talk  of  a  possible  post- 
ponement. 

Border  Problem 

The  Mexican  Government  sug- 
gested a  general  conference  rather 

than  a  series  of  bi-lateral  sessions, 
at  which  each  nation  would  iron 
out  its  allocation  conflicts  with  this 
country.  Both  the  FCC  and  the 
State  Department  agreed  to  the 
suggestion. 

The  actual  date  for  the  confer- 
ence, which  should  constitute  the 

final  phase  of  the  long  drawn  out 
diplomatic  conversations  governing 
the  treaty,  has  not  been  designated. 
The  Department  is  awaiting  word 
from  Canadian  and  Cuban  officials 
on  the  suggested  mid-January  date. 
Because  the  Defense  Communica- 

tions Board  holds  its  committee  or- 
ganization meetings  during  the 

week  of  Jan.  6,  it  is  assumed  that 
the  allocation  conference  will  not 
be  held  tintil  the  week  of  Jan.  13. 
The  sessions  are  expected  to  last 
several  days. 
The  conversations  all  will  be 

within  the  framework  of  the  treaty. 
In  other  words,  no  new  allocations 
departing  from  the  treaty  provi- 

sions can  be  considered.  Clearing 
up  of  the  border  station  situation 
probably  will  prove  the  most  im- 

portant phase  of  the  conversations. 
These  stations  are  definitely  slated 
to  pass  out  of  existence  under  the 

-  treaty  terms. 
However,  a  gentlemen's  agree- 

ment regarding  certain  of  the  chan- 
nels had  been  entered  into  following 

ratification  of  the  treaty,  and  the 
Mexican  list  does  not  indicate  pre- 

cisely when  the  Class  I  facilities 
assigned  it  for  use  in  the  interior 
of  the  country  will  be  so  shifted. 
Apparently,  certain  of  these  facili- 

ties would  be  taken  over  by  several 
border  stations  until  such  time  as 
provisions  is  made  for  their  re- 

moval to  the  interior  points. 
This  country  is  expected  to  insist 

that  the  letter  of  the  treay  be  ad- 
hered to  and  that  the  notorious  bor- 

der stations  be  eliminated  as  of 
March  29,  assuming  that  date  is 
met.  One  of  the  principal  reasons 
for  the  agreement,  consummated 
Dec.  13,  1937,  was  to  root  out  such 
stations  along  the  Mexican  border, 
operated  for  the  most  part  by 
Americans  who  had  been  denied 
facilities  in  this  country. 

There  are  few  conflicts  in  allo- 
cations as  between  the  United 

States  and  Canada.  Cuba,  however, 
originally  submitted  an  allocation 

list  disregarding  many  of  the  en- 
gineering considerations  stipulated 

in  the  agreement.  Its  revised  list, 
however,  is  expected  to  accord  vvith 
th  treaty  terms. 

It  is  presumed  that  the  delegates 
from  the  signatory  countries  for 
the  most  part  will  be  practical  al- 
cation  engineers.  Since  questions 
of  treaty  policy  cannot  be  involved, 
the  sessions  are  restricted  to  purely 
engineering  considerations  as  speci- 

fied in  the  agreement. 

Coca  Cola  Discs 

Wait   Music  Deal 

Coste   Claims   ASCAP  Songs 
Are  Needed  for  Series 
THE  SUCESS  or  failure  of 
ASCAP  in  getting  stations  to  ac- 

cept its  licenses  for  the  right  to 
perform  its  music  will  determine 
the  future  of  the  Singin'  Sam  tran- scriptions sponsored  on  more  than 
200  stations  by  local  Coca-Cola  bot- 

tlers. Felix  W.  Coste,  vice-president 
of  D'Arcy  Adv.  Co.,  agency  for 
Coca-Cola  Co.  and  producer  of  the 
recorded  programs,  has  informed 
the  stations  now  broadcasting  the 
series  that  "we  know  of  no  way 
to  continue  this  program  without 

some  ASCAP  music." Mr.  Coste's  letter  followed  one 
sent  out  by  BMI  which  explained 
that  the  Singin'  Sam  recordings contained  some  ASCAP  music  and 
that  stations  without  ASCAP  li- 

censes after  Dec.  31  should  not 
accept  them  for  broadcasting  after 
that  date.  Statnig  that  this  letter 
that  date.  Stating  that  this  lettre 
dersanding  and  that  the  agency 
wants  to  make  its  position  clear, 
Mr.  Coste  continues: 

Remains  Neutral 

"We  know  of  no  way  for  us  to  con- 
tinue this  program  without  some 

ASCAP  music.  This  is  particularly 
true  because  many  of  the  numbers 

used  by  Singin'  Sam  are  "old  favor- ites" which  he  has  been  singing  for 
years.  So  far,  we  have  not  been  able 
to  routine  the  programs  satisfactorily 
with  non-ASCAP  music  exclusively. 

"We  are  anxious  to  be  neutral  in 
the  music  eontrovery.  In  fact,  we  are 
innocent  bystanders.  We  sincerely  hope 
that  the  whole  controversy  will  be 
settled  before  the  fii-st  of  the  year. 

"In  the  programs  which  we  have 
transcribed  for  broadcast  during  most 
of  the  month  of  January,  we  have  in- 

cluded some  ASCAP  music,  some  pub- lic domain  music,  some  BMI  music, 
and  some  music  from  other  sources, — being  careful  to  avoid  changing  the 
character  of  the  program  and  the  mu- 

sical formula  as  we  have  been  follow- 
ing successfully  for  more  than  four 

years." 

Three  British  Agencies 

Conducting  Radio  Drives 

To  Help  Victims  of  War 
THE  THREE  British-American 
war  relief  agencies — Bundles  for 
Britain,  British  War  Relief  Society, 
and  the  British-American  Ambu- 

lance Corps — are  conducting  sepa- 
rate radio  drives  for  funds. 

Headlined  by  stars  of  radio  and 
screen,  a  special  Bundles  for  Britain 
benefit  program  was  broadcast 
from  Hollywood  on  the  NBC-Blue 
Jan.  1  at  10-11  p.m.,  and  on  Dec. 
29  on  the  Milkman's  Matinee  pro- 

gram on  WNEW,  a  special  show 
was  broadcast  for  the  benefit  of 
the  same  organization.  The  British 
War  Relief  Society  is  sponsoring 
a  weekly  quarter-hour  variety  pro- 

gram, also  on  WNEW,  New  York, 
time  for  w'hich  was  donated  by  the 
station. 

Simultaneously,  the  British- 
American  Ambulance  Corps,  which 
is  currently  producing  the  Friend- 

ship Bridge  program,  broadcast 
thrice-weekly  on  WMCA,  New 
York,  has  announced  the  formation 
of  a  Radio  Wing  of  the  Corps, 
which  will  seek  to  enlist  support 
of  radio  talent  in  the  drive  to  pur- 

chase five  amphibian  airplane  am- bulances for  the  RAF. 

Naylor  Rogers  Is  Named  Head  of  WOV, 

Armstrong  to  WCOP  in  Bulova  Shift 

Mr.  Rogers 

WITH  APPOINTMENT  of  Naylor 
Rogers,  pioneer  West  Coast  broad- 

caster, as  general  manager  of 
WOV,  New  York,  and  the  naming 
of  A.  N.  (Bud)  Armstrong  Jr.  as 
general  manager  of  WCOP,  Boston, 
completion  of  the  top  personnel  re- 
organ  ization  of 
key  Bulova-owned stations  has  been 
accomplished,  ac- 

cording to  an- nouncement Dec. 
30.  by  Harold  A. 
Lafount,  general 
manager  of  the 
Bulova  outlets. 
Ray  Linton,  pro- 

gram and  talent 
repr  e  sen  tati  ve , 
has  been  named  general  sales  man- 

ager of  WOV. 
Mr.  Rogers,  for  11  years  part 

owner  and  director  of  KNX,  Los 
Angeles,  returns  to  the  East  after 
having  been  identified  with  the 
Keystone  transcription  network 
venture.  He  was  recently  with  In- 

ternational Radio  Sales,  heading  its 
Chicago  office.  His  appointment  to 
WOV  is  the  most  important  step 
in  a  general  reorganization  of  the 
station,  which  early  this  year  will 
begin  operations  with  10,000  watts 
and  move  its  offices  and  studios  to 

new  quarters  now  under  construc- tion at  730  Fifth  Ace. 

Leaves  Rep  Post 
Mr.  Armstrong  joins  WCOP 

after  more  than  12  years  in  radio 
and  newspaper  work.  He  accepted 
the  Boston  post  after  having  been 
with  the  Katz  Agency  in  Chicago, 
representing  broadcasting  stations, 
newspapers  and  farm  stations.  He 
succeeds  Gerard  Slattery,  who  re- 

signed recently  because  of  ill  health. 
He  was  with  WIBW,  Topeka,  from 
1930  to  1934  and  afterward  with 

the  Capper  Publications'  Chicago office. 
Mr.  Linton  has  closed  his  pro- 

gram and  talent  business  to  take 
over  his  new  sales  duties  at  WOV. 
After  several  years  of  local  and 
network  sales  experience  in  Chi- 

cago, Mr.  Linton  acted  as  Chicago 
representative  for  WMCA,  New 
York,  then  entering  the  program 
and  talent  field,  first  in  Chicago 
and  more  recently  in  New  York. 

Miss  Hyla  Kiczales,  manager  of 
WOV  for  the  last  few  years,  will 
remain  with  the  station,  assisting 
Mr.  Rogers  in  its  reorganization. 
While  no  details  of  the  new  sales 
and  programming  plans  have  been 
revealed  as  yet,  it  is  understood 
that  a  gradual  switchover  from 
Italian  programs,  in  which  field 
WOV  has  been  preeminent  in  New 
York,  to  a  more  predominently  Eng- 

lish program  schedule  is  planned. 
Stuart  Buchanan,  who  has  been 

appointed  program  director  of  the 
station,  entered  radio  via  the  Little 
Theatre  route,  leaving  a  directing 
post  with  the  Pasadena  Community 
Playhouse  to  join  KHJ,  Los  An- 

geles, as  program  director.  He  was 
with  Mr.  Rogers  five  years  at  KNX, 
in  charge  of  news,  sports  and  spe- 

cial events.  For  the  last  four  years 
he  has  been  with  Walt  Disney,  join- 

ing the  organization  to  direct  dia- 
logue for  Snow  White  and  since 

then  in  charge  of  voice  casting  for 
all  Disney  productions. 
WOV's  new  musical  director, 

John  B.  Meakin,  is  another  West 
Coast  radio  veteran.  In  1930  he 
joined  NBC's  San  Francisco  staff 
as  pianist  and  arranger.  He  served 
as  assistant  to  Meredith  Willson 
and  later  succeeded  him  as  NBC 
musical  director  in  San  Francisco. 
In  1938  MV.  Meakin  became  musical 
director  of  KSFO,  San  Francisco. 

Mr.  Armstrong        Mr.  Linton 

Four  studios,  designed  and  con- 
structed by  accoustical  engineers  of 

the  Johns-Manville  Corp.  along  the 
irregular-wall  plan,  are  included 
in  the  new  WOV  layout.  Studios 
and  offices,  which  together  occupy 
the  complete  12th  floor  of  the  build- 

ing, are  air-conditioned  throughout. 
Sound  pickup,  monitoring  and 
transmission  equipment,  both  in  the 
studios  and  at  the  transmitter,  are 
supplied  by  RCA. 

No  Lady  Is  ANN: 
IT'S  PROBABLY  happened 
before  and  it  vdll  probably 

happen  again,  but  it's  still worth  a  smile.  An  advertiser, 
new  to  radio,  scrutinized  the 
script  of  his  first  show  on 
WTMJ,  Milwaukee.  He  nod- 

ded approvingly  until  his  eye 
caught  "ANN:"  scattered 
throughout  the  show.  Glanc- 

ing up  at  a  nervous  produc- 
tion man  he  boomed  "Hey, 

what's  the  idea  of  having  a 

woman  read  all  this?". 
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Status  of  Anti-ASCAP  Laws 

Now  Up  to  the  Supreme  Court 

Highest  Tribunal  to  Review  Florida  and  Nebraska 

Statutes  Restricting  Monopolistic  Activities 

FINAL  adjudication  of  the  right 
of  States  to  enact  anti-monopoly 
laws  directed  against  purported 
monopolies  such  as  ASCAP,  will 
be  undertaken  by  the  U.  S.  Supreme 
Court  in  reviewing  both  the  Florida 
and  Nebraska  anti-ASCAP  statutes. 

Following  its  action  of  Dec.  9 
in  accepting  a  review  of  the  Ne- 

braska law  [Broadcasting,  Dec. 
15],  the  court  at  its  pre-holiday 
session  Dec.  23  agreed  to  review 
the  Florida  litigation  which  differs 
from  the  Nebraska  law  under  a 
1939  revision  of  the  statute. 
ASCAP  has  filed  a  cross-bill  in  the 
Florida  case. 

Florida  Ruling 

In  the  more  significant  Florida 
case,  the  three-judge  Federal  Dis- 

trict Court  in  Gainesville  last  Au- 
gust held  the  1939  revised  statute 

unconstitutional,  but  only  because 
of  its  conclusion  that  the  bad  pro- 

visions were  not  separable  from 
the  good,  and  therefore  the  entire 
statute  had  to  fall.  The  court  in 
substance  held  that  the  monopoly 
provisions  of  the  State  law  were 
valid.  It  was  because  of  this  con- 

clusion that  ASCAP  has  filed  a 
cross-bill  in  the  Supreme  Court. 

The  litigation  has  a  bearing  on 
the  current  ASCAP  controversy 
because  it  will  chart  the  future 
course  of  States  in  enacting  anti- 
monopoly  laws.  The  Florida  case 
tentatively  is  scheduled  for  argu- 

ment immediately  following  the 
Nebraska  case.  While  the  calendar 
has  not  yet  been  made  up,  it  is 
indicated  the  argTiments  will  occur 
in  late  February  or  early  March, 
assuming  the  parties  can  agree  to 
diminution  of  the  record  in  the 
Nebraska  case  in  ample  time. 
Whereas  the  Nebraska  case, 

based  on  a  1937  statute,  goes  to 
the  question  of  authorizing  public 
performance  of  music  after  the 
original  purchase  price  had  been 
paid  on  sheet  music,  the  Florida 
case  is  held  to  be  more  clear-cut, 
since  it  deals  directly  with  the 
question  of  monopoly.  In  the  Ne- 

braska case,  the  Appellate  Court 
held  that  the  State  law  violated 
the  Federal  copyright  laws. 
The  litigation  in  Florida  has 

been  virtually  constant  since  1938. 
After  the  1937  statute  had  been 
thrown  out  on  jurisdictional 
grounds,  a  Supreme  Court  review 
was  sought  and  while  the  court 
upheld  the  unconstitutionality  of 
the  statute.  Associate  Justice  Hugo 
Black,  in  a  strong  minority  opinion, 
held  ASCAP  to  be  a  price-fixing 
monopoly  with  the  power  of  life 
and  death  over  users  of  music. 

Afterward,  the  Florida  Legis- 
lature amended  the  1937  statute, 

removing  those  provisions  held  un- 
constitutional. It  was  in  this  case 

that  the  three-judge  court  con- 
cluded that  while  the  monopoly 

provisions  were  valid,  they  were 
not  separable  from  the  bad  pro- 

visions. This  opinion  was  regarded 

as  one  in  which  ASCAP  came  otit 
second  best. 

Invalid  Sections 
The  sections  held  invalid  by  the 

circuit  court  were  those  which 
sought  to  prohibit  a  combination  of 
two  or  more  owners  of  copyrights 
for  the  purpose  of  blanket  licensing 
at  blanket  fees,  unless  the  user 
was  given  an  option  to  pay  on  per- 
piece  prices,  and  a  second  which 
would  have  compelled  payment 
under  blanket  licenses  similar  to 
the  so-called  newspaper  contract, 
with  no  payment  on  programs  not 
using  ASCAP  music. 
Among  the  other  provisions  of 

the  statute  which  the  court  sus- 
tained were  requirements  that 

ASCAP  file  with  the  Controller  of 
the  State  a  list  showing  title,  copy- 

right number,  composer,  author  and 
publisher  and  other  essential  in- 

formation in  connection  with  each 
composition;  payment  of  a  two-cent 
filing  fee  for  each  number;  exhibit 
to  prospective  licensees,  upon  de- 

mand, a  copy  of  all  lists  filed;  pay- 
ment on  collection  of  compensation 

or  license  fees  on  numbers  not  filed ; 
payment  of  a  3%  privilege  tax. 

Since  the  incumbent  Attorney 
General,  George  Couper  Gibbs,  re- 

linquishes his  post  Jan.  1,  some 
speculation  exists  as  to  who  will 

WHEN  DETROIT'S  Old  Newsboys 
went  far  beyond  the  goal  of  $165,- 
000  to  see  that  no  child  was  forgot- 

ten at  Christmas,  Norman  White, 
WJR  production  chief,  was  at  the 
same  corner  where  he  has  hawked 
papers  for  15  years.  This  year 
White  was  president  of  the  organi- 

zation, which  is  the  granddaddie  of 
all  similar  movements  in  this  coun- 

try. He  has  been  in  radio  for  al- 
most 19  years  with  WJR  and  its 

predecessor,  WCX. 

represent  the  State  in  the  argu- 
ment before  the  Supreme  Court. 

Attorney  General  Gibbs  brought 
the  litigation  to  the  highest  tri- 

bunal. Associate  counsel  have  been 
Lucien  Boggs,  of  Jacksonville,  and 
Andrew  W.  Bennett,  NAB  and  NIB 
special  copyright  counsel,  who  has 
served  as  counsel  to  the  Florida 
Attorney  General  since  the  initia- 

tion of  the  litigation. 

ASCAP  Expected  to  Appeal  Decision 

Adjudging  It  to  Be  an  Illegal  Monopoly 
BRANDING  ASCAP  an  illegal 
combination  in  restraint  of  trade,  a 
three-judge  court  in  Tacoma,  Wash. 
Dec.  24  handed  to  the  music  com- 

bine its  worst  judicial  defeat  in 
its  history. 

Denying  ASCAP  an  injunction 
against  the  Washington  State  anti- 
monopoly  law,  the  court  concluded 
that  ASCAP  did  not  have  "clean 
hands"  and  therefore  was  not  en- 

titled to  equity  relief.  The  decision 
tied  into  the  charges  made  by  the 
Department  of  Justice  against 
ASCAP  in  the  long-pending  Sher- 

man Anti-Trust  Act  suit  pending 
before  the  Federal  courts  in  New 
York  State  and  on  which  consent 
decree  conversations  have  been  in 
progress  for  several  weeks. 

Appeal  Foreseen 

"There  can  be  little  question  that 
the  Society  has  the  power  to  fix 
prices  for  the  right  to  publicly  per- 

form compositions  for  profit,"  the 
court  declared.  "Likewise,  it  has  re- 

stricted substantially  all  competi- 
tion in  the  sale  of  such  rights, 

because  it  has  all  such  rights.  Since 
the  interstate  commerce  feature  is 
conceded  to  be  present,  the  Society 
cleai-ly  violates  the  Act  in  question, 
unless  the  right  to  publicly  per- 

form for  profit  is  not  embraced 
within  the  Act." Likelihood  that  this  case  also  will 
go  before  the  Supreme  Court,  on 
appeal  by  ASCAP,  was  seen.  Two 
other  cases — involving  State  laws 
enacted  in  Florida  and  Nebraska 
— already  are  before  the  highest 

tribunal  on  appeal  and  will  be  ar- 
gued in  early  February  or  early 

March. 
The  Washington  State  opinion 

was  based  on  the  1937  statute,  first 
of  a  series  of  state  anti-monopoly 
laws  enacted  to  combat  the  ASCAP 

onslaught.  Prior  to  the  court's opinion,  a  special  master  had  held 
that  the  Federal  court  could  take 
jurisdiction  in  the  case,  since  it 
involved  more  than  the  $3,000  stat- 

utory minimum.  Afterward,  how- 
ever, the  Attorney  General  of  the 

State  had  petitioned  the  court  to 
enjoin  the  enforcement  of  the  anti- 
monopoly  law  through  a  consent 
decree.  This  action  was  opposed  by 
Alfred  J.  Schweppe,  professor  of 
law  at  the  U  of  Washington  and 
special  counsel  for  NAB  in  the 
Washington-Montana  litigation.  Mr. 
Schweppe  expressed  surprise  over 
the  consent  decree  move,  since  he 
had  not  been  invited  to  any  of  the 
conferences  between  State  attor- 

neys and  ASCAP  [Broadcasting, Oct.  1]. 

The  court  opinion  was  rendered 
by  Circuit  Judge  Bert  Haney,  of 
San  Francisco;  District  Judge 
Lloyd  L.  Black,  of  Seattle  and  Ta- 

coma, and  District  Judge  John  C. 
Bowen,  of  Seattle. 

Gene  Buck,  president  of  ASCAP, 
indicated  a  Supreme  Court  review 
of  the  Washing-ton  decision  would 
be  sought.  He  said  that  it  was  the 
first  time  in  36  years  that  ASCAP 
has  lost  a  case  in  Federal  court, 
to  his  knowledge,  and  that  the  is- sues were  different  than  those  in 

other  pending  litigation  involving 
State  anti-ASCAP  laws. 

Calling  Washington  State  the 
"worst  offender"  against  the  copy- 

right laws,  Mr.  Buck  said  no  user 
of  music  in  that  State  has  paid 
anything  in  royalties  to  ASCAP 
in  four  years. 

"Clean  Hands" 
The  Washington  State  opinion 

culminated  litigation  which  began 
in  1937.  It  was  the  first  of  the 
series  of  State  anti-monopoly  laws 
designed  to  prevent  holders  of  copy- 

rights from  pooling  their  interests 
to  fix  prices  and  issue  blanket 
licenses.  It  called  for  registration 
and  per-piece  formula — the  prin- 

ciple espoused  by  broadcasters  for 
a  decade. 
ASCAP  initially  appealed  on  the 

grounds  of  unconstitutionality.  In 
the  first  test,  the  presiding  judge 
held  that  the  statuory  minimum  of 
$3,000  was  not  involved  and  that 
the  Federal  court  therefore  could 
not  hear  the  case.  When  ASCAP 
appealed  to  the  Supreme  Court, 
that  tribunal  held  that  the  lower 
court  had  erred  in  not  taking  testi- 

mony from  ASCAP,  and  ordered 
a  hearing  on  the  merits.  Subse- 

quently, Archie  Blair,  special  mas- ter for  the  district  court,  ruled 
that  the  statutory  amount  was  in- volved and  the  case  went  to  the 
three-judge  court. 

The  three-judge  court  pointed  out 
that  ASCAP  contended  the  Wash- 

ington State  statute  is  unconstitu- tional, but  that  before  passing  on 
that  question,  it  was  necessary  to 
determine  whether  ASCAP  may  in- 
yoke  the  aid  of  a  court  of  equity. 
"If  a  party  has  been  engaged  in 
illegal  business  and  has  been 
cheated,  equity  cannot  help  him," the  court  said. 

"In  other  words,  before  the  plain- 
tiff may  invoke  the  aid  of  a  court 

of  equity,  he  must  come  into 
court  with  clean  hands.  If  the  So- 

ciety exists  in  violation  of  the 
Sherman  Anti-Trust  Act,  it  and 
members  composing  it  are  not  en- 

titled to  a  decree  for  its  benefit." 
Then  the  court  held  there  could 

be  little  question  that  the  Society 
has  the  power  to  fix  prices.  Defin- 

ing the  scope  of  the  Sherman  Anti- 
Trust  Act,  the  court  explained  the 
law  says  nothing  specifically  about 
rights  or  commodities.  The  statute 
is  aimed  at  "restraints  of  trade  or 
commerce"  and  not  at  the  subject 
of  trade  or  commerce,  the  opinion 
continued.  "But  rights  may  be  and 
often  are  the  subject  of  trade  or 
commerce;  and  the  Sherman  Law 

limits  restraints  of  trade  in  'rights' as  well  as  commodities. 
"The  restraint  here  is  the  power 

acquired  by  the  assignments  of  the 
Society's  members,  to  deal  in  a 
right  acquired  by  copyright,  and 
thus  we  have  a  contract  or  com- 

bination in  restraint  of  trade." 

ASCAP  Coast  Publicist 

MORTON  THOMPSON,  Hollywood 
Citizen-News  columnist,  has  been 
assigned  to  publicize  ASCAP  on 
the  Pacific  Coast.  It  is  understood 
he  will  quit  columning  and  devote 

his  full  time  publicizing  ASCAP's side  of  the  music  controversy. 
Broadcast  Music  Inc.,  recently  en- 

gaged Rudolph  Block  &  Associates, 
Hollywood,  to  handle  its  public  re- lations work  on  the  West  Coast. 
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Radio  Highlights  and  Headlines:  1940 

Major  Events  of  Year  as  Chronicled  in  BROADCASTING 

(See  issues  of  Broadcasting  nearest  1st  and  15th  of  month  of  each  date  given  for  full  details.) 

Jan.  5  —  FM  Broadcasters  Inc. 
formed  under  leadership  of  -John 
Shepard  3d  to  promote  commer- 

cialization of  frequency  modulation 
transmission. 

Jan.  11 — Mutual  Broadcasting  Sys- 
tem announces  expansion  of  its 

network  base  with  reorganization 
of  corporate  structure.  Aligns  118 
stations  and  enlarges  board  of  di- 
rectors. 
Jan.  16 — American  Federation  of 
Musicians  places  broadcast  con- 

tracts on  new  basis  by  abandoning 
1937  national  settlement  plan  and 
agreeing  to  permit  its  locals  to  ne- 

gotiate individual  contracts  with 
stations  in  their  communities.  Ac- 

tion averts  national  strike. 

Jan.  29  —  U.  S.  Supreme  Court 
gives  FCC  freer  hand  in  dealing 
with  applications  for  new  stations 
by  eliminating  all  questions  of  pri- 

ority in  deciding  so-called  Potts- 
ville  case. 

Feb.  1 — Gross  time  sales  of  broad- 
casting industry  during  1939  reach 

an  all-time  record  of  $171,113,813, 
an  increase  of  14%  over  1938  [See 

1940  Broadcasting  Yearbook~\. 
Feb.  8 — FCC  starts  new  program 
"crackdown"  era  by  referring  Pot 
0'  Gold  and  other  programs  to 
Department  of  Justice  for  action 
under  anti-lottery  laws.  Depart- 

ment later  drops  cases  as  unprose- 
cutable. 

Feb.  15  — Fight  between  ASCAP 
and  broadcasters  waxes  hot  as 
Broadcast  Music  Inc.  begins  drive 
to  build  independent  music  source 
with  $1,250,000  war  chest.  Gene 
Buck,  ASCAP  president,  is  arrest- 

ed in  Phoenix  as  fugitive  from  jus- 
tice at  request  of  Montana  authori- 
ties. Case  afterward  dropped. 

Feb.  16 — Bill  designed  to  redefine 
views  of  Congress  against  encroach- 

ment upon  broadcasting  by  an  "au- 
tocratic" FCC  introduced  by  Rep. 

J.  Wm.  Ditter  (R-Pa.). 
Feb.  28  —  FCC  approves  limited 
commercial  television  as  of  Sept. 
1.  Subsequently  rescinds  action 
and  launches  attack  on  RCA  that 
has  reverberations  in  Congress  and 
in  White  House. 

March  12 — Creation  of  annual  pub- 
lic service  awards  for  radio  an- 

nounced by  School  of  Journalism, 
University  of  Georgia,  through 
George  Foster  Peabody  Founda- 

tion. First  awards  to  be  made  to 
small,  medium  and  large  stations 
and  networks  in  1941  for  outstand- 

ing public  service  during  1940. 

March  21 — ASCAP  announces  pro- 
posed new  contract  for  broadcast 

stations  and  networks,  boosting  es- 
timated royalties  from  $4,500,000 

to  $9,000,000. 

March  2.5  —  Supreme  Court  gives 
FCC  power  to  license  new  broadcast 

stations  without  regard  for  eco- 
nomic injury  to  existing  stations  in 

deciding  so-called  Sanders  case. 
Holds  Commission  is  given  no  su- 

pervisory control  of  programs,  busi- 
ness management  or  policy  of  sta- tions. 

March  29 — Havana  Treaty  is  rati- 
fied finally  by  Mexico,  making  its 

terms  fully  effective  in  a  year. 
April  24 — Westinghouse  announces 
formal  termination  of  management 
contracts  held  by  NBC  for  KDKA, 
Pittsburgh;  KYW,  Philadelphia; 
WBZ,  Boston;  WBZA,  Springfield, 
effective  July  1. 

May  10 — Department  of  Justice  in- 
stitutes new  criminal  action  against 

ASCAP  for  purported  violation  of 
anti-trust  laws,  reopening  five-year- 
old  case  pending  in  Federal  Dis- 

trict Court  in  New  York. 

May  20— FCC  gives  FM  green  light 
by  authorizing  full  commercial 
operation  beginning  Jan.  1,  1941. 
May  27 — FCC  by  unanimous  vote 
relegates  television  back  to  experi- 

mental existence,  scrapping  rules 
announced  in  February  which  would 

have  permitted  "limited  commer- 
cial operation". 

June  7 — Lenox  R.  Lohr  resigns  as 
NBC  president  to  become  president 
of  Chicago  Museum  of  Science  and 
Industry,  after  3%  year  tenure. 

Edgar  Kobak,  foi-mer  NBC  vice- 
president  and  former  Lord  & 
Thomas  executive,  returns  to  NBC 
as  vice-president  in  charge  of  Blue 
Network. 

June  12 — FCC  Network  Monopoly 
Committee  releases  sensational  re- 

port proposing  licensing  of  net- 
works and  what  industry  generally 

opposed  as  confiscatory  control  of 
contractual  relations  between  net- 

works and  affiliates,  proposing  non- 
exclusive network  contracts  and 

banning  of  option  time  arrange- 
ments. 

June  12 — Senate  Interstate  Com- 
merce Committee  begins  hearings 

on  nomination  of  Thad  H.  Brown 
for  new  seven-year  term  on  FCC. 
With  Senator  Tobey  (R-N.H.)  lead- 

ing onslaught,  investigation  goes 
deeply  into  FCC,  RCA,  NBC  and 
CBS.  Brown  nomination  finally 
shelved. 
June  18 — FCC  issues  revised  rules 
governing  television  services,  sup- 

plementing those  originally  issued 
Feb.  28. 

June  19 — Republican  National  Com- 
mittee adopts  free  radio  plank  in 

its  1940  Presidential  campaign  plat- 
form, marking  the  first  time  in  the 

history  of  national  political  con- 
ventions that  such  action  had  been 

adopted. 
June  20 — John  Shepard  3d,  presi- 

dent of  FM  Broadcasters  Inc., 

launches  seperate  plan  for  forma- 
tion of  world's  first  FM  network. 

designed  to  cover  40  major  mar- 
kets. Exploratory  studies  author- ized. 

June  22 — FCC  issues  text  of  rules 
governing  FM  broadcast  stations, 
authorizing  commercial  operation. 
July  10 — Democratic  National  Con- 

vention adopts  free  radio  plank, 
paralleling  action  of  Republican 
Committee. 

July  12 — Niles  Trammell  elevated 
to  presidency  of  NBC  after  two 
years  as  executive  vice-president 
and  after  having  served  as  mana- 

ger and  vice-president  of  central 
division  in  Chicago  since  1928. 
July  2.3— FCC  official  analysis  of 
financial  data  for  1939  shows  net 
time  sales  for  industry  of  $130,- 
000,000,  or  11%  more  than  preced- 

ing year. 
July  25— U.  S.  Circuit  Court  of  Ap- 

peals upholds  right  of  stations  to 
broadcast  phonograph  records  with- 

out payment  of  license  fees. 
Aug.  2 — Frank  E.  Mullen  named 
vice-president  and  general  manager 
of  NBC,  resigning  as  vice-president 
of  RCA  in  charge  of  advertising 
and  publicity. 

Aug.  3  —  "Broadcasting  Day"  ob- served for  first  time  coincident 
with  NAB  San  Francisco  conven- 

tion with  dedication  of  plaque  to 
"free  American  radio"  at  both  New 
York  and  San  Francisco  World's Fairs. 

Aug.  5 — Broadcast  Music  Inc.  es- 
tablished as  permanent  organiza- 

tion to  supply  radio's  music  needs 
at  NAB  Convention  in  San  Fran- cisco. 

Aug.  29 — Color  television  develop- 
ment by  Dr.  Peter  C.  Goldmark  an- 

nounced by  CBS. 

Aug.  30  —  Plant  investment  in 
broadcast  stations  for  1939  placed 
at  $64,425,000  by  FCC  in  analysis 
of  year's  industry  statistics. 
Sept.  10 — Reallocation  of  assign- 

ments of  777  U.  S.  stations,  in  ac- 
cordance with  Havana  Treaty,  an- 

nounced by  FCC,  to  become  effec- 
tive March  29,  1941. 

Sept.  12 — American  Federation  of 
Musicians  agrees  with  National  In- 

dependent Broadcasters  to  permit 
independent  stations  to  negotiate 
on  musicians'  employment  contracts 
with  their  union  locals,  rather  than 
on  national  basis. 

Sept.  12 — Average  weekly  wage  of 
$45.96  for  19,873  fulltime  employes 
in  broadcasting  disclosed  in  FCC 
survey,  pegging  broadcasting  as 
best  paying  industry. 
Sept.  24 — Defense  Communications 
Board  created  by  President  Roose- 

velt to  plan  relationship  of  com- 
munications in  national  defense. 

Board  members  are  James  Law- 
rence Fly,  chairman,  FCC;  Rear 

Admiral  Lee  Noyes,  Navy;  Maj. 

Gen.  Joseph  O.  Mauborgne,  Army; 

Assistant  Secretary  of  the  Treas- 
ury Herbert  E.  Gaston,  Coast 

Guard;  Assistant  Secretary  of 
State  Breckinridge  Long. 

Oct.  9 — Sidney  N.  Strotz,  vice-pres- 
ident in  charge  of  NBC  Central 

Division,  Chicago,  transferred  to 
New  York  as  vice-president  in 
charge  of  programs.  John  F.  Royal, 
former  program  vice-president,  as- 

signed to  new  activities  and  devel- 
opments, and  Harry  C.  Kopf,  Chi- 

cago sales  manager,  named  Central 
Division  manager. 
Oct.  15 — Broadcasting  announces 
plan  to  begin  weekly  publication  as 
of  Jan.  13,  1941,  after  more  than 
nine  years  as  semi-monthly  trade 
journal  of  the  broadcasting  indus- 
try. 

Nov.  5 — Radio  establishes  new  high 
in  presidential  election  coverage, 
turning  over  practically  all  of  its 
facilities  for  reporting  results  of 
Roosevelt-Willkie  balloting,  as  well 
as  Congressional  and  State  elec- tions. , 

Nov.  15— Upwards  of  $2,250,000  re- 
ported spent  by  major  political  par- 

ties for  purchase  of  radio  time  dur- 
ing presidential  campaign. 

Nov.  26 — Radio  observes  its  20th 
anniversary  at  birthday  party  in 

Washington,  attended  by  600  broad- 
casters, government  officials  and 

public  figures. 
Nov.  28 — Suggested  regulations  to 
apply  to  network-aff:liated  station relations  released  by  FCC  on  eve 
of  final  arguments  on  FCC  Com- mittee Network  Monopoly  Report. 
NBC,  CBS  and  Independent  Radio 
Network  Affiliates  oppose  proposed 
regulations  as  confiscatory,  while 
MBS  supported  them  in  principle. 
Dec.  6  —  Threat  to  break  down 
clear  channels  seen  in  split  vote 
action  of  FCC  in  KOA-WHDH  case. 
Dec.  16 — Supreme  Court  in  effect 
upholds  right  of  broadcast  stations 
to  perform  phonograph  records 
without  paying  royalties  to  manu- facturers or  recording  artists,  by 
virtue  of  refusal  to  review  decision 
of  lower  court  in  RCA-Whiteman 
test  case. 
Dec.  17  ■ —  FCC  approves  sale  of 
WMCA,  New  York,  by  Donald 
Flamm  to  Edward  J.  Noble,  indus- 

trialist and  Life  Saver  Corp.  head, 

for  $850,000  cash. 
Dec.  23  —  Formation  of  Latin- 

American  network  of  CBS,  to  begin 
Sept.  1,  1941  with  39  standard  and 
25  shortwave  stations,  announced 
by  William  S.  Paley,  CBS  presi- 

dent, upon  return  from  a  seven- week  air  tour  of  Latin  America. 

Dec.  26 — Attorney  General  Jackson 
announces  new  criminal  anti-trust 
litigation  against  ASCAP,  BMI, 

NBC  and  CBS,  growing  out  of  mu- sic controversy. 
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WDSU  Outlines 

Strikers'  Activity 
Operator  and  Family  Said  to 
Have  Received  Threats 
FORCED  off  the  air  Dec.  18  for  a 
few  early  morning  holars  by  strike 
activities  at  its  transmitter,  WDSU, 
New  Orleans,  returned  immediately 
under  regular  operation,  subse- 

quently functioning  "smoothly  and 
normally",  according  to  P.  K. 
Ewing,  general  manager  of  the 
station.  Describing  the  station's side  of  the  situation  in  a  telegram 
to  Broadcasting,  Mr.  Ewing  stated 
that  one  WDSU  operator  who  was 
off  duty  had  called  early  in  the 
morning  at  the  transmitter  house 
in  Gretna,  La.,  accompanied  by  five 
strangers,  and  "forced  operator  on duty  with  threats  to  take  his  FCC 
license  off  wall  and  get  out." 

Tells  of  'Threats' 
According  to  Mr.  Ewing,  this  op- 

erator returned  to  his  post  later  in 
the  day,  although  his  mother  sub- 

sequently "received  four  death 
threats  if  they  didn't  pull  him  and 
others  off".  Only  two  operators  on 
the  WDSU  engineering  staff  quit, 
Mr.  Ewing  commented,  and  these 
were  quickly  replaced. 

Commenting  on  the  situation  in 
his  telegram,  Mr.  Ewing  said: 

"Entire  affair  suprise  in  radio 
circles  here  and  considered  bad 
move,  especially  at  present  time 
and  also  in  view  of  fact  that  union 
could  only  pull  two  men,  one  of 
whom  says  he  sent  in  resignation 
to  union  some  months  ago.  Working 
conditions,  hours,  vacations  with 
pay  and  sick  leave  have  all  been 
given  all  our  electrical  employes 
and  steady  increases  in  pay  have 
been  constant  since  these  two  men 
took  their  first  radio  job  with  us. 
Our  minimum  scale  higher  than 
other  cities  this  section,  but  union 
wanted  it  higher,  and  last  Oct.  8 
we  offered  them  contract  with  ex- 

isting scale  for  beginners.  All  other 
phases  mutually  satisfactory,  but 
they  apparently  determined  to  have 
higher  scale  New  Orleans  than 
other  cities  this  section  of  U.  S.  A. 
despite  fact  that  records  show  New 
Orleans  living  costs  to  be  among 
lowest  in  country." 

WOV  Pickets  Withdraw 
AMERICAN  Communications 
Assn.,  a  CIO  affiliate,  has  with- 

drawn its  picket  line  from  WOV, 
New  York,  where  engineers  and  an- 

nouncers have  been  on  strike.  While 
permitting  its  members  at  the  sta- 

tion to  return  to  work  if  they  de- 
sire, the  union  is  still  pressing 

charges  against  the  station  man- 
agement before  the  National  Labor 

Relations  Board  and  is  continuing 
its  nationwide  boycott  of  Bulova 
watches.  Station  officials  say  they 
have  taken  back  a  number  of  the 
strikers  but  will  not  take  back  en- 

gineers on  duty  the  day  of  the  walk- 
out. The  management  charges  the 

latter  with  sabotage.  The  New 
York  regional  office  of  the  NLRB 
says  that  the  unions  charges  are 
still  before  it  for  action. 

A  SERIES  of  tran.scribed  spot  an- 
nouncements were  cut  by  the  WHN, 

New  York,  Transcription  Service  for 
Mona  Manet  Beauty  Salon,  New  York. 
Maurice  Barrett  of  the  WHN  produc- 

tion department  produced  the  series. 

Bulova' s  Record  Budget 
THE  forthcoming  advertising  ap- 

propriation of  the  Bulova  Watch 
Co.,  New  York,  will  be  the  largest 
in  the  company's  history,  according to  a  statement  by  John  H.  Ballard, 
Bulova  president.  Adding  that 
Bulova  spent  more  for  spot  radio 
in  1940  than  any  company  of  any 
industry,  Mr.  Ballard  reported  that 
Bulova  sales  during  1940  reached 
an  all-time  high  and  that  even 
larger  gains  were  expected  in  1941. 
Bulova  time  signals  are  now  on 
203  stations,  and  the  1941  adver- 

tising budget  is  expected  to  reach 
$2,000,000,  the  bulk  of  which  is 
spent  for  radio.  Blow  Co.,  New 
York,  is  the  Bulova  agency. 

Soap  Firm  Adds 
LOS  ANGELES  SOAP  Co.,  Los 
Angeles  (White  King  and  Sierra 
Pine  Soaps),  a  heavy  user  of  radio, 
currently  sponsoring  the  five-week- 

ly quarter-hour  program.  News  by 
Knox  Manning,  on  8  CBS  West 
Coast  stations  (KNX  KARM  KSFO 
KOY  KTUC  KLZ  KROY  KVOR), 
Monday  through  Friday,  2:30-2:45 
p.m.  (PST),  on  Jan.  6  renews  for 
52  weeks.  Firm  on  that  date  also 
starts  for  52  weeks,  sponsoring 
White  King  News  on  31  Pacific 
Coast  Don  Lee  network  stations, 
Monday  through  Friday,  7-7:15 
a.m.  (PST).  In  addition,  from 
three  to  five  spot  annuoncements 
weekly  will  be  continued  on  19  sta- 

tions, KOB  KGNC  KGHL  KIDO 
KGIR  KPFA  KRBM  KDFN 
WFAA  KTSM  KFBB  KPRC 
KGEZ  KGVO  KTSA  KRGV 
KFAB  KOIL  KHQ,  for  those  prod- 

ucts, with  quarter-hour  news 
periods  five  times  a  week  on  KQW 
KGB  KOY  for  Scotch  soap.  Agency 
is  Raymond  R.  Morgan  Co.,  Holly- wood. 

Swan  Soap  Campaign 
YOUNG  &  RUBICAM,  New  York, 
is  buying  announcements  on  some 
75  stations  throughout  the  East  for 
"Lipton's  Tea  and  other  Lever 
Brothers  products",  contracts  call- 

ing for  a  varying  schedule  but  aver- 
aging about  three  announcements 

daily  for  52  weeks.  Although  the 
agency  refuses  to  discuss  the  mat- 

ter, it  is  generally  believed  that 
when  the  commercial  copy  is  sent 
out  for  broadcasting,  beginning  Jan. 
6,  the  advertised  product  will  be 
Swan  Soap,  company's  newest  prod- 

uct, which  is  reported  to  be  enter- 
ing into  competition  with  Procter 

&  Gamble  Co.'s  Ivory.  It  is  under- 
stood the  new  soap  will  be  intro- 
duced with  an  extensive  spot  cam- 
paign, to  be  expanded  coincidentally 

with  the  distribution  of  the  prod- 
uct, but  with  no  plans  for  a  network 

program  until  full  national  dis- tribution has  been  achieved. 

Carnation  Discs 
CARNATION  Co.,  Milwaukee,  on 
Jan.  1  will  start  a  quarter-hour 
transcription  series  featuring 
Arthur  Godfrey  on  12  stations, 
three  mornings  a  week.  Stations 
are  WOR  WGN  WBZ  WBT  WIS 
WFBC  WTAR  WMBG  KGW  KPO 

WWJ  WBAL.  Godfrey's  MBS  pro- gram ended  Dec.  30.  Adams  & 
Adams  is  talent  agency  for  God- 

frey, with  Erwin,  Wasey  &  Co. 
placing  the  account. 

CITIES  SERVICE  Co.,  New  York, 
on  Dee.  31  celebrated  the  beginning  of 
the  1.5th  year  on  the  air  of  its  NBC- 
Red  Cities  Service  Concert,  the  oldest 
network  commercial  on  the  air. 

UPON  relinquishing  its  NBC-Blue 
sustaining  schedule  to  join  the  Red 
network,  WIS,  Coltimbia,  S.  C,  in 
mid-December  sent  10  red-headed 
girls  like  this  comely  miss  to 
local  downtown  corners  to  distrib- 

ute 750  red  carnations  announcing 
the  switch.  The  girls  wore  white 
dresses  and  red  capes,  along  with 
a  red  sash  and  white  ribbon  em- 

blazoned with  "WIS  — NBC  Red 
Network — The  Network  Most  Peo- 

ple Listen  to  Most — Columbia,  5,000 
watts,  560  kc."  The  day  preceding 
the  switch,  Dec.  14,  was  designated 
as  "Red  Letter  Day  in  Columbia" 
by  the  station. 

Kastor  Extensions 
H.  W.  KASTOR  &  SONS  Adv.  Co., 
Chicago,  has  placed  increased 
schedules  for  three  of  its  accounts 
as  follows:  White  Labs.  Inc.,  New- 

ark (Chooz),  on  Dec.  30  renewed 
its  varying  schedule  of  one-minute transcribed  and  life  announcements 
on  approximately  25  West  Coast 
stations;  Pierce's  Medicine,  Buf- 

falo, on  Jan.  6  started  a  new  sched- 
ule of  six-weekly  one-minute  tran- scribed announcements  for  Golden 

Medical  Discovery  on  an  expanded 
list  of  stations;  F.  Ad.  Richter, 
Brooklyn  (Anchor  Pain-Expeller), 
currently  sponsoring  a  varying 
schedule  of  one-minute  transcribed 
announcements,  on  Jan.  6  increases 
its  list  of  stations  50%. 

Oh  Henry  Expands 
WILLIAMSON  CANDY  Co.,  Chi- 

cago (Oh  Henry),  early  in  Janu- 
ary will  increase  its  list  of  NBC- 

Blue  stations  carrying  the  weekly 
half-hour  dramatic  show  Famous 
Jury  Trials,  Mondays,  6-6:30  p.m. 
(CST).  In  addition,  the  firm  will 
place  transcriptions  of  Famous 
Jury  Trials  on  a  number  of  Mid- 

west stations.  Aubrey,  Moore  & 
Wallace,  Chicago,  handles  the  ac- count. 

Caldwell  Renews  on  100 
DR.  W.  B.  CALDWELL  Inc., 
Monticello,  111.  (Syrup  Pepsin),  on 
Jan.  6  renews  its  varying  schedule 
of  one-minute  transcribed  announce 
ments  on  approximately  100  sta- 

tions throughout  the  country.  Sher- 
man &  Marquette,  Chicago,  placed 

the  business.  ' 

Keystone  Starts 
New  Discs  Chain 

Hollywood  Firm  Reorganized 
Claims  Four  Hours  Daily 

AFTER  MANY  vicissitudes,  which 
included  several  reorganizations 

and  revisions  of  plans  for  the  "wax 
network",  Keystone  Broadcasting 
System,  Hollywood,  started  func- tioning in  mid-December  with  more 
than  80  stations  in  the  local  cate- 

gory reported  as  using  its  services. 
Keystone  is  said  to  be  furnishing 
stations  with  four  hours  daily  of 
sustaining  tax-free  transcribed  and 
recorded  music  as  well  as  complete 
musical  script  shows,  supplied  by 
Davis  &  Schwegler,  Los  Angeles 
transcription  producers,  who  also 
recently  went  through  reorganiza- 

tion [Broadcasting,  Dec.  1].  The 
transcription  network  in  turn,  un- 

der the  setup,  is  to  receive  pre- 
ferred station  time  at  greatly  re- 

duced rates  for  its  proposed  spon- 
sored shows. 

Although  new  ovraership  of  Key- 
stone is  presently  cloaked  in  se- 
crecy, with  a  Hollywood  spokesman 

stating  that  the  firm  has  been  re- 
financed by  a  group  of  West  Coast 

financiers,  letters  have  gone  out  un- 
der signature  of  M.  McKinley  Sil- 

lerman,  well  known  as  a  field  rep- 
resentative of  the  Society  of  Euro- 

pean Stage,  Authors  &  Composers 
Inc.  It  is  reliably  reported  that  he 
and  Sidney  Wolf,  Chicago  attorney, 
are  sole  owners,  having  taken  over 
Keystone  from  Davis  &  Schwegler, 
original  organizers,  shortly  after 
Kenneth  Davis  and  Paul  Schweg- 

ler withdrew. 
Mr.  Sillerman,  interviewed  by 

Broadcasting,  refused  to  confirm 
ownership  reports.  He  stated  that 
along  with  other  vital  news,  offi- 

cers of  the  transcription  network 
would  be  announced  in  mid-Janu- 

ary. Elaborating  on  his  remarks, 
he  said  that  the  new  owners  have 
bought  title  of  the  firm  name,  tak- 

ing over  all  existing  station  con- 
tracts. He  further  said  that  Key- 

stone is  issuing  84  shows  per  week, 
to  fill  28  hours  weekly  or  four 
shows  daily  on  member  stations. 

In  the  reorganization,  all  em- 
ployes who  helped  form  Keystone 

Broadcasting  System,  were  dis- 
missed, with  the  exception  of  Rich- ard Weed  who  continues  as  station 

relations  manager.  Temporary 
headquarters  of  the  wax  network 
are  located  at  8442  Hollywood  Blvd., 
Hollywood. 

Baltimore's  New  Local 
LOCATED  at  7  E.  Lexington  St., 
in  downtown  Baltimore,  the  new 
WITH,  authorized  for  construction 
last  Oct.  29  by  the  FCC,  will  begin 
operating  early  in  February,  ac- 

cording to  Tom  Tinsley  Jr.,  presi- 
dent. The  station  will  use  250  watts 

on  1200  kc.  It  is  Western  Electric 

equipped  throughout,  with  a  214- foot  Blaw-Knox  tower.  Mr.  Tinsley, 
whose  mother  owns  the  stock  in 
Maryland  Broadcasting  Co.,  li- 

censee, will  manage  the  station. 
Harold  Kaye,  formerly  in  Baltimore 
agency  radio  work,  has  been  named 
program  director,  and  James  B. 
Duff,  formerly  of  WCBM,  Balti- 

more, is  chief  engineer. 

HOWARD  BARLOW,  conductor  of 
the  CBS  Symphony  orchestra,  has 
been  engaged  for  a  second  season  as 
director  of  the  Baltimore  Symphony 
Orchestra.  Mr.  Barlow  will  continue 
in  his  capacity  as  CBS  director. 
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Jack  Benny  Leads  Annual  Talent  Poll; 

Swing  Is  Ranked  as  Top  Commentator 

Industrial  Advertisers 

Are  Found  Slight  Users 
Of  Broadcast  Facilities 
INDUSTRIAL  advertising  funds 
are  allotted  to  radio  in  small 
amounts,  according  to  a  question- 

naire survey  by  the  National  In- 
dustrial Advertisers  Assn.,  Chi- 

cago. The  survey  reveals  that  nine 
companies  reporting  radio  expendi- 

tures spent  9.79%  of  their  advertis- 
ing dollar  on  broadcasting  in  1940, 

as  compared  to  23%  in  magazines, 
6.69%  in  other  media  and  the  re- 

mainder on  other  types  of  promo- 
tion. Largest  single  item  is  the 

31.6%  spent  in  technical  and  indus- 
trial publications. 

A  breakdown  of  the  composite 
advertising  budget,  the  NIAA  finds, 
shows  one  firm  with  a  sales  volume 
between  $200,000  and  $500,000 
spending  half  of  its  budget  on  ra- 

dio; one  firm  between  $500,000  and 
$1,000,000  spending  12.22%  on  ra- 

dio; one  firm  between  5  and  10  mil- 
lion dollars,  1%  on  radio;  six  firms 

over  10  million,  4.15%.  These  nine 
firms  are  responsible  for  the  9.79% 
average  expenditure  on  radio. 

The  study  is  prepared  annually, 
says  the  NIAA,  to  aid  advertising 
managers  and  other  executives  in 
preparing  budgets.  It  is  based  on 
reports  from  345  industrial  con- 

cerns, of  which  nine  filled  out  the 
radio  question.  Copies  are  obtain- 

able at  the  NIAA  offices,  100  E. 
Ohio  St.,  Chicago,  at  $2,  with  dis- 

count for  quantity  lots. 

Networks  Making  Plans 

For  Inaugural  Coverage 
PRELIMINARY  plans  for  compre- 

hensive radio  coverage  of  the  Jan. 
20  inaugural  of  President  Roose- 

velt in  Washington  are  being  for- 
mulated by  all  three  networks.  A 

full  complement  of  network  observ- 
ers and  commentators  will  be  on 

the  air  during  the  ceremonies,  in- 
cluding Elmer  Davis,  Bob  Trout 

and  Albert  Warner  for  CBS;  Bauk- 
hage,  Earl  Godwin  and  Carleton 
Smith  for  NBC;  Fulton  Lewis  Jr., 
Dave  Driscoll,  and  Walter  Comp- 
ton  for  MBS. 

Remote  pickup  points  will  be  es- 
tablished along  the  path  of  the 

parade,  up  Pennsylvania  Ave.  from 
the  inaugural  stands  directly  in 
front  of  the  Capitol  to  the  White 
House.  MBS  broadcast  will  be 
heard  in  Canada  through  the  CBC, 
and  will  be  shortwaved  abroad 
through  WRUL,  Boston,  while  CBS 
and  NBC  also  will  shortwave  their 
broadcasts. 

Quiz  Kids  in  Movies 
THE  Quiz  Kids,  currently  sponsored 
by  Miles  Laboratories,  Elkhart, 
Ind.  (Alka-Seltzer),  on  46  NBC- 
Blue  stations,  Wednesday,  8-8:30 
p.m.  (EST),  on  Dec.  21  was  signed 
for  one  year  by  Paramount  Pic- 

tures to  make  a  series  of  short  sub- 
jects. The  first  short  subject,  which 

goes  into  production  the  early  part 
of  January,  will  feature  Joe  Kelly, 
m.c,  Gerard  Darrow,  Cynthia 
Cline  and  Van  Dyke  Tiers.  This  is 
a  feature  of  Louis  G.  Cowan  Co., 

ji  Chicago.  The  radio  series  is  handled 
'  by  Wade  Adv.  Agency,  same  city. 

PHILIP  MORRIS  &  Co.,  New  York 
(figarettes)  will  sponsor  the  10-10:30 
p.m.  portion  of  the  National  Barn 
Dance  Saturday  nights  on  WLS,  Chi- 

cago. Agency  is  Blow  Co.,  N.  Y. 

JACK  BENNY  and  his  Jello-0 
program  ranked  first  among  pro- 

grams and  talent  in  the  annual  poll 
of  radio  editors  and  writers  con- 

ducted by  the  trade  journal,  Motion 
Pictwe  Daily.  Lucky  Strike's  In- formation Please  topped  the  quiz 
programs;  Don  Wilson,  the  an- 

nouncers; Lux  Radio  Theatre,  the 
dramatic  shows. 
Kate  Smith  and  Bing  Crosby 

were  voted  the  most  popular  male 
and  female  vocalists.  Raymond 
Gram  Swing  followed  by  Lowell 
Thomas  captured  the  honors  for 
commentators.  The  results  of  the 
poll  follow: 
Champion  of  Champions — Jack  Benny  ; 

Bob  Hope ;  Bing  Crosby ;  Edgar  Bergen 
(Charlie  McCarthy)  ;  Fred  Allen,  Helen 
Hayes,  tied. 

Season's  Outstanding  New  Star — Dinah Shore  ;  Yvette  ;  Helen  Hayes  ;  Carol  Bruce. 
Wendell  L.  Willkie,  tied. 
Comedians — Bob  Hope  :  Jack  Benny  ; 

Fred  Allen;  Edgar  Bergen  (Charlie  Mc- Carthy); Eddie  Anderson  (Rochester). 
Comediennes  —  Fannie  Brice  (Baby 

Snooks);  Gracie  Allen;  Mary  Livingstone; 
Marion  Jordan  (Molly  McGee)  ;  Jane  Ace, 
Portland  Hoffa,  tied. 
Comedy  Teams — Fibber  McGee  &  Molly  ; 

Burns  &  Allen  ;  Brenda  &  Cobina ;  Abbott 
&  Costello  ;  Amos  'n'  Andy,  Benny  &  Liv- ingstone, tied. 
Comedy  Series — Aldrich  Family ;  Jack 

Benny  ;  Bob  Hope ;  Easy  Aces,  Fred  Allen 
Texaco  Star  Theater,  tied. 

Male  Vocalists  (popular) — Bing  Crosby; 
Kenny  Baker  ;  Lanny  Ross  ;  Frank  Parker, 
Frank  Munn. 
Male  Vocalists  (classical)  —  Richard 

Crooks  ;  James  Melton  ;  John  Charles  Thom- 
as ;  Nelson  Eddy,  Lawrence  Tibbett,  tied. 
Female  Vocalists  (classical) — Margaret 

Speaks  ;  Lily  Pons  ;  Lucille  Manners,  Jes- sica Dragonette,  tied ;  Grace  Moore. 
Film  Players  on  Air — Edward  G.  Rob- 

inson ;  Don  Ameche  ;  Basil  Rathbone  ;  Bing 
Crosby  ;  Bette  Davis,  Helen  Hayes,  tied. 
Dramatic  Shows — Lux  Radio  Theater : 

Helen  Hayes  Theater  ;  Arch  Oboler's  Every- man's Theater ;  First  Nighter ;  Columbia Workshop. 

USING  this  wheelbarrow  as  a  re- 
ceptacle for  donations,  Vic  Rugh, 

of  KFBI,  Wichita,  Kan.,  during  the 
week  before  Christmas  collected 
food  and  cash  enough  to  provide 
Christmas  dinners  for  nearly  100 
needy  families.  Grunting  a  little 
under  the  load,  he  here  hauls  away 
one  day's  take  from  the  corner  of 
Broadway  and  Douglas,  Wichita's busiest  intersection,  where  Rugh 

each  day  conducts  his  man-on-the- 
street  program.  In  adition  to  his 
sidewalk  interviews,  where  he  filled 
his  wheelbarrow  every  day,  he  also 
conducted  a  twice-daily  Goo.dfellow 
Auction  on  KFBI,  on  which  he  sold 
everything  from  eggs  to  auto  tires, 
donated  by  merchants  and  listeners. 

Likes  Them  Short 

WHEN  a  sponsor  requests 

shorter  commercials,  it's newsworthy.  Immediately 
after  a  recent  broadcast  of 
Where  Are  You  From?  on 
WOR,  Newark,  the  sponsor, 
Rex  Cole,  General  Electric 
distributor  in  New  York,  who 
had  been  watching  the  show 
from  the  control  room,  rushed 
over  to  the  production  group. 
"Best  program  yet,"  he  con- 

gratulated. "But  those  com- 
mercials— they're  too  long!" At  least  a  dozen  amazed 

radio  people  heard  the  state- 
ment, according  to  Jerry 

Danzig,  WOR's  publicity  di- rector, who  is  holding  them 
as  witnesses. 

Dramatic  Series — One  Man's  Family ; Big  Town;  Aldrich  Family;  Calvacade  of 
America,  Second  Husband,  Those  We  Love, 
tied. 

Daytime  Serials — Vic  &  Sade ;  Big  Sister  ; 
Goldbergs,  Mary  Marlin,  tied ;  Bachelor's Children,  Life  Can  Be  Beautiful,  O'Neills, tied. 
Dance  Orchestras  (popular) — Guy  Lom- 

bardo ;  Wayne  King,  Fred  Waring,  tied : 
Kay  Kyser ;  Tommy  Dorsey,  Glenn  Miller, tied. 

Dance  Orchestras  (swing) — Glenn  Miller; 
Tommy  Dorsey ;  Benny  Goodman ;  Artie 
Shaw  ;  Jimmy  Lunceford. 

Musical  Programs  (popular) — College  of 
Musical  Knowledge ;  Fred  Waring,  Kraft 
Music  Hall,  Your  Hit  Parade,  tied  ;  Musical Americana. 

Quiz  Programs — Information  Please  ;  Dr. 
I.  Q.  ;  Take  It  or  Leave  It ;  College  of 
Musical  Knowledge  ;  Prof.  Quiz,  Quiz  Kids, 
tied. 

Announcers — Don  Wilson  ;  Harry  von 
Zell  ;  Milton  Cross ;  Ken  Carpenter ;  Bob 
Trout. 

Commentators — Raymond  Gram  Swing  ; 
Lowell  Thomas  ;  H.  V.  Kaltenborn  ;  Elmer 
Davis ;  Gabriel  Heatter,  Wythe  Williams, 
tied. 

Sports  Announcers — Bill  Stern  ;  Ted  Hus- 
ing  ;  Red  Barber  ;  Stan  Lomax,  Bob  Trout, tied. 

Orchestras  (classical) — N.  Y.  Philhar- 
monic ;  NBC  Symphony ;  Frank  Black's Cities  Service ;  Ford  Sunday  Evening  ;  An- 

dre Kostelanetz,  Paige's  Musical  Ameri- 
cana, Wallenstein's  Firestone,  tied. 

Musical  Programs  (classical) — Ford  Sun- 
day Evening  Hour ;  N.  Y.  Philharmonic 

Symphony  ;  NBC  Symphony,  Voice  of  Fire- 
stone, tied ;  Cities  Service,  Metropolitan 

Opera,  Telephone  Hour,  tied. 
Children's  Programs  —  Singing  Lady 

(Ireene  Wicker)  ;  Coast-to-Coast  on  a  Bus 
(Milton  Cross),  Let's  Pretend  (Nila  Mack), 
Quiz  Kids,  tied;  Tom  Mix's  Straight  Shoot- 
ers. 

Educational  Programs — American  School 
of  the  Air  (CBS)  ;  University  of  Chicago 
Roundtable ;  Infoi'mation  Please ;  Ameri- can Forum  of  the  Air ;  American  Town 
Meeting  of  the  Air,  tied. 

Special  Events — CBS  :  European  Round- 
up ;  CBS.  MBS,  NBC :  Conventions  and 

Election  Returns  ;  NBC :  Graf  Spee  Scut- 
tling;  NBC:  War  Coverage;  NBC:  Refu- gee Children  Telephone  Talks;  CBS,  MBS, 

NBC  :  War  Coverage  ;  NBC  :  Draft  Draw- 
ings. 

Beech-Nut  Gum  Sponsors 
BEECH-NUT  PACKING  Co.,  Cana- 
joharie,  N.  Y.,  on  Dec.  31  started  52- 
week  si3onsorship  of  IV2  hours  nightly 
of  the  WNEW,  New  York,  Dance 
Parade,  a  program  of  popular  recorded 
music,  from  10 :30  p.m.  to  12  mid- 

night. Mondays  through  Saturdays. 
Under  the  new  sponsorship  for  Beech- 
Nut  gum,  the  customary  format  of  the 
program  of  straight  recordings  has 
heen  revised  to  include  AP  bulletins 
broadcast  at  intervals  during  the  pro- 

gram. Recorded  selections  of  name 
bands  will  be  played  for  a  half-hour  at 
a  time,  with  three  members  of  the 
WNEW  staff  handling  the  broadcasts. 
Newell-Emmett  Co.,  New  York,  is  the agency. 

NBC  Adding  Four 

To   Foreign  Staff 
Bate  and  Jordan  Will  Return 
For  Rest  and  Consultation 

ADDITION  of  four  correspondents 
to  NBC's  foreign  staff  and  the 
transfer  of  two  others  in  a  general 

realignment  of  the  network's  setup abroad,  were  announced  Dec.  26 
by  A.  A.  Schechter,  director  of 
NBC's  news  and  special  events  di- vision. 

At  the  same  time  it  was  an- 
nounced that  Fred  Bate,  head  of 

the  London  bureau,  and  Max  Jor- 
dan, chief  of  the  Continental  staff, 

will  return  home  for  rest  and  con- 
sultation with  the  home  office  as 

soon  as  transportation  can  be  ar- 
ranged. William  C.  Kirker,  of 

NBC's  Berlin  office,  will  accompany 
them  to  New  York  for  a  vacation, 
following  which  he  will  be  assigned 
to  a  new  post  abroad,  the  location 
still  to  be  determined. 

Mr.  Bate  was  wounded  during  a 
German  air  raid  on  London  Dec.  8 
and  was  hospitalized,  which  neces- sitated cancellation  of  passage  for 
himself  and  Mr.  Jordan,  which  had 
been  arranged  for  December. 

Others  Transferred 

Charles  Lanius,  Rome  correspon- 
dent of  NBC  since  May,  1940,  will 

be  transferred  to  Berlin  in  charge 
of  the  office  there.  Theodore  Knauth 
continues  in  Berlin  as  assistant. 
Mr.  Lanius  went  abroad  as  a  mem- 

ber of  the  Paris  edition  of  the 
Chicago  Tribune  and  for  five  years 
was  a  staff  member  of  the  London 
Daily  Express.  The  Rome  post  will 
be  filled  by  David  Anderson,  who 
has  been  the  NBC  broadcaster  in 
Stockholm. 

Miss  Jo  Denman,  like  Mr.  Ander- 
son a  native  Californian,  is  join- 
ing NBC  as  the  new  Stockholm 

correspondent.  Another  new  mem- 
ber of  the  foreign  staff  is  Grant 

Parr,  American  newspaperman, 
who  will  represent  the  network  in 
Cairo.  Richard  Tennelly,  who  has 
lived  in  the  Far  East  since  1937 
and  has  been  connected  with  the 
Japan  Advertiser,  is  joining  NBC 
as  Tokio  correspondent.  In  Shang- 

hai, Edward  H.  Mackay,  graduate 
of  Massachusetts  Institute  of  Tech- 

nology and  a  writer  of  wide  experi- 
ence, takes  over  duties  formerly 

handled  by  Joan  Livingston,  who 
is  returning  home. 

Other  NBC  foreign  representa- tives are:  Paul  Archinard,  Vichy; 
Martin  Agronsky,  Ankara;  Ed- 

mund Stevens,  Athens;  Helen  Hi- 
ett,  Madrid;  Lovett  Edwards,  Bel- 

grade; Ronald  Gosling,  Budapest; 
Sven  Carstensen,  Copenhagen; 
Philip  R.  MacKenzie,  Lisbon;  Frank 
Stevens,  Bucharest;  Herman  Ha- 
bicht,  Moscow.  Dennis  Johnson, 
notecl  writer,  handles  NBC  duties 
in  Dublin. 

Borden  Cancels 

DUE  to  a  change  in  its  national  ad- 
vertising policy,  which  provides  for 

advertising  coordination  of  all  its  dairy 
products,  Borden  Co.,  San  Francisco 
(dairy  products)  on  Jan.  1  cancelled 
all  its  radio  in  California,  including 
three  daily-newscasts  on  KFRC,  pre- 

sented by  John  B.  Hughes  and  Philip 
Stearns.  Borden  had  been  on  KFRC 
for  the  last  four  years.  The  account, 
previously  handled  in  California  by 
McCann-Erickson,  has  been  trans- 

ferred to  Young  &  Rubicam. 
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CBS  Latin  Hookup  Covers  18  Nations 

HEMISPHERIC  solidarity,  radio  version,  is  depicted  in  this  scene  made 
during  the  recent  visit  of  NBC  Vice-President  John  F.  Royal  to  Mexico 
City  for  the  inauguration  of  Mexico's  new  President  Camacho.  Grouped 
(1  to  r)  are  Othon  Velez,  program  director  of  XEW  and  XEWW,  Mexico 
City;  Mr.  Royal;  Dr.  A.  Ortiz  Tirado,  prominent  Mexican  orthopedic 
surgeon,  and  Elimio  Azcarraga,  prominent  Mexican  broadcaster  and 
owner  of  XEW  and  XEWW.  Dr.  Tirado  for  many  years  toured  the 
United  States  singing  popular  Mexican  songs  to  raise  money  to  build 
the  modern  clinic  shown  in  the  background.  Mr.  Royal  gave  him  his  start 
on  NBC  years  ago,  and  on  his  recent  trip  visited  his  radio-inspired  clinic. 

New  Shortwave  Stations 

To  Send  Programs, 

Paley  Asserts 
FORMATION  of  a  Latin  American 
CBS  network,  comprising  39  long- 

wave and  25  shortwave  stations  lo- 
cated in  18  of  the  20  American  re- 

publics to  the  South  of  the  United 
States,  was  announced  Dec.  23  by 
William  S.  Paley,  CBS  president, 
following  his  return  from  a  seven- 
week  aerial  tour  of  Latin  America. 
The  new  network  of  stations, 

which  will  receive  programs  from 
the  CBS  international  stations  in 
the  United  States  and  rebroadcast 
them  for  local  consumption,  will 
begin  operations  about  Sept.  1, 
1941,  date  when  the  new  CBS  50 
kw.  shortwave  transmitters  are  ex- 

pected to  be  in  operation. 
May  Add  Others 

Haiti  and  Honduras  are  the  only 
countries  not  included  in  the  net- 

work, Mr.  Paley  said,  adding  that 
negotiations  are  under  way  to  take 
them  in  soon.  Contracts  between 
CBS  and  the  Latin  American  out- 

lets are  similar  to  those  the  net- 
work has  with  its  affiliates  in  the 

United  States,  he  declared,  making 
them  exclusive  CBS  stations  which 
will  carry  both  sustaining  and  com- 

mercial programs.  He  refused  to 
commit  himself  regarding  the  immi- 

nence of  a  commercial  schedule, 
stating  that  he  had  not  yet  dis- 

cussed the  question  with  American 
advertisers. 

Contracts  are  generally  for  a 
five-year  period,  he  stated,  run- 

ning from  Sept.  1,  1941,  to  the 
same  date  in  1945,  hut  several  are 
for  shorter  terms,  such  as  that 
with  0AX4A,  Radio  Nacional  in 
Lima,  Peru,  a  government  station 
for  which  the  government  officials 
did  not  wish  to  make  contracts  for 
longer  than  their  terms  of  office. 

Explaining  that  his  survey-tour 
had  definitely  demonstrated  that 
most  South  Americans,  like  most 
United  States  citizens,  listen  to 
their  local  stations  much  more  than 
they  do  to  shortwave  broadcasts 
from  outside  and  that  the  local 
rebroadcasts  would  tremendously 
increase  the  audience  for  programs 
from  here,  Mr.  Paley  said  his  trip 
also  showed  the  need  for  programs 
built  in  America  that  are  speci- 

fically aimed  at  familiarizing  the 
Latin  American  peoples  with  our 
culture. 

More  than  that,  he  continued, 
the  good  neighbor  policy  can  only 
be  completely  realized  if  we  in  the 
United  States  also  become  better 
acquainted  with  Latin  American 
cultures.  Therefore,  in  addition  to 
arranging  a  Latin  American  net- 

work of  outlets  for  American  pro- 
grams, he  £vlso  made  arrangements 

for  programs  originating  in  Latin 
American  countries  to  be  broadcast 
by  CBS  in  this  country. 

New  Transmitters 

These  programs  from  Latin 
America,  in  addition  to  being  heard 
in  the  United  States,  will  also  be 

Entente  Cordiale 

OUT  of  the  hospital  and  back 
on  the  job  after  failing  to 
"duck  a  bomb,"  Fred  Bate, 
London  correspondent  of 
NBC,  was  greeted  by  fellow 
radio  reporters  as  he  returned 
Dec.  27  to  radio  headquarters 
"somewhere  in  London."  In 
fact,  Ed  Murrow,  CBS  Euro- 

pean chief,  welcomed  Fred 
back  in  an  unusual  way — in- 

troducing him  to  the  CBS 
audience  on  his  morning 
broadcast  of  that  day 

shortwaved  back  to  the  Latin 
American  network,  so  that  the 
southern  republics  will  become  bet- 

ter acquainted  with  each  other. 
Programs  from  the  southern  coun- 

tries which  do  not  have  shortwave 
transmitters  powerful  enough  to  in- 

sure good  transmiseion  to  the 
United  States  will  be  brought  up 
by  the  commercial  communications 
companies,  he  stated. 
The  CBS  shortwave  stations, 

WCBX  and  WCRC,  whose  50  kw. 
transmitters  are  now  under  con- 

struction at  Brentwood,  Long 
Island,  will  have  eight  dii-ectional 
antennas  with  a  capacity  of  15  dif- 

ferent combinations  of  transmission 
service  from  each  of  the  stations. 
With  nine  frequencies  available  and 
with  the  antennas  instantaneously 
switchable  from  one  transmitter  to 
the  other,  CBS  engineers  believe 
they  will  produce  as  clear  and 
strong  signals  as  any  shortwave 
stations  in  the  world. 

At  each  member  station  of  the 
Latin  American  CBS  network  there 
will  be  located  specially  designed 
receiving  equipment  to  enable  them 
to  pick  up  and  rebroadcast  the  CBS 
programs.  A  member  of  the  CBS 
engineering  staff,  not  yet  selected, 
will  leave  shortly  after  the  first  of 
the  year  for  a  tour  of  the  south- 

ern network,  Mr.  Paley  said,  to 
act  in  an  advisory  capacity  to  the 

Latin  American  broadcasters  in 
getting  the  new  service  set  up. 

In  the  beginning,  CBS  will  send 
about  20  hours  a  week  of  programs 
in  Spanish  and  Portugese  to  its 
Latin  American  affiliates,  Mr.  Paley 
stated.  The  make-up  of  the  program 
schedule  has  not  yet  been  complete- 

ly worked  out,  he  said,  but  it  is 
definite  that  news  will  play  a  ma- 

jor part.  Like  listeners  at  home, 
South  Americans  are  hungry  for 
news,  he  said,  and  the  news  broad- 

casts have  wide  audiences.  Dra- 
matic programs  have  a  wide  popu- 
larity with  Latin  Americans,  he  re- 

ported, and  the  daytime  serial 
dramatic  type  of  program  is  becom- 

ing increasingly  popular  there  just 
as  it  is  in  the  United  States. 

Favorably  Received 

These  program  likes  and  dislikes 
will  be  carefully  considered  in 
building  programs  for  Latin  Ameri- 

can consumption,  he  stated,  and  an 
independent  program  staff,  entire- 

ly separate  from  the  regular  CBS 
program  department,  is  being  or- 

ganized to  devote  itself  exclusively 
to  the  production  of  the  Latin 
American  programs.  Edmund  Ches- 

ter, recently  appointed  director  of 
shortwave  broadcasts  for  CBS,  who 

was  a  member  of  Mr.  Paley's  sur- 
vey party  to  Latin  America,  will 

have  full  charge  of  these  broad- 
casts as  well  as  of  the  station  rela- 
tions and  other  operating  angles 

of  the  new  network. 

Mr.  Paley  said  that  he  had  dis- 
cussed his  plan  with  officials  of  the 

United  States  Government  before 
beginning  his  South  American  trip 
and  that  they  had  received  it  with 
enthusiasm.  In  the  Latin  American 
countries  visited  the  plan  was  re- 

ceived with  the  same  enthusiasm, 
he  stated,  by  both  government  and 
radio  officials.  In  some  countries, 
the  governments  changed  existing 
rules  regarding  broadcasting  so  the 
plan  could  be  adopted,  he  reported. 
In  Chile,  for  example,  a  limitation 

(Continued  on  page  62) 

Hickok  Appointed 

Francisco's  Aide 
Young  Gets  Leave  of  Absence 
For  Latin  American  Work 

GUY  HICKOK,  program  director 
of  NBC's  international  broadcast 
stations,  on  Dec.  18  announced  his 
resignation  to  become  assistant  to 
Don  Francisco,  radio  head  of  the 
Nelson  Rockefeller  organization  for 
coordination  of  commercial  and  cul- 

tural relations  between  the  Ameri- 
can republics.  Mr.  Hickok's  succes- sor at  NBC  has  not  been  announced. 

Simultaneously,  Secretary  of 
Commerce  Jesse  H.  Jones  an- 

nounced granting  of  an  indefinite 
leave  of  absence  to  James  W. 
Young,  director  of  the  Bureau  of 
Foreign  &  Domestic  Commerce,  to 
serve  as  chairman  of  the  Com- 

munications Division  of  the  Rocke- 
feller organization.  Mr.  Young  is 

in  direct  charge  of  press,  motion 
pictures  and  radio,  with  Mr.  Fran- 

cisco, former  president  of  Lord  & 
Thomas,  in  charge  of  radio.  Karl 
Bickel,  former  president  of  the 
United  Press,  is  in  charge  of  press 
operations,  and  Jock  Whitney,  of 
New  York,  in  charge  of  motion  pic- 

ture operations. 

Inspection  Tour 
Secretary  Jones  announced  ap- 

pointment of  Carroll  L.  Wilson,  as- sistant director  of  the  Bureau  of 
Foreign  &  Domestic  Commerce,  as 
acting  director.  He  was  formerly 
associated  with  Scudder,  Stevens  & 
Clark,  New  York  investment  coun- 

sel, and  was  named  special  assis- 
tant to  the  Secretary  of  Commerce 

on  July  1,  1939.  On  Sept.  6,  he  was 
named  assistant  director  of  the 
Bureau  by  President  Roosevelt. 

Mr.  Francisco  now  is  on  a  three- 
month  inspection  tour  of  South 
America,  essentially  in  connection 
with  coordination  of  radio  program 
interchange  as  part  of  the  hemi- 

sphere solidarity  program.  During 
his  absence,  Mr.  Hickok  will  work 
directly  under  Mr.  Young  on  radio 
aspects  of  the  Rockefeller  Commit- 

tee's work.  New  York  offices  of  the 
organization  are  at  11  West  54th 
St. 

MBS-Latin  Exchange 

CHRISTMAS  in  the  Argentine  and 
New  Year's  Eve  in  New  York  were 
the  first  programs  broadcast  in  an 
exchange  series  by  MBS  with  South 
American  stations.  The  Christmas 
program,  featuring  a  native  choir 
and  orchestra,  originated  at  LRl, 
Radio  El  Mundo,  Buenos  Aires,  and 
was  broadcast  in  the  United  States 

by  the  MBS  network.  Mutual's  re- turn broadcast,  including  the  revel- 
ry in  Times  Square  at  midnight 

and  the  music  of  Guy  Lombardo's orchestra,  was  shortwaved  to  South 
America  and  broadcast  over  LRl 
and  nine  other  Argentine  stations 
and  stations  in  other  South  Ameri- 

can countries.  Exchange  was  ar- 
ranged by  A.  Fontecha  Morales, 

commercial  manager  of  LRl;  Fred 
Weber,  general  manager  of  MBS, 
and  Melchor  Guzman,  New  York 
representative  for  the  Argentine 
station. 

BARBASOL  Co.,  Indianapolis  (shav- 
ing cream),  will  start  one-minute transcribed  announcements  on  about 

20  stations  shortly  after  the  first  of 
the  year.  Eirwin-Wasey,  New  York,  is the  agency. 
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Armed  With  BMI,  Industry  ̂ Sits  Tight' Government  Suits 

Will  Be  Filed 

Shortly 

(Continued  from  page  9) 

networks  or  to  their  affiliated  sta- 
tions. 

That  pandemonium  reigned  in 
Tin  Pan  Alley  also  was  clear  as 
the  contract  deadline  approached. 
Motion  picture  companies  with 
ASCAP  contracts  were  exerting 
pressure  to  prevent  dropping  of 
ASCAP  music  on  the  air,  appar- 

ently mindful  of  the  dire  conse- 
quences suffered  by  Warner  Bros, 

when  its  catalogs  were  withdrawn 
from  the  air  three  years  ago.  John 
G.  Paine,  ASCAP  general  manager, 
as  late  as  Dec.  29  threw  out  hints 
that  ASCAP  was  willing  and  ready 
to  negotiate  and  that  only  a  few 
hours  would  be  required  to  prevent 
"chaos". 

The  explosive  action  of  the  Gov- 
ernment in  announcing  its  plan  to 

proceed  criminally  came  after  the 
ASCAP  board  split  on  the  signing 
of  a  consent  decree  [Broadcasting, 
Dec.  15].  A  bitter  fight  between 
ASCAP's  veteran  attorneys,  Louis 
D.  Frohlich  and  Herman  Finkel- 
stein,  and  its  new  attorneys,  Lieut. 
Gov.  Charles  Poletti  of  New  York, 
and  Milton  Diamond,  resulted  in 
the  deadlock  on  the  consent  decree, 
though  a  substantial  number  of 
ASCAP's  board  members  wanted 
to  settle  the  controversy  in  that 
fashion,  it  is  reported. 

Assistant  Attorney  General 
Thurman  Arnold,  in  charge  of  anti- 

trust litigation,  obviously  decided 
on  the  all-front  attack  for  what 
might  be  described  as  "public  re- 

lations" reasons.  Since  BMI  is 
fashioned  on  the  ASCAP  formula, 
it  was  concluded  that  action  could 
not  be  taken  against  ASCAP  with- 

out including  the  industry-created 
music  operation.  Moreover,  the  air- 

ing of  the  whole  issue  in  the  public 
prints  through  gigantic  propaganda 
splashes  by  ASCAP  is  said  to  have 
made  it  desirable  from  the  Govern- 

ment standpoint  to  attack  both  op- 
erations rather  than  ASCAP  alone. 

Strategic  Move 

The  most  unusual  aspect  of  the 
Department's  action  was  its  an- 

nouncement by  "press  release"  that 
criminal  litigation  would  be  in- 

stituted. Usually,  such  actions  do 
not  become  public  until  the  suits 
actually  are  filed.  In  some  quarters 
it  was  suspected  that  this  "strate- 

gy" was  designed  to  force  a  settle- ment out  of  court. 
There  is  still  possibility  of  a 

consent  decree  for  ASCAP,  for  BMI 
and  for  the  other  industry  respon- 

dents. Anytime  during  the  course 
of  the  litigation  the  parties  can 
agree  to  eliminate  the  objectionable 
practices  and  thereby  stop  pro- 
ceedings. 
Why  the  Department  should  al- 

lege against  BMI  and  the  networks 
the  same  overt  acts  charged  against 
ASCAP,  was  difficult  for  industry 

observers  to  comprehend.  BMI,  it 
was  pointed  out,  was  formed  only 
for  the  purpose  of  introducing 
competition  in  the  music  field  and 
of  breaking  ASCAP's  monopoly. The  decision  to  create  BMI  was 
reached  only  after  all  efforts  to 
procure  from  ASCAP  something 
other  than  a  blanket  license  for- 

mula, on  a  percentage  basis,  had 
failed.  Moreover,  ASCAP  has  been 
under  constant  attack  as  an  illegal 
monopoly  in  the  Federal  and  State 
courts  and  in  Congress  for  more 
than  a  decade,  v/hile  BMI  as  a 
newly-created  enterprise  has  no 
record  of  wrongdoing. 

The  Government  is  confident  of 

a  victory  against  ASCAP  particu- 
larly in  the  light  of  the  decision 

Dec.  24  of  the  Federal  District 
Court  in  Tacoma,  Wash.,  holding 
ASCAP  to  be  a  price-fixing  mo- 

nopoly in  violation  of  the  Sherman 
Act  [see  page  14].  If  such  a  judg- 

ment were  reached,  it  would  destroy 
ASCAP  as  at  present  constituted 

and  force  a  "pay-as-you-use" method  of  compensation,  as  well  as 

clearance  at  the  source.  ASCAP 
then  might  become  a  clearing  house 
for  music  licensing,  but  not  an 
"exclusive  club"  with  a  self-per- 

petuating board  and  with  one-third 
of  its  total  income  going  to  man- 
agement. 

A  Sudden  Change 

The  proposed  consent  decree, 
which  ASCAP's  board  refused  to 
sign  after  the  clash  between  its 
attorneys,  would  have  permanently 
enjoined  the  present  method  of 
blanket  licensing.  Under  which 
ASCAP  during  1940  collects  ap- 

proximately $5,000,000  and  in  1941 
stood  to  collect  $9,000,000  from  the 
broadcasting  industry.  Instead,  a 
per-program  method  of  compensa- 

tion, following  the  form  of  the 
newspaper-station  contract,  ap- 

peared the  most  likely  method. 
Under  it,  network  programs  would 
be  cleared  at  the  source  with  sta- 

tions paying  a  percentage  of  their 
income  derived  only  from  programs 
using  ASCAP  music. 

So  confident  was  the  Department 

Library  of  250^00  Musical  Numbers 

Is  Available  to  Subscribers  of  BMI 

ASSURING  its  station  members  an 
adequate  supply  of  music  after  the 
first  of  the  year,  BMI  has  an- 

nounced that  its  license  gives  its 
subs  ribers  their  choice  of  more 
than  250,000  compositions,  includ- 

ing all  types  of  music.  In  the  popu- 
lar field,  BMI  has  itself  published 

300  new  songs  and  contracted  for 
150  more.  In  addition  to  its  produc- 

tion schedule  of  14  songs  a  week, 
BMI's  affiliates,  M.  M.  Cole  Pub- 

lishing Co.  and  Edw.  B.  Marks 
Music  Corp.,  will  add  about  45  new 
popular  tunes  monthly. 
Much  of  the  popular  and  light 

music  of  the  last  quai-ter-century 
is  also  available  for  broadcasting, 
despite  withdrawal  of  the  ASCAP 
cctalogs.  Songs  by  Victor  Herbert, 
George  Gershwin.  Rodgers  and 
Hart,  Joe  Howard,  Gus  Edwards, 
Ethelbert  Nevin,  Franz  Lehar,  Car- 

rie Jacobs  Bond  and  others  of  that 
class  are  among  those  which  can 
be  played,  even  though  other  num- 

bers by  these  composers  may  be 
barred. 

Familiar  Songs 

In  the  familiar  song  field,  "Auld 
Lang  Syne",  "America",  "Star 
Spangled  Banner",  "Londonderry 
Air",  "Wearing  of  the  Green", 
"Blue  Danube  Waltz",  "Loch  Lo- 

mond", "Hail,  Hail,  the  Gang's  All 
Here",  "She'll  Be  Comin'  Round 
the  Mountain",  "Good  Night,  La- 

dies", and  "Little  Brown  Jug"  are 
only  a  small  part  of  the  list,  but 
enough  to  indicate  that  all  the  fa- miliar music  does  not  carry  the 
ASCAP  label. 
In  the  Latin  -  American  field, 

BMI's  rights  include  more  than 
95%  of  all  copyrighted  music  and 
about  90%  of  all  records,  with 
more  than  65,000  rhumbas,  congas 
and  tangos.  Modern  serious  music 
lies  chiefly  outside  the  ASCAP  do- 

minion, not  only  because  major 
orchestral   works   are   treated  as 

"grand  rights"  in  which  ASCAP 
does  not  deal,  but  also  because  most 
serious  composers  have  no  connec- 

tion with  ASCAP. 
The  Marks  catalog  brought  to 

BMI  several  thousand  phonograph 
records  by  name  bands  of  popular 
tunes  of  the  last  25  years.  The  Cole 
and  United  catalogs  gave  BMI  one 
of  the  largest  collections  of  hill- 

billy, cowboy  and  folk  music  in  the 
country.  Of  the  world's  great  mu- 

sic, some  80%  is  in  the  public  do- niain  and  the  withdrawal  of  the 
ASCAP  lists  will  have  no  notice- 

able effect  on  the  symphonic  and 
operatic  broadcasts. 

Religious  Selections 
The  new  BMI  hymnal  contains 

nearly  500  standard  church  hymns, 
including  the  best-loved  religious 
music  of  the  Catholic,  Jewish  and 
Protestant  faiths,  and  all  denomi- 

nations. BMI  also  licenses  to  radio 
stations  the  E.  C.  Schirmer  collec- 

tion of  sacred  choral  and  solo  mu- 
sic, as  well  as  the  famous  Concord 

Hymnal.  Furthermore,  ASCAP  has 
announced  that  "any  religious,  ed- 

ucational or  Federal  entity,  broad- 
casting non-sponsored,  non-com- 
mercial programs  over  stations 

which  have  contributed  the  free  use 
of  their  time  for  that  purpose  wiU, 
upon  application  to  our  Society, 
receive  an  absolutelv  free  license 
granting  the  use  of  all  of  the  music 
of  all  of  our  members  on  such  pro- 

grams." 

For  the  smaller  stations  which 
rely  chiefly  on  recorded  music,  BMI 
states  there  is  available  some  4.000 
phonograph  records  and  about  9,000 
numbers  on  transcriptions.  The  500 
BMI  bonus  transcriptions,  given  in 
addition  to  the  discs  stations  re- 

ceived through  their  regular  library 
services,  have  given  many  small 
stations  more  dollar  value  than  the 
cost  of  their  licenses. 

Platters  to  Tars 

CAMPBELL  ARNOUX,  gen- 
eral manager  of  WTAR,  Nor- 
folk, Va.,  has  found  the  solu- tion to  two  big  problems: 

What  to  do  with  old  razor 
blades  and  recordings  of  AS- 

CAP music.  The  answer — 
"Give  'em  to  the  Navy!" 
Arnoux  has  presented  the 
station's  complete  library  of 
ASCAP  recordings,  nearly 
4,000  discs,  to  Rear  Admiral 
Joseph  K.  "Taussig,  command- 

er of  the  Fifth  Naval  Dis- 
trict. The  recordings  will  be 

distributed  to  ships,  hostess 
houses,  officers  clubs  and 

Navy  "Y"  's. 

that  ASCAP  would  sign  the  con- 
sent decree,  that  Assistant  Attorney 

General  Arnold  planned  to  appear 
personally  in  the  Federal  Court 
for  the  Southern  District  of  New 
York  Dec.  24  to  seek  promulgation 
of  the  decree,  terminating  the  six- 
year  old  anti-trust  suit  in  that  jur- 

isdiction against  ASCAP.  On  Dec. 
23,  however,  the  break  came  at  a 
meeting  of  the  ASCAP  board,  and 
Mr.  Arnold  was  advised  that  the 

whole  thing  was  oft'. Immediately  following  this.  At- 
torney General  Jackson  authorized 

the  announcement  on  filing  in  Mil- 
waukee of  criminal  suits,  in  lieu 

of  civil  suits.  Three  days  later  the 
announcement  was  made.  Ori- 

ginally, it  is  understood,  the  De- 
partment had  not  planned  to  make 

the  formal  announcement,  but  when 
word  permeated  the  industry  that 
such  a  step  might  be  taken,  pre- 

sumably it  was  decided  to  issue  the 

unprecedented  "press  release". 
Industry  Meeting 

On  the  day  following  the  De- 
partments' press  release,  hurried 

meetings  were  held  in  Washington 

by  industry  representatives  and  at- torneys to  decide  on  strategy. 
Present  at  a  morning  session  at 
the  Mayflower  Hotel  were  such  in- 

dustry figures  as  NAB  President 
Neville  Miller;  David  Sarnoff,  NBC 
chairman  and  RCA  president; 
Niles  Trammell,  NBC  president; 
Edward  F.  McGrady,  RCA  vice- 
president  in  charge  of  labor  rela- 

tions and  at  present  serving  as 
labor  advisor  to  Secretary  of  War 
Stimson;  Frank  M.  Russell,  NBC 
Washington  vice-president;  CBS 
President  William  S.  Paley;  Ed- 

ward Klauber,  CBS  executive  vice- 
president;  Harry  C.  Butcher,  CBS 
Washington  vice-president;  Theo- 

dore C.  Streibert,  WOR  vice- 
president  and  MBS  vice-president; 
Louis  G.  Caldwell,  MBS-WGN 
counsel.  Present  for  independent 
radio  stations,  was  John  Elmer, 
president  of  WCBM,  Baltimore. 
Representing  BMI  were  President 
Miller  and  Executive  Vice-Presi- 

dent Sydney  M.  Kaye.  In  addition, 
attorneys  for  NBC,  CBS  and  BMI 
were  present. 

tJixi    Following  the  morning  session. 
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ASCAP  Bluff  Called;  Radio  Holds  the  Aces  .  .  .  An  Editorial 

BECAUSE  a  money-grubbing-  ASCAP  thought 
it  could  bring  more  radio  dollars  out  of  chaos 
in  music,  the  charmed  existence  of  Tin  Pan 

Alley's  "exclusive  club"  seems  to  be  headed 
for  the  ashcan,  via  the  anti-trust  route.  That 
now  appears  evident,  whatever  the  outcome  of 
the  all-front  legal  attack  launched  by  Trust- 
Buster  Thurman  Arnold. 

It  appeared  that  ASCAP  had  terminated  its 
series  of  colossal  blunders,  motivated  by  sheer 
bluff,  when  its  attorneys  in  effect  initialed  a 
consent  decree  by  which  its  illegal  functioning 
of  the  last  quarter-century  would  have  been 
terminated.  Instead  of  "consenting",  its  board 
of  directors,  in  another  of  its  celebrated  emo- 

tional outbursts,  threw  months  of  negotiations 
overboard  and  decided  to  try  again  to  bluff  it 
out  with  radio. 

ASCAP's  bluff  has  been  called  for  keeps  this 
time.  The  fact  that  the  Department  of  Justice, 
for  reasons  best  known  to  itself,  decided  to 
announce  criminal  actions  by  press  release 
against  broadcating  industry  elements  as  well 
as  against  ASCAP  probably  will  not  seriously 
alter  the  result.  When  the  smoke  of  legal  battle 
clears,  we  venture  that  ASCAP  will  not  be  in 
a  position  to  salvage  as  much  as  if  it  had  ac- 

ceded to  a  consent  decree.  ASCAP's  utter  de- 
struction is  not  unlikely,  whereas  it  might  have 

sui'vived  as  a  formidable  competitor  in  the  new 
music  order. 
We  think  the  Department  went  overboard 

in  seeking  to  tar  BMI  with  the  ASCAP  brush. 
BMI  was  formed  not  to  create  a  music  mono- 

poly for  radio,  but  to  introduce  competition  in 

music.  But  Mr.  Arnold  apparently  did  not 
understand  that.  BMI  is  a  babe  in  the  copy- 

right woods,  with  no  past  sins  for  which  to 
account.  ASCAP,  according  to  the  Govern- 

ment's own  legal  pleadings,  has  had  an 
iniquitous,  monopolistic  past,  and  must  be 
chastised.  How  then  can  the  Department  level 
against  the  broadcasting  industry  charges  of 
monopoly  in  music  ? 

As  this  is  wx'itten,  ASCAP  music  is  slated  to 
sign  off  the  networks  and  most  stations  at  mid- 

night Dec.  31.  Radio  will  rely  upon  BMI  and 
other  non-ASCAP  catalogs.  For  the  last  month, 
practically  all  sustaining  programs  and  most 
commercials  have  been  devoid  of  ASCAP  music. 

There  hasn't  been  a  single  significant  voice 
raised  in  protest.  The  public,  we  insist,  isn't 
interested  in  ASCAP  music  or  anybody  else's 
brand  name  just  so  the  music  is  good  and 
well-performed.  ASCAP  has  no  monopoly  to- 

day on  good  music,  and  never  has. 
For  this  reason  we  can't  understand  how  Mr. 

Arnold  and  his  Departmental  colleagues  con- 
cluded that  the  current  situation  is  a  private 

war  at  the  expense  of  the  public.  The  only 
howls  have  been  from  paid  propagandists  of 

ASCAP.  And  if  ASCAP's  "press"  has  been 
better  than  radio's,  it  is  only  because  it  has 
spent  dollars  derived  mainly  from  radio  to 
propagandize  and  publicize  and  promote. 

Any  day  now  ASCAP  may  try  another  sen- 
sational move  to  pull  the  fat  out  of  the  fire.  It 

may  be  a  move  for  an  armistice.  It  may  be  the 
sudden  filing  of  infringement  suits  against  net- 

works and  stations  mounting  to  the  millions  at 

the  statutory  minimum  of  $250  per  infringe- 
ment, innocent  or  otherwise.  There  is  no  law 

against  filing  such  suits,  however  flimsy. 

The  industry  wisely  has  decided  to  sit  tight. 
Nobody  likes  a  criminal  lawsuit,  and  the  con- 

cern of  certain  groups  in  the  industry  is 

understandable.  But  it's  our  guess  that  ASCAP 
and  its  members,  collectively  and  individually, 
are  suffering  the  tortures  of  the  damned. 
Based  on  the  Warner  Bros,  experience  of  just 
three  years  ago,  when  its  boxofHce  receipts 
took  a  giddy  plunge  as  soon  as  Warner  music 

was  dropped  from  the  networks,  it  won't  take 
long  for  ASCAP's  movie  members  to  push  for 
peace  at  any  price. 

Almost  anything  can  happen  during  the  next 
few  weeks.  The  Department  will  file  its  suits 
against  ASCAP,  and  possibly  the  industry 
groups,  by  Jan.  6  or  thereabouts.  But  in  the 
interim  ASCAP  music  won't  be  performed.  And 
aside  from  the  funny  noises  prompted  from 

ASCAP's  camp,  there  won't  be  any  complaint 
from  the  public  about  the  sudden  depreciation 
in  the  quality  of  music  predicted  by  ASCAP 
henchmen. 

As  a  New  Year's  prediction,  we  venture  that 
there  will  be  a  BMI  henceforth,  possibly  with 
a  changed  organization  base.  And  if  there  is  an 
ASCAP  some  months  hence,  it  vidll  function 
as  a  clearing  house;  and  radio  as  well  as  other 
public  performers  will  pay  as  they  use  ASCAP- 
cleared  music — not  a  tax  on  their  entire  in- 

come. There  may  be  chaos  ahead  for  ASCAP 

and  even  for  radio,  but  the  public  won't  be  ad- 
versely affected. 

arrangements  were  made  for  a  con- 
ference with  Assistant  Attorney 

General  Arnold  and  that  afternoon 
the  attorneys  representing  the  in- 

dustry held  a  protracted  session 
with  Mr.  Arnold,  Special  Assistant 
Attorney  General  Waters  and  Hugh 
Cox,  Mr.  Arnolds  chief  assistant. 
While  no  word  was  forthcoming,  it 
is  unofficially  understood  Mr.  Arn- 

old advised  the  broadcasters  that 
the  nature  of  the  BMI  organization 
was  such  that  it  tended  toward 
violation  of  the  law  in  the  sam.e 
fashion  as  that  of  ASCAP. 

It  was  after  this  session  that 
the  industry  group  decided  the  best 
course  to  follow  was  to  "sit  tight" 
and  await  events.  Because  BMI, 
under  its  by-laws,  can  be  reorgan- 

ized to  fit  any  contingency  that 
might  develop  as  a  result  of  'in 
ASCAP  consent  decree,  or  as  the 
outgrowth  of  final  adjudication  of 
the  criminal  case  against  ASCAP, 
it  was  felt  that  its  continued  op- 

eration is  assured,  with  no  dire 
consequences  for  the  industry. 

Would  Include  Others 
NAB  was  not  included  in  the 

original  announcement  by  the  De- 
partment on  institution  of  criminal 

proceedings.  It  was  clearly  indi- 
cated, however,  that  the  trade  as- 

sociation as  such  would  be  included 
in  the  information  as  filed  in  Mil- 

waukee. There  was  some  talk  also 
of  including  other  industry  ele- 

ments, such  as  the  entire  NAB 
board  of  directors  and  MBS,  as 
well  as  several  regional  networks. 
Apparently   the    Department  had 

decided  against  encumbering  its 
bills  of  complaint  to  that  extent. 

Attorneys  who  sat  in  with  the 
industry  group,  and  who  aferward 
conferred  with  Assistant  Attorney 
General  Arnold,  included  Bruce 
Bromley  and  Albert  R.  Connelley, 
of  the  New  York  firm  of  Cravath, 
deGersdorff,  Swaine  &  Wood,  NBC 
counsel;  A.  L.  Ashby,  NBC  vice- 
president  and  general  counsel;  R. 
P.  Meyers,  NBC  attorney;  former 
Judge  John  J.  Burns,  CBS  counsel; 
Joseph  Ream,  general  counsel  of 
CBS;  Godfrey  Goldmark,  special 
CBS  counsel;  William  G.  Mulligan, 
recently  retained  NAB  copyright 
counsel;  and  Mr.  Kaye  for  BMI. 

It  was  clearly  indicated  that  in 
the  criminal  information  filed 
against    ASCAP,    its   officers — in- 

cluding Gene  Buck,  president,  E. 
Claude  Mills,  chairman  of  its  Ad- 

ministrative Committee,  and  John 
G.  Paine,  general  manager — would 
be  cited,  along  with  the  entire 
board  of  12  publishers  and  12  com- 

posers. This  bill  of  complaint  was 
expected  to  be  much  stronger  than 
that  filed  against  BMI  and  the 
other  radio  defendants. 

To  be  cited  in  the  industry  bill, 
it  was  expected,  would  be  the  of- 

ficers and  directors  of  BMI;  pos- 
sibly three  principal  officers  of  NBC, 

and  a  similar  number  of  CBS  of- 
ficers. NAB  presumably  would  be 

named  a  defendant  as  an  associa- 
tion, with  no  individuals  involved. 

Because  President  Miller  of  NAB 
also  is  president  of  BMI,  he  would 
be  affected  as  would  Mr.  Klauber, 

as  a  director  of  CBS.  Mr.  Streibert, 
as  a  BMI  director,  presumably 
would  draw  MBS  into  the  litiga- tion. 

No  Risk  for  Stations 

While  NAB,  BMI  and  network 
headquarters  were  besieged  with  in- 

quiries from  stations  after  an- 
nouncement of  the  planned  litiga- 

tion, every  effort  was  made  to  allay 
any  fears  regarding  actions  against 
them.  It  was  pointed  out  that  there 
is  no  risk  involved  for  stations  in 

signing  with  BMI. 
Much  talk  about  possible  "triple 

damage  suits"  growing  out  of  con- 
victions for  violation  of  the  anti- 

trust laws  also  permeated  the  in- 
dustry. In  the  case  of  ASCAP,  such 

suits,  assuming  a  final  judgment 
against  it,  would  be  possible  under 
particular  circumstances.  In  the 
case  of  BMI,  a  wholly-owned  indus- 

try project,  there  appears  to  be  lit- 
tle prospect  of  such  action  by  sta- 

tions even  should  there  be  a  final 
adjudication  against  it,  which  is 
deemed  most  unlikely. 

Assistant  Attorney  General  Ar- 
nold clearly  admitted  in  the  Dec. 

26  press  release  that  the  reason 
for  the  criminal  action  was  the 
complete  failure  of  the  consent  de- 

cree negotiations  with  ASCAP.  He 
said  the  Department  had  decided  to 
obtain  voluntary  agreement  to 

form  the  basis  of  a  "working  peace" which  would  eliminate  the  illegal 
activities  and  allow  composers  to 
continue  their  function  of  protect- 

ing their  members  from  piracy.  A 
few  days  ago,  he  said,  those  efforts 

NEAR  completion  is  the  new  Westinghouse-equipped  50-000-watt  trans- 
mitter plant  of  WPTF,  Raleigh,  N.  C,  described  as  one  of  the  most 

modern  m  the  South.  Two  370-foot  Blaw  Knox  towers  are  being  installed. 
WPTF  was  authorized  July  17,  1940  to  increase  power  to  50  kw.  and 
plans  to  begin  operation  with  this  power  by  the  end  of  the  current  month. 
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appeared  to  be  on  the  verge  of  suc- 
cess. Since  their  rupture,  he  said, 

the  Department  had  no  choice  but 
to  proceed  with  "a  criminal  prosecu- 

tion to  protect  the  interests  of  the 
public  in  orderly  competition  in  the 
distribution  of  music." 
ASCAP,  through  its  president, 

Gene  Buck,  in  effect  welcomed  the 
action,  particularly  that  against 
the  industry  groups.  All  of 
ASCAP's  propaganda,  which  has 
increased  in  volume  and  momen- 

tum week  by  week,  has  been  di- 
rected against  what  it  has  char- 

acterized as  the  "radio  monopoly". 
Presumably  the  Department  yielded 
to  ASCAP's  complaint  that  the 
broadcasting  industry  proposed  to 
'•boycott"  ASCAP  and  that  by  vir- 

tue of  its  possession  of  the  ex- 
ploitation medium,  could  effectively 

monopolize  the  music  field. 
It  was  this  aspect  of  the  Depart- 

ment's action  that  caused  serious 
concern  and  resentment  in  broad- 

casting circles.  BMI,  it  was  insisted, 
was  formed  only  after  all  efforts 
to  procure  from  ASCAP  a  basis  for 
discussion  had  failed.  Moreover, 
BMI  repeatedly  has  expressed  its 
willingness  to  alter  it  functional 
organization  to  conform  with  what- 

ever conclusion  might  be  reached 
regarding  legal  reorganization  of 
ASCAP.  The  industry  effort,  it  was 
pointed  out,  has  been  to  introduce 
competition  in  music  and  not  to 
create  an  industry  monopoly. 

Offers  to  Arbitrate 

LUCIUS  R.  EASTMAN,  chairman 
of  the  board  of  the  American  Arbi- 

tration Assn.,  on  Dec.  17  sent 
identical  telegrams  to  BMI  and 
ASCAP,  offering  the  AAA's  serv- 

ices "for  the  arbitration  of  any  con- 
troversies that  may  rise  under  any 

consent  decree  or  contract  estab- 
lishing trade  practices."  In  his  let- ter of  reply,  NAB  President  Neville 

Miller  pointed  out  that  there  is  no 
controversy  between  BMI  and 
ASCAP  unless  "normal  business 
competition"  can  be  so  described. 
Any  controversy,  he  said,  is  be- 

tween ASCAP  and  NAB,  which  has 
made  arrangements  to  buy  its  music 
elsewhere  as  a  result.  He  assured 
the  AAA  that  if  any  need  for  their 
services  arises,  the  broadcasters 
will  be  glad  to  accept  the  associa- 

tion's offer.  John  Paine,  general 
manager  of  ASCAP,  replied  verbal- 

ly that  ASCAP  would  accept  the 
arbitration  offer  if  BMI  did. 

Marks  Catalog  Deal 
NBC,  CBS  and  a  number  of  their 
larger  affiliate  stations  are  under- 

writing BMI's  obligations  to  Edw. 
B.  Marks  Music  Corp.,  guarantee- 

ing payment  to  the  publishing  house 
for  the  full  term  of  its  five-year 
contract  with  BMI.  It  was  ex- 

plained that  this  action,  which  was 
entirely  voluntary  on  the  pai't  of 
networks  and  stations,  involves  no 
expenditure  on  their  part  inasmuch 
as  BMI  is  buying  the  performance 
rights  itself,  but  was  taken  to  safe- 

guard the  Marks  company  in  sign- 
ing a  contract  extending  beyond 

the  time  of  BMI's  contracts  with 
its  member  stations,  which  run 
from  year  to  year  and  are  renew- 

able annually. 

WLW  Signs  With  BMI 
WHEN  WLW,  Cincinnati,  signed 
acontract  Dec.  30  with  Broadcast 
Music  Inc.,  it  brought  the  total 
membei'ship  in  BMI  on  that  date 
up  to  635  stations.  WLW  was  the 
last  of  the  50-kilowatters  to  sign. 
Announcement  of  the  action  was 
made  by  James  D.  Shouse,  vice- 
president  of  Crosley  Corp.  in  charge 
of  broadcasting.  WSAI,  second 
Crosley  outlet  in  Cincinati,  signed 
with  BMI  several  weeks  ago. 

Pierce's  New  Discs 
PIERCE'S  MEDICINES  Inc., 
Buffalo  (Golden  Medical  Discov- 

ery), starts  Jan.  6  using  6  to  10 
weekly  transcriptions  on  the  Iowa 
Network  and  WOKO  WGR  WHAM 
WFBL  WCAU  WHP  WGBI  WBAL 
WTAR  WDBJ  WRVA  WJR  CKLW 
WOOD  WJJD  WIND  WLS  WDZ 
WISN  WKBN  WCAE  WWVA 
WMNN  WLW  WCSH  WSM  WSB 
KWK  KFRU  WHB  KWTO  WIBW. 
H.  W.  Kastor  &  Sons,  Chicago,  is 
agency. 

Talburt  in  Washington  Daily  News 

"And  We  Thought  Music  Had 

the  Power  to  Sooth." 

ASCAP  Loses  One  Publisher  Member; 

Movies  Pdy  Relative  Pittance  in  Fees 

cordings  using  ASCAP  arrange- ments of  classical  selections.  WINS, 
Hearst-owned  station  in  New  York, 

reports  that  it  will  also  be  "100% 
BMI"  as  of  Jan.  1,  and  that  this 
condition  will  also  apply  to  the 
New  York  Broadcasting  System, 
state  -  wide  network  for  which 
WINS  is  the  key  station. 
WNYC,  New  York's  municipally- owned  non-commercial  station,  has 

announced  that  both  BMI  and 
ASCAP  have  made  it  possible  for 
the  station  to  broadcast  all  of  their 

BMI  announces  it  will  publish  the  en- 
tire score  and  clear  performing  rights 

of  Crazy  With  the  Heat,  new  musical 
opening  Jan.  14  in  New  York. 

ROBBINS  MUSIC,  Miller  Music, 
Leo  Feist  and  the  Sam  Fox  group, 
including  Sam  Fox  Publishing  Co., 
Hollywood  Songs  and  Movietone 
Music,  have  renewed  their  contracts 
with  ASCAP  for  another  ten  years, 
according  to  Gene  Buck,  ASCAP 
president,  who  stated  that  with  the 
re-signing  of  these  firms  ASCAP 
has  obtained  renewals  from  all  but 
one  of  its  141  publisher-members. 

The  exception,  of  course,  is  Edw. 
B.  Marks  Music  Corp.,  which  re- 

cently transferred  its  performance 
rights  to  BMI  [Broadcasting,  Dec. 
15].  All  four  companies  are  affili- 

ated with  motion  picture  firms,  the 
former  three  with  Metro-Goldwyn- 
Mayer  and  the  last  with  20th  Cen- 

tury-Fox. During  the  summer  ne- 
gotiations had  progressed  nearly 

to  the  closing  point  for  BMI's  ac- 
quisition of  the  M-G-M  group's musical  rights,  but  legal  difficulties 

prevented  completion  of  the  deal. 

New  York  Signatories 
An  immediate  consequence  of  the 

renewed  M-G-M  affiliation  with 
ASCAP  was  the  acceptance  of 
ASCAP  licenses  by  WHN,  New 
York,  and  by  WNEW,  also  of  that 
city,  with  a  third  New  York  inde- 

pendent station,  WMCA,  likewise 
expected  to  take  out  an  ASCAP 
license  before  the  end  of  the  year. 
WHN's  ownership  affiliation  with 

M-G-M  made  this  station's  deal 
with  ASCAP  no  surprise,  while  the 
competitive  angle  was  held  respons- 

ible for  WNEW's  action  in  follow- 
ing suit.  As  a  station  whose  success 

is  based  largely  on  programs  of 
phonograph  records,  to  which 
WNEW  devotes  a  major  portion  of 
its  schedule,  WNEW  was  also  con- 

cerned about  the  supply  of  recorded 
music  which  would  be  available 
without  an  ASCAP  license. 
Another  New  York  station, 

WQXR,  whose  programs  consist  al- 
most entirely  of  phonograph  rec- 
ords, is  a  BMI  member  and  is  not 

signing  with  ASCAP,  Broadcast- ing was  told  Dec.  27.  Since  its 
schedule  is  primarily  one  of  clas- 

sical music,  most  of  which  is  in 
the  public  domain,  WQXR  has  less 
of  a  problem  than  other  phono- 

graph record  stations,  its  main 
problem  being  the  avoidance  of  re- 

Miller  Comments 

Commenting  on  the  action  of 
WHN,  Neville  Miller,  NAB  presi- 

dent, stated: 
"This  move,  expected  by  all  radio 

stations,  for  the  first  time  brings 
into  the  open  the  close  connection 
between  ASCAP  and  the  movie  in- 

dustry. Station  WHN  is  controlled 
by  Metro-Goldwyn-Mayer,  part  of 
the  movie  industry  which  indirectly 
controls  ASCAP.  Last  year  13 
music  corporations  affiliated  with 
the  movie  industry  got  65%  of  the 
$2,500,000  that  ASCAP  collected 
largely  from  broadcasting  and  paid 
to  ASCAP's  136  publisher  members. 

"The  movie  industry  has  an  an- 
nual income  of  more  than  $1,100,- 

000,000.  But  ASCAP,  which  is  par- 
tially controlled  by  movie  corpora- 
tions, charges  the  movies  an  annual 

fee  of  only  $1,000,000  for  all  the 
ASCAP  music  the  movies  want  to use. 

"The  radio  industry  has  an  an- 
nual gross  income  of  only  $120,- 

000,000.  But  last  year  ASCAP 
taxed  the  radio  industry  $4,500,000 

for  the  right  to  use  ASCAP's  music on  the  air.  Thus,  for  the  use  of 
ASCAP  music  the  radio  stations 
paid  41  times  as  much  as  the  movie 
industry  per  dollar  of  income.  And 
the  13  music  corporations  affiliated 
with  the  movie  industry  actually 
received  from  ASCAP  $625,000 
more  last  year  than  the  total  fees 
which  ASCAP  charged  the  entire 
motion  picture  industry  for  use  of 
all  ASCAP  music  during  the  entire 

year." 

The  following  list  of  stations 
which  have  signed  BMI  contracts 
since  the  last  issue  of  Broadcast- 

Yankee  Starts  Operation 

OF  FM  Atop  Mountain 

WIXER,  Yankee  Network's  new 1,000-watt  FM  station  atop  Mount 
Washington,  N.  H.,  started  regular 
daily  operation  on  Dec.  19.  The  ex- 

perimental transmitter,  located  6,- 
300  feet  above  sea  level,  surmounts 
the  highest  peak  in  Northeastern 
United  States  and  is  claimed  to  be 
the  loftiest  transmitter  in  America. 
WIXER  currently  is  rebroadcast- 
ins-  programs  of  WIXOJ,  Yankee 
FM  station  at  Paxton,  Mass.,  140 miles  away. 

Construction  of  the  station 
started  in  August,  and  was  accom- 

plished under  trying  conditions. 
Apart  from  the  transmitter  itself, 
the  installation  necessitated  special 
construction  of  the  transmitter 
building  to  withstand  wind  veloci- 

ties up  to  150  miles-per-hour,  along 
with  huge  tanks  for  storing  diesel 
oil,  water  and  gasoline  for  the  self- 
powered  broadcasting  unit.  All 
mechanical  units  are  in  duplicate 
to  insure  uninterrupted  service. 

N.  Y.  Tax  Opposed 

BECAUSE  of  the  industry-wide 
implications  of  the  proposal  of  the 
City  of  New  Yoi'k  to  tax  radio  and 
communications  equipment  as  real 
estate,  NAB  President  Neville  Mil- 

ler has  named  a  committee  to  in- 
quire into  the  far-reaching  pro- 
posal. The  committee  consists  of John  V.  L.  Hogan,  WQXR; 

Emanuel  Dannett,  WOR;  Henry 
Ladner,  NBC;  Joseph  Ream,  CBS; 
Harry  C.  Wilder,  WSYR.  New York. 

ING  raises  the  total  of  BMI  mem- 
bers to  526,  with  more  than  100 

additional  stations  pledged  to  mem- 
bership. New  members  are: 
BMI  Acquisitions 

WMF  J,  Daytona  Beach,  Fla. ;  WBAX 
Wilkes-Barre,  Pa.  :  KLCN,  Blytheville' Ark. ;  WMBO,  Auburn,  N.  Y. ;  WIBA 
Madison,  Wis. ;  WLBZ,  Bangor,  Me  ' 
WEMP,  Milwaukee;  WKIP,  Poughkeepsie' 

wV^-i  '^J^^'^'  :  WADC,  Akron  '; 
WKAT,  Miami  Beach;  KSCJ,  Sioux  City la. ;  WILL,  Urbana,  111.  ;  WSVA,  Harrison- 

t"^f;T.  ̂ '^^  '•  KGKY,  ScottsblufE,  Neb. ; 
KOME,  Tulsa;  KRMC,  Jamestown,  N.  D 
WBML.  Macon,  Ga.  ;  KRLD,  Dallas  • WCHV,  Charlottesville,  Va.  ;  WTMC,  Ocala, 

Fla.  ;  WJRD,  Tuscaloosa,  Ala.  ;  WHP  Har- 

^J^^r??*^' KFPW,  Fort  Smith,  'Ark. ; 
KWIL,  Albany,  Ore.  ;  KGNF,  North  Platte Neb.  ;  WJAS,  KQV,  Pittsburgh ;  WHJB Greensburg,  Pa.  ;  WJAX,  Jacksonville,  Fla.  ; KGBX,  Springfield,  Mo. ;  WMBS,  Union- 
town,  Pa.  ;  WKAQ,  San  Juan,  P.  R  ■ WRDO,  Augusta,  Me.;  WIBM,  Jackson Mich.;  WDEF,  Chattanooga;  WRAL,  Ra- leigh,  N.   C.  ;   WJBY,   Gadsden,  Ala. KELD,  El  Dorado,  Ark.;  WHBB,  Selma, Ala.  ;  WMFR,  High  Point,  N.  C.  ;  WAPO 
Chattanooga ;  KOAM,  Pittsburg,  Kan  '• WTAL,  Tallahassee,  Fla.;  KOCA,  Kilgore' Texas  :  WLBC,  Muncie,  Ind.  ;  WSUN  St Petersburg,  Fla.  ;  WDLP,  Panama  City, Fla.  :  WDWS,  Champaign,  111.  ;  WLAV 
Grand  Rapids,  Mich.  ;  WJHL,  Johnson  City' Tenn.  ;  WTSP,  St.  Petersburg,  Fla.  ;  WBIR Knoxville,  Tenn.  ;  KLO,  Ogden,  Utah. 
WLAK,  Lakeland,  Fla. ;  WCOA,  Pensa- cola,  Fla.  ;  KRLH,  Midland,  Tex. ;  WEBR 

Buffalo  ;  WHEB,  Portsmouth,  N.  H  •  KGFF' Shawnee,  Okla. ;  WRUF,  Gainesville,  Fla.  ; KMO,  Tacoma,  Wash. ;  WDAK.  West  Point, 
Ga.  ;  KXRO,  Aberdeen,  Wash.  ;  WSLB  Og- densburg,  N.  Y. ;  WOLF,  Syracuse ;  WCLS, Johet,  111.;  WSOY,  Decatur,  111.;  WDBO, Orlando,  Fla. 
W^ALA,  Mobile  ;  KOTN,  Pine  Bluff,  Ark. ; WMOB.  Mobile;  KVOE,  Santa  Ana,  Cal. ; WTJS,  Jackson,  Tenn.  ;  WGKV  Charles- 

ton, W.  Va.  ;  KOBH,  Rapid  City,  S.  D  • 
KARM,  Fresno  ;  KTHS.  Hot  Springs,  Ark  • 
WCBI,  Columbus,  Miss.  ;  WMBC,  Detroit  • WCAX,  Burlington,  Vt.  ;  WAJR,  Morgan- town,  W.  Va.  :  WARM,  Scranton,  Pa.  ; KMMJ,  Grand  Island,  Neb. 
KGLU,  Safford,  Ariz.  ;  WMRO,  Aurora, 

111. ;  WLBJ,  Bowling  Green,  Ky. ;  WMRC, 
Greenville,  S.  C.  ;  KVFD,  Fort  Dodge,  la. ; 
WHBU,  Anderson.  Ind. ;  WQBC,  Vicks- 
burg.  Miss.  ;  WFHR,  Wisconsin  Rapids, 
Wis. ;  WOLS,  Florence,  S.  C. ;  WFBG,  Al- 
toona.  Pa.  ;  WJJD,  Chicago  ;  WDMJ,  Mar- 

quette, Mich.  ;  WBAB,  Atlantic  City  ;  KADA, 
Ada,  Okla. 
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A  NEAT  filing  cabinet  for  music 
is  a  help  to  WOW,  Omaha.  A  cross- 
indexing  system  aids  Helen  Whit- 

ney, music  librarian,  and  she  can 
find  any  piece  at  a  second's  notice. 
Here  she  stands  by  the  file  with 
Harry  Burke,  WOW  program  chief. 

Pro-ASCAP  Articles 

Answered  by  Rosenbaum 
IN  FACE  of  several  pro-ASCAP 
stories  and  articles  appearing  dur- 

ing the  month  in  the  Philadelphia 
Record,  including  an  editorial  in 
the  Dec.  17  issue  which  summed  up 
arguments  that  it  will  be  "hard  to 
sell  the  public  the  idea  that  the  big 
chains  should  not  pay  their  share 
for  use  of  the  music  without  which 
broadcasts  would  lose  much  of  their 

audience,"  the  newspaper  opened its  news  columns  Dec.  20  to  permit 
Samuel  R.  Rosenbaum,  president 
of  WFIL  and  chairman  of  IRNA, 
as  a  representative  member  of  the 
industry,  to  present  the  side  of  the 
broadcaster  in  the  controversy. 

Under  his  own  by-line,  Mr.  Ros- 
enbaum reviewed  the  incidents  that 

led  to  the  present  impasse,  explain- 
ing that  "As  part  of  the  lump-sum 

business-tax,  all-or-none,  take-it- 
or-leave-it,  arbitrary  license-fee 
policy  of  ASCAP,  all  licenses 
granted  by  ASCAP  to  radio  sta- 

tions will  expire  Dec.  31,  1940." 
He  also  hit  at  the  Society's  "self- 

perpetuating  inside  group"  with 
the  result  that  "newcomer  compos- 

ers are  always  given  a  mere  pit- 
tance and  the  old,  established  in- 
siders get  the  lion's  share." 

"The  business  of  broadcasting," 
he  said,  "has  attained  its  maturity and  has  decided  that  the  only 
remedy  for  the  powerful  monopoly 
of  ASCAP  is  to  encourage  the 
creation  of  new  compositions  by 
composers  who  have  not  yet  as- 

signed their  works  to  ASCAP.  That 
has  proved  to  be  less  difficult  than 
it  looked,  because  it  now  develops 
that  ASCAP  began  to  suffer  from 
the  same  abuse  of  power  within 
itself  that  every  monopoly  breeds." 

ASCAP  SPIES  ALERT 

Listening  Posts  Set  Up  to 

 Catch  Infringers  

ASCAP's  private  "Gestapo",  whose 
task  it  is  to  pile  up  records  of  in- 

fringements of  ASCAP  numbers 
after  midnight  Dec.  31,  has  been 
primed  for  service.  Planning  to  rely 
most  heavily  upon  the  amassing  of 
such  infringements  at  $250  per 
performance  over  each  station, 
ASCAP  has  disclosed  that  it  is 
setting  up  automatic  recorders  or 
"listening  posts"  throughout  the 
country.  It  has  held  "skull  lessons" with  its  field  representatives  to 
gear  them  for  the  music  espionage. 

E.  Claude  Mills,  chairman  of  the 
ASCAP  executive  committee,  has 
announced  that  39  "listening 
posts"  have  been  established  to  re- 

cord programs  16  hours  per  day. 
Any  ASCAP  music  or  ASCAP-con- 
trolled  arrangements  presumably 
will  draw  a  prompt  infringement 
suit  in  the  particular  jurisdiction. 

Obviously  mistakes  will  be  made, 
but  the  law  provides  a  $250  statu- 

tory minimum,  whether  the  in- 
fringement is  "innocent",  a  job  of 

planting  or  otherwise  perpetrated. 
It  is  this  provision  of  the  law  that 
has  given  ASCAP  what  has 
amounted  to  its  life  and  death 
power  of  public  performance  of 
music  in  the  pre-BMI  era. 

FOUR  PHILADELPHIA 

STATIONS  TO  ASCAP 
SOLIDARITY  of  the  radio  stations 
in  the  Philadelphia  area  in  support 
of  BMI  was  broken  Dec.  23  when 
four  non-network  stations  signed 
five-year  contracts  with  ASCAP. 
Stations  were  WD  AS  and  WTEL; 
WCAM,  Camden;  WIBG,  Glenside. 
Only  WDAS  operates  on  a  full- time  basis. 

Hilleary  Brown,  representative  of 
ASCAP  in  Eastern  Pennsylvania, 
has  indicated  that  "other"  stations 
are  at  the  signing  stage,  and  some 
in  the  territory  even  signed,  but 
at  the  request  of  the  stations  could 
make  no  disclosures.  All  negotia- 

tions were  veiled  in  secrecy,  and 
although  the  first  four  stations  con- 

firmed the  signing,  no  official  an- 
nouncement will  be  made.  News 

leaked  out  when  the  stations  ad- 
vised local  advertising  agencies 

that  ASCAP  music  would  be 
played  after  the  first  of  the  year. 

One  of  the  reasons  for  signing 
with  ASCAP  is  the  added  cost  to 
clear  BMI  and  public  domain  mu- 

sic, it  was  stated  on  behalf  of  the 
stations.  For  part-time  stations  it 
was  said  the  cost  of  adding  an  em- 

ploye to  take  care  of  music  clear- ances would  exceed  the  cost  of  a 
license  from  ASCAP.  Moreover,  the 
stations  indicated  they  could  not 
get  along  without  ASCAP  music, 
especially  for  the  recorded  shows. 

ASSOCIATED  Music  Publishers, 
which  has  been  identified  chiefly  with 
serious  music,  has  added  six  popular 
tunes  to  its  catalog,  one  of  which,  "I 
Remember — Why  Don't  You?"  was introduced  by  Abe  Lyman  on  an  NBC 
remote  broadcast  from  the  Hotel  New 
Yorker.  Others  are :  "Skylark  Waltz," 
"I'm  Allergic  to  Love,"  "There  Are 
Shadows  on  the  Moon  Tonight,"  ".Just 
Believe  in  Me"  and  "The  Biggest  Lit- 

tle Word  Is  'Yes'  "  AMP  has  three 
more  "pop  '  tunes  in  preparation  for early  release. 

Mediation  Reports 

Lack  Foundation, 

Miller  Declares 

Charges  ASCAP  With  Unfair 
Propaganda  Campaigns 
"REPORTS  that  mediation  confer- 

ences were  being  opened  between 
the  broadcasting  industry  and 
ASCAP  are  entirely  without  foun- 

dation," Neville  Miller,  NAB  presi- 
dent, declared  Dec.  23  in  a  state- 
ment charging  ASCAP  with  at- 

tempting to  persuade  the  public 
that  radio  is  about  to  boycott  most 
of  America's  popular  music  but 
making  absolutely  no  attempt  to 
meet  the  broadcasters'  objections 
to  the  proffered  ASCAP  license. 
"ASCAP  has  been  very  busy," 

the  statement  goes  on,  "issuing statements  to  the  press,  writing 
petitions  to  the  FCC  and  organ- 

izing groups  of  its  own  member 
writers  who  claim  to  represent  the 
music  lovers  of  the  nation,  all  in 
an  attempt  to  make  the  public  be- 

lieve that  the  broadcasters  are  go- 
ing to  deprive  the  radio  audience 

of  good  music  and  are  refusing  to 

negotiate  with  ASCAP." Men  of  Prejudice 

Mr.  Miller's  reference  is  obvi- 
ously to  the  committee  of  ten  New 

York  music  educators,  all  ASCAP 
members,  who  have  circularized  a 
list  of  college  presidents,  heads  of 
college  music  departments,  organ- 

ists, public  school  music  superin- 
tendents and  music  patrons  such  as 

season-ticket  subscribers  to  opera 
and  symphony  organizations. 

Recipients  were  asked  to  sign  and 
return  to  the  committee  cai'ds  ad- 

dressed to  the  FCC  and  urging 
the  Commission  to  "prevail  upon 
both  parties  [broadcasters  and 
ASCAP]  to  effect  an  agreement 
ending  the  present  stalemate  so 
that  no  important  standard  music 
shall  be  barred  from  the  air." 

A  batch  of  5,000  postcards  from 
the  musicians  and  teachers  of  music 
was  filed  with  the  FCC  Dec.  30  by 
the  Musicians  Committee,  seeking 
FCC  intervention  in  the  ASCAP- 
broadcaster  controversy.  The  post- 

cards were  accompanied  by  a  letter 
to  Chairman  Fly  from  Douglas 
Moore,  chairman  of  the  Music 
Dept.  of  Columbia  University,  ask- 

ing the  FCC  to  get  ASCAP  and  the 
broadcasters  together  immediately 
for  purposes  of  negotiation.  Be- cause the  FCC  is  in  recess  until 
Jan.  7,  no  immediate  action  was 
indicated.  Previously,  the  FCC  had 
notified  complainants  that  it  has  no 
direct  jurisdiction  in  such  matters. 

The  5,000  "petitions",  in  the  na- ture of  pre-printed  postcards,  were 
said  to  be  signed  by  musicians  and 
teachers  of  music  in  40  states,  in- 

cluding 226  colleges.  ASCAP  has 
been  associated  with  this  move. 

Reviewing  the  history  of  ASCAP- 
NAB    relations    since  February, 
1939,  when  the  broadcasters  made 
their  first  effort  to  discuss  with 
ASCAP  terms  for  renewal  of  the 
existing  contract,  Mr.  Miller  stated 
that  after  rebuffing  all  attempts  at 
negotiation,  ASCAP,  "who  appar- 

ently hoped  by  one  delay  after  an- other to  force  broadcasters  into  a 
frantic  and  one-sided  deal  at  the 
last  minute,"  suddenly  in  March, 
1940,  announced  the  terms  of  their 
new  contract,  which  doubled  radio's annual  payment  of  fees  to  ASCAP 
and  which  also  "contained  features 
to  which  broadcasters  have  always 
objected  strongly  on  the  ground 

UNDER  lock  and  key  for  the  dura- 
tion go  all  ASCAP  records  and 

transcriptions  at  WDRC,  Hartford, 
Conn.,  as  Program  Manager  Walter 
B.  Haase  snaps  the  padlock  on  the 
music  racks  at  the  station.  To  be 
sure  none  of  the  ASCAP  pieces  got 
on  the  air  since  WDRC's  ban  on 
all  ASCAP  music  on  local  commer- 

cial and  sustaining  programs  went 
into  eff'ect  Dec.  1,  boards  were  fast- ened over  the  racks  of  ASCAP 
tunes,  supplemented  by  heavy 
chains  and  padlocks.  WDRC  was 
an  early  BMI  subscriber. 

that  they  were  inimical  to  the  pub- lic interest. 

"This  proposed  contract  de- 
manded that  radio's  annual  pay- ment of  fees  to  ASCAP  be  doubled 

—from  $4,500,000  to  $9,000,000.  In 
addition,  it  contained  features  to 
which  broadcasters  have  always  ob- 

jected strongly  on  the  ground  that 
they  were  inimical  to  the  public interest. 

"These  objections  have  been  ex- 
plained repeatedly  to  ASCAP,  with 

suggestions  that  they  be  removed 
and  that  a  new  proposal  be  sub- mitted for  negotiation.  Ignoring 
completely  these  suggestions, 
ASCAP  merely  redoubled  its  pub- 

licity efforts  in  an  attempt  to  con- 
fuse the  issue,  appeal  for  public 

sympathy  and  create  an  impression 
that  radio  stations  were  about  to 
'boycott'  some  of  America's  popu- 

lar tunes. 
"On  Dec.  5,  the  26  members  of 

the  board  of  directors  of  the  NAB 
gathered  in  New  York  from  all 
parts  of  the  country  for  their  final 
meeting  of  the  year.  There  was  still 
no  word  from  ASCAP — although  as 
recently  as  Nov.  23  ASCAP  had 
been  informed  that  any  concrete 
proposal  from  them  embodying  the 
principle  of  'per  program'  payment would  be  laid  promptly  before  our 
board  of  directors  for  consideration 
and  negotiation. 

Plenty  of  Music 
"Time  was  drawing  so  close  to 

Dec.  31  that  we  felt  we  could  not 
delay  longer  without  running  the 
risk  of  creating  last  minute  con- 

fusion on  radio  programs.  The 
plans  were  therefore  made  definite 
in  the  assumption  that,  in  spite 
of  their  public  protestations  to  the 
contrary,  ASCAP's  management really  intended  to  withdraw 
ASCAP's  music  from  radio  use. 
While  it  was  therefore  definitely 
assumed  that  no  ASCAP  music 
would  be  available  for  use  on  the 
air  after  Jan.  1,  it  was  made  clear 
that  there  was  no  cause  whatever 
for  public  concern,  since  a  com- 

pletely adequate  supply  of  music 
of  all  kinds,  not  controlled  by 

(Continued  on  page  61) 

NAB  in  N.  Y. 

NAB  has  opened  a  suite  of 
offices  in  the  RCA  Bldg.,  New 
York,  as  field  headquarters 
for  the  NAB-ASCAP  battle. 
Neville  Miller,  NAB  presi- 

dent, will  spend  most  of  his 
time  in  New  York  "during 
the  emergency,"  and  Earl Newsom,  independent  counsel 
in  public  relations,  has  been 
retained.  Staff  includes  A.  K. 
Mills,  acting  as  liaison  with 
the  Newsom  headquarters ; 
John  Murphy,  press  secretary 
to  Mr.  Miller;  Joseph  Mil- 
ward,  writer,  and  two  re- 
search  workers,  Barbara 
Hunt,  formerly  with  Archi- 

tectural Forum,  and  Barbara 
Brandt.  NAB  phone  in  New 
York  is  Circle  5-5965. 

Page  18-D  •  January  1,  1941 BROADCASTING  •  Broadcast  Advertising 



«IHIS  YEAR,  I  WILL 

WIN  yoy,  M'OEARf" 

9  What  are  your  intentions,  Sir,  toward  our  fair 

Iowa?  Are  they  honorable  ...  or  are  you  merely 

playing  with  her  aflFections? 

Seriously,  the  way  to  win  Iowa  is  to  prove  your 

purpose.  Vague  promises  of  "a  big  merchandising 

drive"  are  of  no  avail — too  many  suitors  are  al- 

ready using  WHO!  Our  Merchants  here  know 

that  there's  one  sure  way  to  reach  all  of  Iowa,  and 

that  this  one  complete  medium — WHO — costs  a  lot 

less  than  any  combination  of  media  which  can  even 

hope  to  approximate  the  same  coverage.  Therefore, 

if  you're  not  using  WHO  your  distributors  and 

retailers  may  suspect  that  (1)  you're  either  trying 

to  kid  them  about  the  sincerity  of  your  eflforts,  or 

(2)  your  wooing  of  Iowa  needs  more  "oomph". 

Neither  alternative  is  calculated  to  inspire  confi- 

dence. 

WHO — alone — can  enable  you  to  win  the  Iowa 

market.  If  your  New  Year's  Resolutions  include 

such  a  project,  let  us  give  you  the  facts.  Or  just 

ask  Free  8C  Peters! 

WHO, 

+  for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC. National  Representatives 
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Voorhis  Bill  Called  Symptom 

Of  Advertising  Control  Trend 

Defense  Program  Is  Utilized  as  Means  of  Imposing 

Regulation  Impossible  During  Normal  Times 

UNOFFICIAL  but  well-informed 
quarters  in  Washin^on  see  the 
Voorhis  bill — providing  for  a  tax 
on  the  expenditure  of  all  money 
for  advertising  over  $100,000 — as 
an  outward  manifestation  of  a  sub- 

ject that  has  been  considered  quiet- 
ly in  high  places  for  some  time. 
It  is  pointed  out  that  while  at- 

tacks on  advertising  in  some  Ad- 
ministration quarters  are  not  new, 

the  present  national  defense  pro- 
gram is  being  used  as  the  spring- 
board to  plunge  into  the  subject 

with  renewed  vigor. 
Defense  Measure 

Assistant  Attorney  General  Thur- 
man  Arnold,  chief  of  the  Justice 
Department  anti-trust  division,  has 
often  discussed  what  he  calls  un- 
economic  advertising  and  has 
charged  in  the  tobacco  cases  that 
successful  national  advertising  and 
promotion  might  constitute  re- 

straint of  trade.  A  recent  report  to 
the  Temporary  National  Economics 
Committee  by  Dr.  Isador  Lubin, 
Commissioner  of  Labor  Statistics, 
touched  on  the  "disparity"  between 
the  prices  of  advertised  and  non- 
advertised  brands  of  drug  items. 

From  another  quarter  it  has  been 
learned  that  at  least  one  economist 
connected  with  the  National  De- 

fense Advisory  Commission  is  look- 
ing into  the  possibility  of  restrict- 
ing advertising  expenditures — par- 

ticularly on  so-called  non-essential 
items — as  a  defense  measure.  This 
would  be  based  on  the  theory  that 
advertising  increases  consumer  de- 

mand for  goods  and  in  doing  this 
takes  away  from  productive  capa- 

city necessary  for  defense  orders. 
And  while  any  thought  of  Govern- 

ment restriction  of  advertising, 
through  taxes  or  otherwise,  is 
scouted  in  Washington  it  is  pointed 
out  that  Government  controls  which 
might  be  impossible  under  ordi- 

nary circumstances  can  be  imposed 
during  an  emergency. 

The  bill  itself  does  not  seem  des- 
tined for  an  early  airing.  The  Ways 

&  Means  Committee  did  not  hold 
hearings  on  the  bill  during  the  last 
session  and  it  died  automatically 
when  the  session  ended.  Rep.  Voor- 

his (D-Cal.)  told  Broadcasting 
he  wasn't  sure  whether  he  would 
introduce  the  bill  during  the  ses- 

sion beginning  Jan.  3.  He  said  he 
feels  this  way  about  the  measure: 

"If  we  are  going  to  up  taxes,  I 
don't  think  it's  fair  to  leave  gap- 

ing holes  in  the  law.  I  don't  think 
it's  fair  to  tax  some  persons  and 
not  others.  This  present  bill  is  par- 

ticularly rough,  but  it  could  be 
used  as  a  working  base  and  could, 
of  course,  be  smoothed  out." 

Mysterious  Mr.  Bell 
Asked  if  he  had  any  expression 

of  opinion  on  reaction  to  the  meas- 
ure, which  has  attracted  wide  at- 

tention in  advertising  circles.  Rep. 
Voorhis  said:  "Yes,  a  lot  of  heat." 
In  reply  to  a  question  as  to  the 
Treasury's  position  on  the  bill. 
Rep.  Voorhis  did  not  say  directly 

whether  the  department  was  inter- 
ested, answering,  "Well,  you  know 

a  bill  introduced  by  request  isn't 
taken  very  seriously." The  Congressman  introduced  the 
bill  at  the  request  of  Robert  C. 
Bell,  a  28-year-old  graduate  of 
Harvard  Law  School.  Rep.  Voorhis 
said  he  didn't  know  whether  Bell 
is  employed  in  the  Government. 

Treasury  officials  took  the  posi- 
tion that  they  had  no  business  com- 

menting on  the  measure  unless 
asked  by  Congress.  It  was  said 
there  had  been  no  official  Treasury 
statement  on  the  Voorhis  bill  and 
there  would  be  none  until  or  unless 
Congress  requests  an  opinion. 
The  Advertising  Federation  of 

America,  over  the  signature  of  its 
general  coXmsel,  Charles  E.  Murphy, 
told  its  members  that  the  bill  "has 
the  possibility  of  having  a  devas- 

tating effect  on  the  plans  of  adver- 
tisers and  of  media  alike,  for  any 

taxation  of  advertising  strikes  at 
the  very  activating  force  which 
produces  sales  and  would  obviously 
act  as  a  sales  deterrent." 

NOT  A  ZOMBIE  in  white,  but  Herb 
Hollister,  president  of  KANS,  Wich- 

ita, and  an  ardent  mountain-climb- 
er, in  full  dress  rehearsal  for  his 

planned  epoch-making  broadcast 
from  the  summit  of  Pike's  Peak  on 
New  Year's  Eve.  The  five-minute 
broadcast  was  scheduled  for  NBC- 
Red  through  KOA,  Denver,  as  part 
of  the  annual  climb  of  the  Ad  Am 
An  Club.  That's  a  face-glove  he 
wears  for  protection  against  sub- zero weather. 

MORE  BOOSTERS  ARE  GRANTED 

Three  Amplifier  Stations  to  Be  Used  by  Station 

 In  Worcester,  Mass.,  Under  FCC  Grant  

FURTHER  advance  in  the  cover- 
age of  suburban  areas  through  use 

of  low-power  booster  stations  was 
recorded  Dec.  17  when  the  FCC 
granted  C.  T.  Sherer  Co.,  Worces- 

ter, Mass.,  a  construction  permit 
for  a  fulltime  250-watt  station  on 
1200  kc,  along  with  three  100-watt 
amplifier  stations  in  Worcester  en- virons. 

The  third  grant  of  its  kind,  it  is 
the  first  providing  for  more  than 
one  booster  station  to  supplement 
the  main  transmitter.  At  the  same 
time  the  application  of  Worcester 
Broadcasting  Inc.  for  similar  facil- 

ities, with  two  booster  stations,  was 
designated  for  hearing. 

A  Few  Miles  Apart 
The  three  amplifying  stations,  to 

be  located  near  Auburn,  Whitins-  ■ ville  and  Marlboro,  Mass.,  are  all 
to  be  within  a  few  miles  of  the 
main  transmitter  in  Worcester,  and 
are  designed  to  provide  coverage 
of  areas  which  would  not  be  covered 
by  the  main  transmitter.  The  first 
grant  of  booster  station  facilities 
was  made  to  the  new  WINX,  Wash- 

ington, which  is  now  operating  reg- 
ularly, and  the  second  to  WWDC, 

another  recently  authorized  Wash- 
ington station,  which  is  expected 

to  be  operating  by  spring. 

It  was  pointed  out  to  BROADCAST- 
ING by  the  FCC  that  the  booster 

station  idea  involves  several  unique 
problems,  chief  among  which  is 
the  necessity  of  finding  a  site  for 
the  receiving  antenna  near  the 
area  to  be  served,  where  interfer- 

ence-free signals  may  be  received 
for  retransmission.  It  is  thought 
such  amplifying  stations  will  be 
suited  only  for  use  in  cities  with 
populations  ranging  from  100,000 
to  750,000,  depending  on  location 

and  topography,  since  larger  cities 
could  not  be  adequately  covered  by 
low-power  stations  and  in  certain 
large  areas  of  the  country,  like  the 
Midwest,  propagation  characteris- tics of  the  broadcast  signal  result 
in  a  wide  service  area. 

WHEELING  HOOKUP 

IS  EXTENDED  TO  91 

WHEELING  STEEL  Corp.,  Wheel- 
ing, W.  Va.,  on  Jan.  5  adds  40 

MBS  stations  to  its  growing  hook- 
up of  the  Musical  Steelmakers  em- 

ploye-family broadcast  heard  Sun- 
days 5-5:30  p.m.  With  addition  of 

new  outlets  the  full  network  will 
number  91  stations,  a  new  peak 
for  the  program  which  on  Nov.  8, 
1937,  had  its  first  broadcast  on  a 
single  station,  WWVA,  Wheeling. 

The  program,  conceived  by  Ad- 
vertising Manager  John  Grimes, 

features  talent  selected  entirely 
from  the  10,000  employes  of  Wheel- 

ing Steel  and  members  of  their 
families.  New  stations  are:  WHTH 
WSPR  WNBH  WATR  WSAR 
WLLH  WBRK  WCOU  WNLC 
WSYR  WHAI  WLNH  WIP  WCBM 
KQV  WKBW  WHBF  KFOR  KOL 
KALE  KMO  Krr  KFJI  KVOS 
KRKO  KORE  KPQ  KXRO  KGY 
KOOS  KWLK  KRNR  KELA 
KXYZ  KABC  WMSL  WJBY 
WJRD  WSFA  WHBB.  Critchfield 
&  Co.,  Chicago,  handles  the  account. 

Congress  Inquiry 

Considered  Likely 

Senator  White  Drafting  Plan; 

May  Delay  Action  by  FCC 
INTRODUCTION  early  in  the  new 
session  of  Congress  of  a  far-reach- 

ing resolution  to  study  the  entire 
communications  regulatory  scene 
is  expected  in  Washington,  by  vir- 

tue of  almost  unprecedented  Con- 
gressional interest  in  radio. 

Senator  Wallace  H.  White  Jr., 
recognized  radio  authority  in  the 

Upper  House,  is  drafting  an  all- 
inclusive  resolution  for  a  "fact- 

finding study"  and  plans  to  confer 
with  Chairman  Wheeler  (D-Mont.) 
of  the  Senate  Interstate  Commerce 
Committee  on  the  desirability  of 
its  introduction  as  one  of  the  first 
orders  of  business  by  that  Com- 

mittee. Such  a  legislative  move,  it 
is  presumed,  would  automatically 
stay  the  FCC's  plans  for  proposed 
far-reaching  regulation  of  business 
aspects  of  broadcasting  as  a  re- sult of  its  provocative  inquiry  into 
network  operations  to  discover 
monopolistic  tendencies. 

Extension  of  Time 

Following  oral  arguments  be- 
fore the  full  Commission  Dec.  2-3 

[Broadcasting,  Dec.  15],  the  FCC 
liad  granted  the  respondents  an  ex- tension from  Dec.  16  to  Dec.  24  for 
filing  reply  briefs,  primarily  on 

the  question  of  the  Commission's jurisdiction  to  invade  business  op- erations of  networks  and  stations 
and  write  regulations  governing 
them.  At  its  last  meeting  of  the 
year  Dec.  17,  the  Commission  au- thorized a  further  extension  of 
time  for  all  parties  until  Jan.  2. 

This  action,  it  is  thought,  paves 

the  way  for  Senatorial  considera- 
tion of  a  fact-finding  resolution 

along  the  lines  of  that  projected  by 
Senator  White  prior  to  final  Com- 

mission action  on  the  Network  Mo- 
nopoly Report.  Because  of  the  in- tense interest  in  Congress  in  radio, 

fired  considerably  by  the  recent 
national  elections  in  which  radio 
played  so  vital  a  part,  it  is  thought 
that  once  such  a  resolution  is  in- 

troduced, the  investigation  would 
be  authorized  speedily. 

New  Bosco  Spots 

BOSCO  Co.,  New  York  (milk  am- 
plifier), started  Dec.  17  on  WABC, 

New  York,  participating  sponsor- 
ship of  the  CBS  News  of  the  World 

on  Tuesdays  and  Thursdays  at 
10:45-11  p.m.  Sponsor  has  also 
purchased  an  early  morning  quar- ter-hour of  recorded  music  on 
WCAU,  Philadelphia,  heard  six 
times  a  week  from  8:30-7:45  a.m. 
and  renewed  for  the  third  consecu- 

tive year,  effective  Jan.  31,  a  daily 
quarter-hour  newscast  on  WOR, 
Newark.  Kenyon  &  Eckhardt,  New York,  is  agency. 

Quaker  Oats  Test 
QUAKER  OATS  Co.,  Chicago 
(Aunt  Jemima  Pancake  Flour),  on 
Jan.  6  starts  six  weekly  five-min- 

ute programs  on  WBBM,  Chicago. 
Sherman  K.  Ellis  &  Co.,  Chicago, 

is  agency. 

Kuhner  Packing  Test 

KUHNER  PACKING  Co.,  Mtincie, 
Ind.  (Snow-Light  Lard),  new  to 
radio,  on  Jan.  20  starts  a  two- 
months  test  on  WOWO,  Fort 
Wayne,  using  a  half-hour  Sunday 
afternoon  program,  participations 
in  the  station's  home  economics  pro- 

gram and  a  serial.  Handled  by 
Louis  E.  Wade  Inc.,  Fort  Wayne 
agency,  the  test  if  successful  will 
lead  to  the  use  of  other  stations  in 
Indiana  territory  where  the  com- 

pany has  distribution. 
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THE  HOf'^r.  NEWSPAPER 

Octrois  iind  Xntfon  Azain. 

Sfcl  J'Ucorf.l'-, 

WATTS 

DAY  and 

NIGHT 

i'.iini  ('lotht':  to  Give  | 
Bonus  to  Empolvc,?|r 

Dividends 

MARKETS 

HESULTS 

DETROIT 

K£Y  STATION-MICHIGAN  RADIO  NETWORK-Basic  Detroit  Outlet  NBC  Blue  Network 

National  Soles  Representative— PAUL  H.  RAYMER  CO. 
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RADIO  turned  to  the  Army  and  the  Army  turned  to  radio  for  mutual 
benefit  when  MBS  started  its  new  This  Is  Fort  Dix  broadcast,  heard  at 
2  p.m.  Sundays.  Among  those  at  the  New  Jersey  Army  post  for  the 
opening  were  (1  to  r)  Julius  F.  Seebach  Jr.,  vice-president  of  WOR; 
Ben  Gross,  Neiv  York  Daily  News;  Arthur  Miller,  Radio  Guide;  Capt. 
W.  G.  Cook,  public  relations  officer  of  the  44th  Division;  S.  J.  Paul, 
Broadcasting;  Dave  Driscoll,  WOR  special  features  director;  Tom  Slater, 
program  producer  and  announcer;  Capt.  Dorsey  Owings,  Army  Informa- 

tion Service;  Brig.  Gen.  Clifford  R.  Powell,  commander  of  44th  Division 
and  the  post;  Allan  Finn,  Newsweek;  Jo  Ranson,  Brooklyn  Eagle;  Benn 
Hall,  Radio  Daily;  Lieut.  Richard  Bard,  assistant  post  publicity  officer; 
Maj.  Aage  Woldike,  post  public  relations  officer. 

Three  of  the  above  Army  intelligence  officers  were  connected  with 
radio  before  entering  the  service,  and  they  relaxed  after  the  program  by 
reading  their  favorite  trade  journal.  They  are  (1  to  r)  Lieut.  Bard, 
formerly  of  WNEW,  New  York;  Capt.  Cook,  formerly  of  WGR  and 
WBEN,  Buffalo;  Capt.  Owings  of  the  Army  Information  Service. 

New  Grants  Bring 

Year  Total  to  77 

Four    Locals    Authorized  as 
Year  Draws  to  a  Close 
WITH  four  new  local  outlets  in  as 
many  communities  authorized  for 
construction  by  the  FCC,  meeting 
Dec.  17,  the  total  number  of  new 
station  grants  during  1940  reached 
an  unprecedented  77.  The  new  sta- 

tions were  authorized  in  Worcester, 
Mass.;  Cairo,  111.;  Tuccoa,  Ga.; 
Powell,  Wyo. 

The  new  Worcester  station  was 
granted  to  C.  T.  Sherer  Co.  Inc., 
authorized  to  use  250  watts  on 
1200  kc,  with  amplifier  stations  !;o 
be  located  at  Auburn,  Whitinsville 
and  Marlborough,  Mass.  The  com- 

pany is  100%  owned  by  the  R.  C. 
Taylor  Trust,  of  which  Frank  F. 
Butler,  is  trustee.  Mr.  Butler  is 
also  president  of  C.  T.  Sherer  Co.; 
W.  Robert  Ballard,  store  manage- 

ment counsel,  vice-president;  Ray- 
mond A.  Volz,  store  management 

counsel,  treasurer. 
The  Cairo  station  was  granted 

to  Oscar  C.  Hirsch,  who  also  owns 
KFVS,  Cape  Girardeau,  Mo.  It 
will  operate  with  250  watts  on 
1500  kc. 

The  Tuccoa  station  was  granted 
to  R.  G.  LeTourneau,  wealthy  man- 

ufacturer of  road-grading  machin- 
ery with  plants  in  Peoria  and  Tuc- 

coa. Mr.  LeTourneau  also  is  20% 
owner  of  WHEB,  Portsmouth,  N. 
H.,  and  is  founder  of  the  LeTour- 

neau Foundation  devoted  to  non- 
sectarian  religious  pursuits.  The 
new  Tuccoa  station  will  operate 
with  250  watts  on  1420  kc. 

The  Powell,  Wyo.  station  was 
granted  to  Albert  Joseph  Meyer, 
local  resident  who  for  the  last  14 
years  has  been  employed  as  a  postal 
clerk.  It  will  operate  with  250  watts 
on  1200  kc. 

Hearings  Ordered 
At  the  same  meeting  the  Com- 

mission ordered  hearings  on  the 
applications  of  Butler  Broadcast- 

ing Co.,  Hamilton,  0.,  headed  by 
David  Rosenblum,  local  department 
store  owner,  for  a  new  station  there 
with  250  watts  on  1420  kc.  Old 
Colony  Bi-oadcasting  Co.,  Brockton, 
Mass.,  headed  by  Mark  McAdam, 
Brockton  police  department  radio 
engineer,  and  C.  A.  Lovewell,  for 
500  watts  daytime  on  1160  kc. ; 
Worcester  Broadcasting  Co.,  for  250 
watts  on  1200  kc,  with  100-watt 
amplifiers  at  Marlborough  and 
Whitin-sville,  Mass.  The  latter 
company  has  as  equal  stockholders 
Easton  C.  Wooley,  NBC  public  re- 

lations man;  Joseph  Katz,  head  of 
the  Jo.seph  Katz  Agency;  C.  Ben- 

nett Larson,  of  Young  &  Rubicam, 
New  York. 

Also  ordered  for  hearing  at  a 
Dec.  18  meeting  was  the  applica- 

tion of  Thumb  Broadcasting  Co., 
Brown  City,  Mich.,  seeking  250 
watts  daytime  on  600  kc.  World 
Peace  Foundation,  Oakland,  Cal., 
seeking  a  new  developmental  broad- 

casting station,  was  denied  a  peti- 
tion for  rehearing  of  its  applica- 
tion which  had  been  turned  down 

la.st  Nov.  20. 

WESTERN  UNION  in  Philarlclphia 
u.sed  radio  for  the  first  time  in  a  num- 

ber of  years,  taking  two  daily  spots 
during  December  on  WPEN  to  adver- 

tise the  sale  of  a  .$.5  book  of  stamps 
for  the  payment  of  telegram  tolls.  The 
spot  series,  in  nature  of  a  territorial 
test,  was  placed  direct. 

Recruiting  Tangle 

Brings  Warnings 
Army  Declines  to  Uphold  Act 
Of  National  Guard  Officer 

A  WORD  of  caution  for  Army  re- 
cruiting activities  by  radio  stations 

was  sounded  Dec.  19  by  the  War 
Department  and  the  NAB  after  an 
Eastern  station  had  inadvertently 
become  involved  in  a  misleading 
recruiting  representation.  Although 

expressing  gratitude  for  stations' 
successful  cooperation  in  recruit- 

ing, the  War  Department  indicated 
there  was  need  for  extreme  care  on 
the  part  of  operators  in  order  to 
escape  the  possibility  of  giving 
listeners  wrong  impressions  about 
military  service. 

The  precaution  was  sounded  after 
an  eastern  station  had  reported  to 
NAB  headquarters  in  Washington 
that  it  had  been  caught  in  the  cen- 

ter of  a  misunderstanding  involving 
the  National  Guard  organization  of 
the  State  and  the  U.  S.  Army.  Act- 

ing upon  the  request  of  an  officer 
of  a  National  Guard  unit,  the  sta- 

tion had  conducted  a  radio  cam- 
paign to  recruit  personnel  for  a 

band  proposed  to  be  attached  to 
that  unit. 

A  Hitch  Develops 

At  the  conclusion  of  the  cam- 
paign, when  recruits  were  complet- 

ing their  plans  to  enter  active  serv- 
ice, it  was  discovered  that  the  pro- 

posed musical  unit  could  not  be  pro- 
vided for  in  the  budget  of  the  Na- 
tional Guard  organization.  Also  it 

was  revealed  that  since  the  par- 
ticular Guard  unit  had  not  been 

called  up  for  active  service,  the 
band  could  not  be  supported  as  a 
unit  of  the  Federal  military  estab- 

lishment. Subsequently  it  developed 
there  would  be  little  likelihood  of 
establishing  the  band,  even  when 
the  Guard  unit  was  called  to  active 
service. 

In  making  its  appeal  for  an  inter- 
pretation or  solution  of  the  situa- 

tion, the  station  explained  that  it 
found  itself  in  the  position  of  hav- 

ing relied  on  the  official  note  of  the 
National  Guard  officer's  request  for 
aid  in  the  band  campaign,  inad- 

vertently representing  to  its  listen- 

BURIED  IN  TITLES 

WNOX  Announcer  Gets  Honors 

 ^From  Local  Groups  

ALL  KINDS  of  things  have  hap- 
pened on  anniversaries  and  still 

more  things  have  happened  to  an- 
niversaries of  man-on-the-street 

programs.  But  Lowell  Blanchard 
of  WNOX,  Knoxville,  thinks  he  has 
something  different  to  talk  about. 
Blanchard  celebrated  Dec.  19  the 
first  anniversary  of  his  broadcast, 
Curbstone  College,  sponsored  by 
the  JFG  Coffee  Co.  Shortly  after 
the  broadcast  began  News  Editor 

Tys  Terwey  took  the  "mike"  with the  assertion  that  Blanchard  should 
have  a  rest. 

Terwey  then  introduced  Mayor 
Fred  L.  Allen,  who  officially  named 
Blanchard  as  honorary  Mayor  of 
the  city  for  the  day.  Next,  Safety 
Director  Lynn  Bomar  appointed 
Lowell  a  captain  of  the  Police  De- 

partment. Then  to  top  things  off,  a 
certificate  was  presented  by  Super- 

intendent of  Schools  Harry  Clark, 
conferring  upon  the  now  dazed 
Blanchard  the  degree  of  "Doctor  of 
Curbstone  Spelling,"  in  recogni- 

tion of  his  work  in  advancing  in- 
terest in  education. 

CALLED  up  for  active  duty  Jan.  16 
as  a  second  lieutenant  at  Fort  Sam 
Houston,  Tex.,  Stanley  Vainrib  of  the 
announcing-producing  staff  of  WCSC, 
Charleston,  S.  C,  has  arranged  to 
write  a  five-minute  daily  letter  to  the 
station's  audience  to  be  carried  under 
the  title  A  Reserve  Officer  on  Active 
Duty. 

ers  an  opportunity  that  did  not exist  in  fact. 

Expressing  "sympathetic  inter- 
est" in  the  problem  through  the 

NAB,  the  War  Department  noted 
that  it  was  one  between  the  station 
and  the  National  Guard  organiza- 

tion and  did  not  involve  the  regular 
Army,  since  the  unit  was  not  in 
active  service.  The  Department 
recommended  that  the  station  con- 

tact the  regular  Army  recruiting 
office  and  request  that  it  endeavor 
to  fill  demands  for  musicians  in 
regular  Army  service  from  the  vol- 

unteers gathered  through  the  radio 
campaign. 

^EWS  SUBSCRIBERS 

REACH  726  TOTAL 

PRACTCIALLY  every  broadcast- 
ing station  now  on  the  air  sub- scribes to  one  or  the  other  of  the 

news  services,  according  to  a  com- 
pilation prepared  for  the  1941 Broadcasting  Yearbook  Number, 

now  in  process  of  publication.  In 
all,  726  stations  subscribe  to  one 
or  more  services  such  as  Associated 
Press,  International  News  Service, 
Transradio  Press  and  United  Press. 
There  are  882  stations  operating 
or  authorized  for  construction  in 
the  United  States,  77  having  been 
authorized  during  1940 — and  many 
of  these  are  not  yet  on  the  air. 

The  Yearbook  compilation  shows 
AP  now  serving  119  stations  and 
having  exchange  of  news  agree- 

ments also  with  the  major  net- 
works. INS  has  156  station  sub- 

scribers including  one  in  Alaska 
and  one  in  Mexico  plus  the  Yankee- 
Colonial  and  Don  Lee  Networks. 
Transradio's  station  clients  total 
161;  in  addition  29  stations  in  Can- 

ada report  they  take  TP.  United 
Press  serves  400  stations. 

Stahlman  Wants  Station 
FORMERLY  a  bitter  opponent  of 
radio,  the  onetime  president  of  the 
American  Newspaper  Publishers 
Assn.,  James  G.  Stahlman,  pub- 

lisher of  the  Nashville  Banner,  is 
chairman  of  the  board  of  Nashville 
Radio  Corp.,  a  newly  formed  com- 

pany which  has  applied  to  the  FCC 
for  a  new  1,000-watt  station  in  that 
city  on  1380  kc.  President  of  the 
company  is  Silliman  Evans,  pub- 

lisher of  the  Nashville  Tennessean. 
Their  newspapers,  while  separately 
operated,  are  published  in  a  joint 

plant. KELVIN  TRATNOR,  31,  former  an- nouncer of  CFCN,  Calgary,  Alta.,  is 
"missing  and  believed  drowned"  in the  sinking  of  the  Canadian  freighter 
Lisieiix,  it  was  announced  in  Decem- ber. He  left  Calgary  a  year  ago  to 
join  the  merchant  marine  at  Van- couver, after  being  a  radio  announcer 
in  Calgary  for  10  years.  He  was  born 
in  Vancouver,  is  survived  by  his 
widow  in  Calgary. 
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And  there^s  ONLY  ONE  radio  station  that 

blankets  the  Nation's  17th  largest  market 

DECEMBER 
WGBI 

1 1  a  111 f J 

liiliilBiS 

Tie  your  1941  advertising  plans  in  the  nation's  17th  market  to  WGBI 

and  you're  in  for  a  happy  and  prosperous  New  Year.  That's  matter  of 

fact.  For  WGBI  is  the  only  regional  or  clear  channel  station  serving 

the  652,000  persons  in  this  prosperous  Scranton— Wilkes-Barre 

Market.  It's  the  only  station  heard  throughout  this  market.  Daniel 

Starch  and  Staff  discovered  that  98%  of  the  daytime  listeners  and 

96%  of  the  nighttime  listeners  in  the  biggest  county  in  this  market 

tune  (and  stay  tuned)  to  WGBI. 

A  CBS  Affiliate 

880  kc  •  1000  WATTS  BAY 

500  WATTS  NIGHT 

SCHANTON  BBOABCASTEBS,  Inc. 

WGBI 

SCRANTON,  i  PA. 

JOHN  BLAIB 

a  COMPANY 

National  Representatives 

■■■■iiiiiili 

^Ao/puk  ,Afe^aA^c>c,  Pres. 
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Protests  on  830  kc.  Decision 

Portend  Fight  to  Guard  Clears 

Group  of  I-A  Stations  Seeks  Right  to  Intervene  in 
WHDH  Case  in  Effort  to  Argue  Entire  Issue 

PORTENTS  of  a  vigorous  battle  to 
thwart  the  plan  of  a  majority  of 
the  FCC  to  break  down  clear  chan- 

nels through  East- West  Coast  dup- 
lications were  in  evidence  during 

the  last  fortnight  with  the  filing  of 
petitions  with  the  Commission  to 
block  the  breakdown  of  the  830 
wave,  on  which  KOA,  Denver,  is 
dominant  station,  through  grant- 

ing of  fulltime  to  WHDH,  Boston. 
The  first  attack  came  with  the 

filing  of  a  petition  by  14  Class  I-A 
stations,  occupying  13  channels,  to 
intervene  in  the  KOA-WHDH  pro- 

ceedings. Formerly  known  as  the 
Clear  Channel  Group,  these  sta- 

tions sought  permission  to  file  ex- 
ceptions to  the  majority  proposed 

opinion  and  to  argue  orally  before 
the  FCC  the  whole  issue  of  clear- 
channel  coverage.  NBC,  licensee  of 
KOA,  also  filed  an  intervention  pe- 

tition, but  asked  that  the  WHDH 
application  be  dismissed. 

Strong  Dissent 

In  its  proposed  decision  an- 
nounced Dec.  6,  the  FCC  majority 

advocated  granting  of  the  WHDH 
application  for  fulltime  on  830  kc, 
with  5,000  watts.  The  channel  is 
specified  as  a  clear  wave,  undupli- 
cated  at  night,  in  the  FCC  rules, 
and  the  majority  proposed  amend- 

ment of  the  existing  rules  to  reduce 
the  number  of  Class  I-A  channels 
from  26  to  25.  Voting  in  favor  of 
the  proposed  decision  were  Commis- 

sioners Walker,  Thompson  and 
Payne.  A  strong  dissent  was  filed 
by  Commissioners  Craven  and  Case, 
with  Chairman  Fly  not  participat- 
ing. 

The  proposed  decision  was  seen 
as  the  forerunner  of  a  long  pre- 

dicted effort  by  the  FCC  majority 
to  break  dovni  virtually  all  clear 
channels  through  East- West  Coast 
duplication  and  possible  placement 
of  a  third  station  in  between  the 
coastal  outlets  [Broadcasting,  Dec. 
15]. 

Stations  participating  in  the 
clear  channel  group  intervention 
petition  are  KFI,  WSM,  WLW, 
WON,  WSB,  WJR,  WBAP,  WFAA, 
WHAS,  WWL,  WLS,  WHO, 
WHAM,  WOAI.  Louis  G.  Caldwell, 
Washington  attorney,  filed  as  coun- 

sel for  the  group.  The  NBC  peti- 
tion was  filed  by  Philip  J.  Hennes- 

sey Jr.,  counsel  for  KOA. 
The  clear-channel  group  support- 
ed the  minority  report  of  Commis- 

sioners Craven  and  Case.  They  sup- 
ported the  contention  that  the  pro- 
posed grant  should  be  denied  be- 
cause it  is  inconsistent  with  the 

rules  allocating  specific  channels 
and  unduplicated  operation  at 
night. 

It  was  also  held  that  the  WHDH 
application,  when  originally  filed  in 
1938,  contained  no  request  for 
amendment  of  the  clear-channel 
rule,  to  reduce  the  number  of  such 
channels.  At  no  time  since,  it  was 
contended,  has  there  been  any  re- 

quest for  such  an  amendment  but, 
on  the  contrary,  WHDH  "regularly 
and   consistently   expressly  nega- 

tived any  intention  to  make  such  a 
request  or  to  seek  such  amend- 

ment". The  proposed  decision  of  Dec.  6 
was  the  first  action  in  the  case 
which  in  any  way  sought  to  rein- 

troduce the  issue  of  amendment  of 
the  rules,  according  to  the  petition. 
The  clear-channel  stations  said 
their  petition  to  intervene  is  in  the 
public  interest  because  the  issue  in- 

volved is  tremendously  important 
to  the  maintenance  and  future  im- 

provement of  broadcast  service  over 
large  areas  of  the  country,  particu- 

larly in  rural  or  sparsely  settled 
regions. 

Deemed  Ineligible 

NBC,  in  its  petition  for  KOA, 
brought  out  that  the  station  has 
operated  as  a  clear-channel  outlet 
since  1928.  The  WHDH  application, 
it  was  argued,  is  ineligible  under 
the  Commission's  rules  governing 
clear  channels.  KOA  explained  that 
it  sought  to  intervene  in  the  pro- 

ceedings in  1939,  but  that  the  peti- 
tion was  denied  by  order  of  Com- 

missioner Payne  and  a  petition  for 
review  of  the  Payne  action  was 
subsequently  denied  by  the  Com- 

mission. A  motion  to  dismiss  the 
WHDH  application,  filed  later,  also 
was  denied. 

Granting  of  the  WHDH  applica- 
tion as  proposed  by  the  FCC  ma- 

jority, NBC  contended,  would 
cause  interference  to  KOA's  sig- nal; violate  the  FCC  rules  as  well 
as  the  terms  of  the  Havana  Treaty 
reallocations;  result  in  modifica- 

tion of  the  Commission's  regula- 
tions without  having  afforded  KOA 

an  opportunity  to  be  heard,  con- 
trary to  the  Communications  Act; 

result  in  a  degradation  of  service 
which  would  be  prejudicial  to  the 
priority  rights  in  the  United  States 
on  this  channel ;  constitute  a  change 
of  policy  and  a  new  kind  of  use  of 
frequencies ;  and  be  contrary  to  the 
standard  of  public  interest. 

Commissioner  T.  A.  M.  Craven, 
presiding  at  the  Motions  Docket 
Dec.  21,  granted  both  the  clear- 
channel  group  and  NBC  a  post- 

ponement until  Jan.  15  on  action  on 
their  petitions  after  referring  them 
to  the  FCC  for  action.  The  Com- 

mission, he  explained,  does  not  plan 
to  meet  again  until  Jan.  7. 

M-K  Disc  Series 

MANTHO-KREOAMO  Co.,  Clin- 
ton, 111.  (M-K  For  Colds),  on  Dec. 

18  started  a  schedule  of  five-week- 
ly one-minute  transcribed  announce- 

ments on  KXOK,  St.  Louis.  On  Nov. 
18  firm  started  the  same  schedule 
on  WLS,  Chicago,  and  WHBF, 
Rock  Island.  Station  list  will  be  ex- 

panded in  the  near  future.  Albert 
Kircher  Co.,  Chicago,  placed  the 
account. 

DWARFIES  Corp.,  Council  Bluffs,  la. 
(■  cereal),  is  placing  a  series  of  25  day- time announcements  through  Buchan- 

an-Thomas Adv.  Co.,  Omaha. 

Called  to  Duty 

MAJOR  JOHN  HOLMAN 

Maj.  Holman  to  Report 
For  Signal  Corps  Duty 
MAJ.  JOHN  A.  HOLMAN  has 
been  called  from  his  position  as 
general  manager  of  KDKA,  Pitts- 

burgh, to  report  for  active  duty 
with  the  War  Department.  He  will 
leave  Pittsburgh  Jan.  17,  reporting 
to  the  Chief  Signal  Officer.  No  de- 

cision has  yet  been  made  as  to  his 
successor,  according  to  Lee  B. 
Wailes,  manager  of  broadcasting 
for  Westinghouse  Radio  Stations, 
Inc.,  Philadelphia. 

Maj.  Holman  was  attached  to  the 
public  relations  staff  during  the 
Army  maneuvers  last  summer  at 
Ogdensburg,  N.  Y.  He  arranged  and 
supervised  broadcasts  originating 
in  the  maneuver  area.  In  the  World 
War  he  was  on  the  Chief  Signal 
Officer's  staff  as  telephone  plant  en- 

gineer and  since  that  time  has  kept 
an  active  interest  in  military  affairs 
as  a  member  of  the  Signal  Corps Reserve. 

KXOK  Now  Basic  Blue; 

KWK  Transfers  to  MBS, 

Bringing  Network  to  168 
MAKING  effective  plans  devised 
several  months  ago,  two  St.  Louis 
outlets  begin  operation  with  new 
network  affiliations  as  of  Jan.  1. 
Coincident  with  its  relinquishment 
of  affiliation  with  NBC-Blue,  KWK 
became  a  basic  MBS  outlet,  while 
KXOK  took  over  the  basic  Blue 
affiliation. 
KXOK  recently  switched  from 

1250  to  630  kc,  with  5,000  watts 
day  and  night.  KWK,  a  pioneer  St. 
Louis  outlet,  now  operates  on  1350 
kc.  and  holds  a  construction  per- 

mit for  5,000  watts  fulltime.  It  is 
an  applicant  for  50,000  watts  on 
680  kc,  however. 

*      *  * 
FIVE  new  stations  in  Louisiana, 
Tennessee  and  Alabama  also  join 
MBS  on  Jan.  1,  raising  the  total 
of  Mutual  affiliates  to  168.  Stations 
are  WNOE,  New  Orleans;  WMOB, 
Mobile;  WHBB,  Selma,  Ala.; 
WDEF,  Chattanooga,  and  WBIR, 
Knoxville. 

GEN.  BAKING  BUYS 

QUAKER  NET  TIME 
GENERAL  BAKING  Co.,  Phila- 

delphia, is  the  second  national  ad- vertiser to  contract  for  the  Quaker 
Network,  Pennsylvania  regional  di- rected by  Roger  W.  Clipp,  general 
manager  of  WFIL,  Philadelphia, 
key  station. 

Through  Ivey  &  Ellington,  Phila- delphia agency,  the  baking  company, 
for  Bond  Bread,  is  sponsoring  a 
musical  variety  Breakfast  Gang, 
started  Dec.  30,  Monday  through 

Friday,  9  a.m.,  for  a  quarter-hour. 
In  addition  several  Southern  sta- 

tions in  the  company's  sales  area 
will  be  added  to  the  Quaker  Net- 

work to  make  it  a  total  of  15  sta- 

tions, most  of  which  carried  NBC's Breakfast  Club  until  Dec.  28  when 
it  returned  to  a  sustaining  basis 
because  of  the  AFM  ruling  against 
network  participating  shows. 

The  contract,  which  calls  for  an 
expenditure  of  over  $200,000  on 
the  Quaker  Network,  was  initialed 
and  the  program  auditioned  at  the 
WFIL  studios  on  Dec.  18  at  a  meet- 

ing of  38  General  Baking  district 
managers,  agency  officials  and  stu- dio executives.  Representing  the 
baking  company  were  Richard  F. 
Meyer,  general  manager;  A.  Wal- dron  Stone,  advertising  director; 
John  Hagy,  Pennsylvania  division 
manager.  In  September,  Fels-Nap- 
tha  became  the  first  national  ad- 

vertiser to  utilize  the  facilities  of 
the  regional  network,  using  eight 
stations  of  the  group  in  eastern 
Pennsylvania  for  a  daily  Golden 
Bars  of  Melody  program. 

The  Breakfast  Gang,  built  by 
James  Allan,  WFIL  program  direc- 

tor, features  Bert  Parks  as  m.c; 
vocals  by  the  Dalton  Boys,  Frances 
Bishop,  Dick  Wharton  and  the 
Rhythmettes,  and  a  14-piece  or- chestra directed  by  Norman  Black, 
WFIL  musical  director. 

Tony  Wheeler,  WFIL  staff  an- nouncer, will  handle  the  show  vnth 
local  announcers  on  the  network 
cutting  in  for  the  commercial  an- 

nouncements. Stations  carrying  the 
show  include  WFIL,  Philadelphia; 
WEST,  Easton;  WSAN,  Allentown; 
WEEU,  Reading;  WORK,  York; 
WGAL,  Lancaster;  WSNJ,  Bridge- 
ton;  WTNJ,  Trenton;  WDEL,  Wil- 

mington; WKBO,  Harrisburg; 
WBAB,  Atlantic  City;  WMAL, 
Washington;  W  T  A  R,  Norfolk; 
WPID,  Petersburg;  WRNL,  Rich- 
mond. 

RKO  Plans  Film  Tieup 

For  'Scattergood  Baines' IN  ONE  of  the  largest  commercial 
tieups  ever  made,  Wm.  Wrigley 
Jr.  Co.,  Chicago  (Spearmint  gum), 
sponsoring  the  five-weekly  quarter- 
hour  program  Scattergood  Baines 
on  76  CBS  stations,  has  worked  out 
a  deal  with  Pyramid  Pictures  Corp., 
and  RKO  for  exploitation  of  the 
motion  picture  by  that  title  now 
being  produced  by  the  latter  com- 

panies. 
Under  the  arrangement  Wrigley 

will  spend  |280,000  for  1,400,000 
theatre  tickets.  These  will  be  dis- 

tributed to  700,000  gum  dealers 
throughout  the  United  States  for 
admission  to  theatres  when  the  pic- 

ture is  released.  As  further  exploi- 
tation, starting  Jan.  6  the  picture 

will  be  plugged  consistently  for  20 
days  on  the  five-weekly  program. 
The  tie-in  will  be  made  with  the 
daily  script.  Guy  Kibbee  is  fea- 

tured in  the  film  version. 
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FROM     THE     MUTUAL     DON     LEE     BROADCASTING  SYSTEM... 

DON  LEE'S  INCREASED  FACILITIES 

MEAN  NEW  OPPORTUNITIES 

FOR  ADVERTISERS... 

STUDIOS 

Don  Lee's  brand-new, 
$500,000,  Hollywood 
studios  include  new 

equipment,  increased 
facilities  for  program 

production  and  three 
auditoriums  for  audi- 

ence participation. 

COVERAGE 

Don  Lee  adds  two  new 

stations  to  guarantee 

complete  coverage.* More  than  nine  out  of 

every  ten  Pacific  Coast 
radio  homes  are  within 
25  miles  of  a  Don  Lee 
station. 

'Latest  figures  show  Pacific  Coast  population 
increased  to  nearly  10  million! 

POWER 

Power  increases  to  5000 
watts  full  time  on  three 

Don  Lee  key  outlets- 
Los  Angeles,  Portland, 
San  Francisco-further 

insure  Don  Lee's  domi- 
nance in  these  major 

markets. 

BUSINESS 

Don  Lee  chalked  up  a 

78%  increase  in  re- 
gional business  over  last 

year  . . .  more  than  twice 
as  much  as  all  other 
Pacific  Coast  networks 
combined.  Advertisers 
know  Don  Lee  coverage 

pays -at  the  cash  register. 

I 

MM 

■ 

MUTUAL 

5515  MELROSE  AVE.,  HOLLYWOOD,  CALIF. 
THOMAS  S.  LEE,  Pres. 

LEWIS  ALLEN  WEISS,  Vice-Pres.  and  Gen.  Mgr. 
JOHN  BLAIR   &   CO.,  NATIONAL  REPRESENTATIVES 
BROADCASTING  SYSTEM 

THE     IS  A  T  1  O  N'S     GREATEST     R  E  G  I  O  M  A  L  NETWORK 



Poke  at  Petrillo  Dispute  Over  Service  Music  Settled; 

By  Rep.  Hofifman  No  Union  Musicians  Will  Be  Dropped 
SPEAKING  sharply  of  AFM 
President  James  Petrillo's  recent 
move  to  prevent  service  bands  from 
broadcasting-,  Rep.  Hoffman  (R- Mich.)  on  Dec.  19  carried  the 
squabble  to  the  floor  of  the  House 
of  Representatives.  Commenting 
that  "a  man  can  still  be  conscripted 
without  joining  and  paying  an  init- 

iation fee,"  Rep.  Hoffman  observed in  whimsical  vein: 

"Many  people  have  assumed  that 
Army  bands  could  play  when  and 
where  the  Army  desired.  Some  of 
our  citizens  are  so  naive  as  to  have 
believed  that  broadcasting  was  un- 

der the  jurisdiction  of  the  FCC. 
Now  we  learn  that  the  'big  boss' is,  or  at  least  so  he  thinks,  Mr. 
Petrillo. 

Tooter  of  Horn 

"It  might  be  well  for  the  Gov- 
ernment to  adopt  the  language  of 

Mr.  Petrillo  with  reference  to  the 
activities  of  some  of  these  gentle- 

men. He  said :  'I  can't  let  them  run 
wild.  There  is  no  telling  where  this 
thing  might  end.'  How  would  it  be 
for  the  Army  and  the  Navy  to 
get  together  with  the  FCC  and  tell 
Mr.  Petrillo  to  toot  his  own  horn, 
as  least  insofar  as  the  Army  and 
Navy  bands  were  concerned? 

"Suppose,  as  in  the  olden  days, the  Army  depended  on  bugle  calls; 
that  a  war  was  on  and  that  a 
charge  or  retreat  was  to  be  or- 

dered, the  orders  transmitted 
through  the  bugle.  Would  the  Army 
olBcer  be  able  to  give  the  order 
without  first  seeing  Mr.  Petrillo? 
And  what  a  mess  we  would  be  in 
if  Mr.  Petrillo  or  his  business  agent 
did  not  happen  to  be  on  the  field 
of  battle.  There  the  Army  would  be, 
all  tied  up,  the  commanding  officer 
unable  to  tell  it  whether  to  go  for- 

ward or  backward  until  he  had 
heard  from  Mr.  Petrillo." 

BAUKHAGE,  NBC  Washington  com- 
mentator, is  now  columning  for  the 

Western  Newspaper  Union,  a  syndi- 
cate serving  4,000  country  uewsijapers. 

FOLLOWING  conversations  involv- 
ing the  national  networks,  the  War 

Department  and  the  American  Fed- 
eration of  Musicians  and  its  presi- 

dent, James  C.  Petrillo,  the  question 
of  when  and  where  military  bands 
may  play  for  broadcasts  appears 
to  be  settled  once  and  for  all. 
Under  the  accord  reached,  with  net- 

works giving  assurances  no  union 
musicians  would  lose  work  because 
of  broadcasts  by  service  bands,  the 
AFM  agreed  to  allow  military 
bands  and  other  service  musical 
organizations  to  participate  in 
broadcasts  from  training  camps. 

The  Army  Objects 

The  agreement  climaxed  a  heated 
controversy  arising  after  Petrillo 
had  refused  to  allow  the  104th  En- 

gineers Regiment  band  to  appear 
Dec.  15  on  the  first  of  a  WOR-MBS 
series  originating  from  Fort  Dix, 
N.  J.  Stymied  by  the  Petrillo  ban, 
producers  of  the  new  series  elim- 

inated the  band's  participation  in 
the  initial  program  from  the  train- 

ing camp  and  substituted  bugle 
calls  and  solo  musical  numbers  by 
camp  talent. 

The  following  day,  after  quick 
protests  from  Army  officials,  Mr. 
Petrillo  conferred  with  officials  of 
CBS,  NBC  and  MBS,  which  agreed 
not  to  drop  any  studio  musicians 
as  a  result  of  service  band  appear- 

ances on  the  air.  After  the  con- 
ference, Petrillo  issued  a  statement 

that  service  bands  would  be  per- 
mitted to  broadcast,  so  far  as  AFM 

was  concerned. 
Gen.  Samuel  T.  Ansell,  AFM  gen- 

eral counsel,  also  met  with  officials 
of  the  War  Department  in  Wash- 

ington to  discuss  settlement  of  the 
dispute.  The  War  Department  cited 
its  policy  governing  appearances  by 
service  bands,  set  out  in  1936,  and 
indicated  that  this  policy  still  main- 

tained [see  story  on  this  page]. 
While  the  initial  program  of  the 

This  Is  Fort  Dix  series,  heard  on 
MBS  Sundays,  2-2:30  p.m.,  was 
being  set  up,  a  release  for  the 
band's  appearance  was  requested 

of  Mr.  Petrillo  by  Capt.  William 
Cook,  former  announcer  of  WBEN, 
Buffalo,  and  public  relations  offi- 

cer of  the  44th  Division  aiding 
Thomas  Slater,  WOR  announcer 
producing  the  series.  In  an  ensuing 
exchange  of  letters  Petrillo  praised 
the  idea  of  the  service  camp  broad- 

casts, but  held  that  the  use  of  Army 
musical  talent  would  throw  union 
musicians  out  of  work,  finally  stat- 

ing that  he  would  not  grant  the 
release. 
Camp  officials  at  Fort  Dix  were 

openly  resentful  of  the  Petrillo  ban. 
Maj.  Gen.  Clifford  R.  Powell,  com- 

manding general  of  the  post,  de- 
clared the  controversy  was  "en- tirely a  matter  to  be  straightened 

out  between  the  union  and  the 
broadcasters",  but  at  the  same  time 
he  stated,  "We  have  11  excellent 
bands  at  this  post  and  scores  of 
good  musicians,  and  the  folks  at 
home  are  entitled  to  hear  them. 
They  are  a  part  of  our  military 

organization." 
After  conclusion  of  the  incident, 

it  was  pointed  out  by  one  observer 
that  even  if  the  ban  had  remained 
in  effect,  it  would  have  made  little 
difference  in  the  musical  content 
of  the  programs,  since  most  martial 
music  played  by  the  service  organi- zations is  controlled  by  ASCAP 
and  automatically  would  be  off  the 
networks  Jan.  1. 

Army  Regulations 
APPEARANCES  by  U.  S.  military 
bands  are  rigidly  controlled  in  ac- 

cordance with  a  statement  of  pol- 
icy set  out  Oct.  14,  1936,  by  order 

of  the  Secretary  of  War.  The  War 
Department  policy,  effectively  pro- 

hibiting service  bands'  participa- 
tion "on  purely  civil  occasions," remains  today  the  same  as  in  1936, 

it  was  stated.  Text  of  the  policy, 
as  enunciated  in  1936,  follows: 

A.  Bands  or  individual  musicians 
may  be  furnished  on  tlie  following 
occasions  without  a  release,  since  no 
competition  is  involved : 

(1)  All  military  uses  and  occasions  ; 
that  is,  whenever  and  wherever  a  serv- 

NO  MUSIC  IN  THE  AIR 

O^j,  "YOU,  A.CiMiT  VOU 7n'  AiR  " 

\\\ 

ice  band  functions  as  part  of  the  na- tion's military  forces. 
(2)  All  uses  upon  military  and naval  reservations,  military  and 

naval  vessels,  and  other  places  or  cir- cumstances where  a  band  is  on  duty 
with  service  forces. 

(3)  Official  occasions  attended  by 
the  superior  ofiicers  of  the  Government 
and  of  the  Army,  Navy  and  Marine 
Corps  in  their  official  capacities  and 
in  the  performance  of  official  duties ; 
but  such  occasions  do  not  include 
social  occasions  and  entertainments, 
such  as  dinners,  luncheons,  etc.  given 
by  civilian  or  civic  associations  with such  officers  as  guests. 

B.  Bands  or  individual  musicians 
will  not  be  furnished  on  the  following 
occasions,  even  though  a  release  is submitted : 

(1)  For  civic  parades,  ceremonies, 
expositions,  regattas,  contests,  festiv- als, local  baseball  or  football  games, 
activities  or  celebrations,  and  the  like. 

(2)  For  the  furtherance,  directly 
or  indirectly,  or  any  public  or  private 
enterprise,  functions  by  chambers  of 
commerce,  boards  of  trade  and  com- mercial clubs  or  associations. 

(3)  For  any  occasion  that  is  par- tisan or  sectarian  in  character  or  pur- 

pose. 

(4)  For  civilian  clubs,  societies, 
civic  or  fraternal  organizations. 

(5)  For  so-called  charitable  pur- poses of  a  local,  sectarian,  or  partisan 
character  or  any  so-called  charity 
that  is  not  of  the  national  character. 

(6)  Any  occasion  where  there  wiU in  fact  be  competition  with  civilian musicians. 
C.  Bands  or  individual  musicians 

may  be  furnished,  after  a  duly  exe- cuted release  has  been  secured  from 
the  American  Federation  of  Musicians 
or  its  authorized  local  representative 
on  occasion  of  a  national,  non-par- 

tisan, non-sectarian,  patriotic  charac- ter, or  for  musical  programs  at  any 
United  States  hospital,  for  the  enter- 

tainment of  its  inmates,  or  for  char- ities and  benefits,  such  as  the  Army 
Relief,  or  the  American  Red  Cross. 
Under  the  same  conditions,  bands  may 
be  furnished,  without  remuneration, 
for  public  concerts  of  a  community, 
and  at  community  hospitals  when  the 
music,  in  both  cases,  is  solely  for  en- tertainment and  no  admission  fees  are 
charged. 

Kellogg  Spots  on  25 
KELLOGG  Co.,  Battle  Creek 
(breakfast  foods),  has  placed  on  25 
stations,  starting  Jan.  6,  one-minute 
transcribed  announcements  for  All 
Bran.  Announcements,  heard  twice 
a  day,  five  days  a  week,  have  also 
been  placed  for  Pep  on  the  same 
number  of  stations.  Sponsor  has 
also  purchased  two  chain  breaks  a 
day  on  WOR,  Newark,  for  All 
Bran.  Kenyon  &  Eckhardt,  New] 
York,  is  agency. 

Ronson  List 
ART  METAL  WORKS,  Newark! 
(Ronson  lighters),  are  using  a  se- 

ries of  both  live  and  transcribed  \ 
five-minute  dramatic  sketches  and 
30-50  word  one-minute  spot  an- 

nouncements on  the  following  sta- 
tions: WJZ  WQXR  KNX  KPO 

WMAQ  WNAC  WJR  WCKY 
CFCN  CJOR  CKY  CHSJ  CKCO 
CFRB  CKCL  CFCF  CKAC  CHRC. 
Agency  is  Cecil  &  Presbrey,  New York. 

Reprinted  with  permission  from  New  York  World-Telegram 

NEWS  ITEM:  "James  C.  Petrillo,  head  of  American  Federation  of  Musicians,  stipulates  how  Camp  Dix  band 
may  broadcast  so  that  his  union  musicians  will  not  be  out  of  jobs." 

Lorillard  Buffalo  Test 

p.  LORILLARD  &  Co.,  New  York, 
has  started  sponsoring  Buffalo 
Speaks,  recorded  interviews  with 
local  personalities,  on  WBEN,  Buf- 

falo, as  a  test  for  the  new  King 
Size  Beechnut  cigarettes.  The  pro- 

gram is  handled  by  Jim  Wells,  who 
interviews  Buffalo  people  in  all 
walks  of  life,  using  portable  tran- 

scription apparatus.  Agency  is  Len- 
nen  &  Mitchell,  New  York. 
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GIVES 

YOU  THE  EXTRA  LONG 

WHICH  BRINGS  RESULTS 

IN  BOTH  RICHMOND  AND 

NORFOLK,  VIRGINIA!  CBS 

AND  MUTUAL.  50,000 WAnS 

DAY  AND  NIGHT. 

C.  T.  LUCY 

General  Manager 

PAUL  H.  RAYMER  CO.,  National  Representative 

UIRVA  50.000  UJATTS 

RICHMOND  "VIRGINIA'S  PREMIER  RADIO  STATION" 

BROADCASTING  •  Broadcast  Advertising 

NORFOLK 
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.AND  THE  WEEKLY 

THE  HAT  I  The  manager  and  commercial  manager  of  the  Chicago  station---  were  in  a  fact-jfinding 

mood  when  BROADCASTING'S  man  arrived.  Sure,  they  were  interested  in  trade  paper  adver- 

tising. But  they  wouldn't  concede  that  BROADCASTING  or  any  other  publication  was  "tops" 

for  station  advertising  value  until  they  found  out  for  themselves.  BROADCASTING'S  man  offered 

to  bet  one  Stetson  that  any  survey  to  determine  radio  news  reading  preference  among  advertising 

agency  executives  would  prove  BROADCASTING  the  winner.  The  bet  was  accepted. 

*  Name  and  additional  data  on  request. 

THE  FACTS:  Questionnaire  letters  were  mailed  to  71  selected  top-flight  agency  radio  executives, 

asking  in  which  of  seven  listed  advertising  trade  publications  "our  advertisements  would  most 

likely  be  seen  by  you".  Sixty  replies  were  received.  BROADCASTING'S  man  won  the  hat  .  .  , 
BROADCASTING  WON  THE  SURVEY. 

MORE  FACTS:  (l)  Transcription  Company  Stir vey.*  1000  national  advertiser  and  agency  execu- 

tives were  picked  at  random  from  McKittrick's.  BROADCASTING  got  nearly  as  many  votes  as 

the  second,  third,  fourth,  fifth  and  sixth  choices  combined.  (2)  Station  Representative  Survey.^ 

BROADCASTING  was  the  dominant  first  among  three  leading  advertising  trade  publications  car- 

rying this  firm's  campaign.  (3)  West  Coast  Station  Survey.-''^  BROADCASTING  was  voted  the 

No.  1  MUST  MEDIUM  for  radio  station  advertising  by  agency  executives  the  country  over. 

Twelve  magazines  were  included. 

*  Names  and  additional  data  on  request. 

THE  WEEKLY:  when  broadcasting  goes  Weekly  January  13  its  value  soars  even  higher 

as  the  No.  1  medium  for  radio  station  advertising.  The  Weekly  is  tailor-made  for  advertiser  and 

agency  readership.  Expanded  news,  increased  staff,  new  agency  and  advertiser  features,  new  index 

page,  more  success  stories  ...  all  these  guarantee  BROADCASTING  peak  preference  among 

the  men  who  buy  time.    For  you  that  means  .  .  .buy  BROADCASTING  in  1941. 



The  1941  Business  Outlook:  Survey  of  Key  Centers 

PHILADELPHIA 

WITH  almost  one-seventh  of  the 
defense  work  of  the  nation  concen- 

trated in  the  Philadelphia  area,  ra- 
dio looks  forward  to  the  biggest 

year  in  its  history  in  1941.  That 
prediction  comes  on  the  heels  of 
the  biggest  year  in  the  history  of 
Philadelphia  radio. 

According  to  all  available  esti- 
mates, radio  billings  for  the  six 

fulltime  and  four  part-time  sta- 
tions in  the  Philadelphia  area,  in- 

cluding WIBG,  Glenside,  Pa.,  and 
WCAM,  Camden,  were  approxi- 

mately $3,000,000  for  the  1940  year, 
approximately  25%  of  the  total  fig- 

ure represents  local  advertisers. 
Foresee  10%  Gain 

For  the  new  year  an  increase  of 
about  10%  is  expected,  with  local 
advertisers  accounting  for  the 
heaviest  share. 

The  fact  that  the  National  Ad- 
visory Defense  Commission  has 

awarded  1%  billion  dollars  in  de- 
fense contracts,  more  than  the  geo- 

graphical share,  has  pointed  up 
employment  and  has  brought  about 
a  new  peak  for  building  construc- 

tion. Eadio  will  thus  enjoy  an  audi- 
ence of  industrial  workers  who 

must  be  at  work  before  8  a.m.  An 
expansion  of  listening  audience  in 
the  later  evening  hours  is  expected 
because  many  plants  in  the  area 
are  working  on  16  and  24-hour 
shifts. 

Defense  orders  in  this  territory 
are  not  expected  to  tie  up  factories 
to  the  exclusion  of  consumer  goods. 
For  the  most  part,  defense  orders 
are  in  the  ship-building  trades. 

While  there  are  no  indications  as 
yet  of  any  new  type  of  advertiser 
turning  to  radio  for  the  first  time 
because  of  the  1941  "boom",  the 
biggest  increase  in  radio  budgets 
is  expected  from  concerns  selling 
commodities  on  the  deferred-pay- 

ment plan.  Small  loan  companies 
have  already  increased  their  radio 
schedules,  pointing  out  that  when 
a  person  can  look  forward  to  a 
regular  pay-check,  the  inclination 
is  greater  to  borrow  money  in  ad- 

vance for  long-deferred  purchases 
of  both  essentials  and  luxuries. 
Moreover,  the  risk  on  the  loan  or 
purchase  is  minimized. 

That  the  mail-order  department 
of  the  local  Sears-Roebuck  plant  is 
swamped  with  orders  from  the 
Eastern  Seaboard  is  an  indication, 
according  to  many  agency  execu- 

tives, that  the  national  defense  ef- 
fort has  started  a  spending  spree 

that  may  break  records.  The  same 
optimism  was  manifested  during 
the  Christmas  shopping  period. 

Amusement  Business 

To  an  appreciable  degree,  local 
amusement  enterprises  are  expected 
to  show  up  prominently  in  1941  ra- 

dio billings  for  the  first  time.  Since 
radio  remotes  from  amusement 
places  are  practically  lacking,  hotel 
rooms  and  night  clubs  have  been 
spotty  users  of  radio.  Roller  skat- 

ing rinks  use  radio  to  the  exclusion 
of    newspapers.    With  money 

SAN  FRANCISCO 

By  J.  CLARENCE  MYERS 
STATION  managers  in  the  Golden 
Gate  city,  who  just  one  year  ago 
predicted  1940  would  be  a  record- 
breaker  in  business,  saw  that  fore- 

cast come  true,  in  most  cases  far 
beyond  their  fondest  expectations. 
From  every  indication  1941  will  be 
phenomenal. 

"Commercial  hours  of  operation 
were  23%  ahead  of  1939." 

"Our  station  had  the  biggest  12 
months  in  its  15-year  history." 

"We  were  391/2%  over  '39". 
"Our  agency  placed  50%  more 

radio  time  than  we  did  in  1939." 
"We  bought  six  times  as  much 

radio  in  1940  as  we  did  in  the  pre- 
ceding 12  months." Those  were  but  a  few  of  more 

than  a  score  of  optimistic  reports 
received  from  station  managers, 
sales  managers,  station  representa- 

tives, agency  timebuyers  and  ad- 
vertisers in  the  San  Francisco  area. 
Not  a  Pessimist 

There  wasn't  a  pessimistic  note 
among  all  of  this  group. 

All  agreed  that  the  large  na- 
tional defense  appropriations  for 

the  San  Francisco  Bay  area — some 
$500,000,000— will  reflect  favorably 
on  the  business  charts  of  the  radio 
stations  in  added  advertising  ap- 

propriations. But  that  was  not  the 
sole  reason  for  their  optimism. 

Rather  it  was  based  on  success 
of  a  long  campaign  to  prove  radio 
the  appropriate  medium  to  move 
goods  from  shelves  of  department 
stores  and  other  local  merchants. 

San  Francisco  has  been  notori- 
ouslv  slow  in  recognizing  the  poten- 

tialities of  radio  and  it  has  taken 
a  strentious  educational  campaign, 
led  by  the  four  network  stations,  to 
break  down  that  resistance.  Only 
recently  has  it  began  to  bear  fruit. 
The  final  quarter  of  1940  showed 
more  department  stores  and  spec- 

ialty shops  using  radio  than  in  the 
history  of  the  medium  here.  A 
number  of  these  stores,  now  com- 

pletely sold  on  radio,  have  in- 
creased their  radio  budgets  con- 

siderably for  1941. 
The  closer  collaboration  of  press 

and  radio  in  cooperative  promotion 

"freer",  amusement  interests  will 
find  a  more  compatible  listening 
audience  and  already  several  sta- 

tions have  indicated  that  time-for- 
movie-swaps  are  contrary  to  sta- 

tion policy. 
That  radio  advertisers  must  lit- 

erally "stand  in  line"  at  the  local 
stations  is  not  merely  "wishful 
thinking".  The  swing  to  radio 
gained  its  momentum  in  1940  and 
will  reach  an  unprecedented  peak 
in  1941,  in  the  unanimous  opinion 
of  both  radio  and  agency  forecast- 

ers. Greatest  interest  is  centered 
on  the  coming  summer.  The  belief 
that  there  must  be  a  seasonal  lull 
was  blastd  in  1940,  when  Philadel- 

phia radio  experienced  its  best 
summer  in  history. 

WITH  RADIO'S  deadline  set  as 
Jan.  1  on  the  use  of  ASCAP  music, 
NBC  is  girding  itself  by  catalog- 

ing many  of  the  250,000  available 
non-ASCAP  compositions.  Perusing 
a  BMI  arrangement  of  Franz  Le- 
har's  "Merry  Widow  Waltz",  are 
(1  to  r)  Harry  Engel,  Pacific  Coast 
manager  of  Broadcast  Music  Inc., 
Martha  Tilton,  NBC  Hollywood 
vocalist,  and  Alec  Petry,  in  charge 
of  the  network's  music  rights  de- 

partment in  that  city. 

likewise  has  added  to  the  rosier 
outlook. 

As  an  example  of  the  increase  of 
local  commercial  production,  Lin- 

coln Dellar,  general  manager  of 
KSFO,  CBS  affiliate,  stated  that 
his  station  in  1940  showed  a  350% 
increase  in  commercial  sale  of  local 
live  talent  over  1939. 

"KSFO's  local  and  regional  busi- 
ness for  1940  showed  an  approxi- 
mate 12%  increase  over  the  pre- 

ceding year,"  Mr.  Dellar  stated. 
"And  this  was  despite  the  heaviest 
network  commercial  schedule  in 
our  station's  history.  From  present 
indications  1941  should  show  a  bet- 

ter than  20%  increase  over  1940. 
To  date  every  account  but  one  now 
on  our  station  has  renewed  its  con- 

tract for  the  new  year.  We  concen- 
trated our  efforts  in  building  radio 

programs  that  were  adaptable  to 
local  merchants  and  consequently 
cashed  in  heavily.  We  will  continue 

this  policy  in  1941." Still  Behind 
Al  Nelson,  who  pilots  KPO  and 

KGO,  the  NBC  Red  and  Blue  out- 
lets, maintains  that  the  West  is 

still  far  behind  the  rest  of  the  na- 
tion in  recognizing  radio  as  an  ad- 

vertising medium.  He  stated  that 
showmanship  and  the  education  of 
the  local  advertiser  are  beginning 
to  reap  rewards  for  the  broadcast- 

ers here.  He  proved  that  point  only 
recently  when  he  staged  a  big 
broadcast  production  before  600 
business  leaders  and  signed  a  num- 

ber of  them  on  contracts  after- 
wards, some  of  them  entirely  new 

to  radio. 
"The  combined  revenue  increase 

for  KPO  and  KGO  in  1940  was 
391/2%  over  1939  and  was  the  big- 

gest year  in  the  history  of  these 
stations,"  Mr.  Nelson  stated.  He 
added:  "From  present  commit- 

ments our  stations  will  show  an  in- 
crease over  '40  of  approximately 351/2%. 

"We  expect  our  new  million  dol- 
lar NBC  building,  scheduled  to  be 

completed  in  September,  will  make 
all  San  Francisco  more  radio  con- 

scious than  ever  before.  This  will 
have  its  effect  on  advertisers  which 
will  help  not  only  KPO  and  KGO, 

but  every  San  Francisco  station." 
Consistently  Upward 

Ward  Ingrim,  Northern  Califor- 
nia sales  manager  for  the  Don  Lee- 

Mutual  network,  and  William 
Pabst,  KFRC  general  manager, 
agreed  that  the  new  year  will  be 
a  record  -  smasher  for  KFRC. 
"There  has  been  a  consistent  up- 

ward trend  for  the  past  three 
months,"  Mr.  Ingrim  reported.  "We look  for  this  trend  to  mushroom  in 
1941,  giving  KFRC  its  best  year. 
This  station  showed  a  23%  increase 
last  year  over  1939  in  commercial 
time  sold  and  an  increase  of  30% 
in  revenue.  Commercial  origina- 

tions for  KFRC  were  way  up  over 
'39  and  we  anticipate  an  ever 
greater  increase  in  the  coming 
months. 

"A  number  of  the  network's  most 
important  regional  accounts,  in- 

cluding Standard  Oil  Co.,  Langen- 
dorf  Baking  Co.,  Rancho  Soups, 
Roma  Wine  Co.,  Roos  Bros.,  are 
originating  from  San  Francisco. 
The  retail  stores  are  enjoying  a 
healthy  situation  and  all  advertis- 

ing media  will  get  the  benefits." Of  the  independents  Philip  G. 
Lasky,  KROW;  Ralph  Brunton, 
KJBS;  C.  L.  McCarthy,  KQW, 

were  highly  optimistic  for  the  com- 
ing season.  Of  the  same  mind  were 

Harold  H.  Meyer,  KYA,  and  S.  H. 
Patterson,  KSAN. 

Mr.  Lasky,  whose  station  is  in 
Oakland,  across  the  bay  from  San 
Francisco,  reported  KROW  had  the 
biggest  year  in  its  15-year  history 
and  that  it  is  looking  for  an  even 
greater  increase  during  the  next 
52  weeks.  Like  some  of  the  San 
Francisco  managers,  he  has  been 
engaged  in  a  concentrated  educa- 

tional campaign  among  the  local 
merchants  to  acquaint  them  with 
the  possibilities  of  radio. 
KQW,  50  miles  to  the  south  of 

San  Francisco  at  San  Jose,  success- 
fully went  after  accounts  that  had 

not  used  its  medium,  with  the  re- 
sult it  showed  an  approximate  15% 

increase  in  1940  over  the  preceding 
12  months.  C.  L.  McCarthy,  general 
manager,  stated : 

"Caterpillar  Tractor  Co.  signed 
with  KQW  and  is  using  radio  in 
this  region  for  the  first  time  in 
eight  years.  Increased  football  and 
basketball  schedules  sponsored  by 
Tidewater  Associated  Oil  Co.  and 
s'uch  new  accounts  as  Los  Angeles 
Soap,  Par  Soap,  Folger's  Coffee 
and  Schillings  Products,  consider- 

ably increased  the  take  for  the 

year." 

Timebuyers  Busy 

Marigold  Cassin,  radio  director 
of  Irwin,  Wasey  &  Co.'s  San  Fran- 

cisco office,  stated  she  had  con- 
tracted for  six  times  as  much  radio 

during  1940  as  in  1939.  All  con- 
tracts called  for  programs. 

Frank  Newton,  radio  timebuyer 
at  Gerth-Knollin  agency,  said  his 
firm  placed  at  least  50%  more  ra- 
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dio  last  year  than  in  1939  and  that 
many  more  accounts  are  contem- 

plating use  of  the  medium  in  1941. 
The  cash  volume  of  business 

placed  by  Beaumont  &  Hohman  in 
San  Francisco  radio  was  greater 
in  1940  than  in  any  previous  year. 
The  agency  anticipates  an  even 
better  year  in  1941,  according  to 
Richard  Holman,  radio  director. 

Similar  reports  came  from  Mc- 
Cann-Ericltson,  one  of  the  largest 
buyers  of  radio  time;  Lord  & 
Thomas,  Brisacher,  Davis  &  Staff, 
Allied  Advertising  Agencies,  Bots- 
ford,  Constantine  &  Gardner,  Sid- 

ney Garfinkel,  Long  Advertising 
Service,  J.  Walter  Thompson  and 
others. 
The  general  business  trend  in 

the  San  Francisco  area  is  indicated 
in  the  Federal  Reserve  Bank  of 

San  Francisco  report  w^hich  showed 
that  department  stores  had  a  sales 
gain  in  November  of  12%,  the  best 
of  the  year.  Apparel  stores  showed 
a  14%  increase  in  dollar  amount 
compared  with  November,  1939. 

Comedy  Now  Dominates 
Maxwell  House  Series 
WITH  Dick  Powell  having  with- 

drawn as  m.  c.  and  featured  vocal- 
ist. General  Foods  Corp..  New 

York  (Maxwell  House  coffee),  has 
revamped  its  weekly  half  -  hour 
Maxwell  House  Coffee  Time  heard 
on  NBC-Red.  There  will  be  less 
vocal  music  and  more  stress  on 
comedy.  Inability  to  agree  with 
Benton  &  Bowles  on  terms  of  his 
contract  renewal,  was  reported  in 
Hollywood  as  reason  for  Powell's withdrawal. 
Mary  Martin,  featured  with 

Powell  in  vocal  numbers,  also  with- 
drew on  plea  of  wishing  to  devote 

more  time  to  film  work.  Frank 
Morgan,  M-G-M  comedian,  rejoins 
the  cast  Jan.  1.  Fanny  Brice  and 
Hanley  Stafford  continue  their 
Baby  Snooks  and  Daddy  skit,  with 
Meredith  Willson  as  musical  direc- 

tor. Maxwell  House  Chorus  also 
remains  and  Don  Wilson  announces. 
Mann  Holliner  is  agency  producer, 
with  Dave  Elton  representing  NBC. 

DETROIT 

RADIO  prospects  in  the  Detroit 
area  are  bright,  but  tinged  with 
uncertainty. 

Stations,  representatives  and  ad- 
vertising agencies  are  of  one  voice 

in  reporting  the  outlook  to  be  ex- 
cellent. However,  nearly  all  of  them 

qualify  their  remarks  with  a  sub- 
stantial "if",  and  the  "if"  invaria- 

bly refers  to  the  war  and  its 
effects  on  the  internal  economy  and 
production  program. 

Naturally  the  automobile  indus- 
try is  the  focal  point  of  Detroit 

thinking,  and  the  auto  industry  is 
especially  vulnerable  to  the  impli- 

cations of  the  defense  program.  As 
the  turn  is  made  into  1941,  auto 
production  is  at  one  of  its  highest 
rates  on  record,  and  through  the 
fourth  quarter  of  1940  sales  rec- 

ords were  set  at  retail  for  that 

period. Priorities? 

Ostensibly  the  picture  is  one 
equivalent  to  the  banner  showing  of 
1937.  But  a  large  and  black  shadow 
is  cast  by  the  possibility  that  prior- 

ities of  materials  or  men  or  both 
may  impair  output.  In  such  a  case 
auto  manufacturing  might  shrink 
to  very  small  levels.  There  was  a 
general  concensus  that  if  this  oc- 

curred— some  thought  spring  might 
see  such  a  condition — that  adver- 

tising budgets  would  be  curtailed 
in  line. 
An  opposite  viewpoint  to  this 

was  expressed  late  in  1940  by  an 
official  of  Pontiac  Division  of  Gen- 

eral Motors,  who  said  that  in  no 
case  would  advertising  be  cut  down. 
However,  this  appears  to  be  a 
minority  rather  than  a  general 
viewpoint. 

Meanwhile,  station  representa- 
tives report  a  slightly  larger  num- 

ber of  inquiries  than  usual  from 
this  area  in  regard  to  available 
time,  and  they  say  that  other  such 
signs  point  to  an  excellent  year — 
perhaps  one  of  the  best  in  radio history. 

As  for  the  radio  stations  them- 
selves, managers  in  this  area  as- 

sembled late  in  December  at  De- 
troit for  a  BMI  meeting  and  had  a 

fairly  common  viewpoint — that  the 
situation  now  was  good,  that  imme- 

diate prospects  were  good,  and  that 
continuation  of  the  prospects  would 
depend  on  continuation  of  the  war, 
on  the  turn  of  British  fortunes,  and 
on  the  further  development  or  cur- 

tailment of  defense  measures.  The 
feeling  appeared  well  developed 
that  the  defense  program  is  a  stim- 

ulation of  the  first  degree,  amplifi- 
cation of  what  would  react  to 

general  business  benefit  and  nar- 
rowing of  which  would  reduce  eco- nomic activity. 

Local  Business  Boom 

One  development  appears  fairly 
positive  in  the  Detroit  area:  Local 
radio  advertising  appears  positive 
to  increase.  This  again  stems  from 
defense  plans.  In  Detroit  today  are 
set  up  factory  facilities  to  put  to 
work  by  midsummer  about  100,000 
men — jobs  which  for  the  most  part 
never  before  existed.  It  is  expected 
that  employment  indexes  will  soar 
far  over  previous  all-time  highs. 
Retailers  are  already  laying  plans 
to  seek  the  added  business  which 
will  be  available  in  Detroit. 

In  this  connection  the  remarks 
of  Ivan  Frankel,  time  buyer  of 
Simons-Michelson  Co.,  are  illumi- 

nating. The  agency  is  understood 
to  be  the  largest  buyer  of  retail 
time  in  Detroit.  Said  Frankel: 

"Retailing  indexes  are  bright, 
and  there  is  a  growing  confidence 
in  radio  to  do  a  retail  selling  job." 

He  went  on  to  declare  that  in  De- 
troit and  the  Detroit  area  alone  his 

agency  had  placed  about  $250,000 
in  time  business  during  1940 — an 
advance  of  50%  from  the  previous 
year's  total.  He  added:  "We  expect 
to  increase  this  figure  another  50% 

during  1941." Automobile  companies,  infre- 
quent users  of  radio  in  the  past  few 

years,  appear  to  have  little  in  pros- 
pect in  the  way  of  new  network 

shows,  but  they  appear  thoroughly 
satisfied  with  what  they  now  have. 
The  Major  Bowes  show  for  Chrys- 

ler, and  the  Sunday  Evening  Hour 
for  Ford,  move  into  1941  behind  a 
full  head  of  sponsorship  satisfac- 
tion. 

Meanwhile  agencies  and  repre- 
sentatives are  driving  home  to  their 

automotive  clients  the  fact  that 
with  the  new  surtaxes  in  effect  ad- 

vertising can  be  bought  actually 
for  about  50  cents  on  the  dollar — 
declaration  based  on  the  fact  that 
if  the  money  were  not  spent  it 
would  be  cut  in  half  by  excess  prof- 

its taxes.  Whether  this  will  have 
an  effect  on  spot  radio  buying  by 
the  major  automotive  advertisers 
remains  to  be  seen,  but  it  appears 
that  the  thought  is  having  good 
circulation  and  is  causing  at  least 
a  good  deal  of  thinking. 

ARCH  OBOLER,  Hollywood  writer- 
producer  of  the  NBC  Everyman's Theatre  series,  sponsored  by  Proctor 
&  Gamble  Co.,  (Oxydol).  is  being  fea- tured in  a  Pathe  News  Picture  People 
short.  Film  is  based  around  a  hilarious 
rehearsal  of  his  original  play.  The 
Sitorm,  which  featured  Charles  Laugh- ton  and  Elsa  Lanchester.  The  Rudy 
Vallee-.John  Barrymore  feud,  featured 
on  the  NBC  Rudy  Vallee  Show,  spon- 

sored by  National  Dairy  Products 
Corp.,  (Sealtest),  is  also  the  basis of  a  Pathe  short. 

CANADA 

By  JAMES  MONTAGNES 
THE  YEAR  1941  is  going  to  be 
better  than  1940. 

The  war  has  not  curtailed  radio 
advertising  appropriations;  rather 
it  has  boosted  them. 

War  taxation  and  war  industries 
have  not  had  any  curtailing  effect 
on  the  use  of  radio  as  an  adver- 

tising medium. 
Radio  stations  in  the  Dominion 

cannot  find  enough  time  to  sell,  are 
turning  away  advertisers. 

These  are  the  facts  gleaned  from 
a  poll  of  radio  station  owners,  ad- 

vertising agency  executives,  and 
station  representatives  from  all 
parts  of  Canada. 

Canada's  experience  is  of  double 
interest  to  United  States  radio  ex- 

ecutives, as  a  forecast  of  what  may 
happen  in  the  United  States.  Cana- 

dian war  industries  are  now  run- 
ning in  practically  high  gear,  war 

taxation  has  been  put  on  the  books, 
and  the  Government  is  waging  a 
campaign  to  curtail  expenditures 
for  non-essentials.  Yet  despite  these 
factors  Canadian  stations  are 
booked  solid  with  commercial  busi- 

ness and  continue  to  receive  queries 
for  time  from  advertisers  who  have 
never  used  radio. 

Business  is  very  good,  all  execu- 
tives stated.  All  expect  it  to  be 

better  in  1941,  quite  a  bit  better, 
some  feel.  Most  expect  it  to  stay 
even  with  1940  or  improve  slightly. 
The  most  pessimistic  look  for  only 
a  small  drop  in  business,  so  slight 
as  to  make  hardly  any  difference. 
All  decry  the  shortage  of  available 
time  and  expect  the  situation  to 
become  worse  in  1941. 

Network  Shows  Double 

These  forecasts  apply  to  spot  an- 
nouncements, spot  business  in  gen- eral and  networks. 

In  the  network  field  talk  of  form- 
ing a  second  national  network  has 

been  revived.  This  network  would 
take  care  of  the  growing  number 
of  advertisers  being  turned  down 
because  the  present  Canadian 
Broadcasting  Corp.  national  net- work is  full,  even  turning  down 
sponsors.  The  number  of  network 
shows  has  doubled  in  1940  over 
1939. 

Practically  every  agency  execu- 
tive told  of  requests  for  time  from 

advez-tisers  who  did  not  use  radio 
in  1940,  and  some  stated  a  number 
of  advertisers  are  increasing  their 
1941  appropriations.  Under  rulings 
of  the  Dominion  Department  of 
National  Revenue,  advertising  ap- 

propriations for  income  tax  pur- 
poses may  be  increased  by  the  nor- mal amount,  this  ruling  having 

been  issued  because  of  the  wartime 
increases  in  corporation  income  tax 
and  excess  profits  tax  (75%  if 
earnings  exceed  the  past  four-year average) . 

An  increasing  use  of  radio  is 
foreseen  by  manufacturers  of  elec- 

trical appliances,  automobiles,  ra- 
dio receivers,  and  other  merchan- 
dise which  in  the  past  has  relied 

mainly  on  visual  appeal.  With  the 
"freezing"  of  new  models  by  Gov- 

ernment order  of  Dec.  2,  1940,  ad- 
vertisers of  these  lines  must  rely 

less  on  eye  appeal  when  the  picture 
(Continued  on  page  34) 

CALLED  to  active  Army  duty  for  a  year  starting  in  January,  this  trio 
of  staff  members  of  KROY,  Sacramento,  Cal.,  are  claimed  to  constitute 
some  sort  of  service  record  for  the  station.  Members  of  the  184th  Infantry 
of  the  California  National  Guard,  the  three  have  been  assigned  to  Camp 
San  Luis  Obispo.  They  are  (1  to  r)  John  E.  Ehrhart,  KROY  salesman; 
Elton  H.  Rule,  public  relations  and  sales  promotion  manager,  and  Robert 
B.  Scott,  salesman.  As  a  going-away  token  the  station  presented  each 

of  the  three  with  a  two-week  vacation  in  December,  along  with  a  month's 
advance  salary  and  assurance  their  positions  would  be  waiting  upon 
their  return.  While  in  camp  Mr.  Rule  will  use  a  portable  recording  setup 
to  transcribe  two  quarter-hours  weekly  on  KROY — man-on-street  inter- 

views with  trainees  from  the  Sacramento  area,  under  sponsorship  for 
the  year  by  Sears,  Roebuck  &  Co. 
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(Co7itinued  from  page  11) 

eluded  in  most  of  these  advertising- 
appropriations. 

Although  cautioned  to  "soft  ped- 
al" comment,  agency  men  also 

pointed  out  that  manufacturers  and 
retailers,  with  the  excess  profits 
tax  in  mind,  are  increasing  adver- 

tising budgets  and  radio  is  to  get 
its  share  of  that  money.  Also  to 
be  taken  into  consideration  are  the 
recent  census  figures  v/hich  give  the 
Pacific  Coast  a  decided  increase  in 
total  population,  vsith  California, 
Washington  and  Oregon  show^ing 
an  addition  of  20%  over  the  report 
of  1930.  California  has  had  the 
greatest  population  increase,  with 
the  figTire  reported  as  6,907,387. 
Los  Angeles  county  alone  has  2,- 
785,643  of  that  total.  These  figures, 
agency  men  declare,  must  be  held 
in  mind  when  judging  increased 
consumer  capacity  and  planning 
advei'tising  campaigns. 

Retail  Sales  Up 
Further  attention  is  called  to 

the  fact  that  retail  sales  on  the 
West  Coast  for  October  1940  were 
109r  higher  than  the  same  period 
in  1939.  New  passenger  car  regis- 

trations for  October  reached  a  new 
high,  showing  an  increase  of  26% 
for  the  first  three  quarters  of  1940. 
General  index  figures  show  the  in- 

creased tempo  of  manufacturers 
and  retail  sales.  It  must  also  be  re- 

membered that  tourist  trade  is  Cali- 
fornia's second  largest  industry, with  more  than  two  billion  dollars 

brought  into  the  state  annually  by 
visitors.  The  anticipation  for  1941 
is  even  greater. 

With  such  prospects  of  prosper- 
ity, and  barring  the  United  States 

involvement  in  a  foreign  war,  ex- 
ecutives of  Los  Angeles  and  Holly- 

wood agencies  and  those  of  sta- 
tions too,  are  confident  that  changes 

which  will  occur  will  be  for  the 
better.  Many  advertisers,  they  say, 
are  substantially  increasing  appro- 

priations for  spot  broadcasting  as 
well  as  regional  and  national  net- 

work time.  They  are  confident  that 
every  spot  campaign  of  major  im- 

portance now  on  the  air,  and  placed 
from  the  West  Coast,  will  continue. 
Many  stations  already  have  com- 

mitments for  more  new  sponsored 
shows  that  will  take  them  through 
the  first  quarter  of  1941.  A  great 
many  of  these  are  renewals.  Others 
are  firms  who,  for  the  first  time, 
are  including  radio  in  their  adver- 

tising budgets,  falling  in  line  with 
competitors.  Many  of  them  have 
been  in  and  out  of  radio  over  a 
period  of  years.  Extensive  an- 

nouncement and  quarter-hour  tran- 
scription campaigns,  augmenting 

live  talent  network  shows,  will  swell 
the  volume.  The  flexibility  offered 

;  by  spot  radio,  it  was  said,  will  con- 
tinue  to  attract  many  such  adver- 

tisers. Food,  tobacco,  and  drugs  are 
among  the  leading  classifications. 

t;  New  Campaigns 
Several   agencies   report  clients 

w.    are  planning  extensive  spot  cam- 
*    paigns  to  start  in  late  winter  or 

early  spring,  depending  on  market 
,-,    and   world   conditions.   There  are 

several    short   campaigns   on  the 
books  to  start  in  late  January  and 

early  February.  Many  advertisers 
will  use  their  first  radio  in  a  local 
test  before  expanding  regionally. 

Several  accounts  placed  from 
Hollywood,  which  have  been  using 
spot  radio  only,  will  go  regional  net- 

work starting  in  early  January. 
One  advertiser,  who  has  been  using 
regional  network  and  spot  radio, 
will  discontinue  the  latter  on  Pa- 

cific Coast  stations  in  favor  of  addi- 
tional network  time.  The  firm  will 

concentrate  its  spot  radio  in  West 
Coast  areas  where  the  networks 
are  not  heard. 

Continuing  a  lucrative  policy  in- 
augurated in  1939,  station  repre- 

sentatives in  Southern  California, 
besides  concentrating  on  estab- 

lished accounts,  are  going  after 
new  business,  advertisers  who  have 
never  before  used  radio.  Some  are 
new  firms  with  no  agency  to  guide 
them.  Others  are  advertisers  who 
have  devoted  their  efforts  to  news- 

papers or  magazines.  Test  cam- 
paigns have  led  many  of  these  ad- 

vertisers into  consistent  spot  broad- 
casting. Reps  say  they  have  many 

inquiries  regarding  radio  from  ac- 
counts never  on  the  air. 

West  Coast  agency  executives  are 
reluctant  to  release  definite  sched- 

ules on  old  or  new  accounts,  pend- 
ing client  approval  to  budget  rec- 

ommendations. Practically  all  de- 
clared accounts  currently  using  ra- 

dio will  continue  and  in  many  in- 
stances increase  appropriations, 

though  some  clients  were  reluctant 
to  discuss  budgets  or  plans  for  the 
coming  year,  being  too  busy  with 
current  business.  In  practically 
every  case,  recommendations  have 
been  made  for  radio  increases. 

Music  No  Worry 

Station  managers  on  the  West 
Coast,  Southern  California  in  par- 

ticular, express  little  worry  on  out- 
come of  the  music  situation.  They 

all  feel  confident  that  the  broad- 
casting industry  will  win  its  point. 

It  was  pointed  out  that  the  trend 
was  away  from  musical  shows,  at 
least  locally,  with  more  stress  on 
drama,  quiz  and  other  audience  par- 

ticipation types  of  programs. 
Interest  in  the  war  has  increased 

listening,  and  many  sponsors,  it  was 
shown,  are  turning  to  newscasts  to 
sell  their  products.  Los  Angeles 
Soap  Co.  (White  King  Soap),  cur- 

rently sponsoring  News  by  Knox 
Manning  on  8  CBS  West  Coast 
stations,  through  Raymond  R. 
Morgan  Co.,  Hollywood,  on  Jan.  6 
will  augment  this  with  a  similar 
five-weekly  quarter-hour  newscast 
on  31  Pacific  Coast  Don  Lee  net- 

work stations.  The  firm  will  also 
continue  to  use  spot  broadcasting 
in  other  West  Coast  areas.  Smith 
Bros.  Co.  (cough  drops),  also  spon- 

sors Manning  in  a  five -minute 
newscast  over  the  CBS  Pacific  net- 

work four  nights  weekly.  Richfield 
Oil  Co.,  Los  Angeles,  sponsoring 
the  Richfield  Reporter  five  nights 
weekly  on  6  NBC-Pacific  Red  sta- 

tions, on  Jan.  13  adds  four  Arizona 
stations  to  the  list. 

Thrifty  Drug  Co.,  Los  Angeles, 
operating  about  68  outlets  in  South- 

ern California,  devotes  a  major 
poi'tion  of  its  radio  advertising  ap- 

WHEN  the  Army  dispatched  Lt. 
Col.  Walter  M.  Harrison,  Intelli- 

gence officer  at  Ft.  Sill,  Okla.,  to 
Denver  to  tell  Coloradans  about 
conditions  at  the  Oklahoma  camp, 
where  1,200  Colorado  officers  and 
men  are  quartered,  it  was  only  nat- 

ural that  he  should  be  interviewed 
on  the  air.  And  it  was  only  natural 
too  that  Walter  M.  Harrison  Jr. 
(the  Colonel's  24-year-old  son), 
should  do  the  intervievdng,  since 
he  is  the  regular  newscaster  of 
KLZ,  Denver.  Col.  Harrison  is  the 
well-known  managing  editor  of  the 
Oklahoman  and  Times,  and  is  on 
leave  of  absence  to  serve  his  coun- 

try. Walter  Jr.,  incidentally,  has  a 
low  selective  service  number  and 
may  be  called  soon  to  active  duty. 

propriation  to  newscasts  on  stations 
in  that  area.  In  addition  the  firm  is 
a  heavy  user  of  spot  announce- 

ments. Bathasweet  Corp.  is  spon- 
soring Bob  Garred  Reporting  on 

the  CBS  Pacific  network  twice  a 
week,  with  Mennen  Co.,  taking  over 
sponsorship  thrice  weekly.  Peter 
Paul  Inc.  (gum),  also  sponsors  a 
ten-minute  version  of  that  program 
on  the  CBS  Pacific  network  thrice weekly. 

Other  Types 

Many  advertisers  desire  other 
types  of  medium-priced  programs. 
Colonial  Dames  Inc.,  Los  Angeles 
(cosmetics),  sponsors  the  weekly 
five-minute  commentary  program. 
Find  the  Woman,  on  7  CBS  Pacific 
network.  Union  Oil  Co.  recently 
started  the  dramatic  series.  Point 
Sublime  on  14  NBC-Pacific  Red 
stations.  The  commentator,  John 
Nesbitt,  heard  weekly  on  7  NBC- 
Pacific  Blue  stations,  under  spon- 

sorship of  Bank  of  America,  was 
recently  renewed  for  another  52 
weeks. 

J.  W.  Marrow  Mfg.  Co.,  Chicago 
(shampoo),  has  contracted  to  spon- 

sor Hollywood  Whispers,  with 
George  Fisher,  on  32  Pacific  Coast 
Don  Lee  stations  tvdce  weekly.  The 
quarter-hour  program  is  to  be  re- 

peated on  five  Mutual  stations. 
Sponsors,  as  a  whole,  continue  to 
show  a  partiality  toward  spot,  both 
live  and  transcribed;  time  signals 
and  transcribed  shows,  with,  in- 

creased interest  in  early  morning 
and  late  afternoon  participation 

programs. Checkup  with  Hollywood  network 
executives  reveals  there  are  few,  if 

any,  year-end  expirations  or  ter- minations. To  the  contrary  they 
declare  that  there  w\\\  be  a  greater 
number  of  commercial  programs 
emanating  from  the  West  Coast 
than  before.  Addition  of  outlets  to 

programs  already  established  indi- cates broader  scope  on  the  part  of 
radio  advertisers.  The  three  net- 

works, CBS,  NBC,  Don  Lee  Broad- 
casting System,  report  several  new 

regional  network  accounts  as  "in 
the  bag"  and  ready  to  start  shortly 
after  Jan.  1. 

A  brief  review  of  1940  is  inter- 
esting from  the  standpoint  of  Pa- cific Coast  radio  achievements  in 

that  Don  Lee  network,  the  West 
Coast  outlet  of  Mutual,  stabilized 
its  operation  by  moving  from  down- 

town Los  Angeles  to  new  and  mod- 
ern quarters  in  Hollywood.  The 

network  is  now  housed  in  the  for- 
mer NBC  western  division  head- 

quarters on  Melrose  Ave.,  which 
have  been  remodeled  and  renovated. 
A  steady  swing  of  national  and  re- 

gional advertisers  to  that  network 
forced  the  move  to  accommodate 
and  service  programs. 

CBS  also  made  improvements  to 
its  facilities  by  adding  two  large 
audience  studios  at  a  cost  of  more 
than  $250,000.  NBC  broke  ground 
Nov.  14  for  its  million  dollar  build- 

ing in  San  Francisco  which  will 
house  the  studios  and  executive 
offices  of  KPO-KGO.  With  the  up- 

swing in  business  during  the  past 
year,  it  is  interesting  to  noe  that 
practically  every  state  in  the  South- 

ern California  area  made  improve- 
ments to  their  facilities  or  ex- 
pressed intention  so  to  do. 

Fewer  'Big  Names' With  decline  of  one-hour  network 
shows,  there  was  less  money  spent 

on  Hollywood  "name"  talent  dur- 
ing 1940  than  in  1989  in  the  opin- ion of  national  advertising  agency 

men.  Even  less  money  will  be  spent 
on  such  talent  during  1941,  they 
declare.  It  was  pointed  out  that 
several  Hollywood  originating  com- 

mercials during  the  past  several 
months  have  eliminated  high-priced 
talent,  cutting  down  production costs  greatly. 

Other  sponsors  with  expensive 
network  shows  have  the  same 
thought  in  mind.  Agency  men  say 
that  the  high-priced  guest  star  is 
on  the  wane,  and  the  trend  today 
is  definitely  toward  medium-priced 
programs,  with  low  talent  costs 
and  better  showmanship. 

Advertisers  are  still  fascinated 

by  the  "magic  name  of  Hollywood", 
but  they  have  learned  that  it  takes 

more  than  just  a  "name"  to  make 
a  successful  show  and  sell  merchan- 

dise. Sponsors  are  no  longer  will- 
ing to  experiment.  They  have  found 

it  too  expensive.  They  want  value 
received  for  money  expended.  The 
trend,  according  to  concensus,  is 
toward  idea  and  dramatic  shows. 
Not  only  because  they  are  cheaper, 
but  also  the  music  worry  is  elimi- 

nated. They  find  it  sound  business economy. 

Movie  of  'Gangbusters' 
IN  A  deal  closed  recently.  Uni- 

versal Pictures  Co.  has  acquired 
from  M-G-M  film  rights  to  the  radio 
serial  Gang  Busters,  sponsored  by 

Wm.  R.  Warner  Co.  (Sloan's  Lini- 
ment), on  NBC-Blue.  The  serial 

will  be  the  basis  of  Universal's  next 
major  adventure  picture  to  be  pro- 

duced under  guidance  of  Henry 
MacRae.  It  will  have  a  star  name 
east  and  be  produced  on  a  scale 
comparable  with  "Riders  of  Death 
Valley,"  just  completed. 

NBC  Chicago's  mobile  transmitter  will carry  Illinois  license  plates  numbered 
670-870  during  1941.  The  numbers  are 
the  same  as  the  frequency  for  the  two 
NBC  owned  and  operated  Chicago 
stations,  WMAQ  and  W-ENR,  respec- 
tively. 

Page  32  •  January  J,  1941 BROADCASTING  •  Broadcast  Advertising 



ON  THE  AIR  rUn^i 

^^^SrIZONA'S  pioneer  station,  KTAR,  Phoenix,  Arizona,  steps  out  with 
'  another  big  attraction  for  your  advertising  dollars.  To  its  regional  channel 

of  620  kilocycles  is  now  added  a  power  increase  to  5,000  watts.  Thus,  KTAR's 
service  to  its  Southwestern  listeners  continues  to  improve. 

The  Western  Electric  transmitter,  housed  in  a  new  air-conditioned,  modernistic 

building,  utilizes  a  directive  antenna  system  with  two  self-supporting  series-fed 
towers,  one  400  feet  and  the  other  300  feet  high.  With  this  new  development 

KTAR  becomes  more  than  ever,  Arizona's  Nearest  Neighbor! 

KEY  STATION  OF  THE  ^ 

CA^tfmz.  BROADCASTING  CO.e^. 
"  PAUL  H Represented   Nationally  by 

RAYMER  COMPANY 

New  York 
Chicago 

Detroit San  Francisco Los  Angeles 

AFFILIATED  WITH  THE  REPUBLIC  AND  GAZETTE 
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those  figures.  The  almost  trite 
phrase,  "There's  no  more  good  time 
available,"  has  been  proved  false. 
A  study  of  Saturday  availabilities 
on  Midwest  stations  shows,  with 
the  exception  of  the  6:30-10  p.m. 
block,  that  less  than  15  9(:  of  the 
time  is  under  sponsorship. 

As  long  as  the  keen  competition 
exists  among  manufacturers  for  the 
consumer's  dollar,  stations  will  find 
time  available  to  enhance  this  com- 
petition. 

There  is  always  a  saturation 
point,  however,  and  a  definite  trend 
is  on — whether  the  point  will  ever 
be  reached  or  not — to  combat  it. 
The  increase  of  participation  shows 
is  the  answer.  The  national  picture 
offers  the  best  example  of  this 
trend,  although  it  is  equally  true 
on  almost  every  station  in  the  Mid- 

west. CBS  recently  announced  that 
its  managed  and  owned  would  no 
longer  carry  baseball  and  football 
broadcasts.  WBBM,  Chicago  key 
station  of  the  network,  then  built 
a  two-hour  Saturday  afternoon  fea- 

ture which  included  a  name  band 
and  outstanding  performers. 

This  was  offered  for  sponsorship 
on  a  quarter-hour  basis.  Thus, 
where  one  sponsor  formerly  bought 
a  two-hour  daily  strip  (as  in  the 
case  of  baseball),  or  a  two-hour 
Saturday  block  of  time,  now  eight 
sponsors  are  accommodated  at  a 
quarter-hour  each  —  at  approxi- 

mately an  185%  increase  in  reve- 
nue for  the  stations.  Not  only  do 

these  particular  stations  benefit 
(providing  the  time  is  sold)  but 
other  stations,  usually  smaller  ones, 
which  did  not  have  any  baseball 
revenue  previously,  now  get  a 
chance  to  bid  for  it. 

Where  local  participation  pro- 
grams are  built  to  be  sold  in  quar- 

ter or  half-hour  lots,  it  is  found 
that  cost  of  production  does  not 
greatly  exceed  that  of  an  individ- 

ual shorter  program.  This  gives  the 
advertiser  with  a  small  advertising 
budget  an  opportunity  to  buy  a  por- 

tion of  a  specially-built  program, 
engulfing  outstanding  features. 
The  station  then  satisfies  more 
sponsors  and  its  over-all  income  is 
greatly  increased. 

Better  Programs 

No  longer  is  there  "undesirable" 
time  on  stations.  Wisely,  the  so- 
called  "undesirable"  time  has  been 
improved  by  the  spotting  of  out- 

standing local  and  network  shows. 
This  trend  was  reported  many 
months  ago  and  it  has  increased 
like  a  conflagration.  It  is  almost 
impossible  to  find  a  period  on  any 
network  station  that  is  not  bor- 

dered by  a  well-known  program  or 
personality.  Local  stations  have 
built  acceptance  by  outstanding 
sustaining  shows.  Radio  has  mas- 

tered the  problem  of  utilization. 
It  is  the  consensus  of  those  in 

Midwest  radio  that  the  increase  in 
demand  for  time  in  1941  will  not 
result  in  a  slipshod  method  of  pre- 

sentation in  order  to  cram  in  all 
possible  advertisers.  Rather  it  will 

'  result  in  a  higher  level  of  enter- 
tainment and  production.  Radio 

has  reached  the  point  —  or  will, 

shortly — where  it  can  reject  all  it 
does  not  consider  top  flight  in  en- 

tertainment and  educational  value. 
Competition  among  sponsors  to 
have  the  best  will  make  the  sta- 

tion's problem  comparatively  sim- 
ple. Stations  will,  however,  use 

more  discrimination  than  in  the 

past. Educational  broadcasts,  which 
have  grown  tremendously  in  pub- 

lic acceptance  during  the  last  year 
and  which  have  been  given  guar- 

anteed time  more  wholeheartedly 
by  stations  and  networks  than  ever 
before  [Broadcasting,  Dec.  15], 
are  keeping  pace  with  production 
progress  and  should  reach  new 
heights  during  the  next  12  months. 

The  year  1941  will  see  a  new 
locale  of  presentation  for  many  of 
the  network  and  local  shows.  Start- 

ing within  a  few  weeks,  the  Ameri- 
can Tobacco  Co.'s  Your  Hit  Parade 

will  originate  in  various  Army 
training  camps  throughout  the 
country.  It  is  reported  by  Midwest 
timebuyers  that  many  clients  have 
expressed  an  interest  in  this  mar- 

ket. Quantity  buying  by  trainees, 
although  by  individually  small 
sales,  can  prove  exceedingly  impor- 

tant. This  is  especially  true  of  items 
involved  in  rapid  turnover.  In  ad- 

dition, the  novelty  of  presentations 
from  these  camps  should  garner 
many  additional  listeners. 

News  in  Demand 

In  the  Chicago  territory — and  it 
is  more  than  likely  true  in  other 
sections  as  well — news  is  most  in 
demand.  Some  have  expressed  the 
opinion  that  news  is  a  fickle  sales- 

man :  when  the  news  is  good,  it 
sells;  when  news  touches  on  the 
catastrophic,  it  balks.  Nonetheless, 
it  is  expected  that  news  will  con- 

tinue as  one  of  radio's  leading 
salesmen  during  1941.  If  the  Allies 
gain  a  decided  upper  hand,  news 
will  become  even  more  important 
as  a  salesman. 

Radio  Pays 

THERE'S  NOTHING  like 
using  your  own  medium  to 
advertise  any  spare  real  es- 

tate you  want  to  sell,  NBC 
Central  Division  executives 
have  decided  following  the 
recent  sale  of  the  old  WENR, 
Chicago,  transmitter  proper- ty at  Downers  Grove,  111.,  to 
the  Great  Lakes  Carbon 
Corp.,  Chicago.  Two  special 
broadcasts  over  WENR,  fea- 

turing Ransom  Sherman  and 
Everett  Mitchell,  were  made 
from  the  old  transmitter  site 
to  advertise  the  property.  Ar- thur Rubloff  &  Co.,  Chicago, 
served  as  broker.  The  new 

owners  plan  to  convei-t  the 
building  into  a  research  lab- oratory. 

Many  phases  must  be  considered 
when  drawing  conclusions  after 
analyzing  the  gross  income  of  sta- tions for  the  first  11  months  of 
1940,  in  comparison  to  the  same 
period  of  the  preceding  year.  It  is 
the  general  ujjward  trend  that  is 
the  important,  healthy  sign. 

Harry  Kopf,  manager  of  the 
NBC  Central  Division,  expressed 
considerations  to  be  judged  in  ana- 

lyzing the  variance  in  station  reve- 
nue when  he  explained  the  WENR- 

WMAQ  situation.  "Gross  income  of 
WENR  increased  48.6%,"  he  said. 
"The  gross  income  of  WMAQ  in- 

creased 87c  and  we  had  to  sell  early 
morning  and  late  evening  time  to 
accomplish  that  because  the  sta- 

tion was  already  solidly  booked 
with  commercials  or  non-cancell- 

able sustainers  from  7  a.m.  to  ap- 
proximately 11  p.m.  In  addition, 

our  local  and  national  sales  de- 
partment announces  a  22.4%  in- 

crease in  spot  sales  for  other  sta- 
tions represented  by  NBC." 

WGN,  Chicago,  reported  an  in- crease for  local  commercial  sales 
by  dollar  volume  of  17.47%  for  the 
first  11  months  of  1940  over  the 
corresponding  months  of  1939.  The 
last  five  months,  (July-November, 
inclusive)    showed    a    24.27%  in- 

crease. Sales  by  amount  of  time 
correspond  almost  identically.  The 
first  11  months  showed  a  17.04% 
increase,  while  the  last  five  months 
(July-November  inclusive)  showed a  24.41%  increase. 

WBBM  figures  were  not  avail- able but  it  was  estimated  that  a 
10%  increase  in  gross  for  local  and 
national  spot  business,  and  25% 
in  network  time  sold  would  be  fair- 

ly accurate. 
WJJD,  large  independent  sta- tion, also  showed  a  10%  increase. 
With  early  reports  on  the  volume 

of  money  spent  in  Chicago  during 
the  recent  Christmas  season  threat- 

ening to  top  all  previous  marks, 
which  should  be  an  indication  of 

the  buying  public's  frame  of  mind. Midwest  radio  is  predicting  that 
the  Federal  Reserve  figures,  recent- 

ly released,  which  showed  a  5%  in- crease of  business  expectancy 
throughout  the  United  States  in 
1941,  will  prove  much  too  conserva- 

tive. This,  even  with  its  showing 
of  conservatism  and  caution. 

BUSINESS  OUTLOOK: 
CANADA (Continued  from  page  31) 

of  the  1941  model  will  have  become 
too  well  known.  This  entertainment 
will  be  used  to  sell  merchandise. 
The  wartime  25%  excise  tax 

placed  on  electrical  appliances  and 
the  ban  on  importation  of  new 
models  of  any  kind  from  the  United 
States  will  lead  to  greater  selling 
pressure.  Curtailment  of  consumer 
purchasing  on  Government  request 
will  not  mean  a  drop  in  radio  ad- 

vertising, radio  men  feel,  but  a 
greater  selling  effort  to  reach  those 
now  working  who  have  not  had 
jobs  for  many  years. 

Programs  will  carry  more  enter- 
tainment, with  quiz  shows  on  the 

wane.  Few  stations  will  increase 
the  number  of  newscasts  now  car- 

ried, observers  believe,  and  Gov- 
ernment use  of  stations  on  a  paid 

basis  for  war  needs  will  be  expand- 
ed as  finance  drives  continue.  A 

definite  trend  toward  more  custom- 
built  French  shows  for  the  Quebec 
stations  is  noted,  a  natural  develop- 

ment hastened  by  the  heavy  indus- 
trial war  program  in  Quebec  prov- ince. 

So  far  no  advertisers  have 
dropped  programs  or  stopped  using 
radio  because  their  war  contracts 
have  tied  up  consumer  production. 
Only  two  cases  of  cancellation  are 
known — both  at  the  outbreak  of 
war  because  of  possible  lack  of 
merchandise.  Advertisers  are  not 
likely  to  stop  using  radio  because 
of  war  orders,  since  that  kind  of 
mistake  took  too  long  to  overcome 
after  the  last  war. 

Canadian  business  is  good.  More 
money  is  being  spent  than  at  any 
time  since  1929,  and  radio  stations 
are  getting  their  share. 

Kirkman  Soap  Discs 

KIRKMAN  &  SON  (sub.  Colgate- 
Palmolive  -  Peet  Co.),  Brooklyn 
(Soap  Flakes  and  Borax  Soap), 
will  stai-t  on  Jan.  6  a  transcribed 
series  of  Betty  &  Boh  on  WEAF, 
New  York.  Program  will  be  heard 
Mondays  through  Fridays  1:45-2 
p.m.  N.  W.  Ayer  &  Son,  New  York, 
is  the  agency  and  NBC  Radio-Re- cording Division  cut  the  discs. 

MODEL  AIRPLANES  swoop  about  the  microphone  of  WPEN,  Phila- 
delphia, each  week  as  the  Air  Scouts  of  America  congregate  in  the 

studios  for  their  own  program,  which  calls  attention  to  new  developments 
in  model  plane  building.  The  organization,  an  outgrowth  of  WPEN's Hobby  in  Sports  feature,  now  boasts  four  chapters  in  Pennsylvania,  and 
other  stations  in  the  State  have  indicated  interest  in  developing  similar 
programs.  Announcer  Joe  Dillon  (standing,  third  from  right)  points 
to  a  big  pick-a-back  model  as  he  explains  unusual  features  to  Roy  Fox 
(at  his  left),  director  of  the  Air  Scouts  organization  and  its  radio  pro- 

gram. During  an  interview  with  Ira  Walsh  on  the  Hobby  in  Sports 
progTam  some  time  back,  Mr.  Fox,  a  model  plane  builder  for  25  years, 
cited  the  need  for  an  Air  Scout  organization  fashioned  along  the  lines 
of  the  Boy  Scouts  of  America. 
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Dr.  Goldsmith 

Goldsmith  Named 

For  IRE's  Award 
Will  Receive  Medal  for  His 

Engineering  Achievements 
DR.  ALFRED  N.  GOLDSMITH, 
prominent  consulting  engineer,  will 
be  presented  the  Medal  of  Honor 
for  1941  by  the  Institute  of  Radio 

Engineers  at  the 
annual  convention 
to  be  held  Jan.  9- 
11  in  New  York. 
The  award  is  in 
recognition  of 
"his  contributions 
to  radio  research, 
engineering  and 
commercial  devel- 

opment, his  lead- 
ership in  stand- 

ardization and  his 
unceasing  devo- 

tion to  the  establishment  and  up- 
building of  the  Institute  and  its 

proceeamgs." Headquarters  of  the  16th  annual 
convention  will  be  the  Hotel  Penn- 

sylvania. Under  the  IRE's  new  plan tne  annual  convention  will  be  held 
each  year  in  January  in  New  York, 
with  a  summer  convention  to  be 
held  elsewhere  in  June. 

List  of  Papers 

Twenty-eight  papers  will  be  de- 
livered auring  the  three-day  ses- 

sion. 
At  the  Jan.  9  session  the  agenda 

includes  these  ijapers :  "Spurious  Re- 
siiunses  in  Superheterodyne  Receiv- 

ers", by  E.  Kohler  and  C.  Hammond 
of  Ken-Rud  Tube  &  Lamp  Corp. ;  "In- 

termediate-Frequency Values  for  Fre- 
quency -  Modulated  -  Wave  Receivers", l)y  D.  E.  Foster  and  G.  Mountjoy, 

KCA  ;  "Magnetic  Recording  and  Some of  its  Applications  in  the  Broadcast 
Field",  by  S.  J.  Begun,  Brush  Develop- ment Co. 
At  the  morning  session  Jan.  10, 

with  O.  B.  Hanson,  NBC  vice-presi- 
dent in  charge  of  engineering,  presid- 

ing, six  television  talks  are  scheduled. 
They  are  :  "New  1-Kilowatt  Television 
Picture  Transmitter",  by  J.  Ferguson, Farnsworth  Television  &  Radio  Corp. ; 
"Versatile  Multi-Channel  Television 
Control  Equipment",  by  D.  B.  Nogaard 
and  J.  L.  Jones,  GB  ;  "New  Designs 
of  Television  Control-Room  Equip- 

ment", by  J.  Schantz  and  W.  Ludwick, 
Farnsworth ;  "A  Coaxial  Filter  for 
Vestigial-Sideband  Transmission  in 
Television",  by  H.  Salinger,  Farns- 

worth ;  "Three  New  Ultra-High  Fre- 
quency Triodes"',  by  K.  C.  DeWalt, 

GE ;  "A  Recently  Developed  Circuit 
for  the  Generation  of  Power  at  U-H 
Frequencies",  by  A.  L.  Nelson,  Farns- worth. 

The  morning  session  Jan.  11  includes 
these  four  papers :  "Some  Factors 
Affecting  Television  Transmission",  by M.  E.  Strieby  and  C.  L.  AVeis.  Bell 
Telephone  Laboratories ;  "Brightness 
Distortion  in  Television",  by  D.  G. 
Fink,  McGraw-Hill  Pub.  Co.;  "A 
Phase-Curve  Tracer  for  Television",  by 
P>.  D.  Longhlin.  Hazeltine  Service 
(Jorp.,  Little  Neck,  N.  Y. ;  "Special 0.scillosco]ie  Tests  for  Television 
Waveforms",  bv  A.  V.  Loughran  and W.  F.  Bailey.  Hazelton. 

C.  M.  Jansky  Jr.  well-known  con- 
sulting engineer,  will  preside  at  the 

afternoon  session  .Jan.  11.  Among 
papers  will  be  "Drift  Analysis  of  the 
Crosby  Frequency-Modulated  Trans- 

mitter Circuit",  bv  E.  S.  Winlund. 
RCA:  "Commercial  oO-Kilowatt  FM 
Broadcast  Transmitting  Station",  by II.  P.  Thomas  and  R.  H.  Williamson, 
GE. 

FRANK  QUEMBNT,  owner  of  Radio 
Specialties  Co.,  San  .Jose,  Cal.,  heads 
a  new  company  which  has  applied  to 
the  FCC  for  a  new  2.j0-watt  station 
in  that  community  on  l.oOO  kc. 

.  .  .  make  it 

^^A  CHANGE 

FOR  THE  BETTER'^ 

m. 

with  the  GATES  25- A 

Frequency  Control  Unit 

The  Unit  That  Makes  Your  Fixed  Frequency 

a  Certainty -nof  a  gamble! 

Many  Service  Tests  on  current 

installations,  reveal  frequency  drifts 

of  less  than  one  cycle  in  a  year  or  more 

•  Has  the  forthcoming  change  in  your  frequency 
created  a  problem?  Why  not  put  an  end  to  your 
worries,  by  installing  the  Gates  25-A  Frequency 
Control  Unit?  Once  and  for  all  you  eliminate  all 
chances  of  being  off  frequency.  This  automatic 
unit  contains  two  crystals,  two  ovens,  and  is  a 
self-contained  unit  with  oscillator,  first  and  sec- 

ond buffer  stages  and  power  supply.  Actually 
it  is  a  7  watt  transmitter  in  its  own  right,  attach- 

able to  any  other,  regardless  of  size  or  make,  by 
a  simple  link  arrangement. 

This  automatic  control  unit  provides  you  with 
dual  crystals  that  assure  constancy  of  frequency 
and  eliminates  danger  of  shutdowns.  $373  is  a 
small  price  for  such  protection. 

Quickly  attached  to  any  type  of 
transmitter  by  simple  link  ar- 

rangement .  .  . 

Requires  only  10%  inches  of  rack 
space.  Available  in  any  standard 
panel  finish  .  .  . 

Fully  approved  by  FCC.  Installed 
by  simple  application  on  FCC  form 
305  ..  . 

Price  includes  2  crystals,  2  ovens 
and  one  complete  set  of  tubes  .  .  . 

Write  today  for  descriptive 

technical    Bulletin  "B-l". 

»373 

COMPLETE 

■OUinCYILLII 
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A  Steady  Climb 

THE  NATIONWIDE  buzz  of  prosperity,  with 
its  stimulating  effect  on  all  branches  of  busi- 

ness and  industry,  is  helping  broadcast  adver- 
tising, too.  A  survey  by  Broadcasting  staff- 

men  indicates  that  1940  w^as  a  banner  year.  It 
also  indicates  that  1941  -will  be  even  better, 
judging  by  business  already  on  the  books  of 
networks  and  stations. 

The  remarkable  part  about  all  this  pros- 
perity, from  a  radio  standpoint,  is  that  the 

volume  of  broadcast  time  sales  is  increasing 
steadily  from  year  to  year.  The  volume  of  time 
sales  has  settled  down  to  a  steady  curve  on  the 
charts,  in  contrast  to  the  spurts  prevalent  a 
decade  ago. 

Yes,  it  looks  like  a  good  year  for  broadcast 
advertising.  Plenty  of  business  is  under  con- 

tract. Much  more  is  planned  but  awaits  dis- 
pelling of  fear  among  those  who  hesitate  be- 

cause of  the  exigencies  of  war.  More  adver- 
tisers are  entering  the  radio  fold  and  present 

advertisers  are  enlarging  their  budgets. 
Fears  of  complications  arising  from  the  war 

are  natural.  Outstanding  is  the  dreaded  "prior- 
ities" bogie,  for  businessmen  well  know  that 

when  the  nation's  production  is  geared  to  de- 
fense needs,  many  consumer  products  widely 

advertised  by  radio  will  be  made  in  diminish- 
ing quantities. 

Encouraging  to  those  who  fear  that  firms 
shifting  from  production  of  consumer  goods 
to  defense  items  is  the  situation  in  Canada, 
where  wartime  restrictions  have  been  in  force 
for  well  over  a  year.  All  business  is  good  in 
Canada  and  a  bright  1941  is  expected. 

With  war  orders  tieing  up  consumer  produc- 
tion in  many  lines,  advertising  are  continuing 

their  radio  promotion  though  directly  affected. 
These  advertisers  remember  the  lesson  learned 
in  the  last  war  when  abandonment  of  promo- 

tional efforts  during  time  of  hostilities  found 
them  at  a  disadvantage  when  the  war  ended — 
a  mistake  that  in  some  cases  required  years 
to  correct. 

The  Voorhis  Bill 

FOR  THE  PRESENT,  at  least,  the  Voorhis 
advertising  tax  bill  is  reposing  restfully  in  a 

Capitol  Hill  pigeonhole.  Let's  hope  it  stays 
there — where  it  rightfully  belongs.  However, 
there  need  be  eternal  vigilance  on  the  part  of 
the  advertising  industry,  for  all  types  of  media 
would  suffer  under  this  drastic  measure  whose 

aim,  reduced  to  the  lowest  common  denomina- 

tor, seems  to  be  to  hamstring  the  advertising 
industry  as  a  whole. 

Elsewhere  in  this  issue  we  print  an  interpre- 
tive story  that  should  be  read  closely  by  all 

connected  with  advertising,  especially  those  in 

radio.  It  points  out  that  there  is  an  undercur- 
rent of  support  in  Washington  for  a  measure, 

if  not  like  the  Voorhis  bill,  then  one  approxi- 
mating its  aims.  True,  this  support  comes  from 

a  fringe  of  Government  officials  with  their  own 
peculiar  ideas  of  economics.  But  let  no  one  be 
fooled  into  thinking  that  many  more  would 
not  climb  on  the  bandwagon  once  such  a  move 

gained  a  start. 

Reversing  the  Order 

NEW  YORK  (AP)— The  Columbia  Broad- 
casting System's  correspoudeut,  at  Belgrade reported  today  .  .  . 

NEW  YORK  (UP)— The  National  Broad- 
casting Co.'s  shortwave  listening  post  heard 

today  .  .  . 
NEW  YORK  (INS)— The  Mutual  Broad- casting System  announced  today  that  its 
correspondent  in  Berlin  .  .  . 

MANY  TIMES  a  day  sentences  like  these  are 
emblazoned  across  the  front  pages  of  the  na- 

tion's leading  newspapers.  Reversing  the  order, 
they  mark  a  new  and  radical  departure  in 
journalism.  For  it  was  only  a  few  short  months 
ago  that  the  major  news  services  had  an  iron- 

clad policy  against  even  attributing  a  speech 
to  radio.  Now  with  war  raging  over  three 
continents,  radio  is  one  of  the  most  consistent 
news  sources  of  the  press — properly  accredited, 
of  course. 

In  fact,  the  three  major  wire  services  now 
have  clauses  in  their  contracts  with  the  net- 

works for  an  exchange  of  news.  This  is  the 
same  agreement  they  have  with  the  newspapers 
of  the  country.  What  a  contrast  to  the  not-so- 
distant  past  when  radio  wasn't  even  able  to 
buy  the  reports  of  the  wire  services ! 

The  reason  for  this  amazing  change  is  sim- 
ple. Radio  has  inaugurated  a  new  form  of 

reporting.  Millions  of  American  homes  hear 
the  world-shaking  news  from  Europe  directly 
from  ace  correspondents  on  the  spot.  And  this 
new  form  of  reporting  has  opened  up  wide 
new  vistas  for  American  news  gatherers.  They 
supplement  rather  than  compete  with  the  wire 
services  and  the  big  metropolitan  dailies.  They 
can  and  do  concentrate  on  obtaining  a  different 
story  from  what  appears  in  your  newspaper. 
This  isn't  possible  day  in  and  day  out,  but  a 
look  at  the  record  is  enough  to  impress  even 
the  most  doubting  Thomas. 

For  example — radio's  front  line  reporting 

gave  the  American  press  England's  declara- 
tion of  war  on  Germany  many  minutes  before 

the  cables ;  radio  gave  the  press  and  the  Ameri- 
can public  a  tremendous  "beat"  on  the  sink- 
ing of  the  Graf  Spec;  radio  reporters  flashed 

the  first  news  of  the  Munich  pact  in  1938  and 
the  French  armistice  in  1940  .  .  .  the  list  is 

long,  too  long  to  enumerate  here.  But  the 
lesson  to  be  gained  from  this  imposing  record 
is  one  that  we  have  consistently  pointed  out  in 
these  columns: 

Radio  needs  the  press;  the  press  needs  radio. 

Radio  Pan-America 

DURING  THE  LAST  20  years,  radio,  more 
than  any  other  single  force,  has  battered  down 
barriers  of  sectionalism  in  the  United  States. 

Now  radio  will  undertake  the  job  on  a  hemi- 
spheric basis,  through  regular  interchanges  of 

service  with  our  20  Latin-American  sister 

republics. 
With  commendable  foresight,  the  broadcast- 

ing companies  in  the  United  States  have  taken 

steps  to"  expand  network  operations  through 
Latin  and  South  America.  CBS,  after  a  tour 
by  President  William  S.  Paley,  already  has 
announced  plans  providing  for  such  network 
service  on  a  regular  basis.  NBC  soon  can  be 
expected  to  follow  suit. 

In  these  times,  when  the  dictator  nations  are 
putting  out  unvarnished  propaganda  in  South 
America,  directed  against  the  democracies,  the 
network  expansion  move  is  particularly  sig- 

nificant. Obviously,  the  CBS  move  is  to  pro- 
mote better  relations  with  Latin  America  in 

harmony  with  the  policies  adopted  by  our  Gov- 
ernment. Yet  the  commercial  possibilities  are 

there — through  promotion  of  United  States 
commodities,  particularly  brand  name  products. 
On  the  long  haul  there  should  be  a  worthwhile 
return  for  American  advertisers. 

Kilowatts  and  FM 

WITH  THE  ADVENT  Jan.  1  of  FM  as  a  full 
commercial  broadcast  service,  radio  advertisers 
and  time-buyers  appraising  this  new  radio 
medium  must  radically  revise  their  methods  of 
judging  station  coverage.  In  the  standard 
broadcast  range,  power  and  frequency  are  the 
real  factors.  In  FM  they  mean  almost  nothing. 

The  FM  yardstick  will  be  square  miles  of 
coverage,  not  watts  or  kilocycles.  At  present 
a  radio  advertiser  is  prone  to  run  down  the 
watt-column  in  selecting  his  stations  for  a 
campaign.  With  FM,  a  station  may  have  1,728 
watts,  and  his  competitors  several  times  that 
output.  Yet  the  1,728-watter,  by  virtue  of  loca- 

tion, antenna  height  and  antenna  gain  might 
do  a  far  better  coverage  job.  The  most  pro- 

gressive station  in  the  area  might  well  be  one 
with  the  fewest  watts,  because  it  selected  the 
most  desirable  location  and  took  advantage  of 
engineering  factors.  For  example,  a  station, 
by  doubling  its  antenna  height,  actually  in- 

creases its  coverage,  or  power  equivalent,  by 
four  times. 

The  point  we  make  is  that  buyers  of  time 
for  FM  must  orient  themselves  to  this  new 
coverage  formula.  Power  is  a  misnomer  in  FM. 
It  doesn't  mean  any  more  than  the  number  of 
watts  input  to  light  the  lamps  in  your  home. 
It's  the  area  covered  that  counts. 
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WAY  BACK  in  1929,  on  Aug.  22, 
Karl  Wyler  was  strumming  his 
ukulele  for  broadcast  purposes  dur- 

ing the  inaugural  ceremonies  of 
KTSM,  El  Paso,  Tex.  Today  Karl 
Otto  Wyler  is  vice-president  and 
general  manager  of  KTSM.  When 
you  step  into  his  sumptuous  office 
at  the  station  or  run  into  him  in 
New  York,  Chicago  or  Washington, 
you  don't  think  of  him  offhand  as 
a  onetime  ukulele  cuddler,  though 
the  uke  represents  an  important 
phase  in  the  career  of  this  young 
radio  veteran. 

Karl  Wyler's  broadcasting  career 
really  started  when  he  was  16 — 
that  was  about  1921.  He  was  born 
in  El  Paso  April  5,  1905.  His  father 
was  Swiss  and  came  to  El  Paso  in 
the  '80's.  His  mother  was  a  native 
of  Missouri.  Although  the  family 
moved  around  a  bit  in  Karl's  in- 

fant years,  they  always  seemed  to 
gravitate  back  to  El  Paso.  In  1909 
they  moved  briefly  to  Douglas, 
Ariz.,  and  shortly  after  returning 
pulled  up  stakes  again  in  1911  and 
went  North  to  Grants  Pass,  Ore. 
After  returning  to  El  Paso  once 
more,  young  Karl  attended  the 
local  schools.  Meanwhile,  father 
Wyler,  a  mechanical  engineer, 
operated  the  Wyler  Industrial 
Works,  an  iron  foundry. 

The  career  really  began  in  1921 
when  Karl  directed  his  four-piece 
orchestra,  "The  Merrymakers",  in 
their  first  radio  appearance  on 
WDAH,  one  of  El  Paso's  pioneer 
stations.  A  year  later  on  KFXH, 
another  early  El  Paso  station,  he 
was  singing  as  "The  Happiness 
Boy".  Between  appearances  he  was 
busy  trying  to  keep  his  ukulele  pro- 

gram sold  to  a  sponsor  as  well  as 
executing  all  sorts  of  general  func- 

tions around  the  station.  These 
jobs  provided  little  more  than 
spending  money,  and  when  he  be- 

gan to  take  a  serious  interest  in 
Miss  Betty  Harper,  Karl  neces- 

sarily decided  it  was  time  to  get 
down  to  brass  tacks  in  a  business 
way. 

Accordingly,  he  left  in  1926  for 
Dallas  where  he  entered  the  office 

equipment  business,  ultimately 
picking  up  some  valuable  experi- 

ence in  selling.  And  in  June,  1926, 
he  married  Miss  Harper.  By  1929 
radio  in  El  Paso  was  getting  firmer 
legs,  a  process  Karl  Wyler  had 
watched  with  keen  interest.  In  that 
year,  when  plans  were  being 
evolved  to  open  KTSM,  he  returned 
to  El  Paso  to  help  with  the  ground- 

work. When  KTSM  took  to  the  air 
in  August,  1929,  he  was  one  of  its 
four  employes — listed  as  an  an- 

nouncer, he  really  had  duties  in 
practically  all  the  departments.  His 
interest  in  radio  grew  apace,  and 
to  make  his  foundation  more  com- 

plete, he  became  a  ham  operator. 
In  1930,  when  Karl  became  pro- 

gram director  of  the  station,  he  de- 
veloped an  act  called  "Karl  the  Cow- 
hand". Although  he  could  not  yodel 

in  true  cowboy  style — his  father  had 
tried  in  vain  to  teach  him — another 
character  called  "The  Admiral"  and 
a  mythical  Texas  burro  named  "Gor- 

man" completed  a  trio  many  KTSM 
listeners  would  like  to  hear  again. 

By  1931  Wyler  had  become  sales 
manager  of  the  station  and  two 
years  later,  June  1,  1933,  he  was 
appointed  manager.  At  this  time 
the  staff  included  eight  persons.  The 
station  had  no  transcription  serv- 

ice, no  regular  news  service.  These 
gaps  were  filled  one  at  a  time,  but 
in  a  steady  stream.  The  WBS  tran- 

scription service  came  in  1934.  The 
next  year  Transradio  news  was 
added,  and  the  staff  had  increased 
to  12,  with  proportionate  expansion 
of  office  space.  In  1937  a  new  250- 
watt  transmitter  was  installed.  In 
January,  1938,  KTSM  affiliated 
with  NBC. 

The  history  of  KTSM  and  Karl 
Wyler  go  hand  in  hand.  Both  de- 

veloped together.  When  KTSM 
joined  NBC,  it  followed  a  policy  of 
giving  increased  attention  to  locally 
produced  programs.  A  continuity 
department,  dramatic  staff  and  new 
local  entertainers  were  added,  and 
within  two  years  the  regular  full- 
time  staff  numbered  28.  To  serve 
national  advertisers  as  well  as  local 

NOTES 

BOB  McRANEY,  for  six  years  pro- 
gram director  of  WSGN,  Birmingham, 

on  Dec.  13  became  general  manager  of 
WCBI,  Columbus,  Miss.  W.  E.  Wil- liams, WCBI  program  director,  has 
been  promoted  to  sales  manager,  suc- 

ceeding AValter  G.  Allen.  Announcers 
of  the  new  Coltimhus  Dispatch  station 
are  Paul  Cresap  and  Charles  Atchison. 
Robert  Montgomery  is  chief  engineer. 
Mr.  McRaney  succeeds  Lieut.  Birney 
Imes  Jr.,  son  of  the  newspaper  pub- 

lisher, who  has  been  called  for  Army 
service  at  Camp  Blanding,  Fla. 
JACK  HENDERSON  has  rejoined 
the  sales  force  of  KWK,  St.  Louis, 
after  being  with  KSTP,  St.  Paul,  as 
an  account  executive. 
JOSEPH  L.  RAUH,  FCC  assistant 
general  counsel,  and  Mrs.  Rauh,  on 
Dec.  14  became  the  parents  of  a  7  lb., 
13  oz.  son,  their  second,  born  at  Doc- 

tor's Hospital,  Washington. 
SAMUEL  R.  ROSENBAUM,  presi- 

dent of  WFIL  and  chairman  of  Inde- 
pendent Radio  Network  Affiliates,  on 

Dec.  17  was  admitted  to  practice  be- 
fore the  FCC.  He  is  a  practicing 

attorney  in  Philadelphia,  though  most 
of  his  attentions  are  devoted  to  radio 
and  to  Albert  H.  Greenfield  Co.  Inc. 
interests,  of  which  he  is  vice-president. 
.T.  T.  WARD,  owner  and  operator  of 
WLAC,  Nashville,  recently  was  ap- 

pointed to  the  staff  of  Colonels  of 
Gov.  Keene  Johnson,  of  Kentucky. 
ELDON  PARK,  assistant  sales  man- 

ager of  WLW,  Cincinnati,  is  the 
father  of  a  7  lb.,  3  oz.  boy  born  late 
in  December. 

WILLIAM  C.  GROVE,  formerly  as- 
sistant manager  of  KSAN,  San  Fran- 

cisco, has  been  named  manager  of 
KFBC,  Cheyenne.  Grove,  an  engineer, 
supervised  construction  of  the  trans- mitter and  studios  of  KFBC. 

VIVIAN  BOOKER,  managing  direc- 
tor of  2CH,  Sydney,  has  been  elected 

president  of  the  Australian  Federation 
of  Commercial  ]^ roadcasring  Stations. 
R.  A.  Fitts,  vice-president  of  Victorian 
Network,  Melbourne,  has  been  made 
senior  vice-president. 
JOHN  TAYLOR,  manager  director  of 
SAW,  Melbourne,  is  now  a  lieutenant 
in  the  Australian  militia.  His  SAW 
duties  have  been  taken  over  tem- 

porarily by  David  Armstrong,  Vic- torian sales  manager  of  the  Macquarie 
Network.  Reginald  Lane,  national  sales 
manager  of  the  network,  stationed  at 
Sydney,  has  also  .joined  the  .service. 

accounts  a  fulltime  merchandising 
department  was  added. 

Climax  of  the  station's  current 
progress  came  the  night  of  Oct.  1, 
when  the  station  went  on  the  air 
with  its  new  500-watt  RCA  trans- 

mitter and  310-foot  Truscon  tower 
and  switched  from  1310  to  1350  kc. 
Karl  Wyler  is  vice-president  and 
minority  stockholder  in  the  licensee 
Tri-State  Broadcasting  Co.  He  ac- 

quired his  interest  in  the  company 
in  1934.  President  and  majority 
stockholder  is  Mrs.  Frances  W. 
Bredberg,  now  living  on  a  Texas 
ranch. 
A  recognized  leader  in  industry 

circles,  Karl  was  one  of  11  broad- 
casters chosen  by  the  NAB  as  the 

committee  to  draft  the  NAB  Code. 
He  was  a  director  of  the  Texas  Assn. 
of  Broadcasters  before  it  was  dis- 

solved in  favor  of  NAB  District 
13.  He  is  past  secretary  and  direc- 

tor of  the  El  Paso  Rotary  Club,  a 

D.  W.  BUCHANAN.  Ottawa,  who  re- 
cently resigned  as  supervisor  of  public 

affairs  broadcasts  for  the  Canadian 
Broadcasting  Corp.,  has  been  appointed 
to  a  post  in  the  censor  administration 
in  Bermuda. 

DON  S.  ELIAS,  vice-president  of  the Asheville  Citizen^Times  and  executive 
director  of  WWNC,  Asheville,  N.  C, 
on  Dec.  IC  was  elected  president  of  the 
Asheville  Chamber  of  Commerce. 
WILLIAM  A.  McGUINEAS,  sales 
manager  of  WGN,  Chicago,  is  the 
father  of  a  girl,  born  Dec.  17. 
ARTHUR  SIMON,  manager  of 
WPEN,  Philadelphia,  will  leave  Jan. 
11  for  a  West  Indies  cruise  on  the 
S.  8.  America. 
CLARENCE  LEIGH,  manager  of 
WGBF  and  WEOA,  Evansville  Ind., 
was  named  chairman  of  the  Evansville 
Council  for  American  defense.  The 
purpose  of  the  Council  is  to  promote 
aid  to  Britain. 

H.  DUKE  HANCOCK,  commercial 
manager  of  KGFJ,  Los  Angeles,  and 
Mary  Lee  of  that  city,  were  recently 
married  in  Riverside,  Cal. 

FRED  C.  MERTENS,  head  of  Fred 
C.  Mertens  &  Associates,  Los  Angeles 
production  unit,  has  returned  to  his 
West  Coast  headquarters  after  three 
weeks  in  Chicago  and  New  York, 
where  he  conferred  with  agencies  and 
sponsors  on  1941  radio  plans. 

R.  W.  KEYSERLINGK,  general  man- ager of  Britsh  United  Press,  and  Mrs. 
Keyserlingk  are  parents  of  a  boy,  born 
Dec.  15,  at  Montreal. 

JIM  LYONS  has  been  appointed  mer- chandising and  promotion  manager  of 
KVOE,  Santa  Ana.  He  succeeds  Vic 
Rowland. 
WILT  GUNZENDORFER,  manager 
of  KSRO,  Santa  Rosa,  Cal.,  has  been 
named  chairman  of  the  sales  manager's division  of  the  Fifteenth  District, 
NAB. 
MARVIN  LANG  has  joined  the  com- mercial staff  of  KTxVR,  Phoenix. 

AL  BERTHA,  Transradio  news  rep- resentative in  Minneapolis,  is  the 
father  of  a  girl  born  late  in  November. 

Manages  New  WCED 

BOB  WEBSTER,  who  has  been  a 
member  of  the  WCAE,  Pittsburgh, 
announcing  staff  for  17  months, 
signed  a  contract  in  mid-December to  manage  the  new  WCED,  DuBois, 
Pa.  Webster  will  take  over  his  new 
duties  after  the  first  of  the  year 
and  hopes  to  have  the  station,  which 
operates  on  250  watts  on  1200  kc, 
on  the  air  by  mid-February. 

director  of  the  local  Chamber  of 
Commerce,  a  director  of  the  Family 
Welfare  Society  and  of  Friends  of 
Mines,  a  booster  organization  of 
the  Texas  College  of  Mines.  He  is 
one  of  two  El  Paso  men,  and  one 
of  89  radio  men  listed  in  Young 

Men  of  America,  the  "Who's  Who" of  men  under  40.  And  on  Oct.  16 
he  gave  his  name  to  Uncle  Sam  in 
the  selective  service  registration. 

No  executive  chair-warmer,  Karl 
Wyler  still  enjoys  taking  over  an 
announcer's  stint,  filling  in  on  a 
dramatic  program,  knocking  out  a 
few  commercial  announcements  or 
anything  else  along  that  line  that 
may  bob  up  from  time  to  time.  Al- 

though radio  is  both  profession  and 
hobby  to  him,  he  enjoys  playing 
golf  as  much  as  any  other  recrea- 
tion. 

But  of  course  he  is  proudest  of 
his  family,  which  besides  Mrs. 
Wyler  includes  11-year-old  Karl  Jr. 
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BEHI
ND 

FLAVIUS  DANIEL,  traffic  manager 
of  CKAC,  Monti-eal,  has  been  pro- moted to  director  of  the  publicity  and 
news  department.  Paul  Galinas  has 
been  assigned  to  take  charge  of  the 
radio  page  of  the  Montreal  LaPresse, 
replacing  Pierre  Ranger  who  has 
joined  the  Ministry  of  Information  for 
the  duration  of  the  war.  Roger  Nadeau 
takes  charge  of  news  and  censorship, 
replacing  Francois  LaRoche,  now 
private  secretary  to  Hon.  Hector  Per- 
rier,  Quebec's  new  Pi'ovineial  Secre- tary. 

BOB  SEAL,  production  manager  of 
KPO-KGO,  San  Francisco,  has  been 
elected  president  of  the  NBC  Athletic 
Assn.  Harry  Mayhorn  was  elected 
treasurer. 

ELLIOT  MILLER,  announcer,  for- 
merly of  WORL,  Boston,  and  WLAW, 

Lawrence,  Mass..  has  joined  the  staff 
of  WDRC,  Hartford. 

JIM  PRICE,  announcer  of  WCAM, 
Camden,  N.  J.,  and  Ruth  Murren,  one 
of  the  Three  Rhythmettes,  singing 
group  on  KYW,  Philadelphia,  an- 

nounced their  engagement  on  Dee.  13. 

THOMAS  FREEBAIRN  -  SMITH, 
Hollywood  assistant  to  Crane  Wilbur, 
producer  of  the  CBS  Big  Town  series, 
sponsored  by  Lever  Bros.  (Rinso), 
has  been  made  an  honorary  member 
of  Gamma  Beta  Alpha,  the  College 
Broadcasters  of  America  fraternity. 
ROBERT  PURCELL,  announcer  of 
WCFL.  Chicago,  on  Dec.  6  became  the 
father  of  his  second  child,  a  girl. 

Vice  Versa 

BOB  LINK,  first  staff  mem- 
ber of  WKBN,  Youngstown, 

O.,  to  volunteer  in  the  U.  S. 
Navy,  seems  to  be  follovsfing 
in  the  footsteps  of  his  Dad, 
Wally  Link,  WKBN  commer- 

cial manager.  The  senior  Link 
at  one  time  was  connected 
with  the  Navy,  subsequently 
entering  radio.  The  son  is  re- 

versing the  order. 

lADIESL 

BETTY  TROWBRIDGE,  formerly 

staff  photographer  of  Earl  Carroll's Theater  Restaurant,  Hollywood,  has 
been  appointed  chief  hostess  of  Don 
Lee  Broadcasting  System.  Marjorie 
Adenauer,  formerly  Southern  Califor- nia Auto  Club  secretary,  has  joined 
the  staff  of  AVilbur  Eickelberg,  sales 
manager  of  the  network,  in  a  similar 
capacity. 
CHARLES  ANDERSON,  formerly  of 
KOA,  Denver,  has  joined  the  announc- 

ing staff  of  KFI-KECA,  Los  Angeles. 
BETTY  RIOPELLE  has  joined  the 
Detroit  office  of  CKLW,  Windsor, 
Ont. 

ANITA  GIBSON,  formerly  of  C.  P. 
MacGregor  Co.,  Hollywood,  transcrip- tion concern,  secretarial  staff,  has 
joined  KMPC,  Beverly  Hills,  Cal., 
in  a  similar  capacity. 

HOWARD  T.  CRISSEY,  engineer- 
ing stock  clerk  of  NBC,  Chicago,  on 

Dec.  14  chalked  up  a  perfect  300  game 
while  bowling  with  the  NBC  major 
team  in  the  Merchandise  Mart  league. 

JAMES  A.  WEHRHEIM,  formerly 
of  the  guest  relations  staff  of  NBC, 
Chicago,  has  been  granted  a  leave  of 
absence  for  military  service.  He  has 
been  replaced  by  Gordon  Creider,  new 
to  radio. 

^20.00  BILL 

BROADCASTING 

And  when  $20.00  Bill  represents  the 

saving  on  a  minute  spot,  it's  the  voice  of 
authority.  Station  WMBG— the  Red  Net- 

work outlet  in  Richmond  offers  a  minute 

spot — evening  time — for  only  $15.00.  A 

minute  on  the  other  leading  Richmond  Sta- 

tion— night-time  rate  costs  $35.00 — Sav- 

ing: $20.00. 

WMBG  offers  you  the  Red  Network 

audience  —  5000  watts  daytime  —  1000 

watts  night — and  equal  density  of  cover- 

age— WMBG  charges  you  only  for  what 

it  covers — a  saving  of  $20.00  on  a  minute 

spot — other  savings  in  proportion.  Before 

you  buy— get  the  WMBG  story.  WMBG- 

NBC  Outlet— Richmond,  Va.  *  National 

Representative,  John  Blair  Company. 

MARY  McCONNELL 

KGB,  Albuquerque,  is  proud  of  its 
woman's  editor  Mary  McConnell. 
And  well  it  might  be !  Miss  McCon- 

nell has  been  broadcasting  for  ten 
years  and  is  considered  one  of  the 
pioneers  in  the  field  of  home  eco- 

nomics. Through  her  varied  activi- 
ties she  has  become  one  of  the  best 

known  women  in  New  Mexico.  In 
addition  to  her  radio  work  Miss 
McConnell  is  an  accomplished  ac- 

tress, being  the  leading  lady  of  the 
Albuquerque  Little  Theater  Group. 
Besides  being  woman's  editor  of 
KGB,  Miss  McConnell  is  also  the 
head  of  the  station's  continuity  de- 

partment. Popular  socially.  Miss 
McConnell  frequently  addresses 
various  women's  organizations  and 
at  present  is  conducting  a  class  in 
radio  at  the  U  of  New  Mexico. 

JUDITH  WALLER,  educational  di- 
rector of  NBC,  Chicago,  recently  was 

made  an  honorary  member  of  Zeta  Phi 
Eta,  national  professional  speech  arts 
fraternity.  The  initiation  took  place 
at  Northwestern  U. 

ELAINE  JEANNE  GOULD  has  been 
transferred  to  the  music  department 
of  WFIL,  Philadelphia,  in  charge  of 
title  clearances.  She  was  formerly  sec- 

retary to  Fred  Dodge,  assistant  to 
Roger  W.  Clipp,  general  manager. 
Lillian  Evans,  formerly  of  the  Redfield- 
.lohnson  advertising  agency,  fills  the 
vacated  secretarial  post. 

CHARLES  ARLINGTON,  formerly 
of  WWJ,  Detroit,  has  resigned  from 
the  announcing  staff  of  WFIL,  Phila- 

delphia, to  join  WCAU,  replacing 
Charles  Woods,  who  resigned  to  de- 

vote his  time  to  two  commercial  pro- 
grams. Emilie  Ruppel  was  made  sec- 

retary to  assistant  manager  Ruth  M. 
Lafferty ;  Peggy  Lowrey  was  named 
director  of  copyright  to  supervise 
music  clearance ;  Verna  Hassett  was 
made  studio  receptionist ;  and  Elaine 
AVilhelm  was  added  to  the  office  staff. 

TOM  FRANDSEN,  announcer  of 
KFI-KECA,  Los  Angeles,  is  now  a 
full-fledged  private  pilot. 

WILLIAM  STRINGER  has  been 
named  news  editor  of  WOAI,  San 
Antonio.  Lucille  Garza  has  joined  the 
WOAI  continuity  staff  and  Lucille 
Myrick  has  been  added  to  the  mer- 

chandising and  promotion  staff. 
Dwight  Bourn,  in  charge  of  music  at 
WOAI,  on  Dec.  18  married  Louise Clow. 

BILL  H  E  R  S  O  N,  announcer  of 
WBAL,  Baltimore,  has  had  his  song 
"Business  in  Baltimore"  acceisted  by 
BMI.  Orchestral  arrangements  and 
sheet  music  were  released  Dec.  4.  The 
song's  title  was  taken  from  WBAL's slogan. 

PHIL  KALAR,  formerly  head  of  com- munity serivce  department  of  WLS, 
Chicago,  has  been  placed  in  charge  of 
the  music  department.  Ray  Ferris,  has 
been  transferred  to  the  production  de- 

partment from  the  music  department. 
DOUGLAS  CARTER,  formerly  of 
WDWS,  Champaign,  111.,  has  joined 
the  announcing  staff  of  WCBS,  Spring- 

field, 111. 

HOWARD  LONDON,  onetime  New 
York  correspondent  of  Broadcasting 
and  more  recently  engaged  in  radio 
program  production,  is  the  father  of  a 
girl  born  Dec.  12. 
BOB  HALL  of  CBS  Hollywood  junior 
staff,  has  been  promoted  to  a  post  in 
the  KNJi  transcription  department. 
His  position  of  junior  staff  acting  pro- 

gram director  has  been  taken  over  by 
Michael  McBain.  Gilbert  Messan  has 
become  junior  staff  production  man- 

ager, the  post  formerly  held  by  Mc- Bain. 

VAN  C.  NEWKIRK,  Hollywood  pro- 
gram director  of  Don  Lee  Broadcast- 

ing System,  will  participate  in  the 
MBS  coordinators  meetings  in  New 
York,  Jan.  7  to  9.  En  route  he  will 
stop  in  Washington  to  visit  relatives. 
WENDELL  NILBS  and  Arthur  Q. 
Bryan,  Hollywood  announcer  and  ac- tor, respectively,  on  the  CBS  Al  Pearce 
Show,  sponsored  by  R.  .1.  Reynolds 
Tobacco  Co.,  have  been  signed  as  com- mentators on  a  forthcoming  Warner 
Bros,  tennis  film  short. 
GEORGE  McCOY,  announcer  of 
WHOM,  Jersey  City,  on  Jan.  1  is  to 
join  WEAF,  New  York,  where  he  will 
conduct  the  Broadway  Interviews 
show,  heard  as  a  nightly  feature  on 
WHOM  for  the  last  18  months. 

GENE  GODT,  of  the  news  staff  of 
WHO,  Des  Moines,  on  Dec.  21  married 
Bettye  Frances  Vick. 
CARLTON  E.  MORSE.  Hollywood 
writer-producer  of  the  NBC  One  Man's Family  series,  sponsored  by  Standard 
Brands  Inc.,  (Tenderleaf  tea),  has 
had  his  picture  added  to  the  collection 
of  famous  men's  photographs  at  Sacra- 

mento (Cal.)  Senior  High  School.  He's 
a  graduate. 
MARTIN  TOBIN,  formerly  of  Kan- sas City,  has  joined  the  KOA,  Denver, 
announcing  staff. 
BILL  GOODWIN,  Hollywood  an- 

nouncer-actor, is  recovering  from  pneu- 
monia. 
GEORGE  FISHER,  Hollywood  com- mentator, and  Nica  Doret,  film  actress, 
were  married  at  Las  Vegas,  Nev.,  Dec. 
14. 
BOB  PROVENCE  is  the  latest  addi- 

tion to  the  announcing  staff  of  WMMN, 
Fairmont,  W.  Va.  He  has  been  cam- 

pus commentator  for  the  U  of  West 

Va.,  working  from  the  station's  Mor- 
gantown  studios. 
RUTH  SMELTER,  of  WICC,  Bridge- 

port, on  Christmas  Eve  announced  her 
marriage  in  August  to  William  Niel- sen. 

Early  in  1941 

FULL  TIME  on 

1060  Kilocycles  and 

50,000 
watts 

WBAL 

means  ̂ StUineU 
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WILLIAM  SELAH,  formerly  of 
KFNF,  Shenandoah,  la.,  has  joined  the 
announcing  staff  of  KTUL,  Tulsa. 
Jack  Morris,  formerly  of  WMBH, 
Joplin,  Mo.,  has  also  joined  the  an- 

nouncing staff  of  KTUL.  Mary  Daubin, 
new  to  radio,  has  joined  the  station's continuity  department. 
LEE  GOLDSMITH,  of  the  produc- 

tion staff  of  KSAN,  San  Francisco, 
has  been  named  publicity  director. 
BILL  ADAMS,  farm  reporter  of 
KSFO,  San  Francisco,  has  been  ap- 

pointed a  member  of  the  public  Rela- 
tions Committee  of  the  American 

Legion. 
NATHAN  SCOTT,  NBC  Hollywood 
page  boy,  has  written  a  song  inspired 
by  the  orchestra  leader  John  Scott 
Trotter.  It  is  titled  John  Scatter  Trot. 
STUART  RICHARDSON  WARD, 
moderator  of  the  California  Council 
TaJjle  on  KSFO,  San  Francisco,  and 
Margaret  Bellinghausen  were  married 
recently  in  Virginia  City,  Nev. 
WARREN  BARFIELD  has  joined 
the  continuity  staff  of  WPTF,  Raleigh, 
N.  C. 
BILL  KARN,  formerly  of  KFDN, 
Pampa,  Tex.,  KOMA,  Oklahoma  City, 
and  WFAA,  Dallas,  has  joined  the  an- 

nouncing staff  of  WLW,  Cincinnati. 
DAVE  ROBERTS,  formerly  in  Hol- 

lywood radio,  has  joined  the  announc- 
ing staff  of  KDYL,  Salt  Lake  City. 

MARTIN  TOBIN  has  joined  the  an- 
nouncing staff  of  KOA,  Denver. 

ROBERT  SHIELD,  announcer,  has 
been  appointed  special  events  super- 

visor of  KDKA.  Pittsburgh,  by  Gen- 
eral Manager  John  Holman. 

GORDON  GRAY,  formerly  of  WCPO, 
Cincinnati,  on  Dec.  23  transferred  to 
the  announcing  stalf  of  WCKY,  Cin- cinnati. 

MRS.  HELEN  CORNELL  has  joined 
KTSA,  San  Antonio,  as  assistant  to 
Lew  Lacey,  manager  of  the  music 
clearance  department. 
BARBEE  ASHLEY,  for  the  last  10 
years  a  night  club  entertainer,  has 
joined  the  announcing  staff  of  WJPR, 
Greenville,  Miss. 

GORDON  EATON,  formerly  of 
WFTL.  Fort  Lauderdale.  Fla.,  has 
joined  the  announcing  staff  of  WGST, 
Atlanta,  replacing  Mel  Bveritt. 

HUGH  HOLDER,  formerly  of 
WDNC,  Durham,  N.  C,  has  joined 
the  announcing  staff  of  WGBR,  Golds- 
boro,  N.  C. 

WALTER  KANER,  philatelist  and 
conductor  of  The  Stamp  Man  program 
on  WWRL,  Woodside,  N.  Y..  has  been 
appointed  merit  badge  counselor  on 
stamp  collecting  by  the  Boy  Scouts of  America. 

DON  KEARNEY,  formerly  of 
WHAM,  Rochester,  and  WKNY, 
Kingston,  N.  Y.,  has  joined  the  an- 

nouncing staff  of  WFAS,  White  Plains, N.  Y. 

AL  COLLINS,  formerly  of  WSAZ, 
Huntington,  and  WLOG,  Logan,  W. 
Va.,  has  joined  the  announcing  staff 
of  WKPA,  New  Kensington,  Pa. 
BOB  SUTTON,  script  writer,  has 
been  appointed  assistant  music  li- 

brarian of  WCCO,  Minneapolis. 
PHIL  MacMURRAY,  announcer  of 
KHJ,  Hollywood,  has  written  a  new 
song  titled  "Yet  You  Tell  Me  You 
Care". 
MAURICE  WEBSTER,  announcer 
of  CBS,  Hollywood,  and  Mrs.  Webster 
have  collaborated  on  an  illustrated 
article  titled  "How  to  Photograph 
Babies",  which  will  appear  in  Mini- cam.  Mrs.  Webster  took  the  pictures, 
with  Maurice  turning  out  the  1,500 
word  story. 

JERRY  THRAILKILL,  formerly  of 
KMMJ,  Grand  Island,  Neb.,  and 
KWTO,  Springfield,  Mo.,  has  joined 
the  continuity  staff  of  KVOO,  Tulsa. 
She  also  will  continue  to  write  scripts 
for  Radio  Events  Syndicate. 

Burke's  Background 

JAMES  F.  BURKE,  recently  ap- 
pointed assistant  director  of  the 

CBS  program  service  department, 
has  a  wide  background  in  the  vari- 

ous phases  of  net- 
w  0  r  k  broadcast- 

ing. A  cum  laude 
graduate  of  Wil- liams College, 
he  successively 
served  in  the  CBS 
news  department 
as  secretary  to 
Paul  White,  CBS 
director  of  public 
affairs,  and  in  a 
similar  capacity 
to  Mr.  Lawrence 
W.  Lowman,  vice- 

president  in  charge  of  operations. 
In  1936,  he  was  appointed  head  of 
the  program  information  division, 
and  was  later  placed  in  charge  of 
program  ideas.  Before  coming  to 
CBS  in  1933,  Mr.  Burke  was  with 
the  New  York  Times. 

Mr.  Burke 

Maxey  to  New  WDEF 

OVELTON  MAXEY,  formerly 
manager  of  WRTD,  Richmond,  and 
recently  manager  of  WSTP,  St. 
Petersburg,  Fla.,  has  joined 
WDEF,  Chattanooga,  as  commer- 

cial manager.  At  the  new  station, 
which  goes  on  the  air  Jan.  1,  using 
250  watts  on  1370  kc,  he  will  be 
associated  with  Fred  Bugg,  whom 
he  succeeded  at  WTSP  and  who  is 
now  manager  of  WDEF.  The  Chat- 

tanooga station  is  owned  by  Joe 
Engel,  local  baseball  club  owner  and 
big  league  scout.  Eugene  Wilkey, 
formerly  with  WOOD,  Chatta- 

nooga is  program  director  of 
WDEF,  and  J.  V.  Sanderson,  for- 

merly of  WAPO,  Chattanooga,  is 
chief  engineer. 

JOHN  A.  CLARK,  who  operates  a  re- 
mote studio  in  West  Allis,  Wis.,  for 

WRJN,  Racine,  heads  a  company 
which  has  applied  to  the  FCC  for  a 
new  250-watt  daytime  station  on  14.50 
kc.  in  West  Allis.  Vice-president  and 
a  co-equal  stockholder  is  Otto  Freese, 
local  ice  cream  maker. 

Coleman  Now  at  WAG  A, 

WATL    Names  Comer 

WITH  resignation  Jan.  1  of  Mau- 
rice C.  Coleman  as  manager  of 

WATL,  Atlanta,  to  take  over  the 
sales  managership  of  WAGA,  At- 

lanta Blue  net- work outlet,  J. 
M.  Comer  Jr., 
chief  engineer  of 
WATL,  has  been 
named  acting 
manager  of  the 
station.  Jerome 
Elliott,  of  the 
WATL  sales  staff, 

has  been  appoint- 
ed sales  manager. 

Mr.  Coleman,  for 
the  last  four 
years  manager  of  WATL  and  a 
veteran  of  11  years  in  Atlanta  ra- 

dio, accepted  the  WAGA  post  after 
conversations  with  George  B.  Stor- 
er,  president  of  the  Fort  Industry 
Co.,  owner  of  the  station,  and  Don 
loset,  manager.  Executive  director 
of  WATL  is  James  Woodruff  Jr. 

Mr.  Coleman 

SINCE  1924,  we've  watched  thou- sands of  youngsters  like  these 

grow  up  ...  go  to  the  State  Univer- 
sity or  Agricultural  College  .  .  .  marry 

.  .  .  establish  homes  of  their  own. 

Now  new  generations  are  turning 

their  dials  to  "580"  .  .  .  seeking  the 

guidance  of  WIBW's  friendly  voice 
and  neighborly  personalities. 

We're  mighty  proud  of  OUR  FAM- 
ILY .  .  .  over  five  million  fathers  and 

sons,  mothers  and  daughters  .  .  . 

equally  proud  that  we  enjoy  the 
whole-hearted  confidence  of  1,238,- 
890  homes. 

Let  us  take  you  into  these  homes  .  .  . 
introduce  you  as  our  friend  .  .  .  tell 
them  the  merits  of  your  product. 
Thousands  of  advertisers  have  found 

this  the  quickest,  surest  way  to  get 
FAST,  PROFITABLE  RESULTS 
thruout  Kansas  and  adjoining  states. 

WIBW--^"^ 
 ^^^^ 

WW    JL  WW  ^^9*^  "    COLUMBIA  OUTLET  FOR  KANSAS I   BEN    LUDY,  G*».  Mgr.    J 
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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plained  by  an  agency  handling  the 
advertising  for  both  an  auto  and  a 
watch  manufacturer. 

Army  camps  are  providing  a  new 
market  for  cigarettes,  foot-ache 
remedies,  shaving  paraphernalia 
and  similar  masculine  products  and 
a  number  of  station  representatives 
reported  receiving  inquiries  from 
advertisers  about  stations  whose 
signals  cover  the  various  campsites, 
although  not  much  such  business 
has  been  actually  placed  as  yet. 

Army  camps  may  also  become  im- 
portant as  program  origination 

points.  Already  American  Tobacco 
Co.  has  lined  up  a  number  of  camp 
broadcasts  of  the  Hit  Parade  and 
Kay  Kyser  programs  and  the  Vox 
Pop  programs  sponsored  by  Penn 
Tobacco  Co.  are  shifting  their  lo- 

cales from  hotel  lobbies  and  street 
corners  to  army  camps.  Although 
there  are  no  definite  plans  for  do- 

ing so,  it  is  expected  that  other 
sponsors  of  audience  participation 
shows  will  find  the  camps  logical 
spots  from  which  to  bring  their 
programs. 

The  war  in  Europe  has  had  little 
effect  on  broadcasting  here,  except 
as  it  has  inspired  the  defense  pro- 

gram, which  in  turn  has  increased 
advertising  generally.  If  all  Euro- 

pean ports  were  closed  and  ex- 
ports of  watch  movements  to 

America  shut  off,  the  advertising 

— WFBL- 

SYRACUSE 

Here's  Proof  ̂   Plus  Coverage 

That  Means  EXTRA  Sales  . 

WFBL  Pulls  21  Extra  Counties 

Beyond  8-County  Primary  Area 

AGAIN  WFBL  proves  its  PLUS  pulling  power  by 
drawing  inquiries  from  21  extra  counties  beyond  its 

primary  8-county  area — responses  from  231  cities  and 
towns  in  29  counties.  And  more — WFBL  pulled  these 
inquiries  from  an  announcement  broadcast  over  a  Co- 

lumbia Network  Daytime  Show  with  duplicate  cover- 
age throughout  the  state. 

Take  advantage  of  WFBL's  extra  coverage — it  means 
extra  customers.  Let  WFBL  help  you  reach  more  people 
.  .  .  and  step  up  volume  sales.  Write  or  wire  WFBL 
Syracuse,  New  York,  or  Free  &  Peters,  Inc.,  National 
Representatives. 

ONONDAGA  RADIO  DROADCASTING  CORP. 
Syracune,  Apiu  York 

MEMBER  BASIC  NETWORK  I.OI.LMBIA  BROADCASTING  SYSTEM 
Motional  Representativen,  free  &  Peters,  Inc. 

of  these  watches  would  of  course 
be  cancelled,  but  to  date  a  sufficient 
quantity  of  movements  is  being  re- 

ceived to  maintain  advertising  and 
sales  at  a  normal  volume. 

Nor  has  the  demand  of  national 
defense  on  industry  curtailed  the 
production  of  consumer  goods  suf- 

ficiently to  influence  broadcast  ad- 
vertising of  these  goods. 

More   Local  Programs 
Several  station  representatives 

reported  a  trend  toward  an  in- 
creased use  of  locally  proved  pro- 

grams and  a  decrease  in  the  num- 
ber of  transcriptions  placed  by  na- 

tional advertisers,  which  might  be 
ascribed  to  improved  programming 
on  the  part  of  the  stations  or  to 
improved  salesmanship  in  merchan- 

dising these  programs  to  advertis- 
ers and  agencies. 

Another  trend  reported  by  cer- 
tain representatives  was  toward  in- 

creased use  by  national  advertis- 
ers of  stations  in  markets  of  less 

than  50,000  population,  which  had 
been  included  on  very  few  national 
lists  prior  to  1940.  As  an  example 
of  this  trend  one  firm  reported  that 
it  represents  a  newspaper  in  such 
a  market  and  occasionally  takes 
orders  for  the  paper's  station  as 
well  although  it  does  not  represent 
the  station. 

"In  1939  this  over-the-transom 
business,  for  that's  all  it  amounts 
to,  brought  us  commissions  from 
this  station  of  $27.  In  1940  the  sta- 

tion paid  Us  more  than  $900,  not  as 
a  result  of  any  increased  effort  by 
us,  but  entirely  from  orders  placed 
by  agencies.  The  only  conclusion  we 
can  draw  is  that  radio  is  proving 
such  an  effective  medium  that  ad- 

vertisers are  finding  it  profitable  to 
use  second  and  third  markets  as 
well  as  major  markets  in  their  ra- 

dio campaigns." The  same  thought  was  expressed 
by  Roy  C.  Witmer,  NBC  vice-presi- 

dent in  charge  of  Red  Network 
sales,  in  explaining  that  the  Red's increased  billings  in  1940  have  been 
due  chiefly  to  the  inclusion  of  moi-e 
stations  in  the  networks  used  by 
advertisers.  "The  real  basis  of  all 
radio  increases,"  he  stated,  "is  the 
increased  appreciation  by  adver- 

tisers of  broadcasting  as  a  producer 

of  sales." 

Fame  for  Editors 

THE  MILLENIUM  has  ar- 
rived for  hard-working  radio 

news  editors — by-lines  at  last. 
WBBM,  Chicago,  has  inaug- 

urated the  policy  of  giving 
its  news  editors  air  credit 
for  stories  they  have  written 
independently  of  the  sta- 

tion's wire  services.  The  spe- cial dispatches  are  inserted 
in  regular  news  periods  and 
also  are  used  separately  at 
various  times  during  the  day. 
WBBM  listeners  now  hear: 
"And  now  here  is  a  special 
dispatch  written  especially 
for  this  program  by  (editor's name)  of  the  WBBM  news 

bureau." 

Sponsors  for  Comments 
Of  Fulton  Lewis  jr.  on 
30   Stations  Last  Year 
THIRTY  stations  have  carried 
sponsors  for  the  Fulton  Lewis  jr. 
Washington  news  commentary 
broadcasts  on  MBS  during  1940, 

according  to  a  report  by  Mr.  Lewis' manager,  William  B.  Dolph,  man- 
ager of  WOL,  Washington.  At 

present  19  stations  carry  the  pro- 
gram on  a  local  sponsorship  basis. 

The  1940  sponsors  and  stations 
were  listed  as  follows: 
KFEL,  Denver,  American  National 

Bank  of  Denver ;  KFRC.  San  Fran- cisco. Hastings  Clothing  Store ; 
KLRH.  Midland,  Tex.,  Mackey  Motor 
Co. ;  KSAL,  Salina,  Kan.,  Pittsburg- Midway  Coal  Co.;  KTKC,  Visalia, 
Cal.,  California  Growers  Winery ; 
WAAB,  Boston,  Morris  Flan  Bank  of 
Boston;  WDAK.  West  Point.  Ga., 
Valley  Electric  «&  Appliance  Co. ; 
WGH,  Newport  News,  Va.,  Southern 
Breweries  ;  AVGRC,  Louisville,  Home 
Mutual  Life  Insurance  Co.  and  Lin- coln Bank  &  Trust  Co.;  WJEJ, 
Hagerstown.  Md.,  Bowman-Warne ; 
WJW,  Akron,  Gillette  Safety  Razor 
Co.;  WLAP.  Lexington,  Ky.,  L.  R. 
Cooke  Chevrolet  Co.  and  Falls  City 
Brewing  Co. ;  WMPS,  Memphis,  Ten- 

nessee Brewing  Co. ;  WROK,  Rock- 
ford.  111..  Household  Furniture  Co. ; 
WSAY.  Rochester.  N.  Y..  Rochester 
Brewing  Co.;  WT.JS.  .laekson.  Tenn., 
C.  H.  Little  Co.;  KBIX,  Muskogee, 
Okla..  Southland  Oil  Co. ;  KQY.  Pitts- 

burgh. Rosenbaum's  Stores  ;  WBNY. Elmira.  N.  Y.,  Mennen  Co.;  WMT, 
Cedar  Rapids,  la.,  Scott  Mclntyre  Co. ; 
WNBF.  Binghamton.  N.  Y..  Hamlin 
Drug  Stores;  KGYB,  Great  Bend, 
Kan.,  Falcon  Refinery  ;  KPLT,  Paris, 
Tex..  North  East  Texas  Motor  Lines ; 
KOME,  Tulsa,  Barnsdall  Oil  Co.; 
KH.I,  Los  Angeles.  Desmond's  (cloth- iers) ;  WICC.  Bridgeport.  Conn..  Na- 

tional Policy  Division  of  Federal  Life 
&  Casualty  Co.  of  New  York.  In  ad- dition, Mr.  Lewis  has  had  sponsors  on 
KFDA,  Amarillo,  and  WCMI,  Ash- land, Ky. 

CBC  Sued  Over  Old  CKGW 
CANADIAN  Broadcasting  Corp.  is 
being  sued  at  Toronto  for  $2.50,000 
damages  for  alleged  breach  of  lease  by 
Gooderham  &  Worts  Ltd.,  former  oper- 

ators of  the  5,000-watt  CKGW,  To- 
ronto, which  the  CBC"s  predecessor, the  Canadian  Radio  Broadcasting 

Commission,  leased  in  1933  and  oper- 
ated as  CRCT.  Hearings  in  the  case 

started  after  several  postponemenvs  on 
Dee.  18.  and  were  adjourned  on  Dec. 
21  to  .Tan.  20.  When  the  CBC  built 
the  present  50,000-watt  CBL  at  To- 

ronto, the  equipment  of  the  former 
CKGW  was  reportedly  returned  to 
Gooderham  &  Worts  Ltd.  The  firm  in 
1936  was  ready  to  put  up  a  50,000- 
watt  station  to  replace  the  leased  sta- tion, but  could  not  obtain  a  license, 
it  was  pointed  out  in  court. 

I  1000  watts  on  600  k.c.  | 

f  means  COVERAGE  in  I §  .  & 

&  Canada's  rich  Pacific  J 

I  y J  Coast  area.  That's  the  § 

story  of  f 

CJOR 

National  Representative  y 

Joseph  Hershey  McGillvra  ^ 
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Clyde  Coombs  Is  Named 

As  Manager  of  KARM 
CLYDE  COOMBS,  for  the  last 
three  years  CBS  account  executive 
in  San  Francisco,  on  Jan.  1  became 
vice-president  and  general  manager 
of  KARM,  Fres- 

no, Cal.  The  ap- 
pointment was 

made  by  W.  W. 
Gardner,  man- 

ager of  the 
George  Harm 
Estate,  owners  of 
KARM,  a  CBS  af- 
filiate. 

Mr.  Coombs  is 
a  graduate  of  the 
U  of  Utah.  After 
leaving  college  he  joined  General 
Electric  in  Schenectady  as  an  en- 

gineer, specializing  in  broadcasting. 
He  was  among  the  engineers  who 
set  up  the  engineering  department 
of  RCA  at  Camden.  Later  he  went 
to  the  Pacific  Coast  where  he  was 
in  charge  of  engineering  and  sales 
for  the  broadcast  division  of  RCA. 
His  next  step  was  to  NBC  in  San 
Francisco,  where  he  became  an  ac- 

count executive.  Then  he  trans- 
ferred affiliations  to  CBS  in  the 

same  capacity.  He  succeeds  Jerry 
Kilgore,  resigned. 

Mr.  Coombs 

Power  Boost  to  50  kw. 

Given  WKBW,  Buffalo 
ANOTHER  50,000-watter  was  add- 

ed to  the  country's  roster  of  maxi- 
mum power  stations  Dec.  17,  when 

the  FCC  granted  the  application 
of  WKBW,  Buffalo,  a  boost  in 
output  f  rom  5,000  watts  on  1480 
kc.  A  CBS  outlet,  the  station  will 
operate  as  a  I-B  transmitter,  du- 

plicating with  KOMA,  Oklahoma 
City.  The  stations,  under  the  Ha- 

vana Treaty  reallocation  slated  to 
become  effective  March  29,  will 
move  to  1520  kc. 

At  the  same  meeting,  the  FCC 
also  approved  an  increase  in  pow- 

er for  KGNC,  Amarillo,  from  2,500 
watts  day  and  1,000  watts  night 
to  5,000  watts  day  and  1,000  watts 
night,  full  time.  WLOG,  Logan,  W. 
Va.,  was  given  a  license  modifica- 

tion authorizing  full  time  opera- 
tion in  lieu  of  daytime  only,  with 

100  watts  on  1200  kc. 
WELI,  New  Haven,  was  given 

a  construction  permit  to  increase 
night  power  from  250  watts  to  500 
watts,  and  day  power  from  500 
watts  to  1,000  watts,  on  930  kc. 

KLRA  Asks  50  kw. 

KLRA,  Little  Rock,  now  has  pend- 
ing before  the  FCC  an  application 

for  50,000  watts  on  1010  kc,  under 
terms  of  the  Havana  Treaty  real- 

location. Now  assigned  to  1390  kc. 
with  5,000  watts  unlimited  time, 
the  station  seeks  a  shift  to  the  1010 
kc.  channel,  which  becomes  a  Cana- 

dian Class  I-A  assignment  under 
the  treaty.  KLRA  is  owned  63%  by 
A.  L.  Chilton,  16%  by  the  Little 
Rock  Gazette,  and  10%  by  R.  E. 
Stueber. 

WGES  Asks  Fulltime 

FULLTIME  operation,  with  an  in- 
crease in  power  to  5,000  watts  on 

1360  kc,  is  sought  by  WGES,  Chi- 
cago, in  an  application  filed  Dec. 

23  with  the  FCC.  The  station  now 
shares  time  with  WSBT,  South 
Bend,  recently  given  fulltime  on 
another  frequency. 

Initial  Matter 

IN  VIRGINIA,  VMI  and  VPI 
are  readily  understood  abbrevia- 

tions for  the  names  of  two  prom- 
inent schools — Virginia  Military 

Institute  and  Virginia  Polytech- 
nic Institute.  Recently  the 

WRVA,  Richmond,  program  de- 
partment received  a  communica- 

tion from  a  listener,  asking: 
"You  all  keep  on  playing  VMI tunes.  How  about  some  VPI 

songs  for  a  change?" 

Big  Gain  Shown 

In  Set  Production 

Portable    Receivers    Lead  to 
Much  of  Phenomenal  Rise 
PURCHASERS  of  radio  receivers 
get  more  for  their  money  each 
year,  according  to  preliminary 
figures  of  the  1939  Census  of  Manu- 

factures, released  Dec.  19  by  the 
Bureau  of  the  Census.  With  units 
of  radio  manufacture  rising  sharply 
over  1937,  the  preceding  manufac- 

turing census  year,  average  price 
per  unit  had  declined  substantially 
by  1939,  the  Census  Bureau  figures indicated. 

They  also  showed  concretely  the 
tremendous  demand  built  up  in  the 
last  few  years  for  portable  sets  and 
r  a  d  i  o-phonograph  combinations, 
along  with  the  steadily  growing 
popularity  of  table  model  radios. 
These  factors,  and  a  steady  demand 
for  automobile  radios,  indicate  that 
radio  has  branched  out  from  the 
parlor  to  bedroom,  kitchen  and 
bath  as  well  as  outdoors. 

According  to  the  Census  Bureau's 
survey  of  the  radio  and  phonograph 
manufacturing  industry,  8,256,250 
radios  valued  at  $111,847,649  were 
produced  in  1939  for  home  and  gen- 

eral use,  compared  with  5,843,569 
units  valued  at  $131,526,468  in  1937. 
This  includes  6,965,162  table  model 
radios,  a  iump  from  4,231,191  in 
1937,  and  1,291,088  console  models, 
a  drop  from  1,612,378  in  1937. 

Portable  sets,  of  which  500,369 
units  were  reported  manufactured 
in  1939,  accounted  for  more  than 
half  of  the  phenomenal  rise  in  the 
number  of  battery-operated  sets, 
from  235,049  in  1937  to  1,152,735 
in  1939.  In  addition,  474,823  radio- 
phonograph  combinations  were 
manufactured  in  1939,  valued  at 
$17,193,408,  compared  with  only 
57,807  and  a  value  of  $4,567,342  in 
1937.  Total  value  of  products  of  the 
industry,  including  receivers,  trans- 

mitters, tubes,  phonographs,  etc. 
amounted  to  $275,870,165  in  1939. 
It  is  estimated  by  the  Institute  of 
Radio  Engineers  that  during  1940, 
a  record-breaking  year,  11  million 
radio  receivers  were  manufactured 
[Broadcasting,  Dec.  15]. 

MUMMERS'  PARADE 
CAISCELED  BY  WIP 

FIRST  repercussions  in  Philadel- 
phia to  the  ASCAP  feud  came  when 

WIP  cancelled  its  broadcast  of  the 

traditional  New  Year's  Mummers' 
Parade  Jan.  1.  For  years,  the  sta- tion has  broadcast  the  colorful 
parade.  This  year,  faced  with  the 
problem  of  carrying  disputed  tunes 
from  the  more  than  two  dozen 
bands,  the  station  decided  to  pass 
up  the  event  to  escape  any  possible 
trouble. 

At  WFIL,  Philadelphia,  several 
program  changes  were  necessitated 
because  of  the  music  situation. 
Daily  remote  and  Saturday  night 
pickups  of  the  Sleepy  Hollow  Gang, 
hillbilly  group  broadcasting  from 
Pennsburg,  Pa.,  were  cancelled, 
making  it  necessary  for  the  rural 

entertainers  to  come  into  the  city 
and  do  their  broadcasts  from  the 
studio  so  musical  selections  could 
be  checked.  In  addition,  it  was  nec- 

essary to  change  the  format  of 
two  half-hour  Saturday  morning 
shows  devoted  to  a  Philadelphia 
high  school  and  a  suburban  high 
school. 

FIRST  prize  in  a  contest  sponsored 
by  Glamour  for  the  best  department 
store  window  design  went  to  Louise 
Steffens,  receptionist  at  KWK,  St. 
Louis.  The  design  was  to  serve  as 
a  means  of  emphasizing  that  the 
store  carried  clothes  featured  by 
the  magazine.  Miss  Steffens  gets 
her  choice  of  any  dress  featured 
in  the  current  issue.  The  prize 
winning  design  will  probably  be 
used  by  a  St.  Louis  department 
store  shortly. 

ml  <^3^ 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  225  West  39tll  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATUNTA  PHILADELPHIA 
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State  &  Madison? 

Nope-Just 

First  W  MAIN! 

Many  a  visitor  to  Fargo  has  marveled  at  the  big-city 
busyness  of  this  town  of  36,000  souls.  The  answer  is 

easy:  Fargo  is  the  buying  center  of  a  million  -  and  •  a - 
half  other  Red  River  Valley  people  —  prosperous 

people  who  account  for  46%  of  all  retail  purchases  in 

North  Dakota,  South  Dakota  and  Minnesota  [exclud- 
ing the  counties  containing  Minneapolis  and  St.  Paul]. 

Isn't  it  important,  then,  to  use  the  only  station  reach- 

ing all  the  Valley— the  only  NBC  station  within  190 
miles? 

WDAY,iNc  D  —  T 

N.  B.  C. 

FARGO,  No  Do 
940  K.  C.  .  .  5000  WATTS,  FULL  TIME 

Affiliated  with  the  Fargo  Forum 

FREE  &  PETERS,  Nat'l  Representatives 
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-A* THE  Sudinadd.  OF 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
t — tranaeriptiona 

aa- — spot  announcements 
ta — transcription  announeementa 

KDKA,  Pittsburgh 
American  Chicle  Co.,  Long  Island  City, 

N.  Y.,  6  sa  weekly,  thru  Badger  & 
Browning,  N.  T. 

John  Morrell  &  Co.,  Ottumwa,  la. 
(E-Z  Cut  Ham),  2  sp  daily,  thru 
Henri,  Hurst  &  McDonald,  Chicago. 

Kroger  Grocery  &  Baking  Co.,  Cincin- 
nati, 10  t  weekly,  thru  Ralph  H. 

Jones  Co.,  Cincinnati. 
Bristol-Myers  Co.,  New  York  (Minit- 

Rub),  6  so  weekly,  52  weeks,  thru 
Young  &  Rubicam,  N.  Y. 

Piso  Co.,  Warren,  Pa.  (cough  medi- 
cine), 2  sa  weekly,  5  sa  weekly,  thru 

Lake-Spiro-Shurman,  Memphis. 
PhOadelphia  Co.,  Pittsburgh  (electric 

utility ) ,  sa  series,  direct. 
Duquesne  Brewing  Co.,  Pittsburgh,  sp 

series,  thru  Walker  &  Downing, 
Pittsburgh. 

Dr.  Ellis  Sales  Co.,  Pittsburgh  (cos- 
metics), sa  series,  thru  Smith,  Hoff- 

man &  Smith,  Pittsburgh. 
Phillips  Packing  Co.,  Cambridge,  Md. 

(soup),  sa  series,  thru  Aitkin-Ky- 
nett  Co.,  Philadelphia. 

Clearfield  Taxidermy  Co.,  Clearfield, 
Pa.,  13  sa,  direct. 

Cleveland  Cooperative  Stove  Co., 
Cleveland  (Grand  ranges),  sp  se- 

ries, thru  Lang,  Fisher  &  Kirk, Cleveland. 
North  American  Accident  Insurance 

Co..  Newark,  3  sp  weekly,  thru 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 

Vick  Chemical  Co.,  New  York  (pro- 
prietary), 3  sa  weekly,  thru  Morse 

International,  N.  Y. 
Ludens  Inc.,  Reading,  Pa.  (cough drops),  180  sa.  thru  J.  M.  Mathes 

Inc.,  N.  Y. 
Pittsburgh  Brewing  Co..  Pittsburgh,  6 

sp  weekly,  thru  Smith,  Hoffman  & 
Smith,  Pittsburgh. 

Potter  Drug  &  Chemical  Corp.,  Mai- 
den, Mass.  (Cuticura),  12  sa  week- 

ly, thru  Atherton  &  Currier,  N.  Y. 
F.  Ad  Richter,  Brooklyn  (proprie- 

tary), 3  sa  weekly,  thru  H.  W. 
Kastor  &  Sons.  Chicago. 

K.  A.  Hughes  Co.,  Roxbury,  Mass. 
(Salicon),  sa  series,  thru  Badger  & 
Browning.  Boston. 

Standard  Vitamin  Corp.,  New  York 
(Candicod),  26  sa,  thru  Al  Paul 
Lefton  Co.,  Philadelphia. 

WHN,  New  York 
King  David  Memorial  Park,  New 

York.  4  sp  weekly,  52  weeks,  thru 
Raymond  Speetor  Co.,  N.  Y. 

Morris  Plan  Industrial  Bank,  New 
York,  G  sa  weekly,  10  weeks,  thru 
Gotham  Adv.  Agency,  N.  Y. 

Bond  Stores,  New  York  (clothes), 
daily  sa,  4  days,  thru  Neff-Rogow, N.  Y. 

American  Writing  Machine  Co.,  New 
York  (typewriters),  3  sa  weekly, 
thru  Leeford  Adv.  Agency,  N.  Y. 

Local  Loan  Co.,  Chicago,  6  sp  weekly, 
thru  Geo.  H.  Hartman  Co.,  Chicago. 

Plough  Inc..  Memphis  (nose  drops,  in- 
haler, aspirin),  12  sp  weekly,  52 

weeks,  thru  Lake-Spiro-Shurman, 
Memphis. 

Gottfried  Baking  Co.,  New  York 
(Haiiscom  and  Golden  Crust  bread), 
6  sp  weekly,  52  weeks,  thru  Ideas 
Inc.,  N.  Y. 

KPO,  San  Francisco 
Regal  Amber  Brewing  Co.,  San  Fran- 

cisco, weekly  sp,  thru  M.  B.  Harlan, 
San  Francisco. 

North  American  Accident  Insurance 
Co.,  Newark,  .3  t  weekly,  thru  Frank- lin Bruck  Adv.  Corp.,  N.  Y. 

Southern  Pacific  Co.,  San  Francisco, 
5  sa  weekly,  thru  Lord  &  Thomas, 
San  Francisco. 

Denalan  Co.,  San  Francisco  (dental 
plate  cleanser),  weekly  sa,  thru 
Rufus  Rhoades  &  Co.,  San  Fran- cisco. 

Art  Metal  Works,  Newark  (Ronson 
lighters),  5  sa  weekly,  thru  Cecil  & 
Presbrey,  N.  Y. 

KGO,  San  Francisco 
Gernhardt-Strohmaier  Co.,  San  Fran- 

cisco (stoves),  2  sa  weekly,  direct. 
Kilpatrick's  Bakery,  San  Francisco (chain),  5  sa  weekly,  thru  Emil 

Reinhardt.  San  Francisco. 
Moore's  Ltd..  San  Francisco  (men's store  chain),  6  sa  weekly,  thru  Long 

Adv.  Service,  San  Francisco. 
Sonotone  Co.,  San  Francisco  (hearing 

aids).  3  sa  weekly,  thru  M.  E.  Har- 
lan, San  Francisco. 

KECA,  Los  Angeles 
Guaranty  Union  Life  Ins.  Co.,  Bever- 

ly Hills  Cal.  (insurance),  52  sp, 
thru  Stodel  Adv.  Co.,  Los  Angeles. 

C.  H.  Baker  &  Co.,  Los  Angeles  (shoe 
chain).  5  so  weekly,  thru  Sidney 
Garfinkel  Adv  Agency,  Los  An- 

geles. Occidental  Life  Ins.  Co.,  Los  Angeles, 
weekly  sp,  thru  Heintz,  Pickering  & 
Co..  Los  Angeles. 

KNX,  Hollywood 
Sears,  Roebuck  &  Co.,  Los  Angeles,  52 

sa.  thru  Mayers  Co.,  Los  Angeles. 
C.  H.  Baker  Co.,  Los  Angeles  (shoes), 

G  sp  weekly,  thru  Sidney  Garfinkel 
Adv.  Agency,  Los  Angeles. 

California  Grown  Sugar  Group,  San 
Francisco  (beet  sugar),  6  sp  week- 

ly, thru  Botsford,  Constantine  & 
(Gardner,  San  Francisco. 

KFBB,  Great  Falls,  Mont. 
Grove  Labs.,  St.  Louis  (Bromo 

Quinine),  65  so,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

American  Dairy  Assn.,  Chicago  (but- 
ter), 330  so,  thru  Lord  &  Thomas, 

Chicago. 
United  Drug  Co.,  Boston  (RexalH.  12 

f.  thru  Spot  Broadcasting,  N.  Y. 

WKRC,  Cincinnati 
Little  Crow  Milling  Co.,  Warsaw,  Ind. 

(Coco  Wheats),  6  sp  weekly,  thru 
Rogers  &  Smith,  Chicago. 

FIRST  of  those  1,000  birthday 
cakes  distributed  on  the  10th  anni- 

versary of  WGAR,  Cleveland,  went 
to  Mayor  Harold  H.  Burton  (left) 
of  Cleveland,  who  accepted  the  culi- 

nary gem  from  Manager  John  P. 
Patt  of  WGAR. 

KHJ,  Los  Angeles 
Thrifty  Drug  Co.,  Los  Angeles 

(chain),  90  sa  and  ta,  thru  Milton 
Weinberg  Adv.  Co.,  Los  Angeles. 

Dr.  Hiss  Clinic  &  Classified  Shoes,  Los 
Angeles  (chain),  weekly  sp,  thru 
Foot  Health  Adv.  Alliance,  Los  An- 

geles. 
Fels  &  Co.,  Philadelphia  (Fels  Naptha 

soap),  6  sp  weekly,  thru  S.  E.  Rob- 
erts, Philadelphia. 

Feltman  &  Curme  Shoe  Stores,  Los 
Angeles  (chain),  7  sa  weekly,  thru 
Advertising  Arts  Agency,  Los  An- 

geles. 
Musterole  Co.,  Cleveland  (Musterole 

&  Zemo),  5  ta  weekly,  thru  Erwin, 
Wasey  &  Co.,  N.  Y. 

Lydia  E.  Pinkham  Medicine  Co.,  Lynn, 
Mass.  (proprietary),  5  ta  weekly, 
thru  Erwin.  Wasey  &  Co.,  N.  Y. 

Eckert  Brewing  Co.,  Los  Angeles 
(beer),  6  sa  weekly,  thru  Chas.  H. 
Mayne  Co.,  Los  Angeles. 

KXOK,  St.  Louis 
Peter  Paul  Inc.,  Naugatuck,  Conn. 

(Ten  Crown  gum),  ta  series,  thru 
Platt-Forbes,  N.  Y. 

American  Dairy  Assn.,  Chicago  (insti- 
tutional), ta  series,  thru  Lord  & 

Thomas,  Chicago. 
Folger  Coffee  Co.,  Kansas  City,  5  t 

weekly,  thru  R.  J.  Potts  &  Co., Kansas  City. 
Standard  Oil  Co.  of  N.  J.,  New  York 

(Nujol),  5  t  weekly,  thru  McCann- Erickson,  N.  Y. 
North  American  Accident  Insurance 

Co.,  Newark,  3  t  weekly,  thru  Frank- lin Bruck  Adv.  Corp.,  N.  Y. 
Mentho-Kremo  Co.,  Chicago  (M-K 

cough  drops),  ta  series,  thru  Albert Kireher  Co.,  Chicago. 

KFI,  Los  Angeles 
John  Morrell  &  Co..  Ottumwa.  la. 

( E-Z  Serve  loaves ) ,  5  sp  weekly, 
thru  Henri,  Hurst  &  McDonald, Chicago. 

Guaranty  Union  Life  Ins.  Co.,  Bever- 
ly Hills,  Cal.,  52  sp.  thru  Stodel 

Adv.  Co.,  Los  Angeles. 
Smart  &  Final  Co.,  Wilmington,  Cal. 

(food  products),  3  sp  weekly,  thru 
Heintz,  Pickering  &  Co.,  Los  An- 

geles. National  Funding  Corp.,  Los  Angeles 
(finance),  4  sp  weekly,  thru  Smith 
&  Bull  Adv.,  Los  Angeles. 

WICC,  Bridgeport,  Conn. 
•Continental  Baking   Co.,   New  York 

(Wonder  bread),  20  so,  thru  Benton 
&  Bowles,  N.  Y. 

Packard  Motor  Car  Co.,  Detroit,  14 
so.  thru  Young  &  Rubicam,  N.  Y. 

Ford  Motor  Co..   Detroit,   sa  series, 
thru  McCann-Erickson,  N.  Y. 

National    Carbon    Co.,    New  York 
(Prestone),    26    sa,    thru    J.  M. 
Mathes  Co.,  N.  Y. 

Minwax  Co,  New  York  (wax),  20  so, 
thru  W  I.  Tracy  Inc.,  N.  Y. 

WGN,  Chicago 

Washington  State  Apple  Adv.  Commis- 
sion. Wenatchee,  Wash.,  5  ta  week- 

ly, thru  J.  Walter  Thompson  Co., 
Hollywood. 

Bond  Stores  Inc.,  New  York  (men's 
clothing),  daily  sp,  thru  Neff-Ro- 

gow, N.  Y. 
KOA,  Denver 

Bay  Petroleum  Corp.,  Denver,  2  sp 
weekly,  thru  Raymond  Keane  Adv. 
Agency,  Denver. 

Dwarfies  Corp.,  Council  Bluffs  (ce- 
real), weekly  so,  thru  Buchanan- Thomas  Adv.  Agency,  Omaha. 

WMCA,  New  York 
Dime  Savings  Bank,  Brooklyn,  8  sp 

weekly,  52  weeks,  thru  Austin  Adv., 
N.  Y. Howard  Inches  Products,  Chalfont, 
Pa.  (vitamin  and  health  foods),  5 
sp  weekly,  52  weeks,  thru  W.  I. 
Tracy,  N.  Y. 

Musterole  Co.,  Cleveland  (Musterole 
&  Zemo),  so  series,  26  weeks,  thru 
Erwin,  Wasey  &  Co.,  N.  Y. 

Dawn  Publishers,  Brooklyn  (religious 
publications),  weekly  sp,  52  weeks, 
thru  Blackstone  Co.,  N.  Y. 

Fairmont  Creamery  Co.,  Omaha, 
( dairy  products ) ,  3  sp  weekly,  52 
weeks,  thru  Plaza  Adv.,  N.  Y. 

Reid  Mundoch  &  Co.,  Chicago  (Mon- 
arch foods),  6  so  weekly,  52  weeks, 

thru  Rogers  &  Smith  Adv.,  Chicago. 
Grove  Labs.,  St.  Louis  (Bromo  Quin- 

ine), sp  series,  20  weeks,  thru  J. Walter  Thompson  Co.,  N.  Y. 
C.  A.  Briggs  Co.,  Cambridge  (H.  B. 

cough  drops ) ,  2  so  weekly,  16  weeks, 
thru  Horton-Noyes  Co.,  Providence. 

Packard  Motor  Car  Co.,  Detroit  (auto 
show),  8  ta,  thru  Young  &  Rubi- cam, N.  Y. 

Optical  Membership  Plan  Inc.,  New 
York,  5  sp  weekly,  ta  series,  direct. Madison  Personal  Loan  Co.,  Jamaica, 
weekly  sp,  placed  direct. Continental  Baking  Corp.,  New  York 
(Wonder  bread),  26  so,  thru  Benton 
&  Bowles,  N.  Y. 

WNEW,  New  York 
American  Fruit  Growers,  New  York 

(Blue  Goose  fruit),  4  sa  weekly, 
13  weeks,  thru  Walker  &  Downing, 
N.  Y. Monarch  Wine  Co.,  New  Cork,  6  sp 
weekly,  thru  Arthur  Rosenberg  Co., 
N.  Y. 

Crosley  Distributing  Corp.,  New  York 
(radios),  3  sp  weekly,  5  weeks,  di- rect. 

Smith    Bros.,    Poughkeepsie,    N.  Y. 
(cough  drops),  3  sa  weekly,  thru  J. D.  Tarcher  Co.,  N.  Y. 

Rum  &  Maple  Tobacco  Corp.,  New 
York,   6   sp   weekly,    thru  Arthur Rosenberg  Co.,  N.  Y. 

Beaumont   Labs.,    St.    Louis  (4-way cold    tablets),    25    so    weekly,  13 
weeks,  thru  H.  W.  Kastor  &  Sons, Chicago. 

Roxy  Theatre,  New  York  (20th  Cen- 
tury Fox  Film  release),  11  so  week- 

ly, thru  Kayton-Spiero  Co.,  N.  Y. 

WBNX,  New  York Adam  Hat  Stores,  New  York,  24  sa 
weekly,  direct. 

Fairmount  Creamery  Co.,  New  York 
(Fairmount  butter),  2  sp  weekly, 
thru  Joshua  Epstein  Agency,  N.  Y. 

Banco  de  Napoli  Trust  Co.,  New  York, 
6  sp  weekly,  direct. 

Stanback  Co..  Salisbury,  N.  C.  (head- 
ache powders).  6  sa  weekly,  thru 

Klinger  Adv.  Corp.,  N.  Y. 
Garcia  Wine  Corp.,  New  York  (wme), 

6  sa  weekly,  direct. 

WINS,  New  York 
Madison  Long  Island  Personal  Loan 

Co.,  21  so  weekly,  13  weeks,  thru 
Klinger  Adv.  Corp.,  N.  Y. 

Compleat  Collector  Publishing  Co., 
New  York,  3  sp  weekly,  15  weeks, 
thru  H.  Wallace  Campbell,  N.  Y. 

KDYL,  Salt  Lake  City 
General  Cigar  Co.,  New  York  (Van 

Dyck),  26  sp,  thru  Federal  Adv. Agency,  N.  Y. 

Sold  Out 

MESSER  CANDY  Co.,  Cincin- 
nati, bought  15  spot  announce- ments on  WCKY  to  extol  the 

virtues  of  its  Mayfair  chocolates 
as  Yule  gifts,  listing  dealers. 
Two  days  before  Christmas,  the 
sponsor  phoned  the  station  and asked  it  to  use  the  remaining 
spots  to  wish  its  customers  a 
Merry  Christmas.  "We're  all  sold out  of  Mayfair  chocolates  and 
hard  candy,"  he  said,  "and  now 
we're  getting  ready  for  a  record 

Easter  business." 
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BGOFOAM  PRODUCTS  Co.,  New 
York  (shampoo),  which  had  done  no 
advertising-  of  any  kind  prior  to  a  re- 

cent 13-week  participation  on  Ida 
Bailey  Allen's  Uomemaker's  Hour  on 
WMCA,  New  York,  is  reported  con- 

sidering a  half-hour  variety  program 
on  a  New  York  station.  Distribution 
of  product  is  at  present  confined  io 
the  metropolitan  area.  Bob  Wheaton 
Productions,  New  York,  handles  the 
account. 

STANCO  PRODUCTS.  New  York, 
makers  of  Mistol,  Nujol  and  Flit,  have 
dropped  their  transcribed  serials,  Ca- 

reer of  Alice  Blair  and  Meet  Miss 
J ulia,  as  of  Dec.  28,  with  advertising 
plans  for  1941  uncertain.  McCann- 
Erickson,  New  York,  agency  on  the 
account,  expects  radio  to  be  included 
in  the  new  campaign,  however. 

HAROLD  PHREN  Inc.,  Springfield, 
111.  (Dodge  and  Chrysler  dealer),  is 
sponsoring  a  thrice-weekly  Post  Card 
Auction  on  WCBS,  Springfield.  Pro- 

gram is  written  by  Briggs-Hoffman 
features,  St.  Louis. 

WIEBOLDT  STORES,  Chicago  (de- 
partment chain),  on  Dec.  23  renewed 

for  52  weeks  its  thrice  weekly  half- 
hour  Musical  Clock  series  on  WMAQ, 
Chicago.  Agency  is  Needham,  Louis  & 
Brorby,  Chicago. 

WILSON  &  Co.,  Chicago  (Ideal  Dog 
Food ) ,  on  Jan.  15  starts  a  six-weekly 
10-minute  news  period  on  WOW, 
Omaha,  and  on  Feb.  1  starts  six  weekly 
spot  announcements  on  KDKA,  Pitts- 

burgh. Both  contracts  are  for  52 
weeks.  In  addition  on  Dec.  23  firm 
renewed  its  six-weekly  five-minute 
news  period  on  WMAQ,  Chicago.  U.  S. 
Adv.  Corp.,  Chicago,  handles  the  ac- count. 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Dog  Food),  on  Dee.  16  started 
a  five-weekly  lO'-minute  news  period  on KMBC,  Kansas  City.  On  Jan.  1  the 
firm  renews  for  52  weeks  Dogc/ie  Dan 
on  WMAQ,  Chicago.  Henri,  Hurst  & 
McDonald,  Chicago,  handles  the  ac- count. 

MODERN  FOODS  Inc.,  Los  Angeles 
(Hasty  Pastry  Pie  Crust  dough),  re- 

cently organized,  is  sponsoring  thrice 
weekly  participation  on  Sunrise  Sa- 

lute, KNX,  Hollywood.  Contract  is 
for  13  weeks  ending  March  14.  Agency 
is  W.  C.  Jeffries  Co.,  Los  Angeles. 

SECURITY-FIRST  NATIONAL 
BANK,  Los  Angeles  (loans  and  in- 

vestments), in  a  Southern  California 
campaign,  on  Jan.  1  starts  using 
nightly  station-break  announcements 
on  KFI  KTMS  KMJ  KXO  KVEC. 
Contract  is  for  26  weeks.  Agency  is 
Dana  Jones  Co.,  Los  Angeles. 

STANDARD  OIL  Co.,  of  California, 
one  of  the  oldest  users  of  radio  time 
signals  in  the  West,  on  Jan.  1  re- 

newed for  52  weeks  its  time  signal 
spots  on  all  the  major  stations  in  the 
key  markets  in  six  Western  States — 
California,  Washington,  Oregon,  Utah, 
Arizona  and  Idaho.  Standard  thus  en- 

ters its  eighth  year  as  a  consistent 
user  of  time  signal  announcements. 
Agency  is  McCann-Eriekson,  San Francisco. 

ROMA  WINE  Co.,  Lodi,  Cal.  (wines) 
recently  expanded  the  list  of  stations 
carrying  its  thrice-weekly  What  Do 
You  Think,  Monday,  Wednesday,  Fri- 

day, 6:45-7  p.m.  (PST),  to  a  total  of 
23  when  it  added  three  Utah  stations 
— KLO,  Ogden;  KEUB,  Price,  and 
KOVO,  Provo.  Three  stations  in  Ari- 

zona and  17  in  California  release  the 
program.  Account  is  handled  by  Ces- 
ana  &  Associates,  San  Francisco. 

MASTER  PHOTO  FINISHERS 
ASSN.,  Los  Angeles,  new  to  radio,  on 
Dec.  22  started  sponsoring  a  weekly 
one  hour  audience  participation  game, 
titled  Swingo,  on  KFWB,  Hollywood^ 
Contract  is  for  52  weeks.  Partici- 

pants secure  game  cards  from  neigh- 
borhood drug  stores  or  other  concerns 

using  the  sponsor's  service.  More  than 130  prizes  are  awarded  weekly.  Al 
Jarvis  conducts  the  program,  with 
musical  interlude  supplied  by  Leon 
Leonardi's  orchestra.  A  different  na- 

tionally known  composer  is  also  feat- 
ured each  week  as  special  guest.  Smith 

&  Bull  Adv.,  Los  Angeles,  is  the  agen- 
cy, with  .Tohn  Cohan,  account  execu- tive. 

HOFFMAN  CANDY  Co.,  Los  Ange- 
les (wholesalers),  using  two  spot  an- 

nouncements weekly  on  KNX  and 
KECA,  and  one  each  week  on  KHJ, 
during  the  holiday  season,  plans  to 
continue  its  campaign  through  Janu- 

ary. Agency  is  The  Mayers  Co.,  Los 
Angeles. 

SANTA  FE  VINTAGE  Co.,  Los  An- 
geles (wines),  new  to  radio,  in  a  six- 

week  test  started  Dec.  7  is  using  five 
spot  announcements  weekly  on  KHJ, 
that  city.  Firm  plans  to  include  other 
Southern  California  stations  in  Janu- 

ary. Agency  is  West  &  Associates,  Los 
Angeles. 

Clipper  Craft  Drive 
TRIMOUNT  CLOTHING  Co.,  Bos- 

ton (Clipper  Craft  Clothes),  will 
start  a  spring  spot  campaign  on 
about  40  stations  about  March  15. 
One-minute  transcribed  dramatized 
announcements  will  be  used,  stag- 

gered on  a  basis  of  three  times  a 
week  to  once  a  day  in  various  mar- 

kets. Sponsor  has  recently  pur- 
chased on  WLW,  Cincinnati,  a 

quarter-hour  news  commentary 
heard  Sundays  from  11-11:15  p.m. 
Emil  Mogul  Co.,  New  York,  is 
agency. 

DODGE  DEALERS  of  Chicagoland 
in  mid-December  moved  the  weekly 
half  hour  Hall  of  Sport  from  WGN, 
Chicago,  to  WBBM,  same  city.  The 
program  features  a  board  of  sports  ex- 

perts who  answer  questions  submitted 
by  listeners,  and  is  placed  by  Ruth- 
rauff  &  Ryan  Inc..  Chicago. 
WINCHARGER  Corp.,  Sioux  City, 
la.  (windmills  and  antenna  towers) 
is  sponsoring  a  three-times  weekly  se- 

ries on  KSC.J,  originating  in  the  com- 
pany's factory.  Announcer  Charles Sebastian  visits  a  different  department 

of  the  factory  for  each  broadcast. 

TO  PLUG  the  picture,  "Love  Thy 
Neighbor",  starring  Fred  Allen  and Jack  Benny,  Paramount  Pictures,  New 
York,  purchased  a  quarter-hour  on 
WOR.  Newark.  Program,  which  orig- inated in  front  of  the  Paramount 
Theater,  New  York,  the  night  of  the 
premiere,  consisted  of  interviews  with 
screen  and  radio  celebrities.  Buchanan 
&  Co.,  New  York,  is  the  agency. 

CHASE  NATIONAL  BANK,  New 
York,  has  renewed  on  WJZ,  New  York, 
for  another  13  weeks  starting  Dec.  24 
the  Tom  Powers  10-minute  com- 

mentary, titled  But  That's  Not  New 
York,  Tuesdays  and  Thursdays,  7  :30- 
7 :40.  Albert  Frank-Guenther  Law, 
New  York,  is  the  agency. 

CLICQUOT  CLUB  Co.,  Chicago,  111. 
(Clicquot  Club),  on  Dec.  25  started  a 
13-week  schedule  of  15  spot  announce- 

ments weekly  on  WGN  and  WCFL, 
Chicago,  and  WIND,  Gary,  Ind. 
Schwimmer  &  Scott,  Chicago,  is 
agency. 

HEILEMAN  BREWING  Co.,  La- 
Crosse,  Wis.  (Old  Style  Lager),  uses 
radio  for  the  first  time  in  sponsoring 
five  weekly  spot  announcements  on 
WGN,  Chicago,  effective  Jan.  1.  L.  W. 
Ramsey  Co..  Chicago,  is  agency. 

ODAY,  neitKer  medicine  nor  mercKandising 

can  diagnose  wisely  from  mere  surface  indica- 

tions.   TKat's  wKy  we  consider  it  our  jot  to  dig  for  tfie 
basic  factors  affecting  any  spot-broadcasting  situation,  and 

to  present  tKem  without  color  or  bias. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CHICAGO 
520  N.  Michigan  Ave. 
superior  86S9 

NEW  YORK  DETROIT 
341  Madison  Avenue    New  Center  Bldg 
Murray  HiU  9-6084      Madison  7889 

ST.  LOUIS  LOS  ANGELES 
435  Paul  Brown  Bldg.    Chamber  of  Comm.  Bldg. 
Chestnut  4154  Prospect  3584 

SAN  FRANCISC9 
608  Russ  Building 

Douglas  3188 
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FEDERAL  OUTFITTING  Co..  Los 
Angeles  (chain  clothiers),  out  of  radio 
for  some  time,  on  .Jan.  S  start.s  spon- 
sorinj;  the  weekly  (inarter-hour  con- 

test proftram.  Ixadio  Charades,  on  3 
Southern  California  Don  Lee  network 
stations  (  KII.I  KFXM  KPMC) ,  Fri., 
7  :l.i-7 p.m.  Contract  is  for  13 
weeks.  Written  hy  Walter  Guedel,  the 
series  ^vill  be  produced  by  Fred 
Becker,  radio  director  of  ITeintz,  Pick- 

ering &  Co.,  Los  Angeles,  agency  serv- 
icing the  account.  Dave  Young  will 

conduct  the  program,  with  SO  mer- 
chandise certificates  awarded  weekly. 

Firm,  in  addition,  on  Jan.  17  starts 
sponsoring  a  thrice-weekly  quarler- 
quarter-honr  early  morning  program 
on  KXX,  II(dlywoo(l.  Program  details 
are  now  being  worked  out. 

AGNEW-SURPASS  SHOE  Stores 
Ltd.  (chain)  has  expanded  its  weekly 
half-hour  Fiiii  Parade  on  CFRP,  To- 

ronto, by  recording  the  show,  the  tran- 
scriptions starting  Dee.  12  on  C.TKL, 

Kirkland  Lake,  Ont. ;  CKSO,  Sudbury, 
Ont.  ;  CKGB,  Timmons,  Ont.  Account 
was  placed  by  Dickson  &  Ford  Ltd., 
Toronto. 

BREAKFAST  CLUB  COFFEE  Inc., 
Los  Angeles  (coffee),  formerly  a  con- 

sistent user  of  West  Coast  spot  radio, 
on  Jan.  7  starts  spon.soring  twice 
weekl.v  the  Voice  of  Friendship,  with 
Rita  Murray,  commentator,  on  three 
CBS  California  stations— K  N  X, 
KARM,  KSFO— Tuesday,  and  Thurs- 

day, 7 :45-8  a.m.  Contract  is  for  52 
weeks.  Lockwood  -  Shackelford  Adv. 
Agenc.y,  Los  Angeles,  has  the  account. 

Clear  All  Wires 

KIDO,  Boise.  Ida.,  claims  a 
real  radio  first  and  defies 
anyone  to  dispute  it.  The 
Rocky  Mountain  Syrup  Co., 
a  new  concern,  has  purchased 
two  25-word  announcements 
on  the  station.  But  the  sales 
manager  of  the  firm  was  so 
enthusiastic  about  his  new 
radio  "program"  that  he 
purchased  space  in  a  Boise 
paper  to  inform  listeners  that 
Rocky  Mountain  was  on  the 
air.  The  ad  read:  "Rocky 
Mountain  Syrup  Company's Sourdough  Syrup  on  the  Air 
over  KIDO  Monday  and  Sat- 

urday between  7  and  8  a.m." 

REGAL  AMBER  BREWING  Co., 
San  Francisco  (beer  and  ale)  has  re- 

newed for  52  weeks  its  quarter-hour 
Regal  AmMings,  featuring  Herb  Caen, 
Chronicle  columnist,  on  KPO,  San 
Francisco.  Mondays,  8 :15-8 :30  p.m. 
Agency  is  M.  E.  Harlan,  San  Fran- 

EUCLID  CANDY  Co.  of  Cal.,  San 
Francisco  (Red  Cap  candy)  on  Dec. 
16  started  a  weekly  series  Junior 
G-Man,  featuring  Jack  Goodman  and 
Don  Victor,  Mondays,  5  :15-5  :30  p.m., 
on  KFRC,  San  Francisco.  Sidney 
Garfinkel  Adv.  Agency.  San  Francisco, is  agency. 

Ouf  PU4ge  ̂ ff  1941, 

GUARANTEED 

TIME 

For  National  Spot  Advertisers 

in  BALTIMORE 

NOTE:  Right  now  there  are 

several  popular  "live  talent" 

shows  with  ready-built  audi- 

ences available  for  sponsor- 

ship. Write  for  details  or  see 

your  Petry  representative. 

WFBR 

National  Representative:  Edward  Petry  &  Co. 

^  ON  THE  NBC  RED  NETWORK  ^ 

ROBINSON  LABORATORIES,  Phil- 
adelphia, has  cut  a  series  of  24  tran- scribed announcements  for  Parisian 

Tailors,  Philadelphia,  for  u.se  on  the 
tailoring  concern's  nightly  Night  Clith of  ike  Air  on  WPEN,  Philadelphia. 
Announcements  were  by  Tom  Livezly, 
of  the  station  staff. 
BRAUN  BAKING  Co.,  Pittsburgh 
(bakery  goods),  is  currently  sponsor- 

ing five-weekly  quarter-hour  programs 
featuring  the  Dream  Weaver  on 
KDKA,  Pittsburgh.  For  the  second 
consecutive  season  the  firm  is  spon- 

soring the  Pittsburgh  i^ortion  of  the 
^Mutual  cooperative  program  Show  of 
the  Week  on  WCAE.  W.  E.  Long  Co., 
Chicago,  is  agency. 
NATIONAL  FUNDING  Corp.,  Los 
Angeles  (finance),  a  heavy  and  con- sistent user  of  West  Coast  radio  time, 
is  currently  sponsoring  a  daily  quarter- 
hour  newscast  on  KGO,  and  four  simi- 

lar programs  each  week  on  KFI,  as 
well  as  10  minute  news  periods  on 
KPO,  five  times  weekly.  In  addition, 
the  firm  is  using  a  five-minute  pro- 

gram, Seven  Top  Neivs  Stories  of  the 
Day.  five  times  weekly,  on  KSFO  and 
KNX,  and  daily  participation  in  Rise 
&  Shine  on  KHJ.  A  total  of  126  time 
signal  announcements  are  being  spon- 

sored weekly  on  KWJJ,  with  35  per 
week  on  KEX  and  14  on  KGW. 
Smith  &  Bull  Adv.,  Los  Angeles,  has 
the  account. 

BETH  WEBER'S  CHARM 
SCHOOL,  Chicago,  on  Dec.  11  started 
a  weekl,y  quarter-hour  program  enti- tled Smart  Set  on  WJJD,  Chicago. 
The  program  is  conducted  by  Rose- 

mary Wayne  who  interviews  radio, 
stage  and  screen  stars.  Effective  Jan. 
1,  firm  will  increase  its  schedule  to 
thrice-weekly.  Account  was  placed direct. 

OCCIDENTAL  LIFE  INSURANCE 
Co.,  Los  Angeles,  out  of  radio  for  ap- 

proximately three  years,  in  a  13-week 
test  campaign  ending  March  27  is 
sponsoring  the  weekly  half-hour  School 
Kids  Kwiz  on  KECA.  that  city.  Agen- 

cy is  Heintz,  Pickering  &  Co.,  Los 
Angeles. 
GROVE  LABS.,  St.  Louis  (Bromo 
Quinine),  on  Dec.  9  started  a  13- 
week  schedule  of  five-weekly  one-min- nte  transcribed  announcements  on 
KFBB,  Great  Falls,  Mont.;  KIDO, 
Boise,  Ida. ;  KGHL.  Billings,  and 
KOH,  Reno.  J.  Walter  Thompson  Co., 
Chicago,  handles  the  account. 

Fight  Funds  to  Charity 
WHEN  THE  Jacob  Ruppert  Brewery. 
New  York,  sponsored  on  WINS,  New 
York,  the  broadcast  of  the  Diamond 
Belt  Amateur  Boxing  Championships 
held  Dec.  6  in  Madison  Square  Gar- 

den, both  the  station  and  the  agency 
handling  the  account,  Ruthrauff  & 
Ryan,  New  York,  donated  all  revenue 
from  the  broadcast  to  the  New  York 
Milk  Fund,  under  whose  auspices  the bouts  were  held. 

A  MONEY 

MAGNET! 

WAIR  advertisers  CASH  IN  on 
the  magnetic  force  we've  built 
in  this  money-making,  money- 
spending  territory.  Better  hurry 

up  and  JOIN — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 
International  Radio  Sales 

FRIDAY  the  13th,  last,  was  natal 
day  for  Peter  Grant,  chief  of  the 
announcing  staff  of  WLW-WSAI, 
Cincinnati,  so  Crosley  friends  sent 
him  a  singing  telegram.  Grant  al- 

most fell  over  the  piano  when  he 
observed  that  the  singing  messen- 

ger boy  accompanied  himself  on the  piano. 

Now  Believes  in  13th 

HAROLD  DAVIS,  program  di- 
rector of  WDAS,  Philadelphia, 

had  planned  a  program  debunk- 
ing "Friday  the  13th"  as  one 

of  ill  omen,  but  now  believes  im- 
plicity  in  the  myth.  Mirrors  were 
to  be  broken  in  front  of  the 
microphone;  a  black  cat  was  to 
be  chased  in  front  of  the  an- 

nouncer and  an  announcer  was 
to  carry  the  microphone  under 
a  ladder  set  up  in  the  studio. 
At  the  last  minute,  Davis  rushed 
into  the  studio  with  the  last  part 
of  the  script  which  stated  defi- 

nitely there  was  no  truth  to 
the  legend,  only  to  trip  over  the 
microphone  cord,  break  a  tooth 
and  the  microphone. 

Morrell  Extending 

JOHN  MORRELL  &  Co.,  Ottum- 
wa,  la.  (E-Z  Cut  Ham),  on  Jan.  1 
renewed  for  26  weeks  its  weekly 
participation  in  Women  of  Tomor- 

row on  WJZ,  New  York.  Other  re- 
newals include:  five-minute  par- 

ticpiations  in  Home  Forum  and 
Shopping  Circle  on  KDKA,  Pitts- 

burgh, effective  Dec.  4  for  26  weeks 
and  presented  twice  daily  on  differ- 

ent days;  five  quarter-hour  pro- 
grams weekly  featuring  Ty  Tyson 

on  WWJ,  Detroit,  effective  Nov.  4 
for  26  weeks;  thrice-weekly  four- 
minute  participation  in  Mildred 
Ca)ison's  Home  Forum  program  on 
WBZ,  Boston,  effective  Nov.  1 ;  five- 
daily  one-minute  participation  in 
Ruth  Chilton's  Household  program 
on  WSYR,  Syracuse,  effective  Nov. 
11.  The  firm  renewed  Dec.  29  on 
behalf  of  Red  Heart  dog  food  Boh 
Becker's  Chats  About  Dogs  on  52 
NBC-Red  stations  and  WON,  Sun- 

day, 3:45-4  p.m.  Henri,  Hurst  & 
McDonald,  Chicago,  handles  the 
account. 

The  ONLY  Radio 
Transmitter  of  this 
or  greater  power 
withia  75  miles  of Sioux  City 
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Right  to  Perform 

Records  Sustained 

Supreme  Court  Refuses  Plea 
To  Review  Whiteman  Case 

BROADCAST  stations  are  free  to 
perform  phonograph  records  with- 

out fear  of  paying  monthly  fees  to 
the  record  manufacturers  or  per- 

forming artists  by  virtue  of  the 
refusal  Dec.  16  of  the  Supreme 
Court  to  review  the  decision  of  the 
U.  S.  Circuit  Court  of  Appeals  in 
the  RCA-Whiteman  test  case. 

By  declining  to  grant  certiorari, 
the  highest  tribunal  in  effect  sus- 

tained the  opinion  of  the  Circuit 
Court  rendered  last  July  25,  in 
which  it  held  that  a  broadcaster 
may  buy  ordinary  phonograph  rec- 

ords and  use  them  on  the  air  with- 
out the  necessity  of  obtaining  per- 

mission from  either  the  manufactur- 
ing company  or  the  recording  art- 
ist. Thus,  the  appellate  court's  de- cision represents  the  law  in  all 

States  save  Pennsylvania,  where  a 
different  rule  prevails  because  of  a 
State  Supreme  Court  decision  in 
the  Waring  vs.  WDAS  case. 
RCA  and  the  National  Assn.  of 

Performing  Artists  sought  to  have 
the  Supreme  Court  review  the  ap- 

pellate court's  decision.  The  appel- late court  had  reserved  an  opinion 
of  the  Federal  District  Court  in 
New  York,  which  had  held  that 
both  manufacturing  company  and 
artist  possessed  restrictive  rights. 

Possible  State  Suits 

Whether  there  will  be  new  liti- 
gation on  this  issue,  of  primary 

importance  to  independent  stations, 
is  conjectural.  So  far  as  could  be 
ascertained,  RCA  Mfg.  Co.  will  not 
attempt  further  litigation,  for  the 
present  in  any  event.  NAPA, 
formed  for  the  specific  purpose  of 
seeking  revenue  for  recording 
artists  if  their  words  are  per- 

formed is  expected  to  file  addi- 
tional suits  in  New  York  and  prob- 

ably in  other  areas,  in  an  effort  to 
establish  the  right  of  the  perform- 

ing artists  against  purported  record 
competition. 

The  NAPA  procedure,  is  is  un- 
derstood, probably  will  be  to  bring 

actions  in  State  courts  rather  than 
in  Federal  tribunals,  and  establish 
State  laws  which  might  take  prece- 

dence over  the  strong  decision  of 
the  Federal  appellate  court. 

While  the  Supreme  Court  did  not 
hand  down  a  written  opinion  in  re- 

fusing certiorari,  NAPA  spokes- 
men entertain  the  view  that  the  re- 

fusal to  review  was  based  on  the 
conclusion  that  no  Federal  question 
was  involved  and  that  the  matter 
is  purely  one  of  New  York  State 
law. 

Following  the  opinion  of  Federal 
Judge  Vincent  L.  Leibell  in  August, 
1939,  holding  that  the  manufacturer 
and  artist  possessed  restrictive 
rights,  RCA  announced  a  licensing 
plan  under  which  stations  would 
pay  royalties  for  performance  of 
records,  ranging  up  to  $300  per 
month.  When  WNEW,  N.  Y.,  ap- 

pealed the  case,  RCA  held  in  abey- 
ance its  licensing  plan.  Other  rec- 

ord companies  also  considered  li- 
censing arrangements  but  suspend- 

ed activity  once  the  appeal  was 
noted.  NAPA  financed  the  litiga- 

tion for  Paul  Whiteman.  The 
WNEW  expense  was  underwritten 
by  NAB,  which  retained  Stuart 
Sprague  and  Col.  Joseph  M.  Hart- 
field  of  New  York  as  special  coun- sel. 

COLUMBIA  Recording  Corp.  has 
completed  arrangements  with  Lang- 
Worth  Feature  Programs  to  record  all 
of  their  1941  library  of  non-ASCAP 
music  at  CRC's  studios  in  New  York, 
according  to  William  A.  Schudt,  gen- 

eral manager  of  the  CRC  transcription 
division.  Some  400  of  the  Lang-Worth 
basic  library  selections  were  recently 
recorded  by  CRC  and  the  balance, 
comprising  some  1700  numbers,  are 
masters  recently  reprocessed  by  CRC 
from  which  new  pressings  have  been 
mnaufactured. 

ROY  ROGERS  Inc.,  Hollywood  pro- 
duction unit,  has  filed  articles  of  in- 

corporation with  the  California  Sec- retary of  State  in  Sacramento.  Firm, 
temporarily  established  in  North  Hol- 

lywood, has  been  organized  to  produce 
motion  pictures,  live  and  transcribed 
shows,  and  phonograph  recordings. 
Personal  management  of  talent  is  also 
included.  Roy  Rogers,  cowboy  film 
actor,  is  listed  as  president,  with  Lou 
Fulton,  free  lance  writer-producer, 
vice-president,  Cecil  Schley  is  secre- 

tary-treasurer, and  Sam  Houston  Al- 
lan, counselor. 

VARIETY  INVBSTMBiNTS  PTY. 
Ltd.,  Melbourne,  Australia,  with 
headquarters  at  239  Collins  St.,  has 
taken  over  studios  and  equipment  of 
the  recording  division  of  the  Victorian 
Broadcasting  Network.  Although  in- 

corporated as  a  separate  company,  it 
will  function  for  the  network,  and 
in  addition  engage  in  general  recording 
business.  David  F.  Syme  is  managing 
director,  with  R.  A.  Fitts,  general 
manager  and  chief  engineer. 

RADIO  HOUSE  Inc.,  new  radio  pro- 
duction and  transcription  recording 

company,  has  opened  offices  at  18  E. 
50th  St.,  New  York.  Martha  Jayne 
Rountree,  former  advertising  agency 
executive  and  Walter  Royall,  formerly 
with  NBC,  head  the  organization. 
Telephone  number  is  Eldorado  5-1860. 

FTC  Actions 

CRAZY  WATER  Co.,  Mineral 
Wells,  Tex.,  has  been  ordered  by 
the  Federal  Trade  Commission  to 
stop  alleged  misrepresentations  in 
advertising,  via  radio  and  other 
media,  for  Crazy  Mineral  Water, 
Crazy  Water  Crystals  and  Crazy 
Fiz,  according  to  a  Dec.  21  FTC  an- nouncement. Charles  H.  Phillips 
Chemical  Co.,  New  York,  also  has 
been  cited  to  stop  certain  represen- 

tations in  radio  and  other  advertis- 
ing for  Phillips'  Milk  of  Magnesia 

Cleansing  Cream  and  Texture 
Cream;  Primrose  House  Sales  Co., 
New  York,  ordered  to  stop  certain 
representations  via  radio  and  other 
media  for  Delo  skin  cream.  The 
FTC  has  issued  complaints,  alleg- 

ing misleading  advertising  claims, 
against  The  Thomas  Management 
Corp.,  Chicago,  for  hair  prepara- 

tions and  treatment,  and  Hy-Pen 
Corp.,  Matoaka,  W.  Va.,  for  Hy- 

phen, proprietary.  Parker  Pen  Co., 
Janesville,  Wis.,  and  W.  A.  Sheaf- 
fer  Pen  Co.,  Fort  Madison,  la.,  re- 

cently cited  for  alleged  misrepre- 
sentations in  advertising  for  their 

"lifetime"  fountain  pens,  in  mid- 
December  answered  the  FTC  com- 

plaints, maintaining  that  the  pens 
will  last  for  the  lifetime  of  any 
purchaser  if  he  avails  himself  of 
the  provisions  of  the  advertised 
guarantees.  Fram  Coi^p.,  East  Prov- idence, R.  I.,  has  stipulated  to  stop 
certain  representations  for  the 
Fram  Oil  &  Motor  Cleaner. 

NOW    YOU    CAN  MAKE 

PRESTO  RECORDINGS 

NEW  PRESTO  8 8- A 

With  the  development  of  the  new  88-A,  50  watt  recording  amplifier. 
Presto  offers  you  for  the  first  time  a  completely  calibrated  instan- 

taneous recording  system.  The  frequency  response  of  the  88-A 
amplifier  is  matched  to  the  characteristics  of  both  the  Presto  1-C 
cutting  head  and  the  Presto  recording  disc.  Changes  in  response 
due  to  varying  groove  diameter  are  taken  care  of  by  the  Presto 
160- A  automatic  equalizer. 
Using  this  complete  system  you  can  make  Presto  instantaneous 

recordings  which  will  reproduce  a  frequency  range  from  50  to 
9,000  cycles,  uniformly,  from  start  to  finish. 

A  selector  switch  on  the  88-A  control  panel  pre-emphasizes  the 
high  frequency  response  to  match  the  NBC  Orthacoustic  or  either 
of  the  two  high  fidelity  lateral  reproducing  systems  now  standard- 

ized  in  most  broadcasting  stations. 
The  88-A  amplifier  has  a  gain  of 

85  db  providing  all  the  amplification 
necessary  between  your  program  lines 
or  preamplifiers  and  the  cutting  head. 
The  power  output  is  50  watts  with  1% 
distortion.  It  mounts  on  a  14"  x  19" 
rack  panel  and  has  a  built-in  power 
supply.  List  price  is  $2  50.00. 
Add  the  88-A  amplifier  and  Presto 

1-C  cutting  head  to  your  recording  in- 
stallation. The  results  will  be  a  revela- 

tion to  you.  Complete  specifications 
are  given  in  a  new  Presto  catalog  sheet 

just  issued. 

RECORDING  CORPORATION 

242  West  55th  Street,  New  York,  N.  Y. 

World't  Largttt  Manufaelufrt  of  Inslanlaneeut  Sound  Rocording  Equipmtnl  and  Discs 
L  
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Broadcasters  in  Canada  to  Consider 

Plan  for  a  Permanent  Paid  President 

THE  BEST/SELLING 

COMMUNICATIONS 

RECEIVER 

Here  is  one  of  the  many  reasons  for 

Hallicrahers  supremacy  in  the  amateur 

communications  field.  The  new  1941 

SX-28  gives  you  top  quality  perform- 

ance plus  the  finest  precision  crafts- 

manship obtainable. 

Check  all  these  improved  features!  15 

tubes — 6  bands — Frequency  range  550 

kc  to  42  mc. — Two  stages  preselection 

— Electrical  bandspread  on  ALL  BANDS 

including  international  short  wave  band 

— Calibrated  bandspread  inertia  con- 

trolled— Micrometer  scale  tuning  iner- 

tia controlled — Tone  and  AC  On-Off — 

Beat  Frequency  Oscillator — AF  Gain — 

RF  Gain — Crystal  phasing — Adjustable 

noise  limiter — Send-receive  switch — 80, 
40.  20  and  ID  meter  amateur  bands 

calibrated — Wide  angle  "S"  meter — 
Band  pass  audio  filter- — Improved  sig- 

nal to  image  and  noise  ratio — Push- 

pull  high  fidelity,  audio  output — 6 

step  wide  range  variable  selectivity — 

Phone  jack — Improved  headphone  out- 

put. Dimensions  20'/2"  x  10"  x  14%". 
Model  SX-28  with  crystal  and  tubes. 

$159.50. 

tJTe  li  a  1 1  i  c  r  a  F-f  e  r  s  inc. CHICACO,  U.S.A. 

<  USED  BY  33  GOVERNMENTS 

^^JS'  SOLD  IN  89 

By  JAMES  MONTAGNES 
THE  Canadian  Assn.  of  Broadcast- 

ers will  appoint  a  permanent  paid 
president  at  its  annual  meeting  in 
Montreal  Jan.  20,  according  to  Har- 

ry Sedgwick,  of  CFRB,  Toronto, 
CAB  president  for  five  years. 
"CAB  business  has  taken  an  in- 

creasing amount  of  time  in  the 
past  few  years,"  Mr.  Sedgwick 
said,  "and  the  directors  at  our  re- 

cent meeting  in  Montreal  consid- 
ered the  selection  of  a  person  suit- 
able to  carry  on  the  full  time  job 

of  president,  with  its  frequent  trips 
to  Ottawa  to  discuss  matters  with 
the  Canadian  Broadcasting  Corp., 
to  handle  an  increasing  amount  of 
details  with  agency  executives,  and 
an  increasing  amount  of  executive 
work  in  dealing  with  problems  pre- 

sented by  the  station  members." 
Rapid  Growth 

The  CAB  has  grown  under  Sedg- 
wick's guidance  from  a  small  group 

of  station  owners  to  an  organiza- 
tion embracing  practically  all  pri- 

vately-owned stations.  Problems  of 
operating  a  privately-owned  sys- 

tem and  a  government-owned  sys- 
tem as  the  CBC,  which  also  has 

control  over  the  private  stations, 
continue  to  grow.  With  the  advent 
of  BMI  (Canada)  Ltd.  duties  of 
the  CAB  president  have  increased 
materially. 

Canadian  broadcasters  have  not 
yet  been  fully  acquainted  with  the 
plan,  except  as  discussed  by  the 
CAB  directors  representing  east- 

ern and  western  Canadian  stations. 
The  directors  have  looked  over  the 
field  but  no  announcement  of  pos- 

sible appointees  has  been  made.  In- 
creased dues  to  pay  the  salary  of 

the  permanent  president  will  be 
discussed  at  the  conventions.  Dues 
were  doubled  at  the  1940  conven- 

tion, from  peak  quarter-hour  rate 
to  peak  half-hour  rate,  bringing  in 
about  $22,000  for  the  year. 

CBY  to  Get  1  Kw. 
CBY,  Toronto,  non-commercial  outlet 
of  the  Canadian  Broadcasting  Corp., 
i.s  to  be  increased  from  100  watts  to 
1,000  watts  by  February,  according  to 
a  report  from  the  executive  offices  at 
Ottawa.  A  new  site  is  being  acquired 
for  the  new  transmitter  outside  To- 

ronto. The  increase  in  power  is  re- 
ported to  assure  of  better  alternative 

sustaining  program  service  for  cover- 
age of  the  Toronto  area  when  CBL, " Toronto,  is  carrying  commercial  pro- 

grams. 

CHRIS  HANSEN  LABS.,  Canada, 
Toronto,  on  Jan.  13  starts  for  Junket 
thrice-weekly  transcribed  spot  an- 

nouncements on  18  Canadian  stations. 
Account  was  placed  by  A.  McKim 
Ltd.,  Toronto. 

WfFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

CANADA  BUYS  TIME 
Dominion  Will  Advertise  Its 

 Financial  Drives  

THE  Canadian  Government's  De- 
partment of  National  Revenue  in 

mid-January  will  start  the  first 
of  three  big  financial  campaigns 
using  radio  extensively.  The  first 
is  to  remind  Canadian  taxpayers 
that  wartime  income  tax  payments, 
starting  at  $750  for  single  and 
$1,500  for  married  persons,  can  be 
paid  on  the  installment  plan  with- 

out interest  if  first  payments  are 
made  in  January.  Final  plans  for 
the  campaign  are  not  yet  complete. 
The  income  tax  section  of  the  cam- 

paign is  being  placed  through  A. 
McKim  Ltd.,  McConnell  Eastman 
&  Co.,  and  Cockfield  Brown  &  Co. 
The  second  and  third  sections  of 
the  campaign  deal  with  the  sale  of 
war  savings  stamps  (25  cents), 
war  savings  certificates,  and  the 
third  war  loan.  Practically  all  ma- 

jor Canadian  agencies  will  take 
part  in  some  stage  of  the  campaign. 

Canada  Seeks  Tourists 

THE  Ontario  government  will 
spend  about  $300,000  in  the  next 
six  mouths  advertising  the  prov- 

ince as  a  haven  for  United  States 
tourists,  according  to  an  announce- 

ment by  Provincial  Premier  Mit- 
chell Hepburn.  The  campaign  will 

be  largely  in  conjunction  with  that 
of  the  Canadian  federal  govern- 

ment and  other  provincial  govern- 
ments. Just  how  much  of  the  cam- 

paign will  be  spent  on  radio  has 
not  yet  been  decided,  Broadcast- 

ing was  told  Dec.  20  by  Douglas 
Oliver,  director  of  the  Ontario 
Travel  &  Publicity  Bureau.  The 
British  Columbia  provincial  gov- 

ernment has  alloted  $146,595  for 
tourist  advertising,  according  to  a 
report  from  Vancouver. 

GEORGE  GRIM,  head  of  the  Min- 
neapolis Star-Journal  radio  depart- 

ment and  producer  of  People  Make 
News,  sponsored  bv  the  newspaper  on 
WCCO,  Minneapolis,  left  Dec.  26  via 
clipper  for  a  month's  vacation  in South  America.  Mr.  Grim  is  planning 
to  make  recordings  on  his  trip  with 
portable  equipment  he  is  taking  with 
him,  visiting  nine  cities  including  Rio 
de  Janiero,  Lima,  and  Buenos  Aires, 
and  returning  to  the  Twin  Cities  on 
Jan.  25. 

Canada  Limiting 

Sponsored  News Network  Stations  Must  Take 
Four  CBC  Reports  Daily 

THE  25  privately-owned  stations 
on  the  Canadian  Broadcasting 
Corp.  national  network  must  take 
at  least  four  of  the  six  daily  news 
broadcasts  to  be  furnished  by  CBC 
beginning  Jan.  1,  according  to  a 
letter  from  general  manager  Glad- 

stone Murray  to  the  station  opera- tors. 

In  his  letter  Murray  re-empha- 
sized that  none  of  the  CBS  news- 
casts, which  will  be  furnished  the 

network  stations  free  of  charge,  can 
be  sponsored  either  directly  or  in- 

directly. This  section  of  the  letter 
was  interpreted  as  a  warning  to 
station  operators  that  no  spot  an- 

nouncements could  be  used  in  prox- 
imity to  the  CBC  newscasts. 

Similarly,  under  the  new  plan, 
sponsored  newscasts  after  Jan.  1 
may  carry  only  an  institutional credit  line  and  cannot  be  tied  in 
with  spot  announcements  before 
or  after  the  news. 

Stations  not  on  the  network  may 
obtain  the  news  free  but  must  pay 
line  charges  where  necessary.  The 
four  "must"  newscasts  will  be  car- 

ried at  8  a.m.  and  1,  6  and  11  p.m. 
(ED ST).  The  other  news  periods 
will  be  at  10:55  a.m.  and  3:27  p.m. 

The  news  will  be  rewritten  by  a 
special  CBC  staff  from  the  reports 
of  British  United  Press  and  Cana- 

dian Press. 

Hovde  Heads  AMA 

DR.  HOWARD  T.  HOVDE,  as- 
sistant professor  of  marketing  in 

the  Wharton  School  of  Finance  & 
Commerce  of  the  U  of  Pennsylvania, 
on  Dec.  28  was  elected  president  of 
the  American  Marketing  Assn.  at 
the  association's  annual  convention 
in  Chicago.  He  succeeds  Dr.  Donald 
R.  G.  Cowan,  director  of  commercial 
research  of  Republic  Steel  Corp., 
Cleveland.  Other  AMA  officers 
elected  at  the  meeting  were  .Archi- 

bald M.  Crossley,  of  Crossley  Inc., 
vice-president,  and  Robert  F.  El- 

der, Lever  Bros.  Co.,  director. 
BUTHRAUFF  &  RYAN  has  signed  a 
five-year  contract  for  Radio  Coverage 
Reports  which,  according  to  Edgar 
Felix,  director  of  the  service,  is  the 
longest  term  research  contract  ever 
signed  in  the  broadcast  field.  C.  T. 
Ayres,  business  manager  of  the  agen- 

cy's radio  department,  handled  the deal. 

5000 

WBNX 

WATTS 
DAY  WNIGHT 

YOUR  BEST  NATIONAL  SPOT  BUY 

A  NEW  APPROACH  TO  THE  NEW  YORK  MARKET 
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SUPER  FM  PLANNED 

IN  WINSTON-SALEM 

A  SORT  OF  "super"  FM  station, 
which  would  have  a  primary  cover- 

age area  of  70,000  square  miles 
embracing  about  5,000,000  popu- 

lation, is  proposed  in  an  applica- 
tion filed  with  the  FCC  Dec.  19  by 

Gordon  Gxay,  broadcaster  and 
newspaper  publisher  of  Winston- 
Salem,  N.  C.  Mr.  Gray  is  the  li- 

censee of  WSJS,  and  is  also  iden- 
tified with  the  Reynolds  tobacco interests. 

The  application  is  for  location  of 
a  50,000-watt  FM  transmitter  on 
Clingman's  Peak,  6,600  feet  above sea  level  in  the  Mt.  Mitchell  area 
of  North  Carolina.  The  top  of  the 
antenna  would  be  the  highest  point m  the  United  States  east  of  the 
Rockies,  towering  6,875  feet.  The 
70,000-square  mile  area  encom- 

passed in  the  estimated  coverage 
includes  part  of  the  Southern  Ap- 

palachians, the  cotton  and  tobacco 
Piedmonts  and  the  Tennessee  Val- 

ley basin.  Service  would  be  ren- 
dered to  portions  of  seven  States  

North  Carolina,  South  Carolina, Georgia,  Tennessee,  Virginia,  West Virginia  and  Kentucky. 
Mr.  Gray  states  he  proposes  to 

operate  the  station  primarily  in  the 
particular  interest  of  the  region and  believes  it  would  be  an  impor- 

tant factor  in  accelerating  South- 
ern industrial  development.  Asso- 

ciated with  hfin  in  an  advisory  ca- 
pacity is  Lewis  Windmuller,  of Washington,  who  has  been  identi- 

fied with  radio  since  1920.  Engi- 
neering aspects  of  the  project  are under  supervision  of  Glenn  D.  Gil- 

lett,  consulting  radio  engineer,  and Reed  T.  Rollo,  Washington  attor- ney, is  counsel. 

FCC  Grants  Extensions 
For  Licensees  of  FM 
DESIGNED  to  facilitate  FM's 
transition  from  experimental  to commercial  operation,  the  FCC  on Dec.  19  announced  it  will  author- 
ifn'j  "°"  appropriate  request",  a 60-day  extension  of  experimental I'M  licenses  due  to  expire  auto- matically Jan.  1.  The  plan  was  an- 

nounced after  it  was  indicated  more time  would  be  needed  in  some  cases to  switch  from  an  experimental  to a  regular  program  basis. 
The  Commission  indicated  it 

would  deny  permittees'  requests for  temporary  authority  to  broad- cast commercially  unless  it  is  shown 
the  permittee  has  complied  substan- 

tially with  the  terms  of  his  permit. However,  special  temporary  au- 
thority will  be  granted  for  bona nde  technical  experimentation  in connection  with  construction  of  FM stations,  the  FCC  stated.  At  the 

time  of  the  announcement,  the  FCC had  granted  a  total  of  25  commer- 
cial FM  licenses,  with  33  experi- 

mental FM  licenses  outstanding. 

FM  Shown  Police 
WHEN  the  American  Police  Com- 

munication Oflficers  met  in  early December   at   Orlando,   Fla.,  FM 
played  an  important  part  in  the 
convention.  GE  engineers  staged  a demonstration  of  interference-free 
service.  Members  of  APCO  heard 

•  description  of  GE  field  tests  show- 
,  ing  FM  coverage,  readability,  lack 
I  of  noise  and  interference  as  well as  operation  of  stations  on  the  same 
channel.    Police    and    utility  FM 
equipment  were  on  display. 

FM  HISTORY  was  made  recently 
at  W2X0R,  FM  adjunct  of  WOR, 
Newark,  when  the  first  contract  for 
an  FM  commercial  broadcast  was 
signed  on  behalf  of  Longines-Witt- 
nauer  Co.  In  the  W2X0R  control 
room,  presumably  to  carry  out  the 
symbolic  impression,  J.  R.  Poppele 
(left),  WOR  chief  engineer,  and 
Theodore  C.  Striebert,  vice-presi- 

dent and  general  manager  of  the 
station,  watch  as  Fred  Cartoun, 
vice-president  of  Longines  -  Witt- 
nauer,  applies  the  fine  Spencerian 
flow  to  a  contract  calling  for  Lon- 

gines evening  time  announcements 
on  W2X0R  for  the  year  1941. 

A  NEW  weekly  series  dramatizing  the 
legends  of  cities,  titled  Tale  of  a  City, 
produced  by  the  NTA  Radio  Workshop 
and  written  by  Frances  Joselyn  has 
been  started  on  WNYC,  New  Tork 
municipal  station.  Series  is  heard  Sat- 

urdays, 3  :30-3  :45  p.m. 

Test  your  campaigns  in  a  dual  marltet — BOTH  agricultural  and  industrial.  WSOY 
gives  you  coverage  of  such  a  market. 

250  WATTS -1310 -FULLTIME  • 

FM  for  Deaf 
INTERESTING  sidelight  of 
FM  reception  is  the  fact  that 
many  persons  hard-of -hear- 

ing find  that  FM's  high-fidel- i  t  y  characteristics  enables 
them  to  hear  programs  with 
much  less  effort,  according  to 
FM  Broadcasters  Inc.  Al- 

though unable  to  enjoy  much 
of  ordinary  radio  broadcasts, 
poor  hearers  may  actually 
hear  a  considerable  portion 
of  FM  broadcasts  without  ef- 

fort. This  results  from  a  con- 
dition in  many  types  of  deaf- 

ness where  the  shriller  notes 
are  more  readily  detected  by 
sub-normal  hearing.  FM,  vdth 
a  tonal  range  approximately 
three  times  that  of  ordinary 
broadcasting,  provides  these 
higher  notes,  which  are 
sheared  off  in  regular  broad- casting. 
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*  This    new    Turnstile    FM  j 

Radiator  is  newer  than  FM  it- 
self. Results  of  tests  indicate 

it  to  be  a  revolutionary  de-  tjl 
velopment  important  to  every 

station  planning  FM  transmis- 
sion. Already  proven,  pro- 

duction is  now  under  way, 
and  the  technical  facts  are 

available   today.   Write  at 
once  to  JOHN  E.  LINGO  &  | 

SON,  Inc.  Dept.  B-1,  Cam-  | 
den.  New  Jersey.  (Please  in-  | 

dicate  proposed  FM  frequen- 
cy and   power  in  inquiry.) 
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f'^  PROGRAMS 

USING  South  American  talent
 playing  the  night  clubs  in 

town,  WIP,  Philadelphia, 
has  inaugurated  A  Night  in 

Havana,  weekly  variety  show  fea- 
turing authentic  Latin  American 

music  and  song.  Sergio  Oria, 
Cuban  producer,  designed  the 
series  and  acted  as  master  of  cei  e- 
monies  on  the  initial  show.  To  ke(  ■) 
the  Latin  American  spirit  intaci, 
Joe  Frasetto,  WIP  mtisical  directo] , 

dropped  his  first  name  in  favor  oi' "Jose". 

Ladies'  Interests 
GIVING  time  to  philanthropic  or- 

ganizations and  featuring  a  weekly 
interview  with  a  career  woman,  the 
daily  Milady's  Mirror  on  KSAN, 
San  Francisco,  is  built  around  sub- 

jects slanted  to  feminine  listeners. 
The  quarter-hour,  conducted  by 
Jean  Anderson,  after  only  a  short 
time  on  the  air,  has  10  sponsors  on 
a  participating  basis. 

Safe  Sports 
DEVOTED  to  safety  in  sports. 
Play  Safe!  has  started  on  WOR, 
Newark.  Presented  with  the  coop- 

eration of  the  Center  for  Safety 
Education  of  New  York  U,  the  pro- 

gram features  noted  athletes  and 
coaches  who  tell  listeners  how  to 
enjoy  sports  safely. 

We're  Not  Braggin'. .  muck/ 
If  you  believe  in  surveys  —  a 
had  nothing  to  do  with  it,  paid 

MANHAHAN  % 

UTCMif.SON, 

iwiCHITA 
OPRAH  cCMfi';.jTE fJOEPf  ̂ OEM:E  • 

ARKAfJSAS  C'TV^  CO-'fEVV.tLt^ 
•f 60 ions 
—4 

PONCA  cm. 

1^" 
K  L  A M  A 

CBS 
to  1  MV/M 

•    5000  DAY    •    CP  5000  NIGHT 

you    should    believe   this    one    because  KFH 
'nary  a  penny    then  look  over  the  most recent  1940  Audience  Survey  for  the 

state  of  Kansas.  Note  particularly  that  in 
Wichita— that  booming  market  in  Kan- 

sas—that more  than  twice  as  many  people 
prefer  KFH  to  any  other  Wichita  station, 
that  KFH  is  the  preferred  selection  of 
more  people  than  the  other  two  sta- 

tions combined.  From  there  on  it 
BhouIdn''t  take  much  figuring  to  under- stand why  KFH  should  be  included  on 
your  schedules.  Wire  for  availabilities 
on  ,  .  .  "The  Wichita  Station  with  the 

Programs !" That  Selling  Station  for  Kansas 

KFH 
WICHITA 

The  Only  Full  Time  CBS  Outlet  for  Kansas 
•    CALL  ANY  EDWARD  RETRY  OFFICE 

Gratitude 

WHEN  TOM  SLATER,  who 
announces  and  directs  the 
MBS  series,  This  Is  Fort  Dix, 
looked  over  his  mail  the 
morning  after  the  initial  pro- 

gram, broadcast  from  the 
Army  camp  Dec.  15,  the  first 
envelope  was  a  communica- tion from  the  United  States 
Government.  Briskly,  Slater 
tore  open  the  envelope,  ex- 

pecting it  might  contain  a 
letter  of  thanks  from  the 
Army  for  the  Sunday  pro- 

gram. Inside,  Slater  (Order 
No.  169)  found  one  of  those 
questionnaires  which  the 
lower  draft  number  holders 
are  receiving  these  days! 

Practice  for  Stenos 

PRACTICE  dictation  for  stenogra- 
phers and  commercial  students  is 

given  thrice-weekly  on  the  What's Your  Speed  feature  of  WINX, 
Washington.  The  show,  conducted 
by  Polly  Pettner,  shorthand  expert, 
combines  speed  tests  for  stenos 
with  commercial  plugs  for  spon- 

sors. It  is  planned  to  sell  the  10- 
minute  program  on  a  participating 
basis,  with  Miss  Pettner  dictating 
100-word  commercials  at  various 
specified  speeds.  Other  shows  on 
the  new  WINX  include  Wings 
Over  Washington,  transcribed  air- 

port interviews  with  visiting  celeb- 
rities; Make  a  Wish,  daily  man-on- 

street  show  incorporating  the  usual 
personal  queries  and  topics  of  the 
day  with  an  invitation  to  each  par- 

ticipant to  express  his  fondest 
wish,  awarding  theatre  tickets  to 
participants ;  Motorola  News 
Nightcap,  midnight  to  1  a.m.  news 
feature  on  which  three  20-minute 
editions  of  INS  news  are  repeated 
nightly,  one  after  the  other,  so  list- 

eners may  tune  in  for  any  20-min- 
ute period  during  the  hotir  and  get 

a  complete  news  summary. ^      ̂   ^ 

Prize  Plus  Bonus 
NEW  SLANT  on  the  telephone 
giveaway  idea  is  provided  by  It's 
a  Gift,  new  five-weekly  quiz  series 
sponsored  by  Palace  Credit  Cloth- 

ing Store  on  KQV,  Pittsburgh. 
Using  three  announcers,  handling 
three  paddle  wheels,  and  a  city 
directory,  the  program  each  even- 

ing names  a  winner,  who  need  not 
necessarily  be  a  listener.  Each  win- 

ner is  notified  by  telegram,  and 
when  he  presents  the  telegram  to 
the  sponsor  the  following  day  re- 

ceives $15.  If  the  winner  hears  the 
program  and  calls  KQV  within  30 
minutes  after  the  program,  he  re- 

ceives an  extra  $5. 
*      *  * 

Right  from  Camp 
OKAYED  by  the  War  Department, 
WOAI,  San  Antonio,  has  started  a 
new  weekly  series  from  Fort  Sam 
Houston  tracing  the  activities  of 
military  trainees.  Announcer  Hoyt 
Andres  each  week  conducts  inter- 

views with  groups  of  trainees, 
showing  the  advancement  made  by 
the  men  as  they  take  up  various 
phases  of  training 

AGONIES  of  fatherhood  were  too 
much  for  Ray  Rhodes,  account  ex- 

ecutive of  KPO-KGO,  San  Fran- 
cisco. Waiting  up  for  a  4  a.m.  ar- rival of  his  first  offspring,  a  girl, 

he  trod  wearily  to  work  with  the 
usual  cigars  and  candy.  A  mimeo- 

graphed slip  of  paper  offered  sta- 
tistics on  the  new  Elizabeth  Louise 

Rhodes.  Here  is  Ray,  hard  at  work 
after  passing  around  the  memen- 
toes. 

*  *  * 

Shoes  for  Britain 

COMBINING  business  with  char- 
ity, KFXM,  San  Bernardino,  Cal., 

recently  carried  a  special  program 
tying  in  British  relief  with  a  sale 
at  the  sponsoring  shoe  store.  Be- 

side a  large  barrel  located  at  the 

store  entrance,  KFXM's  Sidewalk Reporter  interviewed  passersby  on 
their  sentiments  on  aid  to  Great 
Britain.  Townspeople  were  invited 
to  drop  usable  foot  apparel  into  the 
barrel  for  shipment  to  the  British, 
with  the  store  allovdng  up  to  $2 
off  on  purchases  for  any  old  pair 
of  shoes  turned  in. 

^      ̂   H< Wired  Requests 
LATEST  promotion  stunt  by  Pep 
Boys,  auto  accessory  chain,  for  its 
all-night  recorded  Dawn  Patrol  on 
WIP,  Philadelphia,  is  to  dedicate 
a  different  night  of  the  week  as  a 
salute  to  the  various  towns  and 
cities  in  the  coverage  area.  How- 

ever, instead  of  announcer  Mort 
Lawrence  reading  off  the  particular 
Chamber  of  Commerce  pronounce- 

ments, the  residents  of  the  town  are 
called  upon  to  exploit  the  merits 
of  their  city  through  telegraphed 
requests.  Giant  telegrams,  calling 
attention  to  this  new  feature,  have 

been  posted  at  all  the  sponsors' branch  stores  in  the  area. 
*  *  * 

Music  &  Adventures 

AN  ORIGINAL  children's  fantasy, 
Tink,  Beetle  &  Mouse,  on  Dec.  21 
had  its  premier  performance  on 
WJJD,  Chicago,  under  direction  of 
Sally  Thorson.  Featuring  original 
music  sung  by  a  leading  soprano 
of  the  Chicago  Opera  company,  the 
children's  series  is  based  upon  the 
unusual  adventures  of  Tink,  a 
white  kitten.  Beetle,  a  beetle,  and 
Mouse,  of  course,  a  mouse. 

Test  Your  Program  Over 

WJBC 
BLOOMINGTON,  ILL. 

Central  Illinois  —  one  of 
America's  three  richest  ag- . ricultural    markets;  center] 
of  the  hybrid  corn  industry. 
380,600    responsive  people live  in  radio  homes  in  tha 
primary   area   of  WJBC. Test  over  WJBC   1200  K. 250  W. 

Noll.  Rep.:  COX  &  TANZ 
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Name  the  Window 

COOPERATIVELY  sponsored  on 
WEBQ,  Harrisburg,  111.,  is  the  new 
Wheel  of  Fortune  quiz  show.  Each 
day  during  the  week  a  large 
"Wheel  of  Fortune"  is  placed  in 
the  window  of  a  different  sponsor. 
On  each  program  a  name  is  picked 
at  random  from  the  telephone  di- 

rectory and  the  number  called.  If 
the  person  answering  can  tell 
where  the  wheel  was  displayed  the 
previous  day,  he  receives  a  mer- 

chandise award. 

From  Virginia  Bases 
AIRED  from  various  military  bass 
in  Virginia,  and  featuring  talents 
of  soldiers,  sailors,  marines  and 
other  service  men,  Okay,  America 
has  been  started  on  WRVA,  Rich- 

mond. Guest  stars  from  Tidewater 
Talent  Time  also  are  occasionally 
heard  on  the  program,  broadcast 
before  audiences  of  service  men. 
Impromptu  entertainment  by 
WRVA  talent  follows  each  broad- 

cast. Joe  Brown  presides  as  m.c. 
*  *  * 

Thine  is  Mine 
INSPIRED  by  the  recent  destroyer- 
base  deal  between  the  United  States 
and  Great  Britain,  the  British 
Broadcasting  Corp.  has  started  a 
news  series,  Your  Good  Name  is 
Mine.  Francis  Dillon  takes  a  re- 

cording van  to  various  communi- 
ties after  which  the  over-age  de- 

stroyers have  been  named,  all  of 
which  have  the  same  name  as  an 
American  town,  and  there  records 
interviews  with  local  citizens. 

^  ^  * 

Camp  Talent 
COLOR  and  human  interest  of 
army  life  are  reflected  in  the  new 
Soldier-All  Talent  feature,  origi- 

nated Sundays  from  Camp  Ord, 
near  Monterev,  Cal.,  by  KFRC,  San 
Francisco,  for  Don  Lee-MBS.  The 
entire  program  is  built  around  tal- 

ent selected  from  troops  stationed 
at  Camp  Ord.  The  San  Francisco 
Examiner  is  sponsoring  the  local 
presentation  on  KFRC. 

*  *  * 
Title  Clues 

LISTENERS  to  the  Musical  Mys- 
teries weekly  quiz  program  on 

WINS,  New  York,  can  win  prizes 
and  tickets  to  future  broadcasts  if 
they  correctly  solve  a  dramatized 
mystery,  with  the  clue  contained 
in  the  title  of  a  popular  tune  played 
by  the  orchestra.  Patricia  Ellis, 
screen  star,  is  "mistress  of  quiz" 
for  the  program. 

Folksy  Stuff 
SPONSORED  by  Georgia  Power 
Co.  as  an  institutional  project.  Just 
Home  Folks  on  WGST,  Atlanta,  is 
a  five-weekly  dramatic  serial  stres- 

sing the  homey  angle.  Scripted  and 
produced  by  Amanda  H.  Barnes, 
the  series  uses  Atlanta  talent  only. 
After  eight  weeks  on  the  air,  the 
feature  drew  more  than  2,500  let- 

ters in  a  name-the-twins  contest 
offering  a  $100  first  prize. 

FRESH  FARM  NEWS 

WNAX  Reporter  Goes  Right 

 To  the  Colleges  

A  BETTER  method  of  bringing 
its  farm  listeners  the  latest  farm 
developments  has  been  undertaken 
by  WNAX,  Yankton,  S.  D.  and  its 
farm  service  director,  Charles  Wor- 

cester. The  station  first  sent  Wor- 
cester on  a  six-day  inspection  trip 

to  the  State  agricultural  college 
where  he  talked  with  professors 
and  research  workers  carrying  on 
experimental  work.  In  many  cases 
Worcester  was  able  to  obtain  in- 

formation on  various  experiments 
affecting  Midwestern  farmers  that 
had  never  before  been  made  public. 

Daily  transcriptions  were  made 
and  used  on  the  station  while  he 
was  away.  On  the  transcribed  pro- 

grams Worcester  attempted  to  in- 
terpret the  efforts  of  scientists  and 

farm  specialists  in  terms  of  their 
practical  value  to  farm  listeners. 

The  feature  proved  so  popular 
with  WNAX's  big  farm  audience 
that  similar  inspection  trips  have 
been  scheduled  at  four  other  agri- 

cultural  schools   in   the  station's 

National  Spotlight 
RADIO  entertainers  who  have  at- 

tained great  popularity  in  the  San 
Francisco  area,  but  are  unknown 
to  America  at  large  are  brought 
into  the  national  spotlight  in  a  new 
program,  Hidden  Stars,  featuring 
Orrin  Tucker's  orchestra  and  Bon- 

nie Baker,  on  KGO,  San  Francisco, 
and  NBC-Blue.  Listeners  in  the 
bay  region  are  asked  to  vote  for 
their  favorite  local  radio  personali- 

ties. The  winning  act  in  each  city 
is  then  brought  to  Chicago,  New 
York  or  wherever  the  program 
originates  for  the  network  broad- cast. , 

*  *  * 

Soldiers'  Quiz 
ORIGINATING  at  the  recreation 
center  of  Fort  Bliss,  the  weekly  30- 
minute  Mental  Maneuvers,  quiz  se- 

ries presenting  four-man  teams 
from  troops  at  the  fort,  is  spon- 

sored by  Popular  Dry  Goods  Co.,  on 
KROD,  El  Paso,  Tex.  Quiz  mate- 

rial is  of  general  nature,  with  each 
contestant  selecting  his  subject. 
Sponsor  awards  high  and  low-score 
prizes.  Program  is  designed  to  en- 

tertain resident  soldiers  and  to  ac- 
quaint local  citizens  with  military life. 

*  *  * 

Movie  Quiz 

MINUTE  MOVIE  MYSTERY  is  a 
new  wrinkle  in  the  weekly  Agnew- 
Surpass  Shoe  Stores  Fun  Parade 
on  CFRB,  Toronto.  The  studio  audi- 

ence is  given  a  one-minute  quiz_  to 
identify  former  names  of  moving 
picture  stars  with  their  present 
screen  names.  The  producers,  Dick- 

son &  Ford,  Ltd.,  find  women  know 
most  of  the  names,  while  men  in 
the  audience  come  but  a  poor  sec- 

ond. There  is  a  $1  prize  for  the 
correct  answers. 

WPTF 
going  50,000  watts, 

soon! 

From  the  Street 

THE  six-weekly  street  interview 
series.  Boy  Greets  Girl,  on  WIBC, 
Indianapolis,  has  been  renewed  for 
another  year  by  the  local  William 
M.  Leonard  Garment  Cleaners. 
Jane  Day  and  Bill  Schingel  each 
weekday  morning  at  11:45  a.m. 
take  up  a  station  in  front  of  the 
English  Theatre  on  downtown 
Monument  Circle  and  interview 
passersby,  giving  theatres  passes 
and  cigarettes  as  prizes  for  correct 
answers  to  questions. 

Orchids  for  You 
AN  ORCHID  a  day  is  given  away 
on  a  new  series  sponsored  daily  by 
Brunswick  Floral  Shop  on  WCLE, 
Cleveland.  Sponsor  each  day  selects 
the  outstanding  local  personality 
in  the  news  and  sends  him  the  daily 
orchid  by  special  messenger  imme- 

diately after  announcing  the  name 
on  the  program.  The  five-minute 
daily  program  features  recorded 
music  and  talks  on  flowers.  Gregory 
&  Bolton  Adv.  Agency,  Cleveland, 
handles  the  account. 

Maestro's  Moments 
A  NOVEL  feature  of  the  WOR, 
Newark,  daily  Danceland  program 
of  recorded  music,  conducted  by 
Eugene  King,  is  a  weekly  Saturday 
afternoon  forum  called  Off  the  Rec- 

ord, in  which  three  topnotch  or- 
chestra leaders  or  men  from  their 

bands  are  brought  together  for  an 
informal  roundtable  session.  The 
music  men  swap  anecdotes,  criticize 
each  other's  recordings,  and  com- ment on  new  trends  in  popular music. 

WSB  Scholarships 

WSB,  Atlanta,  cooperating  with 
the  Georgia  Bankers'  Assn.,  is  of- 

fering young  Georgia  farmers  a minimum  of  20  scholarships  for  an 
eight-week  farm  short  course  at 
the  U  of  Georgia  College  of  Agri- 
cult.  At  least  two  scholarships  are 

to  be  awarded  in  each  of  Georgia's 10  Congressional  districts  for  the 
Jan.  6-Feb.  28  course.  Value  of  the 
awards,  covering  expenses  of  the 
course,  is  expected  to  be  about  $50 
each.  The  offer  is  open  to  young 
farmers  over  18  years  of  age. 

ILKA  CHASE,  who  is  heard  on  the 
NBC-Blue  program  Luncheon  at  the 
Waldorf  for  Camel  cigarettes,  is  con- 

sidering a  series  of  movie  shorts  based 
on  the  radio  series. 

WDRC 
CONNECTICUT'S  PIONEER  BROADCASTER 

2  Resol
utions 

,    two    timely  
New 

Here    are    *>"°         ,  ResoWe 

Year's  ResoluV.ons^ 

,o  sell  the  r.ch 
 Hartt '\rtlU  »  "or  you.

 

,  station  that  .  aJver- 

iSnr-tci
ty. 

,os-.c  CBS  *o
r  Cor^necticut 

JOHNNIE  O'HARA 

6,812  quarter  hours 
of  sportcasts  for  four 
consecutive  years 

with  KWK  and 
not  one 
sustaining. 

vl5^   RALEIGH,  in  the  Center  of  North  Carolina 

FREE  Cf  PETERS,  Inc.,  National  Representatives 
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FRED  BECKER,  onetime  production 
manager  of  KROY.  Sacramento,  and 
more  recently  in  charge  of  sales  pro- 

motion and  special  events  announcer 
of  KARM,  Fresno,  has  been  ap- 

pointed radio  director  of  Heintz,  Pick- 
ering &  Co.,  Los  Angeles  agency. 

JACK  GALE,  formerly  account  execu- 
tive of  Ivar  F.  Wallin  &  Staff.  Los 

Angeles  agency,  has  joined  Chas.  H. 
Mayne  Co.  in  a  similar  capacity. 

M.  F.  THOMAS,  formerly  of  Brown 
&  Thomas  Adv.  Corp..  New  York,  and 
Harvey  Kneeland.  formerly  with  Wil- 

liams &  Saylor,  Xew  York,  are  presi- 
dent and  vice-president,  respectively, 

of  a  new  advertising  agency,  which 
has  assumed  the  name  of  Husband  & 
Thomas,  dissolved  some  two  years 
ago.  Offices  are  at  350  Madison  Ave., 
New .  York ;  telephone  is  Vanderbilt 
6-5235. 

JACK  VAN  NOSTRAND,  Young  & 
Rubicam  Inc.,  Xew  York  production 
supervisoi',  is  in  Hollywood  for  confer- 

ences with  Glenhall  Taylor,  agency 
producer  of  the  CBS  Silver  Theatre, 
sponsored  by  International  Silver  Co. 

TOM  LEWIS,  radio  production  man- 
ager of  Young  &  Rubicam  Inc.,  Xew 

York,  is  in  Hollywood  to  check  on 
sponsored  programs  serviced  by  that 
firm,  and  also  for  conferences  with  Joe 
StaufEer,  agency  manager  in  that  city. 
JERROLD  C.  ARXOLD,  has  been 
named  executive  vice-president  of  Lo- 

gan and  Rouse  Inc.,  Los  Angeles.  Miss 
Van  Davis  has  been  named  a  vice- 
president,  moving  up  from  account 
executive.  The  agency  also  announces 
that  it  has  taken  over  the  entire  14th 
floor  of  Pacific  Finance  Bldg. 

Northrup  Returns 

LORRY  R.  NORTHRUP,  for  the 
last  two  years  account  executive  of 
RuthraulT  &  Ryan,  Chicago,  and 
previous  to  that 
with  BBDO  and 
Charles  Daniel 
Frey  Co.,  Chi- 

cago, on  Dec.  16 
was  appointed 
manager  of  the 
Chicago  office  of 
Erwin,  Wasey  & 
Co.  The  new 
move  reunites 
Mr.  Northrup 
with  the  agency  Mr.  Northrup 
with  which  he  was  connected  with 
for  12  years,  1918-30.  Mr.  North- 

rup succeeds  W.  L.  Marshall,  re- 
signed. 

DIAXA  BOURBOX,  Xew  York  pro- ducer of  Ward  Wheeloek  Co.,  was  in 
Hollywood  to  produce  the  Dec.  20 
CBS  Camphell  Playhouse,  under  spon- sorship of  Campbell  Soup  Co.  The 
pre-Christmas  program,  for  the  sixth 
consecutive  year,  featured  Charles 
Dickens'  A  Christmas  Carol,  with 
Lionel  Barrymore  in  his  traditional 
role  of  Ebenezer  Scrooge. 

HELEX  L.  ENXIS,  for  the  last  seven 
years  in  the  San  Francisco  office  of 
X.  W.  Ayer  &  Son,  has  jdined  the  Leon 
Livingston  Adv.  Agency,  San  Francis- 

co, in  charge  of  radio,  newspaper  and 
magazine  copy. 

DAKE-JOHAXET  ADV.  AGENCY, 
Los  Angeles,  has  moved  to  6103  Mel- 

rose Ave.,  Hollywood. 

S.  G.  ALEXAXDER,  radio  director 
of  Weiss  &  Geller.  Xew  York,  is  the 
father  of  a  daughter,  born  Dec.  15  at 
the  Brooklyn  Jewish  Hospital. 

THERE'S  A  NEW 

L-A»W 

for 

NEW  ENGLAND 

COVERAGE! 

DAVID  D.  CHRISMAN,  formerly 
director  and  commercial  manager  of 
the  Miller  Broadcasting  System,  New 
York,  tape  recording  firm,  has  been 
appointed  vice-president  of  Raymond 
Spector  Co.,  X^ew  York,  and  director 
of  the  agency's  radio  activities. 

ALBERT  P.  ZABIN  has  been  ap- 
pointed vice-president  of  Jasper, 

Lynch  &  Fishel  Inc.,  New  York.  The 
firm  of  Albert  P.  Zabin  Advertising 
Agency,  New  York,  of  which  Mr. 
Zabin  was  president,  has  been  dis- solved. 

H.  J.  RICHARDSOX,  for  a  number 
of  years  vice-president  in  charge  of sales  of  the  Chicago  Recording  Co., 
early  in  December  was  appointed  as- sistant to  Freeman  Keyes,  president 
of  Russel  M.  Seeds  Adv.  Agency, 
Chicago. 

C.  JERRY  SPAULDING  Inc.  is  the 
new  name  of  the  agency  formerly 
known  as  Otis  Carl  Williams  Inc., 
Worcester,  Mass.  The  business  was 
purchased  several  years  ago  by  Mr. 
Spaulding  but  the  name  had  never been  changed. 

E.  J.  HUBER,  former  partner  of 
Huber  &  Creeden,  Boston,  has  joined 
Glaser-Gottschaldt  Inc.,  that  city,  as 
production  manager.  Mr.  Huber  came 
to  Boston  originally  from  New  York 
to  join  the  P.  F.  O'Keefe  Adv.  Agency. 

JOSEPH  KENNELLY,  formerly  in 
the  western  division  headquarters  of 
Canada  Dry  Ginger  Ale,  Los  Angeles, 
has  been  transferred  to  X"'ew  York  as assistant  to  W.  S.  Brown,  advertising manager. 

JOSEPH  H.  CARO,  the  last  week  in 
December  was  appointed  a  vice-presi- 

dent of  Earle  Ludgin  Inc.,  Chicago. 
For  the  last  five  years  he  has  been  as- 

sociated with  the  agency  as  an  account executive. 

JAMES  W.  BRIDGE,  for  the  last 
five  years  production  manager  of 
BBDO,  Chicago,  on  Jan.  1  was  given 
the  additional  duties  of  space  buyer. 
He  succeeds  Joseph  C.  Lieb,  who  has 
joined  the  Chicago  sales  staff  of  Good Housekeeping. 

GERALD  M.  HELMAX,  for  the  last 
three  years  copy  chief  and  account 
executive  of  L.  W.  Ramsey  Adv.  Co., 
Chicago,  on  Jan.  1  becomes  vice-presi- 

dent of  Lane,  Benson,  McClure,  Chi- cago agency. 

ALEX  RUBEN,  former  promotion 
and  merchandising  manager  of  KFWB, 
Hollywood,  has  joined  United  Service 
Adv.  Agency,  New  York,  as  manager 
of  its  radio  department. 

H.  C.  SKINNER,  manager  of  the 
Winnipeg  office  of  Norris-Patterson 
Ltd.,  advertising  agency,  is  recovering 
from  a  severe  illness. 

Owned    and    Operated  by 
HILDRETH  &  ROGERS  CO. 

Publishers  of 
LAWRENCE  DAILY  EAGLE 
and  EVENING  TRIBUNE 

WL  AW 

LAWRENCE,  MASS. 

GETCHELL  VICTIM 

OF  LONG  ILLNESS 
J.  STIRLING  GETCHELL,  41, 
president  of  the  advertising  firm 
bearing  his  name,  died  in  New  York 
Dec.  18  of  a  streptococcus  infec- tion which  had  confined  him  to  the 
hospital  since  last  March.  Mr. 
Getchell  in  1931  organized  his  own 
agency,  which  eventually  developed 
into  one  of  the  ten  leading  agencies 
in  the  country. 
A  veteran  of  the  World  War, 

Mr.  Getchell  got  a  minor  agency 
job  when  he  was  mustered  out  of 
the  Army  in  1919,  thereby  starting 
his  meteoric  rise  in  the  advertising 
field,  which  included  associations 
with  Lord  &  Thomas,  J.  Walter 
Thompson  Co.,  and  Lennen  & 
Mitchell.  Mr.  Getchell  is  survived 
by  his  wife,  the  former  Miss  Sarah 
Paschall  Davis,  daughter  of  Nor- 

man Davis,  chairman  of  the  Ameri- 
can Red  Cross,  and  by  three  sons, 

the  youngest  born  Oct.  19,  1940. 

Operating  full  time  with  5000  watts 
power,  WLAW  is  now  a  "MUST"  in every  New  England  radio  plan.  Be 
sure  to  add  WLAW  to  YOUR  New 
England  list  to  reach  this  rich  market 
of  nearly  3,000,000  people. 

yational  R-epresentatives 
THE  KATZ  AGENCY,  Inc. 

New  York    •   Chicago    •   Detroit    •   Atlanta    *  Kansas 
City    *   Dallas    '   San  Francisco 

WFMJ 

has  more  listeners 

than  any  other 

station    heard  in 

Youngstown. 

Ryan  Named  to  CAB 
F.  B.  (Barry)  RYAN  Jr.,  vice- 
president  of  Ruthrauff  &  Ryan,  has 
been  appointed  a  meinber  of  the 
governing  committee  of  the  Coop- erative Analysis  of  Broadcasting. 

Mr.     Ryan  was 
appointed  by  the American  Assn. 
of  Advertising 
Agencies,  raising 

the  AAAA  mem- 
j-p-%         bership   on  the 

d^is*""  ~         committee  to three  and  placing 

^§  J^^H    it  on  a  parity 
with  the  Assn.  of 

National  Adver- 
Mr.  Ryan       tisers.  Committee 

controls  the  CAE's  operations  on behalf  of  advertisers  and  agencies 
for  the  determination  of  the  rela- 

tive popularity  of  commercial  ra- 
dio  programs.   The   six  members 

now  include  D.  P.  Smelser,  Procter 
&  Gamble  Co.,  chairman;   C.  H. 
Lang,  General  Electric  Co.,  and  A. 
Wells  Wilbor,  General  Mills,  repre- 

senting the  ANA;  George  H.  Gal- 
lup, Young  &  Rubicam;  L.  D.  H. 

Weld,  McCann-Erickson ;  Mr.  Ryan, 
representing  the   AAAA.   A.  W. 
Lehman  is  the  CAB  manager. 

Study  Coast  Survey 
WALTER  BURKE,  radio  director  of 
McCann-Erickson,  San  Francisco,  has 
been  appointed  chairman  of  a  commit- tee of  advertising  men  to  study  means 
to  extend  the  Hooper  survey  service 
on  the  Pacific  Coast.  Plans  are  being 
mapped  for  a  report  covering  a  two- month  average.  At  present  the  Hooper 
service  on  the  Coast  covers  a  three- month  average. 

WASHINGTON'S  1st 
24-HOUR  STATION! 
Affiliated  with  Mutual  Broadcasting  System 

lOOO  WATTS 
National  Representatives 
INTERNATIONAL 
RADIO  SALES 

WASH.,  D.  C. 

Page  52  •  January  I,  1941 BROADCASTING  •  Broadcast  Advertising 



Hixson-O'Donnell  Opens 
In  N.  Y.  With  Sinclair 

And  Richfield  Accounts 

WITH  Hixson-O'Donnell  Adv.,  Los 
Angeles,  having  been  appointed  to 
service  accounts  of  Sinclair  Refin- 

ing Co.  (H-C  gasoline  and  Opaline 
motor  oil),  and  Richfield  Oil  Corp. 
of  New  York,  the 
agency  on  Jan.  2 
will  open  New 
York  offices  in 
the  International 
Bldg.,  19  W.  50th 
St. 

Incorporated 
under  the  firm 
name  of  Hixson- 
O'Donnell  Adv.  of 
Delaware,  officers 
are  G.  K.  Breit- 
enstein,  president;  Robert  M.  Hix- 
son,  vice-president;  Sylvester  M. 
Morey,  vice-president  and  general 
manager;  W.  G.  Carmody,  secre- 

tary-treasurer, and  Thomas  E.  Orr, 
assistant  secretary.  Morey  was 
formerly  advertising  manager  of 
Sinclair,  and  Orr  his  assistant.  J. 
M.  Nichols  Jr.,  and  L.  B.  Van 
Doren,  joining  the  agency  in  execu- 

tive positions  and  as  directorate 
members,  were  account  executives 
of  Federal  Adv.  Agency,  New  York, 
which  formerly  serviced  the  Sin- 

clair account. 

Julian  E.  O'Donnell  is  also  a  di- 
rector of  the  agency.  Hixson- 

O'Donnell  Adv.,  maintains  its  Los 
Angeles  offices  as  a  California  cor- 

poration, servicing  among  its  ac- 
counts, Richfield  Oil  Co.  on  the 

West  Coast.  The  latter  firm  spon- 
sors the  six-weekly  quarter-hour 

Richfield  Reporter  on  6  NBC- 
Pacific  Red  stations,  and  on  Jan.  13 
adds  4  NBC-Arizona  stations  to  its 
list.  New  York  division  of  Richfield 
Oil  Co.  currently  sponsors  Behind 
the  News  on  WOR,  that  city. 

L  &  T  Volume  Up 
EMPLOYES  of  Lord  &  Thomas, 
New  York,  received  a  Christmas 
bonus  of  a  half-month's  pay,  ac- cording to  Edward  Lasker,  first 
vice-president  and  general  manag- 

er, who  stated,  "Our  volume  in 
1940  was  between  $29,000,000  and 
$30,000,000,  and  from  preliminary 
budgets  we  have  prepared  for  next 
year — barring  a  general  emergency 
— our  volume  should  be  at  least  as 
large."  The  firm  also  recently  an- 

nounced that  all  employes  called  by 
the  draft  would  receive  three 
months  salary  together  with  an  as- 

surance that  wherever  possible 
their  jobs  would  be  made  available 
on  their  return  to  civilian  life. 

ANA  Spring  Meeting 
ASSOCIATION  of  National  Adver- 

tisers, New  York,  will  hold  its 
spring  meeting  at  the  Westchester 
Country  Club,  Rye,  N.  Y.,  May  14, 
15,  16,  17.  The  annual  meeting  will 
be  held  Oct.  22-25  at  the  Home- 

stead, Hot  Springs,  Va.,  it  was  an- 
nounced by  H.  W.  Roden,  chairman 

of  the  board. 

SUBCOMMITTEES  of  the  NAB 
agency  committee  and  the  AAA  radio 
committee  met  Dec.  20  for  a  discussion 
of  standard  order  forms  for  use  by 
agencies  in  the  purchase  of  spot  time. 
No  conclusions  were  reached  and 
another  meeting  is  scheduled  for  Jan.  7. 

NORTHERN  Broadcasting  &  Publish- 
ing Co.  Ltd.,  Timmins,  Ont.,  operat- 
ing CKGB,  Timmins;  CJKL,  Kirk- land  Lake,  Out.;  CFCH,  North  Bay, 

Out.;  CKVD,  Val  d'Or,  Que.,  has 
opened  a  representation  office  in  Mon- treal in  the  Dominion  Square  Bldg., 
with  R.  A.  Leslie  in  charge. 

WING,  Dayton,  O.,  has  named  Paul 
H.  Raymer  Co.,  Chicago,  as  its  na- 

tional representative. 

KOOS,  Marshfield,  Ore.,  has  appoint- 
ed Burn-Smith  Co.  as  national  repre- sentative. 

GEORGE  ROBSLER  has  resigned  as 
Chicago  manager  of  Radio  Advertis- 

ing Corp.,  which  has  moved  to  307 
No.  Michigan  Ave.  The  firm  after  .Tan. 
1  will  no  longer  represent  WKBN, 
Youngstown,  and  WCAR,  Pontiac. 
HOWARD  WILSON  Co.  announces 
that  after  .Jan.  9  it  will  no  longer 
represent  KITE,  Kansas  City,  and 
WINN,  Louisville. 
INTERNATIONAL  RADIO  SALES 
has  added  the  following  stations  to  its 
list :  WCOS,  Columbia,  S.  C. ;  WSNJ, 
Bridgeton,  N.  J.;  KZRC,  Cebu, 
Philippine  Islands.  It  also  represents 
WLWO,  shortwave  adjunct  of  WLW, 
Cincinnati,  on  the  West  Coast. 

PAUL  F.  ADLEB^.  manager  of  the 
New  York  office  of  Sears  &  Ayer,  sta- 

tion representatives,  was  married  Dec. 
14  to  Miss  Beryl  Sheer. 

CKRN,  Rouyn,  Que.,  has  appointed 
Horace  N.  Stovin,  Toronto,  Montreal 
and  Winnipeg,  as  exclusive  represen- tative as  of  Dec.  15. 

AGENCY'S  GREETING 
Louis  E.  Wade,  Inc.,  Sponsors 

 Holiday  Message  
THE  unique  case  of  an  advertising 
agency  itself  buying  an  hour  of 
time  on  a  local  station  to  extend 
Christmas  greetings  to  its  clients, 
was  presented  Dec.  24  over  WGL, 
Fort  Wayne,  by  Louis  E.  Wade 
Inc.,  which  handles  various  local 
accounts  and  also  Allied  Mills  Inc., 
Chicago  (Wayne  Feeds).  The 
agency's  script  writer  set  the  scene around  a  Christmas  tree,  with  each 
client  drawing  a  gift  package  sug- 

gesting a  musical  tune.  Nine  ac- counts were  thus  saluted. 
The  Wade  agency  reports  that 

it  has  achieved  considerable  success 
with  the  Wayne  Feeds  account, 
which  started  to  use  weekly  pro- 

grams and  spots  recently  on 
WO  WO,  Fort  Wayne;  WLS,  Chi- 

cago; WLW,  Cincinnati;  WBT, 
Charlotte;  WHO,  Des  Moines; 
KFAB,  Lincoln;  WNAX,  Yankton; 
WHIO,  Dayton.  The  schedule  will 
continue  through  Easter,  and  later 
expansion  is  planned. 

Stanley  H.  Hamber^ 
STANLEY  H.  HAMBERG,  30,  space 
buyer  and  account  executive  of  Frank 
0.  Nahser  Inc.,  Chicago,  was  found 
dead  of  heart  failure  in  his  automobile 
near  the  Lake  Shore  Athletic  Club  on 
Dec.  13.  Before  joining  the  newly  for- med Frank  C.  Nahser  agency  in  June, 
1939,  Mr.  Hamberg  was  space  buyer 
of  Kirtland-Engle  Co.,  Chicago,  and 
prior  to  that  was  connected  with  the 
media  department  of  Erwin,  Wasey  & 
Co.,  Chicago.  He  is  survived  by  his 
widow,  Virginia,  and  an  adopted  son, 
18  months  old. 

AGENCY 

LOFT  CANDY  CORP.,  New  York  to  L.  H. 
Hartman  Co.,  Inc.,  N.  Y.  No  radio  plans 
have  been  announced  but  company  has 
used  spot  announcements  in  the  past. 
ALKINE  CO.,  New  Brunswick,  N.  J.  (med- 

ical supplies),  to  Charles  Adv.  Service, N.  Y.  No  radio  plans  at  present,  but  spot 
announcements  have  been  used  in  the  past. 
HEALTHAIDS  Inc.,  Jersey  City  (Serutan), 
re-appointed  Raymond  Spector  Co.,  New 
York,  for  a  two-year  period.  Agency  plans 
to  retain  news  and  local  personality  pro- 

grams on  present  stations,  and  to  add  more stations  after  Jan.  1. 
RAINEY-WOOD  COKE  Co.,  Conshohocken, 
Pa.  (Koppers  Coke),  to  Richard  A.  Foley, 
Inc.,  Philadelphia. 
TRU-ADE  BOTTLING  Co.,  Merchantville. 
N.  J.  (True-Ade  soft  drinks),  to  Wettlin 
&  Co.,  Camden,  N.  J.,  for  all  advertising 
in  the  Philadelphia  trading  area. 
M  &  H  SPORTING  GOODS  Co.,  Philadel- phia, to  Julian  G.  Pollock  Co.,  Philadelphia. 
Radio  is  contemplated. 
ARBATE-SWIFT,  New  York  (Slim-U- Ette  fashions)  to  Modern  Merchandising 
Bureau,  N.  Y. 
KENTUCKY  MACARONI  Co.,  Louisville, 
to  M.  R.  Kopmeyer  Agency,  Louisville. 
deMUIR  PRODUCTS  LABS.,  Boston  (cos- metics, drugs),  to  Wood,  Brown  &  Wood, 
Boston. 
MICHIGAN     MUSHROOM     Co.,  Niles, 
Mich.,  to  Mitchell-Faust  Adv.  Co.,  Chicago. 
T.  F.  WASHBURN  Co.,  Chicago  (wax)  to 
Edward  L.  Sedgwick  Co.,  Peoria. 
PFAFFMAN  Co.,  Cleveland   (Kurk  soup), 
to  Gregory  &  Bolton,  Cleveland. SINCLAIR  REFINING  Co.,  New  York,  to 
Hixson-O'Donnell   Adv.,   N.  Y. 
RICHFIELD    OIL    Corp.,    New    York,  to 
Hixson-O'Donnell  Adv.,   N.  Y. 
R.    L.    SWAIN    TOBACCO    Co.,  Danville, 
Va.     (Pinehurst    cigarettes),    to  Gotham 
Adv.  Co.,  N.  Y. 
NEBRASKA  ADV.  COMMISSION,  State 
House,  Lincoln,  to  Bozell  &  Jacobs,  Omaha. 

sales  in WIS  points  the  way  to  greater 
the  Columbia  area    .    •    .    one  of  the 

favored  spots  in  retail  business. 

Moreover,  WIS  influences  the  buying  of 

all  South  Carolinians.  For  instance,  the 

WIS  1/2  millivolt  daytime  contour  in- 
cludes more  of  South  Carolina  than  the 

sum  total  of  the  areas  receiving  equal 

service  from  all  the  10  remaining  South 
Carolina  stations. 

N.  B.  C.  RED    560  K.  C. 
5000  WATTS  DAY 

CP  5000  WATTS  NIGHT 
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THRE
E 

■D  VALUE 

The  radio  towers  shown  here  ex- 

emphfy  three  highly  desirable  Blaw- 

Knox  characteristics  —  pleasing  ap- 

pearance, great  coverage,  low  main- 

tenance cost.  Every  station  operator 

knows  that  these  are  proht-factors. 

Every  station  engineer  knows  that 

they  are  the  result  of  able  engineer- 

ing and  long  experience.  Blaw-Knox 

engineers  will  gladly  discuss  your 

antenna  problems  with  you. 

BLAW-KNOX  DIVISION 

of  Blaw-Knox  Company 

2038  .Farmers  Bank  Bldg.,     Pittsburgh,  Pa. 
Offices  in  principal  cities 

w/in  1  if  \#i 

ROOM 

R.  B.  LORD,  laboratory  superintend- 
ent of  the  Hollywood  plant  of  Elec- 

trical Research  Products  Inc.,  has  re- 
ported to  the  San  Luis  Obispo,  Gal. 

camp  for  a  year's  active  service  as First  Lieutenant  in  the  Signal  Corps. 
He  is  one  of  the  first  of  HoUyvs^ood 
technical  engineers  to  be  called  to  ac- 

tive duty  from  the  Army  reserves. 

JIM  WALLACE,  formerly  chief  en- 
gineer of  KVI,  Tacoma,  Wash.,  has 

resigned  to  become  sales  engineer  with 
Graybar.  Ernie  Bste  is  acting  chief  en- 

gineer at  KVI. 
GEORGE  ALLISON,  formerly  of 
KWSC,  Pullman,  Wash.,  KHQ  and 
KGA,  Spolvane,  has  been  named  chief 
engineer  of  KGVO,  Missoula,  Mont. 
A.  M.  RESPONDEK,  chief  engineer 
of  KPAB,  Laredo,  Tex.,  has  resigned 
to  join  the  Army  Air  Corps  as  a  radio 
instructor.  He  has  been  sent  to  Belle- 

ville, 111. 
THOMAS  HENRY  PHBLAN,  NBC 
audio  facilities  engineer  of  New  Yorli, 
now  in  San  Francisco  worliing  on 
plans  for  the  new  NBC  building,  is 
the  father  of  a  boy,  born  in  Hacken- sack,  N.  J. 
MYRL  JONES,  transmitter  technician 
of  KOWH,  Omaha,  and  Gypsy  Lea- 
Nora  Lee,  New  York  radio  and  screen 
entertainer,  were  married  Dec.  5  in Chicago. 

DOUG  ELDREDGE  has  joined  the 
engineering  staff  of  KDYL,  Salt  Lake City. 

C.  F.  BENTZ  recently  was  added  to 
the  technical  staff  of  KHQ-KGA, 
Spokane.  R.  McCann  has  resigned  to 
become  a  radio  inspector,  with  head- 

quarters in  Portland,  Ore. 
HENRY  RIBLET,  engineer  of  KLZ, 
Denver,  has  resigned  to  join  the  staff 
of  Glenn  D.  Gillett,  consulting  engi- neer, in  Washington. 

BURT  RBIMAN  has  joined  the  en- 
gineering staff  of  WGST,  Atlanta. 

FRANZ-  CHER  NY,  formerly  of 
KFNF,  Shenandoah,  la.,  has  joined 
the  engineering  staff  of  KTUL,  Tulsa. 
KENNY  WOODYAT  has  been  added 
to  the  technical  staff  of  KARM,  Fres- 

no, Cal. 
LEE  BERRYHILL,  technician  of 
KWG,  Stockton,  Cal.,  is  the  father  of a  baby  girl. 

JIM  CHAPMAN,  formerly  of  KINY, 
Juneau,  Alaska,  has  joined  the  en- 

gineering staff  of  KPQ,  Seattle. 
FRANK  CARVER,  engineer  of  KYW, 
-Philadelphia,  stationed  at  the  trans- 

mitter in   Whitemarsh,    Pa.,    is  the 
father  of  a  baby  girl. 

A  vital  word  to  producer 
and  advertising  agency! 

WBOC 

SALISBURY,  MD. 

Is  an  ideal  laboratory! 

Nearly  100  miles  from  a 

chain  station.  It's  area  in- 
come increase  is  far  above 

national  average,  yet  not 

mushroomed  by  U.  S.  de- 
fense expenditures. 

WHEC  Chief  Engineer, 

Maurice  Clarke,  Killed 
MAURICE  H.  CLARKE,  39,  chief 
engineer  of  WHEC,  Rochester,  and 
technical  consultant  of  the  Gannett 
Newspapers  radio  group,  was  killed 
the  morning  of 
Dec.  15  when  his 
ear  crashed  into 

a  railroad  under- 
pass in  Roches- ter. He  was  found 

lying  unconscious in  his  demolished 
car  about  4:15 
a.  m.,  and  died 
while  being  taken 
to  a  hospital.  It 
appeared  that  he  Clarke 

had  fallen  asleep 
at  the  wheel  while  driving  home. 
The  accident  closely  paralleled  that 
which  took  the  life  of  John  J.  Long 

Jr.,  chief  engineer  of  WHAM,  Ro- 
chester, in  May,  1940. 

Mr.  Clarke,  who  started  in  radio 
as  an  amateur  in  1914,  had  been 
chief  engineer  of  WHEC  since  its 
founding  in  1922.  He  was  associ- 

ated with  Lawrence  Hickson  in  the 
development  of  early  local  stations 
WABO  and  WHQ.  Recently  he  was 
named  to  the  engineering  commit- tee of  the  NAB.  He  is  survived  by 
his  parents,  two  brothers  and  a 
sister. 

MARTIN  KIEBERT,  consulting  en- gineer of  KMBC,  Kansas  City,  on 

Jan.  10  will  present  a  paper  on  "Eco- nomics of  Broadcasting  &  Frequency 
Modulation"  before  a  public  meeting 
of  the  American  Institute  of  Electri- cal Engineers  at  Kansas  City.  With 
the  meeting  open  to  the  public,  Kie- 
bert  plans  to  use  slides  and  charts 
and  non-technical  terms  in  his  demon- 

stration and  discussion  of  FM  trans- 
mission. 
LEE  BERRYHILL,  technician  of 
KWG,  Stockton,  Cal.,  is  the  father  of a  baby  girl. 

RODNEY  L.  AMMODT,  transmitter 
engineer  of  KDYL,  Salt  Lake  City, 
on  Dec.  28  was  called  for  active  duty 
at  Mare  Island  Navy  Yard.  He  is  a 
member  of  the  Naval  Reserve. 

FRANKLIN  DOUGHERTY,  for- 
merly of  the  radio  department  of  the 

Golden  Gate  Exposition,  has  been 
added  to  the  technical  staff  of  KFRC, 
San  Francisco. 
LEVIS  SUGG,  formerly  of  WGBR, 
Goldsboro,  N.  C,  has  resigned  to  jom 
the  engineering  staff  of  WSJS,  Win- ston-Salem, N.  C. 

ROY  STAUFER,  for  10  years  on  the 
engineering  staff  of  WHO,  Des  Moines, 
is  to  leave  the  station  in  January  to 
become  an  inspector  of  Signal  Corps 
equipment  for  the  Government.  He  will 
be  stationed  at  Wright  Field,  Day- ton, O. 

FRANCIS  X.  CLEARY,  former  ad- 
vertising manager  of  Western  Elec- tric, died  of  a  heart  attack  in  Jersey 

City  Dec.  15  at  the  age  of  67. 

KTUL 

Awarded  Armour  Plaque 

for   Most  Outstanding 

Merchandising  Job! 

1'uUeL  '± 

5,000  Watt Fulltime 
CBS  Station 

\  &  PETERS,  h'C.  Bvclnsive  ̂ 'alional  Rpprescnlalives 
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Federal  Operation  of  Stations 

Is  Called  Objectionable  by  Fly 

Ethridge  Points  to  Flaws  in  Regulatory  Methods; 

Sarnoff,  Maj.  Armstrong  Peer  Into  Future 

WIP'S  ROLLING  STUDIO 

Used  to  Pick  Up  Concerts  of 
 Famous  Symphony  

THE  OFT-MENTIONED  sugges- 
tion that  the  Government  build  and 

operate  stations  in  competition 
Vwith  private  broadcasters — the  Ten- 

nessee Valley  Authority  idea  car- 
ried over  into  radio — is  discussed  by 

FCC  Chairman  James  Lawrence 
Fly  in  an  article  which  will  be 
published  Jan.  10  in  The  Annals, 
publication  of  the  American  Acad- 

emy of  Political  &  Social  Science. 
The  latest  issue  of  the  publication 
will  be  entirely  devoted  to  a  study 
of  radio  with  articles  by  leading 
figures  in  the  industry.  It  is  edited 
by  Dr.  Herman  S.  Hettinger,  of 
the  faculty  of  the  Wharton  School 
of  the  U  of  Pennsylvania,  and  well 
known  economist  specializing  in 
radio. 

In  discussing  the  TVA  proposal, 
Chairman  Fly  says: 

"This,  it  is  said,  will  insure  a 
fair  presentation  of  facts  and  a 
hearing  for  both  sides.  It  must  be 
recognized,  however,  that  the  two 
assumptions  involved  in  this  theory 
are  open  to  question.  One  is  that 
private  broadcasters  and  the  Gov- 

ernment necessarily  have  different 
opinions.  The  other,  more  funda- 

mental, is  the  belief  that  diversity 
of  opinion  cannot  be  secured  un- 

less the  owners  of  the  stations  rep- 
resent diverse  points  of  view.  If 

this  were  so,  the  problem  would 
not  be  solved  merely  by  having 
Government  and  private  stations; 
it  would  be  necessary  to  have  Re- 

publican, Democratic,  prohibition- 
ist, labor  union,  chamber  of  com- 

merce, old-age  pension,  and  numer- 
ous other  varieties." 

Radio  and  the  Press 
In  another  section  of  his  article 

Chairman  Fly  discusses  the  differ- 
ence between  radio  and  the  news- 

paper. He  points  out  that  "freedom 
of  the  press"  must  be  distinguished 
from  "freedom  of  the  air".  The 
FCC  head  says  that  "one  who  ig- 

nores the  distinction  will  be  dealing 
with  shadows,  not  substance.  A 
'free  press'  means  an  unfettered 
editorial  page.  Parenthetically  the 
question  may  be  raised  whether 
public  opinion  will  long  tolerate 
editorializing  in  news  columns.  But 
in  neither  case  can  the  underlying 
freedom  of  the  press  be  literally 
applied  to  the  broadcaster." 
"My  own  view  is  that  a  free market  in  ideas  over  the  air  can 

be  attained  without  special  inter- 
est stations  and  without  the  crea- 
tion of  a  multitude  of  'propaganda' 

stations,"  the  Chairman  wrote. 
Other  articles  in  the  publication 

are:  "The  Government  and  Radio", 
by  Mark  Ethridge,  WHAS  head 
and  former  president  of  the  NAB; 
"Possible  Social  Effects  of  Tele- 

vision", by  David  Sarnoff,  presi- 
dent of  RCA;  "Frequency  Modula- 

tion and  Its  Future  Use",  by  Major 
Edwin  Armstrong,  inventor  of  the 
Armstrong  wide-band  FM  system; 
"Open  Questions  in  Inter-American 
Broadcasting",  by  Philip  Barbour of  the   International   Division  of 

NBC;  "Radio  Entertainment  Since 
1935",  by  H.  L.  McClinton,  vice- 
president  in  charge  of  radio  pro- 

duction of  N.  W.  Ayer  &  Son, 
New  York  City;  "Radio  and  Propa- 

ganda", by  Clyde  R.  Miller,  founder 
and  executive  secretai-y  of  the  In- 

stitute for  Propaganda  Analysis, 
New  York;  "Covering  a  War  for 
Radio",  by  Paul  W.  White,  CBS 
director  of  public  affairs;  "Trends 
in  Radio  Programs",  by  Kenneth 
G.  Bartlett,  assistant  professor  of 
radio  education  and  director  of  the 
Radio  Workshop,  Syracuse  U.  ^ 

Only  One  Side 

Mr.  Ethridge  prefaces  his  ar- 
ticle with  the  statement  that  most 

broadcasters  sum  up  their  relation- 
ship with  the  Government  like  this : 

"We  want  to  be  regulated,  not 

run." 

"Broadcasters  feel,"  writes  Mr. 
Ethridge,  "that  the  Commission 
does  not  have  sufficient  regard  for 
the  economic  and  competitive  fac- 

tors. The  feeling  is  perhaps  a  little 
stronger  that  that;  it  might  be 
said  as  representative  of  opinion 
that  the  Commission  has,  by  im- 

plication and  action  at  least,  ex- 
pounded the  theory  that  its  duty 

is  to  provide  the  greatest  and  the 
best  possible  coverage  by  radio  and 
that  it  is  not  concerned  with  the 

economics  of  a  situation." 
The  former  NAB  president 

writes  that  the  Commission  "in 
pursuance  of  that  rule"  has  re- 

fused to  allow  intervention  by  sta- 
tions already  existing  to  present 

their  viewpoints  and  their  opposi- 
tion to  the  granting  of  more  li- 

censes in  their  own  communities. 

"When  the  Commission  refuses 
to  allow  stations  already  in  a  com- 

munity to  make  protest,  it  is  in 
effect  hearing  one  side  of  the  case 
and  therefore,  acting  upon  incom- 

plete information.  But  beyond  that 
there  are  any  number  of  places  in 
the  country  already  over-radioed. 
Los  Angeles  is  a  striking  example 
with  18  stations",  Mr.  Ethridge writes. 

Television  and  FM 

In  his  article  Mr.  Sarnoff  writes 

that  "a  properly  conceived  televi- 
sion advertising  program  is  be- 

lieved by  some  advertising  experts 
to  be  much  more  effective  in  sales 
influence  than  any  other  method 
heretofore  employed.  This  is  be- 

cause it  combines  sound,  pictures 
and  motion,  the  three  essential  in- 

gredients of  an  effective  selling 
meduim.  When  we  add  to  these 
the  heightened  emotional  effect  of 
witnessing  the  sponsor's  program 
in  the  intimate  atmosphere  of  the 
home,  it  is  clear  that  we  are  deal- 

ing with  a  field  of  enormous  pos- 
sibilities for  the  presentation  of 

powerful  sales  messages  in  highly 

concentrated  form." 
In  discussing  FM,  Major  Arm- 

strong writes  that  "only  one  ob- stacle stands  in  the  way  of  full 
realization  of  the  advantages  of 

UNIQUE  is  the  1,000-pound  studio 
on  wheels,  designed  by  Clifford  H. 
Harris,  technical  supervisor  of 
WIP,  Philadelphia,  and  used  by  the 
station  to  pick  up  Philadelphia  Or- chestra concerts  for  MBS. 

The  booth  is  constructed  on  the 
room-within-a-room  principal,  the 
inner  walls  completely  suspended. 
Two  30  X  28-inch  plate  glass  win- 

dows in  front  enable  production 
man,  operator  and  program  com- mentator Norris  West  to  watch 
every  movement  of  conductor  and 
orchestra.  Special  program  guests 
are  interviewed  from  the  booth  also. 

A  few  minutes  before  broadcast 
time  the  booth  is  wheeled  from 
back-stage  at  the  Academy  of  Mu- 

sic to  a  point  in  the  right  wing.  Al- 
though the  unit  was  built  especially 

for  the  Philadelphia  Orchestra 
broadcasts,  WIP  engineers  believe 
it  will  prove  invaluable  for  remote 
broadcasts. 

KSTP  School  Meeting 

To  Hear  Famed  Speaker 
A  MAN  who  for  eight  years  was 
program  director  of  the  British 
Broadcasting  Corp.  will  be  one  of 
the  speakers  at  KSTP's  Fourth Annual  Conference  on  Educational 
Broadcasting.  He  is  Dr.  Charles  A. 
Siepmann,  now  at  Harvard  U,  who 
will  talk  on  the  special  significance 
of  radio.  Another  speaker  will  be 
Judith  Waller,  NBC  Central  Di- 

vision educational  chief.  The  prin- 
cipal address  will  be  given  at  the 

opening  of  the  two-day  conference 
Jan.  17  by  Dr.  James  Rowland 
Angell,  NBC  educational  counselor. 

New  Union  Affiliations 

BROADCAST  engineers  in  New  York 
who  formerly  belonged  to  the  Associ- ated Broadcast  Technicians  Unit  of 
Local  913  of  the  International  Broth- 

erhood of  Electrical  Workers,  AFL 
union,  now  have  their  own  chapter, 
IBEW  Local  1212,  serving  the  New 
York  metropolitan  area.  Membership 
currently  includes  technical  employes 
of  WABC,  WINS,  WE  YD  and 
WQXR.  Officers  are  Paul  Wittlig, 
isresident,  and  Harold  A.  Dorschug, 
secretary,  both  employes  of  WABC. 

frequency  modulation  throughout 
the  country  and  that  is  the  limita- 

tion upon  the  network  operation 
imposed  by  the  deficiencies  of  the 
wireline  connections.  This  limita- 

tion does  not,  of  course,  affect  the 
static-eliminating  qualities  of  the 
system,  but  would  reduce  the  qual- 

ity of  the  transmission  to  that  im- 
posed by  the  characteristics  of  the 

wire  lines.  Some  improvements 
may  be  expected  in  these  character- 

istics, but  they  will  probably  not 
be  set  up  to  carry  full  frequency 
range  for  a  long  time  to  come. 
There  is,  however,  a  relatively  sim- 

ple solution  which  is  now  in  effect 
in  New  England.  By  means  of  radio 
relays,  Boston,  Paxton  and  Mt. 
Washington  have  been  successfully 
linked  together  and  within  the 
coming  year  it  should  be  possible 
to  extend  the  circuit  to  include 
New  York  so  that  no  wireline  fa- 

cilities whatever  will  be  required." 

PROCEDURAL  RULES 

AMENDED     BY  FCC 
AMENDMENTS  to  its  rules  and 
regulations  dealing  with  applica- 

tions and  procedure  were  an- 
nounced Dec.  27  by  the  FCC,  fol- 

lowing action  taken  at  its  meeting 
Dec.  17.  The  amendments,  in  full 
text  follow: 

The  Commission,  on  Dec.  17, 
1940,  amended  Section  1.72  of  its 
Rules  and  Regulations  to  read  as 
follows,  effective  immediately: 

§  1.72.  Defective  applications. — 
(a)  Applications  which  are  defec- tive with  respect  to  completeness  of 
answers  to  required  questions  ex- 

ecution, or  other  matters  of  a  pure- 
ly formal  character  will  not  be 

received  for  filing  by  the  Commis- 
sion unless  the  Commission  shall 

otherwise  direct. 

(b)  Applications  which  have  been received  for  filing  but  which  are 
not  in  accordance  with  the  Com- 

mission's rules,  regulations  or  other 
requirements  will  be  considered  de- 

fective. If  an  applicant  by  specific 
request  of  the  Commission  is  re- 

quired to  file  any  documents  or 
information  not  included  in  the 
prescribed  application  form,  a  fail- 

ure to  comply  therewith  will  con- 
stitute a  defect  in  the  application. 

Such  defective  applications  will  not 
be  considered  by  the  Commission. 
The  Commission,  on  Dec.  17, 

1940,  adopted  new  Sections  1.76  and 
1.77  to  its  Rules  and  Regulations, 
reading  as  follows,  effective  im- mediately: 

§  1.76  Withdrawal  of  papers. — 
The  granting  of  a  request  to  dis- 

miss or  withdraw  an  application  or 
a  pleading  does  not  authorize  the 
removal  of  such  application  or 

pleading  from  the  Commission's records.  No  application  or  other 
document  once  officially  filed  shall 
be  returned  unless  the  Commission 
shall,  for  good  cause  shown,  au- thorize such  return. 

_§  1.77  Failure  to  prosecute  ap- 
plications not  designated  for  hear- 

ing.— The  following  provisions  shall 
apply  to  applications  which  have 
not  been  designated  for  hearing.  An 
applicant  not  desiring  to  prosecute 
his  application  may  request  the  dis- 

missal of  same  without  prejudice. 
A  request  of  an  applicant  for  the 
return  of  any  application  which  has 
been  officially  filed  will  be  consid- 

ered as  a  request  to  dismiss  the 
same  without  prejudice.  Any  ap- 

plication which  has  not  been  desig- 
nated for  hearing  and  which  by 

reason  of  failure  to  respond  to  of- 
ficial correspondence  or  otherwise 

is  subject  to  dismissal  for  non- 
prosecution  will  be  dismissed  with- 

out prejudice. 

New  FTC  Chairman 

COL.  CHARLES  H.  MARCH,  a 
member  since  1929,  has  been  elected 
by  the  Federal  Trade  Commission 
to  serve  as  chairman  during  the 
calendar  year  1941.  He  succeeds 
Judge  Ewin  L.  Davis  under  the 
plan  of  rotating  the  chairmanship 
annually.  Col.  March  previously 
was  FTC  chairman  in  1933  and 
1936.  Commissioner  William  A. 
Ayres  was  named  first  vice-chair- 

man during  1941.  Col.  March,  a 
citizen  of  Minnesota,  was  appoint- 

ed to  the  Commission  by  President 
Coolidge  in  1929  and  reappointed 
by  President  Roosevelt  in  1935  for 
a  full  seven-year  term,  expiring  in 1942. 
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Revival  Forecast 

Of  Federal  Shifts 

Advisory  Group  Expected  to 
Submit  Proposal  Shortly 
FOLLOWING  Congressional  action 
sustaining  President  Roosevelt's  ex- 

pected veto  of  the  Logan-Walter 
Bill,  possibility  of  legislation  along 
similar  lines  at  the  coming  77th 
Congress    remained  problematical. 

With  the  special  11-member  At- 
torney General's  Committee  on  Ad- 

ministrative Procedure  expected  to 
meet  early  in  January  for  final  ap- 

proval of  its  recommendations  re- 
garding the  organization  and  func- 
tioning of  Federal  administrative 

agencies,  possibility  w^as  seen  for future  Congressional  consideration 
of  the  admmistrative  agency  prob- 

lem, although  it  is  expected  future 
proposals,  based  on  the  Committee's recommendations,  would  be  less 
drastic  than  the  Logan- Walter 
measure  [Broadcasting,  Dec.  15]. 

Veto  Sustained 

The  hectic  career  of  the  Logan- 
Walter  bill,  designed  to  facilitate 
judicial  appeal  from  actions  of  Fed- 

eral administrative  agencies,  in- 
cluding the  FCC,  climaxed  Dec.  18 

when  the  House  upheld  the  Presi- 
dent's veto,  the  153  to  127  vote 

failing  of  the  necessary  two-thirds 
majority  to  override  the  veto.  In- 

dication of  the  difficult  road  ahead 
for  future  proposals  of  this  nature 
was  given  in  President  Roosevelt's veto  message  when  he  declared : 

"I  am  convinced  that  it  is  an 
invitation  to  endless  and  innum- 

erable controversies  at  a  moment 
when  we  can  least  afford  to  spend 
either  Governmental  or  private  ef- 

fort in  the  luxury  of  litigation". 
Although  proponents  of  the  Lo- 

gan-Walter proposal  see  some  hope 
for  legislation  in  the  expected  rec- 

ommendations of  the  Attorney  Gen- 
eral's Committee,  it  is  assumed  the 

report  of  this  Administration-spon- 
sored investigation  of  Federal 

agencies  will  bear  a  pro-Adminis- 
tration flavor  sufficient  to  forestall 

attempts  to  secure  concerted  action 
on  any  proposal  as  far-reaching  as 
the  Logan-Walter  Bill. 

Republic  Steel  Extends 
GE  Shortwave  Series 

REPUBLIC  STEEL  Corp.,  begin- 
ning Jan.  7  will  add  13  more  pro- 

grams to  its  shortwave  series  now 
heard  over  WGEO,  Schenectady, 
according  to  Henry  R.  Webel,  head 
of  the  export  division  of  the  G.  M. 
Basford  Co.,  which  directs  Repub- 

lic's export  advertising. 
Webel  said  the  first  series  of  pro- 

grams had  met  with  such  an  en- 
thusiastic reception  in  Latin 

America  that  Republic  had  decided 
to  extend  the  series.  The  program, 
titled  Yotir  Faithful  Servant — In- 

dustry, is  a  running  dramatization 
of  the  part  industry  is  playing  in 
the  development  of  the  Americas. 

The  series  is  planned  primarily 
along  institutional  lines  and  as  a 
good-will  builder.  It  is  devoted  to 
industry  in  general,  and  judging 
from  the  response  of  Latin  Ameri- 

can listeners,  Webel  reports,  it  has 
done  much  to  increase  understand- 

ing of  industrial  institutions  in  the 
United  States. 

BIOAV  Co.  New  York  agency,  gave 
a  two-week  Christmas  bonus  to  all 
employes. 

LOCAL  AND  NATIONAL  RATES 

By  JOHN  E,  PEARSON 
National  Representative,  KWTO-KGBX,  Springfield,  Mo. 

SPOT  radio's  hottest  subject  and 
No.  1  headache  today  is  how  to  best 
handle  the  subject  of  local  and  na- tional rates. 
We  have  interviewed  scores  of 

station  owners  and  managers,  local 
and  national  salesmen,  agency  time 
buyers,  and  advertising  managers 
of  many  different  companies  on  the 
subject  and  have  come  to  the  con- 

clusion that  no  strait-jacket  rtiles 
will  completely  eliminate  or  solve 
the  question. 

Very  few  stations  have  the  power, 
prestige,  or  "must"  market  to  de- mand and  receive  of  all  their  adver- 

tisers— whether  it  be  Jim  Jones' 
Glorified  Hamburger  Emporium  or 
the  Nation's  biggest  national  adver- 

tiser— the  same  price  for  any  given 
amount  of  time. 

There  are  so  many  ramifications 
to  the  subject  that  you  could  very 
easily  talk  yourself  hoarse  in  any 
gathering  of  radio  men  without  get- 

ting anywhere.  I'm  sure  every  radio station  confronted  vdth  this  con- 
stant problem  would  like  very  much 

to  "do  something  about  it" — yet, most  of  the  station  men  have  never 
before  had  a  "formula"  that  even 
meets  the  problem  half  way. 

Retail  and  Wholesale 
After  considerable  research  and 

experience  on  the  subject,  KWTO- 
KGBX,  Springfield,  Mo.,  have  come 
to  the  conclusion  that  most  stations 

really  define  "local"  and  "national" 
rates  as  applying  to  "retail"  and 
"wholesale"  accounts,  respectively. 
And  in  most  markets  there  can  be 

no  argument  that  a  strictly  "retail" account  deserves  a  rate  somewhat 
lower  than  that  of  "wholesale"  ac- counts. After  due  consideration  of 
the  problem  over  a  period  of  years 
as  applied  to  our  market,  we  have 
finally  set  a  definite  policy  regard- 

ing local  and  national,  or  retail  and 
wholesale.  We  realize  no  strait- 
jacket  can  be  applied  to  any  policy 
and  that  there  will  occasionally  be 
a  "border-line"  case  that  must  be 
handled  strictly  on  its  merits,  or  as 
applied  to  the  market  situation. 

Our  policy,  therefore,  is  as  fol- lows : 
Local  (or  retail)  accounts  shall 

consist  of: 
1.  Any  retail  store  or  stores  located  with- in the  primary  coverage  area. 
2.  Any  product  manufactured  in  Spring- 

field or  the  surrounding  primary  coverage 
area  that  has  distribution  only  in  the  pri- 

mary area  and  is  not  handled  through  an 
accredited  agency. 

Chip  Off  the 
A  FRESHMAN  at  the  U  of 
Wisconsin  who  was  being  au- 

ditioned for  an  announcer's 
job  with  WHA,  Madison,  the 
college  station,  was  told  by 
the  official  in  charge  that  his 
voice  sounded  vaguely  famil- 

iar. "It  sounds,"  the  official 
told  the  frosh,  "like  the  voice 
of  David  Ross."  Unimpressed, 
the  student  replied,  "Nothing 
unusual  about  that.  I'm  Da- 

vid Ross  Jr." 

3.  Any  nationally-distributed  product  ad- vertised only  under  one  retail  address,  which 
firm  name  must  remain  the  same  during 
the  life  of  the  contract.  (In  other  words, 
a  retail  firm  in  Springfield  cannot  mention 
other  dealers,  etc.,  scattered  throughout  the territory. ) 

4.  All  special  events,  such  as  entertain- 
ment features,  resort  advertising,  etc.,  con- 
fined strictly  to  the  Ozarks,  shall  be  con- strued as  local  business.  Anything  outside 

of  the  primary  area,  whether  or  not  han- 
dled through  an  agency,  will  be  construed 

as  national  or  wholesale. 
5.  All  political  advertising  will  pay 

straight  open  national  rate  with  no  fre- 
quency discounts. 

It  should  make  absolutely  no  dif- 
ference in  the  rate  whether  a 

"wholesale"  account  is  placed  direct 
or  through  an  agency.  The  consen- 

sus seems  to  be  that  the  national  or 
wholesale  rate  should  not  be  more 
than  30  to  40%  higher  than  the 
local  or  retail  rate.  It  is  refreshing 
to  note  that  the  NAB  has  officially 
recognized  this  intricate  problem  by 
appointing  a  committee  of  leading 
time  buyers  in  New  York  City  to 
work  out  their  recommendations  on 
how  they  think  the  question  can 
best  be  solved. 
We  think  it  will  take  no  great 

amount  of  will  power  to  adhere  to 
such  a  policy  as  outlined.  We  be- 

lieve it's  fair  to  all  concerned.  If 
flaws  develop  in  the  policy  itself, 
corrections  will  be  made  quickly  and 
fairly.  We  feel  adhering  to  such  a 
policy  will  definitely  convince  all 
advertisers  and  time  buyers  that  we 
have  no  rates  but  those  we  publish, 
and  that  each  and  every  customer 
will  be  treated  exactly  alike.  We  do 
not  expect  other  stations  to  agree 
with  us,  and  we  offer  it  merely  as 
our  contribution  toward  a  possible 
solution  in  a  general  way  of  this 
long-existing  headache.  Of  course, 
it  would  be  swell  to  be  able  to  say — 
one  rate  to  all,  local  or  national — 
but  only  a  very  small  percentage 
of  stations  today  can  do  that  and 
make  it  stick! 

Suit  Over  WARM  Control 
LOU  POLLER,  former  manager  of 
WARM,  Scranton,  Pa.,  which  made 
its  debut  last  June,  on  Dec.  16  filed 
an  equity  suit  against  Union  Broad- 

casting Co.,  licensee;  John  Mem- 
olo,  Scranton  attorney  and  chief 
owner  of  the  station;  his  son  Mar- 

tin F.  Memolo,  and  his  son-in-law 
James  S.  Scandale.  Poller  asks 
$75,000  plus  $20,625  damages,  al- 

leging he  was  entitled  to  an  extra 
share  of  stock  in  the  station  which 
would  give  him  equal  ownership 
with  Memolo. 

VICTOR  SIFTON,  president  of 
TransCanada  Communications  Ltd., 
operating  CJRC,  Winnipeg,  CJRM 
and  CKCK,  Regina,  Sask.,  has  re- 

signed as  first  vice-president,  director 
and  member  of  the  Canadian  Press, 
according  to  an  announcement  made 
by  President  Rupert  Davies  on  Dec. 
13.  The  resignation  was  due  to  Mr. 
Sifton's  assumption  of  the  Government 
post  of  acting  master-general  of  ord- nance in  the  Department  of  National 
Defence,  Ottawa.  George  V.  Ferguson, 
managing  editor  of  the  Winnipeg  Free 
Press,  with  which  CJRO  is  affiliated 
through  interlocking  directorates,  suc- ceeds Mr.  Sifton  on  the  CP. 

Radio,  Film  Industries 
To  Coordinate  Activity 

On  Behalf  of  Charities 
AN  AGREEMENT  to  coordinate 
charitable  endeavors  has  been 
effected  by  Southern  California 
broadcasters  and  the  film  industry. 
Pledge  of  cooperation  was  made 
Dec.  17  at  a  luncheon  presided  over 
by  Samuel  Goldviryn,  Hollywood 
film  producer,  and  chairman  of  the 

motion  picture  industry's  Perma- nent Charity  Committee.  Managers 
of  Southern  California  radio  sta- 

tions with  their  production  super- 
visors, and  executives  of  NBC, 

CBS  and  Don  Lee  Network,  as  well 
as  heads  of  various  divisions  of  the 
film  industry,  attended  the  lunch- 
eon. 

A  general  charity  committee  for 
the  radio  industry,  consisting  of 
Don  E.  Oilman,  NBC  western  divi- 

sion vice-president;  Donald  W. 
Thornburgh,  CBS  Pacific  Coast 
vice-president;  Lewis  Allen  Weiss, 
vice-president  and  general  man- 

ager of  Don  Lee  network;  Harry 
Maizlish,  manager  of  KFWB,  and 
Calvin  Smith,  manager  of  KFAC, 
was  appointed  by  Harry  W.  Witt, 
president  of  the  Southern  Califor- 

nia Broadcasters  Assn.  Witt  is  also 
CBS  Hollywood  sales  manager. 
From  this  committee  a  liaison 

group  will  be  formed  to  meet  regu- 
larly with  the  film  studio's  per- 

manent charity  body.  Witt  empha- 
sized that  radio,  like  the  film  in- 

dustry, has  been  under  great  pres- 
sure for  time  and  talent,  from  a 

great  number  of  conflicting  charity 
appeals.  He  declared  Southern  Cali- fornia broadcasters  were  anxious 
to  avoid  incompetently  handled 
benefits  that  end  in  a  deficit  rather 
than  in  an  important  contribution 
to  alleviate  human  suffering. 

Weekly  Bulletin  Planned 

By  NIB;  Activities  for 
Past  Year  Are  Reviewed 

IN  AN  ANNUAL  report  to  its 
membership  Dec.  24,  National  In- 

dependent Broadcasters  stated  that 
since  its  organization  as  a  perma- 

nent unit  in  September,  1939,  NIB 
activities  have  increased  to  the 
point  where  it  is  now  recognized 
as  the  spokesman  for  independent, 
non-network  stations.  Plans  for  is- 

suance of  regular  weekly  bulletins 
to  the  membership,  commencing 
this  month,  were  announced  by  Ed- 

win M.  Spence,  managing  director. 
Income  of  the  association  is  used 

entirely  for  the  expense  of  opera- 
tion. All  officers,  including  general 

counsel  Andrew  W.  Bennett,  are 
contributing  their  services. 

The  report  covered  the  activities 
of  NIB  during  the  last  year,  sum- 

marizing accomplishments  viewed 
as  especially  beneficial  in  easing 
the  burden  of  station  management. 
These  were  participation  in  efforts 
toward  amendment  of  the  transcrip- 

tion rule,  sunrise  rule,  revision  of 
broadcast  application  forms,  all  in 
negotiations  with  the  FCC,  and  ac- 

tivities in  the  music  performing 
rights  field  covering  BMI,  AFM, 
phonograph  record  renditions  and ASCAP. 

PEPSI-COLA  Co.,  Chicago,  on  Dec. 
19  started  a  four-week  campaign  of 
five  one-minute  discs  on  WGN,  Chi- 

cago, besides  varied  campaign  on 
WCFL,  same  city.  D.  T.  Campbell 
Inc.,  Chicago,  placed  the  business. 
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IT  LOOKS  like  this,  and  then  a  week  later  it  looks  like  that.  Modern 
fabricating  genius  wias  utilized  by  WSAI,  Cincinnati,  to  erect  a  16  x  32 
foot  studio  at  the  Cincinnati  Zoo.  Having  served  its  purpose,  the  build- 

ing was  moved  to  Mt.  Healthy,  0.,  and  expanded  into  a  32  x  32 
structure.  The  original  building  was  built  in  a  week,  including  paint- 

ing, built-up  roof  and  completely  paneled  and  insulated  interior.  New 
panels  were  added  when  the  building  was  re-erected  for  a  transmitter 
house.  The  Steelox  panels  are  fabricated  from  Armco  Paintgrip  galvan- 

ized sheets,  made  by  American  Rolling  Mills  Co.,  Middletown,  0.  Bat- 
type  insulation  is  used,  with  mesh  holding  it  in  place  and  providing  ven- 

tilation space.  An  interlocking  flange  assembly  eliminated  use  of  I'ivets, 
welds,  bolts  or  nails  through  the  metal.  Twenty  square  feet  of  Steelox 
roof,  wall  or  floor  can  be  erected  in  less  than  three  minutes,  it  is  said. 

WKBB  Protests 

Grant  in  Dubuque 
Asks  Court  lo  Prevent  New 
Station  From  Operating 
CHARGING  that  the  action  of  the 
FCC  in  granting  the  Dubuque  Tele- 

graph Herald  modification  of  a  con- 
struction permit  extending  the  sta- 

tion's hours  of  operation  from  day- 
light only  to  unlimited  and  increas- 

ing its  power  from  500  to  1,000 
watts  was  "arbitrary  and  capri- 

cious," Sanders  Brothers  Corp., 
operators  of  WKBB,  Dubuque,  on 
Dec.  27  filed  an  appeal  with  the 
U.  S.  Court  of  Appeals  for  the  Dis- 

trict of  Columbia  as  well  as  a  peti- 
tion for  a  stay  order  to  prevent 

operation  of  the  station  pending 
the  appeal. 
The  latest  move  in  the  long- 

drawn  out  legal  battle  between  the 
newspaper  and  the  owners  of 
WKBB  occurred  when  attorneys  for 
the  station  filed  their  notice  of  ap- 

peal with  the  court. 
The  case  had  already  gone  to 

the  United  Supreme  Court  as  a 
result  of  the  granting  of  the  ori- 

ginal construction  permit.  In  that 
instance  the  station  had  contended 
that  the  granting  of  a  license  for 
another  station  in  Dubuque  would 
ruin  it  economically  and  that  the 
market  was  not  large  enough  to 
support  two  stations.  The  FCC, 
however,  had  granted  the  license 
and  the  station  had  appealed.  The 
Supreme  Court,  however,  had  ruled 
in  favor  of  the  FCC,  citing  the 
economic  law  "survival  of  the  fit-- 
test,"  and  establishing  free  com- petition. 

Later  the  Telegraph  Herald  asked 
the  FCC  for  a  modification  of  its 
original  construction  permit,  re- 

questing unlimited  time  and  an  in- 
crease in  power.  This  was  granted 

without  a  hearing. 
WKBB  charged  this  was  "con- 

trary to  the  Fifth  Amendment  of 
the  Constitution  and  the  Communi- 

cations Act  of  1934." 
In  his  appeal  Attorney  Louis  G. 

Caldwell  contended  that  the  FCC 
erred  in  12  instances  in  granting 
the  modification  of  the  construction 
permit,  and  pointed  out  that  the 
"Commission  failed  to  consider  and make  findings  as  to  whether  or  not 
the  granting  of  the  application 
would  result  substantially  in  a 
monopoly  of  the  media  for  general 
dissemination  of  intelligence  in 
Dubuque." 

Kleenex  Spots  on  15 
INTERNATIONAL  Celucotton 
Products  Co.  (Kleenex)  starts  a  13- 
week  varying  schedule  of  chain 
breaks  and  one-minute  transcribed 
announcements  Jan.  13  on  15  sta- 

tions in  five  cities.  Stations  se- 
lected are  WIRE  and  WFBM,  In- 

dianapolis; WAVE,  WHAS  and 
WGRC,  Louisville;  WLW,  WKRC, 
WSAI  and  WCKY,  Cincinnati; 
WTAM,  WHK  and  WGAR,  Cleve- 

land; WBNS,  WHKC  and  WCOL, 
Columbus.  Lord  &  Thomas,  Chi- 

cago, is  the  agency. 

BING  CROSBY,  star  of  the  weekly 
NBC   Kraft   Music   Hall,  sponsored 
by  Kraft  Chee.se  Co.,  has  signed  a 

■)  new  straight  five-year  recording  con- .  tract  with  Dccca  Records  Inc.,  which 
^  guarantees  him  .$60,000  a  year  mini- 

mum on  a  percentage  cut  for  a  total 
of   .$300,000,    reportedly    the  biggest 
arti.st-recording  deal  ever  made. 

Vance  Resigns 

HAROLD  C.  VANCE,  radio  engi- 
neer associated  with  RCA  Manu- 

facturing Co.,  Camden,  and  former 
head  of  the  RCA  transmitter  sales 
office  in  Chicago,  on  Dec.  26  an- 

nounced his  resignation  to  engage 
in  radio  consulting  work  in  the 
East.  Temporarily  headquartered 
at  309  Redman  Ave.,  Haddonfield, 
N.  J.,  Mr.  Vance  plans  to  locate 
soon  in  Philadelphia.  Well  known 
in  radio  engineering  circles,  Mr. 
Vance  during  the  last  two  years 
has  specialized  in  facsimile  and 
other  new  radio  engineering  de- 
velopments. 

NBC's  Schedule  Format 
NBC  has  revised  its  Comparative  Net- 

work Schedules,  listing  commercial 
programs  on  the  Red,  Blue  and  CBS 
for  all  hours  from  9  a.m.  to  1  a.m. 
for  each  day  of  the  week,  which  it 
sends  twice  monthly  to  advertisers  and 
agencies.  Somewhat  larger  in  size,  the 
new  form  also  carries  a  list  of  all 
NBC  commercials,  showing  the  spon- 

sor, agency,  point  of  origin  and  num- ber of  stations  for  each  program.  New 
form  also  shows  in  italics  NBC  sus- 

taining shows  that  are  available  for 
sponsorship.  Schedule  is  prepared  and 
compiled  by  George  Burbach  Jr. 

WRVA,  Richmond,  Va.  described  the 
departure  of  Admiral  Wiliam  D.  Leahy 
the  new  ambassador  to  unoccupied 
France  from  the  quarter  deck  of  the 
cruiser  Tuscaloosa  Dec.  23.  Leahy 
sailed  from  Norfolk  on  the  warship  for 
his  new  post. 

New  York  Court  Fixes 

Jan.  13  for  Disc  Trial 
SUIT  of  the  Chilean  Nitrate  Sales 
Corp.,  New  York,  against  Grom- bach  Productions,  New  York,  has 
been  set  for  trial  Jan.  13.  Company 
is  seeking  to  restrain  the  transcrip- 

tion firm  from  instituting  proceed- 
ings against  the  18  stations  now 

broadcasting  the  Uncle  Nachel 
series,  ownership  of  which  is 
claimed  by  both  parties  [Broad- casting, Dec.  15]. 

In  the  meantime,  Stanley  M. 
Lazarus,  attorney  for  the  Grom- 
bach  organization,  filed  counter- 

claims, alleging  breach  of  contract 
and  plagiarism,  and  fraudulent  con- 

spiracy in  inducing  talent  to  breach 
contract  with  Grombach.  Named  in 
the  action  are  O'Dea,  Sheldon  & 
Canaday,  New  York,  the  Chilean 
agency,  and  Transamerican  Broad- 

casting &  Television  Corp.,  now 
producing  the  series.  At  the  same, 
Mr.  Lazarus  announced  that  he  was 
starting  suits  on  behalf  of  his 
client  in  Alabama,  Georgia,  and 
Louisiana  courts  against  stations 
in  those  states  which  are  currently 
broadcasting  the  program. 

MUTUAL  Broadcasting  S  ys  t  e  m  , 
through  its  key  station  WGN.  Chi- 

cago, is  reported  as  contacting  Holly- 
wood film  studios  for  cooperation  on  a 

new  radio  program  that  would  serial- 
ize motion  pictures  on  the  air.  They 

are  asking  for  name  talent  to  accom- 
pany each  show.  Paramount  is  said 

to  be  the  first  company  to  consider  the 
proposition,  and  is  lining  up  the  script 
of  "Whispering  Smith",  which  Sol Siegel  will  produce. 

New  Appeal  Filed 
In  WAPI  Ruling 

Assignment   Case   Is  Shifted 
After  High  Court  Decision 
CARRYING  forward  its  appeal 
from  an  FCC  decision  of  18  months 
ago  denying  the  voluntary  assign- 

ment of  WAPI,  Birmingham,  from 
Alabama  Polytechnic  Institute,  U 
of  Alabama  and  Alabama  College 
to  Voice  of  Alabama  Inc.,  the  four 
parties  on  Dec.  30  filed  an  appeal 
with  the  U.  S.  District  Court  for 
the  Northern  District  of  Alabama. 

The  complaint  marked  the  first 
action  conforming  with  the  recent 
dictum  of  the  U.  S.  Supreme  Court, 
set  out  in  its  Nov.  25  decision  in  a 
case  involving  the  transfer  by  lease 
of  KSFO,  San  Francisco,  to  CBS, 
specifying  jurisdiction  in  Federal 
district  courts  for  cases  involving 
voluntary  assignments  of  station 
licenses  [Broadcasting,  Dec.  1]. 

Change  of  Tribunals 
The  case,  which  recently  was 

withdrawn  from  the  U.  S.  Court  of 

Appeals  for  the  District  of  Colum- 
bia where  it  had  been  filed  previous- 
ly, stemmed  from  far-reaching  FCC 

action  May  16,  1939,  in  denying 
transfer  of  the  WAPI  license  to 
Voice  of  Alabama  Inc.  for  a  period 
of  15  years  starting  in  1937 
[Broadcasting,  June  1,  1939]. 

The  parties  took  the  case  to  court 
after  the  FCC  subsequently  had  de- 

nied a  petition  for  rehearing  and 
oral  argument.  The  complamt  was 
filed  in  the  Alabama  Federal  court 
by  Thomas  S.  Lawson,  Attorney 
General  of  Alabama  and  attorney 
for  the  three  schools  jointly  owning 
the  station,  and  Duke  M.  Patrick, 
Washington  counsel  for  Voice  of 
Alabama  Inc. 

The  plaintiffs  allege  that  the  FCC 
action  in  denying  the  petition  for 
rehearing  amounts  to  denying  any 
hearing  whatsoever  on  their  appli- 

cation for  transfer  of  license  and 
therefore  denies  them  due  process 
of  law.  Setting  out  a  long  list  of 
allegations  concerning  the  FCC 
order  of  May,  1939,  the  complaint 
further  avers  that  the  Commis- 

sion's action  is  based  on  provisions 
of  the  lease  agreement  relating 
"solely  to  the  private  or  business 
affairs"  of  the  plaintiffs  and  that 
in  various  ways  the  Commission  has 
stepped  out  of  bounds  in  disposing 
of  the  case,  among  them  attempt- 

ing "to  place  illegal  and  unwar- ranted restrictions  upon  the  right 
of  assignment  conferred  upon  all 
licensees  of  radio  broadcast  sta- 

tions by  Section  310  (b)  of  the 
Communications  Act  of  1934". 

The  denied  application  involved  a 
15-year  lease  of  the  5,000-watt  sta- 

tion, whose  license  is  jointly  held  by 
the  three  educational  institutions,  to 
Voice  of  Alabama  Inc.,  under  whose 
proposed  setup  CBS  would  be  a 
45 7<-  stockholder;  Ed  Norton,  Bir- 

mingham businessman  and  controll- 
ing owner  of  WMBR,  Jacksonville, 

Fla.,  42%  stockholder;  and  Thad 
Holt,  manager  of  the  station,  holder 
of  the  remaining  13%  stock.  The 
station  at  present  operates  commer- 

cially under  a  management  agree- 
ment with  Mr.  Holt. 

FRIDAY  Magazine,  New  York,  will 
sponsor  on  WHN,  New  York,  starting 
.Jan.  6  for  a  52-week  period  a  thrice- 
weekly  quarter  hour  commentary  by 
the  publication's  editor.  Dan  Gillmor. H.  C.  Morris  &  Co.,  New  York,  is  the 
agency. 
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Opposing  Elements  in  Music  Feud  State  Positions 

Dept.  of  Justice  Statement 

HERE  is  the  text  of  the  Depart- 
ment of  Justice  statement  annotinc- 

ing  its  plan  to  institute  criminal 
proceedings  in  the  copyright  situa- tion : 

Attorney  General  Robert  H.  Jack- son announced  today  (Dec.  27)  that 
he  had  authorized  Thurman  Arnold, 
Assistant  Attorney  General  in  charge 
of  the  Antitrust  Division,  to  institute 
criminal  proceedings  under  the  Sher- man Act  against  the  American  Society 
of  Composers,  Authors  &  Publishers, 
Broadcast  Music  Inc.,  the  National 
Broadcasting  Co.,  and  the  Columbia 
Broadcasting  System.  The  proceed- 

ings will  be  brought  in  Milwaukee, 
Wis.,  immediately  after  the  first  of 
January,  and  wOl  be  based  on  the  fol- lowing charges: 

1.  The  illegal  pooling  of  most  of 
the  desirable  copyright  music  available 
for  radio  broadcasting  in  order  to 
eliminate  competition  and  to  monopol- ize the  supply. 

2.  Illegal  discrimination  against 
users  of  copyright  music. 

3.  Illegal  discrimination  against 
composers  who  are  not  members  of 
ASCAP  or  Broadcast  Music  Inc. 

4.  Withholding  music  from  publica- 
tion in  order  to  exact  fees  not  permit- 

ted by  the  copyright  laws. 
5.  Illegal  price  fixing. 
6.  Restraining  composers  in  their 

right  to  bargain  for  the  sale  of  their own  music. 
7.  Requiring  users  of  music  to  pay 

for  tunes  on  programs  in  which  no 
music  is  played. 

8.  Mutual  boycotts  by  ASCAP  and 
by  the  broadcasting  chains  (through 
Broadcasting  Music  Inc.)  in  an  at- 

tempt by  each  of  these  conflicting 
groups  to  obtain  for  themselves  con- 

trol over  the  supply  of  music  by  de- 
priving the  others  of  control,  which 

boycotts  threaten  to  restrain  and  ob- struct the  rendition  over  the  radio  of 
about  90%  of  the  desirable  modern 
copyright  music. 

Monopoly  Practices 

Explaining  the  Department's  deci- sion to  institute  criminal  proceedings. 
Assistant  Attorney  General  Arnold 
said : 

"For  a  number  of  years  the  Anti- 
trust Division  has  received  constant 

complaints  against  the  activities  of 
ASCAP.  The  original  purpose  of 
ASCAP  was  one  which  the  Depart- ment recognizes  to  be  legitimate,  i.e., 
collective  action  to  protect  its  mem- 

bers from  piracy  of  their  copyrights. 
Activities  which  further  this  purpose 
have  not  been  questioned  by  the  De- 

partment, and  are  not  attacked  in 
these  proceedings. 

"However,  the  Department  for  many 
years  past  has  frequently  called  to  the 
attention  of  ASCAP  practices  which 
went  far  beyond  the  necessity  of  pro- 

tecting its  members  in  their  copyright 
jirivileges, — practices  which  were  de- 

signed solely  for  the  purpose  of  elimi- 
nating competition  in  the  furnishing 

(if  music,  and  securing  a  monopoly 
control  over  the  supply. 

••Recently,  through  Broadcast  Music 
Inc.  (an  association  controlled  by  the 
major  broadcasting  chains),  NBC  and 
CBS  have  engaged  in,  and  threaten 
to  continue  on  a  larger  and  larger 
scale,  restrictive  practices  similar  to 
those  which  the  Dci)ai-t meiit  charges 
were  illegally  instituted  by  ASCAP. 
It  is  claimed  that  these  activilii^s  were 
necessary  to  protect  the  broadcasting 
chains  from  the  illegal  activities  of 
ASCAP. 

"The  Department  is  not  concerned 
with  the  question  as  to  which  organi- 

zation was  the  aggressor.  Each  of 
these  groups  today  is  charged  with 
using  illegal  methods  to  wrest  the  con- 

trol of  copyright  music  from  the  other. 
The  threatened  conflict  is  already  in 
its  first  stage.  The  mutual  boycotts 
already  begun  will  hamper  and  ob- struct the  rendition  of  all  copyrighted 
music  over  the  radio  and  deprive  the 
public  of  the  privilege  of  hearing  that 
music  except  on  terms  dictated  by  the 
victor  in  the  contest.  In  such  a  strug- 

gle the  public  is  in  the  position  of  a 
neutral  caught  between  two  aggressive 
belligerents. 

SESAC  Inquiry 

"This  Department  cannot  sit  by  and 
see  ASCAP  and  the  broadcasters  en- 

gage in  a  private  war  at  the  expense 
of  the  public,  using  violations  of  law 
as  their  weapons  in  order  to  fight  fire 
with  fire.  We  have  tried  to  obtain 
voluntary  agreement  to  form  the  basis 
of  a  working  peace  which  would  elimi- 

nate the  illegal  activities  and  allow 
the  associations  of  composers  to  con- 

tinue their  legitimate  function  of  pro- 
tecting their  members  from  piracy. 

Those  efforts,  which  a  few  days  ago 
appeared  to  be  on  the  verge  of  suc- 

cess, have  failed.  Now  we  have  no 
choice  but  to  proceed  with  a  criminal 
prosecution  to  protect  the  interests  of 
the  ijublic  in  orderly  competition  in 
the  distribution  of  music. 

"It  should  be  added  that  complaints have  also  been  received  against  the 
Society  of  European  Authors  &  Com- 

posers, commonly  called  SESAC.  These 
complaints  are  now  being  investi- 

gated." Neville  Miller's  Statement 

Following  is  the  statement  of 
NAB-BMI  President  Neville  Miller, 
released  in  New  York  Dec.  26  fol- 

lowing the  Department  of  Justice 
announcement  and  issued  on  be- 

half of  NBC  and  CBS  as  well  as 
the  trade  association: 
The  Department  of  Justice  is  on 

the  right  track  in  bringing  criminal 
charges  against  the  American  So- 

ciety of  Composers,  Authors  &  Pub- lishers. For  many  years  broadcasters 
have  sought  relief  from  the  grip  of  this 
illegal  monopoly.  It  is  a  fact  that  the 
Deijartment  has  had  pending  an  anti- trust suit  against  ASCAP  for  more 
than  six  years  and  it  is  also  true  that 
for  many  weeks  now  the  Department 
has  been  dickering  with  ASCAP  for 
a  consent  decree  which  would  have 
eliminated  the  monopolistic  practices 
of  which  the  broadcasters  complain. 
This  consent  decree  would  have  estab- 

lished an  open  and  competitive  mar- ket for  music  which  once  more  would 
give  broadcasters  access  to  the  great 
supplies  of  music  controlled  by  the 
society  in  a  monopolistic  pool. 

It  is  significant  of  the  justice  of 
the  broadcasters'  complaints  against 
the  society  and  of  the  propriety  of  the 
Department  of  Justice's  pressing  for a  consent  decree  on  the  part  of  ASCAP 
that  only  two  days  ago  three  justices 
of  the  Federal  Court  in  Wa.shington 
unanimously  held  that  ASCAP  was  an 
illegal  monopoly  in  the  restraint  of 
trade. 

Stock  Ownership 

It  is  most  unfortunate  that  the  De- 
partment appears  to  have  confused 

the  illegal  practices  of  ASCAP  with 
the  perfectly  legitimate  effort  of  broad- 

casters to  create  an  alternative  com- 
]ietitive  supply  of  music. 
BMI  is  not  the  creature  of  NBC 

and  CBS.  It  was  formed  by  mandate 
of  the  NAB  in  open  convention,  and 
more  than  600  stations  are  the  owners 

of  its  stock  and  the  users  of  its  music. 
It  was  at  the  urging  of  many  of  these 
stations  and  of  myself  that  the  net- 

works cooperated  in  the  formation  of 
BMI,  of  which  they  together  hold  only 
17.1%  of  the  stock.  Broadcasters 
throughout  the  country  set  up  BMI 
after  they  had  found  it  impossible  to 
deal  with  ASCAP  on  any  basis  other 
than  paying  a  tax  on  all  programs 
whether  they  used  music  or  not.  In 
forming  BMI,  we  had  competent  legal advice  and  are  confident  that  it  is  in 
no  sense  violative  of  the  law. 

The  statement  issued  by  the  De- 
partment of  Justice  shows  that  the 

department  does  not  understand  the 
setup  of  BMI.  This  is  not  surprising 
in  view  of  the  fact  that  the  Depart- ment of  Justice  has  made  no  attempt 
to  discuss  this  setup  with  broadcast- ers, nor  has  it  pointed  out  to  us  any 
ways  in  which  it  believed  we  were violating  the  law. 

Certainly  if  it  believes  the  broad- casters are  attempting  a  boycott,  they 
are  completely  misinformed.  For  weeks 
the  Department  of  Justice  discussed  a 
consent  decree  with  ASCAP  and,  when 
it  failed  to  get  one,  it  suddenly  accuses 
practically  the  whole  broadcasting  in- 

dustry, represented  in  BMI,  of  crimi- nal practices  without  giving  us  any 
opportunity  at  all  for  a  similar  dis- cussion. The  reason  for  this  unusual 
behavior  is  not  at  all  clear  to  me,  and 
I  hope  that  before  the  Department carries  out  its  announced  plan,  it  will 
be  willing  to  give  at  least  as  much 
consideration  to  the  broadcasters  as 
it  has  given  to  a  society  which  it  has 
itself  branded  as  a  law  violator  over 
an  extended  period  of  years. 

Gene  Buck's  Statement 

Gene  Buck,  president  of  ASCAP, 
issued  the  following  statement 
Dec.  26: 

Attorney  Gen,eral  Jackson's  an- nouncement to  proceed  to  indict 
ASCAP  is  regrettable  but  does  not 
come  as  a  shock  to  me  or  my  associ- 

ates. We  composers  and  authors  of 
the  nation  have  long  grown  used  to 
the  power  and  influence  of  the  broad- casters since  the  birth  of  radio.  The 

only  new  feature  of  the  government's announcement  is  Mr.  Arnold's  declara- tion to  also  indict  CBS,  NBC  and 
their  company  union,  BMI,  for  which 
he  receives  our  sincere  congratulations. 

This  is  the  first  time  to  my  knowl- 
edge that  the  Attorney  General's  office has  addressed  itself  publicly  to  doing 

something  about  the  monopoly,  the 
power  and  the  activities  of  our  op- ponents. Heretofore  our  society  has 
been  singled  out  as  the  big  bad  wolf 
by  the  Government  and  all  the  big 
guns  have  been  aimed  at  the  society, 
we  who  create  the  music  and  the  songs 
of  the  nation. 

The  Assistant  Attorney  General's announced  proceedings  to  finally  go 
into  the  entire  structure  of  the  mo- 

nopoly of  the  air  and  its  affiliations 
should  be  welcome  news  to  every  one 
concerned — the  public,  the  legislatures, 
the  judiciary  throughout  the  nation 
and  my  associates  in  the  society. 

Final  Ruling  Awaited 

The  breaking  down  of  the  negotia- tions between  the  Attorney  General 
and  ourselves  was  on  his  insistence 
that  we  accept  a  decree  requiring  the 
society  to  do  business  as  prescribed 
by  certain  laws  which  the  broadcasters 
succeeded  in  having  enacted  in  Florida 
and  Nebraska,  as  well  as  in  other 
States  in  1937.  The  State  statutes 
were  declared  invalid  by  11  Federal 
judges  sitting  in  three  States  and  up- held in  one  State,  namely  Washington, 
on  Christmas  Eve  by  three  judges. 

The  Supreme  Court  has  agreed  to 
review  two  of  the  decisions.  The  cases 
will  be  argued  the  latter  part  of  next 
month  or  the  early  part  of  February. 
In  view  of  the  desirability  of  obtain- 

ing an  authoritative  ruling  on  this 
important  question  from  the  nation's highest  tribunal,  the  society  suggested 
that  discussion  of  these  matters  be 
deferred  until  the  Supreme  Court 
decision. 

The  importance  of  the  matter  to 
the  authors  and  composers  of  our  na- 

tion's music  seemed  to  justify  this 
request.  The  slight  delay  necessary 
was  felt  to  be  inconsequential  when 
viewed  in  the  light  of  the  Govern- 

ment's inaction  in  this  matter  for  a 
period  of  five  years  since  the  date 
when  the  Government  requested  the  ad- 

journment of  the  trial  in  the  case 
which  it  brought  against  the  society  in 
1934. 
The  society  has  continuously  func- 

tioned in  protecting  the  interests  of 
the  composers  and  authors  in  the  same 
way  for  more  than  a  quarter  of  a 
century.  A  previous  Attorney  General 
of  the  United  States  as  well  as  the 
Federal  Trade  Commission  have  upheld 
the  legality  of  the  society's  activity. 
Notwithstanding  this  period  of  acqui- 

escence by  the  United  States  Govern- ment, the  Assistant  Attorney  General 
in  charge  of  this  case  threatened  an 
indictment  unless  our  society  consented 
to  a  decree  prior  to  the  Supreme  Court 
decision. 

'Willing  to  Negotiate' 
The  society  could  not  afford  to  sur- render to  this  ultimatum  on  the 

grounds  it  was  entitled  to  await  the 
Supreme  Court  decision.  We  believe 
our  position  and  decision  to  refuse  to 
yield  to  a  consent  decree  in  the  light 
of  these  facts  is  sound.  As  the  nation 
knows,  we  are  engaged  in  a  contro- versy with  the  broadcasting  industry 
which  through  its  power  and  influence 
has  instigated  and  motivated  our  legal 
difficulties  in  the  nation's  capital  in 
Washington,  and  throughout  the  sepa- rate States  in  the  Union. 
We  will  continue  to  protect  the 

rights  of  our  members  in  an  orderly, 
legal  and  humane  manner  with  all  the 
gifts  and  instrumentalities  at  our  com- 

mand. We  insist  that  those  who  cre- 
ate the  music  of  the  nation  shall  be 

paid  for  their  efforts  and  we  will  con- tinue to  resist  all  efforts  to  control  or 
whittle  away  their  rights  or  infringe 
their  works  irrespective  of  the  n  ight 
and  power  of  the  users. 

We  have  offered  and  are  still  willing 
to  meet  the  broadcasters  any  time,  any 

place,  anywhere  to  negotiate  and  set- tle our  differences,  but  all  the  efforts 
of  those  who  have  tried  for  over  eight 
months,  including  ourselves,  have  been 
unsuccessful.  The  broadcasters  have 
evidently  decided  to  go  through  with 
their  plans  to  boycott  our  music  and 
no  one,  it  seems,  including  the  Gov- ernment, can  induce  them  to  change their  set  course. 

SESAC  Statement 

THE  FOLLOWING  statement  was 
issued  Dec.  27  by  Leonard  David 
Callahan,  general  counsel  of SESAC: 

In  view  of  SESAC's  friendly  con- 
tractual relations  with  the  broadcast- 

ing industry  during  the  past  ten  years, 
its  close  cooperation  with  the  NAB, 
and  long  term  license  agreements  with 
700  radio  stations,  published  reports 
that  the  Department  of  Justice  has 
received  complaints  concerning  SESAC 
are  evidently  erroneous.  Inquiry  at 
Department  of  Justice  today  by 
SESAC  failed  to  elicit  any  substantia- tion of  the  reference  in  the  newspaper article. 
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CHRISTMAS  gifts  to  the  tr
ade 

covered  a  wide  range  of  gad- 
gets, practical  items  and 

novelties.  The  donations  in- 
cluded radios,  refreshments,  desk 

pieces  and  a  tiny  aspirin  box. 
Among  gifts  received  by  Broad- casting were: 
WFIL,  Philadelphia — Radio  ;  cigarette  con- tainer. 
WQAM,  Miami — Tropical  jelly. 
WIP,  Philadelphia — Letter  opener. 
WFAA,  Dallas— Grapefruit. 
WSPD,  Toledo — Circular  pocket  knife. 
WNEW,  New  York — Beverage. 
WOV,  New  York — Beverage. 
WGAR,  Cleveland — Desk  calendar. 
WLAW,  Lawrence,  Mass. — Slipstream  let- ter opener. 
WCAU,   Philadelphia — Eveready  desk  pad. 
WCOA,    Pensaloca — Pecans. 
WPEN,  Philadelphia  —  Pop-up  cigarette container  with  clock. 
WOWO,  Fort  Wayne — Zippo  lighter. 
WBAL.  Baltimore — Silent-flame  lighter. 
WDAY,  Fargo,  N.  D.— Pencil  calendar. 
KIDO,  Boise,  Ida. — Idaho  potatoes. 
KDYL,  Salt  Lake  City— Penknife. 
KTAR,  Phoenix — Dates. 
KFEL,  Denver — Celery. 
KLRA,  Little  Rock— Bacon. 
George  Hollingbery  &  Co. — Sausage,  bacon. 
Standard   Radio — Time  dial. 
Major  Bowes — Aspirin  box. 
Oklahoma   Pub.    Co. — Mistletoe. 
SESAC — Desk  calendar  with  clock. 
O.  L.  (Ted)  TAYLOR  STATIONS— Grape- fruit. 

UP  Promotes  Features 
TO  PROMOTE  supplemental  news 
features  on  the  United  Press  radio 
wire,  the  news  service  is  issuing 
weekly  color  brochures  explaining 
each  of  the  seven  features  released 
daily  and  the  three  released  on 
Sundays.  Each  feature  is  aimed  at 
definite  listeners  such  as  sports 
fans,  women,  movie  fans,  farmers, 
et:.,  and  the  brochures  will  be  used 
by  the  stations  as  sales  presenta- 

tions. UP  is  surveying  station  use 
of  the  features. 

*      *  * 

Transit  Displays 
WIRE,  Indianapolis,  has  made  a 
year-round  deal  with  Indianapolis 
Railways  Inc.  for  the  constant  dis- 

play of  two  display  cards  in  each 
of  376  street  cars  and  buses.  In  ad- 

dition, station  will  use  outside  pro- 
motion cards  on  the  vehicles. 

FOOTBALL  CONTEST 
Fort  Worth  Interested  in 

 Picking  Favorites  

IN  CONNECTION  with  its  exclu- 
sive broadcasts  of  the  District  7-AA 

high  school  football  games  in  the 
Texas  Interscholastic  League  this 
fall,  KFJZ,  Fort  Worth,  conducted 
a  "Popular  Player  Contest"  among 
Fort  Worth  high  schools  which 
drew  intense  interest  from  pur- 

chase-minded listeners.  The  con- 
test was  conducted  on  KFJZ  under 

sponsorship  of  Worth  Food  Mar- 
kets, one  of  four  co-sponsors  of  the 

football  series.  Zack  Hurt,  KFJZ 
sports  commentator,  originated  and 
handled  the  contest. 
At  contest  -  end  in  December, 

924,007  votes  were  tabulated,  each 
vote  representing  a  purchase  at  the 
Worth  Food  Markets.  No  adver- 

tising was  used  to  promote  the  con- 
test except  a  single  announcement 

on  each  football  broadcast,  explain- 
ing the  voting  system.  After  a  pur- 

chase listeners  were  entitled  to  vote 
on  the  back  of  the  sales  slip.  Voters 
in  the  contest  irade  purchases  aver- 

aging $1.84,  with  some  of  the  stores 
running  as  high  as  $2.42  per  per- 

son, according  to  an  analysis  by 
KFJZ.  Winner  of  the  popularity 
contest,  with  144,324  votes,  was 
Ray  Coulter,  star  end  of  the  Ma- 

t  sonic  Home  football  team. 

Gadgets  Galore,  and  Useful  Ones,  Too — News  of  Features — 
Tags  on  Time — Bus  and  Trolley  Cards 

Books  for  Kids 

LISTENERS  who  send  in  a  ques- 
tion used  on  the  WHN,  New  York, 

sustaining  program.  Kid  Wizards, 
receive  a  book  if  the  question  is 
answered  correctly.  However,  if  the 
query  stumps  the  kids,  the  sender 
receives  $5  in  cash,  and  has  the 
privilege  of  sending  a  child  guest 
to  appear  on  the  program,  who 
receives  a  20-volume  set  of  the 
"Book  of  Knowledge"  for  the 
appearance. *  ^:  * 

Boon  to  Motorists 
GOOD  news  for  listeners  of  WFAS, 
White  Plains,  N.  Y.,  was  supplied 
by  John  Dillon,  sportcaster,  dur- 

ing a  fight  broadcast  sponsored  by 
Cyclone  Auto  Supply  Stores.  The 
stores  offered  to  buy  1941  auto  li- 

cense tags  for  listeners,  the  fee  to 
be  paid  back  to  Cyclone  in  install- ments. The  scheme  saves  motorists 
the  trouble  of  standing  in  line  to 
get  new  tags,  besides  easing  the 
burden  of  payments  for  tags.  Cy- 

clone sponsors  blow-by-blow  broad- 
casts of  fights  every  week,  with 

Dillon  at  the  microphone. 

Advance  Notice 

A  NEW  IDEA  recently  was  incor- 
porated in  San  Francisco  Presents 

on  KGO,  San  Francisco,  when  Pro- 
ducer Bob  Dwan  ran  in  a  trailer 

on  a  forthcoming  KGO  program. 
Each  week  the  program  includes  a 
sample  of  some  KGO  show  to  be 
heard  in  the  future. 

Tower  Serenade 

KCMC,  Texarkana,  Tex.,  ser- 
enaded Christmas  shoppers 

with  Yuletide  music  every 
half-hour  from  10  a.m.  to 
8:30  p.m.,  played  over  a  75- 
watt  public  address  system 
attached  to  its  antenna  tower 
in  the  dovratown  shopping 
area.  The  speakers  were 
placed  so  the  music  did  not 
blast  nearby  listeners  but 
was  of  enough  strength  to  be 
heard  eight  blocks  away.  FCC 
granted  KCMC  permission 
to  mount  the  speakers  on  the 
antenna  tower. 

m 

C  H  N  S 
HALIFAX,  N.  S. 

The  Key  Station  of  the 
Maritimes 

One-third  of  all  radio  sets  in 

Nova  Scotia  are  within  twenty- 
five  miles  of  our  antenna,  two- 
thirds  are  within  our  primary 

coverage  area.  No  advertiser  can 
afford  to  overlook  this  field. 

Representatives 
WEED  &  COMPANY 
350  Madison  Ave.,  N.  Y. 

BROCHURES 

NBC — Third  edition  of  booklet,  "How 
Schools  Can  Use  Radio,"  mailed  to 
teachers,  educators,  parent  -  teasher 
groups,  describing  NBC  public  service 
programs.  Booklet  is  prefaced  with 
statements  by  David  Sarnoff,  RCA 
president,  Niles  Trammel,  NBC  presi- dent, and  Dr.  James  Rowland  Angell, 
NBC  counselor  on  public  service  pro- 

grams. WAPI,  Birmingham — Folder,  reprint 
of  an  article  in  Time,  Nov.  25,  "Boom 
in  Birmingham,"  describing  city's  in- crefised  steel  production  resulting  in 
increased  buying  powers. 

KDKA,  Pittsburgh — Two-color  folder, 
"Identity,"  with  reproduction  of  large 
fingerprints  around  the  title,  inside 
spread  of  clippings  from  magazine  and 
newspaper  articles  written  about  the 
station  at  the  time  of  its  20th  anni- 

versary in  November. 

NBC — Pocket-size  pamphlet,  "NBC Interprets  Public  Service  in  Radio 
Broadcasting,"  summarizing  policies 
and  program  plans  recommended  by 
Dr.  James  Rowland  Angell,  NBC  edu- cational counselor. 

KGO-KPO,  San  Francisco — Mailing 
piece  titled  "Clean  Sweep,"  depicting KGO-KPO-Sari  Francisco  Chronicle 
election  coverage. 

NAB — Brochure  on  successful  use  of 
radio  by  drug  stores,  10th  in  "Re- 

sults from  Radio"  series  by  NAB Bureau  of  Radio  Advertising. 

WOR,  New  York 
WOR,  listed  as  a  Newark  station 
since  its  advent,  officially  will 
become  a  New  York  City  station 
if  an  application  filed  Dec.  23 
with  the  FCC  is  granted.  While 
its  transmitter  is  located  on  the 

Jersey  side,  the  station  seeks  re- moval of  its  main  studio  from 
Newark  to  its  New  York  head- 

quarters at  1440  Broadway.  Sta- tion location  is  determined  by 
main  studio  site,  rather  than 
transmitter  site. 

WCKY.  Cincinnati — 12-page  souvenir 
booklet  for  studio  visitors  featuring 
photos  of  promotion  activities  of  the 
station. 

MILLION  DOLLARS 

HOUSING 
Plans  are  underway,  a  $1 ,016.000  ap- 

propriation has  beeo  made  by  the  Fed- tral  government,  and  construction  is  ex- pected to  be  started  in  early  spring for  a  270  unit  housing  project  in 
Shreveport.  Another  r.ason  why  smart advertisers  will  now  reserve  time  on 
the  powerful  50,000  watt  station,  KWKH. 

50,000  lVatt3 

A    SHREVEPORT    TIMES  STATION 

KWKH 

Shreveport  Louisiana 

e  a  re 

i-^^C  o  o  d.  q/.s 

^ffder.  West, 

•  A  splendid  opportunity  for  increased  sales  is  waiting 
in  Western  Canada  this  year.  A  Record  Wheat  crop  on  a 
firm  and  rising  market,  together  with  tremendous  war 
orders,  is  putting  millions  of  dollars  of  new  money  into 
circulation  among  Canadian  farmers,  cattlemen,  fruit 
ranchers,  miners  and  oilmen. 
This  means  greater  potential  sales  for  your  product  in  Western 
Canada.  Make  these  sales  at  a  low  cost  by  placing  your 

program  on — THE  ALL-CANADA 
FOOTHILLS  GROUP 

(All  Bzsic  CBC  Stations) 
FiVsf  in  Listener  Preference 
Write  for  Audience  Figures 

Regina,  Sask. 
Moose  Jaw,  Sask. 
Lethbridge,  Alta. 

Calgary,  Alta. Edmonton,  Alta. 

Trail,  B.C. 
Kelowna,  B.C. 

IBROADCASTING  •  Broadcast  Advertising 

Representatives: 

U.S.A. -WEED  and  COMPANY 

CANADA  -  All-Canada  Radio  Facilities  Limited 
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BUFFALO
'S 

^  ̂  21 

This  is  the  typical  50-HG  installation  of  seven  cubicles  placed  side  by 

side  to  form  a  single  attractive  unit.  WKBW's  new  50-kw  transmitter 
will  consist  of  nine  cubicles,  arranged  in  line.  The  two  additional 

cubicles  house  the  rectifier  and  antenna  phasing  equipment. 

@  A
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GOES  TO WATTS 

...selects  Westinghouse  50-HG  ior  iidelity^ 

economy  and  reliability  oi  transmission 

Soon  ten  million  listeners,  from  Maine  to  South 

Carolina,  will  be  within  range  of  Station  WKBW. 

Present  listeners  in  the  densely  populated  area  of 

Western  New  York,  Western  Pennsylvania,  and 

Eastern  Ohio,  will  welcome  the  increased  signal 

strength,  the  new  high  quality  of  transmission. 

.E.txemelylo^°j;^^g^out.  except 

,Compiesse<l«3  Huses. 

'      •U^^'^^^'  tc  control. 

,      .  TuJl  automate  ^t^ges. 

.relatively  lov^  ̂ ^;,,oi^^- •  ! 

National  and  local  advertisers,  alike,  will  wel- 

come the  added  power  of  this  Buffalo  station. 

This  is  the  third  station  receiving  a  50-kw  con- 

struction permit  since  January  1 ,  1 940,  which  has 

selected  the  Westinghouse  50-HG  Transmitter. 

Only  four  such  construction  permits  were  grant- 

ed in  this  period. 

That  these  three  stations  have  each  chosen  the 

Westinghouse  Transmitter  is  more  than  a  coinci- 

dence. For  here  is  a  transmitter  that  is  the  last 

word — in  economy,  convenience  of  operation, 

fidelity  and  reliability. 

This  transmitter  is  designed  on  the  basis  of  ex- 

perience gained  in  actually  operating  radio 

stations — Westinghouse  owns  and  operates  the 

first,  as  well  as  several  of  the  most  powerful,  radio 

broadcasting  stations. 

It  is  built  by  craftsmen  who  have  been  manufac- 

turing radio  equipment  since  the  earliest  days  of 

broadcasting. 

It  is  backed  by  the  ONLY  company  that  manu- 

factures, under  its  own  name  and  own  respon- 

sibiHty,  ALL  equipment  needed  for  complete 

radio  transmitting  station  operation. 

Broadcast  Equipment 
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Defense  Activities,  Progress 

of  Radio  Reviewed  by  FCC 
Minimum  Interference  with  Communications  Plann 

In  Case  of  Emergency,  Says  Annual  Report 

IN  ITS  FIRST  "streamlined"  re- 
port to  Congress,  covering  major 

activities  for  the  entire  calendar 
year  1940  rather  than  only  the 
fiscal  year,  the  FCC  Jan.  2  told  of 
its  vastly  increased  functions,  par- 

ticularly because  of  national  de- 
fense requirements  and  new  de- 

velopments in  broadcasting  and 
other  phases  of  communications. 

The  FCC  advised  Congress  that 
in  prescribing  certain  general  de- 

fense curbs,  its  action  is  "precau- 
tionary rather  than  disciplinary". 

The  Commission  said  it  v^^as  "proud 
of  the  patriotic  and  cooperative  re- 

sponse of  operators  and  industry 
both".  Particularly  mentioned  was 
the  collaborative  spirit  of  the 
broadcasters. 

Treaty  Switchover 

Alluding  to  the  broad  powers 
given  the  President  tinder  Section 
606  of  the  Communications  Act  to 
commandeer  communications  facili- 

ties, the  report  said  the  Commis- 
sion does  not  want  to  interfere  with 

communications  "any  more  than  is 
necessary  for  the  national  protec- 

tion". It  desires  particularly,  said 
the  report,  "to  preserve  the  pres- 

WILOA  presents  "AKWIL" It's  Original  -  Sensational  -  Entirely  NEWl 

The  Timepiece  you  have  been  waiting  for. 
Combining  the  latest  features  in  a  wrist  watch. 

17  Jewel  yel- low R.  G.  p. 
case.  Rust- proof Back. 
Pig  Skin Strap. 

$33.75 

Also  avail- able in  7 
Jewel,  Steel cas?  with Raised  Gold 
Numerals 

$19.95 
Sweep  Second 
Hand 

'  Shockproof 
I  Waterproof 
'  Dustproof 

•  Luminous  Dial 
and  Hands 

•  Unbreakable 
Crystal 

•  Non-Magnetic 
This  Watch  is  constructed  for  Dependability  and 

Accuracy — Styled  for  the  Discriminating — Shoclt- 
proof  —  Waterproof  —  Dustproof  —  Equipped  with Luminous  Dial  and  Hands.  A  regular  Wrist  Watch 
especially  designed  for  those  reouiring  Split  Sec- 

ond performance — Announcers — Control  Room  En- 
gineers and  Technicians — Caltbrated  to  I /5th  Sec- ond. Our  WRITTEN  GUARANTEE  protects  you 

against  defects  tor  one  year.  YOUR  MONEY  RE- 
FUNDED in  10  days  If  this  watch  does  not  per- form to  your  entire  satisfaction. 

THE  WILOA  COMPANY 
Suite  206   -  2.-}  Flatl>ush  Ave.,  Brooklyn,  N.  Y. 
L se  this  coupon  at  once  I  Send  Money  Order 
or    Check.    Cash    by    Registered    Mail  only. 
HE   WILOA  CO. 
uite  206—23  Flatbush  Ave.,  Brooklyn,  N.  Y. 

!□  Enclosing  $33.75.  Send  17  Jewel  Akwil. 
!□  Send   CCD.   17  J.  Akwil  at  $33.75. 
□  Send  CCD.  7  J.  Akwil  at  $19.95. 
Name 
Address 

State. 
We  prepay  charges  if  remittance  accompanie 
rder.  1!-.II-41 

ent  linking  of  radio  facilities 
throughout  the  land  for  efficient 
and  instantaneous  communication". 

In  a  section  devoted  to  the  im- 
pending reallocation  under  the 

North  American  Broadcasting 
Agreement,  the  FCC  pointed  out 
that  the  Havana  pact  "contains  no 
provision  for  continued  operation 
of  high-pow^ered  stations  just  across 
the  Mexican  border".  It  stated  that 
the  chief  noticeable  difference  to 
the  average  listener,  once  the  real- 

location becomes  effective  as  sched- 
uled on  March  29,  1941,  will  be 

that  his  favorite  station  above  730 
kc.  will  occupy  a  slightly  different 
place  on  the  dial,  usually  higher. 

Explaining  the  sharp  decrease  in 
the  number  of  hearings  on  broad- 

cast applications,  the  FCC  attribut- 
ed this  largely  to  changes  in  the 

method  of  handling,  pointing  out 
that  in  the  past  it  has  been  the 
practice  to  designate  for  hearing, 
without  seeking  additional  infor- 

mation from  the  applicants,  appli- 
cations which  upon  their  face  did 

not  contain  sufficient  information 
to  warrant  the  Commission  in  find- 

ing that  grants  would  meet  the 
statutory  standard. 

The  FCC  said  that  during  the 
past  year  particular  effort  was 
made  to  obtain  in  detail  additional 
facts,  without  the  necessity  of 
hearing.  New  application  forms 
were  adopted  with  a  view  to  elicit- 

ing, so  far  as  possible,  all  pertinent 
information  in  the  first  instance, 
thus  eliminating  the  necessity  of^ 
requiring  applicants  to  file  addi- 

tional material. 

Right  of  Appeal 

Defending  this  procedure,  which 
has  been  under  sharp  attack,  the 
Commission  said  ample  protection 
is  afforded  through  petitions  for 
reconsideration,  re-hearing  and 
hearing,  and  the  right  to  appeal  to 
the  courts,  provided  by  statute.  The 
principal  beneficial  result  of  elimi- 

nating unnecessary  hearings  has 
been  to  provide  broadcasting  serv- 

ice where  needed,  without  long  de- 
lay, according  to  the  report. 

Procedure  in  handling  complaints 
and  investigations,  often  a  subject 
of  Congressional  inquiry,  was  cov- 

ered in  detail  by  the  FCC. 
The  Commission  entertains  com- 

plaints on  advertising  continuities, 
where  the  action  of  the  station  ap- 

pears to  be  against  public  interest, 
and  occasionally  refers  complaints 
alleging  unfair  trade  practices  to 
the  Federal  Trade  Commission.  In 
matters  involving  refusal  of  time 
on  the  air,  the  report  said,  com- 

plainants are  informed  that  sta- 
tions are  expressly  declared  by  the 

Communications  Act  not  to  be  com- 
mon carriers.  It  was  emphasized 

that  the  Commission  has  made  no 
regulation  or  condition  interfering 
with  the  right  of  free  speech. 

Covering  non-standard  broadcast 
services,   the    FCC   recounted  de- 

■  velopments  dealing  with  FM,  tele- 
vision, and  allocations  of  high-fre- 
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Ibroadcast  applications  received DURING  THE  FISCAL  YEAR 
(RENEWAL    APPLICATiONS    NOt  INCLUOEO) 

 UNDER  FEDERAL  RADIO  COMMISSION 
 UNDER  FEDERAL  COMMUNICATIONS 

COMMISSION  

1934        I93S  '936 
FISCAL  YEAR 

Plenty  of  Pull 

JAMMED  telephone  lines  re- 
cently brought  about  the  sign- 

ing of  a  much-sought  26- week  schedule  by  WJDX, 
Jackson,  Miss.  Jitney-Jungle 
Stores,  with  12  stores  in  Jack- 

son and  others  throughout 
the  South,  recently  contract- 

ed for  seven  quarter-hours  on 
WJDX  tying  in  with  its 
Founders'  Week.  The  pro- 

grams, on  which  10  pounds 
of  coffee  were  awarded  daily 
to  the  first  10  listeners  call- 

ing in  the  correct  number  of 
times  the  word  "Jitney-Jun- 

gle" was  used  during  the  mid- dle commercial,  lasted  only 
three  days  because  telephone 
lines  on  the  Jackson  exchange 
were  blocked  for  five  minutes 
or  so  each  day.  Threatened 
with  an  injunction  against 
the  program,  WJDX  dropped 
the  giveaway  angle  with  con- 

sent of  the  sponsor.  At  con- clusion of  the  short  schedule 
Jitney-Jungle  was  so  im- 

pressed with  radio's  drawing 
power  that  it  signed  the  26- week  contract. 

quency  bands  for  those  services.  It 
said  that  the  ensuing  year  will 
offer  practical  demonstration  of 
FM's  claimed  clarity  and  staticless 
quality.  Television  was  declared  to 
be  making  substantial  progress, 
with  the  cooperative  assistance  of 
the  industry  and  the  Commission. 

More  than  a  score  of  stations 

geographically  distributed  through- out the  nation  have  been  licensed 
to  experiment  with  various  types 
of  visual  transmission,  and  partici- 

pating stations  have  budgeted  a 
total  of  $8,000,000  for  this  experi- 

mental work,  looking  toward  full 
commercial  operation. 

Unlike  past  reports,  the  Commis- 
sion made  no  specific  recommenda- 

tions to  Congress.  It  is  expected, 
however,  that  early  in  the  new  ses- 

sion the  FCC  may  submit  recom- 
mendations as  a  result  of  the  net- 

woik  monopoly  inquiry,  still  await- 
ing final  action. 

Engineering  Standards 
Are  Published  by  FCC 

COPIES  of  the  FCC's  Standards 
of  Good  Engineering  Practice  Con- 

cerning Standard  Broadcast  Sta- tions have  been  printed  for  the 
first  time  by  the  Government  Print- 

ing Office.  In  announcing  publica- tion of  the  rules  in  printed  form, 
the  FCC  indicated  that  it  would 
send  copies  free  only  to  broadcast 
licensees,  although  others  may  get 
copies  for  30  cents  each  from  the 
Superintendent  of  Documents,  Gov- 

ernment Printing  Office,  Washing- 
ton. 

The  standards  interpret  and  elab- 
orate on  the  rules  and  regulations, 

which  form  the  basis  of  good  en- 
gineering practice  as  applied  to  the 

standard  broadcast  band,  and  rep- 
resent the  consensus  of  the  broad- 

cast industry  as  expressed  in  con- 
ferences with  engineers  and  manu- 

facturers, augmented  by  extensive 
field  surveys  conductd  by  the  Com- 

mission's field  staff,  according  to 
the  FCC.  First  made  effective  Aug. 
1,  1939,  the  compilation  has  been revised  to  July  20,  1940,  in  the 

printed  edition. 

FCC  in  Recess 

UNLESS  there  are  unforeseen  de- 
developments,  the  FCC  will  not  hold 
another  meeting  until  Jan.  7,  hav- 

ing held  its  last  regular  pre-holi- 
day  session  on  Dec.  17.  Chairman 
James  Lawrence  Fly  has  been  va- 

cationing in  Florida  and  does  not 
plan  to  return  until  after  New Year's.  Commissioner  Norman  S. 
Case  has  been  Acting  Chairman 
since  early  in  December. 

AMONG  radio  figures  signing  the  Dec.  26 
letter  to  President  Roosevelt  regarding  aid 
to  Great  Britain  were  Barry  Bingham,  and 
Mark  Ethridge,  WHAS  and  Louisville 
Courier-Journal ;  Dorothy  Thompson,  com- 

mentator ;  Wythe  Williams,  commentator ; 
Dr.  James  Rowland  Angell,  NBC  counselor 
for  public  service  programs. 
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WINCHARGER  towers  have  been 
purchased  recently  by  WMRN,  Marion, 
O. ;  WCBT,  Roanoke  Rapids,  N.  C. ; 
KGLO,  Mason  City,  la.;  KWIL,  Al- 

bany, Ore.;  WBTA,  Batavia,  N.  Y. ; 
WTCM,  Traverse  City,  Mich. ;  WDBF, 
Chattanooga,  Tenn. ;  KDTH,  Dubuque, 
la. ;  WFHR,  Wisconsin  Rapids,  Wis., 
according  to  M.  M.  Lasensky,  in 
charge  of  tower  sales. 

ORDERS  for  marine  radio  equipment 
totaling  $450,000  have  been  placed  by 
the  Government  with  Radiomarine 
Corp.  of  America  as  part  of  the  de- 

fense program,  according  to  Charles  J. 
Pannill,  president.  Additional  floor 
space  doubling  the  laboratory  and 
manufacturing  area  is  being  acquired. 
RCA  MFG.  Co.  has  announced  a  new 
control  device  for  mobile  radio  sys- 

tems by  which  any  car  or  group  of 
cars  can  be  called  without  disturbing 
other  receivers  in  the  same  system. 
The  device  was  developed  by  the 
Emergency  Communications  Section  of 
RCA.  It  was  given  its  first  showing 
at  the  Seventh  Annual  Conference  and 
Exhibits  of  the  Associated  Police  Com- 

munications Officers  at  Orlando,  Fla. 

WTAD,  Quincy,  111.,  has  started  con- 
struction of  its  new  transmitter  lay- 

out, reported  to  cost  from  $45,000  to 
$50,000,  including  two  270-foot  Trus- 
con  towers  and  a  Collins  1,000-watt 
transmitter.  WTAD  holds  a  construc- 

tion permit  to  expand  from  limited 
time  operation  to  fulltime  with  1,000 
watts  on  900  kc,  using  directional 
antenna. 

WESTERN  ELECTRIC  639A  card'i- oid  microphones  are  being  installed  in 
the  studios  of  WBNX,  New  York. 
The  639A  type,  recently  perfected  by 
Western  Electric,  is  a  combination  of 
three  standard  mikes,  enabling  six 
different  types  of  pick-up. 

WTMJ  Erects  Plant 

For   FM  Transmitter 

WTMJ,  Milwaukee,  has  started  con- 
struction on  the  new  building  to 

house  its  10  kw.  FM  transmitter, 
first  step  in  a  half-million  dollar 
triple-function  broadcast  project 
undertaken  by  the  Milwaukee  Jour- 

nal Co.  [Broadcasting,  Nov.  15]. 
The  new  FM  transmitter,  W55M, 
is  to  be  located  on  U.  S.  Highway 
41,  21  miles  northwest  of  Mil- 

waukee. Although  the  base  of  the 
antenna  will  be  about  450  feet 
above  the  level  of  the  city,  exact 
height  of  the  tower  has  not  been 
determined. 

Studios  will  be  located  in  the 
huge  new  WTMJ  "Radio  City" 
structure  to  be  built  this  spring. 
The  transmitter  building,  in  addi- 

tion to  housing  mechanical  equip- 
ment for  the  FM  operations,  also 

will  include  living  quarters  for  en- 
gineers. According  to  FCC  compu- 

tations, the  10  kw.  FM  outlet  will 
cover  an  area  extending  up  to  70 
miles  from  the  transmitter. 

THE  Cedar  Rapids  (la.)  Gazette, 
applicant  for  a  new  100-watt  sta- 

tion in  that  community  on  1420  kc, 
has  been  authorized  by  the  FCC  to 
amend  its  application  to  ask  for  5,000 
watts  on  1550  kc.  The  newspaper  has 
also  applied  for  an  FM  outlet  on 
44.7  mc. 

WBOS  Soon  to  Begin 

Regular    Latin  Service 
WBOS,  50,000-watt  Westinghouse 
international  broadcast  station  in 
Boston,  on  New  Year's  Day  will 
start  regular  scheduled  service  to 
Latin  America,  according  to  a  Dec. 
26  announcement  by  Lee  B.  Wailes, 
Westinghouse  manager  of  broad- 

casting. Service  on  the  European 
beam  is  to  start  later,  it  was  an- 

nounced. WBOS,  known  as  WPIT 
before  it  was  moved  from  Pitts- 

burgh to  Hull,  Mass.,  will  operate 
daily  from  4  to  11  p.m.,  carrying 
two  hours  in  English,  three  in 
Spanish  and  two  in  Portuguese. 

The  station  operates  on  six  fre- 
quencies—6140,  9570,  11870,  15210, 

17780,  21540  kc.  During  the  first 
weeks  of  operation,  the  station  will 
be  supervised  by  F.  P.  Nelson, 
Westinghouse  director  of  interna- 

tional broadcasting,  but  subsequent- 
ly it  will  be  in  charge  of  W.  C. 

Swartley,  manager  of  WBZ-WBZA, 
Boston-Springfield.  Occupying  stu- 

dio and  office  space  adjoining  WBZ 
quarters  in  Boston,  WBOS  is  in- 

dependently staffed,  with  R.  F. 
Brock  as  studio  supervisor.  The 
50  kw.  plate-modulated  transmitter 
is  claimed  to  be  the  first  air-cooled 
shortwave  unit  in  the  country.  The 
station's  two  directional  rhombic 
antennas  are  located  in  an  ocean- 
side  salt  marsh  at  Hull,  near  the 
WBZ  transmitter. 

WBOS  Antenna  Array 

RCA  to  Expand  Plants 
To  Handle  War  Orders 
EXPANSION  of  manufacturing  fa- 

cilities at  the  RCA  plants  in  Cam- 
den, N.  J.,  and  Indianapolis  is  pro- 

vided under  a  $2,370,000  contract 
awarded  the  company  by  the  Navy 
Department. 

"The  contract  calls  for  the  acquisi- 
tion, construction,  and  installation 

of  additional  plant  and  equipment 
and  modification  of  the  present  fa- 

cilities at  the  company's  Camden 
factory.  The  contract  also  provides 
for  new  land,  additional  machinery 
and  equipment  at  RCA's  new  plant in  Indianapolis. 

The  Navy  said  that  types  of 
radio  equipment  being  manufac- 

tured comprise  apparatus  for  bat- 
tleships, cruisers,  destroyers,  sub- 
marines, and  auxiliaries  as  well  as 

planes. In  announcing  the  contract  RCA 
said  the  Navy's  procurement  pro- 

gram has  not  interfered  with  the 
development  and  manufacture  of 
radio  apparatus  for  broadcasting 
home  reception,  or  the  usual  com- mercial fields. 

RAY  LYON,  head  of  the  WOR,  New- 
ark, recording  division,  observed  his 

annual  Chi-istmas  eve  custom  by 
erecting  loudspeakers  in  the  courtyard 
of  his  Manhattan  apartment,  and  put- 

ting on  an  hour  concert  of  Yuietide 
music  for  his  neighbors. 

W2XVP,  shortwave  adjunct  of  WNYC, 
New  York,  is  now  on  the  air  from  7 
to  9  p.m.,  with  musical  and  educa- 

tional programs.  It  operates  with  1,000 
watts  at  26.1  mc.  Production  and  an- 

nouncing are  handled  by  Cy  Blum. 

LOCATED  in  an  ocean-side  salt 
marsh  at  Hull,  Mass.,  this  direc- 

tional antenna  array  is  the  heart 
of  the  newly  scheduled  regular  op- 

eration of  WBOS,  Westinghouse's 50  kw.  international  station  with 
studios  in  Boston.  The  station  starts 
regular  service  to  Latin  America 
Jan.  1,  with  European  service  com- 

ing later.  The  rhombic  antenna  is 
700  feet  in  overall  length  and  is 
mounted  on  four  90-foot  poles, 
with  a  similar  but  separate  an- 

tenna system  set  up  for  the  Euro- 
pean operations. 

DAVID  ROSS,  CBS  announcer,  is 
celebrating  his  12th  anniversary  with 
the  network.  Mr.  Ross  joined  CBS  in 
January,  1929. 

IBEW  AGREEMEM 

WITH  KRSC  SIGISED 
THE  IBEW  in  the  West  has  an- 

nounced at  its  San  Francisco  head- 
quarters that  a  contract  has  been 

signed  with  KRSC,  Seattle.  The 
contract  provides  for  wage  increas- 

es to  $210  per  month  for  techni- 
cians and  $240  per  month  for  the 

chief  engineer,  with  increased  jur- 
isdiction over  recordings.  Other- 

wise the  agreement  remains  the 
same — three  weeks  vacation  with 
full  pay,  sick  leave,  overtime  pay 
and  full  seniority  rights. 
IBEW  reported  it  is  negotiating 

with  KIDO,  Boise,  Id.,  for  a  union 
contract  for  its  technical  staff.  C. 
P.  Hughes,  business  manager  of 
local  B-77,  Seattle,  has  been  ap- 

pointed by  IBEW  International 
Representative  Roy  Smith  to  act 
as  Coordinator  for  radio  techni- 

cians in  the  State  of  Washington. 
Technicians  in  Northern  and 

Central  California  are  planning  to 
attend  the  meeting  of  the  broadcast 
division  of  the  Northern  California 
Conference  of  the  IBEW  at  Stock- 

ton, Jan.  4.  It  will  be  a  joint  meet- 
ing of  the  Northern  and  Central 

Conferences. 

Shell  Oil  Tests  Television 
SHELL  UNION  OIL  Corp.,  New 
York,  experimented  with  television 
advertising  Dec.  27,  when,  in  coopera- 

tion with  General  Electric  Co.,  opera- 
tor of  television  station  W2XH, 

Schenectady,  it  staged  a  telecast  fea- 
turing Ted  Steele  and  his  orchestra. 

Feature  was  purely  experimental  and 
no  payment  for  time  was  made. 

RADIO  DIVISION 

LEHIGH  STRUCTURAL  STEEL  CO. 

I  17  BATTERY  PLACE,  NEW  YORK,  N.  Y. 
;"PLANT  AT  AUENTOWN,  PA.  OFFICES  IN  PRINCIPAL  CITIES 
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Heatter  News  Programs 

Include  Three  Sponsors 
WHEN  Zonite  Products  Corp.,  New 
Yoi-k  (Forhan's  toothpaste)  signed 
Gabriel  Heatter  for  a  Monday  eve- 

ning quarter-hour  commentary  on 
a  six-station  MBS  hookup  for  52 
weeks  starting  Jan.  6,  the  com- 

mentator was  committed  to  broad- 
cast five  nights  a  week  for  three 

sponsors — all  handled  by  Erwin, 
Wasey  &  Co.,  New  York. 

In  addition  to  the  new  Monday 
evening  spot  on  WOR,  WON,  WOL, 
KWK,  WHK,  WKBW  and  WREN, 
Heatter's  quarter-hour  comment- ary is  sponsored  on  Wednesdays 
and  Fridays  by  R.  B.  Semler  Corp., 
New  York  (Kreml),  on  12  MBS 
stations,  and  on  Thursday  and  Sat- 

urday evenings  by  MacFadden 
Publications,  New  York  {Liberty 
Magazine)  on  16  MBS  stations.  The 
latter  two  sponsors  recently  re- 

newed contracts  for  another  52 
weeks.  On  Tuesday  evenings,  Heat- 

ter acts  as  m.c.  for  We,  the  People, 
sponsored  on  CBS  by  General  Foods, 
New  York,  for  Sanka  Coffee 
through  J.  Walter  Thompson  Co., 
New  York. 

Mullen  Reorganizes  Promotion  Staff 

Of  NBC  Under  Direction  of  Ken  Dyke 

Mrs.  Clara  Bixby 
MRS.  CLARA  BIXBY,  chief  owner 
of  KBIX.  Muskogee,  Okla.,  died  at 
her  home  Dec.  19  after  a  long  illness. 
Her  death  followed  that  of  her  sou 
Joel  by  less  than  a  mouth  [Broad- 

casting, Dec.  1.5].  He  was  the  pub- 
lisher of  the  Springfield  (Mo.)  News 

and  Leader  &  Press.  Another  son,  Ed- 
win, who  had  also  been  an  executive 

of  the  paper,  died  less  than  a  year  ago. 

REORGANIZATION  of  the  NBC 
promotion  department,  establishing 
individual  promotion  managers  for 
the  Red  and  Blue  Networks  and  for 

national  spot  and 
local  sales,  with  a 
director  of  pro- 

motion who  will 

supervise  and  co- 
ordinate all  pro- 

motional activi- 
ties of  the  com- 

p  a  n  y  including 
those  at  division 
offices  and  M  &  0 

stations,  was  an- Mr.  Dyke  nounced  Dec.  27 

by  Frank  E.  Mul- len, NBC  vice-president  and  gen- 
eral manager. 

Ken  R.  Dyke,  formerly  sales  pro- 
motion manager,  has  been  appoint- 

ed director  of  promotion,  in  which 
capacity,  according  to  the  official 
announcement,  he  will  "supervise 
and  coordinate  the  budgeting,  plan- 

ning and  production  of  all  promo- tional activities  of  the  company 
.  .  .  and  will  be  responsible  for  the 
maintenance  of  proper  policy  and 
advertising  standards  of  all  NBC 
promotional  work."  He  will  report 
to  the  vice-president  and  general 
manager. 

Other  Changes 

Charles  Brown,  recently  brought 
to  New  York  as  manager  of  station 
promotion  from  Hollywood,  where 
he  had  been  promotion  manager  of 
NBC's  western  division  [BROAD- 

CASTING, Oct.  151,  has  been  appoint- 

BftYER  ASPIRIN 

ed  Red  Network  promotion  man- 
ager by  Roy  C.  Witmer,  vice-presi- dent in  charge  of  Red  Network 

sales,  to  whom  Mr.  Brown  will  re- 
port. E.  P.  H.  James,  formerly  ad- 

vertising manager  of  NBC,  becomes 
Blue  Network  promotion  manager 
by  appointment  of  Edgar  Kobak, 
vice-president  m  charge  of  Blue 
Network  sales,  to  whom  he  will  re- 

port. B.  J.  Hauser,  who  has  been 
working  on  Blue  Network  promo- 

tion, will  continue  as  assistant  to 
Mr.  James. 

W.  C.  Roux,  who  has  been  handl- 
ing promotion  for  WEAF  and 

WJZ,  key  stations  of  the  Red  and 
Blue  networks,  respectively,  in 
New  York,  has  been  appointed  na- 

tional spot  and  local  sales  promo- 
tion manager  by  William  S.  Hedges, 

vice-president  in  charge  of  rela- 
tions with  stations.  In  his  new  ca- 

pacity Mr.  Roux  will  report  to 
James  V.  McConnell,  manager  of 
national  spot  and  local  sales.  The 
promotion  managers  of  the  net- 

work's concert  service  and  the  ra- 
dio-recording department  will  con- 

tinue to  be  directly  responsible  to 
their  department  heads,  but  their 
activities  will  be  coordinated  by 
Mr.  Dyke. 

Morgan  to  Head  Office 
Clayland  T.  Morgan,  previously 

in  charge  of  institutional  promo- 
tion, reporting  to  John  F.  Royal, 

vice-president  in  charge  of  new  ac- 
tivities and  developments,  has  been 

transferred  to  the  president's  of- fice as  assistant  to  the  president, 
where  he  will  "assist  the  president 
and  the  vice-president  and  general 
manager  in  such  matters  as  are  as- 

signed to  him  from  time  to  time." Phil  Kerby  and  William  Webb,  who 

previously  prepared  NBC's  institu- 
tional promotion  Under  Mr.  Mor- 
gan's supervision,  will  continue their  activities  as  before,  but  are 

now  transfei-red  to  the  promotion 
department,  reporting  to  Mr.  Dyke. 

Also  reporting  to  Mr.  Dyke  under 
the  new  setup  are  H.  M.  Beville, 
manager  of  the  research  division; 
J.  M.  Greene,  manager  of  the  cir- 

culation division,  and  Harold  Bis- 
son,  in  charge  of  promotion  produc- 

tion. "All  other  promotion  activi- 
ties," the  announcement  concludes, 

"including  those  of  the  press,  tele- 
vision, shortwave  departments,  pro- 

gram and  talent  sales,  public  serv- 
ice and  guest  tours,  will  continue 

under  their  respective  department 
heads.  The  director  of  promotion 
will  handle  the  work  of  these  ac- 

tivities as  are  not  provided  for  in 
the  departments  and  will  be  re- 

sponsible for  the  coordination  of 

all  others." 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

IT  MADE  no  difference  to  Pep 
Boys,  auto  accessory  chain,  when 
WIP  went  100%  BMI  Dec.  23. 
Their  all-night  Dawn  Patrol  goes 
on  as  usual,  and  has  just  been  re- newed for  a  third  year.  WOL, 

Washington,  also  carries  an  all- Dawn  Patrol  for  Pep  Boys.  Here 

Adolph  Strauss,  Pep  Boys  execu- 
tive, signs  the  1941  WIP  contract 

for  1,794  hours  of  sponsored  rec- ord music.  Watching  (1  to  r)  are 
Maj.  Edward  A.  Davies,  WIP  sales 
vice-president;  Mort  Lawrence,  an- 

nouncer of  the  Patrol;  Thomas 
Harkins,  president  of  the  Harkins 
Agency,  handling  the  account. 

NAB  District  Sessions 

Hear  Copyright  Methods 
NAB  DISTRICT  meetings  held 
during  the  last  month  to  acquaint 
broadcasters  with  the  copyright 
modus  operandi  when  current 
ASCAP  contracts  expire,  brought 
together  broadcasters  in  24  States, 
the  District  of  Columbia  and  Puerto 
Rico,  according  to  the  NAB.  NAB 
President  Miller,  C.  E.  Arney  Jr., 
his  assistant,  and  Carl  Haverlin, 
BMI  public  relations  director,  ad- 

dressed practically  all  of  the  ses- sions. 

Meetings  included  District  5  in 
Orlando,  Dec.  10;  District  1  in 
Worcester,  Mass.,  Dec.  12;  District 
4  in  Washington,  Dec.  13;  District 
9  in  Chicago,  Dec.  18;  combined 
Districts  7  and  8  in  Detroit,  Dec. 
19;  District  2  in  Syracuse,  Dec.  20. 

APPROXIMATELY  30,000  musical 
selections  available  for  broadcasting 
are  listed  in  NBC  s  new  929-page  cata- 

log compiled  under  the  supervision  of 
Thomas  Belviso,  in  charge  of  NBC's music.  Catalog  is  now  being  distributed 
to  NBC  stations,  advertisers  and  agen- 
cies. 

(D.P.) 
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Series  Cancelled 

By  Westinghouse 
But  ASCAP's  Tale  of  Music 
Troubles  Is  Found  Phoney 
THE  ACTION  of  Westinghouse 
in  cancelling  its  Musical  Americana 
series  on  NBC-Red  with  the  ex- 

piration of  its  present  contract  on 
Jan.  16  has  been  seized  by  ASCAP 
spokesmen  as  the  proof  of  their 
prophecies  during  the  past  few 
months  that  the  advertisers  whose 
money  supports  radio  would  with- 

draw that  support  if  they  were  for- 
bidden the  use  of  ASCAP  music. 

Their  case  would  be  more  con- 
vincing, however,  if  the  agency  in 

charge  of  the  Westinghouse  ac- 
count had  not  positively  denied 

that  the  controversy  between  the 
broadcasters  and  ASCAP  had  any 
bearing  on  the  cancellation. 

The  ASCAP  version  is  that  Jes- 
sica Dragonette,  engaged  as  guest 

star  on  the  Westinghouse  program 
of  Dec.  26,  wanted  to  sing  "Sibo- 
ney",  but  that  the  agency  insisted 
that  she  do  "Practice  Makes  Per- 

fect". Her  refusal,  the  story  goes, 
stirred  up  such  a  row  that  A.  W. 

Robertson,  cha'rman  of  the  board of  the  electrical  company,  decided 
that  a  series  of  such  occurences 
would  be  more  trouble  than  the 
program  was  worth  and  ordered 
the  cancellation  forthwith.  The  pay- 

off to  this  story  is  that  if  NBC 
had  not  moved  up  its  deadline  from 
Dec.  31  to  Dec.  23,  the  row  would 
have  been  averted  and  the  program 
renewed. 

What  Really  Happened 

The  explanation  of  Fuller  & 
Smith  &  Ross,  Westinghouse  agen- 

cy, is  much  more  prosaic,  being 
simply  that  the  distribution  com- 

mittee of  the  sponsor,  including 
representatives  of  its  various  man- 

ufacturing divisions  which  are  each 
taxed  a  pro-rata  share  of  the  pro- 

gram's cost  from  their  advertising 
budgets,  decided  that  they  would 
rather  spend  their  money  for  direct 
sales  advertising  in  1941  than  con- 

tinue the  institutional  program. 
This  decision,  the  agency  states, 
was  made  long  before  the  purpoi'ted 
rumpus  is  alleged  to  have  occurred. 

Categorically  denying  the  AS- 
CAP story,  W.  A.  Wright,  vice- 

president  of  the  agency,  who  per- 
sonally handled  the  engagement  of 

Miss  Dragonette  for  the  program, 
told  Broadcasting  that  at  the  be- 

ginning of  their  conversations  he 
had  told  her  she  could  not  sing 
"Siboney"  on  the  broadcast  because 
it  already  included  "The  Peanut 
Vendor"  and  the  two  numbers  were 
too  much  alike.  He  had  intended,  he 
said,  to  ask  her  to  do  "Alice  Blue 
Gown",  but  when  she  said  she  had 
sung  "Home,  Sweet  Home"  at  a 
concert  recently  and  received  an 
ovation  for  it,  that  number  was 
chosen  and  was  done  on  the  broad- 

cast. The  whole  matter  was  settled 
in  a  single  phone  conversation,  he 
said,  and  there  was  no  argument  at 
all. 

]  BMI  writers  entertained  the  Radio 
I  Executives  Club  of  New  York  at  its 
I  final  1940  luncheon  session  on  Dee.  18, 
performing  some  of  their  own  compo- 

sitions which  have  already  achieved 
popularity  and  previewing  several  new 
numbers.  M.  E.  Tompkins,  P,MI's  vice- 
president  and  general  manager,  intro- 

duced the  performers. 

Mediation  Denied 
{Continued  from  page  18) 

ASCAP,  had  been  made  generally available. 
"ASCAP  continues  its  frantic  at- 

tempts to  stampede  the  public  into 
believing  that  there  will  be  a 
dearth  of  familiar  music  on  the  air 
after  Jan.  1  unless  radio  stations 
hurriedly  sign  a  contract  with 
ASCAP. 

"This  is  a  myth. 
"It  is  hoped  that  sometime  after 

the  turn  of  the  year  when  the 
situation  returns  to  emotional  nor- 

mality, we  can  consider  again  some 
arrangement,  equitable  to  all  par- 

ties, for  the  use  of  music  by  ASCAP 
composers.  For  broadcasting  wants 
to  use  ASCAP  music  and  to  pay 
for  it  when  it  is  used.  Broadcasting 
also  wants  to  pay  others  for  music 
when  their  music  is  used.  But  the 
hundreds  of  radio  stations  over  the 
country — large  and  small — stand 
firm  in  their  determination  to  re- 

fuse to  pay  ASCAP  for  music  when 
no  music  is  used — as  ASCAP 
would  now  have  us  do." 

The  ASCAP  Divvy 
The  statement  goes  on  to  analyze 

the  make-up  of  ASCAP,  with  its 
self-perpetuating  board  and  its 
methods  of  distributing  its  income 
so  that  about  half  of  the  net,  after 
expenses  and  operating  costs  are 
deducted,  goes  to  its  publisher 
members,  with  the  remainder  going 
to  the  writers  for  Whose  "protec- 

tion" ASCAP  claims  to  function. 
Citing  the  sworn  testimony  of 
ASCAP's  president,  Mr.  Miller 
states  that  in  1938:  "97%  of  the 
creative  artists'  share  went  to  about 
280  members  (selected  by  the  self- 
perpetuating  board  of  directors) 
and  3%  went  to  about  825  mem- 

bers. Briefly,  then,  137  publishers 
got  33  cents  out  of  every  dollar  and 
825  creative  artists  got  one  cent. 
That  is  what  ASCAP  calls  'protec- 

tion'." 

Another  fruitless  attempt  to 
mediate  the  controversy  was  made 
by  the  National  Music  Council, 
whose  membership  includes  both 
the  NAB  and  ASCAP,  as  well  as  in- 

dividual broadcasting  companies, 
associations  of  composers,  publish- 

ers, music  teachers,  musical  instru- 
ment manufacturers,  etc.  A  meet- 

ing of  the  Council's  executive  com- mittee was  held  Dec.  26,  but  no 
statement  was  forthcoming  regard- 

ing the  situation. 

PROCTER  &  GAMBLE,  Cincinnati 
( American  Family  soap )  on  Dec.  30 
renewed  for  52  weeks  five-weekly  Oos- 
pel  Singer  and  Painted  Dreams  on 
WGX.  Chicago. 

WC  BM 

BALTIMORE,  MARYLAND 

Affiliated  With  The 

MUTUAL 

Broadcasting  System 

JOHN  ELMER,  President 
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NO  SUN— NO  PAY 
WSTP  Spots  Are  Free  When 

 Old  Sol  Is  Hidden  

WTSP,  St.  Petersburg,  which 
claims  it  "Covers  Tampa  Bay  Like 
the  Sunshine",  has  made  a  standing 
provision  in  its  national  rate  card 
that  it  will  not  charge  for  national 
spots  on  days  when  the  sun  fails 
to  shine  in  its  territory. 

The  Evening  Inde-pendent,  also 
located  at  St.  Petersburg,  has  had 
a  standing  offer  with  its  readers  for 
more  than  20  years  that  it  will 
make  no  circulation  charge  on  days 
when  the  sun  fails  to  shine  by 

press  time. 
WTSP  will  use  the  Independent's payoff  as  its  criterion.  If  the  sun 

comes  out  after  their  press  time, 
spot  announcements  scheduled  for 
that  day  will  be  free.  The  offer  will 
also  stand  even  though  the  sun  fails 
to  shine  in  St.  Petersburg  but  does 
shine  in  Tampa,  Sarasota  or  other 
parts  of  WTSP  territory. 

NBC  Cufflinks 

TAKING  a  leaf  from  the 
"cufflink  club"  formed  by 
President  Roosevelt  among 
former  associates  at  the  Navy 
Department  when  he  was  As- sistant Secretary,  the  NBC 
station  relations  staff  sent  to 
the  trade  sterling  cufflinks. 
The  links  simulate  velocity 
microphones  with  the  NBC 
letters  on  each  side. 

New  Morgantown  Local, 

WAJR,  Is  Dedicated 
MORE  than  1,000  persons  inspected 
the  new  WAJR  studios  when  they 
were  formally  dedicated  Dec.  15, 
according  to  C.  H.  Murphey  Jr., 

general  manager.  The  new  Morgan- 
town,  W.  Va.  local  was  formally 
dedicated  by  local  and  State  digni- 

taries, including  U.  S.  Senator  M. 
M.  Neely,  who  is  Governor-elect  of 
West  Virginia.  Also  present  were 
officials  of  the  new  Du  Pont  plant 
being  erected  in  Morgantown. 

John  Goerss,  program  director, 
arranged  an  opening  day  schedule 
featuring  local  talent  exclusively, 
with  the  single  exception  of  a  tran- scribed salute  by  the  Five  Keys 
from  WHIS,  Bluefield,  W.  Va., 
where  Murphey  was  formerly  gen- 

eral manager.  Operations  began 
Dec.  8  with  eight  hours  of  com- 

mercial programs  the  first  week. 
Craig  Stewart,  veteran  New  York 

radio  actor,  is  the  latest  addition  to 
the  staff.  The  complete  station  per- 

sonnel includes:  C.  H.  Mui'phey 
Jr.,  general  manager,  formerly  with 
WJLS,  Beckley,  W.  Va.;  Jon 
Goerss,  from  WSLB,  Ogdensburg, 
N.  Y.,  program  director;  Ray 
Spence,  from  WJLS,  Beckley,  chief 
engineer;  Ken  Wilson,  from  WSLB, 
Frank  Shaffer,  from  WCMI,  Ash- 

land, Ky.,  and  Craig  Stewart,  an- nouncers; Horace  Atwood  and  Tom 
Moore,  from  WPAR,  Parkersburg, 
W.  Va.,  and  Olan  Christopher,  en- 

gineers; James  Pryor,  from  WHIS, 
Bluefield,  and  James  Flennekin, 
sales;  Charles  Stewart,  from  WHIS, 
Bluefield,  continuity;  Miss  Clara 
Mutter,  Bluefield,  bookkeeper;  Miss 
Elsie  "rhomas,  receptionist. 

MAIL!  MAIL!  MAIL! 

During  the  past  year,  over  half  a  million  letters  were  picked 
up  by  this  giant,  friendly  personality  throughout  Iowa,  Nebraska, 
Kansas  and  Missouri. 

PauFs  500,000  letters — practically  one  from  every  home 
he  visits  —  contained  over  $79,000  cash  —  more  than 
400,000  proofs  of  purchase. 

No  wonder  so  many  advertisers  ask  him  to  tell  his  friends  in  these 
homes  about  their  products.  No  wonder  their  sales  shoot  upwards. 
These  644,000  buying  homes  have  confidence  in — and  act  on — the 
recommendations  of  KMA — The  Paul  Bunyan  of  the  Farm  Belt. 
Investigate  this  huge,  unexploited  market  where  you  are  assured  a 
known  listening  audience.  Remember  that 

LETTERS  MEAN  LISTENERS 

WJ^l^M        "J'"'u  ̂ ^"'^V  ^'"1'"."  Shenandoah, 
^^^H    IJ^k  the   Number   One   Farm   Market"  ' J^^XTJLaTSL  Representative:     Free    &     Peters  lOWH 
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WCAM  Hearing 
AN  INQUIRY  into  the  operation 
of  WCAM,  Camden,  N.  J.,  muni- 

cipally-owned station  which  leases 
all  of  its  commercially  available 
time  to  the  Mack  Radio  Sales  Co., 
of  Camden,  will  be  made  by  the 
FCC  at  a  hearing  in  Washington, 
scheduled  for  Jan.  29.  Both  WCAP, 
Asbury  Park,  N.  J.,  and  WTNJ, 
Trenton,  N.  J.,  will  participate 
since  they  share  time  with  the 
Camden  station  on  1280  kc. 

One  reason  for  the  hearing  is  pur- 
ported failure  of  the  stations  to 

reach  a  mutually  satisfactory  time- 
sharing agreement.  The  FCC  will 

inquire  into  questions  of  whether 
any  of  the  stations  have  directly  or 
indirectly  transferred  or  disposed 
of  any  of  their  licenses  without 
authority. 

CBS  Plans  Latin  Hookup 
{Continued  from  page  18) 

5  9  O  "^M^^HOOO 
OntktdUJi  ̂ ^^^^  <WatU 

COLUMBIA'S    EXCLUSIVE  FULL  TIME 
OUTLET    FOR    WESTERN  MICHIGAN 

RepTetenlalive:  HOWARD  H.  WILSON  CO. 

on  the  amount  of  retransmission  of 

programs  from  without  the  coun- 
try was  lifted  so  that  Chilean  sta- 

tions could  become  CBS  affiliates. 
Indication  of  the  attitude  of 

South  American  governments  to- 
ward the  project,  Mr.  Paley  av- 
erred, may  be  found  in  the  fact  that 

the  affiliates  in  Lima,  Peru;  La 
Paz,  Bolivia,  and  Rio  de  Janeiro, 

Brazil,  are  government-owned  sta- tions. Asked  why  these  were  chosen 
in  lieu  of  privately  operated  sta- 

tions, he  said  that  they  were  all 
commercial  stations  in  our  sense 
of  the  word  and  that  each  was  the 

most  popular  station  in  its  com- munity. 

Asked  if  he  thought  the  competi- 
tive network  system  of  the  United 

States  should  be  extended  into 
Latin  America  as  is,  or  if  there 
should  be  some  form  of  coordina- 

tion, possibly  under  the  guidance 
of  the  State  Department  or  the 
Rockefeller  commission,  among  all 
United  States  shortwave  broad- 

casters, Mr.  Paley  stated  a  definite 
belief  that  the  freelv  competitive 

system  would  in  the  long  run  pro- vide a  better  service  for  Latin 
America,  just  as  this  system  has 
given  the  American  public  the  best 
program  service  in  the  world.  There 

might  be  some  loose  form  of  co- 
ordination or  cooperation  among  in- 

ternational broadcast  stations,  ad- 
justing schedules  so  that  there  may 

be  no  long  dead  periods  when  no 
one  is  serving  the  Latin  American 
public,  he  said,  but  beyond  that 

5000  WAT
TS 

in 

BOSTON 

WMEX
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there  should  be  open  competition 
for  listeners. 

Concerning  the  shortwave  opera- 
tions of  European  nations,  he 

stated : 

European  Activities 
"Other  countries  have  been  very 

active  in  shortwave  broadcasting 
aimed  at  Latin  America.  Much  of 
their  output  is  straight  propaganda 
selling  the  ideologies  of  certain 
countries  and  seeking  to  discredit 
the  way  of  life  of  other  nations. 
The  air  waves  from  Europe  are 
full  of  conflicting  news  reports  as 
each  country  broadcasts  its  ovra 
official  version  of  events.  This  con- 

dition has  brought  a  new  respect 
in  Latin  America  for  news  emanat- 

ing from  the  United  States. 
"Impartial  and  honest  reporting 

has  won  the  fight  with  propaganda 
and  the  people  of  Latin  America 
now  realize  that  they  must  turn 
to  the  United  States  to  get  honest 
and  impartial  news.  The  American 
press  associaions  serving  a  ma- 

jority of  important  papers  down 
there  and  the  news  broadcasts 
going  to  those  nations  are  now  gen- 

erally considered  the  most  reliable 
sources  of  information. 

"Unfortunately  only  a  minority 
of  radio  listeners  throughout  Latin 
America  hear  shortwave  programs. 

The  propaganda  ministries  of  for- eign countries  recognized  this  long 
ago  and  from  time  to  time  have 
bought  time  on  the  local  long-wave stations  where  the  big  listening 
audiences  are.  It  is  this  type  of 

operation  that  has  been  most  ef- 
fective for  them.  The  re-transmis- 

sion of  CBS  programs  will  be  a 
regular,  not  a  spasmodic  arrange- 

ment. All  stations  that  have  affili- 
ated with  the  Latin  American  net- 

work of  CBS  will  have  available 
to  them  for  re-transmission  any  of 
the  programs  broadcast  by  CBS 
to  Latin  America,  and  they  have 
agreed  to  carry  our  programs  at 
least  one  hour  every  single  day." 

Mr.  Paley  reiterated  that  the  net- 
work would  not  be  used  for  po- 
litical propaganda  of  the  type  that 

is  being  disseminated  from  numer- 
ous European  transmitters.  "We 

were  generally  told,"  he  said,  "that such  propaganda  as  some  European 
stations  send  in  a  steady  stream 
toward  South  America  is  defeating 
its  own  ends  by  its  very  vehemence. 

Stations  on  Network 
"What  we  have  in  mind  is  to 

furnish  facilities  whereby  Latin 
Americans  may  learn  more  about 
us,  our  amusements,  our  educa- 

tional standards,  our  way  of  life 
and,  in  turn,  convey  to  our  audi- ences in  North  America  the  best 
that  Latin  America  has  to  offer. 
The  peoples  of  the  two  continents 
should  know  each  other  better  and 
whatever  part  radio  can  play  in 
bringing  this  about  should  prove 
of  immense  value  in  relationships 
between  the  Americas.'  \ 

Following  are  the  Latin  Ameri- 
can stations  signing  CBS  contracts: 

Argentina — LR3,  Radio  Belgrano,  Buenos 
Aires,  50,000  watts  on  950  kc.  Also  short- wave stations  CXA14  and  CKA8  with  7,500 
and  5,000  watts  power.  Also,  in  Argentina, 
Radio  Belgrano  is  arranging  CBS  trans- missions over  these  members  of  the  Pri- 
mera  Cadena :  LTl,  Radio  del  Litoral,  Ro- sario,  20,000  watts  on  780  kc. ;  LV3,  Radio 
Cordoba.  Cordoba,  25,000  watts  on  620  kc.  ; 
LVIO,  Radio  Cuyo,  Mendeza,  5,000  watts 
on  1210  kc.  ;  LtI7,  Radio  Goberal  San 
Martin,  Bahia  Blanca.  2,500  watts  on  1240 
kc. :  LVl,  Radio  Graffigna,  San  Juan,  1,000 watts  on  730  kc.  ;  LV12,  Radio  Aconquija, 

THREE  WEDDINGS  in  a  single 
week  is  high  score  at  WMAZ,  Ma- 

con, Ga.  The  station's  trio  of  bene- dicts, who  advanced  to  the  altar 
on  successive  days  recently,  include 

(1  to  r)  Arthur  Little,  WMAZ's Hollywood  Reporter,  who  grew  the 
full  beard  for  a  part  in  a  Little 
Theatre  production ;  Announcer 
John  Hogan,  who  came  to  WMAZ 
from  Portland,  Me.;  Engineer 
Charles  Rayburn,  recently  of  Kan- sas City. 

Tucuman,  5,000  watts  on  580  kc.  ;  LVll, 
Radio  del  Norte,  Santiago  del  Estero,  1,500 
watts  on  1170  kc.  ;  LT7,  Radio  Provincia, 
Corrientes,  500  watts  on  1340  kc. :  LV4, 
Radio  San  Rafael,  San  Rafael,  500  watts 
on  690  kc.  „ 

Bolivia — CP5,  Radio  lUimam,  La  Paz, 
10  000  watts  on  1040  kc.  Also  shortwave station  CP4,  La  Paz,  1,000  watts. 

Brazil — PRE8,  Radio  Nacional,  Rio  de 
Janeiro,  22,000  watts  on  980  kc. ;  B9,  Ra- dio Record,  Sao  Paulo,  20,000  watts  on 
1000  kc.  ,   ,  •  , 

Chile — CB57,  Radio  Sociedad  Nacional 
de  Agricultura,  Santiago,  10,000  watts  on 
570  kc. ;  also  short  wave  station  CB1180, 
1,000  watts;  CB90,  Radio  Sociedad  Nacional de  Agricultura,  Valparaiso,  1,250  watts  on 
900  kc.  .      ,  ,  T, 

Colombia — HJCS,  Radio  Continental,  Bo- 
gota 50,000  watts  on  920  kc.  ;  HJ5EAB, 

La  Vos  del  Valle,  Cali,  300  watts  on  1150 kc  ■  HJ4DAK,  La  Voz  de  Antiquia,  Medel- 
lin  '  750  watts  on  1250  kc.  ;  also  shortwave 
station  HJDE,  1,000  watts;  HJ6FAD,  Ra- 

dio Manizales,  Manizales,  480  watts  on  1390 
kc  ■  HJIABH,  Emisora  Atlantico,  Barran- 
quil'la,  500  watts  on  1080  kc. ;  also  short- wave station  HJAG,  1,000  watts. 

Costa  Rica— TIPG,  Costa  Rica  Radio  & 
Broadcasting  Co.,  San  Jose,  4,000  watts 
on  625  kc.  ;  also  short  wave  station  TIGA, 
2,000  watts. 

Cuban  Network  Linked 
Cuba— CMCY,  Radio  Habana,  Havana, 

20  000  watts  on  590  kc. ;  also  shortwave 
station  COCI,  1.000  watts  ;  also  these  affiih- 
ates  of  the  Cadena  Azul— Blue  iNetwork— the  only  Cuban  network  connected  by 
high  grade  telephone  wires,  as  in  the United  States  :  CMHI,  Radio  Habana,  Santa 
Clara  10,000  watts  on  830  kc.  ;  also  short- wave station  WOHI,  5,000  watts;  CMJN, 
Radio  Habana,  Camaguey,  1,000  watts  on 610  kc  •  CMKV,  Radio  Habana,  Holguin, 
1  000  watts  on  570  kc. ;  CMKH,  Radio  Ha- 

bana, Santiago,  1,000  watts  on  640  kc. 
Dominican  Republic— HIZ,  Ciudad  Tru- 

jillo,  250  watts  on  1350  kc. ;  also  short- wave station  HIZ,  500  watts. 
Ecuador— HC2AJ,  Radiodifusora  del  Ec- 

uador, Guayaquil,  2,500  watts  on  1050  kc. ; 
also  shortwave  station  HC2AK,  1,000  watts  ; 
HCQR,  Radio  Quito,  250  watts  on  1330  kc.  ; 
also  shortwave  station  HCQRX,  250  watts. 

El  Salvadoi— YSP,  The  Voice  of  Cuscut- 1am,  San  Salvador,  300  watts  on  780  kc  ; 
also  shortwave  stations  YSP-B  and  YSP-A 
operating  with  300  watts  power  each. 
Guatemala— TGW,  La  Radiodifusora  de 

Guatemala,  Guatemala  City,  5,000  watts  on 
1520  kc.  ;  also  shortwave  stations  TGW  A, 
with  10,000  watts;  TGWB,  with  1,000 
watts;  TGWC,  with  1,000  watts. Mexico  — XEQ,  Radio  Pan  Americana, 
S  A.,  Mexico  City,  50,000  watts  on  730 kc.  ;  also  shortwave  station  XEQQ,  10,000 watts. 

Nicaragua  —  YNOW,  Voice  of  Central America,  Managua,  750  watts. 
Panama — DOC,  Radio  Star  and  Herald, 

Panama  City,  500  watts  on  1400  kc. ;  also 
shortwave  station  HP5A,  2,000  watts. 

Paraguay— ZP5,  Radio  Paraguay,  Asun- cion, 100  watts  on  1385  kc. 
Peru — OAX4A,  Radio  Nacional,  Lima, 

12,000  watts  on  854  kc.  ;  also  shortwave  sta- tions OAX4Z,  15,000  watts,  OAX4T,  15  000 
watts ;  OAX6C,  Radio  Continental,  Are- 
quipa,  350  watts  on  1370  kc. ;  also  short- wave stations  OAX6D,  350  watts  ;  0AX6E, 
1,000  watts. 

Uruguay — CX16,  Radio  Carve,  Montevi- deo 10,000  watts  on  850  kc. ;  CX24,  Radio 
La  Voz  del  Aire,  Montevideo,  5,000  watts on  1010  kc. 

Venezuela — YV5RG,  Emisoras  Unidas, 
Caracas,  1,000  watts  on  1010  kc. ;  also shortwave  station  YV5RU,  5,000  watts. 
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EMPLOYES  OF  WOR,  Newark,  sub- 
ject to  draft  or  those  who  enlist  in 

the  armed  forces  will  receive  a  finan- 
cial differentiation  between  their  civil 

and  military  salary  depending  on  their 
length  of  service  with  the  station. 
Those  who  have  been  with  the  station 
a  year  or  longer  will  get  the  differ- ence between  their  salaries  at  the 
time  of  leaving  and  the  pay  they  will 
receive  for  military  service  for  a 
period  of  three  months.  Those  who  have 
been  with  the  station  less  than  a  year 
will  get  the  difference  between  their 
military  pay  and  their  civilian  pay 
check  for  one  month. 

WLB,  Minneapolis,  operated  by  the 
U  of  Minnesota,  has  published  a  bul- 

letin on  its  Minnesota  School  of  the 
Air,  covering  the  first  1940-41  semes- 

ter. The  School  of  the  Air  series  in- 
cludes 10  separate  program  groups. 

Organized  in  Septembei-,  1938,  and with  about  50,000  classroom  listeners 
weekly  last  year,  the  program  has  been 
enlarged  and  expanded  through  co- 

operation with  the  North  Central 
Broadcasting  System.  Under  the  new 
setup,  the  WLB  programs  will  be  car- 

ried also  on  10  other  stations — KWNO, 
Winona  ;  KATE,  Albert  Lea  ;  KGDE, 
Fergus  Falls;  KVOX,  Moorhead ; 
KRMC,  Jamestown;  KDLR,  Devils 
Lake;  KGCU.  Mandan ;  KLPM, 
Minot;  KABR,  Aberdeen;  WDSM, 
Superior. 

WCAU,  Philadelphia,  on  Dee.  21 
started  au  educational  series  on  ad- 

vertising fundamentals  and  vocational 
possibilities  for  women  in  the  adver- 

tising field,  produced  under  auspices 
of  the  Philadelphia  Club  of  Advertis- 

ing Women.  Programs  are  supervised 
by  Ruth  B.  Clair,  radio  director  of  the 
club,  and  Harry  Marble,  WCAU  as- 

sistant program  director. 

WJAS,  Pittsburgh,  on  Dec.  15  carried 
its  regular  full-hour  broadcast  of  the 
fifth  annual  All-Twin  Amateur  Party, 
sponsored  by  the  local  Wilkens  jewelry 
stores.  The  special  program,  annual 
highlight  of  the  weekly  Wilkens  Ama- 

teur Hour  on  the  station,  drew  an 
audience  of  325  pairs  of  twins  and 
nine  sets  of  triplets.  Brian  MacDonald, 
m.c.  of  the  Sunday  series,  presented  14 
sets  of  twins  as  performers  on  the 
program. 

GENERAL  MANAGER  Franklin  M. 
Doolittle  of  WDRC,  Hartford,  has  an- 

nounced that  all  regular  employes  of 
the  station  who  have  been  employed 
more  than  a  year  received  a  Christmas 
bonus  of  two  weeks'  pay. 
WWL,  New  Orleans,  presented  its  50 
employes  a  week's  pay  as  a  Christmas 
bonus.  All  employes  on  the  payroll, 
regardless  of  length  of  service,  received 
a  bonus. 

Dvike  at  Miami 

WIOD,  Miami,  presented  the 
Duke  of  Windsor  for  the  first 
time  on  an  American  station. 
Noah  Tyler,  WIOD  announc- 

er, had  been  describing  events 
just  before  the  Southern 
Cross  sailed  for  the  return 
trip  to  Nassau,  when  the 
Duke  walked  up  to  the  micro- 

phone. He  was  accompanied 
by  Frank  Malone,  assistant 
managing  editor  of  the  Mi- 

ami Daily  News,  who  intro- 
duced the  royal  speaker. 

WCOA,  Pensacola,  Fla.,  more  than 
doubled  its  national  spot  business  in 
1940  over  1939,  according  to  Irving 
Welch,  WCOA  manager.  By  the  end 
of  December,  according  to  Manager 
Welch,  the  total  national  spot  and 
local  business  increased  64.6%  during 
1940,  national  spot  jumping  106% 
over  1939  and  local  business  rising 
59.4%.  The  increase  is  attributed  to 
the  business  growth  in  Pensacola  re- 

sulting from  expansion  of  the  U.  S. 
Naval  Air  Training  Station  and  af- 

filiation with  NBC  during  the  year. 

RUTH  WELCH,  who  formerly  wrote 
"The  Woman  Who  Sees"  column  for 
the  New  York  Sun,  is  now  writing 
continuity  and  assisting  in  the  pro- 

duction of  the  Friendship  Bridge  pro- 
grams in  addition  to  her  duties  as 

WNTC's  feminine  ^"Around  New 
Yoi'k"  reporter.  Friendship  Bridge 
programs  are  short-waved  to  England 
by  WRUL,  Boston,  through  WMCA 
and  are  designed  to  strengthen  British 
morale  through  contact  with  parents 
whose  children  are  in  the  U.  S.  for 
the  duration  of  the  war. 

WBTM.  Danville,  Va.,  at  a  Christmas 
banquet  for  staff  members  and  their 
families  distributed  to  all  employes 
small  globe  banks  containing  the  an- nual cash  bonus. 

EMPLOYES  of  WGAR,  Cleveland, 
received  a  15%  bonus  at  the  station's 
annual  Christmas  party  Dec.  22.  Man-' ager  John  Patt  said  the  larger  bonus 
had  been  voted  by  the  board  of  di- 

rectors because  of  the  improved  busi- 
ness conditions  during  1940.  WGAR 

employes  received  a  five  percent  bonus 
in  July  making  a  total  of  20%  for  the 

year. 
KGVO,  Missoula,  Mont.,  has  com- 

pleted plans  with  the  editorial  staff  of 
The  Konah,  prize-winning  publication 
of  Missoula  County  High  School,  for 
a  weekly  radio  edition  of  the  school 
paper.  "The  paper's  editor-in-chief  will 
act  as  m.c.  of  the  program,  with  stu- 

dents handling  their  various  columns 
on  each  broadcast. 

WSYR.  Syracuse.  N.  Y.,  on  Dec.  6 
observed  the  third  anniversary  of  its 
Juvenile  Netvspaper  of  the  Air  with 
a  special  broadcast.  The  program  fea- 

tured appearances  by  civic  and  club 
leaders  who  cooperate  in  scheduling 
the  young  radio  editors  and  reporters 
handling  the  program  content,  along 
with  Harrison  Danford.  president  of 

the  sponsoring  Best  lee  Crea'm  Co.  The feature  is  supervised  by  Ray  Serva- 
tius.  WSYR  continuity  chief,  who  also 
operates  a  radio  news  editing  school 
for  the  kids. 

WING,  Dayton,  O.,  during  the 
Christmas  holidays  presented  its  em- 

ployes with  bonuses  running  up  to 
7%%  of  salary,  based  on  length  of service. 

KFRO.  Longview,  Tex.,  distributed  a 
cash  Christmas  bonus  to  its  staff.  The 
bonus  is  set  on  a  base  of  one  year's 
service  with  the  station,  with  an  addi- 

tional 1%  per  year  for  all  employes 
who  have  been  with  the  station  more 
than  a  year. 

KFI-KECA,  Los  Angeles,  and  Musi- cians Mutual  Protective  Assn.,  Local 
47,  AFM,  that  city,  in  December  ne- 

gotiated a  new  50-week  contract  for staff  orchestra  members.  Under  the 
agreement,  salary  is  increased  by  $7.50 
per  week  for  each  man.  KFI-KECA 
employs  a  staff  orchestra  of  14,  in- 

cluding Claude  Sweeten,  musical  di- 
rector. At  request  of  staff  members, 

the  new  pact  was  cut  down  from  52 
weeks,  so  as  to  allow  each  man  a 
two-week  vacation.  Prior  to  signing 
the  agreement,  the  orchestra  was  em- 

ployed on  a  nine-months  basis  only. 

WLWO,  Crosley  international  .short- wave outlet  in  Cincinnati,  on  Dec.  30 
broadcast  New  Year's  greetings  of Toledo  industries  and  the  ChamlDer  of 
Commerce  fi-om  the  annual  Salesmen's Dinner,  sponsored  each  year  by  the 
Toledo  Chamber  of  Commerce.  Leaders 
of  Toledo  industi'y  broadcast  good 
wishes  to  sales  representatives  all  over 
the  world.  During  the  broadcast  the 
greetings  were  acknowledged  by  cable- 

grams from  salesmen  in  various  parts 
of  the  world.  WLW,  Cincinnati,  also 
carried  15  minutes  of  the  banquet. 

KDKA,  Pittsburgh,  on  Dec.  19  in- 
stalled microphones  at  the  East  Pitts- 

burgh plant  of  Westinghouse  E.  &  M. 
Co.  and  carried  a  description  of  na- tional defense  manufacturing  in  the 
midst  of  whirring  wheels,  hammers 
and  lathes.  With  microphones  in  the 
factory  aisles,  KDKA  interviewed 
plant  officials  and  workmen,  who  de- 

scribed various  national  defense  man- ufactures. 

KMOX,  St.  Louis,  observed  its  15th 
anniversary  Christmas  Eve  with  spec- ial broadcast  ceremonies.  The  station, 
CBS  affiliate  in  St.  Louis,  went  on  the 
air  for  the  first  time  Christmas  Eve. 
1925.  The  KMOX  call  letters  were 
contributed  thus  to  Harry  LaMertha. 
radio  editor  of  the  St.  Louis  Glohe- 
Democrat.  according  to  General  Man- 

ager Merle  S.  .Tones :  K,  denoting  a  sta- tion West  of  the  Mississippi :  MO, 
abbreviation  for  Missouri ;  X,  for 
Christmas. 

WHBF,  Rock  Island.  111.  gave  n 
Christmas  bonus  of  a  week's  salary  to all  employes  who  had  been  with  the 
station  over  a  year  and  a  half  week's 
pay  to  those  who  joined  the  staff  dur- 

ing 1940. 
KRKD,  Los  Angeles,  for  the  fourth 
consecutive  year,  dispensed  with  all 
commercial  programs  and  spot  an- nouncements on  Dec.  25  to  broadcast 
a  day-long  show  of  recorded  Christmas 
music  from  6  a.m.  until  leaving  the 
air  at  8  p.m. 

TALENT  of  WOWO,  Fort  Wayne,  is 
being  used  by  the  International  Har- vester Co.  for  its  road  shows  this 
winter.  Featured  are  Bob  Shreve.  The 
Blackhawk  Valley  Boys,  and  Helen 
and  .Jeane,  the  Harmonettes. 

STAFF  members  of  WHBL.  Sheboy- 
gan. Wis.,  and  its  affiliated  Shehon- gan  Press,  have  presented  Charles  E. 

Broughton.  president  and  editor  of 
the  station  and  newspaper,  with  an 
oil  painting  of  himself  done  from 
nhotographs  and  personal  observations. 
Presentation  was  made  at  a  banquet 
in  his  honor. 

THE  premiere  performance  of  a  new 
patriotic  composition,  "Wake  LTp 
America,"  written  by  George  Rosers 
and  Kenny  Knott  of  the  WLW-WSAI 
music  department,  featured  the  an- nual Christmas  partv  of  the  Cincinnati 
Ad  Club  at  the  Hotel  Gibson.  Dec. 
18.  WLW-WSAI  furnished  entertain- ment. 

FOR  THE  THIRD  consecutive  vear, 
WCBS,  Springfield.  111.,  has  been  given 
exclusive  rights  to  broadcast  the  con- 

certs of  the  Springfield  civic  orchestra. 
Larry  Kramp.  staff  announcer  and continuity  writer,  has  been  assigned  to 
the  program. 

CKLW,  Windsor,  Out.,  gave  a  Christ- 
mas party  to  its  staff  of  50  employes 

Dec.  23  at  the  Lakewood  Golf  and 
Country  Club,  Windsor. 

WHEN  Washington's  newest  station, WINX,  went  on  the  air  in  December, 
WJSV,  local  CBS  station,  extended  a 
greeting.  W.JSV  engineers  made  a  re- 

cording of  the  new  station's  opening program  which  was  played  back  over 
the  CBS  station  along  with  a  musical 
salute  to  WINX.  The  transcription 
was  presented  to  Reggie  Martin,  gen- eral manager  of  WINX. 

THIRTY  employes  of  KARK,  Little 
Rock,  received  New  Year  bonuses 
amounting  to  10%  of  one  year's  salary, 
all  employes  getting  the  same  scale  re- gardless of  length  of  employment. 

WMAQ,  Chicago,  in  its  series  of  three 
all-night  broadcasts  for  the  Chicago 
Daily  Neivs  Neediest  Family  Fund 
collected  .$3,870.64.  In  the  three  years 
since  WMAQ  i-adio  parties  have  been held  in  behalf  of  this  cause  a  total  of 
.$13,144.70  has  been  contributed  by 
listeners. 
KTSA.  San  Antonio,  Tex.,  during  the 
staff's  annual  Christmas  party  pre- 

sented employes  with  bonuses  equiva- 
lent to  two  weeks'  salary. 

SAMUEL  R.  ROSENBAUM,  presi- dent of  WFIL,  Philadelphia,  on  Dee. 
21  presented  $20  Christmas  cheeks  to 
all  permanent  station  employes.  At  the 
staff  party  in  the  studios.  General 
Manager  Roger  W.  Clipp  received  a 
desk  set  and  clock  from  station  em- 

ployes. WJBK.  Detroit,  distributed  $3,000  in 
Christmas  bonuses  to  its  62  employes, 
with  payments  based  on  length  of  em- 

ployment. EFFECTIVE  Dec.  21.  WOR  began 
closing  its  offices  on  Saturday  morn- 

ings, abandoning  its  former  practice 
of  keeping  a  skeleton  office  staff  on 
Saturday  mornings. 
JOEL  STOVALL,  musical  arranger 
of  KMOX,  St.  Louis,  is  the  author  of 
a  song.  "Two-Fingered  Fantasy", 
which  is  to  be  ijublished  soon  by  Broad- 

cast Music  Inc. 

More  people  make  more 
products,  earn  m  o  re 
wages,  and  get  more  for 
their  crops  in  WBIG's Magic  Circle  of  fifty miles,  than  any  other 
like  area  in  the  south- east. , 

Columbia  Broadcastins  ̂   RIDGE System  ajfiliale. 

EDNEY 

DIRECTOR 

WAKR 
A  iC:  R  O  N 

BASIC 

N*B*C  BLUE 

1000  WATTS  DAY  &  NIGHT 

WBIC 
CPEENy'BORO,  N.C. 
CEO.P.HOLLINCBERY  -  CO.,  NAT.  RE R 
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Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  10th  and  25th  of  month  preceding  issues. 

Serutaii  Will  Add 

SERUTAN  Co.,  Jersey  City,  is 
planning  to  add  stations  after  the 
first  of  the  year  to  the  Victoi-  Lind- 
lahr  program,  a  half-hour  tran- 

scribed personality  program.  Pro- 
gi'am,  which  will  be  handled  and 
produced  by  Ruthrauff  &  Ryan, 
New  York,  will  continue  to  adver- 

tise Serutan  health  food  and  Jour- 
nal of  Living,  popularizing  nutri- 

tional facts  as  they  relate  to  the 
health  of  the  nation  and  national 
defense.  All  of  Serutan  Co.  radio, 
with  the  exception  of  the  Victor 
Lindlahr  program,  is  being  handled 
by  Raymond  Spector  &  Co.,  New 
York.  The  company  is  retaining  its 
news  and  locality  personality  pro- 

grams on  20  stations,  and  expects 
to  add  10  more  after  the  first  of 
the  year,  through  Raymond  Spector 
&  Co. 

Jansky  &  Bailey 
An  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Presa  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
7134  Main  Street,  Kansas  City,  Mo. 

Branch  office.  Crossroads  of  the  World 
Hollywood,  Cal. 

APPLEBY,  Inc. 
liadio  Qonsultants  Sngineers 
Munsey  Bldg.         Republic  5452 

WASHINGTON,  D.  C. 
FCC  Applications   (Broadcast,  FM 
&  Television)    Prepared   &  Filed 

For  Sale  (Continued) 

R.C.A.  Beat  Frequency  Oscillator — type 
TMV-52-E.  A  bargain.  Box  121,  Broad- casting. 

A  Nearly  New  Modern  250  Watt  Station — having  211  million  dollar  retail  sales 
area.  Box  113,  Broadcasting. 

For  Sale — 296  foot  narrow  base  self-sup- 
porting galvanized  Blaw-Knox  tovfers with  insulators.  WAPO  Broadcasting 

Service,  Chattanooga,  Tennessee. 

Composite  250  W  Transmitter,  150  Blaw- 
Knox  type  tower,  modulation  monitor, 
frequency  monitor  &  deviation  meter. 
WTSP,  St.  Petersburg,  Florida. 

MBS  Program  Managers  Meet 
PROGRAM  managers  of  key  MBS 
stations  will  meet  at  the  Ambassador 
Hotel  New  York,  Jan.  7-8.  for  a  dis- 

cussion of  program  lalans  and  policies 
for  the  coming  j'ear. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      Nat.  4048 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair  (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.  Y. 

RAYMOND  M.  WILMOTTE 

Consulting  Radio  Engineer 
Broadcast  Engineering 

Special  Equipment  Designing 
Bowen   Bldg.  •  WASH.,   D.  C.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 

Help  Wanted 
Trans-Radio   Press    Operator — state  quali- 

fication. Address  Box  119,  Broadcasting. 

Experienced  Transradio  Press  Operator — with  radiotelephone  first  class  license. 
Box  116,  Broadcasting. 

Combination  Engineer  -  Announcer  —  give 
age,  qualifications,  references  and  salary 
expected.  Box  127,  Broadcasting. 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — investigate  our  national  place- ment service.  Central  Registry,  Orpheum 
Bldg.,  Wichita,  Kansas. 

Experienced  Salesman — for  local  sales.  Five thousand  watt  CBS  affiliate.  Population 
thirty  thousand.  Give  references  and  com- 

plete details.  Box  126,  Broadcasting. 

Announcer — who  can  write  copy  to  woi-k in  midwest  CBS  1000  watt  station.  Only 
applicants  who  can  furnish  audition  rec- 

ords will  be  considered.  Box  112,  Broad- casting. 

Experienced  Announcer — for  a  5000  watt, soon  to  be  a  chain  outlet  station.  Give 
full  particulars  of  experience  and  ref- erences in  first  letter.  Address  Box  118, 
Broadcasting. 

Experienced   Announcer-Continuity  Writer — must  be  able  to  take  complete  charge 
of  Continuity  Department.  Give  age, 
qualifications,  references  and  salary  ex- 

pected. Box  125,  Broadcasting. 

Program  Director-Announcer — five  thousand 
watt  CBS  affiliate.  Give  age,  qualifica- tions, references  and  salary  expected. 
Box  124,  Broadcasting. 

Salesmen — a  real  opportunity  for  a  pro- 
ducer. An  independent  station  in  a  mid- west city  of  over  a  million  population. 

Give  complete  facts  concerning  your- 
self in  answering.  Box  114,  Broadcast- ing. 

Program  Director — for  well  established  Re- 
gional station  in  fine  southern  city.  De- sire man  with  ideas,  experience  and 

above  all  character  and  executive  ability 
in  handling  men  and  department.  Box 
110,  Broadcasting. 

Register  With  Recognized  Employment 
Bureau — we  need  salesmen,  transradio 
press  operators,  combination  announcer- operators,  others  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Colorado. 

Salesman — capable  handling  all  types  ac- 
counts. Opportunity  right  man.  State 

qualifications,  experience,  starting  sal- 
ary required.  KTRI,  Sioux  City,  Iowa. 

-  Salesman — to  work  on  Account  Executive 
Plan.  Salary  and  commissions.  Program, 
continuity,  and  announcing  experience 
essential.  Kansas  City's  favorite  local station.  Give  complete  details  in  writing. 
KCKN,  Kansas  City,  Kansas. 

Announcer-Copy  Writer — experienced.  Write airmail  in  detail  stating  all  positions 
held,  dates,  stations,  duties  performed, 
salary  in  each  position,  references.  En- 

close photo.  Advise  when  available.  Ex- press voice  transcription  showing  various 
capabilities.  KLO,  Ogden,  Utah. 

Aggressive,   Experienced   Sales   Manager — to  assume  full  charge  of  sales,  promotion 
and  merchandising  of  5  KW  Western 
network  affiliate.  Must  be  stable  with  ex- 

cellent personal  and  business  producing 
record,  good  salesman  personally  and 
able  direct  other  salesmen.  Write  airmail 
detailed  information  all  past  positions, 
dates,  earnings,  references,  when  avail- able. Enclose  picture.  Box  131,  Broad- casting. 

Situations  Wanted 

Operator — 3  years  both  control  and  trans- mitter experience.  Now  employed  at 
5  kw  midwest  station.  References  and 
photo  on  request.  Box  130,  BROADCASTING. 

Situations  Wanted  (Continued) 

Announcer — sports  and  special  events.  Ex- 
pert play  by  play  all  sports.  Give  years 

experience.   Box   128,  Broadcasting. 

Control  Room-Transmitter  Engineer — de- sires change.  Now  employed.  $30  weekly. 
Box  111,  Broadcasting. 

Station  Manager  or  Commercial  Manager 
thoroughly  familiar  with  all  phases  of 
successful  station  operation.  Business  go- 
getter.  Best  references.  Box  122,  Broad- casting. 

Veteran  Continuity  -  Announcer  —  desires 
progressive  market  affiliation,  east  or 
far  west  preferred.  Experienced  in  news- 
sports-special  events.  Box  120,  Broad- casting. 

Announcer- Writer,  Contact-Man  and  Ex- ecutive— excellent,  dignified  voice.  Can 
edit  and  act  one-man  daily  comic.  Send 
for  transcription  ;  reasonable  salary  ;  col- 

lege educated.  Box  129,  Broadcasting. 

Former  Network  Script  Writer-Production 
Man—  present  head  of  continuity  in  prom- inent station,  desires  change.  Forceful 
copy,  original  ideas.  Newspaper  back- 

ground. Married.  Desire  permanent  con- 
nection with  progressive  station  or  agen- 

cy. Box  123,  Broadcasting. 
Production  -  Programming  —  young.  Four 
years  with  big  midwest  metropolitan 
agency  as  assistant  radio  director.  Per- sonally handled  large  volume  of  every 
type  program.  Thoroughly  experienced. Seek  connections  with  station  or  radio 
director  smaller  sized  agency.  Reasonable 
salary.  Excellent  references.  Box  117, 
Broadcasting. 

OPERATOR-ANNOUNCERS  AVAILABLE 
— experienced  graduates  in  Broadcasting, 
Television,  Frequency  Modulation,  and Commercial  Stations  now  available.  Able 
to  work  anywhere.  Have  successful  men 
in  leading  stations  in  all  sections  of 
country.  List  furnished  upon  request. 
Contact  Graduate  Relations  Dept.,  Na- 

tional Schools,  4000  South  Figueroa,  Los 
Angeles,  California. 

PUBLIC  RELATIONS  EXECUTIVE— pio- neer in  radio  industry,  promotion  and 
exploitation.  uiternationaUy ;  originated 
many  leading  radio  events  and  merchan- 

dising programs  ;  former  city,  state.  Fed- 
eral official ;  propaganda  director,  U.S.A.. 

in  several  foreign  countries ;  director 
national  political,  industrial,  and  eco- nomic campaigns.  Thoroughly  conversant 
with  what  Main  Street  wants  to  know. 
Ideas  for  constructive,  dignified  advance- 

ment of  projects,  causes,  institutions, 
personalities.  Familiar  with  all  branches 
of  broadcasting.  Available  immediately 
for  responsibile  post  requiring  creative 
capacity,  preferably  on  permanent  basis, 
wherein  knowledge  of  public  and  ways 
of  arousing  action  desirable  and  neces- 

sary. Eric  Palmer,  Suite  605,  250  Park 
Avenue,  New  York  City. 

WANTED — greater  opportunity.  This  man 
made  one  new  station  pay  profits  from 
the  first  week,  now  freelancing  in  town 
of  15,000.  Successful  time  salesman ; 
writes  entertaining  scripts  ;  creates,  pro- 

duces and  emcees  programs  ;  has  created 
and  sold  many  profitable  "group-spon- sored" programs  ;  can  handle  local  talent, training  and  booking  units  for  publicity 
and  profit.  Experienced  advertising  and 
publicity  man.  Enthusiastic  worker,  ma- 

ture in  judgment,  young  in  spirit.  Can 
handle  practically  any  radio  job  except 
engineering,  music,  sports.  Wants  great- 

er opportunity  to  make  money  for  em- 
ployer and  self.  Married.  Reasonable 

salary  wtih  bonus  or  commission  pre- ferred. Write  Box  115,  BROADCASTING. 

For  Sale 

Auxiliary  Transmitter — 250  W.  composite 
transmitter  with  RCA  type  OA-l-A  oscil- 

lator unit.  Perfect  condition.  Price  for 
quick  sale  $400.  WDAS,  Philadelphia. 

PROFESSIONAL 

DIRECTORY 
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LATE^«u./NOTES 

JOHN  BATES,  former  free  lance  pro- 
ducer and  commercial  program  director 

of  WOR,  Newark,  has  joined  the  staff 
of  Ruthrauff  &  Ryan,  New  York, 
where  he  will  handle  the  Noxzema 
Quig  of  Two  Cities,  currently  broad- 

cast on  ten  stations.  WBEN-WHEC, 
in  the  Buffalo-Rochester  market,  and 
WGAR-WJR  in  the  Cleveland-Detroit 
area  will  be  added  on  Jan.  5,  making 
a  total  of  14  stations  carrying  the 
programs. 
NEAL  WEiED,  Chicago  manager  of 
Weed  &  Co.,  national  representative 
firm,  underwent  an  appendectomy  on 
Dec.  21.  He  will  return  to  his  desk 
early  in  January. 
CEDRIC  FOSTER,  manager  of 
WTHT,  Hartford,  an  ex-newspaper- 

man, on  Dec.  30  became  a  regular 
2-2 :15  p.m.  news  commentator  on 
MBS,  five  days  weekly. 
HOLLIS  S.  BAmD,  for  six  years 
chief  engineer  of  World  Wide  Broad- 

casting Corp.,  Boston,  operating  inter- national shortwave  stations  WRUL 
and  WRUW,  on  Dec.  15  joined  Gen- 

eral Television  Corp.,  Boston,  as  vice- 
president  in  charge  of  engineering.  The 
company  operates  television  station 
WIXG,  which  has  operated  an  experi- 

mental visual  broadcast  schedule  since 
May,  with  a  10-hour  weekly  schedule 
at  present. 
F.  WILLABD  BUTLER,  in  charge 
of  NBC  local  sales  traffic  depart- 

ment has  been  appointed  salesman  in 
the  spot  and  local  sales  department. 
On  Christmas  Day,  Mr.  Butler  and 
Dorothy  Michel,  secretary  to  B.  F. 
McClancy,  manager  of  the  traffic  de- 

partment, announced  their  engage- ment. 

FREDERICK  ARKUS,  formerly  in 
charge  of  Masterworks  promotion  at 
the  Columbia  Recording  Corp.,  Bridge- 

port, has  resigned  to  become  New 
York  editor  of  Click  Magazine. 
JACK  THOMPSON,  formerly  with 
Edward  Petry  &  Co.,  New  York,  and 
United  Airlines,  has  joined  the  staff 
of  McCann-Erickson,  New  York,  as 
assistant  to  Robert  TannehiU,  time 
buyer. 
WILLIAM  SHIRER,  CBS  Berlin 
correspondent,  returned  to  New  York 
Dec.  23  on  the  S.S.  Excambion. 

ARRY  BROWN  and  John  Hilligus, 
engineers  of  WSB,  Atlanta,  are 
fathers  of  baby  girls  born  during 
the  holiday  season. 

NILA  MACK,  director  of  children's 
broadcasts  for  CBS,  was  severely 
burned  Dec.  23  when  Christmas  pack- 

age wrappings  she  had  thrown  into  an 
open  fire  in  her  apartment  flared  out 
and  her  dress  caught  fire.  She  is  re- 

cuperating at  the  Medical  Arts  Hos- 
pital in  New  York  and  is  expected 

back  at  CBS  in  the  near  future. 

SIDNEY  ASP,  formerly  with  George 
Bijur,  Inc.,  New  York,  and  Ruth- 

rauff &  Ryan,  New  York,  has  been 
appointed  production  manager  of  the 
sales  promotion  department  of  Colum- 

bia Recording  Corp.,  Bridgeport,  Conn. 

ROSTER  SURVEYS 

By  a  roster  survey  of  your 

city  we  can  show  you  exact 

standing  of  each  competing 

station  and  every  program 

broadcast  during   one  week. 

THE  HOOPER. HOLMES  BUREAU,  INC. 

GEORGE  R.  DUNHAM  Jr.,  former- 
ly sales  promotion  manager  of  WEEI, 

Boston,  has  been  appointed  director 
of  sales  promotion  for  CBS  owned  and 
operated  stations,  succeeding  Jerry 
Sill  who  has  been  transferred  to  the 
network's  station  relations  department to  act  as  promotion  counsellor  for  the 
CBS  affiliates  [Bkoadcasting,  Dee. 
15].  Harlow  George,  of  the  WEEI 
production  department,  has  been  trans- 

ferred to  the  general  service  division 
of  the  station,  and  Ruth  Pevear  has 
been  added  to  the  staff  to  fill  the 
vacancy.  Arthur  Robinson  has  been 
shifted  from  general  service  to  the  li- 

brary staff. 

WILLIAM  R.  P.  NBEL,  night  man- 
ager of  NBC's  New  York  press  de- 

partment, has  been  appointed  man- 
ager of  the  network's  press  staff  in Washington,  succeeding  Phebe  Gale, 

who  has  resigned  following  her  mar- 
riage to  Frank  Russell,  NBC  vice- 

president  in  Washington.  William  C. 
Norris,  formerly  trade  news  editor,  re- 

places Neel  on  the  night  shift.  Charles 
Pekor,  in  charge  of  publicity  on  com- 

mercial programs,  will  temporarily 
take  over  trade  news  as  well,  pending 
a  new  appointment  to  this  post. 
JOEL  M.  NICHOLS  Jr.,  formerly 
vice-president  and  director  of  the  Fed- 

eral Adv.  Agency,  New  York,  has  re- 
signed to  join  the  new  Eastern  Office 

of  Hixson-O'Donnell.  Nichols  will 
handle  the  Sinclair  aijid  Richfield  oil 
accounts  for  the  agency. 
JEANNIE  CAMPBELL,  in  charge  of 
copyrights  for  MBS,  collapsed  at  her 
desk  Dec.  27  and  is  in  Boulevard  Hos- 

pital for  a  throat  operation.  Doctors 
blamed  the  collapse  on  overwork  which 
was  an  outgrowth  of  the  BMI-ASCAP 
situation.  Dr.  Jacob  Cojjpersmith,  head 
of  the  WOR  music  library,  has  taken 
over  her  duties. 

ROBERT  M.  SCHOOLE  on  Jan.  1 
resigned  as  sales  manager  of  WQXR, 
New  York.  He  did  not  announce  plans. 
His  duties  have  been  absorbed  by  Hugh 
K.  Boice,  sales  vice-president. 
HERBERT  ERVIN  and  Robert 
Booth,  engineers  of  WLW-WSAI,  Cin- 

cinnati, both  members  of  the  Naval 
Reserve,  have  been  called  to  active 
service.  Jay  Fix,  WSAI  announcer, 
also  is  scheduled  for  induction  Jan.  20 
under  selective  service  for  military 
training. 

S.  F.  WOODELL,  advertising  man- ager of  the  Packard  Motor  Export 
Corp.  for  the  last  10  years,  joins  the 
sales  staff  of  NBC  International  Divi- 

sion Jan.  15. 

JOSEPH  F.  SPALDING  on  Jan.  2 
joins  the  New  York  office  of  Free  & 
Peters  Inc.,  national  station  represen- 

tatives, leaving  the  post  of  Eastern 
manager  of  Holland's  Magazine  and Farm  &  Ranch,  with  which  he  has 
been  associated  for  16  years. 

JACK  M.  CAHILL,  formerly  captain 
of  the  WBBM-CBS,  Chicago,  page  boy 
staff,  on  Dec.  27  was  named  assistant 
to  Phil  Bowman,  production  super- 

visor of  the  Chicago  outlet.  Cahill's successor  to  the  page  staff  will  be 
named  early  in  January. 

HAL  TATE,  one-time  Chicago  repre- 
sentative of  Broadcasting  and  now 

central  editor  of  Boxoffice  Magazine, 
on  Dec.  27  married  Nikki  Kaye,  of 
Baltimore,  formerly  associated  with 
WBAL,  that  city,  and  more  recently 
with  a  Baltimore  advertising  agency. 

W.  J.  McEDWARDS,  member  of  the 
NBC  sales  department,  Chicago,  is  the 
father  of  a  girl  born  Dec.  25. 

IRENE  KUHN,  foreign  correspondent 
and  author,  has  joined  NBC's  press  di- vision in  New  York  to  handle  special 
assignments. 

Radio's  Mayor 
NEW  mayor  of  Olympia, 

Wash.,  just  elected,  is  Tru- 
man 'Trullinger,  vice  -  presi- 

dent of  KGY,  the  city's  Don Lee-MBS  outlet.  He  won  the 
election  over  the  incumbent, 
David  Gammell.  Control  of 
KGY  recently  was  purchased 
by  Tom  Olsen,  manager,  from 
the  Louis  Wasner  interests. 

Harrington  a  V-P 
THOMAS  HARRINGTON,  director 
of  radio  for  Young  &  Rubicam, 
New  York,  wall  become  a  vice-presi- 

dent of  the  agency,  effective  Jan.  1, 
as  announced  by 

Raymond  Rubi- cam, chairman. At  the  same  time 
the  following  ex- ecutives become 
stockholders  o  f 
the  company: 
Bryan  Houston, 
vice-president  and 
contact  supervis- 

Mr.  Harrington  or;  John  Van 
Horson,  manager, 

merchandising  department;  T.  S. 
Reppelier,  copy  supervisor;  Thomas 
Harrington,  director  of  radio; 
Thomas  Lewis,  manager,  radio  de- 

partment; Hubbell  Robinson,  super- 
visor of  radio  talent;  Joseph  Moran, 

supervisor,  radio  commercials. 

Harvey  Succeeds  Bohn 
JOHiN  HARVEY,  for  the  last  two 
years  on  the  sales  staff  of  KMOX,  St. 
Louis,  has  been  named  CBS  Radio 
Sales  representative  in  St.  Louis,  re- 

placing the  late  .John  W.  Bohn,  who 
died  recently.  Rollie  Williams,  head  of 
the  KMOX  production  department, 
has  been  shifted  to  the  sales  depart- 

ment, i-eplaeing  Eddie  Goldsmith,  who 
has  joined  the  Missouri  National 
Guard.  James  Douglass  succeeds  him 
as  production  chief,  and  J.  Soulard 
Johnson,  promotion  director,  has  been 
named  sales  service  manager.  Paul  and 
Louis  Shumate  and  Arthur  Utt  have 
joined  the  KMOX  production  staff. 

BRAD  SMITH,  news  editor  of 
KRGV,  Wesilaco,  Tex.,  has  been 
awarded  first  prize  in  the  news  photo 
division  of  the  Folmer  Graflex  Corp. 
$1,500  picture  contest.  The  picture 
titled  "Extreme  Unction",  which  was 
syndicated  throughout  the  United 
States,  showed  the  scene  of  the  worst 
grade  crossing  disaster  in  Texas  his- 

tory— 29  persons  being  killed.  The  sta- tion was  instrumental  in  raising  $800 
for  the  relief  of  dei^endents  of  victims. 

LARGEST 

mm  DOMAIN 

RECORDED  LIBRARY 

in  the  WORLD 

LANG-WORTH 
FEATURE  PROGRAMS 

420  Madison  Ave. 
New  York 

BALLIETT  ELECTED 

MORSE  PRESIDENT 
CARL  J.  BALLIETT,  for  eight 
years  vice-president  and  manager 
of  Morse  International  Inc.,  New 
York,  has  been  elected  president, 
by  the  board  of directors.  The 

board  also  an- nounced that  new 

quarters  have been  leased  on  the 
12th  floor  of  the 
Chanin  Bldg.,  122 
E.  42d  St.,  to  be 
occupied  about 
Jan.  1. 
Shaw  Newton, 

copy  chief  and 
formerly  secre- 
tary-ti'easurer,  succeeds  Mr.  Balli- 
ett  as  vice-president;  J.  P.  Sawyer, 
art  director,  becomes  secretary- 
treasurer,  and  Edward  P.  Ander- 

son, chief  of  export  copy,  continues 
as  vice-president.  Richard  Nicholls 
remains  as  radio  director  and  R.  M. 
Dubois  as  assistant  radio  director 
and  timebuyer. 

Before  joining  Morse  Interna- 
tional in  1932,  Mr.  Balliett  had 

been  managing  partner  in  E.  P. 
Remington  Adv.  Agency,  now  Ad- 
dison-Vars  Inc.,  of  Buffalo,  and  had 
organized  his  own  agency,  Carl  J. 
Balliett  Inc. 

Mr.  Balliett 

Crosley  in  Washington 
THE  Crosley  Corp.  has  opened  a 
Washington  office  in  the  Munsey  Bldg. 
to  handle  its  business  with  the  Fed- 

eral Government,  it  is  announced  by 
R.  C.  Cosgrove,  vice-president  and 
general  manager,  manufacturing  divi- 

sion. Quinton  Adams,  who  managed 
the  Crosley  Corp.  building  and  exhibit 
at  the  New  York  World's  Fair,  has been  placed  in  charge  of  the  new office. 

CAPITAL 

Daily  transcriptions  on  the 

register  of  Washington's  Finest Hotel  heralds  the  arrival  of  the 

nation's  leading  broadcasters. 
They  like  the  convenient  loca- 

tion of  this  famous  hostelry  to 
N.A.B.  Headquarters  and  the 

completeness  of  its  modem  serv- 
ices. Rates  are  no  higher  than 

at  less  finely  appointed  hotels. 

SINGLE  ROOMS  FROM  $4 
DOUBLE  ROOMS  FROM  $6 

All  with  Bath,  of  course 
The 

MAYFLOWER 
WASHINGTON.  D.  C. 
R.  L.  PoUio,  Manager 
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NEW  BROADCAST  STATIONS  AUTHORIZED  BY  FCC  DURING  1940 
Total:  77 

*  Asterisk  denotes  station  was  on  the  air  as  of  January  1,  19  Ul 
t  Dagger  denotes  call  letters  not  yet  assigned. 

ALABAMA 
*WJHO,  Opelika — Licensed  '  to  Opelika- Anburn  Broadcasting  Co. ;  partnership  of 
Thomas  D.  Samford  Jr.,  attorney  ;  Yetta  G, 
Saraford,  insurance  man  :  J.  H.  Orr,  auto 
dealer :  C.  S.  Shealy,  cotton  broker.  Granted 
Jan.  10;  100  watts  night  and  250  day  on 1370  kc. 

ARIZONA 
»KPHO,  Phoenix — Licensed  to  M.  C.  Reese, 
president.  Mutual  Benefit  Society  of  Phoe- nix. Granted  Jan.  25  ;  250  watts  on  1200  kc. 

CALIFORNIA 
*KMYC,  Marysville — Licensed  to  Marys- vHle-Yuba  City  Broadcasters,  Inc.  ;  Horace 
E.  Thomas,  publisher  of  Marysville  &  Yuba 
City  Appeal-Democrat,  president,  50% 
stockholder ;  Hugh  McClung,  president  of 
the  Merced  Sun-Star,  treasurer,  49.5% ; 
Peter  McClung,  sercretary  of  the  Merced 
Sun-Star,  vice-president,  .5%.  Granted  Jan. 
18 ;  100  watts  on  1420  kc. 

KFMB,  San  Diego — CP  issued  to  Worces- 
ter Broadcasting  Corp.  ;  Warren  B.  Wor- 

cester, engineer,  president,  75%  stockhold- 
er ;  Mrs.  Warren  B.  Worcester,  vice- 

president,  .01%  ;  Glenn  H.  Munklett,  at- 
torney, secretary-treasurer,  .01%  ;  24.98% of  stock  still  unissued.  Granted  Nov.  27 ; 

250  watts  on  1420  kc. 
CONNECTICUT 

WNAB,  Bridgeport — CP  issued  to  Har- old Thomas,  owner  and  operator  of  WATR, 
Waterbury,  Conn.,  and  WBRK,  Pittsfield, 
Mass.  Granted  July  19 ;  250  watts  on 
1420  kc. 

DISTRICT  OF  COLUMBIA 
*WINX,  Washington — Licensed  to  Law- rence J.  Heller,  attorney.  Granted  Feb.  13  ; 
250  watts  on  1310  kc. 

WWDC,  Washington — CP  issued  to  Capital Broadcasting  Co.  ;  Stanley  Horner,  local 
auto  dealer  and  realtor,  president,  40% 
stockholder  ;  Dyke  CuUum,  Washington  rep- resentative of  National  Automobile  Dealers 
Assn.,  vice-president,  40%  ;  Edwin  M. Spence,  managing  director  of  the  National 
Independent  Broadcasters  Assn.,  secretary- 
treasurer,  20%.  Granted  Oct.  29;  250 
watts  on  1420  kc. 

FLORIDA 
WPER,  De  Land — CP  issued  to  the  Tropi- cal Broacasting  Co.  ;  Carl  E.  Raymond, 
dean  of  the  Law  College,  Stetson  U,  pres- 

ident, 121/2%  stockholder;  V.  M.  Fountain, 
clothing  merchant,  vice-president,  12Vi%  ; 
W.  H.  Acree,  local  Ford  dealer,  secretary- 
treasurer,  121/2%;  G.  M.  Peek,  architect, 
121/2%:  Charles  K.  Tribble,  physician, 
121/2%  ;  E.  K.  Jones,  building  contractor, 
121/2%;  R.  B.  Lipcombe,  bank  cashier, 12y4%;  J.  Phil  Wahle,  local  retailer.  12%. 
Granted  Nov.  26  ;  250  watts  on  1310  kc. 

*WLOF,  Orlando — Licensed  to  Hazelwood 
Inc.  ;  George  B.  Hills,  civil  engineer,  secre- 

tary-treasurer, 69  shares  ;  George  A.  Hazel- 
wood,  Jacksonville,  president,  21  shares ; 
Wm.  Joe  Sears,  Jacksonville,  vice-president, 
10  shares.  Granted  Feb.  20 ;  250  watts  on 1200  kc. 

WKGA,  Tampa — CP  issued  to  The  Tribune 
Co. ;  John  Stewart  Bryan,  publisher  of  the 
News-Leader  Co.,  of  Richmond,  owners 
of  WRNL  ;  director  of  the  Chicago  Times 
and  Southern  R.  R.,  chairman  of  the 
board,  44.48%  stockholder;  S.  E.  Thoma- 
Eon,  publisher  of  Chicago  Times  and  di- 

rector of  Tampa  Tribune,  president  and 
treasurer,  43.232% ;  J.  S.  Miras,  publisher 
of  the  Tampa  Tribune,  vice  president  and 
secretary,  1.6%  ;  George  O.  Webb,  Tampa, 
assistant  secretary,  .288%.  Granted  Aug. 
27;  1,000  watts  night  and  5,000  watts 
day  on  940  kc.  [Grant  made  conditional 
upon  Tribune  Co.  divesting  itself  of  pres- 

ent interest  in  WFLA,  Tampa.] 
GEORGIA 

WALB,  Albany — CP  issued  to  Herald  Pub- lishing Co.,  publisher  of  the  Albany  Herald; 
H.  T.  Mcintosh,  president.  Granted  June 
25 ;  1,000  watts  on  1530  kc. 

*WGAC,  Augusta  —  Licensed  to  Twin States  Bcstg.  Co. ;  F.  Frederick  Kennedy, 
lawyer  and  local  tool  manufacturer,  presi- 

dent, 33%%  stockholder;  Glenn  R.  Boswell, 
publisher  of  Augusta  Herald,  secretary- 
treasurer,  33'-4%;  Millwee  Owens,  editor  of 
the  same  newspaper,  vice-president,  33%%. 
Granted  July  25 ;  250  watts  on  1210  kc. 

WMWH,  Augusta — CP  issued  to  W.  Mont- gomery Harison,  local  realtor.  Granted 
Aug.  27 ;  250  watts  on  1420  kc. 

*WBLJ,  Dalton — Licensed  to  Dalton  Bcstg. 
Corp. ;  J.  B.  Roach,  auto  accessory  dealer, 
president  and  director,  59%  stockholder; 
W.  V.  Williams,  retail  radio  business,  sec- retary-treasurer and  director,  25% ;  J.  C. 
Wink,  local  theatre  chain  owner,  vice-presi- dent and  director,  10%  ;  J.  T.  Bates,  local 
merchant,  director,  5%  ;  0.  R.  Hardin,  at- torney and  mayor  of  Dalton,  1%.  Granted 
Sept.  17  ;  250  watts  on  1200  kc. 
WGGA,  Gainesville — ^CP  issued  to  Gaines- ville Broadcasters ;  partnership  of  Henry 
Estes,  department  store  owner ;  Austin 
Dean,  owner  of  the  Gainesville  Eagle 
weekly ;  L.  H.  Christian,  hardware  mer- chant. Granted  May  28 ;  250  watts  on 1210  kc. 

WLAG,  LaGrange — CP  issued  to  the  La- Grange  Broadcasting  Co.  ;  Roy  C.  Swank, 
publisher  of  the  LaGrange  News,  president, 
331/3%  stockholder;  Fuller  Callaway  Foun- dation of  LaGrange,  33V3%;  Arthur  Lucas, 
theatre  owner  and  part-owner  of  WRDW, 
Augusta,  Ga.,  and  WMOG,  Brunswick,  Ga., 
16%%  ;  William  K.  Jenkins,  partner  of 
Mr.  Lucas,  16%%.  Granted  Nov.  14;  250 
watts  on  1210  kc. 
*WBML,  Macon  —  Licensed  to  Middle 
Georgia  Bcstg.  Co. ;  E.  D.  Black,  cotton 
oil  manufacturer,  president,  50  shares  ;  E. 
M.  Lowe,  electrical  contractor,  vice-presi- dent, 50  shares ;  E.  G.  McKenzie,  cotton 
oil  manufacturer,  secretary-treasurer,  50 shares  ;  Mrs.  Martha  Faulk  Lowe,  50  shares. 
Granted  May  21  ;  250  watts  on  1420  kc. 
tNEW,  Toccoa — CP  issued  to  R.  G.  Le- 
Tourneau,  dirt  removing  equipment  manu- 

facturer. Granted  Dec.  17 ;  250  watts  on 1420  kc. 

*WGOV,  Valdosta— Licensed  to  E.  D. 
Rivers,  Governor  of  Georgia.  Granted  Feb. 
7  ;  100  watts  night  and  250  day  on  1420  kc. 
*WDAK,  West  Point — Licensed  to  Valley 
Bcstg.  Co.  ;  partnership  of  L.  J.  Duncan, 
Leila  A.  Duncan,  Effie  H.  Allen,  Josephine 
A.  Keith  and  Aubrey  Gay,  theatre  chain 
owners.  Granted  May  16  ;  250  watts  on  1310 
kc. 

ILLINOIS 

tNEW,  Cairo — CP  issued  to  Oscar  C. Hirsch,  owner  of  KFVS,  Cape  Girardeau, 
Mo.  Granted  Dec.  17  ;  250  watts  on  1500  kc. 

INDIANA 
WISH,  Indianapolis — CP  issued  to  the 
Capitol  Broadcasting  Co  ;  G.  Bruce  McCon- nel,  sales  manager  of  local  tobacco  and 
candy  wholesale  company,  president,  33%  % 
stockholder ;  Edward  H.  Harris,  president 
of  the  same  company,  treasurer,  331/3%  ; 
Alvin  R.  Jones,  local  auto  dealer,  vice- 
president,  14%  ;  John  E.  Messick,  Lyman 
S.  Ayres,  Thomas  Mahaffey  and  Joseph  E. 
Cain,  directors,  each  holding  5%.  Granted 
Nov.  1  ;  1,000  watts  night  and  5,000  day on  1280  kc. 
WKMO,  Kokomo — CP  issued  to  Kokomo 
Broadcasting  Corp.  ;  Charles  K.  Boyajian, 
physician,  president,  .3125%  stockholder; 
Charles  Boyajian,  of  WJBK,  Detroit,  vice- 
president,  14.37%  ;  Hugh  O.  Weir,  secre- 

tary, 6.25%  ;  A.  David  Potter,  treasurer, 
7.81%  ;  and  14  other  stockholders,  each 
holding  less  than  10%.  Granted  Nov.  20 ; 
250  watts  on  1420  kc. 

IOWA 
KBIZ,  Ottumwa — CP  issued  to  J.  D.  Fal- vey,  radio  and  newspaper  advertising  man. 
Granted  Nov.  20  ;  100  watts  on  1210  kc. 

KENTUCKY 
tNEW,  Harlan — CP  issued  to  Blanfox  Ra- dio Co.  Inc.  ;  Combs  Blanford,  radio  time 
salesman,  president,  46%%  stockholder; 
John  Francke  Fox,  radio  engineer,  secre- 

tary-treasurer, 46%%;  Richard  B.  Helms, 
radio  engineer,  vice-president,  6%%.  Grant- ed Dec.  4;  250  watts  on  1420  kc. 

MARYLAND 
*WBOC,  Salisbury — Licensed  to  the  Penin- sula Broadcasting  Co.  ;  3,150  shares  of  stock 
owned  by  29  persons,  including  John  W. 
Downey,  State  bank  commissioner,  presi- dent, 350  shares  ;  William  F.  Allen,  banker 
and  nurseryman,  vice-president,  250  shares  ; 
John  T.  Holt,  local  oil  company  manager, 
treasurer,  150  shares ;  Albert  W.  Ward, 
attorney  and  secretary  of  State  tax  com- missioner, secretary,  100  shares.  Granted 
April  13;  250  watts  on  1500  kc. 
WITH,  Baltimore — CP  issued  to  the  Mary- 

land Broadcasting  Co.  ;  Mrs.  Louise  Mc- 
Clure  Tinsley,  of  Baltimore,  secretary- treasurer,  97  %  stockholder ;  B.  Warren 
Corkran,  of  Baltimore,  2  %  ;  Thomas  G. 
Tinsley  Jr.,  of  Baltimore,  president,  1%. 
Granted  Oct.  29  ;  250  watts  on  1200  kc. 

MASSACHUSETTS 
WHYN,  Holyoke — CP  issued  to  the  Hamp- den-Hampshire Corp. ;  Mrs.  Minnie  R. 
Dwight,  co-owner  of  the  Holyoke  Tran- 

script-Telegram Publishing  Co.,  publisher 
of  the  Holyoke  Transcript-Telegram,  treas- urer, 99.16%  stockholder;  William  Dwight, co-owner  and  editor  of  same  newspaper, 
president,  .33%  ;  Arthur  Ryan,  general 
manager  of  same  newspaper,  assistant 
treasurer,  .33%  ;  Charles  M.  DeRose,  stock- holder in  H.  S.  Gere  &  Sons,  publishers  of 
the  Northampton  Ham/pshire  Gazette,  .20%. 
Granted  Oct.  15;  250  watts  on  1370  kc. 
tNEW,  Worcester — CP  issued  to  C.  T. Sherer  Co.  Inc.;  100%  owned  by  the  R.  C. 
Taylor  Trust ;  Frank  F.  Butler,  trustee, 
president ;  W.  Robert  Ballard,  store  man- 

agement counsel,  vice-president ;  Raymond 
A.  Volz,  store  management  counsel,  treas- 

urer. Granted  Dec.  17 ;  250  watts  on  1200 kc. 
MICHIGAN 

WDBC,  Escanaba — CP  issued  to  the  Delta 
Broadcasting  Co. ;  Gordon  H.  Brozek,  man- 

ager of  WDMJ,  Marquette,  Mich.,  secretary- treasurer,  52.26%  stockholder;  Frank  J. 
Russell,  Jr.,  editor  of  the  Marquette  Min- 

ing Journal,  29.84%  ;  Leo  G.  Brott,  pub- lisher of  the  same  newspaper,  14.92%  ;  Joe 
J.  Clancy,  manager  of  Wadhams  Oil  Co., 
president,  1.49%  ;  George  F.  Perrin,  vice- president,  1.49%.  Granted  Nov.  14;  250 watts  on  1500  kc. 
*WLAV,  Grand  Rapids — -L  icensed  to 
Leonard  A.  Versluis,  commercial  photog- 

rapher and  former  part  owner  of  WJIM, 
Lansing.  Granted  May  28 ;  250  watts  on 1310  kc. 

WGRB,  Grand  Rapids — CP  issued  to  Grand Rapids  Bcstg.  Corp. ;  Boyce  K.  Muir,  drug 
store  chain  owner,  president,  25%  stock- 

holder ;  Harrison  L.  Goodspeed,  amusement 
and  real  estate  investments,  treasurer,  25%  ; 
Albert  L.  Birdsall,  stockholder  and  plant 
manager  of  local  brass  company,  25%  ; 
Siegel  W.  Judd,  lawyer,  secretary,  25%. 
Each  of  the  above  having  agreed  to  assign 
20%  of  their  respective  holdings  to  Angus 
D.  Pfafl,  radio  engineer,  vice-president. 
Granted  June  4  ;  250  watts  on  1200  kc. 

WTCM,  Traverse  City — CP  issued  to  Mid- western Bcstg.  Co. ;  Lester  Biederman, 
chief  engineer  of  WTEL,  Philadelphia, 
president,  30%  stockholder ;  Edward  S. 
Biederman,  of  Detroit,  22%% ;  Wm.  H. 
Kiker,  engineer  of  WTEL,  vice-president, 
16%%;  Fred  G.  Zierle,  Philadelphia, 
161/2%;  Drew  McClay,  operator  of  WTEL. 
secretary-treasurer,  15%.  Granted  Aug.  27  ; 250  watts  on  1370  kc. 

MINNESOTA 

•WLOL,  Minneapolis — Licensed  to  Inde- pendent Merchants  Broadcasting  Co. ;  J.  P. 
Devaney,  attorney,  president,  66.4%  stock- holder ;  W.  A.  Steffes,  theatre  owner, 
treasurer,  31.2%  ;  Thomas  O.  Kachel- macher,  attorney,  vice-president,  2%  ;  L.  B. 
Schwartz,  attorney,  secretary,  .4%.  Granted 
Jan.  18;  1,000  watts  on  1300  kc. 
*KWLM,  Willmar — Licensed  to  Lakeland 
Bcstg.  Co. ;  H.  W.  Linder,  investments, 
president,  76%  stockholder;  M.  R.  Johnson, 
dairy  business,  vice-president,  10%  ;  L.  F. Johnson,  dairy  business,  treasurer,  10% ; 
V.  W.  Lindquist,  lawyer,  secretary,  4%. 
Granted  May  8  ;  100  watts  on  1310  kc. 

MISSISSIPPI 
*WCBI,  Columbus  —  Licensed  to  Bimey 
Imes,  publisher  of  the  Columbus  Commer- cial Dispatch.  Granted  May  21 ;  250  watts on  1370  kc. 

MONTANA 
KRJF,  Miles  City— CP  issued  to  the  Star Printing  Co.,  publishers  of  the  Miles  City 
Star ;  Estate  of  Joseph  Scanlon,  deceased, 
68.1%  stockholder;  W.  F.  Flinn,  secretary- treasurer,  15.3% ;  W.  G.  Potter,  13.4%  ; 
C.  J.  Zimmerman,  vice-president,  3%  ; 
Sarah  M.  Scanlon,  president,  .02%,  all 
stockholders  in  Miles  City  Star.  Granted 
Aug.  14;  250  watts  on  1310  kc. 

NEBRASKA 
KONB,  Omaha — CP  issued  to  MBS  Bcstg. 
Co. ;  C.  J.  Malmsten,  cattle  rancher,  presi- 

dent, 33  1/3%  stockholder ;  John  K.  Mor- rison, insurance  man  and  realtor,  part 
owner  of  KORN,  Fremont,  vice-president, 
28  1/3%  ;  Arthur  Baldwin,  insurance  and real  estate  man,  part  owner  of  KORN, 
secretary-treasurer,  28  1/3%  ;  Clark  Standi- ford,  chief  owner  and  manager  of  KORN, 
5%;  Clarence  T.  Spier,  Omaha,  5%.  Grant- ed June  25  ;  250  watts  on  1500  kc. 

NEVADA 
*KENO,  Las  Vegas — Licensed  to  Nevada 
Bcstg.  Co.  ;  partnership  of  George  Penn 
Foster,  Maxwell  Kelch  and  Calvert  Charles 
Applegate,  all  radio  engineers  and  an- nouncers. Granted  June  5  ;  100  watts  night 
and  250  day  on  1370  kc. 
KFUN,  Las  Vegas — CP  issued  to  Las  Vegas 
Bcstg.  Co.,  Inc. ;  Ernest  N.  Thwaites,  pro- duction manager  of  K\  SF,  Santa  Fe.  N.  M., 
president  and  manager ;  Ernest  Thwaites 
Sr.,  100%  stockholder.  Granted  June  5 ; 
100  watts  night  and  250  day  on  1420  kc. 

NEW  HAMPSHIRE 
WMUR,  Manchester — CP  issued  to  The  Ra- dio Voice  of  New  Hampshire,  Inc. ;  Francis 
P.  Murphy,  investments  and  Governor  of 
New  Hampshire,  president  and  director, 
90%  stockholder;  James  J.  Powers,  physi- 

cian and  member  of  the  Maine-New  Hamp- 
shire Interstate  Bridge  Authority,  vice- 

president,  5%  ;  Edward  J.  Gallagher,  vice- chairman  of  the  Democratic  State  Commit- 
tee of  New  Hampshire  and  publisher  of  the 

Laconia  (N.  H.)  Citizen,  5%.  Granted 
Sept.  17  ;  5,000  watts  night  and  1,000  day on  610  kc. 

NEW  JERSEY 
*WFPG,  Atlantic  City— Licensed  to  Nep- 

tune Bcstg.  Corp.  ;  A.  Harry  Zoog,  presi- 
dent, 10  shares  ;  Richard  Endicott,  manager 

of  Steel  Pier,  vice-president,  10  shares ; 
Adrian  Phillips,  hotel  owner,  vice-president, 
10  shares ;  P.  Mortimer  Lewis,  theatre 
operator  and  realtor,  vice-president,  10 
shares ;  Ezra  Bell,  hotel  owner,  vice-presi- dent, 10  shares ;  Samuel  Morris,  lawyer, 
treasurer,  10  shares ;  Benjamin  Chew, 
radio  engineer,  secretary,  10  shares  ;  and  13 
others,  each  holding  10  shares.  Granted  May 
24,  1940;  100  watts  night  and  250  day  on 1420  kc. 

WPAT,  Paterson- CP  issued  to  the  North 
Jersey  Bcstg.  Co.,  Inc. ;  James  B.  Cos- 
man,  tube  sales  manager  for  Federal  Tele- 

graph Co.,  president,  49%  stockholder ; Frank  B.  Falknor,  CBS  chief  engineer  in 
Chicago,  vice-president,  25%  ;  Rex  Schepp, 
CBS  Chicago  salesman,  25%  ;  Mrs.  Ela  M. 
Cosman,  secretary-treasurer.  1%.  Granted 
July  17 ;  1,000  watts  on  900  kc. 

GLASS-BRICK  columns  and  other  modern  trimmings  feature  the  new 
building  of  CFQC,  in  Saskatoon,  Sask.  The  studios  will  be  formally 
opened  in  January.  A  new  antenna  also  has  been  built.  The  main  studio 
of  the  new  layout  has  a  seating  capacity  of  200  persons. 
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NEW  YORK 
WBTA,  Batavia — CP  issued  to  the  Batavia 
Broadcasting  Corp.  ;  Joseph  M.  Ryan,  oil 
dealer,  secretary,  50%  stockholder:  Ed- mund R.  Gamble,  president,  36%  ;  Edward 
P.  Atwater,  banker,  vice-president,  14%. 
Granted  Nov.  1 ;  250  watts  on  1500  kc. 
WAGE,  Syracuse — CP  issued  to  the  Sen- 

tinel Bcstg.  Corp. ;  Frank  C.  Revoir,  motor 
dealer,  president,  70%  stockholder ;  Wil- 

liam T.  McCaffrey,  banker,  vice-president, 
10%  ;  Alexis  M.  Muench,  candle  manu- 

facturer, vice-president,  10% ;  Francis  E. 
Doonan,  bookbinder  and  printing  business, 
10%.  Granted  July  17;  1,000  watts  on 
620  kc. 
WATN,  Watertown — CP  issued  to  the 
Watertown  Bcstg.  Corp. ;  G.  Harry  Righter, 
wholesale  food  contractor,  president,  140 
shares  preferred  and  1  share  common 
stock ;  Dean  R.  Richardson,  treasurer,  30 
shares  preferred  and  1  share  common 
stock ;  Ruth  F.  Gamage,  secretary  to  G. 
Harry  Righter,  secretary,  1  share  common 
stock.  Granted  July  30;  250  watts  on 
1210  kc. 
WWNY,  Watertown — CP  issued  to  the 
Brockway  Co.  ;  Harold  B.  Johnson,  pub- lisher of  the  Watertown  Daily  Times  and 
local  banker,  president  and  treasurer,  40% 
stockholder ;  Jessie  R.  Johnson,  house- 

wife, secretary,  9.1% ;  balance  of  stock, 
51.9%,  being  held  in  treasury  of  com- 

pany. Granted  July  30  ;  500  watts  daytime on  1270  kc. 
NORTH  CAROLINA 

*WCBT,  Roanoke  Rapids — Licensed  to  J. 
Winfield  Crew  Jr.,  local  banker  and  at- 

torney. Granted  Feb.  27 ;  250  watts  o'a 1200  kc. 
OHIO 

*WAKR.  Akron — Licensed  to  Summit  Radio 
Corp.;  50%  of  stock  owned  by  Viola  G. 
Berk,  wife  of  S.  Bernard  Berk,  attorney 
and  merchant,  secretary-treasurer;  10%  by 
S.  Bernard  Berk,  president.  Granted  Jan. 
10;  1,000  watts  on  1530  kc. 
WMRN,  Marion — CP  issued  to  the  Marion Bcstg.  Co.  ;  Robert  T.  Mason,  president, 
35%  stockholder ;  Frank  Mason,  NBC  vice- 
president,  321/2%;  Mrs.  Frank  Mason, 
vice-president,  32%%.  Granted  July  17; 250  watts  on  1500  kc. 
*WIZE,  Springfield  —  Licensed  to  Radio 
Voice  of  Springfield  Inc.  ;  Charles  Sawyer, 
Cincinnati  attorney,  director,  130  out  of 
250  shares  ;  Ronald  Woodyard,  manager  of 
WING,  Dayton,  director,  70  shares ;  Abe 
Gardner,  merchant,  president,  10  shares ; 
John  Good,  florist,  vice-president,  25  shares  ; 
Rudolph  Klemperer,  merchant,  treasurer, 
3  shares ;  Percy  Rosenfield,  merchant,  5 
shares ;  David  Kraus,  merchant,  5  shares  ; 
Ann  Buchfirer,  2  shares.  Granted  June  18  ; 
100  watts  on  1310  kc. 

*WSTV,  Steubenville — Licensed  to  Valley Bcstg.  Co.  ;  Myer  Weisenthal,  furniture 
dealer,  president,  5%  stockholder ;  Louis 
Berkman,  iron  and  steel  broker,  vice-presi- 

dent, 5%  ;  Richard  Teitlebaum,  ladies  wear, 
secretary-treasurer,  5%.  Company  has  48 
stockholders,  mostly  local  residents,  none 
having  as  much  as  10%  of  stock.  Granted 
May  28  ;  250  watts  on  1310  kc. 

OKLAHOMA 
tNEW,  Lawton — CP  issued  to  partnership 
of  Williard  Carver,  head  of  Carver  Chiro- 

practic School,  and  Byrne  Ross,  insurance 
agent.  Granted  Dec.  4 ;  250  watts  daytime 
on  1120  kc. 

OREGON 
KWIL,  Albany— CP  issued  to  the  Central 
Willamette  Broadcasting  Co.  ;  R.  R.  Cron- 
ise,  co-publisher  of  the  Albany  Democrat- 
Herald,  secretary-treasurer,  50%  ;  W.  L. 
Jackson,  co-publisher  of  the  same  news- 

paper, 49.23%  ;  Glenn  L.  Jackson,  vice- 
president,  .77%,.  Granted  Nov.  14;  250 
watts  on  1530  kc. 
KODL,  The  Dalles— CP  issued  to  Western 
Radio  Corp.  ;  V.  B.  Kenworthy,  former 
KSLM,  Salem,  Ore.,  salesman,  president, 
50%  stockholder  ;  Eva  O.  Hicks,  vice-presi- 

dent, 25%  ;  T.  M.  Hicks,  insurance  and  real 
estate  loans,  secretary-treasurer,  25%. 
Granted  June  4;  100  watts  night  and  250 
day  on  1200  kc. 

PENNSYLVANIA 
WCED,  Du  Bois — CP  issued  to  Tri-County 
Bcstg.  Co. ;  50  shares  of  stock  held  each  by 
H.  T.  Grey,  publisher  of  the  Du  Bois  Courier 
and  Express,  president ;  Jason  S.  Gray, 
editor  of  same  newspaper,  secretary ;  W.  B. 
Ross,  manager  of  same  newspaper,  vice- 
president  ;  L.  F.  Mohney,  general  manager 
of  same  newspaper,  treasurer,  50  shares. 
Granted  May  15  ;  250  watts  on  1200  kc. 
WERC,  Erie — CP   issued  to   Presque  Isle 
Broadcasting  Co. ;  Jacob  A.  Young,  tailor, 
president,  40%  stockholder;  Wm.  P.  Sengel, 

j    printer,  secretary,  25%  ;  Gerard  P.  O'Con- 1    nor,  attorney,  director,  25%  ;  B.  Walker 
I     Sennett,   attorney,   treasurer,   5%  ;  Joseph V.  Agresti,  attorney,  director,  5%.  Granted 

March  13 ;  100  watts  nieht  and  260  day 
on  1500  kc. 

Funds  for  War 

A  FORECAST  of  the  role 
American  radio  stations  may 
play  in  national  defense  is 
seen  in  a  war-saving^s  fund 
campaign  just  completed  by 
CFCO,  Chatham,  Ont.  After 
a  street  show  a  citizen  phoned 
the  station  requesting  a  quan- 

tity of  war  savings  stamps. 
Commercial  Manager  P.  A. 
Kirkey  decided  that  if  one 
person  was  willing  to  pledge 
money,  others  also  would 
like  to  help.  The  idea  went 
over  so  well  that  the  station 
remained  on  the  air  two  hours 
beyond  the  regular  sign-off 
time.  During  the  3%  hour 
program  $1,600  was  pledged. 
Chatham  was  a  test  spot  for 
the  drive. 

*WKPA,  New  Kensington  —  Licensed  to 
Allegheny-Kiski  Bcstg.  Co. ;  C.  Russell 
Cooper,  president,  14.3%  stockholder;  Dick 
M.  Reeser,  mayor  of  New  Kensington  and 
real  estate  and  insurance  man,  vice-presi- 

dent, 14.3%  ;  H.  Donald  Hanky,  treasurer, 
14.3%  ;  Frank  H.  Recco,  city  engineer,  sec- 

retary, 14.3%,  ;  W.  H.  Cooper,  14.3%) :  Dan 
J.  Zeloyle,  14.3%;  J.  C.  Cooper,  local 
music  store  ovraer,  14.2%.  Granted  June 
25  ;  250  watts  daytime  on  1120  kc. 
♦WARM,  Scranton — Licensed  to  Union 
Broadcasting  Co. ;  Martin  F.  Memlo,  farm 
manager,  president,  49.6%  stockholder; 
Lou  Poller,  retail  dry  goods  merchant, 
treasurer,  49.6%;  James  S.  Scandale,  .8%. 
Granted  Jan.  25;  250  watt^'  on  1370  kc. 

RHODE  ISLAND 
WFCI,  Pawtucket— CP  issued  to  the 
Pawtucket  Bcstg.  Co. ;  Howard  W.  Thorn- 
ley,  chief  engineer  of  WPRO,  Providence, 
president,  50%  stockholder ;  Frank  F. 
Crook,  auto  dealer,  treasurer,  50%.  Granted 
June  26  ;  1,000  watts  on  1390  kc. 

SOUTH  CAROLINA 

*WMRC,  Greenville — Licensed  to  Textile 
Bcstg.  Co.  ;  Robert  A.  Jolley,  head  of  Nehi 
Btottling  Co.  of  Greenvill9j  president- 
treasurer,  51%  stockholder;  Wayne  M. 
Nelson,  broadcaster,  vice-president-secre- 

tary, 49%,.  Granted  June  25;  250  watts on  1500  kc. 

TENNESSEE 
*WDEF,  Chattanooga  —  Licensed  to  Joe 
W.  Engel,  local  baseball  club  owner  and 
major  league  scout.  Granted  July  6 ;  250 
watts  on  1370  kc. 
*WKPT,  Kingsport — Licensed  to  Kings- 
port  Broadcasting  Co. ;  partnership  of  C. 
P.  Edwards,  Jr.,  publisher  of  Kingsport 
Times,  and  Howard  Long,  postmaster. 
Granted  Feb.  13  ;  250  watts  on  1370  kc. 
WBIR,  Knoxville — CP  issued  to  J.  W. 
Birdwell,  radio  engineer  and  former  part- 

ner in  WJHL,  Johnson  City,  Tenn.  Grant- 
ed August  14 ;  100  watts  night  and  250 

day  on  1210  kc. 

TEXAS 

KBWD,  Brownwood  —  CP  issued  to  the 
Brown  County  Broadcasting  Co.  ;  partner- ship of  J.  S.  McBeath,  publisher  of  the 
Brownwood  Bulletin;  Wendell  Mayes,  iden- tified with  Texas  publishing  interests  ;  Joe 
N.  Weatherby,  auto  dealer ;  B.  P.  Blud- 
worth,  outdoor  advertising  business.  Grant- ed Oct.  29  ;  500  watts  on  1350  kc. 
KEYS,  Corpus  Christi — CP  issued  to  the Nueces  Broadcasting  Co. ;  partnership  of 
Charles  W.  Rossi,  oil  operator,  and  Earl 
C.  Dunn,  identified  with  local  law  enforce- 

ment agencies.  Granted  Oct.  29  ;  250  watts on  1500  kc. 

VIRGINIA 

WMVA,  Martinsville — CP  issued  to  Mar- tinsville Broadcasting  Co. ;  partnership  of 
Jonas  Weiland,  owner  of  WFTC,  Kinston, 
N.  C,  and  William  C.  Barnes,  publisher  of 
the  Martinsville  Bulletin.  Granted  April  15  ; 
100  watts  night  and  250  day  on  1420  kc. 
*WSLS,  Roanoke  —  Licensed  to  Roanoke 
Bcstg.  Corp. ;  Junius  P.  Fishburn,  pub- 

lisher of  the  Roanoke  Times-World,  licen- see of  WDBJ,  Roanoke,  40%  stockholder ; 
Shenandoah  Life  Insurance  Co.,  20%  ;  Ed- ward A.  and  Philip  P.  Allen,  owners  of 
WLVA,  Lynchburg,  Va.,  13%%  each; 
Lynchburg  Broadcasting,  licensee  of 
WLVA,  1ZV3%.  Granted  July  25;  250  watts on  1500  kc. 

WEST  VIRGINIA 
•WLOG,  Logan — Licensed  to  Clarence  H. 
Frey  and  Robert  O.  Greever;  partnership 
of  Clarence  H.  Frey,  publisher  of  the 
Logan  Banner,  and  Robert  O.  Greever, 
mine  payroll  clerk.  Granted  Jan.  26 ;  100 watts  on  1200  kc. 
♦WAJR,  Morgantown — Licensed  to  West 
Virginia  Radio  Corp. ;  Agnes  J.  Reeves 
Greer,  secretary-treasurer,  60% ;  H.  C. 
Greer,  steel,  limestone  and  coke  business 
and  publisher  of  the  Morgantown  Dominion- News  and  Post,  president,  20%  ;  Jane  Greer, 
vice-president,  20%.  Granted  June  4;  250 watts  on  1200  kc. 

*WBRW,  Welch — Licensed  to  McDowell 
Service  Company  ;  J.  W.  Blakely,  insurance 
man  and  theatre  owner,  president,  60 
shares  ;  L.  E.  Rogers,  theatre  owner,  vice- 
president,  40  shares  ;  J.  R.  Werness,  insur- ance man,  secretary-treasurer,  40  shares ; 
W.  H.  Rogers,  theatre  owner,  10  shares. 
Granted  May  15  ;  250  watts  on  1310  kc. 
WKWK,  Wheeling  — CP  issued  to  Com- munity Broadcasting  Inc.  ;  Joe  L.  Smith, 
owner  of  WJLS,  Beckley,  W.  Va.,  presi- 

dent, 98%  stockholder;  Mary  E.  Meadows, 
school  teacher,  vice-president,  1%  ;  Hulett 
C.  Smith,  clothing  merchant  and  insurance 
man,  secretary-treasurer,  1%.  Granted  Nov. 26  ;  100  watts  on  1370  kc. 

WISCONSIN 
WIGM,  Medford— CP  issued  to  George  F. 
Meyer,  public  accountant  and  manager  of 
a  local  hospital.  Granted  Nov.  20 ;  100 
watts  on  1500  kc. 
*WFHR,  Wisconsin  Rapids — Licensed  to 
Wm.  F.  Huffman,  publisher  of  Wisconsin 
Rapids  Tribune.  Granted  May  8  ;  100  watts 
night  and  250  day  on  1310  kc. 

WYOMING 

*KFBC,  Cheyenne — Licensed  to  the  Fron- tier Bcstg.  Co. ;  S.  H.  Patterson,  owner 
of  KSAN,  San  Francisco,  president,  325 
shares  of  stock  ;  Stock  Growers  Bank,  exec- utors for  the  estate  of  J.  H.  Schroeder 
(deceased),  324  shares;  Fred  Marble, 
Stock  Growers  Bank,  1  share ;  William 
C.  Grover,  chief  engineer  and  manager  of 
KSAN,  117  shares  ;  Cheyenne  Newspapers, 
Inc.,  publishers  of  the  Wyoming  Eagle 
and  Wyoming  State  Tribune  &  header, 
337  shares ;  Tracy  S.  McCraken,  with  the 
same  publications,  1  share;  John  Arp, 
hotel  owner,  65  shares  ;  United  Mine  Work- 

ers, .129  shares;  Virgil  Wright,  UMW,  1 
share.  Granted  July  11  ;  500  watts  on  1420 kc. 

*KYAN.  Cheyenne — Licensed  to  Western 
Bcstg.  Co.  of  Wyoming  ;  J.  Cecil  Bott,  Wy- oming Monument  Works,  25%  ;  Mrs.  Bott, 
25%,;  Mrs.  Matilda  Lannen,  50%.  Granted 
June  18  ;  500  watts  on  1370  kc. 
tNEW,  Powell— CP  issued  to  Albert  Joseph 
Meyer,  postal  clerk.  Granted  Dec.  17 ;  250 
watts  on  1200  kc. 

G.  W.  (JOHNNY)  JOHNSTONE, 
director  of  radio  for  the  Democratic 
National  Committee  and  chairman  of 
the  radio  division  of  the  Committee 
for  the  Celebration  of  the  President's Birthday,  is  on  a  tour  of  principal 
cities  in  the  country  with  Keith  Mor- 

gan, national  chairman  of  the  latter 
committee.  Object  of  the  tour  is  to 
arrange  local  and  regional  broadcasts 
in  each  area  visited,  coordinating  the 
local  radio  efforts  in  the  drive  for 
funds  to  "Fight  Infantile  Paralysis". 
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ASSOCIATED  ACTIVE 

IN  COAST  SPORTS 
TIDEWATER  ASSOCIATED  OIL 
Co.,  Associated  Division,  San  Fran- 

cisco, will  sponsor  more  basketball 
games  than  ever  before,  it  was  an- nounced late  in  December  by  Harold 
R.  Deal,  advertising  and  promotion manager. 

The  list  of  stations  and  the  sched- 
ule of  games  were  still  in  the 

formative  stage  as  Broadcasting 
went  to  press.  However,  Associated 
sponsored  seven  games  on  KQW, 
San  Jose,  and  KROW,  Oakland,  in December. 

Doug  Montell,  Associated's  ace sportscaster,  will  handle  all  the 
games  in  the  San  Francisco  Bay 
area.  Account  is  placed  through 
Lord  &  Thomas,  San  Francisco. 

Tidewater  is  reported  discontinu- 
ing its  present  spot  programs  in  the 

East.  Sports  programs  on  WFBL, 
Syracuse;  W  G  Y,  Schenectady; 
WOR,  Newark,  and  a  daily  news- cast on  WHEC,  Rochester,  have 
been  dropped.  News  periods  on 
WFIL,  Philadelphia,  and  on  the 
Yankee  Network  will  be  terminated 
at  the  end  of  the  current  contracts. 
No  reason  for  the  decision  was 
given  by  Lennen  &  Mitchell,  New 
York  agency  handling  the  account, 
but  it  is  understood  the  sponsor 
is  considering  new  plans. 

HOWARD  S.  FRAZIER,  owner  of 
WSN.J.  Bridgeton,  N.  J.,  in  associa- 

tion with  Fred  Wood,  who  recently 
joined  the  station  staff,  have  built  a 
restaurant  on  the  station  site.  The 
restaurant,  taking  its  name  from  the 
station's  frequency,  has  been  named 
"Twelve-Forty  Radio  Grille." 

ORANGE,  TEXAS 
 $100,000,000 

It  staggers  the  imagination!  Even 
in  terms  of  payrolls  for  thousands 
of  highly  skilled  shipyard  workers 
and  their  families,  you  get  a 
picture  of  tremendous  buying 

power,  highly  concentrated. 
Even  before  the  U.  S.  Navy 

awarded  over  $100,000,000  in  con- 
tracts to  the  shipyards  of  Orange, 

this  was  considered  one  of  the 
most  prosperous  industrial  areas 
in  the  country  for  its  size. 
And  still  the  most  powerful 

voice  that  has  the  ear  of  this 
booming  Gulf  Coast  industrial 
area  is  Radio  Station  KFDM  in 
Beaumont,  only  22  miles  away. 

Speak  up  to  one  hundred  million 
dollars!  Your  schedules  placed 
with  KFDM  will  effectively  cover 
this  fabulous  market. 

KFDM.  BEAUMONT 

560  KC  NBC  BLUE 

1000  WATTS  FULLTIME 
Represented  by 

HOWARD  H.  WILSON,  COMPANY 
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FEDERAL  COMMUNICATIONS  COMMISSION 

DECEMBER  14  TO  DECEMBER  30,  INCLUSIVE 

Decisions  .  .  . 
DECEMBER  17 

WMCA,  New  York — Granted  consent transfer  control  to  Edward  J.  Noble  for 
5850,000. 
NEW.  Thumb  Bcstg.  Co.,  Brown  City, 

Mich. — Set  for  hearing  applic.  600  kc  250 w  D. 
NEW,  World  Peace  Foundation,  Oak- 

land, Cal. — Denied  rehearing  re  applic.  new developmental  station  which  was  denied 
11-20-40. 
WRBL,  Columbus,  Ga. — Dismissed  pro- 

test and  request  for  reconsideration  direct- 
ed against  action  11-13-40  granting  applic. 

La  Grange  Bcstg.  Co.  new  station  1210  kc 
250  w  unl. 
WFOR,  Hattiesburg,  Miss. — Retired  to 

closed  files  applic.  mod.  CP  granted  10-10-39 
for  increased  poower. 
WIXER,  Boston — Granted  CP  change  to 

43.9  mc  1  kw  FM,  change  trans.,  and 
granted  license  for  same. 
MISCELLANEOUS— NEW,  W.  H.  Ames- bury,  Minneapolis,  hearing  continued  to 

1-17-41  ;  NEW,  Central  Carolina  Bcstg. 
Corp.,  Burlington,  N.  C,  amended  to  890 
kc  250  w  D  ;  KFOR,  KFAB,  Lincoln, 
granted  petition  of  transferor  and  trans- 

feree to  dismiss  applic.  transfer  control  of 
stations,   without  prejudice. 

DECEMBER  19 
WGAC — Augusta,  Ga. — Granted  license new  station  1210  kc  250  w  unl. 
WTAQ,  Green  Bay,  Wis. — Granted  li- 

cense new  trans.,  increase  power. 
WING,  Dayton — Granted  mod.  license  to Great  Trails  Bcstg.  Corp. 

DECEMBER  23 
MISCELLANEOUS — WCSC,  Charleston, 

S.  C,  and  John  M.  Rivers,  Charleston, 
granted  joint  petition  continue  hearing  30 
days,  re  transfer  of  control  to  Rivers ; 
NEW,  Greensboro  Bcstg.  Co.,  Greensboro, 
N.  C,  granted  leave  amend  applic.  to  1250 
kc.  250  w  D  ;  WCAP,  Asbury  Park,  N.  J., 
WCAM,  Camden,  denied  petitions  intervene 
on  renewals  of  WCAM,  WCAP  and  WTNJ, 
and  FCC  on  own  motion  consolidated  these 
hearings ;  NEW,  Paducah  Bcstg.  Co., 
ClarksviUe,  Tenn.,  granted  continuance 
hearing  re  CP  applic. ;  KFI,  KOA,  etc.  and 
Clear  Channel  Group,  referred  to  FCC  pe- 

tition to  intervene  re  WHDH  applic.  CP 
830  kc  5  kw  etc.  and  extended  time  to  file 
exceptions  to  1-15-41 ;  WBT,  KFAB, 
WBBM,  WJAG,  WMBI,  granted  extension 
to  2-1-41  to  file  proposed  findings  re  change 
in  freq.  etc.,  heard  12-11-41. 

DECEMBER  26 
MISCELLANEOUS— Special  temporary 

authority  granted  to  3-1-41  for  FM  stations 
WIXK  WIXSN  WIXSO  W8XVB  WIXOJ 
W3XO  W8XVH  W8XAD  W2XMN  W2XQR 
W9XA0  W2XWG  WIXPW  W9XZR  ;  W.  G. 
H.  Finch,  New  York,  denied  auth.  operate 
WE  transmitter  commercially ;  WBNS,  Co- 

lumbus, denied  auth.  operate  3  kw  GE 
trans.  44.5  mc.  pending  completion  W45CM. 

DECEMBER  27 

MISCELLANEOUS— WBCM,  Bay  City, 
Mich.,  granted  dismissal  without  prejudice 
applic.  mode,  license  to  1  kw ;  WSFA,  Mont- 

gomery, Ala.,  same:  WHIS,  Bluefield,  W. 
Va.,  granted  dismissal  without  prejudice 
applic.  CP  increase  power  etc.  ;  WTNJ, 
Camden,  N.  J.,  dismissed  petition  inter- 

vene WCAM  renewal  hearing ;  same  re 
WCAP  and  Trent  Bcstg.  Corp.,  with  hear- 

ings consolidated  with  WTNJ  CP  applic.  : 
NEW,  Gazette  Co.,  Cedar  Rapids,  granted 
amendment  applic.  to  1550  kc  5  kw ; 
WCBA,  WSAN,  Allentown,  granted  mo- 

tion accept  amendments  to  increase  to  5 
kw,  to  include  engineering  data. 

Applications  .  .  . 
DECEMBER  17 

WESX,  Salem,  Mass. — CP  increase  to 250  w. 
WHOM,  Jersey  City — CP  new  trans., directional,  increase  to  10  kw  N  &  D,  1560 

kc  (under  treaty). 
WMAS,  Springfield,  Mass. — CP  change  to 

880  kc  (910  under  treaty)  new  trans.,  direc- 
tional increase  to  1-5  kw. 

WWSW,  Pittsburgh — CP  new  trans.,  di- 
rectional, change  to  940  kc  1-5  kw,  move trans. 

WSIX,  Nashville— CP  new  trans.,  direc- tional N,  change  to  950  kc  (980  under 
treaty),  increase  to  1-5  kw,  move  trans. 
NEW,  Broadcasters  Inc.,  San  Jose,  Cal. — 

CP  1500  kc  (1490  under  treaty)  250  w  unl. 

KALB,  Alexandria,  La. — CP  change  to 
580  kc  (II-B)  increase  to  1  kw,  new  trans., directional  N. 
WDBJ,  Roanoke,  Va. — Mod.  CP  direc- tional N  increase  to  5  kw. 

DECEiMBER  23 

WOR,  Newark — Mod.  license  to  move studio  to  1440  Broadway,  New  York. 
NEW,  Ruben  E.  Aronheim,  Fitchburg 

Mass.— CP  1310  kc  250  w  unl.  IV  (1340  un- der treaty) . 
WHKC,  Columbus — CP  change  to  610  kc 

increase  power  etc.,  amended  to  be  contin- 
gent on  grant  of  600  kc  unl.  directional  N 

time  etc.  to  WCLE ;  WCLE's  application 
amended  also  to  omit  request  for  WHKC's facilities,  and  new  trans. 
WKZO,  Kalamazoo — CP  new  directional antenna  N. 
NEW,  John  Lord  Booth,  Detroit — CP  FM 44.1  mc  etc.  amended  to  66,732  sq.  miles 

2,901.908  pop.,  change  trans. 
KALB,  Alexandria,  La. — CP  change  to  580 kc  increase  to  1  kw,  new  trans.,  directional N. 
KVIC,  Victoria,  Tex. — Auth.  transfer  con- trol to  Morris  Roberts,  amended  to  omit 

Charles  C.  Shea  as  one  of  transferors. 
NEW,  Central  Carohna  Bcstg.  Corp.,  Bur- 

lington, N.  C. — CP  1420  kc  100  w  unl., amended  to  890  kc  250  w  D. 
WNOX,  Knoxville — CP  directional  N,  in- 

crease to  10  kw  990  kc  under  treaty,  amend- 
ed to  instal  10  kw  equipment. 
NEW,  Lake  City  Bcstrs.,  Lake  City,  Fla. 

— CP  1500  kc  250  w  unl.  IV. 
WFIL,  Philadelphia — Auth.  transfer  50% interest  from  Strawbridge  &  Clothier  to  Lit 

Bros.  7,100  shares  common  stock. 
KGNC.  Amarillo.  Tex. — CP  new  trans., directional  N  &  D,  change  to  860  kc  50  kw, 

move  trans. 
WGES,  Chicago — CP  new  trans.,  in- crease to  5  kw  unl.  directional,  move  trans. 
NEW,  Capital  City  Bcstg.  Co.,  Topeka 

— CP  1170  kc  5  kw  D  II. 
NEW,  Head  of  the  Lakes  Bcstg.  Co., 

Superior,  Wis. — CP  44.5  mc  2,754  sq. miles  168.193  pop. 
DECEMBER  30 

NEW,  Stromberg-Carlson  Tel.  Mfg.  Co., 
Rochester— CP  45.1  mc  FM  2240  sq.  miles, 543,000  pop. 
NEW,  FM  Radio  Bcstg.  Inc.,  New  York — CP  48.3  mc  FM  8600  sq.  miles,  9,800,000 

pop. NEW,  CBS,  Boston— CP  44.1  mc  FM 16,230  sq.  miles.  5.972,246  pop. 
WFIL,  Philadelphia — Auth.  transfer  50% interest  from  Strawbridge  &  Clothier  to 

Lit  Bros.,  7100  shares  common  stock. 
KROD,  El  Paso — Mod.  CP  new  trans, 

etc..  to  change  type  of  trans. 
KPAC,  Port  Arthur,  Tex. — Mod.  license 

National  Member  Drive 

Is    Organized   by  ACA 
A  NATIONAL  broadcast  division 
of  the  American  Communications 
Assn.,  a  CIO  affiliate,  was  set  up 
Dec.  18  with  offices  in  Philadelphia 
to  intensify  a  national  drive  to 
unionize  radio  station  engineers.  0. 
E.  Littlejohn,  president  of  the  Phil- 

adelphia CIO  local,  No.  28,  was 
named  national  secretary-treasurer 
for  the  drive.  Saul  Waldbaum,  Phil- 

adelphia attorney  and  general  coun- 
sel for  ACA,  is  also  head  of  the  na- tional broadcast  division. 

It  was  announced  that  telegraph 
and  marine  operator  members  of 
the  ACA,  reportedly  numbering 
14,000,  will  support  the  radio  divi- 

sion in  the  unionization  drive.  Rep- 
resentatives from  locals  in  Buffalo, 

New  York,  Baltimore  and  Wash- 
ington attended.  It  was  indicated 

that  with  the  new  year  promising 
to  be  as  good  if  not  better  than 
1940,  the  union  can  make  greater 
strides  on  a  national  scale. 

CKWX  in  Carson  Fold 
TAYLOR,  Pearson  &  Carson  Ltd.,  on 
Jan.  1  takes  over  operation  of  CKWX, 
Vancouver,  according  to  G.  F.  Her- 

bert of  the  Toronto  office  of  All-Can- 
ada Radio  Facillities  Ltd.,  representa- 
tive of  the  Taylor,  Pearson  &  Carson 

stations.  F.  M.  Squires,  CJCS,  Strat- 
ford, Ont.,  becomes  manager  and  Reg 

Dagg  remains  commercial  manager  of 
CKWX,  and  Norm  Bottrell,  of  CJCA, 
Edmonton,  becomes  production  man- ager of  CKWX.  No  appointment  has 
vet  been  announced  for  the  manager- 

ship of  CJCS. 

to  500  w  1  kw  D,  amended  to  1  kw  N  &  D 
directional  N. 
NEW,  Gordon  Gray,  Winston  -  Salem, 

N.  C. — CP  44.1  mc  FM  69,400  sq.  miles, 4,125,000  pop. 
NEW,  Gazette  Co.,  Cedar  Rapids — CP 44.7  mc  FM  7400  sq.  miles,  282,000  pop. 
KWK,  St.  Louis — Mod.  CP  change  power etc.,  for  directional  antenna. 

MEET  THE  CHIEF! 

Chief  Engineer  of  the  great  Broad- 
casting Tribe.  He's  constantly 

scouting  for  news  of  Western 
Electric — which  he'll  pass  on  to 
you  frequently. 

Look  for  him  here  regularly  on 
this  page  — he'll  give  you  many 
valuable  tips  for  Better  Broadcast- 

ing in  1941. 

Western  Electric 

Agenda  Prepared 
For  Ohio  Session 

DISCUSSIONS  on  television  and 
frequency  modulation  developments 
will  highlight  the  fourth  annual 
Broadcast  Engineering  Conference, 
to  be  held  Feb.  10-21  at  Ohio  State 
U,  Columbus.  The  conference,  di- 

rected by  Dr.  W.  L.  Everitt,  of 
Ohio  State  U,  provides  three  two- hour  sessions  daily  during  the  two 
weeks  of  meetings,  with  several 
sessions  extending  into  a  second 
day.  The  NAB  again  is  cooperating 
in  arranging  and  conducting  the 
conference,  at  which  are  expected 
leading  radio  engineers  from  all 
over  the  country  [Broadcasting, Dec.  1]. 

In  addition  to  23  discussion  sec- 
tions, the  Conference  will  feature 

addresses  by  E.  K.  Jett,  FCC  chief 

engineer,  Feb.  11  on  "Communica- 
tion in  National  Defense",  and  G. 

C.  Southworth,  Feb.  18  on  "Wave Guides".  The  conference  will  climax 
Feb.  20  with  a  banquet. 

Subjects  on  the  agenda  include: 
Feb.  10-15  Week 

Speech  Input  Systems :  C.  M.  Lewis, 
RCA,  J.  D.  Colvin,  RCA. 

Sound  Reproduction  from  Record- ings:  F.  V.  Hunt,  Harvard  U  (2 days ) . 
Television  Standards:  W.  R.  G. 

Baker,  General  Electric. 
Color  Television:  Peter  C.  Gold- 

mark,  CBS. 
Studio  Acoustics :  Paul  J.  Wash- burn, Johns-Manville  (2  days). 
General  Discussion  and  Question 

Box  (emphasizing  FCC  engineering 
matters )  :  A.  D.  Ring,  FCC  assistant 
chief  engineer  ;  Lynne  C.  Smeby,  NAB 
engineering  director  (2  days). 

Status  of  Television  :  Harry  Saden- water,  RCA. 
Polyphase  Broadcasting :  Paul 

Loyet,  Central  Broadcasting  Co. 
Television  Station  Operation :  Rob- ert M.  Morris,  NBC. 
Roundtable  on  Receivers :  J.  Kelly 

Johnson,  Hazeltine  Corp.,  E.  B.  Pas- sow,  Zenith  Radio  Corp.,  W.  L.  Dunn, Belmont  Radio  Corp  (2  days). 
Loud  Speakers:  H.  F.  Olson,  RCA 

(2  days). Television  Field  Pickups :  Harold 
P.  See,  NBC. 

Feb.  17-21  Week 
Status  of  Frequency  Modulation : 

Maj.  Edwin  H.  Armstrong,  Colum- bia U. 

FM  Allocation  and  Coverage :  Stu- 
art Bailey,  Jansky  &  Bailey. 

Hearing,  the  Determining  Factor 
for  High  Fidelity:  Harvey  Fletcher, 
Bell  Telephone  Labs. 
FM  Receivers :  M.  L.  Levy,  Strom- berg-Carlson. 
UHF  Antennas  and  Transmission 

Lines :  Andrew  Alford,  Mackay  Radio 
&  Telegraph  Co.  (2  days). 
UHF  Transmission :  Kenneth  A. Norton,  FCC   (2  days). 
FM  Field  Tests :  Raymond  F.  Guy, NBC. 

Operating  Problems  in  FM  Trans- 
mitters :  I.  R.  Weir,  General  Elec- tric. 

Roundtable  on  FM  Problems:  Paulj 
A.  deMars,  Yankee  Network,  chair- man, E.  .1.  Content,  WOR,  Newark 
Dan  Gellerup,  WTMJ,  Milwaukee  (2 days) . 

UHF  Tubes :  E.  D.  McArthur,  Gen- eral Electric. 
FM  Broadcast  Transmitter  Circuit 

De.sign  :  .John  F.  Morrison,  Bell  Tele 
phone  Labs. 
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Network  Accounts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 

E.  R.  SQUIBB  &  SONS,  New  York 
(dental  cream)  on  Dec.  30  starts 
Golden  Treasury  of  Song  on  43  CBS 
stations,  Mon.  thru  Fri.,  3 :15-3 :30 
p.m.  Agency :  Geyer,  Cornell  &  New- 

ell, N.  Y. 
AXTON-FISHER  TOBACCO  Co., 
Louisville  (Twenty  Grand  cigarettes), 
on  Jan.  3  starts  Twenty  Grand  Sa- 

lutes Your  Happy  Birthday  on  NBC- 
Blue  (station  list  not  completed), 
Fri.,  9 :35-10  p.m.  Agency :  Weiss  & 
Geller,  Chicago. 

Renewal  Accounts 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Chipso)  on  Dec.  30  renews  Road 

of  Life  on  26  CBS  stations,  Mon. 
thru  Fri.,  1 :45-2  p.m.  Agency :  Pedlar 
&  Ryan,  N.  Y. 
PROCTER  &  GAMBLE  Co.,  Cincin- 

nati (Oxydol)  on  Dec.  30  renews  The 
Goldbergs  on  23  CBS  stations,  Mon. 
thru  Fri.,  5-5 :15  p.m.,  rebroadcast 
11 :30-ll  :45  a.m.  Agency  :  Blackett- 
Sample-Hummert,  N.  Y. 
PROCTER  &  GAMBLE  Co..  Cincin- 

nati (Ivory  soap)  on  Dec.  30  renews 
Life  Can  Be  Beautiful  on  37  CBS  sta- 

tions, Mon.  thru  Fri.,  1-1 :15  p.m. 
Agency  :  Compton  Adv.,  N.  Y. 
PROCTER  &  GAMBLE  Co.,  Cincin- 

nati (Crisco),  on  Dec.  30  renews 
Right  to  Happiness  on  39  CBS  sta- 

tions, Mon.  thru  Fri.,  1-1 :15  p.m. 
Agency :  Compton  Adv.,  N.  Y. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (Palmolive  soap),  on  Dec. 
30  renews  Hilltop  House  on  81  CBS 
stations,  Mon.  thru  Fri.,  4 :30-4 :45 
p.m.  Agency :  Ward  Wheelock  Co., 
Philadelphia. 
NATIONAL  DAIRY  PRODUCTS 
Corp.,  New  York  (Sealtest),  on  Jan. 
2  renews  for  52  weeks  Rudy  Vallee 
Show  on  65  NBC-Red  stations,  Thurs., 
10-10:30  p.  m.  (EST).  Agency: 
McKee  &  Albright,  N.  Y. 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  dog  food),  on  Dec. 
29  renewed  for  13  weeks  Boh  Becker's 
Chats  Ahout  Dogs  on  52  NBC-Red 
stations.  Sun.,  2:45-3  p.  m.  (CST). 
Agency :  Henri,  Hurst  &  McDonald, 
Chicago. 

COLGATE-PALMOLIVE^PEET  Co., 
Jersey  City,  on  Dec.  30  renews  for 
Octagon  soap  Woman  of  Courage  on 
41  CBS  stations,  Mon.  thru  Fri.. 
10  :45-ll  a.m.,  rebroadcast  3  :45-4  p.m., and  adds  24  western  CBS  stations  to 
same  program  for  Crystal  White. 
Agencies :  Ted  Bates  Inc.,  New  York 
(Octagon)  ;  Sherman  &  Marquette, 
Chicago  (Crystal  White). 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

ivici: 
124  Jackson  Ave. 

University  Park,  Md. 

Drawn  for  Broadcasting  by  Warmuth 
'•Get  Off  the  Air!" 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (Colgate  toothpowder) ,  on 
Dec.  30  renewed  Stepmother  on  37 
CBS  stations,  Mon.  thru  Fri.,  9:30- 
9:45  a.m.  (repeat,  3:45-4  p.m.)  for 
52  weeks  On  Jan.  6  10  CBS  stations 
will  be  added.  Agency :  Sherman  & 
Marquette,  Chicago 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (Super  Suds),  on  Dec.  30 
renews  Myrt  &  Marge  on  81  CBS  sta- 

tions, Mon.  thru  Fri.,  10:1.5-10:80 
a.m.  Agency :  Sherman  &  Marquette, Chicago. 

AMERICAN  TOBACCO  Co..  New 
York,  on  .Jan.  1  renews  Kay  Kyser  on 
112  NBC-Red  stations.  Wed.,  10-11 
p.m.  Agency :  Lord  &  Thomas,  N.  Y. 
ANACIN  Co.,  Jersey  City,  renews 
Easy  Aces  on  53  NBC-Blue  stations, 
Tues.,  Wed..  Thurs.,  7-7:15  p.m.;  re- 

peat midnight.  Agency  :  Blackett-Sam- 
ple-Hummert,  N.  Y. 
BISODOL  Co..  Jersey  City,  renews 
Mr.  Keen.  Tracer  of  Lo,^t  Persons  on 
46  NBC-Blue  stations,  Tues..  Wed., 
Thurs.,  7:15-7:30  p.m.,  repeat  12:15 
a.m.  Agency :  Blackett-Sample-Hum- 
mert,  N.  Y. 
RICHFIELD  OIL  Corp.,  New  York, 
on  Dec.  31  renews  Confidentially 
Yours  on  25  MBS  stations.  Tues.. 
Thurs.,  Sat.,  7  :30-7  :45  p.m.  Agency  : 
Sherman  K.  Ellis.  N.  Y. ;  after  Feb. 
1.  Hixson-O'Donnell,  N  Y. 
CITIEIS  SERVICS  Co.,  New  York, 
on  Jan.  31  renews  for  52  weeks  Cities 
Service  Concert  on  56  NBC-Red  sta- 

tions, Fri.,  8-8  :30  p.m.  Agency  :  Lord 
&  Thoma.s,  N.  Y. 

R.'  L.  WATKINS  Co.,  New  York  (Dr. 
Lyon's  toothpowder),  on  .Jan.  13  re- news for  .52  weeks  Orphans  of  Divorce 
on  47  NBC-Blue  stations,  Mon.  thru 
Fri.,  3-3 :15  p.m.  Agency :  Blackett- 
Sample-Hummert.  N.  Y. 
CHARLES  H.  PHILLIPS  CHEMI- 

CAL Co.,  Glenbrook,  Conn.  (Haley's M-0.  Cal-Aspirin) ,  on  Jan.  13  renews 
for  52  weeks  Amanda  of  Honeymoon 
Hill  on  46  NBC-Blue  stations,  Mon. 
thru  Fri.,  3 :15-3 :30  p.m.  Agency : 
Blackett-Sample-Hummert,  N.  Y. 

Network  Changes 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  cigarettes), 
on  .Jan.  9  starts  Xavier  Cugat  on  52 
NBC-Red  stations,  replacing  Boh 
Croshy's  Dixieland  Music  Shop,  Thurs., 
7:30-8  p.m.  Agency:  William  Esty  & 
Co.,  N.  Y. 
LEWIS-HOWE  Co.,  St.  Louis  (N  R 
tablets),  on  Dec.  19  shifted  Fame  & 
Fortune  on  76  NBC-Blue  stations, 
Thurs.,  8:30-9  p.m.  (BiST),  with 
West  Coast  repeat,  8 :30-9  p.  m. 
(PST),  from  Hollywood  to  New 
York.  Agency :  Stack-Goble  Adv. 
Agency,  Chicago. 
WHEELING  STEEL  Corp.,  Wheel- 

ing, on  Jan.  5  adds  40  MBS  stations 
to  Musical  Steelmakers  making  a  total 
of  91,  Sun.,  5-5 :30  p.  m.  Agency : 
Critchfield  &  Co.,  Chicago. 

MAJOR  NETWORKS 
LINK  500  STATIONS 

OF  THE  882  broadcasting  stations 
in  operation  or  authorized  for  con- 

struction during  1940,  over  500 
were  affiliated  with  one  or  the 
other  (or  combinations)  of  the 
major  networks,  according  to  a 
year-end  count  by  BROADCASTING. 
During  1940  the  nationwide  net- works added  101  affiliates,  many  of 
them  in  the  local  category  and  some 
of  them  newly  established  stations. 

Largest  number  of  affiliates  is  ac- 
credited to  MBS,  which  added  50 

during  the  last  year  to  bring  its 
total  to  168. 

Next  largest  network  in  number 
of  stations  is  NBC-Red,  which 
added  14  during  the  year  to  bring 
its  total  to  131.  NBC-Blue  added 
31  more  outlets  and  as  of  Jan.  1, 
1941  had  92  affiliates.  There  is  some 
overlapping  between  Red  and  Blue, 
with  some  affiliates  supplementary 
to  both. 
CBS  added  11  outlets,  and  its 

total  now  is  123. 

Thomas  to  Chicago 

EARL  G.  THOMAS,  of  New  York 
City,  in  mid-December  was  named 
radio  director  of  McCann-Erickson 
Inc.,  Chicago  office.  He  has  long 
been  identified  in  the  industry  as  a 
writer,  producer  and  talent  buyer. 
Among  the  programs  he  has  created 
for  the  air  are  Popeye  the  Sailor, 
sponsored  by  the  Wheatena  Corp., 
and  Yoii7-  Faynily  and  Mine,  spon- 

sored by  National  Dairy  Assn.  He 
has  also  done  editorial  work  on 
such  network  programs  as  the  Co- 

lumbia Workshop. 

Potter-Burns  Merge 
ROBERT  E.  POTTER,  president 
and  space  buyer  of  the  Potter  Adv. 
Agency,  and  Jay  E.  Burns,  presi- 

dent of  Jay  E.  Burns  Advertising, 
on  Dec.  15  merged  their  individual 
advertising  agencies  into  Burns  & 
Potter,  with  offices  at  75  E.  Wacker 
Drice,  Chicago.  Telephone  is  And- 
over  2256.  Mr.  Potter,  before  organ- 

izing his  own  agency  in  Oct.  1939, 
was  advertising  manager  of  the 
Chicago  Joumal  of  Commerce.  Mr. 
Burns  has  been  active  in  Chicago 
business  and  banking  circles. 

GENERAL  FOODS  Corp.,  New  York 
(Calumet  baking  powder)  on  Jan.  6 
replaces  My  Son  &  I,  on  82  CBS  sta- 

tions Mon.  thru  Fri.  at  2  :45-3  p.  m., 
with  a  new  serial  Home  of  the  Braves. 
Agency  :  Young  &  Rubicam,  N.  Y. 

ALBBRS  BROS.  MILLING  Co.,  Se- 
attle (cereals,  flour),  on  Jan.  1  adds 

6  NBC-Mountain  stations  (KSEI 
KTFI  KIDO  KGIR  KPFA  KRBM 
KGHL)  to  Voice  of  Experience,  mak- 

ing a  total  of  14  NBC-Red  stations, 
Mon.,  Wed..  Fri.,  9:30-9:45  a.m. 
(PST)  Agency:  Erwin,  Wasey  &  Co., 
Seattle. 

COLGATE-PALMOLIVE-PEET  Co., 
New  York  ( Palmolive  shave  cream ) , 
on  Jan.  6  replaces  Strange  as  It 
Seems  with  City  Desk  on  57  CBS  sta- 

tions. Thurs.,  8  :30-8  :55  p.m.  Agency  : 
Ted  Bates  Inc.,  N.  Y. 

EMERSON  DRUG  Co.,  Baltimore 
(Bromo  Seltzer),  on  Dec.  24  shifted 
Ben  Bernie  on  74  NBC-Blue  stations, 
Tues..  8-8:30  p.m.  (EST),  with  West 
Coast  repeat,  8:30-9  p.m.  (PST), 
from  New  York  to  Hollywood  for  6 
weeks  or  more.  Agency  :  Ruthrauff  & 
Ryan,  N.  Y. 

Today,  as  since  the  earliest 
days  of  radio,  the  name 

CLARK  on  processed  re- 
cordings is  a  symbol  of 

sterling  workmanship  and 

quality  materials.  And  to- 
day practically  every  im- 

portant transcription  pro- ducer is  a  CLARK  client. 
So,  today,  we  suggest  that 
if  you  are  interested  in 
quality  transcription 
processing  you  investigate 

1  CLARK. 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221  N.  La  Salle  St.  Central  5275 
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All- Canada  Group 

Meets  at  Calgary 
News   Regulations,  Proposed 
New  Network  Among  Topics 
THE  second  annual  meeting  of 
managers,  commercial  managers, 
program  directors  and  production 
managers  of  western  stations  rep- 

resented by  All-Canada  Radio  Fa- 
cilities Ltd.,  was  held  Dec.  19-21 

in  the  Palliser  Hotel,  Calgary,  Alta. 
About  40  persons  attended. 

Discussions  included  interpreta- 
tion of  the  newscast  regulations 

effective  Jan.  1,  with  explanation  by 
J.  L.  Radford,  supervisor  of  sta- 

tion relations  for  the  Canadian 
Broadcasting  Corp.;  appointment 
of  a  paid  president  and  general 
manager  for  the  Canadian  Assn.  of 
Broadcasters,  which  is  to  be  main 
topic  at  the  forthcoming  CAB  an- 

nual meeting  Jan.  20-22  at  Mont- 
real; cooperation  of  stations  with 

the  government  director  of  infor- 
mation on  how  to  give  more  assis- 

tance in  publicizing  Canada's  war effort;  need  for  a  second  national 
network,  built  around  the  western 
stations;  establishment  of  an  idea 
bureau  for  the  All-Canada  stations. 

Voluntary  Promotion 

The  meeting  decided  that  pro- 
gram promotion  should  be  on  a 

voluntary  basis  by  stations  and 
that  advertising  agencies  should 
not  expect  it  as  part  of  the  stations' duty. 

Those  attending  included  H.  R. 
Carson,  president  of  All  -  Canada 
Radio  Facilities,  and  of  Taylor, 
Pearson  &  Carson,  station  operat- 

ing organization;  11.  E.  Pearson,  di- 
rector of  Taylor,  Pearson  &  Car- 

son; Guy  F.  Herbert,  Toronto  of- 
fice of  All-Canada;  J.  L.  Radford, 

supervisor  of  station  relations, 
CBC,  Toronto;  M.  V.  Chesnut,  man- 

ager of  CKOC,  Hamilton,  Ont.;  F. 
M.  Squires,  manager  of  CJCS, 
Stratford,  Ont.;  F.  H.  Elphicke, 
manager,  P.  H.  Gayner,  commercial 
manager,  Ed.  Houston,  and  Hugh 
Newton,  CJRC,  Winnipeg;  F.  E. 
Scanlan,  manager,  Wm.  Wright, 
Bruce  Pirrie,  CJRM,  Regina;  G. 
Gaetz,  manasrer,  Al.  Smith,  Wm. 
Speers,  CKCK,  Regina;  Carson  Bu- 

chanan, manager,  CHAB,  Moose 
Jaw,  Sask.,  Bob  Price,  manager, 
CKBI,  Prince  Albert,  Sask.;  C.  L. 
Berry,  manager,  CFGP,  Grand 
Prairie,  Alta.;  Gordon  Henry, 
manager,  Walter  Dales,  Norm.  Bot- 
trell,  Walter  Blake,  CJCA,  Edmon- 

ton; Vic  Neilsen,  manager,  Robert 
Straker,  Fred  Shaw,  John  Hunt, 
CFAC,  Calgary;  Art  Nicholl,  man- 

ager, Robert  Buss,  CJOC,  Leth- 
bridge,  Alta.;  Arthur  Balfour,  man- 

ager, CJAT,  Trail,  B.  C;  James 
Bi-ovime,  manager,  CKOV,  Kelowna, 
B.  C;  Doug  Homersham,  manager, 
CFJC,  Kamloops,  B.  C;  Reg  Dagg, 
manager,  CKWX,  Vancouver. 

Squibb  Day  Series 
H.  R.  SQUIBB  &  SON  (dental 
cream),  on  Dec.  30  stai'ted  a  day- 

time quarter-hour  musical,  titled 
Golden  Treasury  of  Song,  featur- 

ing Jan  Peerce,  tenor;  Victor  Bay's 
orchestra,  and  David  Ross.  Pro- 

gram will  be  heard  five  days  a  week 
at  3:1.5-3:.30  p.m.  over  43  CBS  sta- 

tions, seven  of  which  will  carry  it 
on  Wednesdays  only.  Geyer,  Cor- 

nell &  Newell,  New  York,  is  agency. 

Drawn     for     Broadcasting    by     Sid  Hix 
"Thish's  Bill  Bratt  Bringing  You  the  Neiv  Year  Revelry  at  the  Skit  Skat 

Gliib !" 
Revised  Agency  Contract  Form  Offered 

To  Provide  Indemnity  on  Copyrights 
ANTICIPATING  the  dropping  of 
ASCAP  music  at  the  end  of  the 
year,  NAB  Counsel  Russell  P.  Place 
Dec.  23  sent  to  all  member  stations 
a  suggested  revised  form  of  agree- 

ment between  stations  and  adver- 
tising agencies  dealing  with  copy- 

right indemnity  under  ASCAP-less 
performance. 

Cleared  by  AAAA 
The  new  indemnity  clause,  Mr. 

Place  advised  the  membership,  has 
been  cleared  with  counsel  for  the 
American  Assn.  of  Advertising 
Agencies.  He  advised  stations,  if 
they  did  not  contemplate  having  an 
ASCAP  license  after  Dec.  31,  to 
send  the  letter  to  each  agency  with 
which  the  station  has  outstanding 
broadcasts  contracts  to  continue  in 
force  after  the  year-end.  The  text 
of  the  suggested  letter  follows: 

This  is  to  confirm  the  understanding 
between  us  which  shall  become  effec- 

tive on  Dec.  31,  1940,  namely  : 
The  provisions  of  paragraph  6  (c) 

of  each  and  every  broadcasting  con- tract between  us  shall  be  and  are 
hereby  deemed  to  be  deleted  and  the 
following  new  paragraph  6  (c)  shall 
be  substituted  in  lieu  and  instead 
thereof : 

"6  (c)  (A)  Any  litigation  against 
agency  or  advei-tiser,  or  the  employees 
of  either,  brought  to  enforce  the  rights 
of  any  third  party  alleged  to  have- been  violated  by  broadcasting  matter 
described  herein  as  station  material 
will  be  defended  by  and  at  the  ex- 

pense of  station.  Any  litigation  against 
station  or  its  employes  brought  to  en- 

force the  rights  of  any  third  party  al- 
leged to  have  been  violated  by  broad- 

casting matter  described  herein  as 
agency  material  will  be  defended  by 
and  at  the  expense  of  agency. 

"(B)  The  indemnitor  (party  hereto 
on  whom  duty  of  defense  is  imposed 
hereunder)  shall  have  full  and  com- 

plete control  of  such  litigation  and 
may  settle,  compromise  and  adjust  the 
same.  The  indemnitor  shall  be  respon- 

sible for  the  payment  of  any  judgment 
for  damages  and  costs  rendered  in 
such  litigation  against  the  indemni- 

tee (c)  and  shall  indemnify  and  hold 
the  indemnitee (s)  harmless  from  loss 
or  damage  caused  by  or  arising  out  of 
any  such  judgment. 

"(C)  Subparagraphs  (a)  and  (b) hereof  shall  be  effective  only  in  the 
event  that  (1)  within  15  days  after  the 
initial  summons  or  process  is  served 
upon   the   indemnitee,  written  notice 

WOODBURY  STARTS 

SPLIT  HALF-HOUR 

ANDREW  JERGENS  Co.,  Cincin- 
nati (Woodbury  soaps  and  face 

powder),  on  Jan.  1  replaces  its 
weekly  30-minute  Woodbury  Holly- 

wood Playhouse  on  64  NBC-Red 
stations  with  two  quarter-hour  pro- 

grams originating  from  Hollywood and  New  York  respectively. 

Tony  Martin,  from  Hollywood, 
will  utilize  the  first  quarter,  Wed- 

nesdays, 8-8:15  p.m.  (EST),  with 
West  Coast  repeat,  8-8:15  p.m. 
(PST).  Featured  will  be  Tony 

Martin,  vocalist,  with  Dave  Rose' orchestra.  William  N.  Robson, 

Hollywood  manager  of  Lennen  & 

Mitchell,  agency  servicing  the  ac- count, is  to  produce. 

How  Did  You  Meet?  dramatiza- tion of  romances,  will  take  up  the 

balance  of  the  half-hour,  8:15-8:30 

p.m.  (EST),  with  West  Coast  re- peat, 8:15-8:30  p.m.  (PST).  Ber- nard L.  Schubert  will  produce. 
Prizes  of  $100,  $50,  and  $25  are 
to  be  awarded  weekly  for  the  best 
three  letters  submitted  to  the  pro- 

gram, with  first  prize  winner's entry  becoming  the  basis  of  the week's  drama. 
thereof  is  given  to  the  indemnitor  and 
within  ten  days  thereafter  a  written 
request  to  defend  such  litigation  is 
mailed  or  delivered  to  indemnitor  and 
(2)  from  time  to  time  during  the 
pendency  of  such  litigation  and  after 
the  duty  of  defense  has  been  assumed 
by  the  indemnitor,  the  indemnitee, 
upon  request,  shall  disclose  to  the  in- demnitor all  relevant  facts  in  the  pos- 

session or  under  the  control  of  the 
indemnitee  by  making  available  to  the 
indemnitor  for  consultation  and  as  wit- 

nesses at  their  customary  places  of 
business  all  employes  and  other  per- 

sons under  the  control  of  the  indemni- 
tee having  possession  of  such  facts  and 

making  available  to  the  indemnitor  all 
relevant  documentary  material  in  the 
possession  or  under  the  control  of  the indemnitee. 

"(D)  Station  material  consists  of 
(1)  all  material  used  in  program  pi'e- pared  and  produced  by  station  except 
material  furnished  by  agency  in  con- nection with  such  programs;  and  (2) 
copyrighted  musical  compositions  per- 

formed iu  non-dramatic  form  in  live 
talent  programs  which  musical  compo- sitions station  is  licensed  at  the  time 
of  broadcast  to  perform  publicly  for 

profit. "Station  agrees  upon  request  of 
agency  to  furnish  the  names  of  copy- 

right licensing  organizations  (such  as 
BMI,  SESAG  and  AMP)  which  on 
the  effective  date  of  this  contract  have 
licensed  station  to  perform  publicly 
for  profit  their  respective  musical  com- 

positions ;  and  until  agency  receives 
notice  from  station  to  the  contrary 
agency  shall  have  the  right  to  rely 
thereon  with  respect  to  this  and  any 
future  broadcasting  contracts  between 
station  and  agency.  Agency  material  is 
everything  broadcast  hereunder  ex- 

cepting station  material.  Station  ap- 
proval of  agency  material  for  broad- 

casting shall  not  affect  agency's  in- 
demnity obligations  under  this  con- tract. 

"(E)  Notwithstanding  the  indemni- tor shall  have  assumed  the  defense  of 
any  litigation  hereunder,  the  indemni- 

tee, upon  relieving  the  indemnitor  in 
writing  of  its  obligations  hereunder 
with  respect  to  such  litigation,  shall 
shave  the  right,  if  it  shall  so  elect, 
thereafter  to  conduct  the  same  at  its 
expense  by  its  own  counsel.  The  in- 

demnitor upon  request  shall  keep  the 
indemnitee  fully  advised  with  respect 
thereto  and  confer  with  the  indemnitee 
or  its  counsel. 

"(F)  The  provision  of  this  para- 
graph shall  survive  any  cancellation  or 

termination  of  this  contract." 
Except  as  herein  modified  each  and 

every  such  broadcasting  contract  shall 
continue  in  full  force  and  effect. 

New  Colgate  Agencies 
Continue   Four  Serials 
COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  under  its  new 
agency  setup  renewed  effective  Dec. 
30  four  CBS  quarter-hour  daytime 
serials.  Through  Sherman  &  Mar- 

quette, Chicago,  My7't  &  Marge, heard  Monday  through  Friday  at 
10:15-10:30  a.m.  for  Super  Suds, 
was  renewed  on  81  stations. 
Through  Ward  Wheelock  Co.,  Phil- 

adelphia, Hilltop  House,  heard  for 
Palmolive  soap  Monday  through 
Friday  at  4:30-4:45,  was  likewise renewed  on  81  stations. 

Woman  of  Courage,  heard  Mon- 
day through  Friday  at  10:45-11 a.m.  on  41  stations  for  Octagon 

soap,  was  renewed  through  Ted 
Bates,  and  24  western  and  far 
western  stations  were  added  for 

Crystal  White,  handled  by  Sher- man &  Marquette,  Chicago.  These 
accounts,  with  the  exception  of 
Crystal  White  which  is  distributed 
exclusively  in  the  west,  were  for- 

merly handled  by  Benton  &  Bowles, 
New  York. 

The  fourth  serial  renewed  was 

Stepmother  for  Colgate  tooth  pow- 
der. The  program  is  heard  on  49 

stations,  Monday  through  Friday 
at  4:30-4:45  p.m.,  and  the  product 
handled  through  Sherman  &  Mar- 

quette, Chicago. 

P&G  Renews  Four 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  Dec.  30  renewed  four 

CBS  daytime  weekday  serials.  Life 
Can  Be  Beautiful,  heard  at  1-1:15 
p.m.  for  Ivory  soap,  and  Right  to 
Happiness  at  1:30-1:45  p.m.  for 
Crisco  were  renewed  through  Comp- 
ton  Adv.,  New  York.  Road  of  Life, 

sponsored  for  Chipso  from  1:45-2 
p.m.,  was  renewed  as  was  The 
Goldbergs  heard  in  behalf  of  Oxy- 
dol  at  5-5:15  p.m.  and  rebroadcast 
at  11:30-11:45  a.m.  The  Chipso  ac- 

count is  handled  by  Pedlar  &  Ryan, 
New  York,  and  Oxydol  by  Blackett- 
Sample-Hummert,  New  York. 

FRED  R.  DAVIS,  64,  advertising 
space  buyer  for  General  Electric  Co., 
died  in  Schenectady  Dec.  26  after  an 
illness  of  two  years. 
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"We  feel  that  WLW  is  the  most  powerful  influence  for  the  quick  turn-over  of 

Nationally  Advertised  Brands  through  our  warehouses. 

Through  WLW's  resources  and  the  constant  flow  of  advance  information,  we 

are  able  to  keep  our  sales  force  informed  of  expected  increases  in  sales  ahead 

of  the  listening  public's  demand." 

(Signed)  D.  Sayre,  President 

Hagen-RatclifF's  8  salesmen  Hagen-RatclifF  and  Co. 

cover  9  counties  in  2  states.  Wholesale  Grocers 

REPRESENTATIVES:  New  York  Transamerican  Broadcasting  &  Television  Corp.    Cliicago  —  WLW,  230  N.  Michigan  Avenue.     San  Francisco  —  International  Radio  Soles. 

MM  MB  THE  NMTIOM^S 
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mmm  station 



Radio  Answers  the  Call 

of  Total  Defense 

With  characteristic  speed,  radio  is  responding  to 
the  call  of  national  defense.  Enrolled  to  serve 

the  public  interest  and  to  fortify  the  Nation's 
invisible  life-lines  of  communication  are: 

Research,  Engineering,  Manufacturing,  Broad- 

casting, International  Circuits,  Ship-and-Shore 
Stations.  The  Radio  Corporation  of  America 

was  organized  in  1919,  as  an  American -owned. 

American -controlled  radio  company.  RCA  has 
established  a  world-wide  communications 

system,  independent  of  all  foreign  interests,  and 
has  pioneered  in  the  creation  and  development 
of  a  new  art  and  a  new  industry.  Today,  each 

of  its  services  is  equipped  and  ready  for  action 

in  the  first  line  of  America's  total  defense  on 
land,  sea,  and  in  the  air. 

RCA  CALLS  THE  ROLL  OF  ITS  SERVICES  TO  THE  NATION: 

WORLD-WIDE  COMMUNICATIONS 

Vital  to  delense  and  commerce,  RCA  operates  24-hour 
direct  communication  service  to  43  countries.  This 

service  avoids  the  censorship,  errors,  and  delays 
which  might  occur  at  relay  points.  The  Nation  is 
protected  against  the  loss  of  overseas  communications 
through  the  cutting  of  submarine  cables  in  war-time. 
Supplementing  these  globe-girdling  channels,  RCA 
operates  a  domestic  radiotelegraph  system  that  links 
12  key  cities  in  the  United  States. 

MARINE  COMMUNICATIONS 

Life  and  property  at  sea  are  guarded  by  modern  radio 
coastal  stations  and  radio-equipped  ships.  Eighteen 
hundred  American  ships  are  equipped  with  RCA  appa- 

ratus. The  shore-lines  of  the  United  States  are  fringed 
with  radio  beacon  transmitters  to  guide  the  fleet  and 
shipping  in  American  waters.  American  ships  do  not 
have  to  depend  upon  foreign-controlled  means  of 
cormnunication  to  send  messages  home. 

BROADCASTING 

RCA  pioneered  in  establishing  the  first  nation-wide 
network  of  broadcasting.  The  National  Broadcasting 
Company,  formed  in  1926,  today  serves  an  American 
radio  audience  through  .50,000.000  receiving  sets. 
NliC  provides  these  listeners  with  serious  and  popular 
nuisic.  news  and  information,  drama  and  education, 
public  forums  and  religious  services.  Under  the 
American  system  of  broadcasting,  the  finest  and  most 

extensive  variety  of  programs  to  be  had  anywhere  in 
the  world  is  free  to  the  listening  public.  The  richest 
man  cannot  buy  ivhat  the  poorest  man  gets  free  by  radio. 
NBC  broadcasting  service  is  also  maintained 

internationally,  by  short  wave,  and  helps  to  strengthen 
good-will  and  cultural  and  economic  relations  between 
the  Americas,  and  with  other  parts  of  the  world. 

An  informed  public  opinion,  promoted  by  a  free 
press  and  a  free  system  of  broadcasting,  is  a  highly 
important  national  asset  in  total  defense. 

MANUFACTURING 

The  RCA  Manufacturing  Company  operates  five  plants, 
strategically  located  at  Camden  and  Harrison,  N.  J., 
Indianapolis  and  Bloomington,  Ind.,  and  Hollywood, 
California.  Within  the  year  the  company  has  invested 
millions  of  dollars  in  expansion  to  facilitate  production 
and  rapid  filling  of  orders  from  the  Army  and  Navy. 
Machinery  is  geared  for  national  defense  in  addition 
to  providing  for  normal  requirements  of  the  public. 

RESEARCH  AND  ENGINEERING 
Through  science  and  research,  the  RCA  Laboratories 
are  enrolled  in  the  national  defense.  Research  in 
electronics,  wave  propagation,  television,  facsimile, 
acoustics,  optics,  and  in  other  fields  has  opened  new 
servi<  es  and  extended  the  scope  of  existing  services, 
both  commercial  and  military. 

No  longer  must  an  aviator  "just  look  to  the  ground" 
to  find  his  way  to  a  target  or  to  his  base.  He  may  fly 

and  land  "blind"  by  radio.  The  electron  microscope, 
a  product  of  RCA  Laboratories,  is  a  new  means  to 
help  protect  the  national  welfare  as  it  opens  new 
horizons  for  bacteriologist,  chemist,  physicist  and 
industrialist.  In  these  and  many  other  ways,  radio 

research  in  peace-time  has  built  new  bulwarks  of  defense 
for  our  Nation. 

INVENTIONS  AND  THEIR  USE 

RCA  licenses  many  other  manufacturers  to  use  its 
inventions  and  patents.  Bv  making  them  widely 
available,  RCA  has  helped  to  create  an  industry  as 
well  as  an  art. 

Through  this  licensing  policy  the  radio  industrv  has 
access  to  results  of  the  research  of  RCA  Laboratories. 

In  this  way,  competition  has  been  stimulated,  and 
numerous  sources  of  supply  opened  to  the  public  and 

the  Government.  ^' 
EMPLOYEES 

Labor  relations  between  RCA  and  its  employees  are 
excellent.  Employment  in  the  RCA  organization  in 
1940  increased  from  22,000  to  27.000  employees. 
Principal  officers  and  many  employees  of  RCA  are 
members  of  the  Army  and  Navy  Reserves. 

For  21  years  the  pioneering  efforts  and  services  of 
RCA  have  safeguarded  American  preeminence  in  radio. 
RCA  continues  to  serve  the  public  interest  and  is 
fully  prepared  and  ready  to  carry  on  in  the  first 
line  of  total  defense  ! 

RADIO  CORPORATION  of  AMERICA 

RADIO  CITY NEW  YORK 

THE  .SEKMCES  OF  RCA:      RCA  MANUFACTURING  COMPANY,  INC.       RADIOMARINE  CORPORATION  OF  AMERICA       RCA  LABORATORIES 
NATIONAL  BROADCASTING  COMPANY,  INC.       R.  C.  A.  COMMUNICATIONS,  INC.       RCA  INSTITUTES,  INC. 
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a  Salle  Street  Listens,  Too 

WLS  has  a  most  complete  market 

broadcast  schedule  .  .  .  both  farm  and 

security  ...  for  Chicago  and  Mid- West 

listeners.  Seven  broadcasts  daily  fea- 

ture prices  on  the  New  York  Stock  Ex- 

change and  Chicago  Board  of  Trade. 

A  schedule  of  these  broadcasts  was 

recently  sent  all  LaSalle  Street  broker- 

age houses.  Dozens  wrote  back  for 

extra  copies — and  one  broker  asked 

for  5,000  WLS  market  schedules  to 

enclose  in  month-end  statements. 

Here,  then,  is  another  indication 

that  the  markets — and  WLS — are  not 

important  on  the  farm  alone.  They're 

vital  in  Chicago,  too  ! 

870  KILOCYCLES 

NBC  BLUE 

50.000  WATTS 

AFFILIATE 

National  Representatives: 

John  Blair  &l  Company CHICAGO 



Like  Good  Friends 

Who  Are  Always  Welcome 

WA  AB 

WEAN 

W  I  c  c 

WLLH 

W  S  A  R 

WSPR 

WLB  Z 

WFE  A 

WNBH 

WTHT 

WATR 

WBRK 

WNLC 

WLNH 

WRDO 

WHAI 

WCOU 

W  S  Y  B 

W  E  L  I 

Boston 

Providence 

Bridgeport 

[New  Haven 

j  Lowell I  Lawrence 

Fall  River 

Springfield 

Bangor 

Manchester 

New  Bedford 

Hartford 

Waterbury 

Pittsfield 

New  London 

Laconia 

Augusta 
Greenfield 

JLewiston 

(Auburn 
Rutland 

New  Haven 

— are  the  home-town  radio  stations 

and  those  who  call,  via  the  loudspeaker 

— because  they're  known  and  liked  for 

their  personal  qualities.  Many  are  part 

of  the  immediate  community — and  ALL 

enjoy  acceptance  IN  the  home  result- 

ing from  long  association  and  genuine 

friendship. 

Consider  what  this  means  in  promot- 

ing YOUR  products  in  the  important 

buying  centers  of  New  England,  covered 

by  The  Colonial  Network. 

Isn't  it  logical  that  you're  bound  to  be 

more  successful  in  these  communities  if 

you  appoint  a  local  organization  that  is 

known — has  standing  and  acceptance — 

in  preference  to  a  stranger  from  afar?  ■ 

And  isn't  it  obvious  that  when  you  can 

obtain — at  economical  cost — the  loyalty 

and  friendship  these  19  Colonial  Net- 

work home-town  stations  possess,  you 

are  investing  in  exactly  the  right 

mediums  for  doing  the  best  selling  job 

in  one  of  America's  most  prosperous, 

populous,  responsive  markets — buy-able 

New  England  ! 

THE Colonial  Network 

21   BROOKLINE  AVENUE  BOSTON,  MASSACHUSETTS 
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PLAY  THEM  TO  WIN 

KOIL,  the  ace  salesman  for  the 

Omaha  Market  .  .  .  KFAB,  for  the 

rest  of  Nebraska  and  surrounding 

states. 

Dealers  and  jobbers  know,  from  ex- 

perience, there's  plenty  of  mer- 

chandising support  in  the  hand  be- 

hind these  selling  aces.  Merchandise 

really  moves  when  backed  by 

KOIL  for  the  Omaha  Market 

and  KFAB  for  the  rest  of  Ne- 

braska. 

P.S. — The  ante  is  mighty  small,  too. 

IT  A 1 1  Searle,  Gen.  Mgr.  1/ 

I L  BOTH  BASIC  C.  B.  S.  ̂ rAD 

OMAHA  LINCOLN 

Represented  by  EDWARD  PETRY  &  CO.,  INC. 

BROACl«STING 
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ONCE  UPON  A  TIME  THERE  WERE  4  SURVEYS 

(1)  Midwest  Station  Survey^ 

(2)  Transcription  Firm  Survey^ 

(3)  West  Coast  Station  Survey^ 

(4)  Station  Representative  Survey^ 

Quite  recently,  in  fact.  And  the  amazing  fact  about 

these  4  surveys  was  that  they  all  reached  the  same 

conclusion.  They  said- — 

BROAQ€aSTING  • . .  TOPS  wilh  TIMEBUYERS! 
The  Weoklvj^^/^Jewsmagoiine  of  Radio Broadcast  Advertising  *  jy^^^^  o„  request. 
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reduction  for  1940  to  Reach  4,476,000  Units 

.  Good  Reports  on  Neiv 
Crop  Chief  Factor 

DETROIT 

NO  INCREASE  IN  RATES 

UNTIL   FEBRUARY   1/  1941 

5lOOO 
WATTS 

DAY  and  NIGHT 

)idubtry  Tops , 

PreviousHigh. 

MORE  MABKETS 

WXYZ KING  TRENDLE  BROADCASTING  CORPORATION 

KEY  STATION  MICHIGAN  RADIO  NETWORK 

BASIC  DETROIT  OUTLET  NBC  BLUE  NETWORK 

National  Sales  Representative-PAUL  H.  RAYMER  CO. 



RIGHT  SMACK  IN  THE  MIDDLE 

The  Piedmont  Plateau  is  an  i 
comprising  65  of  the  richest 
Carolina  counties.  Here  i 
Carolina's  greatest  buying  po 
5,500  busy  mills... including  sc 
largest...  paying  out  upward 
annually  in  wages  ...  nearly 
between  industry  and  agric 
Charlotte,  located  dead-cente 
Plateau.  Key  Radio  Station:  I 

the  Piedmont  Plateau  for  twenty  ye 

s. 
'eldom  does  a  national  advertiser  run  into  a  selling  opportunity  like  the 

Piedmont  Plateau.  •  This  very  heart  of  the  tv/o  Carolinas,  bounded  on  the  west 

by  mountain  country  and  the  east  by  a  coastal  plain,  rises  up  out  of  the 

Southeast  900  feet  above  sea  level  .  .  .  the  wealthiest,  most  fertile,  most 

heavily  factory-ed  group  of  Carolina  counties  (65  of  them).  With  steady  buying 

power  due  to  a  nearly  perfect  balance  between  industry  and  agriculture. 

AND  RIGHT  SMACK  IN  THE  MIDDLE 

of  this  unusual  tableland-market  is  CHAR- 
LOTTE. Textile  capital  of  the  world.  Pivotal 

point  for  all  selling  in  the  two  Carolines. 

The  home-city  of  50,000  wait  WB7". 
From  Charlotte,  national  companies  reach 
out  to  sell  the  Piedmont  Plateau.  More 

branch  offices  and  factory  branches  are 

here  than  in  any  other  Carolina  city. 

From  Charlotte,  national  chain  stores  reach 

out  to  buy  for  the  Piedmont  Plateau.  More 

buying  offices  headquarter  here,  by  far. 

than  in  any  other  Carolina  city. 

And  from  this  very  heart  of  the  Piedmont 
(Charlotte),  WBT  has  for  twenty  years  given 

its  advertisers  coveroge  from  within.  Build- 
ing audience  loyalty  that  has  set  a  pace 

for  all  radio.  Chalking  up  selling  records 
that  no  single  station  or  group  of  stations 
in  this  market  can  even  closely  duplicate. 

Only  with  WBT  from  Charlotte  can  you  profit- 
ably reach  and  sell  the  Piedmont  Plateau. 

Ask  your  nearest  Radio  Sales  office  about  it. 

WBT  50,000  WATTS  •  CHARLOTTE,  PIEDMONT  PLATEAU 

Owned  and  operated  by  Columbia  Broadcasting  System.  Represented  by 

Radio  Sales:  New  York,  Chicago,  Detroit,  St.  Louis.  Los  Angeles,  San  Francisco^ 



WATTS  IS  POUNDING  AT  AMERICA'S  M  MARKET 

-FROM  THE  NBG-M  STATION  IN  FHILADELFHIA: 

NTED     NATIONAllY     BY     NBC     SPOT     SAIES  0 



ELEVENTH  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MAKE  FREE  &  PETERS  SERVICE 
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Lewis  H.  \n\\\ 

Some  of  his  friends  who  knew  him  as  the  hard- 

hitting sales  manager  of  WGR  and  WKBW 
may  be  surprised  to  learn  that  Lew  Avery  has 

always  attached  more  importance  to  prepara- 
tion for  a  call,  than  to  the  sales  call  itself. 

He  personally  spends  more  time  digging  out 
facts  in  our  office,  than  he  does  pounding  the 
desk  in  your  office.  But  when  he  does  come 
to  your  office,  he  has  something  to  say. 

Contrary,  perhaps,  to  the  average  conception 
of  radio-station  representation,  research  finds 
a  big  place  in  our  daily  work  here  in  F&P. 
Each  of  our  six  offices  contains  a  compre- 

hensive collection  of  marketing  and  radio 

statistics — and  hardly  a  week  goes  by  that 

we  don't  supply  at  least  one  agency 

or  advertiser  with  a  detailed  and  illuminat- 

ing report  or  survey  of  some  kind.  .  .  .  An 
analysis  of  farm-equipment  potentials  in 
the  Southeast;  a  survey  of  salad-dressing 
sales  in  Buffalo;  a  summary  of  coffee-buying 
habits  in  Iowa;  an  investigation  of  candy 

distribution  in  Tulsa — whatever  your  needs 
for  information, F&P  can  probably  help  you. 

Lew  and  all  our  fourteen  top-notch  men  at 
F&P  are  completely  aware  that  selling  is 
primarily  serving.  If  we  can  help  you  dig 
out  a  means  of  improving  your  results  from 
radio,  or  of  increasing  the  usefulness  of 

radio  for  you — well,  that's  the  way  we  like 
best  to  work,  in  this  pioneer  group  of  radio 
station  representatives. 

Four  years,  Union  College 
Three  years,  General  Electric 

Company  and  WGY Two  years,  Mohawk  Hudson 
Power  Corporation 

Three  years,  Batten,  Barton, 
Durstine  and  Osborn 

Seven  years,  Buffalo  Broad- 
casting Corporation Free  &  Peters  (Chicago  Office  ) 

since  Jan.,  1940 

EXCLUSIVE  REPRESENTATIVES: 
WSR-WKBW  BUFFALO 
WCKY  CINCINNATI 
WDAY   FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN     .   .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  .  .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO      ...     FT.  WORTH-DALLAS 
KOMA     ....    OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives C«**/-i>  iff\ot Since  May,  1932 

CHICKGO:  180  N.  Michigan       NEW  YORK:  347  Pari /^w.     OZTROIT:  New  Center  Bldg.     SAN  FRANCISCO: /i/ S»Mfr     LOS  ANGELES:  650  S.  GrW     ATLANTA :  322  Pa/wer  BW«. 
Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667 
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BMI  Adequate,  Consent  Decree  Is  Studied 

Battle  Half  Won;  Reconciliation  Not  Now  Considered; 

Little  Public  Complaint;  Society  Torn  by  Strife 

By  SOL  TAISHOFF 

SATISFIED  that  a  fortnight  of  ASCAP-less  performance  al- 
ready has  amply  demonstrated  the  ability  of  broadcasting  to 

meet  all  of  its  music  requirements  through  other  sources,  the 
industry  now  is  engrossed  in  means  of  establishing  Broadcast 
Music  Inc.  as  a  permanent  and  strictly  legal  entity  in  Tin 

Pan  Alley's  new  order. 
No  thought  currently  is  being  given  to  reconciliation  with 

ASCAP,  apparently  much  to   
the  chagrin  of  the  Society.  In- 

stead, leading  entities  in  radio 
are  conferring  with  Assistant 
Attorney  General  Thurman 
Arnold  about  an  agreement 
which  would  change  the  basic  or- 

ganization of  BMI  to  meet  require- 
ments of  the  Anti-Trust  Division 

and  avert  the  criminal  litigation 
proposed  by  the  Government 
against  NAB,  NBC,  CBS  and  BMI 
on  grounds  of  "boycott". 

Hardly  a  Murmur 

house  steps.  This  resulted  in  the 
sefisational  announcement  by  At- 

torney General  Robert  H.  Jackson 
that  criminal  proceedings  would  be 
launched  in  Milwaukee  soon. 

Following  an  extraordinary  ses- 
sion of  the  executive  committee  of 

the  NAB  and  of  IRNA  and  of  the 
BMI  board  of  directors  in  Wash- 

ington Jan.  7,  with  a  number  of 
leading  industry  figures  also  pres- 

ent, it  was  decided  to  explore  the 
possibilities  of  obtaining  a  type  of 

New  Station  Facilities  Contract 

Is  Oflfered  AAAA  by  the  NAB 

Other  than  obviously  inspired 
ASCAP  blasts,  there  has  been 
hardly  a  murmur  of  public  com- 

plaint against  the  absence  of 
ASCAP  music  from  the  networks 
and  the  bulk  of  the  independently- 
owned  stations.  A  survey  by  C.  E. 
Hooper  revealed  that  during  the 
first  ASCAP-less  week,  audience 
listening  actually  increased  by  5%. 
ASCAP  nevertheless  continued  to 
beat  the  propaganda  tom-toms,  but 
internal  strife  was  reported  on  the 
upgrade  as  writers  and  publishers 
lamented  the  absence  of  their 
works  on  the  air. 

The  crux  of  the  conversations 
between  the  Department  of  Justice 

:  and  the  industry  rests  in  clearance 
at  the  source  by  the  networks — 
whether  national  or  regional — of 

'  all  music.  This  is  a  fundamental 
i  principle   demanded   by  Assistant 
Attorney  General  Arnold  before  he 
will  undertake  the  drafting  of  a 
decree  to  terminate  the  projected 
criminal    litigation    against  the 

I  broadcast  groups. 
That  ASCAP  will  be  prosecuted 

in    criminal    proceedings    in  Mil- 
I  waukee  within  the  next  week  ap- 
I  pears  to  be  a  foregone  conclusion. 

1 ASCAP,  after  weeks  of  conver
sa- 

tion about  a  consent  decree,  prac- 
tically deserted  the  Anti-Trust 

Division  attorneys   on  the  court- 

PRESAGING  a  break  in  conversa- 
tions between  special  committees  of 

the  NAB  and  the  American  Ass'n. 
of  Advertising  Agencies,  the  NAB 
on  Jan.  9  announced  a  "recom- 

mended" station  facilities  contract, 
described  by  it  as  a  substantial 
improvement  over  the  old  contract 
form  in  use  since  1933. 
Announcement  of  the  new  form 

occasioned  surprise  on  the  part  of 
AAAA,  whose  representatives  in- 

dicated that  it  was  far  from  satis- 
factory to  them.  Although  nothing 

was  said  about  its  effect  on  the  de- 
velopment of  a  standard  invoice 

form,  also  being  considered  by 
NAB-AAAA  committees,  it  was 
evident  there  was  considerable  feel- 

ing among  AAAA  participants  in 
the  meetings. 

Commenting  to  Brodcasting  Jan. 
9,  Fred  Gamble,  AAAA  managing 
director,  declared  that  although  the 
provisions  of  the  new  NAB  con- 

tract form  had  been  discussed  at 
a  joint  meeting  Jan.  7,  the  AAAA 
timebuyers'  committee  had  not 
even  seen  the  contract  in  finished 

consent  decree  from  the  Depart- 
ment which  would  impose  no  undue 

hardships  on  the  broadcasting  in- 
dustry and  guarantee  rigorous 

competition  with  ASCAP. 
On  Jan.  8  a  three-man  committee 

comprising  NAB  and  BMI  Presi- 
dent Neville  Miller,  BMI  Execu- 
tive Vice-President  and  General 

Counsel  Sydney  Kaye,  and  CBS 
Attorney  Godfrey  Goldmark  con- 

ferred practically  all  day  with  As- 
sistant Attorney  General  Arnold, 

Holmes  Baldridge,  chief  of  the 
Litigation  Section  of  the  Anti- 
Trust  Division,  and  Victor  O. 
Waters,  Special  Assistant  Attorney 
General  in  charge  of  the  copyright 
proceedings. 

It  was  at  this  meeting  that  Mr. 
Arnold  was  reported  to  have  in- 

sisted upon  the  clearance-at-the- 
source  plan.  The  committee  was 
given  time  in  which  to  hold  further 
conferences  with  representative  in- 

form until  the  morning  of  Jan.  9. 
"It  caught  us  by  surprise,  and 

it  was  not  a  pleasant  surprise," he  continued.  He  indicated  that  in 
event  the  AAAA  devised  a  stand- 

ard form  of  its  own,  which  would 
be  used  by  advertising  agencies, 
each  contract  signing  might  "turn 
into  a  proposition  of  individual  ne- 

gotiation", with  both  station  and 
agency  having  to  reconcile  differ- 

ences in  their  respective  contract 
forms. 

In  announcing  the  new  contract 
form,  the  NAB  recognized  there 
was  not  complete  agreement  with 
the  AAAA  on  all  points,  but  de- 
scr  bed  it  as  "'fair  and  equitable 
both  to  stations  and  to  agencies 
and  to  advertisers".  Copies  of  the 
recommended  form  were  sent  to 
NAB  member  stations,  following- 
approval  by  the  NAB  executive 
committee. 

Apart  from  several  utilitarian 
changes  in  the  format  of  the  con- 

tract, principal  revisions  cover 
clarification  of  terms  and  insertion 

{Continued  on  page  60) 

dustry  groups.  Meetings  again  were 
held  soon  in  Washington  and  in 
New  York  Jan.  9  and  10. 

If  the  Department  is  advised  the 
method  is  acceptable,  it  is  expected 
work  will  be  started  immediately 
on  a  conditional  consent  decree. 
Should  the  industry  group  conclude 
it  cannot  procure  agreement  on 
clearance  at  the  source  from  the 

major  networks,  it  is  clearly  indi- 
cated the  Department  will  proceed 

to  file  criminal  informations 
against  the  industry  groups  in  Mil- 

waukee within  a  few  days.  Simul- 
taneously, the  more  comprehensive 

ASCAP  suit  would  be  filed. 
White  Interested 

Unless  something  happens 
quickly  there  is  likelihood  the 
ASCAP-BMI  controversy  will  get 
a  hearing  in  Congress.  Senator 
Wallace  H.  White  Jr.  (R-Me.),  the 
best  informed  man  on  radio  in  Con- 

gress, told  Broadcasting  Jan.  10 
he  felt  there  was  no  excuse  for  the 

current  situation.  "I  don't  know 
why  we  should  sit  back  and  let 
these  interests  fight  at  the  expense 
of  the  rest  of  the  people  of  the 

United  States,"  he  said. Senator  White  did  not  blame 
either  group.  He  declared,  however, 
that  he  would  either  propose  an 
investigation  or  introduce  definite 
legislation  designed  to  foreclose  the 
possibility  of  any  recurrence  of 
this  situation,  unless  steps  are 
taken  swiftly  to  terminate  the  cur- 

rent turmoil. 
If  a  consent  decree  is  decided 

upon  by  the  broadcasting  industry 
groups,  it  unquestionably  will  pro- 

vide for  continued  operation  of 
BMI  on  its  present  basis  until 
such  time  as  ASCAP  changes  its 
method  of  operation,  to  provide 
for  per-program  payment  and 
otherwise  reorganize  from  top  to 
bottom  to  eliminate  practices  which 
the  Government  regards  as  clearly 
illegal.  Should  ASCAP  refuse  to 
take  a  consent  decree,  even  after 
BMI  had  stipulated  in  that  direc- 

tion, it  is  expected  that  reorgani- 
zation of  BMI  would  await  final 

adjudication  of  the  criminal  liti- 
gation earmarked  for  ASCAP. 
Possible  Hardship 

At  the  extraordinary  sessions  in 
Washington  Jan.  7,  Davd  Sarnoff, 
RCA  president  and  NBC  chairman; 
William  S.  Paley,  CBS  president, 
and  a  formidable  array  of  attor- 

neys, conferred  with  the  three  ex- {Continued  ow,  page  64) 
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Extensive  Pickups 

Planned  by  Nets 

For  Inauguration 
All  Bands  But  Naval  Exclude 
ASCAP  Numbers  in  Parade 
THE  MOST  extensive  coverage  in 
the  history  of  American  radio  will 
be  given  the  third  inauguration  of 
President  Roosevelt  Jan.  20,  a  sur- 

vey by  Broadcasting  revealed  Jan. 
10.  All  major  networks  will  carry 
descriptions  of  the  ceremonies  at- 
tendent  to  the  actual  swearing  in 
of  Mr.  Roosevelt  at  the  east  front 
of  the  Capitol  as  well  as  a  score 
of  programs  depicting  sidelights  to 
the  main  event. 
NBC  has  announced  it  will  short- 

wave a  word  picture  of  the  inaug- 
uration in  Spanish  and  Portu- 

guese over  its  shortwave  stations, 
WRCA  and  WNBI.  The  descrip- 

tion, to  be  given  direct  from  the 
Capitol,  will  be  relayed  by  land 
lines  to  Bound  Brook,  N.  J.,  where 
it  will  be  shortwaved  to  South 
America.  Under  NBC's  new  inter- 

national policy,  permitting  certain 
stations  in  Latin  America  to  re- 
broadcast  its  programs,  it  is  ex- 

pected that  the  description  will 
have  wide  distribution  from  Ha- 

vana to  Buenos  Aires. 

Many  Pickup  Points 
As  Broadcasting  went  to  press, 

neither  CBS  or  MBS  had  an- 
nounced shortwave  plans  but  it  was 

expected  they  would  put  a  descrip- 
tion of  the  event  on  their  own  or 

affiliated  shortwave  transmitters. 
All  networks  plan  to  augment 

their  regular  Washington  staffs 
with  additions  from  New  York. 
Under  present  plans  NBC  and  CBS 
have  listed  20  pickup  points  for 
describing  both  the  parade  and  the 
actual  inauguration.  MBS  to  date 
has  listed  14  microphone  positions. 
While  no  definite  time  has  been  set, 
it  is  planned  to  start  the  broad- 

cast at  11:30  a.m.,  running  until 
approximately  1  p.m.  and  then 
going  back  on  the  air  at  1:30  or 
2  p.m.  to  describe  the  parade.  Sub- 

stantially identical  arrangements 
have  been  made  by  all  networks 
in  this  regard. 

The  radio  section  of  U.  S.  Office 
of  Education  for  the  second  succes- 

sive inauguration  prepared  a  map 
of  the  inaugural  ceremonies  show- 

ing location  of  microphones  of  the 
networks  as  well  as  time  of  cere- 

monies. Copies  of  the  map  were  dis- 
tributed by  NAB  to  all  stations 

with  suggestion  that  they  be  made 
available  to  schools.  Idea  being 
that  school  children  could  listen  to 
ceremonies  and  follow  them  on 
maps. 

The  ASCAP-BMI  situation  has 
caused  some  confusion  in  connec- 

tion with  inaugural  broadcast  plans 
but  at  this  writing  apparently  will 
not  alter  radio's  plans  for  its  elabo- 

rate description  of  the  ceremonies. 
All  bands  in  the  line  of  march, 
with  the  exception  of  the  Navy 
band — whose  leader,  Lieut.  Charles 
Benter,  is  a  member  of  ASCAP, 
have  signified  their  intention  of 
playing  BMI  and  other  non- 
ASCAP  music.  In  fact,  Capt. 
Thomas  Darcy,  leader  of  the  Army 
Band,  has  written  an  original  com- 

position titled  "The  U.  S.  Army" 
which  will  get  its  first  public  play- 

ing Inauguration  Day. 

BRITISH  RADIO  CENTER  BOMBED 
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Broadcasting  House  Bombed, 

Killing  Seven  of  BBC's  Staff News  Announcer  Rocked  as  Bomb  Explodes  But 
Sticks  to  His  Mike  and  Continues  With  Program 

BROADCASTING  HOUSE,  head- 
quarters of  the  far-flung  British 

Broadcasting  Corp.,  an  originating 
point  of  American  and  Canadian 
network  broadcasts  in  London,  has 
been  struck  twice  by  German 
bombs  since  October,  it  was  officially 
announced  Jan.  7.  During  the  sec- 

ond raid  Fred  Bate,  head  of  the 
NBC  staff  in  London,  was  cut  by 
flying  glass  [BROADCASTING  Dec. 
15].  At  the  time  Bate  was  not 
at  Broadcasting  House  but  working 
in  NBC  headquarters  in  the  same 
section  of  the  city. 

Seven  members  of  the  staff  of 
BBC,  it  was  made  known  Jan.  7, 
were  killed  during  the  October  raid 
when  a  bomb  failed  to  explode  im- 

mediately. As  the  bomb  exploded, 
Announcer  Bruce  Belfrage,  who  has 
appeared  on  the  stage  in  the  United 
States,  was  concluding  a  news  sum- 

mary. "The  postscript  tonight  .  .  ." 
he  began.  Then  there  was  the  sound 
of  an  explosion,  heard  by  millions 
of  listeners.  A  voice  came  through 
the  open  microphone  saying,  "It's 
all  right,"  and  Belfrage  continued, with  his  news. 

On  the  Job 

Frank  R.  Kelley,  writing  in  the 
New  York  Herald-Tribune,  Jan.  8, 
said: 

"For  some  inexplicable  reason  the 
BBC  did  not  order  its  employees 
out  of  the  building  but  let  them 
work  on  with  this  slightly  delayed 
action  bomb  nestling  in  their  midst. 
The  bomb  went  off  and  killed  seven 
persons  .  .  .  The  hole  in  the  BBC 
building  was  being  patched  up 
when,  during  another  raid,  a  heavy 
bomb  landed  alongside  a  building 
in  Portland  Place,  blowing  out  most 
of  the  windows  and  making  all  the 
studios  above  ground  unusuable." 

Four  of  the  300  persons  on  duty 
or  sleeping  at  the  BBC  at  the  time 
were  injured  seriously,  according 
to  the  Herald  Tribune  correspon- 

dent. The  injured  included  B.  E. 
Nicolls,  program  director. 
When  this  missile  came  down 

alongside  Broadcasting  House, 
which  dominates  Portland  Place, 
the  BBC's  roof  spotter  grabbed  his 
telephone  and  shouted  down  to  the 
control  room:  "Look  out,  there's  a 
big  one  coming."  Seconds  later  the bomb  went  off  in  Portland  Place 
with  a  tremendous  blast  that  blew 
over  the  roof  spotter.  He  crawled 
back  to  his  telephone.  Came  the 
comment  from  the  control  room: 
"Butter  fingers." 

Now  Underground 

A  few  minutes  after  this.  Broad- 
casting House,  a  London  showplace, 

was  showered  with  fire  bombs.  Two 
fires  which  broke  out  on  the  third 
floor  were  put  out  after  two  hours. 
Damage  was  so  great  that  BBC 
now  is  operating  solely  from  under- 

ground studios  —  all  20  above 
ground  studios  being  out  of  com- 

mission. The  first  bombing  cut  a 
heavy  gash  into  the  BBC  building 
level  with  the  fifth  floor  on  the 
Portland  Place  or  west  side.  The 
building,  constructed  along  ultra- 

modern lines,  is  about  seven  years 
old.  Actually  it  is  a  shell  within  a 
shell,  employing  the  suspended  stu- 

dio type  of  construction  familiar 
in  modern  American  broadcasting 

plants. Eight  Canadian  Broadcasting 
Corp.  members  working  with  the 
British  Broadcasting  Corp.  in  Lon- 

don were  unharmed  during  the 
bombings.  Officials  of  the  CBC  at 
Toronto  on  Jan.  7  stated  that  ac- 

cording to  information  they  had 
received,  none  of  the  CBC  men  in 
London  had  been  injured.  The  CBC 
men  are  attached  to  the  BBC  and 
make  up  the  CBC  Overseas  Unit. 
They  are  Ernest  Bushnell,  CBC  pro- 

gram chief  on  loan  to  the  BBC  for 
North  American  program  super- 

vision ;  Stanley  Maxted,  former 
CBC  producer;  Bob  Bowman,  CBC 

Shirer  Explains 

Berlin  Problems 

Censorship    Is    Strict,  Food 
For  Newsmen  Is  Ample 

FOREIGN  correspondents  in  Ger- 
many are  classed  as  "heavy  labor- ers" and  allowed  1,000  grams 

(slightly  more  than  two  pounds) 
of  meat  weekly,  or  double  the  nor- 

mal allowance,  William  L.  Shirer, 
CBS  representative  in  Berlin  now 
home  on  leave,  told  a  group  of  CBS 
executives  and  New  York  radio 
editors  Jan.  3  at  a  luncheon  in  his 
honor. 

This  extra-heavy  diet  keeps  the 
American  correspondents  healthy 
and  friendly,  Mr.  Shirer  stated, 
adding  that  while  the  German  peo- 

ple seem  to  get  along  very  well  on 
their  restricted  diet,  Americans 
cannot  maintain  their  strength 
with  it. 

Strict  Censorship 

He  said  that  while  there  has  been 
no  interference  or  curtailment  of 
broadcasts  by  Americans  from  Ger- 

many for  American  audiences  there 
has  been  strict  censorship,  especial- 

ly by  army  officials,  since  last  May. 
Anything  that  might  have  military 
value  for  the  enemy  is  ruthlessly 
blue-penciled,  he  said.  The  army 
also  maintains  close  supervision 
over  all  German  broadcasts,  both 
domestic  and  for  foreign  consump- 
tion. 

Despite  the  harsh  penalties  for 
Germans  caught  listening  to  short- 

wave programs  from  abroad,  Mr. 
Shirer  expressed  the  opinion  that 
the  BBC  has  a  large  audience  in 
Germany,  due  to  its  reputation 
for  objective  treatment  of  news. 
Correspondents  are  freely  permit- 

ted to  listen  to  foreign  broadcasts, 
he  said,  the  only  restriction  being 
that  they  must  not  repeat  to  Ger- 

man citizens  what  they  hear  from 
abroad. 

New  BC  Disc  Program 

To  Reach  100  Stations 

BC  REMEDY  Co.,  Durham,  N.  C, 
after  Jan.  20  will  release  to  over 
100  stations,  in  markets  where  the 
headache  remedy  is  sold,  a  group 
of  26  recorded  60-second  announce- 

ments by  Arthur  Godfrey  who  con- ducts the  Sun  Dial  on  WJSV, 
Washington,  and  who  also  is  heard 
on  discs,  sponsored  by  the  Carna- tion Co. 

Announcements  include  20  sec- 
onds of  Godfrey's  songs  and  40 

seconds  of  commercials  for  broad- 
cast daily  or  several  times  weekly. 

The  recordings  were  produced  by 
Charles  W.  Hoyt  Co.,  New  York, 

agency  handling  BC's  New  York advertising,  and  prepared  by  NBC 
radio-recording  division  in  Wash- 

ington. Agency  placing  national 
business  for  the  company  is  Har- 
vey-Massengale  Co.,  Durham. 

special  events  director  in  charge  of 
CBC  Overseas  Unit;  Gerald  Wil- 
mot  and  Rooney  Pelletier,  of  the 
Montreal  CBC  announcing  and  pro- 

ducing staffs;  Arthur  Holmes,  of 
the  Toronto  CBC  engineering  staff; 
Albert  Altherre,  of  the  Montreal 
CBC  engineering  st^fF;  Jacques  de 
Vaillets,  Montreal  CBC  announcer. 
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Treaty  Nations  Aim  to  Beat  Deadline 

Engineers  to  Discuss 
Technical  Matters 

At  Conference 

STILL  shooting  for  the  March  29 
Continental  reallocation,  pursuant 
to  the  Havana  Treaty,  delegates  of 
the  United  States,  Canada,  Mexico 
and  Cuba  will  meet  in  Washington 
Jan.  14  at  an  engineering  confer- 

ence to  adjust  assignment  conflicts 
and  otherwise  compose  technical 
differences  in  the  new  broadcast 
operating  structure. 

Commissioner  T.  A.  M.  Craven, 
who  was  head  of  the  American  del- 

egation to  the  1937  conference  in 
Mexico  which  drafted  the  Treaty, 
again  will  be  chairman  of  the  dele- 

gation. An  engineer,  he  was  largely 
responsible  for  developing  the 
agreement  which,  among  other 
other  things,  is  destined  to  end  the 
operation  of  Mexican  border  sta- 
tions. 

Other  Members 

Other  FCC  delegates  are  E.  K. 
Jett,  chief  engineer;  A.  D.  Ring, 
assistant  chief  engineer  in  charge 
of  broadcasting;  Gerald  C.  Gross^ 
chief,  international  section,  and 
Joseph  L.  Rauh,  Jr.,  assistant  gen- 
eial  counsel. 

State  Department  representa- 
tives will  be  headed  by  Thomas 

Burke,  chief  of  the  Division  of 
International  Communications,  and 
his  assistants,  Francis  Colt  De- 
Wolf,  Harvey  Otterman  and  Jo- 

seph Keating.  It  is  expected 
Assistant  Secretary  of  State  Breck- 
enridge  Long,  will  open  the  sessions 
but  not  actually  participate  in  the 
informal  engineering  discussions. 

While  meeting  the  March  29 
deadline  may  mean  a  race  against 
time,  Government  officials  are  op- 

timistic, provided  no  complications 
I  develop.  It  is  presumed  that  final 
orders   and   notices   covering  the 

!  assignments  can  be  cleared  by  the 
end  of  January  and  that  stations 

!  therefore   will   have   two  months 
I  within  which  to  comply  with  the 
I  Treaty  terms. 

The  reallocation,  as  announced 
■  Sept.  10  by  the  FCC,  was  to  affect 
.  777  of  the  862  stations  then  oper- 
'  ating  or  authorized.   Since  then, 
■  however,  the  number  affected  has 
been  increased  a  score  by  newly 

•  authorized  stations. 
'      At  the  Jan.  14  sessions,  expected 
'  to  run  about  a  week,  the  most  seri- 
;  our  consideration  will  be  that  of 
the  fate  of  the  notorious  border 

.  stations.   The   Treaty  itself  defi- 

'  nitely  provides  for  their  silencing 
.  as  high-powered  outlets,  with  all 
[  Class   I  facilities  earmarked  for 
.  the   interior   of   Mexico.  Reports 
have  been  current,  however,  that 
commitments  may  have  been  made 
by  the  former  Mexican  Communi- 

]  cations  Ministry,  prior  to  the  re- 
.  cent  presidential  elections,  under 
;  which  certain  of  these  stations,  tem- 
.  porarily  at  least,  would  retain  their 
•j  border  assignments  with  substan- 
,  tial  power. 

I  It  is  obvious  that  even  if  every- thing clicks  all  down  the  line,  time 
will  be  short  in  meeting  the  March 

■  29  deadline.  The  serious  bottleneck 

unquestionably  will  be  production 
of  crystals  for  stations  in  this  coun- 

try as  well  as  in  Canada,  Mexico 
and  Cuba,  which  must  change  their 
assignments.  In  a  substantial  num- 

ber of  cases,  it  is  understood,  sta- 
tions have  made  arrangements  with 

occupants  of  frequencies  to  which 
they  are  slated  to  shift,  for  ex- 

change of  crystals. 
In  cases  where  directional  an- 

tennas and  new  locations  are  re- 
quired, the  FCC  may  authorize 

operation  with  reduced  power  until 
they  complete  new  installations. 

Mexican  Problem 

Little  difficulty  will  be  encoun- 
tered, it  is  indicated,  in  reconciling 

the  Canadian  allocations  with  those 
in  this  country.  The  only  serious 
problem  expected  with  Mexico  is 
that  of  the  disposition  of  the  bor- 

der stati  ons.  In  the  case  of  Cuba, 
its  revised  allocation  list  has  not 
yet  been  submitted  and  probably 
will  be  gone  over  for  the  first  time 
at  the  general  engineering  sessions. 
The  original  Cuban  list  did  not  take 
into  account  the  standards  specified 
in  the  Treaty,  and  therefore  had 
to  be  revised  drastically. 

Since  all  of  the  deliberations  will 
be  technical  and  within  the  frame- 

work of  the  treaty,  no  depar- 
tures from  the  Treaty  allocations 

are  contemplated.  A  gentleman's 
agreement  regarding  certain  of  the 
channels  assigned  to  Mexico  has 
been  entered  into  and  may  prove 
a  bone  of  contention.  Moreover,  it 
is  understood  the  Mexican  list  does 
not  indicate  precisely  when  the 
Class  I  facilities  assigned  to  it  for 
use  in  the  interior  of  the  country 
will  be  shifted. 

No  word  has  been  received  here 
as  to  the  makeup  of  the  delegations 
from  the  other  countries.  It  is  ex- 

pected, however,  that,  for  the  most 
part  they  will  consist  of  practical 
allocations  engineers,  flanked  by 
foreign  office  representatives. 

Originally  the  plans  for  the  en- 
gineering conference  contemplated 

bilateral  sessions,  then  a  plenary 
session.  Elexico,  however,  suggested 
the  plenary  session  at  the  outset, 
to  expedite  conversations. 

Esso  Extra 

TWIN  BABIES,  born  Jan.  1 
to  a  14-year-old  Negro  mother 
on  Little  Edisto  Island,  near 
Charleston,  S.  C,  have  been 
named  Esso  and  Essolene  — 
to  all  appearances  inspired 
by  the  four-daily  Esso  Re- porter newscasts  on  WCSC, 
Charleston.  The  young  mother 
thinks  the  names  are  "very 
pretty".  Last  year  Standard 
Oil  Co.  of  New  Jersey,  spon- 

sor of  the  Esso  Reporter 
programs,  awarded  cash  bo- nuses for  multiple  births  on 
New  Year's  Day,  but  it  has 
not  been  announced  whether 
the  company  will  rise  to  the 
possibility  of  becoming  god- father to  Esso  and  Essolene. 

FIVE  AFFILIATIONS 

WITH  NBC,  MUTUAL 
FIRST  NEW  network  affiliations 
of  the  new  year  were  announced 
Jan.  8  by  NBC  and  MBS,  with  the 
former  stating  that  WOC,  Daven- 

port, la.,  will  become  a  basic  Blue outlet  on  March  16  and  the  latter 
announcing  four  new  affiliates. 
WOC,  sister  station  of  WHO, 

Des  Moines,  also  owned  by  the  Pal- 
mer interests,  operates  with  250 

watts  on  1370  kc. ;  its  network  rate 
will  be  $120  per  evening  hour.  NBC 
at  the  same  time  announced  that 
the  date  of  affiliation  with  the  Blue 
of  WWVA,  Wheeling,  has  been 
fixed  for  next  May  2.  WWVA  will 
then  relinquish  its  CBS  affiliation. 

On  Jan.  12  three  Arkansas  i\ta- 
tions  joined  Mutual.  They  are 
KGHI,  Little  Rock,  250  watts  on 
1200  kc;  KOTN,  Pine  Bluff,  250 
watts  on  1500  kc;  KWFC,  Hot 
Springs,  250  watts  on  1310  kc.  On 
Jan.  15  MBS  adds  WPAY,  Ports- 

mouth, 0.,  100  watts  on  1370  kc. 
These  additions  bring  the  total 

of  NBC  affiliates  to  229,  MBS  to 
172. 

WHITE  LABORATORIES,  New 
York,  on  Jan.  6  started  a  campaign 
for  Chooz  gum  using  six  times  weekly 
spot  announcements  on  52  stations 
throughout  the  country.  Agency  is 
Wm.  Esty  &  Co.,  New  York. 

KDKA  TRANSFERS 

TO  BLUE  NOV.  1 
FORMAL  announcement  has  been 

made  by  NBC  that  KDKA,  Pitts- 
burgh, will  switch  Nov.  1  from 

NEC  Blue  to  the  Red  network  and 
WBZ,  Boston,  will  follow  suit  June 
1,  1942.  Though  these  shifts  have 
been  indicated  for  some  time,  the 
definite  dates  had  not  been  fixed. 

In  a  notice  to  NBC  clients  Edgar 
Kobak,  vice-president  in  charge  of 
Blue  network  sales,  reported  that 
with  these  shifts  WWVA,  Wheel- 

ing, will  become  the  NBC  Blue  out- 
let, switching  from  CBS.  No  men- tion was  made  of  the  new  Boston 

Blue  network  outlet  supplanting 
WBZ,  through  several  stations  are 
understood  to  be  under  considera- 

tion. Similarly,  nothing  was  said 
about  the  new  outlet  in  Pittsburgh 
when  the  Red  programs  shift  from 
WCAE  to  KDKA.  WWVA,  slated 
for  50,000-watt  operation,  will 
cover  part  of  that  area  but  it  is 
expected  there  also  will  be  a  local 
Pittsburgh  outlet  for  the  Blue. 

In  his  announcement,  Mr.  Kobak 
mentioned  other  improvements  in 
Blue  operation.  Among  these  were 
the  increase  of  WXYZ,  Detroit,  to 
5,000  watts  day  and  night;  affilia- 

tion of  KXOK,  St.  Louis,  on  the 
Blue  as  of  Jan.  1  with  5,000  watts 
day  and  night  and  with  KFRU, 
Columbia,  Mo.  as  the  bonus  sta- 

tion; and  the  projected  increase  in 
power  of  WJBO,  Baton  Rouge,  to 
5,000  watts  fulltime,  with  Feb.  1 
the  probable  date  of  starting. 

Union  Leader  Widening 

Schedule  of  Farm  News 
p.  LORILLARD  Co.,  New  York, 
on  Jan.  6  started  a  13-week  cam- 

paign for  Union  Leader  Tobacco 
using  The  Farm  Market  Reporter 
five  times  weekly  on  Michigan  Ra- 

dio Network,  including  WELL 
WIBM  WBCM  WFDF  WOOD- 
WASH  WJIM  WKZO. 

The  program,  heard  12:15-12:30 p.m.,  contains  farm  reports  by 
George  Boutelle,  manager  of  the 
Michigan  Livestock  Assn.,  and 
music  by  the  Hayloft  Serenaders. 
According  to  the  agency,  Lennen 
&  Mitchell,  New  York,  the  com- 

pany will  use  similar  quarter-hour 
farm  report  programs  three  to  five 
times  weekly  in  seven  other  cities 
with  starting  dates  set  for  various 
times  during  January. 

Lorillard  also  has  been  promoting 
Union  Leader  since  last  November 
with  farm  reports  originating  in 
the  South  St.  Paul  stockyards,  sec- 

ond largest  in  the  United  States, 
on  the  North  Central  Broadcasting 
System  of  11  stations  in  Minnesota, 
North  and  South  Dakota. 

Dr.  Pepper  on  33 
DR.  PEPPER  Co.,  Dallas,  during 
the  week  of  Feb.  10  will  start  a 
campaign  for  its  soft  drink  on  33 
stations,  30  of  which  have  already 
been  set.  Program  will  be  a  half- hour  variety  show,  transcribed  by 
Columbia  Recording  Corp.  for 
broadcast  once  a  week.  According 
to  Benton  &  Bowles,  New  York 
agency  handling  the  account, 
further  details  of  the  campaign 
have  not  been  decided. 

SPOT  announcement  campaign  run- 
ning on  a  large  list  of  stations  through- out the  country  under  sponsorship  of 

Ex-Lax  Mfg.  Co.,  Brooklyn,  was  re- newed Jan.  1  for  the  year,  according 
to  Joseph  Katz  Co.,  New  Yoi-k,  agency in  charge. 

THEY  WERE  IN  THE  ARMY  THEN 
First  of  a  Series 

THE  MILITARY  tradition  prevails  in  radio  despite  the  fact  that  so  many 
of  its  executives  are  still  young  men.  This  is  what  some  of  the  broad- 

casting industry's  best  known  figures  looked  like  when  they  wore  Uncle 
Sam's  uniforms.  Can  you  recognize  them?  See  box  on  page  10. 
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Many  Violations  Are  Claimed 

But  ASCAP  Files  No  Actions 

Literally  Swamped,  Says  Society,  as  Listening  Posts 
Are  Busy;  Texaco  Threat  is  Belittled 

sponsors  and  orchestra  leaders  who 
have  "paraphrased"  their  former 
theme  songs,  changing  only  a  few 
notes.  "This  is  an  absolute  theft 
and  no  court  in  the  world  will  let 

them  get  away  with  it,"  he  de- clared. 

ALTHOUGH  ASCAP  claims  it  is 

"literally  swamped"  with  infringe- 
ments of  its  catalogs  by  radio 

since  the  vast  majority  of  stations 
dropped  ASCAP  performances,  it 
has  not  yet  instituted  any  actual 
infringement  suits,  despite  its  an- 

nouncement of  Jan.  2  that  it  would 
proceed  against  CBS  affiliated  sta- 

tions and  the  advertiser  and  agen- 
cy handling  the  Fred  Allen  pro- 

gram. 
At  ASCAP  headquarters.  Broad- 

casting was  told  by  John  G.  Paine, 
general  manager,  that  "we're  so 
flooded  with  infringements  that  we 
don't  know  what  we'll  do."  He  said 
that  recordings  of  infringements  of 
ASCAP  musical  numbers  have  been 
picked  up  by  listening  posts  scat- 

tered throughout  the  country.  While 
the  Society  expected  to  discover  a 
number  of  infringements,  Mr. 
Paine  said,  it  was  totally  unpre- 

pared for  the  quantity  that  already 
had  turned  up. 

Delay  in  Filing 
On  Jan.  2  ASCAP  announced 

that  its  attorneys,  Schwartz  & 
Frohlich,  "were  preparing  papers 
for  an  infringement  suit  against 
the  Texas  Co.,  Buchanan  &  Co., 
its  advertising  agency,  and  CBS 
and  all  its  affiliated  stations  which 
carried  the  Fred  Allen  program, 
for  copyright  violation  in  the  un- 

authorized use  of  the  musical  num- 
ber 'Wintergreen  for  President,'  on 

the  Fred  Allen  show  last  night." 
On  Jan.  7,  however,  the  Schwartz 

&  Frohlich  office  stated  that  this 
suit  had  not  been  instituted  and 
that  no  suits  would  be  started  with- 

in the  week,  nor  were  any  contem- 
plated until  the  completion  of  a 

survey  of  infringements  now  being- 
made  by  ASCAP. 
The  song,  "Wintergreen  for 

President,"  the  ASCAP  announce- 
ment said,  with  music  by  the  late 

George  Gershwin  and  lyrics  by  Ira 
Gershwin,  is  from  the  musical  show 
"Of  Thee  I  Sing,"  an  outstanding 
Broadway  success  of  a  few  years 
ago.  As  soon  as  the  announcement 
appeared,  CBS  issued  a  statement 
that:  "There  is  absolutely  no  basis for  such  a  suit.  The  tune  mentioned 

was  not  'Wintergreen  for  Presi- 
dent,' but  an  original  theme  mel- 

ody." Stating  that  the  ASCAP  legal 
department  is  trying  to  analyze 
the  situation  preparatory  to  tak- 

ing action,  Mr.  Paine  said  that  "it 
seems  silly  to  bring  so  many  suits." 
One  publisher  -  member  alone  has 
four  infringements,  "all  on  100- 
station  network  hookups,"  he  de- 

clared, "which  if  prosecuted  and 
collected  for  at  the  statutory  mini- 

mum of  $250  an  infringement 
would  bring  this  one  company  dam- 

ages of  $100,000." 
While  many  of  the  infringe- 

ments are  believed  to  be  uninten- 
tional, Mr.  Paine  expressed  the 

belief  that  quite  a  number  are  "de- 
liberate steals,"  and  grew  indig- nant  over   the   action   of  certain 

Two  Bars  Involved 

In  announcing  ASCAP's  plans 
for  the  infringement  suit  against 
the  sponsor,  agency  and  network 
of  the  Fred  Allen  program,  Mr. 
Paine  stated  that  "The  Society  in- 

tends to  vigorously  defend  its  com- 
posers and  authors  from  piracy 

and  exploitation  by  the  radio  mo- 
nopoly. George  Gershwin  is  dead 

and  cannot  protest  this  piracy,  but 
this  Society,  which  was  formed  by 
writers  to  guard  against  just  this 
sort  of  abuse,  will  protect  his  es- 

tate." 
Joseph  H.  Ream,  general  attor- 

ney of  CBS,  expressed  confidence 
that  if  ASCAP  actually  does  file 
this  suit  the  courts  will  promptly 
dismiss  it.  "The  alleged  infringe- 

ment deals  with  only  two  bars  of 
music,"  he  said,  "and  of  these  two 
bars  the  notes  are  entirely  diff^er- 
ent  from  'Wintergreen  for  Presi- 

BMI  Sheet  Sales  Boom 

BMI  has  announced  that  its  num- 
bers enjoyed  some  60,000  sheet  mu- 

sic sales  and  about  6,000  orchestra- 
tions sold  during  the  final  week  of 

December.  These  figures  are  all  the 
more  surprising  because  this  holi- 

day week  is  usually  the  worst  week 
in  the  year  for  sheet  music  sales,  a 
BMI  spokesman  explained.  Lead- 

ing in  sheet  music  sales  among 
BMI  numbers  are:  "There  I  Go", with  sales  of  116,000  copies  to  date, 
"I  Give  You  My  Word",  "I  Hear 
a  Rhapsody"  and  "So  You're  The 

One". dent'  and  the  rhythm,  while  simi- 

lar, is  not  identical." Paul  Munroe,  radio  director  of 
Buchanan  &  Co.,  also  stated  his  be- 

lief there  was  no  infringement  in 
the  number  performed  on  the  Allen 
broadcast,  but  added  that  to  avoid 
further  controversy  the  theme 
would  probably  be  changed  in  fu- 

ture broadcasts.  If  the  suit  is  filed, 
he  said,  CBS  will  handle  the  de- 

fense for  client  and  agency  as  well 
as  for  itself  and  its  affiliates. 

Failure  of  ASCAP  to  follow  up 
its  announcement  with  immediate 
action  has  led  to  a  number  of  ex- 

pressions from  radio  men  that  what 
ASCAP  wanted  was  publicity  and 
having  achieved  that  goal  will  let 
the  matter  rest.  Others  predict, 
however,  that  having  made  the  an- 

nouncement ASCAP  will  have  to 
follow  through  on  the  suit  to  save 
face  with  its  members. 

ASCAP  Prepares  Radio  Drive 

To  Promote  Writers  and  Songs 

Live  Show  in  New  York,  Discs  Elsewhere  Under 

Plans  With  Guest  Star  to  Appear  Each  Week 

PLANS  of  ASCAP  to  join  the  ranks 
of  ladio  sponsors  by  presenting  a 
weekly  program,  featuring  its  own 
writers,  composers  and  songs,  on 
time  purchased  from  stations  se- 

lected from  those  which  have  taken 
out  ASCAP  licenses,  are  currently 
being  formulated  at  the  Society's 
headquarters.  Titled  ASCAP  on 
Parade,  the  series  will  be  produced 
by  Billy  Rose,  written  by  Oscar 
Hammerstein  and  will  have  Deems 
Taylor  as  commentator.  A  guest 
star  will  be  featured  each  week,- 
with  Irving  Berlin  set  for  the  first 
broadcast. 

Series  was  announced  Jan.  6  by 
Gene  Buck,  ASCAP  president,  as 
the  organization's  "own  Hit  Pa- 

rade", which  will  "consist  of  the 
genuine  'hit'  songs  of  the  day — 
the  real  hits  that  the  public  is 
actually  buying,  singing  and  danc- 

ing to,  rather  than  a  group  of  net- 
work controlled  synthetic  'hits'." 

"These  ASCAP  hits,"  the  announce- 
ment continues,  "will  be  selected  on 

an  honest  country-wide  survey." 
Code  Provision 

Just  where  the  program  would  be 
staged,  whether  in  a  theatre  or  the 
studio  of  one  of  the  New  York  sta- 

tions which  will  carry  the  series; 
whether  the  programs  will  run  for 
a  full  hour  apiece  or  only  for  30 
minutes,  and  how  many  and  which 
stations  will  be  used,  were  questions 

which  had  not  been  settled  last, 
although  ASCAP  officials  hoped  to 
have  the  first  program  ready  for 
broadcasting  Jan.  18. 

Series  will  be  broadcast  live  on 
stations  in  the  New  York  metropoli- 

tan area  and  by  transcription  on 
other  outlets.  An  attempt  will  be 
made  to  have  the  programs  broad- 

cast Saturday  nights,  spotted  in 
the  period  directly  preceding  the 
Lucky  Strike  Hit  Parade  time 
wherever  possible.  Commercials 
will  be  devoted  to  telling  the  public 
ASCAP's  side  of  the  music  contro- 

versy, it  was  stated,  although  their 
exact  form  has  not  been  determined. 

Since  the  announcement  of  this 
series,  a  number  of  broadcasters 
have  raised  the  question  of  whether 
the  NAB  cannot,  under  the  pro- 

visions of  the  industry  code  pro- 
viding for  equal  time  to  be  given 

to  all  sides  for  discussion  of  con- 
troversial questions,  ask  stations 

carrying  the  ASCAP  series  to  give 
time  to  NAB  spokesmen  to  present 
their  side  of  the  story. 

Another  angle  of  ASCAP's  pub- 
licity campaign  on  the  "boycotted 

by  radio"  theme  is  the  formation 
of  "The  Hit  Parade  Writers  and 
Their  Orchestra"  by  17  ASCAP 
members  who  are  instrumentalists 
as  well  as  composers,  which  opened 
a  projected  vaudeville  tour  Jan.  9 
at  the  State  Theater,  Easton,  Pa. 
Al  Lewis,  vocalist  and  manager  of 

the  group,  has,  according  to  the 
announcement,  "assembled  just 
about  all  the  songwriters  who  could 

qualify  as  instrumentalists,"  first such  aggregation. 
Members  of  the  group  include 

Vincent  Rose,  composer  of  "Ava- lon"  and  "Whispering";  Larry 

Stock,  who  wrote  "Umbrella  Man"; 
Arthur  Altman,  "Play  Fiddle 
Play";  Walter  Kent,  "Mama,  I 
Wanna  Make  Rhythm";  Irving- 
Gordon,  "Me,  Myself  and  I";  Slam 
Stewart,  "Flat  Foot  Floogie";  Ed- 

die Edwards,  "Tiger  Rag";  Eddie 
Farley,  "Music  Goes  'Round";  Don 
Jacoby,  "Fraidy  Cat";  Jimmy  Mun- 
dy,  "Springtime  in  the  Rockies"; 
Guy  Wood,  "Gentleman  Needs  a 
Shave";  Buddy  Kaye,  "Shades  of 
Twilight";  Al  Hoffman,  "Little 
Man  You've  Had  a  Busy  Day";  Al 
Lewis  is  the  author  of  "Blueberry 
Hill"  and  "No,  No,  a  Thousand 

Times  No." 
Because  they  belong  to  ASCAP 

and  "therefore  are  affected  by  the 
boycott  of  ASCAP  music  by  the 
radio  chains,"  the  announcement 
states,  "they  are  returning  to 
vaudeville  to  play  their  tunes  where 

the  public  can  hear  them." Another  instance  where  ASCAP 
is  taking  its  fight  with  radio  to  the 
theatre-going  public  was  disclosed 
by  the  information  that  a  new  vei'se 
had  been  added  to  "Zip",  a  number 
in  "Pal  Joe",  current  musical  show 
on  Broadway,  as  follows: 

Zip,  on  the  radio Good  music  is  dead. 
Zip,  BMI  just  means Bad  music  instead. 

Lobbies  of  New  York  theatres 
housing  musical  shows  have,  since 
Jan.  1,  been  decorated  with  placards 
announcing:  "Music  from  This 
Show  Barred  From  Your  Radio  by 
Order  of  CBS,  NBC,  MBS,  but  They 
Can't  Bar  It  From  Your  Piano.  Buy 

Your  Sheet  Music  Here." 

ASCAP  Control  Called 

Barrier    to  Bargaining 

A  CHARGE  that  ASCAP's  control of  music  on  the  air  prior  to  Dec. 
31  has  deprived  independent  music 
publishers  from  free  bargaining 
with  radio  stations  and  recording- companies  has  been  made  by  Frank 
La  Val  of  Addazzio-La  Val-Mat- 
thews.  New  York  music  publishers. 
In  a  letter  to  Broadcasting,  pro- 

testing against  "this  private  war between  BMI  and  ASCAP  which  is 
hurting  independent  publ  shers  and 
composers,"  Mr.  La  Val  cites  a  case of  discrimination  from  a  recording 
company,  whose  manager  he  quotes as  saying: 

"The  only  way  of  getting  your 
music  recorded  is  by  giving  a  guar- 

antee of  7,500  records  or  by  hav- 

ing your  music  on  the  'Hit  Pa- rade'." Mr.  Laval  continues:  "We 
know  that  this  is  a  false  statement 
being  that  we  are  not  members  of 
ASCAP.  We  also  know  that  this 
company  has  recorded  music  for 
ASCAP  publishers  without  a  guar 
antee."  He  also  cites  similar  dis- 

crimination from  a  broadcasting 
station. 

WEST  DISINFECTING  Co.,  New 
York,  was  erroneonsly  stated  as  the 
mamifaetnrer  of  "CM"  in  the  Dee 1.5  Broadcasting  in  connection  with 
the  placing  of  It  Takes  a  Woman, 
produced  by  Basch  Radio  Productions, 
New  York,  and  released  through  Mos 
er  &  Cotins,  New  York.  Product  ad- 

vertised is  "CN". 
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ASCAP  Refused 

Wisconsin  Order 

Plans  to  Appeal  Decision  of 
Court  on  Franchise  Tax 

INTENTION  of  ASCAP  to  appeal 
from  the  decision  of  the  Federal 
District  Court  in  Milwaukee  re- 

quiring ASCAP  to  pay  a  25%  fran- 
chise tax  before  it  can  do  business 

in  the  State  was  disclosed  Jan.  8 
by  John  G.  Paine,  ASCAP  general 
manager. 

Terming  the  Wisconsin  statute 
"discriminatory  and  confiscatory", Mr.  Paine  said  that  when  such  laws 
appear  the  courts  usually  throw 
them  out  as  unconstitutional.  He 
said  ASCAP  has  no  objection  to 
paying  reasonable  taxes  and  does 
so  in  several  States,  but  that  a  tax 
of  257c  and  one  levied  against  no 
other  individual,  company  or  group 
in  the  State  except  ASCAP  is  both 
unreasonable  and  unconstitutional. 

District  Judge  F.  Ryan  Duffy, 
former  Senator  from  Wisconsin, 
in  an  opinion  growing  out  of  an 
infringement  suit  by  an  ASCAP 
member  against  a  tavern  in  West 
Allis,  denied  a  plea  for  a  temporary 
injunction,  and  also  held  that 
ASCAP  activities  in  handling  in- 

fringement actions,  under  the  Wis- 
consin State  law,  were  unlawful. 
State  License  Lacking 

The  Allis  House  was  charged 
with  infringing  the  copyright  of 
the  composition  "The  Waltz  You 
Saved  For  Me",  in  a  suit  brought by    Leo    Feist   Inc.,    an  ASCAP 

I  member.  The  court  pointed  out  that neither  Feist  nor  ASCAP  has  been 
granted  a  license  in  Wisconsin, 
under  the  Wisconsin  statutes  re- 

quiring such  a  license  in  order  to 
transact  business  in  the  State.  It 

[  is  admitted,  he  pointed  out,  that 
Feist  had  made  no  attempt  to  com- 

ply with  the  statute  and  that  the 
same  was  true  with  reference  to 

,,  ASCAP. 
Judge  Duffy  held  that  Feist,  in 

:  its  motion  to  strike,  admitted  that 
1  it,  through   ASCAP,  maintains  a 
staff  of  unlicensed  investigators  in 

•  violation  of  the  State  statute.  These 
investigators  are  alleged  to  have 

;  threatened  the  defendant  that  it 
:  ;  would  sue  for  alleged  infringement 
■  •  if  the  inn  did  not  enter  into  a 
,  i  license  agreement  and  pay  the  fees 
■  i  demanded. 

Injunction  Unlawful 

111  "Such  threatening  of  a  suit  is likewise  made  unlawful  under 
;  :  Chapter  177",  the  court  said.  Re- 
s|'  garding  the  motion  for  a  temporary 

injunction,  the  court  held  there 
1 1 1  would  seem  to  be  no  such  emer- 
-!•  gency  or  irreparable  damage  situ- 
'.  •  ation,  which  calls  for  such  action 
i.  -;  at  this  stage  of  the  controversy. 

'  j  The  court  also  observed  that  one 
'j  j  or  more  cases  are  now  before  the 1  ̂  U.  S.  Supreme  Court  in  which  there 

is  at  issue  the  validity  of  State 

"j  legislation  pertaining  to  the  rendi- 
tion  of  copyrighted  music.  "The 

ig ,  decision    of    such    case    or  cases 
(Florida  and    Nebraska  appeals) 
may  throw  some  light  on  the  is- 

.w'  sues  raised  in  the  case  at  bar.  Such 
I"' decisions  are  expected  to  be  ren- 
^jjj  dered  prior  to  the  time  that  the 
ij  ,  trial  of  this  case  can  be  reached, 
u.  'The  motion  of  the  defendant  for  a 

j  temporary  injunction  will  be 
'  denied." 

WSTHOUT  THE  AIR 
Film  With  ASCAP  Tunes  Will 

*  Miss  Radio  Plugs  

NEWS  NOTE  from  Hollywood, 
from  Hedda  Hopper's  syndicated column  of  Jan.  6: 

"Producer  Kenneth  MacGowan 
started  'The  Great  American 
Broadcast'  a  year-and-a-half  ago. 
"Now  they're  actually  in  produc- 

tion, but  the  ASCAP  war  with 
radio  is  on  in  swing  time,  and  the 
great  tunes  which  will  be  used  in 
the  picture  cannot  be  played  or 
sung  on  the  air,  which  has  always 
helped  put  them  over. 
"Where  would  'Thanks  for  the 

Memory'  be  without  Bob  Hope  and 

radio  ?" 
Benrus  to  Enlarge 

BENRUS  WATCH  Co.,  New  York, 
following  its  annual  sales  meeting, 
has  announced  plans  to  add  a  num- 

ber of  stations  to  its  large  list 
carrying  daily  time  signals.  The  list 
will  be  made  up  in  February  by 
J.  D.  Tarcher  &  Co.,  New  York 
agency,  with  the  schedules  starting 
in  March. 

HISTORY  REPEATS 

-HAVE  AT  THEE.  VARLETl' 

(This  cartoon  in  the  New  York  World 
back  in  1925  dramatized  the  clash  between 
radio  interests  and  musical  and  theatrical managements. ) 

DENIAL  of  the  report  by  ASCAP 
that  it  had  signed  a  new  contract  for 
performance  of  its  music  was  issued 
Jan.  10  by  WHBL.  Sheboygan.  Wis. 
Wayne  W.  Cribb.  manager,  said  the 
only  license  agreements  his  station 
has  are  with  BMI  and  SESAC. 

Catch  in  ASCAP 

Religious  Grants 

Society  Requires  Free  Plugs 

In  Special  Permission 
ASCAP's  grandiose  claims  in  its 
warfare  with  radio  that  it  gives  the 

clergy,  education  and  Government a  fi-ee  license  for  use  of  its  music, 

provided  the  time  on  the  air  is  ob- tained without  cost,  is  exploded  by 
the  very  conditions  laid  down  in  its 
"free  license"  authorization.  This 
is  disclosed  in  an  exchange  of  cor- 

respondence between  John  G. 
Paine,  ASCAP  general  manager, 
and  Rev.  Charles  E.  Fritz,  pastor 
of  the  Ebenezer  Evangelical  Luth- 

eran Church,  of  Columbus,  S.  C. 
Writing  Rev.  Fritz  Dec.  31,  Mr. 

Paine  extended  permission  to  the 
church  to  use  its  music  in  connec- 

tion with  services  broadcast  over 
WIS,  Columbia,  provided  the  pro- 

gram is  non-commercial  and  the 
time  is  donated  by  the  station.  But 
he  added  that  the  only  requirement 

in  granting  this  permission  "is  that an  announcement  be  made  during 
the  broadcast  that  the  musical  por- 

tion of  the  program  is  being  heard 

through  the  courtesy  of  ASCAP". 
Mr.  Paine  also  observed:  "Certain- ly we  would  not  want  the  arbitrary 
attitude  of  the  radio  broadcasting 
industry  to  interfere  with  this  fine 

program." 

Advertising  ASCAP 

In  carrying  its  campaign  to  the 
pulpit,  ASCAP  Dec.  23  said  it  had 
always  given  a  completely  free  li- cense for  use  of  its  works  to  all 
non  -  sponsored,  non  -  commercial 
programs  broadcast  by  religious, 
educational  and  Federal  agencies, 
and  that  it  "has  no  intention  what- 

ever of  departing  from  that  policy". 
Rev.  Fritz,  responding  to  Mr. 

Paine's  Dec.  31  letter,  referred  to 
this  announcement  and  observed 
that  it  did  not  coincide  with  the  re- 

quirement that  credit  be  given  to 
ASCAP.  The  requirement  in  effect, 
he  said,  means  that  "you  ask  us  to 

advertise  ASCAP". Rev.  Fritz  pointed  out  too  that 
the  blanket  requirement  specifies 
the  announcement  that  the  musical 

portion  of  the  program  "is  being heard  through  the  courtesy  of 
ASCAP".  He  said  that  at  some  of 
his  services  that  may  or  may  not 
be  true  and  that  it  never  would  be 
entirely  true.  In  certain  services 
no  ASCAP  music  is  used  at  all.  He 
said  he  was  reasonably  sure  that  in 
the  use  of  most  and  possibly  all 
hymns  it  would  not  be  true. 

"Thus,"  stated  Rev.  Fritz,  "to 
say  that  the  musical  portion  was  by 
courtesy  of  ASCAP  would  not  co- 

incide with  my  sense  of  truth.  I 
am  charitable  enough  to  believe 
that  you  do  not  want  our  church 
or  any  other  to  advertise  your 
company  in  connection  with  our 
programs  of  worship,  and  certainly 
not  to  strain  the  truth  with  regard 
to  the  'courtesy'  granted.  Let  us 
not  do  anything  that  would  mar 
the  beauty  that  should  surround 
the  preaching  of  the  Word  in  our 
churches  and  over  the  air  because 
of  differences  in  the  commercial 

field." 

TO  KEEP  citizens  of  Springfield,  111., 
continuallY  conscious  of  the  birthplace 
of  the  Great  Emancipator,  WCBS,  that 
city,  is  inserting  "Abraham  Lincoln Lived  Here"  on  each  hourly  station break. 

Station  Licensees  Claimed  by  ASCAP 

A  TOTAL  of  158  stations  have  contracted  with  ASCAP  for  performing 
rights  for  1941,  since  expiration  of  the  5%  of  gross  contracts  on  Dec.  31, 
according  to  an  ASCAP  analysis.  The  ASCAP  announcement,  however, 
failed  to  disclose  that  32  of  the  listed  stations  are  noncommercial  [noted 
by  asterisks]  and  therefore  do  not  pay  performance  royalties.  Virtually 
the  entire  roster  of  stations  signed  are  independent  nonnetwork  outlets. 

It  is  reported  that  ASCAP  has  offered  stations  the  option  of  signing 
for  one  year  only,  though  its  contract  proffer  originally  was  for  five  years. 
Presumably,  stations  are  given  the  option  of  cancelling  contracts  on  90 
days  notice  after  the  first  year. 
WJRD.  Tuscaloosa,  Ala. 
WHMA,   Anniston,  Ala. 
WMOB,  Mobile,  Ala. 
KPHO,  Phoenix.  Ariz. KGHI.  Little  Rock,  Ark. 
KFVD.  Los  Angeles 
KFWB,    Los  Angeles 
KFSG*.    Los  Angeles KRKD,  Los  Angeles 
KIEV,  Glendale.  Cal. 
KTRB,  Modesto,  Cal. 
KLS,  Oakland,  Cal. 
KPPC*.  Pasadena,  Cal. 
KGIW,  Alamosa,  Col. 
KOKO.  La  Junta.  Col. 
KTDW.  Lamar,  Col. 
KPOF*,   Denver,  Col. WINX.  Washington 
WGAU.   Athens.  Ga. 
WRGA.   Rome.  Ga. 
WBLJ,  Dalton,  Ga. 
WGOV.  Valdosta,  Ga. 
WMJM,  Cordele,  Ga. 
WMOG,    Brunswick,  Ga. 
W.TAX,  Jacksonville 
WDRO,  Orlando,  Fla. 
WCBD,  Chicago 
WCRW,  Chicago 
WEDC,  Chicago 
WCFL,  Chicago 
WMRI*,  Chicago 
WEBQ,    Harrisburg,  111. 
WILL*,  Urbana,  111. 
WAOV,    Vincennes,  Ind. 
WJOB,  Hammond.  Ind. 
WTRC.  Elkhart.  Ind. 
WBAA*.    W.  Lafayette, Ind. 
WOT*.  Ames.  la. 
KFGQ*,  Boone,  la. 
WSUI*.  Iowa  City,  la. 
KFKU*,  Lawrence,  Kan. 
KSAC*.  Manhattan,  Kan. 
WHOP,  Hopkinsville,  Ky. 
WPAD.  Paducah,  Ky. 
WWRL.  Woodside.  N.  Y. 
WFMD.  Frederick.  Md. 
WBOC.  Salisbury,  Md. 
WMEX.  Boston,  Mass. 
WESX.   Salem,  Mass. 
WHDH,  Boston 
WORL,  Boston 
WCOP,  Boston 
WJBK.  Detroit 
WMBC,  Detroit 
WCAR,  Pontiac,  Mich. WEXL.  Roval  Oak.  Mich. 
WKAR*.    E.  Lansing, Mich. 

WMPC*,  Lapeer,  Mich. WSAM,  Saginaw,  Mich. 
WMIN,  St.  Paul 
WLB*.  Minneapolis 
WCAL*,  Northfield, Minn. 
WJPR,  Greenville,  Miss. 
WCOC.  Meridian,  Miss. 
KFUO*,  Clayton,  Mo. 
KFVS,    Cape  Girardeau, Mo. 
WMBH,  Joplin,  Mo. 
KWOC,  Poplar  Bluff,  Mo. KITE,  Kansas  City,  Mo. 
KORN,  Fremont,  Neb. 
KHAS.  Hastings,  Neb. 
KGFW,  Kearney.  Neb. 
WBRB,  Red  Bank,  N.  J. 
WHBI,  Newark 
WCAP.    Asbury  Park. 
WCAM,  Camden,  N.  J. WHOM,  Jersey  City 
WAAT.  Jersey  City 
WNEW,  New  York 
KLAH,  Carlsbad,  N.  M. 
WHLD,  Niagara  Falls, N.  Y. 
WATN,  Watertown, N.  Y. 
WHAZ,   Troy,   N.  Y. 
WOLF.  Syracuse 
WBBR*,  Brooklyn WBNY.  Buffalo 
WSVS*,  Buffalo 
WCAD*,  Canton,  N.  Y. 
WGNY.  Newburgh,  N.  Y. 
WNYC*.  New  York 
WCNW.  Brooklyn 
WBNX,  New  York 
WHN,  New  York WOV.  New  York 
WCNC,    Elizabeth  City, N.  C. 
WGBR.  Goldsboro,  N.  C. 
WMFR,   High  Point, N.  C. 
WAIR,  Winston  Salem. N.  C. 
WOSU*.  Columbus,  O. 
WNAD*.  Norman,  Okla. KOCY.  Oklahoma  City 
KBND,  Bend.  Ore. 
KLBM.  La  Grande.  Ore. 
KWJJ.  Portland.  Ore. 
KXL,  Portland.  Ore. 
KOAC*.  Corvallis.  Ore. 
KBPS*,  Portland.  Ore. WPIC.  Sharon.  Pa. 
WTEL,  Philadelphia 

WIBG,  Glenside,  Pa. 
WDAS,  Philadelphia 
WSAJ*,  Grove  City,  Pa. 
WPRA,  Mayaguez.  P.  R. 
WPAB,  Ponce,  P.  R. 
WKAQ,  San  Juan.  P.  R. 
WNEL,  San  Juan,  P.  R. 
WFIG.  Sumter.  S.  C. 
KFDY*.  Brookings.  S.  D. WCAT*,  Rapid  City, 

S.  D. 
KUSD*,  Vermilion,  S.  D. 
WHUB,  Cookeville,  Tenn. 
KABC,  San  Antonio 
KBST,  Big  Spring,  Tex. 
KCMC,   Texarkana,  Tex. KGKL,  San  Angelo,  Tex. 
KIUN,  Pecos.  Tex. 
KLUF.   Galveston.  Tex. 
KMAC.   San  Antonio 
KNOW,  Austin.  Tex. 
KPLT,  Paris,  Tex. 
KRBC.  Abilene.  Tex. 
WACO,   Waco,  Tex. 
KRLH,  Midland.  Tex. 
KFJZ,   Ft.  Worth 
Texas  Stat?  Netw.,  Chain License 
WTAW*.  College  Station, 

Tex. KVWC.  Vernon.  Tex. 
WQDM,   St.   Albans,  Vt. 
WDEV.    Waterbury.  Vt. 
WCHV,  Charlotteville, 

Va. 
WFVA,  Fredericksburg, 

Va. 
WBBL*.  Richmond 
WLPM.  Suffolk.  Va. 
KWSC*,  Pullman,  Wash. KTW*.  Seattle 
WBRW,  Welsh,  W.  Va. 
WLOG.  Logan.  W.  Va. 
WBTH,  Williamson, 

W.  Va. 
WLBL,    Stevens  Point, Wis. 
WEMP.  Milwaukee 
KFIZ.  Fond  du  Lac.  Wis. 
WDSM,  Superior,  Wis. 
WIBU.   Povnette.  Wis. 
WMAM,  Marinette,  Wis. 
WOMT.  Manitowoc.  Wis. 
WSAU.  Wausau,  Wis. 
WMBC,  Detroit 
KHAS,  Hastings,  Neb. 
WSAM,  Saginaw,  Mich. 
WIND.  Gary,  Ind. 
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EXPERT  ADVICE  on  national  defense  is  supplied  the  Defense  Com- 
munications Board  by  the  nine-man  Industry  Advisory  Committee.  Im- 

mediately after  the  general  DCB  session  Jan.  6,  the  committee  met 
with  the  five  DCB  members — (1  to  r)  Frank  Phelan,  president,  Ail- 
American  Cables  &  Radio  Corp.;  Louis  Pitcher,  executive  vice-president, 
U.  S.  Independent  Telephone  Assn.;  Carl  D.  Brorein,  president,  U.  S. 
Independent  Telephone  Assn.;  Col.  Sosthenes  Behn,  president,  IT&T; 
Walter  S.  Gifford,  president,  AT&T;  R.  B.  White,  president,  Western 

Union  Telegraph  Co.;  FCC  and  DCB  Chairman  James  Lawrence  Fly; 
Herbert  E.  Gaston,  Assistant  Secretary  of  the  Treasury  for  Coast 
Guard,  DCB  secretary;  Maj.  Gen.  Joseph  0.  Mauborgne,  Chief  Signal 
Officer,  U.  S.  Army;  Rear  Admiral  Leigh  Noyes,  Director  of  Naval  Com- 

munications; F.  C.  Alexander,  Jack  Kaufman,  executive  vice-president, 
Globe  Wireless  Ltd.;  Breckenridge  Long,  Assistant  Secretary  of  State; 
Joseph  Pierson,  president.  Press  Wireless;  David  Sarnoff,  president,  RCA. 

r 

Long-Range  Defense  Program  Under  Way 

®  Name  Committees 

For  Various 

Fmictions 

WITH  RENEWED  assur- 
ances that  long-range  plan- 

ning in  the  interest  of  national 
defense  is  sought,  rather  than 
immediate  interference  with 

the  operations  of  communica- 
tions, the  Defense  Communi- 

cations Board  Jan.  6  perfect- 
ed its  organization  and  set  in 

motion  15  industry  and  Gov- 
ernment committees  to  devise 

and  coordinate  operations. 

Some  225  delegates  and  al- 
ternates representing  Govern- 

ment, industry  and  labor  were 
present  at  an  all-day  round  of 

executive  sessions  Jan.  6,  at 
which  committees  were  organ- 

ized, chairmen  and  secretaries 
selected,  and  tentative  agenda  de- 

veloped. Arrangements  promptly 
were  made  for  appointment  of 
subcommittees  of  key  groups  to 
boil  down  the  agenda  suggested  by 
DCB  and  chart  definite  courses  of 

procedure. 
Miller  Named 

Neville  Miller,  NAB  president, 
was  elected  Chairman  of  the  Do- 

mestic Broadcasting  Committee, 
with  A.  D.  Ring,  assistant  chief 
engineer  of  the  FCC,  as  secretary. 
Walter  C.  Evans,  vice-president  of 
Westinghouse  Radio  Stations  Inc., 
who  already  is  serving  in  an  ad- 

visory capacity  with  manufactur- 
ing committees  under  the  National 

Defense  Council,  was  elected  chair- 
man of  the  International  Broad- 

casting Committee,  with  P.  F.  Sil- 

ing,  assistant  chief  of  the  FCC  In- 
ternational Division,  as  secretary. 

The  broadcast  committee  named 
a  subcommittee  comprising  Messrs. 
Miller,  Ring  and  Maj.  Frank  C. 
Meade,  of  the  War  Planning  Sec- 

tion, Army  Signal  Corps,  which 
met  Jan.  10  to  arrange  future  meet- 

ings. The  International  Broadcast- 
ing Committee  has  called  another 

meeting  Jan.  17  in  Washington. 
The  only  departure  from  the 

original  organization  plan  was 
adoption  by  DCB  of  a  recommen- 

dation by  the  Labor  Advisory  Com- 
mittee that  labor  members  be  placed 

on  each  of  the  committees  having 
an  employer  status.  This  would 
mean  that  seven  committees  of  the 
11  units  in  the  secondary  classi- 

fication, including  both  domestic 
broadcasting  and  international 
broadcasting,  would  have  labor 
members.  There  will  be  one  voting 
labor  member  and  one  labor  al- 

ternate for  each  committee. 

GATHERED  for  their  first  meeting  as  an  entity  of 
the  Defense  Communications  Board  on  Jan.  6,  follow- 

ing the  DCB  general  organization  meeting,  are  mem- 
bers of  the  Domestic  Broadcasting  Committee.  Seated 

at  front  desks  are  (1  to  r)  Major  Frank  C.  Meade, 
War  Department;  H.  A.  Lafount,  president  National 
Independent  Broadcasters;  John  Shepard  3d,  presi- 

dent, FM  Broadcasters  Inc.;  Frank  M.  Russell,  NBC 
Washington  vice-president.  At  second  row  of  desks 
are  (1  to  r)  V/.  E.  McFarlane,  president,  MBS;  Louis 
G.  Caldwell,  MBS  Washington  counsel;  Harry  Butch- 

er, CBS  Washington  vice-president;  Virgil  Graham, 
National  Television  Systems  Committee,  alternate  for 
Dr.  W.  R.  G.  Baker,  of  GE  and  NTSC;  Neville  Miller, 
NAB  president  and  chairman  of  the  committee;  H.  P. 

Corwith,  Western  Union  Telegraph  Co.  At  rear  are 
(1  to  r)  Paul  Porter,  CBS  Washington  counsel;  Wil- 

liam D.  Boutwell,  Federal  Radio  Education  Commit- 
teen  Harvey  Otterman,  State  Department;  James 
Baldwin  and  W.  G.  H.  Finch,  Washington  represen- 

tative and  president,  respectively,  of  Finch  Telecom- 
munications Inc.;  Andrew  W.  Bennett,  NIB  general 

counsel,  and  Edwin  M.  Spence,  NIB  managing  direc- 
tor. Not  in  picture  were  G.  L.  Best,  AT&T;  E.  W. 

Stone,  executive  vice-president.  Postal  Telegraph-Ca- 
ble Co.;  Andrew  D.  Ring,  FCC  assistant  chief  engi- 

neer and  secretary  of  the  committee;  Dr.  C.  B.  Jol- 
liffe,  RCA  allocations  engineer;  Lowell  Mellett,  direc- 

tor. Office  of  Government  Reports,  and  White  House 
administrative  assistant;  Louis  Pitcher,  executive 
\ice-president,  U.  S.  Independent  Telephone  Assn. 

Robert  J.  Watt,  legislative  rep- 
resentative of  the  American 

Federation  of  Labor,  was  elected 
chairman  of  the  Labor  Advisory 
Committee,  one  of  the  four  main 
committees.  He  said  Jan.  10  that 
his  committee  would  make  its  rec- 

ommendations for  appointment  of 
labor  representatives  on  the  various 
industry  groups  by  Jan.  20.  It  is 
presumed  DCB  will  approve  such 
recommendations  promptly. 

Having  completed  the  broad  out- 
line of  its  scope  of  activity,  the 

DCB,  of  which  FCC  Chairman 
James  Lawrence  Fly  is  chairman, 
proposes  now  to  move  toward  co- ordination of  all  communications 
industries  and  operations  to  cope 
with  any  national  emergency  that 
might  develop.  Its  task  will  be  a 
continuing  one,  though  it  hopes  to 
complete  a  blueprint  of  its  coor- dinated structure  swiftly. 

Reports  to  President 
The  Board  is  responsible  directly 

to  President  Roosevelt,  who  cre- 
ated it  by  Executive  Order  last 

Sept.  24  [Broadcasting,  Oct.  1, 
1940].  Members  of  the  Board,  in 
addition  to  Chairman  Fly,  are  Maj. 
Gen.  Joseph  0.  Mauborgne,  Chief 
Signal  Officer,  Army;  Rear  Ad- 

miral Leigh  Noyes,  Director  of 
Naval  Communications;  Brecken- 

ridge Long,  Assistant  Secretary  of 
State;  Herbert  E.  Gaston,  Assis- 

tant Secretary  of  the  Treasury  in 
charge  of  Coast  Guard  activities. 

The    most    significant  meeting 
Jan.  6  was  that  of  the  Industry 
Advisory  Committee,  made  up  of 
top  officials  of  leading  entities  in 
the  communications  field,  with  the 
DCB  membership.  This  committee 
is  one  of  the  four  which  will  have; 
direct  liaison  with  DCB.  The  others; 
are  the   Coordinating  Committee 
made  up  entirely  of  Government 
officials  and  headed  by  E.  K.  Jett, 
FCC  chief  engineer;  the  Law  Com 
mittee,   made   up   of  Government 
attorneys  and  headed  by  Telford 
Taylor,  FCC  general  counsel,  and 
the  Labor  Advisory  Committee.  The 
11  committees  having  contact  with 
the  Board  only  through  the  Coor 
dinating  Committee  will  tackle  spe 
cific  problems  peculiar  to  their  own 
spheres  of  activity. 

Because  of  the  national  defense 
complexion  of  the  committee  ac 
tivities,  it  was  agreed  that  all  de 
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liberations  would  be  secret.  Chair- 
man Fly  will  be  the  sole  spokes- 
man. Since  DCB  has  no  Govern- 
ment funds,  all  of  the  committee 

members  and  their  alternates  pay 
their  own  expenses.  Meetings  can 
be  held  wherever  convenient  for 
the  particular  groups. 

Chairman  Fly  was  elated  over 
the  full  attendance  at  the  organi- 

zation meetings  and  the  enthusiasm 
with  which  the  various  groups  un- 

dertook their  assignments.  DCB 
handed  to  each  committee  a  tenta- 

tive agenda.  Temporary  chairmen, 
selected  from  the  Government  Co- 

ordinating Committee,  were  named 
for  each  of  the  sessions,  prior  to 
the  election  of  officers.  Francis  Colt 
deWolf,  assistant  chief  of  the  Di- 

vision of  International  Communi- 
cation of  the  State  Department, 

presided  at  both  the  Domestic 
Broadcast  and  International  Broad- 

cast sessions,  as  temporary  chair- 
.  man. 
I  Government  committee  members 
were  instructed  by  DCB  not  to 
vote  in  the  elections.  In  spite  of 

I  that,  Government  men  were  select- 
ed as  secretaries  of  a  number  of 

the  committees,  and  in  one  case — • 
:  Radio-communications  — ■  FCC  As- 
;  sistant  Chief  Engineer  E.  M. 
Webster  was  elected  chairman. 

'  Labor  Members 
Members  of  the  Labor  Advisory 

,  Committee,  in  addition  to  Chair- 
■  man  Watt,  are  Joseph  P.  Selly,  of 
CIO,  and  Paul  E.  Griffith,  of  Na- 

'  tional    Federation    of  Telephone Workers,  who  was  named  secretary. 
This  membership  was  announced 

I  for  the  first  time  on  Jan.  2.  The 
I  functions  of  this  committee,  origi- 
j  nally  restricted  to  submission  of 
"expert  advice"  on  all  labor  prob- 

lems, will  be  broadened  to  encom- 
pass  additionr.l   functions.    At  a 

meeting  late  Jan.  6,  the  Labor  Ad- 
.  visory  Committee  apparently  con- 

vinced DCB  that  it  could  contrib- 
j  ute  considerably  more  to  the  work 
than  originally  outlined, 

j     The  important  Industry  Advisory 
Committee,  of  which  David  Sar- 

j  noff,  RCA  president,  is  a  member, 
elected  Walter  S.  Gilford,  president 

PRINCIPAL  clearing  house  of  the  Defense  Communications  Board  is  its 
coordinating  committee,  made  up  of  five  Government  experts  and  headed 
by  E.  K.  Jett,  FCC  chief  engineer.  Duties  of  the  coordinating  committee 
include  assistance  to  the  DCB  in  planning  and  coordinating  work,  main- 

taining liaison  with  the  Law  Committee,  Labor  Advisory  Committee  and 
Industry  Advisory  Committee,  and  supervising  the  work  of  other  com- 

mittees reporting  directly  to  it.  In  a  huddle  at  their  first  meeting  follow- 
ing the  general  organization  session  Jan.  6  are  (1  to  r)  Maj.  W.  T.  Guest, 

War  Dept. ;  Comdr.  Earl  E.  Stone,  Navy  Dept.;  Comdr.  J.  F.  Farley,  com- 
munications chief,  U.  S.  Coast  Guard,  Treasury  Department;  Francis  C. 

deWolf,  assistant  chief  of  the  Division  of  International  Communication, 
State  Department.  Chairman  Jett,  attending  the  opening  session  of  the 
Industry  Advisory  Committee,  was  not  in  photo. 

of  AT&T  as  its  chairman.  Dr.  C.  B. 
Jolliffe,  RCA  engineering  execu- 

tive and  alternate  for  David  Sar- 
nofF,  was  named  secretary. 

The  Telephone  Committee  named 
Z.  Z.  Hugus,  assistant  vice-presi- 

dent of  AT&T,  as  chairman  and 
Clyde  S.  Bailey,  Washington  repre- 

sentative of  the  Independent  Tele- 
phone Assn.,  as  secretary. 

E.  R.  Shute,  vice-president  of 
Western  Union,  was  named  chair- 

man of  the  Telegraph  Committee, 
with  FCC  Chief  Accountant  Wil- 

liam J.  Norfleet  as  secretary.  C. 
Mills,  president  of  the  Mexican 
Telegraph  Co.,  was  elected  chair- 

man of  the  Cable  Committee,  with 
FCC  Assistant  General  Counsel 
James  A.  Kennedy  named  secre- 

tary. The  Radio-communications 
Committee,  in  addition  to  naming 
Assistant  Chief  Engineer  Webster 
as  chairman,  appointed  F.  M.  Ryan, 
AT&T  radio  engineer,  as  secretary. 

George  W.  Bailey,  president  of 
the  American  Radio  Relay  League, 
amateur  organization,  was  desig- 

nated chairman  of  the  Amateur 
Radio  Committee,  -with  Assistant 
Chief  Engineer  Webster  as  sec- retary. 

Paul  Goldsborough,  president  of 

Aeronautical  Radio  Inc.,  was  elect- 
ed chairman  of  the  Aviation  Com- 

munications Committee  and  Ford 

Studebaker,  chief  of  communica- 
tions of  American  Export  Airlines 

Inc.,  secretary.  Capt.  John  Leon- 
ard, of  the  Michigan  State  Police, 

was  chosen  chairman  of  the  State 
and  Municipal  Facilities  Commit- 

tee, with  Col.  E.  L.  White,  FCC 
engineer,  named  secretary.  The  U. 
S.  Government  Facilities  Commit- 

tee is  headed  by  L.  H.  Simson,  of 
the  Agriculture  Department,  with 
T.  L.  Bartlett,  FCC  attorney,  as secretary. 

Status  Quo  Assured 

As  far  as  broadcasting  goes,  re- 
peated assurances  have  been  given 

by  high  officials  that  there  is  no 
disposition  to  disturb  the  status 
quo.  This  may  not  be  as  true  in 
the  case  of  international  broadcast 
operations,  because  that  service  is 
fraught  with  controversial  aspects 
relating  to  propaganda  and  coun- 

ter-propaganda activities  of  other 
foreign  governments. 

It  has  been  emphasized  again 
and  again  that  the  domestic  broad- 

casting functions  are  limited,  by 
(Continued  on  page  52) 

ARMY  TO  APPOINT 

TECUmCAL  EXPERT 
APPOINTMENT  of  a  leading  tech- 

nical representative  of  the  broad- 
casting industry — probably  a  top 

engineer  of  one  of  the  larger  oper- 
ating companies — to  the  Advisory Council  of  the  Army  Signal  Corps, 

will  be  made  by  Major  Gen.  Joseph 
O.  Mauborgne,  Chief  Signal  Officer, 
to  aid  him  in  the  event  of  war  or 
extreme  emergency.  The  broadcast- 

ing representative  would  receive  a 
high-ranking  reserve  commission  in 
the  Signal  Corps.  In  time  of  war, 
the  Army  assumes  control  of  in- 

ternal communications,  with  broad- 
casting falling  within  that  sphere. 

David  Sarnoff,  RCA  president 
and  chairman  of  the  board  of  NBC, 
is  a  senior  member  of  the  Council, 
which  represents  communications, 
broadcasting  and  motion  pictures. 
Mr.  Sarnoff  is  a  colonel  in  the 
Reserve  Corps.  Western  Union, 
American  Telephone  &  Telegraph, 
Postal  and  the  independent  tele- 

phone industry  also  are  represented 
on  the  Council. 

From  the  motion  picture  indus- 
try, now  preparing  training  and 

instruction  films  for  the  Army  at 
cost.  Gen.  Mauborgne  recently  ap- 

pointed Nathan  Levenson,  Warner 
Bros,  vice-president,  with  a  rank  of 
colonel,  and  Darryl  Zanuck,  pro- 

ducer of  20th  Century  Fox,  as  a 
lieutenant  colonel. 

'Friday'  Using  43 

THE  magazine  Friday,  New  York, 
in  addition  to  using  three  quarter- 
hours  weekly  of  news  commentar- 

ies on  WHN,  New  York,  on  Jan. 
10  started  a  three-week  campaign 
of  one-minute  announcements,  tran- 

scribed by  the  Recording  Service 
of  WOR,  Newark,  thrice-weekly on  stations  KNX  KYA  KALE 
KIRO  KLZ  KGKO  WKY  KOMO 
WISN  WXYZ  WJBK  WWL  WCAE 
WJAS  WCAU  WPEN  WTAM 
WEEI  WHDH  WORL  WGR 
WKBW  WBNX  WBNY  WGAR 
WORC  WAPI  WBRC  WFBM 
WMAQ  WCFL  KPO  WTCN 
WDGY  WJSV  WOL  KWK  KXOK 
KMOX  KRNT  WQXR  and  a  six- 
week  campaign  at  the  same  time 
on  WLW.  Agency  is  H.  C.  Morris 
&  Co.,  New  York. 
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Leading  Network 

SPONSORS  AND  AGENCIES:  1940 

B-S-H  Again  Tops 

Agencies  in  Total 

Billings  for  1940 
Procter  &  Gamble  Also  Holds 

Lead  in  Sponsor  Placement 
FOR  THE  SEVENTH  consecutive 
year,  Blackett  -  Sample  -  Hummert 
leads  all  agencies  in  the  amount  of 
business  placed  on  major  networks. 
The  agency's  1940  network  billings 
amounted  to  $12,108,788,  nearly 
4%  million  above  the  second 
agency. 

Besides  its  network  billings, 
B-S-H  placed  spot  business  amount- 

ing to  $2,440,046,  bringing  total 
placement  of  the  agency  to  $14,- 
548,834  or  167c  above  its  1939  fig- 
ure. 

B-S-H  was  the  leading  agency  in 
time  placements  on  NBC  networks 
in  1940,  placing  $9,564,419  to  lead 
all  agencies  in  NBC  billings.  On 
CBS  its  billings  totaled  $1,959,603 
to  put  it  in  sixth  place  on  that  net- 

work. MBS  billings  by  B-S-H  were 
$584,766,  top  figure  for  the  net- 
work. 
Compton  Adv.  was  second  in 

NBC  billings  with  $4,392,855,  fol- 
lowed by  J.  Walter  Thompson  Co., 

$2,972,116;  Lord  &  Thomas,  $2,454,- 
059;  Young  &  Rubicam,  $2,134,921. 

Leading  CBS  agency  was  Benton 
&  Bowles  with  $5,928,983,  followed 
by  Ruthrauff  &  Ryan,  $4,569,185; 
Young  &  Rubicam,  $4,362,245; 
Ward  Wheelock  Co.,  $3,344,475; 
BBDO,  $2,063,012. 

On  MBS  leading  agencies  after 
B-S-H  were  Ivey  &  Ellington,  $510,- 
949;  R.  H.  Alber  Co.,  $421,421;  Er- 
win,  Wasey  &  Co.,  $270,831;  J. 
Walter  Thompson  Co.,  $266,977. 

P  &  G  Leads  Sponsors 
As  usual  Procter  &  Gamble  Co. 

was  the  leading  advertiser  in  place- 
ment of  network  business,  accord- 

ing to  NBC  and  CBS  figures  plus 
partial  MBS  data.  The  P  &  G  total 
for  1940  was  $10,999,416.  In  second 
place  was  General  Foods  with  a 
combined  NBC  and  CBS  total  of 
$5,887,349.  Other  leading  sponsors 
in  point  of  business  placed  on  NBC 
and  CBS  were  Sterling  Products, 
$5,875,826 ;  Colgate-Palmolive-Peet 
Co.,  $4,334,222;  Campbell  Soup  Co., 
$4,044,389;  Liggett  &  Myers  Co., 
$3,356,713;  General  Mills,  $3,139,- 
652;  Lever  Bros.  Co.,  $3,056,922; 
Brown  &  Williamson  Tobacco  Co., 
$2,972,755;  American  Tobacco  Co., 
$2,219,421;  R.  J.  Reynolds  Co.,  $2,- 
127,609. 

The  leading  MBS  advertisers  for 
1940  were:  Wander  Co.,  $526,020; 
Bayuk  Cigars,  $510,949;  Gospel 
Broadcasting  Assn.,  $402,232;  Gen- 

eral Cigar  Co.,  $343,681. 

New  Socony  News 
SOCONY-VACUUM  Oil  Co.,  New 
York,  continuing  its  policy  of  buy- 

ing news  periods  on  New  England 
and  eastern  stations,  is  starting  the 
following  news  programs:  One  5- 
minute  and  two  quarter-hour  spots 
daily  on  WHEC,  Rochester;  two  5- 
minute,  one  10-minute,  and  one  15- 
minute  period  daily  on  WDEV, 
Waterbury,  Vt.;  two  5-minute,  and 
two  quarter-hour  periods  daily  on 
WKNE,  Keene,  N.  H.  More  stations 
are  expected  to  be  added,  according 
to  J.  Stirling  Getchell  Inc.,  New 
York,  agency  handling  the  account. 

NBC  20  Leading  Advertisers 
Procter  &  Gamble  Co  $8,759,452 
Sterling  Products,    5,001,680 
General  Mills   2,495,735 
Liggett  &  Myers  Tobacco  Corp._-  1,932,386 
American  Home  Products  Co   1,909,117 
Brown  &  Williamson  Tobacco  Co.  1,814,033 
General  Foods  Corp.   1,794,830 
Standard  Brands    1,504,199 
Miles  Laboratories   1,393,382 
National  Dairy  Products  Corp.—  1,339,299 
American  Tobacco  Co   1,144,570 
Bristol-Myers   Co.    1,077,176 
R.  J.  Reynolds  Tobacco  Co   1,042,990 
Andrew  Jergens  Co.   1,033.807 
Colgate-Palmolive-Peet  Co   965,516 
Lewis-Howe  Co.    957.354 
Quaker  Oats  Co.   955,756 
Philip  Morris  &  Co   704,868 
Sun  Oil  Co.     676,712 
S.  C.  Johnson  &  Son   633,512 

CBS  20  Leading  Advertisers 
General  Foods  Corp.  $4,092,519 
Campbell   Soup   Co.    4,044.389 
Colgate-Palmolive-Peet  Co.   3,368.706 
Lever   Brothers   Co.    3.056.922 
Procter  &  Gamble  Co.    2.239.964 
Liggett  &  Myers  Tobacco  Co   1,424.327 
Wm.  Wrigley  Jr.  Co.   1,368,224 
Brown     &     Williamson  Tobacco 
Corp.        1,158,722 

R.  J.  Reynolds  Tobacco  Co   1,084.619 
American  Tobacco  Co.   1,074.751 
Chrysler  Corp    986  049 
Ford  Motor  Co.    944.638 
American  Home  Products  Corp   912.622 
Texas  Co.      911,471 
Continental  Baking  Co.    908.404 
Sterling   Products    874.146 
Philip   Morris   &  Co._    855.148 
Prudential  Insurance  Co   724,655 
Pet  Milk  Siles  Corp.   713.883 
General  Mills    643,917 

MBS  10  Leading  Advertisers 
Wander  Co.   $  526,026 
Bayuk  Cigars    510.949 
♦Gospel  Broadcasting  Assn.   402.232 General  Cigar  Co.    343,681 
Macfadden   Publications    199.094 
Richfield   Oil   Corp.    197.388 
General  Baking  Co.    184.221 
American  Safety  Razor  Corp   158.857 
♦Lutheran  Laymen's  League   127.466 Wheeling  Steel  Corp.   123,556 

*  Special  hookup. 

THAT  THE  FCC  proposes  to  con- 
tinue its  "hands  off"  policy  in  con- 

nection with  the  music  copyright 
fight  was  indicated  Jan.  3  by  FCC 
Chairman  James  Lawrence  Fly, 
who  feels  there  is  reason  to  believe 
that  the  Department  of  Justice 
anti-trust  proceedings  against  AS- 
CAP  and  segments  of  the  industry 
responsible  for  establishment  of 
BMI  "may  remove  any  unreason- able restraints  which  now  exist 
within  the  musical  copyright  field 
and  the  radio  broadcast  industry". 

Responding  to  a  letter  from 
Douglas  Moore,  secretary  of  the 
Musicians  Committee  which  recent- 

ly sent  to  the  FCC  7,000  petitions 
asking  for  intervention  in  the  con- 

troversy. Chairman  Fly  asserted 
that  the  information  will  be  "care- 

fully considered  if  the  occasion 
arises  when  such  is  pertinent".  He gave  to  Mr.  Moore  the  same  answer 
given  recently  to  E.  Frank  Hum- 

mert, vice-president  of  Blackett- 
Sample-Hummert,  when  he  sought 
FCC  mediation  in  the  controversy. 
Mr.  Fly  pointed  out  that  the  dis- 

pute has  not  been  presented  to  the 
Commission  by  any  of  the  inter- 

ested parties  and  that  consequently 
"no  position  has  been  taken  with 
respect  to  that  controversy". 

NBC  20  Leading  Agencies 
Blackett-Sample-Hummert   $9,564,419 
Compton  Adv.    4,392,855 
J.  Walter  Thompson  Co   2,972,116 
Lord  &  Thomas    2,454,059 
Young  &  Rubicam   2,134,921 
Pedlar  &  Ryan    1,950,503 
Newell-Emmett  Co.   1.936,810 
Russell  M.  Seeds  Co   1,920,143 
Benton  &  Bowles    1,749,591 
Ruthrauff  &  Ryan    1,604,674 
Lennen  &  Mitchell   1,560.537 
Stack-Goble  Adv.  Agency   1,460,784 
Wade  Adv.  Agency   1,393,382 
BBDO    1.164,534 
Knox   Reeves    1,142,878 
Wm.  Esty  &  Co.    1,042.990 
H.  W.  Kastor  &  Sons   990,143 
Erwin,  Wasey  &  Co   725.640 Blow  Co.    707.946 
Roche,  William  &  Cunnyngham .__  676,712 

CBS  20  Leading  Agencies 
Benton  &  Bowles   $5,928,983 
Ruthrauff  &  Rvan    4.569.185 
Young  &  Rubicam    4.362,245 
Ward  Wheelock  Co.    3.344.475 
BBDO        2.063.012 
Blackett-Sample-Hummert    1.959.603 Newell-Emmett  Co.   1.589  539 
Wm.  Esty  &  Co.    1,515.550 
J.  Walter  Thompson  Co   1.333.142 
Lord  &  Thomas    1,274.855 
The  Blow  Co.    1,094.199 
N.  W.  Aver  &  Son   1,033.432 
Neisser-Meverhoff    960.661 
Pedlar  &  Ryan   929.519 
Buchanan  &  Co.   920  329 
Compton  Adv.    889  647 
Gardner  Adv.  Co.    704.733 
H.  W.  Ka«tor  &  Sons   613.185 
C.  L.  Miller  Co.    566.121 
Arthur  Kudner  Inc   532,256 

MBS  10  Leading  Agencies 
Blackett-.Sample-Hummert  Inc.  _  $  584.766 
Ivev  &  Ellington  Inc.   510.949 
R.  H.  Alber  Co.    421.421 
Erwin,  Wasey  &  Co.    270.831 
J.  Walter  Thompson  Co.   266.977 
Federal  Adv.  Agency   237.564 
Sherman  K.   Ellis  Inc   221,672 
BBDO    184.221 
Ruthrauff  &  Ryan   169.520 
Kelly,  Stuhlman  &  Zahrndt   127,466 

Under  the  circumstances,  he  said, 
"it  would  be  unwise  for  the  Com- 

mission to  express  any  opinion  as 
to  the  relative  merits  of  the  claims 

of  the  parties  involved". 

Four  Brooklyn  Stations 

Agree  on  Merger  Plan 
HAVING  terminated  some  eight 
years  of  litigation  in  the  so-called 
"Brooklyn  cases",  the  four  stations 
in  that  New  York  borough  on  Jan. 
10  formally  announced  signing  of 
agreements  whereby  they  would  be 
consolidated  into  a  single  fulltime 
outlet.  Each  of  the  present  station 
owners  would  hold  a  25%  interest 
in  the  consolidated  station,  and  an 
application  will  be  filed  with  the 
FCC  in  the  immediate  future. 
The  four  stations  are  WLTH, 

WARD,  WBBC  and  WVFW.  They 
divide  time  on  the  1400  kc.  channel, 
each  using  500  watts.  Under  the 
agreements.  Rabbi  Aaron  Kronen- 
berg,  owner  of  WARD,  will  become 
president  of  the  consolidated  oper- 

ation. Peter  Testan,  owner  of 
WBBC,  will  be  vice-president;  Sam 
Gellard,  WLTH,  secretary;  Salva- 
tore  D'Angelo,  WVFW,  treasurer. 
A  manager  will  be  retained. 

Nationwide  Wire 

Is  Opened  by  UP 
Exclusive    Radio  Facilities 

Permit  Improved  Service 
A  TRANSCONTINENTAL  wire  for 
the  exclusive  transmission  of  radio 
news  was  opened  Jan.  5  by  the 
United  Press.  Formerly  the  UP  ra- 

dio wire  was  divided  into  two  sec- 
tions: An  eastern  wire  which  ended 

at  Hutchinson,  Kan.,  and  a  West 
Coast  wire  originating  in  Sacra- 

mento and  serving  the  entire  Coast from  there. 

In  its  announcement  of  the  coast- 
to-coast  radio  wire,  described  as 
the  first  in  the  history  of  radio,  the 
press  service  says  the  installation 
has  increased  service  to  western 
stations  from  16  hours  a  day,  six 
days  a  week,  to  20  hours  a  day, 
seven  days  a  week. 

Western  stations  now  get  all  ten 
of  UP's  special  radio  features,  in- 

stead of  only  two  as  formerly.  News 
breaking  in  the  East  or  in  Europe 
can  now  be  flashed  directly  to  west- 

ern stations,  or  news  from  the  West 
Coast  directly  to  eastern  stations, 
without  reprocessing  or  delay,  the 
announcement  states,  adding  that 
many  stations  for  the  first  time  now 
have  available  news  written  and 
edited  exclusively  for  broadcasting. 
The  wire  extends  UP  radio  facili- 

ties into  43  States. 

Ahead  of  Schedule 

Described  as  a  goal  sought  for 
three  years,  the  coast-to-coast  radio wire  has  become  a  reality  through 
special  emphasis  given  the  project 
by  Hugh  Baillie,  UP  president,  E. 
M.  Williams,  sales  manager,  and  A. 
F.  Harrison,  radio  sales  manager. 
Wires  were  spliced  (without  cere- 

mony, says  the  announcement) 
Jan.  5,  on  which  date  UP  opened 
new  radio  news  bureaus  in  Denver 
and  Salt  Lake  City  and  increased 
radio  facilities  and  personnel  in  its 
bureaus  in  Kansas  City,  Portland, 
Ore.,  and  Los  Angeles. 
Announcing  the  new  circuit  as 

"the  most  important  development 
in  the  history  of  news  to  radio,"  Mr. 
Harrison  said  "the  new  transcon- 

tinental merger  of  our  radio  wires 
assures  faster  and  more  complete 
news  and  news  features  coverage 
throughout  the  nation,  particularly 
because  of  the  longer  hours  of  op- eration of  the  entire  circuit. 

Results  of  News  Survey 

"Actually,  this  project  is  being 
completed  considerably  ahead  of 
schedule,  due  to  the  acquisition  of 
new  clients.  Consequently,  this 
phase  in  the  development  of  our 
general  plan  is  possible  perhaps  a 

year  earlier  than  we  anticipated." A  recent  survey  conducted  by 
UP  on  the  use  and  sponsorship  of 
its  ten  features  revealed  that  some 
stations  are  paying  the  entire  cost 
of  their  news  wire  service  through 
the  sale  of  these  special  programs. 
Tabulated  results  were: 

% 

%  Spon- 

Name of  Feature Used sored 
Speaking  of  Sports 

77.1 
41.1 

Today's  War  Commentary 
70.2 

32.3 
In  the  Woman's  World  

68.3 
32.8 

Women  in  the  News 65.4 33.9 

Highlights  of  the  Week's News  in  Review 62.1 

21.8 Daily  Chuckle 

61.9 
26.6 

On  the  Farm  Front 59.1 
13.5 

In  Movieland 52.7 29.9 
Looking  Over  Europe  

48.6 

22.4 Week-End  Business  Review 35.4 

14.3 

Average 
60.08 26.86 

FCCs  HANDS -OFF  MUSIC  POLICY 

Fly's  Reply  to  Musicians'  Committee  Indicates 
 Attitude  on  Situation  Will  Be  Continued  
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Noble  Planning  Legal  Action 

As  Flanim  Operates  WMCA 

FCC  Denies  Flamm  Petition  to  Cancel  Grant  of 

Transfer,  Describing  It  as  Merely  Consent 

REBUFFED  by  the  FCC  in  his  ef- 
fort to  cancel  his  sale  of  WMCA 

to  Edward  J.  Noble,  head  of  the 
Life  Savers  Corp.  and  former  Gov- 

ernment official,  Donald  Flamm  is 
still  operating  the  New  York  inde- 

pendent station,  though  signs  point 
to  its  transfer,  either  voluntarily 
or  as  a  result  of  litigation. 

Mr.  Noble  already  has  announced 
his  plans  to  institute  legal  action 
in  New  York  for  specific  perform- 

ance of  contract,  under  which  he 
agreed  to  buy  WMCA  for  $850, 
000.  The  transfer  was  to  have  been 
effected  Dec.  31,  but  Mr.  Flamm 
declined  to  deliver  title  after  hav- 

ing made  oral  charges  of  coercion. 
Unless  title  to  the  station  is 

transferred  shortly,  it  is  indicated 
Mr.  Noble  will  file  with  the  FCC 
an  application  for  the  WMCA  fa- 

cilities under  provisions  of  the  law 
which  permit  any  qualified  citizen 
to  apply  for  another  station's  as- 

signment on  a  public  interest  show- 
ing. Should  this  course  be  followed, 

it  is  presumed  the  purchase  con- 
tract would  be  dropped,  since  it  is 

alleged  on  Mr.  Noble's  behalf  that 
the  contract  already  has  been 
breached. 

Permissive  Consent 

The  FCC  in  a  formal  opinion 
Jan.  8  denied  the  petition  filed  Dec. 
23  by  Mr.  Flamm  requesting  it  to 
cancel  the  authorization  previously 
given  for  the  transfer  of  the  sta- 

tion to  Mr.  Noble.  The  Commission, 
in  a  unanimous  opinion,  with  Com- 
mssioner  Craven  not  participating, 
concluded  that  the  matter  is  one  of 

"private  contractual  arrangements 
between  the  parties".  It  pointed  out 
that  it  approved  the  transfer  on 
Dec.  17  at  the  request  of  both  par- 

ties and  that  this  was  not  a  man- 
datory order,  "but  is  a  permissive 

consent  to  the  proposal  contained 
in  the  application". 

Under  FCC  rules,  the  authoriza- 
I  tion  for  transfer  does  not  termi- 
I  nate  until  30  days  after  the  FCC 
action  of  Dec.  17.  Consequently  it 

'  is  presumed  that  if  the  title  to  the station  is  not  transferred  by  Jan. 
17,  Mr.  Noble  will  proceed  both  in 
the  New  York  courts  on  specific 
performance  of  contract  and  before 
the  FCC  on  an  application  for  the 
choice  WMCA  facilities  —  5,000 
watts  day  and  1,000  night  on  570  kc. 

Mr.  Noble  announced  Jan.  8,  fol- 
lowing the  FCC's  denial  of  the 

Flamm  petition  that  he  was  grati- 
fied to  learn  that  the  Commission 

,  again  had  found  him  to  be  a  satis- 
factory licensee  for  WMCA.  Mr. 

Noble  said  he  was  mindful  of  the 
public  trust  imposed  in  the  opera- 

tion of  a  broadcasting  station  and 
that  "when  this  contract  is  carried 
out  and  control  of  the  station  has 
been  transferred  to  me,  I  shall  not 
forget  my  obligations  in  that  re- 
spect." 

The  sales  contract  was  consum- 
mated in  latter  November,  and  the 

FCC  approved  the  transaction  Dec. 
17  when  the  parties  petitioned  it 
for  expeditious  action  because  of 
the  desire  to  complete  the  transfer 
prior  to  the  end  of  the  year.  A  pro- 

vision in  the  contract  specified  that 
if  it  were  not  consummated  by  Dec. 
31,  90%  of  the  additional  taxes 
which  might  accrue  after  Jan.  1 
would  be  assumed  by  Mr.  Noble. 

This  provision,  it  now  is  contend- 
ed, no  longer  applies  since  the  FCC 

had  approved  the  deal  before  the 
end  of  the  year  and  Mr.  Flamm  had 
failed  to  carry  through.  The  $850, 
000  purchase  price  was  understood 
to  have  been  a  "bare  bones"  price with  accounts  receivable  and  other 
items  left  with  Mr.  Flamm.  The 
aggregate  consideration,  it  is  esti- 

mated, would  total  $925,000. 
Tax  Provision 

Reports  of  a  Congressional  in- 
quiry and  of  other  dire  develop- 
ments in  connection  with  the  trans- 

action, emanating  largely  from 
WMCA  officials,  failed  to  material- 

ize. Some  questions  were  asked 
about  the  transaction  during  the 
hearing  Jan.  8  of  the  FCC  before 
the  House  Subcommittee  on  Ap- 

propriations, but  nothing  approach- 
ing a  controversy  developed. 

In  its  formal  opinion  Jan.  8  the 
FCC  said  that  Mr.  Flamm's  sole 
complaint  appeared  to  be  that  the 
Commission  acted  upon  the  merits 
of  his  application  without  awaiting 
a  response  from  him  as  well  as  from 
Mr.  Noble  to  its  communication 
of  Dec.  13  seeking  additional  finan- 

cial information.  It  said  that  on 
Dec.  14  it  received  a  response  from 
Mr.  Noble's  counsel,  William  J. 
Dempsey  and  William  C.  Koplovitz, 
to  its  inquiry  of  the  preceding  day 
and  that  no  such  reply  had  been 
received  from  Mr.  Flamm.  After 
the  receipt  of  the  information  from 
Mr.  Noble,  the  Commission  felt  it 
had  all  the  data  it  needed,  and  con- 

sequently acted  favorably  on  Dec. 
17. 

Regarding  the  Flamm  complaint 
on  the  Dec.  13  request,  the  Com- 

mission said  it  appeared  that  his 
intentions  were  to  "ignore  the 
Commission's  request  for  informa- 

tion and  to  petition  the  Commisson 
to  dismiss  the  application  without 
giving  any  consideration  whatever 

to  its  merits". 

Greenwood,  S.  C.  Local 
FIRST  new  station  grant  of  1941 
was  authorized  by  the  FCC  Jan.  7 
to  Grenco  Inc.  to  operate  a  local  in 
Greenwood,  S.  C,  with  250  watts 
on  1420  kc.  President  and  treasurer 
of  the  new  corporation  is  Douglas 
Featherstone,  a  local  attorney,  who 
is  80%  stockholder.  C.  A.  Mays, 
also  an  attorney,  holds  the  remain- 

ing 20%  and  is  vice-president  and 
secretary.  It  is  the  community's first  station. 

LONG  flight  of  3,000  miles,  Los 
Angeles  to  New  York,  was  taken 
in  early  January  by  Van  C.  New- 
kirk,  Don  Lee  program  director. 
Newkirk  attended  the  first  regular 
program  directors'  meeting  held  by MBS. 

Ideas  for  Improvement 

Of  Programs  Submitted 

As  MBS  Holds  Session 
PROBLEMS  on  general  program 
operation  were  discussed  Jan.  7-8 
by  a  group  of  MBS  program  direc- 

tors meeting  at  the  Hotel  Ambas- 
sador, New  York.  It  was  the  first 

in  a  series  of  such  meetings  planned 
to  make  specific  recommendations 
regarding  network  program  im- 

provement. Ideas  will  be  passed  on 
to  the  Mutual  board  of  directors 
and  operating  board  for  ratifica- tion. 

It  was  unanimously  agreed  to 
broadcast  MBS  educational  pro- 

grams on  scattered  schedules  pre- 
sented five  days  a  week  as  a  full 

hour  strip.  Emphasis  on  individual 
station  special  events  that  could  be 
fed  to  the  network  was  urged. 
Problems  relating  to  international 
broadcasts,  varied  time  zones, 
physical  network  facilities,  and 
generalized  patterns  for  network 
identifications  were  clarified.  These 
suggestions  will  be  submitted  to 
the  Mutual  board  when  it  meets 
Jan.  23. 

Those  attending  were:  Van  New- 
kirk, Don  Lee  Network;  Russell 

Richmond,  WHK  -  WCLE,  Cleve- 
land; Madeline  Ensign,  WOL, 

Washington;  Herbert  Rice,  WGR- 
WKBW,  Buffalo;  Clifton  Daniel, 
WCAE,  Pittsburgh;  George  Steffy, 
Colonial  Network;  Frank  Schrieber, 
WGN,  Chicago;  Julius  F.  Seebach 
and  John  S.  Hayes,  WOR,  Newark; 
Brad  Simpson,  WKRC,  Cincinnati; 
Campbell  Ritchie,  CKLW,  Wind- 

sor-Detroit; Don  Pontius,  Mutual, 
Chicago,  and  MBS  officials  in  New 
York.  Adolph  Opfinger,  MBS  pro- 

gram manager,  presided. 

Plan  Swan  Spots 

LEVER  BROS.  Co.,  Cambridge, 
Mass.,  in  an  official  announcement, 
confirmed  the  appointment  of 
Young  &  Rubicam,  New  York  to 
handle  Swan,  a  new  white  floating 
soap.  An  extensive  campaign  has 
been  planned,  said  to  be  one  of  the 
largest  in  recent  years  on  behalf 
of  a  new  product.  While  the  agency 
has  refused  to  disclose  any  of  its 
plans,  it  is  understood  that  spot  an- 

nouncements are  being  placed  on 
approximately  70  stations. 

S  STATIONS  GIVEN 

5  KW.  NIGHT  POWER 

ALREADY  enjoying  improved  cov- 
erage by  virtue  of  location,  fre- 

quency and  conductivity  charac- teristics, KFYR,  Bismarck,  N.  D., 
is  expected  to  increase  its  second- 

ary coverage  job  through  an  action 
by  the  FCC  Jan.  7  giving  it  a 
boost  in  power  from  1,000  to  5,000 
watts  at  night.  The  authorization 
is  in  line  with  engineering  stand- 

ards under  the  Havana  Treaty. 
KFYR  operates  on  550  kc.  and  will 
use  a  directional  antenna  at  night. 

Accorded  similar  power  increases 
were  KDYL,  Salt  Lake  City,  and 
WKBH,  La  Crosse,  Wis.  KDYL 
was  given  an  increase  to  5,000 
watts  fulltime  on  1290  kc,  using  a 
directional  both  day  and  night. 
WKBH,  on  1380  kc,  will  install  a 
directional  for  night  use. 
WJMC,  Rice  Lake,  Wis.,  was 

granted  a  modification  of  license  to 
change  hours  of  operation  from 
daytime  to  unlimited,  using  250 
watts  on  1210  kc. 

Bulova  Budget  Increased 
Third  After  Record  Year 

BULOVA  WATCH  Co.,  New  York, 
will  increase  advertising  expendi- 

tures from  $1,500,000  in  1940  to 
$2,000,000  in  1941,  Milton  H.  Blow, 
president  of  Blow  Co.,  New  York, 
told  salesmen  of  the  watch  firm 
at  the  anual  sales  meeting  Jan. 
8-15.  In  1940  Bulova  sponsored 

337,059  time  signals  on  202  sta- tions, Mr.  Blow  said,  discussing 
placement  of  signals  adjoining 
popular  programs.  He  said  dealers 
are  encouraged  to  tie-in  the  sig- 

nals with  other  promotion.  The 
1941  radio  schedule  will  be  even 
more  extensive  than  that  last  year. 

John  H.  Ballard,  Bulova  presi- 
dent, said  1940  was  the  most  suc- 

cessful year  in  Bulova  history.  "No 
small  part  of  the  year's  gains  are 
due  to  the  company's  program  of 
year-round  advertising,"  he  told the  Bulova  salesmen. 

Noxzema  Quiz  Program 

Covers  Dallas-Ft.  Worth 
NOXZEMA  CHEMICAL  Co.,  New 
York,  on  Jan.  12  added  WFAA- 
WBAP,  Dallas-Fort  WortTi,  tp  the 
list  of  stations  carrying  the  Quiz 
of  Two  Cities  program,  making  a 
total  of  nine  stations  broadcasting 
the  weekly  show.  Stations  are 
WBEN,  Buffalo,  and  WHEC,  Roch- 

ester; WGAR,  Cleveland,  and 
WJR,  Detroit;  WCCO,  Minneapolis 
and  St.  Paul;  WBBM,  Chicago,  for 
the  North  and  South  side  of  the 
city;  and  WOR,  Newark,  under 
the  title  Battle  of  the  Boros. 

According  to  Ruthrauff  &  Ryan, 
New  York,  agency  in  charge,  the 
following  cities  and  stations  will 
be  added  later  in  January:  KFRC, 
San  Francisco,  and  KHJ,  Los  An- 

geles; WNAC,  Boston,  and  WEAN, 
Providence;  and  WICC,  Bridge- 

port, Conn.,  and  WTIC,  Hartford. Gunther  Brewing  Co.,  Baltimore, 
also  handled  by  Ruthrauff  &  Ryan, 
has  been  sponsoring  the  program 
for  the  past  year  on  WFBR  and 
WMAL  for  the  Baltimore-Washing- ton area. 

THE  YEAR  1940  has  been  the  great- 
est in  the  29-.vear  history  of  Ruthrauff 

&  Ryan,  New  York,  surpassing  the  top 
years  of  1929  and  1937,  according  to 
a  report  released  by  the  agency. 

JBROADCASTING  •  Broadcast  Advertising January  13,  1941  •  Page  17 



Trend  to  More  Listening  Found  by  CAB 

Little  Change  Noted  in  Ranking  of  First  10  Programs; 

Art  of  Programming  and  Station  Selection  Advances 
By  A.  W.  LEHMAN 

Manager,  Cooperative  Analysis 
of  Broadcasting  (CAB) 

A REVIEW  of  the  year
's changes  in  rank  of  the  ten 

leading  programs  made  by 
the  Cooperative  Analysis  of 

Broadcasting  revealed  but  three 
shows  among  the  first  ten  in  De- 

cember, 1940,  that  weren't  among them  in  the  last  month  of  1939.  The 
newcomers  were  The  Aldrich  Fam- 

ily, Kay  Kayser  and  One  Man's 
Family.  The  programs  which 
dropped  from  the  ranks  of  the 
leaders  to  make  room  for  them 
were  Kraft  Music  Hall,  Fitch  Band- 

wagon, and  Pot  o'  Gold.  This  rela- 
tive consistency  contrasted  with  the 

record  of  the  previous  year  when 
there  were  five  newcomers  among 
the  first  ten. 

New  Leader 

In  December,  1940,  the  two  lead- 
ing programs  were  the  same  as  a 

year  earlier,  but  they  had  changed 
places.  Chase  &  Sanborn,  after 
changing  from  a  full  hour  to  a 
half-hour  yielded  the  leadership  to 
Jack  Benny  by  a  small  margin.  In 
third  place  were  Fibber  McGee  & 
Molly  who,  in  the  preceding  year, 
had  risen  sensationally  from  16th 
to  fourth  spot.  Lux  Radio  Theatre 
held  fourth  place  at  the  close  of 
1940,  having  dropped  from  third 
place  in  the  twelvemonth.  Next  was 
Bob  Hope  who  rose  from  seventh 
to  fifth.  He  had  been  one  of  the 
newcomers  of  1939. 

Most  sensational  of  the  novices 
of  1940  was  the  Aldrich  Family, 
which  wound  up  in  sixth  position 
after  being  in  40th  place  a  year 
earlier.  Kate  Smith  continued  to  do 
well  during  the  year  following  her 
appearance  among  the  charmed 
circle  of  ten  in  1939  for  the  first 
time  in  her  long  career.  In  Decem- 

ber, 1940,  she  ranked  seventh. 
Eighth  place  was  captured  by 
Major  Bowes,  marking  his  sixth 
consecutive  year  among  the  leaders. 
He  had  placed  sixth  in  December, 
1939.  Another  new  face,  Kay  Kyser, 
took  ninth  place.  He  ranked  12th 
a  year  before.  One  Man's  Family 
finally  joined  the  leaders  in  mid- 

I— Distribution  of  Sponsored  Network  Evening 
Programs  According  to  Ratings 

Month  of  December 

Rating 19i0 1939 1938 

(%  of 

No.  of 
%  of 

No.  of 

%  of No.  of 
%  of 

set  owners) Programs Total Programs Total Programs 
Total 

40.0  and  over 1 0.9 1 1.0 1 1.1 
35.0  -39.9 1 0.9 1 

1.0 
1 1.1 

30.0-  34.9 3 
2.7 

0 0.0 0 0.0 
25.0-29.9 4 3.6 3 3.1 2 

2.2 
20.0-24.9 7 

6.3 
7 7.2 4 

4.3 

15.0-19.9 14 13.1 10 10.3 12 13.0 
10.0-14.9 

41 
38.2 28 

28.9 
22 23.9 

5.0-  9.9 
30 

28.0 36 
37.2 

36 

39.2 0.0-  4.9 7 
6.3 

11 
11.3 

14 

15.2 

Total 108 100.0 
97 

100.0 92 100.0 

season,  placing  tenth  compared 
with  13th  twelve  months  earlier. 

None  of  the  three  programs 
which  failed  to  hold  the  pace  left 
the  air.  They  were  merely  too  hard 
pressed.  Between  December,  1939, 
and  December,  1940,  Kraft  Music 
Hall  fell  from  fifth  to  12th  place. 
Fitch  Bandwagon  from  eighth  to 
11th  and  Pot  o'  Gold  from  tenth  to 
57th.  The  career  of  the  latter  show 
had  been  decidedly  meteoric. 

In  1940  most  of  the  gaps  that 
had  been  previously  noted  among 
the  ten  leaders'  ratings  had  been 
closed  or  considerably  lessened.  The 
two  leaders  still  had  a  comfortable 
lead  over  the  third  place  show,  but 
it  no  longer  appeared  insurmount- 

able. Any  of  the  remaining  seven 
shows  could  easily  gain  a  rung  or 
two  within  the  space  of  a  month. 

Table  I  is  based  on  December, 
1940,  1939  and  1938  and  shows  the 
distribution  of  sponsored,  evening, 
network  programs  according  to 
their  ratings.  Several  trends  ob- 

served in  1939  apparently  con- 
tinued. The  amount  of  listening  in- 

creased. Cutting  of  several  leading 
programs  in  half  made  more  good- 
time  available,  lessened  competi- 

tion for  the  listener's  ear  at  certain 
choice  hours,  thus  bringing  about 

a  larger  number  of  well  rated  pro- 

grams. The  art  of  programming  and  of 
time  and  station  selection  continued 
on  a  high  plane  aided  to  a  large 
degree  by  improvements  made  dur- 

ing the  year  in  the  CAB.  Upon  this 
and  other  fact-finding  organiza- 

tions, sponsors  and  their  agents 
lean  heavily.  The  hunger  for  news 
which  was  noted  a  year  ago  con- 

tinued unabated  and  as  the  war 
developed  from  a  Sitzkrieg  into  a 
true  Blitzkrieg  the  public  turned 
more  and  more  to  the  radio  for 
latest  repoi'ts.  There  is  consider- 

able indirect  evidence  that  the  vast 
amount  of  listening  to  news  pro- 

grams accounted  for  many  men- 
tions for  programs  immediately 

preceding  or  following  them. 
The  Ten  Leaders 

In  December,  1940,  the  ten  lead- 
ing evening  programs  were: 
1.  Jack  Benny 
2.  Chase  &  Sanborn 
3.  Fibber  McGee  and  Molly 
4.  Lux  Radio  Theatre 
5.  Bob  Hope 
6.  The  Aldrich  Family 
7.  Kate  Smith  Hour 
8.  Major  Bowes  Amateur  Hour 
9.  Kay  Kyser 

10.  One  Man's  Family 

II— Monthly  Rankings  of  the  11  Programs  Which  Were  Among  the  Five 
Leaders  for  Any  One  Month  During  the  Year  Ending  December,  1940 

Dec.  Nov.  Oct.  Sept.  Aug.  July  June    May  April  Mar.  Feb.  Jan. 
Jack  Benny   1        1        1     NB    NB    NB     NB        2        1        1        l  i 
Chase  &  Sanborn   2221     NBNB        1  12222 
Fibber  McGee   3        4        4    NBNBNB        5        5        3        3        4  4 
Lux  Radio  Theatre   4332    NBNB  264535 
Bob  Hope   5        5        5     NB    NB     NB     NB        4        9        6        7  8 
Aldrich  Family   6       12       11        6        8        5        *       25       26      27      24  34 
Major  Bowes   8774113869      10  11 
Kay  Kyser    9      11      13        523778      10  96 
One  Man's  Family   10        893463      10        778  10 Kraft  Music  Hall   12      17      20      12        5        2        8        3        5        4        5  3 
Your  Hit  Parade   19     (a)     (a)        7        3        4      10      12      15      18      18  16 

NB — Off  the  Air.                      • — Changed  Network.                (a) — Not  rated  because  of  cancellations  for  political  speeches. 

Popularity  Shifts  in  1940 

During  the  year  1940,  Jack  Benny 
was  on  the  air  eight  months.  Most 
of  that  period  he  ran  a  nip  and 
tuck  race  for  first  place  with  the 
Chase  &  Sanborn  program,  but 
yielded  only  in  May.  He  had  jumped 
ahead  slightly  in  January  when 
Chase  &  Sanborn  changed  from  a 
full  hour  to  a  half  hour.  At  the 
year  end,  Benny  was  pulling  away 
a  bit. 

Chase  &  Sanborn,  off  the  air  only 
in  July  and  August,  was  consist- 

ently in  second  place  except  for  May 
and  two  months  of  June  and  Sep- 

tember when  Benny  was  off  the  air. 
In  those  months  the  show  captured 
top  position.  The  May  achievement 
was  probably  aided  by  the  advent  of 
daylight  saving.  It  is  interesting 
to  speculate  on  what  would  have 
happened  if  both  shows  had  re- 

mained during  the  entire  summer. 
Fibber  McGee  was  quite  consis- 

tent, starting  at  fourth  in  January 
and  February,  third  in  March  and 
April,  dropping  to  fifth  in  May  and 
June.  He  and  Molly  returned  from 
vacation  to  take  fourth  place  again 
in  October  and  November  and  rose 
to  third  once  more  in  December. 

They  Fluctuate 
Lux  Radio  Theatre  fluctuated 

with  the  popularity  of  its  stars 
and  plays.  Its  course  was  as  fol- 

lows: Fifth  in  January,  third  in 
February,  fifth  in  March,  fourth 
in  April,  sixth  in  May,  second  in 
June,  off  the  air  in  July  and 
August,  second  in  September,  third 
in  October  and  November  and 
fourth  in  December. 

Bob  Hope  gained  substantially 
during  the  year.  He  ran  eighth  in 
January,  seventh  in  February, 
sixth  in  March,  ninth  in  April, 
fourth  in  May  and  after  a  long 
vacation,  ran  fifth  in  the  last  three 
months  of  the  year. 

The  Aldrich  Family  was  highly 
imstable  and  skyrocketed  during 
the  course  of  the  year.  It  evidently 
gained  from  a  shift  in  network  and 
from  remaining  on  the  air  during 
the  summer,  thereby  gaining  audi- 

bility. Other  shows  in  the  past  have 
also  come  into  their  own  during 

the  summer,  such  as  One  Man's Family,  The  Hit  Parade,  and  Kay 
Kyser.  The  Aldrich  Family  started 
the  year  in  34th  position,  then  ran 
24th,  27th,  26th,  25th.  The  show 
was  not  rated  for  June,  due  to  time 
and  network  changes,  but  showed 
up  in  fifth  place  in  July.  The  last 
two  weeks  in  June,  the  Aldriches 
had  been  in  Jack  Benn's  spot,  which 
may  have  had  something  to  do  with 
the  sudden  jump  in  the  rating. 
Then  they  ran  eighth,  sixth,  11th, 
12th  and  made  a  remarkable  spurt 
to  take  sixth  in  December. 
Major  Bowes  showed  flashes  of 

his  old-time  form.  He  started  the 
year  a  poor  eleventh,  rose  to  tenth 
in  February,  ninth  in  March  and 
sixth  in  April,  dropped  back  to 
eighth  in  May  but  was  in  the  money 

1 
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Ill— Division  of  Commercial  Network  Time 

By  Program  Types :  Evening  Programs 
(October,  1939 — ^April,  1940) 

IV— Division  of  Commercial  Network  Time 

By  Program  Types :  Evening  Programs 
(May  to  September,  1940) 

SEMI-CLASSICAL  2.5 CLASSICAL  1 

Amount  of  Time 
on  the  Air 

Rank  in 
Type  of Ratin 

gs 

Range 
No.  of 

%  of % 
Program A verage Rank Loiv 

High 
Programs Time of  Time 

Variety 15.7 1 2.4 40.6 33 26.3 1 
Classical  12.8 2 1 

1.7 
10 

Drama   12.7 3 Q.2 
23 

16.7 2 
Serial  Drama 12.5 4 

lA 23.6 7 7.6 6 
Audience 
Participation 

Children's 
11.4 5 1.8 24.4 20 15.9 3 

Programs  _^ 11.1 6 10.3 12.5 3 3.5 8 
Semi-Classical 10.0 7 9.9 10.2 2 

2.5 
9 

Popular  Music 9.0 8 3.0 21.4 15 10.5 4 
Familiar 

Music 8.0 9 2.4 11.5 7 5.3 7 
Commentators 
and  Talks_ 6.3 10 1.5 17.3 9 10.0 5 

Amount  of  Time 
on  the  Air Rank  in 

Ratings Range 

No.  of 

%  of 

% 
Type  Average Rank Low  High 

Programs 

Time 

of  Ti 
Variety- 

12.6 1 

1.3 

29.2 30 
20.5 

1 Drama 9.9 2 

2.2 

25.8 21 14.4 3 
Aud.  Particip.  8.5 3 

2.1 

20.9 

27 

20.1 2 
Serial  Drama 8.5 3 4.4 18.9 6 

6.5 

7 
Popular  Music  8.1 5 

3.4 

16.5 

12 
11.3 

5 
Familiar  Music  7.1 6 3.6 

9.5 

9 

8.4 

6 
Semi-Classical   

7.1 

6 6.4 7.7 3 2.4 9 

Children's  Pro- 

grams 
6.5 8 5.7 

7.3 

3 

4.5 

8 
Commentators, 
News  and  Talks. 5.4 9 

1.7 14.5 

10 

11.9 4 

'  NOTE — Each  program  type  has  been  allotted  the  number  of  hours  which  all  programs 
in  that  type  represent.  The  chart  is  based  on  the  table  of  program  types.  Fifteen-minute 
programs  five  times  a  week  rate  as  IV4,  hours  per  week,  15-minute  programs  3  times  a 
week  %  hour,  etc. 

in  third  spot  in  June.  With  the  first 
five  shows  enjoying  vacations  in 
July  and  August,  the  clock  was 
turned  back  to  1937  when  the 
Major  consistently  led  the  parade. 
He  passed  One  Man's  Family  and 
Kraft  Music  Hall  which  had  been 
ahead  of  him  earlier  in  the  year. 
With  the  return  of  three  of  the 
leaders  in  September,  the  Major 
placed  fourth  then,  taking  seventh 
in  October  and  November  and 
eighth  in  December. 

Kay  Kyser  was  in  and  out  of  the 
leaders  throughout  the  year.  Month 
by  month  he  ran  as  follows :  Sixth, 
ninth,  tenth,  eighth,  seventh, 
seventh,  third,  second,  fifth,  13th, 
11th,  ninth. 

One  Man's  Family  was  consis- 
tently among  the  leaders  for  the 

first  time  in  a  long  career.  After 
starting  at  tenth,  the  show  placed 
eighth,  seventh,  seventh,  tenth, 
third,  sixth,  fourth,  third,  ninth, 
eighth,  tenth. 

Kraft  Music  Hall  started  at  a 
strong  third  in  January,  winding- 
up  much  lower  in  the  fall.  After 
January  the  month-by-month  record, 
was  fifth,  fourth,  fifth,  third 
eighth,  second,  fifth,  12th,  20th, 
17th,  12th.  In  the  first  part  of  the 
year  the  show  had  little  competition 
but  in  July  it  changed  to  the  spot 
opposite  Major  Bowes.  Bing  Crosby 
was  absent  from  the  middle  of 
August  to  the  middle  of  November. 

Your  Hit  Parade  was  among  the 

Beyond  ASCAP 
INTERESTING  outgrowth  of 
the  ASCAP-BMI  controversy 
was  a  package  recently  sent 
to  WPTF,  Raleigh,  N.  C,  by 
one  of  its  listeners.  The 
package  contained  three  old 
volumes  of  some  225  musical 
selections,  with  copyrights 
dating  as  far  back  as  1850. 
The  lady  listener  explained 
she  had  heard  of  the  BMI- 
ASCAP  dispute  and  was  send- 

ing to  the  station  the  whole 
bundle  of  music,  which  had 
been  in  her  family  for  years 
and  over  which  she  knew 
ASCAP  had  no  control. 

leaders  only  during'  the  summer 
months,  placing  tenth  in  June, 
fourth  in  July,  third  in  August  and 
seventh  in  September.  The  rest  of 
the  time  it  ranged  from  12th  to 
19th.  Tliis  show  has  always  been 
subject  to  extreme  fluctuations. 

Leading  Daytime  Programs 
The  leading  daytime  shows  in 

December,  1940  were: 
1.  Ma  Perkins 

2.  Pepper  Young's  Family 3.  Vic  and  Sade 
4.  Life  Can  Be  Beautiful 
5.  The  Woman  in  White 
6.  Mary  Marlin 
7.  Right  To  Happiness 
8.  Stella  Dallas 
9.  Our  Gal  Sunday 

10.  Road  of  Life 

In  December,  1939,  the  ten  day- 
time leaders  had  been: 
1.  Ben  Bernie 
2.  Ma  Perkins 3.  Hobby  Lobby 

4.  Pepper  Young's  Family 5.  Vic  and  Sade 
6.  The  Guiding  Light 
7.  Mary  Marlin 
8.  The  Woman  in  White 
9.  Stella  Dallas 

10.  Goldbergs 

10.  Road  of  Life 
Perhaps  most  interesting  is  the 
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fact  that  all  ten  leaders  this  past 
December  were  five-a-week  quarter- 
hour  serials.  None  of  the  Saturday 
or  Sunday  half-hour  shows  of  vari- 

ous descriptions  could  make  the 
grade.  Truly  significant  of  the  grip 
of  these  homely  serials  is  their  con- 

sistency year  in  and  year  out.  The 
old  stand-bys  keep  about  the  same 
rank  year  after  year  despite  the 
fact  that  ratings  of  daytime  pro- 

grams are  more  closely  bunched. 
Also  of  interest  is  the  fact  that  a 
single  manufacturer,  Procter  & 
Gamble,  pioneers  in  presenting 
multiple  daytime  serials,  sponsored 
the  first  seven  as  well  as  the  tenth 
ranking  show. 

Newcomers  to  the  first  ten  were 
three  in  number,  Life  Can  Be 
Beautiful  (which  did  amazingly 
well  to  attain  fourth  place).  Right 
to  Happiness  and  Our  Gal  Sunday. 
Leaders  of  December  1939  but  not 
1940  were  Ben  Beitiie  who  changed 
to  an  evening  hour.  Hobby  Lobby 
which  left  the  air  and  the  Gold- 
bergs. 

Taking  only  the  serial  dramas  for 
the  month  of  December,  Ma  Per- 

kins has  led  for  the  past  three 
years.  Pepper  Yoimg's  Family 
placed  second  in  1939  and  1940,  Vic 
&  Sade  third  in  both  years  and 
Road  to  Life  tenth  in  both  years. 

Sets  in  Use 

The  percentage  of  sets  in  use  at 
some  time  during  the  day  had 
fluctuated  very  little  for  some  years 
before  the  outbreak  of  present  hos- 

tilities abroad.  For  the  period  from 
October,  1935,  to  April,  1940,  the 
low  point  for  the  average  week-day 
was  reached  in  July,  1936,  at  56.8%. 
The  pre-war  high  was  attained  in 
February,  1937  at  73.4%.  Starting 
with  September,  1939,  when  the  war 
broke  out,  each  monthly  figure  set 
a  new  record  for  the  corresponding 
month  since  October,  1935.  This 
trend  continued  until  April,  1940, 
which  failed  to  better  the  figure  of 
April,  1938.  The  all-time  high  for 
the  average  week-day  was  76.9%  in 
January,  1940. 

Sunday  listening  shows  vdder 
fluctuations  than  week-days, 
largely  due  to  outdoor  recreation  in 
the  summer  time.  But  the  trend  to 
greater  listening  was  equally  pro- 

nounced on  this  day.  In  August, 
1937,  a  mere  45.3%  of  set  owners 
tuned  in  their  sets.  This  low-point 
was  not  even  approached  in  subse- 

quent summers.  From  July,  1939 
there  was  a  steady,  month-by-month 
rise  from  56.9%  to  a  new  high -of 
78.3%  in  January,  1940. 

During  the  standard  time  period, 
listening  is  about  11%  greater  than 
during  daylight  saving  time. 

Gain  in  News  Audience 

The  CAB  made  a  special  com- 
parison of  listening  to  all  news  pro- 
grams, sponsored  and  sustaining, 

during  the  winters  of  1939-40  and 
1938-9,  on  Wednesday  nights.  The 
national  average  rating  for  such 
programs  broadcast  between  5  and 
8  p.m.  (EST),  increased  39%  from 
14.1  to  19.7.  For  the  later  hours 
(8-12  o'clock)  on  the  same  night 
of  the  week  the  increase  in  the  rat- 

ing was  even  greater,  55%  or  from 
9.7  to  15.1.  It  appears  that  in  times 
of  emergency  people  seek  late  eve- 

ning news  from  the  radio  to  sup- 

COMMENTATORS  congress  convened  in  the  House 
of  Representatives  restaurant  on  opening  day  of  the 
77th  Congress  Jan.  3.  Pictured  by  alert  WRC-WMAL 
lensman  in  the  usual  order  are  thought-molders  Bauk- 
hage,  NBC;  John  B.  Hughes,  Don  Lee  network; 
Stephen  McCormick,  MBS-WOL,  Washington;  Albert 
Warner,  CBS;  Fulton  Lewis  jr,  MBS;  H.  V.  Kalten- 
born,  NBC;  Dorothy  Rockwell,  WQXR,  New  York; 

Earl  Godwin,  NBC.  Questions  before  the  House  in- 
cluded problem  of  obtaining  adequate  synonym  for 

"I  was  told  today  on  the  highest  authority".  Con- clave was  arranged  to  debate  synonym  problem  as 
well  as  others  of  mutual  concern  to  the  "fingers  on  the 
pulse"  boys.  Possible  outgrowth  of  this  impromptu 
session  may  be  a  commentator  group  to  consider  knot- 

ty problems  that  they  sometimes  face  individually. 

plement  their  evening  newspapers 
more  than  in  ordinary  times. 

In  December,  1939,  the  average 
rating  of  four  sponsored  network 
news  programs  was  9.6%.  A  year 
later  the  figure  for  seven  such  pro- 

grams was  identical.  This  repre- 
sents a  substantial  increase  in  the 

audience  of  such  presentations.  The 
old  favorites,  like  Lowell  Thomas 
increased  their  ratings  consider- ably. 

In  the  summer  of  1939,  news  and 
commentators  took  up  7.5%  of 
sponsored  network  time  compared 
with  11.9%  in  1940.  In  1939  this 
program  type  ranked  ninth  out  of 
ten  with  an  average  rating  of  5.0 
compared  with  a  ranking  of  ninth 
out  of  nine  with  an  average  rating 
of  5.4  in  1940.  In  per  cent  of  time, 
the  type  ranked  seventh  in  1939 
and  fourth  in  1940. 

Geographical  Areas 
Very  little  difference  in  listening 

by  geographical  areas  is  evident 
except  for  the  Pacific  Coast,  where 
there  are  substantially  more  sets  in 
operation  during  the  early  evening 
hours  due  primarily  to  differences 
in  time  and  the  fact  that  the  most 
popular  programs  are  scheduled  on 
eastern  time. 

Special  Events  and  Sports 
During  the  year  1940  the  CAB 

continued  its  custom  of  issuing  rat- 
ings from  time  to  time  on  public 

events  of  outstanding  interest.  1940 
was  most  prolific  in  this  respect,- 
with  a  heated  political  campaign 
and  b11  the  fanfare  that  goes  with 
it.  The  audiences  of  many  of  the 
candidates  were  reported  by  the 
CAB  during  the  fall.  Also  during 
the  year  there  were  numerous  re- 

ports on  sports  broadcasts  and 
other  national  and  international 
events. 

President's  Addresses 
The  Jackson  Day  Dinner  address 

on  Jan.  8  attained  a  rating  of 

25.2%,  bettering  the  President's 
rating  of  16.7%  on  the  same  oc- 

casion in  1939.  Both  were  below  his 
mark  of  32.6  in  1936. 

In  a  broadcast  from  Washington 
over  the  three  major  networks 
2-2:30  p.m.  on  Thursday,  May  16, 
the  President  was  reported  heard 
by  22.8%  of  the  set  owners  inter- viewed. 

His   address   at  Charlottesville, 

THEY  TRIED  RADIO 

And  Carbon  Coal  Co.  Sales 

 Made  20%  Increase-  

YOU  can't  sell  coal  door  to  door, 
and  Carbon  Coal  Co.,  Des  Moines, 
wasn't  satisfied  with  the  results  of 
other  sales  methods.  So  it  tried 
radio  early  in  1940,  using  Gene 
Shumate's  Sports  Slants  on  KSO. 

Says  B.  C.  Holm,  Carbon  Coal 
v-p:  "Almost  immediately  we  be- 

gan receiving  both  telephone  and 
personal  orders  or  inquiries  about 
our  various  grades  of  Iowa  and 

Eastern  coal." When  fall  rolled  around  an  in- 
tense evening  announcement  sched- ule was  worked  out  over  both  KSO 

and  KRNT. 
And  here's  what  happened: 

"Carbon  Coal  Co.  used  no  other  coal 
advertising  during  the  1940  seasons 
and  when  the  year  ended  retail 
coal  sales  were  up  more  than  20% 
over  the  same  months  in  1939. 
While  1940  was  a  better  hearing 
year  in  general  than  1939,  it  was 
only  5%  better,  the  other  15%  in- 

creasing in  sales  coming  from  ra- 

dio." 

Carbon's  agency  is  Son  de  Reg- 
ger  &  Brown  Adv.  Agency,  Des 
Moines. 

Va.,  on  June  10,  in  which  he  de- 
nounced Italy's  entrance  into  the 

war,  produced  a  rating  of  45.5% — ■ 
the  highest  rating  ever  recorded 
by  the  CAB  for  a  speech  of  any 
kind.  It  was  carried  by  four  net- works, -     _  . 

Other  Events 
The  ceremonies  attendant  upon 

the  opening  of  Congress  Jan.  3, 
1940,  were  heard  by  16.1%  of  the 
radio  owners,  comparing  closely 
with  the  figure  16.3  a  year  earlier. 

The  late  Neville  Chamberlain,  in 
a  trans-Atlantic  broadcast  on  Jan. 
9,  was  rated  r.t  13. 

Col.  Charles  A.  Lindbergh  was 
rated  at  7.7  in  a  broadcast  by 
CBS  on  May  19. 

The  speech  of  King  George  VI, 
picked  up  by  the  major  networks 
at  1  p.m.  Sept.  23,  was  reported  by 
7.2%  of  the  set  owners  interviewed. 

The  Political  Campaign 

The  political  fight  officially 
opened  with  the  Republican  Na- 

tional Convention  in  June.  On  Mon- 
day, June  24,  25.2%  of  the  radio 

homes  were  tuned  to  the  broadcast 
and  on  Tuesday,  June  25,  27.3%. 

The  Democrats  held  their  conven- 
tion in  July.  On  Monday,  July  15, 

the  rating  was  24.0  and  on  the  next 
day,  32.9  including  mentions  for 
the  address  of  Senator  Alben  W. 
Barkley.  During  the  day  it  had 
been  announced  that  he  would  de- 

liver a  message  to  the  Convention 
on  behalf  of  the  President. 

The  acceptance  speeches  of  the 
Republican  nominees  were  also  re- 

ported by  the  CAB.  Willkie's speech,  broadcast  from  Elwood, 
Ind.,  over  all  four  national  net- 

works attained  the  highest  rating 
recorded  for  a  political  speech  in 

the  ten  years  of  the  CAE's  re- search. 37.8%  of  the  questioned 
owners  of  radio  receiving  sets  re- 

ported having  heard  the  G.  O.  P. 
candidate  in  their  homes.  In  1936, 

Alfred  M.  Landon's  speech  broad- 
cast from  Topeka,  Kan.,  ranted  28.5. 

17.3%  of  set  owners  reported 
hearing  Senator  Charles  L.  Mc- 
Nary's  acceptance  address  on  Aug. 
27.  The  major  part  of  the  cere- 

monies was  carried  by  Mutual, 
NBC-Red,  and  CBS. 

On  Sept.  20,  the  President's  ad- dress from  Philadelphia,  aired  over 
CBS,  NBC-Blue  and  Mutual,  rated 
only  8.9%.  The  speech  was  made 
at  4  p.m.  on  a  Friday. 

Political  Resume 

The  closing  political  speeches 
came  thick  and  fast.  Here  is  a 
resume  of  them : 

Oct.  28th  —  Presi<tnt  Roosevelt  from 
Madison  Square  Garden  at  10  p.m.,  (NBC 
Red  &  Blue),  36.4;  Wendell  L.  Wlllkie 
from  Louisville,  at  10:30  p.m.  (Columbia), 
16.5. 
Oct.  29  —  Wendell  L.  Willkie  from 

Charleston,  W.  Va.,  at  10:30  p.m.  (NBC 
Red),  20.7;  Joseph  C.  Kennedy  from  New York  City  at  9  p.m.  (Columbia),  19.2. 

Oct.  30 — President  Roosevelt  from  Bos- ton at  10:15  p.m.  (NBC  Red,  Columbia, 
Mutual),  38.7;  Dorothy  Thompson  from 
New  York  at  8:30  p.m.  (Columbia),  11.7. 

Oct.  31— Wendell  L.  Willkie  from  Cam- 
den, N.  J.,  at  8:30  p.m.  (Columbia),  19. 

Nov.  1 — President  Roosevelt  from  the 
Academy  of  Music,  Brooklyn,  N.  Y.,  at 
9:00  p.m.  (NBC  Red,  Mutual),  37.3;  Cor- dell  Hull  from  Washington  at  9 :45  p.m. 
(NBC  Red  &  Blue),  18.8. 
Nov.  2 — President  Roosevelt  from  Cleve- 

land, at  9  p.m.  (NBC  Red,  Columbia),  37.0; 
Wendell  L.  Willkie  from  Madison  Square 
Garden  at  10:15  p.m.  (NBC  Red  &  Blue, Columbia  &  Mutual),  30.6. 

Generally,  the  President  spoke 
over  two  or  more  networks,  while 
Mr.  Willkie  spoke  over  one  net- 

work. On  Saturday  night  the  Presi-  j 
(Continued  on  page  50) 

Page  20  •  January  13,  1941 BROADCASTING  •  Broadcast  Advertising} 



AND  ALL  OKLAHOMA  LOVES  ELSIE  AND  ELMER 

*  Whfile  most  stations  are  still  silent  and 
others  are  sandwiching  bulletins  by  a 

sleepy-voiced  announcer  between  tran- 

scriptions, WKY  is  on  the  air  with  "Sun- 

rise Roundup,"  claiming  the  attention  of 
thousands  of  Oklahoma  farm  families  with 

some  of  the  liveliest  entertainment  of  its 

broadcast  day. 

"Sunrise  Roundup,"  a  WKY-produced 
feature,  broadcast  daily  from  6:00  to  6:30 

a.  m.,  combines  the  continuity  of  a  day- 
time strip  with  the  per^sonal  loyalty  of  a 

rural  show.  Elmer  Putter  is  wooing  Li'l' 
Elsie,  typical  1941  streamlined  model  farm 

kids,  in  typical  rural  fashion  ...  an  Al- 
drich  Family  with  an  Oklahoma  back- 

ground.   It  is  fast-moving  and  sparkling 

with  vocal  and  instrumental  music  and,  in 

addition,  incorporates  all  the  news  and  in- 
formation of  prime  interest  to  rural  folk. 

Within  a  few  weeks,  more  than  8,000 

requests  for  the  program's  original  signa- 
ture song  were  received. 

Behind  "Sunrise  Roundup"  are 

WKY's  superlative  production  facilities 
and  the  full  force  of  its  statewide  exploi- 

tation. It  is  definitely  on  the  way  up  and 

a  real  opportunity  for  a  sponsor  to  gain  for 

his  product  the  friendship  and  loyalty  of- 
many  thousands  of  rural  Oklahomans. 

"Sunrise  Roundup"  is  available  for 
sponsorship  in  quarter-hour  units  either 
three  or  six  times  per  week.  Write  or  wire 
for  prices  and  availabilities. 

WKY^ 

OKLAHOMA  CITY 

NBC  Affiliate— 900  Kc. 

Owned  and  Operated  bv 
The  Oklahoma  Publishing  Company 

The  Oklahoman  and  Times 
The  Farmer-Stockman  —  Mistletoe  Express 

KVOR,  Colorado  Springs 
KLZ,  Denver  (Under  Alliliated  Management) 
Represented  by  The  Katz  Agency,  Inc. 



Action  by  Networks  Forecast 

On  Hitch-Hike  Announcement 

Advertisers  Soon  to  Be  Approached  on  Subject, 

Says  Rosenbauni,  Reviewing  IRNA  Action 

ACTION  by  the  major  networks  to 
restrict  so-called  "hitch-hiker"  an- 

nouncements early  this  year  was 
predicted  by  Chairman  Samuel  R. 
Rosenbaum  of  Independent  Radio 
Network  Affiliates  and  president  of 
WFIL,  Philadelphia,  in  a  Jan.  2  re- 

port to  the  membership. 
Elaborating  on  the  results  of 

conferences  of  IRNA  network  ne- 
gotiating committees  with  NBC 

and  CBS,  Mr.  Rosenbaum  said  that 
both  networks  had  confirmed  their 
intentions  with  regard  to  such  an- 

nouncements and  that  advertisers 
soon  would  be  approached. 

The  NBC  negotiating  committee 
is  made  up  of  Martin  Campbell, 
WFAA-WBAP-KGKO,  Dallas-Fort 
Worth;  Edwin  W.  Craig,  WSM, 
Nashville;  Paul  W.  Morency, 
WTIC,  Hartford;  George  W.  Nor- 

ton Jr.,  WAVE,  Louisville;  Mr. 
Rosenbaum.  They  met  with  Presi- 

dent Niles  Trammell,  Vice-Presi- 
dent Mark  Woods  and  Vice-Presi- 
dent and  General  Counsel  A.  L. 

Ashby. 
The  CBS  negotiating  committee 

comprises  Messrs.  Don  Elias, 
WWNC,  Asheville;  Mark  Ethridge, 
WHAS,  Louisville;  I.  R.  Louns- 
berry,  WGR-WKBW,  Buffalo.  They 
conferred  with  Edward  Klauber, 
Executive  Vice-President;  Paul  W. 
Kesten,  Administrative  Vice-Presi- 

dent, and  M.  R.  Runyon,  Stations 
Vice-President. 

Plans  of  Network 

"NBC  confirmed  its  intention  to 
carry  out,  as  soon  as  practicable 
after  Jan.  1,  1941,  the  commitments 
previously  given  to  IRNA  with  re- 

gard to  restrictions  on  the  so-called 
hitch-hiker  announcements,  to  the 
effect  that  NBC  would  approach 
certain  of  its  clients  with  the  re- 

quest that  they  bridge  their  hitch- 
hiker announcements  with  theme 

music  so  as  to  make  them  appear 
as  part  of  the  previous  program 
period,  and  that  where  sponsors 
have  been  producing  both  a  trailer 
and  a  following  spot  in  the  station- 
break,  every  effort  will  be  made  to 
induce  sponsors  to  use  only  one, 
and  to  produce  that  under  the  pro- 

cedure just  outlined,"  Mr.  Rosen- 
baum reported. 

"Evidence  was  also  submitted  of 
the  success  with  which  NBC  was 
meeting  in  its  program  of  reducing 
the  length  of  continuities  in  both 
sustaining  and  commercial  pro- 

grams, especially  in  regard  to  mo- 
tion picture  promotions.  Action  was 

deferred  until  a  subsequent  meeting 
on  certain  modifications  of  network 
practices  which  IRNA  expects  to 
obtain,  but  which  are  possibly  cov- 

ered by  portions  of  the  proposed 
network  regulations  now  under  dis- 

cussion by  the  FCC." 
CBS  likewise  confirmed  the  com- 

mitments with  regard  to  hitch- 
hiker announcements,  Mr.  Rosen- 
baum reported.  It  was  also  agreed 

that  CBS  would  recognize  and  re- 
name   its    merchandising  service. 

against  which  complaint  had  been 
registered.  Hereafter  it  will  be 
known  as  a  program  promotion  de- 

partment, he  reported,  the  funda- 
mental purpose  of  which  is  to  be 

the  stimulation  of  programs  on 
CBS  in  which  cooperation  of  sta- 

tions would  be  requested  in  special 
cases.  In  every  case  the  individual 
station  operator  will  determine  to 
what  extent  he  should  go  in  pro- 

gram promotion.  The  IRNA  com- 
mittee, according  to  Mr.  Rosen- 

baum, expressed  its  entire  satisfac- tion with  these  decisions. 

New  Armour  Series 

ARMOUR  &  Co.,  Chicago  (Treet), 
on  Jan.  20  drops  Your  Treat  and 
replaces  it  with  a  thrice-weekly 
quarter-hour  musical  variety  pro- 

gram Treet  Time  on  46  stations. 
Buddy  Clark  will  act  as  singing 
star  and  m.c.  on  the  program  which 
will  feature  Frank  Kettering  and 
his  orchestra  and  Marie  Gifford, 
Armour's  home  economist,  who  will 
present  helpful  hints  to  housewives. 
Stations  being  used  are  KGNC 
WGST  WBRC  WEEI  WBEN 
WMT  WCSC  WBT  WGN  WLW 
WGAR  WFAA  KLZ  KRNT  WXYZ 
KDAL  KMMJ  WTIC  KTRH 
WMBR  WDAF  KFI  WMC  WIOD 
KSTP  WWL  WEAF  WTAR  WKY 
KYW  WCAE  KGW  WJAR  WMBG 
KMOX  KPO  WGY  KOMO  KHQ 
WSYR  WFBL  WFLA  KTUL  WRC 
WNAX  WFOY.  Lord  &  Thomas, 
Chicago,  handles  the  account. 

Derby  Food  Spots 

DERBY  FOODS  Inc.,  Chicago  (Pe- 
ter Pan  Peanut  Butter),  during  the 

week  of  Jan.  7  conducted  a  special 
campaign  of  four  spot  announce- 

ments daily  on  26  stations.  Stack- 
Goble  Adv.  Agency,  Chicago,  is 
agency. 

I'RESIDENT  ROOSEVELT'S  fif- 
teenth fireside  chat  of  Dec.  29  enjoyed 

a  rating  of  59,  according  to  C.  E. 
Hooper  Inc.  Based  on  this  rating,  it 
is  estimated  16,500,000  families,  or 
about  50,000,000  persons  in  the  United 
States,  heard  the  talk,  the  largest  au- dience ever  reported  by  Hooper. 

24  More  for  Omar 
OMAR  MILLS  Inc.,  Omaha,  on 
Jan.  6  and  13  adds  24  stations  to 
its  six-weekly  one  -  minute  an- 

nouncement campaign  for  Omar 
Flour,  making  a  total  of  44  stations 
being  used  [I^roadcasting  Jan.  1]. 
New  selected  stations  include 
KGIW,  KGHF,  KFKA,  KFXJ, 
KLZ,  KOA,  KGNF,  WJAG,  KOBH, 
KVRS,  KDFN,  KYSM,  KGKY, 
KMMJ,  WOW,  KSOO,  KFAB, 
WNAX,  KOB,  WHO,  WMT,  KMA, 
KGLO,  KATE.  Hays  MacFarland 
&  Co.,  Chicago,  placed  the  business. 

Standard  Oil  of  Indiana 

Starts  65-Station  Series 
STANDARD  OIL  Co.  of  Indiana 
(Red  Crown  products),  on  Jan.  6 
started  a  26-week  campaign  of  six- 
weekly  one-minute  transcribed  an- 

nouncements on  65  stations  in  14 
Midwest  States,  placed  by  McCann- 
Erickson,  Chicago.  Everett 
Mitchell,  NBC  farm  news  commen- 

tator, is  featured  in  this  tran- 
scribed series  which  offers  prizes 

such  as  radios,  watches  and  travel- 
ing bags  to  farmers  for  outstand- 
ing agricultural  accomplishments. 

Farm  news  and  seasonal  agricul- 
tural hints  by  Mitchell  will  be  other 

features  of  the  series.  Selected 
times  for  the  release  of  these  an- 

nouncements vary  but  all  are  at  ap- 
proximately the  noon  hour.  Sta- tions are : 

KABR  KDFN  KFAM  KFEQ  KFH 
KFRU  KFVS  KFYR  KGDE  KGHF  KGHL 
KGLO  KGNO  KLPM  KLZ  KMA  KROC 
KSAL  KSCJ  KSO  KSOO  KWOC  KWOS 
KWTO  KYSM  WBCM  WBOW  WCBS 
WCCO  WDAF  WDAN  WDAY  WDGY 
WDZ  WEAU  WEBC  WEBQ  WFBM 
WGBF  WHBF  WHLB  WHO  WIBA  WIBM 
WIBW  WJIM  WJR  WKBH  WKZO  WMAM 
WMAQ  WMBD  WMBH  WMFG  WNAX 
woe  WOOD  WOWO  WROK  WSBT 
WSOY  WTAD  WTAQ  WTMJ  WMT. 

WPTF  Tests  50  kw. 

WPTF,  Raleigh,  according  to  an 
announcement  by  Richard  H.  Ma- 

son, general  manager,  will  be  ready 
for  50,000-watt  operation  the  end 
of  January.  With  the  new  Westing- 
house-equipped  50  kw.  transmitter 
plant  completed  and  two  370-foot 
Blaw-Knox  towers  erected,  the  sta- 

tion is  now  conducting  tests.  Early 
engineering  estimates  show  that 
the  station's  5-10  millivolt  contour 
will  stretch  out  30  to  40  miles  more. 

AS  A  PATRIOTIC  gesture,  Bulova 
Watch  Co.,  Ltd.,  Toronto,  is  remind- 

ing Canadians  several  times  daily  fol- 
lowing the  usual  Bulova  time  signal 

to  buy  War  Savings  Stamps.  Account 
is  handled  by  MacLaren  Adv.  Co.  Ltd., Toronto. 

Mr.  Deal 

Associated  Plans 

Basketball  Series 

Total  of  109  Games  Placed 

By  Coast  Oil  Sponsor 
OFFERING  a  schedule  of  109  in- 

tercollegiate basketball  games  to 
Pacific  Coast  listeners.  Tide  Water 
Associated  Oil  Co.,  San  Francisco, 
is  sponsoring  the 
largest  list  of 
cage  contests  ever broadcast  on  the 

West  Coast,  ac- 
cording to  Harold R.  Deal,  manager 

of  advertising 

and  sales  promo- tion. The  series 
started  Dec.  17 
and  continues 
through  to  the 
final  games  of  the 
Pacific  Coast  conference  March  8. 
Account  is  placed  through  Lord  & 
Thomas,  San  Francisco. 

In  the  San  Francisco  area  the 
schedule  covers  all  home  games  of 
Stanford,  California,  Santa  Clara, 
St.  Mary's  and  the  U  of  San  Fran- cisco. A  list  of  45  games  will  be 
broadcast,  KQW,  San  Jose,  and 
K  R  0  W  ,  Oakland,  dividing  the 
schedule.  Doug  Montell  and  Martin 
Hill  will  do  the  play-by-play.  In 
Southern  California  23  games  of 
the  U  of  Southern  California  and 
the  U  of  California  at  Los  Angeles 
will  be  broadcast  over  KFWB,  Los 
Angeles,  by  Frank  Bull. 

Ten  home  games  of  the  U  of  Wash- 
ington will  be  broadcast  on  KRSC, 

Seattle,  by  Ted  Bell.  A  special  net- work will  be  utilized  for  Pacific 
Northwest  conference  games  in 
which  Washington  State,  U  of 
Idaho,  Oregon  State  College,  U  of 
Washington  and  U  of  Oregon  will be  playing. 

Sixteen  games  in  which  the  U  of 
Oregon  will  be  at  home  in  Eugene 
or  in  which  Oregon  State  will  be 
at  home  in  Corvallis  will  be  origi- 

nated by  KWJJ,  Portland,  Ore. 
Jack  Shaw  and  Marshall  Pengra 
will  be  heard  on  games  originating 
in  the  Oregon  area. 

Home  games  of  the  U  of  Idaho  at 
Moscow  will  be  originated  over 
KRLC,  Lewiston,  while  games 
played  on  the  home  court  of  Wash- 

ington State  at  Pullman  will  be 
originated  by  KFIO,  Spokane. 

Depending  on  the  point  of  origi- nation and  the  area  to  be  served, 
special  network  facilities  have  been 
worked  out  whereby  KRSC,  KWJJ, 
KRLC  and  KFIO  in  the  Pacific 
Northwest  are  linked. 

WESTINGHOUSE  service  buttons,  awarded  for  note- 
worthy dispatch  of  duties,  were  presented  to  10  sta- 

tion employes  at  a  Christmas  Eve  party  by  Maj.  John 
A.  Holman,  general  manager  of  KDKA,  Pittsburgh. 
At  the  presentation  around  one  of  the  dinner  tables 

are  (1  to  r)  Ted  Kenney,  Carl  Wyman,  Herbert  Irving, 
Joseph  A.  Baudino,  Maj.  Holman,  Charles  Bickerton, 
Howard  Giles,  G.  Dare  Fleck,  Elvyn  Sollie,  Ward 
Landon.  Joseph  Honzo,  the  10th  recipient,  was  on  duty 
at  the  time  and  is  not  in  picture. 
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BROADCASTS 

ILOUIS 

Exclusive 

NBC  RED  Network 

OUTLET 

in  ST.  LOUIS 

FAVORITE  PROGRAMS 

In  fhe  Radio  Daily's  Annual 

Na+ion-Wide  Radio  Critic's  Poll 

Emphasizing  again  KSD  leader- 

ship in  listener  preference  pro- 

granns,  having  top  rank  in  "firsts," 
in  17  popularity  polls  since  1935. 

Popularity  Poll 

"Firsts" 

PROGRAMS: 

★  JELLO  PROGRAM 
ir  PEPSODENT  (Bob  Hope) 
★  INFORMATION  PLEASE 

TEXACO  (Fred  Allen) 
★  KRAFT  MUSIC  HALL 
★  CHASE  &  SANBORN 

(Edgar  Bergen) 
ir  FIBBER  McGEE  AND  MOLLY 

ENTERTAINERS: 

★  JACK  BENNY 
★  BOB  HOPE 

FRED  ALLEN 
★  BING  CROSBY 
★  EDGAR  BERGEN 
★  FIBBER  McGEE  AND  MOLLY 
★  KAY  KYSER 

if  On  KSD 
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Uniting  its  eastern  and  western  radio  wires  on  January  5, 

United  Press  created  for  the  first  time  in  radio  history  a  coast- 

to-coast  news  wire  for  radio  exclusively. 

Simultaneously  United  Press  established  new  radio  news 

bureaus  at  Denver  and  Salt  Lake  City,  added  substantially  to 

its  radio  facilities  in  the  Portland,  Oregon,-  Los  Angeles  and 

Kansas  City  bureaus. 

With  a  single  great  network  now  spanning  the  nation,  United 

Press  offers  newscasters  the  fastest,  fullest  news  service  in  radio. 



m 

WHAT  THIS 

MEANS  TO 

Faster  national  and 

foreign  news  coverage. 

Fuller  regional  news 

coverage. 

★  ■ 

Full  day  and  night 

radio  news  coverage 

throughout  the  nation. 
•★'^ 

Full  Sunday  radio  news 

coverage,  nation-wide. 

Availability,  for  the  first 

time,  to  many  stations  of 

a  news  wire  written  and 

edited  expressly  for  radio. 

Availability,  for  the  first 

time,  to  all  stations  of  the 

10  United  Press  Radio 

News  Wire  Features^ 

spot-news  bonuses  United 

Press  alone  provides. 

§M 

^^^^^^^ 

^1  I  I  Id 

UNITED 
R  E  S  S 

THE  MODERN  NEWS  SERVICE 



President  Approves  Selection 

Of  Kirby  for  Army  Radio  Post 

NAB  Public  Relations  Director  to  Serve  During 

Crisis  at  Liaison  to  Handle  Broadcasting 

WITH  APPROVAL  of  President 
Roosevelt,  the  War  Department 
Jan.  7  announced  the  appointment 
of  Edward  M.  Kirby,  director  of 

public  relations  of 
NAB,  as  expert 
i  n  broadcasting 
for  the  Army  on 

a  "dollar-a-year" basis.  In  his  new 
post,  which  he  is 
expected  to  take 
over  about  Feb.  1, 
Mr.  Kirby  will 
handle  radio  liai- 

Mr.  Kirby      son  for  the  public 
relations  branch 

of  the  Army,  with  emphasis  on 
programming  and  morale-building 
work. 

Predicted  by  Broadcasting  sev- 
eral months  ago  [Broadcasting, 

Oct.  15],  the  Kirby  appointment 
will  be  for  duration  of  the  emer- 

gency. He  will  take  a  leave  of  ab- 
sence from  the  NAB,  and  presum- 

ably will  devote  full  time  at  the 
outset  to  the  Army  work.  Later  on, 
it  is  presumed,  he  will  be  in  a  posi- 

tion to  divide  his  time  between  the 
trade  association  and  the  War  De- 

partment headquarters  in  Wash- 
ington. 

Takes  Oath 

A  graduate  of  Virginia  Military 
Institute  in  1926,  as  a  second 
lieutenant,  Mr.  Kirby  originally 
was  slated  for  reinstatement  in 
the  Army  reserve  with  rank  of 
major.  Subsequently,  however,  it 
was  decided  to  create  the  post  of 
civilian  expert  on  the  "dollar-a- 
year"  basis,  with  a  leave  of  absence 
from  the  NAB,  remaining  on  its 
payroll.  The  NAB  board  approved 
this  arrangement  several  weeks 
ago,  upon  recommendation  of  NAB 
president  Neville  Miller. 

The  notice  of  Secretary  of  War 
Stimson  to  Army  Chief  of  Staff 
General  George  C.  Marshall,  reads 
as  follows: 

"Edward  Montague  Kirby  is 
hereby  appointed,  with  the  ap- 

proval of  the  President,  as  expert 
in  the  field  of  radio  broadcasting 
at  $1  per  annum  i.i  the  office  of  the 
Chief  of  Staff  (second  supple- 

mental National  Defense  role),  to 
take  effect  when  he  shall  have  en- 

tered duty,  on  which  date  he  will 
take  the  oath  of  office  prescribed 
by  Section  1757  of  the  Revised 
Statutes  of  the  United  States. 

"By  order  of  the  Secretary  of 
War:  John  W.  Martyn,  administra- 

tive assistant." 
Mr.  Kirby  took  his  oath  of  office 

Jan.  7.  Because  he  is  now  assigned 
to  the  BMI-ASCAP  music  situa- 

tion, he  could  not  report  for  duty 
immediately.  It  is  expected,  how- 

ever, that  he  will  take  over  his  new 
post  prior  to  the  end  of  January. 

Mr.  Kirby's  work  at  the  NAB, 
it  is  understood,  will  be  divided 
among   present   members   of  the 

staff.  Russell  P.  Place,  counsel,  will 
take  over  his  functions  as  secretary 
of  the  Code  Compliance  Committee. 
Arthur  Stringer,  promotion  direc- 

tor, will  take  over  certain  of  the 
public  relations  functions,  with  C. 
E.  Arney  Jr.,  assistant  to  Presi- 

dent Miller,  supervising  part  of  the 
public  relations  and  Joe  Miller,  La- 

bor Relations  Director,  taking  over 
publicity  and  press  contacts.  Paul 
F.  Peter,  research  director,  also 
will  assume  portions  of  the  work 
of  the  public  relations  department. 

The  precise  organization  of  the 
new  Radio  Section  of  the  Army  has 
not  been  completed.  Mr.  Kirby  will 
report  to  Lieut.  Col.  Ward  H. 
Maris,  chief  of  the  public  relations 
branch  in  the  office  of  the  Deputy 

TEMPERED  to  provide  full  voice 
for  morale-building  and  military 
defense  services,  wartime  needs  of 
the  nation  can  best  be  served 
through  private  operation  of  the 
country's  broadcasting  facilities. This  thesis  is  developed  in  a 
treatise.  Controlling  Broadcasting 
in  Wartime — A  Tentative  Public 
Policy,  by  Carl  Joachim  Friedrich, 
director  of  the  Radiobroadcasting 
Research  Project,  conducted  under 
a  Rockefeller  Foundation  grant  at 
Harvard  U's  Littauer  Center,  and 
Jeanette  Sayre,  his  research  asso- ciate. 

The  treatise,  and  another  on  The 
Development  of  the  Control  of  Ad- 
vertising  on  the  Air,  have  been 
printed  in  booklet  form  prior  to  re- 

lease in  Public  Policy,  publication 
of  the  Harvard  Graduate  School 
of  Public  Administration. 

Private  Operation 
According  to  the  Friedrich's  aca- demic analysis  of  the  broadcast 

situation  during  a  time  of  wartime 
crisis,  both  the  Government  and  the 
public  could  be  served  most  satis- 

factorily under  continuing  private 
operation  of  radio  facilities.  Al- 

though there  necessarily  would  be 
a  bigger  Government  finger  in  the 
pie,  possibly  through  vi^artime  news 
restrictions  and  tightening  of  con- 

trol over  international  broadcast 
activities,  a  cooperating  private  in- 

dustry could  at  once  maintain  the 
Constitutional  rights  of  freedom 
of  expression  and  at  the  same  time 
serve  the  government  in  the  na- 

tional defense  effort,  it  was  pointed out. 
Dr.  Friedrich  cited  four  basic 

factors  to  be  considered  in  de- 
termining how  radio  broadcasting 

should  be  operated  and  controlled 
during  a  war — military  needs,  with 
radio  an  important  weapon  in  the 
equipment  of  armed  forces;  morale- 
building;  national  defense  against 
espionage,  sabotage  and  similar 
activities;  the  task  of  maintaining 
goodwill  abroad,  particularly  in 
Latin  America. 

He  also  cited  three  major  alter- 
native suggestions  for  control — 

putting  the  entire  industry  under 
the  armed  forces;  taking  over  all 
broadcasting    activities    into  the 

Hams  and  WAR 

THE  War  Department  has 
announced  that  licensed  radio 
amateurs  will  be  given  the 

opportunity  of  communicat- 
ing with  its  network  control 

station,  WAR,  at  specified 
periods.  The  action  was  taken 
by  Army  communications  of- ficials to  train  amateurs  in 

Army  sending  and  receiving- style.  Frequencies  used  by 
WAR  will  be  4,025  and  13,- 320  kc. 

Chief  of  Staff.  At  present  there  is 
a  Radio  &  Pictorial  Section.  The 
units,  however,  will  be  separated, 
with  Mr.  Kirby  assigned  to  radio. 

Handling  all  radio  liaison  for 
the  Department  during  the  current 
period  of  non-involvement,  the  sec- 

tion will  seek  better  coordination 
of  relations  with  radio  in  fostering 
recruiting  and  in  keeping  the  public 
informed.  Program  originations  in 
army     cantonments,     writing  of 

Government  leaving  administra- 
tion to  a  civilian  director-general, 

as  was  done  with  railroads  during 
World  War  I;  leaving  the  general 
broadcasting  business  as  is,  but  sub- 

jecting it  to  a  measure  of  censor- 
ship, presumably  under  the  Army 

censorship  boaTd,  and  commandeer- 
ing as  much  time  as  may  be  re- 

quired for  government  purposes. 
The  article  pointed  out  that  al- 

though "the  legislation  now  in  force 
(Communications  Act  of  1934) 
leaves  it  entirely  up  to  the  Presi- 

dent to  go  as  far  as  he  wishes". 
Congress  "evidently  recoiled  from 
prejudging  what  might  be  the  pros 
and  cons  of  several  alternative 

schemes". Life  As  Usual 

"Listening  to  radio  has  become  a 
major  feature  of  our  folkways," 
Dr.  Friedrich  commented.  "Since 
morale  depends  in  part  upon  main- 

taining as  much  as  possible  of  the 
established  everyday  life,  this  cer- 

tainly would  suggest  going  on  with 
broadcasting  programs  much  in  the 
accustomed  manner.  No  doubt, 
ample  time  could  and  should  be  pro- 

vided for  the  Government,  national, 
state  and  local,  to  reach  the  citizen 
and  inform  him  about  what  is  go- 

ing on.  Who  should  develop  these 
programs  is  another  matter. 

"It  is  more  likely  to  prove  con- 
vincing, Americans  being  what  they 

are,  if  as  much  as  possible  in  the 
way  of  educational  and  informa- 

tional material  can  be  presented 
through  channels  not  obviously 
governmental  in  nature.  In  view  of 
the  fact  that  most  radio  program- 

ming is  at  present  being  paid  for 
by  advertisers,  either  directly  or  in- 

directly, there  is  no  good  reason 
why  this  large  expense  should  be 
added  to  the  Government's  already crowded  budgetary  requirements. 
The  extensive  cooperation  of  sta- 

tion owners  and  advertisers  with 
the  Government  in  the  present  na- 

tional defense  effort  points  to  the 
fact  that  in  a  national  emergency 
broadcasters  would  go  far  in  pro- 

ducing the  'morale-building'  pro- grams which  the  Government 
would  otherwise  have  to  originate 

itself." 

scripts  for  recruiting,  and  similar 
activities  will  be  cleared  through 
this  unit.  There  is  no  censorship 
aspect  involved.  Such  work,  if  any, 
would  fall  within  the  sphere  of  the 
military  intelligence  rather  than 
the  public  relations  branch. 

Diverse  Background 

It  is  expected  the  Radio  Section 
will  have  an  enlarged  staff  of  script 
writers,  as  well  as  contact  officers 
in  the  various  corps  areas.  Empha- 

sis will  be  placed  upon  keeping 

conscripted  "trainees"  in  touch 
with  home  activities  and  of  main- 

taining public  morale. 
Mr.  Kirby  was  selected  because 

of  his  familiarity  with  broadcast- 
ing "shop"  operations,  as  well  as 

his  military  background.  His  work 
with  the  NAB  during  the  last  two 
years  has  brought  him  in  intimate 
contact  with  religious,  educational, 
civic  and  women's  groups,  as  well 
as  the  public. 

At  34  Mr.  Kirby  has  been  public 
relations  director  of  NAB  since 
its  reorganization  in  1938.  Prior 
to  that  he  was  promotion  manager 
of  WSM,  Nashville,  and  of  its 
parent  National  Life  and  Accident 
Insurance  Co.  After  graduation 
from  VMI  in  1926,  he  joined  the 
staff  of  the  Baltimore  Sun,  and 
went  from  that  paper  to  advertis- 

ing agency  woik  in  Nashville,  join- 
ing C.  P.  Clark  Inc.  He  is  married 

and  has  a  two-year  old  daughter. 

CALL  LETTERS  assigned  to  recent 
new  station  grants  are :  WHLN,  Har- 

lan, Ky. ;  KSWO,  Lawton,  Okla. ; 
WKRO  Cairo,  111. ;  WRLC,  Toccoa, 
(la. ;  WMAW,  Worcester,  Mass. ; KPOW,  Powell,  Wyo. 

THOUGHTS  of  emerald-green  fair- 
ways buzz  through  the  head  of  A. 

E.  Joscelyn,  general  manager  of 
WBT,  Charlotte,  as  he  fondles  the 
$150  worth  of  golf  hooks  and  bag 
presented  to  him  as  a  Christmas 
surprise  by  the  WBT  staff.  Over- 

whelmed at  the  tribute.  Golfer 
Joscelyn  declared  he  was  the  proud- est boss  of  the  year. 

Private  Broadcasting  in  Time  of  War 

Is  Advised  as  Aid  to  Morale  of  Public 
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WITH  THESE 

STATIONS! 

Oldtime  Texans  "fanned"  their  gatlin'  guns  when 

they  wanted  to  cover  a  wide  field  in  a  hurry.  Today, 

quiclc-on-the-draw  advertisers  can  cover  363,551 

Texas  radio  homes  (35%  of  the  total  for  the  state) 

lightning  fast  ....  can  effectively  "fan"  strategic 
markets  from  the  Panhandle  to  the  Rio  Grande  Val- 

ley by  scheduling  these  four  must  stations: 

KGIIChmlo  KF  VO  nocK  KTSH KRGV 

Complete  data  on  these  stations  and  their  markets 

upon  request,  or  wil 

is  probably  already  in  your  file.  If  not,  it  will  be  sent  direct, 

be  furnished,  gladly,  by — 

HOWARD  H.  WILSON  COMPANY,  REPRESENTATIVE 

New  York  Chicago  Kansas  City  San  Francisco 
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Heaven,  to  Advertising  Men,  is  not  some 

nebulous,  misty  space  .  .  .  scattered  with 

angel-wings  and  harps.  Heaven  is  here  . . . 
and  now ...  fOfiflj. 

Heaven  is  where  the  Dollars  Qrow . 

Heaven  is  where  a  myriad  "Stars"  shine  so 
brightly,  through  day  and  night,  that  Sales 

drop  down  to  the  Business  Man's  lap  like 
Stardust  flung  by  a  million  comets. 

[Heaven  is  where  you  can  put  your  money 

I . .  and  get  returns . . .  not  alone  from  your 

own  star  •.  .  .  but  from  all  the  blazing  sky- 

jul  of  meteors  selected  by  hundreds  of 

other  advertisers,  just  as  determined  to 

shine  as  you. 

Heaven  ...  in  short 

NETWORK. 

is  the  NBC  RED 

For  the  RED  "Stars"  have  been  filling  the 

air-waves,  day  and  night,  since  the  first 

evening  of  radio.  Even  by  day,  their  light 

won't  grow  dim.  With  all  7  peak-popular 
daytime  programs  ...the  programs  women 

listen  to  most  ...  the  Red  keeps  drawing 

its  listeners  back.  They  are  afraid  of  miss- 

ing something  they  love. 

tertainers  . . .  musicians,  comedians,  news- 

casters, great  actors  ...  "names"  with  such 
glitter  that  NBC  RED  has  4  of  the  first  5 

CAB  rated  evening  programs ...  6  out  of 

the  first  10  ...  9  out  of  the  first  1 5.  Look 

at  it  another  way.  Of  the  first  15  leading 

nighttime  programs,  NBC  RED  has  Nos. 

1,2,4,5,8,10,11,12,15. 

So  naturally,  from  Sunday  through  Satui;-^ 

day . . .  the  nation  keeps  listening  . . .  keeps 

looking  to  RED  as  you'd  search  the 

Heavens  to  find  the  "Big  Dipper."  They 
know  NBC  RED  has  the  comets  .  .  .  the 

starlight  .  .  .  that  far-away  outshine  all 
other  networks. 

They  listen  .  .  .  and  golden  Stardust  falls 

into  your  basket  ("till"  to  youl)  .  .  . 
The  Stardust  of  Sales  .  .  .  not  alone  from 

yoMr  message  . . .  but  from  1 4  bright  years 

of  prestige  and  distinction  in  all  RED 

NETWORK  programs.  / 

This  national  audience  naturally  has  great 

confidence  in  what  the  RED  offers.  They 

listen  . . .  they  buy. 

/ 

Here,  indeed,  is  a  Heaven  for  any  adver- 
tiser. Why  not  take  a  piece,  for  yourself? 

By  night,  the  air  fairly  crackles  with  "star-  NATIONAL  BROADCASTING  COMPANY, 

light"  » . .  with  NBC  RED's  brilliant  en-     A  Radio  Corporation  of  America  Service. 

NBC 

NETWORK 

THE  NETWORK  MOST  PEOPLE 
LISTEN  TO  MOST 



All-Time  Record  in  Annual  Time  Sales 

Registered  in  1939  by  Major  Networks 
WITH  COMBINED  time  sales  for  the  Red  time  sales  for  December 

the  year  near  the  hundred  million  were  |3,786,901.  NBC-Blue  wound 
dollar  mark,  the  nationwide  net-  up  the  year  with  a  cumulative  total 
works  closed  their  books  in  1940  of  $10,707,678,  an  increase  of  23.9% 

registering  the  largest  time  sales  over  $8,643,618,  the  figure  for  1939. in    network   history.    Total    CBS,        Blue     billings     for  December 
NBC,  and  MBS  grosses  for  the  amounted  to  $1,122,972,  making  the 
year  amounted  to  a  record-break-  total  NBC  Blue  and  Red  billings 
ing  $96,455,603,  a  gain  of  16%  for  the  month  $4,909,873.  Cumula- 
over  the  1939  cumulative  total  of  tive  NBC  total  for  1940  reached 
$83,113,801.  the  peak  of  $50,663,000,  surpassing 

Not  only  was  a  record  established  the  1939  total  of  $45,244,354  by 
with  the  cumulative  total  for  1940,  12%. 
but  in  every  month  of  1940  each  .  Monthly  Time  Sales network  showed  an  increase  in  time 
sales  over  the  corresponding  month  %  Gain 

of  1939.  Ending  the  year  strongly,  '''' 
time  sales  for  December,  the  second  NBC-Red 
best    month    of    the    year,    were  jan.   $3,496,393      8.9%  $3,2ii,i6i 
$9,306,845,     up     14.5%     from     the  Feb.    3.226.983       8.5  2,975.258 

$8,126,601  total  for  December  1939  March  3.338,440      1.2  3.297.992 Radio   activities   of   the   political  May   3,216.940      6.3  3,025.538 
parties    in    October    swelled    the  June    2,919.405      5.8  2,759.917 

billings  for  that  month  to  the  high-   j»|  2'7i3.798 est  of  the  year,  while  the  time  sales  sept.   3,132,005    13.9  2,750.688 
in  August  were  the  lowest  of  any  Oct.    3.842,195    11.5  3,446.134 
Tnnn1->i  m  1  P4n  Nov.    3.653.135       7.4  3.402.370 montn  in  iy4U.   3,786,901    11.4  3,400,383 

Upward  Trends  NBC-Blue 

Canadians  Study 

Convention  Plans 

CAB  to  Take  Up  Proposal  to 
Name  a  Paid  President 

By  JAMES  MONTAGNES 
DIRECTORS  of  the  Canadian 
Assn.  of  Broadcasters  will  meet 
Jan.  19  at  the  Mount  Royal  Hotel, 
Montreal,  to  complete  the  agenda 
for  the  seventh  annual  CAB  con- 

vention starting  the  following  day. 
Most  important  first  day  item  on 
the  agenda  is  the  question  of  ap- 

pointing a  permanent  paid  presi- 
dent. 

It  is  understood  some  persons 
have  been  approached  on  their 
availability  for  the  post,  but  their 
names  could  not  be  learned. 

News  Regulation 

When  the  convention  opens, 
broadcasters  will  have  followed  for 
nearly  three  weeks  the  new  news- 

cast regulations  and  will  be  in  a 
position  to  air  their  views  on  this 
subject,  the  outstanding  Dominion 
broadcasting  controversy  of  the 
past  year.  Copyright  problems  and 
the  entrance  of  BMI  (Canada)  into 
the  Canadian  picture  will  be  dis- 

cussed. Incidentally  it  is  learned 
that  Sidney  Kaye,  BMI  counsel,  is 
to  be  in  Ottawa  Feb.  12  for  the 
Canadian  Copyright  Appeal  Board 
hearings. 
Among  entertainments  planned 

for  the  convention  will  be  a  pre- 
convention  reception  Jan.  19  at  the 
Mount  Royal  Hotel  by  All-Canada 
Radio  Facilities,  following  a  meet- 

ing of  all  the  stations  represented 
by  All-Canada. 

Haskins  Serial  Extended 
HASKINS  BROS.  &  Co.,  Omaha 
(Spark  soap)  on  Jan.  20  will 
increase  to  six  the  list  of  Midwest- 

ern stations  carrying  its  tran- 
scribed Sparks  of  Frievdship  dra- 

matic serial,  five  times  a  week. 
Stations  are  KSTP,  St.  Paul; 
WEAU,  Eau  Claire,  Wis.;  KRNT, 
Des  Moines;  WMT,  Cedar  Rapids; 
WNAX,  Yankton;  WOW,  Omaha. 
The  program  is  being  transcribed 
by  Photo  &  Sound,  San  Francisco. 
Agency  is  Sidney  Garfinkel  Adv. 
Agency,  San  Francisco. 

NATIONAL  Advertising  Agency  Net- 
work will  hold  its  10th  annual  conven- 

tion at  the  Palmer  House,  Chicago. 
May  28-30. 

CBS  led  the  year-end  statistics 
with  a  cumulative  total  for  1940  of 
$41,025,549,  an  increase  of  18.8% 
over  $34,539,665,  the  corresponding 
figure  for  1939,  while  CBS  time 
sales  for  the  month  of  December 
were  $3,819,898.  MBS  continued  its 
upward  trend  in  time  sales,  ending 
1940  with  a  cumulative  total  of 
$4,767,054,  or  34.3%  over  the  1939 
gross  which  was  $3,329,782,  while 
the  billings  for  December  amounted 
to  $576,983. 

In  the  best  year  of  its  history, 
NBC  total  time  sales  amounted  to 
more  than  $50,000,000.  NBC-Red 
billings  of  $39,955,332  for  1940  rep- 

resented a  gain  of  9.2%  over  the 
$36,600,736  grossed  in  1939,  while 

Quite  Alive 
PAUL  CONLAN,  Hollywood 
writer  of  the  NBC  Signal 
Carnival,  sponsored  by  Sig- 

nal Oil  Co.  completely  sound 
in  body  and  limb,  had  a  fran- 

tic time  during  Christmas 
week,  trying  to  convince 
friends  that  published  reports 
of  his  death,  by  a  hit-and-run 
driver,  were  erroneous.  The 
mistaken  identity  brought  an 
embarrassing  avalanche  of 
consolation  messages  to  Mrs. 
Conlan. 

Jan.                    908,815  10.5  822,730 
Feb.                     905.101  17.0  773.437 
March                  965.904  10.7  872.860 
April                   912.833  34.0  681,413 
May                     817.682  20.9  676,564 
June                   722.695  16.1  622,487 
July                     688.536  20.8  569,757 
August                 665,924  15.9  574,644 
Sept.                   747,774  32.4  564,619 
Oct.                   1,203.499  55.7  773,119 
Nov.                  1,045,943  25.6  832.614 
Dec.                   1,122,972  27.7  879,365 

CBS 
Jan.                  3,575,946  34.2  2,674,057 
Feb.                   3,330,627  31.0  2,541,542 
March               3,513,170  20.1  2,925,684 
April                 3,322,689  16.4  2,854,026 
May                  3,570,727  15.3  3,097,484 
June                 3,144,213  9.9  2,860,180 
July                  3,071,398  32.8  2,311,953 
August              2,875.657  22.8  2,341,636 
Sept.                3,109,863  21.3  2,563,132 
Oct.                   4,001,492  18.9  3,366,654 
Nov.                   3.689.778  6.2  3.474,163 
Dec.                  3,819,989  8.2  3,529.154 

MBS 
Jan.                     317.729  0.8  315,078 
Feb.                     337.649  22.1  276,605 
March                  390,813  27.3  306.976 
April                   363,468  38.4  262,626 
May                     322,186  37.2  234,764 
June                   299,478  31.2  228.186 
July                     235,182  8.6  216,853 
August                227,865  10.9  205.410 
Sept.                   283,463  34.6  210,589 
Oct.                     784,676  83.0  428.221 
Nov.                      627.562  91.9  327.045 
Dec.                     576,983  81.6  317.699 

KVSO,  Ardmore,  Okla.,  on  Jan.  1 
joined  the  Oklahoma  Network,  the 
same  date  it  joined  NBC-Blue  along 
with  KADA,  Ada;  KCRC,  Enid; 
KBIX,  Muskogee;  KTOK,  Oklahoma 
City;  KGFF,  Shawnee;  KOME, Tulsa. 

Few  Continuities 

Disputed  by  FTC 
Minor  Proportion  Set  Aside 
For  Further  Investigation 

A  DECLINE  in  questionable 
claims  in  radio  advertising  is  in- 

dicated in  a  comparison  of  1939 
and  1940  figures  on  the  advertising 
studios  of  the  Radio  &  Periodical 
Division  of  the  Federal  Trade  Com- mission. 

During  the  last  half  of  the  1940 
calendar  year  the  Division  ex- 

amined 402,434  commercial  con- tinuities obtained  from  broadcast 
stations  and  networks,  of  which 
only  10,260  were  marked  for 
further  investigation,  the  FCC 
stated  Jan.  10  to  Broadcasting. 
During  the  comparable  period  end- 

ing Dec.  31,  1939,  328,127  con- tinuities were  examined  and  10,508 
set  aside  for  further  scrutiny,  it 
was  stated. 

Scripts  Surveyed 
These  figures  relate  only  to  the 

initiation  of  inquiry  and  do  not 
necessarily  represent  any  final  ad- 

verse action  by  the  FTC,  PGad  B. 
Morehouse,  director  of  the  Radio  & 
Periodical  Division,  explained.  Ac- 

tual FTC  proceedings  on  basis  of  the 
cited  continuities  probably  run  well 
under  this  figure.  In  these  studies 
the  FTC  takes  the  position  that 
it  is  not  dictating  what  an  adver- 

tiser shall  say,  but  rather  indicating 
what  he  may  not  say  under  the  law. 

Statistics  on  the  Division's  con- tinuous survey  of  published  and 
broadcast  advertising  matter,  for 
the  fiscal  year  running  from  July 
1,  1939,  to  June  30,  1940,  were 
presented  in  detail  Jan.  3  in  the 
annual  report  of  the  FTC.  Accord- 

ing to  the  report,  the  Radio  & 
Periodical  Division  during  the  fiscal 
year  received  759,595  copies  of  com- 

mercial radio  continuities,  includ- 
ing transcriptions,  comprising 

1,072,537  pages  of  individual  sta- tion script  and  445,700  pages  of 

network  script.  The  Division's  staff 
read  and  marked  684,911  continu- 

ities, of  which  22,556  were  marked 
for  further  study  "as  containing 
representations  that  might  be  false 
or  misleading",  the  report  stated. 
An  analysis  of  all  advertising 

cited  as  questionable  shows  that 
food,  drugs,  devices  and  cosmetics 
accounted  for  59.7%  of  the  cases 
given  legal  review  during  the  fiscal 
year — drugs  accounting  for  33.4%, 
food  11.2%,  cosmetics  12.8%,  de- 

vices 2.3%.  Other  products  classi- 
fied were:  Specialty  and  novelty 

goods,  11.2%;  automobile,  radio, 
refrigerator  and  other  equipment 
lines,  4.9%;  home  study  courses, 
2.87c;  tobacco  products,  1.2%;  gas- oline and  lubricants,  1.6%;  poultry 
and  livestock  supplies  and  equip- 

ment, 2%;  miscellaneous,  16.6%. 
According  to  the  report,  743  radio 
and  periodical  cases  were  pending 
July  1,  1939,  and  979  on  June  30, 1940. 

Molly's  Line  Preferred 
"TAIN'T  FUNNY,  McGee,"  punch 
line  of  the  Fibber  McOee  &  Molly 
program,  was  tabbed  the  most  popular 
expression  of  the  past  year  in  a  sur- vey taken  among  the  50,000  youthful 
members  of  the  Police  Athletic  League 
of  Greater  New  York  by  the  officials 
of  the  boys'  recreational  club  to  find the  most  used  catch  phrases  of  the 
past  12  months. 

THEY  held  a  staff  jjai  ty  recently  at  KOA,  Denver,  and  enough  to  get  a  photo  taken  for  posterity.  In  the  sec- 
51  gathered  in  the  Client's  Audition  Room  to  join  the  ond  row  center  is  Manager  Lloyd  E.  Yoder,  who  is festivities.   The   KOAns   abandoned   their  fun  long     smiling  with  satisfaction  as  he  fetes  the  staff. 
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WESTINGHOVSE   RADIO  STATIONS 

MGiO  WALNUT  S  T  R  E  E  T  '  P  H  M  L  A  n  E  JL  P  H I A 

January  7,  19/^1 

Mr.  Sol  Taishoff,  Editor 
BROADCASTING 

National  Press  Building 
Washington,  D.  C, 

Dear  Sol: 

I  shouldn' t  like  to  let  the  occasion  of  your  "going  weekly"  pass 
without  extending  my  personal  congratulations  and  those  of  the 
entire  Westinghouse  Radio  Stations  personnel. 

Seeing  your  magazine  take  this  big  step  forward  makes  me  realize 
once  again  that  this  radio  business  moves  with  Paul  Bunyan  strides. 
It  seems  but  a  few  years  ago  that  Westinghouse  was  fussing  around 
with  crude,  experimental  tubes  and  antennas.     Then  came  KDKA  and  a 
myriad  of  radio  stations  throughout  the  country.      Ovir  own  group 

grew,  with  KYW  in  Philadelphia,  WBZ  &  WBZA  in  Boston  and  Spring- 
field, and  WOWO-WGL  in  Fort  Wayne,  not  to  mention  the  short  wave 

department. 

Fortunately,  Sol,  the  radio  industry  has  grown  two  ways  —  in  size 
and  in  quality.      I  like  to  think  that  you  and  all  of  us  have  played 
a  part  in  that  growth.      I  hope  we  shall  continue  to  carry  our  share 

of  the  responsibility  for  better  radio  —  and  carry  it  well. 

Once  again,  our  heartiest  congratulations  to  you  and  your  staff  for 
a  bigger  and  better  BROADCASTING! 

Walter  Evans 
Vice  President 

WE:EL 

WESTiNGUOVSE    -    THE     OLDEST    X  A  M  E     IX  BHOABCASTM2VG 
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Las  Vegas  Group 

Abandons  Permit 

Two  in  One  Town  Too  Many; 
76  New  Grants  Last  Year 

ANOTHER  of  the  new  stations  au- 
thorized during  1940  "gave  up  the 

ghost"  in  early  January  because  of 
a  conviction  on  the  part  of  the  con- 

struction permit  holders  that  it 
would  not  be  economically  feasible 
to  build  and  operate  it.  The  station 
is  KFUN,  Las  Vegas,  Nev.,  for 
which  a  CP  for  100  watts  night 
and  250  day  on  1420  kc.  was  issued 
by  the  FCC  last  June  5,  the  same 
day  the  Commission  granted  a  sta- 

tion of  similar  power  in  the  same 
community— KENO  on  1370  kc. 

The  Las  Vegas  Broadcasting  Co. 
Inc.,  of  which  Ernest  Thwaites  Jr. 
was  chief  stockholder,  voluntarily 
surrendered  the  construction  per- 

mit and  informed  the  Commission 
that  it  was  "no  use"  to  install  the 
station  since  the  community  could 
not  support  two  outlets.  KENO, 
owned  by  a  partnership  consisting 
of  Maxwell  Kelch,  George  Penn 
Foster  and  Calvert  Charles  Apple- 
gate,  got  a  head  start  on  KFUN 
by  going  on  the  air  last  September. 

This  is  the  second  instance  dur- 
ing the  last  year  of  two  new  locals 

being  authorized  in  the  same  small 
community  under  the  new  "sur- 

vival of  the  fittest"  theory  of  Com- mission grants  expounded  in  the 
Sanders-Dubuque  case,  with  one 
surrendering  its  CP  because  of  be- 

lieved inability  to  stand  the  eco- 
nomic strain.  The  other  case  in- 
volved two  new  local  stations  in 

Salisbury,  Md.  granted  April  13. 
One  (WBOC)  went  on  the  air  in 
September,  and  the  other  (WMVD) 
gave  up  and  turned  in  its  permit 
[Broadcasting,  June  1,  1940]. 

Two  More  On  The  Air 
With  the  surrender  of  the  KFUN 

construction  permit,  the  total  num- 
ber of  new  station  grants  during 

1940  was  76,  still  a  record  [see 
Jan.  1  Broadcasting  for  complete 
list].  Of  these,  35  were  already  in 
operation  by  Jan.  1,  1941,  two  more 
having  gone  on  the  air  as  the  year 
drew  to  an  end — WTCM,  Traverse 
City,  Mich.,  and  KODL,  The  Dalles, 
Ore. 
WTCM  operates  with  250  watts 

on  1370  kc.  Its  officers  and  stock- 
holders  are  Lester  E.  Bied- 

erman, chief  engineer  of  WTEL, 
Philadelphia,  president,  30%;  Wil- 

liam H.  Kiker  Jr.,  also  of  the 
WTEL  technical  staff,  vice-presi- 

dent, 161/2%;  Drew  McClay,  WTEL 
operator,  secretary-treasurer,  15%; 
Fred  H.  Zierle,  Philadelphia, 
161/2%;  Edward  S.  Biederman,  De- 

troit, 22%. 
KODL  operates  with  100  watts 

night  and  250  day  on  1200  kc. 
President  and  50%  stockholder  is 
V.  B.  Kenworthy,  formerly  with 
KSLM,  Salem,  Ore.  T.  M.  Hicks, 
president  of  the  Salem  Abstract 
Co.,  and  Eva  0.  Hicks  each  owns 
25%  of  the  stock. 

LOAN  FIRM  ON  SIX  DAYS  A  WEEK 

Third  Largest  Association  in  Country  Finds  Radio  Brings 

-Customers  and  Builds  Good-Will- 

RADIO  advertising  as  described 
and  analyzed  in  a  five-panel  exhibit 
that  also  carried  newspaper,  mag- 

azine, farm  journal  and  other 
forms  of  promotion,  helped  the 
Minnesota  Federal  Savings  &  Loan 
Assn.,  Minneapolis  and  St.  Paul, 
capture  first  prize  for  the  second 
successful  year  in  the  nationwide 
advertising  contest  of  the  United 
States  Savings  &  Loan  League  at 
its  48th  annual  convention  held  in 
Chicago  recently. 

The  prize,  a  bronze  trophy,  was 
in  the  Group  I  competition  among 
the  largest  associations  ($8,000,000 
or  more)  in  the  country.  Minnesota 
Federal,  third  largest  Federal  as- 

sociation in  America,  has  assets  of 
more  than  $20,000,000. 

Six  Days  a  Week 
Two  radio  programs,  covering 

six  days  each  week,  are  on  the  air 
regularly  for  Minnesota  Federal. 
Saturday  is  the  only  day  the  asso- 

ciation is  off  the  air.  The  advertis- 
ing panel  shows  actual  script  in  use 

on  the  two  shows,  talent  appearing 
in  the  programs,  pictures  of  studio 
audiences  attracted  to  the  broad- 

casts, and  graphs  in  color  showing 
pattern  and  contents  of  each  pro- 

gram. One  of  the  programs.  For  the 
Ladies,  is  presented  Monday 
through  Friday.  It  is  a  15-minute 
spot  at  1:45  p.m.  with  Mary  Proal 
Lindeke  interviewing  guests,  or 
handling  the  entire  program  as  a 
commentator.  The  station  is  WTCN. 

Three  days  a  week  it  originates 
in  the  women's  lounge  in  the  home office  of  Minnesota  Federal  in  St. 
Paul.  The  other  two  days  of  the 
week  it  comes  from  a  special  studio 
in  the  Young-Quinlan  Department 
store  in  Minneapolis.  There  is  a 
studio  audience  for  each  broadcast, 
frequently  the  hostess  carrying  not 
only  a  "Quiet  Please"  sign,  but  also 
one  reading  "Standing  Room 

Only". 

Radio's  Young  Men  Honored 
FULTON  LEWIS  jr.,  MBS  Washing- 

ton commentator,  Bing  Crosby  and 
Arch  Oboler,  the  radio  playwright,  are 
listed  among  the  10  Outstanding 
Young  Men  of  1940  picked  by  Dur- 
ward  Howe,  editor  of  the  biographical 
dictionary  American's  Young  Men. Others  named  were  Rep.  Martin  Dies, 
Jack  Frye,  Dr.  Guy  G.  Suits.  Col. 
Charles  Lindbergh,  Mark  Stanley, 
Oren  Root  and  Dr.  George  Gallup. 

Minnesota  Federal  also  is  the 
Twin  Cities  sponsor  of  The  Show 
of  the  Week,  a  Sunday  MBS  pro- 

gram out  of  New  York  City.  It  has 
been  presented  on  WLOL  since 
Sept.  29.  The  local  participation 
comes  via  the  commercials  drifted 
in  by  the  local  announcer  over 
faded  instrumental  numbers. 

Easy  Commercials 

Minnesota  Federal's  commercials 
are  noted  for  their  brevity.  In  For 
the  Ladies  there  are  only  two  an- 

nouncements, one  at  the  opening, 
the  other  at  the  close.  The  open- 

ing announcement  identifies  the 
program,  tells  who  the  sponsor  is, 
and  introduces  Mary  Proal  Lin- 

deke. There  is  no  "middle"  com- mercial. The  closing  announcement 
carries  the  slogan  of  Minnesota 
Federal,  any  special  or  timely  word 
from  the  sponsors,  and  states  when 
the  next  program  will  be  presented. 
The  total  time  required  for  both 
opening  and  closing  is  not  more 
than  1  minute,  30  seconds.  The 
program  has  been  on  the  air  more 
than  two  years. 

In  The  Show  of  the  Week,  the 
opening  local  announcement,  30  sec- 

onds in  length,  is  for  identifica- 
tion purposes  only.  There  are  two 

inside  commercials,  each  about  75 
seconds  long.  TTie  closing  is  30  sec- 

onds. The  total  time  consumed  by 
the  local  announcer  is  not  more 
than  3  minutes  30  seconds. 

In  addition  to  building  popularity 

and  good-will,  the  "results"  score 
card  shows  that  243  accounts  (sav- 

ings funds)  totaling  $139,271  have 
been  specifically  credited  to  radio 
during  the  past  12  months. 
The  figures  were  supplied  by 

Vern  C.  Soash,  savings  department 
manager  of  Minnesota  Federal, 
tinder  whose  direction  the  display 
was  prepared  for  exhibition.  The 
five-panel  exhibit  after  showings  in 
Chicago,  St.  Paul  and  in  Minneapo- 

lis (the  second  week  in  December), 
will  be  available  for  display  else- 

where. Minnesota  Federal  radio  is 
placed  by  Luther  Weaver  &  Associ- 

ates, Twin  Cities  agency  special- 
izing in  radio. 

'Pot  o'  Gold'  Program 

For  New  York  Is  Begun 

LEWIS-HOWE  Co.,  St.  Louis 
(Tums),  on  Jan.  8  started  a  New 
York  City  Pot  o'  Gold  program, 
broadcast  simultaneously  on  three 
New  York  stations,  WHN,  WMCA, 
and  WNEW.  Program,  which  is 
heard  Wednesdays  at  8:30-9  p.m., 

and  features  Tommy  Tucker's  or- chestra with  Rush  Hughes  as  m.c, 
originates  from  the  studios  of 
WMCA  and  is  piped  to  the  other two  stations. 

Decision  to  present  a  New  York 
Pot  o'  Gold  program,  patterned 

after  the  sponsor's  network  show 
of  the  same  name  broadcast  Thurs- 

days on  the  NBC-Blue,  was  based 
on  the  large  concentration  of  tele- 

phones in  the  metropolitan  area 
and  the  relatively  few  winners 
from  the  area  on  the  network  pro- 

gram. Stack-Goble,  New  York,  is agency.  , 

RAYMOND  GRAM  SWING,  MBS 
commentator,  has  signed  an  agreement 
with  Columbia  News  Service  to  write 
a  weekly  1,000-word  column  to  be 
syndicated  throughout  the  British  Em- 

pire and  South  America. 

IRNA  Continues  Active, 

Favors  Monopoly  Brief 
THAT  Independent  Radio  Network Affiliates  is  a  going  concern,  and 
suffered  no  adverse  effects  from  the 

position  taken  in  the  FCC  network 
monopoly  investigation  by  vigor- 

ously denouncing  the  FCC  Commit- 
tee's report,  was  reflected  in  an  an- 

nouncement Jan.  2  by  the  organi- zation to  its  membership. 

During  1940,  113  stations  paid into  IRNA  a  total  of  nearly  $8,000 

in  dues,  with  the  organization  at 

present  having  a  balance  of  up- 
wards of  $5,000.  Replies  received from  a  substantial  majority  of 

these  stations  approved  the  IRNA 
position  on  the  monopoly  report  and 

only  one  station  has  sent  in  a  for- mal resignation  from  IRNA,  based 
on  the  brief  filed  with  the  FCC,  it 
was  reported. 

The  IRNA  executive  committee, 
in  meetings  in  New  York  last 
month,  unanimously  approved  the 
briefs  and  arguments  presented  for 
IRNA  at  the  FCC  by  Paul  M.  Se- 

gal, counsel,  and  Samuel  R.  Rosen- baum,  IRNA  chairman. 

Bunte  Renews 
BUNTE  BROTHERS,  Chicago 

(Candy),  on  Dec.  30  renewed  for 13  weeks  its  varying  schedule  of 
news,  participations,  spots,  sports 
and  local  shows  on  eight  stations. 
Stations  are  WBBM,  Chicago; 
WHO,  Des  Moines;  WJR,  Detroit; 
KMBC,  Kansas  City;  KSD,  St. 
Louis;  KFAB,  Lincoln,  Neb.;  KOIL, 
Omaha;  WLW,  Cincinnati.  Firm has  added  a  13-week  test  campaign 
of  six  announcements  weekly  on 

XEAW,  Reynosa,  Mexico.  Presba, 
Fellers  &  Presba,  Chicago,  placed 
the  business. 

Land  O'Lakes  Series 
LAND  O'LAKES  CREAMERIES, 

Minneapolis  (dairy  products),  for- 
mer user  of  transcribed  radio  pro- 

grams, on  Jan.  15  starts  a  thrice- 
weekly  ten-minute  program  featur- 

ing Edgar  A.  Guest,  poet-philoso- pher and  Eddie  Howard,  singer,  on 
20  NBC-Blue  stations.  Contract  is 
for  39  weeks.  Agency  is  Campbell- Mithun,  Minneapolis. 

THE  BMI  HIT,  "Practice  Makes  Per- 
fect," has  been  adopted  by  a  Los  An- 
geles trade  school,  which  plays  the 

tune  regularly  on  its  loudspeaker  and uses  the  title  as  the  school  motto. 
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T AKE  all  your  dreams  of  what  a  good  market  should  be  like.  Roll  them 

all  together  and  you'll  have  a  perfect  picture  of  Connecticut  and  the  rest  of 

Southern  New  England — the  richest  market  in  the  whole  United  States. 

The  facts  and  figures  prove  it. 

For  example,  factory  man-hours  have  jumped  30%  within  a  year;  the  per 

family  effective  annual  buying  income  is  39%  above  the  national  average; 

sales  of  new  automobiles  are  up  48%.  The  people  of  this  rich  industrial 

area  have  more  money  to  spend  for  whatever  you  want  to  sell. 

WTIC  can  bring  your  product  to  the  attention  of  these  people  with  a  wel- 

come and  familiar  voice — with  the  impact  of  50,000  Watts  and  the  au- 

thority of  more  than  15  years  distinguished  service  as  the  favorite  station  of 

this  prosperous  Southern  New  England  area. 

No,  sir.  You  couldn't  wish  for  a  better  market — 
or  a  better  means  of  reaching  it. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network 

Representafives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 

BROADCASTING  •  Broadcast  Advertising January  13,  1941  •  Page  33 

-9^ 



This  is  the  typical  50-HG  installation  of  seven  cubicles  placed  side  by 

side  to  form  a  single  attractive  unit.  WKBW's  new  50-kw  transmitter 
will  consist  of  nine  cubicles,  arranged  in  line.  The  two  additional 

cubicles  house  the  rectifier  and  antenna  phasing  equipment. 

W^stinghouse 



GOES  TO WATTS 

...selects  Westinghouse  50-HG  for  iidelityr 

economy  and  reliability  oi  transmission 

Soon  ten  million  listeners,  from  Maine  to  South 

Carolina,  will  be  within  range  of  Station  WKBW. 

Present  listeners  in  the  densely  populated  area  of 

Western  New  York,  Western  Pennsylvania,  and 

Eastern  Ohio,  will  welcome  the  increased  signal 

strength,  the  new  high  quality  of  transmission. 

?S?e/a
-- 
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National  and  local  advertisers,  eilike,  will  wel- 

come the  added  power  of  this  Buffalo  station. 

This  is  the  third  station  receiving  a  50-kw  con- 

struction permit  since  January  1,  1940,  which  has 

selected  the  Westinghouse  50-HG  Transmitter. 

Only  four  such  construction  permits  were  grant- 

ed in  this  period. 

That  these  three  stations  have  each  chosen  the 

Westinghouse  Transmitter  is  more  than  a  coinci- 

dence. For  here  is  a  transmitter  that  is  the  last 

word — in  economy,  convenience  of  operation, 

fidelity  and  reliability. 

This  transmitter  is  designed  on  the  basis  of  ex- 

perience gained  in  actually  operating  radio 

stations — Westinghouse  owns  and  operates  the 

first,  as  well  as  several  of  the  most  powerful,  radio 

broadcasting  stations. 

It  is  built  by  craftsmen  who  have  been  manufac- 

turing radio  equipment  since  the  earliest  days  of 

broadcasting. 

It  is  backed  by  the  ONLY  company  that  manu- 

factures, under  its  own  name  and  own  respon- 

sibility, ALL  equipment  needed  for  complete 

radio  transmitting  station  operation. 

J-08031 

Broadcast  Equipment 



White  Pondering 

Inquiry  Proposal 

FISH  made  of  flowers  decorated  the  Old  Salt's  Fish  Fry  held  by  WTOC, 
Savannah,  Ga.,  with  500  sportsmen  and  civic  leaders  present.  Gathered 
around  the  floral  gem  are:  Front  row  (1  to  r),  Windy  Herrin,  sports 
announcer;  Rep.  Frank  A.  McNall;  Rep.  Hugh  Peterson;  Secretary  of 
State  John  B.  Wilson;  E.  M.  Lipscomb,  Old  Salt  script  writer;  W.  T. 
Knight  Jr.,  WTOC  president:  in  back  row,  Ben  Williams,  the  Old  Salt; 
Bill  Smart,  production  manager;  Charles  N.  Elliott,  Georgia  wild  life 
director;  Fred  Pf abler,  program  director. 

Tobey  Reintroduces  Proposal 
For  Senate  Investigation 

CONTINUING  Congressional  sen- 
timent looking  toward  an  investi- 
gation of  the  FCC  and  the  radio 

industry  became  evident  Jan.  6 — 
second  day  of  the  77th  Congress — 
when  Senator  Tobey  (R-N.H.)  in- 

troduced a  counterpart  of  his  Au- 
gust, 1939,  resolution  calling  for 

a  far-reaching  radio  study  by  the 
Senate  Interstate  Commerce  Com- 

mittee [Broadcasting,  Sept.  1, 
1939].  In  another  Senate  quarter, 
although  Senator  White  (R-Me.) 
has  been  engrossed  in  a  legislative 
study  of  communications,  he  does 
not  expect  to  introduce  a  resolu- 

tion for  a  thorough-going  investiga- 
tion of  the  communications  regula- 
tory scene  in  the  immediate  future. 

Senator  White  told  Broadcast- 
ing, Jan.  9  that  emergency  legis- 
lative matters  probably  would  make 

it  desirable  for  him  to  forego 
prompt  introduction  of  his  pro- 

posed bill  [Broadcasting,  Jan.  1]. 
Senator  White  plans  to  confer  with 
Chairman  Wheeler  (D-Mont.)  of 
the  Senate  Interstate  Commerce 
Committee,  in  which  radio  legisla- 

tion originates,  prior  to  introducing 
his  resolution,  now  in  preliminary 
draft  form. 

Ponders  Resolution 

Senator  White  has  in  mind  a 
resolution  calling  for  a  "fact  find- 

ing study"  of  communications  reg- 
ulation, with  emphasis  on  broad- 
casting aspects.  He  was  impelled 

to  proceed  in  this  way  because  of 
I  the  FCC's  two-year-old  inquiry  into 

network  monopoly  aspects  of  broad- 
casting and  because  of  the  appar- 

ent eff'ort  of  an  FCC  majority  to 
invade  business  phases  of  broad- 

casting in  a  manner  presumably 
not  contemplated  by  the  Communi- 

cations Act  of  1934. 

WHEELER  SEEKim 

SPEECH  TIME  DATA 

AN  INDICATION  that  Senator 
Wheeler  (D-Mont.),  of  the  Inter- 

state Commerce  Committee,  again 
is  inquiring  into  the  question  of  giv- 

ing equal  facilities  to  opposing 
speakers  on  controversial  issues 
was  given  Jan.  7  with  the  dispatch- 

ing of  a  letter  by  the  Senator  to 
President  Niles  Trammell  of  NBC. 

Asking  Mr.  Trammell  for  de- 
tailed information  on  the  number 

More  Corn 

EXPANDED  from  the  sta- 
tion's Studio  A  to  the  lobby 

of  Hotel  Fort  Des  Moines, 
the  fourth  annual  WHO  Corn 
Festival,  conducted  by  WHO, 
Des  Moines,  drew  791  entries 
from  166  exhibitors  this  year, 
with  11  States  and  Ontario, 
Canada,  represented.  Don 
Radda,  farmer  of  Washing- 

ton, la.,  won  sweepstakes 
honors  with  150  points, 
among  other  items  exhibiting 
the  longest  ear  of  corn  in  the 
Festival — 16%  inches.  Radda 
also  was  winner  of  WHO's tall  corn  contest  last  sum- 

mer, with  a  stalk  19  feet  8% inches  high. 

FCC  REQUESTS  DATA 

Time-Sales  Figures  Must  Be 
'  Sent  by  Jan.  1 5  

TO  ENABLE  it  to  gauge  1940  time 
sales  for  the  broadcasting  industry, 
the  FCC  has  dispatched  to  all  sta- 

tions a  single  sheet  questionnaire 
covering  analysis  of  station  broad- 

cast revenues.  The  schedule  must  be 
executed  and  signed  in  duplicate 
with  the  FCC  as  soon  as  practica- 

ble. The  Commission  requested  all 
responses  not  later  than  Jan.  15. 

The  schedule,  a  part  of  the  FCC's annual  financial  analysis  of  the 
Broadcasting  industry,  is  sent  out 
in  advance  of  the  all-inclusive  ques- 

tionnaire. Each  standard  broadcast 
station  is  asked  to  file  a  separate 
return  as  of  the  close  of  business 
Dec.  31,  irrespective  of  group 
ownership  or  operation.  Stations 
whose  total  revenues  for  the  year 
was  less  than  $25,000  are  required 
only  to  insert  the  total  amount  of 
revenue  for  the  year,  rather  than  a breakdown. 

Mile  O'  Dimes  Campaign 
Includes  48  Stations 

In  All  Parts  of  Nation 

FORTY  -  EIGHT  stations,  from 
New  York  to  San  Francisco,  up  to 
Jan.  10  had  signified  their  inten- 

tion of  sponsoring  "Mile  0'  Dimes" campaigns  in  connection  with  the 
celebration  of  the  President's  Birth- 

day for  the  National  Foundation 
for  Infantile  Paralysis,  according 
to  Charles  C.  Barry,  director  of 
the  "Mile  0'  Dimes"  section  of  the 
drive. 

Barry,  on  leave  of  absence  as 
night  supervisor  of  NBC  in  Wash- 

ington, has  been  on  tour  for  the 
last  two  months  arranging  details 
for  radio  participation  in  the  drive. 
Barry  was  selected  by  George  Al- 

len, former  District  Commissioner 
and  now  national  chairman  of 
"Mile  0'  Dimes",  after  he  had  suc- 

cessfully directed  two  similar  cam- 
paigns for  the  Washington  NBC 

stations,  WRC-WMAL. 
The  cities,  stations  and  station 

directors  of  the  campaign,  where 
designated,  follow: 
Chicago— WENR.  WLS,  WMAQ ;  Harry 

Kopf. 
St.  Louis — KMOX ;  Merle  S.  Jones. 
Tulsa — KTUL;  William  C.  Gillespie. 
Oklahoma  City — KOMA  ;  Neal  Barrett. 
Denver — KOA  ;  Don  F.  Martin. 
Jersey  City— WATT ;  Walter  KeUy. 
New  York — WEAF,  WJZ  ;  Clay  Morgan. 
Pittsburgh  —  KDKA,    WCAE,  WWSN, 

KQV,  WJAS. Toledo— WSPD. 
Columbus— WCOL,  WBNS,  WHKC. 
Cleveland— WHK,    WCLE ;   H.    K.  Car- 

penter. 
Hartford — ^WTIC  ;  J.  F.  Clancy. 
Detroit— WXYZ  ;  H.  Allen  Campbell. 
Jackson,  Miss.— WJDX ;  Wiley  P.  Har- 

ris. Fargo — WDAY. 
Philadelphia  —  KYW,  WCAU.  WIP, 

WDAS,  WHAT,  WPEN,  WTEL,  WIBG. 
Richmond,  Va. — WMBG. 
Shreveport— KRMD,  KTBS,  KWKH. 
New  Orleans— WDSU,  WWL,  WSMB, 

WNOE,  WJBW. 
Baltimore — WBAL  ;  Harold  Burke. 
San  Francisco— KGO,  KPO ;  A.  E.  Nel- 

son. Washington— WRC-WMAL ;  Carleton  D. Smith. 
Milwaukee — WTMJ  ;  L.  W.  Herzog. 

Winton  Brothers  to  Buy 

48%    WLOL  Interest 
A  DEAL  was  completed  Dec.  30, 
subject  to  FCC  approval,  for 
Charles  and  David  Winton,  owners 
of  the  Winton  Lumber  Co.,  Min- 

neapolis, to  purchase  the  48%  of 
stock  held  by  Fred  Ossanna,  Min- 

neapolis attorney,  in  WLOL,  Min- 
neapolis outlet  operating  fulltime 

on  1300  kc.  using  1,000  watts.  Judge 
John  P.  Devaney  retains  the  re- 

maining 52%  of  stock.  Edward  P. 
Shurick,  manager  of  the  station 
since  its  inception  June  17,  1940, 
remains  in  that  capacity.  Setup 
of  the  organization  now  has  Charles 
Winton,  president;  John  P.  Deva- 

ney, vice-president;  David  Winton, 
secretary-treasurer.  The  station  is 
MBS  affiliate  and  key  outlet  of  the 
regional  network.  North  Central 
Broadcasting  System.  It  first  went 
on  the  air  June  17,  1940. 

PRESIDENT  ROOSEVELT'S  fif- teenth fireside  chat  of  Dec.  29  enjoyed 
a  rating  of  59,  according  to  O.  E. 
Hooper  Inc.  Based  on  this  rating,  it 
is  estimated  16,500,000  families,  or 
about  50,000,000  persons  in  the  United 
States,  heard  the  talk,  the  largest  au- dience ever  reported  by  Hooper. 

The  Tobey  resolution  provides 
authorization  to  the  Interstate 
Commerce  Committee  for  "a  full 
and  complete  investigation"  cover- 

ing monopoly  in  broadcasting  or 
radio  manufacture,  sale  and  dis- 

tribution; administration  by  the 
FCC  of  the  Communications  Act 
of  1934;  licensees'  operations;  con- 

tracts; alleged  lobbying  activities 
by  radio  interests.  A  maximum  of 
$25,000  is  provided  for  expenses  of 
the  committee's  hearings,  which 
could  be  held  "during  the  sessions, 
lecesses,  and  adjourned  periods  of 
the  77th  and  succeeding  Con- 

gresses." 
With  supplementary  briefs  al- 

ready filed  with  the  Commission  on 
the  network  monopoly  investiga- 

tion, that  inquiry  enters  its  final 
phases.  Oral  arguments  were  held 
before  the  FCC  Dec.  2-3,  terminat- 

ing the  final  hearing  phase  of  the 
proceedings  which  got  underway 
in  1938.  Because  of  questions  which 
arose  regarding  the  jurisdiction  of 
the  FCC,  respondents  were  per- 

mitted to  file  supplementary  briefs 
on  Dee.  2. 

Unless  Congress  launches  an  in- 
vestigation of  the  character  en- 

visaged by  Senator  White  or  Sena- 
tor Tobey,  it  is  presumed  the  FCC 

will  proceed  with  drafting  of  its 
final  report,  to  be  made  to  Con- 
gress. 

of  stations,  their  location  and  pow- 
er, which  carried  his  Dec.  30  speech 

on  the  war  situation.  Senator 
Wheeler  observed  that  the  response 
to  his  address  had  been  "very 
large".  In  the  past,  the  Senator  has 
criticized  the  networks  for  failure 
to  provide  networks  of  equivalent 
size  for  opposing  speakers  on  con- 

troversial issues. 
The  Senator  advised  Mr.  Tram- 

mell that  his  office  had  received  over 
50,000  communications  on  his  ad- 

dress, 93%  of  which  were  favorable 
to  the  position  he  took. 

RCA  Records  in  New  York 
FOR  THE  first  time  in  its  three- 
year  history.  The  Music  You  Want 
program,  sponsored  by  RCA  Mfg. 
Co.,  Camden,  for  Victor  records, 
entered  the  New  York  city  area 
with  a  five  times  weekly  late  even- 

ing spot  on  WEAF,  New  York,  pre- 
ceded by  a  quarter-hour  newscast, 

also  sponsored  by  RCA.  The  news 
program  is  handled  by  Ben  Grauer, 
the  "RCA  Overseas  Reporter,"  giv- 

ing the  latest  news  on  international 
developments. 

RAY  O'DAY,  singing  salesman  of WAAF,  Chicago,  on  Jan.  24  wiU 
make  a  guest  appearance  on  the  CBS 
Al  Pearce  show. 
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NBCNATLSPOTandLOCALSALES 

HIT  FIVE  MILLION  PLUS  FOR  1940 

KYW  Goes  50,000  Watts 

January  16,  Serving 
1,000,000  Extra  Listeners 

GREAT  NEWS  to  advertisers  is  the  an- 
nouncement that  Philadelphia's  KYW, beginning  January  16th,  will  join  the 

Family  of  "Big  Time"  stations  oper- 
ating on  50,000  watts! 

This  tremendous  step-up  in  power,  ac- 
cording to  current  estimates,  will  in- 

WEAF's  New  Giant- Size  Vocal  Chords 

Startle  Metropolis 

New  Signal  on  NBC  RED's  Key  Station  Wakes 
City  With  Voice  Two  to  Ten  Times  as  Strong 

crease  the  station's  area  to  such  a  degree 
that  its  service  will  reach  at  least  one  mil- 

lion additional  listeners  in  Philadelphia. 
KYW  is  one  of  the  17  "Vital  Spot" 

stations  which  carry  NBC  Spot  Sales 
service  to  11  major  money-markets. 

ON  THE  MORNING  of  November  8th, 
numerous  astonished  metropolitan  fam- 

ilies— many  of  whom  leave  their  radios 
tuned  at  night,  ready  to  catch  the  early- 
morning  broadcasts — woke  with  a  start 
to  hear  a  giant-size  voice  booming 
through  their  apartments. 

These  families  had  not  known  that, 

during  the  night,  WEAF's  "voice  had 
changed"  .  .  .  become  timce  as  strong  in Brooklyn  .  .  .  four  limes  as  strong  in 
Queens  .  .  .  ten  times  as  strong  in  the 
heart  of  Manhattan  and  throughout 
Northern  New  Jersey. 

Naturall3%  they  were  amazed.  That 
morning,  and  practically  every  day  since, 
NBC"  has  heard  constant  delighted  com- 

ments from  radio  fans,  tired  of  strug- 
gling with  static,  that  WEAF  now  comes 

in  so  clear  and  strong  it  fairly  knocks 
people  out  of  their  chairs  .  .  .  stronger 
than  any  metropolitan  station. 

Ty])ical  of  NBC's  science  and  service 
is  the  research  that  went  into  this  pow- 

erful improvement. 
First — the  distance  between  the 

WEAF  transm.itter  site  and  the  center 
of  New  York  City  has  been  cut  almost 
in  half. 

Second — WEAF's  new  signal  is  now 
conducted  in  over  the  "salt  water  waj^" of  Long  Island  Sound  .  .  .  and  salt  water 
is  acknowledged  the  finest  conductor 
for  I'adio  signals  in  the  world. 

Third — every  latest  technical  im- 
provement developed  by  RCA  and  NBC 

engineers  has  been  incorporated  in 
WEAF's  new  eciuipment,  giving  this 
50,000-watt,  Class  l.\,  clear-channel  sta- 

tion an  efficiency  .  .  .  and  a  reception- 
appeal  .  .  .  unparalleled  in  radio  history. 

Again,  NBC  RED  gives  to  all  adver- 
tisers the  clearest,  most  vital,  most  force- 

ful voice  for  telling  the  puVilic  their  sales 
storv. 

Ground  Broken  for  NBC's  New  $1,000,000  Studio 
NBC  President,  Niles  Trammell,  Wires  Nelson,  San  Francisco  "Go  Dig  In" 
ON  NOVEMBER  11th,  Al  Nelson,  As- 

sistant Vice-President  and  General  Man- 
ager of  Stations  KGO  and  KPO,  re- 

ceived a  wire  from  President  Niles  Tram- 
mell of  NBC  that  recommendations  for 

the  new  NBC  million-dollar  studio  in 
San  Francisco  had  been  approved  by 
the  Board. 

On  November  14th — just  three  days 
later — state  and  county  officials,  and 

thousands  of  interested  San  Franciscans, 
saw  ground  breaking  ceremonies  begun 
at  a  signal  from  Air.  Tranmiell  who 
sounded  the  familiar  NBC  chimes,  after 
a  brief  talk  direct  from  New  York  City. 

At  Mr.  Trammell's  command  "Dig 
In,"  everyone  who  could  be  spared  from 
the  studios  dug  in  with  long-handled 
shovels  provided  by  the  contractors. 
Twelve  of  the  girls  were  dressed  in  red 

and  white  striped  overalls  with  white 
blouses  and  white  caps  adding  consider- 

able color  to  the  event. 
Dedication  of  the  new  structure  is 

scheduled  to  take  place  in  August,  1941. 
From  that  time  on  these  San  Fran- 

cisco listener  jjreferred  stations  will  de- 
liver an  even  greater  service  to  the 

public  and  advertisers  alike. 
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WGY,  Schenectady,  Reports 

Year's  End  Will  Reveal 

High  Sales  Gains 
GENERAL  ELECTRIC  Station  WGY, 
Schenectady,  has  been  operated  by  the 
General  Electric  Company's  own  staff since  October  1st,  1940.  According  to 
Mr.  Kolin  Hager,  WGY  Station  Mana- 

ger, a  strong  sales  and  promotion  cam- 
paign has  resulted  in  a  number  of  new 

accounts  and  gross  time  sales  should 
show  one  of  the  highest  percentage  in- 

creases in  the  station's  history. Mr.  Hager  was  manager  of  the  station 
under  NBC  management  and  has  con- 

tinued in  that  capacity  under  the  G-E 
banner.  The  station  is  exclusively  repre- 
•sented  by  NBC  National  Spot  Sales. 

McConnell  Announces 

New  High  Established 

by  Spot  Division; Volume  Goes  Over 

$5,000,000 
NBC  NATK  )NAL  Spot  and  Local  Sales 
Department  succeeded  in  bounding  up 
to  a  new  peak  in  dollar  volume  for  1 940, 
as  shown  in  figures  just  relea.sed  by 
Manager  James  V.  McConnell. 

Time  sales  booked,  as  of  December 
1st,  totalled  well  above  five  million  dol- 

lars; additional  business  in  the  making 
as  of  that  date  indicated  a  still  higher 
total  before  the  end  of  the  year. 

Increase  of  Nearly  30% 

The  gain  of  some  thirty  per  cent  over 
1939  indicates  the  ever-increasing  use  of 
NBC's  seventeen  Vital  Spot  stations  in 
eleven  strategic  markets.  Many  clients 
have  increased  their  billings  greatly  or 
have  added  more  NBC  stations  to  their 
schedules.  In  addition,  numerous  new 
clients  have  selected  these  station  out^ 
lets  for  their  message  during  the  past 
year,  McConnell  reports. 

Service  Highly  Improved 

He  also  called  a  t  tention  to  the  reorgan- 
ization work  which  has  been  ac(!om- 

plished  during  the  last  several  months. 
Improved  sales  service  and  station  fa- 

cilities have  been  completed  in  a  number 
of  important  points,  which  will  make  it 
possible  to  handle  bu.siness  witii  in(^reas- 
ing  efficiency  during  1941.  Advertisers, 
he  pointed  out,  have  long  recognized  the 
great  public  service  rendered  b\-  tb.ese well-progranuned,  strategically  located 
stations,  a  service  which  will  be  ccjnsid- 
erably  amplified  during  the  coming  year. 

Looking  to  the  year  ahead  and  the 
business  already  anticipated,  it  is  ex- 

pected that  volume  will  continue  to  es- 
tablish increasing  gains  for  each  quarter 

of  the  new  year. 

WRC  to  Operate  at  5,000 

Watts  Day  and  Night 

WILLIAM  S.  HEDGES,  Vice-President 
in  charge  of  the  Stations  Department 
forthe  National  Broadcasting  Company, 

announced  this  week  that  WRC,  ̂ 'ash- 
ington,  would  operate  at  5000  watts  day 
and  night  in  about  six  weeks. 

Kenneth  Berkeley,  Manager,  and  John 
Dodge,  Sales  Manager,  are  comjjleting 
plans  to  back  up  this  power  increase 
with  a  promotional  story,  indicat  ing  con- 

cisely the  plus  coverage  which  will  be 
enjoyed  by  WRC  advertisers  coincident 
with  the  additional  power.  WRC's  in- creased power  is  also  of  importance  from 
the  standpoint  of  national  defense,  since 

it  is  located  not  only  in  the  nation's capital,  but  also  in  the  headquarters  of the  Army  and  Navy. 
It  is  expected  that  Station  WMAL 

will  also  operate  at  5000  watts  day  and 
night  as  soon  as  plans  can  be  completed. 
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LISTENS... 

nsdiachk.  ajtowA. 

Six  years  ago  a  four  station  hook  up  was  the  scope  of  the  Mutual  Broadcast- 

ing System.  Today — Mutual  is  a  Coast-to-Coast  Network  of  168  representative 

stations. 

At  the  beginning  of  1941  MBS  reviews  1940,  the  greatest  year  in  its  history, 

during  which  MBS  added  50  new  afl&liates;  carried  1848  special  events  of 

national  importance  and  showed  a  40%  increase  in  gross  revenue. 

The  continued  growth  and  development  of  MBS  is  assured.  The  reasons  for 

this  are  to  be  found  in  the  Mutual  station  contract.  Here  is  a  Network  which 

inherently  raises  its  affiliated  stations  to  its  own  level. 

Basically,  listeners  account  for  the  growth  of  any  broadcasting  operation.  That 

St.  Louis  KWK  can  contribvite  its  part,  in  a  great  American  Market,  has  long 

since  been  established.  Advertisers  know  this — their  present  commitments  in- 

dicate a  larger  volume  for  KWK  in  1941  than  in  any  previous  year. 

ST.  LOUISKWK 

Thomas  Patrick,  Inc. 

HOTEL  CHASE— ST.  LOUIS 

RAYMER    COMPANY  »»»iVc  It'    York  —  Chicago  —  San  Francisco 
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SOL  TAISHOFF,  Editor 

Curve:  E  by  NE 

KEY  TO  RADIO'S  impregnable  stand  against 
competing  media  has  been  one  factor — prog- 

ress. Year  by  year  radio  has  acquired  more 
listeners,  along  with  more  sponsors  who  spend 
more  money.  The  year  1940  was  no  exception. 

Absolutely  unbiased  figures  compiled  by  the 
Cooperative  Analysis  of  Broadcasting  (CAB), 
Crossley-operated  statistical  service  financed 
by  the  Association  of  National  Advertisers  and 
the  American  Assn.  of  Advertising  Agencies, 
reveal  that  the  amount  of  listening  increased 
again  last  year.  Since  September,  1939,  the 
number  of  sets  in  use  has  been  increasing, 
reaching  a  peak  last  April. 

All-time  high  for  an  average  weekday  offers 
another  interesting  figure — 76.9%  of  all  radio 
homes  contacted  had  their  radios  operating. 

On  another  page  in  this  issue  Al  Lehman, 
radio  and  statistical  expert  of  the  ANA,  ana- 

lyzes the  findings  obtained  in  more  than  a 
million  phone  calls.  He  takes  the  data  apart 
and  outlines  trends  in  all  phases  of  listening 
and  programming. 
A  program  trend  that  will  interest  broad- 

casters is  the  quick  decline  in  popularity  of 
the  $l,000-every-Thursday  Pot  o'  Gold.  In  the 
space  of  a  year  this  program,  with  its  appeal 
to  the  acquisitive  emotions,  has  dropped  from 
10th  to  57th  place  in  popularity.  To  those  who 
would  attract  a  following  by  sheer  merit  rather 
than  prize  inducements,  this  trend  will  be  dis- 

cerned with  satisfaction. 

Defense  Blueprint 
BY  PRESIDENTIAL  proclamation,  a  Defense 
Communications  Board  was  created  last  Sep- 

tember, composed  of  five  high-ranking  Govern- 
ment officials  named  to  coordinate  communi- 

cations, broadcasting  included,  to  meet  na- 
tional defense  requirements.  That  board  drafted 

a  comprehensive  plan  and  called  upon  all  seg- 
ments of  the  communications  industry,  volun- 

tarily and  at  their  own  expense,  to  pitch  in  for 
first  effort  in  history  toward  mobilization  of 
the  nation's  communications. 

If  any  proof  were  needed  of  industry  re- 
sponse, it  came  Jan.  6  at  the  initial  session 

called  by  the  board.  Fifteen  committees  had 
been  named,  representing  Government,  indus- 

try and  labor.  When  Chairman  Fly  called  the 
meeting  to  order,  there  were  225-odd  present, 
or  about  double  the  number  expected.  Commit- 

tee members  had  brought  along  advisors  and 
experts  as  their  alternates.  The  top  men  them- 

selves showed  up  and  heartily  pitched  into 
the  job. 

The  spirit  and  the  energy  of  the  voluntary 
workers  was  applauded  by  the  DCB.  It  was 
proof  sufficient  that  men  in  private  industry, 
who  may  be  vigorous  competitors  in  normal 
times,  can  forget  business  differences  and  sit 
around  the  table  for  the  good  of  the  nation. 
There  is  much  work  to  be  done.  Some  of  the 
plans  to  be  evolved  may  be  repugnant  to  the 
philosophies  of  the  callous,  hard-bitten  busi- 

nessmen serving  on  these  committees.  It  is  a 
safe  guess,  however,  that  they  will  forsake 
all  thought  of  immediate  benefit  for  their  own 
companies  and  operations  in  the  interest  of 
the  nation's  well-being  in  an  hour  of  need. 

Good  men  have  been  selected  for  all  of  the 
committee  functions — the  best  the  particular 
industries  have  to  offer.  They  will  give  of 
their  time  and  energy  as  the  exigencies  de- 

mand. Both  the  domestic  broadcast  and  the 
international  broadcast  committees  are  admir- 

ably staffed,  representing  cross-sections  of  all 
phases  of  Government  and  industry.  It  will  be 
their  task  to  help  the  DCB  blueprint  radio's 
role  in  preparing  for  the  worst.  And  that  role 
does  not  connote  Government  commandeering 
of  broadcasting  but  industry  collaboration  with 
Government. 

It  may  not  be  "business  as  usual"  but  it  will 
be  Radio  by  the  American  plan.  The  President 
and  his  aides  already  have  recognized  this  as 
the  desirable  course,  not  only  for  reasons  of 
public  morale  but  also  because  it  is  the  obvious 
economic  answer.  The  taxpayer  cannot  be  ex- 

pected to  foot  the  radio  programming  bill  in 
these  days  when  the  tax  burden  is  destined  to 
increase  to  a  new  all-time  high. 

There  are  many  voluntary  moves  which 
broadcasting,  as  an  industry,  can  undertake  to 
ease  the  immediate  burden.  For  example,  we 
are  informed  that  concern  is  being  evinced 
over  reporting  of  ship  movements  by  stations 
along  the  coasts — a  regular  program  feature. 
It  is  thought  such  data  can  be  picked  up  by 
belligerent  raiders  or  submarines,  particularly 
from  clear  channel  stations,  on  the  over-water 
haul.  The  proper  move  would  be  for  stations 
carrying  such  features  immediately  to  elimi- 

nate them,  or  to  become  more  circumspect  in 
their  handling.  It  isn't  censorship — just  good 
judgment. 

From  now  on  the  war  situation  seems  des- 
tined to  become  more  intense  almost  daily. 

Radio  will  cooperate.  It  will  sacrifice  whenever 
the  need  exists.  It  asks  no  privileged  status  or 
special  treatment. 

The  Radio  Arm 

THE  MEANING  of  total  war,  the  invention  of 
ruthless  dictators,  is  only  too  well  realized 
throughout  what  remains  of  the  civilized  world. 
Radio  more  than  any  other  medium  has  car- 

ried warnings  of  the  horrors  of  modern  war- 
fare to  the  fireside. 

For  radio,  the  story  now  is  brought  appal- 
lingly closer  home.  Nazi  planes  several  times 

have  bombed  Broadcasting  House  in  London. 
Seven  persons — all  presumably  employes  of 
BBC — were  killed  in  one  of  the  bombings 

of  the  British  Empire's  radio  nerve-center. 
Reports  from  London  reveal  that  at  the  time 
of  the  first  hit,  a  news  broadcast  was  in 
progress.  Millions  of  listeners  heard  the  explo- 

sion. But  the  newscaster,  with  hardly  a  break, 
carried  on.  He  did  not  mention  the  hit,  and 
he  did  not  deviate  from  his  prepared  script. 

That  instant  a  new  tradition  in  radio  was 
born.  It  was  not  prearranged;  it  just  happened. 
Like  the  captain  of  a  foundering  ship,  the  an- 

nouncer stayed  on  the  job.  He  had  the  air, 
and  he  meant  to  keep  it  until  his  task  was 
finished  or  an  act  of  God  intervened.  The 
men  riding  the  gains  stuck  to  their  posts.  Had 
the  announcer  indicated  alarm,  or  the  engineer 
pulled  the  plug,  the  audience  might  have  been 
terrorized. 

To  broadcasters  the  world  over  the  bombing 
of  Broadcasting  House  carries  a  message  of 
deepest  significance.  The  broadcasting  station, 
in  modern  warfare,  is  a  military  objective. 
And  the  broadcaster,  from  apprentice  an- 

nouncer to  general  manager,  is  an  arm  of  the 
military  establishment,  no  less  responsible  for 
the  public  welfare  than  the  man  in  uniform. 

We  Go  Weekly 

WITH  THIS  ISSUE,  Broadcasting  begins  pub- 
lication as  a  weekly.  And  with  the  transition 

from  semi-monthly  publication,  we  want  to  let 
our  hair  down  and  talk  shop  with  our  readers, 
boosters  and  critics  alike,  and  with  our  clients. 

During  these  last  nine  years  we  have  had 
lots  of  fun  and  not  a  few  worries.  The  indus- 

try has  been  grand  to  us.  We  have  made  many- friends  and  some  enemies.  There  are  those 

who  have  accused  us  of  an  "our  industry-can- 
do-no-wrong"  complex.  It's  very  true  we  have 
tried  to  defend  radio  all  dovm  the  line,  and 

we'll  continue  that  editorial  stance.  But  we've 
also  tried  to  call  our  shots  as  we've  seen  them, 
irrespective  of  who  might  be  hit. 

Since  we  announced  our  weekly  publication 
plan  last  fall,  the  response  has  been  gratifying. 
Some  asked  why  we  should  take  the  gamble 
in  these  uncertain  times,  particularly  when  we 

appeared  to  be  doing  nicely  as  a  semi-monthly. 
The  reply  is  that  we  have  always  had  in  mind 
publication  of  a  weekly.  We  feel  we  can  do  a 
better  editorial  job  with  52  issues  as  against 
24  during  the  year.  The  news  will  be  more 
timely,  though  we  modestly  concede  we  have 
had  our  share  of  the  scoops. 

It  was  rather  sad  putting  the  last  semi- 
monthly to  bed  just  before  New  Year's.  Since 

Oct.  15,  1931,  our  little  gang  had  bled  and 
died  with  each  issue.  With  a  weekly  we'll  do  it 
just  twice  as  often.  Over  the  years  we've  had 
quite  a  few  additions  to  our  staff,  and  very 
few  deletions.  As  a  weekly  we  hope  to  do  the 
same  business  at  the  same  old  stand. 

And  we  still  feel  the  industry  can't  do  very 
much  vvrrong,  at  that. 
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ROBERT  GOULD  JENNINGS 

THOUGH  a  whirlwind,  storybook 
start  has  only  increased  the  am- 

bitions of  Robert  Gould  Jennings, 
vice-president  in  charge  of  radio 
of  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  it  has  nonetheless  taught 
him  to  beware  of  progress  that 
comes  easily.  Born  in  Elmira,  N.  Y., 
March  31,  1911,  this  tall  29-year- 
old  Yankee  has  learned,  as  he  ex- 

presses it,  "The  watermelon  some 
fellow  tossed  in  your  lap  never 
tastes  as  sweet  as  the  one  you  cul- 

tivate on  your  own  vine." 
Bob's  business  career  began  with 

a  long  distance  call  from  his  father 
during  latter  April,  1930.  Then  in 
school  in  Cincinnati,  it  was  Bob 
Senior's  wish  that  his  son  return 
immediately  and  enter  the  family 
business.  During  July  that  same 
year,  he  passed  away  and  the 
younger  Bob,  as  heir  apparent, 
found  himself  head  of  the  Queen 
City  Knitting  Mills,  a  textile  con- 

cern employing  some  300. 
Those  were  depression  years,  but, 

by  careful  management  he  took 
the  plant  from  the  red  side  of  the 
ledger  in  1930  to  the  black  side  in 
1933,  despite  depression  obstacles. 

With  the  textile  mills  one  by  one 
moving  southward  because  of  the 
cheap  labor,  Bob  sold  the  mill  and 
went  back  to  being  a  normal  youth 
of  22,  so  he  thought.  But  he  had 
tasted  the  joys  of  business  and 
wanted  more. 

Experiences  followed  in  quick 
succession.  The  purchase  of  a  com- 

mercial garage  from  the  estate 
of  a  friend,  an  affiliation  with  the 
Knott  Hotel  Corp.,  during  which 
time  he  put  together  a  dance  or- 

chestra, and  an  interest  in  the 
American  Brewing  Co.  when  beer 
became  legal — all  these  things  made 
an  interesting  two  years  but  didn't 
hold  enough  promise. 

Dissatisfied  with  prospects.  Bob 
decided  to  visit  relatives  and 
friends  in  Cincinnati,  looking 
around  while  he  was  there.  Leaving 
Elmira  one  wintry  day,  he  set  out 
alone  on  the  750-mile  drive.  During 
the  lonely  hours  of  driving  he  had 
an  opportunity  to  think  out  his 
plans  and  he  decided  that  if  he  had 

been  able  to  sell  underwear,  beer 
and  orchestras,  he  could  sell  him- self. 

Arriving  in  Cincinnati  Jan.  28, 
1935,  he  gave  the  tovsm  a  once-over. 
The  next  morning  he  went  to  the 
Crosley  plant  to  see  Lewis  Crosley 
and  was  pleasantly  surprised  to 
find  Mr.  Crosley  willing  to  see  him. 
They  talked  for  a  few  minutes,  and 
then  Mr.  Crosley  referred  him  to 
John  Clark,  manager  of  WLW  and 
WSAI.  In  ten  minutes  Bob  was  a 
cub  salesman  on  WSAI. 

Those  were  great  days,  learning 
the  broadcasting  business  from  the 
ground  up.  Bob  sold,  announced 
a  program  from  City  Hall,  pro- 

duced a  show  or  two  that  he  had 
placed,  and  handled  any  other  odd 
jobs  that  appeared. 
A  change  came  with  an  order 

from  Kroger  Grocery  &  Baking 
Co.  for  the  transcribed  series,  Hot 
Dates  in  History.  This  meant  much 
more  than  an  order  for  WSAI,  as 
the  program  was  to  be  transcribed 
and  placed  on  a  sizable  list  of  sta- 

tions. Asked  how  he  made  the  sale, 
Bob  said  he  hounded  Ralph  Jones, 
president  of  the  Ralph  Jones  Adv. 
Co.,  Cincinnati's  largest  agency, 
until  Mr.  Jones  decided  the  only 
way  to  get  rid  of  Bob  was  to  see 
him;  then  continued  to  hound  him 
with  ideas  until  he  found  one  Mr. 
Jones  liked  and  thought  had  possi- 

bilities for  Kroger,  An  audition  fol- 
lowed, and  then  the  contract. 

Bob  was  elevated  to  sales  man- 
ager of  WSAI  in  June,  1935,  but 

the  going  was  tough.  The  WSAI 
transmitter  was  antiquated  and 
situated  many  miles  from  town. 
Thus  the  station's  signal  was  bare- 

ly audible  in  downtown  Cincinnati, 
making  it  difficult  to  sell  or  keep 
sold.  Finally,  in  1936  the  manage- 

ment decided  to  build  a  new  trans- 
mitter overlooking  the  city.  Then 

things  started  to  happen.  As  Bob 
improved  the  program  and  promo- 

tional activities  of  the  station,  bus- 
iness picked  up  and  the  manage- 

ment voiced  their  approval  by  mak- 
ing Bob  manager  of  the  station. 

In  September,  1937,  Bob  became 
program  director  of  WLW,  in  addi- 

tion to  the  WSAI  work.  In  No- 

EARLE  J.  GLUCK,  manager  of 
WSOC,  Charlotte,  who  holds  the  rank of  lieutenant  commander  in  the  Naval 
Reserve,  has  been  appointed  to  the 
Naval  Reserve  Policy  Board  which 
meets  at  the  Charleston  Navy  Yard  to 
evolve  policies.  It  is  one  of  four  such 
boards  in  the  country. 
NORMAN  BOTTERILL,  assistant 
manager  of  CJGA,  Edmonton,  Alta., 
has  joined  CKWX,  Vancouver,  in  the 
same  capacity.  Bob  Smith,  formerly 
of  CKCK,  Regina,  has  joined  the 
CKWX  sales  staff. 
PAUL  JONAS,  formerly  associated 
with  the  music  publishing  firms  of 
Larry  Spier  and  E.  B.  Marks,  has 
joined  MBS  on  a  temporary  basis  to 
assist  Dr.  Jacob  Coopersmith,  direc- tor of  the  music  library  and  copyright 
department  of  WOR,  Newark.  Dr. 
Coopersmith  is  managing  the  MBS 
music  copyright  division  during  the 
illness  of  Mrs.  Jeanne  Campbell. 
FRANK  R.  CLARKE,  formerly  com- 
mei-cial  manager  of  WWRL,  Wood- 
side,  N.  T.,  has  joined  WCNW,  Brook- 

lyn, as  local  sales  manager. 
HUGH  CURTLER,  former  manager 
and  part  owner  of  WCHV,  Char- 

lottesville, Va.,  is  now  with  WFPG, Atlantic  City. 
HOWARD  L.  CHERNOFF,  general 
manager  of  the  West  Virginia  net- 

work, has  been  named  chairman  of 
the  convention  committee  of  the 
Charleston  Chamber  of  Commerce. 
JOSEPH  RIBS,  educational  direc- 

tor of  WLW-WSAI,  Cincinnati,  has 
been  named  director  of  public  service 
programs  for  the  station  by  .James  D. 
Shouse,  Crosley  Corp.  vice-president in  charge  of  broadcasting.  Under  the 
new  setup  Mr.  Ries  will  have  charge 
of  religious  programs,  community  af- 

fairs, social  service  broadcasts  and 
programs  of  civic  organizations,  in  ad- 

dition to  educational  bi-oadcasts. 
I.  R.  BAKER,  manager  of  broadcast 
equipment  sales  of  RCA  Manufactur- 

ing Co.,  Camden,  has  announced  his 
engagement  to  Miss  Eleanore  Oland, 
of  Ewan,  N.  J.  No  date  has  been  set 
for  the  nuptials. 
RUFFIN  HORNE,  formerly  of  the 
sales  department  of  WPTF,  Raleigh, 
has  joined  the  staflE  of  WBT,  Char- 

lotte, as  account  executive. 

vember  he  became  sales  manager 
of  WLW  and  was  made  an  officer 
of  Crosley  Radio  Corp.,  with  the 
title  of  vice-president  in  charge  of 
sales  and  programs.  This  position 
he  retained  until  September,  1938, 
when  he  decided  he  wanted  experi- 

ence on  both  sides  of  the  fence.  The 
decision  to  affiliate  with  an  adver- 

tising agency  followed. 
From  several  offers  he  picked 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago,  where  he  became  new- business  man.  Soon  he  moved  on 
to  account  executive  for  Procter  & 
Gamble's  American  Family  Soap 
and  the  then  new  product,  Teel. 
With  Kastor's  radio  expanding  be- 

cause of  new  activities,  he  was 
asked  to  take  charge  of  radio  and 
in  March,  1939,  became  radio  direc- 

tor. On  Jan.  1,  1940,  he  was  ele- 
vated to  the  radio  vice-presidency. 

One  of  Bob's  ambitions  is  to  see 
the  quality  of  radio  drama  im- 

proved. To  him  the  feature  of  both 
evening  and  daytime  radio  lies  in 
dramatic  programs.  As  an  example 
he  cites  the  upward  trend  of  the 

JOHN  BRIGGS,  formerly  of  the  NBC 
press  department,  Jan.  6  joined  the 
New  York  Post  as  music  critic  and 
columnist,  succeeding  Samuel  Chotz- 
inoff,  who  was  recently  appointed 
manager  of  NBC's  music  division 
[Bkoadcasting,  Dec.  151.  Mr.  Chotz- 
inoff  had  formerly  served  as  director 
of  serious  music  for  the  network,  com- 

bining that  post  with  his  critical  duties 
on  tlie  paper,  but  as  music  division 
manager  he  will  henceforth  devote  full- time  to  his  job  at  NBC. 
LLOYD  E.  YODER,  general  manager 
of  KOA,  Denver,  having  been  made  a 
32nd  degree  Mason,  was  presented 
with  a  Consistory  ring  by  male  mem- bers of  the  station  staff. 
EDWARD  CALDER  has  been  named 
manager  of  KHUB,  Watsonville,  Cal. 
Calder  replaces  Edward  Slusser,  who 
has  returned  to  newspaper  work. 
Calder  was  formerly  assistant  man- 

ager of  the  station. 
GORDON  ANDERSON,  formerly 
general  manager  of  CKOC,  Hamilton, 
Ont.,  and  on  the  staff  of  CKLW. 
Windsor,  Ont.,  has  joined  the  execu- 

tive staff  of  Vi-Tone  Sales  Ltd.,  Ham- 
ilton, Ont.,  as  advertising  director. 

MALCOLM  NEILL,  assistant  super- 
visor of  station  relations  of  the  Can- 
adian Broadcasting  Corp.  at  Toronto, 

took  ill  while  on  a  visit  to  his  father, 
J.  S.  Neill,  CFNB,  Fredericton,  N.  B., 
and  is  not  expected  back  in  Toronto 
until  the  end  of  January. 
EASTON  C.  WOOLLBY,  manager  of 
the  service  division  of  NBC's  station relations  department,  became  engaged 
on  .Jan.  5  to  Miss  Christine  Hamilton 
Poler. 

STAN  TAPLEY,  assistant  manager 
of  CJCS,  Stratford,  Ont.,  has  been 
appointed  manager  of  CJCS  replacing 
Frank  Squires  who  has  been  trans- 

ferred to  CKWX,  Vancouver,  as  man- 
ager. Mr.  Squires  is  giving  a  farewell 

party  to  broadcasting  and  agency 
friends  on  leaving  CJCS  Jan.  17  at  the 
Royal  York  Hotel,  Toronto. 
HOWARD  MAY,  of  the  sales  staff  of 
WMAN,  Mansfield,  O.,  and  Florence 
Schiska,  WMAN  business  office  em- 
Ijloye,  late  in  December  announced their  engagement. 

ROBERT  BRAUN,  Hollywood  talent 
representative  of  KMBC,  Kansas  City, 
has  returned  to  his  West  Coast  head- 

quarters after  conferences  with  Ar- thur M.  Church,  owner  of  that  station. 
Braun  represents  Church  packaged  ra- dio shows  on  the  West  Coast,  among 
them  being  the  Texas  Rangers. 

VIC  BROWN,  booking  agent,  re- 
cently joined  the  talent  sales  depart- ment of  NBC,  Chicago. 

average  yearly  ratings  of  dramatic 
programs  as  well  as  the  number  of 
new  programs  of  this  type.  During 
the  last  year  Bob  has  noted  an 
encouraging  change — a  tendency 
on  the  part  of  some  to  place  im- 

portance on  creative  writing,  good 
production,  creative  acting,  and 
sufficient  rehearsals  to  do  justice 
to  the  show. 
Mrs.  Jennings  is  the  lovely 

young  radio  actress,  Betty  Winkler, 
whose  talents  also  have  taken  her to  the  top. 

Hobbies  to  Bob  are  things  that 
he  has  not  had  time  to  crowd  into 
a  busy  life.  As  he  puts  it,  "My  only 
hobby  now  is  radio.  I  eat  it  and 
sleep  it,  and  I  have  never  tired  of 

it." 

Bob  has  a  little  house  on  Chi- 
cago's near  northside  in  which 

there's  a  radio  in  every  important 
room.  Of  course  he  and  Betty  take 
an  occasional  horseback  ride,  swim, 
or  evening  of  dancing,  but  his 
main  interest  is  his  work,  his  love of  radio. 
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FRITZ  BLOCKI,  one  time  dramatic 
critic  of  the  Chicago  American,  and 
for  the  hist  eight  years  publicity  di- 

rector of  a  Chicago  theatre  chain, 
will  houceforth  devote  all  his  time  to 
radio  production  and  writing.  He  is 
currently  producing  the  Quaker  Oats 
Co.,  Your  Dream  Has  Come  True,  for 
Ruthrauff  &  Ryan.  Chicago,  and  has 
also  written  and  produced  The  Court 
of  Missing  Heirs  for  Blackett-Sample- 
Hummert,  Chicago. 
ROLAND  SCHWEER,  formerly  of 
KPRC,  Houston,  has  joined  the  an- 

nouncing staflE  of  KRGV,  Weslaco, 
Tex. 

JOE  CONNELLY,  station  promotion 
and  publicity  head  of  WCAU,  PhUa- 
delphia,  on  Feb.  7  will  marry  Mary 
Louise  Maloney,  formerly  in  the  pub- 

licity department  of  WFIL,  Philadel- 
phia, leaving  the  following  day  for  a 

crui.se  to  the  West  Indies. 

RAY  FERRIS,  of  the  WLS,  Chicago, 
production  department,  and  Harry 
Sims,  member  of  the  WLS  Rangers, 
recently  collaborated  in  writing  a 
song  Lyla  Lou,  which  has  been  ac- 

cepted for  publication  by  Chart  Pub- 
lishing Co. 

JOHN  KOLBMANN,  sports  announc- 
er of  WHAT,  Philadelphia,  wUl  be 

away  from  his  microphone  chores  for 
six  weeks  due  to  a  broken  foot  suf- 

fered in  an  auto  accident. 

LEE  VINES,  announcer  of  WIP, 
Philadelphia,  collaborated  with  Joe 
Frasetto,  WIP  musical  director,  for 
a  new  song,  "Slick  As  A  Whistle," which  has  been  submitted  to  BMI  for 
publication. 

ED  NICKEL,  formerly  of  the  NBC 
press  department,  has  joined  the  MBS 
publicity  department  as  assistant  to 
Lester  Gottleib.  Fred  Mears,  whom 
Nickel  replaces,  is  leaving  to  join  the 
Naval  Air  Corps. 
MARIAN  SMITH,  secretary  to  C.  P. 
MacGregor,  Hollywood  transcription 
concern,  and  Charles  Nibly,  sales  ex- ecutive of  General  Foods  Corp.,  Los 
Angeles,  were  married  in  Las  Vegas, 
Nev.,  on  Jan.  2. 

CARL  HOFF,  Hollywood  musical  di- rector of  the  CBS  Al  Pearce  Show, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.,  has  set.  "I  Pledge  Allegiance  to 
the  Flag,"  to  music. 
]MAX  SHUTTO.  of  NBC  Hollywood 
program  traffic  department,  has  been 
promoted  to  assistant  night  program 
supervisor.  Robert  McWhinney  of  the 
studio  setup  department,  takes  over 
Shutto's  former  post.  George  Hatch  of the  guest  relations  staff,  has  been 
shifted  to  studio  setup. 

JACQUELYN  SMITH,  woman's  spe- cial events  commentator  of  KOA,  Den- 
ver, has  recovered  from  injuries  suf- fered in  an  auto  accident. 

JACK  OWENS,  songwriter-vocalist 
of  KFI-KECA,  Los  Angeles,  is  the 
father  of  a  girl  born  Dec.  24. 
RICH  HALL  and  Joe  Glover,  CBS 
Hollywood  script  writer  and  music  ai-- ranger,  respectively,  have  collaborated 
in  writing  a  new  song,  "Blue  After- 

glow," which  was  recorded  by  Jimmie 
Lunceford's  orchestra.  It  is  being  re- leased by  Columbia  Recordings  Inc., 
New  York. 

KEN  NILES,  Hollywood  announcer 
on  the  CBS  Big  Town,  sponsored  b.v 
Lever  Bros.,  also  has  a  similar  assign- ment on  the  NBC  Ben  Bernie  Show 
which  switched  origination  to  the  West 
Coast  Dec.  24  under  sponsorship  of 
Emerson  Drug  Co. 

JOHNNY  RAPP,  writer  of  the  NBC 
Time  to  Smile,  sponsored  by  Bristol- 
Myers  Co.,  and  Blanche  Field,  will  be 
married  in  New  York  on  Jan.  18. 

AVENEL  BARNES 

HEADING  the  five-weekly  quarter- 
hour  HBI  (Housewives  Bureau  of 
Information)  on  the  North  Central 
Broadcasting  System,  Northwest 
regional  network,  is  Avenel  Barnes, 
comely  young  home  economist.  Al- 

though her  programs  are  sponsored 
on  a  participating  basis,  the  Bu- 

reau, which  has  a  membership  of 
more  than  5,000  housewives  who 
test  products  and  send  in  report 
forms,  is  open  to  all  advertisers  on 
the  network.  Acceptance  of  prod- 

ucts for  sponsorship  on  her  pro- 
gram depends  on  votes  of  testing members. 

Nice  Assignment 
ALLEN  FRANKLIN,  sports 
and  news  announcer  of 
WTAQ,  Green  Bay,  Wis.,  has 
the  unique  distinction  of  mak- 

ing a  four-week  trip  to  Ha- 
waii, strictly  on  business. 

Leaving  Green  Bay  Jan.  8, 
Franklin  took  along  portable 
transcription  equipment  to 
record  20  quarter-hour  epi- sodes of  a  new  show  he  will 
air  on  WTAQ  this  spring.  The 
new  program.  Vagabond  Re- 

porter, features  Franklin  in  a 
series  of  interviews  vdth  un- 

usual people  in  out-of-the- 
way  places. 

TRUMAN  BRADLEY,  Hollywood  an- 
nouncer, has  been  assigned  to  the 

weekly  quarter  hour  NBC  program, 
Tony  Martin  from  Hollywood,  spon- 

sored by  Andrew  Jergens  Co. 

JOHN  CONTE,  Hollywood  an- 
nouncer-actor, has  replaced  Dick 

Powell  as  mc  on  the  weekly  NBC 
Maxwell  House  Coffee  Time,  sponsored 
by  General  Foods  Corp. 
WILLIAM  KITAY.  former  free  lance 
publicity  man.  has  joined  the  staff  of 
Basch  Radio  Productions,  New  York, 
as  director  of  publicity. 

RAYMOND  RICH  and  Hanley  Norins 
have  been  added  to  the  script  and  pro- 

duction staff  of  Kasper-Gordon  Inc., 
Boston  transcription  firm. 
ED  E.  RYAN  Jr.,  formerly  of  KTEM, 
Temple,  KGKB,  Tyler,  and  KTBC, 
Austin,  Tex.,  has  joined  the  announc- 

ing and  production  staff,  of  KFRO, 
Longview,  Tex.  Paul  Long,  formerly 
of  KFRO,  has  joined  KELD,  El  Do- radio,  Ark. 
ARTHUR  VAN  HORN,  announcer 
of  KFRC,  San  Francisco  and  Edith 
Graham,  radio  actress,  recently  were 
married  at  San  Rafael,  Cal. 

RAY  SPENCER,  formerly  of  WADC, 
Akron,  O..  has  joined  the  announcing 
staff  of  WCAE,  Pittsburgh.  He  suc- 

ceeds Bob  Webster,  who  resigned  to 
become  manager  of  the  new  WCED, 
DuBois,  Pa. 

HENRY  DUPRE,  program  director  of 
WWL,  New  Orleans,  has  been  named 
to  handle  radio  relations  for  the  pub- 

licity committee  of  the  New  Orleans 
Association  of  Commerce  by  R.  L. 
Simpson,  president  of  the  Association. 
GENE  PLUMSTEAD,  formerly  of 
WCOV,  Montgomery,  Ala.,  has  joined 
the  announcing  staff  of  WSGN,  Birm- 
ingham. 
WILL  BALTIN,  program  director  of 
the  Allen  B.  Du  Mont  television  sta- 

tion, W2XWV,  New  York,  has  be- 
come engaged  to  Miss  Hannah  Lasa- row  of  Los  Angeles. 

JOHN  TANSEY,  announcer  of 
WRVA,  Richmond,  has  announced  his 
marriage  to  Courtenay  Barnes,  for- 

mer receptionist  at  the  station. 

KEN  GIVEN,  formerly  program  di- rector of  WLPM,  Suffolk,  Va.,  has 
joined  the  sports  staff  of  WCHS, 
Charleston,  W.  Va. 

VIVIAN  HITCHCOCK,  new  to  ra- 
dio, has  joined  the  staff  of  WOWO- 

WGL,  Fort  Wayne,  as  assistant  to 
■lane  Weston,  conductor  of  the  Modern 
Home  Forum  on  WOWO. 

GEORGE  MATHEWS,  of  KOA, 
Denver,  has  been  called  for  duty  with 
the  Army  and  reports  Jan.  15. 
DORIS  HENRY  and  Mary  Beatrice 
White  are  the  latest  additions  to  the 
music  department  of  KTBS-KWKH. 
HARRY  MARBLE,  assistant  pro- 

gram director  of  WCAU,  Philadelphia, 
has  become  engaged  to  Doris  Havens, 
studio  pianist.  Esther  Durkin,  from 
WIP,  has  joined  the  WCAU  staff. 
MORRY  BERTSCH  has  been  named 
production  manager  of  KHUB,  Wat- sonviUe,  Cal.,  in  addition  to  his  duties 
as  chief  announcer.  Fred  Clapp,  for- 

merly of  KDON,  Monterey,  has  been 
added  to  the  announcing  staff. 

JIMMY  ALDERMAN,  newscaster  of 
WFAA-KGKO,  Dallas,  is  the  father 
of  a  boy  born  Dec.  31. 
MRS.  VIRGINIA  REID,  formerly  of 
Lake-Spiro-Shurman  Inc.,  Memphis, 
is  now  working  in  the  general  offices 
of  WBT,  Charlotte. 
CATHERINE  SHERMAN,  new  to 
radio,  on  Dec.  30  joined  the  sales  de- 

partment of  WIND,  Gary,  as  secre- tary. Miss  Sherman  replaced  Dorothy 
Stevens  who  left  for  the  Canal  Zone. 

ED  BARRY,  sports  editor  of  WMFF, 
Plattsburg,  N.  Y.,  married  Miss  Mar- 

garet Hutt  of  Palatka,  Fla.  Jan.  4. 
KARL  BARRON,  formerly  of  KYA, 
San  Francisco,  has  joined  the  an- nouncing staff  of  KROW,  Oakland. 
MARJORIE  HILLIARD  has  been 
named  continuity  head  of  WROK, 
Rockford,  111.,  succeeding  Effay  Bey- 
non,  resigned. 
PAUL  MORRIS.  announcer  of 
KRSC,  Seattle,  won  the  New  Years 
Day  Penguin  Race  held  in  Portage 
Bay.  Penguins  are  11%-foot  racing dinghys. 

ROGER  WAYNE,  for  10  years  pro- 
gram director  of  WCNW,  Brooklyn, 

has  been  named  the  station's  director 
of  music.  Al  Tanger  has  joined  the  an- nouncing staff. 

MARTY  GLICKMAN,  sports  an- nouncer of  WHN,  New  York,  was 
married  on  Dee.  25  to  Miss  Marjorie 
Dorman. 

MAURICE  WETZEL,  production 
man  of  NBC,  Chicago,  and  Edgar 
Guest,  poet,  recently  collaborated  in 
writing  the  song  "At  Home"  which has  been  accepted  by  BMI. 

JERRY  DEE,  announcer  of  WCBD, 
Chicago,  is  the  father  of  twins,  a  boy 
and  a  girl,  born  Dec.  24. 
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When  Biscayne  Bay's  high  tide  on  January  20th throws  the  switch  oi  the  new  WIOD  transmitter, 

WIOD's  new  voice  will  ride  the  waves  to  all 
South  Florida. 

That's  because  nature's  best  conductor  oi  radio 

waves  will  give  WIOD's  5,000  watt  salt  water 
signal  the  coverage  oi  a  16,000  watt  transmitter. 

And  that  means  high  tide  ior  WIOD  advertisers 

who  may  now  flood  all  South  Florida  with  their 
booming  sales  message.  Thus,  WIOD  delivers 

single-handed  coverage  of  America's  fastest  growing 
metropolitan  area,  one-station  dominance  oi  the 
most  important  market  in  America. 

MIAMI 

THE  GREATEST  VOICE  IN  THE  MOST  ABLE-TO  BUY  MARKET  IN  AMERICA 



50,000  WATTS 

NEW  YORK 

I 

lest-known, 

best-liked 

station 

in  tlie 

world
's 

largest 

market 

Ask  any  Radio  Sales  office 
for  more  information  about 

WABC,  one  of  the  sixteen 

CBS  50,000  watt  stations. 

CHARLES  J.  GILCHRIST,  formerly 
radio  editor  of  the  Chicago  Daily  News 
and  recently  news  and  special  events 
director  of  WBZ-WBZA,  Boston- 
Springfield,  has  joined  the  staff  of  Earl 
Ferris,  New  York  publicity  organiza- tion. 

AILEEN  SCARES,  religious  editor  of 
NBC  in  New  York,  is  in  Hackensack 
(N.  J.)  Hospital,  recovering  from  an 
ippendix  operation. 
SALLY  WERT  has  been  added  to  the 
lontinuity  staff  of  KIT,  Yakima, 
Wash.,  replacing  Judy  McWhorter, 
who  resigned  to  join  Northwest  Adv. 
Agency,  Seattle.  Jack  Carlson,  new  to 
radio,  has  joined  KIT  as  announcer. 
GARY  KRIEDT,  promotion  manager 
of  KFRC,  San  Francisco,  and  Miss 
Myrtle  Hamilton,  recently  announced 
their  engagement. 

GEORGE  MATHEWS,  KOA,  Den- 
ver, staff  member,  has  been  called  for 

duty  with  the  U.  S.  Army,  and  re- 
ports on  Jan.  15. 

JIM  HENAGHAN,  Hollywood  re- 
porter and  magazine  writer,  has  joined 

the  staff  of  George  Fisher  to  gather 
news  for  the  weekly  quarter-hour  Hol- 

lywood Whispers,  sponsored  by  Mar- 
row's Inc.,  Chicago  (Mar-O-Oil  sham- poo), on  36  MBS  stations. 

DON  DAWSON,  traffic  manager  of 
CKCK,  Regina,  recently  became  en- 

gaged to  Muriel  Robinson. 

BILL  REIMER,  formerly  of  WCNW, 
Brooklyn,  has  joined  the  announcing 
staff  of  WCOV.  Montgomery,  Ala. 

ED  WILSON,  formerly  of  WSOY, 
Decatur,  111.,  has  joined  the  announc- 

ing staff  of  NBC,  Chicago. 

JULANE  PELLETIER.  formerly 
staff  pianist  of  WJJD  and  NBC,  Chi- 

cago, on  Jan.  2  rejoined  WJJD  in  the 
same  capacity.  Miss  Pelletier  replaced 
Priscilla  Holbrook  who  has  taken  a 
leave  of  absence. 

ROBERT  DOYLE,  since  June,  1940 
a  member  of  the  WGN,  Chicago,  pub- 

licity department,  on  Jan.  6  joined 
the  WGN  continuity  department  as 
writer.  Cyril  Wagner,  onetime  assist- 

ant to  Larry  Wolters,  radio  editor  of 
the  Chicago  Tribune,  replaced  Doyle. 

EVELYN  LYMAN,  for  five  years  of- 
fice manager  of  World  Broadcasting 

System,  Chicago,  on  Jan.  6  joined  the 
radio  department  of  Sherman  &  Mar- 

quette Inc.,  Chicago  agency. 

CARL  BARRON,  formerly  on  the  an- 
nouncing staff  of  KYA,  San  Francisco, 

has  joined  KROW,  Oakland,  succeed- 
ing George  Tolin,  resigned. 

MAURICE  HART,  formerly  announc- 
er of  the  World's  Fairest  Music  pro- gram on  WMCA.  New  York,  and  m.c. 

of  the  5:30  Request  Cluh  on  WAAT, 
.Ter.sey  City,  has  joined  the  auuounce- 
iiiK  staff  of  WNBW,  New  York. 

BERT  SYMMES  recently  was  added 
to  the  announcing  staff  of  KLS,  Oak- land. 

ALFRED  S.  BYRNE,  for  the  last 
five  years  a  page  boy  at  WOR,  New- 

ark, has  been  admitted  to  the  bar, 
after  studying  law  at  night  for  six 
years  at  Fordham  U,  from  which  he 
graduated  last  spring. 

JACK  KRETSINGER,  formerly  of 
KGKB,  Tyler,  Tex.,  has  joined  the  an- 

nouncing staff  of  WMBD,  Peoria. 

FRANK  THOMAS,  formerly  of 
WGES,  Chicago,  early  in  December 
joined  the  announcing  staff  of  WEDC, Chicago. 

WALLY  NEHRLING,  announcer  of 
WIRE,  Indianapolis,  and  June  Gard- 

ner of  that  city,  were  married  Nov.  28. 
NORMAN  JOLLEY  and  John  Black 
have  joined  the  announcing  staff  of 
KGGF,  Coffeyville,  Kan. 
RALPH  CHILDS,  news  staff  chief  of 
KMA,  Shenandoah,  la.,  is  the  father 
of  a  7  lb.  boy,  born  recently. 

MUSIC  checking  is  a  mutual  mat- 
ter between  Alec  Petry,  head  of 

the  NBC-Hollywood  music  rights 
department,  and  Mary  Hunter,  of 
the  NBC  -  San  Francisco  depart- 

ment. They  plan  to  be  married 
this  month.  Alec  went  to  San  Fran- 

cisco for  the  KGO-KPO  Christmas 

party. 

MURRAY  YOUNG,  formerly  publici- 
ty director  of  the  American  Economic 

Foundation,  is  now  reading  the  nightly 
newscast  over  WHK,  Cleveland. 

JAMES  AUBELE,  sound  effects  di- 
rector of  WHK-WCLE,  Cleveland, 

and  Helen  Thornton,  switchboard  op- 
erator, have  announced  their  engage- 
ments. Aubele  to  Ruth  Manning  and 

Miss  Thornton  to  John  Corrigan. 
EVA  MANNING,  new  to  radio,  has 
joined  the  program  department  of 
WIS,  Columbia,  S.  C.  Tommy  Martin, 
formerly  of  WGY,  Schenectady,  has 
been  added  to  the  announcing  staff. 
RANNY  DALY,  production  manager 
of  WING,  Dayton,  O.,  is  confined  to 
the  hospital  with  pneumonia.  Betty 
Kern,  saleswoman,  is  also  out  with  ill- ness while  Lou  Tschudi,  who  has  just 
taken  a  job  as  head  of  the  station's sports  department,  has  been  sent  a 
draft  questionnaire. 

Garland  Appointed 
CHARLES  H.  GARLAND,  with 
WBBM,  Chicago,  since  1925,  on 
Jan.  1  became  assistant  commercial 
manager  of  the  CBS  Chicago  key 
station,  according  to  J.  Kelly 
Smith,  commercial  manager  of 
WBBM  and  general  sales  manager 
of  Radio  Sales,  CBS  subsidiary. 
Garland  joined  WBBM  in  1925  as 
a  musician,  director  and  announcer. 
In  December,  1930,  he  joined  the  lo- 

cal sales  staff.  Since  joining  the 
sales  staif  Garland  has  confined  his 
work  to  that  field,  completely  aban- 

doning the  production  end  of  radio. 
A  native  of  Water  Valley,  Miss., 
he  attended  the  Mississippi  U,  and 
left  his  studies  to  serve  in  World 
War  No.  1. 

Stafif  Changes  at  KGW-KEX 
W.  CAREY  JENNINGS,  manager  of 
KGW-KEX,  the  Portland  Oregonian 
stations,  announces  the  following 
changes  effective  Jan.  1 :  Paul  Connet, 
formerly  sales  manager,  becomes  na- 

tional sales  manager.  Chester  Bloms- 
ness,  salesman,  becomes  local  sales 
manager  in  charge  of  promoting  and 
servicing  local  sales  with  aU  local 
salesmen  under  his  supervision.  H.  Q. 
Cox,  production  manager,  wiU  super- 

vise script  writers,  special  events  and 
music.  Homer  Welch,  producer,  be- 

comes program  director  in  charge  of 
selecting  talent  and  producing  all 
shows.  Ralph  Rogers,  announcer,  be- 

comes chief  announcer,  in  charge  of 
hiring  and  supervising  the  entire  an- 

nouncing staff,  with  the  exception  of 
announcers  assigned  to  special  events. 

KFBC  Completes  StafE 
COMPLETION  of  the  staff  of  the 
new  KFBC,  Cheyenne,  Wyo.,  which 
went  on  the  air  Dec.  6  as  an  NBC- 
Blue  outlet,  was  announced  Jan.  3 
by  Tracy  McCracken,  publisher  of 
the  Cheyenne  Wyoming  State  Tri- bune and  Wyoming  Eagle,  the 
State's  two  dailies,  who  is  one  of 
the  station's  chief  stockholders. 
KFBC  operates  with  250  watts  on 
1370  kc.  Its  manager  is  William  C. 
Grove,  former  chief  engineer  of 
KSAN,  San  Francisco,  and  at  one 
time  chief  engineer  of  KLZ,  Den- ver. National  advertising  manager 
is  Larry  Bloom,  formerly  with 
KFEL  and  KVOD,  Denver.  Local 
advertising  manager  is  C.  E.  Hop- 

kins, formerly  with  KSFO  and 
KSAN,  San  Francisco.  Other  staff 
members  are:  Robert  Youmans, 
from  WFBL,  Syracuse,  and 
WMBO,  Auburn,  N.  Y.,  production 
manager;  Willis  Ballance,  program 
director;  John  Vogel,  from  KID, 
Idaho  Falls,  announcer;  John  Daw- 

son, chief  engineer;  Del  Brandt, 
engineer-announcer ;  Mel  Klein, 
engineer;  William  Harmon,  engi- 

neer; Margaret  O'Brien,  secretary. 

RCA  Promotions 
PROMOTION  of  three  RCA  Mfg. 
Co.  executives  at  the  Harrison, 
N.  J.,  plant  was  announced  Jan.  3 
by  E.  W.  Ritter,  vice-president  in 
charge  of  production  and  engineer- ing activities.  John  A.  King,  for 

three  years  manager  of  manufac- turing at  the  Harrison  plant,  has 
been  named  plant  manager  in 
charge  of  all  operations;  Arlan  S. 

Kelley,  formerly  assistant  man- ager, succeeds  him  as  manager  of 
manufacturing;  Dr.  G.  R.  Shaw, 

manager  of  research  and  engineer- 
ing at  the  plant,  has  been  named 

to  assist  Mr.  King  in  engineering 
management. 

Alibi  Needed 

MORRISON  QUAL- 
TROUGH,  announcer  of  Alibi 
for  Death,  which  dramatizes local  traffic  accidents  on 

KROD,  El  Paso,  as  a  warn- 
ing to  others,  recently  found 

himself  an  active  participant 
in  the  show.  Not  only  was  his 
car  wrecked  in  a  collision 
but  several  nights  later  he 

played  himself  when  his  acci- dent was  dramatized. 

serves  the  fast  growing 

Savannah  market  .  .  . 

We  sell  it  ...  at  the 

lowest  per  person  cost 
of  any  medium. 

ulsav 
SAVAN  NAH 

GEORGE    P.   HOLLINGBERT  CO. 
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Largest  Radio  Coverage  in  the  Kansas  City  Area 

The  outer  black  line  is  the  one-half  millivolt  signal  point  for  WDAF's  full-time  operation  on  5,000  watts.  This 
WDAF  primary  area,  largest  radio  coverage  in  the  Kansas  City  area,  was  measured  by  engineers  of  Bell  Laborato- 

ries.   917,113  Radio  Homes  in  WDAF's  Half-Millivolt  Area. 
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Outlet  N.  B.  C.  Basic  Red  Network 
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MctclianJil5in^  &  J^tomotion 
Girded  for  Grid — Paramount  Plug — Kansas  Ruler — 

Time  on  a  Dial — Special  Recordings 

FOOTBALL  CONTEST
  con- ducted by  the  Barr  Jewelry 

Stores,  Philadelphia,  in  con- 
nection with  their  gridiron 

review  broadcast  over  WCAU, 
Philadelphia,  every  Saturday  dur- 

ing the  past  season,  attracted  a 
record  total  of  37,230  entries,  ac- 

cording to  George  W.  Wolfsten, 
vice-president  of  the  Al  Paul  Lef- 
ton  Agency,  Philadelphia,  which 
handled  the  account.  The  nine-week 
contest  requil-ed  listeners  to  deter- 

mine the  winners  and  the  approxi- 
mate scores  of  the  12  leading  games 

each  week  in  competition  for  prizes 
of  three  Gruen  wrist  watches. 

Starting  with  1,000  entries  the 
first  week,  the  contest  reached  a 
peak  of  6,200  the  weekend  of  the 
Penn-Cornell  game  for  a  weekly 
average  of  4,137.  A  standing  grand 
prize  of  $1,000  for  any  contestant 
who  achieved  a  pei-fect  score  went begging. 

Bob  Hall,  ex- Yale  grid  star  and 
local  attorney,  handled  the  broad- 

cast along  with  Taylor  Grant, 
WCAU  sports  commentator. 

Paramount's  Free  Discs 
PARAMOUNT  PICTURES,  Holly- 

wood, to  promote  the  American  film 
industry,  is  issuing  a  weekly  quar- 

ter-hour transcribed  program  titled 
Paramount  on  the  Air,  to  60  New 
Zealand  and  Australian  stations. 
Weekly  release  contains  film  indus- 

try news  supplied  by  all  motion 
picture  studios  in  Hollywood.  In 
addition,  the  Paramount  radio  serv- 

ice also  issues  a  special  weekly 
letter  titled  Listening-in  on  Holly- 

wood, to  93  stations  in  the  Anti- 
podes, for  reading  by  staff  announc- ers. 

Topeka  Yardstick 
SHIPPED  in  individual  mailing 
boxes,  WIBW,  Topeka,  Kan.,  is 
distributing  to  the  trade  heavy 
wooden  yardsticks  impressing  a 
double-side  advertising  message. 
In  addition  to  the  inscribed  yard- 

stick itself,  each  36-inch  rule  is 
packed  with  a  yard-long  paper  in- 

sert bearing  an  advertising  mes- 
sage built  around  the  theme: 

"You'll  need  a  big  yardstick  in 
1941  to  measure  WIBW's  selling 
results  for  you !" 

Szigeti  Book 
TO  PROMOTE  the  MBS  concert 
series  of  Joseph  Szigeti,  well  known 
violinist  with  the  Alfred  Wallen- 
stein  orchestra  which  started  on 
Jan.  7,  WOR  has  sent  newspapers  a 
pressbook  on  Mr.  Szigeti  which  in- 

cludes a  cover  picture  of  the  vio- 
linist, his  biography,  anecdotes,  an 

art  layout,  and  an  article  by  Rob- 
ert A.  Simon,  music  critic  for  the 

New  Yorker  magazine  and  continu- 
ity director  for  the  station. *      *  * 

Salute  to  Sponsors 
AS  A  SPECIAL  holiday  promo- 

tion stunt,  KMPC,  Beverly  Hills, 
Cal.,  on  Dec.  23  sent  a  group  of 
four  carol  singers  to  serenade  spon- 

sors. Quartette  made  more  than  25 
anpearances  in  downtown  Los  An- 

geles and  Hollywood,  including  all 
major  department  stores. 

McKinney's  Dial TIME-DIAL  for  use  in  figuring  the 
date  of  the  last  broadcast  of  a 
specified  schedule  has  been  issued 
to  the  trade  by  J.  P.  McKinney  & 
Son,  New  York  and  Chicago  news- 

paper and  station  representatives. 
On  back  of  the  time-dial  are  listed 
the  stations  represented  by  J.  P. 
McKinney,  including  five  Gannett 
stations,  two  affiliated  with  Gan- 

nett, and  WRAK,  Williamsport,  Pa. 

Hornet  Plugs 

CONCEIVED  by  CKCK,  Regina, 
Sask.,  a  new  wrinkle  in  merchan- 

dising reports  has  caused  much  com- ment in  Canadian  agency  circles. 
Preparing  a  merchandising  report 
for  the  agency  handling  the  Lis- 
terine  account,  sponsoring  The 
Green  Hornet  on  CKCK,  staff  mem- 

bers dramatized  on  a  transcription 
the  parts  they  took  in  preparing  the 
report.  For  example,  the  salesman 
who  arranged  for  a  screen  trailer 
at  a  local  theatre  was  waxed  mak- 

ing a  phone  call  to  the  theatre 
manager,  with  other  conversations 
between  CKCK  representatives  and 
merchants  arranging  for  window 
displays  and  other  merchandising 
ventures. 

REALISTIC  audition  setting,  to  emphasize  the  appeal  of  Florsheim  Shoe 
Co.'s  Squared  Circle  series,  was  arranged  for  a  prospective  sponsor  by 
George  Blackwell,  director  of  WBLK,  Clarksburg,  W.  Va.  The  station 
set  up  in  the  studio  a  squared  circle,  arranged  dummy  fighters,  created 
an  arena  atmosphere  by  calling  in  peanut,  popcorn  and  pop  vendors  and 
then  ran  off  a  sample  show  for  the  local  Florsheim  dealer.  He  signed. 

BROCHURES 

WNAX,  Yankton,  S.  D.— Data  on  lis- 
tener response  and  1940-41  program 

schedule,  in  personally  addressed  mail folder. 

WGES-WSBC,  Chicago  —  Six-page red  and  white  booklet  promoting  the 
Polish  language  programs. 

WOWO-WGL,  Fort  Wayne  —  Four- 
page  syllabus  of  programs  with  an educational  slant. 

WKY,  Oklahoma  City — Pictorial  bro- chure promoting  Sunrise  Roundup, 
early  morning  rural  feature  on  the 
station. 

WWL,  New  Orleans — Booklet  con- taining brief  resumes  of  31  WWL 
programs  suitable  for  sponsorship. 

WCNW,  New  York— Reprint  of  pic- 
torial page  from  PM,  New  York  news- 

paper, noting  WCNW  as  "the  New 
York  Negro  community's  voice". 
WMBD,  Peoria,  111.— Plastic-bound "Peoriarea"  coverage  brochure. 

Here  to  Stay 

WBT,  Charlotte,  has  settled 
its  long-standing  feud  with 
the  Charlotte  News.  The 
newspaper  had  been  so  hos- 

tile as  to  block  out  the  sta- 
tion's call  letters  when  a 

WBT  microphone  appeared  in 
a  news  photo  and  uniformly 
prohibited  mention  of  the  sta- 

tion in  any  news  story.  How- 
ever, General  Manager  A.  E. 

Joscelyn  persevered  and  the 
News  in  late  December  start- 

ed to  feature  daily  program 
schedules  of  WBT  and  other 
local  stations.  Publisher  W. 
C.  Dowd  even  ordered  full- 
page  announcements  in  the 
paper  to  announce  the  new radio  schedule  feature.  Joked 
Mr.  Dowd  to  Mr.  Joscelyn, 
still  in  his  first  year  at  WBT, 
after  the  agreement  had  been 
reached:  "I  guess  I  must  ad- mit that  the  wireless  is  here 

to  stay." WSGN  Studio  Shift 

WSGN,  Birmingham,  will  move 
from  the  Tutweiler  Hotel  to  new 
studios  in  the  Dixie  Carlton  by  Feb. 
1  according  to  General  Manager 
Henry  P.  Johnson,  who  simultane- 

ously announced  a  new  production 
policy  for  the  station.  Under  the 
new  setup  Bill  Terry,  station's sportscaster,  becomes  production 
manager.  Carl  Cannon,  promotion 
manager,  will  take  on  additional 
duties  spending  most  of  his  time 
developing  local  public  service  and 
educational  programs. WICHITA 
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Impromptu  Dramas 
NOVEL  sustaining  dramatic  se- 

ries. Deadline  Dramas,  started  Dec. 
29  on  NBC  co-starring  Irene 
V/icker,  noted  singing  actress,  and 
Robertson  White,  screen  player  and 
writer.  At  the  beginning  of  the 
broadcast,  members  of  the  studio 
audience  are  asked  to  write  down 
20-word  sentences  outlining  situa- 

tions around  which  dramatic 
sketches  may  be  built,  and  William 
Fadiman,  MGM  story  and  book  edi- 

tor, who  acts  as  m.c.  for  the  pro- 
gram, selects  the  most  likely  con- 

tribution, turns  it  over  to  the  co- 
stars,  while  he  discourses  extem- 

poraneously for  two  minutes  on 
any  subject  supplied  by  Edmund 
Birnbryer  of  the  NBC  Script  di- 

vision. At  the  end  of  Fadiman's 
chat.  Miss  Wicker  and  Mr.  White 
will  step  to  the  microphone  and 
present  a  finished  play  based  on  the 
sentence  previously  given  to  them, 
portraying  all  the  parts  between 
them.  In  conclusion,  Fadiman  will 
review  and  criticize  the  deadline 

dran-.a. Home-Like  Dining 

HIGHSPOT  of  Dinner  Music,  a 
program  of  recorded  light  classical 
music  sponsored  nightly  at  6:30  on 
WQXR,  New  York,  by  Schraift  Res- 

taurants, is  the  commercial,  read  by 
Rex  Benware  and  written  by  Jim 
Frankenberry.  In  the  commercial 
Benware  recalls  some  episode  of 
boyhood  days  with  the  family,  con- 

necting the  episode  with  the  desir- 
ability of  dining-  at  Schrafft's  home- like restaurants.  Listeners  have 

voluntarily  written  accounts  of 
their  own  youthful  experiences  with 
the  request  that  they  be  used  on 
the  commercial,  and  a  recent  men- 

tion of  a  Schrafft  Christmas  cata- 
logue deluged  the   WQXR  offices 

with  listeners'  requests. *      *  * 
Juvenile  Discussions 

A  WEEKLY  series  of  juvenile  dis- 
cussions presented  by  the  child  wel- 

fare organization,  Youthbuilders 
Inc.  of  New  York,  has  started  on 
WMCA,  New  York.  Participants, 
ranging  from  8  to  15  years  and 
selected  from  the  New  York  city 
grade  schools,  discuss  current  topics 
extemporaneously. *    *  * 

Why  Listen? 
LISTENERS  to  a  6  a.  m.  program 
on  KGKO,  Fort  Worth,  recently 
were  offered  a  phonograph-radio 
combination  for  the  best  50-word 
letter  on  "Why  I  listen  to  the  I'adio 
early  in  the  morning". 

CUTE  as  a  button  is  four-year-old 
Nancy  Jane  Burroughs,  musical 
prodigy  of  WPTF,  Raleigh,  N.  C. 
Nancy  Jane,  heard  each  Sunday 
afternoon  on  WPTF's  Birthday 
Party,  has  shown  a  remarkable 
faculty  for  remembering  songs  and 
catching  tricky  tempos  of  the  popu- 

lar BMI  tunes  she  sings. *    *  * 

License  Free 
USING  a  new  twist  to  introduce 
Big  Freddie  Miller,  formerly  of 
WFBM,  Indianapolis,  to  his  new 
Midwest  audience,  WNAX,  Yank- 

ton, S.  D.,  is  conducting  a  weekly 
quiz  contest  during  which  winners 
receive  free  1941  automobile  license 
plates.  The  station  purchases  the 

plates  regardless  of  the  winner's car  model  or  State  of  residence.  All 
information  is  checked  with  the 
winner's  county  treasurer,  to  whom 
checks  are  made  payable.  The  in- 

itial winner  drove  a  1935  Chevrolet 
whose  plates  cost  $5.10.  Although 
restricted  to  auto  owners,  mail  re- 

sponse has  been  extremely  heavy, 
according  to  the  station. 

*  *  * 
Names  and  Sources 

EXPLANATIONS  of  the  deriva- 
tions of  proper  names  are  given  on 

the  new  educational  program.  The 
Name  Explorer,  which  started  Jan. 
4  on  WJSV,  Washington.  Com- mentator on  the  feature  is  Howard 
Barker,  former  research  associate 
of  the  American  Council  of  Learned 
Societies  and  author  of  articles  on 
speech  and  nomenclature  in  na- 

tional magazines.  Listeners  are  in- 
vited to  submit  their  names  for 

analysis. *  *  * 
Orchid  Award 

AN  ORCHID  a  day  is  given  away 
by  Brunswick  Flower  Shop,  Cleve- 

land, on  its  five-minute  daily  mu- 
sical program  on  WCLE,  Cleveland. 

The  bloom  goes  to  the  local  news 
personality  judged  to  have  done 
the  best  good  deed  or  most  meri- 

torious community  service  the  pre- 
ceding day.  Recorded  music  is  used 

on  the  program.  Gregory  &  Bol- 
ton Adv.  Agency,  Cleveland,  han- dles the  account. 

OUR  TARGET:  ^he    world's    largest  market. 
OUR  WEAPON:        SOOO  WATTS  day  and  night  with 

Directional  Antennae. 

OUff  AMMUNITION :^o or   product   programmed  with 

intimate    appeal   to  New  York's 
Melting  Pot  miHions, 

OUR  AIM:  Vo  ii^sure  results. 

WBI\IXy'o'R''K :  SOOOWATTS 
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Canada's  Farm  Problems 
CANADIAN  Broadcasting  Corp.  on 
Jan.  21  is  inaugurating  Farm  Ra- 

dio Forum  for  Eastern  Canada  sta- 
tions on  Jan.  21.  The  program  will 

be  the  first  effort  of  the  CBC  to 
participate  in  a  widely-organized 
listening  group  project  covering 
Ontario,  Quebec  and  the  Maritime 
provinces.  Cooperating  in  organiz- 

ing listening  groups  are  the  Cana- 
dian Federation  of  Agriculture, 

provincial  departments  of  agricul- 
ture and  farm  organizations.  In 

Farm  Radio  Forum  radio  will  be 
used  to  highlight  current  farm 
problems  as  they  exist  along  the 
sideroads  and  concessions  of  East- 

ern Canada.  Each  broadcast  will 
present  background  and  facts  re- 

garding farm  problems  as  a  basis 
for  discussion.  At  the  end  of  each 
network  broadcast  there  will  be  a 
five-minute  regional  commentary 
originating  at  CBL,  Toronto;  CBM, 
Montreal;  CKCW,  Moncton,  N.  B. 

If  *  if 

Youth's  Problems 
COOPERATING  with  the  National 
Congress  of  Parents  &  Teachers — 
NBC-Red  on  Jan.  6  started  the 
weekly  quarter-hour.  Citizens  All, 
Mondays,  5-5:15  p.m.  (EST).  The 
series  is  designed  to  stimulate  pub- 

I  lie  interest  and  action  in  solving 
community  and  school  problems  af- 

fecting youth  and  will  take  the 
form  of  roundtable  discussions, 
with  Dr.  Ernest  0.  Melby,  dean  of 
Northwestern  U's  school  of  educa- 

tion, as  chairman.  Future  pro- 
grams will  bring  listeners  the  ex- 

perience and  theories  of  authorities 
in  ed^ication  and  social  welfare. 

All  For  Kids 
BADGES,  maps,  membership 
blanks  and  parties  for  kids  are  in- 

corporated in  a  new  juvenile  pro- 
gram. World  Adventure  Club,  start- 

ing Jan.  25  on  KSTP,  St.  Paul, 
under  auspices  of  the  Minnesota 
Federation  of  Women's  Clubs  and 
the  romance  languages  department 
of  Minnesota  U.  In  addition,  free 
scholarships  for  three  University 
students  are  given  for  work  on 
script,  dramatization  and  music  for 

,  the  weekly  series. 
*  *  ♦ 

Old  Dominion  Folk 
INTERVIEWS  with  prominent 
State  citizens  are  presented  on  The 
Virginia  Traveler,  new  weekly  ser- 
lies  of  WRVA,  Richmond,  carried 
lunder  joint  auspices  of  the  State 
Conservation  Commission  and  the 

I  Virginia  Writers'  Project.  Ira  Av- 
ery supervises  production  for 

WRVA,  with  Mrs.  Eudora  R.  Rich- 
ardson, editor  of  a  State  guidebook, 

arranging  guest  appearances. 
*  *  * 

Heroic  Dramas 
PRESENTED   under   auspices  of 
the   Daughters   of   the  American 

i  Revolution  by  the  local  Uptown 
!  Players,  WJJD,  Chicago,  on  Jan. 
6  started  a  new  Heroes  of  the 
Northwest    dramatic    series.  The 
quarter-hour  dramatic  shows  are 
heard  the  first  and  third  Mondays 

i  of  each  month. 
I  4: 

U.  S.  Appreciation 
BRINGING-  to  the  microphone 
representatives  of  nearby  American 
Legion  posts,  the  weekly  Appreci- 

I  ate  America  series  is  presented  on 
KLX,  Oakland,  Cal.,  under  auspices 
of  District  10  of  the  American 
rjiegion. 

ANNOUNCERS'  SCHOOL  AT  WSB 

Weekly  Sessions  Cover  All  Types  of  Problems  as 

 Mikemen  Criticize  Each  Other's  Work  
LOOKING  toward  long-run  divi- 

dends resulting  from  clean  jobs  of 
script  reading,  WSB,  Atlanta,  has 
established  an  "Announcers' 
School"  to  give  all  staff  announcers 
practice  and  training  in  pronuncia- 

tion, diction,  enunciation,  "selling" of  announcements  and  general 
knowledge  of  the  news. 

Each  Monday  afternoon  the  WSB 
announcing  staff  meets  with  Pro- 

duction Manager  Marcus  Bartlett 
and  Program  Director  Roy  McMil- 
lian.  First  item  is  a  quiz  on  name 
pronunciations,  covering  persons, 
towns,  ships  or  anything  that  has 
gained  news  attention  during  the 
preceding  week.  Announcers  are  re- 

quired to  turn  in  at  least  five 
words  each  week  for  this  list,  which 
is  compiled  from  their  offerings. 

A  second  section  of  the  school  is 
a  quiz  on  names  in  the  news.  In- 

ternational, national  and  local  fig- 
ures are  named,  and  the  announcers 

are  required  to  identify  as  many  as 
possible.  Another  feature,  recently 
added  by  McMillian,  is  identifica- 

tion through  pictures  of  five  news- 
worthy persons  each  week. 

The  oral  part  of  the  meeting,  fol- 
lowing these  two  quizzes,  is  con- 

ducted by  Mr.  Bartlett.  Announcers 
take  turns  't  reading  spot  an- 

nouncements and  other  types  of 
copy.  Criticism  is  offered  by  other 
participants.  The  work  of  the  pre- 

ceding week  also  is  criticized  by 
both  Bartlett  and  McMillian,  tying 

in  with  the  station's  policy  of 
granting  weekly  bonuses  to  an- nouncers— the  amount  of  the  bonus 
determined  on  the  basis  of  a  per- 

centage of  station  business  for  each 
week.  Announcers  making  serious 
errors  may  lose  part  or  all  of  their 

bonus,  depending  on  the  record. 
WSB  officials  have  praised  the 

system  as  the  best  method  devised 
to  insure  sytematic  and  conscien- 

tious work  at  all  times  by  the  an- 
nouncing staff.  Staff  members  also 

favor  th ,  setup,  agreeing  they  have 
received  much  benefit  from  the 
school,  both  in  gaining  information 
and  securing  better  coordination  of 
station  activities. 

COMBINATION  studio  -  transmit- 
ter building  for  WALB,  Albany, 

Ga.,  will  be  completed  about  Feb.  1. 
It  is  built  on  a  functional  basis, 
according  to  Edward  J.  Lord, 
WALB  general  manager,  and  com- 

prises four  studios,  control  room, 
transmitter  rooms  as  well  as  offices. 
It  is  located  on  the  Dixie  Highway, 
on  a  20-acre  swamp  plot. 
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MERCHANDISING  and 

MARKETING  MAN 

AVAILABLE 

Two  years  intensive  merchandising  and 
marketing  experience  with  established 
network.  BACKGROUND:  Agency,  plus 
several  years  selling  for  nationally  known 
newspaper  and  radio  station  representa- 

tives. Good  knowledge  national  markets. 
Interested  In  establishing  or  heading  up 
merchandising  department  of  recognized 
agency  or  radio  station.  Initial  salary  im- 

portant to  wife  and  children's  well  being. 

Address  Box  134,  BROADCASTING 

More  Listening,  CAB  Finds 
(Continued  from  page  20) 

dent's  address  was  covered  by  NBC 
Red  and  Columbia;  Mr.  Willkie's 
talk  by  NBC  Red  and  Blue,  Colum- 

bia, and  Mutual. 

Sports 
During  the  year  the  CAB  also  re- 

ported on  numerous  sports  broad- 
casts including  regular  reports  on 

football  and  baseball  plus  special 
events  such  as  prize  fights  and  the 
Kentucky  Derby.  On  May  4,  15.2% 
of  the  set  owners  heard  the  latter 
event  broadcast  between  6:30  and 
7:00  p.m. 
BOXING — Joe  Louis  continued 

to  be  a  great  favorite  with  radio 

IT'S  SURE-FIRE! 

And  if  you  want  an  attentive  audience  in  Roanoke 

and  southwest  Virginia,  tell  your  story  over 

WDBJ!  Because  listen:  WDBJ  is  the  top  station  in 

this  neck  of  the  woods.  And  our  listening  area  em- 

braces an  audience  that  spends  upwards  of 

$400,000,000  at  retail  a  year.  What's  more,  we 

have  convincing  evidence  that  our  buying  sugges- 

tions produce  surprising  results!  Would  you  like 

to  know  more? 

ROANOKE, 

VIRGINIA 

FREE  & 

mm,  \M. Excliiih  e  National 
Kt'preseii/al/m 

Owned  and  Operated  by  the  TIMES  -  WORLD  CORP. 

CBS  Affiliate  •  5000  Watts  Day  •  1000  Watts  Night  •  930  Kc 

listeners.  The  Louis-Godoy  fight  on 
June  20,  1940,  rated  37.9.  One  Sept. 
6,  14.7%  of  set  owners  reported 
listening  to  the  Billy  Conn-Bob 
Pastor  fight.  On  Dec.  16,  the  Joe 
Louis- Al  McCoy  fight  rated  22.1%. 
None  of  these  ratings  came  close 
to  the  figure  of  47.6  scored  by  Louis 
and  Pastor  in  1939  nor  the  63.6 
attained  by  Louis  and  Schmeling  in 
1938.  The  latter  was  broadcast  over 
two  networks. 

FOOTBALL^The    ratings  for 
college  football  broadcasts follow : 19i0 

19S9 
Oct.  5 

25.1 

Oct.  7  
23.6 

Oct.  12 

28"5 

Oct.  21  37.3 Nov.  2 

3l'4 

Nov.  4  35.7 
Nov.  16 

35"0 

Nov.  18  

36.2 
Dec.  2  36.0 

BASEBALL— During  the  base- 
ball season  the  CAB  reported 

monthly  on  listening  to  baseball 
broadcasts.  The  figures  are  for  ac- 

tual broadcasts  of  the  games,  both 
major  and  minor  league,  heard  in 
the  33  CAB  cities.  In  1940,  interest 
became  more  intense  month  by 
month  as  the  struggle  for  the  pen- 

nants became  more  furious.  This 
contrasted  with  the  experience  in 
1939  when  the  Yankees  ran  away 
with  the  American  League  race. 
The  ratings  for  the  two  years  fol- low: 

19J,0  1939 
April-May    15.9  17.7 June    17.7  17.2 
July    18.2  18.7 
August    19.3  17.6 
September    19^  16.2 
Average    18.1  17.5 
The  average  rating  for  the 

Wo^ld  Series  between  Detroit  and 
Cincinnati  was  25.2  compared  vdth 
21.3  for  the  1939  series  between  the 
New  York  Yankees  and  the  Cin- 

cinnati Reds.  The  games  were 
broadcast  over  the  Mutual  network 
in  both  years. 

CAB  Organization 
The  foundation  for  the  CAB  was 

laid  by  the  radio  committee  of  the 
Association  of  National  Advertis- 

ers in  January,  1929.  As  a  result 
of  the  committee's  discussion  of  a 
study  made  by  Crossley  Inc.,  a 
number  of  leading  advertisers  em- 

ployed that  organization  to  make 
individual  surveys.  Later  these 
were  combined  into  a  report  for 
the  ANA  and  at  the  same  time 
Crbesley  was  requested  to  submit 
an  outline  for  a  cooperative  inves- 

tigation which  would  include  "the 
checking  of  program  popularity." 
The  ANA  appointed  a  special  com- 

mittee to  work  out  the  details.  The 
field  work  was  started  by  Crossley 
Inc.,  on  March  1,  1930. 

In  1934  the  CAB  was  reorgan- 
ized, taking  its  present  set-up  as  a 

mutual,  non-profit  organization 
with  a  governing  committee  of  six, 
three  of  whom  are  appointed  by  the 
ANA  and  three  by  the  American 
Assn.  of  Advertising  Agencies.  This 
committee  sets  all  policies,  busi- 

ness, financial  and  research.  Cross- 
ley  Inc.  is  still  employed  to  do  the 
field  and  technical  work.  The  CAB 
is  the  official  organization  for  rat- 

ing radio  programs.  It  is  supported 

by  leading  advertisers,  agencies  and 
networks  on  the  basis  of  their  re- 

spective stakes  in  radio. 
The  Method  Used 

The  loosely  defined  term  "recall" should  not  be  applied  to  the  tech- 
nique the  CAB  now  uses.  As  the 

result  of  12  years  of  practice,  con- 
stant experimentation  and  revision, 

it  is  now  using  a  method  which 
perhaps  would  be  better  defined 
as  "the  triple  check  method  of  iden- 

tification". Under  this  method  the 
listener  need  not  remember  the  ex- 

act program  name.  He  or  she  needs 
to  give  sufficient  information  about 
the  program  to  enable  the  investi- 

gator by  cross  checking  station, 
time,  or  description  of  the  program, 
to  enter  it  on  CAB  records  as  hav- 

ing been  heard.  This  method  has 
several  outstanding  advantages 
such  as  speed,  accuracy,  economy. 
It  obtains  the  answer  to  the  vital 
question  "Has  the  program  made 
an  impression?"- — a  factor  which 
the  advertiser,  to  be  successful, 
must  know. 

Fifty-two  investigators,  making 
calls  at  eight  stated  times  each  day, 
working  simultaneously  168  days  of 
the  year  in  33  major  cities  from 
coast  to  coast,  complete  700,000  in- 

terviews based  on  more  than 
1,100,000  telephone  calls.  The  geo- 

graphical distribution  of  calls  co- 
incides roughly  with  the  distribu- 

tion of  radio  sets  and  calls  are 
distributed  by  income  groups  in 
accordance  with  the  distribution  of 
radio  set  ownership  by  income 
groups.  Thus  the  criticism  leveled 
at  most  telephone  surveys,  that 
they  reach  an  undue  proportion  of 
persons  in  the  upper  income  groups, 
has  been  eliminated  as  far  as  the 
CAB  is  concerned. 

Reports  Issued 
The  results  of  these  investiga- 

tions are  sent  to  subscribers  in  the 
form  of  24  semi-monthly  reports 
which  include  ratings  for  each 
sponsored  network  program.  Each 
rating  which  appears  is  a  percent- 

age of  set  owners  and  not  of  lis- teners. To  illustrate  simply: 

If,  out  of  each  100  set-owners 
who  are  interviewed  in  the  area 
covered  by  a  given  program,  20 
report  that  they  heard  it,  then  the 
rating  which  appears  in  the  report 
is  20.  The  number  of  stations  carry- 

ing a  program  does  not  affect  the size  of  the  rating. 

Semi-annually  two  complete  ana- 
lyses of  radio  program  audiences 

are  prepared  and  sent  to  subscrib- 
ers. These  reports  analyze  all  pro- 

grams by  type,  compare  programs 
by  length  of  broadcast,  give  varia- 

r 

NBC  BLUE 

WJHP 
JACKSONVILLE P  LORI  DA 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  225  West  39tli  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 
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POPULAR 

Station 

S  A  L  T    L  A  K  E  CITY 

THE  BROTHERS  ALLEN,  of  Vir- 
ginia, now  are  prime  movers  in  the 

operation  of  three  Virginia  stations 
which  they  have  formed  into  the 
Tri-City  Group  as  a  regional  net- 

work. At  left  is  Edward  A.  Allen, 
x)resident,  prominent  in  industry 
affairs  and  vice-president  of  Na- 

tional Independent  Broadcasters, 
with  Philip  P.  Allen,  vice-president 
of  Lynchburg  Broadcasting  Co., 
their  operating  company.  They  own 
WLVA,  Lynchburg;  operate 
WBTM,  Danville;  own  half  of  the 
new  WSLS,  Roanoke. 

tion  in  popularity  preferences  both 
geographically  and  by  income  levels, 
give  the  relationship  between  the 
amount  of  time  devoted  to  types  of 
programs,  and  the  average  popu- 

larity of  those  types.  The  summer 
report,  for  the  five  months  of  day- 

light saving  time  is  based  on  ap- 
proximately 292,000  completed  in- 

terviews with  radio  set-owners,  the 
seven-month  winter  report  on 
408,000. 
Annually  the  CAB  issues  in- 

formation on  the  ebb  and  flow  of 
the  radio  audience,  comparing  the 
number  of  sets  in  operation  by 
years,  by  season  of  the  year,  by 
parts  of  the  day,  by  hours  of  the 
day,  by  income  levels,  by  geograph- 

ical sections. 
From  time  to  time  special  re- 

ports and  ratings  on  outstanding 
events  such  as  political  speeches, 
international  crises,  prize  fights. 
World  Series  baseball,  football,  etc. 
have  been  issued. 

Further  the  CAB  supplies  spe- 
cial analyses  of  radio  programs 

from  statistical  material  already 
compiled.  For  example,  after  a  pro- 

gram has  been  on  the  air  for  a 
season  a  subscriber  can  obtain 
breakdowns  showing  the  relative 
popularity  of  the  program  for  A, 
B,  C  and  D  income  levels,  by  cities, 
major  geographical  sections  or 
sales  areas.  Subscribers  can  also 
obtain  complete  case  histories  of 
all  commercial  programs  broadcast 
during  the  past  ten  and  one-half 
years. 

How  Service  Is  Used 

Subscribers  use  the  CAB  report 
to  help  them: 

1.  Determine  the  best  day  and 
hour  to  select  whenever  a  choice 
of  radio  time  is  offered. 

2.  Follow  the  popularity  trend  of 
various  types  of  programs  and  dis- 

cover when  a  given  type  is  worn 
out. 

3.  Purchase  talent  advantageous- 
ly by  comparing  the  performers  on 

different  programs. 
4.  Decide  whether  a  given  season 

should  be  included  or  dropped. 
5.  Make  comparisons  between 

daytime  and  evening  programs. 
6.  Compare  the  difference  in  pro- 

gram audiences  by  sections  of  the 
country,  population  groups,  income 
levels,  etc. 

7.  Discei-n  by  study  of  the  lead- 
ers and  laggers  what  makes  a  good 

radio  program. 
8.  Check  where  the  most  impor- 

tant competition  is  and  thus  find 
the  most  desirable  time  to  buy. 

The  CAB  provides  withint  a  fort- 
night the  "box-office"  on  all  spon- 
sored network  programs  based  on 

a  comprehensive,  nation-wide  sam- 
ple, regardless  of  the  time  of  day 

or  night  program  is  broadcast. 
Cities  Surveyed 

The  investigation  work  is  regu- 
larly carried  on  in: 

Eastern  Cities — Boston,  New 
York,  Philadelphia,  Pittsburgh, 
Baltimore,  Detroit,  Cleveland,  Buf- 

falo, Cincinnati,  Hartford,  Provi- 
dence, Syracuse,  Rochester,  Wash- 

ington. 
Southern  Cities  —  Louisville, 

Memphis,  Atlanta,  New  Orleans, 
Dallas,  Houston,  Oklahoma  City. 

Midwestern  Cities — Chicago,  St. 
Louis,  Des  Moines,  Kansas  City,  St. 
Paul,  Minneapolis,  Omaha. 

Pacific  Coast  Cities — San  Fran- 
cisco Los  Angeles,  Portland,  Seat- 

tle, Spokane. 

WCOV,  in  Montgomery, 
Is  Named  in  Labor  Suit 
CHARGED  with  violation  of  the 
Fair  Labor  Standards  Act,  WCOV, 
Montgomery,  Ala.,  has  been  named 
defendant  in  a  suit  filed  by  the 
Wage  &  Hour  Division  of  the  La- 

bor Department  in  the  Federal 
District  Court  in  Montgomery,  ac- 

cording to  Robert  T.  Amis,  regional 
wage-hour  director  in  Birmingham. 

Basis  of  the  suit  is  alleged 
failure  of  the  station  to  comply 
with  the  minimum  wage  and  over- 

time provisions  of  the  law,  Mr. 
Amis  explained,  although  the  li- 

censee. Capital  Broadcasting  Co., 
also  is  charged  with  having  failed 
to  keep  proper  records  of  the  wages 
paid  and  hours  worked  by  its  em- 

ployes. In  the  few  actions  previous- 
ly instituted  against  radio  stations 

by  the  Wage  &  Hour  Division  de- 
fendants have  entered  into  consent 

decrees  providing  compliance  with 
the  Act  and  in  some  cases  restitu- 

tion of  back-pay  to  employes. 

WOW  CREW'S  TREK 
Quartet  Travels  4,000  Miles 

 To  Cover  Grid  Game  

THE  Rose  Bowl  game  in  Pasadena 
between  Nebraska  and  Stanford 
meant  a  4,000-mile  trek  for  a  crew 
of  WOW,  Omaha,  comprising  Fos- 

ter May,  news  and  special  events 
editor;  Tom  Dailey,  sports  editor; 
Chief  Engineer  W.  J.  Kotera,  and 
Chief  Recording  Engineer  Joe  Her- 
old.  First  they  journeyed  by  car  to 
Phoenix  to  cover  Cornhusker  prac- 

tice sessions,  which  were  recorded 
and  used  on  Dailey's  Sportstime 
with  Falstaff  programs  Dec.  20- 
Jan.  2,  sponsored  by  Falstaff  Brew- 

ing Co. 
They  then  went  to  Pasadena  to 

cover  the  team's  arrival.  Rose  Bowl 
parade  and  other  special  pickups. 
The  game  itself  was  carried  special 
by  WOW  and  also  on  NBC-Blue, 
with  Bill  Stern  announcing.  In  ad- 

dition to  the  Falstaff  sponsorship, 
Foster  May's  daily  broadcasts,  in- 

cluding 500  words  of  telegraph  filed 
daily,  were  sponsored  by  the  Chev- 

rolet Zone  Dealers  of  Nebraska  and 
western  Iowa. 

National  Representative: 

JOHN  BLAIR  &  CO. 
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Defense  Program  Under  Way 
(Continued  from  page  15) 

Knocking  on  a 

Million  Doors 

•  Yes,  sirl  We're  selling  qoods  to a  million  and  a  quarter  folks  in  36 
counties  of  prosperous  North  Texas 
and  southern  Oklahoma,  the  heart 
of  the  rich  Red  River  Valley,  land  of 
prosperous  and  diversified  industry. 
We're  en  the  air  full  time  v»ith  1,000 
watts.  We're  right  in  the  middle  of the  dial,  880  kilocycles.  .  .  For  more 
information,  write  KRRV,  Sherman 
or  Denison,  Texas. 

An  Affiliate  of  the 
MUTUAL  BROADCASTING  SYSTEM 

TEXAS  STATE  NETWORK 

The  Sherman -Denison  Station 

KRRV 
880  KC. 1,000  WATTS 

virtue  of  the  precise  language  of 
the  President's  Executive  Order, 
to  the  study  of  "physical  aspects" of  domestic  broadcasting.  There  is 
specific  injunction  against  censor- 

ship or  anything  bordering  on  it. 
Significance  was  attached  to  the 

appointment  of  Lowell  Mellett,  one 
of  the  six  assiotants  to  the  Presi- 

dent and  head  of  the  Office  of  Gov- 
ernment Reports,  to  both  the  Do- 

mestic Broadcasting  and  the  Inter- 
national Broadcasting  Committees. 

In  the  event  of  a  national  emer- 
gency, it  is  predicted  in  Washing- 

ton, Mr.  Mellett  will  head  the  Gov- 
ernment information  bureau,  which 

would  be  the  counterpart  of  the 
George  Creel  functions  during  the 
first  World  War.  Mr.  Mellett,  a 
distinguished  editor  and  publicist, 
has  devoted  considerable  time  and 
attention  to  radio  in  the  last  few 
years,  during  his  Government service. 

Domestic  Members 

Members  of  the  Domestic  Broad- 
casting Committee  and  their  alter- 

nates are: 
Neville  Miller,  President,  NAB, 

chairman;  Andrew  D.  Ring,  FCC 
assistant  chief  engineer,  secretary; 
Harry  C.  Butcher,  vice-president, 
CBS  (alternate,  Paul  Porter)  ;  W. 
E.  Macfarlane,  president,  MBS  (al- 

ternate, Louis  G.  Caldwell) ;  Frank 
M.  Russell,  vice-president,  NBC; 
Harold  A.  Lafount,  president,  Na- 

tional Independent  Broadcasters 
(alternate,  Andrew  W.  Bennett); 

If  You  Don't  Believe  That 

WFBL  LEADS  IN 

SYRACUSE  TRADING  AREA  .  .  . 

We'll  Prove  It  To  You! 

M 

¥ 

¥ 

¥ 

Choose 

Choose 

Choose 

AND  WE'LL  PAY  THE  BILL 

What  Type  of  Survey  You  Want 

Whom  You  Want  to  Make  It 

When  You  Want  It  Made- 

Yes,  if  you  don't  believe  that  WFBL  is  "FIRST" 
in  the  Syracuse  Trading  area,  we  will  gladly 
make  you  a  survey — the  way  you  specify — at 
our  own  expense.  Absolutely  no  obligation.  For 
further  details,  write  or  wire  WFBL,  Syracuse, 
N.  Y.,  or  Free  &  Peters,  Inc.,  National  Repre- 
sentatives. 

Lowell  Mellett,  Office  of  Govern- 
ment Reports;  G.  L.  Best,  engineer, 

AT&T  (alternate,  H.  H.  Carter)  ; 
William  D.  Boutwell,  chief,  Radio 
Section,  Federal  Radio  Education 
Committee ;  John  Shepard  3d,  pres- 

ident, FM  IBroadcasters  Inc.;  W.  G. 
H.  Finch,  president,  Finch  Tele- 

communications Inc.  (alternate, 
James  W.  Baldwin)  ;  Dr.  W.  R.  G. 
Baker,  National  Television  Sys- 

tems Committee;  Ellery  W.  Stone, 
executive  vice-president.  Postal 
Telegraph-Cable  Co.;  Harvy  Ot- 
terman.  State  Dept.;  Louis  Pitcher, 
executive  vice-president,  U.  S.  In- 

dependent Telephone  Assn.,  (alter- 
nate, Clyde  S.  Bailey). 

Members  of  the  International 
Broadcasting  Committee  are:  Wal- 

ter C.  Evans,  Westinghouse,  chair- 
man (alternate,  F.  P.  Nelson) ; 

P.  F.  Siling,  FCC  international 
section  (alternate  for  Gerald  C. 
Gross)  secretary;  Nelson  Rocke- 

feller, Coordinator  of  Commercial 
&  Cultural  Relations  Between  the 
American  Republics  (alternates, 
James  W.  Young,  Don  Francisco, 
Edmund  Chester)  ;  Harry  C.  Butch- 

er, vice-president,  CBS;  Robert  S. 
Peare,  manager  of  broadcasting. 
General  Electric  Co.;  Neville  Mil- 

ler, president,  NAB ;  John  F.  Royal, 
vice-president,  NBC;  Rear  Admiral 
Stanford  C.  Hooper,  Navy  Dept.; 
Lowell  Mellett,  Office  of  Govern- 

ment Reports;  Thomas  Burke, 
chief,  Division  of  International 
Communications;  Walter  S.  Lem- 
mon,  president,  World  Wide  Broad- 

casting Corp.  (alternate.  Prof. 
V/illiam  Y.  Elliott).  , 

Hogan  &  Hartson  Firm 

Is   Appointed   by  NBC 
RETENTION  of  the  firm  of  Hogan 
&  Hartson  as  Washington  counsel 
for  NBC,  with  Philip  J.  Hennessey 
Jr.,  former  staff  attorney,  as  spe- 

cial counsel  for  the  network,  was 
announced  Jan.  10  by  A.  L.  Ashby, 
vice-president  and  general  counsel of  NBC. 

The  Hogan  &  Hartson  firm  here- 
tofore has  represented  CBS  in 

Washington.  Duke  M.  Patrick, 
former  general  counsel  for  the 
Federal  Radio  Commission,  is  radio 
specialist  for  the  firm.  Mr.  Hen- 

nessey is  moving  his  offices  to  the 
Hogan  &  Hartson  suite  in  the 
Colorado  Bldg.  and  will  collaborate 
with  Mr.  Patrick  in  the  handling  of 
NBC  matter.  He  wall  retain  his 
general  radio  practice. 
CBS  is  represented  in  Washing- 

ton by  Paul  A.  Porter,  attorney  who 
heretofore  worked  with  the  Hogan 
firm  on  special  matters.  The  CBS 
Law  Department  in  New  York,  un- 

der General  Counsel  Ralph  F.  Colin 
and  General  Attorney  Joseph  H. 
Ream,  also  is  available  for  Wash- 

ington matters. 

Graybar  Transfers  Jones 
GEORGE  I.  JONES,  Washington 
sales  representative  of  Graybar,  has 
been  transferred  to  Graybar's  Atlantic 
District,  with  headquarters  in  Phila- 

delphia, as  manager  of  the  technical 
equipment  department.  His  Washing- ton duties  have  been  taken  over  by 
Leslie  H.  Whitten,  general  communi- cations sales  manager. 

WHEN  Sports  Commentator  Gra-« 
ham  McNamee  (center)  went  to^ 
Pasadena,  Cal.,  to  give  color  de- 

scription during  the  NBC  broadcast 
of  the  Rose  Bowl  football  game  Jan. 
1,  Harry  M.  Ticknor  (left),  past- 
president  of  the  Pasadena  Tourna- ment of  Roses  Assn.,  presented  him, 
as  well  as  the  network,  with  a 

parchment  scroll  "as  a  token  of recognition  of  and  appreciation  for 
a  decade  and  a  half  of  invaluable 
cooperation  and  unsurpassed  broad- 

casting achievement."  Bill  Stern, 
NBC  sports  commentator,  lends 
moral  support.  McNamee  on  Jan. 
1,  1927,  broadcast  the  first  Rose 
Bowl  football  game  heard  on  the 
air.  It  was  also  the  first  transcon- 

tinental network  program  to  origi- 
nate from  the  West  Coast. 

SCOOP  FOR  DEBUT 

Magnolia  Series  Gets  Break  On  Plane  Crash 

MAGNOLIA  PETROLEUM  Co.'s new  52-week  news  contract  on 
KRGV,  Weslaco,  Tex.,  literally  got 
off  to  a  flying  start  week  of  Jan. 
4  when  the  station's  news  editor, 
Brad  Smith,  scored  a  nationwide beat. 

Smith  got  first  word  of  the  forced 
landing  of  a  big  13-ton  Navy  sea- 

plane 80  miles  northwest  of  Wes- laco on  three  inches  of  water  at 
the  Santa  Fe  Ranch.  Smith  re- 

ceived his  tip  just  before  the  first 
Magnolia  newscast  was  to  be  aired, 
and  after  putting  a  bulletin  on  the 
program,  left  for  the  scene. Pilot  of  the  big  plane  made  his 
way  to  the  home  of  Richard  King 
Sr.,  grandson  of  famed  Capt.  Rich- 

ard King,  pioneer  founder  of  the 
Great  King  Ranch,  which  adjoins 
the  Santa  Fe.  King  had  heard 
Smith's  bulletin  of  the  forced  land- 

ing and  could  hardly  believe  his 
ears  when  the  Navy  officer  identi- 

fied himself. 

MISSOULA 

SHOT^E  WAS  . 

fVom  I930  -ko  l9<<-0- 
Montana  yarned 
MISSOUIA  QAINEOyijy. 

Earnin'and  Spendin' 
morc.+oo.  ySry  Su*i 

5000W.0AY 
1000  W.WlCHT 
1260  KC 

with  Westci-it  Moittana-f&titral  Idako 

ONONDAGA  RADIO  BROADCASTING  CORP. 
Syrarimef  yew  York 

Mr.MBFR  BASIC  NF-TVIGRK  (OI  UMBIA  BROADCASTING  SYSTEM 
.\ationtil  Riprrsenlaliim,  f  ree&:  PclcrB,  Inc. 

Page  52  •  January  13,  1941 BROADCASTING  •  Broadcast  Advertising 



NBC  Appoints  Miller 
As    Director    of  Talks 

WILLIAM  BURKE  (Skeets) 
MILLER,  formerly  director  of 
night  programs  for  NBC,  has  been 
appointed  director  of  talks  for  the 

network,  accord- 
ing to  Sidney 

Strotz,  NBC  vice- 
president  in 
charge  of  pro- 

grams, to  whom 
Mr.  Miller  will 
report.  J.  de  Jara 
Almonte,  for- 

merly assistant  to 
the  president,  has 
been  named  night 
program  m  a  n  - 
ager,  succeeding 

Mr.  Miller. 
Position  of  director  of  talks  is  a 

new  one,  created  by  Mr.  Strotz  as 
a  part  of  the  realignment  of  his 
department  announced  last  month 
[Broadcasting,  Dec.  15],  when  the 
duties  were  described  as  coordinat- 

ing all  forum  programs,  Govern- 
mental talks  and  other  programs 

of  conversial  or  political  nature,  in 
cooperation  with  the  program  di- 

rectors of  the  Red  and  Blue  net- 
works. 

HONOR  FOR  WLWO 

Foreign  Firms  Join  Greeting 
 To  Shortwave  Outlet  

Mr.  Miller 

SELECTION  of  members  of  the  cast 
for  The  Star  Spangled  Theater,  sus- 

taining program  heard  on  the  NBC- 
Blue  Sundays,  8-8 :30  p.m.,  is  made 
by  listeners  who  indicate  by  letter 
their  choice  of  current  Broadway  stars 
they  would  like  to  appear  on  the  pro- 

gram and  also  the  plays  they  would 
like  to  hear.  The  players  who  get  the 
most  votes,  if  available,  are  chosen  for 
the  broadcast. 

WLWO,  Crosley  international 
shortwave  station  in  Cincinnati,  on 
Dec.  30  received  enthusiastic  praise 
from  590  Toledo  business  execu- 

tives, civic  leaders  and  traveling 
representatives  of  Toledo  industrial 
firms  for  its  unique  broadcast  from 
the  annual  salesmen's  dinner  spon- 

sored jointly  by  the  Toledo  Cham- 
ber of  Commerce  and  the  Toledo 

Assn.  of  Manufacturers'  Repre- 
sentatives. Theme  of  the  meeting 

was  "Toledo  Greets  the  World", 
with  WLWO  broadcasting  greet- 

ings from  the  gathering  to  repre- 
sentatives of  Toledo  firms  stationed 

in  far-away  lands. 
A  huge  map,  erected  above  the 

speakers'  table,  with  lights  de- noting the  capitals  of  the  world, 
registered  acknowledgements  of 
the  greetings  from  various  cities 
all  over  the  map.  Before  the  45- 
minute  broadcast  concluded  36 
cablegrams  had  been  received  from 
nine  Latin  American  cities,  with 
other  wired  acknowledgements  con- 

tinuing to  pour  into  Chamber  of 
Commerce  offices  through  the  fol- 

lowing day.  In  addition  to  the 
WLWO  broadcast,  a  quarter-hour 
pickup  was  aired  by  WLW,  Cros- 

ley regular  broadcast  station,  with 
Peter  Grant  interviewing  "Toledo industrialists  and  civic  leaders. 

Pan  American  Day  at  the  Inter- 
national Exposition  in  Cleveland 

Jan.  13  was  also  to  be  climaxed 
by  a  WLWO  broadcast  to  Latin 
American  countries,  with  Jorge 
Mayoral,  Spanish  announcer,  inter- 

viewing South  American  notables 
in  attendance. 

Press  Functions 

Of  NBC  Shifted 

Separate  Clip   Sheets  Begun 
For  Red  and  Blue  Nets 
A  REORGANIZATION  of  the 
NBC  New  York  press  division  ac- 

tivities along  individual  network 
lines,  with  a  division  of  duties  and 
personnel  between  the  Red  and 
Blue  networks,  was  announced  Jan. 
6  by  Frank  E.  Mason,  vice-president 
in  charge  of  information  for  NBC. 
The  daily  clip  sheet  of  NBC  pro- 

gram publicity  on  that  date  was 
replaced  by  two  new  clip  sheets, 
one  devoted  to  Red  Programs  ex- 

clusively and  the  other  to  Blue  pro- 

grams. Richard  Spencer,  formerly  in 
charge  of  the  single  clip  sheet,  has 
been  appointed  editor  of  the  Red 
Network  clip  sheet.  He  will  be  as- 

sisted by  Charles  Pekor,  previous- 
ly in  charge  of  commercial  pro- 

gram publicity  (abolished  under 
the  new  setup),  and  by  Emil  Cor- 
win,  who  formerly  handled  special 
publicity  assignments. 

Functions  Coordinated 

Arthur  Donegan,  formerly  as- 
sistant editor  of  the  combined  re- 

lease, is  now  Blue  clip  sheet  editor, 
with  B.  K.  Pratt  and  Warren  Gerz 
as  assistants.  Mr.  Pratt  formerly 
handled  special  Blue  Network  pub- 

licity and  Mr.  Gerz  acted  as  a  news 
editor.  Photo  Editor  Florence 
Marks  will  serve  both  papers  in 
that  capacity  and  will  continue  to 
handle  all  requests  for  pictorial 
publicity.  Other  sections  of  the 
press  division  will  continue  on  their 
present  status. 

Earl  Mullin,  assistant  press  man- 

ager, will  act  as  general  coordin- ator for  the  division,  with  both  clip 
sheet  editors  and  other  section 
heads  reporting  to  him.  William 
Kostka  retains  his  present  title  of 
manager  of  the  division,  but  the 
distribution  of  the  new  clip  sheets 
nationally  instead  of  only  in  the 
East  as  before  adds  a  national  co- 

ordination task  to  his  other  duties. 
In  addition  to  the  daily  Red  and 
Blue  releases,  a  semi-monthly  sheet 
of  feature  material  will  issue,  also 
for  national  distribution.  NBC 
press  departments  in  Chicago  and 
Hollywood  will,  however,  continue 
their  present  publicity  service  to 
editors  in  their  respective  terri- 

tories, at  least  for  the  time  being, 
while  the  new  service  is  being tested. 

5,000  Wafts 

Day 

1,000  Watts Night 

NBC  RED 
NETWORK 

WMC 

MEMPHIS,  TENN. 

THE  $i££um  Doi&l/l  MARKET 

Represented  Nationally  by 
THE  BRANHAM  CO. 

Owned  and  Operated  by 

The  COMMERCIAL  APPEAL 

MEMBER  OF  SOUTH  CENTRAL 

QUALITY  NETWORK 
WMC— Memphis       WJDX— Jackson,  Miss. 
KARK— Little  Rock     WSMB— New  Orleans 

KWKH-KTBS— Shreveport 

•REACHES  J(ote  PEOPLE 

•Jtate  EFFECTIVELY 

•  AT  J!e33  ̂ o5t ! ! ! 

N.C.B.S.  reaches  more  people  more  effectively  at  less  cost  than  any  other 
medium  or  combination  of  media  in  the  rich  North  Central  area  of  5  million 

potential  buyers. 
N.C.B.S.  offers  the  plus  feature  of  a  complete  merchandising  program  to 

supplement  this  coverage.  Seven  expert  merchandising  men  introduce  N.C.B.S.- 
sponsored  products  to  new  retail  outlets,  service  existing  outlets,  take  orders,  set 
up  displays  and  guarantee  distribution. 

N.C.B.S.  merchandising  experts  recently  introduced  two  products  to  700  new 
retail  outlets  in  six  weeks! 

Write,  wire  or  phone  for  details.  Ask  about  the  available  N.C.B.S.  participat- 

ing shows. 

ORTH ENTRAL ROADCASTING YSTEM 

COMMODORE  HOTEL  •  •  •  SAINT  PAUL,  MINNESOTA 

"^MIMSESOTA  GROUP:  WLOL— St.  Paul,  Minneapolis  •  WDSM— Superior-Duluth  •  KVOX— 

Moorhead-Fargo  •  KATE — Albert  Lea-Austin  •  KWNO— Winona  •  KGDE — Fergus  Falls. 
DAKOTA  GROUP:  KRMC— Jamestown  •  KDLR— Devils  Lake  •  KLPM— Minot  •  KGCU— 

Mandan-Bismarck  •  KABR — Aberdeen. 
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THE  ISudinadd.  OF 

BROADCASTING 

STATION  ACCOUNTS 

BP — studio  programa 
t — tranaeriptiona 

aa — spot  announcements 
to — transcription  announcements 

KSFO,  San  Francisco 
American  Chicle  Co.,  Long  Island  City 

(Black  Jack  Gum)  32  fa,  thru  Badger 
&  Browning  &  Hersey,  N.  Y. 

Bekins  Van  &  Storage  Co.,  Los  Angeles, 
6  sa  weekly,  thru  Brooks  Adv.  Agency, 
Los  Angeles. 

California  Prune  &  Apricot  Growers  Assn., 
San  Jose,  Cal.,  6  sa  weekly,  thru  Long 
Adv.  Service,  San  Francisco. 

Drs.  J.  C.  &  J.  A.  Campbell,  San  Fran- 
cisco (chain  dental  system),  21  sa 

weekly,  thru  Rufus  Rhoades  &  Co.  San 
Francisco. 

Chrysler  Motors,  (Dodge  Division),  De- troit, 8  ta,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Chrysler  Corp.,  Detroit,  7  sa  weekly,  thru 

J.  Stirling  Getchell  Inc.,  Detroit. 
Chrysler  Corp.  (Plymouth  Division),  De- 

troit, 12  sa,  thru  J.  Stirling  Getchell 
Inc.,  Detroit. 

Colonial  Dames,  Los  Angeles  (cosmetics) , 
13  sa,  thru  Glasser  Adv.  Agency,  Los 
Angeles. 

Compagnie  Parisienne,  San  Antonio  (per- 
fume), 6  sp,  thru  Northwest  Radio  Adv. 

Co.,  Seattle. 
Day  &  Night  Water  Heater  Co.,  Monrovia, 

Cal.,  6  sa  weekly,  thru  Hixson-O'Donnell Adv.  Co.,  Los  Angeles. 
J.  A.  Folger  &  Co.,  San  Francisco  (coffee), 
weekly  sp,  thru  Raymond  R.  Morgan 
Co.,  Hollywood. 

General  Motors  Corp.,  Detroit,  sa  series, 
thru  D.  P.  Brother  &  Co.,  Detroit. 

Lindsay  Ripe  Olive  Co.,  Lindsay,  Cal.,  5 
sa  weekly,  thru  Lord  &  Thomas,  San 
Francisco. 

Southern  Pacific  Co.,  San  Francisco  (rail 
transportation),    34    so,    thru    Lord  & 
Thomas,  San  Francisco. 

U.  S.  Playing  Card  Co.,  Cincinnati,  5  to 
weekly,   thru  J.   Walter  Thompson  Co., N.  Y. 

WNEW,  New  York 
Lewis-Howe  Co.,  St.  Louis   (Turns),  52  sp, 

thru  Stack-Goble  Adv.,  N.  Y. 
Rap-I-Dol    Distributing   Corp.,    New  York 

(hand  lotion),  3  sp  weekly,  thru  Redfield- Johnstone,  N.  Y. 
Christian    FeigenspaTi   Brewing   Co.,  New- ark  (P.  0.  N.  beer),  156  sp,  thru  E.  T. 
Howard  Co.,  N.  Y. 

Salz  Bros.,  New  York  (fountain  pens),  24 
sp,  thru  S.  R.  Leon  Inc.,  N.  Y. 

Pepsi-Cola   Co.,    Long   Island    City,    39  sa, 
thru  Newell-Emmett  Co.,  N.  Y. 

Marlin    Firearms    Co.,    New   York  (razor 
blades),  78  so,  thru  Craven  &  Hedrick, 
N.  Y. 

Natl.  Ass'n  of  Engine  &  Boat  Mfrs.,  New York  (Motor  Boat  Show),  3  so,  thru 
Cowan  &  Dengler,  N.  Y. 

K.  Arakelian  Inc.,  New  York  (Mission 
Bell  wines),  1196  sa,  312  sp,  thru  Fire- 

stone Adv.  Service,  N.  Y. 
Feminine  Products,  New  York  (Arrid), 

111  .so,  thru  Small  &  Seiffer,  N.  Y. 

WBBM,  Chicago 
Lever  Bros.  Co.,  Cambridge   (Spry),  4  so 

weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Buloya  Watch  Co.,  New  York,  70  so  weekly, 

thru  Biow  Co.,  N.  Y. 
Phillip's  Petroleum  Co.,  Bartlesville,  Okla., 3  sp  weekly,  thru  Lambert  &  Feasley, 

N.  Y. 
Melville  Shoe  Corp.,  New  York  (Thorn 
McAn  shoes),  3  ap  weekly,  thru  Neff- 
Rogow,  N.  Y. 

WOWO,  Fort  Wayne 
Peter  Paul  Inc.,  Naugatuck,  Conn.  (Wal- 

nettes),  156  ta,  thru  Platt-Forbes,  N.  Y. 
Dairy  Assn.  Co.,  Burlington,  Vt.  (Kow- 

Kare),  39  so,  thru  Hays  Adv.  Agency, 
Burlington. 

Wm.  H.  Wise  Co.,  New  York  (books),  9 
f,  thru  Northwest  Radio  Adv.  Co.,  Se- attle. 

Olson  Rug  Co.,  Chicago,  65  sp,  thru  Presba, 
Fellers  &  Presba,  Chicago. 

KGO,  San  Francisco 
Popular  Science  Publishing  Co.,  New  York 

(magazine),   3   so   weekly,  thru  Joseph 
Katz  Co.,  N.  Y. 

Chrysler  Corp.,  Detroit    (Plymouth  cars), 
so  series,  thru  J.  Stirling  Getchell  Inc., 
Detroit. 

WOR,  Newark 
p.  Lorillard  Co.,  New  York  (Friends, 

Briggs  smoking  tobacco),  13  sp,  thru 
Lennen  &  Mitchell,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy), 
weekly  sp,  and  6  so  weekly,  thru  Platt- Forbes,  N.  Y. 

Hartz  Mountain  Products,  New  York  (bird 
seed),  weekly  t,  thru  Geo.  H.  Hartman, 
Chicago. 

F.   G.    Vogt   &   Sons,   Philadelphia  (meat 
products),   5   sp   weekly,   thru  Clements 
Co.,  Philadelphia. 

Pure   Food   Factory,   Mamaroneck,   N.  Y. 
(food  products),  2  sp  weekly,  thru  H.  B. 
LaQuatte  Inc.,  N.  Y. 

Wene  Chick  Farms,  Vineland,  3  sp  weekly, 
thru  Shaffer-Brennan-Margulis  Adv.,  St. Louis. 

KPO,  San  Francisco 
Carnation  Co.,  Milwaukee  (milk),  3  sp 

weekly,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 
Peter  Paul  Inc.,  Naugatauk,  Conn,  (candy), 

5  sp  weekly,  thru  Brisacher,  I3avis  & 
Staff,  San  Francisco. 

Industrial  Training  Institute,  Chicago, 
weekly  t,  thru  James  R.  Lunke  &  As- 

sociates, Seattle. 
North  American  Accident  Insurance  Co., 
Newark  (insurance),  weekly  sp,  thru 
Franklin  Bruck  Adv.  Agency.  N.  Y. 

White  Labs.,  Newark  (Choz),  3  sa  weekly, 
thru  H.  W.  Kastor  &  Sons,  Chicago. 

Blue  Ribbon  Books,  New  York,  6  so 
weekly,  thru  Northwest  Radio  Adv.  Co., Seattle. 

KECA,  Los  Angeles 
stein  Bros.,  New  York  (clothing  chain 

store),  9  so  and  fa  weekly,  thru  Allied 
Adv.  Agencies,  Los  Angeles. 

Flamingo  Sales  Co.,  Hollywood,  (nail  pol- 
ish), 3  so  weekly,  thru  Milton  Weinberg Adv.  Co.,  Los  Angeles. 

Inness  Shoe  Co.,  Los  Angeles  (chain  shoe 
store),  2  sa  weekly,  thru  Ruth  Hamilton 
Associates,  Los  Angeles. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (laxative),  5 
fo  weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

WMCA,  New  York 
Vitex  Hair  Institute,  New  York  (hair 

treatments),  39  sp,  thru  Gotham  Adv., 
N.  Y. 

Postal  Telegraph-Cable  Co.,  New  York,  14 so,  thru  Biow  Co.,  N.  Y. 
Crawford    Clothes,    New    York,    1560  so, 

thru  Al  Paul,  Lefton  Co.,  N.  Y. 
Purepac  Corp.,  New  York    (Flemex),  455 

so,  thru  Klinger  Adv.,  N.  Y. 
Lewis-Howe  Co.,  St.  Louis  (Turns),  52  sp, 

thru  Stack-Goble  Adv.,  N.  Y. 

KMPC,  Beverly  Hills,  Cal. 
National   Schools,   Los   Angeles  (technical 

training),  6  sp  weekly,  thru  Huber  Hoge &  Sons,  N.  Y. 
B-Z-B  Honey  Co.,  Alhambra,  Cal.,  (bottled 

honey),  6  sp  weekly,  thru  Glasser-Gailey &  Co.,  Los  Angeles. 

WGN,  Cliicago 
John   Morrell  &   Co.,   Ottumwa,  la.  (Red 

Heart  dog  food),  weekly  sp,  thru  Henri, 
Hurst  &  McDonald,  Chicago. 

Pepsi-Cola  Co.,  Chicago,  5  fa  weekly,  thru 
D.  T.  Campbell  Inc.,  Chicago. 

Clicquot  Club  Co.,  Chicago  (Clicquot  Club), 
20  so  weekly,  thru  Schwimmer  &  Scott, Chicago. 

Heileman    Brewing    Co.,    LaCrosse,  Wis. 
(Old   Style  Lager  Beer),   5  sa  weekly, 
thru  L.  W.  Ramsey  Co.,  Chicago. 

Studebaker  Corp.,  South  Bend   (autos),  6 
sp    weekly,    thru    Roche,    Williams  & 
Cunnyngham,  Chicago. 

Blackstone  Products,  New  York  (aspirin), 
3   sp  weekly,   52   weeks,  thru  Raymond 
Spector  Co.,  N.  Y. 

Nelson  Bros.   Co.,  Chicago    (furniture),  6 
sp  weekly,  37  weeks,  Geo.  H.  Hartman 
Co.,  Chicago. 

Crowell      Publishing      Co.,      New  York 
(Woman's    Home    Companion),  weekly 
sp,     52-week     renewal,     thru  McCann- Erickson,  N.  Y. 

KFI,  Los  Angeles 
White  Labs.,  New  York  (Chooz),  7  fa 

weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- 
cago. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (laxative),  5 
ta  weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

Kellogg  Co.,  Battle  Creek  (All-Bran),  10 
fa  weekly,  thru  Kenyon  &  Eckhardt, N.  Y. 

Los  Angeles  Soap  Co.,  Los  Angeles  (White 
King  soap),  5  sp  weekly,  thru  Raymond 
R.  Morgan  Co.,  Hollywood. 

Flamingo  Sales  Co.,  Hollywood  (nail  pol- 
ish) ,  4  sa  weekly,  thru  Milton  Weinberg 

Adv.  Co.,  Los  Angeles. 
Peter  Paul  Inc.,  Naugatuck,  Conn.  (Mounds 
candy  bars.  Ten'  Crown  gum),  4  sp 
weekly,  thru  Brisacher,  Davis  &  Staff, San  Francisco. 

Kay's  Jewelry  Co.,  Long  Beach,  Cal. (chain  jewelry  store),  weekly  sp,  thru 
Sidney  Garfinkel  Adv.  Agency,  Los  An- 

geles. 
E.  Fougera  &  Co.,  New  York  (Vapex),  3 

fa  weekly,  thru  Small  &  Seiffer,  N.  Y. 
Charles  E.  Hires  Co.,  Philadelphia  (root 

beer),  3  sa  weekly,  thru  O'Dea,  Sheldon &  Canaday,  N.  Y. 

WAJR,  Morgantown,  W.  Va. 
West  Penn  Co.,  Fairmont,  W.  Va.  (public 

utility),  3  sp  weekly,  direct. 
Cumberland  Brewing  Co.,  Cumberland,  Md. 

(Old  Export  beer),  24  so,  direct. 
Red    Top    Brewing   Co.,    Cincinnati  (Red 
Top  Beer),  30  so  weekly,  thru  Joseph 
Adv.  Agency,  Cincinnati. 

WHN,  New  York 
Mona  Manet,  New  York  (cosmetics),  91  sa, 

thru  Lester  Harrison  Associates,  N.  Y. 
Roxy  Theater,  New  York,  2  so  daily,  thru 

Kayton-Spiero  Co.,  N.  Y. 
Friday  Magazine,  New  York,  156  sp,  thru 

H.  C.  Morris  &  Co.,  N.  Y. 

I 

Public  Ownership 

Opposed  by  Crane Asserts  Radio  Will  Progress 

By  Private  Competition 
EDUCATORS  who  formerly 
espoused  Government  ownership  of 
broadcasting  have  come  to  the  con- 

clusion that  such  a  development  is 
"undesirable  and  dangerous",  ac- 

cording to  Dr.  A.  G.  Crane,  presi- 
dent of  the  University  of  Wyoming 

and  chairman  of  the  National  Com- 
mittee on  Education  by  Radio.  Dr. 

Crane,  a  Republican,  is  mentioned 
as  a  strong  candidate  for  the  va- 

cancy on  the  FCC  created  by  the 
retirement  of  Col.  Thad  H.  Brown 
several  weeks  ago. 

Recognized  as  a  leader  in  radio 
educational  circles.  Dr.  Crane,  in 
an  address  over  KDFN,  Casper, 

Wyo.,  Jan.  2,  observing  that  sta- 
tion's eleventh  birthday  affirma- 
tively supported  radio  by  the 

American  plan.  Dr.  Crane  several 
years  ago  was  the  spokesman  for the  educational  group  supporting 
allocation  of  a  fixed  percentage 
of  broadcasting  facilities  for  edu- 

cational purposes  and  carried  the 
battle  to  Congress,  where  it  died 
a-borning. 

Free  Play  to  Genius 

Asserting  that  as  chairman  of 
several  national  radio  committees 
he  had  studied  radio  as  an  instru- 

ment of  democracy,  Dr.  Crane  said 
his  group  had  now  come  to  the  con- clusion that  technical  advancement 

of  broadcasting  "will  proceed  fast- 
er through  the  free  play  of  Ameri- 

can genius  in  private  competition, 
with  Government  acting  only  as  the 

umpire  to  enforce  fair  traffic  rules". He  continued: 
"We  believe  that  avenues  to  the 

air  should  be  kept  open  as  freely  as 
natural  limitations  will  permit  for 
all  those  offering  constructive  serv- 

ice to  the  listening  public.  We  be- 
lieve in  promotion  of  school  and 

local  public  broadcasting  stations 
as  a  part  of  an  American  system 
demonstrating  public  service  in 
ways  less  freely  open  to  business 
enterprise.  We  believe  that  the  dis- 

covery, the  training  and  the  pres- 
entation of  America's  best  can  be 

achieved,  through  cooperation  of 
all  parties  interested  in  making  ; 
radio  an  effective  instrument  of  de- 

mocracy. The  listeners'  welfare  is 

paramount." 

In  addition  to  his  chair  at  the 
university  and  his  chairmanship  of 
the  national  committee.  Dr.  Crane 
also  is  chairman  of  the  Radio  Com- 

mittee of  National  Assn.  of  State 
Universities  and  Land  Grant  Col- 

leges and  chairman  of  the  Rocky 
Mountain  Radio  Council.  In  the 

latter  capacity,  he  was  instrumen- 
tal in  organizing  the  Rocky  Moun- 
tain Radio  Council,  now  furnishing 

programs  to  19  stations  in  Colorado and  Wyoming. 

It  has  a  membership  of  28  insti- 
tutions and  citizens'  organizations 

and  is  supported  by  contributions 
from  foundations  and  individuals. 
Maintaining  central  broadcasting 
studios  in  Denver,  the  council  in  the 
first  nine  months  of  its  existence 
developed  795  broadcasts  from  16 
organizations,  including  music,  en- 

tertainment, current  history,  sci- 
ence, agriculture,  literature,  eco- 

nomics and  public  issues. 

A  GOOD  TIME  was  h8,d  by  all  this  Hollywood  group,  celebrating  renewal 
for  52  weeks  by  Standard  Brands  of  the  weekly  NBC  serials,  One  Man's 
Family  and  I  Love  a  Mystery.  Both  are  written  by  Carlton  E.  Morse 
(right),  caught  with  a  group  of  NBC  Hollywood  executives  (1  to  r) : 
John  Swallow,  Western  division  program  director;  Tracy  Moore,  Pacific 
Blue  network  sales  manager;  Alex  Robb,  manager.  Artists  Service. 
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CENTRAL  CHEVROLET  Co.,  Los 
Angeles  (new  and  used  cars),  heavy 
users  of  Southern  California  radio 
time,  on  Jan.  1  renewed  all  existing 
contracts  and  is  currently  using  from 
three  to  seven  transcribed  and  live 
one-minute  announcements  weekly  on 
KFI  KECA  KHJ  KNX,  and  in  addi- 

tion a  total  of  27  per  day,  seven  days 
a  week,  on  KFAC  KFWB  KFVD 
KRKD.  Firm  also  sponsoi-s  participa- 

tion six  times  weekly  in  Laie  Evening 
ilews  by  Knox  Manning  on  KNX. 
Agency  is  Stodel  Adv.  Co.,  Los  Angeles. 
AMBER  LION  Co.,  Long  Beach,  Cal. 
(shampoo),  on  Jan.  27  starts  using 
participation  five  times  weekly  in  the 
combined  Happy  Homes,  Let's  Play Bridge  and  Eddie  Albright  programs 
on  KHJ,  Los  Angeles.  Contract  is  for 
13  weeks.  Firm  is  also  currently  spon- 

soring thrice  weekly  participation  in 
Art  Baker's  Notebook  on  KFI,  that 
city.  Agency  is  Chas.  H.  Mayne  Co., 
Los  Angeles. 

CHRYSLER  DEALERS  of  Philadel- 
phia have  renewed  on  WFIL,  Phila- 

delphia, effective  Jan.  5  for  another 
13  weeks  the  MBS  participating  quar- 

ter-hour commentary  by  Dorothy 
Thompson,  heard  Sundays  from  8 :3ri 
ot  9  p.m.  M.  H.  Haekett  Inc.,  New 
York,  is  the  agency. 
NATIONAL  Motor  Boat  Show,  held 
in  New  York  Jan.  10-18,  is  using  ap- 

proximately 50  half-minute,  minute 
and  5-minute  spots  on  the  following 
New  York  stations  to  promote  attend- ance to  the  show:  WOR  WEAF 
WABC  WJZ  WMCA  WEVD  WQXR 
WHN.  Cowan  &  Dengler,  New  York, 
is  the  agency. 
GREAT  CHINA  FOOD  PRODUCTS, 

,  Chicago  ( chow  mein ) ,  new  to  radio, 
on  Jan.  27  starts  a  three-week  cam- 

paign   of   six    one-minute  announce- 
■  ments  weekly  on  WMAQ  and  WBBM, 
'  Chicago.  Agency  is  Martin  A.  Pok- 
'  rass,  Chicago. 
RAILROAD  MEN'S  Federal  Savings !  &  Loan  Assn.,  Indianapolis,  for  the 

'  second  consecutive  year  is  sponsoring 
i  the  high  school  basketball  broadcasts 
I  over  WIRE,  Indianapolis,  placed  di- 
I  rect.  Package  includes  Basketball 
:  Scoreboard  on  Friday  and  Saturdays 
110:15-10:30  p.m.  and  play-by-play  de- 

scriptions on  three  Saturdays  during 
■  the  Indiana  State  tourney. 
SKRUDLAND  PHOTO  SERVICE, 

,  Chicago,  on  Jan.  6  started  a  13  week 
■  varying  schedule  of  one-minute  an- nouncements on  WLW,  Cincinnati. 
Agency  is  Newby,  Perron  &  Flitcraft 
Inc.,  Chicago. 
CANADIAN  CHEWING  GUM  Co  . 
Toronto      (Dentyne,  —  Chicets),  on 

<  Jan.  1  started  transcribed  spot  an- 
nouncements varying  from  three  week- 

ly to  daily,  on  14  Canadian  stations. 
•  Account  was  placed  by  Baker  Adv. 
Agency,  Toronto. 
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GOOD  HUMOR  FOOD  MFG.  Co.. 
Toronto  (breakfast  food),  on  Jan.  5 
started  Ken  Soble's  Amateurs  on CFCF  and  CKAC,  Montreal;  CKCO, 
Ottawa  ;  CFRB  and  CKCL,  Toronto  ; 
CFRC,  Kingston,  Ont.,  Sun.  12:30-1 
p.m.  (EDST).  Agency:  Metropolitan 
Broadcasting  Service,  Toronto. 
UNITED  DRUG  Co.,  Toronto  (Rex- 
all),  renewed  on  Jan.  10  for  1941 
three  weekly  live  spot  announcements 
on  37  Canadian  stations.  Account  was 
placed  by  Ronalds  Adv.  Agency,  To- ronto. 

PHILIP  MORRIS  &  Co.,  New  York 
(Philip  Morris  cigarettes),  on  Jan.  4 
started  a  weekly  half-hour  participa- 

tion in  the  National  Barn  Dance, 
WLS,  Chicago.  Contract  for  13  weeks 
was  placed  by  the  Blow  Co.,  New York. 
COOK  PRODUCTS  Co.,  San  Fran- 

cisco (Girard  salad  dressing),  is  spon- 
soring Stella  Unger's  transcribed  Hol- 

lytvood  Headliners  series  thrice-weekly 
on  KGO,  San  Francisco.  Rufu's Rhoades  &  Co.,  San  Francisco,  handles 
the  account. 
WELCH  GRAPE  JUICE  Co.,  To- 

ronto, is  on  the  air  for  the  first  time 
in  Canada  with  20-minute  morning 
musical  program  five  times  weekly  on 
CFRB,  Toronto.  Account  was  placed 
by  Cockfield  Brown  &  Co.  Lt.,  Toronto. 

IT'S  OLD  STUFF  by  now,  this 
Christmas  business,  but  at  WOWO- 
WGL,  Fort  Wayne,  they're  still 
relishing  memories  of  the  stations' Christmas  business,  some  of  which 
is  draped  on  this  Christmas  Tree 
—$7,000  worth,  for  the  benefit  of 
the  statistically  inclined.  Hovering: 
around  the  contract-draped  ever- 

green are  (1  to  r)  Paul  Mills,  sales- 
man; J.  B.  Conley,  manager;  Frank 

V.  Webb,  sales  manager. 

SERVICE  DRUG  STORES,  Chicago 
(282  chain  stores),  heavy  users  of 
local  radio  in  the  drug  field,  in  De- 

cember started  five  weekly  half-hour 
transcribed  programs  Make  Believe 
Danceland  on  WCFL,  Chicago.  In  ad- 

dition firm  is  sponsoring  Music  Lovers 
six  weekly  one-hour  recorded  concert 
music  programs,  making  a  total  of 
8%  hours  commercial  time  weekly. 
Agency  is  Goodkind,  Joice  &  Morgan, Chicago. 

LINDSAY  RIPE  OLIVE  Co.,  Lind- 
say, Cal.  (olives),  through  Lord  & 

Thomas,  San  Francisco  has  purcha.sed 
participations  daily  on  the  Galen 
Drake  Housewive's  Protective  League 
on  KSFO,  San  Francisco,  and  the 
Fletcher  VV^iley  Housewives  Protective 
League  on  KNX,  Hollywood.  Account 
is  for  52  weeks. 

CANADA  STARCH  Co.  Ltd.,  Mon- 
treal (corn  syrup),  expanded  its 

Crown  Brand  Sports  Club  on  Jan.  6 
to  five  time's  weekly  on  CBL,  Toronto, 
placed  by  Vickers  &  Benson,  Toronto. 
D.  L.  &  W.  COAL  Co.,  Buffalo,  N.  Y. 
(Blue  Coal),  added  on  Jan.  2,  CFPL, 
London.  Ont.,  and  CKCR,  Kitchener, 
Ont.,  to  the  stations  carrying  The 
Shadow  weekly  in  Ontario.  Account 
handled  by  Vickers  &  Benson  Ltd., Toronto. 

An 
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The  CANADIAN  ASSOCIATION  OF 

BROADCASTERS  extends  best  wishes 

for  1941  to  Its  numerous  friends  in 

Canada  and  the  United  States  and 

congratulates  BROADCASTING  on 

its  enterprise  in  publishing  weekly. 

PUZZLED about  radio  cov- 

erage of  the  Detroit  area?  Don't  be. 
You  can  wrap  up  this  big  market 

with  just  one  important  package  — 

CKLW.  It'll  be  the  thriftiest  buy  on 

your  entire  schedule,  too  —  because 

CKLW's  vast  able-to-buy  audience 

"says  it  with  purchases"  that  keep 

your  sales-cost  down  to  rock-bottom! 

-  •     IN  THE  DETROIT  AREA-IT'S 

cm 

5,000  Watts  Day  and  Night 

CLEAR  CHANNEL 

Joseph  Hershey  McGillvra— Represenlaliye 

MUTUAL    BROADCASTING  SYSTEM 

COCA  COLA  BOTTLING  Co.,  Los 
Angeles,  placing  direct,  sponsored  four 
daily  quarter-hour  play-by-play  de- 

scriptions of  the  Kith  annual  Los 
Angeles  Open  Golf  Championship  at 
Riviera  Country  Club,  that  city,  on 
KMPC,  Beverly  Hills,  Cal.,  Jan.  3-6 inclusive.  In  addition,  Penfold  Golf 
Balls  Inc.,  New  York,  through  Blaker 
Adv.  Agency,  that  city,  sponsored  a 
series  of  daily  five-minute  interviews 
with  golf  headline  players  and  film 
celebrities  attending  the  matches,  A. 
G.  Spaulding  &  Bros.,  New  York  (golf 
balls),  through  Ferry-Hanly  Co.,  that 
city,  used  a  total  of  26  spot  announce- 

ments preceding  and  following  the 
play-by-play  descriptions  and  inter- views which  were  handled  by  Gary 
Breekner  and  John  Canady,  com- mentators. 

FLAMINGO  SALES  Co.,  Hollywood 
(finger  nail  polish),  frequent  user  of 
West  Coast  radio  time,  on  Jan.  1 
started  for  three  months  using  three 
and  four  spot  announcements  per  week 
respectively  on  KFI  and  KECA,  Los 
Angeles.  Firm  will  expand  coverage 
to  include  other  California  stations. 
Milton  Weinberg  Adv.  Co.,  Los  An- 

geles, has  the  account. 
KLEIN  SOUP  Co.,  Los  Angeles  (cube 
soup),  new  to  radio,  in  a  nine  week 
test  campaign  which  ends  Feb.  6  is 
using  daily  participation  in  AnAy  & 
Virginia  on  KMPC,  Beverly  Hills, 
Cal.  Agency  is  Glasser-Gailey  &  Co., Los  Angeles. 
McCADE  GRAIN  Co.,  Winnipeg,  has 
started  a  weekly  program  on  CKCA, 
Kenora,  Ont.  Account  was  placed  by 
A.  McKim  Ltd.,  Winnipeg. 

PURE  OIL  Co.,  Chicago,  on  Jan.  13 
started  a  13  week  thrice-weekly  five- 
minute  transcribed  program  on 
WAKR,  Akron.  Leo  Burnett  Co.,  Chi- 

cago, handles  the  account. 
CHICAGO  FURNITURE  MART, 
Chicago,  on  Jan.  5  started  a  weekly 
quarter-hour  participation  on  the 
Sunday  Sunshine  program  on  WBBM, 
Chicago,  for  13  weeks.  Account  is  cur- 

rently sponsoring  a  weekly  quarter- 
hour  transcribed  musical  program  on 
WAAF,  same  city.  Newby,  Peron  & 
Flitcraft,  Chicago,  placed  the  business. 
TUCKETT'S  Ltd.,  Hamilton,  Ont. 
(Wing  cigarettes)  has  renewed  for 
1941  its  four  spot  announcements  daily 
on  about  40  Canadian  stations.  Ac- 

count was  placed  by  MacLaren  Adv. 
Co.,  Toronto. 
PEOPLE'S  CREDIT  JEWELERS, 
Toronto  (chain  stores)  on  Jan.  1  re- newed six  weekly  newscasts  on  CKCO, 
Ottawa ;  CHML,  Hamilton,  Ont. ; 
CKCL,  Toronto  ;  CHNS,  Halifax  ;  and 
CKCW,  Moncton,  N.  B.  Account  was 
placed  by  MacLaren  Adv.  Co.,  Toronto. 
PLANTERS  NUT  &  CHOCOLATE 
Co.,  Toronto  (peanuts),  has  started 
a  weekly  musical  program  on  CKAC, 
Montreal.  Account  was  placed  by 
Clark  Locke  Ltd.,  Toronto. 

COLGATE-PALMOLIVE-PEET  Co.. 
To. -onto  (Supersuds)  on  Jan.  1, 
started  six  weekly  transcribed  an- 

nouncements before  and  after  news- 
casts on  a  large  number  of  Canadian 

stations.  Account  was  placed  by  L.  J. 
Haegerty  &  Associates,  Toronto. 
OLD  BEN  COAL  Corp.,  Chicago 
(Green  Marked-Stoker  coal),  on  Dec. 
30  renewed  for  13  weeks  its  six-weekly 
ne\vs  commentary  programs  on  WGN, 
Chicago,  7 :25-7 :30  a.m.  featuring 
Alexander  McQueen's  Nothing  But  the Truth  program.  J.  R.  Hamilton  Adv. 
Agency,  Chicago,  is  agency. 
HUDSON  MOTOR  Co..  Chicago,  on 
.Tan.  2  renewed  its  thrice-weekly  news 
commentary  program  featuring  Billy 
Repaid  on  WGN,  Chicago.  Schwimmer 
&  Scott,  Chicago,  handles  the  account. 

STANDARD  HATCHERIES,  Deca- tur, 111.  and  Terre  Haute.  Ind., 
(chicks),  on  Jan.  1  started  a  13-week 
schedule  of  seven  10-minute  weekly 
news  periods  featuring  Fran  Booton 
on  WDZ,  Tuscola,  111.  Shaffer  Bren- 
nan  Margulis  Adv.  Co.,  St.  Louis,  is 
agency. 

LOOKING  with  hungry  anticipa- 
tion upon  a  65-pound  fruit  cake 

while  Harrison  Holliway,  general 
manager  of  KFI-KECA,  Los  An- 

geles, prepares  to  cut,  are  (1  to  r), 
Clyde  Scott,  sales  manager  of  the 
two  stations;  The  Family  Doctor, 
who  remains  anonymous  because  of 
medical  ethics,  and  Winifred  Scott, 
commercial  traffic  manager.  The 
cake,  presented  to  the  KFI-KECA staff  by  William  C.  Baker  Co.,  Ojai, 
Cal.  (soy  and  lima  bean  products), 
sponsors  of  The  Family  Doctor,  on 
the  latter  station,  is  a  replica  of 
one  the  firm  sends  to  the  White 
House  each  year. 

Francis  Honored 

CLARENCE  FRANCIS,  president 

of  General  Food  Corp.,  New  York, ' 
has  accepted  honorary  chairman- 

ship of  the  program  committee  for 
the  37th  annual  convention  of  the 
American  Advertising  Federation 
of  America.  The  convention  meets 
at  Hotel  Statler,  Boston,  May  25- 29. 

Squibb  Executive  Changes 
CARLETON  H.  PALMER,  president 
of  the  E.  R.  Squibb  &  Sons,  New  York, 
who  has  been  with  the  firm  for  30 
years,  has  been  elected  chairman  of 
the  board.  Lowell  P.  Weicker,  who 
joined  the  organization  in  1928  as 
manager  of  European  interests,  was 
elected  to  the  presidency.  Mr.  P^almer 
will  continue  in  the  capacity  of  chief 
executive,  while  Mr.  Weicker  will  con- tinue in  charge  of  advertising. 

RALPH  BRUEAKER,  sales  manager 
of  Haas,  Baruch  &  Co.,  Los  Angeles 
(wholesale  grocers),  on  Jan.  2  be- came western  division  sales  manager 
of  Carnation  Milk.  Carnation  has 
moved  its  western  headquarters  from 
San  Francisco  to  Los  Angeles. 

DAIRY  ASSOCIATION  Co.,  Lyndon- 
ville,  Vt.,  on  Jan.  13  joins  the  list  of 
participants  on  John  Thorpe's  RFD 1020  farm  program  heard  daily  on 
KYW,  Philadelphia,  to  advertise  Kow 
Kare,  placed  thru  Hays  Adv.  Agency, 
Burlington,  Vt. 
MORRIS  PLAN  BANK  of  Virginia 
is  sponsoring  W.  E.  D^bnam,  Norfolk 
newspaper  editor  on  WRVA,  Rich- mond, in  a  twice  weekly  commentaryl 
for  26  weeks.  Program  originates  atj 
Richmond. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA! 

50,000  WATTS 
COLUMBIA  AND  MUTUAL  NETWORKS 

El  CO,  HATtONAL  ttntSlHTATIVi 
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STANDARD  Program  Library  an- 
nounces the  following  new  subscribers 

to  its  transcription  library :  WTCM, 
Traverse  City,  Mich. ;  WNAC-WAAB, 
Boston ;  WICC,  Bridgeport,  Conn. ; 
WEAN,  Providence;  WINS,  New 
York;  WISN,  Milwaukee;  KYA,  San 
Francisco  ;  WORK,  York,  Pa. ;  KELO, 
Sioux  Falls,  S.  D. ;  WBIG,  Greens- 

boro, N.  C. ;  WEBR,  Buffalo,  KWLK, 
;  Longview,  Wash. ;  WMBD,  Peoria, 
1  III. ;  KTHS.  Hot  Springs,  Ark. ;  KRE, 

Berkeley,  Cal. ;  WORD,  Spartanburg, 
S.  C. ;  WGY,  Schenectady. 

'  ART  RUSH  Inc.,  Hollywood  produc- tion unit,  in  association  with  the 
]  Orsatti  Agency,  Beverly  Hills,  Cal., talent  service,  has  produced  the  first 
'  quarter  hour  transcribed  episode  of 
■  Red  Ryder,  based  on  the  comic  strip 
I  adventure  series.  It  is  being  presented 
,    for  sponsor  consideration. 

'    BENNETT-DOWNIE    Corp.  Holly- 
I    wood  production  unit,  has  started  to 
]    produce  a  new  transcribed  series  titled 
i    Good  Companions.  Designed  for  Sun- 

day broadcasting,  the  quarter-hour  se- 
ries of  homey  philosophy  and  music 

will  be  in  39  episodes.  It  is  being  cut 
by  Cinamatone  Studios,  Hollywood.  A 
merchandising  plan  is  to  accompany 

'    the  show. 

1  Ripley  Shirt  Sponsors 
i  Lone  Star  Chain  Series 

RIPLEY  SHIRT  MFG.  Co.,  Dallas, 
has  signed  for  13  Sunday  after- 

noon quarter-hours  on  KGKO,  Fort 
Worth-Dallas,  and  the  Lone  Star 
Chain,  according  to  James  W.  Pate, 

]   LSC  managing  director, 

•j      C.  L.  Douglas,  author,  is  writing 
I'   the  series  and  using  the  title  of  his 
^   book,  Cattle  Kings  of  Texas.  Each 
,   broadcast  will  dramatize  a  colorful 
i   episode  from  the  life  of  a  Lone  Star 
1   cattle  baron.  Range  ballads  will  be 
1   supplied  by  the  Cass  County  Kids. 

■'      Other  LSC  stations  in  addition to  KGKO  are  KTSA,  San  Antonio, 
^   and  KXYZ,  Houston.  Grant  Adv. 
J   Agency,  Dallas,  has  the  account, 
,  with  Jimmy  McClain  of  the  agency 
1   handling  production. 

Vallee's  Juke  Movies 
i!  RUDY  VALLEE,  star  of  the  NBC 
(   Rudy  Vallee  Show  sponsored  by 
0  National    Dairy    Products  Corp., 
'   (Sealtest),  has  entered  the  coin-in- 

the-slot  movie  machine  business  as 
president  of  the  newly-organized 

(j  Vis-o-graph    Corp.    of  America, 
2  "  headquartered  at  7000  Santa  Mon- ica  Blvd.,  Hollywood.  Besides  man- 
■  ufacturing    and    distributing  the 

movie  juke  boxes,  the  firm  will  also 
,  make  and  distribute  16  mm.  musi- 

cal films.  Vallee  will  appear  in  and 
also  supervise  production  of  the 
films.  Three  have  been  completed 
with  Vallee  as  the  star,  and  two 
with  Gertrude  Niesen  featured. 

y  EIGHT  members  of  the  commercial 
f  staff  of  KTAR,  Phoenix,  and  their 
1  sponsors  were  entertained  with  a 

week-long  New  Year  trip  to  Southern 
California.  The  trip  was  a  present  for 
topping  a  stiff  business  quota  in  a  six- 
week  year-end  sprint.  Making  the  trip 
with  their  wives  were  Dick  Heath, 
commercial  manager.  Brick  Miller, 
Cecil  Jackson,  Bill  Harvey,  Harold 
Gates  and  Harold  Ritter,  salesmen. 
Mary  Lou  Watson,  commercial  depart- 

ment secretary,  and  her  husband  also 
made  the  trip. 

SERVICE  IN  STRIKE 
WCKY  Roundtable  Leads  to 

'  Drama  in  Studio  

NEW  facts  on  the  trolley-bus  strike 
in  two  Northern  Kentucky  counties 
were  brought  to  light  in  a  round- 
table  discussion  on  WCKY,  Cincin- 

nati, with  both  sides  participating. 
Newspapers  picked  up  the  informa- 

tion divulged  on  the  roundtable,  ar- 
ranged by  L.  B.  Wilson,  WCKY owner. 

The  strike  started  Dec.  15,  tying 
up  public  transportation  for  150,000 
Kentuckians  and  thousands  of  Cin- 
cinnatians  having  business  across 

the  river.  Drama  was  enacted  in 
the  studios  when  City  Manager  C. 
0.  Sherrill,  of  Cincinnati,  learning 
new  information  during  the  broad- 

cast in  which  he  participated,  tried 
to  organize  an  immediate  confer- 

ence between  conflicting  interests. 
At  the  roundtable  were  (1  to  r)  Mr. 
Sherrill;  J.  A.  Zanger,  v-p  Brother- 

hood of  Railway  Trainmen;  Carl 
Ebert,  Newport,  Ky.,  city  solicitor; 
0.  David  Zimring,  counsel,  Amal- 

gamated Assn.  of  Street,  Electric 
Railway  &  Motor  Coach  Employes; 
Robert  Armstrong,  Amalgamated 
representative ;  Bill  R  o  b  b  i  n  s  , 
V.XKY  announcer  and  moderator 
of  the  program. 

Houston  Hearing 
APPLICATION  of  West  Publishers 
Inc.,  publishing  newspapers  in  Dallas 
and  Austin,  for  a  new  regional  station 
in  Houston  on  Jan.  7  was  designated 
for  hearing  Jan.  7  by  the  FCC.  The 
company  seeks  CIO  kc.  with  1,000 
watts  power  fulltime  in  Houston,  and 
also  is  applying  for  an  outlet  in  Aus- 

tin. Applications  filed  for  Corpus 
Christie  and  Dallas  by  the  company 
recently  were  withdrawn. 

Song  Plagiarism  Action 
Names  Benny  and  Other 

A  $250,000  plagiarism  suit,  nam- 
ing Jack  Benny,  star  of  the  NBC 

Jack  Benny  Show,  sponsored  by 
General  Foods  Corp.  (Jell-O),  Den- 

nis Day,  singer  on  that  program, 
and  others  as  defendants,  was  filed 
in  Los  Angeles  Federal  Court  Dec. 
31,  by  Ellen  Kelty,  Hollywood  song- 

writer. She  charges  that  they  "lift- 
ed" portions  of  her  song,  "I'd  Know 

You  Anywhere".  Miss  Kelty  con- tends in  her  suit  that  she  composed 
and  copyrighted  the  song  in  1937. 
Later,  she  averred,  the  defendants 
exploited  a  song  by  that  same  title, 
"which  was  largely  copied"  from 
her  original  composition.  Miss  Kel- 

ty asked  an  injunction,  an  account- 
ing of  profits  and  damages  based 

thereon  of  "not  less  than  $250,000". Also  named  as  defendants  are  Kay 

Kyser,  ASCAP,  RKO  Radio  Pic- 
tures, Brigham  Vocco  and  Conn 

Inc.,  and  1,000  John  Does. 

Why  is  a  North  Dakota  snow 

storm  and  KFYR  alike? 

Because  they  both  give  you 

100%  Coverage! 

You  can  depend  on  that 

550  Kilocycles 

NBC  Affiliate 

Let  us  tell  your  story 

KFYR 

Meyer  Broadcasting  Company 

Bismarck,  N.  Dakota 

Ask  any  John  Blair  Man 

5000  Watts  Day 

1000  Watts  Night 
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N.B.C. 

MISSISSIPPI 

STAYS  AHEAD! 

Jackson  Business  Activity  in  February 
will  continue  to  exceed  the  National 
Average— Forecast,  Sales  Managemfnt. 
Mississippi  Retail  Trade  has  increased 
60%;  Wholesale  Trade  36.3%  over  1935. 
—  1940  U.  S.  Census. 
Invest  your  advertising  dollars  with 
WJDX  —  Mississippi's  Dominant  Radio Station. 

Member  of  Southcentral 
Quality  Network 

WJDX    -    WMC    -    WSMB    -  KARK 
KWKH  .  KTBS 

Owntrf  and  Opiratcd  ty 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 

MM 

m  m 

JOHN  U.  REBER.  J.  Walter  Thomp- 
son Co.,  New  York,  vice-president  in 

charge  of  radio,  arrived  in  Hollywood 
on  Jan.  9  for  two  weeks  of  confer- 

ences with  Danny  Danker,  Southern 
California  vice-president  of  the  agen- 

cy, and  to  also  cheek  on  network  shows 
produced  by  that  organization  on  the 
West  Coast. 

LOGAN  &  ROUSE  Inc.,  Los  An- 
geles, has  expanded  to  larger  quar- ters and  is  now  occupying  penthouse 

offices  in  the  Pacific  Finance  Bldg., 
621  S.  Hope  St.,  that  city.  Jerrold 
C.  Arnold,  vice-president,  has  been 
elected  executive  vice-president  of  the 
agency,  with  Miss  Van  Davis,  account 
executive,  being  elevated  to  vice-presi- dent. 

HILLMAN  -  SHANE  Adv.  Agency 
Inc.,  Los  Angeles,  has  moved  to  new 
and  larger  offices  in  the  Orpheum 
Theatre  Bldg.,  846  S.  Broadway.  Tele- 

phone number  remains  the  same. 

MRS.  HESTER  HUNTER,  formerly 
of  J.  Walter  Thompson  Co.,  Chicago, 
has  joined  the  staff  of  Sherman  & 
Marquette,  Chicago  as  a  copywriter. 

HENRY  KLEIN,  of  the  Philip  Klein 
agency,  Philadelphia,  was  married  to 
Naomi  Becker  January  12. 

P.  ARTZT,  formerly  with  Buchanan 
&  Co.,  New  York  and  the  Joseph 
Katz  Co.,  New  York,  has  been  ap- 

pointed copy  director  of  Weiss  &  Gel- 
ler.  New  York. 

BENJAMIN  F.  HOLZMAN,  for  sev- 
eral years  manager  of  Eddie  Cantor, 

has  joined  the  Hollywood  staff  of  Wm. 
Morris  Agency  Inc.,  talent  service. 
Besides  doing  general  talent  agenting, 
he  will  also  work  on  radio  production. 
Holzman  continues  as  Cantor's  repre- sentative. 

920  CLUB 

BOSTON'S  BIGGEST 

RADIO  PROGRAM 

( Participating ) 

Fifteen  outstanding 

success  stories  avail- 

able upon  request. 

WORL 

Myles  Standish  Hotel 

BOSTON 

Prockter  Joins  Biow 
BERNARD  J.  PROCKTER,  for  12 
years  with  CBS  as  assistant  pro- 

gram director,  supervisor  of  CBS 
owned  and  operated  stations,  and 
lately  as  sales  service  manager,  has 
joined  the  staff  of  Biow  Co.,  New 
York,  as  account  executive.  Wil- 

liam C.  Gittenger,  CBS  vice-presi- 
dent in  charge  of  sales,  announced 

that  the  position  left  vacant  by 
Mr.  Prockter  would  remain  tem- 

porarily unfilled.  Torrence  E.  Dan- 
ley  will  serve  as  acting  sales  serv- ice manager. 

Robson  Named  V-P 
WILLIAM  N.  ROBSON,  West 
Coast  radio  director  and  manager 
of  Lennen  &  Mitchell,  with  head- 

quarters in  Hollywood,  has  been 
appointed  vice-president  in  charge 
of  radio,  and  is  being  transferred 
to  the  agency's  New  York  offices Jan.  15.  Sam  Pierce,  who  recently 
joined  the  Hollywood  staff  as  pro- 

ducer, succeeds  Robson.  Pierce  for- 
merly was  radio  director  of  Ray- 
mond R.  Morgan  Co.,  Hollywood. 

Y  &  R  Branch  Reopens 
YOUNG  &  RUBICAM  on  Jan.  6 
reopened  its  recently  closed  San 
Francisco  office  in  the  Russ  Bldg. 
and  placed  Robbins  Milbank,  for- 

merly of  McCann-Erickson,  in 
charge.  H.  W.  von  Morpurgo, 
formerly  director  of  public  and  in- dustrial relations  for  Paraffine 
Companies  Inc.,  will  join  the  San 
Francisco  staff  after  several 
months  in  the  New  York  office. 

CARROLL  NYE,  formerly  Lord  & 
Thomas,  Hollywood  continuity  writer, 
has  joined  Young  &  Rubicam  Inc.,  that 
city,  as  assistant  to  Jack  Sayers,  agen- 

cy West  Coast  publicity  director. 
RICHARD  MARVIN,  New  York  ra- 

dio director  of  Wm.  Esty  &  Co.,  is  in 
Hollywood  to  check  network  programs 
produced  by  that  agency,  and  for  con- ferences with  William  R.  Moore,  West 
Coast  manager.  Agency  produces  the 
CBS  Blondie  and  Al  Pearce  shows, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.  (Camel  cigarettes). 
B.  W.  GUNN  radio  director  of  J. 
Walter  Thompson  Co.,  Chicago,  will 
take  a  complete  rest  for  approximately 
four  months.  Mary  Lou  Wickard,  sec- 

retary to  Mr.  Gunn,  is  acting  as  tem- 
porary replacement. 

CHARLES  C.  SCHONEMAN  and  E. 
Bradford  Hening  have  organized  their 
own  advertising  agency  in  Philadel- 

phia, opening  offices  at  1211  Chestnut 
St.  as  the  Schoneman-Hening  Agency. 
ALBERT  E.  MORGAN  has  been  made 
a  vice-president  of  Richard  A.  Foley 
Adv.  Agency,  Philadelphia.  He  will be  in  charge  of  production.  , 
H.  V.  PETERSEN,  formerly  manager 
of  the  Montreal  office  of  James  Fisher 
Co.  Ltd.,  has  joined  the  Montreal 
staff  of  Lord  &  Thomas  of  Canada  Ltd. 
ALEXANDER  PHARE,  of  R.  C. 
Smith  «Se  Son  Ltd.,  Toronto  agency,  an 
authority  on  the  origin  of  place  and 
family  names  and  quaint  figures  of 
speech,  spoke  on  the  Canadian  Broad- casting Corp.  national  network  Jan. 
13  on  "Graphology". 

Meyerhoff  Heads  Agency 

As  Neisser  Leaves  for 

Post  With  Food  Concern 
WALTER  R.  NEISSER,  since  1929 
partner  and  secretary-treasurer  of 
Neisser-Meyerhoff,  national  adver- 

tising agency  with  offices  in  Chi- 
cago, Milwaukee  and  Los  Angeles, 

on  Jan.  1  w^ith- drew  from  that 
organization  t  o become  secretary 
of  Wyler  &  Co., 
manufacturer  o  f 

soups  and  bullion cubes. 
Arthur  E.  Mey- 

erhoff, president, 
will   continue  as 
sole  owner  of  the 

Mr.  Meyerhoff    firm  which  is  now 
titled  Arthur  Meyerhoff  &  Co. 

Before  entering  the  agency  field 
Mr.  Meyerhoff  was  manager  of  the 
circulation  and  promotion  depart- 

ment of  the  Wisconsin  News,  Mil- 
waukee. In  1929  he  resigned  his 

position  with  the  publication  to 
enter  the  advertising  agency  busi- 

ness in  Milwaukee,  founding  the 
firm  of  Neisser-Meyerhoff.  By  1932 
the  business  of  the  company  had 
so  expanded  that  it  became  neces- 

sary to  open  branch  offices  in  other 
cities.  The  home  office  of  the  agency 
was  then  transferred  to  Chicago. 

Personnel  of  Arthur  Meyerhoff 
&  Co.  will  remain  intact  with  no 
one  as  yet  named  to  hold  the  posi- 

tion of  secretary-treasurer. 

Mrs.  Firestone's  Song 
NEW  THEME  song  of  the  Voice  of 
Firestone  program,  heard  Mondays 
on  the  NBC-Red,  was  written  by 
Mrs.  Idabelle  Firestone,  widow  of  the 
late  Harvey  Firestone.  Titled,  "If  I 
Could  Tell  You,"  the  composition  re- 

places "In  My  Garden,"  also  written by  Mrs.  Firestone  who,  in  addition  to 
being  an  accomplished  pianist,  has  in 
past  years  composed  many  unpub- lished melodies.  , 

HOLLYWOOD  Radio  Producers'  Club 
has  resolved  itself  into  a  new  organi- 

zation, the  Academy  of  Radio  and 
Television  Sciences.  Organized  to  ad- 

vance the  production  and  technical  di- visions of  the  radio  industry  and  to 
promote  cooperation  with  leaders  in 
television,  the  group  will  function  un- der its  initials,  ARTS.  Wayne  Griffin, 
producer  of  BBDO,  Hollywood,  has 
been  elected  president,  with  Carroll 
O'Meara,  assistant  manager  of  Young 
&  Rubicam  Inc.,  that  city,  as  secre- 

tary. Paul  Richenbacker,  executive 
assistant  to  Danny  Danker,  vice-presi- dent of  J.  Walter  Thompson  Co.,  is 
chairman  of  the  Academy  Committee. 

E.  SHERMAN  PERLMAN,  formerly 
vice-president  and  account  executive of  Frank  R.  Steele  &  Assn.,  Chicago, 
on  Jan.  1  resigned  to  accept  a  similar 
position  with  Lane,  Benson  &  Mc- Clure,  Chicago. 

EVELYN  LYMAN,  for  five  years  of- fice manager  of  World  Broadcasting 
System,  Chicago,  on  Jan.  6  joined  the 
radio  department  of  Sherman  &  Mar- quette Inc.,  Chicago  agency. 

WDBJ 
for  Western  Virginia 

ROANOKE      •  CBS 

5000  watts  day,  1 000  watts  night 

FREE      PETERSJnc,  National  Representatives 
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JOHN  BLAIR  &  Co.  has  moved  its 
offices  in  St.  Louis  to  Suite  349-50 
Paul  Brown  Bldg.,  and  the  new  tele- 

phone number  is  Chestnut  5688.  Miss 
Ruth  Sullivan  has  joined  the  staff  as 
secretary  to  J.  Chris  Hetherington,  St. 
Louis  manager. 

KMMJ,  Grand  Island,  Neb.,  has 
named  Headley-Reed  Co.,  Chioago,  as 
national  representatives. 

RADIO  ADVERTISING  Corp.,  New 
York,  announces  that  Henri  W.  Mol- 
ley  resigned  from  that  organization, 
effective  Jan.  1. 

FRED  C.  WITMER,  for  the  last 
three  years  with  the  radio  department 
of  Blackett-Sample-Hummert  Inc., 
Chicago  agency,  on  Jan.  6  joined 
Joseph  Hershey  McGillvra,  station 
representatives,  same  city. 
GEORGE  ROBSLER,  for  the  last 
15  years  active  in  the  radio  industry, 
on  Jan.  3  joined  the  Chicago  office  of 
The  Foreman  vjo.,  national  represen- tative firm. 

KTMS,  Santa  Barbara,  Cal.,  has  ap- 
pointed Paul  H.  Raymer  Co.,  as  na- 

tional representatives. 

HOWARD  H.  WILSON  Co.,  repre- 
sentatives, recently  established  new  of- 

fices at  4404  White  Bldg.,  Seattle. 
Hal  Pierce  has  been  placed  in  charge 
by  Homer  Owen  Griffith,  Pacific  Coast 
manager,  who  headquarters  in  Holly- wood. 

ALICE  SHEPHERD,  formerly  assis- 
tant to  the  radio  director  of  Blackett- 

Sample  -  Hummert  Inc.,  Chicago,  on 
Jan.  6  joined  John  Blair  Co.  as  head 
of  the  promotion  department  and  sec- 

retary to  Paul  Ray,  of  the  sales  de- 
partment. 

A  &  S  Lyons  Partners 
A.  &  S.  LYONS,  New  York  and  Holly- 

wood radio  talent  agency,  has  an- 
nounced three  new  partners  in  the 

firm,  effective  Jan.  1.  They  are  Donald 
D.  Stauffer  and  William  R.  Stuhler. 
both  members  of  the  company,  and 
Nat  Wolff,  who  has  been  conducting 
his  own  talent  agency  since  June  15, 
1940,  when  he  resigned  from  Myron 
Selznick  Inc.,  Hollywood.  The  three 
partners  will  function  on  radio  mat- 

ters creating  new  programs,  as  well  as 
in  stage  and  motion  picture  activities. 
Mr.  Stauffer  resigned  two  years  ago 
as  vice-president  in  charge  of  radio 
of  Young  &  Rubicam,  New  York,  to 
join  Lyons,  while  Mr.  Stuhler  became 
a  member  of  the  Lyons  firm  three 
years  ago  after  having  been  radio  di- 

rector of  Young  &  Rubicam. 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nal'l  Rep.  -  The  Katz  Agency  Inc. 

GREETINGS  to  Hugh  B.  Terry 
(left),  recently  promoted  from 
sales  manager  to  manager  of  KLZ, 
Denver,  were  extended  Jan.  3  by 
Roy  S.  Durstine,  president  of  the 
New  York  agency  bearing  his  name. 
Mr.  Durstine  spoke  at  a  banquet  of 
the  Colorado  Manufacturer's  Assn., and  was  interviewed  on  KLZ. 

R  &  R  Names  Casey 
MATTHEW  J.  CASEY,  formerly 
of  Hearst  Magazine  Corp.  and  one 
of  the  founders  of  Differential 
Wheel  Corp.,  on  Jan.  8  was  ap- 

pointed vice-president  and  man- 
ager of  the  Detroit  office  of 

Ruthrauff  &  Ryan.  He  succeeds 
Ellis  J.  Travers,  transferred  to  the 
agency's  New  York  executive  staff to  take  charge  of  promotional  work. 
Mr.  Casey  at  one  time  was  associ- 

ated with  Young  &  Rubicam. 

WCAU  May  Abandon 

Play  -  by  -  Play  Baseball 
HOME  GAMES  of  major  league 
baseball  clubs  in  Philadelphia,  the 
Athletics  and  Phillies,  will  be  broad- 

cast next  season  despite  the  sharp 
retrenchment  contemplated  by  ra- 

dio in  carrying  play-by-play  de- 
scriptions. Concern  over  the  base- 

ball broadcasts  arose  when  the 
clubs  were  apprised  that  CBS-op- 

erated stations  plan  to  drop  daily 
baseball  programs  in  favor  of  day- time serials. 

WCAU,  Philadelphia  CBS  affili- 
ate, has  made  no  decision  and  it 

is  expected  the  station  will  con- 
tinue carrying  the  Shibe  Park 

games.  However,  final  action  will 
not  be  taken  immediately  by  Dr. 
Leon  Levy,  president.  If  it  is  de- 

cided not  to  carry  the  games,  it 
was  disclosed  that  WCAU  would 
have  them  transferred  to  another 
station.  Last  season  WIP  carried 
daily  play-by-play  descriptions  of 
both  clubs  for  Atlantic  Refining 
Co.,  feeding  the  broadcasts  to  a 
limited  regional  network.  Sponsor- 

ship of  the  WCAU  games  last  sea- 
son was  split  between  Socony  Vac- 

uum Oil  Co.  and  General  Mills, 
each  carrying  three  days  a  week. 
WCAU  has  the  exclusive  broad- 

casting rights  for  the  Phillies 
games,  reportedly  purchasing  the 
rights  for  five  years  for  $72,500, 
and  still  has  four  years  remaining 

Prof.  Quiz  Film 
ALEXANDER  SMITH  &  Sons, 
Yonkers,  N.  Y.,  which  starts  Feb. 
1  with  a  13-week  campaign  of 
thrice-weekly  programs  featuring 
a  woman  commentator  on  six  New 
England  stations  [Broadcasting, 
Dec.  15],  has  prepared  a  30-minute 
film,  starring  Profesor  Quiz  and 
Bob  Trout,  CBS  announcer,  to  put 
over  its  sales  story.  The  picture, 
titled  "Right  —  100%  Right",  was 
made  by  Audio  Productions,  Long 
Island  City,  and  will  be  shown  to 
Alexander  Smith  sales  clerks  giving 
them  high  points  on  how  to  match 
Smith  rugs  with  a  housewife's draperies  or  wallpaper.  Anderson, 
Davis  &  Platte,  New  York,  is 
agency. 

on  the  five-year  contract.  Atlantic 
Refining  Co.  has  two  more  years 
of  a  three-year  contract  remain- 

ing of  its  exclusive  rights  to  broad- 
cast the  A's  games.  An  agreement 

entered  into  between  Atlantic  and 
WCAU  enables  both  parties  to 
broadcast  the  games  of  either  club. 
General  Mills  has  an  option  on  the 
1941  broadcasting  of  the  Phillies 
games  on  WCAU.  Should  the  sta- 

tion decide  not  to  carry  baseball 
games  in  1941,  WCAU  would  still 
retain  the  exclusive  broadcast 
rights,  necessitating  any  sponsor- 

ship to  clear  through  WCAU. 

Indiana's  Leader  for 

1940-Makes  "Bigger 

and  Better"  Plans 
for  1941 
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AAAA-NAB  Ortler  Form 

(Continued  from  page  9) 
Monopoly  Denied 
In  Network  Brief 

MBS,  However,  Takes  Other 
Position  In  Argument 
A  SHARP  clash  of  opinion  on 
whether  the  "door  of  opportunity" 
remains  open  in  the  networl<  broad- 

cast field  was  registered  by  NBC 
and  CBS  on  one  hand  and  MBS  on 
the  other  in  supplemental  briefs 
filed  Jan.  2  with  the  FCC  in  con- 

nection with  the  Dec.  2-3  oral 
arguments  on  the  Network- 
Monopoly  Committee  report. 
NBC  and  CBS  maintained  that 

competition  in  the  network  field  to- 
day points  to  anything  but  monopo- 

ly, and  cited  MBS's  own  successful rise  in  the  field  to  bear  out  the 
point.  Taking  the  opposite  view, 
MBS  averred  that  CBS  and  NBC 
had  so  completely  tied  up  desira- 

ble facilities,  through  long-term  af- 
filiation contracts  with  exclusivity 

clauses  and  time  options,  that  lit- 
tle was  left  for  MBS.  MBS  also  ob- 

served that  formation  of  an  ade- 
quate fifth  network  would  be  "very 

difficult". Nine  Nets  Possible 
The  dissertations  upon  the  com- 

petitive aspects  involved  in  the  net- 
work situation  were  offered  upon  a 

request  by  FCC  Chairman  Fly  at 
the  December  oral  arguments.  The 
briefs  filed  by  the  three  networks 
also  indicated  a  similar  split  in 
opinion  on  the  jurisdictional  ques- 

tion, with  MBS  holding  that  the 
FCC  "has  ample  power  under  the 
Communications  Act  of  1934"  to  in- 

voke rules  designed  to  break  up  the 
alleged  monopoly,  and  NBC  and 
CBS  holding  just  as  firmly  that 
the  Commission  should  not  promul- 

gate rules  such  as  the  seven  pro- 
posed regulations  previously  ad- 
vanced, citing  everything  from  Con- 

gressional intent  to  Supreme  Court 
decisions  [Broadcasting,  Dec.  15]. 

In  addition  to  the  briefs  from 
the  three  national  networks,  the 
FCC  also  received  briefs  from 
Yankee  Network,  Independent  Art- 

ists' Representatives,  Associated 
Music  Publishers  and  Roy  L.  Al- 
bertson,  licensee  of  WBNY,  Buffalo, 
N.  Y.,  all  of  whom  attacked  present 
network  operations. 

PACIFIC  GREYHOUND  LINES, 
San  Francisco  (bus  transport)  on  Jan. 
5  celebrated  its  fifth  consecutive  year 
in  radio  on  the  West  Coast  and  its 
third  consecutive  year  on  MBS  in  the 
Western  states.  Company  sponsors 
Romance  of  the  Highways  with  pro- 

gram originating  at  KFRC,  San  Fran- cisco. 

WOODY  HERMAN 
records  for 

LANG-WORTH 

every  contract  would  be  in  force 
no  less  than  28  days. 

In  case  a  broadcast  is  omitted 
or  interrupted  due  to  cause  beyond 
the  station's  control,  the  contract 
provides  the  station  is  liable  only 
for  a  pro  rata  reduction  in  time 
charges.  Thus,  if  three  minutes  of 
a  quarter-hour  program  were 
missed  in  one  way  or  another,  the 
station  would  be  liable  only  for 
rebate  for  one-fifth  of  the  quarter- 
hour  charge.  The  new  firm  also 
provides  that  the  station  has  the 
right  to  cancel  a  contracted  broad- 

cast in  favor  of  "any  event  which 
it  deems  to  be  of  public  impor- 

tance". Discounts  and  Rates 

With  rate  structure  based  on 
the  most-favored-nation  principle, 
the  contract  form  specifies  that 
additional  time  purchases  under 
the  contract,  within  a  year  of  the 
first  broadcast,  qualify  all  pur- 

chases under  the  contract  for  what- 
ever frequency  discounts  may  be 

granted.  Other  provisions  of  the 
"rates"  item,  which  some  stations 
may  find  not  adapted  their  rate 
policies,  according  to  the  NAB,  in- 
clude: 

If  the  station  revises  rates  or 
discounts,  the  contract  may  be  ex- 

tended for  not  more  than  52  weeks 
from  the  effective  date  of  the  re- 

vision at  the  original  rates  and 
discounts;  if  additional  time  is 
bought,  the  rates  and  discounts 
prevailing  at  the  date  of  the  con- 

tract apply  to  the  additional  time 
for  a  period  of  52  weeks  from  the 
effective  date  of  rate  or  discount 
revision;  all  broadcasts  placed 
under  the  contract  within  one  year 
from  the  date  of  the  first  broadcast 
may  be  combined  to  earn  frequency 
discounts,  except  that  announce- 

ments cannot  be  combined  with  five- 
minute  or  longer  programs  for  this 
purpose. 
The  form  also  specifies  that 

agency  program  material  shall  com- 
ply with  the  NAB  code. 

The  "indemnity"  section  deals 
with  responsibilities  of  station  and 
agency  or  advertiser  in  litigation 
brought  by  a  third  party,  with  the 
station  delegated  as  defendant  or 
"indemtor"  in  any  action  involv- 

ing "station  material"  and  the 
agency  in  any  action  involving 
"agency  material".  The  indemnitor 
is  given  full  and  complete  control 
of  the  defense  in  litigation,  and  is 
responsible  for  payment  of  dam- 

ages or  costs  that  might  arise  from 
the  judgment. 

The  NAB-AAAA  committee,  ap- 
pointed to  work  out  the  new  form 

with  the  AAAA  timebuyers'  com- mittee, is  headed  by  Harry  C. 
Wilder,  owner  of  WSYR,  Syracuse, 
N.  Y.  Other  members  include  R. 
L.  Harlow,  Yankee  Network; 
Richard  H.  Mason,  WPTF,  Ral- 

eigh, N.  C;  Edward  Petry,  Ed- 
ward Petry  &  Co. ;  Frank  A.  Seitz, 

WFAS,  White  Plains,  N.  Y.;  Dale 
Taylor,  WENY,  Elmira,  N.  Y.; 
Lee  B.  Wailes,  Westinghouse  man- 

ager of  broadcasting;  Paul  F. 
Peter,  research  director  and  Rus- 

sell P.  Place,  counsel  of  NAB. 

Ormandy  Balks 
OPEN  CLASH  between  a 
symphony  orchestra  and 
ASCAP,  the  first  since 
ASCAP  music  went  off  the 
air  Jan.  1,  came  to  light  Jan. 
7  when  Eugene  Ormandy, 
conductor  of  the  Philadelphia 
Orchestra,  announced  he 
would  ignore  an  ASCAP  ban 
on  at  least  one  selection  dur- 

ing the  orchestra's  Jan.  17 broadcast  on  MBS.  He  de- 
clared that  he  will  direct  the 

orchestra  in  his  own  arrange- 
ment of  Handel's  suite  from 

"Water  Music",  to  which 
ASCAP  claims  rights,  on  the 
program  and  expressed  the 
hope  that  "the  radio  stations will  have  the  courage  to  go 

along  with  me".  Mr.  Ormandy said  he  had  applied  for 
ASCAP  but  since  he  had  not 
"signed  anything",  he  was 
not  a  member. 

ASCAP  Authors 

Get  Miller  Letter 

ON  JAN.  1,  1941,  the  NAB  sent 
an  open  letter  to  authors  and  com- 

posers who  are  members  of  ASCAP 
which  started  out  as  follows:  "This 
open  letter  comes  to  you  from  more 
than  600  radio  stations  represent- 

ing every  section  of  the  United 
States.  Beginning  today,  it  be- 

comes unlawful  for  any  one  of  us 
to  use  on  any  one  of  our  programs 
any  song  or  other  musical  composi- 

tion written  by  any  one  of  you." 
Just  about  the  same  time  ASCAP 

addressed  an  open  letter  to  radio 
advertisers,  radio  artists  and  radio 
listeners,  which  began  this  way: 
"Beginning  New  Year's  Day  ex- 

actly 1,166  of  America's  outstand- ing composers  and  authors  are  to 
be  barred  from  the  air  by  the  joint 

decree  of  CBS,  NBC  and  MBS." Sort  of  Silly 

Continuing  that  the  "small  group of  ASCAP  officials  to  whom  you 
long  ago  turned  over  the  rights  to 
all  of  your  music"  has  spotted  spies 
throughout  the  country  to  catch 
any  slip  on  the  part  of  broadcast- 

ers so  they  may  "call  down  upon 
our  heads  the  penalties  of  the  copy- 

right law,"  the  NAB  letter  con- 
tinues that  "to  you  who  know  that, 

from  the  very  beginning,  we  have 
been  your  largest  and  best-paying 
customer,  this  must  seem  a  silly 

situation." Citing  the  things  about  ASCAP 
"which  you  know  and  of  which  you 
personally  do  not  approve,"  the  let- 

ter reviews  also  the  broadcasters' 
attempts  to  negotiate  a  new  con- 

tract with  ASCAP  and  the  con- 
stant rebuffs  they  received  from 

the  Society's  management,  conclud- 
ing: 

"So  now  for  a  time  we  are  not 
allowed  to  play  any  of  the  music 

Members  of  the  AAAA  commit- 
tee are  Ned  Midgley,  BBDO,  chair- 

man; C.  T.  Ayres,  Ruthrauff  & 
Ryan;  Carlos  Franco,  Young  & 
Rubicam;  William  Fricke,  AAAA; 
Fred  Gamble,  AAAA. 

which  any  of  you  have  written.  But 
it  can't  be  forever.  Sooner  or  later 
ASCAP's  management  —  or  new 
management — will  change  methods 
which  even  a  Federal  Court  has  re- 

cently denounced  as  illegal.  And 
when  ASCAP  changes  these  meth- 

ods it  will  be  ready  to  do  business 
on  a  business  basis  with  a  friendly 
industry  which  is  and  always  has 
been  its  best  potential  customer. 

"For  we  want  your  music.  We 
want  to  give  our  listeners  all  of 
the  best  of  all  kinds  of  music.  And 
we  want  to  pay  for  music  when  we use  it. 

"But — if  only  because  our  very 
use  of  the  air  is  lent  to  us  by  all 
of  the  people — we  want  to  keep  ra- 

dio's opportunity  an  opportunity 
for  all  composers  and  authors.  That 
includes  those  of  you  who  are  ex- 

tremely well  paid  as  well  as  those 
who  have  not  been  getting  what 
we  consider  your  share  of  what  ra- 

dio has  been  paying.  It  also  in- 
cludes those  thousands  of  com- 
posers and  authors  who  are  not 

ASCAP  members." ASCAP's  Charges 

ASCAP's  counter  blast  states 
that  "on  New  Year's  Day  exactly 
1,166  of  America's  favorite  com- posers and  authors  are  to  be  locked 
out,  frozen  out,  starved  out.  Fan- tastic? But  true  .  .  .  Everything 
from  symphony  to  swing  by  1,166 
of  America's  favorite  composers 
ruthlesly  ordered  off  the  air. 

"CBS,  NBC  and  MBS  needed 
music  as  the  last  link  in  their  chain. 

So  they  jointly  combined  to  organ- ize their  own  rnusic  publishing 
firm,  BMI.  They  have  granted  it  a 
practical  monopoly  of  broadcasting 

music.  .  .  .  Beginning  New  Year's 
Day  the  practical  effect  of  this  mo- 

nopoly will  be  that  only  music  'sub- 
ject to  its  control'  will  be  permitted on  the  air,  and  all  other  music  will 

be  boycotted.  This  is  the  real  story 
of  why  ASCAP  is  to  be  barred 

from  the  air." The  ASCAP  letter  concludes: 
"We  recognize  the  problems  of 
bandleaders,  musicians,  artists. 
And  of  advertisers,  who  invested 
great  sums  in  shows  on  the  under- 

standing that  the  chains  would  sup- 
ply them  with  that  quality  of  music 

used  as  an  inducement  for  them  to 
buy  time  on  the  air.  Above  all,  we 
recognize  a  responsibility  to  the 
public  which  needs  the  inspiration, 
stimulation  and  relaxation  of  music 
to  maintain  its  morale  in  these  try- 

ing times.  Broadcasters,  Advertis- 
ers, Talent — Let's  Please  the  Pub- 

lic!" 
More  news  and  more  words 

per  hour  on  speedier  tele-  ^ 
Jypes.    More    material    for    j  si 

more  newscasts  —  result, 

more  sponsors.  That's  INS.  1 
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Anchors  Aweigh! 
TEMPEST  in  a  teapot  which 
developed  among  Washington 
network  offices  and  the  U.  S. 
Navy  Band  over  ASCAP 
music  has  gone  up  in  steam. 
Band  Leader  Charles  Benter, 
an  ASCAP  member,  asked  the 
Society  to  grant  his  band  per- 

mission to  play  its  tunes  in 
its  regular  weekly  concerts 
over  NBC  and  MBS.  ASCAP 
was  quick  to  grant  the  okay, 
but  NBC  smelled  a  rat  and 
said  "no  go" — reason  being 
that  the  network's  legal minds  felt  that  regardless  of 
the  waiver  they  were  still 
open  to  prosecution  under  the 
copyright  laws.  MBS  sat 
tight  with  no  statement  but 
when  time  came  for  band  to 
go  on  MBS  it  submitted  BMI 
or  other  non-ASCAP  music 
for  clearance.  The  Navy  Band 
isn't  scheduled  for  NBC  again 
until  Jan.  15,  but  it's  non- ASCAP  or  no  music. 

Problem  of  Bands  on  Remotes 

Clears  as  Formula  Is  Devised 

Copyright  Insurance  of  $1,000,000  Is  Taken  Out 

By  BMI  to  Cover  Its  Printed  Selections 
QUESTION  of  who  should  assume 
responsibility  for  infringements  of 
ASCAP  music  if  such  should  arise 
became  a  major  issue  shortly  after 
Jan.  1  and  for  a  time  it  looked  as 
if  many  name  orchestras  would 
drop  their  sustaining  programs  en- 

tirely rather  than  sign  the  indem- 
nity agreements  offered  them  by  the 

networks.  For  a  time  several  bands 
did  cancel  their  late  evening  sus- 

:  taining  shows,  but  by  the  end  of 
last  week  the  situation  appeared  to 
be  straightening  out. 

After  Glenn  Miller,  Eddy  Duchin, 
Sammy  Kaye  and  other  leaders  had 
refused  to  sign  the  agreements  of- 

fered them,  NBC  on  Jan.  5  issued 
the  following  explanation  of  its 
request:   "Seeking   to   clarify  the 

!  misunderstanding  on  the  part  of 
certain  band  leaders  on  the  question 
I  of  indemnifying  the  network 
against  the  inadvertent  use  of  un- 
;  licensed  music  during  a  broadcast, 
i  particularly  broadcasts  originating 
outside  the  studios,  NBC  an- 

nounced today  the  problem  was  un- 
jder  consideration  and  a  solution 
was  expected  to  result  in  mutual 

•  protection  for  both  parties. 
A  Check  on  Licks I 

"The  sole  purpose  in  seeking  pro- 
ftection  in  the  playing  of  uncopy- 
■  righted  and  unpublished  music," 
■the  announcement  continued,  "is  to 
guard  both  parties  against  the  ever- 
present  danger  of  an  individual 
|musician  unconsciously  inserting  a 
passage  from  an  unlicensed  tune 
during  a  'hot  lick'  or  an  'ad  lib'  on 
ithe  air,  particularly  on  remote 
'broadcasts  such  as  hotel  or  night 
jclub  pickups." 

Joseph  H.  Ream,  secretary  and 
.general  attorney  of  CBS,  explained 
Jan.  6  that  CBS  was  concerned 
ionly  with  the  out-of -studio  pickups, 
•where  the  network  and  its  em- 
'-ployes  are  powerless  to  stop  an  im- 

provisation that  might  be  an  in- 
fringement until  it  is  too  late. 

"Only  the  band  leader  can  prevent 
this  from  happening,"  Mr.  Ream 
stated,  "and  we  feel  that  he  should 
be  willing  to  accept  that  responsi- 

bility." He  expressed  the  belief  that the  situation  was  more  confused 
than  serious  and  that  it  would  soon 
be  settled. 

While  neither  NBC  nor  CBS  had 
made  any  official  statements  of  set- 

tlement by  Jan.  10,  practically  all 
bands  scheduled  to  perform  remote 
broadcasts  were  heard  at  the  regu- 

lar times  by  that  date.  Andrew  D. 
Weinberger,  attorney  for  Artie 
Shaw,  Richard  Himber,  Shep 
Fields  and  Raymond  Scott,  stated 
that  he  had  worked  out  a  satisfac- 
:ory  arrangement  with  the  net- 
ivorks. 

In  essence,  this  plan  is  that  each 
jand  leader  submits  to  the  network 
i  week  in  advance  the  complete  or- 
:hestrations  of  all  numbers  to  be 
ncluded  in  any  broadcast.  The  net- 
ATork  clears  these  numbers  and 
igrees  to  accept  responsibility  for 

any  infringement  suits  brought.  If, 
however,  the  band  leader  permits 
his  men  to  improvise  or  make 
changes  or  additions  to  the  scores 
submitted  and  cleared  by  the  net- 

works, he  assumes  responsibility 
for  any  infringement  suits  based 
on  such  material. 

Other  Agreements 
Lee  V.  Eastman,  attorney  for 

Sammy  Kaye,  Bob  Chester  and 
Frankie  Masters,  said  that  he  had 
made  similar  arrangements  for 
these  orchestras,  the  networks  in- 

demnifying material  submitted  and 
cleared  in  advance  and  the  leaders 
indemnifying  material  performed 
but  not  included  in  the  scores. 
David  Mackay,  attorney  for 

Glenn  Miller,  said  that  the  arrange- 
ment worked  out  for  his  client  dif- 
fered somewhat  from  those  just 

cited.  Miller  agreed  to  use  only  ma- 
terial in  the  BMI  catalogs  or  pub- 
lished by  his  own  company.  Mutual 

Texas  State  to  BMI 

TEXAS  STATE  Network,  which 
last  summer  signed  up  with  AS- 

CAP amid  a  great  fanfare  of  pub- 
licity, the  first  network  if  not  the 

first  broadcasting  company  to  ac- 
cept an  ASCAP  license  for  the  time 

following  Dec.  31,  1940,  has  quietly 
become  a  BMI  subscriber  as  well, 
it  is  learned  on  good  authority,  al- 

though TSN  is  understood  to  have 
asked  that  no  publicity  be  given 
its  BMI  contract.  Reason  for  the 

change  of  face  is  said  to  be  BMI's control  of  performing  rights  to  such 
a  large  percentage  of  the  cowboy 
ballads,  hillbilly  songs  and  Latin 
American  tunes,  all  favorite  types 
of  music  with  listeners  in  the 
Southwest. 

Music  Society,  and  that  the  per- 
forming rights  in  the  latter's  cata- log had  all  been  cleared  through 

BMI.  Since  BMI  indemnifies  all 
tunes  whose  rights  it  cleared,  Mil- 

ler was  thus  able  to  resume  his 

sustaining  program  without  assum- 
ing the  responsibility  for  infringe- 

ment suits  that  might  arise  from 
his  broadcasts. 

An  executive  of  the  WOR  pro- 
gram staff"  said  that  all  of  the 

bands  playing  remote  broadcasts 
and  the  management  of  the  places 
fz'om  which  these  remotes  originate 
have  made  satisfactory  arrange- 

ments with  the  station. 

BMI  on  Dec.  31  wired  all  mem- 
ber stations  that  it  "had  taken  out 

$1,000,000  of  copyright  insurance, 
eff"ective  at  midnight  that  night, 
covering  the  BMI  catalog  and  pro- 

tecting member  broadcasting  sta- 
tions and  their  advertisers,  adver- 

tising agencies  and  performing- 
artists.  Coverage  was  obtained  from 
three  companies:  Seaboard  Surety 
Co.,  $250,000;  underwriters  at 
Lloyd's  London,  $250,000,  and  In- 

demnity Insurance  Co.  of  North 

America,  $500,000." 
It  was  explained  at  BMI  head- 

quarters that  this  insurance  covers 
the  BMI,  Marks,  Peer,  Cole  and 
other  catalogs  whose  performance 
rights  are  licensed  through  BMI. 
Any  advertiser,  agency  or  station 
who  is  sued  for  alleged  infringe- 

ment on  one  of  these  selections  has 
only  to  refer  the  case  to  BMI,  it 
was  explained,  which  in  turn  passes 
it  along  to  the  insurance  companies 
for  defense. 

This  refers  only  to  the  printed 
arrangements  copyrighted  by  BMI, 
but  any  leader  wishing  to  use  his 
own  special  arrangement  of  one  of 
these  tunes  can  submit  that  ar- 

rangement to  BMI  48  hours  before 
his  broadcast  for  clearance.  If  an 
infringement  is  found,  BMI  will 
notify  the  leader,  and,  when  cleared, 
copyright  the  arrangement  which 
then  falls  under  their  indemnity. 

WNEW  Names  Price 

IRVING  PRICE,  formerly  in  the 
field  of  retail  advertising  and  pro- 

motion, has  been  appointed  promo- 
tion manager  of  WNEW,  New 

York.  Mr.  Price's  retail  associations 
include  national  retail  advertising 
director  for  Sears,  Roebuck,  Chi- 

cago; advertising  director  for  L. 
Bamberger  &  Co.,  Newark;  and  as- 

sistant advertising  manager  for 
R.  H.  Macy  &  Co.,  New  York. 

AFRA  REDRAFTim 

ITS  DISC  FORMULA 

AMERICAN  Federation  of  Radio 
Artists  is  starting  to  redraft  the 
transcription  code  which  it  expects 
to  have  accepted  in  the  near  future. 
Lengthy  conversations  with  a  com- 

mittee representing  the  manufactu- 
ers  of  transcriptions  last  summer 
have  given  the  union  committee  a 
clear  understanding  of  what  terms 
and  conditions  are  acceptable  to 
the  industry,  and  a  further  discus- 

sion of  the  subject  at  the  last 
AFRA  national  convention  dis- 

closed the  wishes  of  the  member- 
ship. Mrs.  Emily  Holt,  executive 

secretary  of  the  union,  said  that 
she  expects  little  difficulty  or  delay 
in  negotiating  a  mutually  agree- 

able arrangement. 

SOON -mi  TIME 

AND  50,000  WATTS 

I  N     1  ̂ 4  1  -  MORE 

THAN    EVER  BEFORE-^^ 

WB/IL 

nteani  SiMiimii 
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-Jack  Benny 
-Charlie  McCarthy 
-Kay  Kyser 
-Information  Please 
-Johnny  Presents 
-Plantation  Party 
-Pot  o'  Gold 
-Fame  and  Fortune 
-Met.  Opera 
-Fitch  Bandwagon 
-Golden  Bars  of  Melody 
-General  Baking  Breakfast Gang 

-Adam  Hat  Sports  Parade 

If  out 
our 

WCBA-WSAN 
Lehigh   Valley   Broadcasting  Co. 

ALLENTOWN,  PA. 
NBC  RED  AND  BLUE 
QUAKER  NETWORK 
PENNA.  REGIONAL 

NEW  YORK  OFFICE: 
30  ROCKEFELLER  PLAZA 

CIRCLE  7-0228 

REORGANIZING  personnel,  KGO- 
KPO,  San  Francisco,  early  in  Janu- 

ary released  14  members  from  its 
staffs,  including  artists,  announcers 
and  office  workers.  Among  those  af- 

fected by  the  shakeup  were  Don 
Thompson,  director  of  special  events 
and  a  veteran  member  of  the  staff ; 
Ira  Blue,  commentator ;  Ernie  Gill, 
music  director ;  Dave  McNutt,  press 
department ;  Fred  Fiorello,  music  li- 

brary ;  Grant  Pollock,  announcer ; 
Judy  Deane,  singer ;  male  quartet — 
Armand  Girard.  George  Nickson.  Ro- 

land Drayer,  Ed  Ulrich ;  the  Three 
Cheers  —  Phil-Derry-Hanna  ;  Patricia 
Sullivan  resigned  from  the  continuity 
department  to  await  the  stork.  Bob 
Seal,  production  manager  of  KPO- 
KGO,  was  appointed  manager  of  the 
new  artists'  bureau  for  the  stations, 
and  Glenn  Dolberg,  program  director, 
is  resuming  responsibilities  for  both 
Seals'  and  his  own  position. 
TIME-SAVING  campaign  for  the  en- 

tire radio  industry  has  been  conceived 
by  J.  R.  Poppele,  chief  engineer  of 
WOR,  Newark,  who  sighs  at  the  labor 
wasted  by  the  WOR  program  depart- 

ment in  opening  the  day's  continuities in  the  morning  mail.  Poppele  suggests 
that  all  envelopes  containing  continui- 

ties be  flagged  with  a  red  border  so 
that  they  might  easily  be  segregated, 
routed  and  opened  and  urges  agencies 
to  do  so. 
THOMAS  S.  LEE,  president  of  Don 
Lee  Broadcasting  System,  Hollywood, 
following  an  annual  custom,  presented 
more  than  200  employes  with  a  Christ- 

mas bonus,  consisting  of  a  percentage 
of  their  month's  salary. 
FOR  the  third  successive  year  Royal 
Crown  Cola  has  signed  Phil  Sutter- 
field,  announcer  of  WCSC,  Charles- 

ton, S.  C.  to  do  its  nightly  sports  pro- 
gram six  nights  a  week. 

hut  that's  only  part  of  the 

"CASE 

HISTORIES" WDZ  pulled 
inquiries  for 

5,062 

Mon- arco  Oil  Company 
from  three  TOO  word 
announcements. 

WDZ  received  1360 
$1  orders  for  Gard- 

ner Nurseries  on  one 
5  min.  program  daily, 
6  days  a  week  for 
1  3  weeks. 

WDZ  received  1518 
Peruna  box  tops  in 
7  weeks. 

WDZ 
TRIPLE 
MARKET 

WDZ  blankets  an  area  whose  farm  income 
alone  totals  well  over  $200,000,000.00  a  year ! 
BUT  that's  just  ONE  source  of  the  WDZ 
area's  total  income.  WDZ  commands  a 
TRIPLE  market.  In  addition  to  the  prosper- 

ous agricultural  market,  there's  the  busy urban  and  industrial  markets  of  Champaign- 
Urbana,  Decatur,  Danville,  Bloomington  and 
Terre  Haute  and  the  booming  Southern  Illi- 

nois oil  fields.  Hit  all  three  with  WDZ  ! 

Write  for  new  easy-to^read  bro* 
chure  compiling  full  information on  WDZ. 

HOWARD  H.  WILSON  COMPANY 
Special  Representatives 

New  York  Chicago  Kansas  City 
Son  Francisco 

USCOLA 

*  WOZ    BROADCASTING   COMPANY  * 

Cupid  in  Capital 
ROMANCE  is  rampant  at 
WJSV,  Washington.  When 
Louise  Hollinger,  secretary, 
announced  her  engagement  in 
Deceir.ber  it  marked  the  first 
feminine  engagement  at  the 
station  in  eight  years.  Miss 
Hollinger  was  married  Dec. 
28  to  Clayton  Miller.  Since 
then  the  following  have  an- 

nounced their  intention  to 
step  off :  Toni  Poston  of 
Sportscaster  Arch  McDon- 

ald's office,  Carolyn  Har- 
die,  assistant  to  WJSV's  Nan- cy Dixon  and  Robert  Baker, 
assistant  to  Sales  Promotion 
Director  John  Heiney. 

FARM  BUREAU  of  WING,  Dayton, 
O.,  is  sending  its  interviewer  Jim 
Miles  directly  to  the"  farmer  in  a  new series  of  back  to  the  farm  broadcasts. 
Miles  makes  weekly  visits  to  six  farm- 

ers in  each  county  in  the  station's  cov- 
erage area.  The  interview  is  tran- 

scribed and  played  back  on  the  Miami 
Valley  &  Home  Hour.  - 
KTSA,  San  Antonio,  and  the  local 
dairies  cooperated  in  the  annual  KTSA 
Book  Drive  this  year,  collecting  8,000 
books  and  more  than  10,000  maga- 

zines. The  book  drive  was  continually 
plugged  befoi-e  and  after  programs, with  announcements  telling  listeners 
that  if  they  would  place  their  books 
on  the  porch  with  their  empty  milk 
bottles,  the  milkmen  would  pick  them 
up  and  deliver  them  to  KTSA.  In  the 
drive  last  year  over  4,000  books  and 
7,000  magazines  were  collected. 

BROADCASTS  of  the  WLS  Dinner- 
hell  program  originated  at  Illinois  U, 
Urbana,  111.,  Jan.  7-9  to  make  special 
pickups  of  the  annual  Illinois  Farm- ers' Week  celebration.  A  feature  of 
the  three-day  series  was  Farm  Quiz, 
a  competition  between  teams  of  Illi- nois and  Indiana  farmers,  directed  by 
WLS  Farm  Program  Director  Art 
Page.  A  remote  control  schedule  of 
broadcasts  will  originate  at  Purdue 
U,  Jan.  15-17,  when  Indiana  Farm- ers' Week  will  be  held. 

WPTF,  Raleigh,  has  started  the  Do- 
ings of  the  Legislature  under  sponsor- ship of  BO  Remedy  Co.,  Durham, 

N.  C.  The  daily  program  features 
Carl  Goerch  in  day-to-day  commen- 

taries on  activities  of  the  North  Caro- 
lina legislature. 

A.  F.  SOMMER,  president  of  the 
Cincinnati  Traffic  Safety  Council,  has 
recommended  state-wide  use  of  the 
safety  campaign  recently  conducted  by 
WSAI,  Cincinnati.  The  station  ob- 

tained cooperation  of  program  spon- sors in  including  brief  safety  hints  on 
most  programs.  Mr.  Sommer  has  for- 

warded the  plan  to  Charles  A.  Wen- 
dorf,  safety  director  of  the  Ohio  de- 

partment of  highways,  with  the  sug- 
gestion that  it  be  adopted  by  the  Gov- 
ernor's Safety  Council  for  use  by  sta- tions throughout  the  State. 

WWL,  New  Orleans,  has  expanded 
its  music  department  in  conjunction 
with  the  switch  from  ASCAP  to  BMI. 
Department  personnel  includes  Irvin 
Vidacoyich,  director ;  James  Rush, 
composer  and  arranger ;  Jack  Kelly, 
transcriptions  ;  Ray  McNamara,  organ- ist ;  Leon  Adams,  program  checking ; 
Dorothy  Griffin,  secretary. 
KSFO,  San  Francisco,  distributed 
bonus  checks  representing  a  week's  sal- ary to  all  station  employes  as  a  Christ- 

mas present. 
WHK-WCLE.  Cleveland,  are  enlarg- 

ing their  newsroom  as  well  as  hiring 
an  additional  news  editor.  Lehman 
Otis  continues  as  news  editor  and  will 
be  assisted  by  Ray  McCoy,  formerly 
of  the  Cleveland  office  of  the  United 
Press.  Station  is  buying  regular  As- 

sociated Press  state  and  national  news 
wires  on  a  24-hour  basis  beginning 
March.  1. 

ASSOCIATED  PRESS  news  printer 
has  been  installed  in  the  WOR-MBS 
headquarters  in  New  York,  for  spot 
news  or  bulletin  service  to  MBS  dur- 

ing the  times  WOR  is  feeding  pro- 
grams to  the  network.  This  service 

will  not  conflict  with  the  regular  sched- 
ule of  three  five-minute  AP  news  pro- grams broadcast  on  MBS  from  WGN, 

Chicago.  WOR  will  continue  to  use 
Transradio  and  United  Press  for  the 
station's  own  news  service  broadcasts. 
SO  THAT  they  might  send  holiday 
greetings  to  their  parents  and  rela- tives in  Great  Britain,  Clete  Roberts, 
KMPC,  Beverly  Hills,  Cal.,  special 
events  director,  rounded  up  a  group 
of  British  refugee  children  now  living 
with  Hollywood  film  industry  mem- bers and  transcribed  a  special  half 
hour  interview  program.  The  tran- scription, sent  to  New  York,  was 
broadcast  by  short  wave  to  England 
on  Christmas  Day  via  WCBX,  CBS 
international  outlet. 

KROD,  El  Paso,  Tex.,  carried  a  play- 
by-play  broadcast  of  the  New  Year's 
Day  Sun  Bowl  game  between  the  Ari- zona Bull  Dogs  and  Western  Reserve 
Red  Cats  of  Cleveland,  with  Morrison 
Qualtrough,  of  KROD,  and  Bob  Kel- 
ley,  of  WGAR,  Cleveland,  at  the  mi- 

crophone. The  game  was  sponsored  lo- 
cally by  the  El  Paso  Natural  Gas  Co. 

KSTP,  St.  Paul,  had  to  combat  at- tempt of  local  theater  men  to  block 
presentation  of  its  "Sunset  Valley 
Barn  Dance,"  staged  each  Saturday 
night  in  the  municipally-owned  St. Paul  auditorium.  Theaters  held  that 
the  radio  show  hurt  their  business 

and  protested  to  the  city's  commis- sioner of  education.  Axel  Peterson, 
whose  department  directs  the  audi- torium. Peterson  ruled  that  there  was 
nothing  in  the  city  charter  preventing 
station  from  using  the  hall  and  if  he 
was  to  consider  the  matter  any  further 
operators  would  have  to  show  losses  in 
black  and  white. 
THE  WBBM,  Chicago,  Musical  Clock 
marked  its  12th  anniversary  of  con- 

tinuous morning  broadcasts  on  Jan. 
7.  Halloween  Martin  has  conducted 
the  programs  all  during  that  time.  The 
only  important  change  in  the  program 
since  its  inception  is  the  addition  of 
short  news  periods  to  augment  the 
time,  temperature  and  recordings. 
Sponsors  of  the  program  are  Nelson Bros.  Co.,  Chicago  (furniture)  ; 
Marks  Credit  Clothing  Co.,  Chicago ; 
Olson  Rug  Co.,  Chicago. 
KSO-KRNT,  Des  Moines,  has  ex- 

panded its  office  and  studio  quarters, 
occupying  the  12th  and  13th  floors  of 
the  Register  &  Tribune  Bldg.  The 
new  5,000-watt  KRNT  transmitter, 
being  erected  at  a  cost  of  $65,000,  is 
to  be  completed  by  Feb.  15. 
WHBL,  Sheboygan,  Wis.,  this  year  is 
broadcasting  under  local  sponsorship 
both  the  home  and  away  games  of  the 
Sheboygan  Redskins,  of  the  National Professional  Basketball  League.  For 
three  years  the  station  broadcast  the 
home  games,  but  this  year  has  expand- ed coverage  to  all  Redskin  contests, 
running  lines  for  Art  Bramhall's  play- by-play  pickups  to  Akron,  Detroit, 
Chicago,  Hammond,  Ind.,  and  Osh- kosh.  Wis. 
FOOTBALL  "bowl  roundup"  idea, conceived  by  J.  Howard  Pyle,  program 
director  of  KTAR,  Phoenix,  Ariz., 
wound  up  Dec.  28  with  a  110-station NBC-Blue  pickup  from  New  Orleans, 
Detroit,  Phoenix  and  Hollywood.  At 
New  Orleans,  Tennessee  and  Boston 
College  players  and  coaches  were  in- terviewed, with  Fort  Pearson,  Sugar 
Bowl  announcer,  chiming  in  from  De- 

troit. In  Phoenix,  the  Nebraska  Corn- huskers  were  interviewed  by  Graham 
McNamee,  and  Bill  Stern  quizzed  the 
Stanford  Indians  in  Hollywood,  set- 

ting the  stage  for  the  annual  Rose 
Bowl  classic. 
PLAN  for  the  people  of  North  Caro- 

lina to  purchase  a  bomber  for  Great Britain  is  being  considered  by  WPTF, 
Raleigh.  The  idea  was  originally  sug- 

gested by  Carl  Goerch,  conductor  of Carolina  Chats.  The  proposal  was  well 
received  but  is  being  held  in  abeyance 
until  final  clearance  is  obtained  from 
the  British  Embassy.  Sums  up  to  $100 
have  already  been  offered. 
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EIGHT  announcements  by  Wilbur 
Ard,  the  Song  Weaver  of  KGKO, 
Dallas,  brought  this  roof -high  stack 
of  more  than  1,000  books  to  start 
a  library  for  the  old  folks  at  the 
Dallas  City-County  Convalescent 
Home.  Ard  was  busy  for  days  on 
end  picking  up  books  from  express 
and  post  office,  many  from  listen- 

ers who  took  them  from  their  own 
libraries  for  the  benevolent  ges- 
ture. 

KTAR  Opens  Studios, 
New  Transmitter  Plant 

KTAR,  Phoenix,  Ariz.,  at  12:01 
a.m.  New  Year's  morning  went  on 
the  air  with  its  new  5,000-watt 
Western  Electric  transmitter, 
broadcasting  special  ceremonies 
from  the  downtown  studio  and  new 
modernistic  transmitter  building. 
In  addition  to  Arizona's  first  5,000 
watt  transmitter,  the  station  em- 

ploys the  inland  Southwest's  first 
directional  antenna  array,  accord- 

ing to  Dick  Lewis,  head  of  KTAR 
and  general  manager  of  the  ABC 
Network  [Broadcasting,  Sept.  15]. 
Formal  dedication  ceremonies  are 
planned  later. 

Two  series-fed  vertical  radiators, 
one  400  feet  and  the  other  300,  both 
locally  constructed,  are  used  by  the 
station,  operating  on  620  kc.  In  ad- 

dition to  the  new  air-conditioned 
transmitter  building,  located  on  a 
40-acre  tract  in  Northeast  Phoenix, 
the  expansion  program  included  re- 

modeling and  enlarging  the  down- 
town offices  and  studios  atop  the 

Heard  Bldg. 

INFLUENZA  has  swept  the  staff  of 
WKBN,  Youngstown.  Back  on  duty 
after  an  attaclf  is  Will  Douglas,  an- 

nouncer. Still  on  the  way  to  recovery 
were  Warren  P.  Williamson  Jr., 
president;  J.  Lothaire  Bowden,  man- 

ager ;  Theresa  Pryor,  hostess. 

THE  STRING  ensemble  of  WBI6, 
Greensboro,  N.  C.,  directed  by  Mar- 

garet Banks,  was  selected  to  play  at 
the  .Tan.  9  inauguration  of  Gov. 
Broughton  and  at  the  public  recep- tion when  the  Governor  was  inducted 
into  office. 

AGE  ICY 

"xippointmefttf 
HILLS  BROS.  Co.,  New  York,  to  Biow 
Co.,  New  York,  for  Dromedary  food  prod- 

ucts. Radio  may  be  used  later  this  year. 
GENERAL  COSMETICS,  New  York,  di- 

vision of  Allied  Products,  New  York,  to 
Brown  &  Thomas,  New  York.  No  plans made  as  yet. 
PURE  FOOD  Co.,  Marmaroneck,  N.  Y., 
to  H.  B.  LeQuatte  Inc.,  New  York.  Com- 

pany plans  to  use  spots  on  participating 
programs. 
ENTERPRISE  ENGINE  &  FOUNDRY 
Company,  San  Francisco  (Diesel  engines, 
food  and  chemical  processing  machinery) 
to  Gerth-Knollin  Advertising  Agency,  San Francisco. 
GAGE  BROTHERS  &  Co.,  Chicago  (mil- 

linery), to  Kuttner  &  Kuttner,  Chicago. Radio  to  be  included. 
PINAUD  Inc.,  New  York  (hair  treatment), 
to  Paris  &  Peart,  N.  Y. 
M-DEX  Corp.,  Los  Angeles  (proprietary), 
to  Guenther,  Bradford  &  Co.,  that  city. 
J.  C    Conway  is  account  executive. 
UNION  PREMIER  FOOD  STORES,  Phila- 

delphia (super  food  markets)  to  J.  M. 
Korn  Co.,  Inc.,  Philadelphia.  Radio  has 
been  used  extensively  in  the  past. 
RAINEY-WOOD  COKE  Co.,  Conshohocken, 
Pa.  (Koppers  Coke),  to  Richard  A.  Foley, 
Inc.,  Philadelphia. 
TRU-ADE  BOTTLING  Co.,  Merchantville. 
N.  J.  (Tru-Ade  soft  drinks),  has  appointed 
Wettlin  &  Co.,  Camden,  N.  J.,  to  handle 
all  advertising  in  the  Philadelphia  trading 
area. 
M  &  H  SPORTING  GOODS  Co.,  Philadel- 

phia, to  Julian  G.  Pollock  Co.,  Philadel- 
phia. Radio  is  contemplated. 

KOKEN  COMPANIES  Inc.,  St.  Louis  (bar- 
ber and  beauty  shop  supplies),  to  Gardner 

Adv.   Co.,  St.  Louis. 
McKESSON  &  ROBBINS,  New  York,  to 
J.  D.  Tarcher  &  Co.,  New  York,  for  Calox 
toothpowder.  No  radio  plans  have  been 
announced. 
MORRIS  PLAN  BANK.  Philadelphia  (per- 

sonal loans),  to  Philip  Klein,  Philadelphia. 
Local  radio  will  continue  to  be  used  ex- tensively. 
LEVER  BROS.  Co.,  Cambridge  (new  Swan 
soap)  to  Young  &  Rubicam,  N.  Y. 
FREED  RADIO  Corp.,  New  York,  to  J.  D. 
Tercher  &  Co.,  N.  Y. 

Bonus  for  Draftees 

KMBC,  Kansas  City,  will  pay  a 
cash  bonus,  ranging  from  one  to  six 
months'  pay,  to  its  employes  called 
for  military  service,  according  to  a 
mid  -  December  announcement  by 
Arthur  B.  Church,  KMBC  president, 
at  the  station's  annual  Christmas 
breakfast.  The  bonuses,  amounting 
to  one  month's  salary  for  new  em- 

ployes and  as  much  as  six  months' for  six  years  or  more,  are  to  be  paid 
in  lump  sums  or  monthly  install- 

ments to  employes  or  their  desig- 
nates. Of  the  more  than  100  KMBC 

employes,  57  are  between  the  21 
and  35-year  age  limits  and  several 
are  active  members  of  National 
Guard  and  Reserve  groups.  At  the 
Dec.  18  party,  in  addition  to  ex- 

change of  Christmas  gifts,  cash 
Christmas  bonuses  were  distribut- 

ed to  employes  with  more  than  nine 
months'  service. 

ADAM  HATS,  New  York,  on  Jan.  17 
will  sponsor  the  world's  welterweight championship  match  between  Henry 
Armstrong  and  Fritzie  Zivic  at  Madi- 

son Square  Garden  on  NBC-Blue,  with 
Sam  Taub  and  Bill  Stern  at  the  micro- 

phone. Glickmans  Adv.  Agency,  New 
York,  handles  the  account. 

CALL  for  Mr.  Murphy  brings  three 
replies  at  KIT,  Yakima,  Wash.  Not 
related,  they  are  J.  A.  Murphy,  man- 

ager ;  Harry  B.  Murphy,  chief  engi- neer, and  William  Murphy,  copy 
writer. 
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RADIO  GOVERNOR 

Montana  Executive  Is  Part 

 Owner  of  KPFA  

RADIO  claimed  another  high  pub- 
lic office  with  the  inauguration  Jan. 

6  of  Sam  C.  Ford,  of  Helena,  as 
Governor  of  Montana.  Gov.  Ford,  a 
Republican,  is  a  10%  stockholder 
of  KPFA,  Helena,  and  the  sta- tion's attorney. 

The  new  Governor  is  an  asso- 
ciate of  E.  B.  Craney,  operator  of 

KGIR,  Butte,  who  holds  a  40%  in- terest in  KPFA.  Gov.  Ford  holds  a 
10%  interest,  with  Barclay  Craig- 

head owning  50%.  He  became  iden- 
tified with  the  station  upon  its  cre- 
ation in  1937  and  has  been  active 

in  its  policy  operation. 
The  inauguration  message  of 

Governor  Ford  was  carried  Jan.  6 
over  the  Z-Bar  Network,  compris- 

ing KPFA,  KGIR,  KRBM,  Boze- 
man;  KGVO,  Missoula,  and  KGEZ, 
Kalispell.  Governor  Ford  is  former 
Attorney  General  of  Montana  and 
was  a  judge  on  the  Supreme  Court 
bench.  For  several  years  he  has 
been  a  practicing  attorney  in Helena. 

C  P  P  Publicity  Setup 

TO  HANDLE  public  relations  of 
the  accounts  of  the  Colgate- 
Palmolive-Peet  Co.,  Jersey  City,  a 
new  organization.  Broadcast  As- 

sociates, New  York,  has  been 
formed.  Director  is  Arthur  Lock- 
wood,  formerly  with  Reifes  Adv., 
New  York,  and  assistant  director 
is  Joseph  Hevesi,  formerly  with 
Benton  &  Bowles,  New  York.  A 
committee  of  three,  one  from  each 
of  the  agencies  handling  the  C-P-P 
accounts — Thomas  Buechner,  Ted 
Bates  Inc.,  New  York;  Arthur  F. 
Marquette,  Sherman  &  Marquette, 
Chicago;  Carroll  Rheinstrom,  Ward 
Wheelock  Co.,  Philadelphia  —  will 
act  in  advisory  capacity  to  the 
newly  formed  organization,  which 
is  headquartered  in  the  New  York 
offices  of  the  latter  agency  at  444 
Madison  Ave. 

Actions  by  FTC 

FOLEY  &  Co.,  Chicago,  has  en- 
tered into  a  supplemental  stipu- 
lation with  the  Federal  Trade  Com- 

mission according  to  a  Jan.  10 
PTC  announcement,  in  which  it 
agrees  to  cease  certain  represen- 

tations for  Foley's  Honey  &  Tar 
Cough  Syrun.  The  FTC  also  has 
ordered  Philip  Morris  &  Co.,  New 
York,  to  cease  certain  claims  for 
cigarettes,  including  Philip  Morris, 
English  Ovals,  Marlboro  and  Play- 

er's Navy  Cut.  The  FTC  early  in 
January  issued  a  complaint  against 
G.  Kreuger  Brewing  Co.,  Newark, 
N.  J.,  charging  misrepresentations 
in  advertising  for  Ambassador 
Beer. 

Leigh  Crosby  Joins  Stebbins 
LEIGH  CROSBY,  formerly  account 
executive  of  Lord  &  Thomas,  Los  An- 

geles, has  joined  Barton  A.  Stebbins 
Adv.  Agency,  that  city,  as  head  of  the 
creative  department.  He  wiU  divide  his 
time  between  the  West  Coast  and  New 
York  offices.  Crosby  was  recently  vice- 
president  of  Gardner  Adv.  Co.,  St. 
Louis,  and  for  many  years  an  account 
executive  of  Blackett-Sample-Hum- 
mert,  Chicago,  and  is  nationally 
known  in  advertising  and  radio. 
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New  Nationwide  Chain 

For    ASCAP  Rumored 

TALK  of  a  new  transcontinental 
network  with  headquarters  and  key 
stations  in  New  York  and  Holly- 

wood, to  keep  ASCAP  music  on 
chain  broadcasts,  persists  on  the 
West  Coast.  Cui-rent  report  is  that 
two  major  film  studios  will  join 
with  ASCAP  in  financing  such  a 
chain  which  would  weld  together 
some  200  or  more  independent  sta- 

tions from  coast-to-coast. 
It  is  further  reported  that  several 

major  national  advertisers,  cur- 
rently sponsoring  spot  as  well  as 

network  programs,  are  interested. 
If  the  project  is  consummated,  they 
have  pledged  to  support  it.  While 
other  ASCAP  spokesmen  in  Holly- 

wood delay  comment,  L.  Wolfe  Gil- 
bert, West  Coast  liaison  of  the  or- 

ganization, stated  that  legal  and 
financial  machinery  to  create  the 
netwoik  has  already  been  set  in  mo- 
tion. 

Others  in  the  know  on  the  West 
Coast  declare  that  a  fourth  trans- 

continental nelwork  would  not  be 
practical.  Station  and  agency  exec- 

utives express  the  belief  that  a 
"wax  network"  similar  to  the  re- 

cently reorganized  Keystone  Broad- 
casting System,  would  be  more 

feasible.  Under  such  a  setup,  it  was 
pointed  out,  transcribed  and  re- 

corded ASCAP  music  as  well  as 
musical  script  shows,  could  be  re- 

leased to  stations  licensed  by  that 
-organization. 

BMI  Adequate;  Study  Consent  Decree 
(Contmiied  from  page  9) 

More  people  make  more 
products,  earn  m  o  re 
wages,  and  get  more  for 
their  crops  in  WBIG's Magic  Circle  of  fifty 
miles,  than  any  other 
like  area  in  the  south- east. 

ecutive  boards  of  the  industry 
groups.  It  was  finally  concluded, 
after  much  discussion,  that  the 
industry  should  explore  the  possi- 

bilities of  procuring  an  acceptable 
decree. 

The  general  attitude  was  that 
the  Department  did  not  have  a 
case  against  Broadcast  Music  on 
monopoly  or  boycott  grounds  that 
would  hold  water.  It  was  thought 
by  one  strong  group,  led  by  Mr. 
SarnofF,  however,  that  even  as- 

suming this  was  so,  it  would  be 
desirable  to  conclude  with  the  Gov- 

ernment a,  stipulation  that  would 
meet  its  requirements  and  permit 
BMI  to  continue  its  operaions  as 
a  formidable  compeitor  in  the  music field. 

Presumably  the  position  of 
another  group,  understood  to  have 
been  led  by  Edward  Klauber,  CBS 
executive  vice-president,  was  that 
any  decree  providing  for  clearance 
at  the  source  at  this  time  would 
work  undue  hardship.  This  school 
of  thought  felt  that  clearance  at 
the  source  should  be  made  con- 

ditional unon  expiration  of  current 
netwoi-k  contracts  with  affil'ates, 
or  when  it  becomes  economically 
feasible. 
When  this  message  was  carried 

to  the  Depprtment,  Mr.  Arnold 
said  he  could  not  veer  from  the 
principle  of  clearance  at  the  source, 
which  would  make  way  for  a  per 

program  or  "pay  as  you  use"  for- 
mula. NPC  apparently  was  en- 
tirely willing  to  agree  to  the 

clenrarce-at-the-source  plan,  as  was 
MBS  throue-h  its  spokesman  Theo- 
dorp  C.  Sti-eibert,  vice-president  of WOR-MBS. 
In  the  dpliberations  of  BMI, 

Pr'^sident  Miller  was  represented 
as  hpvi'np-  concurred  in  the  orip-inal 
view  of  Mr.  Klauber  that  the  clear- 
anr-e  at  the  source  be  deferred 
until  a  more  r)ropitio"s  time.  John 
Elmer,  nres-'dent  '^f  WCBM.  Balti- 

more, also  is  understood  to  have 
agreed.  Niles  Trammell,  NBC 
president:  John  Shepard  3d, 
Yankee  Network  president;  Walter 
J.  Darnm.  WTMJ,  Milwaukee,  and 
Mr.  Streibert  were  of  the  opinion 
that  a  stipulated  settlement  should 
be  worked  out  with  the  Dpnart- 
ment.  Paul  W.  Morency,  WTIC, 
Harford,  later  also  concurred  in 
that  view,  with  the  result  that  the 
conversations  were  opened  the  fol- 
Icv/ing  day. 

Members  Present 

'"f  the  total  membership  of  the 
i-^nt  NAB  Executive  Committee, 
BMI  Poard  and  IRNA  Executive 
Committee,  only  one  member  — 
Edwm  W.  Craig,  WSM,  Nashville 
— was  absent  duripp-  the  Jan.  7 
session.  He  was  detained  at  home 
because  of  illness. 
Among  those  present  at  the  ses- 

sions, including  non-comm'ttee members,  were  Messrs.  Sarnoff, 
Trammell,  Frank  Mullen,  executive 
vice-president,  A.  L.  Ashby,  gen- 
eial  counsel,  and  F.  M.  Russell, 
Washington  vice-president,  for 
NBC;  Messrs.  Paley,  Klauber,  M. 
R.  Runyon,  vice-president  in  charge 
of  stations,  Harry  C.  Butcher, 
Washington  vice-president,  John  J. 

Deal  for  Composers 
NAB  has  issued  a  booklet, 
A  Neiv  Deal  for  Song-Writ- 

ers, outlining  the  basic  poli- cies of  BMI  and  ASCAP. 
Briefly,  the  policies  of  BMI 
are:  (1)  Authors  and  com- 

posers shall  not  be  tied  up 
in  long-term  contracts,  and 
shall  be  free  to  make  other 
publishing  arrangements  in 
addition  to  BMI  at  any  time. 
(2)  Every  BMI  composer  and 
lyric  writer  shall  be  paid  in 
proportion  to  the  popularity 
of  and  demand  for  his  music. 
(3)  Highest  royalty  rates 
shall  be  paid  to  composers 
and  authors.  The  booklet  con- 

cludes that  "the  immediate 
future  for  U.  S.  composers 
looks  brighter  than  it  has 

for  many  years"  with  the  es- 
tablishment of  BMI  "to  see that  American  authors  and 

composers  are  helped  and 

encouraged." 

Burns,  special  counsel,  and  God- 
frey Goldmark,  counsel,  for  CBS; 

NAB  Executvie  Committee,  includ- 
ing President  Miller,  Mr.  Elmer, 

Mr.  Morency,  Herb  Hollister 
KANS,  Wichita;  Don  Searle,  KOIL, 
Omaha;  John  A.  Kennedy,  WCHS, 
Charleston;  Broadcast  Music  Di- 

rectors Miller,  Damm,  Elmer,  Mor- 
ency and  Shepard  and  Counsel 

Kaye,  and  BMI  Special  Attorney 
William  G.  Mulligan;  and  IRNA 
executives  Samuel  R.  Rosenbaum, 
WFIL,  Philadelphia,  chairmen; 
Mark  Ethridge,  WHAS,  Louis- 

ville; H.  K.  Carpenter,  WHK- 
W  C  L  E  ,  Cleveland;  and  Mr. Morency. 

The  fundamental  complaint 
against  BMI  is  that  it  is  based 
on  ASCAP  formula  of  a  blanket 
license  fee.  The  BMI  assessments 
are  based  on  one-half  of  the  pay- 

ments made  by  stations  to  ASCAP 
during  1939  —  which  the  Depart- 

ment apparently  feels  makes  it 
equally  culpable  with  ASCAP.  Be- 

fore a  per-program  basis  of  pay- 
ment can  be  worked  out,  the  De- 

partment contends,  clearance  at  the 
source  must  be  invoked  so  that 
stations  then  will  pay  only  on  pro- 

grams locally  originated  in  which 

music  of  a  particular  copyright 
owner  is  used. 

Leading  proponent  of  the  view 
that  BMI  was  headed  for  trouble 
under  the  anti-trust  laws  because 
of  its  ASCAP-like  organization  was 
E.  B.  Craney,  general  manager  of 

KGIR,  Butte,  and  the  industry's most  active  ASCAP  combatant  of 
the  last  decade.  Mr.  Craney  last 
August  procured  from  ASCAP  an 

experimental  "pay  -  as  -  you  -  use" basis,  but  it  is  understood  this  has 
never  been  placed  in  force.  He  was 
in  Washington  during  the  week  of 
Jan.  6  but  did  not  sit  in  the  NAB- 
BMI-IRNA  deliberations. 

No  ASCAP  Suits 

While  ASCAP  made  much  ado 
about  purported  wholesale  infringe- 

ments on  the  air,  no  formal  legal 
action  had  been  taken  up  to  the 
time  Brodcasting  went  to  press. 
Notice  had  been  served  that  it 
would  proceed  against  CBS  and  its 
affiliated  stations,  the  Texas  Co. 
and  Buchanan  &  Co.  because  of 

purported  infringement  of  "Winter 
green  for  President"  on  the  Fred 
Allen  program  Jan.  1.  CBS,  how- 

ever, denied  that  there  was  any 
infringement  and  contended  an  ori- 

ginal theme  melody  had  been  used. 
ASCAP  was  reported  to  be  record- 

ing network  and  independent  sta- 
tion renditions  at  "listening  posts" throughout  the  country. 

Meanwhile,  ASCAP  continued  to 
indulge  in  so-called  public  relations 
antics  reachings  heights  never  be- 

fore attained  even  by  that  well- 
oiled  machine.  The  public,  however, 
appeared  to  take  it  all  in  a  rather 
disinterested  way.  Newspaper  polls 
made  immediately  following  the 
Jan.  1  deadline  indicated  that  the 
public  was  almost  oblivious  of  the 
change.  In  no  few  instances,  listen^ 
ers  reported  they  liked  the  modern 
arrangements  of  the  old  classics 
and  the  change  from  Tin  Pan  Al 
ley's  blatancy. 

Reports  were  current  on  the 
West  Coast  that  ASCAP  would  in- 

spire a  new  transcription  network 
to  assure  performances  of  its  tunes. 
Then  there  was  another  report  that 
ASCAP  would  launch  a  sponsored  ij 

program  of  its  own,  on  a  nation- wide basis. 

ASCAP  gave  plenty  of  advance 

publicity  to  a  board  of  directors'! 
meeting  held  Jan.  6,  called  osten- 

sibly to  consider  a  plan  for  issuing! 
licenses  directly  to  advertisers,  au- 
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thoiizing  them  to  use  ASCAP 
music.  The  meeting  adjoui  ned,  how- 

ever, without  taking  action  and 
with  the  only  announcement  that 
of  "no  comment".  The  advance  pub- 

licity was  that  several  leading- 
agencies  (names  not  revealed)  had 
asked  ASCAP  for  performing 
rights  licenses,  under  which  they 
would  clear  music  for  the  net- 
works. 

ASCAP  Contracts 

Such  a  development,  while  talked 
about  by  ASCAP  in  the  past,  would 
represent  a  radical  departure  from 
the  Society's  previous  operations, 
always  based  on  a  blanket  license 
to  stations,  hotels,  restaurants  and 
other  places  where  music  is  per- 

formed. Licenses  to  advertisers 
would  have  to  be  based  on  a  per- 

formance arrangement,  it  is  ob- 
vious, and  this  would  present  the 

same  difficulties  of  management 
which  ASCAP  has  claimed  are 
practically  insurmountable  when 
broadcasters  have  requested  li 
censes  on  this  basis. 
BMI  released  an  analysis  of 

signed  contracts  which  it  claimed 
showed  that  of  the  entire  roster 
of  commercial  stations,  only  60  have 
ASCAP  licenses,  upwards  of  600 
have   BMI    licenses    and   63  have 

■  both  BMI  and  ASCAP  licenses.  The 
BMI  stations  range  in  size  all  the 
way  from  346  local  stations  to  50 
stations  with  maximum  power  of 

i  50,000  watts.  They,  were  said  to 
■represent  more  than  95%  of  the 
■  dollar  volume  of  advertising  on 
.  the  air.  BMI  claimed  a  total  of 
'  674  station  members. 

It  became  known  that  just  be- 
■fore  the  Dec.  31  deadline,  ASCAP 
■  by  telephone  and  otherwise,  offered broadcast  stations  what  in  effect 

■  amounted  to  a  one-year  contract 
'  under  the  blanket  license  percent- 
'  age-wise   terms,   rather  than  the 
five-year    contract    proffered  last 
summer.    When    asked  regarding 
ithis  development,  ASCAP  said  it 
finally  decided  to  insert  in  its  five- 

1  year  license  form  a  clause  permit- 
iting  either  party  to  cancel  at  the 
lend  of   any  year  upon  90  days' 
1  notice.  ASCAP  attorneys,  it  was 
•disclosed,  telephoned  stations  which 
had  made  such  a  request,  notifying 
dthem  it  had  been  granted.  It  was 
added  that  "in  accordance  with  the 
.ASCAP  policy  of  treating  all  li- 
jCensees  alike",  all  stations  which 
had  signed  with  ASCAP  were  also 
notified  that  this  same  cancellation 
clause  would  be  available  to  them. 
Asked  to  comment  on  a  report 

that  the  $800,000  fund  which 
ASCAP  had  held  out  of  its  pay- 

ment to  members  last  year,  pre- 

mmoRi 
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BMI's  METHOD  OF  ROVALTV  FEES 
Cent-Pe3--Performance  Meifhod  Contrasts  With  That 

 Of  ASCAP;  Performances  Being  Checked  
HOW  BMI  will  tabulate  royalty 
payments  to  composers,  invoking 
for  the  first  time  compensation 
based  on  the  actual  number  of  air 
performances  at  the  rate  of  one- 
cent  -  per  -  performance,  was  out- 

lined Jan.  9  by  the  industry-owned 
publishing  organization.  This  meth- 

od, it  was  said,  is  in  contrast  to 
the  ASCAP  system  of  "classifica- 

tion" which  does  not  take  into  ac- 
count whether  the  music  is  rarely 

played  or  in  great  demand.  Here  is 
the  BMI  logging  method: 
BMI  stations  are  divided  into 

seven  groups  each  containing  the 
same  number  of  stations,  it  was  ex- 

plained by  Dr.  Paul  F.  Lazarsfeld, 
director  of  Columbia  University's Office  of  Radio  Research,  who  is 
supervising  the  work.  Each  group 
of  stations  corresponds  closely  to 
the  other  groups,  and  any  one  of 
them  is  representative  of  the  BMI 
membership  as  a  whole. 

Checking  Performances 

The  tabulation  procedure  starts 
with  the  checking  of  all  perform- 

ances of  every  selection  played  dur- 
ing January  by  all  stations  in  two 

groupsj  It  is  estimated  that  during 
January  the  BMI  Logging  Depart- 

ment will  examine  and  tabulate 
some  60,000  program  hours  broad- 

cast by  more  than  100  st^'t^ons  in 
all  48  states.  In  the  following 
months  different  groups  of  stations 
will  be  analyzed.  Despite  the  seem- 

ingly large  amount  of  work  in- 
volved, the  process  has  bepn  so 

highly  systematized  that  all  details 
of  the  checking  are  done  by  a  staff 
of  20  eirls.  BMI  rP"-ards  this  as 
refutation  of  ASCAP's  claun  th^t 
payment  on  a  "per-use"  basis  is 
"impractical  and  uneconomical". 

After  the  number  of  performonce 
of  two  groups  of  stations_^is  tabu- 

lated, a  "sample"  is  tak°en  as  a basis  for  computing  the  total  num- 
ber of  performances  for  all  BMI 

stations.  Thus  bv  usinp-  t^"  BMI 
"sampling"  method,  a  highly  ac- 

curate count  of  the  total  perform- 
ances of  all  BMI  music  played  on 

all  674  stations  is  made  by  checking 
relatively  few  broadcasts. 

Each  "time  a  BMI  composition 
is  performed  on  the  air,  the  com- 

poser is  paid  at  the  rate  of  one 

sumably  to  build  up  a  "war  chest" for  the  conflict  with  the  broadcast- 
ing industry,  had  been  distributed 

when  the  Society  found  this  money 
was  subject  to  heavy  taxation. 
General  Manager  Paine  asserted 
that  an  extra  distribution  had  been 
made.  But  he  registered  vehement 

objection  to  the  term  "war  chest". This  money,  he  said,  had  been 
withheld  for  later  distribution, 

whereas  the  ASCAP  "reserve  fund" 
or  "war  chest"  had  been  established 

years  ago,  ready  for  all  emer- 
gencies. 

ON  THE  NBC  RED  NETWORH 

INTERNATIONAL  HARVESTER 
Co.,  Chicago  (farm  implements),  on 
Jan.  13  started  a  national  spot  cam- 

paign of  six-weekly  one-minute  an- Hoiinc(Mnents  in  major  markets 
throughout  the  eonnti-y.  Contracts  are of  undftorniined  length.  Agency  is 
Auhrcv,  Moore   &   Wallace,  Chicago. 

cent  per  performance  per  station. 
It  is  estimated  that  popular  songs 
of  "Hit  Parade"  calibre  receive 
from  100,00  to  180,000  perform- 

ances during  the  three  months 
when  they  are  hits.  Accordingly, 
BMI  composers  of  such  hits  would 
receive  from  $1000  to  $1800  in  ra- 

dio royalties  during  the  most  ac- 
tive period  of  performance  of  their 

songs.  They  would  continue  to  re- 
ceive compensation  in  precise  pro- 

portion to  performance  each  year 
throughout  the  life  of  each  copy- 

right, which  is  28  years  initially 
and  renewable  for  another  28  years. 

go,  will  assist  Mr,  Parks  in  the new  enterprise. 
Representation  of  Quiz  Kids, 

NBC  -  Blue  feature  sponsored  by 
Miles  Labs,  (Alka  Seltzer),  and 
Arch  Oboler,  heard  weekly  over  the 
NBC-Red  network  on  behalf  of 
Procter  &  Gamble  (Oxydol),  in  ad- 

dition to  the  exclusive  representa- 
tion of  J,  P.  McEvoy,  nationally- 

known  writer,  and  Milton  E.  M, 
Geiger,  writer,  will  be  handled  by 
this  organization.  Another  client  is 
the  Louis  G,  Cowan  Co,,  Chicago, 
which,  in  addition  to  Quiz  Kids, 
also  controls  Mu$ico,  sponsored  in 
the  East  by  the  Atlantic  &  Pacific 
Tea  Co, ;  You  Said  It,  sponsored  on 
a  regional  basis  by  Pure  Oil  Co., 
Chicago,  and  other  features. 

Producer  -  Agent  Office 

Opened  by  James  Parks 
JAMES  PARKS,  formerly  radio 
director  of  General  Amusement 
Corp.,  Chicago,  and  onetime  head 
of  the  radio  department  of  the  Wil- 

liam Morris  Co.,  Chicago,  and  as- 
sistant to  the  radio  director  of 

Gardner  Adv.  Co.,  St.  Louis,  on 
Jan.  8  opened  the  James  Parks  Co., 
producer-agent  firm  at  8  S.  Michi- 

gan Ave.  Telephone  is  Central  7980. 

Carol  Bowers,  assistant  to  Ber- 
nice  Judis,  managing-director  of 
WNEW,  New  York,  and  prior  to 
that  assistant  to  the  head  of  the 
radio  commercial  department  of 
Benton  &  Bowles,  New  York,  and 
assistant  to  the  radio  director  of 
Blackett-Sample-Hummert,  Chica- 

SHEP  FIELDS 

records  for 

LANG-WORTH 

RED  "SALES" 
in  the 

SUNSET 

Or  early  morning,  or  day-time  or 
night-time — the  Red  makes  sales  for  you 

in  Richmond.  For  the  Red  is  WMBG — the 

Red  Network  outlet  in  Richmond.  A  min- 

ute spot  on  WMBG  costs  only  $15.00  night- 
time rate.  A  minute  on  the  other  leading 

Richmond  Station — night-time  rate  costs 

$35,00— Saving:  $20,00. 

WMBG  offers  you  the  Red  Network 

audience — 5000  watts  daytime — 1000  watts 

night  —  and  equal  density  of  coverage. 

WMBG  charges  you  only  for  what  it  cov- 
ers— a  saving  of  $20,00  on  a  minute  spot 

— other  savings  in  proportion.  Before  you 

buy— get  the  WMBG  story,  WMBG-NBC 

Red  outlet — Richmond,  Va.  National 

Representative,  John  Blair  Company. 
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WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

Levying  of  Franchise  Taxes  on  Radio 

Mentioned  as  FCC  Funds  Are  Studied 

Forbes  Says—  // 

BUSI^^ 

NC-LAND 
Asheville,  for  the  second  consecu- 

tive month,  is  listed  by  Forbes 
Magazine  in  the  January  1st  issue 
as  one  of  the  best  places  in  the 
United  States  for  concentrating 
sales  activities,  for  collections,  and 
other  promotion  activities  of  busi- 
ness. 

570  Kc .  ASHEVILLE,  N.  C.  CBS 

UK ̂^^^^ 

CHN 

Halifax 

Nova  Scotia 

The  Busiest 

Commercial 

Radio  Station 

of  the  Maritimes 

JOS.  WEED  Si  CO. 
350  Madison  Avenue,  New  York 

Representatives 

I    The    Northv/est's    Best  I 
I    Broadcasting      Buy  I  

WTCN 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUL 

I    Owned  and  Operated  by 
ST.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 
TRIBUNE  and  TIMES  TRIB- 
I  UNE. 
&     PETERS,     INC.  —  Nail.  R«p. FREE 

POSSIBLE  assessment  of  fran- 
chise taxes  on  broadcast  stations,  to 

defray  the  cost  of  FCC  operations, 
was  broached  Jan.  8  at  hearings 
before  the  House  Subcommittee  on 
FCC  appropriations  for  the  1942 
fiscal  year  beginning  next  June. 

With  the  revenue  requirements 
of  the  Government  swelled  by  de- 

fense expenditures,  questions  were 
asked,  it  is  understood,  regarding 
the  possibility  of  raising  funds 
through  assessment  of  franchise 
taxes  upon  broadcast  stations  and 
possibly  other  communications  op- erations. 

Defense  Funds 
Rather  than  an  assessment  on  a 

watt  basis  (it  once  was  suggested 
that  the  rate  be  a  dollar-per-watt) , 
the  inquiry  centered  on  a  percent- 

age of  earnings.  All  past  efforts, 
however,  have  been  dropped  because 
such  a  tax  was  construed  as  dis- 

criminatory and  it  would  be  un- 
fair not  to  make  similar  assess- 

ments against  other  industries  reg- 
ulated by  Government.  That  would 

mean  practically  the  entire  indus- 
trial structure  of  the  country. 

Rep.  Wigglesworth  (R-Mass.)  it 
was  learned,  asked  what  a  15% 
tax  on  station  earnings  might  yield, 
and  FCC  Chief  Accountant  William 
J.  Norfleet  calculated  it  would 
amount  to  |2,250,000,  based  on  the 
$18,000,000  net  of  1939.  The  FCC 
was  asked  to  supply  financial 
breakdowns  for  1939. 

The  proceedings  before  the  Com- 
mittee Jan.  8  were  regarded  as  the 

most  harmonious  in  years.  The  FCC 
seeks  an  appropriation  of  $4,260,- 
000  for  the  new  fiscal  year — an  in- 

crease of  approximately  $285,000 
over  the  current  appropriations.  Of 
this  amount,  it  asks  $1,920,000  for 
national  defense  activities,  or  $320,- 
000  more  than  the  amount  allotted 
for  1941  out  of  special  Presidential 
funds. 
The  FCC  indicated,  through 

Chairman  Fly,  that  it  desires  to 
increase  the  scope  of  its  monitor- 

ing operations,  and  to  ferret  out 
espionage  and  other  subversive  ac- tivities in  communications. 
Rep.  Wigglesworth,  as  usual, 

led  the  questioning,  with  particular 
reference  to  station  transfers,  ex- 

perimental authorizations  and  simi- 
lar actions  which  he  has  attacked 

in  the  past.  The  two-hour  session, 
however,  was  devoid  of  the  sharp 
criticism  of  past  appropriation 
hearings. 

All  six  members  of  the  FCC  and 
heads  of  the  various  departments 
attended  the  session.  The  Subcom- 

mittee will  make  its  report  to  the 
full  Committee  and  thence  to  Con- 

gress within  the  next  few  weeks. 

Wedding  Check 

DICK  CAMPBELL,  program 
director  of  KGGF,  Coffeyville, 
Kan.,  is  loyal  to  the  broad- 

casters' music  cause.  In  look- 
ing over  music  for  his  church 

wedding,  scheduled  for  St. 
Valentine's  Day,  he  struck three  numbers  from  the  list. 
"They've  got  to  be  BMI,"  he 
cautioned  his  bride  -  to  -  be, 
Kathleen  Misch. 

Plane  Partners 

POOLING  their  finances,  five 
CBS  Hollywood  aviation  en- 

thusiasts have  purchased  a 
new  three-place  Stinson  cabin 
plane  equipped  with  latest 
instruments,  two-way  radio 
and  an  80  horsepower  motor. 
Partners  in  the  deal  are  Russ 
Johnston,  CBS  Pacific  net- 

work program  director;  Bob 
Garred,  news  commentator; 
Bruce  Piersall,  engineer;  Bill 
Goodwin  and  Wen  Niles,  an- 

nouncers, respectively,  on  the 
Blondie  program  and  Al 
Pearce  Show,  both  sponsored 
by  Camel.  Days  off  from  their 
radio  duties  determine  turns 
in  taking  out  the  ship  on flight. 

Salisbury  Promoted 
MORSE  SALISBURY,  for  10 
years  chief  of  radio  service  for  the 
Department  of  Agriculture,  on  Jan. 
6  was  named  director  of  informa- 

tion of  the  De- 
partment by  Sec- retary Claude  R. 

Wickard.  He  had 
been  associate  di- 

rector since  De- 
cember, 1938.  Be- fore joining  the 

Department  i  n February,  1928, 
to  take  the  radio 
post  he  had  been 
journalism  in- structor at  Wis- 

consin U.  He  succeeds  Milton  S. 
Eisenhower  as  Director  of  Infor- 

mation, with  the  latter  becoming 
Land  Use  Coordinator.  Mr.  Salis- 

bury is  nationally  known  for  his 
appearances  on  the  NBC-Blue  Na- 

tional Farm  &  Home  Horn-  and  still 
appears  frequently  on  that  pro- 

gram. Wallace  L.  Kadderly  con- 
tinues as  Chief  of  Radio  Service. 

Morse  Salisbury 

Ban  Lifted  for  'Dimes' AT  THE  REQUEST  of  the  Radio 
Committee  of  the  Committee  for  the 
Celebration  of  the  President's  Birth- day, the  FCC  announced  Jan  8  that 
it  had  suspended  for  the  period  11 
o'clock  to  midnight,  Jan.  25,  the  re- quirements of  its  rules  with  respect 
to  station  identification  announce- 
mens,  applicable  to  all  stations  carry- 

ing the  "March  of  Dime.s"  program. 
pri-ixTTTriTBTHTiTnnn I  ■  1 1 1 1 1 1  iin 

WC  BM 

BALTIMORE,  MARYLAND 

Affiliated  With  The 

MUTUAL 

Broadcasting  System 

JOHN  ELMER,  President 
GEO.  H.  ROEDER,  Gen.  Mgr. 

National  Representatives 

THE 
FOREMAN  COMPANY 
247  Park  Ave.,  New  York 
Wrigley  Building,  Chicago 
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lia  Sees 

Public  Indifferent 

Few  Listeners  Show  Concern 

Over  Music  Situation 

ONLY  SERIOUS  casualty  in  the 
ASCAP-BMI  situation  in  Philadel- 

phia has  been  the  loss  of  a  theme 
song  for  the  Horn  &  Hardart  Bak- 

ing Co.'s  Kiddies  Hour  on  WCAU, 
which  feeds  the  Sunday  show  to 
WABC.  Instead  of  opening  with  the 
tune  School  Days,  as  it  has  for  the 
past  ten  years,  it  was  necessary  to 
substitute  an  original  Child  Days  to 
the  tune  of  Bicycle  Built  for  Two. 
Although  four  stations  in  the 

territory  have  signed  with  ASCAP, 
WDAS,  WIBG,  WTEL  and  WCAM, 
officials  at  the  six  remaining  sta- 

tions, including  the  network  sta- tions, KYW,  WFIL,  WCAU,  WIP, 
WPEN  and  WHAT,  that  have 

stopped  broadcasting  ASCAP  mu- sic said  they  received  no  complaints 
from  their  listeners,  nor  have  any 
commercial  programs  been  can- 

celled because  of  the  music  situa- tion. 

Public  Reaction 

The  local  press,  for  the  most  part, 
has  been  pro-ASCAP,  both  in  news 
and  editorial  coverage.  Practically 
every  newspaper  polled  listeners 
and  the  typical  reaction  has  been 
that  the  majority  find  no  difference. 
The  Philadelphia  Record,  which  has 
devoted  more  space  to  the  music 
situation  than  any  of  the  other 
four  newspapers,  reported  in  its 
Jan.  2  issue  on  a  poll  of  26  persons 
chosen  at  random  from  the  tele- 

phone directory.  Results,  as  given, 
showed  that  14  said  they  detected 
no  difference  in  the  quality  of  mu- 

sical programs,  three  said  they 
were  too  busy  to  listen  to  the  radio 
and  only  nine  said  they  noticed  a 
difference.  Of  the  nine,  only  two 
were  bitter. 

WDAS,  only  fulltime  station  that 
signed  with  ASCAP,  is  plugging 
BMI  music  more  than  ever.  Pat 
Stanton,  WDAS  vice-president  and 
general  manager,  declared  his  sta- tion renewed  its  ASCAP  contract 
only  in  self-defense  as  an  economic 
measure  since  it  could  not  afford 
to  check  its  music  library  for  copy- 

rights, but  was  emphatically  op- 
posed to  the  Society  in  its  fight.  He 

pointed  out  that  the  station  is  a 
charter  member  of  BMI. 

Hillary  A.  Brown,  Pennsylvania 
representative  for  ASCAP,  claimed 
he  had  received  a  flood  of  com 
plaints  from  listeners  tired  of  the 
"monotony  of  programs."  Station 
spokesmen,  on  the  other  hand,  re 
ported  no  such  reaction.  Mr.  Brown 
said  his  office  has  set  up  more  than 
50  "listening  posts"  in  Pennsyl- vania. 

Precautions  Against  Sabotage 
PRECAUTIONS  against  sabotage  a 
the  transmitting  plants  of  WLW  anc 
Crosley's  new  international  station 
WLWO,  near  Mason,  O.,  are  being  in 
creased.  A  new  watchtower,  75  feet 
high,  is  being  erected  on  the  grounds 
A  24-hour  crew  of  guards  will  be  kep 
on  constant  duty.  A  high  steel  fence  re 
cently  erected  around  the  property  hat 
been  floodlighted.  Twelve  guards  ar(  [f:^ 
on  duty  now,  day  and  night,  patrollinj 
the  grounds.  All  shrubbery  has  beei 
removed  from  the  property.  These  in 
creased  precautions  follow  a  fire  a 

the  plant  early  in  the  winter,  wheill'Biv WLWO's  metal  tuning  house  wa bui-ned  mysteriously. 
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I  Crucial  Decisions 

Face  Advertising, 

Oilman  Declares 

Must  Devote  Energies  to  Part 

'  Nation  Plays  in  Conflict 
.  ALTHOUGH  advertising  is  on  its 
way  to  a  new  high  for  1941,  the 
road  is  fraught  with  many  difficul- 

,  ties  and  crucial  decisions.  So 
warned  Don  E.  Oilman,  NBC  west- 

ern  division   vice-president,  when 
,  guest  speaker  Jan.  8  at  the  San 
;  Francisco  Advertising  Club.  He 
pointed  out  that  many  of  these 
problems  are  due  to  changing  trade 

'  and  marketing  conditions.  Some  are governmental,  others  internal. 
Having    for    his    subject  "The 

■  Outlook  for  Advertising  in  1941", 
■  Mr.  Oilman  compared  the  present 
'  emergency  with  conditions  in  1918, 
'  when  advertising  was  inducted  in- to  Governmental   military  service 
'  under  a  Division  of  Advertising. 

Not  Yet  Enlisted 

"In  this  present  world  crisis,  ad- 
vertising has  not  yet  been  enlisted. 

It  is  reasonable  to  anticipate  that 
in  some  form  during  this  year  we 
are  going  to  have  to  lend  our  tal- 

'■  ents  and  energies  to  whatever  part 
'  our  nation  will  play  in  this  world 
'■  conflict.  That  is  going  to  be  a  major 
'  activity  of  advertising  before  this 
■  year  is  over." 
!  Mr.  Oilman  called  attention  to 
J  the  fact  that  advertisers  may  an- 
1  ticipate  attempted  regulations  and 
!  some  law-inspired  "ethics",  and !  pointed  out  that  another  threat  to 
■  the  billion  dollar  industry  comes 
,  from  pseudo  economists.  Faced  as 
I  they  are  with  the  proposed  Govern- 
■  ment  emergency  spending  plan, 
legislators  too  are  scrutinizing  the 
advertising  industry  as  a  potential 
new  source  of  tax  revenue. 

"If  we  approach  1941  with  an 
intelligent   understanding   of  the 
consumer  movement  and  cooperate 
^with  those  agencies  in  advertising 
jand  business  which  are  thinking 
J  constructively    for   the  consumer 
and  not  merely  as  a  guinea  pig 
jfrom  which  to  extract  profits  and 
,  interest,  the  destructive  consumer 
II  movements  will  gain  no  headway. 
On  the  contrary,  constructive  con- 

'  sumer  interest  may  be  developed. "Alert,    active,    educational  ef- 
forts will  combat  the  economic  op- 

position developed  in  radical  quar- 
ters and  reflected  in  punitive  suits 

f-against  advertisers  and  advertising 
'and  in  attempts  to  control  or  de- 
istroy  it  through  punitive  taxation. 
*    "Our  clients  have  a  serious  prob- 
|lem — that  of  increasing  local  mar- 

kets to  meet  the  losses  in  foreign 
markets;  but  to  offset  that  we  will 
have  a  broadened  consumer  demand 
through  increased  earnings  and  a 
reduction,    if    not    almost  entire 
elimination,  of  unemployment.  We 
may  anticipate  a  lowering  of  the 
demand  for  items  of  luxury.  This 
will  be  more  than  offset  by  the  de- 
jiKiand  for  merchandise  for  normal 
jbuman  comfort.  Advertising  has  a 
big  year  ahead  of  it.  Only  one  ques- 
;ion  arises:  Is  advertising  ready 
for  it?" 

^PENNSYLVANIA  SALT  Mfg.  Co., 
Philadelphia  (Lewis-Lye),  on  Jan.  6 
'.tarted  a  thrice-weekly  one-minute 
ranscribed  announcement  campaign 
>n  WLS,  Chicago.  Transcriptions  fea- 
uring  pjverett  Mitchell,  were  cut  by 

tKiji  VBC,  Chicago.  Contract  is  for  11 
veeks.  Agency  is  Sherman  K.  Ellis, 
>hicago. 

GRINNING  their  merriest  after  receipt  of  15%  Christmas  bonus  checks, 
which  followed  another  5%  bonus,  the  news  staff  of  WJR,  Detroit, 
gathers  at  the  WJR  staff  party — (1  to  r)  Edgar  A.  (Bud)  Guest  Jr., 
Jimmy  Stevenson,  Jack  King,  Neal  Tomy,  Duncan  Moore. 

Funds  for  Operation  of  FCC  in  1942 

Are  Increased  in  Budget  to  $4^259^29 
FCC  BUDGET  estimates  totaling 
$4,259,729  were  included  in  the 
budget  for  fiscal  1942,  running  from 
July  1,  1941,  to  June  30,  1942,  sent 
to  Congress  Jan.  8  by  President 
Roosevelt.  The  record-breaking 
budget  figure  provides  funds  for 
considerable  expansion  of  FCC  ac- 

tivity, "particularly  in  fields  con- 
cerned with  national  defense,  in- 
cluding all  types  of  employes  from 

inspectors  and  engineers  to  lawyers 
and  accountants  [BROADCASTING, 
Dec.  15]. 

Funds    appropriated    for  fiscal 
1941  operations  of  the  FCC  totaled 
$2,376,340,  which  included  $175,000 
for  relocation  of  FCC  monitoring 
stfitions.  In  addition  the  FCC  re- 

ceived $1,600,000  from  special 
Presidential  funds  for  national  de- 

fense work,  a  substantial  share  of 
which  was  spent  for  additional 
equipment  necessary  to  carry  on 
extensive  monitoring  activities.  The 
1942  budget  provides  an  increase  of 
$283,389  over  the  $3,976,340  made 
available  to  the  FCC  for  1941. 

Defense  Funds 

Going  directly  to  Congress  for 
its  national  defense  funds,  rather 
than  securing  them  from  President 
Roosevelt,  the  FCC  is  seeking  an 
appropriation  of  $1,920,000  for  its 
expanded  defense  activities.  It  is 
thought  the  vast  bulk  of  this  sum 
will  go  for  salaries  and  expenses 
of  augmented  personnel,  since  much 
of  the  extra  equipment  needed  was 
purchased  out  of  the  $1,600,000  re- 

ceived from  the  President  for  1941. 

Further  indication  that  emphasis 
will  be  on  action  during  1942  is 
seen  in  the  salaries  and  expense 
item,  totaling  $2,315,229,  an  in- 

crease of  $138,889  over  the  1941 
appropriation  of  $2,176,340.  Ac- 
cnding  to  the  budget  outline,  this 
provides  continuation  of  personnel 
added  in  1941,  along  with  additions 
to  the  regular  FCC  field  force. 

Biggest  expansion  in  personnel  is 
provided  in  the  defense  setup,  with 
both  departmental  and  field  staffs 
swelled  about  one-third.  Of  the 
$1,920,000  sought,  $1,335,350  would 
go  for  personal  services,  with  the 
remaining  $584,650  allocated  to 
other  expenses,  including  supplies, 
storage,  communication  service, 
travel  and  transportation,  rent, 
technical  equipment.  According  to 

the  budget  breakdown,  $322,620 
was  allocated  for  equipment  in 
1941,  while  only  $199,935  was  set 
aside  in  the  1942  figures. 

Only  unit  in  the  1942  FCC  budget 
estimates  representing  a  drop  from 
the  1941  appropriation  was  print- 

ing and  binding,  reduced  from 
$25,000  in  1941  to  $24,500  for  1942. 

Service  Benefits  Given 

Iowa   Group  Personnel 

IOWA  BROADCASTING  Co.,  li- 
censee of  KSO-KRNT,  Des  Moines, 

and  WMT,  Cedar  Rapids,  under  a 
policy  announced  Jan.  6  by  Vice- 
President  Luther  L.  Hill,  has  out- 

lined a  compensation  plan  for  em- 
ployes called  for  military  training. 

Under  the  plan  fulltime  employes 
are  granted  leave  of  absence  not 
to  exceed  one  year  and  40  days, 
with  reemployment  assured  those 
receiving  a  certificate  of  satis- 

factory military  service. 
Each  fulltime  employe  of  less 

than  a  year's  service  is  to  receive 
four  weeks'  pay,  with  12  weeks' 
pay  for  employes  vdth  more  than 
one-year  service.  The  company  also 
will  maintain,  at  its  own  expense, 
participation  in  the  Equitable  Life 
Assurance  Society  group  life  insur- 

ance during  the  absence  of  em- 
ployes called  for  training. 

MERCHAND
ISES 

YOUR  PRO
GRAMl 

This  complete 
 merchandis- 

ing and  promotion 
 service 

iludes  newspape
rs,  maga- 

zines, theater  trailers, 

announcemen
ts,  °ther 

general  publici
ty  helps 

fnd  plays  an  impor
tant^" 

in  the  support
  of  KFR<- 
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Districts  of  NAB 

To  Hold  Sessions 
NAB  DISTRICT  meetings  will  be 
held  in  six  cities  during  the  re- 

mainder of  January,  according  to  a 
tentative  schedule  arranged  by  di- 

rectors in  those  areas. 
Edwin  W.  Craig,  director  of  Dis- 

trict 6,  comprising  Arkansas, 
Louisiana  and  Tennessee,  has  called 
a  meeting  Jan.  13  of  broadcast- ers in  his  area  in  Nashville, 
with  Ed  Kirby,  NAB  public  rela- 

tions director,  and  Carl  Haverlin, 
BMI  station  relations  director,  as 

guest  speakers. Harrison  Holliday,  director  for 
District  16,  comprising  lower  Cali- 

fornia, Arizona  and  New  Mexico, 
has  called  a  meeting  for  Jan.  17  in 
Los  Angeles.  C.  E.  Arney  Jr.,  as- 

sistant to  the  president  of  the  NAB, 
will  attend. 
The  15th  district,  comprising 

Northern  California,  Nevada  and 
Hawaii,  will  convene  Jan.  18  in  San 
Francisco  under  the  chairmanship 
of  Director  Howard  Lane.  The  dis- 

trict will  elect  Mr.  Lane's  successor. 
District  17,  comprising  Washing- 

ton, Oregon  and  Alaska,  is  sched- uled to  meet  Jan.  22  in  Portland 
with  C.  W.  Myers,  president  of 

KOIN-KALE,  presiding.  Mr.  Myers' successor  will  be  named. 
John  J.  Gillin  Jr.,  director  for  the 

District  11,  comprising  Iowa,  Mis- 
souri and  Nebraska,  has  called  a 

meeting  Jan.  25  in  Omaha. 
Gene  0 'Fallon,  director  for  the 

14th  district,  comprising  Colorado, 

Utah,  Idaho,  Wyoming  and  Mon- tana, has  scheduled  a  meeting  for 
Jan.  27  in  Denver. 

In  Chicagoland 

300,000  Lithuanians 
Listen  and  Respond  to 

THE 

LITHUANIAN 

HOUfi^ 

Over  5,000  Wat?  WHIP 
10:00  to  11:00  A.M.  daily 

•  •  • 
A  few  facts: 

1.  Rated  No.  1  program  by 

87%  of  people  canvass- ed in  survey  of  25,000 
Lithuanian  homes. 

2.  Drew  53,221  letters  in 
December,  1939. 

3.  Five  current  participants 
have  been  represented  a 
total  of  19  years. 

•  •  • 

for   participation    details,  write 

SALTIMIERAS 

RADIO  ADVERTISERS 
6912  S.  Western  Avenue 
Telephone:    Prospect  4050 

CHICAGO,  ILL. 

3ROADCASTING  •  Broadcast  Advertising January  13,  1941  •  Page  67 



HENRY  M.  PEASE,  vice-president, 
on  Jan.  7  was  elected  president  of  In- 

ternational Standard  Electric  Corp., 
communications  manufacturing  subsid- 

iary of  IT&T.  He  succeeds  Col.  Sos- 
thenes  Behn,  who  has  been  acting 
president  and  who  continues  as  board 
chairman. 

CLEARS  LOSE  PLEA 

/iV  GRANT  TO  WHDH 
WITHOUT  a  written  opinion,  the 
FCC  denied  Jan.  8  the  petitions  of 
the  clear  channel  group  of  14  sta- 

tions and  of  KOA,  Denver,  to  inter- 
vene in  proceedings  involving  the 

application  of  WHDH,  Boston,  for 
fulltime  on  830  kc,  clear  channel 
which  will  be  broken  down  if  the 
WHDH  application  is  granted  fin- ally. 

In  a  proposed  decision  of  the  FCC 
Dec.  6,  the  Commission  majority 
announced  its  intention  of  grant- 

ing the  WHDH  application.  How- 
ever, a  strong  minority  opinion 

was  filed  by  Commissioners  Case 
and  Craven,  with  the  clear  chan- 

nel group  and  KOA  seeking  to  in- 
tervene in  the  proceedings  [Broad- 

casting, Dec.  15-Jan.  1]. 
The  FCC  announced  simply  that 

it  had  denied  the  petition  of  the 
clear  channel  group  to  intervene. 
In  connection  with  the  KOA  peti- 

tion, since  that  station  is  the  dom- 
inant station  on  830  kc,  the  FCC 

announced  it  denied  its  petition  to 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey 
A  n  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
^aliu■lal  Prrss  BIdg.,  Wa>h.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  Notional  Press  BIdg. 
Washington,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  BIdg.        DI.  1205 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Eorle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair  (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.  Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
7134  Main  Street,  Kansas  City,  Mo. 

Branch  office.  Crossroads  of  the  World 
Hollywood,  Cal, 

RffM RAYMOND  M.  WILMOTTE 

Consulting  Radio  Engineer 
Broadcast  Engineering 

Special  Equipment  Designing 
Bowen  BIdg.  •  WASH.,  D.  C.  •  NA.  6718 

intervene  and  had  also  denied  the 
WHDH  appeal  for  an  extension  of 
time  for  the  filing  of  exceptions. 
The  Commission  said  it  would  re- 

ceive briefs  amicus  curiae  from  the 
petitioners  and  others  similarly 
situated  within  20  days. 

MANAGER  WANTED:  Sev:ral  parttime stations  which  are  combining  to  form  a 
fuH  time  outlet  in  the  New  York  area 
desire  a  manager.  Must  have  record  of 
outstanding  accomplishment  in  radio.  Give 
details  in  first  letter,  together  with  refer- 

ences, compensations,  etc.  Bex  153.  Broad- casting. 

C  L  vt^$  §  I F I  E  D 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  In  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted Situations  Wanted  (Continued) 

Combination  Engineer  -  Announcer  —  give 
age,  qualifications,  references  and  salary 
expected.  Box  134,  Broadcasting. 

Licensed  Operator — state  qualifications  and 
salary  wanted.  Also  opening  for  experi- enced announcer  with  southern  voice. 
Send  recording.  WSAV,  Savannah,  Geor- 

gia. 

Program  Director-Announcer — five  thousand 
watt  CBS  affiliate.  Give  age,  qualifica- tions, references  and  salary  expected. 
Box  137,  Broadcasting. 

Experienced  Salesman — for  local  sales.  Five thousand  watt  CBS  affiliate.  Population 
thirty  thousand.  Give  references  and  com- 

plete details.  Box  135,  Broadcasting. 
Experienced  Announcer  -  Continuity  Writer — must  be  able  to  take  complete  charge 
of  Continuity  Department.  Give  age, 
qualifications,  references  and  salary  ex- 

pected. Box  136,  Broadcasting. 
Announcer — who  can  write  copy  to  work 

in  midwest  CBS  1000  watt  station.  Only 
applicants  who  can  furnish  audition  rec- 

ords will  be  considered.  Box  133,  Broad- casting. 

An  Experienced  Radio  Advertising  Solici- tor— i)etween  25  and  32  years,  with  fam- 
ily, preferably  with  announcing  experi- 

ence, who  wants  to  advance  in  an  East- 
ern city  of  over  100,000  people.  Char- 

acter, credit  and  ability  must  stand  close 
scrutiny.  Picture  and  full  story  first  let- 

ter. Box  132,  Broadcasting. 

SALESMAN  —  regional  network  station, 
north  central  states,  good  market,  wants 
experienced  local  salesman,  capable 
handling  all  types  of  accounts.  Aged 
about  35-years.  Steady,  honest,  sober.  An 
opportunity  for  the  right  man.  Give 
complete  details  of  your  experience  and 
income  desired.  Box  139,  Broadcasting. 

Reffister  With  Recognized  Employment 
Bureau — we  need  salesmen,  transradio 
press  operators,  combination  announcer- operators,  others  except  talent.  National 
Radio  Employment  Bureau,  Box  864. 
Denver,  Colorado. 

Situations  Wanted 

ENGINEER — 11  years  studio  and  transmit- 
ter experience.  Thorough  construction 

knowledge.  Prefer  Eastern  station.  Ex- 
cellent references.  Box  150,  Broadcast- ing. 

Engineer — first-class  phone  license  over  ten 
years  broadcast  experience  desires  per- 

manent connection.  Box  152,  Broadcast- ing. 

Transmitter-Control  Room  Engineer — three 
years  experience.  Excellent  references. 
Reasonable  salary.  Box  149,  Broadcast- ing. 

Experienced  Announcer-Engineer  —  desires 
change  where  there's  advancement ; young,  ambitious,  selling  experience, 
good  voice.  Transcription,  details.  Box 
146,  Broadcasting. 

Transmitter-Control  Room  Engineer  —  ex- 
ceptional experience  in  maintenance  and 

operation  at  local  station.  Employed  at 
present  with  excellent  reason  for  desiring 
change.  Box  142,  Broadcasting. 

Station  Manager  or  Commercial  Manager 
thoroughly  familiar  with  all  phases  of 
successful  station  operation.  Business  go- 
getter.  Best  references.  Box  148,  Broad- 
casting. 

Announcer — sports,  special  events.  Expert 
play  by  play  all  sports.  Five  years  ex- perience.  Box  141,  Broadcasting. 

Chief  Engineer — ten  years  experience  in- 
stallation, maintenance,  operation  and 

supervision  broadcast  station,  regional 
network.  Best  of  references.  Age  34,  mar- 

ried. Interested  in  connection  with  south- 
ern station.  Box  147,  Broadcasting. 

Assistant  Engineer — desires  change.  South- 
eastern United  States  preferred.  Three 

years  operating  and  construction  experi- ence, also  installation  work.  Capable, 
willing,  dependable,  sober.  Excellent  ref- erences. Box  145,  Broadcasting. 

Announcer — wishes  position  with  network 
affiliate.  Now  employed.  Especially 
trained  in  ad  lib,  news  and  m.c.  work. 
Thirty  years  old,  married,  college  edu- cation. Able  to  write  commercial  copy 
and  program  script.  Can  assume  duties 
of  program  director.  Can  offer  best  char- acter and  professional  recommendations. 
Address  Box  144,  Broadcasting. 

Commercial  Manager — man  with  outstand- 
ing record  for  personal  sales  and  direct- ing successful  efforts  of  staff  of  major 

market  network  station  past  four  years 
seeks  permanent  connection  with  well  es- tablished station.  References  prove  high- 

est character,  ability  in  local  sales  and 
splendid  reputation  in  national  field.  Go 
anywhere  except  deep  south  or  extreme 
east.  Box  143,  Broadcasting. 

Station  Director — desires  a  change,  now  op- 
erating a  mid-west  station.  Twelve  years 

of  experience.  Formerly  owned  and  oper- ated my  own  station  successfully.  Took 
over  the  operation  of  present  property 
February  first  1939.  For  the  first  year 
since  the  station  took  the  air  over  ten 
years  ago  it  is  a  profitable  enterprise. 
Best  of  references  on  request.  Address 
Box  151,  Broadcasting. 

Station  Manager  or  Commercial  Manager — thirteen  years  experience :  eight  years, 
program  including  program  director  of 
two  Midwest  stations  ;  five  years  success- 

ful sales  including  sales  manager  posi- tion just  resigned.  Thorough  knowledge 
of  business.  Helped  establish  three  local 
stations.  Also  worked  5.000  watt,  10.000 
watt  and  two  fifty  kilowatt  stations.  Well 
known  in  Midwest  as  Sports  broadcaster. 
Available  immediately.  Will  appreciate 
personal  interview.  Box  140,  Broadcast- ing. 

OPERATOR-ANNOUNCERS  AVAILABLE 
— experienced  graduates  in  Broadcasting, 
Television,  Frequency  Modu'ation,  and Commercial  Stations  now  available.  Able 
to  work  anywhere.  Have  successful  men 
in  leading  stations  in  all  sections  of 
country.  List  furnished  upon  request. 
Contact  Graduate  Relations  Dept.,  Na- tional Schools,  4000  South  Figueroa,  Los 
Angeles,  California. 

For  Sale 

For  Sale — Approximately  2000  feet  2-cond. 
lead  covered  cable,  $37.50.  Cost  $57. 
WPID,  Petersburg,  Va. 

For  Sale — Two  196  foot  narrow  base  self- 
supporting  galvanized  Blaw-Knox  towers with  insulators.  WAPO  Broadcasting 
Service,  Chattanooga,  Tennessee. 

Continuities — to  your  order.  Special  drama- 
tized educational  historical  presentations, 

particularly  appropriate  for  high  schools, 
patriotic  societies,  sustaining,  and  pro- 

fessional production.  Drumbeats  of  Amer- ican History,  P.  O.  Box  224,  (CPO), 
Pittsburgh,  Pa. 
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Network  iKccovnts 
All  lime  EST  unless  olherwise  indicated. 

New  Business 

CARTER  PRODUCTS,  New  York 
(Carter's  Little  Liver  pills),  on  Jan. 
7  stai'ted  Inner  Sanctum  Mystery  on 
57  NBC-Blue  stations,  Tues.,  9:35- 
10  p.m.  Agency :  Street  &  Finney, 
N.  Y. 

LOS  ANGELES  SOAP  CO.,  Los  An- 
jeles  (White  King  and  Sierra  Pine 
soaps),  on  Jan.  6  started  for  52  weeks 
White  King  News  with  Norman  Nes- 
bitt,  on  31  Pacific  Coast  Don  Lee 
network  stations,  Mon.  thru  Fri.,  7- 
7:15  a.m.  (PST).  Agency:  Ray- 

mond R.  Morgan  Co.,  Hollywood. 

GEORGE  WESTON  Ltd.,  Toronto 
(bakers),  on  Jan.  15  starts  Memoirs 
and  Music  on  12  Ontario  and  Quebec 
stations,  Wed.  9:30-10  p.m.  (EDST). 
Agency :  Richardson-Macdonald  Adv. 
Service,  Toronto. 

Renewal  Accounts 

'STANDARD  BRANDS,  New  York 
(Fleischmann's  Yeast),  on  Jan.  6  re- 
aewed  /  Love  a  Mystery  on  47  NBC- 
Blue  stations,  Mon.  8-8  :30  p.m.  Agen- 

cy, Kenyon  &  Eckhardt,  N.  Y. 

LOS  ANGELES  SOAP  Co.,  Los  An- 
geles (White  King  and  Sierra  Pine 

soaps),  on  Jan.  6  renewed  for  52 
weeks  News  hy  Knox  Manning  on  8 
CBS  West  Coast  Stations  (KNX 
KARM  KSFO  KOY  KTUC  KLZ 
KROY  KVOR),  Mon.,  thru  Fri.,  2  :30- 
•2:45  p.m.  (PST).  Agency:  Raymond 
|El.  Morgan  Co.,  Hollywood. 
pHAS.  H.  PHILLIPS  CHEMICAL 
Do.,  Glenbrook,  Conn,  (milk  of  mag- 
.aesia),  on  Jan.  31  renews  Waltz 
Time  on  55  NBC-Red  stations,  Fri., 
•)-9  :30  p.m.  Agency  :  Blackett-Sample- 
'Hummert,  N.  Y. 

R.  L.  WATKINS  Co.,  New  York  (Dr. 
[Lyon's  toothpowder) ,  on  Feb.  2  renews ,,1/  nhattan  Merry-Oo-Round  on  39 
jNTBC-Red  stations.  Sun.,  9-9:30  p.m. 
Igency  :  Blackett  -  Sample  -  Hummert, N.  Y. 

BAYER  Co.,  New  York  (aspirin),  on 
feh.  2  renews  American  Album  of  Fa- 
\niliar  Music  on  65  NBC-Red  stations, 
3un.,  9:30-10  p.m.  Agency:  Blackett- 
iSample-Hummert,  N.  Y. 

>3TJN  OIL  Co.,  Philadelphia,  on  Jan. 
J4  renews  for  52  weeks  Lowell  Thomas 
m  22  NBC-Blue  stations,  Mon.  thru 
;fri.,  6  :45-7  p.m.  Agency :  Roche,  Wil- 
jiams  &  Cunnyngham,  Philadelphia. 

Network  Changes 

'iBRISTOL-MYERS  Co.,  New  York Sal  Hepatica,  Ipana).  on  Dec.  25 
ihifted  Time  to  Smile,  on  67  NBC- 
led  stations,  from  New  York  to  Hol- 
'ywood,  Wed.,  9-9:30  p.m.  (EST), vith  West  Coast  repeat,  9-9:30  p.m. 
;PST).  Agency:  Young  &  Rubicam, 
3>r.  Y. 
lAVEN  OF  REST  Inc.,  Los  Angeles 
religious),  on  Jan.  13  shifts  Haven 
f  Rest  on  31  Pacific  Coast  Don  Lee 
nations,  Mon.,  Wed.,  Fri.,  from  10- 
0:30  p.m.  (PST),  to  8-8:30  p.m. 

KTSM 

IS   YOUR  1941 

NBC  Outlet 
for  the 

EL  PASO  Southwest 
500  Watt 
1350  Kc. 

Use  KTSM  to  sell  your 
product  in  this  important 
n^nrk'^t. 

STEPPING  OUT  of  his  usual 
character  as  the  singing-wisecrack- 

ing- commentator  of  the  Sun  Dial 
on  WJSV,  Washington,  and  on 
transcriptions  sponsored  by  Carna- 

tion Co.  and  others,  Arthur  God- 
frey (left)  sported  his  uniform  as 

a  lieutenant  commander  of  the  U. 
S.  Naval  Reserve  as  he  broadcast 
the  farewell  ceremonies  when  the 
Third  Division  of  Washington's 
First  Battalion  of  the  Organized 
Naval  Reserve  left  for  active  duty 
in  the  Canal  Zone.  Facing  him 
across  the  mike  is  Commander  Ar- 

thur B.  McCrary,  director  of  the 
Naval  Reserve  for  the  Washington Area. 

WKBW  Plans  for  50  kw. 

WKBW,  Buffalo,  begins  fulltime 
operations  with  50,000  watts  about 
July  1,  1941,  and  will  become  the 
exclusive  Buffalo  outlet  for  CBS 
programs  in  Buffalo  except  for  a 
few  hours  on  Sunday,  the  network 
has  announced.  WKWB  and  WGR 
now  share  the  CBS  service  to  Buffa- 

lo. Also  effective  with  its  increased 
power,  the  evening  hour  rate  for 
WKBW  on  the  network  will  be  in- 

creased from  $350  to  $400  for  all 
contracts  becoming  effective  after 
Jan.  6,  1941.  CBS  advertisers  whose 
programs  were  contracted  for  be- 

fore that  date  and  whose  broadcasts 
are  not  interrupted,  will  be  given 
protection  of  the  old  rate  until 
Jan.  6,  1942. 

Quaker  Net  Developing 

Several  New  Programs 
ROGER  W.  CLIFF,  coordinator 
and  general  manager  of  Quaker 
Network,  regional  web  covering  the 
Mid-Atlantic  States,  announced 
Jan.  29  that  in  an  effort  to  build 
the  regional's  listening  audience 
and  commercial  potentialities,  sus- 

taining shows  will  be  developed  by 
WFIL,  Philadelphia,  originating 
key  station.  Mr.  Clipp  is  general 
manager  of  WFIL.  Organized  es- 

sentially for  statewide  broadcasts 
during  the  political  campaigns,  the 
Quaker  regional  came  into  its  own 
commercially  during  the  last  year 
when  Fels-Naptha  utilized  a  sti'ing 
of  eight  stations  for  The  Golden 
Bars  of  Melody  musical  show  for 
three  quarter-hours  a  week.  Last 
month  General  Baking  Co.  bought 
daily  quarter-hour  periods  over  15 
stations  for  a  Breakfast  Gang  va- 

riety show. 
Since  line  charges  are  being 

paid  on  the  basis  of  an  hour  a  day, 
Mr.  Clipp  decided  to  take  advan- 

tage of  the  available  time  by  de- 
veloping sustaining  shows  with 

commercial  possibilities  for  the  re- 
gional. The  present  plan  is  to  pro- 

duce three  quarter-hour  dramatized 
shows,  a  strip  program,  sports 
show  and  news  dramatization  fol- 

lowing the  March  of  Time  pattern. 
For  the  latter,  it  is  planned  to  re- 

cord the  day's  news  in  the  evening, 
playing  it  back  the  next  morning 
to  the  linked  stations.  At  least  one 
of  the  shows  is  expected  to  get  un- 

der way  before  the  end  of  January. 

Three  Sponsors  Spread 
ALBERT  KIRCHER  Co.,  Chicago, 
has  placed  increased  schedules  for 
two  of  its  accounts  and  started  a 
test  campaign  for  a  third  account. 
Boyd  Nurseries,  McMinnville,Tenn., 
currently  running  a  series  of  spot 
announcements  on  two  stations,  on 
Jan.  13  started  a  varying  schedule 
of  announcements  on  several  South- 

ern stations.  Candid  Eye,  Philadel- 
phia, week-end  edition  of  Philadel- 
phia newspaper,  in  mid-January 

will  expand  its  list  of  stations  to 
approximately  85,  using  spot  an- 

nouncements and  programs.  Poul- 
try Trihune,  Mount  Morris,  111. 

(magazine),  on  Jan.  6  started  a 
test  campaign  of  spot  announce- ments on  two  stations. 

KVOR  a  Bonus  Outlet 
CBS  has  announced  that  effective 
Jan.  1,  KVOR,  Colorado  Springs, 
is  being  offered  as  a  bonus  station 
to  advertisers  using  KLZ,  Denver, 
with  rate  of  the  latter  station  in- 

creased from  $225  to  $250  per  eve- 
ning hour.  Advertisers  now  using 

KLZ,  however,  will  be  charged  the 
old  rate  until  Jan.  1,  1942,  while 
KVOR  alone  is  $50  per  evening 
show. 

WTAD,  Quincy,  111.,  has  appointed  the 
Howard  H.  Wilson  Co.,  Chicago,  as 
national  representatives. 

Carter  on  the  Blue 

CARTER  PRODUCTS,  New  York 
(Carter's  Little  Liver  pills),  on 
Jan.  7  started  a  series  of  weekly 
mystery  dramas,  titled  Inner  Sanc- 

tum Mysteries,  heard  Tuesdays  on 
the  NBC-Blue  at  9:35-10  p.  m.  The 
new  series,  which  is  to  run  52 
weeks,  is  written  by  Hyman  Brovim 
and  features  Raymond  Johnson. 
Agency  is  Street  &  Finney,  New York. 

Canada  Dry  Basketball 
CANADA  DRY  GINGER  ALE 
Co.,  New  York,  on  Jan.  7  started 
a  campaign  for  Spur,  using  twice 
weekly  quarter  -  hour  programs 
titled  Hoosier  Basketball  News,  on 
WFBM,  Indianapolis.  Programs 
give  semi-final  and  final  results  of 
high  school  championship  games. 
If  the  urograms  prove  successful 
as  a  test,  later  this  year  the  com- 

pany plans  to  expand,  according  to 
J.  M.  Mathes,  New  York,  the 
agency. 

WABY,  Albany,  N.  Y.,  on  Jan.  13 
joins  MBS  network,  its  173d  affiliate. 

J.  ALLEN  BROWN,  formerly  as- 
sistant manager,  has  been  promoted  to 

station  manager  of  WHMA,  Anniston, 
Alabama,  succeeding  John  S.  Pitts. 

Brisk  Shave  Tests 

THE  ARMAND  Co.,  Des  Moines 
(Brisk  Shave  Cream),  is  currently 
testing  daily  early  morning  an- 

nouncements on  WIRE  and  WFBM, 
Indianapolis  stations.  Product  is  ex- 

pected to  go  on  a  national  spot  basis 
in  the  near  future.  Ivan  Hill  is  the 
account  executive  for  the  Russell 
M.  Seeds  Co.,  Chicago  agency 
handling  the  account. 
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CBS  IN  mW  YORK 

GETS  FM  STATION 

WITH  commercial  operation  of  FM 
becoming  effective  at  the  start  of 
the  new  year,  the  FCC  on  Jan.  7 
granted  an  application  of  CBS  for 
a  new  FM  station  in  New  York, 
operating  on  48.7  mc.  and  covering 
8,500  square  miles  vdth  an  esti- 

mated population  of  12,000,000.  The 
CBS  grant  was  the  first  since  Dec. 
5,  when  the  FCC  approved  seven 
new  FM  stations.  The  new  outlet 
becomes  the  26th  authorized  since 
the  FM  experimental  restriction 
was  lifted  preparatory  to  Jan.  1 
commercial  operation  [Broadcast- 

ing, Dec.  15]. 
At  the  present  time  more  than 

50  applications  for  FM  facilities 
ar  !  still  pending  at  the  FCC.  These 
include  apnlications  of  Yankee 
Network  and  the  Worcester  Tele- 

gram Publishing  Co.  (WTAG, 
Worcester,  Mass.)  to  provide  FM 
service  to  an  identical  widespread 
area  from  practically  the  same  site 
near  Worcester,  which  have  been 
designated  for  joint  hearing.  No 
date  has  been  set  for  the  hearings 
and  there  was  speculation  the  appli- 

cations would  be  adjusted  without 
formal  proceedings. 
CBS  plans  to  install  studios  and 

transmitter  in  the  Salmon  Tower, 
located  at  42nd  St.  and  Fifth  Ave. 
in  downtovra  New  York.  Cost  will 
be  approximately  $160,000. 

OPERATORS  of  half-pint  net- 
works, members  of  Intercollegiate 

Broadcasting  System,  left  their 
one-watt  hookups  long  enough  to 
inspect  the  big  master-control 
board  of  NBC  in  New  York.  Theo- 

dore Clements  (seated),  master 
control  engineer  explains  the  works 
to  William  W.  Tyng  (Harvard  '41) 
and  Moton  Weber  (Columbia  '42), while  Dr.  Franklin  Dunham  (left) 
watches.  IBS  was  formed  last  year 
at  Brown  U.  Affiliates  carry  on 
long-wave  broadcasting  on  cam- 

puses with  one-watt  transmitters. 

New  FM  Programs 
ARRANGEMENTS  have  been 
completed  whereby  W2XMN,  Al- 

pine, N.  J.,  the  FM  station  operated 
by  Maj.  Edward  H.  Armstrong, 
will  broadcast  a  regular  daily 
schedule  of  10  hours  of  transcribed 
music,  originating  in  the  Associated 
Recording  Studios,  New  York.  Hav- 

ing entered  the  FM  field  with  ap- 
plication for  three  stations  pend- 

ing, CBS  program  service  to  the 
Alpine  station  was  discontinued 
Jan.  14. 

New  FMBI  Service 

FM  BROADCASTERS  Inc.  has  is- 
sued a  folder  pointing  out  the  ac- 

complishments of  FMBI  in  its  first 
year  as  a  coordinating  agency  for 
all  groups  who  are  active  in  FM. 
The  association  offers  representa- 

tion in  Washington,  advisory  serv- 
ice, liaison  between  manufacturers 

and  broadcasters  and  between 
broadcasters  and  the  public,  a  pro- 

motion and  publicity  program  and 
a  weekly  confidential  bulletin  on 
late  FM  developments.  FMBI  is 
also  starting  a  weekly  public  in- 

formation bulletin  on  FM,  avail- 
able to  anyone  interested. 

P.  S.  BUSTIN  DRUG  Co.,  Toronto 
(Coldcaps),  has  placed  several  an- nouncements daily  on  CKCL,  Toronto, 
and  plans  to  add  other  stations. 

W2X0R,  FM  station  of  WOR,  New- 
ark, on  Jan.  7  started  a  weekly  45-min- 

ute  program  of  symphonic  concert  re- 
cordings and  plans  to  add  further 

musical  programs  of  this  type  in  the 
near  future. 

to 

IN  THE  ARMY 

PHOTOGRAPHS  on  page  11, 
left  to  right:  Morrison  Wood, 
radio  director  of  Erwin, 
Wasey  &  Co.,  Chicago,  who 
served  as  a  lieutenant  in  the 
19th  Infantry  during  the  war, 
resigning  in  1919  to  become 
an  actor  on  Broadway;  Lewis 
Allen  Weiss,  v.  p.  and  gen- 

eral manager  of  Don  Lee 
Broadcasting  System,  a  4th 
U.  S.  Cavalry  captain  sta- 

tioned at  Schofield  Barracks, 
Hawaii,  1915-1919;  Niles 
Trammell,  president  of  NBC, 
a  lieutenant  in  the  36th  In- 

fantry, 12th  Division,  during 
the  war  who  stayed  in  the 
Army  until  1923  on  the  staff 
of  Maj.  Gen.  Charles  G.  Nor- 

ton at  the  Presidio  in  San 
Francisco,  after  which  he 
joined  the  traffic  department 
of  RCA. 

Fair  Survey  Lists 

Video  Preference 

Medium  Now  Ready  for  Home 

Use,  Study  Indicates 
TELEVISION  has  improved  over 
last  year  and  is  now  ready  for 
home  use  as  a  major  entertain- 

ment and  educational  medium,  ac- 
cording to  results  of  a  second  sur- 

vey conducted  by  Harry  Gordon, 
newspaper  correspondent,  among 
more  than  2,000  visitors  to  the 
television  demonstrations  at  the 
RCA,  General  Electric,  General 
Motors  and  Westinghouse  Bldgs. 
of  the  1940  New  York  World's Fair. 
Some  2,050  opinions  were  used 

as  compared  to  1,000  tabulated  re- 
plies in  1939  [Broadcasting,  June 

15,  1940].  Questioned  this  year  as 
to  their  impressions  of  images  ap- 

pearing on  the  television  screen, 
1,929  voters  or  94.1%  of  the  total 

replied  "good  reception",  101  an- 
swered "poor  reception"  and  20  had no  opinion. 

Comparison  With  1939 
This  compares  to  the  1939  survey 

when  84%  of  those  interviewed 
voted  between  fair  and  good  as 
against  9%  for  excellent  and  7% 
for  weak.  Asked  whether  they  be- 

lieved that  television  had  improved 
over  last  year  for  practical  home 
use,  85.6%  of  the  voters  said  yes, 
9.8%  no,  and  4.6%  were  undecided. 
The  most  desirable  period  for 

viewing  telecast  programs  was 
nighttime  as  selected  by  85.4%  of 
the  voters,  and  the  favorite  aver- 

age price  the  questionnees  would 
invest  in  television  sets  was  be- 

tween $100  and  $200,  as  expressed 
by  82.8%  of  the  voters.  The  year 
1941  was  chosen  in  both  surveys  as 
the  most  likely  date  of  purchase. 

First  place  for  the  second  time 
in  the  vote  dealing  with  favorite 
types  of  television  entertainment 
went  to  stage  plays  with  the  run- 

ner-up going  to  musical  programs. 
Next  in  order  were  sports,  news 
events,  motion  pictures  and  edu- cational programs. 

Of  the  persons  interviewed,  ac- 
cording to  Mr.  Gordon,  1,298  or 

57.6%  based  their  opinions  on  dem- 
onstrations; 753  or  33.4%  of  the 

total  on  actual  telecasts,  and  204 
or  9%  on  news  articles  on  the 
television  field. 

Appeal  of  WKBB For  Stay  Opposed 

Administrative  Remedies  Not 

Exhausted,  FCC  Claims 
THE  FCC  in  a  brief  Jan.  2,  answer- 

ing a  petition  for  a  stay  order  by 
Sanders  Brothers  Corp.,  operators 
of  WKBB,  Dubuque,  which  was 
filed  with  the  U.  S.  Court  of  Ap- 

peals for  the  District  of  Columbia 
in  an  effort  to  prevent  operation 
of  the  new  KDTH  licensed  to  the 

Dubuque  Telegraph  Herald,  con- tends that  the  court  has  no  power 
in  the  case  and  that  the  corpora- 

tion has  not  exhausted  its  admin- 
istrative remedies. 

The  Commission,  through  its 
general  counsel,  Telford  Taylor, 
and  assistant  general  counsel, 
Joseph  L.  Rauh  Jr.,  did  not  attack 
the  appeal  noted  by  Louis  G.  Cald- 

well, attorney  for  the  station,  but 
simply  the  request  for  a  stay  order. 
Mr.  Caldwell,  in  his  appeal  brief 
[Broadcasting  Jan.  1]  held  that 
the  Commission  had  failed  to  con- 

sider that  the  granting  of  applica- 
tion would  "result  substantially  in 

a  monopoly  of  the  media  for  gen- 
eral dissemination  of  intelligence 

in  Dubuque."  In  its  brief  the  Com- 
mission holds  that  WKBB  "is  at- 

tempting to  create  an  artificial 
radio  monopoly  through  means  of 

endless  litigation." The  FCC  brief  stated  that  liti- 
gation has  already  delayed  for 

more  than  three  years  the  opera- 
tion of  a  new  station  in  Dubuque. 

The  brief  contends  that  "if  the 
court  issues  the  stay  order,  Dubu- , 
que  will  remain  without  a  station  , 
to  which  both  the  Commission  and 
the  Supreme  Court  have  held  it 
entitled. 
WKBB  has  contended  that  licens- 1 

ing  of  another  station  in  Dubuque  i 
would  ruin  it  economically.  It  ap- 

pealed the  original  license  grant  to 
the  Supreme  Court,  which  ruled 
in  favor  of  the  Commission.  Since 
that  time  the  newspaper  station 
has  applied  for  and  received  a  mod- ification in  its  construction  permit 
providing  fulltime  operation  and 
an  increase  from  500  to  1,000  watts 

W3XJ,  Philco's  experimental  televi sion  station  in  Philadelphia,  originated 
another  "first"  video  broadcast  on  New 
Years'  Day  by  televising  the  annual 
Mummers'  Parade,  which  was  origin 
ally  scheduled  for  a  WIP  broadcast 
but  cancelled  because  of  the  music  sit- 

uation. The  television  cameras  were 
located  at  the  City  Hall  building, 
picking  up  the  parade  and  synchron 
izing  with  the  music  of  the  bands. 

$452,000.00 FOR  IMPROVEMENTS 

ON  AIRPORT 

Home  of  the  world's  largest  air- port (Barksdale  Field)  represent- ing an  investment  of  $10,300,- 000.00,  Shreveport  is  spending 
$452,000.00  for  improvements alone  on  its  municipal  airport. 
Three  million  AIR-MINDED  peo- ple depend  on  KWKH  for  news and  entertainment. 
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RADIO  ENGINEERING  LABS.,  INC. 

Long  Island  C  i  t  y  ,  N  .  Y.  ■ 

A    SHREVEPORT    TIMES  STATION 

KWKH 

 ^  ^»  
Shreveport  Louisiana 
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The  Other  FeUows' 

VIEWPOINT 

^  WCAU.PHILCOASK 
1      GRID  VIDEO  RIGHT 

It  TELEVISION  rivalry  between 
Philco  and  WCAU  in  Philadelphia 
has  already  manifested  itself, 

r-  though  WCAU  still  awaits  FCC 
ly  permission  to  proceed  with  plans  to 
■s  iconstruct  a  television  station. 
IS  iPhilco  has  been  operating  its  ex- 
)■  perimental  W3XE  for  several 
ia  iyears.  The  rivalry  at  present  cen- 
n  iters  on  the  exclusive  television 
le  irights  for  the  1941  Penn  football 
1-  games.  Philco  televised  the  games 
ir  last  season  and  intends  to  repeat 
1.  next  season,  but  now  finds  WCAU 
1-  competing  for  the  rights. 

WCAU  has  carried  the  Penn 
:s  games  for  many  seasons,  sponsored 
r,  by  Atlantic  Refining  Co.  But  in 
I,  submitting  a  contract  to  the  uni- 
k  ;versity  for  the  1941  games,  the 
1-  station  included  television  as  well 
it  jas  the  usual  radio  rights.  Penn  of- 
r,  ficials  have  held  up  signing  the  con- 
[  .bract  because  of  Philco's  earlier  re- 
it  quest  and  now  find  themselves  in  a 
1.  .dilemma.  While  Philco  has  pio- 
).  .aeered  in  televising  the  football 
ij  (games  at  a  huge  expense,  Dr.  Leon 
Levy,  president  of  WCAU,  is  an 

;e  alumnus  of  the  school  and  has  also 
1-  ione  much  in  a  material  way  for 
t.  .:he  university, 
ill   

Federal  Savings  Series 

JjGets  Group  Sponsorship 
'■A  GROUP  of  19  Federal  savings 
5'  'and  loan  associations  of  the  New 
le  York  area  are  jointly  sponsoring 
>-5n  WABC,  New  York,  a  weekly 
•iji'iuarter-hour  series  of  dramatized id  'success  stories  titled.  The  March 
It  Through  Life.  John  B.  Kennedy  is 
larrator,  assisted  by  John  Hol- 

i-  orook.  The  new  series  represents 
le  s;he  first  time  these  institutions,  all 
1-  nembers  of  the  Federal  Home  Loan 
;o:«Bank  System,  have  used  radio  col- 
'.i  tectively. 
»9   Based  on  an  article  in  the  Fed- 
ineraZ  Home  Loan  Bank  Review  and 
l-  ;eprinted  in  Broadcasting,  Nov.  1, 
,t,  Heff  elfinger  Radio  Features,  New 
idiliTork,   handling  the   program  on 
sJWABC,  sent  out  mailing  pieces  to 
i  nembers  of  the  Federal  Home  Loan 

■i-l  System  all  over  the  country.  As  a 
Ml'-esult  of  the  excellent  response, 
V^^he  March  Through  Life  will  be 
transcribed    for    presentation  in ,ither  cities  by  similar  groups  of it-  .issociations. 

re  1  —  

?  0R.  G.  M.  GELDERT,  CKCO,  Ot- 
'awa,  as  a  member  of  the  Ottawa Lir  Raids  Precaution  Committee  and 

controller  in  the  municipal  admin- 
stration  of  Canada's  capital  city,  has old  the  Ottawa  municipal  govern- 
lent  that  the  Air  Raids  Precaution 
committee  will  ask  early  in  1941  that 
11  city  fire  trucks  be  equipped  with hortwave  radio  receivers. 

lOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

Radio's  Main  Street 
EDITOR  Broadcasting: 

We  note  with  great  interest  your 
editorial  on  Page  56  of  the  Dec. 
15  Broadcasting,  entitled  "Radio's 
New  Main  Street".  Especially  in- 

teresting is  the  third  paragraph 
from  which  we  quote:  "The  next 
step,  probably  vdll  be  the  radio 
theatre — a  concert  hall  ground 
floor  main  studio.  And  it  will  come 

by  popular  demand". Enclosed  are  photographs  and  a 
program  from  our  dedication  night, 
Sept.  18,  1940,  of  the  new  WKBZ 
Studio-Auditorium.  This  building  is 
separate  from  our  downtown 
studios  and  offices  in  the  Michigan 
Theatre  Bldg.,  and  is  located  at 

the  edge  of  the  business  district 
on  a  main  highway  where  traffic  is 
heavy  but  parking  facilities  are 
good,  especially  in  the  evening. 
Last  spring  we  purchased  a 

church  building,  plain  but  of  good 
construction,  and  remodeled  it,  in- 

stalled auditorium  type  seats,  stage 
facilities,  and  making  it  the  finest 
auditorium  of  its  kind  in  this  part 
of  the  state.  It  seats  700  and  we 
have  often  played  to  2,100  in  a 
single  day  with  special  programs 
by  having  two  performances  in  the 
evening  and  one  in  the  afternoon. 

Also  Is  Rented 

A  large  door  is  installed  at  one 
end  of  the  building  which  will  ad- 
m.it  automobiles,  trucks,  large 
equipment,  etc.,  so  that  the  audi- 

torium may  be  used  for  automobile 
shows,  puppy  shows,  and  other 
events  where  seating  capacity  is 
not  required. 

Since  the  building  was  opened, 
we  have  rented  it  to  several  dozen 
local  organizations. 

Naturally  we  use  the  building  for 
our  own  programs  whenever  we 

O-Lee-A-O 

TROUBLES  have  been  com- 
ing in  distressing  bunches  to 

Program  Director  Harold 
Safford  and  Production  Man- 

ager Al  Boyd  at  WLS,  Chi- 
cago. But  the  blow  that  felled 

father  was  the  official  pro- 
nouncement that  all  yodels 

must  be  cleared  by  the  music 
department. 

have  anything  of  unusual  size  and 
on  numerous  occasions  we  have 
accommodated  groups  of  from  50 
to  100  which  was  not  possible  in 
our  downtown  studios.  In  addi- 

tion, this  permits  the  attendance  of 
the  friends  of  the  talent  and  the 
general  public  to  witness  these 
special  broadcasts. 

Until  Christmas  business  took 
so  much  of  our  time,  we  had  at 
least  one  special  program  each 
week.  For  these  special  events,  an 
admission  charge  of  25  or  35  cents 
was  made  and  in  the  main,  attend- 

ance has  been  good  at  these  pro- 

grams. Grant  F.  Ashbacker 
WKBZ,  Muskegon 

New  WOR  Participator 

Acquires  Four  Sponsors 
WOR,  Newark,  is  launching  a 
thrice-weekly  woman's  participat- 

ing program,  conducted  by  Mrs. 
Imogene  Wolcott,  home  economist 
and  author,  currently  heard  on  11 
Yankee  Network  stations,  Monday 
through  Saturday,  on  an  early 
morning  quarter-hour  for  the  First 
National  Food  Stores  of  New  Eng- land. 

New  series,  titled  Dear  Imogene, 
originates  in  Boston  but  is  broad- 

cast on  WOR  only,  Tuesdays, 
Thursdays  and  Saturdays  at  9-9:15 
a.m.  Of  the  four  sponsors,  all  han- 

dled by  the  H.  S.  LeQuatte  Inc., 
New  York  agency,  that  have  been 
signed  for  the  WOR  series,  the  fol- 

lowing three  are  currently  also 
sponsoring  Mrs.  Wolcott  on 
Yankee;  Habitant  Soup  Co.,  Man- 

chester, N.  H.  (Habitant  soup)  ; 
Gorton  Pew  Fisheries,  Gloucester, 
Mass.  (fish  products)  ;  Flako  Prod- 

ucts, New  Brunsvdck,  N.  J.  (pie 
crust,  corn  muffin  mix) .  The  fourth 
sponsor  is  Pure  Food  Co.,  Mar- 
maroneck,  N.  Y.  (Herb-Ox  bouil- 

lon). WOR  has  taken  ads  in  the 
New  York  daily  papers  and  grocers' 
trade  papers  to  promote  the  new 

program. The  Martha  Deane  program  on 
WOR,  Newark,  conducted  by  Bes- 

sie Beatty,  has  added  two  new  spon- 
sors during  January,  namely,  Olson 

Rug  Co.,  Chicago,  and  Rockwood  & 
Co.,  Brooklyn  (confectionery). 
Other  Cooperative  sponsors  are  N. 
Y.  Telephone  Co.,  F.  G.  Vogt  & 
Sons,  R.  B.  Davis  Sales  Co.,  Cen- 

tral Savings  Bank,  G.  Washington 
Coffee  Refining  Co.,  and  Philadel- 

phia Dairy  Products  Co. 

Decision  Awaited 

In  NAPA's  Appeal 

DECISION  as  to  the  jurisdiction 
of  the  case  filed  against  WPEN, 
Philadelphia,  by  the  National 
Assn.  of  Performing  Artists,  seek- 

ing an  injunction  to  restrain  the station  from  playing  phonograph 
records,  is  expected  to  be  handed 
down  this  month  by  Judge  Guy  K. 
Bard  of  the  U.  S.  District  Court. 
Originally  filed  last  Spring  in 
the  Philadelphia  Court  of  Common 
Pleas  by  Herbert  A.  Speiser, 
NAPA  attorney,  and  then  trans- 

ferred to  the  jurisdiction  of  the 
Federal  courts  by  Philip  Werner 
Amram,  station  counsel,  briefs  were 
filed  Jan.  6  by  both  attorneys  on 
the  application  of  of  Mr.  Speiser 
to  have  the  case  remanded  back 
to  the  local  courts. 

Although  both  attorneys  were 
prepared  for  arguments  on  the 
question.  Judge  Bard  said  that 
briefs  would  suffice  in  rendering  a 
decision.  In  addition  to  WPEN, 
local  advertisers  sponsoring  re- 

corded shows  on  the  station  are 
joined  as  defendants  in  the  action. 
Contention  of  Mr.  Amram  is  that 
the  sponsors  are  not  properly 
joined,  the  matter  being  only  be- 

tween the  station  and  NAPA,  and 
thus  the  jurisdiction  belongs  to  the 
Federal  courts. 

Sam  Henry  Quits  NAB 
To  Enter  Sales  Field 

RESIGNATION  of  Samuel  J.  Hen- 
ry Jr.  as  director  of  the  Bureau  of 

Radio  Advertising  of  the  NAB,  ef- 
fective Feb.  1,  to  re-enter  the  sta- 

tion sales  field  was  announced  Jan. 
10  by  NAB  President  Neville  Mil- 

ler. Mr.  Henry  joined  the  trade 
association  in  September  1939,  af- 

ter having  served  as  sales  promo- 
tion manager  of  World  Broadcast- 
ing System.  He  has  not  announced 

his  immediate  plans,  though  he  said 
he  probably  would  remain  in  radio 
sales. 

Revision  of  the  functions  of  the 
Bureau  of  Radio  Advertising,  with 
greater  emphasis  on  missionary 
work  in  local  and  regional  sales 
planning,  is  contemplated,  Mr.  Mil- 

ler said.  Operating  under  the  Sales 
Managers  Committee  of  the  trade 
association,  the  Bureau  is  expected 
to  retain  a  sales  executive  to  carry 
on  these  new  functions. 

records  for 
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FEDERAL  COMMUNICATIONS  COMMISSION 

JANUARY  3  TO  JANUARY  10,  INCLUSIVE. 

Decisions  .  .  . 
DECEMBER  31 

MISCELLANEOUS— NEW,  T.  B.  Gilles- pie, Pa.atKa,  i:  la.,  denied  as  in  detault 
applic.  CP  1310  kc  250  w  unl. ;  W2X0R, 
New  York,  granted  temp.  auth.  FM  43.5 
mc  1  kw  to  3-1-41,  denied  auth.  operate on  47.1  mc;  WSOC,  Charlotte,  N.  C, 
granted  mod.  CP  new  trans. ;  W9XYN, 
Superior,  Wis.,  and  W3XMC,  Washington, 
granted  temp.  auth.  FM  stations  to  3-1-41  ; 
KFBC,  Cheyenne,  Wyo.,  granted  license  new 
station  1420  kc  100-250  w  unl. ;  WAJR. 
Morgantown,  W.  Va.,  granted  license  1200 
kc  250  w  unl.  ;  Jamestown  Bcstg.  Co., 
Jamestown,  N.  D.,  granted  motion  continu- 

ance hearing  30  days  re  assignment  to  it 
of  KRMC ;  KGIR,  Butte,  Mont.,  granted 
intervention  re  applic.  KGNO,  increase 
power  ;  WARM,  Scranton,  Pa.,  granted  mo- 

tion postpone  to  3-10-41  hearing  re  applic. 
license  to  cover  CP  ;  WBAX,  Wilkes-Barre, 
Pa.,  granted  30  days  continuance  from 
1-9-41  of  renewal  hearing;  WTAL,  Talla- 

hassee, Fla.,  granted  additional  60  days  to 
submit  proposed  conclusions  re  applic.  li- cense renewal. 

JANUARY  7 
NEW,  Grenco  Inc.,  Greenwood,  S.  C. — Granted  appli.  CP  1420  kc  250  w  unl. 
KFYR,  Bismarck,  N.  D.— Granted  CP directional  N,  increase  N  to  5  kw. 
WJMC,  Rice  Lake,  Wis.— Granted  mod. license  D  to  unl.,  250  w. 
KDYL,  Salt  Lake  City— Granted  CP  di- rectional, increase  N  to  5  kw. 
KDTH,  Duluth— Granted  mod.  CP  new 

station  re  trans,  site,  directional  N. 
WKBH,  La  Crosse,  Wis. — Granted  CP increase  to  5  kw,  move  trans.,  directional N. 
NEW,  West  Publishers,  Houston — Applic. CP.  610  kc  1  kw  unl.  directional  N  set  for 

hearing. 
JANUARY  8 

WMCA,  New  York — Petition  dismissed 
for  reconsideration  of  consent  to  transfer 
control  to  Edward  J.  Noble. 
NEW,  CBS,  New  York— Granted  CP  FM 

48.7  mc  8,500  sq.  miles  12,000,000  popu- lation. 
SET  FOR  HEARING — WIXG,  Boston, 

CP  install  aural  trans,  at  video  station,  add 
500  w  aural  power,  change  to  50-56  mc ; 
KMA,  Shenandoah,  renewal  applic.  because 
of  failure  to  file  full  information. 
MISCELLANEOUS  —  WAPI,  Birming- 

ham, dismissed  rehearing  petition  re  WIBC 
CP  applic. ;  WWL,  New  Orleans,  granted 
reconsideration  and  grant  of  license  re- 

newal, cancelled  hearing ;  NEW,  Seaboard 
Bcstg.  Corp.,  Tampa,  Fla.,  denied  rehear- 

ing re  WALB  CP  applic. ;  Earle  C.  An- 
thony Inc.  et  al,  denied  petition  14  clear- 

channel  stations  intervene  WHDH  applic.  ; 
KOA.  Denver,  denied  petition  intervene 
WHDH  applic,  FCC  to  receive  briefs 
amici  curiae  within  20  days. 

JANUARY  10 
MISCELLANEOUS  —  WMBI,  Chicago 

granted  continuance  hearing  30  days ; 
WCAM,  Camden,  WCAP,  Asbury  Park, 
WTNJ,  Trenton,  granted  continuance  hear- 

ing to  3-10-41  ;  Mack  Radio  Sales  Co., 
dismissed  without  prejudice  petition  inter- 

vene WCAM,  WCAP,  WTNJ  hearing; 
NEW,  S.  Jersey  Bcstg  Co.,  Vineland,  N.  J., 
dismissed  without  prejudice  petition  inter- 

vene WTEL  applic.  change  to  1500  kc 
etc.  ;  WSAY,  Rochester,  and  Edward  J. 
Doyle,  Rochester,  granted  continuance  hear- 

ing WSAY  to  date  not  before  2-27-41  re 
applic.  change  to  134  Okc  ttc. ;  William  H. 
Amesbury,  Minneapolis,  granted  continu- 

ance hearing  applic.  new  station  and  for 
woiver  Rule  1.254. 

TELEVISIOJS  GAINS 

TO  BE  EXHIBITED 

IMPORTANT  developments  in 
television  loom  within  the  fort- 

night as  the  National  Television 
Standards  Committee  prepares  to 
submit  a  report  based  on  several 
months  of  study.  The  Committee 
meets  Jan.  14  to  consider  reports 
of  subcommittees  probing  develop- 

ments in  all  phases  of  television, 
with  the  final  report  to  be  sub- 

mitted at  a  meeting  Jan.  27. 
It  is  learned  that  RCA  will  show 

new  developments  to  an  FCC  group 
in  New  York  on  Jan.  24.  These 
are  said  to  include  theatre-size 
screen  reproduction;  home  receiv- 

ers with  an  18-inch  tube;  demon- 
stration of  the  RCA  relay  system 

by  which  it  hopes  to  set  up  net- 
work television. 

The  relay  pickup  will  take  place 
at  Camp  Upton,  near  Yaphank, 
Long  Island.  An  NBC  mobile  unit 
will  originate  the  signals,  sending 
them  to  the  Happaugh  relay  sta- 

tion where  they  will  be  relayed 
to  Belmore  and  thence  to  the  Em- 

pire State  Blidg.  video  transmitter 
for  broadcasting. 

KLS,  Oakland — Mod  CP  increase  power etc.,  re  new  trans. 
WBNX,  New  York— CP  47.5  mc  8,730 

sq.  miles. 
JANUARY  6 

NEW,  Muzak  Corp.,  New  York— CP  44.5 
mc  amended  to  4,490  sq.  miles  10,546,481 

pop. NEW,  Seaboard  Radio  Bcstg.,  Glen- 
side,  Pa.— CP  48.3  mc  9,600  sq.  miles  2,900,- 000  pop. 

STANDARD  PROGRAM  Library 
announces  the  following  new  sub- 

scribers to  its  transcription  library : 
WTCM  WNAC  WAAB  WICC 
WEAN  WINS  WISN  KYA  WORK 
KELO  WBIG  WEBR  KWLK 
WMBD. 

Color  Television 

Exhibited  to  IRE 

Engineers  See  First  Showing 
Of  Direct  Pickups  by  CBS 

FIRST  public  showing  of  direct 
color  television,  actual  persons  and 
objects  televised  in  full  color,  was 
staged  by  CBS  Jan.  9  to  members 
of  the  press  and  the  Institute  of 
Radio  Engineers.  Because  the  CBS 
video  transmitter  is  still  off  the 
air  while  its  frequency  is  being 
changed,  the  demonstration  images 
were  transmitted  by  coaxial  cable 
from  the  CBS  laboratory  on  the 
fifth  floor  at  485  Madison  Ave., 
New  York,  to  studio  21  in  the  CBS 
studio  building  across  the  street. 
Two  receivers  were  used  in  the 

press  demonstration,  which  went 
on  at  5  p.m.  as  a  sort  of  dress  re- 

hearsal for  the  three  IRE  showings 
to  accomodate  the  full  IRE  conven- 

tion which  opened  that  day  in  New 
York.  One  was  a  standard  black- 
and-white  receiver,  the  other  a 
table  model  color  receiver  especially 
designed  and  constructed  in  the 
CBS  laboratories  to  demonstrate 
that  the  addition  of  color  to  the 
image  need  not  add  bulkiness  to 
the  receiver. 

The  color  pickup,  CBS  explained, 
is  accomplished  with  an  orthicon 
tube  and,  contrary  to  general  ex- 

pectations, does  not  require  a  par- 
ticularly high  light  level,  by  tele- 

vision standards.  A  satisfactory 
color  picture  can  be  picked  up  at 
a  lower  light  level  than  is  needed 
for  satisfactory  black  -  and  -  white 
pictures  when  the  current  type  of 
pickup  tube  is  use,  it  was  stated. 
Special  orthicon  tubes,  now  being 
developed,  will  require  even  less 
light. 

m£F  EN^mER  S
F/ES 

many  improvements  in 

new  23C  Speech  Input 

Now  offers  uniform  frequency  response 
from  30  to  15,000  cycles — total  gain  of 
96  db.  Provides  complete  audio  system 
in  one  factory- wired  and  tested  unit. 
Simple  to  install,  operate,  maintain. 
Get  full  details  from 
Graybar  Electric  Co. 

Applications  .  .  . 
JANUARY  4 

WNBC,  New  Britain,  Conn. — Mod.  CP increase  power  etc.  re  new  trans. 
W49BN,  Binghamton,  N.  Y.— Consent 

assign  CP  to  Wylie  B.  Jones  Adv.  Agency, 
mod.  CP  change  to  6660  sq.  miles  516,380 
pop. 
NEW,  Mercer  Bcstg.  Co.,  Ewing  Twp., 

N.  J.— CP  FM  44.7  mc,  change  to  320 sq.  miles  544,000  pop. 
W45D,  Detroit— Mod.  CP  FM  change pop.  to  2,498,000. 
WPER,  DeLand,  Fla.— Mod.  CP  new trans. 
NEW,  Gazette  Co.,  Cedar  Rapids,  la. — CP  1420  kc  100  w  unl.,  amended  to  1550 

kc  (1600  under  treaty)  5  kw,  change  trans. 
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Western  Electric 

RUSTIC     STOREKEEPER  Art 
Brown,  the  Rise  &  Shine  Man  of 
WOL,  Washington,  poses  leaning 
on  a  porch  pillar  and  behind  the 
counter  of  the  Country  Store 
erected  by  the  station  at  14th  and 
Pennsylvania  Ave.,  in  the  heart 
of  the  city,  to  collect  food  for  local 
needy  families.  During  a  three- 
week  Christmas  campaign  the  fol- 
lovdng  provisions  were  brought  to 
the  Country  Store:  210  pounds  of 
salt,  775  pounds  sugar,  403  pounds 
coffee  and  tea,  518  pounds  meat, 
1,575  pounds  flour,  3,474  pounds 
fresh  vegetables,  4,714  pounds 
fresh  fruit,  16,822  pounds  packaged 
and  canned  food,  $408.06  cash,  12 
chickens,  1  live  pig.  From  Dec.  11, 
when  the  Store  opened,  until  it 
closed  Dec.  23,  Brown  originated 
his  morning  Rise  &  Shine  pro- 

gram from  the  site. 

Two  features  not  previously  dem- 
onstrated are  incorporated  in  the 

new  receiver,  CBS  says:  First,  a 
method  of  synchronizing  the  color 
disc  in  the  receiver  with  that  in  the 
studio  by  synchronizing  impulses 
transmitted  along  with  the  picture 
signal  so  that  different  power  sup- 

plies at  transmitter  and  receiver 
will  not  affect  the  image  received; 
and  second,  a  push  button  which 
the  viewer  at  home  presses  until 
the  picture  appears  in  its  proper 

colors  and  then  releases,  "locking" the  colors  in  place. 

While  not  as  dramatically  strik- 
ing as  the  colored  film  demonstra- 
tion put  on  by  CBS  last  fall  [Broad- 

casting, Sept.  15],  the  contrast  be- 
tween the  black-and-white  and  col- 

ored images  on  the  two  receivers 
clearly  demonstrated  the  superior- 

ity of  color.  Demonstrations  of 
dropping  multi  -  colored  confetti 
and  spinning  a  globe  rapidly  illus- 

trated the  perfect  freedom  from 
blurring  or  mixing  of  colors,  each 
bit  of  color  remaining  clear  and 
distinct.  The  laboratory  demon- 

stration was  naturally  confined  to 
subjects  less  vivid  than  the  flower 
gardens  and  beach  scenes  which 
added  much  to  the  colored  movies 
previously  televised  and,  since  it 
was  not  the  first  demonstration  of 
color  television  as  the  other  had 
been,  could  scarcely  have  been  re- 

ceived with  the  same  dramatic  im- 

pact. 
BROADCASTING  •  Broadcast  Advertising 
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ROOM 

THREE  MEMBERS  of  the  staff  of 
WIRE,  Indianapolis  —  Earl  Lewis, 
chief  engineer,  Gene  Alden,  assistant 
chief,  and  Eddie  Kane,  announcer — 
have  obtained  private  pilot  licenses. 
Bob  Hite,  engineer,  is  licensed  to  oper- 

ate plane  transmitters,  while  Bob  Will, 
announcer,  is  taking  flying  instructions. 
Mr.  Lewis  recently  purchased  an 
Aeronca  Chief. 

ORVILLE  MILLS,  formerly  of 
KOMA,  Oklahoma  City,  has  joined 
the  engineering  staff  of  WFAA,  Dallas. 
At  present,  he  is  stationed  at  the 
WFAA-WBAP  transmitter. 

NEAL  McNAUGHTON,  formerly 
chief  engineer  of  KRGV,  Weslaco, 
Tex.,  has  joined  the  staff  of  the  FCC 
monitoring  station  in  Puerto  Rico. 
Bill  Egerton,  chief  engineer  of  KSTA, 
San  Antonio,  is  temporarily  in  charge 
of  the  KGRV  engineering  department. 

AL  McCLELLAN,  transmitter  engi- 
neer of  KOA,  Denver,  as  a  member  of 

the  Naval  Reserve,  has  been  called 
to  active  duty,  reporting  to  the  West 
Coast. 

;  GLEN  MERRIAM,  for  several  years 
;  in  charge  of  the  recordings  at  WLW, 
;  Cincinnati,  on  Jan.  5  was  transferred 
I  to  the  studio  engineering  staff. 
I  CLYDE  HUNT,  chief  engineer  of 
.  WJSV  and  CBS,  Washington,  has 
.  been  elected  secretary  treasurer  of  the 
J  Washington  chapter  of  the  Institute 
of  Radio  Engineers,  succeeding  Com- 

mander E.  M.  Webster  of  the  FCC. 

,  RAT  SCHROEDER,  chief  engineer  of 
I  KMA,  Shenandoah,  la.,  is  the  father 
J  of  a  boy,  born  Jan.  4. 

\  PAUL  BERG,  engineer  of  WJJD, 
"  Chicago,  is  the  father  of  a  girl  born  in I  December. 
) 
I  MIDLAND    Radio    &  Television 
.  Schools  Inc.,  Kansas  City,  reports  the 
placement  with  broadcast  stations  of 
the  following  graduates :  Carl  Dierks, 

•  KTSW.  Emporia,  Kan. ;  Cletus  John- son,  KDRO,    Sedalia,   Mo.;  Walter 
;  Elgi,  KHAS,  Hastings,  Neb.;  R.  V. 
■  Pearson,  WBML,  Macon,  Ga. I 
1  MILTON  AUGENSTENE,  formerly 
;  of  KPAC,  Port  Arthur,  Tex.,  has 
,  joined  the  engineering  staif  of 
;  WWSW,  Pittsburgh. 

■  KENETH  A.  SIMONS,  formerly  of 1  RCA  Television,  has  been  added  to 
;  the  engineering  staff  of  WCAU,  Phila- 
I  delphia.  He  will  work  on  installation 
I  of  television  and  FM  equipment. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

ici: 
1 24  Jackson  Ave. 

University  Pork,  Md. 

New  York  World-Telegram 
"This  New  Device  Will  Save  You  the  Cost 
of  One  Singer  and   Two   Tap  Dancers!" 

HOWARD  C.  LUTTGENS,  Central 
Division  engineer,  on  Jan.  1  an- 

nounced the  appointments  of  R.  S. 
Davis  as  junior  recording  supervisor 
and  V.  D.  Mills  as  relief  control  engi- 

neer of  NBC,  Chicago.  Both  men  were 
of  the  engineering  department. 

FRANK  HIGGINS,  engineer  of 
WMBD,  Peoria,  is  the  father  of  a 
baby  girl. 

ROLAND  W.  CUDDY,  traffic  man- 
ager of  WBTM,  Danville,  Va.,  is  the 

father  of  a  boy  born  late  in  December. 

FRANCIS  THISSE,  formerly  of 
Philco  Radio  &  Television  Corp.,  has 
joined  the.  transmitter  staff  of  WSYR, 
Syracuse,  N.  Y.  He  succeeds  Paul 
Lee,  who  has  joined  one  of  the  new 
Watertown  stations  as  chief  engineer. 

JIB  BELOUNGY,  chief  engineer  of 
WBT,  Charlotte,  is  the  father  of  a 
boy  born  Jan.  5. 

PRACTICAL  EXPERIENCE 

plus CREI  PRACTICAL  RADIO 

ENGINEERING  TRAINING 
makes 

Well-Trained  Technical 
Radiomen 

The  broadcast  radioman  who 
spends  his  own  time  and  money 
for  CREI  training  to  be  a  better 
technical  man,  to  be  more  valu- 

able to  your  organization,  is  a 
man  worthy  of  your  recognition. 

In  completing  a  CREI  home  study 
course,  he  has  met  and  passed  the 
severe  standards  which  CREI  re- 

quires for  graduation.  He  has 
demonstrated  among  other  things, 
a  will  to  accomplish! 

Hundreds  of  technical  broad- 
cast radiomen  are  or  have  been 

CREI  students.  They  may  be  found 
in  more  than  350  broadcasting 
stations.  They  often  are  the  best 
men  in  your  organization.  When 
you  need  an  exceptional  man  for 
an  exceptional  job — SELECT  A 
CREI  GRADUATE! 

Further  details  on  request.  New 
catalog   also  available 

CAPITOL  RADIO 

ENGINEERING  INSTITUTE 
Dept.  B-l,  3224-l6tii  St.,  N.W.     Wash.,  D.  C. 

A  NEW  15,000  cycle  high  fidelity 
audio  transmission  line  is  now  in  use 
between  the  WBBM-CBS  studios  in 
the  Wrigley  building  and  the  station 
transmitter  near  Glenview,  111.  First  in 
the  Midwest  and  one  of  the  few  such 
lines  installed  by  AT&T  in  the  entire 
United  States,  the  new  audio  trans- mission line  furnishes  a  constant  band 
10,000  cycles  wide  for  transmission  of 
local  WBBM  programs  and  Columbia 
network  shows  originating  in  the  Chi- 

cago studios,  according  to  Frank  Falk- 
nor,  CBS  Central  Division  operations 
engineer  and  chief  engineer  of  WBBM. 
Improved  quality  by  a  decrease  of  line 
noise  is  expected  to  be  the  chief  result 
of  the  new  22-mile  cable. 

GRAYBAR  ELECTRIC  Co.  has  op- 
ened a  new  branch  office  in  Des 

Moines.  This  brings  the  national  to- 
tal of  Graybar  Houses  to  86.  J.  P. 

Lawton  has  been  named  manager  of 
the  Des  Moines  branch,  with  L.  B. 
Williamson  as  service  supervisor. 

UNIVERSAL  MICROPHONE  Co., 
Ingiewood,  Cal.,  is  discontinuing  the 
majority  of  its  type  and  models  of 
recording  machines,  according  to  Jan. 
10  announcement.  Production  of  re- 

corders in  1941  will  be  confined  en- 
tirely to  one  model.  Firm  will  also 

concentrate  on  the  sale  of  recording 
chassis  in  quantities  to  manufacturers 
and  jobbers. 

CHARLES  W.  BURTIS,  chief  en- 
gineer of  WPBN,  Philadelphia,  after 

shopping  around  for  several  months, 
purchased  a  5  kw.  transmitter  from 
Westinghouse.  The  new  transmitter 
will  be  ready  for  operation  about  the 
middle  of  February  at  the  present 
transmitter  site.  WPEN  will  operate 
5.000  watts  fulltime,  using  directional 
after  local  sunset  on  the  920  channeL 
S.  J.  BAYNE  Jr.  of  Birmingham  has 
joined  the  engineering  staff  of  WBT, 
Charlotte. 

KMA  Renewal  Is  Cited 

For  Alleged  Stock  Sale 
CANCELLING  a  hearing  scheduled 
in  connection  with  the  corporate 
structure  of  WWL,  New  Orleans, 
the  FCC  Jan.  8  granted  the  50,000- 
watt  station  a  regular  renewal  of 
license.  The  station  was  one  of  a 
number  cited  by  the  FCC  several 
months  ago  in  connection  with  pur- 

ported management  contracts,  since 
it  was  licensed  to  Loyola  University 
but  operated  by  WWL  Develop- ment Co.  With  the  clearing  up  of 

data  regarding  the  station's  opera- 
tion, the  FCC  granted  the  station's petition  for  reconsideration  and 

rescinded  its  hearing  order.  Similar 
hearings  ordered  for  four  Westing- 
house  stations  and  for  WGY  in 
Schenectady  also  had  been  cancelled 
after  citation. 

WWL  Gets  Renewal 

BECAUSE  of  purported  failure  to 
disclose  facts  involving  transfer  of 
a  portion  of  its  stock,  KMA,  Shen- 

andoah, la.,  operated  by  the  May 
Seed  &  Nursery  Co.,  on  Jan.  8 
was  cited  by  the  FCC  for  hearing. 
The  station's  renewal  of  license 
was  designated  for  hearing  —  an 
unusual  action  in  recent  FCC  pro- 

cedure. According  to  Commission 
records,  KMA  is  alleged  to  have 
made  a  contract  under  which  25% 
of  its  stock  would  have  been  trans- 

ferred to  the  Central  Broadcasting 
Co.,  which  operates  WHO,  Des 
Moines.  Other  allegations  in  con- 

nection with  contractual  matters 
also  are  made. 
KMA  operates  on  930  kc.  with 

5,000  watts  local  sunset  and  1,000 
watts  night.  It  is  an  NBC  Blue 
and  MBS  outlet. 

BLILEY  ELECTRIC  COMPANY 

UNION  STATION  BUILDING  ERIE,  PA. 
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Public  Not  Aware  of  Music  Imbroglio 

Many  Comments  Given 
To  Stations  Prove 

Favorable 

IF  MR.  and  Mrs.  John  Q.  Radio- 
fan  are  conscious  of  the  fact  that 
their  radios  are  no  longer  playing 
ASCAP  music,  they  have  as  yet 
given  no  indication  of  the  fact, 
either  by  protesting  to  their  radio 
stations  or  by  "boycotting"  radio in  favor  of  some  other  form  of 
entei-tainment. 

Polled  Jan.  4  by  telegraph,  125 
stations  reported  to  the  NAB  they 
had  received  a  combined  total  of 
113  phone  calls  and  34  letters  and 
postcards  concerning  the  music 
situation.  A  nationwide  survey  of 
listening  to  musical  programs  on 
Jan.  2,  3  and  4,  conducted  by  C.  E. 
Hooper  Inc.,  revealed  the  interest- 

ing fact  that  the  total  audience  to 
these  programs  was  almost  5% 
larger  than  that  which  heard  the 
some  programs  during  the  first 
week  of  December. 

What  Row? 

A  telephone  survey  of  listener 
reaction  in  New  York  City,  con- 

ducted New  Year's  Day  by  the 
New  York  Times,  was  reported  the 
following  morning  under  the  head- 

line, "Music  Row  is  News  to  Lis- 
teners," while  the  news  story  it- 

self began,  "A  majority  of  radio 
listeners  in  the  metropolitan  area 
noticed  little  difference  offered  over 
the  air  yesterday,  the  first  day  that 
three-quarters  of  the  country's  sta- 

tions did  without  the  catalog  of 
ASCAP,  according  to  the  results 
of  an  informal  poll."  A  similar  poll 
made  by  the  New  York  World- 
Telegram  Jan.  2  produced  this 
headline:  "New  Year  Daze  Leaves 
Public  Hardly  Aware  of  Music 
War."  On  Jan.  3  the  New  York 
Journal  and  American  also  polled 
listeners,  heading  its  report:  "Lis- 

teners Cool  to  Tune  Tangle."  The 
lead  of  this  paper's  story  was: 
"ASCAP  and  the  radio  chains  may 
be  waging  a  bitter  struggle  over 
music  control,  but  most  New  York- 

ers aren't  too  deeply  concerned — • 
or  really  don't  care  one  way  or 
the  other." 

Only  ASCAP  has  discovered  any 
resentment  on  the  part  of  the  lis- 

tening public.  John  G.  Paine,  gen- 
eral manager  of  the  Society,  stated 

Jan.  7  that  about  1,800  letters  had 
been  received  at  ASCAP  headquar- 

ters. A  large  part  of  these,  he  said, 
were  from  youngsters  who  were 
complaining  bitterly  about  the 
change  in  the  offerings  of  their 
favorite  swing  bands.  Many  of  the 
letters,  he  added,  asked  why 
ASCAP  wouldn't  let  the  bands  use 
its  music,  "showing,"  he  said,  "how 
little  the  writers  of  the  letters  un- 

derstand the  true  facts  of  the  case." 

Hooper  Poll 

The  Hooper  poll,  comprising 
telephone  calls  to  more  than  30,000 
homes  picked  at  random  in  31 
cities  in  all  sections  of  the  coun- 

try, covered  the  following  musical 
programs:    Fred   Waring,  Lanny 

Ross,  Bob  Crosby,  Pot  o'  Gold, Fame  &  Fortune,  Major  Bowes, 
Glenn  Miller,  Alex  Templeton, 
Cities  Service  Concert,  National 
Bam  Dance,  Johnny  Presents, 
Waltz  Time,  Wayne  King,  Satur- 

day Night  Serenade  and  Hit  Pa- 
rade. It  also  covered  the  following 

musical-variety  broadcasts:  Coffee 
Time,  Bing  Crosby,  Rudy  Vallee, 
Al  Pearce,  Kate  Smith  and  Uncle Ezra. 

The  total  audience  was  4.9% 
larger  than  that  for  the  first  week 
in  December,  providing,  according 
to  Mr.  Hooper,  a  "scientifically  ac- curate answer  to  the  contention  of 
ASCAP  officials  that  the  audience 
of  listeners  had  decreased  in  size." 
Eleven  programs  showed  much 
larger  gains  than  the  average,  the 
report  states:  Lanny  Ross,  Bob 
Crosby,  Coffee  Time,  Fame  &  For- 

tune, Bing  Crosby,  Cities  Service 
Concert,  Waltz  Time,  Wayne  King, 
Hit  Parade  and  Uncle  Ezra. 

While  the  results  of  the  Hooper 
surveys  are  usually  not  available 
for  about  10  days,  the  wide  inter- 

est in  the  public  reaction  to  non- 
ASCAP  music  led  to  a  hastening 
of  the  process  by  having  reports 
telegraphed  to  the  New  York  office 
of  the  research  firm,  where  the  of- 

fice force  went  on  an  overtime  basis 
to  compile  the  totals. 

Station  Reaction 

Discussing  the  reaction  of  the 
public,  as  shov/n  by  their  letters 
and  phone  calls  to  the  125  stations 
reporting  to  the  NAB,  Neville  Mil- 

ler, NAB  president,  stated:  "To stations  which  have  had  as  many 
as  56,000  telephone  votes  during 
one  Amateur  Hour,  this  response 
can  be  considered  negligible."  The 
26  NAB  directors,  each  represent- 

ing a  geographical  area  of  the 
country,  reported  compliments  on 
the  new  music  totaling  16  phone 
calls  and  five  letters. 

Harold  V.  Hough,  WBAP-KGKO, 
Fort  Worth,  wired:  "No  phone 
calls,  no  letters  of  protest.  Have 
had  some  favorable  reaction  from 

ASCAP  IS  FOILED 

Capital  Refuses  to  Sanction 

 Propaganda  Show  
ATTEMPTS  to  promote  an  ASCAP 
special — as  put  on  by  the  Society 
in  San  Francisco  and  Frederick, 
Md.  to  propagandize  its  side  of  the 
music  fight  with  radio  —  in  the 
Nation's  Capital  during  the  Presi- 

dent's Birthday  celebration  have failed. 

Idea  was  to  bring  in  ASCAP 
members  and  their  friends  and 
stage  a  big  show  in  Constitution 
Hall  featuring  the  society's  music. When  the  committee  arranging  the 
ceremonies  in  Washington  came  to- 

gether for  its  organization  meeting, 
the  ASCAP-backed  plan  was  pro- 

posed. According  to  Richmond 
Keech,  corporation  counsel  for  the 
District  of  Columbia  and  official 
of  the  arranging  committee,  the 
plan  was  dropped  because  of  the 
ASCAP-BMI  difficulties  and  it  was 
decided  to  stick  to  the  type  of  en- 

tertainment presented  in  previous 

years. 
older  people  glad  once  again  to 
hear  their  former  favorite  tunes." 
Frank  M.  Russell,  NBC  vice-presi- 

dent in  Washington,  reported: 
"Three  letters  highly  compliment 
music  now  being  played."  "Nothing 
but  favorable  reaction,"  stated  Don 
Searle,  KOIL,  Omaha. 

"Favorable  comment  from  every 
source  on  resumption  of  America's 
beloved  melodies,"  said  Walter  Ti- 
son,  WFLA,  Tampa.  Edwin  W. 
Craig,  WSM,  Nashville,  reported 
his  station  "happier  than  in  16 
years  of  radio."  WINN,  Louisville, 
wired  that  it  has  had  "compli- ments from  advertisers  who  until 
New  Year's  Eve  thought  ASCAP 
controlled  all  music  and  were  sur- 

prised at  the  vast  variety  and  qual- 

ity of  BMI  music." NBC  reported  that  in  the  48 
hours   after   its   change-over,  its 

New  York  office  received  25  letters 
and  four  phone  calls.  From  80  CBS 
affiliates  came  reports  of  a  total  of 
four  postcards  and  83  phone  calls 
in  the  first  48  hours  of  CBS  non- 
ASCAP  operations,  an  average  of 
just  over  one  communication  per 
station,  with  most  stations  report- 

ing no  comment  at  all.  WOR,  Mu- 
tual key  station  in  New  York,  re- 

ported 10  calls  in  the  first  day  and 
no  letters. 

Other  typical  comments  were: 

WWL,  New  Orleans— "WWL  has had  no  reaction  at  all  during  the 
first  24  hours  of  operation  without 
ASCAP  music."  WCAU,  Philadel- 

phia— "Have  had  no  unfavorable 
reaction  without  ASCAP  music." 
WJR,  Detroit— "Have  had  abso- lutely no  reaction  to  our  operation 
without  ASCAP  music."  KMOX, 
St.  Louis — "Have  not  had  a  single 
complaint  during  first  24  hours  of 

operation  without  ASCAP  music." 
WJSV,  Washington  —  "Had  only seven  calls  during  first  24  hours  of 

operation  without  ASCAP  music." 
WCCO,  Minneapolis  —  "Only  five calls.  Four  of  those  were  complaints 

about  cutting  music  during  game." 
"WBT,  Charlotte,  N.  C— "Up  to 

this  hour  received  no  'phone  calls 
or  complaints  of  any  kind  from  lis- teners. Of  course  we  have  been 
non-ASCAP  since  Dec.  1  on  a  local 
basis.  Only  change  of  today  being 
on  network  shows  and  I  doubt  very 
much  if  any  listener  noticed  any 
change  today."  KWKH,  Shreveport, 
La. — "Have  had  few  inquiries  due 
to  publicity  in  press,  but  no  com- 

plaints on  music  situation.  My  opin- 
ion—if ASCAP  hadn't  told  the  pub- 

lic they  wouldn't  know  the  differ- 
ence." WCKY,  Cincinnati— "Have 

received  two  phone  calls."  KRLD, 
Dallas — "Have  ^had  no  reaction 
whatsoever."  WHAS,  Louisville — "We  had  one  call  about  ASCAP 
music  during  the  first  24  hours  of 

operation." 

Drawn  for  Broadcasting  by  Sid  Hix 
"He  Wants  to  Audition  Tachaikow shy's  Fifth  Symphony!" 

DRIVE  TO  commvE 

FOR  MUSIC  TALENT 
WHATEVER  the  outcome  of  the 
radio-ASCAP  controversy,  the  task 
undertaken  by  BMI  in  creating 
new  opportunities  for  unknown 
composers  will  be  continued,  M.  E. 
Tompkins,  general  manager  of 
BMI,  told  the  Illinois  Federation 
of  Music  Clubs  Jan.  5.  Speaking 

at  a  meeting  in  the  Chicago  Wom- 
en's Club,  Mr.  Tompkins  said  the 

struggle  was  not  only  of  music  but 
of  power. 

Defining  this  power  as  that  which 
a  small  group  had  wielded  through 
its  control  of  music,  he  declared 
that  if  ASCAP  had  truly  repre- 

sented all  American  creators  of 
music  there  would  have  been  no 
so-called  battle  of  music.  "The  one 
thing  that  made  it  possible  to  offer 
opposition  to  ASCAP,"  he  stated, "was  the  fact  that  ASCAP  itself 
closed  its  doors  to  so  many  talented writers. 

"Radio  has  met  the  challenge  of 
ASCAP  by  creating  greater  oppor- 

tunities for  American  composers 
than  has  ever  been  known  in  the 
United  States.  This  controversy 
will  be  ended,  sooner  or  later,  one 
way  or  the  other.  The  music  writ- 

ten by  ASCAP  members  again 
will  be  made  available  to  radio  sta- 

tions, but  the  work  we  have  started 

will  go  on." 
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IT'S  A  3  BELL  PRODUCT" 

— that's  the  rating  given  products  advertised  over 

WLW  by  the  more  than  250  Dot  Stores  located 

throughout  Greater  Cincinnati,  Northern  Kentucky, 

and  in  nearby  towns  in  Ohio  and  Indiana.  The  Dot 

Food  Store  Organization,  sponsored  by 

the  Janszen  Company,  fully  appreciate 

the  value  of  radio  advertising  (having 

a  daily  program  of  their  own)  and 

accordingly  "get  behind"  those  prod- 
ucts which  are  given  this  important 

sales  stimulant. 

Sincerely, 

A.  Janszen,  Pres. 

The  Janszen  Company 

Cincinnati,  Ohio 

REPRESENTATIVES:  New  York  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NilTION'S 

ST/iTION 



HERE'S  THE 

TRANSMITTER 

RCA  MODEL  5-DX...with  Unified  Front 

5,000  Watts  under  "Fingertip"  Control ! 

"OOMEDAY,"  you  have  said  to  your- 
O  self,  probably  again  and  again  . . . 

"Someday  we're  going  to  5,000  watts! 

And  when  we  do  .  .  ." 

In  the  back  of  every  broadcaster's 
mind,  we  think,  there  has  always 

lurked  the  vision  of  a  transmitter  like 

the  RCA  5-DX  . . .  and  in  designing  it 

we've  tried  to  be  true  to  your  dream. 

We  honestly  believe  it's  the  finest 

5,000-watt  de  luxe  transmitter  you've 
ever  seen  anywhere.  For  instance: 

Notice  the  beautiful,  streamlined, 

functional  "Unified  Front"  Panel . . . 

formerly  available  only  on  custom- 
built  and  50  KW  transmitters. 

This  functional  styling  means 

easiest  accessibility.  Easiest  installa- 

tion.-Easiest  operation!  It's  especially 

suitable  for  flush  mounting;  ideal  for 

air-conditioned  stations. 

Cooler!  Quieter! 

Lower  Operating  Costs! 

Each  chassis  is  vertically  arranged  for 

natural  air-flow  convection  cooling. 

All  circuit-components  on  all  chassis 

are  easier  to  reach;  all  circuit  com- 

ponents operate  cooler.  Air-cooled 
metal-anode  tubes  are  under  forced 

draft:  no  water,  water-pumps,  or 

water-problems. 

And  far  in  advance  of  present  stand- 

ards is  the  performance  of  the  5-DX! 

Highest  fidelity;  highest  efficiency! 

Lowest  distortion;  lowest  operating 

costs!  Write  for  the  5-DX  booklet 

that  tells  the  whole  story. 

GERTIP"  CONTROL' 
for  Better  Operation! 

Put  the  transmitter  on  the  air . . .  switch 

the  tower  lights  on  and  off. . .  switch  be- 
tween studio  lines  ...  all  with  a  finger- 

flick!  Complete  audio,  monitoring  and 
power  circuits  —  the  complete  station  is 
instantly  controllable  from  the  "Finger- 

tip" console — exclusive  with  RCA. 

% 

i3» 

Use  RCA  Radio  Tubes  in  Your  Station  for  Finer  Performance 

RCA  Manufacturing  Company,  Inc.,  Camden,  N.  J,    •    A  Service  of  the  Radio  Corporation  of  America 

New  York:  1270  Sixth  Ave.     Chicago:  589  E.  Illinois  St.     Atlanta:  530  Citizens  &  Southern  Bank  Bldg.     Dallas:  Santa  Fe  BIdg.     San  Francisco:  170  Ninth  St.     Hollywood:  1016  N.  Sycamore  Ave, 
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WASHINGTON,  D.  C. 

»My  BONNIE  LIES 

OVER  THE  BORDER/" 

Even  without  supporting  data,  we  are  willing  to 

agree  that  amatory  preference,  as  we  scholars  call 

it,  laughs  at  locksmiths.  But  on  the  basis  of  con- 

clusive scientific  proof,  we  positively  declare  that 

radio  preference  very  definitely  laughs  at  state 

boundaries! 

Seriously,  H.  B.  Summers  has  just  made  a  careful 

study  in  16  counties  of  Northern  Missouri.  Talked 

to  more  than  1,000  families.  Asked  them  what 

stations  they  listen  to  regularly.  What  one  station 

they  listen  to  most,  both  day  and  night.  And  at 

what  hours. 

Now  remember,  this  survey  was  confined  to  North- 

ern Missouri — to  families  located  not  less  than  90 

air  miles  from  Des  Moines.  Yet  it  was  established 

that  WHO  is  heard  regularly  by  63.5%  (daytime) 

— listened  to  most  by  34.6%  at  night! 

The  complete  figures  on  this  survey  are  available. 

For  the  detailed  analysis,  WRITE  us — or  just  ask 

Free  &  Peters. 

WHO 

-f-  for  IOWA  PLUS !  -f- 
DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC.    .  .  .    National  Representatives 



BASIC  C.B.S.  50,000 

WATTS.  REPRESENTED 

NATIONALLY  BY 

EDW.    PETRY    &  CO. 

is  now  broadcasting 

from  the  number  1 

opportunity  marlcet  of 

the  United  States! 

The  total  U.  S.  investment  in  defense  projects  now  under  way 

here  is  around  $125,000,000  and  going  up  all  the  time.  The 

new  payrolls  are  in  excess  of  $5,000,000  per  month,  and 

it  looks  Mke  $100,000,000  will  be  added  to  our  spendable 

income  this  year.  The  Louisville  area,  already  the  largest 

industrial  community  in  the  South,  now  includes  a  $75,000,- 

000  powder  plant,  the  world's  largest;  an  $18,000,000 

Powder  bag-loading  plant;  a  $5,000,000  naval  ordnance 

plant;  the  U.  S.  Government  Depot,  now  letting  $10,000,000 

in  contracts  per  month;  a  major  Army  airport  housing  the 

28th  Air  Base;  an  important  auxiliary  military  airport  now 

building,  and  Fort  Knox,  headquarters  of  the  Mechanized 

Army  of  the  U.  S.,  now  housing  25,000  men,  with  more 

coming  all  the  time. 

LOUISVILLE 



eadership  in  Libraty  6erwo 

Hearty  Acclaim 

Given  Henry  Busse 

.  .  .  and  his  fine  orchestra,  in 
their  first  releases  for  Standard 
subscribers  this  month.  That 

familiar,  distinctive  "shuffle 
rhythm",  now  applied  to  BMI 
tunes,  sounds  better  than  ever. 

Other  top-notch  releases  for 
January  include  a  return  en- 

gagement with  Will  Hudson's 
fine  band;  the  Viennese  Con- 

cert Orchestra;  more  Earl 
Towner  concert  music — and  20 
BMI  bonus  numbers  by  Don 

Allen's  own  augmented  orches- 
tra, with  Martha  Tilton  "tilt- 
ing" the  vocals  to  a  new  enter- 

tainment high. 

Reports  continue  to  pile  up  on 
the  remarkable  sales  results 
achieved  with  Standard  Radio 

"SPOT-ADS"  for  Used  Cars, 
Clothing,  Furniture  and  Jewel- 

ry. Take  it  from  the  many  sta- 
tions who  have  added  to  their 

revenue  with  "SPOT-ADS", 
it's  worth  being  a  Standard 
subscriber  for  these  merchan- 

dising gems  alone! 

Getting  enough  transcribed 
tax-free  music  for  your  present 
program  needs  ?  100  new  tax- 
free  tunes  every  month,  added 
to  our  tax-free  basic  of  over 
2,000  selections,  is  curing — and 
preventing — hundreds  of  sta- 

tion headaches  these  days. 

Write  for  information  on  Stand- 

ard Radio's  Tax-Free  Library, 
"SPOT-ADS"  and  Standard 
Super  Sound  Effects. 

WELCOME  TO: 

WINS— New  York 
WISN— Milwaukee 
KELO— Sioux  Falls 

WTCM— Traverse  City, 
Mich. 

WORK— York,  Pa. 
WEBR— Buffalo 

Now  — 281 
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- 

Bear  „„,,or"  ' 

^  sincer
ely ' 

PROOF  OF  LEADERSHIP IN  OUR  DAILY  MAIL 

THEY  SPEAK  for  themselves,  these  letters  from  Standard  subscribers;  speak  eloquently  of 
the  superior  showmanship,  technical  excellence  and  salability  of  the  Standard  Radio  Library 

Service.  Individually,  they  give  proof  of  Standard  Radio's  leadership  in  every  aspect  of  Library 
Service;  collectively,  they  indicate  why  more  and  more  radio  stations  each  week  answer  "Yes" 
to  the  significant  question: 

"Are  Your  Transcriptions  up  to  Standard?" 

Simda/id Radix) 

HOLLYWOOD 
CHICAGO 

Published  every  Monday,  B3rd  issue  (Year  Book  Nvunber)  published  in  February  by  BROADCASTING  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
roeond  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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upon  a  time  t
here 

were  4  surveys^ 

Midwest  Station  Survey:  Top-flight  agency  radio  executives 

were  asked  in  which  of  seven  specified  advertising  trade  publica- 

tions "our  advertisements  would  most  likely  be  seen  by  you". 

Broadcasting  topped  the  list.* 

Transcription  Firm  Survey:  1,000  national  advertisers  and 

agency  executives  were  picked  at  random  from  McKittrick's. 
Broadcasting  received  nearly  as  many  votes  as  choices  two,  three, 

four,  five  and  six  combined.* 

Station  Representative  Survey:  In  a  survey  of  advertising 
agency  executives  undertaken  by  this  station  representative  to 

determine  which  of  three  magazines  carrying  its  ads  was  best 

read,  Broadcasting  was  the  dominant  first.* 

West  Coast  Station  Survey:  Agency  executives  the  country 

over  were  asked  which  of  twelve  leading  advertising  trade  publica- 

tions were  the  best  bets  for  station  promotion.  Broadcasting 

was  voted  No.  1  must  medium.* 

These  surveys^were  quite  recent,  in  fact.  And  the  amazing  thin^ 

about  them  was  their  total  agreement.  In  one  voice  they  shouted .  .  . 

BROAaCl^STING  ...TOPS  with  TIME  BUYERS! 

The  Weekly/ Newsmagazine  of  Radio 

^roadcast  Advertising* 
*  Names  cheerfully  furnished. 
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DID  SOMEONE  ASK 

ABOUT  BUFFALO? 

In  case  you  haven't  recently  sat  down  and 
studied  your  data  on  Buffalo,  you  may  have 

forgotten  some  rather  amazing  facts. 

Fourteenth  in  population,  Buffalo  is  eighth 
in  total  industry.  With  820,573  people  in  its 

metropolitan  area,  its  workers  earn  the  same 

number  of  dollars  annually  as  1,247,000 

average  Americans.  Buffalo  people  spend 

$1.48  for  every  $1.00  spent  by  the  U.  S. 

average — own  20%  more  automobiles  per 
capita,  for  instance.  And  99%  of  the  homes 

in  Buffalo  are  radio-equipped! 

WGR-WKBW  are  the  radio  stations  in  Buf- 

falo. They  carry  more  news  and  comment 

(and  more  local  talent)  than  all  other  Buf- 
falo stations  combined  .  .  .  carry  8  out  of 

Buffalo's  10  major  department  stores  .  .  . 
carry  the  oldest  continuously  -  sponsored 
sports  review  program  in  the  nation.  With 

WGR  coverage  embracing  331,400  radio 
homes — with  WKBW  now  in  construction 

for  50,000  watts — one  or  the  other  is  bound 

to  fit  your  needs  for  really  reaching  the  pros- 
perous Buffalo  market.  May  we  prove  it? 

WGR-WKBW...  BUFFALO 

At. 

mm 

\A\/: 

Exclusive  National  Representatives: 

WGR-WKBW  ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 

WTCN  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA  _ 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

...IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST.. 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...PACIFIC  COAST... 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW  .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 

I' 

I 

FREE  &  PETERS,  inc 

Pioneer  Radio  Station  Representatives Since  May,  1932 

C  H I CAG  O :  J  So  /V.  Michigan 
Franklin  6373 NEW  YORK:  247  Park  Ave.     DETROIT:  Ntw  Center  Bldg.     SAN  FRANCISCO:  iii  Suiter      LOS  ANGELES:  650  S.  Grand     ATLANTA :  322  Palmer  Bldg. 

Plaza  5-4131  Trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667 
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BMI  Accord  With  Government  Imminent 

Consent  Decree  Drafted,  BMI  Board  Will  Consider  Its 

Provision  Jan.  21;  Clearance  at  Source  Included 

By  SOL  TAISHOFF 

AMICABLE  settlement  of  the  Government's  dispute  with  the 
broadcasting  industry  over  the  ASCAP-BMI  music  warfare  is 
expected  in  a  few  days.  A  consent  decree,  embodying  princi- 

ples satisfactory  both  to  the  Department  of  Justice  and  to 
Broadcast  Music  Inc.,  has  been  drafted  and  will  go  before  the 
BMI  board  for  approval  Jan. 
21  at  a  special  meeting  which 
will  be  held  in  New  York. 

While  past  conversations 
have  been  marked  by  compli- 

cations, it  now  is  felt  an  agree- 
ment is  virtually  assured.  The 

consent  decree,  of  a  conditional  na- 
ture, will  assure  continued  opera- 

tion of  BMI  as  a  permanent  entity 
in  the  music  field.  This  step  would 
remove  the  final  obstacle  in  the 

path  of  the  industry's  effort  to  in- 
ject free  competition  into  Tin  Pan 

Alley. 

No  Sign  of  Revolt 

While  the  task  of  operating  with- 
out ASCAP  music  admittedly  has 

not  been  an  easy  one  since  the  in- 
dustry contracts  with  ASCAP  ex- 

pired Dec.  31,  nothing  approaching 
the  dire  developments  predicted  by 

.  ASCAP  has  occurred.  Far  from  a 
!  revolt,  the   preponderant  listener 
I  reaction  has  been  in  favor  of  radio. 
Broadcasters    believe    the  battle 

;  against  ASCAP  already  has  been 
I  won  and  that  with  negotiation  of 
:  the  consent  decree,  removing  the 
i  last  vestige  of  doubt  as  to  the  legal 
status  of  BMI,  ASCAP's  arbitrary 

'  reign  will  end  and  that  its  future 
status  in  music  will  be  only  as  the 
vendor  of  its  catalogs  on  a  "pay- 
as  you-use"  basis  for  all  public  per- 

1  formance  for  profit. 
Following  protracted  conversa- 

tions during  the  last  fortnight,  the 
most  serious  of  the  conflicts  exist- 

ing between  the  Anti-Trust  Division 
of  the  Department  of  Justice  and 
the  broadcasting  groups  were  rec- 

onciled and  it  is  now  tacitly 
agreed  that  a  stipulated  settlement 
will  be  worked  out. 

The  conditional  decree,  it  is  ex- 
ipected,  will  provide  for  clearance 
:at  the  source  by  the  networks  or 
originating  stations  within  a  year. 
The  Department  first  insisted  upon 
immediate  clearance  at  the  source, 
but  finally  saw  merit  in  the  sug- 

gestion that  a  year  of  grace  be 
allowed  to  permit  networks  to  ad- 

just affiliation  contracts  and  set  up 
procedure  with  minimum  hardship. 

It  is  assumed  the  decree,  being 
of  a  conditional  nature,  will  assure 
continued  operation  of  BMI  as  now 
established  until  ASCAP  reforms 
its  operations  on  a  similar  basis  or 
until,  as  a  result  of  litigation  con- 

templated by  the  Department 
against  ASCAP,  it  forcibly  is  re- 

quired to  mend  its  ways. 

Conferences  Held 

Victor  0.  Waters,  Special  As- 
sistant to  the  Attorney  General  in 

charge  of  the  copyright  case,  con- 

ferred virtually  all  last  week  with 
BMI  representatives.  The  latter  in- 

cluded Godfrey  Goldmark,  BMI 
special  attorney;  Sydney  M.  Kaye, 
BMI  executive  vice-president  and 
general  counsel,  and  Neville  Miller, 
NAB-BMI  pi-esident  and  an  attor- 

ney in  his  own  right.  Attorneys 
representing  NBC,  CBS  and  MBS 
also  sat  in  the  conferences  and  par- 

ticipated in  discussions  relative  to 
the  proposed  consent  decree  draft. 

Whereas  the  Government  in  its 
original  announcement  last  month 
said  it  planned  to  bring  criminal 
action  against  BMI,  NBC,  CBS  and 
the  NAB,  as  well  as  separate  ac- 

tion against  ASCAP,  the  decree 
under  discussion  would  apply  only 
to  BMI.  That  is  on  the  theory  that 
adequate  relief  would  be  obtained 
by  requiring  BMI  to  conform  to 
stipulations  where  the  Government 
claims  violation  of  the  anti-trust 
laws.  The  Government  alleged  in  ef- 

19th  Annual  NAB  Convention 

Set  for  May  12  at  St.  Louis 

THE  19th  annual  convention  of  the 
NAB  will  be  held  May  12-15  at  the 
New  Jefferson  Hotel,  St.  Louis. 

Final  arrangements  for  the  con- 
vention have  been  completed  by  a 

special  committee  designated  last 
December  by  NAB  President  Ne- 

ville Miller,  with  approval  of  the 
board  of  directors.  St.  Louis  was 
selected  over  the  competitive  invi- 

tations of  some  60  cities  and  re- 
sorts. 

It  was  decided  to  hold  the  con- 
vention in  a  central  location  be- 

cause the  1940  sessions  were  held 
in  San  Francisco  and  those  in  1939 
in  Atlantic  City.  Whereas  previous 
conventions  usually  have  been  held 
in  mid-summer,  it  was  decided  to 
schedule  the  meetings  earlier  this 
year  to  avoid  conflicts  with  vaca- tions. 

Convention  Problems 

Because  of  numerous  urgent  in- 
dustry problems,  with  copyright 

the  paramount  issue,  it  is  expected 
the  St.  Louis  convention  will  be 

well  attended.  Broadcasting's  part 
in  the  national  defense  picture  and 
the  trend  toward  more  rigid  regu- 

lation of  business  aspects  of  the 

industry  also  will  occupy  impor- 
tant places  on  the  agenda. 

Selection  of  St.  Louis  was  decid- 
ed upon  after  completion  of  a  sur- 

vey by  a  special  convention  com- mittee comprising  Howard  Lane, 
McClatchy  stations,  Sacramento; 
Clifford  M.  Chafey,  WEEU,  Read- 

ing; Frank  M.  Russell,  NBC  Wash- 
ington vice-president.  C.  E.  Arney 

Jr.,  NAB  assistant  to  the  president, 
was  secretary  of  the  committee  and 
completed  the  housing  arrange- ments. 

Unlike  previous  conventions,  the 
St.  Louis  sessions  will  open  on 
Monday,  May  12,  rather  than  on 
Sunday.  Registration,  the  NAB  golf 
tournament  for  the  Broadcasting 

trophy,  pre-convention  committee 
meetings  and  other  preliminary 
sessions  will  be  held  that  day.  Busi- 

ness sessions  will  begin  Tuesday 
and  run  through  Wednesday  and 
Thursday.  The  banquet,  it  is  ten- 

tatively planned,  will  be  held 
Thursday  night. 

All  of  the  St.  Louis  broadcast 
stations  are  sponsoring  the  conven- 

tion and  launched  a  vigorous  cam- 
paign for  it.  Merle  Jones,  general 

{Continued  on  page  Jt8) 

feet  that,  BMI  in  league  with  the 
networks,  proposed  to  boycott 
ASCAP  music  and  that  because 
BMI  operates  on  a  blanket  license 
basis,  fashioned  on  the  ASCAP  pat- 

tern, it  did  not  meet  the  require- 
ments of  the  anti-trust  stautes. 

Any  decree  worked  out  with  BMI 
would  automatically  be  available  to 
ASCAP,  since  the  Government 
feels  it  cannot  place  itself  in  the 
position  of  giving  one  enterprise  an 
advantage  over  the  other.  ASCAP 
has  not  indicated  any  intention  of 
seeking  a  decree,  following  the  rup- 

ture of  its  conversations  with  the 
Department  several  weeks  ago 
when  the  ASCAP  board  threw  out 

such  a  proposal  after  ASCAP  at- 
torneys had  agreed  to  it. 

Litigation  Hangs  Heavy 

Once  the  conditional  decree  is 
signed  with  BMI,  the  Department 
immediately  proposes  to  file  crim- 

inal informations  against  ASCAP 
in  Milwaukee.  It  is  logically  as- 

sumed, however,  that  if  ASCAP  im- 
mediately makes  overtures  to  the 

Department,  proposing  to  put  its 
house  in  order,  then  the  criminal 
litigation  would  be  held  in  abey- 
ance. 

If  the  conditional  decree  becomes 
effective,  BMI  will  be  required  to 
alter  its  operating  base  by  chang- 

ing the  provisions  under  which 
member  stations  pay  a  percentage 
of  their  receipts  for  the  right  to 
perform  BMI  music.  This  provision 
is  subject  to  change  under  a  rider 
to  the  ASCAP  license  agreement, 
which  was  adopted  after  complaint 
had  been  levelled  against  the 
ASCAP  formula  in  assessing  royal- 

ties. The  current  arrangement  is 
that  stations  pay  to  BMI  as  a  li- 

cense fee  one-half  of  the  royalties 
paid  ASCAP  during  1937. 

White  Interested 

Senator  Wallace  H.  White  Jr., 
who  announced  Jan.  10  that  he 

planned  to  enter  the  ASCAP-BMI 
controversy  unless  steps  are  taken 
to  end  the  turmoil,  declared  Jan.  17 
he  had  been  advised  of  the  current 
conversations  and  would  withhold 
action  for  a  reasonable  time.  He 
said  he  felt  the  situation  should  not 
be  permitted  to  go  on  indefinitely 
at  the  expense  of  the  public. 

With  the  provision  for  clearance 
at  the  source  within  a  year,  it  is 
presumed  the  networks  will  im- 

mediately undertake  conversations 
with  their  affiliated  stations  for  an 

{Continued  on  page  53) 
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AFM's  Licenses 

For  Disc  Firms 

Cut  to  Half-Year 

As  Experiment  Says  Petrillo; 
AFRA  to  Redraft  Pact 

ASSURED  by  the  American  Fed- 
eration of  Radio  Artists  that  its 

first  major  move  in  1941  will  be  the 
drafting  and  delivery  of  a  code 
covering  the  employment  of  actors, 
announcers,  singers  and  sound  ef- 

fects men  on  transcribed  programs, 
the  transcription  manufacturers 
are  also  vv^ondering  if  this  year  also 
will  produce  new  demands  from 
the  American  Federation  of  Musi- 

cians regarding  the  employment  of 
its  members  by  the  transcription 
industry. 

Applications  for  new  AFM  li- 
censes covering  the  full  year  of 

1941  were  sent  as  usual  to  the 
musicians'  union,  which  responded 
by  issuing  licenses  dated  to  ex- 

pire June  30,  1941,  cutting  the 
normal  licensing  period  in  half. 

Questioned  by  Broadcasting, 
James  C.  Petrillo,  national  presi- 

dent of  the  AFM,  said:  "There's 
no  special  reason.  We  just  decided 
to  try  it  out  and  see  how  it  works. 
If  it  doesn't  work  we'll  go  back  to 
the  longer  license  period."  The 
union  is  not  planning  any  action 
on  the  transcription  situation,  he 
said. 
Asked  about  the  mid-winter 

meeting  of  the  AFM  executive 
board  opening  Jan.  21  in  Miami, 
he  said  no  plans  involving  radio 
have  been  scheduled  for  discussion, 
but  added  that  "you  never  can  tell 
what  a  convention  will  do". 

Negotiations  between  the  tran- 
scription manufacturers  and  AFRA 

were  begun  last  year  and  contin- 
ued over  the  summer,  but  were 

broken  off  in  the  fall  when  the  tal- 
ent union  negotiated  its  new  con- 

tracts with  the  networks  and  agen- 
cies covering  employment  of  AFRA 

members  on  all  network  programs, 
both  commercial  and  sustaining. 
Since  that  time  AFRA  has  also 
issued  a  code  for  talent  agents,  de- 

tails of  which  have  occupied  the 
union's  officials  to  the  present  time. 

May  Not  Confer 
Now,  it  was  stated  at  AFRA 

headquarters,  AFRA  is  again  ready 
to  proceed  with  its  transcription 
code,  and  will  start  immediately 
redrafting  its  original  document  in 
the  light  of  last  year's  conferences. 
When  this  new  draft  is  completed 
the  union  hopes  to  complete  nego- 

tiations and  establish  its  code  with 
a  minimum  of  delay.  It  is  quite 
possible,  it  was  stated,  that  with 
all  the  major  differences  thorough- 

ly debated  in  last  year's  confer- 
ences and  with  union  officials  pos- 

sessing a  clear  idea  of  the  position 
of  the  manufacturers'  side  of  the 
picture,  there  will  be  no  need  for 
further  negotiations  and  the  un- 

ion will  simply  issue  its  code  for 
acceptance  by  the  transcribers,  or- 

dering AFRA  members  not  to  work 
for  any  transcription  company 
which  has  not  accepted  the  code  by 
a  specified  date. 

This  point  has  not  yet  been  defi- 
nitely determined,  however,  and  if 

AFRA  feels  that  further  negotia- 
tions will  help  to  produce  a  speedi- 

er and  more  satisfactory  solution 
to  the  problem,  it  will  ask  for 
further  meetings  with  the  manu- 

facturers' committee,  it  was  de- clared. 

COINCIDENT  with  the 
 birth of  commercial  radio  in  the 

1920's  and  its  subsequent 

growth  to  today's  colossal 
proportions  runs  the  story  of  the 
birth  and  development  of  Adam 
Hats,  retail  hat  company  with  the 
"one-price"  policy. 

Promotion  and  publicity-minded 
Elias  Lustig,  president  of  the  com- 

pany, has  used  radio  ever  since 
1928  when  the  first  Adam  Hat 
store  was  founded  on  the  site  of 
the  present  Chrysler  Bldg.,  New 
York.  With  Mr.  Lustig  as  the  driv- 

ing force  behind  the  organization, 
Adam  Hats  started  its  radio  drive 
using  sports  programs  of  various 
types — with  emphasis  on  sports, 
whether  boxing  or  otherwise. 

Proof  in  the  Record 
Proof  of  the  story  is  in  the  record 

- — 12  stores  in  1931-32  and  over 
2,000  stores  and  authorized  dealers 
in  1941.  With  Mr.  Lustig  as  the 
inspiration,  Leon  S.  Goldberg,  ad- 

vertising and  publicity  director  of 
Adam  Hats,  has  carried  on.  Local 
New  York  stations  were  used  up 
until  1937.  Then  came  the  contract 
with  NBC-Blue  for  sponsorship  of 
all  boxing  bouts  for  that  season. 

With  that  date,  Nov.  26,  1937, 
Adam  Hats  turned  into  a  business 
that  grew  by  leaps  and  bounds — - 
in  90  days  200  dealers  had  been 
signed  and  sales  were  up  200%. 

Sales  spurted  immediately  and, 
according  to  Mr.  Goldberg,  con- 

tinued to  climb  with  sales  increases 
of  from  50%  to  100%  during  the 
week  following  the  initial  broad- 

cast. Inquiries  poured  in  from  pros- 
pective distributors  and  the  com- 

pany decided  then  and  there  to  con- 
tinue its  policy  of  sports  broad- 
casts, which  Mr.  Goldberg  calls 

"the  prime  media  to  reach  the  pub- 
lic— if  used  propei'ly". 

They  Like  BMI 
REFUTING  the  "dire  pre- 

dictions" made  by  ASCAP  as 
to  what  would  happen  to  ra- 

dio audiences  after  Jan.  1, 
Victor  M.  Ratner,  director  of 
sales  promotion  of  CBS,  re- 

ports that  the  January 
Hooper  survey  shows  all  CBS 
non-musical  programs  to  have 
audiences  2.2%  larger  in 
January  than  in  December, 
while  all  CBS  musical  pro- 

grams jumped  5.6%,  despite 
the  total  absence  of  ASCAP 
music.  Mr.  Ratner  also  cites 
his  own  one-man  survey  made 
in  a  taxi-cab  whose  driver 
cheerfully  whistled  one  tune 
and  then  another — both  BMI 
songs.  "It  seems  to  me,"  Mr. 
Ratner  concludes,  "that  the 
tunes  whistled  by  taxi-drivers 
are  songs  the  nation  is  whis- 

tling and  humming,  too." 

Using  Sam  Taub  originally  as 
sports  announcer  on  local  New 
York  stations  and  since  1937  as  top 
announcer  for  all  major  sports 
events  on  the  NBC  network,  the 
company  has  gradually  expanded 
its  business  throughout  the  United 
States.  Lately  has  come  the  influx 
of  a   South  American  branch  of 

LEON  S.  GOLDBERG 
Driving  Force  of  Adam  Hats 

the  business,  originally  a  good-will 
gesture  with  broadcast  of  the  Louis- 
Godoy  fight  in  Central  and  South 
America  through  shortwave. 

Curb  on  Commercials 

Today  Sam  Taub  and  Bill  Stern, 
NBC  announcers,  restrict  their 
commercials  by  orders  from  Adam 
Hats.  If  the  fight  is  tense,  if  the 
situation  is  one  which  calls  for  in- 

stant action,  commercials  are  cut 
to  the  minimum.  Even  so  Adam 
Hats  seems  to  stand  out  with  the 
record  as  sponsor  of  the  event,  and 
in  some  cases,  even  though  the 

company  hasn't  sponsored  the  bout 
it  gets  the  credit,  so  firmly  are  its 
commercials  during  sports  events 
established  in  an  ever-growing 
radio-minded  public. 

Responsible  for  Adam  Hats'  radio success  are  such  men  as  Mr.  Gold- 
berg; the  original  founder  of  the 

business,  Mr.  Lustig,  and  finally 
Joseph  Glicksman,  president  of  the 
Glicksman  Agency,  New  York, 
which  handles  the  account. 

Although  unable  to  break  down 
the  radio  appropriation  of  the  ac- count into  such  classifications  as 
talent,  time  or  particular  network 
costs,  Mr.  Goldberg  says  the  com- 

pany spends  hundreds  of  thousands 
of  dollars  yearly  on  its  sports  pro- 

grams for  the  promotion  of  Adam Hats. 

"It  pays,"  he  says,  "and  we  know 
we  are  using  the  proper  medium 
to  reach  the  male  population  wish- 

ing a  hat  at  one  price,  and  at  the 
same  time  wanting  a  sports  event 
like  Joe  Louis'  latest  fight  with 
full  details  without  constant  in- 

terruption of  commercials  for  this 

and  that — anyway,  it's  Adam  Hat." 

New  Tampa  Outlet 

Awaiting  License 
Tison  to  Head  Tampa  Tribune 
Station  Replacing  WFLA 
THE  NEW  WKGA,  Tampa,  which 
the  FCC  last  August  authorized 
the  Tampa  Tribune  to  construct, 
using  5,000  watts  day  and  1,000 
night  on  940  kc,  is  completely  built 
and  ready  to  go  on  the  air  as  soon 
as  the  FCC  issues  a  license  cover- 

ing construction  permit.  This  was 
disclosed  Jan.  9  coincident  with 

an  application  by  the  Tampa  Tri- 
bune to  purchase  WLAK,  Lake- 
land, Fla.,  nearby  local  operating 

with  250  watts  on  1310  kc. 
The  call  letters  WKGA  may  be 

changed  to  WFLA  if  the  Commis- 
sion grants  another  request,  leav- 

ing to  WSUN,  St.  Petersburg,  full- 
time  5,000-watt  operation  on  620 
kc.  In  making  the  grant  of  the 
proposed  WKGA  last  summer,  the 
Commission  made  it  conditional 
upon  the  Tribune  divesting  itself 
of  all  interest  in  WFLA,  with 
which  WSUN  shares  time.  There- 

upon the  Tribune  sold  out  its 
WFLA  plant  and  equities  to 
WSUN,  owned  by  the  City  of  St. 
Petersburg,  for  $125,000. 

Tison  Holdings  Bought 

The  Tribune,  which  owned  55% 
of  WFLA,  also  bought  out  the 
holdings  of  Walter  Tison,  WFLA 
manager,  who  owned  the  other  45%. 
Mr.  Tison  has  no  stock  in  the  new 
WKGA  but  will  be  its  manager. 
The  station  is  RCA-equipped 
throughout  with  two  210-foot  Blaw- Knox  towers. 
The  Tribune  also  proposes  to 

purchase  WLAK  for  a  total  con- 
sideration of  $12,500  from  J.  P. 

Merchant,  63%  stockholder;  D.  J. 
Carey,  25%;  Melvin  A.  Meyer, 
10%.  Mr.  Tison  until  recently  was 
associated  with  the  owners  in  the 
operation  of  WLAK,  linking  it  with 
WFLA  for  program  service  and 
otherwise  assisting  in  its  opera- 

tion. He  would  have  no  ownership 
interest  in  WLAK,  however,  if  the 
Tribune  is  authorized  to  purchase 
the  station. 

National  Oil  on  23 
NATIONAL  REFINING  Co., 
Cleveland,  will  start  on  Jan.  31 
one  -  minute  spot  announcements 
six  days  a  week  on  23  stations. 
Products  advertised  are  White  Rose 

gasoline  and  Enarco  motor  oil.  Ac- cording to  Sherman  K.  Ellis,  New 
York,  agency  handling  the  account, 
the  stations  have  not  yet  been  se- 
lected. 

Gruen  Dealer  Discs 

GRUEN  WATCH  Co.,  Cincinnati,! 

as  a  part  of  a  national  promotional ' campaign,  has  prepared  a  series 
of  five-minute  and  quarter-hour: 
transcribed  musical  and  dramatic , 
programs  for  placement  by  local, 
dealers.  Norman  M.  Schwartz  Ra- 

dio Productions,  New  York,  pro- 
duced the  discs. 

Valspar  Plans  Campaign 
VALENTINE  &  Co.,  New  York 
(Valspar  paint  products),  is  con- 

templating a  campaign  of  tran- scribed spot  announcements  on  a 
number  of  unannounced  stations  to 
be  run  during  the  spring  house- 
cleaning  season.  McCann-Erickson, New  York,  is  the  agency. 
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Treaty  Countries  Ironing  Out  Conflicts 

Token  Transfer  of 

Frequencies  on 
March  29 

EVEN  IF  IT  becomes  impos- 
sible to  effect  a  complete  con- 

tinental reallocation  of  stand- 
ard broadcast  facilities  under 

the  Havana  Treaty  on  March 
29,  because  of  equipment  in- 

stallation delays,  there  will  be 

a  "token"  reallocation  on  that 
date,  under  which  those  sta- 

tions prepared  to  shift  to  their 
new  facilities  will  make  the 
changes. 

This  much  appeared  certain 
after  representatives  of  the 
North  American  nations  met 
Jan.  14-17  at  an  informal  technical 
conference  called  by  the  State  De- 

partment, at  which  harmony  was 
the  keynote.  The  conferences  are 
expected  to  continue  through  the 
week  of  Jan.  20. 

Thus  far,  it  is  understood,  no 
serious  allocation  conflicts  have  de- 

veloped. Delegations  representig 
Canada,  Mexico,  Cuba,  Haiti  and 
the  Dominican  Republic  are  in 
Washington  for  the  sessions,  de- 

signed only  to  adjust  allocations 
conflicts  among  these  nations  under 
terms  of  the  North  American  Re- 

gional Broadcasting  Agreement  ne- 
gotiated in  Havana  Dec.  13,  1937. 

There  appears  to  be  no  disposi- 
tion to  deviate  from  the  March  29 

switchover  date,  even  if  it  becomes 
inexpedient  to  make  the  entire  con- 

tinental shift  as  contemplated  with- 
in the  treaty  terms.  Because  of  na- 

tional defense  activities,  it  was 
pointed  out,  some  stations  may  ex- 

perience difficulty  in  procuring  nec- 
essary equipment  and  in  complet- 

ing the  construction  required  for 
directional  antennas  and  other  in- 

stallations in  time  for  the  switch- 
over. In  such  instances,  it  is  likely 

the  FCC  and  the  radio  administra- 
tions of  the  other  signatory  nations 

will  authorize  temporary  operation 
with  reduced  power  to  avert  undue 
interference. 

Craven  Presides 

Following  opening  formalities 
Jan.  14  at  the  State  Department, 
at  which  the  delegations  from  the 
neighboring  countries  were  wel- 

comed by  Assistant  Secretary  of 
State  Breckenridge  Long  and 
Thomas  Burke,  chief  of  the  Divi- 

sion of  International  Communica- 
tions, the  technical  experts  of  Can- 

ada, Mexico  and  the  United  States 
began  consideration  of  allocation 
conflicts  under  the  chairmanship  of 
Commissioner  T.  A.  M.  Craven. 
The  Cuban  delegation  did  not  ar- 

rive until  Jan.  16,  but  immediately 
plunged  into  discussion  on  revision 
of  its  list  in  order  to  conform  with 
the  Treaty  allocations. 

Commissioner  Craven's  technical 
committee   is   expected   to  report 

back  to  the  full  conference,  in 
plenary  session,  when  it  concludes 
its  work — perhaps  about  Jan.  24. 
At  that  time  final  details  will  be 

approved  and  the  continental  allo- 
cations will  be  made  public.  Few 

deviations  from  the  original  allo- 
cations are  anticipated. 

Border  Stations 

Considerable  discussion  is  ex- 
pected over  the  fate  of  the  so-called 

Mexican  border  stations  operated 
by  such  ex-American  broadcasters 
as  John  R.  Brinkley  and  Norman 
T.  Baker.  All  Class  I-A  facilities 
assigned  to  Mexico  originally  were 
earmarked  for  interior  locations. 
Some  question  has  arisen  as  to 
whether  these  facilities  will  be  as- 

signed to  interior  provinces  as  re- 
quired on  March  29  or  whether  de- 

lay will  be  occasioned  in  making 
the  transfers,  due  to  lack  of  equip- 

ment, or  for  other  reasons. 

It  appeared  certain  that  the  Mex- 
ican Communications  Ministry  pro- 

poses to  use  Mexico's  exclusive  fa- cilities as  specified  under  the 
Treaty.  It  is  understood  that  oper- 

ation of  Mexican  stations  by  Amer- 
ican broadcasters  or  through  Amer- 
ican capital  will  not  be  tolerated, 

as  in  violation  of  Mexican  law. 

Thus  far,  the  only  known  devia- 
tions from  the  original  Treaty  re- 

allocations relate  to  the  gentle- 
man's agreement  of  last  year,  under 

which  this  country  agreed  to  recog- 
nize as  entirely  clear  four  of  the 

Mexican  Class  I  channels,  and  also 
agreed  to  place  only  one  U.  S.  sta- 

Havana  Treaty  Conferees  Meet  on  Allocations 

jHAVANA  TREATY  conferees  who 
iconvened  Jan.  14  at  the  State  De- 
spartment  to  confer  on  adjustment 
[of  standard  broadcast  allocations 
.conflicts  on  the  continent  and  clear 
.the  way  for  the  March  29  general 
broadcast   reallocations:  (Seated, 
1  to  r)  E.  K.  Jett,  Chief  Engineer, 

!  FCC;  Rodolfo  Junco  de  la  Vega, 
Mexican  newspaper  publisher  and 
.owner  of  XEG,  Monterrey;  Maj. 
Juan  C.  Buchanan,  chief  radio  in- 

structor, Mexican  Army;  Hon.  Don 
jAndres  Pastoriza,  minister  of  the 
^Dominican  Republic;  Assistant  Sec- 

retary of  State  Breckenridge  Long; 
Comdr.  T.  A.  M.  Craven,  member, 
FCC;  J.  W.  Bain,  Canadian  Dept. 
i3f  Transport;   G.  W.  Richardson 

and  Donald  Manson,  Canadian 
Broadcasting  Corp. 
Standing,  Salvador  Tayabas, 

Mexican  communications  expert; 
Thomas  Burke,  chief  of  division 
of  International  Communications, 
State  Dept.;  Guillermo  Suro,  act- 

ing chief,  central  translating  office. 
State  Department;  P.  F.  Siling, 
FCC  International  Division;  Ger- 

ald C.  Gross,  chief,  FCC  Interna- 
tional Division ;  Philip  Bonsai, 

acting  chief.  Division  of  American 
Republics,  State  Dept.;  Harvey  B. 
Otterman,  International  Communi- 

cations, State  Dept. ;  Edward 
Wailes,  Division  of  European  Af- 

fairs, State  Dept.;  Francis  Colt 
deWolf,  International  Communica- 

tions, State  Dept.;  Keith  Mac- 
Kinnon, Canadian  Broadcasting 

Corp;  Ronald  Macdonnell,  Canadian 
Legation,  Washington. 

Attending  the  information  con- 
ference, but  not  present  at  the  time 

the  photogranh  was  made  were 

A.  D.  Ring,  "FCC  assistant  chief engineer;  Joseph  L.  Rauh  Jr.,  FCC 
assistant  general  counsel,  and  the 
entire  Cuban  delegation,  which  did 
not  arrive  until  Jan.  16.  This 
group  included  Francisco  Saurez 
Lopetegui,  Guillermo  Morales  and 
Alfonso  Hernandez  Cata,  and  Dr. 
Armando  Mencia  representing  the 
Inter-American  Radio  Office.  As- 

sistants to  the  delegation  are  T.  L. 
Bartlett  and  R.  L.  Clark,  FCC. 

tion  on  each  of  two  additional  chan- 
nels. This  agreement,  it  is  under- 

stood, has  been  approved  by  the 
Mexican  Government  as  well  as  by 
this  country. 

Also  to  be  discussed  is  an  under- 
standing that  Mexico  might  deviate 

from  the  non-border  station  inhibi- 
tion to  the  extent  of  assigning  a  sta- 
tion at  Rosarito  Lower  California,  on 

one  of  its  Class  I-A  facilities.  There 
had  been  considerable  dispute  about 
this  assignment.  It  apparently  was 
discussed  after  Mexico  ratified  the 
treaty,  and  its  status  therefore  is 
questionable.  Abelardo  Rodriguez, 
president  of  Mexico  from  1928  to 
1934,  is  head  of  the  station,  XELO, 
which  operat  with  50,000  watts  on 
800  kc. 

Under  this  signed  agreement,  the 
channels  which  this  country  will 
respect  as  clear  to  the  point  of 
placing  no  other  stations  on  them 
are  730  kc,  assig-ned  to  Mexico 
City;  800  kc,  assigned  to  Sonora; 
900  kc.  to  Mexico  City  and  1570  kc. 
to  Nuevo  Leon.  In  addition,  it  is 
agreed  that  on  the  1050  kc.  Class 
I-A  channel,  this  country  will  as- 

sign only  one  station — WHN,  New 
York.  The  Mexican  dominant  sta- 

tion will  be  at  Nuevo  Leon.  On 
1220  kc,  assigned  to  Yucatan,  the 
agreement  permits  only  one  station 
in  this  country,  to  be  located  in  the 
Michigan  area. 

To  Draft  Report 

It  is  assumed  that  at  the  conclud- 
ing session,  the  conference  will 

draft  a  report  in  effect  stating  that 
the  various  administrations  had 
reconciled  the  technical  conflicts 
arising  out  of  the  modifications  of 
allocations,  pursuant  to  the  Ha- 

vana Treaty,  and  that  the  shifts 
shall  be  made  by  March  29  or  as 
soon  thereafter  as  feasible. 

Attending  the  conferences  are : 
Canada  —  J.  W.  Bain,  Dept. 

of  Transport;  Donald  Manson,  K. 
A.  Mackinnon,  W.  G.  Richardson, 
Canadian  Broadcasting  Corp. ;  Ron- 

ald Macdonnell,  Canadian  Legation. 
Cuba  —  Francisco  Suarez  Lope- 

tequi,  Guillermo  Morales,  Alfonso 
Hernandez  Cata;  Armando  Mencia, 
director.  Inter -  American  Radio 

Office.  '  ' Dominican  Republic — Hon.  An- 
dres Pastoriza,  Minister  of  the  Do- 

minican Republic. 
Haiti — Hon.  Elie  Lescot,  Minister. 
Mexico — Maj.  Juan  C.  Buchanan, 

chief  radio  instructpr  of  the  Army; 
Salvador  Tayabas,  telegraphic  ex- 

pert; Rodolfo  Junco  de  la  Vega, 
newspaper  publisher  and  head  of 
XEG,  Monterey. 

United  States  — •  Department  of 
State  —  Mr.  Burke,  Francis  Colt 
deWolf,  Harvey  B.  Otterman,  Di- 

vision of  International  Communica- 
tions; Edward  Wailes,  Division  of 

European  Affairs;  Philip  Bonsai, 
Acting  Chief,  Division  of  the 
American  Republics;  Guillermo 
Suro,  Acting  Chief,  Central  Trans- 

lating Office.  Federal  Communica- 
tions Commission:  Commissioner 

Craven,  E.  K.  Jett,  chief  engineer; 
Andrew  D.  Ring,  assistant  chief 
engineer;  Gerald  C.  Gross,  chief, 
International  Division;  Joseph  L. 

Rauh,  Jr.,  assistant  general  counsel. 
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ASCAP  Parade 

Series  Scheduled 

For  106  Stations 

Society's  Biggest  Names  in 
Program  Starting  Jan.  25 

CLEARING  up  some  of  the  con- 
flicting rumors  about  ASCAP  on 

Parade,  series  which  the  Society 
will  sponsor  on  stations  which  have 
accepted  ASCAP  licenses,  Gene 
Buck,  ASCAP  president,  on  Jan. 
15  announced  that  the  opening 
broadcast  will  be  made  Jan.  25. 
Programs  will  be  one  hour  in  length 
and  will  be  broadcast  from  8  to  9 
p.m.  Saturdays  on  a  special  hookup 
of  WMCA,  WHN  and  WNEW  in 
New  York.  Series  will  also  be 
broadcast  on  103  other  stations 
throughout  the  country,  presumably 
by  transcription. 

On  what  the  announcement  de- 
scribes as  "ASCAP's  opening  radio 

salvo  against  the  boycott  of  its 
music  by  the  radio  chains"  the  tal- ent will  include  Mr.  Buck,  Irving 
Berlin,  George  M.  Cohan,  Oley 
Speaks,  Richard  Rodgers,  a  26- 
piece  orchestra  directed  by  Russell 
Bennett  and  a  mixed  chorus  of  18 
voices. 

Not  an  Imitation 

Billy  Rose,  producer  of  the  series, 
said  that  two  "world  famous"  vocal 
artists  will  also  be  added  to  the 
line-up.  Deems  Taylor  will  act  as 
commentator  and  Oscar  Hammer- 
stein  is  viriting  the  script. 

Contradicting  previou  s  state- 
ments about  the  program  made  by 

other  ASCAP  spokesmen,  Mr.  Rose 
stated  that  ASCAP  on  Parade  is 
"in  no  way  an  imitation  of  the 
Lucky  Strike  Hit  Parade",  continu- 

ing that  ASCAP  on  Parade  is  just 
what  the  title  means.  It  will  be 
a  parade  of  great  ASCAP  songs 
which  at  its  best  because  of  time 
limitations  can  be  only  a  spoonful 
out  of  the  bottomless  ASCAP  res- 

ervoir of  music.  It  will  automatic- 
ally be  the  biggest  show  on  the 

air.  If  this  show  was  done  on  a 
commercial  basis  it  would  cost  over 
$25,000  a  week  to  assemble  the 
talent." 

The  Hit  Parade,  featuring  the  10 
most  popular  tunes  of  the  week, 
selected  from  music  available  to 
radio,  is  heard  on  CBS  each  Satur- 

day 9-9:45  p.m.,  so  that  it  will  be 
broadcast  immediately  following 
the  close  of  the  ASCAP  program, 
although  not  on  the  same  stations. 
ASCAP  music  and  ASCAP  mem- 

bers are  also  featured  on  the  New 

York  Pot  o'  Gold  series,  sponsored 
by  Lewis-Howe  Co.,  St.  Louis,  for 
Tums  on  a  special  hookup  of  the 
same  trio  of  New  York  stations, 
WHN,  WMCA  and  WNEW,  on 
Wednesday  evenings,  8:30-9.  A 
one-city  version  of  the  same  spon- 

sor's series  of  the  same  name  on 
NBC-Blue,  the  New  York  programs 
present  an  ASCAP  member  as  a 
guest  each  week,  featuring  his 
music  on  the  program.  Cole  Porter, 
writer  of  "Night  and  Day,"  "Be- 

gin the  Beguine"  and  numerous 
other  song  hits,  was  the  first 
ASCAP  star,  appearing  on  the  Jan. 
15  broadcast.  Both  the  local  and 
national  Pot  o'  Gold  series  are 
placed  by  Stack-Goble,  New  York, 
agency  for  the  account. 

In  addition,  both  WMCA  and 
WNEW  are  also  presenting  indi- 

vidual programs  featuring  ASCAP 

Manager  Rivers  (left),  Salesman  O'Hear  and  Bungalow 

RADIO-BUILT  HOUSE  IN  CAROLINA 

WCSC  Starts  With  Blueprint  and  Ends  With  a  Model 

 Bungalow  on  the  Banks  of  the  Stono  River  
IF  DRUG  stores  can  sell  anything 
from  a  baseball  bat  to  a  flashlight 
bulb,  why  then  should  radio  con- 

fine itself  to  entertaining  and  ad- 
vertising over  the  ether  waves? 

That  question  was  posed  by  a 
staffman  of  WCSC,  Charleston, 
S.  C,  back  in  the  summer  months. 
Because  of  fine  behind-the-scenes 
work  of  Manager  John  M.  Rivers 
and  advertising  man  John  O'Hear, WCSC  took  ten  weeks  to  bridge 
the  gap  between  the  question  and 
answer  with  the  "House  That  Jack 
Built" — the  first  radio  model  home 
in  the  Carolinas. 

Banks  of  the  Stono 

But  that  gap  in  itself  is  a  story 
— a  story  which  began  as  a  sketch 
on  paper,  took  definite  shape  on  an 
architect's  blueprints,  moved 
steadily  into  the  construction 
phase,  and  finally  climaxed  in  a 
smart-looking  bungalow,  landscaped 
with  newly-grown  grass  and  lo- 

cated near  the  banks  of  the  Stono 
River  in  suburban  Edgewater 
Park. 

To  convey  a  unique,  complete  pic- 
ture to  WCSC's  vast  Coastal  Car- 

olina audience,  "Jack"  (Program 

tunes  and  talent.  The  WNEW  se- 
ries, titled  They  Make  Music  and 

broadcast  Wednesday  and  Friday 
evenings,  9:30-10,  co-stars  Dick 
Gilbert,  editor  of  Metronome  and 
permanent  vocalist  and  m.c. ;  with 
various  ASCAP  composers.  Irving 
Caesar,  best  known  for  "Tea  for 
Two"  and  his  numerous  Safety 
Songs,  was  the  first  guest  Jan.  15. 
The  WMCA  series.  Strike  Up  the 
Band,  on  Monday  and  Tuesday, 
8:45-9  p.m.,  devotes  each  program 
to  the  life  and  music  of  a  single 

ASCAP  composer.  Lee  Grant's  or- 
chestra provides  the  music. 

Director  Charles  McMahon)  and 
"Lila"  (Women's  Commentator 
Gladys  Sage)  unfolded  the  story 
in  pieces  from  day  to  day  by  means 
of  an  informal,  on-the-spot  radio serial. 

Stewed  into  many  weeks  of 
broadcasting  (15-minutes  daily  ex- 

cept Sunday)  was  the  purchase  of 
the  lot;  conferences  with  a  home 
planner,  whose  task  it  was  to  guide 
the  couple  through  the  undertak- 

ing; talks  with  architects;  inter- 
views with  construction  com- 
panies, and  various  firms  furnish- 

ing plumbing,  roofing,  lumbering, 
paints,  etc. The  WCSC  model  house  is  now 
completed  and  ready  for  sale.  Ac- 

cording to  the  latest  reports,  a 
sale  is  expected  any  day  now. 

Ruud  Disc  Plans 

FOLLOWING  a  four-day  sales 
meeting  in  New  York,  executives  of 
Ruud  Mfg.  Co.,  Pittsburgh,  have 
decided  again  this  year  to  use  one- 
minute  transcriptions  to  promote 
its  1941  automatic  gas  water  heat- 

ers. Campaign  will  be  placed  later 
this  spring  through  local  dealers. 
Marschalk  &  Pratt,  New  York,  is 
agency. 

Beeman's  Gum  on  Blue 
AMERICAN  CHICLE  Co.,  Long 
Island  City,  N.  Y.,  on  Feb.  10  will 

start  a  campaign  for  Beeman's 
gum  using  Ben  Grauer's  Drama Behind  the  News  program  on  NBC- 
Blue.  Program  will  be  heard  thrice 
weekly,  5:30-5:45  p.m.  with  a  re- 

peat broadcast  one  hour  later. 
Agency  is  Badger  &  Browning  & 
Hersey,  New  York. 

SPA  Considering 

Labor  Union  Idea 

Committee  (All  ASCAP)  to 
Study  New  Proposal 

MEMBERS  of  the  Songwriters' Protective  Assn.,  meeting  at  the 
Park  Central  Hotel,  New  York, 
Jan.  13  to  discuss  the  position  of 
the  song  writer  in  the  current 
music  controversy,  voiced  enthusi- 

astic approval  of  a  proposal  made 
by  Billy  Rose  that  they  form  a labor  union. 

Mr.  Rose  said  that  "within  48 
hours"  he  could  deliver  a  charter 
from  the  American  Federation  of 
Labor  for  such  an  organization. 
Irving  Caesar,  SPA  president, 
named  a  committee  to  study  the 
matter  and  report  back  to  the  mem- 

bership. Committee  members  are: 
Mir.  Rose,  Mr.  Caesar,  Sam  Lewis, 
Edgar  Leslie,  John  Loeb  and  Otto Harbach. 

Caesar's  Charges 

Mr.  Caesar  denounced  BMI  as  a 
"company  union"  of  the  networks, 
"the  tool  of  the  broadcasters"  and 
"a  threat  to  all  creative  workers", 
because  it  has  refused  to  sign  the 
SPA  standard  contract.  Stating 
that  BMI  has  "no  right  in  the  pub- 

lishing business"  as  long  as  it  has 
a  "broadcasting  parentage",  he 
charged  BMI,  the  chain  broadcast- 

ers and  the  independents,  with 
"having  instigated  numerous  resig- 

nations by  our  associate  members 
who  have  come  to  us  and  said, 
'We  cannot  have  our  songs  pub- 

lished unless  we  resign  from  our 

writers'  association'." SPA  states  that  its  750  mem- 
bers constitute  90%  of  the  coun- 
try's active  songwriters,  any 

writer  being  eligible  for  member- 
ship whether  or  not  his  songs  have 

been  published  and  regardless  of 
his  membership  in  ASCAP.  It  is 
interesting,  therefore,  that  every 
member  of  the  committee  on  unioni- 

zation is  an  ASCAP  member,  with 
Messrs.  Caesar,  Leslie  and  Har- 

bach members  of  the  ASCAP  board 
of  directors.  And  the  NAB  bulletin, 
commenting  on  the  move  toward 

unionization,  terms  "significant" 
the  fact  that  "80%  of  the  SPA, 
which  seeks  the  bargaining  power 

that  a  union  aff^ords,  are  members 
of  the  'protecting  society'  — 

ASCAP." 

BMI'S  Reply 

In  a  formal  statement,  BMI  de- 
clares that:  "There  is  no  justifica- tion for  the  SPA  attack  on  BMI 

other  than  the  fact  that  Mr.  Cae- 
sar, its  president,  is  a  member 

of  the  ASCAP  board.  We  are  do- 
ing everything  in  our  power  to 

help  songwriters  to  earn  more 

money  and  gain  recognition."  The statement  points  out  that  BMI  is 
willing  to  negotiate  with  SPA,  pro- 

vided BMI  is  given  the  same  treat- 
ment as  ASCAP,  with  no  discrimi- 

nation, and  that  "SPA  recognize thet  the  fairest  way  to  compensate 
composers  is  in  precise  proportion 
to  the  use  of  their  works.  We  can- 

not grant  the  SPA  claim  that  one 

composer  is  entitled  to  a  diff'erent 
scale  than  another."  This  disagree- 

ment over  the  method  of  compen- 
sation caused  the  breakdown  in  the 

original  BMI-SPA  negotiations. 
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NAB  and  AAAA  Will  Meet 

On  Station  Facilities  Contract 

Attempt  to  Reconcile  Differences  Will  Be  Made  as 

Agency  Group  Resents  Submission  of  New  Form 

DESPITE  some  sharp  exchanges 
from  both  sides  following  the  NAB 
announcement  of  a  recommended 
station  facilities  contract  [Broad- 

casting, Jan.  13],  no  serious  rup- 
ture apparently  has  resulted  in  re- 

lations between  the  NAB  and  the 
American  Assn.  of  Advertising 
Agencies.  Representatives  of  both 
organizations  will  pai'ticipate  in  a 
meeting  scheduled  for  Jan.  23  in 
New  York  to  reconcile  points  of 
policy  difference  on  the  form  rec- 

ommended by  the  NAB. 
In  view  of  the  coming  discus- 

sions, it  is  presumed  opportunity 
will  be  given  for  full  debate  of 
controversial  proposals,  leading 
eventually  to  recommendations  sub- 

stantially acceptable  to  both  the 
medium  and  agencies  and  adver- 

,  tisers. 
Indication  that  some  compromise 

:  may  be  made  is  seen  in  the  NAB's 
reiteration  that  the  contract  form 

is  only  a  "recommendation",  sub- 
'  ject  to  revision  in  individual  in- 

stances. Its  general  design  is  to 
serve  as  a  uniform  guide  for  the 
industry,  not  an  all-governing  con- 

;  trol  to  be  applied  without  amend- 
,  ment  by  every  station,  it  is  ex- 
plained. 

Participating  in  the  Jan.  23 
meeting  will  be  Neville  Miller, 

,  president,  Russell  Place,  counsel, 
.  and  Paul  Peter,  research  director 
for  NAB,  along  with  John  Benson, 

,  president,  Fred  Gamble,  managing 
,  director,  George  Link  Jr.  and  Wil- 
■  liam  A.  Fricke,  for  AAAA. 
i  Overcomes  Flaws 

'  Apparently  AAAA  objection  to 
•the  NAB-announced  form  arises  not 
I  so  much  from  the  provisions  them- 
-  selves  as  from  the  NAB's  "lack  of 
1  courtesy"  in  allegedly  publishing ,  the  recommended  contract  without 
ilnotifjdng  the  AAAA  timebuyers' 
'  committee,  which  had  participated ,  in  conversations  on  the  standard 
■contract  and  invoice  forms  for 
imore  than  two  months.  Also  sev- 

eral of  the  AAAA  proposals  have 
received  a  flat  rejection  from  the 

I  NAB  committee  devising  the  new 
form.  Prominent  among  these  is 
•a  2%  cash  discount  provision. 

Citing  the  need  for  speed  in  de- 
Iveloping  a  contract  form  that  can 
be  recommended  for  general  use  as 

'a  guide  throughout  the  industry, both  because  of  the  prevailing 
;  I  music  situation  and  the  necessity 
for  remedying  a  trying  "rubber 
stamp"  situation,  the  NAB  has  ex- 

pressed satisfaction  that  the  new 
form  plugs  the  gaps  of  the  old 
standard  order  form,  in  use  since 
■1933.  It  also  cited  that  the  new 
form  has  been  drawn  up  as  a  con- 

tract rather  than  an  order  form, 
I  which  was  a  principal  shortcoming 
•  of  the  old  one. 
'  Apart  from  the  2%  cash  discount 
proposal,  the  AAAA  committee  ori- 

ginally advocated,  among  others, 
provisions  for:  One-year  rate  pro- 

tection to  the  advertiser  despite 
interrupted   time   purchases;  fre- 

quency discounts  despite  interrup- 
tions; continuations  of  52-week 

contracts  to  qualify  for  the  52- 
time  discount  without  short  rate 
if  discontinued  subsequently;  non- 

contiguous daily  broadcasts  by  the 
same  sponsor  to  earn  rates  for  com- 

bined broadcast  period. 
The  NAB,  pointing  out  that  the 

2%  cash  discount  is  granted  by  less 
than  19%  of  the  stations  in  the 
country,  has  declared  against  in- 

cluding it  as  a  contract  proviso 
which,  although  it  may  be  scratched 
out  by  mutual  agreement,  would 
tend  to  extend  the  discount  prac- 

tice. The  NAB  also  maintains  that 
the  recommended  contract  at  least 
partially  meets  some  of  the  other 
AAAA  proposals. 

AAAA  Objections 
Immediately  after  the  NAB  an- 

nouncement of  the  contract,  Fred 
Gamble,  AAAA  managing  director, 
sent  bulletins  to  AAAA  members 

outlining  that  organization's  atti- 
tude on  the  NAB  action.  The  bulle- 

tin stated  that  the  NAB  form  had 
not  been  approved  by  the  AAAA 
committee,  "which  recommends 
against  its  acceptance",  and  rec- 

ommended that  "it  may  be 
sounder"  to  continue  using  the  old 
order  blank  for  spot  broadcasting, 
with  certain  exceptions  noted  in 
the  provisions.  It  also  declared  that 
"individual  negotiation  is  prefer- 

able to  using  the  NAB  station  fa- 
cilities contract  form  which  does 

not  adequately  protect  the  interests 
of  the  agency  and  the  advertiser". 

The  NAB-AAAA  committee,  ap- 
pointed to  work  out  the  new  form 

with  the  AAAA  timebuyers'  com- 
mittee, is  headed  by  Harry  C. 

Wilder,  owner  of  WSYR,  Syracuse, 
and  includes  R.  L.  Harlow,  Yankee 
Network;  Richard  H.  M,ason, 
WPTF,  Raleigh;  Edward  Retry, 
Edward  Retry  &  Co.;  Frank  A. 
Seitz,  WFAS,  White  Plains,  N.Y.; 
Dale  Taylor,  WE  NY,  Elmira, 
N.  Y. ;  Lee  B.  Wailes,  Westinghouse 
manager  of  broadcasting;  Paul  F. 
Peter,  research  director,  and  Rus- 

sell P.  Place,  counsel,  of  NAB. 
Members  of  the  AAAA  committee 
are  Ned  Midgley,  BBDO,  chair- 

man; C.  T.  Ayres,  Ruthrauff  & 
Ryan;  Carlos  Franco,  Young  & 
Rubicam;  William  Fricke,  AAAA; 
Fred  Gamble,  AAAA;  John  Hymes, 
Lord  &  Thomas;  Bill  Maillefert, 
Compton  Adv. 

Old  Gold  Plans 
DISTRICT  sales  managers  of  the 
P.  Lorillard  Co.,  New  York,  have 
been  meeting  for  the  last  week  in 
New  York  to  line  up  general  adver- 

tising and  merchandising  plans 
prepared  for  Old  Gold  cigarettes  by 
J.  Walter  Thompson  Co.,  New  York 
agency  which  recently  acquired  the 
account.  According  to  the  agency, 
some  19  radio  programs  are  under 
consideration  for  Old  Golds,  but  as 
Broadcasting  went  to  press,  no 
definite  decision  on  one  of  them  had 
been  reached. 

New  KDKA  Manager 

JAMES  B.  ROCK 

Rock  Is  Appointed 

KDKA's  Manager 
Baudino  Sent  to  Philadelphia 

To  Be  Manager  of  KYW 
APPOINTMENT    of    James  B. 
Rock,   technical  executive  of  the 
Westinghouse    radio    stations,  as 
general  manager  of  KDKA,  Pitts- 

burgh,   was  an- nounced Jan.  20 

by  Lee  B.  Wailes,    ̂     \^  ,  - Westing  house      W  * 
manager  of  broad- casting. Joseph  E. 
Baudino,  chief  en- 

gineer of  KDKA 
was  transferred 
t  o  Philadelphia 
headquarters    o  f  ^ 

Westinghouse   as  ' 
successor.  Mr.  Baudino 

Mr.  Rock  suc- 
ceeds Maj.  John  A.  Holman,  man- 

ager of  KDKA  for  the  last  year, 
who  has  been  called  to  Army  duty. 
The  appointment,  effective  Jan.  27, 
is  in  line  with  the  Westinghouse 
policy  of  merit  promotions.  For 
several  years  he  was  chief  techni- 

cal aide  to  Walter  Evans,  vice- 
president  of  Westinghouse  in 
charge  of  radio  operations.  He  re- 

ceived his  B.S.  degree  from  Illinois 
U  in  1923  and  joined  Westinghouse 
in  1929,  serving  at  KDKA  and  at 
KYW,  then  in  Chicago,  as  engineer. 
For  five  years  he  was  with  RCA 
Mfg.  Co.  in  Chicago  and  Cincin- 

nati. He  rejoined  Westinghouse  as 
assistant  manager  of  the  radio  di- 

vision in  1927.  He  is  a  member  of 
IRE,  Society  of  Motion  Picture  En- 

gineers and  Acoustical  Society  of 
America. 

Joe  Baudino  also  received  his  B.S. 
at  Illinois  in  1927.  Two  months 
later  he  joined  Westinghouse  in 
Pittsburgh.  In  1931  he  was  trans- 

ferred to  Boston  as  chief  engineer 
of  WBZ.  He  supervised  installation 
of  transmitters  for  WBZ  at  Millis; 
KDKA  at  Saxonburg,  and  KYW  in 
Philadelphia.  In  1936  he  was 
transferred  back  to  Pittsburgh  as 
KDKA  chief  engineer.  He  is  a  mem- 

ber of  IRE,  the  scholastic  frater- 
nity Tau  Beta  Pi,  and  three  pro- 

fessional engineering  fraternities, 
Sigma  Tau,  Eta  Kappa  Nu  and  Pi 
Mu  Epsilon. 

Flamm  Transfers 

WMCA  to  Noble 

Actual  Physical  Control  of 
Station  Passes  Jan.  17 

OWNERSHIP  of  WMCA,  New 
York,  was  transferred  from  Don- 

ald Flamm  to  Edward  J.  Noble,  in- 
dustrialist and  former  Govern- 

ment official,  on  Jan.  17  after  a 
month  of  recriminations  stemming 
from  Mr.  Flamm's  refusal  to  trans- fer title.  The  consideration  was 

$850,000  in  cash,  plus  accounts  re- ceivable and  certain  other  items 
which  accrued  to  Mr.  Flamm. 

The  sales  contract,  approved  by 
the  FCC  Dec.  17,  provided  for 
transfer  of  title  to  Mr.  Noble  by 
Dec.  31.  The  actual  physical  con- 

trol of  the  station  did  not  pass  to 
Mr.  Noble,  however,  until  after 
midnight  Jan.  16,  at  which  time 
Mr.  Flamm  turned  over  the  stock 
in  the  station.  The  $850,000  had 
been  held  in  escrow  for  Mr.  Flamm 
since  the  application  originally  was 
filed  two  months  ago. 

Staff  Remains  for  Present 

No  statement  was  made  by  either 
Mr.  Flamm  or  Mr.  Noble.  It  was 
understood,  however,  the  entire 
staff  would  be  retained,  for  the 
present  at  least.  Donald  Shaw  re- 

mains as  general  manager,  with 
Sidney  Flamm,  brother  of  the 
former  owner,  as  a  sales  executive. 
Both  are  understood  to  be  under 
contract. 

Mr.  Noble  himself  expects  ac- 
tively to  direct  the  WMCA  opera- 
tions. He  indicated  Jan.  8,  follow- 

ing the  FCC's  denial  of  a  petition filed  by  Mr.  Flamm  seeking  to 
have  the  transfer  set  aside,  that  he 
proposed  to  reorganize  the  station 
gradually,  with  emphasis  on  pub- lic service  program  improvement 
[Broadcasting,  Jan.  13]. 
Mr.  Noble,  millionaire  chairman 

of  Life  Savers  Corp.,  plans  to  en- 
gage in  other  broadcast  operations. 

He  has  in  mind  filing  of  an  applica- 
tion for  an  FM  station  to  be  op- 

erated in  conjunction  with  WMCA, 
among  other  radio  activities. 

Mr.  Flamm  has  not  disclosed  his 
future  plans.  He  also  is  understood 
to  be  considering  operation  of  an 
FM  station  in  the  New  York  area. 
With  transfer  of  Knickerbocker 

Broadcasting  Co.  stock  to  Mr.  No- 
ble, all  threats  of  litigation  have 

been  dispelled.  Mr.  Noble  has  an- nounced plans  to  institute  legal 
action  for  specific  performance  of 
contract  when  the  broadcaster  ori- 

ginally refused  to  transfer  title.  He 
also  had  indicated  he  would  file 
application  for  the  WMCA  facili- 

ties by  Dec.  17 — the  date  on  which 
the  FCC's  consent  to  transfer  the 
WMCA  title  would  have  expired. 

Negotiations  for  the  purchase  of 
WMCA  were  handled  by  William 
J.  Dempsey  and  William  C.  Kop- 
lovitz,  Washington  radio  attorneys. 
William  Weisman,  New  York  at- 

torney and  former  official  of 
WMCA,  represented  Mr.  Flamm. 

Quaker's  Ful-O-Pep  Adds 
QUAKER  OATS  Co.,  Chicago  (Ful- 
O-Pep,  poultry  and  live  stock  feeds), on  Jan.  4  added  WSYR,  Syracuse, 
and  WTBY,  Troy,  to  stations  carry- 

ing half-hour  weekly  transcribed  Man 
on  the  Farm  variety  show  featuring 
Chuck  Acree,  Hoosier  Hotshots  and 
farming  talks  by  Dr.  O.  B.  Kent.  The 
transcribed  series,  which  first  started 
more  than  three  years  ago,  is  now 
on  23  stations.  Agency  is  Sherman  & 
Marquette,  Chicago. 
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WATTS 

Can  they  listen? 

when  you  consider  a  station  you 
probably  wont  to  know,  (1)  Con 
people  listen?  and  (2)  Do  they 
listen? 

To  answer  the 
Within  KFBI's  .5 
are  5  2  Kansas 
counties  .  .  . 
nearly  250,000 
(This  is  nearly 
half  millivolt 
other  Wichita 
claims!) 

first  question: 
millivolt  contour 
and  Oklahoma 
a  territory  with 
radio  homes. 
twice  as  many 
counties  as  any 

radio  station' 

You  bet!  People  .  .  .  nearly  a 
quarter  of  a  million  families  .  .  . 
CAN  hear  KFBI,  Wichita! 

Effective  on  or  about  January  15,  KFBI,  the  Pioneer  Voice  of 

Kansas,  in  Wichita,  will  operate  FULL  TIME!  (5000  watts  day, 

1 000  watts  night). 

Again  KFBI,  Wichita,  improves  its  opportunity  to  do  a  selling 

job  for  advertisers  who  want  dollars  and  cents  results  from 

money  spent  in  Kansas  and  Oklahoma. 

Let's  review,  for  just  a  moment,  some  of  KFBI's  outstanding 
sales  advantages: 

^  KFBI  is  located  in  Wichita,  the  best  metropolitan 
market  in  Kansas.  A  market  that  steadily  is  growing 

larger  and  more  prosperous!  With  a  booming  airplane 

industry  that  has  a  backlog  of  orders  amounting  to  more 
than  53  million  dollars! 

O     KFBI  is  located  in  Wichita,  the  heart  of  the  rich,  re- 

*  sponsive  Kansas  and  Oklahoma  farm  market. 

KFBI,  Wichita,  with  5000  watts  day  and  1000  watts 

night  on  1050  Kc  has  new  mechanical  equipment 

throughout  .  .  .  insuring  not  only  greater  coverage  in 

miles  from  Wichita  but  also  better  reception  close  in. 

AFFILIATED  WITH  MUTUAL  BROADCASTING  SYSTEM 
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Pioneer  l/oice  ofMansas 

WATTS 1000 

^     KFBI,  Wichita,  has  an  experienced,  alert,  enthus- 1 

*  iastic  talent  and  announcing  staff  that  knows  how 
to  produce  programs  that  sell. 

C     KFBI,  Wichita,  has  "proof  of  the  pudding"  in  actual  \ 
case  histories  of  successful  sales  campaigns  pro- 

duced for  present  and  past  advertisers,  copies  of  which 

are  yours  for  the  asking. 

You  don't  have  to  guess  when  you  put  your  program  or  an-| 

nouncements  on  KFBI!  You  KNOW!  For  KFBI  has  the  "Selling  | 

Vitality"  that's  necessary  to  put  across  your  product  or  your, 
service  in  this  great  Southwestern  area. 

^  Don't  wait!   Get  started  NOW!   For  time  availabilities 

DAY  or  N/GHT  write,  wire  or  phone 

our  representative  or  j 

KAY    PYLE;    general    M  A  N  A  G  E  Rj 
 ^  1 

Owned. and  .operated  by  the  | 

Farmers  and  Bankers  Life  Insurance  Company^ 

Po  they  listen? 
We'll  say  they  do.  In  fact,  an 
analysis  of  the  past  6  months' mail  shows  that  KFBI  is  pulling 
mail,  in  quantity,  from  69  Kansas 
and  Oklahoma  counties.  During 
these  months,  KFBI  mail  returns 
have  increased  more  than  100% 
over  the  same  period  last  year. 

You  may  be  interested  in  mail 
returns,  or  you  may  not.  We 
don't  know.  But,  we  do  know 
that  you're  interested  in  LISTEN- 

ERS! And,  it  takes  listeners  .  .  . 
enthusiastic,  responsive  listeners 
...  to  get  mail.  That's  why  we 
say,  emphatically,  that  PEOPLE 
DO  LISTEN  to  KFBI,  Wichita! 

REPRESENTED  BY  HOWARD  H.  WILSON  COMPANY 
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Major  Networks 

Arrange  Record 

Inaugural  Pickups 
ASCAP  Numbers  Included  as 

Society  Grants  Permission 

WITH  a  last-minute  promise  by 
ASCAP  not  to  take  action  against 
the  three  major  networks  or  any 
of  their  affiliates  broadcasting  the 
Society's  numbers  during  the  cere- monies at  the  third  inauguration 
of  President  Roosevelt  Jan.  20, 
American  radio  was  geared  to  give 
the  event  the  most  complete  cov- 

erage ever  attempted. 
The  blanket  ASCAP  permission 

actually  only  affected  the  inaugural 
gala  inasmuch  as  all  bands  in  the 
parade  except  one  had  agreed  to 
play  non-ASCAP  tunes.  The  ex- 

ception was  the  Navy  Band 
[Broadcasting,  Jan.  13]  whose 
leader  Lieut.  Charles  Benter  is  an 
ASCAP  member  and  who  said  that 
he  would  play  any  music  he  chose, 
radio  or  no. 

Large  Crews  Sent 
MBS  and  CBS  accepted  the 

ASCAP  permission  the  day  after 
the  announcement  with  NBC  grant- 

ing a  final  okay  Jan.  17. 
CBS  planned  to  begin  its  inau- 

gural coverage  Jan.  18,  NBC  and 
MBS  Jan.  19.  All  three  sent  extra 
staffs  from  outside  points  to  man 
over  a  score  of  vantage  points 
ranging  from  the  Capitol  and 
White  House  to  blimps  and  Army 
scout  cars. 

The  NBC  staff  included  Graham 
McNamee,  veteran  announcer  who 
has  described  every  inauguration 
broadcast,  H.  V.  Kaltenborn, 
George  Hicks  and  Doug  Brown- 

ing from  New  York;  Carleton 
Smith,  Charles  Barry,  Bryson 
Rash,  Ray  Michael,  Jack  Roney, 
Gordon  Hittenmark,  Don  Gardiner, 
John  Hurley,  William  Crago  and 
Commentators  H.  R.  Baukhage  and 
Earl  Godwin  from  its  Washington 
stations,  WRC-WMAL.  Godwin  is 
publicity  chairman  for  the  inau- 

gural committee.  In  addition,  the 
NBC  international  division  was 
represented  by  Buck  Canel,  Natalie 
Murray,  Maj.  John  Marshing, 
Ferdnand  Auberjonois,  Arthur 
Deter  and  Aury  Moll.  NBC  planned 
to  shortwave  a  pickup  from  the 
inaugural  ceremonies  Jan.  20  on 
each  of  its  foreign  language  hours, 
shortwaving  them  over  WRCA, 
Bound  Brook,  N.  J.  The  British 
Broadcasting  Corp.  and  the  Cana- 

dian Broadcasting  Corp.  planned 
to  pick  up  the  NBC  description  of 
the  ceremonies  Jan.  20  for  re- 
broadcast  in  the  British  Isles  and 
Canada.  A.  A.  Schechter,  director 
of  news  and  special  events  for  the 
network,  K.  H.  Berkeley,  Wash- 

ington manager,  and  Carleton 
Smith,  asssitant  Washington  man- 

ager, were  in  charge  of  the  NBC 
coverage. 
CBS  listed  Elmer  Davis,  Bob 

Trout,  William  Shirer,  Mel  Allen, 
Warren  Sweeney  and  Jack  Knell 
from  its  New  York  headquarters 
with  Albert  Warner,  Eric  Sevared, 
Lee  Vickers,  Reginald  Allen,  Hugh 
Conover  and  Joe  King  from 
WJSV,  CBS  station  in  Washington. 
Alberto  Zalamea  will  handle  the 
ceremonies  for  WCBX,  CBS  short- 

wave station.  Paul  White,  director 
of  public  affairs  for  CBS,  Ann 
Gillis,  Washington  special  events 
chief,    and   Jess  Willard,  WJSV 

SELFISH  SCRAMBLE 

Hollywood  Paper  Calls  ASCAP 

 Appeals  Foolish  

ALTHOUGH  Hollywood's  newspa- 
per row  is  preponderantly  pro- 

ASCAP  (for  obvious  reasons),  the 
following  editorial  comment  pub- 

lished in  the  Hollywood  Citizen- 
News,  leading  daily,  is  worthy  of 
note: 
"Some  persons  are  trying  to 

make  a  complex  situation  out  of 
ASCAP's  battles  to  get  more  of 
the  profits  of  radio  broadcasting. 
There  is  nothing  involved  that  isn't 
very  simple.  ASCAP  has  some- 

thing to  sell  to  the  radio  stations. 
The  radio  stations  will  be  willing 
to  buy  what  ASCAP  has  for  sale 
when  they  can  buy  it  at  the  price 
they  think  it  is  worth  to  their 
bU-SlTlGSS. 

"Appeals  of  ASCAP  for  the  pub- 
lic to  help  it  get  more  money  than 

the  broadcasters  are  willing  to  pay 
are  childish.  ASCAP  has  been  get- 

ting 4%  million  dollars  a  year  of 
radio  broadcasters'  money.  That 
makes  it  a  big  business  institution. 
It  needs  no  help  from  the  public 
in  a  purely  selfish  scramble  for money. 

"Anyway,  what  does  the  public know  about  whether  ASCAP  is 
entitled  to  1  million  dollars  a  year 

or  9  million  dollars  a  year?" 

Hits  Via  Radio 

PROOF  of  radio's  ability  to 
turn  a  good  tune  into  a  smash 
hit  is  given  by  the  recent 
success  of  "Frenesi,"  Mexi- can tune  whose  performing 
rights  are  controlled  by  BMI. 
Written  in  bolero  tempo  and 
recorded  last  year  by  Artie 
Shaw,  the  tune  sold  only  a 
few  copies  of  sheet  music  be- 

fore December,  when  radio 
exploitation  began.  In  three 
weeks  sheet  sales  passed  the 
60,000  mark,  with  indications 
that  total  sales  may  reach 
150,000  copies.  Ralph  Peer, 
publisher  of  the  tune,  gives 
full  credit  to  radio  for  put- 

ting it  in  the  hit  class. 

VICTOR  A.  HUNTER,  for  the  last 
year  assistant  advertising  manager  of 
the  Pepsodent  Co.,  Chicago,  has  been 
appointed  advertising  manager,  replac- 

ing J.  Baxter  Gardner,  resigned.  Be- 
fore joining  the  Pepsodent  Co.,  Mr. 

Hunter  was  connected  with  the  adver- 
tising department  of  the  Quaker  Oats- Co.,  same  city. 

manager,  directed  the  coverage. 
MBS  announced  its  inaugural 

staff  as  follows:  From  WOR:  Dave 
Driscoll,  Tom  Slater  and  Charles 
Godwin;  from  WCBM,  Baltimore: 
Charles  A.  Boeder  and  Michael 
Murray;  from  WOL:  Frank  Blair, 
Ted  Dunlap,  Robert  Deihl,  Rob- 

ert Brooks,  Stephen  McCormick 
and  Walter  Compton.  Fulton  Lewis 
Jr.,  MBS  Washington  commentator, 
will  head  the  staff.  Coverage  will 
be  directed  by  Driscoll,  MBS  di- 

rector of  special  events,  Madeline 
Ensign,  WOL  program  director, 
and  William  Dolph,  manager  of 
WOL.  In  cooperation  with  MBS, 
WRUL,  Boston,  will  shortwave  the 
broadcasts  to  Europe,  while  LRL, 
Radio  el  Mundo,  Buenos  Aires,  will 
receive  the  broadcast  by  shortwave 
and  rebroadcast  it  over  a  network 
of  12  Argentine  stations. 

Folger's  Best  Buys 

J.  A.  FOLGER  &  Co.,  San  Fran- 
cisco (coffee),  consistent  user  of 

radio,  on  Feb.  3  starts  a  thrice- 
weekly  five-minute  morning  pro- 

gram Today's  Best  Buys  on  KIDO KMJ  KMED  KOY  KFBK  KGB 
KHQ  KTUC  KIT  and  a  quarter- hour  newscast  five  times  a  week  on 
KQW,  San  Jose,  Cal.  In  addition 
five  spot  announcements  weekly 
will  be  used  on  KOH  and  KVI.  Con- 

tracts are  for  42  weeks.  Firm  is 
currently  sponsoring  the  weekly 
quarter-hour  Tonight's  Best  Buys on  KSFO  and  KOIN,  and  twice  a 
week  on  KNX.  A  five-weekly  quar- 

ter-hour newscast  is  sponsored  on 
KJBS,  San  Francisco.  Agency  is 
Raymond  R.  Morgan  Co.,  Holly- 
wood. 

TWO  AGENCIES  GET 

TOBACCO  ACCOUNTS 
FOLLOWING  announcement  Jan. 
15  by  Young  &  Rubicam,  New  York, 
that  it  was  resigning  as  advertising 
agency  for  two  products  of  the 

American  Tobacco  Co.,  Half  'n' Half  smoking  tobacco  and  Pall 
Mall  cigarettes,  the  company  has 
placed  the  advertising  for  the  prod- 

ucts with  two  separate  agencies. 
Lord  &  Thomas,  New  York,  which 

currently  handles  the  remainder  of 
the  American  Tobacco  account,  has 

been  appointed  for  Half  'n'  Half, while  Ruthrauff  &  Ryan,  New  York, 
has  been  named  agency  for  Pall 
Mall  cigarettes  by  American  Cigar- 

ette &  Cigar  Co.,  subsidiary  of 
American  Tobacco.  Neither  of  the 
two  agencies  has  made  any  plans 
for  advertising,  although  radio  has 
been  used  extensively  for  both  ac- 

counts in  the  past. 
Ruthrauff  &  Ryan  also  has  been 

named  to  handle  International  ci- 
gars, including  Corona,  by  Ameri- 

ran  Cigarette  &  Cigar.  No  agency 
has  been  appointed  for  Herbert 
Tareyton  cigarettes,  another  Ameri- 

can Tobacco  product  formerly  with 
Young  &  Rubicam,  as  very  little 
advertising  is  placed  for  it  at  the 
present  time. 

Extensive  Spot  Program 

Enlarged  by  Beech-Nut 
BEECH-NUT  PACKING  Co.,  Can- 
ajoharie,  N.  Y.  (various  food  prod- 

ucts), following  its  recent  pur- 
chase of  a  nightly  recorded  dance 

program  with  ASCAP  music  on 
WNEW,  New  York  [Broadcasting, 
Jan.  1],  is  sponsoring  on  WWVA, 
Wheeling,  starting  Jan.  20  a  half- hour  of  recorded  dance  music  six 
nights  a  week,  with  indication  that 
similar  programs  may  be  added  on 
other  stations. 
The  sponsor  has  also  renewed 

existing  contracts  for  spot  an- 
nouncements on  115  stations,  and 

has  placed  15-50  word  announce- ments to  be  heard  from  7  to  15 
times  weekly  on  the  following  addi- 

tional stations:  WOR  WFIL  WIP 
WCAU  KDKA  KQV  WCAE  WJAS 
WAAB  WBZ-WBZA  WEEI 
WNAC  WHAM  WHEC  WGY 
WFBL  WSYR  WIBX  WJAR  WHK 
WTAM. 

Five-minute  spots  thrice-weekly 
have  been  purchased  on  two  New 
York  stations,  WJZ  and  WEAF, 
making  a  total  of  almost  150  sta- 

tions now  carrying  Beech-Nut  busi- 
ness. Newell-Emmett  Co.,  New 

York,  is  agency. 

Widened  Markets 

Seen  by  Kimball 

Agency  Head  Declares  Store 
Promotion  Must  Conform 

"EVERY  far-sighted  merchant- 
should  be  readying  himself  for  the 
next  new  dimension  (in  merchan- 

dising) which  may  be  television," Abbott  Kimball,  president  of  the 
New  York  advertising  firm  bearing 
his  name,  told  delegates  to  the  30th 
annual  National  Dry  Goods  Assn., 
held  Jan.  13-17  in  New  York  at 
the  Hotel  Pennsylvania. 

Speaking  before  a  sales  promo- tion session  on  the  effectiveness  of 
national  advertising  for  retail 
stores.  Mr.  Kimball  added  that 
"when  television  finds  out  how  to 

do  a  practical  job,  we'll  all  of  us have  to  go  national  whether  we 

like  it  or  not". 
They  All  Listen 

"All  America,"  he  said,  "listens 
to  the  radio,  knows  what's  happen- ing on  the  other  side  of  the  planet 
faster  than  their  grandfathers 
knew  what  was  happening  on  the 
other  side  of  the  country.  This  is 
a  trend  .  .  .  Already  forward-mind- ed stores  draw  their  customers 
from  a  trading  radius  of  50,  100, 
200  miles.  Presently,  they  will  draw 
them  from  even  greater  distances 
.  .  .  Some  merchants  have  fore- 

seen this  trend.  I  know  people  who 
travelled  100  miles  to  see  the  Phila- 

delphia Wanamaker  store's  Christ- mas promotion  this  year.  Marshall 
Field  was  another  pioneer.  Recog- 

nizing that  his  store  was  situated 
in  a  geographical  center  of  Ameri- ca, he  deliberately  bid  for  a  wider 
trading  radius. 

"The  trend  of  the  population  has 
turned,"  Mr.  Kimball  stated.  "The 
shift  today  is  away  from  the  cities. 
The  store  that  wishes  to  retain  its 
greatness  must  widen  its  advertis- 

ing outlook,  broaden  its  advertis- 
ing methods,  and  get  set  to  think 

in  terms  of  the  nation." One  of  the  new  features  of  this 

year's  convention  was  a  "Letting- 
the-Hair-Down"  conference  be- 

tween sales  promotion  managers 
of  retailers  and  manufacturers,  but 
unlike  last  year's  convention,  when 
one  of  the  sales  promotion  sessions 
was  devoted  to  the  discussion  of 
radio  in  retail  advertising,  this 
year's  conclave  included  no  discus- sions on  radio. 

Coal  Firm's  Ohio  Test 
ISLAND  CREEK  COAL  SALES 
Co.,  Huntington,  W.  Va.  Black 
Onyx  Coal)  on  Jan.  23  starts  daily 
a  one-minute  transcribed  announce- 

ment test  on  WSAI,  Cincinnati, 
and  WAKR,  Akron,  to  run  until 
mid-April.  Transcriptions  called 
Voice  of  the  Flames  Reporting 
Super  Oddities  feature  Vincent  Pel- 
letier.  If  successful,  station  list  will 
be  increased.  Agency  is  Campbell 
&  Reynolds,  Chicago. 

Rival  Chain  Breaks 
RIVAL  PACKING  Co.,  Chicago 
(Rival  Dog  Food),  on  Jan.  20 
started  a  varying  schedule  of 
station-break  announcements  on 
WBEN  WCAE  WPRO  WGAR 
WTMJ  WDRC  WBNS  WTHT 
WSYR.  Agency  is  Charles  Silver 
&  Co.,  Chicago. 
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ONE  GUESS.  What  society  band  is  this?  Give  up!  Well,  it's  the  Sunset Serenaders,  whose  dulcet  tunes  recently  greeted  listeners  to  the  Oklahoma 
Farm  &  Home  Hour  of  WKY,  Oklahoma  City.  They  paid  a  recent  visit  to 
the  WKY  studios.  After  the  program  they  returned  to  their  quarters 
in  the  Oklahoma  State  Penitentiary. 

Art  Kassel  Would  Quit  ASCAP  Ranks 

But  Buck  Says  It  Would  Set  Precedent 

BMI  Sheet  Sale 

Increases  Rapidly 
More  Than  100,000  Are  Sold 

During  Week  of  Jan.  10 
REPORTING  sales  of  sheet  music 
of  BMI  tunes  totaling  more  than 
100,000  copies,  exclusive  of  orches- 

trations, for  the  week  ending  Jan. 
10  as  proof  that  these  songs  have 
attained  real  popularity  from  their 
radio  promotion,  BMI  lists  "There 
I  Go,"  "Practice  Makes  Perfect," 
"I  Hear  a  Rhapsody,"  "I  Give 
You  My  Word"  and  "So  You're  the 
One"  as  the  most  purchased  tunes of  the  week. 

Peer  International's  top  tune, 
"Frenesi",  cleared  through  BMI, sold  35,000  copies  during  the  week 
and  is  expected  to  top  the  200,000 
sales  mark,  passing  "Boots  and 
Saddles",  Peer's  best-seller  of  the 
past  ten  years,  which  sold  about 
175,000  copies,  BMI  states. 

Many  New  Tunes 
Since  Christmas,  BMI  has  made 

available  to  radio  some  227  ori- 
ginal popular  tunes,  it  was  stated, 

of  which  42  were  published  by  BMI 
under  its  own  imprint.  The  others, 
cleared  by  other  publishers  through 
BMI,  include  102  new  cowboy  songs 
and  ballads  of  M.  M.  Cole,  43  pop 
tunes  of  E.  B.  Marks  and  12  ori- 

ginals from  the  subsidiaries  of 
Southern  Music. 

BMI  has  also  acquired  the  per- 
forming rights  to  the  music  pub- 

lished by  Republic  Music  Co.,  call- 
ing for  the  immediate  transfer  of 

some  20  numbers,  many  identified 
with  Sammy  Kaye,  and  for  the  pub- 

lication of  not  less  than  two  com- 
positions a  month  for  three  years. 

In  addition,  BMI  has  secured  ten 
numbers  and  rights  to  future  se- 

lections controlled  by  Mutual 
Society,  publisher  of  Glenn  Mill- 

er's original  tunes.  Miller  has 
agreed  to  render  service  only  to 
Mutual  during  the  three  years  the 
contract  is  in  force.  Contract  gives 
BMI  the  right  to  broadcast  and 
televise  accepted  compositions  in 
both  published  and  unpublished 
forms  and  to  adapt  or  change  the 
compositions  for  performance.  BMI 
tunes  will  be  featured  principally, 
if  not  exclusively,  on  the  new  Vik- 

ing Records,  manufactured  by  Nu- 
Phonic  Corp.  and  distributed  by Curtis  Publishing  Co.  for  sale  on 
news-stands.  Two  records  per- 

formed by  Jack  Teagarden's  or- 
chestra will  be  the  first  offered  for 

sale,  early  in  February,  with  a  new 
record  a  week  to  be  added.  Discs 
will  be  advertised  under  the  slogan, 

;  "Two  Hits— Two  Bits". 

Exclusive  performing  rights  to 
compositions  of  two  song  writers 
were  negotiated  recently  by  BMI. 
Deal  with  Alberto  Colombo,  one- 

time musical  director  of  Repub- 
lic Studios,  calls  for  special  band 

arrangements  of  his  marches,  and 
all  future  compositions  of  Hum- 
berto  Herrera,  Brazilian  composer. 
Herrera  has  written  more  than  250 
songs,  mostly  tangos,  and  is  known 
as  the  Irving  Berlin  of  Brazil.  His 
BMI  contract  is  for  two  years. 

In  Hollywood  during  early  Jan- 
uary, Ralph  Peer,  head  of  South- 

ern Music,  stated  that  three  num- 
bers by  Hoagy  Carmichael,  an 

ASCAP  member,  were  available  for 

ALTHOUGH  the  phrase,  "Few  die 
and  none  resign",  was  not  aimed 
at  ASCAP,  it  might  well  have  been. 
When  Art  Kassel,  well-known  band 
leader  and  composer,  submitted  his 
resignation  to  ASCAP  last  month. 
Gene  Buck,  ASCAP  president,  re- 

plied: "In  the  26  years  of  our  his- 
tory, we  have  never  accepted  a 

resignation  from  any  of  our  mem- 
bers, and  if  we  complied  with  this 

request  we  would  be  creating  a 

precedent." Composer  of  "Doodle-Doo-Doo", "Hell's   Bells"   and   "Around  the 

broadcasting  without  penalty. 

Songs  are  "Rocking  Chair",  "Lazy 
River",  and  "Georgia  on  My  Mind". 
They  were  written  for  Southern's 
catalogue  before  Carmichael  was 
taken  into  ASCAP  in  1931.  Peer  is 
the  only  publisher  whose  music  is 
used  by  both  BMI  and  ASCAP.  The 
Society  holds  performing  rights  to 
25%  of  his  library  of  hillbilly  and 
Latin  music,  it  was  said.  The  re- 

mainder is  vested  with  the  broad- 
casters through  an  affiliate  com- 

pany, Peer  International. 

Legal  Threats 

Warning  that  he  would  take  legal 
steps  to  block  a  reported  move  of 
BMI  to  fashion  its  own  wordage  of 
the  "Peanut  Vendor"  and  other 
Latin  tunes  for  which  he  supplied 
the  lyrics,  was  given  by  L.  Wolfe 
Gilbert.  He  contends  that  words 
cannot  be  divorced  from  music,  as 
one  is  dependent  on  the  other  for 
the  popularity  they  enjoy.  Several 
of  his  numbers  are  old  folk  songs, 
given  American  titles  and  wordage. 

With  several  Southern  Califor- 
nia stations,  KFWB,  KFVD, 

KGER,  KGFJ,  KPPC,  KRKD, 
KIEV,  KFSG,  KXO,  reported  as 
having  signed  ASCAP  contracts, 
spokesmen  of  the  Society  stated 
that  nine  large  Los  Angeles  adver- 

tisers have  followed  a  group  of 
eastern  sponsors  in  considering  the 
organization's  proposal  to  license 
them  individually  to  present  music 
banned  from  the  air. 

Corner"  and  a  member  of  ASCAP 
since  1925,  Mr.  Kassel  expressed 
resentment  over  the  fact  that  "AS- 

CAP is  trying  to  spread  the  feeling 
that  the  band  leaders  are  doing 
bad  work.  They  ought  not  to  try 
to  tear  down  our  business  because 
they  have  made  a  wreck  of  their 
own. 

Chance  for  Bands 

"The  demands  which  ASCAP 
made  on  broadcasters  were  equiva- 

lent to  a  declaration  of  war,"  he 
continued.  "If  they  were  going 
to  do  that  sort  of  thing,  they 
ought  to  have  consulted  the  mem- 

bers and  the  rest  of  the  music  in- 
dustry. I  am  in  one  of  the  lower 

classifications  in  ASCAP,  but  I 
wasn't  calling  for  larger  payments 
from  radio  stations  to  the  Society. 

"Radio  has  been  the  great  oppor- 
tunity for  dance  bands.  It  has  given 

them  a  chance  to  be  heard  all  over 
the  country.  There  is  no  doubt  but 
what  radio  has  made  me.  If  it's 
a  question  between  ASCAP  and 
radio,  I  will  take  radio  for  what  it's done  for  me.  I  hope  that  all  the 
bands  which  are  now  at  the  top 
will  think  of  the  matter  in  this 
light  and  will  be  willing  to  see  that 
the  other  fellow  gets  his  chance  too. 
"What  I  like  about  the  situation 

now  is  that  we  all  have  the  same 
chance.  I  used  to  get  a  song  a  week 
after  it  was  recorded.  The  ASCAP 
houses  gave  preference  to  a  few 

bands." 

Asked  whether  he  had  any  diffi- 
culty in  making  up  satisfactory 

programs  without  the  use  of  AS- 
CAP music,  Mr.  Kassel  said: 

"None  at  all.  I  find  that  the  mu- 
sic which  is  available  outside  of 

ASCAP  is  perfectly  adequate,  and 
I  resent  some  of  the  publicity  which 
has  been  issued  by  ASCAP  on  that 
matter.  Mr.  Buck  has  been  quoted 
as  saying  that  the  chains  may  as 
well  tell  the  boys  to  throw  away 
their  instruments.  When  he  says 
that  he  is  telling  the  public  that 
we  are  not  going  to  be  any  good. 
Well,  we  are  not  in  a  position  to 
quit,  and  we  don't  need  to  anyway. 
Keep  listening.  That  is  my  plea  to 
the  public — keep  listening. 

"It  seems  to  me  that  the  great 
trouble  with  ASCAP  is  that  they 

TEXAS  LEGISLATOR 

ASKS  ASCAP  PROBE 

AN  INVESTIGATION  of  ASCAP 

by  the  Texas  Legislature  to  deter- mine whether  it  functions  in 
violation  of  the  Texas  anti-trust 
statutes  is  proposed  by  Rep.  Joe 
Skiles  of  Denton,  Tex.,  in  a  resolu- 

tion prepared  for  introduction  in 
the  Texas  House  when  it  convenes 
Jan.  21. 

Rep.  Skiles  said  his  resolution 
would  request  Attorney  General 
Gerald  C.  Mann,  of  Texas,  to  in- 

quire into  the  Society's  functions. "I  am  convinced,"  the  legislator 
said,  "that  there  is  some  way  of 
returning  to  the  public  the  right  to 
hear  their  old  favorites  without 
paying  tribute  to  a  small  group  of 
Eastern  promoters.  Many  songs 
composed  by  Texas  composers  and 
dear  to  the  heart  of  Texas  music 
lovers  have  been  restricted  to  Texas 
radio  stations  and  broadcasters  by 
very  harsh  limitations  imposed  by 

the  management  of  ASCAP." "While  fundamentally  the  mat- 
ter is  of  federal  concern,"  Skiles 

added,  "insofar  as  it  relates  to 
Texas  stations  and  to  Texas  music, 
I  believe  there  is  some  recourse 

available." Ward  in  17  Markets 

WARD  BAKING  Co.,  New  York, 
during  January  is  planning  a  cam- 

paign of  one-minute  station  break announcements  in  the  interests  of 
Tip-Top  bread  using  two  to  six  sta- 

tions in  17  specified  markets.  First 
market  signed  was  Chicago,  in 
which  city  on  Jan.  6  the  company 
started  time  signals  six  times  week- 

ly on  WBBM,  and  one-minute  par- 
ticipations five  times  weekly  on  the 

Yours  Truly  program  on  WE  NR. 
Full  list  of  markets  and  stations 
will  be  released  the  week  of  Jan. 
20  by  Sherman  K.  Ellis  &  Co.,  New 
York,  agency  in  charge. 

Schick's  CBS  Series 
MAGAZINE  REPEATING 
RAZOR  Co.,  New  York,  on  Feb.  22 
will  start  a  campaign  for  Schick 
Injector  razors  using  the  8:30-8:55 
p.m.  period  on  CBS  Saturday  eve- 

nings. According  to  J.  M.  Mathes, 
New  York,  agency  in  charge,  the 
station  list  is  not  yet  settled. 

Zerbst  Fall  Plans 
ZERBST  PHARMACAL  Co.,  St. 
Joseph,  Mo.  (Zerbst's  Capsules), 
has  started  a  varying  schedule  of 
50-word  spot  announcements  in 
eight  markets.  It  is  expected  the 
account  will  expand  this  list  for 
a  fall  campaign.  Agency  is  Barrens 
Adv.  Co.,  Kansas  City. 

have  taken  their  slogan  'Justice 
For  Genius'  too  literally.  We  may 
be  dead  before  people  know  wheth- 

er any  particular  writer  is  a  genius. 
They've  kidded  themselves  all  the 
way  through.  Justice  for  work  is 
something  different,  and  that's  what 
we  want.  Most  successful  songwrit- 

ers are  good  craftsmen.  They 
can  turn  out  good  stuff  on  order. 
ASCAP  has  some  good  music.  I 
wish  that  all  music  was  available, 
ASCAP  as  well  as  the  rest,  but 
ASCAP  ought  not  to  be  in  a  posi- 

tion to  dictate  as  they  have  in  the 
past.  They  ought  to  get  down  to 
earth  and  represent  the  musical 
workmen,  the  little  fellows  as  well 
as  the  man  with  the  big  name,  and 

forget  the  genius  stuff." 
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THEY  WERE  IN  THE  NAVY  THEN 
One  of  a  Series 

THE  NAVY,  TOO,  claimed  some  of  radio's  well-known  figures  during 
World  War  I.  Youngsters  then,  they  don't  look  the  same  now.  You'll  find their  identification  on  page  55. 

Canadian  Broadcasters  Move  Quickly 

To  Promote  Sale  of  War  Certificates 

Network  Record 

In  Political  Time 

Billings  for  Recent  Campaign 
Reached  $1,638,910  Total 

NETWORK  political  billings  dur- 
ing the  recent  national  campaign 

totalled  $1,638,910,  the  largest  in 
history,  according  to  year-end  tabu- 

lations by  NBC,  CBS  and  MBS. 
NBC's  two  networks  accounted  for 
$809,605;  CBS,  for  $535,406;  MBS, 
for  $293,898. 

Largest  placements  on  NBC  were 
by  the  Democratic  National  Com- 

mittee, amounting  to  $260,109  and 
by  the  Republican  National  Com- 

mittee, amounting  to  $158,924. 
The  other  NBC  totals  were: 

American  Labor  Party,  $3,103; 
American  Writers  Committee  for 
Willkie,  $23,733;  Associated  Will- 
kie  Clubs,  $104,570;  Committee  of 
Business  Men  for  Willkie,  $7,788; 
Communistic  National  Election 
Committee,  $7,397;  Democratic 
State  Committee  of  New  Jersey, 
$23,298;  Democrats  for  Willkie, 
$46,474;  District  of  Columbia  Re- 

publican State  Committee,  $1,121; 
Hiram  Johnson  for  Senator,  $1,928; 
Jeffersonian  Democrats  of  the  11 
Western  States,  $600;  National 
Federation  of  Republican  Wom- 

en's Clubs  of  America,  $9,386;  Na- tional Independent  Committee  of 
Voters  for  Roosevelt  and  Wallace, 
$3,078;  New  York  State  Demo- 

cratic Committee,  $83,582;  New 
York  State  Republican  Committee, 
$31,915;  North  California  Willkie- 
McNary  Campaign  Committee, 
$1,435;  No  Third  Term  Democrats, 
$3,522;  No  Third  Term  Democrats 
of  Illinois,  $6,624;  Republican  State 
Committee  of  Pennsylvania,  $8,131 ; 
Socialist  Labor  Party,  $4,234; 
Townsend  for  Willkie  Club,  $2,910; 
Willkie  War  Veterans  National 
Committee,  $4,488;  Willkie  Volun- 

teers, $212;  Women's  Republican Clubs  of  Boston,  $7,342;  Women 
Workers  for  Willkie,  $1,032;  Writ- 

ers Committee  for  Roosevelt,  $2,670. 
CBS  Billings 

Largest  CBS  political  accounts 
were  the  Republican  National  Com- 

mittee, $142,537,  and  the  Demo- 
cratic National  Committee,  $140,- 

757. 
Other  CBS  political  billings 

were:  Associated  Willkie  Clubs, 
$66,377 ;  Committee  for  Non  Parti- 

san Education,  $320;  Democratic 
Anti-Third  Term  Committee  of 
Massachusetts,  $214;  Democratic 
State  Committee  of  New  Jersey, 
$19,898;  Business  Men's  League 
for  Roosevelt,  $18,299;  Democratic 
State  Central  Committee  of  Cali- 

fornia, $5,112;  Democratic  State 
Central  Committee  of  New  York, 
$18,853;  Paul  Dever  for  Governor 
of  Massachusetts,  $480 ;  Paul  Dever 
Camnaign  Committee,  $320;  Ford 
for  Democratic  Senator,  $372;  In- 

dependent Committee  for  Park- 
man,  $320;  Ambassador  Joseph 
Kennedy,  $14,367;  Hiram  Johnson 
Camnaign,  $386;  Massachusetts 
Republican  State  Committee,  $320; 
National  Committee  of  Democrats 
for  Willkie,  $14,686;  National  Com- 
m'ttee  of  Independent  Voters  for 
Roosevelt  and  Wallace,  $45,941; 
National  Election  Campaign  Com- 

mittee-Communist Party  of  U.  S., 
$7,047;  New  York  State  Republi- 

can Committee,  $4,735;  No  Third 
Term  Committee,  $5,538;  Oklahoma 
State  Democrats  for  Willkie, 
$10,602;     Republican  Campaign 

By  JAMES  MONTAGNES 
ANSWERING  on  short  notice  a 
call  from  the  government  to  aid  in 
the  sale  of  $120,000,000  in  war 
saving  stamps  and  certificates  in 
1941,  Canadian  broadcasters  with- 

in one  week  outlined  and  presented 
a  promotion  campaign  to  start  Jan. 
31.  The  program  ideas  were  ap- 

proved in  Ottawa  Jan.  13,  and  Fi- 
nance Minister  J.  L.  Ilsley  praised 

the  spirit  of  cooperation  the  de- 
partment had  received  on  such 

short  notice  from  the  broadcasting 
industry. 

With  the  exception  of  four  Sun- 
day quarter-hour  broadcasts  from 

England,  on  the  first  of  which,  Feb. 
2,  Queen  Elizabeth  may  partici- 

pate, all  the  broadcasts  are  to  be 
paid  for  by  the  Department  of  Fi- 

nance. It  is  reported  the  broadcast- 
ers may  turn  back  all  or  part  of  the 

receipts  in  the  form  of  one  or  more 
Spitfire  planes.  The  subject,  it  is 
understood,  will  be  discussed  at  the 
Canadian  Assn.  of  Broadcasters 
convention  at  Montreal  Jan.  20. 

Series  of  Programs 
The  campaign  will  open  Jan.  31, 

with  a  one-hour  network  show,  tak- 
ing in  every  station  possible,  from 

8-9  p.m.  (EDST).  The  show  may 
be  recorded  for  rebroadcast  to  west-, 
ern  Canadian  stations  at  a  later 
hour.  There  will  be  five  such  hour 
shows  on  Fridays,  two  variety  pro- 

grams, two  feature  programs  and 
a  final  cavalcade  program.  On  Sun- 

days, starting  Feb.  2  there  will  be 
quarter-hour  programs  from  Eng- 

land, which  will  be  carried  as  sus- 
taining features  by  all  stations,  on 

which  prominent  government  offi- 
cials such  as  Anthony  Eden  will  be 

Committee,  $852;  Republican  State 
Committee  of  Massachusetts, 
$3,040;  Republican  State  Central 
Committee,  $870;  State  Election 
Campaign  Committee  Communist 
Party  of  Calif.,  $426;  Walsh  Cam- 

paign Committee,  $320;  Willkie 
Volunteer  Committee  of  Massachu- 

setts, $241;  Willkie  War  Veterans 
National  Committee,  $8,768;  Yorty 
for  Senator  Committee,  $3,408. 
Breakdowns  by  sponsors  were 

not  furnished  by  MBS. 

asked  to  appear.  These  will  be  fol- 
lowed a  half -hour  later  with  quar- 

ter-hour talks  by  prominent  Ca- nadians. 

On  Feb.  3  special  spot  broad- 
casts will  be  carried  daily  to  catch 

the  women's  audience.  If  these  are 
successful  they  may  be  carried 
throughout  the  year  from  Mondays 
through  Fridays.  They  will  be  in 
the  nature  of  dramatized  quarter- 
hour  script  shows,  to  convince  the 
Canadian  housewife  of  the  neces- 

sity of  saving.  It  is  planned  to 
start  off  with  the  stories  of  refugee 
families  from  conquered  European 
countries  and  how  they  have  fitted 
into  Canadian  family  life. 

In  addition  it  is  expected  to  have 
five  weekly  dramatized  flashes  dur- 

ing February. 
The  placing  of  programs  is  in 

the  hands  of  a  selection  committee 
of  Toronto  agency  executives  head- 

ed by  Adam  Smith  of  R.  C.  Smith 
&  Son  as  chairman,  and  consisting 
of  A.  M.  Cairns  of  A.  McKim  Ltd. ; 
H.  A.  Telfer,  E.  W.  Reynolds  Co.; 
M.  Rosenfeld,  MacLaren  Adv.  Co. 
They  are  expected  to  appoint  a 
space  buyer  who  will  handle  all 
preliminary  details.  The  selection 
committee  will  work  with  the  sta- 

tion representatives  and  the  com- 
mercial department  of  the  Canadian 

Broadcasting  Corp.  It  is  the  inten- tion of  the  committee  to  divide  the 
business  as  equitably  as  possible 
keeping  in  mind  adequate  coverage. 

Both  private  broadcasters  and 
the  CBC  commercial  officials  have 
been  working  18  hours  a  day  on 
the  campaign  since  they  received  a 
call  from  Ottawa  for  radio  to  take 
part  in  it.  The  agencies,  CBC  and 
Canadian  Assn.  of  Broadcasters 
were  represented  at  meetings  held 
in  Ottawa.  The  group  which  laid 
the  plans  before  the  Finance  Min- ister includes  E.  A.  Weir,  CBC 
commercial  manager;  Harrv  Sedg- 

wick, CFRB,  Toronto,  and  CAB 
president;  E.  W.  Reynolds,  E.  W. 
Reynolds  &  Co. ;  Adam  Smith,  R.  C. 
Smith  &  Son.  The  CAB  have  set  up 
a  special  committee  of  Guy  F.  Her- 

bert, All-Canada  Radio  Facilities, 
Toronto;  Harry  Sedgwick;  Joseph 
Sedgwick,  CAB  counsel;  and,  as 
substitute,  A.  E.  Evans,  CAB  sec- 
retary-treasurer. 

AGEISDA  COMPLETE 

FOR  CAB  SESSION 

CANADIAN  broadcasters  number- 
ing between  75  and  100  were  to 

open  their  seventh  annual  conven- tion Jan.  20  at  the  Mount  Royal 
Hotel,  Montreal.  Of  the  76  Cana- 

dian privately-owned  stations,  58 
are  members  of  the  Canadian  Assn. 
of  Broadcasters,  and  the  conven- 

tion will  move  on  applications  for 
membership  of  CFAR,  Flin  Flon, 
Man.;  CKRN,  Rouyn,  Que.;  CHLT, 
Sherbrooke,  Que. 

In  addition  to  discussing  the 
election  of  a  paid  president,  copy- 

right, newscast  regulations  [Broad- 
casting, Jan.  1,  13],  the  CAB  will 

deal  with  measures  aiding  the  vari- 
ous government  financial  cam- 

paigns now  reaching  final  planning stages. 

Among  American  colleagues  ex- 
pected at  the  convention  is  Fred 

Weber  of  MBS,  who  is  to  give  an 
address.  The  CAB  will  hear  a  re- 

port from  George  Chandler,  CJOR, 
Vancouver,  chairman  of  the  CAB 
technical  committee  on  Havana 
Treaty  reallocations,  and  latest  de- velopments from  the  engineering 
conference  which  opened  at  Wash- 

ington Jan.  14  are  expected  to  be announced. 

Disc-Live  News  Series 

In  17  Cities  for  Philco 
PHILCO  DISTRIBUTORS  in  17 
cities  throughout  the  country  are 
sponsoring  a  series  of  quarter-hour thrice-weekly  programs  featuring 
Frazier  Hunt,  news  commentator, 
on  a  local  station  in  each  city.  The 
program,  titled  Philco  Listening 
Post,  and  promoting  Philco  radios, 
includes  Hunt's  comments  on  such 
topics  as  national  defense,  out- 

standing personalities  in  the  news 
and  human  interest  stories  as  pre- 

pared in  transcription  form  by 
Transamerican. 

A  unique  feature  is  the  inclusion 
of  important  news  flashes  by  the 
local  announcer  during  the  last 
few  minutes  of  the  broadcast.  Six- 

teen stations  started  the  program 
Jan.  13,  while  WOR,  Newark,  joins 
the  list  Jan.  21.  In  the  majority  of 
cases  the  schedules  call  for  evening 
quarter-hours  between  8  and  10 
p.m.  Local  agencies  are  placing  the 
series  for  the  Philco  dealers,  who 
in  some  cases  are  contacting  the 
stations  direct.  Stations  are  WGAN 
WEEI  KYW  WJSV  WSB  WGAR 
WLS  KMBC  KSD  WHAS  KTRH 
WCCO  WTMJ  KFI  KSFO  WWJ 
WOR. 

Beauty  Cream  Tests 
TO  PROMOTE  two  beauty  creams 
selling  at  half-price  during  Janu- 

ary, Mona  Manet,  New  York 
beauty  salon,  is  testing  radio 
throughout  the  month,  using  one- 
minute  spot  announcements  15 
times  weekly  on  WHN,  New  York. 
Agency  is  Sophie  Goode  and  Edna 
Mayo,  New  York. 

Marlin  Spots 

MARLIN  FIREARMS  Co.,  New 
Haven,  Conn.,  on  Jan.  16  started 
a  campaign  for  its  razor  blades, 
using  10-word  announcements  in 
the  latter  half  of  Larry  Elliott's Rising  Son  program  on  WABC, 
New  York,  Tuesdays,  Thursdays, 
Saturdays,  6:35-7  a.m.  Agency  is 
Craven  &  Hedrick,  New  York. 
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CBS  audience 

"The  strongest  *all-day'  schedule  in  network  history" 

Regular  CAB  program  ratings  show  CBS  with  a  consistently 

^  stronger  schedule  than  any  other  network  in  all  of  I^/J-O, 

The  Columbia  Network,  against  all  competition,  deliv- 

ered the  largest  audiences  to  its  clients,  for  more  program- 

periods  in  the  entire  broadcasting  day  than  any  other  network. 

Counting  every  rated  sponsored  quarter-hour  on  all  networks 

in  all  of  1940,  CBS  averaged  161  "firsts"  each  week  against 

all  competition;  the  second  network  had  154;  the  third  net- 

work, only  18  "firsts". 

CBS  leadership  is  most  striking  in  "the  major  battle- 

ground of  network  competition";  in  the  tensely  competitive 

evening  hours.  Whether  you  take  the  entire  evening  (6:00  p.m. 

to  12:00  m.)  or  just  the  heart  of  the  evening  (8:00  to  10:00 

p.m.),  CBS  wins  more  ̂ frsts'^  than  the  second  and  third  net- 

works combined.  The  exact  evening  score  is  shown  in  the  charts, 

for  all  of  1940. 



leadership  in  1940 

*In  the  major  battlegrounds  of  network  competition 

*>  * 

6  p.  m.  to  12  m.  E.  S.  T. 85    FIRSTS      6  p.  m.  to  12  m.  E.  S.  T. 

70  "FIRSTS' 

[FIVE  DAY  TOTAL) 

7  "FIRSTS 

WEEKLY     AVERAGES,    12     MONTHS     OF  1940 

8  to  10  p.  m.  E.  S.T. 

(FIVE  DAY  TOTAL) 

26  "FIRSTS" 

-  FIRSTS" 
£  "FIRSTS' 

.    NETWORK  3 

These  charts  are  based  on  CAB  rated  sponsored  programs  in  1940,  and  show 
the  average  number  of  quarter  hours,  each  week  in  1 940,  in  which  each  network 
delivered  the  largest  audience  to  its  clients  against  a// othernetwork  competition. 

★  6:00  p.m.  to  12:00  midnight  E.  S.T.  and  8:00  to  10:00  p.m.  E.  S.T.  See  text 
on  facing  page  for  score  on  entire  broadcasting  day. 



Advertisers  invested 

more  money  for  CBS 

facilities  in  1940  than 

for  any  other  network 

ever  before  invested 

in  any  network! 

THE      COLUMBIA      BROADCASTING  SYSTEM 



FINE  POINTS  in  operation  of  a  Type  M  40-watt  ra- 
diophone transmitter  are  shown  to  members  of  the 

CCC  radio  instruction  class  (left),  Yellowstone  Park, 
by  Clyde  Elliott  (right),  junior  radio  engineer.  The 
set  relays  messages  from  3-watt  field  sets  to  district 
stations  or  the  Mammoth  master  station.  It  is  semi- 

portable.  Radio  fundamentals  are  taught  to  enrollees 
at  the  Halsey,  Neb.,  camp  (right)  by  practical  instruc- 

tors. The  camp  is  one  of  the  group  sending  code  mes- 
sages to  an  Army  relay  station.  The  radio  classes 

are  included  in  the  CCC  defense  training  program, 
which  turned  out  3,300  trainees  last  year. 

Arlington  Towers 

Soon  to  Be  Razed 

AMERICAN  radio's  most  famous 
landmark,  the  Arlington,  Va.,  an- 

tenna towers,  will  soon  disappear. 
The  three  structures,  which  jut 
into  the  sky  across  the  river  from 
Washington,  will  be  junked  and 
sold  to  make  way  for  the  new  Na- 

tional Capital  airport,  now  almost 
finished.  It  was  felt  the  main 
tower,  600  feet  high,  and  two 
others,  each  450  feet  high,  would 
constitute  a  hazard  to  planes  land- 

ing at  the  new  field,  two  miles  south 
of  the  city. 

The  towers,  which  housed  the  an- 
tenna of  the  Navy  Communications 

center,  are  obsolete  so  far  as  radio 
is  concerned.  Operations  now  car- 

ried on  by  the  station  will  be 
turned  over  to  the  Navy  transmit- 

ter at  Annapolis,  one  of  the  most 
powerful  in  the  world. 

In  recent  years  more  and  more 
of  the  traffic  handled  by  the  Arling- 

ton station  has  been  transferred 
to  Annapolis.  The  Arlington  sta- 

tion went  into  operation  in  Feb- 
ruary, 1913,  and  was  one  of  the 

pioneer  high-powered  stations, 
transmitting  messages  to  the  fleet 
and  broadcasting  time  and  weather 
reports. 

I  It  was  from  these  antennas  that 
!  the  first  voice  signal  was  trans- 

mitted abroad.  The  Bell  Telephone 
Co.  and  the  Western  Electric  Co. 
constructed  a  voice  transmitter  in 
cooperation  with  the  Navy  Depart- 

ment shortly  after  the  World  War 
and  successfully  transmitted  a 
voice  signal  which  was  picked  up 
at  the  Eiffel  Tower  in  Paris. 

Arlington  was  perhaps  most  fa- 
miliar to  ship  operators,  many  of 

whom  today  are  working  as  chief 
i  or  assistant  chief  engineers  in  com- 
I  mercial  stations.  For  it  was  from 
the  Navy  station  that  they  daily 
got  their  weather  reports  and  time 
signals. 

Insurance  Company  Deal 
CAROLINA  LIFE  INSURANCE 
Co.,  rather  than  its  officers,  will  be- 

come largest  stockholder  in  WOOS, 
(  "olumbia,  S.  C,  if  the  FCC  authorizes 
A.  B.  Langley,  the  insurance  com- 

pany's president,  and  Ames  Halti- 
wanger,  its  vice-president  and  treas- 

urer, to  transfer  their  respective 
24V^%  holdings  in  the  station.  Applica- tion to  make  the  transfer  was  filed 

I  with  the  FCC  .Tan.  15.  The  station,  a 
local  on  1370  kc,  was  authorized  for 
construction  in  September,  1938  and 
went  on  the  air  Sept.  29,  1939. 

CCC  TRAINS  RADIO  OPERATORS 

Another  5,000  to  Be  Turned  Out  by  Camps  This  Year 

 As  Instruction  Courses  Are  Speeded  

AFTER  training  some  3,300  men  in 
shortwave  radio  operation  last  year 
in  connection  with  its  national  de- 

fense training  program,  the  Civil- 
ian Conservation  Corps  expects  to 

train  an  additional  5,000  during  the 
current  fiscal  year.  James  J.  Mc- 
Entee,  CCC  director,  stated  Jan. 
17  that  steps  are  being  taken  to 
standardize  and  speed  up  radio 
training  in  the  1,500  CCC  camps 
over  the  country,  with  this  instruc- 

tion integrated  with  other  phases 
of  the  Corps'  national  defense 
training  program,  covering  300,000 
CCC  enrollees  as  of  Dec.  1,  1940. 

At  present  about  175  CCC  camps 
use  shortwave  radio,  both  code 
and  voice,  for  all  official  communi- 

cations. Some  are  located  deep  in 
forests  or  isolated  on  western 
prairies,  while  others,  such  as  those 
in  the  Fourth  Corps  Area  in  the 
Southern  states  and  in  the  North- 

west, are  linked  by  a  direct  short- 
wave radio  network.  Enrollees  re- 
ceive training  at  special  schools  in 

the  actual  operation,  repair  and 
handling  of  instruments.  Further 
training  is  offered  on  the  CCC  radio 
networks  and  in  special  classes  held 
in  vocational  shops. 

District  Camps  Linked 

"Wherever  there  is  a  radio  sta- 
tion operating  in  camp,  you  may  be 

sure  there  is  a  group  of  boys 

studying  radio,"  Mr.  McEntee  com- mented. "This  type  of  training  has 
been  organized  by  the  U.  S.  Signal 
Corps  officers  and  schools  main- tained at  Fort  McPherson,  Ga.,  and 
Fort  Missoula,  Mont.,  to  train  CCC 
boys  to  fill  the  camp  operator  posi- 

tions. Many  of  these  'graduates' have  gone  into  Army,  Navy,  Coast 
Guard  and  merchant  marine  jobs, 
and  into  stations  of  the  district  net- 

works. The  Fort  McPherson  school 
has  a  normal  output  of  about  100 
operators,  now  being  stepped  up 
to  meet  the  increasing  need  for 

trained  radiomen." The  Fort  McPherson  training 
groups  are  made  up  of  enrollees 
selected  because  of  aptitude  for  ra- 

dio, as  demonstrated  in  radio 
classes  at  the  camps.  They  must 
have  completed  at  least  elementary 
school,  and  preference  is  given 
high  school  graduates.  The  District 
Radio  School  at  Fort  McPherson 
turns  out  boys  who  can  handle  18 
to  20  words  in  radio  code  and  are 

familiar  with  radio  theory  and 
operating  procedure,  Mr.  McEntee 
stated.  The  control  station  for  the 
district  network  is  maintained  by 
the  school. 

Figures  show  that  use  of  the  ra- 
dio network  in  linking  the  district 

camps  saves  more  than  $1,000  per 
month  on  communication  costs,  it 
is  estimated.  Further  training  in 
radio  repair  and  maintenance  is 
afforded  trainees  at  night  classes 
of  Atlanta  Technical  High  School. 
Plans  are  afoot  to  extend  this  train- 

ing plan  to  other  sections  of  the country. 

Apart  from  stations  used  for 
CCC  communications,  official  orders, 
food  supply  and  equipment  mes- 

sages, some  4,000  portable  trans- mitters are  used  during  the  fire 
season  in  national  forests  and 
parks,  it  was  stated.  Gael  Simson, 
in  charge  of  U.  S.  Forest  Service 
radio  work  and  a  leader  in  de- 

veloping lightweight  portable  radio 
equipment  for  fighting  forest  fires, 
stated  that  his  organization  uses 
hundreds  of  CCC  operators  during 
the  fire  seasons. 

"We  have  found  CCC  boys  eager 
to  be  trained  in  radio  work,  and 
we  have  found  them  very  efficient 
as  operators,"  Mr.  Simson  declared. 
"Furthermore,  the  training  these 
boys  receive  using  our  equipment 
gives  them  a  good  start  in  learn- 

ing radio  operation  as  a  profession 
after  they  leave  the  Corps,  or  for 
service  with  the  Army,  Navy  or 

merchant  marine." 

Loan  Group  Spots 
NINETEEN  Federal  Savings  and 
Loan  Associations  in  New  York 
and  vicinity  have  launched  a  cam- 

paign promoting  home  ownership 
as  the  first  line  of  national  defense. 
Included  will  be  a  radio  program 
to  be  heard  over  WABC,  New  York, 
featuring  John  B.  Kennedy.  The 
program  will  tell  the  success 
stories  of  Americans  who  helped 
build  the  country.  Newspaper  ad- 

vertising, direct  mail,  booklets  and 
folders  will  also  be  used.  The  cam- 

paign was  announced  in  a  letter  to 
President  Roosevelt. 

WMDF  are  the  call  letters  assigned 
by  the  FCC  to  the  new  local  in  Green- 

wood, S.  C,  granted  to  Grenco  Inc. 
[Broadcasting,  Jan.  131. 

Industry  Pushing 

Paralysis  Drive 

Network  and  Local  Promotion 

Campaigns  Being  Waged 

EVERY  American  citizen  will  be 

urged  to  contribute  to  the  fund  for 

the  National  Foundation  for  Infan- 
tile Paralysis  when  the  annual 

"March  of  Dimes"  program,  ar- 
ranged under  the  auspices  of  the 

Committee  for  the  Celebration  o.' the  President's  Birthday,  is  broad- 
cast Jan.  25  from  Hollywood  on 

CBS  NBC  and  Mutual,  as  well  as 

independent  stations  throughout 
the  country.  Eddie  Cantor  will  be 
m.c.  of  the  one-hour  show,  which 
will  feature  outstanding  stars  of 

radio,  stage  and  screen. The  networks  for  the  past  week 
or  so  have  been  presenting  special 

programs  devoted  exclusively  to 
the  campaign,  while  stations  m 
various  communities  have  been  co- 

operating with  local  drives  for 
funds.  New  Yorkers,  for  instance, 

can  contribute  to  the  five  "Mile  o Dimes"  stationary  booths  and  two 

motorized  mobile  stands  through- 
out the  city,  set  up  through  the 

cooperation  of  New  York  stations WEAF  and  WJZ. 

Mile  and  March 
More  than  14  programs  are 

scheduled  to  originate  from  these 
booths  during  the  18-day  drive, 
with  members  of  the  WEAF-WJZ 
guest  relations  staff  on  duty  all  day 

to  urge  passersby  to  contribute. 
Forty-eight  other  stations 

throughout  the  country  are  cooper- 

ating in  the  "Mile  o'  Dimes"  cam- paign which  is  separate  from  the "March  of  Dimes"  headed  by  co- 
median Cantor.  The  latter  is 

plugged  on  most  of  the  principal network  commercials. 

In  Washington  Mrs.  Franklin Roosevelt,  the  First  Lady,  placed 
two  dimes  on  the  WRC-WMAL 
stand  Jan.  14 — one  for  the  Presi- dent and  one  for  herself.  High 
Government  officials  will  call  at  the 
stand  during  the  campaign  and 

place  their  dimes  "in  the  line". New  York  station,  WMCA,  is 
presenting  an  unusual  program  to 
aid  the  drive,  with  the  idea  of  ex- 

changing thoughts  and  correspond- ence between  normal  healthy  per- 
sons and  those  handicapped  or  shut 

in.  Titled  Steps  Toward  Happiness, 
the  program  is  conducted  by  Sam 
Sague  on  Wednesdays  at  12:3  p.m. 
and  Saturdays  at  6:45  p.m.  Mr. 
Sague  asks  for  contributions  to  the 
infantile  fund  from  adults  and 
from  children,  those  donating  the 
most  money  in  each  group  to  re- 

ceive prizes  from  American  Air- 
lines and  Bulova  Watch  Co.,  re- 

spectively. 

WCMI  Adds  4 

WARREN  DAVIS,  formerly  of 
WLAP,  Lexington,  Ky.,  has  joined 
WCMI,  Ashland,  Ky.,  as  business 
manager.  Additions  to  the  WCMI 
announcing  staff  include  Jim  Un- dercoffer  and  Will  Bradley,  both 
new  to  radio.  Announcer  Art  Peter- 

sen has  been  called  for  military 
training.  Virginia  Booth,  formerly 
associated  with  the  Bolivian  and 
Peruvian  embassies  in  Washington 
and  secretarv  to  Bert  Georges,  man- 

ager of  the  WCMI  Radio  Center  in 
Huntington,  W.  Va.,  has  been 

placed  in  charge  of  the  Woman's Club  of  the  Air  program  on  the 
station. 
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When  Radio  Covers  the  Battle  Front 

Efficient  'News  Organization,  Coolness 
In  Tense  Situations  Necessary 

By  PAUL  W.  WHITE 
CBS  Director  of  Public  Aflfairs 

CHAOS  in  Europe  requires  orderly  reporting  if  the  world  is  to 

be  given  a  quick,  accurate  and  objective  picture  of  what  is  hap- 

pening. To  bring  daily  reports  from  the  scene  of  action,  as  well 

as  commentaries  evaluating  these  historic  events,  requires  the 

fanciest  sort  of  split-second  timing  and  administrative  efficiency. 

A  key  man  in  radio's  war  setup  is  Paul  W.  White,  CBS  Direc- 
tor of  Public  Aflfairs.  Seated  at  a  battery  of  telephones,  micro- 

phones and  gadgets,  he  literally  keeps  his  finger  on  the  pulse 

of  the  world,  day  by  day,  minute  by  minute,  and  even  second  by 

second.  Writing  in  the  current  issue  of  the  Annals  of  the  Ameri- 

can Academy  of  Political  and  Social  Science,  he  tells  just  how 

it  is  done.  Herewith  are  excerpts  from  Mr.  White's  article. 

THE  months  since  Sept.  1,  1939, 
war,  bringing  with  them  the  col- 

lapse of  nation  after  nation  and 
the  consequent  interruption  of  com- 

munications, have  created  extraor- 
dinary problems  for  those  of  us  in 

radio  whose  applied  task  has  been 
to  provide  the  public  with  fair, 
honest,  and  accurate  news. 
Despite  a  considerably  aug- 

mented news  schedule  on  every  sta- 
tion and  every  network,  the  listen- 

er ratings  on  individual  news  pro- 
grams, both  national  and  local, 

have  reached  increasingly  high 
levels. 

News  Sources 

In  this  connection  a  recent  survey 
completed  during  the  summer  in 
19  American  cities,  ranging  in 
size  from  Salt  Lake  City  to  New 
York  City,  may  be  of  special  in- 

terest. The  question,  "In  what  or- 
der would  you  rank  the  following 

news  sources  in  their  importance  to 
you?"  was  asked  in  a  telephone  sur- 

vey over  a  three-day  period.  Here 
are  the  results  and  percentages  of 
"first  rank"  mentions: 

Per  cent 
Radio  analysts    41.7 
Radio  bulletins    23.3 
Newspaper  editorials    17.6 
Newspaper  reports   17.4 

From  this  it  can  be  seen  that  ra- 
dio received  65%  of  "first  rank" 

mentions,  as  compared  with  35% 
for  the  press. 

Consider  that  this  remarkable  re- 
sult was  achieved  only  in  large  and 

medium-large  cities  where  adequate 
newspaper  service  of  several  edi- 

tions daily  is  afforded  the  public. 
And  consider  also  that  many  other 
investigations  show  radio  news 
most  popular  in  the  smaller  cities 
and  rural  areas.  There  comes,  then, 
the  inescapable  conclusion  that  ra- 

dio news  has  achieved  a  vast  fol- 
lowing among  all  classes  of  our 

citizenry  and  that  no  other  feature 
of  broadcasting  has  such  a  steady 
popularity. 

This  record  of  progress  consti- 
tutes a  tribute  to  radio's  inventive- 

ness and  ingenuity  of  organization, 
to  a  numerically  small  but  enter- 

prising group  of  correspondents 
abroad,  and  to  the  industry's  own 
sense  of  responsibility  toward  the 
public. 

To  understand  how  radio  pre- 
pared to  cover  the  war,  let  us  go 

back  to  July  of  1939,  a  month  that 
held  overtones  of  the  warfare  to 
come  but  which  had  not  yet  given 
a  clew  to  the  Russo-German  non- 
aggression  pact  of  the  following 
month  which,  to  most  of  us,  seems 
more  than  anything  else  to  have 
touched  off  Europe's  powder  bar- rel. 

In  that  July,  ostensibly  "to  take 
a  vacation,"  I  went  abroad  and  sat 
down  with  three  Columbia  repre- 

sentatives around  a  table  in  our 
London  office.  These  men  were  Ed- 

ward R.  Murrow,  chief  of  our  Eu- 
ropean staff,  with  headquarters  in 

London;  William  L.  Shirer,  then 
assigned  to  middle  Europe,  with 
headquarters     in     Geneva;  and 

Thomas  B.  Grandin,  then  in  charge 
of  our  Paris  office. 

With  the  exception  of  secretaries 
and  other  office  help  these  three 
comprised  the  whole  of  our  full-time 
European  staff.  True,  we  had 
"string  men"  in  virtually  every 
capital  and  had  a  working  arrange- 

ment with  certain  press  associa- 
tions whereby  in  emergencies,  such 

as  the  Czech  crisis  of  the  year  be- 
fore, we  could  call  upon  their  cor- 

respondents to  broadcast  for  us. 
Forming  a  Pattern 

But  with  war  a  distinct  possi- 
bility— and  in  the  unanimous  judg- 

ment of  the  four  of  us  almost  a 
probability  within  the  immediate 
future — we  set  about  to  create  an 
adequate  staff  to  be  prepared  for 
any  eventualities. 

First,  Mr.  Murrow,  Mr.  Shirer, 

PAUL  W.  WHITE 

and  Mr.  Grandin,  who  had  previ- 
ously performed  considerable  re- 

search, reported  on  the  probable 
method  of  handling  news  broad- 

casts if  and  when  war  came.  Their 
judgment  and  preliminary  work 
on  these  plans  was  of  the  highest 
possible  caliber.  Parenthetically,  I 
may  say  that  upon  returning  to 
New  York  and  dictating  a  memo- 

randum which  might  be  termed  a 
blueprint  for  war  coverage  I  ap- 

pended this  cynical  note:  "P.S.  I 
don't  think  it  will  work  either." 
Happily  I  was  wrong.  In  virtually 
every  detail  the  plans  outlined  by 
these  three  correspondents  were 
followed  at  the  outset  of  the  war, 
and  still  form  a  pattern  of  all  radio 
broadcasting  from  an  embattled Europe. 

More  about  this  conference  in 
London.  We  decided  that  we  should 
immediately  obtain  special  corre- 

spondents of  our  own,  all  of  whom 
should  be  Americans,  in  prospec- 

tive trouble  centers  such  as  War- 
saw, Rome,  Scandinavia,  the  Low 

Countries,  the  Balkans,  and  Tur- 
key. 

It  will  be  noted  that  Moscow  is 
conspicuously  absent.  The  Soviet 
Government  alone  in  Europe  has 
forbidden  its  shortwave  facilities  to 
American  broadcasters.  The  Slavic 
thinking  behind  this  provision  may 
be  paraphrased  somewhat  as  fol- 

lows: "If  broadcasts  by  Americans 
were  permitted  from  Russia,  then 
the  American  public  might  believe 
that  its  own  radio  was  bringing  it 
a  completely  fair  picture  of  all 
European  ideologies.  But  since  the 
Moscow  broadcasts  would  be  only 
a  small  percentage  of  the  total 
number  of  broadcasts,  such  fair- 

ness would  not  actually  be 
achieved".  By  December,  in  what 
then  was  called  a  "phony  war", 
Columbia  had  a  full-time  staff  of 
14  men  and  women  in  Europe  and 
numerous  other  correspondents  on 
a  free-lance  basis. 

It  may  be  asked  what  qualifica- 
tions are  demanded  of  a  radio  cor- 

respondent. On  the  whole,  we  are 
satisfied  with  a  good  workaday 
American  brand  of  English  and  set 
no  especial  store  on  polished  dic- 

tion. The  one  thing  that  we  have 
insisted  upon  above  all  else  is  as 
complete  an  objectivity  as  can  be 
mastered. 

Having  selected  our  staff  mem- 
bers and  having  set  for  them  the 

above  standards  of  performance, 
we  come  now  to  the  technical  prob- 

lems of  transmission  from  abroad. 
In  general  the  transmissions  from 
Europe  are  of  two  types.  One  is  the 
general  broadcast  over  a  govern- 

ment-controlled short  wave  station 
abroad,  which  is  picked  up  in  New 
York  by  RCA  and  transmitted  to 
Columbia's  master  control  engineer- 

ing headquarters  by  land  line  and 
from  there  fanned  out  not  only  to 
the  transmitter  of  our  key  station 
in  New  York,  WABC,  but  also  by 
land  line  to  the  other  network  sta- 

tions and  their  individual  trans- 
mitters. 

The  second  type  is  a  point-to-point 
transmission  such  as  between  the 
British  Post  Office  in  England  and 
the  AT&T  to  its  receivers  along  the 
Atlantic  Coast.  The  point-to-point 
transmissions  are  secret.  The  others 
are  available  to  anyone  who  has  a 
competent  shortwave  receiving  set. 

At  the  outset  of  the  war  it  was 
quite  difficult  for  us  to  educate 
foreign  broadcasters  to  the  exact 
timings  necessary  in  the  American 
system  of  radio.  This  difficulty  has 
now  been  eliminated  and  it  is  rare 
that  a  program  does  not  come  in 
from  Europe  exactly  on  a  split- 
second  schedule. 

Naturally,  we  do  not  always  ad- 
here to  the  original  schedules.  If, 

for  instance,  on  the  morning  of 
September  1st  we  should  have 
found  the  big  news  centering  in 
Budapest,  Stockholm,  Vichy,  or  any 
one  of  a  half-dozen  other  places,  we 
should  have  cabled  our  staff  corre- 

spondents or  part-time  reporters  in 
those  capitals  and  arranged  last- minute  substitutions. 

Power  of  Prophecy 

Nevertheless,  we  have  found  that 
to  a  certain  extent  developments 
in  the  war,  or  at  least  the  countries 
where  important  developments  are 
most  likely  to  occur,  may  be  fore- 

told with  remarkable  accuracy. 
This  attempt  at  prophecy  in  setting 

up  advanced  schedules  is  accom- 
plished with  long  study  of  news 

trends  and  with  the  guidance  of 
military  experts  such  as  Maj. 
George  Fielding  Eliot. 

Still  another  factor  is  helpful.  I 
refer  to  the  shortwave  listening 
station  which  Columbia  has  had  in 

operation  since  the  middle  of 
August  1939,  and  about  which  I 
shall  have  more  to  say  later.  Fre- 

quently reading  between  the  lines 
of  propaganda  emanating  from 
European  stations  has  enabled  us  to 
have  our  staff  properly  located  and 

{Continued  on  page  40) 
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Farm  Birthday  Party 

7000  of  WGY's  rural  friends  attended,  and  enthusiastically 
acclaimed,  the  WGY  Farm  Birthday  Party  on  November  1, 
1940. 

From  all  sections  of  the  Great  Northeast  came  these  rural 

neighbors  to  Schenectady  to  pay  tribute  to  15  years  of  contin- 

uous farm  service  broadcasting.  And  as  a  "birthday"  gift  they 
brought  five  tons  of  produce  for  donation  to  state  charities. 

This  exceptional  spirit  of  friendship  is  indicated  constantly — 

not  only  by  personal  visits  but  by  thousands  of  letters  show- 

ing a  regular  day-to-day  listening  habit.  It's  a  habit  that 
means  complete  rural  coverage  in  the  Great  Northeast — with 
real  friends  receiving  your  message. 

For  complete  information  on  WGY's  rural  coverage  drop  us 

a  line.  Or  just  ask  at  any  NBC  Spot  Sales  Office.  Make  WGY's 
friends  your  friends. 

HEPRESENTEO  NATIONALLY  BY  NBC  SPOT  SALES  OFFICES 
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Fly  Foresees  Early  Decision 

On  Network  Monoply  Report 

Final  Briefs  in  Hand,  FCC  Is  Drafting  Report; 
Interest  Centers  in  How  Far  It  Will  Go 

WITH  FINAL  briefs  submitted, 
the  FCC  is  drafting  the  long-await- 

ed Network  Moiwpoly  Report, 
which  will  show  how  far  the  Com- 

mission proposes  to  go  in  attempt- 
ing more  stringent  regulation  of 

the  business  of  broadcasting. 
Regarded  as  the  hottest  topic 

before  the  FCC  because  of  echoes 
in  Congress,  the  report  is  expected 
to  recommend  far-reaching  changes 
in  the  law.  This  is  anticipated  de- 

spite contention  of  FCC  attorneys 
that  the  Commission  now  has  ample 
authority  to  regulate  contracts  of 
networks  with  affiliated  stations 
and  otherwise  to  control  station  fis- 

cal operations. 

Sees  Early  Action 
FCC  Chairman  James  Lawrence 

Fly  indicated  Jan.  13  the  Commis- 
sion might  dispose  of  the  report  in 

latter  January  or  early  February. 
The  Commission  has  before  it  the 
voluminous  report  of  its  Network 
Monopoly  Committee,  which  has 
been  challenged  on  grounds  of  ac- 

curacy. Charges  of  bias  and  even 
of  running  out  of  bounds  on  its 
jurisdiction  have  been  levelled 
against  the  committee.  The  report, 
made  public  last  June,  bore  the 
signatures  of  former  Commissioner 
Thad  H.  Brown  and  Commissioners 
Walker  and  Thompson. 

The  Fly  estimate  that  the  FCC 
might  act  within  two  or  three  weeks 
is  regarded  as  overly  optimistic, 
based  on  past  experiences  in  con- 

nection with  the  network  monopoly 
investigation.  It  is  possible  the  FCC 
subordinate  departments  may  place 
before  the  Commission  the  prelimi- 

nary draft  of  the  report  by  mid- 
F«bruary,.but  few  observers  believe 
it  will  act  promptly. 

Voluminous  Document 
There  is  a  definite  FCC  schism 

on  the  report.  The  Walker-Thomp- 
son committee  favors  drastic  regu- 

lation, and  apparently  is  vigorously 
supported  by  Commissioner  Payne. 
On  the  other  hand  Commissioners 
Craven  and  Case  appear  to  ques- 

tion the  authority  of  the  FCC  to 
undertake  the  extreme  regulation 
proposed  by  the  committee.  Chair- 

man Fly's  attitude  is  not  yet  known. 
Analysis  of  oral  arguments  pre- 

sented Dec.  2-3,  as  well  as  supple- 
mentary briefs  filed  early  this 

month,  is  occupying  the  FCC  Law 
Department.  Robert  Cooper,  Spe- 

cial Assistant  to  the  General  Coun- 
sel and  former  Department  of  Jus- 
tice Anti-Trust  Division  attorney, 

is  devoting  considerable  time  to 
the  report.  Seymour  Krieger, 
broadcast  section  attorney,  also  re- 

cently of  the  Anti-Trust  Division, 
is  devoting  practically  full  time  to 
this  work.  Financial  aspects  are 
being  handled  by  the  Accounting 
Department  through  deQuincy  V. 
Sutton,  head  broadcast  accountant. 
Few  engineering  considerations  are 
involved. 

The  Network  Monopoly  Commit- 

which  ran  from  Nov.  14,  1938 
through  May  11,  1939.  It  covered 
1,300  pages,  largely  a  digest  of 
testimony,  along  with  a  130-page 
summary  and  a  six-page  letter  of 
transmittal. 

The  report,  among  other  things, 
urged  regulation  of  contracts  be- 

tween stations  and  networks;  ban- 
ning of  networks  from  transcrip- 

tion and  talent  booking  fields ;  elim- 
ination of  exclusive  network  affilia- 

tion contracts  for  long  periods; 
forcing  networks  to  expand  cover- 

age by  serving  stations  in  remote 
areas ;  duplication  of  clear  channels 
to  provide  more  stations  and  sun- 

dry other  regulatory  steps  which, 
if  adopted  along  with  the  basic  con- 

siderations, would  have  the  effect 
of  "crucifying  the  industry." 

Briefs  Summed  Up 
The  whole  controversy  was  placed 

in  the  lap  of  the  FCC  for  final 
decision  when  supplementally  briefs 
were  filed  Jan.  2  by  principal  re- 

spondents. These  followed  the  Dec. 
2-3  oral  arguments,  at  which  the 
jurisdictional  question  was  raised 
and  at  which  time  FCC  Chairman 
Fly  asked  participants  to  discourse 
on  the  potentialities  of  added  com- 

petition in  network  operation. 
The  NBC  brief,  offered  by  Philip 

J.  Hennessey  Jr.,  NBC  counsel 
throughout  the  protracted  chain- 
monopoly  proceedings,  based  its  dis- 

cussion of  the  competition  question 
squarely  on  the  conflict  between 
NBC-Blue  and  MBS,  pointing 
bluntly  to  "the  Blue's  wide  margin 
of  leadership  over  MBS  in  program 
popularity",  based  on  listener  sur- 

veys of  programs  on  both  networks. 
Charging  that  MBS  "seeks  to  gain 
advantages  not  through  competi- 
tee's  report  was  based  on  hearings 

Two  Texas  Boosts 
TWO  Texas  stations  on  Jan.  14 
were  authorized  by  the  FCC  to  in- 

crease night  power  from  1,000  to 
5,000  watts,  pursuant  to  the  engi- 

neering standards  specified  under 
the  Havana  Treaty.  KGKO,  Fort 
Worth-Dallas,  was  granted  a  con- 

struction permit  to  make  changes 
in  its  directional  antenna  and  oper- 

ate fulltime  with  5,000  watts. 
KTRH,  Houston,  on  1290  kc,  was 
granted  a  construction  permit  to 
install  a  directional  for  night  use 
with  a  power  increase  to  5,000 
watts.  WBIR,  Knoxville,  Tenn.,  was 
given  a  modification  of  construc- 

tion permit,  with  an  increase  in 
night  power  from  100  to  250  watts fulltime. 

tion,  but  without  competition",  the NBC  brief  charged  Mutual  with 
drawing  "the  red  herring  of  mo- 

nopoly across  the  trail  of  radio 

progress". 

"It  is  apparent  that  the  problem 
which  MBS  has  placed  before  the 
Commission  is  not  one  of  competi- 

tion, but  one  of  coercion,"  it  con- tinued. "It  demands  the  big  stick 
of  governmental  control  through  a 
series  of  regulations  not  contem- 

plated in  the  Communications  Act 
and  destructive  of  the  rights  of 
competing  networks  in  the  field.  It 
seeks  the  position,  the  opportuni- 

ties and  the  prestige  gained  by 
others  through  millions  of  dollars 
of  investment  and  many  years  of 
research  and  development,  not  by 
competition,  but  through  a  man- 

date imposed  by  the  FCC. 
"Since  1938  Mutual  has  insisted 

that  the  door  of  opportunity  is  bar- 
ricaded to  it  and  has  sought  to  bat- 

ter the  door  from  its  hinges.  And 
yet  its  income  for  the  first  11 
months  of  each  of  the  last  four 
years  shows  the  contrary  to  be  the 
case.  If  it  has  not  stood  wide  ajar 
for  Mutual,  at  least  the  door  of  op- 

portunity has  responded  readily  to 
normal  competitive  pressure  under 

existing  conditions." 
NBC  in  its  brief  also  "categori- cally denies  and  insists  it  is  in  a 

position  to  disprove"  the  charges of  its  alleged  monopolistic  effect  on 
artists'  service  activities,  voiced  at 
the  oral  arguments  by  Martin  Gang, 

(Continued  on  page  A2) 

PRINCIPALS  in  the  production  of  the  Saturday  Night  Serenade  pro- 
gram, which  on  Jan.  4  started  its  sixth  successive  year  on  CBS  under 

sponsorship  of  Pet  Milk  Sales  Co.,  St.  Louis,  have  not  changed  during 
that  period.  Left  to  right  are  Roland  Martini,  director  and  producer  of 
the  program  and  vice-president  of  Gardner  Adv.  Agency,  St.  Louis; 
Gustave  Haenschen,  musical  director;  Bill  Perry,  tenor,  and  Bob  Trout, 
CBS  newscaster  on  the  program. 

SEAKS  APPOINTED 

FLTS  ASSISTANT 

APPOINTMENT  of  Robert  G. 
Seaks,  attorney  with  the  Tennessee 
Valley  Authority,  as  assistant  to 
FCC  Chairman  James  Lawrence 
Fly,  was  announced  Jan.  15  by  the 
FCC.  Mr.  Seaks  succeeds  Nathan 
H.  David,  who  has  been  transferred 
to  the  Broadcast  Section  of  the  Law 
Department. 

Mr.  Seaks  rejoins  his  former 
chief  at  the  FCC.  Mr.  Fly  was  gen- 

eral counsel  of  TVA  prior  to  join- 
ing the  FCC  and  had  headquar- 

tered, for  the  most  part,  in  Knox- 
ville. Mr.  Seaks  joined  the  TVA 

legal  staff  in  1934  and,  except  for 
a  period  in  193B  and  1937,  when  he 
engaged  in  graduate  work  at  Yale 
Law  School,  had  been  with  the 

agenc^r. 
A  graduate  of  Gettysburg  Col- 

lege in  1931,  atfter  having  been 
elected  to  Phi  Beta  Kappa,  Mr. 
Seaks  three  years  later  graduated 
as  the  first  man  in  his  class  at 
Duke  Law  School.  He  Wias  admit- 

ted to  the  bar  in  Tennessee,  but  is 
a  native  of  Harrisburg,  Pa. 

Mr.  David,  who  served  as  as- 
sistant to  Chairman  Fly  for  the 

last  year,  replaces  James  D.  Cun- ningham in  the  Law  Department. 
Mr.  Cunningham  recently  was 
called  to  active  duty  in  the  War 
Department.  It  is  expected  Mr. 
David's  first  assignment  will  be  in 
assisting  Joseph  L.  Rauh  Jr.,  As- sistant General  Counsel,  drafting 
matters  incident  to  the  Havana 
Treaty  broadcast  reallocation. 

Financial  Questionnaire 

Sent   Stations   by  FCC 
EMBRACING  only  mechanical 
changes  in  the  form  used  last  year, 
the  1940  financial  statistical  ques- 

tionnaire covering  standard  broad- 
cast station  operations  Jan.  14  was 

dispatched  by  the  FCC  to  all  licen- 
sees. The  form  (324)  must  be  re- 

turned by  March  1.  Following  cus- 
tomary practice,  however,  it  is  ex- 

pected the  FCC,  in  individual  cases, 
will  authorize  an  extension  for  a 
reasonable  period. 

The  comprehensive  questionnaire 
covers  21  pages.  Deviations  from 
last  year's  form  largely  are  de- 

signed to  aid  broadcasters  in  sup- 
plying the  data  and  to  assist  the 

FCC  in  more  expeditious  handling 
of  the  calculations.  Stations  having 
incomes  of  $25,000  and  less  are  not 
required  to  supply  information  in 
detail. 

Thomas  Sells  WBRK 

SUBJECT  to  FCC  approval,  Har- 
old Thomas,  operator  of  WATR, 

Waterbury,  Conn.,  and  WBRK, 
Pittsfield,  Mass.,  has  sold  WBRK 
to  Monroe  B.  England  for  approxi- 

mately $60,000.  The  station  oper- ates with  250  watts  on  1310  kc 
Mr.  England  is  a  retired  clothier  of 
Pittsfield.  Mr.  Thomas  will  continue 
operating  WATR,  and  holds  a  con 
struction  permit  for  the  new 
WNAB,  Bridgeport,  Conn.,  author 
ized  to  operate  with  250  watts  on 
1420  kc.  WBRK  started  operating 
in  February,  1938. 

JOHN  ARRINGTON  and  Mrs.  Ar-  , 
rington,  formerly  chief  owners  ofPf WCHV,  Charlottesville,  Va.,  have  ap 
plied  to  the  FCC  for  a  new  250-watt outlet  on  1310  kc.  in  Covington,  Va., 
located  in  western  Virginia  near  the 
West  Virginia  line. 
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IT  ALL  ADDS  UP  TO  KLZ 

A    12  %     population    increase  since 

1930  has  moved  Denver  into  24th  place 

among  the  nation's  cities,  five  spots  above 
Hts  ranking  in  the  previous  census.  A  con- 

tract by  the  War  Department  for  the  con- 

.struction  of  a  small  arms  plant  in  Denver 

involves  $21,000,000  for  construction  and 

equipment  and  an  $80,000,000  order  for 

•the  first  year's  output.  A  Colorado  agricul- 
:ural  production  valued  at  $115,102,000, 

ind  an  output  from  mines  worth  $65,710,- 
)00  are  insurance  of  a  maintenance  of  a 

0 5305,000,000   wholesale  business  and  a 

$175,000,000  retail  trade  for  the  state's 
principal  city. 

Add  all  of  this  together  and  you  have 

a  powerful  and  active  market  .  .  .  you  have 

KLZ's  market.   For  KLZ's  intensive  power 

in  the  Denver-Rocky  Mountain  region  is 

directed  to  that  part  of  Colorado  where 

population  is  thickest,  where  business  is 

most  animated,  where  selling  is  most 

profitable,  where  action  is  sure. 

KLZ  «  DENVER 

CBS  Affiliate — 560  Kilocycles 

Affiliated  in  Management  With  the  Oklahoma  Publishing  Company 

AND  WKY,  Oklahoma  City — Represented  by  the  Katz  Agency,  Inc. 



wLW  Claims  Advance  in  Cost  Studies 

Control  Technique  for 
Radio  Devised  in 

Extensive  Study 

LOOKING  OVER  the  unprecedented  cost  allocation  survey,  The  Alloca- 
tion of  the  WLW  Radio  Dollar  in  34-5  Midwestern  Cities,  just  before 

it  was  presented  to  the  1940-41  sales  convention  of  WLW,  Cincinnati, 
are  (1  to  r)  Robert  E.  Dunville,  WLW  general  sales  manager;  James  D. 
Shouse,  Crosley  Corp.  vice-president  in  charge  of  broadcasting;  Dr. 
Richard  R.  Mead,  of  the  Wharton  School  of  Finance  &  Commerce,  U  of 
Pennsylvania,  who  developed  the  83-page  survey  in  conjunction  with 
the  WLW  market  research  department,  headed  by  W.  Oldham. 

DEFICIENCIES  in  radio  cost  allo- 
cation technique  are  claimed  to 

have  been  solved  by  WLW,  Cincin- 
nati, in  its  new  83-page  study. 

The  Allocation  of  the  WLW  Radio 
Dollar  in  3^5  Midwestern  Cities. 

Presentation  of  results  of  the 
comprehensive  survey  by  Dr.  Rich- 

ard R.  Mead,  of  the  Wharton  School 
of  Finance  &  Commerce,  U  of 
Pennsylvania,  highlighted  the  sta- 

tion's 1940-41  sales  convention,  held 
Jan.  3-5.  Dr.  Mead  worked  for 
several  months  in  conjunction  with 
the  WLW  market  research  depart- 

ment, headed  by  W.  H.  Oldham,  in 
gathering  and  preparing  the  survey 
statistics. 

Introducing  Dr.  Mead  to  the 
WLW  sales  convention,  James  D. 
Shouse,  Crosley  Corp.  vice-presi- 

dent in  charge  of  broadcasting,  de- 
clared that  increased  emphasis 

placed  on  the  study  and  control  of 
distribution  costs  has  been  out- 

standing among  recent  develop- 
ments in  all  branches  of  marketing, 

encompassing  many  types  and 
classes  of  business.  He  added  that 
for  the  national  or  regional  com- 

pany merchandising  its  products  in 
many  different  markets  these  con- 

trol techniques  have  become  indis- 
pensable to  successful  management. 
Allocation  of  Costs 

In  reviewing  the  advance  and 
development  of  studies  made  by 
different  advertising  media,  Mr. 
Shouse  listed  three  ways  in  which 
knowledge  of  the  proportion  of 
media  costs  allocated  to  specific 
areas  has  proved  helpful: 

1.  It  enables  the  advertiser  to 
utilize  a  more  equitable  basis  for 
determining  the  share  of  the  total 
advertising  burden  to  be  charged  to 
particular  wholesale  and  retail 
dealers; 

2.  It  allows  the  advertiser  to 
maintain  a  better  balance  between 
personal  selling,  promotion  and  ad- 

vertising costs  in  different  sections 
of  his  market; 

3.  It  facilitates  a  more  accurate 
appraisal  of  the  relationship  be- 

tween advertising  efforts  and  sales 
results. 

"In  the  case  of  magazines  and 
newspapers,  the  ease  of  obtaining 
publishers'  paid  circulation  figures 
has  greatly  simplified  the  problem 
of  territorial  cost  analyses,"  Mr. 
Shouse  commented.  "However,  ra- dio stations  have  thus  far  been 
unable  to  supply  an  equally  simple 
answer  to  this  problem.  When  radio 
was  an  unimportant  infant,  this 
deficiency  was  of  no  particular  con- 
sequence. 
"Today,  with  radio  claiming 

more  than  20c  of  each  dollar  spent 
by  national  advertisers  it  is  no  sur- 

prise that  advertisers  are  now  seek- 
ing some  basis  by  which  they  can 

properly  allocate  their  radio  time 
and  talent  costs  to  various  towns 
and  cities  located  within  the  cover- 

age area  of  the  stations  regularly 
broadcasting  their  programs." 

Citing  the  commonly  used  re- 
search techniques  of  broadcasting 

stations,  involving  service  area,  ra- 
dio families,  buying  power,  living 

standards  and  volume  of  retail 
sales,  Mr.  Shcuse  continued: 

"This  method,  while  offering  a 
satisfactory  measure  of  potential 
station  coverage,  has  limited  use- 

fulness. It  merely  provides  a  quan- 
titative measure  of  the  total  size 

and  economic  characteristics  of  the 
potential  listening  audience.  The 
actual  listening  audience  of  a  par- 

ticular station  is  affected  by  'dead 
spots'  in  the  physical  coverage  area, 
competition  from  other  stations, 
and  variations  in  listening  habits. 

Mail  Response 

"Therefore,  such  analyses  cannot 
supply  the  prospective  advertiser 
with  satisfactory  data  concerning 

the  number  of  people  who  listen" regularly  to  the  station  in  question, 
the  hours  of  the  day  when  their 
listening  is  most  intense,  and  how 
this  listening  audience  is  distrib- 

uted among  the  various  segments 
of  the  coverage  area. 

"In  order  to  secure  a  more  use- 
ful measure  of  listener  interest, 

many  stations  have  made  elaborate 
analyses  of  mail  response  to  special 
offers  made  during  certain  pro- 

grams which  they  have  broadcast. 
While  supplying  valuable  informa- 

tion concerning  the  areas  in  which 
a  station  has  a  substantial  measure 
of  listener  interest,  these  analyses 
also  fail  to  provide  an  answer  to 
the  cost  allocation  problem  because : 

"A — Where  the  percentage  of  ra- 
dio families  in  the  central  city, 

making  replies,  is  used  as  the  base, 
the  assumption  is  made  that  the 
percentage  of  replies  will  tend  to 

be  larger  in  the  station's  home  mar- ket than  in  any  other  portion  of 
its  coverage  area.  Here  considera- 

tion is  not  given  to  the  possibility 
that  in  some  cases  the  intensity  of 
listener  interest  in  surrounding 
areas  may  prove  much  greater  than 
that  in  the  central  city.  Under 
these  circumstances,  such  analyses 
may  present  an  erroneous  estimate 
of  the  station's  coverage. 

"B — Such  studies  make  no  at- 
tempt to  estimate  the  apportion- 

ment of  the  station's  total  listen- 
ing audience  to  various  counties 

and  cities  within  the  coverage  area, 
as  revealed  by  the  size  of  the  po- 

tential audience  in  such  areas  and 
the  variation  in  the  proportion  of 
these  set  owners  that  mailed  in 
replies  to  the  various  offers  made 
by  the  station. 

"C — Mai]  response  analyses  also 
are  handicapped  by  the  fact  that 
there  is  a  tendency  for  rural  lis- 

teners to  be  more  responsive  to  of- 
fers than  those  living  in  large 

urban  areas.  While  this  greater 
responsiveness  may  be  attributed 
in  part  to  a  relatively  larger  rural 
audience  than  that  found  in  cities, 
this  discrepancy  in  response  can- 

not be  explained  entirely  on  the 
basis  of  an  increased  volume  of  lis- tening. 

Other  Surveys 

"Stations  have  also  conducted  co- 
incidental telephone  surveys  and 

made  various  types  of  personal  in- 
terview investigations.  With  few 

exceptions,  these  studies  have  been 
conducted  within  the  city  or  imme- 

diate trading  area  of  the  city  in 
which  the  station  is  located.  Such 
data,  therefore,  cannot  be  utilized 

{Continued  on  page  ̂ 6) 

Many  Suspending 

Coca  Cola  Discs 

Non-ASCAP  Stations  Firm  in 

Refusing  Song  Program 

STANDING  firm  in  their  decision 
not  to  sign  with  ASCAP,  the  ma- 

jority of  the  220  stations  previously 

broadcasting  the  Singin'  Scum  tran- 
scriptions have  refused  this  busi- 

ness since  Jan.  1,  following  the  de- 
cision of  D'Arcy  Adv.  Co.,  agency 

for  Coca  Cola  Co.  and  producer  of 
the  programs  that  it  would  be  im- 

possible to  continue  the  series  with- 
out including  some  ASCAP  music 

[Broadcasting,  Jan.  1]. 
Since  the  transcriptions  are 

placed  locally  by  individual  Coca 
Cola  bottling  companies  the  agency 
does  not  know  exactly  how  many 
stations  are  still  carrying  the  se- 

ries, but  the  list  released  by  ASCAP 
of  stations  which  have  taken  out 
the  Society's  licenses  includes  only 
about  50  of  the  Coca  Cola  outlets, 
according  to  Wallace  Pflueger, 
D'Arcy  executive. 

Net  Series  Continues 

From  letters  received  from  sta- 
tions, he  said,  the  agency  knows 

that  quite  a  number  of  its  outlets 
have  discontinued  the  broadcasts 
but  are  reserving  the  time  pending 
a  change  in  the  situation  which 
would  permit  their  resumption. 

Mr.  Pflueger  said  the  agency  ful- 
ly appreciates  the  stand  taken  by 

the  stations  which  no  longer  carry 
the  programs,  but  that  the  stations 
seem  to  have  more  difficulty  in  un- 

derstanding D'Arcy's  position  that 
the  Singin'  Sam  programs  cannot 
satisfactorily  be  built  exclusively  of 
non-ASCAP  music.  The  company's 
CBS  series,  Pause  That  Refreshes 
on  the  Air,  a  semi-symphonic  pro- 

gram set-up,  is  entirely  non- 
ASCAP  in  accordance  with  the  net- 

work's stipulations  and  will  con- tinue on  that  basis.  The  future  of 
whether  the  cooperative  spot  cam- 
paign.will  be  dropped  altogether,  or 
Singin'  Sam  continued  on  stations 
which  have  taken  ASCAP  licenses, 
or  the  program  remodeled  along 
non-ASCAP  lines  or  another  sub- 

stituted, has  not  been  decided. 

Silver  Dust  Spots 

LEVER  BROS.  Co.,  Cambridge 
(Silver  Dust),  on  Jan.  12  started 
evening  station-break  announce- 

ments five  times  weekly  on  the  fol- 
lowing stations:  KYW  KDKA 

WRC  WGY  WHAM  WTIC  WBBM 
WJAR  WLW  WJR  WTAM.  Two 
more  stations  will  be  added.  As  a 
part  of  the  promotional  campaign, 
the  announcements  will  feature  the 
offer  of  a  Cannon  dish  towel  free 
with  every  box  of  Silver  Dust  pur- 

chased. BBDO,  New  York,  is  the 
agency. 

WPTF  Boosts  Rates 

WPTF,  Raleigh,  affiliate  of  NBC- Red's  Southeastern  Group,  will 
start  unlimited  time  operations 
with  an  increased  power  of  50,000 
watts  on  or  about  Feb.  15.  Earlier 
it  had  been  stated  that  the  station 
would  begin  operation  with  in- 

creased power  late  in  January. 
Evening  hour  rate  will  be  increased 
from  $150  to  $240,  while  the  cut-in announcement  rates  increase  to  $20 
nighttime,  $10  daytime  and  $15 
Sunday  afternoons. 
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H ow  to  woo  a  woman 

WHEN  HER  HUSBAND  IS  AWAY . . .  and  after  he  returns,  . as  well! 

THE  TIME 

Morning,  Noon  and  Night 

THE  PLAGE 

Over  the  Blue  Network  of  NBC 

THE  COST 

The  lowest  of  any  national  advertising 

THE  PROOF 

Our  ever-increasing  list  of  contented 
clients 

kJales  Thru  the  Air  with  the  Greatest 

of  Ease"  is  more  than  just  an  advertising 

slogan  for  the  Blue  Network  of  N  BC.  It's 
a  proven  fact.  And  we  have  47  clients  right 

now  (they're  increasing  every  month)  who 
keep  proving  it  for  us. 

When  itcomestopleasingwomen,  there's 
a  bit  of  the  Casanova  in  us.  And  we  wouldn't 
have  it  otherwise  —  not  with  women  con- 

trolling some  80%  to  90%  of  all  purchases 

made — either  doing  the  outright  buying  or 

choosing  the  product  for  the  family. 

So,  when  the  ever-loving  husband  is  away 
we  entertain  the  wives  with  an  especially 

suitable  menu  of  daytime  programs.  And, 

judging  by  the  repeated  renewals  of  our 
daytime  clients  (who  find  this  advertising 

as  economical  as  it  is  effective)  we're  doing 
pretty  well  at  the  job. 

But  when  evening  falls  and  friend  hus- 

band returns,  we're  the  living  proof  that 

three  can  be  good  company.  In  fact,  of  the 

25  new  accounts  bolting  to  the  Blue  in  the 

last  six  months,  15  have  bought  time  in 
the  evening. 

Such  popularity — with  advertisers  — 
must  be  deserved.  One  important  reason 

for  it  is  that  the  Blue's  coverage  is  concen- 
trated in  the  Money  Markets  where  the 

heaviest  buying  power  is  wielded.  Another 
is  the  famous  Blue  Network  Discount  Plan 

which  allows  your  network  to  expand  with 

your  budget,  provides  national  coverage 
at  the  lowest  cost  of  any  medium. 

So,  if  you  have  a  product  with  which 

you' d  like  to  court  the  woman  of  the  house- 
hold, put  it  on  the  Blue  Network  and  let 

us  do  the  wooing. 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
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SOL  TAISHOFF,  Editor 

Contract  Commotion 

AS  LONG  as  the  buyer-seller  relationship  ex- 
ists (and  it  will  be  perpetual,  we  hope)  there 

will  be  business  disputes.  A  new  one  suddenly 
rears  in  radio  over  standard  order  forms 
and/or  contracts  for  national  spot  placements 
through  advertising  agencies.  As  in  all  such 
disputes,  there  is  a  sound  business  answer. 

For  the  last  eight  years  spot  business  has 
been  placed  largely  on  the  basis  of  a  standard 
order  blank  bearing  the  seal  of  the  American 
Association  of  Advertising  Agencies.  It  was 
drawn  originally  by  the  AAAA  in  collaboration 
with  the  NAB.  It  has  performed  yeoman  serv- 

ice. But  over  the  years  it  has  become  increas- 
ingly inadequate.  The  broadcasting  industry 

has  grown  up.  Old  practices  have  been  out- 
moded. There  have  been  codes  and  creeds  and 

whatnots.  The  2%  cash  discount  has  gone  by 
the  boards  for  all  but  about  19%  of  stations. 

The  upshot  is  that  the  order  form,  when 
finally  executed,  undergoes  an  amazing  change 
in  most  instances.  Rubber  stamp  alterations 
both  by  station  and  agency  are  made,  and  the 
order  usually  gets  tossed  back  and  forth  before 
it  is  finally  consummated. 

Last  fall  committees  of  the  AAAA  and  NAB 
got  together  to  work  out  a  new  spot  order 
method.  As  was  logical  to  expect,  AAAA 
asked  concessions  and  commitments  designed 
to  benefit  the  advertiser  from  the  rate  stand- 

point. The  NAB  committee  proposed  a  simple 
form  of  contract  rather  than  a  mere  order 
form.  There  was  haggling  about  discounts,  rate 
concessions  and  the  perennial  cash  discount. 
All  these  points  apparently  had  been  compro- 

mised. The  NAB  executive  committee  approved 
the  recommended  form  and  urged  haste  in  get- 

ting it  out  because  of  the  music  situation. 
A  few  days  ago  the  recommended  contract 

was  sent  by  the  NAB  to  its  stations.  Then 
the  AAAA  headquarters  kicked  over  the  traces, 
holding  that  the  suggested  contract  is  not 
acceptable.  The  contract  recommended  will  not 
be  satisfactory  to  all  stations  or  to  all  agencies. 
As  a  matter  of  fact,  there  never  has  been  a 
standard  contract  or  buying  order.  Exceptions 
always  are  made  on  this  point  or  that.  And 
they  will  continue  to  be  made.  The  contract  is 
regarded  as  the  best  for  the  industry  as  a 
whole.  After  all,  broadcasters  have  obligations 
in  operating  their  stations,  which  they  must 
protect.  The  advertising  agent,  representing 
the  client  but  receiving  his  compensation  from 
the  medium,  is  in  the  fortunate  position  of 
striking  the  best  bargain  he  can,  without  re- 

gard for  franchise  or  public  service  obligation. 

Toward  a  New  Law 

AT  THIS  WRITING  it  looks  like  national 

defense  will  dominate  Congressional  work  al- 
most to  the  exclusion  of  all  other  legislative 

considerations.  Despite  this,  work  is  going  for- 
ward on  preparations  for  new  legislation  to 

govern  communications,  radio  in  particular. 
It's  a  fair  deduction  that  a  substantial  major- 

ity of  the  members  of  both  houses  are  fed  up 
with  the  criticism  levelled  against  the  FCC 
over  the  years  and  want  to  do  something 
about  it. 

Senator  Wheeler,  chairman  of  the  Senate 
Interstate  Commerce  Committee,  would  like  to 
step  in.  But  he  is  leading  the  fight  against  the 

President's  program  for  all-out  aid  to  Britain, 
and  probably  won't  have  the  time  or  inclination 
to  carry  through  a  radio  investigation  until  the 
defense  bill  is  out  of  the  way.  Moreover,  the 
distinguished  Montanan  is  represented  as  feel- 

ing that  in  this  war  hysteria,  any  effort  to 
write  new  radio  regulatory  legislation  might 
bring  into  the  forefront  war  aspects  that  would 
not  fit  normal  times.  His  view  may  be  logical, 
though  we  cannot  see  how  anything  more  dras- 

tic than  Section  606  (c)  of  the  existing  act, 
permitting  the  President  to  commandeer  all 
communications  in  time  of  national  emergency, 
could  be  written  into  a  new  statute. 

Senator  White,  Maine  Republican  and  co- 
author of  the  existing  law,  is  in  the  final 

stages  of  a  thorough-going  study  of  the  whole 
legislative  picture  relating  to  communications. 
He  expects  to  introduce  a  bill  setting  up  a 
new  commission  or  an  investigation  resolution, 
or  both,  when  the  tim.e  appears  ripe.  Senator 
White  is  a  student  and  the  best  informed  man 
in  Congress  on  communications  legislation. 
He  is  the  logical  man  to  steer  such  legislation 
through  Congress.  Far  from  being  a  political 
log-roller.  Senator  White  has  the  confidence  of 
both  Government  and  industry  groups  and  can 
be  relied  upon  to  pursue  a  straightforward, 
businesslike  course  in  marshalling  new  legis- 

lation. He  has  never  been  a  mud-slinger,  and 
doesn't  go  for  headline  hunting. 
We  understand  Senator  White  is  thinking 

along  lines  of  a  three-man  Commission.  The 
chaii-man  would  be  the  administrative  officer 
with  no  direct  licensing  functions.  There  would 
be  a  commissioner  for  broadcasting — an  ad- 

ministrator who  would  perform  the  functions 
now  delegated  to  the  seven-man  FCC.  There 
would  be  another  commissioner  handling  com- 

mon carrier  activities.  The  chairman  would 
fill  in  for  either  administrator  and  also  would 

CHARLES  E.  MURPHY,  general  counsel  of 
the  Advertising  Federation  of  America,  is 
writing  a  series  of  special  bulletins  to  be  issued 
quarterly  entitled  Legal  Topics  in  Advertising. 
The  first,  already  issued,  covers  efforts  to 
unionize  branches  of  creative  advertising.  Fed- 

eral control  of  advertising  and  excerpts  from 
bills  introduced  in  Congress  to  tax  advertising. 

EDD  JOHNSON,  CBS  foreign  news  editor  now 
in  charge  of  its  shortwave  listening  post  on 
Long  Island,  has  a  book  scheduled  for  spring 
publication  titled  Mr.  Hitler  Calling.  It  ana- 

lyzes 8,000  hours  of  German  shortwave  broad- 
casting, and  tells  how  German  agents  in  this 

country  receive  daily  instructions  through  regu- 
lar "news'"  broadcasts  from  Germany.  Pub- 

lisher is  Reynal  &  Hitchcock,  New  York. 

DR.  FRANKLIN  DUNHAM,  educational  direc- 
tor of  NBC,  and  Rollo  G.  Reynolds,  principal 

of  the  Horace  Mann  School,  New  York,  have 
signed  a  contract  with  McGraw-Hill  Publish- 

ing Co.  for  a  new  book  for  spring  publication. 
It  will  be  titled  Utilization  of  Radio  in  the 
Classroom. 

NBC  has  issued  a  booklet  titled  NBC  Interprets 
Public  Service  in  Radio  Broadcasting,  sum- 

marizing policies  and  program  plans  recom- 
mended by  Dr.  James  Rowland  Angell,  its  edu- 
cational counselor,  and  officially  approved  by 

the  management.  Tbe  booklet  states  that  the 
public  wants  to  be  educated  by  radio,  but  it 
wants  its  education  "sugar  coated,"  and  it 
points  out  that  70%  of  the  Red  and  Blue  net- 

work programs  are  sustaining,  of  which  55% 
are  classified  as  public  service  and  15%  as 
straight  entertainment. 

THE  CBS  sustainer  discussion  of  the  classics. 
Invitation  to  Learning,  will  take  book  form  in 
the  spring  list  of  Random  House,  New  York. 
Twenty-seven  of  the  discussions  of  the  litera- 
teurs  who  participate  in  the  roundtable  will 
make  up  the  book  that  will  carry  the  title  of 
the  program. 

bridge  the  gap  on  frequency  allocations  as 
between  broadcast  and  common  carrier  pur- 

suits. There  may  be  bugs  in  such  a  plan, 
though  we  do  not  detect  them  now.  Such  a 
bill,  we  feel,  would  form  an  ideal  basis  for  a 
full  fact-finding  study. 

For  several  years  we  have  heard  highest 

praise  for  radio's  public  service  job — all  this 
despite  the  FCC's  constant  navigation  in  hot 
water.  The  President  himself  repeatedly  has 
commended  radio  and  has  placed  it  on  a  parity 
with  the  press  as  to  freedom  of  expression. 
Talk  of  Government  ownership  has  been  almost 
completely  dispelled,  save  in  the  minds  of  a 
few  anti-radio  members  of  the  FCC  itself, 
significantly  silent  of  late. 

It  seems  to  us  that  in  any  new  legislation, 
the  assurance  of  a  free  American  radio  should 
be  written  into  the  statute.  Thus  the  stigma 
that  has  dogged  broadcasters  because  of  the 
short-license  term,  purported  subservience  to 
the  licensing  authority  and  capitulation  to  this 
pressure  or  that,  effectively  would  be  removed. 
The  high-sounding  kudos  is  all  very  nice,  but 
it  means  little  unless  it  has  the  substance 
of  law. 
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IN  THE  DAYS  of  network  infancy 
a  young  classified  newspaper  ad- 

vertising executive  on  a  Toronto 
newspaper  decided  that  radio  pro- 

grams piped  into  Canada  from  the 
United  States  might  be  good  pro- 

motion for  his  newspaper.  He  was 
faced  with  a  problem:  The  opposi- 

tion paper  had  a  radio  station.  On 
a  trip  to  New  York  his  presenta- 

tion won  the  opportunity  to  pipe 
the  first  NBC  sustaining  network 
shows  into  Toronto  at  no  cost  to 
the  paper  but  promotional  adver- 

tising. Heretofore  Canadian  radio 
stations  had  tried  in  vain  to  pipe 
programs  into  Canada,  but  Albert 
Edward  Leary  of  the  Toronto 
Evening  Telegram  succeeded. 

Today  Al  Leary  is  known  far  and 
wide  in  Canadian  broadcasting 
circles.  He  is  one  of  Canada's  fore- 

most sports  commentators  and  man- 
ages CKCL,  Toronto.  But  nowa- 
days you  are  as  likely  as  not  to 

find  that  Al  is  not  at  his  CKCL 
desk.  Instead  he  is  busy  with  the 
Royal  Canadian  Corps  of  Signals, 
in  which  he  holds  a  second  lieu- 

tenant's commission  and  is  loaned 
by  the  station  whenever  needed. 

This  is  not  Al  Leary's  first  trick 
v/ith  Canada's  army.  At  the  age  of 
16  he  joined  as  a  private  during 
the  First  World  War,  saw  service 
overseas,  and  then  like  many  an- 

other Canadian  youngster,  trans- 
ferred to  the  Royal  Naval  Air  Serv- 

ice as  a  lieutenant.  After  crack- 
ing up,  he  was  shipped  home  to 

Canada  where  he  served  on  the 
headquarters  staff  of  the  air  serv- 

ice until  the  end  of  the  war.  On 
the  first  day  of  the  Second  World 
War  he  volunteered  his  services  to 
the  air  force,  was  told  he  would  be 
of  more  value  to  the  Royal  Cana- 

dian Corps  of  Signals,  and  has  been 
with  that  section  ever  since  as  an 
officer  in  a  non-permanent  militia 
unit  (similar  to  the  U.  S.  National 
Guard).  He  is  also  a  machine- 
gunner,  having  been  a  gunner  and 
pilot  in  the  last  war. 

Al  Leary  was  born  March  8,  1900, 
in  Liskeard,  Cheshire,  England, 
came  to  Canada  with  his  parents  at 
tiie  age  of  5,  made  his  home  in 
Toronto,  was  educated  there  and 

i'
 on  return  from  the  First  World 

War  completed  his  formal  educa- 
tion at  the  University  of  Toronto. 

Then  he  went  into  the  newspaper 
business  .with  the  Toronto  Evening 
Telegram,  became  interested  in  ra- 

dio while  there  as  a  promotional 
medium  for  his  paper,  and  left  his 
post  of  assistant  national  advertis- 

ing manager  in  1928  to  join  A.  J. 
Denne  &  Co.,  Toronto  advertising 
agency. 

After  the  better  part  of  a  year 
he  branched  out  as  regional  repre- 

sentative of  NBC  for  special  events, 
having  offices  with  the  Radio  Music 
Co.,  NBC  music  publishing  affiliate. 
There  Al  arranged  some  of  the  first 
Canadian  exchange  network  special 
events  to  be  aired  in  the  United 
States,  specializing  in  sporting  and 
musical  events. 

One  day  late  in  1931  Al  joined 
CKCL.  There  his  knowledge  of  spe- 

cial events  came  into  good  use  and 
he  has  been  special  sports  commen- 

tator ever  since.  Al  claims  to  have 
interviewed  more  sports  champions, 
world  as  well  as  regional,  than  any 
other  sports  commentator  in  Can- 
ada. 
A  year  after  joining  CKCL  he 

was  made  manager  of  the  station. 
He  is  on  the  job  early  in  the  morn- 

ing and  at  night  can  usually  be 
found  at  the  station  or  at  some 
sporting  event  making  a  broadcast. 
In  winter  he  goes  to  Florida  with 
the  Toronto  Baseball  Club. 

When  he  is  away  on  army  serv- 
ice CKCL  is  swamped  with  requests 

for  his  voice.  Among  fan  letters  is 
one  from  the  station's  owner, 
George  H.  Gooderham,  which  Al 
prizes  highly. 

For  organized  broadcasting  he 
has  done  a  major  job  as  chairman 
of  the  committee  on  rate  standardi- 

zation of  the  Canadian  Assn.  of 
Broadcasters.  As  recently  as  1938 
Canadian  rates  were  in  a  chaotic 
condition.  Al  did  a  big  job  in  getting 
the  stations  to  conform  to  standard 
rates,  a  standard-size  rate  card, 
standard  commissions,  elimination 
of  fly-by-night  time-brokers,  and 
to  clean  up  the  rate  situation  so  an 
advertiser  knows  what  rates  he  has 

LENOX  R.  LOHR,  former  president 
of  NBC  and  now  president  of  the 
Museum  of  Science  and  Industry,  Chi- 

cago, Jan.  16  addressed  a  joint  meet- ing of  the  Chicago  chapters  of  the 
Daughters  of  the  American  Revolu- tion held  at  the  Stevens  Hotel,  that 
city.  His  subject  was  "Radio's  Part 
in  Preserving  American  Institutions". 
MAX  DOLCATER,  handling  radio 
promotion  for  the  Des  Moines  Register 
d  Tribune  and  an  officer  in  the  Iowa 
National  Guard,  has  left  for  active 
training  in  Texas.  Wayne  Crew,  of  the 
promotion  department  of  WMT,  Cedar 
Rapids,  la.,  replaces  Doleater  during 
his  one-year  leave  of  absence. 
CARL  HARMON,  formerly  of  KGBX, 
Springfield,  Mo.,  has  joined  the  sales 
staff  of  KGGF,  Coffeyville,  Kan. 
JACK  WILLIAMS,  publisher  of  the 
Waycross  (Ga.)  Journal-Herald  and owner  of  WAYX,  has  been  elected 
president  of  the  Merchants  &  Mechan- ics Loan  Co.  of  Waycross,  having 
served  for  the  last  several  years  as 
president  of  the  First  Federal  Savings 
&  Loan  Co.  He  is  a  former  member  of 
the  Georgia  Senate,  and  now  a  mem- ber of  the  lower  house  of  the  State 
Legislature. 
DAVID  HALL,  formerly  book  and 
music  reviewer  of  the  Saturday  Re- view of  Literature,  and  author  of  The 
Record  Book,  published  last  December 
by  Smith  &  Durell,  has  joined  the 
sales  promotion  department  of  Colum- bia Recording  Corp.,  Bridgeport,  Conn., 
to  handle  Columbia  Master  works 
promotion,  according  to  an  announce- 

ment by  Patrick  Dolan,  ORG  promo- tion director. 

J.  NELSON  STUART,  formerly  ad- 
vertising and  sales  promotion  manager 

of  the  Kelvinator  division  of  Nash- 
Kelvinator  Corp..  has  joined  CBS  as 
sales  representative  in  the  network's Detroit  office. 
RICHARD  WEIL  Jr.  president  of 
L.  Bamberger  &  Co.,  Newark,  and 
treasurer  of  the  board  of  directors  of 
WOR.  Newark  is  the  author  of  "The 
Art  of  Practical  Thinking,"  published recently  by  Simon  &  Schuster,  New York. 

ROY  C.  WITMER,  NBC  vice-presi- dent in  charge  of  Red  Network  sales, 
is  due  back  at  his  desk  in  Radio  City 
.Tan.  20  from  a  10-day  trip  to  Cin- 

cinnati, Louisville  and  Chicago. 

ED  DeGRAY,  auditor  of  WBT,  Char- 
lotte, and  Helen  Anton  on  Jan.  8  an- nounced their  engagement.  They  are 

to  be  married  in  Brooklyn,  N.  Y. 

to  pay  and  knows  the  rate  won't change  for  his  competitor. 
Al's  capabilities  in  smoothing  out 

troubles  are  valuable  not  only  to 
CKCL  but  to  the  CAB.  Because  of 
his  activities  in  sports  circles  and 
his  interest  since  the  last  war  in 
army  activities  (he  has  been  a  radio 
director  of  the  Canadian  Corps 
Assn.,  national  veterans'  body) ,  he 
has  a  host  of  friends  throughout 
Canada  and  the  United  States.  He 
belongs  to  a  large  number  of  clubs 
and  associations  including  in  To- 

ronto the  Advertising  &  Sales  Club, 
Canadian  Progress  Club,  Canadian 
Military  Institute  and  Credit  Val- 

ley Golf  Club.  His  wife  is  the 
former  Miriam  Callahan  of  San 
Mateo,  Cal.  She  attends  as  many 
of  his  broadcasts  as  possible,  and 
is  his  partner  on  sailing,  fishing  or 
golfing  expeditions. 

LIEUT.  EARLE  KELLY  AN- 
THONY, of  the  Army  Intelligence 

Service,  and  son  of  Earle  C.  Anthony, 
owner  of  KFI-KECA,  Los  Angeles, 
was  married  to  Nancy  Sewall  of  New 
York  on  Governor's  Island,  N.  Y., 
Jan.  9. 
TED  WHITE  has  resigned  from  the 
sales  staff  of  WEW,  St.  Louis. 

BERNARD  M.  DABNEY  has  re- 
signed as  commercial  manager  of 

WGAC,  Augusta,  Ga.,  his  duties  being 
absorbed  by  J.  B.  Fuqua,  general manager. 

LOU  KROECK.  formerly  sportscaster and  sales  executive  of  KOY,  Phoenix, 
has  resigned  to  become  sales  manager 
of  KTMS,  Santa  Barbara,  Cal. 

FRED  TEMPLE,  formerly  of  WFIL, 
Philadelphia,  has  joined  WSPB,  Sara- 

sota, Fla.,  as  program  director. 
JAMES  DOUGLASS,  head  of  the 
KMOX,  St.  Louis,  production  depart- ment, will  serve  as  business  manager 
of  the  St.  Louis  Grand  Opera  Assn. 
during  the  coming  season. 
CHET  HUNTLEY,  CBS  Hollywood 
announcer,  has  been  named  liaison 
man  between  the  Western  division  spe- 

cial events  and  public  affairs  depart- 
ment headed  by  Fox  Case,  and  net- 

work program  and  production  divisions. 
JACK  KAPP,  president  of  Decca  , 
Records  Inc.,  has  returned  to  his  New 
York  headquarters  after  six  weeks  in 
Hollywood  where  he  set  up  a  West 
Coast  recording  and  production  plant, 
and  also  supervised  cutting  of  several score  recordings. 

HARRISON  HOLLIWAY,  manager 
of  KFI-KECA  Los  Angeles,  has 
bought  a  42-foot  yawl  which  he  has named  The  Arrow. 

RICHARD  H.  MASON  general  man-  i) 
ager  of  WPTF,  Raleigh,  recently  was 
re-elected  president  of  the  North  Caro-  % 
lina  Assn.  of  Broadcasters  for  the  'f; 
third  successive  year  at  the  associa-  ' tion's  first  meeting  of  the  year  at Raleigh. 

JACK  LUTHER,  formerly  sales  man- ager of  KVNU,  Logan,  Utah,  has 
joined  the  sales  staff  of  KORN.  Fre- mont, Neb.  Bill  Ross  has  transferred 
from  the  KORN  announcing  staff  to 
the  sales  staff. 

GENE  CLARK,  sales  promotion  man- 
ager of  KPO-KGO,  San  Francisco,  has 

been  made  a  member  of  the  1941  Con- 
vention Committee  of  the  San  Fran- 

cisco Advertising  Club  and  a  member 
of  the  domestic  trade  committee  of  the 
San  Francisco  Chamber  of  Commerce. 

WILLARD  D.  EGOLF,  commercial 
manager  of  KVOO,  Tulsa,  and  Mrs. 
Egolf  on  Jan.  3  became  the  parents 
of  a  6  lb.,  9  oz.  daughter,  Jean  Camp- 

bell. They  have  a  nine-year-old  son. 
PAUL  KANE,  formerly  of  the  sales 
staff  of  WIP.  Philadelphia,  has  joined 
WPEN,  Philadelphia,  in  a  similar capacity. 

GEORGE  ENGLETER,  of  KOME, 
Tulsa,  has  joined  KVOO  as  promotion 
manager. 

Sir  Hugh  Denison 
SIR  HUGH  DENISON,  75,  died  in 
late  December  in  Melbourne,  Aus- 

tralia according  to  word  received  by  ' 
Ralph  L.  Power,  Los  Angeles,  Ameri- can representative  of  Macquarie  . 
Broadcasting  Services  Pty.  Ltd.  His 
interests  included  control  of  the  8yd-  J 
ney  Sun  (Associated  Newspapers)  ;  ■ 
ownership  in  theatrical  enterprises  and 
several  film  studios.  About  five  years 
ago  he  entered  radio  through  purchase 
of  2GB,  Sydney.  This  later  developed 
through  successive  stages  to  control  of 
Broadcasting  Service  Assn..  Macquarie 
Network  and  Australian  Record  Co., 
all  headquartered  in  the  former  city. 
His  son,  R.  E.  Denison,  during  the 
past  few  years,  had  gradually  taken 
over  chairmanship  of  the  radio  activ- ities. Besides  his  widow,  surviving  are three  sons. 
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HAROLD  LUCAS,  former  theatre 
manager,  has  been  appointed  fulltime 
contact  man  for  remote  pickups  in  the 
Tidewater  Virginia  area  by  WRVA, 
Richmond.  In  addition  to  Lucas,  sta- 

tioned permanently  in  Norfollc,  WRVA 
will  continue  to  maintain  two  engineers 
and  full  mobile  equipment  there  for 
remote  work. 

GERARD  DRISCOLL,  in  charge  of 
music  clearance  for  WBZ-WBZA,  Bos- 

ton-Springfield, and  Rose  Marie  Coul- 
ston,  of  the  secretarial  staff,  have  an- 

nounced their  engagement. 
BILL  MISHLER.  for  11  years  on  the 
announcing  staff  of  WWJ,  Detroit,  has 
retired  from  radio  and  moved  to  Flor- 

ida, where  he  owns  a  drug  store  in 
Miami  Beach. 

BILL  EDMONDS  is  the  newest  ad- 
dition to  the  announcing  staff  of 

WFIL,  Philadelphia. 
RUTH  HOEY,  secretary  to  Jack  Sur- 
rick,  sales  manager  of  WFIL,  Phila- 

delphia has  announced  her  engagement 
to  Norman  Sellers.  She  leaves  the  sta- 

tion this  week  for  a  secretarial  post 
with  N.  W.  Ayer  &  Son,  Philadelphia. 
MARVIN  CONN,  formerly  of  WDAN, 
Danville.  111.,  Emmett  Jackson,  of 
WHIP,  Harmond,  Ind.  and  Jack  Mor- 

row of  WCMI  Ashland,  Ky.,  have 
joined  the  announcing  staff  of  WIBC, 
Indianapolis.  John  Byrnes  has  been 
promoted  to  continuity  chief  of  the 
station,  and  Rosemary  Horn  has  joined 
the  staff  as  traffic  director. 

HOWARD  BROWN,  night  supervisor 
of  WIP,  Philadelphia,  was  selected  to 
take  over  Adams  Clothes'  Come  On 
And  Dance  nightly  recorded  program 
over  that  station.  He  replaces  Art 
Douglas,  who  had  to  relinquish  the 
assignment  because  of  increased  duties 
at  WIBG,  Glenside,  Pa.,  where,  as 
Doug  Arthur  he  is  a  member  of  the 
announcing  staff. 
ARNOLD  STINSON,  staff  announcer 
of  CKLW,  Windsor,  Ont.,  is  taking 
his  month's  army  training  near  Chat- ham, Ont. 

RAYMOND  LAFOREST,  inter-office 
secretary  of  CKLW,  Windsor,  Ont., 
has  been  called  to  active  service  with 
the  Royal  Canadian  Corps  of  Sig- 

nallers. His  place  is  being  taken  by 
Bud  Hayden,  new  CKLW  staff  mem- ber. 

KNOX  MANNING,  Hollywood  com- 
mentator, has  been  signed  by  Para- 

mount to  announce  the  film,  "Road 
to  Zanzibar." 
MIKE  FRANKOVICH,  Hollywood 
announcer,  has  been  signed  by  Uni- 

versal Studios  for  a  role  in  the  film, 
"Buck  Privates." 
TRUMAN  BRADHfEY,  Hollywood  an- 

nouncer on  the  weekly  NI3C  Tony 
Martin  from  Hollywood,  sponsored  by 
Andrew  Jergens  Co.,  has  a  role  in  the 
20th  Century-Fox  film,  "Dead  Men 
Tell." 
BETSEY  ATWOOD,  formerly  of 
Gannett  Newspapers,  Rochester,  has 
joined  the  New  York  sales  office  of 
KMPC,  Beverly  Hills,  Cal.,  as  sec- retary. 

CARL  WEINI'NGER,  recording  li- 
brarian of  KPO-KGO,  San  Francisco, 

composed  a  song  "Sweetheart,  What 
Do  You  Say?"  which  is  being  played on  the  NBC  stations. 
MARK  GOODSON,  announcer  of 
KFRC,  San  Francisco  and  Miss  Bluma 
Neveleff,  of  Omaha,  will  be  married 
February  15  in  Los  Angeles. 
DEL  ALLEN,  announcer  of  KTRI, 
Sioux  City,  was  married  Christmas 
Day,  to  Wilma  Lyon. 

CBS  Retains  Greet 
TO  ASSIST  CBS  announcers  in 
using  the  accepted  pronunciation  of 
foreign  names  and  words  currently 
entering  the  news  as  well  as  to 
teach  them  to  use  reference  books, 
CBS  has  again  appointed  Dr.  W. 
Cabell  Greet,  associate  professor 
of  English  at  Barnard  College,  New 
York,  as  speech  adviser  to  its  an- 

nouncing staff.  Dr.  Greet  acted  in 
the  same  capacity  for  the  network 
between  1937  and  1939. 

SAM  MOLEN,  sports  announcer  of 
WCBS,  Springfield,  111.,  recently  ac- quired a  license  to  promote  boxing  and 
wrestling  bouts  in  that  city. 
RONALD  REAGAN,  former  sports 
announcer  of  WHO,  Des  Moines,  and 
now  a  Warner  Bros,  film  actor,  is  the 
father  of  a  girl,  born  Jan.  4.  Mrs. 
Reagan,  a  film  actress,  is  known  pro- fessionally as  Jane  Wyman. 
LONNY  STARR,  announcer  of 
WPEN,  Philadelphia,  will  be  on  the 
sidelines  until  the  middle  of  February, 
confined  to  the  hospital  because  of  a 
cracked  coccyx  bone  in  the  spine  re- 

sulting from  a  fall  down  a  flight  of stairs. 

HAL  TUNIS  has  resigned  from  the 
announcing  staff  of  WIBG,  Glenside, 
Pa.,  going  to  Florida. 
HOWARD  JONES,  announcer  of 
WIP,  Philadelphia,  is  looking  over 
possible  sites  in  Southern  New  Jersey 
for  a  summer  theatre.  A  former  actor 
on  the  legitimate  stage.  .Jones  will 
serve  actively  as  director  and  producer 
of  the  stock  company. 
GEORGE  STELLMAN,  formerly  day 
editor  of  the  WBBM-CBS  newsroom, 
Chicago,  on  Jan.  6  was  named  con- tinuity editor  of  WBBM. 

RUSS  DAVIS,  for  the  last  three  years 
announcer  of  KWTO-KGBX,  Spring- 

field, Mo.,  on  Jan.  1  was  given  the  ad- ditional duty  of  production  manager 
for  national  sponsored  programs. 
KARL  ZOMAR,  recently  of  WMC, 
Memphis  on  Jan.  1  returned  to 
the  KWTO-KGBX,  Springfield,  Mo., 
announcing  and  production  staff  where 
he  was  one-time  employed  for  three 
years.  He  has  been  assigned  the  six- 
weekly,  quarter-hour  3Ian  at  the  Stock- yards series,  sponsored  by  Lipscomb 
Feed  Co.,  same  city,  and  the  six- 
weekly,  quarter-hour  Scrapiook  pro- 

gram sponsored  by  a  local  bakery. 
RAY  SPENCER,  formerly  of  WADC. 
Akron,  has  joined  the  announcing  staiT 
of  WCAE,  Pittsburgh. 

LEN  RILEY,  formerly  sports  an- nouncer of  WFBM,  Indianapolis,  has 
joined  the  staff  of  WCKY,  Cincinnati, 
as  sportscaster.  He  will  do  a  sports 
broadcast  nightly. 

FRED  REITER,  formerly  of  WSPB, 
Sarasota,  Fla.,  has  joined  the  announc- ing staff  of  WFLA,  Tampa. 
NORVELL  SLATER,  formerly  of 
KVOO,  Tulsa,  has  joined  the  announc- ing staff  of  WFAA-KGKO,  Dallas- Fort  Worth. 
BILL  DURBIN,  announcer  of  WEW, 
St.  Louis,  has  resigned  to  accept  a 
position  with  KXOK,  St.  Louis. 
HELEN  WATTS  SCHBEIBER  has 
been  signed  to  do  a  15-minute  weekday home  economics  program  for  KSO, 
Des  Moines.  Mrs.  Schreiber  was  for- 

merly with  WINS,  New  York. 
FRANCIS  SCARBOROUGH,  of 
KTSA,  San  Antonio,  has  been  elected 
to  membership  in  the  American  Acad- 

emy of  Political  &  Social  Science. 
JIM  McCANN,  announcer  of  WIBG, 
Glen.side,  Pa.,  left  the  station  staff 
on  Jan.  18  to  join  WNEW,  New  York, 
in  a  similar  capacity. 
WILLIAM  SEVERN,  Philadelphia 
manager  for  Transradio  Press,  re- 
.signed,  effective  Jan.  17,  to  accept  an 
executive  post  with  a  Rochester  news- 

paper. 

ANNIE  LEE  STAGG 

FOR  FOUR  YEARS  at  Stevens 
College,  Columbia,  Mo.,  Annie  Lee 
Stagg,  of  Jacksonville,  Fla.,  built 
up  an  experience  record  at  KFRU, 
Columbia,  meanwhile  studying 
drama  and  stagecraft  under  Maude 
Adams.  Other  experience  includes 
shifts  at  WMBR  and  WJAX, 

Jacksonville,  handling  women's programs,  as  well  as  a  stretch  in 
New  York  as  an  actress.  On  Jan. 
6  she  joined  WFMJ,  Youngstown, 

0.,  as  director  of  women's  activi- ties. Her  duties  include  production 
of  Woman's  Hour,  A  Woman 
Views  the  News  and  a  fashion  fore- 

cast program. 

Philadelphia  First 
JOHN  PAUL  WEBER  of  the 
WIP  announcing  staff,  was 
the  first  Philadelphia  an- nouncer selected  under  the 
draft.  He  left  Jan.  16  to  join 
the  44th  Division  of  the  New 
Jersey  National  Guard  at 
Camp  Dix,  N.  J.,  for  a  year 
of  military  training.  He  has 
been  a  member  of  the  station 
staff  for  three  years  and  was 
replaced  during  his  training 
period  by  Joe  Novenson,  free- lance. 

ELLIOTT  MILLER  has  joined  the 
announcing  staff  of  WIXPW.  FM  ad- 

junct of  WDRC,  Hartford,  Conn.  He 
will  devote  his  time  exclusively  to 
WIXPW  programs. 
MARGARET  KILEY  has  been  named 
director  of  food  merchandising  of 
WEEI,  Boston,  succeeding  J.  Bain Thompson. 

OLIVER  SCOTT,  staff  pianist  of 
WHO,  Des  Moines,  on  New  Year's eve  married  Pann  Merryman. 

HERB  PLAMBECK,  farm  news  edi- 
tor of  WHO,  Des  Moines,  on  Jan.  6 

was  elected  secretary-treasurer  of  the 
Midwest  Farm  Editor's  organization at  Champaign,  111. 

ERIC  WILKINSON,  staff  organist 
and  accompanist  of  KYW,  Philadel- 

phia, is  the  father  of  a  7%  pound  boy 
born  Jan.  8  in  Temple  U  Hospital, 
Philadelphia. 

HARRY  BRIGHT,  production  man- 
ager of  WGBR,  Goldsboro,  N.  C,  was 

named  radio  publicity  director  for  the 
President's  Birthday  Ball  in  Wayne County. 

BUD  NEBLE,  former  announcer  of 
KORN,  Fremont,  Neb.,  has  rejoined 
the  staff  after  a  one-year  leave  during 
which  he  did  newspaper  work. 
IRBBNE  S.  WICKER,  known  as 
"The  Singing  Lady"  on  NBC  chil- 

dren's program  of  the  same  name,  on 
Jan.  11  was  married  to  Victor  Ham- 

mer, secretary  and  treasurer  of  the 
Hammer  Art  Galleries,  New  York. 
JOE  LEIGHTON,  of  CBS  Hollywood 
publicity  staff,  and  Linda  Johnson,  of 
Oklahoma  City,  were  married  in  the 
latter  city  .Jan.  11. 

LEW  CROSBY,  Hollywood  announcer 
of  the  CBS  program.  Those  We  Love, 
sponsored  by  Procter  &  Gamble  Co., 
and  Linda  Hayes,  film  actress,  have 
announced  their  engagement.  Wedding 
is  scheduled  for  late  January. 

MILTON  SHREDNIK,  musical  di- 
rector of  KOA,  Denver,  and  his  or- chestra, have  been  engaged  for  the 

Colorado  Governor's  Ball. 
MARIE  BAYLIES  has  been  appoint- 

ed receptionist  of  Raymond  R.  Mor- 
gan Co..  Hollywood  agency.  She  suc- ceeds Arnelle  Olson  who  has  been 

made  production  assistant  to  John 
Nelson,  radio  director. 

GLADYS  EHLERMAN,  receptionist of  Lord  &  Thomas,  Hollywood,  and 
Dr.  Robert  Lee  Williams  of  that  city 
were  married  in  Yuma,  Ariz,  on  Jan. 11. 

RICHARD  EATON,  formerly  owner 
and  managing  editor  of  the  French 

Newspaper  Union,  a  chain  o'f  26  news- papers in  France,  is  currently  asso- 
ciated with  WBAL,  Baltimore,  as  for- 

eign news  interpretator  and  commen- tator. 
EMMETT  JACKSON,  for  the  last 
two  years  with  WHIP,  Hammond, 
Ind.,  on  Jan.  27  joins  WIBC,  In- 

dianapolis, as  writer  -  announcer.  A 
graduate  of  De  Paul  U  music  school, 
Jackson  started  as  a  baritone  soloist 
on  WIND,  Gary,  Ind.  He  later  joined 

WWAB,  same  city,  and  WLBC,  Mun- cie,  Ind.  Recently  he  married  Anne Wilkin  of  Connorsville,  Ind. 

John  H.  ReiUy  Jr. 

JOHN  H.  REILLY  Jr.,  30,  of  the 
New  Haven  news  staff  of  WICC, 

Bridgeport,  Conn.,  died  Jan.  13  of 
a  cerebral  hemorrhage  a  few  hours 

after  he  was  stricken  in  the  auto- mobile of  a  friend  while  on  his  way 
home  from  the  WICC  studios  m 
New  Haven.  He  was  graduated 
from  Fordham  U  in  1933,  and  was 

secretary  of  the  Fordham  Alumni 
Assn.  in  New  Haven.  Before  enter- 

ing radio  two  years  ago,  he  was  in 
newspaper  and  advertising  agency 
work.  He  is  survived  by  his  par- 

ents and  a  brother. 

Surrenders  WSAV  Control 

ARTHUR  LUCAS  co-owner  of  the Lucas-Jenkins  theatre  chain  in 
Georgia,  one-thii-d  owner  of  WRDW, 
Augusta,  and  part  owner  of  other 
Georgia  stations  was  authorized  Jan. 
14  by  the  FCC  to  relinquish  his 50.33%  control  of  WSAV,  Savannah, 
selling  32  of  his  151  shares  for  $3,200 
to  E.  E.  Murrey  Sr.,  of  Nashville.  Mr. 
Murrey  is  president  of  Paramount  In- surance Co.,  New  York  and  president 
of  the  First  Mortgage  Co.  of  Nashville. 
Other  stockholders  remain  the  same, 
namely,  Harben  Daniel,  manager. 
39.66% ;  N.  W.  Brandon,  commercial 
manager,  3.33%;  Aaron  Shelton, WSM.  Nashville,  6.66%. 

WHEN  recording  of  "/  Want  a  Di- vorce" failed  to  reach  KGMB,  Hono- 
lulu, in  time  for  the  initial  broadcast of  the  new  series  sponsored  by  Acme 

Beer,  it  was  necessary  to  get  word 
to  KHBC,  Hilo,  scheduled  to  rebroad- cast  the  same  program.  Here  was  the 
message  from  Henry  Putnam,  national advertising  man  at  KGMB,  to  Al 
Green,  KHBC  manager:  "Divorce 
postponed,  kill  publicity." 
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50,000  WATTS 

WASHINGTON,D.C. 

SWITCHOVER  of  KYW,  Phila
- 

delphia, Jan.  16  to  its  50  kw. 
transmitter  was  marked  by 
an  extensive  promotion  cam- 

paign. Stunts  included  a  tie-in  with 
a  valuable  gem  display  in  a  jewel- 

ry store  window;  192  Illustrated 
Current  News  displays;  15  drug 
stores  competed  for  a  sUver  cup 
awarded  for  best  window  display 
of  KYW  coverage;  newsroom  setup 
in  Bond  window  where  newscasts 
were  edited  and  read;  40,000  her- 

alds depicting  KYW  activities 
handed  out  with  each  Liberty  Mag- 
azine. 

A  special  song  "Fifty  Thousand 
on  the  Red"  was  composed  by  Mar- 

tin Gabowitz,  of  the  KYW  music 
staff,  heard  on  various  programs. 
Official  hostess  was  Miss  KYW, 
glamorous  redhead  who  personified 
the  station  on  billboards,  fashion 
shows  and  window  displays.  Buses, 
sky  banners  and  sound  trucks  car- 

ried the  word  throughout  the  city 
and  surrounding  area.  Mailing 
pieces  were  distributed  to  spot 
salesmen,  agencies  and  clients. 

Slogan  adopted  was  KYW — the 
Station  of  the  Stars,  which  will  con- 

tinue to  be  featured. 
*  III  * 
Esso  Ideas 

TO  GIVE  stations  carrying  the 
Esso  Reporter  programs  an  idea  of 
how  other  stations  in  different 
parts  of  the  country  cooperate  in 
publicizing  the  broadcasts.  Mars- 
chalk  &  Pratt,  New  York,  agency 
handling  the  account,  issues  a  house 
organ  of  pictures  and  facts  several 
times  per  year.  Current  issue  shows, 
among  others,  pictures  of  some 
250,000  visitors  to  the  New  York 
State  Fair,  Syracuse,  looking  at 
the  Esso  exhibit  staged  by  WSYR, 
that  city;  a  mobile  recording  unit 
set  up  by  KDKA,  Pittsburgh,  to 
promote  the  Eeso  Reporter's  broad- 

(  cast  of  the  opening  of  the  new 
Pittsburgh-Harrisburg  super  high- 

way; a  service  station  in  the  New 
Orleans  Esso  sales  district  as  honor 
guest  on  an  Esso  broadcast  on 
WWL,  New  Orleans. 

*  *  * 
Ivory  Likers 

PROCTER  &  GAMBLE  is  starting 
a  six-week  contest  to  run  from 
Jan.  27  to  March  8  built  around  the 
ending  of  the  sentence  "I  Like  Ivory 
soap  because  .  .  .",  with  a  grand 
prize  of  $20,000  or  $100  for  life 
guaranteed  by  the  John  Hancock 
Mutual  Life  Insurance  Co.,  and 
weekly  prizes  of  five  $500  bills  and 
fifty  $10  bills. 

Contest  is  being  promoted  on 
three  Ivory  quarter-hour  day-time 
striiDs:  lAfe  Can  Be  Beautiful, 
heard  on  both  NBC-Red  and  CBS; 
The  Story  of  Mary  Marlin  on  NBC- 
Red;  and  Against  the  Storm,  also 
on  NBC-Red.  Compton  Adv.,  New 
York,  is  agency. 

The  ONLY  Radio 
Tra«nitterofthis 

or  greater  power 
within  75  miles  of 

Sioux  City 

&  Promotion 

Up  to  50 — News  Publicized — Tip  to  Salesmen — 
Lovers'  Letters — At  Random  in  Tulsa 

INTRODUCTION  TO  RADIO  in  a  practical  way  was  provided  by  Harry 
Feigenbaum  Agency,  Philadelphia,  for  executives  of  the  Corn  Exchange 
National  Bank  &  Trust  Co.,  Philadelphia,  using  radio  advertising  for 
the  first  time,  in  starting  Jan.  13  a  daily  quarter-hour  news  period  on 
WIP,  Philadelphia.  The  agency  initiated  the  banking  gentry  into  the 
intricacies  of  broadcasting  in  a  specially  arranged  tour  of  the  WIP 
studios.  In  the  party  were  (1  to  r) :  James  Vernon,  assistant  vice-president 
of  Corn  Exchange;  George  Watts,  bank  official;  Dave  Wermen,  of  the 
agency;  Paul  Ludes,  bank  vice-president;  John  Facenda,  WIP  announcer; 
Bernard  E.  Effing,  bank  vice-president;  Ralph  Hart,  Feigenbaum  radio 
director.  A  feature  of  the  tour  was  a  sound  effects  demonstration  by  Ed 
Wallace,  WIP  production  head.  Mr.  Hart,  Maj.  Edward  A.  Davies,  WIP 
vice-president  in  charge  of  sales,  and  Benedict  Gimbel  Jr.,  station 
president,  made  speeches.  About  75  members  of  the  bank  attended. 

On  the  Phone 

WHEN  President  Roosevelt  speaks, 
a  special  event  of  local  importance 
is  broadcast,  important  programs 
of  world  affairs  released  or  any 
other  feature  originated  that  might 
be  of  interest  to  business  people, 
KROW,  Oakland,  gets  busy  on  the 
telephone.  Each  salesman  at  the 
station  calls  the  individuals  on  his 
list  the  day  before,  calling  atten- 

tion to  the  broadcast.  Immediately 
preceding  the  program  girls  again 
telephone  with  a  reminder  to  tune 
KROW.  Advertising  agencies  and 
executives  of  large  firms  in  San 
Francisco  and  Oakland  are  serv- iced. 

Meets  Wide  Response 
MAIL  RESPONSE  to  the  new 
How  Did  You  Meet,  sponsored  by 
Andrew  Jergens  Co.,  Cincinnati,  on 
NBC-Red  Wednesdays,  8:15-8:30 
p.m.,  has  been  exceptionally  heavy, 
according  to  Lennen  &  Mitchell, 
New  York,  agency  handling  the  ac- 

count. First  broadcast,  Jan.  7, 
pulled  518  letters,  coming  from  42 
States.  Program  is  based  on  the 
weekly  dramatization  of  prize  win- 

ning letter  telling  how  the  listener 
met  wife,  husband,  or  sweetheart 
with  a  weekly  prize  of  $25,  $50  and 
$100  for  the  winning  letters. 

*      *  * 
Coffee  Lines 

TWO  housewives,  whose  names  are 
picked  at  random  from  the  phone 
book,  are  called  each  morning  dur- 

ing the  Morning  Watch  of  KVOO, 
Tulsa,  and  presented  with  free  cof- 

fee by  Nash  Coffee  Co.  Each  house- 
wife is  given  the  first  four  lines  of 

a  limerick  and  allowed  a  minute  to 
suggest  a  last  line.  Prize  for  best 
last  line  of  the  week  is  a  radio  set. 
Limericks,  minus  last  lines,  are  sub- 

mitted by  listeners,  each  one  used 
on  the  program  entitling  the  sender 
to  some  Nash  coffee. 

Hams  at  Dinner 

FREE  HAMS  are  given  to  listeners 
telephoned  daily  at  6:10  p.m.  .dur- 

ing the  Packard  Dinner  Bell  on 
WRAW,  Reading,  Pa.  A  completed 
call  rings  the  dinner  bell  for  a 
Weiland  ham  to  the  listener  tuned 
in  to  the  program,  which  started 
Jan.  6  and  continues  until  Easter, 
sponsored  by  Jones  &  Manske,  local 
Packard  motor  car  dealer. 

BROCHURES 

WLS  Family  Album,  a  52-page  coated- 
stock  magazine  with  a  four-color  em- bossed cover,  is  now  ofE  the  press  and 
being  sold  to  listeners.  The  1941  edi- tion is  the  11th  annual.  An  average  of 
48,000  copies  are  purchased  by  listen- 

ers each  year.  Album  contains,  in  addi- 
tion to  photographs  of  staff  members, 

action  scenes  during  broadcasts,  spe- cial event  features  and  histories  of 
the  office  staff  and  artists. 

WEISS  AND  GELLBR  Inc.— Folder broadside  promoting  Your  Happy 
Birthday,  Friday  feature  on  72  NBC- 
Blue  stations.  Explanations  of  pro- 

grams, coverage  maps,  quotes  from 
radio  editors  praising  Axton-Fisher 
Tobacco  Co.  program  for  Spud  and 
Twenty  Grand  cigarettes. 

WBLK,  Clarksburg,  W.  Va.— Seven- page  color  booklet,  summary  trade 
area  data  from  Department  of  Com- 

merce report  showing  $50..516.000  re- 
tail sales  in  1939,  list  of  industries  and 

quotes  from  sponsors  praising  station. 

WEEI,  Boston — Pictorial  brochure  of 
aerial  surveys  of  the  Boston  area  with 
cellophane  overlay  titled  "All  This  is 
WEEI-Land."  Includes  map  and  facts 
on  the  metropolitan  district  and  "out- side" area  covered  by  the  stations. 

CFQC,  Saskatoon,  Sask. — Illustrated souvenir  guide  and  personnel  directory, 
featuring  new  studio  facilities. 

WRC  -  WMAL,  Washington  —  Red- white-blue  die-cut  sales  brochure. 

WMFF,  Plattsburg,  N.  Y. — Illustrated market  data  folder. 
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AUDITION  request
s  received 

daily  for  announcing  posi- 
tions are  the  basis  of  a 

new  weekly  So  You  Want 
To  Be  An  Announcer  program  on 
KYW,  Philadelphia.  Three  appli- 

cants will  be  heard  each  week  on 
the  show,  and  each  will  be  given 
the  usual  test  required  of  all  pro- 

fessional announcers  before  their 
acceptance  by  the  KYW  program 
department.  James  Begley,  pro- 

gram manager,  developed  the  pro- 
gram idea,  and  the  broadcast  audi- 
tions are  interspersed  with  music 

by  Clarence  Fuhrman's  studio  or- 
chestra. Jim  Harvey  is  in  charge 

of  the  show. 

Industry  Interviews 

WITH  the  city's  machine  tool  and 
other  industrial  plants  running 
at  top  speed  to  fill  defense  orders, 
WROK,  Rockford,  111.,  is  carrying 
a  thrice-weekly  Voice  of  Industry 
feature.  The  station  each  Monday, 
Wednesday  and  Friday  transcribes 
interviews  by  Ed  Murphy  with 
workmen  at  different  factories  dur- 

ing the  lunch  hour,  airing  the  discs 
the  same  evenings  at  7  p.m.  Pay 
envelopes  carry  invitations  from 
WROK  to  listen  to  fellow  employes. 
Recht-Froelich  Chevrolet  Co.  is 
sponsoring  the  show  to  merchandise 
used  cars. 

Educational  Truths 

FORUM  program.  The  Truth  About 
the  Schools,  is  heard  weeklv  on 
WHN,  New  York,  featuring  lead- 

ing educational  speakers,  under 
auspices  of  the  Committee  for  the 
Defense  of  Public  Education. 

PROGRAMS 

Heavenly  Bundles 
GREETINGS  to  all  babies  born  in 
the  area  are  read  by  Announcer 
Don  Lyon  on  the  thrice-weekly 
Bundles  From  Heaven  feature, 
sponsored  by  Cloverleaf  Creamery 
on  WTRY,  Troy,  N.  Y.  The  broad- 

cast, originating  in  Proctor's  Thea- tre, includes  songs  by  Miller 
Matthews,  accompanied  at  the  or- 

gan by  Tony  Sharpe,  WTRY  musi- cal director.  Births  are  checked 
through  official  records  of  the  bu- reau of  vital  statistics. 

*  *  * 

America's  Pride 
LATEST  WCBS,  Springfield,  111., 
innovation  is  a  weekly  quarter- 
hour  show.  Be  Proud  You're  An American.  Students  of  grade  and 
high  school  age  are  invited  to  sub- 

mit a  250-word  essay  on  "Why  I 
am  Proud  To  Be  An  American". 
Three  grand  prize  winners  will  be 
announced  on  Abraham  Lincoln's birthday. 

❖  ^  ^ 

Ten  Pin  Topics 
WITH  MICROPHONES  placed  in 
different  bowling  alleys  throughout 
Duluth,  KDAL  conducts  its  weekly 
Ten  Pin  Topics.  A  resume  of  the 
past  week's  activities  among  the 
maple-spillers  is  presented  by 
leading  luminaries  of  the  sport 
along  with  an  interview  with  the 
high-scoring  bowler  of  the  week. 
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Ted's  13 

TED  MALONE,  NBC  narra- 
tor, made  his  most  exclusive 

broadcast  recently — to  exact- 
ly 13  persons — from  the  home 

of  Louisa  May  Alcott  in  Con- 
cord, Mass.  Malone  began  his 

weekly  pilgrimage  program 
with  his  customary  "Hello 
There",  but  when  he  finished 
the  script  he  learned  that  the 
lines  had  failed  and  not  a 
word  had  been  broadcast.  His 
homily  was  enthusiastically 
received,  however,  by  the  lit- 

tle group  of  relatives,  friends 
and  admirers  of  the  Alcotts 
who  had  gathered  in  the  liv- 

ing room  of  the  old  house  to 
witness  the  broadcast. 

1041   NO.  LAS  PALMAS  AVE.   •   HOLLYWOOD,  CALIF. 

Drama  With  Newcomers 
TO  GIVE  young  persons  from 
every  walk  of  life  a  chance  at  a 
radio  career,  Alfred  Dixon,  instruc- 

tor of  speech  at  Sarah  Lawrence 
College,  is  directing  a  series  of 
half-hour  original  radio  dramas  on 
WOV,  New  York,  Saturday  eve- 

nings, 7:30-8  p.m.  All  members  of 
the  program,  titled  Experimental 
Playhouse  of  the  Air,  are  newcom- 

ers to  radio  and  represent  different 
occupations.  Assisting  Mr.  Dixon 
in  the  direction  and  production  of 
the  shows  is  Cy  Newman,  formerly 
sports  commentator  of  WOR, 
WHN,  CBS  and  WBAL. 

*  * 

Hoist  Signals 

SIGNAL  FLAGS,  and  the  impor- 
tant part  they  play  in  warfare,  is 

the  theme  of  the  WFIL  Signal 
Corps  of  the  Air,  new  bi-weekly 
program  started  Jan.  13  on  WFIL, 
Philadelphia.  Program  is  designed 
to  appeal  to  youngsters  of  Boy 
Scout  age  and  was  conceived  by 
"Colonel"  Bill  Gallaher,  WFIL 
educational  program  director,  who 
will  serve  as  the  program's  story- 

teller, relating  World  War  inci- 
dents in  which  the  flag  signals 

played  an  important  part.  A  flash- 
back dramatizes  the  episode. 

Good  Neighbors 
NEW  weekly  series,  Our  South 
American  Neighbors,  originating 
from  campus  studios  of  the  U  of 
North  Carolina,  has  started  on 
WPTF,  Raleigh.  Designed  to  ex- tend the  good  neighbor  policy,  the 
program  features  the  educational 
group  from  Latin  American  coun- 

tries that  is  attending  the  Univer- 
sity. Participants  on  each  program 

include  a  Spanish  professor  and 
three  members  of  the  student  group, 
who  are  interviewed  on  current  af- 

fairs and  comment  briefly  on  as- 
pects of  the  good  neighbor  policy. 

^  * It's  Customary 

ANECDOTES  on  the  origination  of 
customs  are  heard  weekly  on  the 
quarter-hour  Customs  Corner, 
sponsored  by  Kay  Jewelry  Stores, 
Long  Beach,  on  KFI,  Los  Angeles. 
Sidney  Garfinkel  Adv.  Agency,  Los 
Angeles,  handles  the  account. 

KISSING  the  boys  goodbye!  Eve- 
lyn Lynne,  NBC  singer,  blows  a 

salute  to  three  NBC,  Chicago,  em- 

ployes who  are  or  soon  will  be  "off 
to  the  service."  They  are  (1  to  r) 
2d  Lieut.  William  H.  Rosee,  for  10 

years  a  member  of  the  press  de- 
partment; Private  Dave  Squires, 

of  the  guide  staff,  who  will  go 

with  Battery  D,  122d  Field  Artil- 
lery of  the  Illinois  National  Guard, 

to  Tullahoma,  Tenn.  in  February; 

Sgt.  James  Wehrheim,  also  of  the 

guide  staff,  who  is  already  a  mem- 
ber of  the  33d  Division  Head- 

quarters. 

Traffic  School  of  the  Air 
LATEST  variation  on  the  man  in 
the  street  theme  is  being  used  by 
WJHP,  Jacksonville,  Fla.,  to  aid  a 
vigorous  traffic  safety  campaign. 
It's  the  Ring  Free  Traffic  School  of 
the  Air,  heard  Tuesday  and  Friday 
under  sponsorship  of  the  Ring  Free 
Oil  Co.  Two  announcers  on  the 
program  call  themselves  Professor 
Ring  and  Professor  Free  and  inter- view about  a  dozen  persons  on  every 
broadcast,  asking  them  questions 
about  traffic  regulations.  Just  at 
noon  Professors  Ring  and  Free 
make  their  appearance  attired  in 
scholastic  caps  and  gowns  and  ring- 

ing a  big  school  bell  to  call  the 
class  to  order.  At  the  conclusion  of 

each  interview  the  "student"  is  re- warded with  a  can  of  Ring  Free 
Home  Oil  and  a  booklet  on  better driving. 

HELtN  AVAMS 
conducting 

"LET'S  HELP  YOU  KEEP  HOUSE" 
Five  Days  a  Week  on  ST.  LOUIS  KWK 

Exclusive  Affiliate  in  St.  Louis 
MUTUAL  BROADCASTING  SYSTEM 
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Newcomers  Climb  in  Band  Popularity^ 

Lang-Worth  Finds  in  Poll  of  Stations 
being  made  to  record  every  band 
which  the  public  has  elevated  to  na- 

tional favor,  the  recording  firm 
states,  adding  that  the  announce- 

ment of  these  name  band  tran- 
scriptions to  be  added  to  its  music 

service  has  brought  an  immediate 
response  from  stations  throughout 
the  country.  During  the  past  month 
more  than  60  new  subscribers  have 
been  added  to  the  Lang- Worth  list, 
C.  0.  Langlois,  general  manager, 
has  announced. 

Mr.  Langlois  also  stated  that 
"BMI  pop  tunes  are  a  necessary 
part  of  every  station's  library. 
With  the  ASCAP  situation  plagu- 

ing radio  stations  with  the  fear 
that  they  may  subjugate  themselves 
to  heavy  fines,  BMI  music,  recorded 
by  outstanding  name  bands,  is  de- 

manding our  full  attention.  We 
recognize,  and  are  filling,  an  urgent 

need". 

GLENN  MILLER  was  voted  the 
most  popular  dance  band  leader  in 
the  United  States  by  broadcasters 
participating  in  a  poll  conducted  by 
Lang-Worth  Feature  Programs, 
with  Tommy  !||prsey  and  Kay  Kyser 
virtually  tied  for  second  place. 

Questionnaires  were  sent  to  the 
program  directors  of  every  broad- 

casting station  in  the  country,  with 
instructions  to  make  their  decisions 
reflect  the  tastes  of  their  own  sta- 

tion listeners,  on  the  theory  that 
they  could  give  accurate  ratings 
as  they  are  the  recipients  of  lis- 
eners'  choice  of  music  for  the  daily 
request  programs. 

Many  Newcomers 

The  overwhelming  lead  of  Glenn 
Miller  was  expected,  the  report 
states,  since  he  also  led  the  way 
as  1940's  outstanding  recording 
artist.  The  Dorsey-Kyser  tie  was 
more  unusual,  as  each  gave  way  to 
the  other  in  various  sections  of  the 
country.  In  the  South,  Kyser's  home 
territory,  Dorsey  ran  up  a  surpris- 

ing lead  over  his  rival,  but  Kyser 
tied  it  in  the  Central  States  and 
the  two  raced  neck  and  neck 
throughout  the  remainder  of  the 
country.  Kyser's  two  pictures  and his  national  weekly  broadcast  for 
Lucky  Strike  contributed  much  to 
his  popularity,  while  Dorsey's 
discs,  such  as  "I'll  Never  Smile 
Again",  are  given  credit  for  his 
high  standing  in  the  returns. 

"Perhaps  the  most  valuable  de- 
ductions to  be  made  from  the  Lang- 

Worth  survey",  the  report  con- 
tinues, "pertain  to  the  rise  of  new- comers to  the  popular  name  band 

field.  Will  Bradley,  Charlie  Barnet, 
Gene  Krupa,  Woody  Herman  and 
Bob  Chester  made  amazing  prog- ress. The  reason  is  obvious  to 
those  who  have  a  knowledge  of  the 
standards  of  modern  dance  com- 

binations. Each  outfit  is  solid  and 
possesses  fine  coordination.  Brad- 

ley, for  instance,  has  produced  con- 
sistently good  arrangements  of  all 

sorts  of  numbers.  His  eight-to-a- 
bar  rhythm  and  solid  background 
combine  to  render  pleasing  swing". 

Krupa,  drums  winner  of  Metro- 
nome's All-Star  Band,  has  "sensi- 

bly toned  down  on  the  traps  and 
is  doing  fine  work  providing  very 
danceable  music,"  the  report  con- 

tinues,   "while    Woody  Herman's 
t  subtle  strains  of  blues  blending 
with  a  solid  background  is  the  style 
which  is  right  now  pushing  Dorsey 
and  Kyser  for  popularity.  Authori- 

tative quarters  have  advanced  the 
view  that  any  one  of  these  new- 

comers may  head  the  1941  list  and 
certainly  they  will  all  rank  high 
if  they  continue  the  pace  now  set". 

Acting  on  the  results  of  its  sur- 
vey, Lang-Worth  is  contracting 

new  name  bands  for  a  series  of 
new  releases,  the  company  states. 
Will  Bradley  has  recently  con- 

cluded a  set  of  transcriptions  fea- 
turing high-ranking  BMI  pop  tunes 

and  several  original  novelties. 
Lang- Worth  also  cites  Charlie  Bar- 
aet's  "I  Can't  Remember  to  For- 

get", "All  I  Desire"  and  "Wings 
Over  Manhattan"  and  Shep  Fields' 
;ranscriptions  of  "Fresnesi"  and 
'Time   Stood    Still"   as  other  of 

'  '/heir  new  recordings  destined  for 
I  ;he  hit  category. 
Woody  Herman,  Gene  Krupa, 

£luss  MoVgan,  Ray  Herbeck,  John 
Sirby  and  Tommy  Reynolds  have 
ilso  contracted  to  record  for  Lang- 
Worth,  and  arrangements  are  now 

I5ROADCASTING  •  Broadcast  Advertising 

Charmed  by  Jack 

RADIO  KAYO  was  demon- 
strated during  the  1940  Gold- en Gloves  Tournament  in 

Nashville,  according  to  a 
story  just  unearthed  by 
Sports  Editor  Raymond  John- 

son of  The  Nashville  Tennes- 
sean.  In  one  of  the  matches, 
broadcast  over  WSM  by  Jack 
Harris,  a  contestant  was 
knocked  out.  Upon  being  re- 

vived the  lad  ventured  the 
reason  for  his  misfortune: 
"I'm  sorry  as  I  can  be.  But  I 
heard  Mr.  Harris  over  there 
at  the  ringside  broadcasting 
and  saying  what  I  was  doing, 
'leading  with  a  left,  chopping 

with  a  right  and  so  forth.' Before  I  knew  it  I  was  lis- 
tening to  him  and  doing 

everything  he  said.  Then  the 
roof  fell  in  or  something. 
That's  the  last  I  remember." 

BUILDING  ASSIGNED 

TO  GE  TELEVISION 

GENERAL  ELECTRIC  Co.  has  ac- 
quired a  large  clubhouse  in  Schen- ectady to  take  care  of  its  rapidly 

expanding  television  activities.  Re- 
modeling of  the  building  has  al- 

ready started  and  it  is  hoped  that 
new  studios  for  GE's  television station,  W2XB,  will  be  ready  by 
late  spring. 

The  new  plant  will  include  a 
125-foot  antenna  to  relay  pro- 

grams to  the  main  transmitter  in 
the  Helderberg  mountains  12  miles 
outside  of  Schenectady.  The  anten- 

na will  be  heated  electrically  in 
winter  to  prevent  ice  formation. 

The  main  studio  will  be  70  x  46 
feet  with  an  18-foot  ceiling.  All 
windows  will  be  blacked  out,  illu- 

mination being  furnished  by  three- 
phase  water  mercury  lights  using 
the  midget  cigarette-type  lamp  de- 

veloped by  GE.  Offices,  scenery 
shop  and  heating  equipment  will 
be  housed  on  the  ground  floor. 

5,000  WATTS  NIGHTS 

Now,  powered  with  5000-watts  directional  at  night,  WTAR  gives 
you  greater  primary  coverage  .  .  .  thousands  of  new  radio  homes. 
Brings  a  better  signal  to  old  listeners  .  .  .  and  blankets  every  inch  of 
the  rich  Norfolk  area  where  over  a  billion  one  hundred  million 

dollars  for  defense  is  being  spent.  Zoom  your  sales  on  WTAR — 
the  only  station  that  contacts  the  majority  of  listeners  in  this 

area  .  . .  with  5,000-watts  day  and  night  power.  Yet,  with  rates  based 

on  1000-watt  output — a  bargain  "buy"  in  the  Nation's  No.  1 
Sales  Market! 
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THE  Sudinadd.  of 

BROADCASTING 

STATION  ACCOUNTS 

ap — studio  programs 
t — tranaeriptiona 

aa — apot  announcements 
ta — transcription  announcements 

WGAR,  Cleveland 
Vick  Chemical  Co.,  New  York,  (VapoRub, 

inhaler,  cough  drops),  5  sa  weekly,  4  so 
weekly,  6  sa  weekly,  thru  Morse  Interna- tional, N.  Y. 

Pierce's  Medicine  Inc.,  New  York,  5  sa weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- cago. 
Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy), 

3  ta  weekly,  thru  Platt-Forbes,  N.  Y. 
International  Cellucotton  Products  Co., 

Chicago  (Kleenex),  16  sa  weekly,  thru 
Lord  &  Thomas,  Chicago. 

I.  J.  Fox  Inc.,  Cleveland  (furrier),  7  sa 
weekly,  thru  Stanley  Kaye  Adv.,  Cleve- land. 

Ex-Lax  Mfg.  Co..  New  York  (proprietary), 
10  sa  weekly,  thru  Joseph  Katz  Co.,  N.  Y. 

Dr.  W.   B.   Caldwell   Inc.,   Monticello,  lU. 
( Syrup  of  Pepsin ) ,   4  sa  weekly,  thru 
Sherman  &  Marquette,  Chicago. 

American  Chicle  Co..  Long  Island  City,  6 
sa  weekly,  thru  Badger  &  Browning  & 
Hersey.  N.  Y. 

Ward  Baking  Co.,  New  York   (bread),  12 
sa  weekly,  thru  Sherman  K.   Ellis  Co., 
Chicago. 

Kellogg  Co.,  Battle  Creek  (All  Bran),  10 
sa  weekly,  thru  Kenyon  &  Eckhardt, N.  Y. 

Melville  Shoe  Corp.,  New  York  (Thorn 
McAn  shoes),  6  sp  weekly,  thru  Neff 
Rogow,  N.  Y. 

Noxema  Chemical  Co.,  Baltimore  (skin 
cream),  weekly  sp,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart) .  6  sp  weekly,  thru  Franklin  Bruck 

Adv.  Corp.,  N.  Y. 

KWTO-KGBX,  Springfield,  Mo. 
Procter  &  Gamble  Co.,  Cincinnati  (White 
Naptha  Soap),  5  sp  weekly,   52  weeks 
thru  Compton  Adv.,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol).  5  t  weekly.  52  weeks,  thru  Blackett- 
Sample-Hummert  Inc..  Chicago. 

Pet  Milk   Co.,  St.   Louis.  2  t  weekly,  5-2 weeks,  thru  Gardner  Adv.  Co.,  St.  Louis. 
Tide  Water  Assoc.  Oil  Co.,  San  Francisco, 3  sp  weekly,  direct. 
Faultless  Starch  Co.,  Kansas  City,  weekly 

sp,    13    weeks,    thru    Ferry-Hanly  Co., Kansas  City. 
Grove  Labs.,  St.  Louis   (Bromo  Quinine), 

weekly        thru   Russel   M.   Seeds  Co., Chicago. 
P.  Lorillard  Co..  N.  Y.  (Sensation  cigar- 

ettes). 2  t  weekly,  thru  Lennen  & Mitchell  Inc..  N.  Y. 
Chattanooga  Medicine  Co..  Chattanooga.  5 

sp  weekly,  39  weeks,  thru  Nelson  Ches- 
man  Co..  Chattanooga. 

Kondon  Mfg.  Co.,  Minneannlis  (Nasal 
Jelly)  and  Bathritis  Co..  Chicago  (lini- 

ment) .  3  sp  weekly.  13  weeks,  thru 
United  Adv.    Co..  Chicago. 

WICC,  Bridgeport 
Reid.  Murdoch  &  Co.,  Chicago  (Monarch 

food),  24  sa  weekly.  52  weeks,  thru 
Rogers  &  Smith.  Chicago. 

Phila.  &  Reading  Coal  &  Iron  Co.,  Reading, 
15fi  sa,  thru  McKee  &  Albright,  Philadel- 
phia. 

Church  &  Dwight,  New  York  (Cow  Brand 
soda ) ,  52  sa,  thru  Brooke.  Smith,  French &  Dorrance.  N.  Y. 

Roxy  Clothes.  New  York,  54  so,  thru  Peck 
Adv.   Agency,  N.  Y. 

Hub  Clothing,  New  York,   10  sa  weekly, thru  Sawdon  Agency,  N.  Y. 
Lewis  Clothes.  New  York.  6  sa  weekly,  thru 
Sawdon  Agency,  N.  Y. 

F.  W.  Wool  worth  &  Co.,  New  York  (chain 
store).   18  ta  weekly,  thru  Lynn  Baker Co..  N.  Y. 

Penick  &  Ford.  New  York  (My-T-Fine), 
6  ta  weekly,  thru  BBDO,  N.  Y. 

WOR,  Newark 
EocVwood  &  Co.,  Brooklyn  (confectionery), 

5  sp  weekly,  thru  Federal  Adv.  Agency, N.  Y. 
Olson  Rug  Co.,  Chicago,  5  sp  weekly,  thru 

Presba.  Fellers  &  Presba.  Chicago. 
Van  Camp's  Inc..  Indianapolis  (food  prod- ucts), 5  sp  weekly,  thru  Calkins  &  Hol- den.  N.  Y. 
Carnation  Co.,  Milwaukee  (milk),  3  sp 

weekly,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

WEEI,  Boston 
Swift  &  Co..  Chicago  (Sunbrite).  3  sp 

weekly,  thru  Stack-Goble  Adv.  Agency, Chicago. 
Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
sa  series  extended,  thru  Compton  Adv., 
N.  Y. 

Phillips  Packing  Co.,  Cambridge,  Md. 
(food),  sa  series,  thru  Aitkin-Kynett, Philadelphia. 

Borden  Co.,  New  York  (cheese),  2  sp 
weekly,  thru  Young  &  Rubicam,  N.  Y. 

Rival  Packing  Co.,  Chicago  (dog  food), 
so  series  continued,  thru  Charles  Silver 
&  Co.,  Chicago. 

Smith  Bros.,  Poughkeepsie,  N.  Y.  (pro- 
prietary) ,  so  series,  thru  J.  D.  Tarcher 

&  Co.,  N.  Y. 
Wayne  Knitting  Mills,  Fort  Wayne,  Ind. 

(Belle-Sharmeer  hosiery),  so  series,  thru 
Aubrey,  Moore  &  Wallace,  Chicago. 

Continental  Baking  Corp.,  New  York 
(Wonder  bread),  sa  series,  thru  Benton 
&  Bowles,  N.  Y. 

American  Dairy  Assn.,  Chicago,  3  sa  week- 
ly, thru  Lord  &  Thomas,  Chicago. 

Armour  &  Co.,  Chicago  (Treet),  3  t  week- ly, thru  Lord  &  Thomas,  Chicago. 
Stephano  Bros.,  Philadelphia  (Marvels),  6 

sp  weekly  extended,  thru  Aitkin-Kynett, Philadelphia. 
Helena  Rubinstein  Beauty  Salon,  New  York 

(cosmetics),  so  series,  direct. 
KYW,  Philadelphia 

Pillsbury  Flour  Mills  Co.,  Minneapolis 
(flour),  12  so  weekly,  13  weeks,  thru 
Hutchinson  Co..  Minneapolis. 

Philadelphia  &  Reading  Coal  &  Iron  Co., 
Philadelphia  (coal),  3  sa  weekly,  thru 
McKee  &  Albright,  Philadelphia. 

Kellogg  Co.,  Battle  Creek,  Mich.  (All- Bran),  10  so  weekly,  13  weeks,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

Arrow  Store.  Philadelphia  (men's  wear), so  weekly,  thru  Harry  Feigenbaum, 
Philadelphia. 

Standard  Oil  Co.  of  New  York  (Esso).  26 
sp  weekly.  52  weeks,  thru  Marschalk 
&  Pratt,  N.  Y. 

WHN,  New  York 
Ex-Lax  Mfg.  Co.,  Brooklyn  (laxative),  6 

sa  weekly,  13  weeks,  thru  Joseph  Katz 
Co.,  Baltimore. 

Busch's  Kredit  Jewelry  Co.,  New  York 
(men's  clothing,  jewelry).  6  so  weekly, 52  weeks,  direct. 

Pepsi-Cola  Co..  Long  Island  City  (bever- 
age) ,  6  so  weekly,  52  weeks,  thru  Newell- Emmett  Co..  N.  Y. 

American-Jewish  Broadcasting  Co.,  New 
York  (various  sponsors),  weekly  aa,  62 
weeks,  thru  A.  B.  Landau,  N.  Y. 

Gospel  Broadcasting  Assn..  Lios  Angelee 
( religious ) .  weekly  sp.  52  weeks,  thru 
R.  H.  Alber  Co.,  Los  Angeles. 

KDYL,  Salt  Lake  City 
Standard  Oil  Co.  of  Cal.,  San  Francisco, 
1095  so,  thru  McCann-Erickson,  San Francisco. 

Interstate  Transit  Lines.  Salt  Lake  City 
(Union  Pacific  Stages).  208  so,  thru 
Beaumont  &  Hohman.  Omaha. 

American  Chicle  Co..  Long  Island  City 
(Dentyne) ,  102  ta,  thru  Badger  &  Brown- ing &  Hersey.  N.  Y. 

White  Labs.,  New  York,  64  to,  thru  H.  W. Kastor  &  Sons,  Chicago. 
Sperry  Flour  Co..  San  Francisco,  so  series, 

thru  Westco  Adv.  Agency,  San  Fran- cisco. 

WMAQ,  Chicago 
White  Lab.,  Newark  (Chooz),  2  so  week- 

ly. 13  weeks,  thru  William  Esty  &  Co., 
N.  Y. 

Beech-Nut   Packing    Co.,   Canajoharie,  N. 
Y..  4  sa  weekly.  13  weeks,  thru  Newell- Emmett   Co..   N.  Y. 

Standard  Oil  Co.  of  Indiana   (Red  Crown 
products).  6  sa  weekly,  26  weeks,  thru 
McCann-Erickson.  Chicago. 

Pillsbury    Flour    Mills     Co.,  Minneapolis 
(flour  and  Farina),  daily  so.  13  weeks, 
thru  Hutchinson  Adv.  Co.,  Minnneapolis. 

KHJ,  Los  Angeles 
Haas-Baruch  &  Co..  Los  Angeles  (Iris 

coffee) .  5  so  weekly,  thru  Robert  Smith 
Adv.  Agency.  Los  Angeles. 

Foster-Milburn  Co.,  Buffalo  (Doanes  pills), 
2  ta  weekly,  thru  Spot  Broadcasting,  N.  Y. 

Crowell-Collier  Pub.  Co.,  New  York  (.Wo- 
man's Home  Companion) ,  weekly  sp. 

thru  McCann-Erickson,  N.  Y. 

IN  CALIFORNIA  sunshine,  execu- 
tives of  E.  R.  Squibb  &  Sons,  New 

York  (dental  cream),  and  those  of 
CBS  Hollywood,  discuss  Pacific 
Coast  merchandising  and  promo- 

tion for  the  five-weekly  quarter- 
hour  program.  Golden  Treasury  of 
Song,  which  started  Dec.  30  on 
43  stations.  In  the  group  (1  to  r) 
are  Lowell  P.  Weicker,  Squibb 
president;  C.  M.  Van  Kirk,  assis- 

tant vice-president  in  charge  of 
marketing;  Donald  W.  Thornburgh, 
CBS  Pacific  Coast  vice-president; 
George  L.  Moskovics,  CBS  Pacific 
network  sales  promotion  director 
(back  to  camera).  Squibb  execu- 

tives on  a  nationwide  junket  were 
in  Hollywood  at  start  of  the  pro- 

gram to  confer  with  CBS  execu- 
tives and  drug  wholesalers  on  mer- 

chandising plans. 

WFAA-WBAP,  Dallas-Fort  Worth 
White  King  Soap  Co.,  Los  Angeles  (soap), 

156  so;  thru  Raymond  R.  Morgan  Co.. 
Los  Angeles. 

Bristol  Myers  Co.,  New  York  (Sal  Hepat- 
ica ) .  3  sp  weekly,  thru  Young  &  Rubicam, N.  Y. 

Smith  Bros.  Mfg.  Co.,  Kansas  City  (work 
clothes),  156  so,  thru  R.  J.  Potts  &  Co., Kansas  City. 

Peter     Paul     Inc.,     Naugatuck,  Conn., 
(Mounds-Charcoal    Gum),    170    t,  thru 
Platt-Forbes,  N.  Y. 

Procter  &  GamWe,  Cincinnati   (Crisco),  5 
t  weekly,  thru  Compton  Adv.,  N.  Y. 

W.  A.  Sheaffer  Pen  Co.,  Fort  Madison.  la. 
(pens),  260  so,  thru  Russell  M.  Seeds 
Co.,  Chicago. Morton   Salt  Co.,   Chicago    (smoke  salt), 
3  sp  weekly,  thru  Klau-Van  Pietersom- Dunlap.  Milwaukee. 

Lever    Bros.    Co.,    Cambridge     (Spry  & 
Rinso),  208  so,  thru  Ruthrauff  &  Ryan, N.  Y. 

Calavo  Growers  of  California,  Los  An- 
geles (Calavos),  8  sp,  thru  Lord  & 

Thomas.  Los  Angeles. 
Dallas  Building  &  Loan  Assn.,  Dallas, 

(financial  service),  13  sp,  thru  Calder  & 
(iampbell  Agency,  Dallas. 

Sterling  Insurance  Co.,  Chicago.  3  sp  week- 
ly, tliru  Neal  Adv.  Agency,  Chicago. 

Greyhound  Bus  Line.  Dallas.  104  sa,  thru 
Beaumont  &  Hohman,  Dallas. 

WQXR,  New  York 
p.  Lorillard  Co.,  New  York  (Old  Gold 

cigarettes),  56  so  weekly.  39  weeks,  thru 
J.    Walter  Thompson   Co.,   N.  Y. 

Rieser  Co.,  New  York  (Venida  products), 18  so  weekly,  direct. 
Botany  Worsted  Mills,  Passaic,  N.  J. 

(worsteds  and  beauty  aids),  2  sp  weekly, 
26  weeks,  thru  Alfred  J.  Silberstein, N.  Y. 

Romanoff  Caviar  Co.,  New  York  (French- 
kettle  onion  soup ) ,  2  sp.  2  sa  weekly, 
thru  Piedmont  Agency.  N.  Y. 

Friday  Magazine,  New  York,  6  so  weekly, 
3  weeks,  thru  H.  C.  Morris  &  Co.,  N.  Y. 

WCKY,  Cincinnati 
Studebaker  Sales  Corp.,  South  Bend 

( autos ) ,  6  sp  weekly,  thru  Roche,  Wil- liams &  Cunnyngham,  Chicago. 

REVISED  DISCOUNT 

OF  mc  OiV  COAST 

IN  ANOTHER  step  designed  to 
establish  the  NBC  Pacific  Coast 
Regional  Network  as  an  independ- 

ent unit  for  West  Coast  advertis- 
ers, a  new  discount  policy  for  the 

regional  network  was  announced 
Jan.  9  by  Edgar  Kobak,  NBC  vice- 
president  in  charge  of  Blue  sales. 

Advertisers  using  the  regional 
network  for  13  or  more  weeks,  with 
gross  weekly  billings  amounting  to 
between  $350  and  $700,  will  re- 

ceive discounts  of  2%%,  with  the 
scale  rising  to  12i/^%  for  adver- 

tisers vsdth  weekly  gross  billings  of 

$1,750  or  more. The  same  discounts  apply  to  the 
Blue  Mountain  Group  when  used  in 
conjunction  with  the  Pacific  Coast. 
An  annual  rebate  of  12%%  will 
also  be  given  to  advertisers  using 
the  Pacific  Coast  for  52  consecu- 

tive weeks,  while  none  of  the  dis- 
counts apply  to  supplementary  sta- tions. 

With  the  recent  addition  of  four 
station  s — KFBK,  Sacramento ; 
KWG,  Stockton;  KERN,  Bakers- 
field;  KOH,  Reno,  known  collective- 

ly as  the  California-Nevada  group 
— the  Pacific  Coast  Blue  network 
numbers  11  stations.  The  other 
seven  stations  are:  KGO,  San  Fran- 

cisco; KECA,  Los  Angeles;  KTMS, 
Santa  Barbara;  KFSD,  San  Diego; 
KEX,  Portland;  KJR,  Seattle,  and 
KGA,  Spokane. 

The  complete  discount  schedule  is 
as  follows: 

Rate  of 

Weekly  Gross  Billings  Discount 
$  350  but  less  than  $  700   2^/2% 700  but  less  than    1050   5 
1050  but  less  than    1400   IVz 
1400  but  less  than    1750  10 
1750  or  more  per  week  12% 

Four  New  Sponsors  Sign 

For  WLWO  Shortwave 
FIVE  more  accounts,  bringing  the 
total  number  of  sponsors  to  nine, 
started  Jan.  1  over  WLWO,  inter- 

national shortwave  adjunct  of 
WLW,  Cincinnati.  The  new  spon- 

sors are  Lockheed  Aircraft  Corp., 
five-minute  news  five  days  weekly, 
6:15  p.  m. ;  Bristol-Meyers  Co., 
New  York  (Sal  Hepatica),  daily 
15-minute  news  broadcasts,  7:15 
p.  m. ;  Carter  Products,  New  York 
(pills),  one  transcribed  announce- 

ment daily;  Quakers  Oats  Co.,  Chi- 
cago, sponsoring  Concha  Grandis woman  commentator,  three  nights 

weekly  at  9:15. 
In  addition,  WLWO  renewed  its 

Miles  Laboratories  (Alka  Seltzer) 
15-minute  news  show  five  nights 
weekly,  10:15.  WLWO  continues 
also  to  carry  Kleenex  shows,  three 
15-minute  periods  weekly;  Fire- 

stone Tire  &  Rubber  Co.,  one  30- 
minute  show  weekly;  J.  B.  Wil- 

liams Co.  (shaving  cream),  five 
15-minute  shows  weekly;  Gospel 
Broadcasting  Assn.,  one  one-hour 
show  weekly.  The  Lockheed  pro- 

gram is  placed  by  Lord  &  Thomas; 
Bristol-Myers  by  Boclaro  Adv. 
Agency;  Carter  by  National  Ex- 

port Adv.  Agency;  Williams  by  J. 
Walter  Thompson  Co.;  Gospel  by 
R.  H.  Alber  Co. 

INTER-STATB  NURSERIES,  Ham- 
burg, la.  (nursery  stock  and  seeds), 

in  mid-January  started  a  three  to  six- 
weekly  campaign  of  5-  to  15-minute local  variety  and  news  programs  in 
approximately  a  dozen  Midwest  mar- kets. 
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ARTHUR  S.  BARROWS.  Chicago 
executive  of  Sears,  Roebuck  &  Co., 
has  been  appointed  vice-president  in 
charge  of  the  entire  Pacific  Coast  ter- 

ritory, and  will  be  headquartered  in 
Los  Angeles  effective  Feb.  1,  according 
to  R.  E.  Wood,  chairman  of  the  board. 
Barrows  will  direct  activities  of  65 
retail  stores  in  California,  Washing- 

ton, Oregon,  Nevada,  Arizona  and 
Utah,  as  well  as  Los  Angeles  and 
Seattle  mail  order  areas. 

TURNER  BROS.  CLOTHING  Co., 
Chicago  (men's  clothes),  on  Jan.  8 
started  six  -  weelsly  one  -  minute  an- 

nouncements on  WIND,  Gary,  Ind., 
and  WAAF,  Chicago.  On  Jan.  13  firm 
started  six-weekly  time  signal  an- 

nouncements on  WBBM,  Chicago. 
Agency  is  Harold  I.  Collen  Co.,  Cni- cago. 

BEATRICE  CREAMERY  Co.,  Chi- 
cago (Meadow  Gold,  Holland  Roll, 

Blue  Valley  butters),  on  Jan.  13 
started  a  thrice-weekly  time  signal 
announcement  on  WBBM,  Chicago. 
Agency  is  Lord  &  Thomas,  Chicago. 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati, on  Jan.  22  will  supplement  its 

Home  -  maker  Upeaks  program  on 
WBNX,  New  York,  with  The  Jewish 
Home-maker  Sings,  a  twice  weekly 
"community  sing  '  type  program,  also 
featuring  Abe  Lyman,  WBNX  im- 

presario. New  program,  set  for  52 
weeks,  wiU  promote  Duz  and  Camay 
soap.  Agency  is  Compton  Adv.,  New 
York. 

'  CAMPBELL  CEREAL  Co.,  Minne- 
apolis (Malto-Meal),  has  completed 

a  two-week  spot  announcement  cam- 
paign on  WMAQ,  Chicago.  Agency  is 

H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago. 

jECKHARDT  &  BECK  BREWING 
Oo„  Detroit  (E  &  B  Beer  and  Ale), 
on  Jan.  20  started  a  five-weekly  quar- 

ter-hour musical  variety  program  -fc'  tt B  Inn  on  WJR,  Detroit,  for  52  weeks. 
,  Agency  is  BBDO,  Chicago. 
;  FELLOWS  MEDICAL  MFG.  Co., 
New  York,  starts  Jan.  27  spot  an- 

'  nouncements  varying  from  six  to  IS 
1  times  weekly  on  CJ<'RB  and  CKCL, 
Toronto ;  CFCF  and  CKAC,  Mon- 

treal;  CHNS,  Halifax.  Account  was 
!  placed  by  A.  J.  Denne  &  Co.,  Toronto. 

'  SUNLAND  BISCUIT  Co.,  Calgary, 
'.  Alta.,  has  started  a  musical  quiz  show '  on  CJCJ,  Calgary,  spot  announce- 
,  ments  on  CFGP,  Grande  Prairie, 
Alta.,  and  a  transcribed  feature  in 

\  Edmonton.  Account  was  placed  by 
'  Stewart-Mcintosh,  Calgary. 
:  BORDEN  Co.,  Toronto  (Klim)  on 
Jan.  27  starts  three  weekly  spot  an- 

nouncements on  CKVD,  Val  d'Or, Que.;  CKRN,  Rouyn,  Que.;  CFCH, 
North  Bay,  Ont. ;  CFAR,  Flin  Flon, 
Man.  Account  was  placed  by  Young 
&  Rubicam,  Toronto. 

CHRISTIE  BROWN  &  Co.,  Toronto 
(national  bakers),  on  Jan.  20  starts 
a  two-piano  musical  noon-hour  quar- 

ter-hour program  on  CFRB,  Toronto. 
Account  was  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 

L.  S.  PHENIX  Co.,  Los  Angeles 
(Airfloat  chairs),  new  to  radio,  in 
a  13-week  test  campaign  started  Jan. 
6  is  using  daily  sfiot  announcements 
on  KFWB,  Hollywood.  Advertising 
Arts  Agency,  Los  Angeles,  has  the 
account. 

O'KBEFB  &  MERRITT  Co.,  Los Angeles  (stoves)  on  Jan.  1  renewed 
for  52  weeks  the  thrice-weekly  quar- 

ter-hour News  hy  Pat  Bishop,  on  KFI, 
that  city.  Firm  also  uses  three  spot 
announcements  weekly  on  KHJ.  Rich- 

ard B.  Atchison  Adv.  Agency,  Los 
Angeles,  has  the  account. 

B  &  M  Beans  Budgets 

BURNHAM  &  MORRILL  Co., 
Portland,  Me.  (B  &  M  Brick-Oven 
Baked  Beans),  now  on  WNAC, 
Boston,  with  a  one-minute  an- 

nouncement daily,  has  expanded  its 
advertising  appropriation.  While 
no  plans  have  been  divulged  by 
Charles  W.  Hoyt  Co.,  New  York, 
agency  handling  the  account,  it  is 
understood  that  additional  radio 
may  be  considered. 

FORD  DEALERS  of  Southern  Cali- 
fornia, Los  Angeles,  through  McCaiin- 

Erickson,  that  city,  on  Jan.  7  started 
a  30-day  campaign  using  an  average 
of  two  transcribed  announcements 
daily  on  nine  Los  Angeles  area  sta- 

tions, KNX  KFI  KECA  KHJ  KFWB 
KFAC  KMTR  KGER  KIEV  KFOX. 
Series  was  cut  by  Radio  Recorders 
Inc.,  Hollywood,  under  supervision  of 
Joan  Cannon,  agency  producer. 

DODGE  DEALERS  of  Washington 
on  Jan.  12  started  weekly  Washing- 

ton Calling,  half-hour  musical  with  15- 
piece  house  orchestra  on  WRC  for  13 

weeks.  Ruthrauff  &  Ryan.  New  Y''ork. is  agency. 

MORRIS  PLAN  BANK,  Philadel- 
phia, (personal  loans)  inaugurated  a 

new  radio  campaign  Jan.  9  on  WFIL, 
Philadelphia,  after  several  years  in 
WIP.  using  six  five-minute  periods weekly  for  a  Netvs  Parade.  Agency  is 
Philip  Klein,  Philadelphia. 
COMET  RICE  Co.  Beaumont,  Tex., 
returned  to  the  air  Jan.  12  with  a  13- 
week  series  of  spot  announcements  on 
WBT,  Charlotte.  Freitag  Adv.  Agency, 
Atlanta,  handles  the  account. 

J.  A.  HAUGH  MFG.  Co.,  Toronto 
( work  clothes ) ,  has  started  as  a  test 
campaign  of  weekly  five-minute  re- corded music  and  farm  market  reports 
on  CFRB,  Toronto,  with  intention  to 
expand  to  other  Ontario  stations  in 
the  spring.  Account  was  placed  by 
Wm.  R.  Orr  Co.,  Toronto. 

Ford  Canada  Shift 
FORD  MOTOR  Co.  of  Canada  has 
appointed  Cockfield  Brown  &  Co.,  To- ronto, as  agency.  It  is  understood  that 
Cockfield  Brown  will  open  an  office  in 
Windsor,  Ont.,  in  addition  to  its  offices 
in  Toronto,  Montreal,  Winnipeg  and 
Vancouver.  The  Toronto  office  will 
handle  most  of  the  work  on  the  ac- count. 

WOR  Sponsor  Buying 

5:30-6:30  a.m.  Period 

AN  ADDITIONAL  half-hour  was 
added  Jan.  13  to  the  Monday- 
through-Saturday  schedule  on 
WOR,  Newark,  when  the  station 
started  its  early  morning  opera- 

tions at  5:30  a.m.  instead  of  6  a.m. 
The  half-hour  will  be  sustaining 
for  two  weeks  until  Jan.  27,  when 
Consolidated  Drug  Products  Co., 
Chicago,  currently  sponsoring  the 
6-6:30  a.m.  period,  expands  its  pro- 

gram to  include  the  entire  hour, 
5:30-6:30  a.m. 

Heard  in  the  interests  of  Peruna 
and  other  drug  products,  the  pro- 

gram will  feature  hillbilly  tran- 
scriptions by  "Mainer's  Mountain- eers with  Patsy  Montana  and  her 

Little  Girl".  Benson  &  Dall,  Chi- 
cago, is  agency. 

BRITISH  COLUMBIA  Fruit  Board, 
Vancouver,  has  started  spot  announce- 

ment campaign  for  British  Columbia 
apples  on  stations  in  Eastern  Canada. 
Account  was  placed  l)y  Canadian  Adv. 
Agency.  Montreal. 

Wh 
HETHER  YOU  SELL  livestock  or  laundry-soap,  it's  im- 

portant to  base  your  marketing  decisions  on  up-to-tKe- 

minute  information.  We  consider  it  our  responsibility  to 

see  tbat  agencies  and  advertisers  are  supplied  witK  tbe 

facts  tbat  enable  tbem  to  use  spot  radio  most  eftectively  in 

any  of  our  markets. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CmCAGO  NEW  YORK  DETROIT  ST.  LOUIS  LOS  ANGELES  SAN  FRANCISCO 
520  N.  Michigan  Ave.  341  Madison  Avenue  New  Center  BIdg.  455  Paul  Brown  BIdg.  Chamber  of  Comm.  Bldg.  608  Russ  Building 
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Radio  Covers  the  Battle  Front 
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{Continued  from  page  2^) 

scheduled  for  broadcasting"  on  the 
exact  days  when  big  news  breaks. 

In  discussing  the  part  played  by 
radio's  own  correspondents  abroad, 
it  seems  only  proper  that  a  few  ex- 

amples be  given  of  the  extra- 
ordinary merit  of  these  broadcast- 

ers. In  the  year  from  Sept.  1,  1939, 
to  Sept.  1,  1940,  Columbia  scheduled 
close  to  2,200  foreign  pickups.  All 
but  a  very  small  percentage  of 
these  came  through  on  schedule.  In- 

cluded in  them  were  many  splendid 
broadcasts  illustrative  of  the  finest 
type  of  journalism. 

CompiegTie 

Of  all  the  broadcasts  during  the 
first  year  of  the  war  probably  none 
was  as  historic  as  that  on  June  22, 
1940,  from  the  Compiegne  forest, 
45  miles  north  of  Paris. 

It  was  late  afternoon.  Standing 
before  a  microphone  at  the  edge  of 
a  little  clearing  in  a  forest  of  great 
elms,  pines,  and  cypress  trees,  Mr. 
Shirer  of  Columbia  and  William  C. 
Keirker  of  the  NBC  kept  their  eyes 
fixed  on  a  group  of  French  and  Ger- 

man army  officers  seated  along  a 
green-topped  table  in  an  old  wagon- 
lit  drawn  up  on  a  railroad  siding 
50  feet  away. 

It  was  difficult  for  Shirer  and 
Keirker  to  see  through  the  windows 
of  the  old  railway  coach.  Dust  had 
been  gathering  on  the  relic  for  22 
years  in  the  court  yard  of  the  In- 

"1  heard  about 

Oxydol  over 

WMBD! 

I  tried  it  and 

it's  grand!" 

The   practical  farm   housewife  is   an  important  buyer 
in  Peoriarea   .   .   .   representing  one  of  the  nation's 
most    prosperous    farming    communities.    An  almost 
50-50  balance  between  this  farm  market  and  thriving 
industry  make  Peoriarea  with   a   population  of  over 
610,000,  an  unsurpassed  market  for  practically  every- 

thing. W^BD.  its  ONE  domi- 
nant  station   giving  complete 

coverage,   is  Idea  for  testing 
ANY    radio    sales  campaign 
i-:ffp:ctively. 

FREE  & 

PETERS,  l,\f. 
Exchiiive  Nalioiial Refin 

CMS  HETWOfLM 

valides,  France's  famous  war museum,  near  the  tomb  of  Napoleon 
in  the  French  capital.  Only  yester- 

day the  old  coach,  the  same  in 
which  the  first  World  War  armis- 

tice had  been  signed  on  a  cold,  gray 
morning  in  November  1918,  had 
been  moved  up  from  Paris  on  the 
personal  orders  of  a  conquering 
Fuehrer  to  serve  as  a  setting  for 
an  epochal  reversal  of  history. 

Yes,  history  was  about  to  be  re- 
versed here  in  Compiegne  on  this 

lovely  June  day  in  1940.  And  by  a 
happy  combination  of  luck  and  fore- 

sight, which  are  the  parents  of 
nearly  every  noteworthy  news  beat 
in  journalism's  annals,  Shirer  and 
Keirker  were  the  only  correspon- 

dents on  the  scene.  Other  correspon- 
dents, assembled  there  the  day  be- 
fore, had  received  an  erroneous 

"tip"  that  first  news  of  the  signing 
of  the  Franco-German  armistice 
would  be  released  at  the  Wilhelm- 
strasse  in  Berlin.  They  had  at  once 
sped  to  the  German  capital  to  be 
on  hand  there  when  the  story 
broke. 

But  Shirer  and  Keirker  decided  to 
remain  at  Compiegne  where  the 
negotiations  were  actually  in  prog- 

ress and  to  leave  Berlin  coverage 
to  their  subordinates.  Meanwhile 
they  began  arrangements  to  set  up 
a  special  broadcast  period  on  a 
"when  ordered"  basis.  This  was 
done  with  the  co-operation  of  the 
personnel  of  the  German  broadcast- 

ing system,  whose  officials  also 
doubtless  believed  that  Shirer  and 
Keirker  would  be  able  to  give  only 
a  color  story  of  not  much  impor- 

tance compared  with  an  official  re- lease of  the  news  in  Berlin. 
A  purplish  dusk  was  falling  over 

Compiegne  forest  as  the  meeting  of 
the  group  of  army  officials  in  the 
old  railway  coach  broke  up.  The 
two  American  newsmen  hurried  for- 

ward to  interview  the  officers  as 
they  left  the  car.  The  interview 
was  brief  but  thorough.  TTie  armis- 

tice had  been  signed.  Shirer  and 
Keirker  hurried  to  the  microphone. Air  Scoop 

Suddenly  millions  of  radio  listen- 
ers throughout  the  country  heard 

the  momentous  news.  Incredible  as 
it  may  seem,  the  German  press,  the 
German  radio,  the  German  people, 
and  all  of  France  did  not  get  the 
news  until  2  hours  and  15  minutes 
after  Shirer's  first  words  had 
echoed  over  the  American  net- 

works: "William  C.  Keirker  and 
William  L.  Shirer  calling  NBC 
and  CBS  from  the  forest  of  Com- 

piegne in  France.  The  armistice 

has  been  signed!" This  incident,  of  course,  did  not 
constitute  radio's  only  news  beat 
of  the  war.  There  had  been,  for  in- 

stance, a  stirring  eye-witness  ac- 
count of  the  scuttling  of  the  Graf 

Spec  by  James  Bowen  from  a  van- 
tage point  overlooking  Montevideo 

harbor;  also  Eric  Sevareid's  no- table triumph  in  Bordeaux  in  which, 
as  France  crumbled,  he  went  on  the 
air  every  hour,  on  the  hour,  to  have 
a  virtual  monopoly  of  all  news 
emanating-  from  the  temporary 
French  capital;  and  Columbia's achievement  in  being  the  first  to 

predict,  and  later  to  confirm,  the 
Belgian  withdrawal  from  the  war. 

This  last  "scoop,"  if  we  may  use 
a  word  now  in  general  disfavor 
among  all  newsmen,  came  about 
through  a  code  message  sent  me 
late  one  evening  by  one  of  the  mem- 

bers of  our  European  staff.  The 

message  read  simply:  "Assume  you 
realize  unfurther  Brussels  sprouts." 

A  glance  at  the  code  book  was 
enough  to  let  us  know  that  the  cor- 

respondent was  trying  to  tell  us  of 
the  Belgian  surrender.  A  short  time 
later  there  came  over  the  wires  a 
bulletin  that  Premier  Reynaud  of 
France  was  to  address  his  people 
at  8  a.m.,  French  summer  time. 

Elementary  deduction  led  to  the 
belief  that  official  news  of  the  Bel- 

gian defection  would  be  given  in 
the  Reynaud  speech,  since  no  high 
government  official  would  deliver  a 
radio  talk  at  that  time  of  morning 
unless  he  considered  it  of  extra- 

ordinary importance.  Columbia  or- 
dered circuits  to  Paris  for  the  Rey- 
naud talk  and,  upon  being  notified 

that  the  quality  of  the  transmission 
was  impaired  by  static,  also  ordered 
a  channel  from  London,  which  had 
much  better  transmission. 

We  also  decided  to  remain  on  the 
air  for  overtime  operation,  and 
hazarded  frequently  throughout  the 
evening  and  early  morning  that  the 
Reynaud  talk  might  concern  a  Bel- 

gian surrender  which,  as  we  said, 
"was  unconfirmed  but  privately  re- 

ported." Came  3  a.m..  New  York 
time,  and  the  Reynaud  speech. 
Not  one  word  in  ten  came 

through  with  any  degree  of  clarity, 
and  the  result  was  that  the  trans- 

lators were  unable  to  make  any 

sense  whatever  of  the  Premier's 
talk.  In  desperation  we  then  trans- 

ferred the  controls  to  London,  and 
in  that  city  Mr.  Murrow  had  heard 
the  entire  speech  on  a  French  long 
wave  station.  He  thus  was  able  to 
give  a  translation  of  the  talk  there 
with  confirmation  that  King  Leo- 

pold and  his  forces  had  abandoned 
the  Allies. 

Around  the  Censor 

In  London  a  censor,  or  "scruti- 
neer" as  he  is  called  with  character- 
istic British  phraseology,  is  con- 

stantly on  duty  at  the  studios  of 
the  British  Broadcasting  Corpora- 

tion, and  the  censorship  is  on  the 
whole  a  friendly  one.  In  Berlin  the 
correspondent's  script  must  pass  a 
triple  censorship  by  the  military, 
diplomatic,  and  propaganda  minis- 

try's representatives.  Severity  of 
censorship  in  the  German  capital 
varies  widely  and  for  no  apparent 
reason. 

At  times  the  American  radio 
men  have  found  their  copy  so  badly 
decimated  by  blue  pencil  that  they 
have  simply  refused  to  broadcast. 
But  by  far  the  most  exasperating 
censorship  of  the  war  was  that 
existing  in  Paris  before  the  fall 
of  France.  In  the  first  place,  scripts 
had  to  be  approved  both  by  the  war 
office  and  the  ministry  of  informa- 

tion, and  these  separate  offices  were 
far  from  the  emergency  studios. 

Thus  it  was  physically  impos- 
sible for  a  correspondent's  report from  that  city  to  be  up  to  the 

minute.  Then,  too,  the  censors  them- selves seemed  to  operate  more  by PEORIA,  ILLINOIS 
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whim  than  by  design.  There  were 
times,  for  instance,  when  they 
eliminated  certain  numbers  if  type- 

written as  numerals  but  passed 
them  when  spelled  out.  On  another 
occasion,  a  censor  insisted  upon  de- 

leting a  story  concerning  French 
concentration  camps  although  the 
same  story  had  been  used  widely 
on  the  French  shortwave  radio  it- 

self and  had  been  published,  with 
illustrative  photographs,  in  every 
Paris  newspaper. 

Naturally,  with  increased  experi- 
ence, each  correspondent  has  be- 

come more  and  more  a  self-censor. 
He  has  learned  what  the  author- 

ities consider  information  "of  aid 
and  comfort  to  the  enemy,"  such  as 
weather  reports  and  precise  de- 

scriptions of  aerial  bombing  dam- 
age, and  thus  has  been  able  to  pre- 
pare his  copy  with  assurance  that 

he  would  be  able  to  present  it  rela- 
tively free  from  change.  The  radio 

men  abroad  report  almost  unani- 
mously that  they  are  merely  told 

what  not  to  say  and  not  what  to 
say.  In  other  words,  the  authorities 
in  warring  nations  have  respected 
our  desire  for  objectivity  and  in  the 
main  have  not  attempted  to  impose 
doctrine  instead  of  facts. 

Covering  the  War 

But  if  propaganda  is  a  rarity  in 
the  shortwave  reports  of  American 
correspondents,  it  is  ubiquitous  in 
the  governments'  own  shortwave 
reports.  In  fact,  the  Fourth  Front, 
as  propaganda  has  been  called,  has 
been  consistently  the  most  active  in 
the  progress  of  the  entire  war. 
There  are  many  indications  that 
governments  consider  words  as  ef- 

fective as  bullets  in  battle.  There  is 
also  much  evidence  to  support  this 
theory,  and  for  anyone  interested 
in  further  examination  of  the  sub- 

ject I  recommend  the  reading  of 
Edmond  Taylor's  The  Strategy  of Terror. 

As  previously  mentioned,  we  at 
Columbia  have  established  and  have 
kept  in  20-hour-daily  operation  a 
shortwave  listening  center  which 
receives  between  100,000  and  150,- 
000  words  a  day.  The  receivers 
themselves  are  located  at  a  point 
on  Long  Island,  free  from  struc- 

tural steel  interference.  The  foreign 
programs  are  then  fed  by  land  line 
to  a  listening  room  adjacent  to  our 
news  studio  in  the  New  York  head- 

quarters. There  they  are  first  re- 
corded and  then  translated  (if  in 

a  foreign  language)  or  transcribed 
(if  in  English). 

This  mass  of  material  is  listened 
to,  of  course,  for  the  occasional 
news  item  of  importance — and  it  is 
noteworthy  that  many  news  beats 
have  been  credited  to  shortwave 

Sevareid  to  Washington 
ERIC  SEVAREID,  former  Paris 
correspondent  of  CBS  and  lately  at- 

tached to  the  network's  news  staff 
in  New  York,  has 
been  transferred 
to  W  a  s  h  i  ngton. 
Sevareid  will  di- 

vide the  increas- 
ingly important duties  of  covering 

the  nation's  capi- tal with  Albert 
Warner,  chief  of 
the  CBS  news  de- 
partment  in 
W  ashington. 
Warner  will  han- 

Mr.  Sevareid 

die  evening  newscasts  while  Seva- 
leid  will  be  heard  during  the  day. 

radio.  But  the  out-and-out  propa- 
ganda broadcasts  also  supply  news 

of  another  sort,  since  by  one  defini- 
tion it  is  news  if  one  learns  what  a 

combatant  wants  the  other  side  and 
neutral  nations  to  believe.  Thus  in 
our  listening  room  we  prepare  ex- 

cerpts of  this  type  of  broadcasting 
for  use  on  our  own  network  in  news 
programs,  for  the  background  in- 

formation of  our  analysts  and,  in 
addition,  maintain  a  teletype  service 
to  press  associations  and  New  York 
newspapers  in  which  this  material 
is  digested  for  their  use. 

Thus  does  American  radio  cover 
the  war :  By  its  staff  of  correspond- 

ents abroad,  by  news  programs 
from  its  studios,  by  news  analyses, 
and  by  turning  an  attentive  ear  to 
what  is  broadcast  from  abroad.  The 
development  of  each  of  these  has 
brought  us  to  a  high  place  of  dis- 

tinction in  audience  regard.  Cer- 
tainly in  no  other  field  of  endeavor 

has  American  broadcasting,  oper- 
ating upon  truly  democratic  lines, 

served  so  ably  the  public  interest, 
convenience,  and  necessity. 

Found  the  Harts 

CHRISTMAS  card  was  re- 
ceived by  KGMB,  Honolulu, 

addressed  as  follows:  "Mr. 
and  Mrs.  Robert  Hart,  Hill- 

top House,  Honolulu."  Not having  anyone  by  that  name 
on  the  staff,  the  station 
traced  the  name  through  the 
city  directory  in  an  effort  to 
deliver  the  card. 

Locating  Mrs.  Hart,  it  was 
learned  that  her  home  is  sit- 

uated on  one  of  Honolulu's 
many  hills  overlooking  the 
Pacific,  and  that  the  name 
"Hilltop  House"  was  adopt- 

ed for  the  Hart  home  because 
of  the  Palmolive  soap  pro- 

gram of  that  title  broadcast 
over  KGMB. 

OUR  TARGET : 

OUR  WEAPON: 

^1 
y  h  e    world's    largest  market. 

5000  WATTS  day  and  night  with 

I  Directional  Antennae. 

OUR  AMMUNITION :'f(:>ur    product    programmed  with 
intimate    appeal    to  New  York's 

Melting  Pot  millions. 

OUR  AIM: 'o  insure  re suits. 

WBIVIXy'o'r^k  :  5000WATTS 

Mr.  Dunn 

CBS  FAR  EAST  POST 

IS  GIVEJS  TO  DUm 

WILLIAM  J.  DUNN,  formerly 
CBS  news  editor  in  New  York,  has 
been  appointed  director  of  CBS 
correspondents  in  the  Far  East 

and  is  en  route  to 
Manila  in  the  Phil- 

ippines, where  he will  establish  his 
h  e  a  d  q  u  arters. 
During  the  next 
s  i  x  months,  h  e 
will  contact  W.  R. 

Wills,  CBS  cor- respondent in 
Tokyo,  and  John 
Raleigh,  CBS  cor- 

respondent in  Ba- tavia,  Java,  and 
will  set  up  news  bureaus  in  such 
key  points  as  Shanghai,  French 
Indo-China,  Burma,  Australia  and 
New  Zealand. 

Mr.  Dunn's  appointment  of  CBS 
correspondents  is  a  further  step  in 
the  network's  expansion  of  its  news 
service,  started  recently  by  Paul 
W.  White,  CBS  director  of  public 
affairs,  after  a  flying  tour  of  South 
America  where  he  appointed  net- 

work correspondents  in  every  maj- 
or capital  in  Latin  America. 
A  native  of  Rosedale,  Ind.,  Mr. 

Dunn  started  his  news  career  on 
the  South  Bend  News-Times  in 
1923,  later  joining  United  Press  in 
Indianapolis.  With  UP  in  New  York 
and  Washington,  he  also  worked 
with  INS  and  AP  in  Chicago  be- 

fore entering  the  CBS  publicity 
department  in  1938  in  New  York. 
Mr.  Dunn  is  married  and  has  one 
daughter,  11. 

PHILADELPHIA  SCOOP 

Knox  Sees  Drowning  and  Gets 
 On  the  Air  Quickly  

RADIO  NOT  ONLY  scooped  the 
newspapers  on  a  Philadelphia  news 
story  on  Jan.  12,  but  even  got  due 
credit  for  the  scoop  from  one  of 
the  papers,  the  Philadelphia  Rec- 

ord. Driving  through  the  park  to 
the  studio  for  his  noonday  news 
program.  Bob  Knox,  WDAS  an- 

nouncer, swerved  sharply  to  avoid 
another  car  careening  madly  and 
approaching  him  at  a  fast  clip. 
Knox  stopped  his  car  on  the  bank 
of  the  Schuylkill  River.  The  ap- 

proaching ear  continued  its  dash 
and  drove  into  the  river.  Knox  ran 
to  the  bank  as  the  driver,  freeing 
himself  from  the  car,  came  to  the 
surface. 

Noticing  Knox,  he  yelled,  "Don't 
come  after  me"  and  disappeared 
under  the  water.  Knox  dashed  into 
the  station  and  ten  minutes  after 
the  catastrophe  had  broadcast  the item. 

In  an  unusual  tribute  from  the 
press  to  radio,  the  Record  called  at- 

tention to  Knox's  news  beat,  which 
demonstrated  the  flexability  of  ra- 

dio. So  quickly  did  Knox  broadcast 
the  suicide  that  the  head  of  the 
River  Police  was  notified  of  the 
incident  by  the  WDAS  broadcast. 

A  NEW  2o0-watt  station  on  1420  kc. 
in  Columbus.  Ga.  is  sought  by  Arthur 
Lucas  and  William  K.  Jenkins,  Georgia 
chain  theater  operators,  in  an  applica- 

tion filed  with  the  FCC.  They  already 
own  interests  in  WRDW,  Augusta ; 
WSAV,  Savannah;  WMOG,  Bruns- 

wick ;  WLAG,  LaGrange. 

WHEELING 

a  Cjfotf  OncluAt;uj  Market 

How 

Big  Is 

399,756 

In  terms  of  population, 

399,756  is  as  big  as  Kansas 

City,  Mo.  In  terms  of  popu- 

larity it  represents  the  num- 
ber of  persons  living  in 

Eastern  Ohio,  Western 

Pennsylvania  and  Northern 
West  Virginia  who  attended 

the  personal  appearances  of 
WWVA  entertainers  during 

1940.  In  terms  of  advertis- 

ing results,  399,756  repre- 
sents as  BIG  an  advertising 

buy  as  there  is  in  radio.  To 
get  the  bigness  of  this  buy 

at  ̂ 42.00  per  daytime  basic 
quarter  hour  you  must  of 
course,  add  at  least  one  and 

one  -  half  million  stay  -  at- 
home  radio  listeners  in  our 

primary  area  to  the  399,756 
WWVA  personal  appear- 

ance fans. 

And  best  of  all,  it's  the 
BIGNESS  OF  WWVA  RE- 

SULTS that  really  counts! 

-  C.  B.  S. 

BLAIR  Represents  Us 

5,000  WATTS 

WWVA 

WHEELING,  W.VA. 
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Facsimile  Photos     Early  Decision  in  Monopoly  Report 

Sent    From    Plane  {Continued  from  page  26) 

New  Finch  Multiplexing  Gets 
A  Practical  Demonstration 

TWO-WAY  multiplexing,  the 
transmission  of  news  and  pictures 
simultaneously  with  voice  by  radio 
using  the  Armstrong  FM  system 
between  a  plane  in  flight  and 
ground  then  over  a  wire  to  a  dis- 

tant point,  was  demonstrated  the 
week  of  Jan.  13  by  W.  G.  H.  Finch, 
president  of  Finch  Telecommunica- 

tions Inc.,  manufacturers  of  FM 
and  "telepicture"  equipment  under 
Armstrong-Finch  patents. 

The  demonstration  and  disclosure 

of  this  new  "telepicture"  system 
comes  at  a  time  when  press  asso- 

ciations and  the  newspapers  are 
demanding  new  and  more  flexible 
equipment  to  step  up  their  trans- 

missions of  news  and  pictures  at 
higher  speeds. 

Speed  Quadrupled 

"So  sorely  is  this  equipment  need- 
ed," said  Mr.  Finch,  "that  through 

use  of  our  new  telepicture  equip- 
ment we  are  now  able  not  only  to 

transmit  news  and  pictures  but  an 
entire  news  report  at  an  approxi- 

mate speed  of  300  words  per  min- 
ute, thereby  quadrupling  the  pres- 
ent speed  of  telegraphic  printers." 

Syndicated  features  as  well  as 
comics,  advertisements  and  other 
material  also  can  be  transmitted 
at  this  speed,  whether  FM  or  wire 
is  used.  The  demonstration  was  a 
preview  of  a  rapidly  growing  new 
industry  which  is  expected  to  cre- 

ate radical  advances  in  the  news- 
paper field. 

A  time-saving  item  is  the  fact 
that  positives  are  taken  directly 
from  the  camera  and  are  made 
ready  for  the  machines  at  the  re- 

ceiving end.  The  received  pictures 
are  taken  off'  and  then  are  made 
ready  for  the  engraver.  The  speed 
and  accuracy  of  this  new  Finch 
Telepicture  equipment  opens  up  a 
whole  new  field  to  press  associations 
and  newspapers  alike. 

During  the  recent  demonstration 
a  few  action  photos  were  made 
over  Times  Square  using  the  Finch 
Flying  Laboratory,  an  airplane 
equipped  with  the  necessary  appa- 

ratus. The  pictures  were  immedi- 
ately processed  and  transmitted 

from  the  plane's  250-watt  trans- 
mitter on  3105  kc.  They  were  re- 
ceived by  the  Finch  laboratory  at 

Bendix  Airport  in  New  Jersey  and 

representing  Independent  Artists' 
Representatives.  Regarding  allega- 

tions involving  NBC  activity  in 
the  transcription  field,  made  on  be- 

half of  Associated  Music  Publish- 
ers by  Waddell  Catchings,  the  brief 

declared  there  was  no  justification 
for  Commission  action  "if  for  no 
other  reason  than  that  the  Com- 

mission should  not  destroy  NBC's transcription  business  in  order  to 

build  up  that  of  AMP". 
Burns  for  CBS 

Holding  that  there  are  no  com- 
petition problems  in  the  industry 

requiring  government  intervention, 
the  CBS  brief,  filed  by  Judge  John 
J.  Burns,  pointed  out  that  in  the 
Sanders  case  "the  Commission  it- 

self successfuly  urged  the  conten- 
tion that  no  station  licensee  had 

any  claim  to  be  protected  against 
the  competition  of  newcomers  in 

the  field". Maintaining  that  healthy,  free 
competition  exists  in  the  present 
situation,  the  brief  declared:  "It 
has  never  been  suggested  that  in 
radio  free  competition  is  meant  to 
include  an  anarchic  degree  of 
looseness  and  instability  in  public 
relations.  Free  competition  has 
never  meant  that  a  manufacturer 
would  not  be  permitted  to  have  an 
exclusive  dealer.  Free  competition 
has  never  meant  that  the  leasing 
of  space  on  a  busy  street  corner  or 
the  hiring  of  a  specially  qualified 
employe  was  to  be  regarded  as 
illegal  because  such  leasing  or  hir- 

also  by  wire  from  the  airport  to 
the  Finch  plant  in  Passaic,  N.  J. 

The  Finch  Telepicture  system  em- 
braces three  types  of  equipment, 

according  to  Mr.  Finch,  all  de- 
signed for  particular  kinds  of 

transmission.  The  difference  lies 
only  in  the  size  of  the  picture  and 
news  transmitted  by  each,  thereby 
affording  the  greatest  efficiency  to 
the  separate  but  similar  duties  per- formed. 

First,  there  is  a  stationary  or 
fixed  equipment  which  is  designed 
to  operate  from  the  same  place  and 
position  at  all  times.  The  second 
unit  is  a  semi-portable  machine, 
smaller  and  more  compact  than  the 
stationary  instrument  and  is  more 
flexible  in  its  installation  require- 

ments. The  third  is  a  lightweight 
portable  unit  which  may  be  car- 

ried about  and  installed  easily. 

5000  WATTS 
in 

BOSTON 

WMEX 

70  BROOKLINE  AVE.,  BOSTON,  MASS. 

ing  made  such  space  or  services  un- 
vailable  to  others." CBS  also  sided  with  NBC  in 
recommending  rejection  of  the  MBS 
application  for  a  temporary  regula- 

tion of  network  operations,  pending 
settlement  of  the  broad  question. 

Reviewing  in  detail  the  back- 
ground upon  which  it  based  its  sup- 

port of  the  FCC's  right  and  power to  regular  network  operations,  the 
MBS  brief,  filed  by  Louis  G.  Cald- 

well, outlined  its  proposed  regula- 
tions, designed  to  break  down  the 

alleged  monopolistic  control  of  fa- 
cilities by  the  other  networks. 

Physical  limitations  of  the  stand- 
ard broadcast  spectrum  would  make 

"formation  of  an  adequate  fifth 
network  very  difficult",  the  brief  de- clared. 

Yankee  Offers  Brief 
On  the  competition  question  the 

MBS  brief  cited  a  summary  of 
available  fulltime  commercial  sta- 

tions, as  of  Dec.  1,  1940,  maintain- 
ing that  in  the  majority  of  cases 

of  limited  facilities,  those  available 
had  been  tied  up  by  NBC  and  CBS 
to  a  point  where  MBS  in  some  cases 
got  only  what  was  left  after  time 
options  or  low-power  stations  with limited  coverage. 

Participating  actively  in  the  pro- 
ceedings for  the  first  time,  Yankee 

Network  offered  a  brief,  signed  by 
John  Shepard  3d,  president,  and 
filed  by  Counsel  Paul  D.  P.  Spear- 

man and  Frank  Roberson,  taking 
issue  with  NBC's  statement  that  it 
had  never  switched  a  station  at  will 
from  the  Red  to  the  Blue  network, 
leaving  the  station  without  com- 

plaint. The  Yankee  brief  main- 
tained that  NBC  had  done  just 

that  to  WNAC,  Boston  key  of  NBC- 
Red  and  Yankee  Network,  stating 
that  NBC  had  indicated  WBZ, 
Westinghouse  station  in  Boston, 
would  become  the  Red  outlet  upon 
expiration  of  the  affiliation  contract 
with  WNAC  in  October,  1942. 

Fear  Loss  of  Revenue 
The  brief  maintained  also  that 

WNAC  had  not  been  included  as  a 
party  to  conversations  about  the 
Red  affiliation  in  Boston,  and  that 
the  only  conversations  opened  to 
WNAC  had  concerned  the  possi- 

bility of  making  the  station  the 
Blue  outlet  when  its  Red  contract 
expired.  It  was  estimated  the  shift 
would  mean  a  loss  in  revenue  for 
WNAC  of  more  than  $150,000  in- 

cluding loss  of  revenue  from  NBC 
itself  as  well  as  "loss  of  spot  and local  sales  due  to  the  less  desirable 
programs  on  the  Blue  Network". In  its  brief  Yankee  urged  that  the 
Commission  take  into  account  at 
license  renewal  time  and  upon  ap- 

plication for  new  facilities  the  ques- 
tion of  duplicated  coverage  by  net- 

work stations,  particularly  in  sec- 
ondary service. 

Specifically  citing  NBC,  CBS, 
and  MBS  — through  WOR  and 
WGN — as  operating  in  restraint  of 
trade  in  the  artists'  representation 

field,  the  brief  entered  by  Martin 
Gang  on  behalf  of  Independent 
Artists'  Representatives  declared : 
"The  broadcasting  company  as 

agent  for  talent  and  the  broadcast- 
ing company  as  employer  of  talent 

cannot  deal  at  arms  length,  and 
the  interest  of  the  talent  necessarily 
is  secondary.  Furthermore,  free 
competition  in  the  talent  field  is 
restrained  and  interfered  with  and 
to  a  large  measure  is  destroyed. 
The  control  of  talent  through  ex- 

clusive management  contracts  and 
so-called  guaranteed  employment 
contracts  by  the  broadcasting  com- 

panies tends  toward  monopoly  and 
suppression  of  competition,  and  the 
operation  of  artists'  bureaus  by  the 
broadcasting  companies  is  not  in 

the  public  interest." AMP'S  Stand 

Another  brief,  entered  for  AMP 
by  W.  J.  Herdman,  AMP  general 
counsel,  averred  that  unrestrained 
competition  between  transcriptions 
and  telephone  networks  would  de- 

velop radio  more  in  the  public  in- 
terest than  chain  broadcasting 

limited  to  telephone  networks.  The 

brief  urged  the  FCC  to  "announce 
a  policy  of  not  extending  licenses" to  stations  entering  into  certain 
time  option  agreements  or  discrimi- 

nating against  high  quality  tran- 
scriptions. Other  AMP  recommen- dations included  proposals  to  allow 

off-the-line  recording  of  network 
programs  by  independent  transcrip- 

tion companies,  prohibit  transcrip- 
tion activities  by  companies  con- 

trolled by  networks,  prohibit  net- 
works from  acting  as  artists' agents,  prohibit  retaliatory  action 

against  stations  or  granting  of  spe- 
cial favors  or  free  services  by  the 

networks. 

Contending  that  the  FCC  has 
"full  and  complete  power  to  pre- 

vent monopoly  in  broadcasting", the  WBNY  brief,  filed  by  Andrew 
G.  Haley,  counsel,  sought  to  sub- stantiate this  view  by  reviewing 
the  legislative  and  judicial  back- 

ground of  the  Communications  Act. 
The  brief  noted  that  "the  factual 
basis  supporting  the  report  is  in- 

adequate in  that  all  the  abuses  are 
not  touched  upon".  Declaring  that 
the  "precarious  situation"  of  some 
aflSliates  operated  against  a  volun- 

tary presentation  of  their  griev- ances, the  brief  urged  that  the  FCC 

reopen  the  proceedings  "to  arrive 
at  the  whole  truth",  issuing  sub- 

poenas to  "representative  groups  in 

the  industry". 

Lever  in  Canada 

LEVER  BROS.,  Toronto,  is  renewing 
all  network  programs  in  Canada  for 
1941,  it  is  understood,  although  all 
contracts  have  not  yet  been  signed. 
Lever  Bros,  carries  Big  Sister  and 
Dr.  Susan  five  times  weekly  over  the 
Canadian  Broadcasting  Corp.  national 
net  less  Quebec ;  Lux  Radio  Theatre 
on  Mondays ;  Big  Town  and  Family 
Man  on  Wednesday  evenings ;  C'est La  Vie  on  the  French  net  on  Friday 
evenings.  Ruthrauff  &  Ryan,  New 
York,  placed  the  Big  Sister  and  Big 
Town  shows  for  Binso,  while  J.  Walter 
Thompson  Co.,  Toronto,  places  the 
other  four  programs  for  Lux. 

WGR  WKBW 

Columbia  and  Mutual 

Buffalo 

f^ji>  FREE      PETERS,  Inc,  National  Representatives 
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SENTIMENTAL  about  his  profes- 
sion is  C.  L.  Pierce  (left),  NBC  en- 

gineer, who  gazes  fondly  at  the  li- 
cense tag  on  the  Chicago  NBC  mo- 

bile unit.  The  tag  includes  the  fre- 
quencies of  the  two  NBC-Chicago 

stations,  WMAQ-WENR.  Watch- 
ing him  is  M.  W.  Rife,  supervisor 

of  field  engineers,  who  broke  his 
leg  last  fall  on  a  fishing  trip. 

SUSPENSION  GIVEN 

ATTORNEY  BY  FCC 

THE  FCC  on  Jan.  11  suspended 
James  W.  Gum,  Washington  at- 

torney, from  practice  before  the 
Commission  for  a  two-jear  period 
ending  Jan.  1,  1943.  The  action 
followed  by  nearly  a  year  the  FCC's 
investigation  into  activities  of  At- 

torney Gum  and  other  individuals 
in  securing  a  license  for  the  now 
defunct  WSAL,  Salisbury,  Md.  Ac- 

tivities connected  with  proposal, 
construction  and  operation  of  the 
station  were  investigated  in  detail 
by  the  FCC  during  December,  1939, 
and  January  and  March,  1940,  at 
proceedings  on  the  revocation  of 
the  WSAL  license. 

Text  of  the  FCC  action  of  Jan. 
11  follows: 
Whereas  the  Commission,  on  May  14, 

1940,  issued,  and  on  May  17,  1940,  served 
upon  James  W.  Gum  an  order  to  show 
cause  why  his  certificate  of  admission  to 
practice  as  an  attorney  before  this  Com- 

mission should  not  be  cancelled  by  reason 
of  the  matters  recited  in  the  order  to  show 
cause,  and 
Whereas  the  aforesaid  James  W.  Gum, 

on  May  29,  1940,  filed  an  answer  to  the 
order  to  show  cause  in  which  he  stated 
that  he  did  "not  desire  to  appear  and  be heard  personally  on  the  Rule  to  Show 
Cause,"  but  requested  instead  that  his  at- 

torney, Mr.  Jesse  Lee  Hall,  "be  permitted to  appear  before  the  Commission  in  execu- 
tive session  and  argue  this  matter  fully, and 

Whereas,  Mr.  Hall  appeared  before  the 
Commission  on  June  28,  1940,  and  was 
heard  fully  as  requested,  and 

Whereas  Mr.  Hall  agreed  that  the  record 
in  this  proceeding  should  include  the  full 
record  in  the  Matter  of  Revocation  of  Sta- 

tion License  of  Station  WSAL,  Salisbury, 
Maryland    (Docket  No.  5795),  and 

It  appearing,  upon  full  consideration  of 
the  entire  record  in  said  proceedings  that 
the  aforesaid  James  W.  Gum  has  failed 
to  conform  to  recognized  standards  of 
professonal   conduct,  ' Now,  therefore,  it  is  ordered  this  11th 
day  of  January,  1941,  that  the  aforesaid 
James  W.  Gum  be  hereby  suspended  from 
practice  before  this  Commission  until  after 
Jan.  1,  1943,  provided,  that  the  Commission 
will,  at  any  time  after  Jan.  1,  1943,  en- 

tertain a  petition  for  the  purpose  of  de- termining whether  the  aforesaid  Gum 
should  be  reifistated  to  practice  before 
the  Commission. 
By  the  Commission, 

T.    J.    Slowib,  Secretary. 

THIRTY  SECONDS  TO  GO  IN  DENVER 

Bay  Petroleum  Corp.  Quiz  Bringing  in  Many  New 
 Customers  to  Its  Service  Stations  

WITH  hundreds  of  gallons  of  gaso- 
line awarded  to  listeners  on  every 

program,  a  new  quiz  game,  Thirty 
Seconds  to  Go,  started  in  November 
on  KOA,  Denver,  under  sponsor- 
shin  of  Bay  Petroleum  Corp.,  Den- 

ver refinery.  The  feature  is  a  copy- 
righted origination  of  Raymond 

Keane  Adv.  Agency,  Denver. 
Heard  twice-weekly  on  KOA, 

Thirty  Seconds  to  Go  clicked  with 
its  audience  from  the  initial  pres- 

entation. While  a  large  clock  ticks 
in  the  background,  contestants  are 
called  by  telephone  and  asked  a 
question.  A  bell  rings  each  five  sec- 

onds, and  the  value  of  the  question 
diminishes  as  the  30  seconds  al- 

lotted tick  away.  A  contestant  an- 
swering his  question  correctly  in 

the  first  five  seconds  may  receive  as 
much  as  300  gallons  of  Bay  gaso- 

line free.  Contestants  unable  to 
answer  their  questions  receive  five 
gallons  of  gas.  Wes  Battersea, 
radio  production  manager  of  the 
agency,  is  m.c.  of  the  show. 

New  Customers 

In  order  to  become  eligible  for 
the  prizes,  would-be  contestants 
must  register  at  any  Bay  service 
station.  As  they  register,  they  are 
required  to  finish  the  sentence:  "I 
like  Bay  Gas,  because  .  .  ."  Names called  on  the  program  are  selected 
on  the  basis  of  answers  given. 
Credit  certificates  for  the  gasoline 
are  delivered  personally  to  vdnners' 
homes  by  representatives  of  the 
sponsor. 

Since  the  show  started,  most  of 
the  Bay  stations  in  the  Denver 
vicinity  have  averaged  as  high  as 
six  new  customers  a  day.  More 
than  8,654  cars  went  over  Bay  sta- 

tion driveways  in  the  first  four 
weeks  of  the  program,  according  to 
the  sponsor. 

As  an  added  fillip  to  the  program, 
listeners  originally  were  invited  to 
send  in  a  "Bay  Proverb",  which 
brought  10  gallons  of  gas  to  the 
offerer  if  it  was  used  on  the  pro- 

gram. Later  listeners  were  asked 
to  send  in  questions  for  the  pro- 

gram, instead  of  proverbs,  and  the 
mail  response  doubled.  The  pithy 
"Bay  Proverbs"  are  used  as  a  brief 
closing  commercial  on  the  program. 

Introduction  of  the  program  was 
accomplished  through  paid  space 
on  the  Denver  Post  radio  page  and 
banners  in  all  Bay  stations.  Regis- 

PAUL  D.  KRANZBBRG  &  Associ- 
ates, St.  Louis,  sales  consultants,  has 

changed  its  name  to  Padco  Inc.,  re- 
taining present  personnel  and  enlarg- 

ing quarters  in  the  Louderman  BIdg. 

tration  books  were  delivered  to  all 
station  managers,  along  with  con- 

test instructions,  a  week  before  the 
show's  debut  on  KOA. 

Close  coordination  between  the 
advertising  department  of  Bay 
Petroleum  Corp.,  headed  by  George 
DeWitt  Robinson,  and  the  agency 
is  credited  with  building  up  the 
successful  show.  Fletcher  B.  Trunk, 
of  the  agency,  is  account  executive in  charge. 

Planes  for  Two 

ANOTHER  sponsor  has  made 

good  on  the  proverbial  "du- plicate prizes  will  be  awarded 
in  case  of  ties".  Two  Piper 
Cub  airplanes  were  awarded 
on  Jan.  10  on  the  Brown  & 
Williamson  Wings  of  Destiny 
program  when  the  four  final 
judges  voted  two  first  places 
each  to  two  different  contest- 

ants' entries.  Winners  of  the 
planes,  valued  at  $1,600  each, 
were  Lieut.  Wyan  E.  Thies- 
sen,  Davenport,  la.,  and  Mrs. 
Henry  T.  Miller,  Tulsa,  Okla. 
Agency  for  the  Wings  account 
is  Russell  M.  Seeds  Co.,  Chi- 

cago. The  program  is  heard 
over  92  NBC-Red  stations 
Fridays  at  9  p.m.  (CST) 
from  Chicago. 

DRIVE  TO  PROMOTE 

ADVERTISING  BEGUN 

COAST-WIDE  crusade  titled  "The 
Advancement  of  Advertising"  was 
launched  at  a  meeting  of  the  Seat- 

tle Advertising  and  Sales  Club, 
Jan.  7.  The  program,  which  will 
include  promotion  and  education, 
is  designed  to  combat  influences 
seeking  to  undermine  public  confi- dence in  advertising. 
Warren  E.  Kraft,  Seattle  man- 

ager of  Erwin,  Wasey  &  Co.  out- 
lined plans  for  the  drive,  which  is 

a  Pacific  Advertising  Club  Assn. 
project.  Mr.  Kraft  has  been  named 
general  chairman  of  the  campaign. 

At  the  same  meeting  new  officers 
were  installed.  The  new  slate  in- 

cludes Hugh  M.  Feltis  of  KOMO- 
KJR,  president;  George  Weber, 
Mac  Wilkins  &  Cole  Adv.,  first 
vice-president;  Lila  Arnold,  Mall 
Adv.  Bureau,  secretary;  Roger 
Jensen,  Gateway  Printing  Co., 
treasurer. 

Bergen  Leads  Canada 
EDGAR  BERGEN  and  his  Charlie 
McCarthy  show  is  the  most  popular 
of  network  programs  among  Canadian 
listeners,  according  to  a  network  rat- 

ings report  for  December,  1940  just 
issued  by  Canadian  Facts  Reg'd.,  To- ronto research  organization.  Charlie 
replaced  Jack  Benny  for  the  first  time 
since  the  start  of  the  organization's monthly  markets  measurements  taken 
in  Halifax,  St.  John,  Montreal,  To- 

ronto, Winnipeg  and  Vancouver. 
Starting  in  January,  complete  French 
program  ratings,  based  on  measure- ments in  Montreal  and  Quebec  City, 
will  be  included  in  the  monthly  reports. 

LEADS  THE 

PHILADELPHIA 

PARADE 

YEAR  ROUND 

BUY 
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WOV  Transfers  Radio  Probe  Measures  Given  Congress; 

To  New  Quarters  Copyright  Pact  May  Go  Before  Senate 
New   Transmitter  Is  Tested; 
Hall  Is  Chief  Engineer 

WOV,  New  York,  commenced  mov- 
ing into  its  new  quarters  at  730 

Fifth  Ave.  on  Jan.  17,  with  the  ex- 
pectation that  by  the  19th  pro- 

grams would  be  originating  in  the 
new  studios,  which  are  constructed 
on  the  no-parallel-walls  principle 
and  decorated  in  modernistic  fash- 

ion. Despite  the  fact  that  it  is  just 
moving  in,  WOV  has  already  out- 

grown the  limitations  of  the  12th 
floor  and  has  taken  space  on  the 
14th  for  its  sales  staff. 

The  new  10,000-watt  transmitter 
at  Kearny,  N.  J.,  is  also  on  the 
verge  of  entering  fulltime  active 
duty.  Now  being  tested  in  the  after- 
midnight  hours,  the  new  transmit- 

ter will  be  tried  out  on  regular  pro- 
gram transmission  early  this  week 

and,  if  satisfactory,  will  then  be 
placed  into  regular  service,  with 
the  old  5,000-watt  transmitter  for 
emergency  duty. 

Hall  Chief  Engineer 

Naylor  Rogers,  general  manager 
of  WOV,  has  announced  appoint- 

ment of  Whitman  Hall,  formerly 
chief  engineer  of  WCOP,  Boston, 
to  the  same  post  at  WOV.  A  gradu- 

ate of  M,IT,  Mr.  Hall  was  trans- 
mitter engineer  of  WGY,  Schenec- 

tady, before  going  to  WCOP,  which 
like  WOV  is  one  of  the  group  of 
stations  owned  by  Arde  Bulova. 

Installation  of  the  station's  new 
technical  equipment,  RCA  through- 

out, both  at  the  studios  and  trans- 
mitter, has  been  completed  under 

the  direction  of  Hillis  W.  Holt,  who 
similarly  supervised  the  work  at 
WPEN,  Philadelphia,  another  of 
the  Bulova  group  which  dedicated 
its  new  studios  Oct.  23  [Broad- 

casting, Nov.  1]. 
Victor  van  der  Linde,  recently  on 

the  sales  force  of  WNEW,  New 
York,  and  formerly  for  five  years 
with  NBC  as  general  sales  counsel, 
has  joined  the  WOV  sales  staff. 

Every  evening,  seven  days  a 
week,  the  new  WOV  schedule  will 
provide  a  solid  2%  hours  of  dance 
music  between  8  and  10:30,  Stuart 
Buchanan,  recently  appointed  pro- 

gram director  of  the  station 
[Broadcasting,  Jan.  1],  revealed 
Jan.  16.  At  this  time,  he  said,  prac- 

tically every  other  New  York  sta- 
tion is  presenting  dramatic,  comedy, 

variety  or  news  programs,  so  WOV 
can  best  compete  by  making  its  ap- 

peal to  the  popular  music  fans. 

By  LEWIE  V.  GILPIN 
LEGISLATIVE  activity  affecting 
radio  appeared  with  the  opening 
of  the  77th  Congress.  Several 
measures  that  died  with  the  last 
session  have  been  reintroduced,  and 
sponsors  have  indicated  early  re- 

birth of  other  proposals. 
Two  investigations  stand  before 

the  77th  Congress,  one  calling  for 
a  House  and  the  other  a  Senate 
probe  of  the  FCC  and  alleged 
monopoly  in  the  broadcasting  in- 

dustry. Senator  Tobey  (R-N.  H.) 
on  Jan.  6  introduced  the  first  such 
proposal  (SRes-20)  [Broadcast- 

ing, Jan.  13],  and  on  Jan.  8  Rep. 
Wigglesworth  (R-Mass.)  reintro- 

duced his  resolution  (HRes-51) 
calling  for  a  House  investigation. 

White's  Resolution 
Although  main  interest  seems  to 

have  centered  on  revival  of  a  pro- 
posed fact-finding  study  covering 

both  the  radio  industry  and  the 
FCC,  introduced  last  session  by 
Senator  White  (R-Me.),  it  was  in- 

dicated he  will  not  reintroduce  the 
proposal  while  more  pressing  mat- 

ters occupy  his  attention. 
The  likelihood  of  action  on  the 

copyright  question  appeared  strong 
for  some  time  during  the  new  ses- 

sion after  the  Senate  Foreign  Re- 
lations Committee  early  in  Janu- 

ary had  voted  to  report  the  Inter- 
national Copyright  Treaty,  which 

has  hovered  in  the  Senate  for  a 
decade.  As  Broadcasting  went  to 
press,  presentation  of  the  treaty 
for  a  place  on  the  Senate  calendar 
was  expected  momentarily. 
Although  action  on  the  agree- 

ment previously  had  been  put  off 
pending  consideration  of  legislation 
to  clear  up  the  domestic  copyright 
situation,  it  was  pointed  out  that 
the  Senate  may  act  on  the  treaty, 
since  an  accompanying  resolution 
provides  it  will  not  go  into  effect 
for  a  year,  presumably  allowing 
time  for  legislation  directed  at  the 
domestic  scene. 
According  to  Senator  Thomas 

(D-Utah),  member  of  the  Foreign 
Relations  Committee  and  sponsor 
last  session  of  a  copyright  bill  op- 

posed by  the  broadcasting  industry, 
the  BMI-ASCAP  battle  injects  a 
new  note  into  the  treaty  situation, 
since  its  effects  may  be  felt  out- 

side the  United  States,  forcing  ac- 
tion by  other  countries.  No  definite 

word  on  plans  to  reintroduce  the 
copyright  bill  was  available  from 
Senator  Thomas. 
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Although  Rep.  Voorhis  (D-Cal.) 
is  understood  to  be  working  on  a 
revision  of  his  bill  to  levy  a  heavy 
tax  on  advertising,  introduced  in 
the  closing  days  of  the  76th  Con- 

gress, it  is  expected  this  revision 
will  not  be  completed  for  several 
weeks,  at  which  time  he  will  decide 
whether  to  reintroduce  the  meas- 

ure. According  to  a  report  released 
by  the  Advertising  Federation  of 
America,  Rep.  Voorhis  recently 
stated  to  Charles  E.  Murphy,  AFA 
counsel,  that  he  held  a  firm  belief 
in  advertising  and  "plenty  of  it", 
adding  that  he  considered  adver- tising essential  to  free  and  open 
competition  and  a  useful  weapon 
against  monopoly. 

Rep.  Voorhis  also  has  stated  that 
his  sole  purpose  in  proposing  the 
tax  on  advertising  was  to  defeat 
what  he  believes  to  be  tax  evasion 
through  expenditure  by  a  few  com- 

panies of  large  sums  of  money  for 
advertising  merely  to  avoid  paying 
taxes  on  excess  profits.  He  empha- 

sized his  bill  had  not  been  intro- 
duced at  the  request  of  the  Justice 

Department  or  any  other  Govern- ment agency. 

Other  legislative  proposals  al- 
ready introduced  in  the  77th  Con- 

gress include  a  duplicate  of  the  bill 
amending  the  Communications  Act 
of  1934  "to  preserve  and  protect 
liberty  of  expression  in  radio  com- 

munication" (HR-1082)  by  Rep. 
DStter  (R-Pa.)  and  a  Senate  reso- 

lution (SRes-21)  by  Senator  Lee 
(D-Okla.)  proposing  a  Senate  in- 

vestigation of  propaganda  agencies. 
Slated  for  early  reintroduction  are 
the  anti-liquor  advertising  bill  of 
Senator  Johnson  (D-Col.)  and  the 
perennial  proposal  of  Senator 
Chavez  (D-  N.  M.)  for  a  Govern- 

ment-operated superpower  short- 
wave broadcast  station  to  serve 

Latin  America. 
Federal  Agencies 

In  view  of  the  burst  of  activity 
late  in  the  last  session,  during 
which  was  passed  the  Logan- 
Walter  bill  to  facilitate  judicial  re- 

view of  the  actions  of  Federal  ad- 
ministrative agencies,  later  killed 

by  Presidential  veto,  it  is  expected 
there  will  be  agitation  for  new 
legislation  along  this  line. 

The  Attorney  General's  Commit- tee on  Administrative  Procedure 
completed  its  report  early  in  Janu- 

ary, and  is  expected  to  offer  its 
recommendations  for  changes  in  ad- 

ministrative procedure  to  Attorney 
General  Jackson  during  the  week 
of  Jan.  20.  These  will  be  passed 
on  to  Congress  soon  afterward. 
However,  it  is  unlikely  much  will 
be  done  to  revise  downward  the 
functions  of  administrative  agen- 

cies during  a  period  of  crisis  such 
as  that  referred  to  in  President 
Roosevelt's  veto  message  on  the 
Logan- Walter  bill. 

DeGroot  to  HGC 

DON  DeGROOT,  copy  chief  and 
production  director  of  WFDF, 
Flint,  Mich.,  has  become  an  ac- 

count executive  of  the  Holden, 
Graham  &  Clark  Advertising  Agen- 

cy, Detroit.  He  will  be  the  agency's radio  copy  chief. 

WILLIAM  L.  SHIRER,  CBS  Berlin 
correspondent,  who  recently  returned 
to  this  country,  is  writing  a  book 
about  Germany  to  be  published  in  May 
by  Alfred  A.  Knopf,  New  York. 

AFTER  meeting  incoming  steam- 
ers for  more  than  a  year,  inter- 

viewing prominent  passengers, 
KGMB,  Honolulu,  recently  took  its 
microphone  to  the  new  round-the- world  liner.  President  Jackson,  as 
she  arrived  in  Honolulu  on  her 
maiden  voyage.  A  feature  of  the 
pickup  was  a  radio  tour  of  the 
liner,  including  visits  to  the  en- 

gine room,  galley,  lounge  and  sports 
deck.  Participating  in  the  shipside 
broadcast  were  (1  to  r)  Vic  Elk- 
land,  of  KGMB,  Capt.  Carl  Haw- 

kins and  Henry  Putnam,  KGMB. 
The  station  regularly  covers  the 
arrival  and  departure  of  the  liners 
Lurline  and  Matsonia,  with  Put- 
num  and  Eckland  handling  the 

pickups. 

Chimes  a  Hazard 

THE  program  department  of 
WRVA,  Richmond,  Va.,  re- 

cently playing  back  for  audi- tion a  speech  it  had  recorded 
earlier  in  the  day,  noticed 
that  distant  church  chimes 
had  seeped  into  the  record- 

ing. The  chimes  seemed  to  be 
playing  a  distinct  tune,  al- 

though no  one  could  deter- mine whether  it  was  ASCAP 
music.  Taking  no  chances,  the 
station  located  the  speaker, 
brought  him  into  the  WRVA 
studio,  and  had  him  re-record 
to  a  point  just  beyond  the 
chimes.  The  "edited"  tran- 

scription then  was  OK'd  for broadcast. 

Bate  Due  Jan.  20 

FRED  BATE,  head  of  NBC's  staff in  London,  will  arrive  in  New  York 
Jan.  20  on  the  Clipper  fqr  an  ex- 

tended stay,  during  which  he  will 
complete  his  convalescence  from 
injuries  sustained  Dec.  8  when 
NBC's  London  offices  were  bombed 
during  a  German  air  raid.  He  is 
expected  to  return  to  London  some- 

time in  the  spring.  Max  Jordan, 
NBC  continental  chief,  had  planned 
to  accompany  Mr.  Bate  to  New 
York  but  due  to  difficulty  of  secur- 

ing Clipper  reservations  is  waiting 
for  a  later  plane  and  is  now  ex- 

pected to  arrive  the  following  week. 

ARIZONA'S 
FIRST  STATION 
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IReduction  in  Teletype  Rates 

Sought  by  Transradio  Press 

Files  Complaint  With  FCC  Claiming  Charges  Are 
Almost  the  Same  as  Originally  Fixed  in  1916 

SEEKING  sharp  reductions  in 
rates  for  press  private-line  tele- 

type service,  Transradio  Press  Ser- 
vice Inc.  has  filed  with  the  FCC  a 

three-count  complaint  against  AT- 
&T and  its  subsidiary  and  affiliated 

i  companies.  The  FCC  took  prompt 
■cognizance  of  the  issue  Jan.  14  by 
approving  notices  to  be  served 
upon  the  companies  with  answers 
■requested  by  Feb.  17. 

Transradio,  through  W.  Theodore 
,  Pierson,  former  FCC  attorney,  al- 
,  leged  that  the  level  of  interstate 
.rates  for  press  private -line  tele- 
.  typewriter  service  is  unreasonably 
.high;  that  the  ratio  between  the 
1  charges  for  60-word  service  and 
i  40-word    service    is  unreasonably 
■  high  and  that  the  ratio  between 
•  the  charges  for  duplex  (two-way) 
and  simplex  service  is  unreasonably 
high.  Herbert  Moore,  president  of 
Transradio,  signed  the  affidavit  ac- 

companying the  complaints. 

Rates  Filed  in  1916 

In  the  first  of  three  counts,  the 
Transradio  complaint  stated  that 
communications  costs  constitute 
between  50  and  70%  of  the  total 
cost  of  rendering  its  news  service. 
Present  rates  for  press  private-line 
teletypewriter  ser'vice  were  estab- 

lished in  1916,  it  was  pointed  out, 
and  the  only  reduction  since  then 
resulted  from  a  change  in  the  man- 

ner of  computing  mileage. 
Contending  the  demand  for  news 

service  is  elastic  and  that  a  lower 
selling  price  causes  an  expansion 
of  the  market,  Transradio  said  the 
lowering  of  the  selling  price  of 
news  service,  which  would  result 
from  lower  communications  costs, 

'  would  expand  the  market  to  include 
,:  a  substantial  portion  of  nonsub- 
scribers   and  would   increase  the 

'  amount  of  service  taken  by  sub- 
I  scribers. 
I  Transradio  asked  the  FCC  to 
t  command  the  AT&T  companies  to 
|;  adopt  a  schedule  of  charges  for 
3  press   teletypewriter   service  that 
■  would  be  no  greater  than  50%  of 
.  the  charges  made  for  commercial 
'  private-line  teletypewriter  service, 
'  holding  that  the  cost  to  AT&T  of 
'  furnishing  the  ser-sace  to  commer- 
•  cial  traffic  is  at  least  twice  as 
'  great  as  the  cost  for  press  traffic. The  second  count  alleged  that  the 
lAT&T  tariffs  for  press  private- 
line  teleteletype   60-speed  service 
are  unjust  and  unreasonable.  It  was 
brought  out  that  AT&T  pro'vides 
three  speeds  of  transmission  for 
private-line  teletypewriter  service 
— 40  words  per  minute,  60  words 
iand  75  words.  Transradio  uses  only 
"the  two  former  speeds. 
<    Transradio  said  it  believed  the  cost 
of   pro'viding   60-speed   service  is 
substantially  less  than  10%  more 
than  the  cost  of  providing  40-speed 
service.  The   FCC   tariff,   it  was 
stated,  provides  for  an  average  in- 

crease of  10%  for  commercial  use 
of  60-speed  over  the  charge  for  40- 

speed.  It  also  provides  for  an  in- 
crease of  25%  in  the  charge  for 

press  use  of  60-speed  over  the 
charge  for  press  use  of  40-speed. 

Transradio  recited  that  80%  of 
its  subscribers  use  only  the  40- 
speed  service  and  that  a  reduced 
60-speed  rate  would  materially  in- 

crease the  use  of  that  service.  The 
revenue  from  the  sale  of  the  serv- 

ice at  the  reduced  rate  sought 
"would  be  fully  compensatory  to 
the  defendants",  it  was  held. 

Duplex  Rates 

The  FCC  was  asked  by  Trans- 
radio to  require  AT&T  to  effect  a 

schedule  for  press  private-line 
teletype'vvriter  60-speed  service  that 
will  be  no  greater  than  110%  of 
the  charges  made  for  40-speed 
service. 

The  final  count,  relating  to  single 
and  duplex  service,  under  which 
the  AT&T  tariff  calls  for  a  25% 
additional  charge  for  duplex,  was 
held  by  Transradio  to  be  unreason- 

able. It  said  it  is  prevented  from 
employing  duplex  service  by  the 
"excessive  and  unreasonable 
charges"  of  AT&T  companies. 
Transradio  contended  that  each  cir- 

cuit furnished  for  single  service  is 
capable  of  rendering  duplex  serv- 

ice at  a  negligible  increase  in  cost. 
The  Commission  was  asked  to  com- 

mand AT&T  to  effect  a  schedule  of 
charges  for  duplex  service  that  will 
be  no  greater  than  5%  of  the 
charges  made  for  the  correspond- 

ing single  service. 

Romanoff  on  5 
ROMANOFF  CAVIAR  Co.,  New 
York,  distributors  of  French  Ket- 

tle-Onion Soup,  have  placed 
through  their  newly  -  appointed 
agency.  Piedmont  Adv.,  New  York, 
one-minute  twice-weekly  spot  an- 

nouncements on  WHK,  Cleveland; 
WJR,  Detroit;  WENR,  Chicago; 
WMAQ,  Chicago;  WQXR,  New 
York.  Company  is  also  sponsoring 
on  the  latter  station  a  twice-weekly 
quarter-hour  newscast  titled.  To- 

morrow's Headlines.  More  stations 
will  be  added. 

Won-Up  Discs 
ENGLEMAN  GARDENS  Assn., 
Edinburgh,  Tex.  (Won-Up  grape- 

fruit juice),  on  Jan.  15  started  a 
series  of  48  one-minute  transcribed 
announcements  on  nine  Texas  sta- 

tions including  WFAA  WRAP 
KRLD  KPRC  KTRH  KTSA  WOAI 
KGNC  KWFT.  Transcriptions  were 
cut  by  NBC,  Chicago.  Agency  is 
Ruthrauff  &  Ryan,  Chicago. 

QUAKER  CITY  Federal  Savings  & 
Loan  Assn.,  Philadelphia,  started  on 
.Jan.  1.3  a  test  campaign  on  WFIL, 
Philadelphia,  of  five-minute  daily  news- 

casts, vs^ith  Al  Stevens  as  announcer. 
Sponsor  is  new  to  radio,  and  may  add 
more  stations  if  test  is  successful.  Al- 

bert Frank-Guenther  Law  Inc.,  Phila- 
delphia, is  the  agency. 

Mittendorf  Leaves  WIND 

E.  S.  MJTTENDORF,  for  the  last 
three  years  general  manager  of 
WIND,  Gary,  Ind.,  on  Jan.  25  will 
leave  his  post  on  advice  of  his 

physician,  accord- 
ing to  an  an- nouncement by 

Ralph  L.  Atlass, 
president  of  the 
station.  No  suc- cessor has  been 
named  but  John 
T.  Carey,  sales 
manager  of 

WIND,  will  as- sume a  portion  of 

Mr.  Mittendorf's duties  with  Mr. 
Atlass  supervising  the  remainder 
which  will  be  distributed  among  a 
number  of  persons.  Before  joining 
the  Indiana  outlet  as  Gary  resident 
manager  in  1935,  Mr.  Mittendorf 
was  for  nine  years  manager  of 
WKRC,  Cincinnati.  In  1937  he  was 
transferred  from  Gary  to  the  na- 

tional advertising  office  in  Chicago 
and  elevated  to  general  manager. 

Mr.  Mittendorf 

ARMISTICE  FOR  BALL 

BMI  and  ASCAP  Stop  Firing 
-For  Paralysis  Drive- 

BMI  and  ASCAP  last  week  stopped 

lambasting  each  other  ■with  pub- 
licity releases  long  enough  to  ex- 

change polite  courtesies  concerning 
the  broadcasting  of  music  in  con- nection with  the  celebration  of  the 
President's  birthday  for  the  benefit 
of  the  National  Foundation  for  In- 

fantile Paralysis.  BMI  gave  blanket 
permission  to  all  non-member  sta- 

tions to  use  its  music  on  Birthday 
Ball  broadcasts  as  well  as  on  pre- 

ceding build-up  programs. 
ASCAP  also  announced  that  net- 

works and  stations  not  licensed  to 
play  its  music  might  broadcast 
Birthday  Ball  programs  containing 
ASCAP  numbers  without  fear  of 
infringement  suits. 

Thus  were  smoothed  out  appre- 
hensions arising  from  the  answer 

to  Benny  Goodman's  request  for 
the  President's  favorite  songs  so 
that  he  might  make  special  ar- 

rangements for  the  Ball.  From  the 
White  House  came  the  list:  "Anch- 

ors Aweigh",  "Yellow  Rose  of 
Texas",  "Boots  and  Saddles",  "Hap- 

py Days  Are  Here  Again",  "Home 
on  the  Range",  "Love's  Old  Sweet 
Song",  comprising  three  ASCAP and  three  non-ASCAP  tunes. 

Willys-Overland  Spots 
WILLY-OVERLAND  MOTORS 
Inc.,  Toledo  (American),  during 
January  started  a  national  cam- 

paign of  spot  announcements  and 
programs.  Time  is  being  purchased 
through  regional  distributors 
throughout  the  United  States  with 
various  agencies  involved.  Thus  far 
the  Willys-Illinois  Co.,  Chicago,  on 
Jan.  5  started  a  weekly  half-hour 
transcribed  musical  program  on 
WCFL,  that  city,  as  well  as  six- 
weekly  spot  announcements.  Upon 
clearance  of  evening  time  a  thrice- 
■vveekly  quarter-hour  series  with live  orchestra  will  be  used.  On  Jan. 
19  a  weekly  quarter-hour  tran- 

scribed musical  program  on  WBBM, 
Chicago,  was  also  started. 

Scophony  Exhibits 
Video  on  Screen 

Mirror  Scanning  Is  Used  to 
Produce  Large  Images 
PICTURES  12  x  9  feet  in  size  were 
witnessed  by  a  group  of  more  than 
100  representatives  of  daily  papers 
and  the  trade  and  technical  press 
Jan.  15  when  Scophony  Ltd.  of  Lon- 

don presented  the  first  American 
demonstration  of  its  large-screen 
television  in  the  company's  new New  York  headquarters  at  1  E. 54th  St. 

Images,  piped  from  studios  on 
the  same  floor  as  the  receiver,  were 
of  good  general  quality,  although 
there  was  a  general  expression  that 
more  light  would  have  helped,  a 
defect  which  Scophony  engineers 
attributed  to  the  hastily-assembled 
temporary  studio  set-up. 

Mirror  Scanners 

Demonstration  also  included  re- 
ception on  a  smaller  screen,  4x3 

feet,  suitable  for  small  halls  and 
school  rooms,  whereas  the  larger 
screen  was  designed  for  use  in  the- 

atres. A  still  larger  screen,  18  x  12 
feet,  had  been  used  in  London  the- 

atres, it  was  stated.  Images  were 
projected  on  the  screens  from  the 
rear  by  a  machine  utilizing  a  pair 
of  revolving  mirror  scanners  which 
construct  the  pictures  by  mechani- 

cal-optical methods  in  contrast  to 
the  system  generally  used  in  Amer- 

ica, which  uses  a  cathode-ray  tube 
to  construct  the  images  electroni- 

cally. A  special  advantage  claimed 
for  the  Scophony  system  is  its 
"storage  of  picture  signals",  which 
enables  it  to  combine  a  number  of 
picture  elements  and  to  present 
them  simultaneously. 
Solomon  Sagall,  founder  and 

managing  director  of  the  company, 
explained  that  whereas  a  motion- 
picture  machine  illuminates  the 
whole  picture  at  once,  each  part 
getting  the  full  light  of  the  projec- 

tion lamp,  a  television  scanner 
breaks  the  picture  up  into  thou- 

sands of  tiny  parts,  each  getting 
onlv  that  small  fraction  of  the  light 
source.  By  its  storage  method, 
Scophony  enlarges  the  size  of  the 
part  illuminated  at  one  time  and 
enlarges  also  the  amount  of  light 
on  each  part  accordingly. 

Plans  are  under  way,  Mr.  Sagall 
stated,  to  form  an  American 
Scophony  company,  to  manufacture 
and  sell  home  rceivers  and  to  make 
and  lease  large-screen  receiving 
equipment  to  theatres,  as  well  as 
defense  instruments  which  Scoph- 

ony has  been  producing  in  England 
since  the  outbreak  of  the  war 
stopped  television  broadcasts  in 
that  country.  Arthur  Levey,  a  di- 

rector of  Scophony  although  an 
American  citizen,  will  be  active  in 
the  American  company  when  it  is 
formed. 

KWIL,  Albany,  Ore.,  on  Jan.  15  jeined 
MBS,  the  networks  174th  affiliate. 

Monarch  Foods  Adding 
REID-MURDOCK  &  Co.,  Chicago, 
(Monarch  Foods),  has  increased  the 
list  o  fstations  releasing  its  twice 
weekly  50-woid  announcements  to 
51  stations.  Sponsor  urges  listeners 
to  attend  church  with  no  commer- 

cial except  a  courtesy  signature^ 
Starting  with  two  stations  late  in. 
November,  response  has  been  so. 
gratifying  that  stations  have  been 
added  at  frequent  intervals.  More 
will  likely  be  added  in  the  future^ 
Rogers  &  Smith  Advertising  Agen- 

cy, Chicago,  handles  the  account^ 
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FREED  RADIO  Corp.,  New  York  (Freed 
Eisemann  FM  receivers),  to  J.  D.  Tarcher 
&  Co.,  New  York.  No  radio  plans  made 
as  yet. 
ROMANOFF  CAVIAR  Co.,  New  York,  to 
Piedmont  Adv.,  New  York.  Spot  announce- 

ments and  news  programs  are  being  used 
for  French-Kettle  Onion  Soup,  distributed 
exclusively  by  the  company. 
FORD  MOTOR  Co.,  of  Canada,  Windsor, 
Ont.,  to  Cockfield  Brown  &  Co.,  Toronto. 
No  radio  plans  at  present. 
MARVELOUS    MARIN    Inc.,  California 
(county- wide   chamber   of    commerce),  to 
Theodore  H.   Segall  Adv.,   San  Francisco, 
to  handle  1941  campaign,  to  include  radio, 
newspapers  and  direct  mail. 
WILCO  Co.,  Los  Angeles  (Van  shoe  dress- 

ing),  to   Elwood   J.   Robinson   Adv.,  that 
city.    Radio   and    newspapers    as    well  as 
trade   promotion   campaign   will   be  used. 
DINA-MITE  FOOD  Co.,  Los  Angeles  (Red 
Label  and  Blue  Label  breakfast  cereals), 
to    Elwood   J.    Robinson   Adv.,   that  city, 
for  test  radio  campaign. 
VEST  POK  Inc.,  Lynn,  Mass.  (dry  shaver) 
to  Alfred  J.  Silberstein  Inc.,  N.  Y. 
MRS.    BAIRD'S    BREAD    Co.,   Dallas,  to Tracy-Locke-Dawson,  Dallas. 
NEBRASKA    ADV.    COMMISSION,  Lin- 

coln, to  Bozell  &  Jacobs,  Omaha. 
NUTRI-VAC    Co.,    Mlwaukee     (food)  to 
Guenther  Bradford  &  Co.,  Chicago. 
CHATHAM   MFG.   Co.,   Elkin,   N.   C,  to 
M.  H.  Hackett  Inc.,  N.  Y. 
GROVE  LABS.,  St.  Louis,  to  Russell  M. 
Seeds  Co.,  Chicago,  for  Pazo  ointment. 
BORDEN  Co.,  Toronto   (Klim),  on  Cock- 
field  Brown  &  Co.,  Toronto. 
PURE    FOOD    Co.,    Mamaroneck,    N.  Y. 
(bouillon,  seasonings),  to  H.  B.  LeQuatte 
Inc.,  N.  Y.  Using  radio  and  other  media. 
McKESSON     &     ROBBINS,  Bridgeport, 
Conn,  (drug  products),  to  J.  D.  Tarcher  & Co.,  N.  Y. 

Dr.  Bradley  Extends 

DR.  PRESTON  BRADLEY,  pastor 
of  People's  Church,  Chicago,  heard 
for  many  years  in  regular  Sunday 
sermons  on  WJJD  and  currently 
sponsored  by  Evans  Fur  Co.  on 
WGN  in  a  series  of  five-weekly 
quarter-hour  programs  as  com- 

mentator and  book  reviewer,  on 
Jan.  19  expands  his  Sunday  broad- 

cast for  21  weeks  to  include  four 
stations.  Selected  in  addition  to 
WJJD  which  will  feed  the  program 
on  direct  lines  are  WLOL,  Minne- 

apolis; WXYZ,  Detroit;  WEMP, 
Milwaukee.  Lord  &  Thomas,  Chica- 

go, as  a  courtesy  to  Dr.  Bradley, 
arranged  for  station  times  and  di- 

rect lines. 

ROY  G.  TERRY,  owner  of  KOCA, 
Kilgore,  Tpx.,  has  applied  to  the  FCC 
for  a  new  2.10-watt  station  on  1370  kc. 
in  Tyler,  Tex. 

WLW  ORGANIZES  CONSUMER  GROUP 

Foundation  Will  Have  Daily  Program,  Product  Testing 

 Organization  and  Grant  Seal  of  Approval  

NEW  WLW  Consumer's  Founda- 
tion, described  as  the  broadcasting 

industry's  most  elaborate  contribu- 
tion to  America's  consumer  move- 

ment, was  announced  this  week  by 
James  D.  Shouse,  vice-president  of 
the  Crosley  Corp.,  in  charge  of 
broadcasting. 

The  Foundation's  operation  will 
be  threefold — a  radio  program  six 
days  a  week  to  provide  consumer 
news;  a  consumer  organization, 
numbering  up  to  1,500  housewives, 
for  product  testing,  and  field  work 
to  harmonize  the  activities  of  con- 

sumer groups  already  existing  in 
WLW's  area. 

Seals  of  Approval 

Organization  of  the  Foundation 
is  being  supervised  by  Robert  E. 
Dunville,  WLW  sales  manager. 
Marsha  Wheeler  is  director  of  the 
Foundation,  and  commentator  on 
its  daily  radio  programs.  She  will 
be  assisted  on  the  program  and 
with  other  detail  work  by  Miss 
Ruth  Englemeyer,  of  Elwood,  Ind., 
who  joins  WLW  Jan.  20.  She  is  a 
home  economics  graduate  from  In- diana U. 
The  program,  which  is  aired 

Monday  through  Saturdays  at 
8:45  a.m.  will  include  information 
on  new  products;  the  daily  trend 
of  food  and  clothing  markets  in 
the  Midwest,  and  news  of  assorted 
interest  which  is  of  importance  to 
housewives. 

Organization  of  the  1,500  prod- 
uct-testing homes  will  be  handled 

by  WLW's  field  staffs  in  the  14  key 
market  cities,  and  by  a  rural  rep- 
resentative. 

Operation  of  the  testing  group 
will  be  simple.  The  housewives  will 
receive  unlabeled  samples  of  the 
products  to  be  tested.  The  samples, 
identified  simply  by  A,  B,  C,  etc., 
will  be  accompanied  by  question- 

naires. An  important  phase  of  each 
questionnaire  will  be  a  statement 
of  the  advertising  and  claims 
printed  on  the  label  of  each  of  the 
anonymous  products,  and  the  house- 

wives will  be  asked  whether  the 
product  lives  up  to  them. 

Products  which  pass  the  test 
successfully,  Mr.  Dunville  said,  will 
be  given  the  right  to  use  the  WLW 
Consumers'  Foundation  seal  of  ap- 
proval. A  period  of  about  two  months 
will  be  required  to  set  up  the  test- 

DO  YOU  MAKE  THIS 

$396  MISTAKE 

IN  SENDING 

TELEGRAMS? 

Up  until  last  year,  a  certain  firm  (name  on  request)  paid 
$396  too  much  for  telegrams!  Then  Postal  Telegraph 
surveyed  telegraph  costs  and  provided  an  easy-to-follow 
plan  that  saved  this  amount!  Why  not  let  this  free  cost 

analysis  save  money  for  you? 
For  information  about  free  tele^rapti  cost  analysis 
—  wire  collect:  J.  B.  Pansera,  Postal  Telegraph, 
253  Broadway,  N.  Y.  C.  No  obligation.' 

Tostal  Tchgrapb 
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ing  group,  he  declared.  Once  estab- lished, it  will  test  not  only  the 
products  advertised  on  Miss  Wheel- 

er's program,  but  other  products 
submitted  by  producers  and  manu- facturers. 
Though  the  testing  setup  will 

naturally  require  time,  arrange- 
ments for  the  detailed  commodity 

reports,  which  will  feature  the  pro- 
gram, are  virtually  complete. 

"The  program  will  also  report  the consequences  of  the  law  of  supply 

and  demand,"  he  added,  "insofar 
as  they  benefit  the  housewife.  Sup- 

pose Indianapolis  gets  an  extra 
large  supply  of  high  grade  pota- 

toes. That  means  the  price  will 
drop.  The  fact  that  money  can  be 
saved  by  potato  buyers  in  and 
around  Indianapolis  will  be  re- 

ported by  Miss  Wheeler  at  once." New  Products 

The  market  trend  will  be  supple- 
mented with  information  on  new 

products  for  the  home.  These  will 
include  appliances,  gadgets,  food 
and  drug  products,  cosmetics  and 
clothing.  Reports  on  general  trends 
of  "specials"  at  food,  drug  and  ap- 

pliance stores,  together  with  house- hold hints  and  news  of  consumer 
activities,  will  round  out  the  pro- 

gram. 
Mr.  Dunville  emphasized  that  the 

testing  done  by  the  1,500  house- wives will  not  involve  scientific 
analysis  of  the  products,  put  prac- 

tical tests  in  their  own  kitchens. 
In  her  work  as  field  representa- 

tive for  the  Foundation,  a  part  of 
Miss  Englemeyer's  work  will  be  to 
contact  already  -  existing  consumer 
groups  in  various  localities  and  ar- 

range personal  appearance  for  Miss 
Wheeler,  who  has  been  a  member  of 
the  Crosley  broadcasting  interests 
since  1927. 

Cost  Studies 
(Continued  from  page  28) 

to  measure  the  listening  habits  or 
the  size  of  the  listening  audience  in 
other  markets  in  the  area  covered 
by  the  station.  While  all  the  pre- 

viously described  methods  have 
made  important  coverage,  they  have 
failed  to  answer  the  advertiser's 
growing  need  for  data  by  which  he 
may  apportion  his  broadcasting 
dollar  to  the  cities  and  counties 
included  in  the  coverage  area  of 
each  of  the  stations  over  which  he 

broadcasts  commercial  programs." 
Turning  to  the  purpose  of  the 

WASHINGTON'S  1st 
24-HOUR  STATION! 
Affiliated  with  Mutual  Broadcasting  System 

1000  WATTS 
National  Representatives 
INTERNATIONAL 
RADIO  SALES 

WASH.,  D.  C. 

WLW  cost  allocation  study,  the 

WLW  executive  stated,  "The  pur- 
pose or  object  of  this  study  was  to 

determine  the  method  by  which  the 
expenditures  made  by  advertisers 
for  purchase  of  time  on  WLW 
might  be  allocated  to  various  trad- 

ing areas,  counties  and  important 
cities  located  within  the  primary 
coverage  zone  of  the  station.  This 
investigation  was  not  designed  to 
establish  any  new  claims  with  re- 

spect to  the  quantitative  coverage 
of  WLW's  transmitter. 

"Its  purpose  was  rather  to  util- 
ize coverage  and  listener  intensity 

data  already  assembled  and  accept- 
ed by  its  advertisers,  and  from, 

these  data  to  determine  the  rela- 
tive importance  of  the  listening 

audience  in  different  sections  of 
the  WLW  coverage  area.  The  per- 

centage figures  thus  obtained  then 
could  be  applied  in  apportioning 

a  typical  dollar's  worth  of  pur- 
chased time  on  the  station." 
Breakdowns  of  Data 

The  83-page  WLW  study  in- 
cludes a  complete  breakdown  of 

WLW  time  cost  by  retail  trading 
areas,  as  designated  by  the  Rand 
McNally  &  Co.  Trading  Area  Map 
for  1940,  as  edited  by  Dr.  Harry 
R.  Tosdal,  of  the  Harvard  U  Grad- 

uate School  of  Business  Adminis- 
tration. The  study  also  is  broken 

down  into  counties,  cities  and 
towns,  coverine  an  area  of  345 
counties  in  Ohio,  Kentucky,  Indi- 

ana, Michigan,  West  Virginia,  Vir- 
ginia and  Tennessee.  Four  separate 

sets  of  cost  figures  are  presented, 
covering  morning  broadcast  periods 
from  8:30  to  12  noon,  afternoon 
periods  from  12  noon  to  6  p.m.,  an 
early  evening  period  from  6  to  7 
p.m.,  and  the  nighttime  period,  7 
to  10:30  p.m.  Accompanying  these 
cost  figures  are  maps  of  38  Rand 
McNally  trading  areas  involved  in 
the  study,  along  with  wholesale 
drug  and  grocery  trading  area 
maps  data  covering  drug  and  gro- 

cery outlets  and  sales  within  the 
WLW  area,  farm  and  income  sta- 

tistics, and  a  detailed  explanation 
of  the  survey  method. 

In  presenting  the  results  of  the 
far-reaching  survey,  begun  early  in 
1940,  Dr.  Mead  pointed  out  that  a 
satisfactory  answer  to  the  defi- 

ciency in  radio  cost  allocation  fig- 
ures appears  to  have  been  reached 

in  the  study.  He  observed  that  the 
soundness  of  the  formula  was 
proved  by  the  fact  that  each  step 
of  the  complicated  formula  showed 

a  high  degree  of  correlation,  al- 
though the  system  involved  300,- 

650  coincidental  telephone  calls  in 
five  Midwestern  States  and  395,057 
separate  mail  responses  to  four 
specific  offers.  The  relationship  be- 

tween coincidental  and  mail  re- 
sponse percentage  for  the  four 

periods  of  the  day  ranged  from  .612 
to  .700,  according  to  Dr.  Mead. 

Terry  Candy  Starts 
TERRY  CANDY  Co.,  Elizabeth, 
N.  J.,  has  started  participating 
sponsorship  of  Dear  Imogene  on 
WOR,  Newark,  Tuesdays,  9-9:15 
p.m.  for  Terry  Chocolate  Covered 
Thin  Mints.  Spot  announcements 
on  about  five  additional  stations 
are  being  contemplated  by  the  spon- 

sor. W.  I.  Tracy  Inc.,  New  York, 
is  the  agency. 
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SUCCESS  IN  TEXAS 

El  Paso  Festival,  Promoted 

Robinson,  Neff  Given 
Knox  Reeves  Promotions 

he, 

•i-  WILLIAM  HERRINGTON,  for  the iit:last  4:V2  years  director  of  research  of 
ry  Blackett-Sample-Hummert  Inc.,  Chi- 
j,  cago,  on  Jan.  16  joined  Leo  Burnett 
\  '  Co.,  Chicago  agency,  as  director  of  the •"  markets  and  research  department.  Be- 

e-fore joining  BSH  Mr.  Herrington  was 
re, connected  with  the  research  depart- 
'  ment  of  J.  Walter  Thompson  Adv. .,  Corp.,  New  York,  for  eight  years. 
''■•Robert  Elrick,  assistant  to  Mr.  Her- 
ty  irjngton,  succeeds  him  at  BSH. 

''•■JAMBS  STANLEY,  formerly  asso- miiciate  of  Cooley  &  Ullman  Agency, 
a-.  Holly  wood  talent  service,  has  joined 
,„ ,  Columbia  Management  of  California 
/'Inc.,  that  city,  as  assistant  to  Sam Armstrong. 

'i"LENNEN  &  MITCHELL  Inc.,  after I  several  months  delay,  has  moved  its 
Hollywood  offices  to  6253  Hollywood 

r-  Blvd. ;  phone  Granite  7181.  Samuel 
C.  Pierce  is  the  newly  appointed  West 
Coast  radio  production  manager. 

MERRITT  (Pete)  BARNUM,  Ruth- 
1).  .rauff  &  Ryan  Inc.,  New  York,  super- 
(•l.visor  of  radio,  was  in  Hollywood  dur- 

ing mid-January  to  check  the  NBC 
iS  JiJere  Bernie  Show  sponsored  by  Emer- 
id  rson  Drug  Co. 

■P  !FELDMAN-BLUM  Corp.,  Hollywood 
T 'talent  service,  has  established  a  new 
].  .department,  with  William  Dover  in 
J.  charge.  Agency  is  seeking  new  and 
^  unknown  talent.  Those  selected  are 
'"■'placed  under  management  contract idtwith  a  guaranteed  stated  weekly 
15 ; stipend. 

i  -COHN-HALL-MARX,  Pacific  Coast 
r- -Division,  to  Sidney  Garfinkel  Advertis- 
[j  jing  Agency,  San  Francisco. 
iiJTHAINE  B.  MALLETT,  formerly 
Is  aproduction  manager  of  the  Desert 
,]  (Magazine,  has  joined  Associated  Adv. 
!  Agency,  Los  Angeles,  in  a  similar  ca- 

Jjjpacity.  Agency  has  also  added  Jessie 
"jiBeck  to  its  secretarial  staff. 
CORN  WELL  JACKSON,  in  charge 

*['of  the  radio  division  of  Berg-Allenberg 
d'Unc,  Hollywood  talent  agency,  has J  [been  appointed  head  of  the  literary 
:   department,    succeeding    Bill  Dozier 
who  has  resigned  effective  Feb.  1. i  I 

yjA.  K.    SPENCER,   manager  of  the 
radio    production    department   of  J. 

'^  Walter  Thompson  Co.,  New  York,  is 
l--the  father  of  a  baby  girl. in 

le  5       AAAA  Convention  May  1-3 
""1941  CONVENTION  of  the  American 
8  'Assn.  of  Advertising  Agencies  will  be 
K-held  May  1-3  at  The  Homestead,  Hot 
,.j.Springs,  Va.  Sessions  for  members 
VjOnly  are  scheduled  for  May  1.  On 
"  May  2  advertiser  and  media  guests  are 
ifHnvited  to  join  agency  men  at  the  busi- 
isiness  sessions  and  at  the  annual  dinner 
,p,(|in  the  evening. 

s 

All  news  sent  by  speed- 
,1      lest  teletype  in  order  of 
'      importance.  Thus,  hottest 
ji      news  always  first.  A  val- 
l\      uable    time-saver  for 
2       newscasters.    That's  INS. 
'c._   

Form  Cary-Ainsworth 
R.  H.  GARY,  for  12  years  vice- 
president  and  account  executive  of 
Coolidge  Adv.  Co.,  Des  Moines,  and 
David  Ainsworth.  for  the  last  three 
years  with  the  same  agency  han- 

dling account  contact  copy  and 
productions,  have  formed  Cary- 
Ainsworth  Inc.,  advertising  agency, 
with  offices  at  908  Liberty  Bldgs., 
that  city.  Henry  Kroeger,  who  has 
been  with  the  Coolidge  Adv.  Co. 
for  18  years,  succeeds  Mr.  Cary. 

THE  LEO  BOULETTB  AGENCY 
has  been  opened  in  the  First  Morris 
Plan  Bank  Building,  Springfield,  O., 
by  Leo  Boulette,  formerly  sales  man- 

ager of  WIZE,  same  city,  and  one 
time  with  the  WLS,  Chicago,  program 
department  for  two  years.  Agency  will 
deal  primarily  with  radio  accounts. 

PAUL  A.  WERNER,  formerly  vice- 
president  of  Briggs  &  Varley,  New 
York,  has  joined  the  staff  of  Maxon 
Inc.,  New  York,  as  account  executive 
on  the  Benson  &  Hedges  and  Contin- 

ental Briar  Pipe  Co.  accounts. 

G.  W.  FREEMAN,  copy  executive 
handling  commercials  for  the  Esso 
Reporter  programs  with  Marschalk  & 
Pratt,  New  York,  has  been  appointed 
secretary  of  the  agency,  succeeding 
Arthur  R.  Anderson,  who  has  been 
made  a  vice-president. 
JIM  SCHULLINGER,  formerly  of 
the  CBS  New  York  production  depart- 

ment, has  joined  the  Hollywood  staff 
of  Lord  &  Thomas,  as  assistant  pro- 

ducer and  assistant  to  Gene  Duckwall, 
business  manager. 

HAROLD  E.  SEIDEL,  formerly  con- 
nected with  the  Washington  Post  local 

advertising  department,  on  Jan.  13 
joined  Seidel  Advertising  Agency, 
Washington,  as  office  manager  and  a 
member  of  the  firm. 

PAUL  BROWN,  formerly  of  Brown- 
Alexander  Agency,  Baltimore,  has 
joined  William  A.  Schautz  Adv.,  New 
York. 

DONALD  BROWN,  formerly  of  Look 
magazine,  has  been  appointed  art  di- 

rector of  the  Coolidge  Adv.  Co.,  Des 
Moines. 

IRMA  PATTISON,  formerly  econo- 
mist with  Massey-Harris  Co.,  Toronto, 

farm  implement  manufacturer,  has 
joined  the  executive  staff  of  Canadian 
Facts  Reg'd.,  Toronto  research  organ- ization. 

JOHN  H.  READ,  for  the  last  four 
years  assistant  manager  of  Shellane 
Bottled  Gas  Division  of  Shell  Oil  Co. 
in  charge  of  advertising  and  sales  pro- 

motion, has  joined  Mace  Adv.  Agency, 
Peoria,  111.,  as  account  executive. 

MID-WINTER  Conference  of  the 
Pacific  Advertising  Clubs  Assn.  will 
be  held  in  Oakland,  Cal.  .Ian.  20  and 
21.  The  PACA  will  hold  its  annual 
convention  at  Santa  Barbara  .lune 
29  to  July  3.  Russell  Palmer  is  con- vention chairman. 

E  L  Pasc  M 

R  "natural  monopoly'' 
♦  116,766,000  market 
is  best  readied  bi^ 

tlia  SoutViiucst's  Mer- 
est station- tlicoMlq 

Colurnbia  Outlet 

 -By  Air,  Draws  Many  
OFFICIALS  of  the  Gateway  Club, 
which  is  the  El  Paso  County  Board 
of  Development,  again  turned  to 
radio  this  year  to  promote  the 
club's  big  project — the  Sun  Carni- 

val, Parade  and  Bowl  game — with 
gratifying  results. 

Last  New  Year's  day  marked  the 
fourth  time  the  parade  was  broad- 

cast, the  second  time  over  an  MBS 
network.  The  club  bought  a  half- 
hour  on  an  11-station  midwestern 
MBS  network  to  describe  the  carni- 

val and  the  parade.  Stations  carry- 
ing the  feature,  which  was  placed  by 

Mithoff  &  White,  El  Paso,  were 

BRAD  ROBINSON,  for  the  last 
two  years  manager  of  the  Knox 
Reeves  Adv.  Inc.,  New  York  office, 
has  been  named  commercial  pro- 

Mr.  Robinson  Mr.  Neff 

WKRC,  Cincinnati;  WHK,  Cleve- 
land; WON,  Chicago;  CKLW,  De- 
troit; WIRE,  Indianapolis;  WLOL, 

Minneapolis;  KWK,  St.  Louis; 
WHB,  Kansas  City;  KFEL,  Den- 

ver; KOIL,  Omaha;  KTSM,  El 
Paso,  an  NBC  affiliate,  which  origi- 

nated the  broadcast. 
During  the  broadcast  an  offer 

was  made  to  send  a  picture  folder 
of  parade  floats  and  other  informa- 

tion about  the  El  Paso  Sun  Coun- 
try to  those  writing.  One  week  later 

10,558  inquiries  had  been  received 
by  the  club,  coming  from  17  States, 
and  two  provinces  in  Canada.  Illi- 

nois led  with  3,031. 

CELEBRATING  his  sixth  anniver- 
sary as  m.c.  of  the  Make  Believe  Ball- 
room program  on  KNEW,  New  York, 

Martin  Block  will  hold  his  annual 
party  Feb.  4  at  the  Hotel  Ambassa- 

dor, New  York.  The  program  will 
originate  from  the  party. 

duction  manager  of  spot  radio  for 
the  agency.  Robinson  will  take  over 
his  new  duties  Jan.  15  with  offices 
in  Minneapolis. 

Russell  Neff,  for  seven  years 
with  WXYZ,  Detroit  and  since  1939 
assistant  to  Lloyd  Griffin,  Knox 
Reeves  radio  director,  has  been 
named  commercial  production  man- 

ager for  network  shows  handled  by 
the  agency. 

Marvels  Add  7 

STEPHANO  BROTHERS,  Phila- 
delphia (cigarettes),  has  started  a 

campaign  on  seven  stations  for 
Marvel  cigarettes,  supplementing 
spot  programs  already  carried.  The stations  added,  for  news  and  spots 
primarily,  are  WBBM,  Chicago; 
WEEI,  Boston;  WJR,  Detroit; 
KMOX,  St.  Louis;  WBT,  Char- 

lotte; KYW,  Philadelphia;  WCHV, 
Charlottesville,  Va.  Agency  is  Ait- 
kin-Kynett,  Philadelphia. 

920  KILOCYCLES         g^jZ^  ̂  yfUtoa,        1000  watts  ;; 
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We f work  ̂ ccovnts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 

AMERICAN  CHICLE  Co.,  Long  Is- 
land City,  N.  Y.  (Beeman's  gum),  on Feb.  10  starts  Drama  Behind  the  News 

on  45  NBC-Blue  stations,  Mon.,  Wed., 
and  Fri.,  5 :30-5 :45  p.m.  Agency : 
Badger  &  Browning  &  Hersey,  N.  Y. 
WM.  WRIGLEY  Jr.  Co.  Toronto 
(chewing  gum),  on  Jan.  27  starts 
Treasure  Trail  on  CHSJ,  St.  Jolm, 
N.  B. ;  CHNS,  Halifax,  Mon.,  9  :30-10 
p.m.  (EDST)  Agency:  Tandy  Adv. 
Agency,  Toronto. 

LEVER  BROS.,  Toronto  (Rinso),  on 
Jan.  7  started  Time  Is  Money  on 
CKAC,  Montreal;  CHRC,  Quebec, 
Tues.,  8-8:30  p.m.  (EDST)  Agency: 
RuthraufE  &  Ryan,  N.  Y. 

MURPHY  PAINT  Co.,  Montreal,  on 
Feb.  17  starts  Narvo  Colour  Game 
on  CFRB,  Toronto;  CKCO,  Ottawa, 
Mon.  8:30-9  p.m.  (EDST).  Agency: 
Cockfield  Brown  &  Co.,  Toronto 

SOILOFF  MFG.  Co.,  Glendale,  Cal. 
(cleaning  fluid),  on  Feb.  6  starts  Bob 
Garred  Reporting  on  7  CBS  Pacific 
stations,  Thurs.,  5 :45-5 :55  p.m. 
(PST),  and  Sat.,  7:30-7:45  a.m. 
(PST).  Agency:  Hillman-Shane  Adv. 
Agency,  Los  Angeles  , 

Renewal  Accounts 

CUMMER  PRODUCTS  Co.,  Bed- 
ford, O.  (Molle  shaving  cream),  on 

Jan.  28  renews  Battle  of  the  Sexes 
for  52  weeks  on  58  NBC-Red  stations, 
Tues.,  9-9 :30  p.m.  Agency :  Young  & Rubicam,  N.  Y. 

CUMMER  PRODUCTS  Co.,  Bed- 
ford, O.  (EnergLne),  on  Jan.  22  re- 
news for  52  weeks  Manhattan  at  Mid- 
night on  50  NBC-Blue  stations,  Wed., 

8 :30-9  p.m.  Agency :  Young  &  Rubi- 
cam, N.  Y. 

ALBERS  BROS.  MILLING  Co., 
Seattle  (flour,  cereals),  on  Jan.  1  re- 

newed for  52  weeks,  Voice  of  Experi- 
ence, on  14  NBC-Pacific  Red  stations, 

Mon..  Wed.,  Fri.,  9:30-9:45  a.m. 
(PST).  Agency:  Erwin,  Wasey  & 
Co.,  Seattle. 

Radio  Times  of  the  BBC 
"We  Wouldn't  Want  Anything  to  Happen 

to  That!" 
AMERICAN  TOBACCO  Co.,  New 
York  (Lucky  Strike  cigarettes),  on 
Feb.  14  renews  for  13  weeks  Informa- 

tion Please  on  116  NBC-Red  stations, 
Fri.,  8:30-9  p.m.  Agencv :  Lord  & Thomas,  N.  Y. 

WM.  WRIGLEY  Jr.  Co..  Toronto 
(chewing  gum),  on  Jan.  7  renewed 
Treasure  Trail  on  9  Prairie  Region 
Canadian  Broadcasting  Corp.  stations, 
Tues.  10-10:30  p.m.  (EDST).  Agency: 
Tandy  Adv.  Agency,  Toronto. 

GULF  OIL  Corp.,  Pittsburgh  (motor 
oils),  on  Feb.  16  renews  Screen  Guild 
Theatre  on  54  CBS  stations.  Sun., 
7 :30-8  p.m.  Agency :  Young  &  Rubi- 

cam, N.  Y. 

LADY  ESTHER  Co.,  Chicago  (cosme- 
tics), on  Feb.  17  renews  Guy  Lom- 

iardo's  Orchestra  on  64  CBS  stations, 
Mon..  10-10:30  p.m.  Agency:  Pedlar 
&  Ryan,  N.  Y. 
PHILIP  MORRIS  &  Co..  New  York 
(cigarettes),  on  Feb.  7  renews  Johnnie 
Presents  and  adds  12  CBS  stations 
making  a  total  of  90  CBS  station,  Fri., 
9-9:30  p.m.  Agency:  Blow  Co.,  N.  Y. 
PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Jan.  28  renews  for 
52  weeks  Johnnie  Presents  on  97  NBC- 
Red  stations,  Tues.,  8-8 :30  p.m.  (re- 
broadcast,  11:30  p.m.-12  midnight). 
Agency :  Blow  Co.,  N.  Y. 

NAB  Convention 
(Continued  from  page  9) 

manager  of  KMOX,  is  acting  chair- 
man of  the  convention  committee. 

John  J.  Gillin  Jr.,  district  director, 
is  expected  to  designate  a  formal 
convention  committee  in  the  near 
future. 

The  New  Jeiferson,  recently  mod- 
ernized for  convention  purposes, 

was  said  to  have  adequate  facilities 
to  accommodate  the  NAB  sessions. 
Under  the  direction  of  Arthur 
Stringer,  NAB  promotion  director, 
a  new  arrangement  for  exhibits  is 
being  developed,  with  all  displays 
to  be  segregated  on  one  floor  so  far 
as  possible. 

Under  new  NAB  rules,  exhibitors 
must  be  associate  members  of  the 
trade  association  to  procure  exhibit 
space  or  maintain  headquarters  in 
the  hotel.  A  membership  drive  for 
associates  has  been  launched  by  Mr. 
Arney,  with  dues  ranging  from 
$250  to  $1,000  annually. 

That  1932  Session 

It  has  been  nine  years  since  the 
NAB  has  held  its  convention  in  St. 
Louis.  Meeting  there  Nov.  13-16, 
1932,  the  convention  battled  the 
copyright  issue,  along  with  a  then- 
impending  North  American  reallo- 

cation which  never  materialized. 
Both  of  these  issues  will  come  be- 

fore the  forthcoming  session,  since 
the  North  American  reallocation 
talked  about  then  is  slated  to  be- 

come effective  March  29. 
The  NAB  board,  at  a  meeting  in 

New  York  Dec.  5-6,  tentatively  se- 
lected St.  Louis  for  the  convention 

but  placed  Chicago  in  second  place 
and  French  Lick,  Ind.,  third.  When 
adequate  hotel  facilities  were  found 
available  in  St.  Louis  for  the  dates 
selected,  the  special  convention  com- 

mittee closed  arrangements. 

WHEELING  STEEL  Corp.,  Wheel- 
ing, on  Jan.  5  renewed  Musical  Steel- makers on  91  MBS  stations.  Sun., 

5-5  :30  p.m.  Agency  :  Critchfield  &  Co., Chicago. 

STERLING  PRODUCTS,  Windsor, 
Ont.,  (Phillips  Milk  of  Magnesia  and 
Ironized  Yeast)  on  Jan.  10  renewed 
Waltz  Time  on  36  Canadian  Broad- 

casting Corp.  stations,  and  Canadian 
Theatre  of  the  Air  on  32  CBC  stations, 
Fri.  10-11  p.m.  (EDST)  ;  on  Jan.  7 
renewed  Secrets  of  Dr.  Morhages  on  5 
CBC  French  stations,  Tues.  8-8:30 
p.m.  Agencies :  Blackett-Sample-Hum- mert,  Chicago,  and  RuthraufE  &  Ryan, N.  Y. 

Network  Changes 

MILES  LABORATORIES,  Elkhart, 
Ind  ( Alka-Seltzer) ,  on  Jan.  17  shifts 
Alec  Templeton  Time  on  NBC-Red, 
Fri.,  7  :30-8  p.m.,  to  New  York  for  four 
weeks,  then  to  Chicago  for  three  weeks, 
and  Hollywood  for  seven  weeks.  Agen- 

cy :  Wade  Adv.  Agency,  Chicago. 

STANDARD  BRANDS,  Toronto 
(Chase  &  Sanborn  coffee),  on  Jan.  5, 
shifted  Charlie  McCarthy  from  CFCF, 
Montreal,  to  CBM,  Montreal.  Sun. 
9-9:30  p.m.  (EDST) .  Agency  :  J.  Wal- 

ter Thompson  Co,  Toronto. 

Distance  Record  ' 
For  Video  Signal  < 

IRE  Sees  Transmission  Over  ̂  

Circuit  190  Miles  Long  j  ii 

TELEVISION  over  an  all-wire  cir-|« 
cuit  190  miles  long,  said  to  set  all' new  distance  record  for  publicly 
demonstrated  video  circuits,  was  Iji 
shown  to  engineers  attending  the  Lj 
16th  annual  convention  of  the  In-Bi 
stitute  of  Radio  Engineers  at  the  V 
Hotel  Pennsylvania,  New  York,  P 
Jan.  9-11.  Motion  picture  films  ? 
were  televised  and  the  signals  |^ 
transmitted  from  the  Bell  Tele-  j, 
phone  Laboratories  in  New  York 
over  the  coaxial  cable  circuit  to  i: 
Philadelphia  and  back  to  the  hotel,  ih 

while  other  images  were  sent  di-  N' rectly  across  town,  about  three 
miles,  from  laboratory  to  hotel.  ^ Observers,  watching  the  scenes  I 
reproduced  on  a  special  receiver 
tube,  developed  by  Bell  engineers,  ̂  
from  a  distance  of  five  or  six  feet,  •( 
were  unable  to  distinguish  between  k 
local  and  long-distance  signals.  s 

Microscope  on  Market 

Both  receiver  tube  and  transmit- 
ting equipment  used  in  the  demon- stration were  developed  primarily 

as  testing  instruments  for  use  in  S  » 
the  Bell  engineers'  study  of  tele-  af 
vision  transmission,  it  was  stated,  ?! 
since  their  interest  in  television  is 
primarily  in  being  able  to  transmit  ^ 
programs  from  point  to  point  in  ■ 
the  same  general  way  as  they  pro-  ̂  
vide  interconnecting  facilities  for 
sound  broadcasting. 

In  the   opening   paper   of   the  * 
three-day  meeting  James  Hillier,  |' 
RCA,  revealed  details  of  a  more  * elfective  and  simplified  model  of  the 
RCA  electron  microscope.  Less  than  ̂  
half  the  size  of  the  earlier  model  ^ 
and  costing  less  than  half  as  much 
to  build,  the  new  microscope  is  bet-  t 
ter  adapted  for  general  laboratory  : 
work  and  reveals  even  finer  detail,  - 
Mr.  Hillier,  co-developer  of  the  new 
instrument  under  the  direction  of  ̂ 
Dr.  V.  K.  Zworykin,  told  the  en-  ̂ ' 

gineers. Two  of  the  six  sessions  were  de- 
voted exclusively  to  papers  on  tele- 

vision, presided  over  by  O.  B.  Han- 
son, NBC  vice-president  and  chief 

engineer,  and  Dr.  F.  E.  Terman,  ! 
head  of  the  electrical  engineering 
department  of  Stanford  U  and  IRE  , 
president  for  1941.  The  convention  | 
also  witnessed  demonstrations  of 
direct  pickups  of  colored  television  I 
as  developed  by  CBS  engineers  un-  j der  the  direction  of  Dr.  Peter  C. 
Goldmark  [Broadcasting,  Jan.  13]. 

At  the  convention  banquet,  pre- 
sided over  by   Dr.    Terman,  Dr. 

Alfred  Norton  Goldsmith  received 
the    Institute    medal    of  honor 
[Broadcasting,  Jan.  1].  Adolf o  T. 
Cosentino,  IRE  vice-president  and  t 
chief  of  radio  communication  of  I 
the    Argentine    government,    ad-  1  j, dressed  the  audience  from  Buenos  i, 
Aires  over  the  recently  inaugurated  i 
shortwave    single-sideband    radio-  i  I 
telephone   circuit   of   AT&T    and  [  C 
IT&T.  His  remarks  were  also  trans-  ' 
mitted  by  the  NBC  and  CBS  short-  ̂  
wave  stations  for  the  benefit  of  g 
Latin  American  Listeners.  J 

  Si 

RADIO  SALES  EXECUTIVE 

A  LARGE  IMPORTANT  STATION  T^ITH 
POWERTDL  WATTAGE  IS  BEING  ORGANIZED 

RIGHT  NOW  IN  THE  CITT  OF  NEV/-  YORK. 

THE  MAN  I  AM  SEJKING  IS  NOW  M- 
PLOYED,  PERHAPS  THE  HEAD  01  SOME  RADIO 
ORGANIZATION,  WHO  MAT  BE  INTERESTED  IN 
A  PROPOSITION  THAT  OFFERS  GREATER  SCOPE 
AND  POSSIBILITIES. 

I  WANT  A  GOOD,  SOUND,  PRACTICAL 
MAN  WHO  HAS  WON  HIS  SPURS  IN  SERVICE. 
I  WANT  NO  DREAMER  -  NO  THEORIST. 

THE  MAN  I  MT  IS  YOUNG,  HAS  A 
RECORD  OF  ACHIEVMENT  BEHIND  HIM  AIJD 
HAD  NO  THOUCaiT  OF  LEAVING  HIS  JOB  UNTIL 
HE  READ  THIS  ADVERTISMENT. 

AJX  APPLICATIONS  WILL  BE  HELD 
STRICTLY  PERSONAL  AND  CONFIDENTIAL. 

ARDE  BULOVA,  630  FIFTH  AVENUE, 
NEW  YOEK  CITY 

WBAi  mtms  Susiness 
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FIRST  direct  broadcast  from  a  South 
American  country  to  Canada  was  car- 

ried on  the  Canadian  Broadcasting 
Corp.  net  on  Jan.  4  and  again  on 
Jan.  9  when  Ronald  A.  McEachern, 
Toronto  Financial  Post  writer  touring 
South  America,  spoke  from  Buenos 
Aires  on  highlights  of  his  trip  and 
trade  opportunities  for  Canadians  in 
South  America.  While  other  South 
American  broadcasts  have  been  heard 
in  Canada  as  relayed  features  of  U.  S. 
networks,  this  marks  the  first  time 
that  a  broadcast  from  there  was  di- 

rected exclusively  for  Canadian  sta- tions. 

THROUGH  arrangements  made  by 
the  Canadian  Broadcasting  Corp.  with 
iNBC,  CKCL,  Toronto,  will  this  year 
s  carry  Red  and  Blue  network  sustain- 

ing programs,  as  well  as  commercials 
which  have  already  started  on  the 
station. 1 
AS  AN  aid  to  promoting  the  new 
"City  Safety  Campaign"  of  Spring- 

B  field.  111.,  WCBS,  that  city,  is  pre- 
senting a  series  of  interviews  with 

Dwight  Teater,  Springfield  traffic 
lieutenant,  following  the  evening  news- cast. 

'  WNYC,  New  York  municipal  station, '  reports  that  Norman  Cazden,  pianist- 
1  composer,  ranked  first  on  the  list  for 
■  accompanist  as  a  result  of  a  Civil 
,1  Service  examination. 
! 
j  KLZ,  Denver,  has  started  a  four-week- 
( ly  five-minute  Legislature  In  Action series    summarizing    legislative  news 
'  from  the  33d  General  Assembly,  now '  in  session.  Up-to-the-minute  legisla- tive news,  including  introduction  of 
;  major  bills  and  comments  on  other 
phases  of  State  government,  is  han- 

1  died  by  Fred  D.  Fleming,  KLZ  news 
;  editor. 

[  WEEI,  Boston,  beginning  Jan.  13, 
'  will  go  on  the  air  at  4 :45  a.m., 
I  Monday  through   Saturday.  Program 
•  will  be  built  around  five  feature  acts, 
;  mostly  hillbilly  and  cowboy.  Fifteen 
^  minutes  will  be  devoted  to  each  act. 

I  KSTP,  St.  Paul,  has  made  exclusive 
arrangements  with  the   101st  Coast 

■  Artillery  anti-aircraft  brigade,  a  Na- tional Guard  unit,  to  furnish  portable 
J  recording  equipment  when  the  outfit, 
.  which  has  been  inducted  into  Federal 
;  service,  goes  to  the  West  Coast  for 
i  training.  Fifteen  minute  shows  will  be 
•  cut  and  sent  back  to  the  station  for 
I  airing. 

!  KTAR,  Phoenix,  through  program  di- 
1  rector  J.  Howard  Pyle,  supplied  en- 
!  tertainment  for  the  annual  meeting  of 
I  the  Arizona  Newspapers  Association, 
.  Jan.  12.  The  station's  new  5,000  watt transmitter,  which  went  into  service, 
'  Jan.  1  was  shown  executives  of  the 
'  Arizona  Publishing  Co.  week  of  Jan. 
•  9.  The  group  meet  for  its  regular 
,  weekly  session  and  were  transported  to 
I  the  transmitter  site  by  bus. 

WBZ-WBZA,  Boston-Springfield,  has 
I  added  a  five-weekly  quarter-hour  of I  flower  market  reports  to  its  agricul- 

tural program  schedule.  The  new  serv- 
ice for  florists  is  presented  through  the 

1  cooperation  of  the  directors  of  the  Bos- 
ton Flower  Exchange  and  its  dealers. 

The  programs  are  under  direction  of 
I  Charles  Eshbach,  director  of  the  New 
England  Radio  News  Service. 

;  ADRIAN  JAMES  FLANTER,  former 
sales  promotion  liianager  of  WOV, 
New  York,  has  filed  suit  in  New  York 
Supreme  Court  against  the  station, 
charging  breach  of  contract  and  un- 

warranted discharge.  Mr.  Flanter 
claims  that  he  was  hired  for  one  year 
by  WOV  in  a  contract  signed  Jan.  12. 
1940,  and  was  discharged  April  13. 
1940.  Suit  was  revealed  through  the 
application  to  examine  before  trial 
Harold  A.  Lafount.  vice-president  of 
the  station,  and  Hyla  Kiczales,  gen- 

'  eral  manager. 

TEA  FOR  TEA  was  observed  recently  at  KOY,  Phoenix,  Ariz.,  when  the 
CBS  Helen  Hayes  Theatre,  sponsored  by  Lipton's  Tea,  started  on  the 
station.  Invited  to  the  inaugural  program  and  a  "dramatic  tea"  in  the 
KOY  studios  were  these  Arizona  drama  personages. 

BMI-ASCAP  situation  resulted  in  a 
change  for  the  better  in  the  sign-off 
signature  of  WPEN,  Philadelphia. 
The  station  had  been  using  "God  Bless 
America"  until  the  first  of  the  year, 
when  it  switched  to  the  "Star  Spangled 
Banner."  Since  then,  several  hundred letters  from  listeners  were  received 
commending  the  station  on  using  the 
national  anthem  as  the  signoff,  saying 
that  it  was  more  in  keeping  with  the 
spirit  of  patriotism  than  the  popular song. 

RAYMOND  GRAM  SWING,  MBS 
news  analyst,  starting  Jan.  16,  dropped 
his  Thursday  evening  broadcasts  to 
give  him  time  to  handle  a  new  news- 

paper assignment,  a  weekly  1,000-word 
■'American  Commentary"  for  the  Lon- 

don Sunday  Express.  He  will  continue 
to  be  heard  Mondays,  Tuesdays, 
Wednesdays  and  Fridays  at  10  p.m. 
on  WOR,  Newark,  and  MBS,  includ- 

ing his  sponsorship  by  White  Owl 
Cigars  on  Mondays  and  Fridays.  The 
Thursday  sjiot  will  be  taken  over  by 
Harold  M.  Fleming,  Wall  Street  Jour- 

nal correspondent,  with  his  Profit  d 
Loss  feature  analyzing  current  busi- ness and  economic  trends  for  the 
layman. 

KVOO.  Tulsa,  Employees  Credit 
Union  voted  a  6%  dividend  to  all 
stockholders  at  an  annual  meeting 
Jan.  7.  Elected  to  the  board  of  direc- 

tors were  Hugh  Carpenter,  Ruth 
Dickens  and  Bud  Jackson,  incumbents, 
and  Gustav  Brandborg.  Bill  Brooks 
and  Juanita  Mitchell  were  elected  to 
supervisory  committee. 

WCKY,  Cincinnati,  is  airing  a  series 
of  six  programs  titled  Of  Civic  Inter- 

est. Programs  will  present  outstanding 
citizens  and  public  officials  including 
Mayor  James  G.  Stewart  who  will 
outline  accomplishments  of  the  muni- 

cipal government  in  1940  and  discuss 
improvements  for  1941. 

WBNX,  New  York,  with  its  office 
staff  25%  larger  than  last  year,  is 
currently  expanding  its  office  space  to 
double  the  space  occupied  last  year, 
alterations  to  be  completed  by  Feb.  1. 

WDRC,  Hartford,  has  appointed  a 
legislative  correspondent  to  handle  a 
special  series  of  news  reports  on  the 
session  of  the  Connecticut  General 
Assembly,  which  extends  to  June.  The 
reports  will  be  incorporated  into  the 
11  p.m.  Esso  news. 

ROBERT  GREGORY  and  "Stretch" 
Miller,  announcers  of  WCBS,  Spring- 

field, 111.,  were  chosen  to  supply  the 
voices  for  the  newsreels  covering  the 
ceremonies  in  connection  with  the  in- 

auguration of  Dwight  H.  Green  as 
governor  of  Illinois,  at  Springfield,  on 
.January  13. 

JOHN  D.  FITZGERALD,  formerly 
CBS  director  of  special  events  and 
sports,  on  Jan.  15  joined  the  Na- tional As.sn.  of  Mfgrs.,  New  York,  as 
chief  of  the  radio  division. 

WKRC  NAMES  BOARD 

Women's  Group  to  Serve  as 
 Program  Advisor  

WKRC,  Cincinnati,  on  Jan.  24  will 
be  host  to  more  than  100  local  club 
women,  members  of  the  nev/ly  or- 

ganized WKRC  Board  of  Listener 
Control.  Meetings  are  to  be  held 
regularly  the  last  Friday  of  each 
month  in  the  Grill  Room  of  Hotol 
Alms,  where  General  Manager  Hul- 
bert  Taft  Jr.,  Sales  Manager  Her- 

man E.  Fast  and  Brad  Simpson, 
WKRC  program  and  production 
chief,  will  submit  to  the  board  the 
programs  planned  for  future  broad- casts. 

New  ideas  and  problems  in  build- 
ing programs  are  to  be  presented 

to  the  group  regularly  for  discus- 
sion and  criticism.  "Through  the cooperation  of  these  representative 

Cincinnatians,  WKRC  hopes  to  bet- 
ter its  programs  and  present  to  the 

listening  audience  the  type  of  air 
material  which  has  the  acceptance 

and  sponsorship  of  this  listeners' 
group,"  station  officials  commented. 

New  AFM  Contract  Soon 

NEGOTIATIONS  between  the  net- 
work key  stations  in  New  York  and 

Local  802  of  the  American  Federation 
of  Musicians,  for  a  new  contract  to 
succeed  the  one  expiring  Jan.  15,  are 
"progressing  nicely,"  according  to  net- work executives,  who  expect  the  new 
contracts  to  be  completed  and  signed 
within  the  week.  Contracts  for  Chi- 

cago stations  with  the  AFM  local 
there,  whose  president  is  James  C. 
Petrillo,  also  national  president  of  the 
union,  were  renewed  along  the  former 
lines  with  little  difficulty,  it  was  re- 

ported. 

Guild  Is  Critical 

Of  NAB's  Claims 
Griffin  Urges  Full  Penalty 

For  Copyright  Violations 

IN  AN  open  letter  to  Neville  Mil- lar, NAB  president,  answering 
that  of  the  NAB  addressed  to  au- 

thor and  composer  members  of 
ASCAP,  Gerald  Griffin,  president. 
Songwriters  Guild  of  America,  re- 

jects the  NAB  position  as  "being insincere  and  not  for  the  best  in- 
terests of  the  American  authors 

and  composers."  Specifically,  the 
SGA  epistle  deals  with  the  NAB 
reference  to  infringement  suits 

which  might  be  raised  by  an  "un- 
conscious   or    unintentional  slip". 

Explaining  that  the  checking 
system  used  by  broadcasters  re- 

quires all  musical  numbers  to  be 
filed  in  advance,  the  letter  states: 
"Such  a  thing  could  not  happen. 
Any  playing  of  music  controlled  by 
ASCAP  or  anyone  else  is  deliber- 

ate, and  if  done  so  without  permis- 
sion 'the  penalties  of  the  copyright 

law'  should  be  called  down  on  your 

heads." 

Stating  that  "over  two  years  ago 
.  .  .  we  were  approached  by  a  song- 

writer who  .  .  .  made  many  pro- 
posals regarding  signing  the  group 

to  write  songs  [and  who]  later  con- 
fided to  me  he  came  as  a  represen- 

tative of  radio  interests",  the  letter 
continues,  "Your  plan  to  set  up BMI  was  no  sudden  action.  It  was 
arrived  at  years  ago  with  a  veiw 
to  monopolizing  the  music  business 
as  a  whole.  Then,  when  or  if 
ASCAP  were  defeated,  the  writers 
would  have  been  hopelessly  in  the 
grip  of  a  huge  combine.  .  .  .  There 
would  be  no  'open  market'.  The writer  would  be  forced  to  take 
whatever  you  offered  and  if  he  did 
not  do  so  would  have  no  other  alter- 

native but  to  starve." Mr.  Griffin,  who  is  a  writer  for 
the  New  York  Enquirer  and  a  com- 

poser member  of  ASCAP,  told 
Broadcasting  that  the  SGA  is 
about  five  years  old  and  is  chiefly  a 
social  organization. 

Tom  Morris  Joins  KMBC 
H.  O.  (Tom)  MORRIS,  Jr.,  formerly 
of  the  sales  and  production  staff  of 
KTUL,  Tulsa,  Jan.  13  joined  the  sales 
department  of  KMBC,  according  to 
Sam  H.  Bennett,  KMBC  director  of 
sales.  A  former  resident  of  Kansas 
City,  Mr.  Morris  in  1937  joined  the 
United  Press  in  San  Antonio.  A  year 
later  he  joined  NEA  Service,  Inc., 
Cleveland,  as  assistant  promotion  man- 

ager. He  entered  radio  in  1939  with 
KGKO,  Fort  Worth,  and  the  follow- 

ing year  took  over  sales  and  produc- tion duties  with  KTUL. 
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Ormandy  Winner 

In  ASCAP  Feud 

Will  Play  Own  Arrangement 
Of  Selection  by  Handel 
CAPITULATING  to  a  demand  by 
Eugene  Ormandy,  conductor  of  the 
Philadelphia  Symphony,  ASCAP 
has  given  WIP,  Philadelphia,  and 
MBS  permission  to  broadcast  Mr. 
Ormandy's  arrangement  of  Han- 

del's Water  Music,  "without  fear 
of  any  reprisals",  on  the  Jan.  17 concert  of  the  orchestra. 
The  action,  taken  by  John  G. 

Paine,  general  manager  of  ASCAP, 
forestalled  first  serious  dispute  with 
a  symphony  in  the  current  music 
war.  ASCAP  had  contended,  when 
the  program  was  originally  an- 

nounced the  week  previous,  that 
Mr.  Ormandy  was  a  member  of 
the  Society  and  that  his  composi- 

tions are  thus  subject  to  regulations 
of  the  Society. 

Not  a  Member 

However,  Mr.  Ormandy  heatedly 
replied  that  he  was  not  an  ASCAP 
member,  refusing  membership  last 
month  in  view  of  the  ASCAP-BMI 
situation  after  being  originally 
turned  down  two  years  ago.  Harl 
McDonald,  manager  of  the  orches- 

tra and  a  member  of  ASCAP,  sup- 
ported the  conductor,  who  was  de- 

termined to  broadcast  his  composi- 
tion and  hoped  "the  radio  stations 

will  have  the  courage  to  go  along 
with  me." MBS  had  notified  the  orchestra 
association  that  it  would  not  broad- 

cast the  disputed  composition  un- 
less explicit  permission  was  granted 

by  ASCAP.  That  permission  was 
forthcoming  in  a  letter,  addressed 
Jan.  13,  to  Benedict  Gimbel  Jr., 
president  of  WIP,  which  originates 
the  program  for  MBS.  The  letter, 
from  Mr.  Paine,  stated: 

"We  have  been  asked  by  Mr.  Harl 
McDonald,  manager  of  the  Phila- 

delphia Orchestra  Association,  to 
write  to  you  confirming  the  license 
granted  to  his  organization  to  use 
Mr.  Ormandv's  arrangement  of Water  Music. 

"Therefore,  you  may  consider this  letter  special  permission  from 
the  American  Society  to  broadcast 
the  above  arrangement  over  Sta- 

tion WIP  and  to  feed  the  composi- 
tion to  the  network  on  Jan.  17  with- 
out fear  of  any  reprisals". 

The  Philadelphia  Orchestra's 
weekly  concerts  from  the  Academy 
of  Music  are  carried  on  an  MBS 
network  of  125  stations  in  this 
country  and  10  in  Canada,  and  also 
are  shortwaved  to  South  America. 

THEY 

LIKE  US! 

Our  listeners  are  our  friends. 

They  respond  to  our  service 

with  whole-hearted  loyalty  to 
our  advertisers.  Meet  them  on — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Salj^,  '' 

PREMIUMS  ON  DISPLAY  AT  WOW 

Station  Exhibits  All  Sorts  of  Awards  and  Keeps 

 A  Close  Check  on  Offers  Made  by  Sponsors  

General  Manager  John  J.  Gillin  Jr.  at  Display 

wow,  Omaha,  has  on  display  in 
its  reception  room  two  large  show- 

cases exhibiting  81  premiums  of- 
fered during  the  last  six  or  eight 

months.  Included  are  everything 
from  Bibles  to  saucepans,  and 
cameras  to  house  dresses. 
The  display  was  arranged  by 

Promotion  Manager  Howard  O. 
Peterson,  so  WOW  clients  and  lis- 

teners could  examine  the  items 
offered  on  WOW  programs.  Peter- 

son began  to  assemble  the  sample 
premiums  about  eight  months  ago. 
Every  client  on  the  station,  either 
network,  regional,  or  local,  was 
requested  to  send  a  sample  of  each 
new  offer. 

"It  has  been  the  policy  of  WOW 
to  keep  in  close  touch  with  premium 
offers  and  results,"  says  Mr.  Peter- 

son. "Every  seed  offer  made  on 
WOW  in  the  past  year  has  been 
tested  by  actual  planting  under 
ordinary  conditions. 

All  Types  of  Gadgets 

"In  the  past  several  months  the 
only  complaints  received  on  WOW 
premium  offers  were  on  delivery. 
Frequently  advertisers  did  not  fore- 

see the  heavy  demands,  and  conse- 
quently were  delayed  in  making 

delivery  of  the  premiums  to  the 

listeners". The  individual  premium  of  great- 
est intrinsic  value,  in  the  collection, 

was  an  oil  pump  which  one  sponsor 
gave  free  with  the  purchase  of  30 
gallons  of  lubricating  oil.  The  vast 
majority  of  offers  required  listen- 

ers to  send  10c  or  less.  The  greatest 
amount  asked  in  this  collection  was 
50c.  One  sponsor  required  a  label 
and  50c  for  a  pair  of  women's 
hosiery;  another  asked  50c  plus  one 
label  for  a  five-piece  Cannon  break- 

fast set;  and  still  another  offered 
a  patriotic  house  dress  for  a  cake 
flour  label  and  50c. 

Most  frequently  used  premium  in 
the  collection  was  teaspoons.  Five 
different  sponsors  used  silver- 
plated  teaspoons,  each  one  requir- 

ing a  label  and  10c  for  each  tea- 
spoon. There  were  three  silver- 

plated  pastry  knives  offered. 
Another  popular  premium  was 

.costume  jewelry  of  various  types. 
Included  were  a  photo  locket, 
bracelets,    brooches,    pearls,  and 

similar  items.  In  the  kitchen  classi- 
fication were  pie  tins,  aluminum 

pans,  many  recipe  books,  several 
kitchen  knives,  three  cooking  ther- 

mometers, a  food  chopper,  and  sev- 
eral polishing  cloths. 

Under  household  goods  were  of- 
fers of  dishes,  glassware,  orna- 

mental pieces,  dictionaries,  salt  and 
pepper  shakers,  brushes,  small 
lamps,  and  crockeryware.  The  juve- 

nile premiums  included  cameras, 
games,  handkerchiefs,  and  many cut-out  books. 

There  were  bath  salts,  face  pow- 
ders, cold  cream,  soap,  perfume, 

and  other  product  samples  in  the 
cosmetics  classification.  Under  mis- 

cellaneous Mr.  Peterson  classified 
several  seed  and  bulb  offers,  hair 
brushes,  pocketbooks,  lead  pencils, 
American  Flags,  scissors,  and  book- lets of  various  types. 

Peterson  said  that  local  clients 
and  agency  executives  showed  great 
interest  in  the  premium  display. 
He  said  that  WOW  might  retain 
one  showcase,  and  attempt  to  keep 
a  continuous  display  of  current 
premium  offers.  The  display  in- 

cludes 22  premiums  offered  on 
WOW  during  the  week  of  Jan.  5. 

with 

CIRCUIT  DESIGN 

ED.  G.  CHOWN,  sales  executive  of 
the  Toronto  office  of  All-Canada  Radio 
Facilities,  and  formerly  of  CJCA,  Ed- 

monton, has  been  called  to  active  duty 
as  a  lieutenant  in  the  Royal  Canadian 
Naval  Volunteer  Reserve. 
PAUL  S.  WILSON,  formerly  of  the 
Chicago  office  of  Radio  Sales,  has 
joined  the  New  York  oflBce  of  Joseph 
Hershey  McGillvra,  station  represen- 
tative. 
WGAC,  Augusta,  Ga.,  has  appointed 
Headley-Reed  Co.  as  its  national  rep- 

resentative under  a  three-year  con- tract. 

HUGH  MALLORY  has  joined  the 
Toronto  office  of  Joseph  Hershey  Mc- 

Gillvra. He  comes  from  the  research 
department  of  J.  Walter  Thompson 
Co.,  Toronto. 
H.  A.  LETHBRIDGE,  manager  of 
CKLN,  Nelson  B.  C,  reports  that  his 
station  has  terminated  its  representa- 

tion arrangement  with  All-Canada Radio  Facilities  Ltd. 

Beattie  to  All-Canada 
REG  BEATTIE,  manager  of  the 
Toronto  office  of  Northern  Broad- 

casting &  Publishing  Co.  has  re- 
signed to  take  over  on  Jan.  15  the 

position  of  sales  executive  in  the 
Toronto  office  of  All-Canada  Radio 
Facilities.  He  was  formerly  with 
the  Timmins  Daily  Press,  and  had 
been  stationed  in  Toronto  since  Jan. 
1,  1940.  His  place  is  being  taken 
by  Jerry  Tomkin,  commercial  man- ager of  CJKL,  Kirkland  Lake,  Ont. 

Campbell  in  Canada 
CAMPBELL  SOUP  Co.,  Toronto, 

on  Jan.  20  starts  Amos  'n'  Andy five  times  weekly  on  transcrip- 
tions on  CHNS,  Halifax;  CHSJ, 

St.  John,  N.  B.;  CKSO,  Sudbury, 
Ont.;  CKPR,  Fort  William,  Ont.; 
CKCK,  Regina,  Sask.;  CJCA,  Ed- monton, Alta. ;  CFCN,  Calgary, 
Alta.  The  sponsor  plans  to  add 
more  stations  shortly.  Account  was 
placed  by  Cockfield  Brown  &  Co., Toronto. 

WITH  the  program  of  Jan.  17,  9-9  :30 
p.m.  on  NBC-Blue,  Gang  Busters  cele- brated its  fifth  anniversary  on  the  air 
with  the  annual  announcement  of  its 
1941  Roll  of  Public  Enemies.  Show  is 
sponsored  by  Dr.  Earl  S.  Sloan,  New 
York,  for  Sloan's  Liniment.  Agency  is 
Warwick  &  Legler.  New  York. 

ORATORICAL  brilliance  of  Buddy 
Darezzo,  16,  Oakland  high  school  stu- 

dent, prompted  the  local  Charis  Corset 
Shop  ( women's  foundation  garments) to  feature  the  youth  on  a  weekly  news 
commentary.  Account,  placed  direct, 
is  for  52  weeks. 

KOIL 
for  tKe 
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MARKET, and 
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GENERAL  m  ELECTRIC rPIus  addU'ional  covetage  \n  neighboving  states 
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Magazine  Covers 

Broadcast  Field 

Psychological  Journal  Offers 
21  Articles  on  Industry 
DEVOTED  to  radio,  the  December, 
1940,  issue  of  The  Journal  of  Ap- 

plied Psychology  carried  21  sep- 
arate articles  on  the  tested  means 

of  measuring  radio's  power  as  en- tejtainer,  educator  and  salesman. 
Dr.  Paul  F.  Lazarsfeld,  director  of 
the  Columbia  U  Office  of  Radio 
Research,  was  guest  editor  of  the 
special  radio  issue,  designed  to 
correlate  data  gathered  on  the  com- 

mercial effects  of  radio  and  to  pre- 
sent information  on  survey  tech- 

nique. 
Sales  Checks 

Of  the  papers  discussing  the 
methods  used  to  check  the  sales- 
impact  of  radio,  one  by  Dr.  Frank 
M.  Stanton,  CBS  research  director, 
presents  "a  two-way  check  on  the 
sales  influence  of  a  specific  radio 
program".  Sales  of  a  product  in 
two  cities,  virtually  identical  as  to 
size  and  amount  of  retail  trade, 
were  analyzed  before  and  after  the 
start  of  the  program.  In  one  mar- 

ket, the  product  was  radio-adver- 
tised and  not  in  the  other.  Before 

radio,  the  sales  were  the  same  in 
each  market,  while  after  the  pro- 

gram began,  sales  in  the  "radio 
market"  were  88%  ahead  of  sales 
in  the  "non-radio  city." 

Approaching  the  problem  in  an- 
other way.  Dr.  Stanton  studied 

family  purchases  of  the.  product 
among  "listeners"  and  "non-lis- 

teners" in  the  radio  market,  finding 
that  the  product  ran  81%  ahead  of 
its  competitor  among  "listening 
families",  while  among  the  other 
group  there  was  only  a  7%  differ- 

ential in  favor  of  the  product  under 
study.  Reports  further  showed  the 
sponsor's  brand  outdistanced  its closest  competitor  236%  among 
"regular  listeners"  to  the  program, 
but  ran  only  59%  in  advance 
among  "occasional  listeners",  prov- 

ing that  "frequency  of  listening 
exerts  a  potent  effect  upon  the  buy- 

ing habits  of  families",  according to  Dr.  Stanton. 
A  number  of  the  papers  in  the 

issue  report  for  the  first  time  ex- 
perimental studies  with  the  new 

'  radio  program  testing  device  known 
as  the  Lazarsfeld-Stanton  Program 
Analyzer.  The  instrument  is  adapt- 

able, to  test  listener  reaction  not 

When  you  see  the 
Above  Coat  of  Arms 

You  Think  of  Nova  Scotia 

When  You  Think  of 
Nova  Scotia 

You  Must  Think  of 

CH  N 

The  Key  Station  of  the 
Maritimes  at  Hahfax 

Rep:  WEED  &  CO. 

SCOOP  FROM  SHIP 

WJNO  Has  Fine  Special  Event 
 At  Nearby  Grounding  

GROUNDING  of  the  luxury  liner 
Manhattan  Jan.  12  five  miles  north 
of  Palm  Beach,  Fla.,  gave  WJNO, 
West  Palm  Beach,  a  made-to-order 
special  event.  After  the  24,000-ton 
liner,  with  about  750  passengers 
and  crew  aboard,  had  grounded  at 
9:15  p.m.,  WJNO  chartered  a  boat 
and  at  midnight  was  cari-ying  an 
eye-witness  description  followed  by 
studio  interviews. 

The  WJNO  staff  stayed  on  the 
job  during  the  night,  transcribing 
shortwave  descriptions  of  salvage 
work  which  were  broadcast  at  8:30 
a.m.  The  following  day  three  more 
broadcasts  were  originated  from 
the  scene,  the  last  covering  trans- 

fer of  passengers  to  Coast  Guard 
life  boats  and  their  comments, 
among  them  Mrs.  Thomas  Meighan, 
widow  of  the  late  movie  star,  who 
was  anxious  to  contact  her  sister, 
Blanche  Ring,  former  movie  act- 

ress. Further  descriptive  broad- 
casts were  recorded  on  succeeding 

days  as  salvage  work  continued. 
The  pickups  were  supervised  by 
Manager  Steve  Willis  and  Chief 
Engineer  Johnny  Moore. 

only  for  radio  but  also  for  motion 
pictures,  stage  and  television. 

Listeners  hold  a  button  in  each 
hand,  and  as  the  program  pro- 

gresses, they  press  one  or  the  other 
of  the  buttons,  according  to 
whether  they  like  or  dislike  the 
specific  part  of  the  program.  Each 
response  is  recorded  on  a  constant- 
speed  moving  tape,  which  is  syn- 

chronized with  a  play-back  mech- 
anism so  researchers  can  identify 

exactly  the  parts  of  the  program 
to  which  the  listeners  referred. 

An  analysis  of  an  NBC  sustain- 
ing program,  Public  Affairs  Week- 

ly, by  means  of  the  analyzer  is  the 
subject  if  one  paper  by  Jack  N. 
Peterman  of  the  Columbia  U  Of- 

fice of  Radio  Research.  Results 
showed  that  the  persons  tested  pre- 

ferred the  single  narrator  report- 
ing the  historical  events  to  the 

dramatization  of  mass  scenes  when 
the  listeners  seem  to  become  some- 

what confused. 
Value  of  the  program  analyzer 

is  thus  being  proven  and,  according 
to  Mr.  Peterman,  the  analyzer, 
"by  isolating  and  evaluating  the 
factoi's  that  were  operative  in  de- 

termining the  reactions  to  specific 
progi'am  items,  has  given  an  objec- 

tive answer  to  the  question:  What 
is  it  about  this  particular  program 
that  was  liked  or  disliked,  and 

why?" 

Family  Angle 

Among  the  technical  papers  in- 
cluded in  the  radio  issue  of  the 

Journal  is  one  by  Dr.  Lazarsfeld 
on  the  technique  of  quizzimj  the 
public  on  the  relative  popularity 
of  network  stations.  The  paper  com- 

pares the  advantages  and  disad- 
vantages of  asking  the  question 

"Which  station  do  you  and  your 
family  listen  to  regularly?"  in  di- rect personal  interviews  or  in 
mailed  questionnaires.  The  data 
which  he  reports  seems  to  indicate 
that  what  a  single  family  member 
claims  the  family  listens  to  is, 
on  the  average,  corroborated  by  the 
rest  of  the  family  members  if  they 
are  asked  about  it  directly. 

L.  B.  and  Penner 

JOE  PENNER,  radio  and 
stage  comedian  who  died  Jan. 
11  of  a  heart  attack,  was 
started  on  the  big-time  road 
by  L.  B.  Wilson,  owner  of 
WCKY,  Cincinnati.  In  1926 
Penner  was  appearing  in  bur- 

lesque in  Cincinnati.  Morris 
Green,  Greenwich  Village 
Follies  producer,  wired  his 
friend  L.  B.,  not  then  in  ra- dio but  owner  of  a  theatre 
chain,  to  take  a  look  at  Pen- ner and  sign  him  if  good 
enough  for  the  Follies.  L.  B. 
saw  the  show,  went  back- 

stage, found  Penner  was  mak- 
ing $45  per  week,  and  signed 

him  at  $250.  Joe  was  over- 
joyed. He  promptly  went  to 

New  York  and  soon  became 
a  star. 

NAPA  Sues  Ballroom 

NATIONAL  Assn.  of  Performing 
Artists  has  filed  a  suit  in  the  New 
York  State  Supreme  Court  to  re- 

strain the  use  by  a  Harlem  dance 
hall  of  records  made  by  NAPA 
members.  Filed  Jan.  2  by  James  J. 
Walker  as  president  of  NAPA 
against  Robert  L.  Douglas,  doing 
business  as  the  Renaissance  Ball- 

room, the  suit  asks  for  $50,000 
damages,  an  accounting  of  profits 
and  an  injunction.  While  the  case 
has  no  immediate  radio  application, 
a  favorable  decision  would  undoubt- 

edly be  used  by  NAPA  as  prece- 
dent in  its  fight  to  control  the 

broadcasting  of  records  made  by 
its  members. 

FTC  Stipulations 
WHITE  KING  SOAP  Co.,  Los 
Angeles,  has  been  ordered  by  the 
Federal  Trade  Commission  to  stop 
alleged  misrepresentations  in  ad- 

vertising for  White  King  Granu- 
lated Soap  and  White  King  Toilet 

Soap,  according  to  a  Jan.  17  FTC 
announcement.  The  FTC  also  has 
received  stipulations  from  Lydia  E. 
Pinkham  Medicine  Co.,  Lynn,  Mass., 
and  Carnation  Co.,  Milwaukee  and 
Seattle,  agreeing  to  stop  certain 
representations  for  Lydia  E.  Pink- 
ham's  Vegetable  Compound  and 
Tablets  and  Carnation  Irradiated 
Evaporated  Milk,  respectively. 

A.  M.  BURTON  president  of  Life  & 
Casualty  Insurance  Co.  of  Nashville, 
has  applied  to  the  FCC  for  authority 
to  erect  a  new  1,000-watt  station  on 
1380  kc.  in  Nashville. 

(D.P.) 

THE  MARK 
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WORLD  WIDE  NEWS 
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Today,  as  since  the  earliest 
days  of  radio,  the  name 

CLARK  on  processed  re- 
cordings is  a  symbol  of 

sterling  workmanship  and 

quality  materials.  And  to- 
day practically  every  im- 

portant transcription  pro- ducer is  a  CLARK  client. 
So,  today,  we  suggest  that 
if  you  are  interested  in 

quality  transcription 
processing  you  investigate 

CLARK. 
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NBC  to  Enlarge  Mayflower  Denied  CP^W A AB  Renewed; 

Chicago  Quarters  FCC  Condemns  Political  Partisanship 
New  Studios  and  Offices  to 
Be  Ready  in  Early  April 
FURTHER  EVIDENCE  of  the  con- 

stant growth  of  Chicago  as  a 
broadcasting  center  was  given  Jan. 
16  in  announcement  by  Harry  C. 
Kopf,  general  manager  of  the  NBC 
Central  Division,  that  three  new 
studios  and  eight  new  offices  will 
be  added  to  NBC's  headquarters  in 
the  Merchandise  Mart,  Chicago. 
Plans  for  the  new  facilities  as  well 
as  for  improvement  in  existing  ones 
already  have  been  drawn  up  by 
Howard  C.  Luttgens,  Central  Divi- 

sion engineer.  Work  will  start  at 
once  so  the  studios  and  offices  will 
be  ready  in  early  April. 

The  new  facilities  will  be  located 
in  the  southeast  wing  of  the  19th 
floor  of  the  Mart.  The  three  studios 
will  measure  approximately  20  x  30 
feet  each  and  the  offices  to  be  con- 

structed will  provide  new  quarters 
for  the  radio  recording  division, 
program  traffic,  communications, 
night  manager,  and  musical  direc- 

tor. All  will  be  air-conditioned. 
Visible  Recording 

Recording  facilities  will  be  great- 
ly expanded,  according  to  Mr.  Kopf. 

Four  additional  recording  channels 
will  be  installed,  doubling  present 
facilities.  Three  recorders  for  ref- 

erence file  recording  purposes  also 
will  be  installed.  All  of  the  disc 
recording  facilities  will  be  housed 
in  studios  located  on  the  20th  floor. 
These  studios  will  be  equipped  with 
observation  windows  so  visitors  can 
watch  actual  recording  operations 
during  public  tours. 

The  plans  also  call  for  complete 
renovation  and  redecorating  of 
Studio  A,  largest  of  NBC  Chicago 
studios.  A  new  275-ton  centralized 
refrigeration  machine  to  take  care 
of  all  air-conditioning  requirements 
for  the  NBC  plant  will  be  installed. 

NAB  October  Data 

SECOND  of  the  monthly  Broad- 
cast Advertising  Unit  Reports  of 

the  NAB,  covering  time  sales  in 
October,  was  issued  Jan.  17.  First 
report,  covering  September,  was  is- 

sued Dec.  6  [Broadcasting,  Dec. 
15].  Direct  comparison  for  the 
months  is  not  possible,  it  is  stated, 
since  the  sample  for  the  two 
months  is  not  constant.  The  data 
are  based  on  reports  from  200  sta- 

tions and  the  nationwide  networks. 

It's  a 

Stowe- A-  Gram 

Production! 

SCRIPTS 

I 

"'Vm'^^'::.  gov 

1924 

P.O.  BOX  151 
CANOGA  PARK,  CALIFORNIA 

INCORPORATING  in  its  decision 
a  reprimand  for  past  practices  re- 

vealing "a  serious  misconception" 
of  the  station's  duties  and  functions 
under  the  law,  the  FCC  on  Jan. 
16  renewed  the  license  of  WAAB, 
Boston,  held  by  Yankee  Network. 
The  Commission  denied  the  appli- 

cation of  Mayflower  Broadcasting 
Corp.  for  a  new  Boston  station 
to  take  over  WAAB's  facilities,  on 
grounds  that  the  applicant  was  not 
financially  qualified  and  had  made 
misrepresentations  of  fact  in  its 
application.  WAAB,  Boston  key  of 
the  Colonial  Network,  operates  on 
1410  kc,  500  watts  night  and  1,000 
watts  day. 

The  renewal  grant  by  the  FCC 
climaxed  proceedings  which  started 
in  November,  1939,  with  a  hearing 
in  Boston  on  the  Yankee  renewel 
application  and  the  Mayflower  ap- 

plication for  a  new  station.  On 
May  31,  1940,  the  FCC  issued  pro- 

posed findings  denying  the  May- 
flower application  and  granting 

that  of  Yankee.  Oral  arguments 
were  held  July  25  and  Sept.  26, 
1940. 

Ownership  Policy  Pending 

Although  the  WAAB  renewal 
grant  was  made  without  considera- 

tion of  the  matter,  the  dual  owner- 
ship question  was  noted  by  the 

FCC  in  its  decision,  apparently 

presaging  formulation  of  "a  gen- 
eral policy"  for  general  application. 

Recognizing  that  Yankee  Network 
also  is  licensee  of  a  second  re- 

gional station  in  Boston,  WNAC, 
and  the  argument  that  the  WAAB 
renewal  application  should  be  de- 

nied for  that  reason,  the  FCC 
stated:  "This  argument  raises  a 
serious  and  troublesome  question 
of  policy  to  which  the  Commission 
has  given  considerable  attention 
and  which  is  presently  under  con- 

sideration in  connection  with  the 
Commission's  investigation  into 
chain  broadcasting.  The  question  is 
peculiarly  one  which  cannot  be  ef- 

fectively and  fairly  dealt  with  by 
singling  out  individual  instances 
for  treatment. 

"It  should  be  understood,  there- 
fore, that  the  grant  of  these  ap- 

plications of  Yankee  Network  for 
renewal  is  without  consideration  of 
the  question  of  dual  ownership. 
The  Commission  will  reserve  its  de- 

cision on  that  point  until  such  time 
as  it  is  prepared  to  consider  a  more 
general  policy  for  application  on  a 
country-wide  basis." 

Editorials  Condemned 

Reprimanding  WAAB  for  broad- 
casting "so-called  editorials  urging the  election  of  various  candidates 

for  political  office  or  supporting  one 
side  or  another  of  various  questions 
in  public  controversy"  from  time  to time  during  1937  and  1938,  the 
FCC  indicated  that  the  facts  devel- 

oped in  the  record  would  be  con- 
sidered "should  any  future  occa- 

sion arise  to  examine  into  the  con- 
duct of  this  licensee". 

"Under  the  American  system  of 
broadcasting  it  is  clear  that  re- 

sponsibility for  the  conduct  of  a 
broadcast  must  rest  initially  with 
the  broadcasters,"  the  FCC  de- 

clared. "It  is  equally  clear  that  with 
the  limitations  in  frequencies  inher- 

ent in  the  nature  of  radio,  the  public 
interest  can  never  be  served  by  a 
dedication  of  any  broadcast  facility 
to  the  support  of  his  own  partisan 

ends.  Radio  can  serve  as  an  instru- 
ment of  democracy  only  when  de- 
voted to  the  communication  of  in- 

formation and  the  exchange  of 
ideas  fairly  and  objectively  pre- 

sented. A  truly  free  radio  cannot  be 
used  to  advocate  the  causes  of  the 
licensee.  It  cannot  be  used  to  sup- 

port the  candidacies  of  his  friends. 
It  cannot  be  devoted  to  the  support 
of  principles  he  happens  to  regard 
most  favorably.  In  brief,  the  broad- 

caster cannot  be  an  advocate." 

Radio  to  Promote 

War  Relief  Drive 

A  GIGANTIC  two-hour  interna- 
tional broadcast,  to  emanate  from 

Hollywood  with  pickups  from  Lon- 
don and  Athens,  is  being  arranged 

for  Feb.  8  to  aid  the  $10,000,000 
Greek  and  Allied  War  Relief  Cam- 

paign. Program,  titled  America 
Calling,  will  be  broadcast  over  NBC 
and  probably  CBS,  Saturday,  8-10 
p.m.  (PST),  and  shortwaved  to 
South  America  and  Europe.  Broad- cast has  been  sanctioned  by  the 
newly  formed  Hollywood  radio-film committee  of  the  Motion  Picture 
Permanent  Charities  Committee, 
organized  to  regulate  performances 
for  worthy  charity  causes. 
Announcement  of  the  program 

was  made  following  a  conference 
between  Donald  W.  Thornburgh, 
CBS  Pacific  Coast  vice-president 
and  chairman  of  the  radio  commit- 

tee, and  Samuel  Goldwyn,  film  pro- ducer and  head  of  MPPCC.  Other 
radio  committee  members  are 
Lewis  Allen  Weiss,  vice-president 
and  manager  of  Don  Lee  Broad- 

casting System;  Don  E.  Oilman, 
NBC  western  division  vice-presi- 

dent; Cal  Smith,  KFAC  manager; 
Harry  Maizlish,  KFWB  manager. 

Louis  K.  Sidney,  MGM  producer, 
and  formerly  radio  director  of  that 
film  studio,  will  produce  the  pro- 

gram, with  Maizlish  and  Al  Kaye 
acting  as  aides.  Rufus  LeMaire  is 
chairman  of  the  talent  arrngements 
committee  with  Marcella  Napp  as- 

sisting. Nat  Finston  is  music  com- mittee chariman.  Herbert  Stothart, 
George  Stoll  and  Meredith  Willson 
will  be  musical  conductors,  with 
Max  Terr  directing  a  chorus  of  35 
voices.  Many  Hollywood  radio  and 
film  stars  have  already  volunteered 
for  the  program,  with  Jack  Benny 
and  Bob  Hope  set  to  share  m.c. 
honors.  This  is  the  first  "sanc- 

tioned" broadcast  to  be  authorized 
by.,  the  newly-formed  Hollywood 
radio-film  committee. 

IRVING  CAESAR,  president  of  the 
Songwriters'  Protective  Assn.,  and conductor  of  the  program  Sing  a  Song 
of  Safety,  formerly  on  WOR,  Newark, 
on  Jan.  12  started  a  Sunday  noon 
program  on  WNYC,  New  York's  mu- nicipal station.  Poems  and  lyrics  teach- 

ing safety  are  contributed  by  listeners 
and  "safety"  classes  in  the  city  schools. 
JAMES  F.  HOPKINS,  chief  owner 
if  WJBK,  Detroit,  has  applied  to  the 
FCC  for  a  new  1,000-watt  station  on 
1560  kc,  conditional  upon  the  Havana 
Treaty,  to  be  located  in  Ann  Arbor, 
Mich.,  home  of  the  U  of  Michigan. 

DOROTHY  THOMPSON,  New  York 
columnist  and  MBS  commentator, 
was  chosen  as  one  of  the  10  outstand- 

ing women  of  1940  by  Durward 
Howes,  Los  Angeles  editor  of  the  bio- 

graphical dictionary,  American  Wom- en, in  his  fifth  annual  selection. 

SPANISH  edition  of  Reader's  Di- 
gest is  promoted  on  WGEO,  Gen- eral Electric  shortwave  station  in 

Schenectady.  The  series  is  heard 
Mondays  at  7:30  p.  m.  on  81.48 
meters,  beamed  on  Buenos  Aires. 
Argentina.  Here  are  three  Digest 
executives  watching  Vicente  Tovar 
of  the  station's  Spanish  language 
staff.  They  are  (1  to  r)  Herschel 
Brickel,  Gordon  Carroll  and  Bar- 

clay Acheson.  The  program  con- 
sists of  reading  or  dramatization  of 

Digest  articles. 

ISAB  6TH  DISTRICT 

HOLDS  COISVENTIOIS 
THE  music  situation,  discussed  by 
Carl  Haverlin,  BMI  public  rela- 

tions director,  and  others  was  the 
the  principal  topic  coming  before 
the  annual  meeting  of  the  NAB 
6th  District,  held  Jan.  13  at  Nash- ville in  the  WSM  auditorium  studio. 
With  Edwin  W.  Craig,  head  of 
WSM  and  6th  District  NAB  di- 

rector, presiding,  speakers  included 
E.  M.  Kirby,  NAB  public  rela- tions director,  and  Cy  Langlois,  of 
Lang-Worth  Features  Inc.  About 
90%  of  the  6th  District  stations 
have  subscribed  to  BMI,  it  was  re- 

vealed at  the  meeting.  Others  at- 
tending the  meeting  included: 

Fred  Buff,  WDEF,  Chattanooga; 
J.  T.  Ward,  F.  O.  Sowell,  WLAO, 
Nashville ;  Jack  M.  Draughon,  Louis 
R.  Draughon,  WSIX,  NashviUe ;  S.  A. 
Cisler,  Charles  Lee  Harris,  WGRG, 
Louisville ;  Fred  Ohl,  KWKH-KTBS, 
Shreveport;  Hugh  O.  Potter,  WOMI, 
Owensboro ;  Earlee  Winger,  Carter 
Parham,  WDOD,  Chattanooga ;  E.  A. 
Alburty,  W  H  B  Q,  Memphis;  Bill 
Reeves,  M.  L.  Medley,  WHUB,  Cooke- 
ville ;  G.  E.  Zimmerman,  KARK,  Lit- tle Rock;  Hugh  M.  Smith,  WAML, 
Laurel,  Miss ;  Rayburn  R.  Rose, 
WLBJ,  Bowling  Green;  Joe  Van 
Sandt,  WMSD,  Sheffield;  Jimmie 
Barry,  KFPW,  Fort  Smith,  Ark.;  J. 
R.  Pepper,  WJPR,  Greenville,  Miss.; 
r.  A.  Cavey,  W.  H.  Summerville, 
Henry  Dupre,  WWL,  New  Orleans; 
Jess  Swicegood,  WKPT,  Kingsport, 
Tenn. ;  L.  M.  Sepaugh,  WSLI,  Jack- 

son;  Henry  Friek,  M.  E.  Butterfield, 
WJHL,  Johnson  City,  Tenn.;  J.  C. 
Liner,  J.  C.  Liner  Jr.,  KMLB,  Mon- roe, La.;  Hoyt  B.  Wooten,  WREC, 
Memphis ;  Thomas  J.  Severin  WSGN, 
Birmingham;  S.  B.  Adcock,  WROL, 
Knoxville  ;  Bob  McRaney,  WCBI,  Co- 

lumbus, Miss. ;  John  Cleghorn,  H.  W. 
Slavick,  W  M  C,  Memphis ;  Harry 
Stone,  WSM,  Nashville;  James  0. 
Hanrahan,  WMPS,  Memphis. 

I 

4 

il 

WPEN  Philadelphia,  last  week  pre- 
sented a  special  program  for  British 

and  Greek  aid.  The  orchestral  accom- 
paniment was  provided  by  12  Italian musicians. 
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Study  in  Contrast:  BMI  Boom  vs.  ASCAP  Fiasco— Editorial 

IT  WAS  JUST  three  short  weeks  back  that 
ASCAP  predicted  that  radio  was  hell-bent  for 
homicide  because  it  wouldn't  have  ASCAP  mu- 

sic to  perform.  Today  people  still  eat,  sleep 

and  listen, — and  to  them  it's  "radio  as  usual". 
The  only  difference  we  can  detect  is  that 

[BMI  is  enjoying  a  going  concern  status,  and  is 
doing  even  better  than  was  expected.  ASCAP's 
attempted  propaganda  assault  upon  radio  is  a 
sad  and  total  fiasco. 
We  do  not  contend  that  the  battle  is  entirely 

won.  There  is  still  a  score  to  be  settled  with 

Uncle  Sam  about  BMI's  legal  status.  But  even 
»  that  appears  to  be  well  on  the  road  to  amicable 

[jadjustment  via  the  consent  decree  route.  Broad- 
casters feel  that  the  Government's  interven- 

i-  tion  is  not  justified,  based  on  the  facts,  but  in 
the  interest  of  harmony,  they  are  willing  to 

|negotiate  a  conditional  decree  that  will  over- 
jCome  Assistant  Attorney  General  Thurman  Ar- 
snold's  objections  to  BMI's  modus  operandi. 

One  thing  is  definitely  assured.  There  will 
be  competition  in  Tin  Pan  Alley  henceforth. 
Broadcast  stations,  hotels,  restaurants  and 
other  users  of  music  will  not  have  to  knuckle 
down  to  a  dictatorial  ASCAP.  They  can  acquire 
a  music  license  elsewhere,  thanks  to  the  cre- 

ation of  BMI.  Signing  of  the  consent  decree  by 
BMI  means  only  that  it  will  reorganize  its  basic 
structure  when  it  becomes  necessary  to  do  so. 
That  will  be  after  ASCAP  either  capitulates 
to  a  stringent  decree,  which  will  mean  a  dras- 

tic reorganization  of  its  present  structure,  or 
is  forced  to  reform  after  adjudication  of  crim- 

inal action  contemplated  by  the  Department  of 
Justice.  If,  perchance,  ASCAP  should  win  in 

court,  then  BMI's  status  would  remain  un- changed. 
Perhaps  if  broadcasters  had  it  to  do  over 

again,  BMI  would  be  organized  on  a  different 
basis.  But  it  certainly  is  in  an  admirable  posi- 

tion to  stipulate  with  the  Government  on  an 

ultimate  reorganization,  providing  for  reor- 
ganization at  the  source,  without  losing  ground 

in  its  fight  to  inject  competition  into  music. 
Even  the  most  optimistic  in  the  industry 

did  not  expect  the  public  reaction  to  ASCAP- 
less  performance  to  be  so  encouraging.  Most 
listeners  haven't  even  detected  any  change. 
Many  others  like  the  ingnuity  displayd  by  ar- 

rangers for  radio  in  revising  old  tunes  in  new 

dress.  The  minority  that  misses  ASCAP's  re- 
petoire  isn't  sufficiently  articulate  to  prove  dis- turbing. 

The  quality  of  BMI's  music  is  improving 
with  time.  There  is  a  corresponding  decline  in 

the  popularity  of  ASCAP's  catalogs.  And  un- less there  is  radio  performance  before  long, 

many  of  ASCAP's  current  popular  tunes  will 
be  relegated  to  limbo.  ASCAP  has  been  in 

business  about  36  years.  BMI  isn't  that  many 
days  old.  We  think  it  is  doing  very  nicely  for 
its  age. 

PRESS  INDIFFERENT 

Few  Papers  Showing  Interest 

-In  Music  Dispute- 
PRESS  interest  in  the  ASCAP- 
BMI    controversy    is  "simmering down  and  volume  of  comment  is 

[small",  according  to  the  Weekly wi'iAnalysis    of    Newspaper  Opinion 
prepared  by  the  James  S.  Twohey 

ly  ̂Associates    of    Washington  from 
1- American  daily  newspapers  for  the 
le  jweek  ended  Jan.  11.  Reporting  on 
eithe  second  week  of  non-perform- 
BSance  of  ASCAP  by  most  stations, 
i-  the  analysis  showed  that  division 
0,  ,'Of  attitudes  held  at  approximately 
if  ithe  same  level  as  the  preceding 
i-  week,  with  the  great  majority  tak- 
idiing  a  noncommittal  stand  as  to 
which  side  is  right  and  most  of 
ithe  remaining  comment  tending  to 
jsupport  the  radio  position. 
i    The  Jan.  4  survey  showed  that 
'73%  of  the  press  took  a  noncom- 

mittal attitude,  while  23%  were 
pro-radio    and    4%  pro-ASCAP. 
;During  the  preceding    week  the 

Cj,'press    stood    62%  noncommittal, 
1=19%  favoring  ASCAP  and  19% 
i  against  ASCAP.  The  Jan.  4  break- 
^  liown  also  showed  more  press  com- 
j  ment  on  the  music  situation  than 
'p/-m  the  "incendiary  bombing  of  Lon- i  ion,    and    German    troop  move- 
ill  liments." 

ASCAP  Asks  Governor 

For  California  Action ; 

Students    Burn  Radios 

DIRECT  appeal  to  Gov.  Culbert 
Olson  of  California  has  been  made 
by  John  Paine,  general  manager  of 
ASCAP,  for  intervention  in  its 
fight  to  restore  State  and  college 
songs  to  the  networks.  In  a  letter 
to  Gov.  Olson,  he  lists  California 
songs  eliminated  from  the  air. 
A  Hollywood  committee  consist- 

ing of  L.  Wolfe  Gilbert  and  Jimmy 
MjcHugh,  was  delegated  to  see  Gov. 
Olson  in  Sacramento  Jan.  21  and 
urge  legislation,  if  necessary,  to 
get  around  the  broadcasters  restric- 

tion on  performing  ASCAP  songs. 
Conflicting  are  versions  of  the 

burning  of  some  125  sets  on  the 
U  of  California  at  Los  Angeles 
campus  on  the  night  of  Jan.  13, 
in  a  protest  against  banning  of  col- 

lege songs  from  the  air.  Holly- wood radio  executives  claim  the 
stunt,  preceded  by  a  parade  of  stu- 

dents along  fraternity  row,  was 
conceived  by  ASCAP  as  ballyhoo 
in  hopes  of  crashing  Los  Angeles 
newspapers  and  wire  services. 

Hollywood  ASCAP  members  de- 
clare they  had  nothing  to  do  with 

the  incident,  contending  that  it  was 
inspired  solely  by  students  "in  pro- test at  the  yanking  of  their  school 
songs  from  the  airlanes".  ASCAP 
spokesmen  also  take  issue  with  ra- 

dio's claim  that  they  bought  the 
decrepit  sets  in  downtown  Los  An- 

geles stores,  and  had  them  carted 
to  the  University  campus  for  the 
ceremony.  University  officials  are 
reported  to  have  apologized  to 
radio  executives  for  the  stunt,  say- 

ing that  a  small  group  of  students 
had  been  duped  by  ASCAP. 

NBC  BLUE 
FULL 
TIME 

JACOB  W.  GREENBEBG,  New 
York  publisher  planning  to  issue  a 
book  of  100  non-royalty  radio  plays 
this  spring,  has  invited  all  writers 
of  original  quarter-hour  or  half-hour 
radio  scripts  to  submit  their  work  to 
the  firm's  play  editor,  67  W.  44th  St., New  York. 

CENTERED  IN  THE  VERY 
HEART  OF 

TEXAS'  BOOMING  GULF  COAST 
INDUSTRIAL  AREA 

REPRESENTED  BY 
HOWARD  H.  WILSON,  COMPANY 

SOCIETY  of  European  Stage  Authors 
and  Composers  Corp.,  New  York,  has 
officially  changed  its  name  to  SESAC 
Inc.,  following  the  filing  of  all  neces- 

sary papers  with  the  Secretary  of 
State  in  Albany,  N.  Y. 

BMI  Accord  Seen 
(Continued  from  page  9) 

adjustment  of  network  compensa- 
tion to  cover  music  costs.  The  in- 

dustry repeatedly  has  gone  on  rec- 
ord as  favoring  clearance  at  the 

source.  The  major  networks,  CBS 
particularly,  have  held  such  a  pro- 

cedure is  unduly  cumbersome  and 
will  require  almost  horizontal  re- 

negotiation of  affiliation  contracts. 

Under  the  clearance  -  at  -  the- 
source  method,  long  espoused  by 
the  industry  group  headed  by  Ed 
Craney,  Montana  broadcaster,  a 
"pay-as-you-use"  method  of  com- 

pensation will  become  mandatory. 
Stations  would  reimburse  networks 
in  some  agreed  fashion  for  music 
cleared  by  them,  with  the  networks 
indemnifying  affiliates  against  in- 

fringement. Then  stations  would 
pay  a  flat  rate  or  a  percentage,  de- 

pending upon  which  method  is  de- 
cided upon,  for  use  of  particular 

catalogs  of  music  on  particular  pro- 

grams. Attorneys  Confer 

Among  the  industry  attorneys,  in 
addition  to  those  representing  BMI, 
who  have  participated  in  the  con- 

ferences on  the  decree,  are  A.  L. 
Ashby,  vice-president  and  general 
counsel  of  NBC;  his  assistant, 
Robert  P.  Myers;  John  J.  Burns, 
special  counsel;  Joseph  H.  Ream, 
general  attorney,  and  Paul  A. 
Porter,  Washington  counsel,  for 
CBS;  Louis  G.  Caldwell,  MBS  at- 

torney, and  William  G.  Mulligan. 
The  BMI  executive  committee, 

which  meets  in  New  York  on  Jan. 
21  to  pass  final  judgment  on  the 
proposed  decree,  in  addition  to 
President  Miller,  comprises  Niles 
Trammell,  NBC  president;  Edward 
Klauber,  CBS  executive  vice-presi- 

dent; John  Shepard  3d,  Yankee 
Network  president;  Walter  J. 
Damm,  WTMJ,  Milwaukee;  Theo- 

dore C.  Streibert,  WOR-MBS  vice- 
president;  Paul  W.  Morency, 
WTIC,  Hartford,  and  John  Elmer, 
WCBM,  Baltimore. 

Columnist  Is  Inspired 

By    Music  Controversy 
INSPIRED  by  the  ASCAP-BMI 
controversy,  the  following  lyric  for 
a  song  (music  not  yet  written)  is 
the  brain-child  of  Ted  Milne,  of 
St.  Paul,  and  was  published  Jan.  9 
in  the  St.  Paul  Dispatch.  (Mr. 
Milne  is  the  author  of  the  Winter 
Carnival  Song,  which  the  Dispatch 
reports  is  popular  in  that  area)  : 
The  boys  in  Tin  Pan  Alley  have  decided  on a  plan, 

To  play  their  tunes  in  all  saloons,  but  ra- dio they  ban. 
Now  I  am  not  a  music  writer,  as  you  can 

plainly  see. 
But  someone  must  do  something,  so  they've left  it  up  to  me. CHORUS 
To  B  or  not  to  B.  M.  I.,  disgusted 
When  will  we  hear  our  favorite  melodies  ? 
Why  can't  you  get  together  and  adjust  it 
So  we  won't  have  to  sit  through  tunes  like these : 
"So  You're  the  One"  is  etched  into  my 

brain. 

While  "Tliere  I  Go"  is  driving  me  insane. 
Then  suddenly,  just  ASCAPitulation. Seemed  to  me  to  be  a  certainty. 
Some  big  fellow  in  the  south Had  to  open  his  big  mouth  ; 
Now  we've  gone  back  to  the  start. For  goodness  sakes,  boys,  have  a  heart. 
To  B  or  not  to  B.  M.  I.  disgusted 
When  will  we  hear  our  favorite  melodies  ? 

SWIFT  &  Co.,  Chicago  (Sunbrite 
Cleanser),  during  January  is  running 
a  varied  schedule  of  one-minute  an- 

nouncements on  about  20  stations, 
placed  by  Stack-Goble  Adv.  Agency, Chicago. 

ENLIST ! 
For  Defense  Against  Lagging  Sales. 
Recruiting  these  50,000  watts  for 
your  soles  compoign  will  give  you 
dominant  coverage  of  the  rich  Tri- 
Stote  area  of  south  Arkansas,  east 
Texas  and  north  Louisiana,  one  of 
the  nation's  richest  and  fastest 
growing  markets. 
50,000  lVatt3 

KWKH 

—  taim  — » — Shre  report  Louisiana 
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Industry  Drafting 

Television  Report 
FCC  Plans   Inspection  Trip; 
Black-and-White  Favored 

WITH  FCC  legal  and  engineering 
experts  planning  a  second  official 
"television  tour"  a  few  days  before 
the  National  Television  Systems 
Committee  makes  its  first  progress 
report  to  the  Commission  Jan.  27, 
it  is  understood  the  NTSC  will  offer 
several  unanimous  reports,  includ- 

ing recommendation  that  the  radio 
industry  go  ahead  with  black-and- white  television. 

Also  it  is  expected  the  FCC- 
industry  gi-oup  will  report  that  color 
television  is  not  yet  ready  for  stand- 

ardization and  will  offer  minority 
reports  on  standards  for  lineage, 
frames  and  polarization. 

According  to  indications,  the 
NTSC  has  voted  disapproval  of 
standardizing  the  "driven  sweep" transmission  system  for  television 
proposed  by  Allen  B.  Du  Mont 
Laboratories,  which  prompted  re- 

opening last  spring  of  proceedings 
on  the  FCC's  limited  commercial 
authorization  for  television  opera- 

tions. The  Du  Mont  organization 
is  expected  to  submit  a  minority 
report  on  its  transmission  system. 

Polarization  Problem 
Another  controversial  question 

arising  in  the  NTSC  discussions  on 
visual  broadcast  standards  revolves 
around  signal  polarization.  The 
question  involves  patent  differences, 
and  adamant  stands  by  RCA  for 
its  horizontal  polarization  method 
and  Philco  for  the  vertical  system 
have  blocked  agreement  in  the  com- 
mittee. 
FCC  Chairman  James  Lawrence 

Fly  at  his  Jan.  13  press  conference 
stated  that  the  entire  commission, 
along  vdth  its  engineering  and  legal 
experts  concerned  with  television, 
will  inspect  the  latest  television 
methods  and  developments  of  vari- 

ous companies  Jan.  24-25  during 
a  "television  tour"  similar  to  that 
of  a  year  ago. 

The  NTSC  held  a  preliminary 
meeting  in  New  York  Jan.  14  to  re- 

view the  reports  of  various  panels 
and  to  map  procedure  for  the  Jan. 
27  FCC  conference.  Although 
minority  reports  are  expected  from 
one  or  two  groups,  indications  are 
that  the  group  will  agree  upon  and 
unanimously  recommend  the  major- 

ity of  the  proposed  video  standards, 
j)robably  as  high  as  90  to  95%. 

With  Chairman  W.  R.  G.  Baker 

Proudly  Points  To  Its 

^lOUERRCE 
IN  A  RICH  MARKET 

^RESUITS 
SO  ECONOMICALLY  PRODUCED 

SO  EFFECTIVELY  PRESENTED. 

V        PONTIAC,  MICH.: 
OR  -.i!!-.- «ADIO  ADVEHTISINC  CO^,: 

N£W  TOIK  •  CMKAOO  ■  CicyBMipX 

Low-Price  Operation  of  Video  Station 

Now  Is  Possible^  Asserts  Mr.  Du  Mont 

STORIES  of  "staggering"  costs  of television  operation  are  denied  by 
Allen  B.  Du  Mont,  president  of  the 
Allen  B.  Du  Mont  Laboratories, 
in  a  report  on  television  progress 
during  1940  which  states  that  "a 
good  start  in  television  broadcast- 

ing can  be  made  for  as  little  as 
$25,000".  In  the  receiver  field,  he 
says,  "one  point  thoroughly  estab- lished by  our  observations  is  the 
preference  for  the  larger-sized 

screen". For  that  reason  his  sets  were 
standardized  on  the  14-inch  diam- 

eter teletron,  which  "seems  to  be the  minimum  for  satisfactory 

group  entertainment",  he  states, 
adding  that  when  a  20-inch  tube 
was  developed  "we  found  the  audi- 

ence preferred  this  larger  size,  even 
at  a  considerable  markup  and  ac- 

cepted such  loss  in  pictorial  detail 
as  must  go  with  enlarged  images." 

Low-Cost  Service 

Mr.  Du  Mont  describes  his  com- 
pany's experiments  in  telecasting 

as  follows: 
"During  the  second  half  of  the 

year,  Du  Mont  engineers  operated 

heading  the  NTSC  presentation,  in- 
dividual reports  on  various  stand- 

ards and  experiments  in  different 
branches  of  visual  broadcasting 
will  be  made  to  the  FCC  by  panel 
chairmen. 

Color  television,  as  developed  re- 
cently by  CBS  under  direction  of 

Dr.  Peter  C.  Goldmark,  CBS  chief 
television  engineer,  is  being  pointed 
to  as  a  great  coming  improvement 
in  television.  The  first  public  show- 

ing of  the  CBS  color  television  on  a 
direct  pickup  from  the  studio  was 
given  Jan.  9  to  members  of  the 
Institute  of  Radio  Engineers  meet- 

ing in  New  York.  Operation  of  the 
pickup  was  explained  by  Dr.  Gold- 
mark,  using  slides  and  actual  color 
television  pictures.  The  color  pic- 

tures were  picked  up  by  a  television 
camera  in  the  CBS  laboratories  and 
transmitted  by  coaxial  cables  to 
receivers  in  the  new  CBS  studio 
building  several  blocks  away.  Three 
receivers  were  used  in  the  demon- 

stration, including  a  table  model 
incorporating  color  television  and 
a  standard  broadcast  receiver,  de- 

signed and  constructed  in  the  CBS 
laboratories.  It  was  pointed  out 
that  the  table  model  illustrated  that 
the  color-viewing  television  appa- 

ratus need  not  add  to  the  bulk  of 
the  receiver. 

WFMJ 

Youngstown's Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in     the     Youngstown  district. 

an  experimental  television  trans- 
mitter atop  the  42-story  skyscraper 

at  515  Madison  Ave.,  New  York 
City,  where  we  have  out  city  offices 
and  studios.  A  steel  tower  topped 

by  a  pole  fully  650  feet  above  sea- 
level,  carried  our  earlier  experi- 

mental aerials.  Yet  despite  the  tem- 
porary 50-watt  video  transmitter 

and  a  temporary  studio  setup,  we 
obtained  remarkable  coverage  of 
the  New  York  metropolitan  area 
for  our  experimental  video  signals. 
Our  studies  of  television  possibil- 

ities, based  on  experiences  with  our 
New  York  W2XWV  station,  have 
convinced  us  that  television  broad- 

casting is  by  no  means  limited  to 
those  with  millions  to  invest.  Here- 

tofore we  have  heard  much  of  the 
staggering  cost  of  television  pro- 

grams and  station  operation.  But 
we  believe  otherwise  today. 

"It  is  the  v^rriter's  honest  opinion 
that  a  good  start  in  television 
broadcasting  can  be  made  for  as 
little  as  $25,000.  And  that  figure 
can  even  be  shaved  if  need  be.  For 
that  sum  one  can  obtain  a  50-watt 
video  and  audio  transmitting  setup, 
which  will  prove  adequate  for  the 
average  city  coverage.  The  trans- mitting aerial  will  have  to  be  at 
least  250  feet  high  for  satisfactory 
coverage  of  the  desired  area.  The 
film  pickup,  camera  and  associated 
equipment  will  round  out  the  re- 
quirements. "At  this  early  date  almost  any 
kind  of  program  material  will 
prove  adequate.  Just  as  the  local 
weekly  paper  has  a  place  in  the 
community,  despite  the  overwhelm- 

ing bulk  and  appeal  of  the  big 
metropolitan  daily,  so  the  local  tele- 

vision station  can  find  a  place  de- 
spite the  millions  that  may  be 

talked  about  for  big  metropolitan 
enterprises. 

Uise  16  mm. 
"In  our  program  studies  we  have 

unearthed  a  veritable  gold  mine  of 
material  in  typical  16  mm.  films, 
amateur  and  otherwise.  Every 
community  has  movie  fans.  Sport- 

ing events,  parades,  local  personal- 
ities, news,  hobbies,  scenes — all 

these  subjects  are  usually  avail- 
able in  abundance,  and  can  be  bor- 

rowed or  leased  or  bought  for  little 
or  nothing.  The  television  broad- 

caster can  readily  obtain  the  basis 
for  a  most  interesting  video  pro- 

gram service  from  this  source. 
Then  there  are  the  outside  pickups. 
Our  engineers  have  developed  a 
camera  with  associated  equipment 
that  fits  in  the  usual  sedan.  By 
means  of  an  inexpensive  ultra-high- 
frequency  relay  transmitter,  the 
video  and  audio  signals  can  be 
flashed  back  to  the  main  transmit- 

ter. Meanwhile,  the  general  enter- 
tainment features,  corresponding  to 

the  network  programs  of  today's sound  broadcasting,  will  soon  be 
forthcoming  in  sound  film  form. 

"As  a  further  step  in  keeping 

television  costs  down,  we  "have  ar- ranged our  portable  units  so  that 
they  can  be  utilized  as  studio  equip- 

ment. Merely  placing  these  units  on 
racks  means  that  you  have  studio 
equipment.  Taking  them  off  the 
racks  and  out  in  the  field,  means 
an  outside  pickup.  This  dual  func- 

tion keeps  the  investment  cost 

down". 
TOR  TORLAND,  news  announcer  of 
KOA,  Denver,  has  been  selected  to 
a  six-man  Colorado  ski  team  to  com- 

pete in  a  ski  tournament  at  Sun 
Valley,  Ida. 

! 

SHOWING  her  trophies  to  Bill 
Dyer,  announcer  of  WCAU,  Phila- 

delphia, Elizabeth  Pearson  explains 
how  to  be  a  WCAU  receptionist 
and  double  in  squash.  Recently  she 
won  the  singles  and  doubles  titles 
in  the  New  York  State  Women's 
Squash  Championships  and  has  to 
her  credit  a  victory  over  Babe 
Bowes,  national  champion.  Miss 
Pearson  is  a  seeded  favorite  for  the 
February  national  championships. 

Los  Angeles  Television 
Cleared  by  FCC  Ruling 
PRESERVING  the  status  quo  of 
three  television  projects  in  Los  An- 

geles, the  FCC  on  Jan.  14  granted 
motions  to  dismiss  proceedings  in- 

stituted by  CBS  against  FCC  au- 
thorization of  visual  broadcast 

facilities  for  Earle  C.  Anthony  Inc. 
and  Hughes  Productions  Division 
of  Hughes  Tool  Co.  The  Jan.  14 
action  leaves  all  three  parties  with 
facilities  previously  authorized. 

By  its  action  the  FCC  granted  a 
motion  to  dismiss  petitions  for  re- hearing filed  Dec.  6,  1940,  by  CBS 
and  directed  against  the  FCC  ac- 

tion of  Nov.  15,  1940,  granting  the 
application  of  Earle  C.  Anthony 
Inc.  for  a  construction  permit  for 
a  television  station  in  Los  Angeles 
to  operate  on  television  channel 
No.  6,  and  making  final  its  condi- 

tional grant  of  June  18,  1940,  to 
Hughes  Productions  Division  of 
Hughes  Tool  Co.  for  a  television 
construction  permit  in  Los  Angeles 
to  operate  on  Channel  No.  2  in- stead of  Channel  No.  3,  as  had 
been  requested.  The  FCC  also 
granted  withdrawal  of  a  request  by 
CBS  for  hearing  on  its  own  appli 
cation  for  a  television  construction 
permit  in  Los  Angeles  on  Channel 
No.  3  instead  of  Channel  No.  8,  as 
granted  Nov.  15,  1940. 

tti 

SHEJLBOURNE-GRAND  Hotel  Co., 
New  York,  is  sponsoring  Dr.  Stephen 
S.  Wise,  prominent  Jewish  leader  and rabbi  of  the  New  York  Free  Synagogue 
on  WOR,  Newark  in  a  bi-weekly  quar- 

ter-hour program  titled,  An  American 
View  of  World  Affairs.  Dr.  Wise  do 
nates  the  revenue  from  the  program  to 
charity.  Prudential  Adv.,  New  York, is  the  agency. 

BALmORl 

IT'S  
^  J 

mriONAL  REPRESENTATIVES 
EDWARD  PETRY  &  CO. 

ON  THE  NBC  RED  NETWORH 
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CONTROL 

1  ROOM 

IRAY  WALLING,  transmitter  engi- 
neer of  KFI-KECA,  Los  Angeles,  and 

a  lieutenant-commander  in  the  Naval 
Reserve  communications  division,  has 
been  called  to  active  duty.  Glenn  Lit- 
ten,  studio  technician,  and  a  lieutenant 
in  the  Naval  Reserve,  has  also  reported 
for  duty. 

iiU  Ivan  HORTON,  formerly  of  KMMJ, 
iGrand  Island,  Neb.  has  joined  the  en- 

gineering staff  of  KORN,  Fremont, 
Neb. 

HARRY  HARRIS  chief  engineer  of 
^WCMI,  Ashland,  Ky.,  has  been  ap- 

pointed radio  engineer  of  the  Ash- 
land police  department.  Additions  to 

the  WCMI  engineering  staff  include 
;Sam  Peters,  Jim  Rolfe  and  Ned  R. 
Brooke. s 
WILFRED  LEDOUX  is  now  chief 
engineer  of  WLNH,  Laconia,  N.  H., 
replacing  William  MacDonald. 
IFRED  BRILL  has  been  added  to  the 
fulltime  engineering  staff  of  WDRC, 
jHartford,  Conn. 

LESTER  HARLOW,  formerly  chief 
engineer  of  KBIX,  Muskogee,  Okla., 
fchas  joined  the  transmitter  engineering 
staff  of  KLRA,  Little  Rock. 

'"jjLEROY  BREMMER,  formerly  radio '  ;  and  television  director  of  Nation 
''■■Schools,  Los  Angeles,  is  no-w  radio 
Diiioperator  on  the  S.  S.  President  Pierce. 

(ARNOLD  NYGREN,  chief  engineer 
of  WFIL,  Philadelphia,  eloped  to  Con- 
,way,   S.  C.  Jan.  11  with  Margaret 

"("Elaine  James, re-:-! 
3S!SLE0N    EDWARD  PAMPHILON, 
!C-i-'Supervising  engineer  of  WFIL,  Phila- 

delphia,  was   married   to   Ella  May 
^Dieterich  Jan.  17. 
^TRED  SHIDEL,  engineer  of  NBC, 
'Chicago,  has  been  called  for  active duty  at  Fort  Monmouth,  N.  J. 

Facsimile  in  Classroom 

A  FACSIMILE  receiver  will  be  in- 
stalled in  a  classroom  at  the  Newark 

YMCA  where  a  cartooning  course  is 
given  by  Milt  Hammer,  artist  who 
'draws  "Facsimile  Freddy",  cartoon ? strip  transmitted  through  facsimile  by 
■iWOR,  Newark.  WOR  will  transmit 
jvia  facsimile  examples  of  student  work 
|(to  be  used  as  an  aid  in  the  classroom 
jinstruction. 

CLAIMING  to  be  the  first  FM  station 
to  file  its  commercial  rates  is  W45V, 

,„  adjunct  of  WEOA-WGBF,  Evansville, 
(Biilnd.  scheduled  to  start  operating  in 
liApril. 

New  FM  Grants 

Bring  Total  to  29 
Two  Chicago,  One  Pittsburgh 
Stations  Awarded  by  FCC 
INCREASING  to  29  the  number 
of  FM  stations  authorized  since 
commercial  FM  operation  was 
given  light,  the  FCC  on  Jan.  14 
granted  three  more  construction 
permits  for  FM  stations,  two  in 
Chicago  and  one  in  Pittsburgh. 
With  existing  experimental  FM 
stations  originally  scheduled  to 
have  their  licenses  cancelled  on  Jan. 
1,  the  FCC  recently  granted  an  ex- 

tension of  the  commercial  operation 
deadline  to  March  1,  when  it  is 
expected  the  majority  of  the  out- 

standing construction  permits  will 
be  fulfilled  and  ready  for  opera- tion. 

At  the  same  time  the  FCC  an- 
nounced that  it  would  draft  rules 

governing  operation  of  relay  links 
to  transmit  programs  from  studios 
to  the  transmitters  of  high-fre- 

quency broadcast  stations,  confining 
such  short-distance  relay  service 
for  either  FM  or  AM  to  frequen- 

cies above  330  mc.  No  applications 
are  to  be  considered  until  appro- 

priate rules  specifying  frequency 
allocation  are  adopted,  according 
to  the  FCC.  The  relay  stations  will 
be  required  to  use  highly  directive 
antennas  to  enable  a  large  number 
of  stations  to  use  the  same  fre- 

quency, the  FCC  explained. 
Chicago  Grants 

In  Chicago  FM  grants  were  made 
to  CBS  and  WJJD  Inc.  The  CBS 
construction  permit  is  for  a  station 
to  operate  on  46.7  mc,  covering 
10,800  square  miles  and  4,500,000 
population.  The  WJJD  grant  is  for 
44.7  mc,  with  similar  coverage. 
The  CBS  transmitter  is  to  be  lo- 

cated at  1  N.  LaSalle  St.,  and  the 
WJJD  transmitter  at  75  East 
Wacker  Drive. 

The  third  grant,  made  to  West- 
inghouse  Radio  Stations  Inc.,  is  for 
a  station  operating  on  47.5  mc, 
serving  a  local  area  of  8,400  square 
miles    with    2,100,000  population. 
Among  new  FM  applications  re- 

ceived was  one  from  WNYC,  New 
York  municipal  station,  which  op- 

erates limited  time  on  the  810  kc. 
clear  channel  used  by  WCCO,  Min- 
neapolis. 

Stations  now  holding  construc- 
tion permits,  with  their  powers  in 

megacycles  and  coverage  in  square 
miles,  are  as  follows  (standard  call 
letters  show  their  regular  broad- 

cast affiliations)  : 
Bamberger   Broadcasting   Service,  Newark 
(WOR)— W71NY,  47.1  mc,  8,500  sq.  mi. 

Baton     Rouge    Broadcasting    Co.,  Baton 
Rouge,  La.  ( WJBO)  — W45RG,  44.5  mc, 
8,100  sq.  mi. 

Capitol    Broadcasting    Co.,    Schenectady — W47A,  44.7  mc,  6,589  sq.  mi. 
Columbia    Broadcasting    System,  Chicago 
(WBBM)— W67C,  46.7  mc,  1*0,800  sq. 

"  mi. 

Columbia  Broadcasting  System,  New  York 
(WABC)— W87NY,  48.7  mc,  8,500  sq. mi. 

Evansville  On  the  Air.  EvansvOle,  Ind. 
(WEOA-WGBF)— W45V,  44.5  mc,  8,397 
sq.  mi. The  Evening  News  Assn.,  Detroit  (WWJ) 
— W45D,  44.5  mc,  6,820  sq.  mi. 

William  G.  H.  Finch,  New  York— W55NY. 45.5  mc,  8,500  sq.  mi. 
Frequency  Broadcasting  Corp,,  Brooklyn — W59NY,  45.9  mc,  8,500  sq.  mi. 
General  Electric  Co.,  Schenectady  (WGY)  — W57A,  45.7  mc,  6,600  sq.  mi. 
Howitt-Wood  Radio  Co.,  Binghamton.  N.  Y. 
(WNBF)— W49BN,  44.9  mc,  6,500  sq. mi. 

The  Journal  Co.,   Milwaukee    (WTMJ)  — 
W55M,  45.5  mc,  8,540  sq.  mi. 

Don  Lee  Broadcasting  System,  Los  Angeles 
(KHJ)— K45LA,  44.5  mc,  6,944  sq.  mi. Marcus  Loew  Booking  Agency,  New  York 
(WHN)— W63NY,  46.3  mc,  8,500  sq.  mi. 

Metropolitan     Television,     New     York  — W75NY,  47.5  mc,  8,500  sq.  mi. 

BROADCASTING  •  Broadcast  Advertising 

IN  THE  NAVY 

PHOTOGRAPHS  on  page  18 
show  (1  to  r)  :  Allyn  Jay 
March,  assistant  CBS  sales 
manager,  who  left  Princeton 
in  April,  1917  and  served 
through  the  war,  latterly  as 
an  ensign  on  Admiral  Mc- 
Cully's  flagship  USS  May; 
Dean  Fitzer,  manager  of 
WDAF,  Kansas  City,  who 
was  a  slide  trombonist  in  the 
band  aboard  the  USS  Dixie, 
mother  shop  of  the  U.  S. 
destroyer  fleet  out  of  Queens- 
town,  Ireland;  Raymond  R. 
Morgan,  president  of  the 
Hollywood  agency  bearing 
his  name,  who  was  an  ensign 
on  the  troop  transport 
Martha  Washington  for  23 
round  trips,  and  after  the 
armistice  served  on  a  de- 

stroyer assigned  to  Hoover 
relief  between  Constantinople 
and  Batoum,  Russia. 

National  Broadcasting  Co.,  New  York 
(WEAF-WJZ)— W51NY,  45.1  mc.  8,500 
sq.  mi. 

National      Broadcasting      Co.,  Chicago 
(WMAQ-WENR)    —    W63C.    46.3  mc, 10,800  sq.  mi. 

National  Life  and  Accident  Insurance  Co., 
Nashville  (WSM)— W47NV,    44.7  mc, 16.000  sq.  mi. 

Radio  Service  Corp.  of  Utah,  Salt  Lake 
City    (KSL)— K47SL,  44.7  mc,  623  sq. mi. 

Travelers  Broadcasting  Service  Corp.,  Hart- 
ford (WTIC)— W53H,  45.3  mc,  6,100  sq. mi. 

Walker  &  Downing  Radio  Corp.,  Pitts- 
burgh (WWSW)— W47P,  44.7  mc,  8,400 

sq.  mi. 
WBNS  Inc..  Columbus— W45CM,  44.5  mc, 

12,400  sq.  mi. 
WCAU  Broadcasting  Co.,  Philadelphia— W67PH,  46.7  mc,  9,300  sq.  mi. 
WDRC  Inc.,  Hartford— W65H,  46.5  mc, 

6,100  sq.  mi. 
Westinghouse  Radio  Stations  Inc.,  Pitts- 

burgh (KDKA)— W75P,  47.5  mc,  8,400 
sq.  mi. WGN  Inc.,  Chicago — ^W59C,  45.9  mc,  10,800 
sq.  mi. 

WJJD    Inc.,  Chicago— W47C,    44.7  mc, 
10,800  sq.  mi. 

Yankee  Network,  Boston  (WAAB-WNAC) 
— W39B,  43.9  mc,  31,000  sq.  mi. 

Zenith  Radio  Corp.,  Chicago — W51C,  45.1 
mc,  10,760  sq.  mi. 

3  Video  Signals 

On  One  Antenna 

A  SPECIAL  filter,  designed  to  put 
the  television  antenna  atop  New 
York's  Empire  State  Bldg.  into 
simultaneous  three-way  service,  is 
now  undergoing  final  tests  by  NBC 
engineers. 

"This  video  antenna  is  of  the 
broad  band  type  which  will  put  on 
the  air  any  signal  between  30  and 
60  megacycles,"  0.  B.  Hanson,  NBC 
vice  president  in  charge  of  engi- 

neering, said  in  announcing  the  new 
technical  development.  "For  about two  years  it  has  been  used  solely 
for  television  transmissions,  but 
when  NBC  began  its  FM  service 
several  months  ago  on  a  frequency 
of  42.6  mc,  which  subsequently  was 
changed  to  43.9  mc,  plans  were 
made  at  that  time  to  transmit  both 
television  sight  and  FM  sound  pro- 

grams simultaneously  over  the 
same  antenna.  To  do  this  it  was 
first  necessary  to  design  and  build 
into  the  system  a  filter  to  prevent 
the  signals  from  one  transmitter 
from  'backing  up'  into  the  other 
transmitter  when  both  are  project- 

ing radio  waves  at  the  same  time." The  unique  equipment  was 
planned,  built  and  installed  by  NBC 
technicians  working  under  an  FCC 
special  experimental  license,  Mr. 
Hanson  said.  Efficiency  of  the  ap- 

paratus was  demonstrated  Jan.  4 
when  a  test  television  pattern  and 
an  FM  broadcast  of  the  opera  were 
transmitted  simultaneously  without 
the  slightest  interference,  he  stated. 
A  third  transmitter,  to  carry  cue 
signals  will  also  be  hooked  into  the 
system,  making  three  signals  going 
coincidentally  through  the  same  an- 

tenna without  interference. 
With  the  placing  of  this  antenna 

into  use  for  NBC's  FM  broadcasts 
a  new  FM  schedule  has  been  in- 

augurated, with  transmissions  from 
3  to  11  p.m.  except  on  Saturdays, 
when  the  schedule  is  from  2  to 
11:30  p.m.  to  include  the  afternoon 
opera  and  evening  symphony  broad- 

casts. NBC's  television  schedule 
continues  on  a  three-evening-a-week basis. 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City  ,  N.  Y. 
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FEDERAL  COMMUNICATION  COMMISSION 

JANUARY  11  TO  JANUARY  17,  INCLUSIVE^ 

Decisions  .  .  . 

JANUARY  11 
James  W.  Gum  suspended  from  practice 

until  1-1-43. 
JANUARY  13 

MISCELLANEOUS  —  Tidewater  Associ- 
ated Oil  Co.,  FCC  affirmed  action  by  Com- missioner Case  denying  applic.  KWWJ, 

Portland,  for  temp.  auth.  operate  night 
for  basketball  games;  W2XWV,  New  York, 
granted  extension  temporary  authority 
operate  50-watt  television  on  60-86  mc 
1-9-41  to  2-7-41  ;  WAPI,  Birmingham,  con- 

tinued hearing  of  1-10-41  to  1-29-41  re 
renewal  application  ;  WPER,  DeLand,  Fla., 
granted  change  of  CP  new  station  re  an- tenna, new  transmitter,  transmitter  and 
studio  sites. 

JANUARY  14 
KGKO,  Fort  Worth— Granted  CP  change directional  antenna,  increase  power  to  5 

kw  N  &  D. 
WIBC,  Indianapolis — Granted  change  CP transmitter  site,  change  directional  antenna, 

install  new  transmitter,  increase  D  to  5 
kw,  1050  kc. 
WBIR,  Knoxville — Granted  change  CP for  approval  of  transmitter  and  studio  site, 

approval  antenna,  increase  N  to  250  w. 
KTRH,  Houston — Granted  CP  directional antenna  N,  increase  to  5  kw  unl. 
WSAV,  Savannah,  Ga. — Granted  relin- quishment of  control  by  Arthur  Lucas 

through  transfer  by  him  of  32  of  his  151 
shares  common  stock  to  E.  E.  Murrey  Sr. 
for  $3,200  cash. 
SET  FOR  HEARING — KMLB,  Monroe, 

La.,  CP  change  transmitter,  move  site  4 
miles,  change  to  1410  kc  1  kw  directional 
N;  NEW,  KNOE  Inc.,  Monroe,  La.,  CP 
1420  kc  250  w  unl.  ;  KTSM,  El  Paso,  mod. 
license  to  1  kw  1350  kc  unl. 
WMBI,  Chicago — Commission  corrected decision  of  Jan.  10  [Broadcasting,  Jan. 

13]  to  read  as  follows:  Granted  continuance 
hearing  modify  license  to  use  WCBD  hours 
when  that  station  is  assigned  a  different 
frequency,  for  an  indefinite  period  pending 
action  on  WCBD  petition. 
NEW,  Paducah  Broadcasting  Co.,  Clarks- 

ville,  Tenn. — Application  CP  dismissed with  prejudice. 
JANUARY  15 

NEW,  WJJD  Inc.,  Chicago— Granted  CP FM  44.7  mc  10,800  sq.  miles  4,500,000 
population. 
NEW,  CBS,  Chicago— Granted  CP  FM 

46.7  mc  10,800  sq.  miles  4,500,000  popula- tion. 
NEW,  Westinghouse  Radio  Stations, 

Pittsburgh — Granted  CP  FM  47.5  mc  8,400 
sq.  miles  2,100,000  population. 
MISCELLANEOUS— KGEI,  San  Fran- 

cisco, granted  CP  change  antenna,  move 
transmitter  to  near  Belmont,  Cal. ;  WBKY, 
U  of  Kentucky,  Beattyville,  Ky.,  granted 
reinstatement  CP  noncommercial  station 
(CP  not  completed  within  time  and  auto- 

matically expired  10-20-40)  and  change  to 
42.9  mc  100  w  unl.,  amplitude  modulation 
at  present;  KRMC,  Jamestown,  N.  D., 
granted  petition  of  Jamestown  Broadcast- 

ing Co.  for  reconsideration  and  grant 
without  hearing  of  applic.  assign  license 
of  KRMC  to  Jamestown  Broadcasting  Co.  ; 
WMMN,  Fairmont,  W.  Va.,  in  view  of 
rehearing  petition  filed  by  WBAA,  Purdue 
U,  grant  of  10-22-40  of  WMMN  applica- 

tion CP  change  directional  antenna  N,  in- 
crease to  5  kw  unl.  890  kc,  to  make  such 

grant  conditional  on  applicant  obtaining 
from  FCC  approval  of  directive  antenna  en- 

abling WMMN  to  serve  Fairmont  area  and 
not  limiting  WBAA  greater  than  4.7  mv/m ; 
Earle  C.  Anthony  Inc.,  Hughes  Productions 
Division  of  Hughes  Tool  Co.  and  CBS, 
granted  dismissal  petition  of  12-6-40  filed 
by  CBS  against  Commission  action  of  11- 
15-40  granting  Anthony  application  for  CP 
television  in  Los  Angeles  on  Channel  No. 
6  and  making  final  its  conditional  grant 
of  6-18-40  to  Hughes  for  CP  television  No. 
2  and  also  granted  motion  to  withdraw 
CBS  request  of  12-6-40  for  hearing  on  its 
own  application  for  CP  television  Los 
Angeles  No.  3  as  granted  11-15-40  ;  WMBD, 
Peoria,  111.,  granted  petition  to  reconsider 
and  grant  without  hearing  application  as- sign license  to  Peoria  Broadcasting  Co. 
and  dismissed  motion  to  strike  second  issue 
upon  which  it  was  scheduled  to  be  heard, 
and  granting  application  as  requested ; 
WDBJ,  Roanoke,  Va.,  granted  change  of 
CP  for  directional  antenna,  increase  power 
etc.,  for  approval  of  transmitter  site  and 
directional  antenna ;  W2XAG,  Yonkers, 
N.  Y.,  granted  temporary  authority  ex- 

perimental station  117.19  mc  5  kw  FM  to 
3-1-41. 

JANUARY  17 
NEW,  Mayflower  Broadcasting  Corp., 

Boston ;  WAAB,  Yani5f>e  Network,  Boston 
— ^Mayfi)wer  Broadcasting  Corp.  denied 
CP  1410  kc  500  w  1  kw  D  unl.  ;  Yankee 
Network  granted  renewal  of  WAAB license. 
WKZO,  Kalamazoo— Granted  CP  new  di- rectional antenna  for  night. 
KLS.  Oakland — Granted  modification  CP 

increase  power  etc.  for   new  transmitter. 
MISCELLANEOUS  —  KFJI,  Klamath 

Falls,  Ore.,  granted  continuance  hearing 
on  CP  application  increase  power  etc.  ; 
Puerto  Rico  Adv.  Co.  denied  petition  to 
intervene  in  application  of  Carribbean 
Bcstg.  Asn.,  San  Juan,  for  new  station 
1500  kc  250  wunl. 

Applications  .  .  . 
JANUARY  11 

NEW,  Hawaiian  Bcstg.  System,  Hono- 
lulu—CP 1340  kc  (under  treaty)  250  w 

unl.,  amended  to  1310  kc  (1340  under 
treaty)  and  change  transmitter. 
WENY,  Elmira,  N.  Y. — CP  new  trans- mitter, directional  antenna  D  &  N,  change 

1200  to  590  kc  increase  from  250  w  to  1 
kw. 
NEW,  Vermont  Radio  Corp.,  St.  Albans 

—CP  1390  kc  1  kw  D,  asks  WQDM  fa- cilities. 
W59NY,  Brooklyn — Change  CP  FM  sta- tion re  transmitter,  change  population  to 

11,000,000  (WE  506-Al  transmitter,  maxi- mum 10  kw). 
WBOS,  Pittsburgh — Change  CP  (which authorized  move  from  Pittsburgh  to  Hull, 

Mass.,  increase  power  to  50  kw,  change 
equip.)  requesting  extension  completion 
to  6-7-41. 
WSVA,  Harrisonburg,  Va. — Change  CP 

(as  modified)  extend  completion  to  7-28-41. 
WMRN,  Marion,  O. — License  for  new 

station. 
WERC,  Erie,  Pa. — Change  CP  (as  modi- 

fied) new  station,  asking  new  transmitter. 
WKZO,  Kalamazoo,  Mich. — CP  increase 1  to  1  kw  5  kw  LS  and  new  transmitter 

(directional  N),  amended  re  transmitter 
and  antenna,  change  power  to  5  kw  N  &  D. 
NEW,  Findlay  Radio  Co.,  Findlay,  O. — CP  1420  kc  250  w  unl.  Class  IV,  amended 

to  1300  kc  D. 
NEW,  John  &  Marcia  Arrington,  d/b 

Arrington  &  Arrington.  Covington,  Va. — CP  1310  kc  (1340  under  treaty)  250  w 
unl. 
NEW,  Roy  G.  Terry,  Tyler,  Tex.— CP 1370  kc  250  w  unl.  Class  IV. 
NEW,  Macon  Telegraph  Pub.  Co.,  Macon, 

Ga. — CP  1370  kc  250  w  unl.,  amended  to 
change  applicant  from  Martin  Anderson 
(individual)   to  present  applicant. 
NEW,  Chattahoochee  Broadcasting  Co., 

Columbus,   Ga.— CP    1420    kc    (Class  IV) 

250  w  unl.,  amended  to  change  applicant 
from  Arthur  Lucas  &  Wm.  K.  Jenkins, 
d/b  Chattahoochee  Broadcasting  Co.  (part- 

nership) to  present  applicant. 
NEW,  Greensboro  Broadcasting  Co., 

Greensboro,  N.  C. — CP  1370  kc  100  w  unl., amended  to  1250  kc  Class  IV  250  w  D  only, 
contingent  shift  of  WAIR  to  new  fre- 

quency ;  antenna  changes. 
WQBC,  Vicksburg,  Miss. — Change  CP for  equipment  changes,  asking  further 

equipment  changes,  change  hours  D  to  unl., 
using  500  w  N  1  kw  D,  extend  completion 
date,  asks  WTJS  facilities. 
KSTP,  St.  Paul — Change  license  re  di- rectional antenna. 
KFH,  Wichita,  Kan. — Change  CP  as modified  for  new  transmitter,  increase 

power,  directional  antenna  N,  asking  ex- 
tension of  completion  to  7-18-41. 

WKMO,  Kokomo,  Ind.— Change  CP  for new  station,  asking  approval  of  vertical 
antenna,  transmitter  site,  new  transmitter. 
WFHR,  Wisconsin  Rapids — Change  li- cense to  increase  from  100  w  250  w  LS  to 

250  w  N  &  D. 
W9XMJ,  Milwaukee — Change  CP  (au- thorizing new  television  stations)  asking 

approval  transmitter  site  and  antenna. 
KOY,  Phoenix,  Ariz. — CP  new  trans- mitter, increase  from  1  kw  to  1  kw  5  kw 

LS. KGY,  Olympia,  Wash. — CP  new  antenna, change  hours  from  unl.  except  when  KTW 
is  operating  to  unl.   (1210  kc). 

JANUARY  15 
WBRK,  Pittsfield,  Mass. — Voluntary  as- signment license  to  Monroe  B.  England. 
NEW,  Edwin  H.  Armstrong,  New  York — CP  43.1  mc  FM  15,610  sq.  miles,  12,237,173 

population,  maximum  40  kw. 
NEW,  City  of  New  York— CP  46.7  mc FM  3,889  sq.  miles  11,550,274  population, maximum  1  kw. 
NEW,  James  F.  Hopkins  Inc.,  Ann 

Arbor,  Mich. — CP  1560  kc  1  kw  unl.  di- rectional. 
WBLK,  Clarksburg,  W.  Va.— Voluntary assignment  license  to  Charleston  Broad- casting Co. 
WPAR,  Parkersburg,  W.  Va.— Transfer of  control  to  Charleston  Broadcasting  Co. 

47  shares  common  stock. 
W3XP,  Philadelphia — CP  increase  from 15  to  125  watts,  new  equip. 
NEW,  Seaboard  Radio  Bdstg.  Corp., 

Philadelphia— CP  48.3  mc  9,600  sq.  miles 
2,900,000  population,  change  population  to 
3,900,000. 
WSUN,  St.  Petersburg,  Fla. — Modifica- tion license  to  unl.,  asks  WFLA  facilities. 
WTAW,  College  Station,  Tex.— Modi- fication CP  new  transmitter,  increasing  to 

extend  commencement  to  3-29-41. 
WALB,  Albany,  Ga. — Modification  CP  as modified  for  new  station,  to  install  new 

transmitter,  extend  completion. 

®
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Western  Electric 

Minis  and  Ayers  Added 
To  Broadcast  Workshop 

H.  PHILIP  MINIS,  head  of  the 
script  reading  division  of  the  radio 
department  of  Young  &  Rubicam, 
New  York,  and  Stuart  Ayers,  CBS 
staff  writer,  have  been  appointed 
to  the  teaching  staff  of  New  York 
U  Radio  Workshop,  as  announced 
by  Dean  Ned  H.  Dearborn  of  the 
Division  of  General  Education. 
They  will  teach  radio  writing  dur- 

ing the  spring  term  of  the  Work- 
shop which  begins  Feb.  3,  the  for- 
mer offering  a  course  on  writing 

sponsored  programs,  the  latter  sus- taining programs. 
Other  instructors  who  will  give 

courses  in  the  NYU  Radio  Work- 
shop during  the  Spring  semester 

are:  Earle  McGill,  CBS  casting  di- 
rector, radio  directing;  Thomas  H. 

Robinson,  manager  of  NBC  televi- 
sion program  division,  program- 
ming; and  Rudolph  R.  A.  Schramm, 

BMI  muse  arranger,  radio  music. 

WWNC,  Asheville,  N.  C— CP  new  trans- mitter, directional  N,  increase  to  5  kw, 
move  transmitter,  amended  1  kw  5  kw 
LS,  change  antenna  and  transmitter. 
WNAD,  Norman,  Okla. — CP  new  an- tenna, change  to  640  kc,  amended  to  change hours  to  D. 
NEW,  A.  M.  Burton,  Nashville— CP 1380  kc  1  kw  unl.,  directional. 
WHBQ,  Memphis — CP  new  transmitter, increase  to  250  w. 
WLAK,  Lakeland,  Fla. — Authority  trans- fer control  to  the  Tribune  Co. 
WMBD,  Peoria.  111. — CP  directional  N. increase  to  5  kw  N  &  D,  amended  to 

change  name  to  WMBD  Broadcasting  Co. 
NEW,  Balaban  &  Katz  Corp.,  Chicago- CP  new  television  station  384-396  mc  10 kw  A3  A%,  mobile. 
NEW,  Balaban  &  Katz  Corp.,  Chicago — CP  new  television  station  384-396  mc  10 w  A3  A5. 
WIZE,  Springfield,  O. — Modification  li- cense increase  to  250  w. 
KRKO,  Everett,  Wash. — Voluntary  as- signment CP  to  The  Everett  Broadcasting 

(>). 

WCOS,  Columbia,  S.  C. — Authority  trans- fer 49%  common  stock  from  A.  B.  Langley 
(241/2%)  and  Ames  Haltiwanger  (241/2%) to  Carolina  Life  Insurance  Co. 

Tentative  Calendar . . . 
FEBRUARY  10 

KRMC,    Jamestown,    N.  D. — Voluntaryjh assignment  license  to  Jamestown  Bcstg.  Co. 
WGST,  Atlanta — Renewal  license. 

FEBRUARY  17 

WGNY,  Newburgh,  N.  Y. — CP  1370  kc 250  w  unl. 
NEW.  Stephen  R.  Rintoul,  Stamford.! 

Conn. — CP  1370  kc  250  w  unl. 
NEW,  William  H.  Amesbury,  Minneapolisi — CP  630  kc  1  kw  unl.  directional  N  &  D. 

FEBRUARY  24 

WTEL,    Philadelphia— CP    1500   kc  250 
w  unl. 

MARCH  3 
NEW,  R.  B.  Eaton,  Des  Moines — CP  tele- vision 66-72  mc  46  w  N  46  w  D  visuall*! 100  w  D  aural  unl. 
WSAY,  Rochester — CP    1340   kc.    1  kwi 

unl.  directional  N  &  D. 
MARCH  10 

WARM,  Scranton,  Pa. — License  for  1370 kc  250  w  unl. 
WCAM,  Camden  ;  WCAP,  Asbury  Park 

WTNJ,  Trenton.  NEW,  Trent  Broadcast 
Corp.,  Trenton — Consolidated  hearing  in 
which  WCAM,  WCAP  and  WOAX  seek 
license  renewals;  WTNJ  asks  CP  1230  kc 
1  kw  unl.  directional  N  &  D  ;  Trent  Broad 
cast  Corp.  seeks  CP  1230  kc  1  kw  unl directional  N  &  D. 
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Harms  Drops  Test  Suit 

Involving  RCA  Record 
TEST  SUIT  brought  by  Harms 
Inc.,  music  publishers,  against  RCA 
Mfg.  Co.  in  1939,  charging  unau- 

thorized and  illegal  recording  of 
the  song  "Rendezvous  Time  in 
Paree",  was  discontinued  Jan.  10 
in  New  York  Federal  Court  fol- 

lowing the  plaintiff's  withdrawal 
of  claims  seeking  injunction,  ac- 

counting of  profits  and  damages 
for  the  alleged  infringement. 

On  May  19,  1939,  Harms  made 
a  recording  of  the  song,  while  on 
May  22  RCA  also  recorded  its  own 
version  of  the  work.  Harms 
brought  suit  in  June  [Broadcast- 

ing, June  15],  advising  RCA  that 
it  was  not  permitted  to  use  any 
arrangement  other  than  that  made 
by  Harms.  RCA  claimed  that  play- 

ing of  any  arrangement  of  the 
song  was  permissible  if  statutory 
royalties  were  paid. 

NBC'S  FM  CIRCUIT 

Light-Weight  Relay  Is  Used 
 At  Inauguration  

UNDER  special  FCC  authoriza- 
tion, NBC  on  Jan.  20  was  to  use  a 

newly  developed  mobile  FM  trans- 
mitter in  making  some  of  its  regu- 

lar network  pickups  during  inaugu- 
ration ceremonies  in  Washington, 

marking  NBC's  first  use  of  an  FM 
relay  circuit  in  broadcasting  to  the 
public.  The  25-watt  transmitter, 
operating  on  39.46  mc,  was  in- 

stalled in  a  scout  car  in  the  Presi- 
dent's motor  escort  from  the  White 

House  to  the  Capitol  and  return, 
with  receiving  points  in  the  Wash- 

ington Monument  and  the  Capitol 
dome. 

Employing  only  a  15  kc.  swing, 
the  narrow-band  transmitter  and 
companion  receivers  were  designed 
by  Jarrett  Hathaway  and  Allen 
Walsh,  of  NBC  laboratories,  under 
supervision  of  R.  M.  Morris,  de- 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  clotsi- 
fications,  12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Announcer — who  can  write  copy  to  work 
in  midwest  CBS  1000  watt  station.  Only 
applicants  who  can  furnish  audition  rec- 

ords wil  Ibe  considered.  Box  154,  Broad- casting. 

Experienced,  Aggressive,  Sober  Salesman — • 
who  can  develop  ideas,  produce  business 
and  maintain  it  consistently.  Good  prop- 

osition, salary  and  commission.  Submit 
)    references.  Box  164,  Broadcasting. 
-jRegrister  With  Recognized  Employment 
)    Bureau — we    need    salesmen,  transradio 

press  operators,  combination  announcer- 
■i    operators,  others  except  talent.  National 

Radio  Employment  Bureau,  Box  864, 
■i    Denver,  Colorado. 
SALESMAN  —  regional  network  station, 
i  north  central  states,  good  market,  wants 
1  experienced  local  salesman,  capable 

handling  all  types  of  accounts.  Aged 
apout  35  years.  Steady,  honest,  sober. 
An  opportunity  for  the  right  man.  Give 
complete  details  of  your  experience  and 
income  desired.  Box  155,  Broadcasting. 

Situations  Wanted 

ly  {Experienced  Metropolitan  5  kw  Salesman- 
^1  I  Announcer — seeks  position  in  east.  Sal- ary secondary.  Box  165,  Broadcasting. 

j  New  Market  For  New  Bride  (Announcer- 
Salesman)  —  metropolitan  background. 

Icffi    Prefers  East.  Box  169,  Broadcasting. 

^Sports  Announcer — 5  years  in  sports,  news, commercial  .  .  .  now  employed.  Clear, 
self  styled  voice.  Box  171,  Broadcasting. 

'station  Manager — Program  Director — ex- 
perienced all  phases  radio,  former  news- 

paperman. Box  160,  Broadcasting. 

Sports  Announcer — play  by  play  all  sports. 
Sports  commentary,  references,  record- 

ing. Box  163,  Broadcasting. 

^jfSalesman — now  employed,  wishes  to  make 
"   change  at  once.  Thirty-two,  hriarried,  8 yrs.  experience.  Finest  references.  Local 

and  national  experience.  Drawing  against 
commission.  Box  168,  Broadcasting. 

Commercial  Manager — man  with  outstand- 
I  ing  record  directing   sales  organization 

past  three  years.  Would  appreciate  in- 
terview. Best  references.  Box  158,  Broad- 

'  casting. 

Situations  Wanted  (Continued) 

Announcer — wishes  position  with  chain  af- 
filiate or  independent  station.  Five  years 

New  York  experience  producing,  direct- 
ing, acting.  Can  furnish  audition  record- 
ing and  recommendations  on  request. 

Box  167,  Broadcasting. 

Programs  —  production  —  sports  —  music 
— personal  direction — public  relations — all  these  plus  a  capability  for  service 
and  dependability  are  available  in  an 
individual  presently  under  contract.  Full 
details  are  available  on  request.  Address 
Box  166,  Broadcasting. 

Gentlemen — I  am  experienced  in  all  phases 
of  recording  and  production  work,  dra- 

matics and  writing,  and  can  announce. 
Age  23.  Now  employed.  Interested  in 
production.  Will  go  anywhere.  Full  in- 

formation, photograph,  transcription  on 
request.  Box  170,  Broadcasting. 

Versatile — available  Feb.  15.  His  twenty 
years  of  experience  in  radio,  journalism, 
industrial  public  relations,  would  make 
him  valuable  to  any  corporation  in  the 
broadcasting  or  related  fields.  Active  in 
radio  since  1933,  as  organizer  and  pro- 

ducer of  programs  featuring  industry's message  to  the  public.  Interviewed  many 
leading  industrialists  over  the  air.  Ex- 

pert at  ad  lib.  Proficient  in  script  writ- 
ing, and  all  phases  of  radio  publicity. 

Has  important  contacts  in  national  af- 
fairs. Original  thinker.  Daring  initiator. 

100%  sales  minded.  Box  161,  Broad- casting. 

Announcer — wishes  position  with  network 
affiliate.  Now  employed.  Especially 
trained  in  ad  lib,  news  and  m.c.  work. 
Thirty  years  old,  married,  college  edu- 

cation. Able  to  write  commercial  copy 
and  program  script.  Can  assume  duties 
of  program  director.  Can  offer  best  char- 

acter and  professional  recommendations. 
Address  Box  157,  Broadcasting. 

Commercial  Manager — man  with  outstand- 
ing record  for  personal  sales  and  direct- ing successful  efforts  of  staff  of  major 

market  network  station  past  four  years 
seeks  permanent  connection  with  well  es- 

tablished station.  References  prove  high- 
est character,  ability  in  local  sales  and 

splendid  reputation  in  national  field.  Go 
anywhere  except  deep  south  or  extreme 
east.  Box  156,  Broadcasting. 

^'Sngineer    (First    Class    Phone) — employed with   local   station   but   desires  change. 
J   'I  College  graduate  with  one  year's  actual experience.  Single.  Box  162,  Broadcast- ing. 

Wanted  to  Buy 

USED  5  K.  W.  Transmitter — must  be  in 
first  class  condition.  Box  159,  Broad- 
casting. 
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velopment  engineer.  NBC  claims 
the  new  transmitter  is  one-fourth 
the  size  and  one-half  the  weight 
of  the  standard  25-watt  amplitude 
modulated  relay  transmitter,  the 
saving  in  size  and  weight  resulting 
from  special  circuits  developed  by 
NBC  engineers. 

Under  tests,  with  no  special  an- 
tennas used  at  either  transmitting 

or  receiving  points,  the  new  device 
has  delivered  an  excellent  signal 
over  a  distance  of  75  miles,  it  is 
claimed.  Both  transmitter  and  re- 

ceivers are  designed  for  narrow- 
band operation,  with  a  maximum 

deviation  of  15  kc,  in  order  to 
operate  within  the  standard  40  kc. 
relay  channels.  During  preliminary 
tests  and  the  inauguration  parade, 
FCC  representatives  rode  in  the 
mobile  unit  to  observe  operation  of 
the  transmitter. 

Dessert  Firm  Testing 
MORRISON  Co.,  Philadelphia  (des- 

serts), returned  to  radio  on  WFIL, 
Philadelphia,  Jan.  12  with  a  weekly 
quarter-hour  test  of  the  transcribed 
Voices  of  Yesterday.  Arthur  R. 
Sternau,  Philadelphia  agency,  said 
other  stations  may  be  added. 

Canadian  Composers'  Guild 
POSSIBLE  new  source  of  music  ma- 

terial for  Canadian  broadcasting  sta- tions is  seen  in  the  formation  Jan.  8 
of  the  Canadian  Composers'  Guild  at Toronto.  The  Guild  is  an  organization 
of  composers  who  seek  to  advance  the 
selection  of  Canadian  lyrics  and  scores 
in  concerts  and  radio  programs.  D.  R. 
Piette,  Toronto  organist  and  music 
teacher,  was  elected  president.  The 
Guild  is  putting  on  a  membership 
campaign  at  .^l  annual  fee,  and  plans 
to  ask  Canadian  stations  to  select  at 
least  two  Canadian  lyrics  or  scores  for 
every  musical  program. 

CRYSTALS  by 

iiiai?(DWiiia 
The  Hipower  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full information. 

HIPOWER  CRYSTAL  CO. 
Sales  Division — ^205  W.  Wackcr  Drive,  Chicise 
Factory — 2035  Charleston  Street,  Chicago,  III. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Pre»  Bldg.,  Waah.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 
982  National  Press  BIdg. 

Washington,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

Notional  Press  BIdg.        Dl.  1205 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcost  end 

Allocation  Engineering 

Eorle  Building,  Washington,  0.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Monfclair  (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineers 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.  Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
7134  Main  Street,  Kansas  City,  Mo. 

Branch  office,  Crossroads  of  th«  World 
Hollywood,  Cal. 

 Rfyji  RAYMOND  M.  WILMOHE 

Consulting  RaJic  Engineer 
Broadcast  Entrineerinc 

Special  Equipment  Desifnine 
BtwM  BIdi.  •  WASH..  D.       •  NA.  Hit 
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Major  Networks'  Gross  Billings  by  Advertisers:  1940 

NBC  Gross  BiUings 

Adam  Hat  Stores  $  217 
Air  Conditioning  Training  Corp._$  74 
American  Home  Products  Co  $1,909 

Aerowax,  $25,574 
Anacin,  $616,828 
Bisodol,  $367,296 
Clapps  Baby  Food,  $101,545 
Fly-ded,  $68,794 
Freezone,  $67,026 
HUls  Cold  Tablets,  $66,313 
Kolynos,  $355,597 
Mystic  Cream,  $31,529 
Old  English  Floor  Wax,  $169,590 
Plastic  Wood,  $49,025 

American  Oil  Co.   $  3, 
American  Tobacco  Co.   $1,144, 
Babbitt  Inc.  (B  T)   $  618, 
Bank  of  Amer.  Nat  Trust  & 

Savings  Assn.   $  16, 
Bell  Telephone  System  $  406, 
Better  Speech  Institute  of 
America   $  82, 

Bristol-Myers  Co.   $1,077, Vitalis,  $439,766 
Ipana-Sal  Hepatica,  $637,410 Brown  &  Williamson  Tobacco 
Corp.   $1,814, 
Avalon  Cigarettes,  $464,409 
Big  Ben  Tobacco,  $52,926 
Bugler  Tobacco,  $524,485 
Raleigh  Tobacco,  $572,868 
Raleigh  Cigarettes,  $51,557 
Wings    Cigarettes,  $147,788 

Canada  Dry  Ginger  Ale  $  310, 
Canadian  Railway  Assn.  $  79, 
Cardinet  Candy   Co.   $  36, 
Carnation  Co.   $  611, 

Carnation  Milk,  $552,000 
Albers  Bros-Cereals,  $59,904 

Chamberlain  Labs.  $  42, 
Chemicals  Inc.   $  4, 
Cities  Service  Co.  $  626, 
Colgate-Palmolive-Peet  Co.  $  965, 

Shaving  Cream,  $235,880 
Super  Suds,  $729,636 

Consolidated  Royal  Chemical 
Corp.   $  15, 

E.  I.  DuPont  de  Nemours  Co  $  370, 
Emerson  Drug  Co  $  104, 
H.   Fendrich  Inc.   $  61, 
Firestone  Tire  &  Rubber  Co  $  492, 
Fitch  Co.,  F.  W  $  515, 
Food  &  Beverage  Broadcasters 
Ass'n   $  92, Gallenkamp  Stores  Co  $  33, 

General  Electric  Co.  $  525, 
General  Foods  Corp.  $1,794, 

Jello,  $816,373 
Jello  Puddings,  $186,520 
Post  40%  Bran  Flakes,  215,400 
Maxwell  House  Coffee,  576,537 

General  Mills   $2,495, 
Bisquick,  $294,008 
Corn  Kix,  $645,076 
Kitchen  Tested  Flour,  $348,992 
Softasilk  Cake  Flour,  $235,340 
Sperry  Flour  Products,  $123,449 
Wheaties,  $486,516 
Bisquick  &  Wheaties,  $362,354 

Gillette  Safety  Razor  Co  $  47, 
Gordon  Baking  Co.  $  82, 
Greyhound  Lines   $  168, 
Griswold  Mfg.  Co.   $  5, 
Grove  Laboratories   $  188, 
C.  H.  Gulden   $  52, 
Hall  Bros.   $  63, 
Hecker  Products  Corp.  $  216, 

Shinola  Shoe  Polish,  $205,618 
Presto  Cake  Flour  &  H-O 

Oats,  $11,136 
Hormel,  Geo.  A.  Co  $  260, 
Illinois  Central  Railroad  $  11, 
Andrew  Jergens  Co.  $1,033, 

Woodbury's  Soap  & Cosmetics,  $754,739 
Jergens  Lotion,  $279,068 

Johnson.  S.  C.  &  Son  $  633, 
Knapp-Monarch  Co.   $  26, 
Lady  Esther  Co  $  37, 
Lance  Packing  Co.  $  16, 
Langendorf  Bakeries  $  31. 
Larus  Bro.  Co.  $  6, 
Lever  Bros.  ;  $  114, 

Rinso.  $42,080 
Spry,  $72,072 

Lewis-Howe  Co.   $  957, 
Tums,  $880,744 
NR  Tablets,  $76,610 

Liggett  &  Myers  Tobacco  Co  $1,932. 
Loose-Wiles   Biscuit  Co  $  4, 
P.  Lorillard  Co  $  526, 

Old  Gold  Cigarettes.  $279,620 
Sensation  Cig.  &  Muriel 

Cigars.  $427,110 
Manhattan  Soap  Co.  $  114 
Mars  Inc.   $  544, 
Miles  Labs.   $1,393, 
Modern  Pood  Process  Co  $  69, 

Thrivo  Dog  Pood,  $54,623 
Philadelphia  Scrapple,  $15,264 

Benjamin  Moore  &  Co  $  35, 
John  Morrell  &  Co.  $  135, 
Philip  Morris  &  Co  $  704, 
C.  F.  Mueller  &  Co.   $  46, 
Musterole   Co.   $  102, 
Nash-Kelvinator  Corp.   $  169, 
National  Dairy  Products  Corp  $1,339, 

Cheese  &  Salad  Dressing.  $993,194 
Milk  &  Ice  Cream,  $346,105 
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Ohio  Oil  Co  $  75.048 
Pacific  Coast  Borax  Co  $  318,096 
Pepsodent  Co.  $  624,910 
Pillsbury  Flour  MiUs  Co  $  230,424 
Procter  &  Gamble  Co  $8,759,452 

Camay,  $876,947 
Chipso,  $571,109 
Crisco,  $742,094 
Dash,  $13,007 
Dreft.  $423,397 
Drene,  $207,146 
Duz,  $128,260 
Ivory  Flakes,  $786,048 
Ivory  Soap,  $1,896,485 
Lava  Soap,  $219,321 
Oxydol.  $1,644,058 
Teel.  $438,342 
White  Naphtha  Soap,  $813,238 

Pure  Oil  Co.   $  259, 
Quaker  Oats  Co  $  955, 

Quaker  Farina,  $11,908 
Puffed  Wheat  &  Rice,  $77,016 
Quaker  Oats  &  Aunt 
Jemima,  $665,292 

Quaker  Oats,  $201,541 
Ralston  Purina  Co  $  319, 
Remington  Rand   $  34, 
R.  J.  Reynolds  Tobacco  Co  $1,042, 

Camel  Cigarettes.  $743,829 
Camel  Cig.  &  Prince  Albert 

Tobacco.  $299,161 
Richardson  &  Robbins   $  70, 
Richfield  Oil  Corp  $  201, 
Sherwin  Williams  Co  $  250, 

S-W  Paints.  $162,504 
Acme  Paints  &  Lin-X.  $87,872 

Signal  Oil  Co  $  61, 
Skelly  Oil  Co  $  49, 
Standard  Brands   $1,504, 

Tender  Leaf  Tea.  $469,623 
Fleischman's  Yeast  & 

Aspic.  $241,848 
Chase  &  Sanborn  Coffee.  $437,916 
Fleischman's  Foil  Yeast.  $354,812 Standard  Oil  Co.  of  Cal  $  68, 

Sterling  Products   $5,001, 
Bayer  Aspirin,  $838,718 
Cal-Aspirin,  $86,859 
Energine,  ^297.534 
Haley's  M-O,  $262,220 Ironized  Yeast,  $380,267 
Dr.  Lyons  Toothpowder.  $1,128,420 
Molle  Shaving  Cream.  $482,324 
Mulsified  Oil  Shampoo.  $54,926 
Phillips  Milk  of  Magnesia.  $698,934 
Phillips  Milk  of  Magnesia 

Creams.  $338,133 
Phillips  Milk  of  Magnesia 

Tablets.  $280,505 
Phillips  Milk  of  Magnesia 

Toothpaste,  $152,840 
Sun  Oil  Co  $  676,712 
Swift  &  Co.  $  4.788 
Texas  Co.  $  118.238 
Tidewater-Associated  Oil  Co  $  19,019 
Tillamook  County  Creamery  Assn_$  16.324 
Union  Oil  Co.  of  Cal  $  39.456 
U.  S.  of  Brazil  $  21.752 
Vick  Chemical  Co  $  29.543 
Wander  Co.   $  28.260 
Ward    Baking    Co  $  76,244 
Wm.  R.  Warner  Co.   $  209,034 
Welch  Grape  Juice  Co.   $  246,721 Wesson  Oil  &  Snowdrift  Sales 
Corp.   $  48.924 

Westinghouse  Elec.  &  Mfg.  Co.__$  503,592 
Wheatena  Corp.   $  26,730 
J.  B.  Williams  Co  $  328,861 
Williamson  Candy  Co  $  16,224 

CBS  Gross  Billings 

679 

,756 

004 
112 990 

560 
137 
376 

212 
506 
199 

580 
680 

-$49,853,394 
Total  Gross  Commercial 
Expenditures  

Total  Gross  Political 
Expenditures  $  809,606 

GRAND  TOTAL -$50,662,000 

Albers  Brothers  Milling  Co  $  14.295 
American  Home  Products  Corp.  $  912.622 

Louis  Philippe,  $133,644 
Edna  Wallace  Hopper 

Cosmetics,  $235,174 
Anacin.  $469,321 
Kolynos.  $74,483 

American  Oil  Co  $  469,393 
American  Tobacco  $1,074,751 

Half  and  Half  Tobacco,  $201,695 
Lucky  Strike  Cigarettes,$873,056 

Atlantic  Refining  Co.  $  13,784 
Axton-Fisher  Tobacco  Co  $  30,727 
Bathasweet  Corp.   $  19.222 
Beneficial  Management  Corp.  $  20.735 
Best  Foods  $  119.023 
Bowey's  .  $  136.567 Brown  &  Williamson  Tobacco 
Corp.   $1,158,722 

California  Fruit  Growers 
Exchange   $  348,363 

Campana  Sales  Co.  $  371,042 
Campbell  Soup  Co  $4,044,389 

Soup,  Juice,  Beans,  $2,814,427 Franco  American  Spaghetti 
and  Macaroni,  $699,914 

Tomato  Juice,  $422,988 
Soups,  $107,060 

Chamberlain  Labs.  $  18.829 
Chesebrough  Mfg.  Co.  $  415.345 
Chocolate  Products  Co.  $  3,278 
Chrysler  Corp.   $  986,049 
Coca-Cola  Co.   $  44,510 
Colgate-Palmolive-Peet  Co  $3,368,706 Dental  Products,  $866,967 

Shaving  Cream,  $334,271 
Halo,  Cashmere  Bouquet,  $296,021 
Cue,  $194,288 Palmolive  Soap,  $670,910 
Octagon.  $338,456 
Super  Suds.  $667,793 

Colonial  Dames  Inc.  $  17,403 
Columbia  Recording  Corp.  .  $  32,995 
Commercial  Credit  Co  $  209,067 
Continental  Baking  Co.  $  908,404 
Corn  Products  Refining  Co  $  566,121 Kremel  and  Linit,  $158,895 

Linit,  $99,666 
Argo,  $102,470 Karo.  $102,540 Mazola.  $102,550 
Cudahy  Packing  Co..  $368,199 

Ethyl  Gasoline  Corp.  $  262,590 
Eversharp  Inc.   $  231,403 
Fels  &  Co  $  79,575 
Florida  Citrus  Commission  $  132,153 
Ford  Motor  Co  $  944,638 
General  Foods  Corp.  $4,092,519 

Calumet,  Swansdown,  $986,340 Diamond  Salt,  $72,890 
Grapenuts,  $861,135 
LaFrance,  Satina,  $288,858 
Minute  Tapioca,  $192,280 
Post  40%  Bran  Flakes,  $434,596 
Maxwell  House  Coffee,  $106,717 
Post  Toasties,  $327,908 
Postum.  $241,914 
Sanka,  $488,381 
Grapenuts  Flakes.  $91,500 

General  Mills  $  643.917 Wheaties.  $413,378 
Corn  Kix.  $75,568 
Cold  Medal  Flour.  $97,684 
Sperry  (Wheaties).  $57,287 

General  Petroleum  Corp.  of  Calif. -$  8.896 
D.  Ghiradelli  Co  $  3.912 
Gillette   Safety   Razor   Co  $  263.294 
Great  Atlantic  &  Pacific  Tea  Co._$  8.993 
Gulf  Oil  Corp.   :  $  469,113 
Hawaiian  Pineapple  Co.  $  136,495 
Holland  Furnace  Co.   $  6.026 

H.  P.  Hood  &  Sons  $  2.208 
George  A.  Hormel  &  Co  $  305,640 
International  Silver  Co  $  302,000 
Knox  Gelatine  Co..  Inc  $  7.566 
Lady  Esther  Co.  $  517.795 
The  Lambert  Co.  $  383.463. 
Langendorf  United  Bakeries  $  11,667 
Lehn  &  Fink  Products  Corp.  __$  221,424 
Lever  Brothers  Co.   $3,056,922 

Spry,  $650,802 Rinso,  $1,954,475 
Lux  Toilet  Soap,  $842,138 
Lifebuoy,  $209,507 

Libbey-Owen-Ford  Glass  Co.  111,060 
Liggett  &  Myers  Tobacco  Co  $1,424,327 Chesterfields,  $1,332,833 

Velvet  Tobacco,  $91,494 
Thomas  J.  Lipton  $  150,149 
P.   Lorillard   Co  $  19,008 
Los  Angeles  Soap  Co.  $  99,849 White  King  Soap,  $82,897 

Sierra  Pine  Toilet  Soap,  $16,952 
Luden's  Inc.  $  3,749 Mennen  Co.   $  106,010 
Philip  Morris  &  Co  $  855.148 
National  Lead  Co.  $  39.129 
Nehi  Corp.   $  334.836 
Noxzema  Chemical  Co.   $  1,704 
Paramount  Pictures  Inc  $  8,858 
Peter  Paul  Inc.   $  14.684 
Penn  Tobacco  Co.   $  408,237 
Pepsi-Cola  Co.   $  165.212 
Pet  Milk  Sales  Corp  $  713.883 
Planters  Nut  &  Chocolate  Co  $  12.283 
Procter  &  Gamble  Co.  $2,239,964 

Drene,  $107,210 Teel  and  Drene,  $316,295 
Ivory,  $459,606 
Teel.  $183,327 Crisco.  $430,041 
Chipso.  $326,468 
Oxydol,  $317,020 Camay,  $99,997 

Prudential  Insurance  Co.  $  724,655 
Pure  Oil  Co.   $  98,024 
Purity  Bakeries  Service  Corp   89.985 
R.  J.  Reynolds  Tobacco  Co  $1,084,619 
Rio  Grande  Oil   $  3.510 
Sealtest   $  158,340 
Sinclair  Refining  Co.  $  185.864 
Smith  Brothers  $  8,802 
E.  R.  Squibb  &  Sons   $  5.061 
Stephano  Brothers  $  55.857 
Sterling  Products   $  874.146 

Bayer  Aspirin.  $412,168 Ironized  Yeast,  $461,978 
Texas  Co.  $  911.471 
Tidewater  Associated  Oil  Co  $  16,080 
Union  Oil  Co.  $  19,975 
U.  S.  Tobacco  Co  $  400,103 
F.  B.  Washburn  Candy  Corp  $  4,890 
Wilmington  Transportation  Co.  — $  17.707 
Wm.  Wrigley  Jr.  Co  $1,368,224 
Political  Advertisers  $  535.406 

GRAND   TOTAL   $41,025,649 

MBS  Gross  BiUings 

Drawn  for  Broadcasting  by  Sid  Hix 
"Orandma  Wouldn't  Miss  One  of  Those  Serials  for  Anything ." 

Wander  Co.  —  $  526,026 
Bayuk  Cigars    510,949 
Gospel  Broadcasting  Assn   402,232 
General  Cigar  Co.    343.681 
Macfadden  Publications   199.094 
Richfield    Oil    Corp   197.388 
General  Baking  Co.   184.221 
American  Safety  Razor  Corp   158.857 
Lutheran  Laymen's  League   127.466 
Wheeling  Steel  Corp.   123.656 
Gillette  Safety  Razor  Co   116.731 
Carnation  Co.    99.852 
Ironized  Yeast  Co   99.173 
Cudahy  Packing  Co.   95.740 
White  Laboratories    94,265 
American  Economic  Foundation   72,415 
D.  L.  &  W.  Coal  Co   70.347 
Illinois  Meat  Co.    68.940 
R.  B.  Semler  Inc.    61.395 
American  Tobacco  Co   50,892 
Philip  Morris  &  Co.   48.195 
United  Air  Lines   42.160 
Mennen  Co.    40.344 
Griffin  Mfg.  Co.    40.291 Howard  Clothes    40,168 
Peter  Paul  Inc.    27,858 
National  Refining  Co   26.975 
V.  La  Rosa  &  Sons   26.025 
Bell  &  Co.    22.376 
Young  Peoples  Church  of  the  Air  19.189 
American  Bird  Products  Co   18.064 
Hartz  Mountain  Products  Co.   17,148 
Philco  Radio  &  Television  Corp.—  15,000 
Moody  Bible  Institute  — —  14,370 
Paul  F.  Beich  Co   13,657 
Detrola  Corp.    13,472 
Fidelio   Brewery   ;   11,880 
John  B.  Canepa  Co.  — _  10.847 Paramount  Pictures  :   5.331 
William  Demuth  &  Co.   4.440 
Detroit  Bible  Class    2.576 
Nat'l  Conference  of  Prayer  & 
Evangelism    3.987 Swift  &  Co.   2.003 

Maltex  Co.   1.346 
El  Paso  County  Board  of 
Development    1,086 
Political    293,898 
Cooperative    411,168 
GRAND  TOTAL   __l_$4;767,064 



This  view  of  downtown  Kansas  City,  Missouri, 
was  photograt>hed  from  the  cower  of  the  Liberty 
Memorial  by  Wm.  R.  Crick. 
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FROM  HOUR  TO  HOUR,  on  wavelengths 
from  far  and  near,  Americans  owning 

50,000,000  radio  receiving  sets  hear  the 
news  of  war  overseas.  The  broadcasts  tell  of 

raiders  in  foreign  skies;  they  tell  of  terrific 
explosions  and  flames  seen  more  than  100 

miles  away. . .  Commentators  tell  of  black- 
outs— 15  hours  of  blackness  at  a  stretch  in 

London ...  In  the  United  States,  radio  is 
the  voice  of  national  defense. 

Alight  in  the  darkness  that  en- 
shrouds the  world  is  the  truth  of 

an  uncensored  radio  . . .  broad- 
casts from  American  aerial 

towers  that  stand  as  sentinels 

of  freedom.  The  light  of  truth 
in  American  radio  is  not  shaded 

or  hooded  ...  it  is  the  glow  of 
hope  for  free  men  everywhere. 

For  many  months  now,  the 

National  Broadcasting  Com- 

pany, through  modern  improvements  in 

equipment  and  increased  power  in  short- 
wave transmitters,  has  helped  to  make 

certain  that  the  slit  of  light  on  radios  in 
homes  throughout  the  Americas  will  burn 
as  one  great  beacon  of  freedom  .  .  .  for 

these  broadcasts  spread  into  the  far  cor- 
ners of  the  darkened  world. 

By  short  waves,  NBC  is  flashing  the 

(NBC) 

National  Broadcasting  Company 

A  Service  of  the 

RADIO  CORPORATION 

OF  AMERICA 

Radio  City,  New  York 

truth,  as  it  is  received  from  its  American 

observers  in  foreign  lands,  and  from  the 

press  associations. 
Cordial,  two-way  relations  have  been 

established  through  exchange  of  programs 
between  North  and  South  America  .  .  . 

and  NBC  is  happy  that  it  has  the  oppor- 
tunity and  facilities  to  contribute  to  the 

cultivation  of  ail-American  friendships . . . 

every  one  of  NBC's  programs 
are  sent  free  of  charge  to  Latin 

America,  that  they  may  be  re- 
broadcast  for  the  pleasure  of 
our  southern  neighbors. 

That  there  shall  be  no  black- 
out in  the  light  of  American 

radio . . .  that  there  be  no  blind- 
folding of  listeners,  no  hooding 

or  curtaining  of  the  truth,  is 

the  aim  of  NBC  .  .  .  Radio's 
light  of  truth  must  never  go  out. 
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The  haunted  gentleman  has  a  hefty 

swing,  but  no  direction.  WLS  has  a 

hefty  swing  with  a  sales  curve  and  the 

direction  is  always  the  same — UP  ! 

Consider  this  sales  story — 2>^1^^ 

proof-of-purchase  labels  from  two  an- 
nouncements on  the  WLS  Feature 

Foods  program.  The  product:  Dawn- 

fresh  Mushrooms,  a  food  specialty  with 

scattered  distribution,  largely  in  Met- 

870  KILOCYCLES 

NBC  BLUE 

50.000  WATTS 

AFFILIATE 

ropolitan  Chicago.  The  offer:  a  pen 

and  pencil  set  for  a  Dawnfresh  label 

and  25^2^.  And  2,794  proof-of-purchase 

inquiries,  each  with  cash,  came  from 
these  two  announcements  on  the  WLS 

Feature  Foods  program  ! 

We  always  like  to  talk  about  sales 

results  for  WLS  advertisers — and  so  do 

the  John  Blair  men.  They — or  we — 
would  like  to  talk  to  you  about  it,  too ! 

National  Representatives: 

John  Blair  &  Company 



How  can  Hartford  sales Doesn't  Providence 

offer  good  sales 

potentials? 

L 

THE  answer  to  these  .  .  .  and  to  many 

other  New  England  questions  assailing 

sales  managers  is  . . .  The  Yankee  Network. 

Consider  .  .  .  that  The  Yankee  Network 

covers  not  one  or  a  half  dozen  buying  cen- 

ters but  ALL  key  areas  . . .  that  The  Yankee 

Network  is  the  ONLY  combination  giving 

this  COMPLETE  coverage  .  .  .  that  The 

Yankee  Network's  19  local  stations  have 

long-established,  community  acceptance 

and  consistent  listenership  that  distant  sta- 
tions cannot  achieve. 

New  England  is  an  "A"  market  that 
merits  a  radio  sales  campaign  in  keeping 

with  its  size  and  buying  power  ...  on 

the  ONE  network  that  IS  New  England. 

THE  YANKEE  NETWORK 

21  BROOKLINE  AVENUE BOSTON,  MASS. 

WNAC 
Boston 
* 

WTIC 
Hartford 

* 

WEAN 
Providence 

* 
WTAG 

Worcester 

* 

WICC 
Bridgeport 
New  Haven 

★ 
WCSH 
Portland 

★ 

WLLH 
Lowell Lawrence 

* 
WSAR 
Fall  River 

* 
WLBZ 
Bangor 

* 

WFEA 
Manchester 

★ 

WNBH New  Bedford 

* 
WBRK 
PittsField 

* 

WNLC New  London 

★ 
WLNH 
Laconia 

★ 
WRDO 

Augusta 
★ 

wcou 

Lewiston 
Auburn 

★ 
WHAI 

Greenfield 

★ 
WSYB 
Rutland 

★ 

WELI 
New  Haven 

EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representative 
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INIPIVIDUAL 

ATTENTION 

/  ■  •  •  and  LOTS  of  it!  That's  what  we  give  YOUR  account. \ 
Every  campaign,  big  or  small,  is  a  challenge  to  us  to  do  a  \ 

better  job  than  any  other  station. 

We  meet  that  challenge,  by  concentrating  everything 

we've  got  into  making  your  campaign  a  SUCCESS!  We 
work  with  it,  merchandise  it,  get  behind  it  and  keep  boost- 

ing it,  to  make  certain  that  your  account  stays  on  top. 

This  policy  of  INDIVIDUAL  ATTENTION  for  large  and 

small  accounts  is  one  big  reason  why  so  very  few  KOIL 

advertisers  let  their  contracts  expire,-  and  why  so  very 

many  give  us  renewals,  new  business,  and  more  renewals! 

We'd  like  to  send  you  a  list  of  case  histories.  We'd  like 
you  to  see  for  yourself  how  completely  the  radio  picture  in 

Omaha  has  changed  I 

ch 
P.  S.  A  wire  will  also  bring  you  full  details  on 
our  7-POINT  PLUS  MERCHANDISING  set-up. 
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Faster  Pace  Seen  for  Industry  in  1941  \  ̂ ^^^^  \_NewYorkCurb 

PAYROLL  D0iLARS 
POT  LTKV  I'RODUCT: 

The  wage  earner  of  Detroit  has  become  a  giant  ...  in 

earnings  ...  in  buying  power. 

These  prospects  .  .  .  with  their  giant  payroll  .  .  .  react 

to  the  influence  of  WXYZ. 

WXYZ 

Activity   
atlSM      WVi^%  I  ̂   KING  TRENDLE  BROADCASTING  CORPORATION  1^ 

,  Bf  thr  A«.  r^,' ,  VKW  YOHK. : 
kf;  public  went  i Ity  bfinds  today liuying  which  m 
Jv/o  and  three  pi ■   Tmntmclinna  I Yiute  Vf^Jae,  comp  _  _    _    _ 200  ymtt-ninv.  f  ----  TDiewtti'-ra  rw«<r 

National  Sales  Representative-PAUL  H.  RAYMER  CO.  .-^^  „J 

KEY  STATION  MICHIGAN  RADIO  NETWORK 

BASIC  DETROIT  OUTLET  NBC  BLUE  NETWORK 

(Ift.-i^O.  «t.ntf^  Jind  areax.    All  Uke  office T-i^t!  nn,'!  M»nHr:u'.iinin,' ,  aft  nf  .Jan,  IS,  IMl.    Th«f«C  com- 
Farmmgton.    Mirii,    gagc-fl,   mittefifl  will  tw  chariTed  ̂ 'th 



si>ot^  i>e-you-tl|iW? 

If  we  seem  a  little  delirious  about 

spot  broadcasting — if  we  sort  of 
go  out  of  the  world  about  its  many 

advantages — don't  blame  us!  Be- 
cause, after  all,  spot  radio  is  the 

only  way  possible  to  hit  each  mar- 
ket at  the  time  when  most  of  your 

prospects  are  most  likely  to  hsten 

— to  tailor  your  programs  to  local 

likes  —  to  pick  the  stations  that 

will  do  you  the  most  good. 

And  listen,  you  fellows  who  are 

just  on  the  verge  of  radio — with 

spot  radio  you  don't  have  to  spend 

a  lot  of  money  for  a  lot  of  stations 

you  don't  want.  Neither  must  you 
stick  with  a  set  list  of  stations.  You 

can  start  out  on  any  scale — and 
add  or  subtract  at  will  as  condi- 

tions warrant! 

Our  job  is  to  help  you  make  the 

market  analyses  and  station  selec- 

tions that  will  make  your  spot  ra- 

dio effort  profitable.  This  service 

is  yours  for  the  asking.  Why  not 

get  in  touch  with  one  of  our  six 
offices  note? 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  CUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
V/TCN      .    .  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. .  .  IOWA  .  .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO      ...     FT.  WORTH-DALLAS 
KOMA     ....    OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

FREE  Se  PETERS,  inc. 

Pioneer  Radio  Station  Representatives 

CHICAGO:  i8o  S.  Michigan 
Franklin  6373 

Since  May,  1932 

NEW  YORK:  247  Park  Ave.     DETROIT:  Sew  Center  Bldg.     SAN  FRANCISCO:  iii  Sutter      LOS  ANGELES:  650  S.  Grand     ATLANTA :  323  Palmer  Bldg. 
Plaza  5-4131  Trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667 
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1940  Gross  Time  Sales  Total  $207,956,000 

Gain  of  21.5%  for  Year;  Spot  and  Local  Show  Healthiest 

Boosts;  Increase  Compares  to  14%  Last  Year 

stations,  requiring  installations  of 
new  transmitters  and  antennas, 
development  of  FM  which  repre- 

sents plant  investment  only  at  this 
stage,  plus  the  general  trend  to- 

ward increased  overhead — all  are 
minus  factors  in  computing  the  ul- 

timate net. 
While  it  is  yet  too  early  to  fore- 

cast the  classification  results,  it  is 

SPURTING  ahead  of  the  year-to-year  trend,  broadcast  adver- 
tising in  1940  reached  a  new  high,  with  gross  time  sales  of 

$207,956,000  as  compared  with  $171,114,000  for  1939— an  in- 
crease of  21.5%. 

The  1940  analysis  is  based  on  estimates  made  by  Broadcast- 
ing to  be  released  in  its  lOJfl  Yearbook  Number,  now  on  the 

press  and  to  be  distributed  next  week.  The  preliminary  data 
indicates  that  while  business  increased  in  all  classifications — • 
network,  spot  and  local — the  latter   
two  brackets  were  largely  respon- 

sible for  the  bulk  of  the  gain. 
Gross  national  network  business 
increased  from  $83,114,000  to 
$96,456,000,  while  time  sales  from 
other  sources  increased  from  $88,- 
000,000  to  $111,500,000. 

The  Net  is  Lower 

Net  time  sales,  as  distinguished 
from  the  conventional  gross  fig- 

ures used  by  competitive  media, 
showed  a  corresponding  increase  in 
1940,  amounting  to  21.5%.  The  es- 

timated 1940  net  sales,  computed 
after  allowances  for  frequency  dis- 

counts, aggregated  $157,900,000 
on  the  basis  of  the  preliminary 
information,  as  against  $129,968,- 
000  for  1939.  National  network 
business  represented  44.9%  of  the 
total,  national  spot  24.6%,  local 
30.5%,  in  the  net  analysis,  and 
held  approximately  the  same  pro- 

portions in  the  gross  figures. 
The  analysis  of  1940  revenues 

was  made  for  Broadcasting  by 
Dr.  Herman  S.  Hettinger,  associate 
professor  of  marketing,  University 
of  Pennsylvania,  and  a  pioneer  ra- 

dio economist.  The  complete  analy- 
sis, depicting  trends  for  the  vari- 
ous commodity  groups,  and  detailed 

comparisons  with  other  media,  will 
be  featured  in  the  19Jfl  Yearbook 
Number. 

No  Great  Profit  Increase 

Despite  the  sharp  upturn  in 
:gross,  it  is  unlikely  that  the  -indus- 

try as  a  whole  vdll  show  any  pro- 
portionate increase  in  net  profit. 

Profit  figures  will  not  be  available 
for  at  least  five  months,  when  the 
FCC  completes  its  analysis  of  1940 
financial  returns  from  stations  and 
networks,  questionnaires  on  which 
■were  dispatched  this  month.  In- 

creases in  operating  overhead,  en- 
tailed by  union  labor  requirements, 

programming  operations,  music 
costs  and  plant  and  equipment 
probably  will  absorb  a  substantial 
portion  of  income.  Power  boosts  for 

expected  that  nearly  one-third  of 
the  stations — mainly  in  smaller 
markets  and  with  local  power — 
will  show  losses.  That  has  been  the 
experience  during  the  last  few 
years,  even  with  horizontal  in- 

creases in  revenues  for  the  indus- 
try. This  data  too  will  be  revealed 

in  the  forthcoming  FCC  analysis. 
In  1939  approximately  225  stations 
showed  losses. 

Leads  All  Major  Media 
Radio  advertising  again  led  all 

major  media  in  rate  of  increase. 
The  gross  volume  figure  of  $208,- 
000,000  is  directly  comparable  to 
that  of  $167,408,000  for  national 
magazine  advertising.  The  maga- 

zine figure  was  a  11%  increase 
over  1939,  as  against  the  21.5% 

Proposed  Treaty  Assignments 

Are  Listed  in  1941  Yearbook 

LISTING  for  the  first  time  the 
proposed  Havana  Treaty  assign- 

ments of  U.  S.  and  Canadian  sta- 
tions by  States  and  Provinces,  by 

frequencies  and  by  call  letters,  the 
1941  edition  of  the  Broadcasting 
Yearbook  number  will  be  off  the 
presses  the  first  week  in  February 
and,  accompanied  by  a  new  radio 
outline  map  of  the  U.  S.  and 
Canada,  will  be  distributed  without 
charge  to  all  subscribers.  The 
volume,  480  pages,  is  the  largest  of 
the  seven  thus  far  published. 

The  tabulations  of  stations  by 
States  and  Provinces  will  again  list 
ownership  and  executive  personnel 
of  all  stations,  including  the  76 
authorized  during  1940. 

New  Departments 
The  1941  Yearbook  incorporates 

most  of  the  former  departments, 
revised  and  improved.  In  addition 
to  the  Havana  Treaty  tabulations, 
new  departments  include  a  sum- 

mary-index of  articles  on  commer- 
cial successes  carried  in  Broad- 

casting during  the  last  three 
years;  text  and  analysis  of  rulings 
under  the  NAB  Code ;  details  of  the 
organization  and  functions  of  the 
Defense  Communications  Board ; 
rules  and  standards  governing  fre- 

quency modulation  (FM),  along 
with  a  log  of  FM  stations  thus  far 

authorized;  television  rules  and 
regulations;  new  rules  and  regula- 

tions governing  standard  broad- 
casting; radio  income-investment- 

employment-payroll  data. 
The  directory  reveals  that  ex- 

actly 881  standard  broadcast- 
ing stations  were  operating  or  au- thorized for  construction  in  the 

United  States  at  Jan.  1,  1941.  The 
revised  directory  of  newspaper- 
publisher  ownership  of  stations  dis- closes 294  stations  in  the  United 
States  and  27  in  Canada  were 
owned  in  whole  or  part  by  such  in- 

terests, or  under  option. 
Included  in  the  Yearbook  is  the 

1940  survey  of  program  popularity 
by  A.  W.  Lehman,  of  the  CAB; 
an  article  on  program  ratings  by 
Dr.  M.  N.  Chappell,  of  C.  E.  Hooper 
Inc.;  new  compilations  of  group 
ownership  and  operation  of  stations; 
a  revised  directory  of  advertising 
agencies  handling  radio  accounts; 
a  new  directory  of  station  repre- 

sentatives and  their  station  lists; 
network  maps,  rate  cards,  execu- 

tive personnel;  directories  of  tran- 
scription, recording  and  production 

firms  and  talent  agents;  direc- 
tories of  radio  equipment  manu- 

facturers; a  bibliography  of  liter- 
ature pertaining  to  radio;  and 

other  data  in  constant  demand. 

increase  for  radio.  National  farm 
paper  volume  rose  12%  during  the 
year,  and,  on  the  basis  of  11-month 
figures,  newspaper  advertising  in- creased only  1.8%. 

The  21.5%  increase  for  radio  was 
well  ahead  of  the  pace  of  recent 
years.  In  1939  the  gain  was  only 
12%  over  1938,  while  the  latter 
year  showed  an  increase  of  only 
4%  over  1937.  Net  time  sales  in 
1940  were  33.8%  over  those  of 
1937,  and  98.4%  greater  than  in 
1935. 

Net  time  sales  in  recent  years 
were  as  follows: 
1935   $  79,618,000 
1937    117,909,000 
1939    129,968,000 
1940    157,900,000 

Gross  vs.  Net 

Dr.  Hettinger  explained  that  the 
gross  time  sales  are  arrived  at  by 
multiplying  the  facilities  sold  by 
the  rate  charged  for  them  for  a 
single  broadcast — corresponding  to 
the  method  of  measuring  newspap- 

er and  magazine  volume.  Net  time 
sales,  on  the  other  hand,  represent 
advertising  volume  following  the 
deduction  of  discounts  granted  for 
frequency  of  use  but  before  sub- 

tracting agency  and  middleman 
commissions — w  h  i  c  h  are  con- 

sidered costs  of  sales.  Net  time 
sales,  therefore,  represent  the  ac- tual dollar  volume  of  receipts  of 
the  broadcasting  business.  The 
gross  figures  are  used  to  procure  a 
comparative  picture  of  various  me- 

dia, because  of  the  difficulty  of  al- 
lowing for  various  forms  of  dis- 

counts in  the  compilation  of  dollar revenue. 
A  continued  trend  toward  greater 

increase  in  national  spot  (non-net- 
work) and  local,  as  against  nation- al network  business,  was  detected  by 

Dr.  Hettinger.  Whereas  national 
network  net  time  sales  increased 
14.4%  over  the  preceding  year, 
national  spot  volume  rose  24.4% 
and  local  increased  28.7%.  The  non- 
network  business  showed  a  rel- 

ative grovsrth  of  approximately 
twice  the  rate  of  increase  of  1939, 
whereas  network  advertising 
grovirth  remained  approximately 
the  same. 

Non-Network  Growth 

In  1927,  network  business  ac- 
counted for  nearly  80%  of  the  ag- 
gregate revenue,  with  spot  and 

local  providing  only  20%.  In  1930 
the  ratio  was  68%  network  against 
32%  from  the  other  sources;  in 
1935  it  was  56%  against  44%.  In 

{Continued  on  page  35) 
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Actions  Authorized 

For  Infringements 
ASCAP  Plans  Proceedings  in 
Various  Parts  of  Country 
A  NUMBER  of  suits  against  radio 
stations  which  are  charged  with 
performing  ASCAP-controIled  mu- 

sic without  being  licensed  for  such 
performances  have  been  authorized 
and  are  being  filed  in  various  cities 
throughout  the  country,  Herman 
Finkelstein  of  the  firm  of  Schwartz 
&  Frohlich,  ASCAP  attorneys,  said 
Jan.  22.  No  suits  have  yet  been 
started  in  New  York,  he  stated, 
adding  that  ASCAP  is  in  no  hurry 
and  is  moving  cautiously  in  this 
question  of  infringements. 

"This  is  not  a  matter  of  a  day, a  week  or  even  a  month,"  he  ex- 
plained. "The  courts  allow  us  plenty of  time.  At  present  we  are  chiefly 

engaged  in  compiling  lists  of  in- 
fringements and  planning  what  ac- tion to  take. 

Networks  Next 

Asked  what  effect  an  acceptance 
of  a  consent  decree  by  BMI  from 
the  Department  of  Justice  would 
have  on  ASCAP's  plans,  Mr.  Fink- elstein stated  definitely  that  it 
would  have  no  effect  at  all.  "BMI 
is  a  company  union  of  the  broad- 

casters," he  declared,  "and  its  ac- 
tions won't  affect  ASCAP  any  more than  a  consent  decree  by  Henry Ford  and  a  company  union  of  Ford 

employes  would  affect  an  AFL 
union  which  was  trying  to  organize 
the  Ford  plant." 

Song  Pluggers  Complain 
Of  Treatment  by  BMI 
CONFERENCES  are  now  being held  between  Bob  Miller,  president of  the  Music  Publishers  Contact 
niV?"^  pluggers'  group,  and BMI  Executives,  following  a  letter 
of  complaint  sent  by  Mr.  Miller  to 
BMI  in  which  he  accuses  it  of  using unfair  methods  of  competition  not 
permissible  under  the  union's 
standard  agreement  with  the  music publishers. 

According  to  Mr.  Miller's  letter, 
the  contactmen's  union  empha- sizes that  it  is  not  taking  sides  in 

the  controversy  now  raging  be- 
tween ASCAP  and  BMI,  but  it  re- 

fuses to  be  used  as  a  club  by  either 
contestant."  Mr.  Miller  stated  that he  felt  sure  a  satisfactory  solution 
of  the  alleged  contract  violations 
could  be  reached  through  these  con- ferences. 

Second  action  taken  by  the  union 
after  its  meeting  last  week  was 
handled  through  the  New  York 
Central  Trades  Council,  composed of  unions  affiliated  with  the  AFL. 
The  Council  is  writing  leading  net- 

work advertisers  with  musical  pro- grams on  the  air  to  use  their  in- 
fluence in  bringing  about  a  peace- ful settlement  of  the  music  contro- versy. 

NBC  Bread  Series 

NATIONAL  BISCUIT  Co.,  New 
York,  is  starting  daily  programs, chiefly  news  and  varying  from  five 
to  15  minutes  in  length,  on  15  sta- 

tions in  cities  where  National  Bis- 
cuit bakeries  are  located.  Product 

advertised  is  NBC  bread,  McCann- 
Erickson,  New  York,  is  agency. 

"COMMITTEE  of  Jan.  19",  representing  the  Independent  Food  Distribu- 
tors Council,  which  recommended  a  nationwide  radio  campaign  for  inde- 

pendent merchants  [see  adjoining  story]  consisted  of  (1  to  r  seated)  : 
Gerard  M.  Ungaro,  Chicago  attorney,  chairman;  Mrs.  R.  M.  Kiefer,  Na- 

tional Brands  Stores  Inc.,  committee  secretary;  J.  Frank  Grimes,  presi- 
dent of  the  Independent  Grocers'  Alliance;  Hector  Lazo,  National  Retail- 

Owned  Grocers  Inc.,  and  executive  vice-president  of  the  Co-Operative 
Food  Distributors  of  America;  (standing)  James  H.  Black,  president  of 
the  United  Buyers  Corporation;  Ray  Hauntz,  director  of  National 
Assn.  of  Retail  Grocers.  Neil  McKay  of  Volunteer  Stores,  and  Associates 
was  also  on  the  committee  but  not  present  at  the  time  of  this  picture. 

Independent  Food  Distributors  Favor 

Natiomvide  Radio  Promotion  Campaign 

INDEPENDENT  Food  Distribu- 
tors, who  met  in  Chicago  the  week 

of  Jan.  20  for  their  annual  na- 
tional convention,  have  indicated  a 

definite  stand  in  favor  of  a  coast- 
to-coast  program  as  a  means  of  pro- 

moting independents  throughout 
the  land.  These  groups,  consisting 
of  20,000  conventioneers,  repre- 

sented approximately  150,000  groc- 
ers and  other  food  distributors  re- 

sponsible for  65%  of  the  total  in- 
dependent business  in  that  field. 

More  than  500  leaders  and  execu- 
tives of  various  independent  groups 

gathered  in  the  main  audience 
studio  of  WGII  on  Jan.  19  for  an 
audition  of  a  proposed  program, 
American  Home  Town,  produced  by 
William  A.  Bacher,  director  of 
programs  and  production  for  the 
MBS  Chicago  key  station. 
The  program,  in  which  it  is 

planned  to  feature  Walter  Huston, 
stage  and  screen  star,  on  the  173 
stations  of  the  Mutual  network,  is 
the  choice  of  the  "Committee  of 
January  19",  temporary  steering 
group  appointed  some  months  ago 
by  the  Independent  Food  Distribu- 

tors' Council  to  complete  details  for 
the  proposed  radio  campaign,  and 
so  named  because  of  the  date  set 
for  the  audition. 

Favorable  Reaction 

Although  no  contracts  have  been 
signed,  comments  on  cards  dis- 

tributed to  the  studio  audience  in- 
dicated an  almost  100%  favorable 

reaction  to  the  program. 
At  the  conclusion  of  the  audition 

the  temporary  steering  group  was 
dissolved  and  a  permanent  commit- 

tee appointed  to  carry  on  actual 
negotiations  to  organize  and 
finance  the  proposed  program  so 
that  it  can  start  in  early  Spring. 
First  act  of  the  permanent  commit- 

tee-was a  decision  to  invite  inde- 

pendent dealers  outside  the  realm 
of  foods  to  participate.  This  will 
include  such  independents  as  hard- 

ware merchants  and  independent 
druggists. 

The  "Committee  of  January  19" 
was  headed  by  Gerard  H.  Ungaro, 
Chicago  attorney,  and  was  made  up 
of  J.  Frank  Grimes,  president  of 
Independent  Grocers'  Alliance ; 
Ray  G.  Hauntz,  National  Assn.  of 
Retail  Grocers;  James  H.  Black, 
United  Buyers  Corp.;  Hector  Lazo, 
National  Retail-Owned  Grocers 
Inc.;  Neil  McKey,  Volunteer  Stores 
Inc.;  and  Mrs.  R.  M.  Kiefer,  Na- 

tional Brands  Stores  Inc.,  the  com- 
mittee secretary.  Lazo  is  also  ex- 
ecutive vice-president  of  the  Co- 

operative Food  Distributors  of America. 

Carrier  Dealer  Plans 
DEALERS  for  Carrier  Corp.,  New 
York  (air  conditioning),  have  been 
notified  by  the  air  conditioning 
company  of  a  more  liberal  co- 

operative advertising  plan  for  1941, 
whereby  they  may  choose  radio  or 
any  other  media  for  their  local 
promotion.  The  plan,  together  with 
the  fact  that  Carrier's  advertising 
budget  for  1941  has  been  increased 
20%,  was  announced  Jan.  23  by 
Walter  A.  Bowe,  advertising  man- 

ager, at  a  meeting  held  in  the 
Hotel  Waldorf-Astoria,  New  York. 
Some  local  radio  has  been  used  by 
dealers  in  the  past,  but  under  the 
new  plan  more  spot  campaign  or 
local  programs  can  be  used.  Car- 

rier agency  is  Charles  Dallas  Reach 
Co.,  New  York. 

Tootsie  Rolls  on  20 
SWEETS  Co.  of  America,  Hoboken 
(Tootsie  Rolls),  about  April  14  will 
start  live  and  transcribed  one- 
minute  spot  announcements  on  ap- 

proximately 20  stations.  Agency  is 
Blow  Co.,  New  York. 

AAAA  and  NAB  Confer 

On  Revised  Order  Form 

AN  EARLY  and  amicable  settle- 
ment of  the  differences  between  the 

American  Assn.  of  Advertising 
Agencies  and  the  NAB  over  the 
terms  of  the  new  standard  order 
form  for  use  by  agencies  in  buying 
time  on  individual  stations 
[Broadcasting,  Jan.  13,  20]  was 
predicted  following  a  meeting  be- 

tween executives  of  both  organiza- 
tions in  New  York  Jan.  23.  NAB 

delegation  included  Neville  Miller, 
NAB  president;  Paul  F.  Peter,  re- 

search director,  and  Russell  Place, 
counsel.  AAAA  group  were  Fred 
Gamble,  managing  director;  Wil- liam Fricke  of  the  AAAA  staff, 
and  George  Link,  counsel. 

After  a  discussion  of  objections 
raised  by  the  agency  group  to  the 
proposed  form  drawn  up  by  the 
NAB,  it  was  agreed  that  each  or- 

ganization's staff  committees  would 
report  to  its  own  member  commit- tee on  the  form,  and  that  probably 
the  chairmen  of  these  committees, 
Ned  Midgley  for  the  AAAA  and 
Harry  Wilder  for  the  NAB,  would 
meet  in  a  subcommittee  session  in- 

cluding not  more  than  three  mem- 
bers of  each  group.  If,  as  expected, 

this  smaller  group  is  able  to  iron 
out  the  major  differences,  they  will 
continue  meeting  at  frequent  in- tervals until  a  new  form  has  been 
agreed  on,  after  which  the  complete 
committees  will  get  together  for 
final  approval. 

Congress  Quiz  Program 
To  Be  Started  on  CBS 

SLANTED  toward  problems  of  na 
tional  and  international  scope,  on 
a  non-partisan  basis,  WJSV,  Wash 
ington,  on  Feb.  1  starts  for  CBS 
a  new  weekly  series.  No  Politics, 
featuring   members   of  Congress 
Originated  and  produced  through 
Henry  J.  Kaufman  Adv.  Agency, 
Washington,  the  new  program  com- 

bines features  of  the  quiz  and  in- 
formational show,  with  Congress 

men   guests   answering  listeners' queries  on  all  sorts  of  questions  of the  day. 

The  show  is  to  be  conducted  along 
strict  parliamentary  lines,  with  the 
m.c.  recognizing  "The  gentleman 
from  Georgia"  etc.  just  as  in  the 
House  of  Representatives  itself. 
Scheduled  for  the  first  broadcast 
are  Representatives  Clarence 
Brown,  Ohio;  Robert  Ramspeck, 
Georgia;  August  Andresen,  Min- nesota; John  Coffee,  Washington, 
The  program,  devised  by  Robert 
Maurer,  of  the  Kaufman  agency's radio  department,  will  be  available 
for  sponsorship  on  CBS,  according to  the  agency. 

GE  Farm  Series 

GENERAL  ELECTRIC  Co.,  Sch 
necteday,  has  prepared  a  series  of 
transcribed  five-minute  musical 
programs  titled.  General  Electric 
on  the  Farm  featuring  Allen  Kent 
as  m.c.  Ginger  Johnson,  Ted 
Steele  and  the  Vass  family.  Discs 
will  be  distributed  to  GE  dealers 
for  placement  with  local  stations  as 
part  of  a  promotion  to  increase 
store  traffic  among  rural  trade. 
Transcriptions  were  produced  by 
Time  Abroad,  New  York.  Maxon, 
New  York,  is  the  GE  agency. 
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War  Against  ASCAP  Believed  Nearly  Won 

IB  MI  5  Government 

'     In  Agreement 
On  Decree 

By  SOL  TAISHOFF 

5  WITH  ALL  SIGNS  pointing 
'to  the  crushing  defeat  of 
;  ASCAP  in  its  self-imposed 
t  music  war  upon  radio,  the 
J  broadcasting  industry  plans 
to  consolidate  its  position 
through  execution  of  a  consent 

;  decree  with  the  Government, 
■  under  which  Broadcast  Music 
Inc.  will  be  recognized. 

Immediately  following  ap- 
J  proval  of  the  proposed  decree 
■by  the  BMI  board  in  execu- 
ttive  session  in  New  York 

'Jan.  21,  attorneys  for  BMI 
■  and  the  Anti-Trust  Division  of  the 

'j  Department  of  Justice  discussed \  final  phases  of  the  legal  proce- 
dure. Despite  unexpected  delays,  it 

is  now  stated  that  all  differences 
as  to  the  decree  have  been  com- 

promised. The  joint  agreement  will 
be  entered  during  the  week  of  Jan. 
27  in  the  Federal  District  Court  in 
Milwaukee  after  filing  on  the  same 
day  of  a  new  civil  suit  to  be  in- 

stituted in  that  court. 

Terms  Acceptable 

Formal  announcement  of  this  ac- 
•,  tion  will  come  from  the  Depart- 
1  ment  of  Justice,  it  is  indicated.  The 
BMI  board  has  maintained  strict 
silence  on  its  action  of  Jan.  21,  but 

'  it  is  an  open  secret  that  the  lan- 
;  guage  of  the  decree  has  been  ap- 
"  proved  and  that  it  is  viewed  as  the 
'  most   acceptable   solution   of  the 
'  legal  snarl  precipitated  when  the break  in  ASCAP-broadcasting  re- 
1,  lations  developed  at  the  end  of  the 
year.  It  was  following  this  breach 
that  Attorney  General  Jackson  an- 

^nounced  Government  plans  to  prose- 
cute  criminally  both  ASCAP  and 

,j  ( BMI  as  alleged  violators  of  the 
,e  i  Sherman  Anti-Trust  Laws. 

After  nearly  a  month  of  ASCAP- 
less  performance,  the  rank  and  file 
of  the  industry  believe  its  confi- 

k,;  dence  in  BMI  has  been  more  than 
vindicated.  This  is  refiected  in  sur- 
veys   and    reports   which  clearly 
{ show  that  the  public  not  only  has 
'  not  revolted   against   absence  of 
'  ASCAP  music,  but  in  many  cases 
'  actually  has  praised  the  "improved 
iquality"  of  radio  fare.  Moreover, 
recent  developments  whereby  new 
music  vdll  be  made  available  for 
radio,  are  expected  to  make  ASCAP 
even  less  essential  for  radio. 

These  include  announcement  by 
J.  J.  Shubert  of  the  formation  of 

^the  Performini'  Rights  Society  of 
(the  Theater  Inc.,  which  will  make 
;  available  grand  rights  of  popular 

,™;and  semi-classic  works  to  radio; ;  movements  afoot  in  Hollywood 

j'ci  Whereby  motion  picture  exhibitors ,oel,are  contemplating  formation  of 
separate  radio  performing  rights 

byh  establishments,  and  reported  im- 
ji,  .pending  defections  from  ASCAP 

itself. 

The  fact  that  leading  surveys 
have  indicated  that  the  radio  audi- 

ence has  maintained  normal  bal- 
ance during  January  with  ASCAP 

music  off  the  networks  and  the  vast 
majority  of  stations,  also  is  regard- 

ed as  indicative  of  the  industry's 
ability  to  get  by  without  ASCAP. 
As  a  matter  of  fact,  responsible 
industry  officials  feel  that  the  fight 
with  ASCAP  is  over  even  now. 

Broadcasters  expect  to  see  an 
outcropping  of  infringement  suits 
against  networks  and  stations  by 
ASCAP  publishers,  whether  or  not 
they  are  responsible  actions.  Even 
though  the  industry  has  exercised 
extraordinary  care  in  avoiding  in- 

fringements, it  is  thought  that  un- 
questionably ASCAP  has  succeed- 

ed in  picking  up  at  least  a  few 
inadvertent  infringements  and  that 
it  is  saving  up  such  suits  with  the 
idea  of  filing  them  in  wholesale 
lots. 

But  it  is  felt  that  if  this  strategy 
originally  was  designed  to  force 
the  industry  to  capitulate  to  a 
blanket  license  agreement,  pursu- 

ant to  the  scale  proposed  by 
ASCAP  last  year,  it  is  doomed  to 

ASCAP's  Hookup 

WITH  songwriters  Benny 
Fields  and  Joe  E.  Howard 
added  to  the  talent  previously 
announced  for  ASCAP  on 
Parade  [Broadcasting,  Jan. 
20],  the  first  broadcast  of 
this  ASCAP-sponsored  series 
was  scheduled  to  go  on  the 
air  8-9  p.m.  Jan.  25,  origi- 

nating in  the  studios  of 
WMCA,  New  York,  and 
broadcast  simultaneously  by 
WHN,  WNEW  and  WOV, 
New  York;  WWSW,  Pitts- 

burgh; WDAS,  Philadelphia, 
and  WINX,  Washington, 
which  received  the  program 
through  a  special  hookup. 
About  100  other  stations 
were  to  receive  transcriptions 
of  the  program  for  delayed 
broadcast,  it  was  stated. 

failure.  In  1940  it  is  estimated  that 
ASCAP  received  upwards  of  |5,- 
100,000  from  the  broadcasting  in- 

dustry on  the  flat  5%  of  gross 
royalty.   Under   its   sliding  scale 

New  Shubert  Copyright  Pool 

Opens  More  Music  to  Radio 

THEATRICAL  producers  are  get- 
ting into  the  music  controversy  be- 

tween  the  broadcasters  and 
ASCAP,  it  was  revealed  Jan.  24 
when  J.  J.  Shubert,  well-knovra 
theatrical  producer,  announced  the 
formation  of  The  Performing 
Rights  Society  of  the  Theater  Inc., 
an  organization  of  song  writers  and 
composers,  closely  aligned  with  the 
theater.  Move  is  "designed  to  stimu- 

late the  production  of  popular 
music  by  new  composers  and  to 
make  available  for  broadcasting  a 
vast  storehouse  of  popular  and 
semi-classical  musical  literature," the  announcement  states. 

Protesting  £.gainst  present  diffi- 
culties in  the  broadcasting  industry 

concerning  inequitable  division  of 
royalties,  Mr.  Shubert  offered  to 
furnish  through  the  new  Society  a 
library  of  more  than  500  musical 

plays,  including  "Blossom  Time," 
"The  Student  Prince,"  "May  Time" 
and  many  more.  More  than  100,000 
separate  musical  compositions  are 
represented.  The  organization  will 
also  make  available  for  broadcast- 

ing several  hundred  dramatic  plays, 
it  was  stated. 

In  most  eases,  the  Shubert  or- 
ganization owns  "grand  rights"  as 

opposed  to  "small  rights"  held  by ASCAP.  Insofar  as  the  grand 
rights  performances  do  not  in- 

fringe upon  the  small  rights  held 
by  ASCAP  or  some  other  copyright 
owner,  they  can  be  performed  on 
the  air  or  in  any  other  manner. 

It  was  explained  that  the  small 
rights  include  single  numbers  from 
a  production,  whereas  the  grand 
rights  involve  an  entire  sequence 
or  act  in  which  several  songs  may 

occur.  Thus,  it  is  presumed  that 
the  grand  rights  made  available 
for  radio  only  could  be  used  in  full 
dramatic  productions,  rather  than 
in  conventional  programs  in  which 
numbers  are  only  interspersed. 

As  far  as  the  broadcasting  in- 
dustry is  concerned,  the  Shubert 

announcement  is  viewed  as  "very 
helpful",  since  it  will  create  an- 

other competitive  group  with  which 
broadcasters  can  deal.  It  is  ex- 

pected that  in  the  near  future  ar- 
rangements will  be  made  with  the 

broadcasting  industry  —  possibly 
through  BMI — for  performance  ar- 

rangements with  the  Shubert  So- ciety. 

Others  to  be  Invited 

Explaining  that  the  Performing 

Rights  Society's  chief  aim  will  be to  encourage  new  talent  on  the 
stage  and  on  the  air,  Mr.  Shubert 
said  that  other  theatrical  producers 
and  all  authors  and  composers,  pro- 

fessionals and  amateurs  alike,  will 
be  invited  to  join  the  new  Society. 

"Royalties  and  profits,"  he  said, 
"will  be  divided  equitably  among 
members  without  discrimination  or 
favor — big  names  and  so-called 
seniority  will  mean  nothing."  It was  also  stated  that  10%  of  all 
revenue  of  the  organization  will  go 
to  a  special  fund  designed  to  give 
financial  aid  to  promising  new  com- 

posers. Mr.  Shubert  said  that  the  new 
Society  will  begin  operations  im- 

mediately, regardless  of  an 
ASCAP-BMI  settlement,  and  that 
it  is  "prepared  to  license  all  broad- 

casters on  an  equitable  and  fair 
{Continued  on  page  49) 

proposed  to  the  industry  effective 
Jan.  1,  this  tribute  would  have 
been  increased  to  approximately 
$9,000,000,  according  to  industry 
estimates.  It  was  because  the  broad- 

casters refused  to  capitulate  to 
these  demands  that  BMI  was 
formed  and  that  the  industry,  by 
and  large,  decided  to  forego  the 
purchase  of  ASCAP  music. 

Precisely  when  the  consent  de- 
cree will  be  entered  in  Milwaukee 

was  in  doubt  as  Broadcasting 
went  to  press.  But  it  was  empha- 

sized there  would  be  no  further 
hitches  and  that  agreement  had 
been  procured  on  the  legal  action. 
Under  it,  clearance  at  the  source 
on  all  music  performed  by  the  net- 

works will  be  required  within  a 

year  of  the  date  ASCAP  is  reor- 
ganized, either  as  a  result  of  a  con- sent decree  or  after  the  conclusion 

of  criminal  action  which  the  De- 
partment contemplates  bringing 

against  it.  Other  changes  in  the 
BMI  structure  will  be  entailed,  but 
only  three  months  after  ASCAP 
finally  is  changed.  Thus,  until 
ASCAP  makes  its  legal  accounting, 
BMI  will  be  horizontally  competi- 

tive with  it,  continuing  on  its  pres- 
ent basis. 

Procedural  Steps 

After  the  BMI  board  meeting  in 
New  York  Jan.  21,  Sydney  M. 

Kaye,  executive  vice-president  and 
general  counsel  of  BMI,  and  God- 

frey Goldmark,  special  BMI  coun- sel retained  when  conversations 
with  the  Anti-Trust  Division  were 
begun,  conferred  all  day  Jan.  23 
with  Government  attorneys.  In 
these  sessions,  for  the  Government 
were  Victor  O.  Waters,  special  as- 

sistant to  the  Attorney  General  in 
charge  of  the  copyright  case;  War- 

ren Cunningham,  Mr.  Waters'  as- sistant, and  Holmes  Baldridge, 
chief  of  the  Litigation  Section  of 
the  Anti-Trust  Division,  acting  for 
Assistant  Attorney  General  Thur- 
man  Arnold.  Mr.  Arnold,  it  is  un- 

derstood, was  out  of  town. 
As  far  as  could  be  ascertained, 

there  was  no  further  discussion  of 
terms  of  the  decree.  Some  conver- 

sation developed  regarding  proce- 
dural steps.  It  is  entirely  possible 

that  the  Government  and  BMI 
counsel  will  seek  to  have  Federal 

Judge  F.  Ryan  Duffy,  in  Milwau- 
kee, take  jurisdiction  over  the  case 

on  Jan.  27  or  shortly  thereafter. 
The  consent  decree,  according  to 

informed  quarters  will  involve  only 
BMI  and  not  NBC,  CBS  and  NAB, 
as  originally  indicated  by  Assistant 
Attorney  General  Arnold  in  his 
sensational  announcement  regard- 

ing dual  action  against  both 
ASCAP  and  the  broadcasting  in- 

dustry under  the  Anti-Trust  laws. 
It  is  felt  that  BMI,  under  the 

conditional  decree,  will  provide  ade- 
quate relief,  as  far  as  the  Govern- ment is  concerned,  and  that  it  will 

not  be  necessary  to  join  the  net- 
works or  NAB  in  the  action.  The 

Government  originally  contended, 
in  announcing  its  plans  to  prose- 

cute, that  it  felt  that  the  BMI 
(Continued  on  page  48) 
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Basic  Treaty  Allocations  Hold  Firm 

ON  RECLAIMED  land  WIOD,  Miami,  has  built  this  colorful  transmitter 
building,  with  new  300-foot  towers  in  the  background.  Landscaping  will 
make  it  one  of  the  most  attractive  in  the  country,  says  WIOD.  The  site  is 
located  in  Biscayne  Bay.  Formal  dedication  is  planned  about  Feb.  1. 

Technical  Session  Busy 

Solving  Secondary 
Conflicts 

THE  TEDIOUS  task  of  justifying 
Havana  Treaty  assignments  of 
1,300  standard  broadcast  stations 
on  the  North  American  Continent, 
to  eliminate  interference,  was  pur- 

sued by  delegations  representing 
the  North  American  nations  at 
conferences  in  Washington  during 
the  last  fortnight.  It  is  likely  the 
conferences  will  run  into  a  third 
week. 

Thus  far,  according  to  informal 
comments  of  delegates,  no  insur- 

mountable problems  have  arisen, 
though  a  number  of  minor  altera- 

tions of  assignments  have  been 
necessary.  It  was  predicted  they 
would  have  no  bearing  on  basic 
Treaty  allocations  or  lists  released 
by  the  FCC  for  stations  in  this 
country  Sept.  10  [Broadcasting, 
Sept.  15]. 

Possible  Partial  Shift 
The  continental  reallocation  is 

slf-ted  to  become  effective  March 
29,  though  there  is  the  possibility 
that  only  a  partial  shift  will  be  in- 

voked if  all  stations  are  not  pre- 
pared to  operate  on  their  new  as- 

signments. In  such  event  it  is  ex- 
pected stations  not  prepared  to  as- 

sume their  new  assignments  will 
be  authorized  to  operate  with  de- 

creased power  to  minimize  inter- 
ference. 

Thus  far,  it  is  indicated,  the  con- 
ference has  not  tackled  the  border 

question,  most  serious  of  the  allo- 
cation problems.  Assurances  have 

been  given  all  along,  however,  that 
the  situation  will  be  adjusted  and 
that  most,  if  not  all  of  these  high- 
powered  stations  will  be  forced  to 
stop  operating  at  their  present  lo- 

cations or  else  change  sites  or  di- 
rectional characteristics  to  serve 

Mexican  rather  than  American  au- 
diences. Since  the  opening  session 

Jan.  14  the  conferences  have  been 
entirely  technical.  They  are  under 
auspices  of  the  FCC  engineering 
department. 

Final  results,  including  settle- 
ment of  questions  regarding  bor- 

der stations  as  well  as  of  the  bi- 
lateral agreement  under  which 

Mexico  retains  fully  cleared  status 
on  four  channels,  with  only  one 
station  duplication  on  two  others, 
probably  will  not  become  known 
until  the  concluding  plenary  ses- 

sions are  held  under  State  De- 
partment auspices. 

An  Air  of  Harmony 
There  has  been  considerable  dis- 

cussion regarding  the  bilateral 
plan,  originally  a  gentleman's 
agreement,  and  it  is  entirely  pos- 

sible that  certain  phases  of  it  will 
be  reduced  to  writing  before  the 
conference  terminates.  Under  this 
agreement,  reached  last  year,  this 
country  acquiesced  to  the  Mexican 
suggestion  that  the  frequencies  730, 
800,  900  and  1570  kc.  be  kept  en- 

tirely clear. 
In  addition,  it  was  understood 

that  on  the  1050  kc.  channel  this 

country  would  assign  only  one  sta- 
tion —  WHN,  New  York  —  which 

presumably  is  slated  for  50  kw. 
operation  and  one  station  on  1220 
kc.  in  the  Midwest,  also  as  a  Class 
II  outlet,  with  50,000-watt  poten- 

tialities. It  has  been  pointed  out 
that  this  arrangement  would  in  no 
way  disturb  the  Havana  Treaty  as 
ratified,  since  it  all  can  be  accom- 

plished within  the  Treaty  frame- 
work without  altering  the  basic  al- 

locations structure.  Moreover,  this 
is  viewed  as  in  no  way  involving 
any  surrender  of  rights  by  any  of 
the  signatory  nations. 

Unless  there  are  unforeseen  de- 
velopments, the  informal  engineer- 

ing conference  is  expected  to  be 
concluded  in  harmony.  The  State 
Department,  in  an  interim  report 
Jan.  22,  said  the  technical  repre- 

sentatives of  Canada,  Cuba,  Mexico 
and  the  United  States,  as  well  as 
those  of  Haiti  and  the  Dominican 

Republic,  are  "making  very  satis- 
factory progress  in  the  solution  of 

the  engineering  details  arising 
from  the  frequency  notifications  of 
the  various  governments  which  are 
parties  to  the  North  American  Re- 

gional Broadcasting  Agreement, 

Havana,  1937." 
Solving  Conflicts 

The  Department  added  that  while 
"some  rectifications  of  a  minor  char- 

acter are  involved  in  the  various 
notifications  by  reason  of  unavoid-> 
able  conflicts  of  an  engineering  na- 

ture, all  delegates  are  most  opti- 
mistic of  an  early  solution."  The announcement  continued : 

"The  work  of  the  technical  com- 
mittee involves  the  assignment  of 

frequencies  in  the  standard  broad- 
cast band  to  nearly  1,300  radio 

broadcasting  stations  in  the  North 
American  region,  so  that  these  sta- 

tions may  operate  simultaneously 
with  a  minimum  of  interference 
to  their  respective  services. 

"This  constitutes  an  engineering 
problem  which  requires  considera- 

tion of  each  separate  frequency  as- 
signment. Obviously,  no  valid  state- 

ment of  frequency  assignments  can 
be  made  until  the  work  of  the  com- 

mittee has  been  completed  and  re- 
ferred back  to  the  conference  as  a 

whole  which  holds  its  plenary  ses- 
sions at  the  Department  of  State." 

As  Broadcasting  went  to  press 
it  was  indicated  that  adjustments 
had  been  completed  with  the  Cana- 

dian delegation  and  that  few  sig- 
nificant deviations  were  indicated. 

Conversations  were  still  going  for- 
ward with  the  Mexican  delegation 

under  a  committee  headed  by  Com- 
missioner T.  A.  M.  Craven  and  fur- 

ther sessions  were  to  be  held  with 
the  Cuban  delegation.  It  was  indi- 

cated that  the  concluding  phases 
would  be  covered  the  following 
Monday  or  Tuesday. 

Canadian  Adjustments 

Possibility  that  one  or  two  of 
the  Class  II  assignments  ear- 

marked for  this  country  might  be 
given  to  Canada  to  accommodate 
certain  of  its  basic  needs,  were 
discussed.  A  number  of  adjust- 

ments had  to  be  made  to  care  for 
as  ignments  in  important  cities  in 
this  country,  notably  with  Canada, 
but  were  believed  well  on  the  road 
to  solution,  to  the  satisfaction  of 
all  concerned. 

Both  State  Department  and  FCC 
officials  emphasized  the  cordial  re- 

lations existing  among  the  dele- 
gations. In  one  quarter  it  was  de- 

scribed as  the  most  harmonious  in- 
ternational communications  session 

ever  held. 

Discussion  of  specific  assign- 
ments, it  was  emphasized  in  all 

quarters,  is  premature  because  the 
entire  list  of  1,300  stations  must 
be  correlated.  Tentative  agreements 
reached  in  subcommittee  sessions 
may  be  altered  somewhat  in  the 
final  conversations,  it  was  pointed 
out.  The  whole  effort  appeared 
geared  toward  the  March  29  real- 

location, whether  on  a  token  or  a 
full-scale  basis. 

Postal  Telegraph  Spots 

POSTAL  Telegraph  -  Cable  Co., 
New  York,  now  on  52  stations  with 
spot  announcements,  will  probably 
add  about  30  stations  during  1941, 
according  to  Blow  Co.,  New  York, 
agency  in  charge.  Additional 
markets  will  include  industrial 
areas  with  increased  defense  pay- 

roll tral?c.  Postal  has  been  featur- 
ing its  money-order  service  in  its 

copy,  with  the  frequency  of  the 
spot  announcements  increased  at 
the  time  of  pay-day. 

FAST  ACTION  SEEN  ' ON  TREATY  CASES 

QUICK  action  by  the  FCC  on  ap- 
plications for  contested  facilities 

earmarked  under  the  Havana 
treaty  is  indicated  in  a  Jan.  20 
action.  The  FCC  set  for  hearing 
March  4  competitive  applications 
for  the  680  and  690  kc.  channels. 
Action  on  the  applications  prior 
to  March  29,  scheduled  allocation 
deadline  of  the  Treaty,  is  antici-» 

pated.  " 
On  Jan.  22,  the  FCC  also  set  for 

hearing  the  application  of  KSFO, 
San  Francisco,  for  assignment  on 
740  kc,  with  50,000  watts.  This 
facility  has  been  earmarked,  under 
the  Treaty,  for  KQW,  San  Jose, 
and  a  contract  already  has  been 
entered  into  whereby  the  station, 
would  serve  as  the  San  Francisco 
outlet  for  CBS,  in  lieu  of  KSFO 
[Broadcasting,  Nov.  15]. 

Stations  seeking  assignment  on 
690  kc.  with  50,000  watts,  slated 
to  go  to  KGGF,  Coffeyville  and 
WNAD,  Norman,  on  a  sharing 
basis,  are  KOMA,  Oklahoma  City; 
KMBC,  Kansas  City,  and  the  Fred 
Jones  Broadcasting  Co.,  Tulsa. 
Those  seeking  assignment  to  680 
kc.  and  joined  in  the  hearing  be- 

cause of  mutual  interference  prob- 
lems are  KWK,  St.  Louis  and 

KFEQ,  St.  Joseph,  Mo.  In  addition, 
notices  of  hearing  also  were  sent 
to  WHB,  Kansas  City;  WMAQ, 
Chicago;  WLW,  Cincinnati;  KPO, 
San  Francisco,  and  WPTF,  Ra- 

leigh, because  of  possible  inter- ference considerations  or  pending 

applications. 

Ed  Kirby  Will  Assume 
Duties  in  Army  Jan.  27 

EDWARD  M.  KIRBY,  NAB  pub- 
lic relations  director,  is  scheduled 

to  report  for  duty  at  the  War  De- 
partment as  the  Army  radio  lia- ison officer  on  Jan.  27,  at  which 

time  he  will  begin  an  indefinite 
leave  of  absence  from  the  trade 
association.  Designated  Jan.  7  as  a 
"dollar-a-year"  man,  Mr.  Kirby 
will  retain  his  status  with  the  NAB 
and  spend  some  time  each  week  on 
trade  association  work  [Broadcast- ing, Jan.  13]. 

In  his  new  post  Mr.  Kirby  will 
handle  radio  liaison  for  the  public 
relations  branch  of  the  Army,  with 
particular  stress  on  programming 
and  morale-building  work.  The  ap- 

pointment was  made  upon  recom- 
mendation of  Gen.  George  C.  Mar- 

shall, Chief  of  Staff  of  the  Army, 
with  the  approval  of  President 
Roosevelt.  Mr.  Kirby  will  report 
to  Lieut.  Col.  Ward  H.  Maris,  chief 
of  the  public  relations  branch  in 
the  office  of  the  Deputy  Chief  of 
Staff.  He  will  head  a  newly-created 
radio  section,  and  probably  will 
organize  a  radio  staff. 

Spreckels  Sugar  News 
SPRECKELS  SUGAR  Co.,  San 
Francisco  (Honey-dew  sugar)  on 
Jan.  21  started  a  13-week  newscast 
series,  thrice  weekly  on  14  sta- 

tions of  the  Mutual-Don  Lee  net- 
work in  Oregon  and  Washington 

(KALE  KORE  KRNR  KOOS 
KFJI  KVOS  KRKO  KOL  KMO 
KPQ  KXRO  KGY  KELA 
KWLK).  Newscasts  originate  at 
KFRC,  San  Francisco.  Sponsor  has 
signed  for  another  13  weeks  cam- 

paign over  the  same  stations  in the  fall.  Agency  is  J.  Walter 
Thompson  Co.,  San  Francisco. 
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A^ain  in  1940 
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eads  all  other 
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NBC  RED_First  in 

Both  Day  and  Night - 

T^i/ZL  IN  THE  33  CAB  CITIES! 

An  analysis  of  CAB  ratings  for  all  sponsored  network  programs  for  the  entire  year  of  1940 

shows  that  the  average  audience  to  NBC  Red  programs,  both  day  and  night,  exceeded  that 

of  any  other  network  every  month  throughout  the  year. 

These  charts  show  the  average  CAB  ratings,  per  quarter  hour 
unit,  of  all  sponsored  programs  on  the  two  leading  networks. 

DAY — During  the  important  daytime  hours 

(from  9:00  AM  to  6:00  PM)  NBC  Red  topped 

all  other  networks  in  average  program  ratings 

every  month  of  1940.  In  annual  average 

program  rating,  NBC  Red  won  a  decisive  vic- 

tory with  a  19.6%  advantage  over  its  nearest 

competitor. 

NIGHT  —  During  the  highly  competitive 

evening  hours  (6:00  PM  to  12:00  M)  NBC  Red 

again  topped  all  other  networks  in  average 

program  ratings  every  month  of  1940.  Again 

in  annual  average  program  rating,  NBC  Red 

had  an  18.2%  lead  over  Network  number  two. 

BUT  THAT'S  ONLY  ONE-THIRD  OF  THE  STORY! 

I 

^^/^^/i^  IN  TOP-RATED  PROGRAMS! 
I 

Again  in  1940,  analysis  of  all  sponsored  network  CAB  program  ratings  shows 

that,  on  the  average,  NBC  Red  has  more  of  the  first  ten  programs — the  first 

twenty — the  first  thirty — yes,  even  the  first  forty — than  any  other  network.  ! 



Listening  Audience 

very  Month  in  1940 1 

f 

_^^i//L  IN  THE  NATION! 

But  NBC  Red's  leadership  among  networks  is  not 

limited  to  the  one-third  of  the  nation's  radio  audi- 

ence measured  by  the  CAB. 

In  1940,  advertisers  and  agencies,  for  the  first 

time  in  radio  history,  were  able  to  evaluate  net- 

work listening  audiences  on  a  nation-wide  basis 

through  the  NBC  All-County  Census  of  Network 

Listening  Habits. 

Here  is  a  complete  national  comparison  of  net- 

works— based  not  alone  on  evaluation  of  program 

popularity — but  on  clarity  and  dependability  of 

reception  and  geographical  coverage  as  well. 

Consider  These  Facts: 

Based  on  the  voluntary  votes  of  166,000  radio  families,  in  every  U.  S.  County — one  out  of  every  168 

radio  families  in  the  United  States — 

DURING  THE  DAY— 36.9%  more  families  "Listen  AT  NIGHT— 41.7%  more  families  "Listen  Most" 

Most"  to  the  NBC  Red  than  to  any  other  network.      to  the  NBC  Red  than  to  any  other  network. 

Any  way  you  want  to  look  at  it 

— by  audience,  day  or  night 

—  by  program  ratings  month  by  month 

—  by  listener  vote 

—  by  leading  programs 

—  by  investment  of  the  largest  advertisers 

NBC  RED  LEADS  ALL  OTHER  NETWORKS 

DING  ADVERTISERS'  DOLLARS! 

An  analysis  of  the  network  expenditures  of  the  largest  radio  advertisers 

significantly  shows  that  more  of  them  invested  more  dollars  in  1940  on  the 

NBC  Red  than  on  any  other  network. 





Shouse  to  Tour 

Latin  Countries 

WLWO  Party  Will  Arrange 

Inter-American  Hookup 
JAMES  D.  SHOUSE,  Crosley 
Corp.  vice-president  in  charge  of 
broadcasting,  along  with  two  other 
representatives  of  WLWO,  Crosley 
international  shortwave  outlet  in 
Cincinnati,  on  Jan.  23  left  on  an 
extended  tour  of  Latin  America. 

Principal  objective  of  the  trip 
will  be  to  establish  working  rela- 

tions with  Central  and  South 
American  radio  stations  in  con- 

junction with  arranging  an  inter- 
American  network  built  around 
WLWO.  Others  making  the  tour 
are  G.  E.  (Jerry)  Branch,  technical 
assistant  to  Mr.  Shouse,  and  An- 

tonio Rojas  Villalba,  international 
network  coordinator. 

As  Far  As  Guatemala 

Although  Mr.  Shouse  will  go 
only  as  far  as  Guatemala,  the  other 
two  will  tour  all  principal  cities 
of  Latin  America.  He  explained 
that  his  reason  in  participating 
in  the  first  portion  of  the  trip  was 
to  obtain  first-hand  reactions  of  the 
first  stations  approached  to  the 
proposals  advanced  by  the  Crosley 
representatives.  In  this  way  it  will 
be  possible  to  make  any  necessary 
revisions  in  the  basic  plan  without 
wasting  time,  Mr.  Shouse  said. 

An  attempt  also  will  be  made  to 
obtain  as  much  information  as  pos- 

sible along  the  lines  of  program- 
ming, listener  preferences,  tech- 

nical facilities,  shortwave  receivers, 
commodity  studies,  methods  of  sell- 

ing the  medium,  and  other  perti- 
nent data  which  will  lead  to  the 

establishing  of  stations  in  South 
America  on  a  basis  similar  to  those 
found  in  this  country. 

The  trio  left  Cincinnati  by  plane 
Jan.  23  for  Mexico  City,  where 
they  will  remain  until  Jan.  31,  when 
they  will  fly  on  to  Guatemala.  From 
there  Messrs.  Branch  and  Villalba 
will  go  to  San  Salvador,  Honduras, 
Nicaragua,  Costa  Rica,  Panama, 
Colombia,  Venezuela,  Ecuador, 
Peru,  Chile,  Argentine,  Uruguay, 
Brazil,  Puerto  Rico,  Dominican  Re- 

public, Haiti,  Cuba,  and  return  by 
way  of  Miami. 

As  the  information  is  complied, 
it  will  be  sent  back  by  airmail  to 
Wilfred  Guenther,  manager  of 
WLWO,  who,  along  with  his  staff, 
will  use  it  in  establishing  strong 
links  in  South  America  and  making 
improvements. 

Water  Heater  Spots 
DAY  &  NIGHT  WATER  HEAT- 

ER Co.,  Monrovia,  Cal.  (heaters), 
consistent  user  of  radio  time,  is 
currently  using  six  transcribed  and 
live  time  signal  announcements 
weekly  on  KSFO  KMJ  KNX  KPRC 
KRLD  KNOW  WACO  KGBX 
WSFA.  Firm  in  addition  sponsors 
a  nightly  quarter-hour  newscast 
on  KWKH,  Shreveport,  La.  Hix- 
son-O'Donnell  Adv.,  Los  Angeles, has  the  account. 

OFF  TO  LATIN  AMERICA  fly  three  representatives  of  WLW-WLWO, 
Cincinnati,  to  make  arrangements  for  an  inter-American  network  built 
around  WLWO,  Crosley  international  shortwave  station.  Given  a  send-off 
by  Robert  E.  Dunville,  general  sales  manager  of  WLW  (right),  the  trio 
mounts  the  ramp  of  a  Mexico-bound  plane  as  an  American  Airlines  pilot 
and  stewardess  stand  smilingly  ready — (1  to  r)  Jerry  Branch,  technical 
adviser  of  Crosley  broadcasting  interests;  James  D.  Shouse,  Crosley 
Corp.  vice-president  in  charge  of  broadcasting;  Antonio  Rojas  Villalba, 
of    WLWO    Spanish    department,    international    network  coordinator. 

CBS  NAMES  VNAJSIJE 

LATIN  NEWS  EDITOR 
ROBERTO  IGNACIO  UNANUE, 
until  recently  on  the  cable  desk  of 
La  .Nacion  and  in  the  AP  Bureau 
in  Buenos  Aires,  has  been  appoint- 

ed Latin-American  news  editor  of 
CBS,  to  work  in  New  York  directly 
under  Edmund  Chester,  CBS  direc- 

tor of  shortwave  broadcasts. 
Mr.  Unanue,  a  member  of  a 

prominent  Argentine  family,  is  the 
author  of  a  standard  work  on  in- 

ternational law,  written  in  1926 
while  a  law  student  at  the  U  of 
Buenos  Aires.  After  leaving  col- 

lege, he  wrote  free-lance  news  arti- 
cles for  magazines  and  newspapers, 

joining  La  Nacion's  foreign  news editing  staff,  where  he  handled  the 
coronation  story  and  the  scuttling 
of  the  Graf  Spec  in  1939. 

Coming  to  the  United  States  last 
spring  to  cover  the  Indianapolis 
Speedway  and  the  Kentucky  Derby, 
Mr.  Unanue  reported  the  former 
e\ent  in  a  broadcast  to  Argentina. 
He  returned  to  Buenos  Aires  to 
resume  his  news  desk  duties,  re- 

maining there  until  Nov.  4,  1940 
when  he  sailed  again  for  America. 

CAMELS  TO  LATINS 

Xavier  Cugat's  Program  Now 
■  Being  Shortwaved  

BRUCE  BARTON,  president  of 
BBDO,  has  been  appointed  chairman 
of  the  program  committee  for  the  guest 
day  session  of  the  1941  convention  of 
the  American  Assn.  of  Advertising 
Agencies,  to  be  held  May  1-3  at  The 
Homestead,  Hot  Springs,  Va. 

LATIN  American  music  of  Xavier 
Cugat's  orchestra,  which  started 
Jan.  9  on  NBC-Red  under  spon- 

sorship of  R.  J.  Reynolds  Tobacco 
Co.,  Winston-Salem,  N.  C,  is  now 
being  shortwaved  to  South  Amer- 

ica on  NBC's  shortwave  stations 
WRCA  and  WNBI,  according  to 
Lloyd  P.  Yandell,  director  of  com- 

mercial broadcasting  for  NBC's  in- ternational division. 
The  program,  titled  Camel  Ciga- 

rettes Present  Xavier  Ciigat  and 
Yvette  with  Bert  Parks,  is  heard 
on  NBC-Red,  Thursdays,  7:30-8 
p.m.,  and  shortwaved  the  same 
night  at  9:15  p.m.  English  an- 

nouncements are  eliminated  and 
Spanish  text  substituted  with  Ken 
Smith  as  announcer.  Charles  Car- 
vajal  handles  production  and  Wm. 
Esty  &  Co.,  New  York,  is  the 
agency. 

Shortwave  Power  Boost 

Is  Extended  to  July  1 

RESPONDING  to  operators'  pleas for  additional  time  to  construct 
high-power  international  broadcast 
facilities,  the  FCC  announced  Jan. 
22  it  had  extended  to  July  1  the 
deadline  for  operation  of  inter- 

national outlets  with  a  minimum 
power  of  50  kw.  The  extension  was 
granted  after  11  stations  holding 
construction  permits  for  installa- 

tion of  new  equipment  to  conform 
with  the  minimum  power  require- 

ments had  indicated  they  would 
need  more  time  to  complete  in- stallation. 

Originally  the  50  kw.  operation 
deadline  had  been  set  at  July  1, 
1940.  This  subsequently  was  ex- 

tended to  Jan.  1,  1941.  The  latest 
extension  presumably  will  be  the 
last.  All  international  stations 
presently  licensed  have  either  con- 

structed or  are  constructing  facili- 
ties conforming  to  the  minimum  re- 

quirements, with  exception  of 
WCAB,  licensed  to  WCAU  Broad- 

casting Co.,  Phila.,  which  will  be 
deleted  upon  erection  of  a  new  sta- 

tion to  supplant  WCAB  by  CBS. 

Pierce's  Discs 

PIERCE'S  MEDICINES  Inc.,  Buf- 
falo (Favorite  Prescription),  on 

Jan.  13  started  a  13-week  varying 
schedule  of  five  or  more  one-minute 
transcribed  announcements  a  week 
on  31  stations.  Selected  are  WOKO 
WKBW  WHAM  WFIL  WHP 
WEEU  WGBI  WBAL  WTAR 
WDBJ  WRVA  WXYZ  CKLW 
WOOD  WIND  WJJD  WDZ  WISN 
WTAQ  WHK  WKBN  WCAE 
WMMN  WOOD  WNOX  WGST 
WMAZ  WTOC  KWK  KFRU 
WIBW.  Also  the  sponsor  has  added 
six  stations  carrying  its  varying 
schedule  of  one-minute  announce- 

ments in  behalf  of  Golden  Medical 
Discovery  [Broadcasting,  Jan.  1]. 
making  a  total  of  38  stations  being 
used.  Stations  added  are  WXYZ, 
Detroit;  KRNT,  Des  Moines; 
WMT,  Cedar  Rapids;  WNAX, 
Yankton,  S.  D.;  KXOK,  St.  Louis; 
WGAR,  Cleveland.  Agency  is  H.  W. 
Kastor  &  Sons,  Chicago. 

Mr.  Shaw 

and  principal 

Shaw  Appointed 

WMCA  Manager 

Given  More  Power  by  Noble; 

Robert,  Curtiss  Are  Named 
RETENTION  of  Donald  S.  Shaw 
as  general  manager  of  WMCA  with 
"amplified  responsibilities  and  au- 

thority" was  announced  Jan.  20  by 
Edward  J.  Noble,  new  owner  of 
the  station.  Executive  vice-presi- 

dent of  WMCA  under  its  ownership 
by  Donald  Flamm,  Mr.  Shaw  will 
relinquish  that  title  but  continue 
his  duties  as  general  manager. 

Leslie  Evan  Ro- b  e  r  t,  formerly 

program  director of  WMCA,  and 
John  F.  Curtiss, 

who  joins  the  sta- tion after  wide 

experience  in  ad- vertising, promo- tion and  radio, 
have  been  ap- 

pointed assistants 
to  Mr.  Shaw.  Mr. 
Noble,  chairman 
owner  of  Life  Savers  Corp.  and 
former  Under-Secretary  of  Com- 

merce, will  participate  actively  in 
direction  of  the  station,  which  he 
acquired  Jan.  17  after  protracted 
negotiations  with  Mr.  Flamm.  The 
purchase  price  was  $850,000. 

Improved  Programs 

No  sweeping  changes  of  per- 
sonnel are  planned  in  the  new  set- 

up, Mr.  Shaw  told  Broadcasting, 
although  there  will  probably  be 
considerable  realignment  of  duties 
as  the  reorganization  gets  under 
way.  All  emphasis  will  be  on  pro- 

gramming, he  stated,  pointing  out 
while  it  is  too  soon  for  any  specific 
details  to  be  announced,  the  goal 

of  the  new  organization  is  "to make  WMCA  a  truly  independent 
station  with  but  one  idea  in  mind, 
to  give  the  New  York  audience  a 
program  service  representing  the 
true  spirit  of  New  York. 

"Unlike  the  network  program- 
mers, who  must  consider  the  South, 

the  Farm  Belt,  the  Pacific  Coast 
and  the  New  England  audiences," 
he  stated,  "we  at  WMCA  can  ignore 
all  these  regional  differences  and 
concentrate  on  serving  New  York 
listeners  with  programs  typifying 
the  education,  culture,  religion  and 
entertainment  of  New  York.  Our 
news,  while  not  neglecting  the  in- 

ternational scene,  will  emphasize 
the  metropolitan  aspect  and  the 
metropolitan  scene  in  the  same  way 
they  are  stressed  by  New  York 

newspapers." 
U.  S.  Tobacco  Series 

U.  S.  TOBACCO  Co.,  New  York 
(Dill's  Best,  Model  smoking  to- bacco) on  Feb.  24  will  replace  Pipe 
Smoking  Time,  currently  heard  on 
55  CBS  stations  Mondays  8:30- 
8:55  p.m.  with  a  half -hour  variety 
musical,  titled  Gay  Nineties  Revue. 
Until  its  sponsorship  by  U.  S.  To- 

bacco, Gay  Nineties  Revue  has  been 
a  sustaining  CBS  program,  and 
will  continue  to  be  broadcast  Sat- 

urdays, 7:30-8  p.m.  Arthur  Kud- ner.  New  York,  is  agency. 

FOX  RADIO  FEATURES,  New 
York,  an  affiliate  of  Fox  Feature  Syn- 

dicate, and  distributor  of  the  tran- 
scribed series,  The  Blue  Beetle,  has 

moved  its  offices  from  480  Lexington 
Ave.  to  247  Park  Ave. 
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CAB  Names  Bannerman  Paid  Head 

Cooperation  With  BMI 

Pledged  at  Annual 
Convention 

By  JAMES  MONTAGNES 

A  PAID  president,  first  in  history 
of  the  Canadian  Assn.  of  Broad- 

casters, was  elected  as  the  CAB 
closed  its  two-day  session  in  Mont- 

real Jan.  21. 

The  new  president  is  Glenn  Ban- 
nerman, advertising  manager  of 

Hudson  Motors  of  Canada  and  re- 
cently president  of  the  Assn.  of 

Canadian  Advertisers.  He  will 
serve  as  president-general  manager 
at  salary  of  $10,000  a  year.  Harry 
Sedgwick,  president  for  several 
years,  is  expected  to  continue  active 
in  CAB  affairs  as  chairman  of  the 
board  of  directors. 

Mr.  Bannerman  is  vddely  known 
in  Canadian  advertising  and  broad- 

casting circles.  For  several  years 
he  has  attended  CAB  conventions 
as  an  observer  for  the  ACA  and 
he  has  worked  closely  with  the 
broadcasting  industry  in  his  ACA 
capacity. 

Sedgwick's  Report 
In  his  annual  report  Mr.  Sedg- 

wick stressed  that  "during  1940  the 
presidency  was  almost  a  fulltime 

job".  He  discussed  developments  in the  sponsored  newscast  situation 
which  were  cleared  up  by  Dec.  31, 
1940;  the  successful  method  devised 
for  political  broadcasts  during 
general  and  provincial  elections  in 
the  spring  of  1940;  changes  the 
CAB  had  effected  with  the  Cana- 

dian Broadcasting  Corp.  in  regard 
to  transcription  regulations;  latest 
allocation  developments  under  the 
Havana  Treaty  and  what  the  CAB's 
technical  committee  under  George 
Chandler,  CJOR,  Vancouver,  had 
done;  the  CAB's  more  amicable  re- 

lations with  the  CBC;  the  forthcom- 
ing sessions  with  the  Canadian 

government's  Copyright  Appeal Board  on  Feb.  12,  in  regard  to  a  set 
fee  for  the  Canadian  Performing 
Rights  Society  (Canadian  ASCAP) 
and  the  entry  of  BMI  into  Canada 
as  an  incorporated  company,  BMI 
(Canada)  Ltd. 
He  told  CAB  members  they 

could  look  forward  to  a  Parliamen- 
tary Committee  investigation  of 

the  CBC  and  broadcasting  in  gen- 
eral in  1941;  and  told  of  the  many 

meetings  with  government  war- 
time boards  CAB  directors  have 

had  during  the  past  year. 
Discussing  the  sponsored  news- 

cast regulations  which  went  into 
effect  on  Jan.  1,  Mr.  Sedgwick  said 
that  "while  it  may  be  that  we  have a  little  less  than  we  had,  I  think 
advertisers  continue  to  regard  news 
programs  as  desirable  and  I  know 
of  no  radio  interest  that  has  been 
seriously  hurt  by  the  new  regula- 

tion. Unquestionably  the  CBC 
news  service  now  has  an  oppor- 

tunity to  improve,  and  I  remind 
you  that  with  so  many  of  our  sta- 

tions affiliated  with  CBC  any  im- 
provement in  their  service  will  di- 

rectly benefit  those  member  sta- 
tons". 

He  reported  the  various  technical 

NEW  CAB  DIRECTORS— Seated  (1  to  r)  :  T.  A.  Evans,  secretary- 
treasurer;  George  Chandler,  CJOR,  Vancouver;  J.  N.  Thivierge,  CHRC, 
Quebec;  Harry  Sedgwick,  CFRB,  Toronto;  Gordon  Love,  CFCN,  Cal- 

gary. Standing  (1  to  r),  Joseph  Sedgwick,  CAB  counsel;  J.  S.  Neill, 
CFNB,  Fredericton,  N.  B.;  E.  T.  Sandell,  CKTB,  St.  Catherines,  Ont.; 
H.  R.  Carson,  CFAC,  Calgary.  All  were  named  at  the  Montreal  convention. 

meetings  which  had  been  held  by 
both  the  CAB  and  the  western  sta- 

tions operated  by  Taylor,  Pearson 
&  Carson,  and  of  the  outcome  of 
these  meetings  on  the  frequency  re- 

allocations under  the  Havana 

Treaty.  In  the  first  day's  afternoon session  George  Chandler,  CJOR, 
Vancouver,  gave  his  more  detailed 
report.  Both  Chandler  and  Presi- 

dent Sedgwick  pointed  out  that 
CAB  investigations  have  led  them 
to  ask  the  Canadian  government 
to  force  Canadian  stations  to  go 
to  the  limit  of  their  power  under 
treaty  regulations;  that  the  Cana- 

dian Department  of  Transport  en- 
gineers were  in  favor;  and  that 

Transport  Minister  C.  D.  Howe, 
under  whose  department  also  falls 
the  CBC,  will  be  asked  to  do  his 
utmost  to  get  CAB  findings  on 
horizontal  power  increases  on  all 
stations  put  through. 

Copyright  Problems 

"We  have  been  informed,"  Mr. 
Sedgwick  stated  in  his  report,  "that 
department  (of  Transport)  officials 
are  in  favor  of  permitting  such  in- 

creases as  it  is  clearly  in  the  in- 
terest of  the  Canadian  listeners 

that  their  stations  should  have  as 
powerful  a  signal  as  possible.  We 

NAB  to  Toronto? 

AS  AN  international  good- 
will gesture  the  Canadian 

Assn.  of  Broadcasters  de- 
cided at  its  convention  Jan. 

22  to  discuss  with  the  NAB 
the  possibility  of  holding  the 
1942  NAB  convention  in  To- 

ronto, thus  giving  Canadian 
broadcasters  a  chance  to  meet 
American  colleagues.  The 
CAB  board  of  directors  was 
asked  to  look  into  the  pro- 

posal. 
hope  that  we  will  be  able  to  per- 

suade the  CBC  Governors  to  aban- 
don their  old  policy  of  freezing 

stations  to  a  1,000-watt  maximum." 
George  Chandler  praised  Nor- 

man Goldman,  business  manager  of 
Broadcasting,  for  the  assistance  he 
had  given  in  obtaining  FCC  infor- 

mation for  the  CAB  technical  com- 
mittee at  various  times. 

The  afternoon  session  of  the  op- 
ening day,  following  the  report  of 

the  Havana  Treaty  technical  de- 
velopments, was  devoted  to  a  dis- 

cussion of  the  copyright  situation, 
with  Joseph  Sedgwick,  CAB  coun- 

sel, repoi-ting  on  activities  on  the 

entry  of  BMI  (Canada)  Ltd.,  into 
the  field.  It  was  announced  that  a 
survey  was  being  made  by  the  CAB 
and  the  CBC  to  show  how  much 
music  was  being  used  on  Canadian 
stations,  how  much  of  this  was 
CRPS  music,  how  much  BMI  and 
how  much  public  domain  music. 

The  findings  will  be  placed  before 
the  Copyright  Appeal  Board  at  Ot- 

tawa Feb.  12,  which  will  set  the 
1941  rate  Canadian  stations  will 
pay.  CPRS  has  filed  a  tariff  of  14 
cents  per  licensed  receiver,  BMI 
(Canada)  a  tariff  of  1  cent  per  li- 

censed receiver,  and  the  CAB  with 
an  eye  to  the  future  has  asked  for 
a  tariff  based  on  a  per-piece  per- 

formance i-ate,  with  a  minimum  of 
5  cents  per  piece  and  a  maximum 
of  50  cents  per  piece.  It  was  hoped 
to  get  this  tariff  filed  by  the  Copy- 

right Appeal  Board,  but  failing 
this,  that  the  Board  could  be  shown 
that  no  increase  in  the  fee  per  set 
was  justified,  and  that  the  present 
8  cents  per  licensed  receiver  be  re- tained with  CPRS  getting  6  or  7 
cents  and  BMI  (Canada)  1  or  2 
cents,  depending  on  the  results  of 
the  survey  now  being  made. 

American  Appeals 

C.  Lloyd  Egner,  of  NBC,  New 
York,  and  C.  P.  MacGregor,  of 
Los  Angeles,  both  told  Canadian 
station  operators  latest  develop- ments in  the  music  battle.  Both 
stressed  that  Canadian  stations 
should  cooperate  to  the  fullest  in 
using  BMI  music  to  show  the  sup- 

port the  Canadian  broadcasters  are 
giving  their  American  colleagues in  the  struggle. 

The  CAB  has  worked  closely 
with  the  CBC  and  its  legal  advisers 
in  this  matter. 

President  Sedgwick  reported  that 
"throughout  the  year  we  have  main- 

tained friendly  relations  v/ith  the 
NAB  and  its  officers  and  on  your 
behalf  I  desire  to  thank  them  for 
their  kind  and  unsparing  assistance 

at  all  times." 
Four  new  stations  were  admitted 

to  membership,  CKNX,  Wingham, 
Ont.;  CKRN,  Rouyn,  Que.;  CFAR, 
Flin  Flon,  Man.;  CHLT,  Sher- brooke,  Que. 

The  financial  statement  of  the 
CAB  for  the  calendar  year  1940 

Canadian  Broadcasters  Hold  Their  Seventh 
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showed  total  receipts  from  mem- 
bership fees  of  $21,330.75,  which 

with  a  balance  on  hand  from  1939 
brought  total  receipts  to  $29,448.11. 
Expenditures  including  travelling, 
salaries  and  office  amounted  to 
$23,714.69,  leaving  a  balance  of 
$5,733.42.  At  Dec.  31,  1940,  the 
balance  plus  fees  receivable  and 
other  items,  brought  the  surplus 
account  to  a  total  of  $9,865.01. 

Elected  to  board  of  directors 
were  Harry  Sedgwick,  CFRB,  To- 

ronto; Gordon  Love,  Calgary;  Har- 
old R.  Carson,  CFAC,  Calgary; 

Gfeorge  Chandler,  CJOR,  Vancou- 
ver; J.  S.  Neill,  CFNB,  Frederic- 

ton,  N.  B.;  J.  N.  Thivierge,  CHRC, 
Quebec,  Que.;  E.  T.  Sandell,  CKTB, 
St.  Catherines,  Ont. 

CBC  Represented 
Close  to  100  broadcasters  and 

representatives  of  the  industry  in 
Canada  and  the  United  States  at- 

tended the  three  day  convention  at 
the  Mount  Royal  Hotel. 

Members  of  the  CBC  station  re- 
lations and  commercial  depart- 

ments were  in  Montreal.  While  not 
officially  attending  the  convention 
Major  Gladstone  Murray,  CBC  gen- 

eral manager;  Dr.  A.  Frigon,  as- 
sistant general  manager;  E.  A. 

Weir,  commercial  manager;  Jack 
Radford,  station  relations  super- 

visor, were  on  hand. 
Maj.  Murray,  appearing  briefly, 

paid  tribute  to  the  splendid  coop- 
eration of  the  privately  owned  sta- 

tions in  Canada's  war  effort.  "It 
is  true  to  say,"  he  stated  "that  the 
whole  of  broadcasting  in  Canada 
is  an  effective  unit  on  behalf  of  the 
things  that  matter.  Broadcasting 
in  Canada  is  an  integrated  force, 
a  recognizable  pattern,  a  potent 
means  of  reflecting  and  reinforcing 
the  national  purpose  both  in  war 
and  peace.  In  helping  to  win  the 
war  together  we  shall  learn  how  to 
work  together  contributing  in 

peace." 
Dr.  Frigon  told  the  new  paid 

president  publicly  that  the  door  to 
the  CBC  was  open  to  study  and 
iron  out  the  CAB's  problems  where 
the  CBC  could  cooperate. 

The  War  Savings  Finance  Cam- 
paign   [Broadcasting,    Jan.  20] 

was  discussed  in  detail  at  the  morn- 
ing session  Jan.  21,  but  no  deci- 

Support  for  BMI 
TO  SHOW  their  support  of 
BMI,  Canadian  broadcasters 
on  Jan.  20  sent  the  following 
telegram  to  BMI:  "The  Can- adian Assn.  of  Broadcasters 
at  its  annual  meeting  today 
unanimously  resolved  that  the 
CAB  congratulate  BMI  on  its 
spectacular  success  and  stands 
wholeheartedly  behind  BMI 
in  its  efforts  to  get  a  fair 
deal  for  broadcasters  and  the 
public  in  musical  copyright 
matters.  The  CAB  members 
pledge  their  full  support  to 

this  great  effort." 

sion  was  reached  as  to  what  pro- 
portion of  the  money  to  be  re- 

ceived from  the  government  would 
be  turned  back  in  the  form  of  a 
Spitfire  or  other  patriotic  fund. 

Insurance  Law 

Cocktail  parties  were  held  by  All- 
Canada  Radio  Facilities  and  jointly 
by  the  Canadian  Marconi  Co.  and 
CFCF,  Montreal. 

Closing  session  of  the  conven- 
tion Jan.  22  considered  the  Cana- 
dian Unemployment  Insurance  Act 

which  comes  into  force  in  July, 
1941.  It  was  decided  to  confer  with 
the  CBC,  program  producers  and 
advertising  agencies  so  the  entire 
industry  would  be  able  to  act  as  a 
body,  since  the  act  affects  fulltime 
and  parttime  employes  and  artists 
of  the  stations. 

Carter  on  Sustaining 
UNITED  AIR  LINES,  Chicago,  on 
Jan.  20  discontinued  sponsorship 
of  Boake  Carter's  quarter-hour 
commentary  on  MBS  three  nights 
weekly  .Although  the  sponsor,  Mr. 
Carter  and  N.  W.  Ayer,  New  York, 
the  agency  in  charge,  refused  to  be 
quoted,  it  is  understood  the  inabil- 

ity of  the  air  line  to  secure  com- 
mercial transports  because  of  the 

defense  program  led  to  advertising 
curtailment.  Mr.  Carter,  however, 
will  continue  to  be  heard  sustaining 
three  nights  weekly  on  MBS  and 
it  has  been  reported  a  prospective 
sponsor  has  taken  an  option  on  the 
program. 

GLENN  BANNERMAN 

For  complete  registration  list 
at  CAB  convention  see  page  40. 

COLUMNIST  SERIES 

RESUMED  BY  BRAZIL 

GOVERNMENT  of  Brazil,  which 
sponsored  the  Washington  Merry- 
Go-Roimd  columnists.  Drew  Pear- 

son and  Robert  S.  Allen,  on  NBC- 
Blue  last  fall,  Jan.  26  resumed  the 
series  on  an  expanded  45-station 
Blue  network,  Sundays,  7:30-7:45 

p.m. 

This  move  by  Brazil  brought 
from  President  Roosevelt  a  tele- 

gram of  congratulations  to  the 
Washington  columnists,  as  well  as 
a  cable  from  President  Vargas  of 
Brazil  expressing  the  hope  that 
"this  program  may  be  instrumental 
in  bringing  about,  together  with  a 
better  understanding,  a  closer  co- 

operation between  our  two  peoples." Patterned  after  the  Pearson  and 
Allen  syndicated  newspaper  col- 

umn, the  program,  titled  The  Facts 
in  the  News,  features  news  and 
comment  on  Brazilian  affairs. 
Agency   is    Campbell  -  Ewald  Co. 

Annual  Convention  in  Montreal,  Jan.  20-21 

KGW,  WEBC,  WJAS, 

GET  5  KW,  GRANTS 

KGW,  Portland,  Ore.,  WEBC,  Du- 
luth,  Minn.,  and  WJAS,  Pittsburgh, 
Jan.  22  were  authorized  by  the  FCC 
to  install  5000-watt  transmitters, 
with  directional  antennas,  for  full- 
time  operation  as  Class  III-A  sta- 

tions under  the  Havana  Treaty. 
KGW,  operating  on  620  kc,  will 
use  a  directional  antenna  day  and 
night,  under  its  construction  per- 

mit. WEBC  and  WJAS,  both  oper- 
ating on  1290  kc,  will  use  direc- tional antennas  at  night  only. 

WMAZ,  Macon,  a  limited-time 
station,  was  granted  a  modification 
to  change  hours  to  unlimited  time 
vfith  5,000  watts  day  and  1,000 
watts  from  local  sunset  to  sunset  at 
Albuquerque,  and  250  watts  after 
sunset  in  the  New  Mexico  city. 
The  station  operates  on  1180  kc, 
on  which  KOB  is  the  dominant  sta- 
tion. 
WTMA,  Charleston,  S.  C,  was 

increased  in  status  from  a  local  to 
a  regional,  with  the  authorization 
of  a  construction  permit  to  shift 
frequency  from  1210  to  1220  kc. 
and  increase  power  from  250  watts 
to  1,000  watts  fulltime. 
KWLC,  Decorah,  la.,  licensed 

to  Luther  College,  was  granted  a 
construction  permit  to  shift  fre- 

quency from  1270  to  1210  kc.  and 
increase  its  hours  from  sharing 
daytime  to  daytime,  wdth  an  in- 

crease in  power  from  100  to  250 
watts.  The  authorization  was  the 
sequel  to  recent  action  of  the  FCC 
in  granting  KGLO,  Mason  City, 
fulltime  on  1270  kc. 

Beech-Nut  Cigarettes 

Entering   New  Markets 
P.  LORILLARD  Co.,  New  York, 
has  expanded  distribution  of  its 
new  product,  Beech-Nut  cigarettes, 
to  include  the  New  York  city  area. 
The  new  king-size  cigarette  was 
introduced  almost  two  months  ago 
in  the  western  New  York  State 
area  with  radio  promotion  consist- 

ing of  a  current  quarter-hour  pro- 
gram week-days  on  WBEN,  Buf- 

falo, called  Buffalo  Speaks,  and  a 
daily  quarter-hour  newscast  on 
WSYR,  Syracuse. 

While  other  media  have  been 
used  for  the  introduction  of  the 
product  into  New  York,  and  no 
radio  plans  have  been  divulged  by 
Lennen  &  Mitchell,  New  York, 
agency  handling  the  account,  it  is 
understood  that  radio  will  eventu- 

ally be  used  to  promote  the  cigar- 
ette in  the  metropolitan  area. 

BROADCASTING  •  Broadcast  Advertising 

New  WATN  Starting 

THE  NEW  WATN,  Watertown, 
N.  Y.,  250  watts  on  1210  kc,  was 
to  go  on  the  air  Jan.  27,  according 
to  A.  Dinsdale,  commercial  man- 

ager, who  at  one  time  was  editor 
of  the  magazine  Science  &  Inven- 

tion. Equipped  with  an  RCA  trans- 
mitter and  175-foot  Blaw-Knox 

tower,  the  station  is  one  of  two 
new  locals  authorized  last  July. 
[Broadcasting,  Aug.  15,  1940]. 
Manager  of  the  station  is  S.  Kirby 
Ayers,  formerly  of  Ayers  &  Pres- 
cott.  New  York  program  firm.  Mr. 
Dinsdale  at  one  time  was  with 
CBS  and  latterly  has  been  produc- 

tion manager  of  AudiVision  Inc., 
producer  of  industrial  films.  The 
station  is  owned  in  equal  parts  by 
G.  Harry  Righter,  wholesale  grocer; 
Dean  R.  Richardson,  and  Ruth  F. Gamage. 
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''ood  Scout" 

When  radios  click  merrily  to  your 

program,  your  advertising  costs  drop 

.  .  .  the  more  listeners  you  attract,  the 

less  you  pay  per  listener  and  per  sale  ! 

What  makes  radios  click  on?  Why, 

programs  that  "click,"  of  course.  And 
in  this  healthy,  wealthy  Missouri- 
Kansas  market,  that  means  KMBC 

shows,  staffed  by  big-name  person- 

alities... tested,  proven  programs,  bol- 
stered by  intensive  promotion  and 

publicity. 

When  programs  click,  radios  click! 

You  can  depend  on  KMBC  for  these 

"clicks  that  cut  your  cost"  ! 

CLICK! 
WALT  LOCHMP 

I  KMBC  Sportscaster 
ice 

CUCKl 

BRUSH  CREEK  FOLLIES,  KMBC  and  CBS 



MILITARY  BACKGROUND  FEATURES  INAUGURAL  COVERAGE 

FULLY  UNIFORMED  and  bandoliered,  the  special 
network  crews  handling  descriptions  of  the  Inaugural 
parade  in  Washington  Jan.  20  blended  smoothly  into 
the  military  theme  of  the  huge  parade.  Perched  in  one 
of  the  Army's  armored  scout  cars  as  it  moved  in  the 
line  of  march,  the  MBS  trio  at  left  provided  a  running 
commentary  on  parade  units  and  crowds  lining  Penn- 

sylvania Avenue.  They  are  (1  to  r)  Frank  Blair,  spe- 
cial events  announcer  of  WOL,  MBS  Washington  key; 

George  Riley,  engineer  of  WOR,  Newark;  Ray  Kaplan, 
WOL  engineer.  The  doughboy  at  their  left  presumably 
was  on  hand  to  keep  machine  guns  out  of  their  faces. 
At  right  is  one  of  the  CBS  teams  covering  from  the 
midst  of  the  inaugural  procession.  Peering  out  from 
behind  a  high  calibre  machine  gun  is  John  Charles 
Daly  (left),  special  events  announcer  of  WJSV,  CBS 
Washington  key,  and  Sid  Bergere,  CBS,  New  York. 

Service  of  Radio 

Praised  by  Early 
IVIedium  Called  Barrier  to  the 

Destruction  of  Society 

HIGH  Administration  regard  for 
radio  on  an  equal  footing  with 
newspapers  as  an  instrument  of 
democracy  was  reflected  in  a  Jan. 
24  speech  by  Stephen  Early,  White 
House  press  secretary,  before  the 
Minnesota  Editorial  Assn.  in  St. 
Paul.  Observing  that  "society  must 
be  destroyed  before  either  dictator- 

ship or  totalitarianism  can  be  es- 
tablished", Mr.  Early  declared : 

"You  all  know  what  part  the 
press  and  the  radio  play  in  society 
as  we  know  it.  The  newspaper  is 
not  only  the  recorder  of  group  and 
association  activities;  it  is  one  of 
the  guardians  of  their  freedom  to 
act  and  express  themselves,  and 
thus  of  the  freedom  of  the  indi- 

viduals who  make  up  the  groups 
and  associations. 

Savior  of  Society 

"Freedom  of  the  press  then 
means  vastly  more  than  the  right 
of  a  newspaper  or  a  radio  station 
to  report  fearlessly  the  deeds  and 
opinions  of  others.  When  freedom 
is  denied  to  the  press,  the  whole 
structure  of  society  suffers.  In 
other  words,  if  you  want  to  destroy 
society,  you  must  destroy  the  press 
and  the  radio." 

Appearing  earlier  in  the  day  at 
the  dedication  of  the  new  plant  of 
the  St.  Paul  Dispatch  and  Pioneer 
Press,  Mr.  Early  reiterated  at 
President  Roosevelt's  request  the 
President's  1936  statement: 

"Representative  democracy  will 
never  tolerate  suppression  of  true 
news  at  the  behest  of  government. 
For  a  century-and-a-half  we  have 
had  here  free  education  and  a  free 
press,  free  public  forums  and  a 
free  pulpit.  For  more  than  a  decade 
we  have  had  a  free  radio.  The 
American  citizen,  therefore,  is  a 
product  of  free  institutions.  His 

HAMS  AT  INAUGURAL 

122  mc.  Band  Used  in  Two- 

-Way  Phone  Circuits- 
WASHINGTON  radio  amateurs 
provided  communications  facilities 
for  Red  Cross  first  aid  operations 
during  the  inaugural  parade  in 
Washington  Jan.  20,  using  for  the 
first  time  the  122  mc.  band  for  two- 
way  telephone  communication. 

The  Washington  Radio  Club  set 
up  22  ultra-high  frequency  radio- 

telephone sets  at  11  first  aid  tents 
along  the  Pennsylvania  Ave.  pa- 

rade route,  handling  509  messages 
in  less  than  seven  hours.  Alto- 

gether, the  Red  Cross  handled  229 
emergency  cases,  most  of  them  for 
exposure. 
Roy  C.  Corderman,  long-lines 

commercial  representative  of  AT&T 
in  Washington  and  coordinator  for 
the  American  Radio  Relay  League 
in  the  Potomac  watershed,  com- 

pleted the  arrangements  with  the 
Red  Cross.  Mr.  Corderman  is  vice- 
chairman  of  the  D.  C.  Red  Cross 
communications  and  transportation 
committee.  Oscar  W.  B.  Reed  Jr., 
engineer  of  the  firm  of  Jansky  & 
Bailey,  Washington,  and  coordin- 

ator for  ARRL  in  the  Washington 
area,  also  supervised  the  actual 
amateur  operations. 

Transmitters  were  powered  by 
dry  or  storage  batteries.  Many  of 
them  were  improvised  only  a  few 
hours  before  being  placed  into 
service.  Thirty-eight  amateurs 
handled  the  operations,  which  are 
expected  to  serve  as  a  pattern  for 
similar  emergency  setups  in  other 
areas,  using  the  ultra-high  band. 

mind  has  been  sharpened  by  the 
exercise  of  freedom.  That  is  why  I 
have  no  fear — either  of  the  threats 
of  demagogues  or  the  ambitions  of 
dictators.  Neither  can  get  far  nor 
long  thrive  among  a  people  who 
have  learned  to  think  for  them- 

selves and  who  have  the  courage  to 
act  as  they  think."  The  speech  was carried  on  CBS. 

C  Z  Chemical  Spots 

C  Z  CHEMICAL  Co.,  Beloit,  Wis. 
(C  Z  Cleaner,  hardwater  softener), 
on  Jan.  13  started  an  indefinite 
schedule  of  12-weekly  one-minute 
transcribed  announcements  on  six 
stations.  Selected  were  WDSM, 
Superior,  Wis.;  WJMC,  Rice  Lake, 
Wis.;  WATW,  Ashland,  Wis.; 
WJM.S,  Ironwood,  Mich.;  WSOO, 
Sault  Ste  Marie,  Mich.;  WHDF, 
Houghton,  Mich.  Agency  is  Albert 
Kircher  Co.,  Chicago. 

Col.  Barton  Is  Expected 

To  Use  Purchase  Right 

In  Plan  to  Sell  KTHS 
FOLLOWING  decision  of  the  Hot 
Springs  Chamber  of  Commerce  to 
relinquish  control  of  KTHS,  now 
operating  with  10,000  watts  on  1060 
kc,  it  was  learned  authoritatively 
by  Broadcasting  that  Col.  Tom  H. 
Barton,  prominent  Arkansas  oil- man and  owner  of  KARK,  Little 
Rock,  and  KELD,  El  Dorado,  has 
decided  to  exercise  his  "first  re- 

fusal" on  any  offers  to  buy  the station. 
Applications  have  been  filed  with 

the  FCC  to  assign  the  station's  li- cense to  a  new  company  known  as 
KTHS  Broadcasting  Co.  Inc.,  in 
which  Dave  Burgauer,  active  in 
chamber  of  commerce  affairs,  is 
the  prime  mover.  At  the  same  time 
the  station  applied  for  a  power 
increase  to  50,000  watts  and  for  au- 

thority to  move  56  air  miles  closer 
to  Little  Rock. 

The  new  company  proposes  to 
issue  1,000  shares  of  Class  A  vot- 

ing stock  at  $100  par,  to  which 
C.  L.  Brenner,  local  undertaker,  is 
the  largest  proposed  subscriber, 
with  100  shares,  and  to  which  other 
local  business  men  would  subscribe. 
This  would  provide  $100,000  in 
working  capital.  In  addition,  the 
Chamber  of  Commerce  would  take 
750  shares  of  B  stock,  par  $100. 

It  was  believed  Col.  Barton's  of- 
fer, meeting  the  new  company's proposal,  would  be  at  least  $75,000, 

and  he  would  assume  all  new  con- 
struction costs.  At  one  time  he  held 

an  option  to  purchase  the  station, 
but  local  interests  upset  the  deal 
in  the  courts.  His  plan  then  also 
contemplated  moving  the  station  to 
Little  Rock.  Col.  Barton's  radio 
executive  is  C.  E.  Zimmerman,  vet- 

eran radio  operator,  who  super- vises KARK  and  KELD. 

NBC  USES  FM  AT  THE  INAUGURAL 

FM  MOBILE  UNIT  was  used  by 
NBC  in  the  Jan.  20  Inaugural  Pa- 

rade. The  newly-developed  25-watt 
transmitter,  installed  in  an  ar- 

mored scout  car,  sent  signals  to 
receivers  atop  Washington  Monu- 

ment (top)  and  the  dome  of  the 
Capitol.  TTiey  were  then  relayed 
into  regular  pickup  lines.  In  truck 
are  Engineer  John  Rogers,  and 
Charles  (Bud)  Barry,  NBC  Wash- 

ington announcer  [Broadcasting, Jan.  20]. 
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The  News  That  Moves  Richfield^ s  Oil 

Mr.  Hixson 

IF  RADIO  weren't  so  chock  full  of 
smashing  case  histories,  we'd  be 
tempted  to  call  our  Richfield  Re- 

porter the  greatest  success  story 
in  the  medium.  As  it  is,  we'll  be conservative  and  claim  that  this 
regional  newscast 
which  we  produce 
for  the  Richfield 
Oil  Corp.  of  Cali- 

fornia six  nights 
a  week  on  the 
Pacific  Coast 
NBC  -  Red  Net- 

work is  at  least 
the  longest  suc- 

cess in  the  his- 
tory of  network 

radio. 
On  Nov.  26,  1940,  the  Richfield 

Reporter  celebrated  its  3,000  con- 
secutive broadcast  for  the  same 

sponsor  with  the  same  format — a 
record  unequalled  by  any  other  net- 

work program.  Today  the  show 
goes  merrily  on  its  way  garnering 
listeners  and  sales  at  its  same 
broadcast  time,  the  nightly  (ex- 

cept Saturday)  10-10:15  p.m. 
(PST)  slot  which  pessimists  still 
tell  us  is  "too  late  for  commercial 
broadcasting". 

And  Now  Arizona 

It  was  'way  back  in  those  dim 
radio  days  of  1931  that  Richfield 
started  a  habit  in  the  West  by 
giving  an  unbiased,  well-written 
quarter-hour  newscast  based  on 
United  Press  reports  over  the  five 
basic  stations  of  the  NBC  Pacific 
Coast  Red  loop:  KPO,  San  Fran- 

cisco; KFI  Los  Angeles;  KGW, 
Portland;  KOMO,  Seattle,  and 
KHQ  Spokane.  In  1939  KMJ, 
Fresno,  was  added,  and  at  the  be- 

ginning of  1941  the  network  was 
further  expanded  to  include  the 
NBC  Arizona  group  of  KTAR, 
Phoenix;  KVOA,  Tuscon;  KUMA, 
Yuma,  and  KGLU,  Safford. 

The  formula  for  Richfield  Re- 
porter is  simple  and  surprisingly 

inexpensive,  even  for  a  regional 
show.  An  expert  editor,  Wayne 
Miller,  who  has  had  years  of  news- 

paper experience,  spends  full  time 
completely  rewriting  the  day's news  into  a  colorful  but  accurate 
15-minute  broadcast.  Two  top  an- 

nouncers, John  Wald  and  Don 
Forbes,  alternate  in  reading  the 
copy.  All  three  are  retained  on  an 
exclusive  basis. 

With  this  combination  Richfield 
Reporter  has  poured  into  Western 
ears,  3,000  words  a  night,  six 
nights  a  week,  for  more  than  nine 
years  ...  a  total  of  over  3,000 
programs,  over  9,000,000  words. 

What  the  West  thinks  of  its  old- 
est news  program  is  shown  by  the 

testimony  of  the  standard  surveys. 
The  C.  E.  Hooper  Pacific  Coast 
coincidental  survey,  which  in  the 
course  of  a  year  calls  practically 
every  telephone  home  in  the  major 
metropolitan  centers  of  the  region, 
gives  Richfield  Reporter  these  re- 

markable ratings  among  all  shoves 
heard  on  the  Pacific  Coast,  includ- 

ing the  elaborate  transcontinental: 

Longest  Success  in  Radio  History 

Claimed  for  Coast  Program 

By    ROBERT    M.  HIXSON 

Hixson-O'Donnell  Advertising  Inc.,  Los  Angeles 

First  of  all  week-day  quarter- hour  programs  in  popularity. 
First  of  all  quarter-hour  pro- 

grams   in   sponsor  identification. 
Third  of  all  quarter-hour  pro- 

grams in  per  cent  of  listeners 
(topped  only  by  two  Sunday  night transcontinentals) . 

Facts  Consolidated,  the  standard 
Pacific  Coast  monthly  recall  sur- 

vey which  interviews  housewives 
in  their  homes  in  the  five  major 
cities  of  the  district,  shows  that 
Richfield  Reporter  is  first  of  all 
weekday  programs,  including  the 
hour  and  half-hour  shows,  in 
feminine  popularity.  It  also  reveals 
that  a  third  of  all  Pacific  Coast 
women  listen  to  the  Reporter  reg- 

ularly. We  feel  that  a  survey  of 
men  listeners  would  show  an  even 
higher  rating. 

Does  It  Sell? 

To  corroborate  the  findings  of 
the  independent  research  agencies, 
Hixson-O'Donnell  Advertising  Inc. 
made  its  own  personal  interview 
check  in  the  leading  Pacific  Coast 
metropolitan  centers.  We  found 
that  over  half  of  all  radio  set 
owners  interviewed  were  regular 
listeners  to  the  Reporter. 

Rightfully  or  not,  we  also  like 
to  give  the  Reporter  ci-edit  for 
much  of  the  findings  of  the  For- 

tune magazine  survey  of  radio 
news  compared  with  newspaper 
news.  You  may  recall  that  this 
showed  people  on  the  Pacific  Coast 
depend  on  radio  as  their  chief  news 
source  to  a  greater  extent  than 
residents  of  any  other  section  in 
the  country. 

So  much  for  the  proof  that 
Richfield  Reporter  has  the  listeners. 

Now,  more  important  to  the  ad- 
vertising world:  Does  it  sell? 

Here  again  the  answer  is  a  just 
as  impressive  affirmative.  Followers 
of  the  financial  pages  know  that 
the  Richfield  Oil  Corp.  of  Califor- 

nia has  steadily  increased  its  prof- 
its year  by  year,  consistently  de- 

clared larger  and  larger  dividends. 

And  more  than  half  the  company's entire  advertising  appropriation  is 
invested  in  this  single  radio  pro- 

gram. A  Tough  Test 

Every  year  the  sponsor  puts  the 
program  to  a  supreme  test,  and 
every  year  the  program  responds 
magnificently.  Richfield  Oil  Corp. 
makes  its  tests  the  hard  way.  Of- 

fering an  attractive  give-away  on 
the  Reporter,  it  demands  that  the 
listener  obtain  the  article  not  by 
writing  but  by  calling  in  person  at 
a  Richfield  service  station.  And 
here  are  some  of  the  results: 

1932:  The  first  "hook"  on  the program,  a  limerick  contest,  drew 
an  average  of  13,321  people  to 
Richfield  service  stations  for  entry 
blanks  from  each  announcement 
on  the  air.  Over  a  six-month 
period  2.000,000  blanks  were  dis- tributed. 

1934  to  1937 :  Richfield  changed 
its  test  method  from  contest  to 
give-away  offer.  A  series  of  foot- ball charts,  travel  folders  and 
other  booklets  were  prepared  and 
announced  on  the  program  as  give- 

aways to  any  one  who  asked  at  a 
Richfield  service  station.  Print- 

ing on  each  item  ran  from  200,000 
to  400,000  copies.  The  year's  total distribution  was  .5  millions. 
1932  to  1940:  Three-quarters of  a  million  wildflower  boolilets 

have  been  distributed  each  spring 
through  the  Reporter. 

SCRIPT  PROBLEMS  were  discussed  by  this  group,  representing  agency, 
network  and  talent,  when  they  got  together  prior  to  the  weekly  NBC  Ben 
Bernie  Show,  sponsored  by  Emerson  Drug  Co.  (Bromo  Seltzer).  They 
are  (1  to  r),  Merritt  (Pete)  Barnum,  New  York  production  director  of 
Ruthraufl?  &  Ryan,  agency  servicing  the  account;  Robert  L.  Redd,  NBC 
Hollywood  director;  Shirley  Ross,  vocalist;  Ben  Bernie;  Thomas  Free- 
bairn-Smith,  and  Lee  Cooley,  the  latter  both  of  the  agency. 

CHOICE  of  news  for  the  nightly 
quarter-hour  Richfield  Reporter  is 
thoroughly  discussed  by  Wayne 
Miller  (left)  editor.  With  Miller 
are  Don  Forbes  (center)  and  John 
Wald,  who  alternate  as  Richfield 
Reporter. 

1940 :  A  three-week  offer  of  a 
packet  of  wildtiower  seeds  brought 
1,750,000  requests.  A  three-month promotion  of  pictures  of  movie 
stars    pulled    3,600,000  returns. 
And  a  two-week  special  premium 
offer  of  a  European  war  map  re- 

sulted in  more  than  a  million  per- sons calling  for  the  map. 

Each  of  these  offerings  has  re- 
sulted in  a  demand  too  great  for 

our  supply.  We  are  firm  believers 
in  merchandising  our  client's  pro- gram to  the  hilt,  both  directly  and indirectly. 

Directly,  we  carry  on  a  never- 

ending  campaign  to  "sell"  Rich- field's  thousands  of  independent 
Western  dealers  on  the  value  of 
their  radio  advertising.  Direct  mail 
pieces  go  out  in  a  steady  stream. 
The  two  reporters  and  their  editor 
call  frequently  on  dealers  in  the 
vicinity  of  their  homes  to  get  the 
"feel"  of  the  business  and  to  ob- 

tain first-hand  material  for  the 
commercials.  Our  commercials  are 
an  intimate  part  of  the  program. 
They  are  written  under  the  super- 

vision of  the  same  editor  and  re- 
porters who  compile  the  news,  and 

announced  by  the  same  reporters 
who  give  the  news. 

Along  the  Coast 
At  least  once  a  year  we  take  the 

Richfield  Reporter  away  from  its 
regular  home  at  NBC's  Hollywood 
Radio  City  and  originate  the  show 
at  other  NBC  stations  up  and  down 
the  Pacific  Coast.  On  these  occa- 

sions Richfield  dealers  are  invited 
to  the  station  to  watch  the  broad- 

cast and  to  hear  informal  talks 
by  the  reporters  and  occasionally 
by  station  executives.  During  the 
day  the  reporters  tour  the  district 
with  Richfield  oflScials,  calling  per- 

sonally on  key  dealers. 
Indirectly,  Richfield  merchandises 

both  its  own  show  and  radio  news 
in  general  by  booking  the  reporters 
regularly  into  speaking  engage- 

ments at  university,  college  and 
(Continued  on  page  36) 
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It's  confusing,  in  a  nice  sort  of  way,  keeping  tab  on  these  surveys  of 

advertising  trade-paper  preferences  of  agency  executives  and  radio  adver- 

tisers. Confusing,  because  every  time  we  turn  around  there's  a  new  one. 

Nice,  because  they  all  tell  the  selfsame  story  .  .  .  BROADCASTING  fops 

with  time  buyers.  Here's  the  current  lineup: 

Transcription  Firm  Survey:  1,000  national  ad- 

vertisers and  agency  men  picked  at  random  from 

McKittrick's.  BROADCASTING  received  nearly  as 

many  votes  as  choices  two  through  six  combined.* 

West  Coast  Station  Survey:  Agency  men 

coast-to-coast  asked  which  of  twelve  advertising 

trade  publications  are  best  bets  for  station  promo- 
tion.   BROADCASTING  voted  No.  1.^ 

3 

Station  Representative  Survey:  Agency  ex- 

ecutives queried  to  determine  which  of  three  leading 

magazines  carrying  this  reps  ads  was  best  read. 

BROADCASTING  tops  again."**' 

Midwest  Station  Survey  (just  completed): 

Top-flight  agency  radio  executives  asked  in  which 

of  seven  advertising  trade  papers  "our  ads  would 

be  seen  by  you".   BROADCASTING  tops.  -'^ 

s 

Eastern  Stations  Survey  (just  completed):    160  agency  executives 

mailed  postcards  worded,  "If  I  were  buying  trade  paper  space  for  a  station 

I  would  use  .  .  ."  Nine  publications  were  listed.  BROADCASTING  way  on 

top,  with  nearly  as  many  first  mentions  as  all  eight  others  combined.  " Names  furnished  on  request. 

BROAa€f^STING  ...TOPS  with  TIME  BUYERS! 

The  Weekly /;^/^Newsmagazine  of  Radio 

^Brdadcast  Advertising- 



Film  Studios  Seek 

Radio  Promotion 

May  Have  to  Form  Non-ASCAP 
Publishing  Businesses 
TO  GET  musical  numbers  from 
motion  pictures  publicized  via  ra- 

dio, the  Hollywood  film  industry 
film  industry  will  be  forced  either 
to  form  subsidiary  non-ASCAP 
publishing  firms  or  use  songs  pub- 

lished by  BMI  according  to  Harry 
Engel,  West  Coast  manager  of 
Broadcast  Music  Inc.  Addressing 
16th  district  NAB  members  meet- 

ing in  the  Ambassador  Hotel,  Los 
Angeles,  Jan.  20,  Engel  said  the 
film  industry  is  not  interested  in 
profits  from  songs,  but  needs  radio 
plugs. 

Studios  Concerned 

"A  prime  reason  why  motion  pic- 
ture producers  have  held  off  so  far 

in  cooperating  with  BMI  is  because 
of  ASCAP  propaganda,"  he  said. 
"ASCAP  has  been  shouting  that 
the  fight  would  be  settled  within 
two  or  three  weeks,  and  that  radio 
couldn't  go  on  without  the  Society's 
music.  Many  Hollywood  film  pro- 

ducers already  realize  that  keeping 
picture  songs  from  the  air  affects 
box  office  receipts.  They  are  very 
much  concerned  and  are  going  to  do 
something  about  it. 

"One  major  film  studio,  with  a 
long-term  ASCAP  publisher  con- 

tract, declared  that  if  the  present 
situation  continues  it  would  use 
BMI  music  or  music  that  can  be  ex- 

ploited on  the  air.  If  necessary  that 
film  studio  will  even  go  to  court  to 
settle  ASCAP  publisher  contract 
controversy,"  Engel  said.  "The  film 
industry  controls  approximately 
65%  of  all  ASCAP  music  publish- 

ing houses  in  the  United  States." 
Full  account  of  BMI's  progress 

to  date  and  plans  for  the  future, 
were  given  by  Carl  Haverlin,  sta- 
toin  relations  director  of  BMI,  and 
C.  E.  Arney  Jr.,  assistant  to 
Neville  Miller,  NAB  president. 
Haverlin  told  the  district  meeting 
that  667  stations  are  now  using 
BMI  and  public  domain  music, 
while  only  129  outlets  have  re- 

signed with  ASCAP. 
To  set  at  rest  reports  circulated 

in  Hollywood  that  BMI  will  eventu- 
ally pass  from  the  music  publishing 

field,  following  a  settlement  vnth 
ASCAP,  Haverlin  said  "contracts 
with  stations  are  being  drawn  up 
five  years  in  the  future.  Renewal 
license  payments  to  BMI  have  al- 

ready totaled  about  $1,.500,000.  You 
can  rest  assured  that  BMI  is  here 
to  stay." 
Arney  told  broadcasters  that 

"the  fight  between  ASCAP  and 
BMI  is  over",  because  "radio  has 
demonstrated  its  ability  to  serve 
the  public  with  good  music  with- 

out ASCAP  tunes". 
Delegates  attending  the  meeting, 

presided  over  by  Harrison  Holli- 
way,  manager  of  KFI-KECA,  Los 
Angeles,  and  chairman  of  the  16th 
NAB  district,  passed  a  resolution 
of  confidence  in  BMI  for  the  "suc- 

cessful effort  which  it  is  exerting 
to  provide  broadca.sters  with  an 
adequate  and  acceptable  catalog  of 
music,  which  is  attested  to  by  the 
negligible  number  of  complaints 
received  by  all  stations  present." 

BMI-ASCAP  FIGHT  is  over  because  "radio  has  demonstrated  in  20  days 

its  ability  to  serve  the  public  with  good  music  without  ASCAP  tunes". So  declared  C.  E.  Arney  Jr.,  assistant  to  Neville  Miller,  NAB  president, 
when  he  addressed  the  16th  district  NAB  members  in  Los  Angeles  Jan. 
20.  Pictured  at  the  meeting,  standing  before  a  montage  of  BMI  hit  tunes 
are  (1  to  r)  Carl  Haverlin,  BMI  station  relations  director;  Donald  W. 
Thornburgh,  CBS  Pacific  Coast  vice-president;  Harrison  Holliway,  man- 

ager of  KFI-KECA,  Los  Angeles,  and  chairman  of  the  16th  NAB  district; 
Mr.   Arney;    Don   E.   Gilman,   NBC   western   division  vice-president. 

NO  DECLINE  IN  RADIO  AUDIENCE 

CAB  and  Hooper  Surveys  Show  Music  Controversy 

 Has  Had  No  Effect  on  Listening  

RADIO  audiences  in  January  are, 
on  the  average,  as  large  as  they 
were  in  December,  according  to  the 
January  reports  of  the  two  regu- 

lar audience  measuring  services, 
Cooperative  Analysis  of  Broadcast- 

ing and  C.  E.  Hooper  Inc.  Giving 
cold  comfort  to  those  who  had  pre- 

dicted that  radio  without  ASCAP 
music  would  bring  about  a  loss  in 
listeners,  both  the  CAB  and  Hooper 
reports  show  that  listening  to  the 
radio  has  maintained  the  level 
reached  in  December,  a  level  re- 

ported by  the  CAB  as  substantially 
higher  than  that  of  January,  1940. 
Summarizing  the  changes  in 

average  audience  to  four  types  of 
evening  programs  from  December 
to  January,  the  Hooper  Radio  Re- 

port shows: 
Type  of  Average  Average% 
Program  Rating  of  Listeners 

Dec.     Jan.  Dec.  Jam. 
Musical  (20)     __  10.8      11.1  30.8  30.8 
Variety    (29)    __  14.3      15.1  37.5  37.4 
Drama   (30)   ___  11.7      12.4  32.1  33.1 
Quiz   (11)    10.1      10.1  26.2  25.7 

Average  audiences  to  daytime 
and  evening  programs  in  January, 
1940,  December,  1940,  and  January, 
1941,  are  shown  by  CAB  as  follows 
(A,  average  audience  to  72  day- 

time programs ;  B,  average  audi- 
ence to  103  nighttime  programs; 

C,  average  audience  to  all  pro- 
grams, day  and  night) : 
ABC 

Jan.,  1940   4.9%       12.1%  9.1% 
Dec,  1940   6.1%       13.4%  10.4% 
Jan.,  1941  6.0%       13.4%  10.4% 

While  the  stability  between  De- 
cember and  January  is  unusual, 

the  rise  of  audience  sizes  from 
last  January  to  this  month,  aver- 

aging 14%,  is  considered  more 
significant,  as  seasonal  influences 
were  identical.  All  evening  pro- 

grams showed  an  11%  gain,  while 
daytime  shows  gained  22%  in  the 
average  number  of  families  re- 

ported listening. 
In  both  years  musical  programs 

had  the  same  ratio  of  popularity 
to  non-musical  programs,  with 
average  audiences  about  nine- 
tenths  (89%)  as  large  as  those  of 
non-musical  shows.  Individual  CAB 
program  ratings  from  December 
to  January  varied  as  much  as  3.8 
points  up  or  down  (a  normal  varia- 

tion), with  the  greatest  variations 

in  non-musical  programs.  Of  the 
21  network  programs  which  are 
wholly  or  predominantly  musical, 
14  showed  changes  of  less  than  1%, 
a  variation  so  small  as  to  fall  with- 

in the  limits  of  error  in  the  survey 
method  and  so  not  considered  sta- 

tistically significant. 

MANAGER  OF  HOTEL 

LAVDS  BMI  MUSIC 
A  TESTIMONIAL  from  a  leading 
hotel  manager  concerning  the  BMI- 
ASCAP  intrigue  was  received  by 
WIOD,  Miami,  in  the  heart  of  the 
country  where  there  are  more  hotels 
per  square  mile  than  anywhere  else 
in  America. 

The  manager,  whose  name  was 
withheld,  said:  "I  want  to  register 
it  as  my  emphatic  hope  that  the 
radio  stations  win  in  their  justifi- 

able fight  to  keep  the  ASCAP  from 
continuing  with  their  arrogant 
domination  of  the  radio,  as  well  as 
the  hotel  entertainment  field. 

"I  feel  safe  in  saying,"  he  added, 
"that  the  radio  broadcast  stations 
have  the  almost  unanimous  sup- 

port of  the  hotel  men  in  this  com- 

munity." 
Another  angle  on  the  current 

fight  came  from  Ray  Walker,  song- 
writer, who  was  removed  from 

ASCAP  because  he  didn't  pay  his membership  fees  and  dues  back  in 
the  war  days  while  he  was  with 
the  AEF. 

Walker,  currently  entertaining 
in  Miami  Beach  at  the  Nut  Club, 
says  radio  is  now  offering  excel- 

lent music,  now  that  most  of  the 
music  banned  when  ASCAP  tunes 
were  removed  from  the  air  is  the 
type  jitterbugs  like. 

A  survey  of  Miami  radio  station 
managers  shows  that  letters  and 
calls  of  commendation  on  the  new 
and  better  music  have  been  the 
rule  the  last  week  or  so.  Not  one 
single  complaint  has  been  received 
through  these  channels. 

Cooperation  of  The  Miami  Daily 
News  radio  editor,  James  McLean, 
in  presenting  information  on  the 
music  situation  has  been  most  fa- 

vorable. Almost  daily,  McLean  runs 
some  comment,  referring  to  new 
tunes,  printing  statements  of  lis- 

teners and  others,  presenting  the 
radio  side  of  the  story. 

Policy  Adherence 

Is  Asked  by  BMI 
Member  Stations  Are  Warned 
To  Conform  to  Provisions 

AMPLIFYING  the  Dec.  31  an- 
nouncement that  Broadcast  Music 

Inc.  had  taken  out  a  million  dollar 
insurance  policy  against  copyright 
infringement  suits  that  may  arise 
from  the  BMI-ASCAP  music  con- 

troversy, Sydney  M.  Kaye,  BMI 
vice-president  and  general  counsel, 
in  a  recent  letter  to  BMI  member 
stations  emphasized  the  importance 
of  strict  adherence  to  certain  policy 

provisions. Noting  that  the  insurance  bene- 
fits apply  not  only  to  BMI  and 

member  stations,  but  also  to  ad- 
vertisers, agencies  and  performers, 

Mr.  Kaye  pointed  to  the  importance 
of  prompt  disclosure  to  the  insur- 

ing companies  of  claims  made  for 
copyright  infringement. 

"In  the  event  you  receive  any 
warning  or  claim  of  infringement 
or  service  of  legal  process  alleging 
infringement,  a  written  copy  of  the 
warning,  claim  or  written  process 
should  be  sent  to  us  immediately," 
Mr.  Kaye  said  in  the  letter.  "This should  be  done  by  each  recipient. 
Every  advertiser,  advertising  agen- 

cy, and  performer  should  be  noti- 
fied by  you  of  this  requirement  as 

should  anybody  else  interested,  be- 
cause the  benefits  of  the  policy  will 

not  cover  claims  as  to  which  the 
insurance  companies  are  not  in- formed in  the  way  the  policies 

require. "We  also  call  to  your  attention 
that  naturally  the  insurance  com- 

panies have  stipulated  that  the  pro- 
tection of  their  policies  shall  not 

extend  to  any  arrangement,  adap- 
tation, orchestration,  interpolation, 

addition,  or  change  made  in  our 
catalogue  works  which  introduces 
new  matter  infringing  the  copy- 

right of  others." The  policies,  aggregating  $1,000,- 
000,  were  obtained  from  Indemnity 
Insurance  Co.  of  North  America, 
Seaboard  Surety  Co.,  and  Under- 

writers at  Lloyd's,  London. 

BMI  Swing  Times 
BROADCAST  MUSIC  Inc.  has 
greatly  strengthened  its  svdng 
department  by  its  acquisition  of 
the  performing  rights  of  the  music 
of  Regent  Music  Corp.,  publisher 
of  originals  by  Benny  Goodman, 
Count  Basie,  Eddie  Sauter,  Fletch- 

er Henderson,  Lionel  Hampton  and 
other  popular  "hot"  arrangers  and musicians.  First  list  of  Regent 
publications  includes  more  than  70 
numbers  now  available  to  BMI  un- 

der the  new  contract  which  began 
Jan.  16  and  runs  until  March  31, 
1942. 

More  ASCAP  Licenses 

ASCAP  reports  that  another  dozen 
stations  have  taken  out  licenses 
bringing  the  total  to  170.  These 
should  be  added  to  the  list  pub- 

lished in  Broadcasting  Jan.  13: 
WWSW,  Pittsburgh;  WIBM,  Jack- 

son, Mich.;  KWTO,  Springfield, 
Mo.;  WHEB,  Portsmouth,  N.  H.; 
KWFC,  Hot  Springs,  Ark.; 
WMGA,  Moultrie,  Ga.;  WCAZ, 
Carthage,  111.;  WOMI,  Owensboro, 
Ky.;  WQBC  Vicksburg,  Miss.; 
WEED,  Rocky  Mount,  N.  C; 
WKNY,  Kingston,  N.  Y.;  KRBA, 
Lufkin,  Tex. 
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CBS  sweeps  all 

network  "firsts 

in  1940 



CBS  audience 

"The  strongest  'all-day'  schedule  in  network  history" 

Regular  CAB  program  ratings  show  CBS  with  a  consistently 

^stronger  schedule  than  any  other  network  in  all  of  I(^/J.O, 

The  Columbia  Network,  against  all  competition,  deliv- 

ered the  largest  audiences  to  its  clients,  for  more  program- 

periods  in  the  entire  broadcasting  day  than  any  other  network. 

Counting  every  rated  sponsored  quarter-hour  on  all  networks 

in  all  of  1940,  CBS  averaged  161  "firsts"  each  week  against 

all  competition;  the  second  network  had  154;  the  third  net- 

work, only  18  "firsts". 

CBS  leadership  is  most  striking  in  "the  major  battle- 

ground of  network  competition";  in  the  tensely  competitive 

evening  hours.  Whether  you  take  the  entire  evening  (6:00  p.m. 

to  12:00  m.)  or  just  the  heart  of  the  evening  (8:00  to  10:00 

p.m.),  CBS  wins  more  '''firsts'*^  than  the  second  and  third  net- 

works combined.  The  exact  evening  score  is  shown  in  the  charts, 

for  all  of  1940. 



leadership  in  1940 

the  major  battlegrounds  of  network  competition"  * 

70  "FIRSTS' 

6  p.  m.  to  12  m.  E.  S.  T. 

(FIVE  DAY  TOTAL) 8  5  "FIRSTS" 
6  p.  m.  to  12  m.  E.  S.T.   /  i 

(SEVEN  DAY  TOTAL)  \ 

M 

'FIRSTS' 

NETWORK  2  NETWORK  31 

WEEKLY     AVERAGES,    12     MONTHS     OF  1940 

8  to  10  p.  m.  E.  S  T. 

(FIVE  DAY  TOTAL) 

8  to  10  p.  m.  E.  S.T. 

(SEVEN  DAY  TOTAL) 

26  "FIRSTS' 

4  "FIRSTS" 
2  "FIRSTS" NETWORK  3 

"FIRSTS" 

"FIRSTS" 

NETWORK  3 

These  charts  are  based  on  CAB  rated  sponsored  programs  in  1940,  and  show 

the  average  number  of  quarter  hours,  each  week  in  1 940,  in  which  each  network 

delivered  the  largest  aiidience  to  its  clients  against aZ/othernetwork competition. 

★  6:00  p.m.  to  12:00  midnight  E.  S.  T.  and  8:00  to  10:00  p.m.  E.S.T.  See  text 
on  facing  page  for  score  on  entire  broadcasting  day. 

and 



Advertisers  invested 

more  money  for  CBS 

facilities  in  1940  than 

for  any  other  network 

more  than  was 

ever  before  invested 

in  any  network! 

nd  in  1940,  more  of  the  100 

largest  U.S.  advertisers  chose 

CBS  than  any  other  network 

.  .  .  for  the  7th  consecutive  year! 

THE      COLUMBIA      BROADCASTING  SYSTEM 



New  Subsidiary 

To  Handle  Radio 

Organized  by  AP 

McCambridge  Named  Manager 
Of  Press  Association  Inc. 

ASSOCIATED  PRESS  has  an- 
nounced formation  of  a  new  sub- 

sidiary company,  Press  Association 
Inc.,  whose  functions  will  be  to 
handle  all  of  AP's  "salvage  opera- 

tions", described  as  any  operations 
in  addition  to  AP's  main  purpose of  collecting  news  and  distributing 
it  to  member  newspapers.  New 
company  is  incorporated  in  New 
York  as  a  non-profit  organization 
whose  stock  is  owned  entirely  by 
AP. 

A  major  function  of  the  new  or- 
ganization, which  will  be  known  as 

PA,  will  be  arranging  and  super- 
vising the  availability  of  AP  news 

to  radio.  It  will  also  handle  the 
products  of  the  AP  Laboratory, 
devoted  exclusively  to  research  in 
the  field  of  news  and  picture  trans- 

mission. The  laboratory's  develop- 
ments include  Wirephoto,  a  method 

of  two-way  transmission  on  a 
single  wire,  and,  most  recent,  a 
Wirephoto  attachment  which  en- 

ables the  reception  of  pictures  as 
cuts  instead  of  negatives. 

McCambridge  in  Charge 

William  J.  McCambridge,  for- 
merly assistant  general  manager 

and  assistant  secretary  of  AP,  has 
been  appointed  general  manager  of 
PA.  Assistant  general  manager 
will  be  Oliver  Gramling,  previously 
an  executive  assistant  to  AP's  gen- 

eral manager  and  author  of  the 
current  non-fiction  best  seller,  AP 
— The  Story  of  the  News.  Mr.  Mc- 

Cambridge in  his  former  capacity 
had  charge  of  radio  and  the  labora- 

tory and  Mr.  Gramling,  as  head  of 
the  AP  membership  department, 
also  has  been  in  close  contact  with 
the  expansion  of  AP  news  into 
radio. 

Thomas  H.  O'Neil,  formerly  AP's 
"early  editor"  in  New  York,  super- 

vising the  general  news  report 
from  midnight  to  8  a.m.,  and  more 
recently  a  news  executive  under 
AP's  executive  news  editor,  has been  named  radio  news  editor  of 
PA.  His  radio  news  staff  at  present 
includes:  B.  D.  Ansley,  from  WSB, 
Atlanta;  Russ  Clancy,  from  WHN, 
New  York;  N.  Paul  Neilson,  from 
WJBO,  Baton  Rouge;  William  A. 
Bell,  from  the  AP  Philadelphia  bu- 

reau ;  Glen  W.  Clements,  from  AP's 
Dallas  bureau;  Mitchell  A.  Curtis, 
from  AP's  Oklahoma  bureau; 
Robert  S.  Dudley,  from  AP's  Nash- 

ville bureau ;  Paul  L.  Martin,  from 
AP's  Harrisburg  bureau;  Jack  R. 
Ryan,  from  AP's  New  York  City staff. 

Bigger  Staff  Planned 

Every  member  of  the  radio  news 
department  has  had  experience  in 
radio,  Mr.  Gramling  said,  all  of 
those  transferred  from  AP  bureaus 
hpving  rreviously  been  with  radio 
stations.  Emphasizing  the  depart- 

ment is  in  its  formative  stage,  he 
said  it  will  eventually  include 
double  or  triple  the  present  per- 

sonnel. There  will  also  be  a  radio 
news  sales  staff  covering  the  coun- 

try to  sell  AP  news  to  broadcasters. 
Stating  the  AP  news  wire  is  be- 

ing gradually  extended,  Mr.  Gram- 

THEY  WERE  IN  THE  AIR  CORPS  THEN 
One  of  a  Series 

THE  FLYING  SERVICES  claimed  their  quota  of  youngsters  during  the 
1917-18  unpleasantness,  few  of  whom  dreamt  then  they  were  destined 
for  executive  roles  in  radio.  The  trio  above  are  all  prominent  broad- 

casters, whose  identifications  and  service  records  are  on  page  44. 

ling  added  that  some  400  stations, 
including  network  affiliates,  are 
now  broadcasting  AP  news.  Some 
are  taking  it  from  the  AP  radio 
news  wire,  he  explained,  while 
others  prefer  to  receive  the  com- 

plete AP  report  and  to  do  their 
own  editing. 

Fourth  Subsidiary 

PA  will  begin  operations  as  soon 
as  its  offices,  which  will  be  located 
on  a  separate  floor  in  the  AP  Bldg. 
at  50  Rockefeller  Plaza,  New  York, 
are  ready  for  occupancy,  expected 
about  March  1.  It  is  the  fourth  sub- 

sidiary to  be  established  and  owned 
by  AP,  which  in  1931  set  up  The 
Associated  Press  of  Great  Britain 
Ltd.,  with  head  offices  in  London, 
and  later  that  year  established  The 
Associated  Press  of  Germany  with 
headquarters  in  Berlin.  The  third 
AP  subsidiary,  founded  in  1939,  is 
La  Prensa  Asociada,  administering 
AP  service  in  Latin  America. 

PA's  eight  directors  comprise 
Kent  Cooper,  AP  general  manager, 
and  the  seven  members  of  the  ex- 

ecutive committee  of  the  AP  board 
of  directors:  Frank  B.  Noyes, 
Washington  Evening  Star 
(WMAL) ;  Robert  McLean,  Phila- 

delphia Evening  Bulletin;  E.  Lans- 
ing Ray,  St.  Louis  Globe  Democrat; 

Stuart  H.  Perry,  Ad^'ian  (Mich.) 
Telegram;  Paul  Patterson,  Balti- 

more Sun;  Paul  Bellamy,  Cleveland 
Plain  Dealer  (WHK,  WCLE, 
WHKC,  WKBN)  ;  E.  H.  Butler, 
Buffalo  News    (WBEN,  WEBR). 

"Broadly,"  says  the  announce- 
ment of  the  formation  of  PA,  "the 

obligation  of  the  new  company  will 
be  to  relieve  the  parent  company  of 
the  administration  of  details  not  in- 

timately part  of  the  regular  news 
and  news  photo  collection  and  dis- 

tribution for  publication  by  AP 
member  papers.  Additional  activ- 

ities of  PA  will  be  decided  upon 
by  the  board  of  directors  as  mat- 

ters progress." 

JAMES  F.  HOPKINS,  operator  of 
WJBK,  Detroit,  has  applied  to  the 
FCC  for  authority  to  transfer  110 
2/3  shares  of  stock  in  the  station  to 
Richard  A.  Connell,  local  Chevrolet 
dealer  who  already  owns  50%  of  the 
stock.  Hopkins  proposes  to  surrender 
control  to  Mr.  Connell  inasmuch  as  he 
now  owns  443  2/3  shares  of  the  com- 

mon stock,  according  to  FCC  records. 

WTMC  and  WDLP 

Ordered  Deleted 

Concealment  of  Ownership  of 
Properties  Claimed  by  FCC 
ON  GROUNDS  of  "concealment  of 
ownership",  the  FCC  Jan.  22  au- 

thorized orders  revoking  the  li- 
censes of  WTMC,  Ocala,  Fla.,  100 

watts  on  1500  kc,  and  WDLP, 
Panama  City,  Fla.,  250  watts 
day  and  100  night  on  1200  kc. 
The  Commission  stated  its  investi- 

gation disclosed  that  the  actual 
operator  of  both  stations  is  John 
H.  Perry,  publisher  of  the  Pensacola 
News-Journal,  which  operates 
WCOA;  Jacksonville  Journal,  af- 

filiated with  WJHP;  Panama  City 
News-Herald,  and  vai'ious  other 
newspapers. 

The  inquiry  was  instituted  when 
applications  were  made  to  transfer 
control  of  WTMC  and  WDLP  to 
Perry  properties.  The  revocation 
orders  allege  that  the  real  party 
in  interest  from  the  outset  has  been 
Perry,  and  that  his  interest  has 
been  deliberately  concealed  from 
the  Commission. 

Transfer  of  Interest 
The  records  disclose  that  WTMC 

was  authorized  in  March,  1939  and 
started  operating  in  July  of  that 
year,  being  licensed  to  John  T. 
Alsop  Jr.,  former  mayor  of  Jack- 

sonville. WDLP  was  granted  in 
June,  1939,  to  a  corporation  in 
which  the  principals,  each  holding 
one-third  interest,  were  given  as 
Philip  A.  Roll,  attorney;  E.  D. 
DeWitt,  retired  newspaper  broker; 
W.  J.  Cook,  Ford  dealer  and  banker. 

Later  49%  of  WTMC  was  ac- 
quired by  the  News-Journal  Co., 

and  48.5%  of  WDLP  by  Bay  Coun- 
ty Publishers  Inc.,  Perry  proper- 

ties. Then  applications  for  trans- 
fer of  control  were  filed,  leading  to 

the  FCC  inquiry. 
It  is  expected  that  counsel  for 

Perry  and  the  other  principals  will 
ask  for  a  hearing,  which  will  auto- 

matically stay  the  revocations  and 
permit  the  stations  to  remain  on 
the  air  pending  a  final  adjudica- tion. 

BROADCASTING  •  Broadcast  Advertising 

KGB,  San  Diego,  Cal.,  on  Jan.  6 
started  operating  at  6  a.m.  under  a 
new  Monday  through  Saturday  sched- 

ule, extending  its  Sunrise  Serenade 
program  to  one  hour. 

WSUN  and  WFLA 

Granted  Fulltime 

Two  NBC  Stations  Now  Heard 

In  Tampa,  St.  Petersburg 

THE  TAMPA-St.  Petersburg  area 
secured  two  fulltime  NBC  outlets 
in  lieu  of  two  time-sharing  re- 
gionals  Jan.  23,  the  day  following 
the  FCC's  authorization  of  full- 
time  to  WSUN,  St.  Petersburg,  and 
the  issuance  of  a  license  for  the 
new  WFLA.  WSUN  now  operates 
with  5,000  watts  fulltime  on  620 
kc,  and  is  the  NBC-Blue  outlet. 
WFLA  now  operates  with  5,000 
watts  day  and  1,000  night  on  940 
kc,  and  is  the  NBC-Red  outlet. 

Formerly  the  two  stations  shared 
time  equally  on  620  kc,  WSUN 
being  owned  by  the  City  of  St. 
Petersburg  and  WFLA  controlled 
by  the  Tampa  Tribune.  The  FCC 
last  August  granted  the  Tampa 
Tribune  a  new  station  conditional 
upon  divesting  itself  of  its  interest 
in  WFLA,  and  assigned  to  it  the 
call  letters  WKGA,  thus  leaving 
the  way  open  for  fulltime  for 
WSUN  [Broadcasting,  Jan.  13]. 
The  Jan.  22  authorization  also  per- 

mitted the  newspaper  to  assume 
the  call  letters  WFLA  and  to  drop 
the  WKGA  designation. 

Louis  J.  Link  continues  as  man- 
ager of  WSUN.  Walter  Tison, 

WFLA  manager,  announced  his 
staff  will  comprise  Bert  Arnold, 
manager  of  local  sales;  Melvin  A. 
Myer,  Paul  "Von  and  George  John- son, salesmen;  Paul  Jones,  pro- 

gram director;  Bud  Farnum,  Bob 
Thomas,  W.  B.  Steis  and  Fred 
Reiter,  announcers;  Ronnie  Rogers, 

newscaster;  Patsy  Kent,  women's 
programs;  Mary  Ann  Hall,  mar- ket editor;  Eva  Byron,  secretary; 
C.  0.  Faircloth,  auditor;  Fred 
Blackburn,  studio  engineer;  Bill 
Meadows,  mobile  unit  operator;  J. 
H.  Mitchell,  chief  engineer;  Powell 
Hunter,  J.  B.  Tison  and  Carl  Car- 

rier, operators;  Milton  Hopwood, 
publicity  director. 

The  application  of  the  Tampa 
Times  to  purchase  WLAK,  Lake- 

land, Fla.  [Broadcasting,  Jan.  20] 
was  ordered  set  for  hearing  by  the FCC. 

•     WNBC  Blue 

DESIGNATED  as  a  basic  NBC- 
Blue  station,  effective  Feb.  1, 
WNBC,  New  Britain,  Conn.,  will 
construct  a  new  transmitting  plant 
on  the  site  of  the  present  trans- 

mitter in  Newington,  according  to 
an  announcement  by  General  Man- 

ager Richard  W.  Davis.  With  archi- 
tect's drawings  already  completed 

for  the  modern  transmitter  build- 
ing, work  is  expected  to  start 

within  a  few  weeks.  WNBC  holds 
an  FCC  authorization  to  increase 
daytime  power  from  1,000  to  5,000 
watts.  The  power  increase  prob- 

ably will  go  into  effect  about 

April  1. 
Breitenbach  Series 

M.  J.  BREITENBACH  Co.,  New 
York  (Gude's  Pepto-Mangan)  has 
placed  one-minute  transcribed  an- nouncements one  to  three  times 
daily  on  WJJD  WFBR  WORL 
WXYZ  WBEN  WGY  KDKA 
WFIL.  Sponsor  has  also  started  a 
weekly  1^/4 -hour  variety  hillbilly 
program,  Kansas  Roundup,  on 
WIBW,  Topeka.  Morse  Interna- tional, New  York,  is  agency. 
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a  different  color 

Here*s  your  sales  formula  for  the  rich  Mid-Mississippi  Valley  Market: 

Take  one  high  kicking  Missouri  mule  .  .  .  increase  his  power  5  times 

. . .  alter  his  dial  position  to  630  . . .  streamline  him  with  fine  local  shows 

.  .  .  dress  him  up,  NBC  Blue  Network  style  .  .  .  and  you'll  come  up  with 

a  horse  of  a  different  color  . . .  the  new  KXOK. 

Let  the  new  KXOK  show  you  how  to  saddle  sales  records  and  break 

them  in  this  valuable  market  penetrating  4  states.  For  full  particulars 

on  how  KXOK  can  help  you  blanket  this  rich  market  extensively  and 

intensively,  write  our  representative  or  us. 

m  BASIC  BLUE  NETWORK -SAINT  LOUIS,  MISSOURI 

630  KC.  5000  WATTS  BAY  ANB  NI6KT 

Affiliated  with  KFRU,  Columbia,  Mo. 

Represented  by  Weed  &  Co.,  New  York,  Chicago,  Detroit,  San  Francisco 

NED  AND  OPERATED  EY  THE  SAINT  LOUIS  STAR-TIMES 
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Media  Trends 

THERE  MAY  BE  a  bit  of  irony  in  the  fact 

that  39  daily  newspapers  "gave  up  the  ghost" 
during  1940,  at  the  same  time  that  76  new 
broadcasting  stations  were  authorized  for  con- 

struction. It  was  simply  a  continuance  of  a 
trend,  for  the  newspaper  mortality  in  1939 
was  75  and  the  new  stations  authorized  that 
year  totaled  56. 

There  is  no  need,  nor  is  there  any  inten- 
tion on  the  part  of  the  broadcasting  industry 

to  gloat  over  these  figures.  But  taken  along 
with  the  estimates  of  1940  radio  volume  and 
trends  published  elsewhere  in  this  issue,  they 
do  point  to  a  certain  vitality  enjoyed  by  the 
radio  medium — a  vitality  which  might  be  at- 

tributed mainly  to  youth  were  it  not  for  the 
progressive  tendencies  pervading  the  broad- 

casting industry  and  the  proved  selling  power 
of  the  radio  medium. 
The  Hettinger  estimates  of  1940  radio 

volume  show  gratifying  groAvth,  not  unmixed 

with  certain  warning  signs.  Radio's  gross 
volume  of  $208,000,000  compares  with  $171,- 
000,000  the  year  before;  these  figures  are 
somewhat  deceptive,  however,  for  they  are  cal- 

culated not  on  dollar  volume  but  on  onetime 
rates  for  single  broadcasts,  following  the  usual 
method  of  measuring  newspaper  and  maga- 

zine volume. 

Actually,  the  dollar  volume  of  the  industry — 
called  its  net  income — was  $157,900,000  after 
allowing  for  frequency  discounts  but  not  al- 

lowing for  sales  and  agency  commissions.  The 
corresponding  figure  for  1939  was  $129,968,000. 

Even  though  radio  led  all  other  major  media 
in  percentage  of  increase — 21.5%  against  1.8% 
for  newspapers  and  11%  for  magazines — it  is 
highly  doubtful  whether  the  profit  tables, 
when  compiled  later  this  year  by  the  FCC,  will 
be  appreciably  higher  than  in  1939  due  to 
the  multiplicity  of  increasing  cost  factors  men- 

tioned in  the  Hettinger  article. 
Analysis  of  the  classification  breakdowns 

show  some  favorable  trends,  some  not  so  favor- 
able. National  spot  and  local  showed  greater 

gains  than  network  despite  the  peak  points 
reached  by  the  latter  and,  whereas  in  1927 
the  networks  accounted  for  nearly  80%  of 

radio's  volume,  in  1940  they  represented  less 
than  half.  Again  the  bigger  stations  in  the 
major  markets  led  the  pack,  but  the  growing 
volume  of  spot  and  local  reveals  the  smaller 
stations  coming  in  for  their  shares.  Daytime 
advertising  went  up  26%,  a  gratifying  gain. 

Spot  and  local  enjoyed  greater  diversity  of 
sponsorship,  while  as  in  past  years  the  net- 

works relied  for  four-fifths  of  their  revenues 
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on  five  classes  of  products — food,  drugs,  soaps 
and  kitchen  supplies,  toilet  goods,  tobacco 
products.  Spot  and  local  would  thus  seem  to 
rest  on  a  firmer  basis  than  concentrated  spon- 

sorship with  its  eggs  mostly  in  one  business 
basket. 
A  study  of  the  detailed  data  as  it  will 

appear  in  the  Yearbook  Number  is  commended 
to  every  person  concerned  with  the  business  of 
broadcasting.  It  will  point  out  not  merely  the 
overworked  fields  but  the  untapped  fields  of 
sponsorship.  As  far  as  network  business  is 
concerned — and  detailed  network  billings  by 
sponsors  and  by  agencies  will  also  be  pub- 

lished in  the  Yearbook — it  will  bring  out  glar- 
ingly another  noteworthy  fact:  That  nearly 

three-fifths  of  the  networks'  volume  is  handled 
by  ten  leading  agencies! 

Allocation  Action 

EVENTS  of  greatest  importance  to  broadcast- 
ing are  transpiring  on  the  Washington  scene, 

with  fanfare  and  formality  entirely  absent. 

Top  engineers  representing  the  radio  adminis- 
trations of  the  nations  of  this  continent  are 

applying  the  final  strokes  to  the  most  colossal 
reallocation  since  the  birth  of  broadcasting. 

Upon  completion  of  the  task,  a  new  conti- 
nental log,  pegging  the  assignments  of  the 

1,300  stations  in  Mexico,  Canada,  Cuba  and  the 
United  States,  will  be  available.  The  realloca- 

tion is  slated  to  become  effective  March  29, 

though  it  may  be  necessary  to  efi'ect  only  a 
partial  shift  then  because  of  lack  of  necessary 
equipment  and  other  delays. 

The  conference  is  significant  because  it  will 
mark  the  end  of  deliberations  that  have  been 
in  progress  off  and  on  for  the  last  decade.  It 
will  be  the  first  time  Mexico  and  Cuba  have 

been  parties  to  a  broadcasting  allocation  agree- 
ment. The  allocation,  once  effective,  will  set  up 

a  scientific  broadcast  structure  in  the  conti- 
nental range. 

Since  the  conference  convened  Jan.  14,  ut- 
most harmony  has  prevailed.  There  has  been 

give  and  take,  of  course,  on  certain  assign- 
ments, but  all  these  were  to  be  within  the 

framework  of  the  treaty  itself.  The  notorious 
Mexican  border  stations  are  slated  to  go.  But 
until  the  final  plenary  session,  the  precise  re- 

sults cannot  be  known.  Because  the  treaty 
allocation  is  founded  upon  sound  engineering 
principles,  we  are  confident  that  the  ultimate 
results  attained,  within  the  framework  of  that 
treaty  will  augur  for  vastly  improved  conti- 

nental broadcast  service. 

SPECIAL  EVENTS  PAY  THEIR  WAY 
By  EUGENE  CARR 

Assistant   Manager,    WGAR,  Cleveland 

THERE'S  an  old  Irish  yarn  about  the  vag- 
rant who  stopped  at  a  cottage  and  asked  for 

food,  and  was  promptly  refused  by  the  house- 
wife. Whereupon  he  produced  a  stone  and 

asked  if  he  might  have  a  pan  wherein  to  make 

some  "stone  soup".  Intrigued,  the  woman  sup- 
plied pan  and  water  and  the  vagrant  brewed 

his  soup.  As  the  water  bubbled  'round  the 
stone,  the  shrewd  beggar  moaned  the  lack  of 
a  potato  which  would  immensely  heighten  the 
flavor  of  the  soup.  The  woman  produced  it. 
A  large  onion,  the  beggar  hinted,  would  en- 

hance the  magical  powers  of  the  stone.  In  went 
an  onion.  And  then  a  carrot,  some  greens, 
beans,  peas  until  the  soup  was  pronounced  done, 
and  the  woman  exclaimed  over  the  wonderful 
"stone  soup". 

Not  such  a  humble  catalyst  as  the  stone,  spe- 
cial event  presentations  nevertheless  exercise 

incalculable  influence  over  the  program  sched- 
ule of  a  station.  They  arouse  and  sustain  list- 

ener interest  in  a  station,  crystallize  steady 
listening  habits,  spice  a  schedule  which  might 
tend  to  heaviness.  A  station  which  has  earned 
a  reputation  for  alertness  and  timeliness  by  its 
special  events  activity  is  the  one  which  the 
listener  is  reluctant  to  tune  out  or  neglect. 

At  WGAR,  special  events  have  always  been 
rated  of  prime  importance.  Consciousness  of 
its  value  has  been  consistently  emphasized  to 
each  member  of  the  staff,  from  office  boy  to 
executive  personnel.  We  consider  the  Special 
Events  Department  of  WGAR  to  consist  of  64 
persons — our  entire  staff.  Our  special  events 
director  is  a  newspaperman  of  long  experience, 
Sidney  Andorn.  We  do  not  consider  it  unusual 
to  have  one  of  the  stenographers  phone  in 
while  out  on  a  date  that  such-an-such  a  celeb- 

rity is  dining  at  the  Cleveland  Hotel  Bronze 
Room  and  do  we  wish  the  star  corralled  for  a 
quick  air  interview.  Our  present  office  boy  we 
regard  as  a  pyromaniac  when  off  duty,  or  the 
confidante  of  a  gang  of  incendiaries,  judging 

by  the  number  of  fires  he  reports  to  our  news- 
room. 

To  cover  Cleveland  and  vicinity  effectively, 
we  maintain  two  shortwave  mobile  units — one 
a  trailer  studio.  Recent  adoption  of  132,000  kc. 
on  a  wavelength  of  2%  meters  eliminated  re- 

ceiver points  for  reception  of  shortwave  broad- 
casts, extending  mobile  unit  coverage  to  the 

entire  county. 

It  goes  without  saying  that  special  events 
pay  their  way  in  listener  interest  and  goodwill. 
But,  adroitly  handled,  that  flash  show  born  a 
special  event  may  be  developed  into  a  yearly 

commercial  program.  Here  are  several  ex- 
amples we  have  encounterd  at  WGAR. 

Cleveland  is  a  hodge  podge  of  nationalities, 
but  St.  Patrick's  Day  is  celebrated  as  though 
every  last  man,  woman  and  child  had  been  born 
in  County  Mayo.  Green  is  the  prevailing  color 
and  all  commerce  stops  for  the  four-hour  pa- 

rade. Yearly,  WGAR  broadcasts  this  parade, 
rather  a  portion  of  it.  Two  years  ago  a  tie-up 
was  made  with  Standard  Brewing  Co.  to 
utilize  the  WGAR  mobile  unit  in  the  parade 
bearing  the  Standard  banner,  and  broadcasting 

(Continued  on  page  3^)  \ 
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THOMAS  ADAMS  McAVITY 

RADIO,  it  often  has  been  said,  is 
a  young-  man's  business.  And  33- 
year-old  Thomas  Adams  McAvity, 
new  vice-president  and  radio  direc- 
of  Lord  &  Thomas,  who  was  elevat- 

ed to  that  post  last  autumn  and  as- 
sumes his  New  York  duties  Jan.  28, 

is  one  of  the  young  men  who  has 
done  much  to  prove  the  statement. 
He  can  look  back  on  many  achiev- 
ments  since  entering  the  radio  ad- 

vertising business  just  a  few  brief 
1  years  ago.  But  Tom  isn't  in  the 
I  habit  of  looking  back.  His  vision  is 
,  forward,  projecting  into  the  future. 
It  was  for  this  reason  he  entered 

'  the  radio  advertising  field. 
A  husky  six-footer  is  Tom  Mc- 

I  Avity,  a  handsome  sort  of  chap 
■  with  blond  hair  and  blue  eyes. 
I  Cheerful  and  friendly,  too. 

To  get  the  vital  statistics  over 
with,  Tom  was  born  in  Montreal 
Sept.  8,  1907.  He  received  his  early 
education  in  that  city. 
Tom  wasn't  particularly  inter- 

ested in  going  to  college.  He 
had  other  ideas.  Like  the  youth  of 
those  post-war  days,  he  was  ener- 

getic, instilled  with  that  ambition 
that  goes  to  make  successful  men, 
and  was  anxious  to  get  into  the 
business  world.  But  he  compro- 

mised with  his  family  and  attend- 
ed McGill  for  one  year.  While  there 

he  was  active  in  student  affairs 
and  also  became  a  member  of  Delta 
Kappa  Epsilon. 

In  October,  1925,  he  entered  the 
employment  of  the  Royal  Bank  of 
Canada  at  Saint  John.  He  wanted 
to  go  to  work  for  Canadian  Inde- 

pendent Oil  which  his  father  head- 
ed, but  there  was  no  opening.  Two 

years  later  the  opportunity  arose 
so  he  resigned  his  bank  position 
and  took  over  advertising  and  sales 
promotion  of  his  father's  firm.  Tom 
liked  the  job.  It  gave  him  an  op- 

portunity to  create  and  do  the 
things  he  desired  most.  And  he  was 
learning,  too. 

Then  the  great  moment  came. 
Like  many  others  he  came  into 
broadcasting  as  a  sideline  while 
working  for  the  oil  firm.  He  quietly 
mapped  out  a  radio  campaign  for 
the  firm.  Then  he  had  to  sell  his 

father  and  other  executives  of  the 
firm  on  the  idea. 

He  did. 
He-  started  his  campaign  on  the 

local  station,  CFBO,  a  50-watter 
operating  three  nights  weekly.  Tom 
wrote,  produced  and  announced  the 
program.  It  clicked.  So  did  he,  for 
a  few  days  after  it  started,  the 
station  owner  offered  Tom  the  post 
of  manager.  That  was  in  November, 
1927.  Tom  was  a  bit  dubious,  but 
he  took  over  the  management,  and 
held  on  to  his  oil  company  adver- 

tising job,  too.  Besides  writing, 
producing,  singing  and  announcing 
programs,  he  swept  out  the  studio, 
helped  the  technician  and  sold  time. 
An  NBC  New  York  executive 

heard  about  Tom's  radio  activities 
and  offered  him  a  producer's  berth. Tom  turned  it  down  then  as  he  had 
a  contract  to  fulfill  in  Canada.  But 
four  months  later,  in  May,  1929, 
he  asked  for  the  job  and  went  to 
work  for  the  network,  producing 
many  sustaining  as  well  as  spon- 

sored shows. 
He  became  assistant  to  Bertha 

Brainard,  eastern  program  man- 
ager of  NBC,  in  1930.  He  gives  her 

credit  for  much  of  his  radio  pro- 
duction knowledge.  He  produced 

and  directed  programs  of  several 
large  advertisers,  attracting  the  at- 

tention of  Lord  &  Thomas  execu- 
tives, and  a  radio  production  job 

was  offered.  He  resigned  to  join 
the  agency  Oct.  24,  1932.  So  effi- 

cient was  Mr.  McAvity  that  he 
gradually  took  over  entire  responsi- 

bilities of  the  agency's  New  York 
radio  department,  managing  it 
from  1935  to  1937.  In  the  fall  of 
that  year  he  was  transferred  to  the 
West  Coast  as  manager  of  the  new 
Lord  &  Thomas  Hollywood  office. 
During  the  last  three  years  besides 
handling  business  details  and  ex- 

ecutive responsibilities,  he  has  su- 
pervised production  of  all  agency 

programs  from  Southern  Califor- 
nia. With  about  15  network  broad- 

casts on  the  air  each  week,  and 
approximately  a  dozen  spot  cam- 

paigns using  more  than  200  sta- 
tions, the  radio  appropriations  of 

the  agency  of  which  he  is  now  vice- 

NOTES 

KENNETH  W.  CHURCH,  sales  man- 
ager of  KMOX,  St.  Louis,  has  been named  a  lieutenant  in  the  Missouri 

Reserve  Force,  which  will  replace  the 
State  National  Guard,  now  m  train- 

ing in  Arkansas.  Other  KMOX  staff 
members  joining  the  organization  are 
Lawrence  Neville,  continuity  chief ; 
John  L.  Harvey,  salesman ;  R.  W. 
Carpenter,  auditor ;  Fred  Mueller,  re- search director. 

EARL  J.  GLADE,  for  many  years 
manager  of  KSL,  Salt  Lake  City,  has 
submitted  his  resignation  as  an  officer 
of  the  company,  and  it  will  be  acted 
on  by  the  board  in  latter  January. 
Ivor  Sharp  is  now  KSL  manager. 

WALTER  A.  SHEAD,  Indiana  news- 
paperman, has  resigned  as  head  of 

the  State  House  bureau  to  join  WIRE, 
Indianapolis,  as  public  relations  di- rector. His  work  for  the  next  60  days 
will  consist  mainly  of  reporting  the 
Indiana  legislature.  Shead  also  writes 
a  daily  column  for  several  Indiana 
newspapers. 

EUGENE  C.  PULLIAM,  president 
of  WIRE,  Indianaijolis,  has  been 
named  a  member  of  the  Indiana  State 
Police  Board. 

MAX  U.  BILDERSEE  of  New  York, 
a  graduate  of  Columbia  U,  has  been 
named  associate  .supervisor  of  I'adio education  in  the  Bureau  of  Radio  and 
Visual  Aids  of  the  New  York  State 
Education  Department.  He  was  for- 

merly assistant  to  the  educational  di- rector of  NBC. 

DONALD  AV.  THORNBURGH,  CBS 
Pacific  Coast  vice-president,  has  been 
elected  chairman  of  the  fathers"  com- mittee of  Marlborough  School  for 
Girls,  Los  Angeles,  where  his  daugh- 

ter, IJarbara,  is  a  student. 
GERARD  H.  SLATTERY,  former 
manager  of  W(JOP,  Boston,  has  joined 
WHDII,  Boston,  in  a  commercial  ca- 
pacity. 
MAJ.  EDNEY  RIDGE,  director  of 
WBIG,  Greensboro,  N.  C,  is  con- valescing from  an  influenza  attack 
at  Southern  Pines,  N.  C. 

president  and  radio  director,  run 
well  into  several  million  dollars annually. 

Deliberate  in  speech  but  decisive 

in  action,  Tom  McAvity  doesn't 
haggle  over  things.  Although  he 
moves  quickly,  Tom  doesn't  like  to make  flash  decisions.  He  likes  to 

get  down  to  "brass  tacks",  will  not 
tolerate  "yes  men"  and  prefers  to 
remain  in  the  background,  letting 
his  assistants  have  the  limelight. 

Tom  has  few  hobbies.  He  goes  in 
for  amateur  photography,  plays  a 
good  game  of  golf,  and  rides  a  bit. 
He  plays  the  piano  for  his  own 
entertainment,  and  has  an  appre- 

ciation for  good  music.  He  seldom 
misses  a  good  concert.  His  ambi- 

tion is  to  live  a  full  and  interesting 
life  and  contribute  many  hit  radio 
programs  that  will  bring  profit  to 
Lord  &  Thomas  clients. 

With  his  bride,  the  former  Helen 
Mack,  Hollywood  film  actress, 
whom  he  married  in  Santa  Bar- 

bara, Cal.,  Oct.  23,  Mr.  McAvity 
will  reside  in  New  York.  He  re- 

turns to  that  city  after  a  brief 
honeymoon,  to  make  his  agency 
headquarters  there. 

ROY  F.  THOMPSON,  manager  of 
WFBG  Altoona,  Pa.,  on  Jan.  21  was 
elected  president  of  the  Greater  City 
Baseball  League  for  the  1941  season. 
He  succeeds  Mayor  Charles  E.  Rhodes, 
and  is  donor  of  the  championship 
trophy  awarded  in  the  league. 
NORMAN  REED,  managing  director 
of  WBAB,  Atlantic  City,  was  pre- 

sented the  monthly  "Courtesy  Award" 
for  .January  by  the  Greeters  Associa- 

tion, hotelmen's  organization,  for  the 
station's  quick  action  after  a  recent 
kidnaping  in  the  city.  The  broadcast 
of  the  baby's  description  resulted  in its  quick  return  to  its  parents. 
JOHN  JONES  has  been  named  com- mercial manager  of  KBND,  Bend,  Ore., 
succeeding  Chet  Wheeler. 
WILLIAM  E.  SHEA,  account  execu- 

tive, formerly  of  KYA,  San  Francisco 
and  Walter  G.  Tolleson,  formerly  on 
newspaper  and  agency  sales  staffs  in 
California,  were  added  to  the  KPO- KGO  sales  force  on  January  27.  They 
tilled  the  vacancies  caused  by  the  re- cent transfer  of  Ed  Barker  to  the 
Hollywood  NBC  sales  staff  and  the 
resignation  of  Glenn  Ticer. 
SHERMAN  D.  GREGORY,  manager 
of  NBC's  M  &  O  stations,  is  away 
on  one  of  his  periodic  station  inspec- 

tion trips,  including  stopovers  in  Den- ver, Cleveland  and  Washington. 
EDWARD  TOMLINSON,  lecturer, 
writer  and  recently  appointed  inter- American  expert  for  NBC,  on  Jan. 
25  started  on  a  nation-wide  lecture 
tour  to  speak  on  the  relations  between 
the  United  States  and  South  America. 
NBC-Blue  will  pick  up  his  regular 
Saturday  evening  news  broadcasts 
from  the  various  points  on  his  tour. 
NILES  TRAMMBLL,  NBC  president, 
.Jan.  28  will  deliver  the  feature  talk 
on  "Radio  and  National  Defense"  at 
the  16th  Women's  Patriotic  Confer- 

ence, a  three-day  session  on  national 
defense  to  be  held  at  the  Mayflower 
Hotel,  Washington.  The  talk  will  be 
broadcast  on  NBC-Blue,  2 :30  p.m. 
KEN  R.  DYKE,  NBC  director  of 
promotion ;  James  V.  McConnell,  di- rector of  national  spot  and  local  sales, 
and  William  C.  Roux,  national  spot 
and  local  sales  promotion  manager,  are 
spending  a  week  in  Chicago  discuss- 

ing the  year's  promotional  plans  with network  executives  in  that  city. 
HARRY  MAIZLISH,  Hollywood 
manager  of  KFWB,  has  returned  to 
his  desk  after  business  conferences  in 
New  York  and  Washington. 
FRANK  M.  SQUIRES,  formerly 
manager  of  C.JCS,  Stratford,  Ont., 
and  new  manager  of  CKWX,  Van- 

couver, was  presented  with  a  ten  gal- lon hat  at  a  farewell  cocktail  party 
at  Toronto  on  Jan.  17. 

EDGAR  STONE,  Toronto,  supervisor 
of  sales  and  promotion,  commercial 
department,  of  the  Canadian  Broad- 

casting Corp.,  was  awarded  the  Cana- dian Drama  Award  for  1940  by  the 
Canadian  Drama  League  at  Victoria, 
B.  C,  Jan.  16. 

ROBERT  G.  SOULE,  vice-president 
of  AVFBL,  Syracuse,  and  Mrs.  Soule 
left  for  St.  Augustine,  Fla.  Jan.  17 
two  hours  after  his  father,  Frank  C. 
Soule,  suffered  a  heart  attack  at  his 
winter  home. 
CHARLES  ZURHORST,  promotion 
director  of  WOL,  Washington,  has 
been  named  radio  advisor  for  the 
Washington  Division  of  the  Boy 
Scouts  of  xVmerica. 
CONRAD  RICE  has  been  appointed 
program  director  of  WEMP,  Milwau- 

kee, with  Frank  Friedricks  joining  the 
staff  as  an  announcer  and  Bruce  Mac- 
Donald  named  to  m.e.  the  Cluh  Sixty show. 

CARROL  W.  NEELD,  salesman  of 
WCBS,  Springfield,  111.,  is  in  St. 
Johns  Hospital  recuperating  from  a 
fractured  ankle  sustained  while  at- 

tending a  food  convention  in  Chicago Jan.  18. 

HORACE  HAGEDORN,  New  York 
manager  of  Howard  H.  Wilson  Co., 
station  representative,  recently  mar- 

ried Peggy  O'Keefe  of  the  station  re- lations staff  of  CBS,  New  York. 
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ROY  POWELL,  manager  of  WCOS, 
Columbia,  S.  C,  has  been  elected  a 
director  of  the  local  chapter  of  com- 

merce. He  is  already  serving  as  vice- 
president  of  the  junior  chamber  of  com- merce. 
CHARLES  KAPLAN,  of  the  sales 
staff  of  WIP,  Philadelphia,  takes  leave 
from  his  dVities  for  an  extended  Flor- 

ida vacation,  to  return  early  in  May. 
CRENSHAW  BONNER  and  Julian 
Flint,  both  from  WATL,  Atlanta,  have 
joined  the  commercial  staff  of  WAGA. 
ROT  CHAPMAN,  program  director  of 
KTSM,  El  Paso,  has  been  elected  pres- 

ident of  the  local  20-30  Club. 
HUGH  M.  FELTIS,  commercial  man- 

ager of  KOMO-KJR,  Seattle,  was  in- 
stalled as  president  of  the  Seattle  Ad- 

vertising and  Sales  Club  for  the  com- 
ing year  at  a  meeting  Jan.  7. 

H.  PRESTON  PETERS,  New  York 
manager  of  Free  &  Peters,  Inc.,  Jan. 
21  returned  home  from  a  successful 
two  week  fishing  trip  to  Palm  Beach. 

TED  SCHNEIDER,  on  Jan.  20  took 
over  the  duties  of  night  manager  of 
WHN,  New  York,  replacing  Russ 
Clancy,  who  is  joining  the  staff  of  AP. 
Howard  LaNoce  remains  as  assistant 
night  manager. 
CARROL  W.  NEELD.  salesman  of 
WCBS.  Springfield,  111.,  has  been 
elected  "Skipper"  in  the  newly  formed Sangamon  Navy  Club,  an  organization 
composed  of  ex-members  of  the  Navy. 
JOHN  McGRAIL,  former  motion  pic- 

ture advertising  executive,  has  joined 
the  staff  of  Fox  Radio  Features,  New 
York,  as  promotion  manager. 
BILL  BANE,  of  the  sales  staff  of 
WBRW.  Welch.  W.  Va.,  is  the  father 
of  a  girl  born  recently. 
JOHN  E.  GARDNER,  formerly  man- 

ager of  KTFI,  Twin  Falls,  Ida.,  on 
Jan.  20  joined  Homer  Owen  Griffith  & 
Assoc.,  Hollywood  station  representa- 

tives, as  an  associate. 

BEHI
ND 

JENNINGS  PIERCE,  director  of 
agriculture  for  NBC  Western  Division, 
was  honored  for  his  17  years  of  serv- 

ice to  Western  farmers  and  stockmen, 
during  a  special  broadcast  on  KPO 
and  the  Red  Coast  network  Jan.  18. 
H.  M.  Armitage  of  the  California  De- 

partment of  Agriculture,  a  guest 
speaker  on  the  program,  told  the  listen- 

ers of  Pierce's  experiences  during  his 
early  days  of  radio. 
PERRY  DICKEY,  formerly  of 
KFDM,  Beaumont,  and  KABC,  San 
Antonio,  has  joined  the  announcing 
staff  of  WFAA-KGKO,  Dallas. 

JEAN  ANDERSON,  formerly  of 
CFAC.  Calgary,  and  more  recently 
with  KSAN,  San  Francisco,  has  joined 
the  staff  of  KFRC.  San  Francisco,  as 
commentator  and  is  presenting  a  Mon- 

day through  Friday  program,  Miladi/s Mirror. 

ERNEST  (Bill)  COLLING,  writer 
i>n  NBC's  press  staff  in  New  York,  has 
had  five  songs  accepted  by  BMI.  Four 
have  lyrics  written  by  Christopher 
Morley  and  the  fifth  is  an  orchestral 
novelty,  "Dance  of  the  Plumpuppets." Works  are  the  first  music  Colling  has 
ever  had  published. 

NORMAN  RUNIONS.  formerly  of 
KVI.  Taeoma,  Wash.,  has  joined  the 
announcing  staff  of  KIRO.  Seattle.  Al 
Amundsen,  formerly  of  WMBH.  .Jop- 
lin.  Mo.,  and  KU.L  Walla  Walla,  has 
joined  the  KIRO  production  and  con- tinuity staff  and  Bill  Moshier.  KIRO 
f'arm  editor,  has  been  named  publicity 
director  of  the  station. 

Radio  Candidate 
ANOTHER  radio  entry  in 
the  field  of  politics  came  with 
the  announcement  of  Eric 
Munro,  merchandising  man- 

ager of  KTSM,  El  Paso,  that 
he  had  filed  his  candidacy  for 
the  office  of  city  treasurer  in 
the  local  1941  municipal  elec- 

tions. Mr.  Munro,  prior  to  his 
association  with  KTSM,  was 
deputy  in  the  Tax  Assessors 
and  Collector's  office. 

DOROTHY  HILL  has  joined  KSCJ, 
Sioux  City,  as  music  librarian,  shc- 
ceeding  Irma  Coffron,  who  resigned  to 
join  WGRC.  New  Albany,  Ind.  Dan 
Desmond,  KSCJ  sportscaster  and 
sports  editor  of  the  Sioux  City  Jour- nal recently  fractured  his  leg  when 
he  slipped  while  stepping  into  his  car. 
Gene  Milner  has  taken  over  his  reg- 

ular daily  sportscast. 

ROD  BORDER,  formerly  of  KDAL, 
Duluth,  on  Jan.  23  joined  the  an- nouncing staff  of  WCAR,  Pontiac, 
Mich. 

ROBERT  GREGORY,  announcer  of 
WCBS,  Springfield.  111.,  has  been 
elected  vice-president  of  the  Springfield 
Junior  Chamber  of  Commerce. 

KATHRYN  ALLEN,  conductor  of 
women's  programs,  formerly  of  WGY, 
Schenectady;  WIBX.  Utica  ;  KMTR. 
Hollywood,  and  KGO.  San  Francisco, 
has  joined  the  staff  of  KYA,  San  Fran- 

cisco, as  home  economist. 

BOB  GRAY,  guest  relations  staff  of 
KPO-KGO,  San  Francisco,  has  been 
assigned  to  radio  communications  in 
the  California  National  Guard  and  is 
scheduled  to  go  into  active  service  at 
San  Luis  Obispo.  Cal.  about  Feb.  1. 

HAL  SAWYER,  formerly  of  KSFO. 
San  Francisco,  has  joined  the  CBS 
Hollywood  announcing  staff. 
ALLEN  C.  BOTZER.  formerly  of 
KMTR,  Hollywood,  has  joined  KHJ, 
that  city,  as  announcer. 
HAROLD  HAUGHT.  announcer  of 
WBRW.  Welch.  W.  Va.,  has  resigned 
becau.se  of  a  recurring  throat  ailment. 

ROGER  BOWER,  producer  of  WOR, 
Newark,  has  been  selected  as  stage 
director  for  the  show  depicting  Ameri- 

ca from  1901  to  1951  which  will  be 
staged  at  Hotel  Waldorf-Astoria.  New 
York,  as  part  of  the  President's  Birth- day Ball  Celebration. 

CHARLES  L.  HALTEMAN,  an- nouncer of  WMMN,  Fairmont,  W. 
Va.,  is  preparing  to  enter  military 
training  under  the  Selective  Service Act. 

BILL  EDMONDS,  formerly  of  WLW, 
Cincinnati,  has  joined  the  announc- 

ing staff  of  WFIL,  Philadelphia. 

BILL  PARKES,  formerly  free-lanc- ing in  the  advertising  field,  has  joined 
the  publicity  staff  of  WKZO,  Kala- mazoo, Mich. 

DON  DEAN,  for  the  last  six  mouths 
promotion  assistant  of  WCKY,  Cin- cinnati, has  been  appointed  farm  field 
reporter  of  the  station. 
GEORGE  B.  GERMAN,  m.c.  of  the 
Trading  Pont  program  on  WNAX, 
Yankton.  S.  D..  is  the  father  of  a  boy 

FRANK  STELTE.  member  of  the 
Kern  County  Rangers  on  WCBS, 
Springfield,  111.,  was  married  on  Jan. 
29.  Lil  King,  the  "Buffalo  Gal,"  heard on  the  station's  Illinois  Barn  Dance 
program,  and  Virge  Bennett  also  a 
member  of  the  cast,  have  announced 
their  engagement. 

MRS.  EUGENE  SWIGART,  better 
known  as  Ruth  Bailey,  actress  of 
NBC,  Chicago,  is  the  mother  of  a  boy born  .Ian.  7. 

MARGARET  EARLY 

KNOWN  to  many  listeners  for  her 
"magazine  of  the  air"  is  Margaret 
Early,  director  of  women's  activi- ties at  WPTF,  Raleigh.  Born  in 
Edenton,  N.  C,  where  she  attended 
Junior  College,  she  first  came  to 
Raleigh  to  attend  Meredith  College, 

majoring  in  psychology  with  in- tentions of  teaching.  Her  first  job 
took  her  to  Goldsboro  at  WGBR 
where  she  served  as  secretary  to 
the  president.  Her  speaking  voice 
soon  attracted  attention  and  her 

position  changed  to  that  of  a  wom- an commenator.  She  was  heard  by 

Graham  Poyner,  WPTF's  program 
director,  and  was  hired  for  the 
Raleigh  microphones.  She  conducts 

a  daily  program.  The  Woman^s Digest,  and  a  weekly  Woman  of 
the  Week,  interviewing  prominent 
North  Carolina  women.  In  addition 
she  writes  continuity  and  has  de- 

veloped into  a  special  events  wom- 
an, often  going  on  remotes. 

HUGH  HOLDER,  formerly  of  the 
announcing  staff  of  WGBR,  Golds- 

boro, N.  C.  has  joined  WSJS,  Winston- 
Salem. 

JOE  COBB,  18-year-old  Philadelphia 
high  school  graduate,  recently  won  a 
competitive  audition  for  an  appoint- ment to  the  announcing  staff  of 
WBAB,  Atlantic  City,  N.  J.  He  suc- ceeds Paul  Martin. 

ELIZABETH  NUCHOLS  has  joined 
the  music  clearance  department  of 
WRVA,  Richmond,  Va.  Other  staff 
additions  include  Elizabeth  Dickenson 
and  Marjorie  Hatfield. 
ANDREW  GAINEY,  staff  vocalist 
of  KOA,  Denver,  and  Georgene  Mit- ehael,  radio  actress,  were  married  in 
that  city  Jan.  20. 
KENNETH  ROBERTS,  announcer  of 
The  O'Neills  on  CBS,  is  convalesc- 

ing from  pneumonia.  Charles  Stark 
has  taken  over  his  assignment  tempo- rarily. 

HELEN  CLEAVER,  formerly  assis- 
tant secretary  to  the  sales  manager  of 

Macfadden  Publications,  New  York, 
and  previously  in  the  publicity  depart- ment of  Sterling  Adv.  Agency,  New 
York,  has  joined  the  press  department 
of  WOR.  Newark. 

JAMES  MeCONNOCHIE  II.  former- 
ly of  NBC,  has  joined  the  firm  of  Ra- dio House,  Inc.  as  business  manager 

and  associate. 
DOUGLAS  DAWSON,  Hollywood 
commentator,  and  Jean  Parker,  film 
actress  have  announced  their  engage- 

ment. Wedding  is  scheduled  for  late January. 

77<«  BASIC 

^HE  best  yardstick  for  measuring  our 
worth  as  radio  station  representatives 

is  the  steady  progress  in  the  national 
field  of  every  radio  station  v/e  represent. 

The  average  increase  during  1939  was 
17%  over  1938  in  business  contracted 
through  our  office.  This  year  the  gain 
will  be  even  greater. 

nno  compfinv 
NEW  YORK  •  DETROIT 
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HAROLD  MEINEL,  Hollywood  free 
lance  artist  and  designer,  has  been 
appointed  CBS  Pacific  Coast  art  direc- 

tor, succeeding  James  Cantwell,  re- 
signed. 
DAN  HARLESS,  new  to  radio,  has 
been  added  to  the  announcing  staff  of 
WCOS,  Columbia,  S.  C. 
LEW  ROGERS,  formerly  of  WRAW, 
Reading,  has  joined  WIBG,  Glenside, 
Pa.,  replacing  Jim  McCann  now  at 
AVNEW,  New  York. 
BILL  ROCHE,  formerly  of  the  NBC 
guest  relations  staff.  New  York,  has 
joined  the  announcing  staff  of  WAIR, 
Winston-Salem,  N.  C.  Jav  Caldwell, 
formerly  of  KBTM,  Danville.  Va.,  and 
WKPT,  Kingsport  Tenn.,  has  joined 
WAIR,  replacing  Russell  Dollar  who 
has  joined  WDBJ  Roanoke.  Va. 
LeROY  MILLER,  announcer  of 
KYW,  Philadelphia,  was  awarded  first 
prize  for  the  best  Christmas  home  dis- 

play by  the  Westgate  Hills  Civic  Assn. 
at  Manoa,  Pa.  He  turned  the  check 
over  to  the  community  welfare  fund. 
JUD  GREY,  secretary  of  Cox  &  Tanz. 
Philadelphia  radio  advertising  agency, 
was  discovered  by  Tommy  Smith,  pro- 

gram director  of  WPEN,  Philadelphia, 
to  have  a  fine  singing  voice  and  was 
given  a  weekly  program  of  her  own 
on  that  station.  The  agency  granted 
permission  for  her  to  take  time  out 
during  the  regular  working  day  of 
make  the  broadcasts. 

ED  WALLACE,  production  head  of 
WIP,  Philadelphia,  was  promoted  to 
assistant  program  director,  effective 
Jan.  27.  His  duties  also  include  pub- 

licity and  promotion,  succeeding  Bob 
Horn,  who  will  devote  his  time  to  the 
handling  of  the  Betty  Jane  Shoes  and 
Adams  Clothes  programs  and  other  an- 

nouncing chores. 
BILL  MAMNS,  formerly  of  WCAM, 
Camden.  N.  J.,  joined  the  announc- 

ing staff  of  WPEN,  Philadelphia. 
ROBERT  BAIRD,  announcer  of 
WFBG,  Altoona,  Pa.,  on  Feb.  12  is 
to  start  air  training  at  Pensacola,  Fla. 
GEORGIA  DAVIDSON,  in  charge  of 
women's  features  of  WKBN.  Youngs- town,  has  returned  to  work,  after 
spending  several  weeks  in  the  hospital 
recuperating  from  an  operation. 

AL  SPAN,  CBS  Hollywood  sound  ef- 
fects director,  has  taken  over  produc- 

tion of  the  weekly  half  hour  program, 
Hollywood  Smarly  Party,  during  the 
absence  of  Charles  Vanda,  the  net- 

work's western  program  director,  who is  in  New  York  on  a  four  weeks  busi- 
ness trip. 

KAREL  PEARSON,  NBC  Hollywood 
traffic  department  transmission  super- 

visor, has  been  drafted  into  the  Army, 
reporting  for  duty  Jan.  31.  Walter 
Lonner,  telegraph  supervisor,  has 
taken  over  Pearson's  former  duties. S.  S.  (Bud)  Spencer,  and  A.  Wilson 
Lefler,  have  been  appointed  day  and 
night  telegraph  supervisors,  respec- 
tively. 
BILLY  MILLS,  Hollywood  musical 
director  of  the  NBC  Fibber  McGee  & 
Molly  program,  sponsored  by  S.  C. 
Johnson  &  Son  (wax  products),  has 
written  an  untitled  original  compo- sition which  will  be  used  as  the  theme 
song  in  the  future. 

The  C^[€>] 
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KOIN  .  KALE  Appoint 
Roberts  Farm  Director 

RECOGNIZING  the  growing  im- 
portance of  liaison  between  edu- 

cators and  farmers  and  broadcast 
stations,    KOIN-KALE,  Portland, 

Ore.,  operated  by 
the  Charles  My- 

ers-Roy Hunt  in- 
terests, have  ap- 
pointed   Luke  L. 

Roberts  as  educa- 
tion and  farm  di- 

rector.  Mr.  Rob- 
erts,  for  the  last 

W^k  ̂ ^^^^        nine  years  man- 
wBm  Jkmltk     ager    of  KOAC, 

Oregon  State  Col- Mr.  Roberts       lege  radio  station 
at  Corvallis,  will 

serve  under  Henry  Swartgood  Jr., 
program  director.  A  graduate  of 
Oregon  State,  who  studied  music 
at  the  Nashville  Conservatory  of 
Music  and   George   Peabody  Col- 

lege, Mr.  Roberts  was  onetime  chief 
announcer  of  WLAC,  Nashville. 

Cal.  NAB  Names  Lane        John  T.  Calkins  Is  Dead ; 

Was  WENY  Supervisor 

Stahl  Heads  WKNY 

CHARLES  J.  STAHL  becomes  op- 
erating head  of  WKNY,  Kingston, 

N.  Y.,  on  Jan.  27,  having  been 
elected  president  of  the  Kingston 
Broadcasting  Corp.  He  leaves 
WCAM,  Camden,  N.  J.,  where  he 
has  served  as  general  manager 
since  late  1938.  He  entered  radio 
in  1928  as  a  salesman  with  WPEN, 
Philadelphia,  becoming  general 
manager  in  1932,  pioneering  fore- 

ign language  broadcasts  in  Phila- 
delphia. Upon  leaving  WPEN  in 

1937  he  joined  J.  M.  Korn  &  Co., 
Philadelphia  agency.  He  left  the 
agency  a  year  later  to  become  gen- 

eral manager  of  WCAM. 

KLZ  Program  Board 
HUGH  B.  TERRY,  who  assumed 
the  post  of  general  manager  of 
KLZ,  Denver,  on  Jan.  1,  has  an- 

nounced creation  of  a  new  program 
board  at  the  station.  To  meet  every 
week  and  discuss  program  prob- 

lems, the  board  comprises  Derby 
Sproul,  production  manager;  Fred 
D.  Fleming,  news  editor;  Tom  Mc- 

Clelland, chief  engineer;  Arthur 
Wuth,  assistant  to  the  manager, 
and  Russell  Groifman,  promotion 
manager. 

New  WCBT  Staff  Filled 
J.  WINFIELD  CREW  Jr.,  attorney, 
who  holds  the  license  for  the  new 
WCBT,  Roanoke  Rapids,  S.  C.  re- 

ports that  the  station  is  now  on  the 
air  with  Western  Electric  equipment 
and  a  Wincharger  tower,  and  that 
its  executive  staff,  in  addition  to  him- 

self as  manager,  comprises  Nathan 
Frank,  commercial  manager ;  Thomas 
Williams,  program  director ;  Lewis 
Hiland,  chief  engineer.  The  station 
started  operating  Dec.  1-5  with  an 
NBC-Blue  Network  affiliation. 

JIM  BRANNON,  Hollywood  an- 
nouncer, has  replaced  Ben  Alexander 

as  narrator  on  the  weekly  NBC 
Everyman's  Theatre,  sponsored  by Procter  &  Gamble  Co. 
BYRON  DAVIDSON,  new  to  radio, 
has  joined  the  announcing  staff  of 
WAOV,  Vincennes,  Ind.  In  addition 
to  announcing,  Davidson  presents  a 
daily  quarter-hour  program  at  the Novachord. 

ARNOLD  SCHOEN,  service  manager. 
Ed  Jones  and  Elliott  Gove,  announc- 

ers, all  of  WSYR,  Syracuse,  and  all 
prospective  selectees,  have  decided  tn 
enlist.  They  have  asked  permission  to 
be  assigned  to  the  same  camp. 

HOWARD  LANE,  manager  of  the 
McClatchy  stations  in  California 
and  Nevada,  was  unanimously  re- 

elected director  of  the  NAB  15th 
district  Jan.  18  at  the  district  meet- 

ing in  San  Francisco.  He  will  serve 
another  two-year  term.  Broadcast- 

ers present  voted  full  confidence  in 
BMI.  One  of  the  principal  speakers 
was  C.  E.  Arney  Jr.,  assistant  to 
NAB  President  Neville  Miller,  who 
assured  that  BMI  is  equipped  to 
cover  their  needs  for  a  long  pe- riod. 

THE  Lancaster  (O.)  Eagle-Gazette. 
owned  by  Charles  Sawyer,  who  also 
controls  WING,  Dayton,  and  WIZE, 
Springfield,  has  purchased  and  merged 
the  New  Lexington  (O.)  Daily  News, 
Mr.  Sawyer  has  also  applied  for  a  new 
local  station  in  Lancaster. 

JOHN  T.  CALKINS,  general  man- 
ager of  the  Elmira  Star-Gazette, 

a  Gannett  newspaper,  and  super- 
vising head  of  its  radio  station, 

WENY,  Elmira,  died  Jan.  22  fol- 
lowing an  illness  of  several  months. 

He  was  51.  Mr.  Calkins  was  prime 

mover  in  the  newspaper's  acquisi- tion of  a  lease  on  Cornell  Universi- 
ty's radio  station,  which  was  op- 

erated by  the  Gannett  interests  for 
several  years  as  WESG.  Last  year 
Cornell  resumed  its  own  commercial 
operation  of  the  station  (now 
WHCU,  Ithaca)  and  the  newspap- 

er obtained  a  construction  permit 
for  the  present  WENY.  Mr.  Calk- 

ins is  survived  by  a  widow,  son  and 
sister,  all  of  Elmira. 
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Radio  vs.  Driving 
SAN  DIEGO,  Cal.,  police  are 
conducting  a  survey  to  deter- 

mine if  radio  music  interferes 
with  a  motorist's  driving  abil- ity. Chief  of  Police  Clifford  E. 
Peterson  has  instructed  offi- 

cers investigating  traffic  acci- 
dents to  ascertain  if  the  driv- 

er of  a  colliding  vehicle  was 
listening  to  a  radio  broadcast 
at  the  time  of  the  mishap. 
Planned  result  of  the  survey 
was  not  revealed. 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

Guestitorial 

(Contmued  from  page  30) 

the  parade  scene.  It  is  now  an  an- 
nual commercial  event. 

Last  year  Manager  John  Patt 
planned  a  gigantic  Easter  egg-hunt 
for  the  children  of  Cleveland,  and 
received  permission  of  the  city 
fathers  to  utilize  an  entire  park.  An 
order  for  2,500  eggs  was  placed 
with  the  Kroger  Grocery  &  Baking 
Co.,  whose  executives  were  instantly 
curious  about  such  a  purchase.  Ex- 

planation of  the  project  led  to  their 
sponsorship  of  the  egg-hunt  for  the 
last  two  Easters. 

Then  there  are  such  features  as 

"The  Cleveland  Scene",  resume  of 
the  year  with  excerpts  from  tran- 

scriptions made  of  special  events; 
a  Mother's  Day  Award  to  the  most 
notable  Cleveland  mother,  which  is 

up  before  the  Florists'  Assn.,  elec- 
tion returns  and  on-the-spot  po- 

litical interviews;  local  college 
"grudge"  football  games;  theatrical 
first-nights  and  movie  premieres; 
and  so  on. 

Special  events  do  pay  their  way. 
We  get  some  inkling  of  it  when 

listeners  write  and  phone  commen- 
dation. 

And  we're  sure  of  it  when  spon- 
sors of  these  events  come  back, 

year  offer  year,  for  more  of  the 
same. 

The  Other  Fellow's 
VIEWPOINT 

"I  put  mine  on  KNX" 

states  Roger  Dahlhjelm 

Roger  Dahlhjelm,  big  town  farmer,  ran  80  bucks  up 

into  a  food  market  that  has  no  parallel  —  Hollywood's 
Farmers  Market,  a  4-acre  food  carnival  with  a  yield  of 

a  million  per  acre  in  '40.  (Good  judgment  all  the  way.) 
His  judgment  in  radio? 

Dahlhjelm  points  to  KNX  as  best  bet  in  moving 

branded  grocery  items,  but  that's  not  all:  He  actually 
uses  Columbia's  station  for  all  Southern  California — 

gives  KNX  due  credit  for  Farmers  Market  success. 

Roger  Dahlhjelm  (pronounced  Dahlh  • jelm)  reasons:  the  station  most  people 
listen  to  is  the  station  to  buy.  The 
station  that  moves  branded  merchan- 

dise off  Farmers  Market  shelves  has 
proved  itself  to  Mr.  Dahlhjelm  whose 
ears  are  cocked  cash-registerward. 

50,000  WATTS 

COLUMBIA'S  STATION  FOR  ALL  SOUTHERN  CALIFORNIA 
Owned  and  Operated  by  the  Columbia  Broadcasting  System  •  Represented  by  RADIO  SALES 
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E/ lOS  ANGELES 

The  Gentleman  Disagrees 
Editor,  Broadcasting: 

This  is  the  first  time  the  writer 
has  ever  written  a  letter  to  a 
broadcasting  station  or  anyone  in 
the  public  eye,  giving  my  opinion 
of  same,  but  I  can't  help  doing  it this  time. 

In  regard  to  your  article  on 
page  9  of  the  Jan.  1,  1941  issue  of 
Broadcasting.  You  say  "Armed 
with  BMI,  Industry  'Sits  Tight'  " and  boy,  is  that  a  laugh.  If  the 
broadcasting  industry  thinks  that 
they  are  armed  when  they  are 
using  BMI,  I  certainly  hope  that 
the  United  States  does  not  use 
this  kind  of  armature  for  defense 
when  Hitler  or  some  of  the  other 
boys  start  knocking  at  our  door. 
We  note  you  say  that  there 

haven't  been  many  complaints  on 
ASCAP  music  being  used  on  the 
radio,  that  is  because  too  many 
people  have  been  too  feeble  after 
listening  to  the  BMI  to  call  up 
the  broadcasting  stations  to  com- 

plain. "Lousy"  does  not  really  de- scribe the  music  that  is  being 
played  over  the  chain  broadcast- 

ing stations  today. 
The  writer  has  no  connection  in 

any  way  or  form  with  ASCAP. 
We  only  can  say  that  possibly 
ASCAP  might  be  a  little  high- 

handed, but  we  have  done  business 
with  several  radio  stations  over 
the  last  10  years  and  we  can  vouch 
for  what  high-handed  methods  can 
be  used  by  broadcasting  stations. John  J.  Kane, 

Sales  Manager, 
Cortland  Baking  Co. 
Cortland,  N.  Y. 

WCOV  Files  Answer 
WITH  trial  set  for  Feb.  5  in  the 
Federal  District  Court  in  Mont- 

gomery, WCOV,  Montgomery,  Ala., 
has  filed  an  answer  denying  viola- 

tion of  the  Fair  Labor  Standards 
Act,  as  charged  by  the  Wage  & 
Hour  Division  of  the  Labor  De- 

partment [Broadcasting,  Jan.  15]. 
In  addition  to  general  denial  of 
violation  of  the  Act,  the  licensee, 
Capital  Broadcasting  Co.,  also 
claimed  that  the  bulk  of  its  pro- 

grams were  not  heard  or  communi- 
cated to  other  states,  although  it 

did  not  claim  exemption  from  the 
Act  because  its  operations  were  con- 

fined within  the  state  of  Alabama, 
according  to  the  Wage  &  Hour  Di- vision. 

Conti  to  Add 
CONTI  PRODUCTS  Corp.,  New 
York  (soap  and  shampoo),  has  re- 

newed for  13  weeks  daily  one-min- 
ute spot  announcements  on  WJJD, 

Chicago,  WIND,  Gary,  and  WHN, 
New  York.  Company  plans  to  add 
more  stations  in  the  New  York  and 
Chicago  markets.  Bermingham, 
Castlemen  &  Pierce,  New  York,  is 
agency. 

Border  Stations 

Avoid  U.  S.  Tax 

Federal  Board  Decides  XEPN 

Is  Beyond  Jurisdiction 
MEXICAN  border  stations  which 
receive  virtually  all  of  their  income 
from  advertisers  in  the  Unite  1 
States  but  actually  have  their 

transmitters  on  Mex'can  soil,  are not  subject  to  payment  of  income 
taxes  in  the  United  States,  accord- 

ing to  an  opinion  released  by  the 
U.  S.  Board  of  Tax  Appeals  in  the 
case  of  the  Piedras  Negras  Broad- 

casting Co.,  operating  XEPN  in 
the  city  opposite  Eagle  Pass,  Tex., 
against  the  Commissioner  of  In- ternal Revenue. 

The  station,  formerly  operated 
by  Norman  Baker,  erstwhile  Mus- 

catine, la.,  broadcaster,  was  cited 
by  the  Internal  Revenue  Bureau 
for  delinquent  taxes  in  1936  and 
1937  amounting  to  approximately 

$47,000. Six  Members  Dissent 

The  board,  in  a  split  opinion 
with  6  of  its  15  members  dissent- 

ing, held  that  the  income  of  the 
station  during  these  two  years  was 
not  subject  to  tax  in  this  country 
since  the  station  operated  on  Mexi- 

can soil  and  since  all  of  its  activi- 
ties were  "without  the  jurisdiction 

of  the  United  States",  The  Board found  that  95%  of  the  income 
which  the  station  received  came 
from  advertisers  in  this  country. 
Moreover,  it  was  found  that  the 
station's  broadcasts  were  intended 
primarily  for  reception  by  listen- 

ers in  the  United  States.  "But  for 
the  contracts  entered  into  in  Mex- 

ico, the  radio  station  therein,  and 
the  broadcasts  from  Mexico,  no  gain 
or  income  would  have  been  realized 
or  received  by  petitioner  from  the 
advertisers  in  the  United  States," it  added. 
The  opinion  brought  out  that 

XEPN  received  gross  income  dur 
ing  1936  of  $115,000  and  in  1937 
of  approximately  $97,000  through 
sale  of  time.  A  remote  studio  had 
been  located  in  the  Eagle  Hotel 
in  Eagle  Pass,  Tex.,  prior  to 
March,  1935,  at  which  most  of  the 
revenues,  primarily  on  a  percent 
age  basis,  were  received. 

The  board  concluded  that  a  for- 
eign corporation,  having  no  office 

or  place  of  business  in  the  United 
States,  which,  pursuant  to  con- tracts executed  at  its  foreign  office, 
broadcasts  from  the  foreign  soil 
programs  designed  in  the  main  for listeners  in  the  United  States,  is 
held  "not  to  receive  compensation 
or  income  from  sources  within  the 
United  States  and,  therefore,  not 

subject  to  income  tax". 
Robert  Ash,  Washington  tax  at- 

torney, represented  the  border  sta- tion in  the  proceedings  before  the 
Tax  Appellate  Board,  along  with 
Frank  G.  Rodgers,  certified  public 
accountant,  in  San  Antonio.  The 
case  for  the  Commissioner  of  In- ternal Revenue  was  handled  by 
Frank  B.  Schlosser. 

WCKY 

The  L  B.  Wilson 

Station 

CINCINNATI  •  50,000  watts  •  CBS 

FREE  6-  PETERS,  Inc.,  National  Representatives 
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;  DISCUSSING  MBS  coverage  of  the 
President's  Birthday  Ball  from 
Washington  on  Jan.  30  are  Made- 

line Ensign,  program  director  of 
jWOL,  MBS  Washington  key,  and 
G.  W.   (Johnny)  Johnstone,  radio 

^  director  for  the  Committee  for  the 
I  Celebration     of    the  President's I  Birthday. 

I  CBS  Invites  Educators 

To  Air  School  Meeting 
TO  ANNOUNCE  the  First  Inter- 

national Conference  of  the  "School 
;of  the  Air  of  the  Americas",  Ster- 

ling Fisher,  CBS  director  of  edu- 
cation and  talks,  has  issued  more 

than  11,000  invitations  to  the  af- 
ifair,  with  a  tentative  program. 
I  First  session  is  scheduled  for 
Feb.  27  in  Atlantic  City,  N.  J.,  as 
one  of  the  meetings  of  the  Ameri- 

can Assn.  of  School  Administrators. 
A  demonstration  broadcast  will  be 
[presented  and  speeches  will  be 
heard  by  officials  and  educators  of 
various  American  nations.  Feb.  28 
and  March  1  the  Conference  will 
continue  in  New  York,  including 
special  meetings  held  in  conjunction 
with  the  Museum  of  National  His- 

tory and  the  Museum  of  Modern 
Art,  and  demonstration  broadcasts 
of  regular  CBS  American  School 
of  the  Air  programs.  Addresses  will 
be  by  members  of  the  U.  S.  Na- 
jtional  Defense  Commission,  lead- 

ers of  Latin  American  republics, 
jand  officials  of  CBS. 
[  The  international  organization 
jWas  set  up  during  1940  through 
,the  efforts  of  Mr.  Fisher,  and  now 
includes  16  American  nations  and 
the  Philippines,  either  officially  or 
through  broadcasting  channels,  as 
•members.  Invitations  were  sent  to 
^educators.  Congressmen,  cabinet 
Imembers,  broadcasters  and  pub- 

lishers in  the  United  States  and 
Latin  America. 

FULFILLING  A  NEED! 

WBOC 

Salisbury,  Maryland 

1.  Nearly  100  air  miles 
from  any  other  station. 

2.  No  other  station  can 
claim  primary  coverage 
of  WBOC's  area. 

3.  Gives  its  listeners  pro- 
grams THEY  want. 

For  concentrated  coverage 
of  this  rich  Delaware-Mary- 

land -  Virginia  peninsula 
market,  you  MUST  include 
WBOC  in  your  schedule. 

1940  Time  Sales 
(Continued  from  page  7) 

1940,  for  the  first  time  the  networks 
accounted  for  less  than  half,  drop- 

ping to  46.4%  of  the  total  busi- 
ness. These  percentages  were  based 

on  gross  time  sales  figures. 
Because  of  limitations  of  the  sam- 

ple figures  used  by  Dr.  Hettinger, 
he  did  not  essay  to  estimate  with 
precision  the  division  of  spot  busi- 

ness among  classes  of  stations.  It 
seems  probable,  he  states,  that  clear 
channel  station  spot  business  gain- 

ed between  $26,000,000  and  $26,- 
500,000;  regional  station  spot,  be- 

tween $42,000,000  and  $42,500,000; 
local  station  net  sales,  between 
$17,000,000  and  $18,000,000. 

It  is  probable,  he  further  de- 
duces, that  regional  spot  business 

gained  between  25%  and  30%  dur- 
ing 1940;  clear  channel  stations 

showing  an  increased  volume 
slightly  lower,  while  local  station 
business  rose  between  5%  and  7%. 

Daytime  Advertising  Up 

Daytime  advertising,  as  was  the 
case  last  year,  again  showed  the 
greatest  relative  gain  during  the 
year,  increasing  about  26%  as  com- 

pared to  14.4%  for  network  volume 
as  a  whole.  Dr.  Hettinger  con- 

cluded .  that  principal  gains  were 
caused  either  by  sponsorship  of  ad- 

ditional programs  by  established 
radio  advertisers,  or  by  their  use 
of  a  greater  number  of  stations  per 
program.  There  was  only  a  negli- 

gible increase  in  the  number  of  net- 
work sponsors. 

Covering  national  network  trends, 
Dr.  Hettinger  deduced  that  conveni- 

ence goods,  representing  articles 
produced  in  small  units  with  a  high 
rate  of  repeat  sales,  continued  on 
the  whole  to  show  the  greatest 
strength  during  1940  on  the  na- 

tional network.  These  included  food 
products,  chewing  gums,  toilet 
goods,  pharmaceuticals,  soaps  and 
kitchen  supplies,  tobacco  products 
and  gasoline  and  lubricants. 

Cigarette  and  tobacco  advertis- 
ing over  national  networks  in- 

creased 26.9%  during  the  year; 
drug  and  cosmetic  volume  rose 
17.6%;  soap  and  kitchen  supplies, 
14.6%;  gasoline  and  lubricants, 
15.7%.  Thus,  convenience  goods  ac- 

counted for  88.2%  of  national  net- 
work volume,  as  compared  with 

87.4%  in  1939  and  71%  in  1935. 
Five  classes  of  products — food, 
drugs,  soaps  and  kitchen  supplies, 
toilet  goods  and  tobacco  products 
— accounted  for  four-fifths  of  last 
year's  network  volume. 

Spot  and  Local  Diversity 
In  the  national  spot  and  local 

fields,  based  on  preliminary  data 
from  some  150  stations.  Dr.  Het- 

tinger found  several  trends.  There 
is  a  greater  diversity  in  the  types 
of  industries  and  also  the  number 
of  companies  using  spot  than  in 
the  network  field,  he  concluded. 
Regional  distributors  loom  im- 

portant among  the  sponsors,  al- 
though quite  a  few  large  national 

distributors  are  also  included  in 
this  list. 

"Thus,"  he  pointed  out,  "the  ma- 
jority of  national  non-network  to- 
bacco advertising  is  on  the  part  of 

cigar  companies,  a  product  which 

traditionally  enjoys  regional  mar- 
kets. Ice  cream  companies  loom  im- 

portant in  the  confectionary  group 
because  their  markets  are  also  re- 

gional in  nature.  Regional  distribu- 
tors and  regional  brands  are  par- 

ticularly important  users  of  na- 
tional non-network  advertising  in 

the  petroleum  products  field.  In  the 
case  of  building  equipment  and 
house  furnishings,  sponsors  are 
principally  those  interested  in  tap- 

ping the  rural  market." The  Agency  Angle 

Concentration  of  network  adver- 
tising among  a  comparatively  few 

manufacturers  and  a  relatively 
small  number  of  advertising  agen- 

cies drew  from  Dr.  Hettinger  an 
explanation  of  the  degree  of  skill 

evidently  required  for  such  business 
placement.  Advertising  placed  by 
the  ten  leading  agencies  accounted 
for  nearly  60%  of  network  volume, 
he  pointed  out. 

"This",  he  observed,  "is  another 
indication  of  the  importance  of  a 
high  degree  of  specialized  skill  and 
experience  in  the  radio  field ;  for  it 
is  probably  this  factor  which  is  in 
the  main  responsible  for  agency 
concentration,  although  undoubted- 

ly the  general  concentration  of  na- tional advertising  among  large 
agencies  is  a  contributing  factor.  It 
must  be  remembered  that  in  recent 
years  approximately  80%  of  all 
radio  advertising — national  and  lo- 

cal— was  placed  by  agencies,  a  pro- 
portion probably  higher  than  that 

found  in  any  other  medium". 

Shucks- Its 

Only  My 

Shopping  Truck! 

When  our  prosperous  hayseeds  "go  to  town**  they 
mean  business!  So  much  business,  in  fact,  that  Red 

River  Valley  merchants  ring  up  46%  of  all  retail 

sales  made  in  North  Dakota,  South  Dakota  and 

Minnesota  combined  (excepting  the  counties  con- 

taining Minneapolis  and  St.  Paul)! 

If  you*ve  got  something  worth  going  to  town  for, 

tell  our  folks  about  it  over  WDAY,  the  one  and  only 

station  covering  the  entire  Valley  at  all  times! 

WDAY,  INC 

"Z  

—  n  — 
N.  B.  C. 

FARGO,  N.  D. 
940  K.  C.  .  .  5000  WATTS,  FULL  TIME 

Affiliated  with  the  Fargo  Forum 

FREE  &  PETERS,  Nat*l  Representatives 
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Robb  Manages  WIOD 

ARCH  H.  ROBB  has  been  ap- 
pointed manager  of  WIOD,  Miami, 

according  to  D.  J.  Mahoney,  station 
president.  Robb, 
who  came  to 
WIOD  as  pro- 

gram director  last 
September,  was 
formerly  produc- 

tion chief  of 
WHIO,  Dayton, 
and  before  that 
with  W  H  B  F  , 
Rock  Island.  The 
new  manager 
came  to  Miami  on  Mr.  Robb 
his  honevmoon.  His  bride  is  the 
former  Eleanore  Sullivan  of  Day- 
ton. 

News  Moves  Richfield's  Oil 
(Continued  from  page  20) 

high-school  assemblies  and  service 
club  meetings.  Naturally  on  trips 
to  other  cities  these  appearances 
are  multiplied,  and  are  generally 
supplemented  by  tie-ins  with  other 
programs  on  the  stations  visited. 

Giving  us  just  as  much  satisfac- 
tion as  the  survey  ratings  and  the 

give-away  successes  are  the  friend- 
ly, intimate  little  incidents  which 

show  that  Richfield  Reporter 
reaches  the  heart  as  well  as  the 
ears  and  the  pocketbook  of  the  Far 
West.  On  several  occasions  we  have 
been  visited  by  grizzled  old  sour- 

doughs from  Alaska,   anxious  to 

thank  us  personally  for  what  they 
call  the  only  connecting  link  be- 

tween their  own  isolated  outposts 
and  the  world  of  news. 
A  missionary  from  the  Arctic 

Circle  wrote  us  that  his  Eskimos 
listened  with  him  nightly  to  the 
Reporter,  but  were  quite  puzzled 

why  the  Great  White  Father  didn't send  his  U.  S.  Marshal  to  arrest 
this  Hitler  who  was  constantly  get- 

ting off  the  reservation! 
Ever  Improving 

On  another  occasion  we  received 
an  urgent  wire  from  a  hospital 
asking  that  we  broadcast  a  plea 
for  a  certain  rare  type  of  blood 
needed  in  an  emergency  transfu- 

sion. The  only  blood  acceptable  was 
that  of  a  person  who  had  recovered 
from  the  same  disease  as  that  un- 

der treatment  in  this  Eastern  hos- 
pital. The  doctor  who  wired  ad- 

mitted that  it  was  a  shot-in-the- 
dark.  According  to  his  knowledge, 
only  one  or  two  persons  in  the 
entire  country  possessed  this  type 
of  blood.  Yet  as  a  result  of  our 
announcement  on  the  Reporter 
eight  volunteers  of  the  desired 
classification  were  obtained ! 

Of  course  in  an  era  when  news 
is  becoming  increasingly  more  im- 

portant, we  are  not  content  to  let 
the  Richfield  Reporter  become  just 
another  newscast.  We  hope  to  keep 
it  at  its  present  peak  of  most  popu- 

lar news  broadcast  in  the  West  by 
a  persistent  effort  to  improve  the 

product. Our  editor,  Wayne  Miller,  has 
just  returned  from  an  eastern  tour 
where  he  studied  methods  of  hand- 

ling news  in  the  NBC  New  York 
headquarters  and  where  he  dis- 

cussed common  problems  with  the 
foremost  newscasters  and  commen- 

tators of  the  radio  world.  On  this 
occasion  he  also  received  valuable 
background  information  through  di- 

rect radio  conversation  over  NBC 
channels  with  correspondents  in 
the  news  centers  of  Europe. 

Partially  as  a  result  of  Richfield 

Reporter,  Hixson-O'Donnell  Adver- 
tising Inc.  has  its  own  success 

story  to  tell,  too.  Starting  as  a 
local  organization,  we  have  just 
expanded  to  national  operations 
with  the  opening  of  our  ofRce  in 
New  York  to  handle  such  new  ac- 

counts as  Sinclair  Oil  Co.  and 
Richfield  Oil  Corp.  of  New  York. 
We  hope  to  build  both  our  own 
structure  and  that  of  our  clients 
with  still  more  blocks  of  radio. 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

LIVELY  TUNES  were  tapped  out 
on  water  glasses  by  Cecil  Under- 

wood (left),  Hollywood  manager 
of  Needham,  Louis  &  Brorby,  and 

producer  of  the  NBC  Fibber  Mc- Gee  &  Molly  Show,  sponsored  by 
S.  C.  Johnson  &  Son  (wax  prod- 

ucts) while  Bill  Mills,  musical  di- rector of  that  program,  instructed. 
Impromptu  concert  took  place  at 
Hollywood's  Brown  Derby. 

New  Iowa  Station 

J.  D.  (Jack)  FALVEY,  veteran 
newspaper  and  radio  man,  has  an- nounced an  April  1  starting  date 
for  his  new  local  outlet,  KBIZ,  in 
Ottumwa,  la.  Granted  by  the  FCC 
last  Nov.  14  [Broadcasting,  Dec. 
1],  the  station  will  operate  with 
100  watts  on  1210  kc.  Staff,  in  ad- 

dition to  Mr.  Falvey  as  general 
manager,  includes  Roger  Livings- 

ton, from  KSTP,  St.  Paul,  and 
WRJN,  Racine,  Wis.,  as  commercial 
manager;  Fred  Reed,  from  WHO, 
Des  Moines,  in  charge  of  traffic  and 
promotion;  Stanley  Corley,  from 
WIND,  Chicago,  program  director. 
Announcers  are  Bill  Parrish,  from 
KWOC,  Poplar  Bluff,  Mo.;  Icel 
Meier,  Newell  Tripp  and  Betty 
Parker.  Wayne  Hatchett,  from 
KITE,  Kansas  City,  is  chief  engi- 

neer. Collins  equipment  will  be  in- 
stalled throughout  and  a  200-foot 

Wincharger  tower  is  to  be  erected. 

UP  Atlanta  Relay 

UNITED  PRESS  Jan.  27  will 
create  a  new  radio  relay  point 
in  its  bureau  at  Atlanta.  It  will 
speed  up  transmission  of  news  from 
New  York  and  Washington  and 
make  possible  a  considerable  in- crease in  the  volume  of  sectional 
and  state  news  of  the  eight  States 
affected.  The  new  relay  print  will 
be  under  the  direction  of  E.  W. 
Lewis,  division  news  manager  in Atlanta. 

WHO 

(ALONE!) 

IOWA  plus/ 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 
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TOL€DO 
t  OHIO  radio  executives  have  been 
I  invited  to  a  liigliway  and  traffic  sem- inar to  be  held  in  Columbus  in  March 
after  plans  for  the  meeting  were  de- 

veloped at  a  Jan.  14  meeting  of  a 
special  radio  committee.  Plans  were 
announced  by  D.  O.  Taber,  public  re- 

lations director  of  the  State  Highway 
Department.  A  statewide  Traffic  Safe- 

ty Week  is  planned  for  early  spring, 
with  radio  playing  an  important  part, 
it  was  stated.  Members  of  the  commit- 

tee at  the  Jan.  14  meeting  were  J.  N. 
(Bill)  Bailev,  news  editor  of  WLW- 
WSAI,  Cincinnati:  Ellis  C.  Vander- 
Pyl,  publicity  director  and  merchan- 

dising manager,  WGAR,  Cleveland ; 
Dick  Burrell,  manager.  WBNS,  Co- 

lumbus ;  Wallace  Beavers,  WCOL, 
Columbus. 

WCAE,  Pittsburgh,  is  using  a  new 
twist  on  its  "Mile  O'  Dimes"  broad- 

casts for  the  infantile  paralysis  cam- 
paign. The  station  is  doing  a  series 

of  street  broadcasts,  but  when  the  lis- 
tener answers  the  question  asked,  the 

station  contributes  a  dime.  If  the 
question  isn't  answered,  the  person 
quizzed  gives  the  ten  cents.  Bob  Don- 

ley and  Jim  Murray  are  handling  the 
shows. 

TO  ILLUSTRATE  his  talk  on  "Ra- 
dio and  the  News"  at  a  meeting  Jan. 21  of  the  Committee  of  100,  Miami 

Beach,  A.  A.  Schechter,  NBC  director 
of  news  and  special  events,  arranged 
for  two-way  hookup  conversations  with 
three  of  NBC's  foreign  representatives, talking  five  minutes  each  with  John 
McVane  in  London,  Paul  Archinard  in 
Vichy,  and  Max  Jordan  in  Basle.  Mr. 

I  Schechter  remained  in  Miami  Beach 
,  after  the  meeting  to  arrange  for  the 
Jan.  26  broadcast  by  Walter  Winchell, 
sponsored  on  NBC-Blue  by  Andrew 
Jergens  Co.,  returning  to  New  York 
Jan.  27. 

I  KLZ,  Denver,  recently  covered  the  in- 
augural Gov.  Ralph  L.  Carr,  of  Col- 

I  orado,  transcribing  his  address  on  a 
,  proposed  setup  in  the  Arkansas  Basin 
patterned  after  the  TVA.  Stations  in 
areas  affected  by  the  new  plan  re- 
broadcast  the  discs.  They  were:  WKY 
KOB  KGIW  KVOR  KIUP  KFXJ 
KFKA  KOKO  KGEK  KP^BC. 

WAYS  of  supplying  radio  stations  and 
I  newspapers  with  news  concerning  in- dividual draftees  from  their  communi- 
jties,  are  now  being  planned  at  the 
'  Office  of  Army  Information,  Second 
I  Corps  Area,  in  New  York,  accord- 
ling  to  Capt.   Dorsey  Owings.  With 
■  Col.  Frank  Pearson,  Capt.  Owings  has 
[completed  a  tour  of  New  York,  call- 
jing  on  station  managers  and  news- 
I  paper  editors  to  offer  them  the  co- 
loperation  of  the  Office  in  checking 
scripts  and  stories  and  obtaining  what- 

'  ever  information  is  desired. 

■  WCNW,  Brooklyn,  has  started  AS- 
CAP-BMI  Battle  of  Tunes,  a  weekly 
half-hour  of  recordings  of  leading  AS- 
CAP  and  BMI  tunes.  Four  ASCAP 
and  four  BMI  tunes,  selected  through 
listeners'  mail,  are  played  each  week 
on  the  Saturday  evening  feature. 

EDITORIAL  in  Broadcasting  few  issues  ago  brought  response  from 
WCMI,  Ashland,  Ky.  Editorial  suggested  that  stations  will  soon  be  put- 

ting on  shows  from  their  own  theatres.  WCMI  points  out  that  it  already 
has  a  theatre-type  studio  for  its  Huntington  studios.  The  auditorium 
pictured  occupies  the  central  portion  with  a  front  of  glass  brick.  The 
entrances  to  the  auditorium  are  on  either  side  of  the  studios. 

KLS,  Oakland,  Cal.  has  announced 
that  ASCAP  has  issued  a  blanket  re- 

lease for  it  to  use  classical  and  semi- 
classical  music,  which  will  permit 
"God  Bless  America"  and  other  tunes 
formerl.v  on  the  restricted  list  to  be 
played  locally.  KLS  is  the  only  sta- tion in  the  San  Francisco  bay  area 
to  re-sign  with  ASCAP,  it  was  stated. 

ANNOUNCERS  of  KOA,  Denver, 
faced  a  near  disaster  during  the  Na- tional Western  Stock  Show  Week 
when  a  wild  Brahma  steer  in  the  arena 
charged  the  microphone,  but  was  di- 

verted by  the  red  cloak  of  Homer  Hol- 
comb.  Shortly  afterward,  a  wild  horse 
got  his  head  and  forefeet  over  the 
chute  rail  and  had  KOA  Production 
Manager  .Jack  Lyman  chasing  for  the 
fence  to  get  away  from  the  flailing 
legs  and  hoofs  of  the  struggling  ani- 
mal. 

KDKA,  Pittsburgh,  had  its  biggest 
.year  in  history  during  1940,  with  local 
business  accounting  for  more  than 
half  the  total  sales  increase,  according 
to  W.  E.  Jackson,  KDKA  sales  mana- 

ger. The  station  normally  derives 
about  one-fourth  of  its  income  from 
local  sales,  Mr.  Jackson  indicated. 

CLYDE  COOMBS,  new  general  man- 
ager of  KARM,  Fresno,  Cal.,  marked 

the  station's  third  anniversary  on  the 
air  on  January  15  with  the  announce- 

ment that  KARM's  contract  as  a  ba- sic stations  of  CBS  bad  been  renewed. 

RATE  CARD  No.  30,  dated  Jan.  1, 
has  just  been  issued  by  KSTP,  St. 
Paul,  fixing  new  schedules  of  rates  for 
announcements  and  otherwise  reclassi- 

fying rates. 
A  COMPLETE  course  of  music  to 
students  attending  over  140  schools  in 
Sangamon  and  surrounding  counties  of 
Springfield,  111.,  is  being  offered  on  the 
Rural  School  of  Music,  twice-weekly 
quartec-hour  feature  on  WCBS, 
Springfield.  Jane  Bradbury,  county 
musical  director,  conducts  the  series. 

OUR  TARGET :  e'    world's    largest  market. 

OUR  WEAPON:        5000  WATTS  day  and  night  -with 
Directional  Antennae. 

QUIT  AMMUNITION.-^our  produ  ct  programmed  with 
intimate    appeal    to  New  York's 

Melting  Pot  millions. 

OUR  AIM:  %  insure  results. 

Busy  Day 

JACK  KILTY,  baritone  on 
WOR,  Newark,  and  singer  in 
the  musical  "It  Happens  on 
Ice,"  planned  to  get  married Jan.  19  because  he  had  no 
broadcast  slated  for  that  day. 
At  the  last  minute  he  was 
assigned  a  3:30-4  p.m.  broad- 

cast and  had  to  march  to  the 
altar  at  5:45  p.m.,  and  then 
hurry  over  to  the  theatre  at 
8  p.m.  for  the  ice  show.  The 
bride  is  Lucille  Hamilton, 
pianist  and  former  staff  art- 

ist of  KDKA,  Pittsburgh. 

KNX,  Hollywood,  on  Jan.  13  started 
operating  on  a  20-hour,  15-minute 
daily  schedule,  going  on  the  air  at 
4 :45  a.m.,  Mon.  through  Sat.,  with 
entertainment  directed  primarily  to 
farm  and  citrus  communities.  Under 
its  new  schedule,  the  station  will 
open  at  6  a.m.  on  Sundays. 

WOL,  Washington,  has  finished  re- 
modeling its  offices  to  provide  in- 

creased space  for  private  offices  and 
reception  room,  along  with  larger 
quarters  for  the  music  division  and 
a  complete  new  suite  for  the  com- mercial department  on  a  lower  floor 
of  the  Heurich  Bldg.,  where  the  stu- dios are  located. 

FIVE  staff  members  and  Manager 
Marjorie  Willis,  of  WTOC,  Savannah, 
Ga.,  were  out  with  flu  during  a  re- 

cent influenza  epidemic  in  Savannah. 
Staff  members  kept  from  work  in- cluded Announcers  Fred  Maness  and 
Weldon  Herrin,  E.  M.  Lipscomb  and 
Ben  Williams,  of  the  sales  staff,  and 
Marion  Griffin,  traffic  manager. 

AP  Dramatic  Series 

AIR  PROGRAMS  Inc.,  New  York, 
announced  Jan.  24  an  exclusive 
agreement  with  Associated  Press 
for  production  of  a  dramatic  scrip 
series,  Men  Against  Time,  based  on 
the  92-year  history  of  the  news  as- 

sociation. Scripts  are  adapted  from 
the  best-selling  book,  AP — The 
Story  of  News,  by  Oliver  Gremling, 
AP  executive.  In  addition  to  dra- 

matization of  famous  AP  stories, 
personalities  and  news  situations, 
the  program  includes  a  tie-up  to  in- 

clude the  broadcast  day's  latest 
news  bulletins. 

Of  the  ten  leading  na- 

tional programs  (as 

rated  by  the  CAB)  are 

Broadcast  exclusively  on 

WSPD 

IN  TOLEDO 

and 

NORTHWESTERN  OHIO 

These  7  out  of  10  top  audience 
shows  are  heard  thru  WSPD: 

Jack  Benny 

Chase  &  Sanborn 

Fibber  McGee  &  Molly 
Bob  Hope 

The  Aldrich  Family 

Kay  Kyser 
One  Man's  Family 

5,000  WATTS 

WSPD 

TOLEDO,  OHIO 

WBMXItfR^K :  5000WATTS 
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'EW  TYPE  of  morning  pro- 
gram, Breakfast  at  Sardi's, has  started  on  KPWB,  Hol- 

lywood, under  cosponsor- 
ship  of  Los  Angeles  Soap  Co., 
Los  Angeles  (Calla  Lily  soap)  ; 
San  Francisco  (peanut  oil)  ;  and 
Rumford  Chemical  Works,  Provi- 

dence, R.  I.  (baking  powder).  With 
Tom  Breneman  as  m.c,  the  five- 
weekly  half-hour  broadcasts  ema- 

nate from  Sardi's  Restaurant  on 
Hollywood  Blvd.  A  group  of  50 
women,  chosen  from  written  re- 

quests, are  breakfast  guests  daily. 
Sponsors  send  a  Yellow  Cab  to  their 
respective  homes  to  pick  them  up, 
giving  each  guest  a  gardenia  cor- 

sage. Quiz  games,  interviews  and  a 
community  sing  makes  up  the  ad-lib 
broadcast.  A  guest,  picked  at  ran- 

dom, is  presented  with  a  wishing 
ring  during  the  broadcast,  with 
audience  present,  participating  in 
a  "wishing"  ceremony.  A  radio  is 
also  awarded  daily  to  a  listening- 
in  friend  of  a  breakfast  guest.  John 
Nelson,  radio  director  of  Raymond 
R.  Morgan  Co.,  Hollywood  agency, 
produces  the  show,  with  Arnelle 
Olson  assisting. 

Liberty  Land 
SONGS  which  have  played  im- 

portant roles  in  the  development 
of  the  United  States,  together  with 
dramatizations  of  the  composers' 
lives  and  the  events  themselves, 
are  features  of  Sweet  Land  of  Lib- 

erty, weekly  half-hour  program 
which  started  Jan.  26  on  NBC- 
Blue  with  Frank  Luther,  Zora  Lay- 

man and  the  Luther-Layman  Sing- 
ers. 

Triple  Guard 
COVERING  national  defense  move- 

ments within  the  District  of  Colum- 
bia applying  to  the  National  Guard 

and  Selective  Service  Boards  of  the 
District,  a  new  three-station  fea- 

ture. The  D.  C.  Guardsmen,  started 
Jan.  20  on  WRC,  WINX  and  WOL. 
Capt.  Gordon  Hittenmark,  WRC 
Timekeeper  and  public  relations 
officer  of  the  D.  C.  National  Guard 
and  Selective  Service  Board,  con- 

ducts the  program  each  Monday 
night  successively  in  the  three  stu- 

dios, 7:15-7:30  p.m.  on  WINX, 
9:45-9:50  on  WOL  and  10:30-10:35 
on  WRC. 

*  *  * 
Three- Four  Time 

BUILT  AROUND  waltzes  and  hit 
tunes  of  yesteryear,  played  by  the 
studio  orchestra.  Music,  Just  Music 
has  started  as  a  weekly  feature  on 
WRVA,  Richmond,  Va.  Comment 
and  introduction  for  the  tunes  are 
held  to  a  minimum,  and  considera- 

ble BMI  material  is  used. 
*  *  * 

News  Forecast 
INCORPORATING  a  forecast  of 
the  probable  trend  of  events  during 
each  coming  week.  This  Week — and 
Next,  weekly  review  of  news  has 
started  on  WSGN,  Birmingham, 
Ala.  McClennan  Van  DerVeer,  edi- 

tor of  the  Birmingham  Age-Herald, 
conducts  the  feature. 

920  KILOCYCLES         S^^Zo^ ,  AUu^).        1000  WATTS 
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For  the  Girls 

SIMILAR  to  the  women's  partici- pation program,  Marjorie  Mills, 
currently  on  Yankee  Network,  is 
Nell  Giles'  Susan  Be  Smooth  fea- 

ture, which  started  Jan.  15  on 
WBZ  -  WBZA,  Boston.  Heard 
Wednesdays  and  Fridays,  4:15- 
4:45  p.m.,  the  program  will  run 
sustaining  four  to  six  weeks,  after 
which  it  will  be  available  for  par- 

ticipating sponsors  wishing  to  pro- 
mote women's  toilet  articles  and 

requisites.  All  arrangements  for 
the  program  are  handled  by  Broad- 

cast Advertising,  Boston,  also  agen- 
cy for  the  Marj  orie  Mills  program. *  *  * 

Talent  Breaks 
TRANSCRIBED  one -minute  an- 

nouncements, utilizing  voices  of 
CBS  name  talent,  are  being  used 
by  KNX,  Hollywood,  during  sta- tion breaks  and  other  free  time, 
to  publicize  sponsored  network 
shows.  Besides  their  own  specific 
broadcasts,  the  talent  also  recom- 

mend other  CBS  programs.  New 
publicity  idea  in  building  larger 
audience  attendance  was  conceived 
by  Charles  Vanda,  CBS  Western 
division  program  director,  and  is 
being  carried  out  under  direction 
of  Hal  Rorke,  the  network's  West 
Coast  publicity  director. *  *  * 

For  New  Composers 
TO  GIVE  new  composers  a  chance 
to  introduce  their  songs,  CBS  on 
Jan.  19  started  Composer's  Corner, 
a  Sunday  half-hour  program,  fea- 

turing Lyn  Murray  and  his  orches- 
tra and  Vocalists  Fredda  Gibson 

and  Jack  Leonard.  The  program 
will  pay  tribute  to  one  new  song- 
vsrriter  each  week,  the  first  to  be 
Irving  Graham,  composer  of  "Crazy 
With  the  Heat". *  *  * 

Eleventh  Hour 
RECENTLY  launched  on  KROW, 
Oakland,  Cal.,  Speak  Up  for  De- 

mocracy is  produced  in  cooperation 
vdth  the  national  headquarters  of 
the  Veterans  of  Foreign  Wars  and 
local  chapters.  The  program  is  pre- 

sented on  the  eleventh  hour  of  the 
eleventh  day  of  each  month,  in 
commemoration  of  the  signing  of 
the  World  War  armistice. 

*  *  * 
Parlor  Game 

A  RADIO  variation  of  the  old  "he 
said,  she  said"  parlor  game,  Rib- bon Sketches  has  started  on  KLS, 
Oakland,  Cal.  The  game  is  played 
with  song  titles  sent  in  by  mail  and 
embroidered  into  the  continuity. 
Bert  Symmes  m.  c.'s  the  program. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA! 

50,000  WATTS 

DAy  AND  niom'i 
COLUMBIA  AND  MUTUAL  NETWORKS 
PAUL  H.  lAyMCt  CO.,  NATIOHAl  tlUCSlHTATIYt 

'PRACTICING  what  he  preaches' is  the  claim  WSGN,  Birmingham, 
makes  for  this  boudoir  shot  of  Bill 
Terry,  as  he  tries  out  a  NuSteel 
razor  blade  while  reading  conti- 

nuity for  the  NuSteel  program. 
Terry  is  production  director  of 
WSGN. *  *  * 

Almanac  Style 

OFFERING  a  perspective  of  world 
news  like  that  presented  by  an  old- 
fashioned  household  almanac,  KGO, 
San  Francisco  on  Jan.  19  started 
a  new  weekly  program,  The  Almw- 
nac.  There  is  a  quick  mention  and 
review  of  important  events  in  world 
history,  specifically  those  that  hap- 

pened on  or  near  the  dates  of  the 
different  broadcasts.  Also  there  is 
a  background  picture  of  current 
news,  a  perspective  on  the  signifi- 

cance of  these  events  and  a  sprin- 
kling of  miscellaneous  information. 

Homey  Trials 
DEFENDING  the  lot  of  the  woman 
in  the  home.  Housewives  Inc.  has 
started  on  KIRO,  Seattle.  The  new 
daily  feature  is  really  a  mock  trial 
of  doorbell-pushers  and  other  in 
truders  on  the  housewives'  peace  of 
mind,  along  with  a  sprinkling  of 
recipes  and  household  hints.  Com- mercials are  handled  in  the  same 
vein  as  the  rest  of  the  program, 
with  Helen  Stryker  and  Marge 
McPherson  officiating. 

❖  *  * 
Yoo  Hoo,  Teacher 

HIGH  SCHOOL  students  are  called 
upon  to  serve  as  scholars  for  a 
new  quiz  show.  Teacher  I  Know, 
on  WFIL,  Philadelphia.  A  weekly 
series,  starting  Jan.  27,  the  quiz 
teams  will  have  students  from  a 
Philadelphia  suburban  high  school 
competing  against  a  team  of  ex 
perts  from  a  parochial  school  in 
the  city.  Hy  Burton  presides  as 
"Teacher." 
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Frigid  Info 
VITAL  information  for  winter 
sports  enthusiasts  is  contained  in 
the  weekly  Sierra  Sports  Program 
on  KYA,  San  Francisco.  The  pro- 

gram is  devoted  to  news  from  the 
Donner-Sierra  winter  playgrounds, 
providing  up  to  the  minute  infor- 

mation on  snow  depths,  skiing  con- 
ditions, weather  and  road  condi- 

tions. Famous  skiers  appear  on 
the  program  as  guest  speakers, 
along  with  pioneers  of  the  Sierra 
regions  of  California.  Verne  Wil- 

son of  KYA  does  the  commentary. 
The  program  is  cooperatively  spon- 

sored by  the  winter  resorts  in  the 
Sierra  region. 

*      *  * 

Music  Education 

INSTRUCTION  in  song  and  har- 
mony for  rural  school  children  is 

'  offered  on  a  new  educational  series 
on  WJPF,  Herrin,  111.  The  series, 
produced  in  conjunction  with  the 
Franklin  County  Schools,  is  direct- 

ed by  Geoffrey  Hughes,  county  su- 
!  perintendent    of    schools.  Rural 
■  schools  in  the  county  have  been 
]  provided  with  receivers  to  help 
'  spread  the  feature  as  a  part  of  the 
j  regular  school  curriculum. 
I  *      *  * 

,  Safety  Students 

•<  NEWEST  show  in  the  safety  cam- 
•  paign  of  WSYR,  Syracuse,  N.  Y., 
■  is  The  Safety  School  of  the  Air. Studios  are  turned  into  classrooms 
each  Monday  night,  with  a  class  of 
"students"  selected  from  local  clubs 
and  schools.  Arthur  J.  Leahy,  spec- 

I  ial  police  investigator,  is  professor 
i  of  the  school.  Assisted  by  An- 
'.  nouncer  Elliott  Gove,  Leahy  con- 
I  ducts  an  examination  on  safety. 

j  *      *  * 

'  Nocturne  Albums 
I  LETTER  contest  among  listeners 
,  has  been  started  by  WDAS,  Phila- 
!  delphia,  for  its  nightly  Nocturne, 
a  program  of  classical  music  rec- 

ordings. Listeners  are  invited  to 
write  in  a  25-word  sentence  com- 

pleting the  statement:  "I  like  Noc- 
I  tume  because  "  The  best  let- 
jter  of  the  week  is  awarded  an  al- 
,bum  of  recordings,  the  winner  hav- 
1  ing  the  choice  of  any  album  in  any 
f  recording  company  catalogue. 
I 
I  *      *  * 

State  Issues 

[designed  to  place  before  listen- 
ers current  California  governmen- 
tal issues,  Don  Lee  Broadcasting 

r  System,  Hollywood,  has  started  a 
thrice-weekly  quarter-hour,  Affairs 
of  State  which  originates  from  the 
State  Capitol  in  Sacramento.  Ser- 

ies, conducted  by  Dick  Connor,  com- 
mentator and  news  analyist,  is  re- 

leased to  the  16  California  Don  I^ee 
stations  as  a  public  service  feature. 

1  Alley  Highlights 
BOWLING  chatter  is  featured  on 
a  new  weekly  quarter-hour  pro- 

gram on  WPEN,  Philadelphia.  Bill 
Briner,  president  of  the  Philadel- 

phia Bowling  Assn.,  conducts  the 
show,  which  highlights  high  scores 

i  of  the  week  and  brings  before  the 
microphone  the  300-game  bowlers 
each  week  to  tell  of  their  experi- 

ences in  making  a  perfect  score, 
like  hole-in-one  golfers. 

EXTRANEOUS  applause  has 
dropped  to  a  minimum  since  KIDO, 
Boise,  Idaho,  installed  this  lamp- 
eyed  dunce  figure  on  the  stage  of 
one  of  its  local  quiz  programs.  The 
moon-faced  figure,  lampooning 
Clete  Lee,  m.c.  of  the  show,  carries 
the  legend:  "Applaud  when  my 
eyes  are  bright".  On  cue  from  Lee 
an  engineer  presses  a  button  to 
light  up  the  eyes,  then  on  signal 
turns  them  off. 

College  Faculty  Board 
For  Awards  Is  Selected 
UNIVERSITY  of  Georgia  faculty 
committee,  which  will  make  pre- 

liminary selections  for  the  George 
Foster  Peabody  Radio  Awards,  has 
been  announced  by  Dean  John  E. 
Drewry,  of  the  Henry  W.  Grady 
School  of  Journalism.  The  recom- 

mendations of  this  faculty  group 
are  to  be  presented  to  the  Peabody 
Awards  advisory  board,  which  will 
make  final  selections  and  announce- 

ments of  the  first  awards  at  a  time 
and  place  to  be  decided  upon  by 
its  members,  probably  New  York 
in  March. 

Members  of  the  faculty  commit- 
tee are  Willett  Main  Kempton,  as- 

sistant professor  of  journalism; 
Carolyn  Vance,  speech  department 
head;  Edward  C.  Grouse,  drama 
department  head;  Michael  A.  Mc- 

Dowell, assistant  professor  of 
music;  Dr.  B.  0.  Williams,  soci- 

ology department  head;  Dr.  Mer- 
ritt  B.  Pound,  professor  of  history 
and  government. 

with 

CIRCUIT  DESIGN 

SCOOP  IN  MISSOURI 

KWOS,  KWK  Get  Only  Pickup 

 Of  Stark  Veto  
A  CLEAR-CUT  news  beat  was 
claimed  recently  by  KWOS,  Jeffer- 

son City,  Mo.,  and  KWK,  St.  Louis, 
for  their  pickup  of  Gov.  Lloyd  C. 
Stark's  address  to  the  State  Legis- 

lature vetoing  a  proposal  to  in- 
vestigate the  November  election  of 

Republican  Forrest  Donnell  as  Gov- ernor of  Missouri.  Previously  radio 
folk  from  all  over  the  State  had 
come  to  the  capitol  at  Jefferson 
City  to  pick  up  interviews  and  ac- tual proceedings  of  the  Democratic 
legislature's  attempt  to  contest  the Donnell  election. 

After  three  days  of  hearings  and 
other  activity,  the  snecial  crews 
went  home.  However,  KWOS,  sens- 

ing something  unusual  in  Gov. 
Stark's  decision  to  address  the 
Legislature  a  few  days  later,  set 
up  microphones  and  picked  up  the 
speech,  during  which  he  dropped 
the  veto  bombshell.  KWK,  which 
has  maintained  a  line  to  the  KWOS 
control  board  for  several  years, 
also  carried  the  pickup. 

FM  Aids  Customs 
GENERAL  ELECTRIC  Co.  has  re- 

cently installed  FM  equipment  for 
two-way  communication  between 
United  States  quarantine  tugs  and 
the  Quarantine  Administrative  Head- quarters at  Custom  House,  Boston, 
according  to  GE.  Noise-free  quality 
of  FM  has  eliminated  the  necessity 
of  the  quarantine  officials  returning 
to  shore,  a  distance  of  about  five 
miles,  to  check  records,  enabling  them 
to  clear  more  ships  in  busy  times. 

Bucking  the  Pot 

FOUR  Baltimore  theatres 
have  decided  to  meet  the  com- 

petition offered  by  the  Pot 
o'  Gold  programs,  heard 
Thursdays  on  97  NBC-Red 
stations,  8-8:30  p.m.,  on  be- 

half of  Turns,  by  offering  to 
double  the  prize  if  a  winner 
should  fail  to  answer  the  tele- 

phone because  of  attendance 
at  one  of  the  theatres.  In  a 
newspaper  campaign  the 
theatres  —  Alpha,  Bridge, 
Westport  and  Hampden — re- 

port: "You  need  not  stay 
home  on  Thursday  nights  to 
win  the  $1,000  or  more  prize 
money  offered  ....  We  will 
double  the  amount  if  you  are 
in  any  of  the  theatres  listed 
below  at  the  time  the  tele- 

phone call  is  made — and  your 
number  is  selected." 

1370  kc. 

WTSP 

ST.  PETERSBURG,  FLA. 

gives 

COMPLETE  AND 
ECONOMICAL  COVERAGE 

of  the TAMPA  BAY  AREA 

Including  ST.  PETERSBURG 
TAMPA  CLEARWATER 
BRADENTON 

&  SARASOTA 

WITH  A  PERMANENT  POPU- 
LATION OF  300,000 

WTSP 

St.  Petersburg  TIMES  affiliate 
ST.  PETERSBURG,  FLA. 

R.  S.  Stratton,  Manager 

Represented  by 

RADIO  ADVERTISING 
CORPORATION 

New  York        •  Chicago 
Cleveland 

WANTED! 

RADIO  STATION  BUSINESS  MANAGER 

A  $10,000  man  capable  of  earning  3  to  5  times  this  amount 

Somewhere  in  this  country  is  probably  a  man  now 

running  a  Radio  Station  and  seeking  greater  scope  for 

his  abilities.  He  knows  production  and  all  the  details 

of  a  successful  radio  station  operation.  He  will  be  will- 

ing to  start  in  a  great  city  at  $150  to  $200  a  week 

plus  participation  in  profits  and  carve  out  an  important 

post  for  himself.  Write  fully  and  in  complete  confidence 

(including  small  photo  or  snapshot  if  possible)  to 

Waiter  A.  Lowen,  Placement  Specialist  (agency)  420 

Lexington  Ave.,  N.  Y. 
GENERAL  m  ELECTRIC 

160-17 
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AGENCY 

INDIANA  CONDENSED  MILK  Co.,  In- 
dianapolis (Wilson's  Milk),  to  Keeling  & 

Co.,  Indianapolis.  Spot  radio  to  be  in- cluded. 

BUELL  MFG.  Co.,  Chicago  (air  horns),  to 
Burns  &  Potter,  Chicago. 

THE  HECHT  Co.,  Washington  (depart- 
ment store) ,  radio  to  Seidel  Adv.  Agency, 

Washington. 
PARFAIT  POWDER  PUFF  Co.,  Chicago, 
to  Lane,  Benson  &  McClure,  Chicago.  E. 
Sherman  Perlman,  account  executive.  Ra- dio to  be  included  in  plans. 
NATIONAL  LOAN  Co.,  Hartford,  Conn, 
(finance),  to  F.  W.  Prelle  Adv.,  Hartford. 
Newspapers,  radio  and  direct  mail  will  be used 

CRANE  &  CRANE  CLOTHIERS,  New 
York,  to  Atlantic  Adv.  Co.,  N.  Y. 
LYONS  FINANCE  SERVICE,  Inc.,  Phila- 

delphia (small  loans),  to  J.  M.  Korn,  Phila- delphia. 
C.  A.  MOSSO  LABORATORIES,  Chicago 
(Oil-O-Sol,  antiseptic),  to  Roche.  Wil- 

liams &  Cunnyngham,  Chicago. 

Liptone  Spots 

PRINCESS  PAT  Ltd.,  Chicago 
(Liptone),  is  currently  using  a 
varying  schedule  of  six  or  more 
spot  announcements  weekly  on  20 
stj.tions.  Announcements  offer  sam- 

ples of  product,  new  liquid  lip 
rouge,  in  return  for  10c  to  cover 
postage.  More  stations  will  be  added 
in  the  future.  Agency  is  Frank  R. 
Steel  &  Associates,  Chicago. 

KDYL 

Showmanship 

hits  people  right 

I  where  they  I i ve- 
in the 

population 
centers 

of  the 

Intermountain 

Sat  lake  City 

Representaiive^-t; 
JOHN  BIAIR  &  cd 

Maj.  Borrett  Back 
WELCOMED  BACK  by  all 

delegates  to  the  CAB  conven- 
tion was  Major  W.  C.  Bor- 
rett, CHNS,  Halifax,  who 

was  absent  last  year  because 
of  organizational  duties  in 
the  Army.  Major  Borrett,  in 
mufti,  brought  with  him  a 
stock  of  wartime  recordings 
made  by  his  staff  during  the 
past  year.  He  reports  that 
five  of  the  CHNS  staff  are 
now  vdth  Canadian  forces  in 
different  parts  of  the  Em- 

pire but  that  despite  this  de- 
pletion of  key  men  CHNS 

was  still  able  to  serve  a  spot 
in  Canada  where  the  war  is 
close  at  hand. 

CHURCHILL  BOOKLET 
Souvenir  Would  Be  Used  For 

-Fund  -  Raising  Drive- 

UNDER  discussion  in  the  after- 
noon session  of  the  CAB  convention 

Jan.  21,  was  a  new  giveaway  in 
the  form  of  a  well-illustrated  book- 

let on  the  life  of  Winston  Churchill, 
written  especially  for  the  CAB.  TTie 
booklet  would  be  presented  to  lis- 

teners for  25  cents  to  cover  pro- 
duction and  mailing  costs,  with  any 

surplus  turned  over  to  a  patriotic 
fund.  It  was  expected  that  CAB 
members  could  use  about  100,000 
such  booklets. 

Cementing  further  the  bond  of 
international  fellowship  it  was  an- 

nounced by  C.  Lloyd  Egner  of  NBC 
that  American  stations  would  be 
willing  to  use  this  give-away  as 
well,  and  so  swell  the  sum  which 
could  be  sent  to  some  such  special 
fund  as  the  Winston  Churchill  Re- 

lief Fund,  with  Broadcasting  co- 
operating in  publicizing  the  book- 

let in  the  industry.  Egner  also 
stated  for  all  the  transcription 
services  that  they  would  cooperate 
in  putting  this  booklet  across  for 
a  patriotic  fund  with  all  the  talent 
available. 

SUIT  against  CBS,  Dorsey  Rieluird- 
son,  William  S.  Paley,  et  al,  brought 
over  a  year  ago  by  Henry  G.  Mason, 
CBS  stockholder,  was  revealed  in  the 
New  York  State  Supreme  Court  on 
Jan  17  when  the  plaintiff  filed  a  note  of 
issue  requesting  trial  some  time  in  Feb- 

ruary. Plaintiff  alleges  malfeasance 
and  mismanagement  by  the  directors 
and  seeks  an  accounting.  No  date  has 
been  set  for  trial. 

Every  national  advertiser 

wanting  results   in  the 
Maritime  Provinces 

OF  Canada 

should  make  sure  that  his 

schedule  includes 

CHNS 

Halifax,   Nova  Scotia 

JOS.  WEED  &:  CO. 
350  Madison  Avenue,  New  York 

Representatives 

PAYING  TRIBUTE  to  Harry  Sedgwick,  for  six  years  president  of  the 
CAB,  the  broadcasting  industry  in  convention  at  Montreal  presented  him 
with  a  desk  set.  Standing  (1  to  r)  :  Dr.  A.  Frigon,  CBC  assistant  general 
manager;  Maj.  Gladstone  Murray,  CBC  general  manager;  Mr.  Sedgwick, 
Glenn  Bannerman,  new  paid  CAB  president-general  manager;  E.  T. 
Sandell,  CKTB,  St.  Catherines,  chairman  of  the  presentation  committee. 

Registration  at  CAB  Convention 

J.  L.  Alexander,  Toronto 
J.  Annand,  CFRC,  Kingston 
A.  Bell,  CBC,  Toronto 
L.  W.  Bewick,  CHSJ,  Saint  John 
W.  K.  Backhouse,  CKY,  Winnipeg 
B.  H.  Bedford,  CKNX,  Wingham 
G.  Bannerman,    Association    of  Canadian 

Advertisers,  Toronto 
J.   R.   Beattie,   All   Can.   Radio  Facilities, 

Toronto. 
John  Beardall,  CFCO,  Chatham 
Wm.  C.  Borrett,  CHNS,  Halifax 
R.  M.  Brophy,  Can.  Marconi  Co.,  Montreal 
George  Bourassa,  CKCH,  Hull 
H.  Buchanan,  CHAB,  Moose  Jaw H.  R.  Carson,  CFAC,  Calgary 
G.     Carter,     Exclusive     Radio  Features, Toronto 
J.  E.  Campeau,  CKLW,  Windsor 
Mr.    and    Mrs.    G.    E.    Chandler,  CJOR, 

Vancouver 
D.  Claringbull,  CBL,  Toronto 
J.  K.  Cooke,  Northern  Broadcasting  &  Pub- 

lishing, Timmins 
G.  A.  Cromwell,  CHSJ,  Saint  John 
Vernon  Dallin,  CFQC,  Saskatoon 
Wilf  Dippie,  Jack  Slatter,  Montreal 
E.  E.  Dowell,  British  United  Press,  Toronto 
Walter  P.   Downs,   Presto-Amperex,  Mon- treal 
M.  H.  Dougall,  CKPR,  Fort  William F.  H.  Elphicke,  CJRC,  Winnipeg 
C.  L.  Egner,  NBC,  New  York  City 
T.  A.  Evans.  CAB,  Toronto 
G.  Gaetz,  CKCK,  Regina 
A.  Gauthier,  CHLT,  Sherbrooke 
Romio  Guery,  CKCH,  Hull 
Dr.  G.  M.  Geldert,  CKCO,  Ottawa 
v.    W.    George,    Whitehall  Broadcasting, Montreal 
Norman  Goldman,  Broadcasting  Magazine, 

Washington 
H.  S.  Gooderham,  CKCL,  Toronto 
B.  J.  T.  Hall,  Montreal 
G.  F.  Herbert,  CKOC,  Hamilton 
G.  S.  Henry,  CJCA,  Edmonton 
Dr.  C.  Houde,  CHNC,  New  Carlisle 
Mr.  and  Mrs.  J.  G.  Hyland,  CJIC,  Sault 

Ste.  Marie 
A.  L.  Leary,  CKCL,  Toronto 
Phil  Lalonde,  CKAC,  Montreal 
C.  O.    Langlois,    Langlois    &  Wentworth, New  York 
J.    D.    Langlois,    Langlois    &  Wentworth, 
New  York 

G.  A.  Lavoie,  CJBR,  Rimouski 
M.  Lefevbre,  CHLP,  Montreal 
R.  C.  Leslie,  Can  Bridge  Co.  Ltd.,  Walker- 

ville 

H.  G.  Love,  CFCN,  Calgary 
L.   E.   Leprohon,   CKAC,  Montreal 
G.  Liddle,  CKCR,  Kitchener 
F.  S.   Lynds,  CKCW,  Moncton C.  P.  MacGregor,  Los  Angeles 
Larry  Martin,  CKCO,  Ottawa 
Mr.  and  Mrs.  J.  H.  McGillvra,  New  York 

City 

R.  E.  McGuire,  Toronto 
H.  McMahan,  Calgary 

W.  C.  McQuillin,  Toronto Peter  Millar,  CKY,  Winnipeg 
Lovell  Mickles  Jr.,  Joseph  Hershey  Mc- 

Gillvra, Montreal 
W.  C.  Mitchell,  CKCR,  Kitchener 
Herb  Moore,  Transradio  Press,  New  York 
P.  H.  Morris,  CFPL,  London 
J.  Montagnes,  Broadcasting,  Toronto 
A.  A.  Murphy,  CFQC,  Saskatoon 
J.  Stewart  Neill,  CFNB,  Fredericton V.  F.  Nielsen,  CFAC,  Calgary 
Sam  Norris,  Amperex  Electronic  Corp., New  York  City 
T.  Odell,  CBC,  Toronto Marcil  Pare,  CKCH,  Hull 
Nelson  Pinder,  CKRN,  Rouyn 
Ralph  Powell,  Presto  Recording  Corp.,  New York  City 

Mr.  and  Mrs.  K.  S.  Rogers,  CFCY,  Char- 
lottetown 

G.  R.  A.  Rice,  CFRN,  Edmonton 
A.  Robertson,  Frontenac  Broadcasting, 

Toronto E.  T.  Sandell,  CKTB,  St.  Catherines 
J.   Sedgwick,  CAB,  Toronto 
Harry   Sedgwick,   CFRB,  Toronto 
J.  A.  Shaw,  CFCF,  Montreal 
Alex  Sherwood,  Standard  Library,  Chicago 
Chas.  Shearer,  CBC,  Ottawa 
J.  Slatter,  Station  Representative,  Toronto 
Ken  Soble.  CHML,  Hamilton 
H.  N.  Stovin,  CFAR,  Flin  Flon 
F.  M.  Squires,  CJCS,  Stratford 
J.  P.  Tardif,  CKRN,  Rouyn 
J.  N.  Thivierge,  CHRC,  Quebec  City 
Chas.  Thomas,  CFPL,  London 
J.  Treagle,  Toronto 
D.  Turner,  NBC,  New  York  City 
H.  S.  Walkar,  RCA  Victor  Co.,  Montreal 
J.  J.  Weed,  Weed  &  Co.,  New  York  City 
Neal  Weed,  Weed  &  Co.,  Chicago 
Jack  C.  Whitby,  CJIC,  Sault  Ste.  Marie 
T.  O.  Wiklund,  CBC,  Toronto 
D.   Withycomb,   NBC,   New  York  City 
Hal  B.  Williams,  Dom.  Broadcasting  Co., 

Toronto M.  J.  Woodill,  CKSO,  Sudbury 

Radio  Club  Elects 

JOHN  L.  CALLAHAN,  RCA  Com- munications Inc.,  has  been  elected 
1941  president  of  the  Radio  Club  of 
America.  Other  officers  chosen  are: 
Paul  Ware,  DuMont  Laboratories, 
vice-president ;  Lincoln  Walsh  New 
York  consulting  engineer,  correspond- 

ing secretary;  H.  M.  Lewis,  Hazel- 
tine  Corp.,  recording  secretary ;  Jo- 

seph J.  Stantley,  Continental  Sales 
Co.,  treasurer.  The  club  is  a  national 
organization  founded  in  1909  which 
meets  monthly  at  Columbia  U,  New 
York. 
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J.  W.  COBB  Jr.,  partner  of  Gour- 
fain-Cobb  Adv.  Agency,  Chicago,  on Jan.  1  withdrew  to  enter  the  manu- 

facturing field.  Before  becoming  a 
IJartner  of  the  Gourfain-Cobb  Adv. 
Agency,  Mr.  Cobb  was  connected  with 
Albert  Kircher  Co.,  Chicago  agency, 
as  an  account  executive.  All  contracts 
and  obligations  have  been  assumed  by 
A.  S.  Gourfain,  who  has  become  sole 
owner  of  the  firm,  which  continues 
under  its  present  name. 
STERLING  E.  PEACOCK,  vice- 
president  of  N.  W.  Ayer  &  Son,  Chi- 

cago, on  Jan.  14  was  elected  president 
of  the  Chicago  Better  Business  Bu- reau. 

W.  D.  MURPHY,  for  the  last  11  years 
advertismg  manager  of  the  Sloan 
Valve  Co.,  Chicago,  on  Jan.  2  joined 
Remcke-Ellis-Younggreen  &  Finn, Chicago,  as  account  executive. 
GURDEN    MOOSER,    formerly  as- sistant manager  of  KYA,  San  Fran- 

cisco and  previous  to  that  accountant 
with  KEHE,  Los  Angeles,  has  joined the    traffic    department    of   the  San 
Francisco  office  of  J.  Walter  Thomp- 

'■  son   Co.   He   succeeded   Dick  Meade I  who   was    transferred    to   the  firm's [  Seattle  office. 

'  L.  F   CHITTY,  account  executive  of .  Cockfield   Brown   &   Co.  Ltd..  Mon- 
ti-eal,    has    been    transferred    to  the Toronto  office  as  assistant  to  W  Mc- 

•  Quillin,  radio  director. 
LEA  H.  COPELAND  for  the  last ,  seven  years  vice-president  of  Mitchell- iaust  Adv.  Co.,  Chicago,  on  Jan.  20 joined  L.  W.  Ramsey  Adv.  Co.,  same city,  as  vice-president  and  account executive. 

.  ERNEST  GEORGE,  formerly  account executive  of  Glasser-Gailey  &  Co.,  Los Angeles,  has  joined  John  H.  Riordan Co.,  that  city,  in  a  similar  capacity. Lewis  Spruance,  formerly  associated with  various  publications,  has  also been  appointed  account  executive, sterling  Ellis,  has  joined  the  agency .  as  account  executive  and  manager  of the  direct  mail  department. 
RICHARD  EASTLAND,  production man  of  J.  Walter  Thompson  Co.,  New 

■  iork,  has  taken  over  duties  of  B  W •  director  of  the  Chicago office  Mr.  Gunn  will  be  away  from  his desk  tor  approximately  six  months  be- ,  cause  of  illness. 

i^'^u  J-  r^OUIS,  vice-president  of Aeedham,  Louis  &  Brorby  Inc  Chi cago,  was  in  Hollywood  during  mid- January  to  check  on  the  weekly  NBC iFibher  McGee  d  Molly  Show,  .spon- ^  sored  by  S.  C.  Johnson  &  Son  and  pro- 
GWENDOLEN  CHEYNEY,  formerly a  copywriter  with  Lord  &  Thomas, ■has  joined  the  staff  of  Ward  Wheelock ^o.,  New  York,  as  a  writer  of  radio commercials  and  advertising  copy. 

I  § 

I  BUSINESS  is  good  in 
British  Columbia. 

Your  business  will  be 

better  with 

B-S-H  Research  Split 
BLACKETT  -  SAMPLE  -  HUM- 
MERT,  Chicago,  has  divided  its 
research  department  into  three  di- 

visions. Robert  F.  Elrick  has  been 
appointed  research  director.  Mr. 
Elrick  succeeded  William  Herring- 
ton  who  on  Jan.  16  joined  the  Leo 
Burnett  Co.,  Chicago  [Broadcast- 

ing, Jan.  20].  William  Jest  Jr., 
has  been  appointed  director  of  mer- 

chandizing and  Carl  E.  Wolf  Jr., director  of  copy  testing. 

H.  G.  LITTLE,  manager  of  the  Cin- 
cinnati office  of  Roy  S.  Durstine  Inc., New  York,  has  resigned  effective  Feb. 

I.  His  future  plans  are  unannounced. 
CHARLES  G.  WRIGHT,  account executive  of  Federal  Adv.  Agency, New  York,  on  General  Cigar  Co.  and 
F.  R.  Tripler  accounts,  has  been 
elected  vice-president  of  the  agency, and  will  continue  to  handle  these  ac- counts. 

GERTH  -  KNOLLIN  Adv.  Agency, 
Los  Angeles,  has  moved  to  larger  of- 

fices, doubling  its  quarters  at  1709 
W.  Eighth  St.  Byron  H.  Brown  is 
Southern  California  manager  of  the agency. 

ROBERT  CORYELL,  for  the  last 
six  years  on  the  staff  of  Berg-Allen- 
berg  Inc.,  Hollywood  talent  agency, 
has  been -appointed  head  of  the  firm's 
radio  department.  He  succeeds  Corn- 
well  Jackson  who  has  been  made  lit- 

erary department  manager. 

DUANE  WANAMAKER-Advertising, 
Chicago,  has  moved  its  offices  to  547 
No.  Michigan  Ave.,  telephone,  White- hall 8213. 

H.  A.  BATTEN,  president  of  N.  W. 
Ayer  &  Son.  Inc.,  has  been  elected  to 
the  board  of  directors  of  the  Philadel- 

phia Chamber  of  Commerce. 

DOUGLAS  G.  MELDRUM,  formerly 
vice-president  of  N.  W.  Ayer  &  Son, 
Philadelphia,  and  previously  manager 
of  the  agency's  London  office,  has 
joined  Ivey  &  Ellington,  Philadelphia. 
JAMES  RICE,  formerly  space  buyer 
of  Compton  Adv.,  New  York,  has 
joined  the  staff  of  Grey  Adv.,  New 
York,  in  a  similar  capacity. 

ELEANOR  JOYCE,  formerly  of  Gen- 
eral Amusement  Corp.,  Chicago,  on 

Jan.  22  joined  H.  W.  Kastor  &  Sons, 
Chicago,  as  secretary  to  J.  C.  Bridge- 
water,  copy  writer. 

RUTHRAUFF  &  RYAN  Inc.,  Chi- 
cago, has  changed  its  telephone  num- 

ber to  Franklin  0485. 

C.  I 

National  Representative  >! 

^      Joseph  Hershcy  McGillvra  ̂  

R.  T.  Hoagland 
R.  T.  HOAGLAND,  63,  account  ex- 

ecutive of  Allied  Advertising  Agen- 
cies, Los  Angeles,  died  at  his  Venice, 

Cal.,  home  Jan.  17  from  a  heart  at- 
tack. Well-known  in  Southern  Cali- 

fornia radio,  he  was  account  execu- 
tive of  KRKD,  Los  Angeles,  before 

joining  the  agency  four  years  ago. 
CHECKING  its  coverage  of  the  third 
inauguration  of  President  Roosevelt 
on  Jan.  20,  NBC  reports  that  a  mini- 

mum of  50  stations  in  Central  and 
South  America  rebroadcast  the  pro- 

gram in  either  Spanish  or  Portuguese. 
Five  shortwave  stations  jiooled  their 
facilities  to  carr.y  the  event  for  NBC. 
ineliidiiig  the  GE  stations  WGEA  and 
WGEO,  for  South  America  and  Eur- 

ope ;  Westinghouse  station  WBOS. 
for  Europe ;  NBC's  stations  WNBI and  AVRCA.  for  Latin  and  South 
America. 

J.  STIRLING  GETCHELL.  head  of 
the  advertising  firm  bearing  his  name, 
who  died  last  month,  left  his  widow 
$2.50.000  and  all  his  real  estate  and  his 
mother  and  son  ,$10,000  each,  accord- 

ing to  the  will  filed  in  Greenwich, 
Conn.,  probate  court. 

Ruthrauff  &  Ryan  Quits 

Penn  Tobacco  Account 
IN  THE  latest  shift  of  tobacco  ac- 

counts, Ruthrauff  &  Ryan,  New 
York,  is  resigning  in  the  near  fu- 

ture from  the  Penn  Tobacco  Co. 
account,  sponsor  of  Vox  Pop  on 
CBS  for  Kentucky  Club  smoking 
tobacco.  Program  was  renewed  Jan. 
2  for  13  weeks. 
While  no  announcement  was 

made  by  the  agency,  which  has  re- 
cently been  appointed  by  the  Amer- 

ican Tobacco  Co.  to  handle  Pall- 
Mali  cigarettes,  the  release  of  Penn 
Tobacco  will  leave  the  agency  with 
one  tobacco  account.  No  plans  have 
been  announced  for  Pail-Mall,  but 
it  is  understood  a  large  part  of 
the  advertising  appropriation  will 
be  devoted  to  radio,  with  tran- 

scribed dramatized  announcements in  the  offing. 

Mr.  Reynolds 

R.  O.  Reynolds  Is  Named 

As  Manager  of  KMPC 
ROBERT  0.  REYNOLDS,  sales 
manager  of  KMPC,  Beverly  Hills, 
Cal.,  has  been  appointed  general 
manager,  succeeding  Leo  B.  Tyson, 
resigned.  Announcement  was  made 
by  G.  A.  Richards,  owner  and  presi- 

dent of  that  station,  WJR,  Detroit and  W  G  A  R, 
Cleveland.  R  e  y- 
nolds'  entire  radio 
experience  has 
been  with  KMPC. 
He  j  0  i  n  e  d  the 
sales  staff  in  late 
1937.  When  the 
station  went  full- 
time  with  in- 

creased power  in 
January,  1  9  4  0, 
Reynolds  was  ap- 

pointed sales  managei'. 
At  Stanford  he  was  the  only 

player  to  have  ever  played  three 
complete  Rose  Bowl  football  games 
without  substitution.  In  1935  he 
was  named  All-America  tackle  by 
Grantland  Rice  in  Collier's.  Rey- nolds played  professional  football  in 
1936-37  for  the  Detroit  Lions,  at 
that  time  owned  by  Mr.  Richards. 
Tyson,  manager  of  KMPC  since 
September  1936,  after  a  brief  vaca- 

tion, will  go  to  New  York,  later  an- 
nouncing his  future  plans. 

Ad  Club  Hears  Mullen 
THE  VALUE  of  scientific  research 
was  emphasized  by  Frank  E.  Mul- 

len, NBC  vice-president  and  gen- 
eral manager,  speaking  Jan.  20  on 

"Frontiers  of  American  Business" 
before  the  St.  Paul  Advertising 
Club.  He  said  the  answer  to  world 
economic  problems  is  to  be  found 
in  the  scientific  laboratory  "from 
which  are  emerging  new  services, 
new  products,  and  new  employ- 

ment for  both  men  and  capital." 

Hollywood  Talent  Hunt 
FOURTH  ANNUAL  Hollywood  Con- 

test for  talented  boys  and  girls  from 
8  to  15  is  under  way  under  direction 
of  Don  Carney,  who  broadcasts  a  chil- 

dren's program  daily  on  WOR,  New- 
ark, as  "Uncle  Don".  The  two  win- ners, a  boy  and  a  girl,  will  receive 

contracts  from  RKO  Pictures  Corp. 
Buddy  Swan,  boy  winner  of  the  1940 
contest,  was  found  so  to  resemble 
Orson  Welles  that  he  was  given  the 
part  of  the  young  Welles  in  "Citi- 

zen Kane",  RKO  picture  produced 
by  and  starring  Welles,  former  di- 

rector of  the  Mercury  Star  Theatre 
program  on  CBS. 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 

CBS  Affiliate 

Nafl  Rep.  -  The  Katz  Agency  Inc. 

WFMJ 

Youngstown's Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

Always  two  highest-speed  fele- 
types  instead  of  one.  Result — 
no  breakdowns  when  most  im- 

portant news  omitted  may  ali- 
enate most  important  sponsor. 

That's  INS. 

INTERNATIONAL  NEWS  SERVICE 

/A/  , 

BALTIMORE 

IT'S 

MTIONAL  REPRESENTATIVES 
EDWARD  PETRY  &  CO. 

ON  THE  NBC  RED  NETWORh 
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THE  Suiinadd  OF 

BROADCASTING 

STATION  ACCOUNTS 

sp — studio  programs 
t — transcriptions 

sa — spot  announcements 
ta — transcription  announcements 

WGY,  Schenectady 
Richfield  Oil  Co.,  New  York,  weekly  sp, 

thru  Sherman  K.  Ellis  &  Co.,  N.  Y. 
Swift  &  Co.,  Chicago  (Sunbrite),  5  sa 

weekly,  thru  Stack-Goble  Adv.  Agency, 
Chicago. 

Dairy  Assn.  Co.,  Lyndonville,  Vt.  (Kow- 
Kare) ,  2  sa  weekly,  thru  Hays  Adv.  Co., 
Burlington,  Vt. 

D  &  H  Coal  Co.,  Scranton,  weekly  sp,  thru 
Leighton  &  Nelson,  Schenectady. 

P.  Lorillard  &  Co.,  New  York  (Sensation), 
2  t  weekly,  thru  Lennen  &  Mitchell,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
1  sa,  thru  Compton  Adv.,  N.  Y. 

Olson  Rug  Co.,  Chicago,  weekly  sp,  thru 
Presba,  Fellers  &  Presba,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Spry),  5  t 
weekly,  thru  Ruthrauffi  &  Ryan,  N.  Y. 

C.  F.  Mueller  &  Co.,  Jersey  City  (maca- 
roni), 5  sp  weekly,  thru  Kenyon  &  Eck- hardt,  N.  Y. 

Knox  Gelatine  Co.,  Johnstown,  N.  Y., 
weekly  sp,  thru  Leighton  &  Nelson, 
Schenectady. 

W.  W.  Lee  Co.,  Troy,  N.  Y.  (Save-the- 
Baby),  weekly  sp,  thru  Leighton  &  Nel- 

son, Schenectady. 
White  Labs.,  New  York  (Chooz  gum),  4  sa 

weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 
Lever  Bros.  Co.,  Cambridge  (Silver  Dust), 

5  t  weekly,  thru  BBDO,  N.  Y. 
Pillsbury  Flour  Mills  Co.,  Minneapolis,  8  sa 

weekly,  thru  Hutchinson  Adv.  Co.,  Min- 
neapolis. 

Bristol-Myers  Co.,  New  York  (Minit-Rub), 
6  sa  weekly,  thru  Young  &  Rubicam, N.  Y. 

General  Foods  Corp.,  New  York  (Grape- 
Nuts  flakes),  sa  series,  thru  Young  & 
Rubicam,  N.  Y. 

Wene  Chic  Farms,  sp,  t  series,  thru  Shaffer 
Brennan  Margulis,  St.  Louis. 

American  Molasses  Co.,  New  York,  13  sa, 
thru  Chas.  W.  Hoyt  Co.,  N.  Y. 

Good  Luck  Food  Co.,  Rochester  (desserts), 
2  sa  weekly,  thru  F.  A.  Hughes  Co., 
Rochester. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart), sa,  ta  series,  thru  Franklin  Bruck 

Adv.  Co.,  N.  Y. 
Chr.  Hansen's  Labs.,  Little  Falls,  N.  Y. (desserts),  sa  series,  thru  Mitchell-Faust 

Adv.  Co.,  Chicago. 
International  Harvester  Co.,  Chicago  (trac- 

tors), sa  series,  thru  Aubrey,  Moore  & 
Wallace.  Chicago. 

Beechnut  Packing  Ck>.,  Canajoharie,  N.  Y. 
(gum),  11  sa  weekly,  thru  Newell-Em- mett  Co.,  N.  Y. 

M.  J.  Breitenbach  Co.,  New  York  (Pepto- 
Mangan ) ,  sa,  ta  series,  thru  Morse  In- ternational, N.  Y. 

Penick  &  Ford,  New  York  (My-T-Fine 
dessert),  ta  series,  thru  BBDO,  N.  Y. 

WMAQ,  Chicago 
Lehn  &  Fink  Products  Corp.,  New  York 

(Hinds  Honey  &  Almond  Cream),  10  sa, 
8  weeks,  thru  William  Esty  &  Co.,  N.  Y. 

Friday  Magazine  Inc.,  New  York,  2  ta 
weekly,  3  weeks,  thru  H.  C.  Morris  & 
Co..  N.  Y. 

Richman  Bros.,  Cleveland  (men's  cloth- ing), 3  sp  weekly,  15  weeks,  thru  Mc- 
Cann-Erickson,  Cleveland. 

Romanoff  Caviar  Co.,  New  York  (French 
Kettle  Soup),  26  ta  and  sa,  thru  Pied- 

mont Agency,  N.  Y. 
Bayuk  Cigar  Co.,  Philadelphia  (Phillies). 

6  sa  weekly,  52  weeks,  thru  Ivey  & 
Ellington,  Philadelphia. 

KFI,  Los  Angeles 
Dina-Mite  Food  Co.,  Los  Angeles  (cereals). 

2  sp  weekly,  thru  Elwood  J.  Robinson 
Adv.  Agency,  Los  Angeles. 

Chemicals  Inc.,  Oakland,  Cal.,  (Vano),  5 
sp  weekly,  thru  Botsford.  Constantine  & 
Gardner,  San  Francisco. 

American  Pop  Corn  Co.,  Sioux  City,  la., 
( pop  corn )  ,  3  so  weekly,  thru  Buchanan- 
■Phomas  Adv.,  Omaha,  Neb. 

California  Grown  Sugar  Group,  San  Fran- 
cisco. 2  sp  weekly,  thru  Botsford.  Con- 

stantine &  Gardner,  San  Francisco. 
Rainier  Brewing  Co.,  Vernon,  Cal.,  6  ta 

weekly,  thru  Buchanan  &  Co.,  Los 
Angeles. 

KNX,  Hollywood 
California  Spray  Chemical  Co.,  Richmond, 

Cal.,  (Bug-Geta),  78  sa,  thru  Long  Adv. 
Service,  San  Jose,  Cal. 

Standard   Oil   Co.,    San    Francisco,   14  sa 
weekly,     thru     McCann-Erickson,  San Francisco. 

Hills  Bros.  Co.,  New  York  (Date  Nut 
bread  &  Gingerbread  Mix),  6  sp  weekly, 
thru  Blow  Co.,  N.  Y. 

Rockwood  &  Co.,  Brooklyn  (Original  Choc- 
olate Bits),  5  sp  weekly,  thru  Federal 

Adv.  Agency.  N.  Y. 
Hecker  Products  Corp.,  New  York  (Shi- 
nola),  5  sa  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

J.  A.  Folger  &  Co.,  San  Francisco  (coffee), 
3  sp  weekly,  thru  Raymond  R.  Morgan 
Co.,  Hollywood. Consolidated  Drug  Trade  Products,  Chicago, 
5  f  weekly,  thru  Benson  &  Dall,  Chicago. 

KQW,  San  Jose,  Cal. 
Tide  Water  Associated  Oil  Co.,  San  Fran- cisco, 19  sp,  thru  Lord  &  Thomas,  San 

Francisco. 
A.  Schilling  &  Co.,  San  Francisco,  7  so 

weekly,  thru  Beaumont  &  Hohman,  San 
Francisco. 

Household  Magazine,  Chicago,  6  sp  weekly, 
thru  Presba,  Fellers  &  Presba,  Chicago. 

Kilpatrick's  Bakery,  San  Francisco,  30  sa weekly,  thru  Emil  Reinhardt,  Oakland, 
Cal. 

Simon  &  Schuster,  New  York  (tax  instruc- 
tion book ) ,  6  f ,  thru  Northwest  Radio 

Adv.  Co.,  Seattle. 
Princess  Pat,  Chicago  (liquid  liptone), 

weekly  so,  thru  Frank  R.  Steel  Assoc., Chicago. 

WJJD,  Chicago 
M.  J.  Breitenbach  Co.,  New  York  (Gudes 
Pepto-Mangan) ,  12  so  weekly,  13  weeks, 
thru  Morse  International,  N.  Y. 

Pierce's  Medicines,  Buffalo  (Golden  Medi- cal Discovery),  6  ta  weekly,  13  weeks, 
thru  H.  W.  Kastor  &  Sons,  Chicago. 

Ward  Baking  Co.,  New  York  (bread),  12 
so  weekly,  13  weeks,  thru  Sherman  K. 
Ellis  &  Co.,  N.  Y. 

Conti  Products  Corp.,  New  York  (Conti 
Castile  Soap),  24  sa  weekly,  52  weeks, 
thru  Bermingham,  Castleman  &  Pierce, 
N.  Y. 

WENR,  Chicago 
Romanoff  Caviar  Co.,  New  York  (French 

Kettle  Soup),  13  ta  and  sa,  thru  Pied- 
mont Agency,  N.  Y. 

Bayuk  Cigar  Co.,  Philadelphia  (Phillies), 
2  so  weekly,  52  weeks,  thru  Ivey  & 
Ellington,  Philadelphia. 

KPO,  San  Francisco 
Buffalo    Brewing    Co.,    Sacramento,  Cal., 

3  sp  weekly,  thru  Ewing-Kelly  Agency, Sacramento. 
J.  C.  Penney  Co.,  New  York  (department 

store  chain),   5   f   weekly,   thru  Pedlar 
&  Ryan.  N.  Y. William  H.  Wise  &  Co.,  New  York  (books), 
6   sa,   thru   Northwest  Radio  Adv.  Co., 
Seattle. 

Friday  Magazine,  San  Francisco,  15  ta, 
thru  H.  C.  Morris  &  Co.,  N.  Y. 

National  Funding  Corp.,  Los  Angeles  (per- sonal loans ) ,  3  sp  weekly,  thru  Smith  & 
Bull,  Los  Angeles. 

Kilpatrick's  Bakery,  San  Francisco 
(bread),  5  so  weekly,  thru  Emil  Rein- hardt, (jakland,  Cal. 

Campbell  Cereal  Co.,  Northfield,  Minn. 
(Malto-Meal) ,  5  sa  weekly,  thru  H.  W. Kastor  &  Son,  Chicago. 

KGO,  San  Francisco 
Cook  Products  Corp.,  San  Francisco 

(salad  dressing)  3  t  weekly,  thru  Rufus 
Rhoades  &  Co..  San  Francisco. 

E.  Fougera  &  Co.,  New  York.  (Vapex 
inhaler),  3  sa  weekly,  thru  Small  & 
Seiffer.  N.  Y. 

Rainier  Brewing  Co.,  San  Francisco,  6  sp 
weekly,  thru  Buchanan  &  Co.,  Los 
Angeles. 

Friday  Magazine,  San  Francisco  (maga- 
zine) ,  9  ta,  thru  H.  C.  Morris  &  Co., N.  Y. 

WGN,  Chicago 
Gordon    Baking    Co.,    New    York  (Royal 

Meal    and    Whole    Wheat    bread) ,    5  t 
weekly,  13  weeks,  thru  Barton  A.  Steb- 
bins  Co.,  N.  Y. 

P.    Lorillard    Co.,    New    York  (Sensation 
cigarettes) ,  6  t  weekly,  13  weeks,  thru 
Lennen  &  Mitchell,  N.  Y. 

Olson  Rug  Co.,  Chicago,  3  sa  weekly,  10 
weeks,   thru   Presba,   Fellers   &  Presba, 
Chicago. 

WORL,  Boston 
Marlin  Firearms  Co.,  New  Haven  (razor 

blades ) ,  5  sa  weekly,  thru  Craven  & 
Hedrick,  N.  Y. 

Kay  Preparations  Co.,  New  York  (Formu- la 301  cosmetics),  18  sa  weekly,  thru 
Sam  Taylor  Associates,  N.  Y. 

KECA,  Los  Angeles 
Innes  Shoe  Co.,  Los  Angeles  (chain  shoe 

stores ) ,  4  so  weekly,  thru  Ruth  Hamil- 
ton Assoc.,  Los  Angeles. 

Rainier  Brewing  Co.,  Vernon,  Cal.  (beer), 
6  ta  weekly,  thru  Buchanan  &  Co.,  Los 
Angeles. 

Blue's  Rate  Card 

Lists  154  Outlets 

99  Blue-Blue  Stations  Shown 

In  Latest  Compilation 
NBC-BLUE  Network  Rate  Card 
No.  28,  dated  Feb.  1,  1941,  will  be 
issued  this  week,  listing  154  affili- 

ate stations,  a  gain  of  17  compared 
with  the  137  affiliates  listed  on 
Rate  Card  No.  27,  dated  Sept.  1, 
1940.  An  even  larger  gain  has  been 
made  in  the  number  of  exclusive 

Blue  stations,  the  so-called  "Blue- 
Blue"  affiliates  now  totaling  99  sta- 

tions in  place  of  the  former  total 
of  71.  Changes  may  be  itemized  as 
follows : 

Basic  Blue  Network  additions: 
WICC,  Bridgeport;  WRNL,  Rich- mond; KXOK,  St.  Louis;  KFRU, 
Columbia,  Mo.,  and  WOC,  Daven- 

port. WICC  and  WRNL  were  for- 
merly Basic  Blue  Supplementaries ; 

KXOK  replaces  KWK,  St.  Louis, 
and  KFRU  and  WOC  are  new  Blue 
stations. 

Other  Additions 

Basic  Blue  Supplementary  ad- 
ditions: WKIP,  Poughkeepsie,  N. 

Y.;  WHDL,  Clean,  N.  Y.;  WINN, 
Louisville,  and  WE  MP,  Milwaukee. 
WSUN,  Tampa-St.  Petersburg,  and 
WLOF,  Orlando,  have  been  added 
to  the  Blue  Florida  Group,  WSUN 
now  operating  independently  of 
WFLA,  with  which  it  formerly 
shared  time.  A  new  10  -  station 
Blue  Southeastern  Group  has  been 
established  and  the  old  Southeast- 

ern Group,  formerly  available  with 
either  Red  or  Blue  networks,  is 
now  exclusively  Red.  New  Blue 
Southeastern  stations  are:  WGAC, 
Augusta,  Ga.;  WCOS,  Columbia, 
S.  C;  WJHL,  Johnson  City,  Tenn.; 
WHIS,  Bluefield,  W.  Va.,  and  six 
North  Carolina  stations:  WMFR, 
High  Point;  WMFD,  Wilmington; 
WEED,  Rocky  Mount;  WGNC, 
Gastonia;  WCBT,  Roanoke  Rapids; 
WHKY,  Hickory. 

Blue  Southern  Group:  WORM, 
Greenwood,  Miss.,  and  WSLI,  Jack- 

son, Miss.,  added  as  optional  sta- tions. 

Blue  Southwestern  Group  addi- 
tions: KOME,  Tulsa,  and  the  Okla- 
homa Network,  comprising  KADA, 

Ada;  KVSO,  Ardmore;  KCRC, 
Enid;  KBIX,  Muskogee;  KGFF, Shawnee. 

Blue  Mountain  Group:  KFBC, 
Cheyenne,  added. 

More  Supplements 

Blue  Pacific  Coast  Group:  KOH, 
Reno,  added.  KOH  was  formerly 
one  of  the  Pacific  Supplementary 
Group,  available  with  either  Red or  Blue  hookups. 

WIZE,  Springfield,  Ohio,  and  . 
WEAU,  Eau  Claire,  Wis.,  have 
been  added  to  the  Basic  Supple- 

mentaries and  WSFA,  Montgom- 
ery, Ala.,  to  the  Southern  Supple- 

mentaries, while  WAVE,  Louis- 
ville, formerly  a  Midsouth  Service 

station,  available  with  either  net- 
work, is  now  an  exclusive  Red outlet. 

Another  change  in  the  new  rate 
card  excepts  "contracts  for  the  use 
of  tho  Blue  Pacific  Coast  Group' 
as  a  regional  network"  from  the weekly  discounts  for  13  or  more 
consecutive  week  network  broad-l 
casting,  as  the  Pacific  Group  ha;^ 
its  own  special  discount  schedule* 
[BROADCASTING,  Jan.  20].  : 

A  CREW  OF  eight  fulltime  men  is  now  being  employed  by  the  North 
Central  Broadcasting  Co.  for  field  merchandising  work,  according  to  an 
announcement  on  Jan.  2  by  John  W.  Boler,  general  manager  of  the 
regional  network.  The  men,  two  of  whom  are  located  in  North  Dakota, 
two  in  South  Dakota,  and  four  in  Minnesota,  average  120  calls  per  day 
on  retail  food  and  drug  dealers  and  jobbers.  In  addition  to  putting  up 
displays,  the  men  carry  order  books  and  make  actual  sales  of  mer- 

chandise. They  carry  samples  of  practically  all  products  promoted  via 
the  network.  Approximately  1500  food  outlets,  and  954  drug  stores  have 
a  working  agreement  with  the  chain.  Shown  above  is  the  Minnesota  crew, 
(1  to  r)  Ed  McLaren,  E.  Andrews,  John  Woodworth  and  Harold  Polaski. 
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KNOX  Co.,  Hollywood  (Cystex),  is 
currently  sponsoring  three  quarter- hour  newscasts  each  week  on  KRKD 
KFVD  KXL  KPEL  WDGY  XEMO, 
with  six  weekly  on  WAAF  and 
WHOM.  A  total  of  42  spot  announce- ments is  also  used  each  week  on  the 
latter  station.  In  addition  the  firm 
sponsors  five  weekly,  five  minute  new.s- 
casts  on  WAGA,  with  3  spot  announce- 

ments each  week  on  KGHI,  and  a  va- 
ried schedule  on  WRR.  Canadian  sta- 

tions are  also  being  used  extensively. 
Agency  is  Allen  C.  Smith  Adv.  Co., 
Kansas  City,  with  Barton  A.  Steb- 
bins  Adv.,  Los  Angeles,  servicing  the 
account  on  the  Pacific  Coast. 
TAYTON  Co.,  Hollywood  (cosmetics), 
is  currently  sponsoring  thrice  weekly 
participation  in  Al  Jarvis'  Make  Be- lieve Ballroom  on  KFWB,  that  city  ; 
Martin  Block's  program  of  similar title  on  WNEW,  New  York,  and 
Musical  Ballroom  on  WAAF,  Chicago. 
In  addition  the  firm  sponsors  a  twice- 
weekly  quarter-hour  newscast  on 
K.IBS,  San  Francisco,  and  also  uses 
.spot  announcements  on  CKLW,  Wind- 

sor, Ontario.  Agency  is  Allen  C.  Smith 
Adv.  Co.,  Kansas  City,  with  Barton  A. 
Stebbins  Adv.,  Los  Angeles,  servicing 
the  account  on  the  West  Coast. 
FIFTH  ST.  STORE,  Los  Angeles 
,  (dei^artment  store),  frequent  users  of 
Southern  California  radio  time,  on 
.Tan.  17  started  using  from  two  to  four 
live  si)()t  announcements  weekly  on 
KH.T  KECA  KFWB  KMPO.  Con- 

tract is  for  13  weeks.  Agency  is  the 
Mayers  Co.,  Los  Angeles. 

-DESMOND'S  Inc.,  Los  Angeles  (cloth- ing and  haberdashery),  occasional  ra- 
dio users,  on  .Jan.  (5  started  sponsor- 
ing. Moil,  thru  ¥y\.,  the  twice  daily 

I  (luarter-hour  MBS  syndicated  news 
commentator,  Fulton  Lewis  jr.,  on 
KH.T,  that  city.  Contract  is  for  52 
weeks,  with  placement  through  the 
Mayers  Co.,  Los  Angeles. 
WEST  COAST  IMPROVEMENT 
Co.,  Los  Angeles  (building  materials), 
'new  to  radio  and  ijlacing  direct,  in  a 13  weeks  test  campaign  ending  March 
,128  is  sponsoring  the  thrice-weekly 
•  quarter-hour  Garden  School  of  the 
.Air  on  KMPC,  Beverly  Hills.  Gal. 
Firm  is  a  subsidiary  of  .Tohns-Man- ville  Co. 

'WILLARD    TABLET    Co.,  Chicago (proprietary),  has  expanded  its  vary- 
ing schedule  of  .5  and  1.5-minnte  broad- 

.  casts  using  local  talent  to  WGN,  Clii- 
, cag(j,  and  WROL,  Kiioxville,  Teiiii. 
Other    stations    are    KTHS  KFEL 
WDZ  WGBF  WIBC  WGGF  KFBI 
WINN  WDSU  KITE  KXOK  KOMA 
WMMN    WWVA.    Agency    is  First 
United  Broadcasters,  Chicago. 
SACHINOL    PERFUMES,  Buffalo 

J  (perfumes),  through  Armand  S.  Weill 
(Co..  that  city,  as  part  of  its  national 
(Campaign,  on  Feb.  3  starts  sponsoring 
jja  five-weekly,  five-minute  live  fashion hints  and  musical  program  on  KMPC, 
Beverly   Hills,   Cal.   Contract  is  for 

ij2()  weeks. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

Serial  Swap 

A  WEEK'S  experiment  of 
tying  in  characters  from  two 
of  its  daytime  serial  pro- 

grams will  be  tried,  starting 
Jan.  27,  by  General  Foods 
Corp.,  New  York,  when  per- 

sonalities from  Young  Dr. 
Malone  enter  the  script  of 
Portia  Faces  Life,  each  serial 
heard  five  times  weekly 
broadcast  on  CBS.  The  two 
programs  also  recently  ex- 

changed products,  with  the 
Young  Dr.  Malone  program 
now  promoting  Post  Toasties, 
and  Portia  promoting  Post 
Bran  Flakes.  Agency  for  both 
products  is  Benton  &  Bowles, 
New  York. 

BURRY  BISCUIT  Corp.,  Elizabeth, 
N.  .r.  (Burry  biscuits,  crackers  & 
cookies),  on  .Ian.  28  starts  a  thrice- 
weekly  quarter-hour  program  Meet 
Tommy  Bartlett,  on  WBBM.  Chicago. 
Through  facilities  of  the  station's  mo- bile air  theater  trailer  broadcasting 
and  recording  unit,  Bartlett  will  visit 
stores  in  the  .Chicago  area  selling  Bur- 

ry products  and  interview  housewives 
at  their  shopping.  Agency  is  .1.  R. 
Hamilton  Adv.  Agency,  Chicago.  Mor- 

ris B.  Sachs,  Chicago  (clothing),  con- 
sistent user  of  local  radio,  on  .Ian. 

20  started  a  thrice-weekly  quarter-hour news  broadcast  on  the  same  station. 
Agency  is  W^ade  Adv.  Co.,  Chicago. 
LINK-BELT  Co.,  Chicago  (stokers), 
.Tan.  20  started  a  four-week  campaign 
of  four-weekly  station  break  announce- 

ments on  WGN,  Chicago.  Agency  is 
Behel  and  Waldie,  same  city. 

WINDSOR  PARK  LAUNDRY,  Chi- 
cago, on  .T;in.  13  started  a  13-week 

thrice-weekly  quarter-hour  transcribed 
variety  program  on  WIND,  Gary,  Ind. 
and  a  schedule  of  312  spot  announce- 

ments on  W.I.TD,  Chicago.  Agency  is 
Robert  Kahii  &  Associates,  Chicago. 

GAINER  &  KOEHLER,  Chicago  (In- 
terstate Furniture  Co.),  in  mid-Jan- 

nary  started  a  five-weekly  quarter- 
hour  musical  program  on  WJ.TD, 
Chicago,  for  13  weeks.  Placed  direct. 
JOSEPH  BLILEY  FUNERAL 
Home,  Richmond,  has  renewed  for 
another  stretch  its  Beauty  That  En- 

dures program,  Sunday  afternoon  or- 
gan program  over  WRVA.  The  ac- count, one  of  the  oldest  on  WRVA. 

is  a  constant  user  of  a  brief,  good-will commercial. 
CHICx^GO,  MILWAUKEE,  St.  Paul 
&  Pacific  R.  R.,  Chicago,  on  Jan. 
26  renewed  for  four  weeks  its  weekly 
quarter-hour  news  commentaries  by 
Alan  Scott  (iii  WGN,  Cliicago.  Agen- 

cy is  Roche,  Williams  &  Cunnyngham, 
Chicago. 

rX  PROSPEROUS  SPOT 
BLANKETED  ONLY  BY 
THIS  STATION  

You r  Best  Bet- 
uuujnc 

"^^SHEviLLE  Citizen-Times STATION 

570  Kc-  ASHEVILLE,  N.  C.  -CBS 

RCA  Sponsors  News 
RCA  MFG.  Co.,  Camden,  N.  J.,  is 

sponsoring  William  Lang's  Spot- 
lighting the  News  on  KYW,  Phila- 
delphia, started  Jan.  26  and  con- 
tinuing weekly  for  52  weeks  11- 

11:15  p.m.  preceding  RCA's  Music You  Want  recorded  program.  Simi- 
lar sponsorship,  to  advertise 

Victor-Bluebird  phonograph  rec- 
ords, was  started  earlier  in  the 

month  on  WEAF,  New  York,  and 
may  be  expanded  to  other  markets. 
Placed  direct. 

RAINIER  BREWING  Co.,  Vernon, 
Cal.,  in  a  six-week  campaign  started 
Jan.  22,  is  using  6  to  12  transcribed 
and  live  spot  announcements  weekly 
on  10  California  stations.  KFI  KECA 
KNX  KFWB  KHJ  KFRC  KGO 
KSFO  KFSD  KGB.  Agency  is  Buch- anan &  Co.,  Los  Angeles. 
ANATOLE  ROBBINS  Cosmetics, 
Hollywood,  through  Raymond  R.  Mor- 

gan Co.,  that  city  on  .Tan.  21  started 
for  13  weeks  sponsoring  a  weekly  quar- 

ter-hour participation  in  the  Gouiicil 
of  Beauty  of  Ilolli/ivood  program  on 
KMPC.  Beverly  Hills.  Cal.  Bonney 
P.eautifrice  Sliaiiipoo  Co.,  Hollywood, 
(shampoo),  tlirougli  Ghas.  H.  Mayne 
Co.,  Los  Angeles,  in  a  13-week  cam- 

paign which  started  .Tan.  16,  is  also 
sijonsoring  a  weekly  quarter-hour  par- ticipation in  the  program. 

P.EECH-NUT  PACKING  Co.,  Cana- 
joharie,  N.  Y..  was  incorrectly  de- scribed in  Broadcasting,  Jan.  20  as 
sponsoring  1%  hours  of  recorded 
music  nightly  on  WAWA,  Wheeling. 
Station  carrying  the  program  is 
WWSW,  Pittsburgh. 
FUAXK  BAKER  BREAD  Co..  Lima. 
()..  placing  direct,  is  said  to  have 
liudgeted  !f!3. ">()()  for  sectional  I'adio ndxcrtisiiig. 

HEARN  DEPARTMENT  STORE, 
New  Yoi'k,  which  has  used  a  child talent  program  on  WHN,  New  York, 
in  the  past,  on  .Tan.  18  started  a  sim- ilar variety  program  originating  from 
the  Little  Theatre  in  the  store,  Satur- 
day.s,  10  :.30-ll  :30  a.m.  Agency  is  Mil- ton Rosenberg,  New  York. 

RICH  HEART  CHICAGO  Co.,  Chi- 
cago (Rich  Heart  Flour),  on  Jan.  13 

started  a  thrice  weekly  station-break announcement  campaign  on  WGN, 
("hicago,  for  1.3  weeks.  Agency  is Sehl  Adv.  Agency,  Chicago. 

FOR  THE  first  time  in  radio  history 
a  commercially  sponsored  program 
originated  from  the  Naval  Academy 
when  the  Penn  Tobacco  Co.,  Wilkes- 
Barre,  Pa.,  presented  its  Vox  Pop 
program  .Tan.  23  on  CBS  from  the 
Armory  at  Annapolis. 

SHEP  FIELDS 
records  for 

LANG-WORTH 

^NTROOUC/N  Q 

.  .  .  and  that's  me!  ...  A  Hard-Working  Plug  who 

will  fly  your  sales  messages  into  "WSAI-Town''  with 

its  285,260  Radio  Homes.  .  .  .  Note  my  figure:  I'm 

built  for,  and  emphasize  better  listening^  not  just 

sending.  That's  why  I  carry  more  pay-off  programs. 

WSAI 
CINCINNATI'S 
OWN  STATION 

REPRESENTED     BY     INTERNATIONAL     RADIO  SALES 
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SOUTHERN  PACIFIC  Co.,  San 
Francisco  (rail  transportation)  has 
started  sponsorship  of  a  weekly  Snow 
Xews  program,  Thursday,  6  :45-7  p.m. 
(  PST)  on  KFRC,  San  Francisco.  Di- 

rect wire  reports  from  snow  centers 
are  presented  by  Dave  Scofield  and 
Bob  Forward.  Agency  is  Lord  & 
Thomas,  San  Francisco. 
COOK  PRODUCTS  Corp.,  San  Fran- 

cisco (salad  dressing)  recently  start- 
ed a  series  of  39  transcribed  programs, 

Hollywood  HeadUners,  thrice  weekly 
>m  KGO,  San  Francisco.  Agency  is 
Kufus  Rhoades  &  Co.,  San  Francisco. 
A.  F.  BOYLE  Co.,  Pacific  Coa^st  head- 
(luarters,  Los  Angeles,  Cal.  (Old  Eng- 

lish Wax,  Antrol,  Snarol)  in  mid- 
January  bought  ijarticipations  on  home 
economics  programs  on  six  stations  in 
four  key  cities  of  the  Pacific  Coast 
for  a  special  radio  campaign.  The 
.stations  are  KOMO,  KOIN,  KSFO. 
KFI,  KHJ,  KNX,  Agency  is  J.  Wal- 

ter Thompson  Co.,  San  Francisco. 
LINCOLN  CHESTERFIELD  MFG. 
Co.  of  Oakland,  Cal.  recently  began 
sponsorship  of  an  early  morning  musi- 

cal, time  signal,  weather  report  pro- 
gram on  KROW,  Oakland,  for  'yl weeks,  Monday  through  Saturday.  It 

also  is  sponsoring  a  series  of  newscasts. 
The  company  is  now  devoting  90%  of 
its  advertising  budget  to  radio,  with 
KROW  used  exclusively.  Account  is 
placed  direct. 
NATIONAL  FUNDING  Corp.,  Los 
Angeles  (personal  loans)  recently 
started  sponsorship  of  209  newscasts, 
10  minutes  each,  on  KPO,  San  Fran- 

cisco. Agency  is  Smith  &  Bull,  Los 
Angeles. 
GENERAL  FURNITURE  Co.,  Chi- 

cago (chain),  on  Jan.  16  started  six- 
weekly  one-hour  transcribed  and  live 
variety  programs  on  WJJD,  Chicago. 
Contract  is  for  52  weeks.  Firm  is 
currently  sponsoring  Breakfast  Ex- 

press one-hour  daily  on  WAAF,  Chi- 
cago ;  two  quarter-hour  news  and  re- 

corded programs  daily  on  WCFL,  and 
WIND ;  one-hour  daily  foreign  lan- 

guage programs  on  WGES  and  WSBC. 
Plans  are  to  expand  this  schedule.  Il- 

linois Adv.  Agency  handles  the  account. 
CONSOLIDATED  CIGAR  CO.,  New 
York  (Harvester  cigars),  on  Jan.  20 
started  four-weekly  quarter-hour  Alan 
Scott's  News  Commentary  programs on  WGN,  Chicago.  Agency  is  Erwiu, 
Wa.sey  &  Co.,  New  York.  Dr.  W.  B. 
Caldwell  Inc.,  Monticello,  111.  ( Syrup 
Pepsin),  on  Jan.  20  lengthened  The 
Deacon  program  five  minutes  making 
the  program  a  quarter-hour  Monday 
thru  Friday.  Agency  is  Sherman  & 
Marquette,  Chicago. 
COLUMBIA  BREWING  Co.,  St. 
Louis  (Alpen  Brau  beer),  is  spon- 
.soring  a  daily  quarter-hour  transcribed 
Musical  Clipjaer  program  on  WCBS, 
Springfield,  111. 
BUFFALO  BREWING  Co.,  Sacra- 

mento, Cal.,  on  Jan.  14  started  .spon- 
sorship for  13  weeks  of  5  minutes  of 

sports  news  featuring  Hal  Wolf  on 
KPO,  San  Francisco.  Agency  is 
Ewing-KeUey,  Sacramento. 

NOW  THEY  LOOK  LIKE  THIS 

(See  page  27) 

COUNTERPARTS  TODAY  of  the  military-clad  lads  pictured  on  page 
27  (in  same  order,  left  to  right)  are  Bill  Gittinger,  CBS  sales  vice- 
president,  pictured  as  an  Army  aviation  cadet  at  Camp  Dick,  Dallas, 
whence  he  went  to  the  aviation  ground  school  at  Cornell  U ;  Jules  Herbu- 
veaux,  NBC  Chicago  program  manager,  who  was  a  chief  gunner's  mate 
in  the  Navy  Air  Corps  during  World  War  I;  Don  Searle,  director  of 
KOIL,  Omaha,  and  KFAB-KFOR,  Lincoln,  while  a  student  in  the  Army 
Aeronautics  School  at  Illinois  U  in  latter  1918. 

Radio  Operators  Sought 
For  Government  Service 

APPLICATIONS  for  high-speed 
radio  equipment  operators  to  serve 
in  the  defense  program  will  be  re- 

ceived until  further  notice  by  the 
U.  S.  Civil  Service  Commission. 
Qualified  persons  are  urged  to  send 
their  applications  to  the  Commis- 

sion's Washington  office  at  once.  A 
large  number  of  vacancies  will  be 
filled  in  defense  establishments. 

One  year  of  experience  as  radio 
operator  in  commercial  or  Govern- 

ment communications  work  is  re- 
quired. Although  training  in  radio 

operation  at  a  service  school  may 
be  substituted  for  this  experience, 
all  applicants  must  have  had  three 
months'  experience  in  the  opera- 

tion of  high-speed  radio  communi- 
cation equipment  such  as  transcrib- 

ing to  typewriter  syphon  recorder 
tape,  and  transmitting  messages  by 
hand  or  bug. 

The  salary  is  $1,620  a  year  less  a 
retirement  deduction  of  3%%. 

Further  information  and  applica- 
tion forms  may  be  obtained  from 

the  secretary  of  the  board  of  U.  S.. 
Civil  Service  Examiners  at  any 
first  or  second-class  post  office,  or 
from  the  U.  S.  Civil  Service  Com- 

mission, Washington,  D.  C. 

100th  Anniversary 

MARKING  its  100th  anniver- 
sary, the  Prairie  Farmer  on 

Jan.  11  published  a  192-page 
centennial  edition  reviewing 

the  agricultural  publication's 
and  the  nation's  development 
during  the  past  century.  The 
historic  edition,  apart  from 
its  regular  departments,  in- 

cludes special  mention  for  the 
Prairie  Farmer's  radio  ac- 

tivities, centering  around  its 
WLS  in  Chicago.  Several  pic- 

torial pages  present  WLS 
executives  and  personalities, 
including  Burridge  D.  Butler, 
owner,  and  Glenn  Snyder, 
general  manager,  of  WLS, 
and  illustrate  operation  of 
the  station.  Another  section 
is  devoted  to  a  chronicle  of 
the  development  of  WLS  and 
network  radio. 

5000  WATTS 
in 

BOSTON 

WMEX 

70  BROOKLINE  AVE.,  BOSTON,  MASS. 

Georgia  Time  Salesmen 
Hold   First  Convention 
TIME  salesman  of  the  Georgia 
Broadcasting  Assn.  returned  to 
their  homes  Jan.  18  after  attending 
the  first  meeting  of  the  group  in 
Macon,  Ga.  Appearing  as  guest 
speakers  were  Dr.  Frank  Stanton, 
director  of  research  for  CBS,  and 
Charles  Caley,  commercial  manager 
of  WMBD,  Peoria,  111.  John  Outler, 
commercial  manager  of  WSB,  At- 

lanta, served  as  director  of  the convention. 

Representatives  of  both  local  and 
network  stations  throughout  Geor- 

gia attended  the  meeting  and  re- 
ceived advice  on  the  preparation 

and  presentation  of  program  time 
to  sponsors. 

CUYAHOGA  Valley  Broadcasting 
Co.,  seeking  a  new  station  in  Cleve- 

land, has  changed  its  FCC  application 
to  ask  for  1,000  watts  on  1270  kc. 
Principals  in  the  company,  each  one- 
third  stockholder,  are  W.  I.  Booth, 
Texas  oilman  and  banker  ;  B.  T.  Dye, 
of  Republic  Steel  Corp.,  Warren,  6. ; 
M.  F.  Rubin,  Cleveland  contractor  and 
owner  of  several  radio  stations. 

Associate  Drive 

Is  Begun  by  NAB 

Disc,  Equipment   Firms  and 
Others  to  Be  Enrolled 
A  PRE-CONVENTION  drive  for 
associate  members  in  the  NAB  to 
be  recruited  from  transcription 
companies,  equipment  manufac- turers, station  representatives, 
news  services,  telephone  and  tele- 

graph companies  and  market  re- search organizations,  has  been 
launched  by  the  NAB.  Annual  dues 
range  from  $250  to  $1,000,  depend- 

ing upon  classification. With  the  NAB  convention  sched- 
uled for  St.  Louis  May  12-15,  the 

association  has  ruled  that  no  or- 
ganization eligible  to  associate 

membership  and  not  an  associate 
member  60  days  prior  to  the  con- 

vention will  be  entitled  to  exhibit, 
maintain  reception  headquarters, 
or  distribute  literature  in  the  hotel 
designated  as  official  convention 
headquarters,  or  otherwise  parti- 

cipate in  meetings.  Associate  mem- 
bers will  be  given  all  privileges,  ex- 
cept a  vote. For  transcription  companies,  the 

classification  of  dues  is  based  on 
$250  annually  for  companies  doing 
a  business  up  to  $100,000,  and  $500 
annually  for  those  doing  in  excess 
of  $100,000.  Equipment  manufac- turers would  pay  on  the  same  basis. 

Station  representatives  fall  into 
four  classifications  in  $250  annual 
jumps,  based  on  numlaer  of  sta- 

tions represented  and  income  cate- 
gories. A  representative  with  one 

to  five  stations  would  pay  $250  an- 
nual dues;  with  six  to  10  sta- 
tions $500;  eleven  to  20  stations 

$750,  and  21  or  more  stations 

$1,000. 
News  services  wdth  1  to  100  sta- 

tions would  pay  $250  in  annual 
dues.  Those  serving  up  to  200  sta- 

tions would  pay  double  that 
amount;  200  to  300  stations  $750 
annually,  and  300  or  more  sta- 

tions $1,000.  Telegraph  and  tele- 
phone companies  would  pay  a  flat 

$1,000  and  market  research  organi- zations a  flat  $250. 
Under  the  rules,  NAB  will  pro- 

vide at  its  expense  a  standard  ex- 
hibit room  in  the  headquarters 

hotel  to  each  associate  member  for 
each  $250  unit  of  membership,  the 
facilities  to  be  made  available  one 
day  prior  and  one  day  following 
the  convention.  Should  an  associate 
member  not  desire  an  exhibit,  the 
NAB  will  assume  a  portion  of  his 
hotel  expense  equal  to  that  which 
would  have  been  paid  had  he  been 
an  exhibitor. 
Arthur  Stringer,  NAB  promo- 

tion executive,  will  become  director 
of  exhibits  at  the  annual  conven- 

tions. All  exhibit  work  would  be 
coordinated  through  his  office. 

WJHP JACKSONVILLE 
F  LORI  DA 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  225  West  39th  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 
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Aid  to  Editors — Song  Names — Happy  Birthday — 

Money  in  Bags — Ground  in  Philadelphia 

THROUGH  the  ef
forts  of 

WCCO,  Minneapolis,  radio 
took  an  active  part  in  the 
convention  of  the  Minnesota 

Editorial  Assn.,  held  Jan.  23-24 
in  St.  Paul.  The  CBS  program. 
City  Desk,  a  half  -  hour  news- 

paper drama  sponsored  by  Colgate- 
Palmolive-Peet  Co.,  Jersey  City, 
originated  from  WCCO  Jan.  23  and 
was  witnessed  by  the  500  delegates. 
Stop  That  Story,  a  dramatization 
of  newspaper  ethics  sponsored 
weekly  on  WCCO  by  the  St.  Paul 
Dispatch-Pioneer  Press,  was  broad- 

cast from  the  convention  banquet. 
For  the  News  of  Our  Neighbors, 

an  early  morning  rural  newscast, 
Bob  Campbell,  announcer  for  the 
program,  made  recordings  of  inter- 

views with  the  editors  for  broad- 
cast on  the  program.  A  display  of 

"radio  and  the  news"  was  arranged 
by  WCCO,  demonstrating  the  effec- 

tiveness of  cooperative  newspaper 
programs  on  the  station,  and  the 
editors  were  invited  to  inspect  and 
test  their  skill  at  making  sound 
effects  in  the  studios. 

Titles  for  Tunes 

BROWN  &  WILLIAMSON  TO- 
BACCO Corp.,  Louisville  (Raleigh 

cigarettes),  has  received  over 
5,000  entries  in  the  first  two  weeks 
of  the  Name-a-Tune  contest  on  the 
program,  Discoveries  of  19il,  which 
started  on  WJZ,  New  York,  Jan.  3. 
Each  week  a  new  untitled  BMI 
tune  is  played  and  the  listener  sub- 

mitting the  best  title  receives  $50 
in  cash  and  10%  of  the  royalties. 
Program,  currently  on  a  13-week 
test  series  on  WJZ,  is  being 
groomed  for  network  production  by 
BBDO,  New  York,  agency  in 
charge. 

Light  Vein  in  Pittsburgh 
COPY  in  light  vein  is  used  by 
WCAE,  Pittsburgh,  in  a  new  series 
of  1-column  ads,  5  inches  deep  in 
local  newspapers.  They  supplant 
3-column  7-inch  ads  run  in  1940. 
Commercial  programs  are  pro- 
moted. 

BALLOONS    ranging    from  10 
inches  to  five  feet,  bearing  greet- 

ings from  WLW  and  WSAI,  paper 
carnival  hats  bearing  printed  mes- 

sages, and  a  "Find  Your  Double" 
contest  in  which  four  Crosley  ra- 

I  dios  were  given  as  the  principal 
I  prizes,  featured  the  annual  dinner 
1  dance  of  the  Ohio  Valley  Druggists' Assn.    in    the    Netherland  Plaza 

Hotel,  Cincinnati.  More  than  400 
retail  druggists   and   their  wives 
attended.  Dick  Ruppert,  promotion 
director  of  WSAI,  was  in  charge 
of  the  radio  portion  of  the  affair. 
In  addition  to  the  decorations  and 
the  prizes,  WLW  furnished  a  pro- 

gram of  entertainment.  Dick  Rup- 
pert (right)  promotion  director  of 

WSAI,  Cincinnati,  presents  radios 
to  two  winners  of  the  "Find  Your 

!  Double"  contest,  Mrs.  R.  C.  Woods 
■  and  Mrs.  George  Ast. 

KGO'S  Birthday 
THE  17th  anniversary  of  the 
founding  of  KGO,  San  Francisco, 
was  marked  by  a  promotion  cam- 

paign which  ended  in  a  four-hour 
program  staged  before  more  than 
5,000  persons  on  one  of  the  floors 
of  the  John  Breuner  Co.  store  in 
Oakland.  KGO  was  founded  in 
Oakland,  where  its  transmitter  still 
remains,  although  the  studios  have 
been  moved  since  to  the  NBC  quar- 

ters in  San  Francisco.  For  a  week 
before  the  anniversary  broadcast 
many  radio  set  dealers,  as  well  as 
Brenner's  promoted  the  birthday 
broadcast  with  special  window  dis- 

plays. Seven  of  Breuner's  windows were  devoted  exclusively  to  radio 
and  the  programs.  The  remaining 
six  windows  featured  pictures  of 
KGO-KPO  artists  along  with  mer- 

chandise. Throughout  the  store  ap- 
proximately 400  KGO-KPO-NBC 

pictures  appeared. 
A  sound  truck  called  attention 

to  the  broadcast.  Diversified  pro- 
motion for  the  show  included  a 

series  of  interviews  and  announce- 
ments. 

Journalistic  Swap 
THE  Call-Bulletin,  daily  evening 
paper,  this  month  negotiated  a  re- 

ciprocal promotion  deal  with 
KFRC  and  KSFO,  San  Francisco. 
The  paper  is  presenting  a  five- 
minute  newscast  over  each  station 
daily,  during  the  afternoon  hours, 
in  which  it  calls  attention  to  the 
news  stories  and  features  in  its 
final  night  edition.  The  promotion 
is  intended  to  be  a  circulation  build- 

up. Bob  Hall,  ex-radio  editor  of  the 
paper,  now  feature  writer,  is  writ- 

ing the  special  newscasts  which  are 
presented  by  the  station  announc- ers. In  turn  KFRC  and  KSFO  are 
given  advertising  space  in  the  Call- Bulletin. 

❖      *  * 

Sack  o'  Dough 
A  BAG  of  money,  amounting  to 
$15,  is  given  away  by  WLS,  Chica- 

go, to  20  children  participating  in 
its  weekly  half-hour  Bag  o'  Money 
quiz  program,  which  features  sim- 

ple questions  and  stunts  easily 
answered  or  attempted  by  young- 

sters. Children  of  all  ages  are  re- 
quested to  write  in  for  tickets. 

Each  ticket  is  in  two  parts  and 
numbered.  One  part  is  put  in  a 
"grab  bag"  and  when  the  number 
is  called  the  youngster  comes  up  to 
the  microphone.  The  quizmaster 
has  a  bag  of  coins.  Each  question 
is  worth  a  certain  amount,  and 
every  child  wins  some  money. 

For  Premiums  Only 

GIVEAWAY  clearing  house  for 
WDAS,  Philadelphia,  has  been  es- 

tablished by  Pat  Stanton,  genei-al 
manager.  All  programs  offering 
premiums  must  submit  a  sample  of 
the  gift  to  the  department,  which 
will  determine  if  the  value  of  the 
item  coincides  with  the  claim  made 
for  it  by  the  agency  or  account  mak- 

ing the  offer.  In  addition,  the  de- 
partment will  facilitate  the  han- 

dling of  general  mail,  box  tops  and 
coins  received  in  response  to  give- 

away offers. 

Bottler's  Tips 
SPONSORING  Sunshine  Sue  & 
Her  Rangers  five  times  weekly  on 
WRVA,  Richmond,  Va.,  the  local 
Dr.  Pepper  Bottling  Co.  is  having 
Sue  ask  her  listeners  to  send  in 
names  and  addresses  of  stores  and 
restaurants  not  stocking  the  Dr. 
Pepper  soft-drink,  offering  three 
bottles  of  Dr.  Pepper  for  each  such 
name.  The  company  is  merchandis- 

ing its  program  by  outfitting  its 
delivery  men  with  uniforms  bear- 

ing a  Dr.  Pepper  Rangers  etching. 
*      *  * 

Consequences 
LISTENERS  to  Truth  or  Conse- 

quences, program  sponsored  on 
NBC-Red  by  Procter  &  Gamble 
Co.,  Cincinnati,  for  Ivory  soap,  can 
send  in  25c  and  receive  a  "Party 
Book"  version  of  the  radio  game, 
prepared  by  Ralph  Edwards,  m.c. 
of  the  program,  and  published  by 
International  Press.  Book  contains 
50  stunts  to  be  inflicted  on  the  play- 

er as  "consequences"  in  addition  to 
a  list  of  175  questions  and  answers. 

Ground  Plugged 

NEWSPAPER  advertisements 
were  utilized  by  WCAU,  Philadel- 

phia, to  call  consumer  attention  to 
so  technical  a  matter  as  a  new 
ground  system  at  the  Newton 
Square,  Pa.,  transmitting  plant. 
Employing  "the  better  for  you  to 
hear  us"  theme,  display  advertise- 

ments, measuring  600  lines  over  4 
columns,  were  carried  in  the  Phila- 

delphia Inquirer,  morning  paper, 
and  the  Eveyiing  Bulletin. 

BROCHURES 

STREET  &  SMITH  PUBLICA- 
TIONS, Radio  Division,  New  York — 19th  Century  mailing  piece  promotins 

the  five-minute  transcription  series, 
Sonny  Tabor,  Arizona  Ranger,  pro- 

duced by  Charles  Michelson,  N.  Y. 
The  brochure  was  designed  by  Wm. 
.T.  deGrouchy. 

WCCO.  Minneapolis  —  Twelve-page 
fjreen  folder  with  illustrations  from 
the  Minnesota  State  Fair,  showing 
how  the  station  demonstrated  radio  to 

400,000  persons  in  ten  days  "to  build 
extra  loyalty  in  its  listeners." 
KMA,  Shenandoah,  la.  —  Six  -  page 
black  and  white  letter-size  booklet 
"Only  Paul  Bunyan  Could  Do  This" promoting  mail  response,  coverage  map 
and  county  break-down  map. 

CKCL,  Toronto — Mailing  piece  "These 
are  the  places  we  heard  from — They 
heard  us!"  based  on  mail  during  one week  in  December. 

WCCO,  Minneapolis  —  Green-tinted 
lithograph  brochure  on  WCCO  activi- ties and  exhibitions  at  Minnesota 
State  Fair. 

CFQC,  Saskatoon,  Sask. — Illustrated souvenir  guide  and  personnel  directory, 
featuring  new  studio  facilities. 

WKZO,  Kalamazoo,  Mich.— File  fold- 
er of  looseleaf  testimonials  and  merch- 

andising descriptions. 

CBS  — Eight-page  folder  on  CBS "firsts"  in  1940. 

Four  National  Sponsors 

Buy  CBS  Pacific  News 
SOIL-OFF  MFG.  Co.,  Glendale, 
Cal.  (paint  cleaner),  an  extensive 
user  of  spot  radio,  on  Feb.  4  starts 
Bob  Gurred  Reporting,  on  7  CBS- Pacific  stations  (KNX  KARM 
KSFO  KROY  KOIN  KIRO  KVI), 
Thursday,  5:45-5:55  p.m.;  Satur- 

day, 7:30-7:45  a.m.  Contract  is  for 
52  weeks,  with  placement  through 
Hillman-Shane  Adv.  Agency,  Los 
Angeles. 
Bathasweet  Corp.,  New  York 

(Bathasweet) ,  currently  sponsors 
Boh  Garred  Reporting  on  6  CBS 
Pacific  network  stations  (KNX 
KARM  KSFO  KOIN  KIRO  KVI), 

Tuesday,  Thursday,  7:30-7:45  a.m. 
(PST),  with  Mennen  Co.,  Newark 
(shaving  cream),  sponsoring  the 
program  Monday,  Wednesday,  Fri- 

day, at  the  same  time.  H.  M.  Kiese- wetter  Adv.  Agency,  New  York, 
services  both  accounts. 

A  thrice-weekly  five-minute  ver- 
sion of  Bob  Garred  Reporting  is 

sponsored  by  Peter  Paul  Inc.,  Nau- 
gatuck.  Conn,  (candy),  on  the  same 
list,  Monday,  Wednesday,  Friday, 
5:45-5:55  p.m.  Agency  is  Brisacher, 
Davis  &  Staff,  San  Francisco. 

❖      *  * 
Window  Work 

USING  the  theme,  "Selling  Vir- 
ginia to  Virginia  and  the  Nation", WRVA,  Richmond,  is  promoting  its 

coverage  and  mail  response  to  pro- 
grams with  an  ambitious  display 

in  a  local  hotel's  main  exhibit  win- 
dow. The  display  incorporates  a 

large  coverage  map  with  photos 
of  network  and  WRVA  artists. 

WBIC 
CPEENyeORO,  N.C. 
CEO.P.H'OLLINCBERY  •  CO.,  NAT.  REP. 
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Poll  Claims  Radio  Lacks 

Definiteness  of  Purpose 

STATING  that  "radio  today  lacks 
definiteness  of  purpose,"  Rho  Alpha 
Delta,  undergraduate  radio  society 
at  New  York  U,  released  the  re- 

sults of  its  annual  poll  of  the  stu- 
dent body  to  determine  radio  likes 

and  dislikes. 
Arthur  Godfrey,  Washington  ra- 

dio entertainer  heard  on  WOR,  was 
selected  as  best  all-round  radio 
voice  and  cited  for  his  informal 
morning  programs ;  Raymond  Gram 
Swing,  MBS  commentator,  was  best 
news  commentator;  Bob  Hope,  star 
of  the  Pepsodent  Shoiv  on  NBC, 
best  comedian.  News  broadcasts 
ranked  first  in  favorite  types  of 
programs,  with  symphonic  music 
second. 

According  to  George  Peabody, 
president  of  the  society,  who  re- 

leased the  results,  good  radio  ideas 
are  "don-^  to  death"  through  con- 

stant copying.  "Radio  has  forgot- 
ten its  prime  purpose,"  he  said, 

"which  is  to  serve  as  the  media 
for  enlightenment  and  entertain- 

ment and  in  the  interest  of  public 

good." 

Armstrong  and  Yankee  FM  Applications 

Bring  Total  Pending  at  the  FCC  to  55 
WITH  RECEIPT  of  applications 
by  the  FCC  for  commercial  facili- 

ties during  the  last  fortnight  from 
Maj.  E.  H.  Armstrong,  the  in- 

ventor, and  from  the  Yankee  Net- 
work, the  total  number  of  pending 

FM  applications  has  swelled  to  55. 
Maj.  Armstrong,  currently  operat- 

ing experimental  FM  station, 
W2XMN,  Alpine,  N.  J.,  has  re- 

quested transmitter  facilities  in  Al- 
pine with  studios  in  New  York 

City  to  operate  on  43.1  mc.  and 
cover  15,610  square  miles.  The 
Yankee  Network,  already  holding 
a  construction  permit  for  an  FM 
outlet  in  Boston,  also  would  be 
located  in  New  York,  using  46.7 
mc.  to  cover  8,700  square  miles. 

In  Other  Cities 

Other  applications  pending  be- 
fore the  FCC  are  from  Westing- 

house  Radio  Stations  Inc.,  already 
authorized  in  Pittsburgh,  for  ad- 

ditional FM  stations  in  Boston, 
Springfield,  Philadelphia  and  Fort 
Wayne.  CBS,  with  construction 
permits  currently  held  in  New 
York  and  Chicago,  has  asked  for 
another  in  Boston. 

The  applications  to  date,  exclu- 
sive of  those  already  granted  con- 

struction permits  [Broadcasting, 
Jan.  20],  are  as  follow  (powers 
are  shown  in  megacycles  and  cov- 

erage in  square  miles  and  regular 
broadcasting  affiliations,  if  any,  are 
indicated  by  standard  call  letters)  : 

A.  S.  Abell  Co.,  Baltimore — 44.3  mc,  15,489 
sq.  mi. Alexandria  Broadcasting  Co.,  Alexandria, 
La.   (KALB)— 44.7  mc,  3,025  sq.  mi. 

American  Broadcasting  Corp.  of  Ky.,  Lex- 
ington, Ky.  (WLAP)— 45.1  mc,  7,290 

sq.  mi. 
John    Lord    Booth,    Detroit    (WMBC)  — 44.1  mc,  6,732  sq.  mi. 
Commercial  Radio  Equipment  Co.,  Kansas 

City — 44.9  mc,  2,995  sq.  mi. 
James  F.  Hopkins  Inc.,  Detroit  (WJBK)  — 

46.5  mc,  2,130  sq.  mi. 
Moody  Bible  Institute,  Chicago   (WMBD  — 

43.9  mc,  15,300  sq.  mi. 
Outlet  Co.,  Providence  (WJAR) — 44.3  mc, 

16,370  sq.  mi. 
Pulitzer  Publishing  Co.,  St.  Louis  (KSD) 
— 43.5  mc,  6,564  sq.  mi. 

Standard    Broadcasting    Co.,    Los  Angeles 
(KFVD)— 45.1  mc,  1,427  sq.  mi. 

.AY 

3tO 

boa*
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.aft' to to 

RADIO  ENGINEERING  LABS.,  INC. 

Long  Island  City, N.Y. 

Star-Times  Publishing  Co.,  St.  Louis 
(KXOK)— 44.7  mc,   12,480  sq.  mi. 

WJR,  The  Goodwill  Station,  Detroit — 43.7 
mc,  14,144  sq.  mi. 

Echo  Park  Evangelistic  Assn.,  Los  An- 
geles  (KFSG) — 45.5  mc,  1,344  sq.  mi. 

WHFC  Inc.,  Cicero,  111.— 46.7  mc,  11,100 
sq.  mi. St.  Louis  University,  St.  Louis  (WEW)  — 44.3  mc,  13,500  sq.  mi. 

Don  Lee  Broadcasting  System,  Los  Angeles 
(KHJ)— 43.5  mc,  3,080  sq.  mi. Ashland  Broadcasting  Co.,  Ashland,  Ky. 
(WCMD— 46.1  mc,  5,119  sq.  mi. 

Wm.  F.  Maag  Jr.,  Youngstown,  O. 
(WFMJ)— 43.5   mc,   12,304  sq.  mi. 

Tom  M.  Bryan,  Miami,  Fla. — 44.5  mc, 
2,150  sq.  mi. 

Earle  C.  Anthony  Inc.,  Los  Angeles  (KFI- 
KECA)— 44.9  mc,  1,370  sq.  mi. 

Central  N.  Y.  Broadcasting  Corp.,  Onon- 
daga. N.  Y. — 46.3  me.,  8,300  sq.  mi. 

Amarillo  Broadcasting  Corp.,  Amarillo, 
Tex.   (KFDA) — 45.1  mc,  6,503  sq.  mi. 

Rockford  Broadcasters  Inc.,  Rockford,  111. 
(WROK)— 45.1   mc,   6,000  sq.  mi. Federated  Publications  Inc.,  Lansing, 
Mich.— 47.1  mc,  3,820  sq.  mi. 

Federated  Publications  Inc.,  Battle  Creek, 
Mich. — 48.1  mc,  4,100  sq.  mi. 

Federated  Publications  Inc.,  Grand  Rap- 
ids, Mich. — 46.1  mc,   5,300  sq.  mi. 

Piedmont  Publishing  Co.,  Winston-Salem, 
N.  C.    (WSJS)— 46.7  mc.  4,600  sq.  mi. 

South  Bend  Tribune,  South  Bend,  Ind. 
(WSBT)— 47.1  mc,  4,330  sq.  mi. 

Wodaam  Corp.,  New  York  (WNEW)  — 45.3  mc,  8,500  sq.  mi. 
Westinghouse  Radio  Stations  Inc.,  Boston 
(WBZ)— 46.5  mc,  6,652  sq.  mi. 

Westinghouse  Radio  Stations  Inc.,  Phila- 
delphia (KYW)— 45.5  mc,  11,492  sq.  mi. 

Westinghouse  Radio  Stations  Inc.,  Spring- 
field, Mass.  (WBZA)— 48.1  mc,  2,022 

sq.  mi. Westinghouse  Radio  Stations  Inc.,  Fort 
Wayne,  Ind.  (WOWO-WGL)— 44.9  mc, 
6,150  sq.  mi. Mercer  Broadcasting  Co.,  Ewing  Township, 
N.  J.— 44.7  mc,  3,200  sq.  mi. 

New  Jersey  Broadcasting  Corp.,  Jersey 
City    (WHOM)— 47.9  mc,   8,900  sq.  mi. 

Pennsylvania  Broadcasting  Co.,  Philadel- 
phia   (WIP) — 44.7  mc,  9.585  sq.  mi. 

Cherrv  &  Webb  Broadcasting  Co.,  Provi- 
dence  (WPRO) — 47.5  mc,  6,207  sq.  mi. 

Pittsburgh  Radio  Supply  House,  Pitts- 
burgh, Pa.  (WJAS)— 43.9  mc,  11,488 

sq.  mi. Bremer  Broadcasting  Corp.,  New  York 
(WAAT)— 47.1  mc,  8,500  sq.  mi. 

KOIN  Inc.,  Portland,  Ore.— 44.5  mc,  8,175 
sq.  mi. WFIL  Broadcasting  Co.,  Philadelphia  — 45.3  mc,  10,900  sq.  mi. 

Head  of  the  Lake  Broadcasting  Co.,  Su- 
perior, Wis.  (WEBC)— 44.5  mc,  2,754 

sq.  mi. Stromberg-Carlson  Tel.  Mfg.  Co.,  Roches- 
ter, N.  Y.  (WHAM)— 45.1  mc,  2,240 

sq.  mi. FM    Radio    Broadcasting    Co.,  Inc., 
York— 48.3  mc,  8,600  sq.  mi. 

Columbia   Broadcasting   System  Inc., 
ton    (WEED— 44.1  mc,  16,230  sq. 

Gordon     Gray,     Winston-Salem,  N. 
(WSJS)— 44.1  mc,  69,400  sq.  mi. 

Gazette  Co.,  Cedar  Rapids,  la. — 44.7  mc, 
7,400  sq.  mi. 

WBNX    Broadcasting    Co.,    New    York  — 47.5  mc,  8,730  sq.  mi. 
Muzak   Corp.,   New   York — 44.5  mc,  4,490 

sq.  mi. WOKO  Inc.,  Albany,  N.  Y.— 45.1  mc, 
7,164  sq.  mi. 

Seaboard  Radio  Broadcasting  Corp.,  Glen- 
side,  Pa.  (WIBG)— 48.3  mc,  9,600  sq. mi. 

Edwin  H.  Armstrong,  New  York — 43.1  mc, 
15,610  sq.  mi. 

City  of  N.  Y.,  Municipal  Broadcasting  Co., 
New    York    (WNYC) — 46.7    mc,  3,889 
sq.  mi. WJIM,    Inc.,    Lansing,    Mich. — 45.1 
5,341  sq.  mi. 

Yankee    Network,    New    York — 46.7 
8,500  sq.  mi. 

New 

Bos- 

mi. 
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WFMJ  Television  Display 

WFMJ,  Youngstown,  O.,  and  the 
Yoiuigstown  Vindicator  have  an- 

nounced plans  to  bring  the  RCA  port- 
able television  demonstration  to  the 

Young.stown  Home  Show,  scheduled 
for  March  19-24.  In  connection  with 
the  di.splay  the  station  and  paper  are 
running  two  contests,  one  to  pick  a 
local  "Miss  Television"  who  will  re- 

ceive an  all-expense  trip  to  New  York 
tor  NBC  television  tests,  and  a  Tele- 

vision Talent  Hunt,  with  .$25  in  prizes. 
Auditions  on  both  contests  start  .Jan. 
'iy>  with  a  weekly  audition  broadcast 
on  WFM.J  at  8  p.m.  each  Tuesday. 

CECIL  SPICER  has  been  added  to 
the  engineering  staff  of  WRVA,  Rich- 

mond. Ya.  Ed  Harrell,  of  the  WRVA 
technical  department  has  written  a 
march  recently  submitted  to  Broadcast 
Music  Inc.  for  publication. 
HERB  POWELL  has  been  named 
chief  engineer  of  WPID,  Petersburg, 
Ya..  succeeding  Elmo  Cronk,  resigned. 
Fred  Powell  has  joined  the  WPID 
engineering  staff. 
BOB  DICKINSON  has  been  promoted 
to  chief  engineer  of  KBND,  Bend, 
Ore.,  succeeding  E.  E.  Lovejoy. 
MAYNARD  M.  DUYALL  and  Chess 
McGehee  Jr.,  have  been  added  as  con- 

trol operators  to  the  staff  of  WLVA, 
Lynchburg,  Ya..  key  station  of  the 
Tri-City  Stations. 
ALYIN  H.  BARNARD,  transmitter 
maintenance  engineer,  of  KGW-KEX, 
Portland,  has  accepted  an  appointment 
as  radio  instructor  at  Scott  Field,  111. 
.JOHN  PARKER  has  been  named 
chief  engineer  of  WORL.  Boston.  He 
replaces  Melvin  Sickles,  resigned. 

TRUETT  KIMZEY,  technical  direc- tor of  Texas  State  Network,  has  been 
named  vice-chairman  of  the  newl.v 
chartered  Dallas-Fort  Worth  section 
of  the  Institute  of  Radio  Engineers. 
Chairman  is  D.  A.  Peterson,  Dallas 
consulting  engineer.  J.  R.  Sullivan, 
of  the  engineering  staff  of  WRR.  Dal- 

las, was  elected  secretary,  and  P.  M. 
Honnell.  of  Southern  Methodist  U. treasurer. 

TOIYO  E.  PEKONEN  has  joined  the 
engineering  department  of  WKBV, Richmond.  Ind. 

Y'OLFGAN(i  GRUBE  has  joined  the 
staff  of  the  transcription  service  of 
Y'HX,  New  York,  as  a  recording  en- 

gineer. GEORGE  YAZELL,  formerly  of 
AYBRW.  Welch,  W.  Ya..  has  joined 
WBTH,  Williamson.  W.  Ya.,  as  chief 
engineer.  Yernon  Kaspar  also  has 
joined  the  WBTH  engineering  depart- 

ment. Thomas  PhilliiDs  Jr.  succeeds 
Yazell  as  WBRW  chief  engineer,  and 
William  Ugland  and  Shadey  Bailey 
have  joined  the  technical  staff. 
LYMAN  G.  SWENDSON,  engineer 
of  Y'CCO.  Minneapolis,  has  been 
ordered  to  report  for  duty  at  Y'right Field.  O.  Sweud-son  is  a  lieutenant  in 
the  Signal  Corps  Reserve. 

.JOHN  B.  CASEY,  chief  engineer  of 
KRBC.  Abilene,  Tex.,  recently  mar- ried Betty  .Joiner. 

ROBERT  L.  BECK,  formerly  oper- 
ator with  the  local  police  department, 

has  joined  the  engineering  staff  of 
KSCJ,  Sioux  City,  la. 

(U.P.) 
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EXCLUSIVELY  FOR  TELEVISION  is  this  new  studio  building  of  Gen- 
eral Electric's  W2XB,  Schenectady.  The  exterior  will  look  like  this  archi- 

tect's drawing  of  the  clubhouse  now  being  remodeled  by  GE.  The  air- 
conditioned  structure  will  provide  a  main  studio  70  feet  long,  46  feet 
wide  and  18  feet  high,  occupying  most  of  the  top  floor,  with  offices,  scenery 
shop  and  heating  equipment  on  the  ground  floor.  Illumination  for  the 
large  studio  will  be  furnished  by  three-phase  water-cooled  mercury 
lights,  newly  developd  by  GE,  providing  1,000  foot-candles  of  illumination 
at  any  point  on  the  television  stage.  Another  feature  of  the  installation 
is.  a  125-foot  antenna,  electrically  heated  in  the  winter,  to  be  used  for 
relaying  programs  to  the  main  transmitter,  located  in  the  nearby  Helder- 
berg  mountains.  The  studio  building  should  be  completed  by  late  spring 
or  early  summer,  according  to  R.  S.  Peare,  GE  manager  of  broadcasting. 

Latest  Television  Progress 

Is  Shown  During  FCC  Tour 

DuMont,  RCA,  Bell  Laboratories  and  CBS  Show 

Projected,  Color  and  Coaxial  Transmission 

INSTALLATION  of  the  fixed  trans- 
mitter and  antenna  atop  one  of  the 

two  385-foot  towers  supporting  the 
Philadelphia-Camden  Delaware  River 
Bridge,  RCA  engineers  solved  the  prob- 

lem of  setting  up  a  two-way  mobile 
police  communication  system  that  will 
give  dependable  service  over  the  en- 

tire length  of  the  1.7-mile  bridge.  Steel 
construction  of  the  bridge  absorbs  ra- 

dio signal  eaergy.  Dual  controls  are 
set  up  in  the  headquarters  building  of 
the  Delaware  River  Joint  Commis- 

sion and  in  one  of  the  toll  houses ; 
bridge  patrol  cars  have  transmitters 
and  receivers ;  motorcycles  are 
equipped  with  receivers  and  a  highly 
directional  loudspeaker  is  set  up  to 
direct  all  calls  down  to  the  spot  where 
a  foot  patrolman  is  on  duty. 

WWL,  New  Orleans,  is  running  final 
tests  on  its  new  mobile  unit,  accord- 

ing to  General  Manager  W.  H.  Sum- 
merville.  The  unit,  installed  in  a 
seven-passenger  Plymouth  painted  in 
Loyola  U's  maroon  and  gold,  includes 
complete  two-table  recording  equip- 

ment and  a  100-watt  Western  Elec- 
tric Relay  transmitter,  WLOY.  The 

unit,  designed  and  assembled  by  Chief 
Engineer  J.  D.  Bloom,  is  equipped  to 
operate  with  a  pack  transmitter.  A 
gas-driven  generator  in  the  back 
trunk  offers  an  independent  power 
source. 

AN  RCA  transmitter  and  Wincharger 
tower  have  been  ordered  for  the  new 
local,  WPER,  in  DeLand,  Fla.,  250 
watts  on  1310  kc,  granted  Nov.  26 
to  the  Tropical  Broadcasting  Co.  Paul 
E.  Raymond,  president,  reports  the 
station  will  go  on  the  air  the  latter 
part  of  March  when  the  Havana 
Treaty  changes  are  effected. 

A  COLLINS  20-K  transmitter  and 
Union  Metal  Monotube  towers,  along 
with  GE  frequency  monitor,  RCA 
modulation  monitor  and  microphones 
and  Gates  speech  input,  have  been 
order  for  the  new  WALB,  Albany,  Ga. 
Manager  Ed  Lord  reports  the  station 
will  go  on  the  air  about  April  1. 

RCA  transmitter  equipment  and  a 
Lehigli  tower  are  being  installed  for 
the  new  WWNY,  Watertown,  N.  T., 
500  watts  daytime  on  1270  kc,  which 
Harold  B.  Johnson,  publisher  of  the 
Watertown  Daily  Times  reports  will 
go  on  the  air  within  the  next  six 
weeks.  Only  staff  appointment  thus 
far  is  Paul  H.  Lee,  as  chief  engineer, 
formerly  with  WSYR,  Syracuse. 

New  Broadcast  Center 

To  Be  Built  by  WFBL 
WFBL,  Syracuse,  on  Jan.  28  an- 

nounced acquisition  of  a  three- 
story  building  in  downtown  Syra- 

cuse which  will  be  completely  re- 
modeled into  a  modern  broadcast- 

ing center.  To  incorporate  the  lat- 
est technical  and  studio  equipment, 

the  entire  second  floor  will  be  used 
for  studios  and  control  rooms,  with 
the  third  floor  housing  executive 
and  commercial  departments.  The 
building  will  be  air-conditioned 
throughout,  according  to  Samuel  H. 
Cook,  president  of  WFBL. 

The  move  into  the  new  quarters 
!  will  climax  a  steady  expansion  pro- 

gram during  the  last  year,  marked 
by  the  purchase  of  additional  land 

^  at  the  transmitter  site  in  Collamer, I  N.  Y.,  erection  of  a  second  tower 
I  and  directional  antenna  system,  and 
'  an  increase  from  1,000  to  5,000 
watts  fulltime.  The  station  is  a 
CBS  basic  station.  It  was  founded 
in  1922  by  Samuel  Woodworth,  now 

:  vice-president  and   general  man- 
ager. 

PREPARATORY  to  receiving  the 
progress  report  of  the  National 
Television  Systems  Committee  Jan. 
27,  a  delegation  from  the  FCC 
spent  Jan.  24-25  in  a  television  tour 
of  New  York,  witnessing  demon- 

strations of  the  most  recent  tele- 
vision developments  of  Allen  B. 

DuMont  Laboratories,  Bell  Tele- 
phone Laboratories,  CBS  and  RCA. 

Eight  FCC  officials  participated 
in  the  tour:  Chairman  James 
Lawrence  Fly;  Commissioners  Case 
and  V/alker;  E.  K.  Jett,  chief  engi- 

neer; A.  D.  Ring,  assistant  chief 
engineer;  William  H.  Bauer,  head 
attorney;  Nathan  David,  of  the 
legal  staff;  George  Gillingham,  di- rector of  information.  , 

DuMont  Images 

The  DuMont  demonstrations, 
first  on  the  list,  consisted  of  trans- 

mission of  625-line  images  at  15 
frames  a  second,  using  the  driven 
synchronization  system  developed 
by  DuMont  engineers,  which  it  is 
claimed  permits  reception  of 
images  of  definitions  varying  from 
200  to  800  lines  without  causing 
obsolescence  of  receiving  equipment 
through  changes  in  transmission 
standards. 

Images  were  received  on  DuMont 
receivers  with  20-inch  viewing 
screens,  utilizing  the  new  time-de- 

layed reception  tubes  developed  by 
DuMont  to  overcome  the  previously 
objectionable  flicker  resulting  from 
transmission  at  15  frames  a  second. 
A  motion  picture,  specially  taken 
at  15  frames  per  second,  was 
shown  to  demonstrate  alleged  fall- 

acy in  statements  that  rapid  mo- 
tions would  produce  blurs  unless 

pictured  more  rapidly  than  this 
speed. 

A  pickup  from  Camp  Upton,  68 
miles  from  New  York,  transmitted 
to  the  New  Yorker  Theatre  and 

reproduced  on  a  screen  20  x  15  feet, 
was  demonstrated  by  RCA  follow- 

ing a  luncheon  at  the  RCA  Bldg.  at 
which  the  visitors  were  shown 
multiplexed  facsimile  and  FM 
sound  broadcasting  and  RCA's  new 
large-screen  home  receiver.  This  in- 

strument, with  a  screen  18x13^/^ 
inches,  uses  a  new  five-inch  projec- 

tion kinescope.  The  picture  appear- 
ing on  the  flat  side  of  the  tube  is 

enlarged  by  means  of  a  coated  lens 
and  projected  to  a  mirror  on  the 
underside  of  the  uptilted  cabinet 
lid,  from  where  it  is  reflected  to  the 
translucent  viewing  screen. 

The  scenes  from  Camp  Upton 
were  brought  to  New  York  by 
RCA's  automatic  radio  relay  sys- 

tem, comprising  a  series  of  unat- 
tended relay  stations  which 

"bounce"  the  pictures  across  the 
country  without  aid  of  wires.  In- 

side the  top  of  each  tower  is  a  new 
horn  antenna,  sharply  directional 
in  reception  and  transmission  of 
the  ultra-short  waves,  with  the  au- 

tomatic amplifying  and  relaying 
apparatus  located  in  the  base  of 
the  tower. 

For  the  demonstration,  the  pic- 
tures were  picked  up  by  the  NBC 

mobile  television  unit  at  the  camp 
and  sent  from  there  to  Hauppauge, 

17  miles  away,  on  the  165  mc.  chan- 
nel. The  relay  station  at  Haup- 

pauge intercepted  the  signals  and retransmitted  them  on  474  mc.  to 
Bellmore.  23  miles  distant.  Here  the 

picture  impulses  were  again  am- 
plified and  sent,  on  506  mc,  to  New 

York,  28  miles.  Picked  up  by  two 
horn  antennas  directed  at  Bellmore 
and  located  on  the  62d  floor  of  the 
RCA  Bldg.,  the  impulses  were  then 
fed  into  the  television  sets  in  Radio 
City  and  also  sent  by  special  wire 
line  to  the  theatre.  Pictures  were 
of  441-line  definition,  30  frames. 

RCA's  Projector 

Instead  of  the  rear-screen  pro- 
jection method  utilized  by  Scophony 

for  its  large-screen  television  sys- 
tem for  theatres  [Broadcasting, 

Jan.  20],  the  RCA  theatre  pictures 
are  projected  from  a  steel-barreled 
projector  set  up  at  the  edge  of  the 
balcony  60  fest  in  front  of  the 
screen.  Beside  the  projector  are 
control  desks  with  knobs  enabling 
the  operators  to  regulate  the  sharp- 

ness, brightness,  contrast  and  size 
of  the  linages.  The  theatre  installa- tion also  includes  the  power  supply 

unit,  a  conventional  high-voltage 
rectifier  rated  at  60,000  volts,  and 
the  optical  unit. 
This  latter  coanprises  three 

parts:  A  kinescope  like  that  in  a 
home  receiver  except  that  it  is 
made  to  handle  high  voltages, 
which  faces  away  from  the  stage, 
pointing  the  image  at  a  concave 
reflecting  mirror,  30  inches  in  di- 

ameter, which  reflects  the  picture 
into  a  correcting  lens  which  fo- 
cusses  it  on  the  screen  with  a 
magnification  of  45  times. 

Sound  controls,  mounted  in  a 
separate  console  near  the  picture 
control  desk,  are  linked  to  the 
speakers  in  the  auditorium  and  are 
connected  with  the  NBC  studios  and 
the  central  radio  receiving  point. 
There  are  also  lines  used  by  the 
sound  control  men  for  cueing  the 

program. In  the  RCA  demonstration  of 
multiplexed  facsimile  and  sound, 
a  single  frequency-modulated  ultra- 
shortwave  channel  was  used  to  per- 

form two  services  simultaneously, 
(Continued  on  page  49) 

Atttte^^s^  *  wait  for  the 

INTERNATIONAL  HIGHWAY 

to  reach  Alaska.  Use 

610  K.C.         Ik   C  Ji  D  FAIRBANKS 
1000  Watts  r  mm  n  alaska 

•  Americas   most   rapidly   expanding  market 

Rep.— G.  A.  WELLINGTON  •  1011  American  Bank  Bldg.,  Seattle 
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DISC  PLACEMENTS 

FOR  'ORPHAN  ANNIE' 
QUAKER  OATS  Co.,  Chicago 
(Puffed  Wheat  and  Puffed  Rice) 
on  Feb.  27  starts  Orphan  Annie  as 
a  five-weekly  transcribed  serial  on 
32  stations.  Orphan  Annie,  origi- 

nally owned  by  the  Chicago  Tri- 
bune,  which  still  maintains  the 
rights  for  the  newspaper  serial,  is 
now  controlled  by  Transamerican, 
from  which  company  Ruthrauff  & 
Ryan,  Chicago,  the  agency  placing 
the  business,  obtained  the  rights. 

Although  the  initial  contracts  are 
for  13  weeks,  it  is  expected  the 
series  will  run  for  a  minimum  of 
26  weeks.  Before  leaving  the  air 
approximately  six  months  ago.  Or- 

phan Annie  was  heard  dVz  con- 
secutive years  on  NBC-Red  under 

the  sponsorship  of  the  Wander  Co., 
Chicago  (Ovaltine).  Janice  Guil- 
bert,  a  newcomer  to  the  program, 
will  portray  "Annie." 

As  Broadcasting  went  to  press, 
the  following  21  stations  had  been 
selected:  WKRC,  Cincinnati; 
WTCN,  Minneapolis;  WHO,  Des 
Moines;  WFAA,  Dallas;  KXOK, 
St.  Louis;  KHJ.  Los  Angeles; 
KFRC,  San  Francisco;  WBAL, 
Baltimore;  WGN,  Chicago;  WHB, 
Kansas  City;  WHAM,  Rochester; 
KDKA,  Pittsburgh;  WOR.  New- 

ark; KPMC,  Bakersfield,  Cal.; 
KTKC,  Visalia,  Cal.;  KGB,  San 
Diego;  WGBI,  Scranton;  WIRE, 
Indianapolis;  WAOV,  Vincennes, 
Ind.;  WBZ,  Boston;  WFIL,  Phila- 
delphia. 

ASCAP  War  Nearly  Won 
(Continued  from  page  9) 

organization,  flanked  by  NAB  and 
the  networks,  resulted  in  a  threat- 

ened boycott  of  ASCAP  music  in 
contravention  of  the  statutes. 

Under  the  prescribed  procedure, 
the  Government  will  file  a  civil  suit 
against  BMI  in  the  Federal  Dis- 

trict Court  in  Milwaukee.  This  pre- 
sumably will  be  done  by  Mr.  Wa- 

ters. Mr.  Kaye  or  Mr.  Goldmark,  as 
counsel  for  BMI,  is  expected  to  file 
on  the  same  day  BMI's  answer  to the  suit.  Then  the  Government  and 
BMI  jointly  would  ask  the  court  to 
enter  the  consent  decree,  termi- 

nating the  litigation  by  stipulation. 
Tbe  Government  is  not  expected 

to  file  its  criminal  information 
against  ASCAP  at  that  time.  Pre- 

sumably it  desires  to  clear  up  the 
BMI  situation  first.  Obviously,  the 
same  decree  entered  into  by  BMI 
will  be  available  to  ASCAP,  should 
it  decide  to  settle  out  of  court.  But 
if  it  does  not  agree  on  that  move, 
then,  according  to  the  Attorney 
General's  original  announcement 
and  to  repeated  utterances  of  Mr. 
Arnold,  actual  criminal  action  will 
be  instituted  against  ASCAP. 
Such  a  decree  would  affect 

ASCAP  far  more  drastically  than 
BMI.  Because  ASCAP  acts  as  the 
exclusive  licensing  agent  for  the 
cream  of  the  writers  and  publish- 

ers, it  would  be  forced,  under  any 
decree  entered,  to  dissolve  that  re- 

lationship   in    its    entirety.  This 

of  W 
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Seattle 

would  involve  a  cellar-to-weather 
vane  reorganization  of  Buck-Mills- Paine  Ltd. 

The  final  decision  to  accept  the 
Government  decree,  without  fur- 

ther alteration,  was  reached  at  the 
BMI  board  meeting  in  New  York 
Jan.  21  with  counsel  for  the  vari- 

ous interests  represented.  Present 
at  the  meeting  were  NAB  President 
Neville  Miller,  CBS  Executive  Vice- 
President  Edward  Klauber;  NBC 
President  Niles  Trammell;  Theo- 

dore C.  Streibert,  vice-president  of 
WOR-MBS;  John  Shepard  3d, 
president,  Yankee  Network;  Paul 
W.  Morency,  WTIC,  Hartford; 
Walter  J.  Damm,  WTMJ,  Milwau- 

kee; John  Elmer,  WCBM,  Balti- 
more, all  directors. 

Also  present  were  Mr.  Kaye,  M. 
E.  Tompkins,  vice  -  president  and 
general  manager  of  BMI,  and  Mef- 
ford  R.  Runyon,  CBS  stations  vice- 
president.  Among  the  attorneys  sit- 

ting in  were  Mr.  Goldmark,  A.  L. 
Ashby,  NBC  vice-president  and 
general  counsel;  Albert  E.  Con- 
nelley,  for  NBC;  Louis  G.  Cald- 

well, for  MBS;  Stuart  Sprague,  for 
NAB-BMI;  Joseph  H.  Ream,  CBS 
general  attorney. 

Likely  Provisions 
Terms  of  the  decree  itself  will 

not  be  divulged  until  approved  by 
the  Milwaukee  court.  Main  features 
of  the  stipulated  settlement,  how- 

ever, can  be  gleaned  from  past  ex- 
pressions relating  to  the  conversa- 

tions of  both  ASCAP  and  BMI  at- 
torneys with  Anti-Trust  Division 

attorneys.  It  is  logical  to  assume 
they  will  provide: 

1.  That  the  decree  will  be  condi- 
tional and  vdll  not  become  effective 

in  any  sense  until  three  months 
after  ASCAP  either  signs  a  decree 
itself,  or  is  forced  to  reorganize  by 
virtue  of  a  criminal  anti-trust  de- 

cision against  it. 
2.  That,  once  it  reorganizes,  BMI 

will  be  enjoined  from  assessing  li- 
cense fees  on  a  percentage  of  sta- 

tion income,  unless  it  also  offers  its 
music  on  a  "per  program"  basis 
with  special  provisions  for  commer- 

cial and  sustaining  programs. 
When  a  blanket  license,  percentage- 

wise or  on  some  other  basis,  is  is- 
sued it  must  have  some  applicable 

business  relationship  to  the  meas- 
ured service  basis. 

WSOY 

DECATUR 
ILLINOIS 
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Test  your  campaigns  in  a  dual  market — BOTH  agricultural  and  industrial.  WSOY 
gives  you  coverage  of  such  a  marliet. 
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3.  Definite  restrictions  on  exclu- 
sive contracts  of  licensing  group 

with  the  copyright  owner  or  pub- 
lisher. This  would  prevent  the  band- 

ing together  on  an  exclusive  basis 
(such  as  now  exists  in  ASCAP)  of 
catalogs  which  would  iue  available 
only  from  that  source  on  a  bulk 
purchase  basis.  In  other  words  each 
copyright  owner  would  be  required 
to  place  a  per  piece,  per  program 
or  per  catalog  price  on  his  music. 
But  he  also  could  permit  it  to  be 
licensed  by  the  "pool",  thus  making 
for  free  competition. 

4.  Imposition  of  clearance  at  the 
source  by  the  networks  at  least  nine 
months  after  the  "free  competi- 

tion" provisions  are  introduced,  or 
within  a  year  after  ASCAP  is 
brought  in  line.  Under  this  provi- 

sion, the  networks  would  have  to 
re-negotiate  contracts  with  their 
affiliates  so  they  would  absorb  a 
proper  share  of  the  music  costs 
thus  incurred.  It  was  this  provision 
that  proved  rather  provocative  in 
the  industry  discussions. 

Restrictions  Banned 

5.  Requirement  that  BMI  shall 
not  discriminate  between  users 
similarly  situated,  though  it  may 
take  into  its  purview  situations 
based  on  applicable  business  fac- tor. 

6.  Banning  of  restrictions  on 
compositions,  particularly  so  it  will 
not  work  as  a  detriment  to  tran- 

scription companies,  which  under 
existing  ASCAP  practices  are 
forced  to  pay  two  royalties,  with 
the  Music  Publishers  Protective 
Assn.  as  well  as  ASCAP  (through 
the  stations)  getting  tribute. 

The  Government  seeks  to  induce 
competition  in  music.  By  requiring 
operations  under  which  users  will 
not  be  forced  to  pay  royalties  on 
incomes  derived  from  programs  not 
using  music  of  the  particular  copy- 

right owner,  it  feels  this  major  ob- 
jective can  be  obtained.  In  specify- 

ing alternative  licensing  arrange- 
ments, it  apparently  is  felt  that  the 

blanket  fee,  admittedly  the  easiest 
to  administer,  cannot  be  employed 
to  thwart  the  effort  to  introduce 
per  piece  on  per  progri.m  pay- 

ments. By  the  same  token  it  was 
concluded  that  clearance  at  the 
source  is  a  fundamental  considera- 
tion. 

Hollihan  to  Erwin,  Wasey 

GARRETT  HOLLIHAN,  since 
1936  continuity  director  and  script 
department  head  of  the  World 
Broadcasting  System,  New  York, 
on  Feb.  1  assumes  the  radio  direc- 

torship of  Erwin,  Wasey  &  Co. 
Chicago.  Mr.  Hollihan  entered  ra^ dio  in  1929  as  sales  manager  of 
the  old  WPAW,  Pawtucket,  R.  I., 
now  WPRO,  Providence.  He  later 
joined  the  production  department 
of  BBDO,  New  York,  and  from 
1932  to  1936  was  associated  with 
the  Alfred  Rooney  &  Co.  agency. 

Sheaffer   Pen's  Campaign 
W.  A.  SHEAFFER  PEN  Co.,  Fort 
Madison,  la.,  the  first  week  in 
February  starts  an  eight-week  cam- 

paign of  five  weekly  station-break announcements  in  approximately  60 
markets.  Most  of  the  announce- 

ments will  be  placed  in  Class  A 
time.  Agency  is  Russell  M.  Seeds 
Co.,  Chicago. 
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Network  Accounts 
AU  lime  EST  unless  olherwise  indicated. 

New  Business 

GOVERNMENT  OF  BRAZIL,  on 
Jan.  26  started  The  Facts  in  the 
News  on  45  NBC-Blue  stations,  Sun., 
7 :30-7 :45  p.m.  Agency :  Campbell- Ewald  Co.  of  New  York. 

DR.  E.  W.  KENYON,  Los  Angeles 
(religious),  on  Jan.  5  started  for  52 
weeks.  Faith  Builder,  on  31  Pacific 
Coast  Don  Lee  stations,  Sun.,  8 :30- 
9  p.m.  (PST).  Direct. 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(paint  cleaner),  on  Feb  4  starts  for 
52  weeks  Boh  Garred  Reporting  on 
7  CBS  Pacific  Coast  stations  (KNX 
KARM  KSFO  KROY  KOIN  KIRO 
KVI),  Thurs.,  5:45-5:55  pm. ;  Sat., 
7:30-7:45  a.m.  Agency:  Hillman- 
Shane  Adv.  Agency,  Los  Angeles. 

Renewal  Accounts 

GOSPEL  BROADCASTING  Assn., 
Los  Angeles  (religious),  on  Jan.  29 
renews  for  52  weeks  Old  Fashioned 
Revival  Hour  on  110  MBS  stations. 
Sun.,  9-10  p.m.  (EST).  Agency:  R.  H. Alber  Co.,  Los  Angeles 

Network  Changes 
BISODOL  Co.,  Jersey  City,  on  Jan. 
28  adds  5  Michigan  Network  stations 
to  Mr.  Keen,  Tracer  of  Lost  Persons, 
making  a  total  of  42  NBC-Blue  sta- 

tions, Tues.,  Wed.,  Thurs.,  7:15-7:30 
p.m.  Agency :  Blackett-Sample-Hum- 
mert,  N.  Y. 

BAYER  Co.,  New  York  (aspirin),  on 
Feb.  2  adds  31  CBC  stations  to 
American  Allium  of  Familiar  Music 
now  on  69  NBC-Red  stations.  Sun., 
9 :30-10  p.m.  Agency  :  Blackett-Sam- 

,  ple-Hummert,  N.  Y. 
CHAS.  H.  PHILLIPS  CHEMICAL 
Co.,  New  York   (milk  of  magnesia), 

,  on  Jan.  26  added  31  CBC  stations  to 
,  Waltz  Time,  now  on  61  NBC-Red  sta- 
'  tions,    Fri.,    9-9:30    p.m.  Agency: 
■  Blackett-Sample-Hummert,  N.  Y. 
\  CARNATION  Co.,  Milwaukee,  on  Jan. 
6  added  WAML,  Laurel,  Miss,  and 

"  WFOR,   Hattiesburg,   Miss,   to  Con- ■  tended  Hour  making  a  total  of  58 
;  NBC-Red  stations,  Mon.,  10-10:30 
1  p.  m.  Agency :  Erwin,  Wasey  &  Co., 
j  Chicago. 

DR.  MILES  CALIFORNIA  Co.,  Los 
i  Angeles  (Alka  Seltzer),  on  Jan.  18 
added  Sat.,  Sun.,  to  evening  schedule 
of  Alka  Seltzer  Newspaper  of  the  Air, 
on  31  Pacifific  Coast  Don  Lee  sta- 

tions. Mon.,  thru  Fri.,  9-9:15  p.m. 
(PST).  On  Jan.  4  started  for  52 
weeks  Alka  Seltzer  News  on  31  Don 

(  Lte  stations,  Sat.,  Sun.,  10-10  :15  a.m. 
.(PST).  Agency:  Associated  Adv. 
Agency,  Los  Angeles. 

A  MAN'S  HOME 
IS  HIS  CASTLE— 
917  NEW  HOMES  were 
built  in  Shreveport  during 
1940!  That's  ^3,000,000 worth  of  CONFIDENCE  in- 

vested in  the  present  and 
future  of  the  great  Shreve- 

port market! 

50,000  iVatti 

I'CPORT    TIMES  STA1 

KWKH 

Shreveport  'Loui»iana 

Two  Philippine  Stations 
Now  Affiliates  of  NBC 

TWO  Philippine  Islands  stations 
joined  NBC  as  affiliates,  effective 
immediately.  They  are  KZRH,  Ma- 

nila, operating  with  10,000  watts  on 
710  kc,  and  KZRC,  Cebu,  operat- 

ing with  250  watts  on  1200  kc.  The 
stations  will  be  available  on  a  point- 
to-point  basis  at  $440  an  hour  or 
on  a  delayed  broadcast  basis  at 
$180  an  hour.  Both  stations  are 
owned  by  Heacock  Co.,  department 
store  operator. 
WHDL,  Glean,  N.  Y.,  on  Feb.  1 

joins  NBC  as  a  bonus  Blue  station 
available  with  WJTN,  Jamestown, 
N.  Y. 

WGBF,  Evansville,  Ind.,  and 
WBOW,  Terre  Haute,  Ind.,  on  Feb. 
15  will  be  available  as  supplemen- 

tary stations  on  NBC  Basic  Red  or 
Blue  on  a  two-station  package  basis 
only  at  $160  an  evening  hour. 

New  Schubert  Pool 
(Continued  from  page  9) 

basis".  Milton  Weinberger,  of 
Klein  &  Weinberger,  counsel  for 
the  Society,  said  that  details  were 
still  being  worked  out,  but  the  basis 
will  probably  be  a  per-program  ar- 
rangement. 

Walter  W.  Clark,  formerly  presi- 
dent of  the  Southern  Music  Co.  and 

general  manager  of  Music  Publish- 
ers Holding  Corp.,  is  general  man- 

ager in  charge  of  the  copyright  di- 
vision of  the  Society.  Headquarters 

will  be  at  236  West  44th  St.,  the 
location  of  the  Shubert  offices,  with 
branches  in  Boston,  Chicago,  Phila- 

delphia, Cincinnati  and  Los  An- 

geles. To  "Defeat"  Monopoly 

"The  new  organization,"  Mr. 
Shubert  said,  "will  defeat  mono- 

polistic practices  and  other  un- 
favorable conditions  that  the  cur- 

rent broadcasting-song  writers' 
war  is  bringing  to  light.  Nor  will 
the  new  organization  pay  tribute 
to  music  publishers  who  contribute 
substantially  nothing  to  radio  and 
who  neither  supply  the  genius  nor 
inspiration  for  the  writing  of  musi- 

cal compositions,  nor  risk  the  many 
thousands  invested  by  theatrical 
producers  in  fnaking  such  music 

possible. 
"The  bulk  of  popular  music  was 

first  presented  on  a  theater  stage 
by  a  producer  who  had  invested 
from  $50,000  to  $150,000  in  staging 
a  musical  show.  The  producer  has 
been  ignored  in  the  past,  while  the 
publisher,  who  invested  only  a  few 
paltry  dollars  in  printing  sheet 
music,  received  the  lion's  share. It  is  the  aim  of  those  of  us  who 
have  made  possible  the  popularity 
of  current  music  to  regain  control 

of  its  income." 

New  WTAD  Plant  Ready 
CONSTRUCTION  work  on  the  new 
1  kw.  Collins  transmitter  plant  of 
WTAD,  Quiney,  111.,  has  been  com- 

pleted, and  the  station  will  start  op- 
erating with  its  new  facilities  before 

the  end  of  this  month.  The  plant,  to- 
gether with  two  270-foot  self-support- 

ing towers,  cost  nearly  $50,000.  On 
the  day  it  starts  operating  with  its 
new  facilities  WTAD  will  join  CBS 
as  a  basic  supplementary  outlet. 

Television  Progress 
{Continued  from  page  ̂ 7) 

Microphones  and  a  facsimile  scan- 
ner in  the  RCA  Bldg.  were  con- 

nected by  wires  to  the  FM  trans- 
mitter in  the  Empire  State  Bldg., 

where  they  were  combined  and 
broadcast.  A  receiver  at  Radio  City 
unscrambled  the  sound  and  pictures 
by  a  system  of  electrical  filters 
which  fed  the  sound  into  a  loud- 

speaker and  the  facsimile  signal 
into  a  receiver  which  reproduced 
the  printed  matter,  maps,  etc. 

Bell  Labs,  and  CBS 

The  demonstrations  of  the  Bell 
Telephone  Laboratories  and  CBS 
were  to  a  large  extent  duplicates  of 
those  given  for  the  Institute  of  Ra- 

dio Engineers  [Broadcasting,  Jan. 
13,  20].  Bell  Laboratories  showed 
pictures  transmitted  over  a  coaxial 
cable  loop  190  miles  long  with  no 
loss  in  clarity  or  detail  when  con- 

trasted with  the  same  pictures 
transmitted  from  studio  to  studio 
in  the  same  building.  CBS  demon- 

strated its  direct  pickup  of  color 
television,  which  it  states  includes 
11  new  steps  perfected  since  the 
FCC  witnessed  the  CBS  demonstra- 

tion of  color  television  with  film 
about  four  months  ago. 

These  11  steps  are  listed  by  CBS 
as  follows:  (1)  Live  pickup;  (2) 
no  color  breakup;  (3)  amount  of 
light  needed  not  as  great  as  before; 
(4)  ,  colors  faithfully  reproduced, 
eliminating  the  need  for  special 
makeup;  (5)  color  television  recep- 

tion in  a  small,  compact  table  model 
receiver;  (6)  synchronization  sys- 

tem that  obviates  need  for  trans- 
mitter and  receiver  having  same 

power  supply;  (7)  colors  put  into 
phase  with  push-button  on  re- 

ceiver (8)  cool  fluorescent  light- 
ing eliminating  perspiration  prob- 

lem; (9)  noise  in  color  disc  elimi- 
nated, so  it  is  now  neither  seen  nor 

heard;  (10)  special  24-frame  scan- 
ner takes  any  type  of  16-mm.  film; 

(11)  system  for  fading  one  scene 
into  another  or  superimposing  one 
on  the  other.  Such  developments  as 
these,  says  CBS,  indicate  that  color 
television  is  about  ready  to  step 
out  of  the  laboratory  and  into 
actual  program  use. 

Rockwood  &  Co.  Places 

Women's  Program  Spots 
ROCKWOOD  &  Co.,  Brooklyn, 
since  the  first  of  this  year  has  been 
conducting  an  intensive  campaign 
of  thrice-weekly  participation  on 
women's  programs  on  a  group  of 
stations  in  the  interests  of  Bits, 
semi-sweet  chocolate  squares. 

Current  programs  and  stations 
include  Bessie  Beatty  on  WOR, 
Newark;  Sally  Work,  WBEN, 
Buffalo;  Norma  Young,  KHJ,  Los 
Angeles;  Beatrice  Chandler,  KNX, 
Los  Angeles;  Fashion  and  Thrift, 
WTAR,  Norfolk;  announcements, 
WSOC,  Charlotte,  and  WAPI, 
Birmingham;  Home  Forum,  WRC, 
Washington;  participations  on  the 
Yankee  News,  Yankee  Network. 
On  Feb.  4,  the  company  plans  to 
add  three  spots  weekly  on  KFEL, 

Denver,  and  additional  women's programs  are  under  consideration 
for  later  in  the  year.  Agency  is 
P'ederal  Adv.  Agency,  New  York. 

NETWORKS  TO  DROP 

SALES  STATEMENTS 
ALTHOUGH  no  official  statements 
have  been  issued  on  the  matter,  the 
trade  press  has  been  informally 
told  by  NBC  and  CBS  that  no  more 
monthly  billing  statements  will  be 
issued.  MBS,  on  the  other  hand,  in- 

tends to  continue  releasing  its 
monthly  gross  time  sales  figures as  in  the  past. 

Move  by  CBS  and  NBC  is  said  to 
be  in  accord  with  the  industry  plan 
developed  by  Paul  Peter,  research 
director  of  the  NAB,  which  would 
report  all  time  sales,  both  for  the 
networks  and  the  individual  sta- 

tions, on  a  station-hour  basis  which 
would  serve  as  a  measuring  stick 
comparable  to  newspaper  linage 
figures.  Such  figures,  it  is  felt, 
would  give  a  picture  of  the  in- 

dustry's volume  of  business  ade- 
quate for  normal  purposes,  with- 

out encouraging  unions  and  other 
groups  to  look  on  radio  as  an  in- exhaustible source  of  revenue, 
which  feeling  the  publication  of 
gross  dollar  figures  is  said  to  foster. 

Two  years  ago  the  networks  at- tempted to  withhold  these  monthly 
time  sales  from  the  trade  press, 
but  continued  making  them  avail- 

able to  agencies  and  advertisers, 
both  directly  and  through  Publish- 

ers Information  Bureau.  This  half- 
way measure  proved  extremely  un- 

satisfactory and  was  dropped 
within  a  few  months.  This  time,  it 
is  understood,  NBC  and  CBS  have 
agreed  to  withhold  the  figures completely. 

Since  Dec.  V 

These  Important  Ad- 
vertisers Have  Added 

WLAW  to  Their  Radio 

Schedule. 

LIPTON'S  TEA 
PHILIP  MORRIS 
CIGARETTES 

SPRY 
NATIONAL  DAIRY 
WONDER  BREAD 
ANDY  BOY  PRODUCTS 
GULF  REFINING  CO. 
LUCKY  STRIKE 
CIGARETTES 

RINSO 

BULOVA  WATCH 
WARD  BAKING  CO. 
MARLIN  BLADES 
STATLER  TISSUE 
MUTUAL  SAVINGS 
BANKS  OF  MASS. 

PHILADELPHIA  & 
READING  COAL 

Why  Not  Be  Next 
on  this  List? 

WLAW 

LAWRENCE,  MASS. 
C.B.S.  Affiliate 
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Senate  Investigation  of  Radio 

Deemed  Unlikely  This  Session 

Committee  Not  Expected  to  Have  Funds  Available; 

President  Expected  to  Act  Soon  on  FCC  Post 
INDICATIONS  of  a  Senatorial  in- 

vestigation of  radio,  looking  toward 
writing  of  a  new  law  at  this  ses- 

sion of  Congress,  apparently  have 
been  almost  dispelled.  A  combina- 

tion of  factors,  all  directly  ascriba- 
ble  to  the  President's  lend-lease 
program  for  Great  Britain,  are  re- 

sponsible for  the  sudden  deflation 
of  the  radio  legislative  move. 

It  is  now  regarded  as  likely  that 
President  Roosevelt  will  soon  fill 
the  rCC  vacancy  created  by  the 
departure  of  Col.  Thad  H.  Brown 
late  last  year.  There  are  a  dozen 
candidates  for  the  post,  with  three 
Western  prospects  appearing  high 
in  the  running. 

Wheeler's  Stand 
When  the  last  session  adjourned 

in  December  it  was  generally  re- 
ported in  Senatorial  circles  that 

legislation  to  revamp  the  FCC 
would  be  introduced,  probably 
backed  by  the  Administration  and 
by  Senator  Wallace  H.  White  Jr. 
(R-Me.),  radio  leader  of  the  upper 
house. 

Since  then,  however.  Senator 
Wheel er  (D-Mont.),  chairman  of 
the  Interstate  Commerce  Commit- 

tee in  which  radio  legislation  origi- 
nates, has  broken  with  President 

Roosevelt  on  the  British  aid  pro- 
gram. This  clash  has  been  of  such 

a  serious  nat'jre  that  Administra- 
tion forces  are  not  disposed  to  give 

the  Senate  Interstate  Commerce 
Committee  any  funds  for  investiga- 
tcrial  purposes,  apparently  fearful 
that  Senator  Wheeler  might  use 
them  to  furthf^r  his  opposition  to 
the  British  aid  program. 

In  some  quarters  it  had  been  ex- 
pected that  Senator  Wheeler  might 

attempt  an  investigation  of  radio 
usi.ig  as  the  vehicle  his  bill  to  in- 

vestigate foreign  patent  holdings 
in  American  companies,  including 
communicatioi'S.  He  had  sought  a 
$100,000  appropriation  out  of  the 
contingent  fund  of  the  Senate  for 
this  inquiry. 

CAROL  i 

GAY 

—the  foremost  feminine  name 
in  St.  Louis  radio  — exclusive 

over  ST  LOUIS  KWK 

Exctutive  Affiliate  in  St.  Louit 
MUTUAL  BROADCASTING  SYSTEM 

In  responsible  quarters  it  is  now 
reported  that  Senator  Byrnes  (D- 
S.  C),  chairman  of  the  Senate 
Audit  &  Control  Committee,  is  not 
disposed  to  have  his  committee 
authorize  this  fund  or  any  other 
fund  for  an  investigation  which 
might  be  conducted  by  the  Inter- 

state Commerce  Committee.  More- 
over, it  is  understood  that  Senator 

Wheeler  feels  that  in  these  times, 
with  defense  matters  foremost  in 
the  minds  of  legislators  and  the 
public,  any  effort  to  write  new  ra- 

dio legislation  might  result  in  a 
measure  geared  toward  war  stand- 

ards which  would  be  unduly  strin- 
gent during  normal  times. 

It  is  now  felt  there  is  very  little 
chance  of  a  change  in  the  law  at 
this  session.  Gome  sensational  de- 

velopment, such  as  recommenda- 
tions for  additional  power  for  the 

FCC  as  a  result  of  its  network 
monopoly  investigation,  or  possibly 
some  war  measure,  might  precipi- 

tate an  investigation,  but  even  this 
is  not  foreseen  at  the  current writing. 

Brown  Vacancy 

President  Roosevelt  at  a  press 
conference  Jan.  17  indicated  that 
he  shortly  would  begin  considera- 

tion of  candidates  for  the  Brown 
vacancy.  With  four  Democrats  al- 

ready on  the  FCC,  the  new  ap- 
pointee must  ba  a  non-Democrat— 

probably  a  Republican,  as  was  Col. 
Brown.  Because  the  West  is  not 
represented  on  the  seven-man  FCC, 
western  political  figures  are  urg- 

HARDBOILED  Army  ofiicer  in  the 
forthcoming  movie,  March  of 
Time's  "Arms  &  the  Men",  is  big- 
hearted  Big  Brother  Bob  Emery, 
of  WOR,  New  York,  who  conducts 
the  Rainbow  House  program.  This 
scene  from  the  film  finds  Bob  (left) 
questioning  an  uncomfortable  re- cruit. 

ing  the  appointment  of  someone 
from  the  area.  Foremost  among 
those  candidates  now  are  Dr.  Ar- 

thur G.  Crare,  president  of  the 
University  of  Wyoming,  a  pioneer 
in  the  radio  education  field;  Ray 
C.  Wakefield,  of  the  California 
Railroad  Commission,  who  has  a 
public  utility  common  carrier  back- 

ground, and  Judge  James  B.  Kinne, 
of  Seattle,  the  latter  supported  by 
Senator  Homer  T.  Bone  (D-Wash.). 
Also  previously  mentioned  from  the 
West  was  former  Judge  John  C. 
Kendall,  attorney,  of  Portland,  Ore. 
Among  other  names  heard,  and 

having  support,  are  Nelson  Lee 
Smith,  chairman  of  the  New  Hamp- 

shire Public  Utilities  Commission; 
former  Rep.  William  J.  Miller, 
Connecticut  Republican,  and  for- 

mer Gov.  R.  L.  Cochran  of  Ne- 
braska, a  Democrat. 

There  also  has  been  conversation 

BIG  NET  FOR  TEXAS  FOOTBALL 

High  School  Championship  Games  Placed  by  Magnolia 

 Petroleum  Co.  on  Hookup  of  33  Stations  

DOWN  TEXAS  way  they  like  to 
tell  about  the  composite,  fictitious 
Texas  steer,  representing  all  the 
Texas  steers  rolled  into  one,  who 
munches  grass  in  the  Texas  Pan- 

handle and  whose  tail  flicks  flies  off 
the  native  south  of  Buenos  Aires. 
If  there  is  anything  a  Texan  likes 
better  than  to  talk  about  the  size 

of  his  State,  it's  to  do  something 
bigger  and  better  than  the  rest  of 
the  world  does  it.  And  that  goes 
for  football  broadcasts,  as  well  as 
steers  and  ten-gallon  hats. 

And  How  It  Grew 

Six  years  ago  Sid  Dunken,  ad- 
vertising manager  of  Magnolia  Pe- 
troleum Co.,  got  the  idea  that 

something  ought  to  be  done  about 
broadcasting  the  high  school  cham- 

pionship football  games.  Texas  is 
so  big  that  the  high  schools  are  di- 

vided into  16  districts.  The  teams 
in  these  16  districts  block,  hack 
and  bump  each  other  from  Septem- 

ber to  December  to  decide  the 
champs  in  each  district.  Then  the 
district  champions  meet  in  a  series 
of  bi-district  playoffs  to  determine 
the  state  champion. 

It  was  these  last  seven  Sectional 
Championship  Games  that  Sid 
Dunken  had  his  eye  on — four  games 
in  the  quarter-finals,  two  games  in 
the  semi-finals  and  then  the  final 
big  championship  game.  The  first 
broadcast  in  1935  was  carried  over 
six  Texas  stations.  The  next  year, 
14  stations  participated.  The  broad- 

casts proved  so  popular  with  the 
public  and  Magnolia  Dealers,  that 
each  year  since  more  stations  have 
been  added  until  the  final  champion- 

ship Dec.  28,  1940,  reached  a  high 
total  of  33  stations,  blanketing  the 
State  from  El  Paso  in  the  West  to 
Texarkana  in  the  East  and  from 
Pampa  in  the  North  Panhandle  to 
Weslaco  in  the  Rio  Grande  Valley. 

Arranging  for  lines  and  station 
time  was  no  little  job.  Thinking  in 
terms  of  the  famed  Texas  steer, 
somebody  has  figured  out  that  a 
total  of  2,240  miles  of  lines  were 
used,  which  if  laid  end  to  end  would 
reach  from  New  York  City  almost 
to  Reno.  The  entire  deal  was  ne- 

gotiated by  Ratcliffe  Adv.  Agency, 
Dallas,  and  Clyde  Rembert,  KRLD, 
Dallas. 

about  a  possible  double  appoint- 
ment, in  the  light  of  the  forthcom- 

ing expiration  of  the  term  of  Com- missioner F.  I.  Thompson,  Alabama 
Democrat.  Named  to  fill  the  unex- 

pired term  of  Judge  E.  0.  Sykes, 
who  retired  in  1939,  Mr.  Thomp- 

son's term  ends  June  30. 
Unconfirmed  reports  were  cur- 

rent that  he  might  be  named  to  an- 
other Governmental  agency,  thus 

making  possible  two  appointments 
by  the  President.  In  such  an  event, 
the  name  of  G.  W.  Johnstone,  radio 
director  of  the  Democratic  National 
Committee  and  former  public  rela- 

tions chief  of  NBC  and  WOR- 
MBS,  is  mentioned.  While  he  could 
not  qualify  for  the  Brown  vacancy, 
since  he  is  a  Democrat,  a  shift  of 
FCC  personnel  which  would  open 
a  Democratic  place  on  the  FCC 
would  make  this  possible. 

Senator  White  was  represented 
as  still  engrossed  in  the  task  of 
drafting  a  bill  to  reorganize  the 

FCC,  designed  to  serve  as  the  ba- sis for  an  investigation.  Whether 
he  plans  to  introduce  the  measure 
promptly,  in  the  light  of  the  con- fused legislative  outlook,  remains 

problematical. 

Army  Plans  to  Appoint 

Defense  Group  Members 
TO  COMPLETE  personnel  of  an 
emergency  advisory  council,  Maj. 
Gen.  Joseph  0.  Mauborgne,  Chief 
Signal  Officer  of  the  Army,  plans 
to  appoint  several  high-ranking  en- 

gineering executives  in  the  broad- 
casting industry.  The  selections 

will  be  by  invitation  of  the  Chief 
Signal  Officer  rather  than  through 
consideration  of  applications.  It  is 
expected  the  appointments  will  be 
made  from  the  industry — probably 
with  one  representative  each  for 
the  three  major  networks. 

The  advisory  council  has  been 
created  to  aid  the  Chief  Signal 
Officer  in  the  event  of  war  or  ex- 

treme emergency.  All  present  mem- 
bers, repiesenting  the  various 

communications  fields  and  the  mo- 
tion picture  industry,  hold  com- missions in  the  Army  Signal  Corps 

Reserve.  David  Sarnoff,  RCA  presi- 
dent and  chairman  of  the  Board 

of  NBC,  is  a  senior  member  as  a 
communications  representative. 

FTC  Actions 
WARWICK  &  LEGLER,  New 
York  advertising  agency,  has  stip- 

ulated with  the  Federal  Trade 
Commission  to  cease  certain  adver- 

tising representations  for  Tangee 
Lipstick  and  Theatrical  Lipstick  on 
behalf  of  George  W.  Luft  Co.,  Long 
Island  City,  N.  Y.,  according  to 
a  Jan.  20  FTC  announcement. 
Other  stipulations  have  been  re- 

ceived from  Union  Oil  Co.  of  Cali-| 
fornia,  Los  Angeles,  concerning  ad-l 
vertising  representations  for  Tri-| 
ton  Motor  Oil;  Chasers  Inc.,  New 
York,  for  Chasers  breath  lozenge. 
The  ETC  also  has  entered  a  com^ 
plaint  against  J.  H.  Camp  andl 
Drug  Profits  Inc.,  Ravenswood,  W. 
Va.,  alleging  misrepresentations  in 
radio  adverticing  for  Phalene  and 
Burtone.  Responding  to  a  previous 
FTC  complaint,  C.  Kreuger  Brew- 

ing Co.,  Newark,  N.  J.,  has  filed  an 
answer  making  a  general  denial  oi 
all  charges  except  certain  of  them 
about  ingredients  of  Ambassador 
Beer.  Hearings  are  to  be  held  sub sequently. 
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Air  Commentators  Johnson  Revives  Anti' Advertisings  Bill; 

Get   Congress   Ire  Action  on  Copyright  Treaty  Possible 
RADIO  commentators  drew  passing 
fire  in  Congress  in  mid-January 
when  Representatives  Hinshaw  (R- 
Cal.),  Thill  (R-Wis.)  and  Geyer 
(D-Cal)  took  issue  with  the  pro- 

priety of  sponsored  news  commen- 
tators to  "spread  propaganda," 

whether  it  be  slanted  patriotically 
or  otherwise.  Citing  a  complaint  of 
a  constituent  against  H.  V.  Kal- 
tenborn's  alleged  "unneutral  atti- 

tude," Rep.  Hinshaw  declared  to the  House: 

"It  seems  to  me  that  paid  broad- casters should  restrain  themselves 
or  else  be  restrained  within  the 
limits  of  impartial  presentation  of 
facts.  In  these  times,  when,  above 
all,  we  here  need  to  be  clear-headed 
and  the  mass  of  people  in  our 
country  need  to  be  clear-headed,  it 
would  seem  that  paid  news  broad- 

casters and  commentators  should 
take  special  pains  to  eliminate  all 
aspects  of  propaganda  and  confine 
themselves  to  facte  impartially 
told." 

Creating  "Psychoses" 
Pursuing  the  same  idea.  Rep. 

Thill  maintained  the  public  today 
was  "suffering"  because  of  radio 
commentators  providing  "a  steady verbal  bombardment  of  war  news 

I  which  must  be  creating  various 
i  psychoses." 

Rep.  Geyer's  attack  was  leveled 
'  exclusively  at  W.  J.  Cameron,  com- 
■  mentator    on    the    Ford  Sunday 
Evening  Hour.   Citing  "documen- 

;  tary  proof"  that  Mr.  Cameron  did not  become  a  United  States  citizen 
I  until  1935  and  had  testified  falsely 
I  under  oath,  meantime  engaging  in 
'  "subversive  activities"  and  propa- 
]  ganda.  Rep.  Geyer  on  Jan.  21  in- 

troduced a  resolution   (HRes  74) 
requesting  the  Attorney  General  to 

1  investigate  the  facts  and  circum- 
stances connected  with  the  grant- 

ing of  citizenship  to  Mr.  Cameron. 
IThe  resolution  was  referred  to  the 
House  Committee  on  Immigration 
&  Naturalization. 

AIR  RAID  SPOTTERS 

Stations,  Networks  Join  in 

 Army  Maneuvers  

DURING  the  four -day  air-raid 
7test,  Jan.  21-24,  conducted  by  the 
•^Army  Air  Corps  as  practice  for 
9  the  newly  organized  volunteer  civi- 

r.j-lian  "spotters,"  several  broadcasts jebwere  presented  to  give  listeners 
jijcin  the  four-state  area  an  idea  of 
ict.the  experiment.  WOR,  Newark, 
to !o presented  three  programs  during 
it,  the  four-day  period,  one  during 
■e-  the  actual  event  and  two  with  Ma- 

li-ijor  General  James  E.  Chaney  of 
i(i.,-!the  Army  Air  Defense  giving  a 
ri-^isummary  of  the  maneuvers. 
e«[J  On  Jan.  23,  WEAF,  New  York, 
j8,ppresented  a  quarter-hour  descrip- 
m-j-ition  of  a  tour  of  New  York's  "ob- 
jic^^servation"  centers,  and  on  Jan.  24, 
ffi'GBS  broadcast  a  critique  of  the ir.:3:est  by  Lieut.  Col.  Paul  S.  Ed- 
iiiiip^'ards,  recently  returned  from  Lon- 
iffpion,  where  he  saw  air-raid  pre- 
ewf  laation  methods  under  actual  con- 
3«Nitions.  WMEX,  Boston,  also  car- 
y^ned  station  break  announcements 

)f  special  code  phrases  to  warn  air 
/aid  wardens  of  "an  airplane  at- 
ack"  as  part  of  the  test. 

APART  from  appointments  of  new 
committee  members,  there  was  lit- 

tle action  along  the  radio  front  in 
Congress  during  the  last  week. 
Possibility  of  some  action  in  the 
Senate  on  ratifying  the  interna- 

tional copyright  treaty,  which  has 
been  popping  up  regularly  for  a 
decade,  was  indicated  in  view  of 
strong  recommendations  for  action 
in  the  report  of  the  Senate  Foreign 
Relations  Committee.  The  treaty 
has  been  placed  on  the  Senate  cal- 

endar, but  no  indication  has  been 
made  as  to  when  it  might  be  con- 
sidered. 

On  the  legislative  side.  Senator 
Johnson  (D-Col.)  on  Jan.  23  rein- 

troduced his  bill  (S-517)  prohibit- 
ing alcoholic  beverage  advertising 

via  radio.  The  revived  proposal  is 
essentially  identical  with  the  meas- 

ure stymied  ("uring  the  76th  Con- 
gress, and  Senator  Johnson  has 

indicated  to  Broadcasting  that  he 
intends  to  press  for  action  at  this 
session. 

In  the  House  two  bills  have  been 
introduced  covering  the  practice  of 
law  before  Federal  agencies — one 
(HR-2526)  by  Rep.  Walter  CD- 
Pa.)  providing  that  any  lawyer 
qualified  to  practice  in  his  own 
State  may  practice  before  a  Fed- 

eral administrative  agency  without 
special  authorization  from  that 
agency;  another  (HR-605)  by  Rep. 
O'Toole  (D-N.  Y.)  requiring  li- 

censing of  lawyers  practicing  be- 
fore Government  agencies. 

Committee  Shifts 

Although  several  changes  were 
made  in  membership  of  four  of  the 
five  committees  handling  radio 
legislation  ■ —  Interstate  Commerce, 
Commerce  and  Patents  in  the  Sen- 

ate, and  Interstate  &  Foreign  Com- 
merce and  Patents  in  the  House — 

no  changes  were  made  in  committee 
chairmanships. 

Three  new  Democratic  members 
and  one  Republican  were  appointed 
to  the  21-member  Senate  Interstate 
Commerce  Committee,  headed  by 
Senator  Wheeler  (D-Mont.).  The 
new  Democratic  members  include 
D.  Worth  Clark,  of  Idaho;  James 
M.  Tunnell,  Delaware,  formerly  a 
lawyer  and  banker;  Ernest  W.  Mc- 
Fai-land,  Arizona,  lawyer.  The  new 
Republican  member,  representing 
an  increase  in  Republican  member- 

ship on  the  committee  to  seven,  is 
C.  Wayland  Brooks,  Illinois,  a  law- 

yer. Former  Democratic  members 
not  returning  this  session  are  Mat- 

thew M.  Neely,  now  Governor  of 
West  Virginia;  Sherman  Minton, 
now  a  White  House  Presidential 
assistant;  the  late  Ernest  Lundeen, 
Minnesota  Farmer-Laborite. 

The  two  new  Democratic  mem- 
bers of  the  20-man  Senate  Com- 

merce Committee,  headed  by  Sena- 
tor Bailey  (D-N.  C),  are  Prentiss 

W.  Blown,  Michigan;  Mon  C.  Wall- 
gren,  Washington.  They  succeed 
Vic  Donahey,  Ohio,  who  retired 
with  the  last  session,  and  James 
M.  Slattery,  Illinois,  defeated  for 
re-election  by  Senator  Brooks.  The 
two  new  members  of  the  Republi- 

can minority  on  the  committee  are 

Ralph  O.  Brewster,  former  Repre- 
sentative from  Maine,  and  Harold 

H.  Burton,  Ohio,  former  mayor  of 
Cleveland. 

No  change  was  effected  in  the 
membership  of  the  Senate  Patents 
Committee,  headed  by  Senator  Bone 
(D-Wash.)  . 

House  Committee 

Two  members  were  named  to  fill 
vacancies  on  both  the  Democratic 
and  Republican  representation  on 
the  House  Interstate  &  Foreign 
Commerce  Committee,  headed  by 
Rep.  Lea  (D-Cal.).  Representa- 

tives Tenerowicz,  of  Michigan,  and 
Sanders,  Louisiana,  were  added  to 
the  Democratic  membership  of  the 
25-man  committee,  and  Represen- 

tatives Simpson,  Pennsylvania,  and 
Paddock,  Illinois,  to  the  Repub- 
lican. 

On  the  House  Patents  Commit- 
tee, headed  by  Rep.  Kramer  (D- 

Cal.),  four  new  Democratic  mem- 
bers were  added,  along  with  four 

Republican  members.  The  Demo- 
cratic appointees  are  Representa- 
tives Bankhead,  of  Alabama; 

Plauche,  of  Louisiana;  Fogarty, 
Rhode  Island;  Harris,  of  Arkan- 

sas. The  Republicans  are  Repre- 
sentatives Scott  of  Pennsylvania; 

Stevenson,  Wisconsin;  Simpson, 
New  York;  Heidinger,  Illinois. 

Radio  Award  Academy 

Proposed    by  DeMille 
CECIL  B.  DeMILLE,  Hollywood 
film  producer  and  director  of  the 
weekly  CBS  Lux  Radio  Theatre, 
sponsored  by  Lever  Bros.  Co.  (Lux), 
has  launched  a  movement  for  an 
Academy  of  Radio  Arts  and  Sci- ences, similar  to  that  fostered  by 
the  motion  picture  industry.  The 
Academy  would  encourage  artistic 
and  technical  achievements  in  ra- 

dio and  sponsor  annual  awards. 
He  will  ask  cooperation  of  net- 

work heads  and  prominent  radio 
talent  such  as  Kate  Smith,  Helen 
Hayes,  Gracie  Allen,  George  Burns, 
Fred  Allen,  Edward  G.  Robinson, 
Jack  Benny,  Bob  Hope  and  others. 
DeMille  suggests  that  awards  be 
given  for  the  best  original  script; 
best  adaptation  of  a  play  or  motion 
picture  to  radio;  consistently  best 
productions;  best  performances  by 
an  actress  and  actor;  and  most 
valuable  achievement  in  the  techni- 

cal field. 

School's  Brief  Test 

INDUSTRIAL  TRAINING  Insti- 
tute, Chicago,  through  Vanderbie 

&  Rubens,  Chicago,  on  Jan.  13 
started  a  two-week  test  campaign 

using  daily  quarter-hour  local  pro- 
grams on  WCAR,  Pontiac,  Mich., 

and  WDZ,  Tuscola,  111.  If  test  is 
successful  campaign  will  be  ex- 

panded. Sponsor  on  Jan.  7  started 
a  26-week  campaign  featuring  a 
Thesaurus  program  on  KPO,  San 
Francisco,  through  James  R.  Lunke 
&  Associates,  Seattle. 

WNBF 

Binghamton,  N»  ¥♦ 

for  the  first  time  in  the  history  of  broadcasting 

offers  national  advertisers 

A  GUARANTEED  RADIO  AUDIENCE!* 

WNBF,  Binghamton,  gives  you  radio's  latest  develop- 
ment—A GUARANTEED  AUDIENCE*— 

for  any  period  day  or  night 

• 

For  maximum  sales  results  in  the  ideal  test  market  of  the 

United  States,  WNBF  offers  a  truly  great 

radio  value  to  advertisers-— 

A  GUARANTEED  AUDIENCE* 

For  further  details,  call  any  John  Blair  man  today  or 

write  Columbia's  affiliate,  WNBF,  Binghamton,  N.  Y. 

*Spot  or  network. 
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FEDERAL  COMMUNICATION  COMMISSION 

Decisions  .  .  . 
JANUARY  22 

NEW,  Farnsworth  Television  &  Radio 
Corp.,  Fort  Wayne,  Inc. — Granted  CP  new 
experimental  television  station  66-72  mc  1 kw  aural  and  visual  A3,  A5. 
KGW,  Portland,  Ore. — Granted  CP  di- rectional antenna  N  &  D  increase  from  1 

to  5  kw  620  kc. 
WSUN,  St.  Petersburg,  Fla. — Granted modification  license  from  specified  hours 

to  unlimited  620  kc  5  kw  directional  N 
(facilities  of  WFLA). 
WBZ,  Boston — Granted  reinstatement  CP tiew  transmitter  directional  antenna  N  &  D, 

move  transmitter. 
WMAZ,  Macon,  Ga. — Granted  modifica- tion license  from  limited-KOB  to  un- 

limited and  from  1  kw  5  kw  LS  to  5  kw 
D  1  kw  KS  to  LS  at  KOB  and  250  w  after 
sunset  KOB. 
KWLC,  Decorah,  la. — Granted  CP  change 

from  1270  to  1210  kc  increase  D  only  Sh.- 
KGCA  to  D,  increase  from  100  to  250  w, 
new  transmitter. 
WTMA,  Charleston,  S.  C— Granted  CP 

move  transmitter,  new  equipment,  direc- 
tional N,  change  from  1210  kc  250  w  to 

1220  kc  1  kw  unl. 

WEBC,  Duluth — Granted  CP  increase  N 
from  1  to  5  kw,  directional  N  5  kw  D 
1290  kc. 
WJAS,  Pittsburgh — Granted  CP  direc- tional N,  increase  N  from  1  to  5  kw,  5  kw 

D  1290  kc. 

SET  FOR  HEARING — WLAK,  Lake- land, Fla.,  transfer  control  to  Tribune  Co. ; 
NEW,  Granite  District  Radio  Broadcast- 

ing Co.,  Murray,  Utah,  CP  new  station 
1500  kc  250  w  unl.;  WSOY,  Decatur,  lU., 
CP  move  transmitter,  change  equipment, 
change  to  1290  kc  1  kw  N  5  kw  D  direc- 

tional N  ;  KSFO,  San  Francisco,  CP  change 
to  740  kc  50  kw  etc.  ;  KWBG,  Hutchinson, 
Kan.,  transfer  control  to  O.  L.  Taylor, 
William  Wyse,  Wesley  E.  Brown. 

MISCELLANEOUS  —  WKGA,  Tampa, Fla.,  call  letters  WFLA  formerly  used  by 
Florida  West  Coast  Broadcasting  Co.  as- 

signed to  Tribune  Co.  station  replacing 
WKGA,  heretofore  authorized,  under  grant 
of  modification  license  for  WSUN,  WFLA 
facilities  were  granted  WSUN ;  KLPM, 
Minot,  N.  D.,  adopted  order  withholding 
action  on  rehearing  petition  filed  by  KCRC, 
directed  against  action  10-:i2-40  grant- 

ing KLPM  application  increase  power  etc., 
and  withholding  action  on  KCRC  applica- 

tion for  CP  for  30  days  pending  amended 
plan  for  directional  antenna  etc.  ;  WTJS, 
Jackson,  Tenn.,  adopted  order  withholding 
action  on  WFBL  and  KCRC  rehearing  pe- 

titions, and  Withholding  action  on  KCKC 
application  for  CP  pending  filing  of  amend- 

ed antenna  plan;  NEW,  Community  Broad- 
casting Co.,  Wheeling,  granted  request  of 

WBLK  to  withdraw  rehearing  petition 
against  action  of  11-26-40  granting  new 
station ;  WWRL,  Woodside,  Long  Island, 
extended  effective  date  of  Provision  3  of 
order  of  12-5-38  untU  60  days  from  1-22-41, 
thus  continuing  temporary  authority  to 
operate  during  hours  formerly  used  by 
WMBQ;  WCSC,  Charleston,  S.  C,  adopted 
order  denying  joint  petition  for  reconsid- 

eration and  grant  without  hearing  filed  by 
Liberty  Life  Insurance  Co.,  transferor,  and 
John  M.  Rivers,  transferee,  for  transfer 
of  control  ;  KWBG,  Hutchinson,  Kan.,  de- 

nied modification  CP  authorization  change 
equipment  etc.,  for  extension  of  completion 
date  on  ground  licensee  is  not  financially 
able  to  carry  out  terms  of  CP ;  Tribune 
Co.,  Tampa,  Fla.,  petition  for  partial  re- moval of  condition  in  CP ;  for  grant  of 
WSUN  application  for  modification  of  li- 

cense :  for  grant  of  transfer  of  control  of 
WLAK  from  individual  stockholders  to 
Tribune  Co.  ;  and  for  assignment  of  call 
letters  WFLA  instead  of  WKGA  to  new 
Tribune  Co.  station  in  Tampa — all  denied 
except  as  to  request  for  grant  of  WSUN 
application  and  except  as  to  request  for 
change  in  call  letters  ;  granted  as  to  these 
matters  only;  WRUL,  Scituate,  Mass., 
granted  license  for  CP  increase  power  from 
20  to  50  kw,  change  equipment. 
WTMC,  Ocala,  Fla. ;  WDLP,  Panama 

City,  Fla. — Licenses  ordered  revoked  for  al- 
leged false  testimony  and  concealment  of 

ownership. 

WSAY,  Rochester — Granted  petition  for consolidation  and  continuance  hearing  re 
applic.  Edward  J.  Doyle  for  new  station 
in  Rochester  1340  kc  1  kw  unlimited  ;  dis- 

.JANUARY  18  TO  JANUARY  24,  INCLUSIVE. 

missed  petition  re  intervention  and  ordered 
consolidated  hearing  2-13-41  on  Doyle  ap- 

plication and  WSAY  application  for  same 
facilities,  and  that  separate  hearing  be 
cancelled. 

JAJOJARY  24 
NEW,  William  H.  Rines,  Portland,  Me. 

• — ^Granted  dismissal  CP  application  560 
kc  1-5  kw  unl.  without  prejudice. 
MISCELLANEOUS— NEW,  Chilton  Ra- dio Corp.,  Dallas,  granted  leave  amend 

application  new  station  re  frequency  and 
to  use  1  kw  D  only  ;  NEW,  W.  D.  Hudson, 
Violet  Hutton  Hudson,  Clarksville,  Tenn., 
granted  continuance  hearing  30  days ; 
KGGF,  Coffeyville,  Kan.,  granted  motion 
amend  application  CP  to  unlimited  time. 

JANUARY  24 
Licenses  to  cover  CP's  increase  power etc.  granted  KARK,  Little  Rock,  Ark. ; 

KSTP,  St.  Paul;  KTAR,  Phoenix,  Ariz.; 
WMRN,  Marion,  O. ;  WKNE,  Keene,  N. 
H. :  WDAY,  Fargo,  N.  D. 
WDEF,  Chattanooga — Granted  license new  station  1370  kc  250  w  unlimited. 

Applications  .  .  . 
JANUARY  21 

W75NY,  New  York— Modification  CP  FM 
station,  change  antenna,  change  population 
to  11,814,746. 
WLBZ,  Bangor,  Me. — CP  increase  500 w  1  kw  LS  to  5  kw  N  &  D,  new  equip., 

directional  N  &  D,  amended  re  antenna. 
W71NY,  Newark— Modification  CP  new 

FM  station,  change  population  to  11,900,000, 
amended  to  change  studio  to  New  York. 
NEW,  Wodaam  Corp.,  New  York — CP 45.3  mc  8,500  sq.  mOes,  amended  to  46.7 

mc,  11,431,600  change  transmitter  and  lo- cation to  New  York,  change  antenna. 
WSVA,  Harrisonburg,  Va. — Modification CP  as  modified  new  equip.,  increase  power 

etc.,  asking  new  transmitter,  extend  com- 
pletion date. NEW,  Cuyahoga  Valley  Broadcasting  Co., 

Cleveland — CP  1  kw  1000  kc  D,  amended  to 
1270  kc  III-B  change  equipment,  antenna. 
NEW,  Fred  Jones  Broadcasting  Co., 

Tulsa — CP  690  kc  50  kw  unl.  II,  amended 
re  antenna. 
KTHS,  Hot  Springs  National  Park,  Ark. 

— CP  new  trans.,  directional  N,  change from  1040  to  1060  kc  increase  from  10  to 
50  kw,  increase  from  Share-KRLD  to  un- limited, amended  to  change  name  from 
Hot  Springs  Chamber  of  Commerce  to 
KTHS  Broadcasting  Co.  Inc.,  change  trans- 

mitter, change  power  of  amplifier  from 
100  w  250  w  LS  to  100  w. 
NEW,   Chattahoochee   Broadcasting  Co., 

Columbus,  Ga. — CP  1420  kc  250  w  unlimited 
IV,  amended  to  change  name  from  Arthur 
Lucas  &  Wm.  K.  Jenkins  d.b.  Chattahoo- 

chee Broadcasting  Co.,  a  partnership,  to 
Chattahoochee  Broadcasting  Company,  a 
corporation. 
WJOB,  Hammond,  Ind. — Modification  li- cense from  unlimited  D  Share-WFAM  N to  unlimited. 
KFSD,  San  Diego — Modification  CP  new trans,  etc.,  for  approval  antenna,  new transmitter. 
KARM,  Fresno,  Cal. — Voluntary  assign- ment license  from  Gilbert  H.  Jertberg,  exe- cutor estate  of  George  Harm,  to  KARM, 

the  George  Harm  Station. 
KOY,  Phoenix,  Ariz. — CP  new  trans- mitter. 
KTHS,  Hot  Springs  National  Park,  Ark. 

— Voluntary  assignment  license  from  Hot 
Springs  Chamber  of  Commerce  to  KTHS 
Broadcasting  Co.  Inc. 
WJIM,  Lansing,  Mich. — CP  new  FM station  45.1  mc  5,341  sq.  miles,  population 

421,000. 
WAAF,  Chicago — CP  increase  1  kw  to  1 

kw  5  kw  LS,  change  D  to  unl.,  new  trans- 
mitter, directional  N  &  D,  move  trans. 

JANUARY  23 
WDEL,  Wilmington,  Del. — Modification CP  increase  power  asking  approval  direc- tional  antenna  N   &  D. 
NEW,  New  Jersey  Broadcasting  Corp., 

New  York— CP  FM  47.9  mc  8,900  square 
mi'es  10,400,000  population,  amended  to 
8,500  square  miles  11.500,000  population, 
chanere  antenna. 
NEW,  Cherry  &  Webb  Broadcasting 

Co.,  Providence— CP  FM  47.5  FM  6,207 
square  miles  4.230,838  population. 
W45D,  Detroit — Modification  CP  re  trans- mitter. 
WAPI,  Birmingham — Voluntary  assign- ment license  from  Alabama  Polytechnic 

Institute,  University  of  Alabama  &  Col- 
lege, to  Voice  of  Alabama. NEW,  Tri-State  Broadcasting  Corp., 

Wheeling— CP  1420  kc  100  w  unl.  (IV). 
WCOS,  Columbia,  S.  C.  —  Authority transfer  49%  common  stock  to  Carolina 

Life  Insurance  Co. 
KFBI,  Wichita — Modification  CP  change from  5  kw  ltd.  to  1  kw  5  kw  LS  unl., 

directional  N,  asking  changes  in  antenna. 
WIBA,  Madison,  Wis.— Modification  CP change  antenna,  increase  power,  asking 

approval  new  transmitter,  antenna  changes. 
KFMB.  San  Diego— Modification  CP  new 

station  asking  approval  transmitter  site. 

Tentative  Calendar  .  .  . 
JANUARY  29 

WAPI,  Birmingham — Renewal  of  license. 

"SAVES  PLENTY 

WAMPUM" says  Chief  Engineer 

The  new  250  Watt  Western 
Electric  Transmitter  offers 

you  amazing  operating  econ- 
omies. It's  designed  by  Bell 

Labs ...  features  low  power 

consumption,  low  tube  cost 
and  low  maintenance  cost, 

plus  highest  signal  quality, 
utmost  compactness  and 
accessibility.  Get  full  details 
from  Graybar  Electric. 

Western  Electric 

JANUARY  30 
NEW,  William  D.  and  Violet  Hutton 

Hudson,  Clarksville,  Tenn.— CP  1370  kc 250  w  unlimited. 
FEBRUARY  13 

NEW,  Edward  J.  Doyle,  Rochester, 
N.  Y.  ;  WSAY,  Rochester  —  Edward  J. 
Doyle  application  1340  kc  1  kw  unlimited 
directional  N  &  D  ;  WSAY,  same. 

FEBRUARY  17 
WGNY,  Newburgh,  N.  Y.— CP  1370  kc 250  w  unl. 
NEW,  Stephen  R.  Rintoul,  Stamford, 

Conn.— CP   1370  kc  250  w  unl. 
NEW  William  H.  Amesbury,  Minneapo- 
lis— CP  630  kc  1  kw  unl.  directional 

N  &  D. 
MARCH  4 

KFEQ,  St.  Joseph,  Mo.— CP  680  kc  5  kw unlimited   directional    N    &  D. 
KWK,  St.  Louis— CP  680  kc  50  kw  un- limited  directional  N  &  D. 
KMBC,  Kansas  City — CP  690  kc  50  kw unlimited  directional  N,  asks  facilities  of 

KGGF,  KFEQ,  WNAD  as  proposed  by treaty. 

KOMA,  Oklahoma  City— CP  690  kc  50 kw  unlimited  directional  N. 
KGGF,  Coffeyville,  Kan.— CP  690  kc  5 kw  specified,  directional  N. 

MARCH  17 

WDGY,  Minneapolis— CP  change  1180 kc  1  kw  N  5  kw  D  llmited-KOB  to  1100 
kc  5  kw  N  10  kw  D  unlimited,  directional N. 

MARCH  21 
KFJI,  Klamath  Falls,  Ore. — CP  600  kc 500  w  N  1  kw  LS. 

1 

! 

Bree  Cosmetics  Starts 
BREE  COSMETICS  Inc.,  Chicago, 
in  an  initial  test  campaign  as  a 
prelude  to  a  national  spot  series, 
on  Jan.  27  started  a  13-week  sched- 

ule of  twice  daily  announcements 
featuring  the  Betty  Bree  7-Minute 
Make-Up  on  WGN,  Chicago.  Spon- 

sor has  national  distribution 
through  beauty  salons.  Agency  is 
Bertram  Reibel  Advertising,  Chi- cago. , 

CP  for  Farnsworth 

FARNSWORTH  Television  &  Ra- 
dio Corp.,  Fort  Wayne,  Ind.,  on 

Jan.  21  was  granted  a  construc- 
tion permit  for  a  new  research  and 

experimental  television  station  to 
operate  on  Channel  No.  3  (66-72 mc).  This  station  will  use  1,000 
watts  oral  and  visual  power. 

Lewis  Reid's  New  Office 
LEWIS  REID,  free  lance  writer- 
producer,  recently  in  charge  of  the Chateau  Martin  Wine  Co.  commer 
cials,  "I  Am  Nuts  About  the  Good 
old  OO-Ess-Ay",  heard  on  New  Tork stations,  has  opened  his  own  produc 
tion  office  at  48  W.  48th  St.,  New 
York,  to  specialized  in  transcribed 
musical  spot  announcements.  Mr.  Reid 
is  currently  preparing  a  new  series  of 
comedy  lyrics  for  the  wine  company 
through  H.  C.  Morris  &  Co.,  New 
York,  agency  in  charge. 

Henry  Ringenberger 
HENRY  RINGENBERGER,  34 
studio  engineer  of  WLW-WSAI,  Gin 
cinnati,  died  Jan.  23  of  pneumonia.  He 
had  been  with  the  Crosley  organization since  1928. 

WILLIAM  H.  RINES,  son  of  the  lat. 
owner  of  WCSH,  Portland,  Me.,  anc 
\yFEA,  Manchester,  N.  H.,  has  dis missed  his  application  for  a  ne\( 
regional  station  on  560  kc.  in  Portland 
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CLA^$$IFIED 

Help  Wanted  and  Situotions  Wanted,  7c  per  word.  All  other  classi- 
fications, 1  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Announcer — with  one  or  two  years  com- 
mercial broadcasting  experience.  Write 

full  details  including  salary  expected. 
WSOY,  Decatur,  Illinois. 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — investigate  our  national  place- 

ment service.  Central  Registry,  Orpheum 
Bldg.,  Wichita,  Kansas. 

Commercial  Manager — for  station  in  Phila- 
delphia   area,    capable    of    handling  all 

'     types  of  accounts.  Give  age,  qualifications, references  and  salary  expected.  Box  176, 
Broadcasting. 

,  Announcer-Copy   Writer — experienced.  For 
Eastern  Pennsylvania  chain  station.  Give 

'     full    particulars,     references,  earnings, 
I    salary  expected.  Box  182,  Broadcasting. 
,;  Register  With  Recognized  Employment 

Bureau — we  need  salesmen,  transradio 
press  operators,  combination  announcer- 
operators,  others  except  talent.  National 

I    Radio    Employment    Bureau,    Box  864, ,    Denver,  Colorado. 

Situations  Wanted 

Announcer-Salesman — prefers  eastern  af- 
J  filiation.  Salary  secondary.  Major  Market 
;  5  kw  background.  Program  developer. 

Box  183,  Broadcasting. 

12  Years  Of  Radio  Experience — recently  in 
charge  of  operations  two  standard  sta- 

tions, six  years  with  last  organ  za+ion  ; 
thoroughly  experienced  and  qualified  in 
executive  selling.  Recommendations  from 
leaders  in  all  phases  of  broadcasting  in- 

dustry. Box  184,  Broadcasting. 

Chief  Engineer — employed  network  station, 
5  years  experience  construction,  installa- 

tion, maintenance.  Married,  reliable,  A-1 
references.  Box  17.3,  Broadcasting. 

Producing  Sales  Manager — with  ten  years 
success  record,  now  sales  director,  seeks 
connection  in  market  where  efforts  will 
produce  larger  income,  either  as  sales 
representative  or  sales  director.  Inquiry 
will  bring  full  particulars  and  will  be 
held  confidential.  Box  180,  Broadcasting. 

Situations  Wanted  (Continued) 

Manager-Commercial  Manager — young,  de- 
pendable, good  background.  Now  man- 

aging major  network  station.  Moderate 
salary.  Box  177,  Broadcasting. 

Experienced  Stenographer — thorough  knowl- 
edge of  music  libraries,  program  build- 

ing, and  logs.  Able  to  write  commercial 
copy.  Experienced  in  Women's  Programs. Box  181,  Broadcasting. 

Announcer — three  years  experience  good 
voice  studio  remotes,  sports.  Single,  go 
anywhere  West  of  Mississippi.  Available 
immediately.  Salary  secondary.  Box  175, 
Broadcasting. 

Announcer-Newscaster — 23.  Radio  experi- 
ence, journalism,  political  science,  eco- 

nomics, liberal  arts  college  training. 
Work  anywhere.  $49-$74  monthly  mini- 

mum. Box  174,  Broadcasting. 

Salesman — 5  years  experience  sales,  con- 
tinuity, publicity,  promotion.  Newspaper 

background.  Now  employed  in  highly  com- 
petitive Mid-West  market.  Enclose  local 

rate  card-coverage  map  in  letter.  Box 
178,  Broadcasting. 

Commercial  Manager — man  with  out- 
standing record  for  personal  sales  and 

directing  highly  successful  efforts  of 
sales  staff  of  major  market  network 
station  several  years  seeks  permanent 
connection  where  future  depends  solely 
on  ability.  References  prove  highest 
character,  ability  in  local  sales  and  splen- 

did reputation  in  national  field.  Ag- 
gressive but  thorough  and  stable.  Box 

179,  Broadcasting. 

Programs  — •  production  — ■  sports  —  music 
— personal  direction — public  relations — all  these  plus  a  capability  for  service 
and  dependability  are  available  in  an 
individual  presently  under  contract.  Full 
details  are  available  on  request.  Address 
Box  172,  Broadcasting. 

For  Sale 

For  Sale — Approximately  2000  feet  2-cond. 
lead  covered  cable,  $37.50.  Cost  $57. 
WPID,  Petersburg,  Va. 

THE  NEW  WKWK.  Wheeling,  W. 
Va..  100  watts  on  1370  kc.  will  go 
on  the  air  some  time  in  April  and 

'M'staff  has  not  yet  been  selected  accord- 
tn  ing  to  Joe  L.  Smith  Jr.,  operator  of 
12^W.JLS,  Beckley,  W.  Va.,  who  heads 
M  ')the  company  holding  the  construction 

permit  for  the  Wheeling  outlet. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  yoor  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

Not  for  Cows 

WHEN  it  conies  to  cow- 
punching,  .George  Crandall, 
assistant  publicity  director  of 
CBS,  has  definitely  decided 
he'll  stick  to  promoting  ra- 

dio. Crandall,  a  recent  visitor 
in  San  Francisco,  related  how 
he  had  hopped  a  cow-pony  on 
a  ranch  and  headed  for  the 
hinterlands.  He  found  the 
cows  alright,  and  brought  in 
a  large  herd.  But  what  he 
didn't  know  was  that  he  like- 

wise should  have  herded  in 
the  calves  with  the  mama 
moo-ers.  Result,  the  calves  be- 

came confused  and  lost  and  it 
took  several  days  for  the  real 
cowboys  to  round  them  up. 

124  Jackson  Ave. 
University  Park,  Md. 

BECAUSE  OF  bad  weather  delaying 
the  departure  of  the  Clipper  from 
Lisbon,  Portugal,  Fred  Bate,  head 
of  NBC's  London  staff,  arrived  in 
New  York  Jan.  24  instead  of  Jan.  20, 
as  reported  in  the  Jan.  20  issue  of 
Broadcasting.  John  Royal,  NBC  vice- 
president,  flew  to  Bermuda  the  pre- 

ceding day  via  the  westbound  Clipper 
to  greet  Mr.  Bate  and  accompany  him 
to  New  York. 

BROADCASTING  •  Broadcast  Advertising 

Swift  Meat  on  63 

SWIFT  &  Co.,  Chicago,  on  Feb.  8 
takes  over  the  9:30-9:45  (EST) 
portion  of  the  NBC  Breakfast  Club 
on  Thursday,  Friday  and  Satur- 

day, with  an  initial  13-week  con- tract on  behalf  of  its  smoked  meat 
products.  A  total  of  63  stations 
will  release  the  show  but  in  a 
number  of  instances,  because  of 
time  clearance  difficulties,  stations 
will  transcribe  certain  perform- 

ances for  later  performance.  Sta- 
tions carrying  the  program  are: 

WJZ  WNAC  WEAN  WICC  WFIL 
WMAL  WSYR  WHAM  WEBR 
WAKR  WXYZ  WOWO  WCFL 
KXOK  KFRU  WTCN  KSO  WREN 
WEMP  KOWH  WSAI  WPTF 
WSOC  WTMA  WSUN  WJHP 
WTMC  WMFJ  WKAT  WLOF 
WMPS  WSGN  WAGA  KTHS 
WDSU  WJBO  WROL  KOME 
KTOK  KGKO  KXYZ  KFDM  KLO 
KUTA  KGHF  KFBC  KOB  WBAL 
KDKA  WHK  WLS  KVOD  KGO 
KFSD  KEX  KJR  KGA  KFBK 
KWG  KERN  KOH  KECA  KTMS. 
Agency  is  J.  Walter  Thompson  Co., Chicago. 

AS  AN  EXCLUSIVE  sports  feature, 
MBS  has  arranged  a  series  of  four 
programs  titled  World  Title  Billiard 
Meet  from  the  scene  of  the  tourna- 

ment in  Chicago.  Broadcasts  are  sched- uled for  Jan.  25,  Feb.  1,  8  and  12. 

WOODY  HERMAN 
records  for 

LANG-WORTH 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey A  n  Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
>ational  Prras  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.        Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair  (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.  Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
7134  Main  Street,  Kansas  City,  Mo. 

Branch  office.  Crossroads  of  the  World 
Hollywood,  Cal. 

RAYMOND  M.  WILAAOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  Bldg.  •  WASH.,  D.  C.  •  NA.  0718 
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Approval  Sought 

Of  WAPI  Lease 

Prior  FCC  Objections 
Removed  in  New  Petition 

Are 

PRESUMABLY  changed  to  take 
care  of  FCC  objections  in  previ- 

ously denying  the  application,  a 
revised  application  was  filed  Jan. 
23  with  the  FCC  for  voluntary  as- 

signment of  WAPI,  Birmingham, 
to  Voice  of  Alabama  Inc.  The  sta- 

tion, owned  jointly  by  Alabama 
Polytechnic  Institute,  U  of  Ala- 

bama, and  Alabama  College,  would 
be  administered  under  a  voting 
trust  agreement  through  the  Birm- 

ingham Trust  &  Savings  Co.  under 
the  revised  proposal,  instead  of  di- 

rectly by  the  leasing  company. 

Objections  Removed 
The  specific  basis  of  the  previous 

FCC  denial,  a  recapture  clause  con- 
tructually  obligating  parties  to  the 
lease  contract  to  agree  to  allow  the 
license  to  revert  to  the  schools 
jointly  owning  the  station  at  ex- 

piration of  the  contract,  has  been 
completely  eliminated  from  the  new 
application.  The  other  principal 
change  in  the  new  application  pro- 

vides that  voting  rights  in  Voice  of 
Alabama  Inc.  will  be  exercised 
under  a  voting  trust  agreement  by 
Maclin  S.  Smith,  named  as  trustee 
on  behalf  of  the  bank. 

Under  this  arrangement  the  42% 
interest  in  Voice  of  Alabama  Inc. 
held  by  Ed  Norton,  Birmingham 
businessman  and  controlling  owner 
of  WMBR,  Jacksonville,  Fla.;  the 
13%  interest  of  Thad  Holt,  man- 

ager of  WAPI;  and  the  45%  inter- 
est of  CBS  would  be  covered  by  the 

voting  trust.  The  application  also 
provides  that  Trustee  Smith,  in 
seeking  instruction  on  any  point, 
will  get  such  instruction  only  from 
Stockholders  Norton  and  Holt. 

The  new  application  climaxes  a 
three-year  effort  to  secure  FCC 
authorization  for  lease  of  WAPI  to 
Voice  of  Alabama  Inc.  On  Dec.  30, 
1940,  an  appeal  from  the  FCC's earlier  adverse  decision  was  en- 

tered with  the  U.  S.  District  Court 
for  the  Northern  District  of  Ala- 

bama [Broadcasting,  Dec.  1,  1940, 
Jan.  1].  It  was  indicated  that  fav- 

orable FCC  action  on  the  revised 
application  will  bring  to  a  close  the 
pending  court  action. 

The  application  provides  for  an 
11% -year  lease  of  the  station  by 
Voice  of  Alabama  Inc.,  at  a  cash 
rental  of  $1,125  per  month  plus 
radio  time  for  the  joint  owners 
amounting  to  one  hour  per  week 
between  7  and  10  p.m.  and  one  hour 
weekly  before  6  p.m. 

Aspirtone  Commentary 
BLACKSTONE  products.  New 
York  (Aspirtone)  will  start  on 
Feb.  9  on  WOR,  Newark,  a  twice- 
weekly  quarter-hour  commentary 
with  Johannes  Steele  on  Thursdays 
and  Sunday  evenings.  Program  will 
be  run  on  a  test  basis,  and  if  suc- 

cessful, other  MBS  stations  will  be 
added.  On  Jan.  13  sponsor  started 
John  Hughes,  news  analyst,  in 
three  quarter-hour  programs 
weekly  on  seven  stations  of  the 
Don  Lee  network,  and  a  thrice- 
weekly  quarter-hour  commentary 
by  Guy  Savage  on  WON,  Chicago. 
Agency  is  Raymond  Spector  Co., 
New  York., 

Drawn  for  Broadcasting  by  Sid  Hix 
"He  Claims  He's  in  His  Second  Childhood." 

WNBF  GUARANTEES  ITS  AUDIENCE 

Advertising  Precedent  Is  Set  by  Harry  Trenner  in 

 Standing  Behind  Listening  Claims  

A  UNIQUE  "guarantee-of -listen- 
ing" plan  for  advertisers  using 

WNBF,  Binghamton,  N.  Y.,  was 
announced  by  Harry  Trenner,  com- 

mercial manager  of  the  station,  at 
a  luncheon  held  Jan.  23  at  the 
Hotel  Roosevelt,  New  York,  and 
attended  by  about  25  timebuyers. 
In  essence,  Mr.  Trenner  ex- 

plained, WNBF  is  prepared  to  give 
a  guaranteed  audience  rating  to 
any  program  for  any  period  of  the 
station's  schedule,  day  or  night. 
After  a  reasonable  break-in  period, 
to  be  determined  in  advance  be- 

tween the  station  and  the  adver- 
tiser, the  latter  may  have  a  coinci- 

dental survey  made  by  any  re- 
search organization  he  selects  and, 

if  the  audience  rating  is  found  to 
be  lower  than  that  guaranteed  by 
WNBF,  the  station  will  refund  to 
the  client  the  fulltime  charges  and 
will  also  pay  for  the  survey. 

Spot  or  Network 
This  guarantee  will  be  made  for 

either  spot  or  network  programs, 
he  stated,  even  though  the  station 
might  be  called  upon  to  rebate  to  a 
network  advertiser  a  sum  greater 
than  that  received  from  the  net- 

work. WNBF  is  affiliated  with  both 
CBS  and  MBS. 

Guarantees  will  be  consistently 
higher  than  the  national  ratings 
for  programs,  he  said,  varying 
from  25%  higher  to  three  times 
the  national  rating.  Hooper  rat- 

ings are  to  be  used  for  the  national 
ratings,  he  said,  as  they  are  coinci- 

dental and  so  properly  compara- 
tive with  the  coincidental  checks, 

although  these  latter  need  not 
necessarily  be  made  by  the  Hooper 
organization. 

Stating  that  "no  other  advei'tis- ing  medium  in  the  United  States 
makes  a  guarantee  of  this  type", Mr.  Trenner  explained  that 
WNBF's  plan  was  evolved  after 
the  station  had  completed  a  coinci- 

dental survey  comprising  a  total 
of  calls  equal  to  three  times  the 
listings  in  the  Binghamton  tele- 

phone directory. 
This  station  survey,  made  late 

last  summer,  was  followed  by  tests 

in  cooperation  with  several  adver- 
tisers and  their  agencies.  In  these 

tests,  WNBF  rated  the  programs 
according  to  its  guarantee  system; 
the  programs  went  on  for  13  weeks 
and  their  audiences  were  measured. 
Results  showed  the  WNBF  guar- 
tees  well  below  the  actual  audiences, 
he  said.  One  half-hour  program,  he 
stated,  was  given  a  Binghamton 
rating  of  15,  although  its  national 
Hooper  rating  was  less  than  8.  At 
the  end  of  the  test  period,  Crossley 
made  a  survey  and  gave  the  pro- 

gram a  rating  of  27. 
No  Common  Guaranty 

Asked  how  this  offer  differs  from 
the  contingency  offers  made  by 
other  stations,  which  guarantee 
specified  coupon  returns,  Mr.  Tren- 

ner replied  that  WNBF  is  willing 
to  guarantee  its  audience,  but  it's up  to  the  agency  to  write  the  kind 
of  commercials  that  will  turn  list- 

eners into  purchasers.  In  answer 
to  another  question  as  to  the  cost  of 
the  surveys  and  whether  they  would 
not  increase  disproportionately  the 
cost  of  a  campaign  on  WNBF,  he 
stated  that  the  maximum  cost  of 
rating  a  daily  program  would  not 
exceed  $130,  which  would  average 
$10  a  week  for  a  13-week  campaign 
and  proportionately  less  for  longer 
campaigns. 
Admitting  he  did  not  expect 

every  advertiser  to  demand  a  sur- 
vey, any  more  than  an  advertiser 

would  expect  100%  return  on  his 
own  offers,  Mr.  Trenner  said  WNBF 
was  making  its  guarantee  offer  to 
"startle  you  timebuyers  into  dis- 

covering what  a  good  market  we 
have".  George  Boiling,  manager  of 
the  New  York  office  of  John  Blair 
&  Company,  representative  of 
WNBF,  introduced  Mr.  Trenner  to the  group. 

Vick  Spots  on  94 
VICK  CHEMICAL  Co.,  New  York, 
has  placed  30  to  50-word  daily  spot 
announcements  on  94  stations  to 
advertise  its  new  product,  Vick's 
Inhaler,  which  has  recently  at- 

tained national  distribution.  Morse 
International,  New  York,  is  agency. 

New  York  Key  Stations 

Of  Major  Networks  Sign 
Three- Year  Music  Pact 

NEW  three-year  contract  covering 
235  studio  musicians  employed  by 
the  New  York  key  stations  of  the 
three  major  networks  was  signed 
Jan.  23  by  officials  of  the  network 
and  Local  802  of  the  American 
Federation  of  Musicians.  The  con- 

tract covers  65  musicians  at 
WABC  (CBS),  65  each  at  WEAF 
and  WJZ  (NBC),  and  40  at  WOR 
(MBS). The  new  contract  increases  the 
weekly  minimum  of  musicians  on 
sustaining  programs  from  $110  to 
$115  per  week  and  musicians  on  a 
20-hour  commercial  schedule  to 
$120  weekly,  providing  further  for 
an  increase  of  $5  in  both  categories 
effective  Feb.  1,  1942. 
No  change  is  stipulated  in  the 

$150  weekly  minimum  for  studio 
musicians  on  a  25-hour  commercial 
schedule.  Conductors  receive  an 
increase  under  the  new  contract 
with  contractors  slated  for  a  $10 
increase  after  the  first  year.  Ar 
rangers  and  copyists  receive  the 
same  $5  inci'ease  the  first  year  as 
before,  and  piece-workers  receive 
40c  per  page  instead  of  35c  as 
under  the  old  scale. 

STATE  DEPT,  PROBES 

CBS   NEWSMAN  BAN 

U.  S.  EMBASSY  officials  in  Rome 
have  made  "inquiries"  into  reason? 
why  Cecil  Brown,  correspondent  in 
the  Italian  capital  for  CBS,  has, 
been  denied  use  of  radio  facilities 
it  was  revealed  at  the  State  De 
partment  in  Washington  Jan.  24. 

A  spokesman  for  the  Department 
said  that  he  was  unable  to  say  any 
thing  further  in  the  matter  bu^ 
intimated  that  the  Department  hac 
had  reports  from  the  embassy  as  t(j 
reasons  why  Brown  had  been  sus; pended.  i 

An  Associated  Press  dispatcl 

from  Rome,  quoting  "a  reliable source"  stated  Jan.  23  that  th( 
"Italian  government  had  issued  ai 
order  permai'ently  ruling  Ceci 
Brown  off  the  air."  The  AP  stor^ 
stated  that  radio  facilities  had  beei; 

denied  Brovra  because  of  the  "gen 
eral  attitude"  of  his  broadcasts 

If  the  ruling  is  permanent 
Brown  will  be  the  first  America; 
radio  correspondent  to  be  official! 
barred  in  any  of  the  warring  coun 
tries  since  the  war  broke  out 
September,  1939.  A  former  IN 
staff  member,  Brown  worked 
CBS  headquarters  in  New  York  be! 
fore  being  sent  to  Rome  over 
year  ago. 

Goodrich  Baseball 

B.  F.  GOODRICH  RUBBER  Coj 
Akron,  again  will  sponsor  play-by 
play  baseball  during  the  1941  sea 
son  in  cooperation  with  Gener; 
Mills.  Cities  on  the  Goodrich  schec 
ule  are   San   Francisco,  Takom 
Portland,  Ore.,  Seattle,  Salt  Lak 
City,  Akron,  Jackson,  Miss.  BBD( 
New  York,  is  the  Goodrich  agenc; 
Besides  baseball  Goodrich  will  spoi 
sor  a  series  of  one-minute  trai 
scribed  announcements  on  a  cooi 
erative   basis.   The  manufacturf 
will  split  time  costs  with  dealers 
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Notice  of  a  product  to  be  broad- 

cast over  WLW  has  been  a  guiding 

factor  in  checking  our  merchandise 

to  assure  us  of  having  a  full  stock 

to  meet  consumer  demand.  Without 

doubt  we  feel  this  sales  building 

media  through  every  product  adver- 

tised over  WLW. 

John  B.  Adamson 

President  and  General  Manager 

W.  L.  ADAMSON  CO. 

Wholesale  Grocers 

Dayton,  Ohio 

The  Adamson  Company  travels 

21  Salesmen  covering  South- 
western Ohio. 

REPRESENTATIVES:  New  York  Transomerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NATION'S 

STATION 



SENSATIONAL  PERFORMANCE 

...  of  o  New  Low  Price! 

LONGER  LIFE — Assured  by  radically  improved 
new  filament,  dome  bulb  and  insulated  plate  cap. 

HIGH  RATING— 10,000  volts,  peak  inverse 
voltage.  1000  ma.,  peak  plate  current. 

ENORMOUS  EMISSION  RESERVE— Provides 
ability  to  withstand  high  peak  loads. 

Secret  of  866-A/ 
866  superiority  is 
another  top-notch 
RCA  engineering 
achievement  —  the 
edgewise- wound ribbon  filament 
utilizing  a  new 

alloy  material  which  not  only 
has  tremendous  electron- 
emitting  capabilities  but  which 
holds  the  key  to  longer  life. 

r866-A/866 

Half-Wave 

Mercury-Vapor 

Rectifier 

RCA-866-A^866  Half-Wave  Mercury- Vapor  Rectifier  Tube  represents  a  big  forward 
step  in  providing  higher  voltage  at  lower  initial  cost.  Equally  important  is  the  amazingly 
long  life  achieved  by  virtue  of  the  new  edgewise-wound  coated  ribbon  filament  and 
other  features  of  design  and  construction.  Judged  from  any  angle,  it  is  far  and  away 
the  finest  rectifier  tube  value  RCA  has  ever  offered — both  a  money-saver  and  a  truly 
de  luxe  performer. 

This  new  tube  supersedes  the  866  and  the  866-A  and  may  be  used  in  equipment 
designed  for  these  types.  It  combines  the  high  conductivity  of  the  866  at  low  plate 
voltages  with  the  ability  of  the  866-A  to  withstand  a  high  peak  inverse  voltage — and, 
in  addition,  gives  plus  performance  all  along  the  line. 

RCA-866-A/866's  new  edgewise-wound  filament  has  great  mechanical  strength  and 
provides  more  cathode  area  for  the  same  filament-power  rating. 

Important  among  other  features  of  the  tube  is  the  special  filament  shield  which  makes 
practical  the  use  of  a  very  low  starting  voltage.  A  ceramic  cap  insulator  and  new  dome* 
top  bulb  minimize  danger  from  bulb  cracks  caused  by  corona  discharge  and  resultant 
electrolysis. 

Install  866-A/866's  and  forget  rectifier  tube  problems  for  a  long,  long  time  to  come! 

PATINAS*   Filament  Voltage  ( A-C)  !.5  voitt 
Peak  Inverse  Voltage: 

Up  to    1 50  cycles  per  second ......  1 0,000  max,  volts 
Up  to  1,000  cycles  per  second   5,000  max.  volts Peak  Plate  Current  1.0  max.  ampere 

Average  Plate  Current  0.25  max.  ampere 
Tube  Voltage  Drop  (approx.)  15  volts 

$150
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""'^  PROVED    IN   COMMUNICATION'S  MOST   EXACTING  SERVICEsj 
RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.  •  A  Service  of  The  Radio  Corporation  of  America  ■ 

/n  Canada.  RCA  VICTOR  COMPANY  LIMITED,  MONTREAL  j 
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Another  year,  another  million! 

In  1940,  listeners  sent  WLS 

1,058,032  letters,  making  it  11 

million  in  11  years  — a  million 

letters  a  year  for  11  consecutive 

years  — the  period  WLS  has  been 

under  its  present  management. 

It  all  adds  up  to  this:  the  WLS 

audience  is  a  responsive  audience 

and  loyal  —  loyal  to  the  fine 

programs  of  WLS  and  to  the  ad- 

vertisers who  present  them . . .  and 

that  means -WLS  Gets  Results! 

THE  PRAIRIE  FARMER  STATIC 
BURRIDGE resident         Glenn  Snyder,  Manag 

National  Representatives: 

John  Blair  &  Company 
C  H  I  C  A  GO 

i 



art'^of        South  is 

ATLANTA 

and  the 

PULSE  BEAT 

of 

ATLANTA 

New  Or/edns- 

TRY  THIS  ON  YOUR  STETHOSCOPE! 

ATLANTA  is  the  business  dynamo  of  the 
Southeast! 

Atlanta  is  the  28th  city  in  the  Nation! 

13th  in  bank  clearings! 

18th  in  postal  receipts! 
8th  in  airmail  volume! 

LARGEST  railroad  center  in  the  South! 

LARGEST  telephone  center  in  the  South! 

THIRD  LARGEST  telegraph  center  in  the 
WORLD! 

Atlanta  is  served  by  60  daily  passenger 
planes,  110  daily  passenger  trains,  182 

scheduled  busses;  so  you  see  there's  al- 
most as  much  activity  INTO  this  thriving 

city  as  there  is  IN  it.  Atlanta  &  WAGA: 
a  rare  combination  in  the  heart  of  the 
South. 

IS 

VITAL  STATISTICS    about  the  South's 
Blue  Ribbon  station:  WAGA  serves  an  area 

containing  104,230  radio  homes;  a  popu- 
lation of  645,065. 

WAGA  commands  audience  with  over  30  big-time 

NBC  Blue  commercials;  a  well-balanced  program  of 

NBC  Blue  sustaining  features;  and  scores  of  wide- 

awake, "listened  to"  local  productions.  The  Blue  Rib- 
bon Station  keeps  its  listeners  up  on  the  news  with  the 

full  leased  wires  of  United  Press.  It  covers  the  area  with 

1 000  watts  day  and  500  watts  night. 

The   BLUE  RIBBON STATION  of  the  SOUTH 

ask John   Blair  Man 



eadership  in  Library  Service 

Duke  Ellington 

delights  Standard 

subscribers 

. .  .in  our  latest  release  of  popu- 
lar BMI  and  tax-free  music.  The 

"Duke"  makes  the  third  name 
band  Standard  has  released 
within  a  single  month;  Will 
Hudson  and  Henry  Busse  hav- 

ing preceded  him.  And  it 
wouldn't  be  fair  to  Don  Allen's 
superb  orchestra  and  Martha 
Tilton  not  to  mention  again 
what  a  tremendous  ovation  is 
still  being  given  their  bonus 
releases. 

While  on  the  subject  of  Duke 
Ellington,  we  are  mighty  proud 
of  the  fact  that  "Down  Beat's" 
dance  band  poll  selected  him 
as  the  runner-up  to  Benny 
Goodman  for  the  best  rhythm 
band  of  1940. 

February  may  be  a  short  month 
for  some  but  there  will  be  no 
shortage  in  more  good  names 
and  more  good  music  for 
Standard  Library  stations. 
More  star-studded  entertain- 

ment for  February's  100  new 
selections  will  be  announced 
shortly  in  this  column. 

Standard's  basic  library  now 
stands  at  2146  selections  .  .  . 
all  non-ASCAP  and  every  one 
a  delightful  earful. 
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Write  for  information  on  Stand- 

ard Radio's  Tax-Free  Library, 
"SPOT- ADS"  and  Standard 
Super  Sound  Effects. 

WELCOME  TO: 

WBIG — Greensboro,  N.C. 

KWLK— Longview,  Wash. 

WMBD— Peoria,  111. 

WICC — Bridgeport,  Conn. 

KGFI — Brownsville,  Tex. 

WMFF— Plattsburg,  N.  Y. 

PROOF   OF    LEADERSHIP . fN    OUR    DAILY  MAIL 

OUR  POSTMAN  doesn't  even  ring  once;  he  merely  walks  in,  deposits  a  handful  of  letters, 
and  departs.  But  almost  daily,  he  brings  us  the  best  of  news — words  of  praise  from  subscribers 

to  the  Standard  Radio  Library  Service.  Whereupon  we  smile  happily,  and  turn  again  to  the 
task  of  maintaining  the  showmanship,  technical  perfection  and  salability  of  our  Service,  so 

that  more  and  more  stations  may  answer  "Yes!"  when  asked: 

"Are  Your  Transcriptions  Up  to  Standard?" 

HOLLYWOOD 
CHICAGO 

Published  every  Monday.  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered 
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And  there^s  ONLY  ONE  radio  station  that 

blankets  the  Nation^s  17th  largest  market 

WGBI 

WGBI  long  has  been  the  devoted  public  servant  of  listeners  in  the  Na- 

tion's 17th  Market.  Maybe  that's  why  advertisers  regard  it  as  the  com- 

plete answer  to  advertising  in  the  Scranton— Wilkes-Barre  Market.  Not 

only  is  WGBI  the  one  regional  or  clear  channel  station  serving  this  area, 

but  recent  field  measurements  prove  that  it  is  the  one  and  only  station 

covering  this  market.  A  survey  by  Dr.  Starch  &  Staff  showed  that  98% 

of  the  daytime  listeners  and  96%  of  the  nighttime  listeners  in  Scran- 

ton's  home  county  listen  to  WGBI  regularly. 

A  CBS  Affiliote 

880  kc  •  1000  WATTS  DAY 

500  WATTS  NIGHT WGBI 

JOHN  BLAIR 

a    COMPANY  VEUABuirr 
National  Representatives 

SCRANTON,  I  PA. 

SCRANTON  BROADCASTERS,  Inc 
^AcuH^  ,y4fe^aA^c>e^  Pres. 
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DID  SOMEONE  ASK 

ABOUT  CINCINNATI? 

Metropolitan  Cincinnati  is  a  large  body  of 

prosperous  communities  completely  sur- 

rounded by  one  of  the  busiest  and  richest  in- 
dustrial areas  in  America  .  .  .  Machine  tools, 

soap,  paper,  radio-sets,  glass — in  these  and  a 
dozen  other  industries,  the  Cincinnati  area  is 

tops,  or  nearly  so. 

In  this  juicy  market,  radio  listening  habits 

have  undergone  a  bloodless  revolution.  Na- 
tional advertisers  are  rapidly  learning  the 

brand  new  Cincinnati  radio  picture.  What 

has  so  completely  changed  it?  Two  things: 

1.  WCKY  now  has  50,000  watts,  and 

thereby  delivers  a  very  conservative 

daytime  primary  coverage  area  includ- 
ing 850,000  radio  families,  with  a 

much  stronger  and  clearer  signal 

throughout  the  territory  than  ever  be- 
fore. At  night,  its  signal  is  available  to 

thirty  million  people,  if  they  want  it. 

2.  A  good  many  of  them  want  it,  because 
WCKY  is  now  the  basic  CBS  station  in 
Cincinnati. 

So  today,  if  you're  asking  about  Cincinnati, 
you're  asking  about  WCKY.  Don't  judge  the 
present  by  the  dim  and  distant  past.  Ask 
Free  &  Peters  for  the  complete  new  story  as  of 
today! 

WCKY  —50  GRAND  IN  POWER 

The  L.  B.  Wilson  Station  .  .  .  Basic  CBS 

or 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC  KANSAS  CITY 

^  WAVE  LOUISVILLE 
WTCN  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIaI 
KSD  ST.  LOUIsj 
WFBL  Syracuse] 

...IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST.. 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...PACIFIC  COAST... 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW  .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 
m '^'^       '  r 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CHICAGO:  ,80  N.  Michigan NEW  YORK:  247  Park  Ave. DETROIT:  New  Center  Bldg. SAN  FRANCISCO:  iii  Suiter LOS  ANGELES:  650  S.  Grand ATLANTA:  322  Palmer  Bldg. 
Franklin  6373 Plaza  5-4131 Trinity  2-8444 Sutter  4353 Vandike  0569 Main  5667 
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FCC  Approves  Accord  on  Treaty  Shifts 

Only  Eight  Changes  Are  Made  in  Original  Reallocation; 

Stations  Not  Ready  by  March  29  Must  Remain  Silent 

ENTAILING  only  eight  frequency  changes  from  the  standard 
broadcast  reallocation  notifications  last  fall,  the  FCC  Jan.  31 
placed  its  final  stamp  of  approval  on  the  reallocation,  to  be- 

come effective  as  originally  scheduled — on  March  29.  Action 
came  a  day  after  the  conclu- 

sion of  the  North  American 

regional    radio  -  engineering 
meeting  of  delegations  repre- 

senting Mexico,  Canada,  Cuba 
and  the  United  States  to  ad- 

just assignment  conflicts  un- 
der the  Treaty. 

While  the  specific  assign- 
ments of  stations  in  Canada, 

Mexico  and  Cuba  are  being 
withheld,  pending  approval  of 
the  recommendations  by  the  sev- 

eral home  governments,  the  FCC 
made  public  its  revised  list,  under 
which  795  of  the  883  standard 
broadcast  stations  in  this  country 
will  shift  10  to  40  kilocycles  on 
March  29. 

Must  Be  Ready 

delphia,  will  be  accorded  5,000 
watts  fulltime  as  a  III-A  station. 
Otherwise,  1220  kc.  will  be  avail- 

able for  assignment  in  this  country. 
The  FCC  hastened  to  approve  the 

recommendations  of  the  engineer- 
ing conference,  because  of  the  short 

time  remaining  to  effect  the  shift. 
Telegrams  were  rushed  to  all  sta- 

tions, notifying  them  of  their  as- 
signments as  of  March  29,  and 

instructions  promptly  were  issued 
to  all  stations  on  how  to  proceed 
in  procurement  of  new  crystals  and 
in  otherwise  meeting  the  reallo- 

cation requirements  [see  text  on 
this  page]. 

It  was  agreed  by  the  conference 
that  no  information  would  be  re- 

leased in  this  country  on  Canadian, 
Mexican  or  Cuban  assignments 
until  acceptance  of  the  recommen- 

dations had  been  accorded  by  the 
particular  countries.  It  was  under- 

stood, however,  that  the  Mexican 
border  station  situation  generally 
was  cleared  to  the  entire  satisfac- 

tion of  the  various  delegations. 
While  no  precise  data  were  avail- 

able either  from  the  State  Depart- 
ment or  the  FCC,  it  was  under- 
stood that  Dr.  John  R.  Brinkley's 

500,000-watt  X  E  R  A,  at  Villa 
Acuna,  across  from  Del  Rio,  Tex., 

and  Norman  T.  Baker's  150,000- 
watt  XENT,  at  Nuevo  Laredo, 
across  from  Laredo,  Tex.,  were  not 
accorded  assignments  as  border 
stations. 

XEAW,  Reynosa,  south  of  Dallas, 
owned  by  Carr  Collins,  head  of  the 
Crazy  Water  Crystals  Co.,  Mineral 
Springs,  Tex.,  is  understood  to  be 
slated  for  a  shift  to  Monterrey  on 
1570  kc. 

The  800  kc.  channel,  originally 
slated  to  go  to  Rosarito,  in  lower 
California,  is  understood  to  be  ear- 

marked for  Nogales,  in  Sonora, 
complying  with  the  Treaty  terms. 

Elated  Over  Outcome 
FCC  officials  were  clearly  elated 

over  the  results  of  the  conference, 
particularly  with  the  cooperative 
spirit  evinced  which  made  pos- 

sible meeting  of  the  March  29  re- 
allocation deadline.  At  the  start  of 

the  sessions  Jan.  14,  many  com- 
plications developed  which  indi- cated difficult  times  ahead.  Cuba 

did  not  submit  its  original  list  until 
the  conference  was  underway.  The 
Cuban  assignments  presumably  will 
be  made  to  definite  stations  after 

{Continued  on  page  UO) 

Reallocation  Instructions  to  All  Broadcast  Stations 

Those  stations  which  because  of 
inability  to  acquire  crystals  ground 
to  their  new  frequencies  cannot 
shift  on  that  date,  the  FCC  dis- 

closed, will  be  forced  to  remain 
silent  until  they  are  prepared  to 
make  the  change.  Stations  unable 
to  complete  construction  of  direc- 

tional antennas  by  March  29  will 
be  required  to  operate  with  suffi- 

ciently low  power  to  avoid  inter- 
ference with  other  stations. 

The  enginering  sessions  were 
hailed  by  State  Department  and 
FCC  officials  as  highly  successful 
and  marked  by  an  unusual  degree 
of  cooperation.  All  told,  it  was  said, 
some  200  matters  in  conflict  were 
eliminated  during  the  sessions. 

The  United  States  retained  all 
of  the  basic  assignments  agreed  to 
originally  under  the  Treaty,  which 
was  signed  in  Havana  on  Dec.  13, 
1937.  Only  one  Class  II  assign- 

ment —  earmarked  originally  for 
Detroit  and  for  which  no  applica- 

tions now  are  pending — was  relin- 
quished, and  that  on  a  tentative 

basis.  This  was  the  1220  kc.  chan- 
nel, slated  for  50  kw.  operation 

in  this  country,  which  can  be  used 
by  CJKL,  Kirkland  Lake,  Ont.,  in 
lieu  of  560  kc,  a  regional  facility. 
If  the  Canadian  station  elects  to 
use  this  frequency,  WFIL,  Phila- 

The  Commission  today  released  tlie 
frequency  assignments  for  all  standard 
l>roadcast  stations  to  be  effective  0800 
(i.MT  (3:00  a.m.  EST)  March  29, 
194] ,  pursuant  to  the  North  Ameri- 

can Regional  Broadcasting  Agree- 
ment (NARBA).  On  this  date  every 

broadcast  station  must  be  operated  on 
the  frequency  given  in  the  list. 

In  all,  some  795  of  the  883  broad- 
oast  stations  must  change  frequency. 
The  Commission  requests  the  coopera- 

tion of  broadcast  licensees  and  manu- 
facturers of  freqtienoy  control  equip- 

ment to  supply  the  necessary  equip- 
ment to  facilitate  the  change  of  fre- 

(juency  on  this  date.  It  is  urged  that 
every  broadcast  licensee  immediately 
place  an  order  for  the  necessary  new 
oscillators  or  modification  of  existing 
oscillators  to  enable  it  to  operate  on 
the  specified  frequency.  Licensees 
should  specify  in  the  order  for  crys- tals whether  a  directional  antenna  is 
employed  by  the  station. 

Manufacturers  are  requested  to  give 
prior  consideraticin  to  orders  from  sta- tion licensees  using  directive  antennas 

New  Frequency  Shifts  Under  Havana  Agreement 

FOLLOWING  are  the  changes  in  frequency  assignments  of  United  States 
stations  under  the  Havana  Treaty  allf'cations,  which  constitute  devia- 

tions from  the  list  anounced  by  the  FCC  Sept.  19,  1940  and  which  is 
published  in  the  1941  BROADCASTING  Yearbook  now  being  distributed : 

As  a  result  of  allocation  conflicts  with  other  nations 

Station  and  Location 
WOAI,  San  Antonio  
WCAU,  Philadelphia  
WBAB,  Atlantic  City  
WEST,  Easton,  Pa  ^. 

Frequeyicy  Change 
From 

1210  kc. 
1200  kc. 
1230  kc. 
1230  kc. 

To 

1200  kc. 
1210  kc. 
1490  kc. 
1400  kc. 

As  a  result  of  suggestions  from  stations 

WQXR,  New  York  
WHOM,  Jersey  City  
*WCNW,  Brooklyn   
*WWRL,  Woodside,  N.  Y. 

1600  kc. 
1560  kc. 1490  kc. 
1490  kc. 

1560  kc. 
1480  kc. 
1600  kc. 
1600  kc. 

Power in  Watts 

50,000 
50,000 250 

250 

5,000 
500-1,000 
100-250 

250 

*  WCNW  and  WWRL  share  time. 

in  accor(hiuce  with  the  receipt  of 
orders  for  new  oscillators.  Each  station 
should  be  supplied  with  only  two  crys- 

tals, one  for  the  transmitter  and  an- other for  the  frequency  monitor  when 
there  are  unfilled  orders  with  the 
manufacturer. 
An  exchange  of  crystals  is  recom- mended in  so  far  as  feasible.  The 

NAB  has  agreed  to  cooperate  with 
any  licensees  in  coordinating  this work. 

Tests  Authorized 

XU  stations  are  hereby  authorized 
to  test  on  the  new  frequency  prior 
to  March  29  during  the  experimental 
period  ( 1  a.m.  to  6  a.m.  local  stand- ard time).  Licensees  are  requested  to 
cooperate  to  avoid  unnecessary  inter- 

ference while  testing  during  this  pe- 
riod. Every  licensee  should  make  ar- rangements to  adjust  the  equipment 

so  as  to  operate  on  the  new  fre- 
(juency  prior  to  March  29.  Most  sta- 

tions using  non-directive  antennas 
should  not  require  over  a  few 
hours  to  adjust  the  equipment 
throughout  to  the  new  frequency  after 
the  new  crytsals  are  obtained.  In  .some 
cases  where  high  power  transmitters 
and  complicated  antenna  coupling  ar- 

rangements are  used,  two  or  more  test 
periods  may  be  required. 

The  procedure  in  general  should  be 
to  connect  the  new  crystal  in  accord- 

ance with  the  design  of  the  transmit- 
ter and  adjust  each  successive  stage, 

beginning  with  the  first  buffer,  for 
optimum  operation  on  the  new  fre- 

quency. Clips  or  other  markings  should (Continued  ov  page  H) 
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ASCAP  Parade' 

Is  Well  Received, 

Says    Gene  Buck 

103  Stations  Request  Series. 
ASCAP  Official  Declares 

REPORTING  an  enthusiastic  re- 
sponse to  the  first  broadcast,  Gene 

Buck,  ASCAP  president,  stated 
that  thousands  of  letters  from 
listeners  had  been  received  at 
ASCAP  headquarters  and  at  the 
stations  which  broadcast  the  first 
show  Jan.  25.  He  also  reported 
that  as  of  Jan.  28  ASCAP  had  re- 

ceived requests  for  transcriptions 
of  the  program  from  103  radio 
stations.  "Never  before  in  broad- 

casting have  so  many  stations  lined 
up  so  quickly  and  spontaneously  to 
carry  a  new  program  as  they  have 
for  ASCAP  on  Parade,"  he  said. 

It  was  explained  at  ASCAP  head- 
quarters that  the  program  \z  spon- 

sored by  the  Society  only  on  the 
four  New  York  stations,  WMCA, 
WNEW,  WHN,  WOV.  Transcrip- 

tions, cut  by  WBS,  will  be  fur- 
nished to  other  ASCAP-licensed 

stations  requesting  them,  but  AS- 
CAP will  buy  time  on  no  more  sta- 

tions, it  was  stated. 

WDAS  Drops  Out 

The  spokesman  added  that 
W I N  X,  Washington,  W  W  S  W, 
Pittsburgh,  and  WKNY,  Kings- 

ton, N.  Y.,  which  carried  the  first 
broadcast  by  direct  wire  from  the 
WMCA  studios,  themselves  paid 
for  the  line  charges.  WDAS,  Phila- 

delphia, had  been  scheduled  to  get 
the  program  by  wire,  but  dropped 
out  before  the  broadcast.  It  is  un- 

derstood the  series  is  made  avail- 
able for  local  sponsorship. 

P.  J.  Stanton,  manager  of  WDAS, 
said  ASCAP  refused  to  sign  a  com- 

mercial contract.  Moreover,  he  add- 
ed, WDAS  could  not  carry  the  pro- 

gram because  no  script  was  avail- 
able. To  avoid  controversial  issues, 

the  station  thought  it  best  not  to 
broadcast  the  program. 

Headliners  for  the  second  broad- 
cast on  Feb.  1  were  announced  as 

including  Cole  Porter,  Johnny 
Mercer,  Al  Jolson,  Ethel  Merman, 
Hildegarde,  Benny  Fields  and  Gene 
Buck,  in  addition  to  the  orchestra 
and  chorus  directed  by  Russell 
Bennet  and  Deems  Taylor  as  m.c. 
This  broadcast  was  also  slated  to 
feature  the  radio  premiere  of  Irv- 

ing Berlin's  latest  songs,  "Little 
Old  Church  in  England"  and  "When 
That  Man  Is  Dead  and  Gone." 

In  addition  to  Mr.  Buck's  plea  to 
the  broadcasters,  the  opening  pro- 

gram of  the  series  contained  sev- 
eral other  ASCAP  "commercials." 

The  oft-told  story  of  Victor  Her- 
bert's annoyance  at  hearing  his  mu- sic played  in  a  restaurant  which 

led  to  the  formation  of  ASCAP  was 
presented  in  dramatic  form,  and  a 
comedy-dramatic  sketch  featuring 
George  M.  Cohan  purported  to  typi- 

fy reaction  of  the  average  citizen  to 
the  BMI-ASCAP  controversy. 

At  another  point  in  the  program 
the  orchestra  played  several  fa- 

miliar theme  songs  that,  as  Deems 
Taylor  put  it,  "you  don't  hear  any 
more — not  since  January  first."  For 
a  climax  to  this  ASCAP  "reunited" 
the  "Grand  Canyon  Suite"  with 
Johnny's  "Call  for  Philip  Morris." 
Mr.  Buck's  all-inclusive  plea was : 

"I  have  only  one  message  that  I 
want  to  get  through  to  the  radio 

Whistler's  Check 
SIGN  of  the  times  is  the  plac- 

ard nailed  to  the  wsll  re- 
cently by  the  music  clearance 

department  of  KTSA,  San 
Antonio:  "If  you  have  to 
whistle  or  sing  in  this  office, 
make  it  BMI  or  a  tax-free 
tune.  We  operate  for  profit." 

public  tonight.  The  American  So- 
ciety of  Composers,  Authors  & 

Publishers  is  not  withholding  its 
music  from  you.  We  want  you  to 
hear  it.  That's  how  we  make  our 
living.  This  station  plays  our  music 
for  you.  Some  stations  do  not.  We 
have  asked  these  other  stations  to 
sit  down  with  us  and  try  to  reach 
some  agreement.  They  have  not 
answered  us.  I  ask  them  again,  now, 
in  the  hearing  of  millions  of  radio 
listeners  .  .  .  Broadcasters  of  Amer- 

ica .  .  .  will  you  meet  me  and  my 
fellow  songwriters,  and  will  you 
try  to  reach  an  agreement  with  us, 
so  that  the  public  will  not  be  de- 

prived of  the  songs  and  the  music 

it  loves?" 

ANOTHER  successful  year  has 
besn  registered  by  WORL,  Boston, 
whose  920  Club  is  celebrating  its 
second  anniversary.  Started  on  a 
small  scale  in  January,  1939,  by 
General  Manager  George  Lasker, 
it  since  has  spread  to  an  average 
full  schedule  of  eight  hours  daily, 
with  sales  increasing  to  a  gross  of 
approximately  $116,000  above  1938, 
and  an  even  more  optimistic  out- 

look for  the  coming  year. 
The  program  is  considered  the 

longest  single  daytime  show  in  the 
country,  running  as  much  as  10 
hours  daily  in  summer.  Formula 
is  simple,  understandable.  The  pro- 

gram presents  music  from  a  huge 
up-to-the-minute  active  studio  li- 

brary of  name  band  recordings, 
with  commercial  announcements 
handled  by  Bob  Perry,  program  di- 

rector, and  Ed  Dinsmore. 
Accounts  Attracted 

Originally  thought  a  daring  ex- 
periment for  Boston,  the  idea  has 

brought  a  surprising  diversity  of, 
accounts  flocking  to  the  station's schedule.  A  mass  market  for  mer- 

chandising has  attracted  products 
varying  from  coal  to  spices  to  in- 

surance to  cars — and  even  houses. 
National  clients  include  Kleenex, 
Marlin  Razor  Blades,  Grove's  Bro- 
mo-Quinine,  Public  Loan  Corp., 
Sears  Roebuck,  Royal  Typewriter, 
Meloripe  Bananas,  Dioxygen  Cream 
and  others.  Some  important  local 
accounts  are  Jordan  Marsh  De- 

partment Store,  Puritan  Cake, 
Moxie,  Pepsinic  Seltzer  and  Fi- 

lene's. 
Pride  of  WORL's  sales  repre- sentatives are  the  much-mentioned 

"15  Success  Stories,"  praise  let- 
ters from  pleased  clients  surprised 

bv  results.  An  example  is  one  con- 
taining commondation  from  Friday 

Magazine,  whose  local  circulation 
went  up  1,000%  in  just  two  week- 

ends of  broadcasting.  Another 
source  of  satisfaction,  showing  na- 

tional interest  among  broadcasters 
themselves,  are  numerous  inquiries 

I PLEA  TO  THE  
PUBLIC  I Music  Store  Keeps  Lists  of  | 

 Sponsors  on   Counter  ' 

ON  A  COUNTER  in  the  mid-Man- hattan music  store  operated  by  G. 
Schirmer  Inc.,  ASCAP  publishing 
house,  is  a  pile  of  mimeographed 
lists  of  advertisers  sponsoring 
musical  programs  on  the  major  net- works. Attached  to  each  list  is  a 
printed  card,  reading: 

"Were  you  polled  .  .  .  were  you 
told  .  .  .  were  you  consulted  (By 
CBS,  NBC  and  MBS)  about  the 
radio  music  that  now  comes  into 
your  home?  You  used  to  get  the 
music  you  wanted  .  .  .  the  songs  of 
America's  greatest  composers,  the real  music  of  America.  Now  .  .  . 
on  the  chain  stations  .  .  .  you  get 
synthetic  songs  instead  of  real 
music.  Your  favorite  programs  and 
your  favorite  bands  are  forced  to 
play,  not  the  music  you  want,  but 
the  music  controlled  by  the  radio 

chains.  If  you  don't  like  it  ...  if 
you  want  your  favorite  music  back 
again  .  .  .  write  to  the  sponsors  and 

tell  them  so." 

THE  GOVERNOR  himself  looks 
over  the  records  of  the  unique  920 
Club,  daytime  program  of  WORL, 
Boston.  Here  the  chief  executive, 
Gov.  Leverett  Saltonstall  (left) , 
congratulates  George  Lasker, 

WORL  manager,  on  the  program's second  anniversary. 

about  the  program's  setup  received 
by  Mr.  Lasker  from  other  radio 
stations  as  far  South  as  Louisville 
and  Savannah  and  as  far  West  as 
Akron  and  Denver. 

Perhaps  most  remarkable  is  that 
during  practically  the  entire  bien- 

nial period  the  920  Club  operated 
on  but  500  watts  output.  Not  until 
1940  had  nearly  ended  (Nov.  20) 
did  WORL  receive  its  FCC  permit 
for  an  increase  to  1,000  watts.- This 
action,  however,  had  long  been  an- 

ticipated with  construction  last 
summer  of  a  new  transmitter  at 
Needham.  A  competent  engineering 
staff  had  it  operating  at  the  new 
1  kw.  strength  three  days  after 
the  grant  was  made.  Latest  addi- 

tion (in  January)  was  a  combina- 
tion of  two-speed  Presto  turntables, 

which  at  this  moment  are  continu- 
ously and  prosperously  busy,  pur- 

veying: popular  tunes  to  the  public 
from  sunrise  to  sunset. 

GARDNER  TO  STAGE 

OWIS  CBS  PROGRAM 

ED  GARDNER,  Hollywood  produc- 
er of  the  weekly  NBC  Rudy  Vallee 

Show  sponsored  by  National  Dairy 
Products  Corp.  (Sealtest),  has  re- 

signed to  take  over  another  assign- 
ment in  New  York.  He  will  star  in 

and  produce  the  weekly  CBS  vari- 

ety show,  Duffy's  Tavern,  sched- uled to  start  March  1  under  spon- 
sorship of  Schick  Dry  Shaver  Inc., 

Saturday,  8:30-8:55  p.m.  (EST), 
with  West  Coast  repeat,  8:30-8:55 
p.m.  (PST). 
New  half-hour  show  is  being 

built  around  Gardner's  Archie character  which  he  created  on  This 
Is  New  York,  CBS  sustaining  series 
two  years  ago.  Gardner  terminates 
activities  on  the  Rudy  Vallee  Show 
following  the  Feb.  20  broadcast. 

Abe  Burrows,  Sealtest  program 
comedy  writer,  moves  with  Gardner. 
It  is  expected  that  James  McFad- 
den,  vice-president  in  charge  of 
radio  of  McKee  &  Albright,  New 
York  agency  servicing  the  Sealtest 
account,  will  appoint  a  combina- 

tion producer-comedy  writer.  Shir- 
ley Booth,  wife  of  Gardner  and 

now  starring  on  Broadway  in  "My 
Sister  Eileen",  will  have  a  featured 
comedy  role  in  Duffy's  Tavern.  J. M.  Mathes  Inc.,  New  York  agency, 
services  the  Schick  account. 

Henke  Gets  Sales  Post 

HARRY  HENKE,  with  Standard 
Brands  since  1908  and  for  10  years 
president  of  the  subsidiary  Stand- ard Brands  of  California,  has  been 
na:  led  vice-president  and  general 
sales  manager  of  the  parent  com- 

pany. He  will  move  from  San  Fran- cisco to  the  New  York  executive 
offices.  He  also  becomes  a  director, 
succeeding  Jay  Holmes,  resigned. 

Absorene  Disc  Series 

ABSORENE  MFG.  Co.,  St.  Louis 
(cleaner),  will  sponsor  transcribed announcements  in  March,  April  and 
May  on  33  stations.  Agency  is  Ross- 
Gonld  Co.,  St.  Lou's.  The  stations: WSGN  KLZ  WMBD  WCBS  WDZ 
WFAM-WSBT  woe  KSO  WAVE  CKLW 
WOOD-WASH  WTCN  KCMO  KMBC  WHB 
KO  L  WCPO  WNOX  WMPS  KXA 
WKBH  WMAQ  WAA^  W^^J.  WGES WSBC  KMOX  KSD  KWK  KXOK  WIL 
WEW  WTMV. 

New  Syrup  Tested 
H.  FOX  Co.,  Brooklyn  (syrups), 
new  to  radio,  is  starting  a  test  spot 
campaign  of  one-minute  daily  an- 

nouncements on  four  New  York  sta- 
tions, WMCA,  WNEW,  WARD, 

WEVD.  Product  advertised  is  Ubet, 
a  new  chocolate  flavored  syrup. 
Agency  is  Arthur  Rosenberg  Inc., 
New  York. 

Commentators  in  Movies 
RADIO  commentators  and  newspaper 
personalities  will  be  featured  in  a  series 
of  movie  shorts.  One  series,  Interna- tional Forum,  released  by  Columbia 
Pictures,  New  York,  and  produced  at 
Eastern  Service  Studios,  Astoria.  L.  I., 
co-stars    Dorothy    Thompson,  Wythe 
Williams,  Linton  Wells  and  William 
L.  Shirer  in  roundtable  discussions  of  | 
important  events  of  the  day.  Raymond  | 
Gram  Swing,  MBS  commentator,  also  [ 

is  making  a  series  of  short  commen-  ' taries  on  World  War  II  for  Cartoon  j 
Films,  New  York,  with  animated  color  ; 
cartoons     ilhistrating     Mr.     Swing's  I analyses. 

THE  LONGEST  DAYTIME  PROGRAM 

Some  Times  the  '920  Club'  on  WORL,  Boston,  Runs 

 10  Hours,  With  the  Average  About  8  
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Crane  Advocates 

School  Stations 

PUBLIC  stations,  operated  by  edu- 
cational groups  and  working;  in  co- 

operation with  commercial  stations, 
were  advocated  Jan.  17  by  Dr.  A.  G. 
Crane,  president  of  the  U  of 
Wyoming,  and  chairman  of  the 
National  Committee  on  Education 
by  Radio  in  an  address  before  the 
KSTP  Radio  Conference  in  Minne- 
apolis. 

Discussing  the  work  of  the  Rocky 
Mountain  Radio  Council,  Dr.  Crane, 
a  Republican,  who  has  been  men- 

tioned for  the  vacancy  on  the  FCC 
created  by  retirement  of  Col.  Thad 
H.  Brown,  said: 
"Government  monopoly  of  broad- 

casting is  not  desired  in  America. 
.  .  .  Public  stations  must  also  have 
a  place  in  the  American  system. 
These  stations  perform  a  vital  serv- 

ice in  experimentation  and  demon- 
stration, free  as  they  are  from 

limitations  which  circumscribe  com- 
mercial industry.  Both  have  their 

peculiar  limitations  as  well  as  their 
freedom.  Each  has  its  own  service. 
Working  together,  each  supple- 

ments the  other.  .  .  .  There  should 
be  no  conflict  between  civic  broad- 

casters and  the  industry.  Both 
should  design  the  best  possible 
service  to  the  listeners." 

Milwaukee  Hotel  Group 

Given    BMI  Viewpoint 
PRINCIPLES  and  policies  of  BMI 
were  explained  by  George  M.  Skin- 

ner of  the  organization's  New  York 
publicity  division  in  two  speeches 
made  Jan.  22  in  Milwaukee.  He  told 
a  meeting  of  the  Tavern  Music  Pro- 

tective Assn.  that  when  BMI  drops 
its  present  policy  of  permitting  its 
music  to  be  used  in  hotels,  restau- 

rants, taverns  and  clubs  without 
payment,  fees  will  be  on  a  gradu- 

ated scale  fair  to  everyone. 
Vollmer  Dahlstrand,  president  of 

the  Milwaukee  local  of  AFM,  in- 
troduced Mr.  Skinner  with  an  ad- 

dress that  accused  ASCAP  of  dis- 
crimination. He  pledged  that  when 

taverns,  restaurants  and  clubs  de- 
mand that  their  orchestras  play 

only  BMI  music  the  union  will  see 
that  they  do  so.  Sol  Zien,  TMPA 
secretary,  urged  the  group  to  "play 
only  BMI  music  and  you'll  get  into 
no  more  trouble  with  ASCAP."  Mr. 
Skinner  presented  the  broadcasters' 
position  in  the  music  controversy 
to  the  Junior  Chamber  of  Com- 

merce at  the  invitation  of  that 
group,  which  had  previously  been 
addressed  by  an  ASCAP  represen- 
tative. 

Seek  Another  in  Wheeling 
ANOTHER  application  for  a  new 
local  station  in  Wheeling,  W.  Va.  has 
been  filed  with  the  FCC,  which  last 
November  authorized  a  company 
headed  by  Joe  L.  Smith  .Jr.,  operator 
of  WJLS,  Becldey.  W.  Va.,  to  con- 

struct the  new  WKWK  in  Wheeling, 
using  100  watts  on  1370  kc.  The  new 
application  is  from  Tri-State  Broad- 
easting  Corp.  and  asks  for  100  watts 
on  1420  kc.  Head  of  the  company  is 
Tom  M.  Bloch,  whose  father,  J.  A. 
Bloch.  president  of  Mail  Pouch  To- 

bacco Co.,  Wheeling,  is  vice  president 
and  largest  stockholder.  William 
Frankston,  Mail  Pouch  advertising 
manager,  is  secretary,  Mr.  and  Mrs. 
John  Kennedy,  the  former  operator 
of  WCHS,  Charleston,  and  the  West 
Virginia  Network,  have  subscribed  to 
$9,000  out  of  $21,000  worth  of  the 
stock. 

WHEN  a  program  av
erages over  12,000  letters  a  month, 

has  23  participating  spon- 
sors and  an  eager  waiting 

list,  and  has  gained  a  national  repu- 
tation for  the  local  station  involved, 

it's  time  to  look  at  the  record — 
especially  a  record  of  six  years 
standing.  The  program  is  Martin 
Block's  Make  Believe  Ballroom, 
celebrating  its  sixth  anniversary 
on  WNEW,  New  York,  Feb.  3,  1940. 

Staff  announcer  for  WNEW  back 
in  1935  at  $25  a  week,  Martin  Block 

today  is  often  called  "America's 
No.  1  Radio  Salesman,"  with  his 
current  sponsors  bringing  WNEW 
about  a  third  of  a  million  dollars 
yearly  for  air  time  and  his  talent. 

How  He  Started 

The  "ballroom"  idea  started  six 
years  ago  when  WNEW  was  broad- 

casting daily  reports  of  the  Haupt- 
mann  kidnaping  trial  from  Flem- 
ington,  N.  J.  The  s-tation  wanted 
someone  to  fill  in  with  recorded 
music  between  bulletins,  and  Martin 
was  elected  for  the  job.  Remember- 

ing a  record  show  he'd  heard  on the  West  Coast,  he  bought  some 
popular  discs  and  started  the  now 
famous  technique  of  imaginary 
visits  vdth  noted  bandleaders  on 

"stage  one"  or  "stage  two"  of  the 
"ballroom." 

The  program  continued  sustain- 
ing on  WNEW  until  May,  1935, 

when  Martin  made  his  first  com- 
mercial announcement  for  Retardo 

reducing  pills.  The  next  day  600 
dollar  bills  poured  in  to  the  station 
from  listeners  requesting  a  box  of 
the  pills,  the  only  proof  needed  to 
convince  WNEW  of  the  program's 
commercial  potentialities. 

In  two  years  the  program  grew 
from  a  brief  morning  period  to  its 
present  31/2  hours  a  day,  six  days 
a  week,  numbering  among  its  spon- 

sors such  national  radio  advertisers 
as  BC  Remedy  Co.;  General  Foods 
Corp.;  Grove  Laboratories;  Gruen 
Watch  Co.;  P.  Lorillard  Co.,  and 
Smith  Brothers  Cough  Drops. 

Reports  from  some  of  the  pro- 
gram's sponsors  in  1940  tell  the 

sales  story:  Axton-Fisher  Tobacco 
Co.  used  the  Make  Believe  Ball- 

room for  five  weeks  and  increased 
distribution  50%  in  New  York  for 
Twenty  Grand  cigarettes,  doubling 
its  contract  with  WNEW  as  a  re- 

sult; Purity  Bakeries  noted  a  sales 

Hecker  Spots 
HECKER  PRODUCTS  Corp.,  New 
York,  is  using  one-minute  spot  an- 

nouncements one  to  four  times  daily 
on  week-days  on  New  York  sta- 

tions WOR  and  WEVD.  Announce- 
ments are  used  as  a  copy  test  for 

Cream  of  Farina,  with  an  8-ounce 
package  of  the  product  distributed 
free  to  listeners.  Maxon,  New  York, 
is  agency. 

increase  of  144,000  doughnuts  a 
week  at  the  end  of  its  first  week 
sponsoring  the  Ballroom,  and  an  in- 

crease of  432,000  doughnuts  a  week 
at  the  end  of  four  weeks;  BC  Rem- 

edy Co.,  still  using  the  program  to 
promote  its  headache  powders,  has 
been  on  the  Ballroom  since  1937. 

An  Annual  Party 
Further  proof  of  the  success  of 

the  Ballrooyn  came  in  February, 
1940,  when  the  National  Biscuit 
Co.,  New  York,   by  arrangement 

MR.  BLOCK 
A  Fortune  Between  Records 

with  WNEW,  placed  transcribed 
continuities  by  Martin  Block  to- 

gether with  his  musical  selections 
on  some  16  stations  east  of  the 
Mississippi.  This  campaign  en- 

hanced the  program's  popularity 
even  more,  as  well  as  acting  as  im- 

petus for  similar  "ballroom"  shows 
to  spring  up  on  local  stations 
throughout  the  country. 
For  the  past  several  years, 

WNEW  has  given  Make  Believe 
Ballroom  birthday  parties,  with 

many  of  Martin's  wax  artists  at- 
tending and  participating  in  the 

flesh.  This  year  the  celebration  was 
set  for  Feb.  3  at  the  Hotel  Am- 

bassador, New  York,  5:30-7:30 
p.m.,  regular  afternoon  period  of 
the  Ballroom,  with  Martin  Block 
conducting  the  program  from  the 

party. 

'Vox  Pop'  On  Tour 
PENN  TOBACCO  Co.,  Wilke.s-Barre 
(Kentucky  Club)  is  completing  ar- 
rangments  for  the  origination  of  Vox 
Pop  with  Wally  Butterworth  and 
Parks  Johnson  from  Mexico  City  on 
Feb.  13,  and  from  San  Juan,  Puerto 
Rico,  and  Havana,  Cuba,  the  succeed- 

ing weeks.  Program  currently  heard 
Thursdays  on  CBS  is  produced  at  pres- 

ent by  Ruthrauff  &  Ryan,  New  York, 
which  handles  the  account. 

Lease  of  WAPI 

Approved  by  FCC Recapture  Clause  Is  Deleted, 

Ending  Long  Litigation 
CONCLUDING  proceedings  and 
litigation  extending  over  three 
years,  the  FCC  on  Jan.  29  author- ized the  voluntary  assignment  of 
WAPI,  Birmingham,  under  a  lease 
agreement  to  Voice  of  Alabama  Inc. 
The  station  is  owned  jointly  by 
Alabama  Polytechnic  Institute,  U 
of  Alabama  aid  Alabama  Col- 

lege, and  has  operated  under  super- 
vision of  a  joint  board  of  control 

[Broadcasting,  Dec.  1,  1940,  Jan. 
1,  Jan.  27]. 
Under  terrrs  of  the  grant,  the 

schools  will  discontinue  operation 
of  the  station  but  will  retain  owner- 

ship of  the  physical  equipment. 
WAPI  operates  on  1140  kc.  with 
5,000  watts. 

Objection  Removed 
The  grant  climaxes  a  three-year effort  to  secure  FCC  authorization 

for  leace  of  the  station  to  Voice  of 
Alabama  Inc.,  and  serves  to  negate 
an  appeal  from  an  adverse  FCC 
decision  now  pending  in  the  U.  S. 
District  Court  for  the  Northern 
District  of  Alabama. 
The  Jan.  29  grant  was  made 

shortly  after  a  revised  application 
had  been  filed,  in  which  a  recapture 
clause,  the  specific  basis  of  previous 
FCC  denial,  had  been  eliminated. 
The  new  application  also  provided 
that  voting  rights  in  Voice  of  Ala- bama Inc.  would  be  exercised  under 
a  voting  trust  agreement  through 
the  Birmingham  Trust  &  Savings 
Co.,  instead  of  by  officers  of  the lessee  company. 

Under  this  revised  arrangement 
th2  42%  interest  in  Voice  of  Ala- 

bama Inc.  held  by  Ed  Norton,  Birm- 
ingham businessman  and  con- 

trolling owner  of  WMBR,  Jackson- 
ville, Fla.;  the  13%  interest  of 

Thad  Holt,  general  manager  of 
WAPI;  and  the  45%  interest  of 
CBS  is  covered  by  the  voting  trust. 
The  application  provides  for  an 
11%-year  lease  of  the  station  at  a 
cash  rental  of  $1,125  per  month  plus 
radio  time  for  the  lessors  amount- 

ing to  one  hour  per  week  between 
7  and  10  p.m.  and  one  hour  weekly 
before  6  p.m. 

It  is  understood  the  same  man- 
agement and  personnel  will  con- tinue to  operate  the  station,  with 

Thad  Holt  remaining  as  general 
manager.  The  grant  included  leas- 

ing of  WAPI's  relay  station, 
WAWT.  The  FCC  also  has  set 
hearings  on  renewal  of  the  WAPI 
license  for  Feb.  18,  granting  in 
part  a  request  for  continuance  of 
the  hearing  from  Jan.  27. 

Market  News 

UPON  the  request  of  several  Mid- 
west stations,  the  U.  S.  Depart- 
ment of  Agriculture  has  announced 

the  appointment  of  Lance  G.  Hooks, 
marketing  specialist  in  that  area, 
to  its  Chicago  staff.  Mr.  Hooks,  op- 

erating from  newly  established 
headquarters  in  the  Post  Office 
Bldg.,  will  give  broader  dissemina- 

tion to  the  farm  and  market  re- 
ports made  available  to  the  sta- 
tions. The  new  service  will  be  ad- 
justed so  that  existing  commercial 

programs  covering  farm  markets will  not  be  affected. 

BROADCASTING  •  Broadcast  Advertising February  3,  1941   •  Page  11 



ASCAP  Faces  Consent  Decree  or  Courts 

Full  text  of  the  consent  decree 
in  the  Government's  proceeding 
against  BMI  will  be  found  on 
page  22.  Statements  by  Dept.  of 
Justice  and  by  NAB  President 
Miller  on  page  45. 

other  than  the  direct  parties  (BMI 
and  the  Government)  there  is  little 
chance  of  a  hitch  in  the  actual  en- 

tering of  the  decree.  It  is  expected 
that  Godfrey  Goldmark,  BMI  spe- 

cial counsel,  who  signed  the  decree 
last  week,  and  possibly  Sydney  M. 
Kaye,  BMI  executive  vice-president 
and  general  counsel,  will  be  on  hand 
for  the  final  action. 

Criminal  Suit? 

While  no  statement  was  forth- 
coming from  the  Department,  it 

was  expected,  in  the  light  of  the 
Jan.  27  announcement,  that  Mr. 

Justice  Dept.  Ready  to  File  Criminal 

Action  if  Decree  Is  Spurned 
By  SOL  TAISHOFF 

OUTMANEUVERED  and  out-performed  at  every  turn  by 
Broadcast  Music  Inc.,  a  desperate  ASCAP  now  is  confronted 

with  the  painful  duty  of  electing  whether  it  will  accept  a  con- 
sent decree  from  the  Government,  terminating  its  long  reign 

as  the  music-dispensing  monopoly,  or  face  new  criminal  litiga- 
tion already  in  draft  form  at  the  Department  of  Justice. 

Despite   a   meeting   Jan.  31  in  
Washington  with  ASCAP  Attor- 

neys Louis  D.  Frolich  and  Herman 
Finkelstein,  Anti-Trust  Division 
attorneys  were  prepared  to  file  the 
criminal  suit  in  Milwaukee  next 
week.  Only  prompt  acceptance  of  a 
consent  decree,  generally  parellel- 
ing  that  signed  by  BMI  in  Mil- 

waukee on  Jan.  27,  can  forestall 
the  new  litigation.  The  fact  that 
ASCAP  last  December  rejected  a 
far  less  stringent  decree,  abruptly 
ending  protracted  conversations 
with  the  Government,  was  viewed 
as  indicative  of  its  likely  refusal 
to  accept  the  BMI  decree  pattern. 

Threat  Removed 

Meanwhile,  the  signing  of  the 
BMI  decree,  to  become  effective 
only  when  similar  restraints  have 
been  imposed  upon  ASCAP,  either 
by  consent  or  litigation,  was  hailed 
in  the  broadcasting  industry  as  the 
most  significant  music  event  since 
the  break  in  ASCAP-industry  re- 

lations Dec.  31.  As  predicted  by 
Broadcasting,  the  provisional  de- 

cree gives  the  industry  ample  time 
in  which  to  develop  a  "pay-as-you- 
play"  basis  and  clearance  at  the 
source,  and  at  the  same  time  elimi- 

nates the  threat  of  protracted  anti- 
trust litigation  against  elements  in 

the  industry. 
The  ASCAP  attorneys  met  with 

Victor  0.  Waters,  Special  Assistant 
Attorney  General  in  charge  of 
copyright  litigation,  and  his  associ- 

ates, during  the  afternoon  of  Jan. 
31.  The  Department  has  made  it 
abundantly  clear  that  it  does  not 
propose  to  give  ASCAP  a  preferred 
decree  and  that  there  has  been  no 
change  in  its  announced  intention 
of  promptly  proceeding  against 
ASCAP.  In  addition  to  the  specifi- 

cations in  the  BMI  decree,  ASCAP 
presumably  would  be  required  to 
terminate  its  self-perpetuating 
board;  radically  revise  its  method 
of  distributing  royalties;  and  relax 
its  rigid  membership  requirements 
— all  of  which,  it  has  been  contend- 

ed, set  it  up  as  a  music  monopoly 
in  violation  of  the  anti-trust  laws. 

Mr.  Waters  is  due  in  Milwaukee 
Feb.  3,  along  with  counsel  for  BMI, 
at  which  time  the  BMI  decree  will 
be  formally  entered.  When  the  de- 

cree was  signed  the  preceding  week, 
the  court  set  Feb.  3  as  the  hearing 
date  and  only  the  technicality  of 
actual  signing  of  the  legal  docu- 

ment by  Federal  Judge  F.  Ryan 
Duffy  remains  to  be  accomplished. 

Since  no  one  legally  has  a  right 
to  participate  in  these  proceedings. 

Waters  might  file  the  criminal  in- 
formation against  ASCAP  at  the 

same  time.  This  presupposes  that 
ASCAP  does  not  come  to  terms  on 
the  voluntary  decree  during  its 
newly  opened  conversations.  The 
criminal  information,  a  legal  pro- 

cedure obviating  the  more  cumber- 
some grand  jury  indictment  course, 

would  seek  dissolution  of  ASCAP 
as  a  monopoly  in  violation  of  the 
Sherman  anti-trust  laws.  It  would 
have  no  direct  bearing  on  the  civil 
suit  against  ASCAP  pending  since 
1935  in  the  Federal  District  Court 
for  the  Southern  District  of  New 
York. 

ASCAP  on  the  Run 

Meanwhile,  signs  were  plentiful 
that  ASCAP  is  on  the  run.  Sky- 

rocketing of  BMI  sheet  music  sales, 
with  a  corresponding  dizzy  drop  in 
popularity  of  ASCAP  numbers  not 
performed  on  the  air,  have  precipi- 

tated serious  controversies  in 
ASCAP  ranks.  Complaints  from 
listeners  and  from  radio  perform- 

ers have  practically  ceased,  with 
the  increased  popularity  of  non- 
ASCAP  music.  Even  the  industry 
die-hards  were  prepared  to  admit 
that  ASCAP  had  been  soundly 
thrashed,  particularly  with  the  con- 

summation of  the  conditional  de- 
cree, setting  radio's  music  house  in order  as  far  as  the  Government  is 

concerned. 

UNCLE  SAM'S  DECREE  GETTER 
Vic  Waters,  a  Legal  Veteran  at  32,  Directs  the 

 Proceedings  in  Music  Controversy  

Mr.  Waters 

A  LITTLE  MORE  than  a  year  ago, 
after  constant  prodding  from  high 
places.  Assistant  Attorney  General 
Thurman  Arnold,  in  charge  of  anti- 

trust matters,  de- 
cided that  special 

attention  should 
be  given  to  the 

Govern  ment's long-  pending 
anti-trust  suit 
against  ASCAP. 
He  selected  from 

his  legal  staff  Vic- 
tor 0.  Waters,  a 

then  31-year-old, 
204-lb.  lawyer 
with  a  reputation  for  getting  things 
done. 

While  events  did  not  transpire  in 
the  manner  originally  planned,  it 
was  this  youthful  attorney  who 
handled  the  principal  negotiations 
resulting  in  the  Jan.  27  conditional 
consent  decree  with  BMI  signed  in 
Milwaukee  Jan.  27.  He  also  is 
carrying  on  conversations  with 
ASCAP  on  a  similar  decree  and  if 
they  fail,  he  will  be  the  principal  in 
the  filing  of  a  criminal  suit  against 
the  Society — probably  in  early  Feb- ruary. 

Long  Negotiations 
A  native  of  Pawnee,  Okla.,  Vic 

Waters  received  his  A.B.  degree  at 
the  University  of  Oklahoma  in  1930 
and  his  Ll.B.  in  1932.  He  practiced 
law  and  served  as  county  attorney 
in  Greer  County,  Okla.,  for  four 
years.  In  1935  he  became  a  special 

attorney  for  the  Department  of 
Justice  in  Washington  and  early  in 
1939  he  was  designated  a  special 
assistant  to  the  Attorney  General, 
handling  anti-trust  work.  He  par- 

ticipated actively  in  the  General 
Motors  Acceptance  Corp.  case. 

It  was  in  December,  1939,  that 
Assistant  Attorney  General  Arnold 
assigned  Mr.  Waters  to  the  ASCAP 
case,  after  it  had  been  dormant 
virtually  since  its  filing  in  1935  in 
the  New  York  Federal  District 
Court.  Several  months  ago  Warren 
Cunningham  Jr.,  special  attorney, 
was  assigned  as  assistant.  It  was 
after  repeated  negotiations  with 
ASCAP  counsel,  which  culminated 
in  the  proposed  consent  decree 
vetoed  by  the  ASCAP  board,  that 
the  Department  decided  to  proceed 
along  criminal  lines  against 
ASCAP,  and  BMI  and  the  major 
networks.  With  the  BMI  issue  set- 

tled by  conditional  decree,  Mr. 
Waters  now  is  devoting  all  of  his 
attention  to  ASCAP,  with  instruc- 

tions to  proceed  criminally  in  Mil- 
waukee unless  a  decree  is  accepted. 

All  of  Mr.  Waters'  conversations 
have  been  carried  on  under  the  im- 

mediate supervision  of  Assistant 
Attorney  General  Arnold  and 
Holmes  Baldridge,  chief  of  the  trial 
section  of  the  Anti-Trust  Division. 
Mr.  Baldridge,  a  former  special 
counsel  of  the  FCC  on  the  AT&T 
investigation,  is  well  acquainted 
with  communications  and  broadcast 

operations. 

More  threats  of  infringement  ac- 
tions by  ASCAP  came,  but  not  in 

the  wholesale  fashion  originally 
predicted.  ASCAP  announced  Jan. 
29  that  it  had  filed  suit  in  the  Fed- 

eral District  Court  in  New  York 
against  CBS  for  alleged  use  on  Jan.  ♦ 

14  of  an  ASCAP  song,  "Don't  Be 
That  Way"  by  Benny  Goodman, 
over  WEEI,  CBS-operated  station 
in  Boston. 

ASCAP  also  announced  it  had ' mailed  a  warning  to  stations  that 
it  regarded  three  songs  in  the  BMI 
catalog  as  infringements  of  num- 

bers in  its  catalog.  It  said  that  it 
would  not  bring  suit  on  the  basis 

of  past  use  of  the  disputed  num-  • bers,  but  it  would  file  actions  if 
there  are  future  performances  by 
radio.  BMI  retorted  it  would  con- 

tinue to  use  the  songs,  asserting 

that  ASCAP  publishers  "have  been suing  each  other  for  years  on  every 
hit  song  and  we  cannot  expect  them 

to  be  any  more  ethical  with  BMI". In  formally  announcing  signing 
of  the  BMI  decree,  the  Department 
said  the  corporation  had  agreed 
"not  to  engage  in  activities  which 
the  Department  alleges  would  con- stitute violations  of  the  Sherman 
Act".  It  explained  that  in  order  to 
avoid  placing  BMI  at  a  competitive 
disadvantage,  the  decree  will  take 
effect  only  when  similar  restraints 
have  been  placed  upon  ASCAP, 
either  voluntarily  or  as  a  result  of 
litigation. 

As  outlined  in  previous  issues  of 
Broadcasting,  the  decree  (pub- 

lished in  full  text  on  page  22) 

specifically  provides  for  non-dis- criminatory licensing  of  BMI 
music,  with  provisions  for  per-pay- 
ment  use  and  for  clearance  at  the 
source.  The  decree  would  not  be- 

come effective  until  90  days  after 
ASCAP  is  brought  in  line  with  the 
clearance  at  the  source  provisions 
deferred  nine  months  after  that.  In 
other  words,  a  one-year  grace 
period  is  authorized  after  ASCAP 
is  subjected  to  the  same  terms. 

Time  to  Produce 

In  a  letter  to  the  industry,  NAB 
and  BMI  President  Neville  Miller, 
who  has  led  the  industry  fight,  said 

that  from  the  industry's  point  of 
view  the  decree  eliminates  legal 
proceedings  against  BMI  and  other 

organizations  in  radio.  It  also  "al- lows us  to  spend  our  time  in  pro- 
ductive work  rather  than  in  a  long 

drawn  out  suit,  sets  a  pattern  to 
which  ASCAP  must  conform,  pro- 

vides for  'payment  for  use'  and 
clearance  at  the  source — objectives 
for  which  we  declared  ourselves 
when  BMI  was  organized,  and  al- 

lows radio  time  to  adjust  its  affairs 
to  take  these  steps  in  orderly 
fashion".  He  added  that  things  in 
general  "seem  to  be  progressing 

satisfactorily". Following  the  negotiation  of  the 
BMI  consent  decree,  ASCAP  Coun- 

sel Frohlich  disclosed  that  he  had 
been  conferring  with  Mr.  Waters 
for  ten  days  in  connection  with  the 
entering  of  a  possible  decree.  He 
said  that  if  the  Department  of  Jus-  I (Continued  on  page  45)  \ 
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ASCAP  Now  Faces  Showdown  With  Uncle  Sam— ^  n  Editorial 

WHEN  ATTORNEYS  for  Broadcast  Music 
Inc.,  and  the  Department  of  Justice  signed 
the  conditional  consent  decree  in  Milwaukee 
last  Monday,  ASCAP,  as  at  present  consti- 

tuted, was  dealt  a  mortal  blow.  Only  a  com- 
plete reversal  of  court  edicts  of  the  last  dozen 

years  in  anti-trust  cases  can  preserve  ASCAP's 
existing  status. 

It  is  significant  that  the  decree  agreed  to 
by  BMI  becomes  effective  only  when  similar 
restraints  have  been  imposed  upon  ASCAP 
either  by  decree  or  litigation.  The  provisions 
of  the  decree  conform  with  the  precise  demands 
of  the  broadacsting  industry  from  ASCAP 
over  the  years — a  pay-as-you-use  basis  with 
non-discriminatory  treatment  all  down  the  line. 
ASCAP  may  find  it  expedient,  at  this  late 

date,  to  accept  a  decree  of  its  own  and  essay 
to  salvage  something.  But  the  terms  of  the 
BMI  conditional  agreement  constitute  the  mini- 

mum requirements  for  ASCAP.  And  their 
application  to  that  combine  would  spell  the 
doom  of  its  self-perpetuating  board  of  direc- 

tors, its  arbitrary  "membership"  classifica- 
tions and  its  high-salaried  high  command. 

More  than  likely,  ASCAP  will  decide  to  take 
its  chances  on  the  criminal  litigation  which 

the  Department  of  Justice  proposes  to  intro- 
duce if  the  current  new  decree  conversations 

again  fizzle. 
Ten  years  ago,  when  broadcasters  first  found 

ASCAP  confronting  them  with  a  loaded  gun, 
it  was  predicted  that  the  copyright  contro- 

versy would  be  settled  on  the  courthouse  steps. 
Six  years  ago,  steps  were  taken  in  that  direc- 

tion with  the  filing  of  the  still-pending  anti- 
trust suit  against  ASCAP  in  the  New  York 

district  courts.  ASCAP's  dilatory  tactics  and 
the  application  of  pressures  from  amazing 
places  effectively  stymied  the  trial  of  that  case. 

It  was  only  after  a  small  but  determined 
group  of  broadcasters  and  attorneys  previously 
identified  with  the  copyright  controversy  seri- 

ously swung  into  action,  that  the  Govern- 
ment's interest  in  this  suit  was  revived.  Sena- 

tor Wheeler,  largely  through  the  urging  of 
Ed  Craney,  Montana  broadcaster  and  arch-foe 
of  ASCAP,  finally  goaded  the  Attorney  Gen- 

eral into  action. 
With  the  formation  last  year  of  BMI,  and 

with  ASCAP's  comedy  of  blunders,  the  entire 
Tin  Pan  Alley  course  was  altered.  If  BMI 
never  accomplishes  another  thing  (and  it  is 
already  destined  to  become  the  No.  1  entity 

in  music's  new  order),  it  has  more  than  justi- 
fied the  confidence  of  its  supporters,  with  the 

signing  of  the  conditional  decree. 

ASCAP's  biggest  error  was  its  illusion 
that  the  public  would  revolt  against  the  non- 

performance of  ASCAP  music,  and  that  broad- 
casters would  be  beaten  to  their  knees  by  the 

pressure  of  listener  reaction.  It  is  now  amply 
demonstrated  that  the  public  never  has  been 
interested  in  the  ASCAP  trademark,  and  that 
plenty  of  acceptable  music  is  still  available. 
ASCAP's  second  colossal  blunder  was  its  re- 

fusal to  accept  the  original  consent  decree 
offered  it  in  December  by  the  Department  of 
Justice.  It  was  relatively  innocuous,  and 
ASCAP  could  have  lived  under  it.  The  test 
of  public  reaction  might  then  have  been 
unnecessary.  ASCAP  now  knows  it  is  not 

indispensable,  and  probably  realizes  that  with- 
out radio  performance  its  whole  house  will 

crumble. 

It  isn't  all  over  yet.  There  are  still  head- 
aches ahead  over  music.  But  thanks  to 

ASCAP's  folly,  BMI's  resourcefulness  and 
ability  and  Uncle  Sam's  sound  intervention, 
chaos  has  been  averted. 

FIRST  COURT  SUIT 

IS  FILED  BY  ASCAP 

ANNOUNCING  "the  first  court 
action  in  the  ASCAP-radio  chain 
war",  ASCAP  on  Jan.  30  revealed 
that  Robbins  Music  Corp.  had  filed 
suit  against  CBS  in  Federal  Court 
for  the  Southern  District  of  New 
York.  The  suit  charges  that  WE  EI, 
CBS-operated  station  in  Boston, 
broadcast  without  permission 
"Don't  Be  That  Way",  written  by 
Benny  Goodman,  Edgar  Sampson 
and  Mitchell  Parish  and  published 
by  Robbins.  Papers  were  served 
Jan.  30  on  Joseph  H.  Ream,  CBS 
secretary  and  general  attorney,  who 
told  Broadcasting  he  had  no  com- 

ment to  make  until  he  had  seen  the 
bill  of  particulars. 
■John  G.  Paine,  ASCAP  general 

manager,  announced  notice  had 
been  served  on  stations  that  three 
songs  published  by  BMI  are  re- 

garded as  infringements  of  ASCAP 
compositions  and  that  stations  have 
no  right  to  broadcast  them.  The 
pieces  are:  "I  Hear  a  Rhapsody", 
BMI's  most  popular  tune,  by George  Fragos,  Jack  Baker  and 
Dick  Gasparre,  said  to  infringe  "I 
Found  a  Dream"  by  Don  Hartman 
and  Jay  Gorney;  "I  Look  at  You" 
by  Melvin  Thorner  and  Vin  Gan- 

non, said  to  infringe  "My  Heart 
Stood  Still"  by  Rogers  and  Hart; 
"All  I  Desire"  by  David  Lieber- 
man,  said  to  infringe  "I  Got  a 
Guy"  by  Marion  Sunshine. 

More  Spots  for  Spur 
CANADA  DRY  GINGER  ALE 
Co.,  New  York,  on  Feb.  4  starts  for 
13  weeks  three  quarter-hours  week- 

ly on  Make  Believe  Ballroom,  on 
WNEW,  New  York.  Product  pro- 

moted is  Spur,  a  beverage.  The 
sponsor  also  has  place  10  announce- 

ments weekly  on  WICC,  Bridge- 
port, and  a  quarter-hour  sports 

program  on  WFBM,  Indianapolis. 
More  stations  may  be  added.  Agen- 

cy is  J.  M.  Mathes  Inc.,  New  York. 

Old  Golds  Test 

p.  LORILLARD  Co.,  New  York, 
will  start  a  test  campaign  for  Old 
Golds  Feb.  10,  featuring  Benny 
Goodman's  orchestra  in  a  series  on 
WJZ,  New  York,  Mondays,  7:30-8 
p.m.  First  radio  advertising  to  be 
placed  for  Old  Golds  by  J.  Walter 
Thompson  Co.,  newly-appointed 
agency  for  this  product,  the  pro- 

gram will  be  expanded  to  network 
proportions  if  the  one-city  test 
proves  successful.  Agency  is  also 
preparing  a  comedy  program,  star- 

ring the  Stebbins  Boys,  rural  char- 
acters, which  will  be  broadcast  for 

a  quarter-hour  three  times  a  week 
on  the  Yankee  Network.  The  tran- 

scribed Texas  Rangers  programs 
are  being  discontinued  as  contracts 
expire,  it  was  stated. 

^  -  If  COME  TO 

Larry  Clinton  to  BMI 

LARRY  CLINTON,  orchestra  lead- 
er and  composer,  has  signed  a 

three-year  contract  vdth  BMI,  mak- 
ing available  for  broadcasting  all 

material  composed  and  arranged  by 
him  since  Dec.  31,  1940,  when  his 
ASCAP  contract  expired.  Contract 
makes  immediately  available  to  ra- 

dio more  than  20  Clinton  originals 
and  copyrighted  arrangements. 
Composer  of  "The  Dipsy  Doodle" and  other  pop  tunes,  Clinton  is  also 
recognized  as  one  of  the  leading  ar- 

rangers of  classic  music  in  swing 
tempo.  His  "My  Reverie",  adapted 
from  Debussey's  "Reverie",  was  a 
leading  sheet  music  and  record 
seller. 

BMI  Gets  Bell  Catalog 

BELL  MUSIC  Co.,  Chicago,  an- 
nounced Jan.  29  that  Broadcast 

Music  Inc.  had  acquired  its  catalog. 
Its  first  release  comprises  16  tunes, 
hillbilly,  western  and  standards. 
The  company  said  several  new 
popular  tunes  are  being  prepared 
for  early  release. 

DeMoreland  in  Washington  News 

WESTERN  UNION  is  changing  its 
tune.  ASCAP  apparently  has 
caught  up  with  the  telegraph  com- 

pany's famous  singing  messages, 
so  the  use  of  "Happy  Birthday" was  discontinued  as  of  Feb.  1.  The 

company  says  the  tune  had  out- 
lived its  usefulness,  but  despite  of- 
ficial denials  in  New  York  there 

are  those  doubting  Thomases  who 

say  its  all  ASCAP's  fault  with  its 
pesky  license  requirements.  These 

folks  say  they  wanted  "justice  for 
genius"  from  Western  Union's  en- 

thusiastic, if  cracked  tenors.  How- 
ever, all  singing  messages  won't be  discontinued.  The  announcement 

said  that  WU  was  adding  other 
tunes  (BMI  note)  to  its  repertoire. 
May  we  offer  as  a  suggestion  the 
tune,  "Practice  Makes  Perfect"? 

WCOP,  Boston,  inaugurates  a  new 
program  about  railroads  Feb.  2  titled 
Rhythm  on  the  Rails.  It  will  consist 
of  music  and  railroading  news  and 
will  be  conducted  by  Jim  Donovan. 

Shubert  Adapting 

Copyright  Bureau New  Society  Will  Conform  to 
Consent  Decree  of  BMI 

THE  Performing  Rights  Society  of 
the  Theatre,  recently  organized  un- 

der the  aegis  of  J.  J.  Shubert 
[Broadcasting,  Jan.  27],  is  re- 

drafting its  licensing  agreement 
form  to  comply  with  all  the  provi- sions of  the  consent  decree  entered 
into  by  BMI  and  the  Department 
of  Justice,  according  to  Milton  R. 
Weinberger  of  Klein  &  Weinberger, 
counsel  for  the  Society. 
Hundreds  of  applications  for 

membership  have  been  received 
from  all  sections  of  the  country, 
Mr.  Weinberger  said,  and  in  addi- tion PRST  executives  have  met 
with  European  writers,  now  in 
America  and  receiving  no  income 
from  the  foreign  societies  to  which 
they  formerly  belonged,  who  may 
become  affiliated  with  the  Society. 

Owns  Grand  Rights 

The  group's  dual  purpose  is  to 
encourage  the  production  of  popu- 

lar music  by  young  writers  and  to 
make  available  to  radio  the  theatri- 

cal music  to  which  the  producers 
hold  grand  rights. 

Grand  rights  generally  cover  per- formances of  an  entire  production, 
or  a  condensed  version  of  the  whole 
thing,  whereas  the  small  rights, 
held  by  ASCAP  for  most  theatrical 
music,  cover  performances  of  the 
individual  songs.  The  weekly  pro- 

ductions of  the  Chicago  Theatre  of 
the  Air  on  MBS  are  broadcast  un- 

der grand  rights  licenses  and  so 
have  continued  since  Jan.  1  without 
interruption,  although  the  indi- 

vidual numbers  are  licensed  by 
ASCAP  and  so  not  available  for 
network  broadcasting.  An  ironic 
situation  arose  Feb.  1,  when  the 
Theatre  presentation  was  Naughty 
Marietta,  work  of  Victor  Herbert, 
founder  of  ASCAP. 

BROADCASTING  •  Broadcast  Advertising February  3,  1941  •  Page  13 



THEY  WERE  IN  THE  ARMY  THEN 

One  of  a  Series 

RECOGNIZE  THESE  men  in  khaki?  All  are  prominent  broadcasters 
today.  Their  names,  and  what  they  look  like  now,  will  be  found  on  page  23. 

Benny  Again  Wins  Radio  Editor  Poll 

As  Favorite  Comedian^  Favorite  Show 

29,397,000  Homes 

Have  Radio  Sets 

THERE  are  29,397,000  U.  S.  homes 
with  radios,  11,000,000  of  them 
with  "secondary"  sets,  according 
to  estimates  by  0.  H.  Caldwell,  edi- 

tor of  Radio  Today,  dealer  trade 
journal.  Mr.  Caldwell  estimates,  in 
addition,  that  8,000,000  auto  ra- 

dios are  in  use  in  this  country,  and 
that  1,800,000  battery  portables 
are  now  used.  His  breakdown  of 
homes  with  radios  by  States  fol- 
lows: 

Alabama    406,000 
Arizona    86,500 
Arkansas    282,000 
California    1,900,000 
Colorado    259.000 
Connecticut    448,000 
Delaware   62,500 
District  of  Columbia   172,000 
Florida   328,000 
Georgia    409,000 
Idaho    107,000 
Illinois    2,055,000 
Indiana    895,000 
Iowa   637.000 
Kansas   405,000 
Kentucky   547.000 
Louisiana    328,000 
Maine    225,000 
Maryland    391,000 
Massachusetts    1,140,000 
Michigan    1,250,000 
Minnesota    614,000 
Mississippi    228,500 
Missouri    905,000 
Montana    122.500 
Nebraska    313,500 
Nevada    31,800 
New  Hampshire   134,600 
New  Jersey    1,123,200 
New  Mexico    67,900 
New  York    3,455.000 
North  Carolina    450,000 
North  Dakota    129,700 
Ohio    1,815,000 
Oklahoma    494,000 
Oregon    309,000 
Pennsylvania    2,430,100 
Rhode  Island  ,   169.000 
South   Carolina    226,000 
South   Dakota    143,500 
Tennessee    500,000 
Texas    1,160.000 
Utah    120,500 
Vermont    96.200 
Virginia   ^   435.000 
Washington    481.000 
West  Virginia    378.000 
Wisconsin    677,000 
Wyoming   .   54',000 

ASCAP-Less  Benefit 

THERE  WILL  be  no  ASCAP 
music  on  the  $10,000,000  Greek  War 
Relief  Fund  benefit  program  under 
auspices  of  the  new  Hollywood 
radio-film  committee  of  the  Motion 
Picture  Permanent  Charities  Com- 

mittee. Scheduled  for  Feb.  8,  the 
program  will  be  carried  over  NBC 
Blue  and  MBS  Sat.,  8:15-9:45  p.m 
(PST).  Offer  of  ASCAP  to  waive 
penalties  for  use  of  its  music  on 
that  program  has  been  declined, 
according  to  Don  E.  Gilman,  NBC 
Western  Division  vice-president. 
Titled  America  Calling,  the  pro- 

gram will  originate  from  Grauman's 
Chinese  Theatre  in  Hollywood  with 
cut  in  from  London  and  Athens. 
It  will  be  shortwaved  to  Europe 
and  South  America.  Louis  K.  Sid- 

ney, formerly  radio  director  of 
MGM  and  now  a  film  producer,  is 
to  produce  the  program  which  has 
attracted  one  of  the  greatest  arrays 
of  film  and  radio  stars  ever  to  face 
a  microphone.  Mrs.  Franklin  D. 
Roosevelt  will  be  cut  in  to  deliver 
an  appeal  for  funds. 

NATIONAL  DRUG  &  CHEMICAL 
Co.  of  Canada  Ltd.,  MontrPal  (gin 
pills),  has  started  spot  announcements 
featuring  Oddities  in  the  News  on  26 
Canadian  stations.  Account  was  placed 
through  A.  McKim  Ltd.,  Montreal. 

JACK  BENNY  is  the  favorite  en- 
tertainer of  the  country's  radio  edi- 

tors, according  to  the  tenth  annual 
poll  of  preferences  conducted  by  Al- 

ton Cook,  radio  editor  of  the  New 
York  World-Telegram. 

As  was  the  case  a  year  ago,  Ben- 
ny won  double  honors  from  the  ra- 
dio writers,  who  voted  him  their 

favorite  comedian  and  his  program 
their  favorite  show.  This  is  the 
ninth  World-Telegram  poll  in  which 
Benny  has  won  the  comedian 
award. 

Lovers  of  Fun 

Comedy  is  still  the  favorite  type 
of  program  with  the  radio  scribes, 
who  ranked  the  Fred  Allen  show  as 
second  only  to  Jack  Benny,  with  In- 

formation Please  in  third  place,  Bob 
Hope  fourth  and  Fibber  McGee  & 
Molly  fifth.  The  next  five,  however, 
show  an  appreciable  increase  in 
appreciation  of  classical  music, 
with  New  York  Philharmonic  Sym- 

phony concerts  ranking  sixth,  De- 
troit Symphony  eighth  and  the  pro- 

gram starring  Andre  Kostelanetz 
and  Albert  Spalding  ninth  in  the 
poll.  Seventh  place  was  captured 
by  Lux  Radio  Theatre  and  Kay  Ky- 
ser  finished  tenth. 

Dinah  Shore,  sultry  songstress, 
was  selected  as  the  outstanding  new 
star  of  the  year  and  in  the  popular 
girl  singer  class  was  ranked  second 
only  to  Kate  Smith.  Bing  Crosby 
again  topped  the  list  of  poDular 
male  singers,  with  Kenny  Baker 
second  and  Lanny  Ross  third,  as  last 
year.  Guy  Lombardo  retained  his 
1939  position  as  favorite  band  lead- 

er, closely  pushed  this  time  by 
Glenn  Miller,  who  rose  from  fifth 
place  in  last  year's  poll  to  second 
this  year. 

Leading  quiz  show  was  again  In- 
formation Please;  Bill  Stern  head- 

ed the  sports  announcers  and  Don 
Wilson  the  studio  announcers,  while 
Raymond  Gram  Swing  was  chosen 
as  favorite  commentator.  Ireene 
Wicker  got  the  vote  as  best  chil- 

dren's entertainer.  Most  popular 
dramatic  program  was  Lux  Radio 
Theatre  and  best  15-minute  show 
was  Fred  Waring's  daily  Chester- 

field broadcast.  Lily  Pons  topped 
the  classical  singers  and  Toscanini 
the  symphonic  conductors.  The  de- 

scription of  the  sinking  of  the  Graf 

Spee  was  selected  as  the  year's  out- standing single  broadcast. 
Their  Selections 

The  following  breakdown  lists  in 
order  all  programs  or  artists  receiv- 

ing ten  or  more  votes: 
Comedians — Jack  Benny  275,  Bob  Hope 

230,  Fred  Allen  216,  Fibber  McGee  &  Molly 
98,  Charlie  McCarthy  56,  Eddie  Cantor  22, 
Burns  &  Allen  10,  Fanny  Brice  10. 
Quiz  Shows — Information  Please  269, 

Take  It  or  Leave  It  134,  Truth  or  Conse- 
quences 78,  Quiz  Kids  77,  Kay  Kyser  66, 

Prof.  Quiz  45,  Double  or  Nothing  41,  Battle 
of  the  Sexes  17,  Ask  It  Basket  11. 

Orchestras — Guy  Lombardo  140,  Glenn 
Miller  120,  Wayne  King  85,  Fred  Waring 
83,  Kay  Kyser  79,  Tommy  Dorsey  54, 
Horace  Heidt  42,  Andre  Kostelanetz  37, 
Eddie  Duchin  25,  Benny  Goodman  18,  John 
Scott  Trotter  18,  Raymond  Paige  17,  Artie 
Shaw  16,  Mark  Warnow  14,  Orrin  Tucker 
12,  Jimmy  Dorsey  12. 
Popular  Male  Singer — Bing  Crosby  344, 

Kenny  Baker  126,  Lanny  Ross  81,  Dennis 
Day  53,  Tony  Martin  51,  Barry  Wood  29, 
Buddy  Clark  25,  Ray  Eberle  17,  Jack 
Leonaid   16,  Frank   Munn   15,   Dick  Todd 
13,  Harry  Babbett  11,  Bob  Eberle  11,  Eddy Howard  11. 
Popular  Girl  Singer — Kate  Smith  165, 

Dinah  Shore  150,  Connie  Boswell  139,  Gin- 
nie  Simms  93,  Frances  Langford  52,  Bonnie 
Baker  51,  Yvette  39,  Mary  Martin  32, 
Judy  Garland  31,  Bea  Wain  29,  Virginia 
Verrill   26,    Martha   Tilton  14. 

Sport  Announcer — Bill  Stern  300,  Ted 
Husing  288,  Red  Barber  67,  Bob  Elson  37, 
Fort  Pearson  28,  Mel  Allen  25,  Sam  Taub 
19,  Clem  McCarthy  18,  Sam  Baiter  12,  Ed Thorgeson  11. 
Commentator — Raymond  Gram  Swing  193, 

H.  V.  Kaltenborn  182,  Lowell  Thomas  142, Elmer  Davis  105,  Paul  Sullivan  39,  Wythe 
Williams  37,  Walter  Winchell  33,  Fulton 
Lewis  Jr.  27,  Boake  Carter  25,  John  B. 
Kennedy  19,  Gabriel  Heatter  18,  Edwin  C. 
Hill  14,  H.  W.  Van  Loon  13,  Bob  Trout  13. 

Studio  Announcer — Don  Wilson  35,  Harry 
Von  Zell  26,  Ken  Carpenter  15,  Milton 
Cross  14,  Ben  Grauer  12,  Graham  McNamee 
6,  Bob  Trout  41/2,  David  Ross  3. 
Dramatic  Program — Lux  Radio  Theatre 

271,  Helen  Hayes  116,  One  Man's  Family 74,  Arch  Oboler  73,  CBS  Workshop  53, 
Screen  Guild  45,  Edward  G.  Robinson  39, 
Aldrich  Family  31.  Silver  Theatre  31,  First 
Nighter  24,  Sherlock  Holmes  23,  District 
Attorney  14,  Cavalcade  of  America  14, 
Grand  Central  Station  11,  Those  We  Love 
11,   Great  Plays  10. 

Children's  Program — Ireene  Wicker  163, 
Let's  Pretend  110,  Quiz  Kids  85,  Lone Ranger  63,  March  of  Games  46,  White 
Rabbit  Line  38,  Jack  Armstrong  31,  School 
of  the  Air  31,  Bud  Barton  25,  Tom  Mix 
18,  Damrosch  Concerts  13,  Uncle  Don  13. 
Aldrich  Family  12,  Captain  Midnight  11, 
Superman  10. 

TRAMMELL  EXTOLS 

ROLE  OF  SPONSOR 

CONTRIBUTION  of  the  advertis- 
ing sponsor  in  the  radio  program 

is  no  less  significant  than  that  of 
the  artist,  musician,  writer  or 
newsman,  Niles  Trammell,  presi- 

dent of  NBC,  told  the  16th  Wom- 
en's Patriotic  Conference  meeting 

in  Washmgton  Jan.  28. 
Mr.  Trammell  told  the  confer- 

ence the  sponsor's  "support  is  the 
very  fabric  of  the  American  sys- 

tem of  broadcasting.  His  use  of 
broadcasting  as  a  sales  force  has 
provided  the  American  people  with 
the  finest  radio  programs  produced 
anywhere  in  the  world.  His  invest- 

ment of  money  in  radio  time  has 
enabled  us  to  give  proportionate 
value  to  American  listeners  and  to 
expand  and  to  improve  our  public 

service  broadcasts." 
He  said  it  is  important  that  "no matter  what  emergency  may  arise, 

we  maintain  this  fruitful  coopera- 
tion; that  we  continue  to  give  lis- 

te:'.ers  the  accustomed  program 
service  which  has  created  a  vast 
radio  audience  and  a  great  radio 

industry." 

Canada's  Biggest  Net 
LARGEST  commercial  network 
ever  produced  in  Canada,  started 
on  Jan.  31,  9-10  p.m.  (EDST), 

with  the  Canadian  Government's 
War  Savings  campagn  on  59  Cana- 

dian stations,  49  carrying  the  pro- 
gram in  English  and  10  in  French 

for  five  weeks.  Production  is  in  the 
hands  of  both  Canadian  Broadcast- 

ing Corp.  and  private  station  pro- 
ducers, the  entire  broadcasting  in- 

dustry working  jointly  on  the  cam- 
paign [Broadcasting,  Jan.  20]. Numerous  commercial  programs 

during  February  will  carry  plugs 
for  the  War  Savings  campaign, 

through  which  the  Canadian  Gov- 
ernment hopes  to  raise  $120,000,000 

this  year  by  means  of  pledged 
weekly  savings.  The  account  was 
placed  by  a  committee  of  advertis- 

ing agencies  in  Toronto. 

Classical  Singer — Lily  Pons  140,  Richard 
Crooks  131,  Lawrence  Tibbett  67,  John 
Charles  Thomas  67,  Margaret  Speaks  68, 
James  Melton  58,  Nelson  Eddy  51,  Lucille 
Manners  39,  Gladys  Swarthout  38,  Donald 
Dickson  37.  Kersten  Flagstad  35,  Mar'on 
Anderson  29,  Jessica  Dragonette  22,  Lauritz 
Melchoir  15,  Jan  Peerce  14,  Grace  Moore 
13,  Paul  Robson  11,  Ezio  Pinza  11,  Francia 
White  10. 
Symphonic  Conductor  —  Toscanini  281, 

John  Barberolli  10,  Alfred  Wallenstein  94. 
Leopold  Stokowski  79,  Andre  Kostelanetz 
60,  Frank  Black  55,  Eugene  Ormandy  41, 
Izler  Solomon  21,  Dimitri  Mitropoulos  21. 
Quarter-Hour  Program — Fred  Waring 

168,  Amos  'n'  Andy  55,  Walter  Winchell 52,  Easy  Aces  50,  Vic  and  Sade  47,  Lanny 
Ross  39,  Glenn  Miller  34,  Raymond  Gram 
Swing  22,  Lowell  Thomas  21,  CBS  European 
News  16,  H.  V.  Kaltenborn  12,  Goldbergs 
11,  Tony  Martin  11. 
New  Star — Dinah  Shore  50,  Yvette  19, 

John  Barrymore  6,  Ezra  Stone  4,  Carol 
Bruce  4. 

Favorite  Program — Jack  Benny  145,  Fred 
Allen  120,  Information  Please  119,  Bob 
Hope  89,  Fibber  McGee  &  Molly  47,  New 
York  Philharmonic  40,  Lux  Radio  Theatre 
37,  Detroit  Symphony  31,  Kostelanetz- 
Spalding  24,  Kay  Kyser  20,  One  Man's Family  20,  Take  It  or  Leave  It  19,  Aldrich 
Family  19,  Toscanini  18,  Helen  Hayes  16, 
Hit  Parade  16,  Crooks-Speaks  16,  Metro- 

politan Opera  14,  American  Town  Meeting 
13,  Raymond  Gram  Swing  12,  Edward  G. 
Robinson  12,  Walter  Winchell  11,  Fred 
Waring  11,  Arch  Oboler  10. 
Outstanding  Broadcast — Sinking  of  the 

Graf  Spee  24,  Fireside  chat  on  Dec.  29 
10.  Election  9,  Draft  drawing  7,  Murrow's air  raid  description  7,  Willkie  nomination 
4,  Roosevelt  stab-in-back  speech  4,  Red Cross  broadcast  4. 
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THAT  BORDER  WAS 

POSITIVELY  VICTORIAN  f 

#  Old-fashioned  politicians  may  view  with 

alarm.  Cartographers  and  geographers, 

peering  dully  through  thick  spectacles,  may 

stick  stubbornly  to  their  dusty  maps.  But 

you  know — and  we  know — that  WHO  is 

changing  the  economic  border-lines  of  sev- 

eral Midwestern  states! 

Take  Missouri.  Recently  16  trained  inter- 

viewers of  Midwest  Radio  Surveys  sallied 

forth  into  16  counties  of  Northern  Mis- 

souri. Working  on  approved  "sampling 

survey"  procedures  they  gathered  some 

very  interesting  data  that  will  help  you  to 

make  your  radio  advertising  more  effective. 

It  includes  dependable  figures,  for  instance, 

on  the  proportion  of  total  listening  done 

to  that  station  mentioned  as  "listened  to 

most",  and  a  daytime  listing  by  quarter 

hours  of  the  four  most  popular  stations  .  .  . 

The  complete  figures  on  this  survey  con- 

stitute a  real  proof  that,  so  far  as  radio  is 

concerned,  a  big  slice  of  the  Midwest  is 

simply  "Iowa  Plus"  .  .  .  For  the  detailed 

analysis  write  us  ...  or  just  ask  Free  8C 

Peters! 

WHO 

^for  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC  National  Representatives 
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WAR  IS  REAL,  very  real,  to  British  and  Canadian  announcers  in  London 
but  the  show  must  and  does  go  on,  day  and  night.  Not  at  all  downhearted 
are  these  radio  folk  as  they  work  under  trying  conditions.  In  Broadcasting 
House,  London,  men  and  ladies  of  the  mike  catch  a  nap  while  a  show  is 
in  progress  (left  photo)  during  an  air  raid.  Pat  Burke  (at  mike)  sings 

while  some  of  the  BBC  staff  rest  on  mattresses;  Gerry  Wilmot,  Canadian 
Broadcasting  Corp.  commentator,  is  in  shirtsleeves  holding  script.  In 
center  photo  R.  T.  Bowman  (at  left),  in  charge  of  the  CBC  overseas  unit, 
works  a  show  with  A.  E.  Altherr,  CBC  engineer.  In  a  church  air  raid 
shelter  (right  photo)  is  H.  R.  Pelletier,  Montreal,  in  action  under  fire. 

Burdett  Silenced 

After  Riot  Story 

State  Department  Intercedes; 
Brown  Back  on  the  Air 

STATE  DEPARTMENT,  for  the 
second  time  since  Jan.  1,  is  making 
inquiries  into  the  suspension  of  a 
CBS  correspondent  in  Southern 
Europe.  It  was  revealed  in  Wash- 

ington Jan.  31  the  Department  had 
instructed  the  legation  in  Belgrade, 
Jugoslavia,  to  investigate  the  bar- 

ring of  radio  facilities  to  Winston 
Burdett. 

Cecil  Brown,  CBS  Rome  corre- 
spondent, was  denied  use  of  Italian 

facilities  earlier  in  the  month  but 
was  reinstated  this  week  after  in- 

tercession on  his  behalf  by  Ameri- 
can diplomatic  officials  with  high 

Fr.scist  leaders. 

Cabled  Riot  Story 

Burdett's  suspension  followed  a story  he  cabled  to  CBS  in  New 
York  reporting  serious  rioting  in 
Milan  and  other  northern  Italian 
cities.  The  story  was  broadcast  by 
CBS  Jan.  16  on  its  regular  evening 
news  summary,  The  World  Today, 
and  was  distributed  by  leading 
press  associations.  The  New  York 
Times  printed  a  similar  story  from 
its  correspondent  in  Belgrade. 

It  is  understood  the  Italian  lega- 
tion in  Belgrade  filed  a  protest 

with  the  Jugoslav  government  and 
a  hearing  was  ordered  at  the  Press 
Ministry  which  was  attended  by 
both  American  and  Italian  legation 
representatives.  The  New  York 
Times  reported  Jan.  30  that  its 
correspondent  and  Burdett  were 
denied  use  of  the  international  tele- 

phone for  seven  days  by  a  decree 
of  the  Jugoslav  Foreign  Ministry. 
Burdett  was  denied  use  of  radio 
facilities  for  an  indefinite  period. 

CBS  headquarters  in  New  York 
was  awaiting  word  from  Bur- 

dett himself  as  to  whether  he  would 
be  allowed  to  return  to  the  air. 
Network  officials  refused  to  cc-m- 
ment  on  whether  he  would  continue 
to  file  cables  or  radiograms  from 
Belgrade  if  broadcasting  privileges 
were  denied  or  if  he  would  be 
shifted  to  another  post. 

Dapper  John 

JOHN  PATT'S  debonair 
styling  of  the  masterpieces  of 
Cleveland's  best  tailors 
brought  its  reward  Jan.  30 
when  he  was  named  as  one 
of  Cleveland's  10  best-dressed 
men.  The  selection  was  a 
double-header,  coming  from 
both  the  Ohio  Retailer' 
Clothier's  and  Furnisher's 
Assn.  and  the  Men's  Apparel 
Club  of  Ohio.  No  other  broad- 

casters were  included  in  the 
selections. 

More  for  Morrell 

JOHN  MORRELL  &  Co.,  Ot- 
tumwa,  la.  (E-Z  Cut  Ham),  on 
Feb.  10  starts  a  five-weekly  quar- 

ter-hour participation  in  Around 
the  Town,  featuring  Ann  Ginn,  on 
WTCN,  Minneapolis,  while  on  the 
same  date  renews  its  thrice-weekly 
quarter-hour  recorded  program  on 
WDAF,  Kansas  City,  and  its  thrice- 
weekly  participation  in  the  Bea 
Baxter  program,  on  KSTP,  St. 
Paul.  On  Feb.  12  firm  renews  its 
twice-weekly  participation  in  Hap- 

py Kitchen  on  KMBC,  Kansas  City, 
and  on  Feb.  13  renews  its  weekly 
five-minute  participation  in  Studio 
Party,  and  two  five-minute  partici- 

pations on  Thursday,  three  on  Fri- 
day and  one  on  Saturday  in  the 

Martha  Ross  Temple  program  on 
WFBR,  Baltimore.  All  contracts, 
are  for  26  weeks,  except  the  one  on 
KSTP  which  is  for  29  weeks. 
Agency  is  Henri,  Hurst  &  McDon- 

ald, Chicago. 

O'Cedar  Placing  on  27 
O'CEDAR  Corp.,  Chicago  (polish)  on Feb.  27  will  start  a  .schedule  of  five 
transcribed  announcements  a  week  on 
27  stations.  H.  W.  Kastor  &  Sons, 
just  appointed  agency  for  O'Cedar, placed  the  campaign. 

Old  Tunes  Swing  Back 

THE  SONG  "There'll  Be  Some 
Changes  Made,"  written  in  1923  has 
joined  "Oh!  Johnny",  "Maybe", 
"Mexican  Rose"  and  other  songs 
which  have  come  back  into  public 
favor  after  lying  dormant  for  years, 
BMI  reports.  Made  available  for 
broadcasting  by  the  BMI  contract 
with  E.  B.  Marks  Music  Co., 
"Changes"  appeared  on  the  Hit Parade  Jan.  25  and  since  then  has 
had  heavy  sheet  music  and  record 
sales.  Although  its  original  popu- 

larity with  the  public  did  not  last 
very  long,  the  piece  has  been  a 
favorite  of  swing  musicians  and  has 
been  recorded  many  times,  by 
Benny  Goodman,  Mildred  Bailey 
and  Bunny  Berrigan,  among  others. 

Radio  Advisory  Group 

Formed  Within  BBDO 

BBDO,  New  York,  to  facilitate  ad- 
ministration of  its  radio  depart- 

ment, has  created  an  executive 
committee,  headed  by  Arthur 
Pryor  Jr.,  BBDO  radio  director. 
Other  members  are  C.  M.  Underbill, 
recently  advanced  to  post  of  as- 

sistant radio  director,  and  C.  E. 
Midgley,  business  manager  of  the 
radio  department. 

Functioning  under  the  executive 
committee  will  be  a  newly-organ- 

ized "development  committee"  with 
C.  M.  Underbill  as  chairman  as- 

sisted by  Henry  C.  Klein,  William 
Spier,  and  Kay  Winn.  The  latter 
committee  will  work  out  new  ideas, 
develop  new  radio  shows,  and  in- 

vestigate new  talent,  submitting 
periodic  reports  to  the  executive 
committee. 

Wrigley's  Army  Serial 
WILLIAM  WRIGLEY  Jr.  Co.,  Chi- 

cago (gum),  on  Feb.  2  increased 
its  Sunday  airing  from  25-minutes 
to  45-minutes  with  the  inaugura- 

tion of  a  new  20-minute  dramatized 
serial  Dear  Mom  on  19  CBS  sta- 

tions. Gene  Autry's  Melody  Ranch 
is  heard  from  5:30-5:55  p.m.,  while 
the  new  series  is  heard  from  5:55- 
6:15  p.m.  (CST).  Dear  Mom  is 
built  around  life  in  an  Army  camp 
and  the  Adventures  of  Homer  and 
Red  are  dramatized  as  Homer  pens 
them  to  his  "Dear  Mom".  John 
Walsh,  Chicago  radio  actor,  plays 
the  part  of  "Homer  Stubbs",  Dolph 
Nelson,  his  chum  "Red",  and  a hard-boiled  sergeant  is  played  by 
Marvin  Mueller.  The  series  origi- 

nates in  Chicago.  Agency  is  Arthur 
Meyerhoff  &  Co.,  Chicago. 

Swift  Adding 

SWIFT  &  Co.,  Chicago  (smoked 
meat  products),  on  Feb.  8  will  add 
four  stations  to  its  Breakfast  Club 
program  making  a  total  of  67 
NBC-Blue  stations,  Thursday,  Fri- 

day and  Saturday  8:30-8:45  a.m. 
(CST)  [Broadcasting,  Jan.  27]. 
Stations  to  be  added  are  WFBC, 
Greenville,  S.  C;  WISE,  Nashville; 
WOPI,  Bristol,  Tenn.;  WKPT, 
Kingsport,  Tenn.  Agency  is  J. 
Walter  Thompson  Co.,  Chicago. 

RADIO  Corp  of  Annapolis,  applicant 
for  a  new  local  in  Annapolis,  Md.,  has 
voluntarily  dismissed  its  application. 

Budget  for  FCC 

Passed  by  House 

Record  $4,259,729  Provided 

In  Appropriation  Bill 
PROVIDING  funds  for  FCC  opera- 

tions during  fiscal  year  1942,  the 
House  on  Jan.  31  approved  a  record 
FCC  appropriation  totaling  $4,259,- 
729  in  passing  the  Independent 
Offices  Appropriation  Bill.  The 
House  accepted  without  amendment 
the  recommendation  of  the  House 
Appropriations  Committee  for  the 
record-breaking  appropi'iation,  de- 

spite efforts  of  Reps.  Taber  (R- 
N.Y.)  and  Bender  (R-0.)  to  cut  the 
appropriation  on  the  House  floor. 
The  bill  goes  to  the  Senate  Appro- 

priation Committee  early  the  week 
of  Feb.  3  and  it  is  expected  Senate 
action  on  the  measure  will  be 
rushed  before  consideration  of  the 
lend-lease  bill. 

Granting  to  the  FCC  of  the  full 
amount  of  budget  estimates  for 
fiscal  1942  presages  broadened 
FCC  activities.  Included  in  the 
$4,259,729  appropriation  is  $2,- 
315,229  for  salaries  and  expenses, 
$24,500  for  printing  and  binding, 
and  $1,920,000  for  national  defense 
activities  [Broadcasting,  Jan.  13]. 
Apart  from  a  $500  decrease  in  the 
printing  and  binding  item,  all  other 
categories  of  FCC  operations  will 
have  increased  funds  under  the  new 

appropriation.  The  salaries  and  ex- penses item  represents  an  increase 
of  $138,889,  indicating  that  em- 

phasis will  be  on  action  during 
1942. 

Defense  Work  Grows 

The  $1,920,000  specifically  ap- 
propriated for  national  defense 

operations  in  the  communications 
field  will  be  used  to  carry  on  the 
work  started  during  fiscal  1941  un- 

der a  $1,600,000  grant  received 
from  Presidential  war  emergency 
funds.  The  bulk  of  the  new  appro- 

priation for  these  activities  will  go 
for  salaries  and  expenses  of  aug- 

mented personnel,  since  much  of  the 
extra  equipment  needed  was  pur- 

chased out  of  the  original  Presi- 
dential grant. 

The  increase  in  the  salaries  and  i 

expenses  item  is  to  be  used  pri- 
marily for  establishing  two  new  ■ field  offices  for  accounting  purposes,  i 

operation  of  two  new  mobile  lab- 1 oratories,  placement  of  telephone  i 
regulation  personnel  on  a  full-year basis,  reallocation  of  personnel,  ap-  [ 
proved  by  the  Civil  Service  Com-  i mission. 
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FCC  Methods  Draw  Criticism, 

Investigation  Again  Advocated 

FCC'S  NIGHT  WORK 
Wigglesworth  Taunts  Buying 

 Of  Sets  for  Homes  

Wigglesworth  Revives 
Committee  Hearings  C 

By  LEWIE  V.  GILPIN 
FURTHER  agitation  to  investigate 
the  FCC  appeared  in  the  House 
Jan.  29  during  debate  on  the  In- 

dependent Offices  Supply  Bill, 
which  includes  a  record  $4,259,729 
appropriation  for  FCC  operations 
during  fiscal  1942.  Rep.  Wiggles- 
worth  (R-Mass.)  and  others  waded 
into  various  aspects  of  FCC  actions 
during  the  last  year  (see  page  16). 

Continuing  the  same  line  of  gen- 
eral and  specific  criticism  he  fol- 

lowed Jan.  8  during  hearings  on 
the  FCC  appropriation  before  the 
House  Appropriations  Committee, 
Rep.  Wigglesworth  rattled  several 
old  skeletons  in  holding  to  the  need 
for  a  thorough  investigation  of  the 
agency. 

Repeats  Charges 
Briefly  covering  much  of  the 

ground  gone  over  during  the  com- 
mittee hearing,  Rep.  Wigglesworth 

in  effect  charged  the  FCC  with 
fostering  monopoly,  permitting 
trafficking  in  licenses,  opening  it- 

self to  political  pressure,  misusing 
funds  and  allowing  itself  to  be 
controlled  by  "bureaucrats."  Rep. 
Taber  (R-N.  Y.)  joined  him  in 
branding  the  FCC  as  "the  most 
glaring  example  of  an  incompetent 

setup." The  Appropriations  Committee 
report,  released  Jan.  29  as  the 
House  took  up  the  appropriation 
measure  providing  funds  for  in- 

dependent Federal  agencies,  indi- 
cated comparatively  mild  treat- 
ment of  the  FCC,  perhaps  the 

mildest  since  the  agency's  organi- 
zation. However,  several  points 

drew  fire  from  committee  members. 
Among  these  were  the  purchase 

of  13  FM-combination  radios  by 
the  FCC,  installed  for  "test  pur- 

poses" in  the  homes  of  FCC  offi- 
cials; alleged  monopoly  charges 

brought  out  during  hearings  last 
year  on  the  reappointment  of  for- 

mer Commissioner  Thad  H.  Brown; 
the  WMCA  license  transfer,  which 

Old  Favorites  in  the  House; 

over  Many  FCC  Policies 

allegedly  involved  not  only  traf- 
ficking in  licenses,  but  also  im- 
proper participation  by  former 

FCC  employes  and  purported  White 
House  influence. 
The  WMCA  transfer  brought 

protracted  questioning  from  com- 
mittee members,  particularly  Rep. 

Wigglesworth,  with  FCC  Chairman 
James  Lawrence  Fly  and  Commis- 

sioner Case  supplying  the  bulk  of 
the  answers.  Interpreting  the  tes- 

timony presented  under  question- 
ing in  the  committee.  Rep.  Wig- 

glesworth declared  in  the  House : 
"It  appeared  that  the  transfer 

was  approved  in  a  matter  of  days 
when  fnost  of  them  require  several 
months  for  approval;  that  it  was 
approved  despite  lack  of  informa- 

tion that  the  Commission  had  re- 
quested; that  it  was  approved  de- 

spite charges  of  coercion  of  which 
members  of  the  Commission  had 
information ;  and  that  it  was  ap- 

proved without  any  hearings  on  the 
merits  of  the  case,  despite  the  posi- 

tion taken  by  at  least  one  member 
of  the  Commission  that  a  hearing 
should  be  had  before  action.  The 
interest  of  the  White  House  in  the 
transfer  is  notable,  particularly  in 
view  of  the  alleged  eventual  own- 

ership." White  House  Interest 

Questioned  regarding  White 
House  interest  in  transfer  of  the 
station  from  Donald  Flamm  to 
Edward  J.  Noble,  former  Civil 
Aeronautics  Authority  head  and 
Undersecretary  of  Commerce,  Com- 

missioner Case  stated  that  he  had 
received  telephone  calls  from  Brig. 
Gen.  Edwin  M.  Watson,  a  Presi- 

dential secretary,  and  Rudolph 
Forster,  White  House  executive 
clerk.  He  said  the  latter  "called  me 
and  said  that  any  rumor  to  the 
contrary  notwithstanding,  the 
White  House  was  not  interested  in 
this,  in  any  way,  shape  or  manner, 

{Continued  on  page  49) 

WITH  caustic  reference  to  "night 
work"  by  FCC  officials.  Rep.  Wig- 

glesworth (R-Mass.)  on  Jan.  29 
during  debate  on  the  Independent 
Offices  Appropriation  Bill,  which 
includes  increased  FCC  funds  for 
fiscal  1942,  took  issue  with  the 
FCC's  purchase  of  13  FM-combina- tion radio  receivers  to  conduct 
home  tests  of  FM  transmissions  in 
Washington.  Purchase  of  the  sets, 
which  were  installed  in  the  homes 
of  FCC  officials,  was  revealed  dur- 

ing hearings  before  the  House  Ap- 
propriations Committee,  released 

when  the  appropriation  bill  came 
up  for  debate  in  the  House. 

The  receivers,  of  which  an  "inci- 
dental feature"  was  a  phonograph 

turntable,  cost  about  $150  each  and 
were  purposely  installed  in  the 
homes  for  test  purposes,  according 
to  an  explanation  to  the  committee 
by  FCC  Chief  Engineer  E.  K.  Jett. 
He  pointed  out  that  the  home  in- 

stallations were  desirable  to  pro- 
vide the  necessary  quiet  for  good 

reception  and  proper  antenna  facil- 
ities, with  the  phonograph  turn- 
table offering  an  opportunity  for 

comparing  FM  transmissions  with 
actual  phonograph  records. 

Commenting  briefly  during  a  dia- 
tribe against  the  FCC  in  general. 

Rep.  Wigglesworth  declared:  "It develoned  in  the  hearings  that  some 
13  radio  and  phonograph  sets  had 
been  purchased  out  of  the  funds  of 
the  Commission  at  about  $150  a 
throw,  and  that  those  sets  have 
been  installed  in  the  homes  of  the 
Commissioners  and  other  officers. 
This  is  no  doubt  in  order  that  they 
can  do  their  night  work  better, 
particularly  with  the  phonograph 
records.  The  Commission  denies 
that  any  other  similar  comforts 
have  been  provided  to  date  out  of 
the  funds  of  the  Commission  for 

its  members  or  officers." 

Bristol-Myers  Signs  WLWO 
FOUR  weeks  after  signing  a  18-week contract  with  WLWO,  Cincinnati, 
Crosley  shortwave  station,  Bristol- 
Myers  Co.,  New  York,  signed  a  new 
contract  Jan.  30  with  the  station  for 
52  weeks.  Like  the  former  contract,  it 
calls  for  seven  15-minute  news  broad- 

casts in  Spanish  each  week.  Boclaro 
Adv.  Agency,  New  York,  handles  the account. 

RESULTS  and  plenty  of  them  are  desired  in  1941  by 
Colonial  Network  and  40  representatives  of  the  net- 

work's 19  New  England  stations  were  told  how  they 
can  be  acquired  at  a  Jan.  28  meeting  in  Boston.  The 
sessions  will  be  held  regularly  said  Linus  Travers, 
Colonial  vice-president  of  sales  and  production.  Seated 
(1  to  r)  are  Quincy  L.  Brackett,  WSPR,  Springfield; 
Ivon  Newman,  WNLC,  New  London;  Gerald  J.  Moray, 
WNLC,  New  London;  S.  R.  Elman,  WATR,  Water- 
bury;  Robert  Donahue,  WLLH,  Lowell-Lawrence;  John 
Libby,  WCOU,  Lewiston-Augusta.  Standing,  second 

row,  William  Warner,  WAAB;  George  Steffy,  WAAB- 
Colonial;  James  L.  Spates,  WHAI,  Greenfield;  Glover 
Delaney,  WTHT,  Hartford;  Jack  Atwood,  WRDO, 
Augusta;  James  Milne,  WELI,  New  Haven;  Mr.  Trav- 

ers; Earle  G.  Clement,  WLNH,  Laconia,  N.  H.;  Al 
Moffat,  WLLH.  Standing  back  row,  Wm.  Eynon, 
Colonial;  Malcolm  Parker,  WEAN,  Providence;  James 
J.  Gavigan,  WHAI,  Greenfield;  Robert  Bartley,  Colo- 

nial Network;  Thompson  L.  Guernsey,  WLBZ,  Bangor; 
Philip  Weiss,  WSYB,  Rutland;  Gerald  Harrison, 
Colonial.  Meeting  was  held  in  Kenmore  Hotel. 

Committees  Picked 

For  NAB  Session 

Merle  Jones  Named  Chairman, 
With  Burbach  as  Assistant 

COMMITTEES  for  the  19th  annual 
convention  of  the  NAB,  to  be  held 
May  12-15  at  the  New  Jefferson 
Hotel,  St.  Louis,  were  selected  Jan. 
ZO  when  C.  E.  Arney  Jr.,  assistant 
to  NAB  President  Neville  Miller, 
and  John  J.  Gillin  Jr.,  10th  district 
director,  met  with  the  convention 
city  broadcasters. 

Merle  Jones,  general  manager  of 
KMOX,  previously  named  acting 
chairman  of  the  convention  commit- 

tee, was  named  permanent  general 
chairman.  George  M.  Burbach,  gen- 

eral manager  of  KSD,  was  ap- 
pointed assistant  general  chairman. 

The  Housing  Committee,  which 
will  have  charge  of  hotel  reserva- tions, consists  of  Ray  E.  Dady, 
KWK,  chairman;  Rev.  W.  A.  Burke, 
WEW;  Elzey  Roberts  Jr.,  KXOK; 
Frank  Eschen,  KSD;  Arthur  Casey, 
KMOX. 
Heading  the  Entertainment  and 

Reception  Committee  is  William  H. 
West  Jr.,  as  chairman.  Others  in- clude Bart  Slattery,  WIL;  Robert 
T.  Convey,  KWK;  Chester  G. 
(Tiny)  Renier;  Nicholas  Pagliara, WEW. 

Facilities  for  Exhibits 
The  Exhibits  Committee  consists 

of  Clarence  G.  Cosby,  KXOK, 
chairman;  Edward  W.  Hamlin, 
KSD;  Lester  A.  Benson,  WIL. 
Under  the  new  NAB  rules,  exhibi- 

tors must  be  associate  members  of 
the  trade  association  to  procure  ex- 

hibit pace  or  maintain  headquar- 
ters in  the  hotel.  ^ Howard  O.  Peterson,  WOW,  was 

named  chairman  of  the  Station  Pro- 
motional Displays  Committee.  Chic 

Allison,  WLW;  Robert  Samson, 
KWK;  J.  Soulard  Johnson,  KMOX, 
are  the  other  members. 

Co-chairman  were  named  for  the 
Golf  Committee.  They  are  Robert 
Richardson  Jr.,  KWK,  and  Roy 
Stockton,  KSD,  who  is  also  sports 
editor  of  the  St.  Louis  Post-Dis- 

patch. The  NAB  golf  tournament 
for  the  Broadcasting  trophy  will 
be  held  Monday,  May  12,  the  open- 

ing day  of  the  convention. 
Looking  forward  to  what  will 

probably  be  the  largest  attendance 
in  NAB  convention  history  because 
of  numerous  industry  problems, 

with  copyright  and  radio's  part  in the  national  defense  structure  be- 
ing of  paramount  importance,  and 

the  central  location  of  the  conven- 
tion city,  the  local  committees  and 

the  Convention  and  Publicity  Bu- 
reau of  St.  Louis,  headed  by  Fred 

Rhein,  promise  also  one  of  the  most 
entertaining  of  all  conventions.  A 
special  program  of  social  events 
for  women  is  on  the  agenda. 

Pierce's  Adds 
PIERCE'S  MEDICINES  Inc.,  Buf- 

falo (Favorite  Prescription),  on 
Jan.  27  added  five  stations  carry- 

ing its  varying  schedule  of  one- 
minute  transcribed  announcements 
making  a  total  of  35  stations  being 
used  [Broadcasting,  Jan.  27].  Sta- 

tions added  are  WSAI,  Cincinnati; 
WHIO,  Dayton;  WFBM,  Indianap- 

olis; WHKC,  Columbus;  WSPD, 
Toledo.  Agency  is  H.  W.  Kastor  & 
Sons,  Chicago. 
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FCC  Orders  Hearing  on  Video  Report 

Industry    Group  Urges 
Standards  Similar 

To  Prior  Basis 

COMMERCIAL  OPERATION  of 
television  upon  standards  similar 
to  those  advanced  last  year  by 
RMA,  with  an  image  of  441  lines 
and  30  frames  interlaced,  was  rec- 

ommended to  the  FCC  Jan.  27  by 
the  National  Television  System 
Committee. 

Delivering  its  first  "progress  re- 
port" to  the  FCC  at  an  informal 

public  meeting  with  Commission 
members,  the  NTSC,  made  up  of 
leading  technical  radio  figures  rep- 

resenting both  RMA  members  and 
other  radio  manufacturers,  recom- 

mended substantially  the  same 
standards  under  which  the  visual 
broadcasting  art  has  developed  dur- 

ing the  last  several  years. 
A  Formal  Hearing 

On  Jan.  28,  following  the  con- 
ference, the  FCC  announced  that 

a  formal  hearing  will  be  held  March 
20  to  consider  the  various  engineer- 

ing standards  suggested  and  to  set 
a  starting  date  for  commercial  tele- 

vision operations.  Commenting  on 
the  meeting  at  the  time  of  the 
hearing  announcement,  FCC  Chair- 

man James  Lawrence  Fly  declared : 
"I  believe  that  the  results  of  the 

committee's  work,  which  were  pre- sented to  the  Commission  in  the 
informal  conference,  form  a  basis 
upon  which  the  Commission  can 
move  to  the  definitive  questions  of 
standardization  and  commerciali- 

zation." He  also  indicated  that  he 
was  particularly  optimistic  about 
television  possibilities  after  partici- 

pating in  the  Jan.  24-25  "television 
tour"  [Broadcasting,  Jan.  27]. 

The  principal  change  recommend- 
ed by  the  NTSC,  following  several 

months  of  intensive  study  of  the 
technical  television  situation,  called 
for  use  of  frequency  modulated 
transmission  of  the  aural  signal, 
with  the  visual  and  synchronizing 
signals  still  employing  amplitude 
modulation.  Although  several  other 
changes  were  noted  in  the  22  trans- 

mission standard  recommendations 
advanced  by  the  RMA-industry 
committee,  these  represented  read- 

justments of  previous  standards 
rather  than  new  bases  of  technical 
operation. 

As  expected,  color  television  drew 
much  attention  at  the  Jan.  27 
meeting,  both  from  Chairman  Fly 
and  NTSC  members.  Although  the 
committee  refrained  from  recom- 

mending any  definite  standards  for 
color  broadcasting,  since  the  best- 
known  color  system  was  brought 
out  by  CBS  only  a  few  months  ago, 
after  the  NTSC  had  started  its 
work,  it  left  the  door  open  for 
operation  of  visual  broadcasting  in 
color  without  discommoding  black- 
and-white  broadcast  activity. 

Enthusiasm  was  shovra  by  NTSC 
members  for  the  CBS  system,  devel- 

oped under  direction  of  Dr.  Peter 
C.  Goldmark,  CBS  chief  television 
engineer,  but  it  was  indicated  that 

the  CBS  system,  as  well  as  other 
color  systems,  should  ge  given  ex- 

tensive tests  in  the  field  before 
standards  are  set  for  commercial 

operation. 
Opening  the  Jan.  27  conference. 

Chairman  Fly  noted  the  origin  of 
the  NTSC  to  attempt  to  formulate 
acceptable  television  standard  s  after 
the  industry  earlier  had  become 
"divided  against  itself"  and  com- 

mented that  "the  manner  in  which 
the  industry  has  turned  to  this 
problem  can  justify  us  all  in  tak- 

ing pride." Many  Meetings 
Directing  presentation  of  the 

NTSC  report,  Chairman  W.  R.  G. 
Baker,  of  General  Electric  Co.,  in- 

troduced each  of  the  nine  panel 
chairmen  of  the  committee,  who  in 

{Continued  on  Page  36 A) 

COLOR  television,  newest  develop- 
ment in  visual  broadcasting,  will 

bear  much  of  the  burden  in  putting 
television  across  to  the  public.  This 
appears  certain  in  view  of  the  at- 

tention given  color  broadcast  sys- 
tems, particularly  that  recently  de- 

veloped by  CBS,  by  the  National 
Television  Syfjtem  Committee  and 
the  FCC. 

With  color  admittedly  adding  to 
the  enjoyment  of  television  view- 

ing, it  is  felt  that  after  the  various 
systems  have  been  thoroughly  test- 

ed in  the  field,  standards  for  com- 
mercial operation  of  color  television 

should  be  set  up  to  dovetail  with 
black-and-white  visual  broadcast 
standards. 

Fly  Interested 
A  highlight  of  the  Jan.  27  FCC 

conference  on  television,  at  which 
the  NTSC  presented  its  recommen- 

dations for  technical  operating 
standards  for  black-and-white  tele- 

vision, was  the  interest  shown  in 
color  television  by  FCC  Chairman 
James  Lawrence  Fly,  along  with 
othpr  members  of  the  FCC.  and 
NTSC  members.  A  typical  obser- 

vation was  voiced  at  the  conference 
by  Dr.  A.  N.  Goldsmith,  chairman 
of  NTSC  Panel  No.  2,  which  con- 

sidered the  psychological  and  physi- 
oligical  questions  related  to  tele- 

vision operations  and  service:  "The 
radio  listener  today  is  bl'nd.  When 
television  comes,  we  give  him  sight. 
With  color  television  we  take  away 
his  color  blindness." 

As  part  of  its  studies,  NTSC's Panel  No.  1  undertook  a  survey  of 
NTSC  members  to  get  their  im- 

pressions of  the  color  television 
demonstrations  conducted  by  CBS, 
under  direction  of  Dr.  Peter  C. 
Goldmark,  CBS  chief  television  en- 

gineer. A  summary  of  the  com- 
ments, appearinqr  in  the  panel's  re- 

vo^t  filed  with  the  FCC,  stated  the 
NT.'SC  attitude  on  color  television: 

"The  recent  demonstrations  given 
by  CBS  were  impressive,  and  con- 

firmed that  the  addition  of  color 
to  the  television  picture  increases 
the  enjoyment  to  be  derived  from  it. 
It  is  recommended  that  investiga- 

tion be  continued  on  color  for  a 
6  mc.  channel  and  that  nothing  be 
done  knowingly  to  rule  out  color 

CONTEMPLATING  lighter  as- 
pects of  television  are  these  two 

visual  broadcast  personages — Ad- 
rian Murphy,  CBS  executive  direc- 

tor of  television  (left),  and  Allen 
B.  DuMont,  of  the  television  labora- 

tories bearing  his  name. 

in  the  setting  of  standards  for  the 
Group  A  television  channels.  How- 

ever, it  is  felt  that  black-and-white standards  should  be  set  first,  or  at 
least  not  compromised  for  color. 
A  large  proportion  commented  that 
color  has  not  been  sufficiently  field- 
tested  to  permit  commercial  stand- 

ardization." Color  Preferred 

A  summary  of  individual  answers 
to  the  comprehensive  questionnaire 
distributed  to  NTSC  members  dur- 

ing the  survey  indicated  that  so  far 
as  color  aspects  were  concerned, 
the  great  majority  of  the  persons 
polled  preferred  color  television  as 
demonstrated  by  CBS  to  black-and- 
white  television  under  present 
standards.  Other  indications,  in  re- 

gard to  color  aspects,  were: 
Addition  of  color  increases  the 

entertainment  value  of  televised 
pictures;  opinion  is  divided  as  to 
whether  color  means  more  to  tele- 

vised than  to  moving  pictures;  the 
greater  majority  considered  the 
color  quality  as  demonstrated  by 
CBS  acceptable  to  the  public  and 
agreed  that  color  adds  to  apparent 
resolution;  opinion  was  about  equal- 

ly divided  as  to  whether  the  ap- 
parent resolution  of  color  television 

is  greater  or  less  than  black-and- 
white  of  the  present  standard,  in- 

dicating a  consensus  that  the  ap- 
parent resolution  is  about  equal  in 

both  cases;  there  still  was  consid- 
erable doubt  among  observers 

whether  the  apparent  resolution  is 
satisfactory,  and  most  agreed  that 
without  the  color  resolution  would 
not  be  acceptable;  brightness  gen- 

erally was  considered  acceptable. 
As  to  receiver  requirements,  the 

summary  indicated:  Almost  all 
members  agreed  the  public  will  pay 
more  for  color  receivers  than  for 
black-and-white  receivers,  although 
it  was  believed  receivers  for  exclu- 

sive black-and-white  reception  also 
should  be  marketed,  and  that  con- 

sequently color  reception  should  not 
be  enforced;  opinion  was  divided 
on  whether  all  black-and-white  re- 

ceivers should  be  able  to  receive 
color  transmission  in  black-and- 
white. 

Most  members  believed  that  in- 
troduction  of  experimental  color 

transmission  would  make  the  sale 
of  black-and-white  receivers  more 
difficult  if  they  are  not  able  to  re- 

ceive color  transmissions  in  black- 
and-white,  but  opinion  was  about 
equally  divided  as  to  the  probable 
effect  if  they  are  able  to  do  so; 
most  did  not  believe  that  experi- 

mental color  transmission  would 
hamper  the  commercial  progress  of 
television  generally.  Opinion  went 
definitely  against  ready  converti- 

bility from  black-and-white  to  color 
reception,  with  the  majority  also 
against  the  general  adoption  of  a 
flexible  construction  of  television 
receivers  so  as  to  make  reception 
of  color  in  black-and-white  possible. 

Regarding  transmission  stand- 
ards, the  summary  showed:  A  ma- 
jority favored  allowing  color  trans- 

mission in  Group  A  channels,  but 
several  wanted  it  permitted  only 
experimentally  for  the  time  being; 
opinion  was  divided  as  to  whether 
6  mc.  band  width  is  adequate  for 
color  transmission,  and  the  major- 

ity favored  allocation  of  special 
channels  with  a  greater  band  width 
for  color  transmission.  Almost  all 
members  answering  the  question- 

naire opposed  adoption  of  any 
transmission  standards  for  color 
television  at  present,  and  the  ma- 

jority even  opposed  considering  any 
standards  now;  most  of  the  mem- 

bers answered  negatively  the  ques- 
tion whether  standards  for  black- 

and-white  should  be  influenced  by 
color  television  considerations,  and 
two  suggestions  for  compromising 
black-and-white  and  color  trans- 

mission standards  were  rejected  by 
a  still  larger  majority. 

FM  License  Is  Granted  to 

Canadian   Marconi  Co. 
AN  EXPERIMENTAL  FM  license 

has  been  granted  to  Canadian  Mar- 
coni Co.,  Montreal,  the  first  issued 

for  FM  broadcasting  in  the  Domin- ion. Construction  of  the  station  has 
not  yet  been  started.  The  license  al- 

lows experimental  use  of  the  sta- tion, with  all  programs  supplied  by 
Canadian  Broadcasting  Corp.  The 
CBC  has  not  yet  decided  whether 
it  will  retain  FM  broadcasting  for 
itself  or  throw  it  open  to  stations 
owned  by  independent  operators. 
The  call  of  the  FM  station  will  be 
VE9CM  on  a  frequency  of  43.7 
mc.  The  license  calls  for  2,000 watts. 

In  addition  Canadian  Marconi 

has  been  given  a  25-watt  FM  li- cense for  use  with  the  construction 
of  FM  receivers.  Similar  licenses 
have  been  issued  to  Stromberg- 
Carlson  and  Rogers  receiver  manu- 

facturing companies  in  Toronto. 

Spry  Also  on  Discs 
LEVER  BROTHERS  Co.,  Cam- 

bridge is  rebroadcasting  via  tran- 
scription Aunt  Jenny's  Real  Life Stories,  heard  on  66  CBS  stations 

at  11:45-12  m.  in  the  interest  of 
Spry  shortening.  Stations  airing 
the  transcriptions  are  WHO  WTMJ 
WTAM  KDKA  WGY  KFYR 
WLW.  Ruthrauff  &  Ryan,  New 
York,  is  agency. 

WICC,  Bridgeport,  was  incorrectly  listed as  an  addition  to  the  Basic  Blue  Network 
in  Broadcasting,  Jan.  27,  in  the  report  of 
NBC-Blue's  new  rate  card.  WNBC,  Hart- 

ford, should  have  been  listed  as  moving 
from  the  Blue  supplementary  list  to  the 
basic  Blue  network.  WICC  has  been  basic 
Blue  for  some  time. 

Preparation  for  Television  in  Color 

Seen  as  Recent  Progress  Is  Studied 
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Millions  That  Daylight  Saving  Loses 

Timehuyer  Proffers  a  Suggestion  to     Advertisers,  Agencies  and  Listeners 

Relieve  Semi-Annual  Agonies  Suffer  From  Program  Shifts 

I 

By  JACK  LAEMMAR 

Lord  &  Thomas,  Chicago 

Laemmar 

N  THREE  MONTHS  (April 
27)  radio  will  go  through  its 
semi-annual  headache  of  re- 

arranging practically  all  of  its 
programs  because  of  Daylight  Sav- 

ing Time.  There  is  nothing  quite 
so  disconcerting 
as  the  lost  motion 
involved  in  this 
unproductive  ac- 

tion, but  where  it 
hurts  most  is  in 
the  cash  drawer. 
Time  change  is 
actually  money 
out  of  the  pock- 

ets of  radio  sta- 
tions. 

On  the  spur  of  the  moment  I  can 
think  of  four  advertisers  whose 
programs  I  have  been  privileged 
to  service,  who — primarily  because 
of  time  change — either  discontinued 
their  programs  earlier  in  the 
spring  or  returned  to  the  air  later 
in  the  fall. 

More  Than  13 

There  are  certain  advertisers 
who,  because  of  the  nature  of  their 
products  or  because  of  other  rea- 

sons, prefer  to  remain  off  the  air 
during  the  summer  months.  In  ra- 

dio parlance  "off-for-the-summer" 
would;  under  normal  conditions, 
mean  a  lay-off  of  13  weeks.  Yet, 
^vhat  incentive  is  there  for  an  ad- 

vertiser who  has  the  time  of  his 
program  changed  the  last  of  April, 
to  continue  for  four  weeks  when 
he  would  normally  go  off  the  air. 
Most  of  the  four  weeks  would  sim- 

ply be  building  the  audience  for 
the  new  time.  The  advertiser, 
therefore,  may  start  his  summer 
advertising  vacation  one  month 
earlier.  This  means  a  loss  of  one 
month's  revenue.  The  same  situa- 

tion applies  in  the  fall.  Why  should 
an  advertiser  reinstate  his  pro- 

gram Sept.  1,  only  to  have  the 
time  changed  Sept.  30? 

Aside  from  the  actual  revenue 
lost  by  radio  stations  because  of 
time  change,  there  is  also  the  fac- 

tor of  lost  labor  in  re-scheduling 
programs  twice  a  year.  I  have  been 
told  by  station  managers  that  it  is 
necessary  for  them  to  devote  prac- 

tically their  full  time  during  April 
and  September  each  year  simply  to 
handle  time  changes.  Time  spent 
on  this  unproductive  operation  must 
necessarily  be  charged  to  the  red 
side  of  the  ledger.  Of  course,  it  is 
almost  impossible  to  estimate  the 
expense  involved  in  time  change, 
but  the  consensus  of  those  who 
know  the  answers  to  numerous 
other  problems  is  that  the  opera- 

tion costs  the  radio  industry  well 
over  a  million  dollars. 
From  station  managers  on  the 

West  Coast  come  the  stories  of  how 

for  seven  months  of  the  year  they 
build  up  the  5-6  p.m.  period  as  the 
"kid  show"  hour,  only  to  have  even- 

ing network  shows  spoil  the  ef- 
fects of  this  work  because  they  are 

heard  one  hour  earlier  during  Day- 
light Saving  Time. 

We  surely  do  not  mean  to  con- 
demn the  practice  of  observing 

Daylight  Saving  Time.  In  fact,  it 
is  a  God-send  particularly  to  large 
communities.  We  do  believe,  how- 

ever, that  there  should  be  a  solu- 
tion to  this  major  problem  of  com- 

mercial radio. 
The  possible  solution  discussed 

herein  is  not  original  but  I  believe 
we  have  been  able  to  shed  some 
new  light  on  the  effects  of  the  solu- 

tion and  on  its  practicability  in 
operation. 

Two  Ways  Out 

Assuming  that  Daylight  Saving 
Time  will  remain  with  us,  there  are 
really  only  two  methods  by  which 
the  problem  can  be  solved:  The 
entire  country  could  be  operated  on 
Daylight  Saving  Time;  or  radio 
could  observe  Standard  Time.  One 
can  immediately  comprehend  the 
immensity  of  the  first  solution  and 
we  may  dispose  of  it  by  merely 
stating  that  at  the  present  time  it 
would  be  impractical  to  approach 
the  problem  from  this  angle. 
Can  radio  observe  Standard 

Time?  We  say  it  can,  and  in  this 
way  radio  can  eliminate,  or  at  least 
reduce,  one  of  its  most  expensive 
and  non-productive  practices. 

Contrary  to  what  one  might 
think,  the  number  of  radio  homes 
affected  by  Daylight  Saving  Time 
is  only  28%  of  the  total  radio 
homes  in  the  country — this,  de- 

spite the  fact  that  such  metropoli- 
tan areas  as  New  York,  Chicago, 

Boston,  Philadelphia  and  other" 
large  metropolitan  areas  advance 
their  clocks  each  April.  The  28% 
figure  is  based  on  a  projection  of 
radio  ownership  against  population 

(Continued  on  page  36) 

By  WILLARD  D.  EGOLF 

Commercial  Manager,  KVOO,  Tulsa 

Mr.  Egolf 

of  being  un- 

lIRST,  let  it  be  understood 
that  I  am  speaking  in  none 

of  my  capacities  with  the  Ad- 
vertising Federation  of  Amer- 

ica or  the  National  Assn.  of  Broad- 
casters. This  is  personal,  although 

I  am  sure  that  I 
do  not  stand  alone 

in  my  position. 

W.  E.  Heuer- mann,  Assistant 
Advertising  Man- 

ager of  J.  A.  Fol- 
ger  &  Co.,  in  the 
May  15  issue  of 
Broadcasting  and 

again  in  the  Oct.  18 

issue  of  Printers' Ink,  accused  radio 
grateful  to  its  advertisers  by  ob- 

serving Daylight  Saving  Time.  Mr. 
Heuermann  registered  a  gentle- 

manly protest,  seeking  to  feel  out 
the  industry  on  this  subject.  I  was 
not  surprised  at  his  politeness.  Mr. 
Heuermann  probably  suspects  what 
most  of  us  know,  that  the  industry 
has  no  feeling  on  this  subject. 

As  a  group,  we  don't  feel  anything. Chastising  radio  about  Daylight 
Saving  Time  is  like  cursing  a  dumb 
animal. 

Out  of  Radio's  Pocket 
Reports  filter  in  that  station  men 

go  raving  mad  during  change  of 
time  each  spring  and  fall,  but  this 
has  not  been  confirmed  by  any  con- 

certed action  on  the  part  of  the  in- 
dustry, which  should  follow  such 

agitation,  one  would  think.  It  may 
be  that  our  maniacal  babblings  at 
such  times  cannot  be  congealed 
into  anything  intelligible. 

Let's  try  something  more  busi- 
ness-like, such  as  the  fact  that 

Daylight  Saving  Time  cost  radio 
approximately  $684,101  in  1937, 
$1,420,814  in  1938  and  $809,896  in 
1939.  This  represents  lost  revenue 
for  the  months  of  September,  be- 

cause radio  continues  to  call 
"time-out"  for  a  full  month  after 
the  rest  of  the  advertising  and  con- 

suming world  has  resumed  its  nor- 
mal fall  schedule  on  Sept.  1. 

NOBODY  gets  hotter  under  the  collar  than  a  commercial 

manager  or  a  timebuyer  when  the  semi-annual  time-changing 
orgies  approach.  No  commercial  manager  has  more  trouble 

with  his  blood  pressure  in  those  trying  times  than  KVOO's 
Willard  D.  Egolf,  whose  trenchant  pen  is  genuinely  inspired 
every  time  the  subject  is  brought  up.  And  no  timebuyer  has 
more  trouble  with  his  blood  pressure  when  spring  and  fall 
approach  than  Jack  Laemmar.  Right  now,  midway  between 

radio's  equinoxes,  the  time  is  ripe  for  a  perusal  of  the  issues. 
Mr.  Egolf  does  some  aromatic  perusing  as  he  fortifies  his  argu- 

ments with  a  set  of  potent  figures.  And  Mr.  Laemmar  has  a 
neat  idea  that  is  quite  worthy  of  some  careful  consideration. 

Most  amusing  is  the  fact  that  the 
networks,  which  have  cuddled  this 
chE.nge  of  time  since  its  inception, 
lost  $481,801  of  the  above  amounts 
in  1937,  $789,014  in  1938  and  $581,- 
896  in  1939.  Not  a  bad  price  for their  fun! 

The  balance  of  the  loss  was  sus- 
tained in  national  spot  time  sales. 

Local  sales  are  not  included  in  any 
of  my  calculations. 
Network  affiliates,  however,  ab- 

sorbed a  great  part  of  the  network 
loss,  so  it's  back  on  the  stations 
again,  as  usual.  If  you  divide  the 
total  loss  in  revenue  evenly  among 
the  network  affiliates,  you  find  that 
each  affiliate  lost  approximately 
$2,000  in  September  of  1939  alone, 
with  corresponding  losses  in  Sep- 

tember for  each  of  the  other  years. 
Many  of  you  must  be  wonder- 

ing, "Where  do  you  get  those  fig- 

ures ?" 

Elementary,  gentlemen,  elemen- 
tary! 

Newspapers,  for  Instance! 

Newspapers  are  an  infallible  in- 
dex of  advertising  trends.  Allow  me 

to  reproduce  the  vital  portion  of 
a  study  of  national  newspaper  ad- 

vertising in  52  cities,  from  Media 
Records  Inc.,  showing  the  August 
and  September  monthly  percent- 

ages of  each  year's  total  business in  the  three  years,  1937,  1938  and 
1939: 

%19,17   %1938  %1939 
Aug   7.4        7.0  7.2 
Sept   8.3        8.5  8.1 

Sept  increase Over  Aug.  (%  of 
entire    year)  .  .  .9 

1.5 

A  glance  reveals  that,  for  the 
newspapers,  September  averages 
better  than  August  by  more  than 

1%  of  the  entire  year's  volume. 
For  the  newspapers,  these  in- 

creases in  September  actually 
meant  added  national  advertising 
billing  of  over  $1,000,000  a  year 
for  each  of  the  three  years,  1937, 
1938  and  1939.  Note  that  I  say 
added  billing.  Those  figures  are 
simply  the  increase  over  August, 
computed  in  national  advertising 
alone,  based  on  total  national  ad- 
veitising  statistics  for  all  news- 

papers. 
Network  Percentages 

Let's  look  at  the  percentage  table 
of  gross  network  time  sales  for  the 
same  periods: 

%1937    %t938  %1939 
Aug   7.0        6.8  7.1 
Sept   7.2        6.7  7.3 

Sept.  increase over  Aug.  (%  of 

entire    year)  .  .     .2  .4  .2 
Now  for  the  gross  national  spot 

time  sales,  based  on  stations  re- 
(Continued  on  page  38) 
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Modern  radio  selling  in  a  market  as  complex  and  diver- 

sified as  Greater-New  York  demands  more  than  a  single 

exposure  of  your  message  on  one  major  station. 

You  don't  have  to  look  beyond  the  next  paragraph  for 

proof  of  that. 

In  1939  twenty-six  sponsors  used  WOR  in  addition 

to  a  major  station  outlet  in  New  York.  In  1940  forty- 

seven  sponsors  used  WOR  in  this  same  manner.  An  in- 

crease, you'll  notice,  of  81%. 

These  WOR  plus-programs  are  not  only  increasing 

sales,  they're  building  audiences  as  great  and,  in  many 

cases,  greater  than  the  same  programs  attract  on  other 

major  stations. 

We've  proved  these  points  and  surrounded  them  with 
some  other  very  astonishing  facts  in  a  presentation 

called,  "The  Story  of  Plus-Programming  on  WOR." 

A  copy  will  be  sent— free,  of  course— to  all  advertisers  or 

their  agents  who  get  in  touch  with  WOR  at  1440  Broad- 

way, in  New  York. 

WOR 

that  power-full  station 



Reynolds  Resigns 
To  Head  WKWK 

Leaves  Commission  to  Take 

Over  Wheeling  Station 
LEAVING  the  regulatory  branch 
of  radio  after  a  decade  to  enter 
actual  broadcast  operations  John 
B.  Reynolds,  Assistant  Secretary  of 
the  FCC,  formally  resigned  Jan.  27 
to  become  general  manager  of  the 
new  WKWK  at  Wheeling,  W.  Va. 
While  he  left  the  FCC  as  of  that 
day,  his  resignation  will  not  become 
effective  until  spring,  upon  expira- 

tion of  accrued  Government  leave. 

Appointment  of  Mr.  Reynolds' successor  from  the  present  FCC 
staff  is  expected.  Among  those  con- 

sidered by  the  Commission  are  Wil- 
liam P.  Massing,  chief  of  the  Li- 
cense Divisian;  Theodore  L.  Bart- 

lett,  administrative  assistant  to 
General  Counsel  Telford  Taylor, 
and  Nicholas  F.  Cureton,  chief  of 
the  FCC  Service  (Procurement) 
Division.  All  three  are  veteran  FCC 
employes. 

An  FCC  Veteran 

In  1930  Mr.  Reynolds,  a  native 
of  Minnesota,  joined  the  former 
Radio  Commission  as  Assistant 
Secretary  under  Secretary  James 
W.  Baldwin.  Regarded  as  an  ex- 

pert on  administrative,  budget  and 
personnel  matters,  he  has  served 
continuously  as  Assistant  Secretary 
since  that  time. 

The  new  Wheeling  station,  a  lo- 
cal, is  ovraed  principally  by  Joe  L. 

Smith  Jr.,  son  of  the  Congressman 
from  West  Virginia  and  operator 
of  WJLS,  Beckley,  W.  Va.  The  sta- 

tion is  expected  to  go  on  the  air 
sometime  in  April,  operating  on 
1370  kc.  with  100  watts. 

Mr.  Reynolds  has  been  in  the 
Government  service  for  nearly  20 
years.  He  came  to  Washington 
after  two  years  in  France  as  an 
Army  engineer.  He  was  first  Su- 

perintendent of  the  State-War 
Navy  Bldg.  and  in  1924  went  to  the 
Department  of  Justice  as  Assistant 
Chief  Clerk,  later  becoming  an  ex- 

aminer and  Department  represen- 
tative with  the  U.  S.  Attorney  at 

Brooklyn.  He  joined  the  Radio  Com- 
mission in  May,  1930  as  Assistant 

Secretary. 

BMI  DRAWS  FAVORABLE  REACTION 

Public  Not  Aware  of  Any  Difference,  According  To 

-Reports  Submitted  by  Stations- 

Coast  Paint  Series 

NATIONAL  LEAD  Co.,  San  Fran- 
cisco (Dutch  Boy  paints)  on  Feb. 

20  will  start  sponsorship  of  Answer 
Auction  quiz  show  with  Tom  Bren- 
nan  as  m.c,  Thursday,  9:30-10 
p.m.  for  30  weeks  on  nine  CBS- 
Pacific  Coast  and  Salt  Lake  sta- 

tions (KSFO  KNX  KARM  KROY 
KOIN  KIRO  KVI  KFPY  KSL). 
Program  will  originate  at  KNX, 
Hollywood.  Agency  is  Erwin,  Wa- 
sey  &  Co.,  San  Francisco. 

Studebaker  News 

STUDEBAKER  Corp.,  South  Bend, 
in  January  started  a  13-week  vary- 

ing schedule  of  2  to  6  weekly  5,  10 
and  1.5-minute  news  periods  on  20 
stations.  Selected  stations  are 
WCFL  WGN  KWKH  WTCN 
WCCO  KSD  KV/K  WGR  WBIG 
WADC  WCKY  WFMJ  KBIX 
WAZL  WGBI  WMC  KRIC  KRIS 
KTRH  WTMJ.  Agency  is  Roche, 
Williams  &  Cunnyngham,  Chicago. 

WITH  a  month  of  experience  since 
the  withdrawal  of  ASCAP  music 
from  most  of  the  country's  radio 
stations,  a  look  at  the  results  re- 

veals entirely  favorable  reaction. 
Foremost  is  the  fact  that  most  of 
the  listening  public  is  going  right 
ahead  just  as  if  nothing  had  hap- 

pened. And  indeed,  as  far  as  the 
average  listener  is  concerned,  noth- 

ing has. 
His  radio  still  brings  him  drama, 

comedy,  news,  sports  and  music. 
True,  the  music  is  now  that  licensed 
by  BMI  instead  of  that  licensed  by 
ASCAP,  but  the  comment  that 
"when  you're  listening  to  one  good 
tune  you  aren't  wondering  why 
you're  not  hearing  something  else" 
apparently  holds  good  for  most  lis- 

teners. At  least,  there  has  been  no 
flood  of  protests  reported  by  any 
broadcaster.  Here  are  quotations 
from  a  few  letters  of  broadcasters' comments  on  the  situation  received 
by  the  NAB. 

More  Requests 

David  G.  Jones,  WLAW,  Law- 
rence, Mass.,  writes  about  one  of 

the  station's  request  programs: 
"Under  ASCAP  regime  prior  to 
Jan.  1,  the  greatest  number  of  tele- 

phone requests  ever  received  was 
329.  Today,  using  all  BJVII  music, 
we  received  529 — an  all-time  high." 
Not  even  the  "longest"  commercial 
program  on  the  air,  a  weekly  4%- 
hour  musical  program  sponsored 
by  Gulf  Brewing  Co.  on  KTRH, 
Houston,  has  suffered,  and  it  takes 
a  lot  of  music  to  fill  4%  hours. 
Harry  Grier,  KTRH  program  man- 

ager, says:  "This  feature  has  not suffered  in  the  least.  We  receive  the 
same  amount  of  telephone  requests 
and  the  same  amount  of  compli- 

mentary messages  from  our  lis- 

teners." 
James  L.  Spates,  manager  of 

WHAI,  Greenfield,  Mass.,  reports: 
"Please  know  that  we  here  at 
WHAI  have  not  been  seriously  in- 

convenienced because  we  no  longer 
have  an  ASCAP  license.  We  have 
yet  to  encounter  a  situation  which 
we  are  unable  to  work  out  to  the 
satisfaction  of  all  concerned." 

Harold  E.  Smith,  general  man- 
ager, WOKO,  Albany,  on  Jan.  15 

vvTote:  "To  date  we  have  had  ex- 
actly two  letters  and  two  telephone 

calls  complaining  about  the  lack 
of  ASCAP  music.  Many  other  per- 

sons have  noticed  the  change  in  the 
type  of  music  now  generally  heard, 
but  believe  it  is  a  change  for  the 

better." Helen  Patterson,  program  direc- 
tor of  WAPO,  Chattanooga,  states : 

"We  have  received  wonderful  co- 
operation from  our  advertisers  and 

they  do  not  feel  any  'let  down'  by excluding  ASCAP  music  from  our 

schedules." Musical  Renewals 

Another  gauge  of  the  audience 
reaction  is  to  be  found  in  the  reac- 

tion of  advertisers.  If  audiences 
are  falling  off — and  the  findings  of 
the  two  national  measurements  of 
listening  are  to  the  contrary — or 
if  the  fan  mail  turns  from  praise 
to  abuse,  then  advertising  contracts 
are  not  apt  to  be  renewed.  Yet  a 
glance  at  the  lists  of  network  re- 

newals as  printed  in  recent  issues 

of  Broadcasting  shows  that  since 
the  first  of  the  year  the  following 
national  advertisers  have  renewed 
their  musical  network  shows: 
American  Tobacco  Co.,  Bayer  Co., 
Cities  Service  Oil  Co.,  Fitch  Co., 
Lady  Esther,  Liggett  &  Myers  To- 

bacco Co.,  Philip  Morris,  Phillips 
Chemical  Co.,  R.  J.  Reynolds  To- 

bacco Co.,  Sealtest,  Standard 
Brands,  R.  L.  Watkins  Co.,  Wheel- 

ing Steel  Corp. 

'TUNE  SLEUTHS'  DUD 

ASCAP  Snoopers  Get  a  Clue 
-But  It  Fizzles- 

TWO  "tune  detectives",  sleuthing 
for  ASCAP  in  its  efforts  to  pro- 

hibit the  playing  of  ASCAP  music 
over  non  -  licensed  stations,  were 
sure  of  a  big  "catch"  when  they heard  ASCAP  music  over  their  set 
in  El  Paso.  KTSM,  an  NBC  affiliate, 
is  aligned  with  BMI  in  its  fight 
with  ASCAP,  and  is  not  licensed  to 
perform  ASCAP  music. 

The  ASCAP  representatives  set 
up  elaborate  receiving  and  record- 

ing apparatus  in  an  El  Paso  hotel 
and  were  prepared  to  record  any 
ASCAP  music  for  prosecution  pur- 

poses. The  first  few  songs  included 
"St.  Louis  Blues",  "A  Cigarette  for 
Two",  and  "Roll  Out  the  Barrel" all  unmistakably  ASCAP  tunes.  A 
few  seconds  later  an  announcer, 
with  Mexican  accent,  said,  "This  is 
your  neighborhood  station  in  Ciu- 
dad  Juarez,  Mexico!"  It  was  one  of several  Mexican  stations  operating 
across  the  Rio  Grande  from  El  Paso. 

FTC  Considers  Ruling 

Of  Court  in  Modifying 

Its  Decision  on  'Perfect' FEDERAL  Trade  Commission  as 
yet  has  taken  no  action  on  a  de- 

cision by  the  U.  S.  Circuit  Court  of 
Appeals  for  the  Seventh  District 
(Chicago)  modifying  an  FTC  order 
against  the  Kidder  Oil  Co.  of  La- 
Crosse,  Wis.  The  Commission  now 
can  either  decide  to  accept  the  rul- 

ing of  the  court  or  file  an  appeal 
from  the  decision. 

The  Commission  order  was  an 
outgrowth  of  advertising  copy  used 
by  the  oil  firm  claiming  that  the 
oil,  sold  under  the  trade  name  of 
Koatsal,  reduces  friction  as  much 

as  50%,  provides  "perfect"  prote-c- tion  against  burned  out  bearings, 
makes  metal  self  lubricating,  and 

also  performs  "amazing"  feats  of lubrication. 
Principal  interest  to  radio  in  the 

decision  centered  in  use  of  the 

words  "perfect"  and  "amazing" which  often  appear  in  copy  written 
for  the  air  and  which  have  led  to 
many  a  bitter  word  battle  among 
continuity  checkers,  agency  repre- sentatives and  sponsors. 

The  court  had  this  to  say  about 
the  use  of  the  words:  ".  .  .  Such 
terms  are  largely  a. matter  of  per- 

sonal opinion.  What  might  be  an 
'amazing  distance'  to  one  person 
might  cause  no  surprise  to  an- 

other. So  far  as  we  know,  there  is 
nothing  'perfect'  in  this  world,  but 
still  it  is  a  common  term,  which 
undoubtedly  means  nothing  more 
than  that  the  product  is  good  or  of 
high  quality.  We  can  conceive  of situations  where  the  use  of  such 
words  might  be  deceptive  and  even 
fraudulent.  As  used  by  petitioner, 
however,  we  are  of  the  opinion  they 
£;re  nothing  more  than  a  form  of 
'puffing'  not  calculated  to  deceive." 

"I'M  ESSO!"  "And  I'm 

Essolene!"  That's  what 
these  twin  pickaninnies 
will  be  exclaiming  when 
they  grow  up  if  they 
get  Standard  Oil  as  a 
sponsor.  Two  foi-aging staffmen  of  W  C  S  C, 
Charleston,  S.  C,  lo- 

cated the  new  twins 
on  remote  Edisto  Island 
after  an  80-mile  search. 
The  mother  is  a  14- 
year-old  negro  girl. 
John  M.  Rivers,  WCSC 

general  manager,  do- nated food  and  clothing 
to  the  twins  (Esso,  boy, 
at  left,  and  Essolene, 
girl,  at  right).  Gifts 
were  delivered  by 
Charles  McMahon  (top 

photo),  WCSC  Esso  re- 
porter, and  Gilmore 

Thompson,  United  Press writer. 
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To  radio  advertisers  looking  for  an  easy  selling  oppor- 

tunity, the  Detroit  Market  and  Station  WWJ  offer  one 

of  the  nnost  exceptional  opportunities  of  1941.  Detroit 
is  now  in  its  THIRD  YEAR  of  sharply  rising  business  gains, 

with  still  greater  increases  indicated  for  this  year.  WWJ 
leads  all  radio  stations  in  listener  interest  in  this  big, 

active  nnarket.   Investigate  Detroit  and  WWJ — at  once! 

America's  Pioneer  Broadcasting  Station 

Est.  Aug,  20,  mO^NBC  Red  Network 

National  Repretenfafirti 

George  P.  Hollingbery  Company 

New  York  Chicago      •:•  Atlanta 
San  Francisco     -:-     Lot  Angeles 
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Full  Text  ol  Consent  Decree  in  U.  S.  vs.  BMI  Case 

FOLLOWING  is  the  full  text 
of  the  consent  decree  entered 
Jan.  27  in  the  U.  S.  District 
Court  for  the  Eastern  District 
of  Wisconsin  in  the  action  of 
the   United  States   v.  Broad- 

cast Music  Inc. : 
This  cause  came  on  to  be  heard 

on  this  27th  day  of  January,  1941, 
the  plaintiff  being  represented  by 
Thurman  Arnold,  Assistant  Attor- 

ney General,  B.  J.  Husting-,  Attor- 
ney for  the  Eastern    District  of 

Wisconsin,  Victor  0.  Waters,  Spe- 
cial Assistant  to  the  Attorney  Gen- 

eral, and  Warren  Cunningham  Jr., 
Special  Attorney,  and  the  defendant 
being  represented  by  its  counsel, 
and  having  appeared  and  filed  its 
answer  to  the  complaint  herein. 

Violations  Not  Admitted 

It  appears  to  the  Court  that  de- 
fendant, Broadcast  Music  Inc.,  has 

consented  in  writing  to  the  making 
and  entering  of  this  decree,  without 
any  findings  of  fact,  upon  condition 
that  neither  such  consent  nor  this 
decree  shall  be  construed  as  an  ad- 

mission or  adjudication  that  said 
defendant  has  violated  any  law. 

It  further  appears  to  the  court 
that  this  decree  will  provide  suit- 

able relief  concerning  the  matters 
alleged  in  the  complaint  filed  herein 
and  that  by  reason  of  the  aforesaid 
consent  of  defendant,  Broadcast 
Music  Inc.,  and  its  acceptance  by 
plaintiff  it  is  unnecessary  to  pro- 

ceed with  the  trial  of  the  action, 
or  to  take  testimony  therein,  or 
that  any  adjudication  be  made  of 
the  facts. 

Novy,  therefore,  upon  motion  of 
plaintiff,  and  in  accordance  with 
said  consent,  it  is  hereby  ordered, 
adjudged  and  decreed : 

I.  The  court  has  jurisdiction  of 
the  subject-matter  set  forth  in  the 
complaint  and  of  the  parties  hereto 
with  full  power  and  authority  to 
enter  this  decree  and  the  complaint 
states  a  cause  of  action  against 
defendant,  Broadcast  Music  Inc., 
under  the  Act  of  Congress  of  July 
2,  1890,  entitled  "An  Act  to  Pro- 

tect Trade  and  Commerce  Against 
Unlawful  Restraints  and  Monopo- 

lies" and  the  acts  amendatory thereof  and  supplemental  thereto. 
II.  Defendant,  Broadcast  Music 

Inc.,  its  officers,  directors,  agents, servants,  employes  and  all  persons acting  or  claiming  to  act  on  its 
behalf  are  hereby  perpetually  en- 

joined and  restrained  from  entering into  or  carrying  out,  directly  or  in- 
directly, any  combination  or  con- 

spiracy to  restrain  interstate  trade 
and  commerce,  as  alleged  in  the 
complaint,  by  doing,  performing, 
agreeing  upon,  entering  upon  or carrying  out  any  of  the  acts  or 
things  hereinafter  in  this  para- graph II  prohibited: 

Exclusive  Rights 

(1)  Defendant,  Broadcast  Music 
Inc.,  shall  not,  with  respect  to  any 
musical  composition,  acquire  or  as- 

sert any  exclusive  performing  right 
as  agent,  trustee  or  otherwise  on 
behalf  of  any  copyright  owner  or 
other  owner  of  the  perfoiming 
right,  or  pursuant  to  any  under- 

standing or  agreement  with  such 
owner  to  pay  for  such  right  a  share 
of,  or  an  amount  measured  by,  the 
receipts  or  revenues  of  said  de- 
fendant. 

Nothing  contained  in  this  sub- 

paragraph (1)  shall  be  construed 
as  preventing  defendant,  Broadcast 
Music  Inc.,  from  acquiring  or  as- 

serting exclusive  performing  rights 
(a)  in  any  musical  composition  of 
which  said  defendant  shall  also  own 
or  acquire  the  copyright;  (b)  in 
any  musical  composition  concur- 

rently with  the  exclusive  right  to 
publish  such  composition  in  the 
U.  S.  A.;  (c)  in  any  musical  com- 

position as  a  purchaser,  assignee  or 
licensee  (but  not  as  agent,  trustee 
or  otherwise  on  behalf  of  another) 
in  consideration  of  the  payment 
or  agreement  to  pay,  as  the  sole 
compensation  for  such  performing 
rights,  a  fixed  sum  stated  in  the 
contract  of  purchase,  assignment  or 
license;  or  (d)  in  any  musical  com- 

position, as  a  purchaser,  assignee 
or  licensee  (but  not  as  agent,  trus- 

tee or  otherwise  on  behalf  of  an- 
other) in  consideration  of  the  pay- 

ment or  agreement  to  pay,  as  the 
sole  compensation  for  such  per- 

forming rights,  an  amount  deter- 
minable by  reference  to  the  number 

of  licensed  performances  of  such 
composition  at  a  fixed  per  perform- 

ance price  and  basis  stipulated  in 
such  contract. 

(2)  Defendant,  Broadcast  Music 
Inc.,  shall  not  enter  into,  recognize 
as  valid  or  perform  any  performing 
license  agreement  which  shall  re- 

sult in  discriminating  in  price  or 
terms  between  licensees  similarly 
situated;  provided,  however,  that 
differentials  based  upon  applicable 
business  factors  which  justify  dif- 

ferent prices  or  terms  shall  not  be 
considered  discrimination  within  the 
meaning  of  this  sub-paragraph; 
and  provided  further  that  nothing 
contained  in  this  sub-paragraph; 
shall  prevent  price  changes  from 
t'me  to  time  by  reason  of  changing 
conditions  affecting  the  market  for 
or  marketability  of  performing 
rights. 

License  Provisions 

(3)  Defendant,  Broadcast  Music 
Inc.,  shall  not  require,  as  a  condi- 

tion to  any  offer  to  license  the  pub- 
lic performance  for  profit  of  a 

musical  composition  or  compositions 
for  radio  broadcasting,  a  license 
fee  of  which  any  part  shall  be  (a) 
based  upon  a  percentage  of  the  in- 

come received  by  the  broadcaster 
from  programs  in  which  no  musical 
composition  or  compositions  licensed 
by  said  defendant  for  performance 
shall  be  performed,  or  (b)  an 
amount  which  does  not  vary  in  pro- 

portion either  to  actual  perform- 
ances, during  the  term  of  the  li- 

cense, of  the  musical  compositions 
licensed  by  said  defendant  for  per- 

formance, or  to  the  number  of  pro- 
grams on  which  such  compositions 

or  any  of  them  shall  be  performed ; 
provided,  however,  that  nothing 
herein  contained  shall  prevent  said 
defendant  from  licensing  a  radio 
broadcaster,  on  either  or  both  of 
the  foregoing  bases,  if  desired  by 
such  broadcaster,  or  upon  any  other 
basis  desired  by  such  broadcaster. 

With  respect  to  any  existing  or 
future  performing  license  agree- 

ment with  a  radio  broadcaster,  de- 
fendant. Broadcast  Music  Inc.,  shall 

not,  if  required  by  such  broadcaster, 
refuse  to  offer  either  or  both  of  the 
following  bases  of  compensation 
which  may  be  specified  by  the 
broadcaster : 

Sustaining  Programs 

(i)  in  respect  of  sustaining  pro- 
grams a  per  program  license  fee, 

expressed  in  terms  of  dollars,  re- 
quiring the  payment  of  a  stipulated 

amount  for  each  program  in  which 
musical  compositions  licensed  by 
said  defendant  shall  be  performed; 

(ii)  in  respect  of  commercial 
programs,  a  per  program  license 
fee,  either  expressed  in  terms  of 
dollars,  requiring  the  payment  of  a 
stipulated  amount  for  each  pro- 

gram in  which  the  musical  com- 
positions licensed  by  said  defendant 

for  performance  shall  be  per- 
formed, or,  at  the  option  of  de- 

fendant, the  payment  of  a  per- 
centage of  the  revenue  derived  by 

the  licensee  for  the  use  of  its  broad- 
casting facilities  in  connection  with 

such  program. 
In  the  event  that  defendant  shall 

offer  to  license  the  public  perform- 
ance for  profit  of  a  musical  com- 

position or  compositions  for  radio 
broadcasting  upon  one  or  more  of 
the  foregoing  per  program  bases, 
and  shall  also  offer  to  license  such 
performance  on  a  basis  of  compen- 

sation which  shall  not  vary  in  direct 
proportion  to  the  number  of  pro- 

grams on  which  musical  composi- 
tions licensed  by  defendant  shall  be 

performed,  defendant  shall  estab- 
lish, in  good  faith,  a  relationship 

between  such  per  program  basis 
and  such  other  basis,  justifiable  by 
applicable  business  factors,  so  that 
there  will  be  no  frustration  of  the 
purpose  of  this  sub-paragraph  to 
afford  radio  broadcasters  alterna- 

tive bases  of  license  compensation. 
(4)  Defendant,  Broadcast  Music 

Inc.,  shall  not  license  the  public 
performance  for  profit  of  any 
musical  composition  or  componsi- 
tions  except  on  a  basis  whereby, 
insofar  as  network  radio  broad- 

casting is  concerned,  the  issuance 
of  a  single  license,  authorizing  and 
fixing  a  single  license  fee  for  such 
performance  by  network  radio 
broadcasting,  shall  permit  the 
simultaneous  broadcasting  of  such 
performance  by  all  stations  on  the network  which  shall  broadcast  such 
performance,  without  requiring 
separate  licenses  for  such  several 
stations  for  such  performance. 

(5)  With  respect  to  any  musical 
composition  in  defendants'  cata- 

logue of  musical  compositions  li- censed for  radio  broadcasting  and 
which  is  or  shall  be  lawfully  re- 

corded on  an  electrical  transcrip- 
tion or  other  recordation  intended 

for  broadcasting  purposes,  said  de- fendant shall  not  refuse  to  license 
the  public  performance  for  profit 
by  designated  radio  broadcasting 
stations  of  such  compositions  by  a 
single  license  to  any  manufacturer, 
producer  or  distributor  of  such 
transcription  or  recordation  or 
to  any  advertiser  or  advertising 
agency  on  whose  behalf  such  tran- 

scription or  recordation  shall  have 
been  made  who  may  request  such 
license,  which  single  license  shall 
authorize  the  broadcasting  of  the 
recorded  composition  by  means  of 
such  transcription  or  recordation 
by  all  radio  stations  enumerated  by 
the  licensee,  on  terms  and  condi- 

tions fixed  by  said  defendant,  with- 
out requiring  separate  licenses  for 

such  enumerated  stations. 

Right  of  Refusal 

(6)  Defendant,  Broadcast  Music 
Inc.,  shall  not,  in  connection  with 
any  offer  to  license  by  it  the  public 
performance  for  profit  of  musical 
compositions,  refuse  to  offer  a  li- 

cense, at  a  price  or  prices  to  be 
fixed  by  said  defendant,  for  the  per- formance of  such  individual  musical 
compositions  or  catalogues  of  mu- 

sical compositions  the  use  of  which 
shall  be  requested  by  the  prospec- tive licensee. 

(7)  Defendant,  Broadcast  Music 
Inc.,  shall  not  assert  or  exercise 
any  right  or  power  to  restrict  from 
public  performance  for  profit  by 
any  I'censee  of  said  defendant  any 
copyrighted  musical  composition  in 
its  licensed  catalogue  in  order  to 

(Continued  on  page  2^.) 

TWO  BIG  DOINGS  kept  WHO,  Des  Moines,  on  its  toes  Jan.  24.  It  was 
opening  night  of  the  WHO  Golden  Gloves;  still  more  it  marked  the  1200th 
consecutive  late-evening  newscast  sponsored  by  Mid-Continent  Petroleum 
Corp.  Mid-Continent  officials  and  Harry  Flory,  United  Press  European 
Manager,  participated  at  a  dinner,  with  WHO  as  host.  Among  guests 
were:  Top  row  (1  to  r)  Paul  Adcock  and  D.  C.  Wixson,  Mid-Continent; 
Hale  Bondurant,  WHO  sales  manager;  M.  C.  Shipley,  Mid-Continent; 
Mr.  Flory.  Bottom  row,  J.  O.  Maland,  vice-president  and  manager  of 
WHO;  J.  B.  Woodbury,  vice-president,  R.  J.  Potts  &  Co.,  Kansas  City; 
R.  W.  McDowell  and  H.  C.  Wurster,  both  of  the  Mid-Continent  Corp. 
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Paine,  Levy  See 

Early  Settlement 
Music    Issues   Are  Discussed 

In  Philadelphia  Debate 
SETTLEMENT  within  a  month  or 
so  of  the  differences  between  the 
radio  industry  and  ASCAP  was  in- 

dicated in  direct  statements  Jan.  27 
by  both  John  G.  Paine,  general 
manager  of  the  American  Society, 
and  Isaac  D.  Levy,  chairman  of 
the  board  of  WCAU,  Philadelphia, 
and  a  director  of  CBS.  That  was 
the  ultimate  conclusion  of  both 
men,  discussing  both  sides  of  the 
controversy,  following  a  90-minute 
debate  before  the  new  Pennsyl- 

vania Radio  Council  of  the  Penn- 
sylvania Federation  of  Women's 

Clubs,  meeting  in  the  WCAU  Audi- 
torium, Philadelphia 

"We  are  going  to  get  together," 
said  Mr.  Paine.  "It  is  our  responsi- 

bility to  the  American  people,  a  re- 
sponsibility that  is  both  ASCAP's 

and  radio's.  The  force  that  is  bring- 
ing us  together  may  not  be  a  busi- 
ness force.  But  it  is  the  force  of  the 

people.  ASCAP  isn't  mad  at  radio 
and  radio  isn't  mad  at  ASCAP. 
We're  going  to  get  together  and settle  this  as  sensible  business 

people." 
Levy's  Prediction 

Mr.  Paine's  acknowledgment  of a  settlement  came  on  the  heels  of 
Mr.  Levy's  statement:  "Don't 
worry.  This  will  all  be  settled  in  a 
month  or  so." 

Mr.  Levy  predicted  that  within  a 
few  months  ASCAP  will  be  com- 

pelled to  recognize  the  laws  of  the 
nation.  "We  will  have  the  same  sys- 

tem of  paying  for  music  in  this 
country  that  they  have  in  Great 
Britain,"  he  said.  "They  have  there 
the  British  Performing  Rights  So- 

ciety. They  pay  their  writers  and 
composers  two-thirds  of  the  total 
income,  and  its  operating  expenses 
are  negligible,  whereas  75%  of  the 
members  of  ASCAP  divide  among 
themselves  1%  of  the  money  they 
receive,  and  the  rest  goes  to  the 
favorite  sons.  Under  the  British 
system  any  writer  or  composer  may 
become  a  member  of  the  Society 
by  merely  submitting  an  applica- 

tion, and  all  members  are  paid  on 
the  basis  of  the  number  of  per- 

formances their  works  receive. 

"Now,  ASCAP  has  all  kinds  of 
classifications.  For  example,  one 
ASCAP  writer  who  had  over  45,000 
performances  was  paid  $200,  while, 
on  the  other  hand,  a  luckier  mem- 

ber, a  favorite  son  with  4,756  per- 
formances, received  $6,835.  This 

will  not  exist  under  the  new  sys- 
tem." 
"There  is  no  complaint  against 

the  Government  trying  to  make  us 
change",  Mr.  Paine  said.  "The  board 
has  no  objections  to  the  Govern- 

ment stepping  in.  It  can't  make  the 
board  change.  It  can  only  make  the 
members  change  and  the  member- 

ship has  expressed  itself  already 
that  it  won't  like  it."  He  denied 
that  ASCAP's  management  is  ex- pensive. 

Mr.  Paine  said  that  "all  we  want 
is  a  reasonable,  fair  percentage  of 
what  you  (radio)  do.  If  it  equals 
$9,000,000  as  you  claim,  then  you 
are  making  $200,000,000  a  year.  If 
our  offer  isn't  reasonable  and  fair, 
tell  us  what  is."  He  added  that  the 
Society,  prior  to  the  impasse,  had 
only  been  collecting  2.7 'A  of  radio's earnings. 

DEBATING  the  ASCAP-BMI  con- 
troversy before  the  Pennsylvania 

Women's  Radio  Council  of  the  Fed- 
eration of  Women's  Clubs  Jan.  27 

were  John  G.  Paine  (left),  ASCAP 
general  manager,  and  Isaac  D. 
Levy,  co-owner  of  WCAU  and  di- 

rector of  CBS.  The  atmosphere  was 
friendly,  as  this  picture  will  show. 

Caesar  on  the  March 

PREVENTED  by  inclement  weather 
from  flying  to  Hollywood  Jan.  26, 
Irving  Caesar,  president  of  the  Song- 

writers Protective  Assn.,  late  last  week 
was  planning  to  leave  New  York  Feb. 
2  and  to  address  the  West  Coast  mem- 

bers of  his  organization  early  this 
week  on  the  proposition  that  they 
organize  an  AFL  union.  Mr.  Caesar's denunciation  of  the  broadcasters,  made 
at  an  SPA  meeting  in  New  York,  Jan. 
13  [Broadcasting,  Jan.  20],  has  been 
printed  as  a  booklet  for  free  distri- 

bution under  the  title  "Song  Writers 
vs.  Radio  Monopoly — A  Message  to 
Every  American". 

Suit  Names  BMI 

CHARLES  ROSOFF.  Hollywood 
composer  and  Adelaide  Halpern,  lyric 
writer,  on  Jan.  22  filed  a  $50,000 
damage  suit  in  Los  Angeles  Superior 
Court  against  Broadcast  Music  Inc., 
■lack  Stanley,  orchestra  leader,  and 
Joan  Whitney,  lyricist.  Plaintiffs  claim 
that  their  song  "That  Gypsy  Moon", has  been  misappropriated  by  BMI ; 
that  they  composed  it  in  1938,  but 
that  it  never  had  been  published.  The 
complaint  charged  that  since  Novem- 

ber, BMI  has  been  broadcasting  the 
number  with  aid  of  Stanley  and  Miss 
Whitney,  without  giving  its  real  au- thors credit. 

BMI  SHEET  SALES 

Surveys  Show  Its  Numbers  at 

 Top  of  the  Field  
CERTAIN  SONG  writers  and  mu- 

sic publishers  have  complained 
that  radio,  instead  of  aiding  a 
song's  popularity,  usually  kills  the 
song  by  over-plugging  and  results 
in  lowering,  rather  than  increasing, 
sheet  music  sales.  No  one  will  dis- 

pute that  since  Jan.  1  the  pop  tunes 
licensed  by  BMI  have  been  given 
about  as  extensive  radio  perform- 

ances as  any  number  has  ever  re- 
ceived. The  effect  of  the  broadcasts 

on  sheet  music  sales  may  be  gauged 
by  examining  the  records  compiled 
each  week  by  E.  M.  Wickes  and 
printed  in  the  New  York  Enquirer each  Monday. 

On  Jan.  6  the  20  best-selling 
songs  in  the  East,  as  listed  by  Mr. 
Wickes,  included  five  BMI  tunes. 
The  Jan.  13  list  showed  six  BMI 
numbers;  there  were  seven  on  Jan. 
20  and  ten  on  Jan.  27. 
But  that's  not  all  the  story. 

"Frenesi,"  in  third  place  in  the 
Jan.  6  list,  has  held  top  position 
during  the  subsequent  weeks.  On 
Jan.  6  BMI  had  three  of  the  top 
ten  tunes.  By  Jan.  27  the  six  lead- 

ers were  BMI  numbers,  as  were 
ten  of  the  first  13. 

A  similar  picture  is  reflected  in 
the  mid-western  sheet  music  sales, 
four  BMI  tunes  making  the  Jan.  6 
list  and  11,  including  the  top  trio, 
on  the  list  for  Jan.  27. 

The  Enquirer's  list  of  tunes  popu- 
lar in  coin  boxes  includes  20  selec- 

tions each  week  but  does  not  at- 
tempt to  rate  them  in  order.  The 

list  for  Jan.  6  showed  three  BMI 
numbers;  there  were  four  the  next 
week,  and  the  week  after  that;  the 
Jan.  27  list  included  six  BMI  selec- tions. 

SHEET  MUSIC  sales  of  BMI  tunes, 
totaled  on  Jan.  25,  show  that  the 
public  has  purchased  140,000  copies 
of  "There  I  Go,"  135,000  copies  of 
"Frenesi,"  120,000  of  "I  Hear  a  Rhap- 

sody," 72,000  of  "I  Give  You  My 
AVord."  60,000  of  "So  You're  the  One." 

AGMA  to  Appeal 

Injunction  Denial 
Membership  Drive  Is  Planned 

By  AFM  to  Sign  Artists 
AMERICAN  GUILD  of  Musical 
Artists  will  carry  its  case  against 
James  C.  Petrillo,  president  of  the 
American  Federation  of  Musicians, 
to  the  New  York  Court  of  Appeals, 
it  was  announced  Jan.  28  following 
a  special  meeting  of  the  AGMA 
board  of  directors  which  unani- 

mously approved  the  further  ap- 

peal. 

Four  days  before,  on  Jan.  24,  the 
Appellate  Division  of  the  New  York 
Supreme  Court  had  unanimously 
dismissed  AGMA's  appeal  for  an 
injunction  restraining  Mr.  Petrillo 
from  forcing  AGMA's  instrumen- talist members  to  join  AFM  under 
threat  of  otherwise  barring  them 
from  employment  in  radio,  con- 

certs, motion  pictures  or  on  record- 
ings by  refusing  to  allow  AFM members  to  work  with  them. 

AFM  Plans  Drive 
Mr.  Petrillo,  in  Miami  for  a 

meeting  of  his  union's  executive board,  made  no  statement  on  the 
decision,  but  Henry  A.  Friedman, 
attorney  for  AFM,  said  that  the 
union  would  in  due  course  begin  a 
membership  drive  among  AGMA 
instrumentalists.  He  denied  any 
immediate  intention  of  "pouncing 
down"  on  the  concert  stars,  but 
said  that  if  they  continued  in  their 
refusal  to  become  AFM  members 
steps  would  be  taken  to  prevent 
their  employment  with  AFM  mem- 

bers, which  would  be  tantamount 
to  forcing  them  into  either  the 
AFM  or  unemployment. 

Decision  of  the  Appellate  Divi- 
sion went  even  further  than  that 

of  Supreme  Court  Justice  Aron 
Steuer,  who  denied  AGMA's  plea for  a  temporary  injunction  pending 
trial  of  its  suit  for  a  permanent 
restraining  order  but  refused  to  dis- 

miss AGMA's  complaint  [Broad- 
casting, Dec.  1].  The  Appellate  Di- 

vision upheld  Justice  Steuer  in  his 
denial  and  went  on  to  dismiss  the 
entire  action. 

Stating  that  AGMA  "has  not shown  that  the  defendant  (Pe- 
trillo) maliciously  or  illegally  in- 

terfered with  the  contracts  of  the 

members  of  plaintiff's  union,"  the Appellate  Division  decision  said 
that  although  the  AFM  was  plain- 

ly seeking  "to  protect  itself  and  to 
increase  its  membership,"  it  was well  within  its  rights  in  refusing 
to  permit  its  members  to  perform 
with  non-members.  Since  both 
unions  received  charters  from  the 
American  Federation  of  Labor,  the 
court  said  that  the  AFL  appeared 
to  be  "the  proper  tribunal  to  solve 
the  difficulties  of  the  parties  to  this 

controversy." The  suit  dates  from  last  August, 
when  Mr.  Petrillo  notified  Law- 

rence Tibbett,  AGMA  president, 
that  AFM  members  would  not  be 
permitted  to  perform  with  AGMA 
members  after  Labor  Day  unless 
they  had  by  that  time  joined  AFM. 
A  stay  order  was  granted  by  Jus- 

tice Ferdinand  Pecora  of  the  New 
York  Supreme  Court  [Broadcast- 

ing, Sept.  1]  and  continued  after 
the  hearing  before  Justice  Steuer 
[Broadcasting,  Oct.  1]  pending 
his  decision.  Although  the  decision 
dismissed  this  temporary  order,  at- 

torneys for  both  parties  agreed  to 
maintain  it  until  the  present  rul- 

ing of  the  Appellate  Division. 

NOW  THEY  LOOK  LIKE  THIS 
See  page  IJf 

PHOTOGRAPHS  ON  PAGE  14  have  these  modern  counterparts  in  the 
same  (1  to  r)  order:  Martin  Campbell,  manager  of  WFAA,  Dallas, 
who  served  during  the  last  war  as  a  lieutenant  in  the  Army  Quarter- 

master Corps  at  Camp  Alexander,  Camp  Mills,  Newport  News  and 
Hoboken;  Frank  Mullen,  executive  v.p.  of  NBC,  who  was  a  bugler  with 
the  20th  Engineers  of  the  A.E.F.  overseas  during  the  war;  Glenn  Snyder, 
who  while  he  still  had  same  hairs  on  his  head  joined  the  infantry  in  1917, 
then  took  officers  training  successively  at  Camp  Funston,  Camp  Mills, 
Camp  Gordon,  Camp  Perry  and  Camp  Shelby,  ending  his  Army  career 
as  a  second  lieutenant  after  the  signing  of  the  Armistice  back  in  1918. 
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PRESTO  RECORDINGS 

PRESTO  88-A  AMPLIFIER 

With  the  development  of  the  new  88-A,  50  watt  recording  amplifier. 
Presto  offers  you  for  the  first  time  a  completely  calibrated  instan- 

taneous recording  system.  The  frequency  response  of  the  88-A 
amplifier  is  matched  to  the  characteristics  of  both  the  Presto  1-C 
cutting  head  and  the  Presto  recording  disc.  Changes  in  response 
due  to  varying  groove  diameter  are  taken  care  of  by  the  Presto 
160-A  automatic  equalizer. 
Using  this  complete  system  you  can  make  Presto  instantaneous 

recordings  which  will  reproduce  a  frequency  range  from  50  to 
9,000  cycles,  uniformly,  from  start  to  finish. 

A  selector  switch  on  the  88-A  control  panel  pre-emphasizes  the 
high  frequency  response  to  match  the  NBC  Orthacoustic  or  either 
of  the  two  high  fidelity  lateral  reproducing  systems  now  standard- 

ized  in  most  broadcasting  stations. 
The  88-A  amplifier  has  a  gain  of 

85  db  providing  all  the  amplification 
necessary  between  your  program  lines 
or  preamplifiers  and  the  cutting  head. 
The  power  output  is  50  watts  with  1% 
distortion.  It  mounts  on  a  14"  x  19" 
rack  panel  and  has  a  built-in  power 
supply.  List  price  is  $2  50.00. 
Add  the  88-A  amplifier  and  Presto 

1-C  cutting  head  to  your  recording  in- 
stallation. The  results  will  be  a  revela- 

tion to  you.  Complete  specifications 
are  given  in  a  new  Presto  catalog  sheet 
just  issued. 

Canadian  Distributor:  Walter  P.  Downs,  2313  St,  Catherine  St.  W.,  Montreal 

Consent  Decree 

(Continued  from  page  22) 
exact  additional  consideration  for 
the  performance  thereof,  or  for  the 
purpose  of  permitting  the  fixing  or 
regulating  of  fees  for  the  record- 

ing or  transcribing  of  such  com- 
position; provided,  however,  that 

nothing  in  this  sub-paragraph  shall 
prevent  said  defendant  from  re- 

stricting performances  of  a  musical 
composition  in  order  reasonably  to 
protect  the  value  of  the  public  per- 

formance for  profit  rights  therein 
or  to  protect  the  dramatic  perform- 

ing rights  therein  or,  as  may  be 
reasonably  necessary  in  connection 
with  any  claim  or  litigation  in- 

volving the  performing  rights  in 
any  such  composition. 

III.  The  terms  of  this  decree  shall 
be  binding  upon,  and  shall  extend 
to  each  and  every  one  of  the  suc- 

cessors in  interest  of  defendant, 
Broadcast  Music  Inc.,  and  to  any 
and  all  corporations,  partnerships, 
associations  and  individuals  who  or 
which  may  acquire  the  ownership 
or  control,  directly  or  indirectly,  of 
all  or  substantially  all  of  the  prop- 

erty, business  and  assets  of  de- 
fendant. Broadcast  Music  Inc., 

whether  by  purchase,  merger,  con- 
solidation, reorganization  or  other- 

wise. None  of  the  restraints  or  re- 
quirements herein  imposed  upon  the 

defendant  shall  apply  to  the  ac- 
quisition of  or  licensing  of  the  right 

to  perform  musical  compositions 
publicly  for  profit  outside  the 
United  States  of  America,  its  ter- 

ritories and  possessions. 

Compliance  Clauses 
IV.  For  the  purpose  of  securing 

compliance  with  paragraph  II  of 
this  decree,  and  for  no  other  pur- 

pose, duly  authorized  representa- tives of  the  Department  of  Justice 
shall,  on  the  written  request  of  the 
Attorney  General  or  an  Assistant 
Attorney  General  and  on  reasonable 
notice  to  defendant,  Broadcast 
Music  Inc.,  made  to  the  principal 
office  of  said  defendant,  be  per- 
mitted 

(a)  reasonable  access,  during  the 
office  hours  of  said  defendant,  to  all 
books,  ledgers,  accounts,  corre- 

spondence, memoranda,  and  other 
records  and  documents  in  the  pos- 

session or  under  the  control  of  said 
defendant,  relating  to  any  of  the 
matters  contained  in  this  decree, 

(b)  subject  to  the  reasonable 
convenience  of  said  defendant  and 
without  restraint  or  interference 
from  it,  and  subject  to  any  legally 
recognized  privilege,  to  interview 
officers  or  employes  of  said  de- 

fendant, who  may  have  counsel 
present,  regarding  any  such  mat- 

ters; and  said  defendant,  on  such 
request,  shall  submit  such  reports 
in  respect  of  any  such  matters  as 
may  from  time  to  time  be  reason- 

ably necessary  for  the  proper  en- forcement of  this  decree;  provided, 
however,  that  information  obtained 
by  the  means  permitted  in  this 
paragraph  shall  not  be  divulged  by 
any  representative  of  the  Depart- 

ment of  Justice  to  any  person  other 
than  a  duly  authorized  representa- 

tive of  the  Department  of  Justice 
except  in  the  course  of  legal  pro- 

ceedings in  which  the  United  States 
is  a  party  or  as  otherwise  required 

by  law. Jurisdictional  Matter 

V.  The  provisions  of  sub-para- 
graph (4)  of  paragraph  II  of  this 

decree  shall  not  become  effective 

EMERGENCY  source  of  power, 

and  practical,  too,  is  this  Cater- 
pillar Diesel  electric  generator 

tested  recently  by  WMBD,  Peoria, 
and  Caterpillar  Tractor  Co.  All  of 
WMBD's  broadcasts  for  three  days 
were  put  on  the  air  by  this  30- 
kilowatt  generator,  with  usual  clar- 

ity and  no  trace  of  interference  or 
distortion.  Watching  the  generator 
in  operation  are  (1  to  r)  H.  H. 
Howard,  G.  M.  Walker  and  H.  W. 
Smith,  Caterpillar  executives,  and 
Edgar  L.  Bill,  president  of  WMBD. 
Similar  generators  provided  emer- 

gency broadcast  power  during  the 
1939  flood. 

until  nine  months  after  the  effec- 
tive date  of  the  other  provisions  of 

said  paragraph. 

None  of  the  provisions  of  para- 
graph II  of  this  decree  shall  become 

effective  until  90  days  after  plain- 
tiff shall  have  delivered  to  defend- 
ant. Broadcast  Music  Inc.,  a  cer- 

tified copy  of  a  consent  decree  or 
other  final  decree  of  a  court  of  com- 

petent jurisdiction,  not  subject  to 
further  review  by  which  restraints 
and  requirements  in  terms  substan- 

tially identical  with  those  imposed 
herein  shall  be  imposed  upon  Amer- 

ican Society  of  Composers,  Authors 
&  Publishers;  provided,  however, 
that  if  said  defendant  shall  be  of 
the  opinion  that  the  restraints  and 
requirements  so  imposed  against 
American  Society  of  Composers, 
Authors  &  Publishers  are  not  sub- 

stantially identical  with  those  im- 
posed herein,  and  shall  apply  to  the 

court  within  20  days  after  receipt 
of  a  certified  copy  of  said  decree, 
for  a  determination  of  that  ques- 

tion, no  provision  of  said  paragraph 
II  shall  become  effective  until  the 
court  shall  have  determined  that 
such  restraints  and  requirements 
are  substantially  identical  with 
those  imposed  herein. 

VI.  Jurisdiction  of  this  cause  is 
retained  for  the  purpose  of  enabling 
any  of  the  parties  to  this  decree  to 
make  application  to  the  court  at 
any  time  after  the  delivery  to  the 
defendant  of  a  certified  copy  of  a 
decree  against  American  Society  of 
Composers,  Authors  &  Publishers 
complying  with  the  provisions  of 
paragraph  V  hereof  for  such  fur- ther orders  and  directions  as  may 
be  necessary  or  appropriate  in  re- lation to  the  construction  of  or 
carrying  out  of  this  decree,  for 
the  modification  hereof  upon  any 

ground  for  the  enforcement  of  com- 
pliance herewith  and  the  punish- 

ment of  violations  hereof.  Jurisdic- 
tion of  this  cause  is  retained  for 

the  purpose  of  granting  or  denying 
such  applications  so  made  as  jus- 

tice may  require  and  the  right  of 
the  defendant  to  make  such  ap- 

plication and  to  obtain  such  relief 
is  expressly  granted. 

nncqf  n  recording  corporation 
■    n  C  3  I  U  242  West  55th  Street,  New  York,  N.  Y. 

World't  Largttt  Manufacfurart  of  Inttantanaoui  Sound  Roeording  Equipm»nt  and  Di%ei 
L 
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MEMBER  stations  
of  the  Ted 

Taylor  group  in  Texas — 
KGNC,  Amarillo,  KFYO, 
Lubbock,  KTSA,  San  An- 

tonio, KRGV,  Weslaco — have  start- 
ed an  "Idea  Line"  to  collect 

and  distribute  successful  merchan- 
dising and  sales  ideas  among  the 

four  station  managements.  Origi- 
nated by  Leon  Krupp  of  KGNC, 

the  "Idea  Line"  takes  shape  as  a 
weekly  bulletin  contributed  to  by 
department  heads  of  the  four  sta- 

tions. It  is  claimed  that  the  plan, 
started  early  in  December,  already 
has  resulted  in  seven  new  accounts 
built  on  the  new  program  ideas. 

*      *  * 

NAB  Successes 
MORE  success  stories  are  exploited 
by  the  NAB  in  a  new  promotion 
series.  Vol.  2  No.  1  of  its  series  of 

trade  studies,  "Results  From  Ra- 
dio", tells  the  success  story  of  the 

Model  Laundry,  Miami,  Fla.,  using 
65%  of  its  budget  for  radio.  Model 
sales  went  up  95%  in  four  years. 
The  stories  are  printed  in  folder 
form. 

Idea  Reveille — Stories  of  Success — Button  Tuning — 
More  for  50  kw. — Sweets  From  Cactus 

Advertised  Brands 

EVIDENCE  of  radio's  power  to 
sell  advertised  brands  is  printed  in 
a  booklet  produced  by  Walter  P. 
Burn  &  Associates  for  KGIR, 
Butte,  Mont.,  and  the  Z-Bar  Net. 
Illustrations  and  success  material 
are  succinctly  presented.  Attached 
is  a  message  from  Ed  Craney 
printed  on  a  sheet  of  copper. 

*  * 

Salute  to  WLW 

G.  A.  TRIPLETT'S  Drug  Store, 
Osgood,  Ind.,  in  a  display  ad  sa- 

luted WLW,  Cincinnati,  and  Serv- 
ice manager  J.  E.  Rudolph.  The 

store  said,  "We  sell  and  recom- 
mend 79  of  the  145  products  ad- 

vertised over  the  nation's  station 
WLW!"  A  list  of  the  products 
was  printed,  with  prices. 

Gotham  Page 
FOR  THE  THIRD  time  in  the  last 
two  years  WNEW,  New  York,  has 
taken  a  full  page  in  a  New  York 

newspaper  to  promote  "New  York's 
Night  Mayor — Stan  Shaw",  who 
conducts  the  WNEW  Milkman's 
Matinee  program  from  1-6  a.m. 
every  morning.  Copies  of  the  Jan. 
22  New  York  World-Telegram,  in 
which  the  page  ad  appeared,  were 
delivered  during  the  afternoon  to 
radio  editors,  advertisers  and  agen- 

cies in  the  Greater  New  York  area. 

THE  new  WINX,  Washington,  D. 
C,  advises  listeners  to  drive  their 
cars  around  to  specified  radio  stores 
for  adjustment  of  push  button  ra- 

dios to  the  WINX  frequency,  with 
no  charge  for  the  service. 

^^'^       -  200,000 

To 

help h7, 

Daily 

It  wouldn't  be  fun  to  wash  all  the  dishes  that  are 
dirtied  daily  in  the  KFH  Airea  but  you  would 
get  a  kick  out  of  selling  all  the  soaps  and 
cleansers  used  by  the  housewives  out  Wichita 

way.  They're  good  eaters,  these  Central  Kansas 
folks,  good  dish  dirtiers,  good  buyers  of  soaps — in  fact,  go6d  buyers  and  users  of 
everything,  because  each  family  has  ̂ 248  more  money  to  spend  than  the  average 
family  in  this  good  old  U.  S.  A. 

So,  if  you're  looking  for  a  market  where  you  can  really  "clean  up",  check  the 
sales  possibilities  in  Central  Kansas-Northern  Oklahoma — and  the  selling  abilities 
of  KFH — the  Wichita  Station  with  the  programs. 

iwiCHITA 
I 

-4 

"T 

I 
J  i_l 

Glenn    D.   Gillett   Field   Strength   Survey — ib^y Map  Shows  Coverage  to  the  .IMV/M  Line 

O  K  L  A M  A 

That  Selling  Station  For  Kansas 

KFH 

WICHITA 

The  Only  Full  Time  CBS  Outlet  For  Kansas 

CBS    •    5000  Day    •    5  Kw.  Night  Ready  Soon   •    Call  Any  Edward  Petry  Office 

SANDWICH  man  with  sound  ef- 
fects was  the  innovation  offered  by 

KOTN,  Pine  Bluff,  Ark.,  to  pro- mote its  affiliation  with  MBS.  The 
portable  radio,  of  course,  was  tuned 
to  KOTN.  The  pedestrian  pair 
handed  out  program  schedules  as 
they  toured  local  sidewalks.  Other 
stunts  included  a  Crosley  midget 
auto  which  was  draped  in  signs. 

*  *  * 

More  KYW  Promotion 
AMONG  stunts  employed  by  KYW, 
Philadelphia,  to  promote  its  Jan.  16 
switch  to  50,000  watts  [Broadcast- 

ing, Jan.  20]  was  use  of  news- 
column  format  and  pictures  in  full- 
page  newspaper  advertisements. 
Layouts  differed  in  each  case.  Ac- 

cording to  Lambert  B.  Beeuwkes, 
KYW  advertising  and  sales  promo- 

tion manager,  all  local  dailies  were 
used  "to  insure  positive  more-than- 
once  readership".  The  ads  included 
a  statement  on  KYW's  future  plans 
by  Walter  Evans,  vice-president  of 
Westinghouse  Radio  Stations. 

*  5}:  * 
Peregrinating  Presents 

A  ROVING  table  of  gifts  follows 
two  roving  microphones  when 
WDSM,  Duluth-Superior,  has  its 
Monday  night  cooking  school  pro- 

gram on  the  air.  Ten  accounts 
sponsor  the  hour.  Merchandise 
prizes  are  awarded  during  a  home- 
making  quiz  conducted  on  the  Dr. 
I.  Q.  plan,  with  sponsors  providing 
the  gifts.  The  hour  opens  with  15 
or  20  minutes  of  demonstration,  10 
or  15  minutes  of  quizzing,  more 
demonstrating  and  more  quizzing.  A 
male  quartet  and  comic  chef  provide 
variety.  Promotion  includes  pla- cards in  120  buses,  newspaper  space 
and  air  announcements. 

Stamps  for  Prizes PRIZES  on  the  Saturday  evening 
Colgate  -  Palmolive  -  Peet  network 
shows  Share  The  Wealth  and  Sweet 
&  Swing  on  Canadian  Broadcast- 

ing Corp.  network  during  February 
are  war  savings  stamps,  as  part 
of  the  Canadian  War  Savings  cam- 

paign, according  to  Lord  &  Thomas 
of  Canada,  Toronto,  handling  the 
account. 

^  ^  jf: Cream  of  the  Cactus 
THE  TRADE  can  thank  KTSM, 
El  Paso,  for  tasty  helpings  of  cac- 

tus candy.  The  station  distributes 
two-ounce  packages  of  the  sweets, 

with  a  suggestion  that  "KTSM  can 
help  you  sink  your  teeth  into  El 
Paso's  luscious  market." 
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Utah  Youths 

THEY'RE  proud  of  their  country 
in  Salt  Lake  City,  where  KDYL's  / 
Am  an  American  program  heard 
twice  weekly  has  been  so  successful 
that  Morning  Milk  Co.  has  can- 

celled all  other  programs.  Young- 
sters get  application  blanks  from 

grocers.  To  participate  in  give- 
aways they  send  in  25-word  Amer- 

icanism essays.  More  than  7,500 
have  enrolled.  Tom  Cafferty  and 
Doug  Gourlay,  v/ho  m.  c,  have 
given  away  some  300  presents. 

Town  Hall  Badges 
IN  RESPONSE  to  demands  from 
listeners,  New  York's  Town  Hall 
which  presents  America's  Town 
Hall  of  the  Air,  on  NBC-Blue,  has 
issued  an  official  emblem  in  the 
form  of  a  miniature  mike  embossed 
with  the  "Town  Crier"  carrying 
the  stars  and  stripes  and  with  the 
letters  NBC.  The  microphone  pins 
are  available  in  gold  and  silver — 
the  silver  emblem  is  available  to 
listeners,  the  gold  are  for  Town 
Hall  associates. 

BROCHURES 

WEAF.  New  York — Ei^'ht-page  folder. 
"November  <Sth  was  MoviuR  Day  for 
a  Line",  with  coverage  maps  showiiij; 
WEAF's  enlarged  listening  area  since its  new  transmitter  began  operations Xov.  S. 

CFCY.  Charlottetowii.  1'.  E.  I. — 
Illustrated  studio  and  personnel  bro- 

chures with  letters  on  public  service 
broadcasts  from  federal  government ministers. 

KFRO.  Longview,  Tex. — 20-page  com- 
pilation of  market  data  and  sales  fig- 

ures for  KFRO  service  area. 
WMSL,  Decatur.  Ala. — Salmon  col- 

ored file  containing  promotional  data 
on  station's  programs. 
KMPC,  Beverly  Hills,  Cal.— Six-page 
folder  on   KMPC  sports  broadcasts. 
CFQC  Saskatoon — Pictorial  brochure 
showing  new  studios  and  staff. 

Girl  Starts  to  Survey 

Nation's  Radio  Stations 
RADIO  station  managers  all  over 
the  country  will  be  invited  to  air 
their  "chief  headaches"  to  groups of  Camp  Fire  girls  15  years  of  age 
and  older  when  they  visit  their  local 
radio  station  in  a  project  launched 
by  the  Camp  Fire  Girls  at  a  New 
York  Conference  recently. 

The  radio  survey  is  part  of  a 
project  titled  "Three  M's — Movies, 
Mags,  and  Mikes",  in  which  the 
Camp  Fire  girls  will  endeavor  to 
scrutinize  the  behind-scenes  opera- 

tions of  the  three  forms  of  enter- 
.  tainment.  The  radio  survey  has 
been  divided  into  four  sub-projects: 
(1)  Popularity  poll  of  programs  to 
be  taken  among  family  and  friends; 
(2)  listen-in  groups  to  new  pro- 

grams, with  suggestions  to  spon- 
sors; (3)  tour  of  local  radio  sta- 

tion; (4)  "opportunities,"  the  stim- 
ulating of  radio  activities  among 

various  groups. 

Here's  your  Vermont, 

Air.  Great  Horned  OwP'^
 

BMI  has  bought  two  prison  songs, 
written  by  a  Chicago  lawyer  named 
Kenneth  K.  Krippen.  Title  of  the 
tunes  are,  "Moon  Over  County  Jail", 
and  "Rug  Cutting  In  The  Prison". 

nnouncer  Bill  Wigginton  is  the  Great  Horned  Owl. 

That's  his  title  as  emcee  and  philosopher  on  WCCO's  new, 

midnight-to-1 :00  a.m.  "Night  Owl  Club",  an  unusual  pro- 
gram of  transcribed  recordings  and  interviews. 

One  midnight  three  weeks  ago,  when  his  show  was  just  two 

months  old,  Bill  announced:  "Night  Owls,  there  are  over 

twenty-six  hundred  of  you.  You  have  fellow  members  in  forty- 

five  states  —  in  all  of  them  except  Maine,  New  Hampshire 

and  Vermont." 
Now  we're  not  intimating  that  WCCO  is  a  national 

medium.  It's  not.  Over  sixty  per  cent  of  the  "Night  Owl 

Club"  members  Hve  in  the  Twin  Cities.  Eighty -five  per  cent 

live  within  WCCO's  evening  primary  listening  area  of  three 

and  a  quarter  million  persons.  And  that's  as  it  should  be. 
But  half  an  hour  after  Bill  made  his  announcement,  he 

received  a  wire  from  Newport,  Vermont:  "Here's  Your  Ver- 

mont. Please  Sign  Me  Up  and  Shoot  Me  a  Membership  Card." 
We  feel  that  this  forty-six-state  response  is  a  tribute  to 

WCCO  programming.  It  takes  a  mighty  good  formula  to  get 

2,600  people  in  that  wide  an  area  to  write  or  wire  requesting 

membership  in  a  midnight  radio  fraternity.  The  "Club"  has 

a  mighty  good  formula.  It's  a  good  show.  You  might  find  it 
profitable  to  learn  more  about  it. 

✓WC  C  O  *  ̂^'^^^  y^^Ti^  WHERE  IT
  COUNTS  THE  MOST 

Minneapolis-St.  Paul.  Owned,  operated  by  Columbia  Broad- 

casting System.  Represented  by  Radio  Sales:  New  York,  Chi- 

cago, Detroit,  St.  Louis,  Charlotte,  San  Francisco,  Los  Angeles 
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1-3-10  or  50  KW 

..whatever  your 

FM  needs.. 

Western  Electric 

has  the  answer 

503A-1 
1KW  FM  Transmitter 

Only  Western  Electric  FM  Transnnitters 

have  these  7  outstanding  features: 

1   The  factors  and  circuit  elements  which 
control  the  modulation  capabilities  and 

those  that  control  the  carrier  frequency  sta- 
bility are  completely  isolated  in  their  action. 

O  The  electrical  circuits  used  in  the  pro- 
cess  of  controlling  a  high  frequency  gen- 

erator with  a  stable  low  frequency  oscillator 
are  not  in  the  program  transmission  path 
and,  therefore,  their  adjustments  do  not  af- 

fect the  character  of  the  transmitted  wave. 

O  The  application  of  a  balanced  electric 
oscillator  and  reactance  control  tube 

circuit  permits  wide  frequency  excursions 
while  using  only  a  small  and  linear  por- 

tion of  the  reactance  control  tube  mutual 
conductance-grid  bias  characteristic. 
/%  Negative  feedback  in  the  modulated 

oscillator  circuit  minimizes  distortion 
that  otherwise  results  from  amplitude 
modulation  of  the  wave  applied  to  the  re- 

actance control  tube  grids. 

C!  Because  of  (1)  to  (4)  a  high  degree  of 
linearity  is  obtained  in  the  modulation 

characteristics  over  a  frequency  deviation 
range  of  +  150  kilocycles.  This  large  linear 
range  obviates  the  need  for'  critical  circuit 
adjustments  to  obtain  consistently  low  har- 

monic distortion  over  the  smaller  range 

required  in  practice.  For  the  frequency 
deviation  of  +  75  kilocycles,  required  in 
practice,  the  measured  RMS  harmonic  dis- 

tortion is  less  than  1% for  all  signal  frequent 
cies  between  30  and  15,000  C.  P.  S. 

The  carrier  frequency  stability  is  ex- 
actly  that  of  a  single  crystal  controlled 

oscillator  and  is  independent  of  any  other circuit  variations. 

^  Since  the  carrier  frequency  stability  is 
•  that  of  a  newly  developed  low  tempera- 

ture coeflScient  crystal,  the  need  for  tem- 
perature control  equipment  is  completely eliminated. 



great  contribution  to  FM 

has  jeweled  bearings,  requires  no  lubri- 
cation. Under  normal  operation,  the  dis- 

placement of  the  moving  element  is  sol 
small  and  so  slow  as  to  be  imperceptiblei| 

The  Western  Electric  SYNCHROXIZER 

In  Western  Electric  Synchronized  FM  Transmitters,  the 

mean  carrier  frequency  is  continuously  and  precisely 

maintained  by  a  single  low  terhperature  coefficient  crystal. 

The  Synchronizer  compensates  immediately  and  automat- 

ically for  a  change  in  the  mean  frequency  of  the  modulated 

oscillator  arising  from  any  cause  such  as  temperature 

changes  or  even  violent  disturbances  that  might  arise  if 

tube  failures  should  occur.  It  eliminates  completely  the 

need  for  frequent  checking  of  the  transmitter  circuits  and 

manual  readjustment  of  frequency  controlling  elements. 

Developed  by  Bell  Telephone  Laboratories  for  use  in 

frequency  standard  work,  the  Synchronizer  is  uncannily 

accurate  —  an  outstanding  contribution  to  the  new  art  of 
FM  broadcasting! 

For  further  details:  Graybar  Electric  J^^^ 

Company,  Graybar  Bldg.,  New  York,  N.  Y. 
GraybaR 

Western  Electric 
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The  Wrong  Slant 
AFTER  YEARS  of  inner-council  deliberations, 
the  Associated  Press  has  finally  yielded  to  the 
inevitable.  Somewhat  belatedly,  it  has  decided 
after  a  vote  of  its  membership  to  enter  the 
broadcast  field  and  make  available  to  radio, 
on  a  pay  basis,  its  valued  news  report. 

With  the  disclosure  of  its  precise  plan,  how- 
ever, it  appears  that  AP  enters  the  field  some- 
what grudgingly,  as  though  radio  were  some 

sort  of  necessary  evil.  Instead  of  providing  the 
service  through  its  regular  channels,  it  an- 

nounces the  creation  of  a  subsidiary  to  be 

known  as  Press  Association  Inc.,  or  "P. A." 
And  with  what  seems  to  be  extreme  ineptitude, 
it  labels  the  functions  of  this  subsidiary  as 

"salvage  operations,"  lumping  radio  in  with 
what  is  loosely  described  as  "bi-prodact"  oper- 
ations. 

All  the  news-gathering  organizations  are 
hard-pressed  these  days  meeting  increased 
overhead  due  to  tremendous  war-coverage  ex- 

penses. AP,  a  cooperative  organization,  un- 
questionably is  finding  it  increasingly  difficult 

to  make  its  member  newspapers  meet  extra 
assessments.  It  is  looking  to  radio,  as  its  com- 

petitors with  foresight  and  intelligence  did 
some  years  ago,  to  carry  some  of  the  load. 

Transradio  pioneered  the  broadcast  news 
field  as  an  exclusive  radio  news  association, 
taking  first  advantage  of  the  shortsighted  atti- 

tude of  the  majority  of  the  publishing  frater- 
nity in  fighting  rather  than  joining  with  radio. 

Then  came  UP  and  INS,  fulfilling  a  prediction 
we  made  in  these  columns  nearly  ten  years  ago 
that  the  press  associations  inevitably  must 

treat  radio  as  a  "publishing"  business — that  it 
made  no  difference  whether  the  publication 
of  news  was  in  print  or  by  utterance. 

When  UP  and  INS  went  into  radio,  they 
did  not  relegate  it  to  second-fiddle  status  and 
they  prospered  accordingly.  Their  interest  was 
pecuniary,  of  course,  and  for  the  last  five  or 
six  years  they  have  provided  a  service  for 
which  they  have  been  fairly  and  properly 
compensated.  They  are  satisfied  with  the  ar- 

rangement, even  if  a  few  recalcitrant  publishers 

among  their  clientele  aren't.  Radio  v/elcomed 
them. 

There  is  room  in  radio  for  AP,  because  radio 
is  a  volatile  and  growing  field  and  because 
many  of  the  newspaper-owned  stations  are 
strong  AP  members.  AP  has  every  right  to 
change  its  mind,  but  it  cannot  continue  to  look 

down  upon  radio  as  a  stepchild  and  it  won't 
get  far  by  labeling  it  among  its  "salvage  oper- 

ations." There  is  no  thought  on  our  part  to 
deprecate  AP's  project,  but  we  cannot  forget 
AP's  paid  advertisement  of  1935  cracking  its 
competitors  for  selling  news  for  broadcast 
and  other  purposes  {Editor  &  Publisher,  Oct. 
26,  1935]. 

It  seems  to  us  that  the  better  part  of  business 
grace  on  the  part  of  AP  (or  PA)  would  be  to 
recognize  in  forthright  fashion  that  radio  is  a 
responsible  news  disseminating  (and  gather- 

ing) medium  and  is  not  a  hybrid  development 

that  must  be  "tolerated"  only  because  of  its 
public  acceptance  and  commercial  success. 

Time  to  Change 

THE  TIME  will  come,  and  soon,  when  net- 
works, stations,  agencies  and  advertisers  will 

suffer  their  semi-annual  daylight  time-chang- 

ing agonies.  Since  radio's  infancy  these  peri- 
odic miseries  have  been  endured  by  the  indus- 
try, along  vdth  its  customers  and  followers. 

Unfortunately,  much  is  said  but  little  is  done 
about  a  situation  concededly  burdensome  to 
all  concerned. 

At  last  a  young  wave  of  protest  is  getting 
under  way  well  ahead  of  time.  On  another 
page,  two  figures  familiar  vdth  intimate  details 
of  the  dilemma  point  out  that  the  industry 
is  losing  money  by  putting  up  with  seasonal 
time  juggling.  Better  than  that,  one  of  the 

writers,  Lord  &  Thomas'  timebuying  Jack 
Leammar,  shows  how  simple  it  would  be  to 
put  the  whole  industry  on  standard  time  the 
year  round.  His  argument  is  convincingly 
stated,  and  splendidly  bulwarked,  from  the 

station  viewpoint,  by  KVOO's  Willard  Egolf 
and  we  would  like  to  know  what  others  think 
about  it. 

Invitation  to  Canada 

OUR  CANADIAN  brethren,  whose  broadcast 
operations  are  generally  on  the  same  basis  as 
our  own,  want  the  NAB  convention  in  Toronto 

in  1942.  Why  not?  It's  too  late,  of  course,  to 
consider  a  Canadian  city  for  the  1941  conclave 
of  U.  S.  broadcasters  because  it  has  already 
been  set  for  May  in  St.  Louis.  But  in  the 
interests  of  continued  goodwill  between  nations 
of  kindred  outlook  and  unfortified  boundaries, 
we  think  the  NAB  should  give  every  consid- 

eration to  the  invitation  of  the  Canadian  Assn. 
of  Broadcasters.  And  in  the  interests  of  hemis- 

pheric solidarity,  perhaps  Havana  and  Mexico 
City  will  be  good  convention  places  later. 

THE  ART  of  radio  directing  is  the  subject  of 
a  new  book  by  Earle  McGill,  casting  director 
and  producer,  of  CBS.  Titled  Radio  Directing, 
it  treats  the  many  problems  that  arise  in  pre- 

senting a  radio  show.  Chapters  are  devoted 
to  microphone  position,  studio  setup,  sound 
effects,  broadcast  preparation,  casting,  rehear- 

sals and  the  various  types  of  shows.  The  fore- 
word is  written  by  H.  Clay  Harshbarger,  De- 

partment of  Speech,  University  of  Iowa',  and production  manager  of  WSUI,  Sioux  City,  la. 
The  book  is  published  by  McGraw-Hill  Inc., 
New  York,  at  $3.50. 

CONRAD  RICE,  newly-named  program  di- 
rector of  WEMP,  Milwaukee,  in  collaboration 

with  Norman  V.  Carlisle,  former  continuity 
chief  of  WTCN,  Minneapolis,  has  written  a 
book  for  'teen-age  boys  titled  Your  Career  in 
Radio,  scheduled  for  publication  this  month  by 
E.  P.  Dutton,  New  York.  The  book  will  be 
factual  but  written  in  fiction  style,  telling  the 
story  of  three  boys  interested  in  radio  and  un- 

folding as  they  visit  a  station  and  explore  its 
inner  workings. 

SCHEDULED  for  publication  in  February  is 
Television  Today  &  Tomorrow  by  Dr.  Lee  De- 
Forest,  inventor  of  the  radio  tube  who  now 
lives  in  Los  Angeles  where  he  manufactures 
high  frequency  diathermy  apparatus.  Dial 
Press,  New  York,  will  bring  out  the  book, 
which  has  been  edited  by  Tom  Kennedy,  who 
recently  succeeded  Orrin  Dunlap  Jr.  as  radio 
editor  of  the  New  York  Times. 

HJAVING  kept  a  diary  of  his  years  in  Central 
Europe,  from  1934  to  1937  as  Berlin  correspon- 

dent of  the  old  Universal  Service  and  from 
1937  until  a  few  weeks  ago  as  CBS  correspon- 

dent in  Vienna  and  Berlin,  William  L.  Shirer 
is  expected  to  "tell  all'  in  his  new  book  about 
Germany  of  the  last  five  years  for  which  he 
has  contracted  with  Alfred  Knopf  Inc.,  New 
York.  Shirer  returned  to  this  country  at  the 
end  of  1940,  and  is  not  expected  to  return  to 
Berlin. 

SOME  IDEAS  on  what  goes  to  make  up  a  song 
hit,  drawn  from  interviews  with  music  pub- 

lishers and  wrriters,  are  presented  in  the  Jan. 

19  New  York  Times  Magazine  in  "Song  Hits — 
and  Misses",  an  article  by  Ira  Wolfert.  More 
chronicle  than  guide  for  would-be  song  writers, 
the  story  relates  experiences  of  music  folk 
with  big  hits  of  the  past. 

FEBRUARY  issue  of  The  Journal  of  Educa- 
tional Sociology,  published  monthly  by  New 

York  U,  is  devoted  exclusively  to  radio,  with 
Gilbert  Seldes,  CBS  director  of  television  pro- 

grams, editing  the  articles  contributed.  Papers 
include:  "Instigation  to  Criticism"  by  Gilbert 
Seldes;  "The  Broadcaster  Speaks"  by  Neville 
Miller,  NAB  president;  "Promoting  the  Course 
of  Education  by  Radio"  by  John  W.  Stude- 
baker,  U.  S.  Commissioner  of  Education; 
"Scope  of  Educational  Objectives  in  Broadcast- 

ing" by  Dr.  James  Rowland  Angell,  NBC 
counselor  on  public  service  programs;  "Can 
Radio  Educate?"  by  C.  A.  Siepmann;  "Can  We 
Put  Science  on  the  Air,"  by  Lyman  Bryson, 
CBS  program  director;  "Radio  Builds  De- 

mocracy" by  George  V.  Denny  Jr.,  president  of 
Town  Hall,  New  York. 
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JOHN  PORTWOOD  BLAIR 

JOHN  BLAIR  does  not  look  his  41 
years,  but  he  was  born  in  Chicago, 
July  23,  1899.  Even  though  radio 
is  a  young  man's  business,  many 
men  have  commented  on  how  young 
he  looks  to  be  the  head  of  one  of  the 
major  firms  of  station  representa- 
tives. 

But  radio  is  that  way,  and  John 
Blair's  family  background  —  his 
father,  Edward  B.  Blair,  having 
been  closely  associated  in  the  adver- 

tising business  of  Chicago  more 
than  40  years — and  his  own  20 
years  of  advertising  and  radio  ex- 

perience are  typical  of  the  per- 
sonal contributions  which  have  so 

largely  built  radio  into  the  public 
service  and  advertising  medium 
that  it  is  today. 

Following  public  school  and  high 
school  in  Chicago,  John  Blair  en- 

tered the  University  of  Wisconsin, 
class  of  1922.  But  the  call  of  mer- 

chandising and  advertising  was  too 
strong  to  permit  his  completing 
the  full  four-year  course,  so  after 
two  years,  during  which  time  he 
made  many  lasting  friendships  in 
the  Delta  Kappa  Epsilon  fraterni- 

ty, he  started  his  business  career 
in  the  merchandising  department 
of  Montgomery  Ward.  A  year  of 
this,  followed  by  a  similar  period 
in  the  advertising  department  of 
the  Chicago  American,  led  to  an 
attractive  offer  from  the  General 
Outdoor  Advertising  Co.  sales  de- 
partment. 
John  Blair  was  with  General 

Outdoor  until  1925,  the  last  year  in 
Detroit  as  sales  manager  of  that 
office.  He  joined  J.  Walter  Thomp- 

son Co.,  in  the  new  business  de- 
partment in  Chicago.  After  a  six- 

month  training  period  he  was  trans- 
ferred to  the  Pacific  Coast  in 

charge  of  new  business  develop- 
ment in  San  Francisco. 

But  prior  to  going  to  the  Coast, 
I  there  occurred  another  event  of 
I  major  influence  in  his  life — his 
marriage  to  Constance  Foss,  daugh- 

ter of  George  Edmund  Foss  of  Chi- 
cago, who  served  in  Congress  for 

26  years. 
His  record  on  the  Pacific  Coast  is 

a  matter  of  justifiable  pride,  for 
under  his  direction  the  new  busi- 

ness obtained  by  J.  Walter  Thomp- 
son more  than  doubled  Coast  bill- 
ing within  a  year.  Included  in  the 

new  accounts  was  Shell  Oil  Co.  of 
California,  at  that  time  operated 
on  a  regional  basis  but  since  in- 

tegrated nationally  under  Thomp- 
son's direction. 

The  men  associated  with  John 
Blair  in  the  Thompson  office  in  San 
Francisco  are  still  with  the  com- 

pany and  in  important  executive 
capacities  in  the  New  York  and 
Chicago  offices. 

John  Blair  resigned  from  J.  Wal- 
ter Thompson  in  the  spring  of 

1929,  which  lead  him  into  radio. 
But  first  there  was  an  interesting 
experience  with  Electrical  Prod- 

ucts Corp.,  pioneer  Pacific  Coast 
neon  distributors.  He  was  manager 
of  the  agency  service  department 
for  San  Francisco  and  the  Pacific 
Northwest. 

His  first  radio  connection  was 
also  in  San  Francisco  with  the  then 
firm  of  MacGregor  &  Sollie,  now 
C.  P.  MacGregor  Inc.  This  experi- 

ence, running  through  1932,  in 
transcription  sales  and  "time  place- 

ment," was  significant,  as  it  was 
the  last  year  of  general  brokerage 
of  radio  station  time. 

Early  in  1933  he  joined  Humbolt 
J.  Greig,  one  of  the  Scott  Howe 
Bowen  men,  in  the  organization  of 
Greig,  Blair  &  Co.,  a  partnership 
for  exclusive  radio  station  repre- 

sentation. Their  first  station  was 
KNX,  and  it  was  so  pleased  with 
the  first  few  months  of  this  type 
of  selling  that  its  operators  urged 
the  immediate  formation  of  a  na- 

tional company.  This  resulted  in 
the  organization  of  Greig,  Blair  & 
Spight  Inc.,  with  the  inclusion  of 
Lindsey  Spight — one  of  the  early 
NBC  Pacific  division  men  who  had 
organized  the  local  service  bureau, 

NBC's  first  spot  sales  efl!"ort  in  that 
territory,  and  who  was  also  at  that 
time  commercial  manager  of  KPO. 

This  took  John  Blair  back  to  his 
home  base  in  Chicago,  with  Greig 
opening  a  New  York  office  in  late 

NOTES 

MURRAY  STAYERS,  Southern  Cali- fornia district  manager  of  ASGAP, 
who  was  injured  when  his  car  skidded 
and  crashed  into  a  bridge  near  San 
.Juan  Capistrano,  Cal.,  on  Jan.  24, 
was  reported  today  as  "maldng  a 
steady  recovery  at  Hollywood  Hospi- 

tal". His  companion,  Mrs.  Margaret 
New  Supry,  who  was  returning  with 
him  from  a  business  trip  to  San  Diego, 
died  of  injuries  received  in  the  acci- dent. 

RICHARD  E.  SHARP,  radio  director 
of  Anfenger  Adv.  Agency,  St.  Louis, 
has  resigned  to  join  KMOX,  St.  Louis 
in  a  copy  service  capacity. 
MARTIN  L.  LEIGH,  commercial 
manager  of  WEOA-WGBF,  Evans- 
ville,  Ind.,  received  the  annual  junior 
chamber  of  commerce  distinguished 
service  key  for  1940  for  his  efforts 
during  the  past  year  on  behalf  of  the 
local  boy's  club. 
RALPH  STODDARD,  formerly  of 
McCann-Erickson,  San  Francisco,  has 
been  added  to  the  sales  staff  of  KSFO, 
San  Francisco. 
DICK  SWIFT,  in  charge  of  program 
operation  of  WABC,  New  York,  is  the 
father  of  a  son  born  recently. 

DANA  F.  BAIRD  and  Harry  Rich- 
mond, formerly  of  WORL,  Boston, 

have  joined  the  sales  staff  of  WLAW, 
Lawrence,  Mass. 
BOB  MAGEE,  sales  manager  of 
WRAW  and  WEED,  Reading,  Pa., 
has  been  promoted  to  commercial  man- 

ager of  WEEU.  Cal  Jackson,  announc- er and  member  of  the  sales  staff,  has 
been  named  program  director  of 
WRAW. 

summer  of  1933.  The  addition  of 
other  personnel  and  other  stations 
followed  inevitably,  along  with  all 
the  problems  inherent  in  a  pioneer- 

ing venture  in  a  new  business  field. 
In  January,  1935  he  purchased 
Greig's  interest  in  the  firm,  and  in 
March  of  that  year  the  name  was 
changed  to  John  Blair  &  Company, 
with  Lindsey  Spight  continuing  as 
manager  of  the  San  Francisco  of- 

fice. The  organization  today  main- 
tains a  large  staff  of  radio  adver- 
tising salesmen,  with  offices  in  New 

York,  Chicago,  Detroit,  St.  Louis, 
San  Francisco  and  Los  Angeles. 
John  continues  to  make  his  head- 

quarters in  Chicago. 
It  is  difficult  to  write  of  John 

Blair  as  an  individual  without  fre- 
quent reference  to  the  company,  as 

his  interest  is  so  keenly  tied  up 
with  its  welfare.  As  an  example,  a 
matter  of  no  little  pride  to  John 
is  that  the  company  has  never  rep- 

resented any  medium  except  radio 
and  never  on  any  but  an  exclusive 
basis,  nor  has  any  Blair  man  any 
side  business  interests  taking  time 
away  from  the  main  issue. 

Golf  also  is  an  early  love  which 
still  means  much  to  John.  In  this, 
too,  he  had  an  early  start.  When 
still  a  boy  he  was  member  of  the 
Edgewater  Golf  Club,  and  in  1916, 
the  year  that  Chick  Evans,  a  fel- 

low member,  won  the  national 
championship,  John  won  the  Junior 
Club  championship. 

However,  John  Blair's  greatest 
interest  and  hobby  is  his  business 
and  his  business  associates. 

HARRY  ROESLER  has  taken  charge 
of  the  Transradio  Press  office  in  Phila- 

delphia, back  after  a  year  with  the 
same  news  bureau  in  Hartford.  He  re- 

places William  Severn,  who  left  to 
accept  an  executive  post  with  a Rochester  newspaper. 

SAM  SEROTA,  program  director  of 
WHAT,  Philadelphia,  becomes  produc- tion manager  of  WIP,  Philadelphia,  ort 
Feb.  7,  succeeding  Ed  Wallace,  pro- 

moted to  assistant  program  director 
and  in  charge  of  publicity  and  public 
relations.  Wallace  takes  the  place  of 
Bob  Horn,  who  remains  with  the  sta- tion as  a  member  of  the  announcing 
staff  so  as  to  devote  more  time  to  sev- 

eral commercial  shows  he  has  been handling. 

JOHN  McKAY  has  been  named  the 
first  production  director  of  the  Quaker 
Network,  regional  chain  keyed  by 
WFIL,  Philadelphia.  He  locates  at 
WFIL,  coming  from  WJR,  Detroit, 
and  is  in  charge  of  building,  writing, 
directing  and  producing  shows  for  the 
Middle  Atlantic  regional  network. 
CHARLES  LEINHAAS,  formerly  of 
WHO-WOC,  Des  Moines  and  Daven- 

port, la.,  has  joined  the  sales  staff  of 
KFBK,  Sacramento,  Cal. 
ROBERT  G.  SOULE,  vice-president 
of  WFBL,  Syracuse,  has  returned 
from  St.  Augustine,  Fla.  where  he  was 
called  recently  when  his  father,  win- 

tering there,  was  taken  ill.  The  elder 
Mr.  Soule  is  reported  much  improved. 

JOHN  A.  KENNEDY,  president  of 
WCHS  and  the  West  Virginia  Net- 

work, departed  Jan.  26  with  Mrs. 
Kennedy  for  an  extended  tour  of  South 
America.  They  plan  to  return  the  first week  in  April. 

JOHNNY  SCALES,  chief  engineer  of 
KARM,  Fresno,  Cal.,  has  been  pro- moted to  assistant  manager  by  General 
Manager  Clyde  Coombs. 
WILLIAM  T.  REED  JR.,  vice-presi- dent of  Larus  Bros.  Co.,  operators  of 
WRVA,  Richmond,  was  recentl.v 
elected  president  of  the  Richmond 
Chamber  of  Commerce. 
JOHN  FERGUSON,  salesman  of 
WOAI,  San  Antonio,  is  the  first  mem- 

ber of  the  station's  staff  to  be  called 
to  training  under  the  Selective  Serv- 

ice Act.  He  will  report  Feb.  6  to  Fort Sam  Houston. 

KING  PARK,  sales  director  of 
WBBM,  Chicago,  on  .Ian.  21  became 
the  father  of  his  second  child,  a  girl. 
THOMAS  CONRAD  SAWYER,  pro- 

ducer of  the  Hedda  Hopper  series,  is 
the  father  of  a  baby  boy  born  .Ian. 
22  in  Hollywood. 
KEN  PETERS,  sports  announcer  of 
KTMS  in  Santa  Barbara  has  been  ap- 

pointed program  director  effective  im- 
mediately. Peters  is  a  graduate  of S^nnford. 

MAJ.  GEN.  JOSEPH  O.  MAU- 
BORGNE.  Chief  Signal  Officer  of  the 
Army,  will  speak  over  an  NBC  net- 

work from  New  York  Feb.  4  on  "What Bearing  Have  Electrical  Engineers  on 
National  Defense?"  The  address,  un- 

der the  auspices  of  the  American  In- 
stitute of  Electrical  Engineers,  is  one 

of  a  series  on  national  defense. 
KEN  KENNEDY,  program  director 
of  WDAY,  Fargo,  N.  D.,  has  been  ap- 

pointed chairman  of  the  .Junior  Cham- ber of  Commerce  annual  .lack  Frost 

Winter  Carnival.  Bill  Dean,  WDAY's 
publicity  director,  has  been  named  pub- 

licity director. 
HARRY  SEDGWICK,  CFRB,  Toron- 

to, was  taken  sick  with  influenza  in 
Montreal  on  the  last  day  of  the  annual 
convention  of  the  Canadian  Associa- 

tion of  Broadcasters.  He  was  confined 
to  bed  in  the  Mount  Royal  Hotel. 
ERNEST  L.  BUSHNELL,  Canadian 
Broadcasting  Corp.  program  chief,  is 
back  in  Canada  after  being  on  loan  for 
the  last  half  year  to  the  British 
Broadcasting  Corp.  to  organize  the 
BBC's  North  American  broadcasts. 
He  resumed  his  duties  in  Toronto 
Jan.  28. 
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BERNARD  L.  SCHUBERT,  former 
program  producer  of  Phillips  H.  Lord 
Inc.,  New  York,  has  formed  his  own 
radio  production  organization,  Ber- 

nard L.  Schubert  Inc.,  New  York,  with 
offices  at  501  Madison  Ave.  Telephone 
number  is  Plaza  8-0771. 

CARL  HOFF,  Hollywood  musical  di- rector of  the  CBS  Al  Pearce  &  His 
Gang,  sponsored  by  R.  J.  Reynolds 
Tobacco  Co.,  has  been  made  a  member 
of  the  Coast  Guard  Reserve. 

LEE  KIRBY,  announcer  of  WBT, 
Charlotte,  has  returned  to  work  after 
a  serious  illness. 

WEN  NILES,  Hollywood  announcer 
of  the  CBS  Al  Pearce  <&  His  Gang, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.,  will  do  the  narrating  for  a  Warner 
Bros,  film  short  subject,  "Wings  of 
Steel." 
PATRICIA  ZOTOVICH  of  the  CBS 
Hollywood  music  clearance  depart- 

ment, has  announced  her  engagement 
to  Mark  Sabovich. 

KUSS  WILLIAMS,  formerly  of 
KVOO,  Tulsa,  Okla.,  has  been  added 
to  the  production  staff  of  KFBK, 
Sacramento,  Cal. 

DAVID  CONNOR,  formerly  of 
KGNF,  North  Platte,  Neb.,  has  joined 
the  announcing  staff  of  WEED,  Rocky 
Mount,  N.  C. 

KAY  D.  WILLIAMS,  part  time  an- 
nouncer of  WHIP.  Hammond,  Ind., 

has  been  placed  on  a  full  time  basis. 

Coe  Gets  WIND  Post 
D.  O.  COE,  salesman  of  WIND, 
Gary,  Ind.,  has  been  elevated  to  the 
newly-created  post  of  resident 
manager,  according  to  Ralph  L.  At- 
lass,  president.  Mr.  Coe  will  handle 
commercial  and  civic  contracts  for 
the  Gary  studios  in  cooperation 
with  the  Chicago  office.  Before  join- 

ing WIND  in  1935,  Mr.  Coe  was 
sales  manager  of  WDZ,  Tuscola, 
111.,  and  previous  to  that  was  con- 

nected with  the  national  sales  de- 
partment of  WMBD,  Peoria,  111. 

ROCCO  STANCO,  staff  organist  of 
WPEN,  Philadelphia,  composed  a  de- 

scriptive tone  poem  based  on  a  day's 
diversity  of  radio  programs.  The  com- 

position, called  The  Radio  Suite,  is 
for  the  organ  and  will  be  given  its 
premiere  on  the  station  shortly. 

HARRY  BUTLER,  formerly  of 
WILL,  Urbana,  111.,  has  joined  the 
announcing  staff  of  WTAX,  Spring- field, 111. 

LEE  KARSON,  newscaster  of  KTAK, 
Phoenix,  has  a  role  in  the  Phoenix 
Little  Theatre's  production  of  Margin 
For  Error,  being  presented  for  the 
British  War  Relief  Fund. 

FRED  VANCE,  formerly  sports  an- 
nouncer of  WDWS,  Champaign.  111., 

has  entered  training  for  a  reserve 
commission  in  the  U.  S.  Navy. 

TOM  BENNETT,  NBC  director,  who 
has  been  producing  the  Monday  night 
Chamber  Music  Society  of  Lower  Basin 
Street  on  NBC,  has  been  transferred 
to  the  network's  music  department 
where  he  will  write  original  music  for 
NBC  programs.  Replacing  him  on  the 
Basin  Street  program  is  Joseph 
Thompson  of  the  NBC  production  de- 
partment. 
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GROVER  COBB  has  joined  the  an- nouncing staff  and  Dorothy  Skelley 
the  commercial  department  of  KSAL, 
Salina,  Kan.  Helen  Geis  also  has 
joined  the  KSAL  commercial  staff  as secretary. 

WILL  YEAROUT,  formerly  of 
KTSW,  Emporia,  Kan.,  and  Arden 
Booth  have  joined  the  announcing  staff 
of  WREN,  Lawrence,  Kan. 

FERN  SHARP,  conductor  of  the 
Round  Robin  Review  on  WBNS> 
Columbus,  O.,  will  also  direct  the  new 
five-time  weekly  quarter  hour  women's program,  Ann  Sterling,  sponsored  by 
F.  R.  Lazarus  &  Co.,  local  department 
store. 

IRWIN  ELLIOT,  formerly  of 
WMEX,  Boston,  and  Steven  Douglas, 
formerly  of  WKPT,  Kingsport,  Tenn., 
have  been  added  to  the  announcing 
staff  of  WRC-WMAL,  Washington. 

BILL  BEAL,  continuity  editor  of 
KDKA,  Pittsburgh,  is  the  father  of 
a  boy  born  Jan.  20. 

JOHN  A.  HARRIS,  newscaster  of 
KFRU,  Columbia,  Mo.,  has  been 
named  chairman  of  the  Central  Mis- 

souri Committee  for  the  Celebration 
of  the  President's  Birthday  for  the second  consecutive  year. 

KEN  ROBINSON,  Jack  Erixon,  and' Joe  Sierer,  former  employees  of  NBC 
in  New  York,  have  been  added  to  the 
staff  of  WTAR,  Norfolk.  Robinson 
and  Erixon  have  become  staff  an- 

nouncers, while  Sierer  has  been  put  in 
charge  of  commercial  continuity  and 
publicity. 
CHARLES  HIGGINS,  of  WLAW, 
Lawrence,  Mass.,  is  the  father  of  a 
baby  girl  born  Jan.  23. 
WARREN  SAVOID,  new  to  radio, 
has  joined  WDAY,  Fargo,  N.  D.,  as 
newscaster.  Virginia  Huglen  has  been 
placed  in  charge  of  the  music  library. 
SHELDON  STARK,  writer  on  the 
Green  Hornet,  Lone  Ranger,  and  Ned 
Jordan,  Secret  Agent  programs,  has 
signed  a  new  contract  with  WXYZ, Detroit. 

HAL  CHAMBERS,  announcer,  has 
joined  KROW,  Oakland,  Cal.,  replac- 

ing Bob  Goerner,  who  resigned  due  to ill  health. 

EDWARD  D.  CAMPBELL,  formerly 
of  WMBO,  Auburn,  N.  Y.,  has  been 
added  to  the  announcing  staff  of 
WSUN,  St.  Petersburg,  Fla. 
BURT  REPINE,  of  the  WRVA, 
Richmond,  traffic  department,  has 
been  transferred  to  the  music  clear- 

ance division. 

PAUL  CRESAP  has  been  named  pro- 
gram director  of  WCBI,  Columbus, 

Miss.  He  is  succeeded  on  the  an- 
nouncing staff  by  Joel  Byars,  of  Bir- mingham. 

DONNA  FARGO,  former  publicity 
agent  of  WMCA.  New  York,  and 
KMPC,  Beverly  Hills,  has  re-joined 
the.  staff  of  Voices  Inc.,  New  York,  as 
office  manager. 
HENRY  UNTERMEYER,  program 
producer  of  WABC,  New  York,  has 
entered  the  Army  as  a  first  lieutenant 
and  is  stationed  at  Governors  Island, 
New  York. 

KTUL 

Tulsa  awarded  $10,- 
000,000  Bomber  Plant. 

To  employ  20,000  per- 
manently. 

5,000  Watt  Fulltime 
CBS  Station 

LADIES. 

HELEN  GWEN  REES 

COOKING,  home  economics,  and 
the  latest  fashion  trends  offer  no 
problems  to  Helen  Gwen  Rees,  and 
she  gives  listeners  the  benefit  of 
her  knowledge  on  her  six-weekly 
program  on  WCKY,  Cincinnati. 
Miss  Rees  has  had  a  wide  experi- 

ence as  a  woman's  page  editor, 
home  service  director  and  radio 
speaker.  She  conducted  programs 
over  WOR,  Newark,  and  WNEW, 
New  York,  and  was  home  econom- 

ist for  the  New  York  Enquirer  and 
the  Long  Island  Daily  Press.  In 
1937  she  spent  12  weeks  in  11 
European  countries,  seeking  recipes 
for  the  many  delicacies  peculiar  to 
those  countries.  Although  she  came 
to  Cincinnati  only  a  short  time  ago 
she  is  rapidly  building  a  following 
in  WCKY's  listening  area. 

HERBERT  RICE,  program  director 
of  the  Buffalo  Broadcasting  Corp., 

wrote  and  directed  the  play  "Ambi- tion," first  radio  drama  offered  on 
Sunday  Night  Playhouse,  weekly  se- 

ries featuring  original  plays  which 
started  Jan.  26  on  MBS. 

WILLIAM  BROOMALL,  formerly 
announcer  of  WOV,  New  York,  has 
resigned  to  head  the  southwestern  lec- ture bureau  of  CBS,  with  headquarters in  Dallas. 

ROGER  BROWN,  formerly  of  WHK, 
Cleveland,  and  WIOD,  Miami,  has 
joined  WOV,  New  York,  as  m.c.  of 
the  station's  all  recorded  dance  music 
program  titled  Roger  Brown  Around 
the  Town. It's  a 
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ROSALYN  CAMPBELL,  new  to  ra- 
dio, recently  joined  the  staff  of  KYA, 

San  Francisco,  as  night  receptionist 
and  secretary  to  John  Livingston,  Pa- 

cific Coast  manager  of  International 
Radio  Sales. 

ROY  MAYPOLE,  former  program  di- 
rector of  WARD,  Brooklyn,  and  more 

recently  connected  with  The  Order  of 
Adventures  program  on  NBC,  has 
joined  the  continuity  staff  of  WOV, 
New  York. 

DANIEL  RUSSELL,  NBC  staff  an- 
nouncer, who  was  Spanish  announcer 

for  one  of  the  first  NBC  programs 
to  South  America  in  1936,  on  Feb.  3 
joins  the  public  relations  staff  of  Pan- American  Grace  Airlines. 

DICK  NBSBITT,  former  National 
Professional  Football  League  star  with 
the  Chicago  Bears,  has  joined  the  staff 
of  WKRC,  Cincinnati,  as  sports  re- 

porter. His  radio  experience  includes 
three  years  as  NBC  sports  announcer 
in  Chicago,  where  he  worked  with  Fort 
Pearson  on  play-by-play  baseball  de- 

scriptions. He  also  handled  NBC 
broadcasts  of  Rocky  Mountain  Con- 

ference football  games  in  Denver. 

ERNIE  CHAPPELL  is  handling  com- 
mercials on  the  CBS  Big  Town  pro- 

gram, sponsored  by  Lever  Bros.,  while 
it  is  originating  in  New  York.  Ken 
and  Nadia  Niles,  who  ordinarily  an- 

nounce the  program,  were  detained 
in  Hollywood  by  other  radio  commit- ments. 

DICK  MACK,  Hollywood  writer  of  J. 
Walter  Thompson  Co.  on  the  NBC 
Chase  &  Sanlorn  Show,  sponsored  by 
Standard  Brands  Inc.,  has  been  grant- 

ed a  leave  of  absence  because  of  illness. 
His  assignment  has  been  taken  over 
by  Joe  Bigelow. 
LaVERNE  McNEILLY,  new  to  radio, 
formerly  a  student  at  Columbia  School 
of  Speech,  Chicago,  has  joined  the 
secretarial  and  continuity  staff  of 
WCBS,  Springfield,  111.  Miss  McNeilly 
prepares  and  presents  a  weekly  Mono- 

logue Patterns  program. 

MURIEL  JOY,  copy  department  of 
WGN,  Chicago,  has  returned  to  her 
desk  following  a  serious  siege  of  in- fluenza. 

PHIL  BOWMAN,  supervisor  of  pro- 
duction of  WBBM-CBS,  Chicago,  Feb. 

4  starts  a  10-week,  2  hour  weekly 
series  of  instructions  in  radio  produc- 

tion to  be  held  each  Tuesday  in  the 
WBBM  studios  for  members  of  Chi- 

cago's Junior  League. 
JERRY  PIVEN,  formerly  of  WGBI, 
Scranton,  has  joined  WDRC,  Hart- 

ford, as  an  announcer.  He  will  take 
over  his  new  duties  on  February  10. 

ETTA  WILSON,  for  many  years 
women's  editor  of  the  Cleveland  Press, 
is  doing  a  series  of  programs  on  WCLE 
featuring  news  about  prominent 
women. 

Staff  of  New  WMRN 

ROBERT  T.  MASON,  brother  of 
Frank  M.  Mason,  NBC  vice-presi- 

dent, reports  that  his  new  WMRN, 
Marion,  0.,  which  the  FCC  auth- 

orized for  construction  last  July 
with  250  watts  on  1500  kc,  is  now 
in  full  operation.  It  is  RCA 
equipped  with  a  Wincharger  tower, 
and  the  staff  comprises  A.  M.  Dun- 
lap,  commercial  manager;  Russell 
G.  Salter,  from  WJW,  Akron,  pro- 

gram director;  S.  Robert  Morrison, 
from  WBNS,  Columbus,  chief  engi- 

neer; W.  Max  Thomas  and  Edgar 
Smith,  operators;  Stabley  A.  Mill- 

er, from  NBC  New  York,  produc- 
tion manager;  Richard  Peckin- 

paugh,  music  director;  Louis  E. 
Mahla,  news  editor.  The  station  is 
controlled  by  Mr.  and  Mrs.  Frank 
M.  Mason. 

WOR,  New  York 
WITH  official  sanction  by  the 
FCC  of  removal  of  the  main 
studios  of  WOR  from  New- 

ark to  its  business  headquar- 
ters address  at  1440  Broad- 
way, the  station  will  here- 
after be  known  as  WOR, 

New  York,  rather  than  WOR, 
Newark. 

DR.  WALTER  DAMROSCH,  NBC 
musical  counsel,  has  been  elected  pres- ident of  the  American  Academy  of 
Arts  &  Letters  at  the  society's  recent annual  election.  Also  elected  to  the 
Academy's  board  was  Deems  Taylor, 
commentator  on  the  CBS  Philhar- 

monic concert  programs  Sunday  after- noons. 

AFTER  AN  absence  of  four  weeks, 
Arturo  Toscanini  on  Feb.  1  resumed 
direction  of  the  NBC  Symphony  or- 

chestra, heard  Saturdays  on  NBC- 
Blue  9:35-11  p.m. 

Davenport  Heads  WRBL 
JAMES  A.  DAVENPORT,  sales 
manager  of  WRBL,  CBS  outlet  at 
Columbus,  Ga.,  has  been  appointed 
station  manager.  Prior  to  his  af- 

filiation with  WRBL,  Mr.  Daven- 
port was  connected  with  the  sales 

department  of  WGST,  Atlanta. 

CHNS,  Halifax,  has  changed  its  stu- dios and  offices  from  the  Lord  Nelson 
Hotel,  to  a  new  building.  Broadcast- 

ing House,  10  Tobin  St. 
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WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 
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MARKET 

PROGRAMS 

COOPERATING  w
ith  the Army  Signal  Corps  to  train 

radio  operators  to  meet  ex- 
panded needs  caused  by  the 

defense  program,  WCOP,  Boston, 
has  inaugurated  a  beginners  in- 

struction course  in  code.  The 
WCOP  Radio  Code  School  will  be 
conducted  just  like  a  classroom. 
The  instructor  will  explain  the  code, 
sending  dots  and  dashes  over  the 
air  and  giving  written  examina- tions on  each  broadcast.  W.  W. 
Chamberlain,  a  former  ship  opera- 

tor and  instructor  in  code  since 
1921,  will  conduct  the  course. 

^      *  * 

Pro-Democracy 

TO  ANSWER  eif ectively  the 
charges  made  by  totalitarian  gov- 

ernments against  democracy,  the 
Council  for  Democracy  is  present- 

ing a  series  of  Friday  evening  pro- 
grams. Why  Democracy,  on  WMCA, New  York.  Authorities  from  all 

fields  of  business,  labor  and  art 
participate  in  the  question  and 
answer  program  to  refute  the  ob- 

jections most  often  raised  to  the 
democratic  system  of  government. 

Army  Interviews 
QUARTER-HOUR  interviews  of 
Wisconsin  army  personnel  in  train- 

ing, transcribed  at  Camp  Beaure- 
gard, Alexandria,  La.,  are  flown 

to  WTMJ,  Milwaukee,  for  perform- ance. The  program,  aired  Tuesdays 
and  Thursdays,  6:45  to  7  p.m.,  un- 

der the  sponsorship  of  the  First 
Wisconsin  National  Bank,  featured 
Brig.  Gen.  Paul  B.  Clemens  on  the 
initial  broadcast. 

Kid  Successes 

BUILT  around  the  unusual  accom- 
plishments of  juveniles  in  the  artis- 

tic field,  athletic  achievements,  or 
junior  business  ability,  is  the  new 
thrice-weekly  We  the  Kids,  on 
KYA,  San  Francisco.  Dwight  New- 

ton, of  the  San  Francisco  Exam- 
iner, conducts  the  interviews.  Each 

broadcast  presents  youngsters  who 
have  attained  recognition  for  a 
worthwhile  achievement. 

DON  S EARLE ,  GE N'L  lAGR. EDWARD  PETRY  &  CO.,  NAT.UEP 

Out  of  the  Files 

TO  CELEBRATE  the  1,000th  news- 
cast sponsored  by  San  Antonio 

Brewing  Assn.,  WOAI,  San  Anton- 
io, read  bulletins  from  the  750th, 

500th,  and  250th  programs.  About 
150  attended  the  anniversary,  with 
Hugh  HalfF,  WOAI  president,  and 
B.  B.  McGimsey,  sponsor  vice-presi- 

dent, participating.  Corwin  Riddell 
is  newscaster. 

Meet  the  Famous 

KEEPING  pace  with  the  Palm 
Beach  social  season,  WJNO,  West 
Palm  Beach,  Fla.,  has  started  the 
new  Welcome  to  .  .  .  feature,  built 
around  interviews  with  interesting 
visitors.  Originating  in  the  private 
office  of  Hugh  Dillman,  president  of 
the  exclusive  Everglades  Club,  the 
series  presents  interviews  with  vis- 

iting celebrities. 

Likee,  No  Likee 
TO  TEST  listener  reaction  to  its 
recent  NBC-Blue  affiliation,  WCBS, 
Springfield,  111.,  on  network  breaks 
between  9  and  10  Monday  nights, 
runs  a  series  of  spots  soliciting 
comments  and  criticisms  of  its  new 
programs.  Best  letters  received  are 
read  the  following  Thursday  after 
the  10  p.m.  news  summary. 

Talent  Quest 

WITH  a  one  week  professional  con- 
tract at  the  local  Lyric  Theatre  as 

prize,  WFBM,  Indianapolis,  invites 
local  talent  to  compete  on  its  three- 
quarter  hour  contest,  Indiana  Tal- 

ent Parade,  each  Sunday  afternoon. 
Winner  is  determined  by  telegraph 
and  mail  votes. 

University  News 
CURRENT  activities  on  the  U  of 
California  campus,  including  ath- 

letic and  social  functions,  are  cov- 
ered on  Views  on  Campus  News  on 

KRE,  Berkeley,  Cal.  Lowry  Wyatt 
presides  at  the  mike. 

Florida  Toasts 

IN  THE  INTEREST  of  better  re- 
lations with  other  stations  through- 

out the  country.  WSUN,  St.  Peters- 
burg, Fla.,  is  presenting  The  Sun- shine Salute,  a  two-hour  broadcast 

every  Saturday  night  commencing 
at  midnight.  Joe  Frohock,  m.c. 
of  the  show,  has  arranged  special 
salutes  to  the  various  stations  that 
he  visited  while  on  a  tour  last  sum- 

mer. Interspersed  with  the  enter- tainment are  transcriptions,  sent 
by  the  station  featured,  presenting 
station  personalities  and  local  celeb- 
rities. 

Celebrities  Speak 

NEW  SERIES  of  celebrity  pro- 
grams, in  which  Maurice  Dreicer 

interviews  each  weekday  night  for 
a  quarter-hour  persons  prominent 
in  their  profession  has  started  on 
WOV,  New  York.  Janet  Flanner, 
special  profile  writer  for  the  New 
Yorker  magazine,  was  interviewed 
Jan.  30  on  the  art  of  writing. 

Juvenile  Tastes 

GAUGED  to  the  tastes  of  young- 
sters, stressing  travel,  natural  his- 

tory and  world  geography  is  Ala- 
meda City  School  of  the  Air  on 

KLX,  Oakland,  Cal. 

55,120  VISITORS 

55,120  people  visited  WFBR's  Radio 

Centre  last  year —  evidence  of  public 

interest  and  tiie  pulling  power  of  WFBR's 

local  'live  talent"  shows! 

(3  announcements  brought  more  than  1000  requests  tor  one 

Sunday  afternoon  show.) 

-;^Let  WFBR's  program  department  build  you  a 

crowd-getting  live  talent  show.  No  other  Balti- 

more station  has  comparable  facilities. 

IN  BALTIMORE-IT'S 

W  F  B  R 

National  Representative:  Edward  Petry  &  Co. 
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Sailfish  Derby 
DURING  the  22-day  Silver  Sailfish 
Derby  of  Palm  Beach,  Fla.,  WJNO, 
West  Palm  Beach,  is  carrying  daily 
broadcasts  covering  interviews  with 
daily  contest  winners  and  leaders, 
official  and  unofficial  catch  reports, 
and  complete  Derby  news.  WJNO 
is  broadcasting  direct  from  the 
Duchess  2d,  flagship  of  the  102- 
boat  fishing  fleet,  through  its  relay 
station,  WJNP.  Vernon  Crawford, 
WJNO  announcer,  is  m.c.  of  the 
program,  with  Jack  Butler,  promi- 

nent Palm  Beach  sportsman  and 
captain  of  Duchess  2d,  handling 
color.  The  West  Palm  Beach  Fish- 

ing Club  has  designated  Feb.  6  as 
WJNO  Day  as  a  tribute  from  the 
51  chartered  and  51  privately 
owned  boats  of  the  official  fleet. 

Kids'  Hour 

CHILDREN'S  HOUR  quiz  show. 
Children's  Encyclopedia,  has  start- 

ed on  CHLP,  Montreal,  for  Ogilvie 
Flour  Mills  Co.  Ltd.  The  program 
goes  on  the  air  Saturday  after- 

noons from  2  to  3  before  a  studio 
audience  of  300  children,  who  obtain 
admission  to  the  show  by  sending  in 
a  question  with  a  box  top.  All  chil- 

dren are  assigned  numbers,  all  can 
take  part.  Prizes  in  the  form  of 
jackknives,  hockey  sticks  and  other 
boy  and  girl  items  are  handed 
out  for  correct  answers  among 
studio  audience  and  to  those  send- 

ing in  questions  used.  The  account 
was  placed  through  J.  J.  Gibbons 
Ltd.,  Montreal. 

Odd  News  Items 
NEWS  ODDITIES  are  the  sub- 

stance of  the  news  commentations 
of  Announcer  Stewart  Finley,  of 
KYW,  Philadelphia,  who  started 
his  daily  Oddities  in  the  News  on 
KYW  Jan.  27.  In  the  early  morn- 

ing, aimed  at  the  women  audiences, 
emphasis  is  on  the  unusual  and 
comical  incidents  in  the  day's  news, local  and  national,  rather  than  spot 
and  timely  events. 

Fans  vs.  Experts 
HYDE  PARK  BREWERIES,  St. 
Louis,  on  Jan.  30  started  Sports 
Quiz  With  the  Experts  on  WCBS, 
Springfield,  111.  Four  local  sports 
authorities  are  quizzed  on  each  pro- 

gram and  if  they  are  unable  to 
supply  the  correct  answers,  persons 
from  the  studio  audience  are  called 
upon.  Each  person  answering  a 
question  correctly  receives  $1. 

Conscript  Conference 
VIEWPOINTS  and  questions  on 
military  training  of  four  average 
draftees  were  presented  in  a  round- 
table  discussion  on  WDSM,  Duluth. 
Discussion  was  presided  over  by 
Capt.  Paul  Sevareid,  public  rela- 

tions officer  of  the  Minnesota  State 
selective  service  office,  and  brother 
of  Eric  Sevareid,  CBS  Washington 
correspondent. 

Snow  Status 
DEALING  with  skiing  and  other 
winter  sports,  conditions  at  the 
various  winter  resorts  in  Northern 
California  and  presenting  inter- 

views with  leading  skiers,  KROW, 
Oakland,  Cal.,  recently  started  the 
weekly  Up-ski.  Program  is  con- 

ducted by  Jack  Carmody,  member 
of  the  California  and  National  Ski 
Clubs. 
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Represented  nationally  by  Radio  Sales,  with  offices  in  New  York 

Chicago  •  Detroit  '  St.  Louis  •  Charlotte  •  LosAngeles  •  San  Francisco 
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Sues  Flamm  for  Fee 

PAPERS  for  a  suit  against  Donald 
Flamm,  former  owner  of  WMCA, 
New  York,  Knickerbocker  Broad- 

casting Corp.  and  Emile  Weinberg, 
were  filed  Jan.  27  in  New  York 
Supreme  Court  by  Alexander  J. 
Jacoby,  broker,  who  claims  that  he 
and  Weinberg,  former  partners, 
had  entered  into  an  arrangement 
with  Mr.  Flamm  to  collect  a  com- 

mission when  and  if  they  were  in- 
strumental in  selling  WMCA.  The 

suit  was  brought  in  view  of  the  re- 
cent sale  of  WMCA  to  Edward  J. 

Noble  [Broadcasting,  Jan.  20].  It 
is  understood  Mr.  Flamm  denies 
that  the  plaintiff  was  involved  in 
any  way  in  the  $850,000  sale  of  the 
station. 

Laemmar  on  Daylight  Saving 
{Continued  from  page  20) 

SOUND 

DOLLARS! 
When  you  buy  RADIO,  you 
buy  SOUND.  When  you  buy 
WAIR,  you  make  SOUND  a 
SOUND  investment.  You'll 
agree  —  after  your  campaign 
starts  on — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

in  all  the  areas  observing  Daylight 
Saving  Time,  according  to  a  report 
issued  by  the  Merchants'  Associa- tion of  New  York.  This  is  found 
to  be  the  most  complete  source 
showing  all  localities  observing 
Daylight  Saving  Time.  To  date  the 
tail  has  been  wagging  the  dog.  If 
radio  were  to  observe  Standard 
Time  throughout  the  year,  the  ma- 

jority would  be  served  and  the  ir- 
regular changes  of  times  of  pro- 

grams would  be  eliminated. 
Let's  examine  just  what  would 

happen  if  Standard  Time  were  ob- 
served by  radio  throughout  the 

year. First,  when  the  last  Sunday  of 
April  came  along  in  those  cities 
observing  Daylight  Saving  Time, 
all  programs  would  be  heard  one 
hour  later.  While  this  would  create 
several  problems  which  we  shall 
discuss  below,  the  fact  still  remains 
that  the  radio  audience  could  much 
more  easily  adjust  itself  to  a  one 
hour  change  in  all  programs  rather 
than  to  the  irregular  changes 
throughout  the  day. 

Programs  Affected 
One  of  the  first  problems  result- 

ing from  observance  of  Standard 
Time  would  be  with  regard  to 

evening  programs.  Ten  o'clock  orig- inations would  be  broadcast  at  11 
p.m.  However,  a  quick  glance  at  a 
last  summer's  schedule  showed  that 
only  the  following  programs  origi- 

nated at  10  p.m.: 

•  Listener  confidence  is  the  essential  element  which 
transforms  an  expenditure  for  time  and  talent  into 
a  profitable  advertising  investment.  It  makes  markets 
out  of  coverage  areas,  changes  statistics  into  buyers. 

Listener  confidence,  firmly  established  and  zeal- 
ously maintained,  helps  advertisers  to  obtain  grati- 
fying results  on  these  stations. 

KGW  ̂   KEX 620  KG 
5000  WATTS  D*rS-1000  WATTS  NIGHTS 

NBC  RED 

1160  KC 
5000  WATTS  CONTINUOUS 

NBC  BLUE 

National  Representatives  — EDWARD  PETR Y  &  CO.,  Inc. 

Monday — Carnation  Co.,  Contented  Pro- 
gram. NBC-Red;  Lady  Esther  Co.,  Guy Lombardo,  CBS. 

Tuesday — Pepsodent  Co.,  Tommy  Dorsey, 
NBC-Red ;  Liggett  &  Myers  Tobacco  Co., Glenn  Miller,  CBS. 
Wednesday — American  Tobacco  Co.,  Kay 

Kyser's  College,  NBC-Red ;  Glenn  Miller, CBS. 
Thursday — Sealtest  Inc.,  Rudy  Vallee, 

NBC-Red;  Glenn  Miller,  CBS. 
Friday — P.  Lorillard  Co.,  Don  Ameche, NBC-Red. 
Saturday — R.  J.  Reynolds  Tobacco  Co., 

Uncle  Ezra,  NBC-Red;  Pet  Milk  Co., Serenade,  CBS. 
Sunday — General  Electric  Co.,  Hour  of 

Charm,  NBC-Red ;  Ironized  Yeast  Co., 
Good  Will  Hour,  NBC-Blue;  Wahl  Co., Take  It  or  Leave  It.,  CBS. 

These  programs  last  summer 
originated  at  10:30  p.m.: 
Tuesday — Brown  &  Williamson  Tobacco 

Co.,  Dog  House,  NBC-Red. 
Friday — Miles  Labs.,  Quiz  Kids,  NBC- 

Red. 
Summer  Habits 

I  believe  everyone  will  admit  that 
listening  habits  are  later  in  metro- 

politan areas — including  those  ob- 
serving Daylight  Saving  Time — in 

the  summer  so  that  at  11  p.m. 
origination  in  the  Eastern  Time 
Zone  would  not  be  as  bad  as  it 
sounds.  An  important  factor  off- 

setting this  disadvantage  is  that 
time  costs  would  be  reduced  by 
one-half  in  the  Eastern  Time  Zone. 

Another  problem  would  be  with 
regard  to  the  rates  to  be  charged 
those  advertisers  whose  network 
programs  are  scheduled  between  5 
and  6  p.m.  during  Standard  Time. 
These  programs  would  be  aired  be- 

tween 6  and  7  p.m.  during  Daylight 
Saving  Time  in  cities  observing 
DST  which  carries  night  rates. 
Perhaps  the  networks  could  estab- 

lish a  transition  rate  for  the  sum- 
mer only,  so  these  advertisers  would 

not  be  forced  to  pay  night  rates. 
The  third  problem  would  perhaps 

work  out  as  an  advantage.  Morn- 
ing programs  would  be  broadcast 

one  hour  later  in  cities  observing 
Daylight  Saving  Time.  This  would 
result  in  musical  clock  programs 
not  reaching  the  audience  for  which 
they  were  intended.  However,  due 
to  the  fact  that  an  additional  hour 
would  be  available,  musical  clock 
time  could  be  adjusted  accordingly. 

With  regard  to  the  script  pro- 
grams which  are  so  abundant  dur- 

ing the  day,  few  advertisers  should 
object  to  the  one  hour  shift  which 
would  be  necessary,  with  the  same 
program  sequence.  Under  the  pres- 

ent system,  programs  are  reaching 
the  listeners  an  hour  earlier  in 
those  cities  not  observing  daylight 
saving  time  so  that  there  would 
simply  be  an  hour  change  in  the 
other  direction. 

The    idea    of    radio  observing 

Standai-d  Time  throughout  the  year 
should  not  be  considered  as  a  cure- 
all.  It  does  seem,  however,  that  it 
would  be  a  definite  improvement 
over  the  present  system.  Instead  of 

realigning  the  entire  week's  pro- 
grams, it  would  be  necessary  to  re- 

schedule some,  not  all,  of  the  early 
morning  and  late  evening  programs 
— but  only  in  those  cities  observing 
Daylight  Saving  Time. 

What  Do  You  Think? 

When  the  NAB  Code  was  adopt- 
ed it  took  on  particular  significance 

because  it  showed  how  many  sta- 
tion managers  and  advertising  in- 

terests were  able  to  overlook  their 
own  interests  and  think  of  what 
was  best  for  the  radio  industry  as 
a  whole. 

If  the  time-change  problem  were 
solved  by  having  radio  observe 
Standard  Time  throughout  the 
year,  it  would  be  necessary  again 
to  call  on  the  industry  as  a  whole. 
For  both  radio  and  the  advertiser 
it  would  be  a  matter  of  give  and 
take.  I  believe  it  is  possible  to  have 
this  take  place  by  April,  1941. 

Simultaneous  with  the  publica- 
tion of  this  article,  this  suggested 

solution  to  the  time-change  prob- 
lem is  being  submitted  to  the  re- 

search and  sales  managers'  division of  NAB,  to  the  four  networks, 
NBC-Red  and  Blue,  CBS  and  MBS, 
and  to  the  chairman  of  IRNA. 

One  way  to  get  this  movement 
under  way  is  to  have  expressions 
of  opinion  from  all  interested  so 
that  it  will  be  possible  to  tell 
whether  or  not  this  solution  would 
reflect  the  enthusiasm  of  both  ra- 

dio stations  and  advertisers  alike. 
Will  those  who  are  interested  in  a 
solution  to  the  time-change  prob- 

lem please  write  in  their  expres- 
sions, addressing  them  to  the writer? 

Swan  Soap  in  Northeast 

LEVER  BROTHERS  Co.,  Cam- 
bridge, starting  its  promotional 

drive  for  its  new  product,  Swan 

soap,  is  sponsoring  one-minute  an- nouncements on  a  number  of 
Northeastern  stations.  Copy 
stresses  the  superiority  of  the 
product  over  other  floating  soaps, 
according  to  Young  &  Rubicam, 
which  has  announced  no  further  de- 
tails. 

Garfield  Tea  Tests 
GARFIELD  TEA  Co.,  Brooklyn, 
on  Jan.  21  started  a  test  campaign 
to  promote  its  tea  products  and 
headache  powders  using  three  spot 
announcements  weekly  on  KMPC, 
Beverly  Hills,  for  a  30-week  period. 
Agency  is  Green-Brodie,  New  York. 

OUR  TARGET: 

OUR  WEAPON: 

ket. 
^^he    world's    largest  mar 

SOOO  WATTS  day  and  night  yith 
Directional  Antennae. 

OUR  AMMUNITION :3^our   product   programmed  with 

intimate    appeal    to  New  York's Melting  Pot  millions, 

OUR  AIM:  %  insure  results. Operated  in  the  Public  Interest  by 

THE  OREGON I AN 
The  Great  Newspaper  of  the  West WBMXv^o^R^K :  5000 WATTS 
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COMMERCIAL  PROSPECTS  of  television  may  or  may  not  have  been 
the  subject  of  this  smiling  conversation  between  three  of  RCA-NBC  folk 
at  the  Jan.  27  conference  during  which  the  National  Television  System 
Committee  advanced  technical  recommendations  for  commercial  tele- 

vision operation.  They  are  (1  to  r)  0.  B.  Hanson,  NBC  vice-president  and 
chief  engineer;  Dr.  C.  B.  Jolliffe,  RCA  frequency  service;  A.  H.  Morton, 
NBC  vice-president  who  is  in  charge  of  television  operations. 

Video  Group  Offers  Standards 
{Continued  from  Page  18) 

turn  briefly  reviewed  the  questions 
considered  and  recommendations 
finally  agreed  upon  by  individual 
panel  groups.  He  estimated  that  the 
NTSC  organization  had  held  some 
60  meetings,  which  with  an  aver- 

age of  10  persons  attending  each 
meeting  accounted  for  more  than 
5,000  man-hours  in  bringing  out 
the  comprehensive  technical  re- 

ports, which  constituted  a  foot- 
high  stack  of  mimeographed  vol- 
umes. 

Panel  chairmen  appearing  be- 
fore the  four  attending  FCC  com- 

missioners— Fly,  Craven,  Case  and 
Walker — to  make  individual  re- 

ports were  Dr.  P.  C.  Goldmark, 
CBS;  Dr.  A.  N.  Goldsmith,  New 
York  consulting  engineer;  J.  E. 
B:-own,  Zenith  Radio  Corp.;  E.  W. 
Engstrom,  RCA ;  B.  Ray  Cum- 
mings,  Farnsworth  Television  & 
Radio  Corp.;  I.  J.  Kaar,  General 
Electric  Co.;  Daniel  E.  Harnett, 
Kazeltine  Corp.;  Dr.  T.  T.  Gold- 

smith, Allen  B.  DuMont  Labs. ; 
David  B.  Smith,  Philco  Corp. 

Full  text  of  the  summary  report 
of  the  NTSC,  covering  22  specific 
recommendations,  offered  by  Dr. 
Baker  as  the  hearings  concluded, 
follows: 

system  is  adequately  receivable  on  re- 
ceivers responsive  to  the  then  existing standards. 

This  committee  believes  that,  al- 
though color  television  is  not  at  this 

time  ready  for  commercial  standard- 
ization, the  potential  importance  of 

color  to  the  television  art  requires 

that — (a)  A  full  test  of  color  on  the 
Group  A  channels  be  permitted  and 
encouraged,  and  that 

(b)  After  successful  field  test,  the 
early  admission  of  color  to  the  Group 
A  channels  on  a  commercial  basis  co- 
existant  with  monochromatic  television 
be  permitted  employing  the  same  stand- 

ards as  are  herevrith  submitted  except 
as  to  lines  and  frame  and  field  fre- 

quencies. The  presently  favored  values 
for  lines,  frame  and  field  frequencies 
for  such  a  color  system  are,  respec- 

tively. 343.  60,  and  120. 
These  transmission  standards  are 

recommended  for  commercial  television 
broadcasting  on  the  following  chan- nels : 

No.  1. 
No.  2. 
No.  3. 
No.  4. 
No.  5. 
No.  6. 

50-m 60-06 
66-72 
78-84 
84-00 96-102  mc. 

mc. 
mc. mc. 

mc. 
mc. 

The  National  Television  System 
Committee  recommends  herewith  trans- 

mission standards  for  commercial  tele- 
vision broadcasting.  The  committee 

recognizes  the  coordinate  importance 
of  standardization  and  the  commercial 
application  of  technical  developments 
now  in  the  research  laboratories.  These 
standards  will  make  possible  the  crea- 

tion, in  the  public  interest,  of  a  na- 
tionally coordinated  television  service 

and  at  the  same  time  will  insure  con- 
tinued development  of  the  art. 

Monochromatic  transmission  systems 
other  than  those  embodied  in  these 
standards  should  be  permitted  to  oper- 

ate commercially,  when  a  substantial 
improvement  would  result,  provided 
that  the  transmission  system  has  been 
adequately  field  tested  and  that  the 

No.  7.  102-108  mc. 
1.  The  Television  Channel 

1.  The  width  of  the  standard  tele- 
vision broadcast  channel  shall  be  six 

megacycles  per  second. 
2.  It  shall  be  standard  to  locate  the 

picture  carrier  i.5  me.  per  second  low- 
er in  frequency  than  the  unmodulated 

sound  carrier. 
3.  It  shall  be  standard  to  locate  the 

Tinmodulated  sound  carrier  0.2.5  mc. 
per  second  lower  than  the  upper  fre- 

quency limit  of  the  channel. 
4.  The  standard  picture  transmission 

amplitude  characteristic  shall  be  that 
shown  in  a  drawing  (Drawing  I). 

IL  Scanning  Specifications 
5.  The  standard  number  of  scanning 

lines  per  frame  period  in  monochrome 
shall  he  441,  interlaced  two  to  one. 

6.  The  standard  frame  frequency 
shall  be  30  per  second  and  the  stand- 

ard field  frequency  shall  be  60  per  sec- ond in  monochrome. 
7.  The  standard  aspect  ratio  of  the 

WDAY 

for  the  Red  River Valley 

FARGO,  N.  D.  •  5000  watts  •  NBC 

transmitted  television  picture  shall  be 
4  units  horizontally  to  3  units  ver- tically. 

8.  It  shall  be  standard,  during  the 
active  scanning  intervals,  to  scan  the 
scene  from  left  to  right  horizontally 
and  from  top  to  bottom  vertically,  at 
uniform  velocities. 

III.  Picture  Signal  Modulation 
fl.  It  shall  be  standard  in  television 

transmission  to  use  amplitude  modula- 
tion for  both  picture  and  synchroniz- ing signals,  the  two  signals  occupying 

different  amplitude  ranges. 
10.  It  shall  be  standard  that  a  de- 

crease in  initial  light  intensity  cause 
an  increase  in  radiated  power. 

11.  it  shall  be  standard  that  the 
black  level  be  represented  by  a  definite 
carrier  level,  independent  of  light  and 
shade  in  the  picture. 

12.  It  shall  be  standard  to  transmit 
the  black  level  at  7.5%  (with  a  toler- 

ance of  plus  or  minus  2.5%)  of  the 
peak  carrier  amplitude. 

IV.  Sound  Signal  Modulation 
13.  It  shall  be  standard  to  use  fre- 

quency modulation  for  the  television .sound  transmission. 
14.  It  shall  be  standard  to  pre- 

emphasize  the  sound  transmission  in 
accordance  with  the  impendance-fre- 
quency  characteristic  of  a  series  in- 

ductance-resistance network  having  a 
time  constant  of  100  microseconds. 

V.  Synchronizing  Signals 
15.  It  shall  be  standard  in  television 

to  radiate  the  synchronizing  waveform 
shown  in  a  drawing  (Drawing  II). 

16.  It  shall  be  standard  that  the 
time  interval  between  the  leading  edges 
of  succpssive  horizontal  pulses  shall 
vary  less  tlmn  0.5%  of  the  average interval. 

17.  It  shall  be  standard  in  television 
studio  transmission  that  the  rate  of 
change  of  the  frequency  of  recurrence 
of  the  leading  edges  of  the  horizontal 
synchronizing  signals  be  not  greater 
than  0.15%  per  second,  the  frequency 
to  be  determined  by  an  averaging 
process  carried  out  over  a  period  of 
not  less  than  20,  nor  more  than  100, 
lines,  such  lines  not  to  include  any 
portion  of  the  vertical  blanking  signal 
(see  Note  A). 

VI.  Transmitter  Ratings 
18.  It  shall  be  standard  to  rate  the 

picture  transmitter  in  terms  of  its  peak 
power  when  transmitting  a  standard 
television  signal. 

If).  It  shall  be  standard  in  the 
modulation  of  the  picture  transmitter 
that  tlie  radio  frequency  signal  am- 

plitude be  15%  or  less  of  the  peak 
amplitude,  for  maximum  white  (see Note  B). 

20.  It  shall  be  standard  to  employ 
an  immodulated  radiated  carrier  power 
of  the  sound  transmission  not  less  than 
.50%  nor  more  than  100%  of  the  peak 
radiated  power  of  the  picture  trans- mission. 

21.  It  shall  be  standard  in  the  mod- 
ulation of  the  sound  transmitter  that 

the  maximum  deviation  shall  be  plus 
or  minus  75  kc.  per  second. 

VII.  Polarization 
22.  It  shall  be  standard  in  television 

broadcasting  to  radiate  horizontally 
polarized  waves. 

FREE  &>  PETERS,  Inc.,  National  Refpresentatives 

Note  A :  It  is  recommended  that  as 
progress  in  the  art  makes  it  desirable, 
the  maximum  rate  of  change  of  frequency 
of  the  transmitted  horizontal  synchronizing 
signals  for  studio  programs  be  reduced  and 
that  limits  be  set  for  transmissions  origi- 

nating elsewhere  than  in  the  studio. 
Note  B :  It  is  the  opinion  of  the  NTSC 

that  a  picture  transmitter  not  capable  of 
a  drop  in  radio  frequency  signal  amplitude 
to  15%  or  less  of  the  peak  amplitude  would 
be  unsatisfactory  since  it  would  not  utilize 
to  the  best  advantage  the  available  radio 
frequency  power.  At  the  same  time  the 
NTSC  is  aware  of  the  practical  situation 
that  it  may  not  be  possible  for  all  of  the 
first  picture  transmitters  to  meet  this 
standard.  It  should  be  possible  in  picture 
transmitters  for  the  lower  frequency  chan- 

nels in  Group  A  to  meet  this  standard, 
although  it  may  not  be  possible  for  picture 
transmitters  for  the  higher  frequency  chan- 

nels in  Group  A  to  meet  it  at  first.  After 
the  first  operation  on  the  higher  fre- 

quency channels  and  as  designs  progress 
it  should  be  possible  to  meet  it.  It  is  re- 

quested that  the  FCC  take  cognizance  of 
this  situation. 

REX  DAVIS 

STUDEBAKER  NE>VSCASTER 
6  DAYS  PER  WEEK 

WC  BM 
BALTIMORE,  MARYLAND 

Affiliated  With  The 
MUTUAL 

Broadcasting  System 

JOHN  ELMER,  President GEO.  H.  ROEDER,  Gen.  Mgr. 

National  Representatives 

THE FOREMAN  COMPANY 
247  Park  Ave.,  New  York 
Wrigley  Building,  Chicago 

Short  takes  assure  speed- 
iest delivery  and  fastest 

transmission  of  news. 
Greatest  possible  variety 

for  well-balanced  news- 

cast. That's  INS. 

INTERNATIONAL  NEWS  SERVICE 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 
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CHNS 
HALIFAX,  N.  S. 

The  Key  Station  of  the 
Maritimes 

One-third  of  all  radio  sets  in 
Nova  Scotia  are  within  twenty- 
five  miles  of  our  antenna,  two- 
thirds  are  within  our  primary 
coverage  area.  No  advertiser  can 
afford  to  overlook  this  field. 

Representatives 
WEED  &:  COMPANY 
350  Madison  Ave.,  N.  Y. 

Proudly  Points  To  Its 

^[OUERnCE 
IN  A  RICH  MARKET 

^RESUITS 
so  ECONOMICALLY  PRODUCED 

*PR0GRnm5 
so  EFFECTIVELY  PRESENTED 

PONTIAC,  MICH. 
OR 

HADIO  ADVitTISINC  COUP. 
Nofionof  hpr%i»ntetiv§i 

N£W  10K  -  CHICAGO  •  CltVeUND 

WASHINGTON'S  1st 
24-HOUR  STATION! 
Affiliated  with  Mutual  Broadcasting  System 

1000  WATTS 
National  Representatives 
INTERNATIONAL 
RADIO  SALES 

WASH.,  D.  C. 

New  Assignments  For 

Three  Westinghouse 

Engineers  Announced 
THREE  ranking  engineers  of 
Westinghouse  Radio  Stations  on 
Feb.  3  take  up  new  assignments, 
according  to  an  announcement  by 
Lee  B.  Wailes, 
Westing  house 
manager  of 
broad  casting. 
Dwight  A.  Myer, 
for  the  last  five 
years  in  charge 
of  technical  oper- 

ations of  WBZ, 
Boston,  has  been 
advanced  to 
KDKA,  Pitts- 

burgh, as  chief  Mr.  Myer engineer.  F.  M.  Sloan,  of  KYW, 
Philadelphia,  succeeds  Myer  as 
WBZ  chief  engineer  as  well  as  tech- 

nical director  of  WBOS,  Westing- 
house international  shortwave  out- 

let in  Boston.  His  place  at  KYW 
has  been  taken  by  George  E.  Hag- 
erty,  who  becomes  assistant  to 
Chief  Engineer  Ernest  H.  Gager. 

In  announcing  the  appointments, 
Mr.  Wailes  explained  the  shifts 
were  made  to  fill  vacancies  result- 

ing from  the  company's  policy  of releasing  men  for  armed  services. 
Mr.  Myer's  first  broadcasting  job 
was  chief  engineer  of  WOC,  Daven- 

port, la.  He  joined  the  Westing- 
house organization  a  year  later  as 

operator  at  KYW,  then  located  in 
Chicago.  In  1925  he  was  assigned 
to  WBZ-WBZA  as  chief  engineer, 
four  years  later  taking  over  as 
chief  engineer  of  KDKA,  and  final- 

ly retui'ning  to  Boston  in  1936  as 
plant  manager  of  WBZ. 

Mr.  Sloan,  who  goes  to  WBZ,  has 
been  with  KYW  for  more  than  six 
years.  He  joined  Westinghouse  in 
in  1925  at  WBZ,  then  located  at 
Springfield,  Mass.  Mr.  Hagerty, 
who  began  his  professional  career 
before  entering  college,  for  four 
years  was  a  marine  radio  operator. 
After  graduating  from  Tufts  Col- 

lege engineering  school  in  1936,  he 
joined  the  technical  staff  of  KYW. 

Seeks  Control  of  WMRC 

C.  GRANVILLE  WYCHE,  an  attor- 
ney, will  become  51%  owner  of 

WMRC,  Greenville,  S.  C,  if  the 
FCC  authorizes  a  transfer  of  1,530 
shares  of  common  stock  to  him  for 
.$25,040.  Mr.  Wyche  proposes  to 
purchase  the  remaining  interest  of 
R.  A.  Jolley,  head  of  the  Nehi 
Bottling  Co.  of  Greenville  and  the 
Royal  Crown  Bottling  Co.  of 
Charleston  and  Orangeburg,  S.  C. 
Roger  C.  Peace,  publisher  of  the 
Greenville  News  and  Piedmont  and 
operator  of  WFBC,  Greenville, 
owns  the  other  49%.  WMRC  was 
authorized  last  June  and  operates 
with  250  watts  on  1500  kc. 

More  for  Plough 

PLOUGH  Inc.,  Memphis,  continu- 
ing expansion  of  its  radio  cam- 

paign, has  added  12  more  stations 
in  the  South  and  Southwest  on  be- 

half of  St.  Joseph  Aspirin  and 
Penetro.  The  new  schedule  includes 
one-minute  announcements  on  sta- 

tions from  El  Paso  to  Fort  Wayne. 
More  than  35  stations  have  been 
carrying  fall  and  winter  copy  for 
the  products.  Additions  include 
WIS  WWNC  WTAR  WSFA  WDOD 
KROD  KRIS  KTBS  KGBX  WOWO 
KXOK  WJHL.  Agency  is  Lake- 
Spiro-Shurman,  Memphis. 

i4t  the 

CONTROL 

ROOM 

CHARLES  WAZLO,  technician  of 
KOY,  Phoenix,  is  the  author  of  an 
article  in  a  recent  issue  of  the  Journal 
of  the  Electrical  Worker,  titled  "Elec- 

tricity Aids  Physicians  in  Cures." 
BILL  HAASE  has  been  appointed 
chief  engineer  of  KVI,  Tacoma,  Wash., 
succeeding  Jim  Wallace,  who  resigned 
to  go  witlr  Graybar. 
PAUL  FARRELL,  recently  resigned 
from  the  technical  staif  of  KPMC, 
Bakersfield,  Cal.,  to  accept  a  position 
with  the  State  Highway  Patrol  station 
at  Sacramento.  W.  A.  McFarland, 
formerly  of  Redding,  succeeded  him  at KPMC. 

L.  D.  CARDWELL,  has  resigned  from 
the  technical  staff  of  KGTDM,  Stock- 

ton, Cal.,  to  join  KENO,  Las  Vegas, Nev. 

B.  B.  REILAND,  technician  of  KWG. 
Stockton,  Cal.,  has  been  called  to  ac- 

tive duty  in  the  Naval  Reserve  and 
has  been  succeeded  by  Albert  Gilbeau. 
formerly  a  member  of  the  staff. 
J.  D.  VENON,  veteran  operator  of 
KOMO-KJB,  Seattle,  W\ish.,  has  been 
called  to  active  duty  in  the  Naval 
Reserves.  Paul  Roegner,  formerly  of 
KOL,  replaces  Venon. 
MICHAEL  McMULLEN,  formerly 
chief  engineer  of  KXA,  Seattle,  Wash., 
recently  resigned  to  join /the  technical 
staff  of  KIRO.  Johnny  Dubuque  suc- ceeded him  at  KXA. 

ARTHUR  TURNROSE.  formerly  of 
the  Radio  Division  Golden  Gate  Ex- 

position, San  Francisco,  and  KOY, 
Phoenix.  Ariz.,  has  joined  the  technical 
staff  of  KWJB,  Globe,  Ariz. 
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C.  J.  OTTE  resigned  from  the  tech- nical staff  of  KERN,  Bakersfield.  Cal.. 
the  end  of  .lanuary  to  go  on  active 
duty  with  the  115th  Ol)servation 
Siniadrou.  California  National  Guard. 
THEODORE  W.  CHEZIK  has  been 
promoted  to  chief  operator  of  WRVA, 
Richmond,  Va. 

WALTER  NEAL  PIKE  has  joined 
the  engineering  staff  of  WMRC,  Green- ville. S.  C. 

FRANK  J.  ELLIOTT,  formerly  of 
KVRS,  Rock  Springs,  Wyo.,  has 
joined  the  engineering  staff  of  KYAN, 
Cheyenne. 
ALDEN  M.  DOUGHTY,  formerly  of 
WORL,  Boston,  has  joined  the  engi- neering staff  of  WLAW,  Lawrence, 
Mass. 

THOMAS  C.  REID  has  joined  the 
engineering  staff  of  WFVA,  Fred- ericksburg, Va. 

PAUL  LAWRENCE  has  joined  the 
engineering  staff  of  WISE,  Asheville, 
N.  C. 
ALBERT  H.  WEISE  has  been  added 
to  the  engineering  staff  of  KFUO.  St. 
Louis,  as  a  relief  operator,  substitut- 

ing for  an  operator  now  taking  mili- 
tary training. 

J.  A.  ILDERTON,  Jr.,  has  joined  the 
engineering  staff  of  WJBY,  Gadsden, Ala. 

MARION  WADE,  Joe  Cline  and  Guy 
Glenn  have  joined  the  engineering 
staff  of  WREN,  Lawrence,  Kan. 
William  McKnight,  WREN  engineer, 
is  the  father  of  a  boy  born  recently. 

J.  0.  CONNELLY,  engineer  of  KGNC. 
Amarillo,  Tex.,  on  .Ian.  16  married Patricia  Fanning. 

JOHN  M.  PETTY  has  joined  the  en- 
gineering staff  of  WKBZ,  Muskegon, 

:Mich. 

WILLIAM  B.  HAVEROAMP  has 
joined  the  engineering  staff  of  WGAL, Ijancaster,  Pa. 

AYHITMAN  N.  HALL,  formerly  chief 
engineer  of  WCOP,  Boston,  has  been 
made  chief  engineer  of  WOV,  New 
York. 

RICHARD  JOHNSON,  from  AVOCB, 
West  Yarmouth,  Mass..  has  joined  thf' 
engineering  staff  of  WCOP,  Boston. 

SCOTT  HELT,  chief  engineer  of 
WIS.  Columbia,  S.  0.,  has  been  ap- pointed chairman  of  the  engineering 
committee  of  the  fourth  district  of  the 
NAB. 

LEO  MOEN.  technician  of  KRSC, 
Seattle,  has  resigned  to  become  as- 

sistant business  agent  of  Radio  Tech- 
nicians, IBEW,  for  the  state  of Washington. 

ORBRA  HARRELL,  engineer  of 
WAGA,  Atlanta,  is  the  father  of  a 
baby  girl,  born  Jan.  7. 
CHARLES  CHRISMON,  formerly  of 
WKPT,  Kiugsport.  Tenn.,  has  been 
named  head  of  the  studio  engineering 
staff  of  WAIR,  Winston-Salem,  N.  C. 
Clyde  Penny  has  joined  the  staff. 
KENNETH  LITE,  engineer  of  KIT, 
Yakima.  Wash.,  and  Katherine  Arm- 

strong have  announced  their  engage- 
ment. Wedding  is  scheduled  for  Feb- 

ruary. 

LOREE  ANDERSON,  engineer  of 
KGER,  Long  Beach,  Cal.,  recently 
entered  active  military  training. 

CHA.RLES  DAVIDSON  is  the  first 
member  of  the  engineering  staff  of 
WOR.  Newark,  to  be  drafted.  He  hai- Ueen  with  the  station  for  six  years. 

PETER  GOSCH,  of  Houston,  has 
joined  the  ojjerating  staff  of  WOAI. 
San  Antonio. 

EDWARD  CURRIE,  formerly  with 
Eastern  Airlines,  has  joined  the  engi- 

neering staff  of  WCBI,  Columbus. Miss. 

4 
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Notes  from  a  network  program 

Here  is  a  quotation  from  The  Telephone  Hour — a  regular 
network  program  heard  each  Monday  night  at  8  o'clock, 
E.S.T.  It  gives  a  brief  history  of  a  company  which  has 
worked  hand-in-hand  with  the  radio  industry  since  the 
beginning  of  broadcasting. 

"Two  years  after  the  invention  of  the  telephone, 
there  were  only  234  telephones  in  this  country. 
But  it  was  not  long  before  the  demand  outgrew 
the  little  shop  where  the  telephone  was  born  and 
then  came  the  need  for  more  and  better  telephone 

apparatus.  So  Alexander  Graham  Bell  and  his  as- 
sociates began  buying  equipment  from  six  different 

companies. 

"But  there  was  one  company  whose  instruments, 
somehow,  were  always  a  little  better  than  the  others. 
It  was  the  shop  of  Gray  and  Barton,  which  became 
known  as  Western  Electric. 

"In  telling  of  those  early  days,  Thomas  A. 
Watson,  who  worked  with  Bell  on  the  first 

telephone,  said:  'When  a  piece  of  equipment 
built  by  Western  Electric  came  into  our 

shop,  we  boys  always  had  to  admire  the  superlative 

excellence  of  the  workmanship.' 
"So  the  record  of  performance  determined  the 

course  of  events.  The  Bell  Company  acquired  an 
interest  in  Western  Electric.  Later  it  bought  the 
company  to  gain  the  full  benefits  and  economies  of 
centralized  manufacture  and  closer  co-operation 
with  the  research  of  the  Bell  Telephone  System. 

"The  experience  of  the  past  half-century  has 
proved  it  to  be  a  good  move.  Western  Electric  ap- 

paratus is  one  reason  why  this  country  has  the  best 
telephone  service  in  the  world.  For  it  is  Western 
Electric  that  provides  a  dependable  supply  of  tele- 

phone equipment,  uniform  in  design  and  of  high 
quality,  to  your  Bell  Telephone  Company  and  to 
every  other  Bell  Telephone  Company  throughout 
the  country. 

"The  centralized  plan  of  purchasing  and  manu- 
facturing has  brought  constant  improvement  in 

the  speed,  clarity  and  efficiency  of  the  tele- 
phone and  saved  millions  of  dollars  for 

telephone  users." 
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50,000  WATTS 

SALT  LAKE  CITY 

^  CBS  . 

Egolf  on  Daylight  Saving 
(Continued  from  page  20) 

I 

I 

isk  any  Edw.  Petry  office 
for  more  information  about 

KSL,  one  of  the  sixteen 
CBS  50.000  watt  stations. 

porting  to  Publishers'  Infoi-mation Bureau: 
%1937    %1938  %1939 

(192       (167  (139 stations  )stations  )stations  ) 
Aug   7.0        7.4  7.4 
Sept  7.2        7.1  7.7 

Sept.  decrease over  Aug.  ( %  of 
entire   year)  .  .    .2  .3  .3 

Take  the  networks'  actual  billing 
for  September,  compare  it  to  the 
potential  billing  based  on  the 
newspaper  index,  namely  .9%  of 
the  entire  year  for  1937,  1.5%  of 
the  entire  year  for  1938,  and  .9% 
of  the  entire  year  for  1939,  and 
you  see  how  much  the  networks 
lost  in  revenue  for  those  three 
years.  The  total  amount  is  $1,852,- 711. 

Three  Losing  Years 

Do  the  same  thing  with  national 
spot  time  sales,  using  the  radio 
percentages  as  the  index  for  all 
national  spot  time  sales,  as  re- 

ported to  the  FCC.  That  will  show 
you  how  much  national  spot  busi- 

ness was  lost  in  those  three  years. 
The  total  amount  is  $1,062,100. 

Combine  the  two  and  you  have 

$2,914,811,  radio's  approximate total  loss  of  revenue  in  those  three 
year  alone!  We  will  not  exhume 
the  dead  figures  of  1936,  1935  and 
previous  years.  What  about  1940, 
already  gone  and  not  yet  figured? 
1940  having  been  an  election  year 
might  improve  that  picture  some- what. But  what  about  1941  and 
years  to  come?  Staggering  losses 
in  potential  revenue  are  piling  up 
because  radio  has  change  of  time 
and  continues  to  play  around  with 
an  eastern,  big-city  expedient.  Day- 

light Saving  Time.  Perhaps  we  just 
don't  care.  We're  doing  pretty  well. In  other  words: 

Shoot  the  millions  to  me, 
Mullendore ; 

When  they're  gone,  shoot me  more ! 

If  you  don't  like  figures,  (and  I 
don't  like  these,  either)  look  at  it 
another  way.  Using  as  an  index 
the  increase  in  national  newspaper 
advertising  in  September  over 
August  we  find  that  in  1937,  1938 
and  1939,  gross  network  time  sales, 
for  September  were  only  slightly 
over  20%  (1/5)  of  their  potential, 
each  year. 

Gross  national  spot  time  sales  for 
September,  1937,  were  only  slight- 

ly over  20%    (1/5)   of  their  po- 

tential; for  September,  1938,  were 
120%  less  than  their  potential  (a 
minus  .3%  of  the  year  under  Aug- 

ust); and  for  September,  1939, 
were  exactly  33  1/3%  of  their  po- 

tential. This  might  not  disturb  Wall 
Street  but  it  makes  sales  man- 

agers wince. 
Make  charts  of  all  three,  na- 

tional newspaper  advertising,  gross 
network  time  sales  and  gross  na- 

tional spot  time  sales,  for  1937, 
1938  and  1939.  You  will  see  that 
the  three  fluctuate,  meander  di- 

vergently and  convergently,  until 
they  come  to  September,  when  they 
take  on  an  insidious  consistency 
which  spells  the  loss  of  revenue  to 
radio  which  I  have  described.  Oc- 

tober does  not  offset  radio's  Sep- tember losses.  October  increases 
over  August  are  relatively  the 
same  in  all  three,  newspaper,  net- 

work and  national  spot  radio. 
Down  the  Summer  Chute 

One  other  thing  stands  out: 
Newspapers  remain  closer  to  a 
normal  level,  that  is,  don't  drop 
off  so  badly,  from  April  to  October, 
whereas  network  and  national  spot 
radio  scrape  bottom.  We  put  our- 

selves on  a  greasy  slide  in  April 
and  hit  quicksand  in  August  and 
September.  But  grab  your  hats, 
boys !  The  networks  slide  as  fast  as 
we  do! 
Summertime  radio  has  always 

been  handicapped,  since  the  days 
when  scarcity  and  weakness  of  sta- 

tions and  receivers  made  poor  re- 
ception noticeable  and  advertisers 

wary.  By  practicing  change  of  time 
radio  has  set  up  for  itself  an  im- 

passable barrier  to  the  removal  of 
this  handicap. 

Today,  blessed  with  pronounced 
advantages  over  other  media  for 
combating  the  summer  slump,  radio 
yet  adds  fire  to  its  own  difficulties 
by  defining  summer,  by  calling  at- tention to  summer,  by  allowing 
summer  to  make  mince-meat  of  its 
broadcast  schedules  and  by  continu- 

ing to  offer  that  unpalatable  warm 
weather  dish  until  everyone  has 
long  since  become  sick  to  death  of 
Eastern  Daylight  Saving  Time. 
Radio  has  placed  itself  in  a  bottle- 

neck and  put  a  stopper  on  it. 
In  an  unguarded,  or  possibly  an- 

5000 1    The  ONLY  Radio WATTS  DA,Y  I  •„       t  .I.- 

jSRn^l    or  ireater  power within  75  miles  of 
SioDX  City 

CASH  goes  to  Maintenance  En- 
gineer Clark  Smith  of  KMBC 

(left).  He's  the  first  man  to  re- ceive a  bonus  promised  by  Arthur 
Church,  president  of  the  station, 
to  employes  called  to  military  ser- 

vice. Smith,  shown  being  inter- 
viewed by  Larry  Clark,  special 

events  director,  is  a  first  lieutenant 
in  the  Signal  Corps  reserve. 

noyed,  moment  a  prominent  net- 
work official  vsrrote  to  me:  "Al- 

though Daylight  Saving  Time 
broadcast  schedules  may  be  some- 

what disturbing  to  listening  areas 
staying  on  Standard  Time,  never- 

theless the  men  who  spend  the  dol- 
lars for  radio  advertising  live  in 

Daylight  Saving  Time  zones  and 
they  are  far  more  impressed  vdth 
what  they  hear  and  their  associates 
hear  and  form  their  judgments  ac-^ 
cordingly,  than  with  what  appears 

to  happen  in  Standard  Time  areas." Such  whimsicality  reminds  me  of 
the  advertisers  who  in  the  early 
days  insisted  on  placing  their 
wives  in  the  solo  positions  on  their 
sponsored  shows.  Radio  humored 
them  until  nature  took  its  course 
and  the  wives  returned  to  their 
drawing  rooms.  In  the  matter  of 
Daylight  Saving  Time,  however, 
radio  cannot  afford  to  be  so  indul- 

gent. The  eastern  advertisers  re- ferred to  may  be  developing  a 
piecocious  taste  for  this  thing, 
which  will  stunt  their  growth,  not 
to  mention  the  drain  on  our  cellars 
and  the  further  annexation  of  di- 

recting authority. 

Find  the  Boss! 

The  last  named,  to  wit:  Who  is 
running  radio,  the  advertisers  or 
the  broadcasters?,  is  a  detour 
loaded  with  dynamite.  If  we  are 

A  POINT  OF  PRIDE  . . . 

WWNC-- owned  and  operated  by  The 

ASHEVILLE  CITIZEN -TIMES  CO. — 

points -with  pride -to  the  compliments 
of  satisfied  advertisers  on  a  COMPLETE 

MERCHANDISING  SERVICE . . . 

WWNC-a  Best  Buy  on  CBS's  South- 

eastern Group  ~  a  Must  for  National  Spot. 

570  Kilocycles ASHEVILLE,  NORTH  CAROLINA 
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not  big  enough  now,  however,  to 
take  independent  action  with  re- 

spect to  change  of  time,  we  never 
shall  be. 

The  advertisers  themselves,  par- 
ticularly national  spot  advertisers, 

are  not  coming  off  so  well  as  they 
might  imagine.  Everyone  in  radio 
knows  that  ATC  (after  time 
change)  schedules  are  completely 
unreliable  if  prepared  earlier  than 
two  weeks  prior  to  change  of  time. 
They  are  scarcely  reliable  then.  Yet 
30  to  60  days  before  time  change 
stations  are  pestered  for  availabili- 

ties. This  is  particularly  true  pre- 
ceding time  change  in  the  fall, 

when  agencies  are  trying  to  get  ap- 
propriations set  and  distributed 

over  hundreds  of  radio  outlets. 

The  jockeying  becomes  furious. 
Stations  which  attempt  to  do  a 
sincere  job  of  scheduling,  pleading 
with  agencies  and  representatives 
to  wait  until  two  weeks  before  time 

change,  are  badgered,  brow-beaten 
and  threatened  with  loss  of  the 
business  entirely  if  some  form  of 
ATC  schedule  is  not  submitted  at 
once.  To  the  warning  that  such 
schedules  are  palpable,  bare-faced 
lies,  agencies  and  representatives 
reply:  "Who  cares  about  that? 
We've  got  to  get  the  appropria- 

tion or  it  will  go  somewhere  else! 

Send  us  anything  and  we'll  cor- 
rect it  later." 

A  Bard  Amok 

Last  fall  I  gave  up  in  disgust  and 
send  in  schedules  prefaced  by  the 
following  verses: 

Last  night  I  heard  upon  the  air 
A  little  spot  that  wasn't  there  ! Tonight  once  more  I  listened  in 
And  jese,  it  wasn't  there  again  ! 
If  buyers  rave  and  tear  their  hair 
To  see  a  spot  that  isn't  there, I  wonder  what  will  happen  when 
They  find  it  isn't  there  again  ? 
Who  suffers  when  radio  is  forced 

to  disregard  ordinary  business 
ethics  and  desert  the  conscientious 
position  upon  which  advertisers  are 
bound  to  depend  in  the  execution  of 
all  radio  contracts  ? 

Personally,  and  on  this  ground 
alone,  I  dislike  lying  to  protect  a 
system  of  operation  which  is  the 
most  deceitful  and  damaging  that 
we  have  known  in  all  radio  history. 
The  newspaper  editor  who 

changed  the  entire  make-up  of  his 
paper  twice  in  one  year,  even 
though  the  paper  still  came  to  its 
subscribers  in  full  between  the 
first  and  last  pages,  probably 
would  not  be  there  to  change  it 
another  year.  Radio,  however, 
changes  its  entire  make-up  twice 
yearly  with  bland  indifference  to 
the  consequences.  The  result  is 
wholesale  confusion  of  the  listen- 

ers, which  lasts  all  summer,  and 
then  the  blunder  is  repeated  in  the 
fall. 
What  shall  we  do  about  change  of 

time? 
What  do  you  do  about  anything 

that  costs  you  money,  disrunts 
your  organization,  attacks  your  in- 

tegrity and  creates  animosity  in 
the  place  of  good-will? 

Former  Governor's  Son 
Runs    Cor  dele  Outlet 
E.  D.  RIVERS  Jr.,  son  of  the 
former  Governor  of  Georgia,  has 
been  named  manager  and  commer- 

cial manager  of  WMJM,  Cordele, 
Ga.,  owned  by  the  Cordele  Dispatch, 
succeeding  Harry  G.  Clark,  re- 

signed. The  elder  Rivers  is  the  own- 
er of  WGOV,  Valdosta,  Ga.,  which 

like  WMJM  went  on  the  air  last 
year.  The  two  stations  have  a 
working  arrangement  because  John 
W.  Greer,  publisher  of  the  Cordele 
Dispatch,  is  ex-Gov.  Rivers'  busi- ness manager.  J.  J.  Mangham  Jr.,  is 
general  manager  of  WGOV.  The 
Cordele  station  also  has  a  new 
chief  engineer,  George  Farriss, 
who  has  succeeded  Noel  Martin, 
who  has  been  drafted  for  military 
service  and  leaves  Feb.  10. 

Medford,  Wis.,  Plans 
DUE  TO  POOR  building  conditions 
at  this  time  of  year,  the  FCC  has 
authorized  the  new  WIGM,  Med- 

ford, Wis.,  to  start  construction  in 
mid- April,  and  George  F.  Meyer, 
who  holds  the  construction  permit 
issued  last  November,  reports  the 
startinsc  date  has  been  set  for  early 
June.  Mr.  Meyer,  a  public  accoun- 

tant, reports  that  Waldemar  C. 
Porsow,  of  Milwaukee,  has  been 
appointed  manager  and  program 
director;  Nathan  Williams,  of 
Philadelphia,  chief  engineer;  Bill 
Brooks,  of  Milwaukee,  chief  an- 

nouncer. Equipment  has  not  yet 
been  selected.  Station  will  oper- 

ate with  100  watts  on  1500  kc. 

WMVA  Starts  Feb.  15 

WITH  R.  Hoy  Whitlow  as  commer- 
cial manager  and  the  remainder  of 

the  staff  as  yet  unchosen,  the  new 
WMVA,  Martinsville,  Va.,  local 
outlet  on  1420  kc.  authorized  last 
April  by  the  FCC,  will  go  on  the 
air  Feb.  15,  according  to  Jonas 
Weiland,  operator  of  WFTC,  Kins- 
ton,  N.  C.,  who  is  half  owner  of  the 
station.  His  partner  is  William  C. 
Barnes,  publisher  of  the  Martins- 

ville Bulletin.  An  RCA  transmitter 
and  Hoke  vertical  radiator  have 
been  installed.  Mr.  Weiland  will 
supervise  operations,  with  Mr. 
Whitlow,  former  commercial  man- 

ager of  WMFR,  High  Point,  N.  C, 
handling  local  commercials. 

ARMOUR  &  Co.,  Fort  Worth,  has 
started  a  weekly  series  of  quarter- 
hour  programs  over  14  Texas  State 
Network  stations  in  behalf  of  its  Clover 

1  Bloom  butter  and  cheese. 

AVAILABLE! 

Popular  Sports  Progrom 

Just  Released  by  National  Ad- 

vertiser after  5  years' sponsorship 

Here's  a  fast  running  men's  sports 
program  with  a  consistently  large  fol- lowing—proved y.ar  after  year!  For 
five  years  it  lias  been  used  exclusively 
by  a  single  national  advtrtiser.  Pulled paying  results  month  after  month  1 
For  results  story  and  other  details- write  or  wire 

WFBL 
SYRACUSE,  N.  Y. 

or   Free  8C   Peters,  Inc. 
National  Representatives 

Shows  m  aU  kt 

Response! 

—k—k—-k—*—*—k—-k—k—-k—k—-k—k—k—k—k—k- 

Same  Time  . . .  Same  Power  . . .  Same 

Program . . .  But  WJZ  Outpulls  Another 

Station  2.6  to  1 ! 

I 
★ 
I 
★ 
I 
★ 
I 
★ 
I 
★ 
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^SALES  through  the  air  with  the  greatest  of  ease!" 
We've  said  it  — You've  heard  it.  Here's  an  advertiser 

who  proved  it! 
The  simple  recipe  for  proof -of -the -pudding  was  just 

this:  Over  50,000 -watt  WJZ,  and  over  another  great 

50,000-watt  network  station,  went  the  same  program . . . 
at  the  same  time.  Each  made  the  same  offer  to  hsteners. 

And  in  poured  the  mail  responses — thousands  of 
them.  Both  stations  did  well .  .  .  but  WJZ  did  better — 
2.6  times  better! 

Success  stories  like  this  are  nothing  new — ask  any 

of  the  advertisers  who  have  proved  WJZ's  sales  power 

in  the  World's  Richest  Market.  Better  still,  phone  us — 
make  us  prove  what  WJZ  can  do  for  your  product! 

NATIONAL  BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Sarwite 

Represented  Nattonaiiy  by  NBC  SPOT  Saies  Officos 
NEW  YORK    CHICAGO    SAN  FRANCISCO    BOSTON  CWVglAND 

DENVER    HOILYWOOD  WASHINGTON 

 i 
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FCC  Approves  Treaty  Shift  Accord 

Only  Eight  Changes  in 
Reallocation  as 

First  Drafted 

(Continued  from  page  9) 

the  delegation  arrives  in  Havana 
next  week.  Only  the  frequency  as- 

signments and  wattage  for  the  some 
80  Cuban  stations  were  authorized. 

Mexican  Action  Awaited 

I  The  precise  disposition  of  the  re- 
maining Mexican  border  stations 

must  await  the  approval  of  recom- 
mendations by  the  Mexican  Com- 
munications Ministry.  The  clear  in- 

ference, however,  was  drawn  that 
only  those  stations  actually  owned 
and  operated  by  Mexican  citizens 
would  be  accorded  assignments  un- 

der the  reallocation,  spelling  the 
end  of  the  border  station  raids  on 
American  and  Canadian  broadcast 
operations  and  broadcast  advertis- 

ing. According  to  the  Mexican  ad- 
vices, only  a  handful  of  stations 

of  more  than  5,000  watts  will  re- 
main on  the  border. 

The  eight  frequency  shifts  agreed 
upon  for  stations  in  this  country 
since  the  original  notification  on 
Sept.  10  centered  mainly  in  the 
New  York-Pennsylvania-New  Jer- 

sey area.  Because  of  conflicts  with 
;  assignments  in  other  countries, 

WOAI,  San  Antonio,  and  WCAU, 
'       Philadelphia,  were  ordered  to  swap ,1  assignments.  WOAI  will  operate  on 

1200  and  WCAU  on  1210  kc,  ef- 
fective March  29.  This  necessitated 

shifts  in  the  assignments  of 
WBAB,  Atlantic  City,  which  moves 
from  1230  kc.  to  1490  kc.  and 
WEST,  Easton,  Pa.,  which  moves 
from  1230  to  1400  kc. 

As  a  result  of  suggestions  from 
licensees  after  the  announcement 
of  the  September  lists,  four  changes 
were  effected  in  the  New  York 
area.  WQXR,  New  York,  was  or- 

dered to  shift  from  1600  to  1560 
kc;  WHOM,  Jersey  City,  from 
1560  to  1480  kc;  WCNW,  Brook- 

lyn, and  WWRL,  Woodside,  time- 
sharing stations  on  1490  kc,  were ordered  to  1600  kc. 

_  The  FCC  made  no  effort  to  de- 
cide in  advance  the  disputed  as- 

signments on  680  and  690  kc.  Under 
the  Sept.  10  lists,  KFEQ,  St.  Jo- 

seph, Mo.,  was  shifted  to  680  kc 
a  Class  II  facility.  KWK,  St.  Louis! 
has  applied  for  this  facility  and 
both  applications  have  been  desig- 
noted  for  hearing. 

In  the  case  of  690  kc,  assigned 
last  September  on  a  sharing  basis 
to  KGGF,  Coffeyville,  and  WNAD, 
Norman,  the  FCC  permitted  those 
assignments  to  remain,  without 
taking  into  account  the  pending  ap- 

plications of  KMBC,  Kansas  City, 
KOMA,  Oklahoma  City,  and  the 
Fred  Jones  Broadcasting  Co.  of 
Tulsa.  These  applications  have  been 
set  for  hearing  March  4  and,  under 
the  established  procedure  will  be 
decided  on  their  merits. 

WHN  May  Get  Boost 

Terms  of  the  bi-lateral  agree- 
ment— under  which  this  country  ac- 

quiesced to  the  Mexican  suggestion 

that  the  frequencies  730,  800,  900 
and  1570  kc.  be  kept  entirely  clear 
— remains  intact,  it  is  understood. 
On  1050  kc,  which  goes  to  WHN, 
New  York,  as  a  Class  II  station,  it 
is  presumed  that  50,000  watts  will 
be  authorized  with  WHN  the  only 
full-time  station  on  the  frequency. 
This,  too,  is  understood  to  be  in 
line  with  the  agreement. 

The  sixth  facility  involved  in  the 
agreement  was  1220  kc,  now  slated 
for  Canada.  It  was  found  that  great 
difficulty  would  be  experienced  in 
placing  this  facility  in  the  Mid- 

west, because  of  the  assignments  to 
other  stations  on  adjacent  frequen- 

cies, which  would  not  provide  the 
necessary  tolerance.  As  a  conse- 

quence it  was  concluded  that  the 
facility  properly  could  be  assigned 
to  Canada.  This  agreement,  accord- 

ing to  best  available  information, 
will  prevail  for  two  years. 

It  is  entirely  possible  that  other 
changes,  within  the  framework  of 
both  the  treaty  and  the  engineering 
agreement,  may  be  necessitated 
prior  to  the  March  29  effective  date. 
For  example,  some  change  may  be 
entailed  in  the  assignments  of 
WAPI,  Birmingham,  W  W  V  A, 
Wheeling,  and  KVOO,  Tulsa.  The 
Alabama  station  is  slated  for  oper- 

ation on  1070  kc,  but  with  the 
proviso  that  it  shall  operate  on 
1170  kc.  "pending  adjustment  of 
domestic  problems."  All  three  of 
the  stations  are  slated  for  50,000 
watts.  It  is  presumed  a  temporary 
adjustment  will  be  made. 

Long  Diplomatic  Parleys 

Completion  of  the  technical  con- 
versations marked  the  conclusion 

of  diplomatic  negotiations  which 
first  got  under  way  in  1937  with 
the  signing  of  the  North  American 
Regional  Broadcast  Agreement  in 
Havana.  Mexico  and  Cuba  never  be- 

fore have  been  signatories  to  a 
continental  agreement  on  alloca- 

tions, exercising  what  amounted  to 
"squatters  rights"  on  the  entire 
550-1600  kc.  bond.  These  operations 
have  resulted  in  serious  interfer- 

ence both  in  this  country  and 
Canada. 

It  was  Commissioner  T.  A.  M. 
Craven  who  was  credited  with 

bringing  the  Mexican  and  Cuban  " administrations  into  line  in  the 
1937  deliberations,  as  the  dominant 
force  of  the  conference.  He  was 
cast  in  a  similar  role  in  the  en- 

gineering discussions  during  the 
last  three  weeks,  with  his  chief  as- 

sistant Andrew  D.  Ring,  assistant 
chief  engineer  in  charge  of  broad- 

casting of  the  FCC.  Thomas  Burke, 
chief  of  the  International  Com- 

munications Division  of  the  De- 
partment of  State,  supervised  all 

of  the  diplomatic  conversations  and 
presided  at  the  plenary  sessions 
tracted  technical  deliberations. 

Immediate  industry  reaction  was 
decidedly  favorable.  While  in  sev- 

eral instances  stations  feel  they 
were  not  accorded  the  facilities 
sought,  the  predominant  view  nev- 

ertheless was  that  an  admirable 
job  was  done  in  an  atmosphere  of 
virtually  unprecedented  harmony  in 
deliberations  of  this  nature.  Until 
the  Canadian,  Mexican  and  Cuban 

ART  with  a  point,  and  generally  an 
amusing  one,  decorates  Page  1  of 
the  weekly  WOR  program  review. 
Leo  Garel,  of  the  WOR  staff,  is 
responsible  for  the  weekly  cartoons 
of  which  this  is  a  sample.  His 

caption  reads:  "Podner,  it's  7:30 — 
tune  in  the  Lone  Ranger — pronto !" 

lists  are  available,  the  industry  will 
not  know  precisely  what  potential 
improvements  in  classification, 
power  and  assignment  will  be  pos- 

sible in  this  country.  Once  these 
lists  are  published,  however,  a  de- 

luge of  applications  can  be  ex- 
pected, mainly  from  parttime  sta- 

tions seeking  fulltime  assignments 
or  from  locals  or  regionals  seeking 
improved  facilities  or  increased 

power. Cooperation  Asked 

The  revised  list  of  frequency  as- 
signments, made  public  coincident 

with  FCC's  approval  of  the  rec- 
ommendations, contains  a  number 

of  revisions  of  station  classification 
and  power,  as  compared  to  the 
Sept.  10  list.  Most  of  these,  how- 

ever, were  as  a  result  of  Commis- 
sion decisions  since  the  September 

release.  A  few  others,  revised  up- 
ward, also  were  made  possible  dur- 

ing the  engineering  conversations 
and  were  authorized. 

In  the  revised  list,  the  FCC  ap- 
pended a  number  of  notations, 

contingent  upon  adjustment  of  do- 
mestic problems  in  this  country  as 

well  as  upon  tentative  proposals 
regarding  frequency  and  power  al- 

lotments by  other  nations.  For  ex- 
ample, KWKH,  Shreveport,  was 

reclassified  as  a  Class  I-B  station 
instead  of  a  Class  II  station  with 
50,000  watts,  so  long  as  CBR,  Van- 

couver, continues  to  operate  with 
5,000  watts  as  provided  under  the 
treaty.  If  CBR  is  increased  to 
50,000  watts,  the  classification  of 
KWKH  will  be  dependent  upon  in- 

terference suffered. 
In  its  notice  to  all  stations  and 

to  manufacturers  of  frequency  con- 
trol equipment,  frequency  monitor- 
ing services  and  consulting  engi- 

neers, the  FCC  made  a  plea  for 
cooperation  in  order  that  the  March 
29  shift  can  be  made  with  a  mini- 

mum of  difficulty.  Precise  instruc- 
tions as  to  how  to  proced  in 

procuring  crystals  ground  to  the 
new  frequency  were  given,  along 
with  a  suggestion  originally  ad- 

vanced by  the  NAB,  that  an  ex- 
change of  crystals  be  made  insofar 

as  feasible.  The  NAB,  through  its 
engineering  director,  Lynne  Smeby, 

plans  to  set  up  a  crystal  exchange 
bureau  in  coordinating  this  work. 

The  FCC  also  set  forth  proce- 
dure to  be  followed  in  the  issuance 

of  licenses  and  construction  per- 
mits pursuant  to  the  reallocation. 

It  emphasized  that  in  case  any 
station  is  not  able,  due  to  any 
cause,  to  change  to  the  new  fre- 

quency March  29,  the  Commission 
must  be  notified  and  the  station 
will  be  "required  to  cease  operation 
until  such  station  can  change  fre- 

quency." Some  question  was  raised 
regarding  this,  since  the  Communi- cations Act  is  understood  to  re- 

quire notice  and  hearing  before  a 
station  can  be  silenced. 

Renewal  Plans 

The  FCC  pointed  out  that  license 
renewals  will  be  issued  effective 
March  29,  1941,  specifying  the  new 
frequencies  and  subject  to  such 
conditions  with  respect  to  direc- 

tional antennas  as  may  be  required 
under  the  agreement. 

It  said  this  did  not  mean  that 

all  pending  applications  for  re- 
newal will  be  granted  and  that 

in  cases  where  the  Commision,  be- 
cause of  complaints  or  investiga- 

tions pending  against  the  station, 
may  determine  to  hold  hearings  or 
conduct  other  proceedings,  regular 
procedures  applicable  in  such  cases 
will  be  followed. 
Where  new  construction  is  in- 

volved under  the  changed  assign- 
ments, the  Commission  said  that 

when  construction  cannot  be  com- 

pleted by  March  29,  "such  station will  be  required  to  operate  without 
directional  antenna  at  a  sufficiently 
low  power  to  avoid  interference 

with  other  stations". The  FCC  pointed  out  that  some 
stations  are  listed  at  a  power  in 
excess  of  that  now  contained  in 
the  station  license.  It  emphasized 
that  in  no  case  is  any  station  au- 

thorized to  operate  with  any  power 
other  than  that  contained  in  the 
license  or  othei'wise  ordered  by  the 
Commission.  Applications  must  be 
filed  with  the  Commission,  it  point- 

ed out,  to  take  advantage  of  the 
power  increase  specified  under  the 
listings,  and  such  applications  will 
be  considered  in  order  of  filing. 
The  listing  does  not  necessarily 
mean,  it  was  stressed,  that  the  list- 

ed station  or  existing  licensee  will 
receive  the  power  specified. 

The  State  Department,  in  its  an- 
nouncement Jan.  31,  pointed  out 

that  the  engineering  studies  which 
ran  from  Jan.  14  to  Jan.  30  in- 

volved consideration  of  the  fre- 
quencies and  characteristics  of 

1,234  broadcasting  stations  and  re- 
quired a  solution  of  problems  aris- 

ing from  some  200  conflicts,  many 
of  them  of  a  complex  nature.  At 
the  final  session,  the  representa- 

tives of  the  participating  govern- 
ments signed  a  set  of  recommenda- 

tions which,  upon  being  approved 
by  their  radio  administrations,  will 
be  made  effective  March  29. 
Signing  the  recommendations 

were:  For  Canada,  J.  W.  L.  Bain 
and  Ronald  MacDonnell;  for  Cuba, 
F.  Suarez  Lopetequi,  G.  Morales 
and  Alfonso  Hernanda  Cata;  for 
the  Dominican  Republic,  A.  Pas- 
toriza;  for  Haiti,  Jacques  C.  An- 
toine;  for  Mexico,  J.  C.  Buchanan 
and  S.  Tayabes;  for  the  United 
States,  Thomas  Burke,  chief  of  the 

j 
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RED  HEADED  and  completely  ap- 
pealing, Miss  KYW  (Ann  Swan) 

depicted  "50,000  on  the  Red  Net- 
work" in  connection  with  the  start 

of  50  kw.  operation  by  KYW,  Phila- 
delphia. Miss  Swan  acted  as  official 

KYW  hostess  and  appeared  Jan. 
17  at  the  annual  banquet  of  the 
Poor  Richard  Club,  Philadelphia 
advertising  organization. 

Reallocation  Instructions  to  Stations 
{Continued  from  page  9) 

Division  of  International  Communi- 
cations of  the  State  Dept.,  and 

Commissioner  T.  A.  M.  Craven  of 
the  FCC. 

Resolution  Adopted 

The  FCC  announced  adoption  of 
the  following  resolution  at  its  Jan. 
31  meeting: 

At  a  meeting  of  the  FCC,  held  at 
its  ofBces  in  Washington,  D.  C.  on  the 
31st  day  of  January,  1941, 

Pursuant  to  the  authority  of  the 
Commission  under  the  Communications 
Act  of  1934,  as  amended,  in  the  car- 

rying out  of  international  agreements 
relating  to  the  use  of  radio  to  which 
the  United  States  is  a  party. 

The  Commission  having  under  con- sideration the  Recommendations  of 
the  Engineering  Conference  signed  in 
Washington,  D.  C,  January  30,  1941, 
pursuant  to  the  North  American  Re- 

gional Broadcasting  Agreement, 
It  Is  Resolved  : 
1.  That  the  recommendations  be, 

and  the  same  are  hereby  approved 
and  accepted  in  accordance  with  the 
provisions  thereof  and  of  the  provi- 

sions of  the  North  American  Regional 
Broadcasting  Agreement.  Habana, 
1937;  and 

2.  That  notification  of  this  apijroval 
and  acceptance  shall  be  immediately 
transmitted  to  the  other  Governments 
through  the  medium  of  the  Inter-Amer- 

ican Radio  Office  (OIR)  in  accord- ance with  the  recommendations. 

mW  FORMS  SET 

BY  AAAA  AND  NAB 

THREE  types  of  station  facilities 
contracts,  instead  of  a  single  stand- 

ard form,  will  be  used  in  contract- 
ing for  broadcast  time  under  an 

agreement  reached  Jan.  31  at  a 
meeting  in  New  York  of  special 
AAAA  and  NAB  committees.  Al- 

though the  meeting  was  continuing 
as  Broadcasting  went  to  press,  it 
was  learned  that  substantial  agree- 

ment had  been  reached  on  practic- 
ally all  points  of  difference  raised 

Jan.  9  by  issuance  of  a  recommend- 
ed standard  contract  form  by  the 

NAB  [Broadcasting,  Jan.  13,  20, 
271. 

Under  the  nlan  agreed  upon  at 
the  the  Jan.  31  meeting,  no  joint 
form  will  be  issued.  However,  the 
AAAA  will  offer  a  form  for  agen- 

cies dealing  with  stations,  and  the 
NAB  will  offer  another  form  for 
use  by  stations  when  a  non-AAAA 
agency  is  involved  in  the  transac- 

tion, along  with  a  third  form  for 
use  by  a  station  dealing  directly 
with  an  advertiser.  It  was  not  ex- 

pected the  actual  recommended 
forms  would  be  available  before 
next  week,  since  only  general  con- 

siderations were  agreed  upon  at 
the  meeting  and  some  time  will  be 
needed  to  iron  out  legal  phrase- 
ology. 

Another  Tax  Bill 
THAT  the  broadcasters  must  con- 

tinue to  be  on  the  watch  against 
subversive  State  legislation,  was 
evidenced  again  in  Tennessee  where 
a  legislative  committee  has  ap- 

proved a  measure  imposing  a  3% 
tax  on  gross  receipts  of  radio  sta- 

tions, newspapers  and  other  period- 
icals. The  Legislature's  Committee 

on  Education  had  the  bill  returned 
to  it  for  further  consideration  be- 

cause of  doubt  of  its  constitutional- 
ity. The  Tennessee  Press  Assn.  has 

asked  for  permission  to  appear  be- 
fore the  committee  to  fight  the  bill 

on  grounds  of  freedom  of  the  press. 

be  made  on  each  tuning  capacitor  and 
inductance  so  that  the  old  frequency 
can  be  returned  to  in  the  minimum  of 
time. 

Monitor  Checks 

At  stations  employing  non-directive 
antennas,  this  process  may  be  car- 

ried on  through  the  antenna  systems, 
and  any  station  in  good  operating  con- 

dition should  have  no  great  difficulty 
in  adjusting  the  frequency  to  the  new 
assignments.  By  this  means  every  ad- 

justment may  be  made  ( "get  all  set" ) well  before  March  29  and  on  the  morn- 
ing of  March  29  at  3  a.m.  EST,  the 

permanent  shift  to  the  new  frequency 
will  be  made.  The  frequency  should 
be  checked  with  a  frequency  monitor- 

ing service  when  the  adjustments  are 
first  completed  and  if  possible  on  the 
morning  of  March  29. 

Such  commercial  frequency  moni- 
toring service  is  requested  to  cooper- 

ate by  making  their  service  available 
during  the  entire  test  period  for  a 
week  or  more  before  and  after  March 
29,  1941.  General  monitoring  through- 

out the  broadcast  band  should  be  car- 
ried on  when  scheduled  checking  per- 

mits, so  as  to  advise  licensees  of  any 
off  frequency  operation.  The  Commis- 

sion will  have  its  monitoring  stations 
in  operation  to  advise  of  any  off  fre- 

quency operation  but  cannot  assist  in 
making  adjustments  similar  to  a  com- mercial service. 

Stations  employing  directional  an- tennas in  which  no  substantial  change 
in  the  directional  pattern  is  required 
should  proceed  as  follows  : 

1.  Change  frequency  and  adjust  each 
power  stage  as  instructed  above. 

2.  Roughly  adjust  the  antenna  coup- 
ling and  phasing  in  accordance  with 

the  new  calculated  values. 
3.  Exercise  care  to  mark  all  in- 

ductance and  capacitors  so  that  the 
original  position  can  be  returned  to  in 
a  short  time. 

4.  As  soon  as  the  rough  adjustments 
are  made  in  the  phasing  and  coupling 
equipments,  turn  on  the  power  and 
check  the  field  pattern  in  pertinent 
directions. 

Proof  of  Operation 
It  may  be  necessary  to  purchase  new 

fixed  capacitors  which  should  be  tem- 
porarily connected  in  the  circuit  dur- 

ing tests  and  di-opped  out  when  re- turning to  the  old  frequency. 
The  Commission  will  accept  proof 

of  the  directive  antenna  operations 
from  readings  made  on  the  radial 
through  the  monitoring  points  (dii'eC- tion  in  which  protection  is  required) 
and  a  few  readings  in  other  directions. 

All  told,  the  final  readings  need  not 
be  in  excess  of  some  8  or  10  in  most 
cases.  In  every  case,  readings  on  ap- 

propriate selected  points  should  be 
made  before  the  frequency  change  and 

repeated  after  the  change.  Two  or 
three  measurements  on  the  radial 
through  the  monitoring  points  should 
be  made,  as  well  as  a  few  checks  in 
the  non-protective  direction  to  deter- 

mine the  radiation  efficiency. 
The  usual  regional  or  clear-channel 

station  employing  a  two  or  three  ele- ment directive  antenna  in  which  the 
supijression  is  not  excessive,  should  be 
able  to  complete  the  entire  adjustment 
during  two  or  three  test  periods.  If 
greater  time  is  required  in  cases  of 
high  directivity  or  complicated  an- 

tenna systems,  appropriate  arrange- ments should  be  made  by  the  licensee. 
The  time  to  change  the  equipment  back 
from  the  new  frequency  to  the  old 
30  kc.  or  less  removed  should  not  in 
any  case  exceed  30  minutes,  if  the 
matter  is  engineered  in  a  proper manner. 

Those  stations  having  engineers  fa- 
miliar with  the  technique  of  adjust- ment of  the  different  circuits  should 

experience  no  difficulty  in  making  all 
required  adjustments  in  changing  to 
the  new  frequency.  Those  stations  em- 

ploying directive  antennas  necessarily 
require  the  services  of  engineers  com- petent to  calculate  and  adjust  directive 
antennas  and  equipped  with  the  neces- 

sary field  intensity  measuring  equip- ment. 
It  is  believed  that  station  engineers 

will  have  no  difficulty  in  shifting  the 
equipment  including  directional  an- tennas to  the  new  channels  on  March 
29  once  they  have  been  previously 
fully  adjusted.  These  data  on  the  ra- 

diation field  together  with  the  fre- 
quency check  should  be  supplied  to  the 

Commission  upon  completion  and  prior 
to  March  29.  1941 

In  case  any  station  is  not  able, 
due  to  any  causes,  to  change  to  the 
new  frequency  on  March  29,  the  Com- 

mission must  be  notified  and  the  sta- 
tion will  be  required  to  cease  opera- 
tion until  such  station  can  change frequency. 

All  stations  which  must  return  their 
frequency  monitors  to  the  manufac- 

turer to  readjust  the  frequency  should 
do  so  in  the  following  manner : 

1.  Notify  the  manufacturer  it  is  de- sired to  return  the  monitor  at  once. 
2.  Obtain  a  shipment  schedule  from 

the  manufacturer. 
3.  The  Commission  authorizes  oper- ation without  a  monitor  if  above 

schedule  is  followed. 
The  manufacturers  are  requested  to 

make  a  schedule  on  the  calibration 
of  the  frequency  monitors  so  that  a 
great  number  will  not  be  received  when 
they  cannot  be  handled  except  at  a 
certain  rate  on  schedule. 

Stations  determining  power  by  the 
direct  method  may  continue  the  direct 
method  when  accurate  resistance  meas- 

urements have  been  made  on  the  new 
frequency  and  supplied  to  the  Com- 

mission. Readings  taken  on   the  old 

frequency  which  also  cover  the  new 
frequency  will  suffice.  Stations  oper- 

ating by  the  indirect  method  should 
continue  to  so  operate.  However,  at- tention is  called  to  the  fact  that  all 
stations  must  operate  by  direct  method 
by  June  1,  1941. 
Licenses  and  Construction  Permits 

It  should  be  emphasized  that  the 
approval  which  has  been  given  by  the 
Commission  to  the  lists  of  stations, 
pursuant  to  the  Agreement,  does  not  in 
itself  authorize  operation  by  licensees 
on  the  frequencies  or  with  the  power 
specified.  Action  by  the  Commission 
resulting  in  the  issuance  of  station 
licenses  in  accordance  with  the  Com- 

munications Act  is  required  before 
such  operation  is  authorized.  There 
are  now  pending  before  the  Commis- 

sion, applications  for  renewal  of  li- cense for  all  standard  broadcast  sta- 
tions which  were  in  operation  on  Octo- 

ber 1.  1940. 
The  Commission,  upon  consideration 

of  these  applications,  will  issue  re- newal licenses  effective  at  3 :00  a.m. 
EST,  March  29,  1941.  Such  applica- tions, if  approved,  will  be  granted  in 
part,  specifying  the  new  frequencies  in lieu  of  the  former  frequencies,  and 
issued  subject  to  such  further  condi- 

tions with  respect  to  directional  an- tennas as  may  be  required  in  order 
to  carry  out  the  agreement. 

The  foregoing  does  not  mean  that 
all  pending  applications  for  renewal 
of  license  will  be  granted.  In  instances 
where  the  Commission,  in  the  normal 
course,  because  of  complaints  or  in- 

vestigations pending  against  the  sta- 
tion, or  for  other  reasons,  may  deter- mine to  hold  hearings  or  conduct  other 

proceedings  with  respect  to  the  li- censees, the  Commission  procedures 
regularly  applicable  in  such  cases  will 
be  followed.  In  instances  where  out- 

standing construction  permits  require 
modification  in  order  to  comply  with 
the  terms  of  the  Agreement,  the  Com- 

mission will  institute  appropriate  pro- 
cedures for  modification  of  such  con- struction permits. 

New  Construction 

In  order  to  comply  with  the  assign- 
ments permissible  under  the  agree- ment, new  construction  is  involved  in 

some  instances.  Licensees  whose  ap- 
plications for  renewal  are  granted 

subject  to  a  condition,  and  who  ac- 
cept the  condition,  must  file  applica- tions for  construction  permits  to  carry 

out  the  construction  involved  for  con- sideration in  regular  order  by  the 
Commission.  That  is,  if  a  station  now 
operates  on  frequency  A  with  1  kw. 
power  and  under  the  assignment  pro- vided in  the  agreement  must  operate 
under  frequency  B  but  requires  a  di- 

rectional antenna  to  limit  the  radia- 
tion in  some  direction  to  less  than  the 

equivalent  of  1  kw.,  the  station  must 
file  an  application  and  be  granted 
authority  to  put  in  the  necessary  equip- 

ment with  required  antenna. 
The  application  should  be  filed  as 

soon  as  possible  and  prior  to  March 
29  and  the  construction  proceeded  with 
as  rapidly  as  possible ;  but  in  any 
event  the  station  will  be  required  to 
shift  frequency  from  frequency  A  to 
frequency  B  at  the  first  operation 
after  3  a.m.  EST  March  29.  Where 
construction  cannot  be  completed  by 
that  date,  such  station  will  be  required 
to  operate  without  directional  antenna 
at  a  sufficiently  low  power  to  avoid 
interference  with  other  stations. 

Some  station  assignments  are  listed 
with  a  power  in  excess  of  that  now 
contained  in  the  station's  license.  In 
no  case  is  any  station  authorized  to 
operate  with  any  other  power  than 
that  contained  in  the  license  or  other- 

wise ordered  by  the  Commission. 
Applications  must  be  filed  with  the 

Commission  in  order  to  take  advantage 
of  the  nower  increases  specified  under 
the  listing  and  such  applications  will 
he  considered  in  the  order  of  their 
filing.  The  listing  does  not  necessarily 
mean  that  the  listed  station  or  existing 
licensee  will  receive  the  nower  sneci- 
fied.  The  Commission  wHl  determine 
according  to  the  requirempnts  of  the 
Communications  Act  of  1934. 
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THE  Suiinedd.  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KXOK,  St.  Louis 
Thomas  Leeming  &  Co.,  New  York  (Baume 

Bengue) ,  2  sa  daily,  thru  Wm.  Esty  & 
Co.,  N.  Y. 

West  Disinfecting  Co.,  Long  Island  City, 
3  sp  weekly,  thru  Moser  &  Cotins,  N.  Y. 

W.    K.    Kellogg    Co.,    Battle    Creek  (All- 
Bran),  sa  series,  thru   Kenyon  &  Eck- hardt,  N.  Y. 

Sperry   Candy   Co.,   Milwaukee,   sa  series, 
thru  Cramer-Krasselt  Co.,  Milwaukee. 

Folger  Coffee  Co.,  Kansas  City,  sp  series, 
thru  R.  J.  Potts  &  Co.,  Kansas  City. 

Ru-Ex  Co.,  St.  Paul,  sa  series,  thru  Guen- 
ther-Bradford  &  Co.,  Chicago. 

Chattanooga    Medicine    Co.,    Chicago,  sa 
series,  thru  Nelson  Chesman  Co.,  Chicago. 

Crazy  Water  Co.,  Dallas,  sp  series,  thru 
Benson  &  Dall,  Chicago. 

Utilities     Engineering    Institute,  Chicago 
(school),   sp   series,   thru   First  United 
Broadcasters,  Chicago. 

Douglas    Chemical    Co.,    Kansas    City,  sa 
series,    thru    Potts-TurnbuU    Adv.  Co., 
Kansas  City. 

Absorene    Mfg.    Co.,     St.    Louis,     10  sa 
weekly,  thru    Ross-Gould    Adv.  Agency, St.  Louis. 

Curtiss  Candv  Co.,  Chicago,  sa  series,  thru 
C.  L.  Miller  Co.,  N.  Y. 

WEEI,  Boston 
American  Chicle  Co.,  Long  Island  City 

(Dentyne),  sa  series,  thru  Badger  & 
Browning  &  Hersey,  N.  Y. 

Colt  Shoe  Co.,  Boston,  sa  series,  thru  John 
C.  Dowd  Inc.,  Boston. 

D'Arrigo  Brothers  Co.,  South  Boston  (pro- duce), sa  series,  thru  Chambers  &  Wis- 
well,  Boston. 

Salada  Tea  Co.,  Boston,  sa  series,  thru  John 
C.    Dowd  Inc.,  Boston. 

Plymouth  Rock  Gelatine  Co.,  AUston,  Mass., 
sa  series,   thru  AUston,  Mass. 

Friday  Inc.,  New  York  (magazine),  sa 
series,  thru  H.  C.  Morris  &  Co.,  N.  Y. 

Rival  Packing  Co.,  Chicago  (dog  food),  sa 
series,  thru  Charles  Silver  &  Co.,  Chicago. 

WIBG,  Glenside,  Pa. 
Iowa    Soap    Co.,    Burlington,    la.  (Magic 

Washer),  6  sa  weekly,  thru  Cox  &  Tanz, Philadelphia. 
Friend  Bros.,  Boston   (baked  beans),  6  so weekly,  direct. 
Adams  Apple  Co.,  Aspers,  Pa.   (D.  Mann 

Apple  Juice),  6  sa  weekly,  thru  Lynn  & 
Fieldhouse,  Wilkes-Barre,  Pa. 

Frank  Snedaker  Co.,  Philadelphia  (kitchen 
cabinets),    12    sp    weekly,    thru  Cahall 
Agency,  Philadelphia. 

WINS,  New  York 
Ward  Baking  Co.,  New  York  (Tip-Top 

Bread),  12  sa  weekly,  9  weeks,  thru 
Sherman  K.  Ellis  &  Co.,  N.  Y. 

Twentieth  Century  Fox  Film  Corp.,  New 
York  ("Tall,  Dark  and  Handsome"), 6  sa,  3  days,  thru  Kayton-Spiero  Co., N.  Y. 

WLS,  Chicago 
Philco  Radio  &  Television  Corp.,  Philadel- 

phia ( radios ) ,  3  t  weekly,  thru  Stern- 
field-Godley  Inc.,  N.  Y. 

P.  Lorillard  Co.,  New  York  (Union  Leader 
Tobacco  and  Beechnut),  6  sp  weekly, 
thru  Lennen   &  Mitchell,   N.  Y. 

KHJ,  Los  Angeles 
A.  S.  Boyle  Co..  Jersey  City  (Old  English 

floor  wax),  5  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  N.  Y. 

Union  Pacific  Railroad,  Omaha,  20  so, 
thru  Caples  Co.,  Los  Angeles. 

WBBM,  Chicago 
Lever  Bros.  Co.,  Cambridge  (Silver  Dust), 

2  so  weekly,  thru  BBDO,  N.  Y. 
Ward  Baking  Co.,  N.  Y.  (bread),  6  so 

weekly,  thru  Sherman  K.  Ellis  &  Co., N.  Y. 

KFRC,  San  Francisco 
Longines-Wittnauer  Co.,  New  York 

( watches ) ,  28  sa  weekly,  thru  Arthur 
Rosenberg   Co.,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy), 
weekly  t,  thru  Brisacher,  Davis  &  Staff, San  Francisco. 

Rainier  Brewing  Co.,  San  Francisco  (beer) , 
56  ta,  thru  Buchanan  &  Co.,  San  Fran- cisco. 

Southern  Pacific  Co.,  San  Francisco  (rail 
transport),    weekly    sp,    thru    Lord  & 
Thomas,  San  Francisco. 

Foster-Milburn  Co.,  Buffalo  (Doanes  pills), 
2    ta    weekly,   thru    Spot  Broadcasting, 
N.  Y. 

Pacific  Brewing  &  Malting  Co.,  San  Fran- 
cisco, 21  so,  thru  Brewer-Weeks  Adv., San  Francisco. 

Ex  Lax  Mfg.  Co.,  Brooklyn,  189  to,  thru 
Joseph  Katz  Co.,  N.  Y. 

Healthaids  Inc.,  Jersey  City  (Serutan),  3 
t  weekly,  thru  Ru+hrauff  &  Ryan.  N.  Y. Langendorf  United  Bakeries,  San  Francisco 
(Hollywood  bread),  37  so,  thru  Leon 
Livingston  Adv.,  San  Francisco. 

WOAL  San  Antonio 
International    Harvester    Co.,  Chicago 

( Farmall  tractors),  10  sa,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

Southwestern   Greyhound   Lines,   Dallas,  2 
sa  weekly,  thru  Beaumont   &  Hohman, 
Dallas. 

White  Labs.,  New  York  (Chooz),  4  so 
weekly,  thru  William  Esty  &  Co.,  N.  Y. 

Burrus  Mill  &  Elevator  Co.,  Fort  Worth 
( Texo  feeds ) ,  3  sa  weekly,  thru  Rowland 
Broiles,  Fort  Worth. 

W.  K.  Kellogg  Co.,  Battle  Creek  (All- 
Bran  ) ,  sa  series,  Kenyon  &  Eckhardt, 
N.  Y. 

Ralston  Purina  Co.,  St.  Louis  (feeds),  200 
so,  thru  Gardner  Adv.  Co.,  St.  Louis. 

WQXR,  New  York 
Twentieth  Century-Fox  Film  Corp.,  300  so, 

thru  Kayton-Spiero  Co.,  N.  Y. 
J.    B.    Williams    Co.,    Glastonbury,  Conn. 

(Aqua  Velva),  3  sa  daily,  thru  J.  Walter 
Thompson,  Co.,  N.  Y. 

Morris  Plan  Industrial  Bank  of  New  York, 
6  so  weekly,  thru  Gotham  Adv.  Co.,  N.  Y. 

KIT,  Yakima,  Wash. 
Pacific  Power  &  Light  Co.,  Seattle,  2  t 

weekly,   thru   McCann-Erickson,  Seattle. 
Russell  Miller  Co.,  Seattle  (flour),  weekly  t, 

thru  N.  W.  Ayer  &  Son,  Seattle. 
Washington  Motor  Coach  Co.,  Seattle,  6  sa 

weekly,  thru  Beaumont  &  Hohman,  Se- attle. 
KHJ,  Los  Angeles 

C.  H.  Baker  Co.,  Los  Angeles  (shoe  chain), 
weekly  sp,  thru  Sidney  Garfinkel  Adv., 
Los  Angeles. 

California  Federal  Savings  &  Loan  Assn., 
Los  Angeles  (finances),  2  sp  weekly, 
thru  El  wood  J.  Robinson  Adv.,  Los  An- 
geles. 

WGN,  Chicago 
F.  Ad  Richter  Co.,  Brooklyn  (Anchor  Pain 

Expeller),    3    sp    weekly,    thru    H.  W. Kastor   &   Sons,  Chicago. 
Quaker  Oats  Co.,  Chicago    (Puffed  Wheat 
&  Puffed  Rice) ,  5  t  weekly,   13  weeks, 
thru  Ruthrauff  &  Ryan,  Chicago. 

W.  A.  Sheaffer  Pen  Co.,  Fort  Madison,  la., 
6  so  weekly,   8  weeks,  thru  Russell  M. Seeds  Co.,  Chicago. 

Heileman    Brewing    Co.,    LaCrosse,  Wis. 
(Lager  Beer),  5  so  weekly,  thru  L.  W. 
Ramsey  Co.,  Chicago. 

Peter      Paul      Inc.,      Naugatuck,  Conn. 
(Mounds  candy),  weekly  sp,   13  weeks, 
thru  Platt-Forbes,  N.  Y. 

Barbasol  Co..  Indianapolis   (shave  cream), 
3    sp    weekly,    52    weeks,    thru  Erwin, 
Wasey  &  Co.,  N.  Y. 

KFBB,  Great  Falls,  Mont. 
Texas  Co.,  San  Francisco,  312  sp,  thru 

Buchanan  &  Co.,  San  Francisco. 
White  King  Soap  Co.,  Los  Angeles,  260  sp, 

thru  Raymond  R.  Morgan  Co.,  Los  An- 

geles. Fair  Deal  Hatchery  Co.,  Centralia,  Mo.,  6 
sa,  thru  Shaffer,  Brennan,  Margulis,  St. 
Louis. 

Feminine  Products,  New  York  (Arrid), 
127  ta,  thru  Spot  Broadcasting,  N.  Y. 

Carter  Products,  New  York,  260  to,  thru 
Spot  Broadcasting,  N.  Y. 

Ex-Lax  Mfg.  Co.,  Brooklyn,  104  to,  thru 
Joseph  Katz  Co.,  N.  Y. 

WKZO,  Kalamazoo,  Mich. 
Purina  Mills,  St.  Louis,  3  t  weekly,  direct. 
Peter  Eckrich  &  Sons,  Fort  Wayne  (Bar- 

becue Loaf),  6  sp,  direct. 
Standard  Oil  Co.  of  Indiana,  Chicago,  156 

so,  thru  McCann-Erickson,  Chicago. 

WOR,  Newark 
p.  Duff  &  Sons,  Pittsburgh  (cake  and 

confections),  weekly  sp,  thru  BBDO, 
N.  Y. 

N.  Y.  Telephone  Co.,  New  York,  6  sp 
weekly,   thru   BBDO,   N.  Y. 

WJJD,  Chicago 
Kemp  &  Lane,  Leroy,  N.  Y.  (Orangeine 
Powders),  7  so  weekly,  52  weeks,  thru 
F.  A.  Hughes  Co.,  Rochester. 

WABC,  New  York 
California  Fruit  Growers  Exchange,  Los 

Angeles,  sp  daily,  thru  Lord  &  Thomas, Los  Angeles. 
WENR,  Chicago 

Williamson  Candy  Co.,  Chicago  (Oh  Hen- 
ry ) ,  weekly  t,  thru  Aubrey,  Moore  & Wallace,  Chicago. 

WJR,  Detroit 
p.  Lorillard  &  Co.,  New  York,  39  sp,  thru 
Lennen  &  Mitchell,  N.  Y. 

Macfarlane,  McCosker 
Re-elected  to  Executive 

Posts    by    MBS  Board 
W.  E.  MACFARLANE,  business 
manager  of  the  Chicago  Tribune 
(WGN)  was  reelected  president 
and  Alfred  J.  McCosker,  president 
of  WOR,  was  re-elected  chairman 
of  the  board  of  MBS  at  its  recent 
stockholders  and  directors  meet- 

ings in  Chicago.  Theodore  C.  Strei-' b  ̂1  t,  WOR  general  manager,  and 
Lewis  Allen  Weiss,  director  of  the 
Don  Lee  Broadcasting  System, 
were  renamed  executive  vice-presi- 

dents. Also  reelected  were  E.  M. 
Antrim,  Chicago  Tribune,  execu- 

tive secretary  and  treasurer;  Fred 
Weber,  general  manager;  Miles  E. 
Lanphier,  auditor. 

Directors  elected  were  Messrs. 
Macfarlane,  Antrim,  McCosker, 
Streibert,  Weiss  and  Weber;  H.  K. 
Carpenter,  WHK-WCLE,  Cleve- 

land; John  Shepard  3d,  Yankee 
Network;  Willett  Brown,  Don  Lee. 
Operating  board  members  are 
Fr-nk  P.  Schreiber,  WGN;  J.  E. 

Campeau,  CKLW,  Windsor  -  De- 
troit; Eugene  O'Fallon,  KFEL, 

Denver ;  Edward  W.  Wood  Jr.,  com- 
mercial manager,  MBS;  Hulbert 

Taft  Jr.,  WKRC,  Cincinnati;  Wil- 
liam Dolph,  WOL,  Washington; 

and  Messrs.  Streibert,  Shepard, 
Carpenter,  Weiss  and  Weber. 

Directors  elected  the  officers,  ap- 
proved the  1941  budget,  approved 

plans  for  increased  promotion  and 
ratified  the  new  membership  con- 

tract with  Buffalo  Broadcasting 
Corp.  whereby  WGR  will  become th>;  new  Mutual  fulltime  outlet  in that  city. 

Noon  Program  on  KHJ 

Sponsored  by  15  Firms FIFTEEN  concerns  are  using  daily 

participation  in  the  30-minute Homemaker's  Club  started  Jan.  27 
on  KHJ,  Los  Angeles,  under  direc- 

tion of  Glasser-Gailey  &  Co.,  local 
agency.  Noon  show,  conducted 
jointly  by  Norman  Young  and  Stu 
Wilson,  includes  informal  discus- 

sion on  homemaker's  problems; 
news  about  women;  fashion  notes 
and  music,  with  special  authorities 
participating  in  each  broadcast. 

Twice-weekly  the  program  origi- 
nates from  the  Southern  California 

Gas  Co.  model  Hollywood  Kitchen, 
with  200  clubwomen  as  guests. 
Quiz  contests  and  other  games  are 
added,  with  cash  and  products 
awarded.  Women  are  also  luncheon 
guests  of  sponsors.  Bridge  and 
other  card  games  are  included. 
Regional  and  national  participating 
sponsors  include: Albers  Packing  Co.  (olives)  ; 
Swift  &  Co.  (Formay  and  Jewel 

oil) ;  Tropical  Preserving  Co.  (pre- 
serves) ;  Lombardi  Products  Co. 

(wine  vinegar) ;  Rolle  Juices  Inc. 
(vegetable  juices) ;  Ralph  Grocery 
Co.  (retail  chain) ;  California  Sani- 

tary Canning  Co.  (food  products) ; 
Mandarin  Food  Products  Inc.  (pre- 

pared foods) ;  Kern  Food  Products 
(preserves  and  canned  foods)  ■  Red- ee  Foods  Inc.  (Cinch  Cake  Mix); 
Dr.  Pepper  Co.  (beverages) ;  Chip 
Steak  Co.  (pressed  meats)  ;  Ben- 
Hur  Products  Inc.  (coffee) ;  Cas- tilian  Products  Corp.  (soaps) ;  Los 
Angeles  Saratoga  &  Pretzel  Co. 
(potato  chips  and  peanut  butter). 

FUTURE  EPISODES  as  well  as  current  production  problems  of  the 
weekly  half-hour  NBC  One  Man's  Family,  sponsored  by  Standard 
Brands,  (Tenderleaf  tea),  were  discussed  when  these  representatives 
of  the  agency,  and  Carlton  E.  Morse,  author  of  the  serial,  conferred  at  a 
luncheon  meeting  in  Hollywood.  They  are  (1  to  r)  John  H.  Christ,  of 
J.  Walter  Thompson  Co.,  producer,  Carlton  E.  Morse,  and  John  U. 
Reber,  New  York  agency  vice-president  in  charge  of  radio. 
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UNION  LIFE  INSURANCE  Co., 
Chicago,  on  Jan.  20  started  six-weekly 
quarter-hour  participation  programs  in 
Sunshine  Jubilee  on  WJJD,  Chicago, 
and  six  weekly  one-hour  recorded  pro- 

grams. Daytime  Night  Club  of  the 
Air,  on  WHFC.  Both  contracts  are 
for  52  weeks.  Sponsor  is  currently 
using  six-weekly  quarter-hour  sport 
review  programs  on  WCLS,  Joliet,  111., 
and  two-daily  quarter-hour  participa- 

tion programs  in  Mythical  Ballroom  on 
WAAF,  Chicago.  Agency  is  Morris  & 
Davidson,  Chicago. 
MARSHALL  FIELD  &  Co.,  Chicago 
(department  stores),  on  Feb.  2  started 
a  special  campaign  of  February  sta- tion breaks  on  WBBM  and  WON, 
Chicago.  Agency  is  Charles  Daniel 
Frey  Co.,  Chicago. 

FRITO  Co.,  Dallas  (foods),  as  a  re- 
sult of  a  37%  sales  increase  in  re- 

sponse to  its  four-time  weekly  morning 
quarter-hour  newscast  over  KGKO, 
Fort  Worth,  has  added  an  additional 
quarter-hour  to  their  present  schedule. 
DR.  HISS  FOOT  CLINIC,  Los  An- 

geles, on  Jan.  28  renewed  the  weekly 
half-hour  program  Flying  Feet  on  two 
Don  Lee  stations  (KFRC  KHJ), 
Tuesday,  8-8 :30  p.m.  Contract  is  for 
52  weeks.  Firm  also  sponsors  a  morn- 

ing version  of  the  program  on  KHJ. 
Foot  Health  Adv.  Alliance,  Los  Ange- 

les, has  the  account. 
TWIN  CITY  DeSoto  dealers  have 
signed  to  sponsor  the  American  Bowl- 

ing Congress  tournament  over  KSTP, 
St.  Paul,  in  March,  and  bumper  cards, 
dealer  banners  and  show  window  stick- 

ers are  already  being  displayed  to 
promote  the  event.  Halsey  Hall,  of  the 
Minneapolis  Star-Journal,  and  Brooks 
Henderson,  KSTP  commentator,  will 
handle  the  event. 

J.  B.  WILLIAMS  CO.  (Canada), 
Montreal  (shave  cream),  has  extended 
its  True  or  False  weekly  half-hour 
transcribed  show  to  CKY,  Winnipeg, 
and  CJOR,  Vancouver,  making  a  total 
of  eight  Canadian  stations  now  carry- 

ing the  program.  Account  is  placed  by 
J.  Walter  Thompson  Co.,  Montreal. 
PHILIP  HANDERSON,  formerly 
sales  promotion  and  advertising  man- 

ager of  B.  F.  Goodrich  Rubber  Co., 
Akron,  has  been  named  to  the  same 
position  with  Ferguson-Sherman  Mfg. 
Corp.,  Dearborn,  Mich.,  distributor  of 
Ford  tractors  with  Ferguson  system 
farm  implements. 

PIONEER  SALT  Co.,  Philadelphia 
(Meltzit),  is  testing  radio  for  the  first 
time  for  its  ice  and  snow-melting  prod- 

uct. Weather  announcements  are  be- 
ing used  on  WFIL,  Philadelphia. 

Other  local  stations  may  be  used,  de- 
pending upon  the  weather.  Agency  is 

J.  M.  Korn    Co.,  Philadelphia. 

FEDERAL  NATIONAL  BANK,  Chi- 
cago, on  Jan.  20  started  a  .52-week 

schedule  of  two  daily  spot  announce- 
ments on  WAAF,  Chicago.  Agency  is 

Morris  &  Davidson,  Chicago. 

PETER  PAUL  Inc.,  Naugatuck,  Conn, 
(candy),  recently  started  sponsorship 
of  Wythe  Williams.  Commentator 
(transcribed),  on  two  Mutual-Don  Lee 
network  stations,  KFRC  and  KHJ, 
for  53  weeks,  Sundays,  7 :45-8  p.m. 
(PST).  Agency  is  Brisacher,  Davis  & 
Staff,  San  Francisco. 

O'CONNER,  MOFFATT  &  Co.,  San Francisco  (department  store),  recently 
started  sponsorship  of  Last  Minute 
Neivs  with  Phil  Stearns  for  52  weeks 
on  KFRC,  San  Francisco,  Monday 
through  Saturday.  8 :. 30-40  a.m. 
(PST).  Agency  is  Ruthrauff  &  Ryan, 
San  Francisco. 

SOUTHERN  PACIFIC  Co.,  San 
Francisco  (rail  transportation),  re- 

cently started  two  snow  sports  pro- 
grams over  San  Francisco  Bay  sta- 
tions. It  is  presenting  Ski  Show 

Thursdays,  6:45-7  p.m.,  on  KFRC 
for  13  weeks,  featuring  reports  on 
snow  conditions  for  the  coming  week- 

end. On  KLS,  Oakland,  Cal.,  it  is 
l^resenting  a  transcribed  snow  sports 
program  Monday  through  Friday, 
10:30-45  p.m.  (PST)  featuring  in- 

terviews at  the  winter  playgrounds 
areas  with  skiers  and  snow  sports 
enthusiasts.  Agency  is  Lord  &  Thomas. 
San  Francisco. 

Big  Dept.  Store  Account 
R.  H.  MACY  &  Co.,  big  New  York 
department  store  which  is  parent  com- 

pany of  WOR,  has  contracted  for  its 
third  series  over  that  station — a  five- 
minute  strip  across  the  board  at  9  :40 
a.m.  titled  9:40  Shoppers'  Club,  with Arlene  Francis  in  straight  talks  on 
merchandise  for  sale  and  plugging  four 
specials  each  day.  Young  &  Rubicam 
handles  the  account.  Macy's  other WOR  programs  are  Consumers  Quiz 
Club,  Mondays  through  Fridays, 
12 :45-l  p.m.,  and  Martha  Manning, 
Tuesdays,  9:15-9:30  a.m. 

GENERAL  MILLS,  San  Francisco, 
through  Westco  Adv.  Agency,  San 
Francisco,  has  just  signed  KROW, 
Oakland,  Cal.,  for  the  fourth  con- 

secutive year,  to  broadcast  all  base- 
ball games  played  by  the  Oakland 

Baseball  Club  of  the  Pacific  Coast 
League,  home  and  away,  during  1941. 
B.  F.  Goodrich  Rubber  Co.  again  will 
co-sponsor. 

KRAFT  CHEESE  Ltd.,  Montreal,  on 
Feb.  25  starts  a  French  program  on 
hookup  of  CKAC,  Montreal,  and 
CHRC,  Quebec,  Tuesday.  8.30-9  p.  m. 
(EDST).  Agency  is  J.  Walter  Thomp- son Co.,  Montreal. 

Lydia  Pinkham  Places 
Series  on  138  Stations 

LYDIA  PINKHAM  MEDICINE 

Co.,  Lynn,  Mass.,  through  Febru- 
ary, March  and  April  will  be  con- ducting a  campaign  of  three  to  15 

spot  announcements  weekly  on 
138  stations.  Agency  is  Erwin, 
Wasey  &  Co.,  New  York. WADC  WOKO  KGNC  WWNC  WSB 
WKBW  WBNY  (Polish)  KFYR  WLBZ WBAL  WNAC  WHIS  WAPI  WLS  WCFL 
WMT  WCHS  WGKV  WCSC  WSOC  WIS 
WOOD  WHK  WGAR  WHKG  WLW  WOC 
KRLD  KFEL  KLZ  CKLW  WXYZ  WJBK 
(Polish)  WGBF  KROD  WDAY  WMMN 
KMJ  WOWO  WTAQ  KMMJ  KFBB  WBIG 
WJPR  WOOD  WJEJ  WSAZ  KXYZ  WHP 
WFBM  WCLO  WMBH  WJAC  WJAX 
WSLI  WHB  WROL  WNOX  WKZO  KFAB 
WGRC  WLAP  KARK  KLRA  KFRO  KHJ 
WLAW  WISN  WIBA  KSTP  WMAZ 
WIOD  WQAM  WREC  WMC  WSFA  WALA 
WCOC  WTAR  WLAC  WSMB  WOR  KOIL 
WOW  WOMI  WEVD  (Jewish)  WHOM 
WOV  (Italian)  WOMI  WKY  KOMA 
WCAE  KOY  WPAD  KGW  WGAN  WBRK 
WJAR  WPRO  WFIL  WDAS  WPEN 
WJAS  WTAD  WHAM  WHEC  WRVA 
WDBJ  WPTF  WEEU  KSOO  KSCJ  KFEQ 
KWTO  KWK  KXOK  WTOC  KTBS  WOAI 
KDYL  KFRC  KFBK  KOMO  WSPR  KGA 
WSYR  WGBI  WIBW  KVOO  WFLA 
KVOA  WSPD  WBAX  WWVA  WOL 
KRGV  WTAG  WRAK  WNAX. 

VV  HEN  A  hot  car  is  speeding  away,  every  sec- 

ond counts.  The  highway  patrol  must  have  re- 

hable  information  AT  ONCE.  In  spot  radio,  too, 

speed  is  often  essentiaLspeed  with  accuracy.  When  you  need  data 

on  any  John  Blair  markets,  we  see  that  you  get  it  right  now^ — ^with 
accent  on  the  RIGHT  as  well  as  the  NOW. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CHICAGO  NEW  YORK  DETROIT  ST.  LOUIS  LOS  ANGELES  SAN  FRANCISCO 
520  N.  Michigan  Ave.  341  Madison  Avenue  New  Center  Bldg.  455  Paul  Brown  Bldg.  Chamber  of  Comm.  Bldg.  608  Russ  Building 
superior  8659  Murray  Hill  9-6084      Madison  7889  Chestnut  4154  Prospect  3584  Douglas  3188 

mm  iiTHAT  WINS^. 

POPULAR 

Sail  lake  City 
National  Representative: 
iOHN  BLAIR  &  CO. 
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BMI  RECORDINGS  WELL  LIKED 

Pep  Boys  Requests  Back  to  Normal,  Survey  Shows; 

 Income  of  Juke  Boxes  Shows  Decline  

Michigan  Bill  Proposes 

Levy  on  Music  Agents 
A  HOUSE  bill  introduced  late  in 
January  in  the  Michigan  Legisla- 

ture would  impose  a  State  charge  of 
25%  on  gross  receipts  of  music 
agents,  such  as  ASCAP,  BMI,  and 
others.  All  agencies  would  file  with 
the  State  their  identity,  song  titles 
controlled,  rate  schedules  and  re- 

ceipts from  radio  stations  and  other 
outlets  for  music.  These  agencies 
would  be  licensed  by  payment  of  a 
franchise  tax  of  25%  of  their  an- 

nual income. 
The  bill,  introduced  by  Reps. 

Stanley  and  Sawyer,  would  re- 
quire investigators  for  music  agen- 

cies to  pay  a  $20  annual  license 
fee.  Misdemeanor  penalties  would 
be  imposed  on  persons  who  call  ra- 

dio stations  to  request  tunes,  play- 
ing of  which  later  develops  into  the 

basis  for  copyright  suits.  Other 
minor  regulations  also  would  be  im- 

posed. The  bill  was  sent  to  com- 
mittee for  consideration. 

Drama  Guild  Plan 
SERIES  of  dramatic  broadcasts  pre- 

senting the  principles  of  American 
freedom,  with  each  presentation  a  free 
contribution  by  different  writers  and 
playwright  members  of  The  Free  Com- 

pany, is  under  consideration  for  net- 
work broadcast  by  the  organization, 

newly  formed  to  counter-attack  for- 
eign propaganda  in  America.  The  Free 

Company  project  will  be  guided  by  a 
voluntary  committee  comprising  W.  B. 
Lewis,  CBS  vice-president,  represent- 

ing radio ;  Robert  E.  Sherwood,  rep- 
resenting writers ;  Burgess  Meredith, 

representing  actors,  and  James  Boyd 
of  Southern  Pines,  N.  C,  as  chairman. 
Arrangements  have  been  completed  to 
place  the  series  on  CBS. 

ORANGE,  TEXAS 

 $100,000,000 

It  staggers  the  imagination!  Even 
in  terms  of  payrolls  for  thousands 
of  highly  skilled  shipyard  workers 
and  their  families,  you  get  a 
picture  of  tremendous  buying 
power,  highly  concentrated. 

Even  before  the  U.  S.  Navy 
awarded  over  $100,000,000  in  con- 

tracts to  the  shipyards  of  Orange, 
this  was  considered  one  of  the 
most  prosperous  industrial  areas 
in  the  country  for  its  size. 

And  still  the  most  powerful 
voice  that  has  the  ear  of  this 
booming  Gulf  Coast  industrial 
area  is  Radio  Station  KFDM  in 
Beaumont,  only  22  miles  away. 

Speak  up  to  one  hundred  million 
dollars!  Your  schedules  placed 
with  KFDM  will  effectively  cover 
this  fabulous  market. 

KFDM,  BEAUMONT 

560  KC  NBC  BLUE 

1000  WATTS  FULLTIME 

Represented  by 
HOWARD  H.  WILSON,  COMPANY 

RADIO  listeners  are  responding  to 
BMI  recorded  tunes  as  heartily  as 
they  did  to  ASCAP  tunes  before 
the  first  of  the  year.  This  conclu- 

sion was  reached  after  a  five-week 
survey  of  listener  reaction  con- 

ducted by  Adolph  Strauss,  adver- 
tising manager  of  Pep  Boys, 

claimed  to  sponsor  the  greatest 
number  of  hours  of  recorded  music 
on  the  air.  , 

Mort  Lawrence,  conducting  the 
Pep  Boys'  Dawn  Patrol  on  WIP, Philadelphia,  and  Frank  Young,  of 
WOL,  Washington,  surveyed  the 
question  by  carefully  checking  and 
analyzing  listeners  reaction  since 
late  December,  when  BMI  records 
were  broadcast  to  the  exclusion  of 
ASCAP  tunes. 

A  Swing  of  Sentiment 
The  survey  indicates  that  the 

first  week  of  BMI  programs  showed 
an  increasing  listener  response, 
with  much  of  the  increase  in  the 
"complaint"  category.  According  to 
Mr.  Strauss,  many  of  the  com- 

plaints arose  through  lack  of 
understanding  of  the  BMI-ASCAP 
situation.  About  this  time  the  con- 

WITH  THE  signing  of  the  condi- 
tional consent  decree  by  BMI,  pav- 

ing the  way  for  a  per-use  royalty 
basis  as  well  as  clearance  at  the 
source  on  music,  Ed  Craney,  head 
of  KGIR,  Butte,  and  leader  of  the 
independents  in  the  copyright  con- 

troversy, disclosed  Jan.  27  his  in- 
tention of  joining  BMI.  In  a  tele- 

gram to  Gene  O'Fallon,  president 
of  KFEL,  Denver,  and  NAB  dis- 

trict director  on  the  occasion  of  the 
NAB  district  meeting  in  Denver, 
Mr.  Craney  lauded  the  Department 
of  Justice  action  and  praised  Sen- 

ator Wheeler  (D.  Mont.)  for  keep- 
ing the  anti-ASCAP  litigation 

alive.  His  telegram  follows  in  full: 
"BMI  has  done  fine  job  supply- 

ing stations  music  and  getting  co- 
operation of  agencies  and  national 

advertisers  but  poor  job  in  showing 
stations  how  to  clear  and  keep 

track  of  music.  Stations  must  be" instructed  in  this.  You  should  pass 
resolution  favoring  this.  With  the 
signing  and  filing  of  the  BMI  con- 

sent decree  today  in  Milwaukee  the 
Department  of  Justice  has  success- 

fully forced  something  independent 
broadcasters  as  a  whole  could 
achieve  in  no  other  way,  even  in 
BMI,  clearance  at  source  and  pay- 

ment on  use.  With  BMI  to  license 
on  this  basis  I  am  only  too  happy 
to  join  and  pay  on  same  basis  any 
other  broadcaster  has  paid  to  date. 

Board's  Action 

"It  would  be  well  if  broadcasters 
knew  how  the  vote  stood  deadlocked 
with  BMI's  board  on  the  question 
of  accepting  consent  decree,  with 
knowledge  of  who  was  for  and  who 
was  against  such  acceptance  be- 

fore the  final  unanimous  vote. 
"Broadcasters  must  not  fight  for 

an  immediate  dollar  advantage  on 
music  contracts  but  rather,  ever 
for  the  principle  of  clearance  at 
source  and  payment  based  on  use. 

troversy  began  getting  front-page 
newspaper  space,  and  misunder- 

standing diminished.  Public  reac- tion was  reflected  in  a  drop  in 
listeners'  requests,  along  with  a 
drop  in  complaints. 

The  third  week  showed  a  grow- 
ing number  of  requests,  indicating 

the  BMI  tunes  were  taking  hold, 
according  to  Mr.  Strauss.  The 
fourth  week  further  improvement 
was  registered,  with  receipt  of 
many  expressions  of  cooperation. 
At  the  end  of  the  fifth  week, 
listener  response  was  shown  to  be 
about  normal  compared  to  last 

year. 

During  the  same  period  a  survey 
of  juke-boxes  made  in  both  the 
Washington  and  Philadelphia  areas 
indicated  an  approximate  50%  drop 
in  revenue  from  the  coin  machine 
reproducers,  according  to  Mr. 
Strauss.  Analyzing  this  indication, 
Mr.  Strauss  observed  it  constituted 
further  proof  that  radio  was  the 
big  factor  in  popularizing  ASCAP 
tunes  and  that  juke-box  receipts 
would  increase  again  with  a  few 
more  BMI  smash  hits. 

By  sticking  to  this  principle  no 
third  party  can  make  a  deal  as  has 
been  done  in  past  so  licensor  of 
copyrights  may  make  any  demands 
desired  on  the  independent  station. 
Broadcasters  must  likewise  remem- 

ber it  is  not  BMI  that  is  keeping 
them  from  being  sued  by  ASCAP 
for  infringements  or  supposed  in- 

fringements but  rather  the  Depart- 
ment of  Justice  action  pending 

against  that  organization.  'This  ac- tion was  kept  alive  after  the  1935 
fiasco  because  of  continued  efforts 
of  Senator  Wheeler. 

"I  owe  it  to  you  to  report  that 
ASCAP  has  now  checked  copyright 
on  every  number  in  our  transcrip- 

tion library  in  preparation  of  Mr. 
Paine's  promise  to  work  out  experi- 

mentally with  us  a  per  use  method 
of  payment.  He  has  maintained 
such  payment  basis  not  feasible. 
Many  broadcasters  have  maintained 
it  is  feasible.  We  may  soon  find  the 
answer.  Experiment  has  gone  far 
enough  to  know  it  is  easily  feasible 
for  even  small  stations  employing 
but  three  or  four  people  to  keep 
track  of  music  if  a  proper  system 

is  once  installed." 

Operators'  'Cruise' SIXTEENTH  anniverary  dinner- 
cruise,  held  annually  by  the  Veteran 
Wireless  Operators  Assn.,  is 
scheduled  for  Feb.  11  at  the  Hotel 

Astor,  New  York,  with  "National 
Defense"  as  the  theme.  Participat- 

ing will  be  prominent  members  of 
the  radio  field  and  leaders  of  the 
Defense  Communications  Board, 
some  of  whom  will  speak  on  a 
broadcast  frim  the  dinner.  Dr.  Lee 
de  Forest,  honorary  president,  will 
speak  from  the  Los  Angeles  din- 

ner. W.  J.  Halligan,  president  of 
Hallicrafters,  will  be  inducted  as  a 
life  member  and  several  honorary 
memberships  will  be  tendered. 

HOSPITAL  rules  prevented  Wil- 
lard  D.  Egolf,  commercial  man- 

ager of  KVOO,  Tulsa,  from  meeting 
his  new  daughter,  Jean,  face  to 
face.  But  Egolf  isn't  in  radio  for nothing.  He  had  a  microphone  set 
up  in  the  nursery  and  listened  to 
Jean's  comments  on  the  world  in 
general  via  earphones.  Mike  had 
to  be  sterilized  with  a  cyanide 
solution. 

NO  NEED  TO  WAIL 

Utility  Sponsor  Renews  and 

  Praises  BMI  ' 
THERE  IS  "no  need  for  weeping 
or  wailing"  because  ASCAP  tunes 
are  no  longer  on  the  air.  This  opin- ion was  advanced  in  January  by 
Wm.  E.  Leverette,  official  of  the 
Nashville  Gas  &  Heating  Co.,  in  a 
letter  to  F.  C.  Sowell,  general  man- 

ager of  WLAC,  Nashville,  notify- 
ing the  station  of  an  increased  ra- 
dio budget  in  1941. 

Noting  that  the  utility  company's 
announcement  of  its  1941  advertis- 

ing plans  had  been  delayed  pur- 
posely because  of  the  heavy  pub- 

licity given  the  ASCAP-BMI  fight, 
pending  study  of  the  situation,  Mr. 
Leverette  commented  that  after  lis- 

tening to  radio  closely  since  Jan. 
1  he  had  come  to  the  following 
conclusions: 

"I  doubt  very  seriously  had  it 
not  been  for  the  publicity  given  that 
I  would  have  noticed  any  differ- 

ence. Eventually  it  may  have  come 

to  my  mind  that  a  few  choice  se- lections I  have  always  liked  were 
not  being  played.  To  offset  this,  it 
seems  that  many  of  the  other  older 
pieces  are  benig  played  with  better 
arrangements  than  ever.  In  brief, 

I  am  still  an  attentive  radio  fan." Commenting  specifically  on  the 

non-broadcast  of  Irving  Berlin's "God  Bless  America",  Mr.  Lever- 
ette said  this  was  "excellent"  be- cause "playing  this  beautiful  piece 

as  they  were  it  would  have  soon 
found  itself  in  the  theme  song  cate- 

gory of  'My  Time  Is  Your  Time' and  others.  The  only  thing  in  my 

mind  regarding  'God  Bless  Ameri- ca' is  that  I  would  like  to  see  it 
presented  to  this  country  without 
any  restrictions  whatsoever,  and  to 

future  generations  the  composer's name  would  stand  alongside  Fran- 
cis Scott  Key,"  he  added. 
Writers-Actors  Settling 

AMERICAN  Federation  of  Radio 
Actors  and  Radio  Writers  Guild  are 

winding  up  their  jurisdictional  settle- ment with  writers  in  Cincinnati  and 
St.  Louis  taken  into  AFRA  several 
years  ago  and  turned  over  to  RWG. 
Emily  Holt,  executive  secretary  of 
AFRA,  explained  that  radio  writers were  admitted  to  AFRA  membership 
on  their  request  before  the  organiza- tion of  RWG,  but  that  AFRA  has 
taken  in  no  writers  for  the  last  two 
years.  Asked  about  the  status  of 
AFRA's  transcription  code,  Mrs.  Holt 
said  redrafting  is  progressing. 

Craney  Offers  to  Add  KGIR  to  BMI 

As  Decree  Amends  Copyright  Royalties 
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Text  of  Department  of  Justice  Statement 
IN  BMI  CONSENT  DECREE  CASE 

FOLLOWING  is  the  text  of  the  official  statement  Jan.  27  by 
the  Department  of  Justice  ajinouncing  signing  of  the  consent 

decree  with  BMI  Ltext  on  page  22'\  : 
The  Department  of  Justice  announced  today  that  Broadcast  Music 

Inc.  had  signed  a  civil  decree  in  the  United  States  District  Court  for 
the  Eastern  District  of  Wisconsin,  in  which  it  agreed  not  to  engage 
in  activities  which  the  Department  alleges  would  constitute  violations 
of  the  Sherman  Act. 

In  order  to  avoid  placing  Broadcast  Music  Inc.  at  a  competitive 
disadvantage,  the  decree  will  take  effect  only  when  similar  restraints 
have  been  imposed  upon  the  American  Society  of  Composers,  Authors 
&  Publishers  either  by  way  of  consent  or  litigation. 

In  the  light  of  this  voluntary  action,  the  Department  will  withdraw 
its  previously  announced  prosecution  against  Broadcast  Music  Inc.,  the 
National  Broadcasting  Co.  and  the  Columbia  Broadcasting  System. 
There  is  no  change  in  the  Department's  announced  intention  promptly 
to  proceed  criminally  against  the  American  Society  of  Composers, 
Authors  &  Publishers.  Negotiations  looking  to  a  settlement  in  that  case 
ended  abruptly  in  late  December. 

Under  the  decree  signed  today.  Broadcast  Music,  Inc.,  agrees,  when 
the  decree  becomes  effective,  not  to  engage  in  the  following  practices 
which  the  Department  deems  to  be  in  violation  of  the  antitrust  laws: 

1.  BMI  agrees  not  to  exercise  exclusive  control,  as  agent  for  any  other 
person,  over  the  performing  right  of  music  of  which  it  does  not  own  the 
copyright. 

2.  BMI  agrees  never  to  discriminate  either  in  ijrice  or  terms  among  the 
users  of  copyrighted  music.  All  BMI  compositions  will  be  offered  for  perform- ance to  all  users  of  the  same  class  on  equal  terms  and  conditions. 

3.  BMI  agrees  to  license  music  on  a  pay-when-you-play  basis.  That  is, 
broadcasters  will  be  enabled  to  buy  BMI  music  either  on  a  per  piece  or  per 
program  basis,  if  they  desire,  and  in  no  case  will  a  broadcaster  be  required  to 
pay  a  fee  which  is  based  on  programs  which  carry  no  BMI  music. 

4.  BMI  will  never  require  a  license  from  more  than  one  station  in  connec- 
tion with  any  network  broadcast.  Licenses  will  be  issued  to  networks  or 

originating  stations. 
5.  Manufacturers  of  electrical  transcriptions,  or  sponsors,  or  advertisers 

on  whose  behalf  such  electrical  transcriptions  are  made,  will,  if  they  so  desire, 
be  able  to  obtain  licenses  for  the  use  of  such  transcriptions  for  broadcast 
purposes. 6.  BMI  agrees  never  to  engage  in  an  all-or-none  policy  in  licensing  its 
music.  That  is.  motion  picture  exhibitors,  re.staiirants,  hotels,  radio  stations, 
and  all  commercial  users  of  BMI  music  will  be  able  to  obtain  the  right  to 
perform  any  B^MI  compositions  desired  without  being  compelled  to  accept  and 
take  the  entire  BMI  catalogue. 

7.  BMI  agrees  that  it  will  not  attempt  to  restrict  the  performance  rights 
of  its  music  for  the  purpose  of  regulating  the  price  of  recording  its  music  on 
electrical  transcriptions  made  for  broadcast  use. 

Blanket  License 

Opposed   by  NIB 
But  Independents  Are  Willing 
To  Resume  ASCAP  Talks 

REGARDED  as  further  proof  that 
ASCAP  still  is  trying  to  avoid  any- 

thing other  than  a  blanket  license 
with  radio  was  an  exchange  of  tele- 

grams between  executives  of  Na- 
tional Independent  Broadcasters 

and  Gene  Buck  in  latter  January. 

After  Mr.  Buck's  radio  appeal 
in  the  ASCAP  on  Parade  program 
for  further  negotiations,  NIB  offi- 

cials advised  him  they  would 
continue  recently  interrupted  dis- 

cussions if  ASCAP  would  state 
definitely  it  would  issue  licenses 
requiring  royalties  only  on  pro- 
gi-ams  using  ASCAP  music.  Mr. 
Buck,  in  his  reply,  made  no  refer- 

ence to  the  non-exclusive  formula, 
but  proposed  immediate  opening  of 
discussions. 

Proposed  Formula 

Following  the  initial  ASCAP  on 
Parade  program  Jan.  25,  Harold  A. 
Lafount,  NIB  president,  and  other 
officers  of  the  association  wired  a 

response  to  Mr.  Buck's  plea  that broadcasters  meet  with  ASCAP 

"in  order  that  the  public  will  not 
be  deprived"  of  hearing  ASCAP 
music.  NIB  as  representative  of 
independently-owned  and  operated 
stations,  the  wire  read,  again  re- 

quests a  license  which  will  require 
payment  of  fees  "only  on  programs in  which  ASCAP  music  is  used  and 
which  does  not  require  the  pay- 

ment of  license  fees  on  programs 
which  do  not  use  your  music". 

Mr.  Buck  was  advised  that  this 
same  request  had  been  made  last 
October  but  refused  after  lengthy 
discussions.  He  was  also  told  that 
such  a  license  has  been  issued  to 
newspaper  stations  for  the  past 
eight  years. 

"If  you  will  state  definitely  that 
you  will  issue  such  a  license  to 
our  members,"  the  wire  continued, 
"we  will  be  very  happy  to  continue 
the  discussion,  but  we  will  not  dis- 

cuss your  demand  for  a  five-year 
license  which  requires  our  members 
to  pay  you  license  fees  on  pro- 

grams which  do  not  use  your 
music." 

Mr.  Buck  replied  Jan.  27  that  he 
would  be  glad  to  meet  with  NIB 
executives  "at  an  immediate  date 
suitable  to  you  to  discuss  contents 
of  your  wire,  with  the  hope  of  ar- 

riving at  a  successful  conclusion 
of  our  problem".  The  following  day 
Mr.  Lafount  telegraphed  Mr.  Buck 
that  apparently  he  had  overlooked 
the  last  sentence  of  his  original 
message.  He  reiterated  that  NIB 
would  meet  immediately  with 
ASCAP  upon  receiving  a  definite 
statement  that  ASCAP  will  issue 
licenses  requiring  fees  only  on  pro- 

grams in  which  ASCAP  music  is 
used. 

"No  successful  solution  can  be 
reached  until  such  definite  assur- 

ances are  given  by  ASCAP,"  he 
5aid.  "In  the  absence  of  such  defi- 

nite assurances,  we  must  assume 
that  ASCAP  is  unwilling  to  license 
3ur  members  except  upon  payment 
Df  percentage  of  gross  income  and 

therefore  that  discussions  would 
serve  only  to  waste  time  as  was 
the  result  of  discussions  last  No- 

vember following  similar  request 
by  us.  We  will  meet  with  you  im- 

mediately upon  receiving  such  defi- 
nite assurances  from  you." 

Up  to  the  time  Broadcasting 
went  to  press,  no  further  communi- 

cation had  been  received  from  Buck. 

Sing  For  Your  Supper 
NOVEL  feature  of  the  new  Saturday 
afternoon  variety  series  on  the  NBC- 
Blue,  titled  f<ing  for  Your  Supper,  is 
the  story  behind  the  origination  and 
development  of  well-known  advertis- 

ing slogans.  Musical  content  of  the 
program  features  the  Four  Belles,  and 
vocalist  Bob  Hannon.  Norman  Dieken 
is  the  musical  director  and  the  script 
is  written  by  Gordon  Nugent. 

California  Given 

Anti  ■  ASCAP  BiU 

Collective  Bargaining  Powers 
Are  Outlined  in  Proposal 

FOUR  BILLS,  designed  to  outlaw 
the  right  of  ASCAP  to  act  as  a 
collective  bargaining  agent,  have 
been  introduced  in  the  California 
Legislature  by  Assemblyman  Jack 
B.  Tenney  of  Los  Angeles.  If 
passed,  they  would  end  the  radio music  battle  as  far  as  California 
is  concerned. 

Bills,  he  said,  are  intended  to  out- 
law the  right  of  a  composer  syndi- 
cate to  act  as  collective  bargaining 

agent  under  a  pool  of  copyrights. 
Tenney,  formerly  president  of  the 
Los  Angeles  Musicians  Union,  is  a 
non-ASCAP  composer  of  several 
published  songs.  He  has  patterned 
three  of  his  proposed  bills  after 
acts  adopted  in  Washington,  Ne- 

braska and  Florida.  The  fourth  bill, 
he  stated,  combines  the  best  fea- tures of  the  other  three. 

Per-Piece  Payment 

Section  of  the  proposed  bill  pat- 
terned along  lines  similar  to  the 

Washington  legislation,  treats  with 
"rates  assessed  on  a  per  piece  sys- 

tem of  usage"  and  reads : It  shall  be  unlawful  for  two  or  more 
persons  holding  or  claiming  separate  copy- righted works  under  the  copyright  law  of 
the  United  States  to  band  together  or  to 
pool  their  interests  for  the  purpose  of  fixing 
the  prices  on  the  use  of  said  copyrighted 
works,  or  to  pool  their  separate  interests  or 
to  to  conspire,  federate  or  join  together 
for  the  purpose  of  collecting  fees  in  this 
State,  or  to  issue  blanket  licenses  in  this 
State  for  the  right  to  commercially  use  or 
perform  publicly  their  separate  copyrighted 
works :  provided,  however,  such  persons 
may  join  together  if  they  issue  licenses  on 
rates  assessed  on  a  per  piece  system  of 
usage ;  provided  further,  such  per  piece 
system  of  licensing  must  not  be  in  excess 
of  any  per  piece  system  in  operation  in 
other  States  wherever  any  group  or  per- 

sons affected  by  this  act  does  business, 
and  all  groups  and  persons  affected  by  this 
act  are  prohibited  from  discriminating 
against  the  citizens  of  this  State  by  charg- 

ing higher  and  more  inequitable  rates  per 
piece  for  music  licenses  in  this  State  than in  other  states. 

ASCAP's  Dilemma 
{Continued  from  page  12) 

tice  was  "fair  and  reasonable",  he 
was  confident  some  arrangement 
could  be  made,  but  that  up  to  that 
time  the  negotiations  had  not  been 
wholly  satisfactory  to  ASCAP.  In 
the  ASCAP  -  Anti  -  Trust  Division 
consent  decree  conversations  prior 
to  the  year-end,  Milton  Diamond 
and  Lieut.  Gov.  Charles  Poletti,  of 
New  York,  acting  as  special 
ASCAP  counsel,  conducted  the  con- 

versations with  Mr.  Walters.  It  was 
after  a  proposed  decree  had  been 
drafted  last  December  that  the 
ASCAP  board  refused  to  consider 
it  and  conversations  terminated abruptly. 

ASCAP's  acceptance  of  a  BMI- 
type  decree  would  mean  a  full- 
scale  reorganization  which,  in  ef- 

fect, would  wreck  its  present  oper- 
ation. It  could  not  perform  exclu- 

sive performing  right  functions  for 
its  copyright  owners  and  it  could 
not  pay  its  members  on  its  present 
arbitrary  classification  system. 
Thus,  ASCAP  of  necessity  would 
wind  up  as  a  music  clearing  house 
only. 

STATEMENT  BY  NEVILLE  MILLER 

FOLLOWING  is  the  statement  of  Neville  Miller,  president  of 
NAB  and  BMI  issued  Jan.  27  upon  signing  of  the  consent  decree 
with  the  Department  of  Justice: 
The  provisions  of  the  voluntary  civil  decree  signed  by  Broadcast 

Music  Inc.,  today  embody  both  the  spirit  and  intent  behind  the  original 
organization  of  BMI.  BMI  was  formed  after  the  broadcasters  of  America 
had  vainly  struggled  for  ten  years  to  induce  the  American  Society  of 
Composers,  Authors  &  Publishers  to  discontinue  its  monopolistic  prac- 

tices. These  practices  compelled  broadcasters  to  buy  popular  music  as 
a  whole,  regardless  of  how  little  of  it  the  individual  broadcaster  might 
want  to  use,  and  to  pay  whatever  percentage  ASCAP  might  demand  on 
the  receipts  of  all  programs,  whether  those  programs  used  ASCAP 
music,  other  music,  or  no  music  at  all. 

BMI  both  in  its  original  resolutions  and  in  all  its  contracts,  com- 
mitted itself  to  offering  music  to  broadcasters  on  a  per-piece  or  per- 

program  basis,  and  also  to  clearing  music  at  the  source,  when  determi- 
nation of  the  ASCAP  monopoly  made  this  course  feasible.  Having  so 

announced  its  intention  ever  since  its  inception,  BMI  has  now  formally 
agreed  with  the  Department  of  Justice  to  carry  out  these  commitments 
when  the  Department  of  Justice  is  able  to  compel  ASCAP  to  adopt 
similar  policies. 

BMI  is  owned  by  the  broadcasting  stations  of  America.  Over  80% 
of  its  stock  is  owned  by  approximately  670  broadcasting  stations  and 
approximately  20%  of  its  stock  is  owned  by  the  leading  networks. 
Under  the  terms  of  the  decree,  broadcasters  who  do  not  wish  to  pay 
for  music  on  a  per-piece  or  per-program  basis  are  not  forced  to  do  so, 
but  may  obtain  another  basis  of  payment  if  they  so  desire.  The  decree 
specifically  provides  that  it  does  not  constitute  an  admission  or  finding 
of  any  violation  of  law  on  the  part  of  BMI. 
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SAVE  $20  PER 

MINUTE  IN 

RICHMOND 

That's  right— you  save  $20.00  on  a 
minute  spot  when  you  buy  WMBG — the 
Red  Network  Outlet  in  Richmond.  For  a 

minute  spot — night-time  rate — on  WMBG 
costs  only  $15.00.  A  minute  on  the  other 

leading  Richmond  Station  —  Night-time 
rate — costs  $35.00.  That  makes  the  money 
odds  on  the  Red  over  2  to  1. 

WMBG  offers  you  the  Red  Network 

audience  —  5000  watts  daytime  —  1000 

watts  night — and  equal  density  of  cover- 
age. WMBG  charges  you  only  for  what  it 

covers — a  saving  of  $20.00  on  a  minute 

spot — other  savings  in  proportion.  Before 
you  buy— get  the  WMBG  story.  WMBG, 
NBC  Red  Outlet,  Richmond,  Va. 

National  Representative — John  Blair  Co. 

I  r 

Make  Western  Canada 

Sales  Territory . . .  NOW  I 
Oil  has  "come  in"  in  Western  Canada 
.  ;  .  production  in  her  mines  and 
smehers  is  rapidly  increasing  . . .  farm  \ 
crops  have  reached  a  new  high,  both 
in  volume  and  price.  All  these  things 
—  together  with  the  added  impetus  of  m 
huge  war  orders  — are  creating  new wealth  in  the  foothills  of  Western 
Canada.  It  is  a  good  time  to  increase 
sales  of  established  lines  or  to  obtain 
a  profitable  market  for  new  products. 
Secure  your  share  of  this  wealthy 
market  byplacingyour  programmeon: 

THE  ALL-CANADA  FOOTHILLS  GROUP 
(AH  Basic  CBC  Stations) 

CKCK    REGINA,  SASK. 
CHAB    MOOSE  JAW,  SASK. 
CJOC     LETHBRIDGE,  ALTA. 
CJAC     CALGARY,  ALTA. 
CJCA     EDMONTON,  ALTA. 
CJAT     TRAIL,  B.C. 
CKOV    KELOWNA,  B.C. 
First  in  Listener  Preference 
Write  for  Audience  Figures 

Representatives: 

U.S.A.-WEED  and  COMPANY 
CANADA  -  All-Canada  Radio  Facilities  Limited 

MARVIN  MURPHY  has  been  elected 
a  vice  president  of  N.  W.  Ayer  &  Son, 
Philadelphia.  A  former  Washington 
nevFspaper  correspondent,  he  has  been 
v?ith  the  agency  since  1929  and  has 
been  manager  of  its  publicity  depart- ment for  the  last  year. 

FRED  DODGE,  assistant  to  Roger 
W.  Clipp,  general  manager  of  WFIL, 
Philadelphia,  joins  the  Philadelphia 
office  of  Ward  Wheelock  agency  on 
Feb.  17  in  the  radio  department.  He 
joined  WFIL  in  June,  1939,  after  be- ing with  WNBF,  Binghamton,  N.  Y., 
for  five  years  and  before  that  with 
George  Batten  in  New  York  and  N.  W. 
Ayer  in  Philadelphia. 
WILLIAM  R.  BAKER  Jr.,  Robert 
Lusk,  and  Clarence  Goshorn,  vice- 
presidents  of  Benton  &  Bowles,  New 
York,  have  been  elected  members  of 
the  board  of  directors  of  the  agency. 
Gerald  Carson,  head  of  copy,  was 
elected  vice-president. 
J.  M.  WILLEM,  for  the  last  seven 
years  research  director  of  Stack-Goble 
Adv.  Agency,  Chicago,  on  Jan.  1.3  was named  an  account  executive  for  the 
agency. 
RAY  BIESMEYER.  account  executive 
of  Hensley  Advertising  Co.,  Chicago, 
has  been  elected  presiuent  of  the  Clii- cago  Junior  Advertising  Club. 

WARD  WEBB,  for  the  last  four 
years  in  charge  of  radio  presentations 
for  Ruthrauff  &  Ryan,  Chicago,  on 
Feb.  1  joined  the  National  Research 
Bureau  Inc.,  Chicago,  as  sales  man- 

ager of  the  transcription  division. 
ARKADY  LEOKUM  has  joined  the 
copy  department  of  George  I5ijur  Inc., New  York  agency. 

N.  W.  AYER  &  SON  of  Canada,  Ltd., 
closed  up  its  Montreal  ofiice  at  the  end 
of  .January,  transferring  business  to 
the  Toronto  ofiice. 

WEAVER  ADV.  AGENCY  started 
operation  in  mid-January  with  head- quarters in  Boise,  Ida.  The  new 
agency  is  headed  by  Walter  E.  Weaver, 
formerly  sales  manager  of  KIDO, 
Boise,  and  executive  of  Idaho  Daily 
Statesman.  Harry  D.  Colson,  formerly 
of  KGU,  Honolulu,  and  WINN,  Louis- 

ville, is  radio  director.  A  13-episode transcription  series,  The  Idaho  Lion, 
based  on  the  life  of  the  late  Senator 
William  E.  Borah,  is  the  agency's 
first  major  production  for  i-adio. 
LESTER  LINSK,  for  the  last  two 
years  Hollywood  radio  director  of  Ly- 

ons &  Lyons  Inc.,  is  being  transferred 
to  the  talent  agency's  New  York  office. .Jack  Creamer  continues  as  Hollywood 
assistant  to  Nat  Wolff,  radio  manager. 

JOHN  MASTERSON,  formerly  assis- 
tant manager  of  the  San  Francisco 

Convention  &  Tourist  Bureau  has 
joined  Raymond  R.  Morgan  Co., 
Hollywood,  as  account  executive. 

RALF  M.  SPANGLER.  president  of 
General  Adv.  Agency  Inc.,  Los  An- 

geles, has  returned  to  his  desk  after 
a  business  trip  to  Havana  and  the 
Panama  Canal  zone. 

GEORGE  ZACHARY,  radio  producer 
of  Ward  Wheelock,  New  York,  has 
been  named  chief  of  radio  production 
of  the  agency's  New  York  office  dur- 

ing the  illness  of  Diana  Bourbon,  su- 
pervisor of  radio  production. 

J.  CLEMENT  BOYD,  formerly  vice- 
president  of  United  Advertising 
Agency,  Newark,  has  re-entered  the U.  S.  Naval  aviation  service  with  the 
rank  of  senior  lieutenant.  He  will 
serve  as  a  member  of  the  Naval  Avia- 

tion Selection  Cadet  Board,  and  will 
be  stationed  at  Floyd  Bennett  field,^ 
New  York.  ■ 

H.  E.  CHRISTIANSEN,  vice-presi- dent of  Henri,  Hurst  &  McDonald, 
Chicago,  on  Jan.  17  was  elected  a  mem- ber of  the  board  of  directors  and 
chairman  of  the  membership  committee 
of  the  Chicago  Assn.  of  Commerce. 

W.  NORMAN  GRAHAM,  for  eight 
years  director  of  copy  of  Ruthrauff 
&  Ryan,  Chicago,  early  in  .January 
joined  the  copy  department  of  Black- ett-Sample-Hummert,  Chicago. 

MARY  DUNLAVEY  of  the  time-buy- 
ing department  of  Erwin,  Wasey  & 

Co.,  New  York,  has  been  appointed 
assistant  time-buyer  of  the  agency. 

CHARLES  K.  FEINBERG,  former- 
ly vice-president  of  the  A.  W.  Lewin 

Co.,  Newark,  has  opened  his  own  agen- cy with  offices  at  46  N.  Clinton  St., 
Newark.  Telephone  number  is  Market 

3-0573. 

GORDON  F.  BELL,  radio  production 
assistant  of  Maxon,  New  York,  was 
the  first  member  of  the  agency's  New York  office  to  be  called  for  selective 

TRADES  ADV.  AGENCY,  New  York, 
has  moved  its  offices  to  480  Lexington 
Ave.,  New  York.  Telephone  number  is 
Plaza  3-7867. 

ALEX  RUBEN,  formerly  promotion 
and  merchandising  manager  of  KFWB, 
Hollywood,  has  joined  the  staff  of  the 
United  Service  Adv.,  Newark. 

JACK  VAN  NOSTRAND,  New  York 
supervising  producer  of  Young  &  Rubi- cam  Inc.  on  the  CBS  Silver  Theatre. 
sponsored  by  Gulf  Oil  Co.,  wrote  lyrics 
to  Felix  Mills'  music  for  "Love's  New 
Sweet  Song,"  theme  number  featured 
by  Judy  Garland  on  that  program 
Jan.  22. 
A.  B.  PHILLIPS,  vice-president  and 
general  manager  of  Tea  Garden  Prod- ucts Co.,  San  Francisco,  has  been 
elected  president  of  White  Rock  Min- 

eral Springs  Co.,  New  York. 
PADCO  Inc.  is  the  new  name  of  the 
former  Paul  D.  Kranzberg  &  Asso- 

ciates agency,  Lindell  Bldg.,  St.  Louis. 

Hiddleston  to  Agency 

JOE  F.  HIDDLESTON,  for  six  years 
sales,  merchandising  and  account  ex- ecutive of  KOMO-KJR,  Seattle,  has 
joined  Pacific  National  Adv.  Agency, 
Seattle,  as  vice-president  and  account 
executive  in  charge  of  radio.  Mai-jorie 
McPherson  will  continue  as  radio  di- 

rector. C'larence  Winberg,  formerly 
advertising  manager  of  the  Pacific 
Fruit  &  Produce  Co.,  succeeded  ^Ir. 
Hiddleston  at  KOMO-KJR. 

Henry  C.  Skinner 
HENRY  C.  SKINNER,  manager  of 
the  Winnipeg  office  of  Norris-Patter- son,  died  in  Winnipeg  Jan.  18  after  a 
long  illness.  He  started  his  career  in 
London,  Eugland,  on  a  newspaper, 
coming  to  Canada  in  1910.  He  was 
with  advertising  agencies  and  farm 
papers  for  some  years  and  in  1932 
joined  Norris-Patterson. 

WBAi  htetutS  SuSineSS 
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NO  CHANGES  are  contemplated  on  the  weekly  NBC  Kraft  Music  Hall, 
sponsored  by  Kraft  Cheese  Co.  All  is  well  with  the  present  program  setup, 
and  Bing  Crosby's  reported  dissatisfaction  over  continuing  with  non- 
ASCAP  music  is  groundless.  So  declared  this  group  of  executives  repre- 

senting sponsor  and  agency,  in  squelching  reports  of  a  shakeup.  In 
Hollywood  for  annual  conference  during  mid-January,  were  (1  to  r), 
Arthur  H.  Farlow,  J.  Walter  Thompson  Co.,  San  Francisco,  vice-presi- 

dent in  charge  of  Pacific  Coast  operations;  Henry  M.  Stanton,  vice- 
president  in  charge  of  the  agency's  Chicago  office;  Daniel  J.  Danker  Jr., 
vice-president  in  charge  of  Southern  California  territory;  John  H. 
Piatt,  advertising  manager  of  Kraft  Cheese  Co.,  Chicago;  W.  F.  Loch- 
ridge,  Chicago  vice-president  of  the  agency  and  Kraft  account  executive. 

McCann  -  Erickson  Plans 

Branch  in  Minneapolis 
McCANN-ERICKSON  will  ©pen  an 
office  in  the  Hodgson  Bldg.,  Minne- 

apolis, April  1,  according  to  H.  K. 
McCann,  president.  Merrill  Hutch- 

inson, founder  and  president  of  the 
Hutchinson  Adv.  Co.,  Minneapolis, 
vdll  be  in  charge.  Appointment  of 
Mr.  Hutchinson  as  a  vice-president 
of  McCann-Erickson  is  to  be  an- 

nounced in  the  near  future. 

One  of  the  country's  largest  ad- 
vertising agencies,  McCann-Erick- 

son, has  12  offices  in  the  principal 
American  cities  and  organizations 
in  Canada,  Europe  and  South 
America.  It  is  expected  the  greater 
part  of  the  McCann-Erickson  staff 
in  Minneapolis  will  be  drawn  from 
the  present  Hutchinson  personnel. 

During  the  time  required  for  es- 
tablishment of  the  new  office,  mem- 

bers of  the  Hutchinson  organiza- 
tion will  continue  to  service  present 

clients — the  Pillsbury  Flour  Co., 
Northwestern  National  Life  Insur- 

ance Co.,  Gluek  Brewing  Co.,  Twin 
City  Federal  Savings  &  Loan  Assn., 
American  Farm  Machinery  Co., 
First  National  Bank  &  Trust  Co., 
Northland  Milk  &  Ice  Cream  Co., 
Atwood  Coffee  Co.,  Federal  Schools, 
Lavoris  Co.,  Allied  Motors  Corp. 

Luxor  Net  Series 

LUXOR  Ltd.,  Chicago  (subsidiary 
of  Armour  &  Co.,  cosmetics)  on 
Feb.  22  starts  a  weekly  half-hour 
musical  program  featuring  Wayne 
King  and  his  orchestra  on  35  CBS 
stations.  The  program  will  be  heard 
Saturdays  7:30-8  p.m.  (CST)  and 
originate  in  Chicago.  Contract  is 
for  one  year.  Agency  is  Lord  & 
Thomas,  Chicago. 

Biscuit  News 
NATIONAL  BISCUIT  Co.,  New 
York,  is  sponsoring  news  programs, 
5  to  15  minutes,  3  to  6  times  week- 

ly, on  WSGN  WEBR  WCAX 
WTMA  WKRC  WHK  WENY 
KPRC  WNBC  WGNY  WSAY 
KTSA  WOLF.  Time  has  also  been 
purchased  on  WGY,  Schenectady. 
McCann-Erickson,  New  York,  is 
agency. 

AGENCY 

Zn'ppaiitt/nefCh 

PIONEER  SALT  Co.,  Philadelphia  (Melt- 
zit),  to  J.  M.  Korn  &  Co.,  Philadelphia. 
Test  radio  campaign  has  been  released. 
NATIONAL  HOME  PRODUCTS,  New 
York,  to  Brown  &  Thomas  Adv.  Corp., 
New  York,  for  KM  cleanser.  Radio  has 
been  used  for  the  product  in  the  past, 
but  no  plans  have  been  made  as  yet  by 
the  new  agency. 

ERUNSWICK-BALKE-COLLENDER  Co., 
Chicago  (bowling  equipment),  to  Stack- Goble  Adv.   Agency,  Chicago. 

CANADA  DRY  GINGER  ALE  Ltd.,  To- 
ronto, to  MacLaren  Adv.  Co.  Ltd.,  To- 

ronto, in  co-operation  with  J.  M.  Mathes 
Inc..  New  York,  to  handle  localized  Ca- 

nadian developments. 
PHAOSTRON,  Alhambra,  Cal.  (photo 
equipment)  to  Newport  &  Associates,  Los 
Angeles. 
TERRE  HAUTE  BREWING  Co.,  Terre 
Haute,  Ind.,  to  Pollyea  Adv.  Agency,  Terre Haute. 

KEEBLER-WEYL  BAKING  Co.,  Philadel- 
phia (cakes),  to  McKee  &  Albright,  Phila- delphia. 

H.  FOX  Co.,  Brooklyn  (syrups),  to  Arthur 
Rosenberg  Inc.,  New  York.  Using  spot 
announcements  to  promote  Ubet,  a  new chocolate  flavored  syrup. 

Not  Just  One — 

But  many  advertisers  feel  the  same 

way  about  WIRE  cooperation. 

Merchandising  by  WIRE  means: 

•  Display  advertising  in  the  leading  Indian- 
apolis newspaper 

•  Car  Cards  In  376  Indianapolis  street 
cars  and  busses 

•  Direct  calls  on  dealers  and  distributors 

•  Distribution  of  display  material 

•  Letters  and  cards  to  the  trade 

•  Courtesy  announcements 
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Music  Dominates 

Regional  Meeting 

lOth  District  Given  Report  of 

Progress  Made  by  BMI 

OMAHA  stations  were  host  Jan. 
25  to  50  radio  men  representing  29 
stations  in  Nebraska,  Iowa,  and 
Missouri,  at  the  regional  confer- 

ence of  the  10th  District,  NAB. 
Industry  problems  were  discussed, 
principally  the  ASCAP-BMI  con- 

troversy which  was  explained  in 
detail  by  Carl  Haverlin,  station 
relations  director  of  BMI,  and  C.  E. 
Arney,  assistant  to  president,  NAB. 
"When  Mr.  and  Mrs.  John  Q. Public  tuned  in  after  12  New 

Year's  Eve.  and  learned  that  the  air 
was  still  full  of  fine  variety  music 
of  all  types,  radio  had  then  won  its 
music  fight,"  Mr.  Haverlin  said. 
He  added  that  since  that  time  pub- 

lic acceptance  of  non-ASCAP  music 
has  increased  daily. 

On  the  Run 

"There  are  many  indications  that 
A  S  C  A  P  is  now  in  desperate 
straits,"  he  continued  ."The  only 
thing  left  for  ASCAP  to  do  is  to 
release  a  smear  or  a  blitzkrieg  of 
infringement  suits.  ASCAP  sees  50 
million  dollars  disappearing  dur- 

ing the  next  five  years.  It  sees  its 
sheet  music  and  record  sales  fall- 

ing off.  It  sees  the  big  stars  on  the 
air  rapidly  being  converted  to  BMI 
tunes,  even  though  some  of  them 
are  definitely  allied  with  ASCAP." 

The  forenoon  session  was  given 
over  to  a  discussion  by  Mr.  Arney 
of  other  industry  problems,  includ- 

ing: NAB's  unit  plan  of  volume 
measurement;  the  work  of  the  Ra- 

dio Committee  on  Children's  Pro- 
grams; revisions  of  the  broadcast- 

ers' code;  labor  relations  problems; 
wages  and  hours  questions;  legis- 

lative matters;  organization  of  the 
nev  NAB  Department  of  Radio 
Advertising;  and  details  of  the 
national  NAB  convention  in  St. 
Louis  May  12-15. 

Others  who  spoke  briefly  were 
Earl  H.  Gammons,  of  WCCO,  di- 

rector of  the  11th  NAB  District; 
Father  W.  A.  Burk,  S.  J.,  of  WEW, 
St.  Louis;  Merle  S.  Jones,  general 
manager  of  KMOX,  St.  Louis;  and 
Arthur  B.  Church,  president  of 
KMBC,  Kansas  City. 

John  Gillin  Jr.,  general  manager 
of  WOW,  and  director  of  the  10th 
District,  presided.  The  afternoon 
session  was  given  over  to  a  ques- 

tions and  answers  session,  mostly 
on  ASCAP-BMI  matters. 

Those  Attending 
Those  in  attendance  were: 
Rev.  W.  A.  Burk,  S.J.,  WEW,  St.  Louis  ; 

Wm.  Brandon,  WHO-WOC,  Davenport ; 
Arthur  B.  Church.  KMBC,  Kansas  City ; 
George  Crocker,  KFNF,  Shenandoah  ;  Diet- 

rich Dirks,  KTRI,  Sioux  City  :  Eaves  Beu- 
ford,  KGNF,  North  Platte,  Neb.  ;  F.  C. 
Eighmey,  KGLO,  Mason  City,  la.  ;  Ralph 
Evans,  WHO-WOC,  Davenport;  Jack  Fal- 
vey,  KBIZ,  Ottumwa,  la. ;  Dean  Fitzer, 
L.  J.  Kaufman,  WDAF,  Kansas  City;  E. 
T.  Flaherty,  Elizabeth  Sammons,  KSCJ, 
Sioux  City,  la.  ;  Ralph  Foster,  KWTO- 
KGBX,  Springfield,  Mo.  ;  Paul  Boyer, 
KORN,  Fremont,  Neb. 

Earl  H.  Gammons,  WCCO,  Minneapolis  ; 
Gustav  M.  Hagenah,  SESAC,  New  York ; 
Edward  W.  Hamlin,  Russ  David,  KSD,  St. 
Louis ;  W.  C.  Hutchins,  Assoc.  Music  Pub., 
New  York ;  Merle  S.  Jones,  KMOX,  St. 
Louis  ;  Jack  Luther,  KORN,  Fremont,  Neb. ; 
Craig  Lawrence,  KSO-KRNT,  Des  Moines  ; 
W.  I.  LeBarron,  KGNF,  North  Platte, 
Neb.  ;  Buryl  Lottridge,  WOC,  Davenport ; 
Wm.  B.  Quarton,  WM']',  Cedar  Rapids; Orville    Rennie,    KlIAS,    Hastings,  Neb.; 

ALL  EYES  were  on  Carl  Haverlin,  station  relations  director  of  BMI, 
as  he  spoke  to  the  10th  District  NAB  meeting,  which  met  Jan.  25  at 
Omaha.  At  the  speaker's  table  are  (1  to  r)  Mr.  Haverlin;  John  J.  Gillin 
Jr.,  of  WOW,  Omaha,  10th  District  director;  Vernon  H.  (Bing)  Smith, 
KOWH,  Omaha;  Earl  H.  Gammon,  of  WCCO,  Minneapolis,  11th  District 
director;  C.  E.  Arney,  jr.,  assistant  to  NAB  President  Neville  Miller. 

Mr.  West 

WEST  IS  ELECTED 

AS  NAB  DIRECTOR 
WILLIAM  H.  WEST,  WTMV,  East 
St.  Louis,  111.,  was  reelected  NAB 
director  of  the  ninth  district,  com- 

prising Illinois  and  Wisconsin,  at  a 
special  meeting 
at  Chicago's  Stev- ens Hotel,  Jan.  30. 
He  has  served 
since  the  latter 
part  of  1939  when 
Gene  Dyer, 
WGES,  Chicago, 
resigned.  He  will 
serve  the  two- 
year  tenure  of 
1941-1943. 

Since  this  meet- 
ing was  held  pri- 

marily for  to  elect  a  director,  other 
business  was  relegated  to  the  back- 

ground and  the  remaining  time 
spent  in  a  discussion  of  the  music 
situation.  Members  reported  unani- 

mously that  public  reaction  was 
favorable  to  BMI  and  other  non- 
ASCAP  tunes  and  hardly  a  com- 

plaint has  been  registered  since 
Jan.  1. 

Attending  the  meeting  were  C. 
E.  Arney  Jr.,  assistant  to  Neville 
Miller,  NAB  president;  Rev.  James 
A.  Wagner,  WTAQ-WHBY;  Edwin 
Brady,  WGN;  Walter  Ashe,  R.  M. 
Holt,  WCLS;  William  R.  Cline, 
Harold  A.  Safford,  George  R.  Cook, 
WLS;  Marie  E.  Clifford,  WHFC; 
R.  S.  Peterson,  Donald  Marcotte, 
A.  W.  (Sen)  Kaney,  WENR- 
WMAQ;  Edgar  L.  Bill,  WMBD- WDZ;  Harry  R.  LePoidevin 
WRJN;  Leslie  C.  Johnson,  WHBF 
J.  L.  Van  Volkenburg,  WBBM 
Bradley  R.  Eidemann,  Arthur  F 
Harre,  WAAF;  Francis  (Jake) 
Higgins,  WD  AN;  Harold  Dewing, 
Jack  Heintz,  WCBS;  Merrill  Lind- 
sey,  WSOY;  John  J.  Dickson, 
WROK;  William  West,  WTMV;  L. 
W.  Herzog,  WTMJ;  James  F.  Ky- 
ler,  WCLO;  Ed  Cunniff,  WKBH. 
John  J.  Gillen,  WOW,  Omaha,  also 
attended. 

APPEARING  for  the  first  time  on  a 
radio  program  devoted  exclusively  to 
sports,  Mrs.  Eleanor  Roosevelt  will  be 
the  guest  of  Bill  Stern,  NBC  commen- 

tator, on  his  Feb.  2  8ports  Newsreel 
of  the  Air,  on  the  Blue. 

Randall  Ryan,  E.  C.  Woodward,  Elbert  A. 
Read,  KFNF,  Shenandoah. J.  D.  Rankin  Jr.,  I.  C.  Rapp,  Owen 
Saddler,  R.  H.  Sawyer,  KMA,  Shenandoah  ; 
Alex  Siierwood,  Standard  Radio,  Chicago ; 
Robert  F.  Schuetz,  NBC  Therausus.  Los 
Angeles;  Vernon  H.  Smith,  KOWH, 
Omaha  ;  Duane  L.  Watts,  KHAS,  Hastings  ; 
Frank  E.  Pellegrin,  KOIL,  KFAB,  KFOR, 
Omaha ;  J.  M.  Lowman,  KOIL,  Omaha  ; 
John  J.  Gillin  Jr.,  William  Ruess,  Howard 
Peterson,  Bill  Wiseman,  Foster  May,  WOW, 
Omaha ;  Carl  Haverlin,  BMI,  New  York ; 
Clifford  T.  Johnson,  KOIL,  Omaha  ;  Woody 
Woods,  Hale  Bondurant,  WHO,  Des  Moines. 

KANSAS  CITT  Junior  College  stu- 
dents recently  voiced  their  radio  pro- 
gram preferences  in  a  questionnaire 

survey  conducted  by  the  college  maga- 
zine, The  Jayhaiok.  Ten  favorite  pro- grams were :  Bob  Hope,  Glenn  Miller, 

.T.nck  Benny.  Kay  Kyser,  Hit  Parade, 
Fibber  McGee,  Lux  Radio  Theatre, 
Charlie  McCarthy,  Dance  with  Amer- 

ica, Major  Bowes.  The  only  non-net- work choice  in  the  first  10  Dance  with 
America,  is  a  daily  popular  music  hour 
on  KCKN,  Kansas  City,  Kan. 

WDAS,  Philadelphia,  cooperating  with 
the  local  board  of  education,  has  start- 

ed a  study  conr.se  in  various  phases  of 
broadcasting  for  high  school  students. 
More  than  50  youngsters  visit  the 
studio  each  week  in  connection  with  a 
series  of  weekly  programs  by  the 
school  board's  music  department,  and those  interested  in  broadcasting  will 
be  invited  to  remain  after  their  regular 
program.  Under  direction  of  Gene  Ed- wards, WDAS  announcer,  training  is 
given  in  the  various  phases  of  broad- cast technique.  Several  of  the  more 
promising  students  are  retained  by  the 
station  as  apprentice  production  as- sistants to  observe  and  learn  details  of 
programming,  production  and  such. 

ANNOUNCING  the  Careers  in  Adver- 
tising Course  sponsored  at  Washing- 

ton U.  by  the  Women's  Advertising Club  of  St.  Louis,  beginning  Feb.  3. 
a  quarter-hour  panel  disciission  of 
"Careers  in  Advertising"  was  con- ducted in  mid-.T.munry  on  all  St. 
Louis  and  East  St.  Louis  radio  sta- 

tions. Speakers  on  the  panel  included 
W.  C.  D'Arcv.  presirlent  of  D'Arcv Adv.  Co. ;  Oscar  Zahner,  St.  Louis 
manager  of  Ruthrauff  &  Ryan ;  Ray 
E.  Dadv.  station  riiVopj-rir  and  news 
commentator  of  KWK,  St.  Louis. 
IN  rET,F,RRATTON  of  its  third  year 
on  WCBS.  Springfield,  111.,  under  the 
same  sponsorship,  the  Amhrein  Baking 
Co.,  Sprinfffield.  the  Junior  Radio 
Stars  program  recently  held  a  com- 

bined birthday  party  for  members  and 
Cousin  Betty,  director  of  the  show. 
WPEN,  Philadelphia,  effective  Feb.  3, 
realigned  its  program  schedule  so  that 
the  foreign  lansuage  shows  are  all 
concentrated  between  the  hours  of  6 
and  fl:!."!  p.m.  An  8  :.^0-9  a.m.  Polish 
program  is  unaffected  by  the  change. 
Heretofore,  the  foreign  language  shows 
were  heard  between  4:15  and  .'i  :30 
p.m.  in  addition  to  the  6-9:1.5  block. 
The  late  afternoon  time  gained  for 
English-spoken  programs  will  be  util- 

ized for  news  and  the  development  of 
sustaining  programs.  The  change  is  in 
line  with  the  station's  policy  to  de- 
emphasize  its  foreign  language  broad- casts. 

BEGINNING  Feb.  6  a  weekly  half- hour  news  dramatization,  written  and 
produced  by  the  staff  of  KOIL,  Omaha, 
will  be  broadcast  Thursday  at  10- 
10 :30  p.m.  from  that  station  and  fed 
to  MBS.  Titled  Parade  of  News,  the 
program  will  be  directed  by  Harold 
Hughes,  KOIL  production  manager, 
and  narrated  by  Harvey  Carey. 

RADIO  round-table  discussions  of  the 
San  Francisco  Chamber  of  Commerce 
broadcast  by  KYA  are  now  being  re- broadcast  to  the  Orient,  Australia, 
New  Zealand,  South  Africa  and  Neth- erlands East  Indies.  KYA  General 
Manager  Harold  H.  Meyer  arranged 
with  the  General  Electric  shortwave 
station  KGEI  on  Treasure  Island  to 
rebroadcast  by  transcription  the  Cham- ber programs  released  on  KYA  Friday 
nights. 
THE  INTERNATIONAL  Brother- hood of  Electrical  Workers  in  the 
West,  announced  at  its  San  Francisco 
headquarters  late  in  January  that 
KPMC,  Bakersfield,  Cal.,  has  signed 
a  contract  calling  for  an  increase  in 
pay  for  KPMC  technicians  to  $45  per 
week  and  a  further  increase  in  June 
to  $47.50  per  week ;  closed  shop  and two  weeks  vacation  with  pay.  At  the 
same  time  the  IBEW  reported  difficul- 

ties in  getting  together  with  the  man- 
agement of  KVOA,  Tucson,  Ariz. 

WFBM,  Indianapolis,  as  an  added 
service  to  its  rural  audience,  for  the 
third  straight  year  will  present  a 
daily  five  minute  resume  of  farm  news 
on  the  Hoosier  Farm  Circle  program 
during  the  eight-week  session  of  the 
State  Legislature.  Arrangements  have 
been  made  by  Henry  Wood,  WFBM's director  of  rural  activities,  and  the 
Indiana  Farm  Bureau  to  present  Jack 
Foust,  editor  of  the  Hoosier  Farmer 
as  commentator. 

WCAE,  Pittsburgh,  is  presenting  each 
Saturday  at  7  :30  p.m.  a  commentary 
on  world  events  sponsored  by  Olsen 
Homes.  News  analyst  is  John  Nesbitt, 
former  professor  at  various  African. 
Asiatic  and  American  universities  and 
formerly  foreign  language  consultant 
of  NBC,  Chicago. 
ONE  THOUSAND  Radio  Coverage 
Reports,  each  defining,  classifying  and 
ranking  every  audible  service,  day  and 
night,  to  a  city  of  25,000  population  or 
over,  have  now  been  distributed  to 
advertising  agency  and  network  clients, 
according  to  Edgar  Felix,  director  of 
the  service.  Intensive  preparations  are 
under  way  for  a  greatly  expanded 
field  force  and  production  of  reports 
immediately  following  the  March  29 reallocation. 

WRVA,  Richmond,  as  a  good  will 
gesture  to  the  press,  recently  sent  Bill 
Willis,  of  the  publicity  department, 
and  mobile  equipment  to  Lynchburg. 
Va.,  to  remote  several  broadcasts  from 
the  annual  Virginia  Press  Association 
Convention.  Included  was  the  broad- 

casting of  the  popular  Virginia  Week- 
ly program,  participated  in  by  a  num- ber of  VPA  notables  and  witnessed  by 

nearly  all  the  editoi-s  attending  the convention. 

WJSV,  Washington,  inaugurates  a 
series  of  public  service  programs  Feb. 
8  titled  The  Consumer  Wants  to  Know. 
The  series  is  intended  to  protect  and 
foster  the  interests  of  the  consuming 
public  on  matters  of  food,  rents,  taxa- tion, and  public  health.  Program,  to  be 
heard  Saturdays  at  9 :15  a.m.,  wiU 
be  presented  under  the  ioint  auspices 
of  the  D.  C.  League  of  Women  Voters, 
the  D.  C.  League  of  Women  Shoppers 
and  the  Agricultural  Marketing  Ser- 

vice and  the  Consumers'  Council  of the  Department  of  Agriculture. 

WGAR,  Cleveland  provided  its  audi- 
ence unusual  on-the-scene  coverage  of 

the  presidential  inauguration.  Kay 
Halle,  WGAR  commentator,  was  as- 

signed to  cover  the  ceremonies  from 
the  local  point  of  view,  describing  the 
activities  of  Clevelanders  present.  The 
broadcast  was  transcribed  and  air- 
expressed  back  to  WGAR  for  broad- 

cast the  same  night.  Miss  Halle  re- 
mained in  Washington  the  remainder 

of  the  week  to  make  other  discs,  in- 
cluding interviews  with  Ohio  congress- 

njen. 
HERB  PLAMBBCK,  of  WHO,  Des 
Moines,  farm  news  editor,  has  been 
named  secretary-treasurer  of  the  Mid- 
West  Farm  Editors  Assn.  The  organ- 

ization aspires  to  promote  better  farm 
news  service. 
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Network  (KccovhIs 
All  lime  EST  unless  olherwise  indicated. 

New  Business 

SWIFT  &  Co.,  Chicago  (meat  prod- 
ucts), on  Feb.  8  starts  l^BG  Break- 

fast Cluh  on  67  NBC-Blue  stations, 
Thurs.,  Fri.,  Sat.,  9:30-9:45  a.m. 
Agency :  J.  Walter  Thompson  Co., 
Chicago 
MAGAZINE  REPEATING  RAZOR 
Co.,  New  York  (Schick  Injector 
razor),  on  March  1  will  start  Buffey's Tavern  on  55  CBS  stations,  Sat., 
8:30-8:55  p.m.  (repeat  11:30  p.m.). 
Agency :  J.  M.  Mathes  Inc.,  N.  T 

LUXOR  Ltd.  (sub.  of  Armour  &  Co.) 
Chicago  (cosmetics),  on  Feb.  22  starts 
Wayne  King  orchestra  on  35  CBS 
stations,  Sat.,  7 :30-8  p.m.  Agency : 
Lord  &  Thomas,  Chicago. 

WILLIAM  WRIGLET  Jr.  Co.,  Chi- 
cago (gum),  on  Feb.  2  started  Dear 

Mom  on  19  CBS  stations,  Sun.  5 :55- 
6:15  p.m.  (CST).  Agency:  Arthur 
Meyerhoff  &  Co.,  Chicago. 

Renewal  Accounts 

B.  T.  BABBITT  Co..  New  York  (Bab- 
O  cleanser),  on  Feb.  17  renews  for 
52  weeks  David  Harum  adding  7  NBC- 
Red  stations  making  a  total  of  50 
NBC-Red  stations,  Mon.  thru  Fri., 
11 :45  a.m.-12  noon.  Agency :  Maxon 
Inc.,  N.  Y. 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camel 
cigarettes),  on  Feb.  22  renews  Lunch- 

eon at  the  Waldorf  on  53  NBC-Blue 
stations.  Sat.,  1 :30-2  p.m.  Agency : 
'William  Esty  &  Co.,  N.  Y. 
GULF  OIL  Corp.,  Pittsburgh,  on  Feb. 
14  renews  Screen  Guild  Theatre  on  79 
CBS  stations.  Sun..  7:30-8  p.m. 
Agency:  Young  &  Rubicam,  N.  Y. 

Network  Changes 
,SKELLY  OIL  Co.,  Kansas  City,  on 
iJan.  27   added  3  stations  (WREN, 
KOAM,    KMA)    to    Captain  Heme 

1 1  Speaking  making  a  total  of  18  NBC- 
I  i  split    network    stations    and  deletes 
,  WDAF,  Mon.  thru  Fri.,  7 :45-8  a.m. 
Agency :  Henri,  Hurst  &  McDonald, 

I  Chicago. 

'  GEORGE  A.  HORMEL  &  Co.,  Aus- !  tin,  Minn.  (Spam),  on  Feb.  3  shifts 
Burns  &  Allen  on  67  NBC  stations, 

;  from  Hollywood  to  Chicago  for  one 
'   week ;  on  Feb.  10  to  New  York,  in- 
:  definitely,  Mon.  7:30-8  p.m.  (EST), 
with  West  Coast  repeat,  7 :30-8  p.m. 

,    (PST).  Agency:  BBDO,  Minneapolis. 

!■  AXTON-FISHER  TOBACCO  Co., 
j '  .Louisville  (Twenty  Grand  and  Spud ,  cigarettes),  on  Jan.  31  added  eight 
'  NBC-Blue  stations  to  Your  Happy 
■]  Birthday,  making  a  total  of  82  NBC- 
,1  Blue  stations,  Fri.,  9  :.35-10  p.m. 

Agency :  Weiss  &  Geller,  Chicago. 

OUTSTANDING  Young  Man  of 
1940  in  Omaha  is  Frank  E.  Pel- 

lagrin (right),  general  sales  man- 
ager of  KOIL-KFAB-KFOR.  He 

was  formally  notified  of  the  honor 
by  Frank  Fogarty,  Commissioner 
of  the  Omaha  Chamber  of  Com- 

Pathfinder  Oil  Places 

First    Broadcast  Series 
JOHN  B.  BROWNE  Jr.,  manager 
of  the  Seattle  and  Portland  offices 
of  Charles  H.  Mayne  Co.,  Los  An- 

geles agency,  has  resigned  to  be- 
come advertising  manager  of  Path- 
finder Petroleum  Co.,  Los  Angeles. 

B.  E.  Devere,  general  manager, 
stated  that  "an  extensive  advertis- 

ing campaign,  covering  Southern 
and  Central  California,  Arizona  and 
New  Mexico,  is  planned  for  Path- 

finder gasoline  during  1941".  Firm will  use  radio  for  the  first  time, 
and  on  Jan.  28  started  sponsoring 
a  weekly  quarter-hour  narrative 
program,  The  World's  a  Stage,  on 
KFI,  Los  Angeles.  Program  fea- 

tures Heib  Allen  as  narrator.  Con- 
tract is  for  26  weeks,  placed  direct. 

Curtiss  Candy  Spots 
CURTISS  CANDY  Co.,  Chicago, 
will  use  one-minute  spot  and  100- 
word-announcement  time  signals 
three  times  daily  on  about  15  un- 

determined midwestern  stations. 
Campaign  is  to  be  run  as  test  for 
Chico  nuts,  Carlton  gum,  Cocoanut 
Grove  candy  bar,  and  Saf-T-Pop 
lollipops,  Curtiss  products  which 
heretofore  have  not  been  actively 
promoted.  C.  L.  Miller,  New  York, 
is  the  agency. 

U.  S.  TOBACCO  Co.,  New  York 
(Dill's  Best,  Model  smoking  tobacco), on  Feb.  24  replaces  Pipe  Smoking 
Time  on  55  CBS  stations,  Mon.,  8  :30- 
8 :55  p.m.  with  Oap  Nineties  Revue, 
same  time,  same  number  of  stations. 
Agency  :  Arthur  Kudner,  N.  Y. 

AVAILABLE  FOR  SPONSORSHIP 

"TAe  (?Uiilcal  ̂ Ik  um 
THE  WORLD'S  MASTERWORKS  OF  MUSIC 

EVERY  WEEKDAY  EVENING 

AT  NINE  O'CLOCK 

WMEX 

BOSTON 

5000  WATTS  FULL  TIME 

FCC  Criticized 
{^Continued  from  page  17) 

whatsoever."  Gen.  Watson,  he  said, 
called  him  as  acting  FCC  chair- 

man and  stated  "that  he  understood 
this  matter  was  before  us,  and 
representations  had  been  made  that 
Mr.  Flamm  had  been  forced  into 
this  thing,  and  would  I  look  into 

the  matter  carefully." Commenting  momentarily  in  the 
midst  of  the  lengthy  discussion  of 
the  WMCA  case.  Committee  Chair- 

man Woodrum  (D-Va.)  declared 
that  Mr.  Flamm  apparently  felt  he 
was  being  "flim-flammed"  into  sell- 

ing for  $850,000  cash.  As  the  dis- 
cussion continued,  he  observed: 

"He  found  out  that  he  could 
flimflam  somebody  else  for  more 
than  he  could  this  other  fellow,  and 
he  wanted  the  Commission  to  help 
him  undo  his  original  reauest,  so 
that  he  can  get  a  bigger  price  from 
somebody  else  for  something  that 
he  has  no  right  to  sell."  The  sale of  the  station  for  $850,000,  after 
testimony  indicated  that  the  physi- 

cal property  actually  was  valued 
at  $302,000,  brought  the  further 
statement  from  Rep.  Woodrum: 
"I  do  not  see  that  he  was  very 

badly  hurt." Another  controversy  arose  out  of 
testimony  on  the  WMCA  sale  when 
Rep.  Wigglesworth  contested  the 
propriety  of  participation  in  the 
case,  as  counsel  for  Mr.  Noble,  by 
William  J.  Dempsey  and  William 
C.  Koplovitz,  formerly  general 
counsel  and  assistant  general  coun- 

sel of  the  FCC,  respectively.  Asked 

Stations  in  Spartanburg 

Join  Networks  in  March 
WALTER  J.  BROWN,  vice-presi- 

dent and  manager  of  WORD,  Spar- 
tanburg, S.  C,  has  announced  the 

station  will  join  NBC  Blue  network 
in  March  and  that  the  company's other  station,  WSPA,  also  located 
in  Spartanburg,  will  become  affili- 

ated with  CBS  simultaneously. 
WORD  at  present  is  the  CBS  outlet. 

Both  stations  will  operate  18 

hours  daily.  'With  completion  of  a 
$50,000  transmitter,  now  being- erected,  WSPA  will  increase  its 
power  from  1,000  to  5,000  watts. 
J.  W.  Kirkpatrick,  former  general 
manager  of  WGTC,  Greenville,  N. 
C,  has  been  named  commercial 
manager  of  WORD. 

VOLNEY  D.  HURD,  former  radio 
editor  and  now  an  executive  editor  of 
the  Christian  Science  Monitor  in 
charge  of  its  radio  news  service,  on 
Jan.  21  was  issued  Patent  No.  2,229,- 
450  on  television  scanning  apparatus. 

if  the  FCC  two-year  rule  prohibit- 
ing former  employes  from  partici- 

pating in  cases  they  have  previous- 
ly handled  did  not  apply  to  Messrs. 

Dempsey  and  Koplovitz,  who  had 
left  the  Commission  to  enter  pri- 

vate practice  six  months  before. 
Chairman  Fly  maintained  that 
their  participation  in  the  case  did 
not  violate  any  rule  or  law,  al- 

though both  had  participated  in 
preparation  of  a  show  cause  order 
involving  the  revocation  of  the 
WMCA  license. 

100  QUIZ  PR0GRAMS-$1! 
Sample  Quiz  No,  71 

1.  Is  an  English  Countess  the  wife  of  an  English  Count?  {No — 
she's  the  wife  of  an  Earl.) 

2.  What  food  that  we  eat  every  day  contains  two  deadly  poisons? 
(Salt — contains  sodium  and  chloride.) 

3.  If  you  painted  the  number  1  to  100  on  100  houses,  how  many 
times  would  you  paint  the  number  "9"?   [20  times.) 

4.  What  man  was  jailed  for  vagrancy,  while  running  for  the  office 
of  U.  S.  President?  [Earl  Browder,  Communist  candidate — 
1936.) 

5.  Was  William  Tell  a  real  person — or  legendary  hero?  {Legendary 
hero.) 

6.  From  what  skins  are  hudson  seal  fur  coats  made?  {Muskrat.) 
7.  In  Rhyme  time — what  is  an  elegant  handkerchief?  {fancy  hanky.) 

A  wet  hobo?  {Damp  tramp.)  A  feeble  minded  sleuth?  {Defective detective.) 

8.  What  was  the  U.  S.  President's  name — twelve  years  ago?  {FDR.) 
9.  True  or  false:  There  are  no  volcanoes  in  Alaska.  {False,  there 

are  several.) 

10.  Where  in  Italy  is  the  Leaning  Tower  of  Pisa?  {Pisa.) 

11.  In  N.  Y.  State,  is  it  legal  for  a  man  to  marry  his  widow's  sister? 
{Not  only  illegal — impossible.) 

Invaluable  to  Your  Man-in-the-Street 
MORE  THAN  1100  SPARKLING  RADIO 

QUESTIONS  AND  ANSWERS 

Absolutely  the  best! 

ALL  FOR  $1.00-PREPAID 
LEO  BOULETTE 

First  Morris  Plan  Bank  BIdg.,  Springfield,  Ohio 
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Model  S-31 
Tuner 

Hallicraftcr  Engineered  High 
Fidelity  Tuner  for  Frequency 
Modulation  and  Amplitude  Mod- 

ulated Broadcast  Reception. 
The  No.  1  band  covers  all  fre- 

quencies used  by  amplitude  mod- 
ulated broadcast  stations.  The 

dial  reads  kilocycles  by  the  ad- 
dition of  a  zero  to  the  numbers 

shown.  Thus,  100  would  be  1000 
kilocycles. 
The  No.  2  band  covers  frequen- 

cies used  by  hierh  fidelity  fre- 
quency modulated  broadcast  sta- 

tions. The  dial  is  calibrated  in 
megacycles. 
Fundamentally,  amplitude  modu- 

lation (AM)  consists  of  adding 
and  subtracting  power  from  a 
carrier  in  accordance  with  the 
modulating  voi'-e  of  music,  "^i+h Frequency  Modulation  (FM), 
however,  the  carrier  is  kept  con- 

stant in  amplitude  and  is  shifted 
back  and  forth  in  frequency  in 
accordance  with  modulation.  The 
circuits  involved  in  the  reception 
of  the  two  types  are  much  dif- 

ferent —  usually  requiring  two separate  receivers.  The  Model 
S-31  tuner  combines  both  circuits 
and  changes  from  FM  to  AM 
with  the  bandswitch. 
To  appreciate  the  full  capabilities 
of  this  tuner  a  high  fidelity  audio 
system  should  be  incorporated.  A 
high  fidelity  audio  system  con- 

sists of  not  only  a  high  fidelity 
amplifier  but  also  a  high  fidelity 
speaker  system. 

SPECIFICATIONS 
8  tubes — Frequency  range,  band one:  540  to  1650  kc  band  two: 
40  to  51  mc. — Power  output  1.30 
milliwatts  undistorted  —  Power 
consumption  120  watts  —  Con- trols: Band  switch.  Phone 
switch.  Main  tuning,  Audio  gain. 
Tone  Control,  "S"  meter  adjust- 

ment— Operates  on  115-125  volts, 
60  cycles  AC. 
Model  S-31  Tuner,  Complete  with 
19"    X  rack    panel,  metal cabinet  and   tubes.  S69.50. 
Model  S-314,  high  fidelity,  25 
watt  amplifier,  complete  with  cab- inet   and   tubrs.  34,9.50. 

the  hallicrafters  inc. 
2607  Indiana  Avenue,  Chicago,  U.  S.  A. 

Used  by  33  Governments 
Sold  in  89  Countries 

FCC  Waives  Certain  Technical  Rules 

Covering  FM  to  Speed  Actual  Service 
New  York  areas  made  assignment 
of  adjacent  channels  desirable,  the 
FCC  also  on  Jan.  28  modified  the 
construction  permit  granted  WCAU 
Broadcasting  Co.,  Philadelphia,  to 
specify  46.9  mc.  instead  of  46.7, 
and  that  of  CBS,  New  York,  to 
specify  46.7  mc.  instead  of  48.7.  Call 
letters  of  the  Philadelphia  station 
have  been  changed  from  W67PH 
to  W69PH  to  indicate  the  new 
frequency  assignment.  Call  letters 
of  the  CBS  station  are  now  W67NY 
instead  of  W87NY. 
Among  other  applications  re- 

ceived by  the  FCC  are: 
W  0  d  a  a  m  Corp.,  New  York 

(WNEW),  change  of  frequency  on 
pending  application  from  45.3  mc. 
to  46.7  mc. ;  population  coverage 
from  11,417,000  to  11,431,000;  shift 
transmitter  location  from  Carl- 
stadt,  N.  J.,  to  New  York. 
A.  S.  Abell  Co.,  Baltimore, 

change  of  frequency  on  pending  ap- 
plication from  44.3  mc.  to  46.3  mc. ; 

population  from  3,308,983  to  1,810,- 
159;  area  coverage  from  15,489 
square  miles  to  6,040  square  miles; 
transmitter  location  from  Clarks- 
ville,  Md.,  to  Baltimore. 
W75NY  (CP)  Metropolitan 

Television  Inc.,  New  York,  modifi- 
cation of  CP  re  equipment;  change 

in  population  coverage  from  11,- 
010,372  to  11,814,746. 

Stromberg  -  Carlson  Telephone 
Mfg.  Co.,  Rochester,  N.  Y. 
(WHAM),  amendment  of  applica- 

tion to  change  population  figure 
from  543,000  to  584,000;  area  cov- 

erage from  2,240  square  miles  to 

3,200. 

COINCIDENT  with  a  Jan.  28 
grant  to  Central  New  York  Broad- 

casting Corp.  for  a  new  FM  station 
in  Syracuse,  N.  Y.,  the  FCC  has  an- 

nounced waiver  of  certain  technical 
requirements  to  expedite  FM  oper- 

ation. The  new  Syracuse  station, 
30th  granted  by  the  FCC  since  com- 
mericial  FM  operation  was  given 
the  go-ahead  signal,  will  operate  on 
46.3  mc,  servmg  a  6,800  square 
mile  area  and  some  600,000  popu- 
lation. 

Holding  that  standardization  of 
the  maximum  power  rating  and 
operating  range  of  FM  transmit- 

ters would  aid  both  manufacturer 
and  broadcaster,  the  FCC  also  has 
waived  two  FM  rules  to  broaden 
the  technical  operation  base. 

Newspaper  Plans 
With  several  newspapers  report- 
ed considering  entering  FM  appli- 

cations, the  News  Syndicate  Co. 
Inc.,  publishing  the  New  York 
Daily  News,  on  Jan.  24  applied  for 
a  new  FM  station  in  New  York,  to 
operate  on  44.7  mc.  and  covering 
8,500  square  miles.  Among  other 
newspapers  understood  to  be  pre- 

paring applications  are  the  New 
York  Times,  New  York  Evening 
Post,  as  well  as  the  Washington 
Post,  which  in  mid-1940  entered  an 
FM  application  under  the  then- 
existing  experimental  rules. 

Following  a  conference  with 
manufacturers  of  high-frequency 
broadcast  equipment,  the  FCC 
recognized  that  standardization  of 
maximum  power  rating  and  operat- 

ing range  of  FM  transmitters  would 
be  beneficial,  it  was  stated,  since 
high-frequency  broadcast  stations 
are  rated  on  the  basis  of  specified 
service,  with  the  actual  power  pos- 

sibly at  wide  variance  for  the  same 
service  area  in  the  same  location. 

Agreeing  to  standardize  power 
in  this  connection,  the  FCC  has 
waived  Section  3.241  of  the  FM 
rules,  relating  to  maximum  power 
rating,  to  permit  maximum  power 
of  four  times  the  operating  power 
between  12,500  and  25,000  watts 
until  a  25,000-watt  transmitter  can 
be  developed  and  placed  on  the 
market.  It  also  waived  Section 

3.245,  relating  to  transmitter  per- formance requirements,  to  permit 
manufacturers  more  time  to  meet 
the  2%  limit  on  the  combined  audio 
frequency  harmonics  generated  by 
the  transmitting  system. 

Explaining  that  proposed  FM 
service    in   the    Philadelphia  and 

(U.P.) 

NEW  SERIES  of  educational  records. 
Student  Music  Library  series,  is  an- nounced by  Columbia  Recording  Corp., 
making  available  to  students  of  violin, 
piano  and  cello  for  practice  purposes 
an  identical  repertoire  of  recital  pieces 
and  junior  classics.  Offered  in  album 
sets  of  three  10-iuch  records  on  the 
Columbia  Popular  label,  the  first  sets 
are  pieces  by  great  masters  never  be- fore recorded.  Subsequent  releases  will 
contain  literature  for  flute,  clarinet, 
trumpet  and  other  instruments. 

(REL) 

FM  MARKET  GROUP 

TO  HOLD  MEETING 
WITH  CONSIDERABLE  headway 
made  through  filing  of  FM  applica- 

tions for  key  markets,  the  executive 
committee  of  the  FM  Program  Re- 

search Group,  created  last  sum- 
mer to  explore  the  possibilities  of 

establishing  a  cooperative  45-city 
FM  network  meets  Feb.  18  in  New 
York.  The  meeting  is  preparatory 
to  a  general  session  planned  for 
Chicago  in  mid-March. John  R.  Latham,  advertising 
agency  radio  executive  and  former 
president  of  American  Cigar  & 
Cigarette  Co.,  retained  several 
months  ago  to  blueprint  the  pro- 

jected operation,  will  submit  his 
report  to  the  executive  committee. 
Members  of  the  committee  are  John 
Shepard  3d,  Yankee  Network  presi- dent; Walter  J.  Damm,  WTMJ, 
Milwaukee;  Elzey  Roberts,  KXOK, 
St.  Louis,  KFRU,  Columbia;  Wil- 

liam B.  Way,  KVOO,  Tulsa;  Her- 
bert L.  Petty,  WHN,  New  York; 

W.  J.  Scripps,  WWJ,  Detroit,  and 
Gordon  Gray,  WSJS,  Winston- 
Salem. 

The  main  group,  comprising  own- 
ers or  executives  of  some  45  broad- 

cast stations  or  newspapers  in 
major  markets  throughout  the 
country,  tentatively  plan  to  meet 
in  Chicago  on  March  19  to  appraise 
the  entire  FM  network  situation. 
The  plan  includes  creation  of  a  co- 

operative venture. 
MBS,  it  is  reported,  already  has 

written  certain  of  its  afl^iliates  re- 
garding filing  of  FM  applications, 

ostensibly  looking  toward  creation 
of  an  FM  network  by  that  com- 

pany. 
Rogers-Majestic  Selling  Plant 

ROGERS-MAJESTIC  Corp.,  Toronto, 
owners  of  Rogers  Radio  Broadcasting 
Corp.,  operating  CFRB,  Toronto,  is 
selling  its  manufacturing  facilities  in- 
eluding  radio  receivers,  tubes,  electri- 

cal appliances  to  Small  Electric  Mo- tors (Canada)  Ltd.,  retaining  only 
CFRB.  Shareholders  of  the  Rogers- 
Majestic  Corp.  are  being  advised  that earnings  of  the  broadcasting  company 
are  satisfactory  and  should  soon  per- mit dividend  payments. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City  ,  N.  Y. 
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RADIO  STATION  MANAGERS  OF  AMERICA! 

Here  is  your  chance  to  roll  up  your  sleeves  for 

EROIC  LITTLE  GREECE 

One  country  had  the  courage  and  inspiration  to  challenge 

the  might  of  the  aggressor.  Today  this  heroic  little  nation 

needs  help. 

On  February  8,  at  11:15  P.M.  EST,  "America  Calling",  one 

of  the  greatest  radio  programs  ever  produced  will  be  made 

available  to  your  station  for  the  benefit 

of  the  Greek  War  Relief  Fund.  Scores  of 

prominent  radio,  screen  and  stage  stars 

have  volunteered  their  services.  NBC, 

MBS  and  many  independent  stations  al- 

ready have  arranged  to  contribute  their 

facilities.  Motion  picture  theatres  and  lead- 

ing department  stores  are  cooperating. 

In  such  ways  America  shows  its  tangible 

AMERICA 

CALLING'^ 
America's  big  broadcast 
for  the  benefit  of  Greek 

War  Relief  needs  the  fa- 

cilities and  cooperation 

of  your  station. 

SATURDAY  EVENING 

FEBRUARY  8 

11:15  P.M.  EST 

[90  minutes] 

appreciation  of  this  gallant  nation  that  keeps  the  light  of 

liberty  burning  bright. 

This  is  your  opportunity.  Help  the  cause  of  democracy  .  .  . 

and  at  the  same  time  help  yourself.  For  you'll  be  giving 

your  listeners  one  of  the  greatest  broadcasts  of  all  time. 

Arrangements  have  been  made  to  permit 

you  to  tie-in  with  "America  Calling"  easily 

and  efficiently.  In  addition,  station  man- 

agers will  be  awarded  cash  prizes  of  |250, 

$150  and  $100  for  the  best  exploitation 

of  and  cooperation  with  this  program. 

For  complete  details  wire  the  following today: 

SPYROS  SKOURAS 

Pres.,  Greek  War  Relief  Comm. 

730  Fifth  Ave.,  New  York  City 

PARTIAL  LIST  OF  THE  STARS  PARTICIPATING  IN  "AMERICA  CALLING" 

Jack  Benny     •     Bob  Hope     •     Bette  Davis     •     George  Burns  and  Grade  Allen     •     "The  Hardy  Family"  including  Mickey  Rooney,  Lewis 

Stone,  Cecilia  Parker,  Ann  Rutherford      •    Fanny  Brice  and  Hanley  Stafford    •   Madeleine  Carroll    •    Ronald  Colman    •    Bob  Crosby  • 

Alice  Faye     •    Clark  Gable    •     Charles  Laughton     •    Myrna  Loy    •     Carol  Lombard     •     Mary  Martin     •     Tony  Martin     •  Groucho 

^Marx  •  Frank  Morgan  •  Paul  Muni  •  Merle  Oberon  •  "Rochester"  •  James  Stewart  •  Shirley  Temple  •  Spencer  Tracy  •  Robert  Young 

\rms  SPACE  CONTRIBUTED  TO  THE  CAUSE  OF  GREEK  WAR  RELIEF  BY  BROA-DCAS
TING  MAGAZINE 



ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

JANUARY  25  TO  JANUARY  31,  INCLUSIVE- 

Decisions  .  .  . 

JANUARY  29 
NEW,  Central  N.  Y.  Broadcasting  Corp., 

Syracuse — Granted  CP  FM  46.3  mc  6,800 
square  miles  600,100  population. 
WWJ,  Detroit — Granted  modification  CP 

to  change  directional  antenna  night  for  ap- 
proval of  new  antenna  specifications. 

KVOX,  Moorhead,  Minn. — Granted  con- 
sent transfer  control  of  KVOX  Broadcast- 

ing Co.  from  Robert  K.  Herbst  to  David 
<C.  Shepard,  Howard  Johnson  and  John  W. 
Boler,  representing  all  outstanding  and  is- 

sued stock  (250  shares,  $100  par)  for 
$25,000  cash  and  $15,000  in  time,  to  be 
used  at  prevailing  rates  and  not  less  than 
$2,000  a  year. 
WOR,  Newark — Granted  modification  li- cense to  move  main  studio  from  Newark 

to  New  York. 
WAPI,  Birmingham — Granted  in  part  re- <iuest  to  continue  hearing  on  renewal  to 

2-18-41. 
NEW,  Radio  Corp.  of  Annapolis,  Md. — Dismissed  application  CP  new  station  1310 

a^c  100  w  unl. 
TELEVISION  RENEWALS  —  W2XAB, 

New  York ;  W2XBT,  W2XBU,  W2XBS, 
New  York  ;  W6XDU,  Los  Angeles  ;  W2XVT 
Passaic,  N.  J.  ;  W9XZV,  Chicago.  Licenses 
extended  to  3-1-41  pending  action  on  re- 
n  e  w  a  1  s— W3XE,  W3XP,  Philadelphia  ; 
W2XI,  New  Scotland,  N.  Y. ;  W3XAD, 
"W3XEP,  Camden,  N.  J.  Licenses  extended to  3-1-41  pending  receipt  of  renewal  ap- 

plications— W2XB.  W2XH,  Schenectady ; 
■W9XUI,  Iowa  City. 
MISCELLANEOUS  —  WDEL,  Wilming- 

ton, Del.,  request  to  withdraw  rehearing 
petition  against  WCOP  grant  considered 
as  a  motion  to  dismiss,  and  granted,  and 
rehearing  petition  of  WDEL  dismissed ; 
NEW,  May  Department  Stores  Co.,  Los 
Angeles,  granted  extension  time  to  supply 
•experimental  television  program  to  W6XMC 
(CP  only)  for  60  days  from  1-14-41  ;  NEW, 
WCAU  Broadcasting  Co.,  Philadelphia, 
granted  modification  CP  FM  to  specify 
46.9  instead  of  46.7  mc,  and  call  changed 
to  W69PH  ;  NEW,  CBS,  New  York,  granted 
modification  CP  FM  to  46.7  mc  instead 
of  48.7. 

JANUARY  30 
WNBC,  New  Britain,  Conn.  —  Granted 

modification  CP  increase  power  to  install 
mew  transmitter. 
WROL,  Knoxville  —  Granted  license  in- 

crease power  etc. 
WTCM,  Traverse  City,  Mich.— Granted llicense  new  station  1370  kc  250  w  unl. 
WKMO,  Kokomo,  Ind. — Granted  modifi- 

cation CP  new  station  re  antenna,  trans- mitter. 
WSVA,  Harrisonburg,  Va.  — -  Granted snodification  CP  for  new  transmitter. 
WBEN,  Buffalo  —  Granted  modification 

•CP  re  antenna,  transmitter. 
KWIL,  Albany,  Ore. — Granted  license mew  station  1210  kc  250  w  unl. 
WTAR,  Norfolk,  Va.— Granted  license increase  power  etc. 
W55M,  Milwaukee — Granted  modification 

<CP  FM  station  re  transmitter,  antenna. 
WAPI,  Birmingham — Granted  voluntary 

assignment  fo  license  from  Alabama  Poly- 
technic Institute,  University  of  Alabama, 

Alabama  College  (Board  of  Control  of 
Radio  Broadcasting  Station  WAPI)  to 
Voice  of  Alabama  Inc.  Assignors  will  dis- 

continue operation  but  retain  ownership  of 
physical  equipment  which  will  be  leased  to 
assignee. 

JANUARY  31 
WHDH,  Boston — Granted  oral  argument 

2-20-41  on  CP  application. 

Applications  .  .  . 
JANUARY  29 

NEW,  Stromberg-Carlson  Tel.  Mfg.  Co., 
Rochester — CP  45.1  mc  2,240  sq.  miles 
543,000  population,  amended  to  3,200  square 
miles  584,800. 

W53H,  Hartford,  Conn.— Modification  CP mew  FM  station  for  approval  transmitter 
and  antenna  system,  change  population 
from  4,893,439  to  1,036,400. 
NEW,  A.  S.  Abell  Co.,  Baltimore — CP 

44.3  mc  15,489  square  miles  3,308,983  popu- 
lation, amended  to  46.3  mc  6,040  square 

miles  1,810,159  population,  move  trans- mitter. 
WPEN,  Philadelphia— Modification  CP  in- crease power  for  new  transmitter. 
WICA,  Ashtabula,  O. — CP  new  transmit- ter, directional  N  increase  to  1  kw  5  kw 

D,  change  D  to  unl. 

WCBT,  Roanoke  Rapids,  N.  C. — Modifica- tion CP  as  modified  new  station,  to  move studio. 
WMRC,  Greenville,  S.  C. — Authority transfer  control  from  R.  A.  JoUey  to  C. 

Granville  Wyche  1,530  shares  common  stock. 
NEW,  Burlington  Broadcasting  Co., 

Burlington,  N.  C. — CP  1250  kc  250  w  D, 
amended  to  500  w,  new  transmitter. 
KATE,  Albert  Lea,  Minn. — Modification license  from  Albert  Lea  Broadcasting  Co. 

to  Albert  Lea-Austin  Broadcasting  Co.  Inc. 
WAAF,  Chicago — CP  increase  to  1  kw 

5  kw  LS,  unl.,  new  transmitter,  directional. 
KPOW,  Powell,  Wyo. — Modification  CP new  station  for  change  in  studios,  antenna, 

transmitter. 
KFBC,  Cheyenne,  Wyo. — Modification  li- cense from  1420  kc  100  w  250  w  D  to 

1210  kc  N  &  D. 

Tentative  Calendar  .  .  , 
FEBRUARY  3 

NEW,  Pan-American  Broadcasting  Sys- 
tem, Hollywood,  Fla. — CP  1420  kc  250  w unl. 

NEW,  Atlantic  Broadcasting  Corp., 
Miami,  CP  1280  kc  500  w  1  kw  D  unl. 
NEW,  Seaboard  Broadcasting  Corp., 

Tampa,  Fla. — CP  1530  kc  1  kw  unl. 
NEW,  Robert  V.  Lee,  Bradenton,  Fla.— CP  1500  kc  250  w  unl. 

FEBRUARY  4 
NEW,  Puerto  Rico  Adv.  Co.,  Arecibo, 

P.  R.— CP  1200  kc  250  w  unl. 
NEW,  Puerto  Rico  Adv.  Co.,  San  Juan, 

P.  R.— CP  1500  kc  250  w  unl. 
NEW,  Caribbean  Bcstg.  Assn.,  San  Juan, 

P.  R.— CP  1500  kc  250  w  unl. 
WPRA,  Mayaguez,  P.  R. — Renewal  li- cense. 

FEBRUARY  5 
WCSC,  Charleston,  S.  C,  transferor,  and 

John  M.  Rivers,  transferee — Transfer  con- 
trol of  South  Carolina  Broadcasting  Co. 

FEBRUARY  6 

WOOD,  King-Trendle  Broadcasting  Corp., 
assignor,  and  WOOD  Broadcasting  Corp., 
assignee — -Voluntary   assignment  license. 

FEBRUARY  18 
WAPI,  Birmingham — License  renewal. 

MARCH  3 

NEW,  R.  B.  Eaton,  Des  Moines— CP television  66-72  mc. 
NEW,  William  D.  and  Violet  Hutton 

Hudson,  Clarksville,  Tenn.— CP  1370  kc 250  w  unl. 
MARCH  18 

WAGA,  Atlanta— CP  590  kc  1  kw  5  kw  D directional  N  unl. 
MARCH  19 

NEW,  Butler  Broadcasting  Corp.,  Ham- 
ilton, O.— CP  1420  kc  250  w  unlimited. 

MARCH  27 

NEW,  Worcester  Broadcasting  Inc.,  Wor- 
cester, Mass.— CP  1200  kc  250  w  unl. 

GE  Plans  to  Construct 

50  kw.  Shortwave  Plant 

NEW  50,000-watt  transmitter  will 
be  erected  at  Belmont,  Cal.,  for  the 
General  Electric  Co.'s  non-commer- 

cial shortwave  station,  KGEI,  it  is 
announced  by  Raymond  M.  Alvord, 
vice-president  in  charge  of  the  com- 

pany's Pacific  division. 
Since  opening  of  the  Golden  Gate 

Exposition  in  1939  the  station  has 
been  broadcasting  with  20,000  watts 
from  the  Palace  of  Electricity  on 
Treasure  Island.  The  new  trans- 

mitter will  be  adjacent  to  the  trans- 
mitter of  KPO,  GE  standard  broad- 

cast station.  Offices  and  studios  of 
the  shortwave  station  will  be  in  the 
Fairmont  Hotel,  San  Francisco.  It 
is  planned  to  move  May  1. 

Wireless  World  of  London 
ENEMY  spies  in  London  used  this 
equipment  to  send  information  out 
of  the  country.  They  were  executed 
Dec.  10.  The  telegraphic  transmit- 

ter, weighing  a  pound,  is  housed  in 
one  case;  in  another  are  the  dry 
batteries;  the  aerial,  coiled  up, 
could  be  erected  on  any  support. 

Formal  Opening  Planned 

By  WBTA,  Batavia,  N.  Y. 
STARTING  date  for  the  new  Ba- 

tavia, N.  Y.,  has  been  tentatively 
set  for  Feb.  3  by  Edmund  R.  Gam- 

ble, general  manager  of  the  new 
250-watt  local  on  1500  kc.  Construc- 

tion permit  was  granted  by  the 
FCC  last  Nov.  1  to  Batavia  Broad- 

casting Corp.,  50%  controlled  by 
Joseph  M.  Ryan,  oil  dealer;  36% 
by  Mr.  Gamble,  formerly  editor  of 
a  farm  newspaper;  and  14%  by 
Edward  P.  Atwater,  local  banker. 

Staff  selections  include  Robert  E. 
Newstead  as  commercial  manager; 
James  E.  Corbett,  from  WBEN, 
Buffalo,  program  director;  William 
M.  Winn,  from  WRAK,  Williams- 
port,  Pa.,  and  Gerald  Flynn,  an- nouncers ;  R.  Carleton  Greene,  from 
WSAY,  Rochester,  chief  engineer; 
Raymond  Gondek,  from  WSAY,  and 
George  Hackett,  operators;  Ed- 

ward C.  Russell,  from  the  Wash- 
ington Post,  news  editor;  Helen  G. 

Neville  and  Jane  Steadman,  in 

charge  of  women's  programs ;  Wini- 
fred Legg,  bookkeeper. 

Studios  are  located  at  90  Main 
St.  An  RCA  250K  transmitter  has 
been  installed  and  an  176-foot  Win- 
charger  vertical  radiator  erected. 
The  Lang-Worth  transcription  li- 

brary has  been  subscribed  to  and 
UP  news  service  will  be  used. 

Use  of  Wire  Lines 

For  FM  Is  Shown 

HIGH  QUALITY  wire  pickup  for 
broadcasting  on  high-frequency 
was  demonstrated  before  the  Ameri- 

can Institute  of  Electrical  En- 
gineers on  Jan.  30  at  Town  Hall, 

Philadelphia.  A  demonstration  of 
transmission  by  wire  up  to  15,000 
cycles  was  presented  by  R.  G.  Mc- 
Curdy,  director  of  transmission  and 
engineering  for  Bell  Telephone 
Laboratories,  New  York. 

A  paper  explaining  the  "En- gineering Requirements  for  Pro- 
gram Transmission  Circuits"  was presented  to  the  AIEE  by  Mr.  Mc 

Curdy,  collaborating  with  F.  A. 
Cowan,  transmission  engineer,  and 
I.  E.  Lattimer,  transmission 
methods  engineer,  for  AT&T. 

WHK  Celebrates  Power 

WHK,  Cleveland,  on  Feb.  5  plans 
a  gala  one-hour  broadcast  to  cele- 

brate its  night  power  increase  to 
5,000  watts  on  1390  kc.  KLRA, 
Little  Rock,  cooperating  with  the 
Cleveland  station  on  mutual  power 
increases,  since  they  occupy  the 
same  wave,  will  participate  in  the 
program  with  a  transcribed  mes- 

sage of  congratulations  from  S.  C. 
Vinsonhaler,  general  manager. 

Total  Ranges 

The  demonstration  was  designed 
to  show  how  music  sounds  after 
transmission  over  various  kinds  of 
telephone  li-nes.  A  pickup  was  estab 
lished  in  the  Academy  of  Music, 
where  the  Philadelphia  Orchestra 
was  rehearsing.  Wagnerian  music 
was  selected  to  bring  out  the  capa- 

bilities of  the  system  in  both  tonal 
and  volume  ranges.  The  music  was 
not  amplified,  showing  effect  of 
frequency  changes  on  sound. 

At  first  the  music  was  restricted 
to  5,000  cycles  per  hour,  the  limits 
for  present-day  broadcasting.  When 
the  upper  limit  was  raised  to  8,000 
cycles,  the  violins  were  crisper,  the 
triangle  rang  out  more  sharply,  and 
there  was  more  resonance  to  the 
drums.  With  the  limit  extended  to 
15,000  cycles,  virtually  as  high  as 
the  best  ears  can  go,  there  was 
considerable  further  improvement 
according  to  most  of  those  present 

To  explain  reactions  of  listeners 
Mr.  McCurdy  asked  them  to  par- 

ticipate in  a  test  hearing.  Pure 
notes  of  various  pitches  were  sound- 

ed, and  a  show  of  hands  made  it 
clear  that  few  of  the  1,000  engi- 

neers could  hear  notes  beyond 

15,000  cycles,  though  some  went  as 
high  as  18,000  cycles. 

To  show  the  effect  of  long  dis- 
tance circuits  of  various  types 

cable  lines  to  both  Toledo  and  Char- 
lotte were  used,  each  about  1,300 

miles  long.  The  first  circuit  demon- strated was  of  the  type  in  present: 
commercial  use,  having  a  limit  of 

5,000  cycles.  A  circuit  over  the 
same  route  arranged  to  transmit  up 

to  8,000  cycles  was  shown.  A  wide^ 
band  carrier  system  of  standarc 
type  except  that  special  progran 
terminal  equipment  was  used  tc 

give  a  range  up  to  15,000  cycles was  demonstrated.  Comparine 
transmission  over  the  cable  circuit^ 
with  what  they  had  heard  in  dired 
transmission  of  the  same  banc 
width  across  a  few  city  blocks,  th( 
audience  felt  the  music  had  no 
suffered  from  its  long  journey  ovei 
the  wire. 

Telephone  engineers  argued  tha 
the  wire  lines  are  better  and  more 
reliable  for  use  in  FM  than  rela: 
stations  40  miles  apart  as  proposec 
by  broadcasters  and  the  demonstra tion  was  arranged  to  prove  theii 
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Herbst  Granted  Permit 

For  Transfer  of  KVOX 

ROBERT  K.  HERBST,  department 
store  owner  of  Fargo,  N.  D.,  who 
owns  KVOX,  Moorhead,  Minn.,  just 
across  the  Red  River,  on  Jan.  29 
was  authorized  by  the  FCC  to  sell 
the  station  to  a  company  compris- 

ing officers  of  the  North  Central 
Broadcasting  System,  regional  net- 

work of  Minnesota,  Wisconsin  and 
Dakota  stations.  The  purchase  price 
was  $25,000  cash  and  $15,000  in 
station  time  to  be  used  at  a  rate  of 
not  less  than  $2,000  per  year. 

The  new  owners  of  the  station,  a 
250-watt  outlet  on  1310  kc,  are 
John  W.  Boler,  head  of  NCBS; 
Howard  Johnson,  director  of  the 
American  Hoist  &  Derrick  Co.,  St. 
Paul,  and  David  C.  Shepard,  St. 
Paul  banker.  The  latter  two  are  un- 

derstood to  be  backers  of  Mr.  Boler 
in  the  regional  network  project, 
which  is  affiliated  with  MBS.  Mr. 
Herbst  established  the  station  in 
November,  1937. 

UP  War  Discs 
SCENES  behind  the  scenes  of 
United  Press  are  dramatized 
in  the  first  two  programs  of 
a  UP  transcription  series  of- 

fered to  subscribers.  In  the 
first  Harry  Flory,  UP  Euro- 

pean news  manager,  describes 
news  coverage  during  an  air 
raid.  In  the  second  Edward 
W.  Beattie  Jr.  tells  from  first- 

hand experience  how  six 
countries  have  been  attacked. 
Both  are  fresh  from  the 
battlefronts. 

ARTISTS  RECORDING  LIBRARY, 
( Los  Angeles  transcription  and  pro- 

duction unit,  has  been  established  at 
3443  W.  First  St.,  with  Willard  (Doc) 

i  Hall,  as  production  manager  and  Da- 
[  vid  H.  Chapman,  business  manager. 
,  Charles  Lampkin  is  chief  engineer. 

ABTU  Organizes  New  England 
NEGOTIATIONS  for  engineers  of 
the  Yankee  Network  in  New  England, 
were  recently  concluded  by  Frank 
Socebe,  representative  of  the  Associ- 

ated Broadcast  Technicians  Union,  an 
IBEW  Affiliate.  Retroactive  to  April 
1940,  the  advantages  of  the  contract 
are :  Include  a  substantial  increase 
in  wages ;  a  five-day,  40-hour  week 
with  two  consecutive  days  off ;  three 
weeks  vacation  with  pay ;  discussion 
of  any  points  in  arbitration  ;  a  strictly 
union  shop ;  seniority  in  layoffs ;  con- 

tinued seniority  during  length  of  mili- 
tary service.  Negotiations  are  now 

under  way  with  WMAS,  Springfield ; 
WFEA.  Manchester,  N.  H. ;  WTAG, 
Worcester  ;  WMEX,  Boston  ;  WLLH, 
Lowell. 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  ctiarge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

■  Radio     Salesman  —  must    know  business. 
Seidel  Advertising  Agency,  1317  F  Street, 

!     Washington,  D.  C. 

'(Announcers,  Writers,  Salesmen,  Operators, Directors — investigate  our  national  place- 
'.  ment  service.  Central  Registry,  Orpheum Bldg.,  Wichita,  Kansas. 

!l  Regular  Announcer — for  new  Baltimore  sta- 
I  tion.  Tell  complete  story  in  first  letter, 
i     Background,  age,  experience,  salary  de- sired. Transcription  necessary.  Photo  will 
'     help.  Station  WITH,  Baltimore. 
•  Sports  Announcer — with  experience.  Play 
;  by  play,  all  sports.  Must  be  capable  of 
',  doing  good  studio  commercial  job  in  addi- 
''  tion.  Independent  1000  watt  midwest  sta- tion. Box  193,  Broadcasting. 
II  ■  
I  Register     With     Recognized  Employment 

Bureau — we  need  salesmen,  transradio 
'  press  operators,  combination  announcer- f     operators,  others  except  talent.  National 
I  Radio  Employment  Bureau,  Box  864, Denver,  Colorado. 
[1.,  

J  Situations  Wanted 
]  ■  ' ,  Experienced  Announcer-Operator  —  desires 
'  change.  Presently  employed  combination, 
i  First  'Phone.  Age  20.  Go  anywhere.  Box ,     187,  Broadcasting. 

'i  Announcer-Program  Director — excellent,  ex- '     perienced    sportscaster.     Want  baseball 
II  play  by  play.  Now  employed.  Box  189, ,  Broadcasting. 

'  Engineer — four  years  experience.  Transmit- 
ter,  control  operator,  announcer.  28.  Mar- 

ried.  Desire  change.   Reason,  transcrip- 
tion,    references    on    request.    Box  197, 

S|'  Broadcasting. 
Executive — With  twelve  years  experience  as 
Manager,  Commercial  Manager  of  na- 

tionally known  stations,  former  network 
producer  desires  change.  Now  employed, 
well-known  by  national  advertisers  and 
agencies,  young,  dependable.  Best  ref- 

erences. Box  192,  Broadcasting. 

Situations  Wanted  (Continued) 

Ad-lib  Specialist-Program  Creator  —  four 
years  background  network  and  local  sta- 

tion. Prefers  major  market  affiliation. 
Presently  employed.  Married.  Box  188, Broadcasting. 

Station  Manager — unusual  small  station  suc- 
cess record.  Now  desires  change.  Back- 

ground every  phase  radio.  Young,  excel- 
lent references.  Box  185,  Broadcasting. 

Commercial  Manager — man  with  outstand- 
ing record  directing  sales  organization 

past  three  years.  Would  appreciate  in- 
terview. Best  references.  Box  196,  Broad- casting. 

Newsman — edit,  rewrite  and  announce.  Ten 
years  radio  experience  plus  newspaper 
background.  Can  handle  commercial  copy 
and  announcing.  Have  done  sports  and 
special  events.  Married  and  reliable.  Box 
194,  Broadcasting. 

Experienced  Operator-Announcer  —  young. 
Ambitious.  Employed  at  five  kilowatt  net- 

work aifiliate.  Desires  change.  Program- 
ming, newscasting,  local  network  experi- ence. Details,  transcription  on  request. 

Box  190,  BROADCASTING. 

Attention  Station  Owners!  15  years  ex- 
perience in  all  phases  of  radio  including 

selling,  programming,  promotion  and 
merchandising.  Now  employed  in  execu- 

tive position.  Proven  record  for  your  in- 
spection. Does  your  station  need  this  type 

of  man?  Box  195,  Broadcasting. 

Announcer  —  wishes  position  with  pro- 
gressive network  affiliate.  Has  proven 

and  commercially  successful  morning 
chatter  show.  Can  do  any  ad  lib,  news 
and  straight  assignment.  Thirty  years 
old,  married,  college  education.  Complete 
transcription  available.  Network  refer- 

ences. Address  Box  186,  Broadcasting. 

Wanted  to  Buy 

5  KW  Transmitter  Wanted — prefer  one  of 
standard  make  and  in  good  condition. 
Box  191,  Broadcasting. 

i,;BROADCASTING  •  Broadcast  Advertising 

EVERSHARP  Co.,  Chicago  (foun- 
tain pens),  is  sending  Take  It  or 

Leave  It,  heard  Sundays  on  CBS  at 
10-10 :30  p.m.,  on  a  tour  of  major 
southern  cities.  Program,  which  fea- 

tures Bob  Hawk,  as  m.c,  will  origi- 
nate from  Atlanta  Feb.  2.  Other  cities 

will  include  Birmingham,  Memphis, 
New  Orleans,  Houston,  Dallas,  and 
Oklahoma  City.  Biow  Co.,  New  York, is  agency. 

for 

CENTRAL 

ILLINOIS 

Good  thingi  tomt  In  pain. 
(1)  On*  of  Afliarlea'i  tlire* rleheit  agrleultural  mark*ti. 
(2)  One  of  America'!  bett •eotlona!  radio  ttatloni.  Try 
WJBC.  1200  Klloeyelee  — 250  W. 

W  J 

BLOOMINGTON,  ILL. 

Kooba-Cola  Co-Op  Discs 
KOOBA  Corp.,  New  York  (vitamin 
cola  drink,  Kooba-Cola)  has  sent  to 
dealers  and  bottlers  a  series  of  one- 
minute  transcriptions  cut  by  Charles 
Michelson,  New  York,  for  local  place- ment. Account  is  handled  direct. 

Y/ith 

CIRCUIT  DESIGN 

GENERAL  ®  ELECTRIC 

PROFESSIOIVAL 

DIRECTORY 

Jansky  &.  Bailey A  n  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

Nalional  Prpss  Bldg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.        Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair  (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle  Building,  Washington,  D.  C. 

Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.  Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
7134  Main  Street,  Kansas  City,  Mo. 

Branch  ofRce,  Crossroads  of  the  World 
Hollywood,  Cal. 

RAYMOND  M.  WILMOHE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  Bldg.  •  WASH..  D.  C.  •  NA.  0716 
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Vast  Changes  in  Federal  Setup  Urged 

Report  Given  Congress 

Based  on  Two-Year 

Investigation 

OFFERING  a  comprehensive  plan 
to  revise  the  procedure  of  Federal 
administrative  agencies,  including 
the  FCC,  Attorney  General  Jack- 

son has  laid  before  Congress  the 
voluminous  report  and  legislative 
recommendations  for  administra- 

tive reform  compiled  by  the  At- 
torney General's  Committee  on  Ad- ministrative Procedure.  The  re- 

port and  accompanying  statutory 
proposals,  sent  to  Congress  Jan.  24 
and  representing  two  year's  work 
by  the  11-man  committee  of  promi- 

nent lawyers  and  scholars,  sets 
forth  recommendations  designed  to 
speed  up  and  democratize  proced- 

ure in  Federal  agencies. 
Expected  to  form  the  basis  for 

legislation  along  the  line  of  the  late 
Logan-Walter  bill,  vetoed  in  the 
closing  days  of  the  76th  Congress 
by  President  Roosevelt,  the  Com- 

mittee's report,  along  with  accom- 
panying minority  reports  and  leg- 

islative proposals,  presents  general 
recommendations  applying  to  the 
whole  Federal  administrative  field 
as  well  as  specific  recommendations 
for  specific  agencies,  among  them 
the  FCC. 

New  Unit  Proposed 
A  principal  recommendation,  de- 

signed to  separate  the  prosecuting 
and  adjudicating  functions  of  these 
agencies,  is  creation  of  an  Office  of 
Federal  Administrative  Procedure, 
a  new  unit  which  would  appoint  in- 

dependent "hearing  commissioners" to  serve  all  administrative  divi- 
sions of  the  Federal  government, 

make  a  continuing  study  of  the 
work  of  regulatory  agencies,  and 
submit  suggestions  for  improving 
and  making  more  uniform  the  pro- 

cedure of  the  agencies. 
The  separation  of  powers  idea 

would  be  further  accomplished  un- 
der the  Committee's  recommenda- 

tions by  requiring  that  persons  in- 
vestigating and  presenting  cases 

shall  have  no  part  in  deciding 
them.  Under  the  plan  outlined  by 
the  group,  headed  by  Dean  G. 
Acheson,  newly  appointed  Assist- 

ant Secretary  of  State,  the  "hear- 
ing commissioners"  would  hear  and 

decide  litigated  disputes  between 
the  various  agencies  and  private 
parties,  with  the  agency  heads  act- 

ing wholly  as  appellate  tribunals 
so  far  as  quasi-judicial  functions 
are  concerned. 
These  "hearing  examiners" 

would  be  appointed  for  seven-year 
terms  by  the  Office  of  Federal  Ad- 

ministrative Procedure,  upon  nomi- 
nation by  the  agency  concerned, 

and  would  be  removable  only  by 
OFAP  and  only  for  cause.  In  effect, 
their  findings  and  recommenda- 

tions would  carry  greater  weight 
than  the  findings  and  recommenda- 

tions of  trial  examiners,  it  was 
stated. 

Other  Recommendations 
In  addition  to  creation  of  this 

new  office,  the  legislative  bill  ad- 
vanced by  the  majority  group  of 

the  Committee  would:  Regularize 
rules  and  regulations  of  agencies, 
insuring  the  public  a  larger  share 
in  their  making  and  a  greater 
knowledge  of  their  existence  and 
meaning,  and  provide  a  lapse  of 

time  between  promulgation  of  a 
rule  and  its  eff'ective  date  to  allow 
interested  parties  to  submit  views 
and  comment;  simplify  administra- 

tive procedure  all  along  the  line  by 
widening  delegation  of  authority; 
empower  agencies  to  issue  "declar- 

atory" advance  rulings  in  order  to eliminate  unnecessary  uncertainty, 
with  these  rulings  enjoying  full 
force  on  both  the  agency  and  the 
citizen  and  being  reviewable  by  the 
courts  just  as  final  orders. 

The  Committee,  in  its  thousq'^H- 
page  report  also  made  six  specific 
recommendations  regarding  FCC 
procedure.  Citing  the  FCC  rule  re- 

quiring that  a  petition  to  ihtervene 
must  set  forth  not  only  the  inter- 

est of  the  petitioner  in  the  proceed- 
ing, but  also  "the  facts  on  which 

the  petitioner  bases  his  claim  that 
his  intervention  will  be  in  the  pub- 

lic interest,"  the  committee  stated: 
"If  competitors  have  a  legal  in- 

terest in  being  protected  from  com- 
petition or  the  like,  their  petitions 

for  intervention  must,  of  course,  be 
granted.  If,  on  the  other  hand,  they 
have  no  such  interest,  and  their 
rights  are  no  different  from  other 
members  of  the  public,  so  that  in 
effect  they  are  no  more  than  rep- 

resentatives of  the  public  interest 
and  vindicators  of  the  public 
rights,  the  commission's  new  and 
more  stringent  regulations  con- 

cerning intervention  are  fully  justi- 

fied." 

For  Field  Hearings 
Pointing  out  that  it  works  to  the 

advantage  of  both  the  FCC  and  pri- 
vate parties  to  participate  in  hear- 
ings in  the  field  rather  than  in 

Washington,  the  Committee  recom- 
mended that  every  effort  be  made 

by  the  FCC  to  secure  sufficient  ap- 
propriations to  conduct  its  hearings 

in  the  field.  Although  the  econom- 
ic question  is  important  from  the 

FCC  angle,  the  Committee  ob- 
served, it  often  is  of  even  greater 

consequence  to  the  other  parties  in 
the  proceedings.  In  some  cases,  such 
as  a  commercial  radio  operator,  the 
expense  item  of  making  the  trip  to 
Washington  makes  the  right  to  a 
hearing  for  certain  parties  "in 
large  part  illusory",  it  was  stated. 

Citing  the  practice  of  parties  be- 
fore the  FCC  filing  numerous  pe- 

titions for  rehearing  simply  to  pro- 

tect their  right  to  appeal,  the  Com- 
mittee stated: 

"In  order  to  avoid  the  necessity 
for  the  filing  and  disposition  of  fu- 

tile petitions,  the  Committee  recom- 
mends that  the  FCC  declare  pub- 

licly that,  since  in  its  opinion  the 
decision  of  the  court  does  not  re- 

quire anything  more  than  the  ex- 
haustion of  administrative  reme- 

dies by  an  appellant,  parties  to 
hearings  before  the  Commission 
need  not  petition  for  a  rehearing 
prior  to  taking  an  appeal.  The  as- 

surance of  the  Commission  that  the 
failure  of  such  persons  to  petition 
for  a  rehearing  will  not  be  urged  as 
a  defense  to  an  appeal  should  suf- 

fice to  terminate  the  present  waste- 
ful and  pointless  practice." 

Press  Releases 
Another  Committee  recommenda- 

tion evolved  around  press  releases 
in  cases  involving  revocation  of 
broadcast  licenses.  Holding  that  the 
sanction  of  publicity  "contains  ele- 

ments of  unfairness",  in  that  the 
licensee  may  read  of  the  action  in 
the  papers  before  he  receives  offi- 

cial notification  from  the  FCC,  the 
Committee  recommended  "that  ex- 

cept where  protection  of  the  public 
interest  impels  immediate  public 
warning,  the  FCC  withhold  the 
press  release  at  least  until  the  li- 

censee has  had  an  adequate  oppor- 
tunity to  examine  the  notice  of 

hearing  and  either  prepares  a  brief 
answer  for  simultaneous  release  or 
determines  whether  he  should  dis- 

continue the  program  in  issue  as  a 
prelude  to  requesting  the  Commis- 

sion's immediate  and  informal  ter- 
mination of  the  proceedings." 

Two  other  recommendations,  cov- 
ering non-broadcast  activities,  cen- 
tered on  issuance  to  ships  of  cer- 

tificates of  compliance  with  the 
Safety  Convention  and  interlocutory 
suspension  of  operator's  licenses and  their  revocation.  Pointing  out 
that  the  responsibility  of  inspection 
and  sole  authority  for  authorizing 
issuance  of  certificates  to  ships 
lies  with  the  FCC,  the  Com- 

mittee recommended  elimination 

of  the  "unnecessary  step"  re- 
quiring actual  issuance  of  the  cer- 

tificates through  the  Bureau  of 
Marine  Inspection  &  Navigation  of 
the  Department  of  Commerce  by  re- 

pealing the  executive  order  now 

vesting  the  issuing  power  in  that 
Bureau.  It  also  recommended 
amendment  of  the  Communications 
Act  of  1934  to  vest  in  the  FCC 

power  to  suspend  a  radio  operator's license  pending  the  outcome  of  dis- 
ciplinary action,  as  well  as  the 

power  to  revoke  such  licenses  in  ap- 
propriate instances. 

No  Judiciary  Increase 

One  of  the  main  points  of  dif- 
ference between  the  Committee's 

report  and  the  ill-starred  Logan- 
Walter  bill  lies  in  the  failure  of 
the  Committee  to  make  any  provi- 

sion for  judicial  review  of  admin- 
istrative regulations.  The  Commit- 

tee took  the  position  that  there  is 
adequate  provision  in  present  law 
for  ultimate  review  of  such  deci- 

sions, while  the  Logan-Walter  pro- 
posal recommended  additional  ju- 
dicial machinery  to  take  care  of 

administrative  appeals. 
The  seven  committee  members 

joining'  in  the  majority  report  of 
the  committee  included  Mr.  Ache- 
son;  Francis  Biddle,  U.  S.  Solici- 

tor General;  Prof.  Ralph  F. 
Fuches,  Washington  U  Law  School, 
St.  Louis;  Dean  Lloyd  K.  Garri- 

son, U  of  Wisconsin  Law  School; 
Prof.  Henry  M.  Hart  Jr.,  Harvard 
Law  School;  Judge  James  W.  Mor- 

ris, U.  S.  District  Court  for  the 
District  of  Columbia;  Prof.  Harry 
Shulman,  Yale  U  Law  School.  Join- ing in  one  of  the  minority  reports, 
which  recommended  going  still  fur- 

ther in  administrative  reforms, 
were  Carl  McFarland,  former  As- 

sistant Attorney  General;  Dean  E. 
Blythe  Stason,  U  of  Michigan  Law 
School;  Arthur  T.  Vanderbilt,  for- 

mer president  of  the  American  Bar 
Assn.  A  second  minority  report, 
joining  in  the  recommendations  of 
these  three  but  viewing  the  legis- 

lative proposals  as  inadequate  to 
meet  the  situation,  was  filed  by 
Chief  Justice  D.  Lawrence  Groner, 
of  the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia.  Prof. 
Walter  Gellhorn,  of  the  Columbia 
U  Law  School,  acted  as  director  of 
the  Committee's  staff. 

Both  bills  offered  by  the  ma- 
jority and  minority  groups  of  the 

committee  were  introduced  in  the 
Senate  Jan.  29  by  Senator  Hatch 
(D-N.M.),  one  of  the  leaders  in 
securing  Senate  action  on  the 
Logan-Walter  Bill  late  last  year. 
In  introducing  the  measures,  S-674 
and  S-675,  Senator  Hatch  indicated 
that  both  bills  were  offered  for 
consideration  by  the  Senate  Ju-i 
diciary  Committee,  with  the  Senate 
ultimately  working  out  "the  best bill  possible".  [ 

Standard  Brand  Spots  || 

STANDARD  BRANDS,  Montreal,; 
on  Feb.  3  starts  20  transcribed  andj 
live  announcements  weekly  for  two] 

months  during  the  spring  and  two' 
months  in  the  fall,  using  38  Cana- dian stations.  The  campaign  willii 
promote  Fleischmann's  yeast.  Oi| 
behalf  of  Tenderleaf  Tea,  Standard- 
Brands  on  the  same  day  starts  fouiji 
announcements  daily,  five  days  a| 
week,  on  eight  Ontario  stations  foi^j 
eight  weeks.  J.  Walter  Thompson 
Co.,  placed  both  accounts.  , 

CANADIAN  ASSOCIATION  01 
BROADCASTERS  is  moving  t< 
larger  quarters  in  the  Victory  Bldg. 
80  Richmond  St.  West,  Toronto,  f< 
take  care  of  additional  activities  ii 
conjunction  with  the  new  post  of  i 
p;  id  president  -  general  inanagej [Beoadcasting,  Jan.  27].  The  GAT\ 
office  is  also  headquarters  for  -BMI 

(Canada)  Ltd.  I 
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CINCINNATI  DRUG  WHOLESALERS  SAY: 

WLW 

CREATES  INSTANT  DEMAND"  (1) 

MOVES  MERCHANDISE  CONSISTENTLY''  (2) 

MAKES  SALES  TAKE  SHARP  UPWARD  TURN''  (3) 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NATION^S 

STATION 



RCA  76- B2  Consolette  Speech  Input  System  with 

Interlocked  Push-Button  Switching 

ALL  the  features  that  made  the  RCA  Model  76-Bl  known 

jLX  the  country  over. .  .plus  an  extended  frequenq^  response 

to  over  15,000  cycles!  That's  the  new  RCA  76-B2,  for  simulta- 
neous broadcasting  and  auditioning — with  push-button  control  for 

more  circuit  combinations  with  simpler  switching  operations. 

Monitoring,  auditioning,  cueing,  and  talk-back  are  all  under  push- 

button control  The  high-fidelity  program  channel  affords  6  mixer 

controls — 4  microphone  pre-amplifier  input  channels  with  switching 
control  for  as  many  as  6  microphones.  Location  of  control  knobs 

and  correct  slope  of  panel  give  greatest  visibility  and  ease  of 

control  High  power  output  to  line  and  loudspeakers.  Hinged 

top  and  chassis  mounting  for  instant  accessibility  of  parts. 

And  all  at  a  price  that  even  the  smallest  station  can  afford! 

Get  the  facts  on  RCA  76-B2 — write  today  for  complete  data. 

Frequency  Response  30  to  15,000  Cycles 

Independent  Auditioning  and  Program  Channels 

Talk-back  facilities  for  two  studios  and 
remote  lines 

iiC  Emergency  Amplifier  and  Power  Supply  Circuit 

6  Step-by -step  Mixers  — Dual  Turntable  Faders 

6  Remote  Inputs  —  Push-Button  Cueing  Control 

New  Illuminated  Scale  VU  Meter 

Two  Line  Repeating  Transformers 

Plate  Current  Meter  and  Relay  Power  Supply 

^  Attractive  Appearance — Two -Tone  Umber 

Grey  Finish 

Use  RCA  radio  tubes  in  your  station  for  finer  performance 

 ■^U-^  —T^^- 

Microphones 
Spettch  Input  Systsmi 

I  Associated  Equipment Transmitters 

New  York:  1270  Sixth  Ave.     Chicago:  589  £.  Illinois  St.     Atlanta:  530  Citizens  &  Southern  Bank  BIdg.     Dallas:  Santa  Fe  Bldg.     San  Francisco:  170  Ninth  St.     Hollywood:  1016  N.  Sycamore  Ave. 
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WOR  EARLT-BIOIINING  AUDIENCE  SWEEPINBLT 

OITRANES  EVERY  MAJOR  AND  MINOR  STATION 

IN  NEW  TORS! 

First  Coincidental  Check  Ever  Made  of  One  Entire  Week 

During  the  Honrs  of  7:30  to  9:00  A.M.,  Gives  WOR  50% 

More  15-minute  Program  FIRSTS  than  its  nearest  Competitor 

More  specifically,  during  the  week  of  January  13-17th,  WOR  had .  .  . 

86%  more  listeners  than  the  total  tuned  to  50  kw.  Station  X 

100%  more  listeners  than  the  total  tuned  to  50  kw.  Station  Y 

250%  more  listeners  than  the  total  tuned  to  50  kw.  Station  Z 

165%  more  listeners  than  the  combined  total  audiences  of  ALL 

the  smaller  stations  in  New  York. 

—that  power  full  station 

i 

NOTE'  ̂ ^'^  study  was  made  by  C.  E.  Hooper,  Inc.  It  is  based  on 

'  6000  coincidental  telephone  calls.  A  detailed  summary  of  the 
working  method  and  comparative  ranking  of  all  major  station  programs 

will  be  sent  to  agencies  and  advertisers  who  get  in  touch  with  WOR 

at  1440  Broadway,  in  New  York. 

WOR 



iir  Postman 

Iways  Rings 

TWICE 

Every  30  seconds,  both  day  and 

night,  Sundays  and  holidays — all 

366  days  of  Leap  Year,  1940 — some 

radio  listener  wrote  a  letter  to  WLS, 

Chicago.  Last  year,  WLS  received 

1,058,032  listener  letters.  That's  one 

every  30  seconds  with  4,000  letters 

left  over] 

WLS  has  maintained  this  record 

of  over  a  million  letters  a  year  for 

the  past  11  years — 11  million  in  11 

years.  Which  prompts  us  to  repeat: 

the  WLS  audience  is  a  responsive 

audience,  and  loyal:  Loyal  to  the 

fine  programs  of  WLS  and  to  the 

advertisers  who  present  them.  And 

that  means — 

WLS  GETS  RESULTS! 

870  KILOCYCLES 

NBC  BLUE 

50.000  WATTS 

AFFILIATE 

National  Repzesentatives: 

John  Blair  &  Company CHICAGO 

III 



io  "en- 
npHAT'S  as  true  of  a  rad 

gagement"  as  it  is  of  any  other. 

'Acceptance"  is  one  important  advan- 

tage which  The  Colonial  Network 

definitely  has  .  .  .  collectively  .  .  . 

and  for  each  of  the  19  home  town  sta- 

tions in  New  England. 

It's  the  kind  of  acceptance  built  by 
(:onsistent   service   of  entertainment, 

nformation    and    education  ...  by 

3eing  a  part  of  the  community  life 

...  by  meeting  the  local  radio  needs 

and  preferences  in  a  way  that  no 

"stranger"  station  ever  can. 

The  loyal  listenership  and  friendli- 

ness resulting  make  every  market  a 

fertile  field  for  radio  promotion. 

The  Colonial  Network's  A.B.C.  of 

more  sales  in  New  England  is  Accept- 

ance .  .  .  Buyability  .  .  .  and  Cover- 

age ...  at  an  investment  cost  which 

fits  economical  advertising  budgets. 

I 

THE Colonial  Network 

BROOKLINE  AVENUE  BOSTON,  MASSACHUSETTS 

EDWARD  PETRY  &  CO.,  INC.,  National  Sales  Representative 
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THAN  A  SLOGAN! 

Our  air  salesmen  (we  don't  call  'em  "announcers")  make 
their  station  breaks  with,  "This  is  your  neighbor,  KFAB,  in 
Lincoln,  Nebraska." 

And  they're  not  just  saying  that.  For  KFA6,  to  hundreds 
oF  thousands  of  middlewest  rural  listeners,  is  a  very  real, 
Friendly  neighbor. 

Witness  thereof  just  two  of  many  examples: 
KFAB  listeners  last  year  sent  direct  to  this  station,  S25,452.06  in 
hard-earned  casA/for  everything  from  Bibles  and  Breakfast  Foods 
to  Elm  Trees  and  Ear  Pumps.  (This  doesn't  count  money  sent  to 

^  advertisers  nor  sales  directly  resulting  from  KFAB  advertising. KFAB  listeners  sent  close  to  200,000  letters  to  their  favorite 
entertainers  and  air  salesmen. 

Our  listeners  respond  in  this  vigorous  fashion,  because 
KFAB  is  their  neighbor!  KFAB  is  on  the  air  when  they  get 

op — starting  at  4:45  a.m.  KFAB  talks  to  them,  entertains 
them,  informs  them,  and,  through  their  radio  sets,  visits  with 
them  much  like  their  neighbor  down  the  road. 

And  because  KFAB  does  this — because  KFAB  is  a 
neighbor  to  farm  folks  throughout  Nebraska  and  all  sur- 

rounding states — it  is  one  the  most  powerful  selling  forces 
in  the  middle  west. 

P.  S.  A  wire  will  also  bring  you  full  details  on  our  7-POINT  PLUS 
MERCHANDISING  plan  —  the  automatic  program  promoter. 

KFAB 

^NEBRASKAondkNEIGHBORS 
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lUST  THE  MAP  TOU  WANTED- 

at  an  amazingly  low  price! 

The  new  improved  1941  Rodio  Outline  Mop  of  the 

United  States,  Territories  and  Canada  is  drasticaHy 

reduced  in  price  for  quantity  use.  Redesigned  for 

greater  efficiency,  its  uses  ore  many  for  the  radio 

advertiser,  radio  director,  time  buyer,  station  execu- 
tive, station  representative  and  all  others  engoged 

in  the  business  of  broadcasting. 

The  1941  Radio  Outline  Map  embodies  these  fea- 
tures: (1 )  33  X  22  inches  (2)  shows  locations  of  all 

radio  stations  by  cities,  county  outlines  and  names, 

time  zones,  number  of  stations  per  city  (3)  includes 

76  new  1940  station  grants  (4)  printed  on  white 

ledger  paper  allowing  ink  (5)  mailed  flat,  prepaid. 

•  Single  copies,  20c 

•  Ten  or  more  copies,  15c  each 

•  10%  discount  in  quantities  of  50  or  over 

BROAagmSTING 

'.Palestlni!^ 

National  Press  Bldg. Washington,  D.  C. 
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THE  TAMPA 

TRIBUNE  STATION 

FULLTIME 

WITH 

NBC  RED  NETWORK  PROGRAMS 

RADIO  STATION  WFLA  TAMPA, FLA, 

A/atcof7ai  R^preae/7tat:cve^--  Jo^r7  Bi(kir  Co. 

Southeast :  //arriif  Cummli?qs,Jacf(s^c^viile,Fla. 



"The  920  CLUB  on  WORL  is  Boston's  overwhelming  favorite  local  program'' 

— so  was  the  finding  of  C.  E.  Hooper,  inc.,  nationally  known  radio  research 

organization,  when  a  survey  was  made  January  28-29,  1941  in  the  Boston 

area. 

The  920  CLUB  received  more  votes  than  the  total  of  the  next  three  local  pro- 

grams combined. 

For  maximum  results  in  one  of  the  nation's  richest  markets  WORL's  920 

CLUB  offers  national  advertisers  Boston's  biggest  participating  program. 

920  JC/Lcyc/e^^  ̂   /OOOH/dTtf 

MILES   STANPISH   HOTEL     •     BOSTON,  MASSACHUSETTS 



ONE  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MAKE   FREE  &  PETERS  SERVICE 

Gents,  get 

a  load  of 

EwART  M.  Blaii! 

During  his  seven  years  with  WFBL,  contact- 
ing local  and  regional  advertisers,  writing 

commercial  continuity  and  planning  mer- 
chandising for  his  accounts — in  other  words, 

doing  a  complete  service  job  for  them  — 
Ewart  Blain  learned  there  is  no  "rule  book" 
for  radio  advertisers.  Each  advertiser  has 

a  little  different  problem,  and  requires  indi- 
vidual study  and  specific  planning. 

He  learned  that  buying  radio  time  on  the 

basis  of  general  statistics  is  almost  as  uncer- 
tain as  buying  without  statistics.  So  much 

depends  on  the  time  you  select,  and  the  kind 

of  audience  you're  trying  to  reach.  For  ex- 
ample: Lots  of  stations  run  special  sports 
reviews  in  the  late  afternoon.  If 

you've  got  a  man's  product  on  an  ordinary 
program  on  a  competitive  station  at  the  same 

time,  you're  probably  wasting  your  money 
.  .  .  And  that's  only  one  illustration  out  of 
many — all  of  which  practically  scream  the 
story  of  spot  broadcasting! 

Ewart  Blain  and  all  our  fourteen  top-notch 
men  know  most  of  the  things  that  affect  the 

success  of  radio  in  the  twenty- three  impor- 
tant markets  listed  at  the  right.  Their  time 

and  experience  are  available  to  you,  without 
cost.  They  are  eager  to  be  helpful,  even  if 
you  are  not  an  immediate  prospect  for  any 

of  our  stations.  That's  the  way  we  work 
in  this  group  of  pioneer  radio  -  station 
representatives. 

Four  years,  Syracuse  University 

One  year,  Sears,  Roebuck  &  Co. 

One  year.  Standard  Oil  Co. 
Seven  years.  Radio  Station 

WFBL,  Syracuse 
Free  &  Peters  (New  York  Office) 

since  Mar.,  1940 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN     .   .  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. .  .  IOWA  .  .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  .  . SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO      .    .    .     FT.  WORTH-DALLAS KOMA     ....    OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives C«**/-^  7KAj^\}  TCi'^'y Since  May,  1932 

CHICAGO:  180  N.  Michigan NEW  YORK:  247  Park  Ave. DETROIT:  New  Center  Bldg. SAN  FRANCISCO:  iit  Sutler LOS  ANGELES:  (^50  5.  Grand ATLANTA :  322  Palmer  Bldg. 
Franklin  6373 Plaza  5-4131 Trinity  2-8444 

Sutter  4353 Vandike  0569 
Main  5667 
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U.  S.  Files  Sweeping  Suit  Against  ASCAP 

Consent  Decree  Still  Possible  But  Made  More  Difficult; 
Society  Fails  to  Halt  Filing;  Infringement  Threat 

THE  text  of  the  Govern- 
ment's criminal  action 

against  ASCAP  will  be  found 
on  page  26. 

By  SOL  TAISHOFF 

ITS  PATIENCE  exhausted  by  ASCAP's  stalling  and  inde- 
cision, the  Department  of  Justice  last  Wednesday  carried  out 

its  repeated  threats  of  punitive  action  by  slapping  an  all- 
inclusive  criminal  anti-trust  suit  against  Gene  Buck,  ASCAP president,  his  25  board  colleagues  and  19  of  the  more  im- 

portant publishing  house  members. 
The  criminal  suit,  finally  vindicating  the  judgment  of  the 

broadcasting  industry  that  ASCAP  constitutes  an  illegal 
monopoly,  does  not  preclude 
entering  of  a  consent  decree, 
but  it  makes  the  course  much 
more  tortuous. 

Around  the  Table 
New  conversations  with  a  far 

more  docile  ASCAP  were  begun 
with  Anti-Trust  Division  attorneys 
in  Washington  last  Friday  (Feb. 
7),  with  substantially  more  than  a 
quorum  of  ASCAP's  board  of  di- 

rectors, flanked  by  four  attorneys, 
in  attendance.  These  were  re- 

garded as  the  forerunner  of  the 
I  newest  foray  in  the  direction  of  a 
•consent  decree,  and  ASCAP  un- 

questionably is  seeking  revision 
downward  of  the  terms  preferred. 
The  Department's  position,  how- 

ever, in  the  light  of  the  pending 
criminal  suit,  has  been  that  ASCAP 
must  take  a  decree  similar  to  that 
signed  by  Broadcast  Music  Inc.,  or 
face  trial. 

Listening  to  the  pleadings  of  the 
ASCAP  board  at  the  all-day  ses- 

sion Friday  were  Holmes  Bald- 
ridore,  chief  of  the  litigation  section 
of  the  Anti-Trust  Division;  Victor 
0.  Waters,  special  assistant  to  the 
Attorney  General  in  charge  of  the 
copyright  litigation,  and  his  assis- 

tant. Warren  P.  Cunningham  Jr. 
The  ASCAP  retinue  was  headed 
by  President  Gene  Buck,  and  in- 

cluded E.  Claude  Mills,  chairman 
of  the  Administrative  Committee; 
John  G.  Paine,  general  manager, 
and  Attorneys  Lieut.  Gov.  Charles 
Poletti  of  New  York,  his  partner, 
Milton  Diamond,  and  ASCAP  regu- 

lar counsel  Louis  D.  Frohlich  and 
Herman  Finkelstein. 

Directors  present  were  Otto  A. 
Harbach,  George  W.  Meyer,  Gus- 
tave  Schirmer,  Fred  E.  Ahlert, 
Saul  Bornstein,  J.  J.  Bregman,  Irv- 

ing Caesar,  Max  Dreyfus,  Walter 
Fischer,  Edgar  Leslie,  Jack  Mills, 
Herman  Starr,  John  O'Connor,  Will 
Von  Tilzer,  and  John  Mercer. 
ASCAP  directors  were  all  but 

prostrated  when  the  action  came 
in  Milwaukee,  after  it  had  used 

every  imaginable  device  in  attempt- 
ing to  forestall  the  filing.  The  un- 
rest that  has  occasioned  the  almost 

daily  board  meetings  in  New  York 
was  transformed  into  a  veritable 
panic,  it  is  reliably  reported. 

Decree  Possible 

Its  eff'ort  to  pressure  the  indus- 
try into  contract  renewals  a  com- 

plete fiasco,  ASCAP  is  expected 
to  attempt  to  negotiate  a  consent 
decree  before  it  is  arraigned  March 
5  in  Milwaukee,  pursuant  to  the 
Government's  criminal  action.  Nor- 

mally, the  procedure  would  be  to 
round  up  the  defendants  by  war- 

rant, and  follow  the  customary 
criminal  routine,  including  finger- 

printing, placing  of  bail  bond,  and 
the  like.  At  the  behest  of  Mr.  Waters, 
who  filed  the  criminal  information, 
however,  the  court  permitted  this 
procedure  to  be  withheld,  and  it  is 
expected  that  the  defendants  will 
agree  voluntarily  to  appear  in  Mil- 

waukee March  5,  unless  a  postpone- 
ment is  procured. 

Whether  ASCAP,  in  light  of  its 
plight,  will  seek  to  use  dilatory 
tactics  and  postpone  actual  trial 
of  the  criminal  case,  is  conjectural. 
At  the  eleventh  hour,  Lieut.  Gov. 
Poletti,  and  Mr.  Diamond,  were 
retained  for  the  second  time  to 
handle  conversations  with  the  De- 

partment of  Justice.  They  success- 
fully negotiated  for  ASCAP  a  pro- 

posed decree  last  December  but 
this  was  rejected  by  the  ASCAP 
board  and  conversations  were 
abruptly  ended. 

With  the  broadcasting  industry 
rolling  along  nicely  without 
ASCAP  music,  and  with  Broad- 

cast Music  Inc.  firmly  entrenched 
as  a  going  concern,  the  broadcast- 

ing industry  feels  it  has  won  its 
battle  against  ASCAP  in  one  short 
month.  Reorganization  of  BMI, 
pursuant  to  the  consent  decree  en- 

tered formally  Feb.  4  [Broadcast- 
ing, Feb.  3],  after  having  been 

filed  the  preceding  Monday,  is  nec- 
essary only  after  ASCAP  is  placed 

under  similar  restraints  as  a  result 
of  a  decree  or  after  adjudication 
of  the  new  criminal  suit. 

Threat  of  Suits 

There  remained  the  threat  of 
wholesale  ASCAP  infringement 
suits  against  stations.  Here  again, 
however,  ASCAP,  literally  "over 
the  barrel",  may  regard  it  as  in- 

expedient to  use  this  legal  device 
in  attempting  to  force  a  settlement 
with  the  industry.  Since  its  whole 
operating  structure  is  under  at- 

tack in  the  Government  suit,  it 
probably  could  not  obtain  swift 
judgment  against  stations. 

The  Anti-Trust  Division  of  the 
Department  of  Justice,  through  Mr. 
Waters  and  his  assistant,  Mr.  Cun- 

ningham, threw  practically  every- 
thing in  the  anti-trust  statutes  at 

the  ASCAP  board  and  the  publish- 
ing houses  which  now  have  or  have 

had  officers  sitting  on  the  ASCAP 
board.  They  were  charged  with  un- 

lawful conspiracy  to  deprive  the 
public  of  its  music  by  various 
means.  These  included  suppression 
of  competition;  use  of  a  self-per- 

petuating board;  arbitrary  mem- 
b?rship  requirements;  issuance  of 
bl  anket  licenses;  arbitrary  fixing 
of  fees,  including  the  percentage- 
of-gross  method  inflicted  upon 
broadcasters;  discrimination  as  to 
price  and  terms  (such  as  the  news- 

paper station  form  of  contract)  ; 
restrictions  on  public  performance 
of  particular  tunes  and  network 
blanket  licensing  not  providing  for 
clearance  at  the  source.  [See  text 
of  criminal  information  on  page 
26]. 

Assistant  Attorney  General 
Thurman  Arnold,  in  charge  of  the 
Anti-Trust  Division,  minced  no 
words  in  his  comment  on  the  De- 

partment's action.  He  said: 

"In  plain  language,  ASCAP  is 
charged  with  exploiting  composers 
by  preventing  them  from  selling 
their  music  except  on  terms  dic- 

tated by  a  self-perpetuating  board 
of  directors.  That  board  has  the 
power  arbitrarily  to  determine  on 
what  basis  various  members  of 
ASCAP  shall  share  in  the  royal- 

ties from  ASCAP  compositions. 
Unfair  Dealing 

"In  addition  to  discriminating 
against  composers,  ASCAP  has 
been  using  its  monopoly  power  to 
charge  the  users  of  music  for  songs 
they  do  not  play.  This  is  done  by 
compelling  the  user  to  pay  a  per- 

centage of  his  gross  receipts  on 
programs  where  other  music  is  used 
or  where  no  music  is  used.  By  this 
method,  anyone  who  does  not  be- 

long to  ASCAP  is  excluded  from 
the  market.  These  practices  we  con- 

sider not  only  illegal  but  unjusti- 
fiable on  any  ground  of  fair  dealing. 

Our  proceeding  is  aimed  only  to 
compel  ASCAP  to  stop  such  prac- 

tices. Therefore,  the  Department 
will  continue  to  hold  the  door  open 
to  proposals  from  ASCAP  which 
will  eliminate  these  abuses.  It  does 
not  desire  to  prevent  ASCAP  from 
protecting  the  copyright  privileges 

of  its  members." Shift  in  Counsel 

Mr.  Waters  and  B.  J.  Husting, 
U.  S.  district  attorney  in  Milwau- 

kee, did  not  file  the  criminal  action 
against  ASCAP  until  Feb.  5,  the 
day  following  the  actual  entering 
of  the  BMI  consent  decree  by  Fed- 

eral Judge  F.  Ryan  Duffy,  former 
Senator  from  Wisconsin.  They 
were  prepared  to  file  the  suit  at 
that  time,  but  ASCAP  sought  to 
reopen  negotiations  at  the  eleventh 
hour  and  told  Anti-Trust  Division 
attorneys  that  the  entire  board  of 
24  members  would  be  in  Washing- 

ton Feb.  4  to  negotiate  the  decree. 
This  meeting  suddenly  was  called 

off,  after  a  bitter  fight  at  the 
ASCAP  board  meeting.  When  the 
48-hour  period  of  grace  granted 
by  Mr.  Baldridge  had  expired,  Mr. 
Waters  was  instructed  to  file  the criminal  suit. 

Reappearance  of  Lieut.  Gov.  Po- 
letti and  Mr.  Diamond  as  ASCAP 

counsel  augurs  for  possible  agree- 
ment on  a  consent  decree  before 

the  case  comes  to  trial,  which  nor- 
mally would  be  about  three  months 

hence.  The  decree  procured  by (Continued  on  page  12) 
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FCC  Acts  to  Rush  Procedure 

In  Objections  to  Treaty  Shifts 

Engineering  Recommendations  Quickly  Approved; 

Canadians  Approve  Their  New  Allocations 

HIGHLY  ELATED  over  the  out- 
come of  the  North  American  Re- 

gional Engineering  Conference 
which  adjusted  conflicts  in  alloca- 

tions for  stations  on  this  continent, 
preparatory  to  the  spectrum-wide 
reallocation  scheduled  for  March 
29,  the  FCC  Feb.  4  announced  plans 
for  quick  handling  of  objections 
to  the  new  alignment  in  compliance 
with  the  law. 

Immediately  after  conclusion  of 
the  Inter-American  Conference,  at- 

tended by  delegates  from  Canada, 
Mexico,  Cuba  and  the  TTnited 
States  on  Jan.  30,  the  FCC  ap- 

proved the  recommendations  at  the 
engineering  sessions.  Only  eight 
changes  in  frequency  assignments 
were  made  in  the  allocations  for 
this  country  as  originally  set  out 
last  September  [Broadcasting, 
Feb.  8].  An  order  was  issued  Feb. 
4  to  each  of  the  795  stations  whose 
frequency  assignments  will  be 
changed,  in  keeping  with  the  Ha- 

vana Treaty,  with  a  view  toward 
quick  changeover  to  new  waves. 

Simultaneous  Shift 

The  FCC  explained  that  under 
the  recommendations  adopted  at 
engineering  sessions  Jan.  4-30,  un- 

der State  Department  auspices,  the 
precise  allocations  of  other  coun- 

tries will  not  be  released  until  the 
recommendations  are  accepted  by 
the  particular  nations.  If  no  such 
notice  is  given  before  March  1, 
however,  the  recommendations  are 
to  be  considered  as  approved  and 
accepted  by  the  respective  govern- 

ments. New  lists  at  that  time  will 
be  made  public,  if  not  approved 
before  then.  Canada  approved  Feb. 
5  [see  page  16]. 

The  FCC  pointed  out  that  under 
the  agreement,  all  stations  must 
shift  simultaneously  to  their  new 
frequency  at  3  a.m.  (EST)  March 
29.  It  explained  that  under  the 
Communications  Act  the  Commis- 

sion may  not  grant  renewals  of 
existing  station  licenses  more  than 
30  days  prior  to  the  expiration  of 
such  licenses.  Because  of  the  March 
29  recommendation,  the  Commis- 

sion pointed  out  that  no  final  ac- 
tion with  respect  to  pending  re- 

newal applications  will  be  taken 
prior  to  that  date. 

The  FCC's  public  notice  of  Feb. 4  continued: 
"The  Commission's  order  in  each 

case  specifies  the  frequency  and 
conditions  of  operation  proposed  to 
be  authorized.  It  further  provides 
that  the  station  licensee  may  give 
notice  to  the  Commission  of  any 
objections  it  may  have  to  the  fre- 

quency assignment  and  other  con- 
ditions of  operation  proposed  affect- 

ing such  station  on  or  before  Feb. 
18,  1941.  Upon  receipt  of  any  such 
notice  the  Commission  will  afford 
appropriate  opportunity  for  a 
hearing. 

"Although  the  orders  permit  the 
filing  of  objections  and  provide  for 

hearing,  it  should  be  observed  that 
the  proposed  changes  were  made 
public  Sept.  11,  1940,  and  oppor- 

tunity was  then  and  thereafter 
given  to  interested  parties  to  make 
their  views  known.  The  purpose  of 
the  further  opportunity  now  af- 

forded is  to  permit  the  final  exami- 
nation of  any  remaining  objections 

under  the  standard  of  public  in- 
terest, convenience  and  necessity. 

Stations  not  filing  objections  will 
be  deemed  to  have  consented  to 
such  changes  and  the  orders  pro- 

vide that  the  Commission  will  then 
consider  the  applications  for  re- 

newal of  such  stations  as  applica- 
tions for  renewal  on  the  new  fre- 

quencies and  subject  to  the  new 
conditions. 

Licenses  for  CP's 
"There  are  outstanding  standard 

broadcast  station  construction  per- 
mits looking  to  the  issuance  of 

licenses  for  operation  after  March 
29,  1941.  Before  any  license  cov- 

ering such  construction  permits 
may  be  issued  provision  must  be 
made  consistent  with  the  terms  of 
the  agreement  for  the  use  of  a  fre- 

quency, and  in  some  instances  in- 
stallation of  directional  antennas 

or  modification  of  directional  an- 
tennas presently  provided  for  in 

said    construction    permits.  The 

NBC  CHICAGO  expansion  plans 
are  studied  as  two  engineers  from 
the  New  York  office  visit  Central 
Division  headquarters  in  Chicago 
to  go  over  plans  for  the  construc- 

tion of  three  new  studios  and  eight 
new  offices  in  the  Merchandise  Mart 
quarters.  Shown  here  surveying  the 
plans  drawn  up  by  Howard  C. 
Luttgens,  Central  Division  engi- 

neer, are  (1  to  r)  Mr.  Luttgens, 
Harry  Kopf,  general  manager  of 
the  Division;  Chester  A.  Racky, 
audio  facilities  engineer;  William 
A.  Clarke,  manager  of  technical 
service.  The  studios  and  offices  are 
expected  to  be  completed  by  April  1. 

holder  of  any  such  construction 
permit  should  file  as  promptly  as 
possible  an  application  for  modifi- 

cation of  the  construction  permit 
to  specify  a  frequency  and  condi- 

tions of  operation  consistent  with 
the  terms  of  the  agreement. 

"The  Commission  also  announced 
that  although  the  recommendations 
are  not  yet  legally  in  effect,  pend- 

ing the  response  of  other  govern- 
ments, no  action  will  be  taken  by 

Smeby  Advises  Stations  to  Act  Quickly 

To  Prepare  for  Change  in  Assignments 
IMPLORING  stations  to  order 
crystals  ground  to  their  new  fre- 

quencies, arrange  engineering  serv- 
ice and  file  for  their  new  construc- 
tion permits  as  specified  under  the 

Havana  Treaty  reallocation  to  be- 
come effective  March  29,  Lynne  C. 

Smeby,  NAB  director  of  engineer- 
ing, declared  Feb.  7  that  to  effect 

the  shift  as  scheduled  utmost  co- 
operation between  the  FCC,  the  sta- 

tions and  equipment  manufacturers 
is  essential. 

There  are  two  possible  bottle- 
necks apparent  at  present  in  carry- 

ing out  the  reallocation,  he  said — 
crystals  and  new  equipment.  Grind- 

ing of  the  hundreds  of  new  crys- 
tals, he  pointed  out,  will  be  difficult 

prior  to  March  29.  Mr.  Smeby  sug- 
gested that  stations  make  immedi- 

ate arrangements  for  them,  either 
by  an  exchange  with  present  ten- 

ants on  their  new  frequency  or 
through  order.  In  ordering  new 
crystals,  manufacturers  should  be 
notified  whether  a  directional  an- 

tenna is  used,  he  warned. 
Slow  Deliveries 

Because  of  national  defense  and 
other  requirements,  deliveries  on 
equipment,  other  than  crystals, 
necessarily  are  slow,  Mr.  Smeby 
declared.  He  urged  stations  to 
ascertain  promptly  their  demands 
and  place  their  orders. 

Most  engineers,  Mr.  Smeby  de- 

clared, have  placed  the  minimum 
time  necessary  for  placing  the 
agreement  in  effect  at  three 
months.  Inasmuch  as  less  than  two 
months  remain,  he  emphasized  it  is 
essential  that  stations  act  quickly 
to  complete  their  technical  arrange- ments. 

Further  suggestions  were : 
Each  consulting  engineering  firm 

will  be  called  on  to  change  over  several 
directional  antennas.  It  will  not  be 
possible  for  each  firm  to  be  at  the 
transmitter  of  each  client  on  the  night 
of  the  change.  The  FCC  in  its  release 
provides  for  changing  most  of  the 
direetionals  on  a  skeleton  proof  of  per- 

formance basis.  Under  this  plan  the 
consultants  can  start  immediately  re- 

setting direetionals  during  test  periods 
and  then  record  the  new  settings.  On 
the  shift  night  the  station  engineer  can 
set  all  the  coils  and  condensers  to 
the  previously  marked  positions.  This 
scheme  can  probably  be  worked  in  the 
majority  of  cases.  Inasmuch  as  the 
time  is  very  short,  it  is  imperative  that 
stations  immediately  place  orders  with 
their  consulting  engineers  for  realign- 

ing the  directional  antennas. 
If  a  station's  transmitter  has  dupli- cate crystals,  it  will  be  permissible  to 

operate  with  one  crystal  for  the  old 
frequency  and  one  for  the  new  fre- 

quency in  the  transmitter  during  the change-over  period. 
Stations  should  immediately  place 

orders  with  the  manufacturers  for 
changing  frequency  monitors  to  the 
uew  frequencies.  The  FCC  has  made 
arrangements  with  the  monitor  manu- facturers so  that  an  order  can  be 
])]aced  for  the  change  without  sending 

{Continued  on  page  55) 

the  Commission  in  a  manner  in- 
consistent with  the  provisions  of 

the  agreement,  the  recommenda- 
tions or  the  appended  lists. 

"This,  of  course,  will  not  pre- 
clude action  where  there  are  no 

questions  of  a  signal  of  sufficient 
intensity  to  cause  interference  con- 

sequences in  another  country,  nor 
the  granting  of  authorizations  for 
operation  effective  after  March  29, 
1941,  which  may  be  notified  as 

changes  under  the  agreement." The  recommendations  adopted  at 
the  conference,  among  other  things, 

provide  that  each  of  the  radio  ad- ministrations involved  will  refrain 

from  making  any  new  station  as- 
signments or  changes  in  existing 

assignments  as  to  location,  power, 
frequency,  or  hours  of  operation, 

effective  prior  to  March  29,  "which are  not  specifically  for  the  purpose 
of  complying  with  the  listings  of 
broadcast  stations"  as  set  forth  in 
the  respective  allocation  lists.  This, 
however,  "does  not  preclude  notifi- 

cation of  additional  assignments  to 
be  made  effective  after  March  29, 

1941,"  according  to  the  document. 
Antenna  Delays 

The  recommendations  relating  to 
new  operating  assignments  specify 
that  when  a  directional  antenna 
as  required,  has  not  been  installed, 
the  operating  power  of  the  station 
will  be  restricted  "to  a  value  which 
will  not  cause  any  objectionable  in 
terference  to  stations  in  other 
countries."  Each  administration  is 
required  to  take  necessary  meas 
ures  to  prevent  the  operation  of 
any  station  not  conforming  to  these 
requirements. In  the  event  operation  of  any 
station  in  accordance  with  the  al 
locations  may  as  a  result  of  actual 
measurement  be  found  to  cause  ob 
jectionable  interference  in  excess  of 
the  amount  computed  in  accordance 
with  the  standards  specified,  nego 
tiations  may  be  instituted  to  re 
duce  the  interference,  in  accord- 

ance with  the  appropriate  technical 
principles,  according  to  the  agree ment. 

The  document  specifies  that  the 
signatory  governments  shall  com 
municate  to  each  other  as  soon  as 
possible  their  acceptance  of  the 
recommendations.  It  is  specifically 
provided  that  prior  to  March  1 
no  Government  shall  make  public 
the  listings  of  stations  of  any  other 
Government  "unless  the  latter  shall 
have  already  made  its  own  listings 

public." 

List  for  Curtiss  Candy 

CURTISS  CANDY  Co.,  Chicago 
during  the  month  of  February 
starts  its  test  campaign  of  tran 
scribed  announcements  on  three  sta 
tions  promoting  three  of  its  prod 
ucts  [Broadcasting,  Feb.  3].  Plan 
to  date  call  for  approximately  30 
weekly  one-minute  transcribed  an 
nouncements  for  Carlton  Gun 
starting  Feb.  9  on  WXY,  Oklahom; 
City;  two  to  four  daily  transcribe 
announcements  on  KCMO,  Kansa 
City,  for  Cocoanut  Grove  cand.\ 
bars,  starting  Feb.  17,  and  fou 
daily  35-word  transcribed  announce 
ments  for  Chico  nuts,  starting  Feb 
24,  on  KXOK,  St.  Louis.  Contract 
are  for  13  weeks.  Agency  is  C.  L 
Miller,  Chicago. 

is, 

iftl 
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B  S-H  SEEKS  DATA 

OJS  STATIOIS  SALES 

BLACKETT  -  SAMPLE  -  HUM- 
MERT,  New  York,  is  sending  let- 

ters to  stations  in  all  parts  of  the 
country  asking  information  which 
will  be  useful  to  the  agency  in  plac- 

ing spot  business.  Each  station  is 
asked  to  send  copies  of  its  current 
program  schedule  with  an  itemized 
list  showing  the  names  of  each  pro- 

gram, sponsor,  product,  and  length 
of  time  product  has  been  advertised 
on  the  station. 

Spot  announcements  and  chain 
breaks  as  well  as  regular  programs 
are  to  be  included  in  the  list.  A 
coverage  map  showing  the  number 
of  radio  homes  in  the  station's  pri- 

mary and  secondary  areas  is  also 
requested. 

It  was  stated  that  the  results  of 
the  query  will  give  the  agency  a 
complete  picture  of  the  spot  activi- 

ties in  various  markets,  as  well  as 
providing  a  valuable  index  for  the 
placement  of  spot  business. 

CHANGES  IN  HAVANA  TREATY  ASSIGNMENTS 

(  Correflions  io  he  made  in  loj/s  i)i  IH'/I  Yearliook ) 

CBS  ISET  EARNINGS 

TOTAL  $4,806,000 
CBS  consolidated  net  earnings  for 
the  fiscal  year  ending  Dec.  28,  1940, 
were  approximately  $4,806,000, 

equivalent  to  $2.80  per '  share, Frank  K.  White,  CBS  treasurer, 
reported  Feb.  5.  Figure  is  based 
on  preliminary  figures,  subject  to 
the  audit  now  being  made,  he  said, 
and  the  annual  financial  report  will 
be  ready  about  April  1.  Earnings 
for  1939  were  $5,001,500,  equal  to 
$2.91  per  share.  Net  earnings  for 
1940  are  shown  after  the  deduc- 

tion of  $1,819,500  for  Federal  in- 
come taxes  and  $810,500  for  es- 

timated Federal  excess  profits 
taxes,  representing  an  approxi- 

mate increase  of  $1,500,000  over 
the  $1,127,157  provided  for  Fed- 

eral income  taxes  the  previous 
year. 

The  CBS  board  on  Feb.  5  de- 
clared a  cash  dividend  of  45  cents 

per  share  on  Class  A  and  Class 
B  stock  of  $2.50  par  value,  pay- 

able March  7  to  stockholders  of  rec- 
ord Feb.  21. 

MBS  January  Sales 
MBS  gross  time  sales  for  January 
1941  totaled  $505,231,  a  gain  of 
59%  over  the  $317,729  gross  for 
January,  1940,  MBS  has  reported. 
As  previously  announced  [BROAD- 

CASTING, Jan.  27],  CBS  and  NBC 
have  discontinued  the  publication 
of  their  time  sale  figures  and  are 
planning  to  furnish  to  the  NAB 
data  from  which  the  NAB  will 
release  comparative  figures  on  a 
unit  time  basis  which  is  said  to 
afford  a  better  comparison  and  at 
the  same  time  to  avoid  the  pub- 

lication of  dollar  figures,  which  the 
industry  believes  has  led  to  unwar- 

ranted ideas  concerning  its  net  in- 
come. 

V 

ALr.Kirr  K.  KAXE.  iunhov  mikI  con- 
ductor of  the  fornifr  F<i)iiou,t  Fiisfs 

proKnniis  on  WOR.  Xt'W  York,  has 
filed  suit  in  .\o\v  York  ]'"'('dciiil  r'<nirt 
against  l'louj;h  Inc..  Mcmiiliis.  sccliinK 
.$2.">.0()()  <laniit};<-s  for  alli-^cd  infrinfif- menl.  an  injunclion  and  accounting  of 
profits.  Plaintiff  claims  that  Ploujih"s 
current  earnpaixn  on  .S.")  stations  for St.  Jose]iirs  Aspirin  and  Penetro  uses 
nn  aunoii iifcnient  which  starts  "'riiis  i.s 
a  fanjoiis  first  fai-t  in  history." 

VARIOUS  changes  in  frequency,  power,  radiation,  time  and  class  desig- 
nations have  been  made  by  the  FCC  in  the  Havana  Treaty  allocations  as 

originally  announced  and  as  published  in  the  1941  Broadcasting  Year- 
book. The  changes,  by  frequencies,  should  be  made  on  pages  64-78  of  the 

Yearbook  as  follows;  these  changes  may  also  be  made  in  their  proper 
places  in  the  Havana  Treaty  assignment  by  call  letters  published  on 
pages  50-62  of  the  Yearbook,  and  they  should  be  made  in  the  State  list- 

ings (bold  face  portions)  on  pages  103-178: 

550  kc. — Change  power  of  KFYR,  Bis- marck, X.  D.,  to  5.000  watts. 
5<50  kc. — WFIL,  Philadelphia  ;  see Xote  1. 
570  kc. — Change  power  of  KGKO. 

Fort  Worth,  to  5,000  watts. 
620  kc— Delete  WFLA,  Tampa.  Fla. 

Change  time  designation  of  WSUN, 
St.  Petersburg,  to  U.  Change  power 
of  KGW,  Portland,  to  5,000  watts. 

780  kc— WJAG,  Norfolk,  Neb.;  see Xote  2. 
790  kc — Correct  call  letters  of  KGHL, 

Billings.  Mont. 
SIO  kc. — f^hange  power  of  KGO,  San 

Francisco,  to  10.000  watts. 
940   kc— Change  power   of  WMAZ, Macon,  to  5.000  watts  U. 
960  kc— Change  radiation  of  WELT. 

X'ew  Haven,  to  184. 
970    kc — Change    call    letters  of 
WKGA.  Tampa,  to  WFLA. 

980   kc— KMBC,   Kansas   City;  see Note  3. 
990  kc— WIBG,  Gleuside,  Pa.;  see 

X'ote  4. 

1000  kc— Change  power  of  WCFL. 
Chicago,  to  10.000  watts.  Change 
power  of  K.JR,  Seattle,  to  10,000 
watts.  Indicate 
tions  as  I-B. 

1070   kc— Change 
Birmingham,  to 
also  Note  5. 

1080  kc— Change 

class  of  both  sta- 

power  of  WAPI. 
.50,000  watts;  see 

power  of  WCAZ, 
Carthage.  111.,  to  2.50  watts. 

1090  kc— Change  power  of  KTHS, 
Hot  Springs,  to  .50.000  watts. 

1110  kc— Change  power  of  KFAB, 
Lincoln,  to  .50,000  watts. 

1^:'A)  kc— Change  powers  of  WDGY. 
Minneapolis,  to  1.000-N  and  5,000- 
LS.  KWKH.  Shreveport ;  see  Note  6. 

1150    kc. — Eliminate    DA-N'  after KSWO.  Law^ton,  Okla. 
1170  kc— Change  power  of  KVOO, 

Tulsa,    to    .50.000    watts.  Change 
ipower    of    WWYA.    Wheeling,  to 
50.000  watts. 

1190  kc  Change  powers  of  WO  WO, 
Fort    Wayne,     to    50,000  watts. 
Change  power  of  KEX,  Portland, 
to  50.000  watts,  and  class  to  I-B  ; see  also  Note  7. 

1200  kc— Shift  WCAU,  Philadelphia, to  1210  kc. 
1210  kc — Shift  WOAI,  San  Antonio, 

to  1200  kc. 
1230  kc— WBOO,  Sault  Ste.  Marie, 

Mich. ;  see  Note  8.  Delete  WBAB. 
Atlantic  City,  Delete  WEST,  Eas- 
ton.  Pa.  Add  WFAM,  South  Bend, 
Ind.,  power  2.50  watts,  time  U-D, 
S-WJOB-N,  class  IV. 

1 240  kc— Between  WHBU  and  KBIZ. 
in.sert  KWLO,  Decorah,  la,,  power 
250  watts,  radiation  1.50,  time  D. 
class  IV.  Eliminate  WTMA  Charles- 

ton, S.  C. 
12.50    kc— Add    WTMA.  Charleston, 

S.  ('..  power  1.000  watts,  radiation 
21.5-DA-X.  time  U.  class  III-B. 

127t)  kc — Change  power   of  KGCU. 
Mandan,  X.  D.,  to  500-N.  1.000-LS. 

1300  kc — Change  power  of  WFBR, 
Baltimore,  to  5,000  watts.  Change 
powers    of    AVOOD    and  WASH. 
Grand  Rapids,  to  5,000  watts  and 
indicate  radiation  as  175-DA-N  and 
class  as  III-A. 

1320  kc— Change  power  of  WEBC, 
Duluth,    to    5,000    watts.  Change 
jiower    of    WJAS,    Pittsburgh,  to 
5,000  watts. 

1330   kc — Change   class   of  WBBR, 
Brooklyn,    to  III-A.   Change  class 
of  WEVD,  New   York,   to  III-A. Change  class  of  WHAZ,  Troy,  to 
III-A'.   Change   power  of  WHBL, 
Shehoygan,  Wis.,  to  500-N,  1,000-LS. 

1360   kc — Change   power   of  WSAI, 
Cincinnati,  to  5.000  watts. 

1370  kc— Change  power  of  KGNO, 
Dodge  City,  Kan.,  to  500-N,  1000- 
LS. 

1390  kc— Change  power  of  KCRC. 
Enid,  Okla.,  to  1,000  watts.  Change 
power  of  WCSO,  Charleston,  S.  C, to  1,000  watts. 

1400  kc— Between  KTOK  and  WJAC, 
add  WEST.  Easton,  Pa.,  power  250 
watts,  radiation  1.50,  time  U,  class IV. 

1410  kc— Change  power  of  WKBH, 
LaCrosse,  Wis.,  to  5,000  watts. 

1440  kc— Change  power  of  KGNC, 
Amarillo,  Tex.,  to  1.000-N.  5,000- LS. 

1450  kc. — Between  WAZL  and  KRBC. 
insert  WMDF.  Greenwood.  S.  C. 
pow-er  2.50  watts,  radiation  1.50,  time 
U.  class  IV. 

1460  kc— KGEZ.  Kalispell,  Mont.; 
see  N'ote  9. 

1470  kc. — Eliminate  "Proposed  5,000" under  power  of  WMBD.  Peoria.  111. 
1480  kc— Between  K  G  C  X  and 
WGAR.  insert  WHOM.  Jersey  City, 
power  5.000-N,  1,000-LS,  radiation 
2.30-DA-N.  time  U.  class  III-B. 

1490  kc — Between  K  G  K  Y  and 
KAWM.  insert  WBAB.  Atlantic 
City,  X"^.  J.,  power  250  watts,  radia- tion 150.  time  U.  class  IV.  Delete 
WCNW.  Brooklyn,  and  WWRL, 

Woodside,  X'.  Y. 1510'  kc— Change  power  of  WLAC. Nashville,  to  .50,000  watts.  Change 
power  of  KGA,  Spokane,  to  10,000 
watts. 

1520  kc — Change  power  of  KOMA. 
Oklahoma  City,  to  50.000  watts. 

1560  kc— Delete  WHOM.  Jersey  City. 
Add  WQXR,  X>w  York  City,  power 
10.000   watts,   radiation  DA,  time 
U,  class  II. 

1600  kc— Delete  WQXR,  New-  York 
City.  Add  WCNW,  Brooklyn,  power 
500  Avatts.  radiation  175.  time  S- 
WWRL.  class  III-B.  add  WWRL. 
Woodside.  X".  Y..  power  500  watts. 
radiation  175,  time  S-WCX[W.  class 
III-B. 
Note  1 — WFIL:  This  assignment  is 

agreed  to  between  the  U.  S.  and  Canada 
as  listed.  Canada  agrees  to  interpose  no 
objection  to  an  increase  in  the  operating 
power  of  WFIL  to  5  kw.  with  the  radia- 

tion to  Kirkland  Lake,  Ont.  on  the  bear- 
ing 338  degrees  not  to  exceed  392  mv/m 

unattenuated  at  one  mile  (that  produced 
by  a  nondirectional  .5  kw.  station  having 
175  mv/m  at  one  mile  for  1  kw.).  It  is 
further  agreed  that  the  frequency  1220  kc. 
will  not  be  assigned  within  the  U.  S.  for 
a  reasonable  time  to  permit  assignment 
of  CJKL  to  this  frequency  if  the  station 
should  so  elect.  If  subsequent  investiga- 

tions indicate  the  frequency  560  kc-  to  be 
more  desirable  and  CJKL  elects  to  remain 
on  this  channel  under  the  aforementioned 
conditions,  further  use  of  the  frequency 
1220  kc.  in  the  northeastern  portion  of 
North  America  will  be  the  subject  of 
further  negotiations  on  the  basis  of  estab- 

lished priorities. 
Note  2  ■ —  WJAG :  Station  to  operate  on 

1090  kc.  pending  adjustment  of  domestic 
problems  in  the  U.  S. 

Note  3  —  KMBC  :  Permitted  to  continue 
operation  with  5  kw.  power,  unlimited  time 
and  the  directional  antenna  now  installed 
and  on  file  with  the  FCC  and  the  Depart- 

ment of  Transport  subject  to  the  deter- mination of  actual  interference  to  CJRM 
in  accordance  with  the  provision  for  such 
determination  established  by  the  Treaty.  If 
interference  is  found  to  exist  to  greater 
than  4  mv/m.  appropriate  action  by  the 
Commission  will  be  taken  to  require  KMBC 
to  reduce  the  radiation  on  the  bearing  331 
degrees  to  such  an  amount  that  the  limita- 

tion at  Regina  does  not  exceed  4  mv/m. 
Note  1,  —  WIBG :  This  assignment  avail- 

able for  Class  II  operation,  unlimited  time, 
Philadelphia,  provided  the  signal  at  no 
place   on    the   border   between    the  LTnited 

Bankruptcy  Ruling 

Against  Brinkley 
Court  Action  Comes  at  Same 
Time  as  License  Refusal 

ALMOST  coincident  with  the  dis- 
closure that  the  Mexican  Govern- 

ment will  not  re-license  Dr.  John 
R.  Biinkley's  180,000-watt  XERA, 
at  Villa  Acuna,  Mexico,  came  the 
action  Jan.  31  of  the  Federal  Dis- 

trict Court  at  San  Antonio,  ad- 
judging the  medico-broadcaster  a bankrupt.  Dr.  Brinkley  voluntarily 

petitioned  for  the  judgment  and  a 
preliminary  schedule,  subject  to 
amendment,  listed  his  debts  at  more 
than  $1,100,000  and  his  assets  at 

$316,500. Following  the  conclusion  of  the 
North  American  Engineering  Con- 

ference in  Washington,  Jan.  30,  to 
perfect  the  continental  allocations 
under  the  Havana  Treaty,  it  was 
learned  authoritatively  that  no  pro- 

vision had  been  made  for  continu- 
ance of  XERA  when  the  Treaty  be- 

comes effective  March  29.  Similarly 
XENT,  at  Nuevo  Laredo,  border 
station  formerly  operated  by  Nor- 

man T.  Baker,  another  erstwhile 
U.  S.  broadcaster,  was  understood 
to  have  been  excluded  under  the 
Mexican  allocation.  Baker,  accord- 

ing to  last  reports,  was  in  the  cus- 
tody of  Federal  authorities  for  al- 
leged violation  of  the  mail  statutes. 

License  Revoked 

A  leading  exponent  of  goat  gland 
rejuvenation,  Brinkley  originally 
operated  a  station  in  Milford, 
Kan.,  the  license  for  which  was  re- 

voked by  the  former  Radio  Com- mission because  of  its  use  as  a 
private  mouthpiece  to  promote 
Brinkley's  surgical  services  and  his 
hospital,  then  at  Milford.  The  li- cense of  the  former  Baker  station 
at  Muscatine,  la.,  likewise  was  re- voked on  similar  grounds.  Baker, 
however,  specialized  in  purported 
cancer  cures. 

Brinkley,  at  the  height  of  his 
career,  is  reported  to  have  had  an 
almost  fabulous  income.  He  twice 
ran  for  Governor  of  Kansas  and  re- 

peatedly was  in  hot  water  wtih 
the  American  Medical  Assn.  He  ran 
a  close  race  for  the  gubernatorial 
election  in  1930.  He  owned  a  yacht, 
an  airplane  and  a  number  of  spe- 

cially built  automobiles. 

states  and  Canada  exceeds  0.025  mv/m  10 
per  cent  of  the  time. 

Note  5  —  WAPI:  To  operate  on  1170  kc. 
pending  adjustment  of  domestic  problems in  U.  S. 
Note  6  —  KWKH:  Reclassification  of 

KWKH,  50  kw.  Class  II  station  (Treaty 
provision)  at  Shreveport  to  I-B  acceptable 
so  long  as  CBR,  Class  I-B  station  at  Van- 

couver, continues  to  operate  with  5  kw. 
power  as  provided  by  the  Treaty.  When 
power  of  CBR  is  increased  to  50  kw., 
classification  of  KWKH  to  be  dependent 
upon  interference  received  from  CBR.  If 
CBR  is  operated  with  directional  antenna 
which  provides  satisfactory  service  to  the 
British  Columbia  area  and  protects  the  ser- 

vice of  KWKH  as  a  I-B  station  in  ac- 
cordance with  the  Treaty,  this  classification 

may  be  continued. 
Note  7  —  KEX :  This  assignment  of  a 

Class  I-B  station  at  Portland,  Ore.  is 
agreed  to  by  Mexico  on  condition  that  the 
DA  proposed  protect  the  service  of  a  Class 
I-B  station  in  Sonora  in  accordance  with 
the  engineering  standards  of  the  Treaty. 

Note  8  —  WSOO  :  It  was  agreed  between 
the  delegates  from  the  U.  S.  and  Canada 
that  if  an  increase  in  power  beyond  that 
of  a  local  station  is  contemplated  for 
either  CJIC  or  WSOO,  the  Department  of 
Transport  will  advise  the  Commission,  or 
vice  versa,  in  order  that  the  increase  in 
power  of  either  station  may  be  considered 
in  conjunction  with  that  of  the  other. 

Note  9 — KGEZ:  Conditional  grant  as  to directive  antenna  on  1460  kc. 
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Sweeping  Suit  Against  ASCAP 
U.  S.  Files 

Officials,  Counsel 

Confer  at  Dept. 

of  Justice 
(Continued  from  page  9) 

these  attorneys  last  December  was 
comparatively  innocuous,  as  com- 

pared to  that  accepted  by  BMI. 
The  BMI  consent  decree  represents 
the  minimum  terms  which  can  be 
offered  ASCAP.  Other  factors, 
cited  in  the  criminal  information, 
of  necessity  would  be  included  in 
any  stipulated  settlement  now 
worked  out  [Broadcasting,  Feb.  3]. 

ASCAP  Reorganization? 
That  ASCAP  must  undergo  a 

complete  reorganization  under  the 
terms  of  any  decree  entered,  is  a 
foregone  conclusion.  Its  whole 
method  of  operation  would  be 
junked  and  it  would  have  to  start 
anew,  eliminating  all  of  the  prac- 

tices complained  of.  This  would  re- 
sult in  setting  it  up  substantially 

as  a  music  clearing  house,  collect- 
ing fees  for  its  writer  and  pub- 

lisher members  and  allocating  the 
returns  equitably.  All  of  the  water 
now  existing  in  its  high  command 
would  have  to  be  squeezed  out.  It 
would  have  to  provide  for  clear- 

ance at  the  source,  as  would  BMI, 
but  these  adjustments  would  occur 
within  nine  months  following  any 
settlement  reached. 

While  it  is  too  early  to  predict 
the  outcome,  it  is  felt  that  should 
ASCAP  be  brought  into  line  vol- 

untarily, some  arrangements  might 
be  made  whereby  its  music  could 
be  performed  until  the  necessary 
reorganization  and  licensing  poli- 

cies are  established.  Conceivably, 
the  Government  might  be  disposed 
to  approve  a  month-to-month  li- 

censing arrangement  for  a  specified 
minimum. 

Buck  Explains 

When  the  ASCAP  board  finally 
recovered  from  the  shock  of  the 
criminal  action,  President  Buck 
announced  publicly  that  the  Gov- 

ernment had  assured  the  Society 
it  was  ready  "to  continue  negotia- 

tions for  an  adjustment  of  the  con- 
troversy just  as  if  no  information 

had  been  filed  in  the  Federal  Dis- 
trict Court  in  Milwaukee."  When 

he  formally  announced  Mr.  Poletti's 
retention  to  negotiate  the  decree, 
and  expressed  "deep  regret"  over 
the  Government's  action,  he  said 
ASCAP  "has  always  been  willing 
and  desirous  of  making  any  just 
and  reasonable  change  in  its  or- 

ganization and  method  of  oper- 
ation". 

Government  attorneys  were  be- 
lieved to  be  pleased  with  the 

ASCAP  decision  to  re-retain 
Messrs.  Poletti  and  Diamond.  Their 
original  conversations  last  Decem- 

ber were  harmonious,  it  is  under- 
stood. The  ASCAP  board  threw  out 

the  suggested  decree  available  at 
that  time  after  the  ASCAP  house 
counsel,  Louis  D.  Frohlich  and 
Herman  Finkelstein,  had  vigor- 

ously opposed  it. 

As  a  matter  of  fact,  handling 
of  a  consent  decree  prior  to  the 
filing  of  litigation  represents  un- 

orthodox procedure.  Usually,  the 
Government  does  not  initiate  con- 

versations on  decrees  until  litiga- 
tion has  been  filed.  Entering  of  the 

BMI  decree  came  after  the  Govern- 
ment had  announced  its  intention 

of  filing  both  against  BMI  and  the 
major  networks,  and  separately 
against  ASCAP.  The  suit  against 
BMI  never  actually  had  been  filed. 

In  the  case  of  ASCAP,  a  six- 
year-old  civil  suit  alleging  viola- 

tion of  the  Sherman  anti-trust  laws 
still  is  pending  in  the  Federal  Dis- 

trict Court  for  the  Southern  Dis- 
trict of  New  York.  Presumably, 

the  Milwaukee  Federal  Court  was 
selected  for  the  criminal  suit  be- 

cause it  is  regarded  as  a  typical 
American  community  of  average 
size.  If,  as  and  when  the  case  goes 
to  trial,  the  jury  would  be  selected 
from  citizens  in  that  jurisdiction. 

Speeds  Procedure 
The  Government  resorted  to  the 

criminal  information  procedure  as 
a  means  of  circumventing  normal 
processes  necessary  for  grand  jury 
indictments.  Filing  of  the  suit  on 
information,  with  supporting  affi- 

davits, is  tantamount  to  a  grand 
jury  proceeding. 

Meanwhile,  turmoil  reigns  within 
ASCAP.   Totally  aside  from  the 

BECAUSE  of  numerous  predic- 
tions as  to  the  effect  withdrawal  of 

ASCAP  music  from  the  networks 
would  have  on  the  audiences  of  net- 

work musical  programs,  the  report 
of  the  Cooperative  Analysis  of 
Broadcasting  (Crossley  ratings) 
for  January  has  been  awaited  with 
more  than  usual  curiosity. 

Because  of  the  possibility  of  mis- 
use of  the  results  in  a  way  which 

might  put  the  CAB  in  the  position 
of  taking  sides  with  either  the 
broadcasters  or  ASCAP  in  the 
music  controversy,  the  CAB  man- 

agement is  adhering  firmly  to  the 
position  that  its  reports  are  com- 

piled for  the  exclusive  information 
of  CAB  subscribers  and  refusing 
to  allow  any  reprinting  of  the  rat- 

ings of  individual  programs. 

Only  Slight  Changes 
The  findings  are  summarized, 

however,  in  a  release  issued  last 
week  by  the  NAB,  which  points  out 
first  that  the  CAB  found  no  change 
in  national  poularity  of  network 
programs  during  January,  the 
average  number  of  listeners  to  172 
network  shows  during  the  period 
ending  Jan.  28  being  identical  with 
the  number  for  the  period  ending 
Dec.  23.  There  were  82  programs 
making  gains  and  86  with  losses, 
while  4  remained  the  same.  Of 
evening  programs,  53  had  more 
listeners,  49  fewer.  Musical  pro- 

grams fell  of  .4  point  in  rating,  a 
negligible  amount. 

Daytime  programs  averaged  a 
6.1  rating  for  January,  compared 
with  6.2  for  December,  while  even- 

ing programs  maintained  a  13.8 

I CODE'S  E
QUALITY  I 

ASCAP  Replies  to  Godfrey  I 

 On  WJSV  Program—  ' 
ASCAP,  promoter  of  a  propaganda 
program  over  a  hundred  indepen- dent stations,  took  refuge  behind 
the  NAB  code  in  Washington  last 
Friday.  On  Jan.  10  Arthur  Godfrey, 
who  conducts  an  early  morning  pro- 

gram on  WJSV,  CBS  Washington 
key,  explained  the  music  situation, 
using  BMI  material.  Neutral  listen- 

ers, including  several  Washington 
newspapermen,  praised  the  presen- 

tation for  its  objectivity. 
A.  D.  Willard,  WJSV  manager, 

received  a  letter  from  John  G. 
Paine,  general  manager  of  ASCAP, 
demanding  time  to  answer  Godfrey 
under  the  equal-time-for-controver- 
sial-issues  clause  of  the  code.  The 
station  complied  and  early  Feb.  7, 
much  earlier  than  song  writers  and 
their  managers  are  wont  to  arise, 
Paine  and  Irving  Caesar  of  ASCAP 
arrived  at  the  WJSV  studios.  They 
were  in  Washington  to  confer  with 
Department  of  Justice  attorneys. 
When  they  finished  Godfrey  said, 
"Now  that  we've  heard  ASCAP's 
story  let's  hear  some  good,  old  BMI 
music".  He  played  "Jeannie  With 
the  Light  Brown  Hair". 

pandemonium  that  developed  fol- 
lowing filing  of  the  criminal  action, 

it    was    apparent    that  separate 

rating  for  both  months.  The  aver- 
age audience  for  all  programs  (  day 

and  night,  was  10.7  for  both  De- cember and  January. 
Making  its  own  analysis  of  the 

CAB  figures  for  the  two  periods. 
Broadcasting  found  that  of  35  net- 

work programs  either  entirely  or 
predominently  musical,  21  had 
changes  in  rating  of  one  point  or 
less  and  so  statistically  may  be  said 
to  remain  unchanged,  as  the  pos- 

sibility of  statistical  error  exceeds 
that  amount.  Of  the  14  programs 
whose  rating  changed  more  than 
one  point,  seven  showed  increases 
and  seven  decreases,  maintaining 
the  balance. 

Musical  programs  with  higher 
ratings  for  January  than  for  De- 

cember were :  Moylan  Sisters, 
Voice  of  Firestone,  Carnation  Con- 

tented Hour,  Guy  Lomhardo,  Major 
Bowes,  Waltz  Time  and  Melody 
Ranch.  Those  whose  ratings  fell  off 
in  January  were:  Metropolitan  Au- 

ditions, Johnny  Presents,  Planta- 
tion Party,  Kay  Kyser,  Kate  Smith, 

Hit  Parade,  Pet  Serenade. 

Penn.  Recording  Bill 
PENNSYLVANIA  broadcasters 
are  opposing  House  Bill  79,  intro- 

duced in  the  General  Assembly  Jan. 
27  by  Rep.  Cohen.  It  is  designed  to 
prohibit  the  recording  of  any 
broadcast  performance  or  rendition 
without  the  consent  of  artists, 
among  other  provisions,  and  is 
thought  to  have  backing  of  the  Na- 

tional Assn.  of  Performing  Artists. 
A  similar  bill  (Perry  bill)  died  last 
year  in  the  New  York  Assembly. 

groups  of  ASCAP  were  dis- 
gruntled. Board  members  repre- 

senting publishing  houses  con- 
trolled by  the  motion  picture 

companies  are  under  particular 
duress  because  of  the  effect  of  non- 

performance of  their  music  by 
radio.  Apparently,  box-office  reac- 

tion already  has  been  evident  and 
it  is  presumed,  as  was  the  case 
several  years  ago  when  Warner 
Bros,  withdrew  from  ASCAP,  that 
the  motion  picture  producers  are 
seeking  to  force  some  agreement 
that  would  result  in  reinstatement 
of  their  music  on  the  air. 

Composer  members  are  dis- 
traught because  acceptance  of  a 

consent  decree  would  seriously 
jeopardize  their  position. 

It  was  learned  authoritatively 
that  a  committee  of  song  writers 
visited  Messrs.  Baldridge  and  Cun- 

ningham Feb.  4  in  regard  to  the 
decree.  Irving  Caesar,  president  of 
Song  Writers'  Protective  Assn., 
and  Oscar  Hammerstein  2d,  both 
composer  members  of  the  ASCAP 
board,  accompanied  by  their  at- 

torneys, Arthur  Garfield  Hayes  and 
John  Schulman,  contended  that 
song  writers  could  not  live  under 
a  BMI-type  decree  because  of  the 
requirements  relating  to  exclusive 
licenses.  This,  however,  was  viewed 
as  a  private  controversy  between 
composer  and  publisher  and  one 
that  would  have  to  be  settled  by 
contract,  once  the  Government  set- tles its  score  with  ASCAP  as  a 
whole. 

It  is  felt  that  the  only  way  the 
plight  of  the  composer  can  be  taken 
care  of  is  by  setting  up  a  straight 
per  piece  method  of  compensation, 
somewhat  paralleling  the  pattern 
worked  out  by  BMI  for  compensa- 

tion to  its  composers. 
Lengthy  Charges 

The  exhaustive  criminal  infor- 
mation covered  70  pages,  22  of 

which  were  devoted  to  the  actual 
allegations.  The  remainder  of  the 
pleading  embodied  seven  exhibits, 
incorporating  ASCAP  contracts 
with  various  types  of  users  and 
including  also  the  proposed  con- 

tracts for  broadcast  stations  and 
networks  which  were  proferred  as 
of  Jan.  1,  1941  and  rejected  ex- 

cept by  a  handful  of  stations,  al- 
most entirely  those  not  affiliated 

with  the  major  networks. 
Federal  Attorney  H  u  s  t  i  n  g 

sought  and  received  permission 
from  the  court  to  file  the  infor- 

mation. Mr.  Waters  afterward  ex- 
plained the  detailed  allegations.  He 

also  read  into  the  record  a  letter 
requesting  that  the  issuance  of  the 
customary  criminal  procedures  be 
held  in  abeyance  pending  confer-l 
ences  with  ASCAP  as  to  voluntary 

appearances. Since  this  commitment  was  re- 
ceived by  Mr.  Waters  from  ASCAP 

Feb.  6,  it  was  presumed  the  war- 
rants would  not  be  issued  and  that 

ASCAP  officials  would  not  be  re-s 
quired  to  undergo  the  customary| 
criminal  fingerprinting  and  other 

procedures.  The  Government's whole  effort  in  this  respect  is  to 

No  Change  in  Popularity  of  Programs 

Since  Music  Feud,  CAB  Rating  Shows 
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If  ASCAP  (Case  No.449-Q)  Had  Wings  of  an  Angel..  ̂ «  Editorial 

HENCEFORTH  ASCAP's  affairs  with  Uncle 
Sam  will  be  found  in  Criminal  Case  jacket 
No.  449-Q  of  the  District  Court  of  the  United 
States  for  the  Eastern  District  of  Wisconsin. 
Much  to  the  chagrin  of  Messrs.  Buck,  Frohlich, 
et  al.,  ASCAP  trifled  too  long  with  the  Anti- 
Trust  Division  of  the  Department  of  Justice 
and,  as  things  stand  now,  its  26  officers  and 
directors  and  representatives  of  19  prominent 
ASCAP  publishers  must  line  up  for  arraign- 

ment in  criminal  proceedings  in  Milwaukee 
next  March  5. 

There  might  have  been  a  far  happier  ending 
if  ASCAP's  leadership  had  been  more  re- 

sourceful and  less  emotional  and  arrogant. 
Whatever  the  outcome,  ASCAP  never  will  be 
the  same  again.  A  quarter-of-a-century  of 
absolute  rule  of  music's  public  performance 
has  ended  ignominiously.  With  the  skirts  of  the 
broadcasting  industry  entirely  clear  by  virtue 
of  the  Broadcast  Music  Inc.  consent  decree, 
competition  in  music  now  is  assured. 
The  action  of  the  Government  against 

ASCAP,  albeit  somewhat  later  than  expected, 

clearly  vindicates  the  judgment  of  the  broad- 
cast industry  in  its  dealings  with  a  high-hand- 

ed society  that  has  collected  something  like 
$25,000,000  on  a  '"blind-buy"  basis  from  the 
broadcasting  industry  since  1923. 

It  is  utterly  useless  for  ASCAP  to  talk  about 
any  sort  of  reconciliation  now  with  the  broad- 

casting industry.  ASCAP  stands  charged  with 
"conspiracy"  as  an  unlawful  combination  in 
restraint  of  trade  in  broadcasting,  sheet  music, 
motion  picture  films  and  electrical  transcrip- 

tions. For  broadcast  stations  to  deal  with  such 

an  "illegal  combination"  would  place  them  in 
a  vulnerable  position  as  accessories. 
ASCAP's  latest  overtures  toward  a  negotiat- 
ed settlement  of  its  trouble  with  the  Govern- 

ment may  bear  fruit,  now  that  such  attorneys 
as  Lieut,  Gov.  Charles  Poletti  and  Milton  Dia- 

mond are  back  in  the  picture.  They  success- 
fully negotiated  a  consent  decree  with  the  De- 

partment last  December,  only  to  have  it  tossed 
out  by  a  still  haughty  ASCAP  board.  They  re- 

tired from  the  case.  If  that  decree  had  been 

accepted  in  advance  of  BMI's  action  in  nego- 

tiating the  more  stringent  stipulation,  ASCAP 
would  have  been  spared  its  present  embarrass- 

ment, ASCAP  music  would  still  be  on  the  air, 

and  the  impending  upheaval  in  ASCAP's  or- 
ganization would  have  been  averted. 

As  it  stands  today,  the  public  appears  well 
satisfied  without  ASCAP's  vaunted  repertoire. 
And  when  ASCAP  music  again  is  performed 
by  radio,  it  will  be  paid  for  on  an  equitable 
basis.  The  fixed  percentage  of  station  income 
method,  it  is  safe  to  say,  is  no  more. 

In  attempting  to  negotiate  a  new  decree, 
ASCAP  is  faced  with  the  necessity  of  eliminat- 

ing the  threat  of  triple  damages,  not  only  from 
the  broadcasting  industry  but  from  all  other 
public  performers  that  have  been  forced  to 
capitulate  to  its  arbitrary  blanket  license  de- 

mands of  the  past.  To  avoid  this,  any  adjudi- 
cation reached  must  circumvent  a  confession 

of  guilt  on  ASCAP's  part;  otherwise  the 
triple-damage  processes  may  be  pursued. 

After  a  quarter-century  of  calling  the  tune, 
it  now  is  ASCAP's  turn  to  face  its  own  music, 
with  lyrics  by  the  Department  of  Justice. 

expedite  handling  of  the  case,  as- 
suming no  decree  is  worked  out. 

If  the  new  conversations  toward 
a  consent  decree  fail  to  jell,  dila- 

tory tactics  may  be  pursued  to 
postpone  the  date  of  trial.  Possi- 

bility of  an  ASCAP  request  for 
a  change  of  venue  on  the  ground 
that  Milwaukee  was  selected  be- 

'"!'  cause  of  the  existence  of  a  pos- 
'^l;  sible    anti-ASCAP    viewpoint  is 
'j^l  foreseen.  Moreover,  it  is  assumed 
J,  that  customary  steps  for  a  spe- 

cific bill  of  complaint  and  similar 
,  moves  would  be  made  which  might 
have  the  effect  of  delaying  trial  at 

1  least  90  days. 
The  full  board  of  directors  of 

I  ASCAP  had  made  its  date  to  meet 

■  with   Mr.    Baldridge   on   Feb.  4. 
After  the  48-hour  grace  period  had 

!  expired  and  the  board  had  failed 
to  show  up,  Mr.  Baldridge  gave 

i'  Mr.  Waters  a  green  light  on  the 
[filing  of  the  criminal  information. 
■  Reports  emanating  from  ASCAP 
,1  headquarters  indicated  that  the 
aboard  was  unable  to  come  to  an 
I.  agreement  on  the  matter  to  be 
1  discussed  with  the  Department  and 
'that  as  a  consequence  the  whole 

^I'lplan  fizzled.  It  was  at  this  meeting, 
*i' however,   that   the    decision  was 

reached  to  re-engage  the  Diamond- 
Poletti  firm  and  seek  a  new  basis 
for  an  out-of-court  settlement. 

The  schism  in  the  ASCAP  ranks 
found  one  group  favoring  a  court 
fight  to  the  finish  and  the  other 
espousing  a  consent  decree.  The 

'•"'I'latter    forces    finally  prevailed, 
^^'"^j  though  harsh  words  were  spoken, '*Vith  President  Buck  in  the  center 

•of  the  controversy. 
J    The   pro-consent   decree  forces 
'were  bitter  over  the  failure  to  ac- 

cept the  original  decree  proferred 

•  16-  ;last   December   and   procured  by Messrs.  Diamond  and  Poletti.  Its 
more  lenient  terms,  it  was  felt, 

;' would  have  permitted  ASCAP  to 
Jxist  with  a  minimum  of  reorgani- 

sation.   The   excruciatingly  strin- 
gent requirements  of  the  BMI-type 

lecree,  it  is  felt,  may  spell  the  end 
)f  ASCAP. 

BOO! 

ASCAP  Embraces  Clubwomen 

-In  Sponsor  Threat- 

BMI  Tune  Suggestions         Atlantic  Buying  Baseball 

IN  A  BROADSIDE  containing  the 
facsimile  signatures  of  some  200 
educators,  public  school  music  su- 

pervisors, club  women,  and  mem- 
bers of  the  Federation  of  Music 

Clubs  and  the  Organist  Guild,  who 
have  attempted  to  bring  about  ne- 

gotiations between  ASCAP  and  the 
broadcasting  industry,  ASCAP  ad- 

dresses an  open  letter  to  sponsors 
of  radio  programs,  urging  them  to 
"make  your  influence  felt  in  bring- 

ing about  such  an  agreement." Repeating  the  familiar  charge 
that  radio  is  "now  employing  that 
thoroughly  un-American  weapon, 
the  boycott,  in  an  effort  to  crush 
ASCAP,"  the  letter  continues: 
"The  leading  American  manufac- 

turers whose  sponsorship  accounts 
for  most  of  the  $200,000,000  spent 
annually  in  radio  advertising,  are 
the  last  who  can  afford  a  boycott. 
Such  tactics,  unleashed,  are  cer- 

tain to  bring  unpleasant  repercus- 

sions." 

BMI  has  sent  to  all  its  station  li- 
censees a  list  of  some  300  composi- 

tions, carefully  selected  from  the 
catalogs  of  BMI,  Ricordi,  Marks 
and  Peer,  as  being  suitable  for  most 

program  needs  and  having  "hit  po- tentialities". In  an  accompanying 
letter,  M.  E.  Tompkins,  BMI  vice- 
president  and  general  manager, 
states:  "We  are  heartened  by  the 
splendid  support  of  our  stations  in 
the  use  of  the  materials  offered  by 
BMI.  To  forestall  criticism  on  the 
part  of  the  listening  public,  how- 

ever, we  must  improve  program 
structure  by  widening  our  use  of 
available  material  in  the  interest  of 

intelligent  diversification." 
Guild  Maps  Appeal 

COUNSEL  for  the  American 
Guild  of  Musical  Artists  is  now 

preparing  papers  for  the  Guild's appeal  to  the  New  York  Court  of 
Appeals  in  its  case  against  James 
C.  Petrillo,  president  of  the  Ameri- 

can Federation  of  Musicians,  it  was 
stated  Feb.  6  at  AGMA  head- 

quarters. 

ATLANTIC  REFINING  Co.,  Phil- 
adelphia, is  lining  up  stations  for 

1941  baseball  broadcasts  of  both 
minor  and  major  league  clubs  in 
the  East.  Company  will  again  spon- 

sor broadcasts  of  the  Boston  Red 
Sox  games  on  the  Colonial  Net- 

work, and  all  the  games  of  the 
Eastern  League  for  which  it  has 
exclusive  radio  rights.  Contracts 
for  broadcasting  games  in  Scran- 
ton  on  WARM,  in  Williamsport  on 
WRAK  and  in  Albany  on  WABY 
have  already  been  signed,  and  ar- 

rangements are  being  completed 
for  airing  games  in  Elmira,  Hart- 

ford, Binghamton,  Springfield  and 
Wilkes-Barre,  the  remaining  East- 

ern League  cities.  The  total  num- 
ber of  stations  that  will  carry  the 

baseball  broadcasts  has  not  been 
determined,  according  to  N.  W. 
Ayer,  New  York,  the  agency. 

BMI  Expands  Offices 
BROADCAST  MUSIC  Inc.  has 
leased  another  floor  in  its  head- 

quarters at  580  Fifth  Ave.,  and 
thus  becomes  the  largest  office 
space  tenant  in  the  Empire  Trust 
and  Brentano  buildings  in  New 
York.  BMI  now  occupies  a  total  of 

22,425  square  feet.  'The  new  quar- ters, comprising  9,100  additional 
square  feet,  will  be  arranged  to 
accommodate  needs  of  its  opera- tions. 

COMPETITORS  met  on  a  cordial  basis  recently  when  Cincinnati  broad- 
casters were  guests  of  the  Cuvier  Press  Club.  All  in  this  family  group 

made  brief  talks.  Seated  are  (1  to  r)  James  D.  Shouse,  WLW  general 
manager;  Mayor  Stewart  of  Cincinnati;  Mortimer  C.  Watters,  WCPO 
general  manager  and  vice-president  of  Scripps-Howard  Radio.  Stand- 

ing, Dewey  Long,  WSAI  general  manager;  Robert  E.  Dunville,  WLW 
sales  manager;  Elmer  Dressman,  WCKY;  Herman  Fast,  WKRC. 

Profits  by  BMI 

BMI  tunes,  financially  as 
well  as  artistically,  have 
proven  a  huge  success  for 
Jack  Teter,  conductor  of  the 
Song  Doctor  on  WTMJ,  Mil- 

waukee. The  program  con- sists of  answering  questions 
and  solving  problems  submit- ted by  listeners  by  singing 

appropriate  songs.  Failure  to 
provide  a  satisfactory  answer 
nets  the  listener  a  cash  prize. 
In  checking  over  the  box  score 
for  January,  using  BMI 
tunes  exclusively,  Mr.  Teter 
found  payments  totaled  $34, 
whereas  he  paid  out  $41  in 
December  using  ASCAP 
tunes. 
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NO  FORMAT  change  is  contemplated  for  the  weekly  NBC  Tony  Martin 
program  from  Hollywood.  So  J.  D.  Nelson,  executive  vice-president  of 
Andrew  Jergens  Co.,  sponsor  of  the  program,  assured  this  group  at  a 
recent  luncheon  conference.  Present  were  (1  to  r)  Nelson,  William  N. 
Robson,  radio  director  of  Lennen  &  Mitchell,  servicing  the  account;  L.  M. 
RothenlDurg,  Pacific  Coast  operations  vice-president  of  Andrew  Jergens 
Co.,  and  Samuel  C.  Pierce,  Hollywood  manager  of  Lennen  &  Mitchell. 

Decision  Curtails 

Union  Regulation 

But  Hope  Is  Still  Seen  for 
Other  Union  Prosecutions 

REGARDED  as  far-reaching  in 
connection  with  the  Justice  Depart- 

ment's anti-trust  campaign,  which on  recent  occasions  has  involved 
the  American  Federation  of  Musi- 

cians, the  Supreme  Court  on  Feb. 
3  handed  down  a  decision  indicat- 

ing that  under  the  Sherman  anti- 
trust act  the  Government  can  legal- 

ly prosecute  labor  unions  conspir- 
ing with  non-labor  groups  to  re- 

strain trade.  Although  the  court 
decision  held,  by  a  5-2  majority, 
that  disputes  between  labor  unions 
do  not  come  within  the  Act,  it  also 
indicated  that  freedom  from  the 
criminal  provisions  of  the  monopoly 
law  applied  only  "so  long  as  a 
union  acts  in  its  self-interest,  and 
does  not  combine  with  non-labor 
groups". 

Indictments  Dismissed 

The  court,  in  an  opinion  written 
by  Justice  Frankfurter,  with  Chief 
Justice  Hughes  and  Justice  Rob- 

erts dissenting  sharply,  sustained 
dismissal  of  indictments  by  the 
Eighth  Circuit  Court  of  Appeals 
against  W.  L.  Hutcheson,  president, 
and  three  other  officers  of  the  AFL 
United  Brotherhood  of  Carpenters 
&  Joiners.  The  ease  involved  a 
jurisdictional  dispute  between  this 
union  and  another  AFL  affiliate, 
the  International  Assn.  of  Machin- 
ists. 

The  majority  opinion  took  the 
view  that  jurisdictional  conflicts 
while  intensifying  industrial  strife, 
had  marked  the  evolution  of  craft 
unionism  and  had  been  one  of  the 
strong  forces  in  the  modern  devel- 

opment of  industrial  unions,  and 
did  not  call  for  application  of  the 
Clayton  Act  to  unions.  It  was  taken 
to  indicate  an  exceedingly  broad 
construction  of  powers  within  the 
scope  of  labor  unions.  Under  the 
ruling  it  was  indicated  that  the 
courts  must  stand  aloof  in  cases  of 
jurisdictional  disputes,  and  if  ma- 

chinery existed  to  settle  these  dis- 
putes peacefully  and  was  not  used 

by  one  side  or  the  other,  the  courts 
could  not  afford  redress  to  the  ag- 

grieved union. 
Just  how  this  decision  might  af- 

fect future  anti-trust  proceedings 
against  labor  unions  remained 
problematical  to  Washington  ob- 

servers. It  was  pointed  out  that  if 
the  decision  turns  out  to  be  tjT^ical 
of  Supreme  Court  opinion  on  the 
various  precepts  of  union  opera- 

tion cited  in  1939  by  Assistant  At- 
torney Thurman  Arnold,  it  may 

knock  the  props  from  under  the 
whole  Justice  Department  anti- 

trust campaign,  so  far  as  it  applies 
to  labor  unions.  However,  it  also 
was  pointed  out  that  the  case  in- 

volved only  two  unions  and  not  a 
conspiracy  between  a  union  and  a 
non-labor  group,  a  factor  forming 
the  probable  basis  of  any  project- 

ed action  against  AFM.  Indications 
in  the  decision  that  the  latter  situa- 

tion would  be  prosecutable  are  tak- 
en by  some  observers  to  compen- 

sate for  this  initial  blow  to  Justice 
Department  plans. 

Purported  illegal  operations  of 
unions  cited  by  Mr.  Arnold  Nov. 
20,  1939  [Broadcasting,  Dec.  1, 
1939]  included:  Unreasonable  re- 

straints designed  to  prevent  the  use 
of     cheaper    material,  improved 

Belo  Is  Sustained 

In  Wage  Decision 
Court  Overrules  Government 
In  Texas  Contract  Case 

ON  THE  HEELS  of  a  Feb.  3 
Supreme  Court  decision  upholding 
constitutionality  of  the  Fair  Labor 
Standards  Act,  Federal  Judge  Wil- 

liam H.  Atwell  in  Dallas  on  Feb. 
4  held  that  firms  paying  wages  or 
salaries  equaling  or  exceeding 
minimums  required  under  the 
wage-hour  law  in  pursuance  of 
genuine  contracts  are  complying 
with  the  Act,  regardless  of  methods 
of  payment. 

The  Federal  court's  ruling  in  the 
Texas  case  denied  a  petition  by  the 
Wage  &  Hour  Division  of  the  Labor 
Department  for  a  restraining  in- 

junction against  A.  H.  Belo  Corp. — 
oviming  WFAA,  Dallas,  and  a  half- 
interest  in  KGKO,  Fort  Worth, 
and  publishing  the  Dallas  Morning 
News — to  stop  alleged  violation  of 
the  Act. 

Overtime  Method 

In  addition  to  denying  the  in- 
junction. Judge  Atwell  sustained 

Belo  Corp.'s  petition  for  a  declara- 
tory judgment  on  the  legality  of 

its  methods  of  paying  employes. 
Although  no  official  announcement 
had  been  made  by  the  Wage  & 
Hour  Division  as  Broadcasting 
went  to  press,  it  was  understood 
the  decision  would  be  appealed. 

The  wage-hour  agency  contended 
that  Belo  Corp.  was  not  computing 
overtime  in  accordance  with  pro- 

visions of  the  Act,  holding  that 
wages  and  overtime  should  be  based 
on  a  computed  hourly  wage  despite 
a  specification  of  wage  in  a  contract 
with  employes  which  provided  for  a 
weekly  guaranteed  sum  as  salary. 
Judge  Atwell,  though  holding  that 
the  corporation  was  in  interstate 
commerce  and  thus  covered  by  tlie 

equipment,  or  more  efficient  meth- 
ods; those  designed  to  compel  the 

hiring  of  useless  and  unnecessary 
labor  (regarded  as  particularly 
apropos  in  the  musicians'  situa- 

tion) ;  those  designed  to  enforce  sys- 
tems of  graft  and  extortion;  those 

designed  to  enforce  illegally  fixed 
prices;  those  designed  to  destroy 
an  established  and  legitimate  sys- 

tem of  collective  bargaining. 

COAST  BARD  WEEPS 

Music  Imbroglio  Inspires  a 

 Sympathetic  Muse  
MIKE  FRITE,  writing  in  the  ra- dio section  of  a  recent  edition  of 
the  San  Francisco  Shopping  News, 
had  this  to  say  re  BMI  and 
ASCAP: 

BMI   and  ASCAP 
Marching   on  to  war, 
Hurling  pretty  epithets 
And  pamphlets  galore. 
Buck  and  Neville  Miller, 
Groping  for  their  swords  ; 
Draped  in  super  loin  cloths 
They  fight  with  bitter  words. 
Poor  old  John  Q.  Public, 
Caught  amidst  the  fray 
Gets  it  in  the  eardrums — Direct  and  ricochet. 

Federal  law,  held  that  its  method 
of  paying  wages  and  overtime  did 
not  violate  the  Act  because  ic  had 
paid  more  than  the  statutory  mini- 

mum as  well  as  adequate  overtime 
wages.  Wage-hour  counsel  had 
stated  before  the  decision  that  an 
adverse  judgment  would  virtually 
nullify  the  Fair  Labor  Standards 
Act  "in  many  of  its  phases." 

Testimony  indicated  that  before 
the  start  of  the  wage-hour  law  the 
employes  of  the  company  not  under 
union  contract  entered  into  indi- 

vidual contracts  with  the  corpora- 
tion. The  contracts  called  for  basic 

hourly  rates  of  pay  for  the  first 
44  hours  of  work  per  week,  as  re- 

quired the  first  year  the  law  was  in 
effect,  42  hours  for  the  second  year 
and  40  hours  the  third  year,  with 
no  less  than  time-and-a-half  for 
excess  hours.  The  contracts  also 
stipulated  that  an  additional 
amount,  in  many  cases,  would  be 
granted  as  a  bonus  to  arrive  at  a 
guaranteed  weekly  rate  of  pay. 

BMI  Tunes  at  Top 

LATEST  compilations  of  sheet 
music  and  record  sales  show  that 
throughout  the  country  eight  out 
of  ten  best  selling  tunes  are  num- 

bers published  or  licensed  by  BMI, 
this  organization  reports.  Total 
sales  of  BMI  music  for  the  week 
ended  Feb.  1  reached  the  130,000 
mark,  seven  or  eight  times  the 
average  normal  weekly  sales  of 
any  leading  publisher.  This  dis- 

proves, according  to  BMI,  ASCAP's 
theories  that  "playing  songs  on  the air  ruins  sales  of  sheet  music  and 
records"  and  that  "only  ASCAP 
writers  can  write  hit  songs". 

MONOPOLY  ACTION 

IN  MARCH  LIKELY 

CONSIDERATION  by  the  full  FCC 
of  the  Network  Monopoly  Report 
probably  will  not  come  until  early 
March,  with  the  FCC  Law  Depart- 

ment still  drafting  the  preliminary 
findings.  Oral  arguments  on  the 
report  were  submitted  last  Decem- 

ber, with  final  supplementary  briefs 

placed  in  the  Commission's  hands 
Jan.  2. 

Robert  Cooper,  special  assistant  i 
to  the  FCC  general  counsel  and  | 
former  Department  of  Justice  Anti- 
Trust  Division  attorney,  is  devoting 
his  attention  to  the  report.  Also  as-  i 
signed  to  this  work  is  Seymour 
Krieger,  Broadcast  Section  attor- 

ney, formerly  of  the  Anti-Trust  Di-  j vision. 
While  there  is  serious  discord  on 

the  FCC  on  the  report  of  the  Net-  ; 
work  Monopoly  Committee,  which  i 
caused  such  a  furor  last  summer,  it 
was  thought  the  Commission  will 
be  inclined  to  compose  its  differ- ences and  act  rather  swiftly,  once 

the  findings  are  before  it.  Commis- sioners Walker  and  Thompson, 
members  of  the  Network  Monopoly 

Committee,  favor  drastic  regula- 
tion of  all  phases  of  commercial 

radio  and  apparently  have  the  vig- 
orous support  of  Commissioner 

Payne.  Commissioners  Craven  and 
Case  do  not  take  this  extreme  view 
and  are  inclined  to  question  the  au- 

thority of  the  Commission  to  in- 
voke the  type  of  regulation  pro- 
posed. Chairman  Fly  has  not  indi- cated his  attitude. 

Lye  Spot  Drives PENNSYLVANIA  SALT  MFG. 
Co.,  Philadelphia,  the  last  week  in 
January  and  the  first  week  in 
February  started  a  schedule  of  five  | 
and  six-weekly  one-minute  live  and 
transcribed  announcements  on  be- 

half of  three  of  its  products,  Lewis' 
Lye,  Eagle  Lye  and  American Indian  Head  Lye.  Stations  selected 
to  promote  the  various  lyes  are: 
Lewis'  Lye  WMT,  KRNT,  WNAX, 
KFAB,  WIBW,  WHKC;  Eagle  Lye, 
KWTO,  KWKH,  WNOX,  KRRV; 
American  Indian  Head  Lye,  KTSA. 
Contracts  are  for  13  weeks.  Agency 
is  Sherman  K.  Ellis  &  Co.,  Chicago. 

Spots  for  Baby  Chicks 
CORN  BELT  HATCHERIES  Inc., 
Joliet,  111.  (baby  chicks),  on  Jan.; 
29  started  a  test  campaign  of  three- 1 
weekly  one-minute  live  announce-i ments  on  WROK,  Rockford,  Ill.;i 
WMRO,  Aurora,  111.;  WLS,  Chica-i 

go;  WIND,  Gary,  In.;  and  three- weekly  five-minute  local  talent  pro- 
grams on  WDZ,  Tuscola,  111.  Con-! tracts  vary  from  24  to  26  times.. 

Agency  is  E.  H.  Brown  Adv.  Agen-j 
cy,  Chicago. 

Peer's  Coast  Office 

RALPH  PEIER,  head  of  Southerij 
Music  iuid  Peer  International,  hasj 
established  West  Coast  offices  at  154! 
X.  Vine  St..  Hollywood,  with  Nat 
Freyer  in  charge  as  manager.  Peer  if 
currently  in  Mexico  to  acquire  ne-^^ music  fi)r  his  BMI  catalog.  Tavo  oi 
the  iirm"s  current  song  numbers 
"Frenesi"  and  "Perfidia."  are  listed  ii 
the  first  ten  best  sellers.  Peer  has  als( 

acquired  English  rights  of  "Do  ̂  
Worry,"  popular  tune,  released  througl Melody  Lane  Inc.,  Hollywood  music 
publishers. 
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You're  Just  in  Time 

for  the  BOOM ! 

As  Pockets  Jingle  in  Hartford,  WNBC  Joins 

Basic  Blue  Network  — Goes  to  5,000  Watts 

There's  a  River  of  Gold  in  New  England  .  .  .  and  Hartford's 
in  midstream! 

Hive  of  industry,  swarming  with  defense  orders ...  Center  of 

commerce,  with  new  money  swiftly  circulating... that's  Hartford, 
heart  of  Connecticut,  now! 

So  to  5,000  watts  goes  WNBC.  To  full-fledged  membership 

in  the  NBC  Basic  Blue  Network  goes  WNBC  ...  to  give  you 

the  coverage  that  only  WNBC  can  give  you. 

Like  figures — ?  Look  at  these:  124,200  radio  homes  in 

WNBC's  primary  area— Another  248,500  in  WNBC's  secondary 

area — And  the  primary  zone  alone  makes  up  America's  37th 
market  for  your  product. 

There's  a  River  of  Gold  in  New  England  . . .  wade  in! 

NATIONAL  REPRESENTATIVES:  HEADLEY-REED  CO. 
NEW  YORK  •  CHICAGO  •  ATLANTA  •  DETROIT 

1380  KC . . .  5,000  WATTS  DAYTIME  C.  P. 

1,000  WATTS  NIGHT 

Member  NBC  Basic  Blue  Network. . . 

■ 
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ACA  Revamping 

Broadcast  Setup 
Union  Consolidates  Its  Locals 

East  of  the  Mississippi 
AMERICAN  COMMUNICATIONS 
Assn.,  CIO  union,  has  reorganized 
its  Broadcast  Department,  consoli- 

dating all  locals  east  of  the  Missis- 
sippi into  a  single  group  known  as 

Broadcast  District  Local  1. 
Nominating  petitions  for  chair- 

man and  executive  secretaries  have 
been  sent  to  the  membership,  which 
recently  voted  overwhelmingly  in 
favor  of  the  reorganization,  and 
when  the  nominating  period  of  30 
days  is  past  ballots  will  be  distrib- 

uted, so  that  the  election  of  the  new 
officers  vdll  be  completed  about  the 
middle  of  March.  In  addition  to 

these  officers,  the  local's  executive 
committee  will  include  the  chair- 

man of  each  branch. 

Membership  Drive 

Following  this  reorganization, 
ACA  will  launch  a  membership 
drive  among  employes  of  radio  sta- 

tions, it  was  stated,  and  Graham 
Dolan,  former  newspaperman  who 
was  active  in  the  Newspaper  Guild 
strike  against  Hearst's  Chicago 
Herald  &  Examine?-,  has  been  en- 

gaged as  chief  organizer  for  the 
Broadcast  Department. 
ACA  strike  against  WOV,  New 

York,  is  being  continued,  although 
picketing  was  stopped  some  weeks 
ago  and  union  members  permitted 
to  go  back  to  work  for  WOV,  ACA 
reports.  It  is  continuing  its  boy- 

cott of  Bulova  watches  while  push- 
ing its  case  before  the  National 

Labor  Relations  Board,  asking  the 
board  to  order  WOV  to  reinstate 
all  strikers. 

Union  reports  that  it  recently  ob- 
tained $599  from  the  station  for 

three  employes  who,  ACA  alleges, 
were  discriminated  against  prior 
to  the  strike.  Payment  was  made  in 
accordance  with  a  court  order  is- 

sued by  Justice  Aron  Steuer  of  the 
New  York  Supreme  Court  follow- 

ing lengthy  litigation,  the  union 
states.  ACA  is  now  starting  action 
to  compel  WOV  to  pay  overtime 
to  16  employes  who  were,  the  un- 

ion charges,  forced  to  work  40 
hours  a  week  instead  of  the  35 
called  for  in  their  agreement  and 
were  not  given  any  increase  in  pay 
for  the  extra  hours.  Sum  involved 
is  about  $3,000,  the  union  says. 

CHANGES  IN  CANADIAN  ASSIGNMENTS 

Under  Havana  Treaty  Readjustments 

ONLY  eleven  changes  in  frequency  assignments  under  the  Havana 
Treaty,  as  against  eight  in  the  United  States,  were  effected  for  Canadian 
stations  at  the  Continental  technical  conference  held  in  Washington 
Jan.  14-30  to  iron  out  conflicts  which  occurred  under  the  original  notifi- 

cations last  fall,  and  becoming  effective  March  29. 
These  changes  in  frequency  and  power  classifications,  disclosed  by  the 

Radio  Branch  of  the  Department  of  Transport  in  Ottawa,  constitute  the 
only  deviations  from  the  list  as  published  in  the  Oct.  15,  1940  issue  of 
Broadcasting  and  republished  in  the  1941  Yearbook  [Page  80].  Mexican 
and  Cuban  allocations  have  not  yet  been  approved,  and  therefore  cannot 
be  published  until  officially  released  in  Mexico  City  and  Havana, 
respectively. 

The  Canadian  changes  are  as  follows : 

Horlick  Test  for  Boost 

HORLICK'S  MALTED  MILK 
Corp.,  Racine,  Wis.,  on  Feb.  17 
starts  a  26-week  test  campaign  of 
Superman  on  WLW,  Cincinnati,  and 
WENR,  Chicago,  for  Boost,  choco- 

late-flavored malted  milk  powder, 
which  previously  had  distribution 
only  through  drug  stores  but  is 
now  being  promoted  for  all  grocery 
outlets.  Quarter-hour  transcribed 
programs  will  be  released  five  times 
weekly.  If  successful,  stations  in 
the  following  markets  will  be  used 
in  the  fall:  Chicago,  Boston,  Pitts- 

burgh, Cincinnati,  Columbus,  Cleve- 
land, Philadelphia,  Dayton,  Hart- 
ford, New  York,  Indianapolis, 

Providence,  Detroit.  Agency  is 
Erwin,  Wasey  &  Co.,  Chicago. 

Power Call  Letter  and  Location From To in  watts Class 

CFRN Edmonton,  Alta.  1340  kc. 1260  kc. 

1,000 III-A 
CKOV Kelowna,  B.  C. 560 630 

1,000 III-A 
CJRC Winnipeg,  Man.  610 630 

1,000 III-A 
CJCA Edmonton,  Alta.  630 930 

1,000 III-A CHAB Moose  Jaw,  Sask.  1230 1220 

1,000 

II 

CKBI Prince  Albert,  Sask. 
1240 900 

1,000 

II 
CJBR Rimouski,  Que.  

1300 900 

1,000 

II 
CHML Hamilton,  Ont.  1310 900 

l,000da* 

II 
CFPL London,  Ont. 1400 1570 

l,000da* 

II 
CBY Toronto,  Ont. 1450 1010 

l,000da* 

II 
CKAC Montreal,  Que.  

900 
730 

5,000 
II 

*da  means  directional  antenna. 

Information  Service  Formed 

For  Clear-Channel  Promotion 

Victor  A.  Scholis  Is  Selected  as  Director  of  New 

Enterprise,  With  Headquarters  in  Washington 
obvious.  Without  these  stations,  all 
the  residents  of  this  tremendous 
portion  of  our  country  would  be 

living  in  a  radio  'black-out'. 
A  Radio  Blackout 

FORMATION  of  the  Clear  Channel 
Broadcasting  Service,  with  Victor 
A.  Scholis,  former  public  relations 
chief  of  the  Department  of  Com- 

merce, as  its  di- 

Mr.  Scholis 

rector,  was  a  n  - nounced  Feb.  10 

by  a  committee 
representing  in- 

dependent! y  - 
owned  clear-chan- 

nel stations.  Mr. 
Scholis  will  estab- 

lish an  informa- 
t  i  o  n  office  i  n 
Washington,  the 
primary  function 
of  which  will  be 

to  seek  the  preservation  of  clear 
channels  as  a  means  of  providing 
broadcast  service  to  rural  and  re- 

mote listeners." 
Cognizant  of  efforts  being  made 

to  break  down  the  remaining  26 
clear  channels,  on  which  no  dupli- 

cation is  permitted  at  night,  own- 
ers of  such  stations  recently  au- 

thorized active  steps  to  thwart  the 
movement.  A  committee  headed  by 
Edwin  W.  Craig,  WSM,  Nashville, 
chairman  of  the  Clear  Channel 
Group;  Mark  Ethridge,  WHAS, 
Louisville,  and  Harold  V.  Hough, 
WFAA  -  WBAP,  Dallas  -  Fort 
Worth,  evolved  the  information 
office  plan.  Mr.  Scholis  was  retained 
at  a  meeting  held  in  Nashville 
Feb.  4  after  approval  of  the  project 
by  member  stations. 

"Since  81.7%  of  the  United 
States  is  solely  dependent  upon 
clear  channel  broadcasts  for  radio 

reception  at  night,"  said  Mr.  Craig, 
in  announcing  the  project,  "the  im- 

portance of  this  type  of  station  is 

"Under  the  Treaty  entered  into 
by  the  United  States,  Canada, 
Mexico  and  Cuba,  the  principle  of 
clear  channels  assumes  additional 
importance.  The  United  States  has 
been  assigned  exclusive  use  of  25 
such  channels  in  the  agreement. 
Unless  these  channels  are  used  as 
prescribed  in  the  Treaty — only  one 
station  at  night  to  a  channel — the 
United  States  loses  its  priority  on 
the  channel.  Our  neighboring  coun- 

tries would  then  be  entitled  to  set 
up  stations  on  these  channels. 

"This  would  mean  that  many 
American  radio  listeners  would  be 
denied  the  chance  to  hear  broad- 

casts at  night.  It  is  our  hope  that 
our  service  will  acquaint  the  mil- 

lions of  American  radio  listeners 
with  the  stake  they  have  in  preser- 

vation of  clear-channel  broadcast- 

ing." 

Mr.  Scholis,  30,  is  a  native  of 
Chicago  and  a  1931  graduate  of 
the  University  of  Illinois.  While 
an  undergraduate,  he  was  news 
editor  of  the  Daily  Illini,  campus 
newspaper.  After  college,  he  joined 
the  Chicago  Times  as  a  reporter, 
becoming  its  political  correspondent 
and  traveling  with  Roosevelt  and 
Landon  in  the  1936  campaign.  He 
was  called  to  Washington  in  1938 
as  public  relations  assistant  to 
Harry  Hopkins,  recently  resigned 
Secretary  of  Commerce.  Mr. 
Scholis  on  Feb.  1  resigned  his  pres- 

(Continued  on  page  ̂ 5) 

Bulova  Shakes  Up 

WOV's  Personnel 

Rogers  and  Linton  Are  Out; 
Six  Hours  of  Evening  Music 
IN  A  SHAKEUP  of  top  personnel 
of  WOV,  New  York,  the  resigna- 

tions of  Naylor  Rogers  as  general 
manager  and  Ray  Linton  as  sales 
manager  of  the  Bulova-owned  sta- tion were  announced  Feb.  7  by 
Harold  A.  Lafount,  general  man- 

ager of  Bulova  broadcast  opera- 
tions. Messrs.  Rogers  and  Linton 

joined  the  station  Jan.  1. 
Hyla  Kiczales,  former  manager 

of  WOV,  named  assistant  to  Mr. 
Rogers  upon  his  appointment,  left 
Feb.  7  for  a  month's  vacation. Whether  she  would  return  to  the 
station  executive  staff  was  prob- 
lematical. 

Lafount  in  Charge 

Mr.  Lafount  himself  is  expected 
to  assume  temporary  charge  of  the 
station,  with  managers  of  other 
Bulova  stations  assisting  him.  It  is 
expected  Arthur  Simon,  manager 
of  the  Bulova-owned  WPEN,  Phil- 

adelphia, will  go  to  New  York  tem- 
porarily as  Mr.  Lafount's  chief aide.  The  resignations  of  Stuart 

Buchanan,  who  joined  WOV  as 
program  director  in  mid-December, 
and  of  John  B.  Meakin,  named  mu- 

sical director  at  that  time,  also  have 
been  announced.  It  was  reported 
the  staff  orchestra  will  be  dismissed 
and  that  musicians  will  be  engaged 
on  a  week-to-week  basis. 
Arde  Bulova,  watch  manufac- 

turer and  owner  of  WOV,  has  an- 
nounced that  Alan  Courtney,  cur- 

rently announcing  an  early  morn- 
ing program  of  recorded  music  on 

WMCA,  New  York,  would  join 
WOV  Feb.  10  as  evening  program 
manager.  Simultaneously,  he  an- nounced a  new  evening  progrram 
schedule  of  popular  music,  inter- 

spersed with  news,  which  will  run 
from  6  p.  m.  to  midnight,  with  Mr. 
Courtney  as  m.  c. 

Mr.  Bulova  now  plans  personally 
to  supervise  the  operation  of  his 
stations.  Other  stations  in  the  Bul- 

ova group,  in  addition  to  WOV 
and  WPEN,  are  WCOP  and  WORL, 
Boston;  WELL,  New  Haven; 
WNBC,  New  Britain.  Mr.  Bulova 
has  indicated  plans  to  form  a  Phil- 

adelphia to  Boston  network,  to  be 
known  as  American  Broadcasting 

Co. 
Mars  Idea  Series 

MARS  Inc.,  Chicago,  currently 
sponsoring  Dr.  I.  Q.  on  91  NBC- 
Red  network  stations,  on  March  2 
starts  What's  Your  Idea  on  28 
NBC-Red  stations,  Sundays  5:30- 
6  p.m.  (CST),  for  same  product. 
Forever  Your's  candy  bars.  Pro- 

gram will  feature  Ted  Fio  Rito's orchestra.  Little  Jackie  Heller,  a 
female  chorus  and  guest  stars.  As 

a  public  participation  tie-in  listen- ers will  be  asked  to  submit  their 
ideas  on  what  they  consider  good 
radio  programs.  Each  week  three 
ideas  will  be  selected — a  comedy,  a 
dramatic  and  a  novelty  program — 
and  produced  in  abridged  form,  for 
which  idea-submitters  will  receive 
$100  each.  In  addition  the  public 
will  be  asked  to  vote  on  its  choice 
as  the  week's  best  and  an  additional 
$100  will  be  awarded  to  the  author 
of  that  idea.  Contract  is  for  52 
weeks  with  no  summer  lay-off  an- 

ticipated. Agency  is  Grant  Adv., Chicago. 
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Here^s  Another  50  kw  FM  Transmitter 

Launching  by  (^^l) 

Photo  of  the  REL  50  kw  FM 
transmitter  just  completed  and 
ready  for  delivery  to  W45D, 
The  Detroit  Evening  News. 

50 .  ,  ̂ ^^^^I^H^^^^H 

Major  Armc.  ^^a"sm,fter  fo  Ti,  ̂ ^^^^^^ 

RADIO  ENGINEERING  LABS.,  INC. 
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Progress  in  Child  Programs 

Noted  by  Mrs.  Lewis  in  Tour 

Suggestions  for  Further  Improvement  Offered  in 

Address  Before  Group  of  Organized  Women 

"RADIO  has  taken  a  splendid 
stand  in  establishing  standards  for 
children's  programs  and  individual 
stations  are  making  sincere  efforts 
to  abide  by  these  regulations,"  ac- 

cording to  Mrs.  Dorothy  Lewis, 
national  radio  chairman  of  the  Na- 

tional Society  of  New  England 
Women  and  vice-chairman  of  the 
Radio  Council  on  Children's  Pro- 
grams. 

Mrs.  Lewis  addressed  representa- 
tives of  a  score  of  women's  and 

other  organizations  interested  in 
this  phase  of  broadcasting  at  a  Feb. 
4  meeting  at  the  Hotel  Roosevelt, 
New  York.  Following  a  luncheon 
tendered  by  the  Code  Committee  of 
the  NAB,  Mrs.  Lewis  delivered  an 
"interim"  report  on  a  tour  of  the 
country  she  made  last  year  in  the 
name  of  the  Radio  Council  and  the 
NAB  to  find  out  the  real  status  of 
children's  programs. 

Ignorant  of  Code 

Traveling  23,500  miles— 15,000 
by  car  and  8,500  by  rail — Mrs. 
Lewis  visited  168  cities  in  39 
states;  called  on  341  radio  stations, 
making  more  than  60  broadcasts 
and  meeting  some  1,200  broadcast- 

ers; held  89  conferences  in  key 
cities,  contacting  about  5,000  club 
and  civic  leaders,  and  distributed 
54,000  copies  of  the  NAB  code  and 
"ABC  of  Radio"  pamphlets.  Wom- 

en generally  were  ignorant  of  the 
code,  she  found,  only  60  out  of  the 
5,000  leaders  having  previously 
heard  about  it. 
From  the  stations  visited  and 

144  more  contacted  by  mail,  Mrs. 
Lewis  estimates  there  are  some 

1,800  children's  programs  on  the  air 
each  week.  About  12%  of  stations 

carry  no  children's  programs;  an- 
other 8%  depend  entirely  on  the 

networks  for  their  juvenile  mate- 
rial; most  stations  present  some 

children's  programs  of  their  own. 
All  broadcasters  agree,  Mrs. 

Lewis  reported,  that  transcriptions 
are  the  best  answer  for  children's 
programs,  so  they  may  be  broadcast 
at  times  suited  to  each  locality's school  hours  and  other  conditions 
varying  widely.  Many  advertisers 
are  already  using  transcribed  chil- 

dren's programs,  she  said. 
Many  conferences  have  been 

held  with  agency  executives  who 
are  cooperating  with  the  Council 

in  improving  children's  programs, 
Mrs.  Lewis  stated.  She  cited  as 
outstanding  the  cooperation  of  Gen- 

eral Mills  and  its  agency,  Knox 
Reeves,  which  last  year  made  a 
definite  effort  to  inject  historical 
and  geographical  material  into  the 
scripts  of  Jack  Armstrong ,  juvenile 
serial  sponsored  by  General  Mills. 
The  revised  program  "should  be  a 
bellwether  to  other  commercials," 
Mrs.  Lewis  stated,  "since  it  appeals 
to  child,  parent  and  educator  and 
yet  does  an  effective  job  for  the 
sponsor."  She  added  that  the  pro- 

gram has  risen  10  points  in  its 
Crossley  rating  and  is  at  the  peak 
of  its  popularity. 
Apart  from  its  own  program. 

General  Mills  is  also  aiding  in  re- 
search in  children's  programs,  she 

revealed,  stating  that  this  com- 
pany has  made  a  grant  of  $4,000 

to  Iowa  U  for  research  conducted 

by  the  school's  radio  division,  which 
is  producing  12  programs  a  week 
for  juvenile  entertainment. 

Her  Concluisions 

Mrs.  Lewis  wound  up  her  talk 
by  presenting  the  following  con- clusions for  consideration: 

1.  That  every  local  station  devote  at 
least  a  half-hour  every  day  between 
5  and  0  i3.m.  to  children's  programs, either  live  or  by  transcription  ;  to  at- 

tempt to  commercialize  said  programs  ; 
that  additional  programs  be  developed 
for  Saturday  and  Sunday. 

2.  That  the  broadcasting  industry 
consider  the  idea  of  lower  time  rates 
for  children's  programs  broadcast  be- fore 6  p.m.  on  the  assumption  that 
programs  directed  to  children  repre- 

sent an  element  of  public  service  and 
are  directed  to  a  minority  group. 

3.  That  to  meet  difficulties  of  time 
changes,  more  programs  be  presented 
by  transcription  during  children's  lis- tening time,  that  networks  develop 
some  technique  whereby  their  live  pro- 

grams are  available  for  their  affiliates  ; 
that  recording  companies,  in  coopera- 

tion with  Council,  develop  new  series 
for  sustaining  and  sponsored  shows. 

4.  That  there  be  more  educational 
material  in  children's  entertainment 
shows  and  more  showmanship  in  edu- cational programs. 

5.  That  as  there  is  a  trend  away 
from  the  serial  type  of  program  to  quiz 
shows,  story  tellers  and  public  par- 

ticipation shows,  that  other  programs can  be  devised. 
6.  That  more  programs  be  developed 

tojippeal  to  the  child's  sense  of  humor. 7.  That  a  program  dealing  with 
Democracy  in  America  or  the  Amer- 

ican Way  interpreted  through  history 
be  developed  as  a  national  feature, 
including  material  now  available 
throughout  the  country. 

S.  That  national  advertisers  utilize 
more  of  the  successful  local  children's 
programs  at  reasonably  low  cost. 

9.  That  such  organizations  as  the 
American  Library  Assn.,  the  AAA,  and 
the  .Junior  League  National  Assn., 
lirovide  their  local  groups  with  tran- 
soriptions  after  due  consideration  of 
present    available  material. 

Constructive  Criticism 
10.  That  State  Music  Teacher 

Assns.  throughout  the  country  discour- 
age the  practice  by  local  teachers  to 

teach  only  popular  music,  without 
giving  proper  attention  to  funda- 

mentals of  technique  and  repertoire. 
11.  That  educators  be  encouraged  to 

make  constructive  criticism  of  chil- 
dren's radio  programs  rather  than  the purely  analytical. 

12.  That  sponsors  of  serial  programs 
during  the  late  afternoon  hours  be 
made  conscious  •  of  the  fact  that  chil- 

dren listen  to  these  programs,  when 
regular  children's  programs  are  un- available. 

13.  That  large  stations  or  networks 
employ  promising  script  writers  to 
experiment  with  techniques,  using 
transcriptions  on  small  local  stations 
for  workshop  purposes. 

14.  That  mothers  must  recognize 
their  responsibility  in  editing  their 
children's  listening,  thus  cooperating 
with  the  efforts  of  the  radio  industry. 

GOODNESS  ME,  the  microphone's nearly  as  big  as  this  Southern 
belle,  who's  indicating  interest  in 
radio  at  a  mighty  tender  age.  The 
lady  is  Gale  Batey,  and  her  daddy 
is  a  newscaster  of  WSB,  Atlanta. 

Radio  cannot  be  expected  to  bring  up 
the  American  Youth. 

15.  That  women's  groups  cooperate 
with  the  radio  industry  in  furthei'ing worthwhile  programs  and  extend  said 
cooperation  to  a  practical  point  of 
buying  sponsors'  products.  Such  groups should  publicize  the  good  programs  and 
enlist  support  of  individual  members. 

16.  That  all  women's  groups  follow 
the  alert  present  leadership  of  a  scat- tered few,  to  avoid  unnecessary  use  of 
the  air  until  more  study  and  knowl- 

edge gives  them  adequate  qualifications 
for  production  and  script  writing. 

17.  That  women's  groups  attend radio  classes  wherever  provided  in 
schools  and  universities  to  learn  more 
about  the  industry. 

Setting  New  Trends 
18.  That  women's  groups  develop 

courses  of  study  within  their  organiza- tions on  various  phases  of  the  industry, 
Code,  etc. 

19.  That  local  women's  groups  solicit the  cooperation  of  newspapers  to  carry 
accredited  lists  of  children's  programs. 20.  That  local  boards  of  education 
be  congratulated  for  their  fine  coopera- tion with  the  industry  in  most  parts of  the  country. 

21.  That  the  radio  industry  gather 
together  leaders  in  the  industry  to  dis- cuss from  an  impartial  standpoint 
how  radio  can  better  serve  American 
public  in  the  next  20  years,  to  set 
trends  and  policies. 

22.  That  networks  maintain  one  15- 
minute  period,  late  afternoon,  for  ex- 

perimentation, giving  ample  notice  to 
their  affiliates  of  the  plan,  rotating 
good  programs  for  13-26  week  periods 
as  one  method  of  testing  children's  ac- ceptance. 

23.  That  more  broadcasters  present 
a  variety  of  programs  on  different 
days,  rather  than  fill  the  children's hour  with  serials  across  the  board. 
Children  appreciate  the  opportunity for  selectivity. 

24.  That  crime  and  gangster  pro- 
grams be  broadcast  at  late  hours  for 

adult  and  young  people's  consumption. 25.  That  stations  develop  a  pre- school age  or  kindergarten  program 
to  be  broadcast  during  the  morning, 
with  advertising  addre.ssed  to  the 
mother  consumer. 

26.  That  advertising  agencies  and 

FCC  Would  Give 

WWRL  Fulltime 

Brooklyn  Decision  to  Delete 
Both  WMBQ  and  WCNW 

MOVING  to  adjust  a  long-standing 
controversy  involving  the  use  of  the 
1500  kc.  frequency  by  three  Brook- 

lyn stations,  the  FCC  on  Feb.  5  an- 
nounced a  proposed  decision  elimi- 

nating two  time-sharing  stations 
and  authorizing  fulltime  operation 
of  WWRL,  Woodside,  L.  I.  Under 
the  proposed  decision,  renewal  and 
modification  applications  for 
WMBQ  and  WCNW,  the  two  other 
stations  sharing  time  on  1500  kc, 
would  be  dismissed  with  prejudice 
and  WWRL  given  their  operating 
time. 

In  addition,  an  application  for 
construction  permit  by  Lillian  E. 
Kiefer,  Brooklyn,  would  be  dis- 

missed with  prejudice  and  another 
by  Paul  J.  Gollhofer,  Brooklyn, 
would  be  denied.  The  various  appli- 

cations have  been  involved  in  FCC 
proceedings  as  far  back  as  Febru- 

ary, 1937. Violations  Claimed 

In  a  digest  of  its  proposed  find- 
ings the  FCC  held  that  Metropoli- 
tan Broadcasting  Corp.  had  failed 

to  offer  evidence  in  support  of  its 
application  for  renewal  of  the 
WMBQ  license;  that  Lillian  E.  Kie- fer failed  to  offer  any  evidence  in 
support  of  her  application  for  con- 

struction permit  requesting  the  fa- 
cilities of  WMBQ;  that  Paul  J. 

Gollhofer,  in  support  of  his  appli- 
cation for  a  construction  permit  on 

WMBQ  facilities,  failed  to  prove 
his  qualifications  for  operating 
WMBQ  in  the  public  interest. 

The  proposed  findings  also  stated 
that  Arthur  Faske,  licensee  of 
WCNW,  "has  operated,  and  permit- 

ted said  station  to  be  operated,  in 
violation  of  the  terms  of  the  license 
theretofore  issued  to  him  by  this 
Commission  for  the  operation  there- 

of, and  the  Commission's  rules  and 
regulations,  and  has  failed  to  sus- tain the  burden  of  proof  that  the 
granting  of  his  application  for  re- newal of  license  of  said  station  and 
the  continued  operation  thereof 
will  serve  public  interest,  conveni- 

ence and  necessity". Under  the  proposed  findings  Long 
Island  Broadcasting  Corp.,  licen- 

see of  WWRL,  would  receive  a  li- 
cense renewal  along  with  authori- 
zation to  utilize  the  hours  of  opera- 

tion formerly  allocated  to  WMBQ 
and  WCNW,  thus  granting  both  ap- 

plications of  the  licensee. 

New  Copyright  Protection  Society 
INCORPORATION  papers  have  been 
issued  by  the  New  York  Secretary  of 
State  to  the  American  Copyright  Pro- 

tection Society,  formed  at  67  W.  44th 
St.,  New  York,  to  handle  copyrights 
and  promote  original  and  public  do- main musical  compositions.  Andrew 
Weinberger,  New  York,  is  the  at- 

torney for  the  Society,  further  de- 
tails of  which  have  not  yet  been  re- leased. 

stations  exercise  care  in  selecting 
trained  persons  to  check  program  ma- terial that  is  presented  by  the  public. 
That  said  organizations  and  their  cli- ents recognize  good  material  from  any 
source,  rather  than  to  cling  to  the 
established  rule  that  account  executives 
and  radio  departments  should  have  all 
the  answers. 
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persons  will  listen  to  WKY 

today,  tomorrow,  or  any  day  in 

Oklahoma  City  than 

to  all  THREE  other 

stations  combined! 



NAB  Code  Group 

Tells  Executives 

About  Operation 
New  York  Clube  Hears  Details ; 

Committee  Holds  Meeting 

TRIBUTES  to  the  NAB  Code  as  a 
practical  standard  of  ethics  for  net- 

works and  independent  stations 
alike  were  paid  by  broadcasters 
speaking  Feb.  4  when  the  Radio 
Executives  Club  of  New  York  de- 

voted a  session  to  the  commercial 
section  of  the  code. 

Members  of  the  Code  Committee, 
guests  at  the  luncheon  following  a 
two-day  session  during  which  the 
complete  code  was  discussed  in  de- 

tail, gave  a  brief  explanation  of 
provisions  and  answered  questions. 

Edgar  Bill,  WMBD,  chairman  of 
the  Code  Committee,  said  that  a 
subcommittee,  consisting  of  Henry 
P.  Johnston,  WSGN,  and  J.  0.  Ma- 
land,  WHO,  had  been  appointed  to 
work  out  maximum  lengths  of  com- 

mercial copy  for  programs  of  5,  10 
or  25  minutes,  in  line  with  the 
Code's  present  time  limitations  on 
commercials  in  quarter-hour,  half- 
hour  and  hour  broadcasts.  The 
subcommittee  will  make  its  recom- 

mendations to  the  full  Code  Com- 
mittee prior  to  the  NAB  Conven- 

tion in  May,  he  stated,  so  that  the 
convention  may  include  these  rec- 

ommendations in  the  Code. 

Mrs.  Lewis  Commended 

The  committee  also  adopted  a 
resolution  commending  the  work  of 
Mrs.  Dorothy  Lewis  of  the  Radio 
Council  on  Children's  Programs  in 
her  tour  of  the  country  (See  story 
on  page  18)  and  calling  this  work 
to  the  attention  of  the  NAB  board 
of  directors  so  an  appropriation 
may  be  set  up  for  continuance  of 
this  work.  No  other  action  was 
taken  by  the  Code  Committee,  it 

was  reported.  The  Code  had  with- 
stood the  test  of  a  year  and  four 

months  actual  operation  with  a 
minimum  of  complaints,  it  was  in- 

dicated, making  revision  unneces- 
sary except  for  certain  refinements 

of  the  commercial  section  which  be- 
came effective  only  on  Oct.  1,  1940, 

a  year  later  than  the  rest  of  the 
Code. 

Mr.  Bill  opened  the  session  at  the 
Radio  Executives  Club  by  stating 
that  the  Code  has  succeeded  be- 

cause "it  means  better  radio  for 
the  listener  and  what  ever  is  better 
for  the  listener  is,  in  the  long  run, 
better  for  the  advertiser."  Ed  Kir- 
by,  NAB  secretary  of  the  Code 
Committee,  pointed  out  that  unlike 
the  Hays  code  of  the  motion  pic- 

ture industry,  the  NAB  Code  is 
enforced  only  through  the  volun- 

tary compliance  of  broadcasters  re- 
sponsible only  to  the  FCC. 

Gilson  Gray,  CBS,  stated  that  the 
copy  limitations  of  the  Code  had 
caused  CBS  no  trouble,  that  ad- 

vertisers had  cooperated  whole- 
heartedly, and  that  commercial 

copy  in  daytime  shows  is  shorter 
than  required.  The  results,  he  said, 
have  enhanced  listener  response. 

Calvin  J.  Smith,  KFAC,  said  that 
three  years  ago  the  15  stations  in 
Los  Angeles  County  formed  their 
own  code,  which  increased  both 
gross  incomes  and  standing  in  the 

British  Radio  Bombproof^  Bate  Claims^ 

Describing  How  Radio  Reporters  Work 

GERMAN  raiders  might  bomb 
every  broadcast  outlet  in  England, 
but  still  broadcasting  would  go  on, 
according  to  Fred  Bate,  NBC  Lon- 

don representative  who  retui  ned  to 
New  York  Jan.  31  on  the  Yankee 
Clipper  for  a  six-week  leave  of 
absence.  Mr.  Bate,  who  was  wound- 

ed in  a  bombing  raid  Dec.  8,  plans 
to  return  to  his  post  after  resting 
and  visiting  with  his  family  in 
Mexico. 
Every  transmitter  has  one  or 

more  auxiliaries,  he  explained. 
When  raider  alarms  come  through, 
the  regular  broadcast  outlets  shut 
down  to  prevent  being  used  as  find- 

ers by  the  invading  planes.  Thus 
far  practically  no  British  broad- 

casting stations  have  been  hit, 
though  Broadcasting  House  itself 
was  damaged,  but  not  too  badly,  by 
a  bomb  which  struck  it  in  October 
and  killed  seven  employes. 

Wounded  in  Raid 

Mr.  Bate  was  severely  wounded 
the  night  of  Dec.  8  in  his  office- 
apartment  house  near  Broadcasting 
House.  "I  was  sitting  down  to  write 
my  broadcast,"  he  said,  "when  the 
bomb  hit.  Geofrey  Toye,  BBC  music 
conductor,  had  just  entered  the  door 
and  I  was  getting  up  to  greet  him. 
When  it  hit  all  London  seemed  fall- 

ing into  the  room. 
"My  only  thought  was  that  there 

was  a  fire  going  in  the  open  grate 
and  that  it  would  burn  down  the 
building.  Instead,  everything  was 
sucked  down  the  chimney  by  the 
concussion.  Neither  Toye  nor  Flor- 

ence Peart,  my  secretary,  was  in- 

jured." 

Mr.  Bate  was  injured  in  the  left 
arm  and  shoulder  and  left  side  of 
his  face,  and  the  tendons  of  his 
left  ear  were  severed.  He  was  taken 
to  Middlesex  Hospital,  but  was  not 
unconscious  at  any  time. 
Every  cooperation  is  given 

American  radio  reporters  by  the 
BBC,  Mr.  Bate  stated,  and  they  do 
their  broadcasts  from  underground 
studios  in  Broadcasting  House. 
Newspapers  of  London,  thouerh 
their  advertising  has  been  sreatly 
reduced  and  they  are  publishing 
with  fewer  pages  under  restricted 
paper  rations,  seem  to  be  getting 
along  all  right,  he  said,  for  they 
have  cut  down  the  number  of  edi- 

community.  Asked  to  sneak  for  sta- 
tion representatives,  F.  Preston  Pe- 
ters of  Free  &  Peters  said  that 

while  decisions  as  to  acceptable 
copy  must  always  rest  with  the 
broadcasters  themselves,  the  rep- 

resentatives are  "thoroughly  and 
enthusiastically"  back  of  the  Code. 

The  full  Code  Committee  attend- 
ed the  New  York  meetings.  Its 

members  are:  Mr.  Bill,  chairman; 
Mr.  Kirby,  secretary;  Mr.  Gray; 
Mr.  Smith;  Earl  J.  Glade,  KSL; 
Hugh  A.  L.  Halff,  WOAI;  Henry  P. 
.Johnston,  WSGN;  J.  0.  Maland, 
WHO;  Frank  Mullen,  NBC;  Theo- 

dore C.  Streibert,  MBS.  Russell 
Place,  NAB  counsel,  and  Arthur 
Stringer,  NAB  promotion  director, 
also  attended. 

BACK  HOME  after  a  long  tour  of 
duty  in  England  came  Fred  Bate, 
NBC  London  representative 
(right),  to  be  met  Jan.  31  as  he 
emerged  from  the  Yankee  Clipper 
at  LaGuardia  Field  in  New  York 
by  John  F.  Royal,  NBC  vice-presi- 

dent in  charge  of  international  re- 
lations and  new  developments. 

tions  and  increased  their  rates  sub- stantially. 

Bate  made  an  olf-the-record 
speech  at  a  luncheon  of  the  Na- 

tional Press  Club  in  Washington 
Feb.  5,  attended  by  several  high 
Government  officials  including  FCC 
Chairman  James  Lawrence  Fly. 
After  the  talk  he  asked  for  ques- 

tions from  the  floor.  The  first, 
asked  by  Paul  Leach  of  the  Chicago 

Daily  News,  was,  "What's  it  like 
in  London  today?" 

To  which  Bate  replied  "Let's  ask 
them."  A.  A.  Schechter,  director 
of  news  and  special  events  for 
NBC,  had  arranged  a  two-way  con- 

versation, which  was  not  broadcast, 

with  John  McVane,  Bate's  assist- ant in  London,  Paul  Archinard, 
NBC  correspondent  in  Vichy,  and 
American  reporters  in  both  capi- 
tals. 

After  talking  with  Bate,  McVane 
and  Archinard  spoke  to  each  other, 
their  voices  traveling  across  the 
Atlantic  to  the  United  States  and 
thence  back  to  Europe. 

SCOOP  FROM  VICHY 

World  Gets  Flash  in  Private 

 NBC  Radio  Hookup  

RADIO  illustrated  in  dramatic 
form  Feb.  5  the  point  of  an  edi- 

torial in  Broadcasting  Jan.  1, 
which  stressed  radio's  contribution 
to  the  press  as  a  result  of  present 
conditions  in  Europe. 

After  an  off-the-record  speech  by 
its  London  representative,  Fred 
Bate,  to  the  National  Press  club  in 
Washington,  NBC  presented  a  two- 
way  conversation  for  the  audience 
from  its  staff  members  and  Ameri- 

can newspapermen  in  Vichy  and 
London. 
An  AP  correspondent  in  Vichy 

asked  if  there  were  any  AP  men 
present.  Melbourne  Christerson, 
newly-inaugurated  president  of  the 
club  and  AP  day  editor  in  Wash- 

ington, answered  "present."  The AP  man  in  Vichy  said  he  had  been 
trying  to  get  a  bulletin  about  a 
cabinet  meeting  out  of  the  capital 
of  unoccupied  France  for  a  half- 
hour  without  success  and  "would 
you  please  make  notes  and  put  it  on 
the  wire."  Christerson  promised 
that  he  would  see  that  the  story 
was  handled  promptly. 

Mr.  Foynter 

POYNTER  TO  HEAD 

CULTURAL  DIVISION 

NELSON  POYNTER,  owner  of 
WTSP,  St.  Petersburg,  Fla.,  and 
publisher  of  the  St.  Petersburg 
Times,  has  been  drafted  as  a  dol- 
lar-a-year  man  to 
take  charge  of  the 
press  division  of the  committee  to 
coordinate  cultu- ral relations 

among  the  Ameri- can  republics, 
headed  by  Nelson 
Rockefeller  as 

part  of  the  Na- t  i  o  n  a  1  Defense 
Council. 

Mr.  P  0  y  n  t  e  r 
takes  over  the  duties  originally 
assigned  Karl  A.  Bickel,  retired 
president  of  the  United  Press  and 
former  president  of  Scripps-How- ard  Radio.  Mr.  Bickel  was  named 
to  head  the  press  section  at  the 
same  time  that  Don  Francisco, 
president  of  Lord  &  Thomas,  was 
designated  to  handle  radio  [Broad- 

casting, Nov.  1,  1940].  Mr.  Bickel 
was  instrumental  in  drafting  Poyn- 
ter  for  the  post  and  himself  will 
continue  as  advisor  to  the  press 
division. 

Mr.  Poynter  will  spend  about 
three  weeks  each  month  in  New 
York  at  the  communications  head- 

quarters of  the  Rockefeller  com- 
mittee. His  division  is  charged  with 

the  responsibility  of  removirT  bar- 
riers in  the  free  flow  of  news,  feat- 
ures and  pictures  between  the 

American  republics,  stimula'^ing  in- terest in  the  news  of  both  conti- 
nents and  encouraging  inter-conti- 

nental visits  of  newspaper  editors 
and  writers. 

Pepsi-Cola  Co.  Testing, 

Plans   Other  Programs 
PEPSI-COLA  Co.,  Long  Island 
City  (soft  drinks)  is  sponsoring 
an  early  morning  quarter-hour  re- 

corded quiz  program  thrice-weekly 
on  WABC,  New  York,  called 
Missus-Goes-a-Shopping,  featuring 
John  Rud  King  as  m.c.  Portable 
recording  equipment  is  taken  to 
grocery  stores  in  the  metropolitan 
area  and  King  quizzes  shoppers, 
with  gifts  of  groceries  given  away 
as  prizes. 

In  addition,  company  is  consider- 
ing the  placement  of  programs  or 

transcribed  jina-les  in  New  York, 
Philadelphia,  Boston,  and  Pitts- 

burgh markets,  cities  in  which  total 
advertising  appropriation  is  as- 

sumed by  Pepsi-Cola.  The  place- ment of  transcribed  spot  jingles  in 
other  markets  in  cooperation  with 
dealers  is  also  under  way  through 
Newell  -  Emmett  Co.,  New  York, 
agency  in  charge. 

Edwards  Coffee  Spots 

DWIGHT  EDWARDS  Co.,  sub- 
sidiary of  Safeway  Stores,  San 

Francisco  (Nob  Hill  Coffee),  Feb. 
10  started  an  intensified  spring 

campaign  on  approximately  20  sta- 
tions in  18  major  markets  on  the 

Pacific  Coast  and  in  the  Midwest. 
Fifty-word  spot  announcements  are 
used.  The  sponsor,  a  periodic  user 
of  radio,  is  using  a  considerably 
larger  list  of  stations  this  year 
than  during  a  similar  campaign 

last  year.  Agency  is  McCann-Erick- son,  San  Francisco. 
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WTIC's  50,000  Watts  can  give  your  product  a  terrific  lift  in  the  big 

Southern  New  England  Market- — if  you'll  just  say  the  word. 

Here  is  a  station  that  is  known  and  respected  by  the  friendly  people  in 

this  rich,  farming  and  industrial  area. 

Per  capita  sales  in  WTIC's  listening  community  are  52%  above  the 

national  average.  These  people  have  money  to  spend  for  your  product. 

Why  not  bring  it  to  their  attention  through  WTIC,  the  powerful  voice 

which  the  citizens  of  Connecticut  and  the  rest  of  Southern  New  England 

have  learned  to  trust  and  heed? 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Irowelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network 

Represenfatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit  San  Francisco 
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Court  Rulings  Sharply  Limit  Appeals 

Appellate  Ruling  Holds 

FCC  Actions  Almost 

Inviolate 

APPEALS  from  decisions  of  the 
FCC  in  broadcast  cases,  whatever 
their  nature,  were  made  virtually 

futile  by  the  U.  S.  Court  of  Ap- 
peals for  the  District  of  Columbia 

in  a  series  of  decisions  handed 
down  Feb.  3.  In  substance,  the 
court  held  in  divided  opinions  that 
unless  the  public  interest  would  be 
adversely  affected,  and  solely  upon 

questions  of  law,  it  cannot  over- turn FCC  actions  whether  relating 

to  economic  injury,  electrical  inter- 
ference or  other  grounds. 

The  court  majority  held  that  it 
was  without  authority  to  issue  stay 
orders,  enjoining  the  Commission 
from  making  its  rulings  effective 

pending  the  determination  of  ap- 
peals. Heretofore,  stay  orders  have 

been  issued  consistently. 

Strong  Dissent 

The  opinions,  rendered  in  three 
cases  involving  petitions  for  stay 
orders,  constituted  another  in  the 
unbrolcen  chain  of  FCC  legal  vic- 

tories either  before  the  Court  of 
Appeals  or  in  the  U.  S.  Supreme 
Court.  Joseph  L.  Rauh,  youthful 
assistant  general  counsel  of  the 
FCC,  argued  the  three  cases  before 
the  appellate  court.  He  was  assisted 
in  the  research  and  preparation  of 
briefs  by  Harry  Plotkin  and  Bene- 

dict Cottone,  of  the  FCC  staff. 
The  majority  opinions,  written 

by  Associate  Justice  Justin  Miller, 
were  concurred  in  by  Associate  Jus- 

tice Wiley  Rutledge.  Associate  Jus- 
tice Harold  M.  Stephens  strongly 

dissented,  holding  that  stay  oraers 
properly  should  be  issued  by  the 
court  and  that  the  FCC  erred,  as  a 
matter  of  law,  in  not  granting  the 
parties  involved  preliminary  hear- 
ings. 

The  decisions  came  in  appeals  by 
WCPO,  Cincinnati,  operated  by 
Scripps-Howard  Radio,  from  an 
FCC  decision  authorizing  WCOL, 
Columbus,  to  operate  on  1200  kc. 
with  250  watts  power,  which  WCPO 
contended  would  sharply  curtail  its 
audience  on  that  frequency;  of 
KVI,  Tacoma,  Wash.,  from  the  FCC 
decision  granting  K.IRO,  Seattle, 
an  increase  from  1,0U0  to  10,000 
watts,  which  it  claimed  would  re- 

sult in  probable  financial  loss  and 
possible  economic  disaster;  and 
from  the  appeal  of  WSAY,  Roches- 

ter, operating  on  1210  kc,  claim- 
ing electrical  interference  would  re- 

sult from  a  grant  on  that  fre- 
quency to  Watertown  Broadcasting 

Co.  (WATN).  In  each  instance  the 
appellants  sought  stay  orders  to 
prevent  the  FCC  from  making  its 
decisions  effective  prior  to  adjudica- 

tion of  the  appeals. 

Coming  on  the  heels  of  the  mo- 
mentous "free  competition"  opinion 

of  the  Supreme  Court  last  year  in 
the  Sanders  case,  the  new  decisions 
are  regarded  as  highly  significant. 
Whether  there  will  be  efforts  to 
have  the  Supreme  Court  review  the 
decisions,  in  the  light  of  the  vehem-. 

ANOTHER  52-week  renewal  was  good  news  to  these  principals  of  the 
Romance  of  the  Highways  sponsored  on  29  Mutual  stations  in  the  West 
by  Pacific  Greyhound  Lines,  San  Francisco.  The  smiles  belong  to  (1  to  r) 
Arthur  Van  Horn,  announcer;  Comdr.  A.  W.  Scott,  principal;  Bill  David- 

son, actor;  Don  Cameron,  technician;  Richard  Holman,  radio  director 
of  Beaumont  &  Hohman,  agency  in  charge  of  the  account. 

Nuftcrwwtbdc  Inc. 

UP  IN  the  Northwest  college 
folk  have  taken  the  lead  in 
forming  the  No  Third  Term 
for  the  Cincinnati  Reds,  We 
Want  the  Brooklyn  Dodgers 
Club  Inc.  While  WDAY,  Far- 

go, N.  D.,  recently  claimed 
a  beat  in  interviewing  North 
Dakota  Agricultural  College 
students  credited  with  start- 

ing the  organization,  the 
WDAY  staff  is  wonder- 

ing whether  Don  Elder, 
WDAY  sports  director, 
did  not  inspire  the  club.  The 
NTTFTCRWWTBDC  I  n  c, 
now  a  WDAY  baby,  more  or 
less,  has  been  drawing  con- 

siderable national  publicity, 
including  an  AP  story  out  of 
Cincinnati  and  a  mention  in 
the  sports  column  of  Eddie 
Brietz. 

ent  dissents  of  Associate  Justice 
Stephens,  was  questionable. 

Denver  Ruling 

The  court  simultaneously  decided 

a  fourth  case,  granting  the  FCC's motion  to  dismiss  the  appeal  of 
KVOD,  Denver,  from  the  decision 
authorizing  a  new  local  station 
(KMYR)  in  Denver.  This  ruling 

came  in  two  opinions  with  Justices' Miller  and  Fred  M.  Vinson  handing 
down  the  majority  opinion  and  with 
Associate  Justice  Henry  W.  Edger- 
ton  concurring  in  a  separate  opin- 

ion but  holding  that  the  FCC  should 
have  been  sustained  on  both  of  its 
contentions,  instead  of  only  one. 

The  majority  concluded  that  the 
KMYR  grant  fell  within  the  rule 
of  the  Sanders  case,  but  that  it  be- 

lieved the  appeal  should  be  dis- 
missed because  the  appellant  was 

f orclosed  from  raising  the  questions 
it  endeavored  to  present.  It  pointed 
out  that  KVOD  could  have  peti- 

tioned the  Commission  for  a  rehear- 
ing in  the  case  prior  to  reargument 

on  the  application  of  F.  W.  Meyer 
for  the  new  station  but  that  instead 
it  took  its  chance  that  the  Com- 

mission, on  the  whole  record,  would 
set  aside  the  grant.  KVOD,  it  said, 
could  have  moved  to  submit  addi- 

tional evidence  concerning  the  pur- 
ported changed  conditions  in  Den- 

ver, resulting  from  modifications  of 
licenses  of  two  stations  in  the  city, 
prior  to  the  rehearing. 

The  court  held  that  KVOD  could 
not  "sit  back  and  wait  until  all 
interested  parties  who  do  so  have 
been  heard  and  then  complain  thi 

he  has  not  been  properly  treated". To  permit  it  to  stand  aside  and 
speculate  on  the  outcome,  and  if  ad- 

versely affected  come  into  court  for 
relief  and  then  permit  the  whole 

matter  to  be  reopened,  "would  cre- 
ate an  impossible  situation",  the court  said. 

In  the  major  cases,  the  majority 
held  that  it  could  not  find  anywhere 
in  the  Act  any  provision  authoriz- 

ing it  to  issue  stay  orders,  thus  up- 
holding the  Rauh  contention.  More- 

over, it  held  that  the  failure  of 
the  appellants  (in  the  WCPO  and 
KVI  cases)  to  request  the  Com- 

mission to  stay  its  own  orders,  un- 
der the  Act,  "may  very  well  have 

constituted  a  failure  to  exhaust  ad- 
ministrative remedies".  Even  the 

anticipation  that  this  would  be 
futile,  the  majority  held,  constitutes 
no  excuse  for  failure  to  seek  such 
available  administrative  remedies. 

Public  Interest 

The  majority  concluded  that  the 
yardstick  ef  public  interest  was  the 
only  one  that  could  be  employed 
in  reversing  actions  of  the  FCC.  It 
pointed  out  that  the  Supreme  Court 
decision  in  the  Sanders  case  per- 

mits an  appeal  on  economic 
grounds,  but  does  not  permit  the 
court  to  decide  the  case  on  the 
economic  factor  alone. 

Declaring  that  the  legislative 
trend  is  toward  restriction  of  the 
use  of  the  injunctive  process,  the 
court  said  that  where  an  adminis- 

trative agency  has  made  a  deter- 
mination in  the  public  interest  and 

where  only  a  question  of  law  is 
presented  on  appeal,  the  issuance 
of  a  stay  order  would  seem  to  con- 

stitute unwarranted  interference 
with  administrative  action. 

Interpreting  the  Sanders  case, 
the  majority  concluded  the  Commis- 

sion is  required  to  consider  the  ques- 
tion of  financial  injury  and  make 

findings  on  them  only  so  far  as  it 
concerns  the  public  interest.  Thus, 
it  said,  such  rights  or  interests  are 
secondary,  subordinate  and  unpro- 
tectable  on  appeal,  and  they  must 

be  equally  unprotectable  by  a  stay 
order  pending  an  appeal. 
Under  Section  402(B)  of  the 

Act,  the  court  held,  no  private  in- 
terest can  be  presented  to  it,  or 

considered  by  it,  except  as  it  may 
incidentally  relate  to  some  proper 
legal  question  affecting  the  public 
interest.  That  such  private  interest 
may  be  vitally  affected  or  perhaps, 
in  exceptional  cases,  destroyed  as 

a  result  of  the  Commission's  ac- 
tions "is  regrettable  but  unavoid- 

able", it  said.  One  who  engages  in 
an  industry  in  which  the  public 
has  a  paramount  interest,  and  in 
connection  with  which  it  withholds 

the  privilege  of  appeal  from  admin- 
istrative action,  assumes  these 

risks,  the  majority  held. 
The  court  ruled  that  in  the  ab- 

sence of  any  legislation  recogni- 
tion of  right  and  provision  for  ap- 

peal, one  who  suffers  under  such 
a  law  is  able  to  show  no  more  than 
a  mere  possible  injury  to  the  public. 
He  must  "look  to  the  political 
process"  for  relief. 

Correcting  an  Error 

Looking  at  the  matter  realist- 
ically, the  court  said,  it  is  probable 

— and  Congress  apparently  realizes 
— "that  even  in  case  of  an  erron- 

eous decision  the  Commission,  work^ 
ingL,without  judicial  interferefice, 
woulodiscover-and-eerrecTthe  error 
more  quickly  and  thus  better  serve 
the  public  interest,  than  would  be 
true  under  the  slow  process  of  stay 

orders  and  judicial  scrutiny." In  his  lengthy  dissent  in  the 
WCPO  and  KVI  cases  Justice 
Stephens  held  that  the  stay  order 
petitions  should  be  granted.  After 
reciting  the  legal  basis  for  these 
conclusions,  he  contended  that  the 
court  has  power  to  issue  stay  or- 

ders; that  the  stations  are  within 
the  class  of  persons  named  in  the 
statute  as  entitled  to  appeal,  and 
that  on  the  face  of  their  petitions 
for  stay  orders  and  petitions  for 
appeal,  they  have  made  such  a 
prima  facie  case  of  erroneous  ac- 

tion by  the  Commission  in  denying 
them  a  hearing  as  warrants  the 
issuance  of  the  stay  orders. 

Pointing  out  that  the  petitioners 
had  requested  hearings  but  were 
refused.  Justice  Stephens  said  that 
unless  orders  are  issued  staying 
the  orders  of  the  Commission  pend- 

ing the  determination  of  the  ap- 
peals, "irreparable  harm  to  the  pub- lic interest  and  to  the  private 

business  of  the  petitioners  will,  as 
a  result  of  the  action  of  the  Com- 

mission, be  occasioned".  Contrary to  the  conclusions  of  the  majority. 
Justice  Stephens  said  he  thought 
that  the  Communications  Act 
clearly  evidences  the  intention  of 
Congress  to  make  the  appellate 
jurisdiction  of  the  court  over  orders 
of  the  FCC  effective.  Like  the  ma- 

jority, he  referred  to  the  Supreme 
Court  rulings  in  both  the  Potts- 
ville  and  Sanders  cases  to  sub- 

stantiate his  contentions. 

Attacking  the  majority's  view that  the  Commission  cannot,  either 
absolutely  or  presumptively,  err 
in  its  ruling  in  respect  of  the  pub- 

lic interest.  Justice  Stephens  ob- 
served, "if  the  Commission  can  do 

no  wrong,  why  permit  an  appeal?". It  is  clear,  from  a  reading  of  the 
Sanders  case,  he  argued,  that  the 

(Continued  on  page  58) 
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Cant  Get  '  Game  . , . 
WITH  GREAT-GRANDPAPPY'S  GUN! 

Can't  -ci-j^unnini!;  for  new  advertisers,  either,  w  ithout 
an  adequate  sales  w  eapon. 

What  calihre  programs  are  you  offering  prospective 

time  buyers?  Next  time  pack  a  sales  w  eapon  w  orthy  of 

your  "game"     NBC  THESAURUS! 

This  "Treasure  House  of  Recorded  Programs"  en- 

ables you  to  offer  clients  symphony,  swing,  "sweet" 
music,  concert,  hillbilly  and  novelty  numbers  in  short, 

the  "big  time,  big  name"  programs  they've  been  look- 
ing for    all  w  ithin  the  price  they  w  ant  to  pay. 

As  one  of  the  217  subscriber-stations  w  rites : 

"THESAURUS  gives  us  the  finest  artists  in 

the  land,  built  into  good  saleable  programs 

. . .  Sponsors  are  delighted  and  have  renew  ed 

over  much  longer  periods  than  their  con- 

tracts called  for." 

Check  THESAURUS  on  all  other  counts,  too  it's  built 

to  NBC  specifications  for  quality  in  talent,  music,  pro- 

duction. And  recording  is  NBC  ORTH ACOUSTIC* 

— true-sound  reproduction  that  usually  ear-marks  only 
a  "live"  broadcast. 

Get  going .  .  .  get  gunning  for  more  business  with 

NBC  THESAURUS. 
•       •  • 

If  rite  tO(] ay  for  full  inforniation^  rates  and  a^^ai lability. 
*  Registered  Trademark 

HESAURUS 

".y  I  rcasure  House  of  Recorded  Pro^ranis 
RADIO-RF.CORDING  DIVISION 

NATIONAL  BROADCASTING  COMPANY 

RCA  Building,  Radio  City,  New  York  •  Merchandise  Mart,  Chicago 
Trans-Lux  Bldg. ,  Washington,  D.  C.      •     Sunset  &  Vine,  Hollywood 
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Department  Store  Promotes  hy  Air 

Wasson  Hits  Quality 

Clientele  Through 

Radio  Series 

By  LEONARD  A.  MURCHISON 
Merchandising  and  Sales  Director 

H.  P.  Wasson  &  Co. 
Indianapolis 

HP.    WASSON    &    Co
.  is 

known  as  the  "Rendezvous 
0  of    Smart  Indianapolis 
Women".  Its  appeal  is  to 

an  exceptionally  high-quality  clien- 
tele, yet  its  volume  of  business  runs 

into  many  millions  of  dollars  an- 
nually; and  it  is 

recognized  as  out- 
standing among 

the  nation's  finest 
fashion  -  minded 
stores. 

We're  satisfied 
that    radio  has 

J  .'W     '  ̂        played  an  impor- 
ij^^^j^WL^     tant  part  in  build- 

^Hk.    jkflti    ing  up  many  de- partments at 

Mr.  Murchison  Wasson's For  the  last 

nine  years,  Wasson's  has  been  a 
continuous  user  of  radio  in  many 
varied  forms — for  advertising  pur- 

poses, specifically,  and  as  an  aid 
to  merchandising  activities  on  vari- 
ious  occasions. 

Blackface  Pair 

The  writer's  introduction  to 
radio  was  in  the  early  days  of  de- 

velopment of  the  art.  His  first 
major  interest  was  in  the  develop- 

ment of  a  new  program  for  spon- 
sorship of  The  Fair,  well-known 

Chicago  department  store  with 
which  he  was  then  associated.  The 
program  was  built  around  a  black- 

face team  that  had  just  joined 
WMAQ,  known  as  Correll  and  Gos- 
den — later  to  become  world-famous 
as  Amos  'n'  Andy. 

Their  first  sponsorship  on  the 
occasion  of  their  association  with 
WMAQ  was  The  Fair,  the  pro- 

gram being  known  as  The  Fair 
Minstrels.  The  writer  recognized 
the  importance  of  the  new  enter- 

tainment medium  as  a  merchandis- 
ing aid,  but  it  was  not  always 

easy  to  get  everybody  else  to  see 
it.  But  one  convincing  testimonial 
to  radio  was  personal  appearances. 
On  more  than  one  occasion  crowds 
that  were  almost  unmanageable 
were  brought  into  the  store  to  see 
actual  broadcasts  and  personal  ap- 

pearances by  the  great  and  near- 
great  of  radio. 
The  basic  fundamental  of  all 

successful  selling — public  appeal — 
has  proved  the  effectiveness  of 
radio  as  a  sound  merchandising  aid. 
That  is  what  caused  our  quick  ac- 

ceptance of  an  idea  recently  pre- 
sented to  us  by  A.  H.  Green,  of 

the  WFBM  public  relations  depart- 
ment. Mr.  Green  suggested  that  we 

build  a  dozen  specially  designed 
wooden  picture  frames  with  easels 
to  stand  about  two  feet  high. 
These  were  to  be  placed  in  con- 

spicuous spots  throughout  the  store 
and  would  contain  two  distinct 
items — a  standard  8  x  10  glossy 
photograph  of  some  radio  person- 

ality heard  over  WFBM  or  CBS; 

beneath  it,  a  small  hand-lettered 
copy  panel  which,  in  a  few  words, 
tied  the  picture  to  some  particular 
merchandise  displayed  in  the  same 
department. 

The  value  of  these  picture  dis- 
plays should  be  immediately  ap- 

parent. Nothing  attracts  the  atten- 
tion of  women  quicker  than  a 

photograph,  and  a  photograph  of 
some  well-known  theatrical  per- 

sonality ten  to  one  will  hold  their 
attention  long  enough  to  put  across 
a  brief,  printed  selling  message. 
Added  to  your  printed  message 

is  the  weight  of  personal  endorse- 
ment of  the  merchandise,  the 

psychological  effect  on  the  shopper 
producing  both  a  desire  to  possess 
the  article  and  a  sense  of  value 
personally  guaranteed  by  a  known 
"name".  In  addition  to  the  silent 
appeal  to  shoppers,  such  picture 
display  has  been  found  to  be  of 
value  to  the  salespeople  in  direct 
selling;  they  can  use  to  advantage 
the  "personal  endorsement"  of  the 
picture  in  "closing"  a  hesitant 
buyer. 

The  Windows,  Too 

Following  along  somewhat  the 
same  lines,  we  have  found  special 
window  displays  tied  into  radio  to 
be  of  merchandising  value  to  the 
store — and,  of  course,  they  are  of 
publicity  value  to  the  station.  A 
short  while  ago,  during  one  of  the 
more  active  campaigns  in  Europe, 
an  ingenious  window  display  was 
worked  out  by  our  display  depart- 

ment, with  the  assistance  of  the 
AVFBM  staff,  which  caused  a  great 
deal  of  comment.  The  men's  de- 

partment window,  fronting  on  the 
main  street  of  the  city,  was  dressed 
with  maps  of  Europe  and  the 
World.  In  the  center  back  wall  was 
hung  a  3  X  4  foot  blow-up  of  Gil- 

bert Forbes,  popular  Indiana  news- 
caster. Beneath  it  was  placed  a 

lighted  pedestal-globe,  and  in  front 
of  this,  standing  on  the  floor,  were 

pictures  of  the  various  European 
correspondents  of  International 
News  Service,  a  slightly  larger  pic- 

ture of  the  editor-in-chief  of  INS, 
and  a  small  picture  of  Forbes 
holding  in  his  hand  a  particular 
brand  of  pipe  carried  in  our  stock. 

From  each  major  European  capi- 
tal on  the  maps,  a  stream  of  spec- 
ial Western  Union  ticker  tape  was 

run  to  the  picture  of  the  corre- 
spondent in  that  city,  then  on  to 

the  editor  in  chief  and  finally  to 
Forbes'  picture.  On  the  floor  was 
strewn  teletype  news  stories,  and 
in  one  corner  of  the  window  was 
placed  a  small  display  of  the  pipes. 
The  result  was  an  extremely  in- 

teresting window  which  really 
stopped  passersby — and  which  gave 
them  something  to  study,  at  the 
same  time  graphically  illustrating 
for  them  the  manner  in  which 
world  news  was  gathered  and  fin- 

ally sent  into  their  homes  by  radio. 
Did  it  sell  pipes?  Yes;  in  fact,  the 
response  was  quite  remarkable  in 
view  of  the  fact  that  we  have  no 
so-called  tobacco  shop  and  sold 
these  in  a  small  case  in  our  men's furnishings  department. 

Came  the  Strike 

Specific  use  of  radio  by  H.  P. 
Wasson  &  Co.  for  direct  advertis- 

ing has  steadily  grown  over  the 
past  nine  years.  Its  use  by  the 
store  generally  received  a  power- 

ful boost  some  three  years  ago 
when  all  the  Indianapolis  news- 

papers suspended  publication  due 
to  a  strike. 
When  the  station  went  on  the 

air  the  next  morning  the  writer 
called  WFBM  and,  unable  to  reach 
any  of  the  station  executives, 
turned  the  control  engineer  into  a 
salesman  and  bought  all  available 
time,  both  program  and  announce- 

ment, for  that  day  (a  Saturday 
before  Easter)  for  Wasson's.  Spot 
announcements  and  one  hour  pro- 

grams were  used  to  carry  on  our 

DISPLAYS  in  windows  and  all  around  the  store  stimulate  interest  in 
the  ladio  campaigns  of  H.  P.  V7asson  &  Co.,  quality  department  store 
in  Indianapolis.  This  window,  trimmed  with  illumnated  globe,  maps, 
photo  of  WFBM  News  Editor  Gilbert  Forbes,  teletype  copy  and  photos 
attracted  wide  interest.  More  interesting,  a  couple  little  pipe  displays 
among  the  photos  and  tape  led  to  the  sale  of  many  pipes. 

normally  heavy  advertising  sched- 
ule until  termination  of  the  news- 

paper strike.  This  occurrence 
helped  prove  to  us  the  effectiveness 
of  radio  in  department  store  ad- 

vertising. Spot  radio  time,  with  us, 
has  been  extremely  successful  in 
developing  our  hosiery  and  fur 
business,  and  that  of  various 
other  lines.  Concentration  on  pow- 

erful and  impressive  advertising 
and  sound  merchandising  policies 
has,  with  the  help  of  radio,  made 
rtiany  of  the  departments  of  Was- son's outstanding. 

We're  not  going  to  spoil  your 
radio  men  by  flattery  and  tell  you 
that  radio — or  WFBM— did  it 
alone.  Indianapolis  has  some  splen- 

did newspapers  that  do  a  fine  job 

of  advertising.  But  let's  say  frank- 
ly that  Wasson's  would  no  more 

think  of  dropping  its  radio  time 
than  it  would  think  of  dropping 
the  Indianapolis  newspapers.  And 
that  is  the  soundest  kind  of  an 
endorsement  that  anyone  can  give 

any  medium,  isn't  it? 

Vick's  Spot  List 

VICK  CHEMICAL  Co.,  New  York, 

introducing  its  new  product,  Vick's Inhaler,  has  started  a  campaign  of 
30-to-50-word  announcements  ten 
times  weekly  on  84  stations, 
through  Morse  International,  New 
York.  About  10  more  stations  will 
be  added  to  the  following  list : 
WAPI  WBRC  WSFA  KTHS  KARK 

KFI  KNX  KSFO  WDEL  WOL  WJAX 
WIOD  WCOA  WFLA  WSB  WTOC  WGES 
WJJD  WGN  WIND  WIRE  WHO  KFH 
WHAS  WWL  KWKH  WBAL  WFBR  WBZ 
WEEI  WJR  WWJ  WTCN  WEBC  KXOK 
KMOX  WHB  KWTO  KMMJ  WOKO  WGR 
WEAF  WHAM  WIBX  WBT  WPTF  WBIG 
WLW  KTUL  KEX  WEST  WKBO  WAZL 
WGAL  WCAU  WFIL  KDKA  WEEU WBAX  WRAK  WORK  WTMA  WOOD 
WMC  KGNC  WFAA  KRLD  KROD  KPRC 
KFYO  KTSA  WOAI  KRGV  KFPY  WTMJ 
WFIL  WNAC  WJR  KSFO  WJAR  WEAN 
WTCN  WBEN  WREC. 

O'Cedar  Picks  Markets 

O'CEDAR  Corp.,  Chicago  (O'Cedar 
polish,  floor  oil),  on  Feb.  17  starts 
five-weekly  one-minute  transcribed 
announcements  in  25  markets  with 
Hartford,  Conn.,  also  a  possibility 
[Broadcasting,  Feb.  3].  Markets 
selected  are  Atlanta,  Raleigh,  Lou- 

isville, Nashville,  Birmingham,  Dal- 
las, Houston,  Oklahoma  City,  Den- ver, Minneapolis,  Kansas  City,  Des 

Moines,  Boston,  Newark,  Syracuse, 
Pittsburgh,  Philadelphia,  Chicago, 
Cleveland,  Detroit,  St.  Louis,  Wash- 

ington, Los  Angeles,  San  Francisco, 
Seattle. 

Nursery's  Drive 
GOOD  &  REESE  Inc.,  Springfield 
0.  (house  and  garden  plants),  is  to 
scart  its  1941  spring  campaign  on 
Feb.  10,  17,  and  24  on  the  following 
stations:  KFRU  KXOX  KSL 
WSAU  WKZO  WJTN  KFAB 
WHJB  WHBL  WCSH  WLOK 
WDAY  WLS.  Other  stations 
planned  but  not  set  are  WSYR 
WSB  KFYR  WSAY  WBZ-WBZA 
WEW  WWVA  WHBY  WBRK 
WCLO  WHKC.  Leo  Boulette  Agen- 

cy, Springfield,  handles  the  account 

TUCKETT'S  Ltd..  Hamilton,  Ont 
(Wins  Cigarettes)  have  renewed  as  of l'>b.  24  its  .spot  announcements  weekly 
on  40  Canadian  stations.  Account  was 
placed  by  MacLaren  Adv.  Co.  Ltd. Toronto. 
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Enough  Breakf^  j^iHion 

Box  Tops  for  Ol^\.^  , 

Conte
st  E

ntnes
. 

mu  ¥0u  $eu  it  ? 

If  all  the  boxtops  from  all  the  cereals 
sold  every  year  in  the  rich  Money  Belt 

area  were  laid  end  to  end  .  .  .  it'd  make  a 
whiz  of  a  contest  to  judge! 

But  there's  no  contest  over  the  fact  that 
the  one  best  medium  that  helps  sell  that 

breakfast  food,  and  much  of  the  billion- 
and-a-half  dollars  worth  of  other  corn- 

ea's Money  Belt  .  .  .  The  Cowles  Stations. 
Furnishing  the  breakfast  entertainment 

—  as  well  as  the  breakfast  —  for  a  big 
part  of  the  six  million  folks  in  the  Money 
Belt,  is  quite  a  job  .  .  .  but  The  Cowles 
Stations  do  it  every  day.  They  can  do  a 
record  selling  job  for  you,  too.  Shoot  them 

"25  additional  words  or  less"  today  —  and 
modities,  is  the  four-way  voice  of  Ameri-     get  all  the  facts. 

c 
■Crv.^  .^^v-^  -Cj-C^ AffiUated  wuh  THE  REGISTER  AND  TRIBUNE.  Des  Moines,  Iowa 

Represented  Nationally  by  The  Katz  AGENCY 
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WHICH  OF  THESE 

DO  YOU  SELL? 

Estimated  Annual  Retail 

Sales  in  " America' s 

Money  Belt" Canned  Fish   $10,000,000 
All  Cereals    21,000,000 
Canned  Milk   27,000,000 
Flour    64,000,000 
Shortenings  (Vegetable 

and  Salad  Oils) — not 
including  lard  .  .  .  31,000,000 

All  Perfumes 
and  Cosmetics  .  .  .  17,000,000 

All  Soaps   39,000,000 
All  Canned  Fruit 

and  Vegetables  .  .  47,000,000 
Tobacco    85,000,000 
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Text  of  Government's  Criminal  Suit  Against  ASCAP 

Folloiving  is  the  text  of  the 
criminal  suit,  technically  called 
an  "information"  filed  hy  the Department  of  Justice  Feb.  5 
against  ASCAP  in  the  U.  8.  Dis- 

trict Court  for  the  Eastern  Dis- 
trict of  Wisconsin,  presided  over 

by  Federal  Judge  F.  Ryan  Duffy, 
in  Milwaukee.  The  bill  bore  the 
signatures  of  B.  J .  Husting,  V.  8. 
Attorney  in  Milwaukee;  Assistant 
Attorney  General  Thurman  Ar- 

nold, Victor  O.  Waters,  special 
assistant  to  the  Attorney  General 
in  charge  of  the  copyright  litiga- 

tion, and  Warren  P.  Cunningham, 
special  attorney: 

No.  449-Q 
I.  Description  of  Defendants 

1.  That  American  Society  of  Com- 
posers, Authors  and  Publishers,  here- 
inafter referred  to  as  "Society",  an unincorporated  membership  association 

of  music  composers,  authors  and  pub- 
lishers, having  its  principal  office  at  30 

Rockefeller  Plaza,  New  York,  New 
York,  is  made  a  defendant  herein. 

2.  That  the  following  individuals, 
who  have  been  or  are  now  officers  or 
directors  of  Society  as  indicated  after 
their  names,  actively  engaged  during 
the  period  covered  by  this  Information 
in  the  management,  direction  and  con- 

trol of  the  affairs  and  policies  of  the 
Society,  and  in  particular  of  those 
affairs  and  policies  which  are  covered 
by  this  Information,  who  have  author- 

ized, ordered  and  done  the  acts  of  the 
defendants  constituting  the  offenses 
hereinafter  charged,  are  likewise  made 
defendants  herein. 

Gene  Buck,  president  and  director ; 
Louis  Bernstein,  vice-president  and 
director ;  Otto  A.  Harbach,  vice-presi- 

dent and  director ;  George  W.  Meyer, 
secretary  and  director ;  Gustave  Schir- 
mer,  treasurer  and  director ;  Fred  E. 
Ahlert,  director ;  Saul  Bornstein, 
director ;  J.  J.  Bregman,  assistant  sec- 

retary and  director ;  Irving  Caesar, 
assistant  treasurer  and  director ;  Max 
Dreyfus,  director ;  George  Fischer,  di- 

rector ;  Walter  Fischer,  director ;  Ray- 
mond Hubbell,  director ;  Jerome  Kern, 

director ;  Edgar  Leslie,  director ;  Jack 
Mills,  director ;  Herman  Starr,  direc- 

tor ;  John  O'Connor,  director ;  J.  J. 
Robbins,  director ;  Oley  Speaks,  di- 

rector :  Deems  Taylor,  director ;  Will 
Von  Tilzer,  director ;  John  Mercer, 
director ;  Oscar  Hammerstein  II,  di- 

rector ;  E.  C.  Mills,  chairman  ad- 
ministrative committee ;  John  G. 

Paine,  general  manager. 
The  following  corporations  which 

have  had  divers  officers  and  agents 
and  representatives  on  the  Board  of 
Directors  of  the  Society  : 

Shapiro,  Bernstein  &  Co.  Inc. ;  Irv- 
ing Berlin  Inc. ;  Bregman,  Vocco  & 

Conn  Inc.;  Chappell  &  Co.;  T.  B. 
Harms  Co. ;  J.  Fischer  &  Bros. ;  Carl 
Fischer  Inc. ;  Mills  Music  Inc. ;  Words 
and  Music  Inc. ;  Robbins  Music  Corp. ; 
Leo  Feist  Inc. ;  Miller  Music  Inc. ; 
G.  Schirmer  Inc. ;  Boston  Music  Co. ; 
Willis  Music  Co. ;  Harms  Inc. ;  M. 
Witmark  &  Sons ;  Remick  Music 
Corp. ;  Harry  Von  Tilzer  Music  Pub- 

lishing Co.,  are  made  defendants 
herein. 

3.  That  all  members  of  the  Society, 
in  addition  to  those  made  defendants 
herein,  are  expressly  named  as  co- 

conspirators herein. 

II.  The  Society 

4.  That  defendant  Society,  an  unin- 
corporated association,  was  organized 

in  or  about  the  year  1914,  by  the 
leading  publishers,  composers  and  au- 

thors of  musical  compositions  in  the 
United  States,  for  a  period  of  99  years 
from  the  date  of  its  organization  ;  that 
the  purposes  for  which  it  was  organ- 

ized were,  among  other  things,  to  grant 
licenses  and  collect  royalties  for  the 
public  performance  of  the  works  of  its 
members,  to  allot  and  distribute  the 
royalties  collected,  and  to  accumulate 
and  maintain  a  reserve  fund  to  be 

used  in  carrying  out  any  of  the  ob- jects of  the  Society ; 
That  its  membership  at  the  time  of 

the  filing  of  this  Information  consists 
of  approximately  140  publishers  and 
1,200  composers  and  authors  and  in- cludes the  owners  of  the  copyrights 
of  a  substantial  amount,  more  than 
75%,  of  all  the  copyrighted  musical 
compositions  demanded  by  the  public 
of  the  United  States  for  entertainment 
purposes  at  the  time  of  the  filing  of 
this  Information  and  for  a  number  of 
years  prior  thereto  ;  that  the  manage- ment of  defendant  Society  is  vested 
exclusively  in  a  self-perpetuating  board 
of  directors  consisting  of  24  persons, 
12  of  whom  represent  publisher  mem- 

bers, 6  represent  composer  members, 
and  6  represent  author  members ;  that 
each  director  is  elected  to  serve  for  a 
period  of  three  years,  and  is  eligible 
for  reelection  upon  the  expiration  of 
his  term ;  that  the  terms  of  office  of 
eight  members  of  said  board  expire 
each  year,  and  their  sijccessors  are 
elected  annually  by  the  remaining 
members  of  the  board ;  that  the  di- rectors have  exclusive  and  absolute 
control  of  the  management  and  of  all 
activities  of  the  Society  and  appoint 
all  its  committees,  officers  and  em- 

ployes ; 
That  admission  to  membership  in  the 

Society  is  by  election  thereto  by  the 
board ;  that  each  member  upon  ad- mission must  execute  an  agreement  in 
the  form  required  by  the  board  of  di- 

rectors, assigning  to  the  Society  the 
exclusive  nondramatic  public  perform- 

ance for  profit  rights  of  all  of  the 
members'  works  for  the  period  of  any 
then  existing  agreement  between  the 
Society  and  its  members ;  that  the 
agreement  between  the  Society  and  its 
members,  a  copy  of  which  is  hereto 
attached  marked  Exhibit  "A"  and  ex- pressly made  a  part  hereof,  expired 
Dec.  31,  1940 ;  that  the  agreements 
between  the  Society  and  its  members, 
existing  prior  to  Dec.  31,  1940,  have 
been  renewed  for  a  further  ten-year 
period ;  that  by  reason  of  the  vast 
number  of  copyrights  of  compositions 
controlled  by  the  members  of  the  So- 

ciety, by  reason  of  the  great  public 
demand  therefor,  and  by  reason  of  the 
vesting  of  the  absolute  management 
and  control  of  all  activities  of  the  So- 

ciety in  the  self-perpetuating  board 
of  directors,  the  24  persons  constitut- 

ing such  board  have  the  power  to  and 
do  fix  the  price  of  and  control  the 
public  performance  for  profit  rights 
of  the  greater  part  of  the  music  de- 

manded by  the  public  of  the  United 
States  for  entertainment  purposes. 

5.  That  licenses  to  perform  publicly 

for  profit  the  musical  compositions 
copyrighted  by  its  members  are  issued 
by  the  Society  upon  application  there- for ;  that  agents  of  the  Society  solicit 
applications  for  such  licenses  by  threat 
of  prosecution  for  infringement  of  the 
copyright  laws  of  the  United  States, 
from  all  unlicensed  persons,  firms  or 
corporations  in  the  United  States  who 
use  music  in  connection  with  their 
business ;  that  defendant  Society  re- fuses to  grant  licenses  to  perform 
single  musical  compositions  or  groups 
of  compositions  selected  by  the  li- 

censees ;  that  it  grants  only  blanket 
licenses  to  perform  any  and  all  musical 
compositions  of  all  its  members  upon 
the  payment  of  such  royalty  as  is  de- manded by  the  board  of  directors  of the  Society ; 

That  six  forms  of  licenses  have  been 
and  are  in  use,  copies  of  which  are 
hereto  attached  and  marked  Exhibits 
"B",  "C",  "D",  "E",  "F",  "G",  re- 

spectively, and  are  expressly  made  a 
part  hereof;  that  Exhibit  "B"  is  the form  of  license  which  radio  broadcast- 

ing stations  not  owned  at  least  51% 
by  newspapers  were  required  to  accept 
prior  to  Dec.  31,  1940;  that  Exhibit 
"C"  is  the  form  of  license  which  radio 
broadcasting  stations  owned  at  least 
51%  by  newspapers  were  offered,  ac- cepted by  many  and  outstanding  prior 
to  Dec.  31,  1940 ;  that  Exhibit  "D"  is the  form  of  license  which  theatres  are 

required  to  accept ;  that  Exhibit  "E" is  the  form  of  general  license  which 
all  other  users  of  musical  compositions 
are  required  to  accept ;  that  Exhibit 
"F"  is  the  only  form  of  license  offered 
radio  broadcasting  stations  not  origi- 

nating programs  as  part  of  a  chain 
broadcast,  or  the  simultaneous  broad- 

casting of  programs  over  two  or  more 
stations  subsequent  to  Dec.  31,  1940  ; 
that  Exhibit  "G"  is  the  only  form  of 
license  offered  radio  broadcasting  sta- 

tions originating  programs  as  part  of 
a  chain  broadcast  or  the  simultaneous 
broadcasting  of  a  program  or  programs 
over  two  or  more  stations  subsequent 
to  Dec.  31,  1940. 

6.  That  defendant  Society  maintains 
agents  and  representatives  throughout 
the  United  States,  whose  duty  it  is  to 
enforce  the  demands  of  the  Society  in 
the  sale  of  licenses  and  in  collecting 
royalties  therefor. 

III.  The  Radio  Broadcasting Industry 

7.  That  the  term  "radio  broadcast- 
ing station"  is  used  herein  to  designate those  radio  stations  operated  for  the 

entei'tainment  of  the  residents  of  the 
United  States  and  residents  of  adjacent 
and  more  distant  foreign  countries ; 

THEY  WERE  IN  THE  NAVY  THEN 

One  of  a  Series 

SEAGOING  youngsters  in  Uncle  Sam's  service  were  these  embryo  broad- 
cast executives  during  World  War  days.  See  if  you  can  recognize  them; 

then  turn  to  page  40  for  pictures  as  they  look  now  and  identifications. 

that  there  are  approximately  793  such 
radio  broadcasting  stations  interspersed 
throughout  the  States  of  the  United 
States  and  operated  under  authority 
of  the  FCC,  pursuant  to  the  Act  of 
Congress  known  as  the  Communica- tions Act  of  1934,  approved  June  19, 
1934,  and  prior  Acts  of  Congress ;  that 
each  station  is  required  to  broadcast 
a  minimum  regular  operating  schedule 
of  two-thirds  of  the  hours  it  is  author- 

ized to  broadcast  under  the  license 
granted  it  by  the  Communications Commission ; 

That  the  continued  existence,  suc- 
cess and  prosperity  of  a  radio  broad- casting station  depends  entirely  upon 

the  entertainment  offered  by  it  to  the 
radio  listening  public  within  the  range 
of  the  station's  power ;  that  music  is 
the  principal  form  of  entertainment 
demanded  by  the  radio  listening  public 
and  must  be  offered  by  a  station  in 
order  to  retain  the  continuing  interest 
and  patronage  of  the  listening  public; 
that  approximately  50%  of  the  time 
devoted  to  the  transmission  of  energy, 
ideas  and  entertainment  across  state 
or  national  boundaries  by  radio  broad- 

casting stations  in  the  United  States 
is  devoted  to  the  radio  broadcasting 
of  music  in  varying  forms,  and  such 
music  must  represent  the  rendition  of 
compositions  most  desired  by  the  listen- 

ing public ;  that  the  only  income  avail- able to  a  station  is  derived  from  the 
sale  of  its  facilities  to  persons  desiring 
to  communicate  energy,  ideas  and  en- 

tertainment to  the  public  within  listen- 
ing range  of  the  station's  transmission 

power ; That  such  sale  of  facilities  consists 
primarily  of  sales  to  business  concerns 
for  the"  purpose  of  advertising  the 
products  of  the  particular  concern  and 
of  creating  good  will  on  the  part  of 
the  public  for  the  services  or  products 
of  the  advertiser ;  that  the  desirability 
of  a  particular  station  for  advertising 
purposes  is  directly  dependent  upon 
the  number  of  persons  listening  to  the 
programs  broadcast  by  that  station, 
and  such  persons  can  only  be  induced 
to  listen  to  the  station's  broadcasts  by 
furnishing  the  musical  entertainment 
demanded  by  the  radio  audience ;  that 
a  substantial  portion  of  the  entertain- ment furnished  by  the  station  must  be 
furnished  at  the  expense  of  the  sta- 

tion, for  which  it  receives  no  com- 
Ijensation  or  income. 

8.  That  during  all  the  time  herein 
mentioned  it  has  been  and  is  essential 
to  the  continued  operation  of  each  of 
the  stations  in  the  United  States 
broadcasting  radio  entertainment,  in 
order  to  avoid  liability  for  infringement 
of  copyright,  to  obtain  the  permission 
or  license  of  the  owners  of  the  copy- 

righted musical  compositions  the  pub- 
lic performance  of  which  is  demanded 

by  the  radio  audience. 
IV.  The  Interstate  Commerce 

Involved 
A.  In  Radio  Broadcasting 

9.  That  radio  broadcasting  stations 
in  the  United  States  are  engaged  in 
interstate  or  foreign  commerce ;  that 
each  station  is  an  instrumentality 
through  which  energy,  ideas  and  en- tertainment are  transmitted  across 
state  or  national  boundaries  to  the 
radio  listening  population  of  the  United 
States  or  foreign  countries ;  that  ap- 

proximately 40%  of  the  time  devoted to  the  transmission  of  energy,  ideas 
and  entertainment  across  state  or  na- 

tional boundaries  by  radio  broadcasting 
stations  in  the  United  States  has 
been  devoted  to  the  radio  broadcasting 
of  copyrighted  musical  compositions owned  or  conrolled  by  the  Society  and its  members ; 

That  as  each  radio  station  under 
the  copyright  laws  must  obtain  per- mission from  the  copyright  owners  of 
musical  compositions  before  such 
compositions  can  be  broadcast  in  inter- state commerce,  any  interference  with 
or  restraint  upon  the  obtaining  of  such 
permission  from  the  copyright  owners 
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upon  a  competitive  basis  restrains  the 
interstate  and  foreign  transmission  of 
energy,  ideas  and  entertainment  by 
radio  broadcasting  stations. 

10.  That  there  has  developed  in  the 
radio  industry  a  practice  which  is 
commonly  called  "chain"  or  "network" broadcasting ;  that  by  this  method  of 
operation  several  radio  broadcasting 
stations  are  connected  in  a  chain  or 
network  by  means  of  leased  telephone 
lines  for  the  purpose  of  broadcasting 
simultaneously  radio  programs  origi- 

nating at  one  of  the  stations  in  the 
network ;  that  this  method  is  generally 
inaugurated  and  controlled  by  wh&t  is 
known  as  a  network  company ;  that 
the  principal  network  companies  pres- 

ently existing  in  this  country  are  the 
National  Broadcasting  Company,  the 
Columbia  Broadcasting  System,  and 
the  Mutual  Broadcasting  System ; 

That  approximately  350  radio  sta- tions located  in  the  United  States  are 
aflSliated  with  and  engaged  in  such 
"network"  broadcasting ;  that  only those  network  stations  which  originate 
network  programs  have  control  over 
the  selection  of  the  content  of  the  pro- 

grams which  are  broadcast  simultane- 
ously by  all  of  the  stations  in  the  net- 

work ;  that  approximately  45%  of  the 
total  time  devoted  to  network  broad- 

casting in  this  country  is  devoted  to  the 
broadcasting  of  musical  compositions  ; 
that  a  substantial  number  of  the  copy- 

righted musical  compositions  performed 
over  radio  networks  during  the  period 
covered  by  this  Information  were 
owned  or  controlled  by  the  Society  and 
its  members ;  that  the  network  stations 
other  than  those  originating  network 
broadcasting,  have  no  control  what- 

soever over  the  selection  of  the  musical 
compositions  which  are  performed  by 
the  several  stations  comprising  the 
network. 

B.  In  Sheet  Music 
11.  That  each  defendant  who  is  a 

publisher  member  of  defendant  Society 
prints,  or  causes  to  be  printed,  the 
music  and  lyrics,  and  special  arrange- 

ments thereof,  of  musical  composi- 
tions ;  that  such  printed  sheets  of 

music  are  sold  by  such  defendants  to 
customers  located  in  aU  states  of  the 
United  States  and  are  transported 
across  state  boundaries  in  interstate 
commerce ;  that  the  greater  part  of  the 
musical  compositions  broadcast  by 
radio  stations  is  performed  by  enter- 

tainers located  in  the  studio  of  par- 
ticular broadcasting  stations,  or  in 

close  proximity  thereto,  from  musical 
scores  transported  across  state  bound- aries. 

12.  That  the  essential  element  in 
effecting  the  sale  and  distribution  of 
sheet  music  throughout  the  United 
States  is  the  transmitting  of  musical 
compositions  to  the  ear  of  the  public, 
in  order  to  create  a  desire  on  the  part 
of  individual  members  of  the  public 
to  purchase  the  printed  score  repre- 

senting particular  compositions ;  that 
radio  broadcasting  is  the  principal 
medium  through  which  individual 
musical  compositions  are  transmitted 
to  the  ear  of  the  purchasing  public 
and  a  demand  for  the  printed  score 
created ; 

That  by  means  of  the  combination 
and  conspiracy  hereinafter  described, 
defendant  Society  through  the  issuance 
of  only  blanket  licenses  authorizing 
the  performance  of  the  Society's  entire repertoire  of  music  at  a  price  which 
requires  the  payment  of  a  percentage 
of  the  revenue  derived  from  all  radio 
programs  regardless  of  whether  Society 
owned  or  controlled  music  is  per- 

formed, has  destroyed  the  economic 
incentive  on  the  part  of  radio  stations, 
having  the  Society's  license,  to  per- 

form the  musical  compositions  of  au- 
thors, composers  and  publishers  not 

members  of  Society,  thereby  depriving 
those  owners  of  copyrighted  musical 
compositions  who  are  not  members  of 
defendant  Society  of  the  opportunity 
of  transmitting  their  musical  compo- 

sitions to  the  ear  of  the  purchasing 
public,  with  the  result  that  the  sale 
of  scores  written  by  non-members  to 
purchasers  in  states  of  the  United 
States  other  than  the  state  where  such 
scores  were  manufactured,  and  the 
transportation  thereof  across  state  and 
national  boundaries,  is  and  has  been 
restrained. 

THEY  KEEP  THE  MIMEOGRAPHS  HOT 

ASCAP's  Vivid  Handouts  Make  Sordid  Claims; 
 BMI  Tells  Facts  of  Music  to  the  World  

WHILE  the  courts  decide,  ASCAP 
and  BMI  continue  their  battle  of 
the  mimeograph.  Latest  battle 
front  is  the  monthly  report — com- 

munique— concerning  the  success  of 
the  two  organizations. 
ASCAP  continues  to  put  forth 

its  claims  and  counterclaims  on 
paper  emblazoned  with  the  names 
of  hit  tunes  published  on  a  glar- 

ing blue  background.  Various  stock 
diatribes  against  the  networks  are 
sprinkled  liberally  around  the 
edges.  BMI  counters  with  a  modest 
white  handout  containing  its  side 
of  the  story.  Here  are  some  speci- mens: 

ASCAP  by  John  G.  Paine,  its 
general  manager:  Chain  stations 
are  rapidly  losing  listeners. 

BMI  by  Neville  Miller,  president 
of  NAB :  December's  index  of 
average  listening  audience  (meas- 

ured statistically)  to  172  programs 
was  an  unseasonal  peak  of  10.7%, 
yet  in  spite  of  the  lack  of  ASCAP 
music,  the  Crossley  ratings  for 
January  maintain  the  same  high- 
water  mark. 

And  On  'n'  On 
ASCAP:  Public  protest  against 

the  boycott  of  favorite  music  and 
the  "murdering"  of  classics  has 
steadily  increased. 
BMI:  The  increasing  number  of 

letters  from  national  and  civic 
leaders  congratulating  radio  sta- 

tions on  their  public  spirited  stand 
with  regard  to  ASCAP's  unprinci- pled control  of  copyrighted  music 
has  been  a  most  gratifying  thing 
to  watch. 
ASCAP:  No  new  business  has 

been  signed  by  the  chains  since  the 
first  of  the  year,  and  quite  a  few 

NOW  A  MAJOR  is  Jimmy  Steven- 
son (right),  newsman  of  WJR,  De- 

troit, who  received  his  Army  Re- 
serve oath  from  Col.  T.  M.  Oli- 

phant,  executive  of  the  Michigan 
Military  District.  Stevenson  is  in 

the  Judge  Advocate  General's  de- partment, subject  to  call. 

big  programs  have  been  cancelled. 
BMI:  NBC  reports  50%  of  its 

advertisers  have  increased  their 
network  coverage.  CBS  reports  two 
new  musical  shows  and  four  im- 

portant renewals.  MBS  has  not  yet 
completed  a  round-up  of  its  net- work activities  for  the  month,  but 
WOR  added  four  more  shows  in 
January.  There  has  been  no  can- cellation of  any  program  on  any 
network  since  Jan.  1. 
ASCAP:  Negotiations  have  been 

resumed  by  ASCAP  counsel  with 
the  Department  of  Justice  looking 
toward  a  settlement  of  the  Gov- 

ernment's six -year -old  suit. 
(ASCAP  turned  down  one  consent 
decree  in  December,  then  asked  to 
have  it  reinstated  last  week.  Now 
it  must  answer  criminal  proceed- 

ings in  Milwaukee  in  addition  to  its 
New  York  civil  suit.) 

C.  Motion  Picture  Films 
13.  That  motion  picture  films  are 

produced  primarily  in  the  States  of 
New  York  and  California,  and  shipped 
to  motion  picture  exhibitors  located  in 
every  state  in  the  United  States ;  that 
these  motion  picture  films  are  produced 
and  shipped  in  interstate  commerce 
for  the  sole  and  exclusive  purpose  of 
exhibition  or  public  performance  by 
motion  picture  exhibitors ;  that  with- out the  right  to  exhibit  or  perform, 
the  motion  picture  films  are  rendered 
valueless  and  restricted  from  a  free 
flow  in  interstate  commerce ;  that  a 
substantial  portion  of  the  motion  pic- 

ture films  are  synchronized  with 
music  to  the  extent  that  the  films 
cannot  be  exhibited  without  per- 

forming the  music  synchronized  there- 
with ;  that  a  great  majority  of  the 

music  synchronized  with  the  films  is 
copyrighted  music,  the  public  perform- 

ance for  profit  rights  of  which  are  con- 
trolled by  the  Society ;  that  the  So- 

ciety, therefore,  has  the  power  to  fix 
the  price  of,  control  or  otherwise  un- reasonably restrain  the  usage  of  a 
substantial  portion  of  the  motion  pic- 

ture films  passing  in  interstate  com- merce. 
D.  Electrical  Transcriptioris 

14.  That  electrical  transcriptions 
ai-e  mechanical  devices  upon  which 
programs  are  recorded  or  mechanically 
reproduced  for  the  exclusive  use  of 
radio  broadcasting  stations ;  that  more 
than  50%  of  the  electrical  transcrip- tions produced  in  the  United  States 
are  produced  or  manufactured  in  the 
States  of  New  York  and  California 
and  shipped  to  radio  broadcasting  sta- tions located  throughout  the  United 
States ;  that  upon  practically  all  of 
these  electrical  transcriptions  are  re- 

corded musical  compositions ;  that  a 

substantial  portion  of  the  music  so 
recorded  is  copyrighted  music  owned 
or  controlled  by  the  Society  and  its members. 

V.  The  Combination  and Conspiracy 

15.  That  for  many  years  preceding 
as  well  as  during  the  period  of  three 
years  next  preceding  the  filing  of  this 
Information,  and  continuing  to  the 
date  of  the  filing  thereof,  defendants, 
and  others  to  the  United  States  At- 

torney unknown,  well  knowing  the 
foregoing  facts,  have  been  engaged  in 
the  United  States,  and  particularly 
in  the  Eastern  District  of  Wisconsin, 
in  a  wrongful  and  unlawful  combina- tion and  conspiracy  in  restraint  of  the 
aforesaid  interstate  and  foreign  trade 
and  commerce  in  radio  broadcasting, 
sheet  music,  motion  picture  films,  and 
electrical  transcriptions  in  violation  of 
Section  1  of  the  Act  of  Congress  of 
July  2,  1890,  ,  entitled  "An  Act  to Protect  Trade  and  Commerce  Against 
Unlawful  Restraints  and  Monopolies" 
(U.S.C.A.  Title  15,  Section  1),  com- monly known  as  the  Sherman  Act, 
and  have  conspired  to  do  all  acts  and 
things  and  to  use  all  means  necessary 
and  appropriate  to  make  said  re- straints effective,  including  the  means, 
acts  and  things  hereinafter  more  par- 

ticularly alleged  and  other  means,  acts 
and  things  which  at  the  time  of  filing 
this  Information  are  unknown  to  the 
United  States  Attorney ;  that  as  a 
part  of  said  conspiracy  the  defendants 
have  arranged  and  agreed  among  them- 

selves to  do  the  following  things : 
A.  To  create,  maintain  and  utilize 

defendant  Society  as  an  instrumental- 
ity for  promoting  and  maintaining  the 

illegal  combination  and  conspiracy 
herein  described;  to  create  defendant 
Society  as  such  instrumentality  with 

a  self-perpetuating  board  of  directors 
and  to  vest  in  the  24  persons  constitut- 

ing such  board  the  exclusive  power  to 
conti-ol  the  activities  of  defendant  So- 

ciety ;  to  restrict  membership  in  de- fendant Society  to  such  composers  and 
authors  who  have  written  or  composed 
and  had  regularly  published  not  less 
than  five  copyrighted  musical  com- 

positions, and  to  such  publishers  as 
may  be  approved  by  the  board  of  di- 

rectors ; 

To  have  transferred  to  and  to  pool 
in  defendant  Society  the  sole  and  ex- clusive right  to  perform  publicly  for 
profit  all  musical  compositions  of 
which  all  the  members  of  Society  are 
the  copyright  proprietors,  or  which 
any  member,  either  alone  or  jointly  or in  collaboration  with  others,  wrote, 
composed,  published,  acquired  or 
owned,  or  in  which  any  member  has 
any  right,  title,  interest  or  control whatsoever,  in  whole  or  in  part,  or 
which  any  member  during  the  term 
of  the  agreement  may  write,  com- 

pose, acquire,  own,  publish  or  copy- 
right, either  alone,  jointly,  or  in  col- laboration with  others,  or  in  which  any 

member  may  at  any  time,  during  the 
term  of  the  agreement,  have  any  right, 
title,  interest  or  control,  either  in 
whole  or  in  part ;  to  have  all  members 
of  defendant  Society  Vest  in  defendant 
Society  absolutely  until  and  including 
Dec.  31,  1940 ;  the  sole  and  exclusive 
right  to  license  others  to  perform  pub- 

licly for  profit  all  their  musical  com- 
positions ;  to  renew  and  extend  the 

agreements  between  Society  and  its members  which  expired  Dec.  31,  1940, 
for  a  further  10-year  period. 

B.  To  vest  in  defendant  Society  a 
complete  monopoly  of  the  right  to 
license  for  public  performance  for 
profit  all  the  musical  compositions  of 
all  its  members,  aggregating  an  un- 

known number  of  musical  composi- 
tions ;  to  refuse  to  furnish  to  its  li- 

censees complete  lists  of  the  musical 
compositions  in  the  Society's  repertoire of  music ;  to  eliminate  competition 
among  members  of  defendant  Society 
in  the  sale  of  rights  to  perform  pub- 

licly their  respective  musical  compo- 
sitions, which,  but  for  the  illegal  com- 

bination and  conspiracy  herein  de- 
scribed, would  have  existed ; 

To  refuse  radio  broadcasting  sta- 
tions, advertisers  (desiring  to  utilize 

the  service  of  such  stations  to  pro- mote the  sale  of  their  merchandise), 
orchestras,  theatres,  and  others  desir- 

ing the  right  to  perform  publicly  the 
copyrighted  musical  compositions  of members  of  defendant  Society,  the 
right  to  acquire  from  the  individual 
members  of  the  Society  the  public  per- 

formance for  profit  rights  of  their  re- 
spective copyrighted  musical  composi- tions ;  to  require  commercial  users 

desiring  only  certain  musical  compo- 
sitions in  the  Society's  repertoire  to 

accept  a  blanket  license  from  defendant 
Society  for  all  of  its  copyrighted  mus- 

ical compositions,  upon  terms  and 
conditions  arbitrarily  fixed  by  it. 

C.  To  agree  to  establish  and  main- 
tain, and  pursuant  to  such  agree- ment, to  establish  and  maintain, 

by  means  of  the  pooling  of  their 
individual  copyright  monopolies,  en- hanced and  non-competitive  prices  or 
royalties  for  licenses  to  perform  pub- 

licly copyrighted  musical  compositions owned  and  controlled  by  individual 
defendants ;  to  eliminate  all  competi- 

tion aihong  members  of  defendant  So- ciety in  the  sale  of  licenses  to  perform 
publicly  their  individual  musical  com- positions and  to  exercise  the  power 
obtained  by  defendants  through  the 
unlawful  pooling  of  their  individual 
copyright  monopolies,  by  concertedly 
refusing  to  license  the  public  perform- ance by  radio  broadcasting  stations 
and  all  other  persons  engaged  in  the 
public  performance  for  profit  of  copy- righted music  of  any  copyrighted 
musical  composition  owned  and  con- 

trolled by  a  member  of  defendant  So- 
ciety, except  on  the  basis  of  a  gen- 

eral license  covering  any  and  all  mus- 
ical compositions  of  all  members  and 

except  upon  the  basis  of  an  arbitrary 
royalty  for  such  general  license,  fixed 
and  determined  by  the  aforesaid  self- 
perpetuating  board  of  directors  of  de- 

fendant Society  ;  to  require  compliance 
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with  the  terms  fixed  by  the  defendants 
by  radio  broadcasting  stations  affili- 

ated with  radio  "networks",  prior  to Dec.  31,  1940,  by  issuing  licenses  to 
network  affiliated  radio  stations  only 
on  the  basis  that  the  license  issued  to 
each  station  was  not  to  be  construed 
as  authorizing  the  licensee  to  grant 
others  any  right  to  perform  publicly 
for  profit  by  any  means,  method  or 
process  whatsoever. 

The  radio  stations  affiliated  with  a 
radio  "network",  other  than  the  sta- tion originating  the  radio  program, 
have  had  no  control  over  the  copy- 

righted musical  compositions  performed 
by  the  network  affiliated  stations  simul- 

taneously. Broadcasting  stations  affil- 
iated with  radio  "networks"  have  had to  accept  a  license  from  defendant 

Society  upon  any  terms  and  conditions 
imposed  by  defendant  Society,  or  sub- 

ject themselves  to  numerous  infringe- 
ment suits  in  which  they  would  be 

compelled  to  pay  not  less  than  $250 
for  each  copyright  infringement,  as 
provided  in  the  copyright  laws  of  the 
United  States. 

D.  Coneertedly  to  demand  and  re- 
ceive from  radio  broadcasting  stations 

increased  amounts  as  royalties  for  li- 
censes to  perform  publicly  copyrighted 

musical  compositions  owned  and  con- 
trolled by  members  of  defendant  So- 

ciety ;  to  notify  on  or  about  April  1, 
1932,  all  radio  broadcasting  stations 
throughout  the  United  States  that,  on 
and  after  June  1,  19^32,  defendant  So- 

ciety would  issue  to  broadcasting  sta- 
tions only  a  general  license  covering 

all  musical  compositions  of  all  mem- 
bers of  defendant  Society,  which  li- 
cense would  require  the  payment  an- 

nually as  royalty  of  a  sum  approxi- 
mately equal  to  the  annual  royalty 

theretofore  paid  by  them,  and  in  addi- 
tion thereto,  5%  of  the  gross  income 

of  the  broadcasting  station  from  what- 
ever source  derived. 

This  fee  represented  an  increase  of 
approximately  400%  in  so-called  "roy- 

alty" payments  over  the  aggregate royalty  demanded  for  the  previous 
year.  Protests  were  made  by  the  broad- 

casting stations  to  defendant  Society 
and  the  then  existing  licenses  were 
temporarily  extended  to  September, 
1932.  Thereupon  efforts  were  made  by 
the  broadcasting  stations,  acting 
through  a  committee  appointed  for  the 
purpose,  to  obtain  licenses  providing 
for  royalty  payments  by  each  station 
based  on  the  number  of  performances 
by  such  station  of  copyrighted  musical 
compositions  owned  and  controlled  by Society  or  its  members. 

The  defendants  refused  to  agree  to 
royalty  payments  based  on  actual  use 
made  of  their  musical  compositions. 
Other  proposals  submitted  by  the broadcasting  stations  were  also  rejected 
by  defendants.  Each  broadcasting  sta- 

tion, in  order  to  use  the  copyrighted musical  compositions  controlled  by  de- fendant Society  and  to  avoid  a  mul- 
tiplicity of  infringement  suits,  acceded 

to  the  demands  of  defendant  Society and  accepted  from  defendant  Society 
a  three-year  blanket  license  agreement, t^opimencmg  on  or  about  September, 
^^'i^^  covering  all  musical  compositions of  all  members  of  defendant  Society, upon  the  basis  of  a  royalty  payment approximately  equal  to  the  fixed  an- 

nual royalty  paid  for  the  preceding 
year,  plus  3%  of  the  station's  net  re- ceipts during  the  first  year  of  the 
agreement.  4%  of  such  receipts  during the  second  year,  and  5%  of  such  re- 

ceipts during  the  third  year.  "Net  re- 
ceipts" as  defined  in  said  agreement, constituted  the  full  amount  paid  to the  station  for  the  use  of  its  broad- 
casting facilities,  after  deducting  com- 

missions not  exceeding  15%,  if  any, 
paid  to  an  independent  advertising agent  or  agency. 

E.  To  refuse  to  alter  or  change  the 
terms  of  the  contracts  executed  by  and 
between  the  Society  and  radio  broad- 

casting stations  in  1932,  which  ex- 
pired Dec.  31,  1935;  and  to  issue  an 

ultimatum  on  or  about  Jan.  10,  1936, 
in  writing,  to  the  various  radio 
broadcasting  stations  to  the  effect 
that  the  performance  of  copyrighted 
musical  compositions  in  the  Society's repertoire  of  music  would  constitute 
a  copyright  infringement  unless  the 

CELEBRATING  the  first  birthday 
of  WBAB,  Atlantic  City,  during  a 
special  Jan.  31  broadcast,  Mayor 
Thomas  D.  Taggart  Jr.,  of  Atlantic 
City  (left) ,  passes  a  candled  birth- 

day cake  to  Albert  J.  Feyl,  presi- 
dent of  Press-Union  Publishing 

Co.,  licensee  of  the  station. 

existing  contracts  were  renewed  by 
Jan.  15,  1936. 
The  radio  broadcasters  located 

throughout  the  United  States  had  no 
alternative  but  to  accept  the  terms  dic- 

tated by  the  Society,  since  they  could 
not  operate  without  being  subjected 
to  the  $250  minimum  damage  provi- 

sion for  each  copyright  infringement 
of  the  copyright  laws  by  performing 
music  owned  or  controlled  by  the  So- 

ciety and  its  members.  Within  the 
specified  time  they  accepted  renewals 
of  the  contracts  executed  in  1932. 
These  contracts  executed  in  1932,  ex- 

pired on  Dec.  31,  1940. 
F.  To  refuse  to  renew  the  licenses 

to  radio  broadcasters  which  expired 
Dec.  31,  1940,  under  threat  of  with- 

drawing from  the  interstate  commerce 
of  radio  broadcasting  and  public  en- 

joyment the  vast  pool  of  copyrighted 
music  acquired  by  the  Society,  by 
means  of  the  illegal  conspiracy  alleged 
herein  and  under  the  further  threat 
of  inflicting  the  $250  minimum  dam- 

age provision  of  the  copyright  laws, 
unless  the  radio  broadcasters  accepted 
the  licenses  attached  hereto  and 
marked  Exhibits  "F"  and  "G".  The 
percentage  of  income  demanded  by 
members  of  defendant  Society  from 
radio  broadcasting  stations  since  1932, 
represents  a  percentage  of  the  entire 
income  received  by  such  broadcasting 
stations  for  the  sale  to  advertisers  of 
their  operating  time  on  the  air.  Such 
demand  for  the  payment  of  these  per- 

centages constitutes  a  charge  upon  in- 
come received  by  radio  broadcasting 

stations  for  their  time  devoted  to  the 
broadcasting  of  lectures,  dramatiza- 

tions, sporting  events,  and  other  pro- 
grams, which  employ  none  of  the  copy- 

righted musical  compositions  of  the 
members  of  defendant  Society. 

G.  To  withdraw  on  Jan.  1,  1941, 
from  approximately  568  radio  broad- 

casting stations  interspersed  through- 
out the  United  States,  including  the 

three  national  network  systems.  Na- 
tional Broadcasting  Company,  Colum- 

bia Broadcasting  System  and  Mutual 
Broadcasting  System,  who  had  not  ac- 

cepted a  license  at  the  price  and  terms' fixed  by  the  defendants,  the  right  to 
broadcast  in  interstate  commerce  and 
to  deprive  the  radio  listening  public  of 
the  privilege  of  hearing  and  enjoying 
all  the  copyrighted  music  of  all  the 
respective  members  of  the  Society. 

H.  To  create  and  maintain,  prior  to 
Dec.  31,  1940,  a  distinction  and  dis- 

crimination between  the  license  agree- 
ments exacted  of  radio  broadcasting 

stations  owned  at  least  51%  by  news- 
papers and  license  agreements  exacted 

from  radio  broadcasting  stations  not 
so  owned.  The  license  agreement  of- 

fered by  defendant  Society  to  broad- 
casting stations  owned  51%  by  news- 
papers, and  accepted  by  many,  did  not 

require  payment  to  defendant  Society 
of  a  percentage  of  the  station's  income derived  from  all  advertisers,  but  only 
required  the  payment  of  3%  of  the  in- 

come of  the  station  received  from  ad- 
vertisers whose  programs  included 

musical  compositions  owned  or  con- 
trolled by  members  of  defendant  So- ciety. 

This  3%  was  payable  until  the  total 
amount  paid  by  the  station  equalled 
an  amount  agreed  upon  between  the 
station  and  defendant  Society.  There- 

after, the  station  was  required  to  pay 
5%  of  all  additional  income  received 
by  it  from  programs  in  which  musical 
compositions  owned  or  controlled  by 
members  of  defendant  Society  were 
used. 

I.  To  insert  provisions  or  terms  in 
all  the  license  agreements  to  users  of 
music  which  permit  the  copyright  own- 

er, through  defendant  Society,  to  with- 
draw at  will  from  the  operation  of  the 

license  any  musical  compositions 
owned  or  controlled  by  such  copyright 
owner  and  thereby  prevent  its  broad- 

cast by  the  broadcasting  station,  there- 
by enabling  members  of  defendant  So- 

ciety to  withdraw  musical  composi- 
tions in  the  Society's  repertoire  in great  demand  by  the  general  public, 

for  the  purpose  of  collecting  additional 
compensation  for  the  right  to  perform 
publicly  for  profit  and  for  the  further 
purpose  of  collecting  enhanced  and 
non-competitive  fees  for  the  right  to 
record  and  reproduce  mechanically 
copyrighted  musical  compositions  re- produced for  public  performance  for 
profit ;  and  to  force  radio  broadcasting 
stations  to  accept  all  terms  and  condi- 

tions imposed  by  members  of  defendant 
Society  for  the  right  to  broadcast 
popular  musical  compositions  which 
have  been  withdrawn  from  the  So- 

ciety's general  licenses. 
J.  To  require  radio  broadcasting  sta- 

tions to  accept  a  blanket  license  as 
heretofore  stated  upon  terms  and  con- ditions imposed  by  defendant  Society, 
thereby  securing  for  members  of  the 
Society  the  exclusive  use  of  radio 
broadcasting  as  a  means  of  conveying 
musical  compositions  to  the  ear  of  the 
public-at-large,  destroying  the  eco- 

nomic incentive  of  broadcasting  sta- 
tions to  use  the  musical  compositions 

of  composers,  authors  and  publishers 
who  are  not  members  of  defendant  So- 

ciety and  thereby  preventing  non- 
members  of  defendant  Society  from  re- 

ceiving the  compensation  for  the 
rights  of  public  performance  of  their 
musical  compositions,  which  they 
would  otherwise  receive,  and  limiting 
and  restricting  the  popular  demand 
of  the  listening  public  to  musical  com- 

positions controlled  by  defendant  So- ciety. 

K.  To  require  acceptance  of  their 
arbitrary  and  non-competitive  demands 
for  royalties  by  all  classes  of  music 
users,  as  a  condition  precedent  to  the 
acquisition  by  such  music  users  of 
the  right  to  perform  any  copyrighted 
musical  compositions  of  any  members 
of  the  Society  publicly  for  profit.  The 
motion  picture  exhibitors  interspersed 
throughout  the  United  States  must 
perform  those  musical  compositions 
synchronized  with  the  motion  picture 
films  in  order  to  exhibit  the  motion 
picture  films. 

Without  the  right  to  exhibit  and 
perform  the  musical  compositions  syn- 

chronized therewith,  the  motion  pic- 
ture films  received  in  interstate  com- 

merce are  valueless.  All  users  of  music 
rnust  perform  those  musical  composi- 

tions demanded  by  their  audiences. 
The  limitation  and  restriction  of  popu- 

lar demand  to  the  musical  composi- 
tions controlled  by  defendant  Society 

has  forced  such  users  of  music  to  ob- 
tain from  defendant  Society  a  licen.se 

to  perform  music  controlled  by  de- 
fendant Society  so  demanded  by  the 

public. The  members  of  defendant  Society, 
through  defendant  Society,  have  con- 

eertedly refused  to  grant  such  users 
permission  to  perform  individual  musi- 

cal compositions  selected  by  the  users, 
but  have  insisted  and  still  insist  that 
general  licenses  be  accepted  which 
cover  all  the  musical  compositions  of 
all  the  members  of  defendant  Society, 
upon  payment  of  a  fixed  amount  there- 

for, irrespective  of  whether  one  or 
more  of  such  musical  compositions  are 
actually  performed.  By  this  method  of 
licensing  the  members  of  defendant  So- 

ciety have  further  restricted  the  popu- 
lar demand  to  those  musical  composi- 

tions owned  or  controlled  by  the  mem- 
bers of  defendant  Society,  and,  have 

prevented  the  use  of  musical  composi- 
tions owned  by  non-members  of  de- fendant Society. 

L.  To  prevent  the  sale  and  trans- 
portation in  interstate  commerce  of 

musical  scores  owned  by  composers, 
authors  and  publishers  who  are  not 

members  of  defendant  Society,  by  re- 
fusing to  issue  licenses  for  the  public 

performance  of  musical  compositions 
owned  or  controlled  by  them,  except 
upon  the  terms  and  conditions  above 
set  forth. 

M.  To  adopt  and  maintain  a  com- 
prehensive system  for  the  acquiring 

of  detailed  and  complete  information 
relative  to  the  musical  compositions 
used  by  broadcasting  stations,  by 
means  of  which  information  the  mem- 

bers of  defendant  Society  have  been 
and  are  enabled  to  conduct  their 
operations  through  defendant  Society 
so  as  to  prevent  the  development  ot 
competition  between  members  of  de- 

fendant Society  and  owners  of  copy- 
righted musical  compositions  who  are 

not  members  of  defendant  Society, 
and  to  maintain  and  enforce  all  pro- visions of  the  licenses  between  Society 
and  radio  broadcasting  stations. 

VI.  Purpose  and  Effect  of  the Conspiracy 

16.  That  the  defendants  have  adopt- 
ed the  means  and  engaged  in  the  ac- tivities aforesaid,  with  the  intent, 

purpose,  and  effect  of  unreasonably 
and  unlawfully  maintaining  enhanced 
and  uniform  prices  in  the  interstate 
commerce  in  copyrighted  musical  com- positions controlled  by  Society,  and 
have  otherwise  restrained  unreasonably 
the  interstate  commerce  of  radio 
broadcasting,  sheet  music,  motion  pic- ture films  and  electrical  transcriptions  ; 
that  all  members  of  defendant  Society, 
through  the  mutual  and  identical 
agreements  hereinbefore  described, 
have  actively  and  effectively  restrained 
their  own  activities,  have  eliminated 
competition  among  themselves,  and 
have  created,  maintained  and  utilized 
defendant  Society  as  an  instrumental- 

ity unreasonably  to  restrain  and  re- 
strict, directly  and  indirectly  the  inter- 

state trade  and  commerce,  as  herein- before described. 
VII.  Jurisdiction  and  Venue 

17.  That  the  combination  and  con- 
spiracy herein  set  forth  has  operated 

and  has  been  carried  out  in  part  within 
the  Eastern  District  of  Wisconsin,  and 
many  of  the  unlawful  acts  pursuant 
thereto  have  been  performed  by  de- 

fendants and  their  representatives  in 
said  District ;  that  the  interstate  trade 
and  commerce  in  radio  broadcasting, 
sheet  music,  motion  picture  films  and 
electrical  transcriptions  as  herein 
described,  is  carried  on  in  part  within 
said  District ;  that  said  defendants 
have  usual  places  of  business  in  the 
said  District  and  therein  transact  busi- 

ness and  are  within  the  jurisdiction 
of  the  Court. 

18.  That  this  Information  is  filed 
and  the  jurisdiction  of  this  Court  is 
invoked  against  defendants  American 
Society  of  Composers,  Authors  and 
Publishers,  its  officers  and  directors, 
and  the  members  thereof,  because  of 
their  violations,  jointly  and  severally, 
as  herein  alleged,  of  Section  1  of  the 
Sherman  Act,  entitled  "An  Act  to  Pro- 

tect Trade  and  Commerce  against  Un- 
lawful Restraints  and  Monopolies." And  so,  the  United  States  Attorney accuses  and  says : 

That  the  defendants  throughout  the 
period  aforesaid,  at  the  places  and  in 
the  manner  and  form  aforesaid,  un- 

lawfully have  engaged  in  a  combina- tion and  conspiracy  in  restraint  of  the 
aforesaid  trade  and  commerce  in  ra- 

dio broadcasting,  sheet  music,  motion 
picture  films,  and  electrical  transcrip- tions among  the  several  states  and  with 
foreign  nations ;  contrary  to  the  form 
of  the  statute  in  such  case  made  and 
provided,  and  against  the  peace  and 
dignity  of  the  United  States. 

Editor's  Note:  Seven  exhiiits 
attached  to  the  information  in- 

cluded, (1)  form  of  contract  be- tween ASCAP  and  copyright  own- 
er; (2)  between  ASCAP  and  non- newspaper  station;  (3)  between 

ASCAP  and  newspaper-owned  sta- 
tion; (4)  between  ASCAP  and theatres;  (5)  between  ASCAP 

and  general  users;  (6)  proposed 
form  of  contract  between  ASCAP and  standard  broadcast  stations 
which  was  to  have  been  effective 
Jan.  1,  1941;  (7)  proposed  form 
of  contract  between  ASCAP  and networks  offered  as  of  Jan.  1,  H91 
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jFour  New  Locals 

iGranted  by  FCC 

.'Virginia,  Iowa  and  Missouri 
\  To  Have  New  Facilities 

;  THE  FIRST  big  batcli  of  new  sta- 
tion grants  of  1941  was  issued  by 

the  FCC  Feb.  4  and  5  when  it  made 
known  the  authorization  of  four 

;  new  local  stations — one  each  in 
Winchester,  Va. ;  Clinton,  la. ; 
Burlington,    la.;    Hannibal,  Mo. 

■■  These  bring  to  five  the  number  of 
•  new  outlets  authorized  thus  far  this 
year,  one  having  been  granted  in 
Greenwood,  S.  C,  on  Jan.  7 
[Broadcasting,  Jan.  13]. 
The  new  station  in  Winchester, 

Va.,  was  granted  Richard  Field 
Lewis  Jr.,  chief  owner  of  WFVA, 

,  Fredericksburg,  Va.,  and  will  oper- 
ate with  250  watts  on  1370  kc.  Mr. 

'  Lewis,  former  chief  engineer  of 
KFXM,     San    Bernardino,  Cal., 

I  founded  WFVA  in  September, 
1939. 

Iowa  Grants 

The  station  in  Clinton,  la.,  was 
I  granted  Clinton  Broadcasting 
Corp.,  and  will  use  250  watts  on 
1340  kc.  Principals  in  the  company 
are:  Peter  Matzen,  proprietary 
manufacturer,  president,  130  shares 
of  stock;  C.  A.  Nordquist,  general 
contractor,  100  shares;  Dr.  T.  B. 
Charlton,  physician,  vice-president, 
1  share;  W.  T.  Oakes,  postmaster, 
1  share. 

The  Burlington,  la.,  construction 
permit  was  issued  to  the  Burling- 

ton Broadcasting  Co.,  to  operate 
with  250  watts  on  1490  kc.  The 
company  is  controlled  by  E.  L. 
Hirsch,  attorney  and  banker,  presi- 

dent, 25%  stockholder;  Carl  C. 
Riepe,  attorney,  vice  -  president, 
25%;  Raymond  H.  Wright,  attor- 

ney, secretary-treasurer,  25% ;  J. 
Tracy  Garrett,  publisher  of  the 
Burlington  Hawk-Eye  Gazette, 

;  25%. 
The  Hannibal,  Mo.,  grant,  250 

watts   on   1340   kc,   was   to  the 
•  Courier-Post  Publishing  Co.,  pub- 

lisher of  the  Hannibal  Courier- 
Post,  of  the  same  ownership  as  the 
Kewanee  (111.)  Star  -  Courier. 
Principals  involved  are  Laura  Lee, 

•  of  Washington,  56%  stockholder; 
E.  P.  Adler,  president  of  the  news- 

papers, president,  14%;  Mrs.  Joe 
F.  Powell,  Ottumwa,  la.,  12.48%; 
E.  L.  Sparks,  publisher  of  the  Han- 

nibal newspaper,  9.12%;  Franklin 
D.  Throop,  operator  of  KFOR- 
KFAB,  Lincoln,  Neb.,  vice-presi- 

dent, .08%;  five  other  stockholders, 
all  holding  less  than  3%. 

'Treat  Time'  on  CBS 
ARMOUR  &  Co.,  Chicago  (Treet), 
on  Feb.  24  starts  a  thrice-weekly 
11-11:15  a.m.  (CST)  52-week  series 
on  48  CBS  stations.  Program,  titled 
Treat  Time,  will  remain  the  same 
with  the  Treat  Time  orchestra  and 
Buddy  Clark,  vocalist,  being  re- 

tained as  the  features.  A  short 
drama  will  be  incorporated  in  each 
episode.  Series  will  originate  in 
Chicago.  Agency  is  Lord  &  Thomas, 
Chicago. 

Thank  you 

for  honoring  St.  Louis 

with  your  next  Annual  Convention, 

May  12-11 1941 

It's  a  great  city,  a  great  place  to 

work  or  play,  and  a  great  mar- 

ket for  radio -advertised  goods. 

We'll  be  seeing  you  .  .  .  and 

you'll  be  hearing  us. 

KM  OX 

THE    VOICE    OF    ST.  LOUIS 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  by 
Radio  Sales:  New  York,  Chicago,  Detroit,  Charlotte,  Los  Angeles,  San  Francisco 
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The  Day-March  29 
AN  ENGINEERING  masterpiece  and  a  diplo- 

matic triumph  was  accomplished  last  month 
at  the  Havana  Treaty  technical  sessions  held 

in  Washington  under  this  Government's  au- 
spices. For  the  first  time  since  broadcasting 

began  all  nations  of  this  continent  will  observe 
identical  engineering  standards  for  broadcast 
allocations  when  the  Treaty  terms  become 
operative  March  29. 

Much  of  the  interference  to  reception  now 
evident  is  the  result  of  operation  of  Mexican 
and  Cuban  stations  on  channels  used  in  this 

country.  That  condition  has  existed  with  vary- 
ing degrees  of  intensity  for  the  last  decade, 

because  our  Southern  neighbors  have  never 
been  parties  to  allocation  agreements  with 
Canada  and  this  nation.  Under  the  Havana 
Treaty,  signed  in  1937,  and  now  to  become 
effective  at  the  end  of  next  month,  a  scientific 
continental  allocation  becomes  effective. 

Meeting  the  March  29  deadline  becomes  a 
race  against  time.  A  series  of  unfortunate  de- 

lays have  beset  the  reallocation.  Less  than 
two  months  remain  for  the  procurement  of 
equipment  and  new  crystals  and  for  the  in- 

stallations essential  for  many  stations  which 
go  to  new  assignments.  Nevertheless,  it  is  the 
belief  of  Government  engineers  as  well  as  of 
consultants  that  a  major  portion  of  the  800- 
station  frequency  shift  can  be  effected  by  that 
time  if  all  interests  cooperate. 

Highest  praise  is  due  the  FCC  and  State 
Department  officials  responsible  for  the  suc- 

cessful and  expeditious  handling  of  the  tech- 
nical conference.  It  was  more  than  mere  coin- 

cidence that  Commissioner  T.  A.  M.  Craven, 
a  member  of  the  delegation  which  produced 
the  Havana  accord  in  1937,  should  have  been 
the  principal  American  participant  in  the  final 
technical  sessions.  His  knowledge,  as  a  prac- 

tical engineer,  and  his  ability  to  compose  dif- 
ferences, were  amply  evidenced  during  the 

proceedings. 
Flanking  Comdr.  Craven  was  his  chief  lieu- 

tenant at  the  1937  sessions — A.  D.  Ring,  FCC 
assistant  chief  engineer  in  charge  of  broad- 

casting. With  the  whole  broadcast  spectrum 
at  his  fingertips,  Mr.  Ring  was  able  to  meet 
every  allocation  argument  with  technical  facts, 
and  the  fruits  of  his  efforts  were  revealed 
in  the  final  U.  S.  lists,  preserving  for  this 
country  substantially  everything  it  had  before 
the  sessions  began  and  at  the  same  time  satis- 

fying the  demands  of  the  other  nations. 
The  entire  proceeding  constituted  a  new 

departure  in  diplomacy.  Customary  formal, 
boiled  shirt  procedures  were  eschewed  by  the 
State  Department,  under  the  direction  of 
Thomas  Burke,  chief  of  the  International 
Communications  Division.  Handling  of  the 
Treaty  phases  under  the  expert  guidance  of 
Harvey  Otterman  resulted  in  speedy  consum- 

mation of  the  diplomatic  functions.  It  was  a 
striking  example  of  what  can  be  accomplished 
by  Government  when  the  gears  mesh. 

The  Legal  Noose 
BY  A  NEAT  legalistic  whittling  down  process 
which  does  abundant  credit  to  its  attorneys, 

the  FCC  during  the  last  few  years  has  en- 
sconced itself  as  practically  omnipotent  in 

broadcast  regulation.  An  appeal  from  an  FCC 
decision,  no  matter  what  its  nature,  now  is 
little  more  than  a  forlorn  hope. 

First  the  Supreme  Court  held  in  the  Potts- 
ville  case  that  priority  meant  nothing.  Then 

came  the  sensational  Sanders  "free  competi- 
tion" case  in  which  the  survival  of  the  fittest 

maxim  was  upheld.  Now  the  U.  S.  Court  of 
Appeals  for  the  District  of  Columbia,  in  its 
latest  batch  of  opinions,  strips  itself  even  of 
the  authority  to  enter  stay  orders.  It  goes  be- 

yond that  by  holding  that  electrical  interfer- 
ence is  no  different  from  economic  injury  suf- 

fered by  existing  stations,  and  that  the  FCC 
really  has  a  free  hand  in  granting,  denying, 
setting  aside  or  whatnot.  The  only  legal  deter- 

rent now  apparently  is  that  nebulous,  inde- 
finable something  called  "public  interest"  and 

of  course  palpable  error  of  law. 
This  gradual  arrogation  of  power  to  the 

FCC,  we  feel,  means  only  one  thing.  The  exist- 
ing statute  is  outmoded.  The  appellate  court, 

as  a  matter  of  fact,  clearly  infers  that  its 
hands  are  tied.  The  court  majority  says  that 
if  private  interests  are  vitally  affected  or  de- 

stroyed as  a  result  of  Commission  actions,  it 

"is  regrettable  but  unavoidable."  The  minority 
of  the  Court  stoutly  takes  an  opposite  view, 
without  avail. 
We  have  consistently  held  that  the  FCC  is 

running  out  of  regulatory  bounds  and  that  its 
actions  threaten  the  security  of  an  industry 
of  vast  importance.  Now  it  is  clear  that  even 
the  courts  feel  new  legislative  guidance  is 
needed.  The  lower  court  is  not  unmindful  of 
the  lacing  it  took  from  the  Supreme  Court  in 
the  Pottsville  and  Sanders  cases. 

The  FCC  attorneys  cannot  be  criticized  for 
their  diligence  in  taking  every  advantage  of 
the  limitations  of  the  law  and  by  using  Con- 

DEVELOPMENT  of  the  klystron,  revolution- 
ary little  ultra-high  frequency  resonator,  by 

the  Varian  brothers  is  traced  in  a  Feb.  8  Sat- 
in-day Evening  Post  article,  "The  Klystron 

Boys,"  by  Frank  J.  Taylor.  The  inexpensive, 
lightweight  "miracle  machine",  which  provides 
"an  astonishing  new  radio  beam  promising  to 
answer  the  prayers  of  communications  engi- 

neers", is  cited  in  the  article  as  the  most  impor- 
tant radio  development  in  communications  since 

the  DeForest  audion.  Its  uses  in  radio  and  tele- 
phone communications,  along  with  its  military 

and  aeronautical  application,  are  described, 
along  vdth  a  chronicle  of  the  development  work 
by  scientists  at  Leland  Stanford  U. 

HELENE  S.  BURTON  of  the  press  depart- 
ment of  WOR,  Newark,  is  the  author  of  six 

one-act  plays  for  children  included  in  William 
Koslenko's  anthology  of  100  One-Act  Plays, 
to  be  released  shortly  by  Greenberg  Publishers, 
New  York. 

gressional  debates  and  self-serving  interpreta- 
tions of  the  law  to  gain  their  legal  ends.  But 

the  broadcasting  industry  certainly  can  be  if 
it  stands  idly  by  and  permits  itself  to  become 
the  victim  of  a  complete  regulatory  blockade. 

Congress  is  in  session.  Several  legislative 
leaders  have  pointed  to  the  need  for  a  reap- 

praisal of  the  Communications  Act  of  1934. 
Actually,  the  provisions  of  the  law  relating  to 
radio  were  carried  over  from  1937.  They  are 

antiquated.  They  do  not  fit  the  present  operat- 
ing structure,  and  therefore  cannot  conceivably 

serve  "the  public  interest."  It  is  time  to  have 
a  redefinition  of  the  statute.  The  courts  want 
it.  Congress  is  responsible  for  it.  It  constitutes 
an  urgent  need  for  the  whole  communications 
industry.  Certainly  the  FCC  should  welcome 
legislative  action  that  clearly  would  spell  out 
the  intent  of  Congress  in  preserving  for  the 

public  the  best  radio  service  that  can  be  pro- vided. 

Baring  the  Books 
OUT  OF  A  CLEAR — well,  almost — sky,  broad- 

cast stations  have  received  penetrating  ques- 
tionnaires from  the  leading  radio  agency, 

Blackett  -  Sample  -  Hummert.  Strategically  lo- 
cated at  the  mouth  of  an  enormous  money  bag, 

this  agency  comes  to  stations  with  a  polite  de- 
mand that  they  bare  many  of  their  choice  trade 

secrets. 

The  agency  wants  a  complete  list  from  each 
station  of  its  program  schedules,  with  an  item- 

ized list  showing  name  of  program,  sponsor, 

product,  length  of  time  product  has  been  adver- tised on  station — all  this  for  announcements 
and  chain  breaks  as  well  as  regular  programs. 

In  addition,  the  agency  requests  coverage  in- 
formation, which  stations  are  ready  and  willing 

to  provide  in  considerable  detail. 
Now  if  a  thousand  or  so  other  radio  agencies 

come  through  with  similar  requests,  stations 
will  have  a  lively  time  meeting  the  factual  de- 

mand. Already  they  are  loaded  with  stocks  of 
questionnaires.  Perhaps  the  job,  if  it  must  be 
done,  could  be  more  easily  handled  by  a  central 
research  organization,  such  as  American  As- 

sociation of  Advertising  Agencies,  of  which 
B-S-H  is  not  a  member. 
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DOROTHY  MOORE  LEWIS 

BETTER  radio  programs  for  chil- 
dren are  a  genuine  concern  of  Doro- 
thy Lewis.  They  must  be  or  she 

would  not  have  accepted  an  assign- 
ment calling  for  some  23,500  miles 

of  traveling  all  over  the  United 
States  in  5%  months  last  year,  vis- 

iting 341  stations  in  168  cities  in 
39  States,  and  incidentally  holding 
89  separate  conferences  with  5,000 
club  and  civic  leaders. 

As  the  specially  appointed  travel- 
ing representative  of  the  Radio 

Council  on  Children's  Programs 
and  the  NAB,  Mrs.  Lewis  supplies 
unique  qualifications  for  a  pene- 

trating study  of  how  juvenile  broad- 
cast features  may  be  improved.  Her 

report  on  this  project,  presented 
Feb.  4  at  a  New  York  luncheon, 
emphasized  the  effectiveness  of  her 
work. 

Dorothy  Lewis  has  done  just 
about  everything  in  radio  except 
participate  in  technical  operations. 
Also  she  is  a  well-known  club 
woman,  raconteur,  traveler,  pro- 

gram-builder and  mercantile  mer- 
chandiser. And  in  addition  to  all 

this  she  is  the  mother  of  two  young 
daughters,  19-year-old  Charlotte, 
and  18-year-old  Barbara,  at  present 
all  wrapped  up  in  school  at  Guil- 

ford College,  in  North  Carolina, 
and  Mary  Washington  College, 
Fredericksburg,  Va.,  respectively. 
Lumping  all  this  into  a  single  field 
of  experience  yields  a  person  cer- 

tainly qualified  to  approach  the 
juvenile  program  problem  on  a 
practical  basis. 

Mrs.  Lewis,  nee  Dorothy  Moore, 
was  born  Dec.  22,  1896,  in  Albany, 
N.  Y.  Her  antecedents  go  back 
into  distinguished  New  England 
stock  dating  from  the  time  of  the 
Mayflower.  An  only  child,  she  was 
graduated  from  Rye  Seminary  in 
1916,  subsequently  majoring  in 
piano  and  voice  in  New  York.  Be- 

fore marrying,  she  appeared  fre- 
quently in  music  recitals  and  taught 

piano  in  New  York  and  West- 
chester. In  1920  she  was  married 

to  Edwin  C.  Lewis,  of  Boulder,  Col. 
A  champion  of  better  programs 

for  kids  as  far  back  as  1926  Doro- 
thy started  one  of  her  first  pro- 

grams. Journeys  Through  Music 
Land,  on  the  old  WRNY.  Other 
programs  followed,  among  them 
Guessing  Time,  a  forerunner  of  the 
quiz  and  adult  music  features. 

Upon  reorganization  of  the  old 
WCOH,  operated  by  Westchester 
Broadcasting  Corp.,  Mrs.  Lewis 
was  named  station  manager.  Faced 
with  severe  competition  from  New 
York  stations  and  an  unfavorable 
studio  location,  she  secured  the  co- 

operation of  a  group  of  Westchester 
County  organizations  in  producing 
a  weekly  program  series  that  drew 
heavy  listening.  In  addition  she 
wrote  a  radio  column  for  several 
newspapers  in  the  Westchester 
area.  And  it  was  upon  her  advice 
that  WCOH,  now  WFAS,  finally 
was  moved  to  White  Plains,  the 
county  seat,  where  the  station  has 
since  developed  under  the  guidance 
of  Frank  A.  Seitz. 

Opportunities  to  broadcast  on 
several  of  the  metropolitan  stations 
took  Mrs.  Lewis  back  to  the  artist 
field.  During  this  period  she  cre- 

ated several  programs  on  WOR, 
New  York,  among  them  Puzzle 
Hour  and  The  Scrapbook  Club.  The 
latter  show  received  remarkable  re- 

sponse and  was  sponsored  at  vari- 
ous times  on  WOR,  WEAF,  and 

the  Yankee  Network — she  com- 
muted to  Boston  each  week  to 

handle  the  program  for  the  Yankee 
broadcasts.  A  high  point  of  this 
program  came  when  2,000  scrap- 
books  made  by  American  children 
were  sent  to  Princess  Mary  and 
Isabel  MacDonald,  daughters  of  the 
then  Prime  Minister  of  England, 
who  replied  to  Mrs.  Lewis  that 
the  scrapbooks  had  been  distributed 
to  British  children  in  hospitals. 

Besides  these  features,  Dorothy 

Lewis  conducted  the  Women's 
Forum  Hour  on  WMCA,  supervised 
a  vocal  trio  on  WHN  and  WOR  and 
held  immense  Christrtias  parties  at 
which  thousands  of  toys  and  books 
were  distributed  to  underprivileged 

(Continued  on  page  36) 

NOTES 

PAT  STANTON,  general  manager  of 
WDAS,  Philadelphia,  has  been  com- missioned by  the  Non-Theatrical  Films, 
Inc.,  of  New  York,  to  produce  another 
Irish  full-length  feature  picture  as  a 
sequel  to  his  Here  Is  Ireland. 

LORRIN  P.  THURSTON,  president 
of  the  Honolulu  Advertiser  Publisher 
Co.,  which  owns  and  operates  KGU, 
that  city,  was  married  to  Stephanie 
Wichman  in  Piedmont,  Cal.,  on  Jan. 26. 

FRANK  R.  CLARKE,  formerly  com- 
mercial manager  of  WWRL,  Wood- 

side,  Long  Island,  has  been  named 
local  sales  manager  of  WCNW,  Brook- 

lyn, N.  Y. 

G.  W.  (Johnny)  JOHNSTONE,  di- rector of  radio  for  the  Democratic 
National  Committee  and  chairman  of 
the  radio  division  of  the  Committee 
for  the  Celebration  of  the  President's 
Birthday  Ball,  will  organize  radio  ac- tivities for  the  March  29  Jackson  Day 
dinners,  following  a  month's  rest  in Florida. 

JOHN  H.  FERGUSON,  salesman  of 
WOAI,  San  Antonio,  has  been  called 
up  through  selective  service  for  mili- 

tary training  at  Fort  Sam  Houston, Tex. 

WALTER  BOWRT,  new  to  radio, 
has  been  appointed  manager  of  local 
sales  at  WMBG,  Richmond,  replac- 

ing Bill  Filer  who  has  been  made  pro- 
motion manager  of  the  City  of  Rich- 

mond Utility  Division. 

EARL  GLADE'S  resignation  as  a member  of  the  board  of  KSL,  Salt 
Lake  City,  was  not  acted  upon  by 
the  board's  meeting  in  latter  January 
and  the  matter  was  set  aside,  accord- 

ing to  Ivor  Sharp,  station  manager. 

WM.  C.  GILLESPIE,  vice-president 
and  general  manager  of  KTUL,  Tulsa, 
Okla.,  is  vacationing  at  Miami  Beach 
and  Key  West.  L.  A.  Blust,  formerly 
of  KTOK  and  WKY,  Oklahoma  City, 
and  KWFT,  Wichita  Falls,  Tex.,  has 
joined  the  local  sales  department  of 
KTUL. 

BERNARD  M.  DABNEY  Jr.,  for- 
merly commercial  manager  of  WGAC, 

Augusta,  Ga..  has  joined  the  sales 
staff  of  WDEF,  Chattanooga,  Tenn. 

J.  B.  MITCHELL,  formerly  pro- 
gram director  of  OKTB  St.  Catha- rines, Ont.,  has  been  named  station 

manager,  succeeding  Paul  Frost  who 
resigned  to  become  manager  of  a  Sud- 

bury theatre.  W.  G.  Adamson,  of  the 
announcing  staff,  has  been  appointed 
program  director. 
NILES  TRAMMELL,  president  of 
NBC,  has  been  named  chairman  of 
civilian  mobilization  for  The  Salvation 
Army,  which  on  Jan.  30  started  its 
drive  for  $375,000  for  the  continuance 
of  its  58  services  in  New  York  City 
for  1941. 

DON  STALEY,  of  the  commercial 
department  of  KLX,  Oakland,  Cal., 
recently  became  the  father  of  a  son. 

EDWARD  MeCALLUM  for  approxi- 
mately one  year  account  executive  of 

KUTA,  Salt  Lake  City,  has  been  ap- 
pointed sales  manager.  One  time  man- 

ager of  KYA,  San  Francisco,  he  was 
Salt  Lake  City  representative  of  KLO, 
Ogden,  before  joining  KUTA. 
PAUL  H.  RAYMER,  head  of  Paul 
H.  Raymer  Co.,  New  York,  on  his  an- nual visit  to  stations  representated  by 
his  firm,  was  in  Los  Angeles  during 
early  Feb.  for  conferences  with  J.  Les- 

lie Fox,  Southern  California  manager. 

A.  F.  HARRISON,  radio  sales  man- 
ager of  United  Press,  on  Feb.  4  under- went an  operation  for  gastric  ulcer. 

He  is  at  the  Mary  Immaculate  Hos- 
pital, Jamaica,  N.  Y. 

C.  ARTHUR  FIFER,  manager  of 
WTAD,  Quincy,  111.,  has  had  a  song 

published  by  BMI  titled  "Lola". 
.T.  L.  REINSCH,  general  manager,  and 
B.  M.  Prance,  farm  director  of  WSB. 
Atlanta,  spoke  before  the  42nd  annual 
convention  of  the  Association  of  South- 

ern Agricultural  Workers  on  the  part 
farmers  play  in  national  defense. 

J.  L.  ALEXANDER,  Toronto  station 
representative,  on  Feb.  1  opened  an 
office  in  Montreal,  at  1117  St.  Cath- 

erine St.  West.,  with  James  Vernon 
as  Montreal  manager. 

REGGIE  MARTIN,  general  manager 
of  WINX,  Washington,  and  Mrs.  Mar- tin, on  Jan.  10  became  the  parents 
of  a  10  lb.  son,  Jeffrey  Buell.  It  is their  first  child. 

ED  BUNKER  salesman  of  WIS,  Co- 
lumbia, S.  C,  in  early  spring  is  to 

marry  Catherine  Gooding. 

MILTON  RUBEL,  for  the  last  five 
years  salesman  of  WAAF,  Chicago,  on 
.Jan.  27  joined  the  sales  department 
of  WIND,  Gary,  Ind. 

MAURY  GAFFNEY,  formerly  in  the 
CBS  copy  and  promotion  department 
and  previously  trade  news  editor  for 
the  network,  has  resigned  to  join 
Magazine  Marketing  Service,  a  branch 
organization  formed  to  further  the  in- terests of  the  63  magazine  members 
of  the  National  Publishers  Assn. 

RUTH  RICH,  executive  secretary  of 
the  Women's  National  Radio  Commit- 

tee, has  resigned  following  a  meeting 
of  the  Committee  at  which  it  was  de- 

cided all  executive  duties  of  the  group 
would  be  assumed  temporarily  on  a 
volunteer  basis,  pending  arrangements 
for  a  more  definite  plan  of  action.  Miss 
Rich  has  not  announced  her  future 

plans. ARNOLD  J.  JAFFE,  formerly  com- mercial manager  of  WBBC,  Brooklyn, 
and  also  in  charge  of  a  series  of  Jewish 
programs  on  WOR,  New  York,  has 
been  appointed  director  of  Jewish  pro- grams of  WHOM,  Jersey  City. 

JACK  KEASLER,  commercial  man- 
ager of  KGKO.  Fort  Worth,  has  re- 

signed to  join  WOAI,  San  Antonio. 
CLARENCE  EVANS,  sales  staff  of 
WCBS,  Springfield,  111.,  recently  re- vealed his  marriage  to  Velma  Medders 
which  took  place  last  October. 

IRVING  F.  WELCH,  general  man- 
ager of  WCOA,  Pensacola,  Fla.,  has 

been  elected  to  fiU  two  civic  positions, 
secretary  and  director  of  the  Pensa- 

cola Kiwanis  Club  for  the  year  1941 
and  director  of  the  Pensacola  chamber 
of  commerce. 

BURRIDGB  D.  BUTLER,  president 
of  WLS,  Chicago,  has  returned  to  his 
winter  home  near  Phoenix,  where  he 
operates  KOY  and  the  Arizona. Farmer. 

HAROLD  E.  FELLOWS,  manager 
of  WEEI,  Boston,  has  been  elected! 
chairman  of  the  Massachusetts  State 
Broadcasters  Committee. 

CMCD  Man  Killed 

BERNARDO  MENENDEZ,  an  em- 
ploye of  CMCD,  Havana,  Cuba,  was 

killed  Jan.  31  on  a  Havana  street 
when  unknown  assailants  fired  a 
fusilade  of  shots  from  an  automo- 

bile and  fled.  Police  believed  the 
killing  was  a  case  of  mistaken  iden- 

tity. Menendez  closely  resembled 
former  Police  Lieutenant  Abelarda 
Caro,  who  lived  in  the  district  and 
had  incurred  the  hatred  of  revolu- 

tionary groups  during  the  regime 
of  General  Gerardo  Machado. 
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Courtin  o 

Sweet  Thing . . 
KRRV  is  courting  the  favor  of  a 
millioa  and  a  quarter  folks  in  36 
counties  of  prosperous  North 
Texas  and  southern  Oklahoma. 
And  winning  it,  too,  with  show- 

manship and  skilled  program- 
ming. With  1,000  watts  and  full- 

time  coverage,  KRRV  has  a 
thrifty  rate  scale  that  makes  this 
station  a  REAL  buy!  For  more 
information,  write  KRRV,  Sher- 

man and  Denison,  Texas. 

An  Affiliate  of  the 
MUTUAL  BROADCASTING  SYSTEM 

TEXAS  STATE  NETWORK 

The  Sherman -Denison  Station 

KRRV 
880  KC.  1,000  WATTS 

FRANCIS  MALONEY  has  joined  the 
New  Haven  studios  of  WICC,  Bridge- 

port, Conn.,  succeeding  the  late  John 
Reilly.  Katharine  Royce  Leeds,  woman 
news  analyst  and  for  several  years 
European  assistant  to  Wythe  Wil- 

liams, has  started  her  own  weekly 
war  news  program  on  WICC. 

WOLFGANG  MARTIN,  exile  from 
Austria  where  he  was  a  noted  con- 

ductor, and  now  prominent  in  Balti- more musical  circles,  has  been  named 
musical  director  of  the  new  WITH, 
Baltimore  local  which  expects  to  start 
operations  March  1,  according  to 
Harold  Kaye,  program  director. 

FELIX  BOSWELL,  formerly  an- 
nouncer of  WMBG,  Richmond,  has 

been  commissioned  a  first  lieutenant 
in  the  RAF. 

ALAN  REED,  CBS  New  York  an- nouncer, is  the  father  of  a  baby  boy 
born  Jan.  29. 

CLARENCE  GARNES,  sportscaster, 
formerly  of  KANS,  Wichita,  has 
joined  the  WOWO-WGL  sports  de- 

partment. He  wUl  work  with  Hilliard 
Gates  on  the  Indiana  state  basketball 
tournaments  and  various  other  sports 
events. 

JOHN  MELBOURNE,  a  member  of 
the  talent  staff  of  WCBS,  Springfield, 
111.,  is  the  father  of  a  boy  bom  Jan.  25. 

JOAN  DALE  has  joined  KFDA, 
Amarillo,  Tex.,  succeeding  Lois  Fay  as 
director  of  women's  activities. 
MURIAL  HAMS,  formerly  of  KXYZ, 
Houston,  Tex.,  has  joined  the  con- 

tinuity staff  of  KTUL,  Tulsa,  Okla. 

J!eG  Look  at 

the  RE 

Moral! 

KENNEDY  LUDLUM,  an- 
nouncer and  music  annotator 

at  WOV,  New  York,  by 

changing  his  name  for  air 

purposes  to  "Bob  Kennedy", 
acquired  a  "wife,  two  kiddies, and  a  suit  for  $1,000  back 
alimony".  A  woman  who 
heard  "Bob  Kennedy"  on  the 
air,  thinking  it  was  her  long 
lost  husband,  swung  into  ac- 

tion. Ludlum,  after  retaining 

a  lawyer  to  prove  his  inno- cence, has  dropped  the  nom 

d'air. 

nno  compnnv 
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EDDIE  TABOR  AND  FRANK  AUS- 
TIN, formerly  on  the  staffs  of  Oak- land stations,  have  joined  Western 

Radio  Productions  in  Oakland,  Cal., 
and  are  engaged  in  free-lance  pro- duction for  a  number  of  stations. 

JACK  DUNLOP,  Canadian  Broad- 
casting Corp.  station  relations  de- partment, Toronto,  was  married  to 

Pegge  Lee,  of  Buffalo,  at  Toronto Feb.  1. 
PAUL  CHARLES  LAW  has  joined 
KUTA,  Salt  Lake  City,  as  announcer. 

LOU  HUSTON,  formerly  writer-an- nouncer of  KFOX,  Long  Beach,  Cal., 
has  joined  KMPC,  Beverly  Hills, 
Cal.,  as  continuity  editor. 
JERRY  PIVEN,  formerly  of  WGBI, 
Scranton,  Pa.,  on  Feb.  10  was  to 
join  the  announcing  staff  of  WDRC, 
Hartford,  Conn. 
EDDIE  PEABODY,  featured  on  the 
WLS,  Chicago,  National  Barn  Dance and  many  NBC  programs,  is  the 
father  of  a  boy,  Eddie,  Jr.  born 
Jan.  29. 
ROBERT  WILL,  announcer  of 
WIRE,  Indianapolis,  has  returned  to 
his  duties  following  a  minor  opera- 
tion. 
MICHAEL  CIPRIANI,  formerly  of 
the  WGN,  Chicago,  page  staff,  has 
passed  preliminary  screen  and  sound 
tests  for  M-G-M  and  sent  to  New 
York  for  final  screenings. 
REX  MOODY  statehouse  reporter 
of  WJDX,  Jackson,  Miss.,  has  re- 

ceived an  honorary  commission  as  col- 
onel on  the  governor's  staff. 

LEIGHTON  H.  BLOOD,  formerly 
press  representative  for  Town  Hall, 
New  York,  and  previously  managing 
editor  of  Investment  News,  has  been 
named  trade  news  editor  of  NBC  in 
New  York,  succeeding  Bill  Norris,  who 
has  been  transferred  to  the  NBC  night desk. 

JOHN  FACENDA,  announcer  of 
WIP,  Philadelphia,  has  been  named 
night  supervisor  of  the  station,  replac- 

ing Howard  Brown,  who  is  transferred 
to  the  day  shift. 
ANTHONY  BOVE,  studio  harpist  of 
WPEN,  Philadelphia,  has  been  com- 

missioned to  record  eight  BMI  num- bers for  the  Acme  record  label  in  New York. 

EDITH  MEISER,  New  York  writer 
of  the  NBC  Sherlock  Holmes  serial, 
sponsored  by  Grove  Laboratories,  is  in 
Hollywood  for  one  month  to  visit  her 
husband,  Tom  McKnight,  producer  of that  show. 

GAYNE  WHITMAN,  Hollywood  nar- 
rator-actor, has  been  signed  to  share 

announcing  assignment  on  the  NBC 
Kay  Kyser's  College  of  Musical Knowledge,  sponsored  by  American 
Tobacco  Co.,  when  the  weekly  program 
switches  to  the  West  Coast  for  origi- nation on  Feb.  12. 

PEGGY  ALSTON  has  joined  the  con- 
tinuity department  of  WOAI,  San  An- tonio, Tex. 

JAMES  V.  MONTGOMERY,  an- 
nouncer of  KSCJ,  Sioux  City,  has  re- 

signed to  go  with  KFRO,  Longview, Tex. 

LADIES,
* 

ALLENE  STIDHAM 

IT'S  often  been  said  that  you  have 
to  be  able  to  do  more  than  one 
thing  to  succeed  in  radio.  Take  Al- lene  Stidham  for  instance!  When 
WIBC,  Indianapolis,  was  organiz- 

ing its  staff  back  in  1938,  C.  A. 
McLaughlin,  station  manager,  was 
looking  for  a  versatile  young  lady 
who  could  type,  act  as  receptionist 
and  nlay  the  piano.  Miss  Stidham, 
a  graduate  of  Butler  U,  did  him 
one  better.  Not  only  could  she  fill 
Mr.  McLaughlin's  requirements  but she  could  also  sing.  However,  she 
didn't  get  much  chance  to  use  all 
her  talents  for  it  wasn't  long  before Program  Director  Bob  Longwell 
made  her  his  assistant  and  then  in 
turn  traffic  manager — ^that  unsung 
job  of  radio  requiring  a  combina- 

tion of  genius,  business  woman  and 
idealist.  In  addition,  to  seeing  that 
the  right  program  gets  on  the  air 
at  the  right  time  and  making  sure 
that  no  "spots"  are  moved  without 
the  proper  okay.  Miss  Stidham  con- 

ducts the  Kiddies  Kamival,  a  chil- 
dren's program  every  Saturday 

morning.  When  not  involved  in  sta- 
tion activities,  she  likes  to  listen  to 

her  favorite  symphonies. 

JOE  RINES,  former  hand  leader,  has 
been  named  musical  director  of 
WMCA,  New  York,  effective  March  22, 
expiration  for  the  eight-week  notice 
required  by  Local  802  of  the  AFM  for 
Lee  Grant,  leader  of  the  WMCA  house 
orchestra  and  current  musical  director 
of  the  station. 

JOE  TOWNER,  formerly  of  WMPS, 
Memphis,  has  jonied  KMPC,  Beverly 
HUls,  Cal.,  as  trafiic  manager. 

DEE  HARTIGAN,  formerly  of' 
WKNY,  Kingston,  N.  Y.,  has  joined 
WPRO,  Providence,  R.  1. 

The  ONLY  Radio 
Tmsnitter  of  this 

or  greater  power 
within  75  miles  of Sionx  City 
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JACK  GUINAN,  formerly  or  vvw^i 
and  WQAN,  Scranton,  joined  the  an- 

nouncing staff  of  WCAU,  Philadel- 
phia. 

BBSSE  HOWARD,  news  commenta- 
tor of  KYW,  Philadelphia,  is  conduct- 
ing weekly  discussions  on  current 

events  at  the  Baldwin  School  in  Bryn 
Mawr,  Pa. 

BILL  STERN,  NBC  sports  an- 
nouncer, has  been  assigned  a  role  in  a 

Warner  Bros,  feature,  "Listen  Ameri- 
ca." 
WILLIAM  STOVIN,  son  of  Horace 
N.  Stovin.  station  representative  at 
Toronto,  has  joined  CKSO,  Sudbury, 
Ont.,  as  publicity  manager. 

H.  V.  KALTENBORN,  NBC  news 
analyst,  has  been  named  a  founding 
member  of  Phi  Beta  Kappa  Assn.,  the 
first  person  prominently  identified  with 
radio  to  be  chosen  as  associate. 

JOHN  SCOTT  TROTTER,  Holly- 
wood musical  director  of  the  NBC 

Kraft  Music  Hall,  sponsored  by  Kraft 
Cheese  Co.,  has  been  signed  by  Para- mount Studios  to  write  the  score  of 
the  film.  Kiss  The  Boys  Goodbye.  Con- 

nie Boswell,  vocalist  on  that  program 
has  been  assigned  a  role  in  the  pic- 
ture. 

PATRICIA  DAYTON  of  the  staff 
of  KMPC,  Beverly  Hills,  Cal.,  for  the 
past  six  months,  has  been  appointed 
station  publicity  director. 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nat'l  Rep.  -  The  Katz  Agency  Inc. 

training  with  the  National  Guard. 

FRANK  E.  CHIZZINI,  radio  record- 
ing manager  of  NBC,  Chicago,  on 

Feb.  3  returned  to  his  desk  following a  business  trip  to  New  York. 

Flyer  Ivey 

A  SPECIAL  STUNT  pro- 
vided an  appealing:  broadcast 

for  WSB,  Atlanta,  recently 
in  the  form  of  an  on-the-spot 
airing  of  airplane  maneuvers. 
While  Announcer  Hugh  Ivey 

performed  a  series  of  color- 
ful spins,  rolls,  and  loops  in 

a  CAA  training  plane,  Spec- 
ial Events  Announcers  Her- 

bert Harris  and  Bob  Pollock 
described  the  event.  Ivey  was 
performing  for  a  flying  li- 

cense. He  has  been  taking 
lessons  in  spare  time. 

EZRAL  WAGES  has  been  added  to 
the  music  library  staff  of  WSB,  At- 

lanta, as  assistant.  Manuel  Cooper, 
formerly  assistant  merchandising  man- 

ager, has  been  made  assistant  public- ity director.  Pauline  Mozeley  and 
Katharine  Woodhurst  exchange  posi- 

tions, becoming  assistant  receptionist 
and  joining  the  production  department respectively. 

HERBERT  L.  JOHNSTON  has  joined 
WDZ.  Tuscola,  111.,  as  publicity  di- 
rector. 

ALLEN  KING,  announcer  of  WRBL, 
Columbus,  Ga.,  has  been  called  to  the 
Army  for  a  year's  service  as  first lieutenant. 

JOHN  B.  HUGHES,  newscaster  of 
KFRC,  San  Francisco,  recently  started 
a  Monday  through  Friday  daytime 
news  period  on  MBS. 

JOHN  CLARKE,  promotion  mana- 
ger of  WRBL,  Columbus,  Ga.,  has 

taken  a  year's  leave  of  absence  to work  in  the  recreational  department 
of  Fort  Benning,  Ga. 

FRANK  LEPORE,  former  stage  man- 
ager in  NBC's  television  department, on  Feb.  11  reports  to  Ft.  Monmouth, 

N.  J.,  as  a  second  lieutenant  in  the 
Army  Signal  Corps. 

RUDY  VALLBE,  Hollywood  star  of 
the  NBC  Rudy  Vallee  Show,  sponsored 
by  National  Dairy  Products  Corp., 
New  York,  resigned  as  president  of  the 
Vis-O-Graph  Corp.,  phonofilm  and  pro- 

jector manufacturing  company.  Vallee 
said  that  film  and  radio  commitments 
made  it  impossible  for  him  to  continue in  that  cajjaeity. 

We  all  know  the  accept- 

ed mathematical  ability 

of  the  lowly  rabbit.  It  can 

multiply  like  all  '*git  out". 

We've  been  doing  a  little  figuring  ourselves 

and  found  that .  .  . 

84%  o^'  all  retail  sales  in  North  Dakota 

50%  of  all  retail  sales  in  South  Dakota 

7%  of  all  retail  sales  in  Montana 

are  made  within  the  primary  area  of  KFYR 

to  say  nothing  of  the  sales  made  in  our  Secondary. 

550  Kilocycles 

NBC  Affiliate 
KFYR 

Meyer  Broadcasting  Company 

Bismarck,  N.  Dakota 

Ask  any  John  Blair  Man 

5000  Watts  Day 

1000  Watts  Night 
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Dorothy  Moore  Lewis 
{Continued  from  page  33) 

kiddies.  For  a  brief  period  she  as- 
sisted Katherine  Tift  Jones  in  mer- 

chandising for  Bambergers'  store and  for  another  year  or  two  was 
associated  with  the  Arthur  S. 
Hirshon  advertising  agency  and 

Ida  Bailey  Allen's  studio-labora- 
tory, gaining  experience  in  pro- 
gram building  and  radio's  advertis- 

ing angle. 
In  the  midst  of  this  activity  she 

took  a  5,000-mile  trip  to  Colombia, 
in  South  America.  In  Bogota  she 
acted  as  representative  and  buyer 
for  several  large  merchandising 
houses,  returning  to  New  York  and 
opening  an  import-export  office. 
Along  wtih  the  department  store 
merchandise  came  two  white  pedi- 

gree Persian  cats  via  Pan-American 
Airways,  riding  in  a  specially  con- 

structed basket  equipped  with  food 
and  instructions  in  English  and 
Spanish.  The  cats'  journey  made 
plenty  of  news. 
Although  broadcasting  activity 

continued  for  her  through  all  this, 
she  got  behind  another  idea  which 
resulted  in  the  opening  of  the  first 
Latin  American  shop  in  New  York 
at  Wanamaker's.  For  this  promo- 

tion Mrs.  Lewis  procured  a  large 

8  MORE 

National  Advertisers 
in   the    last   2  weeks 
have  added  WLAW 

Since  Dec.  1st  .  .  .  23  promi- 
nent advertisers  have 

"signed  up"  with  "The 
Voice  of  Northern  New 

England".  Here  they  are — 
•  UPTON'S  TEA 
•  PHILIP  MORRIS  CIGARETTES o  SPRY 
•  NATIONAL  DAIRY 
•  WONDER  BREAD 
•  ANDY  BOY  PRODUCTS 
•  GULF  REFINING  CO. 
e  LUCKY  STRIKE  CIGARETTES •  RINSO 
e  BULOVA  WATCH 
o  WARD  BAKING  CO. 
•  MARLIN  BLADES 
•  STATLER  TISSUE 
•  MUT.  SAV.  BANKS  of  Mass. 
•  PHILA.  &  READING  COAL 
•  CHRYSLER  CORPORATION 
•  LYDIA  PINKHAM 
o  SWAN  SOAP 
•  PEPSI  COLA 
•  SALADA  TEA 
•  BOSTON  &  MAINE  R.R. 
•  CLEERCOAL 
•  MARMOLA 

Why  Not  be  Next 
On  this  List? 

WLAW 

5000  Watts 

LAWRENCE,  MASS. 
C.B.S.  AfFlliate 

National  Representatives 

The  Katz  Agency 

part  of  the  stock,  importing  from 
most  of  the  Latin  American  coun- 

tries. Museum  pieces  were  secured 
for  exhibit  and  sale.  Although  the 
venture  was  not  so  profitable  in 
dollars  and  cents,  and  expansion 
into  a  world-wide  shop  was  nipped 
by  a  "Buy  America"  wave,  the 
project  interested  her  for  its  good 
neighbor  slant. 

In  recent  years  Mrs.  Lewis  has 
served  as  national  program  chair- 

man and  national  director  of 
juniors  for  the  National  Society 
of  New  England  Women,  ultimately 
taking  over  also  as  national  radio 
chairman  of  the  organization,  a 
post  she  presently  holds.  In  this 
capacity  she  serves  on  the  executive 
board  of  the  Women's  National 
Radio  Committee,  the  Institute  of 
Oral  &  Visual  Education.  For  two 
years  she  also  assisted  the  radio 

When  not  at  work,  Dorothy 
Lewis  takes  an  hour  each  day  to 
practice  piano.  However,  her  major 
hobby,  apart  from  young  folk  and 
cooking,  is  the  farm.  Echo  Comes, 
at  Kinder  Hook,  N.  Y.,  where  the 
latchstring  is  always  out.  Years 
ago  the  farm  and  its  20-acre  lake 
were  visited  by  Washington  Irving. 
The  former  owner,  Jesse  Merwin, 

is  said  to  have  inspired  Irving's 
famed  Ichabod  Crane  in  "The  Leg- 

end of  Sleepy  Hollow." 

KMBC  of  Kansas  City 

is  pleased  to  announce  the 

appointment  of 

A.  &  S.  LYONS,  Inc. 

as 

KMBC  Talent  Representatives 

in  the  New  York  and 

Hollywood  Areas 

FEB.  1,  1941,  ARTHUR  B.  CHURCH,  PRESIDENT 
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THREE  long  years  Johnny  Gillin, 
general  manager  of  WOW,  Omaha, 
waited  to  get  auto  tag  No.  590, 
same  as  the  station  wavelength. 
"He  just  smiled  us  out  of  it,"  said 
the  license  clerk  issuing  the  plates. 

Belgrade  Ruling  Awaited 
On    Status    of  Burdett 
DECISION  on  the  status  of  Win- 

ston Burdett,  suspended  CBS  Bel- 
grade correspondent,  is  expected  to 

be  announced  this  week.  The  CBS 
newsman  was  denied  use  of  radio 
and  international  telephone  facili- 

ties as  a  result  of  a  story  report- 
ing rioting  in  northern  Italian  cit- 

ies. 
When  CBS  used  the  story,  the 

Italian  consul  lodged  a  protest.  The 
State  Department  has  asked  Amer- 

ican diplomatic  officials  in  Belgrade 
to  inquire  into  the  case  and  as 
Broadcasting  went  to  press  they 
were  still  attempting  to  straighten 
out  the  matter  with  the  Jugoslav 
foreign  ministry. 

Replies  to  FTC  Charges 
DeFOREST'S  TRAINING  Inc.,  Chi- cago vocational  school,  and  J.  H. 
Camp,  trading  as  Drug  Profits  Inc., 
Ravenswood,  W.  Va.,  have  filed 
answers  to  Federal  Trade  Commis- 

sion complaints  charging  misrepre- 
sentations in  advertising.  The  DeFor- est  school  maintained  in  its  answer 

that  it  had  complied  with  a  previous- 
ly entered  stipulation  and  denied  mak- 

ing exaggerated,  false  or  misleading 
statements  regarding  employment  pros- 

pects for  its  graduates.  Drug  Profits 
Inc.,  charged  with  misrepresentation 
in  radio  advertisements  for  Phalene 
and  Burtone,  medicinal  preparations, 
declared  it  had  revised  its  advertising 
literature  to  meet  the  FTC  charges. 

Harlan  Station  Plans 

PLANS  for  the  new  WHLN,  Har- 
lan, Ky.,  to  go  on  the  air  some  time 

in  April  have  been  announced  by 
Combs  Blanford,  former  manager 
of  WBTH,  Williamson,  W.  Va., 
who  is  manager  and  46%%  stock- 

holder. The  station,  located  in  Ken- 
tucky's famous  coal  county,  was 

granted  last  Dec.  5  by  the  FCC  to 
the  Blanfox  Radio  Co.  to  operate 
with  250  watts  on  1420  kc.  Other 
stockholders  are  Richard  B.  Helms, 
now  with  WCHS,  Charleston,  W. 
Va.,  who  will  be  commercial  man- 

ager, 46%%!  and  John  Francke 
Fox,  also  from  WCHS,  who  will  be 
chief  engineer,  6%%.  The  only 
other  staff  appointment  thus  far  is 
James  Simms,  now  connected  with 
radio  on  the  Pacific  Coast,  as  pro- 

gram director  and  engineer.  Collins 
equipment  will  be  used  in  the  trans- mitter and  studios. 

Dalberg  Opens  Office 
MELVIN  H.  DALBERG,  fromer 
FCC  examiner  and  special  counsel 
of  the  Federal  Power  Commission, 
on  Feb.  3  announced  opening  of 
law  offices  in  the  National  Press 
Bldg.,  Washington.  He  will  spe- 

cialize in  radio  and  other  depart- 
mental practice.  Mr.  Dalberg  was 

an  FCC  examiner  from  1934  until 
1938.  Last  year  he  served  with  the 
Federal  Power  Commission  in  a 
trial  examiner  capacity. 

WSGN  to  610  kc. 

WSGN,  Birmingham,  operated  by 
the  News,  on  Feb.  4  was  given  a 
conditional  modification  of  license 
authorizing  a  shift  in  frequency 
from  1310  to  610  kc,  with  a  power 
increase  from  250  watts  to  1,000 
watts,  using  a  directional  both  day 
and  night.  The  grant  was  made 
subject  to  questions  involved  in 
hearing  on  renewal  proceedings. 
The  new  transmitter  will  be  located 
on  the  State  fair  grounds. 

Block  Seeks  Another 

PAUL  BLOCK  &  Associates,  pub- 
lishing the  Toledo  Blade  and  Pitts- 
burgh Post-Gazette  and  an  impor- 

tant factor  in  the  newspaper  rep- 
resentation field,  has  applied  to  the 

FCC  for  a  new  1,000-watt  station 
on  600  kc.  in  Toledo.  The  Class 
III-B  station  presumably  would  be 
affiliated  with  the  Toledo  Blade  and 
operated  by  a  subsidiary  to  be 
known  as  WTBS  Radio  Co.  Inc.  The 
Paul  Block  interests  also  own 
WWSW,  Pittsburgh. 

NBC 

ilOHN  BLAIR  aCO. 
/Visy/t  /lepo.  _ 

KIDO  ̂ Bc 

Sdaho's  Metropolitan  Station 
serves 

46% 

Of  Idaho's  Total  Retail  Sales 

America  Writes 

MASH  NOTES 

to  a  Radio  Signal! 
> 

From  North,  South,  East,  West  they  come — letters,  fan 

letters  by  the  thousands  complimenting  us  on  WEAF's 
new  and  stronger  signal.  Listeners  in  Florida,  Texas  and 

Nebraska — one,  even,  from  distant  Alaska — write  to  tell 
us  now  they  tune  in  WEAF  direct! 

Glad  to  hear  from  people  far  away,  naturally.  Not 

merely  because  we  like  to  read  nice  things  about  our- 
selves but  also  because  it  proves  that  people  nearer  home 

— the  millions  in  the  world's  richest  and  most  concen- 

trated market — can  hear  us  better,  too.  Today,  as  a  matter 

of  fact,  listeners  in  the  New  York  area  hear  WEAF^ro- 

grams  from  23^  to  10  times  more  clearly  than  before! 

How  come?  Very  simply!  WEAF's  stepped-up  signal 
dates  from  November  eighth  when  we  moved  its  new 

50,000-watt  transmitter  to  Port  Washington.  From  that 

location  the  ground  wave,  hurtling  into  New  York,  trav- 

els almost  entirely  over  Long  Island  Sound — and  Mother 

Nature  hasn't  yet  devised  a  better  sounding  board  for 
radio  than  salt  water. 

So,  for  greater  sales  in  the  world's  greatest  market, 

route  your  radio  dollars  "via  WEAF's  new  *salt  water 

way'  into  New  York." 

Represented  nationally  by  Spot  Sales  Offices  of  the 
NATIONAL  BROADCASTING  COMPANY 

A  Service  of  Radio  Corporation  of  America 
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ACTION 

IN  AMERICA'S  SECOND  MARKET 

NEW  SHOWS  started  by  WBBM  in  the  last 
two  months  number  six.  And  our  salesmen  are 

toting  a  new  half-dozen  for  your  considera- 
tion. Consider  this,  too.  Nine  years  in  a  line 

advertisers  have  laid  more  cash  on  our  count- 

ers than  with  any  of  our  competitors.  That's  a 
record.  It's  a  response  to  results  they  receive. 

Pictured  below  are  Burry  Bakery  men,  makers 

of  CRAX,  talking  over  their  new  program's 
results  with  WBBM's  Tommy  Bartlett. 

DEALERS.  Writes  Mr.  Paris,  Nelson 

Brothers'  manager  for  their  store  in  the 
nation's  thirteenth  largest  city:"WBBM, 
although  7ii7iety  miles  away,  exerts  a  power- 

ful mfluence  on  Milwaukee.  And  on  me, 
incidentally.  Because  I  know  it  produces 

cash  register  customers."  Two  surveys 
have  shown  dealers  in  general  have  a 
30%  preference  for  WBBM  advertising 
back  of  the  products  they  sell. 

Talk  About 

CONSUMER  DEMAND! 

We  build  it!  Originated  by 
WBBM  each  week  are  34  big 

CBS  shows.  Shows  whose  aver- 
age CAB  rating  is  far  higher 

than  their  competition.  That  il- 
lustrates WBBM's  abundant 

abilities  and  facilities.  Convinc- 

ing proof  that  we  can  create  con- 
sumer day -in -and -day -out  de- 
mand. That  we  can  build  it  for 

your  program  and  product.  Be- 
fore you  buy  radio  anywhere — 

local,  network  or  spot— why  not 
see  what  WBBM's  sales- con- 

scious program  department  can 
suggest?  Incidentally,  the  pic- 

ture above  is  of  Dale  Evans,  star 

for  Bowey's  Dari  -  Rich  show 
which  is  written,  directed  and 
produced  by  WBBM. 

WORLD'S  BUSIEST  CORNER!  State  and  Madison,  Chicago. 
America's  second  market/'/«j  primary  dominance  of222  addi- 

tional urban  centers  and  half  a  million  farm  families  . . .  that's 
the  market  WBBM  can  give  you  a  "corner  on."  A  market  of 
ten  million  people,  $5,965,863,000.  And  a  market  easy  to 
influence  with  a  single  medium,  WBBM. 

Get  the  facts.  Get  on  WBBM.  And  get  selling  to  millions 
more. 

50,000  WATTS CHICAGO 

the 
Owned  and  operated  by 

Columbia  Broadcasting  System 

Represented  by  RADIO  SALES: 
New  York,  Chicago,  Detroit,  St.  Louis, 
Charlotte,  Los  Angeles,  San  Francisco 

Navy  to  Authorize 

Operations  News 
Stations  and  Networks  Asked 

To  Cooperate  by  Knox 
RADIO  stations  and  networks  have 
been  asked  not  to  use  importani; 
Navy  news,  unless  announced  or 
authorized  by  the  Department  it- 

self, in  a  "confidential"  letter  from 
Secretary  Frank  Knox.  A  similar 
letter  was  addressed  to  "news, 
magazines,  and  photographic 
agencies"  in  response  to  requests 
"to  advise  them  as  to  the  manner 
in  which  they  can  make  their  serv- 

ices more  helpful  to  the  Navy." At  least  one  major  network  has 
issued  instructions  to  its  news 

editors  to  comply  with  Mr.  Knox's request.  However,  it  was  pointed 
out  that  most  radio  news  comes 
from  wire  services  and  very  little 
dealing  with  the  Navy  is  original. 
It  is  understood  the  wire  services, 
as  a  matter  of  course,  check  news 
tips  with  the  department. 

Four  Main  Points 

Officials  of  NBC  and  CBS  were 
reluctant  to  discuss  the  letter  point- 

ing out  that  it  had  come  to  them 
"confidentially"  and  that  they  did 
not  care  to  be  placed  in  the  position 

of  discussing  "confidential  com- 
munications" from  the  Government. 

MBS  headquarters  in  New  York 
said  it  had  not  received  the  letter 
but  pointed  out  that  because  of  the 
networks  organization  it  probably 
went  to  individual  stations. 
Broadcasting,  after  checking 

with  the  Navy's  office  of  public 
relations  in  Washington,  decided  to 
publish  the  four  main  points  of 
Mr.  Knox's  communication  for  the 
information  of  station  operators. 
"They  are: 

"Your  cooperation  is  requested 
after  Jan.  15  in  the  avoidance  of 
publicity  —  unless  announced  or 
authorized — on  the  following  sub- 

jects: 

'1.  Actual  or  intended  move- 
ments of  vessels  or  aircraft  of  the 

Navy,  of  units  of  naval  enlisted 
personnel  or  divisions  of  mobilized 
reserves,  or  troop  movements  of the  Marine  Corps; 

"2.  Mention  of  'secret'  technical 
U.  S.  naval  weapons  or  develop- ment thereof; 

"3.  New  Navy  ships  or  aircraft; 
"4.  Navy  construction  projects 

ashore." 

Secretary  Knox  announced  Feb.  5 
that  he  had  received  the  practically 
unanimous  endorsement  of  the  press 
to  his  letter. 

Dr.  Pepper  Spot  Series 
Placed  on  35  Stations 
DR.  PEPPER  Co.,  Dallas  (soft 
drinks)  is  starting  on  35  stations 
a  half-hour  transcribed  variety 

program.  The  Dr.  Pepper  Parade. 
Program  features  Peter  Van  Stee- 
den's  orchestra;  Pat  Padgett  and 
Pick  Malone  as  Molasses  &  Janu- 

ary; Jack  Arthur,  male  vocalist; 
Margaret  McCrae  feminine  vocal- 

ist as  Pretty  Peggy  Pepper.  Colum- 
bia Recording  Corp.,  Bridgeport, 

did  the  recording.  Series  was  placed 
through  Benton  &  Bowles  on  the 
following  stations,  starting  about Feb.  10: 
KTSM  WJDX  WCOA  WFBR  KOB 

WDAF  KSD  WAPI  WBT  WRC  KNX  KFH 
WWL  WKY  KWKH  WFBC  WJAX  WAPO 
W^SJS  WSFA  WPTF  WDBJ  WFAA-WBAP WOAI  WSM  WSB  KPRC  KVOO  WREC 
WRVA  KLRA  WMAZ  KGBX  W^BOC KDYL. 
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The  Other  Fellow's 
VIEWPOINT 

Answers  Mr.  Kane 

EDITOR,  Broadcasting, 
Referring  to  your  Jan.  27th 

issue,  in  which  a  sales  manager 
writes,  in  your  viewpoint  col- 

umn, and  I  quote,  "too  many  peo- 
ple have  been  too  feeble  after  lis- 

tening to  the  BMI  to  call  up  the 
broadcasting  stations  to  complain". Now,  I  do  not  intend  to  enter 
into  a  debate  regarding  the  ASCAP 
controversy,  or  our  sales  manager's 
opinions.  However  I  have  been  try- 

ing to  determine,  in  my  own  mind, 
whether  or  not  we  do  miss  ASCAP 

music.  Frankly,  I  can't  even  re- 
member what  songs  are  lacking.  I've tried  to  recall  which  songs  were 

most  popular  before  the  ban  and  I 
can't  seem  to  do  it.  I  fail  to  note  a 
change  in  the  music  of  the  air  to- 

day, except,  possibly,  the  repeated 
renditions  of  "Frenesi"  and  a 
few  others,  and  may  I  ask  what  is 
wrong  with  them?  When  ASCAP 
music  was  played,  didn't  we  have repeated  renditions  of  the  popular 
songs  then? 

It  seems  to  me  that  this  contro- 
versy will  bring  out  new  talent  with 

fresh  ideas,  and  what  group,  be  it 
commercial  or  otherwise,  can  get 
along  without  fresh  ideas.  The  way 
is  now  open  for  many  to  bring 
their  talents  to  the  foreground  and 
find  it  much  easier  to  be  recognized. 

Tliis  writer,  also  has  no  connec- 
tions or  affiliations  with  either 

ASCAP-BMI  or  the  radio  stations, 
and  will  agree  that  some  radio  sta- 

tions do  have  high  handed  meth- 
ods, but  don't  we  all,  if  we  can  get 

away  with  it?  I've  always  found, 
that  a  little  pressure  brought  to 
bear  in  the  proper  places  will  al- 

ways bring  anyone  off  their  high 
horse,  even  as  the  BMI  is  proving 
to  ASCAP,  that  the  spirit  of  good 
clean  competition  still  rules  in  our 
democratic  nation. 
Thank  you  for  your  kind  indul- 

gence, to  my  humble  opinion,  I  re- main 
Harry  L.  Chupack 

Adcraft  Co. 
Jan.  30.  Akron,  0. 

Cancel  WAPI  Hearing 
WITH  THE  approval  Jan.  29  of 
voluntary  assignment  of  WAPI, 
Birmingham,  under  a  lease  agree- 

ment, to  Voice  of  Alabama  Inc., 
the  FCC  Feb.  4  announced  recon- 

sideration of  its  action  last  month 
designating  the  WAPI  renewal  for 
hearing.  After  a  brisk  fight  in  Com- 

mission meeting,  it  is  reported,  the 
FCC  adopted  an  order  cancelling 
the  hearing  as  scheduled  [Broad- 

casting, Feb.  3]. 

KFJM  Operator  Asks 
License  to  Split  Facility 
BASED  on  a  mutual  ageement  with 
the  University  of  North  Dakota, 
licensee  of  KFJM,  Grand  Forks, 
N.  D.,  Dalton  LaMasurier,  general 
manager  of  the  commercially-oper- 

ated college  station,  has  filed  an 
application  with  the  FCC  for  a  new 
Class  III-B  station  on  KFJM's 
frequency,  1410  kc,  to  operate  with 
500  watts  night  and  1,000  day, 
specified  hours.  Simultaneously, 
KFJM  has  applied  for  modification 
of  license  to  change  its  hours  of 
operation  from  unlimited  to  speci- 

fied hours  with  its  present  500 
watts  night  and  1,000  day. 

Under  the  proposed  setup,  KFJM 
would  broadcast  from  3  to  5  p.m. 
daily,  the  remainder  of  the  broad- 

cast day  to  be  used  by  the  new  sta- 
tion. KFJM's  transmitter  and 

studios  would  be  moved  from  the 
present  location  in  Grand  Forks  to 
the  university  campus.  Mr.  La- 

Masurier would  sever  all  connec- 
tions with  KFJM,  and  the  new  sta- 

tion would  in  no  way  be  connected 
with  the  U.  of  North  Dakota.  Mr. 
LaMasurier  and  his  father  also  own 
and  operate  KDAL,  Duluth. 

WMC  Dedication 

WMC,  "Memphis,  on  Feb.  8  plans to  dedicate  new  studios,  claimed 
to  be  the  most  elaborate  in  the 
South.  As  part  of  the  dedication,  a 
luncheon  to  300  leading  Memphis 
citizens  and  out-of-tovra  guests  was 
planned.  The  dedicatory  program 
will  be  broadcast  from  a  new  the- 

ater studio,  featuring  both  NBC 
and  local  talent. 

CASCADE  MABEL  butts  into  a 
broadcast  being  presented  by 
WJTN,  Jamestown,  N.  Y.  Program 
Director  Marshall  Shantz  (holding 
mike)  describes  the  milking  of 
Mabel,  a  Holstein  beauty  who  at- 

tended the  annual  convention  of  the 
Holstein-Friesian  Assn.  Broadcast 
took  place  from  an  especially  con- 

structed stall  in  the  lobby  of  the 
Hotel  Jamestown. 

E.  B.  Pickard 

E.  B.  PICKARD,  60,  sales  man- 
ager of  WPID,  Petersburg,  Va., 

died  Feb.  1  after  being  stricken 
with  a  heart  attack.  Mr.  Pickard, 
brother  of  radio's  famous  Dad 
Pickard,  had  left  his  office  that  day 
n  good  health  and  was  waiting  in 
nis  doctor's  office  for  a  physical 
examination  when  he  collapsed. 

1370  kc. 

WTSP 

ST.  PETERSBURG,  FLA. 

gives 

COMPLETE  AND 
ECONOMICAL  COVERAGE 

of  the TAMPA  BAY  AREA 

including  ST.  PETERSBURG 
TAMPA  CLEARWATER 
BRADENTON 

&  SARASOTA 

WITH  A  PERMANENT  POPU- 
LATION OF  300,000 

WTSP 

St.  Petersburg  TIMES  affiliate 
ST.  PETERSBURG,  FLA. 

R.  S.  Stratton,  Manager 

Represented  by 

RADIO  ADVERTISING 
CORPORATION 

New  York        •  Chicago 
Cleveland 
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Vhe  SudlnadA  of 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WNAX,  Yankton,  S.  D. 
Dempster  Mill  Mfg.  Co.,  Beatrice,  Neb. 
(windmills),  52  sa,  thru  Coles  Inc.,  Des 
Moines. 

Haskins  Brothers,  Omaha   (Spark  laundry 
soap ) ,  5  t  weekly,  thru  Sidney  Garfinkel 
Adv.  Agency,  San  Francisco. 

International  Harvester  Co.,  Chicago  (trac- 
tors), 13  sa.  thru  Aubrey,  Moore  &  Wal- 

lace, Chicago. 
Lincoln  Airplane  &  Flying  School,  Lincoln, 

Neb.,  sp  weekly,  thru  Buchanan-Thomas, 
Omaha- 

Little    Crow    Milling    Co.,    Warsaw,  Ind. 
(cereal),   5  sp  weekly,  thru  Rogers  & 
Smith,  Chicago. 

Lydia    E.    Pinkham   Medicine   Co.,  Lynn, 
Mass.,  5  t  weekly,  thru  Erwin,  Wasey  & 
Co.,  N.  Y. 

McConnon  &  Co.,  Winona,  Minn.,  sp  week- 
ly, thru  McCord  Co.,  Minneapolis. 

Mantle  Lamp  Co.,  Chicago  (Alladin 
lamps),  2  t  weekly,  thru  Presba,  Fellers 
&  Presba,  Chicago. 

Morton  Salt  Co..  Chicago  (smoked  salt),  3  t 
weekly,  thru  Klau-Van  Pietersom-Dunlap 
Assoc.,  Milwaukee. 

Olson  Rug  Co.,  Chicago  (rugs),  3  sp  week- 
ly, thru  Presba,  Fellers  &  Presba,  Chi- cago. 

Omar  Inc.,  Omaha  (Wonder  flour),  6  so 
weekly,  thru  Hays  MacFarland  &  Co., 
Chicago. 

Pennsylvania  Salt  Mfg.  Co.,  Philadelphia 
(Lewis  lye),  5  sa  weekly,  thru  Sherman 
K.  Ellis  &  Co.,  Chicago. 

Pierce's  Medicines.  Buffalo  (Golden  Medi- cal Discovery),  5  to  weekly,  thru  H.  W. 
Kastor  &  Sons,  N.  Y. 

Reid,  Murdoch  &  Co.,  Chicago  (Monarch 
food),  12  sa  weekly,  thru  Rogers  & 
Smith,  Chicago. 

Smith  Mother  Nature  Brooder  Co.,  St. 
Louis  (brooder  houses),  sp  weekly,  thru 
Shaffer,  Brennan,  Margulis,  St.  Louis. 

Smith  Bros.  Mfg.  Co.,  Carthage,  Mo.  (Big 
Smith  work  clothes),  8  sa  weekly,  thru 
R.  J.  Potts  &  Co.,  Kansas  City. 

Standard  Brands,  New  York  (Fleisch- 
mann's  yeast) ,  10  ta  weekly,  thru  Kenyon &  Eckhardt,  N.  Y. 

Standard  Oil  Co.  of  Indiana,  Chicago,  6  ta 
weekly,  thru  McCann-Erickson,  Chicago. 

Storz  Brewing  Co.,  Omaha,  33  sa,  thru 
Buchanan-Thomas  Adv.  Co.,  Omaha. 

Vick  Chemical  Co.,  Greensboro  (proprie- 
tary), 28  sa  weekly,  thru  Morse  Inter- national, N.  Y. 

WPTF,  Raleigh,  N.  C. 
Carolina  Sales  Corp.,  Greenville,  N.  C. 

(refrigerators),  5  sp  weekly,  direct. 
Sheafler  Pen  Co.,  Fort  Madison,  la.,  54  so 

weekly,  thru  Russel  M.  Seeds  Co.,  Chi- 
cago. 

Weil  Fertilizer  Co.,  Goldsboro,  N.  C,  30  sa 
weekly,  2  sp,  direct. 

Armour  Fertilizer  Co.,  Atlanta,  weekly  t, 
thru  Gottschaldt-Humphrey,  Atlanta. 

Raleigh  Tractor  &  Equipment  Co.,  Raleigh, 
N.  C,  39  sa,  direct. 

Carter  Coal  Co.,  New  York   (Olga  Coal), 
52  t,  thru  Ralph  H.  Jones  Co.,  N.  Y. 

Anacin  Co.,  Jersey  City  (proprietary),  156 
t,  thru  Blackett-Sample-Hummert,  N.  Y. 

Beeman's   Laboratory,   Atlanta    (cold  tab- lets), 78  sp,  26  sa,  thru  Harvey-Massen- 
gale  Co.,  Atlanta. 

Dr.  Pepper  Co.,  Dallas  (beverage),  weekly 
t,  thru  Benton  &  Bowles,  N.  Y. 

WOR,  New  York 
Megowen-Educator  Food  Co.,  Lowell,  Mass. 

( crackers ) ,   weekly  ap,   thru  Badger  & 
Browning,  Boston. 

Wene  Chick  Farms,  Vineland,  N.  J.,  3  sp 
weekly,  thru  Shaffer,  Brennan,  Margulis 
Adv.  Co.,  St.  Louis. 

North   American   Accident  Insurance  Cd, 
Newark,   2   sp,    weekly,    thru  Franklin 
Bruck  Adv.  Corp-,  N.  Y. 

Look  Magazine,  New  York,  3  sp  weekly, 
thru  Raymond  Spector  Co.,  N.  Y. 

WRVA,  Richmond 
International  Salt  Co.,  Scranton,  3  sp 

weekly,  thru  Simpera  Co.,  N.  Y.     '  ' 

WAPI,  Birmingham 
Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 

(chewing  gum),  6  ta  weekly,  10  weeks, 
thru  Newell-Emmett  Co.,  N.  Y. 

E.  R.  Partridge  Inc.,  Atlanta  (Carhartt 
overalls),  6  ta  weekly,  thru  Harvey- 
Massengale  Co.,  Atlanta. 

Chattanooga  Medicine  Co.,  ChattanoQga,  5 
sp  weekly,  thru  Nelson-Chesman  Co., Chattanooga. 

Armour  &  Co.,  Chicago  (meat  etc.),  sp 
series,  thru  Lord  &  Thomas,  Chicago. 

Comet  Rice  Mills,  Beaumont,  Tex.,  7  so 
weekly,  thru  Freitag  Adv.  Agency,  At- lanta. 

Consolidated  Drug  Trade  Products,  Chicago, 
6  t  weekly,  thru  Benson  &  Dall,  Chicago. 

Bristol-Myers  Co.,  New  York  (Minit-Rub), 
6  ta  weekly,  thru  Young  &  Rubicam, N.  Y. 

Olson  Rug  Co.,  Chicago,  6  sp  weekly,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Ward  Baking  Co.,  New  York,  6  sa  weekly, 
thru  Sherman  K.  Ellis  &  Co.,  N.  Y. 

Dr.  W.  B.  Caldwell  Inc.,  Monticello,  111. 
(Syrup  of  Pepsin),  10  ta  weekly,  thru 
Sherman  &  Marquette,  Chicago. 

KMPC,  Beverly  Hills,  Cal. 
Garfield  Tea  Co.,  Brooklyn  (headache  pow- 

ders and  tea),  3  so  weekly,  thru  Breen- Brodie,  N.  Y. 
Zerbst  Pharmacal  Co.,  Kansas  City  (Zerbst 

cold  remedy),  7  sa  weekly,  thru  Barrohs 
Adv.  Co.,  Kansas  City. 

Parker-Bouldin  Co.,  St.  Paul  (lipstick),  3 
sp  weekly,  thru  L.  Raymond  Co.,  Los 
Angeles. 

WINS,  New  York 
Ward  Baking  Co.,  New  York  (Tip-Top 

Bread) ,  12  so  weekly,  9  weeks,  thru 
Sherman  K.  Ellis  &  Co.,  N.  Y. 

Twentieth  Century  Fox  Film  Corp.,  New 
York  ("Tall,  Dark  and  Handsome"), 6  so,  3  days,  thru  Kayton-Spiero  Co., N.  Y. 

WGN,  Chicago 
Bristol-Myers  Co.,  New  York  (Minit  Rub), 

3  sp  weekly,  thru  Young  &  Rubicam, N.  Y. 
American  Chicle  Co.,  Long  Island  City 

(Adams  Clove  Gum),  3  t  weekly,  13 
weeks,  thru  Badger  &  Browning  &  Her- 
sey,  N.  Y. National  Refining  Co.,  Cleveland  (White 
Rosa  Gas),  27  ta,  thru  Sherman  K.  Ellis 
&  Co.,  N.  Y. 

KPO,  San  Francisco 
Cardinet  Candy  Co.,  Oakland,  weekly  sp, 

thru  Tomaschke-EIliott,  Oakland. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart Soap ) ,  5  ta  weekly,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

John  Browning  Co.,  Oakland  (jams),  2  sa 
weekly,   thru   Emil   Reinhardt,  Oakland. 

American  Pop  Corn  Co.,  Sioux  City,  la. 
( pop  corn ) ,  3  so  weekly,  thru  Buchanan- Thomas  Adv.  Co.,  Omaha. 

Swerl  Products  Co.,  Oakland  (soap),  4  sa 
weekly,  thru  Lord  &  Thomas,  San  Fran- cisco. 

Sperry  Flour  Co.,  San  Francisco,  so  series, 
thru  Westco  Adv.  Agency,  San  Fran- cisco. 

KGO,  San  Francisco 
Washington  Cooperative  Egg  &  Poultry 

Assn.,  Seattle,  2  so  weekly,  thru  Birchard Co.,  Seattle. 
Denalan  Co.,  San  Francisco  (dental  plate 

cleanser) ,  weekly  so,  thru  Rufus  Rhoades 
6  Co.,  San  Francisco. 

International  Harvester  Co.,  Chicago  (trac- 
tors), 3  so  weekly,  thru  Aubrey,  Moore  & 

Wallace,  Chicago. 

WOAI,  San  Antoni(> 
Nehi  Corp.,  Columbus,  Ga.  (IRoyal  Crown 

Cola),  3  t  weekly,  BBDO,  N.  Y. 
Colgate-Palmolive-Peet  Co.,  Jersey  City 

(Palmolive),  5  so  weekly,  thru  Ward 
Wheelock  Co.,  N.  Y. 

W.  A.  Sheaflfer  Pen  Co.,  Fort  Madison,  la., 
7  ta  weekly,  thru  Russel  M.  Seeds  Co., Chicago. 

WQXR,  New  York 
General  Foods  Corp.,  New  York  (Sanka 

coffee) ,  weekly  sp,  13  weeks,  thru  Young &  Rubicam,  N.  Y. 
Treat  Co.,  New  York  (potato  chips),  9  so 

weekly,  13  weeks,  thru  Arthur  Rosen- 
berg Co.,  N.  Y. 

CKCL,  Toronto 
John  Northway  &  Son,  Toronto  (Ladies 

wear  chain  k  3  t  weekly,  thru  Frontenac 
Broadcasting  Co.,  Toronto. 

Beaudry  Ltd.,  Montreal  (suspenders),  7  sp, 
thru  James  Fisher  Co.,  Montreal. 

WORL,  Boston 
M.  J.  Breitenbach  Co.,  New  York  (Pepto 
Mangan),  12  sa  weekly,  thru  Morse  Inter- national, N.  Y. 

Educational  Drive 

Is  Begun  by  AFA 

Local  Advertising  Clubs  Will 
Cooperate  in  Campaign 
A  UNIFIED  national  campaign 
with  a  common  objective  and  com- 

mon theme — the  rebuilding  of  pub- 
lic faith  in  business  and  advertising 

— has  been  undertaken  by  the  Ad- 
vertising Federation  of  America, 

which  describes  its  eifort  as  one  de- 
signed to  "remove  from  the  public 

mind  doubts  and  questions  raised 
through  the  activities  of  those  who 
are  working  steadily  to  undermine 
our  American  way  of  living." 

Local  advertising  clubs  have  been 
asked  to  cooperate  in  a  nationwide 
campaign  to  demonstrate  the  edu- 

cational and  social  values  of  ad- 
vertising, and  as  an  added  induce- 

ment the  AFA  is  offering  an  award 
for  the  most  constructive  work  done 
by  any  affiliated  advertising  club 
with  due  consideration  for  its  size 
and  the  size  of  community  in  which 
it  is  located.  The  award,  reports 
for  which  are  to  be  submitted  not 
later  than  next  May  10,  will  be  a 
feature  of  the  AFA  annual  con- 

vention in  Boston,  May  25-29. 
Purpose  of  Drive 

The  aims  and  methods  of  the 
campaign  are  outlined  as  follows 
in  an  AFA  bulletin  just  issued: 

I.  A  constructive  educational 
program  directed:  (1)  to  the  public 
at  large  through  the  use  of  radio, 
newspapers,  business  papers,  out- 

door and  direct  mail,  and  through 
news  stories  in  newspapers,  busi- 

ness papers,  general  magazines  and 
educational  publications;  (2)  to  in- 

dividuals and  special  groups 

through  speakers'  committees  to 
supply  speakers  and  discussion leaders  to  civic  and  service  clubs, 
schools,  Parent  -  Teacher  associa- 

tions and  women's  clubs;  and 
through  the  organization  of  forums, 
clinics,  special  consumer  day  pro- 

grams, and  other  forms  of  direct contact. 

II.  An  aggressive  counter-of- 
fensive against  the  opponents  of  ad- 

vertising through:  (1)  School  sur- 
veys to  expose  subversive  teachings 

and  those  textbooks  which  present 
an  unfair  and  untrue  picture  of 
American  methods  of  business,  in- dustry and  advertising;  (2)  A 
study  of  proposed  municipal,  state 
and  federal  legislation  affecting 
advertising;  to  encourage  helpful 
measures  and  to  correct  or  defeat 
harmful  bills ;  (3)  Cooperation  with 
other  civic  groups  to  promote  an 
understanding  and  through  under- 

standing, a  greater  belief  in  the American  system. 

III.  And  finally,  a  public  rela- 
tions program  through  which  each 

club  will  demonstrate  to  its  own 
community  the  importance  of  its 
business  and  industrial  enterprises 
and  encourage  local  business  and 
industry  to  study  and  improve 
wherever  necessary  their  public  and 
employe  relations. 

KIRO's  Quick  Jump 

FROM  250  watts  several  years  ago 
to  50,000  watts  on  710  kc,  is  the 
record  of  KIRO,  Seattle.  On  Feb.  4 
the  FCC  authorized  the  CBS  outlet 
to  increase  its  power  from  10,000 
to  50,000  watts,  make  changes  in 
its  directional  antenna  and  install 
new  equipment. 

NOW  THEY  LOOK  LIKE  THIS 
See  page  26 

PICTURED  ON  PAGE  26  in  the  same  (1  to  r)  order  are  FCC  Commis- 
sioner T.  A.  M.  Craven,  1913  graduate  of  Annapolis,  who  was  fleet  radio 

officer  with  the  U.  S.  Asiatic  Fleet,  1915-17,  and  in  charge  of  coastal  and 
transoceanic  radio  operations,  1917-20,  retiring  as  a  commander  in  1930; 
Leo  J.  Fitzpatrick,  executive  vice-president  of  WJR,  Detroit,  and  WGAR, 
Cleveland,  who  served  21  months  in  the  Navy,  first  as  press  agent  for 
Sousa's  Band,  then  after  training  at  Great  Lakes  and  at  the  New  London 
Submarine  School,  as  a  sub  spotter;  A.  W.  (Sen)  Kaney,  NBC  Chicago 
manager  of  continuity  acceptance,  who  was  an  ensign  in  the  Navy. 
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BARKER  Bros.,  Los  Angeles  (retail 
furniture  and  decorators),  consistent 
users  of  Southern  California  radio,  on 
Feb.  4  started  sponsoring  a  new  weekly 
quarter-hour  woman's  program,  titled Mary  Counselor,  on  KNX,  Hollywood. 
Firm  also  sponsors  the  thrice  weekly 
quarter-hour  Backgrounds  for  Living 
on  that  station.  Rod  Mays  is  writer- 
announcer  of  both  programs.  Edgar 
Harrison  Wileman,  head  of  Barker 
Bros,  home  advisory  bureau,  is  com- 

mentator on  Backgrounds  for  Living. 
Supplementary  spot  announcements 
will  continue  to  be  used  on  Southern 
California  stations  for  special  sales. 
Marion  Kyle  Adv.  Agency,  Los  An- 

geles, services  the  account. 

OTTO  ERLANGER  BREWING  Co., 
Philadelphia  (beer),  has  scheduled  the 
largest  advertising  appropriation  in  its 
history  for  this  spring  with  media  in- 

cluding radio  as  well  as  newspapers 
and  outdoor.  J.  M.  Korn,  Philadelphia, 
handling  the  account,  is  working  out 
the  program  currently. 

YELLOW  CAJ3  Co.  San  Francisco 
(transportation)  has  purchased  seven 
one-minute  transcribed  dramas  weekly 
immediately  following  Paul  Sullivan 
Reviews  the  News  on  KSFO  and  the 
Richfield  Reporter  on  KPO,  San  Fran- 

cisco. The  time  is  10:15  p.m.  (PST) 
on  each  station.  Agency  is  Rufns 
Rhoades  &  Co.,  San  Francisco. 

CANADIAN  NATIONAL  CARBON 
Co.  Ltd.,  Toronto  (Etveready  Bat- 

teries) has  started  five  times  weekly 
quarter-hour  Eveready  Time  on  CFAC. 
Calgary;  CJCA,  Edmonton;  CJOC. 
Lethbridge,    Alta. ;    CFGP,  Grande 

1  Prairie,  Alta.  Account  was  placed  bv 
!  Clark  Locke  Ltd.  Toronto. 

CARNATION  Co.,  Toronto  (Carna- 
tion milk)  on  Feb.  3  started  tran- 

scribed quarter-hour  musical  programs 
thrice-weekly  on  GBR,  Vancouver ; 
CF.TC,  Kamloops.  B.  C. ;  CJAT,  Trail, 
B.  C. ;  CKOV  Kelowna,  B.  C. ;  CKLN, 
Nelson,  B.  C.  Account  was  placed  by 
Baker  Adv.  Agency,  Toronto. 

CANADIAN  CELLUCOTTON  Co., 
Toronto  (Kleenex)  on  Feb.  3  started 
fourteen  weekly  musical  spot  an- 

nouncements as  a  test  on  CFRB,  To- 
ronto. Account  was  placed  by  Lord  & 

Thomas  of  Canada,  Toronto. 

CHAPMAN  ICE  CREAM  Co.,  Los 
Angeles  (chain  store),  seasonal  users 
of  Southern  California  radio  time,  in 
a  test  campaign  on  Feb.  10  starts  using 
18  transcribed  one-minute  announce- 

ments weekly  on  KMPC,  Beverly 
Hills,  Cal.,  for  13  weeks.  Ted  Dalil 
Adv.  Agency,  Los  Angeles,  has  the  ac- count. 

A.  E.  PHILIPS,  vice-president  and 
general  manager  of  Tea  Garden  Prod- 

ucts Ck>.,  San  Francisco,  has  been 
elected  president  of  White  Rock  Min- 

eral Springs  Co.,  New  York. 

IJOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

MAGAZINE  REPEATING  RAZOR 
Co.,  New  York  (Schick  razors, 
blades),  will  sponsor  Duffy's  Tavern 
on  CBS  starting  March  1,  Saturdays, 
8 :30-8 :55  p.m.,  and  not  Schick  Dry 
Shaver  Inc.,  as  incorrectly  stated  in 
Broadcasting,  Feb.  3.  Agency  for 
Magazine  Repeating  Razor  Co.  is  J. 
M.  Mathes  Inc.,  New  York. 
MURPHY  PRODUCTS  Co.,  Burling- 

ton, Wis.  (stock  food  concentrates),  on 
March  1  renews  for  52  weeks  its 
weekly  half-hour  Barn  Yard  Frolics 
on  WHO,  Des  Moines.  Agency  is 
Critchfield  &  Co.,  Chicago. 

NIAA  Picks  Toronto 
TORONTO  will  be  the  scene  of  the 
National  Industrial  Advertisers  Asso- 

ciation's 19th  annual  conference  in 
September,  according  to  Richard  P. 
Dodds,  president  of  the  Assn.  and 
advertising  manager  of  Truscon  Steel 
Co.,  Youngstown. 

SEASONETTES  DISTRIBUTING 
Co.,  Los  Angeles  (food  seasoning),  out 
of  radio  for  the  past  year,  on  Jan.  29, 
started  participation  twice  weekly  in 
Chef  Milani's  program  on  KMPC, Beverly  Hills,  Cal.  Agency  is  Eugene 
F.  Rouse  &  Co.,  Los  Angeles. 

LAURA  SECORD  CANDY  SHOPS 
Ltd.,  Toronto,  national  chain  of  stores, 
on  Feb.  4  started  twice  weekly  quarter- hour  musical  programs  on  CFRB, 
Toronto;  CBM  and  CBF,  Montreal. 
The  campaign  will  be  extended  to 
other  stations  early  in  March.  Account 
placed  by  Cockfield  Brown  &  Co.  Ltd., Toronto. 

SYMINGTON'S  Ltd.,  London,  Eng- 
land (gravy  concentrates)  has  added 

three  stations  to  the  participating  pro- 
grams campaign  which  has  been  in 

operation  for  some  months.  Account 
was  placed  by  James  Fisher  Co.  Ltd.. Toronto. 
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50,000  WATTS 

CHARLOTTE 

^  CBS
 

in  the 

middle 

of  tlie  rich 

Piedmont 

Plateau 

PACIFIC  STATES  OIL  Co.,  Los 
Angeles  (Taco  gasoline),  on  Feb.  10 
starts  a  five-weekly  quarter-hour  tran- 

scribed juvenile  serial  Black  Flame  of 
the  Amazon,  on  KFRC,  San  Francisco. 
Contract  is  for  20  weeks.  A  junior  ex- 

plorers' club  is  included  in  the  mer- chandising plan.  Continental  Adv. 
Ageticy,  Los  Angeles,  has  the  account. 
■Will  Grant  is  account  executive. 
SONTAG  DRUG  STORES,  Los  An- 

geles (chain),  out  of  radio  for  some 
time,  on  Feb.  17  starts  a  twice-weekly 
(juarter-hour  commentary  program  ti- 

tled Sonfag  Presents  Ted  Cook,  on 
KFI,  that  city.  Contract  is  for  26 
weeks  with  program  featuring  Ted 
Cook,  Hearst  syndicated  columnist. 
Firm  on  that  date  also  starts  a  five- 
weekly  quarter-hour  newscast  with Bill  Stulla,  commentator  on  KBCA. 
and  a  similar  broadcast  five  times  a 
week,  with  Van  Des  Autels,  as  news- caster, on  KFAC.  Robert  Smith  Adv. 
Agency,  Los  Angeles,  has  the  account. 
NATURAL  RESOURCES  Co.,  San 
Francisco,  using  radio  for  the  first 
time,  recently  started  a  13-week  test 
campaign  on  KROW,  Oakland,  Cal., 
to  promote  a  real  estate  development 
east  of  Sacramento,  Cal.,  using  three 
weekly  quarter-hour  programs,  music 
and  talk.  Agency  is  Rufus  Rhoades  & 
Co.,  San  Francisco. 

ILLINOIS  LIGHT  Co.,  Springfield, 
has  renewed  for  13  weeks  its  weekly 
half-hour  Homemakers  Institute  pro- 

gram conducted  by  Mary  Dillv  on 
WCBS,  that  city. 

SEVEN-UP  BOTTLING  Co.  of  San 
Francisco  (soft  drinks),  recently 
started  a  radio  campaign,  using  a 
daily  spot  announcement  on  KDON. 
Monterey.  Cal.  and  a  daily  one-minute 
transcription  on  KSRO.  Santa  Rosa, 
Cal.  Agency  is  Rufus  Rhoades  &  Co., 
San  Francisco. 

MARVELOUS  MARIN  Inc.,  San 
Rafael,  Cal.  (county-wide  Chamber  of 
Commerce)  thi-ongh  its  agency,  Theo- 

dore H.  Segall  Adv.  Agency.  San  Fran- 
cisco, currently  is  planning  a  52- 

week  radio  campaign,  using  one-minute 
dramatized  transcriptions  over  sta- 

tions in  the  San  Francisco  Bay  area. 
The  station  list  is  not  completed  and 
will  not  be  announced  until  mid-Feb- 

ruary, the  agency  stated. 

DALGTSH  (Ontario)  Ltd..  Toronto 
(household  cleansers)  on  March  3 
starts  a  test  morninc  Honsphnl'J  Hints 
program  thrice  weekly  on  CT^RB.  To- 

ronto. Account  placed  by  MacLaren 
Adv.  Co.,  Ltd.,  Toronto. 

DR.  CAMPBELL,  Los  Angeles  chain 
dentist,  consistent  user  of  California 
radio  time,  is  currently  sponsoring  21 
transcribed  one-minute  announcements 
per  week  on  KH.T,  that  citv.  with  18 
weekly  on  KERN  and  KPMC.  Bakers"- field,  respectively.  Ted  Dahl  Adv. 
Agency,  Los  Angeles,  has  the  account. 

WFMJ 

Youngstown's Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
In    the     Youngstown  district. 

Mr.  Benedict 

Benedict  Joins  F  &  P 

EDWARD  H.  BENEDICT,  for  the 
last  two  years  manager  of  the 
media  department  of  McCann- 
Erickson  Inc.,  Chicago,  on  Feb.  15 
joins  the  Chicago 
office  of  Free  & 
Peters  Inc.,  sta- 

tion representa- 
tive firm,  accord- 
ing to  an  an- nouncement by 

James  L.  Free, 
president.  While 
at  McCann-Erick- 
son  Inc.,  Mr.  Ben- 

edict was  respon- 
sible for  the  buy- 

ing of  space  and 
radio  time  on  all  accounts.  His  pre- 

vious advertising  connections  in- 
cluded service  in  the  media  depai't- ments  of  Erwin,  Wasey  &  Co.,  New 

York,  Benton  &  Bowles,  New  York, 
and  five  years  with  the  New  York 
sales  staff  of  the  St.  Louis  Globe 
Democrat. 

STRAUSS  &  SCHRAM,  Chicago, 
chain  furniture  store  on  Jan.  29  start- 

ed for  52  weeks  five-weekly  quarter- 
hour  participation  programs  in  Of  the 
Record  on  WIND,  Gary,  Ind.  Agency 
is  Milton  Mendelsohn  Co.,  Chicago. 
Axton-Fisher  Tobacco  Co.,  Louisville 
(Spud  Imperial  cigarettes),  on  Jan. 
27  started  a  13-week  schedule  of  six- 
wekly  half-hour  participation  programs 
in  Sports  Edition  on  WIND.  Agency 
is  Weiss  &  Geller  Inc..  Chicago. 
STORZ  BREWING  Co.,  Omaha. 
Neb.,  is  currently  running  a  spot 
announcement  campaign  on  a  num- 

ber of  stations  in  its  territory. 
Agency  is  Buchanan-Thomas  Adv.  Co., 
Omaha. 

GALLO  wine  Co.,  Modesto,  Cal. 
(wines),  is  currently  sponsoring  daily 
participation  in  Spanish-speaking  pro- 

grams on  three  Los  Angeles  area  sta- 
tions —  KGF  J,  KGER,  KMTR  — as 

well  as  in  Ann  Gibson's  home  eco- nomics broadcasts  on  KFSD,  San 
Diego.  In  addition,  21  transcribed  an- nouncements are  used  each  week  on 
the  latter  station  and  KHJ,  Los  An- 

geles, respectively,  with  28  live  spots 
weekly  on  XECA,  Tia  Juana,  Mexico. 
Ted  Dahl  Adv.  Agency.  Los  Angeles, 
has  the  account. 

FRANK  SNEDAKER  Co.,  Phila- 
delphia (kitchen  cabinets),  is  using 

radio  for  the  first  time  on  WIBG, 
Glenside,  Pa.,  a  weekly  quarter-hour news  roundup  for  13  weeks,  placed 
through  Cahall  Agency,  Philadelphia. 
EVANS  FUR  Co.,  Chicago,  on  Feb. 
2  replaced  its  weekly  half-hour  Pan American  Rhythm  program  with  two 
quarter-hour  musical  programs  each 
Sunday  on  WGN,  Chicago.  Programs 
are  Songs  &  Fashions,  featuring  re- 

corded music  with  comments  by  Nor- 
man Ross,  and  Don  Pedro  and  his 

orchestra.  Contract  is  for  22  weeks. 
Agency  is  Critehfield  &  Co.,  Chicago. 
Citrus  Concentrate  Inc.,  of  Florida, 
on  Feb.  3  started  12-weekly  station 
break  announcements  on  WGN.  Agen- 

cy is  Newby,  Peron  &  Flitcraft,  Chi- cago. 

POLLACK  &  NEBLSON,  Chicago 
( manufacturer  Windsor  men's  clothes ) . 
on  Feb.  3  started  a  52-week  schedule 
of  six-weekly  quarter-hour  participa- 

tion programs  in  Night  Watch  on 
WIND,  Gary,  Ind.  Firm  is  currently 
sponsoring  a  weekly  quarter-hour  re- 

corded program  on  WAAF,  Chicago. 
Agency  is  Morris  &  Davidson,  Chicago. 
REID,  MURDOCK  and  Co.,  Chicago 
(Monarch  Foods),  on  Feb.  2  renewed 
for  52  weeks  its  schedule  of  38  weekly 
spot  announcements  on  WBBM,  Chi- 

cago. Agency  is  Rogers  &  Smith,  Chi- cago. 

MAKE  RESERVATIONS 

now: 

Within  a  short  time— Radio  Station 

CKLW  will  have  an  important  an- 
nouncement concerning  an  even 

broader  coverage  of  the  big  DE- 
TROIT AREA!  Advertisers  wiU  get 

greater  coverage,  a  bigger  buy 

than  ever,  AT  NO  INCREASE  IN 
RATES! 

IN  THE  DETROIT  AREA-IT'S 

5,000  Watts  Day  and  Night 

CLEAR  CHANNEL 

Joseph  Hershey  McGillvra — Representative  • 

MUTUAL    BROADCASTING  SYSTEM 
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CATELLI  FOOD  PRODUCTS,  To- 
ronto (macaroni),  has  started  a  test 

Ichildren's  quiz  show  on  CKOC,  Ham- ilton, Ont.  The  show  may  be  expanded 
to  other  Canadian  cities.  Account  is 
placed  by  E.  W.  Reynolds  &  Co., 
Toronto. 
QUAKER  OATS  Co.,  Peterborough, 
Ont..  on  Jan.  29.  started  on  CHRC. 
Quebec,  a  dramatic  French  language 
half-hour  show,  produced  weekly  for 
the  same  sponsor  on  CKAC,  Montreal, 
and  recorded  there  tor  use  on  CHRC. 
Account  was  placed  by  Lord  & 
Thomas,  of  Canada,  Toronto. 
:.TOHN  MORRELL  &  Co.,  Ottumwa. 
la.  fE-Z  Cut  Hams),  on  Feb.  10 
starts  a  26-week  schedule  of  six- 
weekly  quarter-hour  news  period  on 
KSD.  St.  Louis.  Agency  is  Henri, 
Hurst  &  McDonald,  Chicago. 

\      Johns  to  New  York 
J.  F.  JOHNS,  for  two  years  in  the 
Chicago  office  of  Howard  Wilson 
,Co.,  national  representative  firm, 
and  for  five  years  before  that  iden- 

tified with  Chicago  radio,  on  Feb. 
.15  will  assume  managership  of  the 
company's  New  York  office.  John 
Chase  Whitley,  for  7%  years  a 
member  of  the  statistical,  adver- 

tising and  market  analysis  depart- 
ments of  General  Mills,  Minne- 

^apolis,  and  since  April  1,  1940,  con- 
sultant on  broadcasting  to  A.  C. 

jNielsen  Co.,  Chicago  research  firm, 
replaces  Mr.  Johns  in  the  Chicago 
office.  Mr.  Whitley  is  a  1927  gradu- 

ate of  Grinnell  College,  Grinnell, 
la.,  and  a  1931  graduate  of  the 
Harvard  U  Business  School. 

WLW's  Druggists 
FIVE  STATE  pharmaceutical 
organizations  have  combined 
to  promote  the  merchandis- 

ing activities  of  WLW,  Cin- 
cinnati. They  are  the  Ohio 

State  Pharmaceutical  Assn., 
the  Indiana  Pharmaceutical 
Assn.,  the  West  Virginia 
State  Pharmaceutical  Assn., 
Michigan  State  Pharmaceuti- 

cal Assn,  and  the  Kentucky 
Pharmaceutical  Assn.  Each 
organization,  along  with  the 
Detroit  Retail  Druggists' Assn.  and  the  Detroit  Whole- 

sale Druggists'  Assn.,  is  mail- 
ing pamphlets  at  its  own  ex- 

pense to  all  retail  druggists 
in  its  territory  urging  them 
to  cooperate  in  pushing  the 
sale  of  WLW-advertised  prod- ucts. 

with 

CIRCUIT  DESIGN 

MRS.  DOESN'T  MISS 
Mr.  Unable  to  Get  Mrs.  FDR 

 But  Mrs.  Succeeds  

WHEN  J.  P.  (Skinny)  SKIN- 
NELL,  production  and  special 
events  manager  of  WMBG,  Rich- 

mond, Va.,  fumbled  the  ball  trying 
to  arrange  an  exclusive  interview 
with  Mrs.  Eleanor  Roosevelt  dur- 

ing a  recent  visit  in  Richmond,  it 
was  his  better  half  who  upheld  the 
family  honor. 

After  waiting  all  day  at  a  local 
hotel,  trying  to  arrange  the  broad- 

cast on  WMBG,  he  learned  on  Mrs. 
Roosevelt's  arrival  that  she  would 
be  busy  that  evening  speaking  to 
the  Southern  Electoral  Reform 
League.  Resigned  to  failure,  he 
went  home.  Mrs.  Skinnell  there- 

upon commanded  the  "boss  of  the 
family"  to  drive  her  to  the.  hotel. 
Then  she  ordered  him  to  arrange 
a  police  escort  to  the  studio  for 
Mrs.  Roosevelt.  A  few  minutes  later 
Mrs.  Skinnell  reappeared  with  Mrs. 
FDR  and  they  drove  to  the  studio 
for  an  exclusive  WMBG  program. 

More  for  Axton-Fisher 
AXTON-FISHER  TOBACCO  Co., 
Louisville  (Twenty  Grand  ciga- 

rettes) program.  Your  Happy 
Birthday,  indicated  an  up-grade  in 
its  fourth  week  when  eight  NBC- 
Blue  stations  and  one  NBC-Red 
station  were  added  on  Jan.  31,  mak- 

ing a  total  of  81  Blue  and  1  Red 
station  carrying  the  program  Fri- 

days 9:35-10  p.m.  Stations  added 
were  WTAR,  Norfolk,  Va.;  WGAC, 
Augusta,  Ga.;  WCOS,  Columbia, 
S.  C;  WMFR,  High  Point;  WMFD. 
Wilmington;  WEED,  Rocky  Mt.; 
WGNC,  Gastonia;  WCBT.  Roa- 

noke Rapids;  WHKY,  Hickory,  all 
located  in  North  Carolina.  Accord- 

ing to  Weiss  &  Geller,  Chicago 
agency  handling  the  account,  more 
stations  will  be  added  in  the  near 
future. 

KWWJ  Jump  Authorized 
KWAVJ.  Portland.  Ore.,  on  Feb.  4 
was  authorized  by  the  FCC  to  shift 
fre(jueney  from  1060  to  1040  ke.  and 
increase  its  power  from  .500  watts, 
limited  time,  to  1,000  watts  fulltime. 
A  directional  antenna  will  be  used  day 
and  niglit. 

Socony,  General  Mills 

Sponsor  Detroit  Games 
FOR  THE  third  consecutive  year 
Socony  Vacuum  Oil  Co.  and  Gen- 

eral Mills  will  alternate  sponsor- 
ship of  home  and  away  baseball 

games  of  the  Detroit  Tigers  on 
WXYZ  and  the  Michigan  Radio 
Network.  Socony  has  sponsored 
games  since  1935  over  the  network. 
Harry  Heilmann,  former  Tiger 
player  and  WXYZ-MRN  baseball 
commentator,  will  announce,  a  cus- 

tom started  in  1935. 
Besides  the  play-by-play,  Altes 

Brewing  Co.,  Detroit,  will  sponsor 
Heilmann  in  training  camp  discs 
thrice  weekly  March  3  to  April  14 
and  during  the  season  will  resume 
Fan  on  the  Street  with  Heilmann 
as  interviewer.  The  last-named  will 
be  heard  on  WXYZ  and  MEN  Tues- 

day, Thursday  and  Saturday,  and 
on  the  network  only  Monday, 
Wednesday  and  Friday.  It  will 
mark  the  fourth  year  for  these  two series. 

It  takes  a  Rochester  woman  to  talk  con- 

vincingly to  Rochester  women  about 

their  own  interests  .  .  .  and  that's  exactly 
what  our  Charlotte  Edwards  has  been 

doing  for  almost  3  years  on  her  "Wom- 
an's Corner"  program.  9:30  a.m.  Mon. 

thru  Fri. 

Though  Charlotte  talks  mainly  to  housewives,  there  must  be, 

at  times,  quite  a  few  ad-men  in  the  house,  for  Lord  &  Thomas, 
J.  M.  Mathes,  William  Esty,  and  other  top-flight  agencies  are 
consistent  buyers  of  participating  time  on  this  intimate  show. 

They  know  Charlotte  boosts  sales.  They  know  the  newspaper  pub- 
licity Charlotte  commands.  Their  clients  like  Charlotte,  too.  You 

ought  to  know  Charlotte  like  they  know  Charlotte! 

For  complete  information  and  present  available  participating 
time,  wire  collect  Paul  H.  Raymer  Co.  or  WHEC. 

wm 

i 
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Congress  Ignores 

Radio  Legislation 

House  Inquiry  Into  Copyright 
Negotiations  Is  Proposed 

WITH  defense  measures,  principal- 
ly the  lend-lease  bill,  getting  all  the 

emphasis  and  appearing  certain  to 
get  full  attention  for  some  time  to 
come,  there  has  been  little  radio 
activity  in  Congress. 

Apart  from  introduction  of  a 
resolution  in  the  House  (HRes-79) 
by  Rep.  Myers  (D-Pa.)  calling  for 
creation  of  a  special  five-man  House 
committee  to  conduct  a  fact-finding 
investigation  of  the  "serious  dis- 

agreement between  the  NAB  and 
ASCAP",  and  House  action  ap- 

proving a  $4,259,729  appropriation 
for  the  FCC  for  fiscal  year  1942, 
radio  matters  have  lain  dormant. 

Others  Dormant 

Although  the  appropriation  bill 
has  been  sent  to  the  Senate  Appro- 

priations Committee,  the  commit- 
tee had  not  held  its  hearings  as 

Broadcasting  went  to  press,  and 
it  appeared  the  upper  house  would 
not  consider  the  bill  until  next 
week.  It  was  considered  likely  the 
Senate  would  attempt  to  dispose  of 
the  measure  before  debating  the 
lend-lease  bill. 

Various  investigating  proposals 
still  hang  fire.  No  early  action  is 
indicated  on  the  investigation  reso- 

lutions introduced  by  Senator  Tob- 
ey  (R-N.H.)  and  Rep.  Wiggles- 
worth  (R-Mass.),  and  Senator 
White  (R-Me.)  is  still  occupied 
with  other  matters  which  preclude 
immediate  attention  toward  reviv- 

ing his  fact-finding  study  proposed 
last  session. 

Rep.  Connery  (D-Mass.)  also  in- 
dicated Jan.  30  that  he  felt  after 

emergency  legislation  was  out  of 
the  way,  "the  House  will  find  itself 
justified  in  creating  a  committee  to 
make  a  thorough  investigation  of 
the  radio  monopoly  and  other  ac- 

tivities of  radio  broadcasting." 
Likewise  Rep.  Voorhis  (D-Cal.) 

has  not  decided  whether  he  will  re- 
introduce his  advertising-tax  pro- 

posal. It  is  understood  he  has  been 
revising  the  measure  introduced  at 
the  last  session. 
The  Myers  resolution  provides 

for  appointment  of  a  five-man 
House  committee  to  look  into  the 
BMI-ASCAP  situation  "with  a  view 
to  assuring  proper  protection  for 
the  public  in  the  alleged  disagree- 

ment". The  proposed  investigation would  cover  activities  of  NAB  and 
ASCAP,  a  report  on  the  adequacy 
of  existing  legislation,  inquiry  into 
causes  of  disagreement  and  recom- 

mendations based  on  the  findings. 
Expenses  of  the  investigating  unit 
would  be  limited  to  $5,000.  The 
proposal  has  been  referred  to  the 
House  Rules  Committee. 

Following  a  resolution  introduced 
late  in  January  by  Rep.  Geyer  (D- 
Cal.),  it  was  understood  Attorney 
General  Robert  H.  Jackson  has  been 
asked  to  start  an  immediate  inquiry 
into  the  circumstances  under  which 
W.  C.  Cameron,  commentator  on 
the  Ford  Sunday  Evening  Hour, 
obtained  his  American  citizenship 
[Broadcasting,  Jan.  27]. 

Charging  that  Mr.  Cameron  was 
"an  undesirable  alien".  President 
R.  J.  Thomas,  of  the  CIO  Automo- 

bile Workers  Union  asked  imme- 
diate action  on  the  Geyer  resolu- 

tion, which  called  for  an  investiga- 
tion along  this  line. 

OFFICE-WARMING  and  a  birth- 
day party  produced  these  party 

groups  at  WGAR,  Cleveland,  and 
WJSV,  Washington.  When  work- 

men recently  finished  work  on  the 
adjacent  offices  of  Walberg  Brown, 
WGAR  music  director,  and  Maurice 
Condon,  publicity  director,  the  zan- 

ies purchased  Coca-Cola,  carnival 
hats  and  noise-makers  and  enter- 

tained office  gals  at  a  dedication 
party.  Seated  at  phone  (upper 
photo)  is  Brown,  flanked  by  Con- 

don, who  holds  a  vegetable  bouquet 
from  the  girls.  The  lovelies  are  (1 
to  r)  Margie  Owens,  Gertrude  Hun- 
kin,  Jeanne  Waddell,  Peggy  Lyn- 
dall,  Marie  Likly.  And  at  WJSV, 
when  pretty  Lois  Dasher  had  a 
birthday  Jan.  15,  the  girls  of  the 
staff  wined  and  dined  her  at  a  near- 

by restaurant,  then  presented  her 
with  a  minuscule  cake — a  dough- 

nut decorated  with  one  candle.  Miss 
Dasher  (center)  holds  the  confec- 

tion, while  Anna  Hoffman  (right) 
and  Miriam  Fries  look  on. 

FTC  Orders 

STIPULATIONS  have  been  re- 
ceived from  Courtland  D.  Fergu- 

son Inc.,  Washington  agency,  and 
D.  B.  Smith  &  Co.,  Utica,  N.  Y., 
agreeing  to  cease  certain  advertis- 

ing claims  for  Kohler  Antidote, 
product  of  Kohler  Mfg.  Co.,  Balti- 

more, and  Jim  Dandy  Rat  and 
Mouse  Killer,  respectively,  accord- 

ing to  a  Feb.  3  announcement  by 
the  Federal  Trade  Commission. 
Beeman's  Laboratory  Inc.,  Atlanta, 
also  was  charged  with  misleading 
representations  in  advertising  for 
BQR  Remedy  in  an  FTC  com- 

plaint announced  Feb.  1.  Answers 
to  previous  PTC  complaints  have 
been  received  from  Hy-Phen  Corp., 
Matoaka,  W.  Va.,  charged  with 
misrepresentation  in  radio  and 
other  advertising  for  Hy-Phen, 
proprietary;  The  Thomas  Manage- 

ment Corp.,  Chicago,  charged  with 
misleading  advertising  for  The 
Thomas  hair  and  scalp  treatment. 
Hearings  are  to  be  held  later. 

NOTICE  was  filed  Jan.  30  in  New 
York  Federal  Court  by  Columbia  Re- 

cording Corp.  and  Columbia  Phono- 
graph Co.  for  examination  of  nine 

RCA  officials  Feb.  10  in  connection 
with  RCA's  suit  against  ORG  charg- 

ing unfair  competition  through  the  use 
of  a  "red  label'  'on  records  allegedly similar  to  RCAs. 

AFRA,  WXYZ  Contract; 

St.  Louisr  Dallas  Talks 
CONTRACT  between  American 
Federation  of  Radio  Artists  and 
WXYZ,  Detroit,  has  been  renewed 
for  two  years,  from  Feb.  1,  1941, 
to  Jan.  31,  1943,  according  to  Mrs. 
Emily  Holt,  executive  secretary  of 
AFRA,  who  spent  Feb.  4-5  in  De- troit to  conclude  negotiations  with 
the  station  management.  New  con- 

tract has  "a  few  improvements", she  said,  adding  that  negotiations 
with  the  station  had  been  "brief, 
pleasant  and  satisfacory". Negotiations  n  St.  Louis  for  a 
contract  with  KWK  and  a  renewal 
of  the  KSD  contract  are  well  along, 
she  said,  with  the  probability  that 
these  contracts  will  be  signed  with- 

in the  next  few  days.  She  also  re- 
ported that  the  AFRA  local  in 

Dallas  has  begun  negotiations  for 
a  contract  with  KRLD. 

Fly  Talk  is  Aired 
I''CG  Chairman  James  Lawrence  Fly 
and  Pearl  Buck,  authoress,  will  speak 
Feb.  12  over  NBC-Blue  and  MBS  from 
a  luncheon  of  the  American  Civil  Lib- 

erties Union.  Following  the  luncheon, 
conference  sessions  will  be  held,  one 
of  which  will  be  on  censorship  with 
Quincy  Howe,  author  and  newspaper- 

man, presiding.  Participating  in  the 
discussion,  to  be  held  at  the  Hotel 
Commodore,  New  York,  will  be  Joseph 
Miller,  NAB  director  of  labor  rela- tions ;  Telford  Taylor,  FCC  general 
counsel ;  Morris  Ernst,  New  York  at- 

torney, and  Matthew  Gordon,  CBS 
news  editor. 

MOMTORS  DETECT 

TWO  BOOTLEGGERS 

CONTINUING  activities  against 
illegal  broadcasting,  FCC  field 
monitors  were  instrumental  in  un- 

covering two  more  illicit  radio  op- 
erations early  in  February. 

Seizures  included  an  unlicensed 
low-power  transmitter  operated  by 
a  13-year-old  boy  in  Rochester, 
Minn.,  and  an  intricate  horserace 
information  service  operated  out  of 
Santa  Anita  racetrack  in  Cali- fornia. 

The  Rochester  boy,  using  a  re- 
mote control  device  for  home  re- 

ceivers, picked  up  network 
programs  from  a  local  station  on 
a  receiving  set  and  rebroadcast 
them  on  his  bootleg  transmitter, 
cutting  out  chain  and  commercial 
announcements  and  substituting  his 
own,  according  to  newspaper  re- 

ports. "The  operation  seriously  in- 
terfered with  reception  in  a  six- 

block  radius,  it  was  stated.  The 
boy  was  released  in  custody  of  his 

parents. 
The  California  racetrack  setup, 

according  to  press  association  re- 
ports, involved  a  miniature  pocket 

transmitter  at  the  track,  whose 
signals  were  relayed  by  powerful 
mobile  units  in  cruising  automo- 

biles to  a  high-power  station  located in  a  mansion  at  Sierra  Madre, 
Cal.  The  big  station  broadcast  race 
information,  including  last-minute 
mutuel  odds,  to  bookmakers  in 
Southern  California  and  elsewhere 
in  the  country,  it  was  stated.  The 
station  was  raided  several  days 
before  the  announcement,  it  was 

said,  and  leaders  of  the  bookmak- 
ing  syndicate  operating  it  are  being 
sought  for  prosecution  on  charges 
of  violating  the  Federal  Commu- 

nications Act.  No  official  announce- 
ment was  available  from  the  FCC, 

although  it  is  understood  local  offi- cials made  the  actual  seizure  after 
FCC  monitors  had  traced  the 
broadcast  signals. 

Buys  Theatre,  Plans  Station 
GEORGE  C.  CLANTON,  publisher  of 
the  Rappahannock  Times,  weekly 
newspaper  at  Tappahannock,  Va.,  has 
purchased  the  Daw  Theatre  in  Tap- 

pahannock, managed  by  Harry  MoUer, 
experienced  radio  executive.  They  are 
planning  to  build  studios  atop  the  the- atre for  a  broadcasting  station,  and 
will  file  an  application  with  the  FCC. 

JOHNNIE  O'HARA 

ST.LOUIS'ACE SPORTSCASTER 

CUBA  has  banned  all  radio  pro- 
grams in  German,  Chinese,  Yiddish 

and  Polish  as  a  measure  of  combatting 
totalitarian  propaganda.  A  German 
Transoeean  News  broadcast  carried  on 
some  stations  was  ordered  of£  the  air 
.Tan.  31. 

Exclusive  Affiliate   in  St.  Louit 
MUTUAL  broadcasting  SYSTEM 
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SHVBERT  SOCIETY 

DRAWING  VP  RULES 

PERFORMING  RIGHTS  Society  of 
the  Theatre  on  Feb.  6  held  a  meet- 

ing of  a  group  of  foreign  compos- 
ers who  have  individually  applied 

for  membership,  to  establish  regu- 
lations for  their  status  in  the  So- 
ciety. Milton  R.  Weinberger  of 

Klein  &  Weinberger,  counsel  for 
the  society,  in  whose  offices  the 
meeting  was  held,  explained  that 
PRST  is  proceeding  along  the  lines 
embodied  in  the  BMI  consent  decree 
and  that  no  writer  who  joins 
PRST  will  be  hampered  in  dispos- 

ing of  any  of  his  works  elsewhere. 
The  Society,  founded  under  the 

auspices  of  J.  J.  Shubert,  theatrical 
producer  [Broadcasting,  Jan.  27], 
!"will  not  be  dependent  upon  any 
■one  group  of  theatrical  producers," 
Mr.  Weinberger  said,  "but  there 
will  be  a  community  of  interest  be- 

tween the  owners  of  grand  rights 
and  the  writers  who  dispose  of  the 
small  rights,  in  order  to  act  to- 

gether for  marketing  the  use  of  the 
,  musical  works  over  the  air. 

Among  foreign  composers  attend- 
ing the  meeting  were  Eric  Niborg, 

Martin  Fryberg,  Harry  Hardin  and 
Emir  Mohammed  Al  Raschid,  claim- 

ant to  the  thrown  of  the  Ottoman 
empire  as  well  as  composer.  Dr. 
■  Armand  Eisler,  expert  on  interna- 

tional law,  and  Louis  Adler,  attor- 
ney for  Mr.  Niborg  and  other  for- 
eign composers,  also  were  present. 

A  committee,  comprising  Mr.  Wein- 
berger, Dr.  Eisler,  Al  Raschid  and 

Mr.  Niborg,  was  formed  to  prepare 
rules  for  the  permanent  writers' organization.  Committee  will  also 
study  the  position  of  refugee  writ- 

ers now  in  this  country  who  are  re- 
ceiving no  income  from  the  for- 

eign societies  to  which  they  be- 
longed. 

Clear  Channel  Group 
{Cont.  from  page  16) 

ent  post  as  administrative  assistant 
lin  the  Department. 

Following  a  ten-day  vacation, 
>Mr.  Scholis  plans  to  make  a  swing- 
around  the  country,  visiting  clear- 
channel  stations.  Emphasis  will  be 
■placed  upon  rural  coverage.  It  is 
expected  Mr.  Scholis  later  will  call 
a  meeting  of  farm  directors  of  the 
stations  to  develop  an  educational 
campaign. 

The  whole  plan  was  discussed  by 
Messrs.  Craig,  Ethridge  and  Hough 
with  FCC  Chairman  James  Lawr- 

ence Fly  last  month,  preparatory  to 
retention  of  Mr.  Scholis.  It  is  ex- 

pected Mr.  Scholis  will  retain  an 
assistant  and  a  small  staff  in  Wash- 
ington. 

It  is  understood  that  virtually 
all  of  the  Class  I-A  independently- 
owned  stations  are  associated  in 
the  new  service  operation.  It  has  no 
direct  association  with  the  so-called 
Clear  Channel  Group,  set  up  sev- 

eral years  ago  to  prevent  further 
encroachments  upon  clear  channels. 
Under  the  1928  allocation,  a  total 
of  40  channels  were  set  aside  for 
exclusive  high-power  operation  of 
single  stations  at  night.  This  num- 

ber gradually  has  been  whittled 
down  to  the  26  provided  under  the 
Havana  Treaty  allocations  which 
become  effective  next  March.  FCC 
Commissioners  Walker,  Thompson 
and  Payne  are  advocates  of  a 
'breakdown  of  all  clear  channels. 

ARMY  RADIO  TESTS 

Facsimile  and  Television  to 

 Be  Put  in  Service  

THE  ARMY  is  now  experimenting 
with  both  facsimile  and  television, 
and  when  perfected  they  will  be 
adapted  for  Army  use,  according 
to  Major  Gen.  Joseph  O.  Mau- 
borgne.  Chief  Army  Signal  Officer. 

In  an  interview  Feb.  3  over  the 
NBC-Blue  network.  Gen.  Mau- 
borgne  again  sought  to  allay  fears 
that  the  Government,  in  time  of 
national  emergency,  might  take 
over  radio  for  communications 
operations.  Interviewed  in  the  new 
NBC  series  conducted  by  the 
American  Institute  of  Electrical 
Engineers,  Gen.  Mauborgne  de- 

scribed the  role  of  broadcasting 
in  the  event  of  air  raids.  He  said: 

"A  civilian  observer  corps  will  be 
set  up  and  enormous  nets  of  com- 

mercial wires  will  be  employed  to 
carry  the  reports  of  the  progress 
of  hostile  planes.  Warnings  to  the 
civilian  populace  of  approaching 
enemy  air  raids  will  be  given  over 
carefully  planned  hookups  of  radio 
broadcast  stations  in  the  threat- 

ened area.  In  the  immediate  rear  of 
the  Armies,  the  Signal  Corps  will 
build  and  operate  long,  semi-perma- 

nent wire  telephone  and  telegraph 
lines  to  the  fighting  area.  Of  course, 
alternative  radio  circuits  will  be 
provided.  Radio  is  always  provided 
as  a  substitute  for  wire,  but  it  is 
an  invariable  rule  that  radio  will 
not  be  used  where  wire  communi- 

cations will  serve." 

Effect  of  Radio  Serials 

On  Home  Is  Criticized 

OBJECTING  to  "blood-and-thun- 
der"  radio  serials  as  'tearing  down 
home  life"  were  68%  of  the  women 
answering  a  recent  public  opinion 
poll  conducted  by  the  Women's  Ins- titute of  Audience  Reaction,  under 
the  direction  of  Agnes  Mengel 
Grew.  The  Institute,  a  paid  service 
for  manufacturers  making  women's 
products  as  well  as  one  for  adver- 

tising agencies,  radio  stations  and 
motion  picture  companies,  was  un- 

able to  give  out  a  full  report  on 
the  poll,  but  Mrs.  Grew  said  that 
31%%  of  the  women  voted  they 
liked  serials,  as  opposed  to  68% 
disliking  them. 

Another  question  in  the  poll,  tak- 
en among  5000  "plain-folk"  women who  are  housewives  and  represent 

the  buying  public,  was  an  opinion 
on  dramatizations  of  motion  pic- 

tures on  radio  programs,  wth  71.4% 
voting  in  favor  of  such  programs 
and  28.6%  opposed. 

Boake  for  Piel's 
PIEL  BROTHERS,  Brooklyn 
(Piel's  Beer)  is  completing  ar- 

rangements for  the  sponsorship  of 
Boake  Carter  on  MBS  in  a  quar- 

ter-hour commentary  series  thrice 
weekly  in  the  East.  Negotiations 
are  also  under  way  for  the  spon- 

sorship of  the  commentator  in  the 
Midwest  by  the  National  Refining 
Co.,  Cleveland,  in  the  interest  of 
White  Rose  gasoline  and  Enarco 
motor  oil.  Joint  sponsorship  is  ex- 

pected to  start  early  in  March,  if 
desired  network  time  can  be  cleared, 
according  to  Sherman  K.  Ellis,  New 
York,  agency  handling  both  ac- counts. 

WNEW  DELIVERS! 

It's  today's  hottest  radio  buy! 

1.  ONE-THIRD  THE  COST  of  any  New  York 

network  station.  2.  The  Nation's  Biggest 

Market.  (The  50-mile  metropolitan  trading  area.) 

3.  Twice  the  Audience  of  any  other  New  York 

independent  station.  (Hooper-Holmes  and  other 

impartial  surveys.)  4.  Radio's  Outstanding  Pro- 

grams. ("Make  Believe  Ballroom"  with  Martin 

Block,  "Milkman's  Matinee"  with  Stan  Shaw.  And 

many  others.)  5.  LOCAL  Advertisers  know 

WNEW  moves  most  goods— fastest.  6.  More  Com- 

mercial Time  is  bought  on  WNEW  than  on  any- 
other  station  in  New  York. 

WNEW 

JBROAD CASTING  •  Broadcast  Advertising 

NEW  YORK 

SERVING  NEW  YORK  AND  NEW  JERSEY  24  HOURS  aSaY 
5000  WATTS  BY  DAY     •     1250  KILOCYCLES     •     1000  WATTS  BY  NICMT 

Nationally  Represented  by  John  Blair  &  Company 
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S^toummskip 

=1         THAT  Seils  THE 

INTERMOUNTAIN 

IN  THE  = 

STANLEY  G.  SWANBERG,  vice 
president  of  Botsford-Constantine  & 
Gardner,  San  Francisco,  late  in  Jan- 

uary attended  the  Canner's  Conven- tion in  Chicago.  While  there  he  as- 
sisted Mortimer  Fleishhacker  Jr.,  and 

Herman  Harris  of  Chemicals,  Inc.,  in 
the  development  of  national  market- 

ing plans  for  Vano,  new  household 
cleaner.  Radio  vpas  used  periodically 
on  the  West  Coast  to  promote  the 

product. POLLYBA  Advertising,  headed  by 
William  Polje,  formerly  advertising- director  of  the  Terre  Haute  Brewing 
Co.,  has  been  formed  with  offices  in 
Terre  Haute.  The  new  agency  will 
handle  such  accounts  as  Hulman  & 
Co.,  Clabber  Girl  Baking  Powder  and 
Terre  Haute  Brewing  Co. 

EDWARD  W.  PARO,  formerly  of 
KMOX,  St.  Louis,  has  joined  Clifford 
E.  Broeder  Adv.  Agency  as  account txecutive. 

J.  CLARK  SAMUEL,  formerly  of 
the  Armstrong  Cork  Co.,  has  been 
appointed  to  the  publicity  department 
of  Anderson,  Davis  &  Platte,  Inc., 
New  York. 

EDWARD  H.  WEISS,  president  of 
Weis.s  &  Geller  Inc.,  Chicago,  is  the father  of  a  boy. 

RICHARD  HILL,  for  the  last  two 
years  connected  with  the  advertising 
department  of  Hart  Schaffner  &  Marx, 
Chicago  clothing  manufacturer,  has 
joined  the  copy  staff  of  Young  & 
Rubicam,  Chicago. 
IMOGENE  POWELL,  for  the  last 
10  years  a  member  of  the  press  de- 

partment of  J.  Walter  Thompson  Co., 
Chicago,  on  Jan.  15,  was  appointed 
director  of  the  department. 
BRENT  GROVES,  formerly  of  the 
advertising  staff  of  Affiliated  Products, 
Jersey  City,  has  been  named  traffic 
manager  of  Maxou  Inc.,  New  York. 
JOHN  CRANDALL,  formerly  a  time 
buyer  of  Benton  &  Bowles,  New  York, 
has  joined  the  staff  of  Arthur  Kud- 
ner.  New  York,  in  the  same  capacity. 
A.  W.  LEWIN  Co.,  Newark,  has 
added  the  following  personnel  to  the 
newly  opened  New  York  office :  Leslie 
Kay,  art  director ;  Martin  Rudich, 
production  manager;  Miss  S.  B.  Man- 
dell,  account  executive ;  and  Henry  H. 
Dyrsen,  Jr.,  account  executive — all formerly  with  the  Acorn  Agency,  New York. 

HENRY  HAYWARD,  radio  produc- 
er of  Fuller  &  Smith  &  Ross,  New 

York,  has  been  named  radio  director of  the  agency. 

SHERMAN  K.  ELLIS  &  Co.,  To- 
ronto, will  cea.se  to  take  on  new  busi- 

ness in  Canada  as  of  March  1,  for 
the  duration  of  the  war.  The  business 
of  the  Toronto  office  will  be  taken 
over  by  Canadian  Adv.  Agency,  with 
R.  W.  Ashcroft,  Toronto  manager  of 
Sherman  K.  Ellis,  in  charge.  Mr.  Ash- 

croft is  the  pioneer  network  broad- 
caster of  the  Dominion,  having  oper- 

ated a  commercial  network  more  than a  decade  ago. 

RUSSELL  McCORMICK  has  left  the 
investment  field  to  enter  the  advertis- 

ing business  as  account  executive  for 
the  Cahall  Advertising  Agency,  Phila- 

delphia. He  was  formerly  instructor  of 
advertising  and  merchandising  at  the 
Wharton  School  of  the  U  of  Penn- 

sylvania. CHARLES  J.  BORRELLI,  head  of 
Borrelli  Co.,  Philadelphia  radio  ad- vertising agency,  and  Kitty  Collins,  of 
the  WPEN,  Philadelphia,  office  staff, 
have  announced  their  engagement. 
They  are  to  be  married  in  April. 
CHARLES  PERRINE,  Hollywood 
manager  of  Ruthrauff  &  Ryan  Inc.,  is 
the  father  of  a  7%  pound  girl,  born 
Jan.  31. 

HAROLD  S.  SCHWARTZ,  who 
joined  the  Neal  Advertising  Agency, 
Chicago,  on  Nov.  1,  as  an  account 
executive  [Broadcasting,  Dec.  15], 
recently  purchased  an  interest  in  that agency. 

J.  BAXTER  GARDNER,  for  the  last 
three  years  advertising  manager  of  the 
Pepsodent  Co.,  Chicago,  on  Feb.  3 
joined  Blackett-Sample-Hummert  Inc., Chicago. 

FRED  L.  EDWARDS,  formerly  com- mercial manager  of  KFJZ,  Fort 
Worth,  Tex.,  and  before  that  for  three 
years  in  the  sales  department  of  CBS, 
New  York,  has  joined  the  Russel  M. 
Seeds  Co.,  Chicago,  as  time  buyer. 

MORTON  KOSHLAND,  account  ex- 
ecutive of  Philip  Klein  agency,  Phila- 

delphia, is  the  father  of  a  daughter 
born  Feb.  1  at  Women's  Hospital. 
C.  E.  HOOPER  Inc.,  radio  audience 
survey  report  service,  having  increased 
West  Coast  operations,  has  moved  its 
Los  Angeles  offices  to  1709  W.  Eighth 
St.  Ruth  Arnold  is  Pacific  Coast  man- ager in  charge. 

BURTON  G.  FEiLDMAN  &  Associ- 
ates, Chicago,  have  added  Austin 

0"Malley,  newspaperman,  William 
Fitzgerald,  former  publicity  director 
for  the  Chicago  Century  of  Progress, 
and  James  J.  Harshe,  from  the  Chicago 
Times,  to  handle  the  newly  formed 
publicity  bureau  of  the  agency. 

Pacific  Unit  Organized 

By  Continental  Agencies 
W.  A.  BREWER,  head  of  the 
Brewer-Weeks  Adv.  Agency,  San 
Francisco,  has  just  announced  com- 

pletion of  the  Pacific  Coast  unit  of 
the  Continental  Adv.  Agency  Net- 

work, by  election  of  Pacific  Na- tional Adv.  Agency  of  Seattle,  and 
Portland,  Ore.  Brewer  is  regional 
vice-president  of  the  group. 

The  Continental  network  is  rep- 
resented in  15  principal  cities,  be- 

ing a  cooperative  organization  of 
indvidually  owned  agencies.  Each 
operates  as  a  regional  office  for 
whichever  of  the  others  may  fur- 

nish assignments  for  local  assis- 
tance. 
Other  Pacific  Coast  agencies 

members  of  the  group  are  Dan  B. 
Miner  Co.,  Los  Angeles,  and 
Brewer-Weeks  Co. 

OUR  TARGET:        7he   world's   largest   mar  ket. 

OUR  WEAPON:         SOOO  watts  day  anpl  night  |^ith 
Directional  Antennae. 

OUR~  AMMUNITION :^our   product   programmed  with 
intimate    appeal    to  New  York's 

Melting  Pot  millions. 

OUR  AIM:  7o  insure  results. 

WBIVX^o'r^k  :  SOOO  WATTS 
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SEVEN  IN  TOLEDO 

SHIFT  TO  KASTOR 
SEVEN  members  of  the  staff  of  the 
U.  S.  Adv.  Co.,  Toledo,  including  the 
three  top  executives  of  that  organ- 

ization, on  Feb.  8  joined  H.  W. 
Kastor  &  Sons'  Chicago  office.  This 
move  marked  the  widest  expansion 
in  the  46-year  history  of  the  Kastor 
agency.  The  new  personnel  will 
work  solely  on  business  already  in 
the  house  and  aid  in  fulfilling  the 
needs  of  the  agency's  rapidly  grow- 

ing volume. 
Those  involved  in  the  switch  to 

Chicago  are  Harold  Merillat,  presi- 
dent; John  Toigo,  executive  vice- 

president;  George  Piper,  vice-presi- 
dent in  charge  of  marketing  and 

media;  T.  0.  Gibbs,  account  execu- 
tive; Arthur  Gerkin  and  Ralph 

Salor,  research  and  media;  Hazel 
Kelly,  research. 

H.  W.  Kastor  &  Sons  recently  op- 
ened new  executive  offices  on  an- 
other floor  of  the  London  Guarantee 

Bldg.,  360  N.  Michigan  Ave.,  in 
addition  to  the  entire  12th  floor 
which  the  agency  occupies.  In  addi- 

tion, Weston  Hill,  formerly  of  Ruth- 
rauff  &  Ryan  and  Blackett-Sample- 
Hummert,  New  York,  the  week  of 
Feb.  3  joined  the  Kastor  organiza- 
tion. 

Thompson  Shift 

JOHN  CHRIST,  Hollywood  pro- 
ducer of  J.  Walter  Thompson  Co., 

on  the  weekly  NBC  serial,  Oyie 
Man's  Family,  sponsored  by  Stand- 

ard Brands  Inc.,  has  been  trans- 
ferred to  the  agency's  New  York 

production  staff.  Bob  Brewster, 
producer  of  the  NBC  Kraft  Mjisic 
Hall,  sponsored  by  Kraft  Cheese 
Co.,  has  taken  over  production  of 
One  Mayi's  Family,  as  an  added duty.  Christ  has  been  with  J. 
Walter  Thompson  Co.  for  the  past 
ten  years,  and  also  served  as  the 
agency's  Hollywood  office  manager. 

Runyon  Joins  Bates 
JOHN  W.  RUNYON,  former  West 
Coast  radio  director  of  Lord  & 
Thomas,  and  more  recently  of  Bu- 

'  chanan  &  Co.,  Hollyvv^ood,  has joined  Ted  Bates  Inc.,  New  York,  as 
radio  director  effective  Feb.  17,  it 
was  announced  by  Theodore  L. 
Bates,  president  of  the  agency.  Be- 

fore joining  Buchanan  &  Co.  in 
August,  1939,  Mr.  Runyon  had  been 
with  Lord  &  Thomas  for  almost 
fourteen  years,  starting  as  a  space 
buyer  after  his  graduation  from 
the  U  of  California  in  1926. 

large 
chunk 

oPILLIN 

James  Donan 

JAMES  DONAN,  advertising  and 
sales  promotion  manager  of  the 
Standard  Oil  Co.  of  New  Jersey, 
sponsor  of  the  Esso  Reporter 
broadcasts  on  30  stations,  died  Feb. 
3  following  a  heart  attack  in  his 
New  York  office,  at  the  age  of  44. 
Joining  Standard  Oil  in  1920  as  an 
editorial  assistant,  Mr.  Donan  was 
appointed  advertising  manager  of 
the  company  in  1929,  as  well  as 
its  affiliates,  Standard  Oil  Compan- 

ies of  Pennsylvania  and  Louisiana, 
and  Colonial  Beacon  Oil  Co.,  tak- 

ing over  promotion  in  1935.  He  is 
survived  by  his  wife  and  three  sons. 

Bomber  Target 

THE  BOYS  who  work  at  the 
KQW  transmitter  house,  near 
Alviso,  Cal.,  are  thinking 

about  taking  out  "bomber" insurance.  The  KQW  proper- 
ty practically  adjoins  Mof- fet  Field,  Army  aviation 

quarters,  and  according  to 
the  radio  engineers,  the 
bomber  pilots  apparently  play 
games  all  around  the  KQW 
transmitter  house,  even  simu- 

lating dive-bombing  on  the 
little  building,  which  stands 
out  over  a  wide  expanse  of 
territory  like  a  sore  thumb. 

STAFF  members  of  Pedlar  &  Ryan, 
New  Yoi'k,  through  voluntai'.y  con- 

tribution, have  given  an  ambulance, 
with  maintenance  for  one  year,  to 
the  British  -  American  Ambulance 
Corps.  The  agency  has  anuounced  an 
excess  of  $102  in  the  fund  which  it 
will  gladly  donate  to  any  agency  wish- 

ing to  raise  money  for  a  second  ani- liulance. 

Winter  Sale  for  Apples 
THE  NEW  YORK  6c  New  England 
Apple  Institute,  as  promotion  for  its 
"Apples  for  Winter  Health"  sale  is using  spot  announcements  daily  on  a 
group  of  New  York  and  New  Eng- land stations,  in  cooperation  with 
chain  and  independent  groceries  in 
I  hose  sections.  Account  is  handled  di- 

I'CCl  . 

KMMJ  to  Be  Acquired 

By  Stauffer  Newspapers 
THE  GRAND  ISLAND  (Neb.)  In- 

dependent, one  of  the  group  of 
newspapers  owned  by  Oscar 
Stauffer,  will  acquire  KMMJ,  Grand 
Island,  if  the  FCC  approves  an 
application  to  be  filed  shortly.  The 
proposed  sellers  are  Don  Searle, 
manager  of  KOIL,  Omaha,  and 
KFAB-KFOR,  Lincoln,  who  owns 

407f  of  the  station;  Hei'bert  Hol- 
lister,  president  of  KANS,  Wichita, 
20%  ;  Harry  Searle  Jr.,  20%;  Helen 
Searle  Blanchard,  20%.  Purchase 
pi'ice  is  understood  to  be  around 

$80,000. KMMJ  in  September,  1938,  was 
moved  from  Clay  Center,  Neb.,  to 
Grand  Island,  and  has  been  super- 

vised by  Searle  and  Hollister,  who 
also  are  co-owners  of  KANS.  It 
operates  with  1,000  watts  daytime 
on  740  kc.  The  Stauffer  Newspapers 
include  the  Shawnee  (Okla.)  News 
and  Star,  which  owns  KGFF, 
Shawnee. 

The  Nation's  Capital— a  market  of  1,000,000  people, 

has  twice  the  per  capita  income  of  any  other  U.  S. 

City.  That  means  actually  the  equivalent  of  a  2,000,- 

000  people  market  elsewhere.  ...  No  wonder 

WMAL's  1940  business  streaked  upward  65.3%:  ad- 

vertisers had  that  "market  plus"  figured  out  for  them- 

selves and  bought  WMAL  for  a  low  cost,  high  return 

way  to  sell  their  goods.  In  1941  WMAL  is  better  than 

ever.  Check  it  now  for  your  product. 

Center  of  America's  new  big  money  crop — Soy Beans — which  brings  $32,000,000  annually.  All crops    total    over    $200,000,000.    Try  WSOY. 

250  WATTS  -ISIP >mLL TIME 

NBC  Blue  Network 

REPRESENTED  NATIONALLY  BY 

WASHINGTON 

Programmed  by  NBC 

SPOT  SALES  OFFICES 
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Wet  work  N^ccovnts 
AU  lime  EST  unless  olherwise  indicaled. 

New  Business 

ARMOUR  &  Co.,  Chicago  (Treet),  on 
Feb.  24  starts  Treat  Time  on  48  CBS 
stations,  Mon.,  AVed.,  Fri.,  11-11 :15 
a.m.  (CST).  Agency:  Lord  &  Thomas, 
Chicago. 

NATIONAL  LEAD  Co.,  San  Fran- 
cisco (Dutch  Boy  paints),  on  Feb.  13 

resumes  Answer  Auction  on  8  Pacific 
Coast  CBS  station,  Thurs.,  9:30-10 
p.m.  (PST).  Agency:  Erwin,  Wasey 
&  Co.,  San  Francisco. 
AMERICAN  CHICLE  Co.,  Long  Is- 

land City,  N.  Y.  (Beeman's  chewing gum),  on  Feb.  10  starts  for  13  weeks 
Drama  Behind  the  Neivs,  with  Frank- 

lin Bingham,  narrator,  on  12  NBC- 
Pacific  Blue  stations,  Mon.,  Tues., 
Fri.,  5:30-5:45  p.m.  (PST).  Agency: 
Badger  &  Browning  &  Hersey,  N.  Y. 

HEBREW  EVANGELIZATION  So- 
ciety, Los  Angeles  (religious),  on  Jan. 

18  started  for  52  weeks  religious  talks 
by  Dr.  A.  U.  Michelson  on  6  Pacific 
Coast  Don  Lee  stations  ( KH.I,  KFRC, 
KOL.  KTKC,  KMO,  KALE).  Sat., 
2:30-3  p.m.  (PST).  Agency:  Tom. 
"Westwood  Adv.,  Los  Angeles. 
PAYROLB  GUARANTEE  Assn.,  Los 
Angeles  (political),  on  Feb.  16  starts 
for  52  weeks  political  talks  on  16 
California  Don  Lee  stations,  Sun., 
4:45-5  p.m.  (PST).  Agency:  Cinema 
Adv.,  Hollywood. 

AMERICAN  CHICLE  Co.,  Long 
Island  City  (Beeman's  Pepsin  gum), 
on  Feb.  17  starts  Ben  Grauer's  Drama 
Behind  the  News  on  69  NBC-Blue  sta- 

tions, Mon.,  Wed.,  Fri.,  5  :30-5  :45  p.m. 
Agency :  Badger  &  Browning  &  Her- 

sey, N.  Y. 

More  people  make  more 
products,  earn  more 
wages,  and  get  more  for 
their  crops  Id  VSTJIO's Magic  Circle  of  fifty 
miles,  than  any  other 
like  area  In  the  south- east. 

^  EDNEY 
Columbia  Br oadcaating  l^t      f>  Dli 

System   affiliate,  ( 

WIP  to  MBS  Fulltime 

WIP,  Philadelphia,  on  March  1 
will  become  Mutual  Network's  first 
fulltime  affiliate  in  that  city,  ac- 

cording to  Fred  Weber,  general 
manager  of  MBS,  and  Benedict 
Gimbel  Jr.,  general  manager  of 
WIP.  Also  on  that  date  WEIL, 
Philadelphia,  will  discontinue 
broadcasting  Mutual  programs,  ex- 

cept for  existing  commercial  con- tracts. 

Lever  Plans  Net  Series 

LEVER  BROS."  Co.,  Cambridge,  is making  arrangements  for  a  half- 
hour  program  to  be  heard  on  CBS 
Friday  evenings  for  Lifebouy  soap. 
Format  of  the  program,  slated  to 
start  the  first  part  of  April,  has 
not  been  decided.  William  Esty  & 
Co.,  New  York,  is  agency. 

MARS  Inc.,  Chicago  (Forever  Your's, 
candy  bar),  on  March  2  starts  What's Your  Idea  on  28  NBC-Red  network 
stations.  Sun.  5:30-6  p.m.  (CST). 
Agency :  Grant  Adv.  Chicago. 
ALEX  SMITH  &  SONS  Carpet  Co., 
Yonkers,  N.  Y.,  on  Feb.  10  starts  New 
England  Home  on  6  CBS  stations, 
Mon.,  Wed.,  Fri.,  3  :30-3  :45  p.m.  Agen- 

cy :  Davis  &  Platte,  N.  Y. 

SWIFT  &  Co.,  Chicago  (smoked 
meat ) ,  on  Feb.  8  started  Breakfast 
Club  on  63  NBC-Blue  network  sta- 

tions, Thurs.,  Fri.,  Sat.,  9  :30-9  :45  a.m. 
Agency  :  J.  Walter  Thompson  Co.,  Chi- cago. 

Renewal  Accounts 

PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  on  Feb.  14  renews  for 
.52  weeks  Johnny  Presents  and  adds 
12  CBS  stations,  making  a  total  of 
90  CBS  stations,  Fri.,  9-9:30  p.m. 
Agency :   Blow   Co.,  N.  Y. 

RALSTON-PURINA  Co.,  St.  Louis 
(Ralston  Cereal),  continues  to  April 
25,  Tom  Mix  Straight  Shooters  on  52 
NBC-Blue  stations,  Mon.  thru  Fri.. 
4:4.5-5  p.m.  and  5:45-6  p.m.  (CST). 
Agency:  Gardner  Adv.  Co.,  St.  Louis. 

Network  Changes 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (Twenty  Grand  Cigarettes), 
on  Jan.  31  added  8  NBC-Blue  sta- 

tions and  1  NBC-Red  station  to  Your 
Happy  Birthday  making  a  total  of 
81  NBC-Blue  and  1  NBC-Red  network 
stations,  Fri.,  9:35-10  p.m.  (EST). 
Agency  :  Weiss  &  Geller,  Chicago. 

CUDAHY  PACKING  Co,  Chicago 
(Old  Dutch  Cleanser),  on  March  24 
shifts  Bachelor's  Children  from  18 
CBS  stations  to  35  NBC-Red  stations, 

Mon.  thru  Fri.,  9  :15-9  :30  a.m.  ( CST ) . " Agency  :  Blaekett  -  Sample  -  Hummert, Chicago. 

EMERSON  DRUG  Co.,  Baltimore 
(Bromo  Seltzer),  on  Feb.  18  shifts 
Ben  Bernie  on  74  NBC-Blue  stations, 
Tues.,  8-8:30  p.m.  (EST),  with  West 
Coast  repeat,  8:30-9  p.m.  (PST), 
from  Hollywood  to  New  York.  Agency  : 
Rulhrauff  &  Ryan.  N.  Y. 

LEWIS-HOWE  Co.,  St.  Louis 
(Turns),  following  personal  appear- 

ances in  Chicago  and  Youngstown,  on 
Feb.  25  shifts  Treasure  Chest  on  69 
NBC-Red  stations.  Tues.,  8  :30-9  p.m. 
(EST),  from  Hollywood  to  New  York. 
Agency :  Staek-Goble  Adv.  Agency, Chicago. 

LEWIS-HOWE  Co.,  St.  Louis 
(Tums),  following  personal  appear- 

ances in  Chicago  and  Youngstown  on 
Feb.  27  shifts  Pot  o'  Gold  on  97  NBC- 
Blue  station.s,  Thurs.,  8-8:30  p.m. 
(EST),  from  Hollywood  to  New  York. 
Agency :  Staok-Goble  Adv.  Agency, Chicago. 

THE  WAYS  of  shortwaves  in- 
trigued Daniel  Lyon  (seated),  visit- 

ing Chilean  broadcaster  and  presi- 
dent of  the  Valparaiso  stock  ex- 

change, as  he  visited  NBC's  Inter- national Division  during  a  trip  to 
this  country.  With  him  are  (top, 
1  to  r),  Addision  Durland,  chief  of 
NBC  Spanish  section;  Roberto 
Gatica,  of  the  Portuguese  section; 
Daniel  Lyon,  Jr.  The  elder  Lyon  is 
vice-president  of  Cooperativa  Vita- 
licia,  operating  CB76  and  CB78  at 
Valparaiso  and  Santiago. 

Script  and  News  Writers 
Dicker  With  NBC,  CBS 
CONTRACTS  between  the  Radio 
Writers'  Guild,  NBC  and  CBS,  cov- 

ering script  writers  and  news  writ- 
ers of  the  two  networks,  are  being 

drafted  by  attorneys  of  the  net- 
works for  signing  probably  within 

the  next  two  weeks.  Essential  de- 
tails are  practically  set,  including 

Guild  shop,  minimum  salaries  and 
raises,  an  apprentice  classification, 
and  ownership  of  material  written 
on  the  employe's  own  time.  Still 
to  be  settled  are  such  provisions 
as  the  ownership  and  disposal  of 
subsidiary  rights,  and  repeat 
broadcast  rights. 

Negotiations  are  still  in  progress 
on  the  contract  between  the  Guild 
and  the  American  Assn.  of  Ad- 

vertising Agencies,  with  several 
meetings  scheduled  to  come  before 
all  difficulties  in  reaching  an  agree- 

ment have  been  ironed  out. 

Omar  Flour  Discs 

OMAR  Inc.,  Omaha  (Omar  Wonder 
Flour),  consistent  user  of  national 
spot  radio,  on  Feb.  16  starts  a  13- 
week  schedule  of  quarter-hour  tran- 

scribed programs.  Musical  Medita- 
tion, to  be  heard  Sundays.  Larry 

Larson,  organist,  and  Gene  Baker, 
vocalist,  will  be  featured  in  the 
series  which  will  consist  of  hymns 
and  religious  philosophy.  Stations 
selected  are  WIND  WDZ  WCBS 
WMBD  WTAD  WHBF  WROK 
WISN  WCLO  WKBH  WSAU 
WTAQ  WHBL  WHO  WMT  KGLO 
WOW  KSOO  KFAB  WNAX 
KGIW  KFXJ  KLZ  KGNF  KVRS 
KDFN  WJAG  WGKY  KMMJ 

KOBH  KOB.  Agency  is  Hays  Mac- Farland  &  Co.,  Chicago. 

WGAN  Boosts  Net  Rate 

WGAN,  Portland,  Me.,  CBS  affiliate, 
recently  granted  an  increase  from  500 
watts  daytime  to  5,000  watts  day  and 
night,  on  Feb.  15  will  increase  its  net- work rate  to  .$150  per  evening  hour. 
Present  CBS  advertisers  are  protected 
under  the  old  rate  of  $125  per  evening 
hour  until  Feb.  14,  1942. 

Mr.  Tilden 

Louis  E.  Tilden  Named 

Midwest  Representative 

For  NBC's  Latin  Sales 
THE  RAPIDLY  increasing  inter- 

est of  Midwestern  business  firms 
in  Central  and  South  American 
markets  was  reflected  in  the  crea- 

tion Jan.  31  of 

the  post  of  Mid- 
western represen- tative of  the  NBC 

International  Di- 
vision and  the  ap- 

pointment  of Louis  E.  Tilden, 

Chicago,  to  the 

position.  The  an- nouncement was 
made  by  Lunsford P.  Yandell,  NBC 

executive  m  a  n- 
ager  of  international  broadcasting. 
Shortwave  radio  broadcasting 

from  powerful  North  American  sta- tions to  Latin  American  listeners 
has  gained  immensely  in  ii..Tiort- ance  during  the  last  three  years, 
Mr.  Yandell  pointed  out,  not  only 
to  bring  about  closer  cultural  and 
political  relations  between  the 
Americas,  but  as  a  means  whereby 
North  American  manufacturers 
may  advertise  their  products  in 
Latin  markets. 

Such  firms  as  R.  J.  Reynolds  To- 
bacco Co.,  Texas  Co.,  Adam  Hat 

Stores,  American  Export  Airlines,. 
United  Fruit  Co.,  Astor  Hotel, 
Standard  Oil  of  New  Jersey,  RCA 
Mfg.  Co.  are  already  making  use 
of  NBCD  shortwave  facilities  in 
carrying  their  message  to  potential 
customers  south  of  the  Rio  Grande. 
Since  there  are  more  firms  in  the 
Chicago  region  which  export  to 
Latin  America  than  in  any  other 
section  of  the  country,  Mr.  Yandell 
explained,  it  was  decided  to  expand 
the  NBC  shortwave  division  at  once 
by  the  appointment  of  a  Middle 
Western  representative. 

Mr.  Tilden,  a  native  of  Chicago 
and  the  son  of  the  late  Edward 
Tilden,  president  of  Libby,  McNeill 
&  Libby,  will  make  his  headquar- 

ters at  the  NBC  offices  in  the  Mer- 
chandise Mart,  Chicago.  Since  his 

graduation  from  Princeton  U,  he 
has  been  associated  with  Averill 
Tilden  and  Co.,  as  secretary-treas- 

urer, and  Tilden  Brothers  and 
Grannis,  as  partner. 

Burbach  on  Committee 
APPOINTMENT  of  George  M. 
Burbach,  general  manager  of  KSD, 
St.  Louis,  and  business  manager  of 
the  St.  Louis  Post-Dispatch,  as 
general  chairman  of  the  publicity 
and  public  relations  committee  for 
the  1941  NAB  convention  in  St. 

Louis,  May  12-15,  was  announced 
Feb.  7  by  John  J.  Gillin  Jr.,  10th 
district  director,  in  a  revision  of 
committee  appointments.  Serving 
with  Mr.  Burbach  will  be  John  C. 
Roberts  Jr.,  KXOK,  St.  Louis;  H. 
Dean  Fitzer,  WDAF,  Kansas  City; 
Vernon  H.  (Bing)  Smith,  KOWH, 
Omaha;  Luther  Hill,  KSO-KRNT, 
Des  Moines.  The  committee  will 
supervise  the  advance,  as  well  as 
the  convention  publicity  and  ar- 

range for  attendance  at  the  conven- 
tion of  prominent  officials  from  the 

cities  and  states  within  the  10th 
district. 

ASCH  RECORDING  STUDIOS, 
New  York,  has  announced  a  new  13- 
episode  transcribed  series.  In  the  Be- gitming,  built  around  biblical  tales 
written  by  Sholeni  Aseh,  well-known author. 

WBIC 
CPEENySORO^N.  C . 
CEO.P.HOLLINCBERY  -  CO..  NAtREP.  ' 
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WRUL,  Boston  shortwave  station,  has 
started  a  weekly  half-hour  program 
■News  from  Home  for  Canadian  soldiers 
in  Great  Britain,  the  program  being 
recorded  in  Canada  by  the  Canadian 
Legion  War  Services  and  shipped  to 
WRUL.  The  program  consists  of  news 
gathered  from  all  parts  of  the  Do- 

minion as  well  as  messages  from  sol- 
diers' families.  The  program  is  re- broadeast  in  England  by  the  British 

Broadcasting  Corp.  This  international 
program  has  been  made  available  to 
the  Canadian  Legion  because  Canada's shortwave  transmitter  being  built  by 
the  Canadian  Broadcasting  Corp.  is 
not  yet  ready  for  operation  and  is  not 
deemed  powerful  enough  for  the  pur- 
pose. 
WARM,  Seranton,  although  only  six 
months  old,  is  feeding  two  programs 
regularly  to  MBS.  The  programs  are 
Prelude  to  Stardom,  a  children  s  show 
directed  by  Joe  O'Donnell,  and  Henry 
Bell's  orchestra. 
KFAR,  Fairbanks,  Alaska,  facilitated 
selective  service  registration  in  Alas- 

ka Jan.  22  by  special  cooperation  with 
the    territorial    registration  boards. 

I  KFAR  broadcast  bulletins  notifying 
j  citizens   in   isolated   sections   of  the 
.  registration  and  gave  information  on 
the  nearest  registration  centers.  On 

(  the  daily  airline  bulletins  broadcast 
I  from  KFAR,  mining  concerns  in  re- 

mote districts  were  informed  that  reg- 
f  istrars  would  be  flown  to  the  district 
airports,  thus  enabling  them  to  have 
employees  at  the  field  without  loss  of 
time  or  inconvenience. 

WSYR,  Syracuse,  invites  four  ex- perts on  current  events  to  a  hotel  each 
Saturday  night  at  8:30  p.m.  for  din- !  ner.  A  hidden  mike  is  cut  into  the 
dinner  discussion  for  the  half-hour 
Dinner  Table  Debates.  Participators 
do  not  see  a  clock  and  do  not  know 
exactly  when  they  are  on  the  air.  thus 
lending  an  air  of  informality. 

KGEI,  General  Electric  short  wave 
station,  San  Francisco,  recently  in- 

augurated a  weekly  broadcast  of  latest 
fashion  news  from  the  .style  capitals  of 
the  world  for  release  to  Mexico,  Cen- 

tral and  South  America.  The  program 
is  presented  by  Elizabeth  Arden,  inter- national beauty  authority. 
AS  A  GESTURE  of  good  will  toward 
the  entire  state.  Earl  Gammons,  man- 
:ager  of  WCCO,  Minneapolis,  invited 
!400  Minnesota  mayors  and  their  wives 
to  the  annual  WCCO  cocktail  party 
iheld  Feb.  7  at  the  Hotel  Lowry  during 
the  St.  Paul  Winter  Carnival. 

A  QUARTER-HOUR  discussion  of 
■ways  to  make  income  tax  filing  easier 
:is  presented  each  Sunday  on  WGX, 
Chicago  by  Charles  Melvoin,  professor 
'Of  auditing  at  De  Paul  College  of  Com- 

merce, Chicago. 

■NINETEEN  South  and  Central 
American  republics  will  be  represented 
on  a  new  WBBM,  Chicago,  public  serv- ice series  entitled  Latin  America 
Speaks  arranged  by  Robert  Morard. 
assistant  special  events  director.  Inter- 

views by  Todd  Hunter,  WBBM  news- 
caster, will  center  about  the  good 

neighbor  policy.  The  series  is  scheduled 
for  Thursdays,  10-10:15  p.m.  (CST), 
Feb.  20- June  26,  1941. 
TO  ACQUAINT  its  large  audience  of 
foreign-born  listeners  with  great 
American  personalities,  WBNX.  New 
York,  is  filling  the  hourly  station 
pauses  with  well  known  sayings  of 
past  presidents  of  the  United  States 
on  the  birthday  of  the  man  selected. 
Each  birthday  of  a  president  also  will 
■be  noted  with  a  quarter-hour  talk  on 
his  life  by  noted  historians  and  govern- ment officials. 

LEONARD  E.  NASMAN,  sales  man- 
iger  of  WFMJ,  Youngstown,  spent 
last  week  in  New  York  completing  ar- 

rangements with  RCA  and  NBC  for 
the  television  display  to  be  shown 
March  19-24  at  the  Annual  Home 
■Show  in  Youngstown. 

Largest  Crowd 

LARGEST  CROWD  ever  as- 
sembled to  attend  a  regularly 

scheduled  indoor  commercial 
broadcast  is  claimed  by 
KMOX,  St.  Louis.  For  the 
Jan.  18  broadcast  of  Your 
Marriage  Club,  conducted  on 
CBS  by  Haven  MacQuarrie 
for  Continental  Baking^  Co., 
KMOX  estimates  12,000  per- 

sons overflowed  the  St.  Louis 
Municipal  Auditorium  to 
watch  the  10-10:30  p.m.  re- 
broadcast. 

EDUCATION  BY  FM 
Cleveland  Station  Switches 

 Its  Type  of  Signal  WDIC 
CONNECTICUT'S  PIONEER  BROADCASTER 

FOLLOWING  the  precedent  set  by 
the  British  Broadcasting  Corp.  the 
Canadian  Broadcasting  Corp  has  set 
up  a  publication  division  which  offers 
for  sale  book  copies  of  broadcast  series 
which  have  been  made  over  the  CBC 
national  network.  Eight  publications 
are  on  the  list  at  present. 
CONSTRUCTION  has  started  on  new 
studios  of  CKWX,  Vancouver,  being 
moved  from  the  Hotel  Georgia  to  the 
top  floor  of  the  Georgian  Bldg.,  where 
four  studios,  two  control  rooms,  a  stage 
and  auditorium  seating  250  persons  are 
being  built  and  equipped,  to  be  ready 
by  March  15.  M.  V.  Chesnut,  man- 

ager of  CKOC,  Hamilton,  Ont.,  is 
on  loan  to  CKWX  during  reorganiza- 

tion to  give  the  new  manager,  F.  M. 
Squires,  of  CJCS,  Stratford,  Ont., 
the  benefit  of  Taylor,  Pearson  &  Car- 

son plan  of  operation  and  institute  the 
new  program  policy.  Taylor  Pearson 
&  Carson,  Ltd.,  recently  took  over 
operation  of  the  station. 

A  NEWLY  ORGANIZED  group. 
Friends  of  New  York  State  Soldiers 
and  Sailors,  headed  by  Thomas  J.  Wat- 

son, president.  International  Business 
Machines,  is  mobilizing  radio,  theatri- 

cal, and  musical  talent  for  the  purpose 
of  providing  entertainment  for  thou- 

sands of  soldiers  and  sailors  under- 
going training. 

EA'ERY  phase  of  crime  and  criminal law  enforcement  in  metropolitan  New 
York  is  to  be  discussed  on  the  series 
of  13  Wednesday  half-hour  lecture 
broadcasts  on  WNYC.  New  York's  Mu- nicipal station,  with  noted  speakers 
explaining  the  organization  of  the  va- 

rious city  criminal  investigation  and 
prosecution  bureaus. 

WGBF-WEOA,  Evansville,  Ind.,  re- 
cently transcribed  a  series  of  broad- casts at  Camp  Shelby,  Miss.,  dealing 

with  the  1.000  National  Guardsmen 
from  Indiana  in  training  there.  Guy 
Crecelius.  special  events  announcer  of 
WGBF-WEOA.  handled  the  programs. 

WWL.  New  Orleans,  originated  the 
first  of  its  Sectional  Salute  broad- 

casts from  Baton  Rouge  Feb.  1.  Con- 
ducted by  Woodrow  Hattic,  the  show 

will  honor  different  sections  of  the 
WWL  audience  using  WLOY.  mobile 
unit  of  WWL,  for  the  remotes. 

SCRIPT  writing  course,  conducted 
by  Woodbury  Carter,  program  direc- 

tor of  WTRY,  Troy,  N.  Y.,  are  be- 
ing held  at  the  behest  of  the  Troy 

Wornen's  Committee  for  National  De- 
fense. The  initial  session  attracted  over 

300  persons.  Classes  in  speech  will 
follow  at  the  conclusion  of  the  present 
course. 

SONG-SKIT  satirizing  the  BMI- 
ASCAP  embroglio,  written  by  Jim 
Rudolph,  KVOO,  Tulsa,  continuity 
editor,  was  presented  at  the  annual 
Tulsa  Gridiron  Show  by  Herb  La- 
teau,  Jimmy  Todd  and  J.  B.  Lake, 
KVOO  announcers,  and  Jack  McEl- 
roy,  KTUL  announcer. 
WNAX,  Yankton,  S.  D.,  awarded  350 
bronze  medallions  during  the  past  year 
to  4-H  boys  and  girls  for  4-H  Club 
work. 

WBOE,  non  -  commercial  station 
operated  by  the  Cleveland  Board 
of  Education,  on  Feb.  3  took  the 
air  as  one  of  the  first  FM  stations 
in  Northern  Ohio.  Formerly  an 
amplitude  modulated  educational 
outlet,  WBOE  operates  on  a  seven- hour  schedule  each  school  day,  from 
8:30  a.m.  to  4:30  p.m.  Cleveland 
schools  have  been  equipped  with 
FM  receivers  for  the  station's  edu- cational and  cultural  programs, 
some  of  which  are  independently 
originated  and  others  picked  up 
through  cooperation  of  other  Cleve- land stations.  Programs  range  from 
stories  for  kindergarten  children  to 
discussions  of  current  problems  for 
high  school  pupils. 
WBOE  received  its  FM  transmit- 

ter through  a  gift  by  Maj.  Edwin 
H.  Armstrong,  inventor  of  the 
Armstrong  wide-swing  FM  system, 
made  after  he  inspected  the  edu- 

cational station  last  year  during  a 
visit  to  Cleveland.  Maj.  Armstrong, 
impressed  with  the  station  and  its 
educational  work,  gave  the  school 
system  a  $4,400  FM  unit  to  adapt 
its  AM  transmitter. 

A  NEW  service  to  radio  listeners  un- 
able to  tune  in  on  daytime  broadcasts 

is  offered  by  the  WJJD  program  de- 
partment each  Sunday  afternoon  with 

the  presentation  of  the  WJJD  Pre- 
riie  heard  from  3 :30-4  p.m.  under 
the  direction  of  J.  L.  Allabough  Jr., 
program  director.  Important  talks, 
round  table  discussions,  interviews 
with  Celebrities,  unusual  entertain- ment innovations,  and  important  court 
trials  are  recorded  at  their  time  of 
broadcast  and  presented  in  abbreviated 
form.  Length  of  each  section  of  the 
program  depends  upon  the  amount  of 
important  material  aired  over  W.TJD 
during  the  prceding  week. 
INAUGURATION  of  a  sales  service 
department  of  WBBM,  Chicago,  effec- 

tive Feb.  10  was  announced  by  J.  Kelly 
Smith,  commercial  manager  of  WBBM, 
on  Jan.  29.  George  Grant,  since  1937  of 
the  promotion  dpartment  of  the  Des 
Moines  Register  tf  Tribune,  will  di- 

rect the  new  department's  activities. A  graduate  in  journalism  of  Missouri 
U  in  1937.  Grant  joined  the  Iowa 
newspaper  immdiately  after  finishing 
school  where  he  edited  four  house  or- 

gans. Duties  of  the  new  department 
will  be  to  act  as  liaison  between  sta- 

tion, agency  and  sponsor  and  will  do 
special  promotional  and  contact  work. 

KTAR,  Phoenix,  carried  an  informal 
interview  program  featuring  the  na- 

tion's outstanding  golfers  during  the 
.fS.OOO  Western  Open  at  the  Phoenix 
Country  Club  Jan.  31-Feb.  2.  Pro- 

gram was  arranged  by  J.  Howard 
Pyle,  KTAR  program  director,  and 
featured  Clarence  Budington  Kelland, 
novelist  and  radio  serial  author,  as 
m.  e. 

Grant  Names  McClaine 

JAMES  McCLAINE,  Dallas  radio 
director  of  the  Grant  Adv.  Inc.,  on 
Feb.  4  was  transferred  to  Chicago 
where  he  assumed  a  similar  post 
with  supervisory  control  over  the 
Chicago,  Dallas  and  New  York 
offices.  Heretofore  Lew  Valentine, 
known  as  Dr.  I.  Q.  on  the  Mars 
Candy  Co.  program  of  the  same 
name,  served  as  radio  director  but 
now  devotes  his  time  to  production. 
Before  joining  the  Grant  agency 
Mr.  McClaine  was  program  direc- 

tor of  the  Texas  State  network. 

MISSOULA 
SHO-RE  «AS  . 

from  1930  "ko  i9<t-o-> Montana  <^a.mcdz.iy, 

MISSOUiA  QMNEDVin 

Earniii'an4  Spandin' 

morc.+oo.  ySfj  S'w/ 5000W.DAY 

TabO  KC 
V_MI550ULA,  MONTANA 

ith  Western  Moiilana-»&tilr<iiI  Idaho 

Seven  more  radio  sta- 
tions —  WKBB,  KFMB, 

WKPA,  WSAY,  WCNW, 

WCOS,  WMAN  —  have 
signed  up  for  INS  in  the lost  ten  days. 

INTERNATIONAL  NEWS  SERVICE 

I  The  Northwest's  Best  I I    Broadcasting      Buy  I 

WTCN 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUl 

I    Owned  and  Operated  by 
ST.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 
TRIBUNE  and  TIMES  TRIB- 

lUNE. 
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NEW  radio  game,  Mu
sical 

Baseball,  has  started  on 
KGO,  San  Francisco.  Con- 

ceived by  Producer  Wallace 
Ruggles,  the  program  features  a 
question  and  answer  contest.  Each 
contestant  is  given  a  set  of  four 
questions ;  for  each  question 
answered  correctly  the  contestant 
is  advanced  successively  to  first, 
second  and  third  base  and  given 
25,  50  and  75  cents  for  each  ad- 

vance. The  final  home-run  ques- 
tion is  worth  one  dollar.  Partici- 

pants also  are  paid  a  dollar  for 
each  run  "batted  in",  making  the 
total  possible  prize  $5.50,  plus  two 
free  dinners  in  a  San  Francisco 
hotel  as  an  extra  dividend.  Frank 
Barton  serves  as  master  of  cere- 

monies for  the  new  broadcast  pro- 
gram on  the  Coast. 

fu^df  PROGRAMS 

Personalities  with  the  News 

RECORDED  interviews  of  the  per- 
sonalities who  make  up  the  news 

of  the  day  are  used  to  supplement 
the  weekly  newscast.  Off  th  e  Record, 
heard  each  Sunday  night  on  KSTP, 
St.  Paul.  As  the  show  is  run  in  con- 

junction with  the  Minneapolis  Star- 
Journal,  plugging  the  newspaper's 
extensive  local  coverage,  the  Sta7-- 
Journal  reciprocates  by  supplying 
special  news  material  to  KSTP. 

"AND  I  SAY.  .  .  !  " 

Getting  attention  is  one  thing — holding  it,  an- 
other! Down  here  in  Roanoke  and  southwest  Vir- 

ginia WDBJ  gets  maximum  attention  because 

we're  the  only  station  hereabouts  with  power 
enough  to  cover  the  whole  territory !  And  we  hold 

that  attention  because  we  know  what  the  1,282,- 

920  Hsteners  in  our  area  want — and  give  it  to  'em! 
Incidentally,  this  area  spends  over  $400,000,000 

at  retail  a  year !  The  set-up  is  made  to  order — why 
not  come  and  get  your  share? 

ROANOKE, 

VIRGINIA 

a 

nun 
PETERS.  Isr. 
T.\(Iuiivi  Satiotial 

Ripreiej/fafhei 

Owned  and  Operated  by  the  TIMES  -  WORLD  CORP. 
CBS  Affiliate  •  5000  Watts  Day  •  1000  Watts  Night  •  930  Kc. 

Freedom's  Theatre 
FAMOUS  stage  and  screen  stars 
are  featured  on  The  Theatre  of 
Freedom,  new  Sunday  evening  dra- 

matic series  started  Feb.  2  by  Ca- 
nadian Broadcasting  Corp.  Twelve 

performances  are  scheduled,  start- 
ing with  "Seems  Radio  Is  Here  to 

Stay"  by  Norman  Corwin  and 
starring  Sir  Cedric  and  Lady  Hard- 
wicke.  The  series  is  part  of  CBC's 
war  program,  the  plays  all  featur- 

ing some  message  for  democracy. 
The  programs  start  at  8:30  p.m. 
(EST),  will  be  carried  as  sustain- 

ing features  of  the  CBC  national 
network,  and  are  produced  by  Rup- 

ert Lucas,  with  J.  C.  Innes  as  com- 
mentator, R.  S.  Lambert  as  con- 

sultant, Reginald  Stewart  as  music 
advisor. *      *  * 

From  the  Beach 

BROADCAST  from  the  water's 
edge  at  Palm  Beach's  municipal beach,  WJNO,  West  Palm  Beach, 
Fla.,  has  started  a  new  weekday 
quarter-hour.  Fun  in  the  Sun. 
Against  a  background  of  roaring 
surf  and  inusic  by  an  orchestra 
playing  under  colorful  beach  um- brellas, visitors  are  interviewed  and 
entertained.  A  weekly  feature  of 
the  series  is  a  bathing  beauty  con- 

test in  which  the  500  to  700  spec- 
tators each  Saturday  select  the 

bathing  beauty  of  the  week  by  their 

applause. 
Hangar  Gossip 

DESIGNED  to  bring  the  latest 
aviation  news  to  youths  in  the 
Fargo,  N.  D.,  area  interested  in 
flying,  WDAY  is  presenting  the 
thrice  weekly  Aviation  in  the  News. 
Bob  Dobbins  continuity  editor  of 
the  station  and  member  of  the 
Fargo  Pilots  Assn.,  conducts  the 
broadcasts  giving  latest  flying  news 
and  information  obtained  from  UP, 
government  agencies  and  the  Fargo 
Pilots  Assn. :f:  *  * 

Pets'  Program 
COOPERATING  with  the  Salt 
Lake  City  Humane  Society,  KUTA, 
Salt  Lake  City,  is  presenting  a 
thrice-weekly  quarter-hour  pro- 

gram. Pet  Corner,  devoted  to  infor- 
mation on  lost  and  found  pets  and 

the  care  of  animals.  Poetry  and 
stories  about  pets,  along  with  let- 

ters from  listeners,  round  out  each 
broadcast,  conducted  by  Phyllis 
Lund  and  Verne  Johnson. 

Successful  Women 
NOTED  WOMEN  who  are  success- 

ful in  the  business  world  are  inter- 
viewed on  Success  Secrets,  weekly 

quarter-hour  program  on  WINS, 
New  York,  conducted  by  Irma 
Ericsson.  Amy  Vanderbilt,  author- 

ess, was  interviewed  on  the  initial 
program  Feb.  4. 

WTRY  Vitamins 

CONCERNED  with  an  in- 
creasing number  of  cases  of 

grippe  and  colds  in  its  areas, 
the  management  of  WTRY, 

Troy,  N.  Y.,  consulted  medi- coes  for  advice  on  how 
WTRY  employes  could  build 
up  resistance  to  respiratory 
ailments.  Following  the  ad- 

vice, an  order  was  issued  to 
all  announcers  and  engineers 
recommending  that  they  take 
one  vitamin  capsule  daily  un- 

til April  15,  with  the  station 
providing  the  vitamins. 

Vital  Questions 

ROUNDTABLE  discussions  on 
subjects  of  vital  public  interest  are 
broadcast  weekly  by  WCAU,  Phila- 

delphia, in  co-operation  with 
Temple  University.  Heard  Sundays 
throughout  the  academic  year,  the 
Temple  University  Radio  Forum 
will  be  presented  in  a  non-partisan, 
informal  manner,  featuring  the 

legal,  economic  and  political  as- 
pects of  the  question  at  hand. 

Leading  figures  in  the  particular 
field  under  discussion  will  be  in- 

vited to  participate  in  the  round 
table  meeting.  William  L.  Fox. 
local  attorney,  directs  each  broad- cast which  starts  with  the  new 
school  term. 

*  * 
American  Role 

APPROXIMATELY  100  listening 
and  discussion  groups  of  women  in 
various  Eastern  states  have  been 
formed  to  hear  regularly  the  week- 

ly series,  America's  Role  in  Foreign 
Affairs,  on  WQXR,  New  York,  in 
addition  to  the  regular  radio  audi- 

ence. Material  on  the  program's 
speakers  and  discussion  leaders  is 
furnished  the  groups  by  the  League 
of  Women  Voters.  While  listening 
to  the  programs,  the  women  knit for  Britain. 

Border  Incidents 
BASED  on  actual  exploits  of  the 
U.  S.  Border  Patrol,  the  new 
Border  Patrol  series  started  Feb.  6 
for  26  weeks  on  a  nationwide  MBS 

hookup,  under  auspices  of  the  Im- 
migration &  Naturalization  Service 

of  the  Justice  Department.  The 

quarter-hour  weekly  dramatiza- tions are  originated  at  WOL, 
Washington. 

Keglers'  Corner 
SPOT  NEWS  from  tournament 
play  and  interviews  with  bowling 
personalities  makes  up  the  new 
thrice-weeklv  Bowling  on  the  Air 
feature  of  KLX,  Oakland,  Cal. 
Stanley  McDonald  handles  the broadcast. *  * 

The  Vernacular 
DEALING  with  the  history  of  pat 

phases  and  ancient  and  time-hon- ored folk  expressions  is  the  new 
Eternal  Words,  on  KRE,  Berke- 

ley, Cal. 

KMBC 
of  Kansas  City 
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Auction  Opportunities 

CONDUCTED  as  a  regular  com- 
mercial auction,  Radio  Auction, 

started  Feb.  11  as  a  regular  weekly 
participating  program  on  WIP, 
Philadelphia.  Studio  audience  is  in- 

vited to  bid  on  merchandise  sup- 
plied by  the  program's  various 

sponsors,  although  no  actual  ex- 
change of  money  takes  place  during 

the  broadcast.  At  conclusion  of  the 
broadcast  each  successful  bidder  is 
given  a  card  which  when  taken  to 
the  sponsor's  place  of  business  and presented  with  the  amount  of 
money  bid  at  the  studios  entitles 
him  to  the  merchandise  he  success- 

fully bid  in.  Bidding  is  restricted 
to  those  in  the  studio  and  the  mer- 

chandise is  primarly  for  household 
use.  There  are  no  commercal  an- 

nouncements as  such,  although  par- 
ticipating sponsors  get  mentions 

when  their  product  is  put  up  for 
auction.  Walt  Newton,  WIP  an- 

nouncer, presides  as  auctioneer. 

For  Pretty  Parlors 

COVERING  suggestions  and  prob- 
lems of  home  decorating,  the 

thrice-weekly  New  England  Home 
feature  started  Feb.  10  on  WEEI, 
Boston,  and  the  New  England  Net- 

work. Clara  Dudley,  writer  and 
decorating  consultant,  gives  point- 

ers on  home  furnishing  and  beauti- 
fying and  introduces  other  experts 

in  the  field. 

War  Letters 

j  BUILT  around  a  collection  of  war 
1  letters  to  be  published  soon  by  Mrs. 
)  Vincent  Sheean,  wife  of  the  for- 
,  eign  correspondent,  is  War  Letters 
\  From  Britain,  weekly  series  start- 
ling  Feb.  11  on  WMCA,  New  York. 
,  Presented  on  behalf  of  British  war 
i  relief,  the  programs  will  feature 
prominent  personalities  reading  ex- 

cerpts from  the  collection. 

News  Roundup 

PATTERNED  after  the  foreign 
news  roundups  of  the  national  net- 

works, the  West  Virginia  Network 
^  each  Sunday  evening  calls  in  its 
"  newscasters  from  the  network's stations    in   Parkersburg,  Clarks- 
•  burg,  Huntington,  and  the  State 
■  capital,  Charleston,  for  a  half -hour 
*  resume  of  the  news  throughout  the 
'  state. ^  % 

Court  of  Missing  Airdales 
APPEALS  of  dog  owners  for  lost, 
strayed,  or  stolen  pets  are  broad- 

cast on  the  Lost  Dog  Directory  of 
;  WCLE,  Cleveland.  The  daily  five- 
minute  program,  sponsored  by  the 
Cleveland  Memorial  Pet  Hospital, 
gives  names  and  descriptions  of  the 
missing  canines,  where  last  seen, 
etc. 

WJHP 
JACKSONVILLE 

P  LORI  D  A 
H.  G.  WELLS,  JR.,  General  Manager 

Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  225  West  39th  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 

Pride  of  the  South 
HONORARY  salutes  to  the  men 
and  their  professions  who  have 
figured  prominently  in  the  develop- 

ment of  New  Orleans  is  the  pur- 
pose of  The  Sixty  Men  Who  Make 

New  Orleans,  featured  each  Wednes- 
day by  WWL.  A  different  profes- 
sion is  chosen  each  week,  the  initial 

broadcast  Jan.  29  paying  tribute 
to  the  realtors. *  *  * 

Fireside  Chats 

IMPROMPTU  visits  into  various 
Amarillo  homes  go  to  make  up 
the  quarter-hour  Holsum  Bread 
Man,  sponsored  by  the  Amarillo 
Baking  Co.  Program  is  heard  daily 
at  6:30  p.m.  on  KFDA,  via  short 
wave  mobile  unit,  KFDB,  and  is 
designed  to  acquaint  listeners  with 
many  interesting  residents  of  the city. 

*  *  * 

Battlegrounds 

PROVIDING  the  geographic  as- 
pects of  the  present  war  is  the 

purpose  of  WSYR,  Syracuse,  in 
presenting  Geography  of  the  War, 
ten-minute  program  on  Mondays 
at  9:50  p.m.  Prof.  George  13. 
Cressy,  of  Syracuse  U,  one  of  the 
nation's  outstanding  geographers, 
describes  the  battlefield  outstanding 
in  the  week's  news. 

Great  Folks 

NEW  YORK'S  municipal  station, 
WNYC,  has  started  a  weekly  one- 
hour  weekly  program  of  historical 
dramas.  Created  Equal,  and  built 
around  the  lives  of  great  men  and 
women  of  history.  Program,  heard 
Sundays  5-6  p.m.,  is  directed  by 
Mitchell  Grayson. 

Touchdown 

SOMETHING  new  in  per- 
sonal service  was  accom- 
plished by  WKY,  Oklahoma 

City,  during  the  football  sea- son. Oklahoma  U  was  playing 
Santa  Clara  U.  On  the  open- 

ing kickoff  Orv  Mathews, 
Sooner  backfield  man,  snagged 
the  kick  and  started  to  run. 
Up  in  the  radio  booth  WKY 
Sportscaster  Chuck  Inglis 
traced  his  progress  step  by 
step  as  he  weaved  through 
the  Santa  Clara  team  for  92 

yards.  A  patient  at  the  West- ern Oklahoma  Sanatorium, 
who  had  been  unable  to  talk 
for  more  than  a  year  because 
of  tuberculosis  of  the  throat, 
heard  the  broadcast,  got  so 
excited  at  the  description  of 
the  run  that  he  sat  up  in  bed 
and  started  to  yell — and  has 
been  able  to  use  his  voice  ever 

License  Lottery 

LATEST  version  of  radio's  many 
prize  programs  is  the  Lucky 
License  on  WHBC,  Canton,  0. 
License  tags  of  motorists  who 
drive  in  at  the  local  Avalon  Restau- 

rants, sponsor  of  the  program,  are 
noted.  All  these  numbers  are 
placed  in  the  lottery  for  the 
weekly  drawing.  If  the  winning 
number  announced  over  the  air 
fails  to  claim  the  cash  prize,  it  is 

added  to  the  following  week's award. 

Oh,  I  se/f  through  the  air  with  the  greatest  of 

ease  .  .  .  just  hitch  this  Winged  Plug  to  your  con- 

tract, I  Mi  switch  a  lot  of  buying  ears  your  way. 

Taite  the  word  of  my  138  current  sponsors  I 

maiie  Cincinnati's  sales  curves  sail!'' 

WSAI 
CINCINNATI'S 
OWN  STATION 

REPRESENTED     BY     INTERNATIONAL     RADIO  SALES 

FAIRMONT 

cA  ̂ ort  Industry  e^arket 

HOW  TO  PLAY 

POST 

OFFICE 

in 

33,399 

Easy 

Lessons 

That  was  the  mail  count 

of  WMMN  for  the  month 

of  December,  1940.  The 

mail  came  from  40  states, 

Canada  and  Hawaii,  with 

most  of  it  written  by  those 

enthusiastic  listeners  in 

thriving  West  Virginia 

where  WMMN  is  a  real 

factor  in  the  daily  living 

of  thousands  of  people. 

Ask  a  John  Blair  Man 

5.000  WATTS  DAY 
I.OOO  WATTS  NIGHT  i 

WHMN 
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WHO 

(ALONE!) 

IOWA  plus/ 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 

MOTHER 

FIRST 
A  64%  increase  for  the  1935-40 
period  placed  Shreveport  as  the 
leading  city  in  Louisiana  and  Ark- 
La-Tex  in  wholesale  sales.  The  num- 

ber of  wholesale  establishments 
Increased  46  % .  Shreveport  is  the 
CAPITAL  CITY  of  the  rich  Ark-La- 
Tex  trade  area. 

50,000  IVatU 
A    5HREVCPa,RT    TIMES  STATION 

CRip'teieii&d^iijJ^^  Co. 

Shreveport  'Louisiana 

CHNS 

Halifax,  Nova  Scotia 

Is  Located  in  the  Centre  of  the 
Radio  Audience  of  the  Province. 

You  Cannot  Miss  If  You  Use 
This  Station  As  Its  Audience 
Has  Learned  to  Rely  on  It  Over 
a  Period  of  Fifteen  Years  of 

Uninterrupted  Service. 

Kepiesentatives 
WEED  &:  COMPANY 

350  Madison  Ave.,  N.  Y. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA' 

50,000  WATTS' 
OAy  AND  NlO^f  ■ 

COLUMIIA  AHO  MUTUAL  NEWOIKS' 
fAUL  H.  iAVMII  CO.,  HATIOHAi  ItniSINTAmti 

South  Bend,  Philadelphia 
Granted    FM  Licenses 

WITH  the  granting  of  additional 
construction  permits  by  the  FCC 
Feb.  4  for  commercial  FM  stations 
in  Philadelphia  and  South  Bend, 
Ind.,  the  total  number  holding  con- 

struction permits  is  32. 
The  Philadelphia  station  was  au- 

thorized to  the  WFIL  Broadcast- 
ing Co.,  licensee  of  WFIL,  to  oper- 
ate on  45.3  mc,  covering  9,300 

square  miles  and  reaching  a  popu- 
lation of  4,000,000.  The  South  Bend 

construction  permit  was  issued  to 
the  South  Bend  Tribune,  operator 
of  WFAM-WSBT,  to  operate  on 
47.1  mc,  covering  4,300  square 
miles  and  a  population  of  448,000. 
Call  letters  have  not  yet  been  as- 
signed. 

Also  received  by  the  FCC  dur- 
ing the  past  week  was  the  applica- 

tion of  the  Courier-Journal  & 
Louisville  Times  Co.  (WHAS)  for 
facilities  in  Louisville,  requesting 
the  frequency  45.7  mc,  to  cover 
13,200  square  miles  and  a  popula- 

tion of  1,004,320. 

Comdr.  Edwards  Named 

To  New  Post  in  Canada 
LIEUT.  COMDR.  C.  P.  Edwards, 
director  of  air  services,  including 
radio,  in  the  Department  of  Trans- 

port, Ottawa,  has  been  appointed 
Deputy  Minister  of  the  Department 
of  Transport,  succeeding  the  late 
Col.  V.  I.  Smart.  He  is  well-known 
in  North  American  radio  circles, 
having  attended  practically  all  in- 

ternational and  North  American 
radio  conferences  since  1912,  and  is 
a  fellow  of  the  Institute  of  Radio 
Engineers. 

He  started  in  radio  with  Marconi 
in  1903  at  Chester,  England,  near 
his  birthplace,  Dodleston,  Wales. 
He  became  junior  technical  as- 

sistant, and  in  1904  was  sent  by 
Marconi  to  Canada  to  superintend 
construction  of  stations  at  Camper- 
down,  N.  S.,  and  Sable  Island,  off 
Nova  Scotia.  In  1909  Comdr.  Ed- 

wards joined  the  Canadian  Govern- 
ment as  director  of  radio  in  the 

then  Department  of  Marine,  hold- 
ing this  post  till  1936  when  he  was 

appointed  director  air  services  in- 
cluding all  branches  of  radio,  civil 

aviation  and  meteorological  sta- tions. 

Charges  Filed  by  Unions 

Cite  KMTR,  Hollywood 
CHARGES  of  unfair  labor  prac- 

tices have  been  filed  with  the  Na- 
tional Labor  Relations  Board  and 

Wage  &  Hours  Division,  Depart- 
ment of  Labor,  against  KMTR, 

Hollywood,  by  Los  Angeles  Chapter 
of  AFRA  and  Local  40,  IBEW. 
Unions  allege  the  station  has  re- 

fused to  enter  into  collective  bar- 
gaining. AFRA  further  claims  sev- 

eral announcers  were  discharged  by 
the  station  because  of  union  mem- 

bership and  activity.  KMTR,  which 
owns  and  operates  Radio  Newsreel, 
recorded  news  service,  recently  dis- 

missed two  commentators,  Allen 
Berg  and  Ed  Rowland.  One  tech- 

nician. Bob  De  Vilbiss,  was  also 
discharged. 
KMTR,  along  with  KGFJ,  Los 

Angeles,  has  been  put  on  the  IBEW 
unfair  list  for  alleged  refusal  to 
negotiate  with  the  technicians'  un- ion. Letters  have  been  circulated  to 
advertisers  and  agencies  servicing 
accounts,  urging  cooperation  in  the 
boycott. 

WMAL,  Washington,  opened  its  new  transmitter  house  Feb.  3  when  the 
station  increased  its  power  from  500  watts  day,  250  night,  to  5,000  full- 
time.  The  station  is  owned  by  the  Washington  Evening  Star  and  oper- 

ated by  the  National  Broadcasting  Co.  The  new  transmitter  was  built  at 
a  cost  of  $200,000  and  is  housed  in  a  building  of  Williamsburg  Colonial 
design  on  a  site  covering  100  acres  in  Montgomery  County,  Md.  The  one- 
and-a-half  story  structure  contains  a  large  transmission  room,  a  high 
voltage  room  and  a  workshop.  An  added  convenience  is  an  apartment 
consisting  of  a  living  room,  dinette,  kitchen  and  bath. 

Civil  Service  Announces 

Inspector  Examinations 
U.  S.  Civil  Service  Commission  has 
announced  examinations  to  fill  the 
positions  of  radio  inspector  in  the 
FCC  at  $2,600  a  year,  and  assist- ant radio  inspector  at  $2,000  a  year, 
salaries  subject  to  a  3%%  retire- 

ment deduction.  Applications  must 
be  filed  at  the  Civil  Service  Com- 

mission in  Washington  not  later 
than  March  6,  with  a  March  10  ex- 

tension for  those  sent  from  Colo- 
rado and  stations  westward. 

To  qualify  for  radio  inspector, 
applicant  must  have  had  four  years 
of  college  in  electrical  or  communi- 

cations engineering,  or  in  physics. 
Actual  radio  experience  can  be 
substituted  for  part  of  the  educa- 

tional requirement.  Radio  inspectors 
in  the  FCC  must  also  hold  a  first- 
class  radiotelegraph  operator's  li- cense or  demonstrate  that  they  can 
receive  and  transmit  plain  text  in 
the  International  Morse  Code  at 
rate  of  25  words  a  minute.  Further 
details  may  be  obtained  at  the  Civil 
Service  Commission  in  Washington 
or  from  the  secretary  of  the  board 
of  U.  S.  Civil  Service  Examiners 
at  any  first  or  second-class  post- office. 

War  Department  To  Seek 
Information  from  Hams 

IN  LINE  with  its  defense  plan- 
ning, the  War  Department  an- 

nounced Feb.  4  that  it  shortly  will 
send  out  to  more  than  50,000 
licensed  radio  amateurs  a  ques- 

tionnaire relating  to  national  de- 
fense operations.  It  is  understood 

the  procedure  was  decided  upon  by 
the  Amateur  Radio  Committee  of 
the  Defense  Communications 
Board,  handling  the  whole  subject 
of  communications  preparedness. 
The  data,  the  War  Department 
said,  will  be  used  for  statistical 
purposes  only  and  will  not  obligate 
or  register  the  radio  operators  in 
any  way. 

The  Senate  Commerce  Committee 
Feb.  4  reported  favorably  a  bill 
creating  a  Coast  Guard  Reserve, 
which  would  include  the  enrolling 
of  radio  operators  in  that  service. 
The  Coast  Guard,  in  time  of  actual 
war,  becomes  a  branch  of  the  Navy. 

CONTROL 

ROOM 

HAROLD  CRISPELL,  U  of  Coloradol 
engineering  graduate,  has  joined  the^i 
engineering  division  of.  Commercial 
Radio  Equipment  Co.  in  the  Holly- 

wood office  of  the  firm.  Robert  F.  Wolf- 
skill,  manager  of  the  Hollywood  office, 
is  scheduled  to  return  there  shortly 
from  Kansas  City,  where  he  has  spent 
several  weeks  on  business.  Paul  Mar- 

tin has  been  added  to  the  frequency 
monitoring  staff  of  the  Kansas  City office  of  CREG. 

S.  C.  DIER,  chief  engineer  and  John 
Agostine,  operator,  of  KSCJ,  Sioux 
City,  have  left  for  a  year's  duty  with the  Army.  Dier  is  a  captain,  Agostine 
a  corporal  in  the  Iowa  National  Guard. 

RALPH  E.  CANNON  Jr.,  chief  en- 
gineer of  WINX,  Washington,  has 

completed  the  new  station's  technical staff.  Ross  H.  Beville  is  assistant  chief 
engineer.  Transmitter  engineers  are 
William  Brubaker,  Blair  Jones,  Fay 

Martin,  Larry  Lefabvre  and  Pete  Mei- 
singer.  Booster  engineers  are  Max 
Epstein,  Carson  Andrick  and  Bernard Rosenberg. 

EDWARD  HOPPER,  engineer  of 
WHN,  New  York,  and  operator  of  his 
own  amateur  station  W2GT,  was 
given  top  honors  in  the  American  Ra- 

dio Relay  League  by  being  awarded 
first  place  as  a  member  of  the  Century 
Club.  Also  a  member  of  the  Club  is 
Frank  Anzelone  of  the  WHN  engineer- 

ing staff. 
GILBERT  P.  KEMP,  formerly  radio 
engineer  of  the  United  Airlines,  Chi- 

cago, has  joined  the  engineering  de- partment of  NBC,  Chicago.  Kemp 
temporarily  replaces  Frederick  C.  Shi- 
del,  who  was  granted  a  leave  of  ab- 

sence of  one  year  for  military  service. 

BOB  GRANT,  operator  of  WBBL, 
Columbus,  Ga.,  is  the  father  of  a  son, 
John  Robert  III,  born  in  January. 

PAUL  LEAKE,  engineer  of  KSFO, 
San  Francisco,  on  Feb.  1  left  for  ac- 

tive service  as  second  lieutenant  in  the 
Signal  Corps  at  Fort  Lewis,  Wash. 
EARL  STEPHENS  has  joined  the 
engineering  staff  of  KUTA,  Salt  Lake  '  ' 

City. 

JOHN  LYON,  engineering  student  atj 
the  U  of  South  Carolina,  has  joined 
the  control  staff  of  WIS,  Cohimbia, S.  C. 
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LIBBEY-OWENS-FORD  Glass  Co.,  Toledo, to  Fuller  &  Smith  &  Ross,  New  York.  Com- 
pany continues  sponsorship  of  half -hour 

Sunday  program  on  CBS,  Design  for  Hap- piness. 
GENERAL  ICE  CREAM  Co.,  with  branches 
throughout  New  England  and  New  York 
State,  to  McKee  &  Albright  Inc.,  Phila- 

delphia and  New  York.  Earl  B.  Thomas, 
vice-president  in  charge  of  the  agency's New  York  office,  will  be  the  account  execu- tive. 

H.  BOMZE  &  BROTHERS,  New  York  and 
Philadelphia  (June  Arden  Frocks),  to 
Adrian  Bauer,  Philadelphia. 
THE  DILL  Co.,  makers  of  Epsotabs,  laxa- 

tive, to  Richard  A.  Foley,  Philadelphia. 
FOREMAN  &  CLARK,  Los  Angeles  (chain 
clothiers),  to  Milton  Weinberg  Adv.  Co., 
Los  Angeles.  Radio,  along  with  other  media will  be  used. 
T.  M.  SAYMAN  Products  Co.,  St.  Louis 
(Vegetable  Wonder  Soap  and  Salve),  to Kelly,  Stuhlman  &  Zahrndt  Inc.,  St.  Louis. 
Tentative  plans  include  spot  radio. 
BAKER  IMPORTING  Co.,  New  York (coffee),  to  H.  B.  Le  Quatte  Inc.,  New York.  Using  newspapers  to  promote  Bar- 
rington  Hall  Instantly  Soluble  coffee. 
PARALENE  PRODUCTS,  New  York,  to Piedmont  Agency,  New  York.  Spot  an- nouncements will  be  used  to  promote  Para- 
lene  cleansing  cream  and  shampoo. 
RIT  PRODUCTS  Corp.,  Chicago  (Tints  & Dyes),  to  Earle  Ludgin  Inc.,  Chicago.  Ra- dio will  be  used. 
SEVEN-UP  Co.,  St.  Louis  (soft  drink),  to Young  &  Rubicam,  Chicago. 
EDNA  LAUE,  Chicago  (  cosmetics),  to Sehl  Adv.  Agency,  Chicago.  In  mid-Febru- 

ary starts  a  26-week  test  campaign  of  three weekly  50-word  announcements  on  WMBD Peoria,  111. 
MT.  CLEMENS  Water  Products  Corp., New  York,  to  Saltzman  Service,  New  York 
for  the  promotion  of  Spa-King  mineral 
water.  Spot  announcements  are  being  con- sidered. 

NATIONAL  ORANGE  SHOW,  San  Ber- 
nardino, Cal.,  to  Chet  Crank  Inc.,  Los  An- 

geles. Southern  California  radio  will  be  used 
along  with  other  media,  starting  in  mid- Feb. 

OCCIDENTAL  LIFE  INSURANCE  Co.  of 
Cal.,  Los  Angeles,  to  Heintz,  Pickering  & Co.,  Los  Angeles. 
RIT  PRODUCTS  Corp.,  Chicago,  to  Earle 
Ludgin  Inc.,  Chicago. 
FORD  MOTOR  Co.,  Dearborn,  Mich.,  to Cockfield,  Brown  &  Co.,  Montreal  for Canadian  advertising. 
MICKELBERRY'S  FOOD  PRODUCTS  Co., Chicago,  to  L.  W.  Ramsey  Co.,  Chicago, L.  H.  Copeland  account  executive. 
CHICAGO  PRINTED  STRING  CO.,  to Burton  Browne  Inc.,  Chicago.  Account  is seasonal  user  of  radio. 
KURLEY-KATE,  Chicago  (stainless  sponge cleaner),  to  Martin  A.  Pokrass,  Chicago. Radio  to  be  included  in  plans. 

Thwarts  Bolt 

DICK  CAHILL,  engineer  of 
KSAL,  Salina,  Kan.,  is  cred- 

ited with  saving  KSAL's transmitter  from  serious 
damage.  Recently  a  bolt  of 
lightning  struck  one  of  the 
transmitter  towers,  melted 
down  an  antenna  coupling 
unit  and  burned  out  several 
meters  and  coils.  Further 
damage  was  prevented  by 
Cahill's  quick  action  when  the 
bolt  struck.  Seeing  a  ball  of 
fire  coming  toward  the  trans- 

mitter building  along  wires 
leading  in  from  the  towers,  he 
flipped  the  switch  and  shut 
ofl"  the  power  connection  be- tween the  transmitter  and antennas. 

Major-Senator  Nickell 
MAJ.  JOE.  NICKELL,  attached  to 
the  general  staff  of  the  35th  Di- 

vision of  the  Army  at  Camp  Robin- 
son, Ark.,  has 

obtained  a  leave 
of  absence  to 
serve  as  Senator 
in  the  Kansas 
Legislature,  now 
meeting  in  Tope- 
ka.  Maj.  Nickell 
for  17  years  was 
news  reporter  on 
WIBW,  Topeka, 

he  was  once  a  city  editor  of  the 
Capper  Publications,  with  which 
WIBW  is  affiliated,  and  was  a  prac- 

ticing attorney. 

KWIL  Goes  on  Air  Two 

Months  After  CP  Grant 

KWIL,  Albany,  Ore.,  operating  with 
250  watts  on  1530  kc,  went  on  the 
air  with  a  dedicatory  program  the 
evening  of  Jan.  14,  just  two  months 
after  the  FCC  granted  the  con- 

struction permit  to  the  Central  Wil- 
lamette Broadcasting  Co.;  42.23% 

owned  by  W.  J.  Jackson,  co-pub- 
lisher of  the  Albany  Herald;  50% 

owned  by  M.  M.  Cronise,  co-pub- 
lisher of  the  same  newspaper;  and 

the  remaining  .77 %  owned  by  Glenn 
L.  Jackson,  of  Medford,  Ore. 

Besides  the  owners,  members  of 
KWIL  include  C.  B.  Wheeler,  for- 

mer commercial  manager  of  KBND, 
Bend,  Ore.,  station  manager;  Hal 
Byers,  former  KBND  salesman, 
commercial  manager;  Herbert  A. 
Davidson,  formerly  with  KSLM, 
Salem,  operator,  announcer  and 
program;  Ben  T.  Weaver,  formerly 
with  WHAM,  Rochester  and  KINY, 
Juneau,  Alaska,  program  and  an- 

nouncing; Paul  W.  Spargo,  for- 
merly with  KVAN,  Vancouver, 

Wash.,  chief  engineer;  John  W. 
Kibby,  from  KLBM,  LaGrande, 
operator  -  announcer;  Keith  L. 
Mealey,  KOAC,  Corvallis,  operator- 
announcer;  Miss  Evelyn  Larsen, 
KOAC,  program,  announcing  and 
receptionist. 

The  new  station  is  affiliated  with 
the  MBS-Don  Lee  Broadcasting 
System. 

WCLS  Approved  Boost 

Radio  Repair  Census 

THE  NATION'S  10,732  radio  re- 
pair shops  did  a  business  in  1939 

totaling  $21,687,000,  according  to 
figures  released  Feb.  3  by  the  Cen- 

sus Bureau  in  connection  with  the 
1939  Census  of  Business.  In  this 
branch  of  the  radio  business  there 
were  11,000  active  proprietors  of 
unincorporated  businesses,  hiring 
an  additional  2,591  workmen,  the 
Census  report  revealed.  The  1939 
payroll  amounted  to  $2,004,000  for 
the  1,911  fulltime  and  680  parttime 
employes,  it  was  stated. 

STAN  LOMAX,  sports  commentator 
of  WOR,  New  York,  i.s  making  300 
31/^-minute  records  for  Transcribed  Ra- 

dio Shows,  New  York,  for  distribution 
to  radio  stations  outside  WOR's  lis- 

tening area.  They  are  used  for  local 
commercials. 

Haskins  Adds  8 
HASKINS  BROS.  &  Co.,  Omaha, 
currently  using  six  Midwest  sta- 

tions for  its  transcribed  dramatic 
serial  Sparks  of  Friendship  in  be- half of  its  product  Spark  Soap, 
[Broadcasting,  Jan.  13]  on  Feb. 
3  started  a  campaign  on  eight  ad- 

ditional stations  for  another  prod- 
uct. Blue  Barrel  white  laundry 

soap.  Participating  periods  are  be- 
ing used  in  home  economics  pro- 

grams on  KOIL,  KFAB,  WMT, 
KSO,  WNAX,  WIBW,  WCCO, 
WHBF,  six  times  weekly.  News- 

paper copy  and  premiums  are  tied 
up  with  the  radio  campaign.  The 
current  campaign  was  planned 
under  the  supervision  of  E.  T. 
Gaither,  general  manager  and  vice- 
president  of  Haskins  Bros.  Agency 
is  Sidney  Garfinkel  Adv.  Agency, 
San  Francisco. 

LMIVIAK 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

WCLS,  .Joliet,  111.,  on  Feb.  4  was 
autliorized  by  the  FCC  to  shift  fre- 

quency from  1310  kc.  with  1,000  watts 
to  1340  kc.  with  250  watts  fulltime, 
ef¥ective  with  the  reallocation  March 
29. 
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Atetcka.ndi5in^  &  J^tomoiion 
Quizzer  Bidders — Lobbies  Displayed — Praise  for  Protector 

— Samples — How  to  Be  Happy 

CRYSTALS  by 

The  Hipower  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower  ' can  supply  it.  Write  today  for  full 
information.  .  .■ 

HIPOWER  CRYSTAL  Cd:^ 
Sales  Division — ^205  W.  Waclccr  Drive,  Chicago  7 
Factory — 2035  Charleston  Street,  Chicago,  liil; 

(U.P.) 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

HOWARD  H.  WILSON  CO. 
Special  Representatives 

New  York  •  Chicago 
Kansas  Citv      •    San  Francisco 

NATIONAL  LEAD  Co.,
  San 

Francisco  (Dutch  Boy- 
paints),  seasonal  users  of 
radio,  through  Erwin,  Wa- 

sey  &  Co.,  that  city,  on  Feb.  20 
starts  sponsoring  a  weekly  half- 
hour  quiz  type  of  program.  Answer 
Auction,  on  8  CBS  Pacific  Coast 
stations  (KNX  KSFO  KARM 
KROY  KOIN  KIRO  KVI  KFPY) 
Thursday,  9:30-10  p.m.  (PST). 
Contract  is  for  30  weeks.  Tom 
Breneman  has  been  signed  as  m.c, 
with  Tom  Hanlon,  announcer. 

Under  program  format,  five  stu- dio audience  contestants  compete 
for  prizes,  bidding  for  the  right  to 
answer  queries.  Each  contestant,  at 
start  of  the  program,  is  credited 
with  $5  which  is  used  to  purchase 
questions.  Highest  bidder  receives 
the  question  auction.  If  answered 
correctly,  an  amount  equal  to  his 
bid  is  credited.  If  he  fails,  amount 
is  deducted  from  his  original  $5. 
Person  finishing  program  with  the 
largest  sum  of  money  receives  a 
$10  bonus.  Sponsor  pays  $2  for  all 
questions  mailed  in  and  used  on  the 
program.  Firm  sponsored  this  pro- 

gram on  the  same  list  of  stations 
last  spring. 

*      *  * 

Come  to  WIRE 

INDIANAPOLIS'  Claypool  Hotel 
has  printed  a  full-page  invitation 
to  visit  the  WIRE  studios  "atop 
the  Claypool"  on  the  inside  back 
cover  page  of  telephone  books. 

That's  real  action — 220,113  pieces  of  mail  from 
WDZ  listeners  in  1940!  And,  it's  real  proof  of 
WDZ  pulling  power.  Obviously  the  folks  who 
wrote  in  are  but  a  fraction  of  the  number  who 
will  hear  and  heed  your  message  over  WDZ! 

THE  WDZ  TRIPLE  MARKET 

1.  AGRICULTURAL 
WDZ's  market  area  includes  some  of  the 
richest  agricultural  counties  in  the  nation! 

2.  METROPOLITAN 
Five  industrial  and  urban  centers  give  you 
another  big  market.  Champaign-Urbano, 
Decatur,  Danville  and  Bloomington  (III.) 
and  Terre  Haute  (Ind.)  respond  gener- 

ously to  WDZ. 
3.  OIL  PRODUCING 

Illinois'  booming  oil  fields  offer  a  truly 
golden  opportunity  for  WDZ  Advertisers. 

Take  advantage  of  WDZ's  pull- 
ing power  in  this  rich  triple  mar- ket. Write  for  full  information 

on  WDZ's  amazing  sales  appeal! 

*  WDZ.  gROADCASTIWG   gOMPANy  * 

Hotels  in  Chicago 

WLS,  Chicago,  during  the  week  of 
Jan.  27,  in  connection  with  the  cele- 

bration of  Prairie  Farmer's  cen- tennial year,  displayed  12  farm 
dinnerbells  in  the  lobby  of  Chi- 

cago's LaSalle  Hotel.  All  the  bells 
displayed  were  over  100  years  old 
and  have  been  donated  to  the  sta- 

tion by  farm  families  in  the  Mid- 
west to  be  used  on  the  Dinnerbell 

program. During  late  January  WLS  had  a 
20-foot  display  at  the  Stevens  Ho- 

tel, showing  all  food  products  ad- vertised on  the  station,  as  well  as 
a  huge  coverage  map.  Occasion  for 
the  promotion  was  the  conventions 
of  the  National  Canners  Assn.,  Na- 

tional Food  Brokers  Assn.,  Na- 
tional-American Wholesale  Grocers 

Assn.,  U.  S  Wholesale  Grocers 
Assn.,  National  Food  Distributors 
Assn.,  and  several  dozen  related 

groups.  Daily  Homemakers'  Hour and  Feature  Foods  program  were 
broadcast  from  the  hotel  and  dele- 

gates as  guest  speakers  were  pre- sented. 
*      *  * 

NAB  Booklet  Praised 

NAB  reports  that  its  booklet,  'Por- 
trait of  a  Protector",  created  in 

response  to  inquiries  about  the  mu- 
sic situation,  has  been  hailed  as  an 

"outstanding  example  of  the  use 
of  direct  mail"  by  the  Direct  Mail 
Advertising  Assn.,  which  has 
mailed  copies  of  the  booklet  to  550 
advertisers  belonging  to  the  DMAA. 

Another  NAB  mailing  piece,  an 

open  letter  addressed  "To  Ameri- 
can Music-Lovers",  copies  of  which were  sent  to  Chamber  of  Commerce 

officials,  has  been  requested  in  quan- 
tity by  numerous  organizations. 

More  than  5,000  copies  were  mailed 
in  a  week  on  specific  request,  NAB 
states.  Another  20,000  were  sent  to 
WRVA,  Richmond,  which  asked  for 
them  to  send  listeners. 

Samples  of  Sponsor 
EACH  NON-COMPETITIVE  spon- 

sor on  the  participation  program 
featuring  Happy  Johnny  &  His 
Gang  on  WBAL,  Baltimore,  is  in- 

vited to  erect  a  sales  display  or 
banner  in  the  reception  room  of 
the  studio.  Attendants  pass  out 
samples  of  advertised  products  and 
advertising  literature. 

Deal  With  Bus  Line 
KYW,  Philadelphia,  has  launched 
a  reciprocal  advertising  campaign 
with  the  Public  Service  Transporta- 

tion Co.  of  New  Jersey,  bus  line, 
consisting  of  poster  displays  for 
the  station  and  radio  time  for  the 
bus  company.  The  buses  will  dis- 

play 24  X  54-inch  dash  signs  out- 
side announcing  the  station's,  in- creased power  to  50,000  watts.  In 

addition,  14  x  15  inch  four-color 
signs,  will  be  placed  directly  in  back 
of  the  driver's  seat  in  500  buses. 
Public  Service  will  carry  the  sta- 

tion's new  program,  KYW — Where You  Hear  the  Stars,  on  many  of  its 
promotion  pieces  including  2,500,- 
000  time-tables,  17,000  display 
cards,  300,000  direct  mail  pieces, 
window  snipes,  house  organ  and 
possibly  in  newspaper  advertising. 
The  bus  company  will  utilize  its 
time  for  spot  announcements. *    *  * 

Want  to  Listen? 
SPONSOR  of  Life  in  the  Army  on 
WTMJ,  Milwaukee,  the  First  Wis- 

consin National  Bank,  is  merchan- 
dising the  program  direct  to  listen- 

ers. As  each  of  the  transcribed  in- 
terviews with  Wisconsin  boys  at 

Camp  Beauregard,  La.,  is  received, 
it  is  monitored  and  the  names  and 
addresses  of  the  trainees  noted.  The 
bank  then  sends  a  friendly  letter  to 
parents  and  families,  informing 
them  of  the  broadcast  and  inviting 
them  to  tune  in  and  hear  the  boys. *  ^ 

Trips  for  Tips 

A  WEEK'S  vacation  in  Florida  will 
go  to  two  Government  employes  in 
a  contest  staged  by  WJSV,  Wash- 

ington, on  its  Your  Government 
This  Week  program.  Contestants 
write  a  letter  or  post  card  to  the 
Federal  Employes  Council  telling 
about  their  recreational  activities 
and  offering  recreation  and  wel- fare suggestions. 

*      *  * 
Hatching  Time 

LISTENERS  guess  the  time  first 
egg  will  hatch  in  incubators  oper- ated on  KXOX.  Sweetwater.  Tex., 
by  Egg-A-Day  Hatchery,  of  Rotah, 
Tex.  Closest  guess  wins  100  chicks. 
The  program  itself  is  transcribed 
from  a  market,  which  takes  orders 
for  sponsor's  chicks  in  return  for 
publicity  it  receives. 
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aiTd  2  2  0,1  1  3  people  in  this 

R  I  C  H,   TRIP  L  E  M  A  R  K  E  T    d-  f (1940  total) 

Here's  What  Some  of 
These  Responses 
Were — 
10,119  box  fronts  for  Wait's Green  Mountain  Cough 

Syrup  with  a  15  minute 
program,  three  times 
weekly  for  13  weeks. 

5,205  labels  for  Kitchen  Klenser 
with  a  5  minute  feature, 
three  times  weekly  for 
six  weeks. 

9,125  replies  to  Household  Mag- azine Contests  with  52 
100-word  spot  announce- ments. 

3,343  cash  orders  for  Interstate 
Nurseries  on  one  5-minute 
program  daily,  6  days 
weekly,  13  weeks. 

6,801  orders  for  Skruland  Pho- 
tos with  a  15  minute  pro- 

gram three  times  weekly 
for  26  weeks. 

5,062  replies  for  Monarca  Oil 
Company  from  THREE 
100  word  announcements. 



Releases  to  Agencies 

AFTER  WKBW  and  WGR,  Buf- 
falo, read  program  news  releases 

on  the  BCC  Reporter  series,  the  re- 
leases are  initialed  and  returned, 

then  sent  with  a  form  letter  to  each 
agency  sponsoring  the  program 
concerned. 

*    *  * 
Newburgh  Year 

UNUSUAL  stunt  was  tried  recent- 
ly by  WGNY,  Newburgh,  N.  Y., 

which  took  full-page  newspaper  ads 
to  list  the  names  of  all  individuals 
and  groups  presented  on  the  sta- 

tion during  1940. 

BROCHURES 

RCA — eight  page  red-white-and-blue 
folder  "Radio  Answers  the  Call," 
summarizing  RCA's  varied  functions as  applied  to  national  defense  and 
the  public  interest. 

KFAR,  Fairbanks,  Alaska — Brown  on 
bufE  cardboard  file  folder  listing  local 
and  national  account  of  stations  and 
giving  a  breakdown  of  Alaskan  im- 

ports from  U.  S. 

NBC-Red — Two  color  red  on  black 
mail  folder  promoting  network's  sales effectives.  Piece  is  reprint  of  company 
ad  which  appeared  in  Jan.  20  issue  of 
Broadcasting. 

UNITED  PRESS— File-size  folder 
containing  10  previously  issued  bro- 

chures illustrating  "10  Ways  to  Make More  Money  Through  UP  Radio  News 
Wire  Features." 
WHN,  New  York — 14-page  sales 
brochure  on  the  Kid  Wizards  replete 
with  description  of  the  program,  pho- 

tos, quotes  from  the  press,  and  mail 
response. 

WFIL,  Philadelphia — Mailing  piece, 
Night  and  Day,  in  picture  program 
fashion,  giving  statistical  information 
about  station  and  a  list  of  1940  clients. 

NAB-^Booklet  titled  "Radio's  Con- tribution to  American  Democracy, 
1920-1940"  showing  the  major  role 
radio  has  played  in  presidential  elec- 

tions during  the  past  20  years. 

Cellophane  in  Canada 
CANADIAN  INDUSTRIES  Ltd., 
Montreal  (Cellophane) ,  has  started 
five-minute  transcribed  Sunday  eve- 

ning programs  Glimpses  Into  the 
Lives  of  the  Great  on  11  stations 
across  Canada.  Account  was  placed 
by  McConnell  Eastman  &  Co.,  Mon- 
treal. 

i 

Clothier  to  Expand 

FOREMAN  &  CLARK,  Los  An- 
geles (chain  clothiers),  has  started 

a  six-weekly  quarter-hour  news- 
cast on  KFI,  that  city.  Contract  is 

for  16  weeks,  having  started  Feb.  3. 
Other  stations  nationally  will  be 
added.  Agency  is  Milton  Weinberg 
Co.,  Los  Angeles. 

IN 

BALmORl 

IT'S 

DMriONAL  REPRESENnnVES 
EDWARD  PETRy  &  CO. 

ON  THE  NBC  RED  NETWORK 

HIDDEN  GENIUS  of  W.  B.  Mc- 
Gill,  ace  promotion  manager  of 
KDKA,  Pittsburgh,  came  to  light 
the  other  day  after  his  return  from 
a  belated  honeymoon  in  New  York. 
He  captioned  this  inspired  woi'k: 
"That  must  be  where  they  broad- 

cast the  soap  operas". 

Stations  Should  Act 
(Continued  from  page  10) 

in  the  monitor  at  that  time.  The  manu- 
facturers will  schedule  the  work  and 

notify  each  station  when  to  send  their 
monitor  in.  In  this  way  each  station 
can  use  its  monitor  on  the  old  fre- 
<iuency  as  long  as  possible.  The  FCC 
has  authorized  operation  without  a 
monitor  for  the  required  time  if  the 
monitor  is  returned  on  schedule  from 
the  manufacturer. 
During  the  period  the  station  is 

without  a  monitor  frequent  checks 
sliould  be  made  by  the  station's  moni- toring service.  A  check  at  least  twice 
a  week  is  suggested.  A  station's  good standing  will  not  be  jeopardized  if  due 

You  cannot  cover 

the  Dayton  mar- 
ie e  t  without 

WHIO — because 

wmo 

IS  the 

DAYTON 

MARKET 

5000  V/AT
TS-BASIC 

 CBS 

Ask  the  Geo. 
 P- 

HoUingbery  
Company 
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precautions  have  been  taken  and  good 
faith  has  been  shown  if  they  acci- dentally are  found  ofl:  frequency  during 
the  period.  Stations  should  ask  their 
monitor  manufacturers  for  a  recalibra- tion  schedule  without  delay. 

The  equipment  necessary  to  change 
frequency  only  requires  no  further 
authority  from  the  FCC  but  any 
change  of  tower  location  and  antenna 
system  changes  requires  a  CP  in  the 
regular  order.  The  requirements  to  ob- tain a  CP  are  not  affected  by  change 
of  requirements  due  to  the  realloca- tion order  and  must  be  filed  in  the 
usual  manner.  Stations  have  full  au- 

thority without  filing  for  a  CP  for 
changing  monitor  crystals,  changing 
the  transmitter  crystals,  retuning  the 
transmitter  and  retuning  the  antenna 
system  provided  that  if  a  directional 
antenna  is  in  use  the  pattern  on  the 
new  frequency  is  the  same  as  on  the 
old  and  further  provided  that  the  phys- 

ical aspects  of  the  antenna  system  are 
not  to  be  changed. 

In  cases  where  CP's  are  required in  connection  with  the  reallocation, 
the  FCC  is  geared  to  handle  them 
promptly.  A  note  should  be  appended 
lo  the  application  stating  that  it  is 
in  connection  with  and  in  accordance 
with  the  reallocation  order.  If  an  ap- 

plication is  in  such  form  as  not  to  re- quire detailed  study,  then  the  FCC,  if 
so  requested,  will  wire  the  applicant 
permission  to  proceed  with  the  con- struction. 

General  Mills  Discs 
GENERAL  MILLS,  Minneapolis, 
in  the  interest  of  Rex  Flour  is  spon- 

soring Betty  &  Bob,  quarter-hour transcribed  serial  five  times  weekly 
on  six  Montana  stations:  KFBB 
KGHL  KGVO  KGIR  KPFA  KRBM. 
Program,  recorded  and  syndicated 
by  NBC  Radio-Recording  Division, 
was  placed  by  Knox-Reeves  Adv., Minneapolis. 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

.FEBRUARY  1  TO  FEBRUARY  7,  INCLUSIVE. 

Decisions  .  .  . 
FEBRUARY  1 

MISCELLANEOUS— WSPD.  Toledo,  dis- 
missed without  prejudice  petition  inter- vene KFRO  and  on  FCC  motion  deleted 

Issue  No.  3  re  interference ;  WSPD.  dis- 
missed without  prejudice  petition  to  inter- vene etc.  re  application  Edward  J.  Doyle, 

Rochester,  also  application  WSAY,  Roches- 
ter; WJLS,  Beckley.  W.  Va..  granted 

amended  application  CP  900  kc  1  kw  unl. 
directional  N.  to  request  another  frequency  ; 
WOOD.  Grand  Rapids,  granted  amendment 
to  application  for  voluntary  assignment 
license  by  substituting  new  agreements 
among  parties,  thus  dismissing  motion  for 
continuance  of  hearing  ;  NEW,  Pan  Ameri- 

can Broadcasting  System.  Hollywood.  Fla., 
Atlantic  Broadcasting  Corp.,  Miami,  and 
Seaboard  Broadcasting  Corp..  Tampa.  Fla., 
granted  petition  of  applicants  insofar  as 
it  asks  leave  to  amend  applications  for 
CPs  new  stations  to  withdraw  George  H. 
Bowles  and  substitute  Mrs.  Alice  M.  Sholtz, 
but  ordered  hearing  scheduled  for  2-3-41 
cancelled ;  NEW.  Robert  V.  Lee,  Braden- 
ton,  Fla.,  on  own  motion  FCC  continued  to 
indefinite  date  hearing  set  for  2-3-41. 

FEBRUARY  4 
NEW,  Richard  Field  Lewis  Jr.,  Win- 

chester, Va. — Granted  CP  new  station  1370 kc  250  w  unl. 
WREN,  Lawrence,  Kan.  —  Granted 

amended  CP  to  increase  N  from  1  to  5  kw. 
KWWJ,  Portland,  Ore. — Granted  CP 

change  from  1060  kc  500  w  ltd.  to  1040  kc 
1  kw  unl.,  directional  N. 
WSGN,  Birmingham — ^iranted  CP  change 1310  kc  250  w  to  610  kc  1  kw  directional 

N,  new  trans. 
KIRO,  Seattle — Granted  modification  CP 

to  50  kw,  change  antenna. 
NEW,  Camden  Broadcasting  Co.,  Cam- 

den, N.  J. — CP  800  kc  500  w  D,  set  for hearing. 
NEW.  Thumb  Broadcasting  Co.,  Brown 

City,  Mich. — Applic.  CP  dismissed  and hearing  cancelled. 
FEBRUARY  5 

WFIL,  Philadelphia — Granted  CP  FM 
45.3  mc  9,300  square  miles  nearly  4,000.000 population. 
NEW.  South  Bend  Tribune,  South  Bend, 

Ind.— Granted  CP  FM  47.1  mc  4,300  square miles  448,000  population. 
NEW.  Clinton  Broadcasting  Corp..  Clin- 

ton, la. — Granted  CP  1340  kc  250  w  unl. 
NEW,  Burlington  Broadcasting  Co.,  Bur- 

lington, la. — Granted  CP  1490  kc  250  w  unl. 
NEW,  Courier-Post  Publishing  Co.,  Han- 

nibal, Mo. — Granted  CP  1340  kc  250  w  unl. 
WCLS,  Joilet,  111.— Granted  CP  1340  kc 

250  w  unl.  (now  1310  kc  100  w). 
WJAX,  Jacksonville.  Fla. — CP  increase 

N  from  1  to  5  kw  etc.  set  for  hearing. 
MISCELLANEOUS  —  WAPI.  Birming- 

ham, reconsidered  action  of  Jan.  20  setting 
renewal  application  for  hearing  and  can- 

celled hearing;  WESX,  Salem,  Mass., 
granted  motion  dismiss  rehearing  petition 
against  action  of  12-17-40  granting  without 
hearing  application  C.  T.  Sherer  Co.  for 
new  station  in  Worcester,  Mass.  ;  NEW. 
LeRoy's  Jewelers.  Los  Angeles,  FCC  on own  motion  modified  conditional  grant  for 
television  station  to  substitute  Channel 
No.  13  for  No.  10 ;  CBS,  Los  Angeles, 
granted  extension  to  5-1-41  for  filing  pro- 

gram of  research  for  television  station  ; 
WHDH,  Boston,  set  oral  argument  for 
2-20  on  application  increase  to  5  kw  etc. 
WMBQ.  Brooklyn — Proposed  dismissal with  prejudice  renewal  application  and  CP. 
NEW,  Lillian  E.  Kiefer,  Brooklyn— Pro- 

posed dismissal  with  prejudice  of  applica- tion  Lillian    E.   Kiefer  for  CP. 
NEW,  Paul  J.  Gollhofer,  Brooklyn— Pro- posed denial  of  CP  application. 
WCNW.  Brooklyn — Proposed  denial  of license  renewal  and  dismissal  with  prejudice 

of  applications  for  modification  of  license 
and  CP. 
WWRL,  Woodside.  Long  Island— Pro- posed grant  of  applications  for  license 

renewal  and  modification  of  license  to 
include  hours  of  WMBQ  and  WCNW. 

FEBRUARY  6 
WHCU.  Ithaca.  N.  Y. — CP  directional, change  to   640   kc   1  kw  ltd. 
WBTA.  Batavia.  N.  Y.— Modification  CP 

new  't-ition   for  new  transrr«it*f-r. 
WSTV.  Steubenville,  O. — Modification  li- cense to  unl. 
WSKB.  McComb,  Miss. — CP  1200  kc  590 kc  IV. 

FEBRUARY  7 
MISCELLANEOUS— KSFO,  San  Fran- 

cisco, granted  leave  amend  application 
re  power  increase  etc. ;  NEW,  Mosby's  Inc., Anaconda,  Mont.,  granted  leave  amend 
application   CP   to  1200   kc   500   w   1  kw 

D  unl.  ;  NEW,  R.  B.  Eaton,  Des  Moines, 
granted  continuance  hearing  television  ap- 

plication ;  KTSM,  El  Paso,  granted  amend- ment to  reduce  N  power  to  500  w ;  WTEL, 
Philadelphia,  granted  continuance  hearing 
60  days  from  2-24-41 ;  WBAX,  Wilkes- 
Barre,  Pa.,  continued  oral  argument  to 
3-13-41 ;  WMBG,  Richmond,  Va.,  granted 
continuance  hearing  30  days  from  2-21-41. 

Applications  .  .  . 
FEBRUARY  4 

WCAX,  Burlington,  Vt— CP  new  trans- mitter, directional  antenna,  change  1200  kc 250  w  to  620  kc  1  kw. 
NEW.  News  Syndicate  Co.  Inc..  New 

York— CP  FM  44.7  mc  8,500  sq.  miles 
11,212.416  population. 
WCAU.  Philadelphia  —  Modification  CP new  equipment  to  change  antenna. 
NEW.  Courier-Journal  &  Louisville 

Times  Co..  Louisville— CP  45.7  mc  13.200 
sq.  miles  1.004.320  population. 
W47P,  Pittsburgh — Modification  CP  FM re  antenna. 
KTBS.  Shreveport.  La. — CP  change  1450 kc  1  kw  to  1020  kc  50  kw.  amended  re 

transmitter,  antenna. 
WRLC.  Toccoa.  Ga.  —  Modification  CP new  station  for  new  transmitter,  change antenna. 
WISE,  Asheville,  N.  C.  —  Modification license  1370  to  1200  kc  (1230  under  treaty). 
NEW.  Dalton  LeMausurier,  Grand  Forks, 

N.  D. — CP  1410  kc  500  w  1  kw  D  speci- 
fied hours,  II-B,  facilities  of  KFJM. 

KFJM,  Grand  Forks,  N.  D. — Modification license  from  unlimited  to  specified. 
KFEQ,  St.  Joseph,  Mo. — CP  new  trans- mitter, directional  D  &  N,  increase  from 

500  w  2y2  kw  LS  to  5  kw  unlimited,  move transmitter. 
KGGF,  CofEeyville,  Kan. — CP  increase from  1  to  5  kw,  new  transmitter,  amended 

to  unl. 
WEOA,  Evansville.  Ind. — CP  move  trans- mitter. 
KBIZ.  Ottumwa.  la. — Modification  CP 

new  station  re  antenna,  transmitter- 
W45V.  Evansville,  Ind. — Modification  CP FM  re  transmitter. 
NEW.  WTBS  Radio  Co..  Toledo — CP  600 

kc  1  kw  unl.  III-B. 
FEBRUARY  6 

WPAY,  Portsmouth,  O. — Set  for  hearing application  renew  license  and  transfer  of 
control. 
WALB.  Albany.  Ga. — Granted  modifica- tion CP  new  station  1530  kc  1  kw  unl. 

directional  N.  for  new  transmitter. 
WFMD.  Frederick.  Md. — Granted  license increase  hours  etc. 

New  Argentine  Nets 

POSSIBILITY  of  establishing  ad- 
ditional networks  in  Argentina 

supplementing  the  two  existing 
chains,  is  indicated  in  a  Depart- ment of  Commerce  trade  report 
that  the  national  government  of 
Argentina  is  proposing  to  encour- 

age the  transfer  of  some  of  the 
broadcast  stations  now  located  in 
Buenos  Aires  to  other  points  in  the 
country.  Of  Argentina's  42  long- wave stations,  19  are  located  in 
that  city,  it  was  pointed  out.  It  is 
also  planned  to  establish  additional 
stations  in  various  interior  cities, 
the  report  stated. 

THE  BUREAU  of  the  International 
Telecommunications  Union,  Berne, 
Switzerland,  has  announced  publica- tion of  the  13th  edition  of  its  list  of 
Coast  and  Ship  Stations,  which  may 
be  obtained  for  4.80  Swiss  francs, 
postage  prepaid. 

Tentative  Calendar  .  .  . 

FEBRUARY  10 

WGST.  Atlanta — License  renewal. 
FEBRUARY  12 

NEW.  Herbert  L.  Wilson.  Middletown, 
N.  Y.— CP  1310  kc  250  w  unl. 
NEW.  Community  Broadcasting  Corp., 

Middletown,  N.  Y.— CP  1310  kc  250  w unl. 
FEBRUARY  13 

WBAX,  Wilkes-Barre,  Pa. — License  re- newal. 
NEW.  Edward  J.  Doyle.  Rochester ; 

WSAY.  Rochester — Consolidated  hearing  on 
application  CPs  1340  kc  1  kw  unl. 

FEBRUARY  20 

WHDH,  Boston— CP  830  kc  5  kw  unl. 
NEW,  Symons  Broadcasting  Co.,  Ellens- 

burg,  Wash.— CP  1110  kc  1  kw  unl. 
NEW,  J.  C.  Kaynor.  EUensburg,  Wash.— CP  1310  kc  250  w  unl. 

says  Chief  Engineer 
End  the  war  against  low  frequency 
reverberation  and  acoustic  feed- 

back! You  can . . .  with  the  Western 
Electric  639B  Cardioid  Mike. 

It  gives  you  six  pick-up  patterns 
at  the  turn  of  a  switch.  Non-direc- 

tional, bi-directional  and  cardioid 
. . .  plus  patterns  1, 2  and  3  with  min- 

imum response  angles  of  1 50°,  1 30° 
and  110°.  Get  details  from  Graybar. 

Western  Electric 

GATES  AMERICAN  Corp,  Quincy, 
111 ,  reports  the  sale  of  equipment  to the  following:  KPOW,  Powell,  Wyo., 
S251  transmitter,  30  series  speech  in- put and  associated  equipment ;  WALB, 
Albany,  Ga.,  console,  transcription  and studio  equipment;  WRLC,  Toccoa, 
Ga.,  250A  transmitter,  30  console, 
transcription,  recording,  antenna  and remote  equipment ;  WLAG,  LaGrange, 
Ga.,  250A  transmitter,  80  speech  con- .sole  transcription  remote  and  antenna 

apparatus ;  and  dynamic  remote  con- rol  amplifiers  to  KVOO,  Tulsa ;  KFXJ, 
Grand  Junction,  Colo.;  W  L  T  H, 
Brooklyn;  COCO,  Havana;  KFVD, 
Fort  Dodge,  la. ;  WLB  J  Dalton,  Ga. ; 
WNOX,  Knoxville;  WCAD,  Canton, 
N.  Y. 

PRESTO  RECORDING  Corp.,  New 
York,  to  meet  the  demand  for  a  high- 

er quality  recording  and  record  play- 
ing turntable,  has  released  as  a  sepa- 
rate unit  the  dual-speed  12-inch  turn- table formerly  sold  only  as  part  of 

its  Model  &  commercial  recorder.  Radi- 
cally different  in  design  from  any  other 

table  on  the  market,  the  new  Presto 
11-A  employs  a  cast  aluminum  turn- 

table precision-machined  to  dynamic 
balance  and  revolving  on  a  single  ball 
bearing  at  the  base  of  a  bronze  shaft 
wall. 

NEW  EQUIPMENT  of  WTRY,  Troy, 
New  York,  preparatory  to  fulltime 
operation,  includes  a  second  259-foot Lehigh  radiator,  RCA  phasing  unit 
concrete  brick  tuning  house,  and  an 
additional  open  wire  feed  line  to  the 
second  tower.  Hartenstine-Zane  Co., 
New  York,  did  the  actual  construction and  field  tests  are  being  conducted 
by  John  Kennedy,  associated  with 
John  Barron,  Washington  consulting 
engineer. 

WINCHARGER  Corp.,  Sioux  City, 
la.,  reports  the  sale  of  the  following 
equipment :  200-foot  tower  to  KDYL, 
Salt  Lake  City;  175-foot  tower  to 
WKMO,  Kokomo,  Ind. ;  three  element 
directional,  each  tower  220  feet,  to WAPO  Chattanooga. 

MEMOVOX  Inc.,  newly  organized 
manufacturers  of  recording  machines 
and  discs,  has  established  headquar- ters at  405  N.  Maple  Drive,  Beverly 
Hills,  Cal.  Walter  Fagan  is  president 
and  manager,  with  George  P.  Bru- baker,  chief  engineer. 

DEVELOPMENT  of  a  generator 
capable  of  producing  electric  impulses 
of  extremely  short  duration,  reduced 
almost  to  one  millionth  of  a  second, 
has  been  announced  by  Dr.  C.  W. 
Potapenko,  physicist  of  the  California 
Institute  of  Technology,  Pasadena. 
His  new  generator,  he  said,  requires 
vacuum  tubes  only,  and  does  not  use 
any  mechanical  relay  or  controls  of 
any  kind.  It  has  many  possible  uses 
in  radio,  according  to  Dr.  Potapenko. 
He  recently  produced  one-centimeter radio  waves,  the  shortest  ever  achieved, 
using  a  tiny  radio  tube  no  larger  than a  house  fly. 

HERBERT  S.  BAUMGARTEN,  of 
Pittsburgh,  Pa.,  has  been  appointed 
purchasing  agent  of  Universal  Micro 
phone  Co.,  Inglewood,  Cal. 

NEW  portable  transmitter  of  KVGB, 
Great  Bend,  Kan.,  housed  in  a  trailer 
is  now  being  used.  A  40-foot  remov- 

able antenna  is  part  of  the  new 
equipment. 
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NBC  Production  Shifts 

FOLLOWING  the  realignment  of 
the  NBC  program  department  last 
December,  two  new  production 
managers  have  been  named  to  as- 

sist Wilfred  Roberts,  manager  of 
the  New  York  production  division, 
effective  immediately.  They  are  Jo- 

seph Bell  as  production  manager 
for  dramatic  programs  and  George 
Maynard  for  musical  programs, 
both  former  production  directors. 
NBC  also  announced  the  resigna- 

tions of  production  directors  Frank 
Dodge  and  Sherman  MacGregor, 
and  the  appointment  to  a  similar 
position  of  Charles  Schenck,  former 
promotion  manager  of  NBC  Chicago. 

WREN  Gets  5  kw. 
OPERATION  as  a  Class  III-A  sta- 

tion with  5,000  watts  day  and  night 
was  authorized  for  WREN,  Lawrence, 
Kan.  in  an  FCC  decision  Feb.  4.  The 
increase  from  1,000  watts  night  power 
was  made  subject  to  approval  of  site 
and  transmitter  at  Lawrence. 

Cudahy  Shifts  Series 
CUDAHY  PACKING  Co.,  Chicago 
(Old  Dutch  Cleanser),  since  Sept.  28, 
1936,  sponsor  of  Bachelor's  Children on  18  CBS  stations,  on  March  24 
switches  to  the  NBC-Red  network, 
Monday  -  Friday,  9:15-9:30  a.m. 
(CST),  using  35  stations.  Program 
will  originate  in  Chicago.  Contract  is 
for  52  weeks.  Agency  is  Blackett-  Sam- 
ple-Hummert,  Chicago. 

CI.4^SSIFIED 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  clatti- 
ficatlont,  1  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Caterpillar  Report 

EASY  and  informal  outline 
of  the  annual  report  of  Cat- 

erpillar Tractor  Co.,  Peoria, 
111.,  was  given  Feb.  5  on 
WMBD,  Peoria,  by  B.  C. 
Heacock,  Caterpillar  presi- 

dent. The  program,  success- fully tried  a  year  ago, 

reached  most  of  Caterpillar's 13,250  employes  and  their 
families,  as  well  as  many  of 
the  17,200  stockholders.  Mr. 
Heacock  explained  details  of 
the  annual  report,  which  pre- 

viously had  been  placed  in 
the  hands  of  employes  and 
stockholders.  Financial  mat- 

ter and  defense  work  were 

explained,  among  other  fea- tures of  the  report. 

THE  DANISH  weekly  Det  Danake 
Ugehlat,  strongly  anti-Nazi  and  pub- 

lished in  the  Twin  Cities,  is  sponsor- 
ing the  15-minute  musical  game  Songo 

over  KSTP  to  promote  circulation  and 
plug  its  advertisers. 

THE  Tslew  York  Gall,  is  sponsoring 
a  series  of  transcriptions  by  Norman 
Thomas,  Socialist  candidate  for  Presi- dent and  critic  of  the  Roosevelt  lend- lease  policy. 

Crystal  Speciilists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to— 

1.  REGRIND  your  present 

crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  $22.50 

3.  NEW  CRYSTAL 

fully  mounted  .  .  $30.00 
LOW  DRIFT  -  APPROVED  BY  FCC 

lO  SEAVICi: 
124  Jackson  Ave. 

University  Park,  Md. 

Help  Wanted 
Announcer-Newscaster  —  Want  experienced 

young  man  with  Southern  voice  capable 
iiandling  controls.  Send  audition  record 
and  references.  Also  opening  for  good  ad- 

vertising salesman.  WSAV,  Savannah,  Ga. 

New  Carolina  Station  —  Complete  staff 
wanted.  Write  qualifications,  experience, 
salary  expected.  Address :  Equipment  En- 

gineering  Company,   Anderson,    S-  C. 
Southern  Local  desires  chief  engineer.  Pre- 

fer man  experienced  in  network  affiliated 
stations.  Salary  $130.  Box  201,  Broad- casting. 

Announcer — With  one  or  two  years  com- 
mercial broadcasting  experience.  Write 

full  details  including  salary  expected. 
WSOY.  Decatur,  III. 

Salesman  and  Crew  Manager — Experienced 
and  capable  managing  parade  program 
or  other  feature  promotion  ;  submit  refer- 

ences. Box  205,  Broadcasting. 

Openings  on  Hand!  For  qualified  em- 
ployees— every  department — announcers, operators,  combinations,  transradio  press, 

salesmen,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

Experienced  Salesman — For  an  immediate 
opening  in  regional  station,  intermoun- 
tain  west.  In  applying  give  previous  ex- 

perience, sales  records  and  personal  refer- 
ences. Salary  and  commission.  Write  to 

Box  206.  Broadcasting. 

Need  Operator-Announcer — With  first  class 
phone  license.  Good  opportunity  for  ex- 

perience in  programming-  Chance  to  be- 
come program  director.  Want  single  man 

experienced  at  least  one  year.  Box  214, Hroadoasting. 

Experienced  Announcers  -Mid-West  station. 
one  for  news,  sports,  special  events  ;  one 

■    for  farm  shows.   Must  be  able  to  write 
copy     State  experience,    salary  desired, 
and    furnish    audition    record.    Box  202, Broadcasting. 

Experienced  Announcer — Small  station  man 
vvho  knows  his  way  around  a  small  sta- 

tion, announce,  write  script,  ad  lib,  read 
news,  handle  transcriptions  and  do  the 
required  duties  of  a  small  station.  Don't 
bother  to  write  if  you  haven't  had  ex- perience. Nominal  salary  to  start.  Mu- 

tual and  Regional  connection,  heavy  com- 
mercial schedule.  KDLR,  Devils  Lake, North  Dakota. 

Situations  Wanted 

West  Coast  Representation — Hollywood-Los 
Angeles  radio  man,  in  this  field  18  yrs., 
having  own  office,  seeks  affiliation  with 
eastern  agency  or  stations  desiring  coast 
representation.  Coll.  trained,  formerly  an- 

nouncer, studio  director,  10  yrs.  radio 
editor,  adv.  agcy.  exp.,  thorough  knowl- 

edge transcriptions  and  scripts.  Lately 
exclusively  representing  stations  in  for- 

eign countries-  Now  available,  with  office 
facilities,  part-time  basis  on  coast  for 
any  broadcasting  activities.  Box  207, 
Broadcasting. 

Situations  AVanted  (Continued) 

Play  By  Play  Announcer — Five  years  ex- 
perience, sports  and  commercials.  Excel- 

lent references.   Box  212.  BROADCASTING. 
Experienced  announcer,  now  employed  with 
metropolitan  station,  desires  position  with 
progressive  station.  Age  25.  Box  210, 
Broadcasting. 

Announcer — Now  employed  at  5000  watt 
CBS  affiliate  and  newscasting  on  regional 
network.  Experienced  at  combination 
work,  and  baseball.  25  years  old-  Mar- 

ried. Box  204,  Broadcasting. 

Program  Director-Announcer — 27  years  old. 
Married.  Now  employed  as  announcer 
at  5000  watt  network  affiliate  and  regional 
network  newscaster.  Box  203,  Broad- casting. 

Experienced  Operator- Announcer  —  Young, 
ambitious.  Employed  at  five  kilowatt  net- 

work affiliate.  Desires  change.  Program- 
ing, newscasting,  local  network  experi- 
ence. Details,  transcription  on  request- 

Box  200,  Broadcasting. 
Announcer — Wishes  position  with  pro- 

gressive network  affiliate.  Has  proven 
and  commercially  successful  morning 
chatter  show.  Can  do  any  ad  lib,  news 
an.l  straight  assignment.  Thirty  years 
old,  married,  college  education.  Complete 
transcription  available.  Network  refer- 

ences. Address  Box  198,  Broadcasting. 
I  Can  Run  Your  Program,  recording,  or 

agency  radio  department  for  your  greater 
profit.  Since  1926,  I've  grown  up  with radio  in  production,  announcing,  writing, 
national  and  local  advertising.  Also  ex- 

perienced in  the  theatre.  Presently  em- 
ployed, and  past  two  years  have  managed 

commercial  recording  studio  and  been 
director  of  radio  instruction  in  one  of 
nation's  leading  theatrical  schools.  My services  are  not  cheap,  but  will  pay 
dividends.  Box  213,  Broadcasting. 

Wanted  to  Buy 

5  KW  Transmitter  Wanted — Prefer  one  of 
standard  make  and  in  good  condition. 
Box  199,  Broadcasting.  

For  Sale 

FREQUENCY  MONITOR,  Western  Electric 
lA,  with  modified  700A  Oscillator,  Crystal 
Frequency  1290K,  $200.  KDYL,  Salt  Lake City. 

Will  Swap  1370  kilocycle  crystals  for  two 
1450's.  All  interested  parties  please  write 
WHLS,   Port  Huron,  Mich. 

Transcription  Presses — 2  Brunswick  tilt 
head  hydraulic  presses,  12"  ram,  platens 
15  Vs  X  23".  Mech.  excel  ;  good  appearance  ; reasonable.  Also  5  h.  p.  steam  boiler, 
hyd.  pumps,  steam  table.  Box  208, 
Broadcasting. 

For  Sale — A  lingo  type  antenna,  188  ft. 
tall,  applicable  to  the  1200,  1300,  and 
1400  frequency  range.  Tower  in  perfect 
condition,  located  in  Ashland,  Ky.  Address 
manaeor  WCMT.   

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey A  n  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

.National  Pn-u  Uldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  In  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Tarticularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
7134  Main  Street,  Kansas  City,  Mo. 

Branch  office.  Crossroads  of  the  World 
Hollywood,  Cat. 

McNARY  &  CHAMBERS 

Radio  Engineers 

Notional  Press  Bldg.        Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair   (N.  J.)  2-78S9 

PAGE  &  DAVIS 

Consulting  Radio  Engineers 

Munsey  Bldg,  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.  Y. 

RAYMOND  M.  WILMOHE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen  Bldg.  «  WASH.,  D.  C.  •  NA.  0718 
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Three  Tests  Scheduled 

By  Old  Gold  Cigarettes 
p.  LORILLARD  Co.,  New  York 
(Old  Gold  cigarettes)  on  Feb.  9 
started  on  the  Yankee  Network  a 
New  England  test  program  titled 
Four  Corners,  U.  S.  A.,  Sundays, 
3-3:30  p.m.  Program  is  built  around 
comedy  sketches  of  characters 
Eben  and  Noah  Crowell,  portrayed 
by  Arthur  Allen  and  Parker  Find- 
ley,  rural  comedians  known  as  the 
Stebbins  Boys.  The  show  will  be 
produced  in  New  York  and  piped  to 
Yankee  from  WOR. 

With  the  sponsorship  of  Benny 
Goodman's  orchestra  on  WJZ,  New 
York,  7:30-8  p.m.,  P.  Lorillard  is 
considering  a  third  regional  test  on 
the  West  Coast.  It  is  understood 
one  of  the  three  test  programs  will 
be  chosen  for  the  network.  J.  Wal- 

ter Thompson  Co.,  New  York,  is 
agency. 

Vest  Pok  Tests 

VEST  POK,  Lynn,  Mass.,  intrduc- 
ing  a  new  product,  Vest  Pok,  a  non- 

electric dry  shaver,  is  testing  spot 
announcements  in  one  market,  Syr- 

acuse, with  one-minute  announce- 
ments daily  on  WSYR.  Alfred  J. 

Silberstein,  New  York,  is  the  agen- 
cy in  charge. 

Drawn  for  Broadcasting  by  Sid  Hix 
and  Here  Comes  Our  Racing  Expert  Now  With  the  Latest  Tips 

on  Tomorrow's  Races!" 

Court  Rulings  Limit  Appeals 
{Continued  from  page  22) 

Lipton  Buys  Soup  Firm 
THOMAS  J.  LIPTON  Inc.,  Hobo- 
ken,  a  subsidiary  of  Lever  Bros., 
has  acquired  controlling  interest  in 
Continental  Soup  Co.,  that  city. 
Company  manufactures  a  pow- 

dered chicken  soup.  No  plans  have 
been  formulated  by  Young  &  Rubi- 
cam.  New  York,  Lipton  agency. 

"errors  of  law  which  the  court  had 
primarily  in  mind  were  errors  of 
law  in  respect  to  the  action  of  the 
Commission  in  the  public  interst". 

Rights  of  Licensees 
Justice  Stephens  said  he  thought 

the  true  answer  to  what  rights,  if 
any,  licensees  have  under  the  Com- 

munications Act,  lies  between  the 
extreme  position  taken  by  the  ap- 

pellant in  the  Sanders  case  and  the 

extreme  position  taken  by  the  FCC 
in  the  current  cases.  He  said  it  is 
obvious  that  a  station  license  issued 
for  a  definite  term,  for  the  conduct 
of  a  broadcasting  business  requir- 

ing substantial  investment,  "is  more 
than  a  mere  privilege  or  gratuity". 
Whether  or  not  it  may  be  tech- 

nically called  a  property  right,  he 
argued,  it  is  a  thing  of  value  to  the 
person  to  whom  it  is  issued  and  a 
business  conducted  under  it  may 
be  the  subject  of  injury. 

Contending  that  the  FCC  had 
erred  in  failing  to  give  the  appel- 

lants a  hearing.  Justice  Stephens 
said  that  right  to  a  hearing  before 
injury  by  the  Government  in  the 
public  interest  is  one  of  the  funda- 

mental decencies  guaranteed  by 
democratic  institutions.  He  called  it 
a  safeguard  of  the  Anglo-American 
legal  system  "against  arbitrary  or 
capricious  action  by  public  author- 

ities". Further,  he  argued  that  to 
construe  doubtful  language  of  Con- 

gress as  permitting  the  impairment 
or  destruction  of  such  interests 
without  a  hearing,  would  be  to 
invalidate  its  action  under  the  due 
process  clause  of  the  Fifth  Amend- 
ment. 

Fear  of  Injury 

Again  picking  up  the  Supreme 
Court's  reasoning  in  the  Sanders 
case,  Justice  Stephens  said  he  did 
not  think  the  decision  was  intended 
to  mean  that  an  existing  station 
and  the  investment  in  it  "may  be 
injured  or  destroyed  by  the  intro- 

duction of  competition  through  a 
new  licensee  or  through  the  ex- 

tension or  modification  of  the  fa- 
cilities of  other  existing  licensees, 

without  a  hearing  before  the  Com- 
mission on  the  question  whether 

the  public  interest,  convenience  and 
need  will  be  served  by  such  injury 

or  desti-uction." In  a  separate  opinion  in  the 
WSAY  case.  Justice  Miller,  speak- 

ing for  the  majority,  pointed  out 
that  this  case  differed  from  the 
WCPO  and  KVI  cases  only  in  that 
it  was  based  upon  fear  of  injury 
from  electrical  interference,  which 

might  result  from  the  granting  of 
the  Watertown  application  on  the 
same  frequency  and  with  the  same 
power  as  WSAY.  Declaring  that 
certain  language  in  the  Supreme 
Court  decision  in  the  Sanders  case 
suggests  the  possibility  of  different 
treatment  of  a  licensee  thus  affected 
than  would  be  true  of  one  whose 
claim  of  aggrievement  is  based 
upon  economic  or  financial  injury, 
the  opinion  added,  however,  that 
"we  are  unable  to  distinguish  be- 

tween a  situation  in  which  a  li- 
censee is  threatened  by  electrical 

interference  and  one  in  which  he  is 
threatened  by  economic  or  financial 

injury". 

Sanders  Case 
It  was  apparently  the  intention 

of  the  Supreme  Court  in  the  San- ders case,  according  to  the  majority, 
to  "integrate  the  two".  It  was 
pointed  out  that  the  highest  tri- 

bunal amended  its  opinion  as  origi- 
nally published,  by  inserting  the 

word  "financially"  in  a  sentence 
dealing  with  injury  resulting  from 
the  issuance  of  a  license. 

"Presumably,  injury  by  electrical 
interference  would  manifest  itself 

in  economic  or  financial  injury",  the 
majority  held.  "Anything  less  would 
be  of  no  importance  to  a  licensee. 
But,  in  any  event,  the  final  con- 

sideration is  that  of  public  inter- 
est; possible  injury  to  the  licensee is  a  secondary  consideration;  and, 

as  we  read  that  decision,  we  have 
no  power  to  consider  any  injury 
or  possibility  thereof,  except  as  it 
may  relate  to  the  public  interest. 
Under  such  circumstances  and  be- 

ing no  private  interest  which  can 
be  protected  on  appeal,  no  purpose 
can  be  served  in  this  case,  any 
more  than  in  the  other  two,  by 

granting  a  stay  order". 
Slight  Distinction 

Justice  Stephens  again  strongly 
dissented,  holding  that  he  thought 
the  WSAY  stay  order  petition 
should  be  granted.  He  pointed  out 
that  WSAY  had  demanded  a  hear- 

ing, which  the  FCC  had  denied,  and 
that  it  then  appealed,  charging 
error  of  law  in  the  denial.  Unless 
an  order  is  issued  staying  the  order 
of  the  Commission,  irreparable 
harm  to  the  public  interest  and  to 
the  private  business  of  WSAY  will, 
as  a  result  of  the  action  of  the 
Commission,  be  occasioned. 

Justice  Stephens  said  that  the 
case,  in  his  opinion,  presented  no 
questions  materially  different  from 
those  in  the  WCPO  and  KVI  cases. 
The  only  distinction  is  that  in  the 
WSAY  case  the  harm  which  it  is  I 
alleged  will  come  to  the  station  will 
proceed  from  the  granting  of  a  new 
station  license  with  conflicting  fre-i 
quency,  rather  than,  as  in  the  other  | 
two  cases,  from  the  modification  of; 
existing  station  licenses  in  suchi 
manner  as  to  extend  their  facilities. || 
with  consequent  economic  injury  to 
the  stations  and  resultant  harm  to 
the  public  interest.  He  said  this  was 

a  distinction  "without  a  difference"^ so  far  as  the  legal  considerations} 
are  concerned. 

LULU  BELLE  and  Scotty,  siiigint;| 
stars  of  WLW's  Boone  County  Jam- 

boree,  have  signed  contracts  to  ap- 
pear in  two  motion  pictures  within  th«! next  six  months  which  will  be  pro 

duced  in  Hollywood  by  Republic  Pie tures,  Inc. 
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This  photograph  by  D.  D.  Clarke  was 
"shoe  at  sunrise"  on  Fourteenth  Street 
in  Kansas  City,  Missouri.  At  left, 
foreground,  is  the  Exhibition  Hall  of 
the  city's  new  $6,000,000  Siunicipal Auditorium.  In  the  distance,  at  left, 
is  the  magnificent  sky-scraper  of  the Kansas  City  Power  and  Light  Company, 

Missouri's  tallest  building. 

I 

WILLIAM  G.  RAMBEAU  COMPANY 

niTPUrn  ^eo  north  Michigan  iirui  VHDV  chanin  building    •  • 
l/IlII/iiUU  PHONE  ANDOVER  5566    VlljW  I  Utln  PHONE  CALEDONIA  5-4940 

KANSAS  CITY,  MISSOURI 

KEY  STATION  ̂   tU  KANSAS  STATE  NETWORK 

0/  tUe.  MUTUAL  BROADCASTING  SYSTEM 

DONALD  DWIGHT  DAVIS  •  PRESIDENT      JOHN  T.  SCHILLING  •  GENERAL  MGR. 

.Win, 



THAT  MAY  AFFECT  MILLIONS  OF  LIVES! 

Here,  insignificant  on  his  scratch  Pad,  are  the  "doodles" 

of  a  radio  engineer ..."  Doodles"  that  may  well  be  the 
foundation  of  a  highly  significant  development  when  RCA 
Research  and  team  work  have  finished  with  them. 

"Doodling"  is  a  habit  of  thinkers.  And  that  is  why  the 
scratch  pads  of  radio  engineers  are  often  a  pattern  of 

"doodles."  These  men  are  ever  thinking,  probing,  study- 
ing in  their  ceaseless  efforts  to  uncover  new  radio  de- 

vices and  services. 

To  this  end,  RCA  Research  plays  an  important  part. 

The  scores  of  outstanding  developments  that  have  first 

seen  the  light  of  day  in  the  RCA  Laboratories  are  con- 
crete proof  of  the  progress  research  makes 

possible. 
In  conducting  research,  RCA  engineers 

and  scientists  have  at  their  disposal  the 

greatest  experience  in  electronics  and  sound.  RCA  is  the 

only  organization  that  makes  and  does  everything  in  radio. 

Broadcasting  problems  frequently  find  solution  in  the 
experience  of  the  National  Broadcasting  Company  .  .  . 

Communications  problems  are  more  easily  solved  with 
the  assistance  of  R.  C.  A.  Communications,  Inc. . .  .The 

answers  to  manufacturing  problems  may  be  secured 

through  consultation  with  men  at  the  RCA  Manufac- 

turing Company  .  .  .  Problems  encountered  in  marine 

radio  development  are  overcome  with  the  help  of  the 
Radiomarine  Corporation  of  America.  In  short,  the  aid 

of  the  entire  organization  is  extended  to  those  in  the 
RCA  Laboratories  who  look  to  the  future. 

So  with  "doodles"  as  a  start,  followed  by 
intensive  research  and  team  work,  the  magic 

of  radio  plays  an  important  role  in  the  lives 
of  millions. 

RADIO  CORPORATION  OF  AMERICA 
RADIO  CITY    •    NEW  YORK 

The  Services  of  RCA : 

RCA  MANUFACTURING  CO.,  Inc.  •  RADIOMARINE  CORPORATION  OF  AMERICA 
NATIONAL  BROADCASTING  COMPANY,  Inc.        •        R.  C.  A.  COMMUNICATIONS,  Inc. 

RCA  LABORATORIES 
RCA  INSTITUTES.  Inc. 
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...and  we  can 

prove  it! 

pROM  the  very  day  back  in  1922  when  we  pioneered  radio  for  the 
people  of  this  area,  WHAS  has  never  ceased  to  be  the  dominant  sta- 

tion in  its  market. 

A  survey  made  public  over  a  year  ago  satisfied  us  and  you  that,  for 

listeners  out  in  our  rich  Bluegrass  counties,  WHAS  still  is,  as  always, 

the  No.  1  favorite. 

Now  we  have  a  new  survey  of  metropolitan  Louisville  which  is  startling 

in  its  emphasis  on  WHAS  as  the  far-and-away  top-ranking  station  of  this 

area. 

FOR  ONE  OUTSTANDING  THING  ...  IT  REVEALS  THAT  DURING 

119  BROADCAST  HOURS  CHECKED  IN  A  SINGLE  WEEK  FROM 

6  A.M.  to  11  P.M.,  WHAS  HAD  THE  TOP  AUDIENCE  IN  83.  THE 

NEAREST  OTHER  STATION  HAD  ONLY  28,  THE  REST  WERE  THIN- 

LY SCATTERED. 

Wherever  dollars  are  waiting  to  be  spent  in  this  market,  WHAS  is,  em- 

phatically, all  you  need. 

And  don't  overlook  that  this  normal  Primary  Area  of  5,100,000  popu- 

lation and  two-and-a-half-billion  spending  power  now  affords  you  the 

*'plu8"  of  Louisville's  new  $125,000,000.00  defense  progress,  creating 

35,000  new  jobs  and  a  new  1941  defense  payroll  of  $7,500,000.00  per 
month. 

Ask  us  to  tell  you  more  about  this  market  and  the  new  survey. 

WHAS 

LOUISVILLE 

Basic  C.B.S.  •  50,000  Walts 

Represented  by  Edw.  Petry  &  Co. 



Shooting  the 

Works  on 

Name  Bands 

.  .  .  may  be  a  little  tough  on  pur 
production  budget  but  it  makes 
a  happy  February  for  Standard 
stations.  Following  right  on  the 
heels  of  our  sensational  Duke 
Ellington  release,  comes  now 
another  top  flight  recording 
orchestra.  Our  newest  band  is 
none  other  than  Freddy  Martin, 
whose  popularity  is  tops  all 
over  the  country. 

Add  to  this  more  dance  ma- 

terial by  two  of  Standard's  best 
liked  orchestras,  Marvin  Dale 
and  Jimmy  Walsh,  and  season 
it  with  popular  novelties  by 
Frankie  ("Sunrise  Serenade") 
Carle  and  Ronnie  ("Cecilia") 
Kemper  of  the  Horace  Heidt 
aggregation  and  the  result  is 
just  what  the  sponsor  ordered! 

Looking  into  our  palms  we  see~ 
the  future  looming  up  plenty 
bright.  Recording  sessions  now 
on  schedule  call  for  more  Henry 
Busse,  Alvino  Rey  and  then 
another  new  band — the  Mac- 
Farland  Twins. 

'AU  this  has  to  do  only  with 
our  pop  releases;  our  concert 
and  standard  units  go  on  as 
usual  to  make  up  that  big  pack- 

age of  a  hundred  tunes  a  month. 
No  wonder  the  "Welcome"  list 
below  continues  to  grow  faster 
than  any  other.  Standard's 
various  plans  of  tax-free  li- 

braries. Standard's  Spot-Ads, 
and  Standard  Super  Sound 
Effects  are  truly  an  unbeatable 
combination. 

Write  for  iniormation. 

 —  ^ 
WELCOME  TO: 

KTHS^Hot  Springs,  Ark. 
KRE— Berkeley,  Cal. 
WORD— Spartanburg, 

S.  C. 
WTMA— Charleston,  S.C. 
WJBO— Baton  Rouge,  La. 
WDEF— Chattanooga, Tenn. 

Now  — 293 

Standard  Stattonsl 

c 

7.  •  SPLENDID 

ENTERTAIUMINT 

.  .  COMPETENTLY 

19  4:1- • 

^kri  ̂ ^^Kn  avenue.
 

"■^^  -average  _„.^idiy  & 

OUR    DA/LV  MAfL 

IEADERSHIP  in  any  field  carries  with  it  the  obligation  to  maintain  that  leadership  for  the 
I  benefit  of  those  who  depend  on  it.  For  us,  this  means  building  into  every  transcription  in 

the  Standard  Radio  Library  Service  the  highest  possible  degree  of  Showmanship,  Technical 
Perfection  and  Salability.  That  we  succeed  is  best  shown  by  letters  of  praise  from  our  subscribers, 

members  of  that  growing  family  of  stations  who  answer  "Yes!"  to  the  question: 

"Are  Your  '\xanscx\\)t'\ons  Up  to  Standatdl" 

Sicmda/id Radio 

HOLLYWOOD 
CHICAGO 

Published  every  Monday,  B3rd  issue (Year  Book  Number)  published  in  February  by  BROADOASTOfG  Potugations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered 
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Detroit  officials  Plan 

a  Network  of  Airport 
PbeBOmenal   Grow^^  of 

Widespread  Scrfejme  1: 

;;"^';Bu.^ess  Up. ff  Over  City 

Fr.cb  rORD 

5  to  $35  Down  i 

Che  rnlpt 

•        •  • 
REGARD  WXYZ  AS  DETROIT'S 

NO.  1  RADIO  VALUE 

d  Chsv. 
PRIC 
CADILL  C 

AMPATI 

5000    WATTS    DAY    AND  NIGHT 

KING  TRENDLE  BROADCASTING  CORPORATION 

KEY  STATION  MICHIGAN  RADIO  NETWORK 

BASIC  DETROIT  OUTLET  NBC  BLUE  NETWORK 

National  Sales  Representative   •   PAUL  H.  RAYMER  CO. 

{HALL 

iERT  BAKER '-3nd  River  Av?.,  Derr 
FRtD  FORD 

wn  $1.50 from  $7 

MoiiUily  Rates  from  $28 
CASS  AT  PUTNAM 

COLUMBIA  0100 



"FARGO"  means  the 

RED  RIVER  VALLEY! 

Fargo,  N.  D.  is  a  little  city  which,  with  its  im- 
mediate environs,  accounts  for  only  some 

71,855  souls.  But  walk  doMTi  Main  Street 

with  any  native  son,  and  you'll  find  that  he 
knows  perhaps  only  one  of  every  hundred 

people  you  pass.  That's  because  Fargo  is  the 
only  trading  center  for  the  rich  Red  River 

Valley — the  only  larger  shopping  center  for 
over  1,000,000  better-than-average  consum- 

ers. These  people  drive  in  from  a  radius  of 

nearly  100  miles  to  buy  in  Fargo — and  do 
46%  of  all  the  retail  purchasing  done  in 
North  Dakota,  South  Dakota  and  Minnesota 

(exclusive  of  the  counties  containing  Minne- 
apolis and  St.  Paul). 

This  really  big  market  is  well-served  by  one, 

and  only  one,  radio  outlet — Station  WDAY 

(940  KC — 5000  watts)  .  . .  With  ahnost  nine- 
teen years  of  broadcasting  experience,  WDAY 

is  doing  some  amazing  things  for  its  advertis- 

ers— and  at  surprisingly  low  cost.  Ask  your 

Agency  to  ask  the  Colonel — WDAY's  exclu- 
sive representative  since  1933. 

N.B.C. 

WDAY 

Fargo,  N.  D. 

5000  WATTS,  FULL  TIME 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
V/TCN  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS  Q 
WFBL  SYRACUSE 

...IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

. . .  SOUTHEAST . . 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW  .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 

I  1 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CHICAOO:  180  S.  Michigan       HEWtORK:  247  Park  Ave.     DETROIT:  New  Center  BlJg.    SAN  FRANCISCO:  ji/ 5»«er     LOS  ANGELES:  650  ̂ .  Gran.^     ATLANTA :  522  Pa/mer  BWg.  j 
Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667  j 
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FCC  May  Act  Quickly  on  Monopoly  Report 

Sweeping  Majority  Action  Against  Networks  Is  Expected, 

With  Minority  Likely  to  Challenge  Jurisdiction 
By  SOL  TAISHOFF 

HAVING  disposed  of  the  standard 
broadcast  reallocation  providing 
for  the  wholesale  shifting  of  sta- 

tions next  March  29,  the  FCC  has 
set  its  sights  for  swift  handling  of 
the  network-monopoly  case  as  its 
immediate  order  of  business.  Con- 

sideration of  the  final  report  is 
slated  to  get  under  way  this  week. 

In  executive  session  last  Mon- 
day (Feb.  10),  the  FCC  approved 

an  outline  of  the  report  as  drafted 
by  its  Law  Department.  The  final 
draft,  by  Commission  request,  is  to 
be  placed  before  it  prior  to  the  end 
of  this  week — ^probably  Wednesday. 
Since  every  phase  of  the  two-year- 
old  inquiry  has  been  beset  with  de- 

lays, there  can  be  no  assurance  that 
the  consideration  will  be  as  expe- 

ditious as  proponents  of  a  "radical" 
report  would  like. 

How  Far? 

The  degree  to  which  the  Gov- 
ernment proposes  to  go  in  regulat- 

ing business  aspects  of  broadcast- 
ing constitutes  the  crux  of  the  net- 

work-monopoly issue.  If  past  events 
can  be  accepted  as  the  criterion, 
there  will  be  two  reports — a  ma- 

jority finding  of  a  "crackdown"  na- 
ture projecting  "economic  bondage" 

for  the  industry,  and  a  minority  re- 
port contesting  the  FCC's  jurisdic- 
tion over  broadcasting  as  a  busi- 
ness. On  these  broad  precepts,  the 

majority  is  expected  to  constitute 
Chairman  Fly  and  Commissioners 
Walker,  Thompson  and  Payne.  A 
minority  report  will  be  filed  by 
Commissioners  Craven  and  Case, 
unless  all  signs  fail. 

The  FCC  majority  is  anxious  to 
get  the  report  out  of  the  way,  what- 

ever the  repercussions,  because  of 
the  repeated  threats  from  Congress 
to  investigate  the  whole  radio  regu- 

latory scene.  Congress  now  is  so  en- 
grossed in  national  defense  matters 

that  few  observers  see  any  immedi- 
i  ate  chance  for  a  full-scale  inquiry, 
having  as  its  goal  redefinition  of 
the  Communications  Act  of  1934. 
This  in  eifect,  would  take  the  regu- 

I  latory  ball  away  from  the  FCC  un- til a  new  law  is  enacted. 
Three  members  of  the  FCC  al- 

ready are  committed  to  an  extreme 
report  by  past  expressions.  Com- 

missioners Walker  and  Thompson 
were  members   of   the  Network- 

Monopoly  Committee  which  drafted 
the  proposed  report  recommending 
FCC  regulation  of  network-affiliate 
contracts,  and  control  over  pro- 

grams, transcriptions,  talent,  rates, 
compensation  to  affiliates,  and  other 
phases  of  broadcast  operation. 
Dual  network  operation,  such  as 

that  existing  by  virtue  of  NBC's maintenance  of  the  Red  and  Blue, 
was  deprecated  as  resulting  in  su- 
pression  of  competition.  Clear  chan- 

nels, by  an  indirect  approach,  were 
attacked. 

Chairman  Fly  has  not  had  occa- 
sion to  express  himself  on  the  Com- 

mittee's findings.  While  he  is  be- lieved to  be  inclined  toward  a  more 
conciliatory  course,  and  probably 
will  favor  a  toning  down  process, 
he  nevertheless  is  represented  as 
being  favorable  to  more  stringent 
regulation  and  to  licensing  of  the 
networks. 

On  the  other  hand.  Commission- 
ers Case  and  Craven  are  disposed 

to  concur  in  the  views  of  the  ma- 
jority of  the  respondents  at  the  in- 
quiry that  the  FCC  does  not  have 

jurisdiction  over  business  aspects 

AN  ENGINEERING  study,  with- 
out regard  to  economic  laws,  de- 

signed to  disclose  how  service  can 
be  provided  to  the  "cow  country", was  ordered  last  week  by  FCC 
Chairman  James  Lawrence  Fly,  and 
caused  immediate  consternation 
within  the  FCC. 

Evidently  premised  on  the  pub- 
lic utility  concept  that  the  nation- 

wide networks  should  be  forced  to 
provide  service  to  sparsely  settled 
areas,  with  the  revenues  derived 
from  the  major  markets  "paying 
the  freight",  the  embryonic  project 
was  viewed  with  real  concern.  It 
was  regarded  as  tieing-in  with  the 
project  to  break  down  clear  chan- 

nels, as  well  as  a  means  of  forcing 
networks  to  divert  profits  for  sta- 

tion operations,  which,  in  effect, 
would  be  non-profit  making. 

While  no  formal  comment  came 
from  the  FCC,  it  was  understood 
that  Chairman  Fly,  at  a  meeting 
last  Tuesday,  asked  the  engineer- 

ing department  to  undertake  such 
an  exploratory  study.  In  essence, 
he  asked  that  a  coverage  pattern 
be  drafted,  indicating  placement  of 

of  broadcasting  in  the  manner  pro- 
posed by  the  Committee.  That  will 

be  the  thesis  of  their  minority  find- 
ing, should  one  be  made. 

The  fact  that  the  FCC  at  present 
has  a  membership  of  only  six,  the 
vacancy  existing  since  last  June 
when  Col.  Thad  Brown  retired,  will 
have  no  bearing  on  the  Commis- 

sion's final  conclusions.  If  a  new 
member  is  appointed  prior  to  final 
action,  he  hardly  would  be  disposed 
to  vote  on  the  report.  The  docket 
was  closed  Jan.  2  with  the  filing  of 
final  briefs. 

The  FCC  majority  would  like  to 
clean  up  the  final  report  by  the  end 
of  March.  Whether  it  can  meet  that 
deadline  is  problematical.  Once  the 
report  hits  the  full  Commission,  a 
lively  encounter  is  inevitable.  Every 
time  the  report  has  been  mentioned 
in  meetings  during  the  last  few 
months,  verbal  pyrotechnics  have 
been  set  ofi.  Commissioner  Thomp- 

son, ardent  advocate  of  an  all-out 
crack-down,  intermixed  with  im- 

plied approval  of  Government 
ownership,  has  found  himself  pitted 
against     Commissioner  Craven, 

stations  of  substantial  power  in 
rural  areas  otherwise  not  afforded 
primary  service.  This  would  take  in 
substantial  geographical  areas  west 
of  the  Mississippi.  The  Department 
was  instructed  to  give  no  consider- 

ation to  economic  laws  as  such  and 
to  make  its  study  purely  on  the 
basis  of  technical  coverage  con- 
siderations. 

Purely  Technical 

This  move,  though  purely  pre- 
liminary, is  viewed  as  significant 

since  it  constitutes  a  marked  de- 
parture from  established  proced- 

ures. Current  rules  require  that  ap- 
plicants advance  proof  that  a  sta- 

tion in  a  given  location  will  be  eco- 
nomically feasible,  in  order  to  in- 

sure sufficient  revenues  to  supply 
adequate  program  service.  Any  de- 

parture from  that  policy  would  in- 
volve a  subsidy  whether  by  the 

networks  or  other  established  pri- 
vate broadcasting  interests,  or  by 

the  Government  itself. 
Clear  channels  are  drawn  into 

this  development  since  these  sta- 
tions  provide   virtually   the  only 

staunch  advocate  of  Radio  by  the 
American  Plan,  and  a  minimum  of 
interference  with  the  status  quo. 

Seek  Careful  Study 

Delay  may  be  occasioned  in  final 
consideration  because  of  absences. 
Commissioner  Thompson  has  been 

ill,  and  Payne  has  been  winter- 
vacationing.  There  could  be  no  de- 

cisive vote  with  two  members  ab- 
sent, as  the  lineup  now  stands. 

It  is  a  foregone  certainty,  too, 
that  Commissioners  Craven  and 

Case  will  desire  to  pursue  a  fine- 
tooth-comb  process  of  justification 
of  the  majority's  conclusion.  The 
ponderous  record  of  the  hearings 
which  ran  from  Nov.  14,  1938 
through  May  11,  1939,  and  the 
1,300  page  report  submitted  last 
June  12  by  the  Network-Monopoly 
Committee  may  be  read  and  re-read 
before  the  FCC  concludes  its  delib- 
erations. 

Working  under  the  direction  of 
Telford  Taylor,  FCC  general  coun- 

sel, two  FCC  attorneys  are  devot- 
ing practically  full  time  to  the 

preparation  of  the  proposed  major- 
ity report.  They  are  Robert  Cooper, 

{Continued  on  page  40) 

secondary  service  available  to  list- 
eners residing  on  farms  and  in 

other  localities  remote  from  cen- 
ters of  population.  They  were  origi- 

nally set  up  in  the  1928  broadcast 
allocations  for  such  service,  par- 

ticularly at  night,  when  the  chan- 
nels so  assigned  are  given  only  one 

station.  Under  the  1928  allocations, 
40  such  channels  were  set  aside. 
This  number  has  been  whittled 
down  to  26  under  the  allocations 
slated  to  become  effective  March  29. 
Whether  Chairman  Fly's  request 

for  a  survey  ties  into  theories  ad- 
vanced by  other  Commission  mem- 

bers for  a  high-power  Government 
network  is  debatable.  Some  months 

ago  it  was  suggested  the  Govern- 
ment should  operate  international 

broadcast  stations,  largely  because 
of  national  defense  aspects.  Within 
the  last  three  years,  other  Govern- 

ment officials  have  advocated  set- 
ting up  of  a  standard  broadcast 

network  by  the  Government  and 
also  a  television  network.  These 
projects  died  aborning,  however. 

Subsidy  for  Rural  Service  Is  Seen  in  New  FCC  Study 
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TO  THE  CHAMP  went  a  water-glass  toast  recently  at  WGAR,  Cleveland, 
as  members  of  the  WGAR  sales  staff  feted  John  Garfield  (seated),  new- 

est member  of  the  department,  who  came  through  with  the  largest  amount 
of  new  local  business  for  a  recent  six-week  period.  Drinking  to  Sales- 

man Garfield's  continued  success  are  (1  to  r)  Harry  Camp,  director  of 
local  sales;  Ellis  VanderPyl,  promotion  director;  Sutherland  DeWitt, 
commercial  representative;  Gene  Carr,  assistant  manager  in  charge  of 
sales.  Missing  was  WGAR  Manager  John  Patt,  who  sent  congratulations 
from  Palm  Springs  and  requested  a  rain  check  for  future  meetings. 

Video  Committee 

To  Be  Continued 

Will  Carry  on  More  Studies 
Prior  to  March  20  Hearing 
CONTINUATION  of  the  National 
Television  System  Committee,  en- 

abling it  to  participate  in  the 
March  20  television  hearing  sched- 

uled by  the  FCC  and  to  carry  on 
its  study  of  visual  broadcasting 
standards,  was  authorized  Feb.  12 
by  the  executive  committee  of  Ra- 

dio Manufacturers  Assn.  at  a  meet- 
ing in  New  York.  NTSC,  organized 

under  RMA  auspices  in  cooperation 
with  the  FCC,  on  Jan.  27  presented 
22  recommendations  for  commer- 

cial television  standards  which  are 
to  be  considered  at  the  March  20 
hearing. 
NTSC  Chairman  W.  R.  G.  Baker, 

of  General  Electric  Co.,  made  a 
complete  report  of  the  committee's work  to  James  S.  Knowlson,  RMA 
president,  and  the  executive  com- 

mittee at  the  meeting.  In  addition 
to  preparing  for  participation  in 
the  hearing,  the  NTSC  will  study 
further  its  proposals  for  television 
standards  concerning  particularly 
synchronization  and  the  441-line 
image. 

Possible  Changes 

Additional  study  may  bring 
amendments  in  these  recommenda- 

tions, it  was  stated.  Subscriptions 
for  the  complete  reports  of  NTSC 
and  its  nine  panels,  whose  chair- 

men will  participate  in  the  March 
20  proceeding,  also  were  authorized 
at  the  meeting. 

Wide  activity  by  radio  manufac- 
turers in  the  national  defense  pro- 
gram is  indicated  by  preliminary 

returns  received  in  the  RMA  sur- 
vey of  the  industry's  productive 

facilities.  Questionnaires  for  the 
survey,  recently  authorized  by  the 
RMA  board  of  directors,  were  dis- 

tributed Feb.  5  to  member  compan- 
ies. Preliminary  replies  indicate 

that  while  some  manufacturers  are 
at  peak  production  on  national  de- 

fense work,  a  large  number  are  in 
position  to  expand  their  plants  and 
personnel  to  meet  future  needs  of 
the  Government. 

WTRY  Joins  Blue 

WTRY,  Troy,  N.  Y.,  recently  au- 
thorized to  operate  fulltime  with 

1,000  watts,  950  kc,  on  March  16 
joins  NBC's  Basic  Blue  network, 
making  a  total  of  228  NBC  affili- 

ates. Station  rate  for  WTRY  will 
be  $160  per  evening  hour.  WTRY 
replaces  WABY,  Albany,  as  an 
NBC  station  in  that  area,  WABY 
on  the  same  date  becoming  a  full- 
time  Mutual  outlet.  The  Albany 
station  operates  on  1370  kc,  250 
watts. 

WEEI  Names  Garland 

DAVID  S.  GARLAND  has  been 
named  sales  promotion  manager  of 
WEEI,  Boston,  by  manager  Harold 
E.  Fellows.  Mr.  Garland,  a  native 
New  Yorker,  has  served  on  news- 

papers trade  papers,  and  in  adver- 
tising agencies  there  and  at  one 

time  operated  his  own  agency. 

Book  Firm's  Discs 
WILLIAM  H.  WISE  &  Co.,  New 
York  (book  publishers)  is  testing 
five-minute  transcribed  straight 
commercial  messages  six  times 
weekly  on  WCOP,  Boston;  WIBC, 
Indianapolis;  KMA,  Shenandoah, 
la.;  KMPC,  Los  Angeles,  in  the  in- 

terest of  Garden  Encyclopedia;  and 
on  Vn^ELI,  New  Haven;  WIBG, 
Glenside,  Pa.;  KFRC,  San  Francis- 

co, for  Modern  Home  Physician. 
More  stations  will  be  added,  accord- 

ing to  Huber  Hoge  &  Sons,  Ney 
York,  the  agency. 

Split  Periods  on  WOR 
IN  AN  EXPERIMENT  in  Satur- 

day morning  programmine,  WOR, 
New  York,  has  divided  the  45- 
minute  period  from  8:15  to  9  a.m. 
into  seven  individually  produced 
programs  —  two  of  ten  minutes 
each,  and  five  of  five-minutes.  De- 

signed for  the  advertiser  with  a 
limited  budget  who  wants  more 
than  spot  announcements,  the  pro- 

grams include  househould  hints, 
film  chatter,  popular  music,  and 
poetry. 

Cigar  Firm  Adding 
CONSOLIDATED  CIGAR  Corp., 
New  York,  is  using  spot  announce- 

ments four  times  weekly  for  El 
Sidelo  and  Harvester  cigars  on 
WDAY,  Fargo;  WNAX,  Yankton; 
KIRO,  Seattle;  WTIC,  Hartford; 
WORC,  Worcester;  WBRE  and 
WBAX,  Wilkes-Barre.  More  sta- 

tions will  be  added,  acording  to 
Erwin,  Wasey  &  Co.,  New  York, 
the  agency. 

Nursery  Spots 
BOYD  NURSERIES,  McMinnville, 
Tenn.,  on  Feb.  3  started  a  varying 
schedule  of  two  to  six  weekly  an- 

nouncements and  programs,  featur- 
ing local  talent,  on  seven  stations, 

contracts  are  for  undetermined 
length.  Stations  are  WSB,  Atlanta; 
WLW,  Cincinnati;  WDZ,  Tuscola, 
111.;  WWVA,  Wheeling;  WMMV, 
Fairmont,  W.  Va. ;  WSM,  Nash- 

ville; KTHS,  Hot  Springs.  Agency 
is  Albert  Kircher  Co.,  Chicago. 

CASH    FROM  CAMERAS 

Muncie  Retailer  Credits  Radio 

 With  Sales  Boom  
HARPER  &  PERRIN  Owl  Drug 

Stores,  sponsor  of  Owl's  Radio Camera  Club  on  WLBC,  Muncie, 
Ind.,  credits  the  program  with  an 
annual  gross  of  $20,000  in  photo- 

graphic supplies  and  cameras  dur- 
ing the  last  two  years.  The  weekly 

program,  heard  Sundays  just  after 
the  dinner  hour,  is  built  around 
material  furnished  by  manufactur- 

ers and  local  events  interesting  to 
camera  fans. 
Fred  Harper,  brother  of  Ed 

Harper,  one  of  the  owners  of  the 
four  stores,  prepares  the  script, 
in  cooperation  with  the  WLBC 
staiF.  Primary  objective  of  the  pro- 

gram is  to  supply  useful  informa- 
tion to  camera  addicts,  along  with 

anecdotes  of  local  character  with 
a  photographic  flavor,  and  an  oc- 

casional bargain  off'er. 

Hall  Bros.  Renewal 

HALL  BROS.,  Kansas  City  (Hall- 
mark Greeting  Cards),  has  re- 
newed for  26  weeks  its  Tony  Wans' Scrap  Book  on  18  NBC-Red  sta- 

tions, Sundays  4:15-4:30,  Tuesdays 
and  Thursdays  1:15-1:80  p.m. 
(EST),  effective  Oct.  5.  The  cur- 

rent series  will  leave  the  air  April 
10,  returning  when  the  new  con- 

tract goes  into  effect.  In  addition  to 
the  stations  now  being  used,  the 
NBC-Red  Mountain,  West  Coast, 
South  West,  South  Central  groups, 
WOW,  Omaha,  WGY,  Schenectady 
and  WMBG,  Richmond,  will  be 
used.  It  is  expected  the  new  series 
will  be  released  on  the  same  days 
and  broadcast  times  as  the  current 
one,  according  to  the  agency,  Henri, 
Hurst  &  McDonald,  Chicago. 

Princess  Pat  Adds 
PRINCESS  PAT  Ltd.,  Chicago 
(Lip  Tone),  has  added  20  stations 
to  its  varying  schedule  of  six  or 
more  weekly  spot  announcements 
for  Lip  Tone,  new  liquid  lip  rouge 
[Broadcasting,  Jan.  27],  making  a 
total  of  40  stations  now  being  used. 
Agency  is  Frank  R.  Steel  &  Asso- 

ciates, Chicago. 

Divorce  of  Radio 

And  Press  Urged 

Conflict  of  Opinion  Needed, 
Ernst  Tells  Liberty  Group 

RADIO  should  get  a  "divorce"  from the  press,  Morris  Ernst,  New  York 
attorney,  told  a  group  discussion 
of  "Censorship"  following  a  Lin- 

coln Day  luncheon  of  the  Ameri- can Civil  Liberties  Union  at  Hotel 
Commodore. 
Taking  part  in  the  discussion, 

which  followed  a  speech  by  FCC 
Chairman  James  Lawrence  Fly 
(see  page  24),  were  Quincy  Howe, 
newspaperman  and  author;  Jos- 

eph Miller,  NAB  director  of  labor 
relations;  Mathew  Gordon,  CBS 
day  news  editor;  Telford  Taylor, 
general  counsel  of  the  FCC;  James 
Boyd,  author ;  John  Sullivan,  of  the 
shortwave  department  of  PM,  and 
Mr.  Ernst. 

Sees  Flexibility 

Speaking  on  "Radio  and  the  Na- 
tional Emergency",  Mr.  Taylor  said 

that  with  television,  facsimile  and 
FM  all  in  the  development  stage, 

radio  will  be  much  more  "flexible" in  the  future  and  can  render  the 

public  greatly  improved  service. 
Disagreeing  with  Mr.  Taylor  to 

a  large  extent,  Mr.  Ernst  brought 
out  that  some  300  of  the  over  850 
stations  in  this  country  were  owned 
outright  by  newspapers  or  con- 

trolled by  newspaper  interests.  Es- 
sentially competitive  media,  radio 

and  the  press  are  so  boosting  each 
other  today  that  America  is  los- 

ing out  on  the  "conflict  of  opinion" so  necessary  to  preserve  democracy, 
he  declared.  The  powers  of  radio 
are  so  consolidated  in  the  hands  of 
the  major  networks,  Mr.  Ernst  con- 

tended, that  the  local  station,  as 
well  as  the  local  newspaper,  Is  prac- 

tically overlooked. 

Sharp  Buys  KXO 
ACQUISITION  of  KXO,  El  Centre, 
Cal.,  local,  by  Tom  Sharp,  owner 
of  KFSD,  San  Diego,  for  $9,250 
was  approved  Feb.  11  by  the  FCC. 
The  assignor  was  F.  M.  Bowles, 
also  engaged  in  the  radio  retail 
business,  which,  it  is  understood, 
was  disposed  of  to  Mr.  Sharp  at 
the  same  time  for  approximately 
$3,000.  Mr.  Sharp  is  president  of 
Valradio  Inc.,  the  purchasing 
company,  and  is  listed  as  21  2-3% 
stockholder,  with  Airfan  Radio 
Corp.,  licensee  of  KFSD,  listed  as 
holding  the  balance  of  the  stock. 
KXO  operates  on  1500  kc.  with  100 
watts  unlimited  time. 

Starkist  Texas  Series 

STARKIST  Co.,  San  Antonio 
(Starkist  Flotation  toothpaste),  is 
using  amateur  programs  for  15 
weeks  on  six  stations,  KMAC,  San 
Antonio;  KNOW,  Austin;  KTEM, 
Temple;  KGKB,  Tyler;  KBST,  Big 
Spring;  WJPR,  Greenville,  Miss. 
Programs,  a  half-hour  in  length, 
are  heard  Sunday  afternoon,  aug- 

mented by  five  daily  announce- 
ments. Starkist  also  is  using  an- 

nouncements on  more  than  20  other 
stations. 
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Realigning  Radio  Selling  for  Defense 
IT  BEGAN  with  a  postcard.  It 
read,  "I  don't  make  a  habit  of  writ- 

ing to  radio  stations,  but  I  think 
WOR  deserves  a  word  of  thanks  for 

rebroadcasting  Churchill's  speech 
the  other  day.  I  missed  the  first  pro- 

gram because,  after  being  out  of 
work,  I  got  a  job  in  a  factory  here 
working  on  Army  stuff.  I  leave  the 
house  about  4  in  the  afternoon  and 

quit  around  midnight.  This  doesn't 
give  me  much  chance  to  hear  the 
programs  I  used  to  listen  to  before. 
Thanks  again." 

This  postcard  came  from  New 
England,  but  it  is  not  only  typical 
of  New  England.  It  is  a  reminder 
that  national  defense  investment 
and  preparation  is  gradually  chang- 

ing the  listening,  living  and  buying 
habits  of  thousands  of  people  in 
manufacturing  and  industrial  towns 
and  cities  from  coast  to  coast.  New 
money  is  on  the  move  and  breakfast 
is  being  eaten  in  the  afternoon. 

The  change  has  been  slow,  but 
it's  gathering  speed.  You  don't  see 
it  from  the  top  floor  of  a  New  York, 
Chicago,  'Frisco  or  Seattle  office 
building.  You  see  it  in  the  factory- 
spattered  stretches  of  New  Eng- 

land; in  the  deeper  glow  over 
Scranton  and  Wilkes-Barre  and 
York.  You  see  it  in  the  humming 
shops  at  Burbank  and  Farmingdale 
and  in  the  lighted  factory  windows 
of  Fall  River  and  Evanston  and 

Wilmington.  And  now  it's  beginning 
to  pop  up  in  station  mail. 

A  Look  at  York,  Pa. 

So  far,  the  most  colorful  and  in- 
formative check  to  be  made  on  what 

happens  to  the  living  and  buying 
habits  of  a  typical  defense-effected 
American  community  appeared  in 
the  January  16th  issue  of  the  New 
York  Times. 

Here  are  some  indicative  quotes 
from  the  Times  story — 

"A  lot  of  York  girls  who  a  few months  back  had  to  be  satisfied  with 
$2  and  $3  dresses  have  jumped  to 
the  $7  class  .  .  .  One  of  the  big 

I  banks  reports,  typically,  that  20% 
i  more  Christmas  savings  accounts 
(by  value)  were  started  this  year 
than  last  .  .  .  Over  the  holidays 
York's  three  State  liquor  stores  sold 
one-third  more  bottled  goods  than 
they  did  a  year  ago  .  .  .  And  so 
it  goes  all  down  the  line." 

Station  selling  must  align  itself 
to  meet  these  changes  which  are 
occurring  throughout  the  country. 
How  will  stations  do  it?  What  will 
stations  do?  What  are  the  dividends 
the  whole  thing  presents? 

It  poses,  first  of  all,  a  problem 
for  the  station  promotion  man,  fact- 
gatherer,  advertising  director  or 
whatever  he  calls  himself.  Agencies 
and  advertisers  are  sold  on  facts, 
not  fancies. 

Let  him  first  determine  the  value 
by  manufacturers  in  the  cities  and 
towns  within  the  area  his  station 
sells.  Balance  this  against  arma- 

ment contracts,  either  pending  or 
received.  Check  bank  clearings  and 
deposits  and  changes,  if  any,  in  re- 

lief and  city  welfare  I'olls. 
Schools,  colleges,  beauty  parlors, 

liquor    shops,    stationery  stores. 

Changes  in  Work  Hours  and  Increase 

In  Wages  Opens  Opportunities 

By  JOSEPH  CREAMER 
Promotion  Director,  WOR,  New  York 

theaters,  automobile  agencies,  de- 
partment stores,  the  personnel  man- 

agers of  plants,  factories  and  busi- 
ness firms  all  have  their  individual 

stories  to  tell. 
This,  then,  is  the  basis.  No  at- 

tempt has  been  made  here  to  sug- 
gest a  method  either  for  the  gather- 

ing or  presentation  of  the  material. 
Individual  stations  and  their  needs 
will  determine  the  quantity  and  ar- 

rangement of  the  facts.  The  promo- 
tion man's  own  ingenuity  will  di- 
rect the  force  and  sincerity  of  the 

inducement  which  the  station's salesmen  offer. 

What  About  Audience? 

There's  no  doubt  that  station 
listening  audiences  in  heavy  manu- 

facturing and  industrial  towns  and 
cities  will  be  affected.  Listeners  who 
once  followed  the  "Carolina  Song 
Spinners"  at  6  p.m.,  will  be  turning 
a  lathe  at  that  time  a  week,  month 
or  six  months  from  now. 

Exaggerating  a  little?  Not  ex- 
actly. Let's  consider  a  theoretical, 

but  perfectly  reasonable  case. 
Let's  say  a  manufacturer  of  shav- 

ing cream  is  placing  spot  broad- 
casts on  eight  or  ten  Pennsylvania 

stations.  Assuming  —  something 
which  is  becoming  increasingly  un- 

necessary— that  several,  or  all,  of 
the  towns  and  cities  covered  by  the 
stations  carrying  his  broadcasts 
have  manufacturing  plants  which 
will  devote  all  or  part  of  their  pro- 

duction to  defense  material,  how 

does  this  change  the  manufacturer's 
listening  audience? 

Considering  one  typical  city,  we 
find  that  a  plant  ordinarily  pro- 

ducing 2  million  dollars  worth  of 
material  annually  has,  to  meet  de- 

fense requirements,  stepped-up  pro- 
duction to  8  million  dollars  worth 

of  material  annually. 
Doing  this  is  a  matter  of — 1. 

Adding  labor,  skilled  and  unskilled, 

in  varied  shifts.  2.  Plant  expansion, 
if  present  equipment  and  property 
don't  meet  contract  requirements.  3. 
Extending  the  normal  working  day. 

Three  points,  then,  immediately 
effect  the  sponsor  of  the  shaving 

cream  broadcasts  and  the  station's 
sales  staff ;  i.e.,  more  people  work- 

ing at  varied  hours,  more  money 
available,  a  change  in  listening 
habits. 

What  about  this  change  in  lis- 
tening habits?  Well,  if  500  people 

(a  modest  figure!)  in  each  of  the 
nine  towns  and  cities  covered  by 
the  sponsor's  broadcasts  have  had 
the  habit  of  listening  to  his  pro- 

gram at  6  p.m.,  and  a  high  or  low 
percentage  of  these  people  are  em- 

ployed or  their  hours  shifted,  it  may 
mean  a  loss  of  40,000  regular  lis- 

teners and  potential  shaving  cream 
purchasers.  It  also  means  that  these 
40,000  people  may  be  wooed  away 
from  the  shaving  cream  they're using,  or  about  to  buy,  because  of 

exposure  to  a  competitor's  message at  a  new  listening  time. 
Some  Problems 

This  automatically  poses  two 
problems  for  the  station,  agency 
and  sponsor — 1.  To  retain  and  con- 

tinue to  sell  the  audience  during 
the  regular  broadcast  period,  which, 
theoretically,  has  been  reduced.  2. 
To  recapture  all,  or  a  portion  of, 
the  old  audience  and  additional  pro- 

spects at  another  time  of  the  day 
.  .  .  with  a  rebroadcast  or  plus- 

program. The  rebroadcast  and  plus-pro- 
gram are  comparatively  new.  Casu- 

ally considered,  it  would  seem  that 
they're  different  terms  for  the  same 
programming  technique.  Actually, 
they're  not. 

The  term  rebroadcast  explains 
itself;  i.e.,  the  same  or  a  different 
program,  live  or  transcribed,  broad- 

cast over  a  station  at  a  different 

TIMES  are  changing,  and  fast.  Joe 
Creamer  knows  about  this.  At  his  New 

York  desk  and  in  his  trade  contacts  he 

daily  becomes  more  impressed  with  the 
current  evolution.  Defense  booms  are 

offering  new  chances  and  new  problems 

to  the  broadcast  industry  and  this  promo- 
tion director  of  a  metropolitan  station  has 

some  interesting  and  important  ideas 
about  what  to  do  and  how  to  go  about 

doing  it.  Especially  prominent  is  the 

change  in  audience  habits  among  in- 
dustrial towns  and  cities,  where  life  may 

begin  at  sunrise,  noon  or  even  midnight. 

time  of  the  day,  or  at  a  different 
period  of  the  week,  to  interest  new 
listeners,  or  a  different  kind  of  lis- 

tener, or  a  listener  not  available 
at  the  time  of  the  original  broad- 
cast. 

The  plus-program,  on  the  other 
hand,  is  a  term  growing  out  of  an 
increasing  tendency  *  on  the  part 
of  heavy  radio  time  purchasers  to 
broadcast  more  than  one  program 
on  different  stations  in  such  large 
and  diversified  markets  as  Chicago, 
San  Francisco  and  New  York. 
Now,  let's  see  how  these  two 

programming  techniques  can  be 
used  profitably  to  retain  old  listen- 

ers and  create  new  ones  in  manu- 
facturing and  industrial  towns  and 

cities  affected  by  rearmament  and 
defense  production. 

Turning  back  to  our  theoretical 
shaving  cream  manufacturer  for  a 
moment,  let's  suppose  that  he  has 
been  broadcasting  a  show  five  times 
each  week  at  7  p.m.  A  study  of 
working  conditions  in  the  industrial 
and  manufacturing  towns  and  cities 
which  are  covered  by  the  stations 
airing  his  broadcasts,  shows  that  a 
total  of  2,000  to  7,500  men  have 
been  employed  by  plants  for  new 
working  shifts.  These  shifts,  we 
then  find,  are  concentrated  between 
4  and  11  p.m. 

Our  shaving  cream  manufacturer 
retains  his  original  broadcast  at 
the  7  o'clock  time  to  take  care  of  his 
old  but,  theoretically  reduced  audi- 

ence, and  then  spots  a  series  of 
weekly  rebroadcasts  between  2  and 
4  p.m. 

The  Big  Market  Job 

This,  generally,  takes  care  of  the 
sponsor  who,  like  our  shaving  cream 
manufacturer,  is  airing  his  broad- 

casts in  specific  manufacturing  and 
industrial  areas.  But  what  about 
the  sponsor  whose  program  is  being 
carried  in  New  York,  Chicago  and 
other  diversified  major  market  com- 

binations? Here  major  stations  not 
only  cover  huge  metropolitan  listen- 

ing centers,  but  concentrations  of 
industrial  and  manufacturing  towns 
and  cities  in  their  guaranteed  and 
bonus  areas. 

Here  the  plus-program  comes  to 
the  rescue. 

Assuming  that  a  sponsor  is  using 
a  major  New  York  station,  obvi- 

ously his  greatest  and  most  valu- 
able coverage  is  the  thickly  popu- 
lated listening  centers  of  the  five 

boroughs  and  such  cities  as  Bridge- 
port, Trenton,  Newark  and  the  out- 

lying suburban  areas  of  West- 
chester, Long  Island  and  New Jersey. 

He  discovers,  however,  that  his 
station  also  covers  such  manufac- 

turing and  industrial  centers  as 
Hartford,  Wilmington,  Elizabeth, 
Bethlehem  and  Wilkes-Barre,  to 
name  but  a  few. 
A  study  of  factory  production, 

concentration  of  defense  money, 
{Continued  on  page  45) 

*  Twenty-six  sponsors  used  WOR  in  addi- tion to  a  major  station  outlet  in  New  York 
during  1939.  In  1940,  47  sponsors  placed 
plus-programs  on  WOR,  an  increase  of 81%. 

IBROADCASTING  •  Broadcast  Advertising February  17 ,  1941   •  Page  9 



Latin  Board  Plans  Advertising  Study 

Rockefeller    Group  to 

Boost  Interchange 
Of  Products 

By  BRUCE  ROBERTSON 
WITH  the  goal  of  increasing  trade 
between  the  United  States  and  the 
Latin  American  countries  as  a 
means  of  strengthening  the  eco- 

nomic defense  of  the  Western 
Hemisphere,  the  Office  for  Coordi- 

nation of  Commercial  &  Cultural 
Relations  Between  the  American 
Republics  is  setting  up  two  proj- 

ects designed  to  aid  the  producers 
and  exporters  of  each  group  in 
merchandising  their  goods  to  the 
other. 

Advisory  Services 

These  projects,  as  announced  Feb. 
8  by  Nelson  Rockefeller,  coordi- 

nator, are: 
1.  To  set  up  in  New  York  a 

merchandising  advisory  service  to 
provide  exporters  from  the  other 
American  republics  with  informa- 

tion and  assistance  in  marketing 
their  products  in  the  United  States. 
This  project  will  be  operated  by 
the  Inter-American  Development 
Commission,  whose  purposes  are  to 
develop  new  products  of  a  non- 

competitive character  and  to  stimu- 
late trade  between  the  Americas. 

2.  To  inaugurate  a  series  of 
merchandising  studies  in  Central 
and  South  America  to  provide 
United  States  manufacturers  with 
information  about  the  needs,  tastes 
and  habits  of  living  of  our  Latin 
American  neighbors.  These  studies, 
which  will  include  intensive  surveys 
of  Latin  American  markets  and  ad- 

vertising media,  will  be  made  un- 
der the  direction  of  the  American 

Assn.  of  Advertising  Agencies.  The 
results  will  be  made  available  to  all 
American  exporters  and  advertis- 

ers through  the  AAAA  and  through 
the  Department  of  Commerce. 

James  W.  Young,  veteran  adver- 
tising man  who  is  chairman  of  the 

Committee  on  Communications  of 
the  Office  of  Coordination,  told 
Broadcasting  that  a  knowledge  of 
the  markets  and  media  of  these 
neighboring  countries  is  considered 
a  fundamental  requisite  for  the  in- 

creased use  of  local  advertising 
by  American  manufacturers,  which 
the  Committee  is  trying  to  encour- 

age. The  cost  of  collecting  the 
needed  information  would  be  pro- 

hibitive for  any  individual  adver- 
tiser or  advertising  agency,  he  said, 

but  the  results  should  be  of  suffi- 
cient importance  to  American  busi- 
ness generally  to  warrant  the  gov- 

ernment undertaking  the  job. 
The  AAAA  was  selected  to  han- 

dle the  surveys,  Mr.  Young  said,  be- 
cause it  is  the  organization  most 

closely  connected  with  the  adver- 
tising industry  as  a  whole  and  be- 

cause it  is  experienced  in  handling 
work  of  this  type.  While  the  Gov- 

ernment will  underwrite  the  entire 
project,  the  personnel  chosen  to 
carry  out  the  work  will  be  engaged 
by  the  AAAA,  which  will  also  plan 
and  direct  the  various  studies. 

A  technical  committee  will  be  set 
up  by  the  AAAA  to  supervise  the 
work,  Mr.  Young  explained,  and  a 
technical  director  appointed  to  car- 

ry it  out  under  the  direction  of  the 
committee.  According  to  present 
plans,  which  are  more  or  less  tenta- 

tive, seven  field  men  will  be  sent  to 
various  Latin  American  cities  to 
carry  on  the  actual  work  of  collect- 

ing the  data,  with  a  field  director 
traveling  from  point  to  point  to 
coordinate  the  individual  surveys. 

Technical  Work 

As  now  planned,  one  man  will 
cover  Brazil,  with  headquarters 
probably  in  either  Rio  de  Janeiro 
or  Sao  Paulo;  another  will  cover 
Argentina,  Paraguay  and  Uruguay 
from  headquarters  in  Buenos 
Aires;  a  third  will  operate  out  of 
Mexico  City,  covering  Mexico.  San- 

tiago, Chile,  will  be  headquarters 
for  a  man  covering  that  country 
and  also  Bolivia.  Bogota,  Colombia, 
will  be  headquarters  point  for  the 
Central  American  survey.  One  man 
will  cover  Ecuador  and  Peru  from 
a  headquarters  point  not  yet  se- 

lected. The  seventh  survey  area, 
the  Caribbean,  will  probably  have 
headquarters  in  San  Juan,  Puerto 
Rico. 

The  field  investigators  are  now 
being  selected,  Mr.  Young  stated, 
adding  that  every  effort  is  being 
made  to  start  the  actual  work  as 
soon  as  possible.  There  are  three 
essentials  for  each  field  man,  he 
said:  He  must  have  an  absolute 
command  of  either  Spanish  or 
Portugese;  he  must  have  lived  in 
one  of  the  countries  long  enough  to 
have  a  reasonable  familiarity  with 
the  habits  of  the  people;  he  must 
have  had  experience  fitting  him  for 
conducting  this  kind  of  market- 

WHEN  Magazine  Repeating  Razor 
Co.  starts  sponsoring  Duffy's  Ta- vern on  CBS  March  1,  it  will  bring 
back  to  the  air  for  a  52-week  run 
one  of  the  Forecast  programs  pro- 

duced experimentally  by  the  net- 
work last  summer. 

As  the  name  implies,  the  Fore- 
cast series  presented  one-time 

broadcasts  of  14  new  programs 
which  were  expected  to  return  to 
the  air  as  series,  either  sponsored 
or  sustaining,  following  their  sum- 

mer tests. 
First  Forecast  show  to  become  a 

regular  CBS  feature  was  Back 
Where  I  Come  From,  a  program  of 
folk  music  featuring  Burl  Ives  and 
the  Golden  State  Quartette,  which 
retui-ned  to  CBS  Sept.  23  as  a 
sustaining  program. 

Other  Discoveries 

While  Duffy's  Tavern  is  the  first one  of  the  programs  to  be  sold  in 
toto,  the  Forecast  series  can  take 
at  least  partial  credit  for  the  pres- 

ence of  Alfred  Spalding  as  master 
of  ceremonies  on  the  Coca  Cola 
pi'ogram  Pause  That  Refreshes  on 
the  Air.  On  the  opening  Forecast 
show.  Battle  of  Music,  this  noted 
violinist  was  first  cast  in  an  m.c. 

media  research.  The  men  chosen 
will  be  trained  in  New  York  and 
then  sent  to  the  various  field  head- 

quarters, he  said. 
Radio  Surveys 

Asked  about  the  radio  studies, 
Mr.  Young  stated  that  in  addition 
to  such  data  as  the  call  letters, 
wavelengths,  power  and  methods 
of  operation  of  all  stations,  the  sur- 

veyors will  also  study  listening 
habits  and  program  preferences  of 
set  owners  in  each  locality. 

In  announcing  the  projects,  Mr. 
Rockefeller  stated  Feb.  8  in  a 
speech  before  the  New  York  City 
League  of  Women  Voters: 

It  should  be  recognized  that 
American  exporters  spend  millions 
of  dollars  each  year  through  vari- 

ous advertising  media — newspap- 
ers, radio,  magazines,  store  dis- 

plays, motion  pictures — designed  to 
promote  sale  of  consumer  goods  in 
Central  and  South  America.  Many 
exporters  have  told  us  that  they 
feel  that  their  advertising  budgets 
in  these  countries  would  undoubted- 

ly be  increased  if  there  were  avail- 
able greater  information  on  the 

needs,  tastes  and  habits  of  living  of 
the  citizens  of  our  neighboring  re- 

publics. Research  Training 

"The  studies  to  be  undertaken  by 
the  bureau  should  supply  this  in- 

formation, and  the  result  should 
be  increased  use  by  our  advertisers 
of  the  press,  radio,  and  other  media 
of  these  countries.  It  is  important 
to  note  that  the  bureau  plans  to 
train  nationals  of  the  various  coun- 

tries in  the  research  techniques 
employed  in  gathering  information 
so  that  in  the  near  future  nationals 
will  carry  on  the  study. 

role.  Another  Forecast  discovery, 
Danny  Kaye,  is  currently  appear- 

ing in  a  leading  role  in  the  Broad- 
way musical  hit,  "Lady  in  the 

Dark". 
A  distinctly  masculine  type  of 

show,  unusually  suitable  for  razor 
advertising,  Duffy's  Tavern  is  set 
in  an  old  style  saloon  presided 
over  by  "Archie",  tavern-keeper 
and  host  to  the  comedians,  mu- 

sicians, etc.,  v/ho  will  supply  the 
program's  entertainment  each  week. 
Archie  is  the  creation  of  Ed.  Gard- 

ner, radio  director,  and  was  first 
heard  on  another  CBS  experimental 
series.  This  Is  New  York. 

Mr.  Gardner,  who  has  resigned 
his  post  as  director  of  the  Rudy 
Vallee  series  to  return  east  for 

Duffy's  Tavern,  will  direct  as  well 
as  star  in  the  new  series.  John 
Kirby's  orchestra,  which  recently 
completed  a  sustaining  CBS  series, 
Flow  Gently  Sweet  Rhythm,  will  be 
another  permanent  feature  of  the 
program.  Series,  which  will  adver- 

tise Schick  Injector  razors  and 
blades,  is  handled  bv  J.  M.  Mathes 
Inc.,  New  York. 

"It  is  our  hope  that  the  projects 
which  we  are  now  undertaking,  and 
which  at  the  outset  are  concerned 

principally  with  trade  relations  be- tween the  United  States  and  the 
other  republics,  can  be  extended  to 
render  service  to  each  of  the  re- 

publics in  its  dealings  with  all  of 
the  others.  Such  an  extension  is 
called  for  by  studies  which  reveal 
that  there  is  not  now  available  in 
any  one  of  the  American  republics 
a  sufficient  amount  of  information 
concerning  the  markets  of  the 
others. 

"I  believe  that  the  exchange  of 
more  exact  information  with  a  view 
to  the  promotion  of  trade  among  all 
of  the  republics  is  not  only  impor- 

tant in  a  commercial  sense,  it  will 
be  a  very  genuine  force  in  the  pro- 

motion of  cultural  understanding. 
The  word  culture  is,  after  all,  only 
a  convenient  term  for  summarizing 
the  way  people  live  and  feel  and 
think.  When  people  use  and  enjoy 
the  same  articles  in  their  homes, 
the  same  media  in  their  hours  of 
leisure,  they  have  one  of  the  ele- 

ments of  a  common  culture.  Under- 
standing between  them  is  unques- 

tionably increased." 

FISH  AND  GAME  devotees  swarm 
in  the  Free  &  Peters  family.  Upper 
photo  (right)  shows  Preston  Peters, 
New  York  partner,  with  one  of  the 
25  sailfish  he  and  his  party  caught 
within  24  hours  off  Palm  IBeach  in 
mid-January — believed  to  be  some- 

thing of  a  record.  At  bottom  is  G. 
Richard  (Dick)  Shafto,  general 
manager  of  WIS,  Columbia,  S.  C, 
with  a  deer  he  shot  recently.  Co- 

incidence is  the  fact  that  two  years 
ago  Shafto  took  Jim  Free  on  a 
hunting  trip  to  the  same  grounds 
and  Free  killed  his  first  deer  about 
200  yards  from  the  same  spot 
Shafto  brought  down  this  buck. 

AND  ANOTHER  FORECAST  CLICKS 

New  'Duffy's  Tavern'  Series  Marks  First  Sponsor  Contract 
 Signed  After  Experimental  Series  
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GET  READY,  OLD  MAN 

SUMMER'S  COMING.' 

To  those  not  familiar  with  the  radio  situation 

in  Iowa,  February  17  may  seem  an  odd  and  amaz- 

ing time  to  be  talking  about  summer.  Fact  is,  how- 

ever that  now's  the  best  time,  because  a  little  later 

will  be  too  Intel 

You  see,  summer  is  the  time  when  half  of  Iowa's 

vast  income  is  produced.  Iowa  people  don't  simply 

exist  through  the  hot  weather,  longingly  anticipat- 

ing the  winter  opera  season,  or  something!  Summer 

is  our  oyster,  and  we  open  it  with  a  bang. 

If  you  manufacture  anything  that's  eaten,  worn,  or 

used  in  the  summer-time,  write  right  now — or  ask 

Free  8C  Peters — for  the  opportunities  that  WHO 

can  oflFer  you  now  but  not  later.  Exactly  as  in  1940, 

the  summer  of  1941  is  going  to  be  a  sell-out.  So 

please  don't  construe  this  as  high-pressure — and 

don't  say  we  didn't  tell  you! 

WHO 

+  for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  M ALAND,  MANAGER 

FREE  &  PETERS,  INC  National  Representatives 



Term  Copyrights 

Urged  in  Canada 

Board  Hears  Society's  Appeal 
For  Increase  in  Rates 

By  JAMES  MONTAGNES 

CHANGES  in  the  Canadian  Copy- 
right Act  to  allow  long  and  short- 

term  copyrights  for  musical  com- 
positions were  discussed  Feb.  12 

before  the  Canadian  Copyright  Ap- 
peal Board  at  Ottawa,  during  the 

opening  appeal  of  the  Canadian 
Performing  Rights  Society  for  an 
increase  from  8  to  14  cents  per 
licensed  set,  and  a  50-50  split  with 
CPRS  fees  from  broadcasting  sta- 

tions by  BMI  (Canada)  Ltd. 

"The  v/orld  must  get  down  to 
amending  the  copyright  law  in  re- 

gard to  musical  composition,"  Jus- tice A.  K.  McLean,  chairman  of 
the  board  stated.  "When  the  Ca- 

nadian copyright  law  was  passed 
this  situation  was  never  anticipat- 

ed. I  think  the  time  will  come  when 
the  Copyright  Act  will  have  to 
formulate  some  classification  of 
music.  For  one  grade  of  music  we 
could  have  a  copyright  for  one  year, 
for  other  grades  two  or  three  years 
and  so  on.  I  suppose  that  for  some 
grades  the  author  should  have  a 

copyright  for  life." 
The  hearings  were  originally 

started  on  Dec.  6  and  postponed  to 
Feb.  12  because  of  the  United 
States  copyright  situation.  In- 

creased fees  asked  by  the  CPRS, 
(Canada's  ASCAP)  mean  broad- 

casters would  pay  $178,321.98  in 
1941  as  against  $97,839.45  in  1940. 

Sedgwick  Appears 

Joseph  Sedgwick,  representing 
BMI  (Canada)  Ltd.  and  counsel 
for  the  Canadian  Assn.  of  Broad- 

casters, told  the  board  BMI  wished 
to  enter  the  Canadian  field  "so 
that  it  may  encourage  authors, 
composers  and  publishers  who  could 
not  get  into  ASCAP's  ring — and 
there  are  thousands  of  them." 

Brooke  Claxton,  counsel  repre- 
senting the  Canadian  Broadcast- 

ing Corp.,  said  the  CBC  opposed 
any  increase  in  the  royalty  rates 
and  believed  any  allowance  made 
to  BMI  should  come  out  of  the 
present  rate.  The  CBC  welcomed 
BMI  "because  it  provides  competi- 

tion for  CPRS  and  brings  a  new 
set  of  authors  and  music  and  be- 

cause we  will  no  longer  be  forced 
to  depend  on  CPRS".  In  opposing 
the  proposed  CPRS  increase  he  cit- 

ed a  steady  trend  in  music's  loss 
of  popularity  on  the  air. 

Claxton  said  his  view  was  that 

"CPRS  has  exaggerated  its  impor- 
tance to  the  broadcasting  indus- 

try, and  I  think,  to  itself".  Abil- 
ity of  United  States  networks  to 

dispense  with  ASCAP  music,  he 
felt,  lent  strength  to  this  view.  Syd- 

ney Kaye,  of  BMI.  New  York,  was 
present  as  a  witness.  Hearings 
were  continued  Feb.  13. 

ONE  OUT  OF  TEN 
Detroit  Students  Know  About 

 Music  Feud  

CHAIRMA.X  .TAMKS  LAWKKXllK 
PLY.  of  the  FCC  iiiid  I)i-fcii^c  ('(iiii- 
munications  Hoard.  :iii<l  Mi's.  l''l.v  were guests  of  President  ;ind  Mrs.  Uiiiisc\cll 
at  a  Fel).  12  White  Ilmise  dinner 
honorinK  Her  Royal  Hinliness.  tlie 
Gran  I  I)ucliess  of  Luxenil)ni'y'. 

"BMI  stands  for  Boston  Medical 

Institute." That  was  one  of  the  answers  re- 
ceived in  an  inquiry  among  200 

junior  high  school  pupils,  made  by 
Prof.  Garnet  R.  Garrison,  head  of 
the  Division  of  Radio  at  Wayne  U. 

Prof.  Garrison  remembered  that 
the  thinking  of  parents  has  been 
accurately  mirrored  in  the  past  by 
primary  school  votes  on  election  day 
among  Detroit  school  children.  It 
was  decided  that  a  good  cross-sec- 

tion of  Detroit  opinion  on  the  BMI- 
ASCAP  argument  could  be  ob- 

tained by  asking  the  students  of 
an  age  range  from  12  to  15  the 
question,  "What  do  BMI  and 
ASCAP  mean  to  you?" If  the  answers  were  any  criterion, 
Detroit's  radio  listening  public  is 
supremely  unconscious  of  any  radio 
music  difficulties.  Here  are  some 
answers : 

"I  don't  know  about  BMI,  but 
ASCAP  is  a  soap  for  eczema." 

"They  are  colleges  in  the  south." 
"ASCAP  and  BMI  have  gone  on 

a  strike.  The  one  that  strikes  the 
longest  will  win,  and  the  other  has 

to  pay  a  copyright." "They  are  code  languages  used  by 
warring  nations  over  the  radio." Prof.  Garrison  said  that  about 
10%  of  the  200  students  taking  the 
quiz  appeared  to  know  the  right answer. 

Spl] 

From  Boy'B  Life 

BMI  Film  Tie-in 
IN  A  DEAL  negotiated  by  Harry 
Engel,  West  Coast  manager  of 
BMI,  with  Ernst  Lubitsch,  Holly- 

wood film  producer,  the  song  That 
Vncertain  Feeling,  written  by  Jack 
Owens,  will  be  exploited  along  with 
the  United  Artists  picture  of  that 
title.  The  song  is  to  be  recorded  for 
distribution  to  radio  stations,  and 
will  also  be  given  full  play  in  the 
picture  press  sheet.  In  addition,  the 
picture  and  its  stellar  players. 
Merle  Oberon,  Melvyn  Douglas  and 
Burgess  Meredith,  will  ornament 
the  sheet-music  cover.  Tie-in  with 
BMI  assures  the  film  considerable 
radio  exploitation  on  network  and 
other  stations,  it  was  said. 

Group  of  ASCAP  Composers  Charges 

Netivorks,  Affiliates  With  Intimidation 

NBC,  CBS  and  MBS  and  their  af- 
filiate stations  are  charged  with 

using  intimidation,  coercion  and 
boycott  tactics  and  abusing  the 
rights  given  in  their  licenses  to 
force  ASCAP  music  from  the  air 
in  a  petition  filed  with  the  FCC 
last  Monday  by  a  group  of  13  com- 

posers of  popular  music. 
Complaint  states  that  in  the  lat- 

ter part  of  1940,  while  the  ASCAP 
licen'^es  were  still  in  force,  the 
broadcasters  "compelled  recognized 
band  and  orchestra  leaders  and  ra- 

dio artists  throughout  the  United 
States  to  refrain  from  playing  the 
music  and  compositions  of  the  peti- 

tioners and  others  which  were  in 
public  demand  and  of  accepted  and 
proven  merit  and  popularity,  all 
against  the  public  interest,  conven- 

ience and  necessity  and  contrary  to 

law." 

Inquiry  Asked 
Complaint  further  states  that 

"since  Jan.  1,  1941,  bv  a  continua- 
tion of  the  conduct  hereinbefore  al- 

leged and  taking  advantage  of  the 
unlawful  results  achieved  thereby 
and  by  various  other  illegal  and  im- 

proper means  against  the  public  in- 
terest, convenience  and  necessity, 

the  radio  licensees  .  .  .  have  unrea- 
sonably refused  to  procure  copy- 

right licenses  to  broadcast  compo- 
sitions and  music  of  the  petitioners 

and  others  and  they  have  acted 
solely  in  the  interest  of  promotinp' 
and  building  up  the  business  of 
BMI  and  increasing  their  own  com- 

mercial profits." The  FCC  is  asked  to  conduct  £"i 
investigation  to  determin'^  whether 
the  broadcasters  have  violated  the 

Federal  Communications  Act  or  the 
FCC  rules  and  regulations,  to  sus- 

pend and  revoke  licenses  of  stations 
found  guilty  of  such  violations  and 
to  permit  the  petitioners  to  appear 
in  opposition  to  any  extension  or 
lenewal  of  the  licenses  of  any  sta- 

tion committing  the  alleged  acts. 
Petition  was  signed  by  Ernie 

Burnett,  Nelson  Cogane,  Paul  Cun- 
ningham, Al  Lewis,  Frank  Madden, 

Allan  Flynn,  Sammy  Mysels,  Vin- 
cent Rose,  Ira  Schuster,  Larry 

Stock,  Jean  Schwartz,  Stanley 
Adams.  All  except  Madden  are 
ASCAP  members. 

Robert  Daru,  attorney  for  the 
group,  said  their  attack  would  b? 
concentrated  on  the  23  stations  af- 

filiated with  the  NAB  which  are 
wholly  owned  by  the  networks. 

The  other  stations,  he  added, 
"were  coerced  into  buying  BMI 
stock  and  are  really  suff'ering  from 
the  whole  mess."  He  said  he  had  ex- 

amined the  Department  of  Justice 
complaint  against  BMI  and  various 
network  officials  and  stated  that  "if 
half  of  the  allegations  therein_con- 
tained  are  true,  many  radio  sta- 

tions have  forfeited  their  right  to 

hold  licenses." Mr.  Daru  also  said  the  complaint 
does  not  ask  the  FCC  to  "intercede, 
arbitrate  or  adjust  the  dispute  be- 

tween BMI  and  ASCAP",  but  that 
it  is  "a  direct  complaint"  to  the 
FCC  in  connection  with  renewal  of 
license  or  revocation  proceedings. 

An  answering  statement  from  the 
NAB  points  out  that  "the  FCC  has 
consistently  taken  the  viewpoint 
that  it  has  no  jurisdiction,  under 
the  statute,  with  respect  to  pro- 

gram content."  Admitting  that  band 

ASCAP  Attempts 

it  in  Industry 

Latest  Trick  Is  Designed  to 

Bring  Intramural  Strive 
ASCAP  appears  to  have  reverted 
to  its  old  tactics  of  "divide  and  de- 

stroy" by  playing  the  networks 
against  the  independent  stations  in 
an  open  letter  to  radio  station  own- 

ers appearing  over  the  signature 
of  John  G.  Paine,  ASCAP  general 
manager,  in  a  new  propaganda 

piece,  "Chords  and  Discords". 
Stating  that  the  music  contro- 

versy "is  solely  a  fight  to  decide 
whether  the  three  chains  shall  have 
a  complete  monoply  of  the  air,  and 
whether  you  individual  station  op- 

erators shall  continue  to  pay  the 
entire  cost  of  music  while  the  chains 

continue  to  pay  nothing,"  Mr. 
Paine  charges  BMI  with  failure  to 
provide  music  as  promised. 

The  Other  Side 

"Even  the  radio  station  owners 

are  beginning  to  wake  up,"  he  de- 
clares. "They  are  beginning  to  ask : 

'Where  is  the  music  we  were  prom- 
ised for  our  money?'  They  realize 

that  their  orchestras  can't  play 
BMI  propaganda  brochures.  So,  as 
you  doubtless  know,  many  station 
owners  are  refusing  to  meet  further 
assessments  for  the  financing  of 

BMI." 

This  last  statement  BMI  denies 
wholeheartedly  and  in  rebuttal 
stated  Feb.  10  that  in  all  BMI  has 
made  six  calls  for  money  on  its 
membership,  the  last  on  Jan.  15 
and  that  92.3%  of  all  money  called 
for  has  come  in.  Of  the  remaining 
7.7%  more  than  half  (or  3.9%  of 
the  total)  was  included  in  the  Jan- 

uary call  and  so  cannot  be  consider- 
ed overdue,  leaving  only  3.8%  of  all 

money  asked  for  by  BMI  which  may 
properly  be  described  as  delinquent. 
BMI  also  announced  that  more 

than  $1,000,000  has  been  sub- 
scribed in  license  fees  for  the  re- 

newal period  of  BMI  license  run- 
ning from  April  1,  1941,  to  April 

1,  1942,  which  BMI  calls  "strong testimony  to  the  universal  approval 
of  BMI  policies  among  the  broad- 

casters". leaders  have  been  prevented  from 

playing  ASCAP  music,  the  state- 
ment continues:  "The  reason  why 

the  music  is  not  being  played,  how- 
ever, is  not  because  of  intimidation ! 

of  band  leaders  by  broadcasters,  but  I 
because  ASCAP  has  refused  to  li-| 
cense  the  performance  of  its  music 
by  broadcasting  except  on  terms 
which  the  Federal  courts  and  the 
Department  of  Justice  unite  in  de- 

nouncing as  illegal.  Since  broad- 
casters cannot  legally  acquire  the 

right  to  play  the  music,  they  must, 
of  course,  refrain  from  performing- 
it,  since  any  performance  would 
subject  broadcasters  to  the  penal- 

ties of  the  Copyright  Law. 
"In  view  of  the  fact  that  ASCAP 

denied  broadcasters  the  right  to 
play  ASCAP  music  except  on  mo- 

nopolistic and  illegal  terms  it  was 
obviously  not  only  legal  but  emi 
nently  proper  for  broadcasters  to 
create  an  alternative  source  of  sup 
ply  of  music.  This  source  of  supply 
is  BMI,  which  was  not  organized 
by  networks  but  which  is  owned  by 

over  670  broadcasting  stations." 

CAP 
tiicile 
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ASCAP  Thought  Ready  to  Toss  in  Sponge 

Fires  Its  Publicity 

StafT;  'Parade' 

Dropped 
LOSING  an  estimated  $100,000  a 
week  by  virtue  of  the  almost  total 
withdrawal  of  its  music  from  the 
air,  ASCAP  appears  about  ready 
to  throw  in  the  sponge  in  its  battle 
with  both  the  broadcasting  industry 
and  Uncle  Sam. 

Since  the  filing  Feb.  2  of  criminal 
information  [Case  No.  449-Q]  in 
the  Federal  District  Court  in  Mil- 

waukee, ASCAP's  new  counsel  have 
been  in  almost  daily  conference 
with  Anti-Trust  Division  attorneys, 
looking  toward  agreement  on  a 
consent  decree.  The  ASCAP  Board 
likewise  has  been  meeting  almost 
daily,  but  no  actual  compromise  on 
the  terms  of  the  decree  yet  has  been 
reached. 

Exclusive  Clause 

The  only  remaining  bone  of  con- 
tention is  Section  1  of  the  proposed 

decree,  which  would  enjoin  ASCAP 
from  exercising  exclusive  rights  as 
agent  for  copyright  owners.  AS- 

CAP attorneys  Lieut.  Gov.  Charles 
Poletti,  of  New  York,  and  Milton 
Diamond,  have  insisted  that  the  So- 

ciety would  be  utterly  destroyed  if 
this  proviso  is  retained  intact. 

!  There  is  a  possibility  of  revision, 
i  though  no  agreement  was  reached 
during  the  conversations  last  week. 

Messrs.  Diamond  and  Poletti  held 
their  final  conferences  for  the  week 

'  with  Assistant  Attorney  General 
,  Thurman   Arnold;    Holmes  Bald- 
!  ridge,  chief  of  the  Litigation  Sec- 
Jtion,   Anti-Trust  Division;  Victor 
J  0.  Waters,  hard-hitting  Special  As- 
.  sistant  Attorney  General  in  charge 
I  of  the  copyright  action,  and  his  as- 
•  sistant.  Warren  Cunningham,  last 
[  Thursday  and  Friday.  It  was  ex- 
^  pected  they  would  return  this  week. 

Meanwhile,  the  Anti-Trust  Divi- 
sion is  engrossed  in  its  preparation 

of  evidence  for  the  criminal  suit 
in  Milwaukee.  Filed  against  AS- 

1  cap's  officers,  its  24  board  mem- 
bers and  19  of  the  more  important 

publishing  houses,  the  defendants 
are  scheduled  for  arraignment  be- 

fore Federal  Judge  F.  Ryan  Duff'y 
in  Milwaukee  on  March  5.  If  a  de- 

cree is  agreed  to  prior  to  that  time, 
however,  it  is  presumed  a  new  civil 
suit  will  be  filed,  as  was  done  in  the 

.  case  of  Broadcast  Music  Inc.  last 
1  month,  when  it  assented  to  a  stipu- 

lated settlement. 

Decree  Rumors 

While  all  sorts  of  stories  ema- 
nated from  ASCAP  Board  meetings 

about  acceptance  of  a  decree,  no 
confirmation  could  be  procured  in 
Washington.  It  is  evident  that  per- 

haps a  majority  of  the  board  would 
be  disposed  to  take  a  decree  at  any 
cost,  but  that  all  eff'orts  to  remove 
the  punitive  Section  1  exclusive  li- 

censing provision  will  be  exhausted 
before  a  decree  is  accepted.  AS- 

CAP members  apparently  are  rec- 
onciled to  a  top-to-bottom  reorgani- 

zation, whatever  the  nature  of  the 
decree. 

It  is  clear,  too,  that  the  Depart- 
ment is  not  disposed  to  await  AS- 
CAP's answer,  if  there  is  any  indi- 
cation of  further  stalling.  ASCAP 

itself,  however,  probably  is  desirous 
of  settling  by  decree  as  soon  as  pos- 

sible because  of  the  heavy  loss  of 
revenue  and  because  its  prestige 
unquestionably  has  been  under- 

mined since  filing  of  the  criminal 
suit. 

Clearcut  indication  that  ASCAP 
anticipates  a  consent  agreement 
was  reflected  in  discontinuance  of 
the  ASCAP  on  Parade  series  after 
only  three  broadcasts,  and  in  dis- 

missal of  its  entire  publicity  staff 
of  nine  persons,  headed  by  A.  P. 
Waxman.  Both  moves  were  regard- 

ed as  indicative  of  a  reorganization 
ahead. 

$100,000  Weekly  Loss 
The  estimated  loss  of  $100,000  a 

week  for  ASCAP  came  from  BMI. 
It  pointed  out  that  in  1940  ASCAP 
got  about  $87,000  a  week  from  radio. 
BMI  estimates  that  the  cost  of  the 
elaborate  transcription  checking 
system  set  up  to  detect  infringe- 

ments, plus  the  expense  involved 
in  the  ASCAP  on  Parade  series, 
and  the  legal  fees,  brought  the 
total  up  to  at  least  $100,000  weekly. 

The  ASCAP  publicity  staff,  hired 
last  summer  to  keep  the  public  and 

press  informed  on  ASCAP's  side  of the  controversy,  has  sent  out  reams 
of  releases,  statements  and  promo- 

tional pieces.  It  was  a  new  venture 
for  ASCAP,  which  previously  had 
operated  without  special  public  re- 

lations personnel.  It  was  this  staff 
that  concocted  the  "justice  for 
genius"  motto,  along  with  other 
propaganda  that  in  many  instances 
proved  a  boomerang  rather  than  a 
benefit.  Presumably,  it  was  con- 

cluded that  with  a  consent  decree 
in  negotiation,  and  with  conversa- 

tions probably  to  be  reopened  with 
broadcasters  once  that  is  accomp- 

lished, the  propaganda  war  against 
broadcasters  would  be  both  poor 
policy  and  needless  expense. 
ASCAP  on  Parade,  originally 

scheduled  for  13  weeks,  was  spon- 
sored by  ASCAP  on  four  New  York 

stations— WHN,  WMCA,  WNEW 
and  WOV — and  carried  on  a  sus- 

taining basis  by  more  than  100 
other  stations.  The  New  York  out- 

lets, and  several  other  stations 
which  received  the  broadcast  by 
direct  wire,  broadcast  the  program 

Debated  in  School 
ASCAP  vs.  BMI  was  debated 
on  the  school  front  when  the 
fourth  grade  students  of  Rob- 
bins  Elementary  School  in 
Omaha,  Neb.,  conducted  a  re- 

cent debate  on  the  music  con- 
troversy. Invited  to  judge  the 

debate  was  Bill  Wiseman, 
publicity  director  of  WOW, 
Omaha.  After  the  debate  Mr. 
Wiseman  spent  an  hour 
answering  students'  questions about  radio. 

THEY  FAVOR  RADIO 

Philadelphia     Poll  Discloses 

  Antipathy  to  ASCAP  

PUBLIC  SENTIMENT  in  Phila- 
delphia favors  radio  in  the  current 

ASCAP-radio  battle,  according  to 
a  poll  conducted  by  Dan  E.  Clark 
2d.,  and  published  in  his  Front 
Door  Ballot  Box  Column  in  the 
Evening  Public  Ledger.  Question- 

ing a  typical  cross-section  of  Phila- 
delphia's citizens  on  the  music  dis- 

pute he  discovered  that  32%  of  the 
people  are  unaware  of  any  music 
controversy  going  on  and  that  the 
majority  of  the  remaining  62% 
favored  barring  ASCAP  tunes  from 
the  air,  regardless  of  whether  their 
listening  enjoyment  suffered  or  not. 

Asking  the  question,  "whom  did 
they  favor  to  win?",  62%  voiced their  confidence  that  radio  would 
eventually  win  out,  while  only  32% 
sided  with  ASCAP.  The  principal 
comment  of  those  who  favored 
radio  was  that  the  elimination  of 
ASCAP  had  enabled  the  stations 
to  give  more  time  to  classical  music. 

Saturday  nights,  8  to  9.  The  re- mainder of  the  list  received  the 

program  by  transcription. Announcement  that  there  would 
be  no  broadcast  Feb.  15  or  there- 

after was  made  after  Billy  Rose, 
producer,  and  Oscar  Hammerstein 
Jr.,  writer,  had  resigned,  pointing 
out  that  the  preparation  of  the  pro- 

grams was  taking  almost  all  of 
their  time  and  that  pressure  of 
their  private  commitments  made 
their  carrying  on  with  the  program 
impossible.  Rather  than  attempt  to 
to  replace  them  with  a  new  pro- 

ducer and  writer,  the  ASCAP  board 
decided  to  drop  the  series. 

In  the  three  programs  that  were 
broadcast,  ASCAP  had  appealed  to 
the  listener,  the  advertiser  and  the 
broadcaster,  both  in  direct  pleas  by 
Gene  Buck,  ASCAP  president,  and 
other  ASCAP  members  and  in  dra- 

matic sketches  illustrating  the  AS- 
CAP viewpoint.  Public  reaction,  as 

reflected  in  the  mail  pulled  by  the 

programs,  was  good,  ASCAP  re- 
ports. Mr.  Buck's  appeal  to  the broadcasters,  made  on  the  opening 

broadcast  Jan.  25,  to  "meet  me  and 
my  fellow  songwriters  to  try  to 
reach  an  agreement",  evoked  no 
response,  Mr.  Buck  declared  on  the 
final  program,  when  he  repeated 
the  request  for  a  meeting. 

Exclusive  Clause 

After  the  majority  of  the  AS- 
CAP Board,  plus  counsel,  conferred 

with  Government  attorneys  Feb.  7, 
conversations  were  continued  by 
Messrs.  Poletti  and  Diamond  dur- 

ing all  last  week.  When  Messrs. 
Baldridge  and  Waters  declined  to 
agree  to  any  modification  of  the  ex- 

clusive licensing  provision,  the  at- 
torneys appealed  to  Mr.  Arnold  last 

Thursday.  Then  conversations  were 
resumed  on  Friday. 

The  paragraph  in  question  is 
identical  in  meaning  with  that  con- 

tained in  the  BMI  decree.  It  speci- 
fies that  the  defendant  shall  not, 

with  respect  to  any  musical  com- 
position, "acquire  or  assert  any  ex- clusive performing  right  as  agent, 

trustee,  or  otherwise  on  behalf  of 

any  copyright  owner  or  other  own- er of  the  performing  right,  or  pur- 
suant to  any  understanding  or 

agreement  with  such  owner,  to  pay 
for  such  right  a  share  of,  or  an 
amount  measured  by,  the  receipts 

or  revenues  of  said  defendant". 
Long  Litigation? 

All  other  clauses  of  the  proposed 
decree  previously  had  been  covered 
in  the  conversations,  which  dealt 
largely  with  interpretation  and  ap- 

plicability to  ASCAP.  Apparently, 
the  differences  has  been  resolved 
all  down  the  line  and  Section  1  re- 

mains the  only  stumbling  block. 
While  some  compromise  is 

deemed  possible,  the  Department 
must  apply  to  ASCAP  restraints 
similar  to  those  invoked  against 
BMI  in  the  decree  negotiated  last 
month.  Otherwise,  BMI  presumably 
would  have  to  be  accorded  similar 
privileges.  Since  the  Department 
apparently  feels  that  Section  1 
constitutes  the  crux  of  the  whole 
anti  -  monopoly  controversy  and 
views  the  current  exclusive  licens- 

ing practice  as  a  violation  of  the 
Sherman  anti-trust  laws,  it  appears 
certain  that  some  sort  of  restraint 
in  this  connection  necessarily  must 
be  imposed. 

If  the  decree  conversations  again 
collapse  on  that  point,  the  Govern- 

ment will  pursue  its  criminal  case. 
Months  and  possibly  years  of  liti- 

gation may  thus  be  entailed. 

Poll  Taken  of  Stations 

On  Music  Fight  Attitude 
INDIFFERENCE  or  approval  on 
the  part  of  listeners  was  indicated 
by  station  managers  in  the  Mid- 

west in  an  ASCAP-BMI  poll  con- 
ducted by  Midwest  Media,  published 

in  its  February  issue.  Few  stations, 
according  to  the  publication,  report- 

ed strong  protests  against  the  shift 
to  BMI  music.  To  the  question 
whether  they  favored  reopening  of 
negotiations  with  ASCAP,  53%  of 
the  broadcasters  voted  "yes";  25% 
"no";  and  21%  "no  comment". 

Asked  whether  they  believed  the 
ASCAP-BMI  differences  should  be 
patched  up  by  compromise  as  soon 
as  possible,  64%  responded  affirma- 

tively; 17%  voted  "no",  while  19% had  no  comment.  Several  stations 
reported  the  change  had  added 
extra  work,  but  regarded  this  as 
a  gain,  since  it  forced  more  atten- tion on  program  planning. 

BMI  Hawaiian  Catalog 

BROADCAST  MUSIC  Inc.  has  ac- 
quired a  catalog  of  selections  from 

Golden  Gate  Publications,  chiefly 
Hawaiian  music,  under  an  agree- 

ment with  Peer  International  Corp., 
BMI  has  announced.  Songs  include: 
"Dusky  Hula  Eyes,"  "It  Happened 
on  the  Beach  at  Waikiki",  "Moon O'er  Hawaii",  "Love  Song  of  Old 
Hawaii",  "Sweet  Hawaiian  Maid". 
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THEY  WERE  IN  THE  AIR  CORPS  THEN 

One  of  a  Series 

THIS  TRIO  FLEW  for  Uncle  Sam,  one  of  them  coming  over  from  the 
Lafayette  Escadrille,  during  World  War  I.  Their  identities,  their  records 
and  what  they  look  like  today  will  be  found  on  page  24. 

Basic  Pattern  of  the  American  System 

To  Remain  During  Defense,  Fly  Asserts 

Appeal  Proposed 
On  Belo  Decision 

Wage  &  Hour  Division  Claims 
Purpose  of  Law  Defeated 
APPEAL  of  a  Texas  Federal  Dis- 

trict Court  decision  dismissing  a 
civil  suit  last  week  against  A.  H. 
Belo  Corp.,  brought  by  the  Wage 
&  Hour  Division  of  the  Labor  De- 

partment, was  announced  Feb.  10 
by  Col.  Philip  B.  Fleming,  Federal 
wage-hour  administrator  [Broad- 

casting, Feb.  10].  A  second  wage- 
hour  case,  in  the  Federal  District 
Court  in  Montgomery,  Ala.,  on  Feb. 
8  was  decided  in  favor  of  the  Wage 
&  Hour  Division,  Judge  Charles  B. 
Kennamer  issuing  an  injunction 
against  WCOV,  Montgomery,  pro- 

hibiting violation  of  the  minimum 
wage  and  overtime  provisons  of  the 
Fair  Labor  Standards  Act  [Broad- 

casting, Jan.  13,  27]. 

An  Early  Appeal 

Denying  the  Wage  &  Hour  Divi- 
sion's petition  for  a  restraining  or- 

der against  Belo  Corp. — owning 
WFAA,  Dallas,  and  a  half-interest 
in  KGKO,  Fort  Worth,  and  pub- 

lishing the  Dallas  Morning  News — 
Federal  Judge  William  H.  Atwell 
had  held  that  firms  paying  wages 
or  salaries  equaling  or  exceeding 
minimums  required  under  the  wage- 
hour  law  in  pursuance  of  genuine 
employment  contract  are  complying 
with  the  Act,  regardless  of  methods 
of  payment. 

Col.  Fleming,  after  reading  the 
opinion  in  the  Belo  case,  announced 
he  had  requested  the  Labor  Depart- 

ment's solicitor  to  file  an  appeal  "as 
soon  as  possible"  with  the  U.  S. 
Court  of  Appeals  for  the  Fifth  Cir- 

cuit at  New  Orleans. 

"This  decision,  if  allowed  to  stand, 
would  largely  destroy  Section  7, 
or  the  40-hour  week  which  has 
been  doing  so  much  to  increase  em- 

ployment in  this  period  of  increas- 
ing productions",  Col.  Fleming  de- 

clared. "With  all  due  respect  to 
Judge  Atwell,  a  reading  of  his  opin- 

ion inclines  one  to  believe  that  he 
regarded  our  Act  as  a  minimum 
wage  law  rather  than  a  wage  and 
hour  law.  He  did  hold  it  clear  that 
the  newspaper  and  radio  station 
were  in  interstate  commerce  and 
covered  by  the  Act. 

"Another  important  reason  for 
immediately  appealing  this  case  is 
the  determination  of  the  Division 
to  protect  the  complainant.  We  can- 

not disclose  the  identity  of  an  em- 
ploye who  calls  the  Government's 

attention  to  the  fact  that  his  em- 
ployer is  violating  the  law.  Al- 
though the  law  itself  prohibits  dis- 
charge or  discrimination  against  a 

complaining  employe,  it  is  obvious 
that  that  protection  is  not  enough 
where  there  is  no  organization." 

More  for  Armand 

ARM  AND  Co.,  Des  Moines  (Brisk 
Shave  Cream),  currently  testing 
daily  one-minute  transcribed  an- 

nouncements on  WIRE  and  WFBM, 
Indianapolis,  has  added  KHJ,  KFI, 
Los  Angeles,  and  KPO,  KFRC,  San 
Francisco,  to  its  schedule.  Agency 
is  Russel  M.  Seeds  Co.,  Chicago. 

ALTHOUGH  the  United  States' 
defense  problems  may  require  some 
sacrifice,  they  will  not  require  sac- 

rificing the  basic  pattern  of  the 
American  system  of  broadcasting, 
and  no  presently  conceivable  cir- 

cumstance would  require  the  Gov- 
ernment to  take  over  radio  opera- 

tions in  this  country.  This  assur- 
ance was  emphasized  Feb.  12  by 

FCC  Chairman  James  Lawrence 
Fly  in  an  address  before  the 
American  Civil  Liberties  Union  in 
New  York,  broadcast  by  NBC  and MBS. 

Following  up  the  thesis  that 
"democracy  and  censorship  are 
incompatible".  Chairman  Fly stressed  the  need  for  freedom  of 
speech  on  the  air,  unhampered  by 
Government  censorship,  comment- 

ing that  the  only  limits  on  this 
freedom  arise  from  physical  con- 

siderations, the  NAB  Code  and  the 
FCC's  duty  to  see  that  licensed 
stations  serve  the  public  interest, 
convenience  and  necessity. 

Public  Service 

"Every  man  can  have  his  day 
in  court,  but  unfortunately  every 
man  cannot  have  his  hour  on  the 

air,"  he  observed,  noting  that  these 
limitations  did  not  amount  to  cen- 

sorship, either  by  station  opera- 
tors or  the  Government.  He  cited 

the  radio  industry's  coverage  of 
the  1940  elections  as  an  accom- 

plishment in  impartial  public  ser- 
vice on  which  it  can  pride  itself, 

remarking  that  "other  media  for 
the  distribution  of  ideas  and  opin- 

ions may  well  envy  its  record". 
"The  United  States  has  not 

found  it  necessary  to  interfere  in 
any  way  with  regular  broadcast 
programs,"  Chairman  Fly  commen- 

tated. "Nor  can  I  conceive  an 
emergency  so  grave  that  it  would 
require  taking  the  vast  burden  of 
broadcasting  operations  out  of  the 
hands  of  the  broadcasting  indus- 

try. Intensification  of  our  defense 
efforts  will  make  it  all  the  more 
important  that  radio  broadcasting 
continue  to  play  its  part,  under 

private  auspices,  in  the  home  life 
and  daily  activities  of  the  Ameri- 

can listening  public.  It  is  conceiv- 
able that  our  defense  problems  may 

require  some  sacrifice,  but  they  will 
not  require  sacrificing  the  basic 
pattern  of  our  Ameircan  system  of 
broadcasting. 

"In  saying  this,  I  have  in  mind 
not  merely  the  activities  of  the 

FCC,  under  its  mandate  to  act  'for 
the  purpose  of  the  national  de- 

fense', but  also  the  activities  of  the 
Defense  Communications  Board. 
So  far  as  radio  broadcasting  is 
concerned,  I  do  not  anticipate  that 

the  potential  effect  of  the  Board's plans  will  extend  beyond  purely 
technical  matters  of  procedure  and 
coordination;  or  that  they  will 
reach  such  substantive  matters  as 
control  of  program  content. 
"Democracy,  which  is  another 

name  for  self-government,  can 
work  if  and  only  if  citizens  have 
adequate  knowledge  of  the  issues 
which  confront  them,  and  make 
their  decisions  in  the  light  of  that 
knowledge.  If  we  are  cut  off  from 
sources  of  news  or  from  well- 
rounded  discussions  of  public  is- 

sues, our  ability  to  govern  our- 
selves is  impaired,  and  we  end  up 

by  letting  others  govern  us. 
Right  from  Wrong 

"The  function  of  distinguishing 
truth  from  error  and  right  from 
wrong  resides  and  should  reside, 
not  at  the  transmitting,  but  at  the 
receiving  end  of  our  radio  system. 
It  belongs  to  the  millions  who 
listen,  not  to  the  few  who  broad- 

cast. Depriving  radio  listeners  of 
their  right  to  decide  for  themselves 
strikes  at  the  very  roots  of  democ- 

racy and  self-government.  Banning 
free  discussion  on  the  air,  far  from 
making  radio  an  instrument  of 
democracy,  robs  listening  millions 
of  their  democratic  birthright. 

"The  FCC  has  made  some  special 
studies  of  foreign  language  broad- 

casts, and  has  assembled  informa- 
tion concerning  their  extent.  To  dis- 

continue  foreign-language  broad- 

Grants  of  FM  by  FCC 

Bring  the  Total  to  34 
AUTHORIZATION  of  commercial 
FM  stations  in  Detroit  and  Phila- 

delphia by  the  FCC  Feb.  11,  brings 
the  total  number  of  grants  thus 
far  to  34.  The  Detroit  construction 
permit  was  to  John  Lord  Booth, 
operator  of  standard  broadcast  sta- 

tion WMBC,  to  operate  on  44.9  mc, 
covering  6,800  square  miles  and  a 
population  of  2,900,000.  The  Phila- 

delphia grant,  the  third  in  that  city, 
was  to  the  Pennsylvania  Broadcast- 

ing Co.,  license  of  WIP,  to  oper- 
ate on  44.7  mc,  to  cover  9,300 

square  miles  and  a  population  of 
4,500,000.  Call  letters  have  not  yet 
been  assigned. 

The  grants  leave  the  number  of 
pending  applications  at  55.  The 
only  application  received  during 
the  past  week  was  from  the  Moody Bible  Institute  (WMBI),  Chicago, 
to  amend  their  original  application, 
requesting  47.5  mc.  instead  of  43.9. 

Planters  Spots 

PLANTERS  NUT  &  Chocolate  Co., 
Wilkes  -  Barre,  Pa.,  (peanuts), 
through  Raymond  R.  Morgan  Co., 
Hollywood,  on  Feb.  3  started  for 
seven  weeks  using  10  spot  an- 

nouncements weekly  on  KDKA  and 
WCAE,  Pittsburgh.  Schedule  is  to 
be  reduced  to  five-weekly  on  each 
station  for  the  following  six  weeks 
effective  March  24.  Firm  also  spon- 

sors the  weekly  half-hour  forum 
and  quiz  What's  on  Your  Mind?  on 10  CBS  West  Coast  stations,  (KNX 
KARM  KSFO  KOIN  KIRO  KVI 
KFPY  KSL  KLZ  KVOR),  Thurs- 

day, 7:15-7:45  p.m.  (PST). 

Bekins  Coast  Spots 

BEKINS  VAN  &  STORAGE  Co., 
Los  Angeles  (chain),  user  of  West 
Coast  radio  for  eight  years,  on 
Feb.  18  starts  for  17  weeks  thrice- 
weekly  spot  announcements  on 
KHJ  KMJ  KFBK.  Firm  is  cur- 

rently using  from  five  to  seven  an- 
nouncements weekly  on  KNX  KSFO 

KFSD  KLZ.  Spending  about  $25,- 
000  yearly  on  radio,  the  firm  will 
increase  the  appropriation  by  ap- 

proximately 15%  during  1941. 
Brooks  Adv.  Agency,  Los  Angeles, 
has  the  account. 

Insurance  Spots 

FEDERAL  ACCIDENT  Insurance 
Co.,  New  York,  through  its  newly- 
appointed  agency,  Huber  Hoge  & 
Sons,  New  York,  has  started  daily 
five-minute  newscasts  on  WHN, 
New  York.  More  stations  are  ex- 

pected to  be  added. 

casts,  especially  at  a  time  when  so 
many  influences  are  competing  for 
the  allegiance  of  our  foreign-born citizens  and  residents,  might  prove 
to  be  an  error  in  judgment.  It 
would  at  least  tend  to  cut  them  off 
from  the  democratic  influence  of 
well-managed  radio  stations, 
broadcasting  to  them  in  the  lan- 

guages they  best  understand  and 
to  which  they  are  most  responsive. 
These  stations  can,  and  in  large 
measure  do,  serve  a  constructive 
purpose.  The  great  significance  of 
radio,  and  its  power  for  evil  as 
well  as  for  good,  is  demonstrated 
by  the  alacrity  with  which  the  in- 

vader first  of  all  seizes  the  broad- 
casting station  and  utilizes  it 

shrewdly  for  his  own  ends." 
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•  •  •  key  to  wide  use  of 

Western  Electric  2A  Phase  Monitor 

Just  what  you  need!  The  2 A  Phase  Monitor  is  the 

CHARACTERISTICS:  last  word  in  accuracy  for  measuring  phase  and  ampli- 

ElECTRICAL  tude  relations  of  currents  in  antenna  elements. 

Frequency  Range  ..  550  to  1600  kilocycles  Il's    Sclf-chccking,   Self-Callbrating  by  simplc 
Phase  Angle  Range  °  *°  mcthods  which  ffive  you  clcar  indication  of  the  accu- n.  r .  Input  Impedance  do  ohms  .  , 
Rated  Frequency  Input  Power  Min.  1/5  watt  racy  of  initial  adjustments.  With  this  mouitor,  you  Can 
Power  Supply  105-125  volts.  40  to  60  cycles  ^.^j^,            measurement  of  a  particular  phase  ande fower  Consumption  ..........   40  watts  a                       it  o 
Tube  Complement  within  +3°  and  can  detect  a  change  in  phase  angle  of  1°. 

1-283A,  2-259Aand  1-274A  You  cau  mcasurc  or  re-establish  all  phase  anerles  on Western  Electric  * 

MECHANICAL  antenna  system  with  an  accuracy  of  1°. 

Height  Approximately  15%"  Thc  Phasc  Measuring  Circuit  contained  in  the  2 A 
^'^'ith.  Approximately  19"  Phasc  Mouitor  has  established  a  new  standard  of  ac- Depth  *  .    Approximately  iVi  ' 
Weight  Approximately  43  lbs.  CUraCy  for  SUch  SCrvicC. 

Direct  Reading  360  dial.  Current  Meters  are  hand  calibrated  through- 
Ask  your  EngineBr!  out  their  full  range.  For  full  details:  Graybar  Electric. 

Western  Electric 

DISTRIBUTORS  In  !7.S..fl.  .-GraybarElectric 
Company,  New  York,  N.  Y.  In  Canada  and Newfoundland :  Northern  Electric  Company, 
Limited.  In  other  countries:  International Standard  Electric  Corp. 
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WHO  Is  Granted  Super-Power 

To  Test  'Polyphase'  System 
Will  Use  150  kw.  in  Experiments  With  Antenna 

Transmission  Said  to  Over-Ride  Fading 

NEW  SUPER-POWER  experi- 
ments utilizing  "polyphase"  trans- 

mission, a  new  technique  which  ap- 
pears to  provide  more  effective 

coverage  and  overrides  fading,  will 
be  undertaken  by  WHO,  Des 
Moines,  under  an  FCC  authoriza- 

tion last  week  permitting  it  to  use 
150,000  watts  power,  during  early 
morning  hours. 

For  several  months  WHO  has 
been  testing  polyphase  operation 
with  a  1,000  watt  station  operating 
on  its  regularly  assigned  frequency 
of  1,000  kc.  The  new  grant  author- 

izes construction  of  new  equipment 
and  will  permit  the  station  to  oper- 

ate with  150,000  watts  from  mid- 
night to  6  a.m.,  to  ascertain  the  ad- 

vantages of  the  new  technique. 
Maximum  authorized  power  during 
regular  program  hours  for  stand- 

ard broadcast  stations  is  50,000 
watts.  A  number  of  stations,  in- 

cluding WLW,  hold  developmental 
licenses  for  operation  with  power 
up  to  500,000  watts  after  midnight. 

Saving  of  Power 

Paul  A.  Loyet,  technical  director 
of  Central  Broadcasting  Co.,  which 
operates  WHO,  told  the  Fourth  An- 

nual Broadcasting  Engineering 
Conference  at  Columbus  last 
Thursday  of  the  1,000-watt  experi- 

ments with  polyphase  operation. 
He  explained  that  the  effect  of  the 
arrangement  is  that  half  of  the 
modulated  power  is  saved.  The  sys- 

tem consists  of  the  regular  tower 
and  four  auxiliary  antennas  sus- 

pended away  from  the  tower  on 
cables.  The  central  tower  transmits 
the  carrier  only  and  the  auxiliary 
antennas  transmitted  the  side- 

bands. It  was  indicated  that  the 
system  probably  could  not  be 
adapted  to  directional  antenna 
operation,  but  appeared  to  be  an 
economical  method  of  operation  for 
high-power  stations  of  50,000  watts 
or  more. 

Non-technically,  it  was  stated  at 
WHO  that  polyphase  broadcasting 
lays  dovm  a  directional  pattern 
that  rotates  with  modulation.  It  is 
said  to  increase  antenna  efficiency 
and  makes  a  definite  gain  on  fad- 

ing. It  is  thought  that  polyphase 
broadcasting  will  make  possible  op- 

eration of  high-power  transmitters 
at  little  or  no  increase  in  operating 
cost  of  a  50,000  plant. 

Operation  with  150,000  watts  for 
W9XC,  the  experimental  call  letters 

Free  School 

A  FEW  lads  dropped  in  one 
Sunday  and  started  to  ask 
questions  of  George  Hooper, 
engineer  of  WIBG,  Glenside, 
Pa.  The  next  week  they 
showed  up  again,  with  some 
of  their  friends.  Now  Hooper 
is  conducting  free  classes  in 
radio  engineering  every  Sun- 

day afternoon,  with  30  regu- 
lar attendees. 

given  WHO,  will  involve  a  number 
of  changes.  There  will  be  extensive 
alterations  in  the  broadcasting  an- 

tenna system,  with  Blaw-Knox 
towers  tentatively  selected.  The 
present  WHO  50,000-watt  trans- 

mitter will  be  rebuilt  and  extensive 
additions  made. 

At  least  two  engineers  will  be 
added  to  the  WHO  staff  of  21.  One 
will  be  Dr.  John  F.  Byrne,  of  Col- 

lins Radio  Co.,  Cedar  Rapids.  Dr. 
Byrne  is  described  as  the  "sire  of 
polyphase  broadcasting"  and  the 
WHO  engineering  staff,  under  Mr. 
Loyet,  as  the  "wet  nurses".  Mr. 
Loyet  estimated  that  the  changes 
and  additions  would  require  about 
six  months. 

IN  ITS  FIRST  year  as  a  radio 
project  on  a  national   scale,  the 
Mile  o'  Dimes  campaign  held  in 

conjunction  with 

jga^^  the  President's ^PPHjjj^  birthday  c  e  1  e  - iT  brations  collected 

'        ̂ d^m&       contributions  in 
^f^m  communities 

*■#  W       which  approach 

'"""^M^'i   $200,000,  accord- 
fli^^  ̂̂ Jh    Barry,  director  of 

the  Mile  o'  Dimes Mr.  Barry        Committee  of  the 
Committee  for  the  Celebration  of 
the  President's  Birthday. 

The  money,  along  with  other 
funds  raised  from  the  March  of 
Dimes  and  birthday  balls  through 
the  national  celebration  of  Presi- 

dent Roosevelt's  birthday  each  Jan. 
30,  goes  to  support  the  National 
Foundation  for  Infantile  Paralysis. 

Almost  $200,000 

Registered  totals  already  have 
reached  $185,269,  and  late  returns 
and  additional  contributions  are 
expected  to  boost  the  total  to  about 
$200,000,  Mr.  Barry  estimated  to 
Broadcasting.  Results  of  the  first 
national  Mile  o'  Dimes  campaign 
drew  hearty  praise  for  radio  from 
both  Director  Barry  and  former 
District  Commissioner  George 

E.  Allen,  chairman  of  the  Mile  o' Dimes  Committee. 
"This  was  the  first  nationwide 

Mile  o'  Dimes  campaign  to  help 
raise  funds  to  fight  infantile  pa- 

ralysis," commented  Commissioner 
Allen.  "Almost  $200,000  was  raised, 
in  addition  to  the  millions  of  dimes 
sent  direct  to  the  White  House.  A 
large  part  of  this  success  was  the 
direct  result  of  the  splendid  coop- 

eration received  from  the  leading 
radio  stations  in  all  parts  of  the 
United  States.  On  behalf  of  the 
Committee  for  the  Celebration  of 
the  President's  Birthday,  I  am  very 
happy  to  express  our  sincere  grati- tude to  all  those  who  helped  to 

TO  CELEBRATE  the  fifth  anni- 
versary of  Frankie  and  Johnnie — 

Sidewalk  Snoopers,  man  -  on  -  the  - 
street  program  of  WGST,  Atlanta, 
sponsored  by  the  local  Carroll  Fur- 

niture Co.,  staff  members  gave  a 
surprise  buffet  lunch  for  the  pro- 

gram's m.c.'s,  Frank  Gaither  (left) 
and  John  Fulton  (right).  They  are 
pictured  with  the  cake  commemo- 

rating their  "wooden"  anniversary. 

make  the  Mile  o'  Dimes  such  a 

success." 
Describing  the  results  of  the 

campaign  as  "most  gratifying", 
Mr.  Barry  stated  to  Broadcasting: 
"Though  the  organization  period 
was  extremely  short,  the  large  sum 
of  donations  is  convincing  proof 
of  the  vigorous  support  accorded 
the  idea,  and  radio's  contribution 
to  the  celebrations  of  the  Presi- 

dent's birthday." 
Following  successful  develop- 

ment of  the  Mile  o'  Dimes  idea  as 
a  local  campaign  by  WRC-WMAL, 
NBC  Washington  keys,  during 
1939  and  1940,  the  campaign  this 
year  was  expanded  nationally 
under  direction  of  Mr.  Barry,  who 
this  winter  made  an  extensive  tour 
setting  up  the  promotion  at  vari- ous stations. 

Hartford  Record 

Apart  from  the  Washington 
booth's  accomplishment  in  collect- 

ing $27,212.21  this  year,  an  in- 
crease of  $10,000  over  last,  several 

other  stations  and  communities  are 
credited  with  remarkable  records. 
Ranked  high  among  contributors 
were  Hartford,  Conn.,  where 
$17,000  was  collected  at  the  booth 
operated  jointly  by  WTIC  and  the 
Hartford  Courant,  and  Shreveport, 
La.,  which  accounted  for  $11,500. 
Both  cities  drew  special  commen- 

dation, since  their  contributions 
were  exceedingly  high  for  their 
population,  compared  with  larger 
cities. 

According  to  the  report  of  the 
Mile  o'  Dimes  Committee,  collec- 

tions and  sponsors  were:  Chicago, 
$17,571.76,  WENR-WMAQ  and 
Chicago  Daily  Times;  St.  Louis, 
$13,373,  KMOX  and  St.  Louis  Globe 
Democrat;  Oklahoma  City,  $1,- 
155.88,  KOMA;  Denver,  $3,633, 
KOA  and  Denver  Post;  Jersey  City, 
Newark,  Union  City,  N.  J.,  $2,- 
122.10,  WAAT,  Hudson  Dispatch 
and  Jersey  Observer;  New  York, 
$32,000,  WEAF-WJZ;  Pittsburgh, 
$1,000,  all  stations;  Cleveland,  $10,- 

500,  WHK-WCLE  and  five  local 
papers;  Hartford,  $17,000,  WTIC 
and  Hartford  Courant;  Detroit, 
$14,789,  WXYZ  and  Detroit  Times; 
Richmond,  Arlington,  Alexandria, 
Va.,  $1,963,  WMBG;  Shreveport, 
Baton  Rouge,  Minden,  New  Or- 

leans, $15,775,  all  stations  and 
newspapers;  Seattle,  $9,155,  Se- attle Star;  Wichita,  Kan.,  $2,700, 
KANS,  Wichita  Beacon;  Washing- 

ton, $27,212.21,  WRC-WMAL  and 
Washington  Evening  Star;  Lin- 

coln, Neb.,  $200,  committee  spon- sorship; Fort  Wayne,  Ind.,  $2,132, 
WOWO-WGL,  Fort  Wayne  Journal 
Gazette  and  News  Sentinel;  Jack- 

sonville, Orlando,  Sarasota,  Fla., 
$750,  local  and  committee  sponsor- 

ship; Philadelphia,  $5,000  esti- mated, committee  sponsorship; 
Columbus,  0.,  $3,000  estimated, 
WOOL,  WBNS,  WHKC,  Ohio  State 
Journal;  Tulsa,  $2,000  estimated, 
KTUL;  Portland,  Ore.,  $5,000  esti- 

mated, committee  sponsorship;  Col- 
umbia, S.  C,  $800,  committee  spon- 

sorship; Springfield,  111.,  $7,250. 

Special  Stunts 
An    additional    lump    donation,  i 

estimated  at  between  $5,000  and  I 

$10,000,  is  to  be  passed  on  to  De-  * troit  sponsors  by  CIO  unions  there,  I 
according  to  word  reaching  Wash- 

ington headquarters.  This  is  cited 
as  an  indication  of  the  forceful  ap- 

peal of  the  drive.  In  Hartford,  it 
was  stated,  a  parade  held  in  con- 

junction with  the  campaign,  featur- 
ing Elsie,  the  Borden  cow,  who 

ambled  through  the  streets  carry- 
ing coin  buckets  about  her  neck, 

netted  $1,200.    In  New  York  the 
two  NBC  keys,  WEAF  and  WJZ, 
carried    107   programs   from  the 
Mile   o'   Dimes   stand  as  well  as 
about  200  spot  announcements. 

In  Florida  a  unique  auction  con- 
ducted by  WKAT,  Miami  Beach, 

and  WIOD,  Miami,  netted  an  ad- 
ditional $1,500  for  the  infantile 

paralysis  fund.  Broadcasting  si- 
multaneously from  two  different 

parties  Jan.  30,  a  special  medal, 
made  in  honor  of  the  Duke  of 
Wellington  and  contributed  by  the 
Duke  of  Windsor,  was  placed  on 
the  auction  block.  With  each  party 
hearing  the  bids  of  the  other  by 
radio,  the  medal  finally  was  sold 
for  $1,500.  Don  McNeill,  NBC 
Breakfast  Club  m.c,  and  Elsa 
Maxwell  acted  as  auctioneers. 

Operation  Proves  Fatal 
To  Swagar  Sherley,  69 

SWAGAR  SHERLEY,  69,  former 
Chairman  of  the  House  Appropria- 

tions Committee  and  elder  states- 
man among  Washington  radio  at- 

torneys for  nearly  two  decades,  died 
in  Louisville  last  Thursday  follow- 

ing an  operation  for  a  glandular 
ailment.  A  charter  member  of  the 
Federal  Communications  Bar  Assn. 

and  active  in  its  affairs,  Mr.  Sher- 
ley headed  the  law  firm  of  Sherley, 

Wilson  &  Weaver.  He  represented 
a  number  of  broadcasting  firms  in 
Washington,  including  WHAS, 
Louisville,  and  Don  Lee.  A  close  ad- 

visor of  President  Wilson  during 
the  World  War,  Mr.  Sherley  had 
practiced  law  in  Washington  since 
his  retirement  from  Congress  in 
1919.  He  is  survived  by  his  wife 
and  five  grown  children. 

First  Nationwide  Mile  Dimes  Drive 

Brings  Donations  to  Almost  $200^000 
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Farmers  Get  Market  News  hy  Radio 

Speedy  Air  Reports 

Revise  Sales 

Methods 

By  ANTHONY  J.  KOELKER 
NBC  Farm  Editor,  Chicago 

"Q.  S.  T.  Daily  radio  market  re- 
port, Dec.  15.  This  daily  report 

will  give  daily  market  prices.  It 
is  prepared  by  the  U.  S.  Bureau 
of  Markets,  and  released  daily  at 
5  p.  m.  from  the  U.  S.  Bureau  of 
Standards  radio  station.  Receiving 
operators  will  please  deliver  re- 

ports to  newspapers,  county  agri- 
cultural agents,  farmers'  organiza- 

tions, shippers  and  others.  Esti- 
mated livestock  receipts  at  7  mar- 

kets. Cattle  34,200,  calves  .  .  .  ." 
With  these  words  market  news 

broadcasting  was  born  back  in 
1920.  Actually  it  was  "wireless" 
and  reception  depended  on  ama- 

teurs to  interpret  the  "dots  and 
dashes".  Scarcely  a  handful  of 
amateurs  heard  that  first  message 
which  went  out  from  Washington 
but  these  amateurs  proved  most  co- 

operative. They  listened  carefully 
to  each  dot  and  dash,  then  made 
copies  of  the  reports,  posted  them 
in  local  stores  where  farmers  gath- 

ered, and  turned  them  over  to 
newspaper  editors,  county  agents 
and  others  who  could  help  in 
spreading  the  news. 

||  20th  Anniversary 
The  20th  anniversary  of  that 

first  farm  market  news  "broad- 
cast" was  observed  recently  with 

a  special  program  on  the  NBC 
National  Farm  <&  Home  Hour.  Ap- 

pearing on  the  program  were  C. 

W.  Kitchen,  chief  of  the  Agricul- 
tural Marketing  Service;  Wallace 

Kadderly,  chief  of  radio  service 
for  the  U.  S.  Department  of  Agri- 

culture; E.  J.  (Mike)  Rowell,  radio 
specialist  in  the  Agricultural  Mar- 

keting Service;  and  Market  Re- 
porters E.  R.  Biddle  of  New  York, 

L.  M.  Wyatt  of  Chicago,  and  Frank 
H.  McCampbell  of  San  Francisco. 
These  men,  all  veterans  in  the  busi- 

ness of  farm  market  news,  traced 
the  history  of  this  important  radio 
service  from  its  modest  beginning 
to  the  present  day  when  400  radio 
stations  are  sending  out  this  in- 

formation several  times  daily  to 
an  estimated  10,000,000  country 
homes  equipped  with  radios. 

In  these  20  years  many  changes 
in  market  news  reporting  have 
been  made.  For  example,  in  the 
New  York  market  there  has  been 
a  great  decrease  in  the  quantity  of 
fruits  and  vegetables  arriving  by 
rail  and  a  corresponding  increase 

in  the  receipts  by  truck.  Ten  years 
ago  one-seventh  of  the  fruits  and 
vegetables  received  in  New  York  ar- 

rived by  truck.  Today,  more  than 
one-third  come  by  truck. 

It  would  have  taken  80,000  rail- 
road cars  to  bring  in  what  came  by 

truck  last  year.  And  those  trucks 
bore  license  plates  from  22  different 
States.  This  development  served  to 
speed  up  the  process  of  getting  the 
market  reports  out  to  the  farmer 

and  other  interested  parties.  Mar- 
ket and  radio  reporters  found  that 

the  reports  had  to  be  gotten  out 
earlier. 

With  good  roads,  trucks  were 
being  used  more  and  more  by  near- 

by farmers  who  wanted  to  get 
their  produce  on  the  market  at 
their  convenience  and  just  as  quick- 

ly as  possible.  Now  a  broadcast  is 
on  the  air  at  6:30  each  morning 
and  covers  trading  during  the  pre- 

vious three  or  four  hours.  These 
early  morning  reports  make  it  pos- 

sible for  farmers  within  200  miles 
of  New  York  City  to  know,  at  6:30 
a.  m.,  of  the  supplies,  prices,  and 
market  conditions  that  prevailed 
up  to  6  o'clock  that  morning. 

Times  Have  Changed 
In  the  Midwest,  similarly, 

farmers  are  tuning  in  their  radios 
as  early  as  6:15  a.  m.  for  estimated 
live  stock  receipts  and  a  summary 
of  the  market  to  help  them  decide 
whether  to  sell  or  hold.  They  have 
to  know  early  in  the  day  in  order 
to  get  a  trucker  lined  up  and  stock 
on  the  way  in  time  to  be  sold  that day. 

The  first  broadcasts  out  of  the 
Chicago  live  stock  market  were  on 
the  air  in  the  late  afternoon  or 
early  evening.  Actually,  they  were 
a  review  of  the  day's  trading.  But 
the  marketing  of  livestock  has 
changed  considerably  in  the  last 
two  decades  and  radio  has  played 
a  vital  part  in  helping  the  farmer 
get  what  his  livestock  is  worth. 

Lighter  receipts  at  the  big  stock- 
yards due  to  direct  buying,  auc- 

tion markets,  concentration  points, 
interior  packing  plants,  quick  froz- 

en meats  etc.,  have  changed  the 
system  of  livestock  marketing. 
Take  the  auction  markets  for  in- 

stance. Instead  of  sending  their 
livestock  to  the  large  public  mar- 

kets, as  their  fathers  did,  some 
farmers  now  sell  at  local  auction 
markets.  Many  of  these  auctions  do 
not  start  selling  until  their  radio 
has  given  them  reports  from  some 
of  the  big  markets.  The  Chicago 
office  of  the  Agricultural  Market- 

ing Service  starts  the  day  with  a 
report   on    estimated   receipts  at 

about  6:30  a.  m.  Soon  after  trading 
begins  there  is  an  early  flash  on 
the  wire  to  radio  stations.  Later, 
a  mid-session  report  gives  the 
trend  of  the  market.  Then,  about 
12:30,  a  final,  complete  report  on 
the  day's  trading  is  prepared. 
Throughout  the  morning  radio  is 
carrying  a  running  story  to  give 
the  farmer  the  "feel"  of  the  mar- ket. 
What  has  been  said  of  fruits 

and  vegetables  and  livestock  is, 
in  general,  typical  of  market  news 
reporting  on  a  long  list  of  com- 

modities. In  fact,  every  farm  com- 
modity of  major  importance — cot- 

ton, tobacco,  hay,  grain,  wool,  and 
many  others.  The  reporting  is  done 
on  all  the  more  important  markets, 
that  is,  terminal  markets  such  as 
Atlanta,  Boston,  New  York,  Phila- 

delphia, Los  Angeles,  San  Fran- cisco and  Portland. 

From  Shipping  Points 
Market  news  also  comes  from 

shipping  points.  For  example,  dur- 
ing the  potato  shipping  season 

market  newsmen  are  stationed  at 

Presque  Isle,  Me.;  Waupace,  Wis.; 
and  Idaho  Falls.  With  reports 
from  these  places  available  the 
broadcasters  can  quickly  and  ac- 

curately inform  producers  in  any 
one  part  of  the  country  about 
prices  and  supplies  of  potatoes  in 
all  parts  of  the  country. 
Many  market  news  reporters 

broadcast  one  or  more  times  daily 
direct  from  their  offices,  thus  giv- 

ing farmers  and  others  informa- 
tion on  supplies,  demand,  and 

prices  while  the  news  still  has  real 
value.  In  other  places  the  market 
men  send  their  reports  to  the  sta- 

tions by  telephone  and  messenger. 
The  press  associations  also  provide 
extensive  distribution  of  these  re- 

ports direct  to  radio  stations. 
Through  this  arrangement  stations 
located  at  some  distance  from  the 
nearest  market  news  office  are  able 
to  present  reports  comparable  with 
those  presented  by  stations  in  the 
market  centers. 

Twenty  years  ago  most  farmers 
didn't  get  their  reports  until  the 
day  after  they  were  issued.  Now 
they  are  getting  them  a  full  work- 

ing day  earlier,  thanks  to  radio. 
Because  of  this  service  radio  has 
become  a  necessity  in  the  day  by 
day  business  of  the  farmer.  It  has 
placed  farmers  and  dealers  on  an 
equal  bargaining  basis.  Until  mar- ket news  work  began  the  only  way 
a  farmer  had  of  finding  out  about 
the  market  was  through  a  dealer 
or  other  financially  interested 

party. Now,  as  Mr.  Kitchen  pointed  out, 

Hour  of  Daytime  Serials 
Will  Be  Started  by  MBS 

AS  PLANNED  at  the  recent  pro- 
gram directors'  meeting,  MBS  on 

Feb.  24  will  start  a  full-hour  series 
of  daytime  script  shows  and  will 
add  two  more  five-minute  news 
periods  to  its  schedule,  giving  the 
network  a  news  period  or  commen- tator every  hour  of  the  day. 

Presented  on  a  sustaining  basis, 
the  serials  will  be  heard  Mondays 
through  Saturdays  in  quarter-hour periods  between  1  and  2  p.m.  They 
are:  We  Are  Always  Young,  origi- 

nating from  WOR,  New  York; 
Edith  Adams'  Future,  from  WKRC, 
Cincinnati;  Helen  Holden,  Govern^ 
ment  Girl,  from  WOL,  Washington, 
and  an  as  yet  untitled  show  from 
WGR,  Buff'alo.  The  news  periods 
will  be  scheduled  at  12:55  p.m.  and 
3:55  p.m.  daily. 

Dick  Mack  Is  Appointed 

To  Direct  Sealtest  Show 

DICK  MACK  has  been  appointed 
successor  to  Ed  Gardner,  Holly- 

wood writer-producer  of  the  weekly 
NBC-Red  Rudy  Vallee  Show,  spon- 

sored by  National  Dairy  Products 
Corp.  (Sealtest).  Joining  the  West 
Coast  staff  of  McKee  &  Albright, 
agency  servicing  the  account,  he 
takes  over  the  assignment  on  Feb. 
27. 

Mack,  until  a  few  weeks  ago, 
wrote  comedy  for  the  NBC  Chase  & 
Sanborn  Show,  sponsored  by 
Standard  Brands  (coffee).  He  had 
been  on  the  J.  Walter  Thompson 
Co.  Hollywood  staff  for  five  years. 
Gardner  joins  J.  M.  Mathes  Inc., 
New  York  agency,  as  producer  of 
the  weekly  CBS  Duffy's  Tavern 
which  starts  March  1  under  spon- 

sorship of  Magazine  Repeating 
Razor  Co. 

National  Dairy  Products  Corp., 
effective  Feb.  13  added  6  NBC- 
Pacific  Blue  stations  (KFSD 
KTMS  KGO  KEX  KJR  KGA)  to 
Rudy  Vallee  Show.  KECA,  Los  An- 

geles, prior  to  that  date,  was  the 
only  West  Coast  station  to  release 
the  weekly  program,  Sealtest  hav- 

ing no  market  in  that  area.  Kraft 
cream  cheese  is  being  advertised 
on  the  West  Coast  release,  with  J. 
Walter  Thompson  Co.  taking  a  15% 
cut  on  the  commercial  spots.  Latter 
agency  services  the  Kraft  Cheese 
Co.  account. 

AMERICAN  SAFETY  RAZOR 
Corp.,  Brooklyn,  advertising  its  new 
Gem  "Clog-pruf"  razor  and  Gem  mi- 
cromatic  blades,  will  sponsor  broad- 
easts  of  the  weekly  boxing  bouts  at  the 
Bronx  Coliseum  on  WMCA,  New 
York.  Program  will  be  handled  by 
Jimmy  Powers,  Neiv  York  Daily  News 
sportswriter,  and  Joe  O'Brien.  Com- pany also  sponsors  Wythe  Williams  in 
a  twice-weekly  commentary  on  MBS. 
Federal  Adv-  Agency,  New  York, 
handles  the  account. 

the  importance  of  having  the  work 
done  by  an  unbiased  agency  is 
recognized  by  farmers  and  dealers 
alike.  And,  assisting  in  realizing 
that  objective,  radio  has  taken  mar- 

ket news  to  farmers  quickly  to 
provide  the  ruralist  the  equivalent 
of  the  businessman's  ticker  tape. 
Radio's  contribution  in  this  respect 
is  one  of  its  finest  examples  of  co- 

operative service  in  the  public interest. 
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IT'S  A  GIFT  IN  CLEVELAND 

Big  Clothing  Store  Uses  Prize  Program  Successfully 

 And  Idea  Spreads  to  Other  Communities  

ROUND  and  round  go  the  wheels  at  WCLE,  Cleveland  when  It's  a  Gift 
is  on  the  air,  sponsored  by  Eosenblum's  store.  Carl  Mack  (right)  de- scribes spinning  of  wheel  as  Duke  Lidyard  (second  from  right)  calls 
off  the  number  selected  by  member  of  studio  audience. 

Wheeler  Charges 

Slanting  of  News 

Seeks  All    Scripts    Used  of 
Net   Commentators   in  1940 

CHARGING  that  radio  news  com- 
mentators have  been  "editorializ- 

ing the  news",  particularly  war 
news,  Senator  Wheeler,  chairman 
of  the  Senate  Interstate  Commerce 
Committee,  has  requested  all  three 
national  networks  to  furnish  him 
lists  of  network  commentators  and 
their  sponsors,  along  with  a  copy  of 
commentators'  scripts  of  the  last 
year. 

In  a  Feb.  12  letter  to  Fred  Weber, 
MBS  general  manager,  following 
personal  conversations  Feb.  10 
with  Harry  C.  Butcher  and  Frank 
M.  Russell,  NBC  Washington  vice- 
presidents  of  CBS  and  NBC,  re- 

spectively. Senator  Wheeler  voiced 
his  "editorializing"  charge,  declar- 

ing that  "complaints  of  propaganda have  become  so  numerous  that 
official  notice  must  be  taken  of 

them".  Although  radio  commenta- 
tors drew  primary  attention  in  the 

letter.  Senator  Wheeler  commented 
that  newspapers,  columnists  and 
motion  pictures  also  were  guilty.  In 
addition  to  the  list  of  commentators 
and  their  sponsors.  Senator 
Wheeler  requested  the  names  of 
the  president  and  board  of  directors 
of  sponsoring  corporations. 

Claims  Editorializing 

"You  will  recall  that  just  re- 
cently the  FCC  reprimanded  a  sta- 

tion in  Boston  for  editorializing 
the  news,"  Senator  Wheeler  de- 

clared in  the  letter.  "In  checking 
up  on  your  commentators,  I  find 
that  on  the  war  issue  particularly 
they  have  been  not  only  editorial- 

izing, but  in  many  instances  propa- 
gandizing. I  would  like  very  much 

to  have  you  send  me  a  copy  of  the 
script  of  your  commentators  dur- 

ing the  past  year.  Complaints  of 
propaganda  by  the  radio,  by  some 
of  the  newspapers,  by  many  col- 

umnists, and  the  motion  picture  in- 
dustry have  become  so  numerous 

that  official  notice  must  be  taken 
of  them. 

"When  we  passed  the  Communi- cations Act  we  tried  to  write  into 
that  legislation  provisions  which 
would  require  all  broadcasting 
chains  and  stations  to  give  equal 
time  to  both  sides  of  every  public 
question.  When  the  originating 
stations  of  the  chain  have  generally 
given  equal  time  to  individual 
speakers  on  the  more  important 
public  issues,  I  question  whether  or 
not  their  affiliates  have  done  so,  and 
sponsored  news  commentators  on 
the  chains  have  been  quite  one- 

sided on  the  great  issue  that  is 
pending  before  the  country  at  the 
present  time,  namely,  the  lend- 
lease  bill,  and  the  question  of  our 
own  neutrality. 

"If  we  are  to  preserve  democracy 
in  the  United  States,  it  is  abso- 

lutely necessary  on  fundamental 
issues,  such  as  granting  dictatorial 
powers  to  the  President,  and  the 
question  of  peace  or  war,  that  the 
people  should  be  fully  and  im- 

partially advised.   The  only  way 

HERE'S  the  latest  in  successful 
programs  with  a  cash  give-away! 
It's  called  It's  a  Gift,  created  by 
Lustig  Adv.  Agency,  Cleveland,  for 
Rosenblum's,  one  of  the  country's largest  charge  account  family 
clothiers,  of  that  city.  It's  a  Gift 
has  been  on  the  air  for  Rosen- 

blum's over  100  consecutive  15- 
minute  broadcasts  on  WCLE, 
Cleveland,  11:45  a.  m.  On  Feb. 
17  the  program  switches  to  6:15 
p.  m.  on  WHK,  Cleveland. 

The  new  feature  is  a  variety  pro- 
gram featuring  recorded  music,  a 

five-minute  spot  of  news  of  the 
day  and  the  newest  in  cash  give- 

away ideas.  As  the  above  photo- 
graph indicates,  three  announcers 

handle  the  program,  along  with  a 
sound  effects  man. 

Wheels  Three 

Three  large  numbered  wheels, 
placed  on  a  permanent  platform, 
are  used  to  determine  the  names 
of  the  winners.  These  names  are 
chosen  from  the  City  Directory  of 
the  town  in  which  the  program  is 
broadcast.  Consequently  no  tele- 

phone is  needed  to  -win.  In  fact, 
the  winners  don't  even  have  to  hear 

that  Hitler  or  Stalin  or  Mussolini 
are  able  to  keep  their  people  in 
subjection  is  because  of  controlled 

press,  radio  and  motion  pictures." 
Networks  Respond 

NBC  made  no  formal  comment 

on  Senator  Wheeler's  charge,  al- 
though indicating  that  Mr.  Russell 

had  supplied  the  Senator  "with  all 
the  information  he  has  requested 

of  us". CBS  in  a  detailed  statement  de- 
clared it  has  maintained  "a  strict 

impartiality"  in  matters  like  the 
controversial  lease-lend  bill,  noting 
that  as  of  the  time  of  its  state- 

ment opponents  of  the  lease-lend 
proposal  have  had  more  CBS  time 
than  proponents.  The  network 
statement  declared: 
"CBS  allows  no  editorializing  of 

the  news  by  any  of  its  news  re- 
porters or  news  analysts  on  either 

sponsored  or  sustaining  programs. 
It  requires  of  all  announcers  and 

the  program  to  get  the  cash  award. 
In  Cleveland  $20  is  given,  free, 

no  strings  attached,  to  a  winner 
each  day.  Another  feature  of  It's 
a  Gift  is  a  means  of  checking  lis- teners and  reaction.  For  an  extra 
$5  is  given  if  the  winner  calls  the 
sponsor  within  a  half-hour  after 
the  winning  name  is  announced  on 
the  air.  If  the  $5  is  not  called  for, 
the  money  is  given  to  the  American 
Red  Cross. 

So  far  all  but  12  winners  out 
of  over  100  winners  have  called 
for  the  extra  $5.  Queries  and 
checks  have  shovra  that  the  pro- 

gram, at  noontime,  had  one  of  the 
largest  audiences  of  any  daytime 
program  in  Cleveland.  It's  a  Gift 
has  been  sold  by  Lustig  Advertis- 

ing Agency  to  Cherniak's  in  Wind- sor, Ont.  (department  store). 
Palace  Credit  Clothing  Co.  of 
Pittsburgh  and  Ray's  (department 
store)  of  Dayton,  O.  Lustig  Adver- 

tising has  created  a  simple  and 
fair  system  of  numbering  the 
wheels  so  that  the  City  Directory 
may  be  set  up  easily  and  every 
name  listed  in  the  directory  has 
an  equal  chance  to  win. 

news  broadcasters  a  complete  ob- 
jectivity, free  from  personal  bias 

or  editorial  slanting  of  the  news. 
Moreover,  as  a  company  CBS  main- 

tains no  editorial  position  of  its 
own  on  any  controversial  public 
issues  or  on  any  aspects  of  the  war. 

"In  the  field  of  such  questions  as 
the  lease-lend  bill,  CBS  has  main- 

tained a  strict  impartiality,  making 
time  available  to  numerous  spokes- 

men both  for  and  against  the  legis- 
lation. At  the  moment  our  records 

show  that  CBS  has  carried  15 
broadcasts  on  the  lease-lend  bill, 
and  that  the  opponents  of  the  bill 
have  thus  far  had  somewhat  more 
time  on  the  network  than  propo- 

nents. In  thus  maintaining  a  fair 
and  open  forum  of  public  debate  on 
great  national  issues,  CBS  is  fol- 

lowing its  historic  policy  of  assum- 
ing full  responsibility  to  American 

listeners  for  the  proper  discharge 
of  its  obligation  as  a  broadcasting 
network.  In  line  with  this  policy. 

Applications  of  Stations 
For  Symbols  Are  Denied 
HOLDING  that  classification  of 
stations  under  provisions  of  the 
FCC  rules  is  "a  matter  merely  of 
administrative  convenience"  and that  "these  classifications  are  not 
a  source  of  any  right  in  licensees 
or  applicants,"  the  FCC  on  Feb.  13 dismissed  petitions  of  WQAM, 
Miami,  Fla.,  and  KFDM,  Beau- 

mont, Tex.,  for  classification  as 
III-A  stations.  The  decision  marked 
the  first  formal  interpretation  of 
the  prerequisites  of  such  classifi- 
cation. 

The  petition  of  WQAM  requested 
not  only  III-A  classification,  but 
also  that  action  upon  its  application 
for  a  power  increase  from  1,000 
to  5,000  watts,  top  power  limit  for 
a  III-A  station,  be  deferred  until 
final  action  by  the  FCC  on  the 
classification  matter.  WQAM  op- 

erates on  560  kc,  a  regional  chan- 
nel. KFDM  had  requested  the  FCC 

to  add  "Class  III-A"  to  its  license, 
submitting  the  request  as  an  appli- 

cation for  modification  of  license. 
In  both  cases  the  FCC  noted  that 
"no  provision  is  made  either  in  the 
Commission's  rules  or  in  the  au- 

thorizations which  it  issues  for  spe- 
cifying in  a  permit  or  license  or 

other  authorization  any  classifica- 
tion such  as  is  here  requested". 

Windmill  Test 

DEMPSTER  MILL  MFG.  Co.,  Bea- 
trice, Neb.  (windmills),  on  Feb.  4 

and  7  started  a  three-month  test 
campaign  of  two-weekly  five-minute 
programs  on  KMA.  Shenandoah, 
la.,  and  WIBW,  Topeka,  Kan.  Cam- 

paign features  a  letter  writing  con- 
test on  "Why  I  Want  a  New  Demp- 
ster Windmill".  Ten  windmills,  or 

water  systems,  will  be  awarded  for 
the  ten  best  letters.  Agency  is  Cole's Inc.,  Des  Moines. 

My-T-Fine  Spots 

PENICK  &  FORD,  New  York 
(My-T-Fine  desserts)  is  sponsor- 

ing one-minute  transcribed  an- 
nouncements four  times  weekly  on 

the  following  18  stations:  KOMA 
KTUL  WMCA  WNEW  WHN 
WCKY  WFBR  WFAA  WGY 
WJAR  WCSH  WBRY  WTIC 
WTAG  WICC  WNAC  WMAS 
WLLH.  Contracts  are  for  13  weeks 
through  BBDO,  New  York. 

CBS  is  presenting  both  sides  of  the 
lease-lend  question  as  effectively 
and  fairly  as  it  did  in  the  Supreme 
Court  controversy,  the  neutrality 
fight  and  innumerable  other  public 
issues  during  the  past  10  years. 

"These  policies  which  CBS  pio- 
neered in  network  broadcasting  are 

followed  likewise  by  all  eight  of 
the  stations  which  CBS  operates. 
We  will  be  glad  to  make  available 
to  Senator  Wheeler  the  text  of  any 
news  broadcasts  in  which  he  is  in- 

terested, although  to  a  large  de- 
gree this  material  is  received  from 

the  three  great  press  associations. 
We  feel  confident  that  our  news 
policies  and  care  taken  in  their  ap- 

plication have  insured  our  audience 
a  fair  and  accurate  picture  of  world 
events  so  that  listeners  themselves 
are  left  free  to  come  to  their  own 
conclusions,  and  we  consider  this 
to  be  one  of  the  highest  purposes 
which  radio  can  serve  in  a  de- 

mocracy." 
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THE   OKLAHOMA   PUBLISHING  COMPANY 

Ralph  Miller 
To  WKY 

Dewey  Neal 
Farmer-Stockman 

Robert  Chapman 
Oklahoman  and  Times 

nnOimced_  Three  Changes  Effective  February  1st,  1941 

•  Mr.  Ralph  Miller,  for  15  years  Advertising  Manager  of  the  Farmer- Stockman,  assumes  new 

duties  as  Commercial  Manager  of  Radio  Station  WKY. 

•  Mr.  Miller  returns  to  Oklahoma  City  after  a  year's  leave  of  absence  in  New  York,  where  he 
served  as  Manager  of  Basic  Newspaper  Group,  Inc. 

•  Succeeding  Mr,  Miller  as  Advertising  Manager  of  the  Farmer- Stockman  is  Dewey  Neal.  Mr. 

Neal,  associated  with  the  Farmer- Stockman  for  more  than  ten  years,  has  been  acting  as  Ad- 

vertising Manager  during  Mr.  Miller's  absence. 

•  Mr.  Robert  Chapman,  during  the  past  three  years  Commercial  Manager  of  WKY,  returns  to 

the  National  Advertising  Department  of  the  Oklahoma  and  Times,  to  resume  his  13 -year  af- 

filiation with  the  newspaper  field. 

•  The  varied  backgrounds  and  broad  experience  these  men  bring  to  their  new  assignments  as- 

sures the  continuation  and  extension  of  the  complete,  efficient  co-operation  advertisers  have 

always  received  from 

THE  OKLAHOMAN  AND  TIMES 

THE  FARMER-STOCKMAN 

WKY,  OKLAHOMA  CITY 
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ceded 

One  Blue  Suit 

with  plenty  of  room 

at  the  seams ! 

Enlarged  by  new  stations^  bursting  with  new 

improvements^  broadened  by  new  clients^  no  wonder 

the  fast-growing  BLUE  NETWORK  out-dated  its 

September  Rate  Card  in  five  short  months! 

\ 



YES,  WE  HAVE  OUTGROWN  OUR  OLD  CLOTHES,  BUT  WE  LOVE  IT 

Compared  to  last  September  we're  not  only  a  bigger 
Blue,  but  a  better  Blue,  and  a  better  buy  as  well.  There 

have  been  many  changes  made,  changes  that  are  out- 
lined for  you  in  the  new  Blue  Rate  Card.  More  about 

that  later.  Now  we're  going  to  take  you  traveling. 

Where  business  is  booming  and  the  Blue  Network  is 

blooming.  Latest  move  finds  Station  WSUN  keeping 

its  choice  frequency,  but  expanding  to  full  time  with 

5,000  watts  night  and  day  as  the  official  new  Tampa- 
St.  Petersburg  outlet  for  the  Blue  Network.  With  other 

progressive  Blue  Stations  in  Daytona,  Orlando,  Ocala 

and  Miami  Beach,  no  wonder  that  advertisers  who  "go 

to  Florida"  stay  on  the  Blue  all  year. 

Ski 3c 

Good  news  too  from  the  Pacific  Coast.  For  advertisers 

interested  in  regional  campaigns,  the  Blue  Network  now 
announces  a  tailor-made  schedule  of  Pacific  Coast  re- 

gional volume  discounts,  starting  with  2^  %  for  a  gross 

billing  of  $350  per  week  on  contracts  of  13  weeks  or 

more.  (Advertisers  using  national  Blue  Network  facili- 
ties as  well,  may  combine  their  contracts  for  all  NBC 

facilities  and  apply  the  National  dollar  volume  discounts 
to  their  entire  billings  instead.) 

I 

There  are  now  97  Blue  stations  under  the  provisions 

of  the  Blue  Network  Discount  Plan.  They  are  located 

in  the  Money  Markets,  where  the  nation's  buying  power 

is  concentrated.  Thus  more  than  ever,  the  bigger,  better 

Blue  gives  clients  with  a  modest  budget  national  cover- 
age at  the  lowest  cost  of  any  advertising  medium  .  .  . 

"Sales  thru  the  air  with  the  greatest  of  ease." 

JUirOUT/ 

Your  new  NBC  Blue  Network  rate  card  issued  Feb- 

ruary 1st,  tells  you  all  these  facts  and  more.  By  now  you 

must  have  received  your  copy.  Read  it  carefjilly.  It  will 

give  budget-minded  advertisers  some  brand  new  ideas. 
It  will  give  agency  time  buyers  more  news  than  their 

morning  newspaper.  News  about  the  31  new  stations 
affiliated  with  the  Blue  Network  since  last  September 

.  .  .  about  power  increases  and  improvements  on  the 

Blue  .  .  .  important  news  that  says  "Better  Buy  Blue." 

9^ 
mm  r  Tlllf Ali'lf 

^^e  air  i^'' 

■fh  t^^l 

re"
 

test
  of 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

I 



NAB  to  Promote  29  Stations  Eligible  for  50  kw. 

Public*of^Shif;"  ̂ hen  Treaty  Goes  Into  Effect Educational  Activities  Are  to 
Include  Printed  Broadside 

DESIGNED  to  enable  United 
States  radio  stations  and  their 
listeners  to  take  Havana  Treaty 
frequency  reallocations  in  stride, 
the  NAB  last  Friday  announced  a 
comprehensive  national  broadcast 
promotion,  to  start  March  10  and 
culminating  with  Radio  Moving- 
Day  on  March  29,  when  Havana 
Treaty  shifts  are  scheduled  to  go 
into  effect.  Plans  for  the  educational 
promotion,  developed  by  Arthur 
Stringer  of  the  NAB  Washington 
headquarters,  were  set  out  in  de- 

tail in  a  large  printed  broadside 
mailed  to  member  stations,  manu- 

facturers and  servicemen's  organ- 
izations all  over  the  country. 

Meanwhile,  both  the  FCC  and 
State  Department  were  awaiting 
word  from  Mexico  and  Cuba  re- 

garding approval  of  the  revised 
allocations  as  drafted  at  the 
engineering  conference  in  Wash- 

ington, Jan.  14-30.  Mexico's  ap- 
proval is  expected  to  be  forthcoming 

shortly,  at  which  time  the  official 
list  of  its  allocations  will  be  re- 
vealed. 

Cuba  Not  Heard  From 

Thus  far,  no  word  has  been  re- 
ceived from  Cuba,  though  it  is  ex- 
pected approval  will  be  received 

prior  to  the  March  1  release  dead- 
line. If,  by  March  1,  neither  coun- 

try formally  has  announced  its  al- 
locations, the  terms  of  the  agree- 

ment will  be  regarded  as  having 
been  accepted  and  lists  will  be 
released  simultaneously  in  the  sig- 

natory nations.  Optimism  still  pre- 
vails and  nothing  is  expected  to 

happen  that  will  in  any  way  dis- 
turb the  March  29  changeover. 

The  industry-wide  effort  to  min- 
imize the  reallocation  problem, 

particularly  from  the  listener's 
point  of  view,  emphasizes  that  the 
reallocation  of  795  of  the  88.3  sta- 

tions in  the  United  States  is  an- 
other forward  step  in  the  constant 

improvement  being  made  in  broad- 
casting, which  has  been  carefully 

planned  for  several  years  to  afford 
better  overall  program  reception 

WHEN  THE  Havana  Treaty  allo- 
cations become  effective  March  29, 

potential  50,000-watt  operation  will 
he  available  to  29  stations  which 
become  unlimited  time  outlets  on 
Class  I-B  or  Class  II  assignments, 
according  to  an  analysis  of  the 
Treaty  assignment  roster. 

Excluded  from  this  list  are  a  sub- 
stantial number  of  daytime  sta- 

tions which,  under  the  Treaty  terms 
and  the  FCC  rules,  nominally  could 
procure  the  maximum  power  but 
for  economic  reasons  probably 
would  not  find  such  operation  feasi- 
ble. 

Several  Applications 
Under  the  FCC  regulations  and 

the  Treaty  terms,  any  station  as- 
signed to  Class  I-A,  I-B  or  II  fa- 
cilities is  eligible  for  50,000  watts, 

assuming  it  conforms  to  engineer- 
ing requirements  specified  in  the 

Treaty  standards  and  FCC  rules. 
A  number  of  the  stations  so  situ- 

ated already  have  filed  applications 
for  50  kw.  and  in  several  instances 
the  FCC  already  has  granted  the 
construction  permits. 

Several  limited  time  or  daytime 

stations  may  find  it  economically 
expedient  to  file  for  50,000  watts. 
On  the  other  hand,  a  number  of  the 
stations  slated  for  fuUtime  opera- 

tion on  potential  50,000-watt  as- 
signments, may  decide  not  to  seek 

tiiat  power  because  of  market,  eco- nomic or  technical  considerations. 
The  stations  listed  as  eligible  for 

50,000-watt  operation,  including 
those  already  under  construction  or 
for  which  applications  have  been 
filed,  are  as  follows: 
WLAW,  Lawrence;  KIRO,  Se- 

attle; KFAB,  Lincoln;  KGO,  Oak- 
land; KJR,  Seattle;  WCFL,  Chi- 
cago; WINS,  New  York;  WHN, 

New  York;  KTHS,  Hot  Springs; 
WAPI,  Birmingham;  WOV,  New 
York:  WOWO,  Fort  Wayne; 
WWVA,  Wheeling;  KEX,  Port- 

land; WLAC,  Nashville;  KGA, 
Spokane;  WKBW,  Buffalo;  KOMA, 
Oklahoma  City;  KFBK,  Sacramen- 

to; WMEX,  Boston;  KOB,  Albu- 
querque; KQW,  San  Jose;  KGGF, 

Coffeyville;  KVOO,  Tulsa;  WQXR, 
New  York;  KMPC,  Los  Angeles; 
WMAZ,  Macon;  WNOX,  Knoxville, 
KGU,  Honolulu. 

throughout  the  country.  The  NAB's 
Radio  Movin'  Day  promotion  cen- 

ters attention  on  educating  the  lis- 
tening public  to  resulting  advan- 

tages and  enlisting  the  active  co- 
operation and  participation  of  radio 

servicemen,  with  station  operators 
and  manufacturers  closely  coordi- 

nating their  individual  efforts. 
Among  suggested  features  for 

the  reallocation  promotion  are  of- 
ficial proclamations  by  mayors 

and  governors  of  March  29  as 
Radio  Movin'  Day,  as  was  done 
for  last  year's  National  Radio 
Festival.  It  also  is  suggested  that 
local  organizations  such  as  Boy 
and  Girl  Scouts,  Red  Cross  and 
various  local  officials  be  enlisted  to 
put  across  the  reallocation  idea. 

Other  recommended  features  for 
individual  stations  or  a  group  of 
stations  in  a  single  locality  in- 

clude special  quiz  shows  designed 
to  yield  information  on  the  why's 
and  wherefore's  of  the  reallocation, 
tie-ins  through  questions  in  regular 
quiz  programs  and  man-on-street 
features  and  special  spot  announce- 

FOLLOWING  the  presentation  of  a  $100,000  miniature  railway  exhibit 
to  the  Museum  of  Science  &  Industry  in  an  NBC  broadcast  late  in 
January,  Lenox  R.  Lohr,  president  of  the  Museum  and  former  NBC 
president,  gave  a  demonstration  of  the  exhibit  to  three  of  his  guests — 
(1  to  r)  David  Sarnoff,  president  of  RCA  and  chairman  of  the  board  of 
NBC;  Mr.  Lohr;  Edward  J.  Engel,  president  of  the  Santa  Fe  Railway, 
who  made  the  presentation  on  behalf  of  his  company,  and  General  James 
G.  Harbord,  chairman  of  the  board  of  RCA. 

ments.  Radio  logs  also  would  be 
distributed  by  servicemen,  radio 
dealers  or  other  merchants  who 

could  combine  Radio  Movin'  Day promotion  with  advertising,  using 

them  for  "door  openers". Other  recommended  features  are 
transcribed  or  on-the-spot  inter- 

views or  discussions  with  service- 
n:en,  developing  the  advantages 
and  services,  such  as  aligning  re- 

ceivers and  re-setting  push-buttons ; 
brief  dramatizations  of  the  real- 

location picture,  drawing  talent 
from  servicemen  and  members  of 
women's  groups;  dramatizations  by 
high  school  dramatic  clubs  and classes. 

Among  suggested  physical  dis- 
plays are  a  giant  I'adio  set  with  an 

exaggerated  dial  showing  new 
frequency  locations  of  all  stations 
in  the  area,  to  be  set  up  in  spots 
of  heavy  traffic  or  business  win- 

dows; posters  along  similar  lines; 
milk  bottle  collars;  newspaper 
advertising;  handbills;  envelope 
stuffers  distributed  by  local  util- 

ities along  with  regular  monthly 
bills.  Station  operators  also  are 
urged  to  hold  rallies  for  service- 

men preparatory  to  the  opening  of 
the  campaign. 

In  addition  to  individual  stations, 
all  three  national  networks  are  de- 

veloping plans  for  special  pro- 
grams tying  in  with  Radio  Movin' 

Day  during  the  week  of  March 
23.  Each  network  also  plans  a 
special  evening  program  to  be 
broadcast  just  before  March  29. 
Beginning  Feb.  21,  Dr.  O.  H.  Cald- 

well, editor  of  Radio  Today,  is  to 
devote  his  weekly  NBC-Blue  broad- 

casts to  discussing  various  phases 
of  the  frequency  shift. 

Advertising  Medal 

Given  Armstrong 

Ewald    and   Swing  Honored 
At  New  York  Award  Dinner 
MAJ.  EDWIN  H.  ARMSTRONG, 
inventor  of  FM  broadcasting,  and 
Raymond  Gram  Swing,  MBS  news 
commentator,  received  two  of  the 
bronze  medal  radio  awards,  pre- 

sented with  15  medals  in  six  other 
classifications  at  the  Annual  Adver- 

tising Awards  dinner,  held  Feb.  13 
at  the  Waldorf-Astoria  Hotel,  New York. 

A  gold  medal  for  distinguished 
services  to  advertising  was  present- 

ed to  Henry  T.  Ewald,  president 
of  Campbell-Ewald  Co.,  Detroit,  ad- 

vertising agency  of  which  he  was 
co-founder  30  years  ago.  Silver 
medals  were  given  to  Walter  Dor- 
win  Teague,  noted  industrial  de- 

signer, and  the  Bureau  of  Advertis- 
ing of  the  American  Newspaper 

Publishers  Assn. 

Program  Awards 
Among  the  radio  awards.  Major 

Armstrong  was  cited  as  "the  indi- 
vidual, who  by  contemporary  ser- 

vice has  added  to  the  knowledge  and 

technique  of  radio  advertising," while  Mr.  Swing  received  the  award 
"for  excellence  of  sponsored  news 
broadcasts".  He  is  heard  currently 
on  MBS  thrice-weekly  under  spon- 

sorship of  General  Cigar  Co.,  New 
York,  for  White  Owl  cigars. 

Medal  awards  also  were  made 
"for  outstanding  skill  in  commercial 

program  production"  to  Needham, Louis  &  Brorby,  Chicago,  for  the 
Fibber  McGee  &  Molly  program, 

sponsored  on  NBC-Red  by  S.  C. 
Johnson  &  Son,  Racine,  Wis.,  and 
to  Lord  &  Thomas,  Chicago,  for 
the  Bob  Hope  program,  sponsored 
on  NBC-Red  by  the  Pepsodent  Co., Chicago. 

Speakers  at  the  dinner  included 
Mr.  Swing;  Bruce  Barton,  president 
of  BBDO,  New  York;  Arthur  Kud- 
ner,  president  of  Arthur  Kudner 
Inc.,  New  York,  and  William  S. 
Knudsen,  director  general  of  pro- 

duction management  of  the  U.  S. 
National  Defense  Council. 

WTOM,  Traverse  City,  Mich.,  is  the 
latest  station  to  join  KMI,  whose  sub- 

scriber stations  now  total  (570,  the 
organization  has  announced. 

WTCN,  WHB  Petitions 
Set   for  Joint  Hearing 
CONFLICTING  applications  of 
WTCN,  Minneapolis,  and  WHB, 
Kansas  City,  to  switch  to  710  kc. 
and  increase  power  were  designated 
Feb.  11  for  joint  hearing  by  the 
FCC.  At  the  same  time  the  FCC 
granted  in  part  a  joint  petition  of 
WTCN  and  KSOO,  Sioux  Falls, 
S.  D.,  to  amend  KSOO's  application to  shift  from  its  present  1110  kc. 
assignment  to  1250  kc,  contingent 
upon  WTCN's  switch  from  1250 to  710  kc.  No  dates  have  been  set 
for  the  hearing. 

WTCN,  which  operates  with 
1,000  watts  night  and  5,000  watts 
day  on  1250  kc,  is  seeking  a  change 
to  710  kc  with  power  increased  to 
10,000  watts,  using  a  directional 
antenna.  WHB,  at  present  on  860 
kc.  with  1,000  watts  daytime  only, 
also  seeks  the  710  kc.  assignment 
and  a  power  boost  to  5,000  watts 
unlimited  time,  using  a  directional antenna. 
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Pioneers  Receive 

Awards  at  Dinner 

VWOA  Pays  Tribute  to  Work 
Of  the  Defense  Board 

WITH  national  defense  as  the  key- 
note of  its  16th  annual  dinner- 

cruise,  held  at  the  Hotel  Astor,  New 
York,  Feb  11,  the-  Veteran  Wire- 

less Operators  Assn.  honored  the 
work  of  the  Defense  Communica- 

tions Board  in  keeping  communi- 
cations as  "the  nation's  first  line 

of  defense".  The  VWOA  presented to  the  board  the  VWOA  Marconi 
Memorial  Service  Award.  William 
J.  McGonigle,  president  of  the 
VWOA,  presented  the  plaque  to 
James  Lawrence  Fly,  chairman  of 
the  DCB  as  well  as  of  the  FCC. 
Marconi  Memorial  Medals  of 

Service  were  presented  to  Major 
General  J.  0.  Mauborgne,  chief  sig- 

nal officer  of  the  Army,  and  to 
Rear  Admiral  Leigh  R.  Noyes,  di- 

rector of  naval  communications, 
both  DCB  members.  George  H. 
Clark,  radio  aide  in  the  Navy,  was 
awarded  a  Marconi  Memorial 
Medal  for  History,  for  his  work  in 
compiling  the  "History  of  Radio". 

Scroll  for  Nebel 

A  Marconi  Memorial  Scroll  of 
Honor  was  given  to  Richard  Nebel, 
radio  aide  to  the  signal  officer,  sec- 

ond corps  area.  A  paralysis  victim 
since  the  age  of  three,  Mr.  Nebel 
is  prominent  in  the  ranks  of  ama- 

teur wireless  operators  and  the 
award  cites  him  as  "a  splendid 
example  of  how  those  unable  to 
serve  in  the  active  forces  in  the 
national  defense  may  serve  their 
country."  A  similar  scroll  was  pre- 

sented to  David  Sharp  for  out- 
standing radio  service  as  a  ship's 

operator  in  1915. 
Arthur  A.  Isbell,  Lieut.  Comdr., 

United  States  Naval  Reserve  (re- 
tired), received  a  Marconi  Memor- 

ial Wireless  Pioneer  Medal  for  his 

-  work  in  radio's  early  days.  This 
:  presentation  was  made  at  a  VWOA 
dinner  in  San  Francisco,  held  con- 

currently with  the  one  in  New 
York,  as  were  similar  gatherings  in 
other  cities  throughout  the  coun- 

try. Honorary  memberships  in 
VWOA  were  tendered  to  Chairman 
Fly,  General  Mauborgne,  Admiral 
Noyes,  Niles  Trammell,  NBC  presi- 

dent, and  George  Bailey,  president, 
American  Radio  Relay  League. 
Awards  were  made  during  an 

NBC  broadcast  from  the  dinner 
and  from  Washington,  D.  C,  where 
General  Mauborgne  and  Admiral 
Noyes,  detained  on  official  business, 
acknowledged  their  awards.  Dr.  Lee 
de  Forest,  honorary  president  of 
VWOA,  addressed  the  group  by 
telephone  from  Los  Angeles. 

WWL's  Regular  50  kw. 
ENDING  a  special  experimental 
authorization  in  existence  for  sev- 

eral years,  the  FCC  Feb.  11  author- 
ized fulltime  operation  of  WWL, 

New  Orleans,  on  850  kc.  with  50,- 
000  watts.  Heretofore,  technically, 

I  it  has  been  authorized  under  its 
regular  license  to  share  time  with 
KWKH,  Shreveport.  KWKH,  how- 

ever, for  the  past  several  years  has 
operated  fulltime  on  1100  kc,  clear- 

ing the  way  for  WWL  fulltime.  It 
'also  uses  50,000  watts. 

^Achievement 

in  a 

Price  Tag! 

"They  said  it  couldn't  be 
done"  .  .  .  but  Gates  in- 

genuity and  engineering 
skill  have  developed  the 

now  famous  S251  Trans- 
mitter —  an  achievement 

in  economy  and  operat- 

ing performance! 

€  \ 

V      t»  V 

Totve  Se
t  of  Tube

s, 

Rear  View 

Get  The  Important  Facts  Now! 

Write  today  for  the  technical  bul- 
letin which  gives  complete  data  and 

details  on  the  Gates  American 
S251  Transmitter.  Consult  us  with- 

out obligation. 

Front  View 

GATES'  MODEL  S251-- 100  and  250  Watt 

BROADCAST  TRANSMITTER 

Gates  American  has  provided  the  answer  to  stations  whose 
limited  budgets  and  revenues  made  the  installation  of  first 
class  broadcasting  apparatus  either  impractical  or  impossible. 
Many  stations  who  have  constructed  composite  transmitters — 
will  agree  that  the  price  of  the  S251  is  lower  than  the  cost 
paid  for  parts  alone.  Today,  the  S251  Transmitter  has  won 
universal  acclaim  in  engineering  circles  for  its  fine  perform- 

ance and  the  fact  that  it  is  within  the  range  of  the  most  re- 
stricted budgets,  A  volume  production  basis  and  simplified 

assembly  and  wiring  have  enabled  us  not  to  "meet  a  price", 
but  to  create  a  high  quality  "streamlined"  transmitter  to  com- 

pete with  any  station  on  the  dial. 
Interesting  is  the  fact  that  both  network  stations  and  inde- 

pendent stations  are  using  the  S251  Transmitter.  It  comes 
complete  with  tubes,  crystal  and  oven,  self  contained  speech 
amplifier  and  ready  for  connection  to  the  73  ohm  transmis- 

sion line  and  the  110  or  220  volt  power  line.  Available  in 
100  or  250  watts,  fully  approved  by  the  FCC. 

The  Features  At  A  Glance: 

•  1 .  A  new  Low  in  Transmitter  Cost  ^ 
•  2.  New  Mechanical  and  Electrical  Design 
•  3.  Modern  Low  Cost  Tube  Complement 
•  4.  Completely  Metered  Throughout 
•  5.  High  Efficiency,  70%  or  Better 
•  6.  Extreme  Low  Noise  and  Distortion  Content 
•  7.  High  Fidelity  Response 
•  8.  Massive  Design;  Modern  Appearance 

GHTES 

UUIIIL  Y»  ILLIIIUlJ, U. 
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Traffic  Jam  Confronts  FCC 

In  Allocating   FM  Facilities 

New  York  Confusion  May  Be  Followed  by  Similar 
Situations  in  Other  Major  Market  Regions 

WITH  TEN  applications  pending 
for  the  four  remaining  frequencies 
for  FM  stations  in  the  New  York 
metropolitan  area,  the  FCC  has 
met  with  its  first  serious  problem 
in  this  field.  Several  pending  appli- 

cations have  been  set  for  competi- 
tive hearing,  as  will  others  expected 

to  be  filed. 
Possibility  that  similar  situations 

will  arise  in  other  major  markets, 
such  as  Chicago,  Los  Angeles,  Bos- 

ton and  San  Francisco,  also  is  fore- 
seen. Having  already  granted  seven 

FM  applications  in  New  York,  more 
or  less  on  a  first  come-first  served 
basis,  out  of  the  total  of  34  author- 

ized for  the  country,  the  FCC  may 
find  it  necessary  to  reappraise  its 
whole  allocation  policy.  At  the 
hearings  on  the  pending  New  York 
applications,  dates  for  which  have 
not  yet  been  set,  it  is  entirely  pos- 

sible that  additional  testimony  will 
be  sought  to  ascertain  whether  a 
new  allocations  policy  can  be  estab- 

lished, to  make  available  additional 
facilities  in  major  markets. 

Adjacent  Assignments 
Under  the  present  allocations 

structure,  22  channels  are  set  aside 
for  Class  B  or  major  metropolitan 
area  service,  such  as  that  specified 
for  New  York.  Because  all  stations 
will  be  horizontally  competitive  as 
to  coverage,  the  area  specified  for 
New  York  of  approximately  8,500 
square  miles  means  that  adjacent 
cities,  like  Jersey  City,  Newark  and 
Trenton,  all  fall  within  its  alloca- 

tion sphere  and  block  out  assign- 
ment on  Class  B  facilities  in  those 

areas. 
The  present  channelling  system 

specifies  allocation  of  every  other 
frequency,  rather  than  adjacent 
frequencies,  in  the  same  area.  Thus, 
with  22  Class  B  channels  available 
for  New  York,  only  11  assignments 
can  be  placed  in  that  metropolitan 
area.  New  York  thus  far  is  the  only 
city  in  which  the  grants  or  applica- 

tions exceed  the  number  of  channels 
available. 

If  the  FCC  should  decide  to  re- 
appraise its  allocation  policy,  con- 

sideration may  be  given  to  the  sug- 
gestion, advanced  by  leading  engi- 

neers, including  Major  Edwin  H. 
Armstrong,  distinguished  FM  in- 

ventor, that  adjacent  channel  allo- 
cations be  made.  This,  if  adjudged 

technically  feasible,  would  make 
possible  allotment  of  additional 
stations  in  a  given  metropolitan 
area  for  Class  B  facilities. 

The  FCC  took  formal  cognizance 
of  the  situation  at  its  meeting  Feb. 
11  when  it  designated  for  hearing 
the  FM  applications  of  WBNX, 
New  York,  and  Bremer  Broadcast- 

ing Corp.,  which  operates  WAAT, 
Jersey  City,  but  seeks  a  New  York 
assignment.  Also  set  for  hearing 
was  the  FM  application  of  the  City 
of  New  York,  which  operates  the 
non-commercial  WNYC,  for  an  FM 
station.  Other  pending  applications 

for  New  York  include  the  New 
York  Daily  News  and  Knicker- 

bocker Broadcasting  Co.,  operating 
WMCA.  It  is  expected  that  a  num- 

ber of  other  applications  will  be 
filed.  Reports  are  current  that  the 
New  York  Times  intends  filing  for FM. 

The  decision  to  set  competitive 
hearings  follows  the  pattern  estab- 

lished early  in  the  advent  of  regu- 
lar amplitude  modulation  broad- 

casting. The  demand  for  facilities 
in  the  late  '20s  far  exceeded  the 
s  u  p  pi  y.  Consequently,  hearings 
were  scheduled  generally  to  select 
the  best  qualified  applicants. 

Providence  Case 

While  New  York  City  is  the  only 
metropolitan  area  thus  far  having 
more  applications  than  facilities, 
the  FCC  on  Feb.  11  also  designated 
for  hearing  the  application  of  Out- 

let Co.,  Providence,  operating 
WJAR,  for  an  FM  station.  Seeking 
an  area  of  44,300  square  miles,  the 
FCC  concluded  that  the  facilities 
sought  were  out  of  line  with  the 
trade  area  specified  for  Providence. 
It  is  presumed  the  applicant  seeks 
to  set  up  a  New  England  station, 
more  or  less  competitive  as  a  Class 
C  outlet  with  stations  already 
sought  for  Paxton  and  Worcester, 
and  which  are  slated  for  hearing. 

With  some  two  dozen  standard 
stations  in  the  New  York-New 
Jersey  metropolitan  area,  it  is  con- 

cluded that  eventually  each  will 
seek  an  FM  assignment.  Moreover, 

Winant  Considered 

THE  NEW  Ambassador  to 
the  Court  of  St.  James,  John 
G.  Winant,  almost  became  the 
"czar"  of  the  broadcasting 
industry  several  years  ago, 
at  the  time  reorganization  of 
the  NAB  was  being  effected. 
Mr.  Winant,  confirmed  as 
Ambassador  to  Great  Britain 
by  the  Senate  last  Monday, 
was  considered  along  with 
Neville  Miller,  who  was  fi- 

nally selected  for  the  post, 
and  several  other  prospects. 
Mr.  Winant  is  former  gov- 

ernor of  New  Hampshire  and 
was  the  first  director  of  the 
Social  Security  Board.  He 
was  supported  for  the  NAB 
post  by  Elliott  Roosevelt, 
then  vice-president  of  Hearst 
Radio  Inc.,  during  the  1938 
reorganization. 

non-broadcasting  interests  propos- 
ing to  enter  FM  probably  will  ac- 

cellerate  the  competitive  pace,  since 
it  is  now  indicated  that  saturation 
may  be  reached  quickly  in  the 
major  markets. 

Possible  allotment  of  another  of 
the  channels  reserved  for  television 
for  FM  service  already  is  being 
discussed.  Such  a  step  would  resur- 

rect the  controversy  of  last  year 
between  FM  and  television.  FM 
acquired  the  original  television 
channel  No.  1,  ranging  from  44  to 
50  mc,  as  a  result  of  the  bitterly 
fought  hearings  last  year.  More- 

over in  some  quarters  it  is  thought 
that  even  the  allotment  of  another 
6,000  kc.  television  channel,  provid- 

ing 30  more  200  kc.  FM  frequencies, 
might  be  only  a  temporary  help, 
since  in  order  to  provide  absolutely 
free  competition  of  the  character 
proposed,  there  might  be  as  many 

as  100  applications  for  stations  in 
the  New  York-New  Jersey  area. 

Whether  the  saturation  situation 
will  invade  secondary  markets,  as 
well  as  the  major  ones,  is  prob- 

lematical. Under  the  FM  rules,  six 
channels  are  allotted  for  Class  A 
service  in  cities  having  a  popula- 

tion of  less  than  25,000,  or  for 
purely  local  coverage.  With  an 
every  -  other  -  frequency  allocation 
and  duplication  possible  at  very 
close  mileage  separation,  it  is 
thought  these  facilities  will  be  more 
than  adequate. 

Then,  with  22  channels  assigned 
for  metropolitan  area  service  in 
cities  of  greater  than  25,000,  this 
problem  will  only  be  serious  in  the 
foremost  markets,  now  having 
more  than  11  standard  broadcast 
stations,  it  is  thought.  In  the  Class 
C  group,  comprising  areas  includ- ing substantial  rural  territory, 
seven  frequencies  have  been  set 
aside.  Some  difficulties  already  have 
developed  in  connection  with  as- 

signment of  these  frequencies. 
New  York  Applicants 

Applications  for  FM  facilities  in 
the  New  York  area  pending  before 
the  FCC  area: 
Wodaam  Corp.  (WNEW)  —  46.7 

mc,  8,.500  sq.  mi. ;  Bremer  Broadcast- 
ing Corp.  (WAAT)  —  47.1  mc,  8,500 sq.  mi.  (designated  for  hearing)  ;  FM 

Radio  Broadcasting  Co.  —  48.3  mc 
8,500  sq.  mi.;  WBNX  Broadcasting 
Co.  —  47.5  mc,  8,500  sq.  mi.  (desig 
nated  for  hearing)  ;  Muzak  Corp.  — 
44.5  me.,  8,500  sq.  mi. ;  City  of  New 
York,  Municipal  Broadcasting  Co 
(WNYC)  —  46.7  mc,  8,500  sq.  mi 
(designated  for  hearing)  ;  Edwin  H 
Armstrong — 43.1  mc-,  15.610  sq.  mi 
(Class  C)  ;  News  Syndicate  Co.  ■ — • 44.7  mc,  8,500  sq.  mi. ;  New  Jersey 
Broadcasting  Co.  (WHOM)  —  47. 
mc,  8,500  sq.  mi. ;  Mercer  Broadcast 
ing  Co.  (Trenton.  N.  J.)  —  44.7  mc 3.200  sq.  mi. ;  Knickerbocker  Broad 
casting  Co.  (WMCA)— 48.3  mc,  8,500 

sq.  mi. The  seven  commercial  FM  con 
struction  permits  already  author 
ized  in  the  New  York  area  are 
(power  is  shown  in  megacycles 
coverage  in  square  miles  and  stand 
ard  broadcast  affiliation  designated if  any)  : 

W71Ny,    Bamberger  Broadcasting 
Service  (WOR) — 17.1  mc,  8,500  sq 
mi. ;  W87NY,  Columbia  Broadcastin 
System  (WABC) — 18.7  mc.  8,500  sq 
mi. ;  W55NY,  William  G.  H.  Finch— 
45.5  mc,  8,500  sq.  mi. ;  W59NY,  Fre 
quency  IJroadcasting  Corp.,  Brooklyn 
-^5.9  mc.  8,500  sq.  mi.;  W63NY 
Marcus     Loew    Booking    A  g  e  n  c  y 
(WHN)  —  46.3  mc,  8,500  sq.  mi. 
W75NY,  Metropolitan  Television  — 
47.5  mc,  8,.")00  sq.  mi.;  W51NY,  Na tional    Broadcasting    Co.  (WEAF 
WJZ) — 45.1  mc,  8,500  sq.  mi. 

Skelly  on  'Barn  Dance' SKELLY  OIL  Co.,  Kansas  City 
Mo.  (Skelgas),  on  Feb.  22  start 
sponsorship  of  the  last  half-hour available    of  the    WLS  National 
Barn    Dance,    Saturdays,  10:30 
11  p.m.  (CST).  Contract  is  for  52 
weeks.  Henri,  Hurst  &  McDonald 
Chicago,  is  agency.  The  program 
now  completely  sponsored,  is  heard 
from  7  to  11  p.m.   (CST).  Com 
plete  list  of  sponsors  and  times  rep 
resented   are:   Pinex   Co.  (cougl 
remedy)     7-7:30;     Keystone  Co 
(fences)  7:30-8;  Miles  Lab.  (Alka 
Seltzer)     8-9;    Murphy  Product, 
(poultry  and  live  stock  feeds)  9 
9:30;  Prairie  Farmer  (publication) 
9:30-10;    Philip    Morris  (cigar 
ettes)    10-10:30;    Skelly    Oil  Co 
(Skelgas)  10:30-11. 

NOW  THEY  LOOK  LIKE  THIS 

PHOTOGRAPHS  ON  PAGE  14  in  the  same  (1  to  r)  order:  Clem  J. 
Randau,  business  manager  of  United  Press  handling  radio  as  well  as 
newspaper  contracts,  who  was  officer  in  charge  of  Flying  Field  7  at 
Issoudun,  France,  later  serving  with  the  22d  Squadron,  2d  Pursuit  Group 
of  the  First  Army  during  the  Meuse-Argonne  drive;  William  S.  Hedges, NBC  stations  v.p.,  photographed  upon  graduation  from  the  School  of 
Military  Aeronautics  at  Austin,  Tex.,  in  1918,  before  going  to  Fort  Sill 
to  get  his  commission  as  second  lieutenant  in  the  Observers  School,  where 
he  learned  radio  as  well  as  bombing  technique ;  Marion  Kyle,  head  of  the 
Los  Angeles  advertising  agency  bearing  his  name,  who  quit  Stanford 
in  1916  to  join  the  Lafayette  Escadrille,  fought  with  it  nine  months  at 
the  front,  won  the  Croix-de-Guerre,  then  was  transferred  to  the  U.  S. 
Army  Air  Corps  in  July,  1918,  to  be  assigned  as  instructor  in  the 
bombing  school  at  Clermont-Ferrand. 
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It's  confusing,  in  a  nice  sort  of  way,  keeping  tab  on  these  surveys  of 

advertising  trade-paper  preferences  of  agency  executives  and  radio  adver- 

tisers. Confusing,  because  every  time  we  turn  around  there's  a  new  one. 

Nice,  because  they  all  tell  the  selfsame  story  .  .  .  BROADCASTING  fops 

with  time  buyers.  Here's  the  current  lineup: 

Transcription  Firm  Survey:  1,000  national  ad- 

vertisers and  agency  men  picked  at  random  from 

McKittrick's.  BROADCASTING  received  nearly  as 

many  votes  as  choices  two  through  six  combined.''* 

West  Coast  Station  Survey:  Agency  men 

coast-to-coast  asked  which  of  twelve  advertising 

trade  publications  are  best  bets  for  station  promo- 

tion.   BROADCASTING  voted  No.  1.^^ 

Station  Representative  Survey:  Agency  ex- 

ecutives queried  to  determine  which  of  three  leading 

magazines  carrying  this  reps  ads  was  best  read. 
BROADCASTING  tops  again. 

Midwest  Station  Survey  (just  completed): 

Top-flight  agency  radio  executives  asked  in  which 

of  seven  advertising  trade  papers  "our  ads  would 

be  seen  by  you".  BROADCASTING  tops, 

s 

Eastern  Stations  Survey  (just  completed):   160  agency  executives 

mailed  postcards  worded,  "If  I  were  buying  trade  paper  space  for  a  station 

I  would  use  .  .  ."  Nine  publications  were  listed.  BROADCASTING  way  on 

top,  with  nearly  as  many  first  mentions  as  all  eight  others  combined.  '* •K-  Names  furnished  on  request. 

BROADg^TING  ...TOPS  with  TIME  BUYERS! 

The  Weekly^^/^Newsmagazine  of  Radio 

^Broadcast  Advertising 



They  put 

the  finger 

on  KPO 

And  we  mean  it  literally.  124  radio  dealers  in  70  cities 

—scattered  over  35  Northern  and  Central  California 

counties — were  recently  asked  what  stations  their 

customers  most  frequently  request  on  push-button 

type  automatic  tuning  installations.  Every  one  listed 

KPO.  And  KPO  was  the  only 

station  listed  by  every  one. 

There  are  still  choice  spot 
availabilities  to  be  had  on 

KPO.  Ask  your  NBC 

Sales  Representative 
about  them.  Or  write 

or  wire  KPO  direct. 

Represented  Nationally  by  NBC 
Spot  Sales  Offices  in  New  York, 
Chicago,  San  Francisco,  Boston, 
Cleveland,  Denver,  Washington 
and  Hollywood. 

Staff  Recipes — Planes  for  Capt.  Midnight — Free 
Radio  and  Candy — Richmond  Window 

A COOKBOOK  built  on 
 recipes 

of  talent  has  been  assembled 
and  published  by  WFBL, 
Syracuse.  The  64-page  book 

contains  pictures  and  biographies 
of  the  WFBL  stars  and  staff,  along 
with  recipes.  It  was  developed  as 
part  of  the  promotion  drive  for  the 
recent  power  increase  to  5,000 
watts  at  night. 

Each  commercial  account  of  the 
station  was  offered  a  half-page  in 
the  book  for  each  program  on  the 
station.  Each  staff  member  rated 
a  half-page.  Cover  is  a  Du  Pont 
washable  material.  Keyed  an- 

nouncements ai-e  used  to  provide 
distribution.  The  first  2,500  copies 
distributed  had  a  return  postage 
paid  questionnaire  with  survey 

questions. WFBL  is  making  the  collected 
material  available  to  other  CBS 
stations.  Its  publicity  staff  handled 
all  work  on  the  book,  which  con- 

tains 114  recipes,  103  halftones  and 
numerous  small  cuts. 

Plane  Promotion 

ESTIMATES  BY  the  Chicago 
office  of  MBS  indicated  that  more 
than  1,000  planes  throughout  the 
country  participated  in  a  special 
promotional  venture  Feb.  8-9  for 
the  Wonder  Co.  (Ovaltine)  serial, 
Capt.  Midnight,  heard  over  86  sta- 
ions.  Members  of  Capt.  Midnight's radio  club,  the  Secret  Squadron, 
were  told  to  look  for  signals  from 
the  air  by  planes  that  would  dip 
their  wings  twice  at  intervals  as  a 
message  from  their  commander. 
Only  members  of  the  club  would 
know  the  meaning  of  the  signals, 
as  it  had  been  explained  in  a  secret 
code  mesasge  decipherable  only  by 
those  possessing  one  of  the  club's code-o-graphs.  WON,  Chicago,  was 
responsible  for  127  planes  perform- 

ing the  maneuvers.  This  promotion 
will  be  repeated  at  regular  inter- 

vals upon  order  of  Capt.  Midnight. 
*      *  * 

Richmond  Display 

IN  THE  Sears-Roebuck  store, 
Richmond,  Va.,  WRVA  promotional 
material  occupies  the  center  display 
window.  The  store  is  located  in  the 
heart  of  the  shopping  district. 
Aside  from  two  prominent  maps 
illustrating  WRVA's  coverage  in 
and  outside  of  Virginia,  the  WRVA 
display  material  includes  photos  of 
network  stars  heard  on  the  station 
and  shots  of  the  WRVA  special 
events  staff  in  action.  WRVA  serv- 

ice in  public  education  is  also  high- 
lighted in  the  window  display. 

Fruit  for  Coffee 

BUNN  CAPITOL  Wholesale  Gro- 
cers, Springfield,  111.  (Golden  Age 

Coffee),  is  currently  sponsoring  a 
thrice-weekly  quarter-hour  musical 
program.  Golden  Age  Caravan,  on 
WCBS,  Springfield.  Each  week  the 
Caravan  representative  delivers,  in 
person,  a  pound  can  of  Golden  Age 
Coffee  to  four  housewives.  In  the 
event  the  housewife  has  a  can  of 
this  brand  coffee  on  hand,  the  spon- 

sor sends  her  a  case  of  assorted 
canned  fruits.  Account  was  placed direct. 

For  Smiths  Only 

AN  INVITATION  to  all  listeners 
of  Chicago  named  Smith  to  attend 
the  first  in  a  series  of  broadcasts  at 
WGN,  Chicago,  Feb.  28,  has  been 
issued  by  Frank  P.  Schreiber, 
WGN  station  coordinator.  The  oc- 

casion will  be  the  premiere  of 
Whispering  Smith,  a  serial  based 
on  a  book  of  the  same  title  by  Frank 
Spearman,  first  published  in  1906. 

Whispering  Smith  is  a  legendary 
character  whose  name  is  associated 
with  the  stories  of  the  winning  of 
the  West.  When  danger  threatened 
he  lost  his  voice  and  was  able  to 
speak  only  in  a  whisper.  He  was  a 
supermarksman  and  a  friend  of 
presidents  and  section  hands  alike. 
Only  those  who  spell  their  names 
S-M-I-T-H  will  be  admitted  to  the 
first  broadcast,  with  variations  of 
that  spelling  excluded.  The  series 
directed  by  Blair  Walliser  will  be 
heard  each  Friday,  7-7 :30  p.m. 
(CST),  and  photos  depicting  the 
episodes  of  the  series  will  be  pub- 

lished in  the  Graphic  section  of 
The  Sunday  Tribune. 

Grab  Bag  Trio 

NO  CONTEST,  no  boxtop  is  in- volved in  Furniture  Grab  Bag, 
sponsored  on  KWK,  St.  Louis,  by 
Franklin  Furniture  Co.  Featuring 
recorded  dance  music,  the  program 
offers  a  daily  piece  of  furniture  as 
prize.  Three  grab  bags  contain 
numbered  capsules.  Those  in  the 
first  bag  correspond  to  number  of 
pages  in  telephone  directory;  in 
second  are  four  capsules  for  num- 

ber of  columns  per  page;  in  third 
are  121  capsules,  maximum  num- 

ber of  listings  per  column.  Grand 
prize  of  a  suite  of  furniture  is 
awarded  each  Friday.  Consolation 
prizes  are  awarded  to  those  not 
answering  when  their  numbers  are called. 

*      *  * 

Following  the  Major 

RESPONSE  to  Major  Bowes  Ama- ter  Hour,  sponsored  by  Chrysler 
Corp.  on  CBS,  is  bigger  than  ever 
in  the  program's  seven  years  on 
the  air,  according  to  the  Bowes' office,  which  reports  that  in  Janu- 

ary the  Major  honored  four  cities 
he  had  honored  three  years  before, 
with  the  following  increases  in 
telephone  calls:  Detroit,  1182%; 
Cleveland,  4  0  0%;  Philadelphia, 
200%,  and  Baltimore,  200%  The 

program's  CAB  rating  for  Janu- ary is  up  10%  from  December  and 
BMI,  citing  these  increases,  points  i 
out  that  since  Jan.  1  only  BMI  | 
music  has  been  used  on  the  show.  , 

Information  Swap 

WPTF,  Raleigh,  has  made  an 
arrangement  with  the  local  leading 
theatre  to  promote  interest  in  the 
radio  show  and  movie  brief  "Infor- mation Please"  Station  runs  a 
series  of  announcements  when  the 
picture  is  having  a  run  at  the  the- 

atre. In  return,  the  station  has  had 
a  streamer  made  which  is  shown 
directly  after  the  presentation 
calling  attention  to  the  radio  broad- 

cast on  WPTF  each  Friday  eve- 

ning. 
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LANDING  a  one-year  contract  for 
quarter-hour  news  periods  daily  on 
WSUN,  St.  Petersburg,  Fla.,  the 
station's  newly  -  established  mer- 

chandising division  got  busy  and 
plastered  these  eye-compelling  pla- 

cards on  the  front  of  the  delivery 
fleet  of  the  sponsoring  Bell  Baker- 

ies. Here  are  some  of  the  fleet  units. 

Radio  and  Candy 
FOR  longest  list  of  first  names 
coined  from  the  words  "Starkist 
Flotation  Toothpaste",  Starkist  Co., 
San  Antonio,  will  give  Crosley 
combination  radio  -  phonograph. 
Best  daily  entries  get  candy.  Six 
daily  announcements  promote  the 
contest  on  southwestern  stations. 
A  carton  must  be  enclosed  with 
each  entry. 

Window  at  Sears 

BY  AN  arrangement  with  the  local 
Sears,  Roebuck  &  Co.  store,  promo- 

tional material  of  WRVA,  Rich- 
mond, is  being  used  as  a  window 

display.  A  huge  coverage  map  of 
WRVA  has  been  set  up  as  a  back- 

ground upon  which  photos  of 
WRVA  and  network  talent  are 
shown. 

BROCHURES 

NBC-Blue  —  Blue-and-white  folder 
"Rating  Ourselves  as  Advertisers  Rate 
Us",  telling  client  activities  since  the creation  of  the  Blue  sales  department 
last  July,  together  with  a  letter  sianed 
by  Edgar  Kobak,  NBC  vice-president, 
enumerating  new  Blue  "improve- 
ments". 

WFIL,  Philadelphia — Mailing  piece, 
employing  the  "hitch  your  wagon  to 
a  star"  theme,  giving  statistical  in- formation about  the  Quaker  Network, 
regional,  originating  with  WFIL. 

WCAR,  Pontiac,  Mich. — "Financial 
Statement"  folder  giving  mail  results for  various  sponsored  programs  on  the 
station,  incorporating,  coverage  and 
market  figures  and  testimonials. 

NBC,  Hollywood — Illustrated  folder, 
"Inside  Story  of  the  Longest  Success 
in  Radio's  History",  relates  success of  Richfield  Reporter  [Broadcasting, 
Jan.  271. 

WGN  Concert  — ■  Twelve-page  blue 
folder  picturing  talent  available 
through  the  bureau's  New  York,  Chi- cago and  Hollywood  offices. 

CBS — Booklet  in  olive  and  white  list- 
ing CBS  and  WABC  national  accounts 

with  an  insert  of  recent  trade  paper 
advertisement  citing  network  coverage. 

KFYR,  Bismarck,  N.  D.— Blue  and 
white  folder  charting  the  renewal  rec- 

ords of  the  station's  national  accounts. 

WQXR — New  York — A  new  coverage 
map,  based  on  the  station's  increase  to r>,000  watts. 

Of 

NBC 

and  the 

9^'
 
^^^

^ 

Novachord 

Writes  Ken  R.  Dyke,  NBC's  direc- 
tor of  national  sales  promotion: 

"The  adaptability  of  the  Novachord 
to  the  varied  demands  of  radio  pro- 

gram production  is  obvious  when 
you  glance  at  some  of  the  NBC 
programs  on  which  we  use  the  in- 

strument." Yes,  the  Hammond  Novachord  is 
versatile — amazingly  so !  Whether 
a  station  is  large  or  small  .  .  . 

whether  the  broadcast  is  local  "fill- 
in"  or  coast-to-coast  network  .  .  . 
whether  the  requirement  is  a  fan- 

fare, signature,  incidental  back- 
ground, or  rich,  colorful  music  that 

can  carry  the  full  weight  of  enter- 
tainment— the  Novachord's  marvel- 

ous resources  make  it  ideally  suited 

to  radio.  Right  there  at  the  artist's 
fingertips  is  a  thrilling  array  of 
enchanting  instrumental  effects — 
flute,  violin,  English  horn,  clarinet, 
trumpet,  saxophone,  and  many 
rnore! 

Easy  to  play  .  .  .  conveniently  mov- 
able .  .  .  and  unmatched  in  the 

wide  scope  of  its  usefulness,  the 
Novachord  has  proved  in  countless 

instances  to  be  one  of  the  most 

practical  and  profitable  musical  in- 
vestments a  radio  station  or  a  net- 

work can  make.  That's  why  NBC 
has  three  Novachords  in  its  Radio 
City  studios  alone! 

Give  your  programs  the  added  ele- 
ment of  enjoyment  the  Novachord 

can  supply.  Investigate  this  marvel- 
ous new  instrument  .  .  .  hear  it 

.  .  .  play  it  YOURSELF  and  see 
how  EASY  it  is!  Find  your  nearest 
Hammond  dealer  in  the  classified 
telephone  directory.  Or,  for  the 
portfolio  of  Novachord  Experience 
in  Radio,  write  to:  Hammond  In- 

strument Co.,  2989  N.  Western 
Ave.,  Chicago.  In  Canada:  North- 

ern Electric  Co.,  Ltd.,  Montreal. 

NBC  Artist  Rosa  Rio,  iiere  shown  at  one  of 
tliree  Novacliords  in  the  Radio  City  studios, 
was  one  o<  the  first  to  play  this  fascinating 
instrument  on  the  air — introducing  it  on  RCA'3 
"Magic  Key"  program  two  years  ago.  Currently, 
her  Novachord  music  is  heard  on  "Between  the 
Booltends,"  "Clark  Dennis.  Tenor"  and  "Rais- 

ing a  President". 

Play  the  Novachord  as  you'd  play  a  piano,  for  mel- 

low piano-like  tones.  Then  turn  the  Tone  Selectors 

and  bring  in  delightful  effects  of  violin,  trumpet, 

guitar,  flute,  English  horn,  and  many  others! 

See . . .  Hear. . .  Play 

The  NEW  Idea  in  music—by  the  Makers  of  the  Hammond  Organ! 

THE    HAMMOND  I 

at  the  Hammond  Organ  Studios,  in  tlie  HAMMOND  BLDG.,  SO  W.  57tli  St.,  New  Yoric 

1445 
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3  metal  cubicles  make  up 
this  one  attractive  unit 

The  exciter,  radio  frequency  power  amplifier, 
and  modulator  cubicles  are  attractively  de- 

signed to  form  a  single  unit  when  assembled. 

Finish  is  two-tone  lustre  gray  with  chromium 
trim. 
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FOB  'PHILADELPHIA'S  OWN  STATION'-WPEN 

FOR  HARTFORD  HEART  OF  CONNECTICUT^WNRC 

Two  NBC  stations 

go  to  5,000  watts  with  the 

new  Westinghouse  5  kw 

transmitter 

With  increased  power  WPEN  and 

WNBC  will  now  give  advertisers  a  new 

opportunity  to  reach  ALL  of  the  great 

Philadelphia  and  Hartford  markets.  The 

typical  Westinghouse  5-HV  transmitter 
is  illustrated  at  the  left.  The  transmitters 

installed  by  these  two  NBC  stations  will 

each  consist  of  three  cubicles  with  two 

additional  racks  holding  the  measuring 

and  antenna  phasing  equipment. 

After  looking  over  the  entire  field  of 

equipment  available  for  5  kw  operation 

WPEN  and  WNBC  selected  Westing- 

house 5-HV  transmitters.  The  distinctive 

operating  advantages  of  this  equipment 

are  a  natural  result  of  radio  station 

operating  experience  since  the  earliest 

days  of  radio  broadcasting. 

.^k      When  the  rear  door  of  the  modulator  cubicle  is 
^     opened  all  component  parts  are  within  easy  reach. 
The  two  891-R  air-cooled  modulator  tubes  have  conven- 

ient handles  for  lifting  them  from  air  jackets. 

J-08034 
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Don't  Give  It  Awav 
IT  WAS  ONLY  natural  for  radio  to  follow  the 
course  of  least  resistance  when  it  took  its  first 
faltering  steps  as  an  advertising  medium  some 
20  years  ago.  It  borrowed  generously  from  its 
distinguished  contemporary,  the  newspaper,  by 
adopting  many  of  the  sales  and  promotional 

practices,  mainly  because  radio's  early  per- 
sonnel came  principally  from  the  city  rooms 

and  business  offices. 
In  one  respect,  however,  it  is  now  evident 

that  broadcasters  erred  in  their  aping  of  news- 
papers. "Merchandising",  born  of  an  unhealthy 

competitive  yen  to  outdo  the  other  fellow  what- 
ever the  cost,  is  the  Frankenstein.  Newspapers, 

both  in  advertising  and  circulation,  have  gone 
to  almost  ludricrous  extremes.  And  now  radio 
may  be  in  for  the  same  thing. 

If  the  present  trend  continues  in  that  all- 
encompassing  field  which  "merchandising"  ap- 

pears to  cover,  it  is  conceivable  that  it  will  be 
to  radio  what  the  "double  feature"  is  to  the 
cinema.  Fundamentally,  the  problems  are  not 

dissimilar.  "Merchandising"  really  isn't  any- 
thing more  than  getting  something  for  nothing. 

You  buy  a  program  and  you  may  get  free  spot 
announcements,  letters  to  the  trade,  personal 
calls  on  dealers  and  distributors,  and  space  in 
other  media  spotlighting  the  radio  campaign. 
Then,  you  may  get  window  displays,  calls  on 

prospective  retailers,  "point-of-purchase"  ex- 
hibits, and  maybe  even  the  distribution  of  your 

product,  if  you  (His  Exalted  Honor,  the  Ad- 
vertiser) howl  loud  enough. 

All  this  is  so  because  the  account  or  the 

agency  can  furnish  written  proof  that  the  com- 
petitive station  offered  to  do  it,  or  that  it  is 

being  done  by  competitive  media.  The  station 

doesn't  want  to  lose  the  business,  and  often  will 
compromise.  The  upshot  is  that  the  station  in 
effect  is  rebating  to  the  advertiser,  because 

much  of  that  "merchandising"  service  is  out- 
of-pocket  expense. 

The  broadcaster  quotes  on  his  rate  card  only 
one  commodity — time, — just  as  the  publication 
should  sell  only  white  space. 

There  should  be  rigid  limits  on  the  type 

of  "merchandising"  offered,  and  so  far  as  pos- 
sible it  should  be  uniform.  Perhaps  there  should 

be  teaser  announcements  on  a  new  program, 
but  they  should  be  limited.  There  also  should 
be  a  limit  on  the  number  of  letters  sent  to  dis- 

tributors, and  other  sales  aids.  Anything  over 
the  maximums  specified  should  be  billed  at 
cost,  and  uniformly  throughout  the  industry. 

An  NAB  convention  is  coming  up  in  St.  Louis 

May  12-15.  We  think  the  Sales  Managers'  Com- 

niittee  should  bring  in  a  definite  proposal,  proj- 
ected as  an  amendment  to  the  commercial  sec- 

tion of  the  NAB  code,  providing  both  floor  and 
ceiling  on  merchandising  helps.  Such  a  provi- 

sion should  be  voluntarily  invoked  before  the 
situation  gets  out  of  hand. 

FM  Saturation? 

IF  THERE  are  any  lingering  doubts  about 

FM  being  viewed  as  radio's  newest  bonanza 
one  has  only  to  scan  the  New  York  scene.  Satu- 

ration is  evident  even  before  the  new  commer- 
cial radio  medium  gets  under  way. 

The  FCC  collided  with  this  sudden  realiza- 
tion last  week.  It  found  that  on  its  first-come- 

first-serve  basis,  it  had  already  granted  seven 
of  the  eleven  assignments  available  for  the 

nation's  radio  hub.  And  already  on  hand  await- 
ing action  were  ten  applications  for  the  four 

remaining  channels.  At  least  a  dozen  others 
are  known  to  be  in  preparation.  The  answer 
was  the  designation  for  hearing  of  the  applica- 

tions ready  for  action,  with  others  slated  for 

competitive  "dog  fights". 
Under  the  allocations  structure  provided  by 

the  FCC  after  months  of  consideration,  eleven 
stations  constitute  the  maximum  for  any  met- 

ropolitan area.  There  are  some  two  dozen 
standard  broadcast  stations  in  the  New  York 

metropolitan  area,  falling  within  the  "sphere 
of  economic  influence"  prescribed  in  the  FCC 
FM  rules.  All  of  them  cannot  be  accommodated, 

and  the  FCC's  expressed  desire  of  infusing 
new  blood  into  FM  correspondingly  is  limited. 
What  exists  today  in  New  York  is  destined 

to  happen  perhaps  in  a  dozen  major  markets. 
Thus,  it  is  evident  that  the  supply  will  not 
equal  the  demand  even  before  FM  has  been 
accorded  a  real  trial.  Present  AM  broadcasters 
feel  they  must  get  into  FM  for  their  future 
economic  salvation.  And  the  glamour  of  radio 
has  attracted  outside  capital. 

What  the  answer  will  be  must  await  future 
developments.  It  may  be  found  technically 
feasible  to  assign  FM  stations  on  adjacent 
channels,  rather  than  on  an  every-other-chan- 
nel  system,  as  now  prescribed.  But  there  are 
those  who  feel  even  that  would  be  only  a  tem- 

porary expedient. 
Those  in  radio  have  learned  long  ago  that 

the  word  "impossible"  is  not  in  the  radio  lexi- 
con. Both  the  technical  and  economic  answers 

will  be  found  when  it  becomes  essential.  "Satu- 
ration" was  reached  in  standard  broadcasting 

a  dozen  years  ago,  but  for  better  or  for  worse, 
the  number  of  standard  broadcast  stations  has 
doubled  since  then. 

HOW  TO  BECOME  AN  ANNOUNCER 
By  WALTER  HAASE 

Program  Manager,  WDRC,  Hartford 

RECENTLY,    we    hired    an  announcer. Scores  of  applications  came  in  from  all 
over  the  country,  and  they  were  of  such 
style  and  variety  that  I  thought  it 

would  be  a  good  idea  to  tell  announcers  just 
what  station  managers  expect. 

We  are  buying  a  voice,  a  personality,  mak- 
ing an  investment.  And  the  transcription  ap- 

plications that  we  get  must  convey  to  us  a 
great  many  things.  Here  are  a  few  basic  facts 
which  should  go  into  every  application  for  an 
announcer's  job: 

In  the  first  place,  many  who  sent  in  tran- 
scriptions didn't  seem  to  have  much  of  an  idea 

of  what  would  be  expected  and  accepted  in  an 
audition.  This  extended  to  men  who  had  had 
considerable  experience. 
To  illustrate:  Two  announcers  submitted 

interviews  with  another  announcer.  In  one  of 
these  cases,  the  interviewer  was  so  bad  the 
entire  effect  of  the  transcription  was  spoiled. 
In  the  other,  the  man  doing  the  interviewing 

was  much  better  than  the  applicant!  Don't  try 
tricky  things  on  transcriptions.  These  are  sup- 

posed to  mirror  your  best  work,  and  that  alone. 

Among  the  transcriptions  received,  every 

style,  size,  make,  speed,  and  kind  were  repre- 
sented— some  even  made  on  home  recorders! 

Many  were  poorly  labeled  or  not  at  all.  Many 
were  very  poor  in  quality.  Many  were  scratchy. 
Here's  some  advice :  Get  the  best  transcription- 
maker  you  can  find,  and  the  best  possible  ma- 

terial. Label  the  transcription  clearly  with  the 
date,  your  name  and  address,  specifying  the 
speed  and  whether  inside  or  outside  start. 

The  material  chosen  by  many  announcers 
who  submitted  transcriptions  was  poor.  A  tran- 

scribed audition  should  contain  material  of  the 

type  used  day  in,  day  out,  over  most  of  the 
stations  in  the  country.  This  includes  long  and 
short  commercial  announcements,  news,  some- 

thing to  show  ad-lib  ability,  some  serious  music 
commentary  to  show  familiarity  with  musical 
terms,  foreign  names  and  phrases.  If  an  an- 

nouncer has  a  specialty — sports,  swing,  street 
interviewing,  serious  music — this  should  also 
be  included.  The  ad-lib  portion  of  the  audition 
might  well  be  an  autobiographical  sketch  with 
emphasis  on  radio  experience  and  aims  and 
ambitions  in  radio. 

Ability  to  write  commercial  and  sustaining 
continuity  is  an  asset  to  any  announcer.  If 

you  have  this  ability,  don't  hide  it  behind  the 
teletype.  And  don't  say  you  can  write;  throw  in 
a  few  samples.  Two  or  three  announcements 
on  the  transcription  and  several  more  in  the 
letter  accompanying  the  disc  will  suffice.  Writ- 

ing is  not  absolutely  vital — but  it's  a  help.  If 
you  type  well,  write  your  own  letter. 
Why  not  give  a  full  15  minutes  to  the  audi- 

tion— one  side  of  a  16-inch  disc?  If  you  expect 
to  be  given  final  consideration,  this  disc  should 
represent  the  best  work  you  can  do.  The  script 
should  be  carefully  rehearsed,  timed,  and  gone 
over  until  it  is  as  good  as  you  possibly  can 
make  it.  When  applying  for  any  job,  you  put 
your  best  foot  forward.  How  doubly  important 

this  is,  when  you  can't  talk  to  your  future  em- {Continued  on  page  37) 
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GLENNY  FRANKLIN  BANNERMAN 

FROM  Canada's  national  adver- 
tisers steps  chubby  44-year-old 

Glenn  Bannerman  to  head  the  Cana- 
dian Assn.,  of  Broadcasters  as  its 

first  full-time  paid  president- 
general  manager.  No  newcomer  to 
radio,  Glenn  Bannerman  has  seen 
many  phases  of  the  industry  in  the 
last  eight  years,  but  always  as  the 
representative  of  one  or  all  na- 

tional Canadian  advertisers. 
Latterly  he  has  been  closely  in 

touch  with  the  industry  and  its 
problems,  for  as  president  of  the 
Assn.  of  Canadian  Advertisers  he 
waged  the  fight  as  the  national  ad- 

vertisers' representative  against 
the  banning  of  sponsored  news- 

casts which  the  Canadian  Press 
and  the  Canadian  Daily  Newspaper 
Assn.  had  requested  from  the  Gov- 

ernment as  a  wartime  measure. 

A  Logical  Choice 
His  close  association  with  the 

broadcasting  industry,  as  chairman 
of  the  radio  committee  of  the  ACA 
and  as  president  of  the  ACA, 
brought  him  in  contact  with  most 
broadcasting  station  owners.  He 
attended  each  of  the  past  four  na- 

tional CAB  conventions.  Thus  it 
was  not  strange  that,  when  the 
CAB  at  its  convention  in  Montreal 
Jan.  20  decided  to  have  a  paid 
president-general  manager,  the 
name  of  Glenn  Bannerman  was  most 
voiced  by  individual  broadcasters 
as  the  logical  man  for  the  job  if 
he  could  be  wooed  from  his  post  as 
advertising  and  merchandising 
manager  of  the  Hudson  Motors  of 
Canada  Ltd.  In  mid-February  he 

\  ofiacially  moved  into  his  new  posi- 
tion, severing  many  years  in  the 

advertising  field  to  take  on  the 
.  leadership    of   advertising's  most 

rapidly  growing  medium. 
I      His  work  on  the  newscast  situa- 

tion during  the  last  year  provided 
I  his  second  important  contribution 
to  the  Canadian  broadcasting  in- 

^  dustry.  It  was  in  1935,  when  he  was 
t  I  assistant  sales  manager  in  charge 
t     of  advertising  for  the  Canadian  di- 

vision of  the  Hudson  Motor  Car 
Co.,  that  his  first  major  contribu- 

tion was  made.  At  that  time  the 
parent  company  in  Detroit  was 
broadcasting  a  network  program 
which  went  to  two  NBC  outlets  in 
Canada,  CFCF,  Montreal,  and 
former  CRCT,  Toronto.  Banner- 
man  wanted  to  bring  this  program 
to  other  Canadian  cities  and  had 
completed  all  plans  when  his  re- 

quest for  a  network  was  turned 
down  by  the  then  ruling  body,  the 
Canadian  Radio  Broadcasting 
Commission. 

As  a  result  he  brought  the  prob- 
lem to  the  ACA,  was  made  chair- 
man of  a  newly  formed  radio  com- 

mittee and  presented  a  brief  before 
the  Parliamentary  Committee  in- 

vestigating radio  broadcasting  in 
Canada  early  in  1936.  This  had  an 
important  bearing  on  the  scrap- 

ping of  the  Canadian  Radio  Broad- 
casting Commission  and  the  for- 

mation of  the  present  government- 
owned  Canadian  Broadcasting 
Corp.,  which  has  brought  many 
national  advertisers  as  network 
sponsors  to  Canada  from  the 
United  States. 

Born  in  West  Gwillimbury,  some 
45  miles  north  of  Toronto,  Dec.  9, 
1896,  Glenn  Bannerman  first  came 
to  Toronto  in  1913.  With  the  out- 

break of  World  War  I,  he  enlisted 
with  the  2nd  University  Company 
and  went  overseas,  where  he  served 
from  1915  with  the  Princess  Pa- 

tricia Light  Infantry,  the  famous 
Princess  Pats.  He  was  awarded  the 
Medal  of  the  British  Empire.  He 
left  the  Pats  in  1917  to  accept  a 
commission  with  the  South  Staf- 

fordshire Regiment  and  was  pro- 
moted to  acting  captain  on  the 

field.  On  returning  to  Canada  he 
completed  his  course  at  University 
of  Toronto,  was  business  manager 
of  the  university's  daily  newspaper. 
The  Varsity,  and  in  the  summer  of 
1926  became  for  a  short  time  sec- 

retary to  Vincent  Massey,  now 
Canadian  High  Commissioner  to 
Great  Britain,  first  Canadian  Min- 

ister Plenipotentiary  to  Washing- 
ton. 

In  the  summer  of  1927  he  joined 

NOTES 

FRANK  E.  MULLEN,  NBC  execu- 
tive vice-president  and  general  man- 
ager, has  been  elected  to  the  board  of 

directors  of  the  American  Forestry  As- 
sociation. Mr.  Mullen,  well  known  in 

the  conservation  field,  receiving  a  de- 
gree in  forestry  at  Iowa  State  College, 

and  organized  and  conducted  the  first 
radio  broadcast  for  conservation  in  the 

early  1920's. FOSTER  W.  FORT,  manager  of  the 
Marshall  studios  of  KFRO,  Longview, 
Tex.,  has  resigned  to  join  the  Longview 
News-Journal. 

NEAL  BARRETT,  manager  of 
KOMA,  Oklahoma  City,  has  been 
elected  president  of  the  local  Kiwanis 
club. 

KEN  SOBLE  of  CHML,  HamOton, 
Ont.,  and  Metropolitan  Broadcasting 
Service  Ltd.,  Toronto,  became  the 
father  of  a  daughter  Feb.  5.  The  same 
day  he  received  word  that  CHML  had 
been  granted  a  power  increase  from 
100  watts  to  1,000  watts  under  the 
Havana  Treaty  re-allocations. 
HENRY  ROOT,  for  more  than  35 
years  in  advertising  sales  work  in  San 
Francisco,  for  newspapers  and  radio, 
on  February  10  rejoined  KYA,  San 
Francisco  as  account  executive.  He 
resigned  two  years  ago  to  join  KJBS. 

MORTON  SIDLEY,  formerly  adver- 
tising manager  of  a  large  San  Fran- 

cisco dry  goods  firm,  recently  was  added 
to  the  sales  staff  as  account  executive 
at  KSFO,  San  Francisco. 
WALTER  DAVISON,  for  the  last 
year  NBO  Hollywood  national  spot 
sales  account  executive,  has  resigned 
to  become  sales  manager  of  KMPC, 
Beverly  Hills,  Gal. 

the  Toronto  office  of  Advertising 
Service,  now  Cockfield  Brown  & 
Co.,  to  learn  the  advertising  busi- 

ness. Convinced  after  some  time 
that  advertising  was  not  his  forte, 
he  resigned,  and  the  following 
month,  Dec.  8,  1928,  to  be  exact, 
married  Jean  Elizabeth  MacKay  of 
Hamilton,  Ont.  Determined  to  stay 
out  of  advertising,  he  was  never- 

theless persuaded  to  join  the  mail 
order  catalogue  division  of  the 
Robert  Simpson  Co.,  a  national 
chain  department  store  organiza- 

tion. After  two  years  with  the 
Simpson  organization  he  resigned 
and  joined  the  Ronalds  Advertising 
Agency  Toronto. 

With  this  agency  he  made  his 
first  radio  contacts,  directing  the 
production  of  dramatic  programs 
for  L.  0.  Grothe,  Montreal  cigarette 
manufacturer.  Here  he  met  and 
worked  with  Edgar  Stone,  now  of 
the  commercial  department  of  the 
Canadian  Broadcasting  Corp. 
Asked  to  handle  the  Hudson  Motors 
account  in  connection  with  the  in- 

auguration of  the  Terraplane  in 
Canada,  he  did  such  a  good  job 
that  when  the  Hudson  people  set 
up  a  Canadian  organization  they 
asked  the  agency  to  release  him  to 
be  their  sales  manager  in  charge 
of  advertising  for  Canada. 

As  president-general  manager  of 
the  CAB,  Glenn  Bannerman  plans  to 
put  into  operation  his  tried  plan 
of  informal  round-table  confer- 

ences to  thrash  out  any  problems 
which  may  arise.  While  he  will 

(Continued  on  page  38) 

MRS.  DOROTHY  LEWIS,  vice-chair- 
man, Radio  Council  on  Children's  Pro- grams, who  recently  completed  a  na- tionwide survey  of  this  field,  will  guest 

on  the  March  5  Quiz  Kids  program, 
sponsored  by  Miles  Laboratories  on NBC-Blue. 
FRED  W.  BORTON,  general  manager 
of  WQAM,  Miami,  and  Mrs.  Borton, left  Feb.  12  for  a  trip  to  Mexico  City, 
and  will  return  March  4. 
M.  AUSTIN  KING,  well  known  in 
Pacific  Coast  radio  and  advertising, 
and  formerly  editor  of  Radioshow,  a 
Los  Angeles  Daily  Neics  weekly  sup- 

plement, has  been  appointed  manager 
of  the  newly  created  client  service  de- 

partment of  KFXM,  San  Bernardino, 
Cal. 
CHARLEY  CALEY,  commercial  man- ager of  WMBD,  Peoria,  111.,  has  been 
named  general  chairman  of  ̂ he  1941 Peoria  Community  Fund  drive,  for 
which  a  quota  of  $240,000  has  been 
set. 
JOHN  T.  PARSONS,  of  the  sales  staff 
of  WNBC,  New  Britain,  Conn.,  on 
March  1  is  to  join  WBRK,  Pittsfield, 
Mass.,  as  commercial  manager,  suc- 

ceeding Bruff  W.  Olin. 
GEORGE  B.  STORER,  chief  owner 
of  WWVA,  Wheeling  ;  WSPD,  Toledo, 
and  other  stations,  and  Mrs.  Storer 
are  spending  February  and  March  at 
their  winter  home  on  Surfside  Ave., 
Miami  Beach,  Fla. 
AL  PETERSON  has  joined  the  sales 
staff  of  WHBF,  Rock  Island,  111. 
HON.  STANLEY  CRICK,  Lord 
Mayor  of  Sydney,  Australia,  has  been elected  a  director  of  the  Macquarie 
Network,  Sydney. 

JOHN  H.  FIELD  Jr..  sales  manager 
of  WPTF.  Raleigh,  N.  C,  has  been 
named  1941  chairman  of  the  sales 
manager's  division  in  the  4th  District of  the  NAB. 

WALLACE  DUNN,  formerly  adver- 
tising manager  of  the  Norman  (Okla.) 

News,  has  joined  the  sales  staff  of 
KOCY,  Oklahoma  City. 
GEORGE  TARTAR  has  joined  the 
sales  staff  of  KOCY,  Oklahoma  City. 
He  was  formerly  with  the  Norman Transcript. 

ROCCO  L.  TITO,  sales  manager  of 
WHDL,  Olean,  N.  Y.,  resigned  re- cently to  join  WERC,  Erie,  Pa.,  as 
commercial  manager. 
F.  J.  HBALY,  a  director  of  Hygrade 
Sylvania  Corp.,  has  been  elected  a 
vice-president.  He  will  continue  to 
manage  the  lamp  division  with  head- quarters at  Salem,  Mass. 
MILO  B.  ROBERTS  has  joined  the 
sales  staff  of  WING,  Dayton,  O. 
RAY  TYREE  has  been  appointed  sales 
manager  of  WPID,  Petersburg,  Va. 
He  succeeds  the  late  E.  B.  Pickard 
who  died  suddenly  Feb.  1  [Broadcast- ing Feb.  10]-  Mr.  Tyree  formerly  was 
connected  with  WDNC,  Durham,  N.  C. 

D.  F.  SCHMIT,  with  RCA  Mf-  Co. and  its  predecessors  for  15  years  in 
various  important  engineering  positions 
and  most  recently  with  the  new  prod- 

ucts division,  has  been  appointed  co- 
ordinator of  the  activities  of  the  ra- 

dio, record,  cabinet  and  production 
engineering  divisions. 
JACK  WALLACE,  formerly  program 
director  of  KRBC,  Abilene,  Tex-,  has 
been  named  general  manager  of  KB  ST, 
Big  Spring,  Tex.,  sister  station  of 
KRBC.  He  is  succeeded  by  Frank  Mc- Intyre,  formerly  news  editor  of  KGVO, 
Missoula,  Mont.  Steele  MeClanahan, 
formerly  of  WCMI,  Ashland,  Ky.,  and 
WNOX.  Knoxville  has  been  named 
sports  director  of  KRBC.  and  Don 
Phillips  has  been  added  to  the  KRBC 
announcing  staff. 
ROGER  W.  CLIPP,  general  manager 
of  WFIL,  Philadelphia,  and  the 
Quaker  Network,  Feb.  10  was  named 
as  one  of  five  honorary  colonels  of  the 
111th  Infantry.  Pennsylvania  Na- 

tional Guard.  The  appointment  was 
made  at  a  dinner  at  the  Poor  Richard 
Club.  The  111th  issued  its  first  honor- 

ary colonelship  to  Benjamin  Franklin 
in  1749. 
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BOB  ELSON,  sports  announcer  of 
WGX,  Chicago,  will  make  a  baseball 
movie  for  Republic  Pictures  in  Holly- wood this  summer. 
PAUL  FOGARTY.  producer  of  WGX, 
Chicago,  is  producing  a  comic  strip. 
Draftie,  based  on  his  experiences  as 
a  captain  of  U.  S.  Infantry  during  the 
World  War. 

JOE  XOVEXSOX  formerly  part-time 
announcer  of  "WPEX,  Philadelphia,  re- joins the  station  in  a  similar  capacity 
after  a  spell  at  WIP,  Philadelphia. 
LAWREXCE  MEXKEX,  radio 
scriptwriter,  has  been  appointed  di- 

rector of  the  Radio  Workshop  of  the 
Xational  Youth  Administration,  Xew 
York. 

XELSOX  CASE,  CBS  announcer,  re- 
cently broke  his  leg  during  a  skiing 

trip  to  Stowe,  Vt.,  but  is  continuing 
his  announcing  of  the  Kale  Hopkins 
program,  sponsored  on  CBS  by  General 
Foods  Corp.,  from  a  wheelchair.  His 
work  on  the  Ask-H-Baskef  program, 
sponsored  by  Colgate-Palmolive-Peet 
Co.,  has  been  taken  over  by  CBS  an- 

nouncer Matt  Crowley. 
WARREX  GERZ  of  the  XBC  press 
department,  Xew  York,  recently  be- 

came the  father  of  a  baby  boy.  Warren 
Allen.  Jr. 
ROBERT  LOCKWOOD.  announcer 
of  WELL  Xew  Haven,  leaves  Feb.  23 
to  serve  a  vear  in  the  Xational  Guard. 

MARVIX  CADE,  announcer  of 
WKBX.  Youngstown,  is  the  father 
of  a  baby  boy,  Richard  Warren,  born recently. 

ODETTE  LEVET,  of  the  program 
department  of  WWL,  Xew  Orleans  is 
convalescing  from  a  recent  appendec- 

tomy. Until  his  return,  Joel  Lang  is 
assuming  his  duties. 

VIC  PAULSEX.  announcer-operator, 
formerly  of  KJBS,  San  Francisco, 
resigned  that  post  to  join  the  an- 

nouncing staff  of  KFRC,  San  Fran- cisco. 

LARRY  ALEXAXDER,  announcer, 
formerlv  of  WDXC,  Durham,  N.  C, 
has  joined  the  staff  of  WSB,  Atlanta. 

JOHXXY  HACKETT,  sports  an- nouncer, has  joined  the  staff  of  WIXG, 
Dayton,  O. 

AL  BECK,  junior  college  student,  and 
new  to  radio,  has  joined  the  announc- 

ing staff  of  WKBZ.  Muskegon,  Mich. 

WEXDELL  ADAMS  of  the  CBS  pro- 
duction department  has  been  appointed 

supervisor  in  charge  of  CBS  popular 
music  sustaining  programs,  by  Wil- 

liam H.  Fineshriber,  CBS  music  di- 
rector. Mr.  Adams,  who  has  a  master's degree  in  music  from  the  Eastman 

School  of  Music,  Rochester,  X".  Y., joined  CBS  in  1936  as  assistant  to 
Julius  Mattfeld,  CBS  music  librarian. 

JULIAX  FORD,  announcer  of 
WRVA.  Richmond,  has  been  elected 
secretary  of  the  Richmond  Theatre 
Guild. 

AL  GODWIX,  sports  announcer  of 
WWL.  Xew  Orleans,  was  injured 
slightly  in  a  railroad  accident  while  re- 

turning from  the  Southern  Bowling 
Tournament  at  KnoxviUe. 

IT'S  KIX 

""Which  Southern  CaHfornia  radio  station  is  doing  the 

biggest  job  of  moving  grocery  items  off  your  shelves?" 
We  put  the  question  to  Gilbert  Carrasco  of  the  G  &  M 

Super-Market  in  Santa  Barbara,  85  miles  north  of  Los 
Angeles,  and  like  most  men  on  the  Southern  California 

retail  sales  front,  Mr.  Carrasco  answers  "KNX!" 

'"When  things  are  advertised  on  KNX  we  feel  it  here 

in  the  store.  Customers  begin  asking  about  them,"  he  said. 
Southern  California  retailers 
recognize  KNX  as  their  most 
potent  sales-building  factor. 
Naturally,  the  tune-in  choice 
of  most  Southern  Californians 
is  the  choice  of  retailers  for 
its  power  to  move  merchandise 

50,000  WATTS 
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MILDRED  W.  CARLSON 

JUST  ten  years  ago  Mildred  W. 
Carlson  presented  her  first  Home 
Forum  broadcast  over  WBZ- 
WBZA,  the  Westinghouse  stations 
in  Boston  -  Springfield,  and  this 
home  economics  participating  fea- 

ture has  continued  daily  without 
interruption  ever  since.  After  being 
graduated  from  the  U  of  Connecti- 

cut, Miss  Carlson  became  a  hos- 
pital dietician,  then  joined  the  food 

research  laboratories  of  the  Childs 
restaurant  chain  and  then  became 
kitchen  manager  for  the  famous 
Alice  Foote  MacDougall  restau- 

rant chain  in  New  York.  In  1930, 
while  an  instructor  in  Boston's 
famed  Miss  Farmer's  School  of 
Cooking,  she  came  to  WBZ-WBZA. 
In  1934  she  published  her  Favorite 
Radio  Recipes,  which  is  still  a 
housewives'  bible  in  many  a  New 
England  kitchen.  Her  Home  Forum 
has  such  participators  as  John  Mor- 
rell  &  Co.,  Dromedary  Products, 
Ten-B-Low  Ice  Cream  Mix,  Bill  B. 
Van's  Pine  Tree  Soap  and  Oakite. 
She  is  a  prominent  Boston  club- 

woman, member  of  Boston's  Altru- 
sa  Club,  lecturer  and  interior  dec- 

orator. Her  hobby  is  collecting  un- 
usual and  practical  gadgets,  carv- 

ings and  leather  objects. 

JOHN  GATELY,  new  to  radio,  has 
joined  the  announcing  staff  of  WCBS, 
Springfield,  111. 
BILL  BRASILL,  formerly  of  KFJZ, 
Fort  Worth,  has  joined  the  announc- 

ing staff  of  KRBA,  Lufkin,  Tex.,  suc- 
ceeding Chief  Announcer  Bill  Pharr, 

who  left  Jan.  10  for  military  training 
in  Oklahoma.  Joseph  Kinser,  new  to 
radio,  has  joined  the  staff. 
ESTHER  SIPPLING,  head  of  the 
continuity  department  of  KSO-KRNT, 
Des  Moines,  is  convalescing  from  an 
appendectomy. 
CHARLES  TIGNER,  for  the  last 
year  on  the  announcing  staff  of 
KWKH,  Shreveport,  La.,  on  Feb.  15 
left  radio  to  become  manager  of  a 
theatre  in  College  Station,  Tex. 

DOROTHY  DOERNBECHER,  for- 
merly program  director  of  KVI,  Ta- 

coma,  Wash.,  is  planning  to  enter  the 
U  of  Southern  Colifornia  to  work  for 
a  master's  degree  in  international  re- lations. 

TOM  McKEE  formerly  of  WJTN, 
Jamestown,  N.  Y.,  has  joined  the  an- 

nouncing staff  of  WPIC,  Sharon,  Pa. 
JACK  FOGARTY,  former  high  school 
teacher,  has  joined  the  reorganized 
news  department  of  WCPO,  Cincin- 

nati. The  news  staff  also  includes  Tom 
McCarthy  and  Tim  EUiot. 

RUTH  KEATOR  formerly  of  WGY, 
Schenectady;  WIBX,  Utica ;  and 
more  recently  with  KPO-KGO,  San 
Francisco,  recently  joined  the  staff  of 
KYA  San  Francisco,  as  home  econo- 

mist and  is  known  on  the  air  as  Kath- 
ryn  Allen. GEORGE  FISHER,  commentator  on 
the  twice  weekly  quarter-hour  MBS Hollytvood  Whispers,  sponsored  by 
Marrow's  Inc.,  has  been  signed  by  Hol- 

lywood Feature  Syndicate  to  write  a 
column  similar  to  his  radio  program. 
It  will  be  released  to  62  newspapers. 

GEORGE  MATHEWS  of  KOA,  Den- 
ver, general  office  staff,  has  resigned 

to  join  the  Army.  His  successor  is 
IBetty  Brown,  formerly  of  a  local  ad- vertising agency. 

LEOXARD  FINCH  of  CBS  Holly- 
wood publicity  staff  and  Nancy  Fog- 

well,  production  manager  of  John  H. 
Riordan  Co.,  Los  Angeles  agency  were 
married  in  the  latter  city  on  Feb.  7. 
HELEXE  HERIC  secretary  to  David 
Young,  KHJ,  Los  Angeles,  continuity 
director,  has  been  appointed  assistant 
to  Robert  A.  Shepherd  music  librarian 
of  that  station  and  the  Don  Lee  net- work. She  succeeds  Frances  Fusfield, 
resigned. 

FOUR  HOLLYWOOD  radio  announc- 
ers are  being  used  as  narrators  on  film 

trailers  for  the  Warner  Bros,  picture 
Meet  John  Doe.  They  are  Reed  Kil- 
patrick,  Wendell  Niles,  Frank  Goss and  John  Deering. 
RAYMOND  RUFF,  head  of  the  traffic 
department  of  KOMA,  Oklahoma  City, 
has  absorbed  the  duties  of  the.  promo- 

tion department.  Claudine  French, 
formerly  program  director  of  KWFT, 
Wichita  Falls,  Tex.,  has  joined  KOMA 
as  woman's  editor  and  assistant  to  Mr. 
Ruff. 
XEIL  NORMAN,  program  director  of 
WIL,  St.  Louis,  married  Helen  Jean 
Mulac  of  Pittsburgh  Jan.  18. 
BOB  RAW  SON,  formerly  of  WILL, 
Urbana,  HI,,  has  joined  the  announc- ing staff  of  WIL,  St.  Louis.  Frances 
Mary  Rice,  from  KWK,  St.  Louis,  and 
Margaret  Hanken  have  been  added  to 
the  continuity  department. 
TED  COURTNEY,  formerly  of 
WKNY,  Kingston,  N.  Y.,  has  joined 
the  announcing  staff  of  WTRY,  'X'roy, N.  Y. 

AMBERT  DAIL  has  been  placed  in 
charge  of  music  at  WBTM,  Danville, 
Va.  He  replaces  Earl  Hoteling  who  has 
joined  WLVA,  Lynchburg,  Va. 
H.  V.  KALTEXBORN,  NBC  New 
York  commentator,  now  on  a  lecture 
tour,  is  to  originate  his  network  pro- 

grams from  MoUywood,  h'eb-  25  to March  16,  inclusive. 
JOE  FORD,  formerly  of  WSGN, 
Birmingham,  WMBC,  Detroit,  and 
KTBS,  Shreveport,  has  joined  the  an- nouncing staff  of  WIOD,  Miami.  Mrs. 
C.  R.  Collins,  prominent  in  parent- teachers  and  educational  work  in 
Miami,  has  been  appointed  WIOD  edu- cational director. 

HAROLD  AZINE,  for  the  last  three 
years  of  the  WLS,  Chicago,  continuity 
department,  on  Feb.  17  joined  WBAL. 
Baltimore,  in  a  similar  capacity.  Be- 

fore leaving  the  Chicago  station  he  was 
presented  with  a  traveling  case  and 
wallet  by  the  staff- 
CHARLES  CURTIS,  formerly  of 
KVFD,  Fort  Dodge,  la.,  is  the  latest 
addition  to  the  announcing  staff  of 
KYSM  Mankato,  Minn. 
AXTOX  LEADER,  program  director 
of  Roger  White  Productions,  New 
York,  and  previously  a  production  di- rector of  WMCA,  New  York,  has 
joined  the  NBC  producing  staff. 

WTCN 

5000  Watts  Day 

1000  Watts  Night 

MINNEAPOLIS  -  ST.  PAUL'S  best  buy! 

NBC 
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EL  Paso  ̂  

P    natural  monopoltj'' 4116,766,000  market 
is  best  reacUed  btj 

tUa  SoutViiuest's  neiu- 
est  station-tHc  onlq 

CclumbiaOutlet 
scrvinq  tVic SOUTMWEST  

WALTER  COMPTON  and  Ted  Dun- 
lap,  announcers  of  WOL,  Washington, 
have  been  incapacitated  by  illness 
while  Steve  McCormick,  Robert  Diehl 
and  Carl  Hess,  also  of  the  announcing 
staff,  are  convalescing. 

DON  FAUST,  formerly  of  WKRC, 
Cincinnati,  has  replaced  Robert 
Brooks,  army  draftee,  on  the  announc- 

ing staff  of  WOL,  Washington. 

ART  PAGE,  farm  program  director 
of  WLS,  Chicago,  during  the  month 
of  February  is  scheduled  to  speak  be- 

fore a  Father  and  Son  banquet  at 
Yorkville,  111.,  Adult  Agricultural 
group  at  Marengo,  111.,  and  a  Farmer- 
Rotary  banquet  at  Fairbury,  111. 

JACK  HOLBROOK,  newscaster  of 
WDGY,  Minneapolis,  has  returned  to 
the  station  after  a  six  months  leave  of 
absence  to  organize  the  program  de- 

partment of  the  new  WGTC,  Green- ville, N.  C. 

LEON  OIECIUCH,  manager  of  the 
Polish  department  of  WHOM.  .Jersey 
City,  has  been  selected  to  play  the 
part  of  editor  of  an  Italian-American 
newspaper  in  a  forthcoming  "March 
of  Time"  film. 
JIM  RANDOLPH,  continuity  chief  of 
KVOO,  Tulsa,  Bill  Wright,  KVOO 
staff  vocalist,  and  J.  B.  Lake,  of  the 
announcing  staff  are  joint  owners  of 
the  local  Rock-a-Bye  Baby  Laundry. 

THOMAS  B.  SMITH,  program  di- 
rector of  WFIL,  Philadelphia,  Al 

Spera,  announcer,  and  Kay  Smith, 
staff  vocalist  have  left  for  military 
training  at  Indiantown  Gap,  Pa.,  as 
volunteers. 

announcer,  as  his  successor. 
Mr.  Reed  in  his  new  capacity  will 

rejoin  Edwin  M.  Spence,  manager 
and  part  owner  of  the  new  Wash- 

ington local,  which  expects  to  be- 
gin operation  in  mid-March.  Mr. 

Spence  was  the  original  manager 
of  WPG,  Atlantic  City,  and  Mr. 
Reed  was  program  director  of  the 
station  and  became  its  general  man- 

ager when  Mr.  Spence  joined  the 
Hearst  Radio  organization  as  head 
of  WBAL,  Baltimore. 

Mr.  McClay  has  spent  his  entire 
radio  career  under  Mr.  Reed.  He 
joined  the  WPG  staff  in  1938  as  a 
student  announcer  and  shifted  to 
WBAB,  along  with  Mr.  Reed,  when 
WPG  was  deleted  a  year  ago. 

They  Have 

OurNumber 

In  all  this  territory,  twirling  to 
WAIR's  spot  on  the  dial  is  as 
much  a  habit  as  buying  the 
products  of  WAIR  advertisers. 
Proof?  Try — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

Hillybilly  Fame 
SONS  OF  THE  MOUN- 

TAINEERS, hillbilly  trio  of 
WWNC,  Asheville,  N.  C,  get 
the  thrill  of  their  lives  Feb. 
17  in  Washington.  They  have 
been  invited  to  sing  at  the 
White  House  before  Mrs.  El- 

eanor Roosevelt,  wife  of  the 
President,  and  guests  in  a 
presentation  called  "Ameri- 

can Folk  Songs".  Trio  con- sists of  Wade  Mainer,  Tiny 
Dodson,  and  Jack  Shelton. 

Finance  Spots  in  West 
PERSONAL  FINANCE  Co.,  Holly- 

wood, through  Anderson,  Davis  & 
Platte,  that  city,  with  local  office 
tie-in,  on  Feb.  3  started  a  daily 
ouarter-hour  public  service  pro- 

gram, Auction  Block,  on  KTRB, 
Modesto,  Cal.  Firm  is  also  using 
an  average  of  40  spot  announce- 

ments weekly  on  KERN,  Bakers- 
field,  and  KTMS,  Santa  Barbara.  In 
addition  a  daily  quarter-hour  news- 

cast is  sponsored  on  KTUC,  Tucson, 
with  a  thrice-weekly  15-minute 
musical  program  featuring  Ruthie 
Reece,  on  KOY,  Phoenix. 

Single  Station
 

Coverage 

Norman  Reed  Is  Named 

WWDC  Program  Chief  CHICAGO 
RESIGNATION  of  Norman  Reed,  , 
for  the  last  year  manager  of  ' 
WBAB,  Atlantic  City,  to  join  the 
new  WWDC,  Washington,  as  pro-  \ 
gram  director,  was  announced  Feb.  > 
8  coincident  with  the  appointment 
of  John  L.  McClay,  WBAB  staff 

AIRLINE  FROM 
FORT  WAYNE 

Chicago  .  . 
Detroit  .  . . 

162  M. 
160  M. 

Cincinnati  ..151  M. 

CINCINNATI 

of  a  Solid  Block  of  the  Midwest 

More  than  2^4  million  prosperous  city 

and  farm  folk  live  and  spend  their 

earnings  in  these  62  rich  counties  of 

Indiana,  Ohio  and  Michigan.  WOWO  is 

the  only  single  station  in  a  geographical 

position  to  reach  effectively  this  solid 

block  of  the  Mid-West. 

FT.  WAYNE,  IND. 

10,000  WATTS 

Indiana's  Most  Powerful 
Broadcasting  Station 

WESTINGHOUSE^IIADIO  STATIONS 

SPOT 
SALE 
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HUNDREDS  of  gallo
ns  of 

gasoline  are  given  away 
weekly  on  the  new  Texaco 
Tele-Quiz  program  heard 

twice-weekly  on  WGBK,  Goldsboro, 
N.  C.  Would-be  contestants  must 
register  with  a  local  Texaco  dealer. 
Names  are  selected  at  random  and 
the  persons  called  by  telephone, 
with  the  two-way  conversation 
picked  up  for  broadcast.  The  con- 

testant is  given  30  second  to  an- 
swer a  question.  Top  award  is  50 

gallons  of  gas  free,  with  the  award 
dropping  each  five  seconds  to  35,  25, 
20,  15,  10  gallons.  A  clock  ticks 
in  background  and  a  gong  sounds 
each  five  seconds.  The  program  was 
originated  by  Harry  Bright,  WGBR 
production  manager,  who  presides 
as  The  Old  Fire  Chief  on  the  quiz. 

It's  a 

Stowe-A-Gram 

Production! 

fufu&f  PROGRAMS 

-top* 

RADIO 
SINCE 
1924 

■Ottkut  IV.  JSioure 
P.O.  BOX  151 

CANOGA  PARK,  CALIFORNIA 

Chinese  on  Air 

PART  the  Chinese  have  played  in 
California  since  the  beginning  of 
the  State  is  being  told  on  Tales  of 
the  California  Chinese  presented 
weekly  on  KSAN,  San  Francisco. 
The  series  is  prepared  by  the  Cali- 

fornia Chinese  Historical  Society. 
William  Hoy,  research  editor  of  the 
Society,  appears  at  the  microphone. 
This  feature  is  a  part  of  the 
KSAN  Chinese  Hour,  released 

nightly  10-11. i;:  *  * 

High  School  Quiz 

A  NEW  weekly  half-hour  quiz 
show,  Acree's  High  School  Aces, 
designed  to  stimulate  interest  in 
American  history,  started  Feb.  8  on 
WON,  Chicago.  The  program  is 
broadcast  before  a  studio  audience 
of  100  high  school  boys,  with  a 
group  of  four,  one  from  each  of 
four  different  high  schools  in  Chi- 

cago, taking  part  in  the  broadcast. 
The  questions  are  prepared  under 
the  direction  of  L.  Hubbard  Shat- 
tuck,  director  of  the  Chicago  His- 

torical Society.  Cash  awards  in  the 
amount  of  $10  first  prize,  second 
$5,  third  $3,  fourth  $2  are  given 
to  boys  partaking  in  the  broadcast. 
Listeners  are  requested  to  send  in 
questions  and  for  each  question 
used  submitter  receives  $10,  as  does 
the  person  answering  correctly  the 
greatest  number  of  questions. 

"I  heard  about 

Grape  Nuts  Flakes 

over  WMBD! 

Man,  what  a 

breakfast  food!" 

Om  of  the  urban  homes  in  Peoriarea  come  303,146 
people  to  buy — out  of  the  rural  homes  come  306,865 
To  buy!  They  represent  an  almost  50-50  balance  be- 

tween thriving  industry  and  rich  agriculture — spend- 
ing; $471,000  every  single  day.  And  the  only  radio 

station  in  Peoriarea,  which  completely  blankets  this 
prosperous  region,  is  WMBD! 
Put  your  message  on  WMBD. 
See  why  it's  ideal  for  testing 
any  radio  sales  campaign 
effprf  ively. 

FREE  & 

f 

i'ETEIIS,  !\f. 
Exclusive  Nau'ona/ 

Rcfiieiailalhcs 

Minor  Omission 
PERPLEXED  and  annoyed 
was  Fletcher  Wiley,  Holly- 

wood ad-lib  commentator  on 
his  five-weekly  quarter-hour 
CBS  program  sponsored  by 
Campbell  Soup  Co.,  recently, 
when  during  a  masterly  dis- cussion of  matrimony,  he  had 
to  be  almost  forcibly  remind- 

ed to  sign-off.  Then,  to  his 
dismay,  he  realized  he  had 
converted  a  coast  -  to  -  coast 
commercial  into  a  simple  sus- 

taining program  by  never 
once  mentioning  his  sponsor. 
Five  minutes  later,  a  long 
distance  telephone  call  from 
New  York  revealed  that 
Campbell  Soup  Co.  was  also 
aware  of  the  omission. 

Faculty  Meeting 

CONDUCTED  on  the  order  of  a 
town  meeting,  a  new  weekly  half- 
hour  series  has  been  launched  by 
KSFO,  San  Francisco,  in  Coopera- tion with  the  international  relations 
committee  of  the  Faculty  Club  of 
the  U  of  California.  The  broadcasts 
are  conducted  by  a  group  of  pro- 

fessors. Two  professors  open  the 
program,  one  taking  each  side  of 
a  proposed  question,  expounding 
thesis  and  antithesis  for  the  first 
half  of  the  period.  The  last  half 
comes  from  the  floor  of  the  Faculty 
Club  meeting  room. 

Flying  Adventure 
FANTASTIC  adventure  series, 
Latitude  Zero,  has  started  on  NBC- 
Pacific  Red  network.  Quarter-hour 
weekly  series  is  written  and  di- 

rected by  Ted  Sherdeman,  and  pre- 
sents the  exploits  of  five  men  who 

roam  the  seas  in  an  epic  flight  for 
their  ideals.  Featured  are  Fred 
Shields,  Jimmie  Eagles,  Vin  Ha- 
worth,  Lou  Merrill  and  Edwin  Max. 

And  Now,  Bub 
OZARK  philosophy  is  highlighted 
in  a  new  program  Time  to  Burn,  on 
KYW,  Philadelphia.  Bub  Burns, 
brother  of  radio's  Bob  Burns,  offers 
folklore  and  songs  of  the  Ozark 
mountain  folk. 

SKIPPER  AND  CREW  look  mighty 

happy  with  their  trophies  emble- matic of  first  place  in  the  initial 
Winter  Penguin  Regatta,  sponsored 
by  Gen.  C.  B.  Blethen,  publisher  of 
the  Seattle  Times.  They  are  Paul 
Morris,  announcer  -  engineer  of 
KRSC,  and  Marge  McMicken,  who 
deals  out  general  information  at 
KIRO,  Seattle.  The  pair  early  in 
February  topped  a  stiff  field,  piling 
up  a  total  of  51%  points  to  their 
nearest  competitor's  39,  in  Morris' Penguin  Mike  Fright. 

Hangar  Quiz 
ORIGINATING  in  an  airplane 
hangar  at  the  Army  Air  Corps 
Technical  School  at  Lowry  Field, 
the  new  quiz  program.  Test  Flight, 
started  Feb.  14  on  KLZ,  Denver, 
under  a  six-month  sponsorship  by 
Adolph  Coors  Co.,  large  brewing 
concern  making  its  radio  debut. 
The  weekly  program,  written  by 
Derby  Sproul,  KLZ  production 
manager,  pits  Lowry  soldiers 
against  one  another  for  cash  prizes 
running  as  high  as  $100,  a  portable 
radio,  and  gag  gifts.  An  audience 
of  three  to  four  thousand  soldiers 
is  expected  at  each  show,  with  Bud 
Thorpe  as  m.c.  and  Bob  Harris  as 
announcer.  W.  W.  MacGruder  & 
Co.,  Denver,  handles  the  account. 

Eye  Dramas 
LIVING  DRAMAS  in  the  science 
of  vision.  Learning  to  See,  written 
by  Philip  Van  Slyck,  are  being  re- 

leased Sundays  on  KROW,  Oak- 
land, Cal.  The  series  is  sponsored 

by  two  local  optometrists. 

SPOTS  /  \ 

WBKIS 

CEWTR^M  OHIO'S 
OMLY  CBS  OUTLET 

ASK  ANY  BLAIR  MAN  OR  US ^  PEORIA,  ILLIN 
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Dinner  Quiz 
RECENTLY  started  on  KROD,  El 
Paso,  Tex.,  Dyal's  Dinyier  Quiz  is 
sponsored  by  Dyal's  Inn,  El  Paso outdoor  dining  establishment,  to 
bolster  dinner  business.  Starting  at 
6  p.m.  each  evening,  an  m.c  passes 
among  guests  parked  in  their  cars 
eating  dinner,  posing  questions. 
Correct  replies  win  free  meals.  Pro- 

duction is  handled  by  Ted  Gates. 
*      *  * 

4-H  Activities 

REPORTS  of  4-H  Club  activities 
are  now  incorporated  in  the  Farm 
Journal  program  on  KSFO,  San 
Francisco,  Mondays,  at  6  a.m. 
(PST).  Henry  Schacht  of  the  Uni- 

versity of  California,  describes  the 
accomplishments  of  the  various 
units  and  reports  interesting  events 
at  their  meetings.  The  Farm  Jour- 

nal is  conducted  by  Bill  Adams. 
*  iY- 

Prize  Verse 

POETRY'S  relation  to  everyday activities  is  the  theme  of  Human 
Side  of  Poetry,  morning  quarter- 
hour  featuring  Jeska  Thompson  on 
WTRY,  Troy,  N.  Y.  The  program 
includes  verse  sent  in  by  listeners, 
poems  selected  by  Miss  Thompson 
and  some  homey  chatter.  A  weekly 
prize  is  awarded  for  the  best  verse. 

Anti-Fifth  Column 
MICHIGAN  State  Police  have 
started  a  new  five-minute  program 
five  days  weekly  on  WKBZ,  Muske- 

gon, Mich.,  designed  to  keep  the 
public  informed  on  fifth  column  ac- 

tivities. A  representative  from  the 
State  Police  post  in  Rockford, 
Mich.,  comes  to  Muskefjon  each  day 
for  the  five-minute  talk. 

Scavengers  Wanted 
A  RADIO  scavenger  hunt  has  been 
started  on  KYW,  Philadelphia. 
Each  weekday  at  6:45  pm  objects 
to  be  collected  are  announced,  and 
listeners  are  invited  to  find  them. 
Articles  remain  the  property  of  the 
contestants.  Each  Friday  evening 
at  10:30  the  articles  are  brought 
to  the  studios  for  judging.  The  per- 

son who  has  found  the  most  is  in- 
terviewed on  how  it  was  done  on 

the  half-hour  Name  It — Find  It 
program.  Weekly  prizes  include  a 
wrist  watch,  trip  to  Atlantic  City, 
an  RCA  personal  radio,  and  10 
prizes  of  two  tickets  to  a  downtown 
movie.  Also  cash  prizes  are  given 
for  the  best  list  of  articles  for  suc- 

ceeding contests.  The  program  is 
sponsored  by  the  Public  Service 
Transportation  Co.  of  New  Jersey, 
which  has  a  swap  arrangement 
with  the  station. 

Soldiers  Speak 
ALONG  with  a  daily  five-minute 
news  period  covering  the  activities 
of  94  local  boys  in  training  with 
the  Pennsylvania  National  Guard 
at  Camp  Shelby,  Miss.,  WKST, 
New  Castle,  Pa.,  is  carrying  week- 

ly recorded  programs  transcribed 
at  the  camp.  The  news  is  received 
daily  by  telegraph  from  the  public 
relations  department  of  the  camp. 
When  the  boys  left  New  Castle, 
the  sponsoring  Chamber  Motor  Co. 
sent  along  a  portable  recorder  for 
use  at  the  camp  to  let  them  tell  of 
their  experiences.  Under  the  plan, 
the  voices  of  all  the  boys  will  be 
brought  regularly  to  their  friends 
and  families  over  WKST,  some- 

times just  telling  of  their  activi- 
ties and  other  times  asking  for 

articles  they  forgot  to  take  along. 

Mr.  Miller 

Miller  Is  Named 

As  Commercial  Manager 

Of  WKY,  Oklahoma  City 

RALPH  MILLER,  for  the  last  year 
manager  of  Basic  Newspaper 
Group  Inc.,  newspaper  representa- tives in  New  York,  returned  to 

Oklahoma  City 

Feb.  1  as  commer- cial manager  of 
WKY,  owned  by 
the  Oklahoma 
Publishing  Co.  He 
succeeds  Robert 
Chapman,  who 
has  returned  to 
the  national  ad- 

vertising depart- 
ment of  the  Okla- hovian  &  Times. 

Mr.  Miller  for 
15  years  was  advertising  manager 
of  the  Farmer-Stockman,  Oklahoma 
Publishing  Co.  property.  He  was 
given  a  leave  of  absence  last  year 
to  form  the  Basic  Newspaper 
Group,  retaining  his  position  as 
Farmer-Stockman  advertising  man- 

ager. Succeeding  him  on  the  Farm- 
er-Stockman is  his  long-time  as- 

sistant, Dewey  Neal,  for  10  years 

a  member  of  the  paper's  advertis- 
ing department  and  acting  man- 
ager during  the  year  of  Mr.  Miller's absence. 

Mr.  Chapman,  who  returns  to 
the  newspapers,  was  drafted  to  fill 
the  post  of  commercial  manager  of 
WKY  three  years  ago.  He  resumes 
his  13-year  affiliation  with  the  daily 
field.  All  three  men  are  widely 
known  in  national  advertising 
circles. 

IID 

Y  AND  NIG 

A  NI0nT  TIME 

R  INCREASE  TO 

000  WATTS 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in     the     Youngstown  district. 

UlSflV 

SAVANNAH 

National  Representatlvt 
GEORGE    P.  HOLtlNGBERY    C  O.^ 

UIUIiaBBSI 

WG  BM 
BALTIMORE,  MARYLAND 

Affiliated  With  The 
MUTUAL 

Broadcasting  System 

JOHN  ELMER,  President GEO.  H.  ROEDER,  Gen.  Mgr. 

National  Representatives 
THE 

FOREMAN  COMPANY 
247  Park  Ave.,  New  York 
Wrigley  Building,  Chicago 

WRNL 

ALWAYS  RIN  3  S  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 
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THE  SudlnCdl  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WFAA-WBAP,  Dallas-Fort  Worth 
Quaker  Oats  Co.,  Chicago  (cereal),  65  sp, 

thru  Ruthrauff  &  Ryan,  Chicago. 
American  Chicle  Co.,  Long  Island,  N.  Y. 

(Dentyne),  85  f,  thru  Badger,  Browning 
&  Hersey,  N.  Y. 

Davis  Hat  Co.,  Dallas   (hats),  13  sp,  thru 
Grant  Adv.,  Dallas. 

Wesson  Oil  &   Snowdrift  Sales  Co.,  New 
Orleans,    312    sa,    thru    Fitzgerald  Adv. 
Agency,  New  Orleans. 

Great  Western  Garment  Co.,  Wichita  Falls, 
Tex.   (work  clothes),  104  t,  thru  Tracy- 
Locke-Dawson,  Dallas. 

Wm.  Cameron  &  Co.,  Waco  Tex.  (furni- 
ture),  26  t,    thru   Tracy-Locke-Da wson, Dallas. 

Peter  Paul  Inc-,  Naugatuck,  Conn.  (Wal- 
nettos),  100  sp,  thru  Platt-Forbes,  N.  Y. 

Noxzema  Chemical  Co.,  Baltimore,  (skin 
cream),  26  sp,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Flintkote  Co.,  Waco,  Tex.  (roofing),  104  *, 
thru  Tracy- Locke-Dawson,  Dallas. 

Bayer-Semesan     Co.,     Wilmington,  Del., 
(Ceresan),  26  sa,  thru  Thompson-Koch Co.,  Cincinnati. 

Duncan  Coffee  Co-,  Houston,  Tex.  (coffee), 
60  sa,  thru  Steele  Adv.  Agency,  Houston. 

KOA,  Denver 
Omar  Mills,  Omaha  (flour),  3  so.  week- 

ly, thru  Hayes  McFarland  &  Co.,  Chi- cago. 
Sperry  Flour  Co.,  San  Francisco  (flour), 
weekly  sa,  thru  Westco  Adv.  Agency, San  Francisco. 

E.  I.  Du  Pont  de  Nemours  &  Co.,  Wil- 
mington, Del.  (chemicals),  weekly  sa, 

thru  BBDO,  N.  Y. 
New  York  Furniture  Co.,  Denver  (re- 

tail ) ,  6  so  weekly,  thru  Max  Goldberg 
Adv.  Agency,  Denver. 

International  Harvester  Co.,  Chicago  (trac- 
tors), 6  so  weekly,  thru  Aubrey,  Moore 

&  Wallace,  Chicago. 
Ralston-Purina  Co.,  St.  Louis  (Purina 
Chow),  3  t  weekly,  thru  Gardner  Adv. 
Co.,  St.  Louis. 

Manhattan  Soap  Co.,  New  York  (sweet- 
heart soap),  6  ta  weekly,  thru  Franklin 

Bruck  Adv.  Co.,  N.  Y. 

KFI,  Los  Angeles 
Reader's  Digest  Assn.,  Pleasantville,  N.  Y. (magazines),  14  sa  weekly,  thru  BBDO, N.  Y. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart Eoan),  3  sp  weekb'.  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Foreman  &  Clark,  Los  Angeles  (chain 
clothiers),  6  sp  weekly,  thru  Milton 
Weinberg  Adv.  Co.,  Los  Angeles. 

Pathfinder  Petroleum  Co.,  Los  Angeles, 
weekly  sp,  direct. 

Campbell  Cereal  Co.,  Chicago  (Malto-Meal) , 
12  so  weekly,  thru  H.  W.  Kastor  &  Sons 
Adv.  Co.,  Chicago. 

A.  S.  Boyle  Co..  Los  Angeles  (Antrol),  2 
sp  weekly,  thru  J.  Walter  Thompson  Co., 
San  Francisco. 

WHOM,  Jersey  City 
Prudential  Life  Insurance  Co.,  New  York, 

5  sp   weekly    (Polish),   thru   Benton  & 
Bowles,  N.  Y. 

Knox   Co.,   Los   Angeles    (Cystex),   42  sa 
weekly,  thru  Allen  C.  Smith  Adv.  Agency, 
Los  Angeles. 

Polish    Bible   Students    Assn.    of  Detroit, 
weekly  sp  (Polish),  direct. 

Colgate-Palmolive-Peet   Corp.,   Jersey  City 
(Super    Suds),    5    sp    weekly  (Polish), 
thru   Benton   &  Bowles,  N-  Y. 

WAPI,  Birmingham 
Griesedieck  Western  Brewing  Co-,  Belle- 

ville, 111.,  6  sp,  6  so  weekly,  direct. 
Castleberry's  Food  Co.,  Augusta,  Ga. (canned  meat),  6  sa  weekly,  thru  Nach- 
man-Rhodes,  Augusta. 

Lydia  E.  Pinkham  Medicine  Co.,  Lynn, 
Mass.,  6  sp  weekly,  .52  weeks,  thru  Erwin 
Wasey  &  Co.,  N.  Y. 

Whittemore  Bros.  Corp.,  Boston  (shoe  pol- 
ish), 5  sa  weekly,  thru  Badger  &  Brown- 

ing, Boston. 
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WHO,  Des  Moines 
Kellogg  Co.,  Battle  Creek  (cereal),  91 

ta,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Lever  Bros.  Co.,  Cambridge  (Spry,  Rinso), 

260  f,  thru  Ruthrauff  &  Ryan,  N.  Y. 
White  Labs.,  New  York  (Chooz),  52  so, 

thru  Wm.  Esty  &  Co-,  N.  Y. 
Murphy  Products  Co.,  Burlington.  Wis., 

52  sp,  thru  Critchfield  &  Co.,  Chicago. 
Standard  Oil  Co.  of  Indiana.  Chicago,  6  to 

weekly,  thru  McCann-Erickson,  Chicago. 
Sterling  Insurance  Co..  Chicago,  3  so  week- 

ly, thru  Neal  Adv  Co.,  Chicago. 
McConnon  &  Co.,  Winona.  Minn.,  weekly 

sp,  thru  McCord  Co.,  Minneapolis. 
Paxton  &  Gallagher,  Omaha  (coffee),  ISO 

t,  thru  Buchanan-Thomas  Adv.  Co., 
Omaha. 

Skelly  Oil  Co.,  Kansas  City,  weekly  sp, 
thru  Henri,  Hurst  &  McDonald,  Chicago. 

John  Morrell  &  Co..  Ottumwa,  la.,  8  so 
weekly,  thru  Henri,  Hurst  &  McDonald, 
Chicago. 

KHJ,  Los  Angeles 
Rockwood'    &    Co.,     Brooklyn  (chocolate 

bits ) ,   5  sp  weekly,   thru   Federal  Adv. 
Agency,    N.  Y. 

Guaranty  Union  Life  Insurance  Co.,  Bev- 
erly Hills,  Cal.,  weekly  sp,  thru  Stodel 

Adv.  Co..  Los  Ange'es. 
O'Keefe  &  Meritt  Co.,  Los  Angeles  (stoves), 7  so  weekly,  thru  Richard  B.  Atchison 

Adv.  Agency,  Los  Angeles. 
Longines-Wittnauer     Co.,      New  York 

(clocks,    watches),    35    sa    weekly,  thru 
Arthur  Rosenberg  Co..  N.  Y- 

Armand  Co.,  Chicago  (Brisk  shave  cream), 
6  so  weekly,  thru  Russel  M.  Seeds  Co., Chicago. 

Mission  Water  Heater  Co.,  Los  Angeles 
(water  heaters).  5  sp  weekly,  thru  Rob- 

ert F.  Dennis,  Los  Angeles. 
Wheat  -  Alone  Co.,  Vancouver,  Wash, 

(cereal),  3  sp  weekly,  thru  Charles  H. 
Mayne  Co.,  Los  Angeles. 

KFYR,  Bismarck,  N.  D. 
North  American  Accident  Insurance  Co., 
Newark,  9  t,  thru  Franklin  Bruck  Adv. 
Co.,  N.  Y. 

Candid  Eye,  Philadelphia  (publication),  20 
sp,  thru  Albert  Kircher  Co.,  Chicago. 

Little    Crow    Milling    Co.,    Warsaw,  Ind- 
(Coco  Wheats),   sp,   so,   thru  Rogers  & 
Smith,  Chicago. 

Household  Magazine.  Topeka,  65  sp,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Smith  Mother  Nature  Brooder.  13  sp,  thru 
Shaffer,   Brennahn,   Margulis,   St.  Louis. 

WJPR,  Greenville,  Miss. 
BC  Remedy  Co.,  Durham,  N.  C,  6  ta 
weekly,  thru  Harvey-Massengale  Co., 
Durham. 

Interstate  Cotton  Oil  Refining  Co.,  Sher- 
man, Tex.  (shortening),  3  sa  weekly, 

thru  Crook  Adv.  Agency,  Dallas. 
Griesedieck  Western  Brewing  Co.,  Belle- 

ville. 111.,  234  ta,  thru  Gardner  Adv.  Co., St.  Louis. 

KUTA,  Salt  Lake  City 
Faultless  Starch  Co.,  Kansas  City,  14  to 

weekly,  through  Ferry-Hanly  Co.,  Kansas City. 
Dundee  Stores,  Salt  Lake  City  (chain 

clothing),  10  so  weekly,  through  Feather- stone  Adv.  Agency,  Salt  Lake  City. 
Grains  of  Go'd  Co..  Salt  Lake  City  (cereal), 
3  so  weekly,  thru  Featherstone  Adv. 
Agency,  Salt  Lake  City. 

National  Schools,  Los  Angeles  (aircraft 
course),  weekly  sp,  thru  Huber,  Hoge 
&  Sons,  N.  Y. 

Stop-Lite  Products,  Salt  Lake  City  (cold 
tablets ) ,  2  so  weekly,  thru  Featherstone 
Adv.  Agency,  Salt  Lake  City. 

WEEI,  Boston 
National  Bakers  Service,  Chicago  (Holly- 

wood Health  Bread),  so  series,  thru  H.  M. 
Frost  Co.,  Boston. 

California  Fruit  Growers  Exchange,  Los 
Angeles  (Sunkist  lemons),  so  series, 
thru  Lord  &  Thomas,  Los  Angeles. 

Consolidated  Drug  Trade  Products,  Chicago, 
6  sp  weekly,  thru  Benson  &  Dall,  Chicago. 

Lever    Brothers    Co.,     Cambridge,  Mass. 
(Swan),  so  series,  thru  Young  &  Rubicam, N.  Y. 
Olson  Rug  Co.,  Chicago,  6  sp  weekly,  thru 

Presba,  Fellers  &  Presba,  Chicago. 
WRC-WMAL,  Washington 

Lever  Bros.  Co.,  Cambridge.  Mass.  (Silver 
Dust),  so  series,  thru  BBDO,  N.  Y. 

Rockwood  &  Co.,  Brooklyn  (candy),  3  sp 
weekly,  thru  Federal  Adv.  Agency,  N.  Y. 

Dr.  Pepper  Co.,  Dallas,  t  series,  39  weeks, 
thru  Benton  &  Bowles,  N.  Y. 

Dr.  Ellis  Sales  Co.,  Pittsburgh  (nail  polish, 
wave  set),  3  so  weekly,  thru  Smith,  Hoff- man &  Smith,  Pittsburgh. 

Lever  Bros.  Co-,  Cambridge,  Mass.  (Swan), 
3  so  weekly,  48  weeks,  thru  Young  & 
Rubicam,  N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Du'?). 4  sa  weekly,  thru  Compton  Adv.,  N.  Y. 
WMAQ,  Chicago 

American  Chicle  Co.,  Long  Island  City 
(gum)  6  sp  weekly,  13  weeks,  thru 
Badger  and  Browning  &  Hersev  Inc., 
N.  Y. 

Beaumont  Labs.,  St.  Louis  (4-Way  Cold 
Tablets ) ,  2  sp  weekly,  5  weeks,  thru 
H.  W.  Kastor  &  Sons,  Chicago. 

Manhattan  Soap  Co.,  New  York  (Sweet- heart Soap),  5  sp  weekly,  26  weeks,  thru 
Franklin  Bruck  Adv.  Corp-,  N.  Y. 

WOAI,  San  Antonio 
Beechnut  Packing  Co.,  Canajoharie,  N.  Y., 

14  ta  weekly,  thru  Newell-Emmett,  N.  Y. 
Campbell  Cereal  Co.,  Northfield,  Minn.,  84 

sa,  thru  H.  W.  Kastor  &  Son,  Chicago. 
Wm.  Cameron  &  Co.,  Waco,  Tex.  (lum- 

ber) ,  3  to  weekly,  thru  Tracy-Locke- Dawson,  Dallas. 

THE  PEN'S  the  thing,  especially  when  it  is 
in  the  hands  of  a  sponsor.  The  hands  below 
are  those  of  Ralph  W.  Pitman,  president  of 
the  Morris  Plan  Bank  of  Philadelphia,  as  he 
signs  a  contract  to  sponsor  The  News  Parade 
on  WFIL.  Party  of  the  second  part  is  Roger 
W.  Clipp  (left),  general  manager  of  WFIL, 
with  Philip  Klein,  president  of  the  Philip 
Klein  Adv.  Agency,  watching  the  proceedings. 

ARMY  SEEKS  DATA 

TO  AID  PROGRAMS 

TO  ASSIST  radio  stations  in  pre- 
paring programs  from  military 

reservations  in  the  Second  Corps 
Area  as  well  as  to  obviate  any  last- 
minute  difficulties  arising  at  the 
broadcast  origination  post,  the 
Army  Information  Service,  New 
York,  has  mailed  a  letter  and  ques- tionnaire to  all  stations  in  the  area 
requesting  their  cooperation. 

Signed  by  Lieut.  Col.  F.  J.  Pear- 
son, officer  in  charge  of  the  Radio 

Section  of  the  Service,  the  letter 
states  that  "there  have  been  cases 
in  the  past  where  the  entire  pro- 

gram failed  to  materialize  due  to 
faulty  arrangements  with  unau- 

thorized personnel  at  certain  posts." The  Radio  Section  has  been  set  up 
therefore,  to  coordinate  programs, 
advise  on  script  material  so  that 
Army  information  included  will  be 
correct,  and  generally  assist  the 
broadcasting  companies. 

Essential  data  required  in  the 
questionnaire  includes  date,  sched- ule and  length  of  time  of  program, 
whether  sustaining  or  commercial 
and  brief  outline  of  type  of  show. 
If  Army  talent  is  to  be  used,  the 
station  is  asked  to  state  of  what 
nature.  Location  of  microphones  in 
what  building  of  the  Army  post, 
and  what  line  or  circuit  facilities 
will  be  used  also  are  required.  If 
the  program  is  to  be  transcribed, 
the  Service  asks  whether  the  sta- 

tion plans  to  use  it  on  other  sta- tions at  a  later  date. 

Speakers  Are  Selected 
For   Broadcast  Studies 

EUGENE  S.  THOMAS,  sales  man- 
ager of  WOR,  Newark,  is  director 

of  the  radio  production  clinic,  one 
of  six  being  held  by  the  advertising 
and  selling  class  of  the  Advertising 
Club  of  New  York,  from  Feb.  10- 
27.  Co-director  of  the  radio  clinic, 
which  meets  twice  weekly  at  Bam- 

berger Broadcasting  Service,  1440 
Broadway,  is  William  A.  Boetcker of  Talon  Inc. 

Speakers  and  subjects  follow: 
Feb.  10,  Julius  F.  Seebach  Jr.,  WOR 
vice-president  in  charge  of  pro- 

grams, on  "Programming";  Feb. 13,  Robert  A  Simon,  WOR  director 
of  continuities,  "Words  and  Music"; 
Feb.  17,  Roger  Bower,  WOR  pro- 

ducer, "Production  in  the  Studio"; 
Feb.  20,  Max  Wylie,  CBS  director  of 
script  division,  "Radio  Writing"; Feb.  24,  Robert  T.  Colwell,  of  the 
radio  department  of  J.  Walter 

Thompson  Co.,  New  York,  "Com- 
mercial Radio  Writing",  and  Ed- 

ward M.  Kirby,  formerly  public  re-| 
lations  director  of  the  NAB  and, 
now  with  the  War  Department,' 
"Program  and  Copy  Acceptance". 

Town  Hall  Ventures 

GROWING  out  of  its  successful  ra-l 

dio  forum  on  NBC-Blue,  America'^ Town  Meeting  of  the  Air,  are  two: 
new  ventures,  recently  announced 
by  Town  Hall,  New  York,  both  of 
which  will  be  under  the  direction  ol| 
Dr.  and  Mrs.  Harry  A.  Overstreetj 
co-authors  of  the  book  Town  Meet 
inp  Comes  to  Town.  First  of  tht 
plans  is  the  First  National  Tow 
Hall  Conference,  to  be  held  Ma^j 
7-9  for  forum  and  discussion  lead 
ers  from  all  over  the  country,  whil 
the  second  is  the  Town  Hall  Lead 
ership   School,   May   12-30,  whicl will  offer  a  three-week  course  in  th 
techniques  of  adult  education. 
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Guestitorial 

(Continued  fr-om  page  30) 
ployer  face  to  face.  When  he  must 
judge  mainly  by  your  voice  alone 

Now  to  sum  up :  Carefully  pre- 
pare, rehearse  and  time  your  audi- 

tion. Get  the  best  transcription  you 
can  find.  See  that  everything  fol- 

lows in  logical  order  with  no  em- 
barassing  pauses  while  you  strug- 

gle for  words.  It  should  be  the  best 
broadcast  you  ever  made. 

Carrying  out  these  simple  sugges- 
tions will  give  you  an  even  break 

with  other  announcers  submitting 
transcriptions,  and  a  much  better 
break  than  those  who  are  careless 
and  shiftless  and  who  ask  that 
either  their  transcription  or  letter 
be  excused  for  its  poor  quality  for 
some  vague  reason.  Such  careless- 

ness merely  warns  a  prospective 
employer  that  a  man  who  would  be 
that  careless  in  an  audition,  would 
probably  be  careless  when  he  got 
to  the  station,  too! 

Advice  is  cheap.  You  can  take  it 
or  leave  it! 

HEARD  SUNDAY  A.  M. 

Grady  Cole  Draws  Audience, 

 Signs  a  Sponsor  

RADIO  has  an  audience  for  the 
sponsor  any  hour  of  the  day,  any 
day  of  the  week.  So  proved  Grady 
Cole,  conductor  of  the  popular  early 
morning  feature,  the  Grady  Cole 
Farm  Club  on  WBT,  Charlotte, 
from  5  to  7  a.m.  During  the  2% 
years  this  daily  feature  has  been 
on  the  air,  listeners  have  deluged 
Cole  with  requests  for  a  similar 
Sunday  morning  club.  One  morning 
he  asked  his  listeners  for  their  re- 

actions to  the  idea  and  what  the 
format  of  such  a  program  should 
be. 

The  avalanche  of  replies  resulted 
in  a  two-hour  show  on  Sunday 
mornings,  7-9,  with  every  feature 
completely  requested.  The  Gi'ady 
Cole  Sunday  Faryn  Club  now  in- 

cludes, farm  news,  weather  and 
market  reports,  4-H  Club  news, 
hymns,  popular  music,  guest  talent, 
etc.  Impressed  by  the  regular  fan 
mail  of  the  club's  5,000  members, 
the  local  Leonard  Hatchery  signed 
for  15  minutes  of  the  program. 

LOS  ANGELES  COUNTY 

EFFECT/VE 
BUYING  INCOME 

United  States ....  $63,274,609,000 

^Los  Angeles  County  $1 ,874,949,000 

Source:  U.  S.  Census  1935 

Mickey's  Missing 
A  MUCH-PUBLICIZED  pre- 

miere of  a  symphonic  suite, 
"Melodante",  by  film  star 
Mickey  Rooney,  failed  to  come 
off  Feb.  9  over  the  Ford  Sun- 

day Evening  Hour  when  the 
actor  and  CBS  were  unable  to 
agree  on  release  terms.  The 
broadcasting  chain  wanted 
Rooney  to  sign  a  release  of 
the  kind  required  of  all  com- 

posers of  unpublished  works 
played  over  the  air.  Rooney 
and  his  attorneys  refused  to 
do  this.  As  a  result  the  pro- 

gram of  the  Ford  Symphony 
was  changed  at  the  last  min- 

ute and  the  heralded  first 
playing  of  the  suite  did  not 
materialize. 

IN  CASE  of  emergency  or  a  possible 
line  failure  between  its  new  5,000  watt 
transmitter  at  Carlstadt,  N.  Y.,  and 
its  New  York  studios,  WBNX,  has 
equipped  its  transmitter  with  micro- 

phones, turntables,  and  complete  tran- 
scription and  recording  libraries. 

RCA  Latin  Programs 

RCA  MFG.  Co.,  Camden,  is  spon- 
soring eight  separate  shortwave 

programs  to  Latin  America,  broad- 
cast on  the  NBC  shortwave  sta- 
tions WRCA  and  WNBI  and  ad- 

vertising RCA  products.  The  indi- 
vidual programs,  according  to  Ovid 

Riso,  advertising  manager  of  RCA 
international  division,  include 
Hollywood  gossp,  recorded  dance 
music,  classical  recordings  and 
woman's  features.  Programs  are 
merchandised  in  Latin  America  by 
newspaper  publicity,  store  posters, 
RCA  advertisements.  The  account 
is  handled  direct. 

Quiz  Kids  Get  Revenge 
TABLES  WILL  BE  turned  when  six 
parents  of  the  Quis  Kids,  NBC-Blue network  feature,  sponsored  by  Miles 
Laboratories  Inc.  ( Alka-Seltzer)  will 
compete  with  each  other  on  WLS, 
Chicago,  Feb.  21,  7-7:30  p.m.  (GST), 
in  answering  the  same  questions  their 
sons  and  daughters  tackle-  Juvenile 
star  of  the  network  show,  Gerard  Dar- raw,  will  act  as  m.c.  and  the  questions 
\ised  on  the  program  will  be  submitted 
by  the  Quiz  Kids  themselves. 

Canada  Shortwave  Test 

THE  NEW  SHORTWAVE  ti-ans- mitter  of  the  Canadian  Broadcasting 
Corp.  at  Vercheres,  Que.,  went  on  the 
air  experimentally  Feb.  6,  16  hours  a 
day,  with  call  letters  CBFW  and 
using  6160  kc.  The  station  will  con- tinue on  this  frequency  for  two  months 
with  vertical  antenna.  After  the  experi- 

mental period  a  rhombic  antenna  will 
be  installed  and  the  station  will  use 
four  frequencies. 

JOHN 
BLAIR  &  COMPANY 

Affiliate  Station  WLS  Chicago 

STATION RTSA SAN  ANTONIO 

ANNOUNCES  THE  APPOINTMENT  OF 

JOHI  BLAIR  &  mUM 

AS   NATIONAL  REPRESENTATIVES 

EFFECTIVE  MARCH  1,  1941 

WitK  5000-1000  watts  power  at  550  KC  .  .  .  witK  an 

outstanding  record  for  local  sKowmansKip,  plus  a  strong 

scKeduIe  of  Columbia  features  .  .  .  KTSA  is  tke  top 

radio-buy,  dollar  for  dollar,  in  tKe  rapidly  growing  San 
Antonio  market.  For  furtber  details,  consult  tbe  nearest 

Jobn  Blair  office: 

CHICAGO 
520  N.  Michigan  Ave. 
superior  8659 

NEW  YORK 
341  Madison  Ave. 
Murray  Hill  9-6084 

DETROIT  ST.  LOUIS  LOS  ANGELES 
New  Center  Bldg.     349  Paul  Brown  Bld«.    Chamber  of  Comm.  BIdg. 
Madison  7889  Chestnut  5688  Prospect  3584 

SAN  FRANCISCO 
608  Russ  Building 
Douglas  3188 
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KUTA's  Expansion CONSTRUCTION  of  facilities  for 
the  recently  authorized  1,000  watts 
of  KUTA,  Salt  Lake  City,  is  ex- 

pected to  be  com- 
pleted by  next 

^  June  according  to 
Prank  C.  Carman, 

^       general  manager. 
KUTA,  operating 
on   570    kc,  will 

i  continue    as  the 

-y  M|    city's  NBC-Blue 
■Hlk  outlet.  In  line with  the  new  ex- 
Mr.  McCallum  pansion  program 

is  the  appointment  of  Edward  J. 
McCallum  as  sales  manager.  Mr. 
McCallum  was  formerly  manager 
of  KYA,  San  Francisco.  Prior  to 
that  he  was  West  Coast  manager  of 
Hearst  Radio  national  sales. 

FURNITURE  THAT  MUSIC  SELLS 

Concert  Program  in  Portland,  Now  in  Ninth  Year, 

 Forms  Vital  Part  of  Powers'  Promotion  

560  KC 
1  0  00  WATTS 
NBC  BLUE 

FULL 
TIME 

CENTERED  IN  THE  VERY 

TEXAS'  BOOMING  GULF  COAST 
INDUSTRIAL  AREA 

REPRESENTED  BY 
HOWARD  H.  WILSON,  COMPANY 

STARTING  its  ninth  year  on 
KALE,  Portland,  Ore.,  the  quarter- 
hour  weekday  feature,  Concert 
Gems,  has  made  radio  history  in 
the  Pacific  Northwest,  according  to 
Edward  P.  Casey,  president  of  the 
sponsoring  Powers  Furniture  Co. 
Unchanged  in  format 
since  it  started  eight 

years  ago,  the  pro- 
gram has  established 

itself  as  an  impor- 
tant factor  in  Pow- 

ers' advertising  acti- 
vities, tying  in  close- 

ly with  the  firm's  ex- tensive newspaper 
linage.  Mr.  Casey 
The  six-weekly  feature,  built 

around  transcribed  musical  clas- 
sics, has  been  heard  year  in  and 

year  out  every  weekday  morning, 
generally  just  before  noon,  with 
Ashley  C.  Dixon  officiating.  The 
Powers'  advertising  department  in- 

forms Mr.  Dixon  each  morning 
what  items  are  to  be  mentioned  on 

the  day's  program,  after  which  he 
chooses  the  music  and  personally 
writes  the  continuity  and  announces 
the  program.  It  is  a  rule  that  Dix- 

on inspects  the  merchandise  he 
advertises  before  going  on  the  air, 
so  he  can  write  a  convincing  piece 
of  copy.  Besides  the  specific  mer- 

chandise plugs  on  each  Concert 
Gem  program,  Dixon  opens  and 
closes  with  an  institutional  plug. 

WLBZ— BANGOR 

FIRST  CHOICE 

OF 

NATIONAL  ADVERTISERS 

WHO  KNOW 

THE 

STATE  OF  MAINE 

NBC  and  YN 

620  KC 

Commenting  on  the  success  of 
the  program,  President  Casey  de- 

clared: "There  was  no  thought  of 
inaugurating  a  routine  daily  pro- 

gram when  the  series  was  started. 
But  after  a  year  or  two  it  be- 

came so  popular,  due  to  the  way 
in  which  it  was  produced — as 
shown  by  letters  and  comments  re- 

ceived by  our  firm  and  the  station 
— that  we  have  continued.  And  the 
program  has  made  radio  history, 
here  in  the  Pacific  Northwest. 

Printed  Tieup 

"We  consider  Mr.  Dixon's  per- 
sonal participation  a  large  contri- 

buting factor  in  both  the  popular- 
ity of  the  program  and  its  selling 

ability.  Naturally,  Powers'  uses 
many  full-page  and  double-truck 
ads.  Each  such  ad  is  used  by  Dixon 
for  his  program,  on  the  day  the 
ad  appears.  Our  advertising  depart- 

ment has  informed  me  that  this 
tieup  enhances  the  value  of  both 
the  printed  ad  and  the  spoken  one. 
The  full  cooperation  of  KALE,  and 
their  sincere  desire  to  give  us  the 
ultimate  in  value  for  our  advertis- 

ing dollar,  has  helped  materially 
in  making  my  associates  and  my- 

self 'radio-minded'." 
From  the  station's  side,  C.  E. 

Couche,  KALE-KOIN  advertising 
manager,  declared:  "While  the 
close  cooperation  between  Mr.  Dix- 

on and  the  Powers  Furniture  Co., 
from  the  standpoint  of  the  pro- 

gram's commercial  value,  no  doubt 
has  had  a  great  effect  on  returns 
to  the  sponsor,  it  seems  to  me  that 
the  secret  of  its  success  is  its  con- 

sistent use.  In  any  community 
there  are  enough  music  lovers  to 
support  a  program  of  this  type 
after  they  become  acquainted  with 
it,  and  there  is  no  doubt  that  many 
thousands  of  people  in  this  terri- 

tory have  formed  a  habit  over  the 
years  of  turning  to  it  as  a  contrast 
from  the  more  generally  used  types 

of  daytime  program  material." 

MRS.  FRANKLIN  D.  ROOSEVEiLT, 
will  be  the  featured  speaker  on  the 
Feb.  19  broadcast  of  the  Friendship 
Bridge  program,  presented  thrice- 
weekly  on  WMCA,  New  York,  under 
the  auspices  of  the  British-American 
Ambulance  Corps,  and  shortwaved 
abroad  on  WRUL,  Boston. 

Several  Canada  Stations 

Order  New  Equipment 
A  NUMBER  of  Canadian  stations, 
because  of  Havana  Treaty  power 
increases,  have  ordered  new  equip- 

ment and  have  bought  sites  for  new 
transmitter  buildings.  Included  are 
CBY,  Toronto,  which  goes  to  1  kw. 
on  1010  kc,  and  will  use  the  North- 

ern Electric  transmitter  which 
Canadian  Broadcasting  Corp.  oper- 

ated some  years  ago  as  CRCW  and 
CBW  at  Windsor,  Ont.  A  30-acre 
site  has  been  bought  northwest  of 
Toronto.  A  directional  antenna  will 
be  used. 
CHML,  Hamilton,  Ont.,  has  or- 

dered an  RCA  1-kw.  transmitter  for 
use  on  its  new  frequency  of  900  kc. 
A  new  site  of  30  acres  has  been  pur- 

chased near  Hamilton,  just  off  the 
Queen  Elizabeth  express  highway, 
and  a  new  transmitter  house  is  to 
be  built,  with  directional  antenna. 
New  speech  input  equipment  will 
be  purchased.  CHML  expects  to 
spend  upwards  of  $50,000. 
CHAB,  Moose  Jaw,  has  pur- 

chased a  Canadian  Marconi  1-kw. 
transmitter  for  use  on  its  new  fre- 

quency of  1220  kc.  Delivery  was  to 
be  made  during  February. 

Glenny  F.  Bannerman 
{Continued  from  page  31) 

lean  heavily  on  the  CAB  directors, 
at  first,  he  plans  to  familiarize 
himself  with  all  the  CAB's  prob- lems, to  meet  the  members  on  their 
home  grounds,  to  learn  about  sta- 

tion relations  problems  from  NBC 
and  CBS,  to  study  methods  used 
by  the  NAB  in  working  out  indus- 

try problems.  He  has  assurances 
from  Maj.  Gladstone  Murray  and 
Dr.  Augustin  Frigon,  general  man- 

ager and  assistant  general  man- 
ager of  the  CBC  respectively,  that 

the  CBC  doors  are  open  for  coop- 
erative solution  of  the  industry's 

problems. Glenn  Bannerman  is  a  member  of 
Phi  Kappa  Sigma  and  Sigma  Delta 
Chi,  profesional  journalistic  fra- 

ternity. He  is  active  in  the  affairs 
of  the  Advertising  &  Sales  Club  of 
Toronto.  He  plays  a  good  game  of 
golf  and  has  made  the  study  of  the 
international  scene  his  hobby  for 
many  years.  What  spare  time  he 
has  after  all  his  other  activities  he 
devotes  to  his  8% -year-old  son 
Glenny  Alexander,  oftener  called Sandy. 

Only  WWNC  serves  ALL  of 

Western  North  Carolina... 

—  The  average  family  income  here 
is  nearly  DOUBLE  that  of  the 
average  for  the  south. 

-  That  means... WWNC  is  a  Best  Buy 

on  CBS's  Southeastern  Group  and 
a  Must  for  National  Spot. 
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BASEBALL  PLANNED 

BY  SOCONY-VACUUM 
SOCONY- VACUUM  OIL  Co.,  New 
York  (petroleum  products)  is  ar- 

ranging its  1941  baseball  schedule 
of  baseball  broadcasts.  Contracts 
have  been  signed  for  the  sponsor- 

ship of  games  of  the  two  American 
League  clubs,  the  Cleveland  Indians 
on  WCLE,  and  the  Detroit  Tigers. 

Negotiations  are  under  way  for 
co-sponsorship  of  the  games  of  the 
champion  Cincinnati  Reds  of  the 
National  League,  and  for  the  home 
games  of  both  the  Philadelphia 
Phillies  of  the  National  League  and 
Philadelphia  Athletics  of  the 
American  League. 

In  the  American  Association,  it 
is  understood  that  Socony-Vacuum 
and  General  Mills  will  co-sponsor 
the  games  in  six  cities:  St.  Paul, 
Minneapolis,  Kansas  City,  Toledo, 
Columbus,  and  Indianapolis.  J. 
Stirling  Getchell,  New  York,  is  the 
Socony-Vacuum  agency. 

WWJ  BasebaU  Contract 
WWJ,  Detroit,  will  continue  to 
broadcast  both  local  and  out-of- 
town  games  of  the  Detroit  Tigers 
this  year  for  the  15th  consecutive 
year,  according  to  W.  J.  Scripps, 
general  manager  of  WWJ.  Con- 

tracts for  the  1941  season  with 
White  Star  Refining  Co.,  General 
Mills  and  the  Detroit  Baseball  Club 
were  signed  Feb.  5,  Mr.  Scripps 
announced,  calling  attention  to  er- 

ror in  a  Detroit  baseball  story  car- 
ried in  Broadcasting  Feb.  10. 

BROADCAST  BANNED 

BY   MINOR  LEAGUE 
INTER-STATE  LEAGUE,  minor 
baseball  league  with  franchises  in 
eight  cities  in  Eastern  Pennsyl- 

vania, New  Jersey,  Delaware  and 
Maryland,  has  voted  to  bar  the 
broadcasting  of  the  major  league 
ball  games  in  any  of  its  cities,  un- 

der baseball  territorial  rights. 
Meeting  in  Philadelphia  recently, 
Arthur  H.  Ehlers,  of  Baltimore, 
executive  vice-president  of  the 
league,  cited  the  loss  of  patronage 
in  cities  where  the  games  were 

i  aired  last  season  as  the  reason  for the  action. 

"We  are  banning  the  broadcasts ;  principally  because  the  fans  in  our 
cities  tune  in  these  ball  games  and 
quit  coming  out  to  see  their  home 
teams  play,"  Mr.  Ehlers  said. 

The  baseball  ban  will  seriously 
affect  plans  of  Atlantic  Refining 
Co.  in  sponsoring  games  of  the 
Philadelphia  clubs  this  coming  sea- 

son. Last  season,  Atlantic  impro- 
vised a  regional  network,  embrac- 

ing most  of  the  cities  in  which  the 
minor  league  holds  franchises,  for 
play-by-play  descriptions  of  the 
Philadelphia  games,  through  WIP. 

20,000 

NOW  IN  EL  PASO 

An   Advertising   Bonus  For  You 

Doesn't  this  rate  an  Inquiry? 
VTABfl  500  WATTS 
11  I  0  HI  EL  PASO,  TEXAS 

COURSE  IN  RADIO  from  the  stand- 
point of  public  relations  are  being  con- 

ducted this  month  for  regular  army 
officers  stationed  at  Valley  Forge  Mili- 

tary Academy,  Valley  Forge,  Pa.,  by 
WIP,  Philadelphia.  A  series  of  eight 
lectures,  members  of  the  WIP  execu- 

tive staff  serving  as  instructors,  are  be- 
ing conducted  for  army  officers  who  are 

being  sent  into  public  relations  work 
for  the  Government.  The  course  was 
arranged  by  Maj.  Edward  A.  Davies, 
vice-president  in  charge  of  sales  of 
WIP,  a  reserve  officer.  Starting  Feb. 
3,  the  series  will  culminate  Feb.  19 
with  a  special  broadcast  from  the  mili- 

tary academy. 

JOHN  BARBIROLLI,  conductor  of 
the  New  York  Philharmonic-Symphony 
Society  Orchestra,  contributes  a  short 
article,  "An  Orchestral  Conductor 
Looks  at  Radio,"  to  the  February program  booklet  of  WQXR,  New  York, 
station  specializing  in  classical  and 
semi-classical  music  programs,  chiefly 
through  recordings.  In  it  he  acknowl- 

edges his  appreciation  to  WQXR  for 
giving  its  audience  good  music  and  for 
allowing  him.  as  a  conductor,  to  "take 
quiet  stock"  of  his  own  performances. 
FIRST  in  a  series  of  five  Zionist 
forums,  designed  to  acquaint  the  pub- lic with  the  Zionist  movement  and 
its  achievements  in  Palestine,  was 
presented  Feb.  13  and  alternate 
Thursdays  until  April  10,  9-9  :30  p.m. 
on  WQXR,  New  York,  under  the  aus- 

pices of  the  Zionist  Organization  of America. 

TO  DEMONSTRATE  how  effectively 
the  National  Federation  of  Music 
Clubs  is  stimulating  interest  in  music 
rural  areas  the  Federation's  Commit- tee on  Rural  Music  will  start  a  series 
of  quarter-hour  programs  Feb.  19  on 
CBS.  featuring  outstanding  rural 
choruses  of  America. 

WIS,  Columbia,  S.  C.  under  the  spon- 
sorship of  the  Kirkwood  Hotel,  in 

Camden,  is  presenting  thrice  weekly 
programs  from  that  resort  during  its 
two-month  season  Feb.  1  to  April  1. 
Programs  include  dance  music  from 
the  Kirkwood  and  various  sports 
shows,  culminating  with  a  description 
of  the  Carolina  Cup  Races  in  latter 
March  by  Chris  Wood  Jr. 

WHEN  the  Pacific  Coast  Inter-col- 
legiate Ski  Championships  are  held  at 

Yosemite  National  Park.  Cal.  from 
Feb.  28  to  March  2,  KSFO,  San 
Francisco  will  have  a  production  and 
engineering  crew  there  to  pick  up  the 
description  of  the  main  events.  A  com- 

mentator's account  of  the  events  will be  recorded  on  the  scene  and  then 
played  over  KSFO  the  same  evening. 

WHN,  New  York,  is  starting  a  series 
of  weekly  half-hour  public  events  dis- 

cussion programs  to  be  broadcast  on 
Saturdays  from  the  National  Republi- 

can Club,  New  York,  under  the  aus- 
pices of  that  organization. 

WJJD,  Chicago,  in  cooperation  with 
the  Adult  Education  program  of  the 
Works  Progress  Administration,  is 
presenting  a  series  of  13  programs 
titled  Chicago's  Institutions.  The  dra- 

matic programs  deal  with  the  rise  and 
development  of  such  Chicago  institu- 

tions as  the  Chicago  Schools,  Public 
Libraries,  Drainage  Canal,  and  others. 

WSGN,  Birmingham,  Ala.,  is  broad- 
casting exclusively  all  the  boxing 

matches  at  the  Municipal  Auditorium. 
BiU  Terry  and  Bill  Borthwick  handle 
the  blow-by-blow  accounts. 

THREE  CHICAGO-area  stations, 
WJJD,  Chicago;  WIND,  Gary;  and 
WHIP,  Hammond,  Ind.,  wUl  again 
carry  the  13  in-school  broadcasts  of  the 
Radio  Council  of  the  Chicago  Public 
Schools,  with  second  semester  broad- 

casting starting  Feb.  18.  Out-of-school broadcasts  of  the  CRC  will  be  heard 

FLOSSY  entry  in  the  National  Radio  Station  Auditorium  Sweepstakes 
is  this  neon-decorated  edifice  of  WCHS,  Charleston,  W.  Va.,  with  17,000 
feet  of  floor  space.  Ice  shows,  sporting  events  and  dances  are  staged, 
along  with  the  WCHS  Friday  night  Old  Farm  Hour.  This  is  the  third 
response  following  a  publication  of  a  recent  editorial  in  Broadcasting. 

over  WMAQ.  WCFL,  WBBM,  WLS, 
WGES-  "Teachers'  Handbooks"  for 
each  program  have  been  sent  to  the 
337  elementary  schools  in  Chicago. 
Each  handbook  contains  a  complete 
outline  of  the  service,  and  suggests 
ways  in  which  the  teacher  can  use  the 
program  in  her  classroom. 

WINS,  New  York,  has  started  a  sus- 
taining program  of  weekly  half-hour 

"thriller"  dramas.  Invisible  Theater, 
heard  on  Sunday  afternoons.  Program 
features  Tamara  Geva,  well-known 
actress,  and  is  directed  by  Irving 
Strouse.  Music  for  the  original  radio 
dramas  is  written  and  directed  by 
Hank  Sylvern. 

KYW,  Philadelphia,  extended  its 
broadcast  day  to  12.30  a.m.,  adding 
a  half-hour  to  the  schedule. 

RADIO  BOWLING  LEAGUE  has 
been  organized  in  Philadelphia  as  a 
step  to  improve  inter-station  relations. Teams  are  being  organized  according 
to  station  positions  rather  than  the 
station  itself.  The  first  team  to  take 
to  the  alley  is  the  Announcers  Team, 
comprising  Harold  Davis,  WDAS,  Joe 
Dillon,  WPEN,  Mort  Lawrence,  WIP, 
and  Jack  Steck  WIP. 

ADDING  SEVEN  HOURS  six  days 
weekly  to  its  schedule,  WHOM,  Jersey 
City,  on  Feb.  10  started  an  all-night 
program  of  recorded  music  from  mid- night to  7  a.m.  with  Windy  Hogan 
and  Frank  Krueger  in  charge. 

PLANS  ARE  underway  to  gather  to- 
gether all  former  personnel  of  Cana- 

dian broadcasting  stations,  now  serv- ing with  various  military,  air  and 
naval  forces  in  Great  Britain,  to  pro- 

duce a  program  from  Great  Britain 
to  Canadian  stations.  The  station  rela- 

tions department  of  the  Canadian 
Broadcasting  Corp.,  at  Toronto,  is  at 
present  gathering  together  a  list  of 
these  men,  and  the  program  will  be 
put  on  by  the  Overseas  Unit  of  CBC. 

RADIO  version  of  comic  strip  "Gaso- 
line Alley,"  by  Frank  King,  wUl  start 

Feb.  17  on  NBC-Red  as  a  Monday 
through  Friday  serial  6 :45-7  p.m. 
Author  of  the  radio  script  is  Kane 
Campbell. 
KFAR,  Fairbanks,  Alaska,  through  a 
cooperative  arrangement  with  KVI, 
Tacoma,  Wash.,  and  CBS  is  presenting 
daily  programs  of  the  American  School 
of  the  Air.  KVI  transcribes  the  broad- 

casts as  they  carry  them  on  the  net- 
work and  ships  the  discs  to  Fairbanks 

where  they  are  rebroadcast  to  the 
schools  daily  at  11 :15  a.m. 

WNYC,  New  York's  municipal  station, for  the  second  year  is  presenting  the 
American  Music  Festival  with  five  or 
more  daily  broadcasts  scheduled  from 
Feb.  12  to  Feb.  22,  Washington's Birthday.  The  series,  featuring  music 
by  American  composers,  both  modern 
and  of  the  past,  is  presented  by  the 
WNYC  Concert  Orchestra  in  coopera- 

tion with  such  organizations  as  the 
League  of  Composers,  the  Museum  of 
Modern  Art  and  the  Metropolitan 

Opera. 

WWL,  New  Orleans,  has  been  granted 
permission  by  the  city  to  construct  a 
soundproof  booth  along  the  route  of 
the  annual  Mardi  Gras  parades,  there- 

by eliminating  the  danger  of  ASCAP music  inadvertently  being  picked  up 
from  the  parading  bands. 
CLASSES  in  more  than  100  San 
Francisco  public  schools  were  sus- 

pended between  10  :30  and  10  :45  a.m. 
on  February  11  to  hear  a  special 
program  on  KPO  in  observance  of 
Abraham  Lincoln's  birthday.  A  similar procedure  will  transpire  on  February 
21  when  KPO  honors  George  Washing- 

ton. The  programs  were  prepared  by 
Jennings  Pierce,  director  of  Education 
for  NBC's  Western  Division  and 
George  Mullany,  director  of  publica- 

tions for  San  Froncisco  public  schools. 
KVOS.  BeUingham,  Wash..  has 
granted  three  days  vacation  with  pay 
to  all  staff  members  in  celebration  of 
a  record  December  business.  The  man- 

agement has  also  provided  free  ac- 
commodations at  Mt.  Baker  Lodge  for 

three  days  to  those  on  the  staff  wish- 
ing to  take  advantage  of  the  offer. 

NEW  studios  described  as  second  to 
none  in  Canada  in  modern  equipment 
and  beauty  of  design  are  being  con- 

structed by  CKWX-CKFX  in  Van- 
couver B.  C.  New  Studios  and  of- 

fices of  both  the  long-wave  and  short- 
wave stations  will  occupy  the  entire 

top  floor  of  the  Georgian  Building, 
with  four  studios,  two  control  rooms 
and  a  stage  and  auditorium  seating 
2-50  persons.  Total  floor  space  will 
be  9.000  square  feet. 
WBIG,  Greensboro,  N.  C,  has  started 
a  series  of  home  making  programs 
with  Mrs.  Bessie  N.  Rosa,  home  eco- 

nomics director  of  the  U  of  North 
Carolina's  Women's  College.  Modern 
homemaking,  housing,  clothing,  man- 

agement, and  better  buying  practices 
will  be  discussed  during  the  series. 
WIND,  Gary,  Ind.,  has  inaugurated 
The  Inmate  Speaks,  a  half-hour  tran- scribed discussion  between  Warden 
Alfred  Dowd  of  the  Indiana  State 
Penitentiary,  prison  administrators, 
and  convicts.  Criticism  and  general 
discussion  of  prison  reforms,  parole 
conditions,  and  other  problems  relative 
to  penitentiary  administration  are  pre- sented on  alternate  Saturdays. 
WOAI.  San  Antonio  and  the  Texas 
Quality  Network,  presents  a  program 
each  Saturday  from  Fort  Sam  Hous- 

ton featuring  eight  men  recruited 
under  the  Selective  Service  system. 
They  are  interviewed  by  Hoyt  Andres 
of  the  WOAI  staff. 
REVENUE  for  WENR,  Chicago, 
showed  a  32%  increase  in  January, 
1941.  over  the  same  month  a  year  ago, 
and  WMAQ,  Chicago,  revenue  for  the 
month  increased  21%  over  the  cor- 

responding month  of  1940,  according 
to  M  M.  Boyd.  NBC  Central  Division 
spot  sales  manager. 
AEROVOX  Corp.,  New  Bedford, 
Mass.,  has  announced  the  publication 
of  the  1941  edition  of  the  Aerovox  In- 

dustrial Capacitors  Manual,  for  serv- 
icemen who  work  on  fractional  horse- 
power motors  utilizing  capacitors. 
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FCC  Monopoly  Report  Action 
(Continued  from  page  7) 

special  assistant  to  Mr.  Taylor,  and 
Seymour  Krieger,  both  former 
Anti-Trust  Division  attorneys  of 
the  Department  of  Justice.  Eco- 

nomic help  has  come  from  the  Ac- 
counting Department  through  De- 

Quincy  V.  Sutton,  who  participated 
in  the  protracted  hearings  as  ac- 
countant-expert. 
There  may  be  another  reason 

why  the  present  FCC  majority 
wants  to  get  the  network-monopoly 
report  out  of  the  way  with  great- 

est possible  dispatch.  That  is  a 
strong  undercurrent  against  main- 

tenance of  clear  channels.  The  issue 
cannot  be  attacked  until  the  March 
29  reallocations  become  fully  effec- 

tive. If  any  clear  channels  were 
to  be  broken  down  prior  to  that 
time,  this  country  would  lose  its 
priority  on  them,  under  the  Ha- 

vana Ti-eaty  terms.  The  whole  fab- 
ric of  the  allocation  thereby  might 

be  imperiled. 
It  is  an  open  secret  that  Messrs. 

Walker,  Thompson  and  Payne  re- 
gard clear  channels  as  monopolistic. 

It  is  likewise  known  they  favor 
duplication  on  East-West  Coast 
clears,  possibly  with  three  stations 
per  channel.  Similarly,  it  has  been 
evident  that  several  members  of 
the  FCC  have  not  been  enthusiastic 
over  the  Havana  Treaty  allocations, 
feeling  that  it  was  devised  largely 
to  satisfy  commercial  broadcasters, 
and  more  particularly  the  clear- 
channel  occupants. 

Sensing  this  impending  clear- 
channel  threat,  independent  clear- 
channel  stations,  numbering  ap- 

proximately a  dozen,  have  estab- 
lished the  Clear  Channel  Broad- 

casting Service  as  an  information 
office  in  Washington.  Naming  Vic- 

tor A.  Sholis,  former  public  rela- 
tions chief  of  the  Department  of 

Commerce  as  its  director,  this  group 
will  combat  inroads  on  the  remain- 

ing 26  clear  channels  as  a  means 
of  preserving  broadcast  service  to 
rural  and  remote  areas. 

May  Be  Resurrected 

In  the  Network-Monopoly  Com- 
mittee's report  of  June  12,  there 

were  no  clear-cut  recommendations 
on  clear  channels,  though  the  Com- 

mittee concluded  that  competition 
could  be  enhanced  by  a  "revalua- 

tion" of  the  clear-channel  policy. 

It  said  "the  Commission  should  con- 
sider the  wisdom  and  practicability 

of  utilizing  the  clear  channels  so 
that  people  living  in  all  sections 
of  the  United  States  can  have  the 
benefit  of  radio  reception  at  pres- 

ent denied  them."  This  was  in- 
terpreted as  a  direct  recommenda- tion for  breakdowns. 

Despite  this  back-door  recommen- 
dation, the  clear-channel  issue  did 

not  again  arise  in  subsequent  de- 
liberations relating  to  the  Network- 

Monopoly  report.  It  was  taken  for 
granted  it  would  be  dangerous,  in 
the  light  of  Havana  Treaty  require- 

ments. But  the  anti-clear-channel 
segment  apparently  is  only  await- 

ing the  March  29  allocation  dead- line to  resurrect  it. 
The  first  test  is  slated  to  come 

in  deciding  the  so-called  830  kc. 
case.  KOA,  Denver,  licensed  to 
NBC,  but  owned  by  General  Elec- 

tric Co.,  is  the  dominant  station  on 
this  channel.  WHDH,  Boston,  now 
a  daytime  station  on  the  channel, 
seeks  fulltime  with  5,000  watts. 
Oral  arguments  are  set  for  Feb.  20. 
Clear-channel  stations,  through  the 
Clear  Channel  Group,  are  ready  for 
battle,  as  is  NBC.  A  parallel  case 
is  that  involving  the  810  kc.  chan- 

nel, on  which  WCCO,  Minneapolis, 
CBS-owned  outlet,  is  the  dominant 
station,  and  on  which  WNYC,  New 
York  municipally  -  owned  station, 
seeks  fulltime.  New  York's  Mayor LaGuardia  is  in  the  thick  of  this 

project. The  jurisdictional  question  may 
provide  the  turning  point  on  the  ex- 

tent to  which  the  FCC  proposes  to 
go  in  its  regulation  of  the  business 
of  broadcasting.  NBC,  CBS,  Inde- 

pendent Radio  Network  Affiliates, 
and  other  industry  groups  contend- 

ed the  FCC  is  limited  to  regulation 
of  the  physical  aspect  of  broadcast- 

ing. FCC  General  Counsel  Taylor 
and  Assistant  General  Counsel  Jo- 

seph L.  Rauh  Jr.,  contended  the 
FCC  had  ample  authority  to  act 
without  new  authority  from  Con- 

gress and  under  existing  law.  Only 
MBS,  among  the  networks,  sup- 

ported the  view  of  FCC  legal  coun- 
sel. 

It  long  has  been  apparent  that 
the  FCC  majority  is  disposed  to, 
draft  new  rules  without  seeking  ad- 

ditional legislative  instruction  from 

FOURTH  consecutive  year  of 
Man  on  the  Street  was  started  re- 

cently on  KROW,  Oakland,  by 
Davidson  &  Licht,  pioneer  whole- 

sale and  retail  jewelry  firm.  Here 
R.  W.  Rinehart  (left),  advertising 
manager,  looks  over  the  new  con- tract with  Philip  G.  Lasky,  KROW 
manager.  Scott  Weakley  (center), 
announcer,  watches.  The  program 
has  a  forum  aspect,  covering  ques- tions of  the  day. 

Congress.  Should  this  eventuate, 
with  stringent  contractural  regu- 

lation all  down  the  line,  the  net- 
works can  be  expected  to  seek  re- 

dress in  the  courts,  and  probably 
would  be  joined  by  affiliated  sta- 

tions on  the  ground  that  the  eco- 
nomic salvation  of  the  industry 

would  be  at  stake,  with  rate  regu- 
lation the  inevitable  result. 

If,  on  the  other  hand,  the  FCC 
majority  decides  to  confine  its  pro- 

jected regulatory  scope  to  such 
issues  as  dual  network  operation, 
and  the  talent  and  transcription 
exclusion  phases,  there  probably 
would  not  be  a  full-scale  offensive 
by  the  industry,  aside  from  MBS. 
Instead,  the  burden  probably  would 
be  NBC's  primarily,  particularly  on 
the  dual-network  issue.  The  under- 

current here,  however,  is  that  the 
FCC  majority  is  not  of  a  mind  to 
pull  its  punches  and  that  an  all-out 
industry-versus-Commission  legal 
snarl  is  in  the  offing— unless  Con- 

gress decides  to  intercede  and  stay 
the  Commission's  hand. 

Film  Commentator  Poll 

IN  A  NATIONWIDE  poll  of  film 
commentators  conducted  by  the  Na- 

tional Radio  Film  Commentators 
Circle,  New  York,  it  was  found 
that  of  178  commentators  polled, 
32%  were  sponsored.  Of  the  spon- 

sored group,  87%  were  on  the  air 
for  film  exhibitors,  while  the  re- 

maining 13%  were  sponsored  by 
women's  wear  houses,  furniture 
dealers,  jewelers,  newspapers,  res- 

taurants, cosmeticians,  and  wine 
dealers.  Of  time  on  the  air,  51% 
replied  they  broadcast  in  the  after- 

noon, 39%  in  the  morning,  and  10% 
in  the  evening.  The  survey  was  con- 

ducted under  the  direction  of  David 
Lowe,  president  of  the  group  and 
film  commentators  for  WNEW, 
New  York. 

Video  Structure 

Entirely  Shielded 
Don  Lee  Site  Moves  Rapidly; 

Hughes'  $2,000,000  Fund 
SYMBOLIC  of  Hollywood's  future as  a  television  center,  the  first 
building  in  the  United  States  to  be 
erected  exclusively  for  telecasting 
advanced  toward  completion  atop 
1700-foot  Mt.  Lee.  Overlooking 
Hollywood,  the  two-story  structure to  house  W6XA0  is  being  erected 
by  Don  Lee  Broadcasting  System 
at  a  cost  of  more  than  $100,000. 
It  will  be  the  last  word  in  modern 
architecture,  telecasting  equipment 
and  facilities,  according  to  Thomas 
S.  Lee,  president. 

Shielded  on  four  sides  and  roof 
by  1-ounce  copper  sheeting  to  elimi- 

nate outside  and  intra-building  in- 
terferences with  the  delicate  cath- 

ode tube  cameras,  the  structure  will 
contain  two  large  stages,  100  x  60 
and  40  x  25  feet.  Building,  largely 

completed,  will  also  contain  a  trans- 
mitter room,  monitor  rooms,  ex- 

perimental laboratory,  theatrical 
facilities  and  offices. 

Highest  Video  Antenna 
A  300-foot  self-supporting  gal- 

vanized steel  television  tower  is 
now  being  erected  adjacent  to  the 
studio  building  by  International 
Derrick  &  Equipment  Co.,  Tor- 

rance, Cal.,  under  supervision  of 
Harry  R.  Lubcke,  television  direc- 

tor of  Don  Lee  Broadcasting  Sys- 
tem. It  will  be  the  highest  television 

antenna  in  the  world,  enabling 
video-sound  signals  to  reach  prac- 

tically every  part  of  Southern  Cali- 
fornia, according  to  Mr.  Lubcke. 

Antenna,  measuring  248  square 
inches  at  the  base  and  tapering  off 
to  18  square  inches  at  the  top,  will 
have  at  its  pinnacle  a  4,000,000 
candlepower  double-flashing  beacon to  serve  as  an  airplane  guide. 

Having  received  authority  from 
the  FCC  to  erect  television  stations 
in  the  Los  Angeles  and  San  Fran- 

cisco areas,  Howard  Hughes,  mil- 
lionaire flyer  and  sportsman,  has 

set  aside  $2,000,000  to  finance  his 
entry  into  the  field  of  television. 
Hughes  has  already  spent  more 
than  $150,000  for  preliminary  ex- 

perimental work,  which  he  has  been 
carrying  on  for  the  past  year.  Tele- 

vision permits  were  given  to 
Hughes  in  the  name  of  Hughes 
Productions,  division  of  Hughes 
Tool  Co.,  his  motion  picture  pro- 

ducing unit. 

Seeks  N.  Y.  Regional 

APPLICATION  for  a  new  Class 
III-B  station  in  New  York  City,  to 
operate  on  620  kc.  with  1  kw.,  has 
been  filed  with  the  FCC  by  Yankee 
Broadcasting  Co.  Inc.  Principal 
owner  is  Jonathan  B.  Merriani,  ex- 

porter and  manufacturer  of  phar- 
maceutical products,  advertising 

75%  of  the  stock.  His  wife,  Ophelia, 
consultant  and  realtor,  who  ovrasj has  the  remaining  25%.  [ 

PAN  AMERICAN  AIRWAYS' 
NEW  STRATOSPHERE  PLANES  WILL  REACH  FAIR- 

BANKS FROM  SEATTLE  IN  8  HOURS!  BUT  YOU 
CAN  REACH  THE  RICH  ALASKAN  MARKET  IN  A 
FEW  SECONDS  VIA: 

610  Kc. 
1000  Watts 

Unlimited  Time 
KFAR 

Seattle  rep.  G.  A.  WELLINGTON    •    101 1  American  Bank  BIdg. 

W6AL  ftiemtj  J^imU 
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RADIO  IMPARTIAL, 
SAYS  ROSEISBAVM 

DECLARING  that  no  class  of  busi- 
nessman is  more  aware  of  public 

service  obligations  than  owners  and 
operators  of  network  affiliated  sta- 

tions, Samuel  R.  Rosenbaum,  chair- 
man of  Independent  Radio  Network 

Affiliates,  on  Feb.  14  took  issue  with 
charges  advanced  by  Senator  Bur- 

ton K.  Wheeler,  chairman  of  the 
Senate  Interstate  Commerce  Com- 

mittee, that  radio  news  commenta- 
tors "editorialized"  and  spread  war 

propaganda  (see  story  on  page  18). 
"Senator  Wheeler  is  quoted  as 

stating  that  he  questioned  whether 
the  affiliated  stations  have  been  as 
careful  as  the  networks'  originat- 

ing stations  to  give  equal  time  to 
both  sides  of  every  public  question, 
particularly  on  the  lend-lease  bill 
and  American  neutrality,"  Mr. Rosenbaum  commented  to  Broad- 

casting. "Speaking  for  the  affili- 
ates, I  am  quite  positive  Senator 

Wheeler  is  not  correctly  informed. 
There  is  no  class  of  businessman 
in  the  country  more  aware  of  pub- 

lic service  obligations  than  the  own- 
ers and  operators  of  the  network 

affiliated  stations.  We  are  at  all 
times  eager  to  bring  to  our  listen- 

ers views  on  both  sides  of  current 
controversial  questions. 
"We  have  no  editorial  policies. 

We  do  not  color  our  news.  It  may 
be  that  there  is  an  overwhelming 
current  of  public  opinion  running 
one  way  or  another,  but  we  do  not 
create  it.  Each  listeners  draws  his 
own  conclusions.  It  would  be  a  ca- 

lamity for  American  freedom  if  it 
were  otherwise.  We  want  to  pre- 

serve freedom  in  radio  from  un- 
warranted censorship  or  coercion. 

If  Senator  V/heeler  believes  that 
individual  stations  have  knowingly 
departed  from  this  standard,  our 
group  will  be  the  first  to  see  to  it 
that  it  be  maintained." 

Camels  Drop  Games 
.  R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem     (Camels)  which 

I  sponsored     Yankee     and  Giants 
I  games  on  WABC,  New  York,  in 
'  1940,  will  not  sponsor  the  games 
■  this   year,   according  to  William 
'  Esty  &  Co.,  the  agency.  Inability  to 

'  !  get  time  on  major  network  stations 
'  '(  is  the  reason  given  by  the  agency. 

>  ■      Lance  Candy  on  Blue 

'  !  LANCE  Inc.,  Charlotte,  N.  C,  on March  3  starts  morning  Toastchee 
TIME  for  peanut  candy  on  16  NBC- 
Blue  stations,  Monday,  Tuesday 
and  Wednesdays,  7:45:8:00  a.m. 

S|-  Nachman-Rhodes     Adv.  Agency, 

On  the  RED  Nelworic 
590  KC.     5000  WATTS  DAY  £-  NIGHT 

JOHN  J,  GILLIN,  JR.,  MGR. 
John  BUif  O-  Co  f?epreientsttve§ 

WITH  700  students  of  Bellevue 
School,  Syracuse,  cheering  and  the 
student  bodies  of  51  other  Syra- 

cuse schools  listening  in  their  as- 
sembly and  classrooms,  the  School 

Safety  Patrol  of  Bellevue  became 
the  first  holder  of  WSYR's  Austin 
Saunders  Memorial  Trophy,  do- 

nated by  the  station  through  its 
president.  Col.  Harry  C.  Wilder, 
and  presented  by  Vice-President 
Fred  R.  Ripley.  Here  are  Patrol 
Captain  Khammar  and  Mr.  Ripley. 

More  Sign  With  ASCAP 
ADDITION  of  11  stations  to  those 
previously  signed  by  ASCAP  was 
announced  Feb.  7  by  John  G.  Paine, 
general  manager  of  ASCAP.  This 
makes  a  total  of  171  commercial 
stations  taking  ASCAP  licenses,  he 
said,  or  211  stations  in  all,  as  40 
non-commercial  stations  have  also 
signed.  New  signers  are:  WMSD, 
Muscle  Shoals  City,  Ala.;  WTAL, 
Tallahassee,  Fla.;  KTRI,  Sioux 
City;  KFNF,  Shenandoah,  la.; 
WJBW,  New  Orleans;  WITH,  Bal- 

timore; WFPG,  Atlantic  City; 
WGTC,  Greenville,  N.  C;  KFJI, 
Klamath  Falls,  Ore.;  WMBS,  Un- 
iontown.  Pa.;  KVIC,  Victoria,  Tex. 

Pacific  ASCAP  Suit 

SUIT  charging  violation  of  the 
Sherman  anti-trust  act  is  being  pre- 

pared by  Albert  J.  Law,  general 
counsel  of  the  Pacific  Coast  Con- 

ference of  Independent  Theatre 
Owners  against  ASCAP,  he  an- 

nounced in  early  February.  Action 
is  to  be  filed  shortly  in  U.  S.  Dis- 

trict Court  at  Los  Angeles.  It  is 
the  first  legal  step  to  be  taken  by 
independent  theatre  exhibitors  to 
fight  payment  of  the  ASCAP  tax. 
Under  the  anti-trust  laws  two 
avenues  are  open.  One  is  for  in- 

junctive relief.  The  other  is  for 
damages  which  may  be  trebled  un- 

der the  act,  it  was  pointed  out.  The 
contemplated  suit,  according  to 
Law,  will  be  for  benefit  of  all  in- 

dependent exhibitors  on  the  Pacific 
Coast  within  jurisdiction  of  the 
PCCITO. 

I.  R.  Baker  Marries 

IRVING  R.  BAKER,  chief  of 
transmitter  sales  of  RCA  and  re- 

garded as  one  of  radio's  most 
eligible  bachelors,  last  Thursday 
married  "somewhere  in  New  Jer- 

sey" Miss  Eleanore  Oland,  school 
teacher  at  Ewan,  N.  J.  They  left 
immediately  for  the  South. 

NOT  AT  ALL  DEAD 

Station   Raises   Fund    to  Get 

 Body — and  Returns  It  ' 
WTCM,  Traverse  City,  Mich.,  had 
a  little  nightmare  all  its  own  last 
week.  In  response  to  an  appeal  by 
a  local  group  to  raise  $177  to  trans- 

port the  body  of  a  local  boy  back 
to  Traverse  City  from  Dallas,  the 
station  put  a  special  program  on 
the  air.  The  boy  was  reported 
burned  to  death  in  a  Dallas  fire. 
Listeners  donated  the  required  $177 
within  25  minutes.  Twenty  minutes 
later  the  sum  had  grown  to  more 
than  $300,  with  offerings  still  com- 

ing in. 
At  that  moment  who  should  walk 

into  the  studio  but  the  supposedly 
dead  boy!  The  station  explained  the 
embarrassing  situation  and  told 
listeners  all  donations  would  be  re- 

turned upon  request.  The  lad  had 
run  away  from  home  last  Novem- 

ber and  had  secretly  come  back  to 
town  a  few  days  before  the  broad- 
cast. 

Dr.  Durrett  Named 
DR.  JAMES  J.  DURRETT,  since 
1936  chief  of  the  drug  division 
and  principal  technical  advisor  of 
the  Food  &  Drug  Administration, 
has  been  appointed  director  of  the 
Medical  Advisory  Division  of  the 
Federal  Trade  Commission,  ac- 

cording to  a  Feb.  7  announcement 
by  the  FTC.  Dr.  Durrett,  a  gradu- 

ate of  Harvard  Medical  School, 
has  served  as  a  public  health  ad- 

ministrator from  1915  to  1927.  In 
1928  he  became  chief  of  the  drug 
division  of  the  FDA,  resigning  in 
1931  to  become  director  of  profes- 

sional relations  for  E.  R.  Squibb 
&  Sons.  He  returned  to  the  FDA 
in  1936. 

N.  C.  Town  Applies 
SLATED  to  become  an  MBS  outlet 
from  the  start,  a  new  station  is 
sought  for  Burlington,  N.  C.  in  an 
application  filed  last  week  by  Ala- 

mance Broadcasting  Co.  The  com- 
pany seeks  1,000  watts  daytime  on 

890  kc.  Ownership  would  repose  in 
24  leading  citizens  of  the  city  of 
12,000,  serving  an  area  of  approxi- 

mately 200,000,  with  no  one  indi- 
vidual holding  more  than  one-fifth 

of  the  stock.  Paid  in  capital  totals 
$15,500,  with  another  $9,500  sub- scribed. President  is  V.  Wilton 
Lane,  proprietor  of  a  dry  cleaning 
company,  with  R.  R.  Isenhour,  man- 

ager of  the  local  Penny  Store,  as 
vice-president,  and  Ben  V.  May, 
hosiery  manufacturer  as  treasurer. 
Secretary  and  counsel  is  Thomas 
D.  Cooper,  city  attorney. 

ASCAP  College  Drive 
RESOLVED  to  carry  the  ASCAP- 
radio  controversy  to  colleges  and 
churches  throughout  the  country, 
"standard"  works  composers  at  a 
recent  Hollywood  meeting  unani- 

mously voted  a  united  stand.  Group, 
headed  by  Charles  Wakefield  Cad- 
man,  appointed  Mary  Carr  Moore, 
professor  of  music.  Chapman  Col- 

lege, and  Dr.  Ernest  Toch,  board 
member  of  the  U  of  Southern  Cali- 

fornia, to  head  the  college  commit- 
tee. Vigorously  denying  alleged 

charges  that  members  were  being 
exploited  by  ASCAP,  the  group 
passed  a  resolution  voicing  con- 

tinued confidence  in  the  Society 
and  its  president.  Gene  Buck. 

HHEM  ADAMS 
conducting 

"LET'S  HELP  YOU  KEEP  HOUSE" 
Five  Days  a  Week  on  ST.  LOUIS  KWK 

Exclusive   Affiliate   in   St.  Louis 
MLTUAL   BROADCASTING  SYSTEM 

(n.p.) 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

N  O  T  H  E  R 

FIRST 

A  64%  increase  for  the  1935-40 
period  placed  Shreveport  as  the 
leading  city  in  Louisiana  and  Ark- La-Tex  in  wholesale  sales.  The  num- 

ber of  wholesale  establishments 
increased  46  % .  Shreveport  is  the 
CAPITAL  CITY  of  the  rich  Ark-La- 
Tex  trade  area. 

50,000  U/aiti 
A    SHREVEPORT    TIMES  STATION 

KWKH 

Shreveport  'Louisiana 

IN  THE  7ih  RETAIL  MARKET 

KSTP 
MINNEAPOLIS      •       SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  WaiU 
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Horace  Hagedorn  Plans 
To  Leave  Howard  Wilson 
HORACE  HAGEDORN,  general 
manager  of  the  New  York  office 
of  Howard  H.  Wilson  Co.,  station 
representative,,  will  resign  April 
1  and  will  announce  his  plans  in 
the  near  future.  John  F.  Johns  of 

the  company's  Chicago  office  suc- ceeds him. 
Mr.  Hagedorn  formerly  owned 

his  own  radio  sales  representative 
company  and  previously  was  east- 

ern sales  manager  of  the  Virginia 
Broadcasting  System  He  also  was 
one  of  the  organizers  of  the  Broad- 

casters' Bull  Session,  weekly  lunch- 
eon meeting  of  New  York  radio 

executives,  formed  two  years  ago. 
Mr.  Wilson  was  in  New  York  last 
week  in  connection  with  the  re- 
organization. 

Costly  to  California 
BECAUSE  of  the  ASCAP- 
radio  controversy,  California 
is  losing  money.  When 
Charles  Loveland,  composer 
of  "The  One  Rose",  died 
without  heirs,  California  in- 

herited copyright  to  the  AS- 
CAP  controlled  song.  With 
radio  stations  refusing  to 
play  ASCAP  music,  royalty 
on  the  song  has  dropped  from 
$51.08  to  $34.88,  or  36%. 

NEW  1940  BLUE  BOOK  of  the  As- 
sociation of  Canadian  Advertisers  list- 

ing data  on  all  Canadian  advertising 
media,  carries  detailed  listings  of  all 
Canadian  radio  stations,  and  gives  a 
detailed  analysis  of  distribution  of  ra- 

dio receivers,  of  population  and  house- holds. 
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SOMETHING  NEW  in  a  studio  and  office  building  is  this  new  $125,000 
structure  being  built  this  spring  by  KDYL,  Salt  Lake  City.  Ultra-modem 
in  every  respect,  the  building  was  designed  to  conform  to  the  natural 
contour  of  the  site  and  will  be  three  stories  high  in  the  front  and  two 
at  the  rear.  According  to  plans  announced  by  S.  S.  Fox,  KDYL  president 
and  general  manager,  mechanical  equipment  is  to  be  on  display  on  the 
ground  floor.  In  addition  a  large  showroom  and  gallery  will  show  the 
latest  in  radio  and  television.  On  the  two  upper  floors  will  be  offices  and 
three  studios.  The  two  smaller  studios  and  offices  are  approached  through 
a  two-story  rotunda,  from  which  the  main  control  room  may  be  viewed 
through  large  glass  windows.  In  separate  soundproof  wing  is  the  main 
studio,  seating  250,  with  a  large  stage.  The  entire  building  is  to  be  com- 

pletely air  conditioned  and  fluorescent  lighted.  Glass  block  is  used 
throughout  the  offices.  The  building  material  is  reinforced  concrete  and 
terra-cotta,  with  a  wide  concrete  cantilever  canopy. 

CARDINBT  CANDY  Co.,  San  Fran- 
cisco (candy  bars)  sponsor  of  Night 

Editor  dramatic  sliits  by  Hal  Burdick 
since  1934  on  the  Pacific  Coast  Red 
NBC  network,  has  renevred  its  contract 
for  52  weeks.  Program  is  released 
Sundays,  8-8:15  p.m.  (PST)  on  KPO KFI  KGW  KOMO  KHQ  KMJ. 
Agency  is  Tomaschke-Elliott,  Oakland. 
O'CONNOR,  MOFFATT  Co.,  San 
Francisco  (department  store)  spas- 

modic user  of  radio,  recently  started 
sponsorship  of  a  daily  newscast  by 
Phil  Stearns  on  KFRC,  San  Fran- cisco. Agency  is  Ruthrauff  &  Ryan, 
San  Francisco. 
SWERL  PRODUCTS  CO.,  Oakland, 
Cal.  (soap),  recently  concluded  an  in- tensified, brief  spot  announcement 
campaign  on  KPO.  KJBS  and  KLX. 
Agency  is  Lord  &  Thomas,  San  Fran- cisco. 

A.  B.  CAMPBELL  Carpet  Cleaning 
Co..  New  York,  is  planning  spot  an- nouncements four  times  daily  on  two 
or  three  New  York  city  stations,  as 
yet  not  chosen.  Armstrong.  Schliefer 
&  Ripin,  New  York,  handles  the  ac- count. 

KILPATRICK   BAKING   Co.,  San 
Francisco  (chain  bakeries)  currently 
sponsoring  The  Lone  Ranger  on  Don 
Lee  stations  in  California,  on  Feb.  1 
augmented  its  radio  campaign  with 
18  spot  announcements  weekly  on 
KSRO,  Santa  Rosa;  KDON,  Mon- 

terey, and  KHUB,  Watsonville,  for  52 
weeks.  Agency  is  Emil  Reinhardt, Oakland,  Cal. 
NATIONAL  BISCUIT  Co.,  Niagara 
Falls,  Ont.  (Shredded  Wheat  Cubs), 
on  Feb.  15  started  Cuhs  on  CFRB, 
Toronto;  CFPL,  London,  Ont.; 
CKCO,  Ottawa;  CKLW,  Windsor, 
Ont.;  CBM,  Montreal;  Sat.  5:80-6 
p.m.  (EDST).  Agency:  Cockfield Brown  &  Co.,  Toronto. 
SHIRIFF'S  Ltd.,  Toronto  (jams, 
jellies),  starts  on  Feb.  17  Did  I  Say 
That  on  CKAC,  Montreal,  thrice- 
weekly,  and  Feb.  18  on  CFCF,  Mon- 

treal, twice-weekly ;  on  Feb.  19  Fun 
Parade  weekly  on  CfRB,  Toronto.  In 
addition  newscasts  have  been  started 
six  times  weekly  on  CFRB  and  a  par- 

ticipating program  is  to  be  started 
later  in  February,  four  times  weekly 
through  Cockfield  Brown,  Toronto. 
LAURA  SECORD  CANDY  SHOPS, 
Toronto  (national  chain  store),  on 
March  6  extends  quarter-hour  Songs You  Lihe  to  Hear  weekly  to  CHRC, 
Quebec;  CFRC,  Kingston,  Ont.; 
CKCO,  Ottawa  ;  CFCH,  North  Bay, 
Ont.;  CKSO,  Sudbury,  Ont.;  CFPL, 
London,  Ont.  Account  was  placed  by 
Cockfield  Brown  &  Co.,  Toronto. 
CAMPBELL  SOUP  Co.,  Toronto,  will 
extend  transcribed  Amos  d  Andy  on 
March  3  to  CFQC,  Saskatoon,  Sask. ; 
on  May  5  to  CKY,  Winnipeg,  bringing 
total  stations  carrying  the  program  to 
nine.  Account  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 

REX  DAVIS 

THREE  TIMES  DAILY 
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W.  F.  McLaughlin  Co.,  (Manor 
House  Coffee),  on  March  3  renews 
for  52  weeks  its  five  weekly  Coffee 
Time  program,  featuring  Norman 
Ross,  on  WMAQ,  Chicago.  Agency  is 
Sherman  K.  Ellis  &  Co.,  Chicago. 
BATTLE  CREEK  NATURAL 
PRODUCTS  Corp.,  Battle  Creek, 
Mich.,  on  Feb.  10  starts  a  series  of 
thrice-weekly  health  talks  on  WMCA, 
New  York,  with  C.  H.  Fingerhood, 
editor  of  Successful  Living  Magazine, 
a  subsidiary  of  the  company.  Program, 
Voice  of  Health,  is  heard  8  :45-9  a.  m., 
and  was  placed  by  Metropolitan  Adv. 
Co.,  New  York. 
MADISON  LONG  ISLAND  Personal 
Loan  Co.,  Brooklyn,  extensive  user  of 
radio  in  Metropolitan  New  York,  on 
Feb.  10  started  52-week  sponsorship  of 
six  programs  weekly  on  WHN,  New 
York,  and  five  five-minute  programs 
weekly  on  WAAT,  Jersey  City.  Con- 

tract on  WHN  includes  an  hour  Sun- 
days and  several  ten-minute  and 

quarter-hour  programs  daily.  Company 
also  uses  21  spots  weekly  on  WINS, 
New  York,  to  promote  its  loan  service. 
Agency  is  Klinger  Adv.  Corp.,  N.  Y. 
HAROLD  F.  RITCHIE  &  Co.,  To- 

ronto (Brylcreem),  has  started  a  test 
campaign  on  CKSO,  Sudbury,  Ont. 
Account  was  placed  by  .J.  J.  Gibbons 
Ltd.,  Toronto. 
EASTERN  STEEL  PRODUCTS, 
Preston,  Ont.,  has  started  market 
broadcasts  twice  weekly  on  CFRB.  To- 

ronto, and  spot  announcements  on  six 
Ontario  statoins.  Account  was  placed 
by  Cockfield  Brown  &  Co.,  Toronto. 
STEELE-WEDELES  Co.,  Chicago 
(wholesale  grocers),  on  Feb.  17 
started  Marriage  License  Bureau 
Romances,  to  promote  Savory  coffee, 
on  WGN,  Chicago,  featuring  remote 
control  interviews  direct  from  the  bu- 

reau of  couples  applying  for  licenses. 
Quin  Ryan  will  conduct  the  programs. 
Thrice-weekly  quarter-hour  shows  are 
heard  Monday,  Wednesday  and  Friday 
at  1 :30  p.m.  (CST).  Agency  is  Erwin, 
Wasey  &  Co..  Chicago. 
NATIONAL  BISCUIT  Co..  Niagara 
Falls,  Ont.  (Shredded  Wheat  Cubs), 
on  Feb.  20,  21.  and  22.  starts  weekly 
transcribed  half-hour  children's  quiz 
Snappi/  Answers  on  CFRN,  Edmon- 

ton: CJOR.  Vancouver:  C.ICB.  Syd- 
ney. N.  S. ;  CKSO.  Sudbury,  Ont.: 

CFRC.  Kingston.  Ont.;  CHNS.  Hali- 
fax: CHS.I,  St.  .John.  N.  B. :  CFCY. 

Charlottetown,  P.  E.  I.:  C.JRC,  Win- 
nipeg: CFAC,  Calgary,  Alta.  Account 

was  placed  bv  Cockfield  Brown  &  Co. 
Ltd..  Toronto. 
S.  C.  JOHNSON  &  Co..  Racine,  Wis. 
(Wax-O-Namel),  on  March  3  renews 
for  three  months  its  thrice-weekly 
quarter-hour  A  Brighter  World,  con- 

ducted by  Alexander  McQueen,  on 
WBBM,  Chicago.  Agency  is  Needham, 
Louis  &  Brorby,  Chicago. 
HORN  &  HARDART  Automats  and 
Retail  Shops,  New  York,  on  Feb.  10 
started  a  new  series  of  early  morning 
news  programs  on  WMCA.  New  York. 
The  7:15  a.m.  feature.  The  Morning 
Herald,  Free  'Newspaper  of  the  Air, features  Alun  Williams  as  editor. 

TODD'S  CLOTHES  SHOP,  Los 
Angeles,  has  started  a  weekly  quarter- 
hour  commentatory  program.  Dear 
T'ncle  Sam,  on  KECA,  that  city.  Con- tract is  for  12  weeks,  having  started 
Feb.  5.  Program  features  Don  Me- 
Namara  and  Bill  Stulla,  who  discuss 
controversial  subjects.  Firm  is  also 
sponsoring  a  thrice-weekly  quarter- 
hour  newscast  on  KECA,  and  will 
continue  to  use  spot  announcements 
on  Southern  California  stations.  N.  J. 
Newman  Adv.  Agency,  Los  Angeles, 
has  the  account. 

'  FEDERAL  OUTFITTING  CO.,  Los Angeles    (chain    clothiers),  through 
I  Heintz,  Pickering  &  Co.,  that  city,  is 
I  sponsoring  the  tli rice-weekly  quarter- 
hour    comedy-musical     series.  Drug 
Store  Cowboy,  on  KNX,  Hollywood. 

I  Featured  is  Elmore  Vincent.  Maury 
j  Webster    announces.    Fred  Becker, 
y  agency  radio  director,  produces,  doub- 

ling afi  straight  man  on  the  program. 
I)<'an  Holt  is  organist. 

Boys  Series  on  Disc 
CLAIMED  as  the  most  elabo- 

rate coverage  given  its  type 
of  program,  the  Father  Flan- 

agan's Boys  Town  series, 
heard  Sundays  on  WLW,  Cin- 

cinnati, is  being  transcribed 
for  broadcast  on  103  other 
stations  in  27  States.  Record- 

ings are  made  in  WLW  stu- 
dios under  supervision  of  Har- 

old Carr,  production  chief,  us- 
ing the  WLW  dramatic  staff, 

with  John  Amrein  playing 
the  role  of  Father  Flanagan. 
Actual  cases  of  homeless 
boys,  taken  from  Boys  Town 
files,  are  dramatized.  Charles 
Lammers  directs  the  series. 

BOOKHOUSE  FOR  CHILDREN, 
Chicago  ( My  Bookhouse — children's series),  on  Feb.  4  started  a  test  cam- 

paign of  thrice-weekly  participations 
in  Mrs.  Page's  Program  on  WJR,  De- troit. Contract  is  for  13  weeks  thru 
Presba,  Fellers  &  Presba,  Chicago. 

S.  &  G.  GUMP,  San  Francisco,  fam- ous importer  of  art  objects,  on  Feb. 
16  started  sponsorship  of  Gallery  of 
Celebrities,  conducted  by  Art  Link- 
letter  on  KSFO,  San  Francisco,  Sun- 

days, 5:30-5:45  p.m.  (PST).  Famous 
pei'sonalities  visiting  the  city  are  inter- viewed on  subjects  upon  which  they 
are  best  qualified  to  speak.  Account  is 
placed  direct. 
GAINER  &  K.OEHLER,  Chicago 
(Interstate  Furniture  Co.),  consistent 
user  of  local  radio,  on  Jan.  24  as- 

sumed sponsorship  of  The  Bureau  of 
Missing  Persons,  Monday  -  Friday 
11:15-11:30  a.m.  on  WJJD,  Chicago. 
Because  of  requests  the  program  was 
returned  to  the  air  Jan.  24  after  an 
absence  of  two  months. 

MISSION  WATER  HEATER  Co., 
Los  Angeles,  new  to  radio,  in  a  13- week  campaign  started  Feb.  10  is 
sijonsoring  alternate  participation  five 
times  weekly  in  the  combined  Eddie 
Albright  program  and  Norma  Young's Happy  Homes  on  KHJ,  that  city. 
Agency  is  Robert  F.  Dennis  Inc.,  L.  A. 

THE  PARIS,  Cincinnati  (women's fashions)  has  named  Key  Adv.  Co., 
Cincinnati,  as  agency  and  plans  a  spot 
campaign  to  start  March  1.  Lloyd 
Baldwin  is  account  executive. 

DR.  S.  M.  COWEN,  Los  Angeles 
(credit  dentist),  with  12  ofiices  in 
Southern  California,  is  sponsoring  an 
average  of  eight  transcribed  dramatic 
announcements  daily  on  10  different 
stations,  KGFJ  KFVD  KRKD  KFAC 
KMPC  KFWB  KMTR  KFOX  KFSD 
KTMS,  as  well  as  on  XEMO,  XEBG, 
Tiajuana,  Mexico.  The  concern  spon- 

sors a  nightly  quarter-hour  live  pro- gram, America  Looks  Ahead,  with 
Robert  Arden,  commentator,  on 
KFWB  and  KFOX.  Dr.  Cowen  has 
increased  his  1941  radio  appropriation 
by  $10,000  over  that  of  last  year. Transcribed  announcements  are  being 
cut  by  Associated  Transcriptions. 

DOWNTOWN  BUSINESS  MEN'S Assn.,  Los  Angeles,  to  advertise  the 
semi-annual  Dollar  Day,  used  a  total 
of  400  spot  announcements  on  8  South- 

ern California  stations  in  a  four-day 
campaign  Feb.  12-15  inclusive.  Sta- tions were  KNX  KFI  KECA  KFWB 
KMPC  KMTR  KRKD  KIEV.  Hill- 
man-Shane  Adv.  Agency,  Los  Angeles, 
has  the  account. 

TIP  TOP  TAILORS,  Toronto  (na- tional chain  store)  starts  about  Feb. 
20  thrice-weekly  transcribed  spot  an- 

nouncements on  more  than  20  Cana- 
dian stations.  Account  was  placed  by 

McConnell  Eastman  &  Co.,  Toronto. 
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The  Other  Fellow's 
VIEWPOINT 

WITH  new  transmitter  facilities  housed  in  this  ultra-modern  structure, 
KIRO,  Seattle,  plans  to  begin  operation  with  its  recently  authorized  50  kw. 
within  90  days.  Western  Electric  equipment  is  being  installed  and  two 
directional  antennas,  each  526  feet  high,  are  being  constructed.  An 
emergency  transmitter,  to  be  powered  by  a  50  kw.  gasoline  engine  gener- 

ating plant,  will  be  included.  Location  is  on  Vashon  Island  in  Puget  Sound. 

New  Building  Planned 

Following    KRRV  Fire 
KRRV,  Sherman-Denison,  Tex.,  has 
announced  plans  for  a  new  brick 
building  to  house  its  Sherman  stu- 

dios which  were  damaged  by  fire 
Feb.  4.  Construction  of  the  new 
building  is  already  under  way. 
Plans  for  the  new  studios  call  for 
an  auditorium,  a  main  studio  18  x 
24  feet,  two  offices,  a  control  room, 
a  supply  room  and  air  conditioning 
plant. 

Fire  partially  destroyed  the  stu- 
dios when  a  blaze  which  broke  out 

in  a  storage  closet  burned  the  con- 
trol room  and  manager's  office.  The 

main  studio  was  damaged  by 
smoke  and  water.  Included  in  the 
loss  was  a  new  supply  of  transcrip- 

tions and  records  as  well  as  fur- 
niture and  control  room  equipment. 

The  station  was  off  the  air  only 
45  minutes,  resuming  operations 
from  Denison. 

^ust  a.  ̂ew  .  .  , 
—GENERAL  FOODS 
—GENERAL  BAKING 
—AMERICAN  TOBACCO 
—STANDARD  BRANDS 
—TEXACO 
—PELS  NAPTHA 
—ADAM  HATS 
—COCA  COLA 
—RALSTON  PURINA 
—PHILIP  MORRIS 
—CITIES  SERVICE 
— TUMS 
—BROWN  WILLIAMSON 
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IT'S  THE  ONLY 
WAY  TO  REALLY 

SERVICE 

RADIO  HOMES 

WCBA-WSAN Lehigh    Valley   Broadcasting  Co. 

ALLENTOWN,  PA. 
NBC  RED  AND  BLUE 
QUAKER  NETWORK 
PENNA.  REGIONAL 

NEW  YORK  OFFICE: 
30  ROCKEFELLER  PLAZA 

CIRCLE  7-0228 

Same  Voice  for  All 
DOWN  in  Arizona  radio  is 
being  used  to  simplify  civil 
service  examinations.  R  e  - 
sponding  to  complaints  by 
persons  taking  shorthand  ex- aminations that  an  examiner 
in  one  city  does  not  speak  as 
distinctly  as  the  examiner  in 
another  city,  Arizona  Broad- 

casting Co.  stations  on  Feb. 
11  carried  one  examiner's  dic- 

tation for  a  state-wide  steno- 
graphic examination  for  posi- 

tions with  the  State  Unem- 
ployment Compensation  Com- mission. Candidates  for  the 

jobs  in  Phoenix,  Flagstaff, 
Winslow,  Tucson,  Globe  and 
Bisbee  were  seated  in  front 
3f  loudspeakers,  all  taking  the 
dictation  voiced  by  an  exam- 

iner in  the  studios  of  KTAR, 
Phoenix.  Richard  H.  Smith, 

supervisor  of  the  State's merit  system,  is  credited  with 
originating  the  idea. 

Another  Side 

EDITOR,  Broadcasting, 
May  I  suggest  that  you  put  that 

"Media  Trends"  editorial,  which 
ran  in  your  Jan.  27,  1941  issue,  in 
the  follow-up  for  a  reading  five 
years  hence  to  get  the  true  answer 

to  your  gloating  about  the  "39 newspapers  that  gave  up  the  ghost 

during  1940". Maybe  newspapers  deserve  the 
kind  of  a  sock  that  you  passed  out 
in  this  editorial  but  I'm  wondering 
if  you've  given  any  thought  to  the kind  of  cooperation  that  radio  is 
receiving  from  newspapers. 

Doesn't  radio  owe  something  to 
newspaper  publishers  for  the  space 
that  they  contribute  for  radio  list- 

ings plus  the  many  publicity  stor- 
ies written  by  trained  writers? 

Last,  but  not  least,  what  about  the 
news  service  that  has  developed  to 
such  important  proportions? 

Radio  may  be  "red  hot"  as  an  ad- 
vertising medium  but  it's  not  so 

powerful  that  it  can  aff'ord  to  brag 
or  gloat  at  the  expense  of  news- 

papers or,  for  that  matter,  any 
other  media. 

A.  C.  G.  Hammesfahr 
Metropolitan  Sunday 

Newspapers  Inc. 
New  York 

Feb.  10 

quency  since  1930.  KWK,  in  St. 
Louis,  now  on  the  1350  kc.  frequen- 

cy and  scheduled  to  go  to  1380  kilo- 
cycles as  of  March  29,  has  filed  an 

application  to  usurp  and  appropri- 
ate our  present  assignment  on  the 680  kc.  frequency. 

Since  we  have  spent  considerable 

money  advertising  this  station's  fa- cilities and  its  use  of  the  680  kc. 
frequency,  including  space  in  your 
own  publication,  we  shall  expect 
to  have  this  correction  made  in  the 
next  issue  of  your  publication. 

B.  Pitts,  Manager 
KFEQ,  St.  Joseph,  Mo. 

Feb.  11,  1941. 

Temporary  WMC  Boost 
TEMPORARY  authorization  to  op- 

erate with  5,000  watts  fulltime,  to 
offset  interference  caused  by  a 
Cuban  station  on  its  frequency,  was 
granted  WMC,  Memphis,  last  Wed- 

nesday by  Commissioner  T.  A.  M. 
Craven,  in  charge  of  special  author- 

izations. CMBC,  Havana,  listed  as 
using  5,000  watts  on  780  kc,  as- 

signed to  WMC,  is  said  to  be  caus- 
ing the  interference.  The  special 

authorization,  for  30  days,  specifies 
that  it  shall  terminate  immediately 
when  CMBC  ceases  operating  on 
the  frequency,  reduces  its  power  so 
that  additional  interference  is  not 
involved  and  pending  the  Havana 
Treaty  reallocation  March  29. 

REPLACING  its  former  five-minute 
Selective  Service  programs,  MBS  is 
presenting  a  weekly  quarter-hour  series 
on  the  same  subject  in  cooperation 
with  the  Junior  Board  of  Commerce  of 
Washington  and  the  Selective  Service 
Bureau. 

KFEQ's  680  kc. 
EDITOR,  Broadcasting, 

On  Page  40  of  the  Feb.  3  issue 
of  Broadcasting,  we  note  that  you 
make  the  statement,  "The  FCC made  no  effort  to  decide  in  advance 
the  disputed  assignments  on  680 
and  690  kc.  Under  the  Sept.  10  lists, 
KFEQ,  St.  Joseph,  Mo.,  was  shifted 
to  680  kc,  a  Class  II  facility.  KWK, 
St.  Louis,  has  applied  for  this  fa- 

cility and  both  applications  have 
been  designated  for  hearing." We  wish  to  inform  you  that  this 
statement  is  absolutely  incorrect, 
since  Station  KFEQ  is  not  being 
shifted  or  changed  from  its  present 
680  kc.  assignment  in  any  way.  For 
your  information,  this  station  has 
been  operating  on  this  680  kc.  fre- 

EXPORTS  OF  RADIOS 

SHOW  SLIGHT  DROP 
EXPORTS  of  radio  and  radio 
equipment  from  the  United  States 
in  1940  were  valued  at  |22,037,234 
as  compared  with  $22,180,561  in 
1939,  according  to  the  Electrical 
Division,  Department  of  Commerce. 
These  exports  amounted  to  15.9% 
of  the  total  electrical  equipment  ex- 

ported to  all  countries. 
Radio  receiving  sets  shipped  to 

foreign  markets  during  1940  were 
valued  at  $10,155,445,  a  decrease  of 
2.8%  from  the  1939  total  of 
$10,452,020.  Transmitting  sets, 
tubes  and  parts  therefor  marketed 
abroad  in  1940  reached  the  highest 
level  since  this  classification  has 
been  recorded  and  were  valued  at 
$3,287,879,  an  increase  of  22%  over 1939  total  of  $2,695,790. 

Exports  of  radio  tubes  in  1940 
were  smaller  than  for  any  year 
since  1932  and  were  valued  at 

$2,451,920.  This  compares  with  for- eign sales  of  radio  receiving  tubes 
in  1939  valued  at  $3,000,701.  Ex- 

ports of  radio  receiving  sets  com- 
ponents had  a  valuation  of  $5,166,- 

757  in  1940,  an  increase  of  4%  over 
the  1939  total  of  $4,965,016.  Sales 
of  other  receiving  sets  accessories 
enjoyed  the  best  year  since  1929 
with  the  exception  of  1937,  exports 
being  valued  at  $621,947  compared 
with  $492,116  in  1939. 

Capt.  Redman  to  Capital 
CAPT.  JOSEPH  R.  REDMAN,  com- 

manding officer  of  the  USS  Hender- son, has  been  assigned  to  duty  in 
Washington  as  assistant  director  of 
the  Office  of  Naval  Communications, 
under  Rear  Admiral  Leigh  Noyes.  He 
succeeds  Capt.  E.  C.  Raguet. 

KFAB 
FOR  NEBRASKA. 
AND  HER 

NEIGHBOR* 
mi 

f)  FOR  THE /  OMAHA 
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DON  S E ARtE ,  GE N'L  MGR. EDWARD  PETRY  £L  CO.,  NAT. REP 

THIS  NEW  transmitter  building  is  being  erected  by  WSBT,  South 
Bend,  Ind.  Located  on  a  38-acre  tract  southeast  of  the  city,  the  building 
will  be  of  hollow-tile  construction  faced  with  off-white  brick.  It  will  front 
91  feet,  with  depth  of  24  feet  except  the  center  section  which  will  be  built 
on  a  diameter  of  38  feet.  Transmitter  will  be  in  the  center,  with  living 
quarters  in  one  wing,  and  garage  and  work  facilities  in  the  other.  WSBT 
will  start  March  29  on  960  kc.  fulltime,  eliminating  WFAM,  the  other 
station  owned  by  the  South  Bend  Tribune.  The  Tribune  on  Feb.  5  wasi 
granted  a  CP  for  an  FM  station  on  47.1  kc,  with  operation  to  start  in  six 
months.  A  10,000-watt  transmitter  will  be  housed  here,  with  a  special 
turnstile  antenna  to  be  erected  on  the  top  of  the  middle  tower. 
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Radio  Selling  for  Defense 
{Continued  from  page  9) 

manufacturers'  investments,  sched- 
uled production  and  employment 

convinces  him  that  there  has  been 
an  accumulative  shift  of  hours 
among  100,000  skilled  and  unskilled 
workers  in  these  towns  and  cities. 
The  next  step  is  to  determine  the 
exact  working  schedules  and  place 
a  plus-program  to  reach  these  lis- 

teners at  a  new  time. 
Does  It  Pull  Audience? 

A  natural  question  at  this  point 
might  be,  "Does  plus-programming 
pull  audience?" 

It  does.  At  least,  that  has  been 
the  experience  at  WOR. 
WOR  has  aggressively  promoted 

plus-program  buying  during  the 
past  three  years  and  part  of  the 
selling  used  has  demanded  careful 
audience  checking  of  plus-programs 
on  the  station. 

For  instance,  one  WOR  plus-pro- 
gram, according  to  a  check  made 

by  C.  E.  Hooper,  was  averaging 
4.4%  of  the  radio  homes  in  the 
New  York  area  while  on  another 
major  station.  Within  the  brief 
period  of  approximately  nine 
months  on  WOR  as  a  plus-program, 
this  show  increased  its  total  audi- 

ence 106% — which  was  2i/4  times 
greater  than  the  percentage  in- 

crease obtained  by  the  live  show 
on  the  other  major  station ! 

Four  months  after  another  major 
station  sponsor  placed  a  transcribed 
version  of  his  show  on  WOR,  the 
WOR  plus-program  was  getting  an 
audience  77%  greater  than  the  live 
show  on  the  other  major  station. 

These  and  a  score  of  other  speci- 
fic examples  definitely  prove  that 

plus-programs  are  a  necessity 
rather  than  a  temporary  experi- 

ment or  indulgence  by  sponsors 
using  stations  in  major  markets. 
The  present  defense  boom  certainly 
makes  the  need  for  them  more  im- 

perative than  ever. 
Added  Values 

Besides  protecting  his  listening 
audience  and  increasing  his  sales, 
the  sponsor  who  steps  out  to  meet 
the  new  programming  problems  cre- 

ated by  defense  obtains  added 
vrlues. 

In  the  first  place,  if  he  places  a 
show  different  from  the  one  he's 

using  at  another  time,  he  naturally 
increases  the  merchandising  effec- 

tiveness of  his  campaign. 
Defense  rebroadcasting  and  plus- 

programming  offers  him  a  strong 
selling  incentive  for  his  dealers, 
wholesalers,  and  others  who  form  a 
necessary  link  in  his  distribution 
and  sales  from  day  to  day. 
He  may,  in  fact,  spot  his  re- 

broadcast  or  plus-program  on  Sat- 
urday morning,  preceding  the  heavy 

shopping  of  Saturday  afternoon. 
In  this  manner  he  not  only  obtains 
the  nearest  thing  to  point-of -pur- 

chase advertising  in  radio,  but,  due 
to  the  five-day  week,  reaches  the 
entire  family  ...  an  evening  audi- 

ence at  daytime  rates! 
The  opportunities  for  the  spon- 

sor, agency  and  station  are  varied 
and  numerous.  The  immediate  job 
is  to  realign  selling  to  meet  these 
present  and  impending  shifts. 

26  HOURS  PER  WEEK 

Auto  Dislributor  Signs  Big 

 Contract  in  Chicago  

RADIO  HAD  another  feather  put 
in  its  cap  on  ¥eh.  12  when  Bird- 
Sykes  Co.,  Chicago,  new  and  used 
car  distributor,  signed  a  26-week 
contract  with  WIND,  Gary,  Ind., 
for  26  hours  weekly.  Sponsor  tried 
radio  a  few  months  ago  when  it 
purchased  250  Graham-Paige  auto- 

mobiles, the  entire  lot  which  re- 
mained at  the  factory  when  the 

company  stopped  the  production  of 
automobiles  and  started  defense 
order  production. 

When  it  took  less  than  five  weeks 
via  radio  to  sell  every  car  in  stock 
the  distributor  decided  to  put  the 
major  portion  of  his  budget  in  air 
time.  The  contract  with  the  Gary 
outlet,  one  of  the  largest  in  point 
of  hours  used  per  week  by  one  spon- 

sor ever  signed  in  Chicago,  was 
negotiated  by  Earl  Fenton,  sales- 

man of  the  station,  and  Dave  Ben- 
nett &  Assoc.,  agency  representing 

the  account.  The  program.  Night 
Watch,  includes  transcribed  music, 
news  reports  and  commentary  by 
Riley  Jackson,  conductor  of  the 
series.  Broadcast  time  is  midnight 
to  4  a.m.  Tuesdays  thru  Sundays, 
and  midnight  to  2  a.m.  on  Mondays. 

O 

WMFG 

Hibbincf 

WHLB 

Virginia 

WEBCd 

•W  I  S. 

Sa/es  Bulk-eye IN  THE  RICH  AKROmCAP 

neam  OFMIMMISOTA  WITH 

THl  ARROmeAP  HCTIVOm 

PLANE  and  fancy  merchandising 
was  used  by  KYW,  Philadelphia, 
when  one  of  its  listeners  won  the 
Piper  Cub  airplane  offered  on 
NBC's  Wings  of  Destiny  sponsored 
by  Brown  &  Williamson  Tobacco 
Co.  The  plane  was  brought  to  the 
studios  for  a  special  broadcast  and 
was  suspended  two  days  on  the 
facade  of  the  KYW  building. 

CANADA  CIRCIJITS 

OF  BVP  COMBINED 
BRITISH  United  Press  announced 
Feb.  6  it  had  combined  its  two  east- 

ern Canadian  radio  news  circuits 
and  extended  lines  to  Halifax  in  the 
east,  Sault  Ste.  Marie  in  the  west 
and  north  to  Timmins,  Ont. 

With  the  merger  and  extension, 
the  new  circuit  is  the  longest  oper- 

ating in  Canada  and  the  only  all- 
Canadian  full-time  radio  news  serv- 

ice existing  in  the  Dominion.  The 
circuit  is  controlled  from  Montreal 
where  the  basic  world  and  national 
news  report  is  compiled  by  a  special 
staff.  Bureaus  in  Toronto,  Ottawa 
and  Halifax  have  access  to  the  wire 
for  regional  filing. 

The  new  circuit  operates  21  hours 
six  days  a  week  and  19  hours  on 
Sunday.  A  second  radio  news  cir- 

cuit is  operated  by  British  United 
Press  out  of  Winnipeg  for  Mani- 

toba, Saskatchewan  and  Alberta 
stations. 

Magazine's  Spots 
THE  GUIDE  GROUP  Publica- 

tions, promoting  the  sale  of  Click 
Magazine,  is  testing  spot  announce- 

ments on  three  Washington  sta- 
tions, WJSV,  WMAL,  WRC. 

Copy  of  the  12  announcements 
broadcast  around  publication  date, 
the  15th  of  each  month,  is  written 
around  editorial  content  with 
Washington  locale.  If  test  is  suc- 

cessful, the  idea  will  be  used  ex- 
tensively in  other  cities,  according 

to  the  Al  Paul  Lefton  Agency, 
Philadelphia. /A/  , 

BALmORE 

General  Offices 

W  E  B  C  Buildincj 

Oululh ,  A/f I'nnesofa 

mriONAL  REPRESENTATIVES 
EDWARD  PETRy  &  CO. 

TOL€DO 

There  are  no 

RESTRICTIONS 

ON  THE 

TUNES 

Cash  Registers 

Sing  For 

Advertisers  on 

This  5000  Watt 
NBC 

Basic  Red  Station 

Ash  any  of  *em! 
(or  KATZ  can  tell  you) 

ON  THE  NBC  RED  NETWORK 

5,000  WATTS 

W5PD 

TOLEDO,  OHIO 
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The  strength  of  Blaw-Knox  towers  shows 

up  under  severe  conditions.  It  is  re- 

vealed in  low  maintenance  cost,  and  — 

ultimately  —  in  much  longer  life.  And 
what  the  structural  engineer  has  done 

to  make  these  towers  sound  and  strong, 

the  electrical  engineer  has  done  to  give 

them  the  extra  efficiency  that  means 

wider  radio  coverage.  Add  pleasing 

appearance  due  to  correct  designing  — 
and  you  have  the  three  extra  values  of 

Blaw-Knox  towers.  We'll  gladly  discuss 
your  antenna  problem  with  you.  Write 

BLAW-KNOX  DIVISION 
OF  BLAW-KNOX  COMPANY 

FARMERS  BANK  BLDG.  PITTSBURGH,  PA. 

Offices  in  Principal  Cities 

THE  San  Francisco  oflSce  of  Ruth- 
rauff  &  Ryan  recently  moved  into 
larger  quarters  in  the  Russ  Building 
and  increased  its  personnel.  R.  M. 
Watson  is  the  agency's  San  Francisco manager. 

DON  HENSHAW  has  joined  Walsh 
Adv.  Co.  Ltd.,  Toronto,  as  radio  di- 

rector. He  was  formerly  radio  direc- 
tor of  A.  MeKim  Ltd.,  Toronto. 

H  W.  KASTOR  &  SONS  Adv.  Co., 
Chicago,  has  established  West  Coast 
offices  at  6331  Hollywood  Blvd.,  Holly- 

wood. David  McCosker,  recently  ap- 
pointed Pacific  Coast  representative, 

is  in  charge.  Firm  is  currently  pro- 
ducing the  weekly  CBS  program. 

Those  We  Love,  sponsored  by  Proctor 
&  Gamble  Co.,  and  the  NBC  Dear 
John  dramatic  serial,  sponsored  by 
Welch  Grape  Juice  Co.  Gordon  T. 
Hughes  is  agency  Hollywood  producer. 

FRED  L.  EDWARDS,  formerly  com- 
mercial manager  of  Kl'.JZ.  Fort 

Worth,  Tex.,  and  before  that  connected 
with  the  production  department  of 
CBS.  New  York,  has  joined  the  Russel 
M.  Seeds  Co.,  Chicago,  as  time  buyer 
of  the  radio  department.  Calvin  E. 
Austin,  formerly  of  Blaekett-Sample- Hummert  Inc.,  Chicago,  on  the  same 
date  joined  the  agency  as  account 
executive  in  the  new  business  depart- ment. 

LYLE  HOSLER,  for  the  last  11  years 
associated  with  the  advertising  depart- 

ment of  Caterpillar  Tractor  Co., 
Peoria,  111.,  was  recently  appointed 
manager  of  the  Kane  Adv.  Agency's Peoria  oflSce. 

LLOYD  BALDWIN,  account  execu- 
tive, has  been  named  radio  director  of 

Key  Adv.  Co.,  Cincinnati. 

.lOHN  WARD,  for  the  last  two  years 
account  executive  of  Lake-Spiro-Shur- 
man  Inc..  Memphis  agency,  has  been 
named  director  of  creative  work  by 
Avron  Spiro.  president  of  the  agency. 
CARL  STANTON.  New  York  execu- 

tive of  Lord  Thomas  of  the  American 
Tobacco  Co.  account,  (Lucky  Strike 
cigarettes,  is  in  Hollywood  to  check 
up  on  West  Coast  training  camps  as origination  points  of  the  weeklv  NBC 
Kay  Kyser's  College  of  Musical  knowl- edge, sponsored  by  the  latter  concern. 

JANE  SCOTT,  formerly  of  Sherman 
&  Marquette,  Chicago,  has  joined  Lord 
and  Thomas,  same  city,  to  work  on  the 
Wayne  King  program,  heard  on  CBS for  Luxor  products. 

HUGO  WAGENSEIL  &  Associates, 
Dayton.  Ohio,  has  been  elected  to 
niembeship  in  the  American  Associa- 

tion of  Advertising  Agencies. 

H.  G.  MOELLER.  for  the  last  three 
years  owner  of  his  own  service  agency, 
in  mid-January  joined  Beh^l  &  Waldie, 
Chicago,  as  account  executive. 

Chicago  Agency  Adds 
BEAUMONT  &  HOHMAN,  Chi- 

cago, during  January  added  the  fol- 
lowing personnel  to  the  Chicago 

office:  Walter  B.  Martin,  formerly 
of  the  copy  department  of  Ruth- 
rauff  &  Ryan,  Chicago,  and  before 
that  connected  with  BBDO  &  J. 
Walter  Thompson,  Chicago,  has 
been  appointed  head  of  the  creative 
department;  Jack  Ross,  producer, 
writer  and  actor,  has  joined  the 
radio  department,  and  C.  O.  Puffer, 
has  been  transferred  from  the 
agency's  Kansas  City  office  and 
named  vice-president  in  charge  of 
new  business  and  promotion.  Guy 
Davis  remains  as  Chicago  office 
manager  and  director  of  service. 

HUGO  C.  VOGEL,  account  executive 
of  Reincke-Ellis-Younggreen  &  Finn 
Inc.,  Chicago,  has  been  appointed  ra- dio director.  Before  joining  the  agency 
last  November,  Mr.  Vogel  was  with 
Beaumont  &  Hohman  Inc.,  Chicago, 
for  four  years  as  vice-president  and radio  director. 

FRANK  F.  WIEDER  has  joined 
Julian  G.  Pollock  Co.,  Philadelphia, 
as  account  executive.  He  was  formerly 
vice-president  and  advertising  man- 

ager of  A.  B.  Kirschbaum  Co.,  Phila- 
delphia clothing  manufacturer. 

JANET  W^ATSON,  formerly  a  copy- 
writer in  the  radio  department  of  Len- 

nen  &  Mitchell,  New  York,  has  joined 
the  radio  staff  of  Compton  Adv.,  New 
York,  where  she  will  work  on  Procter 
&  Gamble  commercials. 

MORSE  PETERMAN  for  the  past 
four  years  account  assistant  in  the 
Los  Angeles  ofl5ce  of  Ralph  L.  Power 
Agency,  has  enlisted  in  the  army.  He 
is  stationed  with  the  headquarters  bat- 

tery of  the  75th  field  artillery  battalion 
at  Camp  Ord,  Cal. 
KATHBRINE  RICHARDSON  has 
joined  Dan  B.  Miner  Co.,  Los  Angeles, 
as  copywriter.  She  succeeds  Don  Menke 
who  resigned  that  post  to  become  pro- 

duction manager  of  Associated  Coun- sellors Inc.,  Phoenix. 

WILLIAM  O'BRIEN,  space  buyer  of 
Guenther-Bradford  &  Co..  Chicago,  on 
.Ian.  27  was  guest  at  a  dinner  and 
presented  with  a  wrist  watch  from 
the  ofiice  staff  in  commemoration  of  his 
20th  anniversary  with  the  agency. 

STANFIELD  &  BLAIKIE,  Montreal 
agency,  has  opened  a  Toronto  office 
with  E.  V.  Hammond  as  manager. 

H.  G.  LITTLE,  former  vice-president of  Lord  &  Thomas  has  been  appointed 
advertising  manager  of  the  Nash  Mo- 

tors Division  of  the  Nash-Kelvinator 
Corp.  A.  R.  Boscow,  assistant  to  the 
general  sales  manager,  and  former 
advertising  manager  of  Nash,  becomes 
fleet  sales  manager. 

AVAILABLE   FOR  SPONSORSHIP 

THE  WORLD'S  MASTERWORKS  OF  MUSIC 

EVERY  WEEKDAY  EVENING 

AT  NINE  O'CLOCK 

WMEX 

BOSTON 

5000  WATTS  FULL  TIME 
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In  Chicagoland 

300,000  Lithuanians 

Listen  and  Respond  to 

THE 

LITHUANIAN 

HOUR 

Over  5,000  Watt  WHIP 
10:00  to  11:00  A.M.  daily 

•  •  • 

A  few  facts: 
1.  Rated  No.  1  program  by 

'87%  of  people  canvass- 
ed in  survey  of  25,000 

Lithuanian  homes. 

2.  Drew  53,221  letters  in 
December,  1939. 

3.  Five  current  participants 
have  been  represented  o 
total  of  19  years. 

•  •  • 

for  participation   details,  write 

SALTIMIERAS 

RADIO  ADVERTISERS 
6912  S.  Western  Avenue 

Telephone:    Prospect  4050 

CHICAGO,  ILL. 

BASEBALL,  day  and  night,  during  the  season,  including  all  home  games 
of  the  Browns  and  Cardinals  except  those  on  Sundays  and  holidays,  will 
be  sponsored  on  KXOK,  St.  Louis,  by  Hyde  Park  Brewery  Assn.  Gabby 
Street,  former  big  league  manager,  begins  his  second  year  for  KXOK 
and  Hyde  Park.  France  Laux,  veteran  of  12  years  baseball  announcing 
on  KMOX  and  a  leading  sports  announcer,  and  Cy  Casper,  regular  KXOK 
sports  announcer,  will  complete  the  three-man  team.  At  the  contract 
signing  were  (1  to  r),  front  row,  Street,  Laux  and  Casper;  standing, 
Oscar  Zahner,  of  Ruthrauff  &  Ryan,  and  Clarence  Cosby,  of  KXOK. 

AGEICY 

ynrppointmeiitf 
GENERAL  ICE  CREAM  Corp.. 
Schenectady,  a  division  of  National 
Dairy  Products  Corp.,  New  York. 
( Sealtest  dairy  products )  to  McKee 
&  Albright.  New  York.  Company  cur- 

rently sponsors  Sealtest  Rudy  Vallee 
Program  on  the  NBC-Red. 
RAMSDELL  Inc..  New  York  (cos- 

metics ) .  to  Street  &  Finney,  New 
York.  No  radio  plans  have  been  an- 

nounced, but  company  has  used  radio 
in  the  past. 
LUTHER  FORD  &  Co.,  Minneapolis 
(Mrs.  Stewart's  laundry  bluing)  to Campbell,  Mithun  Inc.,  Minneapolis. 
Plans  are  to  use  spot  radio  for  a  spring 
campaign  in  key  markets. 
GOLDEN   STATE   CO.  LTD.,  San 
Francisco  (dairy  products)  formerly  a 
heavy  user  of  radio,  to  Ruthrauff  & 
Ryan,  San  Francisco. 
PATHFINDER  PETROLEUM  Co., 
Los  Angeles  (gasoline),  to  Theodore 
B.  Creamer  Adv.,  Los  Angeles.  Cur- 

rently sponsoring  weekly  quarter-hour 
narrative   program,    The    World's  A. Stage,  on  KFI.  that  city. 
JOSEPH    BURNETT    Co.  Boston, 
to  H.  B.  Humphrey  Co.,  Boston. 
Dr.  D.  .JAYNE  &  SON.  Philadelphia 
(proprietary)  to  Carter-Thompson  Co., 
Philadelphia. 
S.  A.  SCHONBRUNN  &  Co.,  New 
York  (Savarin  Coffee)  to  M.  H.  Haek- 
ett  Inc.,  New  York. 

CUMBERLAND  BREWING  Co., 
Cumberland,  Md.,  to  McDaniel,  Fisher 
&  Spelman  Akron.  , 
GEPPERT  STUDIOS,  Des  Moines, 
to  Cary-Ainsworth,  Des  Moines. 
NORTHERN  ILLINOIS  CEREAL 
Co..  Lockport,  111.  (Gold  Medal  Oats 
and  Macaroni),  to  D.  T.  Campbell 
Inc.,  Chicago 
HUB  VACUUM  STORE,  Chicago 
( national  chain  selling  reconditioned 
vacuum  cleaners ) .  to  Lane,  Benson  & 
McCliire,  Chicago.  Radio  may  be  used. 
A.  B.  CAMPBELL  Carpet  Cleaning 
Co.,  New  York,  to  Armstrong. 
Schliefer  &  Ripin,  New  York.  Com- 

pany is  planning  spot  announcements 
four  times  daily  on  two  or  three  un- selected  New  York  stations. 

Schonbrunn  in  N.  Y. 

S.  A.  SCHONBRUNN  &  Co.,  New 
York  (Savarin  coffee),  through  its 
newl'-appointed  agency,  M.  H. 
Hackett  Inc.,  New  York,  is  starting 
a  New  York  City  campaign  with 
sponsorship  of  Dorothy  Thompson 
one  quarter-hour  weekly  on  WOR, 
60  weekly  spot  announcements  on 
WHN,  and  a  weekly  announcement 
on  WMCA. 

Have  you  seen  the  new 
exclusive  special  INS  ra- 

dio features?  They're  dif- ferent— sure-fire  bets  for 
that  sponsor  you  wont. 
Samples  on  request. 

Cooperative  Rep  Firm 

Is  Organized  in  Canada 

A  COOPERATIVE  station  repre- sentation firm  to  be  known  as  Radio 
Representatives  Ltd.,  has  been 
formed  in  Canada  with  headquar- 

ters in  Toronto.  Differing  from 
most  representation  organizations, 
this  company  is  operated  by  the  five 
western  Canadian  stations  It  rep- 

resents, the  board  of  directors  con- 
sisting entirely  of  the  station  oper- ators with  the  exception  of  Jack 

Slatter,  formerly  their  eastern 
Canadian  representative,  who  be- 

comes managing  director.  A.  A. 
Murphy,  CFQC,  Saskatoon,  Sask., 
is  vice-president,  and  the  directors 
are  H.  G.  Love,  CFCN,  Calgary, 
Alta,;  G.  R.  A.  Rice,  Edmonton, 
Alta.;  Dawson  Richardson,  CJGX, 
Yorkton,  Sask.;  H.  Dougall,  CKPR, 
Fort  William,  Ont. 

At  the  same  time  it  was  an- 
nounced in  Chicago,  that  these  five 

stations  will  in  future  be  represent- 
ed exclusively  in  the  United  States 

by  Howard  H.  Wilson  Co. 
Radio  Representatives  Ltd.,  will 

act  primarily  as  representative  of 
these  five  and  any  other  stations 
joining  the  group.  Offices  at  pres- 

ent are  located,  in  addition  to 
Toronto,  in  Montreal.  Production 
and  the  sale  of  transcriptions  will 
also  be  undertaken  for  the  group, 
with  the  company  at  present  work- 

ing closely  with  Dominion  Broad- 
casting Co.,  Toronto. 

A.RTHUR  FULTON  of  Fulton  Ra- 
dio Enterprises,  Hollywood,  has  be- 

come a  stockholder  in  the  Walter  Bid- 
dick  Co.,  Los  Angeles  station  repre- sentatives. 

BUY  SEVEN  SPOTS 

FOR  THE  PRICE 

OF  THREE 

Seven  1  minute  spots — night-time 
rate — on  WMBG— the  Red  Network  outlet 

in  Richmond— cost  $105.00— or  $15.00 

each.  On  the  other  leading  Richmond  Sta- 

tion three  1  minute  spots — night-time  rate 
—cost  $105.00— or  $35.00  each. 

WMBG  offers  you  the  Red  Network 

audience  —  5000  watts  daytime  —  1000 

watts  night — and  equal  density  of  cover- 
age. WMBG  charges  you  only  for  what  it 

covers — a  saving  of  $20.00  on  a  minute 

spot — other  savings  in  proportion.  Before 
you  buy— get  the  WMBG  story.  WMBG, 
NBC  Red  Outlet,  Richmond,  Va. 

National  Representative — John  Blair  Co. 

mm         >iTHAT  WINS^. 

POPULAR 
StaHoH' 

Salt  Lake  Cily 
National  Representalive: 
JOHN  BLAIR  &  CO. INTERNATIONAL  NEWS  SERVICE 
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1000  WATTS 
National  Representatives 
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WASH.,  D.  C. 

Treaty  Shifts,  Recent  Advance 

In  Radio  Studied  at  Columbus 

Problems  of  High-Fidelity  and  FM  Considered; 
Video  Standards  Explained  by  Dr.  Baker 

REALLOCATION,  television  and 
technical  FM  considerations  drew 
major  attention  of  200  technical  ra- 

dio experts  during  the  opening  days 
of  the  fourth  annual  Broadcast  En- 

gineering Conference  being  .held 
Feb.  10-21  in  Columbus,  O.,  under 
auspices  of  the  electrical  engineer- 

ing department  of  Ohio  State  U. 
As  the  conference  goes  into  its  sec- 

ond week  further  comprehensive 
discussions  of  FM  are  prominent 
on  the  agenda. 

Speaking  Feb.  10-11  on  "Sound 
Reproduction  From  Recordings", 
F.  V.  Hunt,  of  Harvard  U,  ex- 

plained the  theoretical  reasons  for 
the  various  factors  entering  into 
reproduction.  He  expressed  the 
opinion  that  if  it  was  desired  and 
an  operator  was  willing  to  spend 
the  money,  reproduction  from  re- 

cordings could  be  accomplished  with 
satisfactory  quality  for  high-fre- 

quency broadcasting,  with  frequen- 
cy range  up  to  15,000  cycles  attain- 

able. He  commented,  however,  that 
development  costs  likely  would  be 
high  to  attain  this  standard. 

Studio  Acoustics 

Paul  J.  Washburn,  of  Johns-Man- 
ville  Corp.,  discussing  "Studio 
Acoustics"  described  factors  in- 

volved in  treating  studios  for 
broadcast  purposes.  He  emphasized 
the  application  of  acoustic  treat- 

ment to  FM,  pointing  out  the  diffi- 
culty of  obtaining  acoustic  materi- 

als with  uniform  absorption  over 
a  band  of  frequencies  up  to  15,000 
cycles. 

Television  was  covered  thorough- 
ly by  Dr.  W.  R.  G.  Baker,  chairman 

of  the  National  Television  System 
Committee,  NTSC  panel  chairmen; 
Dr.  P.  C.  Goldmark,  CBS  chief  tele- 

vision engineer,  and  Harry  Saden- 
water,  of  RCA.  Reviewing  the 
NTSC  recommendations  for  com- 

mercial television  standards.  Dr. 
Baker  explained  reasons  for  NTSC 
decisions  on  various  proposals. 
Further  discussion  on  television 
standards  came  at  an  evening  ses- 

sion Feb.  10. 
Dr.  Goldmark  illustrated  his  lec- 

ture on  color  television  with  slides 
demonstrating  different  aspects  of 
color  television's  development.  Mr. 
Sadenwater  discussed  the  present 
status  of  visual  broadcasting,  call- 

ing attention  to  RCA's  large-screen 
television,  AT&T  wire-line  relaying 
of  television,  RCA  radio  and  CBS 
color  television.  He  predicted  that 
television  would  become  the  great- 

est entertainment  and  advertising 
medium  ever  known.  Mr.  Saden- 

water observed  also  that  if  tele- 
vision continues  to  develop,  it  could 

become  a  big  factor  in  national 
recovery  after  the  present  crisis 
ends,  as  was  the  case  with  radio 
after  the  World  War.  He  held  that 

despite  industry's  concentration  on 
defense  matters,  there  still  is  room 
to  allow  television  to  develop  at  a 
healthy  rate. 

Paul  A.  Loyet,  chief  engineer  of 
WHO,  Des  Moines,  on  Feb.  13  de- scribed in  detail  the  polyphase 
broadcasting  experiment  carried 
on  by  WHO  which  effects  a  sub- 

stantial saving  in  modulator 

power. Defense  Problems 

Substituting  for  FCC  Chief  En- 
gineer E.  K.  Jett,  absent  because  of 

illness,  Gerald  C.  Gross,  chief  of 
the  FCC  international  section,  at 
an  evening  session  Feb.  11  spoke 
on  "Communications  in  the  Na- 

tional Defense".  Mr.  Gross  de- 
scribed the  organization  and  func- 

tions of  the  Defense  Communica- 
tions Board,  pointing  to  the  grow- 

ing importance  of  radio  as  a  medi- 
um of  objective  information  for 

the  public  and  as  a  vital  link  in  all 
modern  military  operations. 

Living  up  to  its  record  as  one 
of  the  most  popular  sessions  of 
the  conference  was  the  general  dis- 

cussion and  question  box  feature 
conducted  Feb.  12-13  by  A.  D.  Ring, 
FCC  assistant  chief  engineer,  as- 

sisted by  Lynne  C.  Smeby,  NAB 
director  of  engineering.  Apart  from 
general  questions  on  FCC  rules 
and  regulations,  Mr.  Ring  discussed 
in  detail  the  reallocation  problem 
and  procedure.  Engineers  were 
cautioned  to  order  immediately  new 
transmitter  crystals,  preparatory 
to  frequency  switches,  although 
Mr.  Ring  indicated  that  manufac- 

turers had  given  assurance  to  the 
FCC  that  crystals  could  be  obtained 
before  the  reallocation  w,ent  into effect. 

The  most  serious  problem  regard- 
ing reallocation  appeared  to  be  the 

changing  of  directional  antenna  ar- 
rays. Mr.  Ring  recommended  that 

all  engineers  secure  FCC  Release 
No.  47182,  which  outlined  the  pro- 

cedure to  follow  in  working  the 
shifts. 

Also  it  was  mentioned  that  the 
NAB  had  requested  that  the  FCC 
extend  the  regular  experimental 
period  of  1-6  a.m.  to  midnight-7 
a.m.,  with  the  provision  that  no 
modulation  be  allowed  between 
midnight  and  1  a.m.,  to  allow  more 
test  time  during  each  night  as  an 
aid  to  making  the  frequency  shifts. 
It  was  requested  that  this  go  into 
effect  temporarily  until  March  30. 
A  unanimous  vote  by  attending  en- 

gineers supported  the  request.  Dur- 
ing a  discussion  on  FM  rules  and 

regulations,  Mr.  Ring  indicated 
that  the  FCC  was  studying  a  plan 
to  allow  stations  to  start  commer- 

cial FM  operation  on  a  temporary basis. 

TWENTIETH  CENTURY-FOX 
Film  Corp.,  New  York,  in  cooperation 
with  Roxy  Theater,  New  York,  is  pro- 

moting the  film  "Western  Union"  with one-minute  spot  announcements  daily 
on  three  New  York  stations,  WQXR, 
WMGA  and  WHN  ;  and  on  WWRL. 
Woodside,  L.  I.,  and  WAAT,  Jersey 
City.  Kayton-Spiero,  New  York,  is agency. 

Network  iKccovnts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 

KNOX  GELATINE  Co.,  Johnstown, 
N.  Y.,  on  Feb.  18  starts  Behind,  the 
News  With  Boh  Garred  on  3  CBS- 
Pacific  stations,  Tues.,  Thurs.,  7  :50-8 
p.m..  Sat,  7:45-8  p.m.  (PST).  Agen- cy :  Kenyou  &  Eckhardt,  N.  Y. 
RICHARD  HUDNUT  Inc.,  New 
York  (Marvelous  cosmetics)  on  April 
1  starts  Hollywood  Showcase  on  7 
CBS-Pacific  stations,  Tues.,  9:30-10 
p.m.  (PST).  Agency:  Benton  & Bowles,  N.  Y. 

Renewal  Accounts 
NEIGHBORS  OF  WOODCRAFT, 
Portland  (insurance),  on  Jan.  28  re- newed for  13  weeks  Good  Morning 
Neighbor  on  31  Pacific  Coast  Don  Lee 
stations,  Tues.,  Thurs.,  8-8:30  a.m. 
(PST).  Agency:  Mac  Wilkins  &  Cole, Portland. 

MODERN  FOOD  PROCESS  Co., 
Philadelphia  (Thrivo  dog  food),  on 
March  16  renews  The  Moylan  Sisters 
on  15  NBC-Blue  stations.  Sun.,  5-5  :15 
p.m.  Agency :  Clements  Co.,  Phil- adelphia. 
F.  G.  VOGT  &  SON,  Philadelphia 
(Philadelphia  scrapple),  on  March  16 
renews  Olivio  Santoro  on  15  NBC- 
Blue  stations.  Sun.,  5 :15-5 :30  p.m. 
Agency :  Clements  Co.,  Philadelphia. 
RALSTON-PURINA  Co.,  St.  Louis 
( cereals ) ,  on  Feb.  28  renews  Tom 
Mix  Straight  Shooters  on  24  NBC- 
Blue  stations,  Mon.  thru  Fri.,  5  :45-6 
p.m.  Agency :  Gardner  Adv-  Co.,  St. Louis. 

Network  Changes 

KRAFT  CHEESE  Co.,  Chicago,  on 
Feb.  16  adds  the  CBC  to  Kraft  Music 
Hall  on  84  NBC-Red  Stations,  Thurs., 
9-10  p.m.  Agency :  J.  Walter  Thomp- son Co.,  Chicago. 
GENERAL  MILLS  Inc.,  Minneapolis 
(Corn  Ki.x),  on  Feb.  23  discontinues 
Beat  the  Band  on  27  NBC-Red  sta- 

tions. Sun..  6 :30-7  p.m.  Agency : 
Blackett-Sample-Hummert,  Chicago. 
MARS  Inc..  Chicago  (candy  bars),  on 
Feb.  24  shifts  Dr.  I.Q.  from  Miami  to 
Seattle  for  six  weeks  on  97  NBC-Red 
stations,  Mon.,  9-9 :30  p.m.  Agency : Grant  Adv.  Agency,  Chicago. 

Colgate  Contest 
COLGATE  -  PALMOLIVE  PEET 
Co.,  Jersey  City,  on  Feb.  17  starts 
a  slogan  contest  for  Super  Suds 
with  $100,000  in  U.  S.  bonds  as 
prizes.  The  contest  is  promoted  on 
Super  Suds  daytime  strips  Ellen. 
Randolph  on  NBC-Red,  and  Myrt 
&  Marge  on  CBS.  Winners  an- 

nounced on  the  program  each  week 
will  draw  a  total  of  $16,000  in 
bonds — one  $1,000  bond,  25  of  the 
$100  denomination,  and  500  of  $25. 
A  grand  prize  of  $4,000  bond  will 
be  announced  after  the  close  of  the 
contest  on  March  29.  Sherman  & 
Marquette,  Chicago,  is  agency. 

Gladiron  Spots 

HURLEY  MACHINE  Co.,  Chicago 
(Gladiron)  in  mid-February 
started  a  varying  schedule  of  five 
to  seven  weekly  announcements  on 
WCFL,  Chicago;  WISN,  Milwau- kee; WGAR,  Cleveland;  WSAI, 
Cincinnati.  Contracts  are  for  13 
weeks.  Agency  is  E.  H.  Brown  Adv. 
Agency,  Chicago. 

RECORDALL  Mfg.  Co.,  Los  Angeles 
recording  and  equipment  manufactur 
ers,  has  discontinued  operation. 
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New  Evening  Schedule 
Now  in  Effect  at  WOV 

NEW  EVENING  schedule  of 
straight  music,  except  for  five- 
minute  news  periods  broadcast  each 
hour  on  the  hour,  at  WOV,  New 
York,  went  into  effect  Feb.  10  as 
previously  announced  by  Arde 
Bulova,  owner  of  the  station,  who 
has  recently  assumed  an  active 
part  in  its  management  [BROAD- 

CASTING, Feb.  10] 
Program  has  been  titled  the  1130 

Club,  named  for  the  frequency 
which  WOV  will  have  following  the 
switch-over  on  March  29.  Alan 
Courtney,  m.c.  of  the  entire  six- 
hour  stretch,  has  divided  it  into 
quarter-hour  units,  each  featuring 
an  individual  style  of  music.  While 
the  program  is  in  its  formative 
stage  no  time  is  being  sold  and 
previous  sponsors  on  the  station 
during  the  evening  hours  have  had 
their  schedules  temporarily  discon- 

tinued. WOV  salesmen  are  offering 
evening  time  to  advertisers  after 
March  1. 

Berne  W.  Wilkins,  formerly  with 
WMCA  and  WNEW,  New  York, 
and  previously  a  partner  in  the 
advertising  agency  of  Weill  & 
Wilkins,  has  joined  the  WOV  sales 
force.  Ray  Linton,  former  sales 
manager  of  WOV,  is  continuing  as 
a  member  of  the  sales  staff  during 
the  reorganization. 

Harold  A.  Lafount,  general  man- 
ager of  Bulova  broadcast  opera- 
tions and  in  charge  of  WOV  until 

a  new  general  manager  has  been 
engaged  to  succeed  Naylor  Rogers, 
flew  to  Salt  Lake  City  Feb.  11  af- 

ter receiving  word  of  the  death  of 
his  father,  Robert  A.  Lafount.  He 
was  expected  to  be  back  at  the 
station  by  Feb.  17. 

New  Defense  Series 

TO  GIVE  the  nation  a  weekly  re- 
port on  the  progress  of  national 

defense  the  National  Assn.  of 
Manufacturers  has  arranged  with 
NBC-Red  for  a  Saturday  evening 
half-hour  series  of  13  broadcasts  to 
originate  in  the  country's  key  de- 

fense production  centers,  starting 
Feb.  22.  The  first  program  will 
deal  with  the  machine  tool  industry 
at  Cleveland,  while  subsequent  pro- 

grams will  report  on  aviation  from 
California,  oil  from  Oklahoma, 
tanks  from  Illinois,  shipbuilders 
from  Virginia,  automobiles  from 
Detroit,  etc. 

Phillips  Renewal 

PHILLIPS  PETROLEUM  Co., 
Bartlesville,  Okla.,  for  the  third 
successive   year   has    renewed  on 

;  KTSP,  St.  Paul,  Tomorrow's  Head- 
lines Tonight,  quarter-hour  nightly 

'  news  program  handled  by  Brooks Henderson  and  Halsey  Hall.  Lam- 
bert &  Feasley,  New  York,  is 

agency. 

Voynow  Named 
RICHARD  VOYNOW,  production 
manager  of  CBS,  has  been  named 
radio  director  of  Ward  Wheelock 
Co.,  New  York.  He  will  supervise 
program  production.  He  formerly 
was  manager  of  WEAN,  Provi- 

dence, and  WICC,  Bridgeport. 

Skids  to  WNAX 

JACK  CHASE,  news  editor 
of  WNAX,  Yankton,  S.  D., 
recently  skidded  off  an  icy 
pavement  and  smashed 
through  a  billboard  near 
Sioux  City,  la.,  where 
WNAX  maintains  studio  fa- 

cilities. He  received  only 
slight  personal  injuries,  but 
his  week-old  car  was  com- 

pletely wrecked.  But  topping 
it  all,  out  of  the  myriad  bill- 

boards lining  the  highway,  he 
smacked  into  one  belonging  ■ to  WNAX. 

School  Using  Discs 

NATIONAL  SCHOOLS,  Los  Ange- 
les (technical  correspondence 

courses) ,  is  sponsoring  transcribed 
five-minute  straight  commercial 
messages  three  to  six  times  weekly 
on  KXA  WIBC  KROY  KORE 
KMPC  KUTA  KIDO,  and  two 
minute  commercials  six  times 
weekly  on  WELI,  New  Haven; 
WNBC,  New  Britain;  KBND, 
Bend,  Ore.  Company  is  also  on 
WMCA,  New  York,  18  periods  a 
week,  comprising  five  five-minute 
transcribed  musicals,  two  quarter- 
hour  live  and  eight  quarter-hour 
transcribed  musical  programs,  and 
three  quarter-hour  newscasts.  Hu- 
ber  Hoge  &  Sons,  New  York  is 
agency. 

Americar  Extends 

WILLYS-OVERLAND  MOTORS, 
Toledo  (Americar)  is  sponsoring  a 
daily  half-hour  recorded  program 
on  WCFL,  Chicago;  daily  10- 
minute  news  period  on  WDZ,  Tus- 

cola, III. ;  26  weekly  announcements 
on  WROK,  Rockford.  The  schedule 
was  increased  Feb.  15  with  addition 
of  an  hour  on  WCFL's  Make  Be- 

lieve Ballroom  on  Saturdays.  Agen- 
cy is  Dave  Benet  &  Assoc.,  Chicago. 

Pacific  Cereal  Spots 

WHEAT-ALONE  Co.,  Vancouver, 
Wash,  (cereal),  new  to  radio,  in  a 
six-week  campaign  ending  March 
10,  is  sponsoring  thrice-weekly  par- 

ticipation in  Norma  Young's  Havvy Homes,  on  KHJ,  Los  Angeles.  Firm, 
on  Feb.  24  start  thrice-weekly  par- 

ticipation in  Helen  Malloy's  Home- 
keeper's  Calendar  on  KOMO,  Seat- tle. Other  radio  will  be  used.  Agency 
is  Charles  H.  Mayne  Co.,  Los  An- 

geles. Charles  Hensley  is  account 
executive. 

THERE'S  MORE  FOR  YOUR  MONEY  AT 

F  R  E  D  E  R  I  C  T  O  N  — N.B. 
1000  WATTS— BASIC  C.B.C.  OUTLET 

WEED  and  CO.- U.S.  Representatives 

CORN  -  PLASTERED,  but  merely 
on  the  feet,  are  Ashevlle,  N.  C.'s 
mailmen,  who  were  donated  a  bun- 

dle of  pedal  relievers  because  they 
had  so  much  more  WWNC  fan 
mail  to  carry  in  January,  1941,  than 
in  January,  1940.  Wythe  M.  Peyton 
(left),  postmaster,  accepts  the  bun- 

dle from  Herman  I.  Moseley  (cen- 
ter), WWNC  promotion  director, 

and  Read  Wilson,  announcer. 

WJLB  to  Move 
WITH  changing  of  call  letters  of 
WMBC,  Detroit,  operated  by  the 
John  L.  Booth  Broadcasting  Corp., 
to  WJLB,  effective  Feb.  25,  an- 

nouncement of  the  moving  of  the 
new  WJLB  to  the  Eaton  Tower  in 
Detroit  was  made.  According  to 
Fred  .  Knorr,  program  director, 
offices,  three  large  studios,  an  audi- 

ence studio,  two  client  booths  and 
two  control  rooms  will  occupy  the 
entire  31st  floor  and  part  of  the 
34th.  A  special  inaugural  program, 
featuring  the  appearance  of  Gov. 
Murray  D.  Van  Wagoner,  Mayor 
Edward  J.  Jeffries,  Congressmen 
and  various  guest  stars  from  other 
Detroit  stations,  will  be  presented 
March  12. 

Armour  Test 

ARMOUR  &  Co.,  Chicago  (produce 
dept.)  on  Feb.  17  started  a  six- 
week  test  campaign  of  15  to  20  one- 
minute  and  chain-break  announce- 

ments promoting  a  new  product  in 
four  markets.  Stations  are  WAG  A, 
WGST,  Atlanta:  WBRE.  Wilkes- 
Barre;  WTAG,  WORC,  Worcester. 
Agency  is  Lord  &  Thomas,  Chicago. 

J.  A.  Leethan 
J.  A.  LEETHAN,  in  charge  of  records 
in  the  national  program  office  of  the 
Canadian  Broadcasting  Corp.,  Toronto, 
died  suddenly  on  Feb.  4,  at  his  home 
in  Toronto.  He  was  born  at  Ottawa 
40  years  ago,  and  had  been  in  the 
Canadian  government's  Civil  Service since  leaving  school.  In  1933  he  was 
transferred  from  the  records  branch 
of  the  Department  of  Transport, 
Radio  Branch,  to  the  Canadian  Radio 
Broadcasting  Commission,  and  in  1936 
when  the  CBC  took  over  the  CRBC 
he  was  transferred  to  the  CBC.  In  ad- 

dition to  radio  circles  he  was  well 
known  in  eastern  Ontario  sporting 
circles.  He  leaves  his  widow  and  one child. 

Party  for  Guard 
A  GOING-AWAY  party  for 
600  officers  and  men  in  the 
National  Guard  unit  of  Du- 
luth  was  staged  by  KDAL. 
The  idea  caught  quickly  and 
ended  in  a  Farewell  Ball  at 
the  armory.  Proceeds  went  to 
the  Battery  Fund.  Window 
displays  were  set  up  all  over 
the  downtown  area  and  a  pa- 

rade of  military  units  was 
staged.  KDAL  provided  two 
complete  floor  shows  for  the 
party,  attended  by  some 
4,000. 
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THE  VOICE  OF  MISSISSIPPI 

MISSISSIPPI  HAS 

NEW  MONEY 

Jackson's  G-E  fluorescent  light  plant — 
to  open  In  February, 
Annual  payroll,  $650,000,  to  create  over 
$3,000,000  annually  in  trade. 
New  plant  to  support  2,000  people — 25 commercial  establisiiments — $400,000  new market  for  agricultural  products — $50,000 for  transportation. 
An  indication  of  new  opportunity  for advertisers  who  invest  their  money  with 
WJDX— DOMINANT  RADIO  STATION 
IN  THE  SOUTH'S  FASTEST  GROW- ING  MARKET! 

Member  of  Southcentral 

Quality  Network 
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Today,  as  since  the  earliest 
days  of  radio,  the  name 
CLARK  on  processed  re- 

cordings is  a  symbol  ol 
sterling  workmanship  and 
quality  materials.  And  to- 

day practically  every  im- 
portant transcription  pro- 

ducer is  a  CLARK  client. 
So,  today,  we  suggest  that 
if  you  are  interested  in 
quality  transcription 
processing  you  investigate 
CLARK. 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221  N.  La  Salle  St.  Central  5275 

Philadelphia  FM 

Advances  Rapidly 

Stations  Striving  to  Be  First 
On  Air  With  New  Signals 
FM  IS  TAKING  substantial  form 
in  Philadelphia,  with  a  general  race 
among  the  stations  to  be  the  first 
on  the  air.  Benedict  Gimbel  Jr., 
president  of  WIP,  upon  receiving 
FCC  permission  Feb.  11  to  con- 

struct an  FM  station,  announced 
that  construction  of  the  transmitter 
would  start  as  soon  as  the  equip- 

ment, already  on  order,  arrives. 
The  transmitter  will  be  installed 
atop  the  Gimbel  Bldg.,  which  houses 
the  station,  an  effective  height  of 
585  feet  above  sea  level,  and  using  a 
three-bay  turnstile  antenna.  It  is 
expected  regular  operations  will 
start  within  two  or  three  months. 

Following  a  license  grant  from 
the  FCC  last  week,  Roger  W.  Clipp, 
general  manager  of  WFIL,  an- 

nounced that  construction  of  an 
FM  station  will  be  completed  in 
90  days,  with  the  station  scheduled 
to  take  the  air  by  May  1.  WCAU, 
first  station  in  Philadelphia  to  be 
licensed  for  FM,  began  construc- 

tion of  a  station  in  December. 

Plans  for  Operation 

It  will  be  completed  by  the  first 
of  April,  according  to  John  H. 
Leitch,  WCAU  technical  director. 
KYW  already  has  application  filed 
with  the  FCC  for  FM  and  hopes 
to  have  a  station  in  operation  be- 

fore mid-summer.  In  addition, 
WPEN  has  signified  intention  to 
file  application  for  an  FM  permit. 
WFIL,  WCAU  and  WIP  an- 

nounce their  FM  transmitters  will 
operate  independently  with  sepa- 

rate studios,  programs  and  offices. 
At  the  start  all  will  operate  six 
hours  daily,  distributed  equally  be- 

fore and  after  6  p.  m.  WFIL,  Mr. 
Clipp  announced,  will  operate  its 
station  atop  the  Widiner  Bldg., 
which  houses  the  present  studios. 
A  250-foot  antenna  will  be  installed, 
giving  an  effective  height  in  excess 
of  500  feet. 

WCAU  has  not  divulged  its 
transmitter  location.  Frequencies 
assigned  and  the  call  letters 
for  the  three  local  stations  are 

WCAU,  46.9  mc,  W69PH;  WFIL", 
45.3  mc,  W53PH;  WIP,  44.7  mc, 
W47PH;  KYW  has  applied  for 
45.5  mc. 

Latin  Disc  Exchange 
FORMATION  of  an  organization 
in  Havana  to  be  the  clearing  source 
for  exchange  of  American  and 
Latin  American  progi-ams  has  been 
announced  by  Henri  Leiser,  presi- 

dent, and  F.  Perez  De  La  Riva, 
secretary  of  the  new  company.  Un- 

der the  name  of  ARTIP  (Associa- 
tion de  Radio-Television  y  de  Inter- 

cambio  Panamericano)  the  new  en- 
terprise will  take  the  cultural  and 

artistic  aspects  of  programs  from 
each  country,  transcribing  them  in 
the  language  and  dialects  of  the 
other  country.  The  service  will  thus 
enable  the  listener  to  hear  artistic 
and  educational  programs  of  other 
American  countries  without  losing 
the  original  atmosphere. 

OFF  TO  PITTSBURGH  went  this 
3,000-watt  General  Electric  FM 
transmitter  after  a  final  inspection 
at  Schenectady  by  C.  A.  Priest 
(left),  engineer  of  the  GE  ra- 

dio transmitter  engineering  depart- 
ment, and  W.  R.  David,  of  the  GE 

transmitter  sales  department.  The 
complete  unit,  comprising  a  250- 
watt  exciter  and  3,000-watt  ampli- 

fier, is  being  installed  by  WWSW, 
Pittsburgh  for  its  new  FM  adjunct, 
W47P.  The  new  station  operates 
on  44.7  mc,  covering  an  area  of 
8,400  square  miles  and  a  potential 
audience  of  2,100,000. 

Westinghouse  FM 
WESTINGHOUSE  E.  &  M.  Co.  is 
starting  immediate  engineering  and 
construction  on  its  new  commercial 
FM  station,  W75P,  recently  author- 

ized by  the  FCC  in  Pittsburgh,  ac- 
cording to  a  Feb.  12  announcement 

by  Lee  B.  Wailes,  manager  of 
broadcasting  of  Westinghouse  Ra- 

dio Stations.  The  construction  per- 
mit for  the  new  station  calls  for 

operation  on  47.5  mc,  serving  an 
area  of  8,400  square  miles  and  a 
population  of  2,100,000.  The  sta- 

tion is  to  be  built  at  Allison  Park, 
Pa.,  on  the  present  KDKA  trans- 

mitting site.  Westinghouse  at  pres- 
ent is  operating  two  FM  stations 

experimentally,  WIXK,  Boston, 
and  WIXSN,  Springfield. 

KVOD,  Denver,  has  appointed  Weed 
&  Co.,  as  its  national  sales  represen- tative. 

PL^iV  ̂ EW  OUTLET 

FOR  RHODE  ISLAND 

PLANNING  to  inaugurate  opera- 
tion March  30,  the  new  WFCI, 

Pawtucket-Providence,  has  com- 
pleted formation  of  its  staff.  W. 

Paul  Oury,  general  manager  of 
Pawtucket  Broadcasting  Co.,  oper- 

ating the  station,  announced  that 
T.  F.  Allen,  former  radio  director 
of  the  Republican  National  Com- 

mittee, has  been  named  commercial 
manager,  with  George  Sutherland 
as  program  director.  Howard 
Thornley,  former  chief  engineer  of 
WPRO,  is  president  and  chief  en- gineer of  the  new  station,  and 
Frank  F.  Crook,  automobile  dis- 

tributor in  New  England,  is  treas- urer and  a  director. 
The  new  station  has  completed 

construction  of  its  transmitter 
building  in  Lonsdale,  R.  I.,  and  the 
installation  of  Western  Electric 

equipment  throughout  is  proceed- 
ing. Studios  are  nearing  comple- tion and  will  be  located  at  450 

Main  St.,  Pawtucket,  in  the  Frank 
Crook  Automobile  Bldg. 
Two  Blaw-Knox  vertical  radia- 

tors, 321  feet  in  height,  are  being 
erected  and  the  ground  system  will 
lay  in  the  marshes  of  the  Black- 
stone  River. 

While  the  station  will  be  ready 
for  operation  prior  to  the  March  29 
Havana  Treaty  reallocation  date,  it 
is  planned  to  withhold  the  starting 
date  until  March  30,  so  the  station 
may  begin  operating  on  1420  kc. instead  of  1390  kc,  the  present 
wavelength  allotted  it. 

GE's  New  FM  Monitor  W 
A  NEW  FM  station  monitor  has 
been  introduced  by  General  Elec- 

tric Co.  as  an  addition  to  its  line 

of  FM  equipment.  Designed  exclu- 
sively for  FM  work,  the  new  unit 

performs  the  vital  functions  of  a 
center-frequency  monitor,  modula- 

tion monitor,  high-fidelity  audio 
monitor  and  modulation-limit  indi- 

cator of  the  flasher  type. 

ve 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City  ,  N.  Y. 
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CONFUSION  among  radio's  Andy Whites  has  been  rampant  for  many 
years  in  the  Arizona  region.  Andy 
White  at  left  is  baritone  with  War- 
ing's  Pennsylvanians.  Three  years ago  he  left  U  of  Arizona  to  join 
Waring,  after  having  built  up  an 
lenormous  following.  The  same 
month  Andy  White  at  right  joined 
KVOA,  Tucson,  as  program  direc- 

tor and  sportscaster.  Ever  since 
they've  been  getting  each  other's fan  mail.  Recently  Andy  White  at 
left  was  featured  in  a  concert  lec- 

ture series  at  U  of  Arizona  and  he 
I  met  Andy  White  at  right.  The  po- 

tential spinach  on  Andy  White  at 
, right  is  being  nursed  along  for  the 
jannual  rodeo  in  Tucson. 

New  RCA  Microphone 

Has  Adaptable  Features 
,RCA  Mfg.  Co.,  Camden,  N.  J.,  is 
I  marketing    a    new  aeropressure 
microphone  whose  directional  char- 

acteristics can  be  altered  by  a  de- 
!  tachable  paracoustic  reflector  baffle. 
1  The    new    microphone    is  bullet 
j  shaped  with  the  live  end  protected 
by  a  grill.  Attaching  the  circular 
dish-shaped  baffle  with  the  concave 

)  face  toward  the  grill  sharpens  the 
'.  directional     charactertistics  and 
•  feedback  is  reduced. 
;    Reversing  the  baffle  so  the  convex 
.  face  is  toward  the  grill  produces 
:the    opposite     directional  effect. 
Baffle  can  be  detached  altogether 

'  and  the  microphone  can  be  used  as 
'  a  normal  pressure  microphone.  The microphone  is  especially  adaptable 
for  amateur  radio  telephone  trans- 

mitter and  public  address  applica- 
tions and  is  available  at  both  low 

impedance   (250  ohms)    and  high 
impedance  (40,000  ohms)  equipped 
with  a  30-foot  cable. 

Westinghouse  in  S.  F. 
THE  WESTINGHOUSE  Electric 
&  Mfg.  Co.,  announces  the  purchase 
in  San  Francisco  of  59,000  square 
feet  of  land  at  Eighth  and  Bryant 

1  Streets  for  a  building  to  house  its 
\  San  Francisco  operations.  Accord- 
ing  to  Charles  A.  Dostal,  Pacific 
coast  district  manager  for  the  com- 

pany, the  investment  in  land  and 
building  will  exceed  $300,000. 

I 

CONTROL 

ROOM 

ERWIN  TOWLE,  formerly  of  the 
engineering  department  of  WOR,  New 
York,  has  joined  the  architectural  de- 

partment of  American  Air  Lines.  He 
is  succeeded  by  John  Ruddley,  for- 

merly with  R.  H.  Macy  Co.  and  a 
draftsman  for  American  Can  Co. 
DAVID  BINNS,  chief  engineer  of 
WLAC,  Nashville,  is  in  the  East  in- 

specting new  transmitting  equipment, 
anticipating  modernization  of  the 
WLAC  plant.  Raymond  Lowry, 
WLAC  engineer,  is  convalescing  from 
an  appendectomy. 
MILFORD  FLACK,  formerly  of 
Pennsylvania  Central  Airlines,  has 
joined  the  engineering  department  of 
WWSW,  Pittsburgh.  He  replaces  John 
Kinsel,  who  has  been  called  to  service 
with  the  Pennsylvania  National 
Guard. 

KERMIT  LYLE  SUEKER  has  join- 
ed the  engineering  staff  of  WCCO. 

Minneapolis,  replacing  Lyman  Swend- 
son  who  has  been  called  to  military service. 

JAMES  SEAY,  formerly  chief  engi- 
neer of  KADA,  Ada,  Okla..  has  been 

made  chief  engineer  of  KOME,  Tulsa. 
NELSON  FOLEY  has  been  added  to 
the  engineering  staff  of  WJR,  Detroit. 
LUTHER  O.  PIERSOL.  has  been  ap- 

pointed chief  operator  of  WDEL  and 
WILM,  Wilmington,  Del. 
THOMAS  W.  YORK,  formerly  of 
WTHT,  Hartford,  is  now  on  the  engi- 

neering staff  of  WBRY,  Waterbury, 
Conn. 
BEN  PETRIE  has  been  added  to 
the  engineering  staff  of  KFEQ,  St. 
.Joseph,  Mo. 
GLEN  NEUVILLE,  chief  engineer  of 
WFTC,  Kinston,  N.  C,  is  the  father 
nf  a  baby  boy,  Michael  Glen,  born 
Feb.  5. 

CURT  DIRLAN,  former  employe  of 
KFYR,  Bismarck,  N.  D.,  has  re- 

joined the  engineering  staff  of  the 
station  replacing  Ivan  Lorenzen,  re- 
signed. 

AL  BARNARD,  technician  of  KGW- 
KEX,  Portland,  Ore.,  recently  re- 

signed for  duty  in  the  United  States 
Army,  where  he  is  radio  instructor. 
IRVING  SMALL,  engineer  of  WELI, 
New  Haven,  on  Feb.  23  is  to  marry 
Cecelia  Korrcik. 
J.  B.  CASEY,  for  the  last  three  years 
chief  engineer  of  KBST.  Big  Spring. 
Tex.,  has  been  named  chief  engineer 
of  KRBC,  Abilene.  He  is  succeeded 
at  KBST  by  Andy  Jones,  who  has  been 
transferred  from  KRBC-  Fred  Ham- 

mond, formerly  chief  engineer  of 
KRBC,  has  entered  military  training 
at  Fort  Sam  Houston,  San  Antonio. 
WALTER  LARDNTER.  formerly  of 
WKNY,  Kingston,  N.  Y.,  and  Robert 
C.  Ames  from  WCHS,  Charleston, 
W.  Va.,  have  been  added  to  the  engi- 

neering staff  of  WTRY,  Troy,  N.  Y. 

^AME  COMMITTEES 

FOR  ISAB  SESSION 
COMPLETION  of  the  convention 
committee  appointments  for  the 
19th  annual  convention  of  the  NAB 
in  St.  Louis,  May  12-15,  was  an- 

nounced last  Tuesday  by  NAB 
President  Neville  Miller.  Merle  S. 
Jones,  general  manager  of  KMOX, 
is  general  chairman,  with  seven 
committees  named  for  various  con- 

vention functions.  The  complete  re- vised list  follows: 
General  Chairman — Merle  S.  Jones, KMOX. 
General — Chairman,  Merle  S.  Jones, 

KMOX ;  L.  A.  Benson,  WIL  ;  George 
M.  Burbach,  KSD  ;  Rev.  W.  A.  Burk. 
WBW;  Robert  T.  Convey.  KWK ; 
John  C.  Roberts  Jr.,  KXOK ;  Wil- liam H.  West,  WTMV. 

Entertainment  &  Reception — Chair- 
man. William  H.  West,  WTMV ;  Rob- 

ert T.  Convey,  KWK  ;  Nicholas  Pagli- 
ara,  WEW ;  Chester  G.  Renier. 
KMOX ;  Bart  Slattery,  WIL. 

Exhibits — Chairman,  Clarence  G. 
Cosby,  KXOK;  L.  A.  Benson.  WIL; Edward  W.  Hamlin,  KSD. 

Golf — Robert  Richardson  Jr.,  KWK  ; 
Roy  Stockton.  KSD, 

Housing — Chairman,  Ray  E.  Dady, 
KWK  ;  Rev.  W.  A.  Burk,  WEW  ;  Ar- 

thur Casey,  KMOX ;  Frank  Eschen, 
KSD;  Elzey  Roberts,  KXOK. 

Promotion  Material  Display  &  Ex- 
hibit— Chairman.  Howard  O.  Peterson, 

WOW,  Omaha  ;  Chick  Allison.  WLW, 
Cincinnati ;  J.  Soulard  .Johnson, 
KMOX  ;  Robert  Sampson.  KWK. 

Publicity  &  Public  Relations- — Chair- man, George  M.  Burbach,  KSD ;  H. 
Dean  Fitzer.  WDAF.  Kansas  City; 
Luther  L.  Hill,  KSO.  Des  Moines; 
John  C.  Roberts  Jr.,  KXOK  ;  Vei-non H.  Smith,  KOWH,  Omaha. 

New  GE  Co-Ops 
FOLLOWING  the  successful  series 
of  five-minute  recorded  programs 
made  available  to  local  General 
Electric  Co.  dealers  for  Christmas 

appliance  promotion,  G-E  is  dis- tributing a  second  series,  featuring 
Alan  Kent  and  Ginger  Johnson, 
Ted  Steele  and  the  singing  Vass 
Family,  to  stations  throughout  the 
country  to  promote  "GE  on  the 
Farm".  Commercials  urge  the 
farmer  to  go  to  his  nearest  GE 
dealer  for  a  copy  of  the  company's farm  catalog,  complete  with  prices. 

EDWARD  SCOVILL,  CBS  opera- 
tions supervisor,  has  resigned  to  join 

the  207th  Coast  Artillery,  Anti-Air- craft  division,  Hinesville,  Ga.,  as  a 
captain. 
VERNON  CHEEK,  engineer  of 
WAGA,  Atlanta,  has  been  called  for 
duty  as  an  ensign  in  the  Naval  Re- serve to  be  stationed  in  Puerto  Rico. 

Proudly  Points  To  Its 
*COUERIIGE 

IN  A  RICH  MARKET 
^RESUirS 

so  ECONOMICALLY  PRODUCED 

Mjij'llij'riik so  EFFECTIVELY  PRESENTED 

V        PONTIAC,  MICH. 

OR 

THE  FOREMAN  COMPANY 
Nafionof  Representatives 

CHICAGO      •    fNEW  YORK 

•  ̂ 0  Serve  IsOell  • 
the  broadcasting  Engineer 

An  Unending 

CREi  Courses  in  Practical 

Radio  Engineering  Are  Under 
Constant  Revision  to  Meet  the 

Ever-New  Developments  of 
the  Radio  Art  

There  will  never  be  a  "completed" CREI  home  study  course.  We  will 
never  be  content  to  "let  well  enough 
alone".  That  is  why  our  texts  are 
presented  in  loose-Icaf  binders  for  con- stant addition  and  revision.  New 
ideas,  new  equipment,  new  methods 
are  constantly  changing  the  radio 
scene  and  to  keep  pace  with  this  prog- 

ress CREI  is  constantly  revising  and 
modernizing  its  lesson  material. 

This  is  a  never-ending  task  for  our 
competent  staff  of  outstanding  en- 

gineer-instructors, headed  by  Mr.  E. 
H.  Rietzke.  Today,  Mr.  Rietzke  is 
still  writing  new  lessons  and  revising 
older  ones,  assisted  by  a  highly  quali- 

fied staff  of  radio  engineering  spe- 
cialists. CREI  training  is  built  on  a 

sound  knowledge  of  modern  radio  en- 
gineering practice.  Behind  the  scenes, 

CREI  is  making  a  constant  effort  to 
improve  that  which  already  has  proven 
good.  This  is  slow,  exacting  and 
arduous  work,  but  the  results  arc 
far-reaching  in  effect,  as  shown  by  the 
accomplishments  of  our  students  and 

graduates. The  entire  CREI  home  study  course 
includes  120  complete  lessons.  Our 
schedule  requires  a  thorough  revision 
and  new  printing  of  all  lessons  at 
frequent  intervals.  Very  rarely  does  a 
CREI  lesson,  when  issued,  show  a 
copyright  date  older  than  two  years. 
ONLY  by  such  methods  can  radio- 

men he  assured  of  adequate  up-to- 
date  lesson  material. 

"Serving  the  Radio  Industry 

Since  1927" 
CAPITOL  RADIO 

Engineering  Insfitufe 
E.  H.  RIETZKE,  Pres. 

3224  SIXTEENTH  ST.,  N.  W. 
WASHINGTON,  D.  C. 

OUR  TARGET: 

7h 

e    world's  large 
■  st  mar ket. 

OUR  WEAPON: 5000  WATTS  day  an d  night  j 
Directional  Antennae. 

our  AMMUNITION jr    product  progr ammed with 
int imate    appeal  to New  Yc 

»rk's 

Melting  Pot  m llions. 

OUR  AIM: insure  results. 

WBNXv'o'r^k  :  SOOOWATTS 
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FEDERAL  COMMUNICA^TIO^  COMMISSION 
FEBRUARY  8  TO  FEBRUARY  14,  INCLUSIVE 

Decisions  .  .  . 
FEBRUARY  11 

KGLO,  Mason  City,  la. — Granted  modifi- cation CP  for  approval  directional  antenna, 
transmitter  site. 
WKPT,  Kingsport,  Tenn. — Granted  vol- 

untary assignment  license  from  C.  P.  Ed- 
wards Jr.  and  Howard  Long  d.b  Kings- 

port  Broadcasting  Co.  to  Kingsport  Broad- 
casting Co.  Inc.,  for  $58,230. 

KXO,  El  Centro,  Cal.  Granted  consent 
voluntary  assignment  license  KXO  from 
F.  M.  Bowles  to  Valradio  Co.  for  $9,250. 
WSPA,  Spartanburg,  S.  C. — Granted 

modification  CP  increase  D  from  1  to  5  kw, 
new  transmitting  equipment,  move  site. 
WWL,  New  Orleans — Granted  modifica- 

tion license  from  specified,  Sh.-KWKH  di- 
rectional to  unl.  850  kc  50  kw. 

W9XC,  Mitchellville,  la.— Granted  CP  in- 
crease developmental  station  from  1  to 150  kw. 

NEW,  Pennsylvania  Broadcasting  Co., 
Philadelphia — Granted  CP  FM  44.7  mc 
9,300  sq  miles  4,500,000  population. 
NEW,  John  Lord  Booth,  Detroit — Granted 

CP  FM  44.9  mc  6,800  sq.  miles  2,900,000 
population. 
SET  FOR  HEARING,  WBNX,  New 

York,  FM  47.5  mc ;  NEW,  Bremer  Broad- 
casting Corp.,  New  York,  FM  47.1  mc ; 

NEW  Outlet  Co.,  Providence.  R.  I.,  FM 
44.3  mc ;  WJJD,  Chicago,  CP  increase  to 
unl.  directional  after  sunset  at  Salt  Lake 
City ;  NEW,  Ralph  L.  Lewis,  Greensboro, 
N.  C,  CP  1370  kc  100  w  unl.,  consolidated 
with  application  of  High  Point  Broadcast- 

ing Co. ;  NEW,  Butler  Radio  Inc.,  Tyler, 
Tex.,  CP  1370  kc  250  w  nl.  ;  NEW,  Wayne 
M.  Nelson,  Concord,  N.  C,  CP  1380  kc 1  kw  D. 
MISCELLANEOUS — Denied  reconsidera- 

tion and  grant  application  CP  new  sta- 
tion 1230  kc  1  kw  directional  and  dismissed 

without  prejudice  petition  to  amend  appli- 
cation, with  alternative  grant  of  890  kc ; 

NEW,  General  Television  Corp.,  Boston, 
granted  temporary  license  television  WIXG 
for  tests ;  WRDO,  Augusta,  Me.,  dismissed 
renewal  proceedings  pending  application 
transfer  control ;  WQAM,  Miami,  Fla.,  dis- 

missed request  for  III-A  classification  on 
present  assignment,  deferred  action  on 
petition  to  increase  power ;  KFDM,  Beau- 

mont, Tex.,  adopted  decision  similar  to 
WQAM. 

FEBRUARY  12 

WMC,  Memphis — Granted  temporary authority  use  5  kw  N  directional  to  over- 
come interference. 

NEW,  City  of  New  York— Set  for  hear- 
ing application  FM  46.7  mc  3,899  sq.  miles. 

WTCN,  Minneapolis,  and  WHB,  Kansas 
City — Set  for  joint  hearing  applications increase  power  etc.  ;  joint  petition  WTCN 
and  KSOO,  Sioux  Falls,  S.  D.,  granted  in- 

sofar as  it  requests  leave  to  amend  KSOO 
application  but  denied  as  to  balance. 

FEBRUARY  13 
KRFJ,  Miles  City,  Mont. — Granted  modi- 

fication CP  new  station  re  antenna,  trans- mitter. 
KOY,  Phoenix — Granted  CP  new  trans- mitter. 
WPEN,  Philadelphia— Granted  modifica- 

tion CP  increase  to  5  kw  directional  N  for 
new  transmitter. 
KATE,  Albert  Lea,  Minn. — Granted  modi- 

fication license  to  Albert  Lea-Austin  Broad- 
casting Co. 

WRLC,  Toccoa,  Ga. — Granted  modifica- 
tion CP  new  station  for  new  transmitter, change  antenna. 

W45D,  Detroit — Granted  modification  CP 
FM  for  approval  transmitter,  antenna 
changes,  change  population  to  2,498,000. 
W63NY,  New  York— Granted  modifica- 

tion CP  FM  for  approval  transmitter,  an- 
tenna, change  population  to  12,074,192. 

W59NY,  New  York — Granted  modification 
CP  FM  for  approval  transmitter,  change 
population  to  12,074,192. 
W45CM,  Columbus — Granted  modification 

CP  FM  for  change  in  transmitter. 

Applications  .  .  . 
FEBRUARY  10 

WMUR,  Manchester,  N.  H. — Modifica- tion CP  for  new  transmitter. 
NEW,  Washington  Broadcasting  Co., 

Washington,  Pa. — CP  1420  kc  250  w unl.  IV. 
NEW,  Chilton  Radio  Corp.,  Dallas— CP 

1370  ko  100  w  unl.,  facilities  KFJZ,  amend- 

ed to  660  kc  1  kw  D,  omit  request  for  KFJZ 
facilities. 
KFVD,  Fort  Dodge,  la. — Modification license  to  unlimited,  asks  KFGQ  facilities. 
KFOR,  Lincoln  Neb. — CP  reinstate  CP 

as  modified  change  equipment,  antenna,  in- crease to  250  w  N  &  D,  move  transmitter. 
NEW,  Moody  Bible  Institute  of  Chicago, 

Chicago — CP  FM  43.9  mc  15,300  square 
miles  population  5,091,600,  amended  to 
47.5  mc. 
KGVO,  Missoula,  Mont. — CP  increase  to 5  kw  N  &  D  directional. 

FEBRUARY  13 

KTSM,  El  Paso — Modification  license from  500  w  to  1  kw,  amended  to  500  w  1  kw D. 
NEW,  Park  Cities  Broadcasting  Corp., 

Dallas — CP  940  kc  500  w  unl.  III-B, amended  re  stock  ownership. 
NEW,  Mosby's  Inc.,  Anaconda,  Mont. — CP  1110  kc  500  w  1  kw  D  unl.,  amended  to 

1200  kc  250  w  IV,  change  antenna,  trans- mitter. 
NEW,  Echo  Park  Evangelistic  Assn.,  Los 

Angeles — CP  45.5  mc  1,344  sq.  miles 
2,296,960,  amended  to  6,972  sq.  miles  2,396- 
217  population  directional. 
NEW,  Yankee  Broadcasting  Co.,  New 

York — CP  620  kc  1  kw  unl.  directional  III- B. 
WBAX,  Wilkes-Barre,  Pa. — Voluntary  as- 

signment license  to  Wilkes-Barre-Scranton Broadcasting  Co. 
KINY,  Juneau,  Alaska — CP  increase  to 5  kw. 
WSYB,  Rutland,  Vt.  CP  new  trans- mitter, directional  N,  increase  to  1  kw, 

change  1500  to  1350  kc. 
W57A,  Schenectady — Modification  CP  FM re  transmitter,  antenna,  change  population 

to  805,060. 
WMCA,  New  York— CP  FM  48.3  mc 9,110  sq.  miles  11,717,445  population, 

amended  to  8,550  sq.  miles,  10,817,455  popu- lation. 
NEW,  Yankee  Network,  New  York — CP FM  46.7  mc  8,500  sq.  miles  11,298,250  popu- lation amended  to  44.7  mc. 
NEW,  Seaboard  Radio  Broadcasting 

Corp.,  Philadelphia — CP  48.3  mc  9,600  sq. miles  3,900,000  population,  amended  to 
9,400  sq.  miles. 
NEW,  Texas  Star  Broadcasting  Co., 

Houston — CP  1210  kc  250  w  unl.  IV, 
amended  to  1230  kc,  under  treaty. 

FEBRUARY  14 

WLAG.  LaGrange,  Ga. — Modification  CP new  station  for  new  transmitter,  change 
antenna. 
NEW,  Alamance  Broadcsting  Co.  Inc., 

Burlington,  N.  C. — CP  890,  kc,  920  kc under  treaty,  1  kw  D  III. 

Tentative  Calendar  .  .  . 

FEBRUARY  17 

WGNY,  Newburgh,  N.  Y.— CP  1370  kc 250  w  unl. 
NEW,  Stephen  R.  Rintoul,  Stamford, 

Conn. — CP  1370  kc  250  w  unl. 

Video  in  England 

ENGLAND'S  television  serv- 
ices were  well  under  way  in 

London  when  the  war  started, 
but  everything  was  stopped 
after  the  outbreak  of  hostili- 

ties. This  led  to  a  question 
in  the  House  of  Commons 
recently  why  surplus  Brit- ish television  receivers  should 
not  be  sent  to  the  United 
States.  Harcourt  Johnson, 
Secretary  for  Overseas 
Trade,  replied  that  they  could 
not  be  exported  because  they 
incorporate  certain  American 
patents  which  British  manu- facturers are  not  permitted 
to  exploit  in  the  United 
States. 

BBC  News  Expanded 
NEWS  service  for  American  lis- 

teners will  be  extended,  the  British 
Broadcasting  Corp.  announced  last 
week.  Starting  Feb.  16  the  6  hours 
of  regular  news  broadcasts  were 
extended  more  than  a  half-hour, 
including  a  wide  variety  of  pro- 

grams aimed  at  the  American 
audience. 

NEW,  William  H.  Amesbury,  Minneapolis 
— CP  630  kc  1  kw  unl.  directional. 

FEBRUARY  20 
WHDH,  Boston— CP  830  kc  5  kw  unl. directional. 

MARCH  12 
WGST,  Atlanta — License  renewal. 

MARCH  13 
WBAX,   Wilkes-Barre,    Pa. — License  re- newal. 

MARCH  24 
WMBG,     Richmond,     Va. — Modification license  to  1350  kc  5  kw  unl.  directional. 

MARCH  31 
KMLB,  Monroe,  La.— CP  1410  kc  1  kw 

unl. NEW,  KNOE  Inc.,  Monroe,  La.— CP 1420  kc  250  w  unl. 
APRIL  15 

WIXG,  Boston  —  Modification  television license  etc. 
APRIL  25 

WTEL,  Philadelphia— CP  1500  kc  260  w unl. 

RULES  FOR  FILim 

AMENDED  BY  FCC 

AMENDMENTS  to  its  rules  gov- 
erning filing  of  information,  con- tracts and  like  information  and  also 

relating  to  practice  and  procedure 
have  been  announced  by  the  FCC. 
The  announcements  follow: 
The  FCC  Jan.  14,  1941,  amended  its 

Rules  governing  the  filing  of  information, 
contracts,  periodic  reports,  etc.,  as  follows, 
eqective  immediately : 
Amended  Sections  43.51  and  43.62  by 

adding  thereto  the  following : 
"Upon  compliance  with  the  requirements of  this  section  by  one  party  to  any  such 

contract,  agreement,  or  arrangement,  tha 
filing  of  a  statement  in  writing  duly  sworn 
to  by  the  other  party  or  parties  thereto 
identifying  such  contract,  agreement,  or 
arrangement,  and  adopting  the  filing 
thereto,  shall  be  regarded  as  compliance 
with  the  requirements  of  this  section  by 
such  other  party  or  parties." The  FCC  on  Jan.  7,  1941,  amended  the 
Rules  of  Practice  and  Procedure,  Part  I, 
as  follows,  effective  immediately ; 
Amended  Section  1.356  to  read  as  follows : 
"Sec.  1.356.  Forfeiture  of  construction 

permits;  extensions  of  time. —  (a)  A  con- 
struction permit  shall  be  automatically  for- 

feited if  the  station  is  not  ready  for  oper- ation within  the  time  specified  therein  or 
within  such  further  time  as  the  Commission 
may  have  allowed  for  completion,  and  a 
notation  of  the  forfeiture  of  any  construc- 

tion permit  under  this  provision  will  be 
placed  in  the  records  of  the  Commission 
as  of  the  expiration  date. 

( b )  Any  application  '  for  extension  of time  within  which  to  construct  a  station 
shall  be  filed  at  least  thirty  days  prior  to 
the  expiration  date  of  such  permit  if  the 
facts  supporting  such  application  for  ex- tension are  known  to  the  applicant  in  time 
to  permit  such  filing.  In  other  cases  such 
applications  will  be  accepted  upon  a  show- ing satisfactory  to  the  Commission  of 
sufficient  reasons  for  filing  within  less  than 
thirty  days  prior  to  the  expiration  date. Such  applications  will  be  granted  upon  a 
specific  and  detailed  showing  that  the 
failure  to  complete  was  due  to  causes  not 
under  the  control  of  the  grantee,  or  upon 
a  specific  and  detailed  showing  of  other 
matters  sufficient  to  justify  the  extension." 

1  P.C.C.  Form  No.  701. 

WNBF-ACA  Pact 

CONTRACT  between  WNBF, 

Binghamton,  N.  Y.,  and  the  Ameri- 
can Communications  Assn.,  cover- ing seven  announcers  employed  by 

the  station,  was  signed  last  week, 
ACA  announced.  Contract  calls  for 
an  average  wage  increase  of  $15 
weekly  and  the  station  has  rein- 

stated Durwood  Finch  as  chief  an- 
nouncer. He  had  been  demoted  and 

ACA  had  filed  charges  of  dis- 
crimination against  WNBF  with 

the  National  Labor  Relations 
Board.  ACA  has  had  contracts 

with  WNBF  covering  the  station's technicians  for  two  years.  New 
contract  was  negotiated  by  Cecil 
D.  Maston,  general  manager  of  the 
station,  and  Grahm  Dolan,  repre- 

sentative of  ACA's  broadcast  divi- sion. 

IN  RESPONSE  to  station  requests 
for  "proven  half-hour  plays  with 
minimum  production  and  maximum  ap-' peal,"  The  Script  Library,  New  York, is  releasing  each  week  to  one  station 
in  any  area  "The  Footlight  Hit  of  the 
Week,"  a  series  of  tested  dramatic 
plays.  Selection  of  the  play  is  governed 
by  previous  fan  mail  response,  with  a 
minimum  requirement  of  30,000  pieces. 

WSVA  Harrisonburg,  Va.,  has  ordered 
a  315-foot  Blaw-Knox  tower  in  con- 

nection with  its  increase  to  1  kw.  on 
550  kc. 

LAST  WORD  in  shortwave  structures  will  be  this  transmitter  building 
of  General  Electric's  KGEI,  to  be  built  soon  at  Belmont,  Cal.  Studios 
and  offices  of  the  50,000-watt  non-commercial  station  will  be  in  Fair- 

mont Hotel,  San  Francisco.  Since  February,  1939,  KGEI  has  been  broad- 
casting 12^2  hours  daily  on  20,000  watts  with  two  beams,  one  to  Mexico, 

Central  and  South  America,  the  other  to  Asia,  Antipodes  and  South 
Africa.  GE  broadcasting  manager  is  R.  S.  Peare. 
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Help  Wanted  and  Situations  Wonted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advonce.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted Situations  Wanted  (Continued) 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — investigate  our  national  place- 

ment service.  Central  Registry,  Orpheum 
Bldg.,  Wichita,  Kansas. 

Salesman  and  Crew  Manager — Experienced 
and  capable  managing  parade  program 
or  other  feature  promotion  ;  submit  refer- 

ences. Box  219,  Broadcasting. 

Openings  on  Hand!  For  qualified  em- 
ployees— every  department — announcers, operators,  combinations,  transradio  press, 

salesmen,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

Experienced  Salesman — For  an  immediate 
opening  in  regional  station,  intermoun- 
tain  west.  In  applying  give  previous  ex- 

perience, sales  records  and  personal  refer- 
ences. Salary  and  commission.  Write  to 

Box  218,  Broadcasting. 

Need  Operator-Announcer — With  first  class 
phone  license.  Good  opportunity  for  ex- 

perience in  programming.  Chance  to  be- 
come program  director.  Want  single  man 

experienced  at  least  one  year.  Box  215. 
Broadcasting. 

Salesmen — in  key  cities  to  act  as  full  time 
representative  for  an  expanding  advertis- 

ing agency.  Excellent  opportunity.  If  you 
live  in  city  over  two  hundred  thousand 
population,  write,  giving  complete  de- 

tails and  references.  Box  227,  Broadcast- ing. 

Situations  Wanted 

Baseball  and  all  sports  play  by  play — Also 
news  and  studio  utility.  Box  226,  Broad- casting. 

Play  By  Play  Announcer — Five  years  ex- 
perience, sports  and  commercials.  Excel- 

lent references.  Box  216,  Broadcasting. 

Engineer — with  experience  in  transmitter, 
control  room,  remotes.  Married,  dependa- 

ble, desires  permanent  position  with 
progressive  station.  Box  224,  BROADCAST- ING. 

Commercial  Manager — man  with  outstand- 
ing record  directing  sales  organization 

past  three  years.  Would  appreciate  iti- 
terview.  Best  references.  Box  229,  Broad- casting. 

Capable  Announcer-Copywriter  — •  Advertis- 
ing Background — College  Graduate — Ex- 

perienced in  production — Fertile  in  ideas 
— First  class  copy  from  spot  announce- 

ments to  dramatic  shows — Announcing 
experience  includes  news  and  sports. 
Box  221,  Broadcasting. 

Commercial  Manager — for  new  or  estab- 
lished station.  Not  a  swivel-chair  execu- 

tive but  a  family  man  who  will  dig  in 
and  get  the  business.  Eight  years  success- 

ful sales  record  on  two  New  England 
stations.  Thorough  knowledge  of  250 
watt  station  operation.  Presently  em- 

ployed. Good  reason  for  changing.  Age, 
33.  Box  223,  BROADCASTING. 

I  Can  Run  Your  Program — recording,  or 
agency  radio  department  for  your  greater 
profit.  Since  1926,  I've  grown  up  with radio  in  production,  announcing,  writing, 
national  and  local  advertising.  Also  ex- 

perienced in  the  theatre.  Presently  em- 
ployed, and  past  two  years  have  managed 

commercial  recording  studio  and  been 
director  of  radio  instruction  in  one  of 
nation's  leading  theatrical  schools.  My services  are  not  cheap,  but  will  pay 
dividends.  Box  217,  BROADCASTING. 

^fuartz  crystals  for 

broadcast  frequency 

reallocation  

The  Bliley  Electric  Company,  manufacturer  of 
well-known  Bliley  Quartz  Crystals,  is  prepared  to 
supply  new  crystals  for  standard  broadcast  sta- 

tions at  temporarily  reduced  prices. 
Naturally,  Bliley  low  temperature-coefficient 

plates  are  approved  by  the  F.C.C.  Beyond  the 
requirements  for  approval,  however,  correct  engi- 

neering and  precision  manufacturing  facilities 
guarantee  fully  reliable  operating  characteristics. 

Take  this  opportunity  to  install  precision-made 
crystals  in  your  transmitter.  Get  ready  for  your 
change-over  early  and  select  your  crystals  as 
carefully  as  you  would  any  other  component  vital 
to  the  operation  of  your  station. 

For  information  concerning  recommendations 
and  costs,  see  your  local  Bliley  Distributor  or 
write  direct. 

BLILEY  ELECTRIC  CO.  .    .  ERIE,  PA. 

Situations  Wanted  (Continued) 

SCRIPT   WRITER-PRODUCTION  MAN— 
original  ideas,  executive  ability,  12  years 
experience,  network,  national  agency, 
commercial  films.  Now  employed.  Desires 
permanent  connection  with  progressive 
station  or  agency.  Young,  married.  Ex- 

cellent references.  Box  228,  Broadcasting. 

Program  Director — Exceptionally  well  quali- 
fied man — with  knowledge  of  every  phase 

of  program  work — wants  position  as Program  and  Production  Manager  and 
special  announcer  with  Eastern  or  South- ern station.  Four  years  with  CBS  O&M 
station.  Address  Box  230,  Broadcasting. 

I  can  put  more  business  on  your  station! 
15  years  experience  in  sales  and  other 
departments.  Can  double  in  production 
and  copy.  No  "hot-shot"  high  pressure but  can  build  good  will  and  hold  ac- 

counts. Married,  one  child,  sober  and  re- liable. Best  reasons  for  being  at  liberty. 
First  class  references  as  to  ability  and 
character.  My  ability  demands  fair  sal- 

ary. Consider  purchasing  interest  in 
small  station.  South  or  west  preferred. 
Box  222,  Broadcasting. 

For  Sale 

328'  Lingo  tubular  steel  tower — now  stand- 
ing Richmond.  Virginia.  A  bargain. 

WTSP,  St.  Petersburg,  Florida. 
For  Sale — A  Lingo  type  antenna,  188  ft. 

tall,  applicable  to  the  1200,  1300,  and 
1400  frequency  range.  Tower  in  perfect 
condition,  located  in  Ashland,  Ky.  Address 
manager  WCMI. 

Churchill  Premium 

ILLUSTRATED  biography  of 
Winston  Churchill  to  be  used  as  a 

premium  by  the  privately-owned stations  of  Canada  [Broadcasting, 
Jan.  27]  will  be  ready  for  distri- bution about  March  15,  according 
to  the  executive  office  of  the  Cana- 

dian Assn.  of  Broadcasters.  The 
booklet  is  to  be  offered  for  25  cents, 
and  arrangements  are  being  made 
to  have  the  offer  made  at  the  same 
time  from  United  States  stations, 
proceeds  to  go  to  a  special  Church- ill fund. 

Wanted  to  Buy 

5  KW  Transmitter  Wanted — prefer  one  of 
standard  make  and  in  good  condition. 
Box  220,  Broadcasting. 

UTICA  MUTUAL  INSURANCE  Co., 
Utica,  N.  Y.,  is  distributing  to  its 
agencies  a  series  of  dramatized  spot 
announcements  transcribed  by  Tran- 

scribed Radio  Show,  New  York. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  Notional  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

m 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montcloir    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co 
Main  Office: 

7134  Main  St. Kansas  City,  Mo, 

Crossroads  of 
the  World 

Hollywood,  Gal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bow:n   Bldg.  e  WASH..   D.  0.  «  NA.  67lf 
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Drawn  for  Broadcasting  by  Sid  Hbc 

Army  Adopts  New  Procedure 

For  Broadcasts  From  Camps 

Simplified  Method  Covering  Commercial  Programs 
Provides  Uniform  Method  of  Application 

AFRA  CITES  WIOD 

ON  LABOR  CHARGE 
AMERICAN  FEDERATION  of 
Radio  Artists  has  filed  charges 
against  WIOD,  Miami,  with  the 
National  Labor  Relations  Board, 
chai-ging  the  station  with  discharg- 

ing two  announcers,  William  Pen- 
nell  and  John  Stinson,  for  union 
activities.  Petition,  filed  with  the 
NLRB  office  in  New  Orleans,  asks 
for  reinstatement  with  back  pay, 
including  fees  for  commercials. 
AFRA's  negotiations  with  WQAM and  WKAT  as  well  as  with  WIOD 
have  been  suspended  pending  a 
settlement  of  this  case. 
Two-year  renewals  of  AFRA 

contracts  with  KSD,  St.  Louis,  and 
WXYZ,  Detroit,  and  a  one-year 
renewal  of  the  WLW,  Cincinnati, 
contract  are  repoi'ted  by  the  un- 

ion, which  also  says  that  negotia- 
tions for  a  contract  with  KWK, 

St.  Louis  are  complete  and  that 
the  signing  should  occur  momen- 

tarily. Negotiations  are  also  un- 
der way  in  Dallas,  between  KRLD 

and  the  AFRA  local  in  that  city. 
Everett  Clark  has  been  appointed 

chairman  of  a  committee  to  draw 
up  constitutional  amendments  for 
submission  to  the  next  AFRA  con- 

vention, which  will  be  held  Aug.  14- 
17  in  Detroit.  Amendments  will 
provide  for  changes  in  the  method 
of  electing  board  members  as  sug- 

gested at  the  last  national  con- 
vention of  the  talent  union.  Other 

members  of  the  committee,  named 
by  the  various  locals,  include — New 
York:  Alex  McKee,  Ken  Roberts, 
John  Brown;  Chicago:  Ray  Jones, 
Philip  Lord,  Dan  Sutter,  with  Nor- 

man Barry  as  alternate;  Los  An- 
geles: True  Boardman,  William 

Brandt,  Hal  Berger,  Frederic  Mac- 
Kaye;  Detroit:  Gwen  de  Lany;  Dal- 

las: Dell  Gibbs. 

WKPT  Stock  Transfer 

THE  FCC  Feb.  11  granted  ap- 
proval of  a  deal  whereby  Charles 

P.  Edwards  Jr.  and  Howard  Long, 
co-owners  of  WKPT,  Kingsport, 
Tenn.,  relinquished  their  entire 
holdings  to  a  new  corporation,  the 
Kingsport  Broadcasting  Co.  Inc., 
for  a  cash  consideration  of  $58,- 
230.  The  structure  of  the  new  cor- 

poration retains  Mr.  Edwards,  a 
local  insurance  man,  as  president 
and  30%  stockholder,  and  Mr. 
Long,  local  postmaster,  as  vice- 
president  with  22.5%.  Secretary  is 
H.  J.  Shivell,  local  industrial  belt 
manufacturer,  with  2.5%  of  the 
stock,  and  A.  D.  Brockman,  Kings- 
port    banker,    is    treasurer  with 
I.  67%  interest.  The  balance  of  the 
stock  is  divided  in  small  blocks 
among  12  other  Kingsport  citizens, 
none  holding  more  than  8%. 
WKPT,  which  began  operation  last 
July  15,  employs  250  watts  on  1370 
kc,  fulltime. 

Spots  for  Book 
DOUBLEDAY,  DORAN  &  Co., 
New  York  (books),  is  promoting 
Business  Encyclopedia  with  five- 
minute  transcribed  announcements 
six  times  weekly.  A  total  of  about 
60  stations  will  be  used,  according 
to  Huber  Hoge  &  Sons,  New  York, 
agency  handling  the  account.  An- 

nouncements have  already  been 
placed  on  WPEN  WIBC  WKST 
WMMN  KGER  WSNJ  KRMC 
KSRO  WDGY  WRUF  KMA  KTRI. 

DESIGNED  to  simplify  clearance 
of  commercial  broadcasts  from  mil- 

itary reservations,  a  recommended 
application  form  for  use  by  stations 
and  networks  was  announced  Feb. 
13  by  the  new  Bureau  of  Public 
Relations  of  the  War  Department, 
directed  by  Major  Gen.  Robert  C. 
Richardson  Jr.  The  recommended 
procedure  for  clearing  facilities 
was  developed  to  facilitate  the 
work  of  both  station  operators  and 
the  Pictorial  &  Radio  Division  of 
the  Bureau. 

Under  the  new  system  a  station 
or  network  desiring  facilities  to 
broadcast  a  program  from  an  Army 
camp  would  make  application  in 
triplicate,  the  single  application 
containing  all  information  perti- 

nent to  the  broadcast.  With  all  this 
in  a  single  application,  it  was  ex- 

plained that  the  War  Department 
could  act  more  swiftly  and  ex- 

peditiously in  clearing  the  broad- 
cast. 

A  Ban  on  Beer 

Also  it  was  pointed  out  that  ap- 
plications must  be  made  by  sta- 

tions or  networks  directly,  rather 
than  by  a  sponsor.  Although  ac- 

ceptable types  of  sponsor  products 
for  these  programs  have  not  been 
specified,  it  was  stated  that  no  beer 
or  alcoholic  beverage  advertising 
would  be  allowed  on  programs 
originating  at  a  military  reserva- 
tion. 

Data  requested  in  the  recom- 
mended application  form  includes: 

Date  of  program,  length  and  time 
of  program,  name  of  sponsor  and 
product,  general  outline  of  pro- 

gram, type  of  talent.  Army  per- 
sonnel requested  to  appear  on  pro- 
gram, technical  data  on  microphone 

installations,  originating  building, 
lines  or  circuit  required  and  actual 
time  they  will  be  in  use,  tran- 

scribed or  live  program   and  in 

transcribed  on  what  other  stations 
would  program  be  broadcast. 

The  application  also  should  in- 
clude assurance  that  the  program 

will  be  produced  without  expense 
to  the  Government  or  interference 
with  military  training,  and  that  the 
broadcast  will  include  an  official 
disclaimer  announcement.  Text  of 
the  commercial  copy  to  be  used  on 
the  program  also  should  be  in- 
cluded. 

Following  is  an  outline  of  the 
proposed  application  form.  Station 
operators  are  urged  to  save  the 
outline  for  reference,  since  no  ap- 

plication blanks  are  to  be  distri- 
buted by  the  War  Department,  ac- 

cording to  E.  M.  Kirby,  civilian 
advisor  for  the  Pictorial  &  Radio 
Division. 

Subject :  Request  for  commercial  radio 
broadcast    from    military  reservation. 

To :  The  Director,  Bureau  of  Public  Re- 
lations, Room  2012,  Munitions  Bldg.,  Wash- 
ington, D.  C. 

1.  Station  (call  letters)  located  in  (city). 
FCC  license  in  name  of  (licensee)  re- 

quests authority  to  originate  a  commercially 
sponsored  broadcast  (by  wire  or  tran- scription) from  (name  of  camp,  post  or station ) . 

2.  The  following  essential  data  is  sub- mitted for  your  information  : 
Date  of  program  or  schedule ;  length 

and  time  of  program ;  name  of  sponsor ; 
product  to  be  advertised ;  general  nature 
or  type  of  the  program  (give  brief  outline 
of  the  entire  program — musical,  talking, 
etc.). 

Do  you  contemplate  using  Army  talent? 
If  so,   of  what  nature? 

If  you  plan  on  using  any  particular 
individual  officially  connected  with  the 
Army  on  the  program,  state  whom  you 
desire  and  the  nature  of  his  appearance. 
Where  do  you  desire  to  install  micro- 

phones ?  Give  definite  location.  If  a  build- 
ing, at  what  actual  location  in  the  build- ing. 

What  line  or  circuit  facilities  will  be 
required.  Actual  time  wires  to  be  in  use, 
from    (hour)    to  (hour). 

Is  program  to  be  transcribed?  If  so,  is 
it  planned  to  use  the  transcription  on 
other  stations  ? 

3.  It  is  understood  that  the  program 
must  be  produced  without  expense  to  the 
Government  and  will  not  interfere  with  the 
normal  training  of  the  troops  at  the  point 
of  origin.  It  is  also  understood  that  the 
program  must  meet  with  the  approval 
of  the  Commanding  Officer  of  the  Army 
post  concerned. 4.  It  is  further  understood  that  the  fol- 

WNYC  Has  Trouble 

Holding  Its  Announcers 
DIFFICULTIES  of  keeping  top- 
notch  announcers  at  WNYC,  New 
York  City  municipal  station,  were 
related  last  week  at  a  hearing  of 
the  City  Council  committee  investi- 

gating the  New  York  Civil  Service 
Commission. 

Counsel  for  the  investigating 
committee  charged  the  Commission 
had  spent  $10,000  and  two  years 
on  an  examination  that  produced 
only  one  qualified  candidate  for  the 
$1,800  announcer's  job.  The  New York  Times  reports  that  members 
of  the  investigating  committee 
laughed  aloud  when  it  was  revealed 
that  the  examination  disqualified 
Ted  Cott,  who  went  to  CBS  at  a 
salary  of  $140  a  week  more  than 
the  city  paid  him  and  Tony  Mar- 

vin, who  left  the  $1,800  year  post  to 
receive  $18,000  a  year  with  Major Bowes. 

A  third  announcer  who,  like  the 
other  two,  had  been  serving  on  a 
provisional  basis  pending  the  result 
of  the  test,  was  Russ  Johns,  who 
now  holds  a  radio  post  in  Virginia. 

Spots  for  Parker 
PARKER  BROTHERS  Inc.,  New 
York,  is  using  two  programs  on 

WOR,  Newark,  to  promote  "Dig", 
a  new  game,  with  spot  announce- ments Monday  through  Friday  on 

Ed  Fitzgerald's  program  and  Mon- 
day, Wednesday,  Friday  anounce- 

ments  on  Henry  Morgan's  Here's Morgan  show.  Clements  Co.,  Phila- 
delphia, is  the  agency.  Recent  new 

sponsor  on  the  Here's  Morgan  pro- 
gram, Tuesdays  and  Thursdays  is 

Salz  Bros.,  New  York,  for  Strat- 
ford 77  fountain  pens  and  pencils. 

Agency  is  S.  R.  Leon  Inc.,  New 
York. 

DIRT  FOR  DOBBER 

CBS  Flower  Expert  Addressed 
 In  Curious  Woys  

POSTAL  authorities  of  Nashville, 
have  come  to  recognize  letters  with 
any  freak  address  referring  to  dirt 
as  the  mail  of  the  Old  Dirt  Dobber 
of  WLAC,  Nashville.  For  seven 
years  on  WLAC  and  for  the  last 
eight  months  on  CBS  each  Satur- 

day morning,  this  expert  on  home 
gardening  and  landscaping  has  con- ducted his  floricultural  programs, 
never  revealing  his  identity  and 
known  only  as  the  Old  Dirt  Dobber. It  is  known  that  he  was  formerly  a 

printing  executive. Over  the  last  six  months  he  has 
received  57,756  fan  letters  from 
listeners  in  every  State,  Canada 
and  Alaska.  Several  have  borne 

such  unique  addresses  as  "Dear 
Dobber";  "Dad  Dobbins";  "Dirt 
Dollar";  "Old  Dirt  Harbor"  and 
the  prize  one  of  all  merely  desig- 

nated "Old  Dirty,  Nashville,  Tenn." 

lowing  must  be  announced  at  the  open- ing and  close  of  the  broadcast: 
"The  presentation  of  this  program  from 

Fort  ....  does  not  constitute  an  endorse- 
ment by  the  War  Department  or  its  per- sonnel of  the  product  advertised,  the 

origination  of  the  broadcast  from  this 
station  being  made  solely  for  the  enter- tainment of  the  military  personnel  serving 

at  this  post". 5.  The  text  of  the  proposed  commercial copy  to  be  used  in  this  program  (opening, 
middle,  close)   is  attached. 

Give  name  of  your  representative  in charge  of  program. 
Application  to  be  signed  by  an  officer 

of  the  corporation  in  which  the  name  of 
the  station  license  is  held.  If  individually 
owned,  to  be  signed  by  the  individuaL 
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WLW  ADVERTISED  ITEMS  GO  ON 

GROCERS'  ''MUST  STOCK''  LIST 

The  efFectiveness  of  WLW  is  proven  by  the  consistent  movement  into  the 

hands  of  the  consuming  trade  of  the  products  advertised  over  this  Station. 

Because  of  constant  turnover,  our  customers,  as  well 

as  ourselves,  enjoy  a  splendid  volume  on  these  items 

and  place  them  on  our  "Must  Stock"  list. 

Charles  J.  Arrighi 

Merchandising  Manager 

W.  D.  CREASEY'S  SONS 
Distributors  for 

REGAL  and  BURKE  STORES 

Cincinnati,  Ohio 

m  THE  NATION'S 

1  STATION 



WHAT'S  YOUR  FM  COVERAGE  PATTERN? 

RCA  301-A  Field  Intensity  Meter 

Checks  service  area  and  antenna  efficiency 

FOR  efficient  operation  on  the  new  high-frequency 
services,  accurate  data  is  just  as  important  as  it  is 

in  standard  broadcasting  practice.  On  any  frequency, 

better  station  operation  begins  with  complete  knowledge 

of  service  area,  antenna  efficiency,  and  field -intensity 

patterns.  The  RCA  301-A  Field  Intensity  Meter  pro- 

vides this  information  for  television,  FM  broadcasting, 

educational  and  experimental  stations  operating  be- 

tween 20  and  120  megacycles. 

Measurements  with  the  301-A  instrument  have  been 

simplified — it's  nearly  as  easy  to  use  as  a  standard 
broadcast  field  meter,  and  arranged  for  recording  with- 

out additional  amplifiers.  With  the  302 -A  noise  meter 

attachment,  surveys  of  signal  to  noise  ratio  may  also 

be  made.  Leaders  in  UHF  development  and  prominent 

consultants  employ  the  RCA  301-A. 

The  301-A  operates  on  the  same  principle  as  broad- 

cast instruments.  Arranged  primarily  for  amplitude 

modulation  stations,  it  may  be  modified  for  measuring 

FM  stations  during  program  transmission  simply  by 

changing  a  resistor  and  condenser ...  or  used  without 

change  to  check  umnodulated  carrier.  Meter  measures 

only  X  13"  x  20%",  weighs  38  lbs.  Accessory  case 
contains  doublet  antenna  and  supporting  tripod. 

Write  the  nearest  district  office  for  data 

Use  RCA  Radio  Tubes  in  your  station  for  finer  performance. 

NewYork:  1270  Sixth  Ave.     Chicago:  589  E.  Illinois  St.     Atlanta  :  530  Citizens  &  Southern  Bank  Bldg.     Dallas:  Santa  Fe  BIdg.     San  Francisco:  170  Ninth  St.     Hollywood:  1016  N.  Sycamore  Avt 
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For  weeks  our  How-Many-Midgets-in-Connecticut  De- 

partment has  been  studying  papers.  Newspapers— not  just 

things  to  write  on. 

It  notes  that  209  papers  now  hst  WOR  programs 

DAILY,  compared  with  the  once-good  total  of  135  papers 

back  in  1939.  And,  it  adds,  103  of  these  209  papers  are 

OUTSIDE  the  area  in  which  WOR  guarantees  to  spread 

your  sound  for  cash! 

This  gives  you  the  general  idea. 

It  also  gives  you  103  proofs  that  people  listen  DAILY  to 

WOR  in  131  cities,  in  14  states,  that  we  don't  even  say  we 
cover.  States  like  Florida,  Kansas,  the  Carolinas  and 

Georgia  —  with  Canada  to  boot.  If  these  people  didn't 
listen,  you  can  bet  whatever  the  taxes  leave  you  that  the 

editors  of  these  papers  wouldn't  be  scissoring  their  col- 
umns to  make  room  for  WOR  programs. 

Our  advertising  people  ( ever  on  the  lookout  for  a  loose 

nickel )  would  like  to  find  some  way  of  charging  extra  for 

this  extra.  We  won't  let  them.  We'll  just  go  on  keeping  the 
excitement  up  near  the  top  of  the  tube,  and  listeners  will 

keep  on  asking  their  editors  to  make  sure  to  let  them  know 

what's  on  WOR— daily,  in  Kansas. 
-that 

power-full station 

WOR^ 



TWrANY  already  know  it — every- 

body  seems  to  be  learning  it: 

WLS  GETS  RESULTS!  It's  no  se- 

cret that  we've  a  pretty  responsive 
audience  out  our  way. 

For  instance — to  be  brief  and  to 

the  point — 52,085  letters  have  been 

received  from  his  WLS  campaign 

the  past  21  weeks  by  a  cough 

remedy  advertiser,  and  700  to  800 

a  day  are  still  rolling  in.  There  are 

other  stories  like  it. 

But  from  this  one  story,  it's  obvi- 
ous: the  WLS  audience  listens,  they 

respond,  and  they  BUY!  They'll 

buy  YOUR  product  if  you'll  tell 

them  about  it.  We'd  like  you  to 
know  more  about  our  audience 

and  how  they  buy.  Just  ask  us  . . . 

or  any  John  Blair  man. 

870  KILOCYCLES 

NBC  BLUE 

50,000  WATTS 

AFFILIATE 

THE  PRAIRIE  FARMER  STATION 

BuRRiDGE  D.  Butler,  President Glenn  Snyder,  Manager 

National  Representatives: 

John  Blair  6l  Company C    H    I    C    A  G 
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EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Represenfafiye 
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* 
WHAI 
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WELI 
New  Haven 
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SEVEN 

For  better  results,  in  quicker  time^  seven  services  are  better 

than  one,  any  day.  But  most  barber  shops — or  radio  stations 
— don't  use  seven. 

But  KOiL — ah-h-h!  There  you'll  find  actual  demonstration 
and  proof  of  the  power-house  results  attained  for  advertisers 

through  KOIL'S  SEVEN  OR  MORE  very  definite  merchan- 
dising helps.  KOIL  7-POINT  PLUS  MERCHANDISING 

assures  the  advertiser  of  SEVEN  OR  MORE  merchandising 

projects,  definitely  promised — faithfully  carried  through, 
with  actual  proof-of-performance  sent  to  both  advertiser 
and  agency. 

We'd  like  to  send  you  full  information  on  this  unique  and 

result-getting  merchandising  plan.  We'd  like  to  tell  you 
about  the  window  poster  displays,  taxicab  signs,  special 

letters,  promotional  announcements,  and  all  the  other  services 

we  use  to  give  your  radio  campaign  dominance  In  Omaha. 

KOIL  7-POINT  PLUS  MERCHANDISING  is  just 

another  reason  why  THE  RADIO  PICTURE  IN  OMAHA 

HAS  CHANGED! 

(A 

p.  S.  We'll  also  include  letters  from  national 
advertisers  and  agencies  who  have  put  KOIL 

7-POINT  PLUS  MERCHANDISING  to  the  test! 

The  I'Point  Plus  Merchandising  m 
station  in  Omaha,  Nebraska  r 

DON  SEARLE. GENERAL  MGR. 

EDWARD  PETIVS.CO..INC..N&TIONAL  REP'R. 

» 
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A  New  Method  of  Determining 

EFFECTIVE  COVERAGE  AREAS 

of  NBC  Networks 

1  The  first  to  be  based  on  a  nationwide  All-County 

Survey  of  station  listening  habits  and  preferences. 

2 The  first  to  measure  all  stations  on  a  uniform  standard. 

3  The  first  to  use  as  its  standard  the  network  eflFective- 

ness  in  the  cities  where  advertisers'  national  program 

ratings  are  made. 



DVERTISERS  have  long  desired  a  method  of  determining  the 

IjL  effective  coverage  of  their  networks  throughout  the  entire  country 

as  well  as  in  the  cities  where  the  regular  national  program  ratings  are 

made.  These  program-survey  points  represent  only  25%  of  the  nation's 

radio  families  — and  without  network  "effective  coverage"  data  for 

the  whole  country,  adequate  merchandising  could  not  be  efficiently 

planned  on  a  national  basis. 

Now,  after  several  years  of  intensive  study,  the  National  Broadcasting 

Company  announces  a  new  formula  by  which  it  will  be  possible  to  map 

network  "effective  coverage  areas,"  on  a  basis  comparable  to  those 

standards  already  accepted  by  advertisers  for  one-quarter  of  the  nation. 

These  new  measurements  will  provide  coverage  maps  which  will 

enable  an  advertiser  to  concentrate  his  merchandising  and  sales  promo- 

tion activities  in  those  areas  where  his  radio  advertising  makes  its  most 

effective  bid  for  listener  attention. 

On  or  after  March  fifteenth,  both  networks  of  the  National  Broad- 

casting Company  will  provide  their  clients  with  exclusive  effective 

coverage  area  maps  of  their  particular  networks. 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
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Though  none  of  us  here  at  Free 

&  Peters  is  old  enough  to  sport  a 

long  white  beard,  we  were  one  of 

the  very  first  firms  of  radio  station 

representatives  who  ever  roped 

and  tied  a  contract  for  spot  broad- 
casting. Which  automatically 

means  that  we've  corralled  a  passel 
of  knowledge  about  markets,  sta- 

tions and  programs,  about  your 

prospective  customers'  listening 
and  buying  habits,  and  how  to 

turn  those  habits  into  a  round- 

up of  sales. 

Maybe  that  explains  —  in  part,  at 

least  —  why  more  and  more 

agencies  and  advertisers  are  lay- 
ing their  radio  problems  on  our 

doorstep  these  days. 

Our  fourteen  top-hands  roam  the 

range  out  of  six  different  ofl&ces 

across  the  country  —  and  they'd 
like  nothing  better  than  the  job 

of  riding  herd  on  any  radio  prob- 

lem you  may  have!  So  how  about 

making  us  prove  we  know  the 

ropes  — for  you? 

r EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  DUFFALO 
WCKY  CINCINNATI 
WDAY   FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN      .    .  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. .  .  IOWA  .  .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 
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ASCAP  Expected  to  Offer  New  Contract 

But  Industry  Is  Planning  to  Take  Its  Times,  Following 

Society's  Signing  of  a  Modified  Consent  Decree 
By  SOL  TAISHOFF 

HAVING  settled  its  current  troubles  with  the  Government 
through  capitulation  to  a  Department  of  Justice  consent  decree, 
ASCAP  shortly  is  expected  to  make  new  overtures  to  the 
broadcasting  industry  for  return  of  its  music  to  the  air. 

Current  indications,  however,  are  that  weeks  or  even 

months  will  elapse  before  a  method  acceptable  to  all  seg- 

industry    is       "77     ""7  I  7 Although  Government  attorneys 
insist  the  decree  terms  will  inject 
competition  in  music  where  monop- 

oly existed  before,  key  broadcast- 
ers are  not  convinced  that  any 

appreciable  change  in  ASCAP's  li- censing operations  will  occur.  The 
Department  attorneys  contend  that 
ASCAP  now  will  become  a  "mer- 

chandising" instead  of  a  "policing" 
agency  for  its  membership. 

'Similar  Restraints' 
It  was  frankly  admitted  that  the 

revision  of  Section  1,  which  as  orig- 
inally drafted  would  have  prevented 

ASCAP  from  exercising  any  de- 
gree of  exclusive  control  or  of  col- 

lection, came  only  after  ASCAP  at- 
torneys had  argued  that  dissolu- 

tion of  the  Society  would  have  re- 
sulted from  the  more  drastic  re- 

quirement. 
The  ASCAP  decree,  except  for 

the  controvei'ted  Section  1,  in  all 
other  general  aspects  conforms  with 
the  decree  accepted  by  BMI  last 
month.  Both  decrees  will  become 
effective  90  days  after  the  ASCAP 
decree  formally  is  entered.  Tech- 

nically, BMI  has  20  days  in  which 
to  contest  the  ASCAP  stipulation, 

since  it  is  provided  that  "similar 
restraints"  must  be  applied  against 
both  parties.  Revision  of  the  mooted 
Section  1  may  be  the  basis  for 
such  an  attack. 
NAB-BMI  spokesmen  were  loath 

to  comment  formally  on  the  action 
until  an  opportunity  is  afforded  to 
study  the  revised  decree.  NAB-BMI 
President  Neville  Miller  announced 
simply  that  it  was  hoped  the  effect 
would  be  to  create  and  maintain 
an  open  and  competitive  market 
for  music.  Until  ASCAP  submits 
a  revised  licensing  plan,  no  formal 
comment  is  likely. 

Provisos  of  the  ASCAP  decree, 
among  other  things,  will  require  it 
to  abolish  its  self-perpetuating 
board ;  make  eligible  for  member- 

ship any  composer  who  has  had  one 

ments    of  the 

evolved  with  ASCAP  publish- 
ing houses  and  writers. 

There  is  no  chance  what- 
ever, according  to  industry 

sources,  for  a  moratorium  un- 
der which  ASCAP  music 

would  be  promptly  returned 

to  the  air,  pending  negotia- 
tion of  new  contracts.  ASCAP 

already  has  hinted,  even  in 
advance  of  the  signing  of  the  de- 

cree, that  it  proposes  to  offer  both 
blanket  and  "pay-as-you-use"  con- tracts to  stations  and  networks. 
And  Gene  Buck,  ASCAP  president, 
has  rolled  out  the  red  carpet,  invit- 

ing the  NAB  to  initiate  discussions. 
Revision  of  ASCAP 

With  BMI  and  associated  non- 
ASCAP  music  sources  adequately 
supplying  radio's  needs,  it  is  ap- 

parent the  broadcasting  industry 
will  be  in  no  great  hurry  to  plunge 
into  a  deal. 

Entering  oT  the  consenF^decree will  force  drastic  revision  of 

ASCAP's  operating  structure,  de- 
spite eleventh-hour  concessions 

made  by  Anti-Trust  Division  at- 
torneys. The  formal  event  is  ex- 

pected to  occur  in  New  York  on 
Monday.  ASCAP's  board  announced 
final  approval  of  the  decree  last 
Wednesday,  and  membership  ap- 

proval— a  mere  formality — came 
Thursday  night. 

Under  the  decree  terms,  ASCAP 
will  continue  to  function  as  the 
collection  agency  for  its  member- 

ship, though  provision  is  made  for 
negotiation  individually  with  users 
of  music  by  the  copyright  owners. 
With  the  funds  going  into  the 
ASCAP  pool,  however,  the  prevail- 

ing system  of  classification  and 
royalty  distribution,  originally  un- 

der vigorous  attack  by  the  Govern- 
ment, can  be  continued  in  some 

modified  form. 

song  published,  instead  of  five;  and 
otherwise  alter  its  operating  struc- 

ture. But  with  ASCAP  remaining 
as  the  collection  agency  and  with 
the  proviso  that  no  ASCAP  mem- 

bers can  function  through  any 
other  agency  in  selling  its  perform- 

ing rights,  broadcast  observers  feel 
that  the  tightly-operated  music  pool 
will  continue  pretty  much  as  in 
the  past. 

Broadcasters,  through  NAB 
President  Miller,  BMI  Vice-Pres- 

ident and  General  Counsel  Sydney 
M.  Kaye,  and  BMI  Special  Coun- 

sel Godfrey  Goldmark,  vigorously 
protested  the  revision  of  the  de- 

cree last  Monday  but  got  nowhere. 
The  Anti-Trust  Division  attorneys, 
after  a  fortnight  of  discussion  with 
ASCAP's  special  counsel,  Charles 
Poletti,  New  York  Lieutenant  Gov- 

ernor, and  his  associate  Milton 
Diamond,  finally  acceded  to  the 
plea  that  without  a  modification 
of  the  non-exclusive  licensing  pro- 

vision, ASCAP  would  be  forced  to 
dissolve. 

After  notice  came  to  the  Depart- 
ment that  the  ASCAP  board  had 

given  its  approval  to  the  decree, 
plans  were  made  for  prompt  filing 
of  a  new  civil  suit  in  the  Federal 
District  Court  for  the  Southern 
District  of  New  York,  along  with 
the  proposed  decree.  This  was  to 
be  accomplished  Monday  or  Tues- 

day. Actual  entering  of  the  decree, 
however,  is  not  expected  for  sev- 

eral days,  or  after  the  formality 
of  a  court  hearing. 

May  Dismiss  Suit 
Consummation  of  the  decree  will 

open  the  way  for  dismissal  of  the 
Government's  criminal  suit  (No. 
449-Q)  filed  Feb.  5  in  Milwaukee. 
It  is  expected  ASCAP  will  make 
a  plea  of  yiolo  contendere,  which 
would  constitute  neither  an  admis- 

sion of  guilt  nor  innocence  to  the 
Government's  charges  of  violation 
of  the  Sherman  anti-trust  laws. 
Dismissal  by  this  process  probably 
would  mean  the  levying  of  a  fine 
against  ASCAP  totaling  $24,000. 
Of  this  $5,000  would  be  against 
the  Society  itself,  and  $1,000 
against  each  of  the  19  publishing 
houses  also  cited  in  the  criminal 
information  [BROADCASTING,  Feb. 
10]. 

With  Broadcast  Music,  Inc.,  and 

other  suppliers  providing  the  indus- 
try with  adequate  music,  broad- 

casters probably  will  be  in  no  great 
hurry  to  deal  with  ASCAP.  It  goes 
without  saying  that  nothing  ap- 

proaching the  guaranteed-percent- 
age  plan  proffered  the  industry before  the  break  last  year  will  be 
acceptable  to  stations  or  networks. 

It  is  logical  to  expect  that  once 
the  decree  is  entered,  ASCAP  and 
a  newly-designated  industry  con- ference committee  will  meet  in  New 
York.  This  may  come  this  week  or next. 

Before  any  tangible  steps  can 
be  taken  the  NAB  board  must  be 
called  into  session,  not  only  to  in- 

struct its  negotiating  committee, 
but  also  to  devise  a  plan  for  re- 

organization of  BMI.  Under  the 
consent  decree  signed  by  BMI  last 
month,  its  organization  must  be 
changed  to  conform  with  the  de- cree terms  within  90  days  after 

ASCAP  is  forced  to  yield  to  "sim- 
ilar restraints". Concession  Worry 

Because  of  the  transcendent  im- 
portance of  the  whole  issue,  the 

NAB  board  might  conclude  that 
action  of  the  membership  is  essen- 

tial before  it  can  proceed  with  con- versations for  return  of  ASCAP 
music  to  the  air.  This  might  come 
in  a  call  for  a  special  convention, 
or  even  await  the  annual  NAB  con- 

vention, scheduled  for  St.  Louis 

May  12-15. A  routine  meeting  of  the  BMI 
board  was  held  in  New  York  last 
Tuesday,  and  was  followed  Wednes- 

day by  a  joint  meeting  of  the  NAB 
Executive  Committee  of  seven,  and 
of  members  of  the  board  of  direc- 

tors of  Independent  Radio  Net- 
work Affiliates.  While  highly  elated 

over  the  success  of  non-ASCAP 
operation,  the  group  had  misgiv- 

ings aplenty  over  the  deep  conces- 
sion made  by  the  Anti-Trust  divi- 
sion in  modifying  the  mooted  Sec- 
tion 1.  They  were  not  inclined  to 

concur  in  the  views  of  the  Govern- 
ment attorneys  that  the  revision 

was  relatively  unimportant,  and 
that  it  introduced  horizontal  com- 

petition in  the  music  field. 

The  Department  of  Justice  deci- 
sion to  modify  Section  1  and  make 

it  "quasi-exclusive"  insofar  as 
ASCAP  licensing  functions  are  in- 

volved, came  after  the  stirring  plea 
to  Government  counsel  by  Messrs. 
Poletti  and  Diamond,  who  were  re- 

tained as  special  counsel  for  a 
$50,000  fee.  Conferences  were  held 
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Does  ASCAP  Decree  Mean  New  Order  in  Music?  ...An  Editorial 

HAS  THE  Government  in  its  zeal  to  settle  its 
litigation  with  ASCAP  by  consent  decree  ap- 

plied only  half-measures,  which  will  not  effec- 
tively break  the  ASCAP  stranglehold  on  per- 

formers of  music  ?  Has  it  left  the  core  of  the 
monopolistic  infection  so  it  will  flare  up  again 
in  the  form  of  flagrant  abuses? 

These  are  the  questions  posed  in  broadcast- 
ing and  other  industries  which  heretofore  have 

been  subject  to  ASCAP's  whim.  It  is  clear  the 
Department  of  Justice  has  made  deep  conces- 

sions to  ASCAP,  heeding  its  plea  of  utter  de- 
struction unless  the  original  decree  demands 

were  made  less  stringent.  But  in  falling  for 
the  ASCAP  sob  story,  it  may  have  gone  too 
far. 

The  precise  language  of  the  decree  is  not  yet 
available,  though  signing  ceremonies  are  to 
take  place  momentarily  in  the  Federal  District 
Court  in  New  York.  Until  that  is  accomplished 
and  the  terms  of  the  decree  can  be  analyzed 
paragraph  by  paragraph,  it  cannot  be  known 
whether  ASCAP  can  continue  arbitrary  money- 
mulcting  operations  of  the  past. 

It  now  has  become  obvious  that  the  signal 
success  of  BMI  since  last  Jan.  1  when  ASCAP 
music  left  the  air,  and  the  accompanying 
abysmal  flop  of  ASCAP  anti-radio  propaganda 
campaign,  motivated  the  action  of  the  Anti- 
Trust  Division  in  relaxing  the  decree  terms. 

ASCAP  was,  and  still  is,  threatened  with  dis- 
integration because  of  the  non-performance  of 

its  music.  ASCAP  writers  must  have  radio 

exploitation  to  survive.  Uncle  Sam's  minions 
wanted  to  forestall  ASCAP's  complete  dissolu- 

tion for  several  reasons.  BMI,  without  even 
seeking  the  objective,  virtually  overnight  would 
become  the  most  important  single  entity  in 
music — possibly  a  monopoly  itself,  and  a  more 
potent  one  because  of  its  association  with  the 
indispensable  exploitation  medium.  At  least, 
that's  the  story. 

The  Department  has  promised  adequate  safe- 
guards, to  prevent  ASCAP  from  running  out  of 

bounds.  The  decree,  like  the  BMI  stipulation 
entered  in  early  January,  makes  provision  for 
the  "pay-as-you-use"  method.  But  the  blanket 
license  alternative  is  available,  once  the  "per 
program"  basis  is  proffered. 

That,  insists  the  Government  attorneys,  will 
provide  competition  in  music  licensing  for  the 
first  time.  But  in  revising  the  ASCAP  decree, 
the  Government  permits  ASCAP  to  continue 
as  the  collection  agency  for  all  of  the  copy- 

right owners  in  its  toils;  prevents  them  from 
licensing  through  other  agents,  with  BMI  spe- 

cifically mentioned,  and  gives  ASCAP  the  right 
to  classify  its  membership,  pretty  much  as  in 
the  past.  Unless  other  safeguards  are  invoked, 
NAB-BMI  executives  feel  there  will  be  no  ma- 

terial change  in  ASCAP's  past  operations. 

The  fact  that  ASCAP  was  forced  to  take  a 
decree  undeniably  is  a  big  victory  for  the 
broadcasting  industry.  No  one,  not  even  the 
most  optimistic  broadcaster,  really  expected 
so  little  public  reaction  against  the  loss  of 
ASCAP's  music,  and  all  this  in  the  face  of 
ASCAP's  slathering  of  thousands  of  dollars 
for  propaganda  to  incite  trouble.  Broadcasters 
did  not  appreciate  their  own  strength. 

Because  public,  industry  and  program  spon- 
sor are  well  satisfied  without  ASCAP  music, 

there  is  no  need  for  haste  in  negotiating  for 
the  return  of  ASCAP  music  to  the  air.  Much 
will  have  to  be  done  to  prepare  for  the  BMI- 
decree  changeover,  anyway.  Three  months  are 
allotted  for  that.  Then  in  the  next  nine  months, 
networks  must  revise  their  modus  operandi  to 
accommodate  clearance  at  the  source.  Both  the 
BMI  and  ASCAP  organizations  during  the  en- 

suing 90  days  must  be  reorganized  to  accom- 
modate the  "per  program"  basis  of  operation. 

The  broadcasting  industry  has  about  $3,000,- 
000  invested  in  or  pledged  to  BMI,  which  has 
proved  beyond  question  its  ability  to  supply 
the  industry's  music  needs.  If  ASCAP,  by  vir- 

tue of  what  at  best  appears  to  be  a  quasi-in- 
nocuous decree,  attempts  to  foist  upon  radio 

another  brand  of  shake-down,  it  won't  get  far. 
There's  good  competition  in  music  now.  Users 
can  get  along  without  ASCAP  very  well. 

early  in  the  week  with  Assistant 
Attorney  General  Thurman  Arnold, 
in  charge  of  the  anti-trust  division ; 
Holmes  Baldridge,  chief  of  the  liti- 

gation section;  Victor  O.  Waters, 
special  assistant  to  the  Attorney 
General  in  charge  of  the  copyright 
cases,  and  his  assistant,  Warren 
Cunningham. 

Protection  of  the  writer,  rather 
than  the  publisher,  proved  to  be 
the  contention  that  swung  over  the 
Department.  It  was  apparent,  too, 
that  pressure  had  been  brought 
from  higher  places  to  prevent 
ASCAP's  collapse.  This  was  found- 

ed on  the  theory  that  if  ASCAP 
passed  out  of  the  picture,  its  mem- 

bers would  desert  to  BMI  and  the 
latter  would  become  an  even  more 

potent  "monopoly"  than  the  Society. 
This  school  contended  that  BMI, 
owned  by  the  industry  which  con- 

trols the  exploitation  medium, 
would  become  a  violator  of  the 
anti-monopoly  laws  despite  its  ef- 

forts to  avoid  such  a  development. 
Under  the  ASCAP  decree  as  now 

written,  wholesale  desertion  of 
ASCAP  writers  to  BMI  will  be 
averted.  While  ASCAP  will  have 
to  dispense  with  its  self-perpetuat- 

ing board  structure,  it  nevertheless 
will  be  left  free  to  run  its  own  busi- 

ness, though  the  Government  coun- 
sel insist  it  will  not  be  able  to  dis- 

tribute funds  on  a  preferential 
basis.  Royalties,  according  to  the 
Government,  must  be  allocated  on 
the  basis  of  the  contribution  of 
copyright  owners  to  ASCAP,  and 
on  actual  public  performance  for 
profit.  The  old  method  of  arbitrary 
classifications  will  be  terminated. 

Clearance  at  the  source  of  all 
music  is  specifically  provided  in 
both  the  BMI  and  ASCAP  decrees. 
The  provision,  however,  will  not  be- 

come operative  until  nine  months 
after  the  BMI  reorganization  or  ap- 

proximately a  year  from  the  date 
of  ASCAP's  capitulation  to  such  a 

decree.  Both  NBC  and  CBS  neces- 
sarily must  revise  their  contracts 

with  affiliates  to  accommodate  this 
system.  Each  key  station  originat- 

ing a  program,  whether  over  a  na- 
tionwide network  or  a  two  station 

hookup,  must  clear  music  perform- 
ing rights  and  indemnify  outlets 

against  infringements.  Individual 
stations,  for  local  performances, 
must  hold  necessary  performing 
licenses,  however. 

ASCAP  Distributes  Decree 

At  the  ASCAP  membership  meet- 
ing in  New  York  last  Thursday, 

where  formal  ratification  of  the  de- 
cree was  procured  as  a  means  of 

avoiding  future  legal  snarls,  it  is 
reported  mimeographed  copies  of 
the  proposed  document  were  passed 
out.  It  developed,  however,  that  the 
language  was  not  identical  with 
that  actually  incorporated  in  the 
decree,  which  will  not  be  formally 
released  by  the  Department  until 
the  actual  filing  occurs.  This  inci- 

dent provoked  some  difficulty.  The 
understanding  had  been,  it  is  re- 

ported, that  the  decree  would  not 
be  released  until  signed.  It  is  felt 
ASCAP  did  not  keep  faith. 

Because  the  language  of  the 
original  draft  did  not  accord  with 
the  NAB-BMI  understanding  of 
certain  of  the  decree  provisions, 
conversations  were  held  during  the 
latter  part  of  the  week  by  Messrs. 
Miller  and  Kaye  with  Anti-Trust 
Division  attorneys.  It  was  during 
these  conversations  that  the  De- 

partment assured  the  broadcast 

representatives  that  ASCAP's  ver- sion of  the  decree  was  inaccurate. 

Even  though  Government  at- 
torneys have  been  notified  of 

ASCAP's  acceptance,  they  do  not 
regard  the  decree  as  an  accom- 

plished fact  until  the  papers  are 
signed.  Once  this  is  done.  Assist- 

ant Attorney  General  Arnold  will 
issue  a  press  release. 

Diversified  BMI 

EXAMINATION  of  50  recent 
BMI  tunes,  representing  the 
pick  of  50,000  submitted  man- 

uscripts pouring  in  at  the  rate 
of  1,000  per  day,  indicates  an 
interesting  diversity  of  au- 

thorship, according  to  a  BMI 
analysis.  Among  the  recent 
tunes  are  compositions  of 
nine  professional  musicians, 
among  them  Bandleader  Hor- 

ace Heidt;  one  newspaper- man now  in  military  training ; 

Edgar  A.  Guestj  America's household  poet,  who  has  writ- 
ten "At  Home,  When  Lights 

Are  Low"  in  collaboration 
with  Maurice  Wetzel,  Chica- 

go radio  program  director;  a 
Philadelphia  dentist;  a  post- 
office  clerk;  a  Midwest  book- 
keeper. 

ASCAP's  Decree  Action 
Ratified  by  Membership 
MEMBERSHIP  meeting  of  ASCAP, 
held  at  the  Hotel  Astor,  New  York, 
last  Thursday  night  and  attended 
by  some  700  ASCAP  members, 
unanimously  approved  the  action  of 
the  board  in  accepting  the  consent 
decree.  It  was  announced  that  at 
the  board  meeting  held  Feb.  19 
every  publisher  member  of  ASCAP 
had  reaffirmed  his  10-year  contract 
with  the  Society  and  that  the  com- 

poser members  at  the  meeting 
unanimously  reaffirmed  their  10- 
year  contracts. 

Meeting  was  opened  by  Gene 
Buck,  ASCAP  president,  who  flew 
to  the  Pacific  Coast  to  conduct  a 
similar  meeting  of  Hollywood 
writers  on  Feb.  23  in  Beverly  Hills, 
Cal.  Charles  Poletti,  who  handled 
ASCAP  negotiations  with  the  De- 

partment of  Justice,  read  the  de- 
cree to  the  New  York  meeting,  ex- 

plained its  provisions,  and  recom- mended its  acceptance. 

Theatre  League  Denied 
Part  in  Consent  Decree 

EFFORTS  of  the  League  of  New  f 
York  Theatres  to  participate  in  any  ' 
settlement  of  the  ASCAP  contro- 

versy by  consent  decree,  through  \ 
inclusion    of    a    provision    which  ■ 
would  recognize  claims  of  owners 
of  grand  rights  to  royalties  paid  | 
into  ASCAP  for  music  perform-  i 
ance,   apparently   have  fallen  on  f 
deaf  ears.  Anti-Trust  Division  at-  ; 
torneys    of    the    Department    of  [ 
Justice  are  not  disposed  to  alter  i 
the  ASCAP  decree,  slated  to  be  <; 
entered  next  week,  to  accommodate 
these  demands,  made  formally  in  a 

petition  filed  Feb.  '17.  It  is  felt that  actually  the  theatrical  group 
seeks  to  have  a  definition  of  grand  , 
rights  as  opposed  to  small  rights  ■ written  into  the  decree.  i 

Milton  R.  Weinberger  and  Wil- 
liam Klein,  New  York  attorneys, 

conferred  with  Department  of  Jus- 
tice attorneys  last  week  regarding 

their  claims.  They  sought  to  have 
provisions  introduced  which  would 
permit  producers  of  musical  come- 

dies, holding  grand  rights,  to  ne- 
gotiate with  ASCAP  on  distribu- 

tion of  royalties  recognizing  their 

rights. In  New  York  last  Thursday, 
Messrs.  Klein  and  Weinberger  said 
that  the  League  plans  to  object  to 
acceptance  of  the  ASCAP  decree  by  | 
the  Federal  District  Court  in  Newj 
York  when  it  comes  up  for  hearing,  i 
Under  customary  procedure,  the 
court  will  set  a  hearing  date  fol- 

lowing the  filing  of  the  proposed 
decree,  scheduled  for  Feb.  24.  The 
hearing  date  probably  will  come within  a  week. 

BMI  has  contracted  for  the  liceusinf: 
of  music  controlled  by  the  Society  of' Jewish  Composers,  Publishers  &  Song- 

writers; has  acquired  the  performance  I; 
rights  to  the  band  music  catalog  of  [ 
Jean  Missud  of  Salem,  and  has  also  ] 
contracted  for  the  catalog  of  Majestic Music  Corp. 

Page  10  •  February  24,  1941 BROADCASTING  •  Broadcast  Advertising 



Music  Shift  Fails  to  Affect  Audience 

Slight  Gain  for  Drama 
And  Loss  for  Music 

Noted  by  Hooper 

ANSWERING  questions  of  adver- 
tisers and  agencies  about  the  effect 

of  the  withdrawal  of  ASCAP  music 
from  network  programs  on  the  size 
of  the  radio  audience  since  the  first 
of  the  year,  C.  E.  Hooper  Inc.  has 
analyzed  the  listening  indexes  for 
December,  1940,  and  February, 
1941,  as  revealed  by  the  Hooper 
Radio  Reports  for  those  two 
months. 

The  general  conclusion  is  that 
no  significant  change  has  occurred 
in  the  size  of  the  radio  audience  or 
its  listening  pattern  as  a  result  of 
the  music  situation,  except  for  a 
slight  decrease  in  listening  to  musi- 

cal programs  and  a  slight  increase 
;in  the  listening  to  dramatic  shows. 

Five  questions  are  posed  and 
answered  in  the  Hooper  study.  The 
first  question:  Is  radio  in  general 
losing  its  audience?  is  answered  by 
a  sets-in-use  breakdown  as  follows : 

EVENING  SETS-IN-USE 
Day Dec.  19J,0 Feb.  191,1 
Sun. 39.0 43.1 
'Mon. 35.4 37.0 
Tues. 

'Wed. 
35.9 37.6 
33.8 34.9 

Thurs. -  36.3 37.1 
Fri. 31.6 36.9 
Sat. 29.7 28.8 

Change 

+4.1 
-fl.6 

+  1.7 
+  1.1 +0.8 +  5.3 

—0.9 

i  The  average  change  in  sets-in-use 
jfrom  December  to  February  is  an 
.increase  of  2.2%,  approximately  the 
[normal  seasonal  change,  which 
.over  the  past  five  years  has  aver- 
laged  2.5%.  Hooper's  conclusion  is 
;that  "nothing  has  arisen  between 
iDecember,  1940,  and  February, 
1941,  to  cause  any  abnormal  in- 

crease or  a  decrease  in  the  audi- 

'ence  of  radio  in  general." 
Similarly  tabulating  the  ratings 

for  network  programs : 

EVENING  AVERAGE  RATINGS— 
DEC.-FEB. 

Day 
.3un. 
Mon. 
Tues. 
iVed. 
;fhurs 
,Fri. ;3at. 

Dec.  1940 Feb.  19  J,  1 Change 
 13.2 14.4 

+  1.2 
10.8 10.5 

—0.3 

12.9 13.4 

+0.5 
11.4 12.1 

+  0.7 
13.1 14.0 

+  0.9  10.1 10.9 
+  0.8 11.1 11.0 

— 0.1 

■and  finding  an  average  of  0.7%, 
■the  study  concludes  that  network ratings  have  not  fallen  off.  Further- 

more, the  percent  of  listeners  to 
?vening  programs  also  increased 
slightly,  by  0.2%,  showing  that  the 
aetworks  are  not  losing  listeners  to 
'  ndependent  stations.  The  "percent 
'>f  listeners"  breakdown  by  evenings l''ollows: 

OF  LISTENERS"  TO  EVENING PROGRAMS 
yOay 
\^m  . 
Ion. 
"ues.  . 
fed.  . 'hurs. 
lat. 

Dec.  1940 
-_.31.8 
__.27.9 
.--32.2 
-__30.9 
___.33.9 
-__28.1 
—  35.1 

Feb.  19 32.4 
27.0 
33.0 
32.2 
34.0 27.7 
34.0 

Change 

+  0.6 

—0.9 

+  0.8 
+  1.3 
-fO.l —0.4 — 1.1 

i  Pointing  out  that  on  Saturday, 
'ind  only  on  that  day,  all  three 
neasurements  are  down.  Hooper 
ays  that  this  variation  may  not  be 
entirely  statistical,"  since  there 
re  only  seven  sponsored  network 

SUMMARY  OF  HOOPER  FINDINGS 

1.  There  is  no  significant  change,  other  than  seasonal,  in  the  total 
radio  audience. 

2.  It  would  appear  from  these  findings  that  the  significant  change  be- 
tween December,  1940  and  February,  1941  has  been  entirely  internal — 

a  slight  shift  from  music  to  drama. 
3.  There  is  no  significant  listener  shift  between  network  and  inde- 

pendent stations. 
4.  Music  programs,  both  concert  and  popular,  have  lost  slightly  in 

popularity  since  December. 
5.  Losses  of  less  than  1%  of  listeners  are  found  for  variety  and  news 

programs. 
6.  The  "%  of  listeners"  to  drama,  both  plays  and  continuities,  has increased  slightly. 
7.  Quiz  programs  show  a  gain  of  less  than  1%. 
8.  On  Saturday  evening  when  the  sponsored  network  offerings  are 

sparse  and  chiefly  musical,  a  slight  general  decrease  in  radio  listening 
is  found. 

programs  on  Saturday  evening;  the 
quarter-hour  continuity  and  news 
programs  which  build  early  evening 
audiences  Monday  through  Friday 
are  not  on  the  air  on  Saturday; 
neither  NBC-Blue  nor  MBS  has 
any  sponsored  shows  on  Saturday 
evening,  and  the  sponsored  shows 
on  the  Red  and  CBS  are  chiefly 
musical  after  9  p.m.  EST.  There- 

fore, any  shift  away  from  musical 
shows,  no  matter  how  slight,  would 
cause  some  loss  for  Saturday  eve- ning. 

Has  there  been  such  a  loss?  Are 
music  and  variety  programs  losing 
their  audiences  to  other  types  of 
programs?  The  answer  is  found  in 
a  popularity  index  table,  based  on 
percent  of  listeners  to  various  types 
of  programs: 

Dec.  1940 Feb.  1941 
Chang 

Variety 
(29  programs) -37.5 37.0 0.5 
Drama,  Plays 
(21  programs) -33.3 34.6 

+  1.3 

Music,  Popular 
(13  programs) _31.0 29.4 

—1.6 

Quiz 
(11  programs) 28.0 28.9 

+0.9 

News 
(10  programs) _28.2 27.1 

—0.9 

Drama Continuity 
(9  programs)- -25.1 26.8 

+  1.7 

Music,  Concert 
(6  programs)- 

-27.3 24.0 

—3.3 

PROGRAMS  ACHIEVE 

mCREASED  RATimS 

REPORT  of  the  Cooperative  Anal- 
ysis of  Broadcasting  for  the  period 

ending  Feb.  11  shows  increased  rat- 
ings for  all  types  of  programs. 

Comparing  ratings  of  170  network 
programs  for  periods  ending  Dec, 
23  through  Feb.  11  reveals  that  87 
have  gained  listeners,  74  lost  audi- 

ence and  9  remained  unchanged. 
Tabulation  shows  for  period  ending : 

70  Day    100  Evening  All 
Programs  Programs  Programs 

Dec.  23  ■   6.2  13.9  10.7 Jan.  14   6.0  13.5  10.5 
Jan.  26   6.1  14.0  10.7 
Feb.  11   6.2  14.2  10.9 

Contrasting  the  latest  CAB  rat- 
ings with  the  previous  report  (182 

programs  are  then  comparable) 
shows  96  increases,  67  decreases 
and  19  remaining  unchanged. 
Breakdown  shows : 

No 

Up 

Down 
Change 

35  Musicals 18 16 1 
73  Non-Musical.  Variety 44 24 5 
108  Combined  Evening- 62 40 6 
74  Daytime 

34 

27 

13 

Total  (182  programs) 

96 

67 19 

A  COMPLETE  program  of  BMI 
music  will  be  presented  at  Town  Hall. 
New  York,  March  13,  by  Otto  Cesana 
and  his  orchestra. 

Drawn     for     Broadcasting    by     Sid  Hix 

"He  Submitted  a  Song  Called  'When  Ida  and  Jeannie  Met 

Perfidia  and  Frenesi' !" 

Board  in  Canada 

Studies  Copyright 

Further  Inquiry  Is  Foreseen 
As  Testimony  Conflicts 

By  JAMES  MONTAGNES 
WHILE  Canadian  broadcasters  will 
not  know  until  the  end  of  February 
what  copyright  fees  they  will  pay 
in  1941,  the  consensus  among  those 
attending  the  Copyright  Appeal 
Board  hearings  at  Ottawa  Feb.  12- 13  is  that  there  will  be  no  boost  in 
the  present  8  cents  per  licensed  re- ceiver rate,  with  that  rate  likely  to 
be  split  between  Canadian  Perform- 

ing Right  Society  and  BMI  Can- ada Ltd.  Justice  A.  K.  Maclean, 
chairman  of  the  Board,  intimated 
that  an  inquiry  will  be  made  into 
the  entire  situation. 

Surveys  by  the  Canadian  Assn. 
of  Broadcasters,  Canadian  Broad- 

casting Corp.  and  CPRS  jointly  on 
key  stations  in  Eastern  Canada  in 
the  past  month  have  shown  an  in- 

creasing number  of  BMI  tunes,  in 
the  ratio  of  about  3  to  5  CPRS 
tunes.  BMI  Canada  jumped  its  ap- 

plication for  a  share  in  the  present 
8 -cent  rate  to  4  cents  on  the 
strength  of  this  showing. 

A  Graded  Scale? 

The  surveys  were  complicated  to 
a  certain  degree  because  some  BMI 
tunes  are  contained  in  the  CPRS 
catalogue,  including  such  hits  as 
"Frenesi."  Because  of  this  compli- 

cation, Canadian  stations  have  to 
continue  with  CPRS  for  the  pres- 

ent, and  cannot  readily  drop  con- 
tracts to  take  over  the  BMI  cata- 

logue. The  board  chairman  discussed 
possibility  of  some  plan  whereby 
stations  would  pay  a  graded  scale 
on  the  number  of  tunes  they  used, 
instead  of  on  the  entire  catalogue 
as  at  present. 

Movie  Promotion 

AS  A  SUBSTITUTE  for 
radio  plugs  on  its  musical- 
films,  now  made  impossible 
because  of  the  ASCAP-radio 
controversy,  20th  Century- 
Fox  has  evolved  a  stage  show 
"trailer"  which  will  be  sent 
to  theatres  where  live  talent 
still  forms  part  of  the  pro- 

gram. First  test  will  be  made 

with  exploitation  of  "That 
Night  in  Rio".  The  special 
stage  trailer,  which  provides 
fresh  glimpses  of  material  in 
the  picture,  will  be  presented 
at  Roxy  Theatre,  New  York, 
during  the  screen  run  of 
"Tobacco  Road"  which  opens 
Feb.  24.  The  Hollywood  film 
studio  in  mid-February  sent 
feather  costumes,  totaling  90 
pounds  and  valued  at  $10,000, 
to  the  Roxy  for  the  trailer 
show.  In  addition,  the  film 
studio  will  rely  upon  ASCAP 
licensed  stations,  recordings 
and  individual  orchestras  in 
lieu  of  the  usual  network 

plugs. 
IN  PLACE  of  ASCAP  on  Parade,  the 
hour  program  of  ASCAP  music  re- cently discontinued  on  four  New  York 
stations  [Broadcasting  Feb.  17], 
WMCA,  one  of  the  stations  involved 
is  presenting  a  two-hour  recorded 
dance  program,  JxMt  Dance,  under 
sponsorship  of  Monarch  Wine  Co.,  New 
York,  through  Arthur  Rosenberg  Co., 
New  York. 
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Industry  Already  Taking  Steps 

Toward  Voluntary  Censorship 

Neville  Miller  Assures  Cooperation  as  President 

Tells  of  Dangers  Involved  in  News  Leaks 

RESPONDING  to  a  trial  balloon 
sent  up  by  President  Roosevelt  at 
his  press  conference  last  Friday, 
NAB  President  Neville  Miller  has 
advised  Broadcasting  the  radio  in- 

dustry can  be  expected  to  exercise 
self-imposed  regulation  to  avoid  al- 

leged excesses  by  all  new  media  in 
handling  and  reporting  news  bear- 

ing on  national  defense. 
President  Roosevelt's  observa- 

tions on  the  revelation  of  U.  S. 
military  plans  in  news  stories  pub- 

lished Feb.  21  included  no  direct 
mention  of  censorship.  It  was  felt 
in  Washington  newspaper  circles, 
however,  that  his  30-minute  dis- 

course on  moral,  ethical  and  patri- 
otic factors  involved  in  publishing 

confidential  defense  news  might 
eventually  extend  farther  than  the 
voluntary  control  of  news  he  men- 
tioned. 

An  Active  Question 

Commenting  on  the  President's 
observations,  Mr.  Miller  stated  that 
steps  had  been  taken  by  the  broad- 

casting industry  as  far  back  as  the 
beginning  of  the  European  crisis 
to  guard  against  what  then  were 
described  as  avoidance  of  "unneu- 

tral" acts,  but  which  have  pervaded the  whole  scene  of  American  news 
reporting.  The  subject  is  one  being 
constantly  considered,  he  said. 

The  hullabaloo  arose  from  publi- 
cation of  assertedly  secret  testi- 

mony given  Feb.  20  by  Gen.  George 
C.  Marshall,  Chief  of  Staff  of  the 
U.  S.  Army,  at  an  executive  session 
of  the  Senate  Military  Affairs  Com- 

mittee. President  Roosevelt  com- 
mented that  the  publication  of  such 

confidential  information,  via  radio 
as  well  as  newspapers,  raises  an  in- 

teresting question  of  duty  on  the 
part  of  publishers.  Although  em- 

phasizing that  he  was  suggesting 
no  remedy,  he  indicated  the  respon- 

sibility lay  with  publishers,  rather 
than  news  reporters  or  persons  re- 

sponsible for  the  leak,  and  that  it 
was  a  matter  for  them  to  cope 
with.  Also  it  was  a  question  the 
American  people  should  be  think- 

ing about,  he  stated. 
Noting  two  steps  involved  in  pub- 

lishing such  reports — first,  revela- 
tion of  confidential  information  by 

some  person  or  persons,  and  second, 
actual  publication  of  the  news  ac- 

count— the  President  indicated  that 
primary  responsibility  lay  with  the 
man  behind  the  desk,  on  whose  dis- 

cretion publication  depends.  Thus, 
the  problem  rests  squarely  on  the 
shoulders  of  the  publishers,  it  was 
indicated. 

For  some  time  reports  have  cir- 
culated in  Washington  that  in  the 

face  of  a  mounting  crisis  President 
Roosevelt  might  set  up  a  Federal 
clearing  house  and  "information" 
bureau  for  news.  This  organization, 
similar  to  the  one  headed  by  George 
Creel  during  World  War  I,  prob- 

ably would  be  supervised  by  Lowell 
Mellett,  one  of  the  "passion  for 

anonymity"  assistants  to  the  Pres- 
ident, according  to  these  reports. 

Virtually  since  the  present  crisis 
began,  it  is  known,  networks  have 
admonished  their  own  newsmen  and 
commentators  to  avoid  reporting 
which  might  in  any  way  supply  aid 
and  comfort  to  belligerents.  This 
has  been  particularly  true  of  ship 
movement  news. 

Further  Steps  Seen 

It  is  likely  that  as  an  outgrowth 
of  the  current  tense  situation,  fur- 

ther steps  will  be  taken  promptly 
to  invoke  some  sort  of  a  code  gov- 

erning handling  of  national  defense 
news.  The  Government's  participa- 

tion, it  has  been  indicated,  will  be 
on  an  affirmative  basis,  or  to  get  the 
proper  sort  of  news  to  the  people, 
but  via  the  press  and  radio.  As  long 
as  this  country  is  a  non-belligerent, 
it  has  been  made  clear,  no  steps 
will  be  taken  toward  direct  censor- ship. 

While  radio  performs  an  original 
reporting  function  these  days,  it  is 
dependent  for  the  bulk  of  its  do- 

mestic news  upon  the  press  associa- 
tions serving  radio.  The  major  prob- 

lem of  self-regulation,  it  is  pointed 
out,  therefore  devolves  upon  the 
news-gathering  organizations. 

Martin  Campbell  Depicts 

ASCAP's   Tune  Tactics 
A  PREDICTION  that  the  BMI- 
ASCAP  controversy  will  be  solved 
soon  was  voiced  by  Martin  B. 
Campbell,  managing  director  of 
WFAA,  WBAP  and  KGKO,  in  a 
speech  Feb.  18  before  the  Dallas 
Advertising  League.  Mr.  Campbell 
said  complaints  by  ASCAP  that  the 
public  is  being  denied  real  music 
through  a  boycott  by  the  radio 
chains  and  that  songs  allowed  on 
the  air  are  being  plaved  to  death, 
are  taken  very  lightly  by  BMI. 
"ASCAP  charges  that  their  song 

writers  are  going  to  starve  to  death 
and  that  the  public  is  going  to 
starve  musically.  Yet  changing  the 
tempo  of  old  songs,  giving  them  new 
names  and  getting  them  plugged 
on  the  air  were  the  secrets  back  of 
so  many  ASCAP  hits."  Mr.  Camp- bell illustrated  his  point  bv  having 
Craig  Barton,  WFAA-KGKO  staff 
pianist,  play  classical  melodies  and 
their  current  derivatives. 

CRC  Co-Op  Plans 
COLUMBIA  RECORDING  Corp., 
Bridgeport,  has  doubled  its  1941 
appropriation  for  dealer  coopera- 

tive advertising  but  has  placed  re- 
strictions on  its  use,  according  to 

Patrick  Dolan,  advertising  man- 
ager. The  budget  will  not  include 

cooperative  spot  announcements 
placed  by  dealers  on  stations  not 
included  in  a  list  of  accepted  sta- 

tions drawn  up  by  CRC  and  Benton 
&  Bowles,  the  CRC  agency.  Spot 
announcement  and  mat  service  will 
be  submitted  to  dealers. 

HAP-PV  BIRTH  -  DAVTc>  VO-O-O-O  .' 
HAP-PY-  Of:*,  mvgosh  .'  suppose -That's  owe  of /vSCAP'S  coPVRiSHXfo 

SONS  S 

New  York  Herald-Tribune 

Chairman  Fly  Confers 
Feb.  20  With  President 
FCC  CHAIRMAN  James  Lawrence 
Fly  conferred  Feb.  20  with  Presi- 

dent Roosevelt  for  a  half-hour — 
his  first  official  conference  in  sev- 

eral weeks.  While  no  statement  was 
made,  it  is  understood  activities 
of  the  Commission  and  of  the  De- 

fense Communications  Board,  also 
headed  by  Chairman  Fly,  were  dis- 

cussed. With  a  vacancy  still  ex- 
isting on  the  FCC  by  the  retirement 

last  June  30  of  Thad  H.  Brown,  it 
is  assumed  selection  of  his  suc- 

cessor was  discussed.  The  Presi- 
dent several  weeks  ago  indicated 

that  he  had  the  appointment,  a  Re- 
publican vacancy,  under  considera- tion. 

Chairman  Fly  planned  to  confer 
Feb.  22  in  New  York  with  Edwin 
F.  Chinlund,  president  of  Postal 
Telegraph,  and  on  Feb.  24  with 
AT&T  President  Walter  S.  Gilford, 
who  is  chairman  of  the  Industry 
Advisory  Committee  of  DCB.  DCB, 
at  its  weekly  meeting  Feb.  20,  con- 

sidered a  number  of  reports  submit- 
ted by  its  technical  industry  com- mittees. 

NEWS  IN  PORTLAND 

Myers  Claims  KOIN  Program 
 Leads  the  Field  

THE  Five  Star  Final  news  pro- 
gram heard  on  KOIN,  Portland, 

Ore.,  at  the  same  time  as  the  Rich- 
field Reporter,  "consistently  and 

considerably  out-rates  Richfield  ac- 
cording to  Facts  Consolidated",  as- serts C.  W.  Myers,  KOIN  president. 

Mr.  Myers'  statement  was  made 
in  response  to  an  article  in  the  Jan. 
27  Broadcasting  titled  "The  News 
That  Moves  Richfield  Oil",  written 
by  Robert  M.  Hixson,  head  of  Hix- 
son-O'Donnell  Advertising  Inc.,  Los 
Angeles  advertising  agency. 

All-Girls  at  WLW 
WSAI.  Ciucinnati,  on  March  5  will 
turn  over  its  complete  facilities  to  an 
all-gii'l  staff  in  observance  of  Girls' 
Week  in  America,  running  March  2-9. 
Thirty  girls  will  be  selected  for  duty 
(luring  the  (lav  at  auditions  to  be  held 
Feb.  27.  Starting  at  5  :30  a.m.,  the  all- 
girl  staff  will  announce  each  program 
throughout  the  March  5  broadcast  day. 
.Joseph  Reis.  director  of  the  WLW- 
WSAI  public  service  department,  will 
supervise  the  auditions  and  assign- ments. 

Petrillo  Presents 

Guild  Ultimatum 

Declares   Soloists  Must  Join 

Ranks  of  AFM  by  March  1 
INSTRUMENTAL  musicians  who 
are  now  members  of  the  American 
Guild  of  Musical  Artists  have  been 
given  until  March  1  to  withdraw 
from  that  organization  and  join  the 
American  Federation  of  Musicians 
in  an  ultimatum  Issued  by  James 
C.  Petrillo,  AFM  president. 

Notice  sent  to  broadcasters,  con- 
cert bureaus  and  manufacturers  of 

transcriptions  and  phonograph  rec- 
ords by  Mr.  Petrillo  states  that: 

"With  a  view  to  protecting  the  in- 
terests of  the  American  Federation 

of  Musicians,  members  of  the  AFM 
will  not,  after  March  1,  1941,  play 
as  instrumental  musicians  with  any 
instrumental  musician  who  is  not 

a  member  of  AFM." Soloists  Affected 

Move  comes  after  a  court  battle 
which  began  last  August  when  a 
similar  letter  from  Mr.  Petrillo, 
setting  Labor  Day,  1940,  as  the 
deadline,  was  followed  by  AGMA 
going  to  court  and  obtaining  a  stay 
order  which  was  dismissed  by  New 
York  Supreme  Court  Justice  Aaron 
Steuer  in  a  decision  which  was  up- 

held by  the  Appelate  Division  of  the 
Court  [Broadcasting,  Feb.  3,  re- 

views the  case].  AGMA  has  car- 
ried its  case  to  the  New  York  Court 

of  Appeals,  but  it  is  not  considered 
likely  that  it  can  be  heard  in  time  to 
stop  AFM's  action  on  March  1. 
AFM  edict  is  tantamount  to  bar- 

ring AGMA  instrumentalists,  in- 
cluding such  well-known  perform- 

ers as  Heifitz,  Elman,  Hoffman, 
Horowitz  and  Spalding,  from  em- 

ployment in  radio,  the  movies,  re- 
cordings and  concerts  unless  they 

submit  and  become  members  of 
AFM. 

Its  chief  effect  on  radio  will  be  to 
eliminate  the  appearances  of  these 
soloists  on  broadcasts  of  symphony 
concerts.  Only  commercial  pro- 

grams believed  affected  are  the 
Ford  Sunday  Evening  Hour,  which 
frequently  uses  AGMA  members  as 
soloists,  and  Coca-Cola's  Pause That  Refreshes  on  the  Air,  which 
employs  Albert  Spalding  both  as 
violinist  and  m.c.  The  New  York 
office  of  D'Arcy  Adv.  Co.,  agency, 
in  charge  of  Coca-Cola  advertisingjj 
said  no  decision  had  ben  made  re 
garding  any  change  in  its  program 

Network  executives  are  passin: 
the  Petrillo  notice  on  to  sponsors 
and  advertising  agencies  and  to  art 
ists  who  might  be  affected  without 
comment.  Privately  these  execu 
tives  have  expressed  the  opinion 
that  there  is  nothing  they  can  do  in 
the  matter;  they  are  not  going  to 
force  any  one  to  join  any  organiza 
tion,  but  neither  are  they  going  to 
allow  any  one  to  cause  them  to  lose 
their  union  musicians. 
AFRA,  whose  president,  Law-liti 

rence  Tibbett,  is  also  president  of  % 
AGMA,  has  stated  that  it  will  not  % 
break  its  contractual  relations  with  treti 
the  broadcasters  unless  its  rights  tlita 
are  affected.  They  are  not  affected  ?Hit 
by  this  AFM  action,  as  AFRA  has  % 
not  accepted  instrumentalists  as  Jj" 

members.  '  ' 

It 
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Tobacco's  Road  to  Successful  Selling ITO  BROWN  &  WILLIAMSON 
ITobacco  Corp.,  of  Louisville,  radio 
'(advertising  and  success  have  been 
synonymous. 

It  was  nearly  11  years  ago — in 
1930— that  B  &  W  first  employed 
'radio  as  an  advertising  experiment. 
Convincing  evidence  that  the  ex- 
'periment  succeeded  is  offered  by  the 
company's  sales  records  of  the  in- 

tervening decade,  and  of  the  posi- 
'tion  B  &  W  now  holds  among  the 
nation's  advertisers.  B  &  W  offi- 

cials have  left  no  doubt  of  their 
'complete  faith  in  radio  as  the  most 
^effective  advertising  medium,  for 
'since  1930  they  have  increased  their 
!radio  advertising  appropriations 
'.each  year. 

From  Little  to  Big 

Today  the  firm  is  one  of  Amer- 
ica's largest  radio  advertisers.  If 

further  proof  is  needed,  witness  the 
sales  gains  of  B  &  W.  In  1930,  the 
icompany  was  still  a  comparatively 
small,  independent  concern  and 
jranked  far  down  in  the  list  of  na- 

tional advertisers;  now  B  &  W  is 
one  of  the  foremost  tobacco  com- 

panies in  the  country  and  is  among 
the  nation's  10  leading  advertisers. 
What  is  the  story  behind  this 

.successful  story  of  radio  advertis- 
ing? 
)    Although  B  &  W  officials  first 
i)ventured  into  radio  in  1930,  it  was 
six  years  later  that  they  began 
concentrating  on  radio  as  a  prin- 
ipal  advertising  medium. 

Ill    In   1936   the   tobacco  company 
liisponsored    a    program  featuring 
iLTommy  Dorsey's  orchestra  on  an 
liiNBC  network  to  promote  Kool  and 
e-j-Raleigh    Cigarettes.    Sufficient  to 

say  of  the  success  of  this  program 
jljithat  it  remained  on  the  air  for 
;hree  years.  During  these  years, 

[NOWN  to  millions  of  listeners  as 
'■Uncle  Walter"  on  Uncle  Walter's 
)oghouse,  NBC-Red  network  fea- 
ure  heard  on  85  stations,  is  Tom 
Wallace.  In  addition  to  being  an 
(  Ctor,  he  is  vice-president  and  radio 
|;irector  of  the  Russel  M.  Seeds  Co., 
Chicago,  handling  the  B  &  W  ac- 
ount.  Wallace  entered  radio  as  a 
inger  in  1926  and  has  been  an- 
ouncer,  salesman,  agency  owner 
nd  now  an  agency  vice-president 
nd  radio  director. 

Variety  Programs  and  Strong  Copy 

Aid  Brown  &  Williamson  Sales 

By    EDWARD  CODEL 

DISCUSSING  the  final  script  changes  before  Wings  of  Destiny,  NBC- 
Red  network  feature  heard  on  85  stations,  goes  on  the  air  are  (1  to  r) 
Freeman  Keyes,  president  of  the  Russel  M.  Seeds  Co.,  Chicago,  agency 
handling  the  account;  T.  V.  Hartnett,  executive  vice-president  of  the 
Brown  &  Williamson  Tobacco  Corp.,  Louisville,  and  Mel  Williamson, 
member  of  the  agency'c  production  staff  who  is  in  charge  of  the  Wing's 
cigarette  show.  The  program  offers  a   Piper  Cub  plane  each  week. 

B  &  W  expanded  its  radio  cam- 
paign and  increased  by  many  fold 

its  radio  appropriation.  And  with 
each  new  boost  in  the  radio  allot- 

ment came  a  greater  sale  of  B  &  W 
products  further  to  convince  com- 

pany officials  of  the  effectiveness  of 
radio  as  an  advertising  medium. 

About  this  time  Freeman  Keyes, 
president  of  Russel  M.  Seeds  Co., 
Chicago,  was  hunting  a  sponsor  for 
one-half  hour  of  the  Renfro  Valley 
Barn  Dance.  Keyes  and  John  Lair, 
who  were  identified  with  many 
WLS,  Chicago,  shows,  had  built  and 
were  presenting  the  barn  dance  over 
WLW,  Cincinnati,  with  Pinex  and 
Keystone,  two  seasonal  advertisers, 
each  sponsoring  a  half-hour  of  the 
program.  However,  in  March,  1937, 
these  two  sponsors  discontinued  for 
the  season.  Allis-Chalmers  immedi- 

ately picked  up  a  half-hour  of  the 
Renfro  Valley  Baryi  Dance,  and  the 
other  half-hour  was  available.  This 
spot  was  offered  to  B  &  W  officials 
and  they  took  it  to  advertise  their 
Bugler  Tobacco,  calling  the  show 
Plantation  Party. 

Quick  Action 

That  program  cost  B  &  W  but  a 
few  hundred  dollars  per  week  and 
its  success  was  immediate,  for 
Bugler  sales  began  booming  hours 
after  the  debut  program  was  over. 
As  a  matter  of  fact,  a  survey 
showed  that  a  large  number  of 
dealers  reported  sales  inquiries  10 
minutes  after  the  program  had  left 
the  air.  Since  then,  the  Plantation 
Party  has  been  greatly  enlarged 
and  now  is  broadcast  over  a  90- 
station  NBC-Red  network,  starring 
The  Westerners,  Tom,  Dick  & 
Harry,  the  Doring  Sisters,  the  Duke 
of  Paducah  and  Michael  Stewart. 
In  December,  1940,  this  program 
had  a  Crossley  rating  of  11.3. 

Thus  did  B  &  W  executives- — 
President  Geoi-ge  Cooper,  Execu- 

tive Vice-President  T.  V.  Hartnett, 

Vice-President  E.  M.  Lewis  and 
Advertising  Manager  W.  R.  Hen- 

dricks— become  unalterably  radio- minded. 

Only  a  short  time  after  B  &  W 
undertook  sponsorship  of  the 
Plantation  Party,  company  officials 
concluded  that  in  radio  they  had 
found  a  medium  by  which,  perhaps, 
they  also  could  inject  a  promo- 

tional-hypodermic into  A  V  a  1  o  n 
cigarettes,  a  10-cent  product  in  a 
field  which  demanded  superlative 
advertising  ingenuity. 

And  Then  a  Fourth 

Mindful  of  the  success  of  Planta- 
tion Party  in  promoting  Bugler,  B 

&  W  called  on  Freeman  Keyes. 
After  conferring  on  various  pro- 

gram types,  they  decided  to  aim  for 
a  more  sophisticated  audience  with 
a  variety  program.  A  show  featur- 

ing Red  Skelton,  a  promising  young 
comedian,  was  built  and  given  three 
test  weeks  on  WLW.  It  was  an  im- 

mediate hit,  and  in  three  weeks 
Avalon  Time  was  aired  on  an  NBC- 
R  e  d  network.  Result :  Avalon 
cigarettes  immmediately  forged  into 
the  forefront  in  their  field. 

Radio  then  had  proved  its  ef- 

fectiveness in  advertising  four  B 

&  W  products,  so  company  execu- 
tives decided  to  give  it  a  chance 

with  a  fifth — Big  Ben,  the  only 
B  &  W  tobacco  that  carried  pre- 

mium coupons.  To  reach  the  aver- 

age pipe  smoker,  a  homey,  men's show  was  needed:  So  was  born 
Uncle  Ben's  Dog  House.  Within 
three  months  the  program  had 
gained  such  wide  popularity  that 
B  &  W  changed  the  name  to  Uncle 
Walter's  Dog  House  to  plug  sales 
of  their  more  expensive  tobacco, 
Sir  Walter  Raleigh. 
Now  the  show,  which  features 

Tom  Wallace,  vice-president  and 
radio  director  of  the  Seeds  agency, 
as  Uncle  Walter,  is  heard  on  an 
85-station  NBC-Red  network  and 
it  ranks  among  the  outstanding 
half-hour  programs  on  the  air.  Be- 

sides Wallace  the  program  stars 
Virginia  Verrill,  Bob  Strong  and 
his  orchestra  and  Lin  Borden,  and 
this  show  had  a  pre-Christmas 
Crossley  rating  of  18.3. 

More  Radio 

With  Uncle  Walter's  Dog  House 
producing  satisfactory  results  for 
Sir  Walter  Raleigh,  B  &  W  added 
another  variety  program  to  its 
swelling  list  of  radio  shows.  This 

new  program.  Home  Town,  Incor- 
porated, was  patterned  on  the  Show 

Boat  theme,  and  was  broadcast  over 
a  limited  southern  network  for  sev- 

eral months  to  promote  Raleigh 
cigarettes.  When  it  became  evident 

the  program  would  "catch  on" — B &  W  officials  authorized  the  Seeds 

agency  to  purchase  rights  to  the 
name  Show  Boat,  and  since  then 
the  program  has  been  carried  under 
that  name,  sponsored  on  an  NBC- 
Red  network  for  Avalon  cigarettes. 
However,  the  foremat  has  been  re- 

vised somewhat  with  a  spice  mix- 
ture of  songs,  music  and  comedy 

chatter.  Instead  of  starring  a  tra- 
ditional Captain  Andy,  the  Show 

Boat  program  now  features  the 
Hollywood  team  of  Gill  &  Demling 
with  a  supporting  cast  including 
Miss  Verrill,  Marlin  Hurt  with  his 
irrepressible  voice-creation,  Beulah; 
Dick  Todd  and  Robert  Trendler, 
music  conductor. 

Only  a  few  months  ago  B  &  W 
launched  its  latest  radio  venture, 

{Continued  on  page  Ji.1) 

HAD  YOU  button-holed  the  first  advertising  man  to  pass  by 

about  11  years  ago;  and  had  you  popped  this  question — "Who 
is  Brown  8L  Williamson"? — you  might  or  might  not  have  re- 

ceived an  answer.  Try  the  same  thing  now  and  you'll  find  your- 

self in  a  lively  conversation.  You'll  match  tales  about  miracles 
of  salesmanship  that  have  brought  B  &  W  right  up  to  the  top 

flight  in  the  tobacco  kingdom.  You'll  swap  rumors  about  fac- 
tories working  right  up  to  the  hilt.  And  before  the  talkfest  is 

over  you'll  realize  that  one  medium  has  brought  most  of  this 

fairy-tale  prosperity  to  an  advertiser.  The  medium  used?  That's 

right!  You  guessed  it  the  first  time!  It's  broadcasting,  of  course! 
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Progress  and  Problems  of  FM 

Considered  at  Ohio  Meeting 

Coverage  Problems  Considered;  High-Fidelity  and 
Antenna  Features  Discussed  by  Engineers 

WITH  FM  continuing  as  a  major 
discussion  topic,  and  more  than  250 
radio  engineers  from  all  over  the 
country  attending,  the  fourth  an- 

nual Broadcast  Engineering  Con- 
ference at  Ohio  State  U,  Columbus, 

was  in  its  final  days  of  a  two-week 
session  as  Broadcasting  went  to 
press.  FM,  along  with  television 
and  reallocation  problems,  has  high- 

lighted the  sessions  since  they 
started  Feb.  10  under  direction  of 
Dr.  W.  L.  Everitt,  of  the  OSU 
engineering  department  [Broad- 

casting, Feb.  17]. 
During  a  two-session  discussion 

of  "Loudspeakers"  Feb.  14-15,  H. 
F.  Olson,  of  RCA,  outlined  and 
analyzed  the  factors  involved  in 
building  loudspeakers  with  a  satis- 

factorily low  distortion.  On  the 
same  days  a  roundtable  session  on 
receivers  was  conducted  by  J.  Kelly 
Johnson,  of  Hazeltine  Corp.,  E.  B. 
Passow,  Zenith  Radio  Corp.,  and 
W.  L.  Dunn,  of  Belmont  Radio 
Corp. 

Proper  Coverage 

Leading  off  the  FM  discussions, 
which  featured  the  second  week 
of  the  conference,  Maj.  Edwin  H. 
Armstrong,  inventor  of  the  Arm- 

strong wide-svdng  FM  system, 
spoke  Feb.  17  on  the  current  status 
of  FM  operations  and  development. 
Following  Maj.  Armstrong,  Stuart 
Bailey,  Washington  consulting  en- 

gineer, discussed  FM  allocations 
and  coverage,  outlining  FCC  pro- 

cedure for  determining  coverage  of 
UHF  stations  under  various  condi- 

tions. He  pointed  out  that  it  some- 
times is  necessary  to  modify  an  FM 

application  several  times  before 
proper  coverage  can  be  attained. 

Speaking  on  "Hearing,  the  De- 
termining Factor  for  High-Fidel- 

ity", Harvey  Fletcher,  of  Bell  Tel- 
ephone Labs.,  discussed  the  tone 

and  volume  range  of  certain  music 
and  outlined  the  limits  of  a  perfect 
system.  He  estimated  that  the  hear- 

ing of  more  than  2  million  persons 
was  tested  at  the  Golden  Gate  Ex- 

position and  the  New  York  World's 
Fair  during  1939  and  1940. 

Mr.  Fletcher  also  demonstrated 
how  ideal  conditions  could  be  com- 

promised to  meet  practical  consid- 
erations and  still  render  a  high- 

fidelity  service  to  the  listener.  He 
discussed  binaural  transmission  and 
described  a  series  of  tests  using 
both  binaural  and  diotic  transmis- 

sion, emphasizing  the  need  for  more 
extensive  tests  on  this  subject. 

On  Feb.  18  M.  L.  Levy,  of  Strom- 
berg-Carlson,  outlined  the  various 
design  features  involved  in  produc- 

ing FM  receivers.  On  Feb.  18  and 
19  Andrew  Alford,  of  Mackay  Ra- 

dio &  Telegraph  Co.,  spoke  on 
"UHF  Antennas  and  Transmission 
Lines",  discussing  particularly  the 
Brown  turnstile  antenna  and  his 
own  horizontal  ring  antenna.  He 
observed  that  a  coaxial  transmis- 

sion line  could  be  unbalanced  as 

much  as  3  to  1  without  introduc- 
ing serious  additional  losses  pro- 

vided the  line  was  efficient.  He  also 

pointed  out  that  open  transmis- 
sion lines  have  much  lower  loss 

for  the  same  amount  of  copper  used, 
provided  the  lines  are  balanced. 

Discussing  "FM  Field  Tests" Feb.  19,  Raymond  F.  Guy,  of  NBC, 
described  NBC  tests  comparing 
amplitude  modulation,  narrow- 
swing  FM  with  a  deviation  of  15 
kc.  and  wide-swing  FM  with  a  75 
kc.  deviation,  illustrating  with  a 
series  of  test  recordings.  Kenneth 
A.  Norton,  of  the  FCC  technical  in- 

formation department,  spoke  also 
on  "UHF  Transmission",  explain- 

ing how  atmosphere  and  ground 
conditions  affect  radio  transmission, 
particularly  on  the  UHF  spectrum. 

Harlingen,  Tex.,  Local 

A  NEW  LOCAL .  station  in  Har- 
lingen, Tex.,  to  operate  on  1240 

kc.  with  250  watts  unlimited,  was 
authorized  last  Tuesday  by  the 
FCC.  The  grant  was  to  Harbenito 
Broadcasting  Co.,  of  which  O.  L. 
(Ted)  Taylor,  general  manager  of 
KGNC,  Amarillo,  is  50%  stock- 

holder. McHenry  Tichenor  and 
Genevieve  Tichenor  are  president 
and  vice-president  respectively, 
holding  25%  each.  They  are  both 
from  Harlingen.  Mr.  Taylor  also  is 
stockholder  and  general  supervisor 
of  the  companies  operating  KTSA, 
San  Antonio;  KRGV,  Weslaco,  and 
KFYO,  Lubbock. 

Jewel  Tea  Series 
JEWEL  TEA  Co.,  Barrington,  111. 
(grocery  products),  is  testing  one- 
minute  spot  announcements  twice 
daily  on  WAVE,  Louisville.  Distri- 

bution of  company's  products  is 
confined  to  the  central  and  south- 

ern States,  and  more  stations  will 
be  added  in  these  areas  if  test  is 
successful,  according  to  Schwab  & 
Beatty,  New  York,  agency  in 
charge. 

Bells  of  KYA 

SHIP'S  BELLS,  tolling  in 
nautical  style  on  the  hour 
and  half  -  hour  throughout 
the  station's  broadcast  day, 
have  been  installed  as  part 
of  the  transmitter  equipment 
of  KYA,  San  Francisco.  The 
bells  are  heard  in  the  back- 

ground of  programs  on  the 
air  and  operate  automatical- 

ly, fed  to  the  transmitter  in- 
dependently of  all  speech 

equipment  in  the  studios  and 
control  rooms.  Sound  level  of 
the  bells  has  been  reduced  to 
prevent  domination  of  pro- 

gram material  on  the  air.  The 
idea  was  conceived  by  Har- 

old H.  Meyer,  KYA  manager, 
and  carried  out  with  specially 
constructed  mechanism  in  the 
control  room  by  Chief  Engi- 

neer Paul  Schulz. 

WAGE,  WIBC  to  Join 

Mutual  Network  in  April 

WAGE,  Syracuse,  and  WIBC,  In- dianapolis, will  join  MBS  in  April, 
bringing  the  total  of  Mutual  affili- ates to  175.  WAGE  will  become  an 
MBS  outlet  coincidental  with  its 
start  of  operations,  expected  to  be 
about  April  1.  Now  under  construc- 

tion, WAGE  will  operate  with  1,000 
watts  power  on  620  kc.  Frank  G. 
Revoir  is  president  of  the  Sentinel 
Broadcasting  Co.,  and  William  T. 
Lane,  formerly  head  of  the  Lane 
Adv.  Agency,  Syracuse,  is  execu- 

tive vice-president  and  general 
manager,  acting  also  as  commer- 

cial manager.  Jack  Curren  is  pro- 
gram director  and  Charles  Brannen 

chief  engineer. 
WIBC  will  join  MBS  upon  com- 

pletion of  its  new  transmitter,  when 
the  station  also  goes  into  fulltime 
operation  with  5,000  watts  daytime 
and  1,000  watts  night  power  on 
1070  kc,  probably  about  April  15. 

Hudson  May  Add 

EASTERN  Dealers  of  Hudson  Mo- 
tor Cars,  Detroit,  have  renewed 

contracts  for  spot  announcements 
four  times  daily  on  WGNY,  New- 
burgh;  WATR,  Waterbury;  WICC, 
Bridgeport;  WNEW  and  WHN, 
New  York.  More  stations  may  be 
added,  according  to  Brenallen  Co., 
New  York,  the  agency. 

TECHNICAL  tricks  kept  the  nation's  radio  engineers  busy  at  the  Fourth 
Annual  Broadcast  Engineering  Conference,  held  at  Columbis  [Broad- 

casting, Feb.  17].  Here  are  Dr.  W.  L.  Everitt,  director  of  the  conference; 
E.  L.  Gove,  WHK-WCLE,  Cleveland;  John  Morrison,  Bell  Laboratories. 

23  Stations  Added 

To  NAB's  Roster 
Executive  Committee  Meets ; 
BMI  Problems  Discussed 

THE  NAB  executive  committee 
met  in  New  York  last  Wednesday 
and  approved  membership  applica- 

tions of  23  standard  broadcast  sta- 
tions and  two  FM  stations,  as  well 

as  the  applications  of  nine  com- 
panies for  associate  memberships. 

Although  the  group  also  met 
with  similar  committees  of  the  In- 

dependent Radio  Network  Affiliates 
and  Broadcast  Music  Inc.  for  gen- 

eral discussion  of  such  industry 
problems  as  the  ASCAP  situation, 
the  recent  move  of  the  American 
Federation  of  Musicians  to  force 
instrumentalists  now  belonging  to 
the  American  Guild  of  Musical  Art- 

ists either  into  the  AFM  or  off  the 
air,  the  proposed  legislative  attack 
on  radio  by  the  Allied  Printing 
Trades  Assn.  and  similar  matters, 
no  action  was  taken. 

BMI  Board  Meeting 

The  BMI  board,  meeting  in  New 

York,  Feb.  18,  for  a  "routine  busi- 
ness session",  similarly  reported 

discussion  of  its  problems,  but  no 
official  action. 
Members  of  the  NAB  executive 

committee  present  were:  Neville 
Miller,  NAB  president  and  chair- 

man of  the  committee;  John  Elmer, 

WCBM,  Baltimore;  Herbert  Hollis- 
ter,  KANS,  Wichita,  Kans.;  Paul 
W.  Morency,  WTIC,  Hartford;  Don 
Searle,  KOIL,  Omaha.  Also  attend- 

ing the  joint  session  were:  Walter 
J.  Damm,  WTMJ,  Milwaukee;  Ed- 

ward Klauber,  CBS;  Fred  Weber, 
Theodore  C.  Streibert,  MBS;  Frank 
Mullen,  Mark  Woods,  Frank  Rus- 

sell, NBC;  Sydney  Kaye,  M.  E 
Tompkins,  BMI;  Samuel  R.  Rosen- 
baum,  WFIL,  Philadelphia;  George 
W.  Norton  Jr.,  WAVE,  Louisville; 
I.  R.  Lounsberry,  WGR,  Buffalo; 
Harold  A.  Lafount,  American 
Broadcasting  Co.,  New  York;  C.  E. 
Arney,  NAB. 

Stations  accepted  into  NAB  mem- 
bership include: 

WATW,  Ashland,  Wis.;  WBLJ,  Dalton 
Ga. ;  WCED,  DuBois,  Pa.  ;  WCOA,  Pensa- cola,  Fla. ;  WCOV,  Montgomery,  Ala.  i 
WEAU,  Eau  Claire,  Wis. ;  WFLA,  Tampa, 
Fla.;  WHDF,  Houghton,  Mich.;  WKMO, 
Kokomo,  Ind. ;  WLAV,  Grand  Rapids, 
Mich. ;  WRLC,  Toecoa,  Ga. ;  KBIZ,  Ottum- 
wa,  la.;  KDAL,  Duluth,  Minn.;  KFMB, 
San  Diego,  Cal. ;  KGBU,  Ketchikan,  Alaska ; 
KHBG,  Okmulgee,  Okla. ;  KMYC,  Marys- 
ville,  Cal.  ;  KODL.  The  Dalles,  Ore. ;  KRKD, 
Los  Angeles,  Cal. ;  KRMC,  Jamestown,  N. D. ;  KSD,  St.  Louis,  Mo.;  KVOX,  Fargo, 
N.  D. ;  KWLK,  Longview,  Wash. ;  WIXSO, 
Hartford,  Conn. ;  W8XAD,  Rochester,  N.  ,Y. 

Associate  members: 
Columbia  Recording  Corp.,  New  York ; 

Lang-Worth  Feature  Programs,  New  York ; 
NBC  Radio  Recording  Division,  New  York ; 
Standard  Radio,  Hollywood ;  World  Broad- 

casting System,  New  York ;  Memovox,  Inc. 
Beverly  Hills ;  Western  Electric  Co.,  New 
York ;  C.  E.  Hooper,  Inc.,  New  York. 

Singin'  Sam  Series 

HARRY  FRANKEL,  radio's  Singing 
Sam,  preferred  charges  Feb.  19  against 
James  Crawford,  Philadelphia  cabaret 
singer  who  had  been  using  the  "Sing- 

ing Sam"  billings.  The  latter  was  held in  $1,500  bail  for  further  hearing  by 
Magistrate  Nathan  Beifel  in  Philadel 
phia.  Crawford  was  also  ordered  to 
post  an  additional  $1,500  cash  bond 
never  again  to  sing  in  the  United 
States  under  the  name  of  Singing  Sam 
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1933 

1934 

1935 

1936 

1937 

1938 

1939 

1940 

/27  Sy£Jinse/is  Cime  Back.  . . 

The  best  evidence  of  advertising  merit 

always  is  reflected  in  renewals  and  repeat  orders. 
During  1940,  there  were  127  spot  and  local  customers 

of  KOA  who  came  back  with  renewals  and  repeats. 

No  stronger  proof  of  value  and  productivity  can 
be  given.  Every  one  of  these  127  users  had  tried  KOA 
repeatedly  and  found  it  good.  Steadily  40  of  them  have  used  this 
great  station  for  5  to  10  years  each.  Scores  of  others  come  in  the 
2  to  5  year  group.  And,  already,  the  1941  renewals  are  coming 
through  — giving  us  our  most  highly  prized  accolades  of  approval. 

Such  powerful  evidence  of  profitable  results  is 
your  best  assurance  when  considering  radio  in  Denver.  You 
can  rely  on  KOA  for  better  results  from  your  programs.  Call  or 

wire  any  NBC  Spot  Sales  Office  or  write  us  direct. 

FIRST  in  DEtg^ 

NBC  RED  NETWORK 

REPRESENTED  NATIONALLY  BY 

\ 

\ 

OPERATED  BY  NBC 

SPui  onLES  OFFICES 
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They  All  Know  the  Wilf  Brothers 

In  Philadelphia,  and 
Heed  Broadcast 

Messages 

By  PHILIP  KLEIN 
President,  Philip   Klein  Adv.  Agency 

Philadelphia 
ONE  MORNING  a  year  ago  we 
had  a  call  from  Alex  Wilf,  one  of 
the  five  Wilf  Brothers,  who  have 
been  selling  floor  coverings  and 
Venetian  blinds  to  Philadelphians 
for  25  years.  He  told  me  to  bring 
down  that  radio  contract  we'd  been 
telling  him  about.  In  about  two 
minutes  flat  I  was  handing  a  pen 
to  Mr.  Wilf  who,  without  further 
questioning,  signed  for  the  first 
time  a  13-week  radio  contract  for 
a  local  WFIL  news  broadcast, 
every  weekday  8:45-9:00  a.m. 

Not  a  Wilf  in  Sight 

Asked  about  supplying  copy 
themes,  he  told  me  he  would  work 
up  some  ideas  before  his  first  pro- 

gram the  following  Monday.  On 
Saturday  WFIL  called  us,  pleading 
for  copy.  We  could  only  say  that 
Alex  Wilf  would  come  through  on 
time.  On  Monday  morning,  exactly 
five  minutes  before  air-time,  Roy 
LaPlante,  the  WFIL  announcer, 
was  perspiring  freely.  He  had  no 
Wilf  commercial  copy.  Suddenly 
in  walked  Mr.  Wilf  with  two  pieces 
of  paper.  These  he  said,  were  his 
two  commercials.  Moreover,  he  was 
going  to  deliver  them. 

The  program  started.  About  8:53, 
announcer  LaPlante  stopped  at  the 
end  of  a  news  clipping  and  pointed 
to  white-faced  Alex  Wilf.  Shaking 
like  a  Venetian  blind  before  an  open 
window,  Alex  Wilf  began: 

"Perhaps  you  are  wondering  why 
the  advertiser  himself  is  taking 
part  in  these  broadcasts.  I  am  doing 
that  because  I  want  you  to  know 
that  ours  is  not  an  absentee  owner- 

ship. All  five  of  the  Wilf  Brothers 
are  personally  and  directly  inter- 

ested in  the  growth  of  our  business 
and  we  want  to  talk  directly  to  our 
customers  and  tell  you  about  our 
stores,  our  service,  and  our  real 
values.  For  example,  we  are  now 
featuring  .  .  ."  etc. 

That  was  the  first  Wilf  Brothers' commercial.  The  second  was  in  the 
same,  friendly  tone.  And  so  was 
the  third  and  every  succeeding  one 
of  the  300-odd  messages  Alex  Wilf 
has  broadcast  himself  over  WFIL. 
The  station  had  frankly  never 

heard  such  language  in  selling 
copy.  Veteran  broadcasters  turned 
white  as  a  sheet  when  Alex  Wilf 
said:  "You  need  not  rush  down 
to  the  Wilf  Brothers  for  fear  our 
price  is  a  bargain.  Our  prices  are 
as  low  today  as  they  were  yester- 

day— and  as  they  will  be  tomor- 
row." Or,  "Let  Wilf  Brothers  esti- 

mate your  job  absolutely  free.  Then, 
we  invite  you  to  visit  other  stores 
and  compare  prices.  We  are  confi- 

dent that  you  will  come  back  to 

us." An  Odd  Package 

WFIL  kept  reminding  us,  in  a 
nice  way  but  with  significance,  that 
our  13-week  contract  was  non-can- 

cellable. We  ourselves  wondered 
how  the  public  would  react  to  this 

ne'.y  type  of  commercial.  Then,  near 
the  end  of  February,  we  heard  from 
Alex  Wilf  j^-gain.  He  had  decided  to 
throw  out  his  commercial  on  Wash- 

ington's Birthday  in  favor  of  a 
short  message  on  the  meaning  of 
the  holiday.  And  so  he  did,  with- 

out an  iota  of  commercialism. 
That  was  the  first  of  a  whole 

series  which  has  our  copy  depart- 
ment scanning  every  newspaper 

and  magazine  editorial  page  when- 
ever we  approach  any  holiday.  Me- 

morial Day,  Fourth  of  July,  Labor 
Day,  Draft  Day,  Columbus  Day, 
Thanksgiving  (First  and  Second) 
Day — all  had  their  turn.  Even  the 
Jewish  holidays,  such  as  Rosh  Ha- 
shana  and  Yom  Kippur,  which  Alex 
Wilf  turned  over  to  Roy  LaPlante 
for  the  inspired  readings. 

This  news  show  is  quite  an  odd 
package.  The  same  people  listen 
to  it  every  day — either  at  home  or 
driving  downtown  to  work.  No  spin- 
the-dial  proposition;  Philadelphi- 

ans know  that  there's  news  on 
WFIL  every  weekday  morning 
from  8:45  to  9.  Moreover,  they 
know  that  one  of  the  Wilf  Brothers 
is  on  the  program. 

If  you  continue  to  beat  a  per- 
son's ear  with  the  same  down-to- 

earth  story  for  a  long  enough  time, 
you're  bound  to  make  an  impres- 

sion. Mr.  Wilf  soon  began  to  report 
several  leads  in  the  Wilf  Brothers' 
three  stores,  asking  for  "the  Alex 
Wilf  who  is  on  the  radio."  We  our- 

selves poked  our  head  far  enough 
out  of  our  hardened  shell  to  see 
which  way  the  wind  was  blowing.  I 
went  dovim  to  the  main  store,  at 
196  Market  St.,  and  saw  people 
come  in  asking  for  Alex  Wilf — 
"the  one  who  broadcasts."  I  heard 
Mr.  Wilf  answer  telephone  con- 

versations with  ".  .  .  why,  yes,  I'm 

the  one". Then,  we  started  feeding  him 
ideas. 

"Mr.  Wilf,"  I  said,  "take  the  let- 
ters of  your  name,  W-I-L-F.  Take 

the  letters  of  your  radio  station, 
W-F-I-L.  Same  letters,  same  out- 

standing leadership  in  their  re- 
spective fields."  He  used  that  for 

a    while,    WFIL   for    radio  and 

PHILIP  KLEIN 
WILF  for  floor  coverings.  , 

Then,  he  changed  it  around  thus- 
ly:  "Take  the  'W'  from  'Window 
Blinds',  T  and  'L'  from  'Inlaid 
Linoleum,'  and  'F'  from  'Floor  Cov- 

erings', and  you  have  Wilf,  spelled 

WILF,  etc." Roy  Succumbs 
This  was  only  opening  up  the 

bag  of  tricks.  The  next  to  pop  out 
was  designed  to  improve  relation- 

ships (and  business)  with  the  many 
builders  to  whom  Wilf  Brothers 
supply  linoleum  and  blinds.  Mr. 
Wilf  began  to  devote  his  Saturday 
commercial  to  different  projects  of 
his  builders.  Now  he  invited  the 
builders  down  to  the  studio  to 
speak  for  themselves,  the  dialogue 
running  between  the  builder,  Mr. 
Wilf  and  sometimes  the  announcer. 

The  latest  stunt  was  framing  the 
story  that  LaPlante  was  buying  a 
rug  for  his  own  home.  Roy,  naive- 
like,  kept  up  conversation  with  "a 
rug  expert,  Mr.  Wilf",  for  two weeks,  asking  questions  that  any 
prospective  rug-buyer  would  ordi- 

narily ask.  In  that  way,  Alex  Wilf 
got  across  all  his  points,  and  really 
supplied  listeners  with  some  pro- 

fessional advice — all  in  a  more 
interesting  manner  than  a  plain, 
dry  commercial. 

Everybody  at  the  station  began 
ribbing  LaPlante  and  several  lis- 

teners even  wrote  in  asking  wheth- 
er he  was  really  buying  the  rug. 

The  pay-off  came  two  weeks  later 
after  the  stunt  had  ended.  La- 
Plante's  wife  convinced  him  that 
their  living  room  really  needed  a 
new  broadloom.  Alex  Wilf  made  the 
sale. 

Has  all  this,  his  first  try  at  radio, 
increased  business?  Definitely  yes, 
says  Alex  Wilf,  ordinarily  a  very 
conservative  person.  His  Venetian 
blind  business  has  increased  by 
75%  since  they  started  radio.  And 
half  of  the  leads  from  which  these 
sales  resulted  came  directly  from 
radio.  As  proof,  Mr.  Wilf  points 
to  the  Market  Street  store  with  its 
exclusively  transient  trade.  The  Ve- 

netian blind  sales  in  that  store 
alone  went  up  300%  in  the  1940 
radio  year  over  1939. 

Floor  coverings  have  enjoyed  a 
30%  increase,  again  half  of  which 
is  due  to  Alex  Wjilf's  peculiar,  but 
unquestionably  effective,  method  of 
"low-pressure"  salesmanship. 

Not  so  long  ago  Alex  Wilf  de- 
cided he  needed  those  extra  15- 

minutes  of  sleep  in  the  morning. 
He  let  LaPlante  give  the  commer- cials for  a  week.  But  people  began 
asking  for  him — they  missed  his 
uncommercial  voice.  They  missed 
the  personal  touch  and  they  missed 
the  patriotic  messages  at  every 
holiday.  So  now,  each  weekday,  Roy 
LaPlante,  at  8:53  a.m.,  points  to 
Alex  Wilf  across  the  table  in  WFIL 
studio  B  and  says: 

"And  now  a  word  from  our  spon- 

sor, Mr.  Alex  Wilf." And  everybody's  happy! 

FCC  TO  CONSIDER 

MONOPOLY  REPORT 

HELD  UP  because  of  influenza  at- 
tacks suffered  by  FCC  General 

Counsel  Telford  Taylor  and  his 
chief  assistant,  Joseph  L.  Rauh  Jr., 
the  Network  M,onopoly  Report  is 
slated  for  full  FCC  consideration 
during  the  current  week.  Origin- 

ally the  report  was  to  have  been 
placed  before  the  FCC  in  final  draft form  last  week. 

A  Law  Department  committee — Messrs.  Taylor  and  Rauh;  Robert 
Cooper,  special  assistant  to  the  gen- eral counsel,  and  Seymour  Krieger, 
broadcast  attorney — has  been  work- 

ing on  the  final  draft  for  several 
weeks  [Broadcasting,  Feb.  17]. 
Industry  observers  expect  to  see  a 
"radical"  report  supported  perhaps 

by  the  FCC  majority,  with  a  mi- 
nority report  opposing  FCC  inva- 

sion of  business  aspects  of  broad- 
casting supported  by  Commission- ers Craven  and  Case. 

FCC  Chairman  James  LaMrrence 
Fly  said  at  a  press  conference  last 
week  that  the  report  already  had 
been  discussed  by  the  Commission 
in  a  general  way.  He  observed  that 
"the  Commission  knows  what  it  is 

going  to  get."  To  insure  that  the 
job  is  done  right,  he  declared  the 
FCC  proposes  to  give  the  report 
"thoroughgoing  consideration". 

It  is  knovra  that  a  projected  mi- 
nority report,  taking  issue  with  any 

effort  to  regulate  business  and  con- tractual relations  of  networks  with 
broadcast  stations,  already  is  being 
drafted  by  Commissioner  Craven. 

THEY  WERE  IN  THE  MARINE  CORPS  THEN 

One  of  a  Series 

THEY  DIDN'T  GET  ACROSS  but  they  served  in  some  famous  outfits 
during  World  War  I.  If  you  can't  recognize  them,  turn  to  page  22  and  see what  they  look  like  today. 
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,or-Howe-Snowden  Group 

THE     OPENING     OF  ITS 

Central  Sales  Office 

FEBRUARY    i,  1941 

80S-6  Tower  Petroleum  Building,  Dallas,  Texas 

Telephone  Riverside  5663  TWX  Dls  297 

Ken  L.  Sibson,  General  Sales  Mgr. 

KGNC  KFYO 

AMARILLO  LUBBOCK 

KTSA  KRGV 

SAN  ANTONIO  WESLACO 
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Coverage  Method 

Perfected  by  NBC 

Uniform  Standard  Developed 

For  All  of  Net's  Stations 
A  NEW  SYSTEM  of  measuring 
the  "effective  coverage"  areas  of 
networks  and  stations  has  been  an- 

nounced by  NBC,  which  about 
March  15  will  issue  "effective  cover- 

age" maps  of  its  Red  and  Blue 
networks  and  will  also  make  avail- 

able to  clients  maps  of  their  par- 
ticular network  hookups. 

The  new  method  is  said  to  be  the 
first  application  to  coverage  of  the 
data  gathered  by  NBC  in  its  "all- 
county"  survey  of  station  listening 
habits  and  preference  made  last 
year  and  is  also  said  to  be  the  first 
time  network  coverage  has  been 
measured  on  a  uniform  standard 
for  all  stations. 

Greene  Explains  Network 

As  explained  by  John  M.  Greene, 
NBC  circulation  manager,  the  new 
system  applies  the  "stations  lis- 

tened to  regularly"  returns  of  the 
post-card  surveys  using  the  25  cit- 

ies which  are  included  in  both  the 
CAB  and  Hooper  audience  surveys 
as  a  base.  A  weighted  average, 
showing  the  percentage  of  all  set- 
owning  families  in  all  these  25  cit- 

ies listening  to  each  network,  gives 
the  network  average  coverage,  he 
said.  All  additional  areas  through- 

out the  country  where  the  number 
of  families  listening  regularly  to 
stations  of  the  network  equal  or  ex- 

ceed 75%  of  the  base  average  are 
considered  as  "effective  coverage" 
areas,  Mr.  Greene  stated.  Second- 

ary coverage  is  dropped  in  the  new 
method,  with  any  extra  listeners 
outside  the  effective  areas  consid- 

ered as  home  audience. 
Under  the  system  of  coverage 

measurements  previously  used,  cov- 
erage of  each  station  was  measured 

independently,  using  mail  returns 
in  its  home  county  as  a  base  and 
rating  other  counties  as  primary  or 
secondary  coverage  areas  on  the 
percentage  of  their  returns  to  those 
of  the  home  county.  This  meant  that 
there  was  no  uniform  standard  for 
the  network  as  a  whole,  Mr.  Greene 
explained,  a  defect  which  the  new 
method  has  remedied. 

New  Coverage  Maps 

"With  these  new  effective  cover- 
age maps,"  he  continued,  "we  can show  the  network  advertiser  the 

coverage  he  is  getting  in  the  25  cit- 
ies which  he  has  accepted  as  satis- 

factory for  determining  the  audi- 
ence rating  of  his  program.  We  can 

also  show  him  the  areas  outside 
these  25  base  cities  where  the  net- 

work carrying  his  program  has  cov- 
erage at  least  75%  as  great  as  in 

those  cities.  This  does  not  mean,  of 
course,  that  he  can  project  his  pro- 

gram rating  into  these  other  areas. 
Many  of  them  are  rural,  where  lis- 

teners may  have  a  different  set  of 
program  preferences  than  those  of 
city  dwellers.  But  it  does  show 
where  his  programs  can  be  listened 
to  as  easily  as  they  can  be  in  the 
base  cities  and  where,  if  the  pro- 

gram appeals  and  is  properly  mer- 
chandised, it  can  be  used  with  equal 

effectiveness." 

A  SOAKING  for  all  concerned  was  the  result  of  the  canoe  tilting  con- 
test in  the  tank  of  Grand  Central  Palace  during  the  annual  Sportsman's 

Show,  when  Al  Josephy  (straw  hat),  assistant  to  Dave  Driscoll,  director 
of  special  features  and  news  of  WOR,  New  York,  tipped  over  Driscoll 
(long  cigar)  and  his  paddler  Bill  Card,  formerly  in  the  radio  department 
of  the  New  York  World's  Fair.  Five  seconds  later  Josephy  and  his  pilot 
Ed  Fitzgerald  (brown  fedora),  WOR  program  conductor,  also  went  under, 
resulting  in  the  above  wet  photograph. 

Possible  Clear-Channel  Break  Is  Noted 

In  Oral  Argument  Over  WHDH  Boost 
CONFLICTING  views  on  what 

might  follow  a  "crack  in  the  dike" of  clear-channel  allocations  in  the 
United  States  broadcast  spectrum, 
particularly  as  it  might  affect  the 
service  of  clear-channel  stations  in 
rural  areas,  were  voiced  Feb.  20 
during  oral  arguments  before  the 
FCC  on  the  proposed  grant  of  an 
application  of  WHDH,  Boston,  to 
operate  fulltime  with  5,000  watts 
on  830  kc. 

During  the  two-hour  oral  argu- 
ment, attended  by  all  FCC  mem- 

bers except  Commissioner  F.  I. 
Thompson,  appearances  were  made 
on  behalf  of  WHDH;  WEEU, 
Reading,  Pa.,  like  WHDH  operat- 

ing daytime  on  830  kc;  KOA,  Den- 
ver, which  holds  the  830  kc.  clear- 

channel  assignment,  and  a  group 
of  14  other  clear-channel  licensees. 

Danger  of  Break 
Arguing  that  the  proposed  grant 

to  WHDH  would  constitute  the 
improper!  exercise  of  a  legislative 
function  in  a  judical  proceeding. 

Stressing  the  fact  that  the  "effec- 
tive coverage"  method  measures 

coverage  and  not  audience,  Mr. 
Greene  said  that  a  big  advantage 
of  the  new  system  is  that  changes 
in  program  structure  of  a  network 
do  not  effect  the  network  coverage 
maps.  If  better  programs  raise  the 
listening  in  the  base  cities,  listening 
in  the  other  areas  will  rise  propor- 

tionately, he  stated.  Only  changes 
in  the  physical  signal  of  the  sta- 

tion, produced  by  a  change  in  power 
or  in  transmitter  location,  by  the 
installation  of  a  directional  anten- 

na or  by  some  other  physical 
change,  will  change  the  coverage, 
he  explained.  In  such  cases,  new 
surveys  and  maps  can  be  easily 
made  for  the  areas  affected. 

NBC's  new  maps  will  show  both 
daytime  and  evening  coverage  for 
both  Red  and  Blue  networks.  The 
survey  on  which  they  are  based  was 
made  in  February,  1940,  and  rep- 

resents the  statements  of  one  out 
of  every  168  radio  families  in  the 
country  in  reply  to  the  question: 
"What  stations  do  you  listen  to  reg- 

ularly—  (a)  in  the  evening  (b)  in 

the  daytime?" 

Louis  G.  Caldwell,  representing  the 
Clear-Channel  Group,  pointed  to 
the  danger  of  establishing  a  prece- 

dent in  breaking  down  the  clear- 
channel  service  envisioned  in  Rule 
8.25. 

He  maintained  that  if  duplica- 
tion of  assignments  on  a  clear- 

channel  is  permitted  in  Boston, 
under  the  same  theory  the  prac- 

tice necessarily  would  spread  to  at 
least  23  of  25  available  clear- 
channels.  Mr.  Caldwell  also  urged 
that  if  the  issue  is  raised  directly, 
it  should  be  considered  a  legis- 

lative question  and  all  parties 
should  be  given  opportunities  to 
state  their  side  of  the  argument  in 
general  hearing. 

Declaring  that  the  proposed 
grant  will  impair  rural  service,  Mr. 
Caldwell  cited  figures  indicating 
that  during  daytime  40%  of  the 
country's  area  does  not  get  the 
minimum  satisfactory  signal  for 
rural  service.  Responding  directly 
to  a  query  by  Chairman  Fly  as  to 
what  he  would  recommend  to  over- 

come' this  situation,  Mr.  Caldwell 
said  he  saw  superpower  operation 
of  certain  clear-channel  stations  as 
the  solution. 

Painting  the  rural  coverage  pic- 
ture, he  listed  1938  figures  showing 

that  of  the  60%  of  the  country's 
area  getting  satisfactory  daytime 
service,  23%  gets  a  satisfactory 
signal  from  only  one  station,  13% 
from  two  stations,  23%  from  three 
or  more  stations.  He  also  stated 
that  only  18%  of  the  area  of  the 
country  is  served  by  local  and  re- 

gional stations,  while  the  remaining 
82%  depends  on  clear-channel  ser- 

vice, with  60%  of  this  area  depend- 
ing on  secondary  clear-channel 

service.  This  means  that  some 
50,000,000  persons  depend  upon 
clear-channel  service,  he  stated,  al- 

though only  half  of  these  presently 
enjoy  primary  service. 

Mr.  Caldwell  also  emphasized 
that  starting  a  precedent  in  break- 

ing down  clear-channel  operations 
might  jeopardize  the  position  of 
United  States  stations  with  sta- 

tions in  other  countries  party  to  the 
North  American  Regional  Broadcast 
Agreement.  "Once  a  wedge  is  made 
in  the  dike,  the  flood  flows  through," 

he  declared,  stating  that  the  real 
issue  was  the  rural  listener  against 
the  demands  of  advertisers  for  ad- 

ditional broadcast  service  in  cities where  it  will  pay. 

Stating  the   case   for  WHDH, 
Counsel   W.   T.   Pierson  declared 
that  the  grant  of  fulltime  facilities 
to    WHDH   would   neither  harm 
WEEU    nor    affect  clear-channel 
service  to  rural  listeners.  He  main- 

tained the  FCC  should  not>be  bound 
by  Rule  3.25  so  long  as  WHDH 
can  show  that  public  interest  would 
be  served  by  the  grant  of  increased 
facilities,   pointing   out   that   the  I 
Commission  always  has  pursued  the 
policy  of  flexible  application  of  its 
rules,  using  them  only  as  guides.. 
As  for  KOA,  he  observed,  the  grant  i 
to  WHDH  would  result  in  no  ob-l 
jectionable  interference  with  thef 
Denver  station  at  any  point  where 
it  does  not  already  have  adjacent 
channel    interference.    He  stated 
that  KOA,  in  its  geographical  lo- 

cation, is  able  to  do  a  clear-channel 
job  in  the  West,  but  not  in  the  East. 

Rural  Coverage  Factor 

Agreeing  with  the  "generic  ar- 
gument" of  Mr.  Caldwell,  Philip  J. 

Hennessey  Jr.,  representing  NBC 
and    KOA,    declared    that  KOAj 
should  be  protected  to  allow  it  to| 
do  a  broadcasting  job  for  a  large! 
number  of  rural  listeners  depend- 

ent on  its  service  for  their  radio 
entertainment.  He  contended  that 
the  WHDH  grant  would  lose  all  of 
KOA's  listeners  east  of  the  Mis- 

sissippi River  because  of  resulting 
interference. 

Representing  WEEU,  George  0. 
Sutton  voiced  no  objection  to  the 
proposed  WHDH  grant,  but  noted 
that  the  FCC  should  require 
WHDH  to  use  a  directional  an- 

tenna. He  held  that  if  the  830  kc. 
frequency  is  properly  used,  WEEU 
also  can  operate  fulltime  vdthout 
causing  objectionable  interference. 

The  WHDH  application  origi- 
nally was  filed  Oct.  4,  1938  and 

was  considered  at  a  hearing  before 
an  examiner  Jan.  29-30,  1940,  after 
protracted  continuances.  On  Dec. 
5,  1940,  the  FCC  advanced  pro- 

posed findings  and  conclusions  rec- 
ommending grant  of  the  appli- 

cation. 

Albert  E.  Heiser  Called 

To  Naval  Reserve  Duty 

ALBERT  E.  HEISER,  chief  en- 
gineer of  Tri-City  Stations  in  Vir- 

ginia, and  a  lieutenant  in  the  Na- val Reserve,  was 
ordered  to  report 

Feb.  24  to  the  in- 
spector of  radio 

materiel,  Bal- timore, for  active 

service.  Mr.  Hei- 
ser has  been  a  ra- 

.^I^H  engineer  20 ^jjjL  years,  11  of  them 
gim^  ̂ ^^H  with  the  Allen brothers  in  Vir- Mr.  Heiser  ginia.  He  engi- 

neered installation  of  WLVA, 
Lynchburg,  WBTM,  Danville,  and 
WSLS,  Roanoke,  the  Tri-City 

group. Prior  to  1930  he  was  with  RCA- 
Victor  in  Camden  for  three  years. 
In  1938  he  was  named  to  the  NAB 
engineering  committee  and  in  1939 
to  the  executive  engineering  board. 
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SOUTHERN  COLORADO 

with  the  full  force  of  the 

intimate,  intensive  service 

of  this  area's  home  station 

KVD COLORADO  SPRINGS 

1000  Watts — Day  and  Night 

Owned  and  Operated  by  The  Oklahoma  Publishing  Company 

The  Daily  Oklahoman  and  Times  -K  The  Farmer-Stockman 
WKY,  Oklahoma  City    M    KLZ,  Denver  (Affiliated  Management) 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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Allied  Printers  Start  Drive 

For  Tax  on  Broadcast  Income 

Carbon-Copy  Campaign  to  Influence  Congress  Seen 

In  Recent  Activities  of  Union's  Adjunct 
TIMING  ITS  campaign  to  coincide 
with  the  quest  of  the  Federal  Gov- 

ernment for  additional  revenue 
sources  to  help  defray  the  vast  ex- 

penditures for  national  defense,  the 
International  Allied  Printing 
Trades  Assn.,  representing  five 
AFL  unions,  already  has  launched 
its  drive  designed  to  tax  the  income 
of  broadcast  stations  from  10  to 
20%.  Other  legislative  objectives 
seek  to  curtail  drastically  the  sale 
of  commercial  time. 

With  action  of  the  trade  group 
in  Miami  last  week,  endorsing  the 
legislative  crusade,  it  was  learned 
that  the  House  Ways  &  Means 
Committee  already  has  received 
two  petitions  from  printing  trades 
locals  in  Grand  Rapids,  Mich., 
espousing  special  radio  taxation. 
Because  the  petitions  were  virtual- 

ly identical,  and  transmitted 
through  Congressmen  by  the  con- 

stituent printing  locals,  it  is  seen 
as  the  forerunner  of  a  nationwide 

"carbon  copy"  campaign  to  urge 
Congress  to  enact  such  restrictive 
legislation. 

Limit  on  Time 

John  B.  Haggerty,  chairman  of 
the  board  of  governors  of  the  print- 

ing trades  group,  announced  in 
Miami  Feb.  16  that  the  board  had 
approved  the  anti-radio  program. 
This  followed  action  of  the  union's 
convention  in  New  Orleans  last  No- 

vember, adopting  essentially  the 
same  program.  The  franchise  tax 
plan  ratified  in  New  Orleans  and 
presumably  approved  by  the  Asso- 

ciation's Board  of  Governors  in 
Miami,  proposes  a  four-point  offen- 

sive. These  would  be: 
1.  Legislation  to  limit  commercial 

time  sold  to  25%  of  available  sta- 
tion time  (as  against  Haggerty's 

estimate  of  40%  now  sold). 
2.  A  Federal  franchise  tax  of 

10%  of  gross  receipts  of  stations 
in  the  brackets  $25,000  to  $100,000; 
15%  of  gross  on  incomes  of  $100,- 
000  to  $500,000;  20%  in  excess  of 
$500,000. 

3.  Banning  of  multiple  ownership 
of  stations  in  all  categories,  includ- 

ing television  and  FM. 
4.  Banning  of  absentee  owner- 

ship, whether  by  networks  or  indi- 
viduals. 

Advising  with  Mr.  Haggerty  on 
the  campaign,  it  is  reliably  report- 

ed, is  Michael  J.  Flynn,  well-known 
Washington  labor  figure.  He  has 
been  identified  with  a  number  of 
anti-radio  projects  in  the  past,  in- 

cluding the  educational  drive  of  five 
years  ago  to  allocate  259c  of  all 
broadcast  facilities  for  educational 
or  non-profit  purposes. 
Although  Mr.  Haggerty  called 

the  Sunday  afternoon  press  con- 
ference, Mr.  Flynn  was  reported 

to  have  been  at  his  elbow  and  to 
have  supplied  most  of  the  statis- 

tical data.  Observers  said  the  con- 
ference was  called  when  reporters 

covering  the  A.  F.  of  L.  executive 

council  meeting  didn't  have  much to  write  about.  As  a  result,  it  got 
quite  a  splash  in  the  Monday  morn- 

ing papers. 
The  labor  spokesman  said  the 

four-point  legislative  campaign  was 
designed  to  restore  a  greater  per- 

centage of  the  advertising  dollar 
to  printed  media. 

It  was  reported  that  heads  of 
unions  which  have  a  large  member- 

ship among  broadcasting  employes 
were  indignant  over  the  Haggerty- 
Flynn  statement.  They  felt  that 
they  used  the  Miami  backdrop  to 
intimate  that  it  had  the  A.  F.  of  L. 
executive  council's  blessing.  These union  officials  felt  A.  F.  of  L.  woiild 
never  endorse  anything  of  the  kind. 

The  petitions  thus  far  filed  with 
the  Ways  &  Means  Committee, 
which  has  not  yet  begun  prepara- 

tion of  new  tax  legislation,  used 
figures  at  variance  with  those  given 
by  Mr.  Haggerty  in  Miami.  Appar- 

ently, the  proposed  tax  brackets 
have  been  altered  since  the  action 
of  the  group  at  the  New  Orleans 
convention.  Mr.  Haggerty  an- 

nounced that  the  brackets  would  be 
a  tax  of  25%  on  stations  having 
gross  incomes  above  $500,000  an- 

nually; 15%  on  stations  with  gross 
incomes  over  $250,000  and  less  than 
$500,000,  and  10%  on  stations  with 
gross  incomes  between  $100,000  and 
$200,000  annually.  He  estimated 
this  would  yield  $12,000,000  an- nually. 

Big  Profits  Claimed 

T.  E.  Van  Dussen,  recording  sec- 
retary of  the  Grand  Rapids  typo- 

graphical union.  Local  39,  filed  one 
of  the  letters  with  the  Ways  & 
Means  Committee  through  Rep. 
Lawrence  J.  Connery  (D-Mass.). 
Homer  L.  Smith,  secretary  of  the 
Allied  Printing  Trades  Council  of 
Grand  Rapids,  submitted  a  virtual- 

ly identical  petition  through  Rep. 
Bartel  J.  Jonkman  (R-Mich.).  In 
each   instance,   allegations   of  in- 

The  Radio  Butchers 

RADIO  talent  right  in  the 
home  of  Harry  C.  Butcher, 
CBS  Washington  vice-presi- 

dent, went  undiscovered  until 
WINX,  new  capital  local,  put 
on  a  program  by  10  pupils 
from  the  Sidwell  Friends 
School.  In  the  group  was  Bev- 

erly Buptcher,  10-year-old 
daughter  of  the  CBS  execu- 

tive. She  performed  on  a 
psaltery,  ancient  stringed  in- strument resembling  a  zither. 

roads  on  the  printing  trades  by  ra- 

dio; granting  of  purported  "mo- 
nopolistic licenses"  to  stations;  al- legedly enormous  profits  ranging  to 

400%  on  investments  in  stations, 
and  other  flagrant  charges  were 
made,  conforming  with  statements 
made  in  the  past  by  Messrs.  Hag- 

gerty and  Flynn.  Mr.  Flynn,  how- 
ever, officially  has  kept  himself  in 

the  background. 

Mr.  Haggerty's  announcement  in 
Miami  during  the  mid-winter  meet- 

ing of  the  Executive  Council  of  the 
AFL,  conformed  in  almost  all  par- 

ticulars with  his  statement  follow- 
ing the  convention  of  the  printing 

trades  groups  in  New  Orleans  four 
months  ago  [Broadcasting,  Dec. 
15].  At  that  time  it  was  disclosed 
that  a  petition  was  being  drafted 
by  New  York  attorneys  for  presen- 

tation to  the  Ways  &  Means  Com- 
mittee when  it  begins  consideration 

of  new  tax  legislation  at  this  ses- 
sion. At  present.  Treasury  Depart- 
ment and  Ways  &  Means  Commit- 

tee experts  are  drafting  plans  for 
the  new  tax  legislation.  Whether 
any  special  radio  tax  will  be  pro- 

posed is  doubtful,  since  it  is  felt 
such  a  tax  would  be  discriminatory. 

In  his  Miami  announcement  to 
the  press,  Mr.  Haggerty  alleged 
that  radio,  through  its  inroads  on 
the  advertising  dollar,  has  thrown 
25,000  members  of  the  printing 
trades  out  of  jobs.  His  proposed 
gross  income  tax,  he  said,  would  be 
designed  to  defray  costs  of  radio 
administration  and  at  the  same 
time  have  the  effect  of  curtailing 
radio's    development,  particularly 

BOWLERS  of  NBC  Chicago,  representing  the  Blue  Network  bowling 
team,  obtained  special  shirts  recently,  marched  into  the  office  of  Paul 
McCluer,  Central  Division  NBC-Red  sales  manager,  and  turned  their 
backs  on  him.  Then  they  razzed  his  NBC-Red  Network  team  for  having 
no  bowling  shirts.  Back  row  (1  to  r)  Rudi  Neubauer,  H.  D.  Crissey,  Robert 
McCormick,  M.  R.  Schoenfeld;  front  row,  W.  W.  Hubbard,  Floyd  Van 
Etten,  W.  J.  McEdwards  and  John  Wehrheim. 

with  the  advent  of  FM,  which 
would  offer  direct  competition  to 
small  publishers  in  purely  local markets. 

Mr.  Haggerty  cited  profits  fig- 
ures of  the  networks  and  of  radio 

generally,  to  support  his  campaign. 
He  said  that  more  than  200,000 
members  of  allied  printing  trades 
would  participate  in  the  nationwide 
campaign.  Asserting  that  in  1929 
only  two  cents  of  each  advertising 
dollar  went  to  radio,  the  union  chief 
declared  that  radio  is  now  getting 
35  cents  of  the  dollar  and  that  it 
could  well  afford  the  projected  tax 
payment.  He  said  an  FCC  survey 
indicated  that  stations  make  an 

average  profit  of  63%  on  invest- ments. 

The  plan  is  understood  to  call  for 
appointment  of  anti-radio  commit- 

tees by  locals  of  the  various  print- 
ing trades,  including  compositors, 

engravers,  pressmen  and  other 
union  activity  identified  with  print- 

ing. The  lobbying  of  members  of 
Congress,  under  the  plan,  would  be 
carried  on  through  various  locals. 
The  committee  on  radio  to  direct 
the  campaign  comprises  President 
Haggerty;  former  Senator  George 
L.  Berry,  president  of  the  Interna- 

tional Printing  Pressmen,  and  Ed- 
ward J.  Volz,  president  of  the 

Photo-Engravers  Union. 

The  "Big  Putsch" 
Elaborating  on  previous  state- 

ments, Mr.  Haggerty  said  that  the 
printing  unions  would  ask  for 
1,800  local  unions  and  councils  and 
some  15,000  publishers  of  newspa- 

pers, magazines  and  farm  periodi- 
cals to  support  them  in  the  legis- 

lative drive.  The  appeal  also  would 
go  to  manufacturers  making  plates 
and  accessories  for  the  printing  in- 

dustry. He  charged  that  the  gain 
radio  has  made  was  ascribable  to 
the  diversion  of  advertising  from 
the  printed  page  and  that  those  in 
the  printing  crafts  and  associated 
enterprises  should  support  the drive. 

He  charged  that  advertising 
agencies  have  diverted  business 
from  the  printed  page  to  radio  be- 

cause they  purportedly  collect  com- 
missions not  only  from  the  spon- 

sors, but  also  from  the  program 

participants.  ( E  d  i  t  o  r  '  s  note : Among  the  media  it  is  elementary 
that  advertising  agencies  collect 
commissions  from  the  medium  and 
that  insofar  as  radio  is  concerned, 
they  collect  nothing  from  talent.) 

Mr.  Haggerty  quoted  liberally 
from  FCC  statistical  reports  re- 

garding purported  exorbitant  radio 
incomes.  He  said  CBS,  with  an 
initial  investment  of  $1,600,000, 

paid  dividends  of  more  than  $3,000,- 
000  per  year  for  five  years.  NBC, 
he  charged,  with  an  original  in- 

vestment of  $3,300,000,  has  paid 
back  to  RCA  more  than  $22,000,000. 

The  printing  trade  association  is 
made  up  of  the  International  Typo- 

graphical Union,  the  International 
Printing  Pressmen  &  Assistants 
Union  of  North  America,  the  Inter- 

national Photoengravers  Union, 
the  International  Stereotypers  and 
Electrotypers  Union  of  North 
America,  and  the  International 
Brotherhood  of  Bookbinders. 
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Radio  Impartiality 

In  News  Defended 

Weber,  Fitzpatrick  Reply  to 

Wheeler's  Request  for  Data 
AFFIRMING  radio's  impartiality 
in  reporting  the  news,  Fred  Weber, 
general  manager  of  MBS,  has 
pledged  full  cooperation  to  Sena- 

tor Burton  K.  Wheeler,  chairman 
of  the  Senate  Interstate  Commerce 
Committee,  in  supplying  scripts 
used  by  MBS  news  commentators 
as  well  as  a  list  of  news  sponsors 
on  the  network. 

Senator  Wheeler,  who  recently 
charged  that  radio  commentators 
showed  bias  and  "editorialized" 
the  news,  particularly  war  news, 
had  asked  all  three  national  net- 

works for  names  of  network  news 
sponsors,  along  with  copies  of  the 
actual  news  scripts  broadcast.  CBS 
and  NBC  already  had  agreed  to 
supply  this  data  [Broadcasting, 
Feb.  17]. 

Fitzpatrick's  Reply 
Also  responding  to  Senator 

Wheeler's  charges,  which  extended 
to  newspapers  and  movies  as  well 
as  radio,  Leo  J.  Fitzpatrick,  vice- 
president  and  general  manager  of 
WJR,  Detroit,  in  a  mid-February 
wire  to  Senator  Wheeler  concurred 

"in  your  attitude  regarding  the  use 
of  propaganda  on  the  air"  and  de- 

clared: "From  the  time  we  started 
news  broadcasts  our  reporters  have 
had  explicit  orders  to  adhere 
strictly  to  the  news  and  to  scan 
closely  even  the  news  agency  dis- 

patches for  propaganda.  We  are 
not  cognizant  of  violations  of  this 
rule  at  other  stations,  but  we  as- 

sure you  that  WJR  will  cling  tena- 
ciously to  the  above  policy." 

In  a  Feb.  14  letter  to  Senator 
Wheeler,  Mr.  Weber  stated: 

"I  am  confident  that,  on  investi- 
gation, you  will  find  that  the  sta- 

tions of  the  Mutual  network  have 
consistently  adhered  to  the  policy 
stated  in  your  letter — namely,  to 
present  impartially,  and  without 
censorship,  the  various  viewpoints 
on  all  public  questions. 

"The  list  of  commentators  and 
information  about  their  sponsors 
requested  by  you  is  being  prepared, 
and  will  be  sent  immediately.  Be- 

cause of  Mutual's  form  of  organiza- 
tion and  method  of  operation,  I  do 

not  have  in  my  possession  the 
scripts  you  request,  and  must  ob- 

tain them  from  the  stations  origi- 
nating the  programs.  You  are  prob- 

ably familiar  with  the  fact  that 
the  programs  of  this  type  carried 
by  Mutual  originate  with  a  num- 

ber of  different  stations  in  differ- 
ent parts  of  the  country,  including 

New  York,  Washington,  Chicago, 
Cincinnati,  Hartford,  Rochester 
and  San  Francisco.  We  believe  this 
affords  listeners  the  advantage  of 
receiving  news  analyses  from  va- 

rious parts  of  the  United  States. 

"In  view  of  the  fact  that  you 
have  asked  for  scripts  covering  a 
period  of  a  year,  it  will  take  some 
time  to  obtain  and  coordinate  the 
material  you  have  requested,  but 
I  assure  you  that  we  shall  make 
every  effort  to  furnish  it  at  the 
earliest  possible  date." 

ARMY  TRAINS  MANY  ENGINEERS 

Huge  Program  Under  Way  as  Signal  Corps  Plans 

 1 00,000  Communications  Specialists  
MORE  than  100,000  men  of  the  new 
Army  of  1,500,000  —  now  being 
readied  through  Selective  Service, 
calling  of  the  National  Guard  and 
a  n  accelerated 
voluntary  enlist- 

ment program — ■ will  be  communi- 
cations special- 

ists, a  survey  re- vealed last  week. 

Under  the  Sig- 
nal Corps  pro- 

gram, supervised 
by  the  Army's chief  signal  ofR- Gen.  Mauborgne 
cer.  Major  Gen- 

eral Joseph  0.  Mauborgne,  6,000 
enlisted  men  are  being  trained 
every  three  months  at  the  Fort 
Monmouth  (N.  J.)  Signal  School. 
Part  of  the  Signal  Corps  goal  in 
each  such  period  is  1,200  radio  op- 

erators and  200  radio  electricians. 

Rapid  Expansion 
By  July  1,  it  is  estimated,  every 

Signal  Corps  reserve  officer  in  the 
lower  classifications — captains  and 
lieutenants — will  be  called  to  duty. 
Inasmuch  as  many  broadcast  engi- 

neers are  holders  of  reserve  com- 
missions, the  calling  of  these  men 

will  have  an  effect  on  the  industry 
as  a  whole.  It  is  impossible  to  esti- 

mate the  number  of  officers  who 
will  actually  be  called  from  stations. 

However,  ordinary  peacetime  re- 
quirements of  the  Signal  Corps  call 

for  350  commissioned  officers 
whereas  under  the  present  plan  of 
expansion  there  will  be  over  2,500 
commissioned  officers.  Naturally, 
not  all  of  these  officers  will  be  radio 
branches  of  the  communications  in- dustry. 

Whether  commissioned  or  in  the 
enlisted  personnel,  men  from  the 
communications    industry  with 

specialized  technical  experience  will 
be  given  speedy  instruction  at  the 
Fort  Monmouth  School.  The  War 
Department  is  planning,  it  was  an- 

nounced recently,  to  give  qualified 
Selective  Service  enrollees  opportu- 

nities to  enter  officers  training 
schools.  The  Signal  Corps,  of 
course,  will  participate  in  that  pro- 

gram. 
It  is  pointed  out  that  opportu- 

nities are  good  in  the  Signal  Corps 
for  promotion  of  commissioned  offi- 

cers through  the  rank  of  major.  To 
qualify  for  a  commission  the  ap- 

plicant must  be  either  an  electrical 
or  a  radio  engineer  or  have  the 
equivalent  practical  experience. 

The  Fort  Monmouth  School  is  the 

keystone  of  the  Army's  communica- tion training  activities,  inasmuch 
as  the  Signal  Corps  coordinates  the 
communications  services  for  the  en- 

tire Army.  It  either  conducts  the 
instruction  activities  or  trains 
officers  and  non-commissioned  per- 

sonnel of  other  branches  of  the 
Army  to  carry  on  training  pro- 

grams. In  addition  to  Fort  Mon- 
mouth, communications  training  is 

given  in  each  of  the  Corps  Area 
for  personnel  of  the  Infantry, 
Cavalry,  and  Armored  divisions. 
The  Air  Corps,  likewise,  has  its 
own  communications  training  pro- 

gram and  schools  which  are 
manned  by  Air  Corps  communica- 

tions officers.  But  throughout  the 
Army  the  Signal  Corps  operations 
methods  and  procedure  are  the 
foundation  for  all  training  activ- ities. 

MAJ.  LEONARD  NASOX.  military 
expert  of  WOR,  New  York,  since  the 
early  days  of  the  war,  has  been  called 
to  active  dnty  with  the  Army.  Major 
Nason  has  left  for  1  ort  Benning,  Ga., 
where  he  will  serve  with  a  mechanized 
division. 

NOW  THEY  LOOK  LIKE  THIS 
(See  page  16) 

PHOTOGRAPHS  ON  PAGE  16  in  same  order  (1  to  r)  show  R.  H. 
(Rudy)  Alber,  president  of  the  Los  Angeles  agency  bearing  his  name,  who 
enlisted  in  the  Marines  in  March,  1917,  served  with  the  36th  Company,  9th 
Regiment,  at  Mare  Island,  San  Diego  and  Guantanamo  Bay,  and  was 
mustered  out  a  sergeant  at  Quantico  in  1919;  Harold  E.  Fellows,  man- 

ager of  WEEI,  Boston,  who  says  he  spent  most  of  his  time  as  a  Marine 
in  1918  in  and  around  Charlestown  Navy  Yard  and  Harvard  Stadium 
qualifying  as  a  shavetail,  only  to  be  mustered  out  at  Paris  Island  on 
Nov.  11,  1918;  Herb  Hollister,  president  of  KANS,  Wichita,  who  served 
from  April,  1918  to  May,  1919  as  a  rifle  coach  at  Paris  Island  and  as  gun 
instructor  at  the  Savage  Arms  Co.  plant  in  Utica,  N.  Y. 

NEW  FIRM  GRANTED 

WQDM  FACILITIES 
FOLLOWING  a  novel  procedure  in 
the  handling  of  what  amounts  to  a 
transfer  case,  the  FCC  last  Tues- 

day granted  the  application  of  Ver- 
mont Radio  Corp.  Inc.  for  a  con- 

struction permit  to  operate  a  day- 
time regional  in  St.  Albans,  tak- 

ing over  the  facilities  of  WQDM. 
The  latter  station  had  been  cited 
for  hearing  on  renewal  because  of 
alleged  improper  transfer  of  its facilities. 

WQDM  did  not  oppose  the  appli- 
cation for  its  facilities  and  is  un- 

derstood to  have  consummated  ar- 
rangements under  which  the  new 

company  will  assume  all  obligations 
and  indebtedness  of  the  station, 
said  to  approximate  $7,000.  Simul- 

taneously, the  FCC  ordered  dis- 
missal of  renewal  proceedings 

against  WQDM. 
Owners  of  the  new  station  are 

Lloyd  E.  Squier  of  Waterbury,  Vt., 
half-owner  and  manager  of  WDEV 
in  that  city,  and  William  G.  Ricker, 
likewise  a  half-owner  of  the  Water- 
bury  station,  who  also  acts  as  com- 

mercial manager.  Each  holds  10% 
out  of  22  shares  in  the  company, 
with  1  share  held  by  Ernest  G. 
Perkins,  of  Waterbury. 

The  license  to  WQDM  hereto- 
fore has  been  issued  to  E.  J.  Regan 

and  F.  Arthur  Bostwick.  Complica- 
tions developed,  however,  after 

Glenn  D.  Gillett,  consulting  en- 
gineer, had  participated  in  the  fi- 

nancing of  the  station.  The  action 
last  Tuesday  disposes  of  the  entire 

Maland  Elected 

J.  O.  MALAND,  vice-president  and 
general  manager  of  WHO,  has  been 
elected  president  of  WHO  Radio 
Enterprises  Inc.,  affiliated  with 
Central  Broadcasting  Co.,  which 
operates  the  50,000-watt  Des 
Moines  outlet.  Woody  Woods,  pub- 

licity director  of  WHO,  was  named 
vice-president  and  manager  at  the 
annual  meeting  of  stockholders. 
Three  members  of  the  board  re- 

elected were  Col.  B.  J.  Palmer;  his 
son,  D.  D.  Palmer,  and  William  N. 
Brandon,  all  of  Davenport  and  all 
officers  of  Central  Broadcasting  Co. 

Sells  WKNY  Stock 
RESIGNING  as  general  manager 
of  WKNY,  Kingston,  N.  Y.,  John 
R.  McKenna  has  relinquished  his 
33  l/S^f  holdings.  Morris  S.  Novik, 
director  of  WNYC,  New  York 
City's  municipal  station,  and  Louis 
J.  Furman,  operator  of  a  periodical 
agency  in  Long  Island,  each  al- 

ready holding  33  1/3%,  have  pur- 
chased the  McKenna  interests.  The 

purchase  price  was  not  disclosed. 
Mr.  McKenna,  a  radio  engineer, 
had  been  with  WKNY  since  its 
inception  in  1939. 

New  Hawaiian  Grant 

HAWAIIAN  BROADCASTING 

System,  operating  KGMB,  Hono- 
lulu, and  KHBC,  Hilo,  last  Tuesday 

was  granted  a  construction  permit 
for  a  new  station  to  operate  on 
1310  kc.  with  250  watts  unlim- 

ited. The  frequency  will  become 
1340  kc.  under  the  reallocation  pur- 

suant to  the  Havana  Treaty  March 
29.  J.  Howard  Worrall  is  head  of 

the  operating  company  and  Web- 
ley  Edwards,  general  manager. 
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Rate  Allegations 

Denied  bv  AT&T 

Telephone  Group  Replies  to 
Charges  Made  by  Transradio 

AMERICAN  TELEPHONE  & 
TELEGRAPH  Co.  and  21  subsidi- 

ary and  affiliated  companies  de- 
nied this  week  that  charges  for 

press-private  line  teletypewriter 
service  were  "unjust,  unreasonable 
or  unlawful."  The  denial  was  con- 

tained in  an  answer  to  a  three- 
count  complaint  filed  with  the  FCC 
by  Transradio  Press  Service  Inc. 
[Broadcasting  Jan.  20]. 

Transradio  had  alleged  in  its 
complaint  that  the  level  of  inter- 

state rates  for  press-private  line 
teletypewriter  service  is  unreason- 

ably high,  that  the  ratio  between 
charges  for  60-word  service  and  40- 
word  service  is  unreasonably  high 
and  that  the  ratio  between  charges 
for  duplex  (two-way)  and  simplex 
service  is  unreasonably  high. 

Charges  Denied 

AT&T,  through  Attorneys  John 
T.  Quisenberry  and  S.  Whitney 
Landon,  in  answering  the  first  of 
three  Transradio  complaints  which 
held  that  present  rates  for  teletype- 

writer service  were  established  in 
1916  and  that  the  only  reduction 
since  then  has  resulted  from  a 
change  in  the  manner  of  computing 
mileage,  said: 

".  .  .  the  present  interexchange 
channel  rates  for  press  private  line 
service  were  first  published  in  1917; 
that  the  only  reductions  in  charges 
for  such  interexchange  channels 
since  that  date  have  resulted  in 
changes  in  the  manner  of  comput- 

ing mileage;  and  that  such  reduc- 
tions were  small  and  in  many  cases 

negligible;  and  except  as  so  alleged 
deny  the  allegations  contained"  (in 
first  count  of  Transradio  com- 

plaint) . 
AT&T  held  in  its  answer  that  it 

is  "without  knowledge  or  informa- 
tion sufficient  to  form  a  belief"  to 

Transradio's  contention  that  a  low- 
ering of  the  rate  would  expand  its 

service.  The  telephone  companies 

also  denied  that  "many  organs  en- 
gaged in  the  dissemination  of  news 

are  unable  to  furnish  their  listen- 
ers or  readers  with  a  complete  and 

adequate  national  and  international 
coverage  of  news"  because  of  the 
"unreasonably  high  communications 
charges". 

Transradio  held  that  cost  of  pro- 
viding 60-speed  service  is  substan- 

tially less  than  10%  more  than  the 
cost  of  providing  40-speed  service, 
both  of  which  the  news  service  em- 

ploys. AT&T  denied  this  contention 
and  also  that  Transradio  is  pre- 

vented from  using  duplex  circuits 
because  of  "excessive  and  unrea- 

sonable charges". 
AT&T  asked  the  FCC  to  dismiss 

the  Transradio  complaint. 

First  C.  E.  Hooper  report  on  Twin  City 

listening  sliows  WCCO  leads 

l-/ast  Fall,  the  live  leading  Twin  City  radio  stations  arranged  to  have 

C.  E.  Hooper  Inc.  make  a  month  by  month,  year-around  survey  in 

Minneapolis  and  St.  Paul.  Both  the  telephone  coincidental  and 
immediate  recall  methods  are  used. 

And  the  first  report  has  just  come  through.  It  is  based  on  the  results 

of  28y707  telephone  calls  in  the  Twin  Cities  during  October,  November, 

and  December,  19+0.  It  shows  that: 

WCCO's  audience  is  largest  in  1 1 6  of  the  1 90 

Q.*!  /  VJV^^^  weekly  quarter-hours  checked,  as  compared  with U  I  62  for  Station  B.  An  Sl^o  lead  for  WCCO. 

WCCO's  audience  is  largest  in  37  of  the  63 

t  weekly  evening  half-hours  checked  (6:00  p.m. 

\yK  /o  ™  to  10 :30  p.m.),  as  compared  with  22  for  Station  B. 
A  68%  lead  for  WCCO. 

WCCO's  audience  is  largest  in  26  of  the  40 

O.Ci?/  t^^*^^^        weekly  daytime  quarter-hours  
checked  (8 :00  a.m. to  6:00  p.m.),  as  compared  with  14  for  Station  B. 

An  86%  lead  for  WCCO. 

This  is  the  most  extensive  investigation  of  radio  listening  made  in  the 

Twin  Cities  since  the  special  Crossley  investigation  of  April,  1938.  And 

it  furnishes  even  more  conclusive  proof  of  WCCO's  leadership  in  the 

Minneapolis-St.  Paul  market.  It  shows  what  happens  when  a  station 

consistently  carries  a  full  schedule  of  CBS  programs  and  consistently 

airs  local  programs  of  network  calibre. 
( Call  us  or  your  nearest  Radio  Sales  Representative  for  fnrt/ier  details  on  tliis  survey) 

Curtis  Mitchell  Resigns 
CCRTIS  ISIITCIIELL.  editor  of 
Mario  p  Radio  diiidc.  has  resigned  his 
posilioii  with  AiiiieiihcrK  I'ul)licatioiis. 
Xew  York,  to  start  a  new  type  of  iiiil)- 
lifatioii  ill  the  eiiterfainnient  field. 

WCCO 50,000  WATTS  WHERE  IT  COUNTS  THE  MOST 

Minneapolis-St.  Paul.  Owned  and  operated  by  the  Columbia  Broad- 

casting System.  Represented  nationally  by  Radio  Sales:  New  York 

Chicago  •  Detroit  *  St.  Louis  *  Charlotte  •  San  Francisco  *  Los  Angeles 
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Prays  for  Radio 
A  RADIO  STATION  switch- 

board operator  is  used  to 
handling  all  types  of  calls, 
but  Katherine  Hoey,  night 
operator  at  WOR,  New  York, 
was  mystified  recently  when 
she  received  a  long  distance 
call  from  Toledo  during  the 
broadcast  of  a  dance  band. 
"Sinners,"  chanted  a  solemn feminine  voice  at  the  other 

end  of  the  wire,  ".  .  .  Sin- 
ners!"  And  then  the  voice 
launched  into  a  prayer  on  sin 
and  swing.  At  the  end  of 
three  minutes,  the  woman 
rang  off  abruptly.  Miss  Hoey 
called  the  Toledo  operator  for 
a  possible  explanation.  "Oh, 
her-",  the  Toledo  girl  ex- 

plained nonchalantly,  "That's her  hobby.  She  phones  long 
distance  to  radio  stations  all 
over  the  country  and  prays 
for  them  because  they're  play- 

ing jazz." 

Merchandising  Drive  in  Armour  Series 

Typifies  Promotion  Efforts  of  Stations 

A  SHINY  white  button,  with  the 
call  letters,  WGN,  in  red,  graces  the 
lapel  of  every  salesman  of  the  P.  J. 
Rubey  Co.,  Chicago,  midwest  dis- 

tributor for  Harvester  Cigars. 
Reason  behind  the  decoration,  ac- 

cording to  Charles  A.  Rubey,  presi- 
dent of  the  company  and  originator 

of  the  idea,  is  to  make  customers 
ask  salesmen  why  they  are  wearing 
the  emblem  and  thus  the  salesmen 
have  an  opportunity  to  talk  about 
Alan  Scott's  Commentary,  the 
Harvester  program  on  the  Chicago 
station.  Above  (1  to  r)  are  Alan 
Scott,  conductor  of  the  four-weekly 
quarter-hour  news  commentary; 
Mr.  Rubey,  and  Frank  Schreiber, 
station  coordinator  of  WGN. 

BREAKDOWN  of  results  of  sta- 
tion cooperation  and  merchandising 

in  connection  with  the  Armour  & 
Co.,  Chicago,  Your  Treat  program 
and  mink  coat  contest  was  released 
Feb.  17  by  Clair  B.  Heyer,  radio 
department  head  of  the  sponsoring 
company.  Cumulative  results  offer 
a  fairly  complete  picture  of  what 
is  being  done  by  stations  through- 

out the  country  for  national  spot 
accounts. 

Three  bronze  plaques,  suitably 
engraved,  and  10  certificates  of 
honorable  mention  were  offered  to 

stations  doing  the  "most  effective, 
thorough  and  intelligent  merchan- 

dising job"  on  the  mink  coat  con- 
test, a  five-week  affair  which 

started  Oct.  7,  1940,  during  which 
five  coats  valued  at  $1,000  each, 
and  250  cash  prizes  of  |5  each  were 
given  away  for  rhyming  jingles 
sent  in  by  listeners.  One  coat  and 

NBC 

EXCLUSIVE 

RED  Network 

St.  Louis  Outlet 

Here  Are ♦he  First  6 Leading 

Comedians: *Jack  Benny 
*Bob  Hope 

Fred  Aden 
Fibber 

McGee  &■ 

Molly 

Charlie McCarrhy 

Eddie  Cantor 

On  KSD 

The  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post- Dispatch POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS.  INC..  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO        DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 

50  cash  prizes  were  awarded  each 
week.  Fifty-five  stations  released 
the  programs. 

In  mid-December  the  winning 
stations  were  announced  [Broad- 

casting, Dec.  15].  It  was  neces- 
sary, because  of  the  duplicate 

award  in  case  of  ties  angle,  to 
award  four  bronze  plaques,  instead 
of  the  originally  planned  three. 
Winners  were  WLW,  Cincinnati; 
KMOX,  St.  Louis;  KTUL,  Tulsa; 
WNAX,  Yankton,  S.  D.  Certificates 
were  awarded  to  KGNC,  Amarillo; 

KTRH,  Houston;  KTSA,  San  An- 
tonio; KLZ,  Denver;  KDAL,  Du- 

luth;  WMBR,  Jacksonville;  WMBG, 
Richmond;  WIRE,  Indianapolis; 

WSYR,  Syracuse;  WCSC,  Charles- 
ton, S.  C. 

Special  Promotion 

The  program,  a  thrice-weekly transcribed  series  featuring  Buddy 
Clark  with  Johnny  Duffy  at  the 
organ,  John  Weigel  as  announcer, 
and  the  Treat  Time  orchestra  un- 

der the  direction  of  Frank  Kitter- 
ing,  was  released  as  national  spot 
on  55  stations. 

According  to  Mr.  Heyer,  40  sta- 
tions made  special  efforts  to  cooper- 

ate on  the  contest;  10  gave  some 
cooperation  but  did  not  try  for  the 
awards;  2  failed  to  respond,  and  3 
definitely  refused,  A  cumulative  re- 

port from  the  55  stations  (includ- 
ing those  which  refused  to  cooper- 
ate) revealed: 

1.  All  but  five  stations  gave  courtesy  an- 
nouncements. The  larger  stations  gave  the 

fewest  number  of  announcements.  The 
average  number  of  announcements  (for  five 
weeks)  was  30  per  station. 

2.  Additional  plugs  on  "program  pre- 
views" were  given  by  21  stations,  while  17 had  promotional  publicity  on  other  special 

broadcasts,  which  included  interviews  with 
Armour  salesmen  and  district  managers, 
prize  winners  and  special  sustaining  pro- 

grams with  news  regarding  the  contest. 
3.  Program  title.  Your  Treat,  was  listed 

in  newspaper  radio  logs  at  practically  all 

points. 4.  Publicity  was  secured  in  local  news- 
papers, usually  radio  pages,  by  22  sta- 

tions. Stories  were  brief  and  often  con- 
sisted of  mere  mentions.  It  was  impossible 

to  check  news  columns  thoroughly  as  many 
of  the  larger  stations  sent  releases  to  a 
number  of  papers  and  all  clippings  were not  available. 

5.  Display  ads  in  local  newspapers  were 
placed  by  22  stations.  Ads  averaged  100 
lines  per  insertion  and  6  insertions  per 
station. 

6.  Program  sheets  were  published  and 
distributed  by  11  stations  of  which  8  car- ried news,  pictures,  or  display  space  on 
the  contest. 

7.  Dealer  publications  were  issued  by  9 
stations,  all  cooperated  in  the  campaign. 

8.  Special  mimeographed  letters  to  local 
dealers  were  sent  by  22  stations. 

9.  Special  mimeographed  bulletins  to 
dealers  were  prepared  and  mailed  by  5 
stations. 

10.  Radio-grams  and  telegrams  to  deal- 
ers were  sent  by  3  stations. 

11.  Special  cards  with  half-tone  illustra- tions were  printed  and  mailed  to  dealers 
by  3  stations. 12.  Personal  calls  on  dealers  were  made 
by  25  stations.  The  majority  worked  close- 

ly with  the  local  Armour  sales  office  mak- 
ing special  calls  where  their  service  might 

do  the  most  good. 
13.  Printed  matter  was  distributed  to 

the  public  by  50  stations.  These  were  dis- 
tributed by  such  methods  as  hand-outs  to studio  visitors  ;  passed  out  on  the  street  by 

costumed  girls ;  contacting  colleges  and 
women's  groups ;  by  telegram  and  direct mail  to  lists  of  previous  contest  entrants. 

14.  Representatives  of  18  stations  spoke 
at  Armour  branch  sales  meetings.  Special 
meetings  for  Armour  salesmen  and  sales- 
managers  were  held  by  9  stations,  consist- ing of  auditioning  the  program,  explaining 
the  campaign,  entertainment  by  radio  art- 

ists, dinners,  luncheons,  etc.  One  station 
(KMOX)    promoted   a   supper  and  mink 
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coat  style  show  which  was  attended  by 
more  than  2,000  grocers  and  their  wives. 
Another  station  (WLW)  conducted  sales 
meetings  in  numerous  cities  throughout  its 
area. 

15.  Merchandising  men  of  14  stations  in- 
stalled large  window  displays.  Special  tie- ins  with  local  fur  dealers  for  window  space 

and  set  up  display  material  was  obtained 
by  7  stations.  Smaller  window  cards  and 
displays,  some  using  "pictorial  news  photo 
services",  was  done  by  8  stations.  Special displays  in  studios  and  reception  rooms 
were  shown  by  24  stations. 

16.  Miscellaneous :  One  station  had  a 
large  24-hour  billboard ;  used  an  electric 
news  sign  a-la-Times  Square ;  4  stations 
ran  motion  picture  screen  trailers  ;  2  placed 
taxi-auto  signs  ;  1  prepared  bus  cards.  One 
held  a  "Treet  Day"  with  costumed  folk  in sandwich  boards  handing  out  contest  en- 

trance blanks  and  calling  at  store  dealers. 
Need  for  Merchandising 

"There  is  a  definite  need  for  sta- 
tion merchandising,"  according  to 

Mr.  Heyer,  "because  it  is  produc- 
tive to  the  client.  Many  phases  of 

merchandising  can  be  handled  only 
by  the  station  and  the  manager 
who  does  not  realize  this  is  being 
unfair  to  his  client  and  his  medium. 
For  example  the  client  can  mer- 

chandise his  general  radio  cam- 
paign to  his  sales  organization  but 

he  is  usually  limited  by  having  to 
administrate  the  campaign  from 
one  office  to  hundreds  and  thou- 

sands of  salesmen  all  over  the 
country.  True,  the  client  can  handle 
most  all  phases  of  publicizing  the 
campaign  to  the  consumer,  but  the 
local  station  is  the  only  party  which 
can  sell  the  client's  local  salesmen 
and  the  local  dealers  on  local  fa- 

cilities, service,  coverage,  and  other 
benefits  of  that  particular  station. 

"This  is  particularly  true  so  long 
as  there  is  no  exact  method  of 
measuring  radio  circulation  and 
coverage.  It  will  always  be  true  of 
radio  itself  because  the  advantages 

J  and  eff'ectiveness  of  a  station  are 
dependent  on  so  many  characteris- 

tics which  cannot  be  measured  or 
presented  in  black  or  white.  Then 
the  local,  personal  merchandising 
services  of  the  station  will  be  nec- 

essary because,  to  date  at  least, 
only  a  radio  man  can  satisfactorily 
explain  and  present  the  commercial 
advantages  of  radio.  The  advertiser 
cannot  have  an  experienced  radio 
promotion  man  in  each  district 
where  he  is  using  a  local  station. 

"We  have  been  more  than  grati- 
fied by  the  response  offered  by  the 

55  stations  who  were  our  represen- 
tatives." 
Lord  &  Thomas,  Chicago,  is 

agency  on  the  Armour  account. 

Fire  atWCAU 

FIRE,  caused  by  igniting  of  a  can 
of  paint  remover,  demolished  the 
offices  of  Dr.  Leon  Levy,  president 
of  WCAU,  Philadelphia,  Feb.  17. 
Dr.  Levy  is  away  on  vacation  and 
painters  were  redecorating  the  of- 

fices. All  the  woodwork  and  fur- 
nishings of  Dr.  Levy's  offices  were 

destroyed,  with  damage  estimated 
at  several  thousand  dollars.  Broad- 

casts were  not  interrupted. 

Minit-Rub  News 

BRISTOL-MYERS  Co.,  New  York, 
is  sponsoring  three  quarter-hour 
news  programs  weekly  on  8  NBC- 
Red  Pacific  coast  stations.  Series, 
which  started  Feb.  17,  will  be  heard 
in  the  interest  of  Minit-Rub.  Young 
&  Rubicam,  New  York,  is  agency. 

A  FREE  COUNTRY! 

Not  at  All,  Says  Operator  of 

 Mountain  Station  ■ 

IT'S  A  FREE  country,  a  hillbilly 
about  80  miles  from  Charleston, 
W.  Va.,  decided  recently  as  he  un- 

packed a  shiny  new  100-watt  mail- order transmitter  and  installed  it 
in  his  living  room,  according  to  of- 

ficials of  WCHS,  Charleston.  He 
then  wired  up  the  church,  high 
school  gymnasium  and  a  couple  of 
other  buildings  and  is_  alleged  to 
have  started  operating  just  for  the 
hell  of  it. 

The  intrepid  mountaineer  clipped 
the  papers  and  presented  two  orig- 

inal Esso  Reporter  broadcasts  a 
day,  it  was  stated.  He  listened  to 
WCHS,  Charleston,  and  rebroad- 
cast  a  lot  of  the  programs,  read- 

ing commercial  announcements 
himself. 

Villagers  complimented  him  on 
his  station  and  he  was  enormously 
pleased.  But  when  a  representative 
of  the  American  Relay  League 
came  around  to  tip  him  off  about 
the  law,  he  is  said  to  have  found 
the  operator  in  his  living-room 
studio  with  a  couple  of  quarts  of 
liquor  and  a  shotgun.  Questioned 
about  his  authority  to  operate,  he 
displayed  a  genuine  FCC  construc- 

tion permit  form  he  had  filled  out 
himself.    In    red    letters    it  said 
"OK  United  States  Givernment". *      *  * 
A  resident  of  Hubbal,  W.  Va., 

was  held  Feb.  7  for  trial  in  the 
May  term  of  court  at  Huntington, 
W.  Va.,  according  to  E.  K.  Jett, 
chief  engineer  of  the  FCC.  He  is 
under  $500  bail  for  allegedly  oper- 

ating an  illegal  station  with  the 
call  WBBQ. 

Two  More  for  Hecht 

THE  HECHT  CO.,  one  of  Wash- 
ington's largest  department  stores 

has  contracted  for  two  more  pro- 
grams on  WRC-WMAL,  Washing- 

ton. One  program  features  Mary 
Mason,  director  of  women's  activ- ities, who  each  night  interviews  a 
Hecht  department  head  about  the 
type  of  goods  his  department  is 
stocking  and  selling.  In  addition, 
the  store  has  purchased  four 
Sunday  United  Press  news  shows 
on  WMAL.  Hecht  Co.  is  already 
sponsoring  Baukhage  Talking  daily 
on"  WRC.  Bill  Crago  announces  the 
aHows,  w'hich  are  handled  by  Seidgl Adv.  of  Washington. 

Fleer  Places  Drama 

FRANK  H.  FLEER  Co.,  Philadel- 
phia (Dubble  Bubble  gum),  after  a 

successful  test  with  Don  Winslow 
of  the  Navy  on  WJZ,  New  York, 
will  sponsor  the  quarter-hour  tran- 

scribed children's  drama  five  days 
a  week  on  six  stations.  Program, 
fashioned  after  the  comic  strip  of 
the  same  name,  will  start  Feb.  24 
on  KSTP,  Minneapolis;  WBZ,  Bos- 

ton; WBZA,  Springfield;  WWL, 
New  Orleans;  KPRC,  Houston; 
and  WFIL,  Philadelphia.  N.  W. 
Ayer  &  Son,  New  York,  is  agency. 

Pillsbury  Spots 

PILLSBURY  FLOUR  MILLS  Co., 
Minneapolis  (flour),  early  in  Janu- 

ary started  a  varying  schedule  of 
one-minute  live  announcements  on 
about  85  stations.  Contracts  are  for 
13  weeks.  Agency  is  McCann-Erick- 
son,  Minneapolis. 

BROADCASTING  •  Broadcast  Advertising 

Thafs  all  they  cost 

this  WJZ  Advertiser! 

He  bought  ten  minutes  in  the  early  morning  over 

WJZ — Ed  East  and  his  "Breakfast  in  Bedlam"  was 

the  show.  Returns  poured  in — twice  as  many  as  ex- 

pected .  .  .  far  more  than  on  any  other  station.  "Live" 
inquiries  cost  only  4^3  cents  each!  Sales  skyrocketed. 

Instead  of  buying  thirteen  weeks — his  usual  practice — 

the  delighted  client  signed  up  for  twenty -six! 

Proof  again  that  the  right  time  and  the  right  audi- 

ence team  up  into  an  unbeatable  sales  combination. 

Proof,  too,  that  WJZ  offers  both,  particularly  in  the 

early  morning. 

Streamhnejoi*r  sales.  Route  your  advertising  into  the 

world's  richest  market  via  WJZ. .  .National  Broadcasting 

Company,  A  Radio  Corporation  of  America  Service. 

Represented  Nationally  by  NBC  SPOT  Sales  Offices 
NEW  YORK    CHICAGO    SAN  FRANCISCO    BOSTON    ClSVf  LAND 

DENVER    HOLLYWOOD  WASHINGTON 

f 
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The  Pros  and  Cons  of  Merchandising 

Reaction  of  Industry  to 
Editorial  Indicates 

Diverse  Views 

In  an  editorial  published  in 
Broadcasting  Feb.  17,  under 
the  title  "Don't  Give  It  Away", it  was  suggested  that  rigid 
limits  be  placed  on  the  type  of 
merchandising  which  stations 
provide.  Adoption  of  an  amend- 

ment to  the  commercial  section 
of  the  NAB  code  was  propased. 
Among  letters,  pro  and  con, 
received  are  these: 

EDITOR,  Broadcasting: 

Yes  sir,  I'm  glad  you  mentioned it! 

That  editorial  on  "Merchandis- 
ing Services"  was  a  honey!  First, 

they  really  wanted  assistance  and 
the  requests  were  reasonable.  Now 
we're  plagued  with  such  a  multi- 

tude of  requests  that  it  frequently 
makes  the  business  undesirable. 

We  realize  as  well  as  anyone  that 
when  a  program  is  merchandised 
it  becomes  more  valuable  and  more 
productive.  But  when  a  national  ad- 

vertiser places  a  campaign  of  26 
announcements — as  one  did  with  us 
recently — has  he  a  right  to  expect 
free  letters  to  the  trade,  free  news- 

paper advertising,  100  free  per- 
sonal visits  on  the  trade  and  free 

promotional  announcements  as  well. 
When  we  refused,  he  came  back 
with  the  old  gag,  "We  may  want 
to  use  a  large  campaign  some  day 
and  what  you  do  now  may  guide  us 
in  the  future." 

Radio's  success  has  been  built  on 
the  aggressive  sales  methods  which 
it  employs.  I  don't  think,  however, that  these  methods  now  call  for 
using  the  same  tactics  that  the  old 
time  clothing  merchant  used  when 
he  tossed  in  a  hat,  tie  and  shirt  in 
order  to  sell  the  suit. 

Let  all  the  sales  manager  get  to- 
gether at  St.  Louis.  Let's  put  that 

ceiling  on  merchandising.  And  let's 
do  it  before  it's  too  late. 

Howard  L.  Chernoff 
Managing  Director, 

Feb.  19  WCHS,  Charleston. 
il;        *  * 

EDITOR,  Broadcasting: 
Congratulations  on  your  edi- 

torial in  the  Feb.  17  issue  of 
Broadcasting  (I  borrowed  a  copy) 
on  "Don't  Give  It  Away."  We  have 
been  thinking  about  this  for  some 
little  time  and  believe  it  or  not 
we  started  to  take  it  up  at  the 
last  NAB  convention.  I  am  glad 
that  there  is  something  being  done 
to  stimulate  interest  in  this  direc- 
tion. 

Albert  E.  Gibson, 
Feb.  17  WSM,  Nashville ^  ^ 

EDITOR,  Broadcasting: 
In  my  many  years  as  promotion 

manager  of  the  Milwaukee  Journal 
(merchandising  service  was  nart  of 
the  department) ,  I  went  through 
the  experience  of  many  broadcast- 

ers who  could  not  see  the  light  of 
day  and  are  now  suffering  the 
pangs  of  "more-more-more". 

As  you  say,  merchandising  is  not 
included  in  the  rate.  It  is  plain  rate- 

cutting,  and  like  open  face  rate- 
cutting  is  born  of  competition.  It's 
usually  started  to  give  a  little  some- 

thing extra,  but  like  the  proverbial 
snowball  and  Topsy,  just  grows. 
You  are  absolutely  right,  too, 

that  agencies  use  "their  influence" 
with  stations  (to  get  free  merchan- 

dising) in  soliciting  business  away 
from  other  agencies. 

Have  you  ever  seen  some  of  the 
"exhibits"  of  free  service  presented 
by  an  agency  to  his  client?  Boy, 
how  proud  they  must  feel. 

Yes,  we  have  a  code!  But  there 
are  always  some  who  find  another way. 

Walter  J.  Damm 

EDITOR,  Broadcasting: 
Re  your  editorial  "Don't  Give  It 

Away,"  we  object  to  blanket  con- demnation of  merchandising  but 
agree  that  merchandising  offered 
as  a  sop  is  worthless  to  anyone. 
However,  over  a  period  of  years 
the  Cowles  stations  and  Register 
&  Tribune  before  them  have  found 
that  a  sound  merchandising  pro- 

gram helps  the  medium  as  much 
as  it  helps  the  advertiser.  We  dis- 

agree that  any  "floor  and  ceiling" is  necessary  or  advisable.  Good 
sense  and  good  business  should 
be  each  station's  merchandising 

guide. 
Craig  Lawrence, 

Feb.  19 WTMJ,  Milwaukee     Feb.  19         Iowa  Broadcasting  Co. 

Cakes  and  Interviews — Texas  Cooking — Seeds  for 
Gardeners — Sportscaster  at  Sports  Show 

AMONG  the  promotional  st
unts used  by  WOR,  New  York,  to 

call  attention  to  its  19th 
anniversary  Feb.  22  was  a 

cake-baking  contest  announced  on 
Bessie  Beatty's  Martha  Deane  pro- 

gram with  the  winner  receiving 
$25  in  cash  and  an  interview  on  her 
Feb.  24th  broadcast.  Station-break 
announcements  on  Feb.  22  told  of 
news  events  happening  19  years 
ago,  while  through  the  streets  of 
midtown  Manhattan  stiltwalkers 

wore  signs  "WOR — 19  years  old 
and  still  growing".  In  their  arms, 
they  carried  baby  dolls  with  the 
signs  "WOR's  Newest  Baby — FM 
station  W2X0R". 

To  make  contacts  with  all  per- 
sons who  heard  WOR's  first  year  of 

broadcasting,  Jerry  Danzig,  man- 
ager of  the  station's  press  depart- 

ment, announced  on  the  Contact 
Dave  Elman  program  that  the  writ- 

er of  the  most  interesting  letter  on 
WOR  in  1922  could  receive  $50  in 
cash  or  a  trip  to  New  York  with 
all  expenses  paid. 

*  ^:  ❖ 

Cooking  Schools 
COOKING  schools  are  being  con- 

ducted in  several  Texas  markets  by 
Southern  Radio  Features,  Dallas, 
with  other  stations  planning  schools 
in  April  and  May.  Stations  now  car- 

rying schools  are  KGKB,  Tyler, 
Tex.;  KNET,  Palestine,  Tex.; 
KNOW,  Austin,  Tex.;  KCMC,  Tex- 
arkana;  KVWC,  Vernon,  Tex. 
Southern  is  now  offering  the  serv- 

ice on  a  nationwide  basis. 
*  *  * 

Sticker  Messages 
LARGE  circular  stickers  are  pasted 
at  eye  level  in  all  taverns  in  Okla- 

homa by  KTUL,  Tulsa,  and  KOMA, 
Oklahoma  City.  The  stickers  call 
attention  to  the  Howdy  program, 
recently  renewed.  Similar  stickers 
have  been  printed  for  auto  windows 
and  windshields. 

*  *  * 
Nashville  Color 

A  NEW  format  has  been  adopted 
by  WSM,  Nashville,  for  its  weekly 
program  release.  The  folder  is  now 
printed  in  green,  buff  and  brown 
on  white  stock. 

Babbitt's  Seeds 
B.  T.  BABBITT  Inc.,  New  York 
(Bab-0),  a  heavy  user  of  national 
spot  radio,  and  also  sponsor  of  the 
five-weekly  quarter-hour  morning 
serial,  David  Harum,  on  50  NBC- 
Red  stations,  is  currently  offering 
upon  evidence  of  purchase,  six  pack- 

ages of  8,525  seeds  for  a  Holly- 
wood "garden  of  the  stars".  Offer also  includes  four  garden  plans 

by  Charles  Gibbs  Adams,  Holly- 
wood garden  expert. 

*  *  * 
At  Sports  Show 

CHARLES  (Gabby)  STREET, 
baseball  broadcaster  of  KXOK  and 
former  big  leaguer,  conducted  a 
baseball  show  at  the  St.  Louis 

Annual  Sportsman's  Show  on  be- 
half of  Hyde  Park  beer.  KXOK  or- 

iginated a  number  of  programs 
from  the  scene,  with  Cy  Casper 
at  the  mike. ^      ̂   ^ 

Radio  Wardrobe 

PRINT  dresses  "inspired  by  your 
favorite  radio  performers"  are  be- 

ing advertised  in  New  York  news- 
papers by  Lord  &  Taylor's,  New York  department  store,  as  a  fea- 

ture of  its  Budget  Shop.  Called  Ra- 
dio Star  prints,  the  dresses  are 

named  "Seven  Delicious  Flavors" 
(Jello-0),  "Banjo  Eyes"  (Eddie '  Cantor) ,  etc. 

*  *  * 
Home  with  the  Bacon 

POSTAL  cards  with  mimeographed 
message  are  sent  by  KOB,  Albu- 

querque, N.  M.,  instead  of  letters. 
A  typical  card  covers  Swift  &  Co. 
sponsorship  of  The  Breakfast  Club 
on  NBC-Blue,  with  illustration  of 
a  pig  bringing  home  the  bacon. *  ❖ 

Match  Plug 

BOOK  MATCHES  are  being  dis- 
tributed by  WCAU,  Philadelphia, 

calling  attention  to  the  weekly  pro- 
gram sponsored  by  the  Yellow  Cab 

Co.,  Philadelphia.  Cover  copy  calls 
attention  of  the  listener  to  Norman 
Jay's  period  on  the  station  for  the cab  company. 

MERCHANDISE  ORDERS,  re- 
deemed by  San  Bernardino,  Cal., 

merchants,  were  attached  to  100  of 
these  balloons  cut  loose  by  Leslie 
Harris  (left) ,  manager  of  The  Har- ris Co.,  local  department  store,  as 
promotion  for  a  mid-winter  Dollar Day.  Stunt  was  arranged  by  George 
A.  Burns,  sales  promotion  manager 
of  KFXM,  San  Bernardino  (center), 
and  Austin  King,  in  charge  of  the 
station's  client  service  department 
(right).  For  every  $10  each  mer- chant of  the  community  contributed 
to  the  radio  "pool"  to  advertise  Dol- lar Day  on  KFXM,  the  station  gave 
a  proportionate  amount  of  time. 

FLETCHERNAMED 

TO  MANAGE  WRAL 

REVAMPING  its  personnel  on  a 
wholesale  scale,  WRAL,  Raleigh, 
N.  C,  has  announced  the  appoint- ment of  Fred  Fletcher  as  station 
manager.  Mr.  Fletcher,  son  of  A. 
J.  Fletcher,  president  of  the  sta- 

tion, had  been  program  director  for 
two  years.  Other  changes  find 
Frank  M.  Stearns,  formerly  man- 

ager of  the  deleted  WSAL,  Salis- 
bury, as  commercial  manager,  suc- 

ceeding Gillespie  B.  Murray,  re- 
signed; Helen  Townsend,  at  one 

time  with  WBT,  Charlotte,  con- 
tinuity director;  Larry  Roller 

from  WHK-WCLE,  Cleveland,  an- 
nouncer; William  Barham  named 

auditor  to  succeed  Willis  Thomp- 
son, resigned. 

In  line  with  a  new  sales  policy 
Howard  H.  Wilson  Co.  has  been 
appointed  national  representative 
and  the  station  has  issued  a  new 
28-page  brochure  on  the  Raleigh 
market  coverage  by  WRAL.  Per- 

sonnel and  policy  reorganization 
has  been  under  the  supervision  of 
Robert  E.  Bausman,  temporarily 
engaged  by  the  station  until March  1. 

USING  newspaper  space  in  eight  dif- ferent newspapers  in  six  cities  to 
h  i  K  h  11  g  h  t  outstanding  programs, 
WRVA,  Richmond,  Va.,  is  including 
specific  mention  of  the  sponsored 
product  and  sponsor.  Sponsor  men- 

tion is  woven  into  regular  copy  de- 
scribing the  program. 

BROCHURES 

TO  ASSIST  high  school  and  college 
students  studying  French,  as  well  as 
New  Yorkers  wishing  to  brush  up  on 
the  language,  WBNX,  New  York,  is 
carrying  a  series  of  weekly  educational 
programs. 

NBC-Red  —  four-page  red-and-black 
brochure  "The  Ears  They  Didn't 
Count,"  giving  the  ten  major  improve- ments made  since  Jan.  1  increasing 
the  Red  network  audience. 

WFIL,  Philadelphia — Package  of  five 
brochures,  each  covering  a  sponsorable 
live  program  originated  by  the  station, 
sent  with  explanatory  memo  to  pros- 

pects. 
NBC  PACIFIC-Blue  network— Rate 
card  No.  1,  effective  Feb.  1,  1941,  in- 

corporating affiliate  rates  with  cover- 
age maps. 

WDRC,  Hartford — Blue  and  yellow 
brochure  citing  WDRC  as  the  No.  1 
test  station  in  the  No.  1  test  market. 
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Mr.  Behrman 

Behrman  Is  Named 

To  Direct  WISH 

Bausman  Commercial  Head 

Of  Indianapolis  Outlet 
APPOINTMENT  of  William  H. 
Behrman,  for  nine  years  vice-presi- 

dent and  general  manager  of 
WBOW,  Terre  Haute,  as  general 

manager  of  the 
new  WISH,  In- 

dianapolis, was 
announced  last 
Tuesday  by  C. 
Bruce  McConnell, 
president.  The 

■•  '-^8r '  station  is  expect- 
\{|g|gr^  ed  to  begin  opera- tion  about  May  1, 
^  SHa  with  5,000  watts 

day  and  1,000 
night,  on  1310  kc. 

as  a  Class  III-B  station. 
R.  E.  Bausman,  former  commer- 

cial manager  of  WIRE,  Indian- 
apolis, and  now  with  WRAL, 

Raleigh,  N.  C,  will  occupy  a  similar 
position  with  the  new  station.  Chief 
engineer  is  Stokes  Gresham,  Jr. 

To  Start  in  May 

Mr.  McConnell,  sales  manager  of 
Merchandise  Brokers  Inc.,  tobacco 
and  candy  wholesale  company,  owns 
33%  of  the  new  station.  Edward  W. 
Harris,  president  of  Merchandise 
Brokers,  also  holds  33%.  Alvin  R. 
Jones,  auto  dealer,  is  a  14%  holder, 
with  the  remaining  four  stockhold- 

ers holding  5%  each. 

Inauguration  of  operation,  ac- 
cording to  Mr.  McConnell,  while 

tentatively  set  for  early  May,  de- 
pends upon  delivery  of  equipment. 

An  RCA  5,000-watt  transmitter 
and  International  Stacy  towers 
have  been  ordered.  The  bulk  of  the 
transmitting  equipment  will  be 
RCA. 
Mr.  Behrman  plans  to  leave 

Terre  Haute  for  his  new  post  about 
March  31.  Prior  to  taking  over 
management  of  WBOW  he  was 
manager  of  WGBF,  Evansville. 

NEW  transcribed  serial,  titled  Im- 
perial Leader,  and  based  on  the  life 

story  of  Winston  Churchill,  is  being 
offered  for  sponsorship  by  Howard  C. 
Brown  Co.,  Hollywood.  Consisting  of 
more  than  104  quarter-hour  episodes, 
the  serial  was  produced  and  cut  in 
Melbourne,  Australia,  with  an  all  Eng- lish east. 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

Jergens  Music 
ANDREW  JERGENS  Co.,  Cincin- 

nati, which  sponsors  Walter  Win- 
chell  and  the  Woodbury  Playhouse 

on  NBC  in  the  interests  of  Jergen's 
lotion  and  Woodbury  cosmetics  and 
creams,  on  March  1  will  take  over 
seven  weeks  sponsorship  of  Just 
Music,  nightly  program  of  light 
melody  presented  on  WQXR,  New 
York,  from  11  p.m.  to  12  midnight. 
Agency  is  Lennen  &  Mitchell,  New 
York. 

Airport  Gifts 
AIRPORT  reporters  of 
WSB,  Atlanta,  are  recipients 
of  frequent  gifts  from  those 
whom  they  interview.  Latest 
gift  is  a  box  of  canned  goods 
from  a  food  executive.  They 
have  received  hats,  candy, 
cakes,  beverages,  pins  and 
photos.  Recently  the  airport 
employes  bought  a  giant 
birthday  cake  for  their  first anniversary. 

WWJ  to  Increase 

WWJ,  Detroit,  authorized  by  the 
FCC  to  operate  unlimited  time  on 
5,000  watts  using  a  directional  an- 

tenna at  night,  has  started  install- 
ing a  new  535-foot  Blaw-Knox 

vertical  radiator  which  is  expected 
to  be  ready  for  operation  by  April 
1,  according  to  Chief  Engineer 
Walter  Hoffman.  The  new  antenna 
will  be  tied  in  with  the  present 
Western  Electric  transmitter.  It  is 
located  on  a  recently  acquired  plot 
adjacent  to  the  present  transmitter 
site  at  8  Mile  and  Meyers  Road. 
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Gunning  thru  the  skies  with  f  iye-f  old  power,  the  new  KXOK  gains  ma 

tery  over  an  area  ten  times  greater  than  ever  before.  Concentra 

Ing  its  fire  thru  the  rich  Mid-Mississippi  Valley  Marlcet,  it  is  a  powerf i 

persuasive  located  in  the  heart  of  a  primary  area  containing  3,531,70 

people  • .  •  people  who  spend  826,490,000  good  American  dollars  ever 

year.  For  stepped  up  sales  and  greater  profits  let  the  new  KXOI 

pilot  your  product  over  this  wealthy  radius  penetrating  four  states  ii 

its  primary  area  alone. 

NBC  BASIC  BLUE  NETWORK-ST.  LOUIS,  Mq 

630  KC  5000  WATTS  DAY  AND  NIGH 

Affiliated  With  KFRU.  Columbia.  Mo. 

Represented  by  Weed  and  Co.,  New  York,  Chicago,  Detroit,  San  Francisco 

OWXED  A^D  OPERATED  BY  THE  ST.  LOfJIS  STAR-TIME 
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Other  Axes 

HEADLINE  stuff  has  been  emanating  from 

sessions  of  some  of  labor's  bigwigs  in  Miami 
during  the  last  few  days — all  about  a  big 
crusade  against  commercial  radio.  In  so  many 
words,  John  B.  Haggerty,  president  of  the  Al- 

lied Printing  Trades  Assn.,  representing  the 
unions  identified  with  the  printed  page,  an- 

nounces a  colossal  lobby  to  shackle  radio  with 
special  franchise  taxes;  limit  advertising  to 
25%  of  radio  time;  ban  multiple  ownership  of 
standard  stations  or  of  standard  stations  and 
FM  or  television  transmitters.  He  estimates 
the  graduated  franchise  tax  alone  would  yield 
$12,000,000  for  Uncle  Sam. 

Broadcasters  have  seen  this  crusade  coming 
up  for  some  time.  A  year  ago  it  became  evident 
that  action  was  imminent.  As  a  matter  of  fact 
the  same  people  on  the  fringe  of  organized 
labor  who  promoted  several  past  anti-radio 
campaigns  are  identified  with  this  latest  foray. 
Past  efforts  flopped,  although  they  caused  radio 
no  little  trouble. 

To  those  familiar  with  the  facts,  the  whole 
basis  of  the  campaign  is  ridiculous.  Franchise 
taxes  have  been  injected  before,  but  invaria- 

bly were  discarded  as  discriminatory.  Broad- 
casting constitutes  only  one  phase  of  the  FCC's 

work.  Besides,  broadcast  stations  are  paying 
Federal  corporate  taxes,  State  income  taxes 
and  all  other  prevailing  imposts.  The  railroads 
should  defray  the  cost  of  ICC  operations,  and 
the  farmers  the  cost  of  Agriculture  Depart- 

ment functions,  if  the  "defraying  of  costs" 
theory  is  evolved  logically. 

Mr.  Haggerty  makes  rather  amazed  deduc- 
tions in  concluding  that  radio  should  be  throt- 

tled because  of  its  inroads  on  the  printed  page. 
His  theory  that  advertising  agencies  throw 
business  to  radio  because  they  collect  dual  com- 

missions (he  avers  from  client  and  program 
talent)  reveals  abject  lack  of  knowledge  of  the 
facts. 

The  unions  making  up  the  Allied  Printing 
Trades  Assn.  are  all  chartered  by  American 
Federation  of  Labor.  There  are  several  other 
AFL  unions,  however,  that  owe  their  allegi- 

ance to  broadcasting.  We  can  see  a  pretty  in- 
tra-union  dispute  coming  up,  with  the  printing 
crafts  fighting  to  undermine  radio  while  the 
radio  unions  (such  as  American  Federation  of 
Musicians,  American  Federation  of  Radio  Art- 

ists, and  International  Brotherhood  of  Electri- 
cal Workers)  earn  ever-improving  livelihoods 

from  radio. 

It  seems  to  us  that  President  Green  and  per- 

haps the  executive  council  of  AFL  might  well 
look  behind  the  new  anti-radio  campaign  and 
learn  its  whys  and  wherefores.  We  predict  the 
discovery  will  be  made  that  it  evolved,  not  from 

any  spontaneous  move  on  the  part  of  the  print- 
ing craftsmen,  but  from  other  interests  with 

axes  to  grind. 

Opportunity  for  Willie TIME  was  when  Willie  went  to  college  that 
Pa  would  be  mighty  proud  if  he  was  named 

(by  dint  of  a  little  campus  politics)  editor-in- 
chief  of  the  Daily  Squawk.  But  times  have 
changed. 

For  where  one  Pa  could  be  proud  before, 
there's  chance  for  two  now.  And  all  because 
of  radio.  A  number  of  big  universities  now 

have  their  own  private  "gas  pipe"  networks — 
real  honest-to-goodness  miniatures  of  the  big 
stations.  American  college  youth  with  a  scien- 

tific bent  no  longer  need  be  the  campus  oddity 
but  a  real  campus  figure,  applying  his  knowl- 

edge and  ideas  to  a  practical  effort  in  the  field 
of  radio. 

Similarly,  the  fellow  who  went  to  college 
with  starry-eyed  dreams  of  becoming  another 
Ben  Johnson,  Mark  Twain,  or  Horace  Greeley 
now  can  turn  his  writing  talents  from  the  eye 
to  the  ear.  First,  on  his  critical  collegiate  com- 

rades; later,  if  he  makes  the  grade,  on  the 

public. Up  to  now  these  "gas  pipe"  affairs  have  been 
looked  at  tolerantly  by  professional  radio  peo- 

ple. But  reverting  to  the  college  editor  allusion, 
might  it  not  be  a  good  idea  for  commercial  ra- 

dio to  look  toward  the  colleges  for  new  blood, 
just  as  many  forward  looking  newspapers  and 
press  associations  have  been  doing  for  years? 
A  young  man  of  college  age  with  enough 

ambition  to  use  his  spare  time  and  spending 
money  to  take  part  in  a  campus  radio  venture 
is  bound  to  have  the  enthusiasm  necessary  for 
success. 

COMMERCIALIZED  entertainment,  ranging 
from  movies  to  pool,  during  1939  drew  a  cool 
hillion  from  American  pleasure-seekers,  accord- 

ing to  a  new  report  of  the  Bureau  of  the  Cen- 
sus. This  amounts  to  almost  a  50%  jump  in  re- 

ceipts over  1935  ivith  more  than  two-thirds  of 
this  entertainment  dollar  going  to  motion  pic- 

ture and  vaudeville  theatres.  During  these  five 
years  radio  also  has  progressed  ty  leaps  and 
hounds  as  an  entertainment  medium.  The  fact 
that  theatres  during  this  period  increased  their 
hoxoffice  collections  from  $508,196,000  to 
$673,0Jf5,000  should  give  indication  enough  that 
there's  still  plenty  of  room  for  everylody's  bet- ter business. 

TWO  books  on  radio,  edited  by  Dr.  Paul  F. 
Lazarsfeld,  director  of  the  office  of  radio  re- 

search of  Columbia  U,  will  be  published  May  22 
by  Duell,  Sloan  &  Pierce,  New  York,  publishers 
of  "Radio  and  The  Printed  Page"  by  the  same 
author.  "Radio  Research"  and  "Living  Re- 

search" are  the  names  of  the  new  books. 

GENERAL  survey  of  radio  as  an  engineering 
career,  covering  necessary  training,  employ- 

ment opportunities  and  salaries,  is  supplied  in 
Radio  as  a  Career  by  Julius  L.  Hornung  [Funk 
&  Wagnalls  Co.,  N.  Y.,  $1.50].  Simulating  a 
personal  tour  of  the  various  branches  of  the 
radio  industry,  the  author  outlines  in  general 
terms  the  component  factors  of  a  radio  career 
from  the  technical  standpoint.  Mr.  Hornung 
emphasizes  the  importance  of  amateur  opera- 

tions and  academic  training  in  forming  a  sound 
basis  for  development  of  the  individual  in  the 
commercial  broadcast  and  communications  field. 

DESIGNED  for  radio  servicemen,  John  F. 
Rider  has  published  two  new  technical  manuals, 
The  Meter  at  Work  and  FM,  an  Introduction 
to  Frequency  Modulation  [John  P.  Rider  Pub- 

lisher Inc.,  N.  Y.].  The  first  volume,  in  which 
technical  illustrations  are  bound  separately 
from  the  text,  outlines  the  functioning  princi- 

ples of  various  types  of  meters  used  by  service- 
men in  radio  and  allied  electronic  arts.  The 

second  provides  a  general  review  and  discus- 
sion, from  a  technical  standpoint,  of  the  de- 

velopment and  operation  of  FM  broadcasting. 

THE  STORY  of  the  Ohio  School  of  the  Air  is 
told  in  Radio  Trailblazing  by  Ben  H.  Darrow, 
its  originator,  who  later  became  educational 
director  of  WBEN,  Buffalo.  It  traces  educa- 

tional broadcasting  from  the  early  1920's  to  its relative  maturity  in  1940.  It  is  published  by 
Roycroft  Shops,  East  Aurora,  N.  Y.  at  $1.50. 

Trends? 

TRENDS,  we  have  been  admonished  since  our 
cub-days,  are  the  things  to  watch.  Get  the  story 
behind  the  story,  and  you'll  surely  know  the 
shape  of  things. 
We  have  tried  diligently  to  apply  this  for- 

mula to  trends  in  radio  regulation.  For  ex- 
ample, the  FCC  in  a  recent  decision  involving 

multiple  ownership  of  stations  in  the  same  city, 

painstakingly  pointed  out  that  it  had  this  prob- 
lem under  study,  and  that  it  looked  askance 

upon  it.  Then  last  week  it  granted  a  second 
station  in  a  city  to  an  existing  licensee,  with- out hearing. 

Newspaper  ownership,  it  has  been  evident 
for  some  time,  is  under  scrutiny.  It  tends  to- 

ward local  monopoly  in  public  opinion,  accord- 

ing to  one  FCC  faction.  Yet  the  records  show- 
that  they  are  granted  almost  weekly,  without 
hearing  or  written  opinion. 

In  FM,  the  FCC  meticulously  drafted  regu- 
lations designed  to  assure  horizontal  compe- 

tition in  each  community — same  service  area 
and  same  opportunity  to  develop.  It  was  a 

grand  idea,  except  that  it  doesn't  seem  to  be 
developing  that  way.  The  outlook,  unless  we 
miss  our  guess,  is  for  a  new  set  of  rules,  with 
grants  on  a  catch-as-catch-can  basis. 

Trends,  to  be  sure,  are  indicative  of  some- 
thing. But  in  radio,  they  seem  to  be  moving 

in  all  directions  at  the  same  time. 
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■IT'S  TRUE  that  Hugh  Berkley 
Terry,  new  manager  of  KLZ,  Den- 

ver, is  one  of  the  youngest  execu- 
tives in  the  radio  industry.  Less 

than  nine  years  after  the  Novem- 
ber day  in  1932  when  Hugh  Terry 

came  to  work  as  advertising  sales- 
man on  the  Oklahoma  Publishing 

Co.'s  WKY,  in  Oklahoma  City,  he 
has  been  elevated  to  one  of  the  top 
jobs  in  the  company,  manager  of 
the  Denver  outlet. 

Born  Nov.  29,  1908,  in  Alexan- 
dria, Neb.,  Hugh  Terry  graduated 

from  the  local  high  school  and  then 
went  to  the  University  of  Missouri. 
Journalism  was  his  goal,  and  in 
four  years  he'd  been  graduated  with 
the  school's  famous  B.J.  (bachelor 
of  journalism)  degree. 

During  his  college  years,  Terry 
played  saxophone  in  dance  bands 
and  went  to  Europe  with  one  of 
them.  When  he  hit  foreign  shores, 
however,  he  decided  it  was  time  for 
seeing  sights,  and  he  spent  the  re- 

mainder of  the  summer  in  a 
leisurely  tour  of  continental  high 
spots.  Back  at  Columbia,  he  became 
president  of  his  social  fraternity, 
Sigma  Nu,  and  president  of  the 
School  of  Journalism's  Senior  class. 
Upon  graduation  he  joined  C.  H. 

Trapp  Adv.  Agency,  St.  Louis.  As 
a  member  of  the  production  depart- 

ment he  got  a  background  that  has 
stood  him  in  good  stead  in  radio. 
The  next  stop  was  Chicago. 

There  he  was  a  copy  writer  with 
Russell  T.  Gray  Inc.  Less  than  a 
year  with  this  company,  and  he  had 
a  chance  to  take  a  job  in  the  me- 

dium he  thought  he'd  like  best — 
radio.  So  when  WKY  offered  him 
a  job  on  its  sales  staff,  he  left 
Chicago  and  went  to  Oklahoma 
City.  That  was  in  1932. 

For  four  years  Terry  sold  ad- 
'vertising  on  WKY  and  learned 
about  radio,  poking  his  inquisitive 
nose  into  all  branches  of  the  in- 

dustry. He  knew  modern  music  and 
was  always  interested  in  band  set- 

ups, remotes  and  production.  He 
wrote  copy  and  had  a  good  idea  of 
how  the  copy  he  sold  should  be 

written.  He  was  instructor  in  ad- 
vertising at  Oklahoma  City  Uni- 
versity's downtown  night  school 

and  a  director  of  the  Oklahoma 
City  Advertising  Club. 
When  Outwest  Broadcasting  Co. 

was  formed  and  bought  KVOR, 
CBS  outlet  in  Colorado  Springs, 
E.  K.  Gaylord  &  Associates  named 
Hugh  Terry  as  manager. 

Terry  came  to  Colorado  Springs 
unheralded  and  unknown  to  the 
town.  The  station  was  remodeled,  a 
new  transmitter  erected.  New  faces 
appeared  on  the  staff.  New  sales- 

men, new  to  radio,  were  hired. 
The  four-year  managership  at 

KVOR  brought  a  lot  of  experience. 
And  the  years  at  WKY,  extra 
hours  spent  learning  how  depart- 

ments other  than  sales  operated, 
started  paying  big  dividends.  The 
station's  business  started  climbing, 
radio  advertising  started  appealing 
to  the  town's  largest  firms,  pro- 

gram standards  were  raised.  Colo- 
rado Springs'  leading  citizens 

started  taking  an  interest  in 
"their"  radio  station. 

All  the  time  Terry's  personal 
popularity  was  growing.  He  was 
named  general  chairman  of  the 
Community  Chest,  vice-president 
and  director  of  the  Rotary  Club, 
director  of  the  Chamber  of  Com- 

merce, director  of  the  YMCA. 
In  1937  KVOR  put  on  a  promo- 

tion campaign.  The  Road  to  Fame, 
that  brought  it  national  recogni- 

tion. Literally  thousands  of  per- 
sons were  auditioned  for  a  series  of 

eight  Sunday  broadcasts.  Colorado 
towns  in  KVOR's  territory  were 
saluted.  Mayors  joined  in  the  fun. 
The  publicity  was  overwhelming 
and  when  the  final  broadcast 
was  held,  the  City  Auditorium 
was  so  jammed  with  thousands  of 
fans  that  the  fire  department  finally 
called  a  halt  and  refused  to  admit 
about  3,000  fans  who  were  standing 
patiently  in  a  pouring  rain. 

June  15,  1940,  Hugh  Terry  was 
named  commercial  manager  of 
KLZ.  Everybody  knew  this  job  was 
merely  a  training  stop  for  the  top 

NOTES 

AL  NELSON,  general  manager  of 
KPO-KGO,  San  Francisco  has  been 
elected  to  the  board  of  the  San  Fran- cisco Better  Business  Bureau. 

GEORGE  S.  BE  SOUSA,  vice-presi- dent and  treasurer  of  RCA,  is  making 
an  inspection  of  RCA's  California 
properties. 
SAMUEL  R.  ROSENBAUM,  presi- 

dent of  WFIL,  Philadelpliia,  was  host 
last  week  at  a  luncheon  in  honor  of 
Robert  Cresswell,  new  publisher  of 
the  Philadelphia  Evening  Ledger.  Pur- 

pose was  to  introduce  Mr.  Cresswell 
to  Philadelphia  station  heads.  Those 
attending  included :  Lee  B.  Wailes, 
general  manager  of  Westinghouse  ra- 

dio stations ;  Leslie  Joy.  general  man- 
ager of  KYW  ;  Roger  W.  Clipp,  gen- eral manager  of  WFIL ;  Dr.  Luther 

Harr,  treasurer  of  the  Philadelphia 
Record  representing  WHAT,  which  is 
owned  by  the  paper's  publisher ;  Ed- ward D.  Clery,  general  manager  of 
WIBG ;  Alexander  W.  Dannenbaum, 
Sr.,  president  of  WDAS ;  and  Dr. 
Leon  Levy,  president  of  WCAU. 

LOU  KROECK,  formerly  sports  an- nouncer and  account  executive  of 
KOY,  Phoenix,  was  recently  appointed 
sales  manager  of  KTMS,  Santa  Bar- 

bara, Cal. 
LEO  McDERMOTT,  of  the  sales  staff 
of  WORL,  Boston,  and  Mildred  Ham 
have  announced  their  engagement. 
LENNOX  F.  WILEY,  formerly  in 
advertising  agency  and  publishing 
fields,  has  joined  the  commercial  staff 
of  WFBL,  Syracuse. 
JOE  CHYTIL,  commercial  manager  of 
KELA,  Centralia,  Wash.,  is  the  father 
of  a  baby  girl,  Leslee  Dianne,  born 
Feb.  2. 

MAJOR  HARRISON,  former  sales- man of  WNBC.  New  Britain,  Conn., 
has  joined  WBRY,  Waterbury,  Conn. 
JOHN  PARSONS,  senior  salesman  of 
WNBC,  New  Britain,  Conn.,  was  pre- sented with  a  brief  case  by  the  staff. 
He  leaves  March  1  to  become  commer- 

cial manager  of  WBRK,  Pittsfield, 
Mass. 

KEITH  KIGGINS,  NBC-Blue  sales 
director,  left  for  Florida  last  week  to 
convalesce  from  flu. 

ARTHUR  CHURCH,  of  KMBC, 
Kansas  City,  and  Chuck  Myers,  of 
KOIN,  Portland,  with  their  wives, 
were  visitors  in  Phoenix  Feb.  14, 
spending  a  week  at  the  Valley  of  the 
Sun. 

job,  as  F.  W.  Meyer,  KLZ  manager, 
had  been  granted  his  application 
for  KMYR,  a  100-watter  in  Den- ver. 

So  from  June  15  to  Jan.  1,  1941, 
Terry  rebuilt  and  reorganized  the 
sales  department  of  KLZ.  Word 
came  from  Edgar  T.  Bell,  secretary- 
treasurer  and  assistant  general 
manager  of  the  Oklahoma  Publish- 

ing Co.  and  its  various  interests, 
on  Jan.  1,  1941,  that  Hugh  B. 
Terry  was  manager  of  KLZ. 

In  1932  a  college  romance  cul- 
minated in  marriage.  When  Terry 

was  at  Missouri,  he  met  and  courted 
Betty  Gardner,  of  Omaha,  then  at 
Stephens  College.  Just  before  com- 

ing to  WKY  they  were  married. 
They  have  a  son,  Norman  Terry,  6. 

Terry's  learning  to  fish  because, 
he  says,  he  likes  trout  and  feels  as 
a  Coloradan  he  should  learn  the 

favorite  sport.  His  golf  isn't  colos- sal, but  he  loves  it.  He  rides  some. 

JACK  KEASLER,  formerly  with 
KGKO  and  WBAP-WFAA,  Dallas- Fort  Worth,  has  joined  WOAI,  San 
Antonio,  to  handle  local  and  regional 
sales  contacts. 

F.  W.  MEYER,  formerly  manager  of 
KLZ,  Denver,  upon  leaving  to  assume new  duties  as  the  owner  of  the  new 
KMYR,  Denver,  was  presented  with  a 
hand-tooled  leather  desk  set  by  mem- 

bers of  the  KLZ  staff. 
HERMAN  ZWEIBAN,  a  graduate  of 
Illinois  U  last  June,  and  new  to  radio, 
has  joined  the  sales  department  of 
WIND,  Gary,  Ind. 
PAUL  F.  HARRON,  president  of 
WIBG,  Glenside,  Pa.,  in  mid-February married  Margaret  E.  Harper. 
JACK  VON  TILZER  of  the  program 
sales  division  of  NBC  has  resigned 
because  of  pressure  of  outside  duties. 
No  successor  has  been  named  as  yet. 
ELLSWORTH  GOSLING,  of  the 
continuity  department  of  WLVA, 
Lynchburg,  Va.,  has  been  promoted  to 
the  sales  department. 
LEO  COHEN,  manager  of  the  Artists 
Bureau  of  WHN,  New  York,  has  writ- 

ten a  song,  "With  Your  Permission", in  collaboration  with  Abner  Silver. 
Song  has  been  published  by  ASCAP. 
RAY  HEINEN,  formerly  Farm  Editor 
of  WSUI,  Iowa  City,  has  joined  the 
division  of  information  of  the  Depart- 

ment of  Agriculture  under  the  Agri- 
cultural Adjustment  Administration. 

At  present  he  is  stationed  in  Des Moines. 

Mrs.  Peter  J.  Fick 

MRS.  PETER  J.  FICK,  28, 
"Marge"  of  the  radio  team  of  Myrt 
&  Marge,  died  Feb.  15  in  Engle- 
wood  (N.  J.)  Hospital  a  few  min- 

utes after  the  birth  of  a  son,  Don- 
ald. Mrs.  Fick,  known  profession- 
ally by  her  maiden  name  of  Donna 

Damerel,  had  broadcast  with  her 
mother  since  November,  1931,  the 
program  describing  the  backstage 
troubles  of  a  theatrical  family  cur- 

rently heard  on  CBS  under  spon- 
sorship of  Colgate-Palmolive-Peet 

Co.  for  Supersuds.  "Marge"  had been  written  out  of  the  scripts  for 
a  three-week  period.  No  decision 
on  the  continuance  of  the  program 
will  be  announced  until  the  end  of 

that  time.  Mrs.  Damerel  as  "Myrt" is  continuing  the  serial. 

Donald  Charles  Coutts 
DONALD  CHARLES  COUTTS.  70, 
western  manager  of  McConnel  East- man &  Co.,  died  in  Winnipeg  early 
this  month.  He  had  been  living  in  Win- 

nipeg 30  years.  One  of  his  sons,  Don- ald M.  Coutts  is  account  executive 
with  the  Toronto  office  of  the  agency. 

having  taken  to  heart  the  Chamber 
of  Commerce  blurbs  about  moun- 

tain trails.  His  winter  activity  is 
bowling  and  handball  at  the  Den- 

ver Athletic  Club. 

At  various  times  he's  been  called 
to  the  mike  to  announce  all  sorts  of 
things.  Basketball,  football,  rodeos 
and  golf.  His  speech-making  abil- 

ity, and  he  has  lots  of  it,  has  stood 

him  to  good  stead  and  he's  com- pletely at  ease  in  front  of  a  mike. 
He  knows  sports  thoroughly,  fol- 

lows them  closely,  but  would  rather 
watch  than  announce. 

One  of  Hugh  Terry's  strongest 
beliefs  concerning  radio  is  the 
stressing  of  client  service.  Since 
last  June  he  has  developed  it  to  a 
fine  point  at  KLZ,  and  the  station 
has  had  national  recognition  from 
many  national  and  local  advertis- 

ers. He  carries  it  further,  too,  be- 
lieving that  employer-employe  rela- 

tions work  on  the  same  basis. 
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TED  GATES,  formerly  of  KMPC, 
Hollywood,  has  joined  KROD,  El 
Paso,  Tex.,  as  program  director. 

D.  H.  MacGOWAN,  formerly  of 
WCHS,  Charleston,  W.  Va.,  has  joined 
the  announcing  staff  of  WCOS,  Co- lumbia, S.  C. 

MADELINE  CHACE,  former  free 
lance  artist,  has  joined  WSB,  Atlanta, 
as  director  of  publicity. 

ED  CONTURE,  chief  announcer  of 
the  new  WOCB,  West  Yarmouthy 
Mass.,  has  returned  to  WFBG,  Al- toona,  Pa. 

AVARREN  CHAMPLAIN,  announcer 
of  WKRC,  Cincinnati,  is  the  father  of 
a  girl  born  Feb.  2. 

JESSE  THOMPSON,  formerly  copy 
chief  of  Wales  Adv.  Co.,  New  York, 
has  joined  the  NBC-Blue  Network  pro- 

motion department  in  New  York  as  a 
copy  writer. 
HERBERT  JOHNSON,  formerly  of 
KSLM,  Salem,  Ore.,  has  joined  the 
announcing  staff  of  KGW-KBX,  Port- land, Ore. 
GORDON  HORNER,  formerly  of 
KTRI,  Sioux  City,  and  Nick  Barry, 
of  KVFD,  Fort  Dodge,  la.,  have 
joined  the  announcing  staff  of  KLO, 
Ogden,  U. 
RALPH  HANSEN,  a  gradua^e^of  the 
NBC  Chicago  announcing  scho'ol,  has joined  the  announcing  staff  of  WALA, 
Mobile,  Ala. 
JACK  GARRISON,  formerly  of  WJR, 
Detroit,  and  KWKH,  Shreveport,  La., 
has  joined  the  announcing  staff  of 
KMOX,  St.  Louis. 

BASIC 

JOHN  C  SKINNER,  formerly  associ- 
ated with  the  publicity  departments  of 

NBC  and  CBS,  has  been  named  pub- 
licity director  of  the  Hotels  of  Times 

Square  Assn.,  New  York. 

FRANCES  SWING,  cousin  of  Ray- 
mond Gram  Swing,  MBS  commenta- 

tor, is  writing  the  scripts  for  Edith 
Adams'  Future,  originating  at  WKRC, 
Cincinnati,  as  one  of  the  four  new 
daytime  serials  starting  Feb.  24  on 
MBS. 
RICHARD  BROOKS,  Hollywood 
writer-narrator  of  the  weekly  NBC 
Sidestreet  Vignettes,  has  written  a 
new  stage  play,  "Wooden  Nickels", which  is  currently  under  consideration 
for  Broadway  production. 

DURWARD  KIRBY,  announcer  of 
NBC,  Chicago,  and  Mary  Paxton,  who 
conducts  the  Wishing  Well  program  on 
WGN,  Chicago,  have  announced  their 
engagement. 
ED  ALLEN,  announcer  of  WGN,  Chi- 

cago, on  Feb.  14  became  the  father  of 
his  second  child,  Kathleen  Melodie. 

WILLIAM  NELSON,  formerly  of 
WDWS,  Champaign,  111.,  has  joined 
the  continuity  department  of  WIND. 
Gary,  Ind.  Lew  Lowry,  formerly  of 
WJW,  Akron,  has  joined  the  announc- ing staff  of  WIND. 

GLENN  CONDON,  formerly  manag- 
ing editor  of  the  Tulsa  World  and  pub- 

lisher of  Vaudeville  News,  is  conduct- 
ing two  daily  quarter-hours  of  news 

on  KTUL,  Tulsa,  Okla. 

CHARLES  BATTERS,  formerly  of 
WBRY,  New  Haven,  has  joined  the 
announcing  staff  of  WFBL.  Syracuse. 

LEONARD  SLATER,  recent  U  of 
Michigan  graduate,  has  joined  WCAR, 
Pontiac,  Mich.,  as  news  editor. 

HAL  PROCTOR,  formerly  of  WKBH, 
LaCrosse,  Wis.,  and  WBOW,  Terre 
Haute,  Ind.,  has  joined  the  announc- 

ing staff  of  WCAO,  Baltimore. 

JOHN  ROGERS,  of  the  announcing 
staff  of  KOMA,  Oklahoma  City,  has 
been  drafted  into  the  field  artillery 
reserve,  stationed  at  Fort  Bliss,  Tex. 
JOSEPH  A.  GRADY  has  been  added 
to  the  announcing  staff  of  WHAT, 
Philadelphia,  filling  the  vacancy  left 
by  Sam  Serota,  who  went  to  WIP, 
Philadelphia,  as  pi'oduction  director. 
Serota  is  ill. 
BOB  LOCKWOOD,  of  the  announcing 
staff  of  WDRC,  Hartford,  left  Feb. 
22  to  join  the  Army. 
SHEELAH  CARTER,  sister  of  Boake 
Carter,  as  well  as  secretary,  will  sub- 

stitute for  the  MBS  news  analyst  on 
his  regular  quarter-hour  newscast 
March  1,  while  brother  Boake  fulfills 
a  lecture  engagement  at  Corpus  Christi, Tex. 

TOM  MOORE,  announcer  of  WIBG, 
Glenside,  Pa.,  has  been  named  as- sistant to  Rupe  Werling,  head  of  the 
promotion  department. 
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CHARLOTTE  EDWARDS 
A  LITTLE  bit  of  everything  spices 
the  life  of  Charlotte  Edwards,  con- 

tinuity and  women's  feature  di- rector of  WHEC,  Rochester.  She 
runs  the  daily  Woman's  Corner, 
has  a  Saturday  quiz,  called  Chil- 

dren's Recess,  writes  dramas,  pens 
fairy  tales  and  turns  out  the  usual 
sponsor  programs.  Her  spare  time 
is  devoted  to  free-lance  writing  in 
conjunction  with  her  photograph- 

ing husband.  Likes  sports  such  as 
hiking,  tennis,  swimming  and  pic- nics. 

EDYTHE  MESERAND,  secretary  for 
the  last  three  years  to  Dave  Driscoll, 
manager  of  the  special  features  de- partment of  WOR,  New  York,  has 
been  placed  in  charge  of  talks  and 
features  pertaining  to  women's  activi- ties on  the  WOR  special  features  and 
news  staff. 

LEW  LONDON,  music  librarian  of 
WPEN,  Philadelphia,  has  been  placed 
in  charge  of  the  station's  program  de- partment, substituting  for  Program 
Director  Tommy  Smith,  who  left  for 
Indiantown  Gap,  Pa.,  for  a  year's military  training. 

DAVE  GARROWAY,  announcer  of 
NBC,  Chicago,  on  Feb.  15  married 
Adele  Dwyer.  Henry  Cooke,  NBC  an- nouncer, on  Feb.  19  married  Mary Fickes. 

STAN  CORLEY,  formerly  announcer 
of  WIND,  Gary,  Ind.,  has  joined 
KBIZ,  Ottumwa,  la.,  as  program  di- rector. 

DEANE  FLETT,  publicity  director 
and  announcer  of  KFBB,  Great  Falls, 
Mont.,  was  to  leave  Feb.  24  to  join 
the  Army.  Jack  Hubbard,  formerly  of 
WATW,  Ashland,  Wis.,  has  joined  the 
KFBB  staflf  as  continuity  writer  and 
announcer.  John  Alexander,  program 
director,  is  the  father  of  a  boy,  his  first child. 

LOUIS  BLIZZARD,  formerly  at 
WMSL,  Decatur,  Ala.,  has  rejoined 
the  station.  He  also  will  work  in  the 
commercial  department. 

MARY  LEWIS,  of  KGNC,  Amarillo. 
Tex.',  has  received  her  private  pilot's license. 

LORIN  MYERS,  merchandising  direc- 
tor of  WSB,  Atlanta,  on  Feb.  15  mar- ried Manita  BosweU,  of  Greensboro, 

Ga. 

ALLEN  DEXTER  has  joined  WFVA, 
Fredericksburg,  Va.,  as  junior  an- nouncer. 

PEGGY  PHELPS,  journalism  gradu- 
ate of  Missouri  U,  has  joined  the  pro- 

gram staff  of  WJSV,  Washington. 
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lAL  HUNTER,  former  newspaperman 
and  for  several  years  news  editor  of 
jKFRG,  San  Francisco,  has  resigned. 
GENE  HAULOTTE,  of  CBS  Holly- 

wood public  relations  staff,  and  Bette 
Glenn,  singer,  were  married  Feb.  14. 
TOMMY  FRANKLIN,  formerly  with 
stations  in  the  Northwest,  has  joined 
KLS,  Oakland. 
DOUGLAS  DAWSON,  Hollywood  ra- 

dio commentator,  and  Jean  Parker, 
film  actress,  were  married  Feb.  14  in 
San  Diego. 
EMANUEL  MANHEIM,  Hollywood 
script  writer,  has  joined  the  NBC 
Rudy  Vallee  Show,  sponsored  by  Na- 

tional Dairy  Products  Corp.  He  suc- 
ceeds Abe  Burrows,  who  resigned  to 

join  Ed  Gardner  on  the  CBS  Duffy's \Tavern. 
DAVE  LANE,  formerly  singing  pian- 

ist of  WET,  Charlotte,  N.  C,  and 
recently  guest  artist  on  the  CBS  Al 
Pierce  d  His  Gang  program,  sponsored 
by  R.  J.  Reynolds  Tobacco  Co.,  has 
inaugurated  a  weekly  quarter-hour 
program  of  his  own  on  Pacific  Coast 
stations  of  the  network. 

GLEN  MIDDLETON,  CBS  Holly- 
wood production  representative  on 

various  sponsored  network  shows,  has 
taken  a  leave  of  absence  and  will  be 
inducted  into  the  Army  for  one  year's military  training  effective  March  6. 
ROBERT  ARDEN,  Hollywood  com- 

'  mentator  on  the  nightly  quarter-hour 
program,  America  Looks  Ahead,  on 
■KFWB  and  KFOX,  has  been  given 
I  the  American  Academy  of  Public  Af- 
'  fairs  1940  award  for  outstanding  and 
I  distinguished  public  service  as  a  news 
.  analyst  and  radio  commentator  on 
,  foreign  affairs. 
JOHN  B.  MEAKIN,  recently  musical 
director  of  WOV,  New  York,  and 
previously  in  similar  positions  at 
KGO-KPO  and  KSFO,  San  Francisco, 
has  joined  the  NBC  production  staff 
in  New  York. 
JIM  AULL,  publicity  director  of 
KYW,  Philadelphia,  is  the  father  of 
a  girl  born  Feb.  14. 
BILL  MANNS,  chief  announcer  of 
WCAM,  Camden.  N.  J.,  leaves  Feb. 
24  to  join  WIBG,  Glenside,  Pa. 
LEWIS  FISHER,  announcer  of 
WCAU,  Philadelphia,  leaves  Feb.  28 
to  begin  a  year's  training  in  the  Naval Reserve. 

JOHN  MIDGLEY.  continuity  writer 
of  WCBS,  Springfield,  111.,  has  been 
named  publicity  director  of  the  station. 
ART  BROWN,  formerly  of  New  York 
and  Chicago,  has  joined  the  announc- 

ing staff  of  WCBS,  Springfield,  lU. 
BRIAN  G.  HODGKINSON,  producer 
and  commentator  on  leave  from  CKY, 
Winnipeg,  has  received  his  "wings" in  the  Royal  Canadian  Air  Force,  and 
will  soon  finish  his  training  as  a 
fighter  pilot. 
MARY  LEE  MOLLRING.  formerly 
with  the  Standard  Oil  Co.  has  joined 
the  staff  of  KOY,  Phoenix. 

WKNY  StafE  Changes 

CHARLES  J.  STAHL,  president  of 
WKNY,  Kingston,  N.  Y.,  has  an- 

nounced that  three  former  asso- 
ciates in  the  Philadelphia  area  will 

join  the  staff  Feb.  24  in  executive 
capacities.  Dave  Rolontz,  salesman 
of  WCAM,  Camden,  N.  J.,  where 
Mr.  Stahl  was  general  manager 
until  taking  over  the  operation  of 
the  Kingston  station  earlier  this 
month,  joins  WKNY  as  sales  man- 

ager. Mr.  Rolontz  was  at  one  time 
part-owner  of  WCAU,  Philadelphia, 
with  Stan  Lee  Broza  until  it  was 
acquired  by  the  Levy  brothers. 
Marvin  Seimes,  chief  engineer  of 
WCAM,  goes  to  WKNY  in  a  similar 
capacity,  and  Joe  Dillon,  veteran 
radio  announcer  at  WPEN,  leaves 
to  join  the  Kingston  station  as 
program  director. 

ELROY  McCAW,  general  manager  of 
KELA,  Centralia,  Wash.,  and  holder 
of  a  student  pilot's  flying  license,  was forced  down  by  motor  trouble  on  a 
farm  17  miles  from  the  Centralia 
airport,  but  escaped  without  injury. 
RUTH  ECOFF.  formerly  secretary  to 
program  director  Blaine  Cornwell.  has 
been  named  traffic  manager  of  KXOK, 
St.  Louis.  Edith  Alpeiser  has  taken 
Miss  Ecoff's  former  job. 
SPEED  VEAL,  announcer  of  WJHP, 
Jacksonville,  Fla.,  has  been  promoted 
to  program  director. 
GLENN  SAXTON  has  been  named 
program  and  production  manager  of 
WFTL.  Fort  Lauderdale,  Fla. 
ROBIN  KINKEAD,  freelance  writer 
and  former  foreign  correspondent  in 
Moscow  as  assistant  to  Walter 
Duranty  of  the  New  York  Times,  has 
joined  the  magazine  division  of  the 
CBS   publicity  department. 
JOHN  MELBOURNE,  a  member  of 
the  talent  staff  of  WCBS.  Springfield, 
111.,  is  the  father  of  a  boy  born  recently. 

JOHN  BRADFORD,  formerly  an- 
nouncer of  WHDL.  Olean.  N.  Y.,  as- 

sumed his  duties  as  program  director 
of  WERC,  Erie,  Pa.,  on  Feb.  14. 
BARCLAY  ALLEN,  staff  pianist  of 
KLZ,  Denver,  has  had  two  tunes  ac- 

cepted by  BMI,  "Injun  Clerk"  and  "A Loaf  of  Bread,  a  Jug  of  Wine  and 

Thou". GEORGIA  LEE  LAYTON,  commen- 
tator, formerly  with  stations  in  the 

Northwest,  has  joined  KPO-KGO,  San Francisco. 
DAN  CUBBERLY,  announcer  of 
KOY,  Phoenix,  is  the  father  of  an  8 
pound  girl. 
MEREDITH  WILLSON,  Hollywood 
musical  director  of  the  NI3C  Maxwell 
House  Coffee  Time,  sponsored  by  Gen- 

eral Foods  Corp.,  has  written  two  new 
compositions.  "America  Calling"  and "Jervis  Bay". 

Choice  Spots  in  Baltimore  Radio  Still 

Available'^^for  National  Advertisers WITH,  Baltimore's  newest 
radio  station  —  covering  Balti- 

more from  a  "Baltimore"  angle 
— will  open  Saturday,  March first. 

But  already  52  big  local  ad- 
vertisers have  endorsed  this  dif- 

ferent kind  of  coverage  by  con- 
tracting for  time  over  WITH. 

Real  local  coverage  means  sales 
— and  no  one  knows  this  better 
than  local  business  people. 
If  you  are  a  national  advertiser — 
or  if  you  are  connected  with  a 
national    advertiser  —  and  you 

agree  that  something  is  missing 
in  Baltimore  radio,  better  look 
into  WITH! 

Choice  spots  still  remain  for 
national  advertisers,  and  reser- 

vations are  now  being  accepted 
on  pre-opening  rate  card — with 
rate  protection  for  one  year. 
For  full  particulars,  write: 
TOM  TINSLEY,  President 

WITH 

BALTIMORE,  MARYLAN-D 

^y? 

How  Much? 

That's  the  lowest  quotation  "per  ear"  you  can  get 
in  the  Cleveland  Market!  WTAM,  with  its  primary 

coverage  of  over  a  million  and  a  quarter  radio 

homes,  not  only  can  reach  more  ears  than  any  other 

Cleveland  station  but,  day  in  and  day  out,  actually 

does  reach  more  of  them. 

Just  compare  WTAM  on  this  basis:  Take  the  15 

minute  daytime  rate  of  each  Cleveland  station.  Di- 

vide by  the  number  of  radio  homes  each  claims  in 

its  primary  area.  But  don't  stop  there  because  that 

will  only  give  you  reachable  ears. 

Go  one  step  farther.  Take  a  survey  .  .  any  survey . . 

and  look  at  the  number  of  actual  listeners  each 

station  has,  all  day,  all  night,  all  week.  WTAM  leads. 

WTAM  delivers  more  listeners,  more  regular  listen- 

ers. That's  why  WTAM  is  the  "lowest-cost-per-ear- 

station"  in  Cleveland,  the  biggest  advertising  value, 

the  most  consistent  choice  of  local,  spot  and  Red 

network  advertisers. 

CLEVE 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 
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More  pt'orle  make  more products,  earn  more 
wages,  and  get  more  ft)r 
their  crops  In  WBIG's Magic  Circle  of  fifty 
miles,  than  anj  other 
like  area  In  the  south- 

east. , 

Columbia  Broadcasting  ^ 
System  affiliate.       |  ̂f^^^ 

WBIC 
CREENyBORO,  N.C. 
CEO.P.HOLLINCBERY  ■  CO.,  NAT.  HER 

EDNEY 
RIDGE 
DIRECTOR 

TO  ACQUAINT  Engli
sh  and French  Canadians  with  the  4 

million  Canadians  of  Euro- 
pean ancestry,  Canadian 

Broadcasting  Corp.  starts  Cana- 
dians All,  as  a  weekly  half -hour 

feature  Wednesday  10:30-11  p.m. 
(EDST),  on  the  CBC  national  net- 

work. The  programs,  starting  with 
one  honoring  Ukrainians  in  Canada 
on  Feb.  26  from  Winnipeg,  have 
been  designed  at  the  suggestion  of 
the  director  of  public  information 
and  will  include,  besides  descriptive 
narrative  and  music,  a  number  of 
important  speakers.  Other  hy- 

phenated Canadians  to  be  heard 
are  Icelandic,  Netherland,  Hunga- 

rians, Swedish,  Finnish,  Czech, 
Polish,  Belgian,  Italian,  German, 
and  Norwegian. 

Gopher  Women 
LIVES  of  courageous  Minnesota 
women  are  dramatized  on  the  13- 
week  Pioneer  Women  series,  which 
started  Feb.  22  on  WCCO,  Min- 

neapolis. Directed  by  Max  Karl, 
WCCO  educational  director,  the  se- 

ries is  presented  under  auspices  of 
the  Minnesota  Federation  of  Wom- 

en's Clubs  in  cooperation  with  the 
radio  workshop  of  the  National 
Youth  Administration.  The  pro- 

grams are  planned  by  Mrs.  George 
B,  Palmer,  chairman  of  the  Federa- 

tion's radio  division,  in  celebration 
of  the  organization's  50th  anniver- sary. 

WFBL 

Youth  Answers 
HIGH  SCHOOL  students  answer 
questions  on  their  academic  sub- 

jects on  the  new  Youth  Wants  to 
Kn.w  feature  of  WPTF,  Raleigh. 
Conducted  in  cooperation  with  the 
U  of  North  Carolina  at  Chapel  Hill, 
the  series  features  students  from 
Chapel  Hill  High  School  answering 
questions  on  curricular  subjects 
such  as  astrology,  science,  religion 
and  politics  of  interest  to  the  aver- 

age teen-age  child.  Students  them- 
selves prepare  the  answers  and 

solicit  questions  for  future  broad- casts. 
*  >:c 

Kids  in  Court 

SLANTED  to  young  folks,  KGKO, 
Fort  Worth,  has  started  a  new 
idea  in  radio  safety  education  with 
a  weekly  broadcast  from  Corpora- 

tion Court  in  Dallas.  Heard  on  the 
program  are  boys  and  girls  called 
before  Judge  Joe  Hill  on  Saturday 
mornings  because  of  minor  traffic 
infractions.  Judge  Hill  conducts  a 
quiz  on  safety  while  Announcer 
Hall  Thompson  picks  up  responses 
from  the  kids  and  also  interviews 
parents  on  the  penalty  to  be  paid 
by  the  child  at  home — the  only  fine 
required  by  the  court. 

Daily  Biographies 
BIOGRAPHIES  of  names  in  the 
headline  news  of  the  day  make  up 
the  daily  five-minute  The  Name 
You  Will  Remember  on  KYW,  Phil- 

adelphia. William  Lang,  staff  an- 
nouncer, presents  comments  and 

interesting  facts  in  the  life  of  some 
prominent  individual.  The  program 
is  sponsored  by  2601  Parkway,  new 
apartment  building  in  Philadelphia, 
and  placed  thru  Vernick  Adv., 
Philadelphia. 

Surprisingly  Slick 
PIANO  impressions  and  popular 
songs  are  featured  on  the  new 
Slick's  Surprise  sponsored  on 
WGL,  Fort  Wayne,  Ind.,  by  Slick's Family  Washing  &  Ironing  Co. 
Highlighting  entertainment  by 
Marge  Warren  and  Norm  Carroll, 
the  program  also  includes  a  tele- 

phone prize  contest.  The  sponsor 
merchandises  the  show  with  special 
package  inserts.  Suedhoff  &  Co., 
Fort  Wayne,  handles  the  account. 
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Vancoiuver,  B»  C, 

National  Representative 

Joseph  Hershey  McGlllvra 

WHEN  defense  activities  brought 
some  6,000  officers  and  men  to  the 
Savannah  Air  Base,  WSAV,  Savan- 

nah, Ga.,  responded  with  a  weekly 
news  program.  The  Air  Corpsman, 
covering  Air  Base  activities.  Each 
Tuesday  afternoon  at  5:45  Melvin 
Cole,  of  the  Corps,  goes  on  the  air 
with  the  news.  He  won  the  com- 

mentator berth  after  auditions, 
with  his  experience  at  WTIC,  Hart- 

ford, and  WBRY,  Waterbury, 
Conn.,  standing  him  in  good  stead. 
The  feature,  although  designed 
primarily  for  Air  Base  consump- 

tion, is  building  a  healthy  follow- 
ing among  local  civilian  listeners. 

*  *  ^ 
Supper  Special HEARD  five  days  weekly,  the  new 

half-hour  Five  O'Clock  Special  on 
KVOO,  Tulsa,  features  the  staff  or- 

chestra and  staff  soloists,  who  al- 
ternate during  the  week.  Sports 

and  news  teasers  build  up  interest 
in  World  of  Sports  and  News  of  the 
Hour,  which  follow.  Also  included 
are  interviews  and  miscellaneous 
entertainment  bits.  Each  staff  an- 

nouncer is  assigned  to  m.c.  the  pro- 
gram one  day  a  week. 

Recording  the  Three  R's TRIPS  to  the  classrooms  of 
the  various  Cincinnati  elementary 
schools  to  hear  the  children  re- 

cite their  lessons  provide  the  for- 
mat of  A  Visiting  We  Go,  pre- 

sented by  WCPO  and  the  Board 
of  Education.  The  recitations  are 
conducted  along  the  popular  quiz 
program  lines  and  are  transcribed. 
Each  transcription  is  entered  into 
a  competition  to  determine  the  best 
radio  show  presented  by  Ohio 
school  children. H;  ^  ^ 

Visitors'  Service 
DAILY  quarter-hour  public  service 
program.  What's  Doing?  has started  on  KFI,  Los  Angeles,  for 
benefit  of  Southern  California  vis- 

itors. Ken  Higgins,  commentator, 
gives  information  on  civic  events, 
musicals,  lectures,  daily  radio  pro- 

gram bulletins  and  gossip.  Visiting 
celebrities  also  are  briefly  inter- viewed. 

^  ^ 
Defense  Reports 

NBC  is  adding  a  daily  report  on 
national  defense  progress  to  the 
Farm  &  Home  Hour,  Monday 
through  Friday.  Charles  Barry, 
NBC  Washington  announcer,  will 
give  the  reports,  consisting  of  news 
of  all  defense  activities  including 
those  of  private  industry. 

Wing  Getting 
ENLISTMENT  of  two  fictional 
Wisconsin  youths  at  the  Milwaukee 
flying  cadet  office,  along  with  train- 

ing experiences,  forms  the  motif 
for  Johnny  Get  Your  Wings,  serial 
on  WTMJ,  Milwaukee. 
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I  Contracts  Signed 

I  By  Writers  Guild 
Net  Pacts   Cover   Only  Staff 
Members  in  New  York  City 

RADIO  WRITERS  GUILD  and  rep- 
resentatives of  NBC  and  CBS  have 

signed  new  three-year  contracts 
covering  staff  continuity  and  dra- 

matic writers  following  several 
weeks  negotiations  and  drafting  of 
terms  by  lawyers  of  both  parties 
[Broadcasting,  Feb.  10].  Still 
pending  is  the  contract  for  staff 
news  writers  at  CBS  which  is  now 
in  the  hands  of  attorneys. 

Contracts  are  retroactive  to  Feb. 
17  and  cover  only  staff  writers  in 
the  New  York  headquarters  of  both 
networks.  No  salary  minimums  are 
stipulated,  but  the  terms  call  for  a 
"Guild  shop"  and  a  10%  salary  in- 

crease for  all  writers  now  earning 
less  than  $400  per  month. 

Outside  Sales 

If  a  staff  writer  sells  his  script 
to  a  film  company,  he  receives  75% 
of  the  proceeds,  the  network  re- 

ceiving 25%  ;  if  scripts  are  sold  for 
book  or  dramatic  rights,  the  au- 

thors receive  90%  and  the  networks 
10%,  while  in  the  case  of  "mer- 

chandising" rights,  the  sharing  ar- 
rangement is  on  a  50-50  basis.  In 

all  these  instances,  the  scripts  are 
to  have  been  written  on  the  writer's 
own  time. 

If  material  is  turned  out  on  the 

network's  time,  all  radio  rights  are 
the  company's.  If  such  material  is 
sold  elsewhere  for  sustaining  broad- 

cast only,  the  writer  and  the  net- 
work share  the  proceeds;  if  for 

commercial  broadcast,  the  arrange- 
ment is  90%  for  the  network  and 

10%  for  the  writer. 
Final  agreement  on  the  contract 

between  the  Guild  and  the  Ameri- 
can Assn.  of  Advertising  Agencies 

is  still  under  consideration. 

HOT  FROM  CAPITOL 

WGAR  Transcribes  Answers  by 

DBANE  S.  LONG,  formerly  of  WSAL, 
Salisbury,  has  been  named  program 
director  of  WAKR,  Akron,  O.  William 
Egan,  formerly  of  the  Akron  Times- 
Press,  has  joined  WAKR  as  news  and 
continuity  editor,  also  handling  pro- 

motion and  publicity.  Among  other 
WAKR  staff  members  with  the  Times- 
Press  are  Kenneth  Keegan.  commer- 

cial manager ;  Marguerite  Petran. 
traffic  manager,  and  Bill  Weiler  and 
Art  Kohtz,  salesmen. 

-Ohio  Congressmen- 

WITH  About  Ready        Wisconsin  Broadcasters 

Elect    Kyler  President 

DESIGNED  to  stimulate  interest 
in  democratic  government,  WGAR, 
Cleveland,  on  Feb.  21  started  a  new 
transcribed  series  of  Ohio  Con- 

gressmen's answers  to  constituents' questions  on  topics  of  the  day. 
Listeners  are  asked  to  send  to  the 
station  questions  facing  Congress 
they  believe  the  most  important  of 
the  week.  The  letters  are  analyzed 
and  the  question  most  frequently 
asked  is  wired  to  m.c.'s  from  the 
Greater  Cleveland  area.  Three- 
minute  statements  or  answers  are 
recorded  in  the  House  Office  Bldg. 
in  Washington  and  air-expressed  to 
the  station  Friday  afternoon. 

The  continuity  department  ties 
the  separate  takes  into  a  half -hour 
program  sounding  like  a  symposium 
by  the  Congressmen  broadcast  Fri- 

day night,  10-10:30  p.m.  Tuesday 
midnight  is  the  deadline  for  listen- 

ers' questions.  Participants  in  the series  include  Senators  Taft  and 
Burton  and  Representatives 
Sweeney,  Young,  Bolton,  Grosser, 
Bender  and  Harter. 

WXYZ  to  5  KW.  Night 
WXYZ,  Detroit,  key  station  of  the 
Michigan  Radio  Network,  Feb.  21 
increased  its  power  to  5,000  watts 
at  night  under  an  authorization 
from  the  FCC  last  fall.  George  W. 
Trendle,  president  of  the  King- 
Trendle  Broadcasting  Corp.,  owners 
of  the  station,  directed  a  promo- 

tion campaign  utilizing  all  media. 
Highlight  of  the  campaign  was 

a  special  half-hour  dedicatory  pro- 
gram, Feb.  21  consisting  of  brief 

sketches  from  the  station's  most 
famous  dramatic  shows,  The  Lone 
Range?-,  The  Green  Hornet,  and 
Ned  Jordan,  Secret  Agent.  Station 
bought  space  in  trade  journals,  and 
daily  newspapers  in  the  Detroit 
metropolitan  area  to  advertise  the 
increase  in  power. 
At  the  same  time  it  was  an- 

nounced that  the  station's  new  rate 
card,  originally  scheduled  to  go  into 
effect  Feb.  1,  will  not  take  effect 
until  March  1.  New  rate  is  $500  an 
hour  for  nighttime,  less  discounts. 

TWO  members  of  the  staff  of  WTRY. 
Troy,  N.  Y.,  have  completed  their  CAA 
primary  training  course  and  have  re- 

ceived their  pilots'  licenses.  Those  mak- ing the  grade  were  Al  Chismark,  chief 
engineer,  and  Cecil  Walker,  announcer 
and  publicity  man. 

$293  REWARD:  TO 

ONE  TELEGRAM  USER! 

You're  rewarded  with  big  cash  savings  on  telegrams 
when  Postal  Telegraph  surveys  your  telegraph  costs! 
This  free  file-analysis  saved  $293  last  year  for  one 
firm  (name  on  request).  It  uncovers  huge  wastes  and 

provides  easy-to-follow  plan  to  stop  them! 
For  information  about  free  telegrapfi-file  analysis 
—  wire  collect:  A.  A.  Kramer,  Postal  Telegrapti, 
253  Broadway,  N.  Y.  C.  No  obligation. 

BALTIMORE'S  fifth  station  will 
begin  operation  March  1,  when  the 
new  WITH  goes  on  the  air  with  a 
special  four-hour  inaugural  pro- 

gram. The  station  was  authorized 
last  Oct.  29  to  the  Maryland  Broad- 

casting Co.,  with  250  watts  on  1210 
kc.  Thomas  G.  Tinsley  Jr.,  formerly 
a  radio  salesman,  heads  the  new 
local  as  president  and  general  man- 

ager, holding  a  1%  interest.  His 
mother,  Louise  McClure  Tinsley, 
with  97%  of  the  stock,  is  secretary- 
treasurer,  and  W.  Warren  Corkran, 
of  Baltimore,  has  the  remaining 
2%.  Policy  of  the  station  will  be  to 
present  programs  with  a  local 
flavor,  stressing  community  activ- ities. 

JAMES  KYLER,  manager  of 
WCLO,  Janesville,  was  elected 
president  of  the  Wisconsin  League 
of  Broadcasters,  who  met  Feb.  18 
for  a  special  election  of  officers  at 
the  Monterey  Hotel,  Janesville. 
WCLO  was  host  to  the  assembly. 

Other  electees  and  their  offices 
are  Father  James  A.  Wagner,  of 
WTAQ,  Green  Bay,  vice-president; 
Hii-am  Born,  of  WHBL,  Sheboygan, 
treasurer;  Ed  Cunniff,  manager  of 
WKBH,  La  Crosse,  secretary.  Di- 

rectors elected  include  George 
Frechette,  manager  of  WFHR, 
Wisconsin  Rapids,  H.  J.  Newcomb, 
station  manager  of  WRJN,  Racine, 
William  C.  Forrest,  manager  of 
WIBU,  Poynette. 

What's  a  record 

OR  TWO,  TO 

RED  River  REUBEN? 

Busting  records  is  old  stuff  to  Reuben  and  his  pals! 

F*r  instance:  North  Dakota*s  farm  income  tor  the 

first  half  of  1940  was  up  39%  over  the  same  period 

in  1939;  refrigerator  sales  were  up  25%;  passenger 

car  sales  were  up  32%!  And  the  Red  River  Valley 

contributed  far  more  than  its  share  to  this  im- 

pressive State  showing. 

If  you*d  like  to  bust  a  few  records  in  this  pros- 

perous, free-spending  area,  give  your  sales  message 
to  WDAY,  the  only  station  reaching  the  whole 
Valley! 

WDAY,iNc 

 ^ 
—  El  — 

N.  B.  C. 

FARGO,  N.  D. 
940  K.  C.  .  .  5000  WATTS,  FULL  TIME 

Affiliated  with  the  Fargo  Forum 

FREE  &  PETERS,  Nat*l  Representatives Tostal  Telegraph 
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Bass  Co.  Devises  Stations  and  Equipment  Firms  Proceed 

Tubular  Radiator  With  Plans  for  March  29  Switchover 
A  NEW  TYPE  of  vertical  radiator 
built  of  tubular  steel,  available  for 
both  standard  and  FM  transmis- 

sion, was  announced  last  week  by 
Bass  Construction  Co.  of  Cleve- 

land, distributors  and  erectors  for 
the  Union  Metal  Mfg.  Co.,  pioneer 
Canton,  0.,  concern.  M.  F.  Rubin, 
former  owner  of  WCLE,  Cleveland 
and  a  stockholder  in  United  Broad- 

casting Co.,  owning  WHK  and 
WCLE,  is  president  of  the  Bass 
Co.  Sales  manager  is  J.  W.  Moor- 
head. 

The  monotube  radiators  are  con- 
structed of  a  series  of  guyed, 

double-tapered  hollow  steel  tubes 
guaranteed  to  withstand  wind  ve- 

locities of  100  miles  per  hour,  a 
half-inch  ice  load  and  a  tempera- 

ture change  of  plus  or  minus  50  de- 
grees Fahrenheit.  The  construction 

makes  these  radiators  ideal  units 
for  directional  systems,  according 
to  the  Bass  Co. 

The  Bass  Co.,  Mr.  Rubin  said, 
has  erected  steel  on  a  number  of 
projects,  including  the  Union  Sta- 

tion and  Terminal  developments  in 
Cleveland,  the  Union  Station  in 
Cincinnati,  the  Interstate  Com- 

merce Commission  and  Labor 
Buildings  in  Washington,  and  the 
Daily  News  Bldg.  in  Chicago.  The 
Bass  Co.  at  present  is  handling 
the  Elwood  Ordnance  Plant,  Joliet, 
111.,  one  of  the  large  defense 
projects. 

G.  J.  CARTER,  vice-president  of  Ex- 
clusive Radio  Features  Ltd.,  Toronto, 

is  on  an  extensive  tour  of  western 
Canadian  stations.  Exclusive  recently 
obtained  Canadian  rights  to  the  Ad- 

ventures of  Pinocchio. 

ALTHOUGH  neither  Mexico  nor 
Cuba  yet  has  approved  revised 
standard  broadcast  allocations  pur- 

suant to  the  Havana  Treaty,  no 
complications  are  foreseen  by  the 
FCC  on  the  Continent-wide  reallo- 

cation scheduled  for  March  29. 
Reports  from  stations  as  well  as 

equipment  manufacturers  indicate 
that  the  bulk  of  the  795  domestic 
stations  slated  to  shift  from  10  to 
40  kilocycles  next  month  will  be  in 
a  position  to  meet  the  deadline. 
While  the  FCC  broadcast  engineer- 

ing staff  is  operating  under  ex- 
treme pressure  in  composing  minor 

technical  problems,  nothing  serious 
has  developed.  The  FCC  last  Thurs- 

day issued  a  notice  to  all  standard 
broadcast  stations,  slightly  revis- 

ing test  requirements  and  suggest- 
ing other  means  of  effecting  the 

changeover  with  minimum  diffi- culty. 

Crystals  Available 
Meanwhile,  reports  were  ex- 

pected from  Mexico  and  Cuba  on 
their  precise  allocations  prior  to 
the  March  1  publication  deadline.  If 
official  releases  are  not  made  in 
Mexico  City  and  Havana  by  that 
time,  the  terms  of  the  agreement 
reached  at  the  conference  in  Wash- 

ington Jan.  14-30  specify  they  shall 
be  published  automatically.  In  that 
fashion,  all  stations  will  be  in  a 
position  to  know  precisely  what 
facilities  are  to  be  used  in  given 
locations  in  these  countries  and 
make  their  plans  accordingly.  It  is 
expected  there  will  be  an  immediate 

600  St^, 

P voces  bV 

or 

influx  of  applications  for  modifica- 
tions or  for  new  facilities,  fitting 

into  the  pattern  made  possible  by 
the  Mexican  and  Cuban  allocations. 
Whereas  some  difficulty  origi- 

nally had  been  anticipated  in  the 
manufacture  of  new  transmitter 
and  monitor  crystals  ground  to  the 
frequencies  to  which  stations  must 
shift,  reports  to  the  FCC  indicate 
that  a  minimum  of  trouble  is  being 
encountered.  Consulting  engineers 
also  have  reported  progress  in  re- 

vising directional  antenna  patterns 
and  in  otherwise  altering  equip- 

ment, in  accord  with  the  new  as- 
signments. Few  important  re- 

visions from  the  allocation  lists 
finally  approved  at  the  January 
sessions  are  indicated,  according  to 
information  available  here. 

At  the  engineering  symposium  at 
the  Fourth  Annual  Broadcast  Engi- 

neering Conference  in  Columbus 
Feb.  10-21,  which  was  attended  by 
FCC  Assistant  Chief  Engineer  A. 
D.  Ring,  a  number  of  procedural 
alterations  were  suggested  and  en- 

couraged in  the  new  notice  to  broad- 
cast licensees.  The  notice  follows  in 

full  text: 

Supplementing  the  Commission's  re- lease No.  47182  concerning  the  North 
American  Regional  Broadcasting 
Agreement,  all  standard  broadcast  sta- tions are  permitted  to  test  between  12 
midnight  and  7  a.m.,  local  standard 
time,  provided  the  operation  between 
12  midnight  and  1  a.m.  is  restricted  to 
unmodulated  carrier  only  and  precau- tions are  taken  to  avoid  interference 
to  stations  maintaining  a  regular 
schedule  during  the  period  from  12 
midnight  to  1  a.m.  local  standard  time. 

It  is  hoped  that  all  broadcast  licen- 
sees will  cooperate  in  enabling  adjust- 

ments to  be  made  properly  on  the  new 
frequencies.  In  cases  where  interfer- 

ence may  be  caused  to  regular  opera- 
tion, but  program  schedule  has  no  par- 

ticular or  unusual  significance,  it  is  re- 
quested that  such  licensees  cooperate 

in  making  the  testing  possible. 
All  testing  should  be  done  on  a  dum- 

my antenna  when  feasible.  Where  no 
dummy  antenna  is  available,  the  low 
power  stages  should  be  tuned  complete- 

ly before  the  last  power  stage  is  tuned. 
It  has  been  suggested  that  stations 

on  local  channels  could  check  their 
frequency  by  observing  the  heterodyne 
note  between  their  station  and  other 
stations  on  the  channels  at  the  out- 

skirts of  the  service  area.  If  it  is  found 
that  the  heterodyne  note  is  in  the  order 
of  a  few  cycles  with  the  majority  of 
the  signals  on  the  channels,  it  is  rea- sonable to  believe  that  the  station  is 
within  the  required  tolerance  of  the 
assigned  frequency.  This  method  of 
cheeking  should  be  used  only  for  pre- liminary checking. 

The  monitoring  schedule  from  March 
10  to  15  has  been  cancelled.  Monitor- 

ing schedule  for  the  month  of  April 
should  be  observed  at  the  same  time 
as  now  scheduled. 
Any  broadcast  licensee  experiencing 

any  particular  difficulty  which  the 
Commission  may  be  able  to  assist  in 
resolving  should  advise  the  Commis- sion of  the  facts  promptly. 

1041   NO.  LAS  PALMAS  AVE.   •   HOLLYWOOD,  CALIF. 

WEVD  Gets  Boost 

AN  INCREASE  in  power  from 
1,000  to  5,000  watts  on  1300  kc. 
was  granted  WEVD,  New  York,  by 
the  FCC  at  its  meeting  last  Tues- 

day. The  station,  which  shares  time, 
was  authorized  to  move  its  trans- 

mitter 1,000  feet  and  to  install  new 
equipment  and  a  directional  an- tenna. 

CONTROL 

ROOM 

H.  V.  MICHBNBR,  Los  Angeles  man- ager of  Western  Electric  Co.,  recently 
was  appointed  general  manager  of 
Pacific  Coast  operations  with  offices 
in  San  Francisco. 

CAPTAIN  CLAUDE  SNIDER,  for- 
mer engineer-in-charge  of  CKX,  13ran- 

don,  Man.,  is  now  "somewhere  in  Eng- land" with  the  Royal  Canadian Artillery. 

HERMAN  GOLDSTINE,  of  the 
WNBC,  New  Britain,  Conn.,  engineer- 

ing staff,  and  Rebecca  Loitzker,  of  the 
office  staff,  have  announced  their  en- 

gagement. JOE  L.  STEWART,  formerly  chief 
engineer  of  WMOG,  Brunswick,  Ga., 
and  WFOY,  St.  Augustine,  Fla.,  has 
been  named  chief  engineer  of  WFTL, 
Fort  Lauderdale,  Fla. 

EDDIE  W.  SMITH  is  leaving 
WMSL,  Decatur,  Ala.,  to  join  WJBY, Gadsden,  Ala. 

BILL  REID  Jr.,  assistant  chief  en- gineer of  WSAV,  Savannah,  Ga.,  and 
Sid  Thomas  and  Roger  Skelton,  also 
of  the  WSAV  engineering  staff,  have 
been  called  to  active  duty  in  the  Naval 
Reserve.  Bill  Behnken  and  Edward 
Quarterman  have  been  added  to  the 
staff  by  Chief  Engineer  Meredith  E. 
Thompson. 
LEE  BLODGETT,  engineer  of  WSUI, 
Iowa  City,  has  joined  the  staff  of 
WOOD-WASH,  Grand  Rapids,  Mich. 

IBEWin  Chicago 

AT  THE  REGULAR  February 
meeting  of  the  Chicago  Associated 
Broadcast  Technicians  Unit  of 
IBEW,  International  Representa- 

tive Walter  Reed  of  IBEW  pre- 
sented a  new  charter  to  the  mem- 

bership. Hereafter  the  Chicago 
local  will  be  known  as  Local  1220 
of  the  ABTU  of  IBEW.  Member- 

ship includes  160  technicians  in 
the  Chicago  area  from  WBBM 
WCFL  WIND  WJJD  WHIP  WJOB 
WWAE  WHFC  WGES  WSBC 
WCBD  WEDC. 

Applicant  for  Regional 
PRINCIPAL  stockholders  in  the 
Yankee  Broadcasting  Co.,  applicant 
for  a  regional  outlet  in  New  York  City 
with  1,000  watts  on  610  kc,  are 
Joseph  B.  Mariani,  exporter  and 
manufacturer  of  pharmaceutical  prod- 

ucts, advertising  consultant  and  real- tor, with  75%,  and  his  wife,  Ophelia, 
holding  the  remaining  25%  [Beoad- CASTiNG,  Feb.  171. 

(n.p.) 
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I I 

A  MIDGET  IN  SIZE-A  GIANT  IN  OUTPUT 

fOR  HlGH-
POVKtR 

I^ND  TtltV
lSlON 

To  Get  the  Most  from 

Your  Tube  Dollar 

Be  Sure  to  Specify 

GL-880's GL-880  is  the  largest  of  the  G-E 
developed  tubes  for  high-frequency  (FM 
and  television)  services.  Its  background 
is  more  than  28  years  of  G-E  tube  ex- 

perience. 
GL-880's  ingenious  "folded"  anode 
reduces  internal  lead  lengths  by  10  inches 
without  sacrificing  cooling  surface.  High 
efficiency  is  obtained  even  at  high  fre- 

quencies. Dual  grid  leads  for  separation  of  excita- 
tion and  neutralization  minimize  neutral- 

izing problems. 

Easy  to  Drive 
With  only  1500  watts  driving  power  at 

the  grids,  two  GL-880's  will  deliver  an 
easy  50  kw  of  FM  at  50  mc. 

Here's  Real  Versatility 
Primarily  for  FM  and  Television,  yes, 

but  GL-880's  have  unusual  efficiency  at 
international  and  standard  broadcast 
frequencies,  and  as  modulators.  A  pair 
will  give  a  50-kw  plate-modulated  carrier 
at  25  mc! 

Be  sure  to  ask  your  near- 
by G-E  representative 

for  full  information  on 

the  complete  line  of  G-E 
transmitting  tubes  for  all 
services.  There  are  G-E 
offices  in  80  principal 
cities.  General  Electric, 
Schenectady,  New  York. 

G-E  50,000-watt 
FM  broadcast 
transmitter 

GENERAL  %  ELECTRIC 



CBS 

results-
 

for 

sales
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for 
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interest 

^wneoandoperate  .^^^ 
The  Shreveport  Times.  AsHH 
The  Branham  Company 
for  more  information  about 
KWKH,  one  of  the  sixteen 
CBS  50,000  watt  stations. 

New  Regulations 

In  Army  Pickups 

Signal  Corps  to  Cooperate  in 
Providing  Needed  Facilities 
FURTHER  clarifying  Army  regu- 

lations covering  broadcasts  from 
military  reservations  [BROADCAST- 

ING, Feb.  17],  the  War  Department 
has  outlined  cooperative  functions 
of  the  Army  Signal  Corps  in  help- 

ing set  up  commercial  broadcasts. 
According  to  a  memorandum 

issued  recently  to  all  Army  posts, 
the  War  Department  has  author- 

ized use  of  fixed  Signal  Corps  com- 
munications systems  in  making 

broadcast  pickups  on  the  reserva- 
tions, along  with  installation  of 

temporary  wireline  extensions  by 
Signal  Corps  personnel,  utilizing 
Signal  Corps  material. 

The  memorandum  also  provides, 
where  Signal  Corps  facilities  are 
not  adequate  or  Signal  Corps  per- 

sonnel and  material  are  not  avail- 
able, that  the  broadcaster  may  in- 
stall temporary  facilities,  if  in- 

stallation and  dismantling  cause  no 
expense  to  the  Government  and 
are  done  under  supervision  of  the 
post  commander. 

Test  of  Regulations 

The  War  Department  memoran- 
dum stated: 

"1.  War  Department  authority  is 
granted  Commanding  Officers  of 
camps  and  stations  to  permit  fixed 
Signal  Corps  communication  sys- 

tems to  be  used  for  radio  broad- 
casting pickups  when  authorized 

broadcasts  originate  on  military 
reservations. 

"2.  Where  the  terminal  of  the 
radio  broadcasting  pickup  station  is 
located  at  a  point  on  the  military 
reservation  considerably  remote 
from  the  nearest  point  of  connec- 

tion with  the  Signal  Corps  com- 
munications systems,  or  when,  for 

other  reasons,  it  is  necessary  to  in- 
stall wire  facilities,  such  temporary 

installation  will  ordinarily  be  made 
by  Signal  Corps  personnel,  utilizing 
Signal  Corps  material. 

"3.  In  cases  where  existing  Sig- 
nal Corps  facilities  are  not  avail- 
able or  are  not  suitable  for  use  as 

radio  broadcasting  pickup  circuits, 
and  the  post  commander  determines 
that  Signal  Corps  personnel  and 
material  are  not  available  for  the 
establishment  of  temporary  facili- 

ties, the  temporary  installation  of 
commercial  facilities  is  authorized, 
such  installations  and  dismantling 
to  be  done  in  a  manner  satisfactory 
to,  and  under  the  supervision  of, 
the  post  commander  and  at  no  ex- 

pense to  the  Government." 

Local  for  Tennessee 

CLARKSVILLE,  Tenn.,  acquired 
a  new  local  outlet  last  Wednesday, 
when  the  FCC  reconsidered  a  pre- 

vious action  and  granted  the  ap- 
plication of  William  D.  Hudson, 

mayor  of  the  city,  and  his  wife, 
Violet  Hutton  Hudson,  for  a  new 
station  on  1370  kc.  with  250  watts 
unlimited  time.  Previously,  the 
FCC  had  scheduled  the  case  for 
hearing  because  of  a  competitive 
application.  It  granted  a  petition 
for  reconsideration  in  taking  the 
affirmative  action. 

State  Directors  Are 

In  Drive  to  Promote 

WITH  preparations  for  Radio 
Movin'  Day,  March  29,  shaping  up 
swiftly  the  NAB  on  Feb.  19  an- 

nounced appointment  of  a  gover- 
nors' proclamation  committee  with 

members  in  every  State  and  U.  S. 
territories.  Members  of  the  com- 

mittee, appointed  through  the  NAB 
board  of  directors,  have  been  del- 

egated to  secure  from  the  gover- nors of  their  individual  states  an 
official  proclamation  designating 

March  29  as  Radio  Movin'  Day. 
Official  proclamations  by  various 

governors,  as  well  as  mayors  of 
cities,  will  form  an  important  part 
of  the  industry-wide  promotion  de- 

signed to  aid  the  listening  public 
in  relocating  their  favorite  sta- 

tions on  their  receiver  dials.  Apart 
from  this  campaign  to  help  edu- 

cate listeners  to  the  advantages  ac- 
cruing from  the  North  American 

reallocations,  the  NAB-sponsored 
Movin'  Day  promotion  also  is  aimed 
at  radio  servicemen,  who  will 
handle  the  bulk  of  the  receiver 
aligning  and  push-button  setting 
resulting  from  the  shifts. 

Leaflets  and  Broadsides 

Specific  suggestions  for  promo- 
tions in  individual  cities  and  com- 

munities were  advanced  by  the 
NAB  in  a  large  broadside  distrib- 

uted to  all  United  States  stations 
last  week  [Broadcasting,  Feb.  17]. 
In  addition,  the  NAB  also  has 
available  for  purchase  at  low  cost 
two-color  leaflets  to  be  used  as 

Selected  by  NAB 

Radio  Movirv'  Day 
door-to-door  handbills  or  envelope 
stuff  ers. 

According  to  Arthur  Stringer,  of 
NAB  Washington  headquarters, 
the  first  state-wide  proclamations 
of  Radio  Movin'  Day  were  assured 
by  Governors  Matthew  M.  Neely,  of 
West  Virginia;  Homer  M.  Adkins, 
of  Arkansas;  Payne  Ratner,  of 
Kansas. 

Huge  Shortwave  Station 

Is  Being  Erected  at  Rio 
RCA  MFG.  Co.  has  announced  that 
it  is  erecting  one  of  the  largest 
shortwave  stations  in  the  world  for 
the  Brazilian  government  at  Rio  de 
Janiero.  The  new  50,000-watt  sta- 

tion will  have  eight  antennas,  two 
beamed  on  the  United  States,  two 
on  Europe,  one  on  Asia,  and  three 
nondirectional  antennas  for  South 
American  coverage. 
RCA  will  also  furnish  equipment 

for  three  large  studios  and  several 
smaller  ones.  The  station  is  to  be 
turned  over  to  the  Brazilian  Gov- 

ernment in  operating  condition  by 
January,  1942. 
The  studio  and  transmitting 

equipment  is  being  designed  and 
built  in  the  Camden,  Harrison, 
N.  J.,  and  Indianapolis  factories 
of  RCA.  RCA  engineers  are  sched- 

uled to  travel  to  Brazil  to  make  the 
installation. 

MORE 

MORE Power 

5,000       WATTS  FULL 

620 kc 

WSUN 

FOR  US 

FOR  YOU 

TIME 

620 
kc 

NBC  BLUE 

SINCE  1927  THE 
ESTABLISHED  SERVICE 

FOR  FLORIDA'S  LARGEST, 
RICHEST  MARKET 

Now 

The  ONE  station  serving  all  of 

this  "airea"  with  a  fully  "listen- 
able"  signal  day  and  night! 

WSUN 

Business  Office  and  Studios  —  Recreation  Pier 
ST.  PETERSBURG,  FLA.  —  LOUIS  J.  LINK,  Manager 

REPRESENTED  BY 

INTERNATIONAL    RADIO  SALES 
NEW  YORK  CHICAGO  SAN  FRANCISCO 
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New  Spring  Sponsor 
B.  MANISCHEWITZ  Co.,  Jersey 
City,  stai-ting  its  Passover  holiday 
campaign  on  behalf  of  Manische- 
witz  matzohs,  is  sponsoring  one- 
minute  spot  announcements  three 
times  weekly  on  WDAF  WHAT 
WHDH  WORL  WSBC  WIND 
WMBC  WCBM  KMTR  KQV  KXOK 
WSAY.  Company  is  also  sponsoring 
weekly  quarter-hour  programs  on 
WEVD  and  WHN,  New  York. 
About  15  more  stations  in  larger 
cities  will  be  added  before  April, 
according  to  A.  B.  Landau  Inc., 
New  York,  the  agency. 

FETED  at  a  luncheon  was  Kay  Kyser,  musical  director  of  the  NBC 
College  of  Musical  Knowledge,  sponsored  by  American  Tobacco  Co.,  when 
he  returned  to  Hollywood.  Fraternizing  at  the  luncheon  are  (1  to  r)  Lew 
Frost,  assistant  to  Don  E.  Oilman,  NBC  western  division  vice-president; 
Kyser;  Jack  Runyon,  newly  appointed  New  York  radio  director  of  Ted 
Bates  Inc.;  John  Swallow,  NBC  western  program  manager. 

WAAT,  Jersey  City,  has  appointed  the 
:  William  Rambeau  Co.  as  its  national 
representative. 

'  CKNC,  New  Carlisle,  Que.,  and CKNB.  Campbellton,  N.  B.,  have  ap- 
'  pointed  All-Canada  Radio  Facilities 
Xitd.,  as  exclusive  representatives  for 
Montreal,    Toronto,    Winnipeg  and 

!  Vancouver. 

CKMO,  Vancouver,  has  appointed 
'  Radio  Centre  Ltd.,  Toronto,  as  ex- 
'  elusive  representatives. 
McCLUNG  Radio  Stations  have  estab- 

lished an  oiBce  at  580  Market  St.,  in 
San  Francisco,  to  represent  the  four 
McClung  operated  stations,  KVCV, 
KHSL,  KMYC  and  KYOS.  W.  S. 
Grant,  nevs^spaper  man  on  the  Pacific 
Coast  for  the  past  12  years  is  in 
charge.  Telephone  is  Garfield  7700. 

WCNW,  Brooklyn,  has  appointed  As- 
sociated Radio  Sales  as  its  national 

representative. 

GEORGE  A.  KENNEDY  has  been 
transferred  from  the  Montreal  to  the 
Toronto  office  of  EUiott-Haynes,  mar- 

ket research  organization.  He  will  be 
in  charge  of  all  statistical  operations. 

NEIL  Le  ROY,  formerly  with  CJRC, 
Winnipeg,  and  CJRM,  Regina,  as 
sales  executive  and  for  some  time  in 
Eastern  Canada,  has  .ioiaed  Radio  Rep- 

resentatives Ltd.,  at  Toronto. 

American  Home  Shift 

AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City,  after  March  11 
will  present  the  quarter-hour  pro- 

grams Easy  Aces  (Anacin)  and 
Mr.  Keen,  Tracer  of  Lost  Persons 
(Bi-so-dol)  as  a  simultaneous  coast- 
to-coast  broadcast  7-7:30  p.m.  on 
NBC-Blue.  Programs  are  currently 
heard  on  38  Eastern  Blue  stations 
at  that  time  with  11  Pacific  Blue 
sta1;ions  carrying  the  half-hour 
period  five  times  weekly  as  a  re- 
broadcast.  Agency  is  Blackett- 
Sample-Hummert,  New  York. 

WTCN 

5000  Watts  Day NBC 
1000  Watts  Night 

MINNEAPOLIS  -  ST.  PAUL'S  best  buy! 

FREE  &•  PETERS^  inCrNatiohaf  Representatives 

NASSOUR  Bros.,  Los  Angeles  (toi- letries), out  of  radio  for  some  time, 
on  Feb.  17  started  sponsoring  a  twice- 
weekly  quarter-hour  program.  Erskin 
Johnson's  Hollywood  Gossip,  on 
KECA,  that  city.  Contract  is  for  13 
weeks.  Agency  is  Milton  Weinberg 
Adv.  Co.,  Los  Angeles. 

WCAE,  Pittsburgh,  is  carrying 
334  minutes  of  sponsored  INS 

news  weekly  and  has  reserva- 
tion for  45  minutes  more  to 

be  presented  commercially  this 
month. 

INTERNATIONAL  NEWS  SERVICE 

STOVIN  ORGANIZES 

TORONTO  BUSINESS 

A  NEW  station  representative  or- 
ganization has  been  formed  in 

Canada  by  Horace  N.  Stovin,  pre- 
viously operating  his  own  repre- 

sentative company  in  Toronto,  and 
C.  W.  Wright,  formerly  manager 
of  the  Toronto  office  of  Joseph 
Hershey  McGillvra.  New  firm,  as 
yet  unnamed,  will  act  for  the  sta- 

tions formerly  handled  by  Stovin 
alone  as  well  as  for  most  of  the 
Canadian  list  of  the  McGillvra  com- 

pany, which  is  withdrawing  from 
Canada,  although  it  will  continue 
to  represent  these  stations  in  the 
United  States. 

The  Stovin-Wright  organization, 
which  took  over  Feb.  15,  repre- 

sents 16  stations,  making  it  the 
second  largest  representative  in 
the  Dominion.  Offices  are  located  in 
the  Victory  Bldg.,  Toronto,  with 
branches  in  Montreal  and  Winni- 

peg. In  general,  personnel  of  the 
existing  McGillvra  organization  will 
be  retained  under  the  new  setup. 
Lovell  Mickles,  formerly  of  the 
McGillvra  office  in  Montreal  and 
more  recently  with  the  Stovin  firm, 
will  manage  the  Montreal  branch 
of  Stovin-Wright. 

Before  opening  his  own  represen- 
tative company  last  October,  Mr. 

Stovin  was  supervisor  of  station 
relations  for  the  Canadian  Broad- 

casting Corp.  The  Stovin-Wright 
list  includes:  CKY,  Winnipeg; 
CKX,  Brandon;  CFAR,  Flin  Flon, 
and  CKRN,  Rouyn,  formerly 
handled  by  Stovin,  and  from  the 
McGillvra  list:  CHS  J,  St.  John; 
CKCW,  Moncton;  CJBR,  Rimouski; 
CHGB,  Ste.  Ane  de  la  Pocatiere; 
CKCO,  Ottawa;  CFLC,  Prescott; 
CKAC,  Montreal;  CKLW,  Windsor; 
CKCL,  Toronto;  CFPL,  London; 
CFOS,  Owen  Sound;  CJOR,  Van- 
couver. 

EDGAR  R.  WILDE,  formerly  Chi- 
cago manager  of  the  Tom  Fizdale  pub- 
licity concern,  has  been  appointed  ad- 

vertising manager  of  the  Phillips-Jones 
Corp.,  New  York,  maker  of  Van  Heu- 
sen  men's  wear. 
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CLASS  AT  COLLEGE 

KSFO  Staff  Takes  Charge 
 Of  Radio  Course  

KSFO,  San  Francisco,  in  cooper- 
ation with  the  San  Francisco 

State  College  speech  department, 
has  inaugurated  a  three-unit  course 
in  radio  production  with  lectures 
by  the  station's  executives,  tech- nicians and  announcers. 

Classes  are  held  three  times 
weekly,  Monday  and  Wednesday  on 
the  college  campus  and  Fridays  at 
the  KFSO  studios.  By  bringing 
students  to  the  station,  where  mem- 

bers of  the  KSFO  staff  lecture,  they 
gain  a  better  insight  into  actual 
radio  operation.  The  class  is  limit- 

ed to  35  students. 

New  WWNY's  Plans 
ANNOUNCEMENT  of  a  tentative 
March  31  starting  date  has  been 
made  by  the  new  WWNY,  Water- 
town,  N.  Y.,  daytime  local  granted 
last  July  15  to  the  Brockway  Co., 
headed  by  Harold  B.  Johnson,  pub- 

lisher of  the  Watertown  Daily 
Times.  Under  the  treaty  realloca- 

tions, effective  that  day,  WWNY 
will  operate  with  500  watts  on  1300 
kc.  Chief  engineer  will  be  Paul  H. 
Lee.  Complete  personnel  for  the 
station  has  not  yet  been  chosen. 
Transmitter,  located  on  Holcomb 
St.  at  the  city  line,  will  be  RCA- 
equipped  throughout  and  a  205-foot 
Lehigh  tower  has  been  erected. 
Studios  are  to  be  in  the  Woodruff 
Hotel. 

AT  THE  CROSSROADS 

OF  THE  EMPIRE  STATE 

Central  New  York's 

Popular  NBC  Station 

WSYR 

SYRACUSE.  N  Y. 

An  H.  C.  Wilder  Station     Represented  by  Raymer 

AGENCY 

yn'ppoifitnientf 
NATIONAL  BISCUIT  Co.,  New 
York,  to  Federal  Adv.  Agency,  New 
York,  for  Cubs,  a  whole  wheat  cereal. 
Company  is  using  radio  for  other  prod- 

ucts, and  has  in  the  pa.st  tested  limited 
radio  markets  for  Cubs. 

MICKELBERRY'S  FOOD  PROD- 
UCTS Co.,  Chicago,  to  L.  W.  Ramsey 

Co.,  Chicago.  Radio  may  be  used 

ST^PERIOR  FELT  &  BEDDING  Co., 
Chicago  (Englander  beds),  to  The 
Biow  Co.,  N.  Y. 

MOORE  &  Co.,  New  York,  to  Frank 
Best  &  Co.,  New  York,  for  Ancora  and 
Bon  Vivant  soups.  No  immediate  radio 
plans  have  been  made,  but  spot  an- 

nouncements will  eventually  be  used. 

WOL,  Washington,  to  Henry  J.  Kauf- 
man, Adv.,  Washington.  Schedules  in 

trade  publications  and  local  newspa- 
pers planned. 

MINOT  FOOD  PACKERS,  Hammon- 
ton,  N.  J.  (cranberry  sauce,  etc.),  to 
Carter-Thomson  Co.,  Philadelphia.  Ra- 

dio may  be  used. 

COAST  FISHING  Co.,  Wilmington, 
Cal.,  to  Lynn  Baker  Co.,  New  York, 
for  its  Puss  'n  Boots  prepared  cat food.  No  radio  planned  as  yet. 

WEBSTER-EISENLOHR,  New  York, 
to  Roberts  &  Reimers  Inc.,  New  York, 
for  Smokers,  a  five-cent  cigar  with 
Havana  filler.  Company  is  using  spot 
announcements  on  WHN  and  WINS, New  York. 

WOR  Pug  Backers 
MEMBERS  of  the  staff  of  WOR, 
New  York,  seem  to  have  gone  into 
the  fight  racket  in  a  big  way  follow- 

ing releases  to  the  effect  that  two 
heavyweight  boxers  will  be  pur- 

chased by  two  groups  from  the  sta- 
tion to  battle  under  cooperative 

ownership.  First  group  is  headed 
by  Anne  Honeycutt,  WOR  execu- 

tive producer,  and  Henry  Morgan, 
conductor  of  the  WOR  Here's 
Morgan  program,  along  with  Lucius 
Beebe,  Wolcott  Gibbs  and  John 
Lardner.  Second  group  consists  of 
Dave  Driscoll,  WOR  director  of 
news  and  special  features;  Jerry 
Danzig,  WOR  publicity  director; 
Commentators  Pegeen  and  Ed  Fitz- 

gerald, and  Al  Heifer,  WOR  sports 
commentator.  The  second  group 
plans  to  seek  a  match  with  the 
Honeycutt-Morgan  fighter,  who  will 
be  named,  whoever  he  may  be,  W. 
W.  Kroobisch,  after  a  mythical 
character  already  famous  on  Mor- 

gan's program. 

Drake's  Cake  Spots 

DRAKE  BAKERIES  Co.,  New 
York,  has  started  its  spring  cam- 

paign for  Drake's  Cakes  with  tran- scribed one-minute  programs  on 
WOR,  New  York;  WTIC,  Hartford; 
WORC,  Worcester;  WJAR,  Provi- 

dence; and  WNAC,  Boston.  Tran- 
scriptions feature  "Ducky  Drake" and  his  musical  cake  counter,  songs 

by  Rene  Terry,  and  imitation  duck 
noises  by  Bradley  Barker  with  Dan 
Seymour  announcing.  Young  & 
Rubicam,  New  York,  is  agency. 

PLAY  NO  FAVORITES 

St.  Louis  Sports  Announcers 

 Neatly  Scrambled  
WHO  works  for  which  in  St.  Louis 
is  a  perfectly  legitimate  question 
in  view  of  the  follo}p^g  facts 
"written,  checked  and  verified  by 
Bruce  Barrington,"  publicity  di- rector of  KXOK : 

To  start  with,  Frances  Laux, 
chief  announcer  of  KMOX,  the 
CBS  outlet,  will  do  play-by-play 
baseball  on  KXOK,  the  Star-Times 
radio  station  and  NBC-Blue  sta-  | 
tion.  "Gabby"  Street,  former  big 
league  manager,  will  also  do  play 
by  play  for  KXOK,  but  this  does 
not  prevent  him  from  appearing  on 
KSD,  the  Post-Dispatch  radio  sta- 

tion, KMOX,  and  WIL  and  WEW. 
Cy  Casper,  a  regular  KXOK  sports announcer  left  KMOX  to  join 
KXOK,  but  now  he  appears  reg- 

ularly on  KMOX,  as  well  as  on 
KXOK.  J.  Roy  Stockton  and  Jim 
Gould,  Post-Dispatch  sports  writers 
also  work  on  KMOX,  while  Maurice 
Shevlin,  sports  editor  of  the  Globe- 
Democrat  has  appeared  on  the 
Star-Times  radio  station  KXOX. 

If  this  is  not  confusing  enough. 
Street  has  also  appeared  on  13 
local  stations  in  Missouri  and  Illi- 

nois, all  within  St.  Louis  listening 
areas.  The  answer  to  the  mystery 
is  that  Hyde  Park,  local  brewery, 
sponsor  the  sport  shows  on  four 
St.  Louis  stations  and  utilizes  the 
sports  writers  on  the  broadcasts. 

Skelly  on  Barn  Dances 
SKELLY  OIL  Co.,  Kansas  City 
(Skelgas)  on  Feb.  22  started  a 
weekly  half -hour  Iowa  Bam  Dance 
Frolic  on  WHO,  Des  Moines.  Con- 

tract is  for  13  weeks.  On  same  date 
firm  started  a  weekly  half-hour 
program  on  WLS  National  Barn 
Dance.  Agency  is  Henri,  Hurst  & 
McDonald,  Chicago. 

AVAILABLE  FOR  SPONSORSHIP 

THE  WORLD'S  MASTERWORKS  OF  MUSIC 

EVERY  WEEKDAY  EVENING 

AT  NINE  O'CLOCK 

WMEX 

BOSTON 

5000  WATTS  FULL  TIME 
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WHEELING 

Tobacco's  Road 
{Continued  from  page  13) 

Wings  of  Destiny,  a  stirring  drama- 
tic program  on  which  B  &  W  makes 

its  only  premium  offer — a  Piper 
Cub  airplane  given  away  each  week 
through  a  promotional  tie-up  with 
the  Piper  Aircraft  Corp. 

But  even  this  does  not  complete 
the  B  &  W  program  list,  for  the 

company  sponsors  Paul  Sullivan's news  review  on  CBS,  as  well  as 
numerous  spots,  ranging  from  one- 
minute  announcements  and  station 
breaks  to  two  and  one-half  hour 
programs.  Although  the  Seeds 
agency  attempts  to  plug  as  many 
B  &  W  products  on  the  networks 
as  possible,  Mr.  Keyes  says  that 
spots  have  played  an  important 
part  in  stimulating  sales  in  specific 
territories.  This  combination,  spot 
and  network  campaign,  apparently 
has  proved  highly  successful  if  B 
&,  W  sales  during  the  past  decade 
serve  as  a  criterion  of  the  effective- 

ness of  the  company's  radio  cam- 
paign. 

Several  fundamental  principles 
have  motivated  B  &  W  and  Russel 
M.  Seeds  Co.  officials  in  mapping 
and  constantly  enlarging  this  radio 
program.  As  outlined  by  the  agency, 
these  principles  of  program-build- 

ing merit  thoughtful  scrutiny. 
Effective  Copy 

"First,"  says  Harry  Maus,  copy 
chief  of  the  agency,  "we  have  em- 

ployed effective  copy.  Since  more 
than  50%  of  the  citizens  of  the 
United  States  did  not  finish  high 
school,  we  always  use  language  in 
our  commercials  that  everyone  can 
understand."  "We  have  made  it  a 
point,"  he  explains  further,  "to  find 
a  strong  story  in  connection  with 
each  product  that  we  represent. 
But  even  this  is  not  enough  if  not 
coupled  with  a  sincere,  authorita- 

tive courteous  and  enthusiastic  de- 
livery by  the  announcer." 

Listed  as  second  in  B  &  W  cam- 
:  paign   principles   is    alertness  in 
time  buying.  Further,  the  agency 
asserts,  most  of  the  B  &  W  pro- 

:  grams  have  been  built  with  appeal 
1  for   the   "man   on    Main  Street" 
I  rather  than  Park  Avenue.  And  al- 

though these  programs  could  have 
become  sure-hits,  by  starting  them 
off  vdth  big,  established  names  to 
attract  an  audience  quickly.  Radio 
Director  Tom  Wallace  says  that  in 
the  B  &  W  radio  campaigns,  "We 
have  preferred  to  do  it  the  hard 
way    by    supporting    good  solid, 
proved  talent  with  comparative  un- 

knowns, many  of  whom  have  been 
built  to  stardom." 

Thus  has  the  Brown  &  William- 
son Tobacco  Corp.  attained  a  top- 

flight ranking  in  the  tobacco  indus- 
try by  constructing  solid  radio 

campaigns  on  a  sturdy  foundation. 

Dunhill  Test 

PHILIP  MORRIS  &  Co.,  New 
York,  is  sponsoring  as  a  test  for 
Dunhill  cigarettes,  three  quarter- 
hour  late  evening  news  periods 
weekly,  on  WEAF,  New  York. 
Series,  which  started  Feb.  20,  was 
placed  through  Blow  Co.,  New 
York,  the  agency  in  charge. 

AUCTION,  and  a  real  one,  too, 
finds  the  studio  audience  of  WIP, 
Philadelphia,  bidding  on  products 
supplied  by  sponsors  participating 
in  the  Air  Auction  program.  High- 

est bidders  must  go  to  the  sponsor's store  for  the  article  successfully 
bought,  using  a  card  supplied  at 
the  auction.  Here  Walt  Newton  is 
knocking  down  an  article. 

Compton  Changes 
APPOINTMENT  of  Storrs  Haynes 
as  manager  of  new  programs,  suc- 

ceeding Mary  Louise  Anglin,  re- 
signed, has  been  announced  by 

Compton  Adv.,  New  York.  Isabel 
Olmstead  becomes  head  of  radio 
publicity,  succeeding  Fred  Cropper, 
drafted;  John  Cole,  copywriter,  be- 

comes a  copy  supervisor;  George 
Brengel,  former  assistant  manager 
of  WSOC,  Charlotte,  N.  C,  and 
John  Houseknecht  of  the  NBC 
sound  effects  department  have 
joined  the  agency  as  assistants  in 
the  program  division. 

John  W.  Nicholson 
JOHN  WILLIAM  NICHOLSON, 
40,  well-known  in  West  Coast  radio, 
died  suddenly  in  San  Diego,  Cal., 
Feb.  14  from  a  heart  attack.  Mr. 
Nicholson  headed  the  West  Coast 
radio  department  of  General  Foods 
Sales  Co.,  Los  Angeles,  until  it  was 
abolished.  He  had  been  transferred 
to  the  San  Diego  sales  division  a 
short  time  ago.  His  widow,  Mrs. 
Elizabeth  Jane  Nicholson,  survives. 

Pacific  Ad  Club  Plans 
ANNUAL  convention  of  the  Pacific 
Advertising  Clubs  Assn.,  scheduled  to 
be  held  in  the  Santa  Barbara  (Cal.) 
Biltmore  Hotel  this  year,  is  being 
planned  along  lines  different  from  for- mer conclaves,  according  to  President 
Don  Belding,  who  is  also  Los  Angeles 
vice-president  of  Lord  &  Thomas.  De- 

partmental meetings  will  be  eliminated. 
Instead,  each  medium  will  be  given 
75  minutes  to  present  its  story  to  the 
general  session.  Donald  W.  Thorn- 
burgh,  CBS  Pacific  Coast  vice-presi- dent, has  been  appointed  chairman 
of  the  radio  division,  with  Niles  Tram- 
mell.  NBC  president,  announced  as 
speaker  for  that  medium. 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORIVIAN,  Mgr.,  225  West  39th  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 

KIRBY  KATZ,  former  copywriter  in 
the  radio  department  of  Benton  & 
Bowles,  New  York,  has  joined  H.  W. 
Raster  &  Sons,  Chicago. 

J.  C.  CORNELIUS,  BBDO  vice-pres- ident in  charge  of  the  Minneapolis 
office,  has  been  named  vice-president  in 
charge  of  the  agency's  western  offices 
in  Chicago,  Minneapolis,  San  Fran- cisco, and  Hollywood.  He  will  continue 
to  make  his  headquarters  in  Min- 
neapolis. 
MILTON  1.  JURIN  has  been  ap- 

pointed timebuyer  of  Franklin  Bruck 
Adv.  Corp.,  New  York. 
H.  W.  KASTOR  &  SONS  ADV.  Co., 
recently  opened  offices  in  San  Fran- cisco, under  the  general  supervision 
of  David  McCosker,  West  Coast  man- 
ager. 
ARTHUR  HOLLAND,  owner  and  ac- 

count executive  of  Malcolm-Howard 
Advertising  Agency.  Chicago,  is  in  the 
Illinois  Central  Hospital,  Chicago, 
where  he  underwent  an  emergency  ap- 
pendectomy. 
PETER  FINNEY,  for  the  last  two 
years  in  charge  of  sales  promotion 
with  Reader's  Digest,  Pleasantville, 
N.  Y.,  has  joined  the  copy  staff  of  Leo 
Burnett  Co.  Inc..  Chicago.  F.  Strother 
Gary,  formerly  of  the  contact  and  serv- ice department  of  the  agency,  has  been 
transferred  to  the  copy  department. 
BURTON  G.  FELDMAN  &  Assoc., 
Chicago,  on  Feb.  1  formed  a  publicity 
department  conducted  by  three  former 
newspaper  men,  James  L.  McGuinn, 
who  has  charge  of  the  department, 
Austin  O'Malley  and  William  Fitz- 

gerald. CHET  PETERSON  Adv.,  Los  An- 
geles, recently  established,  has  been discontinued. 

R.  L.  RUST  and  Howard  Esary,  for- 
merly associated  with  Allied  Adv. 

Agencies,  Los  Angeles,  have  re-joined the  firm  as  account  executives.  .lack 
Gregory,  junior  member,  has  resigned 
to  join  the  Army. 

Agency  Song  Gratis 
STEELE  ADV.  Agency,  Houston, 
Tex.,  owner  of  the  song  and  perform- 

ance rights,  on  Feb.  12  authorized  free 
performance  of  "Admiration's  Happi- 

ness Melody",  theme  song  of  a  Steele 
advertising  campaign  for  Admiration 
Coffee.  The  song  was  written  and 
copyrighted  by  Milton  Page  and  Jean 
Elvins,  from  whom  the  agency  pur- 

chased it,  and  will  not  be  placed  on 
the  market  for  profit,  according  to  the 
agency.  The  only  specified  restriction 
on  performance  is  the  requirement  that 
performance  include  an  introduction  of 
the  song  by  its  full  title. 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 

CBS  Affiliate 

Nat'l  Rep.  -  The  Kafz  Agency  Inc. 

-
A
 

FIGURE  IT 

OUT! 
If  you  were  to  slip  into  the  par- 

lors, boudoirs  and  kitchens  of 
523,310  homes  in  Eastern  Ohio, 

Western  Pennsylvania  and  North- 
ern West  Virginia,  the  thriving 

Steel  and  Coal  Belt  of  the  Na- 
tion, and  deliver  a  forceful  sales 

message  on  your  product  do  you 
realize  that  at  15  minutes  per 
stop  it  would  take  you  45  years 
working  8  hours  a  day,  7  days  a 
week  to  complete  the  job?  At  the 
minimum  Wagner  Law  wage  of 
30c  per  hour  the  cost  would  be 

^39,248.10! 
Compare  this  cost  and  exertion 
to  the  simplicity  of  the  possibility 
of  reaching  these  very  same 
homes  through  WWVA  at  the 
basic  daytime  15-minute  rate  of 
^42.00.  And  in  addition  you  must 
include  the  force  of  iVi  million 

more  homes  in  WWVA's  secon- 

dary area! That's  Sales  Economy,  PLUS!! 

C.    B.  Se 

BLAIR  Represents  Us 

5,000  WATTS 

WWVA 

WHEELING,  W.VA. 
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THE  ouiineii  OF 

BROADCASTING 

STATION  ACCOUNTS 
8p — Studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KYW,  Philadelphia 
Barbasol  Co.,  Indianapolis  (shaving  cream), 

5  sa  weekly,  thru  Erwin,  Wasey  &  Co., 
N.  Y. 

Beaumont   Labs.,   St.   Louis    (4-Way  Cold 
Tablets),    10    sa    weekly,    thru    H.  W. 
Kastor  &  Sons,  Chicago. 

Kemp  &  Lane,  Leroy,  N.  Y.  (proprietary), 
10  sa  weekly,  thru  F.  A.  Hughes  &  Co.. 
Rochester. 

Colgate-Palmolive-Peet  Co..  Jersey  City 
( Palmolive  soap ).  5  sa  weekly,  thru  Ward 
Wheelock  Co.,  Philadelphia. 

R.  J.  Reynolds  Tobacco  Co.,  Winston-Salem, 
N.  C.   (Top  Hat  cigarettes),  13  sa,  thru 
Wm.  Esty  &  Co.,  N.  Y. 

WIRE,  Indianapolis 
Quaker  Oats  Co.,  Chicago,  5  t  weekly,  thru 
Ruthrauff  &  Ryan,  Chicago. 

Kroger  Grocery  &  Baking  Co.,  Cincinnati, 
6  sp  weekly,  thru  Ralph  H.  Jones  Co., 
Cincinnati. 

Kemco  Products,  Indianapolis  (soup),  sa 
series,  thru  Caldwell-Baker,  Indianapolis. 

Richman  Bros.,  Cleveland  (clothing),  6  sp 
weekly,  thru  McCann-Erickson,  Cleve- land. 

WELI,  New  Haven 
Wm.  Wrigley  Jr.  Co.,  Chicago,  weekly  sp, 

thru  Arthur  Meyerhoff  Co.,  Chicago. 
Southern  New  England  Telephone  Co., 
New  Haven,  7  sa  weekly,  thru  BBDO, 
Boston. 

KNX,  Hollywood 
Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 

(confectionery,  gum),  4  ta  weekly,  thru 
Newell-Emmett  Co.,  N.  Y. 

A.  S.  Boyle  Co.,  Los  Angeles  (Antrol,  Snar- ol,  and  household  cleaner) ,  6  sp  weekly, 
thru  J.  Walter  Thompson  Co.,  San  Fran- cisco. 

Rockwood  &  Co.,  Brooklyn   (Pecan  feast), 
5  sp  weekly,  thru  Federal  Adv.  Agency, N.  Y. 

Wilmington  Transportation  Co.,  Avalon, 
Santa  Catalina  Island,  Cal.  (resort),  12 
sa,  thru  Arthur  Meyerhoff  &  Co. 

W.  A.  Sheaffer  Pen  Co.,  Fort  Madison,  la. 
(pens,  pencils),  4  sa  weekly,  thru  Russel 
M.  Seeds  Co.,  Chicago. 

Dwight-Edwards  Co.,  San  Francisco  (Nob 
Hill  coffee) ,  14  sa  weekly,  thru  McCann- 
Erickson,  San  Francisco. 

WFHR,  Wisconsin  Rapids 
Coca  Cola  Bottling  Co.,  Atlanta,  5  t  and 

30  ta  weekly,  thru  D'Arcy  Adv.  Co.,  New Orleans. 
Gospel  Broadcasters,  Los  Angeles,  t  weekly, 

thru  R.  H.  Alber  Co.,  Los  Angeles. 
Nash  Coffee  Co.,  Minneapolis,  5  ta  weekly, direct. 
Good  &  Reese  Nursery  Co.,  Springfield,  C, 

6  sp  weekly,  thru  Leo  Boulette  Agency, 
Springfield. 

WROK,  Rockford,  111. 
Omar  Inc.,  Omaha  (flour),  weekly  t,  thru 

Hays  MacFarland  &  Co.,  Chicago. 
Reid,  Murdoch  &  Co.,  Chicago,  26  so,  thru 
Rogers  &  Smith,  Chicago. 

Pioneer    Hi-Bred    Corn    Co.,    Des  Moines 
(seed),  26  sa,  thru  R.  J.  Potts  &  Co., Kansas  City. 

Corn   Belt  Hatcheries,   Joliet,  111.,   26  sa, 
thru  E.  H.  Brown  Adv.  Agency,  Chicago. 

'Tm  the  WSAI  Winged  Plug  .  .  .  and  how  I  do  love 

the  Song  of  the  Sales!  When  my  time  sponsors  hear 

me  ring  the  cash  register  .  .  .  they  pat  me  .  .  .  feed 

me  sugar  .  .  .  use  me  again  and  again.  Would  that 

be  why  77.7%  of  them  are  currently  on  'renewals?'" 

WSAI 
CINCINNATI'S 
OWN  STATION 

REPRESENTED    BY    INTERNATIONAL    RADIO  SALES 

KOA,  Denver 
North  American   Accident  Insurance  Co., 

Newark,    3    sp    weekly,    thru  Franklin Bruck  Adv.   Corp.,   N.  Y. 
Beechnut  Packing  Co.,  Canajoharie,  N.  Y., 

(gum),  6  sa  weekly,  thru  Newell-Emmett 
Co.,   N.  Y. 

Faultless   Starch  Co.,  Kansas  City,   12  ta 
weekly,    thru   Ferry-Hanly    Co.,  Kansas City. 

Piso  Co.,  Warren,  Pa.  (cough  syrup),  5  sa 
weekly,  thru  Lake-Spiro-Shurman,  Mem- 

phis. 

White  Labs.,  Newark  (Chooz),  4  so  week- 
ly, thru  William  Esty  &  Co.,  N.  Y. 

Olson  Rug  Co.,  Chicago  (rugs),  6  sp 
weekly,  thru  Presba,  Fellers  &  Presba, Chicago. 

Rocky  Mountain  Bean  Dealers  Assn.,  Trin- 
adad,   Cal.    (beans),   2   so  weekly,  thru Ball  &  Davidson,  Denver. 

Vick    Chemical    Co.,    Greensboro,    N.  C. 
(Vick's  Inhaler),  7  so  weekly,  thru  Morse International,  N.  Y. 

Red    Dot  Oil   Co.,   Denver    (tires),    4  sa 
weekly,    thru   Ted   Levy    Adv.  Agency, Denver. 

WINS,  New  York 
Commerce  Insurance  Agency,  New  York, 

6  sp  weekly,  13  weeks,  thru  Lew  King Agency,  N.  Y. 
Morris  Plan  Industrial  Bank,  New  York, 

6  sa  weekly,  10  weeks,  thru  Gotham  Adv. 
Agency,  N.  Y. Adam  Hat  Stores,  New  York,  28  sa,  9  days, direct. 

Chas.    Marchand    Co.,    New    York  (hair 
wash),    70    so   weekly,    52    weeks,  thru M.  H.  Hackett,  N.  Y. 

Pepsi-Cola    Co.,    Long    Island    City  (soft 
drink),    15    t    weekly,    52    weeks,  thru Newell-Emmett  Co.,  N.  Y. 

PM  Newspaper,  New  York,  210  so,  2  weeks, thru  Corapton  Adv.,  N.  Y. 
Kemp  &  Lane,  LeRoy,  N.  Y.  (Orangeine), 

7  so  weekly,  52  weeks,  thru  F.  A.  Hughes 
Co.,  Rochester. 

Brain  &  Brawn,   New  York    (magazine) , weekly  sp.  13  weeks,  direct. 
Strickler's,  New  York    (women's  clothes), 24  sa  weekly,  13  weeks,  thru  Golde  Adv. Co.,  N.  Y. 

CKCL,  Toronto 
Scarf  &  Co.,  Brantford,  Ont.   (paint),  3  t weekly,  direct. 
Dr.     Ballard's     Animal     Food  Products, Toronto,  2  sp  weekly,  thru  Tandy  Adv. 

Agency,  Toronto. 
Lavoline    Co.,    Toronto    (cleanser),    4  so weekly,  thru  F.  H.  Hayhurst  Co.,  Toronto. 
Lydia   E.    Pinkham   Medicine   Co.,  Lynn, Mass.   (proprietary),  10  ta  weekly,  thru Erwin,  Wasey  &  Co.,  N.  Y. 
Fellows  Medical  Mfg.  Co.,  New  York,  18  sa 

weekly,  thru  A.  J.  Denne  &  Co.,  Toronto. 
F.  H.  Wehrley  &  Associates,  Toronto  (pro- prietary), 18  so  weekly,  direct. 

WGY,  Schenectady,  N.  Y. 
P.  Lorillard  Co.,  New  York  (Union  Leader 

tobacco) ,   6  sp  weekly,   13  weeks,  thru Lennen  &  Mitchell,  N.  Y. 
Reid,  Murdoch  &  Co.,   Chicago  (Monarch 

foods),  6  so  weekly,  thru  Rogers  &  Smith, Chicago. 
Knox  Gelatine  Co.,  Johnstown,  N.  Y.,  week- 

ly sp,  13  weeks,  thru  Leighton  &  Nelson, Schenectady. 
Lever  Bros.,  Cambridge,  Mass.  (Spry),  5  sp 

weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Swift  &  Co.,  Chicago  (Sunbrite  cleanser), 

3  so  weekly,  6  weeks,  thru  Stack-Goble Adv.  Agency,  Chicago. 

KFI,  Los  Angeles 
Vick    Chemical    Co.,    Greensboro,    N.  C. 

(Vicks  Inhaler),  5  so  weekly,  thru  Morse International,  N.  Y. 
Trimount  Clothing  Co.,  New  York.   5  ta 

weekly,  thru  Emil  Mogul  Co.,  N.  Y. 
Chemicals  Inc.,  San  Francisco  (Vano),  5  so 

weekly,    thru    Botsford,    Constantine  & Gardner,  San  Francisco. 
Philco  Radio  &  Television  Corp.,  Philadel- 

phia (radios),  3  t  weekly,  thru  Hutchins Adv.  Co.,  Rochester. 

KHJ,  Los  Angeles 
Lydia  E.  Pinkham  Medicine  Co.,  Lynn, 

Mass.,  10  ta  weekly,  thru  Erwin  Wasey 
&  Co.,  N.  Y. 

White  Labs.,  New  York  (Chooz),  4  sa 
weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- cago. 

KDKA,  Pittsburgh 
Dairy  Assn.  Co.,  Lyndonville,  Vt.  (Kow 
Kare),  6  so  weekly,  thru  Hays  Adv. 
Agency,  Burlington,  Vt. 

Bristol-Myers  Co.,  New  York  (Sal  He- 
patica) ,  3  sp  weekly,  6  so  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Pittsburgh  Coal  Co.,  Pittsburgh,  4  sa  week- 
ly, thru  Walker  &  Downing,  Pittsburgh. 

Ward  Baking  Co.,  New  York,  57  so,  thru 
Sherman  K.  Ellis  &  Co.,  N.  Y. 

W.  L.  Knowles,  Springfield,  Mass.  (Ru- 
bine),  28  so,  thru  Chas.  W.  Hoyt  Co., 
N.  Y. 

Pillsbury  Flour  Mills  Co.,  Minneapolis,  104 
so,  thru  Hutchinson  Adv.  Co.,  Minne- 

apolis. Martin  Gillett  Co.,  Baltimore  (tea),  116  sa, 
thru  Wm.  A.  Schauta  Inc.,  N.  Y. 

Wilson  &  Co.,  Chicago    (Ideal  dog  food), 
daily  so,  thru  U.  S.  Adv.  Co.,  Chicago. 

Peter      Paul      Inc.,      Naugatuck,  Conn. 
( Mounds ) ,  4  so  weekly,  thru  Platt-Forbes, N.  Y. 

Little  Crow  Milling  Co.,  Warsaw,  Ind. 
( Coco- Wheats ) ,  3  sp  weekly,  thru  Rogers 
&  Smith,  Chicago. 

Beechnut  Packing  Co.,  New  York  (chew- 
ing gum) ,  11  so  weekly,  thru  Newell-Em- mett Co.,  N.  Y. 

Lever  Bros.  Co.,  Cambridge,  Mass.  (Silver 
Dust),  4  sa  weekly,  thru  BBDO,  N.  Y. 

International  Harvester  Co.,  Chicago  (trac- 
tors ) ,  daily  so,  thru  Aubrey,  Moore  & Wallace,  Chicago. 

M.  J.  Breitenbach  Co.,  New  York  (Gude's Pepto-Mangan ) ,  5  so  weekly,  thru  Morse International,  N.  Y. 
Manhattan  Soap  Co.,  New  York,  3  sp 

weekly,  5  so  weekly,  thru  Franklin  Bruck Adv.  Agency,  N.  Y. 
Kemp  &  Lane,  Leroy,  N.  Y.  (Balsam),  5  sa 

weekly,  thru  F.  A.  Hughes  &  Co.,  Roch- ester. 
Kellogg  Sales  Co.,  Battle  Creek  (All  Bran), 

so  series,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Good  Luck  Food  Co.,  Rochester  (dessert), 

13  sp,  thru  F.  A.  Hughes  &  Co.,  Roch- ester. 
Olson  Rug  Co.,  Chicago,  6  sp  weekly,  thru 

Presba,  Fellers  &  Presba,  Chicago. 
Quaker  Oats  Co..  Chicago,  5  sp  weekly,  thru 

Ruthrauff  &  Ryan,  Chicago. 
Duquesne  Brewing  Co.,  Pittsburgh,  weekly 

sp,  thru  Walker  &  Downing,  Pittsburgh. 
Beaumont  Labs.,  St.  Louis  (4- Way  tablets), 

6  sp,  3  so  weekly,  thru  H.  W.  Kastor  & 
Son,  Chicago. 

Planters    Nut    &    Chocolate    Co.,  Wilkes- 
Barre,   Pa.,    100   so,   thru   Raymond  R. 
Morgan  Co.,  Hollywood. 

Cleveland  Coopera.tive  Stove,  Co.,.  Cleveland, 
sp  weekly,  thru  Lang,  Fisher  &  Kirk, 
Cleveland. Piso  Co.,  Warren,  Pa.  (proprietary),  3  sa 
weekly,  thru  Lake-Spiro-Shurman,  Mem- 

phis. 

Colgate-Palmolive-Peet,  Jersey  City  (Palm- 
olive  soap ) ,  3  sa  weekly,  thru  Ward 
Wheelock  Co.,  Phila. 

Lever  Bros.  Co.,  Cambridge  (Silver  Dust), 
37  so,  thru  BBDO,  N.  Y. 

Clearfield  Taxidermy  Co.,  Clearfield,  Pa. 
(furs),  10  sp,  direct. Household  Magazine,  Topeka,  3  sp  weekly, 
thru  Presba,  Fellers  &  Presba,  Chicago. 

A.  L.  Siegel  Co.,  New  York  (Klear-Vu bowl  covers ) ,  2  sp  weekly,  thru  S.  R. 
Leon  Inc.,  N.  Y. 

Allcocks  Mfg.  Co.,  Ossining,  N.  Y.,  4  sa 
weekly,  thru  Small  &  Seiffer,  N.  Y. 

Packard  Motor  Co.,  Detroit,  5  so,  thru 
Young  &  Rubicam,  N.  Y. 

Ralston  Purina  Co.,  St.  Louis,  3  sp  weekly, 
thru  Gardner  Adv.  Co.,  St.  Louis. 

Cleveland  Cleaner  &  Paste  Co.,  Cleveland 
(wallpaper  cleaner),  5  so  weekly,  thru 
(iampbell-Sanford  Adv.  Agency,  Cleve- land. 

Walker  Remedy  Co.,  Waterloo,  la.  (poultry 
remedy ) ,  26  so,  thru  Weston-Barnett, 
Waterloo. 

KFBB,  Great  Falls,  Mont. 
International      Harvester      Co.,  Chicago 

(Farmall  tractors),  26  so,  thru  Aubrey, 
Moore  &  Wallace,  Chicago. 

Lydia    E.    Pinkham    Medicine   Co.,  Lynn, 
Mass.,  3  ta  weekly,  thru  Erwin,  Wasey 
&  Co.,  N.  Y. 

Chrysler  Corp.,  Detroit,  20  sa,  thru  Lee 
Anderson  Adv.  Co.,  Detroit. 

KXOK,  St.  Louis 
Swift  &  Co.,  Chicago,  so  series,  21  weeks, 
thru  J.  Walter  Thompson  Co.,  Chicago. 

Sheaffer  Pen  Co.,  Fort  Madison,  la.,  so 
series,  direct. 

Plough  Inc.,  Memphis  (proprietary),  sa 
series,  52  weeks,  thru  Lake-Spiro-Shur- 

man, Memphis. 
WGN,  Chicago 

Fels  &  Co.,  Philadelphia  <soap),  3  sp 
weekly,  13  weeks,  thru  S.  E.  Roberts 
Inc.,  Philadelphia. 

Blue  Moon  Foods  Inc.,  Thorpe,  Wis.  (food 
products),  3  sa  weekly,  13  weeks,  di- 

rect- WJJD,  Chicago 
Blue  Ribbon  Books  Inc.,  New  York,  3  sp 

weekly,  13  weeks,  thru  Northwest  Radio 
Adv.  Co.,  Seattle. 
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HORLICK'S  MALTED  MILK  Corp., 
Racine,  Wis.  (Boost,  chocolate-flavored 
malted  milk  powder),  on  March  B 
starts  a  26-week  test  campaign  of 
three-weekly  quarter-hour  transcribed 
Superman  programs  on  WGN.  Chicago. 
Account  is  also  using  WLW,  Cincin- 

nati. Agency  is  Brwin,  AVasey  &  Co., 
Chicago.  [Broadcasting  Feb.  10  re- 

ported this  show  on  WENR,  Chicago.] 
PEPSODENT  Co.  of  Canada, 
Toronto,  started  on  Feb.  14  Le  Theatre 
de  Chez  Nous  on  CKAC,  Montreal,  as 
a  test  for  a  weekly  half-hour  show 
and  plans  to  expand  it  later  in  the 
year.  Account  was  placed  by  Lord  & 
Thomas  of  Canada,  Toronto. 
BULOVA  WATCH  Co.,  Toronto,  is 
using  34  Canadian  stations  in  its  1941 
campaign.  Announcements  are  daily 
inserted  for  the  Canadian  War  Sav- 

ing Stamp  and  Certificate  campaign. 
Account  is  handled  by  MacLaren  Adv., 
Toronto. 

WILLIAM  STONE  SONS,  Ingersoll, 
Ont.  (feed),  has  started  weekly 
quarter-hour  programs  George  Wade 
d  His  Corn  Huskers  on  six  Ontario 
stations.  Account  was  placed  by  Ardiol 
Adv.  Agency,  Toronto. 

FRUIT  GROWERS'  CO-OPERA- 
TIVE Assn.,  Sturgeon  Bay,  Wis. 

(canned  cherries),  on  Jan.  31  started 
a  26-week  schedule  of  thrice-weekly 
spot  announcements  on  Household 
Forum  on  KSTP,  Minneapolis.  Agency 
is  Paulson-Gerlach  &  Associates,  Mil- 
waukee. 

REVEX  PRODUCTS  Co.,  Wilming- 
ton, Cal.  (automotive  products),  to 

Allied  Adv.  Agencies,  Los  Angeles.  On 
March  1  starts  for  13  weeks  Ave- week- 

ly quarter-hour  newscast  on  KFWB, 
Hollywood.  Other  radio  planned  as 
markets  are  established  for  Revex,  a 
liquid  solvent  used  in  conjunction  with 
motor  tuning.  R.  L.  Rust  is  agency 
account  executive. 

BLUE  MOON  FOODS  Inc.,  Thorpe, 
Wis.  (food  products),  placed  direct, 
on  Feb.  10  started  for  13  weeks  par- 

ticipation three  times  weekly  in  June 
Baker's  Home  Management  program 
on  WGN,  Chicago.  Great  China  Food 
Products,  Chicago  (chow-mein  din- 

ners), thru  Martin  A.  Pokrass,  Chi- 
cago, on  Feb.  24  contracted  for  three 

weeks  participation,  using  six  weekly 
on  the  same  program.  Cleveland 
Cleaner  &  Paste  Co.,  Cleveland  (Wall- 
vet),  using  daily  participations  in  this 
program  for  four  years,  renews  for 
eight  weeks  effective  March  3,  same 
program.  Agency  is  Campbell-Sanford 
Adv.  Co.,  Cleveland. 
GOLDBERG  CREDIT  STORES, 
Chicago  (men's  and  women's  apparel), 
on  March  3  starts  six-weekly  half-hour 
recorded  programs  on  WGN,  Chicago. 
Contract  is  for  52  weeks.  Agency  is 
George  H.  Hartman  Co.,  Chicago. 
JOHN  PUHL  PRODUCTS  Co.,  Chi- 

cago (Fleecy  White  bleach),  on  Marcli 
10  increases  its  street  interviews,  fea- 

turing Don  Norman,  from  three  to 
five-weekly  quarter-hour  programs  on 
WGN,  Chicago.  Agency  is  Cecil  & 
Presbrey,  Chicago. 

THE  California  Chinese  Press,  Amer- 
ica's only  English  language  Chinese newspaper,  published  in  San  Francisco, 

has  purchased  a  weekly  period  on 
KSAN,  San  Francisco,  during  the 
Chinese  Hour,  10-11  p.m.  nightly.  Edi- 

tor Charles  Leong  and  his  associates, 
Lim  P.  Lee  and  William  Hoy,  hold 
an  editorial  conference  on  highlights 
on  Chinese  news. 

FIRST  NATIONAL  TRUST  &  Sav- 
ings Bank,  Santa  Barbara,  Cal.,  sea- sonal user  of  spot  announcements,  on 

a  52-week  contract,  started  sponsoring 
in  mid-February  a  six-weekly  quarter- 
hour  program.  First  National  Neivs, 
on  K'TMS,  that  city.  Lou  Kroeck  is commentator,  with  Ken  Peters,  station 
program  director,  supplementing  the 
news  with  reports  from  Washington. 
This  is  the  first  time  the  institution 
has  included  radio  as  a  major  adver- 

tising media. 
ATLAS  IMPORT  &  EXPORT  Co.. 
Philadelphia  (wines),  has  started  a 
radio  campaign  to  cover  the  two  key 
Pennsylvania  markets  for  its  Bon  Ton 
and  Fruit  Bowl  wines.  A  total  of  50 
live  spot  announcements  will  be  used 
each  month  on  WFIL,  Philadelphia, 
and  KQV,  Pittsburgh.  Agency  is 
Philip  Klein,  Philadelphia. 
ROMA  WINE  Co.,  Fresno,  Cal. 
(wines),  on  Feb.  17  started  six-weekly 
five-minute  news  periods  and  a  weekly 
half-hour  recorded  program  Gay  Nine- 

ties on  WCFL,  Chicago.  Firm,  on 
Feb.  5,  started  a  series  of  312  spot 
announcements  on  WIND,  Gary,  Ind. 
Agency  is  Robert  Kahn  &  Assoc., Chicago. 

EDWARDS  TABLETS,  Chicago 
(proprietary),  on  Feb.  11  started  a 
52-week  schedule  of  quarter-hour  par- 

ticipation in  Suppertime  Frolics  on 
WJJD,  Chicago.  Agency  is  United 
Adv.  Companies  Inc.,  Chicago.  Sandra 
Motor  Co.,  on  F-'b.  16  started  a  weekly 
quarter-hour  program  on  WJJD  for 13  weeks.  Placed  direct. 
GARRETT  &  Co.,  Brooklyn  (Virginia 
Dare  wine),  on  Feb.  20  started  a 
weekly  quarter-hour  dramatic  series Over  the  Wine  Glass  featuring  Heather 
Tweed  on  WCFL,  Chicago.  The  13- week  series  presents  original  plays 
based  upon  known  facts  in  the  roman- tic story  of  wine  in  America,  setting 
the  scene  in  historic  early  American 
places.  Agency  is  Sterling  Beeson  Inc., 
Toledo. 

HIRSCH  CLOTHING  Co..  Chicago 
(men's  and  women's  apparel),  on  Feb. 
23  started  a  52-week  schedule  of  week 
ly  half-hour  We  Predict  forum  shows 
on  WGN,  Chicago.  During  the  broad- casts, experts  in  the  world  of  sports, 
stage  and  national  and  foreign  affairs 
make  predictions  about  the  trend  of 
future  events.  Agency  is  Schwimmer  & 
Scott,  Chicago. 

AURORA  LABS.,  Chicago  (Clear- 
Again  Tablets),  on  Feb.  7  started 
a  five-weekly  quarter-hour  news  broad- 

cast and  six  weekly  quarter-hour  par- 
ticipation programs  in  Make  Believe 

Danceland  on  WCFL,  Chicago.  On  the 
same  date  firm  started  60  spot  an- nouncements weekly  on  WJJD,  that 
city.  Contracts  run  through  March  31, 
Agency  is  Arthur  Meyerhoff  &  Co., Chicago. 

KASS  CLOTHIERS,  Chicago  (men 
and  women's  apparel),  on  Jan.  31 
started  a  52-week  schedule  of  thrice- 
weekly  quarter-hour  programs  on 
WIND,  Gary,  Ind.  Speedway  Gasoline 
Corp.,  Chicago,  on  March  3  renews 
for  52  weeks  its  six-weekly  quarter- 
hour  programs  on  WIND.  Both  ac- counts were  placed  direct. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

DAKOTA 

KVOX 
FARGO 

MOORHEAD 
• 

KRMC 

JAMESTOWN 

KDLR 

DEVILS  LAKE 

KLPM 
MINOT 

KGCU 

BISMARCK 
MANDAN 

• 

KABR 
ABERDEEN 

CAN  YOU  afford  to 

PASS  THIS  ̂ ^BW? 

ONE  MARKET  .  .  .  rich,  comparatively  unexploited.  ONE  MEDIUM  .  .  . 
completely  blanketing  this  vital  market.  Can  you  pass  up  a  combination  like  this? 
The  North  Central  States  are  the  market.  Here,  in  this  well-defined  market 
entity,  there  are  over  4  million  people  with  more  than  2  billion  dollars  to  spend. 

And  here  there  is  a  prosperous  balance  between  the  nation's  richest  agricultural 
region  and  wealthy  industrial  areas. 

The  North  Central  Broadcasting  System  is  the  only  medium  which  completely 
blankets  this  rich  market.  No  other  medium  or  combination  of  media  can  give 
you  COVERAGE  in  this  market  as  inexpensively  and  as  effectively  as  does 
N.C.B.S.  Through  N.C.B.S.  you  can  buy  six  local  stations  affiliated  with  the 

Mutual  "Coast  to  Coast"  Network  for  less  than  the  cost  of  one  50,000  watt  sta- 
tion— and  get  more  intensive  coverage,  too! 

HIGHLIGHTS    OF    N.C.B.S.  SERVICE 

"I  Eleven  local  stations  with  outstand- 
ing  local  and  national  (M.B.S.) 
network  programs. 

O  Eight  full  time  merchandising  men 
servicing  your  advertising  in  1,600 
retail  outlets  every  month. 

Q  H.  B.  I.  (Housewives  Bureau  of  In- 
formation).  Housewives  test  all 
products  advertised  over  N.C.B.S. 
Their  testimonials  are  available 
for  your  advertising. 

4. 

5. 

Weather  and  Road  Condition  Re- 
port — •  a  public  service  feature 

which  has  the  greatest  audience 
of  any  radio  program  in  the  North- west. 

An  official  market  report  broad- 
cast direct  from  South  St.  Paul 

(The  second  largest  livestock  mar- 
ket in  the  U.  S. ) .  Approximately 

100,000  farmers  depend  upon  this 
broadcast  for  current  livestock  re- 

ports. (Sponsored  by  P.  Lorillard 
for  Union  Leader  tobacco.) 

MINNESOTA 

WLOL 
MINNEAPOLIS 

ST.  PAUL 

WDSM 
DULUTH 
SUPERIOR 

KATE 

AUSTIN 
ALBERT  LEA 

• 
KWNO 

WINONA 

KGDE 
FERGUS  FALLS 

KVOX 
FARGO 

MOORHEAD 

NORTH  CENTRAL  BROADCASTING  SYSTEM 

COMMODORE  HOTEL THE  LARGEST  MIDWEST  REGIONAL  NETWORK ST.  PAUL,  MINNESOTA 
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WJJD,  Chicago,  on  Feb.  24  started 
Federal  Food  Reporter,  a  series  of 
broadcasts  aimed  at  advising  house- 

wives and  shoppers  on  the  status  of 
food  prices,  housing  developments, 
clothing  prices,  and  other  vital  in- 

formation that  occupies  a  prominent 
position  in  current  defense  activities. 
Program  has  been  arranged  by  the 
TJ.  S.  Department  of  Agriculture  Mar- 

keting Service,  National  Defense  Ad- 
visory Commission,  and  more  than  30 

of  the  leading  women's  organizations in  the  Chicago  area,  and  is  directed 
by  Lance  G.  Hooks,  who  was  trans- 

ferred to  Chicago  from  San  Antonio 
Market  News  Office  for  the  purpose  of 
presenting  the  consumer  broadcasts. 

KPO-KGO,  San  Francisco,  presented a  30-minute  review  and  dramatization of  the  last  century  in  San  Francisco 
Feb.  12.  The  occasion  was  a  dinner 
of  the  Committee  for  Understanding  of Free  Enterprise  of  the  National  Assn. 
of  Manufacturers.  Honor  guests  were 
employes,  executives,  and  companies which  have  given  35  or  more  years  of service  to  the  growth  of  San  Francisco. 
WIP,  Philadelphia,  will  cover  spring baseball  training  direct  from  the  train- 

ing camps,  sending  Stoney  McLinn, Its  sports  director,  to  Miami  Beach Feb  28  to  report  on  the  activities  of 
the  Phillies  for  the  nightly  sports  peri- 

od sponsored  by  Adam's  Clothes,  Phila- delphia. Beginning  March  5  and  con- 
tinuing for  one  month  McLinn  will 

send  back  to  Philadelphia  daily  tran- scribed interviews  with  the  players along  with  a  wire  report  on  the  days 01  practice  for  the  nightly  program.  In addition,  station  is  arranging  with  a sport  reporter  to  fulfill  a  similar  as- 
signment at  the  Athletics  training camp  in  California. 

UNUSUAL  experiences  of  the  U  S postal  services  and  strange  events which  have  been  found  in  the  world's postal  systems  are  dramatized  weekly 
^^T^^^"" J'^^'^^^  of  Postal  Oddities  oil WCFL,  Chicago. 
WCBS,  Springfield,  111.,  recently  in- augurated Youth  Today  &  Tomorrow a  weekly  quarter-hour  roundtable  dis- 

cussion in  which  various  heads  of  city and  county  schools  discuss  current problems  of  youth  and  education. 
A  WEEKLY  SERIES  of  debate broadcasts  for  the  year  between  Kent College  of  Law,  Chicago,  and  various midwestern  universities  has  been  in- 

augurated on  WLS,  Chicago.  Debat- ing teams  from  such  universities  as 
Chicago,  Wisconsin,  Northwestern, Marquette  and  DePauw  will  debate the  Kent  College  students  on  various issues. 

WFVA,  Fredericksburg,  Va.,  started  a 
new  program  Feb.  19,  The  Play  of  the Month,  broadcasting  a  dramatization 
of  the  best  half-hour  script  suljmitted 
to  the  station  for  the  month.  Ronald 
Dawson  is  directing  the  new  series. 

THE  EYES  HAVE  IT 

Pennsylvania  Optometrists  Use 
 Radio  Series  

PROSPECTS  of  advertising  for  1941  were  discussed  by  Don  Gilman 
(standing),  NBC  western  division  vice-president,  before  the  Seattle 
Junior  Advertising  and  Sales  Club.  Guests  of  W.  B.  Stuht,  of  Totem 
Broadcasters,  also  was  Sidney  Dixon  (second  from  left),  NBC-Red  west- 

ern division  sales  manager.  At  right  are  Hugh  Feltis,  commercial  man- 
ager of  KOMO-KJR,  and  president  of  the  senior  advertising  club,  and 

Arthur  Gerbel  Jr.,  of  Totem  Broadcasters. 

KTAR,  Phoenix,  furnished  complete 
coverage  of  the  1941  World's  Cham- 

pionship Rodeo  Feb.  13  by  broadcast- ing a  description  of  the  parade  from  a 
blimp  cruising  over  the  scene.  Then,  as 
a  followiip,  Howard  Pyle  gave  a  de- 

scription of  the  opening  of  the  rodeo 
from  the  arena  at  the  state  fair- 
grounds. 
KOY,  Phoenix,  eliminated  the  possi- 

bility of  inadvertently  picking  up  re- 
stricted ASCAP  numbers  during  the 

World  Championship  Rodeo  Parade 
Feb.  13  by  writing  out  a  prearranged 
script  of  the  parade  and  dramatizing 
it  from  the  studios  as  the  parade 
passed  by. 

WNBC  New  Britain,  Conn.,  has  sched- 
uled a  series  of  programs  devoted  to 

the  Hartford  Courant  newsboys.  Once 
a  week,  under  the  supervision  of  Pro- 

gram Director  Ralph  Kanna,  the  paper 
carriers  will  conduct  a  program  en- 

tirely of  their  own  making. 

WNAX,  Yankton,  S.  D.,  as  part  of  its 
contribution  to  National  Boy  Scout 
Week,  conducted  a  quiz  program  with 
eight  Boy  Scouts  competing  against 
their  fathers.  Questions  were  on  scout- 

ing and  surprisingly  enough,  the 
fathers  won  the  contest.  Prizes,  to 
further  the  irony,  were  pedometers  con- 

tributed by  General  Mills,  sponsors  of 
Jack  Armstrong. 

A  PLAQUE  bearing  station  call  let- 
ters and  carved  out  of  a  solid  piece  of 

basswood  has  been  presented  to 
KWNO,  Winona,  Minn.,  by  a  listener. 
COMMUNITY  sings  from  its  area  are 
broadcast  by  KGNC,  Amarillo,  Tex., 
along  with  facts  of  interest  about  each 
locality.  Towns  are  50  to  100  miles away. 

THE  schedule  of  WMCA,  New  York, 
includes  20  news  broadcasts  a  day, 
filling  over  five  hours.  Six  of  the  pro-  " grams  are  commentaries.  The  re- 

mainder are  15-minute  periods.  News 
announcers  are  Bob  Carter,  Alun  Wil- 

liams, Sam  Brown,  Bob  Harris,  Gene 
Morgan  and  Tom  Hudson.  Commenta- 

tors are  Johannes  Steel,  Burnet  Her- 
shey,  Sydney  Moseley,  Genevieve  Ta- 
bois,  William  E.  Dodd  Jr.,  Ban  Gross, 
Bryce  Oliver  and  Herbert  Hadel. 

5000 

WATTS 

lOSOKc. 

WICHITA 

WPTF,  Raleigh,  N.  C,  recently  car- ried an  exclusive  broadcast  of  a  special 
session  of  the  North  Carolina  Legis- lature held  at  the  U  of  North  Carolina 
in  honor  of  a  South  American  educa- 

tional group  attending  the  university 
this  winter.  Members  of  both  houses 
of  the  Legislature  and  the  governor 
paraded  to  the  campus  and  before  the 
student  body  and  Latin-American 
guests  convened  for  a  regular  session. 
The  Legislature  noted  a  bill  honoring 
the  visiting  students,  who  responded 
with  a  similar  resolution  memorializ- 

ing the  event  and  American  hospitality. 
The  latter  resolution,  introduced  in 
Spanish,  was  translated  on  the  pro- 

gram for  listeners. 
SPECIAL  concert  marking  the  golden 
anniversary  of  the  American  debut  of 
Ignace  Jan  Paderewski  was  broadcast 
Feb.  22  on  CBS,  while  the  noted  Pol- 

ish pianist  listened  in  from  the  studios 
of  WJNO,  CBS  station  in  West  Palm 
Beach.  After  the  program,  Paderewski 
received  transcriptions  of  the  concert 
of  all-Polish  music  by  the  Columbia Concert  Orchestra. 

FARMER  MEMBERS  of  outstanding 
discussion  groups  throughout  the 
United  States  will  express  their  views 
of  the  responsibilities  of  citizenship  in 
a  series  of  five  programs  to  be  heard 
on  the  NBC-Blue  network  National 
Farm  and  Home  Hour  program  each 
Tuesday,  beginning  Feb.  25  at  11 :30 
a.m.  (CST).  The  subject  of  the  series 
is  "Rural  America  Speaks  on  Citizen- 

ship." Secretary  of  Agriculture  Claude R.  Wiekard  and  Dr.  Ralph  Barton 
Perry  of  Harvard  U,  also  will  speak 
on  the  initial  program. 

TO  ASSURE  listeners  of  complete  and 
authentic  reports  on  the  weather, 
WCBS,  Springfield,  111.,  is  present- 

ing two  daily  five-minute  broadcasts 
direct  from  the  local  weather  bureau, 
announced  by  official  meteorologists. 

KGU,  Honolulu  is  now  taking  the 
NBC-Red  Information  Please  program 
on  a  three  weeks  delayed  broadcast 
basis,  presenting  it  for  the  Hawaiian 
Islands,  which  boast  10,000  radio  sets, 
Mondays  at  6  :30  p.m.  The  American 
Tobacco  Co.  show  is  transcribed  in  San 
Francisco  each  Friday  night  and 
shipped  to  KGU  for  the  rebroadcasts. 

KOIN-KALE,  Portland,  Ore.,  on  Feb. 
11  covered  one  of  the  West  Coast's  first military  blackouts,  picking  up  reports 
from  an  Army  observation  plane  flying 
over  the  city  and  from  men  stationed 
in  a  tower  180  feet  above  street  level. 
Four  remotes  were  carried  in  all,  in- 

cluding two  honoring  Vancouver  and 
one  from  Vancouver  barracks.  Directed 
by  Henry  M.  Swartwood  Jr.,  program 
manager,  and  Ted  Cooke,  production 
chief,  the  crew  included  Johnny  Car- 

penter, Art  Kirkham,  Duncan  Mac- 
leod.  Marc  Bowman  and  Tommy 
Decker. 

WCPO,  Cincinnati,  claims  a  new  rec- 
ord for  commercial  newscasting.  All 

17  consecutive  daily  newscasts,  from 
7  a.m.  to  11  p.m.,  are  now  sponsored. 

USE  OR  RADIO  to  "educate"  lis- teners to  the  ethical  standards  of 
professional  optometrists  is  being 
considered  by  optometric  societies 
in  Pennsylvania  following  success 
of  a  campaign  on  WCBA-WSAN, Allentown.  The  societies  seek  to 
curb  the  practice  of  price  quota- 

tions on  optometric  services  and 
round-about  avoidance  of  legal  re- 

quirements. Dental  societies  also 
are  considering  use  of  radio,  it  is 
understood. 
The  Lehigh  Valley  Optometric 

Society's  campaign  in  Allentown 
also  employed  newspapers.  Radio 
programs  were  prepared  by  Charles 
R.  Petrie,  of  WCBA-WSAN.  Cash 
prizes  were  included,  to  measure 
effectiveness  of  the  series.  Situa- 

tions where  good  vision  is  impor- 
tant were  dramatized. 

WKRC,  Cincinnati,  has  secured  ex- clusive broadcast  rights  for  the  series 
of  two  college  symphonic  concerts  to 
be  played  by  the  Cincinnati  Symphony 
Orchestra  under  direction  of  Eugene 
Goosens,  designed  particularly  for  stu- dents of  college  level.  The  programs, 
heard  Feb.  18  and  March  11,  are  origi- 

nated by  WKRC  for  MBS.  Syd  Cor- nell, WKRC  announcer  and  producer, 
is  commentator  on  the  programs. 

WGL,  Fort  Wayne,  Ind.,  is  carrying 
play-by-play  recreations  of  five  late- 
season  I?ig  Ten  basketball  games  un- 

der sponsorship  of  the  Lincoln  Na- tional Bank  &  Trust  Co.  HiUiard  Gates 
and  Clarence  Games,  WOWO-WGL 
sportscasters,  handle  the  games. 

WFAA,  Dallas,  recently  celebrated 
the  ninth  anniversary  of  Mrs.  Tucker's Smile  Program  on  that  station.  Pro- 

gram, heard  five  days  weekly,  features 
Mary  Tucker,  pismist,  the  Tucker 
Trio  and  Bill  Web*  and  is  sponsored 
by  Mrs.  Tucker's  Shortening  and Meadolake  Margarine. 

WCCO,  Minneapolis,  has  arranged  so 
that  listeners  wiU  not  miss  Virginia 
SafEord's  Column  of  the  Air,  broad- cast each  Saturday  morning  for  Nash 
Coffee,  while  Miss  Safiford  is  vacation- 

ing through  southern  United  States 
and  Central  America.  Transcriptions 
will  be  sent  back  to  WCCO  from  the 
various  points  of  her  trip. 

WCKY,  Cincinnati,  is  sending  its 
studio  plane  to  Osgood,  Ind.,  where 
the  Government  is  planning  to  clear  a 
60,000-acre  tract  to  make  room  for  an 
armament  proving  grounds.  Interviews 
with  old-time  villagers  and  farmers  in 
the  doomed  area  will  be  transcribed 
and  used  as  a  part  of  WCKY's  Hot 
Coffee  program,  an  early  morning  show for  farmers. 

ENLIST! 
For  Defense  Against  Lagging  Sales. 
Recruiting  tiiese  50,000  watfs  for 
your  soles  campaign  will  give  you 
dominant  coverage  of  the  rich  Tri- 
State  area  of  south  Arkansas,  east 
Texas  and  north  Louisiana,  one  of 
the  nation's  richest  and  fastest 
growing  marlcets. 
50,000  tVati3 

KWKH 

Shreveport  Louisiana 
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WIS,  Columbia,  S.  C,  on  Feb.  9 
started  Highlights  of  the  Week's  News 
in  Review,  Sunday  quarter-hour  news 
review,  under  sponsorship  of  Standard 
Building  &  Loan  Assn. 
KROD,  El  Paso,  has  started  the  half- 
hour  weekly  7-Up  Spelling  Bee  under 
spon.sorship  of  the  local  7-Up  Bottling Co.  Contestants  include  teams  from 
elementary  grades  of  the  city  schools, 
competing  for  cash  prizes  of  $5,  $3  and 
$2.  Other  participants  receive  samples 
of  the  sponsor's  product.  Only  children under  17  are  eligible  to  participate. 
Ted  Gates,  KROD  program  director, 
is  m.c.  of  the  show. 

CBS  has  announced  that  its  new  se- 
ries of  Sunday  afternoon  half-hour 

dramatizations,  presented  by  The  Free 
Company  to  counteract  hostile  propa- 

ganda in  this  country,  is  being  short- 
waved  to  Latin  America  on  WCAB,  the 
network's  international  station.  The 
l)rograms,  titled  Free  Company  Pre- sent x.  started  Feb.  23  on  about  100 
CBS  .stations  and  are  produced  on  the 
west  coast  by  Irving  Reis,  and  on  the 
east  coast  by  Norman  Corwin.  Burgess 
Meredith,  actor,  serves  as  narrator. 
ARIZONA  Network  carried  a  heavy 
schedule  of  broadcasting  from  the  an- 

nual Tucson  Livestock  Show  Feb. 
17-19.  The  broadcasts,  released  through 
KTUC,  Tucson,  to  KOY.  Phoenix,  and 
KSUN,  Lowell  were  handled  by  Ernest 
Douglas,  editor  of  the  Arizona  Farmer, 
the  network's  affiliated  farm  paper. Twice  daily  at  1  and  5  p.m.  programs 
were  broadcast  from  the  various  ex- 
hibits. 

WSB,  Atlanta,  has  drawn  listener  re- 
sponse to  its  Sunday  night  Chariot 

Wheels  program  from  38  states.  Broad- 
cast for  one-half  hour  at  10  :30  p.m., 

negro  spirituals  by  a  selected  chorus 
of  50  voices  from  various  Atlanta 
negro  churches  are  presented  along 
with  the  reading  of  Biblical  passages. 

"WHOM,  Jersey  City,  as  an  innova- tion to  its  All  Night  Show  has  installed 
telephone  extensions  rvmning  into  the 
studio  so  listeners  requesting  musical 
numbers  can  be  heard  by  the  listening 
audience.  Program,  heard  nightly  from 
midnight  to  6 :30  a.m.,  is  handled  by 
Windy  Hogan  and  Frank  Krueger. 
WTAL  Tallahassee,  Fla.,  on  March  5 
plans  to  turn  over  its  facilities  to  a 
staif  composed  entirely  of  college  girls 
from  Florida  State  College  for  Women. 
Staff  appointments  will  be  made  by  the 
faculty  committee  on  radio  in  colla- 

boration with  Rachal  Pitchford,  pub- 
licity director  of  the  college.  Manager 

Bill  Wyatt.  and  Program  Director 
Mildred  Williams. 

Winslow  to  Glass  Firm 
RALPH  WINSLOW,  formerly  assis- 

tant advertising  manager  of  Armstrong 
Cork  Co.,  Lancaster,  Pa.,  has  been  ap- 

pointed advertising  and  pul)licity  di- 
rector of  Libbey-Owen-Ford  Glass  Co.. 

Toledo,  succeeding  Carlton  K.  Matson, 
who  has  resigned  to  open  his  own 
public  relations  office.  Libby-Owens 
sponsors  Design  for  Happiness,  half- 
hour  Sunday  program  on  CBS. 

5000 

I  PLUGS  FOR  SHIFT  I I  WMAZ  Uses  Many  Tricks  to  I 

■  Tip  Treaty  Change  ' 

PLANNING  an  all-out  promotion 
in  connection  with  its  March  29  fre- 

quency switch  from  1180  kc.  to 
940  kc,  in  keeping  with  Havana 
Treaty  reallocations,  WMAZ,  Ma- 

con, Ga.,  has  developed  a  series 
of  transcribed  dramatized  an- 

nouncements to  be  given  a  big  play 
on  the  station's  schedule.  Using  the 
numbers  9-4-0  as  a  theme,  the  skits 
cover  an  airplane  skywriter  smok- 

ing out  the  figures ;  a  baseball  game 
ending  with  9  runs,  4  hits  and  no 
errors  for  the  Macon  Peaches;  a 
football  huddle  with  the  quarter- 

back calling  Play  940;  a  crystal- 
gazer  citing  940  as  a  lucky  number. 

Another  typical  continuity  fol- lows: 
Announcer:  Ladies  and  gentlemen,  our 

scene  is  in  the  living  room  of  a  Geoi-gia family.  It  is  evening,  and  the  date  is  March 
29,  1941. Husband  (disgruntled)  :  Confound  this 
radio.  I  paid  over  a  hundred  dollars  for 
this  set  and  I  can't  get  WMAZ.  I  know 
I've  got  the  dial  set  right.  It's  1180. 

Wife :  What's  all  this  commotion  about  ? 
Husband :  For  the  last  15  minutes  I've been  trying  to  tune  in  WMAZ  and  this 

doggone  set  must  have  gone  haywire. 
Wife:  Are  you  sure  you  have  the  dial  set 

right  ? 
Husband  :  Yep,  it's  on  1180. 
Wife :  For  goodness  sake,  honey,  haven't you  heard  ?  WMAZ  moved  its  frequency  to 

940. 
Husband :  Shucks — 
Announcer :  Don't  let  this  happen  to  you. Remember,  beginning  March  29,  WMAZ 

will  be  heard  on  your  radio  at  940  on  your 
dial.  Remember,  tune  940  for  WMAZ,  start- 

ing March  29. 

WIBW  Night  Boost 
STARTING  at  sundown  of  Feb. 
16,  WIBW,  Topeka,  began  operat- 

ing with  increased  night  power  of 
5,000  watts,  recently  authorized  by 
the  FCC.  Formerly  using  5,000 
watts  day  and  1,000  night,  the 
station  now  employs  5,000  watts 
fulltime.  To  protect  eastern  sta- 

tions on  the  same  frequency,  580 
kc,  a  new  325-foot  directional  an- 

tenna has  been  erected.  Construc- 
tion and  performance  tests  were 

under  the  supervision  of  Chief 
Engineer  Karl  Troeglen  and  Gen- 

eral Manager  Ben  Ludy. 

'Town  Meeting'  Renewed 
FIVE-YEAR  renewal  contract  for 
the  continuance  of  America's  Town 
Meeting  of  the  Air  Thursday  even- 

ings on  NBC-Blue  has  been  signed 
by  Sidney  M.  Strotz,  NBC  vice- 
president  in  charge  of  programs, 
and  George  V.  Denny  Jr.,  president 
of  Town  Hall,  New  York.  The  pro- 

gram, was  first  broadcast  May  30, 
1935,  and  is  currently  on  its  first 
cross-country  tour  of  six  cities. 

WBNX 

NEW  YORK 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 

Fizdale  Sues  Sponsor 

BREACH  of  contract  suit  for  $91,- 
500  has  been  brought  against  Air 
Conditioning  Training  Corp.  by 
Tom  Fizdale  Inc.,  radio  press  agent, 
in  New  York  Federal  Court  with 
trial  scheduled  for  later  this  spring. 
Plaintiff  claims  that,  according  to 
terms  of  a  two-year  contract  signed 
March,  1940  with  Air  Conditioning, 
full  payment  for  publicity  services 
rendered  has  not  been  made.  A 
counterclaim  also  has  been  filed  by 
Air  Conditioning  against  Fizdale, 
claiming  the  agent  has  failed  to  se- 

cure the  best  publicity  for  its  train- 
ing course. 

STUDENTS  LIKE  RADIO 

Business  College  Advertises  on 
 Air  After  Poll  

FIRESTONE  SERVICE  Co..  Farfjo. 
N.  D.,  is  sponsorius  Fulton  Lewis  .ir., 
MBS  commentator,  five  times  weekly 
on  KVOX,  Fargo. 

BECAUSE  students  at  the  Herald 
College  of  Oakland  (business  college 
with  branches  in  four  Northern 
California  cities)  overwhelmingly 
voted  radio  as  their  preference  in 
advertising  media,  KROW,  Oak- 

land, Cal.,  recently  got  a  contract 
from  the  school  for  a  tri-weekly 
program  of  recorded  interviews. 

The  school  directors  were  dubi- ous about  radio  advertising.  They 
issued  a  questionnaire  regarding 
advertising  media  asking  the  stu- 

dents to  mark  their  choice  between 
newspapers,  direct  mail,  radio,  the- 

atre slides,  billboards,  street-car 
and  bus  cards,  and  bulletins. 

The  RIGHT  BACKGROUND 

for  HIGH  FIDELITY... 

■■,s^jpi,i!iTmpnSii 

^INCE  the  early  days  of 
^  broadcasting,  stations  all 
over  the  country  have  been 

relying  on  Johns-Manville Acoustical  Treatments  for 
better  broadcast  quality. 

Today,  there  is  a  J-M  Meth- od and  Material  for  every 

radio  sound-control  use — 
materials  with  relatively  flat 

absorption  characteristics... 
others  with  absorption  prop- 

erties extended  into  the  upper 

frequency  range... still  others 
specifically  designed  for  low 
frequencies. 

WREC,  MEMPHIS,  TENN. 
In  control  room  and  studios, 
correct  reproduction  of  broad- 

casts is  assured  with  a  J-M Acoustical  Treatment.  C.  R. 
Jacobs,  New  York  City,  Studio Consultant. 

If  you  are  planning  a  new 
studio  or  remodeling  existing 

quarters,  call  on  the  J-M 
Acoustical  Engineering  Ser- 

vice. J-M  Engineers  will  show 
you  the  lowest  cost  method  of 
securing  the  right  acoustical 
background  .  .  .  can  help  you 

design  your  studio  for  easy 
adaptation  to  frequency  modu- 

lation. For  details,  write  Johns- 
Manville,  22  East  40th  Street, 
New  York,  N.  Y. 

m  JOHNS-MANVILLE  Sound-Control 

Materials  and  Acoustical-Engineering  Service 
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WMUR  Plans  to  Begin 

Operating  During  April 
THE  NEW  WMUR,  regional 
granted  last  fall  for  Manchester, 
N.  H.,  will  begin  operation  early  in 
April,  according  to  announcement 
last  Tuesday  by  former  Gov.  Fran- 

cis P.  Murphy,  of  New  Hampshire, 
president  and  treasurer. 

The  station  will  operate  on  610 
kc.  with  5,000  watts  local  sunset 
and  1,000  watts  night.  Gov.  Murphy 
has  not  yet  announced  staff  ap- 

pointments. The  transmitter  is  an 
RCA  5,000-watt.  A  directional  an- 

tenna system  for  day  and  night  use, 
employing  four  300-foot  self-sup- 

porting towers,  is  being  erected 
two  miles  north  of  Manchester.  All 
equipment  in  the  master  control 
and  studios  is  Western  Electric. 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

Four  FM  Grants 

To  Westinghouse 

WROK,  Rockford,  Also  Gets 
License  for  New  Station 

GRANTING  four  commercial  FM 
stations  to  Westinghouse  Radio 
Stations  Inc.  and  one  to  the  Rock- 
ford  Broadcasters  Inc.  (WROK) 
in  Rockford,  111.,  the  FCC  last 
Wednesday  brought  the  total  num- 

ber of  authorizations  for  FM  opera- 
tion to  39. 

Already  holding  a  construction 
permit  for  W75P,  Pittsburgh,  FM 
adjunct  of  KDKA,  Westinghouse 
was  granted  the  other  four  in 
Boston  (WBZ)  to  operate  on  46.7 
mc,  covering  6,700  square  miles 
and  a  3,400,000  population;  in  Fort 
Wayne  (WOWO-WGL)  using  44.9 
mc,  covering  6,100  square  miles 
and  a  420,000  population;  in 
Springfield,  Mass.  (WBZA)  em- 

ploying 48.1  mc,  covering  2,500 
square  miles  and  a  500,000  popu- 

lation; in  Philadelphia  (KYW), 
the  city's  fourth  grant,  to  operate 
with  45.7  mc,  covering  9,300  square 
miles  and  a  4,500,000  population. 
The  Rockford  construction  permit 
was  for  47.1  mc,  serving  a  3,900 
square  miles  area  and  a  population 
of  270,000. 

Two  Set  for  Hearing 

In  addition  the  FCC  designated 
for  an  April  7  joint  hearing,  the 
applications  of  Yankee  Network 
and  Worcester  Telegram  Publish- 

ing Co.  (WTAG)  to  provide  FM 
service  to  substantially  identical 
areas  from  practically  the  same 

Wishes  to  Invest 

Minimum  of 

$50,000  in  Radio  Station 

A  business  executive  with  a  background  of 
wide  experience  in  banking,  industry  and 
radio  wishes  to  invest  $50,000  minimum  in 
a  soimd  radio  station  and  to  participate  in 
active  management 

This  should  present  a  most  attractive  oppor- 
tunit/  to  a  broadcaster  seeking  additional 
working  capital,  to  a  station  executive  de- 

sirous of  retiring,  or  to  an  estate  or  family 
wishing  to  liguidate  holdings. 

Answers  should  be  from  principals  only  and 

must  contain  full  details  as  to  the  station's 
history  and  present  operations  including 
power,  audience,  coverage  and  earnings. 

Address:  ^^J.  H.  1!L." 
Post  Office  Box  26 

Trinity  Station,  New  York,  N.  Y. 

Danger  Signals 

ENGINEERS  of  KSTP,  St. 
Paul,  have  constructed  a 
novel  emergency  device  to 
give  firm  warning  in  case 
the  station  is  thrown  off  the 
air  due  to  technical  failure. 
On  the  main  studio  panel  is  a 
clock,  a  green  light  and  a 
loud  bell.  If  mechanical  fail- 

ure should  knock  the  station 
off  the  air,  the  cutting  of  the 
carrier  wave  stops  the  clock, 
trips  a  switch  which  in  turn 
flashes  the  green  light  and 
rings  the  bell,  loud  enough  to 
be  heard  throughout  the  stu- 

dios and  corridors.  The 
stopped  clock  gives  the  exact 
time,  to  the  second,  the  sta- tion went  off. 

site  in  Worcester.  The  Yankee  ap- 
plication requests  facilities  on  44.3 

mc,  covering  19,230  square  miles; 
the  newspaper,  a  station  on  43.1 
mc.  to  cover  20,437  square  miles 
[Broadcasting,  Jan.  13].  Also  des- 

ignated for  hearing  at  the  Feb.  19 
session  of  the  Commission  was  the 

application  of  CBS  for  an  FM  out- 
let in  Boston  to  operate  on  44.1 

mc,  covering  16,230  square  miles. 
With  receipt  during  the  past 

week  of  a  new  application  from 
Gibraltar  Service  Corp.,  Philadel- 

phia, to  use  46.1  mc.  to  cover  an 
area  of  9,318  square  miles  and  a 
population  of  3,998,402,  the  num- 

ber of  pending  applications  before 
the  FCC  stands  at  52.  Resubmitted 
were  the  applications  of  the  News 
Syndicate  Co.,  New  York,  to  make 
equipment  changes;  Yankee  Net- 

work, New  York,  to  request  44.7 
mc.  instead  of  46.7  mc.  Echo 
Park  Evangelistic  Assn.,  Los  Ang- 

eles (KFSG),  to  make  equip- 
ment changes;  and  Metro-Gold- 

wyn-Mayer  Studios,  Los  Angeles, 
for  45.5  mc,  covering  7,060  square 
miles  and  a  2,467,178  population. 

FM  Group  Wm  Meet 

At  Chicago  March  25 
To   Discuss   Net  Plans 

FM  RESEARCH  GROUP,  organ- 
ized last  summer  to  investigate  the 

possibilities  of  establishing  a  co- 
operative 45-city  FM  network,  will 

hold  a  general  meeting  in  Chicago 
March  25,  it  was  announced  Feb. 
19  in  New  York  following  a  pre- 

liminary meeting  of  the  group's executive  committee.  John  R. 
Latham,  advertising  agency  radio 
executive  engaged  some  months  ago 
to  survey  the  field  and  map  plans 
for  the  projected  network,  reported 
his  findings  and  recommendations 
to  the  committee  but  no  details 
were  divulged. 

Members  of  the  executive  com- 
mittee attending  the  session  were: 

John  Shepard  3d,  president  of 
Yankee  Network;  Walter  J.  Damm, 
WTMJ,  Milwaukee;  Elzey  Roberts, 
KXOK,  St.  Louis,  KFRU,  Colum- bia; Herbert  L.  Pettey,  WHN,  New 
York;  W.  J.  Scripps,  WW  J,  De- 

troit; Gordon  Gray,  WSJS,  Wins- ton-Salem and  Harry  Stone,  WSM, 
Nashville.  Only  absent  member  was  j 
William  B.  Way,  KVOO,  Tulsa.  ! 

The  full  group,  made  up  of  own- 
ers and  executives  of  some  45  com- 

panies operating  or  planning  to 
operate  FM  stations  in  major  mar- 

ket cities,  will  receive  the  Latham 
report  and  plan  further  at  the  Chi- 

cago session. 
'Bulletin'  Asks  FM 

ENTRY  of  the  Philadelphia  Eve- 
ning Bulletin,  one  of  the  country's foremost  newspapers,  into  radio  via 

the  FM  route  is  sought  in  an  ap- 
plication filed  last  week  by  Gibral- 

tar Service  Corp.,  100%  subsidiary 
of  the  newspaper.  The  application 
seeks  46.1  mc,  to  cover  9,300 
square  miles,  with  a  population  of 
approximately  4,500,000.  Richard 
W.  Slocum,  secretary  and  manager 
of  the  Bulletin,  filed  for  the  sub- 

sidiary, with  Harold  Vance,  former 
broadcast  sales  engineer  of  RCA 
both  in  Chicago  and  Camden,  as  the 
consulting  engineer. 

tVve 

tc- 
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RADIO  ENGINEERING  LABS.,  INC. 
; .  ,.    Long  Island  City  ,  N.  Y.  

Page  46  •  February  24,  1941 BROADCASTING  •  Broadcast  Advertising 



TO  SOLDIERS  at  Fort  Dix,  N.  J.,  recently  went  these  six  Army  truck- 
loads  of  radio  sets  reconditioned  by  Radio  Servicemen  of  America.  Gath- 

ered at  Fort  Dix,  in  front  of  the  Hostess  House,  are  a  group  of  service- 
men from  the  metropolitan  New  York  area  participating  in  the  presenta- 
tion of  the  sets  to  Maj.  General  Clilford  R.  Powell.  Prominent  in  the  cere- 

monies were  (1  to  r)  J.  R.  Poppele,  chief  engineer  of  WOR,  New  York 
(hatless  in  center) ;  George  Duvall,  national  president  of  Radio  Service- 

men of  America;  Gen.  Powell;  Dave  Driscoll,  of  WOR. 

Magnetic  Storms 

IBlock  Reception 

IONOSPHERIC  STORMS,  or  dis- 
turbances in  the  magnetic  field  200 

miles  above  the  earth,  are  the 
cause  of  poor  radio  transmission 
between  North  America  and  Eur- 

ope, according  to  Dr.  J.  H.  Del- 
linger,  chief  of  the  radio  section 
of  the  National  Bureau  of  Stan- 

dards, Washington,  speaking  Feb. 
15  at  a  symposium  of  geomagneti- 
cians  at  the  American  Philosophi- 

cal Society  in  Philadelphia. 
Despite  the  fact  that  signals  ride 

50  or  60  miles  above  the  ocean,  ra- 
dio engineers  have  been  puzzled  for 

several  years  by  the  fact  that  trans- 
mission was  so  much  poorer  be- 

tween Europe  and  North  America 
than  between  Europe  and  South 
America  or  between  the  two  Ameri- 

cas, Dr.  Dellinger  said.  Dr.  H.  E. 
Halborg,  research  engineer  of  RCA 
Communications,  also  expounded 
the  theory,  blaming  it  all  on  an  un- 

usual susceptibility  of  this  region 
to  magnetic  storms. 

Prevalent  in  North 

Outlining  the  results  of  experi- 
ments conducted  in  Washington 

over  a  period  of  five  years,  Dr.  Del- 
linger  presented  measurements 
which  support  the  theory  that  gen- 

eral magnetic  storms  are  more 
prevalent  closer  to  the  north  mag- 

netic pole  than  the  equator. 
Over  a  three-year  average  the 

intensity  of  radio  wave  transmis- 
sion was  25  times  greater  between 

South  and  North  America  than  be- 
tween Europe  and  North  America, 

despite  the  fact  that  South  America 
is  8,400  kilometers  away  from  the 
United  States  and  Europe  only 
5,000,  he  added.  Dr.  Dellinger 
pointed  out  that  during  ionospheric 
storms  signals  between  North 
America  and  Europe  are  halt- 

ed and  messages  must  be  routed 
through  Buenos  Aires  to  Europe. 

TALE  OF  A  CALL 

WSAZ  Decoded:  'Worst  Station 

-From  A  to  Z'- 
NEW  method  of  deciding  what  call 
letters  stand  for  comes  to  light  in 
a  letter  from  Mike  Layman,  com- 

mercial manager  of  WSAZ,  Hunt- 
ington, W.  Va.  The  letter  as  printed 

in  the  Huntington  Herald-Adver- tiser follows: 
Editor,  The  Herald-Advertiser  : 

"In  an  article  published  in  your 
paper  regarding  WSAZ,  you  made 
the  following  comment:  'We  have 
been  asked  frequently  what  the  let- 

ters WSAZ  mean  or  stand  for.  We 
know  of  nothing  specific;  we  know 
only  that  they  were  assigned  to  us 

 etc.!' "The  call  letters  WSAZ  stands 
for  'Worst  station  from  A  to  Z.' 

"The  story  behind  it  goes  some- 
thing like  this:  About  17  years  ago 

a  fellow  by  the  name  of  Glen  Chase 
applied  to  the  Secretary  of  Com- 

merce for  a  license  to  operate  a 
small  radio  station  in  Pomeroy,  O. 
In  the  application  he  stated  that 
'as  he  was  making  most  of  the 
equipment  himself,  it  would  prob- 

ably be  the  worst  station  from  A 
to  Z'  and  asked  that  appropriate 
call  letters  be  assigned.  His  request 
was  promptly  granted  and  the  call 
letters  WSAZ  was  given  to  him 

meaning — Worst  station  A-Z." 

KBKR  Additions 

FRED  PELGER,  former  commer- 
cial manager  who  on  Nov.  1  be- 

came manager  of  KBKR,  Baker, 
Ore.,  has  announced  the  following 
personnel  additions:  Charles  Har- 
land,  new  to  radio,  announcer; 
Leslie  Sterling,  formerly  of  KGVO, 
Missoula,  Mont.,  announcer;  Jackie 
Womack,  new  to  radio,  program 
department  and  receptionist;  Chris 
Buckmiller,  new  to  radio,  local  sales 
and  sports.  R.  B.  Sutton  remains 
as  chief  engineer  and  music  li- 
brarian. 

APPROVED  CRYSTALS  for  the  new  frequencies 

$25.00  each 

HOLLISTER  CRYSTAL  COMPANY WICHITA,  KflNSflS; 

Wire  or  phone  c/o  Hotel  Lassen 

MONOTUBE 

VERTICAL 

RADIATORS 

Vlus  F-M.  High  Gain  Arrays 

OFFER  YOU  THESE 

ADVANTAGES: 

LONGER  LIFE  UNIFORM  REACTANCE 
SIMPLE  TO  DISMANTLE  AND  MOVE 
GREATER  STRENGTH  WITH  LESS  WEIGHT 

65  TO  100  FEET  BETWEEN  GUY  LEVELS  l> 
EASY  DELIVERY  AND  ERECTION  LOW 
MAINTENANCE  COSTS  l>  THE  IDEAL 
UNIFORM  CROSS  SECTION  l> 

★     ★  ★ 

#  AH  Monotube  Radiators  are  constructed  of 

a  series  of  guyed  double-tapered  hollow  steel 
tubes  designed  and  guaranteed  to  withstand 
pressures  developed  during  a  HURRICANE 
with  wind  velocities  ol  100  mph.,  a  one-half 
inch  ice  load,  and  a  temperature  change  of 
plus  and  minus  50  degrees  Fahrenheit.  To  this 
is  added  a  safety  factor  of  3.6  on  the  steel 
and  5.0  on  the  guy  assemblies. 

The  articulated  ioint  used  between  the  sec- 
tions prevents  the  transference  of  bending 

moments  (introduced  by  wind)  from  section  to 
section,  thus  piecing  the  point  of  maximum 
stress  in  the  center  of  each  isolated  section: 
the  stress  curve  falling  off  to  each  end. 

The  taper  used  in  the  MONOTUBE  sections 
follows  this  stress  curve,  placing  the  greatest 
diameter  and  most  material  in  the  center  ot 
the  point  of  maximum  stress  and  lessening  the 
diameter  and  amount  of  material  at  the  ends 
at  the  points  of  minimum  stress. 

Each  MONOTUBE  RADIATOR  is  individuaUy 
engineered  against  power  and  frequency  to 
properly  sectionalize  the  guy  cable  assemblies 
against  the  eighth  harmonic  thus  eliminating 
absorption,  reflection,  and  directivity  in  the 
cables  which  would  otherwise  introduce  serious 
distortion  in  the  theoretical  field  pattern.  Insu- 

lation in  all  cases  is  designed  to  maintain  non- 
resonance  in  the  guy  cables  during  odverse 
weather  conditions. 

Our  attention  to  these  details  in  the  guy- 
cable  design  makes  the  MONOTUBE  RADIA- 

TORS the  ideal  units  for  Directional  Antenna 

Systems. 
Write  for  quotation  on  your  ontenna  system 

completely  erected,  painted,  and  lighted.  En- 
close frequency,  power,  and  height. 

'^^  RA^C  CONSTRUCTION  CO. M3  Jkm  CLEVELAND,  OHIO 

DISTRIBUTORS    AND  ERECTORS 

THE  UNION  METAL  MFG.  CO.  ̂ lilS" MANUFACTURERS 



Network  [Kccovnts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 

PIEL  BROS.,  Brooklyn  (beers),  on 
March  12  starts  Boake  Carter  on  10 
MBS  stations,  adding  2  on  June  11, 
Mon.,  Wed.,  Sat.,  8  :30-8  :45  p.m.,  with 
some  stations  carrying  only  one  or  two 
broadcasts  each  week.  Agency :  Sher- 

man K.  Ellis  &  Co.,  N.  Y. 

LANCE  inc.,  Charlotte,  N.  C.  (pea- 
nut products  and  candy),  on  March 

3  starts  Morning  Toastchee  Time  for 
52  weeks  on  15  NBC-Blue  stations. 
Men.,  Tues.,  Wed.,  7 :45-8  a.  m. 
Agency :  Nachman-Rhodes  Adv. 
Agency,  Charlotte. 

SEIBERLING  RUBBER  Co.,  Akron 
(rubber  heels)  on  Feb.  17  started 
Seiberling  Easy  Steppers  on  15  Texas 
State  Network  stations,  Mon.,  Wed., 
Fri.,  7:45  a.m.  (GST).  Agency:  Mel- 
drum  &  Fewsmith,  Cleveland. 

WOLFE'S  NURSERY,  Stephensville, 
Tex.,  on  Feb.  19  started  Four  Coun- 

try Boys  on  15  Texas  State  Network 
stations,  Mon.  thru  Sat.,  7 :15-7 :30 
a.m.  (CST).  Placed  direct. 

KNOX  GELATINE  Co.,  Johnstown. 
N.  Y.  (gelatin),  on  Feb.  18  started 
for  13  weeks.  Boh  Garred  Reporting, 
on  3  CBS  California  stations  (KNX, 
KARM,  KSFO).  Tues.,  Thurs.,  7:50- 
8  p.m. ;  Sat.,  7 :45-8  p.m.  Agency : 
Kenyon  &  Eckhardt,  N.  Y. 

BRISTOL-MYERS  Co.,  New  York 
(Minit-Rub),  on  Feb.  17  started  for 
13  weeks  World  Wide  News,  with 
Franklin  Bingman  commentator,  on 
5  NBC-Pacific  Red  Stations  (KPO, 
KGW,  KOMO,  KHQ,  KDYL),  Mon., 
Wed.,  Fri.,  4:45-5  p.m.  (PST). 
Agency :  Young  &  Rubicam,  N.  Y. 

The 

HEART 

of 

NEW  ENGLAND 

Look  at  a  map  of  New 
England.  Notice  the  num- 

ber of  large  cities  within 
a  few  miles  of  Station 
WLAW  .  .  .  cities  of 
25,000  .  .  .  50,000  .  .  . 
yes,  cities  of  over  100,000 
population  are  reached 

with  WLAW's  new  5,000 
watt  power.  Maybe  that's 
why  23  leading  national 
advertisers  have  "signed 
up"  since  December  Ist. 

WLAW 

LAWRENCE,  MASS. 
C.  B.  S.  Affiliate 

National  Representatives 
THE  KATZ  AGENCY 

Agency  Transfers 
VERNON  CHURCHILL,  formerly 
Pacific  Northwest  manager  of  Mc- 
Cann-Erickson,  has  been  trans- 

ferred to  Minneapolis  as  associate 
manager  of  the  agency's  new  offices there.  Ralph  B.  Calkins,  a  San 
Francisco  staff  executive,  will  suc- 

ceed him.  Stanley  McKee  Thomp- 
son, who  has  been  in  the  Los  An- 

geles office  of  the  agency  since 
1929,  has  been  appointed  account 
executive  on  the  national  Ford  ac- 

count and  has  left  for  Detroit 
where  he  will  headnuarter.  Burt 
Cochran,  recently  an  account  super- 

visor in  the  New  York  office  of 
Benton  and  Bowles,  will  return  to 
the  coast  as  co-manager  of  the  Los 
Angeles  office  of  the  a'^'ency. 

Renewal  Accounts 
AMERICAN  TOBACCO  Co..  New 
Y^ork  (Lucky  Strikes),  on  Feb.  14  re- newed for  13  weeks  Information  Please 
on  NBC-Red  stations.  Fri.,  8:30-9 
p.m.  Agency :  Lord  &  Thomas,  X.  Y. 
ILLINOIS  MEAT  Co..  Chicago 
(Redi-Meat),  on  Feb.  17  renewed 
Play  Broadcast  on  5  MBS  stations, 
Mon.  7-7:30  p.m.  (CST).  Agency: 
Arthur  MeyerhofE  Co.,  Chicago. 
AMERICAN  HOME  PRODUCTS. 
New  York  ( Anacin,  Bi-so-dol ) ,  on March  24  renews  for  52  weeks  Just 
Plain  Bill  on  64  NBC-Blue  stations, 
Mon.  thru  Fri.,  3 :45-4  p.m.  Agency : 
Blackett-Sample-Hummert,  N.  Y. 
MYSTIC  LABORATORIES  (creams) 
and  Wyeth  Chemical  Co.  (Hill's  cold tablets),  both  Jersey  City,  on  March 
24  renews  for  52  weeks  John's  Other 
Wife  on  64  NBC-Blue,  Mon.  thru  Fri., 
3:30-3:45  p.m.  Agency:  Blackett- 
Sample-Hummert,  N.  Y. 
HECKER  PRODUCTS,  New  York 
(Shinola),  on  March  15  for  seven 
weeks  renews  Lincoln  Highway  on  61 
NBC-Red  stations,  10-10:30  a.  m. 
(reb.  12  noon-12 :30  p.  m.).  Agency: 
Benton  &  Bowles,  N.  Y. 
AMERICAN  ECONOMIC  FOUNDA- 

TION, Cleveland,  on  March  3  renews 
for  13  weeks  Wake  Up  America  on 
33  MBS  stations,  Mon.,  9  :15-10  p.  m. Placed  direct. 

STERLING  PRODUCTS,  New  York 
(various)  on  Feb.  17  renewed  Back- 

stage Wife,  Easy  Aces,  Neighbors  With 
Blanchard  McKee,  Our  Gal  Sunday, 
Sweetest  Love  Songs  on  15  Texas  State 
Network  stations,  Mon.  thru  Fri.. 
9  :.30-10 :45  a.m.  Agency :  Blackett- 
Sample-Hummert,  N.  Y. 

Network  Changes 

GENERAL  FOODS  Corp.,  New  York 
(Grape  Nuts),  shifts  Kate  Smith 
Hour,  on  CBS,  Fri.,  8-8  :55  p.m.,  from 
New  York  to  Hollywood  for  four 
broadcasts  starting  March  21.  Agen- 

cy :  Young  &  Rubicam,  N.  Y. 

IN 

mim 

ITS 

WNEC 

BASIC  CBS 

NBC's  Advisory  Board 
Plans  Defense  Meeting 

RADIO'S  place  in  national  defense 
will  be  the  main  topic  of  discussion 
at  the  annual  meeting  of  the  NBC 
Advisory  Council,  to  be  held  Feb. 
28  in  NBC's  headquarters  in  New York.  Formed  14  years  ago  by 
NBC  as  a  guide  in  matters  of  pub- 

lic policy,  the  council  includes  lead- 
ers in  many  fields  of  American  ac- 

tivity who  offer  individual  points 
of  view  on  the  relationship  of 
broadcasting  to  the  various  inter- 

ests they  represent,  including  agri- 
culture, education,  religion,  music, 

women's  activities,  labor,  industry, 
science,  law,  youth,  and  the  arts. 

The  council  is  headed  by  Owen  D. 
Young.  Other  members  are:  Dr. 
Henry  Sloane  Coffin,  president  of 
Union  Theological  Seminary;  Dr. 
Ada  Comstock,  president  of  Rad- 
cliffe  College;  John  W.  Davis, 
lawyer;  Dr.  Francis  D.  Farrell, 
president  of  Kansas  State  College; 
William  Green,  president  of  the 
American  Federation  of  Labor;  Al- 

fred E.  Smith,  former  governor  of 
New  York;  Mrs.  Agustus  Belmont, 
chairman  of  the  Metropolitan 

Opera  Guild. RCA-NBC  members  are  David 
Sarnoff,  president  of  RCA  and 
chairman  of  the  board  of  NBC; 
Niles  Trammell,  president  of  NBC ; 
General  James  G.  Harbord,  chair- 

man of  the  board  of  RCA ;  Dr.  Wal- 
ter Damrosch,  musical  counsellor 

of  NBC;  James  Rowland  Angell. 
NBC  counsellor  for  public  service 

programs. 

Named  to  Ad  Groups 

Page  48  •  February  24,  1941 

Station  Is  Upheld 

In  Script  Demand 
Court  Rules  WCBD  Entitled 
To  Require  Advance  Copy 

A  RULING  that  may  have  a  far- 
reaching  effect  on  radio  speakers  in 
regard  to  submitting  material  in 
advance  of  broadcast  time  was 
handed  down  by  Circuit  Judge 
Ralph  J.  Dady,  of  Waukegan, 
111.,  on  Feb.  17  when  he  refused  to 
restrain  WCBD,  Chicago,  from 
compelling  Wilbur  Glenn  Voliva, 
overseer  of  the  Zionist  Church, 
Zion,  111.,  to  submit  transcripts  of 
his  broadcasts  48  hours  before  he 
was  to  go  on  the  air.  The  minister 
had  sought  a  restraining  injunction. 

In  handing  down  his  decision, 

Judge  Dady  said,  "It  seems  funda- mental that  a  radio  station  itself 
should  not  be  permitted  to  broad- 

cast whatever  it  feels  fit  over  its 
station,  and  it  seems  fundamental 
that  such  station  cannot  delegate 
or  give  by  contract  or  otherwise 
any  such  power  to  any  other  person. 

Not  Unreasonable 

"It  is  not  complained  and  we  do 
not  consider  that  the  requirement 
that  the  plaintiff  furnish  script  48 
hours  in  advance  of  broadcast  is  at 
all  unreasonable. 

"Plaintiff's  contention  that  the 
censorship  required  by  defendant  is 
an  interference  with  the  right  of 
free  speech  is  disposed  of  by  the 
case  of  Trinity  Methodist  Church 
vs.  the  FCC  in  which  it  was  held 
that  a  reasonable  censorship  is  not 
an  impairment  of  the  right  of  free 

speech." 

Voliva  had  been  conducting  relig- 
ious broadcasts  on  WCBD  for  many 

years.  He  was  one-time  owner  of 
the  station  and  had  continued  his 

schedule  under  the  outlet's  present ownership  since  1934. 
First  difficulty  arose  Aug.  15, 

1938  when  Voliva  used  political  ma- 
terial on  the  Zion  city  elections  in 

his  broadcast.  He  was  requested  at 
that  time  to  submit  his  material  48 
hours  in  advance.  According  to 
Gene  T.  Dyer,  owner  of  the  station, 
Voliva  promised  that  that  time  that 
religion  would  be  the  only  subject 
discussed  and  the  order  for  sub- 

mission of  material  was  rescinded. 
It  is  claimed  that  Mr.  Voliva 

violated  his  pledge  July  21,  1940, 
when  he  launched  an  attack  on 
President  Roosevelt  regarding  his 
third-term  candidacy.  The  order  for 
the  advance  transcripts  then  was 
reinstated  and  Voliva  countered  by 
asking  the  court  for  the  restraining 
injunction. Benedict  Cottone.  FCC  attorney, 
appeared  at  the  Waukegan  hear- 

ings at  the  request  of  Telford  Tay- 
lor, FCC  general  counsel.  He  act- 

ed merely  in  the  capacity  of  "friend 
of  the  court"  since  this  case  will 
undoubtedly  be  referred  to  if  other 
legal  action  of  this  nature  occurs 
in  the  future. 

Hearings  started  on  Feb.  13 
with  Judge  Dady  rendering  his  de- 

cision two  days  later.  Mr.  Voliva 
was  officially  notified  by  WCBD  on 
Feb.  17  that  full  scripts  would  be 
required  in  the  future  with  abso- 

lutely no  deviation  allowed. 

BROADCASTING  •  Broadcast  Advertising 

ELECTION  of  Edwin  S.  Friendly 
business  manager  of  the  New  York 
Sun,  and  Roy  E.  Larsen,  president 
of  Time  Inc.,  to  membership  on  the 
Committee  on  Consumer  Relations' in  Advertising  was  announced  Feb 
20  at  Committee  headquarters  in 
New  York.  Mr.  Friendly  succeeds 
Col.  Julius  Ochs  Adler,  now  in  ac- 

tive military  service,  and  Mr.  Lar 
sen  succeeds  Walter  Fuller,  of  Cur-i tis  Publishing  Co. 

Rogers  Joins  AP 
C.  EDLY  ROGERS,  general  manager 
of  KALB,  Alexandria,  La.  for  thre< 
years,  has  resigned  to  join  the  new 
Press  Association  Inc.,  subsidiary  of 
the  Associated  Press,  handling  of  ra 
dio  and  other  non-newspaper  new.s| 

operations. 
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'THOU  SHALT  NOT  STEAL' 
Ancient  Admonition  Never  Repealed,  Never  Amended; 

 Principles  of  Fair  Competition  Apply  

,       The  problem  of  who  owns 
1  rights  to  titles  is  a  stickler  for 
i;   courts,  counsel  and  other  in- 

terested parties  and  Albert  W. 
Gray,    New    York  attorney, 
threw  light  on  the  subject  in 
the  Oct.  15  Broadcasting.  Un- 

.   der  the  heading  "You  Can't 
'   Say  That! — Without  a  Suit", ,    he  reviewed  court  opinions  on 
,   the  matter  of  titles.  After  read- 

ing some  observations  elicited 
by  the  article,  Mr.  Gray  am- 

plifies  it  with  these  further 
comments : 

By  ALBERT  W.  GRAY 
Member,   New  York  Bar 

|THIRTY-FIVE  centuries  ago  there 
was  enacted  the  statute,  "Thou 
shalt  not  steal."  It  has  never  been 
repealed.  All  the  agitation  for  its 

I  amendment  has  been  confined  to  a 
rather  scattered  group  of  question- 

able public  standing. 
A  Missouri  mule,  with  neither 

fame  of  family  nor  pride  of  pos- 
terity, may,  with  impunity,  be 

called,  "Man  O'War".  No  one  is 
injured.  No  one  is  the  loser.  But 
^let  the  proprietor  of  this  beast  sell 
|him  as  the  "Man  O'War"  who earned  a  million  dollars  for  his 
iiowner,  then  he  takes  the  fruit  of 
the  labor  of  others  that  is  not  his 
to  take. 
When  a  motion  picture  scenario 

was  named  "Test  Pilot",  it  had nothing  in  common  with  stories 
published  under  that  name.  The  re- 

semblance was  merely  in  the  name. 
The  court  in  deciding  the  case  said, 
"The  words  'Test  Pilot'  are  merely (descriptive;  they  can  no  more  be 
iiappropriated  than  any  other  purely 
:idescriptive  terms".' 

J  Unfair  Competition 
'  On  the  other  hand,  a  few  months 
ago  a  case  occurred  in  the  United 
(States  Court  in  Massachusetts 
iwhere  not  only  the  name  of  an- 

other's work  had  been  taken  but, 
according  to  the  complainant's 
statement,  the  characters,  episodes 
and  plot  had  been  transferred 
bodily  into  a  broadcast  skit.  Here 
'the  mule  essayed  to  step  from  his 
'ihumble  role  into  the  trotting  class. 
["Commenting  on  the  case  presented by  the  copyright  owner  the  court 
said:  "If  it  should  appear  that  in these  broadcasts  the  defendant  had 
appropriated  without  the  plain- 

tiff's consent  the  plot  and  principal characters  of  the  novel  and  the  use 
being  made  of  her  literary  produc- 

tion was  such  as  to  injure  the  repu- 
tation of  the  work  and  of  the  author 

and  to  amount  to  a  deception  upon 

the  public,  it  may  well  be  that  re- 
lief would  be  afforded  by  applying 

well-recognized  principles  of  equity 
which  have  been  developed  in  the 
field  known  as  unfair  competi- 

tion." ^ 
Nearly  half-a-century  ago  the 

name,  along  with  the  characters 
and  plot  of  DuMaurier's  novel 
Trilby  were  pirated  by  an  unau- 

thorized dramatization.  An  injunc- 
tion was  sought  against  the  play 

and  also  against  the  use  of  the 
name  Trilby. 

Holding  the  unauthorized  drama- 
tization of  the  story  should  be 

stopped  but  that  the  name  itself 
was  beyond  the  purview  of  the  law, 
the  court  said:  "The  application 
for  an  injunction  against  the  mere 
use  of  the  name  Trilby,  as  the  title 
of  any  dramatic  composition  which 
does  not  present  such  scenes,  inci- 

dents, plot  or  dialogue  (of  the 
novel)  and  simulate  a  colorable 
imitation  or  adaptation  thereof,  is 
denied.  It  is  the  name  in  connec- 

tion with  the  novel,  not  the  name 
alone,  which  the  copyright  law  pro- 

tects." ' 
There  is  no  law  that  prevents  one 

man  having  the  same  name  as  an- 
other. But  when  one  man  pretends 

to  be  another  and  the  pretension 
extends  to  the  signature  of  a  check, 
it  is  not  the  similarity  of  names 
that  makes  the  crime. 

So  long  as  the  mule  represents 
himself  to  be  natight  but  mule,  the 
Sixth  Commandment  of  the  Deca- 

logue remains  inviolate. 

'  Collins  vs.  Metro-Goldwyn  Pictures Corp.,  25  Fed.  Suppl.  781. 
Prouty  vs.  National  Broadcasting  Co., 

26  Fed.  Suppl.  265. 
=  Harper  vs.  Ranous,  67  Fed.  Rep.  904. 

Town  Meeting  Remote 
FOR  THE  FIRST  time  in  its  history, 
the  NBC-Blue  program  America's 
Town  Meeting  of  the  Air  is  originat- 

ing in  cities  outside  of  New  York  dur- 
ing a  cross-country  tour  of  six  cities 

from  Feb.  20  through  March  27.  Well- 
known  speakers  travel  to  each  city 
for  the  Thursday  evening  broadcasts 
and  George  V.  Denny  Jr.,  continues 
as  moderator.  Cities  scheduled  are 
Birmingham,  Los  Angeles,  San  Fran- 

cisco, Seattle,  St.  Paul  and  Des 
Moines. 

JOHNNIE  O'HARA 

ST.  LOUIS' ACE SPORTSCASTER 

IN 

BALmORl 

'UnONAL  UraESENTATIVES 
COWARD  PETRy  &  CO. 

ON  THE  MBC  RED  NETWORK 
Exclusive  Affiliate   in  St.  Louis 

MUTUAL  BROADCASTING  SYSTEM 

Falstaff  Spot  Events 
FALSTAFF  BREWING  Corp.,  St. 
Louis,  will  sponsor  all  special 
events  carried  on  WWL,  New 
Orleans,  during  the  Mardi  Gras 
celebration,  according  to  General 
Manager  W.  H.  Summerville.  The 
sponsorship  includes  six  half-hour broadcasts  of  parades  on  six  nights 
preceding  Mardi  Gras.  On  Mardi 
Gras  Day  six  more  broadcasts  will 
aggregate  2  hours  15  minutes.  The 
program  will  be  handled  by  Henry 
Dupre. 

AFM-WSIX  Pact 

WSIX,  Nashville,  on  Feb.  20  signed 
a  contract  with  American  Federa- 

tion of  Musicians,  ending  a  several- 
day  AFM  strike  in  which  AFM 
canceled  all  remote  band  pickups  of 
MBS,  with  which  WSIX  is  affiliated. 

Baseball  on  WLOL 
WLOL,  Minneapolis,  will  carry  ex- 

clusively the  play-by-play  broad- 
casts of  Minneapolis  Miller  games 

under  sponsorship  of  General  Mills 
and  Socony- Vacuum  Oil  Co.,  ac- 

cording to  Edwin  P.  Shurick,  gen- 
eral manager.  Harry  McTigue  will 

announce. 

Masons  on  CBS 
ARRANGED  by  Don  Searle,  vice- 
president  and  general  manager  of 
Central  States  Broadcasting  Sys- 

tem, a  Masonic  program  dedicated 
to  George  Washington  was  sched- uled over  99  CBS  stations  on  the 
first  President's  birthday  Feb.  22. Carried  from  10:15  to  10:30  p.m., 
EST,  the  program  featured  an  ad- 

dress by  Senator  Truman  (D-Mo.), 
Grand  Master  of  Missouri  Masons. 

THEIR  FAME 

IS  YOUR  FORTUNE 

Hollywood  intrigues  America!  Stella  linger, 

who  knows  the  stars  intimately,  tells  all 

about  them  in  "Hollywood  Headliners,^^ 
an  NBC  Recorded  Program  . . . 

at  bargain  cost ! 

Hollywood  stars  are  7iews ...  of  absorbing  inter- 

est. In  "Hollywood  Headliners,"  Stella  Unger 

"Your  Hollywood  Newsgirl"  turns  this  inter- 
est to  your  profit.  She  reveals  the  intimate  de- 

tails of  their  rise  to  stardom . . .  has  proved  the 
sales  formula  behind  this  show  in  previous 

programs  for  big  advertisers. 

Her  program,  "Hollywood  Headliners,"  of- 
fers you  a  remarkable  value ...  a  full  year's 

schedule  of  3  five-minute  programs  a  week . . . 

156  programs  a  year. . .  at  unbelievably  low 
cost.  As  part  of  the  promotional  material 

available  to  all  "Hollywood  Headliners"  sub- 
scribers, NBC  includes  a  special  series  of  re- 

corded advance  announcements  and  a  sales 

presentation  by  sales-minded  Stella  Unger  her- 
self, addressed  to  commercial  prospects. 

Now  being  sponsored  in  over  forty  cities. 

Many  leading  markets  still  available.  Write — 

dio-Recording  Division 

Merchandise  Mart,  Chicago 
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WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA  with 

50,000  WATTS 

from  the  center 

of  the  State 
• 

J.  O.  MALAND,  Manager 
FREE  &  PETERS.  Inc. 

National  Representatives 

House  Bill  Would  Grant  FTC 

Power  Over  Music  Copyright 

Proposed  Measure  Is  Outgrowth  of  ASCAP  War; 
Condemnation  Provision  Included  in  Bill 

By  LEWIE  V.  GILPIN 

BRINGING  music  copyright  dis- 
putes squarely  within  the  jurisdic- 

tion of  the  Federal  Trade  Commis- 
sion, a  bill  introduced  in  the  House 

Feb.  18  by  Rep.  Martin  J.  Kennedy 
(D-N.Y.)  would  subject  to  condem- 

nation proceedings  music  involved 
in  violation  of  FTC  orders  setting 

"fair  and  reasonable  compensation" 
for  its  use.  The  condemned  copy- 

rights would  be  disposed  of  by  sale 
to  the  highest  bidder  or  cancelled, 

NBC  STATION 

Offers  You 

MARKETS 

for  the  Price  of  One! 

Press 
?\on

ee'"
  

po\\s 

es. 

in  the  discretion  of  the  condemn- 
ing court,  according  to  provisions 

of  the  proposal. 
Apart  from  the  Kennedy  bill, 

a  direct  outgrowth  of  the  BMI- 
ASCAP  controversy,  radio  legisla- 

tion has  remained  quiet  during 
Congressional  consideration  of  the 
controversial  lease-lend  bill.  Setting 
the  stage  for  coming  action  on  a 
proposal  to  revise  administrative 
procedure,  a  subcommittee  of  the 
Senate  Judiciary  Committee  on 
Feb.  20  scheduled  for  March  31 
hearings  on  several  proposals  along 
this  line  introduced  at  this  session. 

Exemption  for  Reporters 

Senator  Hatch  (D-N.  M.),  chair- 
man of  the  subcommittee  and  a 

leader  in  the  fight  last  session  for 
the  Logan-Walter  bill,  which  died 
after  Presidential  veto,  has  intro- 

duced three  separate  proposals  for 
committee  consideration,  one  each 
for  the  majority  and  minority  rep- 

resentation on  the  Attorney  Gen- 
eral's Committee  on  Administrative 

Procedure  and  a  third  covering 
American  Bar  Assn.  recommenda- 

tions. Senator  Hatch  stated  that 
the  committee  plans  to  consider 
all  proposals  offered  and  bring  out 
the  "best  bill  possible". 

On  Feb.  19  Senator  Capper  (R- 
Kan.)  introduced  in  the  Senate  a 
bill  exempting  news  reporters  from 
testifying  in  court  or  before  Con- 

gressional committee  with  respect 
to  sources  of  confidential  informa- 

tion. Although  the  bill  as  introduced 
applied  only  to  newspaper  reporters 
and  their  editors  and  publishers, 

Sen.  Capper  stated  to  Broadcast- 
ing that  the  proposal  would  be 

broadened  to  include  radio  report- 
ers and  commentators.  The  bill 

would  provide  exemption  from  re- 
vealing the  source  of  any  confiden- 

tial information,  except  acts  of 
treason,  obtained  for  publication 
or  broadcast. 

In  view  of  delayed  Senate  Appro- 
priations Committee  action  in  ap- 

proving the  Independent  Offices  Ap- 

Mary  Ann  McCall 
records  for 

LANG-WORTH 
\  with 
\  Tommy \  Reynolds 
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THE  new  program  folio  of  WOR, 
New  York,  features  a  weekly  car- toon such  as  this  by  Leo  Barol  .  .  . 
"and  this  is  Mr.  Oliver,  who  com- 

poses jingles  for  commercial  an- 

nouncements." 
propriation  Bill,  which  includes 
$4,259,729  for  the  FCC,  no  action 
is  expected  on  the  appropriation 
measure  until  probably  late  this 
week. 
The  Kennedy  proposal  (HR- 

3456),  noting  that  the  charge  for 
license  or  performance  of  music 
is  a  matter  of  public  interest  and 
subject  to  Government  regulation, 

provides : "Whenever  two  or  more  persons, 
owners,  assignees,  or  possessors  of 
a  U.  S.  copyright  on  any  music  pro- 

duction combine  or  join  in  an  asso- 
ciation to  fix  or  limit  the  price 

charged  for  the  public  use  or  per- 
formance of  said  music,  shall  re- 

fuse to  enter  into  an  agreement  or 
contract  with  any  other  person  per- 

mitting that  person  to  publicly  use 
said  music  upon  the  payment  of  a 
fair  and  reasonable  compensation, 
the  Federal  Trade  Commission  shall, 

upon  the  application  of  any  inter- 
ested party,  summon  before  it  the 

persons  seeking  the  use  of  said 
copyright  music  production  and  the 
owner,  assignee  or  possessor  of 
such  copyright  music  and  after 
hearing  all  parties  fix  a  reasonable 
compensation  for  such  use  and  shall 
make  an  order  thereon  permitting 
the  use  of  said  music  upon  pay- 

ment of  such  fixed  compensation. 
Any  person  refusing  to  comply  with 
the  terms  of  such  order  shall  be 

guilty  of  an  unfair  method  of  com- petition within  the  meaning  of  the 

Federal  Trade  Commission  Act". In  addition  to  the  condemnation 

provision,  which  would  go  into  ef- 
fect for  violation  of  the  FTC  or- 
der, the  bill  provides  that  violation 

amounts  to  a  misdemeanor,  subject 
to  fine  of  not  more  than  $5,000  or 
imprisonment  of  not  more  than  a 

year,  or  both. 
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5ATES  RADIO  &  SUPPLY  Co.  has 
mnounced  the  sale  of  a  complete 
Grates  American  Corp.  transmitting 
)lant  including  S251  transmitter,  30 
series  console,  monitors,  turntables  and 
nicrophone  to  KAWM,  Gallup,  N.  M., 
recently  destroyed  by  fire.  Other  Gates 
iales  include  a  model  30  speech  con- 

sole to  WATX,  Waycross,  Ga.,  and 
directional  phasing  equipment,  an- 

tenna tuning  unit  and  tower  choke 
'equipment  to  WALB,  Albany,  Ga. 
RCA  MFG.  Co.  announces  sale  of  the 
ifoUowing  transmitters :  WCED,  Du- 
ibois.  Pa.,  250-K  ;  KGLO,  Mason  City, 
la.  1-K;  WBEN.  Buffalo  5-DX ; 
,WMVA,  Martinsville,  Va.,  250-G ; 
WMRN,  Marion,  O.  250-K;  WALA, 
'Mobile,  Ala.,  5-DX. 
-GE  has  announced  development  of  new 
television  floodlights  capable  of  the 
same  illumination  as  the  present  in- 

candescent lamps,  but  with  one-quar- 
iter  the  heat.  The  new  floodlights,  ac- 
;icording  to  A.  F.  Dickerson,  lighting 
division  manager,  use  three  water- 
cooled,  1,000-watt  mercury  lamps, 
producing  195,000  lumens  of  light,  an 
amount  equivalent  to  that  produced  by 
ii225  of  the  ordinary  incandescent 
I  ijlamps.  Bach  mercury  lamp  is  the  size of  a  cigarette. 

TEST  oscillator  unit  is  being  put  out 
by  RCA  Mfg.  Co.,  to  assist  its  tube 
and  equipment  distributors,  service 
men  and  radio  dealers  in  jobs  of  re- 

setting the  nation's  push-button  radio 
receivers  on  Radio's  Movin'  Day — March  29.  Known  as  the  RCA  station 
allocator,  it  has  eight  push-buttons 
that  can  be  set  to  the  frequency  of  any 
eight  stations  in  a  given  locality.  The 
instrument  then  generates  a  signal 
which  is  supplied  to  a  radio  receiver 
as  a  guide  in  resetting  the  push  but- 

tons. Dealer  net  price  is  $17.50. 

CLAROSTAT  MFG.  Co.,  Brooklyn, 
has  announced  a  new  glass-insulated- 
element  plug-in  tube-type  resistor,  type 
MTG,  for  extra-heavy-duty  service, 
as  in  sets  using  both  300  and  150 
milliampere  tubes  served  by  a  single 
voltage-dropping  resistor.  Employing  a 
fibre-glass  core  for  the  winding,  which 
may  also  be  covered  with  a  fibre-glass 
braiding,  the  glass-insulated  element 
can  handle  more  than  three  times  the 
wattage  of  the  usual  bare  winding, 
according  to  Clarostat.  The  company 
has  just  issued  the  fourth  edition  of 
its  replacement  manual,  which  con- 

tains all  previous  listings  plus  new 
ones  that  bring  the  book  up-to-date. 
Copies  are  available  at  15  cents  each 
from  jobbers  or  from  the  company  di- 
rect. 

RECORDALL  Mfg.  Co.,  Los  Angeles 
recording  and  equipment  manufactur- 

ers, has  discontinued  operation. 

AMERICA  SPEAKS,  GERMANY  PAYS 

Hitler  Asks  for  Opinions  About  His  Country 

 And  Gets  Them — in  Quantity  
A  LIGHTER  side  to  the  grimness 
of  the  European  war  was  supplied 
by  radio  and  probably  all  unwit- 

tingly by  the  German  Minister  of 
Propaganda  with  the  Nazi  invita- tion to  Americans  to  send  RCA 
messages  collect  to  Germany  tell- 

ing what  they  would  like  to  hear  in 
the  way  of  shortwave  broadcasts 
from  the  Reich. 

CBS  picked  up  the  announcement 
Feb.  14  when  it  was  made  by  one 
Jackie  Goodsell  on  the  third  of  a 
series  of  English  shortwave  pro- 

grams from  Germany  titled  Lefs 
Get  Acquainted,  regularly  broad- 

cast Tuesdays  and  Fridays,  8:15- 
8:30  p.m.  (EST).  "Telegraph  and 
let's  get  acquainted,"  said  Jackie, 
addressing  his  invitation  to  "every 
thinking,  intelligent  American  citi- 

zen". And  "thinking  citizens"  respond- 
ed, perhaps  not  in  the  way  Jackie 

or  the  German  Government  had  ex- 
pected. Since  the  announcement 

RCA  has  been  swamped  with  in- 
sulting cables  to  Ameradio,  Berlin 

— the  cable  address  required.  The 
messages,  up  to  25  words  each, 
cost  Germany  |2.19  each  on  the 
RCA  overnight  rate,  $3.23  at  the 
deferred  rate,  and  the  bill  owed  to 
RCA  mounted  rapidly.  The  offer 
was  withdrawn  effective  Feb.  22, 
midnight. 

Most  of  the  messages  have  been 
definitely  on  the  caustic  side,  re- 

questing a  broadcast  of  Hitler's funeral,  musical  programs  with 
"Italian  soldiers  singing  'Deutscli- 
land  Uber  Alles',"  or  the  playing 
of  Irving  Berlin's  new  song  "When 
That  Man  Is  Dead  and  Gone." 
RCA  refuses  to  divulge  how  many 

Pacific  Blue  Card 

DESIGNED  for  western  advertis- 
ers and  national  advertisers  aiming 

for  regional  coverage  in  the  West, 
NBC-Pacific  Blue  Network  has  is- 

sued its  rate  card  No.  1.  The  card, 
the  first  ever  issued  independently, 
embodies  the  same  rates  as  before 
[Broadcasting  Yearbook,  p.  294]. 
Advertising  in  various  trade  jour- 

nals is  being  used  to  show  adver- 
tisers the  regional  advertising  value 

,of  NBC-Pacific  Blue. 

KIDO 

NBC 

JOHN  BLAIR  aCO. 

KIDO  ̂ fic 
Idaho's  Metropolitan  Station 

serves 
52% 

Of  Idaho's  Retail  General 
Merchandise 

messages  it  received  and  admits 
that  it  held  up  some  of  the  more 
deprecatory  cables,  until  Germany 
wired  to  send  on  even  the  most 
"objectionable"  messages.  The 
newspaper  PM  offered  New  York- 

ers a  chance  to  have  their  mes- 
sages publicized  giving  $1  for 

every  one  printed  in  its  columns. 

Election  Service 
WITHIN  100  minutes  of  the 
poll  closing  Feb.  17,  WJIM, 
Lansing,  Mich.,  had  broadcast 
results  of  the  voting  in  all  38 
city  precincts ;  Howard 
Finch,  special  events  chief 
had  interviewed  Municipal 
Judge  Sam  Street  Hughes, 
elected  mayor,  and  his  rival, 
Representative  Fred  L . Kircher. 

AFRA  Claims  Advance 

In  Its  Disc  Negotiations 
AMERICAN  Federation  of  Radio 
Artists  will  push  its  proposed  code 
covering  actors,  singers,  announc- 

ers and  sound  effects  men  employed 
in  the  making  of  transcriptions  as 
rapidly  as  possible,  according  to 
Emily  Holt,  executive  secretary  of 
the  talent  union.  Code  is  currently 
in  process  of  revision  and  a  prog- 

ress report  was  given  the  AFRA 
board  at  its  regular  meeting  Feb. 
20.  Barring  an  unexpected  inter- 

ruption, the  revision  should  be  com- 
pleted within  the  next  two  or  three 

weeks,  she  said. 
AFRA  has  just  secured  a  two- 

year  contract  with  KWK,  St.  Louis, 
which  brings  that  station  into 
parity  with  the  three  other  major 
stations  in  St.  Louis  who  also  have 
AFRA  contracts,  Mrs.  Holt  stated. 

^^^^^ 

RADIO  ADVERTISERS 

Cannot  AfiFord  to  Overlook  the 
Possibilities  Offered  by  the 
Canadian  Maritime  Provinces 

and  by  Nova  Scotia  in  Particu- 
lar. This  area  is  served  by — 

CHN 

HALIFAX,  N.  S. 
The  Key  Station  of  the 

Maritimes 

Representatives WEED  &  COMPANY 

Morriss  Weisstein,  above,  is  credited  with  inventing 

the  super-market — operates  6  giants  which  would  be 

included  in  anybody's  list  of  California's  12  greatest. 
Regarded  as  the  biggest  independent  grocery  buyer 

in  the  "West,  Morriss  Weisstein  answered  "KNX," 
when  asked  which  radio  station  he  considered  to  be 

of  greatest  power  in  influencing  brand  preference  in 
all  Southern  California. 

Southern  California  retail- 
ers know  what  Southern 

California  consumers  de- 
mand—  know,  too,  that 

KNX  is  the  West's  strong- est single  influence  in 
building  consumer  demand 
for  branded  merchandise. 

50,000  WATTS 
COLUMBIA'S  STATION  FOR  ALL  SOUTHERN  CALIFORNIA 

Owned  and  Operated  by  the  Columbia  Broadcasting  System  •  Represented  by  RADIO  SALES 

KNX 

LOS  ANGELES 
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FEDERAL  COMMUNICA^TIO^  COMMISSION 

■FEBRUARY  15  TO  FEBRUARY  21,  INCLUSIVE. 

Decisions  .  .  . 
FEBRUARY  IS 

MISCELLANEOUS  —  KEVR,  Seattle, 
granted  leave  amend  application  of  KEEN 
for  CP  change  1370  to  1420  kc  100-250  w 
unl.,  to  substitute  Evergreen  Broadcasting 
Corp.  as  applicant  and  show  change  of  call 
letters  to  KEVR;  KGIR,  Butte,  Mont., 
hearing  on  KGNO  continued  for  30  days 
from  2-26-41:  WGNY,  Newburgh,  N.  Y., consolidated  hearing  set  for  20  days  from 
2-17-41  on  applications  WGNY  and  Stephen 
R.  Rintoul,  Stamford ;  NEW,  Park  Cities 
Broadcasting  Corp.,  Dallas,  granted  con- 

sent to  amend  application  new  station 
940  kc  500  w.  unl. 

FEBRUARY  19 
NEW,  Westinghouse  Radio  Stations- Granted  CP  FM  45.7  mc  9,300  sq.  miles 

4,500,000  population,  in  Philadelphia  ;  grant- 
ed CP  FM  46.7  mc  6,700  sq.  miles  3,400,000 

population,  in  Boston ;  granted  CP  FM 
44.9  mc  6,100  sq.  miles  420.000  population, 
in  Fort  Wayne ;  granted  CP  FM  48.1  mc 
2,500  sq.  miles,  500,000  population  in 
Springfield,  Mass. 
NEW,  Rockford  Broadcasters  Inc.,  Rock- 

ford,  111. — Granted  CP  FM  47.1  mc  3,900 
sq.  miles  270,000  population. 
NEW,  Hawaiian  Broadcasting  System 

Ltd.,  Honolulu — Granted  CP  1310  kc  250 w  unl. 
NEW,  Vermont  Radio  Corp.,  St.  Albans, 

Vt.— Granted  CP  1390  kc  1  kw  D,  asks WQDM  facilities,  order  will  be  issued  to 
dismiss  renewal  proceedings  against  WQDM. 
NEW,  Harbenito  Broadcasting  Co.,  Har- 

lingen,  Tex. — Granted  CP  1240  kc  250  w unl. 
KDKA,  WBZ,  WBZA,  KYW,  etc.— Grant- ed voluntary  assignment  licenses  and  CPs 

to  Westinghouse  Radio  Stations  Inc. 
WFOR,  Hattiesburg,  Miss. — Granted  CP increase  to  250  w  N  &  D. 
WGR.  Buffalo — Granted  CP  directional 

N,  move  transmitter. 
WEVD,  New  York — Granted  CP  increase 

to  5  kw  N  &  D,  move  transmitter. 
SET  FOR  HEARING — NEW,  CBS,  Bos- 

ton, CP  FM  44.1  me  16,230  sq.  miles  ;  NEW, 
General  Electric  Co.,  Schenectady,  renewal 
application  television  stations ;  WEEU, 
Reading,  Pa.,  CP  increase  to  1  kw  unl. ; 
WOOD,  Grand  Rapids,  Mich.,  amended  ap- 

plication for  consent  voluntary  assignment 
license  to  WOOD  Broadcasting  Corp. 
MISCELLANEOUS — WAKR,  Akron,  dis- 

missed without  prejudice  petition  and  ap- 
plication ;  NEW,  William  H.  Amesbury, 

Minneapolis,  dismissed  application  new  sta- 
tion ;  NEW,  William  D.  and  Violet  Hutton 

Hudson,  Clarkville,  Tenn.,  granted  recon- 
sideration and  grant  without  hearing  ap- 

plication new  station  1370  kc  250  w  unl., 
cancelled  hearing  now  scheduled  ;  NEW,  J. 
Leslie  Doss,  Bessemer,  Ala.,  denied  re- 

quest to  reconsider  action  12-4-40  setting 
application  for  hearing. 

FEBURARY  20 
KWK,  St.  Louis — Granted  motion  dismiss 

rehearing  petition  directed  against  grant 
10-29-40  of  application  Brown  County 
Broadcasting  Co.  for  new  station  in  Brown- wood,  Tex. 

FEBRUARY  21 
MISCELLANEOUS  —  WIBA,  Madison, 

Wis.,  granted  modification  CP  increase 
power  for  new  transmitter ;  WBTA,  Ba- 
tavia,  N.  Y.,  granted  modification  CP  new 
station  for  new  transmitter ;  WCBT,  Roa- 

noke Rapids,  N.  C,  granted  license  new 
station  1200  kc  250  w  unl.  ;  KWTO,  Spring- 

field, Mo.,  CP  increase  hours  direction  N  ; 
WTMC,  Ocala,  Fla.,  Commissioner  Walker 
named  to  preside  at  hearing  on  license 
revocation,  to  be  held  April  3  in  Florida ; 
WDLP,  Panama  City,  Fla.,  Commissioner 
Walker  named  to  preside  at  license  revo- 

cation hearing  to  be  held  April  3  in 
Florida. 

Applications  .  .  . 
FEBURARY  20 

NEW,  Muzak  Corp.,  New  York — CP  de- velopmental station  1  kw  FM. 
WBIR,  Knoxville — Modification  CP  new station  to  change  transmitter. 
WTAW,  College  tation,  Tex. — Modifica- tion CP  to  change  transmitter. 
KGER,  Long  Beach,  Cal. — CP  increase 

to  5  kw  directional  N,  asks  1360  kc,  1390 
under  treaty. 

FEBRUARY  17 
WABY,  Albany — Modification  license  to 1210  kc. 

CBS  SUIT  DEFENSE 

DENIES  INFRINGING 

DEFENSE  of  CBS  against  the  in- 
fringement suit  filed  by  Robbins 

Music  Corp.  Jan.  30  in  the  Federal 
Court  of  the  Southern  District  of 
New  York  [Broadcasting,  Feb.  3], 
will  be  based  on  claims  of  a  prior 
license  from  the  author,  it  is 
learned.  Announced  by  ASCAP  as 
"the  first  court  action  in  the  AS- 
CAP-radio  chain  war",  the  suit 
charged  WEEI,  Boston  station  op- 

erated by  CBS,  with  broadcasting 
without  permission  a  number  titled 
"Don't  Be  That  Way".  Benny  Good- 

man, Edgar  Sampson  and  Mitchell 
Parish  were  listed  as  the  writers 
and  Robbins  as  the  publisher  of 
the  tune. 

Defense  will  not  deny  that  the 
song  in  question  was  broadcast  on 
WEEI  but  will  point  out  that  the 
tune  was  broadcast  from  a  tran- 

scription which  the  station  had  re- ceived from  World  Broadcasting 
System,  which  had  obtained  a  li- cense from  Mr.  Sampson  before  he 
became  a  member  of  ASCAP.  The 
song  was  composed  by  Mr.  Samp- 

son several  years  ago  and  was  li- 
censed by  him  to  WBS  prior  to  his 

joining  ASCAP  in  1937,  defense 
will  state,  continuing  that  the  num- 

ber was  not  published  by  Robbins 
until  1938,  at  which  time  Benny 
Goodman's  name  was  added. 

RESOLUTION  presented  by  Atlantic 
City's  Mayor  Tom  D.  Tasgart  Jr.,  and 
passed  unanimously  by  the  City  Com- 

mission, expressed  regret  at  the  de- 
parture from  the  city  of  Norman 

Reed,  who  leaves  as  managing  director 
of  WBAB  to  assume  charge  of 
WWDC,  Washington. 

NEW.  Gibraltar  Service  Corp..  Philadel- 
phia— CP  FM  46.1  mc  9,318  sq.  miles  3,998,- 

402  population. 
KICA,  Clovis,  N.  M. — CP  change  to 1210  kc  250  w,  new  equip. 
KPHO,  Phoenix,  Ariz. — CP  new  trans- mitter. 

FEBRUARY  18 

WARD,  Brooklyn — Voluntary  assignment license  to  Unified  Broadcasting  Corp.  of, 
Brooklyn  ;  modification  lir«Tise  to  unl. 
NEW,  Scripps-Howard  Radio,  Houston — CP  1210  kc  250  w  unl.,  amended  to  1230 under  treaty. 
WIBC,  Indianapolis — Modification  CP  in- 

crease power,  hours,  for  approval  direc- tional N  1050  kc,  1070  under  treaty. 
NEW,  Barclay  Craighead,  Butte,  Mont. — CP  1500  kc  250  w  unl. 
KHSL,  Chico,  Cal.— CP  increase  500  w 1  kw  D  to  1  kw  N  &  D  directional,  asking 

1260  kc  1290  under  treaty. 

Tentative  Calendar  .  .  . 
FEBRUARY  26 

KFRO,  Longview,  Tex. — Modification  CP to  1340  kc  5  kw  unl.  directional  N. 
MARCH  6 

WGNY,   Newburgh,   N.   Y.,  and  NEW, 
Stephen  R.  Rintoul,  Stamford,  Conn. — CPs 1370  kc  250  w  unl. 

MARCH  28 

KGNO,  Dodge  City,  Kan. — Modification license  to  1340  kc  500  w  1  kw  D  unl. 
APRIL  7 

NEW,  Yankee  Network,  Boston ;  NEW, 
Worcester  Telegram  Pub.  Co.,  Worcester, 
Mass. — CP  44.3  mc  for  Yankee  and  CP  43.1 
mc  for  Worcester  Telegram  Pub.  Co. 
NEW,  Yankee  Network,  Boston — CP  44.3 mc  FM  station. 
NEW,  Worcester  Telegram  Pub.  Co., 

Worcester,  Mass. — CP  43.1  mc  FM  station. 

AN  AMERICAN  flag  was  pre- 
sented to  WSYR  by  the  Women's 

Auxiliary,  Syracuse  Post  41,  Amer- 
ican Legion,  in  appreciation  of 

seven  years  of  Legion  broadcasting 
over  WSYR.  The  flag  was  presented 
by  Mrs.  George  Elliott,  president  of 
the  Auxiliary,  and  was  accepted  by 
Col.  Harry  C.  Wilder,  president  of 
Central  New  York  Broadcasting 
Corp.,  operating  WSYR. 

I  Ain 

I  ' 

SOME  SCRIPT  TIPS 

Ainley  Gives  Lessons  in 

Writing  for  Radio  
POINTING  OUT  that  the  writer's 
inability  to  see  his  own  brain  child 
in  a  critical  light  leads  to  most  of 
the  rejection  slips  for  radio  scripts, 
Joe  Ainley,  director  of  Knicker- 

bocker Playhouse  on  NBC-Red,  has 
listed  the  following  pitfalls  avoided 
by  a  succesful  radio  author  in  writ- 

ing his  material: 
Don't  start  out  with  an  idea  that 

you  can't  finish. Avoid  mob  scenes  at  the  microphone, 
they  merely  confuse  the  listener.  And, 
if  possible,  avoid  having  more  than 
four  characters  at  the  microphone  at once. 

Don't  let  the  principal  characters 
change  personality  from  one  act  to  the 
next — unless,  of  course,  you  happen  to 
be  dealing  with  schizophrenia. 

Avoid  scenes  where  the  action  de- 
pends for  its  effectiveness  on  being 

seen.  In  other  words,  a  sunrise  may 
be  swell  stuff  in  Technicolor,  but  it's awfully  hard  to  do  on  the  mike. 

Other  Tips 

Stay  away  from  impossible  sound effects.  The  sound  effects  men  are 
versatile  lads  indeed,  but  there's  a limit  to  genius  such  as  the  problem 
of  figuring  out  what  kind  of  noise  a 
pterodactyl  would  make. 

Don't  let  the  show  move  too  slowly. 
Or,  if  you  must  have  a  low  pitch 
scene,  contrast  it  immediately  with  a 
high  pitch  scene.  Don't  waste  lines. Make  every  line  contribute  to  the  plot 
or  to  one  of  the  essential  characteriza- tions in  the  play. 

Don't  start  out  with  a  comedy  and 
finish  it  up  as  a  melodrama.  If  you 
do  run  into  this  two-headed  situation, 
you  might  tear  the  script  apart  in  the 
middle  and  write  a  comedy  ending  for 
the  last  half  .  .  .  thus  winding  up  with 
two  scripts  where  one  bloomed  before. 

Don't  let  the  hero  or  heroine  be 
stuffed  shirts.  They  can  be  noble,  but 
they  must  be  interestingly  human,  and 
they  shouldn't  be  like  the  script  people used  last  week. 

Avoid  writing  a  "super-dooper" — a script  in  which  there  are  so  many  dif- ferent situations  that  even  the  cast 
has  a  difficult  time  keeping  itself  un- 

scrambled, let  alone  the  audience. 

Jobs  by  the  Thousands 
Are  Created  by  Radio, 

Cisler  Tells  Printers 
POINTING  out  that  radio  has 
created  many  thousand  jobs  for 
union  members,  S.  A.  Cisler,  gen- 

eral manager  of  WGRC,  Louisville, 
in  a  letter  to  the  Courier- Journal, 
takes  sharp  issue  with  a  proposal 
of  John  B.  Haggerty,  president  of 
the  International  Allied  Printing 
Trades  Council,  to  impose  restric- 

tive taxes  on  radio  revenue. 
"The  printers  complain  that  ra- 

dio has  cost  them  25,000  jobs," 
Mr.  Cisler  wrote,  "but  think  of  the millions  of  dollars  spent  in  wages 
for  radio  set  manufacturing  plants, 
talent,  personnel  of  stations,  etc. 

If  any  printers  h'ave  lost  out through  radio  it  remains  to  be 
proved.  However,  they  should  re- 

member that  to  break  up  the  broad- 
casting industry  would  throw  many 

thousands  out  of  work.  The  natu- 
ral thing  to  do  then  would  be  to 

ask  for  a  heavy  tax  on  printed 
work  to  pay  for  relief  for  ousted 
radio  people!  These  things  work 

both  ways." Rising  Costs 

Citing  the  fact  that  rising  pro- 
duction costs  form  the  greatest 

threat  to  a  free  press,  Mr.  Cisler 
quotes  from  an  article  in  the  Feb. 
15  issue  of  the  newspaper  trade 

paper,  Editor  and  Publisher.  Pres- ton Low,  manager  of  the  CNPA 
statistical  bureau,  is  quoted  by  Mr. Cisler  as  saying: 

"...  these  unions  have  suc- 
ceeded in  creating  an  artificial 

scarcity  of  labor  in  such  crafts, 
thereby  forcing  publishers  to  pay 
wages  which  are  unreasonably 
high  ..."  Mr.  Cisler  comments, "from  such  an  authority  radio 
gathers  that  loss  of  work  for  some 
printers  is  not  entirely  the  fault 
of  the  rapid  public  acceptance  of 
a  new  form  of  advertising." 

The  WGRC  general  manager  con- 
cludes, "We  believe  that  if  the 

printers  are  determined  to  break 
broadcasting,  that  other  unions  who 
also  have  employes  supported  by 
radio  revenues  will  have  something 

to  say." 
GE  Video  Hearing 

INVOLVING  television  operations 
of  General  Electric  Co.  in  Schenec- 

tady, the  FCC  sitting  en  banc  on 
Feb.  19  designated  for  hearing  the 

renewal  applications  for  GE's  ex- perimental television  station,  W2XB, 
and  its  television  relay  station, 

W2XI,  along  with  the  license  appli- cation for  another  relay  station, 

W2XD,  for  which  GE  holds  a  con- struction permit.  According  to  the 
issues  outlined  by  the  FCC,  the 
hearing  will  be  held  to  determine 
whether  the  licensee  has  operated 
the  stations  in  accordance  with 
FCC  rules  and  regulations,  particu- 

larly Sections  4.72  and  4.74,  and  if 
not,  whether  public  interest,  con- venience and  necessity  would  be 
served  by  granting  the  applica- 

tions.,No  date  has  been  set  for  the 
hearing. 
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Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to— 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

lO  SEAVICE 
124  Jackson  Ave. 

Universit/  Pork,  Md. 

WOR,  New  York,  on  Feb.  22  observed 
its  19th  anniversary.  The  present  50 
kw.  MBS  key  in  New  York  started 
with  a  250-watt  DeForest  transmitter 
in  a  tiny  makeshift  studio. 

WALKER  TO  DIRECT 

FLORIDA  HEARimS 

PURSUANT  to  orders  proposing 
revocation  of  licenses  of  WTMC, 
Ocala,  Fla.,  and  WDLP,  Panama 
City,  Fla.,  on  grounds  of  "con- 

cealment of  ownership",  the  FCC 
last  Wednesday  designated  Com- 

missioner Paul  A.  Walker  to  pre- 
side at  hearings  to  be  held  in  a 

Florida  city  to  be  designated. 
The  FCC  charged,  following  an 

investigation,  that  the  actual  oper- 
ator of  both  stations  is  John  H. 

Perry,  publisher  of  the  Pensacola 
News-Journal,  which  operates 
WCOA;  Jacksonville  Journal,  af- 

filiated with  WJHP;  Panama  City 
News-Herald,  and  other  newspa- 

pers [Broadcasting,  Jan.  27]. 
The  revocation  orders  alleged 

that  Mr.  Perry  had  been  the  real 
party  in  interest  from  the  outset 
and  that  his  interest  had  not  been 
divulged.  WTMC  operates  with  100 
watts  on  1500  kc,  and  WDLP  with 
250  watts  day  and  100  night  on 
1200  kc. 

CLjV'SSIFIED 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  v/ord.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Sports  announcer — state  all  information  in 
first  letter.  Photo,  expected  salary,  age, 
etc.  Box  237,  Broadcasting. 

Salesman  and  Crew  Manager — experienced 
and  capable  managing  parade  program 
or  other  feature  promotion  ;  submit  refer- 

ences. Box  234,  Broadcasting. 

Engineer — for  Midwest  manufacturer  of 
radio  transmitting  equipment — prefer- 

ably with  transmitter  design,  construc- 
tion, and  maintenance  experience.  Box 

235,  Broadcasting. 

Continuity  Writer — special  ability  for  mail- 
pulling  copy,  must  get  results.  Immedi- 

ate opening.  Submit  experience  and  ref- 
erences. Box  239,  Broadcasting. 

Openings  on  Hand! — for  qualified  em- 
ployees— every  department — announcers, 

operators,  combinations,  transradio  press, 
salesmen,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

Engineer-Announcer  —  mostly  announcing 
opportunity.  Must  have  ability,  experi- 

ence. Little  transmitter  duty.  Southern 
local  independent  station.  Fair  salary. 
State  references.  Send  audition  record. 
Box  236,  Broadcasting. 

I  COMBINATION  ANNOUNCER  -  OPERA- 
TOR— no  technical  ability  required,  only 

radio  telephone  or  telegraph  first  class 
ticket,  but  top-flight  announcing  im- 

perative. Send  transcription  air  work 
immediately.  KJBS,  San  Francisco. 

Situations  Wanted 

Outstanding  sports  announcer  —  excellent 
baseball  play  by  play.  News  and  com- 

mercials. Box  241,  Broadcasting. 

Announcer  seeks  advancement  —  twenty, 
single,  year's  experience  newscasting, commercial  announcing.  Transcriptions 
available.  Employed  in  southern  station. 
Box  243,  Broadcasting. 

OPERATOR- ANNOUNCER  -  NEWS  -  Studio 
Programs  —  desires  connection  Middle 
West.  Now  employed.  Network  affiliation. 
Married.  Excellent  references.  Box  244, Broadcasting. 

Situations  Wanted  (Continued) 

Commercial  Manager — man  with  outstand- ing record  directing  sales  organization 
past  three  years.  Would  appreciate  in- 

terview. Best  references.  Box  232,  Broad- casting. 

Operator — with  First  Class  Radiotelephone 
license  desires  permanent  job.  Three  years 
experience.  Excellent  references.  Details 
furnished  on  inquiry.  Southern  states  pre- 

ferred. Box  238,  Broadcasting. 

Attention  owners  of  radio  stations! — do  you 
want  business  and  cash  returns  immedi- 

ately ?  I  can  prove  ability  to  produce  in 
thirty  minutes !  Box  240,  Broadcasting. 

Announcer,  Copy-writer — year's  experience commercial  and  sports.  21  years  old, 
single.  Employed  southern  station,  but 
seeks  chance  for  advancement.  Photo- 

graph, transcription  available.  Box  231, 
Broadcasting. 

Engineer,  not  just  an  Operator — with  22 
years'  experience  in  broadcasting  also some  announcing.  Can  m.c.  any  studio 
Hillbilly  show.  Now  employed  with  FCC. 
References  furnished  upon  request.  De- 

sires to  get  back  in  broadcasting.  Box 
242,  Broadcasting. 

I  Can  Run  Your  Program — recording,  or 
agency  radio  department  for  your  greater 
profit.  Since  1926,  I've  grown  up  with radio  in  production,  announcing,  writing, 
national  and  local  advertising.  Also  ex- 

perienced in  the  theatre.  Presently  em- 
ployed, and  past  two  years  have  managed 

commercial  recording  studio  and  been 
director  of  radio  instruction  in  one  of 
nation's  leading  theatrical  schools.  My services  are  not  cheap,  but  will  pay 
dividends.  Box  233,  Broadcasting. 

Wanted  to  Buy 

Used  broadcast  frequency  monitor — HOL- 
LISTER  CRYSTAL  COMPANY,  WICH- 

ITA, KANSAS. 

For  Sale 

For  Salt — a  Lingo  type  antenna,  188  ft. 
tall,  applicable  to  the  1200,  1300,  and 
1400  frequency  range.  Tower  in  perfect 
condition,  located  in  Ashland,  Ky.  Address 
manager  WCMI. 

Not  at  Home 

SUBTLE  but  futile  trick 
was  tried  by  the  listeners  of 
cash  giveaway  programs  on 
WIBG,  Glenside,  Pa.  Before 
the  particular  program  goes 
on  the  air,  listeners  called 
the  station,  saying  they 
wouldn't  be  at  home  during 
the  broadcast.  They  left  their 
telephone  numbers  and  said 
that  if  their  number  was 
picked,  no  call  should  be  put 

through  because  they  didn't want  prospective  robbers, 
who  might  be  listening,  to 
know  everyone  was  out.  But 
actually,  they  hoped  the  sta- 

tion would  be  looking  for 

phone  numbers  that  wouldn't be  answered  so  the  giveaway 
jackpot  would  be  bigger  and 
the  announcer  would  call 
their  numbers  first. 

OYSTER  SHELL  PRODUCTS  Co., 
New  Rochelle,  N.  Y.,  has  named  Hus- band &  Thomas  its  agency,  effective 
March  1,  and  will  continue  its  spot 
campaign  on  40  stations. 

WOODY  HERAAAN 
records  for 

UNG-WORTH 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  BIdg.      Dl.  1205 

Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

PAUL   F. GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   BIdg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR.-ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Offlce:    Crossroads  of 
7134  Main  St.  '*l'>r^i Kansas  City,  Mo.  L     A     J    Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowcn   BIdg.  «  WASH..   D.  C.  •  NA.  6716 
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"THE  FISHING  was  swell"  reports  this  radio  trio  after  a  deep-sea  cruise 
on  the  good  ship  Ruther  King  II,  out  of  Key  West.  Left  to  right  are 

-  Bob  Allen,  of  Washington  Merry-Go-Round  fame,  who  also  does  a 
weekly  NBC-Blue  program  under  sponsorship  of  the  Brazilian  Govern- 

ment; Walter  Brown,  vice-president  and  general  manager  of  WSPA  and 
WORD,  Spartanburg,  S.  C.,  and  A.  B.  Taylor,  WSPA-WORD  president. 

BIG  LEAGUE  GAMES 

SHIFTED  TO  WPEN 

WCAU,  Philadelphia,  in  line  with 
the  policy  formulated  by  CBS,  has 
decided  not  to  broadcast  the  play- 
by-play  descriptions  of  the  major 
league  baseball  clubs  this  coming 
season  and  has  leased  its  rights 
to  WPEN  for  1941.  At  a  reported 
figure  of  $72,500,  WCAU  pur- chased the  exclusive  broadcast 
rights  to  the  Phillies  home  games 
and  has  four  more  years  of  a  five- 
year  contract.  Rights  to  the  Ath- 

letics games  are  held  by  Atlantic 
Refining  Co.,  with  two  years  re- 

maining of  a  three-year  exclusive contract. 
It  was  learned  the  WPEN 

games  will  be  sponsored  by  So- 
cony-Vacuum  Oil  Co.  and  General 
Mills.  A  similar  arrangement 
existed  on  WCAU  last  season.  It 
was  also  learned  that  Red  Barber, 
WOR  announcer  who  handled  the 
Brooklyn  games  last  season,  will 
come  here  for  the  WPEN  broad- 

casts, assisted  by  Ira  Walsh, 
WPEN  sports  director. 

Atlantic  Refining  will  again  per- - mit  broadcasting  of  Athletics 
games  for  the  privilege  of  airing 
the  Phillies  games  for  the  Atlan- 

tic-sponsored regional  network  or- 
iginating at  WIP,  Philadelphia. 

The  Atlantic  regional  this  season 
likely  will  include  only  four  sta- 

tions in  view  of  the  fact  that  the 
Inter-State  League,  minor  baseball 
league  in  this  territory,  banned 
the  broadcasting  of  major  league 
games  in  any  of  its  eight  cities, 
many  of  which  carried  Atlantic 
games  [BROADCASTING,  Feb.  17]. 
Moreover,  it  was  learned  that  At- 

lantic Refining  will  seek  a  new  orig- 
inating station  after  the  1941  sea- 

son, since  WIP  joins  MBS  March 
1.  WIP's  contract  with  MBS,  it 
is  understood,  calls  for  guaran- 

teed afternoon  time  to  start  in 
1942. 

Piel  Starts  Carter 

PIEL  BROS.,  Brooklyn,  will  spon- 
sor Boake  Carter's  news  commen- 

taries on  12  eastern  MBS  stations 
for  Piel's  beers,  beginning  March 12.  Carter  returned  to  network  ra- 

dio last  October,  after  an  absence 
of  two  years,  to  do  a  series  on 
MBS  for  United  Airlines  and  since 
its  conclusion  he  has  continued  on 
MBS  as  a  sustaining  program.  New 
series,  placed  through  Sherman  K. 
Ellis  &  Co.,  New  York,  will  be 
broadcast  from  8:30  to  8:45  p.m. 
on  the  following  schedule:  Mondav, 
Wednesday  and  Saturday  on  WOR, 
New  York;  Monday  and  Wednes- 

day on  WIP,  Philadelnhia;  Wed- 
nesdav  on  WOL,  Washington, 
WKBW,  Buffalo,  WABY,  Albany, 
WCBM,  Baltimore,  WNBF,  Bing- 
hamton,  WAGE.  Syracuse,  with 
Mondav  to  be  added  after  the  first 
13  weeks  to  WOL,  WKBM,  WABY; 
Monday  on  WORK,  York,  WKBO, 
Harrisburg.  On  June  11  WILM, 
Wilmington,  and  WCAE.  Pitts- 

burgh, will  be  added  for  the  Wed- 
nesday broadcasts. 

Ballantine  on  15 

P.  BALLANTINE  &  Sons,  Newark 
(beer),  started  in  mid-February 
spot  announcements  four  times 
weekly  on  15  New  England  sta- 

tions. Contracts  are  for  13  weeks 
and  were  placed  through  J.  Walter 
Thompson  Co.,  New  York. 

Born  to  Swing 

A  FEW  weeks  ago,  on  Jan. 
29,  Chief  Announcer  J.  B. 
Clark,  of  WRAL,  Raleigh, 
N.  C,  became  a  father.  Tbe 
attending  doctor  was  an  ar- 

dent fan  of  Raymond  Gram 
Swing,  MBS  commentator. 
The  Clark  baby  was  born  at 
10:20  p.m.,  just  five  minutes 
after  the  nightly  Swing 
broadcast.  According  to  Mrs. 
Clark,  the  doctor  set  up  a 
portable  radio  in  the  delivery 
room  and  listened  to  Mr. 
Swing's  broadcast  while  the 
child  was  brought  into  the 
world.  WRAL  folk  sent  a 
note  to  Lester  Gottlieb,  MBS 
public  relations  director,  who 
apparently  passed  it  on  to 
Mr.  Swing.  For  in  mid-Feb- 

ruary Mr.  Swing  sent  two 
large  bouquets  to  Mrs.  Clark, 
along  with  a  personal  note 
with  good  wishes. 

Lever  Baseball 

LEVER  BROTHERS  Co.,  Cam- 
bridge, will  co-sponsor  on  behalf  of 

Lifebuoy  soap  1941  baseball  broad- 
casts on  both  home  and  away  games 

of  the  Brooklyn  Dodgers  on  WOR, 
New  York.  Deal  represents  the  first 
time  Lever  has  sponsored,  baseball 
broadcasts.  Co-sponsor  had  not 
been  definitely  lined  up  as  Broad- 

casting went  to  press.  William 
Esty  &  Co.,  New  York,  is  agency. 

Macfadden  oii  25 

MACFADDEN  Publications,  New 
York,  is  placing  chain  break  an- 

nouncement for  True  Story  maga- 
zine on  about  25  stations.  While 

Arthur  Kudner  Inc.,  New  York, 
continues  as  the  agency  for  True 
Story,  contracts  for  the  spot  anr 
nouncements,  which  in  most  cases 
are  for  six  times  weekly,  are  being 
handled  through  Ruthrauff  &  Ryan, 
New  York. 

Survey  Shows  Addition 

Of  Many  Radio  Columns 
RADIO  COLUMNS  or  sections 
have  been  added  in  the  last  18 
months  by  127  newspapers,  accord- 

ing to  a  survey  conducted  by  the 
NBC  Central  Division,  Chicago. 
During  that  time  81  newspapers 
have  dropped  this  feature.  Thus  46 
newspapers  have  been  gained  in 
that  period  of  time.  According  to 
William  Ray,  press  chief  of  net- 

work's Chicago  oflfice,  tearsheets 
were  ordered  of  all  daily  newspa- 

pers using  radio  columns,  picture 
spreads  and  stories  about  programs 
or  artists.  Those  merely  running 
program  listings  were  ignored. 

It  was  found  at  first  that  328 
newspapers  used  extensive  material 
daily  and  or  Sunday.  These  in- 

cluded 40  using  this  material  Sun- 
days only;  184  using  daily  issues 

but  excluding  Sundays;  104  using 
daily  and  Sunday  editions.  Current- 

ly, 374  newspapers  are  using  this 
material.  These  include  81  on  Sun- 

days; 187  daily  but  excluding  Sun- 
days; 106  daily  and  Sunday. 

Nehi's  Big  Drive 
NEHI  Corp.,  Columbus,  Ga.,  will 
launch  one  of  the  largest  spot  cam- 

paigns of  the  season  on  behalf  of 
Royal  Crown  Cola  when  it  starts 
sponsorship  on  March  17  of  five.- 
minute  transcribed  programs  five 
time  weekly  on  284  stations.  Tran- 

scriptions will  feature  Howard  & 
Shelton,  comedy  team,  and  a  theme 
song  advertising  the  beverage. 
Commercials  will  be  in  the  form  of 
testimonials  by  Hollywood  stars. 
Business  will  be  placed  by  local 
dealers  in  some  markets,  and  in 
others  through  BBDO,  the  agency in  charge. 

Allcocks  Spots 

ALLCOCKS  MFC  Co.,  Ossining, 
N.  Y.  (porous  plasters),  is  using 
one-minute  spot  announcements 
three  times  weekly  on  six  stations. 
Contracts  are  for  13  weeks  and 
were  placed  through  Small  & 
Seiffer,  New  York. 

Three  Chicago  Stations 

Pay  More  for  Baseball 
As  WBBM  Drops  Out 
WITH  the  dropping  of  baseball 
broadcasts  by  WBBM,  the  three 
remaining  outlets  which  will  carry 
daily  reports  of  the  sport  in  that 
city  have  agreed  to  increase  their 
payments  for  the  broadcasts  to 
make  up  partially  the  loss  of  reve- nue of  the  baseball  clubs.  WGN 
will  pay  $40,384.61  during  1941,  an 
increase  of  approximately  $10,000 
over  1940.  Sponsor  for  the  coming 
season  will  again  be  the  P.  Lorillard 
Co.,  New  York.  J.  Walter  Thomp- 

son Co.,  New  York,  handles  the 
account.  Bob  Elson  will  do  the  play- 
by-play  broadcasts.  WCFL  and 
WJJD  will  pay  like  amounts,  $14,- 
807.80.  This  is  an  average  of  ap- 

proximately $4,000  for  WCFL  and 
$6,000  for  WJJD. For  the  seventh  consecutive  year 
The  Texas  Co.,  Central  Division, 
will  use  Hal  Totten,  veteran  sports- 
caster  on  WCFL.  Sponsor  will  pro- 

mote many  of  its  products  and 
services  during  the  season.  Buchan- an &  Co.,  Chicago,  is  agency. 
WJJD  will  have  Walgreen  Drug 

Co.,  Chicago  (chain),  as  exclusive 
sponsor  for  the  broadcasts  during 
1941.  Previously  sponsorship  was 
divided  among  four  sponsors.  Pat 
Flanagan,  formerly  of  WBBM,  and 
Alan  Hale,  formerly  of  WISN, 
Milwaukee,  will  handle  the  broad- casts as  a  new  team  replacing 
Charles  Grimm  who  has  accepted 
the  job  of  coach  with  the  Chicago 
Cubs,  who  was  formerly  paired  on 
the  broadcasts  with  Lou  Fonsoca, 

promotion  manager  of  the  Ameri- can League.  Schwimmer  A  Scott, 
Chicago,  handles  the  Walgreen  ac- count. 

Peter  Hand  Brewing  Co.,  Chi- 
cago, has  bought  15-minute  peri- 

ods preceding  games  on  WJJD  for 
Dugout  Dope  by  Alan  Hale,  placed 
by  Mitchell-Faust  Adv.  Agency, 
Chicago.  Erie  Clothing  Co.,  Chica- 

go (men's  chain)  has  bought  10 minutes  preceding  Dugout  Dope 
for  Pat  Flanagan  Presents,  placed 
by  Gourfain-Cobb,  Chicago.  The 
quarter-hour  after  WJJD  games 
has  been  bought  by  Schwimmer  & 
Scott,  Chicago,  for  an  un-named client. 

Cleveland  Baseball 
SHERWIN-WILLIAMS  Co., 
Cleveland  between  Feb.  and  April 
12  is  sponsoring  quarter-hour  pro- 

grams covering  the  Cleveland  In- dians baseball  team  in  training 
camp.  The  series  includes  six  eve^ 
ning  programs  a  week,  with  Pinkey 
Hunter  of  WCLE  and  Jack  Gran- 
ly  of  WHK  as  commentators.  Agen- 

cy is  T.  J.  Maloney  Inc.,  New  York. 

Klear-Vu  Series 

A.  L.  SIEGEL  Co.,  New  York 
(Klear-Vu  bowl  covers) ,  is  sponsor- 

ing, announcements  three  times  a 
week  on  participating  home  forum 
programs  on  KDKA,  Pittsburgh, 
and  WJR,  Detroit.  More  stations 
will  be  added,  according  to  S.  R. 
Leon  Inc.,  New  York,  the  agency. 

BMl  Tunes  in  Movie 
BMI  tunes  will  be  featured  in  the 
movie  "Pot  of  Gold"  produced  by 
James  Roosevelt  and  starring 
James  Stewart,  Paulette  Goddard 
and  Horace  Heidt's  orchestra, 
featured  on  the  Pot  o'  Gold  broad- cast. 
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GROCERS  CAPITALIZE  ON  SALES  OPPORTUNITIES 

OF  WLW-ADVERTISED  BRANDS 

"We  find  a  steady  year-round  movement  on  products  advertised  over 

WLW.  the  Nation's  Station.  By  tying-in  with  WLW's  complete  mer- 

chandising service  we,  as  well  as  our  customers,  are  able  to  capitalize 

on  the  sales  opportunities  offered  by  these  staple  brands." 

(Signed):  Charles  Mescher,  President 

Dixie  Wholesale  Grocery,  Inc. 

Covington,  Kentucky 

The  Dixie  Wlioiesale  Grocery 

serves  the  Northern  Kentucky 

area  in  which  Covington  and 

Newport  are  located. 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NATION'S 

ST/iTION 



Keep  all  the  original  sparkle 

in  transcribed  delayed  programs 

ALMOST  an  identical  "twin"  to  the  original 
-tV  performance  is  the  performance  tran- 

scribed on  the  new  high-fidelity  DeLuxe  RCA 
Recorder  Model  73-A!  Unmarred  by  distor- 

tion and  harshness,  your  rebroadcast  retains 
all  the  life  and  color,  all  the  sparkle  and 
warmth,  that  makes  a  broadcast  program  live! 

Extra  convenience,  too,  in  this  RCA  73-A! 
Now,  without  changing  lead-screws,  you  can 
record  outside-in  or  inside-out,  78  or  33K 

r.p.m.,  at  any  number  of  lines  per  inch  be- 
tween 96  and  154.  To  change  the  feed,  just 

turn  the  knob! 

TWO  motors  simultaneously  rim-drive  the 
extra-heavy  turntable,  for  high  torque,  excel- 

lent regulation,  low  slippage.  Unique  mecha- 
nism automatically  lowers  cutting-head  slowly 

onto  record — no  chance  of  stylus-breakage  at 
awkward  times. 

Recording  for  rebroadcast  is  becoming 
more  important  than  ever  .  . .  invest  in  the  re- 

corder that  offers  you  the  most  in  quality  and 
performance  and  adaptability!  Over  40  years 
of  recording  experience  lie  behind  this  RCA 
recorder,  designed  by  the  same  engineers  who 
design  recorders  for  RCA  Victor  Records. 
Write  for  complete  literature  and  data. •  • 

Use  RCA  Radio  Tubes  in  your  station  for  finer 

perjormance. 

,  "ruction. "^rec/sio-  r- 

New  York:  1270  Sixth  Ave.  ■ 
Dallas:  Santa  Fe  Bldg. 

Chicago:  589  E.  Illinois  St.  •  Atlanta:  530  Citizens  &  Southern  Bank  Bldg. 
San  Francisco:  170  Ninth  St.  •  Hollywood:  1016  N.  Sycamore  Ave. 

MI 
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^^CMTL  YOV  FORGET 

THAT  IOWA  STATION 

0  Having  been  in  the  radio  business  for  seven- 

teen years,  we're  not  so  ingenious  as  to  think  that 

"distance  fans"  are  very  important  to  any  station. 

But  WHO  gets  so  many  letters  from  regular  lis- 

teners in  far-off  spots  that  we're  almost  inclined  to 

draw  some  conclusions! 

For  instance,  referring  to  our  late-evening  news- 

cast, a  family  in  Caredo,  West  Virginia,  writes  "We 

hope  .  .  .  WHO  .  .  .  will  continue  to  be  our  lullaby 

every  night  as  long  as  we  both  live."  A  couple  in 

Saskatchewan,  Canada,  says  "we  usually  make  it 

our  bed-time  story"  .  .  .  Every  week,  we  receive 

letters  from  almost  every  State  In  the  Union. 

What  this  proves,  to  our  minds,  is  that  since  WHO 

gives  you  the  power  to  climb  distant  mountains, 

it  certainly  gives  you  the  power  to  romp  in  high 

gear  over  the  hills  and  dales  of  Iowa  Plus! 

Write  us  for  a  recent  mail  map — or  just  ask  Free  & 

Peters! 

^fir  IOWA  PLUS!  + 
DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC.    .  .  .    National  Representatives 



FOUR  LETTERS 
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Remember 

if  you  want 

MAIL 

RESPONSE 

John  Blair 

Man'' 

"<]    CBS  Affiliate       FAIRMONT,  W.  Va. 

5000  watts  day    •    1000  watts  night 



The  Ideas 

of  March 
.  .  .  are  nothing  to  beware  of; 

in  fact,  they're  pretty  much 
something  to  be  proud  of,  so 
far  as  Standard  library  releases 
are  concerned. 

As  one  idea,  try  listening  to  the 
twenty  latest  recordings  of 
Henry  Busse  and  Alvino  Rey 
which  make  up  part  of  the 
first-of-the-month  package  to 
Standard  subscribers.  And  the 

balance  of  the  package  con- 
tains some  of  the  finest  popu- 

lar symphonic  material  ever 
done  by  our  augmented  con- 

cert orchestra. 

Thanks  for  the  tremendous 

appreciation  you  program  wor- 
riers have  given  to  Freddie 

Martin's  fine  band,  the  MacFar- 
land  Twins  solid  orchestra  and 
the  new  vocals  by  Dyana  Gale 
released  to  you  the  middle  of 
last  month  as  per  our  promise. 
More  of  Martin  and  the  MacFar- 
lands  in  a  hurry. 

For  those  who  like  statistics, 
the  Standard  basic  library  now 
contains  2246  non-ASCAP 
selections;  and  a  hundred  new 
ones  come  up  like  thunder 
each  and  every  month.  An- 

other group  of  numerals  full  of 
significance  is  that  three  digit 
item  at  the  end  of  this  column 
which  indicates  that  more  sta- 

tions use  Standard  transcrip- 
tions than  any  other. 

Ur.  of  eer^°to5?«^^ 

to  render  ^erelyN/^  /  

^-  —station  15BL^ 

Dallas, 

Write  for  information  on  the 
Standard  Radio  Tax-Free  lib- 

rary "SPOT-ADS",  and  Stand- 
ard Super  Sound  Effects. 

WELCOME  TO: 

WCED  —  DuBois,  Pa. 
KINY  —  Juneau,  Alaska 
KEYS  —  Corpus  Christi, 

Texas 

WATN  —  Watertown, 
N.  Y. 

I,  Now  — 295-  

Standard  Stat'ionsl 

PROOF    OF    LEADERSHIP         IN    OUR    DAfLV  MA/L 

SHOWMANSHIP,  Technical  Perfection  and  Salability  .  .  .  and  the  greatest  of  these  is 
Salability!  Built  into  every  Standard  Radio  Library  Service  is  the  commercial  touch  .  .  .  the 

inherent  ability  to  please  the  listening  public  and  sell  the  prospective  sponsor.  The  secret? 
Simply  a  dash  of  inspiration  in  production,  a  careful  balancing  of  program  material  and  talent, 
and  a  determination  to  maintain  that  standard  of  excellence  which  is  winning  the  approval  of 

more  and  more  subscribers,  who  chorus  "Yes!"  when  asked: 

"Are  Your  Transcriptions  Up  to  Standard?" 

HOLLYWOOD 
CHICAGO 

Published  every  Monday,  53rd  issue  (Year 

nd 

Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 

class  mAttejL^arc^^^^^^^^^^^^^^^^  at  Washington.  D.  C.  under  act  of  March  3.  1879. 
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and 
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50,000  WATTS 
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The  preferred  advertising  choice  of  more  radio 

stations  than  all  other  trade  publications  combined 

.  .  .  proved  the  preferred  reading  medium  of  time 

buyers  coast-to-coast  in  every  survey.  * 

Ask  about  these  five  surveys:  Transcription  Firm 

Survey,  West  Coast  Station  Survey,  Station  Representative 
Survey,  Midwest  Station  Survey,  Eastern  Stations  Survey. CBS  Afliliate    Nat'l.  Representative  —The  Katz  Agency,  Inc. 
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than  Illinois 

...and  an  old  tradition  dies  easily! 

How  many  sales  make  a  market? 

More  sales  are  made  in  August  alone  than  in  all  Illinois  in  a  year. 

More  sales  are  made  in  any  Summer  month  than  in  Illinois.  Look  at  it 

any  way  you  wish  — at  retail  sales,  payrolls  or  production.  June,  July 

or  August  is  a  bigger  market  than  Illinois.  To  snub  these  months,  to 

slow  up  your  sales  drive  on  these  markets,  is  like  defaulting  California, 

Texas  and  Illinois.  Summer  is  bigger  than  all  three! 

So  an  old  tradition  dies  easily.  The  tradition  that  it  makes  sense  for 

an  advertiser  to  fight  hard  for  his  share  of  a  big  state . . .  and  then  slack 

his  efforts  in  a  market  three  times  as  big:  June,  July  and  August. 

The  tradition  has  been  blasted  higher  than  the  summer  sky.  Blasted 

by  radio,  which  has  changed  the  face  of  Summer.  Radio  has  burst 

the  bounds  which  once  tied  advertising  to  time  or  place.  Radio  makes 

it  possible  to  cover  every  market  every  week  every  month;  to  do  this 

with  a  frequency  and  mass  coverage  no  practical  budget  can  buy  any- 

where else.  In  Summer  as  in  Winter.  That  is  why  Summer  Radio  is  now 

the  swiftest  rising  curve  in  all  radio. 

Do  THIS  Summer's  thinking  early! 
The  best  road  to  the  nation^s  markets  .  .  . 

...  is  Radio.  That's  the  judgment  of  advertisers  them- 
selves. The  volume  of  network  advertising  in  1940 

broke  all  records.  And,  radio  again  has  led  all  other media  in  advertising  gains. 

Summer  radio  rides  the  swiftest  rising  curve. 
Summer  radio  in  1940  was  again  the  highest  high  in 

bistory  —  with  a  16%  network  gain  over  '39*3  record- 
breaking  Summer  volume. 

Of  all  networks,  CBS  is  first. 
Advertisers  gave  CBS  a  greater  volume  than  any 

other  network  in  1940;  more  than  any  network  has ever  had  before. 

CBS  leads  the  Summer  parade,  too 
—  with  a  2\%  gain  in  the  summer  of  '40  over '39; 

and  an  8S%  gain  in  the  summer  of  '40  over  '38, 
You  will  want  the  BEST  road  to  the  nation^s  market 
this  summer.  We'll  be  happy  to  discuss  specific  CBS 
facilities  and  programs  for  your  Summer  of  1941,  now. 

THE  COLUMBIA  BROADCASTING  SYSTEM 



DID  SOMEONE  ASK 

ABOUT  KANSAS  CITY? 

As  cities  in  the  Middle-West  are  measured,  Greater 

Kansas  City  is  an  enormous  community — 608,186 
people,  nourished  by  the  trade  of  over  2,000,000 
people  who  live  within  its  sphere.  .  .  .  The  one 
great  metropolis  between  St.  Louis  and  the  Coast, 

Kansas  City  is  a  vital  link  in  any  national  dis- 
tribution set-up. 

Head  and  shoulders  above  all  "competition"  in  this 
important  market  stands  Station  KMBC — the  box- 
office  station — the  station  that  gets  the  big  audi- 

ence and  hence  the  big  results. 

KMBC  is  the  only  Kansas  City  station  with 

•  Really  big-city  talent 
•  Regular  network  originations 

(3000  since  1937) 

•  Complete  coverage  of  local  public  events 
•  An  exclusive  full-time  sports  commentator 
•  An  exclusive  full-time  director  of  farm 

service 

•  A  full-time  food  service  expert 

KMBC  is  the  only  Kansas  City  station  that  is  truly 

big-time — the  only  station  you  need  to  do  a  job 
in  the  Kansas  City  market.  Ask  your  Agency  to  ask 
the  Colonel ! 

KMBC 

CBSfBasic   •   Arthur  B.  Church,  President 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

INC 

Since  May,  1932 
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Justice  Department  Acts  to  Check  Petrillo 

Will  Start  Grand  Jury  Action  Within  10  Days  Against 

AFM  President;  Artist  Booking  Agencies  Namecl 

By  SOL  TAISHOFF 
TIMING  its  action  to  coincide  with  the  threatened  March  1 
boycott  of  members  of  the  American  Guild  of  Musical  Artists 
by  the  American  Federation  of  Musicians,  the  Department  of 
Justice  announced  last  Friday  that  it  plans  to  launch  grand 
jury  proceedings  against  James  C.  Petrillo,  AFM  president 

and  virtual  dictator  of  the  musicians'  realm. 
Assistant  Attorney  General  Thurman  Arnold,  head  of  the 

Anti-Trust  Division,  said  the  grand  jury  would  be  convened 

"shortly"  to  investigate  complaints  relating  to  practices  of 
booking  agencies,  concert  bureaus,  broadcasters  and  others  in 
their  dealings  with  ̂ rtists  in   

the  rupture  in  ASCAP-broadcast- 
ing  industry  relations.  At  that  time 
he  announced  that  criminal  pro- 

ceedings would  be  instituted  against 
both  ASCAP  and  the  broadcasting 
industry.  This  resulted  in  the  ac- 

ceptance of  a  consent  decree  by 
BMI  in  January;  institution,  of 
criminal  proceedings  against 
ASCAP  a  fortnight  later,  and  the 
signing  of  a  consent  decree  by 
ASCAP  last  week. 

Following  a  recent  court  decision 
upholding  the  claims  of  Petrillo 
that  his  union,  under  the  American 

the  musical  fields.  Emphasis, 
however,  was  placed  upon 
AFM  and  the  powers  of  Pe- 

trillo, which  were  said  to  be 

"absolute  and  subject  to  no 
control". 

Within  Fortnight 
While  the  announcement  did  not 

disclose  where  or  when  the  pro- 
ceedings would  be  instituted,  it  is 

understood  that  the  Department  in- 
tends to  proceed  within  ten  days. 

Several  places  were  understood  to 
be  under  consideration.  Because  the 
Department  regards  Milwaukee  as 
a  typical  American  city,  with  a 
music-loving  populace,  it  is  entire- 

ly possible  that  proceedings  will  be 
instituted  there. 

Victor  0.  Waters,  special  assis- 
tant to  the  Attorney  General  in 

charge  of  the  ASCAP-BMI  litiga- 
tion, which  resulted  in  successful 

consummation  of  consent  decrees, 
promptly  will  be  assigned  to  this 
case.  It  is  understood  he  has  con- 

ducted the  preliminary  investiga- 
tions, along  with  his  immediate 

chief,  Holmes  Baldridge,  chief  of 
the  Litigation  Section  of  the  De- 

partment. Officials  and  attorneys  of 
AGMA  have  conferred  with  Anti- 
Trust  Division  attorneys  during  the 
last  six  months. 

While  the  announcement  did  not 

'  touch  upon  the  AFM-broadcasting 
'  controversy  of  past  years  involving 
'  "made  work"  through  the  forced 
I  retention  of  fixed  quotas  of  musi- 

cians at  stations,   it  is  assumed 
this  will  be  an  important  aspect  of 
the  Government's  prosecution. 
The  "press  release"  procedure, 

rather  than  the  actual  filing  of  the 
^  action,  is  similar  to  Assistant  At- 
'  torney    General    Arnold's  method 
employed  last  December,  prior  to 

PRESIDENT  PETRILLO 

Federation  of  Labor,  had  sole  juris- 
diction over  all  instrumental  musi- 

cians, the  AFM  czar  set  March  1 
as  the  deadline  for  all  instrumen- 

talists belonging  to  AGMA  to  join 
AFM  or  be  barred  from  perform- 

Waters  Appointed  to  Conduct  Inquiry 

Into  Purported  Net  Monopoly  Activity 

HAVING  all  but  concluded  its  anti- 
monopoly  action  against  ASCAP, 
the  Department  of  Justice  has  as- 

signed one  of  its  ace  attorneys,  Vic- 
tor 0.  Waters,  to  a  study  of  the  mo- 

nopoly situation"  to  ascertain whether  Sherman  anti-trust  law 
proceedings  against  networks  are 
warranted. 

Mr.  Waters,  it  was  learned  au- 
thoritatively last  week,  already  has 

been  detailed  to  this  work,  though 
he  is  still  engrossed  in  concluding 
the  Government's  copyright  pro- 

ceedings. These  are  expected  to  cul- 
minate during  the  ensuing  week 

with  the  entering  of  a  consent  de- 
cree in  New  York  and  with  the  dis- 

missal of  the  criminal  suit  filed  last 
month  in  Milwaukee. 

The  32-year-old  former  Oklahoma 
prosecutor  was  assigned  to  the  net- work -  monopoly  proceedings  by 
Holmes  Baldridge,  chief  of  the 
Trial  Section  of  the  Anti-Trust  Di- 

vision and  a  former  special  counsel 
of  the  FCC  on  the  AT&T  investi- 

gation. He  will  function  under  Mr. 

Baldridge  and  Assistant  Attorney 
General  Thurman  Arnold  in  charge 
of  the  Anti-Trust  Division,  who 
initiated  the  ASCAP-BMI  proceed- 

ings to  which  Mr.  Waters  has  de- 
voted almost  his  entire  time  for  the 

last  year.  His  assistant  will  be 
Warren  P.  Cunningham  Jr.,  who 
has  worked  with  him  on  the  copy- 

right matter. 
AFM  Situation 

Mr.  Waters,  in  fact,  has  been  as- 
signed to  all  music-radio  matters. 

This  includes  the  American  Federa- 
tion of  Musicians  operations.  The 

Department  announced  Friday  that 
it  is  launching  grand  jury  proceed- 

ings against  AFM  President  James 
C.  Petrillo. 

Disclosure  of  the  Waters  appoint- 
ment came  just  as  the  FCC  pre- 
pared to  dispose  of  the  explosive 

network-monopoly  case  which  has 
been  before  it  since  1938.  The  Com- 

mission had  planned  to  begin  final 
consideration  of  the  report  last 

{Continued  on  Page  4.8) 

ing  with  AFM  members.  This  edict 
is  the  equivalent  of  barring  such 
instrumentalists  from  radio,  motion 
pictures,  recordings  and  concerts 
[Broadcasting,  Feb.  24]. 
Cognizant  of  this,  and  watching 

the  situation  closely,  the  Depart- 
ment announced  its  contemplated 

grand  jury  proceedings  the  day  be- 
fore the  boycott  deadline.  The  an- 

nouncement said  the  investigation 
would  cover  "the  relationship  exist- 

ing between  certain  booking  agency 

companies,  the  broadcasting  chains" and  Petrillo.  The  proceedings,  it 
said,  "will  open  with  an  inquiry 
into  complaints  which  the  Depart- ment has  received  that  Petrillo  and 

the  booking  agencies  have  com- 
bined against  the  American  Guild 

of  Musical  Artists,  headed  by  Law- 
rence Tibbett,  and  including  among 

its  members  Jascha  Heifetz,  Albert 

Spalding,  Jose  Iturbi,  Lauritz  Mel- chior,  Grace  Moore,  Mischa  Elman, 
Lily  Pons,  Gladys  Swarthout  and 

John  McCormick." Artist  Booking 

While  the  Department  said  that 
complaints  had  been  made  that  the 
networks  and  booking  agencies 
have  "combined  to  monopolize  the 
business  of  arranging  concert  tours 
and  other  public  performances  of 
interpretive  artists  who  are  mem- bers of  AGMA  and  to  dictate  the 
terms  under  which  such  appear- 

ances can  be  made,"  it  was  not  ex- 
pected that  the  inquiry  would  go 

into  the  subject  of  purported  net- 
work monopoly,  now  under  scrutiny 

of  the  FCC. 

The  Department,  however,  al- 
ready has  indicated  that  it  will 

make  an  inquiry  into  this  subject 
to  ascertain  whether  the  Sherman 
anti-trust  laws  are  being  violated, 
and  Mr.  Waters  likewise  has  been 
assigned  this  study. 

While  no  word  immediately  was 
forthcoming  from  the  Petrillo  head- 

quarters, announcement  had  been 
made  that  Albert  Spalding  would 
be  permitted  to  continue  as  master 
of  ceremonies  and  violin  soloist  on 
the  CBS  Sunday  afternoon  Coca 
Cola  series,  despite  the  March  1 
ban.  A  prominent  member  of 
AGMA,  Mr.  Spalding  had  refused 
to  accede  to  AFM  demands  that 
he  join  that  union.  CBS  announced 
Feb.  26  that  Mr.  Petrillo  had  agreed 
to  allow  the  violin  virtuoso  to  con- 

(Continued  on  Page  49) 
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Coca  Cola  Cutting 

New  Disc  Series 

Stations  Not  Having  Society 
Licenses  Again  Get  Series 

A  NEW  SET  of  Singm'  Sam  tran- 
scriptions, using  non-ASCAP  music 

exclusively,  has  been  cut  by  World 
Broadcasting  System  for  use  by 
Coca-Cola  bottlers  on  stations 
-which  do  not  hold  ASCAP  licenses, 
according  to  D'Arcy  Adv.  Co., 
agency  for  Coca-Cola  Co.  and  pro- 

ducer of  the  record  series. 
Decision  to  continue  to  include 

some  ASCAP  music  on  the  discs 
after  the  first  of  the  year  [BROAD- 

CASTING, Jan.  1]  resulted  in  the 
programs  being  dropped  by  all  but 
some  75  of  the  219  stations  pre- 

viously broadcasting  them. 

Net  Series  Enlarged 

New  records  are  being  shipped  to 
all  stations  requested  by  bottlers, 
approximately  125  in  addition  to 
the  75  vi'hich  have  continued  the 
series  without  interruption,  the 
agency  stated.  The  75  will  be  sent 
ASCAP  discs  and  125  will  get  non- 
ASCAP  discs,  it  was  said,  at  least 
until  the  ASCAP  programs  have 
all  been  broadcast  after  which  time 
it  is  probable  that  all  stations  will 
receive  the  same  programs. 

The  Sunday  afternoon  network 
program  on  CBS,  sponsored  by 
Coca-Cola  Co.  itself,  will  be  en- 

larged from  a  half-hour  to  a  45- 
minute  broadcast  on  April  6.  Spon- 

sor was  nearly  caught  in  the  mid- 
dle of  another  dispute  on  this  pro- 

gram when  its  star  and  m.c,  Al- 
bert Spalding,  violinist  member  of 

AGMA,  declined  to  join  AFM  and 
that  union  threatened  to  withdraw 
its  members  from  the  program. 
That  threat  was  withdrawn,  how- 

ever, when  CBS  notified  the  union 
that  it  had  contracted  to  supply 
Mr.  Spalding's  services  for  the  se- ries. 

Emerson  Revision 

EMERSON  DRUG  Co.,  Baltimore 
(Bromo  Seltzer),  has  changed  the 
quiz  format  of  the  Ben  Bernie  pro- 

gram, heard  Tuesdays  on  NBC-  at 
8-8:30  p.m.  Musiquiz  is  replaced 
with  New  Army  Game  in  which 
each  contestant,  called  a  "draftee", 
gets  successive  rating  of  Buck 
Private,  Sergeant,  Lieutenant,  Cap- 

tain, and  Colonel,  if  questions  are 
answered  correctly.  Questions  pay 
$1,  $2,  $5,  $10,  and  $20.00  for  each 
rating,  and  highest  scorer  gets 
chance  to  become  a  General  which 
pays  $100.  Ruthrauff  &  Ryan,  New 
York,  is  agency. 

Chrysler  CBS  News 

CHRYSLER  SALES  DIVISION  of 
Chrysler  Corp.,  Detroit,  on  March  .3 
will  start  a  campaign  for  its  fluid- 
drive  automobile  using  Elmer  Davis 
in  the  News  on  100  CBS  stations, 
Mondays,  Wednesdays,  Thursdays 
and  Saturdays,  8:55-9  p.m.  Davis 
is  sponsored  the  other  tv/o  week- 

days on  CBS  by  Gillette  Safety 
Razor  Corp.  Agency  handling  the 
Chrysler  Sales  account  is  Lee 
Anderson  Adv.  Co.,  Detroit. 

Defense  Drive  to  Use  Radio; 

Treasury  May  Name  Callahan 
NATIONWIDE  educational  cam- 

paign thought  to  be  the  most  com- 
prehensive ever  undertaken  and  de- 

signed to  acquaint  the  public  with 
the  Government's  new  defense  bond 
series,  including  extensive  use  of 
local  and  network  facilities,  is  being 
mapped  by  the  Treasury  Depart- ment. 

Secretary  Morgenthau  announced 
at  his  press  conference  last  Thurs- 

day that  the  Treasury  is  seeking 
a  $3,000,000  appropriation  from 
Congress  to  pay  for  expenses  of 
printing  the  new  securities,  ad- 

ministration and  promotion.  Broad- 
casting is  informed  that  contrary 

to  previous  Treasury  bond  cam- 
paigns, radio  time  may  be  pur- 

chased— probably  on  a  spot  basis. 
In  the  past  there  has  been  con- 

siderable criticism  over  the  appar- 
ent neglect  of  radio  when  adver- 

tising was  placed  for  the  bond 
drives.  Whereas  there  was  exten- 

sive use  of  newspaper  and  maga- 
zine advertising,  radio  donated  a 

large  amount  of  time. 

Callahan  Likely  Choice 
While  Treasury  officials  stressed 

that  no  actual  appointments  had 
been  made,  as  plans  for  the  educa- 

tional campaign  are  still  in  the  for- 
mative stage,  it  was  learned  that 

Vincent  F.  Callahan,  former  mana- 
ger of  WWL,  New  Orleans,  WBZ, 

Boston  and  sales  manager  of  WRC- 
WMAL,  Washington,  has  been  re- 

tained in  an  advisory  capacity  and 
will  no  doubt  be  named  the  director 
of  radio  for  the  campaign.  Mr.  Cal- 

lahan has  been  sitting  at  Treasury 
conferences  dealing  with  prelimi- 

nary details. 
Gayle  Johnston,  of  St.  Louis,  re- 

gional manager  of  the  Metropoli- 
tan Life  Insurance  Co.,  has  been 

named  principal  advisor  to  Secre- 
tary Morgenthau  on  the  drive.  Har- 
ford Powell,  formerly  an  editor  of 

Colliers  and  associated  with  BBDO, 
is  acting  as  advisor  on  promotion. 

If  present  plans  work  out,  offer- 
ings of  the  new  securities  probably 

will  begin  in  a  month  or  two.  In- 
cluded besides  the  usual  "baby 

bond"  will  be  an  issue  of  defense 
savings  stamps  starting  as  low  as 
10  or  25  cents  and  ranging  up  to 
$5  certificates.  The  Treasury  plans 
to  release  the  bonds  and  stamps 
through  250,000  outlets,  including 
51,000  postoffices. 

Inasmuch  as  the  campaign  is  still 
in  the  planning  stage,  officials  were 
reluctant  to  discuss  any  radio  plans. 
However,  it  is  assumed  that  radio 
will  be  the  basic  medium,  with 
heavy  use  of  motion  pictures,  maga- 

zines, and  newspapers  as  well  as 
direct  mail. 
Treasury  officials  emphasized 

that  the  campaign  to  "educate"  the 
public  would  in  no  way  parallel  the 
Liberty  Loan  drives  of  the  World 
War  period.  The  present  plan  is 
merely  to  call  the  attention  of  not 
only  the  investing  public  but  the 
man  in  the  street  to  the  opportunity 
of  purchasing  gilt-edged  Govern- 

ment securities  in  small  amounts. 
Use  of  radio  would  not  be  limited 

to  "hitch  hike"  announcements  on 
network  commercials  but  would  be 
aimed  particularly  at  localizing  the 
drive.  It  is  thought  regional  and 
city  contacts  would  be  named  to 
handle  details  in  their  respective 
areas.  These  would  work  under 
Washington  direction  in  lining  up 
various  local  programs.  Networks 
would  be  used  in  a  general  way, 
while  the  stations  would  be  utilized 
for  follow-up  work,  which  is  ex- 

pected to  put  the  campaign  over. 
Several  leading  advertising  agen- 

cies have  submitted  proposed  cam- 
paigns to  the  Treasury  Department 

for  consideration.  At  least  one  or 
more  agencies  will  be  named  to 
handle  the  drive. 

Sayman  Products  Plans 
Extensive    Disc  Series 
T.  M.  SAYMAN  PRODUCTS  Co., 
St.  Louis  (Vegetable  Wonder  soap 
and  salve),  which  has  appointed 
Kelly,  Stuhlman  &  Zahrndt,  St. 
Louis,  as  its  agency,  on  March  31 
starts  a  39-week  thrice-weekly 
transcribed  quarter-hour  series  on 
12  stations.  Featured  will  be 
Kathryn  Turney  Garten,  book  re- viewer and  speaker. 

Stations  selected  for  the  initial 
campaign,  which  may  be  extended 
if  the  results  prove  favorable,  are 
WNEW  WCFL  WHK  WIRE 
KFWB  KFRC  WHB  WROL  WTHT 
WAAB  WGST  KXOK.  In  addition, 
sponsor  is  currently  running  six- 
weekly  quarter-hour  news  periods 
on  WSM,  Nashville,  which  has  been 
running  since  last  April  but  is  now 
handled  by  the  new  agency.  A 
thrice-weekly  quarter-hour  variety 
show  featuring  Wiley  &  Gene  is  on 
XEAW,  Reynosa,  Mexico.  Sponsor 
plans  include  an  extensive  maga- 

zine, trade  paper  and  newspaper 
campaign  to  supplement  radio. 

Big  Morrell  Week 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  consis- 
tant  user  of  radio,  on  March  3 
started  an  intensive  one-week  live 
announcement  campaign  on  25  sta- 

tions. Contracts  call  for  13  an- 
nouncements on  each  station  for 

the  week.  Selected  are  KOA  WJR 
WFAA  WTAM  WLW  WBEN 
WBZ  WOR  WJSV  KMOX  KSFO 
KSL  KDKA  WCAU  WOW  WSM 
KSTP  WCCO  WTMJ  WMC  KNK 
KMBC  WFBM  WTIC  WEBC. 
Agency  is  Henri,  Hurst  &  Mc- Donald, Chicago. 

Penn  Renews 

FOR  THE  second  year  Penn  To- 
bacco Co.,  Wilkes-Barre,  Pa.,  is  re- 

newing in  mid-March  its  sponsor- 
ship of  the  CBS  Vox  Pop  program 

on  WHOM,  Jersey  City,  Thursdays 
7:30-8  p.m.  WHOM  picks  up  the 
program  from  CBS,  presenting  it 
in  the  interests  of  Kentucky  Club 
tobacco  and  Julep  cigarettes.  Agen- 

cy is  Ruthrauff  &  Ryan,  New  York. 

John's  Squawk 

JOHN  BROWN,  WLS,  Chi- 
cago, staff  pianist,  became  a 

little  annoyed  recently.  For 
the  third  day  in  a  row  a  tran- 

scribed announcement  was  in- 
troduced following  a  short 

piano  interlude  by  Brown. 
The  first  dramatic  line  on  the 

platter  was  a  woman's  voice saying,  "John,  will  you  please 
stop  making  that  awful 
noise?"  Brown  protested  to 
the  program  department  and the  situation  was  quickly 
remedied.  The  transcribed 

spot  was  for  Kellogg's  All- Bran. 

General   Mills  Booking 

Big  'Lone  Ranger'  Net)) 
GENERAL  MILLS,  Minneapolis,  is 
currently  setting  a  deal  for  the 
Lone  Ranger,  thrice-weekly  half- hour  serial  to  go  on  MBS  in  May 
for  Corn  Kix,  breakfast  food.  Show 
will  continue  to  originate  at  WXYZ, 
Detroit.  It  is  expected  that  the 
series  will  start  on  approximately 
32  stations — 16  basic  and  16  sup- 

plementary outlets. 
Plans  further  call  for  an  expan- 

sion to  more  than  80  stations 
shortly  after  its  inception  on  the 
new  network.  Merchandising  plans 
of  a  new  character  are  being 
worked  out.  Company,  until  Feb.  23, 
sponsored  Beat  the  Band  on  the 
NBC-Red  network.  Agency  is 
Blackett  -  Sample  -  Hummert,  Chi- cago. 

Tax  Book  Discs 
SIMON  &  SCHUSTER,  New  York 
(tax  instruction  book)  recently 
started  a  radio  campaign  on  63  sta- tions in  the  United  States,  Alaska, 
Canada  and  Mexico  using  tran- 

scribed daily  5  or  15-minute  pro- 
grams. Agency  is  Northwest  Radio 

Adv.,  Co.,  Seattle.  The  station  list: kxa  wpen  kqv  waaf  waat 
cklw  wrva  kwft  kmpc  kfrc 
wmmn  xera  xent  ksl  khq  wcar 
wdel  kfeq  kggf  kiny  wpro  wcpo 
ksfo  kfel  kjbs  kwkh  who  kghl 
kya  wdbc  kfbk  kwjj  winx  kpo 
wlw  wham  koa  wtam  wmin  wopi 
wcnw  kuta  klx  wol  ktkc  wcao 
wfbr  wcfl  kfvd  khj  wdas  wfil 
wfla  wgr  wmex  wsun  wins  kfi 
wsm  wsb  wtic  kstp  wgn. 

General  Foods  Discs 
GENERAL  FOODS  Corp.,  New 
York,  will  sponsor  As  the  Twig  Is 
Bent,  a  transcribed  quarter-hour 
daytime  serial,  five  times  weekly  on 
about  55  stations.  Series  will  start 
in  mid-March  in  the  interest  of 
Post's  40%  Bran  Flakes  and  Grape 
Nuts.  Story  material  is  built  around 
the  life  of  a  school  teacher,  and 
transcriptions  are  being  produced 
by  Transamerican  Broadcasting  & 
Television  Corp.,  New  York.  Young 
&  Rubicam,  New  York,  is  agency. 

Pond's  Spots 

LAMONT,  CORLISS  &  Co.,  New 
York  (Pond's  face  cream),  on 
March  3  will  start  one-minute  spot 
announcements  20  times  weekly  on 
WSB,  Atlanta;  KMBC,  Kansas 
City;  WHAM,  Rochester;  WPRO, 
Providence;  and  WRVA,  Richmond. 
J.  Walter  Thompson  Co.,  New  York, is  agency. 
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When  Radio  Supports  the  Staff  of  Life 

Mr.  Petersen 

WE  RECENTLY  began  the  fourth 
year  of  radio  advertising,  using 
the  same  program  over  substan- 

tially the  same  group  of  midwest- 
ern  stations  as 
when  we  started. 
As  a  result  of  our 
experience  during 
the  past  three 
years,  I  am  con- vince d  that  a 
well  -  established 
radio  program 
can  challenge  any 
other  medium  in 
the  field  of  quick 
response  to  di- 

rect -  action  -  new- 
product-selling 

With  only  one  announcement  on 
our  program,  we  sold  on  direct 
specific  orders  (no  consignments) 
864  2-lb.  fruit  cakes  at  $1.35  each. 
Hundreds  of  orders  had  to  be  re- 

jected when  our  stock  was  com- 
pletely exhausted. 

With  only  one  week  of  specific 
commercials  on  a  new  specialty 
dark  bread,  we  sold  26,000  loaves 
in  competition  with  our  already- 
established  dark  bread  and  those 
of  our  competitors. 

Our  established  Wednesday  and 
Friday  special  raisin  bread  sales 
zoomed  upward  to  an  increase  of 
18,000  loaves  after  one  week  of 
special  commercials. 

Just  Plain  Comedy 

The  program  we  have  used  to 
produce  those  results  is  a  five-per- 
week  humorous  script  show  broad- 

cast 11:15-11:30  a.m.  It  is  known 
to  its  thousands  of  listeners  as 

Toby's  Corntussel  News,  or  more 
familiarly  as  just  Toby  &  Susie. 
The  two  leading  characters,  Toby 
and  Susie,  operate  a  small-town 
newspaper.  Toby  is  the  well-mean- 

ing editor  while  Susie  is  his  as- 
sistant. The  two  are  very  much  in 

I  love.  The  show  is  a  simple  unso- 
I  phisticated    comedy  combining 
!  laughs,  suspense  and  pathos. 

Toby  and  Susie  are  the  objects 
of  keen  audience  sympathy  as  they 
constantly  try  to  accomplish  great 
things,  frequently  failing,  but  al- 

ways bouncing  back  with  optimism. 
Theirs  are  the  problems,  mistakes, 
heartaches  and  laughs  of  millions 
of  everyday  Americans  who  com- 

!  prise   the   great   radio  audience. 

Peter  Pan  Bakeries  Finds  Program 

Effective  in  Selling  Bread 

By  MILTON  PETERSEN 
General  Manager,  Peter  Pan  Bakeries 

Toby,  in  running  his  newspaper,  is 
constantly  frustrated,  alternately 
conceited  and  humble.  His  fantastic 
projects  almost  invariably  backfire 
with  ludicrous  results.  In  the  few 
instances  when  he  meets  with  tem- 

porary success,  it's  always  the  re- sult of  efforts  other  than  his  OAvn 
and  in  spite  of  himself.  The  joke 
is  always  on  Toby  and  the  audi- 

ence loves  it. 
Toby  and  Susie  is  the  creation 

of  Neil  and  Carolyn  Schaffner  who 
came  to  radio  after  many  years  on 
the  stage.  As  a  team,  the  two 
progressed  from  small-time,  to  big- 
time  vaudeville,  and  when  vaude- 

ville died,  they  organized  a  travel- 
ing tent  theatre. 

Intimate  knowledge  of  the  com- 
mon human  experience,  Schaffner 

is  convinced,  provides  the  astonish- 
ing pulling  power  of  the  program. 

Special  Hookup 

Of  course  there  is  nothing  strik- 
ingly new  or  original  about  those 

principles.  They  have  long  been 
recognized  by  nearly  everyone  in 
radio  but  probably  few  have  the 
keen  human  understanding,  cou- 

pled with  the  ability  to  translate 
them  in  terms  of  "good  radio". 

The  show  originates  in  the  stu- 
dios of  WMT,  Cedar  Rapids,  where 

production  is  handled  by  Douglas 
Grant,  WMT  program  director. 
From  WMT  it  is  fed  to  a  special 
network  including  WCAZ,  Carth- 

age, 111.;  WHBF,  Rock  Island,  III.; 
WMT;  KMA,  Shenandoah;  and 
WOW,  Omaha.  Within  the  past  few 
weeks  we  have  added  another  sta- 

tion, KMMJ,  Grand  Island,  Neb., 
more  adequately  to  cover  our  ex- 

panding sales  area.  Peter  Pan 
Bakers  have  bakeries  in  Omaha, 
Cedar  Rapids  and  Davenport,  with 
routes  radiating  many  miles  in 
every  direction  around  each  one 
of  those  plants. 

Toby  &  Susie  is  also  running  on 
transcriptions  for  various  sponsors 
from  coast  to  coast. 

Prior  to  taking  over   Toby  & 

THERE'S  nothing  sophisticated  or  emotional  about  the  pro- 
gram that  Peter  Pan  Bakeries  sponsors  in  the  Midwest.  Instead 

it's  just  plain,  simple,  amusing  radio  for  plain  folks,  and  other 
I  folks.  No  matter  which  they  are,  Peter  Pan  figures  that  they 

all  eat  bread.  And  that  many  of  them  listen  to  Toby  and  Susie. 

These  two  air  characters  operate  a  small-town  newspaper  and 

\  generally  find  themselves  in  some  sort  of  hot  water,  but  not  too 

'  hot.  The  whole  layout  sounds  unimpressive.  That  is,  unless  Mr. 
I  Petersen  takes  you  behind  the  counter  and  opens  the  sales  rec- 

I  ords.  Which  he  isn't  likely  to  do,  although  he  will  break  down 

and  admit  that  you  can't  beat  radio  if  you  know  what  to  do  with  it. 

Susie  we  had  a  pretty  unsatisfac- 
tory time  of  it  in  radio.  We  made 

all  the  mistakes  that  could  be  made. 
We  tried  many  kinds  of  radio  pro- 

grams, quickly  tired  of  them,  dis- 
carded them  and  were  sold  on  some- 
thing new.  But  out  of  those 

experiences  and  from  our  confer- 
ences with  competent  radio  advis- 

ors, we  learned  certain  principles 
which  have  formed  the  basis  of  our 
radio  advertising  ever  since. 

In  the  first  place,  we  learned 
to  select  a  type  of  program  that 
would  appeal  to  the  specific  audi- 

ence we  aimed  to  reach — the  audi- 
ence that  buys  the  products  we 

sell.  In  our  case  that  audience  is 
made  up  largely  of  women,  for  the 
woman  is  the  purchasing  agent  for 
the  home,  especially  in  the  case  of 
bakery  products. 
We  learned  the  importance  of 

selecting  the  right  time  to  reach 
that  audience. 

One  of  the  most  important  prin- 
ciples evolved  from  our  earlier  ex- 

periences with  radio  was  to  avoid 
a  program,  which  cannot  continue 
indefinitely.  We  firmly  believe  that 
to  run  a  show  for  a  while  and  then 
drop  it,  is  destroying  an  invest- 

ment just  as  much  as  to  buy  a  new 
bread  mixer,  install  it  in  the 
bakery,  and  then  never  use  it. 

Tough  Epidermis 
We  have  developed  a  thick  skin 

where  amateur  opinions  are  con- 
cerned. If  a  business  executive  or 

somebody's  secretary,  or  a  friend 
of  a  friend,  tells  us  they  heard 
our  show  and  it  was  "lousy",  we 
console  ourselves  with  the  contem- 

plation of  our  sales  figures  which 
have  shown  a  consistent  upward 
trend. 

In  recent  years  we  have  clung 
to  the  belief  that  radio  should  pay 
for  itself  in  dollars  and  cents. 
Therefore  we  test  our  program  fre- 

quently. In  every  instance  it  has 
come  through  with  flying  colors. 
Each  test  shows  an  increasingly 
large  audience,  an  audience  which 
continues  to  increase  even  after 
three  years! 

The  first  real  test  of  program 
popularity  was  made  after  it  had 
run  13  weeks.  We  offered  without 
proof  of  sale,  a  copy  of  The  Corn- 

tussel News,  supposedly  printed  by 
Toby  and  Susie.  Listeners  were 
required  only  to  send  their  name 
and  address  on  a  penny  postcard. 
The  offer  was  made  once  on  each 
program  for  three  weeks.  We  re- 

ceived 6,000  requests  from  that 
offer. 

Still  More 

One  year  later  the  same  offer 
was  made  in  connection  with  the 
second  edition  of  the  paper.  This 
time  we  received  33,091  replies. 

But  the  real  test  of  a  radio  pro- 

gram or  any  other  method  of  ad- 
vertising is  its  effect  on  sales.  For 

competitive  reasons  we  do  not  feel 
at  liberty  to  release  actual  figures 
on  gains  made  by  the  Peter  Pan 
Bakeries  on  white  bread  sales. 
They  are  very  satisfactory,  how- 

ever. Frequently  we  use  the  pro- 
gram to  stimulate  sales  on  special 

products.  Our  most  recent  experi- 
ence along  this  line  has  been  with 

Vitamin  B-1  wheat  bread.  Our  es- 
tablished light  wheat  loaf  was  put 

out  in  a  new  wrapper  and  with 
Vitamin  B-1  added.  After  a  three- 
week  campaign  during  which  it  was 
advertised  exclusively  on  our  radio 
program,  our  wheat  bread  sales 
showed  an  increase  of  86%. 

Long  and  Short 
No  small  amount  of  credit  for 

our  success  in  radio  is  due  our 
advertising  agency,  Allen  &  Rey- 

nolds, of  Omaha,  which  prepare  all 
the  commercials.  We  use  a  fairly 
long  commercial  at  the  start  of 
the  program,  preceded  by  a  bit  of 
identifying  theme  music.  Our 
theme,  incidentally,  is  a  catchy 
little  tune  composed  especially  for 
the  program  by  Frank  Voelker,  a 
member  of  the  WMT  music  staff. 
Our  closing  commercial  is  usually 
considerably  shorter  than  the  open- 

ing. Occasionally,  Toby  himself 
steps  in  at  the  close  with  a  brief 
commercial  done  in  character. 
We  don't  talk  bread  alone;  we 

tell  the  listener  what  the  product 
will  do  for  her.  We  sell  the  idea 
of  tastier  meals.  We  have  found 
that  by  selling  tastier  meals  and 
the  fact  that  Peter  Pan  Bread 
makes  tastier  meals,  we  sell  Peter 
Pan  Bread. 

The  announcer  is  introduced  by 
name,  giving  him  character  and 
dignity  in  his  own  right  which 
reflects  favorably  on  our  commer- 

cials and  contrasts  with  the  non- 
sense of  the  show  itself. 

Probably  the  most  prevalent  sin- 
gle comment  we  get  from  Toby  & 

Susie  fans  is,  "How  delightfully 
refreshing  to  hear  a  program  of 
clean,  wholesome,  down-to-earth 
humor,  after  all  the  highly  emo- 

tional dramas  and  war  news  bulle- 
tins which  fill  the  air  today." 

Yeastfoam  Series 

CONSOLIDATED  ROYAL 
CHEMICAL  Corp.,  Chicago,  on 
Feb.  25  started  ten-week  sponsor- 

ship of  the  Kid  Wiza7-ds  program 
on  WHN,  New  York,  Tuesdays,  9- 
9:30  p.m.,  in  the  interests  of  New 
Vitamized  Yeastfoam  tablets.  The 
company  also  sponsors  on  WHN 
nine  quarter-hour  United  Press 
news  programs  weekly  and  six 
times  participation  on  the  Cinde- 

rella recorded  musical  program 
from  11:15-11:30  p.m.  Agency  is 
Benson  &  Dall,  Chicago. 

KSO-KRNT,  Des  Moines,  have  been 
added  to  the  group  insurance  plan  of 
the  Defi  Moines  Ref/ister  &  Trihune, 
held  by  Metropolitan  Life  Insurance 
Co.  The  insurance  plan  covers  fixed 
fees  for  surgical  care  and  hospital 
expenses. 
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Montana  ASCAP  Law  Killed; 

Craney  Ready  for  Rate  Test 
State  Statute  Had  Banned  Society  as  Monopoly; 

Z-Bar  Rates  Higher  for  Copyrighted  Music 

P  &  G  Considers 

Program  Changes 
Sponsor  Is  Expected  to  Act 
Soon  on  Proposed  Shifts 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, leading  buyer  of  radio  time, 

is  understood  to  be  considering 
"realignment"  of  its  radio  schedule. 
Definite  action  during  the  first 
week  of  March  is  predicted. 

Possibility  that  four  network 
shows  would  be  cancelled  and  that 
several  others  were  on  the  doubtful 
list  aroused  considerable  specula- 

tion as  to  what  course  the  realign- 
ment would  take.  The  status  of  the 

P  &  G  spot  schedule  also  was  in- 
volved. 

One  reason  advanced  for  the  pro- 
posed change  was  that  P  &  G, 

heavy  user  of  five-a-week  serials, 
is  said  to  feel  it  is  devoting  too 
large  a  share  of  its  funds  to  certain 
products  to  the  neglect  of  other 
items  in  its  extensive  line  of  soaps 
and  alied  products.  It  was  further 
suggested  that  increased  network 
rates  in  some  cases  might  be  a 
factor. 

Other  Media? 

Whether  P  &  G  would  transfer 
funds  from  its  radio  budget  to  other 
media  was  another  prospect  that 
aroused  speculation.  It  was  further 
suggested  that  P  &  G  might  merely 
juggle  networks  to  secure  block 
rates. 

Last  year  Procter  &  Gamble 
spent  $8,759,452  on  NBC  and  $2,- 
239,964  on  CBS,  according  to  trade 
estimates.  These  billings,  which  do 
not  include  spot,  far  exceed  those 
of  any  other  single  sponsor. 

P  &  G  is  understood  to  be  plan- 
ning an  extensive  promotion  cam- 

paign for  a  new  Ivory  soap  to  be 
placed  in  nationwide  distribution. 
The  soap  is  said  to  have  been  placed 
in  some  markets.  The  point  was 
raised  that  some  of  the  P  &  G  bud- 

get might  be  diverted  to  the  new 
Ivory. 
Among  programs  said  to  be  re- 

ceiving analysis  in  the  P  &  G  dis- 
cussions are: 

This  Small  Town,  18  NBC-Red 
and  2  NBC-Blue  stations,  Mon. 
thru  Fri.,  10-10:15  a.m.,  for  Duz 
on  the  Red  through  Compton  Adv., 
and  for  Chipso  on  the  Blue  through 
Pedlar  &  Ryan. 

Lone  Journey,  14  NBC-Red  sta- 
tions, Mon.  thru  Fri.,  5:15-5:30 

p.m.,  for  Duz  through  Compton 
Adv. 

Life  Can  Be  Beautiful,  47  NBC- 
Red  stations,  Mon.  thru  Fri.,  5:45- 
6  p.m.,  for  Ivory  through  Compton 
Adv. 

Pepper  Young's  Family,  8  NBC- 
Blue  stations,  10:45-11  a.m.,  for 
Camay  through  Pedlar  &  Ryan. 

Vic  &  Sade,  12  NBC-Blue  sta- 
tions, Mon.  thru  Fri.,  10:15-10:30 

a.m.,  for  Crisco  through  Compton 
Adv. 

Story  of  Mary  Marlin,  12  NBC- 
Blue  stations,  Mon.  thru  Fri., 
10:30-10:45  a.m.,  for  Ivory  through 
Compton  Adv. 

Everyman's  Theatre,  64  NBC- 
Red  stations,  Fri.,  9:30-10  p.m.,  for 
Oxydol  through  Blackett-Sample- 
Hummert. 

COINCIDENT  with  the  signing  of 
the  ASCAP-Department  of  Justice 
consent  decree,  Ed  Craney,  Mon- 

tana broadcaster  who  has  waged 
his  own  fight  for 

Mr.  Craney  ASCAP  law.  En^ acted  s  e  V  e  r  a  1 
years  ago,  this  statute  was  the  first 
to  ban  ASCAP  music  on  monopoly 
grounds,  and  stations  in  the  State 
have  not  paid  ASCAP  since  1937. 

"This  leaves  clear  the  way  for 
you  to  deliver  to  me  releases  for 
all  Montana  radio  stations,  to  com- 

plete and  audit  all  Montana  stations 
books,  and  grant  licenses  covering 
same  as  per  our  agreement  of  Aug. 
1,  1940,"  Mr.  Craney  said.  "This 
likewise  leaves  you  and  me  clear 
to  pursue  a  satisfactory  and  work- 

able method  of  use  payment  for 
copyrighted  selections  as  per  your 
promise  to  me  and  Senator 

Wheeler." Payment  Test 

The  Aug.  1  agreement  referred 
to  was  first  revealed  at  the  NAB 
convention  in  San  Francisco  Aug. 
5,  when  Senator  Wheeler  advised 
Mr.  Craney  that  an  agreement  had 
been  reached  with  ASCAP  under 
which  infringement  suits  pending 
against  stations  in  Montana  and 
Washington  would  be  dropped  and 
ASCAP  would  recognize  a  clear- 
ance-at-the-source  method. 

Mr.  Craney  agreed  under  this  ar- 
rangement to  serve  as  a  testing 

laboratory  for  the  per-use  basis  of 
payment.  Senator  Wheeler,  Mr. 

Craney  and  Philip  G.  Loucks,  Mr.' 
Craney's  attorney,  had  made  the 
arrangements  for  the  measured 
service  operation,  the  former  NAB 
managing  director  participating  as 
counsel  for  KFBB  in  Great  Falls. 
Similar  arrangements  were  later 
said  to  have  been  consummated  by 
Washington  broadcasters  with  AS- 
CAP. 

With  repeal  of  the  Montana  stat- 
ute, Mr.  Craney  announced  a  new 

rate  structure  for  KGIR,  Butte; 
KPFA,  Helena,  and  KRBM,  Boze- 
man,  which  constitute  his  Z-Bar 
network.  Under  it,  separate  rates 
are  established  for  programs  not 
using  music  and  for  programs  not 
using  copyrighted  music.  A  lower 
rate  is  established  for  programs 
cleared  at  the  source  than  for  pro- 

grams employing  ASCAP  music. 
Where  copyrighted  music  is  used, 
the  rates  remain  as  in  the  past. 
Where   copyrighted   music   is  not 

used  or  the  program  is  cleared  at 
the  source,  a  saving  is  specified.  The 
new  rate  structure  was  made  effec- 

tive March  1. 
In  wiring  Mr.  Paine,  Mr.  Craney 

said  he  wished  to  reiterate  his  oft- 
repeated  statement  "that  if  you 
had  headed  ASCAP  in  the  past  we 
could  have  avoided  many  of  our 
difficulties".  Paying  tribute  to  the 
ASCAP  executive,  he  said: 

"Your  understanding  of  our  prob- 
lems and  clear  explanations  of  your 

own  problems,  if  instituted  earlier, 
could  have  ameliorated  and  avoided 
many  of  our  differences.  After  all, 
we  have  had  nothing  but  the  prob- 

lems of  seller  and  buyer  to  solve. 
Better  Understanding 

"While  the  terms  of  our  agree- 
ment, after  the  date  on  which  AS- 

CAP signs  a  decree  with  the  U.  S. 
Dept.  of  Justice,  may  be  different 
than  we  originally  contemplated,  I 
am  certain  they  more  nearly  paral- 

lel the  terms  we  would  have  eventu- 
ally come  to  reach  under  our  use 

payment  experiment.  I  am  sure 
they  will  greatly  contribute  to  a 
better  understanding  between  AS- 

CAP and  user. 
"I  hope  it  will  be  possible  for  you 

to  act,  as  now,  in  capacity  of  AS- 
CAP general  inanager  for  many 

years  to  come,  as  I  feel  certain  our 
relationships  will  be  sounder  and 
more  friendly  because  of  your  ef- 

forts. With  a  friendly  cooperative 
feeling  between  us.  I  know  we  will 
enjoy  purchasing  from  you  the  use 
of  many  of  the  splendid  numbers 
you  have  to  sell  and  I  feel  certain 
you  will  enjoy  the  privilege  of  sell- 

ing to  us.  All  in  all,  under  your 
guidance,  not  only  will  we  become 
more  dependent  on  and  friendly  to 
each  other,  but  the  public  will  be 

better  served." 

KIRO  Plant  Progress 
KIRO,  Seattle,  reports  that  its  new 
plant,  with  Western  Electric  equip- 

ment throughout,  is  nearing  com- 
pletion and  ithat  it  expects  to  begin 

operations  with  50  kw.  power  about 
July  1.  Station's  transmitter  will  be 
located  on  an  island  in  Puget 
Sound,  midway  between  Seattle 
and  Tacoma,  providing  a  strength- 

ened ground  wave  into  both  popula- 
tion centers.  Station's  evening  hour 

rate  is  being  raised  from  $225  to 
$325  as  of  March  1,  although  ad- 

vertisers will  not  be  charged  the 
new  rate  until  the  station  actually 
begins  operations  with  50  kw.  Pres- 

ent advertisers  will  be  protected  on 
the  current  rate  until  March  1, 1942. 

WENDELL  WILLKIE.  Republican 
Presidential  nominee,  on  March  9  will 
speak  on  a  sponsored  prosram  on  be- 

half of  the  candidacy  of  Joseph  Clark 
Baldwin  to  fill  the  Congressional  va- 

cancy for  the  17th  New  York  district. 

ASCAP  Member 

Protests  Decree 

Claims  Fee  Split  Continues; 
Railroading  Is  Charged 

A  VIGOROUS  protest  against  pro- 
visions of  the  ASCAP  consent  de- 

cree, on  the  ground  that  it  per- 
petuates the  unfair  basis  for  de- 

termining royalty  distribution  to 
the  ASCAP  membership,  was  sent 
to  Assistant  Attorney  General 
Thurman  Arnold  last  Thursday  by 
Joseph  M.  Davis,  president  of  the 
Georgia  Music  Corp.  of  New  York, 
who  described  himself  as  an 
ASCAP  publisher-member  of  long standing. 

In  a  lengthy  telegram  Mr.  Davis 
objected  particularly  to  paragraph 
9  of  the  decree,  asserting  that 
while  it  proposes  to  eliminate  the 
long-standing  evil  of  a  self-per- 

petuating ASCAP  board,  the  prac- tical effect  will  be  to  retain  the 

present  objectionable  royalty  dis- tribution method. 

No  Improvement 

"It  becomes  at  once  apparent  that 
the  very  evil  sought  to  be  remedied 
by  this  provision,  namely  unfair- ness and  discrimination  in  royalty 
distribution,  is  inherent  in  the 
vague  terms  specifically  used 
therein  to  determine  the  basis  for 

royalty  distribution,  namely  'num- ber, nature,  character,  prestige, 
popularity  and  vogue  of  such 
works'."  Because  of  their  elasticity 
and  indefiniteness,  these  terms 

readily  lend  themselves  "to  the same  abuses  which  have  heretofore 
existed,  as  past  experience  has  so 
amply  demonstrated",  he  charged. Mr.  Davis  said  that  at  the  Feb. 
20  membership  meeting  of  ASCAP 
in  New  York,  called  to  legalize  ac- 

ceptance of  the  decree,  this  pro- 
vision in  effect  was  railroaded.  Al- 

though a  voice  vote  of  the  member- 
ship present  at  the  meeting  was 

taken,  he  said,  the  vote  could  not 
represent  the  considered  judgment 
of  the  membership,  since  they  were 
given  no  reasonable  opportunity  to 
study  the  proposed  decree  in  ad- vance of  the  meeting.  He  revealed 
that  during  the  course  of  the  meet- 

ing a  question  by  a  writer-member 
directed  to  this  very  subject  "was 
ruled  out  of  order  by  the  chair- 

man". 

"In  view  of  the  foregoing,  and  in 
the  interests  of  justice,"  Mr.  Davis 
concluded,  "I  respectfully  urge  that 
unless  a  more  equitable  and  specific 
basis  or  formula  is  arrived  at  for 
distribution  of  royalties  in  lieu  of 
the  present  proposed  provision,  no 
provision  with  respect  to  this  sub- 

ject matter  should  be  included  in 
the  decree  so  that  it  imposes  upon 
the  Society  a  judicial  injunction  to 
distribute  royalties  in  practically 
the  same  unfair  manner  as  has 

been  heretofore  followed." 

Oboler  on  Tour 

ARCH  OBOLER'S  Everyman's  The- atre program  heard  Fridays  at  9  p.m. 
on  NBC-Red  will  go  on  tour  during 
the  month  of  March  following  the 
presentation  from  Hollywood  Feb.  28 
of  Nazimova  in  "The  Family".  Broad- casts will  be  iDresented  from  Chicago 
and  New  York  with  Broadway  and  ra- dio stars  in  lead  roles. 
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ASCAP  Decree  Ready  to  Be  Entered 

No  Attempt  Is  Planned 

To  Upset  Compromise 

Agreement 
ALTHOUGH  far  from  happy  over 
the  concessions  made  to  ASCAP 
by  the  Department  of  Justice  in 
the  consent  decree  negotiations 
consummated  last  week,  the  broad- 

casting industry  will  make  no 
moves  to  upset  the  settlement 
reached  by  the  Government  beyond 
making  known  its  attitude. 

Through  the  NAB,  the  industry 
was  to  make  its  formal  appearance 
in  the  Federal  District  Court  in 
New  York  Monday,  at  which  time 
Federal  Judge  Henry  W.  Goddard 
was  expected  to  enter  the  decree 
signed  the  preceding  week  by 
ASCAP.  It  was  expected  the  NAB 
spokesman  —  possibly  President 
Neville  Miller,  himself  a  practicing 
attorney — would  indicate  that  the 
broadcasting  industry  feels  that 
ASCAP's  exclusive  hold  on  com- 

posers should  have  been  broken  and 
that  the  formula  prescribed  in  the 
decree  does  not  actually  provide  a 
"per-piece"  method,  although  this 
was  declared  to  be  the  Govern- 

ment's principal  objective  in  its 
effort  to  break  the  ASCAP  monop- 
oly. 

Closely  Related 

Because  the  decree  accepted  by 
Broadcast  Music  Inc.  last  January 
provides  that  its  terms  shall  not 
become  effective  until  90  days  after 
"similar  restraints"  are  imposed 
upon  ASCAP,  a  definite  inter-rela- 

tionship exists.  BMI,  under  estab- 
lished procedures,  could  seek  to 

renounce  its  decree  in  the  light  of 
the  concessions  made  to  ASCAP, 
but  it  is  said  this  would  only  lead 
to  further  complications  with  the 
Department  of  Justice.  It  is  felt 
that  the  ASCAP  decree  in  large 
measure  accomplishes  the  objective 
of  the  industry  in  that  it  provides 
for  payment  only  when  ASCAP 
music  is  used,  but  that  the  Depart- 

ment did  not  carry  through  to  the 
extent  originally  contemplated. 
The  networks  are  considering 

plans  for  introduction  of  "clear- 
ance at  the  source"  which,  under 

the  decree,  must  become  effective 
within  a  year,  or  by  next  March. 
This  does  not  necessarily  involve 
return  of  ASCAP  music  to  the  air, 
since  all  music  must  be  cleared  in 
that  manner. 

There  was  no  indication  that  the 
industry  is  disposed  to  move  fast 
in  conversations  with  ASCAP. 
NAB  President  Miller  declared,  fol- 

lowing the  signing  of  the  decree 
last  Wednesday,  that  this  depended 
on  how  soon  ASCAP  could  readjust 
its  whole  set-up  to  conform  to  the 
terms  of  the  decree  and  how  soon 
thereafter  it  would  be  in  a  position 
to  work  out  a  proposal  for  consid- 

eration of  the  industry. 
Meanwhile  there  was  no  attempt 

on  either  side  to  approach  with  a 
proposition  which  would  enable  the 
return  of  ASCAP  music  to  the  net- 

works and  the  individual  stations 
which  have  not  broadcast  an 
ASCAP  tune  since  Dec.  31,  1940. 
ASCAP  had  named  a  committee 

Final  and  official  text  of 
ASCAP  consent  decree, 
signed  on  Feb.  26  and  to  be 
entered  March  3  in  the  Fed- 

eral District  Court  in  New 
York,  is  published  on  Page  52. 

to  carry  on  negotiations  with  the 
broadcasters,  when,  as  and  if  they 
get  together,  but  it  was  stated  at 
ASCAP  headquarters  that  no  move 
would  be  made  until  after  the  con- 

sent decree  is  signed.  The  broad- 
casters on  their  part  maintained 

their  previously  expressed  attitude 
that  it  was  up  to  ASCAP  to  pre- 

sent them  with  a  proposal,  which 

they  would  be  glad  to  consider.' The  Old  Group 

The  ASCAP  committee  is,  with 
one  exception,  made  up  of  the  mem- 

bers of  the  Society's  old  radio  com- 
mittee, which  drew  up  the  license 

that  was  tendered  to  the  broad- 
casters last  March.  Gene  Buck, 

ASCAP  president,  is  chairman.  The 
other  members  are:  John  G.  Paine, 
general  manager;  E.  C.  Mills,  head 
of  the  ASCAP  executive  committee, 
and  four  directors:  Walter  Fischer, 
Oscar  Hammerstein  2d,  Herman 
Starr  and  John  J.  O'Connor.  Mr. 
O'Connor  is  the  new  member,  re- 

placing Irving  Caesar. 
At  the  hearing  on  the  consent 

decree,  before  Judge  Goddard  of 
New  York,  it  was  expected  that 
the  League  of  New  York  Theatres 
also  would  file  a  protest,  having 
authorized  Milton  R.  Weinberger 

EASING  the  burden  on  "innocent" 
infringers  of  copyrighted  works, 
running  from  music  to  pictures  and 
architectural  drawings,  a  bill 
amending  the  Copyright  Act  was 
introduced  in  the  House  last  Thurs- 

day by  Rep.  Keogh  (D-N.Y.) 
which  would  place  a  $20,000  limit 
on  damages  and  relieve  "innocent" 
infringers  from  the  statutory  lia- 

bility of  $250  per  infringement. 
The  Keogh  proposal  (HR-3640) 

also  provides  that  in  cases  of  _  "in- 
nocent" infringement,  no  injunc- 

tion shall  lie  against  the  completion 
of  a  radio  or  television  broadcast 
where  rehearsal  has  begun  before 
the  infringement  complaint  is  made, 
and  that  "an  unauthorized  perform- 

ance by  radio  broadcasting  trans- mitted simultaneously  by  two  or 
more  connected  stations  shall  be 
regarded  as  the  act  of  one  in- 

fringer". Limit  on  Injunctions 

Under  the  proposal,  which  covers 
press  and  motion  pictures  as  well 
as  radio,  in  cases  where  the  broad- 

caster can  prove  "innocent"  in- fringement, the  copyright  holder 
would  be  entitled  to  an  injunction 
only  before  rehearsals  for  the  pro- 

gram in  question  had  begun  or 
against  a  continuation  or  repetition 
of  infrinegment.  He  would  not  be 
entitled  to  any  profit  made  by  a 
publisher  or  broadcaster  from  his 
commercial  contract  with  an  ad- 

vertiser, although  he  would  not 
be  precluded  from  seeking  remedy 

of  Klein  &  Weinberger,  League  at- 
torneys, to  appear  on  its  behalf. 

The  League  attempted  to  have  a 
provision  introduced  into  the  de- 

cree which  would  recognize  the 
claims  of  the  owners  of  grand 
rights  to  a  part  of  the  royalties  col- 

lected by  ASCAP  for  performance 
of  their  music,  but  this  plea  was 
not  accepted  by  the  Department  of 
Justice  attorneys  [Broadcasting, Feb.  24]. 

Despite  these  objections,  however, 
there  is  little  doubt  that  the  court 
will  enter  the  decree.  The  next  step 
will  then  be  the  settlement  of  the 
Government's  criminal  action 
against  ASCAP,  now  awaiting  ac- 

tion in  the  Federal  Court  in  Mal- waukee. 

Victor  0.  Waters,  special  assis- 
tant to  the  Attorney  General  in 

charge  of  the  copyright  litigation, 
planned  to  be  in  Milwaukee  on 
Wednesday  for  the  proceedings  in- 

cident to  the  expected  dismissal  of 
the  criminal  suit  against  ASCAP. 
Milton  Diamond,  partner  of  Lieut. 
Gov.  Charles  Poletti  of  New  York, 
special  ASCAP  counsel,  planned  to 
be  in  Milwaukee  as  ASCAP's  rep- resentative. It  was  expected  the 
case  would  be  withdrawn  or  dis- 

missed, with  the  levying  of  a  $24,- 
000  fine  against  ASCAP,  $5,000 
against  the  Society  itself  and  $1,000 
each  against  the  19  publishing 
houses  cited  in  the  criminal  in- 
formation. 

Signing  of  the  ASCAP  decree  on 
Feb.  26  came  after  Government  at- 

against  the  advertiser,  agency  or 
person  or  corporation  responsible 
for  the  infringement. 

The  bill  also  provides  that  if  a 
copyright  owner  permits  use  of  his 
music  for  mechanical  reproduction, 
no  criminal  action  may  be  brought 
against  operators  of  machines  re- 

producing the  music,  although  he 
may  get  an  injunction  and  would 
be  entitled  to  recover  royalties  in 
lieu  of  profits  and  damages. 
Among  the  exemptions  under 

which  neither  civil  nor  criminal 

liability  would  exist  is  included  "the 
merely  incidental  and  not  reason- 

ably avoidable  inclusion  of  a  copy- 
righted work  in  a  motion  picture 

or  broadcast  depicting  or  relating 

current  events". Apart  from  the  Keogh  proposal, 
there  has  been  little  action  in  Con- 

gress during  the  last  week  con- 
cerning radio  directly.  The  Senate 

Appropriations  Committee  on  Feb. 
25  approved  the  Independent  Offices 
Appropriation  Bill,  carrying  a 
$4,259,729  appropriation  for  the 
FCC  for  fiscal  year  1942,  but  it 
is  not  expected  the  measure  will  get 
Senate  consideration  at  once. 

Last  Tuesday  Rep.  Barry  (D- 
N.  Y.)  introduced  a  bill  (HR-3577) 
to  prohibit  transmission  of  gam- 

bling information,  particularly  race 
results,  in  interstate  commerce  com- 

munications facilities.  Persons  in- 
volved in  such  operations  would 

draw  maximum  fines  of  $2,000  and 
be  liable  to  two-year  imprisonment, 
or  both,  under  the  proposal. 

torneys  experienced  additional  dif- 
ficulty in  attempting  to  perfect  the 

stipulation.  ASCAP,  it  was  said, 
handed  out  what  was  described  as 
a  "bobtail"  version  of  the  decree  to 
its  members.  This  resulted  in  reper- 

cussion from  several  sources.  Mr. 
Waters  declined  to  accept  an 
ASCAP  proposal  in  court  whereby 
a  letter  would  have  been  appended 
to  the  decree  covering  changes  in 
language. 

Price  Problem 

Instead,  upon  insistence  of  the 
Government,  the  ASCAP  board  has- 

tily was  convened  and  adopted  a 
resolution  authorizing  its  counsel 
to  execute  the  decree  in  its  final 
form,  with  the  stipulation  that  it 
represents  "the  sole  agreement  be- 

tween the  Government  and  the  So- 
ciety." This  was  signed  at  the 

Wednesday  proceedings,  after 
which  the  court  set  the  March  3 
hearing  date. 

The  Department,  in  its  announce- ment on  the  signing  of  the  decree, 

described  it  as  resolving  "all  objec- tionable practices  indulged  in  by 
ASCAP."  The  only  matter  remain- 

ing for  adjustment,  it  said,  is  one 
of  price  between  ASCAP  and  the 
broadcasters. 

It  pointed  out  that  the  decree 
brought  to  an  end  litigation  started 
by  the  Government  against  ASCAP 
in  1935  in  the  Federal  District 
Court  for  the  Southern  District  of 

New  York,  and  that  it  "paves  the 
way  for  an  immediate  settlement 
of  the  difficulties  between  ASCAP 
and  the  broadcasters  which  have 
resulted  in  the  banning  of  ASCAP 
music  from  the  air  since  Jan.  1, 

1941." 

TEXAS  AREA  URGES 

BMI  PERPETUATION 

MEMBERS  of  the  NAB  13th  Dis- 
trict, meeting  last  Friday  in  San 

Antonio,  Tex.,  adopted  a  straight- 
from-the-shoulder  resolution  calling 
for  continuation  of  a  competitive 
music  market  and  perpetuation  of 
BMI,  which  was  praised  for  its 

large  catalogue  of  "universally  ac- 
cepted" music.  NAB  members  at- tending the  meeting  also  pledged 

renewal  of  their  BMI  contracts. 
The  resolutions  committee  included 
Martin  Campbell,  WFAA,  Dallas; 
Harold  Hough,  WBAP-KGKO,  Fort 
Worth;  B.  F.  Orr,  KTRH,  Hous- 

ton; Karl  O.  Wyler,  KTSM,  El Paso. 

The  resolution,  as  adopted, 
stated : 

"Be  it  unanimously  resolved  by 
the  members  of  the  NAB  of  the 
13th  district  in  meeting  assembled 
at  San  Antonio,  Tex.,  that  we 
hereby  pledge  our  positive  al- 

legiance to  BMI;  that  we  congratu- 
late it  on  making  possible  such  a 

large  catalogue  of  music  which  has 
been  so  universally  accepted  by  the 
radio  public  as  indicated  in  sur- 

veys. We  reaffirm  our  contention 
that  to  maintain  a  high  standard 
of  program  service,  it  is  necessary 
that  a  free  and  competitive  market 
in  music  always  be  available,  and 
that  the  open  door  policy  to  oppor- 

tunity for  the  creative  talent  of  the 
men  and  women  of  America  be  con- 

tinued as  -inaugurated  by  BMI. 
That  we  will  never  become  a  party 
to  any  arrangement  which  does  not 
definitely  assure  the  continued  de- 

velopment and  perpetuation  of 

BMI". 

New  Measure  Introduced  in  the  House 

Eases  Penalty  on  Innocent  Infringers 
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FCC  Paves  Way  to  Commercial  Television 

Proposed  Rules  to 

Be  Considered 

March  20 

By  LEWIE  V.  GILPIN 
LIFTING  the  ban  on  commercial 
television,  and  pointing  toward  full 
commercial  operation  of  visual 
broadcasting  as  opposed  to  the 
"limited  commercial"  authorization 
it  rescinded  March  23,  1940,  the 
FCC  last  Thursday  announced 
agenda  for  the  March  20  television 
hearing.  The  agenda  includes  pro- 

posed rules  and  regulations  for 
commercial  and  experimental  tele- 

vision broadcast  stations  and  stand- 
ards of  good  engineering  practice. 

Emphasizing  that  neither  the 
proposed  rules  nor  the  standards 
have  received  FCC  approval,  it  was 
stated  that  they  are  advanced  solely 
to  direct  attention  to  the  various 
proposals  to  be  covered  at  the  hear- 

ing, scheduled  for  10  a.m.  March  20 
in  Hearing  Room  A  of  the  Inter- 

state Commerce  Commission  Bldg. 

Up  and  Down 
The  March  hearing  will  climax 

a  full  year  of  ups  and  downs  for 
television  operations.  Following  ac- 

tion of  the  FCC  last  spring,  re- 
scinding its  authorization  of  "lim- 

ited commercial"  operation  for  tele- 
vision originally  set  to  start  Sept. 

1,  1940,  the  National  Television 
System  Committee  was  formed  by 
Radio  Manufacturers  Assn.  in  co- 

operation with  the  FCC.  With  the 
television  impasse  drawing  consid- 

erable fire  in  Congress,  engineer 
members  of  the  NTSC  began  a  pe- 

riod of  intensive  study  and  discus- 
sion of  visual  broadcast  problems, 

culminating  Jan.  27  when  NTSC 
offered  22  recommendation  for  com- 

mercial television  standards. 
According  to  the  FCC  announce- 

ment, all  interested  parties  at  the 
hearing  will  have  "full  opportunity" 
to  propose  standards,  comment  on 
proposals  by  others,  cross-examine 
witnesses  and  be  heard  upon  all 
pertinent  problems  bearing  on  com- 

mercialization and  standardization 
of  television.  In  addition  to  discus- 

sions on  proposed  regulations  and 
standards,  other  questions  to  be 
considered  at  the  proceeding  are  a 
starting  date  for  commercial  tele- 

vision and  whether  standardization 
and  commercialization  shall  apply 
to  any  of  the  higher  television 
channels — Nos.  8  to  18,  inclusive. 

Persons  planning  to  appear  at 
the  March  20  hearing  are  requested 
by  the  FCC  to  file  on  or  before 
March  1.5  a  notice  of  their  desire  to 
be  heard,  outlining  the  subject  of 
their  testimony,  number  of  wit- 

nesses to  be  heard  for  each  party 
and  estimated  time  for  presenting 
testimony.  If  attending  parties  de- 

sire to  make  proposals  for  regula- 
tions or  standards  other  than  those 

listed  in  the  agenda,  these  also 
should  be  included  in  the  notice. 
Eighteen  copies  of  the  notice,  as 

well  as  18  copies  of  any  pi-epared 
material,  should  be  submitted. 

Under  the  draft  of  proposed  rules 
for  commercial  television  opera- 

tions, stations  would  be  licensed 
only  for  unlimited  time  operation, 
with  a  license  period  of  one  year 
expiring  at  3  a.m.  Feb.  1.  On  the 
multiple  ownership  question,  the 
FCC  proposal  would  limit  owner- 

ship or  control  of  persons  under 
common  "working  control"  to  a 
single  station  in  a  single  area, 
would  allow  ownership  of  more  than 
one  station  in  different  areas  only 
where  it  can  be  shown  to  foster 
competition  or  provide  additional 
service  and  not  result  in  concen- 

tration of  control  inconsistent  with 
public  interest,  convenience,  or  ne- 

cessity, and  would  set  an  ownership 
limit  of  three  stations. 

Facts  Required 

Qualifications  necessary  for  au- 
thorization of  a  new  station  or  in- 

creasing facilities  of  an  existing 
station  include:  Computation  of 
service  area  and  population  to  be 
served  in  accordance  with  the 
standards  of  good  engineering  prac- 

tice for  television  broadcast  sta- 
tions; evidence  that  objectionable 

interference  will  not  be  caused  to 
existing  stations,  or  that  the  need 
for  the  proposed  service  outweighs 
the  need  for  the  service  lost  through 
the  interference;  evidence  that  the 
proposed  station  will  not  suffer  in- 

terference to  an  extent  that  would 
reduce  its  service  to  an  unsatisfac- 

tory degree;  technical  equipment 
and  other  operation  phases  comply- 

ing with  regulations  and  good  en- 
gineering practice;  financial  ability 

to  construct  and  operate  the  sta- 
tion and  compete  with  existing  sta- 

tions; adequate  sources  of  program 
material;  evidence  that  the  pro- 

posed assignment  tends  to  effect  a 
fair,  efficient  and  equitable  distri- 

bution of  radio  service;  evidence  of 
legal  and  personal  qualifications; 
evidence  that  the  facilities  request- 

ed are  available;  evidence  that  pub-- 
lic  interest,  convenience  and  neces- 

sity will  be  served  by  the  proposed 
operation. 

With  commercial  operations  con- 
fined to  the  first  seven  television 

channels,  the  proposed  regulations 
provide  that  stations  serving  the 

same  area  will  not  be  assigned  to 
adjacent  channels  and  that  only  one 
channel  will  be  assigned  to  a  single 
station. 

A  commercial  station,  under  the 
FCC  proposals,  could  conduct  tech- 

nical experiments  directed  to  im- 
proving operation  and  for  such  pur- 

poses may  utilize  a  signal  other 
than  the  standard  television  signal 
so  long  as  it  maintains  its  re- 

quired number  of  hours  of  com- 
mei'cial  operation,  keeps  within  its 
authorized  channel  and  causes  no 

interference  to  another  station's 
standard  signal,  makes  satisfactory 
arrangements  to  avoid  interference 
in  cases  where  interference  may  re- 

sult between  the  experimental  oper- 
ations of  the  commercial  station 

and  the  operation  of  an  experimen- 
tal station,  and  makes  no  charges, 

either  direct  or  indirect,  for  the 
production  or  transmission  of  pro- 

grams during  technical  experi- ments. 

Minimum  Schedule 

Regarding  operation  of  the  com- 
mercial television  station,  the  FCC 

proposals  advocate  a  minimum  daily 
operating  schedule,  except  Sundays, 
of  from  five  to  eight  hours,  of 
which  two  hours  are  between  2  and 
6  p.m.  and  two  hours  between  7 
and  11  p.m.  The  aural  transmitter 
would  not  be  allowed  to  operate 
separately  from  the  visual  trans- 

mitter except  for  experimental  or 
test  purposes  and  for  purposes  in- 

cidental to  or  connected  with  the 
operation  of  the  visual  transmitter. 
The  commercial  station  also 

would  be  required  to  make  aural 
and  visual  identification,  giving  call 
letters  and  location,  at  the  begin- 

ning and  ending  of  each  time  of 
operation  and  on  the  hour  during 
operation,  except  where  the  hourly 
identification  may  interrupt  a  sin- 

gle consecutive  production,  when  it 
would  be  required  at  the  first  in- 
terruption. 

All  broadcasts  of  motion  picture 
film  would  be  described  as  such  at 
the  beginning  of  the  broadcast,  the 
FCC  proposals  provide.  Detailed 
program,  operating  and  experimen- 

tal logs  also  would  be  required.  The 
logs  would  be  retained  by  the  li- 

censee for  at  least  two  years  and 
longer  if  required.  Visual  broad- 

casts by  candidates  for  public  office 
would  be  governed  by  Sections 
3.421  and  3.424  of  the  rules  and 
regulations  governing  standard  and 
high-frequency  broadcast  stations. 

Also  included  in  the  proposals 
for  commercial  operation  were  tech- 

nical equipment  requirements, 
along  with  a  procedural  outline  for 
antenna  and  equipment  changes. 

In  advancing  recommendations 
for  commercial  television  standards, 
the  FCC  offered  alternative  recom- 

mendations in  most  matters  where 
a  divergence  of  opinion  has  been 
previously  indicated.  Apparently 
differing  with  recommendations  of 
the  National  Television  System 
Committee  that  standards  for  color 
television  should  await  further  ex- 

perimentation and  development,  the 
FCC  included  color  with  mono- 

chrome in  its  standard  proposals. 
For  monochrome  telecasting 

scanning  specifications  ranged  from 
441  lines,  interlaced  2  to  1,  to  625 
lines  or  variable  between  these  lim- 

its, interlaced  2  to  1;  for  mono- 
chrome and  color,  441  and  343,  in- 

terlaced 2  to  1,  respectively,  or 
variable  between  343  and  625,  in- 

terlaced 2  to  1. 

Types  of  Signals 

Similarly,  alternative  recommen- 
dations for  standard  frame  fre- 

quency and  field  frequency  ranged 
from  30  and  60  per  second,  respec- 

tively, to  24-48,  15-30,  or  15-30  and 
30-60  for  monochrome;  30-60  and 
60-120  per  second,  respectively,  to 
15-30  and  60-120  or  15-or-30  and 
30-or-60  and  60-120  or  variable  be- 

tween 15-60  and  variable  between 
30-120  for  monochrome  and  color. 

According  to  the  FCC  recommen- 
dations, amplitude  modulation 

would  be  used  for  both  picture  and 

synchronizing  signals,  with  alter- native recommendations  for  FM 
and  AM  for  the  sound  signal.  Al- 

ternative recommendations  also 
were  noted  for  horizontally  and 
vertically  polarized  radiation. 

Designed  to  deal  with  the  possi- 
bility of  making  future  changes  or 

modifications  in  television  stand- 
ards, the  FCC  proposals  included 

the  following  statement: 
"The  Commission  will  consider 

the  question  whether  a  proposed 

change  or  modification  of  transmis- 
sion standards  adopted  for  televi- 
sion would  be  in  the  public  inter- 
est, convenience  and  necessity,  up- 

on petition  being  filed  by  the  per- 
son proposing  such  change  or  modi- 

fication, setting  forth  the  following: 
"(a)  The  exact  character  of  the 

change  or  modification  proposed; 
"(b)  The  effect  of  the  proposed 

change  or  modification  upon  all 
other  transmission  standards  that 

have  been  adopted  by  the  Commis- 
sion for  television  broadcast  sta- 

tions; 

"(c)  The  experimentation  and field  tests  that  have  been  made  to 
show  that  the  proposed  change  or 
modification   accomplishes   an  im- 

(Continued  on  page  56) 

PIGEONS  and  their  place  in  the  defense  picture  provided  a  broadcast  for 
WH.JB,  Greensburg,  Pa.  Members  of  the  Jeannette  Pigeon  Club  told  of 
the  bird's  military  talents.  Around  the  mike  are  (1  to  r) :  Pigeons,  Dark Eyes  and  Silver  Thread;  speakers,  Othmar  Sellers,  club  president;  How- 

ard Hoffman,  WHJB  announcer;   Gregory  de  Palma,  club  secretary. 
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RCA's  Net  Profit 

Up  13%  for  Year 
NBC  Accounts  for  45  Million 

Or  35%  of  Gross  Income 

With  its  best  year  since  1929, 
Radio  Corp.  of  America  showed  a 
net  profit  of  $9,113,156  for  1940, 
an  increase  of  13%  over  the  pre- 

vious year,  according  to  the  com- 
pany's 21st  annual  report,  mailed 

to  its  242,000  stockholders  and  re- 
leased last  Thursday  by  David 

Sarnoff,  RCA  president. 
Showing  increases  in  all  its  oper- 

ations, the  report  indicated  that 
NBC's  broadcasting  activities  ac- 

counted for  $45,378,307,  or  more 
than  35%  of  the  parent  company's 
1940  gross  income  of  $128,491,611. 
The  gross  from  1940  broadcast 
operations  was  11.5%  over  the  1939 
figure,  $40,707,032. 

RCA's  1940  total  gross  income 
of  $128,491,611,  16.3%  over  1939's 
$110,494,398,  was  broken  down  in 
the  report  as  follows:  Manufactur- 

ing (RCA  Mfg.  Co.),  $67,377,641, 
or  20.2%  increase  over  1939;  broad- 

casting (NBC),  $45,378,307,  11.5% 
over  1939;  communications  (RCA 
Communications  Inc.  and  Radioma- 
rine  Corp.  of  America),  $10,287,- 
859,  17.8%  over  1939;  all  other 
sources  (RCA  Institutes,  patents, 
real  estate,  etc.),  $5,447,804,  9.2% 
over  1939  [Broadcasting,  March 
15,  1940]. 

More  Employes 

In  addition  to  the  increases  in 
gross  income  and  net  profits,  the 
report  indicated  a  9%  increase  in 
the  number  of  persons  employed  by 
RCA  and  its  wholly-owned  subsidi- 

ary companies.  After  payment  of 
all  preferred  dividends,  earnings 
on  common  stock  amounted  to  42.5 
cents  per  share,  compared  with  35 
cents  per  share  for  1939,  the  report 
stated.  Capital  additions  and  im- 

provements during  the  year  in 
plant  facilities  and  equipment 
amounted  to  $4,723,390,  it  was 
stated,  of  which  about  $1,000,000 
was  due  to  manufacturing  plant  ex- 

pansion in  connection  with  Govern- 
ment and  defense  orders.  The  year- 

end  financial  statements  contained 
in  the  report  also  indicated  that 
after  providing  for  all  dividends 
and  other  deductions  from  the  sur- 

plus account,  the  total  earned  sur- 
plus at  Dec.  31,  1940,  amounted  to 

$23,653,014,  an  increase  of  $3,121,- 
679  over  the  surplus  at  the  end  of 
1939. 

Speaking  for  the  RCA  board  of 
directors.  Gen.  James  G.  Harbord, 
chairman,  and  President  Sarnoff 
emphasized  the  important  position 
of  radio  in  the  national  defense 
scheme,  pledging  increasing  cooper- 

ation and  activity  in  research,  en- 
gineering, communication  and  man- 

ufacturing. Their  report  on  broad- 
casting notes  that  NBC  programs 

are  available  to  practically  all 
American  radio  homes,  as  well  as  a 
great  number  of  foreign  listeners 
through  NBC's  international  short- 

wave operations. 
Television,  which  drew  heavy  at- 

tention in  the  report  for  1939,  was 
described  as  "now  standing  on  the 
threshold  of  a  public  service  which 
has  great  potentialities". 

SARNOFF  OBSERVES  50tli  BIRTHDAY 

Associates  Honor  RCA-NBC  Executive  at  Luncheon; 

 Rose  Rapidly  From  Office-Boy  Status  

David  Sarnoff  Today David  Sarnoff  in  1930 

CELEBRATING  his  50th  birthday, 
a  group  of  40  colleagues  on  Feb.  27 
feted  David  Sai-noff,  president  of RCA  and  chairman  of  the  board  of 
NBC,  at  a  luncheon  in  the  Waldorf 
Astoria  Hotel,  New  York.  The 
luncheon  table  featured  a  large 
cake  with  50  candles  and  the  initials 
"D.S."  in  alphabetical  letters  and 
telegraph  code  symbols.  Mr.  Sar- 

noff also  received  a  silver  cigar  box 
from  the  group,  presented  by  Col. 
Manton  Davis,  RCA  vice-president 
and  general  counsel. 

Born  Feb.  27,  1891,  in  Uzlian, 
Minsk,  Russia,  Mr.  Sarnoff  came 
to  America  with  his  family  at  the 
turn  of  the  century.  When  he  was 
15  years  old,  he  entered  radio  as 
office  boy  with  the  Marconi  com- 

pany. Within  a  year  he  became  a 
junior  telegraph  operator  and  con- 

tinued in  a  swift  rise  from  operator 
to  Marconi  executive. 

Rapid  Advance 
After  RCA  had  absorbed  the  Mar- 

coni company  in  1919,  he  became 
RCA's  general  manager  in  1921.  In 
1922  he  became  RCA  vice-president 
and  general  manager,  in  1929,  ex- 

ecutive vice-president,  and  in  1930, 
president.  As  an  operator  in  1912, 
he  stayed  on  duty  for  a  72-hour 
stretch  handling  telegraphic  mes- 

sages from  the  Titanic  and  rescue 

ships  when  the  Titanic  struck  an 
iceberg  and  sank  on  her  maiden 
voyage.  Inscribed  on  the  lid  of  the 
box  were  Mr.  Sarnoff 's  initials,  both 
in  letters  and  code,  and  inside  were 
engraved  the  following  signatures 
under  a  50th  birthday  greeting: 

Maj.  Gen.  James  G.  Harbord,  Otto 
S.  Schairer,  Edward  F.  McGrady, 
George  S.  De  Sousa,  Edward  J. 
Nally,  Henry  A.  Sullivan,  Levds 
MacConnach,  Frank  T.  Zinn,  Ralph 
R.  Beal,  Charles  B.  Jolliffe,  John  G. 
MacKenty,  E.  C.  Anderson,  Harry 
G.  Grover,  J.  W.  Morrison,  Orrin  E. 
Dunlap  Jr.,  Horton  Heath,  Bernard 
Gardner— all  of  RCA. 

George  K.  Throckmorton,  Robert 
Shannon,  L.  B.  Morris— all  of  RCA 
Mfg.  Co. 

Niles  Trammell,  Frank  E.  Mul- 
len, A.  L.  Ashby,  C.  L.  Egner, 

George  Engles,  O.  B.  Hanson,  Wil- liam S.  Hedges,  Edgar  Kobak, 
Frank  E.  Mason,  Alfred  H.  Morton, 
John  F.  Royal,  Frank  M.  Russell, 
Sidney  N.  Strotz,  Roy  C.  Witmer, 
Mark  Woods,  James  Rowland  An- 
gell,  Samuel  Chotzinoff — all  of NBC. 

William  A.  Winterbottom,  Frank 
W.  Wozencraft,  John  B.  Rostrom — of  RCA  Communications  Inc. 
Charles  J.  Pannill  —  Radiomarine 
Corp.  of  America. 

CONSOLIDATED  GROSS  INCOME  OF  RCA 

WHERE  IT  CAME  FROM 
In  1910              In  1939  Increase  19i0  over  1939 

Manufacturing                                   $  67,377,641       $  56,065,201  $11,312,440  20.2% 
Broadcasting                                          45,378,307          40,707,032  4,671,275  11.5% 
Communications                                     10,287,859            8,731,502  1,556,357  17.8% 
All  other  sources                                    5,447,804            4,990,663  457,141  9.2% 
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$128,491,611       
$110,494,398  

$17,997,213  
16.3% 

WHERE  IT  WENT 
In  1940              In  19S9  Increase  19i0  over  1939 

Operating  expenses  *                         $  66,179,094       $  57,753,632  $8,425,462  14.6% Wages  and  salaries  to  employees       41,625,619          36,091,242  5,534,377  15.3% 
Depreciation  and  interest                      3,993.339            3,777,464  215,875  5.7% 
Taxes                                                          7,580,403             4,789,249  2,791,154  58.3% 
Dividends  to  stockholders    5,990,523  5,992,009  1,1,86   
Carried  to  surplus                                  3,122,633            2,090,802  1,031,831  49.4% 

T
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$128,491,611       
$110,494,398  

$17,997,213  
16.3% 

♦Cost  of  raw  materials,  supplies,  sustaining  program  talent,  rent,  sales  and  adver- tising ;  payments  to  associated  broadcasting  stations  ;  research,  administration  and  other 
operating  expenses.  The  above  figures  show  the  sources  and  distribution  of  the  consoli- 

dated income  for  1940,  1939  of  Radio  Corp.  of  America  and  wholly-owned  companies. 

Caldwell  Outlines 

Radio  Employment 

Million  New  Jobs  Traced  to 

Radio,  He  Tells  Printers 
DISCOUNTING  allegations  of  the 
International  Allied  Printing 
Trades  Assn.  that  the  rise  of  radio 
as  an  advertising  medium  has  put 
25,000  printers  out  of  work,  0.  H. 
Caldwell,  editor  of  Radio  Today 
and  former  Federal  Radio  Commis- 

sioner, estimates  that  radio  has 
created  20  new  jobs  "for  every  one 
job  dislocated  by  its  revolutionary 

advances." 
The  Caldwell  calculations  were 

prompted  by  a  Feb.  16  declaration of  John  B.  Haggerty,  chairman  of 
the  board  of  governors  of  the  AFL 
printing  trades  group,  favoring  a 
franchise  tax  ranging  from  10  to 
20%  on  the  income  of  broadcasting 
stations  [Broadcasting,  Feb.  24]. 

A  Million  Jobs 

Calculating  that  radio,  as  "a  vast 
creator  of  new  employment,"  is  re- 

sponsible for  1,000,000  new  jobs 
which  did  not  exist  20  years  ago, 

Mr.  Caldwell  estimated  that  300,000 

jobs  resulted  directly  from  radio 

manufacturing,  distribution,  broad- 
casting, communications  and  mis- cellaneous services.  Added  to  these, 

according  to  Mr.  Caldwell,  are  hun- 
dreds of  thousands  of  jobs  created 

in  sound  motion  pictures,  long-dis- 

tance telephony  and  other  indus- tries and  sciences  based  on  the 

vacuum  tube.  Another  250,000  "sup- 
ply" jobs  were  indirectly  created 

by  these  activities,  he  stated. 
"Radio  has  brought  many  bless- 

ings to  mankind,"  he  declared. 
"Into  every  life  it  has  carried  en- 

tertainment, information,  inspira- 
tion and  news  of  the  big  world.  But 

also,  'out  of  empty  space,'  it  has 
created  property  worth  many  bil- 

lions, all  dedicated  to  human  enjoy- 
ment and  progress.  And  it  has  cre- 
ated new  employment  opportuni- 

ties for  a  million  men  and  women — 
20  new  and  better-paid  jobs  for 

every  instance  where  older  employ- 

ment has  been  displaced." 
Meantime  various  representatives 

of  printers'  unions  in  different  parts 
of  the  country  are  continuing  to 

send  their  Congressmen  "'carbon copy"  letters  advocating  the  tax  on 
radio  stations,  advanced  by  the 

union  organization  as  a  source  for 

defense  funds.  Among  communica- 
tions deposited  with  the  House 

Ways  &  Means  Committee  were 
letters  from  Louis  S.  Harris,  secre- 

tary, Minneapolis-St.  Paul  Photo- 
engravers  Union,  through  Senator 

Shipstead  (R-Minn.);  W.  B.  Petti- 
john,  secretary.  Allied  Printing 
Trades  Council,  through  Rep.  Hous- 

ton (D-Kan.);  E.  E.  Tandy,  of  the 
Allied  Printing  Trades  Council  in 
Santa  Monica,  Cal.,  through  Rep. 
Ford  (D-Cal.). 

In  adition  to  the  letters,  at  least 
one  Midwest  Senator  has  received  a 
number  of  identical  printed  post- 

cards. The  cards,  bearing  the  ad- 
dressee's name  and  address  in  print- 

ing on  the  front,  carry  a  printed 
message,  with  lines  for  the  signa- ture of  persons  sending  them. 
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Approval  by  Cuba 

Speeds  Action  on 

Continental  Shifts 

Only  Mexican  Action  Awaited 
On  North  American  Treaty 

ANOTHER  big  step  toward  con- 
summation of  the  continental 

standard  broadcast  reallocation, 
slated  to  become  effective  March 
29,  came  last  week  with  the  ap- 

proval of  its  87-station  shift  by  the 
Government  of  Cuba.  Notice  of  ap- 

proval of  the  reallocation  decree 
by  President  F.  Batista,  was  re- 

ceived by  the  State  Department  on 
Feb.  24,  along  with  the  official  docu- 

ments projecting  the  precise  as- 
signments of  stations  on  the  island. 

Only  the  approval  of  Mexico  now 
is  needed  to  complete  the  inter- 

continental plans  for  the  general 
reallocation  March  29,  which  will 
involve  some  1300  stations.  Provid- 

ing a  scientific  engineering  basis 
for  use  of  the  broadcast  band  rang- 

ing from  550  to  1600  kc,  the  reallo- 
cation, in  conformity  with  the 

North  American  Regional  Broad- 
cast Agreement  approved  in  Ha- 
vana in  1937,  for  the  first  time  will 

afford  a  coordinated  technical  struc- 
ture on  the  continent  designed  to 

minimize  interference.  Mexico's  ap- 
proval of  the  engineering  changes 

agreed  to  at  the  conference  in 
Washington  held  from  Jan.  14  to 
Jan.  30,  is  expected  this  week. 

Station  Class  Governs 

The  Cuban  allocations,  as  pub- 
lished in  the  Official  Gazette,  con- 
form generally  to  the  agreement 

reached  at  the  engineering  sessions 
in  January.  While  station  classifi- 

cations remained  the  same,  the 
powers  of  a  number  of  stations 
were  reduced,  with  a  proviso  that 
the  stations  within  six  months,  may 
apply  for  the  maximum  specified 
for  the  particular  classification.  In 
the  log  published  herewith,  it  was 
pointed  out  at  the  FCC,  the  station 
classification,  rather  than  the  power 
specified,  should  be  considered  in 
connection  with  possible  applica- 

tions for  new  stations  or  for  modi- 
fications of  existing  facilities. 

In  a  half-dozen  instances,  the 
Cuban  log  specified  that  particular 
facilities  were  "reserved" — a  status 
not  provided  for  under  the  Treaty. 
It  is  expected  the  FCC  will  clear  up such  minor  discrepancies  in  infor- 

mal contacts  with  the  Cuban  au- thorities. 
The  official  decree  was  signed  by 

First  Minister  Carlos  Saladrigas, and  by  Minister  of  Communications 
Orosman  Viamontes,  as  well  as 
President  Batista.  It  specified  that 
a  period  of  six  months,  which  may not  be  extended,  is  granted  stations 
holdmg  construction  permits  to  in- 

stall or  increase  power  of  equip- ment, to  complete  such  installa- 
tions. The  order  requires  stations  to 

begm  operation  on  their  new  fre- 
quencies on  March  29. 

Six  Month  Priority 

_  Stations  which  may  have  been  as- 
I  signed  channels  capable  of  being used  with  higher  power  than  that 
[  authorized,  states  the  decree,  "shall 

have  priority  right  to  request  a  con- 
struction permit  to  increase  their 

I  power   to   the   permissible  maxi- 

tm."  This  priority,  howeve
r,  shall 

{Continued  on  page  5i) 

LOG  OF  CUBAN  STATIONS  UNDER  TREATY 

FOLLOWING  are  the  assign- 
ments of  standard  broadcast 

stations  in  Cuba,  Dominican 
Republic  and  Haiti,  listed  by 
frequencies,  to  become  effec- 

tive March  29  pursuant  to 
the  terms  of  the  North  Ameri- 

can Regional  Broadcasting 
Agreement  {Havana  Treaty) 
as  finally  revised  at  an  engi- 

neering conference  in  Washing- 
ton Jan.  30,  19Jfl.  Allocations 

as  approved  by  the  United 
States  and  Canada  will  be 
found  in  the  19^1  BROADCAST- 

ING Yearbook  Number,  Pages 
6U-80.  (Abbreviations:  KC, 
kilocycles;  D.,  daytime;  N., 
nighttime ;  DA.,  directional  aur 
tenna;  ST.,  shares  time): 

CaU 
Letters 

CMW 

CMKM 

CHMI 

KC. 

City 

SSO 
Havana 

560 
Manzanillo 

570  KC 
Santa  Clara 

Power 
( in  watts ) 

2,500 KC. 

590  KC. 
CMCY  Havana 

CMKV 

CMJK 

CMZ 

600 
Holguin 

620 
Camaguey 

630 
Havana 

KC. 

10,000 

1.5,000 

250 

5,000 

Class 

ni-A 
IV 

II 

DA 
II 

DA 

III-A 
IV II 

DA 
690  KC. 

CMQ       Havana  25,000-D  II 
15,000-N  DA 

This  assignment  of  25  kw.  day  and  15 
kw.  with  directional  antenna  at  night  at 
Havana  is  accepted  by  Canada  only  on 
the  distinct  understanding  that  the  direc- 

tional antenna  used  protects  the  Canadian 
I-A  assignment  strictly  within  the  pro- visions of  the  NARB  Agreement,  failing 
which  the  night  power  must  be  reduced 
to  effect  such  protection. 

CMK 
CMJN 

CMBC 

740  KC. 
Havana 
Camaguey 

790  KC 
Havana 

250 
1,000 

5,000-D 
1,000-N 

III-A 
800  KC. 

 «  Holguin  1,000  II 

(Reserved)  ** This  1  kw.  Class  II  assignment  acceptable 
to  Mexico  without  directional  antenna  un- 

less interference  results  with  secondary 
service  of  the  Class  I  station  on  channel. 
If  interference  exists  or  the  power  is  in- 

creased above  1  kw.,  directional  antenna 
to  protect  Class  I  stations  in  accordance 
with  the  engineering  standards  of  the 
Treaty  to  be  required. 
CMHQ 810  KC. 

Santa  Clara 

830  KC. 

5,000  II 

DA 
( Reserved)  ** 

CMAX    Artemisa  250-D  H 

(Reserved)  ** Assignment  of  250  w.  Class  II  station 
daytime  only  at  Havana  on  a  clear  channel 
assigned  to  a  Class  I-A  station  in  the 
TJ.  S.,  acceptable  to  the  U.  S.  without  re- 

gard to  signal  of  more  than  5  uv.  da>-time only  at  the  nearest  border. 
860  KC. 

CMBL  Havana 5,000  II 

DA This  assignment  is  accepted  by  Canada 
provided  that  the  directional  antenna  used 
protects  the  Canadian  I-A  assignment  as 
required  by  the  terms  of  the  NARB  Agree- 

ment, failing  which  the  night  power  must 
be  reduced  to  effect  such  protection. 

900  KC. 
CMKS*   Guantanamo  250  II 

910  KC. 
CMCF     Havana  5,000  III-A 

920  KC. 
CMJL    Camaguey  5.000  III-A 

(Reserved)  ** 
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CMKN 
930  KC. 

Santiago  de  Cuba 
950  KC. 

CMBZ  Havana 

CMHN  Santa 
960  KC. 

Clara 5,000-D 1,000-N 
1,000 

III-A 

III-A 

III-A 

(Reserved)  ** 
CMKU 

970  KC. 
Santiago  de  Cuba 

980  KC. 
CMCK  Havana 

990  KC. 
CMHT  Trinidad 

1000  KC. 
CMKW    Santiago  de  Cuba 

1010  KC. 
CMX  Havana 

CMKG* 

CMCM* 
CMJA* 

1050  KC. 
Santiago  de  Cuba 

1060  KC. 
Havana Camaguey 

1090  KC. 
CMKX*  Banes 

1110  KC. 
CMBY*  Havana 

1130  KC. 
CMKH*  Guantanamo 

1150  KC. 
CMBQ  Havana 

1190  KC. 
CMCU*  Havana 

CMKO*  Holguin 

CMCO  Havana 

CMCW  Havana 

CMJE 

CMGF 

CMHO CMKC 

CMBF 

CMJM 

CMHA 

CMCH 

Camaguey 

1240  KC. 
Matanzas 

1250  KC. 
Santa  Clara 
Santiago  de  Cuba 

1260  KC. 
Havana 

1270  KC. 
Ciego  de  Avila 

1280  KC. 
Sagua  la  Grande 

1290  KC. 
Havana 

CMCX  Havana 

CMKD 

CMAN CMJF 

CMGN 

CMHP 
CMKE 

CMBG 

Santiago  de  Cuba 
1300  KC. 

Pinar  del  Rio Camaguey 

1310  KC. 
Jovellanos 

1320  KC. 
Placetas 
Manzanillo 

1330  KC. 
Havana 

250 ST-CMCX 

250 
ST-CMCH 

1,000 

1,000 250 

IV 

IV 

III-A 

III-A IV 

1,000 
250 
260 

III-A 

IV 
IV 

CMBS  Havana 

1,500 ST-CMBS 

250 ST-CMBG 

CMJC 

CMHJ 
CMKY 

CMC 

1340  KC. 
Camaguey 

1350  KC. 
Cien  Fuegos 
Puerto  Padre 

1360  KC. 
Havana 

250 

250 

100 

lII-A IV 

IV 

IV 
IV 

IV 

CMOA  Havana 

250 ST-CMOA 
250  IV ST-CMG 

Assignments  acceptable  without  regard 
to  slight  daytime  interference  with  WKAT, 
1  kw..  Class  III-B  station  at  Miami,  Fla.  If 
more  than  250  w  power  is  proposed  at  any 

time,  operation  with  a  directional  antenna or  a  different  frequency  assignment  to  be 
required  giving  protection  to  the  U.  S. 
stations  in  accordance  with  the  engineer- 

ing standards  of  the  Treaty. 

CMAC 
CM.IH 

1370  KC. Guanajay 

Ciego  de  Avila 
1380  KC. 

100 
250 

IV 
IV 

Cruces 250 TV 1  v 

5,000 
III-A 

(Reserved)  ** 

1390  KC. CMCB Havana 

250 

IV 

5,000 
III-A 

CMBX Havana 250 TV 1  V 
ST-CMCB 

250 

II 

CMKR Santiago  de  Cuba 250 IV 

1400  KC. 
1,000 

II 

CMJW 
Camaguey 

250 

IV 

1410  KC. 
10,000 

I-B 

DA 

CMHB Sancti  Spiritus 

X  V 

1420  KC. 

250 

II 

CMBD Havana 250 TV i  V 
ST-CMCQ 

CMCQ 
Havana 250 IV 

250 II ST-CMBD 
250 II 1430  KC. 

CMKZ Palma  Soriano 250 IV 
250 II 1440  KC. 

CMGH 
Matanzas 500 

III-A 
250-D 

II 

CMJI Ciego  de  Avila 
250 

IV 

1450  KC. 
250 II CM  AB Pinar  del  Itio 250 

IV 
CMHM 

Cien  Fuegos 250 IV 

5.000-D III-A 

1460  KC. 

1,000-N 

CMCG Havana 

250 

II 
CMKQ 

Santiago  de  Cuba 

500 III-B 
250 II 1470  KC. 

Cardenas 250 IV 
250 II CMJO 

Ciego  de  Avila 
250 

IV 
1480  KC. 

250 
IV 

CMHX 
Santa  Clara 

250 

IV ST-CMCW 
1490  KC. IV 250 IV ST-CMCO 

CMOX Havana 250 

IV 

ST-CMCA 250 

IV 

CMCA 

Havana 250 ST-CMOX 
250 IV 

CMKF 
Holguin 250 IV 

1540  KC. 
250 

IV 

CMBH 
Havana 

5,000 

II 
250 IV 1560  KC. 

CMHD Caibarien 

250 

II 

5,000 III-A 
1580  KC. 

CMCJ Havana 

250 

II 

1,000 
II ST-CMCR 

CMCR Havana 250 II 
250 IV 

ST-CMCJ CMJQ 

Neuvitas 250 II 

*  This  250  w.  Class  II  assignment  accept- 
able to  the  U.  S.  without  directional  an- 

tenna unless  interference  results  with  sec- 
ondary service  of  the  Class  I  station  on 

channel.  If  interference  exists  or  the  power 
is  increased  above  250  w.,  directional  an- 

tenna to  protect  Class  I  stations  in  accord- ance with  the  engineering  standards  of 
the  Treaty  to  be  required. 
*  *  The  term  "reserved"  is  understood  to 
mean  that  the  Cuban  government  intends 
placing  stations  designated  on  the  chan- nels mentioned. 

DOMINICAN  REPUBLIC 

HIX 

HIN 

HIZ 

HI8Q 

950  KC. 
Ciudad  Trujillo 

1090  KC. 
Ciudad  Trujillo 

1350  KC. 
Ciudad  Trujillo 

1470  KC. 
Ciudad  Trujillo 

1,000  III-A 150 

200 

II 

IV 

IV 

HAITI 
HHK 

HHW 

1080  KC. 
Leogane 

1230  KC. 
Port  au  Prince 

25,000 100 n 
DA 

IV 

DA 
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CBS  LATIN  HOOKUP 

TO  START  SEPT.  1 

CBS  plans  to  start  network  broad- 
casting in  20  Latin  American  re- 

publics by  Sept.  1,  William  S.  Pa- 
ley,  head  of  the  network,  told  Presi- 

dent Roosevelt  Feb.  26  in  a  visit  to 
the  White  House.  Mr.  Paley  re- 

ported that  the  President  appeared 
intensely  interested  in  the  project. 

With  64  outlets,  some  in  each  of 
20  republics,  CBS  will  send  pro- 

grams to  the  stations  via  shortwave 
to  be  rebroadcast  on  normal  wave- 

lengths, Mr.  Paley  said.  All  coun- 
tries except  Honduras  and  Haiti 

are  included.  He  added  that  inves- 
tigation showed  this  method  would 

result  in  a  larger  listening  audi- 
ence than  programs  beamed  direct 

to  listeners  via  shortwave. 
Each  of  the  64  outlets  has  agreed 

to  carry  a  minimum  of  one  hour  a 
day  of  broadcasts  from  the  United 
States,  Mr.  Paley  said,  "which  will 
give  us  a  dominant  position  in  Latin 
America  as  compared  with  any 
other  nation."  He  observed  that 
Germans  have  bought  radio  time 
but  reiterated  that  the  United 
States  would  dominate  with  this 
arrangement. 

Fels  Renews  Spots 
FELS  &  Co.,  Philadelphia  (Fels 
Naptha  soap)  has  renewed  its  cur- 

rent series  for  an  additional  13 
weeks.  Local  live  programs  and 
participations  are  used  on  29  sta- 

tions throughout  the  country,  time 
varying  with  each  station.  Station 
list  embraces  two  regional  net- 

works, WFIL,  Philadelphia,  origi- 
nates for  seven  stations  on  Quaker 

Network,  and  WNAC,  Boston, 
originates  for  seven  stations  on 
Yankee  Network.  Remaining  sta- 

tions include  KJR  WGN  WDGY 
WDSM  WJR  KOIN  KALE  WGAR 
KFRC  WCPO  WFBR  KHJ  WJBK. 
Agency  is  S.  E.  Robertson  Inc., 
Philadelphia. 

Lorillard  Baseball 

P.  LORILLARD  &  Co.,  New  York, 
will  sponsor,  in  the  interest  of 
Friend's  Tobacco,  broadcasts  of 
baseball  scores  five  minutes  nightly 
on  WJAS,  Pittsburgh  starting 
April  7,  and  10  minutes  thrice 
weekly  on  KYW,  Philadelphia, 
starting  April  15.  Company  has 
also  renewed  for  Union  Leader  and 
Beechnut  tobaccos  quarter  -  hour 
market  news  programs  five  times 
weekly  on  11  stations  of  the  North 
Central  Broadcasting  System.  Len- 
nen  &  Mitchell,  New  York,  is 
agency. 

McKesson  Spots 

McKESSON  &  ROBBINS,  Bridge- 
port, Conn.,  through  H.  W.  Kastor 

&  Sons,  Chicago,  in  mid-March  will 
start  a  schedule  of  undetermined 
length  using  one-minute  tran- 

scribed announcements  on  approxi- 
mately 20  southern  stations,  for 

Pursin,  a  blood  tonic.  Several  an- 
nouncements weekly  will  be  used  in 

each  of  the  selected  markets  and 
stations. 

MAX  GEISLER  BIRD  Co.,  New 
York  (bird  food) ,  is  testing  an 
early  morning  quarter-hour  pro- 
:gram  of  recorded  music  six  times 
weekly  on  WAAT,  Jersey  City. 
More  stations  may  be  added,  ac- 

cording to  Moore  &  Hamm,  New 
York,  the  agency. 

ONLY  FOUR  months  after  his  for- 
mal retirement  from  public  life  to 

re-enter  private  practice  of  law, 
Thad  Brown,  former  member  of  the 
FCC,  died  in  Cleveland  Feb.  26 
following  a  brief  illness.  Though  he 
had  suffered  from  an  internal  dis- 

order for  some  time.  Col.  Brown 
was  not  seriously  stricken  until  last 
Monday.  He  entered  a  Cleveland 
hospital,  and  apparently  was  con- 

valescing when  the  end  came  sud- 
denly. He  was  54  on  Jan.  10. 

Until  his  retirement  from  the 
FCC  last  October,  when  President 
Roosevelt  withdrew  his  nomination 
for  a  new  seven-year  term,  Col. 
Brown  had  been  the  eldest  member 
of  the  FCC  and  its  predecessor  Ra- 

dio Commission  from  the  standpoint 
of  continuous  service.  His  last  term 
had  expired  June  30,  and  his  con- 

firmation had  been  blocked  by 
Senator  Tobey,  (R-N.  H.)  who  con- 

ducted a  one-man  campaign  in  the 
Senate  Interstate  Commerce  Com- 
mittee. 

Arlington  Burial 
Funeral  services  for  Col.  Brown 

were  held  in  his  home  town  of 
Columbus,  last  Thursday.  Interment 
was  on  Friday  at  Arlington  Na- 

tional Cemetery,  Washington,  with 
military  honors.  A  veteran  of  the 
World  War,  he  was  a  lieutenant 
colonel  in  the  Judge  Advocate 
General's  branch.  Reserve  Corps,  at 
the  time  of  his  passing. 
Funeral  services  at  Columbus 

were  attended  by  Gov.  Bricker  and 
his  staff,  among  other  distinguished 
personages.  The  honorary  pallbear- 

ers were  all  past  State  comman- 
ders of  the  American  Legion. 

With  Col.  Brown  when  the  end 
came  was  Mrs.  Brown.  Engaged  in 
law  practice  since  last  October,  Col. 
Brown  had  gone  to  Cleveland  to 
confer  on  matters  for  one  of  his 
radio  clients.  He  maintained  law 
offices  in  Washington  with  the  firm 
of  Brewster  &  Steiwer,  Southern 
Bldg.     While     Col.     Brown  had 

suffered  from  a  chronic  colitis  con- 
dition for  the  last  year,  he  had  not 

been  seriously  ill. 
In  addition  to  Mrs.  Brown,  he  is 

survived  by  his  only  son,  Thad  Jr., 
24-year  old  law  student. 

The  FCC,  at  its  meeting  last 
Wednesday,  adopted  a  resolution 
expressing  its  condolences.  The 
resolution  follows: 

Whereas,  the  FCC  learned  with 
profound  sorrow  of  the  death  of  Col. Thad  H.  Brown  ;  and 

Whereas,  through  long  association with  the  communications  industry, 
and  in  particular  with  that  phase  of 
it  devoted  to  radio  transmission,  Col. 
Brown  had  in  a  sense  grown  up  with 
broadcasting  and  was  therefore,  close- 

ly associated  with  its  development  and 
intimately  familiar  since  1929  with 
the  problems  incidental  to  its  regula- tion ;  and 

Whereas,  it  was  his  habit  to  bring 
to  bear  upon  the  discharge  of  the 
duties  of  his  office  as  a  member  of  this 
Commission  the  calm  and  unhui-ried 
judgment  of  a  mind  trained  in  juris- prudence ;  now  therefore  be  it 

Resolved,  That  in  the  death  of  Col. 
Brown  the  industry  is  called  upon  to 

THEY  WERE  IN  THE  ARMY  THEN 

One  of  a  Series 

part  with  a  well-informed  counselor whose  influence  in  a  private  capacity, 
perhaps  only  secondary  to  that  as  a 
public  servant,  seemed  destined  to  con- tinue to  advance  the  art ;  and  his  erst- 

while colleagues  in  the  Commission, 
profoundly  shocked  at  the  news  of  his 
death,  although  they  were  no  longer 
in  direct  and  daily  association  with 
him  are  today  deeply  conscious  of  a 
sense  of  personal  loss ;  and  be  it  fur- 
ther Resolved,  That  these  resolutions  be 
spread  upon  the  minutes  of  this  Com- 

mission, and  a  copy  thereof  be  trans- mitted to  the  bereaved  family. 
Col.  Brown  had  joined  the  Fed- 

eral Radio  Commission  in  1929  as 
general  counsel,  during  the  Hoover 
administration.  He  was  named  a 
member  of  the  Commission  in  1932 
and  when  the  FCC  was  created  in 
1934,  President  Roosevelt  renamed 
him  to  that  body.  A  Republican, 
Col.  Brown  ranked  high  in  party 
councils.  He  had  been  Secretary  of 
State  of  his  native  Ohio,  and  chair- 

man of  its  Civil  Service  Commis- 
sion. In  1926,  he  was  defeated  in  a 

race  for  the  gubernatorial  nomina- 
tion by  a  narrow  margin. 

Legal  Career 
Born  on  a  farm  in  Morrow  Coun- 

ty, 0.,  Jan.  10,  1887,  Thaddeus Harold  Brown  was  educated  at  Ohio 

Wesleyan  and  Ohio  State  Univers- ities. After  a  short  career  as  a 
school  teacher,  he  began  his  legal 
and  political  career  as  journal  clerk 
in  the  Ohio  Legislature  in  1909. 
After  practicing  law  in  Columbus 
from  1912  until  1917,  he  entered 
the  Army  as  an  infantry  captain. 
From  1919  to  1923  he  held  a  com- 

mission as  a  major  in  the  Judge 
Advocate  General's  office  of  the 
Reserve,  and  in  1924  was  promoted 
to  lieutenant  colonel. 

Just  before  Col.  Brown's  term  ex- 
pired last  June,  President  Roosevelt 

renominated  him  for  a  new  seven- 
year  term.  It  was  then  Senator 
Tobey,  said  to  have  been  inspired 
by  information  provided  from  with- 

in the  FCC,  launched  his  one-man 
crusade  against  a  favorable  com- 

mittee report.  The  attack,  which  re- 
sulted in  a  rump  investigation  of 

many  phases  of  broadcast  opera- tions and  of  FCC  activities,  caused 
the  Committee  to  hold  up  action  on 
the  nomination  in  abeyance. 

During  the  ensuing  weeks,  a  por- 
tion of  which  were  spent  on  active 

duty  in  the  War  Department,  Col. 
Brown  tried  to  conceal  his  grief 
over  these  political  developments. 
Finally,  he  asked  the  President  to 
withdraw  his  nomination  to  permit 
him  to  return  to  private  law  prac- 

tice. His  vacancy  on  the  FCC  has 
not  yet  been  filled. 

Col.  Brown  was  vice-chairman  of 
the  board  of  trustees  of  Lincoln 
Memorial  University,  a  member  of 
the  American  Bar  Assn.  and  of  the 
executive  council  of  the  Federal 
Bar  Assn.,  and  several  other  law 
and  radio  organizations.  He  also 
was  a  member  of  the  American 

Academy  of  Political  &  Social  Sci- 
ence, and  of  the  American  Legion. 

PLENTY  OF  ACTIVE  SERVICE  was  seen  by  this  trio  of  radio  execu- 
tives, one  of  them  an  agency  v.p.  in  charge  of  radio.  Their  identifications 

and  service  records,  along  with  photographs  of  what  they  look  like  today, 
will  be  found  on  page  28. 

KTSA  Names  Blair 
KTSA,  San  Antonio,  has  appointed 
John  Blair  &  Co.  as  national  repre- 

sentatives, according  to  an  announce- 
ment by  G.  W.  Johnson,  general  man- ager. The  station  is  affiliated  with 

CBS  and  operates  on  550  kc.  with 
5,000  watts  local  sunset  and  1,000 watts  night. 
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*More  persons  in  Oklahoma  City  lis- 
ten to  WKY  morning,  afternoon  and 

night  than  to  al]  three  other  stations 
combined.— i?o&*s-Fec/era/  coincidental 
survey  based  on  9,460  telephone  calls 

over  I'day  period. 

OKLAHOMA  CITY 

NBC-Red  Afiiliate 

Owned  and  Operated  by  The  Oklahoma  Publishing  Co. 
The  Oklahoman  and  Times  *  The  Farmer-Stockman 
KVOR,  Colorado  Springs   »  .  KLZ,  Denver  (Aiiil  Mgmt.) 



RIDE  THE  Z  NET  WITH  YOUR  "TAX  FREE"  ANNOUNCEMENTS  AND  PROGRAMS 

Save  Money  While  You  Make  Sales 

(  KGIR — Butte  (Montana's  only  5000  watt  full  time  station) 
ON  THE  Z  NET:  {  KPFA — Helena  (The  Capital  City  Station) 

~  [  KRBM — Bozeman  &  Livingston  (The  Yellowstone  Park  Station) 

ADVERTISERS  WHO  DONl  USE  MUSIC  •  ADVERTISERS  WHO  DON'T  USE  COPYRIGHTED  MUSIC 
whether  it  be  on  programs  or  announcements 

ARE  NOT  PENALIZED 

GENERAL  ADVERTISING  supplemental  NBC 
Programs  may  originate  in  Butte,  Helena  or  Bozeman. 

PLAN    1     PROGRAMS  CLEARED  AT  SOURCE 
Programs  or  announcements  containing  no  copy- 

righted material  or  programs  or  announcements 
on  wtiich  all  performing  rights  for  the  broadcast- 

ing over  these  three  stations  have  been  paid  ond 
a  release  is  signed  covering  same  by  an  of- 

ficer of  the  Agency  or  Advertiser;  (release  forms 
furnished   by  Z   Bar  Net.) 

1/2    hour  $52.10  %    hour  $26.05 
5  minutes  $20.00 
1  min.,  100  wd.,  or  30  wd.  chain  break_$11.30 

Red  &  Blue  under  North  Mountain  group. 
It  is  preferred  all  programs  originate  in  Butte. 

PLAN  2     ASCAP  PROGRAMS 

Programs  or  announcements  containing  copy- 
righted material  controlled  by  the  American 

Society  of  Composers,  Authors  and  Publishers 
not  "cleared  at  the  source"  and  on  which  no 
signed  release  is  issued  by  an  officer  of  the 
Agency  or  Advertiser: 
1/2  hour  $60.00      5  minutes  $23.00 
1/4  hour  $30.00      1  minute  $13.00 

CLASSIFICATIONS 
Any  program  not  coming  under  one  of  the  above 
two  rates  will  not  be  broadcast. 

Complete  lists  of  numbers  on  transcribed  pro- 
grams, showing  copyright  responsibility  must  be 

furnished  by  Agency  or  Advertiser.  Forms  for  this 
purpose  will  be  furnished  by  Z  Bar  Net. 

Announcements  ore  made  only  between  pro- 
grams; two  or  more  announcements  are  never  run 

together;   100  words  constitutes  a   minute;  30 

words  constitutes  a  chain  break.  No  announce- 
ment participation  programs  are  available. 

ELECTRICAL  TRANSCRIPTIONS.  Regular  time 
charges  apply;  no  time  restrictions.  Cut-in  an- nouncements on  NBC  programs  or  on  prepared 
transcribed  shows,  $5.25  per  15  minute  program, 
maximum  total  copy  allowable  250  words  in 
15  minutes.  If  different  cut  in  announcements  are 
to  be  made  at  each  station  this  rate  applies  at 
each  point  where  cut  in  announcements  must  be 
made. 

Znet 

BUTTE 
BOZEMAN 

LIVINGSTON 

COVERING  MONTANA'S RICHEST  AND  MOST 
DENSELY  POPULATED  AREA 

Above  We  Print  Our  Rates 

Note  that  where  copyrighted  music  is  used  our  rates  remain  the 
same  as  they  have  been. 

Note  that  where  copyrighted  music  is  not  used  or  the  program  is 
"cleared  at  the  source"  there  is  a  saving  fo  the  advertiser. 

This  rate  goes  into  effect  March  1,  1941  and  all  current  accounts 
on  the  Z  Net  will  be  given  the  benefit  of  this  rate  as  of  the 

effective  date. 

For  Time  Clearance 
Address 

Correspondence  to 
Box  1956 

Butte,  Montana 



Justice  Dept.  Claims  Decree 

Paves  Way  for  Early  Accord 

Close  Litigation  Started  in  1935  and  Resolves 

All  Objectionable  Practices,  Release  Says 
FOLLOWING  is  the  press  release 
of  the  Department  of  Justice,  is- 

sued Feb.  26,  announcing  signing 
of  the  consent  decree  by  ASCAP: 

The  Department  of  Justice  an- 
nounced today  that  ASCAP  had 

signed  a  civil  decree  in  the  District 
Court  for  the  Southern  District  of 
New  York  in  which  it  agreed  to 
cease  engaging  in  activities  which 
the  Department  alleges  constitute 
violations  of  the  Sherman  Act. 

This  decree  brings  to  an  end  liti- 
gation started  by  the  Government 

against  ASCAP  in  1935  and  paves 
the  way  for  an  immediate  settle- 

ment of  the  difficulties  between 
ASCAP  and  the  broadcasters  which 
have  resulted  in  the  banning  of 
ASCAP  music  from  the  air  since 
Jan.  1,  1941.  All  objectionable 
practices  have  been  resolved  by  the 
instant  decree.  The  only  matter  re- 

maining for  adjustment  is  one  of 
price  between  ASCAP  and  the 
broadcasters. 

Eflfective  in  90  Days 

The  decree,  which  becomes  effec- 
tive 90  days  after  entry,  provides: 

1.  That  ASCAP  members  will  not 
license  the  public  performance  rights 
of  copyrighted  musical  compositions 
exclusively  to  ASCAP  but  are  free  to 
license  to  anyone  except  Broadcast  Mu- sic Inc. 

2.  ASCAP  agrees  not  to  discrim- 
inate either  in  price  or  terms  among 

the  users  of  copyrighted  music.  All 
ASCAP  compositions  will  be  offered 
for  performance  to  all  users  of  the 
same  class  on  equal  terms  and  condi- tions. 

3.  ASCAP  agrees  to  license  on  a 
pay-when-you-play  basis ;  that  is, 
broadcasters  will  be  able  to  buy 
ASCAP  music  on  a  per  program  basis, 
if  they  desire.  Users  other  than  broad- 

casters will  be  able  to  buy  music  on 
a  per  piece  basis  if  desired. 

4.  ASCAP  agrees  hot  to  require 
a  license  from  more  thaii  one  station 
in  connection  with  any  network  broad- 

cast. Licenses  will  be  issued  to  net- 
works or  originating  stations. 

5.  Manufacturers  of  electrical 
transcriptions,  or  sponsors,  or  adver- tisers on  whose  behalf  such  electrical 
transcriptions  are  made,  will,  if  they 
so  desire,  be  able  to  obtain  licenses 
for  the  use  of  such  transcriptions 
for  broadcast  purposes. 

6.  ASCAP  agrees  not  to  engage  in 
an  all-or-none  policy  in  licensing  its 
music ;  that  is,  motion  picture  exhib- 

itors restaurants,  hotels,  radio  sta- 
tions, and  all  commercial  users  of 

ASCAP  music  will  be  able  to  obtain 
the  right  to  perform  any  ASCAP 
compositions  desired  without  being 
compelled  to  take  the  entire  ASCAP 
catalogue. 

7.  ASCAP  agrees  that  it  will  not 
attempt  to  restrict  the  performance 
rights  of  its  music  for  the  purpose 
of  regulating  the  price  of  recording 
its  music  on  electrical  transcriptions 
made  for  use  in  broadcasting. 

8.  ASCAP  agrees  to  abolish  its 
self-perpetuating  board  of  directors 
and  permit  election  of  directors  by 
the  membership. 

9.  ASCAP  agrees  to  modify  its 
membership  reciuirpinents  so  as  to 
make  eligible  any  composer  who  has 
copyrighted  one  tune.  Under  the  exist- 

ing arrangement  publication  of  five 
tunes  is  required  for  eligibility. 

10.  ASrAP  agrees  to  modify  the 
praeticc  of  couiijensatiiig  its  members 
so  ;is  to  nijilii'  such  coiiiiiensal  ion  on 
tlie    basis    of    tlic    popularity    of  the 

tunes  in  any  given  period.  Under  the 
present  method  of  distribution  com- 

pensation is  determined  by  an  elabo- 
rate set  of  rules,  including  seniority, 

type  of  composition,  etc. 
Disposition  of  the  civil  suit  by 

entry  of  the  decree  will  not  dispose 
of  the  criminal  suit  filed  against 
ASCAP  in  the  Eastern  District  of 
Wisconsin  on  Feb.  5,  1941.  That 
case  will  be  disposed  of  by  separate 
proceedings. 

The  case  was  in  charge  of  Victor 
O.  Waters,  Special  Assistant  to  the 
Attorney  General,  assisted  by  War- 

ren P.  Cunningham,  Special  At- torney. 

KGGF  Is  Given  Grant 

Of  Temporarily  Renewal 
ANOTHER  step  in  the  battle  for 
690  kc.  under  the  Havana  Treaty 
was  taken  by  the  FCC  Feb.  25  in 
granting  KGGF,  Coffeyville,  Kan., 
a  temporary  renewal  of  license  to 
operate  on  the  channel  with  1,000 
watts  day  and  500  watts  night, 
commencing  March  29,  when  the 
reallocation  becomes  effective. 

Simultaneously,  the  Commission 
granted  WNAD,  Norman,  non-com- 

mercial station  operated  by  U.  of 
Oklahoma,  a  permit  to  change  its 
frequency  from  1010  kc,  which  it 
shared  with  KGGF,  to  640  kc,  to 
clear  channel  occupied  by  KFI,  Los 
Angeles,  operating  daytime  hours 
only.  The  KGGF  grant  was  made 
conditional  upon  final  action  of  its 
amended  application,  seeking  5,000 
watts. 
Among  other  applicants  for  640 

kc.  are  KMBC,  Kansas  City;  Fred 
Jones  Broadcasting  Corp.,  Tulsa, 
seeking  a  new  station,  and  KOMA, 
Oklahoma  City,  all  of  which  seek 
50,000  watts. 

BMI  Songs  in  Filni 
IN  A  DEAL  negotiated  by  Harry 
Engel,  West  Coast  manager,  Broad- 

cast Music  Inc.,  will  supply  the  en- 
tire musical  score  of  the  Republic 

Pictures  Corp.  new  film  "Puddin' 
Head"  which  is  to  feature  Judy 
Canova.  All  songs  are  to  be  written 
by  Jack  Owens,  Hollywood  song 
writer,  who  is  under  exclusive  BMI 
contract.  Prior  to  release,  songs 
will  be  exploited  nationally  on  the 
air,  it  was  said.  BMI  songs  used  in 
the  film  "Pot  o'  Gold"  produced  by 
the  James  Roosevelt  Productions, 
will  also  be  exploited  in  an  exten- 

sive campaign  now  being  mapped 
out.  Film  stars  Jimmy  Stewart, 
Paulette  Goddard  and  Horace 
Heidt's  band. 

New  BMI  Contracts 

BMI  has  signed  contracts  through 
March  31,  1944,  with  D.  S.  Pub- 

lishing Co.  and  the  Charlton  Pub- 
lishing Corp.  granting  them  the 

right  to  use  BMI  lyrics  in  illus- 
trated song  sheets  devoted  ex- 

clusively to  songs  published  and 
licensed  by  BMI.  Sheets  will  be  is- 

sued monthly,  one  16-page  sheet 
to  sell  f^r  5  cents  «nd  ore  32-page 
sheet  selling  for  10  cents. 

ASCAP  Horns 

OGRE  of  an  ASCAP  suit 
reared  its  ugly  head  during 
a  recent  Man  on  the  Street 
broadcast  of  WDAY,  Fargo, 
N.  D.  Into  the  range  of  the 
mike  came  a  newer  model 
automobile  with  a  unique 
musical  horn.  The  strains  of 
the  tune  "In  My  Merry  Olds- 
mobile"  rent  the  air.  Engineer 
Henry  Shiels,  quickly  recog- 

nizing the  ASCAP  tune,  cut 
the  program  abruptly,  saving 
the  day.  The  studio  pianist, 
playing  the  musical  fill  to  the 
emergency,  then  quite  unin- tentionally but  appropriately 
picked  the  current  BMI  hit, 
"That  Lonely  Tune". 

Clause  on  War  Service 

Included  in  New  Pact 

Of    WFIL's  Engineers 
EMBRACING  several  novel  fea- 

tures, among  them  provision  for 
such  contingencies  as  military  serv- 

ice and  monetary  inflation,  a  new 
contract  has  been  negotiated  by 
WFIL,  Philadelphia,  and  its  engi- 

neers represented  by  Local  28  of 
the  CIO  American  Communications 
Assn.,  according  to  an  announce- ment last  Tuesday  by  Samuel  R. 
Rosenbaum,  WFIL  president.  The 
three-year  agreement  provides  that 
any  technician  called  for  wartime 
service  shall  be  succeeded  by  a 
temporary  employe,  shall  lose  no 
seniority  and  shall  receive  the  dif- 

ference between  his  regular  salary 
for  one  month  and  his  service  pay 
for  one  month  for  each  year  he  was 
with  the  station. 

Inflation  Clause 

The  contract  also  includes  a  pro- 
viso that  "if  any  national  emer- 

gency or  war  causes  inflation  to 
such  a  degree  as  to  seriously  affect 
the  purchasing  power  of  the  dollar, 
the  question  of  wages  may  be  taken 
up  by  the  union  with  the  employer 
upon  written  notice  of  desire  to  re- 

view the  wages;  any  readjustment 
so  made  may  be  reopened  by  the 
employer  in  the  event  of  subse- 

quent deflation." 
Reflecting  Mr.  Rosenbaum's  ob- 

servation that  the  contract  "marks 
another  step  forward  in  improving 
relations  between  labor  and  man- 

agement in  the  radio  industry,"  the 
agreement  provides  that  an  em- 

ploye who  becomes  an  official  of  the 
union  and  finds  it  desirable  to  take 
a  one-year  leave  of  absence  for 
union  activity  may  take  up  his  job 
upon  his  return  without  loss  of 
seniority.  Other  provisions  of  the 
contract  cover  a  flat  10%  wage  in- 

crease, along  with  periodic  six 
month  increases,  time-and-a-half 
for  overtime,  seniority,  closed  shop, 
hiring  through  the  union,  severance 
pay,  sick  leave,  vacations  with  pay, 
bonus  for  night  work,  a  $43  weekly 
minimum  and  a  $75  weekly  maxi- 

mum based  on  length  of  service, 
no  strikes. 

The  contract  was  negotiated  for 
WFIL  by  Mr.  Rosenbaum,  General 
Manager  Roger  Clipp  and  Chief 
Engineer  Arnold  Nygren ;  for  the 
union,  Saul  C.  Waldbaum,  union  at- 

torney; Louis  E.  Littlejohn,  presi- 
dent, and  Edgar  Darlington,  finan- 
cial secretary,  both  employes  of 

WFIL. 

Merchants  Form 

Promotion  Group 

Independent  Council  Working 
On  Radio  Program  Plans 

FORMATION  of  the  American 
Home  Town  Council,  a  permanent 
organization  designed  to  promote 
the  business  of  independent  mer- 

chants throughout  the  country,  was 
announced  Feb.  24  in  Chicago.  This 
is  a  step  forward  from  that  taken 
by  the  Independent  Food  Distribu- tor's Council,  which  on  Jan.  19, 
1941,  met  in  Chicago  and  recom- 

mended a  nationwide  radio  cam- 
paign for  independent  merchants. 

Expansion  of  promotion  plans 
from  the  food  trade  to  10  leading 
industries  in  the  independent  field 
was  the  most  important  develop- 

ment resulting  from  the  Chicago 
conference.  Another  meeting  is 
scheduled  for  the  last  week  in 
March  when  representatives  of  all 
branches  of  independent  trade  will 
be  present.  Final  plans  are  to  be 
drawn  and  the  whole  promotion 
presentation  concluded  for  inde- 

pendent dealers  early  in  April. 

Program  Favored 
The  American  Home  Town 

Council,  with  J.  Frank  Grimes, 
president  of  the  Independent  Gro- 

cers' Alliance,  named  as  head,  has 
signified  its  desire  to  sponsor  Home 
Toivn  on  the  entire  Mutual  net- 

work, a  drama  depicting  the  part 

played  by  independents  in  the  rise of  the  United  States. 
This  is  the  same  program  recom- 

mended by  the  Independent  Food 
Distributor's  Council  [Broadcast- 

ing, Jan.  27].  Built  by  WGN's  Wil- liam A.  Bacher,  director  of  pro- 
grams and  production  for  MBS  Chi- 

cago key  station,  the  series  is  ex- pected to  feature  Walter  Huston, 
character  actor,  who  will  be  starred 
in  the  narrator  role  of  "Voice  of 

Home  Tovm". Huston  was  in  Chicago  Feb.  21-22 
for  a  conference  with  various  coun- 

cil members. 

New  Publishers 

BAND  LEADERS,  singers  and 
composers  are  becoming  music  pub- 

lishers as  well,  since  the  beginning 
of  the  radio-ASCAP  controversy, 
BMI  reports,  listing  Regent  Music 
Co.,  publishing  Benny  Goodman 
originals;  Mutual  Music,  outlet  for 
the  music  of  Glenn  Miller's  band; Republic  Music,  owned  by  Sammy 
Kaye;  London  Music,  issuing  origi- 

nals by  the  Guy  Lombardo  band, 
and  Nationwide  Music,  owned  by 
Lanny  Ross,  as  new  publishing 
firms  whose  performing  rights  are 
controlled  by  BMI.  Claude  Clapham, 
well  known  composer  and  teacher, 
has  recently  resigned  from  ASCAP 
to  open  his  own  publishing  house, 
BMI  states,  adding  that  25  new 
publishing  firms  have  sprung  up  in 
all  since  the  music  fight  began,  of 
which  15  are  associated  with  BMI. 

BMI  Publishes  List 
BMI  has  issued  a  16-page  blue  booklet 
"We  Are  BMI",  listiiis  its  subscriber 
stations  as  of  Feb.  1,  1941.  Roster  in- 

cludes 629  stations  in  the  48  United 
States,  four  in  Hawaii,  one  in  Alaska, 
two  in  Puerto  Rico  and  26  non-com- mercial stations  in  1.5  states,  making 
a  total  of  662  subscribers. 

BROADCASTING  •  Broadcast  Advertising March  3,  1941  •  Page  21 



Newscasts  Grow  Up  --With  Schechter 

Telephone  Tactics  of 

Past  Recalled  in 

Exciting  Book 

By  Wm.  R.  McANDREW 
ABE  SCHECHTER  is  chunky, 
blond  and  explosive.  As  director  of 
news  and  special  events  for  NBC 
he  does  more  telephoning — long  dis- 

tance, local  and  inter-ofRce — in  one 
day  than  most  people  do  in  a  year. 
And  he  meets  more  celebrities, 
zanies,  zoologists  and  vice-presi- 

dents than  asiy  one  person  should. 
He  gets  into  continuous  arguments 
with  his  staff,  bosses,  people  who 
want  to  go  on  the  air  and  people 
who  want  passes,  as  well  as  every- 

body else  he  meets  or  talks  to.  But 
he's  got  more  friends  than  a  newly- 
elected  Congressman. 

In  the  early  days  of  radio  news 
he  covered  the  world  by  telephone, 
shears  and  pastepot.  Later,  when 
he  had  been  given  an  office,  secre- 

tary, and  several  teletype  machines, 
with  "special  events"  tucked  onto 
his  "director  of  news"  title,  he  went 
to  Egypt  and  arranged  a  broadcast 
from  the  pyramids.  Then  when  the 
war  clouds  began  to  gather  in 
Europe  he  directed  radio's  biggest 
news  story — the  Munich  crisis  and 
the  Hitlerian  war.  In  between  he 
arranged  broadcasts  featuring  sing- 

ing canaries,  mice,  window  washers 
and  prize  fighters. 

To  let  the  public  in  on  the  fun, 
he  has  written  a  book,  /  Live  on 
Air,  in  collaboration  with  an  old 
friend  of  his,  Edward  Anthony  of 
the  Crowell-Collier  Publishing  Co. 
[$3.75  Frederick  Stokes,  New 
York.] 

The  Story  of  News 

/  Ldve  on  Air  isn't  just  the  stilt- 
ed, formal,  chronicle  of  radio  news 

and  special  events  of  the  last  dec- 
ade; it's  a  vibrant,  lusty  story  of 

the  most  exciting  type  of  reporting 
— the  story  behind  the  trans-Atlan- 

tic broadcast,  the  news  flash,  and 
the  commentator.  And  it's  told  in 
the  breezy,  humorous  style  of  an 
ex-reporter  who  came  into  radio 
when  carbon  mikes  were  a  nov- 

elty and  an  airplane  broadcast 
the  height  of  enterprise.  Actually, 
it's  the  story  of  what  many  con- 

sider radio's  greatest  public  serv- 
ice— dissemination  of  news — from 

the  time  it  was  scornfully  ostracised 
by  a  short-sighted  policy  of  news- 

paper publishers  until  it  was  recog- 
nized and  accepted  as  the  "fifth  es- 

tate". 
Abel  Alan  Schechter — for  that's 

his  full  name  and  when  many  of  his 
fellow  workers  read  /  Live  on  Air 
it  will  be  the  first  time  they  knew 
he  had  any  other  name  but  "Abe" 
— opens  his  book  with  a  chapter  on 
the  trials  and  tribulations  of  gath- 

ering news  for  Lowell  Thomas  when 
the  networks  were  denied  the  use 
of  wire  services.  Abe  was  Lowell's 
news  service  and,  as  he  puts  it,  by 
dint  of  a  terrific  telephone  budget, 
clippings  from  London  newspapers 
and  a  reporter's  nose  for  news, 
managed  to  keep  Thomas  even,  and 

A.  A.  SCHECHTER 

many  times  ahead  of  the  press  as- 
sociations. 

He  relates  how  the  words  "New 
York  is  calling"  and  "I  am  speak- 

ing for  NBC  or  Lowell  Thomas" 
time .  after  time  provided  open  se- 

same to.  otherwise  tightly  barred 
news  sources.  One  such  story  dealt 
with  the  kidnaping,  shortly  after 
the  Lindbergh  case,  of  Peggy  Mc- 
Math,  the  six-year-old  daughter  of 
a  Harwichport,  Mass.  shipbuilder. 
Schechter  writes: 

From  the  Feed  Box 

"Lowell  Thomas  each  night  had  a 
newsy  development  on  the  case,  so 
newsy,  in  fact,  that  reporters  on 
the  assignment  were  constantly  em- 

barrassed by  telephone  calls  from 
their  city  desks  asking  them  why 
Lowell  Thomas  had  beaten  them  on 
this  or  that  new  slant  on  the  story. 

"After  the  child  had  been  re- 

SATURDAY  morning  is  one  of  the 
best  available  times  for  sponsors  to 
schedule  their  programs,  according 
to  a  study  of  that  period  just  re- 

leased by  the  sales  promotion  de- 
partment of  WOR,  New  York, 

under  the  title  "Saturday — A  Chal- 
lenge That  Is  Also  an  Oppor- 

tunity." Contrary  to  the  popular  adver- 
tising conception  that  Saturday  is  a 

bad  day  on  which  to  reach  the  radio 
audience,  WOR  reports  that  175% 
more  advertisers  are  using  WOR 
Saturday  time  today  than  a  year 
ago,  thus  taking  advantage  of  what 
the  station  calls  an  "evening 
audience  at  daytime  rates." 

More  Cash 

Among  the  reasons  given  as  to 
why  Saturday  is  a  "radio  oppor- 

tunity" is  the  fact  that  people  have 
more  available  cash  that  day,  Fri- 

day being  the  biggest  payroll  day 
of  the  week.  Purchases  are  planned 
Saturday  morning,  therefore,  with 
70%  of  all  that  day's  shopping  done in  the  afternoon  hours. 

Backing  up  this  point,  the  survey 

turned  to  her  parents  and  a  speedy 
trial  of  the  defendant  arranged, 
Lowell  Thomas  announced  one  night 
that  the  kidnaper  would  plead 
guilty  the  next  day.  An  hour  or  so 
after  the  broadcast  the  District  At- 

torney confirmed  the  report  to 
newsmen.  One  reporter  questioned 
Judge  Edward  F.  Hanify,  who  was 
presiding  over  the  case,  as  to  how 
Thomas  got  the  news  first. 

"Oh",  said  the  Judge,  "I  can  ex- 
plain that.  Lowell  Thomas'  office has  been  calling  me  up  in  chambers 

every  day  and  I've  been  telling  'em 
what  developed." From  telephoning  for  Thomas  1 
Live  on  Air  goes  into  a  detailed  de- 

scription of  the  most  realistic  justi- 
fication for  an  expense  account  ex- 

tant— a  broadcast  from  an  Egypt- 
ian pyramid.  Schechter  tells  how 

he  convinced  his  bosses  that  a 
broadcast  of  the  coronation  of  King 
Farouk  of  Egypt  was  just  what  the 
American  public  wanted. 

Stymied  by  a  stolid  Egyptian  dis- interest in  American  radiomen, 
Schechter  wound  up  with  only  a  de- 

scription of  the  coronation  cere- 
monies, instead  of  a  promised 

speech  by  the  King.  Even  he,  vet- 
eran okayer  of  prodigious  ex- 
pense vouchers,  knew  it  would 

take  a  lot  of  explaining  to  justify 
his  trip  to  the  land  of  the  Nile.  His 
trials  and  tribulations  trying  to 
convince  the  Egyptian  government 
that  a  broadcast  from  the  pyramids 
was  essential  to  American-Egypt- 

ian relations  consume  two  amusing 
chapters  of  the  book  and  are,  inci- 

dentally, much  better  reading  than 
the  broadcast  was  listening. 

The  exciting  radio  story  behind 
the  flights  of  Douglas  Corrigan  and 
Howard  Hughes;  the  screwball  ac- 

tivities of  NBC  and  CBS  in  corner- 
ing sporting  events;  a  transcript 

points  out  that  40%  of  chain  store 
purchases  and  30%  of  independent 
grocery  store  sales  are  made  each 
week  on  Saturday.  With  the  crea- 

tion of  a  five-day  week,  an  "all- 
family"  audience  listens  to  the  ra- 

dio Saturdays,  offering  the  adver- 
tiser a  "greater  range  of  program 

choice  and  greater  freedom  of  copy 
appeal,"  as  well  as  the  chance  to sell  more  than  one  member  of  the family. 

The  study  also  states  there  is  less 
program  competition  on  Saturday 
morning  than  any  other  morning  of 
the  week,  so  advertisers  can  choose 
programs  varying  from  news  to 
music  and  dramatic  to  variety  pro- 

grams. There  are  as  many  and 
sometimes  more  sets  in  use  on  Sat- 

urday as  on  any  other  weekday,  the 
study  proves. 

Also  contained  in  the  15-page 
booklet  is  a  Saturday  morning  sur- 

vey made  by  C.  E.  Hooper  in  1940 
which  shows  WOR  with  the  largest 
audience  of  any  New  York  station, 
and  an  average  of  twice  the  audi- 

ence of  the  second-ranking  station. 

of  the  fall  of  the  stratosphere  bal- 
loon in  1934;  the  radio  saga  of  re- 
mote Pitcairn  Island;  hitherto  un- 
told stories  of  the  activities  of 

NBC's  ace  European  radio  reporter 
Max  Jordan;  a  satire  on  radio's  so- called  "inside  stuff"  commentators 
plus  a  varied  assortment  of  inci- 

dents, attendant  to  famous  broad- 
casts— all  are  included  in  the  book. 

In  addition  to  the  454  pages  of  read- 
ing material,  64  full-page  photo- 

graphs depict  exciting  events  in radio  history. 
But  the  work  has  other  qualities, 

too.  It  honestly  represents  the  trials 
and  triumphs,  and  also  the  meth- 

ods, of  the  directors  of  news  and 
special  events  of  any  broadcaster. 
And  that  should  make  it  required 
reading  for  radio's  youngsters  and 
students  preparing  for  a  career  in the  industry. 

Heatter  Changes 

MACFADDEN  PUBLICATIONS, 
New  York,  on  March  15  will  dis- 

continue sponsorship  of  Gabriel 
Heatter,  MBS  commentator  heard 
Thursday  and  Saturdays  at  9-9:15  i 
p.m.  for  Liberty  magazine.  Mr. 
Heatter  will,  however,  continue  to 
be  sponsored  on  those  nights.  R.  B. 
Seniler  Inc.,  New  York,  which  now 
sponsors  the  commentator  on  Wed- 

nesdays and  Fridays  for  Kreml  hair 
tonic,  will  add  the  Saturday  eve- 

ning quarter-hour  commentary  for 
Kreml  shampoo,  while  the  Zonite 
Products  Corp.,  New  York,  which 

sponsors  the  program  for  Forhan's toothpaste  on  Mondays,  will  also 
assume  the  Thursday  evening  spot. 
Erwin,  Wasey  &  Co.,  New  York,  is  , 
agency  for  all  three  accounts. 

In  Far  East  for  MBS 

BECAUSE  of  increasing  tension  in 
the  Far  East,  MBS  has  added 
Elizabeth  Wayne,  an  American 
journalist,  to  its  staff  of  corre- 

spondents as  observer  at  Batavia, 
Java,  Dutch  East  Indies.  At  the 
same  time,  in  view  of  Australian 
reaction  to  recent  Japanese  state- 

ments, WOR,  New  York,  is  schedul- ing seven  minutes  of  daily  news 
from  the  government  station  in 
Sydney,  Australia. 

Jordan,  Kirker  Back 

MAX  JORDAN,  NBC's  middle European  representative  in  Basle, 
Switzerland,  and  William  Kirker, 
NBC  representative  in  Berlin,  ar- rived in  New  York  Feb.  27  aboard 
the  Siboney    from  Lisbon, Portugal. 

SATURDAY  IS  A  GOOD  RADIO  DAY 

Morning,  Especially,  Is  a  Fine  Time,  Survey  by  WOR 

 Indicates;  Friday  Biggest  Pay  Day  

Now  Abe  Knows 

TURN  about  is  fair  play  A. 

A.  Schechter,  NBC's  news  and 
special  events  director,  dis- 

covered recently  when  the 
boys  in  the  news  room  took 
the  air  away  from  him  during 
an  interview  broadcast  to  put 
in  a  war  bulletin  that  ran 
more  than  a  minute.  The  in- 

terview, oddly  enough,  was 
about  the  book  /  Live  on 
Air  written  by  Schechter 
and  Edward  Anthony,  in 
which  he  tells  about  scoring 
news  beats  by  cutting  into 
regularly  scheduled  p  r  o  - 

grams. 
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A  Hundred  Thousand 

Dollars 

V 

Whatever  your  radio  advertising  budget, 

NBC  Radio-Recording  Division  can  offer 

— or  will  help  you  build — the  show  you've 
wanted  to  put  your  product  on  the  air.  Yes 

— and  at  a  cost  you  won't  believe  possible 
until  we  confirm  it! 

Specifically,  we'll  write,  cast,  produce 
your  idea  from  script  to  finished  pressings 

. .  .  complete  ...  or  in  part.  That  applies 

to  a  special  series  of  one-minute  "spots" 

or  a  quarter -hour  five-a-week  program. 

If  your  budget  is  limited,  a  sales-tested 

NBC  Syndicated  Recorded  Program 

like"The  Lone  Ranger,"  "Betty  and  Bob," 

"Hollywood  Headliners"  and  many  others 
are  sure-fire  audience  and  sales  builders. 

But  don't — please — let  anyone  tell  you 
that  a  radio  program  is  beyond  your 

reach.  We're  here  to  prove  differently — 

if  you'll  write  and  outline  your  problem. 

—  and  remember,  your  program  is 

recorded  NBC  ORTH ACOUSTIC!* 
*Registered  Trademark 

adio-Recording  Division NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  Building,  Radio  City,  New  York  •  Merchandise  Mart,  Chicago  •  Trans-Lux  BIdg.,  Wastiington,  D.  C.  •  Sunset  &  Vine,  Hollywood 
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CLIMAXING  a  fortnight  of  technical  discussions,  the  287  radio  engineers 
from  all  over  the  country  attending  the  fourth  annual  Broadcast  Engi- 

neering Conference  at  Ohio  State  U,  Columbus,  took  their  final  fling 
Feb.  20  at  a  big  banquet  in  Columbus'  Fort  Hayes  Hotel.  During  dinner, apparently  not  conversing  about  anything  too  technical,  are  (1  to  r) 
Lynne  C.  Smeby,  NAB  engineering  director;  Gerald  C.  Gross,  chief  of 
the  FCC  international  section;  A.  D.  Ring,  FCC  assistant  chief  engineer. 
In  center  R.  V.  (Doc)  Howard,  chief  engineer  of  KSFO,  San  Francisco, 

has  a  momentary  misunderstanding  with  the  spirit-casked  St.  Bernard 
furnished  him  by  Prof.  W.  L.  Everitt,  director  of  the  OSU  conference, 
as  a  guide  during  a  period  of  light  snowfall  on  the  campus.  At  right 
another  group  of  engineers  wool-gathering  on  their  own  (1  to  r)  J.  C. 
Randall,  chief  engineer  of  WTIC,  Hartford,  Conn.;  George  Milne,  NBC 
eastern  division  engineer;  C.  M.  Jansky,  Washington  consulting  engineer; 
A.  J.  Eaves,  of  Graybar  Electric  Co.  The  pictures  were  snapped  during 
the  |;onference  by  James  Schultz,  chief  engineer  of  WCAE,  Pittsburgh. 

New  Circuits  of  8,000  Cycles 

Made  Available  to  Networks 

AVAILABILITY  of  8,000-cycle  net- 
work channels  providing  vastly  in- 

creased fidelity  for  transmission  of 
both  speech  and  music  was  an- 

nounced last  week  by  AT&T  with 
the  filing  of  new  tariffs  with  the 
FCC.  The  new  circuit,  which  com- 

pares to  the  present  5,000-cycle 
channel  now  used  commercially  for 
inter-city  channels,  is  available  at 
a  rate  of  $9.50  per  airline  mile  per 
month;  rate  for  the  5,000-cycle  fa- 

cilities is  $8.50. 
The  Bell  System  also  announced 

it  has  demonstrated  transmission  of 
programs  over  cable  circuits  ex- 

tending to  15,000  cycles — appar- 
ently in  anticipation  of  FM  network 

demands.  This  latter  high-fidelity 
circuit  employs  a  carrier  system  to 
which  has  been  added  special  pro- 

gram terminal  equipment. 
Improved  Quality 

Stating  that  with  the  develop- 
ment of  the  8,000-cycle  network 

channel,  naturalness  of  both  speech 
and  music  is  substantially  im- 

proved, AT&T  said  that  all  pro- 
gram facilities  installed  by  it  dur- 

ing the  last  ten  years  have  been 
designed  to  be  adaptable  to  the 
future  transmission  of  frequencies 
up  to  8,000  cycles. 

While  such  high  quality  networks 
are  not  in  general  use.  Bell  Sys- 

tem cable  and  open  wire  lines  can 
be  adapted  for  this  purpose.  Ex- 

tensive tests  of  8,000-cycle  trans- 
mission have  been  made  by  Beli 

Laboratories  and  Long  Lines  over 
a  Long  Lines-owned  "Orange"  Net- 

work, a  2,000-mile  circuit  used  for 
testing  purposes.  Yankee  Network 
has  been  using  an  8,000-cycle  cir- 

Illinois  Bell  Drive 

ILLINOIS  BELL  TELEPHONE 
Co.,  Chicago,  on  March  10  starts  a 
13-week  campaign  of  three  to  six- 
weekly  one-minute  live  announce- 

ments on  all  Chicago  stations.  Ad- 
vertising will  promote  the  Classi- 

fied Red  Book.  This  is  an  annual 
campaign.  Agency  is  N.  W.  Ayer  & 
Son,  Chicago. 

cuit  between  New  York  and  Boston 
since  Feb.  10. 

Looking  further  ahead  to  pos- 
sible needs  of  broadcasters  for 

broader  band  transmission  circuits, 
the  Bell  System,  at  the  winter  con- 

vention of  the  Institute  of  Elec- 
trical Engineers  in  Philadelphia 

Jan.  30,  demonstrated  the  trans- 
mission of  programs  over  cable 

circuits  about  1,200  miles  in  length 
with  frequency  bands  extending  to 
5,000,  8,000  and  15,000  cycles.  Ex- 

isting FM  rules  specify  transmis- 
sion of  at  least  15,000  cycles  one 

hour  during  daytime  and  one  hour 
at  night. 

New  5  KW.  Transmitter 

Is  Dedicated  by  KTAR 
KTAR,  Phoenix,  Ariz.,  on  Feb.  21 
dedicated  its  new  5,000-watt  trans- 

mitter, which  has  actually  been 
operating  since  Jan.  1,  with  a  series 
of  special  local  and  network  pro- 

grams. Highlight  of  the  dedication 
was  the  unveiling  of  a  plaque  on 
the  KTAR  transmitter  building  by 
Eugene  Pulliam,  owner  and  gen- 

eral manager  of  WIRE,  Indian- 
apolis. Other  participants  in  the 

dedication  ceremony  included  Sam 
Kahan,  KTAR  president;  Charles 
Stauffer,  of  the  Arizona  Republic 
and  Gazette,  and  Arthur  C.  Ander- 

son, KTAR  chief  engineer. 
In  addition  to  local  shows,  in- 

cluding two  specially  written  half- 
hours,  the  station  received  several 
testimonials  on  NBC  network 
shows.  The  Republic  and  Gazf-tte 
carried  a  six-page  KTAR  section. 

SHORTWAVE  SERIES 

AIMED  AT  EUROPE 
SHORTWAVE  broadcasts  to 
Europe  designed  to  acquaint  the 
peoples  of  that  continent  with  the 
benefits  and  achievements  of  de- 

mocracy and  to  counteract  false 
propaganda  disseminated  by  totali- tarian regimes  will  be  started 
within  the  next  ten  days  on  WRUL, 
Boston,  by  United  Americans,  new 
national  non-partisan  organization 
formed  last  fall  by  Orville  Mc- 
Pherson,  vice-president  of  KCMO, 
Kansas  City,  and  publisher  of  the 
Kansas  City  Journal. 

The  broadcasts,  to  be  made  in  12 
European  languages,  will  be  daily 
half-hour  programs  featuring 
quarter-hour  discussions  by  "Uncle 
Sam"  of  current  topics  dealing  the 
democratic  way  of  life  and  three 
five-minute  news  summaries. 

Expenses  of  the  broadcasts  will 
be  met  by  popular  subscription 
among  various  language  groups, 
according  to  Tiber  Bartok,  director 
of  UA's  department  of  foreign 
language  relations. 
Complementing  the  shortwave 

programs  will  be  foreign  language 
broadcasts  on  American  stations 
for  listeners  of  foreign  origin  and 
descent.  Records  and  printed  tran- 

scripts of  talks  will  be  prepared 
for  distribution  to  give  even  wider 
scope  to  the  programs. 

Details  on  the  programs  will  be 

handled  out  of  the  organization's New  York  office  at  3  Mitchell  Place, 
while  national  headquarters  are  in Kansas  City. 

Lewistown,  Pa.,  Local 

LEWISTOWN,  located  in  the  heart 
of  central  Pennsylvania's  industrial 
region,  was  granted  a  local  outlet 
Feb.  25  when  the  FCC  authorized  a 
new  station  to  the  Lewistown 
Broadcasting  Co.,  to  operate  on 
1,500  kc.  with  250  watts.  Principals 
in  the  new  station,  the  tenth 
granted  this  year,  are  Sentinel  Co., 
Inc.,  publishing  the  Lewistown 
Sentinel,  with  a  33  1-3%  interest; 
William  Woods,  connected  with  the 
Pennsylvania  Sand  Glass  Co., 
33  1-3%;  Thomas  C.  Matthews,  of 
the  same  company,  33.286%;  James 
S.  Woods,  also  of  the  same  com- 

pany, vice  president  of  the  new 
enterprise,  .048%.  Walter  S.  Far- 
not,  publisher  of  the  Sentinel,  will 
head  the  company  as  president. 

A  RAGTIME  TUNE  never  was  played  with  greater  aplomb  than  by  these engineer-musicians,  punching  away  at  a  15-foot  home-made  marimba during  the  Feb.  20  banquet  closing  the  fourth  annual  Broadcast  Engi- neering Conference  in  Columbus,  0.  Wielding  the  padded  hammers  are 
(1  to  r)  Maj.  Edwin  H.  Armstrong,  FM  inventor;  Raymond  F.  Guy, NBC  radio  facilities  engineer;  C.  C.  Weideman,  University  High  School 
official  whose  hobby  is  building  unusual  musical  instruments,  including 
the  giant  marimba;  Paul  A.  deMars,  Yankee  Network  vice  president 
and  chief  engineer;  Prof.  W.  L.  Everitt,  director  of  the  conference; 
I.  R.  Weir,  of  General  Electric  Co.  The  fancy  headdress  sported  by  Prof. Everitt  IS  a  stuffed  rooster,  presented  him  at  the  banquet  as  an  emblem 
fitting  his  designation  as  "Cock  of  the  Roost."  He  also  received  a  wrist watch  from  the  287  engineers  attending  the  conference,  in  appreciation 
of  his  work  in  directing  the  Feb.  10-21  meeting.  The  banquet  featured 
the  first  commencement  exercises  of  the  conference,  with  diplomas  passed 
out  to  19  veterans  who  have  attended  the  first  four  annual  conferences. 
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There's  Only  ONE 

SCRANTON 

Anthracite  Capital  of  the  Vi^f  ̂ Id 

^1
 

And  there^r ONLY  ONE  »<liirstStioii  that 

blankets  the  Scranton  market  (17th  largest  in  U.S. A.) 

WGBI 

The  Scranton -Wilkes- Barre  Market,  17th  in  the  nation,  is  a  must  for 

national  advertisers.  WGBI,  the  only  regional  or  clear-channel  station 

serving  its  652,000  population,  is  the  economy  way  to  sell  this  market. 

That's  logic.  For  WGBI  is  the  only  station  heard  throughout  this 

market.  Dr.  Starch  and  Staff  reports  that  98%  of  the  daytime  lis- 

teners and  96%  of  the  nighttime  listeners  in  Scranton's  home  county 

tune  (and  stay  tuned)  to  WGBI. 

910  Kc.  after  March  29, 1941 

JOHN  BLAIR A  CBS  Affiliate 

880  kc  •  1000  WATTS  DAY 

500  WATTS  NIGHT WGBI 

r  iKi  V«iuf  \ 
Of  INFORMATION  \ 

&  COMPANY  \«EUABim7 

National  Representatives 

SCRANTON,  iPA. 

SCRANTON  BROADCASTERS,  Inc 

■■■■ 

^Acu9v4:  -/^^<*i^ee.  Pres. 
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fuM&i  PROGRAMS 
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PROGRAMS  from  Cub
a  and nine  South  American  coun- 

tries are  scheduled  during 
March  and  April  in  the 

series  of  weekly  international  good- 
will broadcasts  presented  by  Ro- 
tary International  on  MBS  Sun- 

days at  3  p.m.  The  first  program  of 
The  Americas  Speak  series  was 
heard  March  2  with  Henry  A.  Wal- 

lace, Vice-President  of  the  United 
States,  exchanging  greetings  from 
Washington  with  Miguel  Aleman, 
Mexico's  Minister  of  the  Interior, 
speaking  from  Mexico  City. 

*      *  * 

Barracks  News 
TO  HELP  listeners  follow  the  pro- 

gram of  the  Army  training  pro- 
gram, KMOX,  St.  Louis,  at  least 

once  each  month  for  its  weekly  half- 
hour  Youth  Ansivers  the  Call  will 
visit  one  of  four  Midwest  Army 
training  camps  to  relate  progress 
being  made  in  training  at  each 
camp.  Jerry  Hoekstra,  KMOX  pub- 

lic affairs  director.  Announcer  Bob 
Dunham  and  Engineer  Gordon 
Sherman  transcribe  the  programs 
each  week  at  the  camps — Camp 
Robinson,  near  Little  Rock,  Ark., 
Fort  Leonard  Wood,  near  Rolla, 
Mo.,  Jefferson  Barracks,  outside  St. 
Louis,  Scott  Field,  Belleville,  111. 
Upon  each  return  to  the  camps 
improvement  noted  since  the  last 
visit  is  to  be  noted. 

%      ̂   ^ 
Editorial  Slants 

A  NEW  type  of  weekly  newscast, 
News,  Editorially  Speaking,  has 
started  on  CBS-Pacific  stations  un- 

der supervision  of  Fox  Case,  the 
network's  West  Coast  public  rela- 

tions director.  Bob  Garred  as  com- 
mentator, devotes  the  opening  five 

minutes  of  each  program  to  last 
minute  news  flashes.  Balance  of 
the  quarter-hour  consists  of  brief 
excerpts  from  the  editorial  pages 
of  Pacific  Coast  newspapers. 

Hi  41  >): 
In  the  Orient 

FEATURING  Thurston  R.  Porter, 
newspaper  correspondent  who  has 
spent  14  years  in  China  and  the 
Far  East,  WINX,  Washington,  has 
added  the  new  Sunday  evening 
quarter-hour.  The  Far  East.  Re- 

porter Thurston  reviews  latest  news 
events  in  the  Orient  during  the 
first  minutes  of  the  program,  fol- 

lowing with  a  discussion  of  the 
facts  behind  the  news. 

*  *  * 

Smith  Goes  to  Town 
HIGHLIGHTED  by  transcriptions 
of  entertainment  and  interviews 
from  Fort  Sill,  Okla.,  Mr.  Smith 
of  the  Army  is  heard  five  days 
weekly  on  KVOO,  Tulsa.  Played  by 
Jimmy  Todd,  "Mr.  Smith"  infor- 

mally elucidates  on  Army  life. 
*  *  * 

Student  Quiz 
FEATURING  student  representa- 

tives from  four  local  schools  com- 
peting for  a  cash  award  to  be  ap- 

plied to  the  winner's  class  treasury, 
WTAX,  Springfield,  111.,  has  start- 

ed the  weekly  Junior  Quiz. 

Styles'  'Blessings' TRUE  human  interest  stories, 
gleaned  in  his  world-wide  travels, 
are  related  by  Hal  Styles,  Holly- 

wood commentator,  on  the  thrice- 
weekly  quarter-hour.  Count  Your 
Blessings,  recently  started  on  NBC- 
Pacific  Blue  stations.  Styles,  well 
known  in  West  Coast  radio,  for  ap- 

proximately four  years  conducted 
the  job-finding  program,  Help  Thy 
Neighbor,  on  Don  Lee  Broadcast- 

ing System,  Los  Angeles.  He  is 
credited  with  supplying  employ- 

ment for  26,709  persons  during  that 
time. 

Sacred  Series 
LIFE  OF  CHRIST  is  the  subject 
of  eight  half-hour  scripts  prepared 
by  the  Catholic  Script  Service  at 
Woodstock  College,  Md.  Based  on 
St.  John's  Gospel,  the  scripts  are woven  around  a  modern  theme. 
Some  of  the  scripts  have  been  pre- 

sented on  WWL,  New  Orleans, 
WJEJ,  Hagerstown,  Md.,  and 
WCAO,  Baltimore,  The  series  is 
available  at  cost  [$1]  by  writing 
Ernest  B.  Clements,  S.J.,  at  the college. 

*  *  * 
Actors  All 

NEWEST  dramatic  production  on 

WBNS,  Columbus,  0.,  is  We're  All Actors,  which  each  week  features  a 
local  business  man  or  socialite  as 
guest  star.  Title  of  the  show  is 
brought  out  in  the  introduction  to 
each  performance  with  a  brief 
sketch  featuring  the  guest  in  his 
or  her  profession.  The  half-hour 
show  is  directed  and  produced  by 
Tom  DeVore,  WBNS  continuity 
editor. 

*  *  * 
Little  of  Everything 

VARIATION  of  the  musical  clock 

morning  show  is  the  Powers'  Daily 
Calendar  of  KSTP,  St.  Paul- 
Minneapolis,  sponsored  by  Powers' 
Department  Store  in  Minneapolis. 
-Quirks  and  oddities  in  the  news, 
weekend  sportsmen's  forecasts,  tips 
on  where  to  go  in  the  evenings,  etc., 
are  incorporated  into  this  recorded 
musical  show,  presented  Tuesday 
through  Friday,  8  to  8:30  p.  m. 

Movin'  Theme 
AN  OFFICIAL  theme  song  is 
the  latest  addition  to  the  pro- 

motional material  advanced 

by  the  NAB  for  Radio  Movin' Day.  At  the  request  of  Ar- 
thur Stringer,  of  the  NAB 

Washington  head  quarters, 
Carl  Haverlin,  BMI  director 
of  station  relations,  got  the 
BMI  staff  busy  on  an  appro- 

priate ditty  to  be  used  by  sta- 
tions all  over  the  country  as 

part  of  their  March  29  Movin' Day  promotion.  Planographed 
copies  of  the  16-bar  melody, 
Movin'  Day,  are  to  be  sent  to 
all  U.  S.  stations  by  the  NAB 
before  March  9,  according  to 
Mr.  Stringer. 

radio's  newest  team  of  fight  an- 
nouncers,  Jimmy  (Powerhouse)  ; 
Powers  (with  hat  on),  sportswriter 
for  the  New  York  Daily  News,  and 
Joe  O'Brien  give  a  blow-by-blow  de- 

scription of  the  fights  at  the  Bronx 
Coliseum  on  WMCA,  New  York. 
Broadcasts  of  the  weekly  bouts  are 
sponsored  for  52  weeks  by  the 
American  Safety  Razor  Corp.,  New 
York,  to  promote  the  sale  of  Gem 
micromatic  blades  in  New  York. 

*  *      *  I 

Soldiers'  Songs 

SING  SONGS  from  Canada's  sol- diers, sailors  and  airmen  at  camps 
and  bases  throughout  Canada 
started  on  a  weekly  half -hour  basis 
on  Feb.  25,  on  a  national  net  of 
the  Canadian  Broadcasting  Corp. 
George  Young,  CBC  Maritime  j 
Regional  Supervisor,  is  in  charge  ; 
of  the  sing  songs,  which  mark  the 
first  regularly  scheduled  entertain- 

ment from  Canada's  home  defense 
forces,  a  somewhat  similar  program 
coming  to  Canada  weekly  from 
Canadians  serving  in  Great  Britain. 
George  Young  has  conducted  sing 
songs  throughout  the  Dominion  for 
the  CBC  since  1937. 

*  *  * 

Color  Patterns 
FAVORITE  colors  are  the  basis 
for  a  new  listener  guessing  contest 
on  CFRB,  Toronto;  CKCO,  Ottawa;  ; 
CKAC,  Montreal,  and  CHRC,  Que-  j 
bee,  for  Murphy  Paint  Co.  Ltd., 
Montreal.  Participants  in  the  quiz 
contest  are   asked  their  favorite 
colors,  which  are  then  arranged  on 
a  palette,  and  the  listening  audi- 

ence must  guess,  with  an  official 
entry  slip  given  with  sales  of  paint, 
the  order  in  which  the  colors  appear 
on  the  palette.   Winner,  listener 
most    closely    approximating    ar-  ! 
rangement,  receives  $50  cash  prize.  ' 
Cockfield  Brown  &  Co.  Ltd.,  To-  1 
ronto,  handles  the  account.  i 

*  !(C  *  I Reviews  for  Women 

SIMILAR  to  the  radio  book  re- 
views, now  presented  by  the  Na- tional Council  of  Women  in  about 

70  cities  is  the  weekly  quarter-hour, 
A  Woman  Looks  at  the  World  of 
Books,  on  WQXR,  New  York,  with  | 
Dorothy  Gordon,  well-known  con- 

ductor of  children's  programs,  re- 
viewing serious  books  which  relate 

to  the  preservation  of  American democracy. 

^  ^  ^  • 
Town  Tour 

A  WEEKLY  quarter-hour  series  of  | 
New  York  night  life  gossip,  titled 
Till  Dawn's  Early  Light,  will  be  ; started  Feb.  27  on  WMCA,  New 
York,  with  David  Breschel,  as  m.c. 
Program   will   include   review  of  i 
night  club  shows,  Broadway  and 
Hollywood  anecdotes,  recorded  mu- 

sic, and  an  imaginary  "tour  of  the 

town". BROADCASTING  •  Broadcast  Advertising 



Come  In,  Kimmel 

SPONSORED  by  two  local  thea- 
tres, The  Party  Crasher  has  started 

on  a  thrice-weekly  basis  on  KFDA, 
Amarillo,  Tex.  Listeners  are  invited 
to  phone  in  details  of  any  party  to 
be  given,  one  of  which  is  selected. 
The  person  reporting  the  chosen 
party  receives  two  theatre  passes. 
At  party  time  Kim  Kimmel,  KFDA 
program  director  and  announcer, 
takes  the  mobile  unit  to  the  address 
and  crashes  the  party,  interviewing 
the  hostess  and  guests  for  15  min- 

utes. Participants  also  receive 
theatre  passes. 

On  Varied  Themes 
PRESENTING  a  wide  variety  of 
themes,  including  the  fantastic, 
weird,  impressionistic  and  philo- 

sophical. Drama  for  Moderns  is 
heard  weekly  on  KSAN,  San  Fran- 

cisco. They  are  written  by  Justus 
Edwin  Wyman,  well-known  radio 
author  of  such  programs  as  With 
Reason  and  Rhyme,  Soldier  of  Miss 
Fortune  and  others.  The  series  is 
produced  by  James  Martin. 

For  Farmers'  Wives 
STYLED  to  appeal  to  the  needs, 
requirements  and  taste  of  the 
women  of  an  agricultural  area, 
The  Women's  Radio  Newspaper  is heard  daily  on  CJRM,  Regina,  Sask. 
The  program  features  news  of  all 
sorts  for  the  women  listeners,  com- 

bining local  news  of  interest  to 
farm  women  with  that  of  interest 
to  western  Canadian  urban  women. 

A.  M.  Exercises 

SETTING-UP  exercises  make  up 
a  new  early  morning  program  on 
KYW,  Philadelphia.  The  program, 
Ya  Gotta  Get  Up,  is  heard  daily 
at  7  a.m.  and  is  conducted  by  Elmer 
Unger,  known  to  nearby  resort  vis- 

itors for  the  exercise  classes  he 
directs  on  various  beaches  during 
the  summer. 

Gardening  Problems 
EVERYDAY  problems  of  the  home 
gardener  are  discussed  by  Merrill 
Thompson,  noted  southern  Califor- 

nia agriculturist  and  horticulturist, 
during  the  weekly  half-hour  pub- 

lic service  program,  Garden  Plots, 
started  recently  on  KHJ,  Los  An- 
geles. 

*      *  * 

News  Dramas 
NEWS  from  all  corners  of  the 
globe  is  given  warm-blooded  real- 

ism by  a  cast  of  actors  on  the 
weekly  quarter-hour,  The  Wo7-ld 
Speaks,  sponsored  by  Guarantee 
Union  Life  Insurance  Co.,  Beverly 
Hills,  Cal.,  on  KHJ,  Los  Angeles. 
Jim  Doyle  does  the  commentary. 

Hey,  Motorists 
WMBD,  Peoria,  111.,  in  cooperation 
with  the  local  police  department  is 
conducting  a  traffic  quiz  each  Fri- 

day at  6:45  p.m.  Officers  stationed 
in  front  of  WMBD's  studios  in  the 
Alliance  Bldg.  hail  passing  motor- 

ists, asking  them  if  they  care  to 
participate  in  this  Time  Out,  Mr. 
Motorist  program.  Those  consent- 

ing are  plied  with  various  traffic 
questions  by  Hank  Fisher,  stationed 
at  the  curb  with  a  mike.  Questions 
correctly  answered  win  five  gallons 
of  gas  for  the  motorists.  Those  an- 

swering incorrectly  are  presented 
with  theatre  passes. 

HOW  TO  GET  AN  EVENING  AUDIENCE 

W  AT  DAHIME  RATES!  
~«l 

TIMEBUYERS  .  .  .  AGENCYMEN  .  .  .  ADVERTISERS  .  .  .  ANYBODY, 

ANYWHERE,  WHO  USES  R  A  D I O  .  .  .  H  E  R  E  '  S  A  NEW 

SPONSOR-TESTED  PLAN  YOU  SHOULD  KNOW  ABOUT-NOW! 

'X^HIS  new  WOR  study  is  called,  "Saturday  — a  challenge  that  is  also  an  opportunity." 
Agencymen  and  advertisers  to  whom  it  was  personally  presented  in  Boston,  Chicago 

and  New  York  said,  "Here's  something  that  will  start  sponsors  thinking  about  a  6-a-week 

strip.".  .  .  "Nearest  radio  ever  got  to  point-of-sale  merchandising.".  .  .  "Just  the  thing  for 

that  client  of  mine  who  thinks  there's  nothing  new  in  radio." 

This  New  WOR  Study  Proves: 

1.  That  there  are  as  many— some- 
times MORE  — sets  in  use  on  Sat- 

urday as  on  any  other  weekday. 

2.  That  the  5-day  week  has  cre- 
ated an  ALL-FAMILY,  EVENING 

AUDIENCE  on  Saturday  morning. 

3.  That  70%  of  ALL  Saturday 

shopping  is  PLANNED  in  the 
morning.  Purchases  are  made  in 
the  afternoon. 

4.  That  there's  more  available 
CASH  on  Saturday  than  on  any 

other  day  of  the  week. 

5.  That  the  3-  or  5-a-week  strip 
sponsor  should  use  a  Saturday 
show  to  remind  his  listeners  BE- 

FORE they  shop. 

6.  Saturday  gives  you  a  greater 

range  of  program  choice  and 

copy  appeal. 

7.  There's  less  program  competi- 
tion on  Saturday  morning  than  on 

any  other  morning  of  the  week. 

Never  before  has  WOR  offered  agencymen  and 

advertisers  a  timebuying  plan  as  sound  and  elas- 
tic as  this  story  of  Saturday. 

For  this  is  not  WOR's  idea  of  what  MIGHT  be 

done.  It's  a  sponsor-tested  blueprint  for  buying 
that  has  won  advertiser  and  agency  approval. 

Smart  sponsors  such  as  Bristol-Myers,  Quaker 
Oats,  American  Tobacco  and  other  WOR  Satur- 

day users  have  long  been  aware  of  radio's  week- 
end opportunities.  Others  are  rapidly  catching 

on.  This  is  proved  by  the  fact  that— 175%  MORE 
ADVERTISERS  ARE  USING  WOR  SATUR- 

DAY TIME  TODAY  THAN  A  YEAR  AGO! 

Another  reason  is  that  WOR's  Saturday  morning 
audience  today  is  greater  than  that  of  any  com- 

peting station  in  New  York. 

WOR  sincerely  urges  all  agency  executives  and 

advertisers  to  obtain  a  copy  of  "SATURDAY— 

a  challenge  that  is  also  an  opportunity". 

This  may  be  that  big  new  idea  for  which  a  client 
is  looking;  for  which  you  are  looking.  Whether 

or  not,  "SATURDAY— a  challenge  that  is  also  an 

opportunity"  will  make  stimulating,  profitable reading. 

Write,  wire  or  phone  for  your  copy  of  WOR's 
Saturday  study  NOW .  . .  NEW  YORK:  1440 
Broadway,  PE  6-8383;  CHICAGO:  Tribune 
Tower;  BOSTON:  80  Federal  Street;  SAN 
FRANCISCO:  Russ  Building, 

— that  power -full  station 

BROADCASTING  •  Broadcast  Advertising March  3,  1941  •  Page  27 



/ 

Netv  Type  of  Survey  Completed  by  CBS 

Shoivs  Data  on  Netivork  Net  Circulation 

THE  NET  circulation  of  the  com- 
plete CBS  network  comprises  91.7% 

of  all  United  States  radio  homes 
during  the  evening  hours  and 
87.5%  of  all  set-owning  families 
during  the  daytime,  according  to 
a  coverage  study  made  last  spring, 
results  of  which  are  now  being  re- 

leased to  the  network's  affiliate 
stations. 

Dr.  Frank  Stanton,  CBS  direc- 
tor of  research,  in  his  explanatory 

letter  to  the  CBS  stations,  says: 
"Net  circulation  is  a  new  dimen- 

sion of  a  station's  audience,  indi- 
cating the  actual  number  of  radio 

families  that  listen  to  the  station 
once  a  week  or  oftener,  day  and 
night  separately,  throughout  the 
counties  served  by  the  station." 

Three  Levels 

The  maps  break  down  the  cov- 
erage for  each  station  into  three 

levels:  Primary  for  counties  in 
which  from  67%  to  100%  of  the 
radio  families  reported  listening  to 
the  station  once  a  week  or  oftener; 
secondary  for  counties  in  which 
33%  to  66%  reported  listening  to 
the  station  within  those  time  lim- 

its; occasional  for  counties  in 
which  10%  to  32%  reported  listen- 

ing to  the  station  within  the  same 
time  limits. 

Each  type  of  data — listening 
levels  and  net  cixxulation — has  its 
separate  uses,  the  letter  explains. 
"The  map  showing  the  levels  of 
coverage  is  essential  in  any  discus- 

sion with  an  advertiser  as  to  where 
he  can  best  merchandise  his  pro- 

gram; where  he  should  stock  deal- 
ers' shelves  with  the  goods  he  is 

advertising  over  the  station.  It  in- 
dicates, county-by-county,  the  areas 

of  strong  influence.  The  net  circu- 
lation figure  shows  how  many  fami- 

lies the  station  reaches.  It  is  a  di- 
rect measure  of  the  audience  ac- 

tually served." 
Four  "firsts"  are  claimed  by  Dr. 

Stanton  for  the  CBS  study,  which 
was  carried  on  in  May,  1940,  by 
the  Industrial  Surveys  Co.,  which 
also  tabulated  the  results. 

1.  "This  is  the  first  coverage 
study  in  radio  whose  audience  data 
come  from  not  only  each  county  in 
the  United  States,  but  from  each 
population  center  with  every  county 
in  the  United  States."  A  total  of 
161,019  ballots  were  mailed  to  as 
many  radio  families  in  13,537  pop- 

ulation "clusters"  in  the  3072  U.  S. counties. 

Income  Levels 

2.  "This  is  the  first  coverage 
study  based  on  a  proper  cross  sec- 

tion of  the  radio  audience  by  in- 
come levels."  Families  were  di- 
vided into  three  income  levels, 

based  on  rents  in  cities  and  on  the 
size  of  the  farm  and  the  farm  in- 

come in  rural  areas. 

3.  "This  is  the  first  study  of  net- 
work and  station  coverage  based 

on  the  actual  weekly  circulation 
each  station  has  in  every  county; 
i.e.,  on  the  percentage  of  all  radio 
families  who  report  listening  to 
the  station  once  a  week  or  oftener." 
The  questionnaire  contained  three 
columns,  the  first  with  lines  in 

which  the  family  was  asked  to  list 
all  the  stations  it  ever  listened  to, 
the  second  with  two  squares  for 
each  station  in  which  daytime  lis- 

tening once  a  week  or  oftener  was 
to  be  checked  "Yes"  or  "No"  and the  third  column  the  same  as  the 
second  for  evening  listening. 

4.  "This  is  the  first  station  cov- 
erage study  based  on  a  complete 

family  report  of  the  station  listen- 
ing habits  of  the  entire  family,  not 

merely  of  the  person  answering 
the  questions."  A  year-and-a-half of  research  and  experimenting  was 
taken  up  in  the  development  of  a 
technique  to  achieve  the  dual  end 
of  combining  the  family  response 
which  a  mail  survey  can  secure 
with  the  high  percentage  of  returns 
usually  obtainable  only  from  per- 

sonal interviews,  which,  however, 
only  reflect  the  views  of  the  indi- 

vidual interviewed.  Dr.  Stanton  ex- 

plained. 
The  results  of  this  pre-testing 

was  a  return  of  81.2%  to  the  ques- 
tionnaire, as  compared  with  20% 

which  is  considered  a  good  return 
for  a  mail  study.  To  secure  this  re- 

turn, premiums  of  various  types 
were  tried  out,  the  final  selection 
being  a  set  of  pliofilm  dish  covers, 
which  were  mailed  with  the  ques- 

tionnaire. Follow-up  letters,  sent  to 
those  who  had  not  returned  their 
questionnaires,  brough  the  return 
to  this  almost  unheard-of  total. 

In  addition  to  the  station-listen- 
ing data,  each  questionnaire  also 

gives  the  name  and  address  of  the 
respondent,  the  size  of  family,  own- 

ership of  automobile,  telephone, 
etc.,  and  the  number  of  radios  in 
the  household. 

INSURER'S  SUCCESS 
Texas  Firm  Enters  Seventh 

 Year  of  Broadcasts  
EMPLOYERS  CASUALTY  CO., 
Dallas  insurance  firm,  which  on 
Feb.  23  started  its  seventh  year  of 
broadcasting  on  WFAA,  Dallas, 
and  Texas  Quality  Network,  has 
discovered  just  how  effective  radio 
advertising  is  in  selling  insurance. 
Delivering  a  special  message  Feb. 
23  on  the  313th  program,  L.  W. 
Groves,  executive  vice  president  of 
the  company,  declared: 

"During  the  six  years  we  have 
been  on  the  air  we  have  made  many 
new  friends,  have  seen  our  busi- 

ness grow  beyond  our  fondest 
dreams.  Before  we  started  these 
programs  six  years  ago,  our  com- 

pany's annual  premium  income  was 
around  $1,000,000.  Last  year  our 
premium  income  was  more  than 
$3,000,000.  That's  right — our  pre- mium income  for  1940  was  more 
than  three  times  as  much  as  for 

1934." 

Ira  DeJernett  Adv.  Agency,  Dal- 
las, handles  the  account. 

United  Drug  Discs 

UNITED  DRUG  Co.,  Boston  (Rex- 
all  drug  products),  will  sponsor  in 
connection  with  its  nationwide 
semi-annual  one-cent  sale  three 
transcribed  programs,  quarter-hour 
in  length  and  titled,  Rexall's Parade  of  Stars.  Program,  pro- 

duced in  Hollywood  by  Walter 
Craig  and  featuring  Rudy  Vallee, 
Ken  Murray,  and  Frances  Lang- 
ford,  will  be  placed  on  about  200 
stations  between  mid-March  and 
the  first  of  May,  during  which  time 
the  sales  take  place  in  various 
parts  of  the  country.  As  an  aid  to 
dealer  promotion  letters  to  Rexall 
druggists  will  be  sent  out  notifying 
them  of  date  program  is  to  be 
broadcast  on  local  station.  Street 
&  Finney,  New  York,  is  agency. 

NOW  THEY  LOOK  LIKE  THIS 
(See  page  18) 

PHOTOGRAPHS  ON  PAGE  18  in  same  (1  to  r)  order  as  above  show: 
Hay  McClinton,  vice-president  in  charge  of  radio  of  N.  W.  Ayer  &  Son, 
who  was  a  Sergeant  Orienteur  in  the  83rd  Regiment,  Coast  Artillery, 
during  the  last  war,  serving  seven  of  his  20  months  in  the  Army  in 
France;  Maj.  Edney  Ridge,  manager  of  WBIG,  Greensboro,  N.  C,  who 
was  a  regular  officer  in  the  Army  from  1910  to  1919  and  who  from  1924- 
1928  was  Chief  of  Ordnance  of  the  North  Carolina  National  Guard,  hav- 

ing served  with  the  Mexican  border  AEF  and  in  the  3d  U.  S.  Calvary  and 
17th  and  55th  U.  S.  Infantry  during  the  war;  Col.  Harry  C.  Wilder, 
owner  of  WSYR,  Syracuse,  and  other  stations,  who  joined  at  the  out- 

break, was  a  major  of  78th  and  90th  Divisions  of  Field  Artillery  in  France, 
commanded  the  115th  Field  Artillery,  30th  Division,  and  was  cited  for 
bravery  in  action  at  San  Mihiel  and  Grand  Pre. 

Cantril  Discusses 

New  Latin  Board 

More  Facts  on  Business  and 
Media  to  Be  Provided 
AIMS  AND  methods  of  the  study 
of  markets  and  media  of  Latin 
America  to  be  conducted  by  the 
Office  for  Coordination  of  Commer- 

cial &  Cultural  Relations  Between 
the  American  Republics  [Broad- 

casting, Feb.  17]  were  explained 
by  Dr.  Hadley  Cantril,  director  of 
the  study,  to  members  of  the  Ex- 

port Advertising  Assn.  at  a  meet- 
ing at  the  Midston  House,  New 

York,  Feb.  26. 
Associate  professor  of  psycholo- 

gy at  Princeton  U  and  director  of 
the  Public  Opinion  Research  Proj- 

ect at  Princeton,  Dr.  Cantril  is  tak- 
ing a  leave  from  his  university 

duties  to  join  the  American  Assn. 
of  Advertising  Agencies  as  execu- 

tive vice-president  of  the  export 
information  bureau. 

Work  Soon  to  Start 

The  two  chief  aims  of  the  study 
will  be  to  provide  the  American 
businessman  with  accurate  infor- 

mation about  the  means  of  com- 
munication in  Latin  America  and 

about  the  Latin  American  markets, 
he  stated.  Media  will  be  studied  not 
only  as  to  rates,  circulation,  and 
similar  details,  but  also  as  to  own- 

ership, editorial  policies,  especial- 
ly regarding  cooperation  with  the 

United  States,  and  as  to  the  type 
of  person  who  reads  the  paper  or 
periodical  or  listens  to  the  radio 
station.  The  second  part  of  the 
study  will  embrace  population  dis- 

tribution surveys,  concentration 
into  urban  and  rural  areas,  the 
tastes  and  habits  of  the  people, 
their  needs  which  can  be  satisfied 
by  American  merchandise. 

Each  of  the  seven  headquarter 
points  to  be  set  up  will  be  directed 
by  a  citizen  of  the  United  States, 
Dr.  Cantril  said,  but  his  staff  will 
be  engaged  locally.  Key  personnel 
are  now  being  selected,  he  said, 
and  work  will  begin  as  soon  as 
the  contract  between  the  Govern- 

ment, which  is  financing  the  study, 
and  the  AAAA  has  been  approved. 

Results  will  be  sent  to  the 
United  States  for  tabulation,  he 
stated,  so  they  will  be  available 
here  first.  Asked  how  soon  results 
could  be  expected,  he  said  there 
would  be  some  "pretty  interesting 
information"  from  Brazil  and  Ar- 

gentina within  three  or  four months. 

New  Iglehart  Serial 
IGLEHART  BROTHERS  Co., 
Evansville,  subsidiary  of  General 
Foods  Sales  Corp.,  New  York,  on 
March  3  started  the  Johnson 
Family,  a  quarter-hour  dramatic series  featuring  Jimmy  Scribner  as 
the  one-man  cast,  on  27  MBS  mid- 
western  and  far  western  stations. 
Programs,  heard  in  the  interest  of 
Swans  Down  Family  Flour,  is 
broadcast  Mondays,  Wednesdays, 
and  Fridays  at  4:30-4:45  p.m.,  and 
Tuesdays  and  Thursdays  at  the 
same  time  as  a  sustainer.  Contract 
is  for  39  weeks  and  was  placed 
through  Young  &  Rubicam,  the 
agency  in  charge. 
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ARE  YOU  SELLING  in  the  nation's  'buyingest'  drug  market? 

Columbia-Pacific  costs  as  little  as  1 9<^  per  town 

THE  WEST  is  a  land  of  free-spenders.  And  full  pocket- 

books.  Millions  of  people  spending  millions  daily.  Buying 

more  drugs  per  capita — by  33%! — than  people  in  the 

rest  of  the  U.  S. 

It's  the  nation's  "buyingest"  market — for  DRUGS,  or  any 

other  product.  It  is  covered  completely,  yet  economically,  only 

by  radio.  For  only  radio  merges  all  the  West's  thousands 

of  widespread,  prosperous  communities  into  one  easily- 

sold  market.  And  you'll  find  Columbia-Pacific  does  it  best! 

ADVERTISERS  PREFER  COLUMBIA-PACIFIC 

Columbia- Pacific  carries  more  hours  of  business  than  any 

other  Western  network.  Last  year  46  advertisers  of  drug- 

store-sold products  invested  $1,594,000  on  CBS  in  the 

West.  Bigger,  faster  sales  prove  to  them,  as  they  will  to  you, 

that  the  Columbia  Pacific  Network  is  the  way  to  sell  one 

of  the  world's  greatest  marketing  places. 

★  FOR  AS  LITTLE  AS  19<r  PER  TOWN 

That's  all  it  costs  (for  time  and  talent)  to  give  your  prod- 

uct "front  window"  display  before  2,587,000  families  in 

more  than  3,000  Western  cities  and  towns — with  your 

own  Hollywood-produced  program  over  the  Columbia 

Pacific  Network  .  .  .  It's  the  best  buy  to  sell  the  West. 

COLUMBIA  PACIFIC  NETWORK 

A  DIVISION  OF  THE  COLUMBIA  BROADCASTING  SYSTEM 

COLUMBIA  SQUARE,  LOS  ANGELES  •PALACE  HOTEL,  SAN  FRANCISCO 

ePKSSBNTtO     NATIONALLY     BY     RADIO    SALES     WITH     Off/CtS     lOCATED     IN     NCW     YORK,    CHICAGO,    DETROIT,    AND  CHARLOTT 
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CONGRATULATIONS  passed  freely  in  Memphis  Feb.  8  when  WMC 
dedicated  its  new  studios  in  the  Goodwyn  Institute  building.  A  special 
dedicatory  program  was  broadcast,  featuring  local  officials  and  personali- 

ties and  visiting  radio  personages,  and  the  station  management  played 
host  at  a  luncheon  for  300  guests.  Above  Henry  W.  Slavick  (left),  WMC 
general  manager,  is  given  the  grasp  of  felicitation  by  S.  E.  Rangland, 
president  of  the  Goodwyn  Institute's  board  of  commissioners,  as  they 
stand  before  the  ornate  glass  doorway  to  the  new  studios.  Below  is  a 
balcony  view  of  the  1,034-seat  auditorium  studio  used  by  WMC  in  its 
new  quarters.  It  is  claimed  to  be  second  in  size  only  to  NBC's  Studio  8-H 
in  Radio  City  among  studios  in  radio  stations  in  the  United  States. 

Defense  Is  Cited 

In   Hawaii  Grant 

FCC  Recognizes  the  Military 

Angle  in  Approving  Outlet 
FOLLOWING  its  Feb.  18  an- 

nouncement of  a  construction  per- 
mit grant  for  a  new  station  in 

Honolulu  to  Hawaiian  Broadcast- 
ing System  Ltd.  [Broadcasting, 

Feb.  24],  the  FCC  last  Tuesday  in 
a  memorandum  decision  cited  na- 

tional defense  as  a  primary  con- 
sideration in  making  the  grant. 

The  new  station  will  operate  on 
1310  kc.  with  250  watts  unlimited 
time,  although  on  March  29  the 
station's  frequency  will  shift  to 
1340  kc.  under  the  reallocation  pur- 

suant to  the  Havana  Treaty. 

Military  Angle 

Noting  that  Hawaiian  Broad- 
c:isting  System  already  operates 
two  stations  in  the  Territory  of 
Hawaii — KGMB,  Honolulu,  and 
KHBC,  Hilo— the  FCC  stated  in  its 
memorandum  decision : 

"The  Commission  has  been  great- 
Iv  concerned  with  the  problem  of 
the  concentration  of  control  of  ra- 

dio facilities  and  it  has  been  loath 
to  grant  applications  which  might 
tend  to  result  in  an  excessive  con- 

centration in  any  locality  in  the 
hands  of  one  group.  In  view,  how- 

ever, of  the  unique  situation  in  the 
Territory  of  Hawaii  and  taking 
into  account  this  country's  large 
military  establishment  there  and 
the  present  condition  of  world  af- 

fairs when  so  many  influences  are 
competing  for  the  allegiance  of  our 
foreign-born  residents,  it  has  been 
decided  to  grant  the  application. 

"It  is  true  that  such  foreign  lan- 
guage programs  as  those  proposed 

have  been  regularly  presented  by 
existing  stations,  but  in  view  of 
the  sizable  population  to  be  served, 
the  relatively  limited  service  now 
available,  and  the  absence  of  a  non- 
network  station  in  Honolulu,  it  is 
concluded  that  this  new  facility 
should  be  authorized  in  order  to 
provide  an  increased  opportunity 
for  a  better  overall  service  to  all 

the  diverse  groups  in  this  area." In  addition  to  KHBC  and  KGMB, 
two  other  broadcast  stations  pres- 

ently operate  in  the  Hawaiian 
Islands— KTOH,  Lihue,  and  KGU, 
Honolulu.  The  application  for  the 
new  station  emphasized  the  need 
for  local  service  in  the  Honolulu 
area,  pointing  out  that  large  num- 

bers of  the  population  do  not  speak 
English  and  that  the  new  station 
planned  to  emphasize  Americanism 
and  democratic  principles,  giving 
special  attention  to  programs  pro- 

duced in  cooperation  with  civic  so- 
cieties and  the  U  of  Hawaii,  in  the 

languages  the  non-English-speak- 
ing listeners  would  understand. 

Martinson  May  Add 
JOSEPH  MARTINSON  &  Co.,  New 
York  (coffee),  is  using  13  station 
break  announcements  weekly  on 
WQXR,  New  York,  and  a  quarter- 
hour  news  program  weekly  on 
WOR,  New  York.  More  stations 
may  be  added,  according  to  Al  Paul 
Lefton  Co.,  New  York,  agency  in 
charge. 

RECORD  FOR  GLOVES 
WHO  Tournament  Proves  Best 

  In  Station's  History   

WHO,  Des  Moines,  has  just  con- 
cluded its  fourth  annual  Golden 

Gloves  amateur  boxing  champion- 
ship for  Des  Moines,  setting  new 

records  all  down  the  line.  The  local 
matches,  which  this  year  drew  al- 

most 20,000  fans  for  four  nights 
of  boxing  in  the  Shrine  Auditorium, 
are  the  only  ones  sponsored  by  a 
radio  station  in  the  nation-wide 
Golden  Gloves  competition. 

Hundreds  Participate 

Applications  for  entry  were  re- 
ceived from  1,004  amateur  boxers, 

with  266  contestants  actually  par- 
ticipating in  the  local  elimination 

bouts.  The  auditorium's  normal  ca- 
pacity of  4,500  was  increased  to 

5,200  by  installing  extra  seats  on 
the  stage.  It  is  estimated  165  work- 

ers were  required  to  arrange  and 
conduct  the  matches.  Newspapers 
all  over  the  State  and  local  groups 
cooperated  with  WHO  in  promoting 
the  tournament. 

The  tournaments,  sponsored  by 
WHO,  are  directed  by  Bill  Brown, 
WHO  snorts  editor,  and  managed 
bv  WHO  Radio  Enterprises  Inc. 
Profits  from  the  tournament  are 
plowed  back  into  amateur  athletics, 
the  money  being  used  to  supply 
gymnasium  equipment  to  settlement 
houses  and  other  institutions  aiding 
under-privileged  youngsters. 

Richard  Hudnut  to  Start 

Coast  Variety  Program 
RICHARD  HUDNUT  Inc.,  New 
York  (  Marvelous  cosmetics  ) , 
through  Benton  &  Bowles,  that  city, 
on  April  1  starts  sponsoring  the 
weekly  half-hour  Hollywood  Show- 

case, on  8  CBS  West  Coast  sta- 
tions (KNX,  KARM,  KSFO, 

KROY,  KOIN,  KFPY,  KIRO, 
KVI),  Tuesday,  9:30-10  p.m. 
(PS'T).  One  in  a  series  of  Pacific Coast  experimental  programs 
started  more  than  three  months  ago 
under  supervision  of  Charles 
Vanda,  CBS  western  program  di- 

rector, the  sponsored  show  is  to 
retain  its  original  format. 

Lud  Gluskin's  orchestra,  with  five 
performers  chosen  in  weekly  audi- 

tion, will  be  featured.  The  two  best 
acts,  as  judged  by  a  jury  panel 
selected  from  the  studio  audience, 
will  be  held  over  for  repeat  shows 
just  as  long  as  they  remain  in 
favor.  In  addition,  one  act  is  to  be 
chosen  weekly  to  appear  at  the  Los 
Angeles  Orpheum  Theatre.  Ken 
Niles  continues  as  m.  c.  with  Russ 
Johnston,  CBS  Pacific  Coast  net- 

work program  director,  as  pro- ducer. 

SAM  TAYLOR,  New  York  operator 
of  Taylorprams,  recently  organized  ra- 

dio film  chatter  service,  is  in  Holly- 
wood to  establish  West  Coast  offices. 

Organization  services  24  station  sub- 
scribers with  three  quarter-hour  chat- 

ter scripts  weekly,  supplemented  prior 
to  broadcast  time  with  telegrams  on latest  film  developments. 

APPLIANCE  STORES 

CHOOSE  AIRWAVES 
GAS  APPLIANCE  SOCIETY  of 
California,  San  Francisco,  will  con- 

duct a  concentrated  campaign  over 
22  stations  in  Northern  California 
March  7-15  to  advertise  new  gas 
ranges.  The  copy  will  stress  a  10% 
trade-in  allowance  on  the  turn-in 
of  an  old  range.  Approximately  500 
spot  announcements  of  35,  50  and 
100-word  length,  as  well  as  120 
five-minute  participations  in  home 
economics  programs  will  be  used. 
The  tentative  list  is:  KPO  KGO 
KSFO  KFRC  KJBS  KYA  KWG 
KMJ  KERN  KTRB  KLX  KROW 
KQW  KSRO  KMYC  KHSL  KVCV 
KYOS  KIEM  KDON  KROW KFBK. 

In  addition  to  radio  the  Society 
is  using  copy  in  200  newspapers, 
movie  slides,  and  dealer  displays. 

Previous  to  the  new  advertising 
campaign  the  Gas  Society  sent 
questionnaires  to  more  than  600 
gas  range  dealers,  in  which  they 
were  asked  what  type  of  advertis- 

ing they  preferred.  They  were 
given  two  days  to  reply  and  114 
replies  were  received.  Of  that  num- 

ber 87  expressed  a  preference  for 
radio  advertising.  Most  were  em- 

phatic that  radio  be  used  and  many 
suggested  more  radio  than  in  the 
past.  Many  of  the  retail  dealers 
make  tie-ins  with  the  Society  ad- 

vertising on  their  local  stations, 
thus  reaping  direct  bsnefit.  Agency 
is  Jean  Scott  Frickeltoil  Adv.  Agen- 

cy, San  Francisco. 

WINS,  WCFL  Boosts 

WINS,  New  York,  Hearst-ovraed 
station,  becomes  a  full-time  50,000- watt  outlet  on  1000  kc,  and  WCFL, 
Chicago  Federation  of  Labor  out- 

let, procures  10,000  watts  on  the 
same  frequency,  under  actions  of 
the  FCC  Feb.  25,  made  possible  by 
the  Havana  Treaty  allocations. 
WINS  now  operates  on  1180  kc.  as 
a  limited  time  station,  using  1,000 
watts.  WCFL  operates  on  930  kc, 
which,  under  the  Havana  Treaty, 
shifts  to  1,000  kc.  The  third  sta- tion on  the  frequency  is  KJR, 
Seattle,  using  5,000  watts,  but 
which  is  slated  for  10,000-watt 
operation  as  a  I-B  outlet. 

Harlingen  Local 
PRINCIPAL  owner  of  the  new 
local  authorized  in  Harlingen,  Tex., 
Feb.  11  by  the  FCC  is  McHenry 
Tichonor,  retired  newspaper  pub- 

lisher, who  holds  224  out  of  300 
shares  issued  by  the  Harbenito 
Broadcasting  Co.  His  wife  holds  75 
shares  and  Hugh  T.  Ramsey,  1 
share.  When  originally  filed,  the 
application  specified  0.  L.  (Ted) 
Taylor,  general  manager  of  KGNC, 
Amarillo,  as  half-owner,  but  the 
corporate  structure  subsequently 
was  changed  with  the  withdrawal 
of  Mr.  Taylor  from  the  enterprise. 
The  construction  permit  is  for  1240 
kc.  with  250  watts  full-time. 

FRANK  LUTHER,  network  singer 
and  actor,  has  been  appointed  head  of 
a  new  record  department  of  Decca 
Records,  New  York,  to  handle  special 
children  recordings,  as  well  as  sacred 
and  American  song  discs.  He  will  con- tinue as  tenor  soloist  on  the  R.  .1. 
Reynolds  Tobacco  Co.  Luncheon  at  the 
Waldorf  program  on  NBC  and  vocalist 
and  m.c.  of  NBC's  Sweet  Land  of Liberty  series. 
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ANOTHER  GREAT 

JUMP  AHEAD! 

...the  successor  to 

the  famous  T10A  Amplifier 

...now  available 

NEW  Automatic  Governor 

of  Program  Level 

Western  Electric's  new  1126 A  Program 
Amplifier  brings  you  an  entirely  new 
level  controlling  circuit  with  far  faster 

operation.  It  gives  you  complete  free- 
dom from  overmodulation  as  well  as 

increased  TRANSMISSION  EFFICIENCY 

with  better  quality!  By  governing  even 
instantaneous  program  bursts  it  is  cap- 

able of  eliminating: 

1.  Splash  or  short  interval  adjacent  chan- 
nel interference  due  to  overmodula- 
tion of  AM  transmitter. 

2.  Overswing  in  FM  transmission. 
3.  Instantaneotis  overload  eflfects  in  other 

program  transmission  systems. 

Where  the  110 A  gives  3  db,  the  1126A 
will  give  5  db  increase  in  average  signal 
level  for  high  quality  transmission.  The 
1126A  is  mechanically  and  electrically 
interchangeable  with  the  llOA. 

For  information  about  the  many  other 
new  features  that  your  operators  will 

appreciate,  and  which  will  pay  you  lis- 
tener dividends,  write  or  call  Graybar. 

Front  and  back  views 
of  the  1126A.  Top 
Panel:  126A  Ampli- 

fier; Middle  Panel: 
298A  Control  Panel: 
Bottom  Panel:  20A 
Rectifier. 

DISTRIBUTORS:  In  U.S.A.:  Graybar  Electric 
Company,  New  Vork,  N.  Y.  In  Canada  and 
Newfoundland:  Northern  Electric  Company, 
Limited.  In  other  countries:  International  Stand- 

ard Electric  Corporation, 
Western  Electric  <^ 
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Do  You  Shudder  -  -  - 

When  CINDERELLA'  Brand  is  Mentioned? 

SCENE:  Conference  table  in  YOUR  office. 

CHARACTERS:  You  and  the  other  executives, 

including  the  Chief. 

[■^    PRESIDENT:  All  right,  get  out  your  figures. 
How'd  we  do  the  last  quarter? 

SALES  MGR.:  Not  bad  J.  P.,  not  bad.  Sales 

increased  20%  on  top  brand  "A". 

PRESIDENT:  That's  pretty  good.  What  about 

U7  brand  "B"? 

SALES  MGR.:  A  13%  increase  there.  And  that's 
/'y^ good,  considering  the  tough  competition. 

PRESIDENT:  Hummmmmmmm.  What's  next? 

<f'^_^  SALES  MGR.:  Well,  the  rest  of  the  line's  just ^\>/ ,  going  along.  Some  up  a  little  .  .  .  some  down. 

PRESIDENT:  WHAT'S  DOWN? 

SALES  MGR.:  Well,  Brand  "X"  is  stiU  dragging 

I  along.  Just  doesn't  seem  to  click.  You  know,  that's 
always  been  a  "Cinderella"  brand  around  here. 

v>^(5  PRESIDENT:  Cinderella  brand— baahl  It's  a  good 
T^Nf  product.  It  can  he  sold.  What  we  need  are  NEW 

IDEAS.  If  WE  haven't  got  them  —find  somebody 
who  has.  But  let's  do  something!  We  want  results! 

CURTAIN 

Did  somebody  say  Results?  That's  OUR  cue!  We 

get  results  because  we  specialize  in  Results.  That's 
what  our  clients  expect — and  get!  And  we're  look- 

ing for  just  ONE  more  client  —  one  client  who 
needs  Results.  If  YOU  have  a  "Cinderella"  Brand 
in  the  Dog  House,  perhaps  YOU  are  the  client 

we're  looking  for.  Why  not  write  or  phone  and we'll  talk  it  over. 



e  welcome  difficult  assignments.  Now,  don't  get  the  wrong  idea.  We  don't 

know  all  the  answers!  We're  not  the  "wise  guys"  of  the  advertising  world!  But  we 

believe— and  we  have  proved— that  if  a  product  is  salable,  we  can  help  sell  it.  Our  use 

of  radio  and  our  ideas  have  produced  results  in  some  of  the  most  highly  competi- 

tive fields.  We  would  welcome  an  opportunity  to  demonstrate  "down-to-earth" 

selling  that  will  produce  results  for  your  "Cinderella"  brand. 

RUSSEL  M.  SEEDS  COMPANY,  Advertising 

Palmolive  Building  Chicago,  Illinois 

As  our  Uncle  Walter  would  say,  from  his  Doghouse  program, 

Tuesday  evenings  over  the  NBC  Red  Network  — 

"Gent'mens,  since  the  turn  of  the  century  we've  been  working 

with  and  for  national  advertisers.  We're  the  third  oldest  advertising 
agency  in  the  Midwest . . .  and  two  of  our  three  founders  are  still  with 

us.  Since  our  re-organization  in  1936  we've  had — what  some  observers 

have  been  kind  enough  to  call — 'a  phenomenal  growth'  in  the  newest 
medium — Radio.  Four  years  ago  we  were  117th  in  national  radio 

billing;  In  1938  —  49th;  In  1940,  we  moved  up  to  8th  place.  And  for 

this  gain  we  thank  these  sales-minded  clients  who  have  helped  us 

build  our  present  position  in  Radio." 

ARMAND  COMPANY 

Brisk  Shave  Cream 
Armand  Cold  Cream 
Armand  Face  Powder 

BROWN  &  WILLIAMSON 
TOBACCO  CORPORATION 

Sir  Walter  Raleigh  Tobacco 
Raleigh  Cigarettes 
Wings  Cigarettes 
Avalon  Cigarettes 
Bugler  Cigarette  Tobacco 
Big  Ben  Smoking  Tobacco 

GENERAL  MILLS,  INC. 

Bisquick 

GROVE  LABORATORIES 

Bromo  Quinine  Cold  Tablets 
Pazo  Ointment 
4- Way  Rub 

Dr.  Porter's  Antiseptic  Oil 

KEYSTONE  STEEL  &  WIRE 
COMPANY 

Keystone  Fence 
Red  Top  Posts 

PINEX  COMPANY 
Pinex  Cough  Syrup 

SHEAFFER  PEN  COMPANY 
Fountain  Pens,  Writing  Fluid, 
Mechanical  Pencils,  Desk  Sets, 

Mucilage,  Para-Lastik 

LMi 

V  8"  PLACE 

1936     1938  1940 
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Radio's  War  Niche 
AS  THE  national  defense  tempo  quickens, 
broadcasters  appear  more  disturbed  about  the 
niche  they  are  destined  occupy  in  the  trans- 

formed national  scene.  It  isn't  the  news  that 
has  been  disquieting,  but  rather  the  lack  of  it. 

From  highest  places  the  word  has  come  that 
there  is  no  disposition  whatever  to  disturb  the 
status  quo  of  broadcasting.  There  has  been 
rumor  of  censorship,  both  for  the  press  and  for 
radio,  however.  A  rather  severe  drain  on  station 
personnel  has  occurred.  But  the  particular  func- 

tion of  broadcasting  in  the  national  defense 

planning  hasn't  yet  been  spelled  out. 
We  feel  that  enough  has  jelled  on  the  Wash- 

ington front  to  sound  a  reassuring  note.  The 
Defense  Communications  Board  and  its  expert 
committees,  functioning  under  the  President, 
are  blueprinting  the  position  of  communica- 

tions in  any  contingency.  That  means  plans  for 
actual  wartime  operation.  The  very  nature  of 

the  board's  work,  however,  is  such  that  public- 
ity is  inadvisable,  save  in  the  most  perfunctory 

manner,  at  this  stage. 
This  much  seems  certain:  Broadcasting  is 

pegged  as  a  national  defense  enterprise.  As 
such,  it  will  not  be  stripped  of  key  personnel. 
And  it  will  not  be  deprived  of  essential  ma- 

terials, such  as  transmitters,  tower  steel,  and 
other  physical  needs. 

Some  weeks  ago  concern  was  evinced  over  a 

possible  tower  steel  bottleneck.  It  wasn't  neces- 
sary to  invoke  priorities.  Ample  steel,  it  ap- 

pears, will  be  available  for  radio's  require- 
ments. The  priorities  invoked  on  aluminum  a 

few  days  ago  by  the  Office  of  Production  Man- 
agement, immediately  threaten  one  phase  of 

broadcasting  because  the  metal  is  an  essential 
material  for  acetate  transcription  blanks.  Steps 
are  being  taken  to  forestall  a  stoppage,  since 
transcriptions  now  are  an  indispensable  phase 
of  broadcast  station  operations.  It  seems  a 
certainty  that  the  requirements  will  be  recog- 
nized. 

The  drain  on  broadcast  station  personnel  is 
apparent.  Each  issue  of  this  journal  carries 
items  about  reservists  or  draftees  called  to 
active  duty.  Chief  engineers  of  stations  and 
station  managers  probably  can  be  classified  as 
key  figures  in  a  national  defense  enterprise 
and  obtain  deferment,  particularly  if  they  are 
reservists.  As  the  pace  increases,  it  may  be- 

come necessary  to  procure  a  blanket  ruling 
from  the  Government,  lest  normal  operations 
be  imperilled. 
We  see  little  reason  for  concern  over  pro- 

gramming operations.  The  industry  can  adapt 
itself  to  meet  any  likely  requirements  in  the 
interest  of  the  national  welfare.  A  close  check 
should  be  kept  on  personnel,  however,  to  avoid 
deterioration  of  operation  to  the  point  where 
even  a  single  station  in  an  isolated  area  might 
have  its  service  impaired. 

...  or  Not  to  Give 

THIS  thing  called  merchandising,  it  seems,  is  a 
rather  hot  topic  with  people  in  the  business 
of  broadcasting.  In  the  Feb.  17  issue  we  com- 

mented on  this  subject  in  an  editorial  titled 
"Don't  Give  It  Away".  We  suggested  that  the 
NAB  Convention  in  St.  Louis,  May  12-15,  take 
definite  action  by  providing  both  floor  and 
ceiling  for  merchandising  assistance,  with  the 
advertiser  to  pay  the  freight  on  extras. 

Since  then  we  have  received  reactions  by 
telephone,  telegraph,  mail  and  pony  express. 
Most  of  the  comment  strongly  supports  the 
editorial,  though  in  a  couple  of  instances  it 

was  suggested  that  we  didn't  know  merchandis- 
ing from  third  base. 

In  view  of  all  the  rumpus,  we  feel  impelled  to 
alter  the  convention  suggestion.  The  Sales 
Managers  Committee  of  the  NAB  already  is 
planning  to  submit  the  whole  subject  to  the 
convention  and  bring  in  a  recommended  plan 
placing  limits  on  merchandising. 

But  to  avoid  any  charge  of  railroading,  why 
not  have  a  seminar  on  merchandising?  Why 
not  schedule  a  roundtable  on  the  first  day  of  the 
convention,  to  be  participated  in  by  key  men 
representing  radio  advertisers,  advertising 
agencies,  newspaper  business  managers  and 
practical  broadcasters  ? 

Then  on  the  final  day,  after  the  delegates 
have  had  ample  opportunity  to  digest  the  argu- 

ments, throw  the  whole  subject  out  on  the  con- 
vention floor  and  vote  on  an  amendment  to  the 

commercial  section  of  the  code. 

That's  the  democratic  way.  We  like  to  think 
of  radio  as  the  leading  democracy  among 
advertising  media. 

Scoop  or  Panic? 
AS  A  NEWS  medium,  radio  is  shouldering  an 
ever-increasing  responsibility.  In  these  days  of 
stress,  anti-American  propaganda  "plants," 
ingeniously  contrived,  already  have  been  uncov- 

ered by  military  intelligence  officers.  They  are 
likely  to  become  more  prevalent  as  the  national 
defense  movement  develops. 
A  recent  case   in   point  was   what  Army 

THE  under-cover  men  abroad  who  supply 
Wythe  Williams  with  the  material  for  his  MBS 
broadcasts  are  also  the  source  of  information 
for  his  new  book.  Riddle  of  the  Reich,  written 
in  collaboration  with  Dr.  Albert  Parry  [to  be 
published  March  7  by  Prentice-Hall  Inc.,  New 
York.  $2.75].  In  this  volume  Mr.  Williams  dis- 

cusses the  position  and  feeling  of  the  popula- 
tions behind  the  German  lines — of  native  Ger- 
mans and  of  the  peoples  whose  countries  have 

been  conquered  by  the  Nazis — as  well  as  the 
German  nation's  official  military  and  political 
position  in  the  world  scene,  as  signposts  mark- 

ing the  course  of  Germany  and  the  world. 

CONCLUDING  that  "the  charges  of  the  per- 
formers of  copyrighted  music  against  ASCAP, 

reduced  to  their  essentials,  are  the  sincere  cry 
of  every  business  man :  He  has  to  pay  too  much 

for  raw  material"  and  that  the  only  pertinent 
question  raised  by  this  complaint  is  whether  or 
not  the  performer  is,  in  fact,  being  dealt  with 
unreasonably,  a  legal-slanted  discussion  of  the 
BMI-ASCAP  situation,  Music,  Radio  Broad- 

casters and  the  Sherman  Act,  has  been  re- 
printed in  pamphlet  form  from  the  January 

Georgetown  U.  Law  Journal.  The  article,  writ- 
ten by  Marcus  Cohn,  associate  attorney  in  the 

FCC  law  department,  reviews  the  general 
background  of  the  music  controversy  and  appli- 

cation of  the  Sherman  Anti-Trust  Act  to  the 

situation,  supplemented  by  comprehensive  foot- 
notes on  legal  and  editorial  material. 

VOLUME  IX-b  of  Market  &  Newspaper  Sta- 
tistics, just  released  by  the  American  Assn.  of 

Advertising  Agencies,  covers  72  U.  S.  and 
Canadian  cities  of  more  than  100,000  popula- 

tion with  latest  figures  on  population,  number 
of  families,  English  reading  persons,  income 
tax  returns,  audited  newspaper  circulation,  lin- 

age, retail  rates,  general  rates,  etc.  It  is  avail- 
able from  the  AAAA  at  $6. 

intelligence  officers  call  the  "Camp  Dix  inci- 
dent." Mothers  of  draftees  at  Camp  Dix  were 

called  by  phone  and  advised  that  it  was  too  bad 
about  "the  epidemic."  The  mother  was  told  that 
her  boy  was  ill  and  that  20  already  had  died. 
The  Army  quickly  caught  this  effort  to  spread 
terror  and  prevented  publication  or  use  on  the 

air  simply  by  proving  that  it  wasn't  so. 
The  Army,  familiar  with  Fifth  Column 

activity  abroad,  has  geared  itself  to  meet  such 
contingencies.  But  the  real  responsibility  rests 
with  the  news  disseminating  media.  The  broad- 

caster must  be  even  more  vigilant  than  the 
newspaper  editor.  A  newspaper  may  print  an 

alarmist  story  and  it  reflects  only  on  that  pub- 
lication. But  with  radio,  it  seems,  the  error  of 

one  small  station  tends  to  give  the  whole 
industry  a  black  eye. 

Dispatches  received  over  press  association 
wires  generally  can  be  considered  reliable.  But 
a  rumor  picked  up  locally  or  phoned  in,  having 
to  do  with  military  operations,  never  should  be 
accepted  at  face  value.  The  safe  and  simple 
course  is  to  call  the  nearest  Army  post  public 
relations  officer  for  confirmation.  He  is  under 
instruction  to  supply  the  factual  information 

to  accredited  newspaper  and  radio  men.  It's  far 
better  to  miss  a  scoop  than  provoke  a  panic. 
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EMIL  ELI  BRISACHER 

MANY  a  prophet  is  without  honor 
in  his  own  town,  but  Emil  Eli  Bri- 
sacher,  president  of  Brisacher, 
Davis  &  Staff,  San  Francisco  agen- 

cy, is  a  living  contradiction  of  the 
aphorism.  He  was  born  and  reared 
in  the  San  Francisco  Bay  region 
where  his  friends  are  legion.  It  is 
there  also  that  he  achieved  the  suc- 

cess that  has  made  him  a  dominant 
figure  in  the  West  Coast  radio  ad- 

vertising field. 
Emil  was  born  Nov.  20,  1896,  in 

Centerville,  Cal.,  a  small  commu- 
nity on  the  outskirts  of  Oakland. 

And  he  was  practically  born  in  the 
advertising  and  merchandising  bus- 

iness, his  parents  owning  a  general 
merchandise  store  in  Centerville, 
and  later  in  San  Leandro.  Thus  he 
became  interested  in  selling  and 
merchandising  at  an  early  age.  In 
high  school  he  spent  much  of  his 
spare  time  vvrriting  copy  and  think- 

ing up  merchandising  ideas  for  the 
store.  Emil  didn't  go  to  college; 
he  was  ambitious  to  take  his  adver- 

tising and  merchandising  ideas  to 
larger  fields  and  put  them  to  use. 

In  early  1915  he  joined  Honig 
Advertising  Service,  since  absorbed 
by  Erwin,  Wasey  &  Co.,  selling 
space  for  a  special  promotion  mag- 

azine for  the  Panama-Pacific  Fair 
and  handling  editorial  work.  The 
job  completed,  he  was  assigned  to 
copy  writing.  After  about  a  year 
he  resigned  to  join  George  F.  Eber- 
hard  Co.  There  he  engaged  in  gen- 

eral agency  work.  By  latter  1916, 
at  the  age  of  20,  he  was  vice-presi- 

dent, continuing  with  that  agency 
until  the  United  States  entered  the 
World  War  in  1917  when  he  joined 
the  Navy.  When  peace  was  declared 
he  rejoined  George  F.  Eberhard  Co. 

Probably  the  most  important  step 
in  his  career  came  in  October,  1919, 
when  he  resigned  to  establish  his 
own  agency  under  the  firm  name 
of  Emil  Brisacher.  For  a  time  he 
was  his  own  stenographer,  sales- 

man, copywriter  and  layout  man. 
It  was  tough  going,  but  when  new 
accounts  were  added,  he  hired  a 
stenographer  and  general  office 
girl.  Eventually  he  added  "And 
Staff"  to  the  Emil  Brisacher  on  his 

office  door.  His  first  employes  were 
McKie  Donnan  and  Ann  McKay, 
still  with  the  firm. 

With  steady  growth,  Emil  Bri- 
sacher &  Staff  a  decade  ago  moved 

to  more  spacious  offices  in  the 
Crocker  Bldg.  Several  years  lat- 

er, the  rapidly  growing  firm  es- 
tablished Los  Angeles  offices  and 

Robert  J.  Davis  was  placed  in 
charge  as  vice-president  and  man- 

ager. The  organization  name  was 
changed  to  Brisacher,  Davis  & 
Staff,  on  Jan.  1,  1940,  when  Mr. 
Davis  became  a  partner.  Today  the 
combined  San  Francisco  and  Los 
Angeles  offices  have  a  staff  of  37 
and  Brisacher,  Davis  &  Staff  is 
recognized  as  the  largest  of  all 
strictly  West  Coast-owned  and  op- 

erated agencies. 
The  firm  specializes  in  merchan- 

dising, promotion  and  contest  ideas, 
as  well  as  the  creative  type  of  ra- 

dio program.  The  first  sponsored 
radio  show  of  any  consequence 
presented  by  a  West  Coast  adver- 

tising agency  was  an  idea  of  Emil 
Brisacher.  It  was  the  Caswell  Cof- 

fee Hour,  sponsored  by  Caswell 
Coffee  Co.,  which  started  back  in 
1923.  The  program  ran  continuous- 

ly for  15  years. 
Many  of  the  outstanding  novelty 

programs  and  radio  contest  ideas 
on  the  air  during  the  past  17  years 
were  created  by  the  Brisacher  agen- 

cy. Probably  the  most  successful 
is  the  weekly  /  Want  a  Divorce, 
which  has  been  on  the  air  for  three 
years  and  resumed  Oct.  18  under 
sponsorship  of  Cooperative  Broad- 

casters Assn.  on  more  than  80 
Mutual  stations.  Sometime  ago 
Brisacher  sold  film  rights  to  the 
title  to  Paramount  for  a  huge  sum. 
The  motion  picture,  featuring  Joan 
Blondell  and  Dick  Powell,  made  an 
excellent  tie-in  for  the  radio  show. 
Miss  Blondell  is  also  featured  in 
the  radio  program.  Who  Am  I?, 
a  Brisacher  audience  game  which 
broke  all  mail  records  for  the  NBC- 
Pacific  Red  network  when  spon- 

sored by  the  California  Conserving 
Co.,  was  another  successful  series. 

Brisacher  was  a  pioneer  in  that 
type  of  radio.  When  Rough  Rider 

NOTES 

MARK  ETHRIDGE,  general  man- 
ager of  the  Louisville  Times  &  Courier- Journal,  which  operates  WHAS, 

Louisville,  was  a  participant  on  the 
America's  Town  Meeting  of  the  Air 
broadcast  of  Feb.  20  over  the  NBC- Blue  network. 
FRED  DODGE,  assistant  to  Roger 
Clipp,  general  manager  of  WFIL, 
Philadelphia,  has  resigned  to  become 
head  of  the  Philadelphia  radio  depart- 

ment of  Ward  AVheelocI?  Advertising 
Agency. 
EARL  GAMMONS,  general  manager 
of  WCCO,  Minneapolis,  has  offered  a 
reptile  to  the  first  person  appearing  at 
WCCO  with  evidence  that  he  can  pro- 

vide a  good  home  for  a  10-inch  alli- gator. A  friend  in  Florida  sent  the 
little  fellow  to  Gammons  and  he  de- 

cided that  he's  allergic  to  alligators. 
HAROLD  P.  DANFORTH,  manager 
of  WDBO,  Orlando,  Fla.,  has  been 
called  for  active  duty  as  a  lieutenant 
in  the  Navy,  and  is  now  stationed  in 
.Jacksonville,  where  he  has  charge  of 
the  Aviation  Radio  School. 

RUSSELL  STRATTON,  assistant  to 
Nelson  Poynter,  editor  of  the  Si. 
Petersburg  Times  and  owner  of  WTSP, 
has  been  appointed  manager  of  WTSP, 
succeeding  Ovelton  Maxey,  now  with 
WDEF,  Chattanooga. 
WILBUR  EICKELBERG,  sales  man- 

ager, of  Don  Lee  Broadcasting  Sys- 
tem, returns  to  his  Hollywood  head- 

quarters in  mid-March,  after  three 
weelfs  in  New  York  and  Chicago, 
where  he  is  contacting  agency  execu- 

tives and  sponsors. 
FRED  SHIREY.  former  football  star 
of  the  Green  Bay  Packers  and  Cleve- 

land Rams,  has  .ioined  the  sales  staff 
of  WGAR,  Cleveland. 

EDWARD  POWERS,  previously  with 
WTMA,  Charleston,  S.  C,  has  been 
named  commercial  manager  of  WCOS, Columbia.  S.  C. 

CLARENCE  EVANS,  salesman  of 
WCBS.  Springfield,  111.,  has  returned 
to  his  desk  following  a  10-day  illness. 
J.  R.  WEATHERSPOON,  president 
of  WPTF,  Raleigh,  N.  C,  is  vacation- 

ing in  Florida. 
JOSEPH  A.  CHAMBERS,  member 
of  the  Washington  consulting  engineer- 

ing firm,  McNary  &  Chambers,  on  Feb. 
20  vinderwent  an  appendectomy. 

Corduroy  Co.,  Napa,  Cal.,  wanted 
a  program  that  was  different,  he 
created  Oh  Teacher,  a  quiz  show 
in  reverse,  with  children  asking 
the  teacher  to  answer  queries. 

If  a  local  or  regional  advertiser 
is  going  to  get  to  first  base  with  a 
radio  show,  it  must  be  with  an 
idea,  Mr.  Brisacher  believes.  Big 
name  talent,  he  declares,  costs  too 
much  for  the  advertiser  with  a 
limited  budget. 

Emil  Brisacher  answers  to  two 
nicknames.  Business  associates  call 
him  Bri,  a  contraction  of  his  sur- 

name. More  intimate  friends  have 
dubbed  him  the  Little  Napoleon 
because  he  is  5  feet  4  in  height 
and  his  high  position  on  the  coast. 
His  manner  however,  is  not  dicta- 

torial nor  commandeering.  On  the 
contrary,  he  is  soft  spoken,  quiet, 
and  unassuming.  He  married  Isa- 
belle  Cheim  in  San  Francisco  Jan. 
11,  1925.  They  have  two  children, 
Robert  and  Elaine,  14  and  11,  who 
were  born  in  that  city,  where  the 

TOM  LARSON  has  joined  the  sales 
department  of  WDAY,  Fargo,  N.  D. 
He  is  a  licensed  pilot. 
FRANK  EVERETT  has  been  named 
manager  of  the  new  West  Point  stu- dios of  WCBI,  Columbus,  Miss.  The 
studios  will  be  used  to  originate  an 
hour  long,  daily  program  from  West Point.  Dedication  ceremonies  took 
place  Feb.  23. 
MERRIL  J.  BUNNELL,  sales  man- 

ager of  KLO,  Ogden,  Utah,  is  the father  of  a  baby  boy. 

.1.  H.  RYAN,  vice-president  and  gen- eral manager  of  Fort  Industry  Co.,  and 
Frank  Mcintosh,  of  the  technical  staff, 
are  on  a  tour  of  inspection  of  the  com- 

pany's stations,  WSPD,  WHIZ, 
WWVA,  WMMN  and  WAGA. 
MARVIN  LANG,  salesman  of  KTAR, 
Phoenix,  is  to  marry  Virginia  Black, 
of  Los  Angeles,  March  16. 

ROBERTO  STIGLICH,  MBS  repre- 
sentative in  South  America,  is  in  New 

York  for  a  several  weeks  visit  con- 
ferring with  network  officials  and  com- 
pleting a  report  on  the  South  Ameri- can radio  scene. 

JOHN  J.  KAROL,  market  research 
sales  counsel  of  CBS,  spoke  at  a 
luncheon  of  the  Washington  Advertis- 

ing Club,  Feb.  26. 

James  B.  Threlkeld 
JAMES  B.  THRELKELD  Jr.,  48, 
who  with  Tom  Catton  was  one  of 
the  original  owners  of  KFRC,  San 
Francisco,  now  owned  and  operated 
by  the  Don  Lee  interests,  died  in 
San  Francisco  in  late  February  fol- 

lowing an  operation.  He  was  a  part- 
ner of  Dean  Witter  &  Co.,  invest- 

ment bankers.  Thelkeld  and  Catton 
started  KFRC  and  operated  it  for 
several  years  before  selling  to  Paul 
Verdier,  owner  of  The  City  of  Paris, 
department  store.  Subsequently  it 
was  purchased  by  Don  Lee.  He  is 
survived  by  his  wife  and  two  chil- dren. 

W.  C.  Holliway 

W.  C.  (Cap)  HOLLIWAY,  71,  vet- eran San  Francisco  newspaperman 
and  father  of  Harrison  Holliway,  gen- 

eral manager  of  KFI-KECA,  Los  An- 
geles, died  at  his  home  in  the  latter 

city  on  Feb.  22,  apparently  from  a 
heart  attack.  Mr.  Holliway,  former 
president  of  the  San  Francisco  Press 
Club,  spent  30  years  on  the  San  Fran- 

cisco Call-Bulletin  and  other  newspa- 
pers in  that  area.  Well-known  in Northern  California  radio,  he  was  also 

founder  and  publisher  of  the  Oakdale 

(Cal.)  Leader. 

Brisacher  family  make  their  home. 
Golf  is  his  hobby.  Favorite  sports 
to  watch  are  football  and  baseball, 
and  he  seldom  misses  a  game  when 

they  are  in  season.  Emil's  an  ex- 
pei't  swimmer  too,  and  can  be  found 
most  any  evening,  after  office  hours, 
in  the  pool  of  the  Concordia  Club, 
of  which  he  is  a  member.  He  admits 
he  is  a  joiner,  being  a  member  of 
the  San  Francisco  Advertising 
Club,  Commonwealth  Club  and 
Lake  Merced  Golf  &  Country  Club. 
In  addition  he  is  active  in  the 
American  Legion  and  Aahmes  Tem- 

ple of  the  Mystic  Shrine. 
He  is  probably  the  most  travelled 

advertising  agency  executive  in  the 
West,  making  six  to  nine  trips 
yearly  to  New  York.  In  addition  he 
travels  an  average  of  thrice- 
monthly  to  Los  Angeles  for  confer- 

ences with  Mr.  Davis.  And  he  al- 
ways goes  by  plane,  for  Emil  Eli 

Brisacher  is  an  advocate  of  air 
travel. 
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EZRA  A.  Mcintosh,  former  pro- 
t;ram  director  of  WWNC.  Asheville, 
X.  C,  and  recently  in  radio  in  New 
York,  has  retvuned  to  WWNC  in  his 
previous  caisacity. 

KLEYINS  DAVIS,  supervisor  of 
NBC  educational  programs,  is  co-pro- ducer with  Alexander  Kirkhind  and 
William  Deeriu};.  casting  director  of 
;Metro-Goldwyu-Mayer.  of  the  new 
Kroadwav  comedv  "Out  of  the  Frying 
I'an." 
EDCAR  JACOBS,  formerly  produc- 

tion assistant  of  WTIO.  Hartford,  and 
WXEW.  New  York,  has  joined  the 
staff  of  ̂ VABC,  New  York,  as  an  as- 

sistant in  the  program  department, 
succeeding  Henry  Untermeyer,  who 
has  joined  the  Army. 

AL  ORRICK,  formerly  news  editor 
of  KOA,  Denver,  has  been  transferred 
to  the  NBC  staff  in  Hollywood.  He  is 
s\icceede(l  as  KOA  news  editor  by  Don 
^lartin.  who  will  be  assisted  by  Bill 
Ratigan. 

WALTER  GROSS,  staff  pianist  with 
CBS  since  1933  and  featured  soloist 
or  accompanist  with  leading  bands 
that  have  broadcast  on  the  network, 
has  been  appointed  CBS  dance  band 
conductor. 

HARLEY  LUCAS,  local  high  school 
graduate,  has  joined  the  announcing 
staff  of  WSPD,  Toledo. 

CALEB  PAINE,  of  the  production 
department  of  WEEI,  Boston,  has 
lieen  appointed  xerogram  director  of 
WCSH,  Portland.  Me. 

MARVIN  MUELLER  formerly  of 
KDRO,  Sedalia,  Mo.  and  Sherwood 
Durkin,  formerly  of  KCKN,  Kansas 
City,  have  joined  the  announcing  staff 
of  WSOY,  Decatur,  111. 
HOWARD  L.  EMICH,  formerly  chief 
announcer  of  WMAN,  Marinette, 
Wis.,  has  been  named  program  man- 

ager of  the  station.  He  succeeds  Paul 
F.  Skinner,  who  on  March  10  joins 
KDTH,  Dubuque,  la.,  as  program 
manager.  Mrs.  Skinner,  known  profes- 

sionally as  Sylva  .Tohnson,  is  to  be 
musical  director  of  KDTH. 

ROGER  BAKER,  baseball  commenta- tor of  WLW-WSAI,  Cincinnati,  leaves 
Miirch  10  to  spend  three  weeks  broad- casting from  the  training  camp  of  the 
Cincinnati  Reds  at  Tampa,  Fla.  Baker 
will  make  daily  transcriptions  from  the 
training  camp,  broadcast  the  following 
dav  on  his  two  sports  programs,  spon- 

sored on  WLW  and  WSAI  by  Axton- 
Fisher  Tobacco  Co.,  Louisville  (20 
Grand  Cigarettes)  and  Hudepolil 
Brewing  Co. 

WILLIAM  JOHNS.  formerly  of 
KTRH.  Houston,  has  joined  WCOS, 
Columbia,  S.  C,  as  production  man- 
ager. 
DOROTHY  HOGAN,  new  to  radio, 
has  been  added  to  the  production  staff 
of  WSB,  Atlanta. 

LLOYD  G.  (Bucky)  HARRIS,  direc- tor of  NBC.  Chicago,  is  the  father  of 
his  second  child,  Betsy  Coe. 

BARTON  YARBOROUGH,  of  the 
NBC  Chicago  talent  staff,  is  convales- cing following  an  appendectomy.  . 

WALTER  WINDSOR,  recently  con- 
ductor of  the  Your  JS^eif/hlior  series  on 

WMCA.  New  York,  and  formerly  with 
WAAT,  Jersey  City,  and  WTOL,  To- ledo, on  March  4  joins  the  announcing 
staff  of  WSGN,  Birmingham. 
VIC  CLARK,  assistant  in  the  KOY. 
Phoenix,  newsroom,  has  qualified  for 
liis  pilot's  license  under  the  CAA. 

MADELINE  ENSIGN 

ONE  OF  radio's  busy  ladies  is 
Madeline  Ensign,  program  director 
of  WOL,  MBS  key  sttation  in 
Washington.  Handling  the  man- 
sized  job  of  programming  a  metro- 

politan station,  Madeline  Ensign 
arranges  and  siapervises  endless 
feeds  to  the  net.  She  has  been 
named  as  MBS  representative 
on  Gen.  Marshall's  tour  of  Army camps. 

Madeline  Ensign  broke  into  the 
broadcasting  business  via  the  news- 

paper route.  Born  and  reared  in 
New  Rochelle,  New  York,  she 
joined  the  Washington  Times- Herald  in  1928  as  music  critic  and 
assistant  drama  editor.  Later  she 
was  promoted  to  radio  editor.  Still 
later,  she  worked  the  society  page 

and  inaugurated  the  Herald's women's  page  in  1932. 
In  1935,  she  joined  WOL  as  pro- 

gram director. Married  to  Francis  M.  Cronan, 
sports  writer  and  turf  expert,  she 
has  one  daughter,  Frances  Made- line Cronan.  She  lives  in  suburban 
Washington  at  Bethesda,  Md.,  and 
counts  as  her  greatest  diversion, 
holidays,  when  she  can  stay  home 
and  clean  house,  keeping  one  ear 
cocked  to  a  radio  in  each  room. 

KATHERINE  MacKILLOP,  secre- 
tary in  the  sales  department  of  WEEI, 

Boston,  has  been  named  assistant  to 
David  S.  Garland,  recentl.v  appointed 
sales  i^romotion  manager  of  the  sta- tion. 
CLARENCE  SCHIMMEL  of  the 
CBS  shortwave  division,  has  been  ap- 

pointed staff  associate  of  the  CBS 
program  service  department.  He  will 
be  contact  man  on  the  Major  Bowes 
Original  Amateur  Hour  sponsored  by 
Chrysler  Corp.,  Detroit. 
RANALD  MacDOUGALL,  NBC 
scriptwriter,  on  Feb.  20  became  the 
father  of  a  baby  girl. 

DAVE  SQUIRES,  of  the  NBC  Chi- 
cago Guest  Relations  staff,  is  taking 

a  one-year  leave  of  absence  for  mili- 
lary  service.  He  is  a  member  of  the 
122d  Field  Artillery. 
ROBERT  MONK,  formerly  of  WLW, 
Cincinnati,  has  joined  the  announcing 
staff  of  WDZ,  Tuscola,  111.,  succeed- 

ing Larry  Sanford,  who  has  left  for 
military  training. 
HAR()LD  CLARK.  formerly  of 
K()R\,  Fremont,  X'eb..  has  been  ap- ixiiiiled  i)ul)licity  director  and  contin- 

uity writer  for  KGFW,  Kearney,  Neb. 
P.OP>  BLUMFIELl).  former  con- 

tinuity director  of  WOV,  New  York 
joins  WPBN,  Philadelphia,  in  a  simi- lar ciijiacity. 

ELLIOTT  GOVE  and  Ed  Jones,  for- 
merly announcers  of  WSYR,  Syra- 

cuse, who  recently  volunteered  for  the 
Army  and  are  stationed  at  Ft.  Ni- 

agara N.  \'..  are  making  a  series  of 13  transcribed  programs  from  the 
camp  to  be  broadcast  on  WSYR.  Pro- 

gram is  titled  We're  in  the  Army  Notv. 
LEE  HARRIS  has  joined  WFBM. 
Indianapolis,  taking  over  the  sports 
depiirtnient. 
FRED  BEELBY,  formerly  of  KPHO. 
Phoenix,  has  joined  the  announcing 
staff  of  WIRE,  Indianapolis. 

GEORGE  STELLMAN,  continuity 
editor  of  WBBM,  Chicago,  is  the 
fath(>r  of  a  son,  born  Feb.  19. 

IRVING  WAUGH,  formerly  of 
WDBJ.  Roanoke,  Va.,  now  reads  the 
Esso  Reporter  newscasts  on  WLAC, 
Nashville. 

AL  SPAN,  CBS  Hollywood  sound  ef- 
fects director,  in  addition  to  his  net- 
work duties,  has  been  signed  by  Walter 

Ijantz,  film  producer,  to  handle  sound 
on  nil  cartoon  pictures  to  be  released 
through  Universal  Pictures  Co. 

CHARLES  VANDA,  CBS  western 
program  director,  has  returned  to  his 
llollywood  headquarters  after  several 
weeks  in  New  York  where  he  conferred 

with  W.  B.  Lewis,  the  network's  vice- president  in  charge  of  program. 

VICTOR  BOESEN,  formerly  syndi- cate writer,  has  joined  the  CBS 
Hollywood  news  staff. 

IRA  BLT'E,  sports  commentator,  for- merly of  KPO-KGO,  San  Francisco,  is 
now  conducting  a  series  on  KQW,  Sail 
.lose.  Cal.,  entitled :  "Human  Side  of 

Sports". 

HOOI'ER  WHITE,  free  lance  an- 
n(uincer.  has  joined  the  announcing 
staff  i>f  WTMV,  East  St.  Louis,  111. 

EDWIN  KALBFLEISH.  graduate  of 
Wasiiington  U,  St.  Louis,  has  replaced 
.lames  Woodress  as  assistant  news  edi- 

tor of  KWK.  St.  Louis.  Woodress  has 
joined  the  radio  division  of  UP  in  New York. 

ROY  MASON,  formerly  of  KFBB, 
Great  Falls,  Mont.,  has  joined  KRKO, 
Everett,  Wash.,  as  iJrogram  director 
and  chief  announcer. 

LARRY  GENTILE,  producer  and  an- 
nouncer of  CKLW,  Windsor,  Out.,  re- 

centlv  became  the  father  of  a  baby 

b(.y. 

MRS.  W.  R.  MORTIMER,  wife  of 
Major  W.  R.  Mortimer,  Canadian 
Broadcasting  Corp.  supervisor  of  ex- 
l)enditures,  Montreal,  died  in  Montreal on  Fell.  19. 

BROOKS  CONNALLY,  program  di- 
rector of  WIND,  Gary,  Ind.,  is  confined 

to  his  home  with  partial  palalysis  of 
the  face  as  a  result  of  recent  cold  spell 
in  Chicago  area. 

A  MAN'S  HOME 

IS   HIS   CASTLE  — 
917  NE'W  HOMES  were 
built  in  Shreveport  during 
1940!  That's  ^3,000,000 
worth  of  CONFIDENCE  in- 

vested in  the  present  and 

future  of  the  great  Shreve- 
port market! 

50,000  Warn 
A    SHREVEPORT    TrMES  STATION 

KWKH 

Shreveport  Louisiana 
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MAYBE  you  won't  actually  SEE  signs like  that  when  you  come  to  our 

new  Columbia  Transcription  studios — but  if 

you're  in  the  market  for  fine  transcriptions 

that's  the  spirit  you'll  find. 

You  see,  we  started  our  Transcription  Divi- 
sion with  just  one  BIG  IDEA —  to  give  you 

the  quickest,  most  convenient  service  you've 
ever  known ! 

When  you  begin  a  job  at  our  brand-new 
studios  in  New  York,  Chicago  or  Holly- 

wood, interruptions  ,are  strictly  OUT!  All 

the  equipment  you  need — and  it's  the  most 
modern  in  the  world — is  reserved  exclusively 

for  your  use  until  you've  finished. 

Why  not  try  us  on  your  next  assignment? 

We  believe  you'll  like  the  way  this  new 
streamlined  Columbia  service  operates.  And 

— whether  your  needs  are  for  ultra-high  qual- 
ity electrical  transcriptions,  shellac  pressings, 

or  slide-film  recordings — we've  got  a  hunch 
the  results  you  get  will  really  make  a  hit! 

^^^-^M^mJ^i^
i^  IRAN 

SCRIPTIONS 

COLUMBIA   RECORDING   CORPORATION  W)   A  SU3SI0IARY  OF  COLUMBIA   BROADCASTING   SYSTEM,  INC. 
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TOM  DYER  has  joined  the  promotion 
department  of  KSO-KRNT,  Des 
Moines,  succeeding  Vern  Cox,  now  on 
active  Army  duty  at  Fort  Riley,  Kans. 
Marian  Schissel,  KSO-KRNT  director 
of  women's  affairs,  has  announced  Jior 
engagement  to  Herbert  Pike.  l!.sihor 
Sipling,  head  of  the  stations'  contin- 

uity department,  has  return:;d  to  work 
following  an  appendectomy. 

LESTER  COX,  formerly  of  KVAK, 
Atchison,  Kans.,  has  joined  the  an- 

nouncing staff  of  KGFW,  Kearney. 
Neb.,  replacing  Lester  Bashara,  who 
left  to  join  KDLR,  Devil's  Lake,  N.  D. Bashara  recently  became  the  father 
of  a  baby  boy. 

EDMUND  LINEHAN,  program  direc- 
tor of  KSO-KRNT,  Des  Moines,  and 

Harriet  Ristvedt,  of  the  continuity  de- 
partment, have  been  signed  to  conduct 

a  course  in  radio  advertising  and  con- 
tinuity at  the  Drake  U.  Radio  Schnol. 

MARK  GOODSON,  announcer  of 
KFRC,  San  Francisco,  and  Bluma 
Neveleff  of  Omaha,  were  married  Feb. 
16  at  Beverly  HUls. 

LEO  MANN  has  joined  the  announc- 
ing staff  of  WELI,  New  Haven.  Conn. 

He  succeeds  Bob  Lockwood,  who  has 
entered  Army  training  in  Jackson- 
vUle,  Fla. 

A(ctckandi5in^  &  J^tomotion 
Missouri  Chance — Listen  to  George — Seed  Swap — 

Q  for  I.  Q. — Girl  and  Jam — ^Listings 

EL  PROUGH  of 
joined  the  sports 
Champaign,  111. 

Flint,  Mich.,  has 
staff   of  WDWS, 

lEATURING  a  tieup  with  300 
retail  druggists  in  the  St. 
Louis  area,  a  new  amateur 
program  titled  The  Oppor- 

tunity Hour,  sponsored  by  McKes- 
son &  Robbins,  is  heard  on  KMOX 

Saturdays,  11-11:30  a.  m.  Eight 
contestants  are  selected  at  an  audi- 

tion held  each  Wednesday  night  in 
the  KMOX  playhouse.  Listeners 
vote  on  the  contestants  on  ballots 
obtained  at  their  neighborhood 
drug  stores. 

To  secure  the  ballots  they  must 
make  at  least  a  10c  purchase,  and 
the  votes  are  dependent  on  the 
amount  of  the  purchase.  A  Mc- 

Kesson &  Robbins  product  is  worth 
twice  as  many  votes  as  other  prod- 

ucts. A  weekly  prize  of  $10  is 
awarded  to  the  druggist  who  sends 
in  the  most  votes  for  the  winner, 
while  the  amateur  receiving  the 
most  votes  is  awarded  $25  and  is 
eligible  for  a  grand  prize  at  the 
end  of  the  13-week  period.  Drug- 

gists participating  in  the  campaign 
are  identified  by  colorful  blue  and 
yellow  banners  on  their  windows. 

WFBR-BALTIMORE: 

PRODUCERS  of  shows 

that  PRODUCE  results 

For  example: 

Quiz  of  Two  Cities — sponsored  by  Gunther's  Beer.  Half  hour; 
now  in  3rd  year.  Originated  by  WFBR  and  now  licensed  in 
many  other  cities. 

Carnival  of  Fun — sponsored  by  Gibbs  &  Co.  Half  hour. 

Open  House — sponsored  by  Hecht  Bros.  Dept.  Store.  Half  hour. 

Sunday  Serenade — sponsored  by  Eccles  Ice  Cream.  15  minutes. 

Right  or  Wrong — sponsored  by  The  Mart  (Women's  Wear). 15  minutes. 

Big  Money  Bee- — sponsored  by  National  Beer.  Half  hour. 

Musical  Treat — sponsored  by  Arundel  Ice  Cream.  Half  hour. 

Studio  Party — ^Participation  Show.  45  minutes. 

Club  1270 — Participation  Show.  40  minutes. 

and  other  hit-shows 

For  results— call  on  WFBR's  Program  Department 

WFBR 

National  Representative:  Edward  Petry  &  Co. 

^  ON  THE  NBC  RED  NETWORK  ^ 

George  Washington  Stunt 
WITH  THE  startling  headline 
"George  Washington  Broadcasts 
Tomorrow  over  WNEW  at  8  p.m.," 
the  New  York  station  ran  a  full- 
page  advertisement  Feb.  21  in  the 
New  York  Times  to  promote  its 
special  dramatization  of  Washing- 

ton's life  with  Orson  Welles  play- 
ing the  title  role.  Radio  editors  the 

same  day  received  copies  via  mes- 
senger of  the  newspaper  enclosed 

in  an  envelope  marked  "The  Un- 
expected— Which  You've  Come  to 

Expect". 
Because  of  the  program's  im- portance, WNEW  also  arranged  for 

recordings  of  the  broadcast  to  be 
made  available  to  schools,  colleges 
and  for  private  use  at  a  cost  of 
$2.50.  This  announcement  together 
with  a  bulletin  about  the  broadcast 
was  sent  to  3,500  schools  in  Greater 
New  York  and  New  Jersey. 

*  *  * 

30,000  Dialogs 
THE  WRVA  Dialog,  monthly  pub- 

lication of  WRVA,  Richmond,  Va., 

which  high-lights  that  station's 
forthcoming  programs  and  person- alizes stars  heard  over  WRVA, 
will  be  mailed  to  30,000  listeners 
this  month.  The  publication  is 
mailed  only  to  those  WRVA  listen- 

ers who  specifically  write  in  and  re- 
quest their  names  be  added  to  the 

mailing  list.  The  list  is  re-checked 
periodically  to  avoid  any  duplica- 

tion to  one  family  or  any  waste. 
An  additional  limited  number  is 
placed  with  radio-service  and  radio- 
retail  stores  (also  on  specific  re- 

quest) for  general  public  distribu- tion. 
*  *  * 

Seeds  and  Book 

WNAX,  Yankton,  S.  D.,  is  promot- 
ing the  "Modern  Garden  Book"  of- fer of  General  Mills  on  the  Arnold 

Grimm's  Daughter  program  by  a 
reciprocal  merchandising  plan  with 
the  House  of  Gurney,  local  seed  and 
nursery  firm.  House  of  Gurney  in 
all  its  advertising  mentions  the 
free  garden  book  offered  on  the  pro- 

gram, and  the  station  mentions  the 
company's  seeds  on  its  spot  promo- 

tional announcements  for  the  pro- 

gram. 
*  *  * 
Missouri  Q 

A  BIG  cardboard  "Q"  says  that 
you  don't  need  a  high  I.  Q.  to  ap- 

preciate, etc.  KFEQ,  St.  Joseph, 
Mo.  March  program  schedule  is  on 
the  reverse  side. 

$18,000,000 in  new  defense  money  being  spent 
in  TULSA! 
One  Bomber  Plant  to  cost  $10,- 
000,000  will   employ   15,000  to 
20,000  men,  permanently! 
More  spending  money  for  an  al- 

ready grand  market. 

"TuUa  i 

KTU  L 

5000  WATTS— FULL  TIME 
Free  &  Peters,  Representatives 

JAM  SESSION  at  WPID,  Peters- 
burg, Va.,  on  Feb.  22  took  the  form 

of  a  Bond  bread-eating  contest, 
with  the  slices  draped  in  cherry 
preserves.  Fourteen  youngsters 
matched  gullets,  with  little  Phyllis 
"Thayer  scoring  a  smash  victory. 
Standing  are  J.  E.  Perkins  (left), 
General  Baking  assistant  sales 
manager,  and  Ben  Miller,  WPID 
program  director.  Phyllis  gets  a 
daily  loaf  of  Bond  for  a  month. 

Program  Listings 
NAMES  and  times  of  programs  on 
WOR,  New  York,  are  listed  in  209 
daily  newspapers  in  the  United 
States  and  Canada,  according  to  a 
survey  conducted  by  the  WOR  sales 
promotion  department,  under  the 
direction  of  Joseph  Creamer.  Over 
half  of  these  papers — 53%  or  111 
papers — are  located  outside  of 
WOR's  guaranteed  area,  which  in- 

cludes parts  of  Connecticut,  Dela- ware, New  Jersey,  New  York, 
Pennsylvania  and  Rhode  Island. 

Five  Florida  dailies  list  WOR's shows,  the  survey  revealed,  while 
some  of  the  other  states  reporting 
such  listings  were  North  and  South 
Carolina,  Kansas,  Maine,  Georgia 
as  well  as  Canada. «      *  * 

Advertising  Advertised 
USE  OF  radio  advertising  is  pro- 

moted in  a  four-weekly  program 
on  WJLS,  Beckley,  W.  Va.,  under 
the  title  The  Air  Waves  Advertise. 
The  program  consists  of  facts  and 
figures  about  the  WJLS  market, 
cost  of  time  and  success  stories. 
A  free  bicycle  is  given  each  week 
in  the  Esso  Bike  Race  promotion 
stunt  to  the  contestant  with  the 
most  votes.  At  the  end  of  six  weeks 
a  motorscooter  or  pony  will  be 

given. 

USE 

^    For  the  SECOND 

Consecutive  Year! 
Bond  Clothes  selects  Central  New 

York's  most  popular  station  AGAIN 
this  year  with  a  half-hour  program 
on  WFBL's  Musical  Cloek  broadcast 
daily  from  7:30  to  8H)0  A.IVI.  Ex- perienced advertisers  KNOW  they  get 
RESULTS  when  they  use  WFBL.  And 
Bond  is  only  one  of  severel  adver- 

tisers using  this  early  morning  pro- 
gram to  capture  the  rich  Syracuse 

market  at  lowest  per  dollar  cost. 
A  FEW  CHOICE  STRIPS  AVAIL- ABLE  —  Wire  or  write 

WFBL 
SYRACUSE,  N.  Y. 

or   Free  &   Peters,  Inc. 
National  Representatives 
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Lobby  Pix 
DISPLAY  CASE  of  satin-finish 
aluminum  has  been  installed  in  the 
lobby  of  the  KYW,  Philadelphia, 
building  to  advertise  sponsored 
products.  The  case  is  11  feet  long 
and  five  feet  high  and  attached  to 
the  marble  wall  with  cantilever 
supports.  The  cabinet  itself  is 
locked  behind  two  5% -feet  sheets 
of  quarter-inch  plate  glass.  Day- 

light tubes  supply  indirect  lighting. 
The  display  ties  in  advertised  prod- 

ucts with  special  KYW  micro- 
phones, pictures  of  the  program 

artists  and  special  events.  Displays 
are  changed  every  ten  days  and 
are  not  limited  to  network  ac- 
counts. 

*  *  * 

Columbia  Firsts 

CBS  managed  and  operated  sta- 
tions are  mailing  locally  to  adver- 

tisers and  agencies  the  recently 
issued  CBS  brochure  "CBS  sweeps 
all  network  'firsts'  in  1940".  Letter 
sent  with  the  brochure  and  signed 
by  the  station's  general  manager, states  how  easily  the  local  audience 
can  have  "network"  as  well  as 
"local"  listening  by  keeping  tuned to  that  particular  station. 

Featured  in  Food  Ad 

A  FOUR-COLOR  full-page  ad  pro- 
moting Dean's  Milk  appeared  in  all editions  of  the  Chicago  Tribune 

Feb.  21.  The  newspaper  promotion 
ran  a  picture  of  Martha  Crane  and 
Helen  Joyce  of  the  WLS,  Chicago, 
Feature  Foods  program,  on  which 
program  Dean  Milk  Co.  is  currently 
running  announcements. 

*  *  * 
News  Bulletins 

PHOTOGRAPHIC  news  bulletins 
have  been  placed  at  more  than  50 
vantage  points  throughout  Spring- 

field, 111.,  by  WCBS,  that  city.  Bul- 
letins, issued  weekly,  promote  Your 

Happy  Birthday,  sponsored  by 
Axton  Fisher  Tobacco  Co.  (Twenty 
Grand  cigarettes),  on  NBC-Blue. *  *  * 

Sack  of  Mail 
MINIATURE  LETTER,  mailed  in 
a  miniature  U.  S.  mail  sack,  was 
sent  out  by  WIP,  Philadelphia,  to 
mark  its  affiliation  with  the  Mutual 
network  on  March  1.  Message 
stated  that  "Our  Pleasure  Is  Mu- 
tual." 

BROCHURES 

NBC — Four-page  Red  Network  promo- 
tion, "The  Ears  They  Didn't  Count". 

WREC,  Memphis — Folder  explaining that  WREC  is  the  oldest  and  newest 
station  in  its  area. 

KLZ,  Denver — Bi-monthly  folder  cit- 
ing outstanding  events  at  the  station 

during  the  Jan. -Feb.  period. 

CBS — Booklet,  "The  Passing  of  the 
One  Night  Stand",  which  explains  the 
"turnover  ratio  of  radio",  or  the  rela- 

tionship between  the  number  of  peo- 
ple hearing  a  program  each  week  and 

the  number  hearing  one  or  more  week- 
ly broadcasts  of  this  program  each 

month. 

Two  More  Letters  Laud 

Merchandising  Editorial 
EDITOR,  Broadcasting: 

Re:  Your  editorial  of  2/17/41  on 
merchandising. 

You  will  be  interested  to  know 
that  one  of  the  first  jobs  cut  out 
for  the  new  director  of  the  Broad- 

cast Advertising  Dept.  of  NAB 
(when  appointed)  is  a  survey  of 
station  merchandising,  to  bs  fol- 

lowed by  recommendations  to  the 
convention  in  St.  Louis. 

Your  editorial  is  very  timely  and 
will  materially  assist  us  (Sales 
Managers  Committee)  in  getting 
stations  into  line,  I'm  sure. Gene  Carr, 
Feb.  24.  WGAR,  Cleveland. 

EDITOR,  Broadcasting: 
You  deserve  a  bouquet  or  two  for 

your  editorial,  "Don't  Give  It 
Away,"  and  I'm  hoping  that  the 
radio  people  will  appreciate  the 
commonsense  advice  that  you  are 
giving  them. 

Merchandising  in  all  of  its  rami- 
fications is  one  of  the  biggest  head- 

aches that  newspapers  and  maga- 
zines have  built  up  for  themselves 

in  the  past  few  years.  Most  of  the 
important  advertisers  and  agents 
don't  look  upon  it  as  an  important 
factor  in  their  sales  and  advertis- 

ing activities  but  insist  on  getting 
their  full  share  of  it  because  it's 
something  for  nothing — the  tin 
whistle  in  the  cracker  jack  package. 
Your  straight-from-the-shoulder 

editorial  deals  with  a  matter  that 
ought  to  make  the  boys  sit  up  and 
take  notice  to  avoid  the  building  up 
of  a  Frankenstein  that  will  cost 
them  plenty  once  it  gets  underway. 

More  power  to  you ! 
A.  C.  G.  Hammesfahr, 

President,  Metropolitan  Sunday 
Newspapers,  Inc., 

Feb.  24.  New  York. 

SUCCESS  FOR  WAHL 
WAPI  Service  Draws  Praise 

 —From  Biow  Official  

THAT  pens  and  pencils  can  and  are 
being  sold  on  the  air  is  attested 
by  W.  A.  Tibbals,  of  The  Biow  Co., 
New  York,  which  handles  the  Wahl 
Co.'s  Take  It  or  Leave  It  quiz  show 
on  CBS  for  Eversharp  pens  and 
pencils.  In  a  letter  to  Thad  Holt, 
manager  of  WAPI,  CBS  outlet  in 
Birmingham,  Ala.,  Mr.  Tibbals 
noted  the  "tremendous  popularity" 
of  the  program  in  the  Birmingham 
area,  judged  from  the  demand  of 
31,000  persons  for  tickets  for  the 
Feb.  9  broadcast,  when  the  pro- 

gram originated  in  Birmingham. 
With  efficient  local  merchandis- 

ing, the  program  has  proved  that 
pens  and  pencils  can  be  sold  on  the 
air,  Mr.  Tibbals  declared  in  his 
letter,  adding:  "I  just  want  to  say 
that  if  merchandising  and  coopera- 

tion by  other  stations  was  as  fine 
as  you  have  shown  us  in  Birming- 

ham, then  Eversharp's  job  would 
be  a  cinch!" 

WMBD 
THE  HEART  OF  ILLINOIS 

PEORIA     •  5000-1000  Watts  •  CBS 

f^>>  FREE  &>  PETERS,  Inc.,  National  Representatives 

DID  YOU  SAY 
HE  HAD  A  ̂  

MILLION? 

NO...  I  SAID 

A 

Wi E'  LL  say  the  population  runs  in  millions — 3,008,- 

959,  to  be  exact.  That's  the  total  population  in  WMC's  meas- 

ured day-time  coverage.  But  the  wholesale  sales  of  the  Memphis 

market  is  over  a  billion  dollars — ^1,082,032,870.00. 

Isn't  this  a  pretty  dish  to  set  before  an  advertiser?  Why 

not  investigate  further  this  billion  dollar  market  you  reach  when 

you  advertise  over  WMC,  the  pioneer  radio  station  of  the  Mid- 

South? 

WMC 

5,000  Watts 

Day 

5,000  Watts Night 

NBC 

RED 

NETWORK 

MEMPHIS,  TENN. 

THE MARKET 

Represented  Nationally  by  THE  BRftNHflM  CO. 
* 

Owned  and  Operated  by 

THE 

COMMERCIAL  APPEAL 

MEMBER  OF  SOUTH  CENTRAL  QUALITY  NETWORK 
WMC— MEMPHIS  WJDX— JACKSON,  MISS. 
KARK— LIHLE  ROCK  KWKH-KTBS— SHREVEPORT 

WSMB— NEW  ORLEANS 
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i^'he  best  value 
in  communications 

Receivers 

■jyjODEL  SX-25.  E
mbodies 

every  worthwhile  advance- 

ment. 12  tubes — 2  stages  of  pre- 

selection— tunes  from  540  kc.  to 

42  mc.  in  4  bands — ANL — 6  step 

variable  selectivity  to  extreme 

CW  crystal — 10  inch  heavy  duty 

PM  dynamic  speaker — 110  volt 

50-60  cycle  AC.  (DC  operation 

socket  provided  for  battery  or 

vibrapack.)  Model  SX-24  repre- 

sents the  best  value  in  the  com- 

munications field.  9  tubes — 4 

bands — frequency  range  from  540 

kc.  to  43.5  mc. — single-signal 

crystal  filter  standard  equipment. 

DC  operation  socket — battery  or 

vibrapack. 

FM  Regulations 

Amended  by  FCC 

New  Provision  Is  Adopted  for 

Experimental  Operation 

NEW  POLICY  affecting  experi- 
mental FM  stations,  under  which  a 

licensee  of  both  an  experimental 
FM  and  a  commercial  FM  station 
may  operate  commercially  with 
commercial  call  letters  under  speci- 

fied conditions,  was  announced  Feb. 
26  by  the  FCC.  The  pronouncement 
of  policy  follows: 

I.  A  person  having  (1)  an  experi- 
mental H  M  scation  ̂ nd  (2)  a  commer- 

cial i:"M  construction  permit  may  be 
authorized,  upon  appropriate  request, 
L()  ox^erate  his  existing  station  oommer- 
oally  on  the  frequency  designated  in 
the  commercial  construction  permit 
with  commercial  call  letters,  provided 
the  applicant  demonstrates  that  he 
has  made  a  bona  fide  effort  to  comply 
with  the  construction  permit.  Such 
showing  must  include  photostatic  copy 
of  acknowledgment  of  order  for  trans- 

mitter and  promised  delivery  date. 
II.  A  person  having  (1)  an  experi- 

mental I'M  station  and  (2)  an  appli- 
cation pending  for  a  commercial  i''M construction  permit  may  be  granted 

one  or  more  extensions  of  his  present 
special  temporary  experimental  au- 

thorization, on  condition  that  opera- 
tions thereunder  shall  be  experimental 

only,  on  the  experimental  frequency, 
and  with  experimental  call  letters. 

III.  A  person  having  an  experi- mental FM  station  but  no  commercial 
construction  permit  or  application 
pending  therefor  may  be  granted  one 
or  more  extensions  of  his  present  .'jpe- 
cial  temporary  experimental  authoriza- 

tion, so  long  as  no  commercial  FM 
broadcast  service  is  actually  rendered 
in  the  area  served  by  such  experimental 
station.  When  such  commercial  FM 
service  is  placed  in  operation  the  spe- 

cial temporary  experimental  authoriza- 
tion will  be  discontinued.* 

*  No  authorization  for  any  class  of high  frequency  broadcast  station 
(whether  AM  or  FM)  which  expired 
Jan.  1,  1941,  by  Order  No.  69  and 
which  has  not  heretofore  been  ex- 

tended, may  be  reinstated. 

Only  One  FM  Petition 
ACTIVITY  on  the  commercial  FM 
front  at  the  FCC  slackened  con- 

siderably in  the  past  week  with  re- 
ceipt of  a  lone  application  for  FM 

facilities  from  the  King-Trendle 
Broadcasting  Corp.,  Battle  Creek," Mich.,  licensee  of  WOOD-WASH. 
The  application,  bringing  the  total 
number  now  pending  before  the 
FCC  to  53,  requested  45.5  mc.  to 
cover  an  area  of  4,340  square  miles. 
At  its  Feb.  25  meeting  the  Commis- 

sion designated  for  joint  hearing 
the  applications  of  the  Federated 
Publication,  Inc.,  asking  FM  sta- 

tions in  Grand  Rapids,  Mich.,  em- 
ploying 46.1  mc.  to  cover  5,300 

square  miles;  in  Battle  Creek,  on 
the  same  frequency  to  cover  4,100 
square  miles,  and  in  Lansing,  also 
on  the  same  frequency  to  cover 
3,820  square  miles. 

BECAUSE  of  a  drastic  cut  in  the  full- 
time  personnel  of  the  National  Youth 
Administration,  New  York,  the  NYA 
Radio  Workshop  has  abandoned  three 
programs  on  WNYC,  New  York's  Mu- 

nicipal station,  the  1<IYA  Varieties,  the 
Talent  Shop  show  and  the  Tale  of  a 
City.  Remaining  are  the  Symphony 
broadcast  on  WNYC  Sundays  and  the 
NYA  Concert  Orchestra  on  Wednes- 

days. Two  new  shows  are  in  produc- 
tion, a  dramatic  show  of  youth  in 

the  making  of  America  and  a  mOitary band. 

RADIO  looks  like  this,  to  a  21- 
year-old  student  of  the  Cleveland 
School  of  Art,  Lenore  Fees.  WGAR 
Manager  John  Patt  sent  Miss  Fees 
on  a  tour  of  New  York  studios, 
after  which  she  painted  murals  like 
this  on  the  walls  of  the  lobby. 

Stenger  Application 
FCC  APPROVAL  is  sought  in  an 
application  by  John  H.  Stenger  Jr., 
licensee  of  WBAX,  Wilkes-Barre, 
Pa.,  which  has  been  cited  in  revo- 

cation proceedings,  for  voluntary 
assignment  of  his  license  to  the 
Wilkes-Barre-Scranton  Broadcast- 

ing Co.  Inc.  Principals  of  the  as- 
signee are  John  H.  Stenger  Jr.  and 

wife,  holding  20%  of  the  stock; 
Glenn  D.  Gillett  and  Marcy  Eager, 
Washington,  D.  C,  consulting  en- 

gineers, 20%  each;  Eleanor  Buck- olz,  13%;  Charles  B.  Waller,  10%; 
Fred  M.  Kiefer,  president  of  the 

corporation,  S'V2%;  Joseph  E. Elicker,  treasurer,  8%%.  Hal  A. 
Seville  is  manager  of  WBAX  and 
vice-president  of  the  company. 

MUSICIANS  PRAISE 

ORCHESTRAS  ON  FM 
FEATURING  the  Boston  Sym- 

phony Orchestra,  a  45-minute  FM demonstration  broadcast  on  WIXK, 
Westinghouse  FM  station  serving 
Boston,  drew  hearty  praise  from  an 
audience  of  musicians  and  educa- 

tors including  Dr.  Serge  Kousse- 
vitzky,  conductor  of  the  Boston 
Symphony.  The  demonstration  was staged  last  Wednesday  by  W.  C. 
Swartley,  general  manager  of 
WBZ-WBZA,  Boston  -  Springfield, 
in  cooperation  with  the  Boston 
Symphony  Orchestra  Board  of 
Trustees. 

The  broadcast  originated  at  Bos- 
ton Symphony  Hall,  with  Dr.  Kous- sevitzky  and  other  guests  listening 

at  WBZ  studios.  Several  times  dur- 
ing the  broadcast  the  famous  con- ductor remarked  that  the  reception 

was  "astonishing". "Never  before  in  a  broadcast 
have  I  been  able  to  pick  out  each 

instrument  individually,"  he  de- 
clared after  the  broadcast,  "Every 

instrument  sounds  so  clear  —  so 
beautiful — so  natural.  Each  instru- 

ment keeps  just  the  right  color  and 
timbre,  particularly  the  clarinet, 
which  always  has  been  so  bad  on 
the  air.  It  is  now  so  clear  and  has 
the  whole  beauty  of  the  instru- 

ment." 

Dr.  Koussevitzky  also  pointed  out 
that  FM  broadcasting  opens  up  a 
new  field  for  engineers,  a  special- 

ized field  for  "engineer-conductors" who  themselves  understand  music. 
Mr.  Swartley  presided  at  the  stu- 

dios, as  well  as  a  luncheon  in  the 
studios  following  the  demonstra- tion. The  affair  was  arranged  by 

the  Westinghouse  broadcast  divi- 
sion headquarters  in  Philadelphia. 

Bob  White,  of  WBZ,  announced  the 

program. TO  PROMOTE  good-will  between  the 
Americas,  Rotary  International,  a 
group  of  5,000  clubs  with  members 
in  76  countries,  is  cooperating  with 
MBS  in  presenting  a  weekly  series  of 
half-hour  programs,  featuring  origina- 

tions from  Mexico,  Cuba  and  South 
America,  all  broadcasts  to  be  short- 
waved  by  WRUL,  Boston. 

be 

vjot 

otv 
tVvC 

t6- to 

to 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  Cily,N.Y^  
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CONTROI^ 

J.  G.  STRANG,  NBC,  New  York 
construction  engineer,  is  in  Chicago 
where  he  is  supervising  the  installation 
of  new  studio  facilities  in  the  NBC 
Central  Division  headquarters  in  the 
Merchandise  Mart.  Strang  also  was 
in  charge  of  construction  10  years  ago 
when  the  original  NBC  Chicago  stu- dios were  built. 

A.  J.  GINKEL,  chief  engineer  of 
WJLS,  Beckley,  W.  Va.,  has  also  been 
named  chief  engineer  of  the  new 
WKWK,  Wheeling. 

CLIFFORD  RASSMUSSEN,  engi- 
neer of  WEMP,  Milwaukee,  married 

Dorothy  Dahm  Feb.  14. 

OLIVER  COBURN.  formerly  of 
KDYL,  Salt  Lake  City,  has  joined 
KRKO,  Everett,  Wash.,  as  chief  en- 

gineer. He  is  the  father  of  a  girl  born 
in  mid-January. 

REX  NICHOLS  has  joined  the  en- 
gineering staff  of  WGTC,  Greenville, 

N.  C. 

New  FCC  Regulations 

Cover  Assignments  of 
International  Stations 

AMENDMENT  of  rules  governing 
international  broadcast  stations, 
under  which  any  frequency  as- 

signed to  a  particular  station  can 
be  assigned  to  other  stations  when 
not  in  regular  use  and  when  no  ob- 

jectionable interference  will  be 
caused,  was  approved  Feb.  25  by 
the  FCC.  The  new  paragraph,  add- 

ed to  Rule  4.44  (c).  follows: 

"Any  frequency  assigned  to  an international  broadcast  station 
shall  also  be  available,  during 
hours  when  such  frequency  is  not 
regularly  used  by  such  station  or 
when  no  objectionable  interference 
would  be  caused  to  the  service  ren- 

dered by  any  existing  international 
broadcast  station,  for  assignment  to 
other  international  broadcast  sta- 
tions." 

The  FCC  announced  that  WCRC, 
CBS  international  broadcast  sta- 

tion at  Brentwood,  N.  Y.,  had  been 
granted  modification  of  construc- 

tion permit,  adding  9650  kc.  to  its 
present  frequencies  and  approving 
its  new  antenna.  The  time  of  opera- 

tion specifies  that  the  station  share 
with  WCAB,  Philadelphia,  on  6060 
and  21520  kc,  with  WCAB  and 
WCBX,  also  in  Brentwood,  on  9650, 
11830  and  15270  kc. 
WCBX,  also  licensed  to  CBS  at 

Brentwood,  was  granted  a  modifica- 
tion of  construction  permit,  approv- 

ing its  antenna  system  and  specify- 
ing that  it  share  on  9650,  11830  and 

15270  kc.  with  WCAB  and  WCRC. 

CRYSTALS  by 

The  Hipower  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer'  the  broadcaster  and  manufac- turer attractive  prices  because  of  their 
large  production  and  the  exclusive  . 
Hipower  grinding  process.  Whatever- 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full information. 

HIPOWER  CRYSTAL  CO. 
Sales  Division — 205  W.  Wacker  Drive,  Chicago 
Factory— 2035  Charleston  Street,  Chicaoo,  III. 

IRV  SMALL,  of  the  engineering  staff 
of  WELI,  New  Haven,  married  Celia 
Corrick  Feb.  23.  Staff  of  the  station 
tendered  the  couple  a  party  Feb.  21. 

STANLEY  NEAL,  of  the  engineer- 
ing staff  of  KOA,  Denver,  is  the  father 

of  a  girl  born  recently.  Gene  Carpen- 
ter has  joined  the  KOA  engineering 

staff. 

ALLAN  DOYLE,  formerly  of  the 
Gates  American  Corp.,  Quincy,  111., 
and  Henry  Blocker  of  the  Delco-Remy 
plant  at  Kokomo,  Ind.,  have  joined  the 
engineering  staff  of  WSOY,  Decatur, 111. 

ALLEN  B.  DUMONT  Laboratories 
Inc.,  Passaic,  N.  .1.,  has  appointed  the 
H.  E.  Ransford  Co,,  located  in  the 
Fulton  BIdg.,  Pittsburgh,  Pa.,  as  sales 
representative  in  Western  Pennsyl- vania and  West  Virginia. 

EARL  SLOAN,  recently  with  the 
Illinois  State  Police  and  formerly  with 
Bendix  Radio  Corp.,  has  joined  the 
engineering  staff  of  Gates  Radio  & 
Supply  Co. 

CFOS,  Owen  Sound,  Ont.,  has  re- 
ceived permission  to  increase  to  250 

watts.  New  transmitter  site  and  equip- 
ment are  being  installed. 

WTAG  Increase 

WTAG,  Worcester,  NBC  outlet,  on 
Feb.  25  was  authorized  by  the  FCC 
to  increase  its  power  from  1,000 
watts  night,  5,000  watts  local  sun- 

set, to  5,000  watts  fulltime,  pur- 
suant to  Havana  Treaty  classifica- 

tions. Operating  on  580  kc,  the 
station  will  install  new  radiators 
for  a  night-time  directional  array, 
with  different  directional  patterns 
day  and  night. 

WCBI,  Columbus,  Miss,  has  signed  as 
a  member  of  the  new  Keystone  Tran- 

scription network. 
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puncture,  yo^     .^^^^^  failure,  sp 

^"^^^"u   luTe  minimum.         .  „ake  thts 

-^•^^^^  r  hose  the  propert-     ha  ̂^^^^ 
And  arent  thos^^^^  ̂ ^^^.^  for  ) condenser  j  tut  of  sizes- 
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B-S-H  Name^  Wylie 
MAX  WYLIE,  for  seven  years 
CBS  New  York  director  of  script 
and  continuity,  has  been  named  di- 

rector of  Blackett-Sample-Hum- 
mert's  broadcasting  activities  in 

Chicago.  He  takes 
up  his  new  duties 
March  12,  accord- 

ing to  H.  M.  Dan- 
cer, B-S-H  presi- 

dent. Mr.  Wylie 
is  author  of  Radio 
Writing,  textbook, 
and  is  considered 
a  n  authority  i  n 
his  field.  He  has 
lectured  at  the 
New  York  U 

Radio  Workshop  and  elsewhere  and 
is  author  of  many  radio  scripts  and 
adaptations.  Recently  he  edited  The 
Best  Broadcasts  of  1939-4.0,  a  com- 

pendium issued  by  McGraw-Hill 
Book  Co. 

Mr.  Wylie 

Benton  Joins  AMP 

WILLIAM  BENTON,  former  part- 
ner of  Benton  &  Bowles,  New  York, 

and  currently  assistant  to  Robert 
Hutchins,  president  of  Chicago  U, 
lias  purchased  an  interest  in  Asso- 

ciated Music  Publishers,  New  York, 
and  as  a  director  and  member  of  the 
AMP  executive  committee  will  take 

an  active  part  in  the  company's operations.  AMP  also  announced 
that  two  of  its  members  have  been 
named  vice-presidents,  Ben  Selvin 
in  charge  of  program  recording, 
and  Ernest  Voigt  in  charge  of  the 
music  publishing  division. 

ARMAND  S.  DEUTSCH,  HoUywood 
manager  of  McKee  &  Albright,  re- 

linquishes that  post  March  7,  when  he 
is  transferred  to  the  New  York  office. 
WILLIAM  P.  PEARRB,  formerly 
Los  Angeles  manager  of  The  Caples 
Co.,  has  joined  the  Hollywood  office 
of  Ruthrauff  &  Ryan,  as  account  exec- utive. He  succeeds  .James  W.  Staples 
who  has  been  called  to  duty  in  Wash- 

ington by  the  Naval  Reserve. 
JACK  CREAMER,  Hollywood  aide  of 
Nat  Wolff,  radio  director  of  A.  &  S. 
Lyons  Inc.,  talent  agency,  reports  to 
Camp  Ord,  Cal.,  on  March  4  for  a 
year's  military  training. 
NORMAN  MORRELL  Hollywood 
manager  of  Lord  &  Thomas  has  been 
appointed  radio  committee  chairman  of 
the  University  Religious  Conference. 
He  succeeds  Tom  McAvity  agency 
vice-president  in  charge  of  radio  who 
is  now  headquartered  in  New  York. 

DANNY  DANKER,  Hollywood  vice- 
president  of  J.  Walter  Thompson  Co., 
is  currently  in  New  York  for  confer- ences with  home  ofiBce  executives. 

GUY  C.  SMITH,  executive  vice-presi- 
dent of  Brooke,  Smith,  French  &  Dor- 

rance,  Detroit,  has  been  named  chair- man of  the  program  committee  for  the 
Members'  Day  session  of  the  1941 convention  of  the  American  Assn.  of 
Advertising  Agencies,  to  be  held  at 
The  Homestead,  Hot  Springs,  Va., 
May  1-3.  Mr.  Smith  is  a  AAAA  vice- 
president. 
MERRELL  BOYCE,  for  the  last  four 
years  with  the  C.  E.  Erickson  Agency 
Des  Moines,  on  Feb.  24  joined  J.  Stirl- 

ing Getcheli  Inc.,  Chicago. 

ot 

A  "DESERT  CANARY"  is  what 
they  call  this  pint-sized  quadruped 
presented  to  Burridge  D.  Cutler  by 
the  staff  of  KOY,  Phoenix,  when  he 
observed  his  71th  birthday  Feb.  5. 

In  robust  health,  "The  Chief" 
spends  several  months  each  in  Ari- 

zona and  loves  to  roa-m  over  the 
desert.  The  grapevine  reports  the 
WLS-KOY  prexy  named  the  burro 
Glenny-Fred  after  two  colleagues. 

BENNETT  BATES,  formerly  with 
Lord  &  Thomas  and  Lennen  &  Mit- 

chell, New  York,  has  joined  E'rwin, 
Wasey  &  Co.,  New  York,  as  vice-pres- ident in  charge  of  copy,  succeeding 
the  late  O.  B.  Winters. 
PECK  ADV.  AGENCY,  New  York, 
has  moved  to  new  offices  at  400  Madi- 

son Ave.  Telephone  number  is  Plaza 3-0900. 

ALLEN  KANDER  &  Co.,  radio  and 
newspaper  broker  firm,  on  Feb.  24 
moved  its  New  York  offices  from  150 
Broadway  to  350  Madison  Ave. 
RICHARD  PROSKAUER,  of  the 
press  division  of  the  RCA  Mfg.  Co., 
Camden,  resigned  to  join  Sheldon- 
Coons,  New  York,  advertising  coun- selors. Margaret  Hartigan,  secretary 
to  Charles  O'Connell,  RCA- Victor  Red Seal  musical  director,  fills  the  vacancy. 
W.  B.  HENRI,  president  of  Henri, 
Hurst  &  McDonald,  Chicago,  was  in 
Los  Angeles  during  l^te  February  on 
agency  business. 
MARGARET  CARSON,  for  the  last 
15  years  with  Stack-Goble  Adv.  Agen- 

cy, Chicago,  on  Feb.  24  joined  the 
radio  copy  department  of  Lord  & Thomas,  same  city. 

T.  JACK  HENRY,  formerly  radio 
director  of  N.  W.  Ayer  &  Son  of 
Canada  Ltd.,  Toronto,  has  joined  the 
Toronto  office  of  MacLaren  Adv.  Co. Ltd. 

BREWERS  SPONSOR 

CO-OP  DISC  SERIES 

EMIL  BRISACHER,  president  of 
Brisacher,  Davis  &  Statt,  San  Fran- 

cisco, whose  organization  created 
/  Want  a  Divorce  and  other  pro- 

grams for  national  sponsorsnip, 
soon  will  start  a  series  titled  Barrel 
of  Fun  to  be  cooperatively  spon- 

sored by  brewers  throughout  the 
United  States. 

The  programs  are  being  tran- scribed and  already  have  been 
signed  for  26  weeks  sponsorship 
with  options  for  continuance  over 
27  States.  Acme  Brewing  Co.,  Los 
Angeles  will  sponsor  on  the  Coast. 
The  other  signed  sponsors  are  Fal- 
stafF,  Schmidt,  R  &  H  and  Fehr. 

The  transcribed  programs  are 
half-hour  variety  shows,  featuring 
such  stars  as  Charles  Ruggles, 
Benny  Rubin,  Lurene  Tuttle,  Betty 
Jane  Rhodes,  Verna  Felton,  The 

Guardsmen  and  Dave  Rose's  Or- chestra. 

The  program  is  being  produced 
by  Van  Fleming,  who  also  co-pro- 

duces /  Want  a  Divorce.  The  tran- 
scriptions are  being  cut  by  Radio 

Recorders  Inc.,  Hollywood,  which 
has  built  a  special  theatre,  seating 
200.  Sale  of  the  transcriptions  is 
being  handled  by  C.  D.  Morris  & 
Associates. 

Mr.  Brisacher  stated  that  addi- 
tional pending  sales  indicate  that 

the  Barrel  of  Fun  transcriptions 
will  be  broadcast  on  a  nationwide 
basis. 

AGENCY 

jnpixrintineHtf 
A.  W.  GARTNERS,  Chicago  (Nail- 
Aid),  to  Brandt  Adv.  Co..  Chicago. 
HERSHEY  MFG.  Co.,  Chicago  (Vita- 
brush  scalp  brush),  to  Kirkgasser- 
Drew,  Chicago.  Radio  may  be  used. 

SQUIRE  DINGEE  Co.,  Chicago  ("Ma Brown"  pickles  &  preserves),  to  L.  W. 
Ramsey  Co.,  Chicago.  L.  H.  Copeland is  account  executive.  Radio  has  been 
used  in  the  past. 
KONGA  GARRBO  Corp..  New  York, 
to  Brenallen  Co.,  New  York,  for  the 
promotion  of  Konga,  new  soft  drink. 
A  quarter-hour  transcribed  series, 
Happiness  Alley,  will  be  tested  on  sta- tions in  the  New  York  area,  as  not  yet 
selected. 

DIAMOND  SPARKLE  Co..  Chicago 
(jewelry  polish  and  cleaner),  to  Frank 
R..  Steel  Assoc.,  Chicago.  Radio  to  be used. 

CREST  OIL  Co.,  Cincinnati,  to  Roy 
S.  Durstine  Inc.,  Cincinnati. 
E.  L  DU  PONT  de  NEMOURS  &  Co., 
Wilmington,  Del.,  has  named  BBDO, 
New  York  to  service  its  Grasselli 
Chemicals  department.  Robert  P.  Uhl 
will  serve  as  account  executive. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA! 

50,000  WATTS OAr  ANO  MIGHT 
COLUMBIA  AND  MUTUAL  NETWORKS 
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DVNVILLE,  SMITH 
PROMOTED  BY  WLW 

PROMOTION  of  Robert  E.  Dun- 
ville,  sales  manager  of  WLW,  to 
general  sales  manager  of  all  asso- 

ciated enterprises  in  the  Broadcast- 
ing Division  of  the  Crosley  Corp., 

effective  March  15,  has  been  an- 
nounced by  James  D.  Shouse,  vice- 

president  of  Crosley  in  charge  of 
broadcasting. 

Mr.  Dunville Mr.  Smith 
Mr.  Shouse  also  announced  ap- 

pointment of  Harry  Mason  Smith, 
manager  of  the  New  York  office 
of  WLW  with  Transamerican 
Broadcasting  &  Television  Corp., 
to  succeed  Mr.  Dunville  as  sales 
manager,  headquartering  in  Cin- 

cinnati. Warren  Jennings,  a  mem- 
ber of  the  New  York  sales  organ- 

ization of  WLW  for  the  last  three 
years,  succeeds  Mr.  Smith  as  - New 
York  manager. 

Under  the  new  operating  organ- 
ization, Mr.  Dunville  becomes  sales 

head  of  WLW,  international  short- 
wave station  WLWO,  WSAI,  and 

the  new  Street  Car  Card  Division 
of  the  Crosley  company,  operating 
in  several  Midwestern  States.  De- 

partment heads  who  will  report 
direct  to  Mr.  Dunville  are  J.  E. 
Rudolph,  sales  service  manager; 
William  Oldham,  research  director; 
Beulah  Strawway,  merchandising 
director,  and  Chick  Allison,  sales 
promotion  director. 

In  announcing  the  new  arrange- 
ment, Mr.  Shouse  said  the  realign- 
ment should  result  in  a  clean-cut 

operating  setup  that  will  make 
possible  greater  efficiency. 

Invitation  to  WPTF 

WPTF,  Raleigh,  N.  C,  recently  re- 
ceived an  invitation  from  the  Dur- 

ham Chamber  of  Commerce  to  con- 
struct supplementary  studios  in 

Durham  when  the  station  increased 
its  power  to  50  kw.  Action  on  the 
invitation  has  been  postponed  until 
WPTF  moves  into  its  new  studios 
in  the  Durham  Life  Insurance 
Bldg.,  now  under  construction  in 
Raleigh. 

More  Ears 

Per  Dollar 

Only  ears  count  in  radio.  The 
owners  of  the  thousands  of 

WAIR  ears  gladly  "shell  out" 
for  products  advertised  on — 

WAIR 

Winston-Salem,  North  Carolina 
Nutionnl  Representatives 

International  Radio  Sales 

Walko  on  26 

WALKER  REMEDY  Co.,  Water- 
loo, la.  (Walko  poultry  remedy),  is 

starting  six  -  weekly  one  -  minute 
transcribed  announcements  on  24 
stations.  Starting  dates  vary  from 
March  3  to  April  7.  Contracts  are 
for  26  times.  Stations  being  used 
include  KDKA,  KEX,  KGB,  KGO, 
KJR,  KMOX,  KOA,  KWKH, 
KWTO,  WMT,  WOW,  WRVA, 
WBT,  WCCO,  WCKY,  WFAA, 
WGY,  WHO,  WHAS,  WIBW, 
WKY,  WLS,  WSB,  WSM.  Agency 
is  Weston-Barnett,  Waterloo. 

Timely 

IT  COULDN'T  have  been 
better  if  planned  that  way. 
For  when  the  Chicago  Board 
of  Education's  program. 
Pieces  of  Eight,  was  broad- 

cast Feb.  26  by  WJJD,  the 
largest  downtown  fire  in  ten 
years  broke  out  opposite  the 
Board  of  Education  studios. 
Subject  of  the  broadcast, 
chosen  weeks  ago,  was  "Fire 

Fighting." 

Couche  Heads  Group 

C.  E.  COUCHE,  promotion  and 
advertising  manager  of  KOIN- 
KALE,  Portland,  Ore.,  has  been 
elected  chairman  of  the  sales  man- 

agers division  of  NAB  District  17. 
Mr.  Couche  entered  radio  in  1932. 
when  he  became  promotion  man- 

ager of  KOIN  after  17  years  of 
agency  and  theatrical  advertising 
work.  In  1935  he  also  becama  head 
of  the  station's  sales  department. 

WKBB,  Dubuque,  la.,  recently  cele- 
brated the  1400th  consecutive  broad- 

cast of  its  Man  On  the  Street  program, 
conducted  by  Gleason  Kistler. 

1940 1940 

P  i  T  T  S  B  U  R  G  H 

50,000  WATTS 

Business  gains  ranging  from  9  to 
44%— 1940  over  1939... are  shown 

above  . . .  reflecting  increased  sales 
in  all  commodities . . .  from  Apples 

to  Zithers!  Advertisers  should  en- 
ter... or  expand  in... the  Pittsburgh 

Market  NOW.  .  .  by  scheduling 

KDKA,  The  Master  Voice  in  The 
Master  Market. 

BWESTINGKOVSE  RADIO  immi 
^  •         KDKA      KYW      WBZ      WBZA      WOWO  WG. 
REPRESENTED     NATIONALLY    BY    NBC    SPOT  SALES 

BROADCASTING  •  Broadcast  Advertising 

I 

March  3,  1941  •  Page  43 



Trimount  Clothes  Opens 

Extensive  Spot  Series 
TRIMOUNT  CLOTHING  Co.,  Bos- 

ton (Clipper  Craft  Clothes),  pro- 
moting its  spring  line,  has  started 

an  extensive  campaign  on  46  sta- 
tions. Company  is  sponsoring  a 

thrice-weekly  quarter-hour  p  r  o  - 
gram  on  WEAF,  New  York,  featur- 

ing Jack  Arthur,  novelty  vocalist; 
a  10-minute  musical  clock  program 
five  times  weekly  on  WBZ,  Boston; 
a  quarter-hour  weekly  newscast  on 
WLW,  Cincinnati;  a  quarter-hour 
weekly  newscast  and  a  five  minute 
musical  clock  program  thrice 
weekly  on  WGN,  Chicago;  and  a 
quarter-hour  transcribed  program 
on  WJR,  Detroit. 

One-minute  transcribed  p  r  o  - 
grams,  with  Jack  Arthur  as  the 
character,  "Clipper  Tim",  telling 
sea  yams  in  song,  were  produced  by 
Emil  Mogul  Co.,  New  York,  the 
agency  in  charge,  and  placed  on  the 
following  stations  three  to  five 
times  weekly: 
WCSH  WGAN  WTIC  WGY  WSYR 

WBEN  WCAU  KDKA  WBAL  WRVA 
WPTF  WCSC  WSAV  WJHP  WSB  WSGN 
WWL  KXOK  WFBM  WXYZ  KSTP  WMT 
KRNT  WNAX  KOIL  WDAF  KVOO 
KGKO  KPRC  KROD  KVOA  KTAR  KOA 
KGHL  KGVO  KHQ  KJR  KEX  KPO  KFI 
WGAR. 

THEY  let  the  parents  in  on  the  Quiz  Kids  fun  at  WLS,  Chicago,  on 
Feb.  21.  In  a  promotion  program  conducted  with  the  Chicago  Herald 
American,  a  Quiz  Kids  Parents  show  was  staged  to  boost  a  syndicated 
feature,  "Beat  the  Quiz  Kids."  The  m.c.  was  Jack  Lucal  (seated  at 
mike).  Quiz  Kid  regular,  vnth  Joe  Kelly,  program  m.c,  at  right. 
Standing  are  Harold  Safford,  WLS  program  director;  Walter  Wade, 
president  of  Wade  Adv.  Agency,  handling  the  Alka-Seltzer  account,  and 
Al  Boyd,  WLS  production  manager. 

Kane  Drops  Plough  Suit 
SUIT  seeking  $25,000  damages,  iu- 
junction  and  accounting  of  profits 
brought  by  Albert  E.  Kane  against 
Plough  Inc.,  Memphis,  was  discon- tinued in  New  York  Federal  Court 
Feb.  19.  Kane,  author  and  conductor 
of  the  former  Famous  Firsts  programs 
on  WOR,  New  York,  claimed  infringe- 

ment on  his  series  of  programs  by 
Plough  in  its  current  spot  announce' 
ment  campaign  [Broadcasting,  Feb. 
10]. 

Derby  Food  Spots 
DERBY  FOODS  Inc.,  Chicago 
(Peter  Pan  Peanut  Butter),  during 
week  of  Feb.  17  used  four  one- 
minute  participation  announce- 

ments in  the  June  Baker  Home 
Management  program  on  WGN, 
Chicago.  In  addition  firm  ran  a 
varying  schedule  of  spot  announce- 

ments on  approximately  22  stations 
during  weeks  of  Feb.  17  and  24. 
Stack-Goble  Adv.  Agency,  Chicago, 
placed  the  business. 

Presto  Offer 

a  New  50  Watt 

Recording 

Amplifier  •  •  • 

. . .  and  the  first  accurately  calibrated 
recording  channel  for  making  di- 

rect playback  transcriptions.  The 
new  Presto  88-A  amplifier,  com- 

bined with  the  Presto  1-C  cutting 
head,  makes  recordings  identical 
in  response  to  the  finest  commer- 

cial pressings.  These  recordings 
give  you  full  range  reproduction 
when  played  back  on  the  N.  B.  C. 
Orthacoustic  or  standard  lateral 
settings  of  your  reproducing  equip- 

ment. A  switch  on  the  amplifier 
selects  either  of  the  two  recording 
characteristics. 

You'll  hear  a  new  quality  in  your 
recordings  when  you  use  this 
Presto  equipment ...  a  fuller,  more 

Happy  Bakers FALTERING  bread  sales  in 
Mankato,  Minn.,  brought  nine 
local  bakeries  to  KYSM  for 
aid.  Despite  an  increase  in  the 
population  of  the  city,  figures 
revealed  that  72%  of  the 
bread  sold  in  the  area  was 
baked  outside  of  Mankato. 
KYSM,  to  meet  the  falling 

sales,  evolved  the  Baker's Kiddie  Quiz,  an  audience  par- 
ticipation program  with  cash 

prizes  for  children,  held  each 
Saturday  morning  in  a  local 
theatre.  As  an  added  induce- 

ment a  free  movie  was  shown 
after  the  broadcast.  Price  of 
admission  was  merely  three 
wrappers  from  any  Mankato- baked  loaf  of  bread.  Over  a 
period  of  three  weeks,  the 
audiences  had  increased  to 
1,358  children,  representing 
over  4,000  wrappers,  and  it 
has  been  necessary  to  acquire 
the  facilities  of  a  second  the- 

atre. Bread  sales  are  up  and 
the  bakers  are  again  happy. 

natural  bass  .  .  .  crisper,  cleaner 
highs.  Pre-emphasized  high  fre- 

quency response  reduces  surface 
noise  well  below  audibility.  Out- 

put of  the  88-A  is  50  watts  with 
lV2%  distortion.  Gain  is  85  db. 
Noise  level  is  4  5  db  below  zero 
(.006  W).  Use  the  88-A  in  place  of 
your  present  amplifier.  You'll  no- tice a  tremendous  improvement  in 
your  recordings.  Your  present 
Presto  1-B  or  1-C  cutter  can  be 
calibrated  with  an  88-A  amplifier 
at  a  nominal  charge.  Catalog  sheet 
on  request. 

Kate  Smith  Shift 

GENERAL  FOODS  Corp.,  New 
York  (Grape  Nuts),  will  shift  the 
Kate  Smith  Hour,  heard  on  CBS, 
Fridays  at  8-8:55  p.m.,  from  New 
York  to  Hollywood  for  four  pro- 

grams starting  March  28,  instead 
of  March  21  as  originally  scheduled. 
On  April  1  Kate  Smith  will  be  a 
guest  on  the  Bob  Hope  program, 
sponsored  on  NBC-Red  by  the 
Pepsodent  Co.,  Chicago;  and  on 
April  4  Bob  Hope  will  appear  on 
the  Kate  Smith  Hour. 

Grant  in  Midwest 

Clarified  by  FCC 

Conflict  of  Missouri,  Iowa 
Stations  Is  Cleared  Up 

CLEARING  up  a  situation  of  con- 
flicting applications  for  local  sta- tions in  Iowa  and  Missouri,  the 

FCC  last  Tuesday  amplified  a  Feb. 
4  order  authorizing  construction 
permits  for  new  250-watt  unlimited 
time  outlets  in  Hannibal,  Mo.,  Clin- 

ton, la.,  and  Burlington,  la. 
[Broadcasting,  Feb.  10]. 

Courier  -  Post  Publishing  Co., 
Hannibal,  and  Clinton  Broadcast- 

ing Corp.,  Clinton,  were  authorized 
to  construct  250-watt  stations  on 
1810  kc,  and  Burlington  Broad- 

casting Co.,  Burlington,  a  250-watt 
outlet  on  1490  kc,  not  to  start 
operating  before  March  29.  The 
Hannibal  and  Clinton  stations'  fre- 

quencies would  become  1340  kc. 
March  29  under  the  Havana  Treaty 
reallocation. 

Effect  of  Treaty 

Noting  that  all  three  applicants 
had  requested  facilities  on  1310  kc, 
and  that  simultaneous  operation  of 
the  three  proposed  stations  would 
cause  severe  electrical  interference, 
the  FCC  acted  under  Section  1.381 
of  its  rules  of  practice  and  pro- 

cedure in  granting  facilities  other 
than  those  requested  in  the  Burling- 

ton application. 
The  FCC  stated  in  its  order,  ef- 

fective March  5,  that  after  explor- 
ing the  possibility  of  assigning  fa- 

cilities other  than  the  requested 
1310  kc,  it  was  determined  that 
after  the  Havana  Treaty  realloca- 

tion March  29,  a  local  station  could 
be  operated  in  Burlington  on  1490 
kc.  without  interfering  with  the 
other  newly  authorized  stations. 
The  Burlington  order  was  made 
contingent  upon  the  filing  of  an 
application  for  modification  of  con- 

struction permit  according  to  the 
1490  kc.  authorization. 

The  FCC  also  disposed  of  excep- 
tions previously  entered  by  WCAZ, 

Carthage,  111.,  to  an  examiner's  re- port recommending  grant  of  the 
Burlington  application  by  citing 
the  Supreme  Court  decision  of 
March  25,  1940,  in  the  Sanders 
case,  holding  that  the  probability  of 
economic  injury  to  an  existing  sta- 

tion does  not  in  itself  constitute  a 

proper  ground  for  denial  of  an  ap- 

plication. 

\ 

Hearst  Tests 

HEARST  MAGAZINES,  New 
York,  promoting  circulation  of 
Cosmopolitan  Magazine,  are  test- 

ing 14  one-minute  spot  announce- ments on  WMBD,  Peoria;  KWKH, 
Shreveport;  and  WGAL,  Lancaster. 
J.  Walter  Thompson  Co.,  New  York, is  agency. 

Canadian  Distributor:  Walter  P.  Downs,  2313  St.  Catherine  St.  W.,  Montreal,  P.  O. 

Chicago  Rep.  L.  W.  Beier  —  Sound  Sales  Corp. 
600  S.  Michigan  Ave.  Phone  Harrison  4240 

APPROVED  CRYSTALS  for  the  new  frequencies 

$25.00  each 

HOLLISTER  QRY.STflL  COMPANY 
WICHITfl,  KANSAS 

Wire  or  phone  c/o  Hotel  Lassen 

nnxiCTn  '^^^^'^'^''^^  corporation 
■    II  C  3  I  If  242  West  55th  Street,  New  York,  N.  Y. 

WorlJ'i  Largtil  Mauufaelurmri  of  Imtanlanmout  Sound  Kmcording  Equipmont  and  Discs 
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HAS  WAlTiD  FOR! 

ORD^K  NOW 

.  .  .  through  the  nearest 
G-E  office  or  direct  from 

General  Electric,  Radio 

and  Television  Depart- 

ment,  Schenectady,  N.  Y. 

GENERAL  m  ElECTRIC 
160-12-6914 



50,000  WATTS 

CHICAGO 

.  CBS  . 

Library  Prepares 

New  Disc  Series 

Federal  Programs  Created  by 
New  Rockefeller  Project 

WITH  completion  of  an  elaborate 
recording  studio  in  the  Library  of 
Congress,  Archibald  MacLeish,  Li- 

brarian of  Congress,  on  Feb.  21  an- 
nounced three  new  series  of  tran- 

scribed educational  programs.  The 
programs  are  the  first  of  several 
groups  of  radio  features  being  pre- 

pared at  the  Library  by  the  Radio 
Research  Project,  established  in 
January  under  Rockefeller  Founda- 

tion grant  and  headed  by  Philip 
Cohen,  formerly  radio  production 
director  of  the  U.  S.  Office  of  Edu- 
cation. 

The  first  of  the  series,  Books  & 
the  News,  is  now  available  free  to 
radio  stations  and  educational 
groups  requesting  the  recordings 
for  broadcast.  According  to  Li- 

brarian MacLeish,  each  program 
is  complete  in  itself  and  discusses 
and  interprets  selected  book  and 
magazine  material  against  a  back- 

ground of  current  events.  In  addi- 
tion to  the  program,  the  Library 

will  furnish  a  reading  list  to  lis- 
teners requesting  bibliographical 

material  after  hearing  the  broad- 
casts. Programs  on  six  different 

topics  now  are  available. 

Folk-Lore  Series 
Another  series,  expected  to  be 

ready  for  distribution  about  March 
15,  covers  American  folk  lore  and 
folk  songs.  The  13-part  series  in- 

corporates on-the-spot  recordings  of 
actual  folk  music  which  John  A. 
Lomax,  professor  of  folk  lore  at 
Texas  U,  has  collected  for  30  years. 
Mr.  Lomax,  honorary  curator  of 
the  Archive  of  American  Folk 
Songs  in  the  Library  of  Congress, 
narrates  the  series.  Although  no 
distribution  basis  has  been  an- 

nounced, the  series  may  be  made 
available  under  a  rental  plan  or 
sold  at  cost. 

A  third  series  of  semi-docu- 
mentary programs  now  in  prepa- 

ration are  designed  to  reveal  the 
nature  of  the  idea  of  American 
unity  as  it  is  exemplified  in  the 
history  of  different  regions  of  the 
country.  In  addition  to  the  program, 
the  Radio  Research  Project  pro- 

vides informational  research  and 
a  limited  radio  advisory  service  to 
non-commercial  stations.  The  proj- 

ect was  originated  to  investigate 
possible  uses  of  radio  as  a  medium 
to  make  available  to  the  public 
parts  of  the  record  of  American 
culture  maintained  in  the  Library 
of  Congress. 

Union  Restraint  Sought 
IN  AN  EFFORT  to  prevent  letters 
being  circulated  to  advertisers  and 
agencies  servicing  accounts  advising 
them  of  alleged  unfair  labor  practices, 
KGFJ,  Los  Angeles,  has  filed  a  tem- 

porary restraining  injunction  in  Sui)e- 
rior  Court,  that  city,  against  IajS 
Angeles  Chapter  of  AFRA,  Local  40, 
IBEW  and  the  Central  Labor  Council. 
Representatives  of  the  unions  are  to 
appear  in  court  March  3  when  hearing 
is  to  be  held.  Unions  recently  filed 
charges  of  unfair  labor  practices 
against  KGFJ  and  KMTR,  Hollywood, 
with  the  National  Labor  Relations 
Board  and  Wage  &  Hour  Division, 
Department  of  Labor  [Broadcasting, Feb.  10]. 

NEW  RADIO  PRIMER 

Basic  Radio  Facts  Explained 

 In  FCC  Pamphlet  

SECOND  in  a  projected  series  of 
three  educational  pamphlets  de- 

signed to  explain  radio  operations 
and  regulation  for  the  layman. 
Radio — A  Public  Primer  has  been 
published  by  the  FCC.  The  new 
publication,  like  the  original  pam- 

phlet of  the  series.  An  ABC  of  the 
FCC,  was  compiled  and  written  by 
George  O.  Gillingham,  FCC  direc- tor of  information.  The  third,  to  be 
published  later,  is  to  cover  the 
telegraph  and  telephone  fields. 

Designed  to  answer  many  of  the 
questions  reaching  the  FCC  from 
the  general  public,  particularly  in 
regard  to  technical  terms  or  the 
functions  of  the  various  types  of 
radio  service,  single  copies  of  the 
new  booklets  are  available  upon 
request  from  the  FCC.  The  Primer 
combines  a  discussion  of  radio 
services  with  application  of  the 
Communications  Act  of  1934  to  such 
questions  as  election  broadcasts 
and  censorship. 

The  24-page  booklet  includes  dis- 
cussions of  the  history  of  the  radio 

spectrum ;  types  of  radio  emissions ; 
radio  frequencies  and  their  alloca- 

tion; distribution  of  broadcast  fa- 
cilities; applying  for  broadcast  fa- 
cilities; television;  facsimile;  edu- 

cational broadcasts ;  Government 
radio;  marine  radio;  aviation  ra- 

dio; police  radio;  forestry  radio 
stations;  special  emergency  radio; 
private  radio  service  not  in  public 
interest;  amateurs;  radio  interfer- 

ence; call  letters;  distress  signals. 

WKMO,  Kokomo,  Ind., 

Takes  the  Air  March  29 
WITH  the  March  29  reallocations, 
the  new  WEMO,  Kokomo,  Ind.,  will 
begin  operation  with  250  watts  full- time  on  1400  kc.  Station  was 
granted  last  Nov.  20  to  the  Kokomo 
Broadcasting  Corp.,  of  which  Dr. 
Charles  K.  Boyajian,  a  Detroit 
physician,  is  president  and  a 
minority  stockholder;  his  son, 
Charles  Boyajian  Jr.,  formerly  with 
WJBK,  is  vice-president  with  ap- 

proximately 15%  of  the  stock;  A. 
David  Potter,  of  Detroit,  with  an 
8%  interest  is  treasurer;  and  Hugh 
0.  Wier,  of  Inkster,  Mich.,  with 
6%  is  secretary.  The  balance  of  the 
stock  is  divided  among  14  other 
stockholders,  each  holding  less  than 10%. 

Dr.  Boyajian  will  act  in  the  ca- 
pacity of  commercial  manager, 

while  his  son  is  to  be  merchandising 
and  promotion  manager.  Les  Ryder, 
recently  manager  of  the  new 
WKPA,  New  Kensington,  Pa.,  has 
joined  WKMO  as  general  manager. 
Budd  Hibbs  will  be  program  direc- 

tor and  Wilbur  Nungesser,  for- 
merly with  WGAC,  Gainesville, 

Ga.,  has  been  made  chief  engineer. 
Further  personnel  will  be  disclosed 
later.  Studios  will  occupy  11  rooms 
in  the  College  Bldg.,  in  Kokomo, 
and  the  transmitter  is  located  at 
Morgan  and  Ohio  Sts.,  Howard 
County.  RCA  equipment  has  been 
installed  throughout  and  a  Win- 
charger  radiator  has  been  erected. 

GUIDE  Magazines,  New  York,  has 
named  Carl  A.  Schroeder  as  supervis- 

ing editor  of  Movie-Radio  Ouide  and Screen  Guide.  Martin  Lewis  is  now 
executive  editor  of  Movie-Radio  Guide; 
Gordon  Swarthout  is  managing  editor. 

-—A. 

Here's  a  Kettle  of  Soup  to  Get  In! Housewives  in  the  KFH  Airea  buy  approximately  9,000,000  cans  of  soup  annually  and 
that's  what   we   call   *'a   pretty   kettle   of   soup'*.   In   addition   to   keeping  themselves  well 

**souped  np",  they  buy  coffee,  chewing  gum, 
shoes,  soaps  and  other  items  too  numerous 
lo  met.tion,  in  the  same  proportion.  Yes, 
"The  Little  Woman"  out  Wichita  way  has 
$248  per  year  more  cash  than  the  average 
American  housewife. 

So  when  you're  *'stewing"  around  with 
your  '41  appropriations,  "soup  up"  your 
results  by  including  KFH  the  Wichita  Sta- 

tion with  the  Programs. 

MANHAHAN*  '■'^^'■■!?( 

^ce 

y  SAUNA  • K    A    f4    S    A  S 
HUTCHINSON, 

4WICHITA  i 
o  PRATT  OCHANUTE  * CNOEPf  NDEfJCE  .  I 

ARKANSAS  CITY     COrFEVU.llE  •"'""iOtti PONCA  CITV. 
BARTIESVILlE 

I 
i  OKLAHOMA 

I-- 

\ 
\ 
\ 

That  Selling  Station  For  Kansas 

KFH 

WICHITA 
The  Only  Full  Time  CBS  Outlet  for  Kansas 

CBS  •  5000  DAY  •  5  KW  NIGHT  READY  SOON — CALL  ANY  EDWARD  RETRY  OFFICE 

Glenn    D.    Glllett    Field    Strength    Survey  — 1939 
Map   Shows  Coverage  to   the   .1   MV/M  Line 

Page  46  •  March  3,  1941 BROADCASTING  •  Broadcast  Advertising 



HEDLUND'S  DECADE 
WTIC  Talent  Developer  Has 

 Notable  Record  

ADVERTISEMEN1 

ACTOR-BUILDER  is  the  name 
they  give  Guy  Hedlund,  who  last 
week  observed  his  10th  anniversary 
as  director  of  the  WTIC  (Hart- 

ford) Playhouse. 
For  Hedlund  has  been  quietly 

turning  out  radio  actors  and  ac- 
tresses who  make  their  mark  in 

the  entertainment  field.  For  exam- 
ple, there  is  Gertrude  Warner,  who 

now  plays  the  lead  in  Ellen  Ran- 
dolph, an  NBC  daytime  feature. 

Olive  Lamoy,  who  for  several  years 
played  opposite  Mr.  Hedlund  with 
the  WTIC  group,  was  selected  to 
play  the  role  of  "Olive  Oyl"  in  the 
radio  version  of  "Popeye,  the  Sail- 
orman".  Louis  Neistat,  a  leading 
character  actor,  began  his  appren- 

ticeship with  Mr.  Hedlund  as  did 
the  late  Mona  Lee  who  until  her 
death  played  the  leading  role  in 
the  True  Story  Hour. 

More  of  Mr.  Hedlund's  proteges are  WTIC  announcers  Ben  Haw- 
thorne and  Bruce  Kern.  Other  an- 

nouncers who  started  with  Mr. 
Hedlund  are  Edward  Begeley  and 
Arthur  Bergstrom  of  WNBC,  New 
Britain,  and  Jack  Lloyd  and  Stuart 
Wayne  of  WTHT,  Hartford. 

The  Playhouse  will  be  heard  over 
the  NBC-Red  network  beginning March  1. 

WOWO-WGL  Shifts 

J.  B.  CONLEY,  manager  of 
WOWO-WGL,  Fort  Wayne,  has 
announced  reorganization  of  the 
program  department  of  the  West- 
inghouse  outlets.  Franklin  Tooke, 
formerly  program  director  of 
WOWO,  has  been  named  program 
director  of  both  stations.  Eldon 
Campbell,  special  events  director, 
becomes  production  director  of 
WOWO,  while  Carl  Vandagrift, 
formerly  of  the  continuity  depart- 

ment, assumes  similar  duties  at 
WGL.  Campbell  will  continue  to 
handle  special  events.  Charles  E. 
Koops,  formerly  of  the  Triad  Adv. 
Co.,  joins  the  continuity  depart- 

ment of  the  stations,  replacing 
Vandagrift. 

Roden  Tells  of  Boost 

H.  W.  RODEN,  president  of  Harold 
H.  Clapp  Inc.,  Jersey  City  (baby 
foods),  interviewed  in  Los  Angeles 
en  route  to  Hawaii  for  a  vacation, 
stated  that  his  company  would  in- 

crease advertising  in  radio  news- 
papers, and  magazines  during  the 

coming  year.  Company  at  present 
sponsors  the  daytime  seriel,  Mother 
of  Mine,  on  NBC-Blue.  Agency  is 
Young  &  Rubicam,  New  York. 

ARIZONA'S  FIRST  STATION dJT  ARIZON 

CBS  
-  " PHOENIX 

First  on  the  dial 
First  with  listeners' First  in  results  for 

advertisers 

Mail  response  means  sales  re- 
sponse— and  KOY  pulled  over 

90,000  letters  in  1940! 
JOHN  BLAIR  &  COMPANY 

] 
AFFILIATE  STATION  WIS  CHICAGO 

AN  OPEN  LETTER  TO  NETWORK  EXECUTIVES 

BY  EDGAR  FELIX 

Anyone  announcing  that  he  is  notv,  for  the  first  time, 

presenting  coverage  information  measured  on  a  uni- 

form standard  disregards  well-known  and  well-estab- 

lished facts.  This  is  why: 

For  more  than  four  years,  Ra- 
dio Coverage  Reports  have  been 

the  only  source  of  uniform,  com- 
parable and  authentic  informa- 

tion on  the  coverage  of  radio 
stations  and  networks  in  all  sec- 

tions of  the  United  States.  They 
are  used  by  many  large-volume 
buyers  of  radio  time,  the  leading 
networks  and  all  advertising 
agencies  conscientious  in  their 
desire  to  know  where  the  broad- 

casting programs  they  place  are 
adequately  and  usefully  dis- 
tributed. 

Radio  Coverage  Reports  are 
based  on  scientific  methods  of 
measurement  of  unchallenged 
authenticity,  reported  in  a  form 
enabling  anyone  to  visualize  just 
what  services  listeners  have  at 

their  disposal  in  any  given  com- 
munity, to  determine  whether  or 

not  any  audible  service,  day  or 
night,  network  or  independent, 
is  of  adequate  strength  and  sta- 

bility to  be  of  entertainment 
value  and  competitive  with  the 
leading  available  services. 

That  is  coverage  information. 
The  tabulating  of  mail  returns 
by  counties  and  classifying 
counties  in  terms  of  response  ra- 

tio to  the  home  county  is  not 
coverage  but  listening  area  in- 

formation. Coverage  is  and  has 
always  been  measured  in  terms 
of  millivolts,  even  prior  to  the 
establishment  of  the  first  net- 
work. 

The  first  coverage  map  was 
that  made  for  WEAF  in  1922 
when  I  was  public  relations  and 
sales  promotion  director  of  the 
pioneer  commercial  broadcasting 
and  network  key  station  of  the 
U.  S.  From  that  day  on,  cover- 

age has  been  measured  in  terms 
of  millivolts,  for  networks,  ra- 

dio stations  and  the  Federal 

regulatory  bodies.  "Coverage"  is 
how  you  cover  and  has  nothing 
to  do  with  how  many  get  under 
the  blanket.  Compilation  of  lis- 

tener information  produces  lis- 
tening area  maps,  definition  of 

zones  of  listener  influence,  areas 
of  great  affection  for  particular 
networks,  hot  areas  or  anything 
you  want  to  call  them  except 
coverage  areas. 

Listener  studies  also  enhance 
physical  delivery  and  program 
acceptability.  No  amount  of  lis- 

tening statistics,  the  product  of 
coverage  and  program  value,  es- 

tablishes the  magnitude  of 
either  quantity  alone  where  both 
are  variables.  If  the  program 
warrants  it,  the  listener  will 
tolerate  severe  physical  inferior- 

ity and  coverage  insufficiency 
but  he  may  not  regularly  use 
that  service  for  more  than  one 

program.  The  invaluable  pro- 
gram barometers  are  made  pos- 

sible by  confining  listener  ques- 
tioning to  high-level  areas  so 

that  programs  alone  govern  lis- 
tener choice.  The  discrepancies 

in  such  barometers  arise  princi- 
pally from  failure  to  eliminate 

coverage  influences,  due  to  lack 
of  coverage  information. 

Listener  studies  also  enhance 

the  information  value  of  cover- 
age determinations  by  defining 

coverage  influence  on  listening. 
The  first  nationwide  listener  in- 

vestigation of  any  kind  was 
made  by  me  in  1926  and  1927  as 
Contributing  Editor  of  Radio 
Broadcast  Magazine.  The  analy- 

sis of  the  returns  formed  the 
foundation  for  the  allocation 

plan,  providing  for  four  classes 
of  stations,  equitable  distribu- 

tion of  facilities  and  appropriate 

mileage  separation  between  sta- 
tions, presented  to  and  sub- 

stantially accepted  by  the  then 
newly  -  formed  Federal  Radio 
Commission  at  its  first  public 
hearings.  We  are  now  seeking 
to  associate  listener  investiga- 

tions with  our  Radio  Coverage 
Reports  work  as  an  aid  in  gaug- 

ing the  effect  of  coverage  differ- 
ences on  listening. 

Cost  is  the  only  obstacle  to 
such  studies,  the  authenticity  of 
which  is  controlled  by  the  size 
of  the  sample,  for  even  as  little 
as  ten  percent  of  the  cities 

analyzed  by  Radio  Coverage  Re- 
ports. For  example,  determina- 

tion of  listening  areas  for  all 

U.  S.  counties,  based  on  one  re- 
turn for  each  170  families  in  the 

United  States,  breaks  down  as 
follows:  average  number  of 
families  per  county  in  the  U.  S., 

9,740,  or  about  57  listener  ex- 
pressions per  county;  average 

land  area  per  U.  S.  county,  968 

square  miles,  which  makes  each 
listener  response  the  determi- 

nant for  17  square  miles  of  U.  S. 
area.  Cost  is  therefore  a  very 

serious  problem  in  any  nation- wide listener  study  project. 

As  a  result  of  years  of  inten- 
sive study  of  coverage  determi- 

nation, Radio  Coverage  Reports 

is  prepared  to  produce  an  au- thentic and  comparable  coverage 

claim  for  all  stations  and  net- 
works in  the  United  States  which 

has  been  tested  and  accepted  by 
leading  advertising  agencies.  At 
a  cost  averaging  less  than  $250 

per  year  per  station  that  service 
can  be  made  available  for  all 
stations  and  networks  without 

denying  anyone  who  wishes  to 
make  all  the  listening  studies  he 
wants.  All  railway  trackage 
measurements  are  made  by  a 

single  industry  -  maintained  or- 
ganization; all  fire  risk  data  is 

similarly  gathered. 

Why  not  make  available  to 
users  of  broadcasting  real  cov- 

erage information  which  will 
help  them  make  the  most  effec- 

tive use  of  the  most  effective 

advertising  medium,  save  every- 
one money  and  headaches  and 

make  network  time  salesmanship 

a  dignified  occupation  ?  The  com- 
ments of  any  station,  advertis- 

ing agency  representative  and 
network  executive  will  be  re- 

ceived with  great  interest. 

Edgar  Felix,  Director 
Radio  Coverage  Reports 

18  East  48th  St.,  N.Y.C. 

BROADCASTING  •  Broadcast  Advertising March  3,  1941  •  Page  47 



Waters  Named  to  Net  Probe 

(Continued  from  Page  9) 

week  but  illness  in  its  Law  Depart- 
ment has  delayed  submission  of  the 

final  i-ecommended  draft.  It  is  ex- 
pected, however,  that  consideration 

will  begin  during  the  ensuing  week 
though  there  is  no  assurance  as  to 
final  disposition. 

A  bitter  fight  is  anticipated  even 
though  indications  have  been  that 
the  proposed  Law  Department  draft 
will  not  be  as  extreme  as  the  Com- 

mittee recommendations  announced 
last  June  which  provoked  repercus- 

sions throughout  official  Washing- 
ton and  in  the  industry. 

Cooper  May  Aid 

It  is  likely  that  Robert  Cooper, 
assistant  to  General  Counsel  Tel- 

ford Taylor,  who  has  devoted  con- 
siderable time  to  the  network- 

monopoly  investigation,  will  assist 
Mr.  Waters  in  his  investigation. 
While  on  the  FCC  rolls,  Mr.  Cooper 
still  retains  status  as  special  as- 

sistant to  the  Attorney  General  and 
is  the  FCC  liaison  officer  with  the 
Anti-Trust  Division. 

Although  a  "crackdovm"  type  of 
monopoly  report  is  hinted,  there  are 
indications  the  draft  to  be  sub- 

mitted to  the  Commission  will  be  a 

far  diff'erent  document  than  the  net- 
work-monopoly committee's  report 

of  last  year.  The  Commission  in  an 
executive  session  early  last  month 
approved  an  outline  of  the  report 

ORANGE,  TEXAS 

 $100,000,000 

It  staggers  the  imagination!  Even 
in  terms  of  payrolls  for  thousands 
of  highly  skilled  shipyard  workers 
and  their  families,  you  get  a 
picture  of  tremendous  buying 
power,  highly  conceKtrated. 

Even  before  the  U.  S.  Navy 
awarded  over  $100,000,000  in  con- 

tracts to  the  shipyards  of  Orange, 
this  was  considered  one  of  the 
most  prosperous  industrial  areas 
in  the  country  for  its  size. 

And  still  the  most  powerful 
voice  that  has  the  ear  of  this 
booming  Gulf  Coast  industrial 
area  is  Radio  Station  KFDM  in 
Beaumont,  only  22  miles  away. 

Speak  up  to  one  hundred  million 
dollars!  Your  schedules  placed 
with  KFDM  will  effectively  cover 
this  fabulous  market. 

KFDM.  BEAUMONT 

560  KC  NBC  BLUE 

1000  WATTS  FULLTIME 

Represented  by 
HOWARD  H.  WILSON,  COMPANY 
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as  drafted  by  the  Law  Department. 
It  then  instructed  completion  of  the 
draft. 

Contract  Jurisdiction 

Both  General  Counsel  Taylor  and 
Assistant  General  Counsel  Joseph 
L.  Rauh  have  suffered  influenza  at- 

tacks sinc2  that  time  and  while  the 
drafting  has  been  completed,  the 
Law  Department  heads  have  not 
yet  concluded  their  review. 

It  is  evident  the  FCC  majority 

will  support  the  Law  Department's fundamental  contention  that  it  has 
jurisdiction  over  contractual  rela- 

tionships between  affiliated  stations 
and  the  networks.  Bracketed  in  this 
group  are  Chairman  Fly  and  Com- 

missioners Walker,  Thompson  and 
Payne.  On  the  other  hand,  it  ap- 

pears that  Commissioners  Case  and 
Craven  will  dispute  the  jurisdiction 
contention  and  probably  file  a  min- 

ority report. 
Whereas  the  Network-Monopoly 

Committee  members  (Walker  and 
Thompson)  favored  a  sort  of  omni- 

bus report,  hitting  practically  every 
aspect  of  commercial  broadcast  op- 

erations, it  now  is  probable  that  the 
draft  will  cover  only  chain  broad- 

casting. Such  matters  as  newspaper 
ownership  and  multiple  ownership, 
burning  issues  for  several  years, 
may  not  even  be  touched  in  the 
draft.  Similarly,  the  Commission 
may  conclude  there  is  no  iniquity  in 
the  dual  network  operation  by  NBC 
of  the  Red  and  Blue,  although  it  is 
clear  that  perhaps  a  majority  of  the 
Commission  members  feel  that  the 
whole  network  structure,  apart 
from  the  dual  network  considera- 

tion, results  in  suppression  of  com- 
petition in  radio. 

All  present  signs  point  to  a  con- 
clusion that  long-term  exclusive 

network  affiliation  contracts  should 
not  be  permitted  and  that  optioned 
time  provisions  should  be  consid- 

erably relaxed.  This  strikes  at  the 
very  heart  of  the  jurisdictional  is- 

sue, since  the  contention  of  virtually 
all  of  the  respondents,  save  MBS, 
was  that  the  FCC  had  no  jurisdic- 

tion whatever  over  business  aspects 
of  broadcasting. 

Disc-Artist  Attack 

The  FCC  majority's  thesis  ap- 
parently is  that  the  statute  gives 

the  Commission  jurisdiction  over 
all  broadcast  licensees  and  that  this 
goes  to  contracts  between  stations 
and  networks  if  competition  is  sup- 

KFAB 
FOR  NEBRASKA 
AND  HER NEIGHBOR^ 

iKOIL f)  FOR  THE 

f  OMAHA L  MARKET 

pressed  in  such  manner  as  to  inter- 
fere with  the  public  interest  re- 

quirement. There  apparently  is  no 
disposition  on  the  part  of  the  Com- mission to  conclude  that  it  has  the 
authority  under  existing  law  to 
regulate  networks  themselves.  The 
back  door  method,  through  the  li- 

censee, would  be  pursued. 
It  is  likely  also  that  the  Com- 

mission majority  will  attack  net- 
work activities  in  the  transcription 

and  artist  field,  on  the  grounds  of 
suppression  of  competition.  Both  of 
these  operations,  however,  are  re- 

garded as  secondary  considerations. 
Clear  Channels 

Though  a  sort  of  middle  ground 
report  from  the  Law  Department 
is  indicated,  there  is  no  assurance 
that  final  action  will  be  of  that 
complexion.  Commissioners  Thomp- 

son and  Walker  and  probably  Payne 
want  a  harsh  report,  if  past  expres- 

sions mean  anything.  They  probably 
will  regard  any  middle  course  as 
too  lenient.  But  since  Commis- 

sioners Craven  and  Case  disagree 
with  the  contention  of  any  FCC 

jurisdiction  over  contractual  rela- 
tions between  affiliates  and  net- 

works, it  is  predicted  that  a  bitter 
fight  will  ensue. 

All  considerations  relating  to 
clear  channels  likely  will  be  left 
out  of  the  report.  Although  the  FCC 
majority  strongly  favors  breaking 
down  of  all  clear  channels,  the 
judgment  now  appears  to  be  that 
this  issue  has  no  place  in  the  net- 

work -  monopoly  investigation  and 
that  it  should  be  handled  as  a  sepa- 

rate matter.  Whether  that  view- 
point will  prevail  likewise  remains 

to  be  demonstrated.  The  Network- 
Monopoly  Committee  in  its  June 
12  report  sought  to  pull  in  this  issue 
by  its  bootstraps,  recommending  a 
"revaluation"  of  clear  -  channel 
policy. 

Active  Career 

Mr.  Waters,  who  will  tackle  the 
network-monopoly  issue  as  soon  as 
he  completes  his  copyright  work — 
probably  by  mid-March— is  a  na- tive of  Pawnee,  Okla.  He  practiced 
law  and  served  as  county  attorney 
in  Greer  County  for  four  years.  In 
1938  he  was  named  a  special  attor- 

ney for  the  Department  of  Justice 
and  in  1939  was  designated  a  special 
assistant  to  the  Attorney  General 
in  the  Anti-Trust  Division.  In  addi- 

tion to  the  copyright  case,  to  which 
he  had  been  assigned  in  December 
1939,  Mr.  Waters  participated  ac- 

tively in  the  General  Motors  Ac- 
ceptance Corp.  case  and  in  several 

other  anti-trust  proceedings.  He 
procured  a  consent  decree  from 
BMI  on  Jan.  27.  On  Feb.  5  he  filed 
the  criminal  information  against 
ASCAP  in  Milwaukee  and  then  pro- 

cured the  consent  decree  from 
ASCAP  filed  on  Feb.  26  and  ex- 

pected to  be  entered  on  March  3. 

DON  S EAR.I.E , GEN'L  A^GR. 
EDWARD  PETRY  &  CO.,  NAT. "REP 

Jahncke  Called 
LEE  JAHNCKE,  assistant  to  John 
H.  Norton  Jr.,  manager  of  the  NBC- 
Blue  network  division  of  the  station 
relations  department,  has  been  called 
into  active  duty  as  a  junior  grade  lieu- 

tenant in  the  Navy.  Replacing  him  will 
be  Otto  Brandt,  a  former  NBC  page 
boy,  now  in  the  station  relations  de- 

partment. Jahncke  is  the  son  of  the 

Miami  (Fla.)  Herald 

"Now  Let's  Pick  Vp  From  Yesterday  .  .  . 
Your  HusboMd  Was  Running  Around 

With  Me,  and  .  .  ." 

RADIO  AVERTS  STRIKE 

WMCA  Program  Is  Vehicle  for 

 Quick  Settlement  
A  STRIKE  involving  employes  of 
over  100  New  York  City  drug 
stores  was  averted  by  the  radio  pro- 

gram, Labor  Arbitration,  when  the 
disputants  agreed  to  mediate  their 
differences  on  the  program  which 
is  regularly  broadcast  on  WMCA, 
New  York,  Thursdays  at  8:15-9 

p.m. 

At  the  invitation  of  Samuel  Zack, 
industrial  relations  counselor  who 
conducts  the  program,  representa- 

tives of  Drug  Store  Employees 
Union  of  Greater  New  York,  Local 
1185,  AFL,  and  the  New  York 
Pharmacists  Assn.,  along  with 
three  mediators  agreeable  to  both 
parties,  appeared  on  the  program 
with  witnesses  and  presented  their 
arguments. 

The  union  was  prepared  to  strike 
on  the  day  of  the  program  but 
agreed  to  negotiate  on  the  broad- 

cast of  Labor  Arbitration  on  Feb. 
20  with  the  employers  on  the  right 
of  employer  to  fire  an  employe 
without  union  consent.  Decision  in 
favor  of  union  was  handed  down  by 
the  mediators  after  the  program, 
and  was  anounced  on  a  WMCA 
newscast  that  same  night  at  10:30. 

CAROL 

GAY 

—the  foremost  feminine  name 

in  St.  Louis  radio  — exclusive 
over  ST  LOUIS  KWK 

Exclusive  Affiliate  in  Su  Louis 
MUTUAL  BROADCASTING  SYSTEM 
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U.  S.  Cites  Petrillo 

(Continued  from  Page  9) 
tinue  to  perform,  pending  his  study 
of  the  contractual  situation. 
The  Anti-Trust  Division  release 

stated  that  according  to  complaints 
received  by  the  Department,  mem- 

bers of  AGMA  had  never  been  rep- 
resented by  AFM  or  by  any  other 

collective  bargaining  agency  and, 
in  1936,  in  an  effort  to  protect  them- 

selves in  negotiating  contracts  with 
booking  agencies  and  broadcasters, 
they  organized  the  union  group. 
The  Department  announcement 

continued: 

"Now  it  is  charged  that  Petrillo 
has  entered  into  a  conspiracy  with 
the  booking  agencies  and  the  broad- 

casters in  an  attempt  to  destroy 
AGMA  and  to  force  the  artists 
either  to  join  his  own  union,  the 
AFM,  or  to  lose  the  benefits  of 
union  protection.  Both  the  AFM 
and  AGMA  are  affiliated  with  the 
AFM. 

Boycott  Threat 

"Information  in  the  Department 
files  shows  that  James  C.  Petrillo, 
president  of  the  AFM,  has  notified 
Tibbett  that  unless  the  members  of 
AGMA  resign  from  that  organiza- 

tion and  join  AFM  he  (Petrillo) 
will  notify  all  radio  interests,  pic- 

ture studios,  symphony  orchestra 
managements,  grand  opera  compan- 

ies, recording  companies,  booking 
agencies,  etc.  that  members  of 
AGMA  will  not  be  recognized  by 
the  AFM  and  the  members  of  AFM 
will  not  be  permitted  to  render  any 
services  at  any  fimction  in  which 
AGMA  members  participate.  The 
notification  stated  further  that  the 
AFM  had  rightfully  not  interfered 
with  such  artists  prior  to  organiza- 

tion of  AGMA  since  they  were  not 
in  competition  with  members  of 
AFM. 

"The  Constitution  and  by-laws  of 
the  AFM  provide  for  a  payment  to 
that  union  of  10%  of  the  proceeds 
from  every  engagement.  They  pro- 

vide further  for  payment  of  a  fed- 
eration tax  of  50%  of  all  pro- 

ceeds collected  in  radio  engage- 
ments by  a  guest  conductor  enter- 

ing the  jurisdiction  of  a  local.  The 
powers  of  Petrillo  are  absolute  and 
subject  to  no  control." 

Honor  for  Gould 
MORTON  GOULD  musical  conduc- 

tor of  WOR,  New  York,  on  March  8 
and  16  will  receive  a  distinction  sel- 

dom achieved  by  a  contemporary  Amer- 
ican composer  when  his  "Foster  Gal- 

lery", a  symphonic  suite  based  on  the melodies  of  Stephen  Foster,  will  be 
played  in  Carnegie  Hall  by  the  New 
York  Philharmonic  Orchestra,  under 
the  direction  of  John  Barbirolli. 

Test  Your  Program  Over 

WJBC 

BLOOMINGTON,  ILL. 
Central  Illinois  —  one  of 
America's  three  richest  ag- ricultural marlsets;  center 
0l  the  hybrid  corn  industry. 
380,600  responsive  people 
live  In  radio  homes  In  the 
primary  area  of  WJBC. 
Test  over  WiBC  1200  K. 
250  W. 
Noll.  Rep.:  COX  &  TANZ 

YE  OLDE  barber  shoppe  harmon- 
ies dripped  from  these  musically- 

inclined  members  of  the  staff  of 
KMBC,  Kansas  City,  at  a  cocktail 
party  in  honor  of  two  new  sales- 

men, Miller  Robertson  and  H.  0. 
(Tom)  Morris  Jr.  Balladiers  are 
(1  to  r)  Morris,  Robertson,  Pro- 

gram Director  Felix  Adams  and 
Sales  Director  Sam  H.  Bennett. 

May  Dismiss  Suit 
SUIT  for  $100,000  damages  brought 
by  Broadcast  Producers,  of  New  York, 
against  Knickerbocker  Broadcasting 
Corp.,  New  York,  will  be  dismissed 
for  lack  of  prosecution  unless  the 
plaintiff  moves  for  an  April  trial,  ac- 

cording to  a  ruling  Feb,  19  in  New 
York  Supreme  Court  by  Justice  Ber- 

nard L.  Shientag,  Action  claims 
plagiarism  of  plaintiff's  program 
Makers  of  Bleu,  which  Broadcast  Pro- 

ducers claims  was  broadcast  on 
WMCA,  New  York,  spoiling  a  pros- 

pective deal  plaintiff  had  made  with  a 
sponsor  for  the  program. 

Tour  by  Mrs.  Lewis 

MRS.  DOROTHY  LEWIS,  vice- 
chairman  of  the  Radio  Council  on 
Children's  Programs,  who  recently 
completed  a  nationwide  tour  under 
the  joint  auspices  of  that  organiza- 

tion and  the  NAB  to  study  juvenile 
shows  and  to  promote  the  NAB 
code  in  all  parts  of  the  country 
[Broadcasting  Feb.  10],  left  New 
York  March  1  for  a  shorter  trip 
under  the  same  auspices.  On  March 
4  she  will  hold  a  radio  conference 
in  Detroit  with  club  and  civic  lead- 

ers ;  on  March  5  she  will  be  a  guest 
on  the  Quiz  Kids  program  from 
Chicago;  on  March  7  she  will  at- 

tend the  Ohio  Broadcasters  Assn. 
meeting  in  Columbus,  and  on 
March  10  she  will  hold  another  ra- 

dio conference  in  Rochester,  N.  Y. 
Mrs.  Lewis  will  make  about  a  half 
dozen  broadcasts  from  various 
cities  during  her  trip. 

KOCY  Soldiers 
WITH  the  induction  of  Leon  Betz,  of 
the  sales  department,  at  Fort  Sill, 
Okla.,  KOCY,  Oklahoma  City,  now  has 
supplied  four  members  of  its  staff  to 
the  sftrvice.  Earlier  Mahlon  Hickman, 
continuity  writer,  had  been  drafted  as 
a  reserve  officer  to  be  a  second  lieu- 

tenant in  the  artillery,  and  Russell 
Black  and  Joe  London,  of  the  an- 

nouncing staff,  had  entered  the  Air Corps. 

FOUND  BY  KFVD 
Station  Discovers  Several 

 Missing  Items  
EVIDENTLY  intent  on  immortal- 

izing itself  as  the  gocd  Samaritan 
of  the  corn  fields,  KFVD,  Fort 
Dodge,  la.,  is  proud  of  its  coverage 
in  emergencies.  Recently  a  bank  in 
Missouri  reported  a  former  Fort 
Dodge  man  had  walked  out,  forget- 

ting a  $1,500  deposit.  After  efforts 
to  locate  the  absent-minded  depos- 

itor the  State  was  about  to  appro- 
priate the  money  v/hen  KFVD 

broadcast  the  story.  The  depositor 
was  located  within  24  hours. 

Then  when  the  Fort  Dodge  Po- 
lice reported  a  woman  frantic  with 

worry  over  her  miissing  husband, 
KFVD  sent  out  its  second  appeal. 
Result  was  the  man  reported  his 
safety  to  the  police  within  two 
hours  after  the  broadcast.  Finally 
when  a  farmer  lost  a  $350  tractor 
wheel  somewhere  in  Fort  Dodge, 
KFVD  again  rose  to  the  occasion, 
locating  the  missing  wheel  in  just 
three  minutes  after  the  story  had 
been  aired. 

DANIEL  C.  BARK,  salesman  of 
KYW,  Philadelphia,  left  Feb.  24  for 
Fort  Meade.  Md.  He  was  feted  at  a 
"going-away"'  party  by  KYW  officials 
on  the  eve  of  his  departure  for  one 
year's  training  in  the  Army, 

NOW 

5000  WATTS 

A  500%  INCREASE  in  nighf-time  power  .  .  . 
on  our  enviable  580  Ice,  frequency  .  .  .  opens 

a  huge,  unexploited  marltet  for  WIBW  ad- 
vertisers. 

WIBW's  NEW,  ultra-modern  transmitter  al- 
ready has  more  than  1,238,890  radio  homes 

within  its  DAYTIME  half-millivolt  line  .  .  . 
over  5,327,227  buying  listeners  in  Kansas 
and  adjoining  states. 

WIBW'S  FRIENDLY  programs  and  neighborly 
personalities  that  have  produced  such  CON- 

SISTENT RESULTS  in  the  past  are  already 
making  hundreds  of  thousands  of  new  and 

fast  friends  ...  an  "extra  dividend"  audi- 
ence for  you.  Wire  at  once  for  availabilities. 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KSFO,  San  Francisco 
American    Chicle    Co.,    Long    Island  City 

(Adams  clove  gum),  7   sa  weekly,  thru 
Badger  &  Browning  &  Hersey,  N.  Y. 

American   Pop   Corn   Co.,  Sioux  City,  la. 
(pop    corn),    30    «a,    thru  Buchanan- Thomas  Adv.  Co.,  Omaha. 

Bank  of  America,  San  Francisco  (banking 
chain),    weekly    sa,    thru    Charles  R. 
Stuart  Adv.  Agency,   San  Francisco. 

Beechnut  Packing  Co.,  Canajoharie,  N.  Y. 
(chewing    gum),     5     sa     weekly,  thru 
Newell-Emmett  Co.,  N.  Y. 

Blue  Ribbon  Books,  New  York  (books),  3 
sp   weekly,   thru   Northwest   Radio  Adv. 
Co.,  Seattle. 

A.  S.  Boyle  Co.,  Jersey  City   (floor  wax), 
6  sa  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

California   Fruit   Grower's   Exchange,  Los Angeles   (Sunkist  fruit),  sa  series,  thru 
Lord  &  Thomas,  Los  Angeles. 

Coca-Cola  Bottling  Co.  of  Califor  nia,  San 
Francisco   (Coca-Cola),  5  t  weekly,  thru 
D'Arcy  Adv.  Co.,  St.  Louis. Colonial  Dames,  Los  Angeles  (cosmetics), 
3   t  weekly,  thru  Glasser-Gailey  &  Co., Los  Angeles. 

Parisienne  Inc.,  San   Antonio  (perfume), 
6  weekly,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

Crowell-Collier  Publishing  Co.,  New  York 
(Jean  Abbey),  weekly  sp,  thru  McCann- 
Erickson,   N.  Y. 

Crown  Products  Co.,  San  Francisco 
(Ladies'  Choice  Syrup),  5  .sa  weekly, thru  J.  H.  Diamond  Agency,  San  Fran- cisco. 

Dwight  Edwards  Co.,  San  Francisco  (Nob 
Hill  Coffee),  200  sa,  thru  McCann-Erick- 
son,   San  Francisco. 

WHO,  Des  Moines 
Household  Magazine,  Topeka,  6  sp  week- 

ly, thru  Presba,  Fellers  &  Presba,  Chi- cago. 
Ralston  Purina  Co.,  St.  Louis  (feed),  39 

t,  thru  Gardner  Adv.  Co.,  St.  Louis. 
Cleveland  Cleaner  &  Paste  Co.,  Cleveland, 

30  sa,  thru  Campbell-Sanford  Adv.  Co., Cleveland. 
Hi-Lex  Co.,  St.   Paul,   49   sa   weekly,  thru McCord  Co.,  Minneapolis. 
Dr.    Salisbury's    Labs.,    Charles    City,  la. ( poultry  remedies ) ,   36  sa,  thru  N.  A. 
Winter  Adv.   Agency,  Des  Moines. 

Omar  Mills,  Omaha.  13  t,  thru  Hays  Mac- 
Farland  &  Co.,  Cihicago. 

WJW,  Akron 
Postal  Telegraph-Cable  Co.,  New  York,  420 sa,  thru  Blow  Co.,  N.  Y. 
Gardner    Nurseries,    Osage,    la.  (plants), 

ta  series,  thru  Northwest  Radio  Adv  Co Seattle. 
Raladam    Co.,    Detroit    (Marmola),    3  so 

weekly,  thru  Spot  Broadcasting,   N.  Y. 
Bond  Stores,  New  York    (clothing  chain), 

7  sp  weekly,  thru  NefT-Rogow,  N.  Y. 
CFRB,  Toronto 

Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 
5  sp  weekly,  thru  Coekfield  Brown  & Co.,  Toronto. 

Dehydrated  Yeast  Sales  Co.,  Toronto,  2  sa 
weekly,  thru  Stanfield  &  Blaikie.  To- ronto. 

Crown  Diamond  Paint  Co.,  Montreal,  2  sa 
weekly,  thru  Stanfield  &  Blaikie,  To- ronto. 

KECA,  Los  Angeles 
North  American  Accident  Insurance  Co., 
Newark  (insurance),  3  sa  weekly,  thru 
Franklin  Bruck  Adv.  Corp.,  N.  Y. 

Wm.  C.  Baker  Co.,  Ojai,  Cal.  (soy  and 
lima  bean  products),  3  sp  weekly,  placed direct. 

WBBM,  Chicago 
Illinois  Bell  Telephone  Co.,  Chicago.  6  aa 

weekly,  13  weeks,  thru  N.  W.  Ayer  & Son,  N.  Y. 
WINS,  New  York 

Community  Opticians,  Brooklyn  (eye 
glasses) ,  25  ea  weekly,  direct. 

THE  flu6.inQ.A6.  OF 
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WGAR,  Cleveland 
Vick  Chemical  Co.,  New  York  (proprie- 

tary ) ,  3  sa  weekly,  thru  Morse  Interna- tional, N.  Y. 
Sheaffer  Pen  Co.,  Fort  Madison,  la.,  4  sa 

weekly,  thru  Russel  M.  Seeds  Co.,  Chi- 
cago. 

Rockwood  &  Co.,  Brooklyn,  3  sa  weekly, 
thru  Federal  Adv.  Agency,  N.  Y. 

Rival  Packing  Co.,  Chicago  (dog  food),  2 
.sfi  weekly,  thru  Charles  Silver  &  Co., Chicago. 

Hurley  Machine  Co.,  Chicago  (Thor  wash- 
ers ) ,  5  .sa  wc-klv.  thru  E.  H.  Brown Adv.  Agency,  Chicago. 

M.  J.  Breitenbach  Co.,  New  York  (Gude's Pepto  Mangan),  6  sa  weekly,  thru 
Morse  International,  N.  Y. 

Foster-Milburn  Co.,  Buffalo  (proprietary), 
2  .sa  weekly,  thru  Street  &  Finney,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City,  3 
sa  weekly,  thru  Ward  Wheelock  C!o., N.  Y. 

Melville   Shoe   Corp.,    New    York,  (Thorn 
McAn   shoes),   6   sp   weekly,   thru  Neff- 
Rogow.  N.  Y. 

Kroger  Grocery  &  Baking  Co.,  Cincinnati, 
6  sp  weekly,  thru  Ralph  H.   Jones  Co., 
Cincinnati. 

WJLS,  Beckley,  W.  Va. 
Coleman  Lamp  &  Stove  Co.,  Los  Angeles, 

12  so  weekly,  thru  Ferry-Hanly  Co.,  Kan- sas City. 
Grand  Island  Distributing  Co.  (ointment), 

120  so,  thru  International  Advertisers, 
Niagara  Falls,  N.  Y. 

JGF  Coffee  Co.,  Knoxville,  3  t  weekly,  di- 
rect. 

Atlantic  Greyhound  Lines,  Cleveland,  9  sa, 
thru  Beaumont  &  Hohman,  Cleveland. 

KFI,  Los  Angeles 
Simon  &  Schuster.  New  York   (income  tax 

publication),  6  t  weekly,  thru  Northwest 
Radio  Adv.  Co..  Seattle. 

O'Cedar  Corp.,  Chicago   (polish,  mops),  5 ta  weekly,  thru  H.  W.  Kastor  &  Sons, Chicago. 
Coast  Federal  Savings  &  Loan  Assn.,  Los 
Angeles  (investments),  2  sp  weekly, 
thru  Robert  F.  Dennis  Inc.,  Los  Angeles. 

KYW,  Philadelphia 
O'Cedar  Corp.,  Chicago   (polish),  daily  ta, 13  weeks,  placed  thru  Oren  Arbogast Adv.,  Chicago. 
Parkway  Baking  Co.,  Philadelphia  (bread), 

3  sa  weekly,  thru  Clements  Co.,  Phila- 
delphia. 

WDAY,  Fargo,  N.  D. 
Olson  Rug  Co.,  Chicago,  3  sp  weekly,  thru 

Presba,  Fellers  &  Presba,  Chicago. 
Consolidated  Cigar  Corp.,  New  York  (Har- 

vester cigars),  4  ta  weekly,  thru  Erwin, 
Wasey  &  Co.,  N.  Y. 

Lydia  Pinkham  Medicine  Co.,  Pall  River, 
Mass.,  3  ta  weekly,  thru  Erwin,  Wasey  & 
Co..  N.  Y. 

Dr.  Salisbury's  Labs.,  Charles  City,  la.,  3 
ta  weekly,  thru  N.  A.  Winter  Adv.  Agen- 

cy, Des  Moines. Hilex  Co.,  St.  Paul  (cleanser),  6  sa  week- 
ly, thru  McCord  Co.,  Minneapolis. 

Reid,  Murdoch  &  Co.,  Chicago  (Monarch 
food ) ,  6  so  weekly,  thru  Rogers  &  Smith, Chicago. 

Oelwein  Chemical  Co.,  Des  Moines,  3  sa 
weekly,  thru  Cary-Ainsworth  Inc.,  Des Moines. 

International  Harvester  Co.,  Chicago,  5 
so  weekly,  thru  Aubrey,  Moore  &  Wal- 

lace, Chicago. 
Vel  Co.,  Chicago,  10  to  weekly,  thru  Sher- 

man &  Marquette,  Chicago. 

WRC-WMAL,  Washington 
Sherwood  Bros.,  Baltimore  (oil  burners), 

60  so,  thru  VanSant,  Dugdale  &  Co., 
Baltimore. 

Triangle  Publications,  Philadelphia  (Click), 
3  so,  thru  Al  Paul  Lefton  Co.,  Philadel- 

phia. O'Cedar  Corp.,  Chicago  (polish),  4  to 
weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- cago. 

Globe  Brewing  Co.,  Baltimore  (Arrow 
beer),  3  sp  daily,  1  sp  daily,  thru  Joseph 
Katz  Co.,  Baltimore. 

I.  J.  Grass  Noodle  Co.,  Chicago  (soup),  2 
sp  weekly,  thru  Chas.  Silver  &  Co.,  Chi- 
cago. 

WKZO,  Kalamazoo,  Mich. 
Staley  Mfg.  Co.,  Decatur,  111.   (syrup),  10 

sa    weekly,    thru  Blackett-Sample-Hum- mert.  Chicago. 
National    Refining    Co.,    Cleveland,    6  to 

weekly,  thru   Sherman   K.   Ellis   &  Co., N.  Y. 
Household  Magazine,  Topeka,  6  sp,  thru 

Presba,  Fellers  &  Presba,  Chicago. 
Olson  Rug  Co.,  Chicago,  12  sp,  thru 

Presba,  Fellers  &  Presba,  Chicago. 

WNEW,  New  York 
Twentieth  Century-Fox  Film  Corp.  and 
Roxy  Theater,  New  York  (Tobacco 
Road) ,  4  sa,  thru  Kayton-Speiro,  N.  Y. 

United  Shoe  Exchange.  New  York  (shoe 
store),  21  sa  weekly,  52  weeks,  direct. 

OFFICIALS  of  the  N.BC  Central  Division,  Chicago,  the  Grant  Adv. Agency  and  Mars  Inc.  (Forever  Yours  candy  bars),  put  their  names  to 
a  contract  for  the  new  show  What's  Your  Idea?,  which  made  its  debut on  a  28-station  NBC-Red  network  on  March  2,  6:30  p.m.  (EST).  Shown (1  to  r)  are  Harry  Kopf,  Central  Division  general  manager;  H.  H.  Hoben secretary  in  charge  of  purchasing  and  advertising  of  Mars  Inc. ;  Ted  Fio Rito,  orchestra  leader;  James  McClain,  radio  director,  and  Will  C.  Grant president  of  Grant  Adv.  agency;  John  D.  Galbraith,  NBC  salesman. Sponsor  also  has  Dr.  I.  Q.  Mondays  at  9  p.m.  (EST)  on  NBC-Red 

HECKER  PRODUCTS  Corp.,  New 
York  (Presto  Cake  Flour),  thru  Leo 
Burnett  Co.,  Chicago,  on  Feb.  24 
started  a  thrice-weekly  participation  on 
the  Feature  Foods  program  of  WLS, 
Chicago.  This  homemakers'  broadcast, featuring  Martha  Crane  and  Helen 
Joyce,  Monday  thru  Friday,  11-11 :30 a.m.  (CST),  is  currently  sold  out. 
The  complete  list  of  sponsors :  Canada 
Dry  Gingerale ;  Dean  Milk  Co. ; 
Charles  B.  Knox  Gelatine  Co. ;  Wes- son Oil  &  Snowdrift  Sales  Corp. ; 
Wrap-in-Wax  Paper  Co. ;  Michigan 
Mushroom  Co. ;  Hecker  Products Corp. 

ACME  FEEDS  Inc..  Forest  Park, 
111.  (live  stock  feed),  on  Feb.  17 
started  a  13-week  schedule  of  thrice- 
weekly  five-minute  programs  titled 
Feed  Lot  Question  Box  on  WLS,  Chi- 

cago. Agency  is  K.  B.  Shephard  Adv., Chicago. 

KENSTAN  PRODUCTS  Co.,  Los 
Angeles  (proprietary),  out  of  radio 
for  the  past  year,  in  a  30-day  cam- 

paign is  currently  using  six  spot  an- 
nouncements weekly  on  KMPC.  Bev- 

erly Hills.  Cal.,  and  12  per  week  on 
XELO,  Tiajuana,  Mex.,  over  a  60-day period ;  with  a  total  of  90  contracted 
on  KHJ,  Los  Angeles.  Agency  is  John 
H.  Riordan  Co.,  Los  Angeles.  Lewis 
Spruance  is  account  executive. 
SOUTHERN  CALIFORNIA  EDI- SON Co.,  Los  Angeles  (electric 
ranges),  in  a  30-day  campaign  ending 
March  31,  is  using  daily  one-minute transcribed  announcements  on  KDB 
KTMS  KVOE  KFXM  KTKC.  Agen- 

cy is  The  Mayers  Co.,  Los  Angeles. 

J.  W.  ROBINSON  Co.,  Los  Angeles 
(department  store),  to  advertise  its 
58th  anniversary  sale,  in  a  seven-day 
campaign  ending  March  4.  is  using 
daily  announcements  on  KNX  KECA 
KHJ  KFI.  The  Mayers  Co.,  Los  An- 

geles, has  the  account. 
COCKSHUT  PLOW  Co.,  Brantford, 
Ont.  (farm  machinery),  has  started 
daily  morning  weather  reports  on 
CJRM,  Regina,  Sask.  Account  placed direct. 

NORMAN  S.  WRIGHT  Co.,  Toronto 
(plant  food),  has  started  spot  an- nouncements as  a  test  on  CKCL,  To- 

ronto ;  CKMO,  Vancouver.  Account 
placed  direct. 
CRAZY  WATER  Co.  of  Canada,  To- 

ronto (proprietary),  has  started  quar- ter-hour musical  programs  and  spot 
announcements  5  times  weekly  on 
CKCL,  Toronto;  CFCF,  Montreal; 
CFCO,  Chatham,  Ont.;  CKCR,  Kit- chener, Ont.  Account  was  placed  direct. 
MURPHY  PAINT  Co.,  Toronto,  on 
Feb.  20  started  French  version  of 
Narvo  Color  Oame  on  CKAC,  Mont- 

real ;  CHRC,  Quebec.  Account  was 
handled  by  Coekfield  Brown  &  Co., 
Toronto. 

NESTLES  MILK  PRODUCTS  (Can- 
ada) Ltd.,  Montreal,  on  March  13 starts  Doubles  or  Quits  weekly  on 

CKAC,  Montreal.  Account  placed  by 
Coekfield  Brown  &  Co.,  Toronto. 
NOVA-KELP  Ltd.,  Toronto  (health 
food),  stai-ts  musical  flashes  and  spot 
announcements  on  March  3  on  10  Ca- 

nadian stations  18  times  weekly.  Ac- 
count is  placed  by  Stanfield  &  Blaikie, 

Toronto. 
DEHYDRATED  YEAST  SALES  Co., 
Toronto,  on  March  1  started  thrice- 
weekly  quarter-hour  transcribed  musi- cal programs  on  a  number  of  western 
Canadian  stations.  Account  was  placed 
by  Stanfield  &  Blaikie,  Toronto. 
KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati  (chain  stores),  is  cur- 

rently sponsoring  six-weekly  quarter- 
hour  news  periods  on  WIRE,  Indian- 

apolis. Agency  is  Ralph  H.  Jones  Co., Cincinnati. 
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ANDREW  JBRGENS  Co.,  Cincin- 
nati, will  sponsor  Just  Music  starting 

March  1  on  WQXR,  New  York,  seven 
nights  weekly  for  13  weeks,  11  p.m. 
to  midnight,  instead  of  the  seven 
weeks'  period  reported  in  the  Feb.  24th issue  of  Broadcasting.  Lennen  & 
Mitchell,  New  York,  is  agency. 

CONSOLIDATED  DRUG  PROD- 
UCTS Co.,  Chicago  (Kolar-Back) , 

has  renewed  for  eight  weeks,  its  six- 
weekly  one-hour  recorded  hillbilly  pro- 

gram Breakfast  Time  Frolics  on  AVGN, 
Chicago.  Agency  is  Benson  &  Dall, 
Chicago. 
RAINIER  BREWING  Co.,  San 
Francisco,  recently  started  a  six-week 
radio  campaign  in  California,  using 
one-minute  dramatized  discs  and  live 
spots  on  nine  staf^ons  and  six  weekly 
quarter-hour  newscasts  on  KGO,  San Francisco.  The  other  stations  are 
KSFO  KFRC  KFI  KHJ  KECA 
KNX  KFWB  KFSD  KGB.  Agency  is 
Buchanan  &  Co.,  Los  Angeles. 
HOTEL  BELLEVUE,  Boston,  started 
a  test  series  of  40  one-minute  tran- 

scribed announcements  on  WLBZ, 
Bangor;  and  WGAN,  Portland.  A 
booklet,  Boston  Is  a  Browsing  Town, 
is  being  offered,  and  more  stations 
will  be  added  if  the  test  is  successful 
according  to  Albert  Frank-Guenther 
Law,  Boston  agency. 
FALSTAFF  BREWING  Corp.,  St. 
Louis  (Beer),  on  Feb.  8  started  spon- 

sorship of  the  first  half-hour  of  Capi- 
tol City  Barn  Dance  on  WCB8, 

Springfield,  111.,  Saturdays  7  :30-8  p.m. 
(CST).  Present  contract  runs  up  to 
the  baseball  season,  at  which  time  firm 
will  sponsor  play-by-play  descriptions 
of  the  local  Three  I  League  games. 
Agency  is  Shei-man  K.  Ellis,  Chicago. Tht  last  half  hour  of  the  Barn  Dance 
is  sponsored  by  eight  Springfield  firms 
each  running  an  80-word  announce- 

ment per  broadcast. 
PACIFIC  BREWING  &  MALTING 
Co.,  San  Francisco,  has  renewed  its 
night  spot  announcements  on  KIEM 
KFRC  KFOX  and  KWG,  in  addi- 

tion to  a  nightly  newscast  on  KQW, 
San  Jose,  Cal.  Agency  is :  Brewer- 
Weeks  Adv.,  San  Francisco. 

SPRECKLES  SUGAR  Co.,  San 
Francisco  (Honey-dew  sugar)  on 
Feb.  18  supplemented  its  daily  news- 

casts on  14  Pacific  Northwest  Mutual 
stations,  which  started  Jan.  21 
[Broadcasting,  Jan.  27]  with  a  se- 

ries of  100-word  spot  announcements 
on  eight  stations,  twice  daily  for  eight 
weeks,  KFPY  KMED  KBND  KAST 
KSLM  KODL  KUJ  KRLC.  The  an- 

nouncements are  promoting  a  contest 
for  Honey  Dew  sugar.  Agency  is  J. 
Walter  Thompson  Co.,  San  Francisco. 

EQUITABLE  CREDIT  Co.,  Wash- 
ington (loans),  has  purchased  local 

sponsorship  on  WOL,  Washington,  of 
Jimmy  Scribner's  Johnson  Family, 
MBS  program  broadcast  thrice  week- 

ly, 4 :45  to  5  p.m.  Agency  is  Seidel 
Adv.  Agency,  Washington. 

FRED  a  HAWKINS,  San  Francisco 
district  manager  of  General  Foods 
Sales  Co.,  recently  was  appointed 
western  sales  manager,  succeeding  the 
late  Ralph  H.  Whitmore.  Mr.  Haw- 

kins will  make  his  headquarters  in 
New  York. 

You  Can  Dominate  the 
Omaha  Great  Plains  Market 

7-UP  BOTTLING  Co.,  San  Bernar- 
dino, Cal.  (beverage),  on  March  3 

started  a  weekly  quarter-hour  quiz 
game  program,  Tic-Tac-Toe,  on KFXM,  that  city.  Austin  King,  in 
charge  of  the  station  client  service  de- 

partment, is  writer  and  m.c. 
BANK  OF  AMERICA  National 
Trust  &  Savings  Assn.,  San  Francisco 
(chain),  late  in  February  started  a 
spot  announcement  campaign  on  Cali- 

fornia stations.  Although  the  bank 
plans  to  use  a  large  list  of  stations 
during  the  year,  only  two  had  been 
picked  as  Broadcasting  went  to  press 
— KARM,  Fresno,  and  KSFO,  San 
Francisco.  Agency  is  Charles  R. 
Stuart,  San  Francisco. 
CALO  FOOD  PRODUCTS.  San 
Francisco  (dog  food),  has  renewed 
for  52  weeks  sponsorship  of  Pet  Ex- 

change on  KFRC,  San  Francisco, 
Sundays,  3:15-30  p.m.  (PST).  Agency 
is  Theodore  H.  Segall  Adv.,  San 
Francisco. 

CARNATION  Co.,  Milwaukee  (ice 
cream),  on  April  7  will  start  26 
weeks  sponsorship  of  The  Shadoiv. 
transcribed.  Mondays.  8-8 :30  p.m. 
(PST)  on  KFRC,  San  Francisco. 
Agency  is  Erwin,  Wasey  &  Co.  San 
Francisco. 

S.  O.  Names  Miller 

J.  A.  MILLER,  assistant  advertis- 
ing manager  of  the  Standard  Oil 

Co.  of  New  Jersey  and  affiliated 
E  s  s  o  Marketers, 
has  been  named 
advertising  and 
sales  promotion 
manager  of  the 
company,  succeed- ing the  late  James A.  Donan.  Mr. 

Miller  joined  So- 
cony  in  1934  to 
take  charge  of 
production  after 

Mr.  Miller  eight  years  of  au- 
tomotive advertising  experience  in 

three  different  Detroit  advertising 
agencies.  He  will  handle  all  promo- 

tion and  advertising  for  the  four 
oil  companies,  including  the  Esso 
Reporter  news  broadcasts. 

MAINE  acquired  its  second  full- 
time  regional  station  in  recent 
months  with  the  award  of  5,000 
watts  on  910  kc.  to  WABI,  Bangor, 
in  an  FCC  action  Feb.  25.  The  sta- 

tion now  operates  on  1200  kc.  with 
250  watts  and  is  a  CBS  outlet. 
Last  fall  the  FCC  granted  WGAN, 
Poitand,  fulltime  on  560  kc.  with 
5,000  watts,  in  lieu  of  a  limited  time 
with  500  watts  on  640  kc. 

NORTH  AMERICAN  DYE  Corp. 
Ltd.,  Toronto  (Sunset  soap  dyes),  has 
started  Color  Harmonies  twice  weekly 
on  CBL,  Toronto.  Account  was  placed 
by  Atherton  &  Currier.  Inc.,  Toronto. 

POPULAR 
Salt  Lake  City 

National  Repttscnlalive 
JOHN  BLAIR  &  CO. 

FISHING  for  bus- 
iness in  any  of  our  markets, 

advertisers  and  agencies 

find  they  can  rely  on  us  for 

suggestions  that  lielp  to  in- 

sure a  good  "catcK.  "  We know  tlie  type  of  bait  eacli 

particular  advertiser  sfiould 
use  in  eacfi  Blair  market 

to  insure  maximum  sales 

results. 

On  the  /?£D  Network 
590  KC.     5000  WATTS  DAY  6-  NIGHT 

JOHN  J.  &ILLIN,  JR.,  MGR. 
John  Blair  O-  Co  RepreienlsHvet 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CHICAGO  NEW  YORK  DETROIT  ST.  LOUIS  LOS  ANGELES  SAN  FRANCISCO 
520  N.  Michigan  Ave.  341  Madison  Ave.  Nevp  Center  Bldg.  349  Paul  Brown  BIdg.  Chamber  of  Comm.  Bldg.  608  Russ  Building 
superior  8659  Murray  Hill  9-6084     Madison  7889  Chestnut  5688  Prospect  3584  Douglas  3188 
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OFFICIAL  TEXT  OF  ASCAP  CONSENT  DECREE 

The  official  text,  as  distinguished 
from  the  preliminary  draft,  of  the 
ASCAP  consent  decree  signed  in 
the  District  Court  for  the  South- 

ern District  of  New  York  on  Feb. 
26,  is  published  herewith,  as  for- 

mally released  by  the  Department 
of  Justice.  Other  purported  texts, 
published  elsewhere  were  not 
final,  it  icas  stated  at  the  Depart- 

ment, since  the  draft  agreed  to 
was  not  completed  until  just  be- 

fore its  presentation  to  Federal 
Judge  Henry  W.  Ooddard  on  Feb. 
26.  A  hearing  on  the  decree  tenta- 

tively ivas  set  for  March  3,  at 
^chich  time  it  was  expected,  the 
jurist  would  formally  enter  it. 
The  full  text  of  the  final  decree 
follows: 

IN  THE  District  Court  of  the  United 
States  for  the  Southern  District  of 
New  Yorlt  term  1941,  United  States  of 
America,  plaintiff  v.  American  Society 
of  Composers,  Authors  &  Publishers ; 
Gene  Buck,  president ;  George  W. 
Meyer,  secretary  ;  and  Gustave  Schir- rner,  treasurer,  defendants,  civil  decree  ; 

This  cause  came  on  to  be  heard  on 
this  day  of  1941,  the  plaintiff  being 
represented  by  Thurman  Arnold,  As- sistant Attorney  General,  Victor  O. 
"Waters,  special  assistant  to  the  Attor- ney General  and  Warren  Cunningham 
Jr.,  special  attorney,  and  the  defend- 

ants being  represented  by  their  coun- 
sel, and  having  appeared  and  filed  their 

answer  to  the  complaint  herein. 
It  appears  to  the  court  that  defend- 

ants herein  have  consented  in  writing 
to  the  making  and  entering  of  this 
decree,  without  any  findings  of  fact, 
upon  condition  that  neither  such  con- sent nor  this  decree  shall  be  construed 
as  an  admission  or  adjudication  that 

More  tlian 

ever  "before  - 

tliis  is 

a  Best  3uy» 

Write  today 

for  impressive 

new  data  that 

proves  iti 

said  defendants  have  violated  any  law. 
It  further  appears  to  the  court  that 

this  decree  will  provide  suitable  re- lief concerning  the  matters  alleged  in 
the  complaint  filed  herein  and  that 
by  reason  of  the  aforesaid  consent  of 
defendants  and  its  acceptance  by  plain- 

tiff it  is  unnecessary  to  proceed  with 
the  trial  of  the  action,  or  to  take 
testimony  therein  or  that  any  ad- judication be  made  of  the  facts. 
Now,  therefore,  upon  motion  of 

plaintiff,  and  in  accordance  with  said 
consent,  it  is  hereby 

ORDERED,  ADJUDGED  AND 
DECREED 

I.  The  court  has  jurisdiction  of  the 
subject-matter  set  forth  in  the  com- 

plaint and  of  the  parties  hereto  with 
full  power  and  authority  to  enter  this 
decree  and  the  complaint  states  a  cause 
of  action  against  the  defendants  under 
the  Act  of  Congress  of  July  2,  1890, 
entitled  "An  Act  to  Protect  Trade 
and  Commerce  Against  Unlawful  Re- 

straints and  Monopolies"  and  the  Acts amendatory  thereof  and  supplemental 
thereto. 

II.  Defendants,  Gene  Buck,  as 
president  of  ASCAP ;  George  W. 
Meyer,  secretary ;  Gustave  Schirmer, 
treasurer;  and  ASCAP,  its  officers, 
directors,  agents,  servants,  employes, 
members,  and  aU  persons  acting  or 
claiming  to  act  on  its  behalf  are  hereby 
perpetually  enjoined  and  restrained 
from  entering  into  or  carrying  out, 
directly  or  indirectly,  any  combination 
or  conspiracy  to  restrain  interstate 
trade  and  commerce,  as  alleged  in 
the  complaint,  by  doing,  performing, 
agreeing  upon,  entering  upon  or  carry- 

ing out  any  of  the  acts  or  things  here- 
inafter in  this  paragraph  II  prohibited. 

(1)  Defendant,  ASCAP,  shall  not, 
with  respect  to  any  musical  composi- 

tion, acquire  or  assert  any  exclusive 
jx'rforming  right  as  agent,  trustee  or 
citlicrwise  on  behalf  of  any  copyright 
owner,  its  members,  or  other  owner  of 
the  performing  right,  or  pursuant  to 
any  understanding  or  agreement  with 
such  owner,  or  its  members,  to  pay 
for  such  right  a  share  of,  or  an  amount 
measured  by,  the  receipts  or  revenues 
of  said  defendants.  Nothing  herein  con- 

tained shall  be  construed  as  prevent- 
ing defendant,  ASCAP,  from  regulat- 
ing the  activities  of  its  members  in  the 

following  respects : 
(a) By  requiring  all  moneys  derived 

from  the  issuance  of  licenses  by  the 
respective  members  of  defendant  to  be 
paid  by  the  licensee  to  defendant  and 
distributed  in  the  same  manner  as 
other  revenues;  (b)  by  requiring  of 
it.s  members  that  notice  be  given  the 
defendant  of  their  intent  to  issue  li-. 
censes  before  the  issuance  of  same  ; 

(c)  by  prohibiting  the  members  from 
issuing  exclusive  licenses  to  commercial 
users  of  music;  (d)  by  requiring  as 
a  condition  precedent  to  the  issuance 

WFMJ 

Youngstown's Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

of  a  license  by  an  individual  member 
of  the  society,  the  approval  and  con- sent, to  be  obtained  by  the  licensor,  of 
the  composer  (s),  author  (s)  and 
publisher  subject  to  such  reasonable 
regulations  as  may  be  adopted  by  the 
composer  (s)  author  (s)  and  publisher for  that  purpose  ; 

(e)  by  prohibiting  the  members  from granting  or  assigning  to  persons,  firms, 
corporations  or  enterprises,  including 
Broadcast  Music  Inc.,  the  right  to 
license  or  assign  to  others  the  right 
to  perform  publicly  for  profit  the  re- 

spective copyrighted  musical  composi- tions of  which  performance  rights  are 
owned  or  controlled  by  the  respective 
members  of  the  defendant  Society. 

(2)  Defendant,  ASCAP,  shall  not 
enter  into,  recognize  as  valid  or  per- 

form any  performing  license  agreement 
which  shall  result  in  discriminating  in 
price  or  terms  between  licensees  simi- 

larly situated ;  provided,  however,  that 
differentials  based  upon  applicable  busi- 

ness factors  which  justify  different 
prices  or  terms  shall  not  be  considered 
discriminations  within  the  meaning  of 
this  sub-paragraph ;  and  provided 
further  that  nothing  contained  in  this 
sub-paragraph  shall  prevent  price 
changes  from  time  to  time  by  reason  of 
changing  conditions  affecting  the  mar- 

ket for  or  marketability  of  performing 
rights. 

(3)  Defendant,  ASCAP,  shall  not 
require,  as  a  condition  to  any  offer 
to  license  the  public  performance  for 
profit  of  a  musical  composition  or  com- 

positions for  radio  broadcasting,  a 
license  fee  of  which  any  part  shall  be 
(a)  in  respect  of  commercial  programs, 
based  upon  a  percentage  of  the  income 
received  by  the  broadcaster  from  pro- 

grams in  which  no  musical  composition 
or  compositions  licensed  by  said  de- 

fendant for  performance  shall  be  per- formed, or 

Sustaining  Programs 

(b)  in  respect  of  sustaining  pro- 
grams, an  amount  which  does  not  vary 

in  proportion  either  to  actual  perform- 
ance, during  the  term  of  the  license, 

of  the  musical  compositions  licensed 
by  said  defendant  for  performance,  or 
to  the  number  of  programs  on  which 
such  compositions  or  any  of  them  shall 
be  performed  ;  provided,  however,  that 
nothing  herein  contained  shall  pre- 

vent said  defendant  from  licensing  a 
radio  broadcaster,  on  either  or  both 
of  the  foregoing  basis,  if  desired  by 
such  broadcaster,  or  upon  any  other 
basis  desired  by  such  broadcaster. 

With  respect  to  any  existing  or  fu- 
ture performing  license  agreement  with 

a  radio  broadcaster,  defendant, 
ASCAP,  shall  not,  if  required  by  such 
broadcaster,  refuse  to  olfer  a  per  pro- 

gram basis  of  compensation  on  either 
or  both  of  the  following  basis  which 
may  be  specified  by  the  broadcaster : 

(i)  in  respect  of  sustaining  pro- 
grams a  per  program  license  fee,  ex- pressed in  terms  of  dollars,  requiring 

the  payment  of  a  stipulated  amount 
for  each  program  in  which  musical 
compositions  licensed  by  said  defend- ant .shall  be  performed ; 

(ii)  in  i-espect  of  commercial  pro- 
grams, a  per  program  license  fee,  either 

expressed  in  terms  of  dollars,  requiring 
the  payment  of  a  stipulated  amount 
for  each  program  in  which  the  musical 
compositions  licensed  by  said  defendant 
for  performance  shall  be  performed,  or, 
at  the  option  of  defendant,  the  payment 
of  a  percentage  of  the  revenue  derived 
by  the  licensee  for  the  use  of  its  broad- 

casting facilities  in  connection  with 
.such  program. 

In  the  event  that  defendant  shall 
offer  to  license  the  public  performance 
for  profit  of  a  musical  composition  or 
compositions  for  radio  broadcasting 
upon  either  or  both  of  the  foregoing 
per  program  basis,  and  shall  ahso  offer 
to  license  such  performance  on  a  basis 
of  compensation  which  shall  not  vary 
in  direct  proportion  either  to  actual 
performances  during  the  term  of  the 

licenses  of  the  musical  compositions 
licensed  by  said  defendant  for  perform- ance or  to  the  number  of  programs  on 
which  musical  compositions  licensed  by 
defendant  shall  be  performed,  defend- 

ant shall  act  in  good  faith  so  that 
there  shall  be  a  relationship  between 
such  per  program  basis  and  such  other 
basis,  justifiable  by  applicable  business 
factors,  including  availablility,  so  that 
there  will  be  no  frustration  of  the 
purpose  of  this  sub-paragraph  to  af- ford radio  broadcasters  alternative 
basis  of  license  compensation. 

(4)  Defendant,  ASCAP,  shall  not 
license  the  public  performance  for 
profit  of  any  musical  composition  or 
compositions  except  on  a  basis  whereby 
in  so  far  as  network  radio  broadcasting 
is  concerned,  the  issuance  of  a  single 
license,  authorizing  and  fixing  a  single 
license  fee  for  such  performance  by 
network  radio  broadcasting,  shall  per- 

mit the  simultaneous  broadcasting  of 
such  performance  by  aU  stations  on 
the  network  which  shall  broadcast  such 
performance,  without  requiring  sepa- rate licenses  for  such  several  stations 
for  such  performance. 

Clause  on  Recordings 

(5)  With  respect  to  any  musical 
composition  in  defendant's  catalogue  of musical  compositions  licensed  for  radio 
broadcasting  and  which  is  or  shall 
be  lawfully  recorded  for  performance 
on  specified  commercially  sponsored 
programs  on  an  electrical  transcrip- 

tion or  on  other  specially  prepared  re- 
cordation intended  for  broadcasting 

purposes,  said  defendant  shall  not  re- 
fuse to  offer  to  license  the  public  per- 

formance for  profit  by  designated  radio 
broadcasting  stations  of  such  compo- 

sitions by  a  single  license  to  any  manu- 
facturer, producer  or  distributor  of 

such  transcription  or  recordation  or  to 
any  advertiser  or  advertising  agency 
on  whose  behalf  such  transcription  or 
recordation  shall  have  been  made  who 
may  request  such  license,  which  single 
license  shall  authorize  the  broadcasting 
of  the  recorded  composition  by  means 
of  such  transcription  or  recordation  by 
all  radio  stations  enumerated  by  the 
licensee  on  terms  and  conditions  fixed 
by  said  defendant,  without  requiring 
separate  licenses  for  such  enumerated stations. 

(6)  Defendant,  ASCAP,  shall  not, 
in  connection  with  any  offer  to  license 
by  it  the  public  performance  for  profit 
of  musical  compositions  by  users  other 
than  broadcasters,  refuse  to  offer  a 
license  at  a  price  or  prices  to  be  fixed 
bv  said  defendant  for  the  performance 
of  such  specific  (i.e.,  per  piece)  musi- 

cal compositions,  the  use  of  which  shall 
be  requested  by  the  prospective  licensee. 

(7)  Defendant,  ASCAP,  shall  not, 
in  connection  with  any  offer  to  license 
by  it  the  public  performance  for  profit 
of  musical  compositions  by  radio  broad- 

casters, refuse  to  offer  a  license  on  a 
per  performance  on  per  program  basis 
as  provided  for  in  paragraph  II  (3) 
hei-eof  at  a  price  or  prices  to  be  fixed 
by  said  defendant  for  the  performance 
of  such  programs,  the  use  of  which 
shall  be  requested  by  the  prospective 
licensee. 
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(8)  Defendant,  ASCAP,  shall  not 
assert  or  exercise  any  right  or  power 
nor  shall  any  of  its  members  exercise 
any  right  or  power  to  restrict  from 
public  performance  for  profit  by  any 
licensee  of  said  defendant  any  copy- 

righted musical  composition  in  order 
to  exact  additional  consideration  for 
the  performance  thereof,  or  for  the 
purpose  of  permitting  the  fixing  or 
regulating  of  fees  for  the  recording  or 
transcribing  of  such  composition  ;  pro- 

vided, however,  that  nothing  in  this 
sub-paragraph  shall  prevent  said  de- fendant or  its  members  from  restricting 
performances  of  a  musical  composi- 

tion in  order  reasonably  to  protect  the 
work  against  indiscriminate  perform- 

ances or  the  value  of  the  public  per- 
formance for  profit  rights  therein  or 

to  protect  the  dramatic  performing 
rights  therein  or,  as  may  be  reasonably 
necessary  in  connection  with  any  claim 
or  litigation  involving  the  performing 
rights  in  any  such  composition. 

Election  of  Board 

(9)  The  society  shall  not  elect  the 
members  of  the  board  of  directors  in 
any  manner  other  than  by  a  member- 

ship vote  in  which  all  author,  composer 
and  publisher  members  shall  have  the 
right  to  vote  for  their  respective  rep- resentatives to  serve  on  the  board  of 
directors.  Due  weight  may  be  given  to 
the  classification  of  the  member  within 
the  society  in  determining  the  number 
of  votes  each  member  may  cast  for 
the  election  of  directors.  Upon  the  ex- 

piration of  the  terms  of  office  of  the 
present  directors,  the  provisions  of 
this  section  shall  apply  to  the  election 
of  their  successors.  Thereafter,  not  less 
than  one-twelfth  of  the  total  member- 

ship of  the  board  of  directors  shall  be 
elected  annually. 

(10)  Defendant,  ASCAP,  shall  pro- 
vide in  its  by-laws  that  the  society shall  not  distribute  to  its  members  the 

moneys  received  by  granting  the  right 
to  perform  copyrighted  musical  com- 

positions publicly  for  profit  on  any 
basis  other  than  the  number,  nature, 
character  and  prestige  of  the  copy- 

righted musical  compositions  composed, 
written  or  published  by  each  member", the  length  of  time  in  which  the  works 
of  the  member  have  been  a  part  of  the 
catalog  of  the  society,  and  popularity 
and  vogue  of  such  works,  all  to  be 
determined  in  a  fair  and  non-discrim- 

inatory manner. 
(11)  Defendant,  ASCAP,  shall  not 

require  as  a  condition  precedent  to 
eligibility  for  author  or  composer  mem- 

bership in  the  society  the  regular  pub- 
lication of  more  than  one  musical  com- 
position or  writing  by  any  person  who 

regularly  practices  the  profession  of 
writing  music  and  the  text  or  lyrics  of 
musical  works. 

Affects  Successors 

III.  The  terms  of  this  decree  shall 
be  binding  upon,  and  shall  extend  to 
each  and  every  one  of  the  successors 
in  interest  of  defendant,  ASCAP,  and 
to  any  and  all  corporations,  partner- 

ships, associations  and  individuals 
who  or  which  may  acquire  the  own- 

ership or  control,  directly  or  indi- 
rectly, of  all  or  substantially  all  of 

the  property,  business  and  assets  of 
defendant,  ASCAP,  whether  by  pur- 

chase, merger,  consolidation,  re-organ- 
ization or  otherwise.  None  of  the  re- 
straints or  requirements  herein  imposed 

upon  the  defendant  shall  apply  to  the 
acquisition  of  or  licensing  of  the  right 
to  perform  musical  compositions  pub- 

j  licly   for   profit    outside    the  United 
I  States  of  America,  its  territories  and 
possessions. 

IV.  For  the  purpose  of  securing 
compliance  with  this  decree,  and  for 
no  other  purpose,  duly  authorized 
representatives  of  the  Department  of 
Justice  shall,  on  the  written  request 
of  the  Attorney  General  or  an  Assistant 
Attorney  General  and  on  reasonable 
notice  to  defendant,  ASCAP,  made  to 
the  principal  office  of  said  defendant, 
be  p(rmitted  fa)  reasonable  access, 
during  the  office  hours  of  said  defend- 

ant, to  all  boolis,  ledgers,  accounts, 
correspondence,  memoranda,  and  other 
records  and  documents  in  the  posses- 

sion or  under  the  control  of  said  de- 

fendant, relating  to  any  of  the  matters 
contained  in  this  decree ; 

(b)  subject  to  the  reasonable  con- venience of  said  defendant  and  without 
restraint  or  interference  from  it,  and 
subject  to  any  legally  recognized  privi- 

lege, to  interview  officers  or  employees 
of  said  defendant,  who  may  have  coun- 

sel present,  regarding  any  such  mat- 
ters ;  and  said  defendant,  on  such  re- 

quest, shall  submit  such  reports  in 
respect  of  any  such  matters  as  may 
from  time  to  time  be  reasonably  nec- 

essary for  the  proper  enforcement  of 
this  decree ;  provided,  however,  that 
information  obtained  by  the  means 
permitted  in  this  paragraph  shall  not 
be  divulged  by  any  representative  of 
the  Department  of  Justice  to  any  per- 

son other  than  a  duly  authorized  rep- 
resentative of  the  Department  of  Jus- 

tice, except  in  the  course  of  legal  pro- 
ceedings in  which  the  United  States 

is  a  party  or  as  otherwise  required  by 
law. 

V.  This  decree  shall  become  effective 
90  days  after  the  entry  hereof,  except 
that  the  provisions  of  subparagraph 
(6)  of  paragraph  II  shall  become 
effective  nine  (9)  months  after  the 
effective  date  of  the  other  provisions 
of  this  decree. 

Possible  Changes 

VI.  Jurisdiction  of  this  cause  is  re- 
tained for  the  purpose  of  enabling  any 

of  the  parties  to  this  decree  to  make 
application  to  the  court  any  time  after 
the  effective  date  hereof  for  such 
further  orders  and  directions  as  may 
be  necessary  or  appropriate  in  rela- 

tion to  the  construction  of  or  carry- 
ing out  of  this  decree,  for  the  modifi- 

cation hereof  upon  any  ground  for  the 
enforcement  of  compliance  herewith 
and  the  punishment  of  violations 
hereof.  Jurisdiction  of  this  cause  is 
retained  for  the  purpose  of  granting 
or  denying  such  aisplications  so  made 
a's  justice  may  require  and  the  right 
of  the  defendant  to  make  such  applica- tion and  to  obtain  such  relief  is 
expressly  granted. 

PERRY  BILL  AGAIN 

OFFERED  IN  N.  Y. 

THE  PERRY  BILL,  dealing  with 
unauthorized  sale  of  recordings  of 
radio  broadcasts,  has  been  reintro- 

duced in  the  New  York  Senate.  The 
bill,  proposed  by  Senator  Charles 
D.  Perry  (D.)  of  Manhattan,  has 
been  introduced  several  times  in 
the  past  and  was  killed  last  March 
in  the  New  York  State  Assembly 
after  passage  in  the  Senate  [Broad- 

casting, April  15,  1940]. 
Failure  of  the  measure  last  year 

was  ascribed  to  the  refusal  of  its 
proponents,  the  National  Assn.  of 
Performing  Artists  and  the  AFM, 
to  cooperate  with  New  York  broad- 

casters in  working  out  the  bill  so 
that  it  would  protect  the  broadcast- 

ers as  well  as  the  performers.  In 
its  altered  form,  the  bill  makes  it 
a  petty  larceny  for  any  person  to 
offer  for  sale  or  license  any  re- 

cording without  the  permission  of 
the  performer,  the  sponsor  or  the 
station  owner. 

The  bill  also  includes  the  state- 
ment to  the  effect  that  "it  is  not 

to  apply  to  any  act  of  recording 
for  private,  personal,  civic  or  po- 

litical use,  or  to  any  recording  of 
any  address  or  talk  on  subjects  of 
a  political,  educational,  religious  or 
civic  nature,  and  is  not  to  apply 
to  shortwave  broadcasts  emanating 
from  without  the  United  States." 

TWO  babies  were  due  the  same  day 
to  staff  members  of  KPO-KGO,  San 
Francisco,  Frank  Burton  (left) , 
announcer,  and  Don  Hall,  engineer. 
During  the  nail-gnawing  waiting 
period  the  two  expectant  fathers 
made  a  bet  of  one  cigar  for  every 
minute  elapsed  after  arrival  of  the 
first  baby.  Burton's  came  on  the scene  first  but  Hall  only  had  to 
pay  off  four  cigars,  for  his  baby 
arrived  just  four  minutes  later. 

Arnstein  Sues  BMI 
IRA  B.  ARNSTEIN,  songwriter  who 
in  the  past  has  been  involved  in  many 
litigations  against  ASCAP  and  its 
writer-publisher  members,  on  Feb.  24 
filed  suit  in  New  York  Federal  Court 
against  BMI,  George  Fragos,  Jack 
Baker  and  Dick  Gasparre.  Arnstein 

charges  infringement  of  his  song  "Sad- 
ness Overwhelms  My  Soul"  in  BMI's number  "I  Hear  a  Rhapsody".  An  in- 

junction, accounting  of  profits  and 
damages  are  sought. 
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DON  McCRAY,  Robert  Sour  and 
Ernest  Gold,  composer  of  "The  Vesper 
Bells  of  Dover",  have  offered  to  con- tribute the  entire  royalties  from  the 
sale  and  performance  of  the  song  to 
the  British  War  Relief  Society,  with 
BMI  likewise  contributing  its  full 
share  of  any  profits  in  the  composi- tion. 
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Cuban  Reallocation 
(Continued  from  page  17) 

lapse  six  months  from  Feb.  22,  on 
which  date  any  other  petitioner  in 
the  same  locality  shall  have  the 
right  "to  request  and  obtain  the 
corresponding  construction  permit 
for  increase  in  power  with  a  view 
to  utilizing  the  former's  frequency 
with  the  maximum  power  permis- 

sible." 

The  decree  specified  that  stations 
occupying  the  channels  800,  900, 
1050,  1060,  1090,  1110,  1130,  1190 
and  1220  kc,  which  might  cause 
objectionable  interference  to  for- 

eign stations  operating  on  these 
bands,  "must  avoid  such  interfer- 

ence by  reducing  their  power,  using 
directional  antennas,  or  by  any 
other  adequate  means  approved  by 
the  Ministry  of  Communications." 
Where  equipment  installations  for 
the  necessary  protection  cannot  be 
made  in  time,  the  decree  requires 
the  particular  station  to  "diminish 
temporarily  its  working  power,  and 
likewise  shall  suspend,  if  necessary, 
its  transmissions  temporarily,  un- 

til the  objectionable  interference 

has  ceased." Word  has  been  received  that  the 
Mexican  communications  adminis- 

tration tentatively  has  approved  its 
reallocation  plan,  developed  during 
the  Washington  conference.  Ap- 

proval by  President  Comacho,  how- 
ever, has  not  yet  been  forthcoming, 

but  is  regarded  as  a  formality.  As 
agreed  to  during  the  Washington 
sessions,  the  Mexican  border  sta- 

tions of  such  former  American 
broadcasters  as  Dr.  John  R.  Brink- 
ley,  and  Norman  T.  Baker,  are deleted. 

Chico  Croak 

HEAVY  rains  around  Chico, 
Cal.,  recently  brought  out 
myriads  of  frogs  in  the  low- 

lands around  the  KHSL 
transmitter.  As  the  Voice  of 

Prophecy  and  his  King's Heralds  quartet  finished  their 
turn  in  the  downtown  studios, 
a  transmitter  announcer  cut 
in  with  the  station  break — 
oblivious  to  the  open  window 
at  his  side.  A  minute  or  so 
later  the  telephone  rang, 
with  a  listener  querying, 
"What  are  you  doing  with 
those  frogs  on  the  air?"  Em- barrassed Manager  M.  F. 
Woodling,  suspecting  a  crank 
call  directed  to  the  quartet, 
terminated  the  conversation 
abruptly:  "I'm  sorry,  but 
you'll  find  that  many  people 
will  disagree  with  you."  But next  day,  with  the  truth  out, 
a  memo  ordered  the  staff  to 
close  windows  and  doors  dur- 

ing broadcasts. 

Midwest  Baseball 

MINNESOTA  Radio  Network  for 
the  third  season  will  carry  Minne- 

apolis and  St.  Paul  baseball  games 
of  the  American  Association  under 
sponsorship  of  General  Mills.  KSTP 
will  not  carry  the  games  but  will 
feed  them  to  KYSM,  Mankato; 
KROC,  Rochester,  KFAM,  St. 
Cloud.  KCKN,  Kansas  City,  will 
carry  games  of  the  Kansas  City 
Blues,  feeding  them  also  to  WREN, 
Lawrence. 

WKY,  Oklahoma  City,  reports  all  sta- tion records  for  audience  response  have 
been  broken  by  the  reaction  of  Ksteners 
to  Tlie  Heart  of  Martha  Blair,  dra- 

matic serial,  broadcast  five  times  week- 
ly. In  10  days  fan  mail  for  this  pro- 

gram totaled  11,216  despite  the  fact 
that  the  show  is  just  seven  weeks  old 
and  is  opposite  several  established  net- work features. 

CKWX,  Vancouver,  B.  C,  and  its 
shortwave  station,  CKFX,  will  again 
this  year  carry  play-by-play  accounts 
of  home  games  of  the  Vancouver  Capi- lanos  of  the  Western  International 
Basebah  Lieague.  Broadcasts,  to  be 
handled  by  Reed  Chapman,  will  get 
underway  with  the  League  opening  the 
first  week  in  May.  B.  F.  Goodrich 
Tire  &  Rubber  Co.  of  Canada  Ltd.,  as 
in  past  seasons,  will  be  sponsor. 
WOOD- WASH,  Grand  Rapids,  Mich., 
on  the  occasion  of  the  naming  of  Bt. 
Rev.  Joseph  C.  Plagens  as  Bishop  of 
the  Catholic  Diocese  of  Western  Michi- 

gan, transcribed  interviews  of  visiting 
church  dignataries  while  on  the  train 
enroute  from  Chicago  to  Grand  Rapids 
for  the  coronation.  These  discs,  as  well 
as  others  previously  made  by  Bishops 
and  Archbishops  throughout  the  West, 
were  broadcast  in  a  special  1%  hour 
welcome  to  the  new  bishop.  On  the 
niorning  Feb.  18  WOOD-WASH  car- 

ried the  entire  installation  services 
from  St.  Andrews  Cathedral. 

WTMV,  East  St.  Louis,  111.,  is  pre- 
senting Soldiers  Quiz  from  nearby 

Scott  Field.  Program  features  three 
privates  against  three  other  soldiers 
of  higher  rank  in  a  musical  and  mili- 

tary quiz.  Broadcast  is  presented  every 
Wednesday  at  7  :15  p.m.  Also  featured 
by  WTMV  is  a  transcribed  program 
each  Sunday  at  1 :15  p.m.,  made  by  the 
138th  Infantry,  of  Camp  Robinson, 
an  all-St.  Louis  unit. 
KWBG.  Hutchinson.  Kan.,  launched 
its  campaign  on  behalf  of  the  Greek 
War  Relief  Fund  Feb.  17  with  the 
aii-ing  of  the  transcribed  program. 
American  Calling,  broadcast  the  pre- 

vious Saturday  over  the  networks.  The 
production,  an  hour  and  a  half  in 
length,  was  interspersed  with  talks  by 
various  local  celebrities  on  behalf  of 
the  campaign.  Station  time  was  do- 

nated and  resulted  in  the  raising  of 

$2,000. KSTP.  Minneapolis-St.  Paul,  as  an 
innovation  to  the  regular  Saturday 
night  Sunset  Valley  Barn  Dance,  set 
up  a  portable  recorder  in  the  munici- 

pal auditorium  to  record  interviews  of 
people  coming  to  witness  the  broad- 

cast. Discs  were  then  played  back  dur- 
ing the  three-hour  show  as  a  novelty feature. 

WSUN.  St.  Petersburg,  Fla.,  has  con- 
tracted Fred  Lieb,  well-known  New 

York  baseball  writer,  to  cover  the 
training  camps  of  the  St.  Louis  Car- dinals and  New  York  Yankees  during 
their  stay  in  St.  Petersburg.  Mr.  Lieb 
has  been  a  baseball  scribe  since  1910 
and  was  one-time  president  of  the 
Baseball  Writers'  Assn. 

WTAX,  Springfield,  111.,  invites  promi- nent local  business  and  professional 
men  to  appear  on  its  weekly  Your 
Answer  Please  program.  For  each  ques- 

tion missed  by  the  panel  of  four, 
WTAX  rings  up  $1  for  a  community 
charity.  Fifty-four  Springfield  citizens 
have  participated  to  date. 

CBS,  in  response  to  requests  of  listen- 
ers, has  increased  the  broadcast  time 

of  the  book  review  program.  Of  Men 
and  Books,  from  15  minutes  to  one- 
half  hour.  Beginning  March  1,  the  pro- 

gram will  be  heard  on  CBS  on  Satur- 
days from  2 :30  to  3  p.m.  Prof.  John 

T.  Frederick,  of  the  MedUl  School  of 
Journalism,  Northwestern  U,  will  con- 

tinue to  handle  the  program  from  Chi- 
cago, reviewing  recently  -  published 

books  and  interviewing  prominent  au- thors. 

KDYL,  Salt  Lake  City,  presented  six 
special  broadcasts  in  connection  with 
National  Defense  week.  Opening  broad- 

cast was  an  exclusive  airing  of  the 
Salt  Lake  chapter  of  the  Reserve  Of- ficers Assn. 

KHJ,  Hollywood,  was  off  the  air  ap- proximately 30  minutes  Feb.  21  when 
the  transmitter  at  Seventh  &  Bixel 
streets  in  downtown  Los  Angeles,  was 
struck  b.y  lightning. 

VISITORS  to  New  York  for  an  eve- 
ning at  a  theatre  or  night  club  can 

hear  tips  on  the  latest  and  best  in  the 
city's  night  life  by  listening  to  Bill 
Holliday's  Things  to  Do  Tonight  pro- 

gram, broadcast  Mondays,  Wednes- days, Fridays  at  6  :20  p.m.  on  WEAF, 
New  York. 

MBS  during  the  last  week  in  February 
broadcast  some  of  the  elimination 

bouts  in  the  Chicago  "Golden  Gloves" Tournament  of  Champions  as  well  as 
the  finals  in  the  New  York  matches, 
all  winners  of  which  will  qualify  for 
the  March  7  finals.  Bob  Elson  of  WGN, 
Chicago,  covered  the  Chicago  matches, 
and  Dave  Driscoll  and  Al  Heifer  the 
bouts  from  Madison  Square  Garden. 

FOLLOWING  the  non-broadcast  pres- entation of  And  hy  the  People,  half 
hour  show  written  by  Robert  Mc- Donagh  of  the  NBC  script  division,  at 
the  American  Assn.  of  School  Admin- 

istrators' convention  in  Atlantic  City, 
NBC-Red  will  broadcast  the  show 
March  8.  Program  is  designed  to  be 
used  as  a  supplement  to  work  of  the 
schools  in  the  nation's  defense  pro- 

gram. 

WCCO.  Minneapolis,  presented  its 
Old  Timers'  Night  Feb.  28  at  the  Hip- ]iodrome  Skating  Rink  in  St.  Paul. 
Special  features  between  periods  were 
arranged  in  cooperation  with  the  St. 
Paul  Hockey  Club  and  President  Her- man Peterson.  They  included  a  short 
exhibition  of  how  the  game  was  played 
under  the  old  rules  25  years  ago  ;  an 
introduction  of  the  45  Old  Timers 
present  ;  an  introduction  of  all  living 
members  of  the  two  teams  that  played 
the  first  game  on  the  Hippodrome  ice. 

WTMV.  East  St.  Louis.  111.,  was 
awarded  a  plaque  by  the  National 
Youth  Administration  for  outstanding 
NYA  service  in  that  area.  Station 
broadcasts  three  NYA  programs,  Youth 
in  the  News.  NYA  Symphony  for  Il- 

linois and  City  Shadows. 
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WCKY,  Cincinnati,  has  arranged  a 
special  series  for  the  Lenten  Season 
on  which  both  Protestant  and  Catholic 
speakers  will  be  represented.  The 
series  is  approved  by  both  the  Protes- 

tant Council  of  Churches  and  Catholic 
Archbishop  John  T.  McNicholas.  The 
quarter-hour  programs  are  to  be  heard 
Monday  through  Friday  from  Feb.  26 
to  April  H,  11 :45-12  noon.  Speakers 
will  include  ministers  and  priests. 

KGFW,  Kearney,  Neb.  has  begun  a 
new  series  of  recorded  interviews  with 
members  of  Nebraska's  Senate  and 
State  officials.  Lloyd  Thomas,  general 
manager  of  the  station,  and  chief  en- 

gineer Lee  Gustafson  make  the  tran- 
scriptions. 

WICC,  New  Haven,  March  2  began  a 
quarter-hour  review  of  student  efforts 
in  connection  with  newly  established 
classes  in  radio  production  at  New 
Haven  High  School.  Known  as  the 
Hillhouse  Theater,  the  program  will 
present  student  talent.  Classes  at  the 
high  school  in  radio  are  taught  by 
Mary  Conway  and  are  co-ordinated 
with  subject  matter  of  classes  in  Eng- 

lish, music,  history,  art  and  dramatic. 

KGFW,  Kearney,  Neb.,  reports  an  ever 
increasing  audience  response  to  its 
twice-monthly  D-X  broadcasts.  The 
early  morning  program,  D-X  Midivay 
Cluh,  is  presented  on  the  second  end 
fourth  Mondays  of  each  month  from  1 
to  2  a.  m.  and  is  especially  iri'anged 
for  long  distance,  or  "D-X"  listeners. 
The  club's  peculiar  name  is  d->rivcd 
from  the  fact  that  KGFW  stres^-es  the 
point  that  it  is  "the  midway  station 
of  the  nation" — exactly  1733  miles from  Boston  and  San  Francisco. 

WAKR,  Akron,  O.,  claims  to  have 
broken  all  local  attendance  records 
with  its  Feb.  24  origination  of  Pr. 
Harry  Hagen's  True  or  False  program, 
sponsored  on  NBC-Bhie  by  .T.  B.  Wil- 

liams Co.  More  than  -5,000  persons 
.iammed  the  Akron  Armorv  tor  the 
broadcast.  Only  spot  announcem'>nf s 
on  WAKR  were  used  to  push  attend- 

ance, although  window  displays  and 
newspaper  advertising  plugged  the  lis- 

tening angle. 

WFIL.  PHILADELPHIA,  cooperat- 
ing with  the  RCA  Mfg.  Co.,  Western 

Union  and  the  Bell  Telephone  Co.,  has 
established  studio  classes  providing 
actual  training  in  radio  communica- 

tion work  in  connection  with  its  WFIL 
Rignal  Corps  of  the  Air  program  fea- 

ture conducted  by  Col.  Bill  Galleher, 
station  educational  director. 

KOA,  Denver,  has  concluded  arrange- 
ment with  the  U  of  Colorado  and  Den- 

ver U  for  exclusive  broadcast  rights 
to  both  schools  1941  football  games, 
according  to  an  announcement  by  Gen- 

eral Manager  Lloyd  E.  Yoder,  former 
Carnegie  Tech  All- American.  The 
broadcast  schedule  includes  four  games 
for  each  school  plus  a  season-ender  be- 

tween the  two  universities. 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

Bosic  CB3  ^^^^^^ 

AMONG  77  glamor  girls,  Elizabeth 
Ann  Panke,  receptionist  of  WMBD, 
Peoria,  111.,  was  named  winner  of 
the  MGM  "Gone  With  the  Wind" 
anniversary  event.  Here  she  hands 
the  first  piece  of  birthday  cake  to 
Charles  E.  Barnum,  managing  edi- 

tor of  the  Peoria  Evening  Star, 
while  Dick  Bradley,  m.c,  watches. 

WSVA,  Staunton,  Va.,  is  presenting 
news  every  two  hours  of  the  day.  Sta- 

tion has  just  signed  with  United  Press 
for  a  full  day  report. 

WTAX,  Springfield,  111.,  was  awarded 
a  plaque  by  the  National  Youth  Ad- 

ministration for  "public  service  ex- tended the  NYA  offering  radio  work 

experience". KDKA,  Pittsburgh,  in  honor  of  Boy 
Scout  Week,  recently  broadcast  an 
original  dramatization  of  the  founding 
of  the  Scout  movement  in  America. 
Entitled  "The  Unknown  Scout",  it 
was  written  by  Bill  Beal,  KDKA  con- 

tinuity editor,  with  the  collaboration 
of  V.  L.  Huntsberger,  executive  as- sistant of  the  Allegheny  Council,  Boy 
Scouts  of  America. 

WHN,  New  York,  on  March  3  will 
pick  up  from  MBS  the  Monday  night 
Wake  Up  America  programs  for  a  13- week  period.  Programs  originate  in 
Cleveland  under  sponsorship  of  the 
American  Economic  Foundation.  Agen- 

cy is  Bayless-Kerr  Co.,  Cleveland. 

KYW,  Philadelphia,  has  extended from  15  minutes  to  a  half  hour  each 
morning  the  RFD  1020,  participating 
farm  news  show  under  the  direction  of 
John  Thorpe. 

KSFO  San  Francisco,  sent  a  special 
events  team  to  cover  the  Intercol- 

legiate Ski  Championship  meet  held 
in  Yosemite  National  Park. 

TELEVISION  station  W9XBK.  Chi- 
cago, owned  and  operated  by  the  Bala- ban  &  Katz  Corp.,  theatre  chain,  on 

Feb.  21  made  its  first  experimental 
telecast  from  the  State  Lake  theatre 
building  which  houses  its  studios. 
B&K  channel  is  No.  2,  60-66  m.c.  using 
525  line  picture.  Antenna  is  vertical 
polarized.  With  equipment  manufac- tured by  the  DuMont  Labs.,  Passaic, 
N.  J.,  and  B&K  engineers.  William 
Eddy  is  station  manager. 

WTOL,  Toledo,  is  presenting  a  new 
five-minute  program  called  Death 
Watch,  under  the  auspices  of  the  To- ledo Police  department  and  is  credited 
with  aiding  in  the  reduction  of  traffic accidents. 

WLS,  Chicago,  is  presenting  a  series 
on  state  government  activities.  War- 

ren Wright,,  Illinois  State  Treasurer, 
is  currently  heard  in  a  quarter-hour 
monthly  resume  of  the  state's  financial 
report. 
AV.IJD,  Chicago,  in  conjunction  with 
the  Metropolitan  Civic  Council,  has 
inaugurated  a  weekly  quarter-hour 
program  titled  Chicago  in  19 Ul,  con- ducted by  Alderman  Paul  H.  Douglas. 
The  series  deals  with  discussions  of 
various  problems  that  confront  Chi- 

cago this  year. 

Your  Market 

Is  ̂ ^in  the  Army  Noiv!^^ 

— and  the  Army  is  in  San  Antonio  . . .  and  in  Texas!  The  home  addresses  of  these  swiftly 
mounting  thousands  of  soldiers,  civilian  workers  and  their  families  may  still  be  Wilmington. 
Washington  or  Walla  Walla — but  they  spend  their  money  here. 

The  National  Defense  program  goes  forward  on  such  a  gigantic  scale  down  here  that  the 
figures  on  the  miUions  that  go  for  pay  rolls,  supplies  and  new  construction  become  obsolete 
from  week  to  week! 

Yes,  your  market  is  "in  the  army  now" — and  WOAI  gives  advertisers  readiest  and  surest 
access  to  this  already  amazingly  rich  South  Texas  area — a  market  into  which  the  govern- 

ment and  private  enterprise  are  pouring  miUions  of  new  wealth  every  month. 
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Kr  RC 
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More  San  Francisco  program 
advertisers  use  KFRC  than  all 
other  networks  combined! 
This  includes  both  local  and 

network  programs  purchased 
in  this  area  by  agencies  and 
advertisers. 
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MUTUAL 

Broadcasting  System 

JOHN  ELMER,  President 
GEO.  H.  ROEDER,  Gen.  Mgr. 

National  Representatives 
THE 

FOREMAN  COMPANY 
247  Park  Ave.,  New  York 
Wrigley  Building,  Chicago 

Says  Fred  Fleming,  KLZ, 

Denver:  "Factor  of  impor- 
tance to  us  is  that  INS  has 

never  been  out  on  a  'limb' 
with  wild  reports.  We  con- 

sider INS  100%  accurate." 

INTERNATIONAL  NEWS  SERVICE 

Television  Hearing 
{Continued  from  Page  14-) 

provement  and  is  technically  feas- ible; 

"(d)  The  effect  of  the  proposed 
change  or  modification  in  the  adopt- 

ed standards  upon  operation  and 
obsolescence  of  receivers; 

"(e)  The  change  in  equipment 
required  in  existing  television 
broadcast  stations  for  incorporating 
the  proposed  change  or  modification 
in  the  adopted  standards,  and 

"(f)  The  facts  and  reasons  upon 
which  the  petitioner  bases  his  con- 

clusion that  the  proposed  change  or 
modification  would  be  in  the  public 
interest,  convenience  and  necessity. 

Experimental  Stations 

"Should  a  change  or  modification 
in  the  transmission  standards  be 
adopted  by  the  Commission,  the  ef- 

fective date  thereof  will  be  deter- 
mined in  the  light  of  the  considera- 

tions mentioned  in  (d)  above." 
In  addition  to  sections  covering 

definitions,  television  transmission 
standards,  and  change  or  modifica- 

tion of  standards,  the  FCC  draft 
included  sections  on  engineering 
standards  of  allocation,  objection- 

able interference,  transmitter  loca- 
tion, determination  and  mainte- 
nance of  operating  power,  equip- 

ment and  monitors. 

Also  included  in  the  agenda  ad- 
vanced by  the  FCC  were  proposed 

rules  for  experimental  television 
stations.  These  provide  that  no 
charges  may  be  made  by  an  ex- 

perimental licensee  for  the  produc- 
tion or  transmission  of  either  aural 

or  visual  programs,  except  for 
transmission  of  commercial  pro- 

grams by  an  experimental  relay 
station  for  retransmission  by  a 
commercial  station. 

Experimental  stations  also  would 
be  required  to  make  identification 
announcements  similarly  to  com- 

mercial stations,  along  with  the  ad- 
ditional announcement  that  "This 

is  a  special  television  broadcast 
made  by  authority  of  the  Federal 
Communications  Commission  for 

experimental  purposes." 
Under  the  proposed  rules  no  ex- 

perimental station  would  be  author- 
ized to  use  more  than  one  Group  A 

channel  "except  for  good  cause 
shown";  no  persons  could  control 
two  or  more  experimental  stations, 
other  than  relay  stations,  unless  it 
be  shown  that  the  research  pro- 

gram requires  more  than  one  sta- 
tion; experimental  licenses  would 

be  issued  only  on  condition  that  no 
interference  will  result  to  commer- 

cial stations;  no  mobile  or  portable 
station  would  be  licensed  to  trans- 

mit programs  to  the  public  di- rectly. 

Socony  News 

SOCONY-VACUUM  OIL  Co.,  New 
York,  in  line  with  its  policy  of  buy- 

ing news  programs,  on  April  28 
will  start  quarter-hour  news  re- 

ports twice  daily  on  KSD,  St.  Louis, 
and  WGBF,  Evansville,  Ind. ;  once 
daily  on  WTAD,  Quincy,  111.  Agen- 

cy is  J.  Sterling  Getchell  Inc.,  N.  Y. 

House  Group  Approves  Funds 

For  Government  News  Agency 

Censorship  Charges  Are  Denied  in  Hearings  on 
Bill  for  the  Ofl&ce  of  Government  Reports 

WITH  assurances  of  the  agency's director,  Lowell  Mellett,  that  no 
Government  censorship  of  news  is 
contemplated  by  the  Administra- 

tion, the  House  Committee  on  Ex- 
penditures in  Executive  Depart- 

ments last  Wednesday  approved  a 
bill  authorizing  a  $1,500,000  appro- 

priation for  operation  of  the  Office 
of  Government  Reports  during 
fiscal  year  1942  and  establishing  it 
as  a  permanent  unit  of  the  Execu- tive branch  of  the  Government. 

The  Administration  -  sponsored 
proposal  is  expected  to  be  brought 
to  the  floor  of  the  House  in  mid- 
March.  The  12-5  committee  vote  ap- 

proving the  bill  (HR-3368),  followed 
party  lines,  it  was  stated  by  Rep. 
O'Leary  (D-N.Y),  chairman  of  the 
committee  and  sponsor  of  the  bill 
in  the  House.  An  identical  bill  has 
been  introduced  in  the  Senate  by 
Senator  Hill  (D-Ala.),  although  it 
is  expected  Senate  action  on  the 
proposal  will  await  consideration  in 
the  lower  house. 

Censorship  Not  Planned 
Mr.  Mellett,  former  newspaper 

editor,  told  the  committee  during 
hearings  Wednesday  that  the  Gov- ernment is  not  contemplating  press 
or  radio  censorship,  aside  from  cus- 

tomary military  censorship  in  case 
of  War.  He  indicated  that  the 
$1,500,000  appropriation,  estimated 
as  twice  the  size  of  previous  funds 
made  available  to  OGR  out  of  re- 

lief appropriations,  was  necessary 
because  of  increased  demand  for  its 
services  as  a  clearing  house  for 
Government  information. 

Declaring  that  the  Roosevelt  Ad- 
ministration has  "absolutely  no 

plans"  for  censorship  of  press  or 
radio,  Mr.  Mellett  commented,  "If any  censorship  is  contemplated  by 
this  Administration,  I  believe  our 
organization  would  not  be  particu- 

larly organized  to  direct  it.  If  any 
is  contemplated,  I  ought  to  be  in  a 
position  to  know  it.  I  do  know  that 
no  censorship  is  contemplated. 

"This  does  not  mean,  in  case 
there  should  be  war,  that  there 
would  not  be  a  military  censor- 

ship in  certain  respects,  as  there 
always  has  been,  and  I  presume  al- 

ways will  be.  Censorship  in  the 
sense  that  I  believe  is  feared,  of 
the  kind  we  see  abroad — actual  cen- 

sorship of  newspapers  or  other 

publications — is  not  contemplated." Adding  that  the  same  held  for 
radio,  Mr.  Mellett  commented  that 
any  self-imposed  censorship  by  pub- 

lishers was  a  different  matter.  He 
denied  the  office  was  a  propaganda 
agency  or  a  political  instrument. 

In  a  letter  to  Chairman  O'Leary 
urging  passage  of  the  proposal. 
President  Roosevelt  noted  the  agen- 

cy's background,  its  creation  as  the 
National  Emergency  Council  and 
subsequent  constitution  as  OGR 
after  the  Reorganization  Act  of 
1939,  and  the  securing  of  its  funds 
out  of  emergency  appropriations. 
The  President  stated  in  his  letter : 

"The  responsibilities  of  the  Chief 

Executive  have  become  such  that 
even  in  normal  times  there  should 

be,  as  an  integral  part  of  the  Exec- 
utive office  of  the  President,  an  or- 

ganization sufficiently  flexible  and 
independent  to  meet  changing  con- 

ditions, assist  in  dealing  with  spe- 
cial problems,  serve  as  a  central 

clearing  house  for  information  con- 
cerning Federal  activities,  and  re- 

port on  the  opinions,  needs  and  de- 
sires of  citizens.  The  Office  of  Gov- 

ernment Reports  is  effectively  serv- 
ing this  purpose. 

"I  feel  it  is  desirable  that  legis- 
lation be  enacted  at  this  time  to 

provide  permanently  these  facili- ties in  order  that  the  President 
may  at  all  times  have  information 
concerning  the  progress  of  the  na- 

tion's business,  and  that  the  Con- 
gress, the  departments  and  agen- cies of  the  Executive  branch  and 

the  public  may  have  a  journal 
through  which  is  available  an  over- 

all pictures  of  the  Government's program  and  activities.  In  brief, 
the  Office  of  Government  Reports, 
operating  at  modest  expense,  is  an 
essential  part  of  the  Executive  of- 

fice of  the  President." 

WSYR  Post  to  Jeske 

REALIGNING  the  duties  of  the 
various  department  heads,  WSYR, 
Syracuse,  has  appointed  Fred 
Jeske,  station  Timekeeper,  as  na- 

tional sales  manager.  E.  R.  Vade- 
boncoeur,  director  of  news  and 
special  events,  has  been  named  head 
of  the  merchandising  and  promo- 

tion division.  The  shifts  were  caused 
by  the  drafting  of  Arnold  F.  Schoen 
Jr.,  national  sales  and  merchandis- 

ing manager,  for  army  duty. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City,  which  sponsQrs  Myrt  d 

Marge  on  CBS  for  Supersii'ds,  has  an- nounced that  the  company  will  con- 
tinue the  daily  program  despite  the 

sudden  death  Feb.  15  of  Mrs.  Peter 
J.  Pick,  who  played  the  role  of 
"Marge".  Revisions  will  be  made  in 
the  scripts  and  "Myrt",  other  member of  the  noted  team,  will  carry  on. 

590  , 

COLUMBIA'S 
OUTLET  FOR 

Reprtutentative  : 

1000 

IVatti EXCLUSIVE 
WESTERN 

HOWARD  H. 
FULL  riME 
MICHIGAN WILSON  CO. 
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Wet  work  iKccovnts 
All  time  EST  unless  olherwise  indicaled. 

New  Business 

jAMERICAN  CHICLE  Co.,  Long 
Island,  N.  Y.  (chewing  gum),  on 
March  5  starts  for  13  weeks.  Bill 
Henry,  commentator,  on  7  CBS  Pa- 
'cifie  Coast  stations  (KNX  KSFO 
iKARM  KVI  KIRO  KOIN  KFPY), 
Wed.,  Fri.,  6:15-6:30  p.m.  (PST). 
.Agency :  Badger,  Browning  &  Hersey. 
IZONITB  PRODUCTS  Corp.,  New 
.York  (Forhan's  toothpaste),  on  March 20  starts  Gabriel  Heatter  on  8  MBS 
^stations,  Thurs.,  9-9  :15  p.m.  in  addi- 

tion to  the  same  Mon.  period.  Agency  : 
Erwin,  Wasey  &  Co..  N.  Y 
R.  B.  SEMLER  Inc.,  New  York 
(Kreml  hair  tonic),  on  March  22 
starts  Gabriel  Heatter  on  13  MBS  sta- 

tions Sat.,  9-9:15  p.m.  Company 
already  spon.sors  program  at  same 
time.  Wed.,  Fri.  Agency :  Erwin. 
Wasey  &  Co.,  N.  Y. 

'CHRYSLER  SALES  DIVISION  of 
Chrysler  Corp.,  Detroit  (fluid-drive 
cars),  on  March  3  starts  Elmer  Davis 
in  the  Netos  on  100  CBS  stations, 
Mon..  Wed.,  Thurs..  Sat..  8:5.5-9  p.m. 
Agency :  Lee  Anderson  Adv.  Co. 
S.  C.  JOHNSON  &  SON,  Racine,  on 
April  8  renews  for  52  weeks  Pihhpr 
McGee  cC-  BIolli/  on  99  NBC-Red  sta- 

tions. Tues..  9:.30-10  n.m.  Agpncy : 
Needham,  Louis  &  Brorby.  Chicago. 

Renewal  Accounts 

ANDREW  .TERGENS  Co..  Cincin- 
mati  (Woodbury  cream  and  powder), 
fon  April  2  renews  for  13  weeks  Toni/ 
.Martin  Frotri  Holli/irood  and  How  Did 
You  Meet  on  46  XBC-Red  stations. 
Wed..  S-S  :30  p.m.  A.f;encv  :  Lennen  & Mitchell.  N.  Y. 
ANDREW  .TERGENS  Co..  Cincinnati 
(Jergens  Lotion),  on  March  30  re- 
Inews  for  13  weeks  Jerc/ens  Joiininl. 
.featuring  Walter  Winchell,  on  73 
INBC  stations.  Sun.,  9-9  :15  p.m.  on  .53 
.Blue  stations,  repeat.  12-12  :15  a.m.  on 
20  Red  stations.  Same  sponsor  ( Wood- 
jbury  coap).  on  same  date  renews Parker  Family  on  same  stations.  Sun. 
'9:15-9:30  p.m.,  repeat,  12:1.5-12:30 
•a.m.  Agency :  Lennen  &  Mitchell. 
'tUCKETT  Ltd..  Hamilton.  Out.  (to- ibacco),  on  March  3  renewed  Les  Galea 
■Leurons  on  CKAC,  Montreal ;  CHRC, 
Oiiebec  Mon.  thru  Fri.,  9:4.5-10  p.m. 
(EDST).  Agency:  Whitehall  Broad- 

casting, Montreal. 
STANDARD  BRANDS,  New  York 
(Flcischmann's  yeast),  on  March  31 
.renews  for  13  weeks  /  Love  a  Mystery 
,on  39  NBC-Blue  stations  Mon., 
,8-8 :30  p.m.  Agency :  Kenyon  &  Eck- 
jhardt,  N.  Y. 
iWM.  WRIGLEY  JR.  Co.,  Toronto 
(gum),  has  added  CHML,  Hamilton, 
Ont. ;  CFCY,  Charlottetown,  P.  E.  I., 
,to  regional  network  Treasure  Trail 
programs,  and  has  renewed  Treasure 
Trail  till  April  1  on  10  Canadian 
Broadcasting  Corp.  Prairie  Network 
stations,  Tues..  10-10 :30  p.m 
(EDST).  Agency:  Tandy  Adv.  Agen- cy, Toronto. 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD   SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

Bill  Limits  Officials 

AN  UNEXPECTED  result  of  the 
part  played  by  Charles  Poletti, 
Lieutenant  Governor  of  New  York, 
in  securing  ASCAP's  consent  de- 

cree from  the  Department  of  Jus- 
tice was  a  bill  introduced  Feb.  25 

in  the  State  Legislature  in  Albany. 
Measure,  proposed  by  Senator  Wal- 

ter J.  Mahoney  (R-Buffalo)  and 
Assemblyman  Harold  B.  Erlich  (R- 
Buffalo),  would  bar  future  Gover- 

nors, Lieutenant  Governors,  At- 
torney Generals  and  Controllers 

from  engaging  in  any  business  or 
professional  enterprise  for  profit 
apart  from  their  official  duties.  Bill 
was  obviously  a  political  slap  at 
Mr.  Poletti  for  the  $50,000  fee  he 
was  reported  to  have  been  paid  by 
ASCAP.  Responding  immediately, 
Mr.  Poletti  said  he  had  no  objection 
to  the  bill  and  stated  that  it  might 
be  extended  to  apply  to  all  political 
office-holders  in  the  State.  Explain- 

ing that  he  has  undertaken  no  law 
work  "that  comes  within  a  mile  of 
affecting  any  State  business,"  he 
said  that  "whatever  fee  will  be 
paid  will  be  paid  not  to  me  but  to 
the  firm  of  Diamond,  Rabin,  Botein 
&  Mackay.  Several  lawyers  of  that 
firm  have  given  considerable  time 
to  the  ASCAP  matter." 

FM  Birthday 

W2X0R,  FM  station  of  WOE,  New 
York,  celebrated  its  first  birthday 
Feb.  28  with  a  total  operating  time 
during  the  year  of  5,422  hours.  The 
station  went  on  the  air  for  the  first 
time  Feb.  28,  1940,  with  a  trans- 

mitter operating  from  Carteret, 
N.  J.,  moving  to  New  York  on  Aug. 
1  with  a  new  Western  Electric 
transmitter  atop  the  skyscraper  at 
444  Madison  Ave.  At  that  time 
W2X0R  increased  its  operating 
schedule  to  15  hours  a  day,  from  9 
a.m.  to  12  midnight,  using  rebroad- 
casts  of  WOR  and  MBS  programs 
as  well  as  special  series  of  broad- 

casts designed  to  demonstrate  the 
full  fidelity  of  FM. 

RUSS  HODGES,  sportscaster  of 
WBT,  Charlotte,  is  the  father  of  a 
baby  girl  born  Feb.  21. 

Network  Changes 

LIGGETT  &  MYERS  Tobacco  Co., 
New  York  (Velvet  tobacco),  on  March 
13  shifts  Professor  Quiz  on  68  CBS 
stations  from  Tues..  9:30-10  p.m.  to 
Thurs.,  10:15-10:45  p.m.  Agency: 
Newell-Emmett  Co,  N.  Y. 

BOWEY'S  Inc.,  Chicago  (Dairi- 
Rich  products),  on  Feb.  23  shifted  re- 
broadcast  time  of  Neivs  d  Rhythm  on 
32  CBS  stations.  Sun.,  from  2:35-3 
p.m.  to  1  :35-2  p.m.  Agency  :  Sorenson 
&  Co.,  Chicago. 

COCA-COLA  Co.,  Atlanta  (soft 
drinks),  on  April  6  adds  a  quarter- 
hour  to  Pause  That  Refreshes  On  the 
Air_o\\  95  CBS  stations.  Sun.,  4:30- 
5:15  p.m.  (now  4:30-5  p.m.).  Agen- 

cy :  D'Arcy  Adv.  Co.,  St.  Louis. 
MILES  LABORATORIES,  Elkhart, 
Ind.  ( Alka-Seltzer),  on  March  7  shifts 
Alec  Templeton  Time  on  33  NBC-Red 
stations  from  Chicago  to  Hollywood. 
Fri.,  7:30-8  p.m.  (EST),  with  West 
Coast  repeat.  7  :.30-8  p.m.  (PST). 
Agency  :  Wade  Adv.  Agency,  Chicago. 

PROCTER  &  GAMBLE  Co,  Cincin- 
nati (Oxydol).  on  March  7  only  shifts 

Everyman's  Theatre  on  65  NBC-Red 
stations,  Fri..  9:30-10  p.m.  (EST), 
from  Hollywood  to  Chicago;  on  March 
14,  to  New  York  for  th  ree  weeks  or 
more.  Agency  :  Blackett-Sample-Hum- mert,  Chicago. 

GOVERNMENT  sanctioned  and  de- 
signed to  combat  hostile  alien 

propaganda.  The  Free  Company, 
volunteer  group  of  writers,  actors 
and  radio  workers  devoted  to  the 
ideals  of  American  democracy,  on 
Feb.  23  started  a  new  dramatic 
series  on  CBS.  Pictured  at  the 
initial  broadcast  in  script  confer- 

ence are  (1  to  r),  Charles  Vanda, 
CBS  western  division  program  di- 

rector; Nancy  Kelly,  actress,  and 
Actor  Burgess  Meredith,  narratcr. 

Boundary  Tower 

WBEN,  Buffalo,  claims  that 
its  new  5,000-watt  transmit- 

ter, being  erected  on  Grand 
Island,  in  the  middle  of  the 
Niagara  River  connecting 
Lakes  Erie  and  Ontario,  is 
nearer  the  U.  S.-Canadian 
boundary  than  any  other 
transmitter  in  the  country. 
The  international  boundary 
runs  only  a  little  more  than 
a  mile  from  WBEN's  52-acre transmitter  site  on  Grand 
Island.  The  station  expects  to 
go  on  the  air  with  its  new 
RCA  5  -  D  X  transmitter 
shortly  after  the  March  29 
reallocation.  Erection  of  two 
475-foot  Blaw-Knox  direc- 

tional towers  was  completed 
last  week. 

WMBG  Night  Boost 
WMBG,  Richmond,  Va.,  on  Feb.  26 
was  granted  authority  by  the  FCC 
to  increase  night  power  from  1,000 
to  5,000  watts  on  1350  kc,  provided 
it  files  a  CP  providing  for  a  direc- 

tional antenna  protecting  WTSP, 
St.  Petersburg,  Fla.  The  FCC  had 
set  for  hearing,  in  an  action  Nov. 
13,  the  original  application  to  in- 

crease night  power  but  granted  a 
Feb.  6  petition  for  reconsideration 
and  grant  without  hearing.  The 
order  is  not  to  be  effective  prior  to 
March  29,  date  of  Havana  Treaty 
assignment  changes. 

ASK  THE  MAN 

WHO  OWES  ONE 

If  you  want  to  know  the  difference  in  rates 

on  Richmond  Stations,  ask  the  man  who  owes 
a  bill  on  one. 

For  instance,  a  minute  spot — evening  time 

—on  WMBG— the  Red  Network  outlet  in  Rich- 

mond costs  only  $15.00.  A  minute  on  the  other 

leading  Richmond  Station — evening  time  rate 

— costs  $35.00.  That  makes  the  money  odds  on 
the  Red  over  2  to  1. 

WMBG  offers  you  the  Red  Network  audi- 

ence— 5000  watts  daytime — 1000  watts  night 

— and  equal  density  of  coverage.  WMBG 

charges  you  only  for  what  it  covers — a  saving 

of  $20.00  on  a  minute  spot — other  savings  in 

proportion.  Before  you  buy — get  the  WMBG 

story.  WMBG,  NBC  Red  Outlet,  Richmond,  Va. 

National  Representative — John  Blair  Co. 
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Pacific  Coast  Programs 

Renewed  by  Langendorf 
LANGENDORF  United  Bakeries, 
San  Francisco,  has  renewed  most 
of  its  announcements  and  pro- 

grams, local  and  network,  includ- 
ing 50  and  100-word  spot  announce- 

ments for  Hollywood  Bread  on 
KSFO  KPO  KFRC  KFBK  KWG 
KTRB  KDON  KHUB  KIRO  KOMO 
KVI,  three  and  four  times  weekly. 
It  also  renewed  its  daily  announce- 

ments for  Dr.  Penland's  Bread  on KNX  and  KPO. 
Langendorf  is  using  three-daily 

spot  announcements  on  KSFO  for 
Holsum  Bread  and  sponsors  the 
Homestead  Amateur  Hour  with 
Benny  Walker,  Mondays  7-8  p.m. 
(PST)  on  KGO;  News  by  Hughes 
on  Don  Lee-Mutual  network  on  the 
Coast,  Monday  through  Friday, 
10-10:15  a.m.  (PST)  and  Adven- 

tures of  Shafter  Parker  on  Don 
Lee-Mutual  network  on  Coast,  Mon- 

day through  Friday,  5:30-45  p.m. 
(PST).  Agency  is  Leon  Livingston 
Adv.,  San  Francisco. 

Kroger  Service 

SIX  days  a  week  Announcer 
Ron  Gamble,  of  WJR,  De- 

troit, extols  to  listeners  the 
delectable  features  of  Kroger 

Tenderay  Beef  on  Kroger's newscasts.  A  hundred  miles 
away,  in  Battle  Creek,  a  76- 
year-old  gourmet  was  carried 
away  by  Gamble's  mouth- watering description,  prompt- 

ly sent  him  a  letter  and  check 
for  $5  asking  Gamble  to  mail 
him  "4  steaks,  2  inches  thick, 
flat  bone  sirloin".  Startled 
Announcer  Gamble,  not  know- 

ing just  what  to  do,  turned 
the  matter  over  to  E.  P. 

Robertson,  Kroger's  Detroit manager,  who  sent  the  steaks 
to  the  Battle  Creek  listener 
with  the  compliments  of 
Kroger's — and  returned  the check. 

Showerman  Decorated 

IRVING  E.  (Chick)  SHOWER- 
MAN,  eastern  sales  manager  of 
NBC-Red,  was  notified  by  the  War 
Department  recently  that  he  has 
been  awarded  the  Order  of  the  Pur- 

ple Heart  with  two  Oak  Leaf 
Clusters  and  the  Silver  Star  Medal 
for  bravery  in  action  during  World 
War  I.  Wounded  three  times,  Mr. 
Showerman  was  a  corporal  in  Bat- 

tery F,  15th  Field  Artillery,  Second 
Division. 

Coast  Chain's  Spots 
FOREMAN  &  CLARK,  Los  An- 

geles (chain  clothiers),  sponsoring 
a  daily  quarter-hour  early  morning 
newscast  on  KFI,  that  city,  on 
March  3  starts  a  similar  type  of 
program  on  KSFO,  San  Francisco, 
and  KJR,  Seattle.  Firm  contem- 

plates adding  other  stations  to  the 
list.  Augmenting  its  present  sched- 

ule, the  concern  is  planning  a  one- 
minute  transcribed  announcement 
campaign  for  the  Easter  season. 
Stations  in  communities  where 
there  are  Foreman  &  Clark  stores 
will  be  utilized.  Milton  Weinberg 
Adv.  Co.,  Los  Angeles,  has  the  ac- 
count. 

CHILDREN 

rj'i^  WHEN  THSy  LISTEN 
-THE  FAMILY  BUYS! 

KEX  has  done  a  notable  job  of  building  a  children's 
audience.  Last  year  the  station  received  an  educational 
award  from  Ohio  State  University. 

"p^  "Reading  Is  Fun"  is  presented  by  the  Portland  Junior League  and  the  Library  Association  of  Portland.  So 
great  has  been  the  response  that,  according  to  Mrs. 
Marion  Herr,  head  of  the  library  children's  depart- 

ment: "It  has  been  necessary  to  purchase  additional copies  of  all  books  dramatized  in  order  to  meet  the 
demand."  For  a  children's  audience  buy  KEX. 

KGW « KEX 
620  KC 

5000  W*nS  DHTS-1000  WAnS  HIGHTS 
NBC  RED 

1160  KC 
5000  WtTTS  CQNTIKUOUS 

NBC  BLUE 
National  Representatives  — EDWARD  PETRY&  CO.,  Inc. 
Operated  in  the  Public  Interest  by 

THE  OREGONIAN 
The  Creat  Newspaper  of  the  West 

Movin'  Day  Discs 

A  SERIES  of  13  spot  announce- 
ments for  placement  on  local  sta- 

tions is  included  in  a  35-piece  sales 
promotion  kit  now  being  issued  by 
the  RCA  tube  and  equipment  divi- 

sion of  RCA  Mfg.  Co.,  Camden,  to 
its  servicemen  for  use  in  connection 
with  Radio's  Movin'  Day  March  29. 
Units  in  the  kit  together  with  a 
full-page  advertisement  that  day  in 
the  Saturday  Evening  Post  urge 
radio  owners  to  have  a  competent 
serviceman  retune  their  push- 

button sets  and  to  "retube  when  you 

retune". Characteristics  of  FM 

Shown  in  Special  Disc 
SPECIALLY  prepared  for  its 
members,  as  an  aid  in  the  promo- 

tion of  frequency  modulation  by 
FM  stations  all  over  the  country, 
FM  Broadcasters  Inc.  on  Feb.  28 
issued  a  double-faced  16-inch  tran- 

scription comprising  two  special  15- 
minute  programs  designed  to  show 
the  full-fidelity  capabilities  and 
other  advantages  of  FM. 

Included  in  the  two  programs, 
which  may  be  coupled  if  desired 
into  a  full  half-hour  show,  are 
musical  selections,  unusual  sound 
effects,  comparisons  of  tonal  qual- 

ity in  standard  AM  broadcasting 
and  FM.  The  continuity,  aimed  at 
outlining  each  of  FM's  principal virtues,  has  been  prepared  by  Dick 
Dorrance.  Recording,  using  latest 
methods  and  equipment,  was  done 
by  World  Broadcasting  System.  The 
discs  were  distributed  without 
charge  to  all  members  of  FM 
Broadcasters  Inc.,  as  part  of  the 
organization's  service  work,  and 
will  be  aired  only  over  FM  stations. 

BMI  Tunes  in  Canada 

ANNOUNCING  that  it  has  com- 
pleted arrangements  for  having  its 

popular  tunes  printed  in  Canada, 
Broadcast  Music  Inc.  reported  that 
a  Canadian  edition  of  5,000  copies 
of  "I  Hear  a  Rhapsody"  was  sold within  a  week  and  that  a  second 
printing  of  the  same  number  of 
copies  also  was  exhausted  in  a 
week.  Best  selling  records  in  Cana- 

da are  "I  Hear  a  Rhapsody", 
"Frenesi",  and  "You  Walk  By",  in 
that  order,  BMI  states,  adding  that 
aside  from  war  songs  more  than 
90%  of  the  tunes  ordered  in  the 
Dominion  are  either  published  by 
or  licensed  through  BMI. 

^^^^^ 

C  H  N  S 

Halifax 

Nova  Scotia 

The  Busiest 

Commercial 

Radio  Station 

of  the  Maritimes 

JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 

RULING  PROTESTED 

IN  BROOKLYN  CASE 

PROTESTING  a  proposed  FCC  de- 
cision which  would  eliminate  both 

WCNW  and  WMBQ,  Brooklyn  sta- 
tions, and  turn  over  their  operating 

time  on  1500  kc.  to  WWRL,  Wood- 
side,  L.I.  [Broadcasting,  Feb.  10], 
Arthur  Faske,  licensee  of  WCNW, 
last  Monday  filed  with  the  FCC  ex- 

ceptions to  the  proposed  findings, 
along  with  a  request  for  oral  argu- 

ment, a  petition  for  reconsideration, 
and  a  statement  in  support  of  the 
request. 

The  requests  are  based  on  "new evidence"  now  available  to  the 
Brooklyn  station,  it  is  claimed, 
which  is  sought  to  be  introduced  in 
support  of  WCNW's  application  for lie  ense  renewal.  The  WCNW  excep- 

tions and  requests  were  filed  by 
Bernard  A.  Grossman,  the  station's counsel.  On  Feb.  27  Gustave  A. 
Gerber,  counsel  for  WWRL,  filed 
notice  that  he  desired  to  appear 
and  participate  in  the  oral  argu- ment. 

Listing  27  exceptions  to  the  pro- 
posed decision,  WCNW  maintained 

that  "the  punishment  proposed  does 
not  fit  the  crime — alleged  engineer- 

ing deficiencies  —  and  took  issue 
with  various  "erroneous"  findings 
regarding  WCNW's  operation  and 
Mr.  Faske's  financial  qualification. 
Holding  in  its  petition  for  recon- 

sideration that  public  interest,  con- 
venience and  necessity  would  not  be 

served  by  authorizing  fulltime  op- 
eration of  WWRL  on  1500  kc, 

WCNW  cited  newspaper  accounts 
and  statements  by  public  officials  in 

support  of  its  charges  "on  informa- 
tion and  belief"  regarding  German- 

language  broadcasts  of  WWRL,  in- 
cluding alleged  un-American  activi- 

ties by  a  German  -  language  an- nouncer on  WWRL.  WCNW  also 
charged  that  WWRL  operated  a 
lottery  in  violation  of  the  Com- munications Act  of  1934. 

Hormel  Drops 

GEORGE  A.  HORMEL  &  Co.,  Aus- 
tin, Minn,  (meat),  will  discontinue 

sponsorship  of  Burns  &  Allen  on 
March  24.  Program  is  currently 
heard  on  the  NBC-Red,  Mondays, 
7:30-8  p.m.  While  no  reason  was 
given  for  the  action  by  BBDO, 
New  York,  the  agency  in  charge,  it 
is  understood  that  a  $2,000  increase 
asked  for  the  renewal,  making  the 

package  price  of  the  show  approxi- mately $14,500,  was  in  large  part 
responsible  for  the  decision.  No 
future  radio  plans  have  been  di- 

vulged by  the  agency,  but  is  under- stood the  company  will  not  sponsor 
another  network  program  until 
next  Fall. 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 
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Edwin  MuUinax  Named 

To  Direct  New  WLAG 

THE  NEW  WLAG,  LaGrange,  Ga., 
plans  to  begin  operation  April  15, 
according  to  Edwin  Mullinax,  gen- 

eral manager.  Authorized  last  No- 
vember by  the  FCC,  the  station  will 

operate  on  1240  kc.  with  250  watts. 
Mr.  Mullinax,  23,  was  formerly 

program  director 
of  WHMA,  An- 
niston,  Ala.,  and 
is  one  of  the 
youngest  execu- tives in  radio.  He 
also  has  served 
with  WSIX, 
Nashville.  James 
Hudson,  formerly 
of  WSIX,  has 

T,,         „.  been  named  chief 
Mr.  Mullinax  engineer. WLAG  is  licensed  to  LaGrange 

Broadcasting  Co.,  a  partnership  of 
Eoy  C.  Swank,  publisher  of  the 
LaGrange  Daily  News;  Fuller  Cal- 

loway, of  the  Fuller  Calloway 
Foundation  in  LaGrange,  and 
Arthur  Lucas  and  William  Jenkins, 
theater  owners.  Studios  are  in  the 
Daily  News  Bldg.  A  Gates  trans- 

mitter and  a  190-foot  Wincharger 
tower  will  be  used. 

Canadian  Stations  Help 

Dominion's  War  Drives 
OVER  4,000  hours  of  free  time  in 
the  form  of  spot  announcements 
was  contributed  during  1940  by 
members  of  the  Canadian  Assn.  of 
Broadcasters,  according  to  a  pre- 

liminary compilation.  For  the  first 
half  of  1940  the  58  members  of  the 
CAB  contributed  in  spot  announce- 

ments a  total  of  2,058  hours,  mostly 
in  evening  time,  worth  $165,393. 

As  more  time  was  contributed  in 
the  latter  half,  the  CAB  members 
gave  close  to  $375,000  in  time  last 
year  to  announcements  for  Ca- 

nadian war  loans,  war  savings  cer- 
tificates. Red  Cross,  Canadian 

Legion,  Finnish  Relief,  Navy 
League,  YMCA,  Imperial  Order 
Daughters  of  the  Empire,  British 
War  Victims,  Better  Business  Bu- 

reaus, and  to  the  regular  charities. 
The  figures  take  into  account  only 
such  time  as  the  broadcasting  sta- 

tions themselves  gave.  Time  con- 
tributed by  commercial  sponsors  is 

not  counted  in  this  total. 

Across  the  Border 
FIRST  INTERNATIONAL 
military  camp  interview  was 
staged  March  3  at  Fort  Ni- 

agara, Youngstown,  N.  Y., 
when  Lotta  Dempsey,  Can- 

adian Broadcasting  Corp. 
commentator,  told  a  CBC  na- 

tional network  about  life  in 
a  U.  S.  Army  Camp.  Miss 
Dempsey  was  the  first  woman 
commentator  to  visit  a  Can- 

adian military  camp  for  a 
network  interview,  and  was 
picked  for  this  international 
broadcast.  She  was  guest  of 
the  headquarters  staff  of  the 
camp  at  Fort  Niagara. 

DIRECT  from  the  fort  (Knox) 
comes  a  series  of  programs  on 
WHAS,  Louisville,  written  and  pre- 

sented by  enlisted  men  and  officers. 
Dudley  Musson,  WHAS  production 
director,  is  in  charge.  Here  a  group 
of  enlisted  men  from  the  Sixth  In- 

fantry, armored,  rehearses  sound 
effects  for  the  opening  program. 

WISH  Joins  Blue 

WISH,  Indianapolis,  now  under 
construction  and  scheduled  to  start 
operation  May  1,  will  become  a 
member  of  NBC  Basic  Blue  on  that 
date.  The  station  will  operate  on 
1280  kc.  with  5,000  watts  day  power 
and  1,000  watts  night  on  a  direc- 

tional antenna.  Evening  hour  rate 
will  be  $180  for  WISH,  owned  by 
the  Capital  Broadcasting  Corp., 
with  cut-in  announcements  at  $15 
night,  $7  day  and  $11  Sunday  after- 

noon. Between  now  and  May  2, 
four  other  stations  will  join  NBC, 
bringing  the  NBC  Basic  Blue  sta- 

tions to  101,  supplementaries  to  61 
and  Basic  Red  to  73,  a  total  for 
both  NBC  networks  of  235  stations. 
New  Stations  are  WTRY,  Troy,  and 
woe,  Davenport,  on  March  16; 
WORD  Spartanburg,  S.  C,  on 
March  29,  and  WWVA,  Wheeling, 
on  May  2. 

WCED  Additions 
ANNOUNCEMENT  of  additions 
to  the  staff  of  the  new  WCED,  Du- 
Bois,  Pa.,  has  been  made  by  Robert 
S.  Webster,  general  manager.  The 
new  local,  which  went  on  the  air 
Feb.  14,  is  licensed  to  Tri-County 
Broadcasting  Corp.  headed  by  H. 
T.  Gray,  publisher  of  the  DuBois 
Courier  &  Express,  and  employs 
250  watts  on  1200  kc.  In  addition 
to  his  present  duties,  Mr.  Webster, 
formerly  of  WCAE,  Pittsburgh, 
has  also  absorbed  those  of  commer- 

cial manager.  Josephine  Andrews, 
formerly  with  WCAU,  Philadel- 

phia, has  been  named  program  di- 
rector and  Clifford  Gorsuch,  pre- 
viously with  WMBS,  WJLS,  WCHS 

and  WSLB,  has  been  appointed 
chief  engineer.  Equipment  is  RCA 
throughout  and  a  300-foot  vertical 
antenna  has  been  erected.  Studios 
and  executive  offices  are  located  at 
80  Park  Place. 

DISCS  FOR  CAMELS 

SHIPPED  TO  ORIENT 

AN  AMERICAN  commercial  pro- 
gram will  be  heard  in  the  Philip- 

pine Islands  April  4  when  KZRH, 
Manila,  and  KZRC,  Cebu,  recent 
affiliates  of  NBC,  broadcast  a  tran- scribed version  of  the  Feb.  20 
NBC-Red  program  featuring 
Xavier  Cugat  and  Yvette,  spon- 

sored by  R.  J.  Reynolds  Tobacco 
Co.  for  Camels. 

The  same  procedure  will  be  fol- lowed thereafter  for  each  of  the 

Cugat  programs  and  the  two  short- wave affiliates  of  the  Philippine 
stations  will  rebroadcast  the  pro- 

gram to  the  entire  South  Pacific 
area,  China,  Borneo,  Singapore  and 
Indo  China.  NBC  estimates  100,000 
licensed  radio  sets  in  the  Islands 
alone. 
KGU,  NBC's  affiliate  in  Hono- 

lulu, Hawaii,  also  takes  the  pro- 
gram via  transcription,  presenting 

it  20  days  after  the  original  pro- 
gram in  New  York.  According  to 

Wm.  Esty  &  Co.,  New  York,  18 
NBC-Red  stations  in  the  south  and 
southeast  United  States  have  been 
added  to  the  program,  making  a 
total  of  83  NBC-Red  stations, 
Thursdays,  7:30-8  p.m.  The  half- hour  also  is  shortwaved  to  South 
America  on  WRCA  and  WNBI, 
NBC's  shortwave  stations,  at  9:15 
p.m.  Thursdays  with  commercials 
and  all  announcing  in  Spanish. 

10,000  NEW  CUSTOMERS 
FOR  A  COFFEE  BRAND 

JOHN  B.  BEMAN,  legal  adviser  of 
Pennzoil  Corp.,  Los  Angeles  (pe- 

troleum products),  for  the  past  20 
years,  has  been  elected  president.  He 
succeeds  the  late  Norman  M.  Day. 

HUNDREDS  OF  THOUSANDS  OF  50c 
PURCHASES  FOR  A  DRUG  CHAIN 

THE  MODERN 

WEBSTER  DICTIONARY 

The  Radio  Premium  of  the  Year! 

The  Modern  Webster  Dictionary  has 
scored  one  smashing  premium  success 
after  another!  And  no  wonder! 
Though  it  costs  you  only  10c,  it  is 
full  library  size,  bound  in  flexible 
Lexide.  Its  416  pages  define  over 
40,000  words  .  .  .  contain  32  pages 
of  full  color  maps  and  many  valuable 
supplements!  It  has  everything  a  prac- 

tical premium  needs — flash,  utility,  ap- 
peal, low  cost.  A  post  card  will  bring 

you  a  sample  to  prove  it. 

Address  Department  B-3 
THE  WORLD  PUBLISHING  CO. 
2231  W.  110  Si.  Cleveland,  O. 

KZRH  MANILA 

"The  Voice  of  the  Philippines^^ 

Clear  Channel  •710  Kilocycles  •  10,000  Watts 

and KZRC  CEBU  CITY 

''The  Voice  of  Cebu'' 

Announce  their  Affiliation 

with  the 

NATrONAL  BROADCASTING  COMPANY 

For  further  and  complete  information  on 

these  modern,  American-operated  stations  and 

the  Philippine  Market  ... 

Call  or  write 

INTERNATIONAL  RADIO  SALES 

Chicago New  York San  Francisco 

WBAL  mans  jSuiimSS 
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FEDERAL  COMMUNICATION  COMMISSION 

FEBRUARY  24  TO  FEBRUARY  28,  INCLUSIVE 

Decisions  .  .  . 
FEBRUARY  19 

(Correction) 
KWTO,  Springfield,  Mo. — Set  for  hearing 

application    CP    increase    hours    to  unl., 
directional  antenna,  560  kc  1  kw  5  kw  D. 

FEBRUARY  25 
WTAG,  Worcester,  Mass. — Granted  CP 

increase  to  5  kw  N  &  D,  new  radiators, 
directional,  580  kc. 
KGGF,  Coffeyville,  Kan.— Granted  tem- porary license  renewal  1  kw  500  w  N 

starting  3-29-41,  pending  final  action  on amended  application. 
WNAD,  Norman,  Okla. — Granted  CP 

move  transmitter,  change  to  640  kc  D  only, new  antenna. 
WABI,  Bangor,  Me.— Granted  CP  new 

transmitter,  directional  after  sunset  Chi- 
cago, change  to  910  kc  after  March  29, increase  to  5  kw. 

WCFL,  Chicago — Granted  CP  increase  to 
10  kw  unl.  on  970  kc,  new  transmitter,  di- rectional. 
WINS,  New  York — Granted  CP  new 

transmitter,  directional,  increase  from  1  to 
50  kw,  change  to  1000  kc  under  treaty, increase  hours  to  unl. 
NEW,  Lewistown  Broadcasting  Co.,  Lew- 

istown.  Pa. — Granted  CP  1500  kc  250  w unl. 
SET  FOR  HEARING— WFNC,  Fayette- 

ville,  N.  C,  application  voluntary  assign- 
ment of  license  etc.  ;  NEW,  Federated 

Publications,  Grand  Rapids,  CP  FM  46.1 
mc,  also  Battle  Creek,  48.1  mc,  and  Lan- 

sing 47.1  mc,  in  consolidated  hearing; 
NEW,  W<estern  Gateway  Broadcasting 
Corp.,  Schenectady,  CP  1210  kc  350  w 
unl.,  to  be  heard  with  application  of  Van 
Curler  Broadcasting  Corp. ;  NEW,  Parkers- 
burg,  Sentinel  Co.,  Parkersburg,  W.  Va., 
CP  1310  kc  250  w  unl.  ;  KOVO,  Provo, 
Utah,  consent  voluntary  assignment  license. 
MISCELLANEOUS— WCRC,  Brentwood, 

N.  Y.,  granted  modification  CP  new  inter- 
national station ;  WCBX,  same ;  WCSH, Congress  Square  Hotel  Co.,  Portland,  Me., 

granted  modification  CP  directional,  in- 
crease to  5  kw  940  kc,  for  extension  of completion  date. 

FEBRUARY  26 
LICENSE  RENEWALS:  W3XEP,  Cam- 

den ;  W9XUI,  Iowa  City ;  W3XE,  Phila- 
delphia ;  W3XP,  Philadelphia ;  W2XH, 

Schenectady  ;  W2XWE,  Albany  ;  W8XUM, 
Columbus ;  W9XWT,  Eastwood,  Ky. : W9XYZ,  St.  Louis. 
MISCELLANEOUS— WQBC,  Vicksburg, 

Miss.,  dismissed  rehearing  petition  against 
grant  to  WTJS,  Jacksonville,  10-22-40  ; 
WMBG,  Richmond,  granted  petition  for  re- 

consideration and  grant  without  hearing, 
setting  aside  action  of  11-13-40  setting  for 
hearing  application  of  WMBG  for  mod- 

ification of  license  to  increase  to  5  kw,  but authorization  will  be  withheld  pending  filing 
by  WMBG  and  FCC  approval  of  CP  appli- 

cation specifying  radiation ;  Worcester Broadcasting  Inc.,  Worcester,  Mass.,  adopted decision  and  order  denying  rehearing  di- rected against  of  grant  12-17-40  to  C.  T. Sherer  Co.  Inc.,  Worcester;  WREN,  Law- rence, Kan.,  denied  petition  for  action  on application,  etc.,  directed  against  action of  2-4-31  granting  part  application  of WREN  for  CP  5  kw  increase  N  to  5  kw  ; WBAX,  Wilkes-Barre,  denied  petition  to set  aside  ruling  of  2-7-41  extending  date of  oral  argument  to  3-13-41 ;  WRDO,  Au- gusta, Me.,  set  for  further  hearing  appli- cation license  renewal  in  order  to  obtain full  information. 
FEBRUARY  27 

WSBT,  South  Bend,  Ind.— Adopted  memo- 
randum opinion  covering  action  of  10-1-40 

granting  CP  change  transmitter,  change 
1360  to  930  kc  etc.,  on  condition  applicant 
disposed  of  interest  in  WFAM. 

FEBRUARY  28 

MISCELLANEOUS— KFJI,  Klamath 
Falls,  Ore.,  granted  continuance  hearing  to 
May;  WSOY,  Decatur,  111.,  granted  leave  to 
amend  application  for  CP  to  1560  kc  (under 
treaty),  increase  power;  WTAL,  Tallahas- 

see, Fla.,  granted  extension  to  3-29-41  to 
file  proposed  findings  re  renewal ;  WGNY, 
Newburgh,  N.  Y.,  granted  leave  amend  ap- 

plication to  1220  kc  under  treaty,  in- 
crease to  250  w  unl.,  March  6  hearing 

cancelled  ;  >PEW,  Stephen  R.  Rintoul,  Stam- 
ford. Conn.,  granted  continuance  hearing 

pending  action  on  petition  to  reconsider  and 
grant  application  new  station  ;  NEW,  Old 
Colony  Broadcasting  Co.,  Brockton,  Mass., 
granted  dismissal  without  prejudice  appli- 

cation 1160  kc  500  w  D. 

Applications  .  .  . FEBRUARY  24 

WPRP,  Ponce,  P.  R. — Modification  CP new  transmitter  etc.,  amended  to  1520  kc 
under  treaty. 
WAGE,    Syracuse— Modification    CP  re 
WHEB,  Portsmouth,  N.  H. — Voluntary assignment  license  to  WHEB  Inc. 
WNYE,  Brooklyn — CP  change  to  42.1 mc  increase  power  etc.,  amended  to  FM. 

FEBRUARY  25 

WDEL,  Wilmington,  Del. — Modification CP  increase  power  etc.,  amended  to  1150  kc under  treaty. 
WAPI,  Birmingham— CP  change  to  1070 kc  50  kw  unl.  directional,  under  treaty. 
NEW,  Portsmouth  Radio  Corp.,  Ports- 

mouth, Va. — CP  1500  kc  250  w  unl.,  1490 kc  under  treaty. 
WSAM,  Saginaw.  Mich. — Modification  li- cense to  1400  kc  250  w  N  &  D  unl.,  under treaty. 
NEW,  Roy  St.  Lewis,  Norfolk,  Va. — CP 1200  kc  250  w  unl.,  1230  kc  under  treaty. 
NEW,  King-Trendle  Broadcasting  Corp., 

Grand  Rapids— CP  45.5  mc  FM  4,340  sq. miles. 
WAAF,  Chicago — CP  increase  power  etc., 

amended  to  1  kw  N  &  D,  change  trans- 
mitter, antenna. 

WDGY,  Minneapolis — CP  directional  N, increase  power  etc.,  amended  to  ask  1130 
under  treaty,  move  trans.,  change  direc- tional antenna. 
KWJJ,  Portland,  Ore.— Modification  CP directional  N,  etc.,  re  directional  antenna. 
KHSL,  Chico,  Cal. — CP  increase  to  1  kw N  &  D  directional,  asking  1260  kc,  1290 

under  treaty. 
NEW,  Standard  Broadcasting  Co.,  Los 

Angeles — CP  45.1  mc  1427  sq.  miles, 
amended  to  5707  sq.  miles,  change  trans- mitter, etc. 

FEBRUARY  27 
WJR,  Detroit — CP  FM  43.7  mc.  amended 

to  45.3  mc  6,800  sq.  miles,  change  trans, 
etc. WISN,  Milwaukee — Modification  CP  new 
transmitter  etc.,  to  change  type  of  trans- mitter. 
WTAQ,  Green  Bay,  Wis. — CP  change antenna. 
W6XHH,  W6XHT,  Los  Angeles— Modifi- cation CP  new  television  stations  to  extend 

commencement  date. 
FEBRUARY  28 

WLAK,  Lakeland,  Fla. — Authority  to transfer  control  to  Russell  E.  Baker. 
KFH,  Wichita — Modification  CP  as  modi- 

fied for  new  transmitter,  directional  N, 
etc.,  asking  1330  kc  under  treaty. 
KGHL,  Billings,  Mont. — Modification  of 

CP  for  directional  N,  increase  power  etc., 
asking  790  kc  under  treaty. 

Tentative  Calendar  .  .  . 

MARCH  6 
WGNY,  Newburgh,  N.  Y. ;  NEW,  Stephen 

R.  Rintoul,  Stamford,  Conn. — Each  seeks CP  1370  kc  250  w.  unl. 
MARCH  28 

KGNO,  Dodge  City,  Kan. — Modification license  to  1340  kc  500  w  1  kw  D  unl. 
NEW,  J.  C.  Kaynor,  EUensburg,  Wash. 

—CP  1310  kc  250  w  unl. 
APRIL  3 

WTMC,  Ocala,  Fla.^ — License  revocation, 
to  be  heard  by  Com.  Walker ;  WDLP,  Pan- ama City,  same. 

APRIL  10 
NEW,  Granite  District  Radio  Broadcast- 

ing Co.,  Murray,  Utah — CP  1500  kc  (1490 under  treaty)  250  w  unl. 
APRIL  11 

NEW,  J.  Leslie  Doss,  Bessemer,  Ala. — CP  1370  kc  250  w  unl. 

ALLEN  B.  DU  MONT  Television 
Laboratories  is  demonstrating  televi- 

sion with  625  lines,  15  frames,  each 
Wednesday  and  Friday  afternoon 
through  March  20  in  the  company's studios  at  515  Madison  Ave.,  New York. 

KIDDIES  at  recess  hear  daily 
talks  by  Jim  Cooper,  newscaster  of 
WBNS,  Columbus.  Riding  in  the 
new  police  safety  car.  Cooper  talks 
over  a  p. a.  system  about  safety.  He 
gets  much  of  the  credit  for  a  de- cline in  Columbus  traffic  accidents. 

CBS  Conference 

Holds  Discussion 

Of  Latin  Program 
Plans   for   Extension   of  Its 

'Air  School'  Considered 

CLIMAXING  the  First  Interna- 
tional Conference  of  the  School  of 

the  Air  of  the  Americas,  formed  in 
1940  by  CBS  as  an  extension  of  the 
11-year-old  American  School  of  the 
Air  programs,  was  a  dinner  given 
March  1  at  the  Waldorf-Astoria 
Hotel,  New  York. 

Broadcast  on  CBS  from  the  din- 
ner were  speeches  by  W.  B.  Lewis, 

CBS  vice-president  in  charge  of 
broadcasts;  Dr.  Leo  S.  Rowe,  di- 

rector-general of  the  Pan-Ameri- 
can Union,  and  Nelson  Rockefeller, 

coordinator  of  commercial'  and  cul- 
tural relations  between  the  Ameri- 

can republics  for  the  National  De- fense Council. 
Leading  educators,  Government 

officials  and  broadcasters  from  all 
parts  of  the  Western  Hemisphere 
were  invited  by  CBS  to  attend  the 
three-day  conference  which  opened 
Feb.  ̂   in  Atlantic  City,  coinci- 

dent with  the  annual  meeting  of 
the  American  Assn.  of  School  Ad- 

ministrators, and  continued  Feb. 
28  and  March  1  in  New  York. 

Promoting  Understanding 
At  the  first  session,  Sterling 

Fisher,  CBS  director  of  education 
and  radio  talks,  described  how  the 
School  programs  are  designed  "to 
promote  deeper  understanding  and 
appreciation  of  each  other's  his- 

tory and  culture,  needs  and  achieve- 
ments, among  the  peoples  of  the  22 

American  nations." Already  broadcast  from  Spanish 
and  Portuguese  scripts  in  many 
American  nations,  and  in  English 
in  Canada  and  the  United  States, 
the  programs  will  be  heard  next 
autumn  in  18  Latin  American  na- 

tions by  many  of  the  64  new  CBS 

affiliated  stations  in  those  lands. 
Also  at  the  first  session  was  a  dem- 

onstration broadcast  from  the  CBS 

series  "Tales  From  Far  and  Near", 
as  produced  by  Nila  Mack,  CBS  di- 

rector of  children's  programs. 
The  morning  session  Feb.  28 

opened  with  a  demonstration  of  the 
CBS  "New  Horizons"  series  of  the 
School  of  the  Air,  followed  by  sev- 

eral addresses  including  one  by 
Edmund  Chester,  CBS  director  of 
Latin  American  relations. 

Sectional  meetings  at  the  Wal- 
dorf included  a  business  women's 

meeting  with  a  ten-minute  broad- cast from  Buenos  Aires;  a  panel 
survey  of  the  different  evaluation 
experiments  now  going  on  in  the 
United  States  with  Dr.  Paul  F. 
Lazarsfeld,  director  of  radio  re- 

search at  Columbia  U,  and  I.  Keith 
Tyler  of  Ohio  U  among  the  par- 

ticipants ;  discussion  of  "Production 
of  Broadcasts"  Math  Earle  McGill, 
CBS  director,  presiding  and  a 
script  writing  section  with  Max 
Wylie,  director  of  the  CBS  script 
department,  as  chairman. 

At  the  March  1  session  William 
Fineshriber,  director  of  the  CBS 
music  department,  presided  over  a 
demonstration  of  CBS  music  pro- 

grams for  the  School,  dealing  es- 
pecially with  North  American  and 

Latin  American  folk  music.  In  CBS' 
studio  building  on  E.  52d  St.,  Gil- 

bert Seldes,  CBS  director  of  tele- 
vision programs,  was  chairman  at  a 

demonstration  of  color  television, 
after  which  a  final  session  was  held 
at  the  Waldorf  on  Pan  American 
news.  Paul  W.  White,  CBS  direc- 

tor of  news  broadcasts,  acted  as 
chairman,  and  William  L.  Shirer, 
CBS  European  reporter  now  in 
this  country,  gave  a  talk  on  news 
broadcasting  from  Europe. 

WCBI  Staff  Additions 

WCBI,  Columbus,  Miss.,  has  _  aug- 
mented its  announcing  and  engineer- 

ing staffs.  Joe  Byars  has  been  added 
as  chief  announcer  and  Charles  Holt 
as  announcer  while  Paul  Cresap  has 
been  made  program  director.  James 
Arrendale  has  been  made  chief  engi- 

neer, succeeding  Robert  Montgomery, 
while  Vasco  Rhoden  has  been  added 
as  an  engineer. 

MAYOR  Le  Craw  of  Atlanta  gets 
something  with  which  to  remember 
his  inauguration.  Program  director 
John  Fulton  (right),  of  WGST  pre- 

sents his  honor  with  a  transcrip- 
tion of  the  inaugural  ceremonies 

which  were  broadcast  over  the  sta- 
tion. Mrs.  Paula  Wilhite,  secretary 

and  treasurer  of  WGST,  looks  on 
as  the  Mayor  receives  the  gift. 
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CLA7§$IFIED 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  Issue. 

Help  Wanted 

jAnnouncer  -  Texas — give  all  first  letter.  Ex- perience,   salary,   age,    photo.    Box  262, 
'  Broadcasting. 

■Announcer  Engineer — Hundred  dollars  per 1  month.  Send  transcription,  availability. 
.    Box  263,  Broadcasting. 

Openings  on  Hand! — for  qualified  em- 
.  ployees — every  department  —  announcers, 
,  operators,  combinations,  transradio  press, 
'  salesmen,  etc.,  except  talent.  National 
■  Radio  Employment  Bureau,  Box  864, I    Denver,  Col. 

promotion  Manager  —  midwestern  clear- channel  outlet,  network  affiliate.  State 
age,  expected  salary,  married  or  single, 
experience.  Include  photo  and  samples 
of  work.  Box  259,  Broadcasting. 

Announcer — all  around,  who  can  write  good 
I   advertising  copy  and  sell,  must  have  car. 

Local  independent  station  Southwestern 
state.   Give  full  information  experience, 
enclose  snapshot.  Salary  needed.  Box  260, 

)  Broadcasting. 

Broadcast  Engineer — preferably  with  some 
college  education,   familiar  with  adjust- 

'   ment  of  transmission  lines  and  antenna 
(  systems,  for  position  with  Washington 

consulting  engineer.  State  details  of  ex- 
'   perienee  and  education ;  also  salary  de- 
■  sired.  Box  253,  Broadcasting. 

Salesman — well  established  MBS  affiliate 
,  South  East  offers  excellent  opportunity 

to  producer.  Drawing  account  plus  com- 
mission. Will  consider  only  experienced 

aggressive  sober  salesman  who  wants  to 
get  ahead.  Write  full  details  concerning 
yourself  to  Box  246,  Broadcasting. 

Our  organization  conducts  special  promo- 
tional radio  campaigns — we  need  a  sales 

executive  to  contact  stations  and  present 
our  proposition.  Must  have  car  and  be 
willing  to  travel  extensively.  Must  be 
forceful  salesman.  Position  will  pay  sal- 

]  ary,  expenses,  plus  bonus.  Beplies  will be  treated  confidential  but  must  contain 
)  full  information  regarding  yourself.  Box 

261,  Broadcasting. 

[Salesman — chance  for  right  man  to  be- come number  two  man  in  commercial 
department  of  NBC  local  eastern  sta- 

tion ;  200,000  in  primary  ;  big  undeveloped 
potential ;  big  opportunity  for  real  pro- 

ducer. Man  experienced  in  local  sales  pre- 
ferred. Good  starting  salary  or  draw. 

Personal  interview  necessary.  Write  full 
,  details  to  Box  247,  Broadcasting. 

iraduate  (college)  Communications  Engi- 
neers— opening  in  large  broadcasting  or- 

ganization for  engineer  experienced  in 
broadcast  allocation,  field  intensity  sur- 

vey, antenna  design,  and  license  applica- 
tion work.  FM  knowledge  and  experience 

desirable  but  not  essential.  Also  opening 
for  recent  graduate  interested  in  broad- 

cast engineering  (not  operations).  Must 
have  above-average  record  in  recognized 
college  giving  communications  (not  E.  E. ) 
course.  Give  age.  Qualifications,  refer- 

ence, salary  requirements,  photo.  Box 
252,  Broadcasting. 

Situations  Wanted 

tladio  Sales  Executive — widely  known  in 
advertising  agency  field.  BACKGROUND : 
Agency,  plus  considerable  selling  experi- 

j  ence  with  nationally  known  newspaper 
and  radio  station  representatives.  Pres- 

ently associated  with  large  regional  net- 
)1 1  work  in  executive  capacity.  Thoro  knowl- 
-  edge  of  national  markets,  merchandising 

and  marketing.  Interested  in  making  con- 
nection   with    recognized    radio  station 

representatives  or  in  national  sales  for 
■  high-powered  station.  Salary  commensur- 
7  ate   with   record   and   ability.    Box  251, 
'  Broadcasting. 

Situations  Wanted  (Continued) 

News  Editor,  Interviewer — (WLS  experi- 
ence) will  present  HOBBY  STARS  show. 

Phil  LaMar,  Box  54,  Hammond,  Indiana. 

Commercial  Writer — young  woman  good  at 
informal,  conversational  type  of  commer- 

cial. Substantial  advertising  background 
— planning,  writing.  Box  250,  Broad- casting. 

Program  Director — nine  years  in  radio. 
Also  announcing  and  sales  experience. 
Proven  ideas  for  building  local  sales. 
Now  employed.  Box  258,  Broadcasting. 

Account  Executive — experienced,  selling, 
writing,  production.  Sales  record,  refer- 

ences, married,  dependable,  temperate. 
Now  employed.  Connection  wanted  with 
live  station  in  good  market.  Box  257, Broadcasting. 

Seventeen  Years  Behind  the  Mike — program 
director  employed  in  major  city  desires 
change  as  busy  executive's  assistant. Go  anywhere.  Qualified  news,  sports, 
sales.  Box  256,  Broadcasting. 

Apprentice — script  and  production.  Young, 
married.  Christian,  now  employed,  am 
studying  latest  technique  with  C.B.S. 
directors.  Years  of  experience,  theatricals, 
publicity,  newspaper,  advertising.  Will 
start  as  apprentice  with  station  or  agency. 
Excellent  references.  Box  245,  Broad- casting. 

First  Class  Announcer — wishes  position with  first  class  network  affiliate.  Has 
tested  morning  chatter  show.  Wants  to 
locate  in  metropolitan  area.  Thirty  years 
old,  married,  college  education.  Network 
reference.  Able  to  handle  any  assignment. 
Address  Box  249,  Broadcasting. 

Commercial  -  Promotion  Manager  —  knows 
how  to  sell  local  and  national  accounts 
.  .  .  and  keep  them  sold.  Will  accept 
full  responsibility  for  eopywriting,  pub- 

licity and  merchandising.  Advertising 
agency  background.  University  trained ; 
28 ;  married.  Interesting  proposition  for 
new  or  established  station.  Box  254, 
Broadcasting. 

Radio  Executive — three  years  with  top- 
flight New  York  advertising  agency  and 

six  years  station  experience  desires  con- 
nection outside  New  York  City.  Back- 
ground embraces  all  phases  of  radio : 

buying  and  selling  time  and  talent ;  pro- 
gram supervision,  writing  and  produc- 

tion ;  general  administrative  work ;  pub- 
licity, research,  etc.  Writer  believes  this 

thorough  knowledge  of  radio  in  both 
station  and  agency  fields  would  be  valu- 

able to  progressive  local  agency  or  sta- 
tion. Box  255,  Broadcasting. 

For  Sale 

250  Watt  Station — will  sell  all  or  part  of 
stock  in  station  one  year  old  in  mid- 
western  town.   Box  248,  Broadcasting. 

For  Sale — a  Lingo  type  antenna,  188  ft. 
tall,  applicable  to  the  1200,  1300,  and 
1400  frequency  range.  Tower  in  perfect 
condition,  located  in  Ashland,  Ky.  Address manager  WCMI. 

Continuities — to  your  order.  Special  drama- 
tized educational  historical  presentations, 

particularly  appropriate  for  high  schools, 
patriotic  societies,  sustaining,  and  pro- 
fesaioncd  production.  Drumbeats  of  Amer- 

ican History,  P.  O.  Box  224,  (CPO), Pittsburgh,  Pa. 

3  Type  70-B  RCA  Turntables— Umber  gray, 
lateral  and  vertical  pick  ups.  Good  con- 

dition. Reasonably  priced.  Box  264, Broadcasting. 

To  Serialize  'Claudia' 
GENERAL  FOODS  Corp.,  New 
York,  through  its  agency,  Young  & 
Rubicam,  New  York,  has  purchased 
radio  rights  to  "Claudia,"  series  of 
stories  written  by  Rose  Franken, 
and  upon  which  the  current  Broad- 

way production  of  the  same  name 
is  based.  It  is  understood  that 
starting  in  the  latter  part  of  May, 
Claudia  sketches  of  about  10 
minutes  in  length  wil  be  dramatized 
on  the  CBS  Kate  Smith  Hour,  spon- 

sored by  General  Foods  for  Grape 
Nuts,  much  in  the  same  manner 
that  Aldrich  Family,  now  heard  on 
the  NBC-Red,  started  for  the  same 
spoiisor.  Present  plan,  according  to 
Young  &  Rubicam,  is  to  expand 
Claudia  to  a  half-hour  dramatic 
program,  inaugurating  it  as  a  sum- 

mer replacement  for  the  Kate 
Smith  Hour,  when  the  latter  pro- 

gram leaves  the  air  for  two  months. 

Crystail  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  af  your  service  fo— 

1.  REGRIND  your  present 

crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

VICE 
1 24  Jackson  Ave, 

University  Pork,  Md. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 
Radio  Engineers 

Nafional  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montcloir    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  mUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Oflloe:    Crossroads  of 
7134  Main  St.    (^7^  ""^ 
Kansas  City,  Ma,  I     A     J    Hoilywood,  Oal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Ccmtrolling 
Interference 

Bowen   Bldg.  •  WASH.,   D.  C.  •  NA.  6718 
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B-S-H  Receives 

Data  on  Stations 

Reps  Help  in  Questionnaire 
Soliciting  Coverage  Facts 

ABOUT  60%  of  the  stations  quer- 
ied by  Blackett-Sample-Hummert, 

New  York,  for  data  about  their 
coverage  and  their  complete  cur- 

rent list  of  sponsors,  including  spot 
announcements  and  chain  breaks  as 
well  as  programs  [Broadcasting, 
Feb.  10],  have  responded,  accord- 

ing to  Thomas  P.  Maguire,  media 
director  of  the  agency,  who  wrote 
the  letter. 

Response  was  chiefly  through  the 
station's  New  York  representatives, 
he  said,  although  a  number  of 
broadcasters  answered  direct. 

Results  have  provided  the  agency 
with  a  file  of  station  data  which  can 
be  used  without  the  necessity  of 
calling  in  station  representatives 
every  time  such  information  is 
wanted,  Mr.  Maguire  explained, 
and  the  agency  has  also  been  able 
to  secure  an  overall  picture  of  the 
spot  radio  activities  of  advertisers 
whose  products  compete  with  those 
advertised  by  clients  of  Blackett- 
Sample-Hummert. 
Some  spot  business  has  been 

placed  by  B-S-H  as  a  result  of  the 
information  obtained,  he  said.  The 
agency's  letter  was  addressed  chief- 

ly to  stations  without  network  affili- 
ation and  replies  uncovered  strong- 

er competitive  campaigns  than  B- 
S-H  had  suspected  in  some  markets 
which  called  for  increased  activity 
by  B-S-H  clients  to  counteract  it, 
he  explained. 

Station  Complaints 
A  number  of  broadcasters  have 

complained  about  the  agency's  ac- tion when  all  it  desired  was  to 
learn  about  accounts  competive 
with  its  own  and  chiefly  in  the 
drug  field.  A  check  of  New  York 
station  representatives,  made  by 
Broadcasting  in  response  to  these 
complaints,  revealed  however  that 
in  most  instances  where  the  sta- 

tions communicated  with  their  rep- 
presentatives  instead  of  answering 
the  agency  directly  the  representa- 

tives were  able  to  supply  the  agen- 
cy with  the  information  it  needed. 
General  feeling  among  the  rep- 

resentatives is  that  while  the  agen- 
cy's letter  was  perhaps  ambiguous 

and  certainly  over-extensive  in  its 
request  for  information,  it  caused 
little  trouble  to  them  or  to  the  sta- 

tions which  referred  their  letters 
to  them  and  that  only  stations  that 
acted  without  consulting  their  rep- 

resentatives were  unduly  put  out 
by  the  request  of  the  agency.  There 
was  general  agreement  that  taken 
at  its  face  value,  the  agency  re- 

quest for  the  full  record  of  all  busi- 
ness on  the  stations  queried  was 

out  of  line  and  should  not  have 
been  complied  with. 

BCA  MFG.  Co.,  Camden,  N.  .7.,  an- 
nouncps  the  sale  of  the  following  RCA 
equipment :  WHYN,  Holyoke,  Mass., 
2.50-K  transmitter;  KSRO.  Santa 
Rosa,  Cal. ;  WFDF,  Flint,  Mich.,  1-K 
transmitter. 

Si. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Due  to  Circumstances  Beyond  Our  Control  .  .  ." 

Federal  Priority  on  Aluminum 

May  Curtail  Blanks  for  Discs 

Small  Reserve  Supply  Is  Held  by  Manufacturers; 

Old  Blanks  Sought ;  Federal  Discs  Affected 

He  urged  that  broadcasters  offer 
their  used  records  to  the  companies 
with  which  they  normally  deal, 
stating  that  the  present  shortage 
is  in  part  due  to  groups  who  are 
buying  aluminum  for  speculative 

purposes. H.  E.  Reed,  president  of  National 
Audio  Devices,  said  his  company 
for  several  years  has  conducted  ex- 

periments with  glass,  zinc,  tin, 
sheet  steel,  plastics,  laminated 
wood,  cardboard  and  other  possible 
substitutes  for  aluminum,  but  that 
so  far  no  completely  satisfactory 
substitute  has  been  found.  He  said 
that  by  getting  back  used  blanks 
a  lot  of  the  metal  could  be  recov- 

ered and  reused,  but  that  an  addi- 
tional fresh  supply  would  be  need- 

ed. Bryce  Haynes,  vice-president  of 
Audio  Devices,  was  in  Washington 
discussing  the  situation  with  the 
0PM,  he  said,  in  an  attempt  to  se- 

cure the  metal  needed  by  recorders, 
which  Mr.  Reed  estimated  to  be 
about  1,500,000  pounds  a  year,  an 
extremely  small  percentage  of  the 
total  production  of  aluminum. 
Transcription  manufacturers  were 

concerned,  although  a  number  of 
them  use  wax  masters  for  their  li- 

brary services,  which  will  not  be 
affected  by  the  aluminum  shortage. 
One  manufacturer  said  there  might 
be  a  sunny  side  to  the  shortage  if  it 
caused  sponsors  of  network  pro- 

grams to  have  them  recorded  in  the 
studio  for  supplementary  use,  in- 

stead of  having  the  stations  unable 
to  broadcast  the  programs  at  the 
time  of  the  network  broadcasts 
make  individual  off-the-line  record- 

ings locally. 
Aluminum  Preferred 

It  is  estimated  that  the  aluminum 
base  of  the  blank  discs  amounts  to 
about  80  or  90%  of  the  total  sub- 

stance. The  aluminum  base  for  the 
blanks  is  said  to  be  superior  to 
other  core  materials  because  of  its 
peculiar  quality  allowing  fusion 
with  the  acetate  coating,  as  well  as 

A  "SERIOUS  shortage"  of  acetate 
recording  blanks  may  result  from 
the  action  of  the  Office  of  Produc- 

tion Management  last  Monday  plac- 
ing aluminum  in  the  "much  needed" class,  giving  the  defense  program 

first  call  on  this  metal,  according 
to  leading  manufacturers  of  these 
aluminum-base  discs.  The  blanks 
are  widely  used  in  radio  to  record 
network  programs  off-the-air  or 
off-the-line  for  delayed  broadcast, 
for  audition,  checking  and  file  pur- 

poses, and  master  records  for  both 
transcriptions  and  phonograph  rec- 
ords. 

Priorities  Problem 

A  New  York  representative  of 
Aluminum  Co.  of  America  stated 
that  under  the  OPM  priorities  plan 
the  demands  of  defense  would 
henceforth  be  subtracted  from  the 
monthly  production  of  the  metal 
with  the  remainder,  which  he  esti- 

mated as  "about  l/30th  or  l/40th 
of  the  amount  normally  required," available  for  civilian  use.  The  OPM, 
he  said,  will  tell  his  company  what 
amounts  it  can  ship  and  to  whom 
shipments  can  be  made,  and  if  the 
recording  industry  is  to  get  the 
metal  it  needs  it  will  have  to  con- 

vince the  OPM  that  its  needs  are 
greater  than  those  of  other  users 
of  aluminum.  Aluminum  Co.  execu- 

tives were  studying  the  situation,  he 
said,  and  by  this  week  they  expect 
to  have  clearer  knowledge  of  how 
the  metal  will  be  allotted. 

Major  manufacturers  of  blanks 
in  New  York  said  they  had  on  hand 
a  supply  of  aluminum  sufficient  for 
periods  ranging  from  "two  weeks" 
to  "several  months",  but  all  agreed 
that  the  situation  was  serious. 
Ralph  C.  Powell  of  Presto  Record- 

ing Corp.,  said  his  company  is  re- 
questing its  customers  to  return  to 

it  all  used  blanks  that  can  be 
scraped  and  replated,  offering  them 
15  cents  for  each  16-inch  disc  and  5 
cents  for  each  12-inch  disc  which 
can  be  reprocessed. 

its  ability  to  be  stamped  into  a  flat 
surface. 

Although  recoating  is  advanced 
as  a  partial  solution,  it  was  stated 
to  Broadcasting  that  this  plan  of- 

fered difficulties  since  the  aluminum 
core  may  be  easily  bent  during  the 

stripping  process  and  not  all  rec- ords returned  for  recoating  actually 
could  be  used. 

According  to  Mr.  Haynes,  the  ac- 
tual amount  of  aluminum  in  the 

blank  records  ranges  from  .125 
pound  in  8-in  records  to  1.1  pounds 
in  the  17% -inch  master  records.  On 
the  average,  some  two  million  rec- ord units  are  produced  annually,  he 
estimated,  with  an  average  of  .4  to 
.5  pounds  of  aluminum  per  disc. 

It  was  also  pointed  out  that  a 
clamp-down  on  the  supply  of  alumi- 

num available  for  manufacturing 
blank  discs  would  strike  squarely 
the  far-flung  radio  recording  pro- 

gram of  Government  agencies, 
apart  from  the  effect  on  the  radio, 

phonograph  and  motion  picture  in- dustries. The  priorities  plan  also 
would  have  its  effect  on  recordings 
for  schools  and  colleges,  it  was 
added. 

Gardner  Series 
GARDNER  NURSERY  Co.,  Osage, 
la.,  a  heavy  user  of  spot  radio  for 
several  years,  is  starting  its  spring 
campaign  and  has  contracted  for 
15  and  5-minute  transcribed  daily 
broadcasts  on  83  stations.  By 
March  17  the  sponsor  expects  to 
have  200  stations.  Agency  is  North- 

west Radio  Adv.  Co.,  Seattle.  The 
current  list  is: 
WRVA    WPRO    WGR    WBAL  WCBD 

WCPO  waat  wmin  wcfl  kmpc  wew 
KFVD  KFEL  WIBC  WWSW  WMMN 
WCAO  WFBL  WHAS  WCAR  WHDH 
KHQ  KFRC  KSL  KGHL  KFYR  KIRO 
KOL  KXOK  KXA  WSNJ  KSUB  WDEL 
WIBG  KPO  KOA  WIND  WHO  WAAF 
KTKG  WELI  KSOO  KFWB  KID  WWL 
KFOX  KMJ  KCMO  KVAN  KQW  WDGY 
WMEX  WHAS  WIL  KIT  WHFC  KFAC 
KYA  KCKN  WAPI  KTRB  KJBS  WEDC 
WDSU  WSMB  KWKH  WGAN  WSPR 
WPEN  WTOL  WEEU  KWFT  KSFO 
WCOA  WFLA  WMBR  KFBK  CKLW 
KSCJ  WSUN  WOPI  WCNW  KUTA. 

Three  Programs  Off 

THREE  NBC  programs  will  be  dis- 
continued during  the  week  of  March 

9  at  which  time  their  present  con- 
tracts expire.  Shows  are  Serenade 

to  Loveliness,  sponsored  by  Cham- 
berlain Sales  Corp.,  Des  Moines,  on 

23  NBC-Red  stations,  Sundays, 

10:30-11  p.m.,  through  L.  W.  Ram- 
sey Co.,  Davenport;  Adventures  of Sherlock  Holmes,  sponsored  by 

Grove  Laboratories,  St.  Louis,  on 
47  NBC-Blue  stations,  Sundays, 
8:30-9  p.m.,  through  Russel  M. 
Seeds  Co.,  Chicago,  and  Hidden 
Stars,  sponsored  by  Consolidated 
Royal  Chemical  Corp.,  Chicago,  on 
54  Blue  stations,  Sundays,  5:30-6 

p.m.,  through  Stack-Goble  Adv. 
Agency,  Chicago. 

Joins  Free  &  Peters 
WILLIAM  A.  CHAMBERS,  for 
three  years  an  account  executive 
with  Blow  Co.,  March  3d  joined  the 
New  York  office  of  Free  &  Peters, 
station  representatives.  While  with 
Blow  he  handled  campaigns  for 
Philip  Morris  and  Joe  Lowe  Corp. 
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"FASTEST 

SELLERS" 

"Drug  products  advertised  over  Station  WLW  con- 

stitute a  good  part  of  our  fastest  sellers.  Retail 

druggists  in  our  area  consider  all  of  them  as  staples 

because  of  their  steady,  year  around  movement. 

Our  salesmen  are  always  alert  to  obtain  their  share 

of  this  desirable  business." 

(Signed)  W.  F.  Bindley.  V.  P. 

E.  H.  Bindley  &  Co. 

Terre  Haute,  Ind. 

6  salesmen  traveling  25 

Indiana  Counties. 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

11 

THE  NATION'S
 

^^KATION 



RCA  Type  68-B  Beat-Frequency  Oscillator. 
For  equalizing  the  frequency-response  of 
your  remote  lines ...  for  checking  frequency- 
response  of  your  station  equipment . . .  for 
measuring  distortion  .  .  .  this  laboratory- 
type  oscillator  is  ideal.  Output  is  substan- 

tially constant  over  entire  range,  20-1 7,000 
cycles.  Calibration  accuracy  within  1  cycle 
below  100  cycles;  less  than  \%  deviation 
above  100  cycles. 

RCA  Type  69-B  Distortion  Meter.  With  the 
Type  68-B  Oscillator,  the  69-B  permits 
rapid  determination  of  distortion,  hum  in 
amplifiers,  noise,  and  frequency-response 
characteristics.  Harmonic  distortion  can 
be  measured  at  any  audio  frequency— not 
just  at  one  "check  frequency." 

RCA  Model  89-B  Attenuator  Panel.  Used 
with  the  68-B  Oscillator  and  69-B  Distor- 

tion Meter,  this  attenuator  panel  will  save 
much  valuable  time  for  your  technical  staff. 
It  permits  setting  up  equipment  for  meas- 

urements with  the  least  effort.  Built-in  vol- 
ume indicator,  attenuator  system,  impe- 

dance-matching system,  jacks.  Reads  di- 
rectly input  and  output  levels. 

begi
ns 

llili 

RCA  Type  311-AB  Frequency  Monitor. 
Meets  the  new  rigid  requirements  of  F.C.C. 
requiring  frequency  stability  within  +20 
cycles.  The  Crystal  Oscillator  of  the  3 1 1  -  AB 
is  stable  to  better  than  2  parts  per  million! 
Double  heat-control.  Double-range  large 
scale  meter  is  undeflected  by  modulation. 

RCA  Model  66-A  Modulation  Monitor.  For 
rapid  checking  of  percentage  modulation. 
Neon  peak  flash  lamp  can  be  set  to  any 
predetermined  threshold  value.  Readings 
can  be  made  on  either  positive  or  negative 
modulation  peaks.  Measures  also  program 
levels,  modulated  carrier-shift,  and  average 
carrier  value  during  modulation.  Equipped 
with  easy-reading  meters,  the  66-A  is  sim- 

ple, accurate,  foolproof. 

RCA  Model  308-A  Field  Intensity  Meter. 
Direct  Reading.  No  calculations.  Quick 
and  accurate  to  use . . .  light  and  easy  to  carry 
on  field-intensity  surveys.  Covers  120  to 
18,000  kc.  Reads  directly  signal-strengths 
from  20  microvolts  per  meter  to  10  volts 
per  meter.  Because  it  avoids  time-wasting calculations  for  each  of  the  hundreds  of 
individual  survey-points,  the  308-A 

quickly  pays  for  itself. 

Your  Station's  technical  staff  can  keep  your  equipment  at  its  peak 
efficiency  only  if  they  have  the  jacts  from  which  to  work!  That's 
why  accurate  measuring  equipment  is  about  the  best  investment 
any  station  can  make.  It  assures  maximum  coverage  .  .  .  helps  get 
that  extra  margin  of  audio  quality  that  pleases  advertisers  and 
audiences  alike.  Make  a  note  now  to  ask  your  staff  if  they  have  all 
the  measuring  equipment  they  really  need! 

New  York:  1270  Sixth  Avenue  .  Chicago:  589  East  Illinois  Street 
Atlanta:  530  Citizens  &  Southern  Bank  Bldg.  •  Dallas:  Santa  Fe  Bldg. 
San  Francisco:  170  Ninth  St.  .  Hollywood:  1016  N.  Sycamore  Ave. 

i  RCA  MEASURING  EQUIP- 
J'  MENT  IS  DESCRIBED  IN 
11  RCA'S  NEW  BROADCAST 

EQUIPMENT  CATALOG  -  a 
copy  is  probably  at  your  station. 

Use  RCA  Radio  Tubes  in  your 
station  for  finer  performance. 
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More  people 

listen  to 

WOR 

during  the 

late  evening 

than  to 

any  other 

radio  station 

in  New  York 

■  This  statement  is  based  on  a  study  just  completed  by 

Crossley,  Inc.  of  New  York  radio  listening  between  10:30  P.M. 

and  12:00  midnight.  A  detailed  summary  of  the  working 

method  and  comparative  ranking  of  all  major  station  pro- 

grams will  be  sent  to  agencies  and  advertisers  who  get  in 

touch  with  WOR  at  1440  Broadway,  in  New  York. 



CONTAINED  PROOFf 

OF  PURCHASE  / 

35%  of  the  million  letters  received 

from  WLS  listeners  in  1940  contained 

proof  of  purchase.  WLS  received 1,058,032 

letters;  365,427  of  these  contained  proof 

of  purchase. 

35%  of  our  1940 

mail  was  proof-of- 

purchase  .  .  .  which 

bears  out  our  story: 

Mid- Westerners  listen 

to  WLS ;  they  respond 

and  they  BUY! 

870  KILOCYCLES  50,000  WATTS 

NBC     BLUE  AFFILIATE 

THE  PRAIRIE  FARMER  STATION  W 

BtiRRiDGE  D.  Butler,  President Glenn  Snyder.  Manager 

National  Representatives: 

John  Blair  &  Company CHIC 



HE  grew  up  in  the  home  town  .  .  .  went  to  school  there 

.  .  .  worked  part  time  in  a  local  store  .  .  .  then  to  a 

college  of  business  administration.  Now  .  .  .  with  financial 

assistance  by  the  community  bank,  he's  opening  his  own  store, 
with  sound  prospects  of  success. 

More  than  ever  before,  these  home-town  New  England 

buying  centers  offer  profit-making  opportunities  for  retailers, 

because  EVERY  area  has  population 

density  and  buying  power  HIGHER 

than  the  national  average. 

These  are  the  communities  which 

you  can  cover  most  effectively,  se- 

lectively and  economically  with  the 

19  locally-accepted,  loyally-listened- 
to  stations  of  The  Colonial  Network. 

It's  acceptance  that's  leverage  for 
more  sales  in  New  England. 

W  A  A  B Boston WTHT Hartford 
WEAN Providence W  AT  R 

Waterbury 

W  I  C  C 
\  Bridgeport 

W  B  R  K Pittsfield 

I  New  Haven WNLC New  London 
WLL  H <  Lowell 

( Lawrence 

WLNH 
WRDO 

Laconia 

Augusta W  S  A  R Fall  River W  H  A  1 Greenfield 
W  S  P  R 
W  L  B  Z Springfield Bangor WCOU 

^  Lewiston 

/Auburn W  F  E  A Manchester W  S  Y  B Rutland 
WNBH New  Bedford W  E  L  I 

New  Haven 

The  Colonial  Network 

21  BROOKLINE  AVENUE BOSTON EDWARD  PETRY  &  CO.,  INC.,  National  Sales  Representative 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcastino  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Exaggeration? 

Not  very  much.  Several  times,  advertisers  have  had  to  call  us 

off,  because  KFAB's  listener  response  was  too  great!  (A  sell-out). 

Example:  Recently  KFAB  ran  one-minute  announcements  five 

days  only,  at  6:15  A.M.  Nearly  4,000  early  birds  wrote  us,  from 

30  states,  Washington,  D.  C,  and  Canada! 

Yes,  listeners  have  confidence  in  KFAB.  They  respond — they 
BUY! 

Would  you  like  more  examples  of  sales-response? 

One  thit^  is  certain — you  can't  sell  Nebraska  without  KFAB! 

KFAB 

^NEBRASKAuulUNEIGHBOl 
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•      •  • Let  WTIC  do  the  Job  for  Your 

Product  in  America's  No.  1  Market 

No  matter  what  your  product  may  be,  WTIC  has 

the  power — and  the  authority — to  make  your  sell- 

ing job  easy  and  profitable  in  the  rich  Southern 

New  England  territory. 

Within  the  range  of  WTIC's  powerful  voice,  fac- 

tory man-hours  have  jumped  30%  within  a  year 

and  per  capita  retail  sales  are  52%  above  the  na- 

tional average.  There's  money  in  this  Southern 

New  England  area — money  for  whatever  you  have 

to  sell. 

And  you  can  reach  it  best  through  WTIC — with 

its  impact  of  50,000  Watts  and  the  authority  of 

more  than  1 5  years  distinguished  service  to  friendly, 

prosperous  Southern  New  England. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network 

Represenfafives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  Son  Francisco 





"Where's  the  best  place  to  get  the  largest  network 

audiences,  against  all  competition  on  the  air,  today?" 

Current  program  ratings  give  the  answer  impar- 

tially for  all  networks.  And  every  grouping  of 

them  tells  the  same  story. 

COLUMBIA  IS  FIRST- by  wide  margins 

Take  the  most  tensely  competitive  of  all  program 

hours:  8:00  to  10:00  in  the  evening. 

Current  program  ratings  (in  both  the  standard  rat- 

ing services)  show  that  on  week-day  evenings: 

CBS  delivers  the  largest  audience  to  its 

sponsors,  against  all  direct  competition 

on  the  air,  five  times  more  often  than  the 

second  network. 

Here's  the  exact  score  (by  quarter  hour  periods) 

from  the  most  widely  accepted  rating  service : 

30  "firsts"  for  CBS  ...  6  "firsts"  for  Net- 

work B . .  .4  "firsts"  for  Network  C. 

For  the  entire  week-day  evenings  (six  o'clock 

through  midnight)  the  score  remains  better  than 

three  to  one  in  Columbia's  favor. 

For  all  seven  evenings  of  the  week,  the  data  show: 

CBS  -  71  quarter-hour  "firsts" 

Network  B  —  41  quarter-hour  "firsts" 

Network  C  — 15  quarter-hour  "firsts" 

And  CBS  maintains  its  substantial  lead  in  pro- 

gram-firsts through  the  entire  day. 

THIS  IS  NETWORK  LEADERSHIP... 

Each  CBS  sponsor  directly  benefits  from  the 

strongest  program  schedule  in  radio— passing  on 

great  audiences  from  one  program  to  the  next, 

more  often  than  any  other  network. 

You  find  its  obvious  reflection  in  the  advertiser's, 

as  well  as  the  audience's,  preference  for  CBS. 

Most  sharply,  perhaps,  in  the  fact  that  the  coun- 

try's largest  advertisers  — those  with  the  biggest 

jobs  to  do— chose  Columbia  more  often  than  they 

chose  any  other  network. 

In  1941,  as  in  1940,  1939,  1938,  1937,  1936. 

1935  and  1934. 

BROADCASTING  SYSTEM Pace-setter  of  the  Networks 



ONE  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MAKE   FREE  &  PETERS  SERVICE 

Meet  the 

McCoy— 
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kTHiiR  H.  McCoy! 

Every  once  in  a  while,  the  proper  combi- 

nation of  genes,  hormones,  early  training, 

scholastic  education  and  natural  gray  matter 

produces  a  chap  who  is  at  once  a  brilliant 

scholar,  a  keen  analyst,  and  a  sound  busi- 

ness man.  When  "Mac"  McCoy  came  into 
our  Chicago  office  a  year  ago  and  gave  us 

the  facts  about  his  record,  we  hoped  we 

had  found  that  rare  combination.  Now 

we're  practically  certain! 

You  see,  selling  radio  time,  as  we  try  to 

practice  it  here  at  F&P,  is  a  job 

for  analysts  and  business  men  rather  than 

for  "salesmen".  We  feel  that  if  we  can  help 
our  customers  to  find  the  correct  answers 

to  their  radio  problems,  the  sales  will  take 
care  of  themselves.  But  the  correct  answers 

come  out  of  study,  and  brains,  and  sincerity 

- — not  out  of  salesmanship. 

That's  why  each  of  the  fourteen  good  men 
here  at  F&P  would  rather  have  an  oppor- 

tunity to  work  for  you  than  an  opportunity 

to  charm  you  with  his  pleasing  personality  (!) 

.  .  .  That's  the  way  we  operate  in  this  group 
of  pioneer  radio  station  representatives. 

Four  years,  Centennial  School 
Four  years.  Northwestern  University 

Two  years,  special  work  in  radio — 
survey  work,  advertising  research 
and  market  analysis. 

Two  years,  F.  W.  McCoy  Company 
Free  &  Peters  (Chicago  Office) 

since  Feb.,  1940. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLe 
WTCN      .    .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. .  .  IOWA  .  .  . WHO  DES  MOINES 
WOO  DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO      .    .    .     FT.  WORTH-DALLAS KOMA     ....    OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

Free  &  Peters,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  i()32  ■*- CHICAGO:  i8o  N.  Michigan NEW  YORK:  247  Part  Ave. DETROIT:  New  Qinler  Bldg. SAN  FRANCISCO:  iii  Sutler LOS  ANGELES:  650  Grand ATLANTA  :  322  Palmer  Bldg. 
Franklin  6373 Plaza  5-4131 Trinity  2-8444 

Sutter  4353 Vandike  0569 
Main  5667 
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Wakefield  Named  to  Fill  Vacancy  on  FCC 

Member  of  California  Railroad  Commission  Backed  by  the 

Entire  State  Delegation;  Little  Opposition  Seen 

ENDING  a  half-year  of  specu- 
lation over  the  Administra- 

tion's plans  regarding  com- 
munications regulation,  Presi- 

dent Roosevelt  last  Wednes- 
day nominated  Ray  C.  Wake- 

field, 46,  of  Fresno,  member 
of  the  California  Railroad 
Commission  since  1937,  to  fill 
the  Republican  vacancy  on  the 
FCC  created  by  the  with- 

drawal of  the  nomination  of 
the  late  Thad  H.  Brown. 

The  appointment,  subject  to 
confirmation  by  the  Senate, 
will  give  the  FCC  its  full  com- 

plement of  seven  Commission- 
ers for  the  first  time  since  last 

June  30. 

An  attorney  who  has  spe- 
cialized in  the  public  utilities 

field,  Mr.  Wakefield  is  highly  re- 
garded in  State  regulatory  circles 

and  had  the  endorsement  of  vir- 
tually the  entire  California  delega- 

tion in  Congress. 

An  Open  Mind 

"I  am  tremendously  happy  over 
this  honor  and  confidence  the  Presi- 

dent has  show^n  in  me",  the  46- 
year-old  Californian  told  BROAD- 

CASTING. "I  knevir  that  I  was  being 
considered  for  the  post  on  the  FCC 
but  did  not  get  word  of  the  Presi- 

dent's action  until  this  morning. 
This  post  will  give  me  a  real  oppor- 

tunity of  pitching  in  and  doing- 
some  hard  work. 

"I  shall  enter  upon  my  new  task 
with  no  preconceived  notions  re- 

garding the  radio  industry.  In  other 
words,  I  have  a  completely  open 
mind  as  to  the  industry's  various 
problems  and  desire  to  approach 
them  wholly  in  that  spirit.  An 
objective  approach  to  these  prob- 

lems, it  seems  to  me,  can  be  of  ma- 
terial assistance  in  preserving  ra- 

dio's present  objective  position  in 
American  life". 

No  plans  have  yet  been  made  by 
the  Senate  Interstate  Commerce 
Committee  for  consideration  of  the 
Wakefield  nomination.  With  Chair- 

man Wheeler  (D-Mont.)  engrossed 
in  the  lease-lend  bill  fight,  it  was 
thought  the  committee  might  not 

be  disposed  to  consider  the  nomina- 
tion until  this  legislation  is  out  of 

the  way — probably  during  the  cur- 
rent week.  It  is  knov/n  that  FCC 

Chairman  James  Lawrence  Fly  is 
anxious  to  have  the  confirmation 
handled  speedily,  to  bring  the  FCC 
up  to  its  full  strength. 

Because  Mr.  Wakefield  was  en- 
dorsed by  virtually  the  entire  Cali- 

fornia delegation  and  because 
Western  Senators  long  have 
espoused  appointment  of  a  West- 

erner on  the  Commission,  little  op- 
position is  indicated.  Mr.  Wakefield 

was  chosen  from  a  field  of  a  dozen 
aspirants,  several  of  whom  have 
been  identified  with  broadcasting. 

In  ordinary  times,  it  was  stated 
in  Congressional  circles,  the  ap- 

pointment might  be  used  as  a 
springboard  to  inquire  into  FCC 
operations  generally.  Such  a  move, 
while  still  possible,  is  not  expected 
in  view  of  the  urgency  of  the  na- 

tional defense  situation  and  the  un- 
willingness of  Senators  to  divert 

their  attentions  to  other  matters. 

Named  for  Seven  Years 

Mr.  Wakefield  was  prominently 
mentioned  for  the  Brown  vacancy 
immediately  after  the  late  Ohioan, 
who  died  Feb.  26  following  a  brief 
illness  [Broadcasting,  March  3], 
had  asked  President  Roosevelt  to 
withdraw  his  nomination  on  Oct.  15. 
The  appointment  is  for  seven  years 
from  July  1,  1940,  on  which  date 
the   Brown   appointment  expired. 

Seven -Month  Daylight  Saving 

Proposed  in  House  Measure 

First  Legislative  Action  Provides  for  Adoption 
Of  Nationwide  Basis  to  Promote  Defense 

MARKING  the  first  legislative 
move  to  establish  daylight  saving 
time  on  a  coast-to-coast  basis  as  a 
national  defense  measure.  Rep.  Mc- 

Lean (R-N.  J.)  last  Tuesday  intro- 
duced in  the  House  a  bill  which 

would  apply  daylight  saving  time 
to  the  whole  country,  from  the  last 
Sunday  in  March  to  the  last  Sun- 

day in  October.  The  proposal  would 
set  the  nation  on  a  time  basis  sim- 

ilar to  that  of  World  War  I  days. 
Although  no  comment  was  avail- 

able on  Rep.  McLean's  proposal, 
networks  and  stations  are  known 
to  be  studying  the  possibility  of 
the  arrival  of  daylight  saving  time 
on  a  more  extensive  basis  than  at 
present  or  operation  of  radio  on  a 
standard  basis,  like  railroads.  The 
proposal  appears  to  be  taking  more 
definite  shape  in  view  of  national 
defense  activities. 

Some  aspects  of  the  daylight  time 
situation  from  the  point  of  view  of 
radio  time  buyers  and  commercial 
managers  of  stations  were  covered 
recently  in  articles  by  Jack  Laem- 
mar,  head  of  the  radio  department 

of  Lord  &  Thomas,  Chicago,  and 
Willard  D.  Egolf,  commercial  man- 

ager of  KVOO,  Tulsa,  Okla. 
[Broadcasting,  Feb.  3]. 

Effect  on  Contracts 

It  is  understood  the  networks' 
stand  on  extension  of  daylight  sav- 

ing is  predicated  principally  on  the 
necessity  of  revising  the  predomi- 

nant 52-week  network  contracts  to 
accommodate  the  projected  time 
changes,  a  process  claimed  to  in- 

volve much  re-negotiation.  In  case 
universal  daylight  saving  time  is 
put  into  effect,  this  problem  would 
be  relieved,  although  some  re-nego- 

tiations would  be  necessary,  it  is 
felt. 

The  proposal  of  Rep.  McLean,  in 
providing  for  daylight  saving  from 
late  March  to  late  October,  would 
add  a  month  to  each  end  of  the 
present  daylight  saving  season, 
which  runs  from  the  last  Sunday 
in  April  to  the  last  Sunday  in  Sep- 

tember. Rep.  McLean  stated  his 
bill  was  introduced  as  a  national 

{Continued  on  page  53) 

RAY  C.  WAKEFIELD 

although  he  had  been  nominated 
prior  to  that  date  but  was  not  con- 

firmed by  the  Senate. 
Both  Senators  Hiram  Johnson 

(Rep.)  and  Sheridan  Downey 

(Dem.)  endorsed  Mr.  Wakefield's candidacy.  As  a  Republican,  Mr. 
Wakefield  is  understood  to  have  fol- 

lowed the  progressive  wing  of  that 
party  in  his  State,  headed  by  Sena- 

tor Johnson.  Senator  Downey  de- 
clared that  he  had  recommended  the 

appointment  some  two  months  ago 
and  that  Mr.  Wakefield  was  a  man 

of  "very  high  reputation". 
Widely  known  in  State  regula- 

tory circles,  Mr.  Wakefield  was 
president  of  the  California  Rail- 

road Commission  last  year.  In  the 
four  years  he  has  served  on  that 
body,  he  has  engaged  in  a  number 
of  important  regulatory  cases.  He 
is  thoroughly  familiar  with  the 
telephone  field  and  has  had  previ- 

ous contact  both  with  the  FCC  and 
ICC.  Therefore  he  is  acquainted 
with  regulatory  procedures  from 
the  public  utility-common  carrier 
end,  but  not  with  broadcasting. 

Background  of  FCC 

Mr.  Wakefield's  appointment 
brings  to  the  FCC  its  third  member 
with  a  public  utility  regulatory 
background.  Chairman  James  Law- 

rence Fly  was  appointed  two  years 
ago  after  having  served  as  general 
counsel  of  Tennessee  Valley  Au- 

thority. Commissioner  Paul  A. 
{Continued  on  page  i4) 
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FCC  Action  Against  Multiple, 

Newspaper  Ownership  Is  Seen 

Publisher  Angle  is  Raised  in  Notice  of  Hearing; 

Ownership  of  Over  One  Station  Questioned 

GROUNDWORK  for  a  legal  or  leg- 
islative assault  upon  both  newspa- 

per ownership  and  multiple  owner- 
ship of  stations  in  the  same  com- 

munity is  seen  in  recent  actions  of 
the  FCC  on  pending  applications 
for  broadcast  facilities. 

Although  it  has  been  apparent 
for  several  years  that  the  FCC,  be- 

cause of  provocation  from  high  Ad- 
ministration quarters,  has  been 

seeking  some  basis  for  rejection  of 
newspaper  applications  for  stations, 
the  official  edicts  have  not  directly 
raised  the  issue  until  now.  On  multi- 

ple ownership,  the  FCC  in  recent 
opinions  has  indicated  clearly  that 
it  looked  askance  upon  this  form 
of  station  operation,  but  has  stated 
that  the  whole  question  is  current- 

ly under  study.  Local  monopoly,  as 
it  applies  to  the  molding  of  public 
opinion,  has  been  its  approach,  both 
as  to  newspaper  ownership  and 
multiple  ownership. 

Hearing  Notice 

The  latest  development  is  the  in- 
clusion of  the  newspaper-owner- 

ship phase  in  notices  for  hearing 
on  new  applications  or  transfer  ap- 

plications involving  newspapers. 
For  example,  in  an  application  filed 
by  the  Western  Massachusetts 
Broadcasting  Co.,  seeking  a  new 
station  in  Pittsfield,  Mass.,  the  FCC 
included  this  issue: 

"To  determine  the  practices  and 
policies  which  the  applicant  may  be 
expected  to  follow  in  the  operation 
of  the  proposed  station,  particular- 

ly in  view  of  the  interest  in  and 
connection  of  applicant's  owners 
with  the  corporation  which  pub- 

lishes Berkshire  Evening  Eagle." 
In  the  hearing  notice  on  the  pro- 

posed transfer  of  control  of  WLAK, 
Lakeland,  Fla.,  from  the  Tampa 
Tribune,  operating  WFLA,  Tampa, 
to  a  new  owner  [see  story  on  this 
page],  the  FCC  included  this  issue: 

"To  determine  whether  the  grant- 
ing of  the  application  would  place 

the  ownership  or  control  of  the  only 
broadcasting  station  located  in 
Lakeland,  Fla.,  in  a  corporation 
which  is  licensed  to  operate  another 
broadcast  station  serving  in  whole 
or  in  part  the  Lakeland  area  and 
which  is  the  publisher  of  a  news- 

paper circulated  in  said  area,  and 
if  so,  whether  such  ownership 
and/or  control  would  result  sub- 

stantially in  a  monopoly  of  the 
media  for  general  dissemination  of 

intelligence  in  said  area." 
Another  indication  of  the  FCC 

trend  against  "local  monopoly"  was 
clearly  reflected  in  a  memorandum 
opinion  issued  March  1  in  connec- 

tion with  a  modification  granted  the 
South  Bend  Tribune  which  has 

operated  WSBT  and  WFAM,  part- 
time  stations  on  different  frequen- 

cies. The  applicant  asked  that 
WSBT  be  assigned  to  930  kc,  with 

500  watts  fulltime,  and  that  WFAM 
be  retained  on  1200  kc,  with  100 
watts,  sharing  time.  After  original- 

ly denying  the  application,  the  FCC 
last  Oct.  1  announced  that  it  would 
grant  WSBT  fulltime,  but  upon 
condition  that  prior  to  the  issuance 
of  the  license  the  newspaper  should 
divest  itself  of  WFAM. 

Public  Interest 

The  Commission  said  it  concluded 
that  it  would  be  desirable  to  pro- 

vide a  fulltime  broadcast  service 
from  a  single  station  without  inter- 

ruption, but  that  "it  would  not  be 
in  the  public  interest  in  this  case  to 
grant  authority  which  would  per- 

mit operation  of  two  stations  in  the 
same  community  at  the  same  time 
by  the  sole  newspaper  interests  in 
the  community".  Operations  under 
such  circumstances,  said  the  opin- 

ion, "would  not  be  conducive  to 

competition". By  including  the  multiple  owner- 
ship issue  in  hearing  notices  and  by 

otherwise  conveying  the  view  that 
it  looks  with  disfavor  upon  news- 

paper-ownership, observers  believe 
the  FCC  is  seeking  to  lay  the 
foundation  for  ultimate  conclusive 
action.  There  are  a  number  of  cities 
in  which  newspapers  own  or  oper- 

ate more  than  one  station,  and 
about  two  dozen  cities  in  which 
multiple  ownership  exists. 

The  FCC  is  not  unanimous  on 
the  newspaper-ownership  issue.  The 
inspiration  originally  came  from 
the  Administration,  which  has  made 
no  secret  of  its  dislike  of  newspa- 

per opposition  to  many  New  Deal 
ventures. 

Attorneys  in  radio  practice  have 
contended  there  is  no  legal  basis 
for  discrimination  against  newspa- 

per ownership,  and  the  U.  S.  Court 
of  Appeals  for  the  District  of  Co- 

lumbia in  one  case  several  years 

ago  upheld  this  contention.  FCC  at- 
torneys, however,  feel  that  the  all- 

Break  Change 

REVISION  of  the  station 
break  announcement  rule,  un- 

der which  the  requirement 
for  call-letter  announcements 
at  half-hour  intervals  would 
be  waived  when  they  would 
interrupt  "a  program  of  one- half  hour  duration  or  longer 
consisting  of  a  single  con- 

secutive speech,  play,  religi- 
ous service,  symphony  con- 
cert, or  operatic  production," was  announced  last  Wednes- 

day by  the  FCC.  The  amend- ment revises  Section  3.406, 
paragraphs  b  and  c,  of  the 
existing  rules. 

Chicle  News 

AMERICAN  CHICLE  Co.,  Long 
Island  City,  N.  Y.,  on  March  5 
started  a  twice-weekly  series  of 
news  analysis  programs  by  Bill 
Henry,  former  CBS  correspondent 
in  Finland  and  now  one  of  the  net- 

work's commentators  on  the  CBS 
Pacific  network.  Programs,  heard 
on  behalf  of  Dentyne  gum  Wednes- 

days and  Fridays  at  6:15  p.m. 

(PST),  feature  Mr.  Henry's  own 
experiences  as  well  as  news  on  cur- 

rent events.  Agency  is  Badger, 
Browning  &  Hersey,  New  York. 

NEWSPAPER  SELLS 

INTEREST  m  WLAK 

REQUIRED  by  the  FCC  to  divest 
itself  of  ownership  of  WLAK,  Lake- 

land, Fla.,  the  Tampa  Tribune, 
which  recently  acquired  the  new 
fulltime  WFLA,  Tampa,  on  940 
kc,  has  sold  the  nearby  local  for 
$16,250  to  Russell  E.  Baker,  29, 
now  an  advertising  salesman  with 
the  Chicago  Times.  The  granting 
of  the  new  WFLA  last  fall,  reliev- 

ing it  of  time-sharing  with  WSUN, 
city-owned  station  in  St.  Peters- 

burg on  620  kc,  had  been  made  con- 
ditional upon  the  relinquishment  of 

WLAK,  250  watts  on  1310  kc. 
The  Tampa  Tribune  is  published 

by  S.  E.  Thomason,  also  publisher 
of  the  Chicago  Times.  The  issue  of 
multiple  ownership  was  directly 
raised  when  the  Thomason  inter- 

ests secured  the  new  WFLA  facili- 
ties on  condition  they  sell  WLAK. 

The  issue  of  newspaper  ownership 
was  indirectly  raised. 
WLAK  was  immediately  placed 

on  the  market,  but  no  purchasers 
were  found  until  a  deal  was  made 
with  young  Baker  to  take  it  over 
and  pay  for  it  in  notes.  The  station 
has  been  linked  by  land  line  with 
WFLA  as  an  NBC-Red  bonus  outlet 
and  for  regional  accounts,  which 
link  may  be  maintained  in  order  to 
give  it  a  program  and  commercial 
service.  The  FCC  is  expected  to  act 
shortly  on  the  transfer  deal. 

Plans  Completed  for  Louella  Parsons 

To  Conduct  Filmland  Series  for  Lever 

AFTER  negotiations  covering 
weeks,  with  the  deal  reported  off 
and  then  on  again,  Lever  Bros.  Co., 
Cambridge,  Mass.  (Lifebuoy) , 
through  William  Esty  &  Co.,  New 
York,  has  completed  plans  to  spon- 

sor  Louella   O.   Parsons,  Hearst 

inclusive  "public  interest"  clause  of 
the  Communications  Act  is  suffici- 

ent legal  basis,  and  the  test  later 
may  come  on  that  issue  or  in  pro- 

posed new  legislation.  In  any  event, 
the  current  practice  of  frowning 
upon  newspaper  ownership  is  ap- 

parently designed  to  discourage 
newspaper  applications — yet  sev- eral have  been  granted  since  Jan.  1 
and  many  more  were  granted  dur- 

ing 1940. 

BANDIED  ABOUT  were  post  mortems  when  this  group,  representing 
talent,  agency  and  network,  met  back  stage  following  a  recent  Holly- 

wood broadcast  of  the  weekly  half-hour  CBS  Big  Town,  sponsored  by 
Lever  Bros.  (Rinso).  They  are  (1  to  r),  Thomas  Freebairn-Smith,  Ruth- 
rauff  &  Ryan,  assistant  producer  of  the  program  in  that  city;  Crane 
Wilbur,  agency  producer  and  script  editor;  Donald  W.  Thornburgh,  CBS 
Pacific  Coast  vice-president;  Edward  G.  Robinson,  star  of  the  program; 
Leith  Stevens,  musical  director;  Ken  Niles,  announcer  of  the  show. 

columnist,  with  film  guest  stars,  in 
a  weekly  half -hour  program  onj 
CBS  stations,  starting  March  28,1 
Friday,  10-10.30  p.m.  (EST).  | 

Program  will  be  similar  to  her 
onertime  CBS  Hollywood  Hotel 
series.  Miss  Parsons  will  do  an 
m.c  routine,  film  star  interviews, 
and  preside  over  radio  version  pre- 

views of  major  current  motion 
picture  releases.  Cast  of  players  for 
the  first  13  broadcasts  is  said  to 
be  under  commitment,  with  Miss 
Parsons  reported  as  having  secured 
cooperation  of  several  major  film 
studios  for  the  series. 

Mills  to  Direct 

Marlene  Dietrich  and  Bruce  Ca- 
bot will  be  featured  in  a  preview  of 

their  co-starring  picture,  "Flame 
of  New  Orleans,"  on  the  first  pro- 

gram. Felix  Mills  has  been  signed 
as  musical  director  for  the  series, 
with  Harlow  Wilcox  assigned  to 
announce.  Harry  Kronman,  who 
wrote  Miss  Parsons'  scripts  for 
Hollywood  Hotel,  is  said  to  have 
been  signed  for  the  new  series. 

Screen  Actors  Guild,  in  early 
February,  refused  clearance  for  the 
series.  Members  were  instructed  to 
refuse  to  appear  on  the  weekly  pro- 

gram unless  such  a  refusal  jeopard- 
izes their  contractual  relations  with 

film  studios.  The  SAG  contends 
"free  talent"  shows,  such  as  those 

offered  by  Miss  Parsons,  tend  to  de- 
press standards  of  pay  for  film 

actors  appearing  on  radio.  A  com- 
munication, which  the  SAG  board 

of  directors  instructed  Kenneth 
Thomson,  executive  secretary,  to 

{Continued  on  page  52) 
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Lever,  Gen.  Mills  Plan 

Split  Sponsorship  for 

Brooklyn  Dodger  Games 
GENERAL  MILLS,  Minneapolis 
( Wheaties) ,  and  Lever  Brothers  Co. 
Cambridge  (Lifebuoy  soap),  will  co- 
sponsor  baseball  broadcasts  of  the 
Brooklyn  Dodgers  on  WOR,  New 
York.  Red  Barber,  assisted  by  Al 
Heifer,  will  handle  the  announcing. 
WOR  experienced  considerable  dif- 

ficulty with  broadcasts  of  the  Dod- 
ger games  last  year  when  Lawrence 

MacPhail,  general  manager  of  the 
club,  insisted,  after  the  season  had 
begun,  that  the  station  broadcast 
the  full  games,  which  in  many  cases 
cut  into  WOR's  evening  commer- cial schedule. 

To  avoid  any  further  misunder- 
standing, this  year's  contract  spe- cifically states  that  the  games  are 

to  be  cut  off  daily  at  5:45  p.m.  if 
there  are  other  commercial  com- 

mittments at  that  time,  but  the  Sat- 
urday and  Sunday  games  may  be 

broadcast  until  6:30  p.m.  Knox 
Reeves  Adv.,  Minneapolis,  is  the 
General  Mills  agency,  while  Wil- 

liam Esty  &  Co.,  New  York,  handles 
the  Lever  Brothers  account. 

In  addition  to  broadcasting  the 
Dodger  games,  Red  Barber  will  be 
heard  five  nights  a  week  on  WOR 
in  a  quarter-hour  sports  commen- 

tary for  Christian  Feigenspan 
Brewing  Co.,  Newark,  for  P.  0.  N. 
beer  and  ale.  E.  T.  Howard  Co.,  New 
York,  is  agency. 

New  Sponsor  Contracts 
Soon  to  Be  Announced 

STALEMATED  for  two  months, 
with  representatives  of  NAB  and 
American  Assn.  of  Advertising 
Agencies  attempting  to  iron  out  dif- 

ferences of  opinion  over  provisions, 
a  revised  standard  form  of  station 
facilities  contract  is  expected  to  be 
announced  next  week,  according  to 
Harry  C.  Wilder,  owner  and  gen- 

eral manager  of  WSYR,  Syracuse, 
and  chairman  of  the  NAB  commit- 

tee meeting  with  the  AAAA  time- 
buyers'  committee  on  the  proposi- tion. 

The  revised  form  succeeds  the 
standard  form  announced  Jan.  7  by 
the  NAB,  which  subsequently  failed 
to  draw  approval  of  the  AAAA 
group  [Broadcasting,  Jan.  13,  20, 
Feb.  3] 
Two  contract  forms  have  been 

developed  jointly  by  the  NAB  and 
AAAA  committees,  one  for  use  in 
dealings  between  stations  and  agen- 

cies and  the  other  for  stations  deal- 
ing directly  with  advertisers.  Sev- 
eral weeks  ago  it  was  announced 

that  three  forms  would  be  de- 
veloped, one  by  the  AAAA  for  use 

by  its  agency  members  and  two  by 
the  NAB  for  use  by  stations  deal- 

ing with  non-AAAA  agencies  and 
advertisers.  It  is  expected  the  new 
forms  will  carry  the  recommenda- 

tions of  both  NAB  and  AAAA, 
since  only  relatively  minor  consid- 

erations such  as  phraseology  re- 
main to  be  finally  agreed  upon. 

Most  of  these  differences  were 
discussed  last  Tuesday  in  New  York 
at  a  meeting  of  Russell  P.  Place, 
NAB  counsel,  with  Fred  Gamble, 
AAAA  general  manager,  W.  R. 
Fricke  and  George  Link  Jr.,  AAAA 
attorney.  The  NAB  committee  mem- 

bers are  being  polled  by  mail  and 
telegram  on  final  revisions  of  the 
new  forms. 

EXPOUNDING  PROGRAM  IDEAS  and  gags  was  this  group  backstage 
after  a  recent  NBC  Rudy  Vallee  Show,  sponsored  by  National  Dairy 
Products  Corp.  They  are  (1  to  r) :  Armand  Deutsch,  of  McKee-Albright 
Inc.,  agency  servicing  the  account;  Dick  Mack,  newly-appointed  agency 
program  producer;  Tracy  Moore,  NBC  Western  division  Blue  network 
sales  manager;  Rudy  Vallee,  star  of  the  show. 

P  &  G  Drops  Five  Programs; 

Middle  Plugs  Annoy  Oboler 

'Everyman's  Theatre'  to  Cease  Despite  Crossley 
Rating  Because  of  Duplication  of  Audience 

Explaining  the  withdrawal  of  his 
series,  Oboler  said  that  while  its 
Crossley  rating  is  twice  as  high  as 
his  sponsor  had  counted  on,  a  break- 

down of  the  program's  audience  re- vealed that  instead  of  taking  the 

sponsor's  message  to  a  new  audi- 
ence the  Oboler  programs  were 

heard  by  the  same  women  who  lis- 
ten to  the  daytime  serials,  Ma  Per- 

kins on  the  Red  and  The  Goldbergs 
on  CBS.  All  three  programs  adver- 

tise Oxydol  and  are  placed  through 
Blackett  -  Sample  -  Hummert,  Chi- 
cago. 

In  addition  to  serving  institu- 
tional purposes,  the  sponsor  had 

hoped  to  create  a  new  buying  pub- 
lic through  EverymarCs  Theatre. 

It  is  reported  in  Hollywood  there 
have  been  strained  relations  from 
start  of  the  series  because  Oboler 
objected  to  a  middle  commercial 
break  in  his  dramatizations.  Fol- 

lowing the  final  broadcast  Oboler 
will  concentrate  on  motion  picture 
work  for  a  while,  being  under  con- 

tract to  Frank  Lloyd,  producer,  to 

direct  "The  Flying  Yorkshireman" for  Universal  Pictures  Co. 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, has  notified  NBC  that  ef- 

fective March  28  the  company  will 
discontinue  sponsorship  of  five  pro- 

grams, four  daytime  serials  broad- 
cast in  consecutive  quarter-hours  on 

the  Blue  Network  in  the  hour  be- 
tween 10  and  11  a.m.  and  a  half- 

hour  evening  program  on  the  Red 
Network. 

Evening  program,  Everyman's Theatre,  was  cancelled  at  the  end 
of  26  weeks,  despite  a  39-week  con- 

tract, by  "mutual  agreement"  be- 
tween the  company  and  Arch 

Oboler,  author  and  producer  of  the 
series,  Mr.  Oboler  stated  follow- 

ing a  telephone  conversation  with 
William  Ramsey,  P  &  G  radio  di- 
rector. 
The  daytime  programs  being 

dropped  from  the  Blue  Network 
are:  This  Small  Town,  on  two  sta- 

tions, 10-10:15  a.m.,  advertising 
Chipso;  Vic  &  Sade,  on  12  stations, 
10:15-10:30  a.m.,  for  Crisco;  Story 
of  Mary  Marlin,  on  12  stations, 
10:30-10:45  a.m.,  for  Ivory  Flakes; 
Pepper  Young's  Family,  on  8  sta- 

tions, 10:45-11  a.m.,  for  Camay 
Soap.  Programs  for  Camay  and 
Chipso  are  placed  through  Pedlar 
&  Ryan,  New  York;  Compton  Adv., 
New  York,  handled  the  advertising 
for  Crisco  and  Ivory. 

Budget  Shift 

Action,  which  removes  all  Proc- 
ter &  Gamble  advertising  from  the 

Blue  Network,  is  the  first  step  in  a 
"realignment"  of  the  company's  ad- 

vertising budget  predicted  a  week 
ago  [Broadcasting,  March  3].  Also 
cancelled  by  this  sponsor  is  the  Red 
Network  broadcast  of  This  Small 
Town,  on  18  stations  for  Duz, 
placed  by  Compton  Adv.,  New  York, 
This  program,  broadcast  at  10- 
10:15  a.m.,  concurrently  with  the 
Blue  Network  broadcast,  goes  off 
the  air  April  25.  The  other  three 
programs  will  continue,  for  the 
present  at  least,  on  the  Red  during 
the  3-4  p.m.  hour. 

Van  Camp's  Adds 
VAN  CAMP'S  Inc.,  Indianapolis, 
intensifying  its  distribution  in  the 
New  York  City  area,  is  sponsoring 
in  the  interest  of  its  canned  pork 
and  beans  five  announcements 
weekly  on  the  Martha  Deane  pro- 

gram on  WOR,  New  York,  and 
on  Dr.  Shirley  Wynne's  Food  For- um on  WMCA,  New  York.  Calkins 
&  Holden,  New  York,  is  the  agency. 

FCC  Considering 

Monopoly  Report 
Preliminary  Draft  Described 

As  a  Bulky  Document 
FORMAL  consideration  of  the  Net- 

work Monopoly  Report  will  be 
undertaken  this  week  by  the  FCC, 
but  when  the  job  will  be  completed 
is  conjectural.  The  voluminous  pro- 

posed report,  after  final  revision  by 
the  FCC,  was  submitted  March  1 
and  members  of  the  Commission 
have  had  occasion  to  study  it  dur- 

ing the  last  week. 
At  his  press  conference  a  week 

ago  Chairman  Fly  said  the  Com- 
mission would  hold  its  first  meeting 

on  the  report  March  10,  but  that 
the  early  consideration  was  bound 

to  be  of  an  "exploratory  nature" 
with  a  "thorough  job  in  mind". 

Contract  Control? 

The  preliminary  draft  is  under- 
stood to  be  about  as  comprehensive 

as  the  Network  Monopoly  Commit- 
tee Report  made  public  last  June, 

and  based  on  the  investigation 
which  began  in  the  fall  of  1938  and 
which  was  completed  a  year  later. 
While  the  proposed  report  is  con- 

fidential, it  is  understood  that  it 
recommends  assumption  of  juris- 

diction over  contractual  relations 
between  affiliated  stations  and  net- 

works. This  would  be  in  line  with 
the  recommendations  made  by  the 
law  department  last  December  in 
oral  arguments  on  the  report. 

With  a  general  hearing  on  pro- 
posed commercial  television  sched- 

uled for  March  20,  it  is  presumed 
the  FCC  majority  will  seek  to  dis- 

pose of  the  monopoly  report  prior 
to  that  time.  On  the  other  hand, 
should  disagreements  of  a  pro- 

nounced nature  develop,  and  this  is 
expected,  it  may  be  necessary  for 
the  Commission  to  hold  in  abeyance 
final  consideration  of  the  monopoly 
proceedings  until  it  disposes  of  the 
television  rules. 

It  is  evident  the  Commission  is 
divided  on  the  basic  jurisdictional 
question.  Likelihood  of  a  minority 
report,  subscribed  to  probably  by 
Commissioners  Craven  and  Case,  is 
seen  [Broadcasting,  March  3]. 

New  Salt  Series 

INTERNATIONAL  SALT  Co., 
Scranton  (Sterling  table  salt),  has 
started  thrice-weekly  announce- 

ments on  participating  home  eco- 
nomics programs  on  WCKY,  Cin- 
cinnati; WRVA,  Richmond;  WSB, 

Atlanta;  WWL,  New  Orleans.  J.  M. 
Mathes  Inc.,  New  York,  is  agency. 

Lewie  V.  Gilpin  Leaves 
For  Service  With  Army 
LEWIE  V.  GILPIN,  for  2V2  years 
a  member  of  the  Washington  edi- 

torial staff  of  Broadcasting,  leaves 
March  10  for  a  year's  duty  with  the 
Army.  He  will  report  to  Fort 
Meade,  Md.,  for  induction  and  then 
will  be  sent  to  Fort  Lee,  Va.,  and 
later  to  Fort  Bliss,  Tex.  for  duty 
with  the  260th  Coast  Artillery  (anti- 

aircraft) .  A  native  of  Tracy,  Minn., 
Mr.  Gilpin  is  a  graduate  of  the 
University  of  Missouri  School  of 
Journalism  and  attended  the  Uni- 

versity of  Minnesota.  He  came 
to  Washington  in  1937.  Before  join- 

ing Broadcasting  he  worked  in 
various  Washington  news  bureaus. 

Martin  Davidson,  a  graduate  of 
Harvard  University  and  for  the 
last  year  associated  with  Broad- 

casting, has  been  named  to  succeed Mr.  Gilpin. 
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First  NAB-ASCAP  Meeting 

Is  Expected  in  Late  March 
FIRST  FORMAL  conversations  to- 

ward reopening  negotiations  be- 
tween ASCAP  and  the  broadcast- 

ing industry  may  be  held  within 
two  weeks  at  a  meeting  of  the  NAB 
board  of  directors  with  the  recently 
appointed  ASCAP  negotiating  com- 

mittee, it  was  learned  following  an 
exchange  of  letters  last  week  be- 

tween NAB  President  Neville  Miller 
and  ASCAP  President  Gene  Buck. 

While  Mr.  Miller  did  not  state 
definitely  that  a  special  NAB  board 
meeting  would  be  called,  at  the  re- 

quest of  Mr.  Buck,  he  plans  to  ex- 
plore the  possibility  of  convening 

the  board  in  New  York  or  Wash- 
ington before  the  end  of  March.  Be- 
cause of  the  many  factors  to  be 

taken  into  account,  such  a  joint 
meeting  would  not  indicate  immi- 

nence of  a  final  agreement  bring- 
ing ASCAP  music  back  to  the  air 

for  the  first  time  since  Jan.  1.  This 
session  probably  would  be  of  an  ex- 

ploratory nature. 
Following  entry  March  4  of  the 

ASCAP  consent  decree,  Mr.  Miller 
asked  ASCAP  to  make  a  specific 
offer  or  outline  proposed  formulas 
for  use  of  its  music  by  radio,  in  ac- 

cord with  the  consent  decree  terms, 

requiring  a  "pay-as-you-use"  basis. 
The  Buck  reply,  however,  suggest- 

ed only  a  meeting  with  the  NAB 
board.  Mr.  Miller  then  indicated 
that  such  a  meeting  is  likely. 

Formula  Sought 

In  the  absence  of  any  formal 
proposition  from  ASCAP,  it  is 
thought  that  the  NAB  board  will 
not  be  disposed  to  commit  the  in- 

dustry to  any  plan  for  return  of 
ASCAP  music  to  the  air.  NAB  con- 

sistently has  taken  the  position  that 
ASCAP  must  submit  a  revised  for- 

mula before  industry  agreement 
can  be  sought.  More  than  likely, 
conclusive  action  will  await  the 
NAB  convention  to  be  held  in  St. 

Louis  May  12-15. 
The  NAB  board  comprises  26 

members,  17  of  them  representing 
the  districts  into  which  the  country 
is  divided,  three  for  the  major  net- 

works and  two  each  for  large,  me- 
dium and  small  stations,  elected  at 

large.  The  ASCAP  negotiating  com- 
mittee is  headed  by  President  Buck 

and  is  made  up  of  seven  publisher- 
composer  members. 

Court  Acceptance 

Is  Given  ASCAP 

Copyright  Decree 
Proposed  Changes  Are  Denied ; 
Old  1935  Suit  Dismissed 

CONSENT  decree  consummated 
between  ASCAP  and  the  Depart- 

ment of  Justice  was  accepted 
March  4  by  Federal  Judge  Henry 
W.  Goddard  of  the  U.  S.  District 
Court  in  the  Southern  District  of 
New  York,  who  at  the  same  time 
dismissed  without  prejudice  the 
suit  against  ASCAP  started  by  the 
Government  in  1935.  Judicial  action 
followed  a  public  hearing  before 
Judge  Goddard  the  previous  day, 
at  which  alterations  in  the  decree 
were  unsuccessfully  urged  by  the 
NAB,  the  League  of  New  York 
Theatres  and  Schroeder  &  Gunther, 
ASCAP  publishing  firm. 

Neville  Miller,  NAB  president, 
himself  appeared  on  behalf  of  his 
organization  to  protest  that  ( 1 )  for 
all  practical  purposes  the  decree 
sanctions  ASCAP's  position  as  the 
exclusive  agent  for  performing 
rights  of  its  members'  compositions 
and  (2)  it  grants  the  privilege  of 
buying  ASCAP  music  on  a  "per- 
piece"  basis  to  all  users  except 
broadcasters,  who  are  thus  forced 
to  buy  all  the  music  in  the  ASCAP 
pool. 

Dividing  the  Pot 

Mr.  Miller  argued  that  while  the 
decree  states  ASCAP  shall  not  ac- 

quire exclusive  performing  rights, 
the  permissive  clauses  compel  any 
member  who  licenses  his  works  di- 

rectly to  a  user  to  turn  over  all  of 
the  proceeds  from  such  licensing  to 
the  Society  for  distribution  under 
its  general  formula,  thus  depriving 
the  member  of  any  economic  incen- 

tive for  individual  licensing. 
Furthermore,  since  the  votes  of 

the  members  are  weighted  on  the 
same  basis  of  number,  nature,  char- 

acter and  prestige  of  their  composi- 
tions which  decides  each  member's 

share  of  the  ASCAP  income,  Mr. 
Miller  stated  that  "under  the  de- 

cree even  the  majority  of  members 
cannot  control  the  activity  of  the 
management". 

He  continued :  "The  proposed  de- 
cree thereby  creates  an  enormous 

temptation  to  those  persons  who 
are  in  control  of  the  affairs  of  the 
Society,  at  any  time,  to  utilize  their 
power  to  increase  their  own  classi- 

fications since  by  such  act  they  not 
only  increase  their  revenues  but  as- 

sure their  continuance  in  positions 
of  power." 

On  his  second  point,  Mr.  Miller 
explained  that  the  per  program 
method  of  licensing,  "intended  to 
relieve  broadcasters  from  the  neces- 

sity of  paying  a  fee  with  respect  to 
any  program  which  does  not  use 
ASCAP  music,"  is  granted  to 
broadcasters  by  the  decree.  The 
per  piece  method,  he  said,  "is  in- 

tended to  obviate  the  evils  of  what 
amounts  to  block  booking.  ASCAP 
has  used  its  power,  under  its  as- 

signments from  its  members,  to 

compel  broadcasters  to  pay  for  all 
of  the  work  of  all  of  its  members 
in  order  to  secure  access  to  any  of 

the  works  of  any  of  its  members." 
The  decree,  he  pointed  out,  ends 

this  situation  for  all  users  but 

broadcasters.  "It  permits  the  hotel, 
cafe,  motion  picture  theatre  pro- 

prietor, to  take  a  few  examples,  to 
demand  the  quotation  of  a  price  for 
an  individual  musical  work  or  for 
a  group  of  musical  works.  We  can- 

not find  any  logical  reason  for 
differentiating  between  broadcast- 

ers and  other  users  with  respect  to 
such  a  privilege. 

"If  it  is  illegal  for  ASCAP  to  re- 
fuse a  hotel  access  to  a  work  of 

a  group  of  works  unless  the  hotel 
will  pay  for  all  of  the  works  of  all 
of  the  ASCAP  members,  why 
should  this  not  be  applicable  to 
broadcasters  as  well?  Indeed,  for 
ASCAP  to  carry  on  a  legal  exis- 

tence, it  would  seem  to  be  necessary 
that  the  music  user,  including  the 
broadcaster,  should  have  the  right 
either  to  purchase  all  of  the  music 
of  ASCAP  for  a  specific  program  or 
to  purchase  any  of  the  music  of 
ASCAP  that  the  user  may  want." 

Waters  Explains 

Victor  0.  Waters,  special  as- 
sistant to  the  Attorney  General  in 

charge  of  the  ASCAP-BMI  litiga- 
tion, said  this  decree  should  be  con- 

sidered as  a  companion  to  the  BMI 
decree,  in  which  the  provisions  were 
similar,  with  no  complaints  from 
the  broadcasters  about  them.  The 
Government,  he  declared,  is  not 
representing  either  BMI  or  ASCAP 
but  is  endeavoring  to  open  up  com- 

petition. The  old  ASCAP  license, 
he  said,  took  from  the  broadcaster 
any  economic  incentive  to  use  any- 

Feud  in  Hollywood 

CURRENT  ASCAP  -  radio 
controversy  took  a  personal 
turn  when  L.  Wolfe  Gilbert, 
Hollywood  composer  and 
West  Coast  committee  mem- 

ber of  the  Society  and  David 
Marshall,  Florentine  Gardens 
orchestra  leader,  are  alleged 
to  have  indulged  in  a  fist- 
fight  at  the  night  club  March 
1.  Gilbert  is  said  to  have  de- 

clared the  band  was  playing 

music  "stolen"  from  his  "Af- 
rican Lament".  Marshall  de- 

clared it  was  Ernesto  Le- 
Cuona's  "Canto  Karabali", 
licensed  through  BMI. 

thing  but  ASCAP  music  and  the 
BMI  license  would  do  the  same 
thing.  The  decrees  make  music 
available  to  broadcasters  on  a  per- 
program  basis  and  so  should  open 
up  competition.  Judge  Goddard  en- dorsed these  arguments,  stating 
that  "on  the  whole,  it  seems  like  a 

wholesome  provision". Milton  R.  Weinberger,  appearing 
for  the  League  of  New  York 
Theatres,  asked  the  court  to  insert 
into  the  decree  a  provision  defining 
grand  and  small  rights  and  specifi- 

cally preventing  ASCAP  from  in- terfering with  the  licensing  by 
theatrical  producers  of  condensed 
radio  versions  of  stage  musical  pro- 

ductions containing  tunes  individu- 
ally licensed  by  ASCAP.  He  also 

asked  the  court  to  require  ASCAP 
to  keep  a  log  of  all  performances 
which  would  enable  "all  interested 
persons"  to  know  how  many  broad- 

casts any  particular  tune  received 
in  any  given  time.  Such  a  log,  he 
stated,  would  enable  League  mem- 

bers to  secure  from  the  publishers 
of  their  music  a  part  of  the  ASCAP 
payment  to  these  publishers,  who 
now  say  they  have  no  way  of  divid- 

ing their  ASCAP  income  among  all their  songs. 

Judge  Goddard  declined  these  re- 
quests, pointing  out  that  the  decree 

is  between  ASCAP  and  the  public 
and  that  the  differences  of  the 
theatrical  producers  with  ASCAP 
are  not  pertinent  to  the  decree,  but 
can  be  settled  independently. 

Election  Clause 

Appearing  for  the  publishing 
firm  of  Schroeder  &  Gunther,  an 
ASCAP  member,  Harold  P.  Selig- 
son  asked  the  court  to  change  the 
decree  to  provide  for  more  frequent 
elections  of  ASCAP  board  members 
and  also  to  alter  the  ASCAP  sys- 

tem of  voting  so  that  "all  classes  of 
membership  will  be  represented". In  denying  his  arguments,  Judge 
Goddard  said  that  the  elections  re- 

quired by  the  decree  were  a  mini- 
mum and  that  ASCAP  could  in- 
crease them  as  it  saw  fit.  He  also 

upheld  the  weighted  system  of  vot- 
ing, comparing  the  writers  with 

higher  ratings  to  the  major  stock- 
holders of  a  corporation  who  are 

entitled  to  more  votes  than  the 
others. 

Charles  Poletti,  Lieutenant  Gov- 
ernor of  New  York  and  special 

counsel  for  ASCAP  in  working  out 
the  provisions  of  the  decree,  ex- 

pressed his  appreciation  of  the  ef- 
forts expended  by  the  Department 

of  Justice  attorneys  toward  making 
the  decree  a  fair  one  and  added  that 
ASCAP  concurred  heartily  in  the 
statement  of  the  Department  that 
the  decree  opens  the  way  for  an 
early  settlement  of  the  differences 
between  ASCAP  and  the  broadcast- 

ing industry. 

Action  on  Criminal  Suit 

Pending  Against  ASCAP 
Is  Postponed  by  Court 

DISPOSITION  of  the  criminal 
suit  (440-Q)  pending  against 
ASCAP  since  last  month  has  been 

postponed  until  March  13  by  Fed- 
eral Judge  F.  Ryan  Duffy,  of  Mil- 

waukee, upon  the  request  of 
ASCAP  and  the  19  co-defendant 
publisher-members  of  the  Society. 
The  court  originally  set  March  5 
as  the  date  for  arraignment. 

The  criminal  suit,  seeking  disso- lution of  ASCAP  as  a  monopoly  in 
violation  of  the  anti-trust  laws,  is 
slated  for  dismissal,  by  virtue  of 
the  consent  decree  already  agreed 
to  by  the  Society  and  entered  last 
Tuesday  in  Milwaukee.  It  is  ex- 

pected that  ASCAP  will  move  for 
dismissal  and  that  the  Department 
of  Justice  will  interpose  no  objec- 

tion. Likelihood  of  assessment  of  a 
fine  aggregating  $24,000  against 
ASCAP  and  the  19  individual  pub- 

lishers is  foreseen.  ASCAP  pre- 
sumably would  be  fined  $5,000  and 

each  publisher  $1,000. 

TO  FACILITATE  the  review  and 
analysis  of  new  song  manuscripts, 
BMI  has  established  a  manuscript  con- 

trol department,  under  the  direction  of 
Miss  Pauline  Gilder,  first  assistant  to 
Dana  Merrimjn,  BMI  office  manager. 
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Turning  Point  in  Music  Copyrights 

Craney  Sees  Danger  if 

Any  Blanket  Fee 

Is  Accepted 
No  broadcaster  has  devoted 

more  time  and  energy  to  the  copy- 
right fight  than  Ed  Graney.  He 

led  the  independent-station  crus- 
ade and  inspired  the  State  anti- 

monopoly  statutes  aimed  at 
ASOAP.  In  this  article  addressed 
to  all  broadcasters,  Mr.  Craney 
advances  his  views  on  the  effects 
of  the  ASCAP  and  BMI  consent 
decrees,  and  prescribes  an  _  imme- 

diate course  of  action.  His  con- 
clusions, of  course,  will  arouse 

opposition  in  some  industry  quar- ters and  win  support  in  others. 
By  E.  B.  CRANEY 
KCIR,  Butte,  Mont. 

BECAUSE  of  inability  to  secure 
the  right  to  pay  only  when  copy- 

rights were  used,  in  1935  broadcast- 
ers of  the  State  of  Washington, 

after  failures  through  national  en- 
deavors by  the  NAB,  started  State 

action  against  ASCAP  which  can 
be  (except  for  minor  adjustments) 
considered  consummated  with  the 
signing  of  the  BMI  and  ASCAP 
consent  decrees. 

The  1935  start  by  the  Washing- 
ton Broadcasters  under  the  guid- 

ance of  Attorney  Ken  Davis,  of 
Seattle,  could  never  have  been  suc- 

cessful if  Legislatures  of  Montana, 
Washington,  Nebraska,  Florida  and 
other  States  had  not  seen  and  tried 
to  correct  the  unfairness  of  ASCAP 
trade  practices. 

On  Court  House  Steps 
It  was  only  through  action  by 

the  various  States,  and  the  con- 
tinual efforts  of  Senator  Wheeler, 

Chairman  of  the  Senate  Committee 
on  Interstate  Commerce,  to  get 
active  prosecution  by  the  Depart- 

ment of  Justice  that  a  consent  de- 
cree has  been  the  culmination  of 

this  activity.  Strange  though,  isn't 
it,  that  this  matter  has  been  set- 

tled "on  the  court  house  steps"  the same  as  Phil  Loucks  told  us  it 
should  and  would  be  years  ago? 
Now,  let  us  forget  about  the 

water  already  over  the  dam.  Let 
us  forget  about  the  1932  "deal", 
the  Radio  Program  Foundation ;  the 
1935  "deal,"  the  NAB  Bureau  of 
Copyrights.  Let  us  even  forget 
about  the  unjustness  of  the  present 
BMI  financial  set  up,  which,  based 
on  1937  ASCAP  payments  made  the 
small  income  stations  put  out  more 
dollars  than  the  larger  stations  in 
proportion  to  their  earnings;  gave 
newspaper  stations  the  advantage 
of  their  ASCAP  differentials  over 
other  stations  and  allowed  the  net- 

works in  the  picture  with  the  affili- 
ates paying  the  bills. 

The  nets  paid  only  for  their 
owned  and  operated  stations  with 
some  $20,000,000  of  billings  having 
no  percentage  accounted  against  it 
and  the  load,  because  of  this, 
shifted  to  the  independent  broad- 

casters whether  they  were  network 
or  not.  Yes,  let  us  forget  all  this 
because  it  isn't  going  to  do  us  any 
good  to  remember  it.  The  NAB  big 
wigs  decided  they  wanted  to  do  the 
job  this  way  and  told  the  small  fry 

to  "get  in  the  swim"  so  let  us  go 
to  work  with  what  we  have  on  hand today. 

Today  we  have  as  sources  of 
music  supply  mainly:  ASCAP, 
SESAC,  AMP,  BMI,  Public  Do- 

main. We  have  the  BMI  consent  de- 
cree and  we  have  the  ASCAP  con- 
sent decree  and  we  have  BMI. 

Now,  no  matter  whether  you  like 
all  the  various  terms  of  the  con- 

sent decrees  or  not,  if  they  have 
done  nothing  else,  they  have  both 
put  the  networks  in  the  same  boat 
the  independent  broadcaster  has 
been  in  for  years  because  both  con- 

sent decrees  make  mandatory  clear- 
ance at  the  source. 

Removes  Third  Party 

What  does  this  mean?  Well,  it 
no  longer  makes  it  possible  for  a 
network  to  work  out  a  deal  with  a 
copyright  owner  whereby  the  net- 

work gets  a  license  for  nothing  or 
for  a  small  sum  and  agrees  to 
broadcast  the  music  of  that  copy- 

right owner  so  he  can  go  out  and 
start  a  suit  against  each  and  every 
station  on  that  network  who  doesn't 
take  a  license  from  him. 

In  other  words,  it  takes  out  the 
third  party  that  has  been  dictating 
copyright  licenses  between  copy- 

right owner  and  independent  broad- 
caster. True,  the  networks  have, 

and  probably  always  will  be  the 
ones  that  make  music  popular  and 
independent  stations  will  probably 
want  to  have  licenses  to  play  the 
same  music  the  networks  play,  but 
the  great  difference  is  that  in  the 
past  the  independent  broadcaster 
had  had  to  have  the  license,  while 
in  the  future  he  can  make  up  his 
mind  as  to  whether  or  not  he  wants 
it  and  whether  or  not  he  can  afford it. 

After  all,  just  because  the  net- 
work plays  a  tune  is  no  reason 

every  station  has  to  play  the  same 
tune  on  its  own  emanations. 

Now,  let  us  look  at  the  consent 
decrees  and  see  what  there  is  that 
puts  the  big  question  mark  in  our 
title  copyright  turning  point?  The 
BMI  consent  decree  was,  in  the 

writer's  opinion,  a  better  consent 
decree  because  it  protects  the  in- 

dependent broadcaster  against  him- 
self. It  makes  mandatory  some  of 
{Continued  on  page  ̂ ^S) 

Mills  Chides  Department  of  Justice^ 

Claims  ASCAP  Will  Lose  $5fi00fl00 

STRIKING  a  sharp  note  concern- 
ing the  Department  of  Justice  anti- 

monopolistic  actions  against  AS- 
CAP, E.  C.  Mills,  chairman  of  the 

society's  administrative  committee, 
speaking  March  6  before  the  New 
York  Assn.  of  Young  Advertising 
Men  at  the  Midston  Hotel,  stated 
that  by  signing  the  recent  consent 
decree  ASCAP  yielded  "to  a  com- 

bination of  economic  and  govern- 
mental pressure  by  which  the  so- 

ciety stands  to  lose  $5,000,000". 
"In  1932,"  Mr.  Mills  said,  "the 

Department  of  Justice  initiated  an 
investigation  into  the  operations  of 
ASCAP  with  a  view  to  bringing  a 
suit,  just  about  the  time  a  three- 
year  contract  with  the  broadcasters 
was  being  negotiated. 

Again  in  1935 

"When  that  contract  was  signed, 
the  Government  ceased  to  be  inter- 

ested in  our  activities.  Again,  in 
1935  when  another  contract  with 
the  broadcasters  was  under  consid- 

eration, anti-monopolistic  proceed- 
ings were  brought  against  the  so- 

ciety, and  were  adjourned  in  June 
1935  on  motion  of  the  Government. 
A  five-year  contract  with  the  broad- 

casters was  signed. 
"In  1940,"  Mr.  Mills  continued, 

"the  ASCAP  contract  with  the 
broadcasters  again  came  up  for 
consideration,  and  again  the  Gov- 

ernment became  greatly  concerned 
about  the  monopolistic  practices  of 

the  society." Another  coincidence  occurred, 

Mr.  Mills  said,  "when  the  Depart- 
ment of  Justice  filed  a  suit  against 

ASCAP  in  the  U.  S.  Court  in  Mil- 
waukee presided  over  by  Judge 

Duffy,  an  ex-Senator,  who,  while  he 
was  in  the  Senate,  had  made  a  num- 

ber of  public  addresses  denouncing 
ASCAP. 

"We  were  to  be  tried  by  a  court 
obviously  prejudiced.  We  signed  the 
consent  decree  which  gave  us  a 
clean  bill  of  health  from  the  Gov- 

ernment, but  by  so  doing  we  paid  a 
substantial  price  to  put  us  in  a 
position  to  negotiate  with  the  broad- 

casters." 
Split  Avoided 

Speaking  about  the  ASCAP 
terms  presented  to  the  broadcasters 
in  1940,  Mr.  Mills  stated  that  indi- 

vidual stations  had  complained  to 
the  society  it  was  unfair  that  they 
should  have  to  pay  for  music  broad- 

cast on  the  networks.  As  a  result, 
a  formula  was  set  up  for  the  net- 

works whereby  the  fee  was  payable 
at  the  source  of  music,  he  said. 

This  formula  met  with  the  ap- 
proval of  the  vast  majority  of  in- 

dependent stations,  Mr.  Mills  said. 
"We  hoped  to  create  a  schism  in  the 
industry,"  he  continued,  "but  the 
broadcasters  rallied,  and  on  Jan.  1, 
1941,  ASCAP  music  went  off  the 
air.  When  I  speak  of  the  roll  call 
of  the  broadcasting  industry,  I  do 
not  speak  of  individual  stations.  I 
speak  of  the  American  Telephone  & 
Telegraph  Corp.,  Western  Electric, 
Westinghouse  Mfg.  Co.,  General 
Electric,  Radio  Corp.  of  America; 
that  group  which  among  them  con- 

trol practically  all  the  patents  of 
electrical  communication  in  this 
country.  For  anyone  to  believe  that 
the  songwriters  can  impose  their 
will  on  such  a  powerful  group  is 

not  logical." Commenting  on  propaganda  in 
the  ASCAP-BMI  controversy,  Mr. 
Mills  said  "the  broadcasters  have 
done  a  much  better  propaganda  job 

ASCAP  AND  RADIO 

STAND  TOGETHER 
THE  IMPOSSIBLE  happened  last 
Wednesday  in  Boston.  ASCAP  and 
the  broadcasters  found  themselves 
together  on  proposed  legislation. 

A  hearing  had  been  called  by  a 
committee  of  the  State  Legislature 
on  three  copyright  bills,  which 
ASCAP  contended  would  prevent  it 
from  doing  business  in  the  State.  It 
brought  its  customary  retinue  of 
personalities  to  Boston,  including 
John  G.  Paine,  general  manager; 
Louis  D.  Frohlich,  general  counsel; 
Otto  Harbach  and  Grace  Warner 
Gulesian,  composers,  as  well  as 
other  celebrities,  to  castigate  the 
legislation  as  the  invention  of  the 
NAB,  the  networks  and  other  al- 

legedly big  and  selfish  groups.  They 
fought  the  ASCAP-BMI  war  all 
over  again  in  a  two-hour  presenta- tion before  the  joint  committee  on 
constitutional  law. 

The  Massachusetts  State  Broad- 
casters Committee,  which  among 

other  things  keeps  track  of  legisla- 
tive developments  in  the  State, 

called  its  Legislative  Committee  to- 
gether prior  to  the  hearing.  Be- cause ASCAP  would  be  bound  to 

take  such  a  position,  the  committee 
decided  the  bills  should  be  opposed. 
Harold  E.  Fellows,  general  man- 

ager of  WEEI,  Boston,  as  well  as 
chairman  of  the  legislative  commit- 

tee; E.  E.  (Ted)  Hill,  general  man- 
ager of  WTAG,  Worcester,  and  W. 

T.  Welch,  owner  -  manager  of 
WSAR,  Fall  River,  attended  the 

hearings  and  listened  to  ASCAP's 

opposition. After  hearing  the  tirade,  the 
committee  decided  that  some  open 
declaration  should  be  made,  partly 
because  it  was  concluded  the  bills 
were  objectionable,  and  secondly, 
the  accusations  made  could  not  re- 

main unchallenged.  At  the  conclu- 
sion of  the  two-hour  presentation. 

Chairman  Fellows  simply  told  the 
committee  Massachusetts  broad- casters were  definitely  opposed  to 
all  three  measures.  He  said  they 
were  regarded  as  probably  uncon- 

stitutional and  definitely  detrimen- 
tal to  all  parties  concerned.  He 

pointed  out  that  the  Massachusetts 
Committee  represented  primarily 
NAB  member  stations  as  well  as 
network  outlets. 

As  a  result  of  the  testimony,  the 
Committee  set  a  rehearingr  on  the 
three  bills  for  April  12.  The  only 
spokesman  in  favor  of  the  bills  was 
Rep.  Daniel  F.  Sullivan,  Lowell 
Democrat,  who  said  he  was  an  en- 

tertainer himself  and  wanted  "to 
take  dictatorship  out  of  the  musi- 

cal world". 
than  ASCAP".  However,  he  also 
stated  that  17,000,000  column  inches 
appeared  about  the  controversy  in 
3,700  newspapers,  second  only  to 
the  war  in  Europe.  A  check  of  the 
editorial  policy  revealed  that  80% 
of  the  neswpapers  favored  ASCAP, 
he  said. 

In  regard  to  negotiations  with  the 
broadcasters,  Mr.  Mills  said  that 
"we  have  invited  the  broadcasters 
through  the  press,  by  writing,  by 
word  of  mouth,  to  negotiate,  but 

they  won't  meet  with  us." He  ended  his  address  with  an 
olive-branch  note  when  he  said, 
"Nothing  that  I  have  said  is  in  a 
spirit  of  hostility.  My  plea  is  for  a 
cessation  of  hostilities.  My  plea  is 

for  negotiation." 
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^ees . . . 
Al-hakk,  the  swaddled  swami  sees.  He  sees 

BROADCASTING,  whose  radio  station  advertisers  outnum- 

ber those  of  all  other  advertising  trade  publications  com- 

bined. He  sees  BROADCASTING,  an  advertising  medium 

whose  client-renewal  percentage  is  truly  revealing.  He  sees 

BROADCASTING,  now  with  nearly  10,000  circulation.  Waka, 

the  swami  sees  the  way  to  your  great  promotion  success, 

present  and  future.  *  *  *      You'll  see,  too.  Consider — 

Transcription  Firm  Survey:  1,000  national  advertisers  and  agency  execu- 

tives selected  at  random  from  McKittrick's.  BROADCASTING  received 

nearly  as  many  votes  as  choices  two,  three,  four,  five  and  six  combined.* 

West  Coast  Station  Survey:  Agency  men  coast  to  coast  asked  which  of  12 

advertising  trade  publications  are  best  bets  for  station  promotion. 

BROADCASTING  voted  no.  1.* 

Station  Representative  Survey:  Agency  executives  were  asked  which  of 

three  leading  advertising  trade  publications  carrying  this  representa- 

tive's ads  was  best  read.  BROADCASTING  tops  again.* 

Midwest  Station  Survey:  Top-flight  agency  radio  executives  asked  in  which 

of  seven  advertising  trade  papers  "our  ads  would  be  seen  by  you  " 
BROADCASTING  led  the  field.* 

Eastern  Stations  Survey:  160  agency  executives  asked  which  publications 

they  would  use  if  they  were  buying  trade  paper  space  for  a  station. 

Nine  trade  magazines  listed.  BROADCASTING  way  on  top.* 

*  The  swami  will  tell  you  more,  too. 



Government  to  Act  Soon  on  Petrillo 

BOBSLED  BROADCAST  from  this  racing  bob  on  its  zig-zag  journey 
down  the  Olympic  run  at  Mount  van  Hoevenberg,  Lake  Placid,  N.  Y., 
was  carried  by  WGY,  Schenectady.  With  a  portable  transmitter  on  his 
back,  Howard  Tupper,  WGY  announcer,  gave  a  description  of  the  70- 
mile-per-hour  dash  from  his  No.  3  position  on  the  sled.  Daredevils  are: 
TufReld  LeTour,  brakeman;  Mr.  Tupper;  Mrs.  Billy  Fiske,  widow  of  the 
late  Billy  Fiske,  bobsled  racing  immortal  who  died  in  action  recently  with 
the  RAF;  Alexis  Thompson,  driver,  owner  of  the  Pittsburgh  Steelers  pro 
grid  team.  Relay  was  picked  up  at  bottom  of  run  and  retransmitted  to 
Lake  Placid,  then  by  direct  wire  to  GE's  studios  in  Schenectady. 

AGMA   Standing  Firm, 

Continuing  Fight, 

Says  Tibbett 

ALL  HAS  BEEN  quiet  on  the  Gov- 
ernment front  since  the  announce- 

ment Feb.  28  by  Assistant  Attor- 
ney General  Thurman  Arnold  that 

grand  jury  proceedings  will  soon 
be  started  against  James  C.  Petrillo, 
president  of  the  American  Federa- 

tion of  Musicians. 
No  indication  has  yet  been  given 

as  to  where  or  when  the  Govern- 
ment will  institute  the  new  pro- 

ceedings, striking  at  the  AFM  presi- 
dent's dictatorial  powers.  Victor  0. 

Waters,  special  assistant  to  the  At- 
torney General,  who  handled  the 

ASCAP-BMI  decrees  and  who  has 
been  assigned  to  the  Petrillo  case, 
is  back  in  Washingon  making  a 
study  of  the  whole  union  music 
situation  preparatory  to  initiating 
formal  action.  It  was  indicated  that 
steps  may  be  taken  next  week,  with 
the  launching  of  the  grand  jury 
proceedings. 

Tibbett  Firm 

In  Washington  last  week  for  a 
concert,  Lawrence  Tibbett,  presi- 

dent of  the  American  Guild  of 
Musical  Artists,  which  is  in  litiga- 

tion with  AFM  over  the  jurisdic- 
tional issue  precipitated  by  Mr. 

Petrillo,  asserted  that  his  organiza- 
tion proposed  to  continue  its  fight, 

irrespective  of  defections  of  mem- 
bers from  its  ranks  to  AFM.  Last 

August  Petrillo  announced  that  solo 
artists  would  have  to  join  the  Fed- 

eration or  be  forbidden  to  perform 
with  any  of  the  130,000  members 
of  AFM.  In  effect  this  would  deny 
such  concert  artists  the  right  to 
appear  on  the  air,  in  motion  pic- 

tures or  with  symphony  orchestras. 
While  the  Department  announced 

it  would  investigate  complaints  re- 
lating to  practices  of  booking 

agencies,  concert  bureaus,  broad- 
casters and  related  services  in  their 

dealings  with  solo  artists,  it  was 
evident  that  the  first  assault  would 
be  upon  Petrillo  and  his  AFM  oper- 

ations. More  than  a  year  ago  the 
Department  gathered  evidence  on 
the  AFM  onslaughts  against  radio, 
requiring  hiring  of  fixed  quotas  of 
musicians  by  all  stations,  retention 
of  stand-by  orchestras,  use  of  union 
musicians  to  operate  transcription 
turntables,  and  similar  practices 
originated  when  Petrillo  was  head 
of  the  Chicago  Federation. 

Spalding  Yields 

Meanwhile,  things  were  reason- 
ably quiet  on  the  AFM-AGMA 

front.  The  week  following  March  1, 
set  by  Mr.  Petrillo  as  the  deadline 
date  for  AGMA  members  to  join 
AFM  or  to  have  AFM  members 
ordered  not  to  perform  with  them, 
passed  without  any  open  conflict 
or  even  a  minor  skirmish.  Biggest 
news  of  the  week  broke  March  1, 

when  Albert  Spalding,  noted  violin- 
ist, announced  his  resignation  from 

AGMA  and  his  application  for 

membership  in  the  musician's union. 

This  desertion  came  as  a  com- 
plete surprise,  as  Mr.  Petrillo  had 

agreed  to  permit  his  union's  mem- 
bers to  perform  with  Mr.  Spalding 

on  the  Sunday  afternoon  Coca-Cola 
broadcast  at  the  request  of  CBS, 
which  had  informed  the  musician's 
chief  that  the  network  was  con- 

tractually bound  to  supply  Mr. 

Spalding's  performances  on  the  ra- 
dio series  [Broadcasting,  March 

3] ,  thus  insuring  that  this  program 
would  not  be  the  scene  of  the  previ- 

ously expected  AFM  crackdown. 
In  the  next  few  days  following- 

Mr.  Spalding's  transfer  of  al- 
legiance AFM  officials  announced 

that  some  20  noted  instrumentalists 
had  applied  for  AFM  membership, 
including  a  number  of  AGMA  mem- 

bers, such  as  Jose  Iturbi,  pianist 
and  conductor,  Efrem  Zimbalist, 
violinist,  Mischa  Elman,  violinist, 
and  Josef  Hofmann,  pianist,  the 
latter  being  named  an  honorary 
AFM  member  along  with  Fritz 
Kreisler,  violinist,  and  Sergei  Rach- 

maninoff, pianist. 

AGMA  Stands  Pat 

No  comment  on  these  defalca- 
tions was  forthcoming  from  AGMA 

officials,  who  stood  pat  on  the  state- 
ment issued  March  4  by  Mrs. 

Blanche  Witherspoon,  executive 
secretary  of  AGMA,  that  "due  to 
the  fact  that  the  litigation  of 
AGMA's  case  is  pending  in  the  New York  Court  of  Appeals  and  that 
the  intervention  of  the  Federal 
Government  by  grand  jury  investi- 

gation has  just  been  announced  by 
the  Department  of  Justice,  the 
board  resolved  to  make  no  further 
public  statements  at  this  time." 

Statement  was  made  following  a 
meeting  of  AGMA's  board  of  gov- 

ernors which  passed  a  resolution 
of  AGMA's  continued  resistance  to 

Mr.  Petrillo's  "unfair  and  unwar- 

ranted demands." Previously,  AGMA  had  hailed 
the  Government  intervention  as  "a 
welcome  step  in  the  direction  of 

curbing  Mr.  Petrillo's  plan  to  be- come the  absolute  musical  dictator 

in  this  country."  Stating  that 
AGMA  is  governed  by  a  president 
and  board  who  are  elected  by  the 
membership  and  who  serve  without 
compensation,  the  release  contrasts 
this  situation  with  that  holding 
in  AFM.  "Mr.  Petrillo,"  it  declares 
"has  not  only  boasted  of  being  the 
highest  paid  labor  leader  in  the 
country  but  he  has  also  boasted  of 
his  absolute  control  over  the  affairs 
of  the  AFM.  The  Constitution  and 
by-laws  of  his  organization  give 

him  unlimited  powers." 

Spalding's  Stand 
In  a  lengthy  statement,  released 

through  his  attorneys,  Kelsey,  Wal- 
drop,  Spalding  &  Parker,  New 
York,  Mr.  Spalding  explained  that 
when  he  joined  AGMA  he  was  told 
it  was  a  guild  of  solo  singers  and 
instrumentalists,  but  that  it  had 
since  solicited  membership  of  ac- 

companists with  the  result  that  in- 
strumental soloists  are  now  only  a 

small  fraction  of  AGMA's  total 
members.  He  had  not  thought  of 

joining  AFM,  he  said,  "because  I 
did  not  believe  my  professional  in- 

terests required  the  kind  of  pro- 
tection which  a  labor  union  cus- 

tomarily gives  or  that  my  engage- 
ments were  in  competition  with 

the  members  of  the  union. 

"Holding  that  opinion,"  he  con- 
tinued, "when  the  AFM  made  the 

strumentalists  join  that  union,  I 
approved  seeking  a  determination 
of  the  courts  whether  we  soloists 
could  lawfully  be  included  within 

the  scope  of  the  'closed  shop'  prin- 
ciple. That  question  having  been 

decided  in  favor  of  the  AFM  by  the 
Appellate  Division  of  the  Supreme 
Court  of  New  York,  I  accept  the 

decision  of  the  court." 

AFRA  to  Hasten 

Disc  Negotiations 
March  12  Meeting  Is  Sought 
With  Transcription  Group 

DETERMINED  to  push  its  pro- 
posed code  covering  the  employ- 

ment of  talent  on  transcribed  pro- 
grams through  to  completion  and 

acceptance  by  the  transcription 
manufacturers  at  the  earliest  pos- 

sible moment,  the  American  Fed- 
eration of  Radio  Artists  has  re- 
quested the  transcription  negotiat- 

ing committee  to  meet  with  AFRA 
executives  as  soon  as  possible,  with 
March  12  set  as  a  tentative  date. 

Indicative  of  AFRA's  expecta- tions of  an  early  settlement  of  this 
problem,  which  has  been  a  leading 
item  in  the  union's  agenda  for  more 
than  a  year,  was  last  week's  an- nouncement that  the  transcription 
code  would  be  the  major  topic  for 
discussion  at  the  quarterly  meet- 

ing of  AFRA's  New  York  local,  to 
be  held  March  20  at  the  Hotel 
Astor. 

Calls  It  Decisive 

In  announcing  the  date,  George 

Heller,  New  York  executive  secre- 
tary, stated:  "All  AFRA  members 

working  in  the  transcription  field 
should  make  an  especial  effort  to 
attend  the  March  20  meeting.  It 
will  be  the  culmination  of  all  the 
discussions  which  have  taken  place 
to  date.  It  will  be  a  decisive  meet- 

ing for  the  electrical  transcription 
code.  Definite  action  resolving  the 
transcription  situation  will  come 

out  of  this  meeting." Announcement  also  reported 
plans  for  the  meeting  of  AFRA 
executives  with  transcription  pro- 

ducers, continuing  that  "the  results of  this  meeting  will  be  presented  to 
members  of  the  New  York  local  for 

final  ratification."  Transcription 
code  was  a  major  topic  of  discus- 

sion during  most  of  last  year,  with 

regional  groups  drawing  up  recom- 
mendations for  waga  scales  and 

working  conditio  is  in  their  particu- 
lar areas  and  with  a  coordinating 

committee  amalgamating  these  sug- 
guestions  into  a  national  code. 
Numerous  meetings  with  the 

transcription  producers'  committee were  held  during  the  spring  and 
summer,  when  they  were  interrupt- 

ed by  the  negotiations  with  network 
and  advertising  agency  officials 
which  preceded  the  renewal  of  the 
AFRA  network  codes  covering  both 
sustaining  and  commercial  pro- 

grams. Charles  Gaines,  World  Broadcast- 
ing System,  chairman  of  the  tran- 

scription committee,  said  March  6 
he  was  notifying  his  committee 
members  of  AFRA's  request  for  a 
conference  and  expected  the  March 
12  date  would  stand.  Other  mem- 

bers include:  John  H.  MacDonald, 
NBC  Radio-Recording  Division; 
C.  M.  Finney,  Associated  Music 
Publishers;  Leonard  Bush,  Comp- 
ton  Adv.;  L.  D.  Milligan,  Blackett- 
Sample-Hummert;  James  Sauter, 
Air  Features;  William  Spire  and 

Joseph  Bonine,  McCann-Erickson. 
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WIU  YOU  $m  fT  p 

If  the  faces  of  the  folks  in  America's 

Money  Belt  beam  like  last  year's  serge,  it's 
from  happiness  —  not  lack  of  cosmetics. 
The  face  powder  sold  in  the  region  last 

year  was  sufficient  to  put  a  "no  glare"  fin- 
ish on  ever'^  shine  ...  no  matter  how  you 

spread  it.  And  powder  is  just  a  minor  part 
of  the  $17,000,000  worth  of  cosmetics 
sold  under  the  shadow  of  the  towers  of 
The  Cowles  Stations. 

All  of  which  lends  added  credence  to 

our  shout  that  folks  hereabouts  have 

money  —  and  spend  it  —  for  advertised 

products.  There's  no  better  way  to  let  them 
know  about  your  products  than  through 

the  four-way  voice  of  The  Cowles  Stations. 

There's  no  other  way  to  reach  the  six  mil- 
lion persons  at  one  fell  swoop. 

To  learn  how  to  spread  the  story  of 

your  product  over  the  Money  Belt  region 

at  one  low  cost  write  us  today.  We'll  tell 
you  all  about  the  job  we  can  do  for  you. 

ymfi  KRNT  ★  K50  ̂   wSSy 
cTEfrJoS  DtSMO.NES         DESMOiNis  %''"*IA, 

■Cr^  X-n:>.  ̂ r^X ..ih  THE  REGISTER  AND  TRIIUNE,  Dct  M»iiM.  lew* 
Represented  Nationally  by  The  Katz  AGENCY 

WHICH  OF  THESE 

DO  YOU  SELL? 

Esimated  Annual  Retail 

Sales  in  "America's 

Money  Belt" Dentifrices    $4,601,293 
Face  Powders   1,446,120 
Talcum  Powders    788,793 
Hair  Tonics   657,327 
Face  Lotions    1,051,724 
Hair  Dressings   788,793 
Deodorants    460,129 
Manicure  Preparations  .  657,327 
Shaving  Creams 

and  Soaps   1,248,922 
Face  Creams    2,300,646 
Perfumes    1,117,457 

(Total  drug  commodity  sales  — 
$49,216,000) 
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The  700th  ̂ Standard  Symphony  Hour* 
In  13  Years  No  Plug 

Has  Interrupted 

Coast  Series 

THERE  aren't  many  sponsors  of 
radio  in  this  country  who  can  boast 
of  more  than  13  consecutive  years 
as  guarantor  of  a  costly  program 
during  which  no  commercial  an- 

nouncement has  ever  been  used. 
Just  such  a  position  is  held  on 

the  West  Coast  by  Standard  Oil  Co. 
of  California,  sponsor  of  two  pro- 

grams weekly  on  33  stations  of 
the  Pacific  Coast  Mutual  network — 
Standard  Symphony  Hour,  Thurs- 

days, 8-9  p.m.  (PST)  and  the 
Standard  School  Broadcast,  Thurs- 

days, 11:15-45  a.m.  (PST). 
On  March  13  Standard  Symphony 

Hour  will  present  its  700th  con- 
secutive weekly  broadcast,  believed 

to  be  the  oldest  sponsored  radio 
program  in  the  West. 

First  Coast  Hookup 

Back  in  1926  Standard  Oil  made 
radio  history  by  the  unprecedented 
step  of  linking  KFI,  Los  Angeles, 
with  KGO,  San  Francisco,  for  a 
series  of  sponsored  concerts  by  the 
San  Francisco  and  Los  Angeles 
symphony  orchestras.  This  preced- 

ed the  launching  of  the  Pacific 
Coast  network  of  NBC,  first  big 
chain  on  the  Coast.  From  this  origi- 

nal two-station  "chain"  serving  a 
limited  number  of  people  in  the 
vicinity  of  the  two  cities,  the  pro- 

gram has  grown  until  today  it 
reaches  almost  every  part  of  Cali- 

fornia, Oregon  and  Washington  via 
Mutual-Don  Lee. 

Inaugurated  as  a  non-commercial, 
institutional  broadcast,  the  Sym- 

phony Hour  has  never  lost  its  origi- 
nal character,  so  that  today  it  still 

seeks  to  give  listeners  an  hour  of 
quiet  relaxation  uninterrupted  by 
commercial  announcements  or  non- 
musical  features. 

Carefully  chosen  programs  have 
gone  out  over  the  air  week  after 
week,  so  listeners  of  every  degree 
and  level  of  musical  taste  could  find 
pleasure  and  enjoyment  not  only 
in  hearing  old  and  loved  selections 
but  in  discovering  new  ones  to  add 
to  their  personal  library  of  favorite 
compositions. 

Hundreds  of  musicians  have  been 
assured  of  year-round  employment 
by  the  Symphony  Hour.  Though  it 
originates  from  San  Francisco  most 
of  the  time,  it  is  regularly  broad- 

cast from  Los  Angeles,  Portland, 
Ore.  and  Seattle.  During  each  win- 

ter season  the  regular  resident  or- 
chestras in  the  four  cities  are  used 

for  the  progra*Ti.  Usually  the  or- 
chestras are  conducted  by  their 

regular  leaders,  but  frequently  they 
are  led  by  celebrated  guest  conduc- 

tors from  other  parts  of  the  coun- 
try. 

When  the  major  orchestras  reach 
the  end  of  their  regular  season  in 
late  spring  or  early  summer,  a 
special  Standard  Symphony  Orches- 

tra takes  over  the  program  until 

the  San  Francisco  Symphony  Or- 
chestra is  ready  to  begin  its  own 

fall  and  winter  season  and  so  re- 
sume the  broadcasts. 

The  700th  program  March  13 
will  be  conducted  by  Pierre  Mon- 
teux,  distinguished  leader  of  the 
San  Francisco  Symphony  Orches- 

tra. The  program  will  consist  of 
requests  from  radio  listeners.  Spe- 

cial features  in  keeping  with  the 
importance  of  the  broadcast  will  be 
a  part  of  the  program,  but,  as  usual, 
there  will  be  no  commercial  an- 

nouncements to  break  in  on  the  at- 
mosphere of  quiet  repose  that  has 

always  characterized  the  Standard 
Symphony  Hour. 

The  Standard  School  Broadcast 
was  started  nearly  two  years  after 
the  first  Standard  Symphony  Hour. 

Starting  in  1928  with  a  program 
reaching  the  pupils  of  72  schools  in 
California,  the  Standard  School 
Broadcast  today  is  heard  in  more 
than  5,000  Pacific  Coast  schools  by 
approximately  a  half-million  stu- 

dents. This  program  pioneered  edu- 
cation by  radio.  It  consists  princi- 

pally of  a  preview  of  that  night's 
program  by  the  Standard  Sym- 

phony, with  musical  illustrations. 
The  School  broadcast  also  has  a 
wide  adult  following  besides  stu- 

dents who  listen  as  part  of  their 
curriculum. 

Goodwill  That  Pays 

These  institutional,  non-commer- 
cial broadcasts,  however,  have  built 

up  a  volume  of  good-will  that  is 
constantly  paying  off  in  dollars 
and  cents.  The  sponsor,  the  adver- 

tising agency  and  the  stations  from 
which  the  programs  emanate  have 
concrete  evidence  that  appreciative 
listeners  by  the  thousands  purchase 
Standard  Oil  products  solely  be- 

cause of  the  radio  broadcasts  pre- 
sented by  the  company. 

Continuity  and  production  of  the 
Standard  Symphony  Hour  are  han- 

dled by  Pat  Kelly  of  KFRC,  San 
Francisco. 

Stations  releasing  the  weekly  pro- 

gram are: KPMC  KHSL  KXO  KIEM  KHJ  KMYC 
KYOS  KDON  KVCV  KFXM  KGB  KFRC 
KVEC  KVOE  KDB  KTKC  KORE  KFJI 
KOOS  KALE  KRNR  KWIL  KXRO  KVOS 
KELA  KRKO  KWLK  KGY  KOL  KMO 
KPQ  KIT  KGA. 

Agency  is  McCann-Erickson,  San Francisco. 

WGES  Given  Fulltime; 

WSBT's  New  Facilities 
FULLTIME  operation  with  5,000 
watts  for  the  parttime  WGES,  Chi- 

cago, operated  by  Gene  Dyer,  was 
authorized  March  4  by  the  FCC  as 
a  sequel  to  its  recent  grant  to 
WSBT,  South  Bend,  granted  full- 
time.  Formerly,  the  two  stations 
shared  time  on  1360  kc.  with  500 
watts  each.  The  South  Bend  out- 

let was  granted  fulltime  on  930  kc. 
in  a  recent  ruling. 

Simultaneously,  the  FCC  granted 
WJOB,  Hammond,  Ind.,  fulltime  on 
1200  kc.  with  100  watts,  taking 
over  the  facilities  formerly  used 
by  WFAM,  South  Bend,  which  had 
been  operated  jointly  with  WSBT. 
WGES  will  use  a  directional  an- 

tenna day  and  night  on  1360  kc. 

Spurned  by  Draft 
NEATEST  surprise  of  the 
month  came  Feb.  20  to  Rich- 

ard O'Hare,  attorney  in  the 
FCC  legal  division.  After 
cleaning  up  his  FCC  desk 
and  setting  his  personal  af- 

fairs in  order,  preparatory  to 
starting  his  year's  military 
training  under  selective  serv- 

ice, Attorney  O'Hare  went  up to  Boston  to  be  inducted. 
Everything  went  fine  as 
Army  examiners  started  put- 

ting him  through  his  second 
physical  examination  —  until 
they  caught  his  height.  Army 
regulations  prescribe  a  maxi- mum height  of  78  inches, 
O'Hare  measures  6  feet  6% 
inches  in  stocking  feet,  so 
now  he's  back  at  work  in  the 
FCC  law  department. 

Battle  of  Agencies 

Over  Jack  Benny 

Y  &  R,  Esty,  Wheelock  Seek 
Services  of  No.  1  Comic 

A  BATTLE  of  three  big  agencies 
is  centering  around  the  contract  of 
Jack  Benny,  leading  radio  come- 

dian, who  has  starred  more  than 
nine  years  on  the  NBC  Jack  Benny 
Show  sponsored  on  NBC  by  Gen- 

eral Foods  for  J-ellO.  General 
Foods  will  discontinue  the  present 
series  June  1. 

With  a  reputed  weekly  salary  of 
$17,500  for  the  Jell-0  package 
show,  his  current  contract  is  up  for 
renewal  in  late  March.  Displeased 
with  the  present  setup,  Benny  is 
said  to  be  willing  to  make  a  change 
in  sponsor.  Dick  Marvin,  New  York 
radio  director  of  Wm.  Esty  &  Co., 
in  Hollywood  during  early  March 
for  conferences  with  Louella  Par- 

sons on  the  proposed  Lever  Bros. 
(Lifebuoy)  program  on  CBS,  is  re- 

ported to  have  made  overtures  to 
Benny  through  his  agents,  A.  &  S. 

Lyons  Inc. Ward  Wheelock,  head  of  the 
Philadelphia  agency  bearing  his 
name,  also  is  said  to  have  offered 
Benny  a  contract  for  an  unnamed 
sponsor.  Although  Wheelock 
places  Campbell  Soup  Co.  radio 
business,  it  is  generally  believed  he 
represented  another  client  in  the 
Benny  contract  offer.  A  cigarette 
sponsor  is  alleged  to  have  offered 
$25,000  weekly  for  the  Benny 
troupe.  It  is  not  known  whether 
Wm.  Esty  &  Co.,  servicing  the  R. 
J.  Reynolds  Tobacco  Co.  (Camel 
cigarettes),  account,  had  any  con- nection with  the  reputed  offer. 

Will  Match  Others 

Tom  Harrington,  radio  vice-presi- 
dent of  Young  &  Rubicam,  New 

York  agency  servicing  the  Jell-0 
account,  flew  to  Hollywood  March 
3  and  after  a  brief  stop-over,  drove 
to  Palm  Springs,  Cal.,  for  confer- ences with  Benny. 

His  appearance  on  the  West 
Coast  indicated  that  Young  &  Ru- 

bicam will  make  a  determined  fight 

to  keep  Benny  on  the  Jell-0  show. 
It  is  understood  he  was  authorized 
to  match  any  offer  or  concession 
made  by  other  agencies.  Joe  Stauf- 
fer,  Hollywood  radio  manager  of 
Young  &  Rubicam,  stated  he  was 
hopeful  the  long  association  with 
Benny  would  continue.  He  declared 
reports  of  strained  relations  be- 

tween Benny  and  the  agency  were 
unfounded. 

Benny,  at  Palm  Springs,  is  re- 
ported to  have  stated  his  reason 

for  wanting  a  change  was  dissatis- 
faction with  the  current  arrange- 

ment on  the  Jell-0  show.  He  denied 
that  it  was  a  desire  for  more 
money.  Benny  declared  he  had  no 
quarrel  with  his  sponsor  or  agency 
servicing  the  account,  and  had  en- 

joyed the  seven-year  association.  It 
is  understood  he  wanted  to  move 
the  program  around,  broadcasting 
from  various  communities,  but  the 

sponsor  would  not  agree.  It  is  fur- 
ther reported  that  he  wanted  to 

eliminate  the  West  Coast  repeat 

broadcast,  doing  it  via  transcrip- 
tions. 

THEY  WERE  IN  THE  ARMY  THEN 
One  of  a  Series 

WASHINGTON  COUNSEL  for  many  broadcasting  stations  are  these 
veterans  of  the  World  War,  one  of  them  (center)  having  served  as  a 
poilu.  See  page  28  for  photographs  of  what  they  look  like  today. 
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STANDOUT  RESULTS! 

'KLZ  has  the  lowest  cost-per-inquiry 

rating  on  Calavo's  list  of  15  stations." 

—Lord  and  Thomas— Feb.  4,  1941 

Management  Affiliated  With  The  Oklahoma  Publishing  Company  and  WKY,  Oklahoma  City — Represented  by  The  Katz  Agency,  Inc.  ' 





"RADIO  DAILY"  POLL -Favorite  Program -7  out  of 
10  on  the  Red;  Favorite  Entertainers  —  8  out  of  10  on 

the  Red;  Favorite  Swing  Bands  — 8  out  of  10  on  the  Red; 
Favorite  Comedians  — 9  out  of  10  on  the  Red. 

"CLEVELAND  PLAIN  DEALER"  POLL -9  out  of  11 

"All- American  Radio  Personalities"  on  the  Red;  7  out 
of  11  Favorite  Programs  on  the  Red;  9  out  of  10 
Favorite  Comedians  on  the  Red;  9  out  of  12  Favorite 

Singers  on  the  Red. 

"MOTION  PICTURE  DAILY"  POLL- " Champion  of 

Champions"— 4  out  of  6  on  the  Red;  Comedians,  etc. 
—16  out  of  22  on  the  Red;  Vocalists— 11  out  of  21  on 
the  Red;  15  out  of  25  division  1st  places  on  the  Red. 

"NEW  YORK  WORLD-TELEGRAM"  POLL -5  out  of 
6  Favorite  Programs  on  the  Red;  7  out  of  8  Favorite 
Comedians  on  the  Red;  5  out  of  9  Favorite  Quiz  Shows 

on  the  Red;  5  out  of  8  Favorite  Studio  Announcers  on 
the  Red. 

THE  RED  NETWORK  salutes  its  adver- 

tisers for  again  winning  the  acco- 

lades in  the  annual  popularity  polls.  In 

placing  the  finest  entertainment  on  the 

network  with  the  finest  facilities,  they 

have  madeiit  possible  for  the  Red  to 

lead  the  field  for  the  thirteenth  con- 

secutive year. 

These  are  the  basic  reasons  for  the 

Red  Network's  preferred  position  on 

the  nation's  radio  dials — a  preference  so 

marked  that  the  listeners  themselves, 

in  NBC's  All-County  Census,  voted  the 

Red  their  favorite  network  by  a  wide 

margin.  In  the  daytime,  the  survey 

shows,  36.9%  more  radio  families  listen 

most  to  the  NBC  Red  Network  than  to 

any  other  network,  and  at  night,  41.7% 

more  listen  most  to  the  Red. 

Day  or  night,  sales  blossom  faster  on 

America's  most  popular  network  — 
NBC  Red! 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

J 



Mexican  Treaty  Assignments  Adopted 

Preliminary   Details  of 
Reallocation  Are 

Cleared 

ALL  PRE-REALLOCATION  fun- 
damentals preparatory  to  the 

March  29  shifts  under  the  Havana 
Treaty  were  cleared  last  week  with 
the  publication  of  the  new  171- 
station  Mexican  standard  broadcast 
structure  agreed  to  during  final 
engineering  sessions  held  last  Janu- 
ary. 

Eliminating  both  the  Brinkley 
and  Baker  border  stations,  but  pro- 

viding for  certain  other  border  as- 
signments, the  Mexican  log  coin- 

cides generally  with  the  agreements 
reached  during  the  engineering  con- 

ferences in  Washington,  Jan.  14- 
30.  All  told,  approximately  1,300 
stations  in  the  United  States,  Can- 

ada, Mexico  and  Cuba  will  shift  to 
new  frequencies  as  of  March  29. 

Interference  Problem 

Because  a  substantial  number  of 
the  proposed  assignments,  particu- 

larly in  Mexico  and  Cuba,  call  for 
directional  antennas,  it  is  expect- 

ed that  many  of  the  stations  will 
operate  with  reduced  power  until 
the  necessary  equipment  is  in- 
stalled. 

Generally,  the  effect  should  be  a 
substantial  reduction  in  interfer- 

ence which  now  exists  by  virtue  of 
duplicated  operation  on  channels 
used  in  this  country  by  Mexico  and 
Cuba.  Heretofore,  only  Canada  has 
been  a  party  to  technical  agree- 

ments for  use  of  the  broadcast 
band  which  has  a  continent-wide 
interference  range.  The  realloca- 

tions cover  the  range  550-1600  kc. 
At  the  FCC,  it  was  stated  that 

all  protests  filed  against  the  final 
allocations,  as  approved  in  January, 
have  been  cleared  without  the  need 
of  hearings.  A  total  of  18  licensees 
filed  statements,  of  whom  six 
sought  hearings.  Only  one  definite 
allocation  shift  was  necessitated — 
for  WBOC,  Salisbury,  Md.,  a  local. 
KOB,  Albuquerque,  protested  its  as- 

signment to   1030  kc,   on  which 

Soldier  Sponsored 

PRIVATE  in  the  Army  is 
Homer  Knowles,  well-known 
Atlanta  theatre  organist,  but 
he  finds  time  in  off-hours  to 
appear  on  WCOS,  Columbia, 
S.  C.  Every  Sunday  afternoon 
he  performs  on  organ,  piano 
and  solovox,  sponsored  by  a 
local  drug  store.  For  five 
years  he  had  played  the 
world's  biggest  theatre  organ 
in  the  Fox  Theatre,  Atlanta. 
A  few  weeks  ago  he  was 
drafted  and  sent  to  Fort 
Jackson,  at  Columbia. 

WBZ,  Boston,  is  the  dominant  sta- 
tion. The  shift,  with  50,000  watts 

for  WBZ  and  10,000  for  the  Albu- 
querque outlet,  however,  will  be 

made  as  projected,  pending  further 
studies  in  connection  with  a  pos- 

sible frequency  change. 
Little  difficulty  is  being  experi- 

enced, according  to  advices  to  the 
FCC,  in  procuring  crystals  ground 
to  new  frequency  assignments.  A 
number  of  stations,  however,  will 
be  required  to  operate  with  lower 
power  temporarily,  pending  instal- 

lation of  new  directional  equipment 
and  the  required  skeleton  proof  of 
performance. 

Considerable  flexibility  is  indi- 
cated in  the  Mexican  allocations, 

with  provision  made  for  movement 
of  certain  of  the  Class  I-A,  I-B  and 
II  stations,  provided  they  are  not 
assigned  in  closer  proximity  to  the 
United  States  border  than  indicated 
in  the  original  allocations.  The  for- 

mer Baker  and  Brinkley  stations 
definitely  are  not  accounted  for  in 
the  assignments  as  approved,  it 
was  pointed  out. 

Mexican  Shifts 

XEAW,  operated  by  Carr  Collins, 
Crazy  Water  Crystals  Co.  execu- 

tive, at  Reynosa,  has  been  shifted 
to  1570  kc,  in  Nuevo  Leon  Prov- 

ince. It  probably  will  be  located  at 
Monterey  with  I-A  status  and  peak 
power  of  100,000  watts.  The  800  kc. 
I-A  channel  has  been  earmarked 

for  Nogales,  Sonora,  with  150,000 
watts,  and  may  be  operated  by  for- 

mer Mexican  President  Abelardo 
Rodriguez,  originally  understood  to 
have  been  backed  by  American  in- 

terests. In  this  connection,  however, 
a  50,000-watt  assignment  for  a 
Class  I-B  station  has  been  provided 
at  Rosarito,  in  Lower  California, 
for  XERB,  present  Rodriguez  sta- tion. 

That  Mexico  plans  to  use  super- 
power, as  against  the  50,000-watt limit  now  invoked  in  this  country, 

is  reflected  in  the  projected  Mexi- 
can allocations.  On  730  kc,  a  Mexi- 
can I-A  frequency,  XEDP,  Mexico 

City,  is  earmarked  for  150,000 
watts.  XEG,  in  Monterey,  is  slated 
for  150,000  watts  on  1050  kc,  to 
be  operated  by  Rodolfo  Junco  de  la 
Vega,  Mexican  newspaper  publisher 
and  owner  of  the  present  outlet. 

Others  of  50  kw.  or  More 

Other  stations  assigned  50,000 
watts  or  more  are  XEW,  Mexico 
City,  100,000  watts  on  900  kc,  op- 

erated by  Emil  Azcarraga,  presi- 
dent of  the  Mexican  Broadcasters 

Assn.;  XEQ,  Mexico  City,  50,000 
watts  on  940  kc;  XEST,  Mexico 
City,  50,000  watts  on  1060  kc; 
XENT,  Nuevo  Leon,  50,000  watts 
on  1140  kc;  a  new  station  in  So- 

nora, 50,000  watts  on  1190  kc; 
XEFW,  Tampico,  50,000  watts  on 
810  kc;  and  the  Government  sta- 

tion, XEB,  Mexico  City,  100,000 
watts  on  1220  kc. 

Because  of  the  degree  of  flexibil- 
ity allowed  Mexico,  it  is  possible 

that  a  number  of  shifts  will  be 
made  by  the  Mexican  authorities, 
within  the  engineering  standards 
and  technical  framework  estab- 

lished by  the  Treaty.  A  number  of 
border  stations,  it  is  presumed, 
will  be  continued,  but  under  Mexi- 

can auspices  and  with  the  objective 
of  serving  Mexican  rather  than 
American  listeners.  The  present 
high-power  transmitters  of  XERA, 
Brinkley  station  at  Villa  Acuna, 
and  XENT,  former  Baker  station 
at  Nuevo  Laredo,  probably  will  be 
sold  to  new  licensees. 
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KeUy,  Biddle  Hold 
Interest  in  WIBG 

Kelly's  Purchase  Into  WHOM 
Shows  Politicians'  Share 
PURCHASE  by  John  B.  KeUy, 
Democratic  city  leader  of  Philadel- 

phia, of  one-third  interest  in 
WHOM,  Jersey  City,  has  brought 
to  light  the  fact  that  Mr.  Kelly 
and  Anthony  J.  Drexel  Biddle  Jr., 
former  U.  S.  Ambassador  to  Po- 

land, have  together  acquired  49% 
interest  in  WIBG,  Glenside,  Pa. 
Both  stations  are  controlled  by  the 
Paul  F.  Harron-Joseph  Lang  in- 
terests. 

Mr.  Kelly  has  paid  $50,000  for 
his  33  ¥3%  interest  in  WHOM, 
which  now  operates  with  500  watts 
night  and  1,000  day  on  1450  kc. 
and  is  scheduled  to  become  a  Class 
II  outlet  on  1560  kc.  under  the 
March  29  reallocation,  opening  the 
way  for  5,000  watts.  Mr.  Harron 
and  Mr.  Lang,  formerly  50%  own- 

ers each,  relinquish  enough  of  their 
stock  for  the  new  splitup. 

May  Move  Studios 
WIBG  has  its  studios  and  trans- 

mitter in  Glenside,  a  suburb  of 
Philadelphia,  and  operates  with 
1,000  watts  daytime  on  970  kc.  It  is 
scheduled  to  move  to  990  kc.  on 
March  29  and  to  operate  fulltime. 
It  is  understood  plans  are  under 
way  to  move  its  studios  into  Phila- 

delphia proper,  possibly  in  the 
Philadelphian  Hotel,  former  home 
of  WCAU,  and  an  effort  will  be 
made  to  secure  higher  power  in 
order  to  give  it  wider  city  coverage. 

Mr.  Biddle  is  not  involved  in  the 
WHOM  deal,  which  is  said  to  be 
Mr.  Kelly's  own  investment.  Mr. 
Kelly  and  Mr.  Biddle  paid  $75,000 
for  their  49%  interest  in  WIBG, 
each  securing  49  shares  out  of  200 
issued.  Mr.  Harron  and  Mr.  Lang 
reportedly  hold  the  other  51%  be- 

tween them,  though  the  exact  stock- 
holdings are  not  disclosed. 

It  was  reported  but  unconfirmed 
that  the  Kelly-Biddle  interests  are 
also  seeking  to  acquire  radio  hold- 

ings in  Pittsburgh  and  Reading. 
Rumor  has  linked  this  with  the 

forthcoming  gubernatorial  cam- 
paign, for  which  Mr.  Kelly  is  re- 
ported to  be  grooming  Mr.  Biddle 

while  Senator  Joseph  F.  Guffey  is 
said  to  be  championing  Luther  A. 
Harr,  Philadelphia  city  treasurer, 
making  for  a  possible  split  in  the 
city  Democratic  organization. 

C.  of  C.  Campaign 

MARVELOUS  MARIN  Inc,  San 
Rafael,  Cal.  (county-wide  Chamber 
of  Commerce),  on  March  15  starts 
a  52-week  campaign  on  most  sta- 

tions in  the  San  Francisco  Bay 
area,  periodically  during  the  year. 
Stations  already  signed  are  KPO 
KGO  KFRC  KYA  KJBS,  all  in  San 
Francisco.  One-minute  dramatized 
transcriptions  will  be  used.  News- 

papers and  direct  mail  also  are 
scheduled.  William  D.  Fusselman, 
secretary-manager  of  Marvelous 
Marin  Inc.,  authorized  the  cam- 

paign and  the  agency  is  Theodore 
H.  Segall  Adv.  Agency,  San  Fran- cisco. 

IMPRESARIOS  PREVAIL  in  these  musical  shots 
ranging  from  Boston  to  Palm  Beach.  At  left  F.  M. 
Sloan,  chief  engineer  of  Westinghouse  station  WIXK, 
Boston,  and  W.  C.  Swartley,  general  manager  of  WBZ- 
WBZA,  greet  Dr.  Serge  Koussevitsky,  Boston  Sym- 

phony conductor.  The  orchestra  presented  its  first  FM 
broadcast  Feb.  26  [Broadcasting,  March  3]  with  Dr. 

Koussevitsky  conducting.  He  pronounced  results  "as- 
tonishing". Ignace  Jan  Paderewski,  in  right  photo, 

receives  recordings  of  CBS  broadcast  honoring  the 
golden  anniversary  of  his  first  American  concert.  The 
recordings  were  presented  to  Paderewski  by  Steve 
Willis,  general  manager  of  WJNO,  West  Palm  Beach, 
during  a  visit  there  last  month  by  the  Polish  pianist. 
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Log  of  Mexican  Broadcast  Stations  Under  Havana  Treaty 

Frequency  List  Showing  New  Assignments  Effective  March  29,  1941 
DA — Directional  Antenna 

Call 
Letters 

XERZ 

XEOF 

XEMU 

XEPH 

XEZ 
XEOH 
XESF 

XEBX 
XERJ 

XENK 

XEFB 

XEBZ 

City 

530  KC. 
Leon,  Gto. 

560  KC. 
Mexico,  D.  F. 

580  KC. 
Piedras  Negras, 

Coah. 

590  KC. 
Mexico,  D.  F. 

600  KC. 
Merdia,  Yuc. 
Torreon,  Coah. 
Morelia,  Mich. 

610  KC. 
Sabinas,  Coah. 
Mazatlan,  Sin. 

620  KC. 
Mexico,  D.  F. 

630  KC. 
Monterrey,  N.  L. 

660  KC. 
Mexico,  D.  F. 

Power 
in  Watts  Class 

250 
IV 

1,000  Ill-B 

250  IV 

5,000  III-A 

2,000  III-A 
1,000  III-B 250  IV 

500  III-B 
600  III-B 

5,000  III-A 

500  III-B 

500  II 
DA 

Class  II  assignment  with  500  watts  in 
Mexico,  D.  F.,  on  the  clear  channel  660 
kc,  occupied  by  WEAF,  a  Class  I-A  sta- 

tion in  the  United  States,  acceptable  sub- 
ject to  directional  antenna  to  protect  the 

border  of  the  United  States  in  accordance 
with  the  engineering  standards  of  the 
Treaty.  It  is  recognized,  under  Part  II, 
Section  F,  of  the  North  American  Regional 
Broadcasting  Agreement,  that  "the  engi- neering standards  set  forth  in  this  Agree- 

ment are  subject  to  revision  when  justified 
by  technical  advances  in  the  art"  and  that advances  in  the  art  of  designing  directional 
antennas  permit  reduction  of  the  safety 
distance  of  650  miles  provided  by  Part  II, 
C,  Article  4(b)  of  the  Agreement  to  400 
miles  when  the  propagation  will  take  place 
over  mountainous  regions  near  the  station 
and  will  not  take  place  over  seawater  or 
along  ideal  paths  between  the  Class  II  sta- 

tion and  border  of  the  country  to  which 
the  Class  I-A  station  on  the  channel  is 
assigned,  and  when  the  most  modern  engi- 

neering development  of  antenna  design  and 
antenna  control  are  utilized  to  avoid  and 
prevent  interference.  Accordingly,  the 
United  States,  in  spite  of  its  priority  and 
other  rights  of  use  for  a  Class  I-A  station 
on  this  frequency,  agrees  to  this  revision 
of  the  safety  distance  of  650  miles  pro- 

vided by  Part  II,  C,  Article  4(b)  solely 
for  stations  installed  in  Mexico  City  and 
its  contiguous  area,  it  being  understood 
that  the  permissible  interfering  signal  from 
such  Mexican  stations  shall  not  at  any 
time  exceed  the  values  specified  in  Table  I 
of  Appendix  II  of  the  Agreement  and  that 
the  United  States  may  at  any  future  time 
exercise  its  other  rights  under  the  Agree- 

ment with  respect  to  the  use  of  this  fre- 
quency, without  regard  to  any  priorities 

resulting  from  the  establishment  of  such 
Mexican  stations. 

XED 

XEN 
XEAC 

680  KC. 
Guadalajara,  .Jal.  1,000 

Mexico,  D.  F. 
Tijuana,  B.  C. 5.000 

5,000 

II 
DA 

This  assignment  is  accepted  by  Canada 
subject  to  a  directional  antenna  if  objec- 

tionable interference  exists  east  of  North 
Dakota  on  the  Canadian  border  at  night. 

I 

XEDP  Mexic 

XERC 
XELJ 

7.^0  KC. 
D.  F. 

790  KC. 
Mexico,  D.  F 
N.  Laredo,  Tarns. 

I-A 

Call Letters 

City 

800  KC. 
  Nogales,  Son. 

810  KC. 
XEFW    Tampico,  Tarns. 

8.30  KC. 
XELA     Mexico.  D.  F. 

Poiver 
in  Watts  Class 

150,000 

50,000 

1,000 

I-A 

II 

DA 
II 

Class  II  assignment  with  1  kilowatt  in 
Mexico,  D.  F.,  on  the  clear  channel  830 
kilocycles,  occupied  by  WCCO,  a  Class  I-A station  in  the  United  States,  acceptable 
subject  to  directional  antenna  to  protect  the 
border  of  the  United  States  in  accordance 
with  the  engineering  standards  of  the 
Treaty.  See  note  reference  XEBZ,  660  kilo- 
cycles. 

860  KC. 
XEMO    Tijuana,  B.  C. 

5,000 
11 

This  assignment  is  accepted  by  Canada 
subject  to  a  directional  antenna  if  objec- tionable interference  exists  east  of  North 
Dakota  on  the  Canadian  border  at  night. 

XEXX    Mexico,  D.  F. 5,000 II 

900  KC. 
XEW      Mexico,  D.  F.  100,000  I-A 

910  KC. 

XEAO     Mexican,  B.  C. 250  IV 

XEBH 
XEMJ 
XEQ 

Nueva  Rosita,  Coah.  200 
Hermosillo,  Son.  1,000 

IV 
III-B 

940  KC. 
Mexico,  D.  F.  50,000  I-B 

950  KC. 
XEGM     Tijuana,  B.  C. 1,000 

1,000 500 

XEFE 
XEOT 
XEU 
XEHK 

XEO 
XEK 
XEJ 

XEFQ 
XEXT 

XET 
XECL 

960  KC. 
Nuevo  Laredo,  Tam.  1,000 
Hermosillo,  Son.  500 
Veracruz,  Ver.  500 
Guadalajara,  Jal.  250 

970  KC. 
Matamoros,  Tam.  750 
Mexico,  D.  F.  500 
Cuidad  Juarez,  Chih.  5,000 

980  KC. 
Cananea.  Son. 
Tepic,  Nay. 

Monterrey,  N.  L. 
Mexicali,  B.  C. 

500 
1,000 

5.000 
5,000 

III-A 
2,500 
DA 

III-A III-B 
III-B IV 

III-B 
III-B III-A 

III-B 
III-A 

These  assignments  are  accepted  by  Can- 
ada subject  to  a  directional  antenna  if  ob- 

jectionable interference  exists  west  of  Min- nesota on  the  Canadian  border  at  night. 

1000  KC. 
XEPX     Mexico,  D.  F. 

1010  KC. 
XEQN  Nogales,  Son. 
XEBG     Tijuana,  B.  C. 

XEG 

XEST 

XERB 
XEHR 

III-A III-B  I  XEFO 

1050  KC. 
Monterrey,  N.  L. 

1060  KC. 

Mexico,  D.  F. 

1090  KC. 
Rosarlto,  B.  C. 

Pucbla.  Pue. 

1110  KC. 
Mexico,  D.  F. 

10,000 

500 
500 

150,000 

50,000 

50,000 
250 

I-B 

I-A 

I-B 

DA 
I-B 

DA 

II 

Call 
Letters 

XENT 
XEON 

XEJP XEJS 

BROADCASTING 

20,000 

•  Broadcast  Advertising 

City 

1140  KC. 
Nuevo  Leon 

Tijuana,  B.  C. 

1150  KC. 
Mexico,  D.  F. 
Cananea,  Son. 

Power in  Watts  Clas 

50,000 

2,000 

600 
500 1170  KC. 

XECD     Puebla,  Pue.  350 

1190  KC. 
Sonora,  Son. 

50,000 

I-B 

DA 

II III-B 

III-B 

I-B 
DA 

The  United  States  being  the  only  coun- 
try involved  accepts  the  removal  of  the  lo- cation of  this  Class  I-B  assignment  from Sinaloa  to  Sonora  on  condition  that  the 

directional  antenna  protect  the  service  of 
Station  KEX,  Portland,  Oregon,  as  a 
Class  I-B  station  in  accordance  with  the 
list  of  assignments  of  broadcast  stations  in 
the  United  States. 

1220  KC. XEB 
Mexico,  D.  F. 100,000 

I-A 

1250  KC. 
XEAT Parral,  Chih. 600 

III-B 
XEH Monterrey,  N.  L. 250 IV 
XETF Veracruz,  Ver. 500 

III-B 
XEDK Guadalajara,  Jal. 500 

Ill-B 
1260  KC. 

XEL 
Mexico,  D.  F. 750 

III-B XEBL Mazatlan,  Sin. 500 

III-B XEBM San  Luis  Potosi, 150 IV 
S.  L.  P. 

XEDW Minatitlan,  Ver. 250 IV 
XEBU Chihuahua,  Chih. 100 IV 
XEBP Torreon,  Coah. 250 IV 
XEDF Laredo,  Tams. 250 IV 

1270  KC. 

XEDL Navojoa,  Son. 500 

III-B XEXH Oaxaca,  Oax. 
500 III-B 

XEFM Leon,  Gto. 100 IV 
XEBC Morelia,  Mich. 100 IV 
XEDN C.  Camargo,  Chih. 250 IV 
XEBA C.  Guzman,  Jal. 

250 
IV 

XEFV C.  Juarez,  Chih. 

100 

IV 
XEME Merida,  Yuc. 500 

III-B 1280  KC. 
XEX Monterrey,  N.  L. 500 

III-B XEE 
Durango,  Dgo. 

100 

IV 
XEOX Los  Mochis.  Sin. 250 IV 
XELK Zacatecas,  Zac. 100 IV 
XEXJ Tuxtle  Gutierrez,  Chis.  100 IV XEBW Chihuahua,  Chih. 600 

III-B XERL Colima,  Col. 250 IV 
XEAG Cordoba,  Ver. 250 IV 

1290  KC. 
XEDA Mexico,  D.  F. 

1,000 III-A XEAP C.  Obregon,  Son. 100 

IV 

1300  KC. 
XEP C.  Juarez,  Chih. 500 

III-B XES Tampico,  Tams. 
5,000 III-A XEGF Culiacan,  Sin. 

100 

IV 

XEC 
XEMG 

1310  KC. 

Tijuana,  B.  C. Monterrey,  N.  L. 
100 
250 

IV 
IV 

XEHB Veracruz,  Ver. 
1,000 III-A XEAD Guadalajara,  Jal. 500 

III-B 1320  KC. 

XEAI Mexico,  D.  F. 500 
III-B XESY Nogales,  Son. 200 IV 

1330  KC. 
XEKS Saltillo,  Coah. 100 IV 
XEBO Irapuato,  Gto. 600 

III-B 1340  KC. 

XELW Guada'.ajara,  Jal. 250 IV 

XEDH 
Villa  Acuna,  Coah. 200 IV 

XEBK 
N.  Laredo,  Tams. 100 IV 

XEFZ Coaizacoalcos,  Ver. 
250 

IV 
XECA Tampico,  Tams. 

250 

IV 
XECW Cordoba,  Ver. 250 IV 
XECF Los  Mochis,  Sin. 150 IV 
XEJK Chihuahua,  Chih. 100 

IV 

XEFC Merida,  Yuc. 
250 IV 

XEXS Toluca,  Mex. 100 IV 
XEMA Fresnillo,  Zac. 100 IV 
XEAA Mexicali,  B.  C. 250 

IV 

Call 
Letters 

City 

1350  KC. 
Power in  Watts  Class 

XEQK     Mexico,  D.  F. XETM    Naco,  Son. 
XETB     Torreon,  Coah. 

1360  KC. 
XEWG    C.  Juarez,  Chih. 
XEBI      Aguascalientes,  Ags. 
XESA     Culiacan,  Sin. 

1370  KC. 
XEMR  Monterrey,  N.  L. 
XEAF  Nogales,  Son. 
XEHL  Guadalajara,  Jal. 
XEA  Campeche,  Cam. 

1380  KC. 
XEMX    Mexico,  D.  F. 
XELF     N.  Laredo,  Tams. 

1390  KC. 
XEM       Chihuahua,  Chih. 
XEAZ     Reynosa,  Tams. 

1400  KC. 
XEAM  Matamoros,  Tams. 
XEDE  Torreon,  Coah. XEF  C.  Juarez,  Chih. 
XEAJ  Navojoa,  Son. 
XEMH  Merida,  Yuc. XEXM  Guadalajara,  Jal. 
XEWE  Silao,  Gto. 
XEXQ  San  Luis  Potosi, S.  L.  P. 
XEI  Morelia,  Mich. 
XEKJ  Acapulco,  Gro. 
XEPF  Ensenada,  B.  C. 
XEJA  Jalapa,  Ver. 

1410  KC. 

XEBS     Mexico,  D.  F. 
XELC     Laredo,  Tams. 
XERY     Agua  Prieta,  Son. 

XEDS 

XESJ XEAQ 

XECZ 
XEOK 

1420  KC. 
Mazatlan,  Sin. 
Saltillo,  Coah. 

1430  KC. 
Villa  Acuna,  Coah. San  Luis  Potosi, 

S.  L.  P. 
Progreso,  Yuc. 

1440  KC. 
XELZ     Mexico,  D.  F. 
XEFI      Chihuahua,  Chih. XERT     Tijuana,  B.  0. 

1,000 

1,000 500 

1,000 
250 
500 500 

1,000 
500 
250 

500 
250 

500 
250 

250 
100 
100 

100 
100 
250 

100 
100 
250 
250 
100 

100 

750 
250 
500 

500 1,000 

100 

1,000 

100 

1,000 

1,000 

500 

XEY 

»  -.t 

XEGC" 

XEXP 

XEBQ 

XEDJ 
XEFK 
XERK XEXE 

XEBJ XEPP XEJX 

1450  KC. 
S.  L.  Rio  Colorado, 

Son. Zamora,  Mich. 
Matamoros,  Tam. 
Torreon,  Coah. 
Magdalena,  Son. 
Merida,  Yuc. 
Tepic,  Nay. 
Texcoco,  Mex. 
C.  Victoria,  Tams. 
Orizaba,  Ver. 
Aguascalientes,  Ags. 

250 
100 
100 
100 
100 
100 
100 
100 
100 
100 

250 

III-A 
III-B 
III-B 

III-B 

IV 

III-B 

III-B 
III-A III-B 

IV 

III-B 
IV 

III-B 
IV 
IV 

IV 
IV 
IV 

IV 

IV 
IV 
IV 
IV 
IV 

IV 

IV 

III-B 
IV III-B 

III-B 
III-A 

IV 
III-A IV 

III-A III-B 
III-B IV 

IV 

IV 
IV 

IV 

IV 
IV 

IV 
IV 

IV 

IV 
1460  KC. 

XELH 
N.  Laredo,  Tams. 

100 

IV 

XETU 
Tampico,  Tams. 1,000 

III-A 
1470  KC. 

XEAU 
Tijuana,  B.  C. 

5,000 III-A XESM 
Mexico,  D.  F. 

1,000 III-A 1490  KC. XEJR 
H.  del  Parral,  Chih 

100 

IV 

XETR C.  Madero,  Tams. 
100 

IV 

XEDR 
Guaym.as,  Son. 

100 

IV 
XEXU Saltillo,  Coah. 

100 IV 

XECH Toluca,  Mex. 
250 IV 

XEXF Veracruz,  Ver. 100 IV 
XEGT 

Guadalajara,  Jal. 
100 IV 

1500  KC. 
XERH Mexico,  D.  F. 

500 III-B 1550  KC. 
Mexico,  D.  F. 

20,000 
I-B 

1570  KC. XEAW 
Nuevo  Leon 100,000 

I-A 

1590  KC. 
XEMC 

Mexico,  D.  F. 

5,000 
III-A 

1600  KC. XEAB 
Villa  Acuna,  Coah. 

5,000 III-A 
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BENJAMIN  MOORE:  HARBINGER  OF  SPRING 

Sanfeliz  Receives  Grant 

For  Outlet  in  San  Juan 

PROPOSING  to  grant  the  applica- 
tion of  Enrique  Abarca  Sanfeliz, 

Puerto  Rican  sugar  refining  equip- 
ment manufacturer,  for  a  new  re- 

gional outlet  in  San  Juan,  P.  R., 
the  FCC  March  5  simultaneously 
proposed  to  dismiss  the  rival  appli- 

cation of  United  Theaters  Inc.  for 
like  facilities  in  San  Juan.  The 
FCC  report  not  only  contended  that 
Senor  Sanfeliz  was  better  qualified 
financially  but  also  was  in  a  posi- 

tion to  render  superior  technical 
service. 

Senor  Sanfeliz'  station  would 
operate  with  5,000  watts  day  and 
1,000  night  on  580  kc,  and  the  pro- 

posed grant  is  tantamount  to  a 
final  decision  unless  objections  are 
raised  that  force  the  case  to  hear- 

ing. The  United  Theater  applica- 
tion was  for  1,000  watts  fulltime 

on  580  kc.  United  Theater  controls 
a  large  chain  of  motion  picture 
theaters  throughout  Puerto  Rico. 

JUST  as  the  first  robin  is  a  s
ign of  Spring  so  is  the  start  of 

the  Benjamin   Moore   &  Co. 
series  of  radio  programs  on 

interior   and   exterior  decorating, 
now  starting  its  13th  year  on  the 
air  and  its  11th  on  NBC-Red. 

Founded  58  years  ago  in  Brook- 
lyn by  Benjamin  Moore,  the  com- 

pany now  boasts  seven  factories  in 
cities  as  far  west  as  Denver,  and  is 
still  run  by  a  member  of  the  Moore 
family,  L.  P.  Moore,  the  founder's 
nephew. 

Promotion    of    the  company's 

paint  products  was  more  or  less 
restricted  to  painters  and  dealers, 
both  wholesale  and  retail,  until 
1928  when  radio  was  first  consid- 

ered as  a  means  of  reaching  the 
consumer  directly.  In  May,  1929, 
the  company  began  participating 

sponsorship  of  Ida  Bailey  Allen's 
home-making  program  on  35  CBS 
stations,  taking  a  half-hour  once 
weekly  that  year,  and  a  quarter- 
hour  once  weekly  in  1930. 

The  following  year  saw  the  cre- 
ation of  the  company's  living  radio 

trade  mark  "Betty  Moore",  interior 

I 

They  get  the  WRC  habit  early  in  Washington.  More  than  1.000.000  people  in  the 

Nation's  Capital  trading  area  have  2.000.000  "Pocket  Book  Power"  and  they  lis- 
ten to  the  station  that  most  people  listen  to  most — WRC. — National  Broadcasting 

Company.  Washington.  D.  C. — or  any  NBC  Spot  Sales  Office  in  New  York.  Chi- 
cago, San  Francisco.  Boston.  Cleveland,  Denver  and  Hollywood. 

decorator  selected  to  conduct  the 
programs  when  they  were  shifted 
to  NBC-Red,  where  they  have  re- 

mained ever  since.  The  present 
Betty  Moore  (there  have  been  three 
in  the  past  11  years)  writes  the 
scripts  for  the  programs,  conducts 
the  company's  home  decorating 
service  and  is  director  of  the  Ben- 

jamin Moore  Triangle  Club,  mem- 
bers of  which  are  entitled  to  a  free 

decorating  booklet  each  spring  and 
fall.  She  also  supervises  answers 
to  letters  written  by  listeners  to 
the  Betty  Moore  programs. 

Mail  Response 

And  in  the  mail  response  to  the 
programs  the  company  can  prove 
the  success  of  the  radio  series. 

Back  in  1929,  the  first  week's  mail brought  in  67  letters  from  persons 
asking  to  join  the  Club  or  for  a 
color  scheme  booklet,  while  for  the 
week  of  the  first  broadcast  in  1940 
the  mail  totaled  3,298.  According  to 
the  company,  mail  response  to  the 
programs  has  doubled  each  year, 
except  in  1938  when  business  every- 

where was  at  a  more  or  less  low ebb. 

"I  consider  myself  a  very  lucky 
person  for  having  listened  to  your 
interesting  programs  and  having 

found  Benjamin  Moore's  Paints — " writes  one  listener.  And  another — 
"I  have  listened  to  your  programs 
for  a  long  time  and  received  many 
suggestions  for  my  own  home.  Now, 
our  Aid  has  decided  to  redecorate 
our  church  and  since  I  am  on  the 
committee  to  plan  what  shall  be 
done,  my  first  thought  was  to  ask 

Betty  Moore." A  family  says  "We  have  used 
Moore's  Products  for  20  years  and 
always  have  been  pleased.  We  have 
listened  to  all  of  your  broadcasts 

and  think  they  are  splendid — "  and 
an  individual  listener  claims  "every time  I  write  you  regarding  a  color 
scheme,  I  am  so  well  pleased  that 

I  have  to  write  again." 
This  year,  to  promote  the  start 

of  the  new  series  of  Betty  Moore 
programs,  the  company  sent  to  its 
factories  small  white  bird  cages 
with  clothespin  birds  painted  red, 
sitting  inside  amid  green  leaves. 
Such  cages,  currently  used  by  flor- ists for  flowers,  were  mentioned  by 
Betty  Moore  in  her  first  script  on 
"The  Singing  Kitchen"  as  a  bright 
bit  of  color  in  her  suggested  coral 
and  white  room. 

The  Spring  Season 
Subsequent  programs  on  home 

decorating  will  run  until  mid-May 
during  the  spring-cleaning  and 
house-painting  season  on  37  NBC- 
Red  stations,  at  10:30  a.m.  On  seven 
stations  scattered  in  the  South  and 

West,  local  "Betty  Moores"  handle 
programs  for  the  company,  sched- 

uled as  quarter-hours  in  the  period 
from  9-11  a.m. 
A  separate  type  campaign  is 

running  in  1941  on  four  stations — WMBD,  Peoria;  WBCM,  Bay  City; 
WSUN,  St.  Petersburg,  WIOD, 
Miami — in  the  form  of  two  five- 
minute  programs  weekly.  The 
Thursday  period  is  handled  locally 
by  the  stations,  and  the  Saturday 

program  is  a  resume  of  the  NBC- Red  broadcast  earlier  that  morning. 
In  Canada,  too,  Benjamin  Moore 

&  Co.  is  using  radio  as  a  prime 
medium  for  promotion  of  its  paints 
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and  color  schemes.  With  headquar- 
ters in  Toronto,  the  Canadian 

branch  has  its  own  "Betty  Moore" 
who  acts  in  a  similar  capacity  as 
the  one  in  New  York  headquarters. 
A  substantial  list  of  Canadian  sta- 

tions carries  the  quarter-hour  pro- 
grams via  transcription  as  well  as 

live  broadcasts. 
Sales  figures  seem  to  show  that 

radio  is  keeping  the  company  in 
the  public's  eye  during  the  period 
when  all  types  of  decorating  busi- 

nesses flourish,  namely,  the  early 
spring.  And  as  Betty  Moore  puts 
it  herself,  "Through  radio  and  our 
decorating  service  we  have  told 
the  story  of  color  styling  to  hun- 

dreds and  thousands  of  property 
owners.  By  recommending  that  our 
listeners  and  Triangle  Club  mem- 

bers employ  a  contractor,  we  also 
help  to  create  more  interior  and 
exterior  work  for  painters  and 
decorators". 

Swim  Suit  Spots 

GANTNER  &  MATTERN  Co., 
San  Francisco  (swimming  suits), 
in  an  intensive  two-month  national 
campaign  starting  in  May  will  use 
radio  along  with  other  media,  util- 

izing participation  programs  in 
eight  major  markets.  Placing 
through  Brisacher,  Davis  &  Staff, 
San  Francisco,  the  campaign  will 
be  on  a  much  larger  scale  than  last 
year,  according  to  announcement. 
Promoting  Gantner  Wikies  and 
Floating  Bra  Swim  -  and  -  Shore 
suits,  participation  programs  are 
to  include  the  daily  quarter-hour 
What's  New  in  the  Stores  Today? 
on  KSFO,  San  Francisco,  and  KNX, 
Hollywood,  in  which  the  company 
will  be  co-sponsor  with  Cluett,  Pea- 
body  &  Co.  for  the  latter's  Sanfor- 

ized Shrunk  merchandise  line.  Sta- 
tions in  St.  Louis,  Philadelphia, 

Pittsburg,  Washington,  Detroit  and 
Cleveland  will  also  be  used.  Agency 
account  executive  is  A.  M.  Donnan. 

Baseball  From  Cuba 

FIRST  inter-league  baseball  broad- 
cast of  the  1941  season  was  broad- 
cast March  8  on  MBS  when  the 

Brooklyn  Dodgers  of  the  National 
League  played  the  Cleveland  In- 

dians of  the  American  League  in  a 
spring  training  exhibition  game 
from  Havana,  Cuba.  H.  K.  Carpen- 

ter, vice-president  in  charge  of  op- 
erations of  WHK-WCLE,  Cleve- 

land, and  member  of  the  MBS 
board  of  directors,  arranged  the 
program  in  cooperation  with  the 
Rotary  Club  of  Havana  and  Rotary 
International.  Jack  Graney  and 
Pinky  Hunter,  sports  announcers  of 
WHK-WCLE,  handled  the  play-by- 

play account  from  Tropical  Gardens 
Stadium. 

Swift  Lard  Spots 

SWIFT  &  Co.,  Chicago  (Silverleaf 
lard)  on  March  10  started  a  12-week 
campaign  of  six  weekly  quarter- 
hour  recorded  Musical  Clock  pro- 

grams on  WCAE,  Pittsburgh;  a 
10-week  schedule  of  five  weekly 
quarter-hour  Man  on  the  Street 
broadcasts,  featuring  Norman  Ross, 
on  WCFL,  Chicago,  and  a  10-week 
schedule  of  10  weekly  live  an- 

nouncements on  KDKA,  Pittsburgh; 
WWVA,  Wheeling,  WJAC,  Johns- 

town, Pa.;  WMBS,  Uniontown,  Pa.; 
WENR,  Chicago.  Agency  is  J.  Wal- 

ter Thompson  Co.,  Chicago. 

SALES  CONFERENCE  to  discuss  various  problems  and  setting  of  poli- 
cies for  the  McClung-owned  stations  was  held  recently  at  Merced,  Cal., 

by  the  managers  of  the  four  stations.  Group  named  Will  S.  Grant,  mana- 
ger of  KMYC,  Marysville,  to  function  as  San  Francisco  representative  to 

handle  regional  and  national  placements  for  the  stations.  Here  are 
(1  to  r):  M.  F.  Woodling,  KHSL,  Chico;  Hugh  McClung,  owner  of  the 
group;  Mr.  Grant  (standing);  Frank  Coffin,  KVCV,  Redding;  David  S. 
Ballou,  KYOS,  Merced.  Similar  meetings  will  be  held  in  the  future, 
rotating  in  Chico,  Redding  and  Merced. 

HurfE  Soup  Discs 

EDGAR  F.  HURFF  Co.,  Swedes- 
boro,  N.  J.,  has  started  a  sustain- 

ing campaign  for  its  line  of  Hurff's canned  soups.  A  transcribed  an- nouncement series,  with  recordings 
cut  by  the  Robinson  Recording  Lab- 

oratories, Philadelphia,  covers 
WIBG,  Glenside,  Pa.,  and  WFIL 
and  WPEN,  Philadelphia.  The  an- 

nouncements were  produced  and 
directed  by  Jack  Diamond,  radio 
director  of  the  agency.  A  total  of 
117  announcements  will  be  heard 
during  the  opening  campaign,  using 
three  a  week  for  13  weeks  on  each 
station.  The  campaign,  started 
March  3,  will  be  renewed  for  the 
balance  of  the  year  and  may  be 

expanded  to  cover  the  Middle  At- lantic territory.  Agency  is  John 
Falker  Arndt  &  Co.,  Philadelphia. 

D 
1 

*  BUILDING  PERMITS, 

500%  UP 

*  PRIVATE  EMPLOYMENT, 

863.6%  JUMP 

*  POPULATION,  200% 

INCREASE 

And  Uncle  Sam  says  each  soldier  counts  for  one  new  civilian  to  be  em- 
ployed. So  add  74,900  CIVILIANS  ot  the  KWKH  family,  which  has 

jumped  over  the  3,000,000  mark  within  the  150-mile  radius  of  our 

primary  area. 

Just  think!  74,900  new  buyers,  in  addition  to  the  good  soldiers,  with 
new  money,  new  habits.  EXTRA  to  you,  EXTRA  to  KWKH,  the  50,000- 
watt  CBS  guide  for  Boomtown  Alexandria. 

50,000  WATTS-CBS 
MEMBER  SOUTH-CENTRAL 

QUALITY  NETWORK 

KWKH-KTBS,  Shreveport;  WJDX,  Jack- 
son, Miss;  WMC,  Memphis;  KARK,  Little 

Rock,  Ark.,  and  WSMB,  New  Orleans, KWKH 

A  Shreveport  Times  Station — Represented  by  the  Branham  Company 
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Exhibits  Contest 

Planned  by  NAB 

Arrangements  Are  Made  for 
Annual  Station  Awards 

MEETING  Feb.  25  in  the  New  Jef- 
ferson Hotel  in  St.  Louis,  site  of 

the  1941  NAB  Convention,  the  Pro- 
motion Exhibit  Committee  of  the 

group  drafted  plans  for  the  annual 
station  exhibit  contest  awards.  The 
conference  was  held  at  the  invita- 

tion of  C.  E.  Arney  Jr.,  secretary- 
treasurer  of  the  NAB,  who  pre- 
sided. 

Principal  announcement  of  the 
committee  was  the  plan  to  divide  the 
station  exhibits  this  year  into  seven 
different  classifications  to  be  judged 
by  a  board  of  non-NAB  members. 
The  seven  parts  into  which  the  ex- 

hibits will  be  divided  are:  Publica- 
tion advertising ;  direct  mail ;  news, 

special  events  and  public  service 
programs;  promotions  backed  by 
stations  such  as  auto  shows,  food 
shows,  cooking  schools,  etc.;  pro- 

gram presentation;  house  organs; 
special  activities  such  as  movie 
films,  posters,  advertising  novelties, 
etc.  Entry  panels  will  be  standard- 

ized in  size  to  28  x  44  inches.  In- 
novation this  year  will  be  a  general 

exhibit  of  radio  station  premiums, 
including  those  used  by  local  sta- 

tions and  networks.  Stations  will  be 
advised  later  how  to  submit  ma- 

terial for  this  premium  exhibit. 
Room  for  Movies 

Mr.  Arney  also,  announced  that  a 
special  room  would  be  set  apart  at 
the  May  sessions  for  the  showing  of 
any  motion  pictures  brought  to  the 
convention  by  the  stations.  A  small 
service  charge  will  be  made  to  the 
stations  wishing  to  show  such  films 
to'  convention  delegates. 

Those  attending  the  meeting  in 
addition  to  Mr.  Arney  were  Howard 
O.  Peterson,  WOW,  Omaha,  vice- 
chairman;  M.  F.  Allison,  WLW, 
Cincinnati ;  S  o  u  1  a  r  d  Johnson, 
KMOX,  St.  Louis;  Bob  Sampson, 
KWK,  St.  Louis;  and  Merle  Jones, 
manager  of  KMOX  and  convention 
city  chairman. 

Script  Syndicate 
FIVE-MINUTE  FEATURES,  new 
radio  script  syndicate,  has  been  or- 

ganized with  headquarters  in  the 
Miners  Bank  Bldg.,  Joplin,  Mo.  The 
firm  is  headed  by  H.  D.  Robards, 
former  free-lance  writer,  and  in- 

cludes on  its  staff"  several  experi- enced radio  writers.  Plans  include 
development  of  regularly  released 
script  series  at  moderate  price,  to 
be  samnled  to  only  one  station  in  a 
city,  according  to  an  announcement. 

Prizes  for  Rivals 

7-UP  BOTTLING  CO.,  Ventura,  Cal. 
(beverage),  is  sponsoring  a  weekly 
half-hour  quiz  program  titled  Quiz  of 
Both  Cities,  on  KTMS,  Santa  Bar- 

bara. Cal.  Program  originates  from  the 
station's  studios  in  Ventura  and  Santa 
Barbara,  with  quiz  participants  and 
studio  audiences  in  both  communities. 
Cash  prizes  totaling  $25  are  awarded 
weekly.  In  addition,  eases  of  7-Up 
are  given  to  those  sending  in  questions 
that  are  used  on  the  broadcasts. 

Gough  and  Squire  Name 

SESAC  Representatives 

SESAC  Inc.,  New  York,  has  an- 
nounced appointment  of  Emile  J. 

Gough,  former  secretary  of  Inde- pendent Radio  Network  Affiliates, 
and  Burt  Squire,  formerly  in  the 
radio  department  of  J.  W.  Pepper 

Co.,  New  York,  as  field  representa- tives. Mr.  Gough  will  cover  the 

Mr.  Gough 

Mr.  Squire 

West  Coast  and  Mr.  Squire  will  be 

in  charge  of  the  Midwest.  Other 

two  representatives  for  the  music 
publishers  are  Gus  Hagenah  for  the 
Northwest  and  C.  J.  Culmer  m  the East. 

Mr  Gough  previously  was  with 

Hearst  Radio  as  executive  vice- 
president  for  27  years  and  also  was 
editor  and  publisher  of  the  San 
Francisco  Call  Bulletin,  m.  Squire 

was  formerly  with  Hearst  Radio  as 

general  manager  of  WINS,  New 
York  Hearst-owned  station.  Prior  to 
that  he  was  sales  manager  of 

WHK,  Cleveland,  and  WiAM, 
Cleveland. 

BLUE  LAW  VICTIMS 
Two  Delaware  Stations  Caught  | 

 In  Sunday  Drive  

GORMAN  WALSH  general  man- 
ager of  WDEL  and  WILM,  Wil- 

mington, Del.,  and  Harvey  Smith, 

announcer,  were  arrested  bun- 
day,  March  2,  for  violation  of  the State's  200-year-old  Sunday  Blue Laws. 

The  station  was  involved  in  a 

widespread  campaign  in  which 
more  than  500  persons  were  ar- 

rested for  such  worldly  Sabbath  ac- tivities as  delivering  milk,  selling 

drugs  and  newspapers  and,  m  one "instance,  shoveling  snow.  The 
wholesale  arrests  were  ordered  by 

Attorney  General  James  R.  Mor- ford  in  retaliation  for  the  State 

Legislature's  failure  to  liberalize 
the  antiquated  Blue  Laws. 

A  fine  of  $4  and  costs  were  as- 
sessed against  all  offenders,  includ- 

ing Walsh  and  Smith.  The  station 
was  found  in  violation  of  the  law 
not  because  it  was  operating  on 

Sundav,  but  because  it  was  engag- 
ing in  business  by  broadcasting 

commercially-sponsored  announce- 
ments and  programs  on  the  Sab- 

bath. By  the  same  interpretation, 
strict  observance  of  the  letter  of 
the  law  would  make  the  sponsors 

and  even  those  listening  to  a  com- 
mercial program  liable  to  arrest. 

It  has  been  hoped  that  the  ridicul- ous situation  would  be  elaborated 

by  making  wholesale  arrests  in  con- nection with  the  broadcasting  ac- 
tivities, which  would  have  made  it 

necessary  for  police  to  arrest  sev- eral ministers  who  buy  time  on  the 
stations  for  Sunday  sermons  and 
religious  broadcasts. 

ARABIA  WOOTEN,  daughter  of 
Hoyt  B.  Wooten,  owner  of  WRBC, 
Memphis,  was  chosen  "most  stylish senior"  in  the  popularity  elections  at 
Southwestern  U.,  from  which  she  will 
be  graduated  in  June. 

POPULAR 

Salt  Lake  City 
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OiHce  of  Education  Has  an  Active  Year; 

Reduced  Budget  Now  Proving  Handicap 
ALTHOUGH  its  activities  have 
been  curtailed  during  the  1941 
fiscal  year  because  of  lack  of  funds, 
the  radio  division  of  the  Office  of 
Eduoation  enjoyed  its  busiest  12 
months  in  history  during  fiscal 
year  1940,  according  to  the  annual 
report  of  Dr.  John  W.  Studebaker, 
U.  S.  Commissioner  of  Education. 

During  the  record-breaking  year 
the  radio  division's  activities  in- 

cluded service  to  stimulate  local 
efforts  for  education  by  radio;  co- 

operative efforts  on  a  national  ba- 
sis and  representation  of  educa- 

tion's interests  in  radio  before  the 
FCC,  Dr.  Studebaker  explained. 

k  Script  Exchange 

'  In  stimulating  development  of educational  radio  in  local  areas, 
the  Educational  Radio  Script  Ex- 

change founded  in  1936  played  an 
important  part  in  meeting  the  need 
of  schools,  colleges  and  stations  for 
acceptable  educational  scripts,  Dr. 
Studebaker's  report  stated.  Func- 

tions of  the  exchange  were  ex- 
panded to  meet  other  related  needs, 

such  as  advice  on  production,  a  glos- 
sary of  radio  terms,  a  handbook  of 

sound  effects,  references  to  source 
books  on  radio,  and  transcriptions. 

During  its  first  year,  1936,  less 
than  300  school  and  college  groups 
were  reported  as  producing  pro- 

grams on  local  stations,  v^hile  dur- 
ing fiscal  year  1940,  more  than 

1,200  producing  groups  were  re- 
ported to  have  used  the  Exchange 

services,  an  increase  of  more  than 
400%,  it  was  pointed  out. 
The  Script  Exchange  also  has 

beep  active  in  the  transcription 
field,  promoting  vndespread  use  of 
transcriptions  in  schoolrooms  to 
present  important  netw^ork  and  lo- 

cal educational  features.  Since  1936 
the  exchange  has  distributed  15,- 
085  radio  manuals,  13,705  radio 
glossaries,  6,825  handbooks  on 
sound  effects,  4,125  radio  bibliogra- 

phies, 1,925  college  radio  courses 
and  244,487  scripts,  according  to  a 
compilation  in  the  report. 
Another  activity  of  the  Exchange, 

through  its  information  and  idea 
section,  lay  in  compiling  studies, 
pamphlets,  bibliographies,  articles, 
clippings  which  were  made  avail- 

able on  loan  to  inquirers.  Under  a 
grant  of  emergency  funds,  the  Of- 

fice of  Education  during  the  fiscal 
year  allocated  funds  to  school  sys- 

tems and  college  centers  for  demon- 
strations and  studies  to  promote 

education  by  radio. 
Cooperating  with  the  national 

networks  and  branches  of  the  Fed- 
eral Government,  the  Office  of  Edu- 

cation during  1939-40  continued 
several  big-time  radio  programs  on 
a  national  scale — The  World  is 
Yours,  on  NBC-Red;  Democracy  in 
Action,  on  CBS;  Gallant  American 
Women,  on  NBC-Blue. 
At  present,  operating  on  a  re- 

stricted scale  due  to  Congress'  ac- 
tion in  limiting  the  use  of  emer- 

gency funds  for  radio  to  $100,000, 

the  Office  of  Education's  radio  divi- 
sion is  continuing  The  World  is 

Yours  on  NBC-Red.  The  script 
exchange  also  has  been  continued, 
through  the  Federal  Radio  Educa- 

tion Committee.  Although  the  serv- 
ice is  not  as  extensive  as  in  1939- 

40,  transcriptions  are  being  dis- 
tributed to  schools  and  stations, 

both  for  broadcast  and  schoolroom 
use.  Lack  of  funds  has  cut  down 

substantially  the  radio  division's 
program  of  experimentation,  dem- 

onstration and  research,  it  was  said. 

Spots  to  Sell  Easter  Ties 

E.  &  S.  CURRIB  Ltd.,  Toronto 
(cravats)  starts  about  March  24  a 
pre-Easter  series  of  transcribed  an- 

nouncements on  more  than  30  Cana- 
dian stations  for  Easter  business. 

Similar  campaigns  are  planned  before 
Father's  Day  and  other  holidays 
throughtout  1941.  Account  is  handled 
by  Norris-Patterson,  Toronto. 

BOSTQ 

Urea 3,000.000 

people 

"YY7E'LL  let  Governor  Saltonstall  of  Massachusetts  Define  the  Market. 
^  In  his  words,  "BOSTON  IS  THE  BREAD  BASKET  OF  3,000,000 

PEOPLE  WITHIN  30  MILES  OF  THE  STATE  HOUSE. " 

That  makes  Boston  one  of  the  three  largest  "Bread  Baskets"  in  the 
whole  United  States. 

Making  sure  your  product  is  "in  the  Basket"  is  not  enough.  You  have  to 
tell  these  3,000,000  people,  if  you  want  them  to  buy  a  particular  brand. 

WBZ,  the  most  persuasive  selling  voice  in  ^^mmmmmmmmmmmmmmmmmmmmmmm 
Boston,  does  it  in  a  breeze  with  50,000 

watts!  It's  the  one  unfailing  medium  to  step 

up  your  sales  throughout  this  high-yield 
market  ...  to  put  your  product  into  the 
bread  basket  of  3,000,000  consumers. 

Proof.'  That's  easy,  too  ...  if  you'll  just 
inquire  at  any  NBC  spot  sales  office. 

B    O    S    T  O 
50,000  WATTS 

N 

R  E  P  R 

WESTINGKOSSE  RADIO  STATIONS 

KDKA  KYW  WBZ  WBZA  WOWO  WGL  WBOS 

ESENTED    NATIONALLY     BY    NBC    SPOT  SALES 
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Census  Shows  Slower  Growth  Rate 

Changing  Trends  Are 

Noted  in  Analysis 

For  Nation 

CHANGING  trends  in  U.  S.  popu- 
lation, among  them  the  slackened 

rate  of  national  and  urban  growth, 
presents  economic  aspects  impor- 

tant to  all  forms  of  communication, 
including  radio  and  telephone,  ac- 

cording to  a  study  of  U.  S.  Census 
Bureau  figures  covering  the  Six- 

teenth Decennial  Census  (1940), 
made  by  American  Telephone  & 
Telegraph  Co. 

The  AT&T  study,  described  in  an 
article  by  Robert  L.  Tomblen  in 
the  February  Bell  Telephone  Maga- 

zine, reveals  that  "some  of  the 
most  revolutionary  changes  in 
American  social  history  occurred 
during  the  1930-1940  decade." 

Slower  Growth 

The  outstanding  developments  of 
the  10-year  period  were  listed  as : 
A  greatly  reduced  population 
growth,  with  several  States  losing 
inhabitants;  a  sharp  drop  in  the 
average  size  of  the  household,  cou- 

pled with  a  more  rapid  increase 
rate  in  the  number  of  families  than 
in  population;  a  drastic  decline  in 
city  growth,  largely  resulting  from 
a  slowing  down  in  rural-to-urban 
migration ;  the  lowest  rate  of  natu- 

ral increase  on  record;  a  net  out- 
ward migration  from  the  United 

States,  for  the  first  decade  in  his- 
tary  [see  map  on  opposite  page]. 

Total  U.  S.  population,  accord- 
ing to  final  census  returns,  was 

131,669,275  as  of  April  1,  1940— 
an  increase  of  8,894,229,  or  7.2% 
since  1930.  Between  1920  and  1930 
the  recorded  growth  was  17,064,- 
456  or  16.1%.  The  1930-40  numeri- 

cal gain  was  shown  to  be  the  small- 
est for  any  ten  years  since  the 

Civil  War,  and  the  per  cent  of  in- 
crease is  less  than  half  the  lowest 

previous  decennial  rate  in  national 
history. 

Census  Bureau  figures  indicated 
that  urban  and  rural  populations 
grew  at  substantially  equal  rates 
during  the  last  10  years,  7.9%  for 
urban  and  6.4%  for  rural,  con- 

trasting sharply  with  the  1920-30 
decade,  when  urban  population's rate  of  increase  was  six  times  the 
rural  rate.  Of  the  total  1940  popu- 

lation, about  56%  was  urban  and 
44%  rural,  approximately  the  same 
as  1930. 

"One  of  the  principal  explana- 
tions of  the  growth  in  rural  popu- 
lation between  1930  and  1940  lies 

in  the  relatively  large  increase  in 
the  number  of  persons  living  on 
farms  during  the  decade,"  the  arti- 

cle explained.  "In  this  connection 
it  might  be  noted  that  the  U.  S. 
Bureau  of  Agricultural  Economics 
has  estimated  the  farm  population 
on  Jan.  1,  1940,  to  be  32,245,000, 
the  largest  in  24  years  and  close  to 
the  1916  all-time  high  record  of 
32,530,000. 

"The   increase   of  2,100,000  in 

farm  population  during  the  1930's followed  a  decrease  of  1,500,000 

during  the  1920's.  Whereas  the  net 
migration  from  farms  to  cities  dur- 

ing the  1920's  was  approximately 
6,300,000,  the  corresponding  figure 
during  the  1930's  was  only  2,200,- 
000  persons. 

Migration  Trends 

"This  difference  was  not  due  pri- 
marily to  any  substantial  back-to- 

the-land  movement  largely  offset- 
ting the  cityward  migration,  but  to 

the  fact  that  the  farms  retained  a 
much  larger  proportion  of  their 
natural  increase  between  1930  and 
1940  than  in  the  preceding  decade. 
Reduced  employment  opportunities 
in  industry  caused  many  young 
people  to  remain  on  farms  who  in 
normal  times  would  have  migrated 
to  the  cities. 

"The  number  of  youth  reaching 
the  age  when  migration  is  usually 
at  its  height  increased  during  the 
past  decade,  and  will  continue  to 
increase  for  several  years  more, 
as  the  effect  of  the  peak  in  births 
of  1921-25  is  reflected  in  a  corre- 

spondingly large  number  of  young 
persons  currently  reaching  maturi- 

ty, when  they  ordinarily  start  out 
for  themselves. 

The  population  growth  between 
1930  and  1940  was  very  unevenly 
distributed  among  the  States  and 
the  principal  subdivisions  of  the 
country.  These  wide  variations  in 
population  changes  during  the  past 
decade  reflect  not  only  differences 
in  rates  of  natural  increase,  but 
also  extensive  interstate  migra- tions. 

"The  States  east  of  the  Missis- 
sippi   River    received    a  slightly 

Census  Figures 

INDIVIDUAL  1940  Federal 
Census  of  Population  figures 
by  States  and  counties,  as 
well  as  Federal  Census  of 
Housing  figures  by  States  and 
counties,  are  now  available 

upon  request  from  the  Cen- sus Bureau,  Washington.  It 
is  recommended  that  these 
new  figures  and  the  map  on 
the  opposite  page  be  used  in 
conjunction  with  the  new  1941 
radio  outline  map,  published 
by  Broadcasting.  State  and 
county  radio  ownership  fig- ures for  1940  will  be  issued 

by  the  Census  Bureau  some- time this  spring. 

smaller  proportion  of  the  national 
increase  between  1930  and  1940 
than  their  proportion  of  the  actual 
population  in  1930,  while  the  group 
of  States  between  the  Mississippi 
and  the  Rocky  Mountains,  which 
contained  one-fifth  of  the  total  pop- 

ulation in  1930,  received  only  one- 
eighth  of  the  decade  growth  and 
the  States  from  the  Rockies  to  the 
Pacific,  with  less  than  one-tenth  of 
the  1930  population,  gained  more 
than  22  per  cent  of  the  ten-year  in- crease. 

"A  further  consideration  of  these 
broad  areas  according  to  the  divi- 

sion of  their  population  -gains  be- 
tween natural  increase  and  migra- 

tion reveals  some  interesting  dif- 
ferences. Population  grovs^h  in  the 

States  east  of  the  Mississippi  was 
about  equal  to  their  natural  in- 

crease, with  no  appreciable  migra- 
tion in  or  out  of  this  general  region. 

"However,   there   were  such 

NOW  THEY  LOOK  LIKE  THIS 
(iSee  page  18) 

PHOTOGRAPHS  ON  PAGE  18  in  same  (1  to  r)  order  show  (1)  Ben  S. 
Fisher,  who  enlisted  April  6,  1917,  with  the  Oregon  Coast  Artillery,  Na- 

tional Guard,  went  to  Third  Officers  Training  Camp  at  Fortress  Monroe 
in  December,  1917  and  served  in  France  from  October,  1918  to  March, 
1919  as  a  lieutenant,  being  mustered  out  as  captain;  (2)  Louis  G.  Cald- 

well, who  in  1917  went  to  France  as  sous-chief  of  Section  65,  American 
Field  Service  attached  to  the  French  Army,  and  via  the  Foreign  Legion 
served  with  the  French  Army  through  1918  as  sous-lieutenant  of  the 
13th  Regiment  of  Field  Artillery  (75's),  winning  the  Croix  de  Guerre; 
(3)  Horace  L.  Lohnes,  who  left  Ohio  State  U's  R.O.T.C.  in  1918  to  join the  24th  Field  Artillery  at  Fort  Knox,  Ky.,  then  was  sent  to  Artillery 
Officers  Training  Camp  at  Camp  Taylor,  and  in  February,  1919  was  dis- 

charged— still  a  private. 

marked  differences  in  the  rates  of 
natural  increase  between  the  north- 

ern and  southern  sections  of  this 
region  that  all  the  southern  States 
grew  faster  than  the  country  as  a 
whole,  while  the  northern  States, 
with  the  exception  of  Michigan,  had 
rates  of  gain  below  the  national 
average.  Within  this  eastern  region 
three  areas  were  conspicuous  in 
their  relatively  heavy  gains  from 
inwai-d  migration,  namely,  the  New 
York  and  Washington  metropolitan 
areas,  and  Florida.  At  the  same 
time  Pennsylvania,  although  gain- 

ing 270,000  population,  experienced a  net  outward  migration  of  nearly 
300,000  residents,  the  largest  loss 
from  this  cause  for  any  State. 

Less  Labor  Needed 

"The  central  belt  of  agricultural 
States  retained  only  one-half  of 
their  natural  increase,  losing  about 
one  million  persons  through  net 
outward  migration  to  other  States. 
Most  of  this  loss  occurred  in  five 
States:  North  Dakota,  South  Da- 

kota, Nebraska,  Kansas,  and  Okla- homa. 

"Each  lost  population,  the  aggre- 

gate loss  amounting  to  over  300,- 
000.  Among  the  possible  explana- 

tions of  these  losses  were  succes- 
sive prolonged  droughts,  excessive 

soil  erosion,  and  severe  dust  storms, 
along  with  increased  mechanization 
of  agriculture  which  contributed  to 
consolidation  of  farms  and  to  re- 

duced labor  needs. 
"The  western  group  of  States 

grew  four  times  as  fast  as  the  cen- 
tral area,  despite  the  lowest  rate  of 

natural  increase  among  the  three 

regions,  and  gained  about  one  mil- lion new  residents  from  net  inward 

migration.  Indeed,  all  these  States 
except  Montana  grew  faster  than 

the  country  as  a  whole.  In  absolute 
numbers  the  increase  of  population 
in  California  was  considerably 

greater  than  that  in  any  other 
State,  amounting  to  slightly  over 

1,200,000  as  compared  with  nearly 

900,000  in  New  York,  the  next  high- est State  in  this  respect. 

Reasons  in  the  West 

"Among  the  reasons  for  the  rapid 

growth  of  the  western  region,  the 

greater  activity  in  silver  mining 
and  the  influx  of  refugees  from 

drought-stricken  areas  were  un- 
doubtedly important  factors.  Of 

course,  California,  like  Florida, 

benefited  materially  from  the  in- 

ward migration  of  the  retired classes. 

"The  material  decrease  in  the 

rate  of  urban  growth  during  the 

past  decade  is  reflected  in  indi- vidual cities  of  all  sizes  throughout 
the  country.  With  few  exceptions, 
cities  lost  their  drawing  power  for 

migrants  from  foreign  countries, 
farms,  and  small  towns.  In  fact,  a 

large  number  of  cities  experienced 
a  considerable  net  outward  migra- 

tion during  the  past  decade.  In 
many  cases  this  migration  exceeded their  natural  increase.  Thus,  257 
out  of  982  urban  places  of  10,000 
or  more  inhabitants  in  1930  lost 
population  between  1930  and  1940, 
whereas  only  84  of  the  same  com- (Continued  on  page  37) 
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Universal  DST? 

WERE  THESE  normal  times,  the  warming  up 
period  on  the  Daylight  Saving  Time  change- 

over for  radio  would  be  getting  under  way. 
Last  month  we  decided  to  do  our  DST  contro- 

versy-shopping early.  We  led  off  with  inspiring 
pieces  by  Jack  Laemmar,  vigorous  young  radio 
director  of  Lord  &  Thomas  in  Chicago,  and 
Willard  Egolf,  the  figure-juggling  sales  man- 

ager of  KVOO,  in  Tulsa. 
Reaction  was  immediate,  and  a  lot  of  think- 

ing and  researching  already  is  under  way.  But 
it  appears  the  DST  problem  has  outgrown  ra- 

dio. It's  now  a  national  issue  because  of  the 
new  tempo  being  wrought  by  national  defense. 
The  fact  that  radio  loses  a  million,  more  or 
less,  because  of  the  April-to-September  time 
differential  in  certain  cities;  that  listeners 
are  thrown  out  of  gear  for  weeks,  and  that 
broadcasters  are  driven  frantic  a  month  be- 

fore each  shift — apparently  becomes  unim- 
portant. 

Because  of  the  national  defense  activity, 
smoke  is  pouring  out  of  chimneys  inactive 
since  1929.  All-time  peaks  for  heavy  industry 
are  being  approached.  Unemployment  is  melt- 

ing away.  The  working  day  isn't  long  enough. 
The  inevitable  answer,  it  is  thought  in  high 
official  circles,  will  be  more  daylight  working 
hours.  It  looks  like  mandatory  Daylight  Sav- 

ings Time  is  coming  soon  via  Federal  statute. 
So  far  as  radio  is  concerned,  complete  ab- 

sence or  complete  presence  of  daylight  saving 
is  the  millennium.  Patchwork  schedules  of  the 
past  and  of  the  present  depict  the  effects  of 
DST  at  its  worst. 

It  may  be  too  late  to  do  anything  about  it 
this  year,  with  the  changeover  schedule  only 
six  weeks  hence  on  April  27.  By  that  time, 
however,  the  industrial  tempo  may  be  such 
that  the  Administration  will  decide  to  do  some- 

thing. During  the  last  war  there  was  no  broad- 
casting. But  there  was  universal  DST.  It  is 

being  observed  in  England  and  in  some  of  its 
dominions,  including  Canada. 

The  first  sign  of  Government  action  comes 
from  Secretary  of  the  Interior  Ickes,  who  ad- 

vocates DST  for  Washington  as  a  defense 
measure.  He  approaches  it  from  several  angles: 
intercity  defense  dealings;  greater  staggering 
of  Government  office  hours;  more  time  for  out- 

door recreation.  In  national  defense  work,  the 
same  factors  would  apply  throughout  the 
country.  And  a  bill  already  has  been  introduced 
in  Congress  for  compulsory  DST. 

There's  lots  of  logic  to  the  Laemmer  sug- 

gestion that  the  broadcasting  industry  observe 
Standard  Time  universally.  That  would  be  the 
answer  if  times  were  normal.  We  want  to  see 
the  results  of  the  several  studies  now  being 
made  in  the  industry  before  we  go  overboard. 
But  from  where  we  sit,  we  are  inclined  to 
think  that  universal  Daylight  Saving  Time  is 

coming  up.  Why  shouldn't  radio  lead  the  way 
now  ? 

Caesar's  Life 
WITH  THE  ASCAP-BMI  issue  neatly  tucked 
away  in  its  consent  decree  archives,  the  De- 

partment of  Justice  now  has  made  James  C. 
(Little  Caesar)  Petrillo,  dictator  of  the  Ameri- 

can Federation  of  Musicians,  the  immediate  ob- 
ject of  its  trust-busting  onslaught.  And  here 

Assistant  Attorney  General  Thurman  Arnold 
really  has  something. 

The  Justice  Department,  using  the  press  re- 
lease technique  that  brought  both  BMI  and 

ASCAP  into  a  stipulated  peace  with  Uncle 
Sam,  announced  that  it  plans  to  initiate  grand 
jury  proceedings  not  only  against  Petrillo  but 
against  the  whole  booking  agency,  concert  bu- 

reau and  broadcast  fields  as  they  relate  to  in- 
strumentalists. It  is  clear,  however,  that  Mr. 

Arnold  has  in  mind  an  inquiry  into  the  ramifi- 
cations and  effects  of  the  Petrillo  dynasty  as 

its  initial  and  possibly  its  sole  effort. 
The  Chicago  ex-newsboy,  who  learned  to  toot 

a  horn  and  who  now  is  the  $46,000  a  year  czar 
of  American  musicians,  cruising  around  in  an 
armored  car  with  personal  bodyguards,  ap- 

parently has  captured  the  imagination  of  the 
Anti-Trust  Division.  But  more  than  that,  there 
were  complaints  from  the  American  Guild  of 

Musical  Artists  about  Petrillo's  muscling  in  on 
its  jurisdiction,  as  well  as  the  hangover  of  the 
"forced  work"  issue  wherein  Mr.  Petrillo  fixed 
quotas  of  musicians  to  be  retained  by  broad- 

cast stations  if  they  were  to  receive  network 
programs  at  all.  Standby  orchestras  for  co- 

operative programs,  professional  musicians  as 
"platter-turners"  and  sundry  other  unneces- 

sary personnel  requirements  foisted  upon  sta- 
tions, all  are  Petrillo  inventions  that  should 

undergo  the  scrutiny  of  the  Government  in  its 
latest  anti-trust  foray. 

Victor  0.  Waters,  Mr.  Arnold's  lieutenant  on 
all  matters  pertaining  to  music  and  radio,  has 
been  assigned  the  Petrillo  job.  If  he  is  as  ef- 

fective in  this  new  assignment  as  he  was  in 
handling  ASCAP-BMI  prosecutions  from  the 
Government's  standpoint,  a  rather  interesting 
spring  looms  ahead. 

RADIO  AND  THE  PRINTING  TRADES 
By  JOHN  D.  EWING 

The  publisher  of  the  "Shreveport  Times," who  also  operates  KWKH-ETB8,  is  author 
of  this  editorial,  reprinted  with  permission 
because  of  its  pertinence  and  timeliness.  Pres- ident of  the  Southern  Newspaper  Publishers 
Assn.,  Mr.  Ewing  knows  intimately  whereof 
he  writes — about  the  printing  trades'  projected 
crusade,  about  radio's  place  in  democracy  and 
about  newspapermen' s  shortsightedness  in  the past  in  accepting  radio. 

WHEN  American  railroads  began  their 
march  across  this  broad  continent,  they 
faced  many  scheming  adversaries. 
Canal  owners  objected.  So  did  steam- 

ship lines.  Eastern  port  cities  distrusted  the 
new  mode  of  transport.  And  there  were  even 
some  "statesmen"  who  feared  that  the  rush  of 
iron  horses  westward  would  scatter  the  nation's 
strength  and  destroy  the  republic. 

All  of  this  opposition  failed.  The  railroads 
are  now  an  integral  part  of  the  American 
Way  of  Life,  and  have  been  for  decades.  The 
initiative  which  went  into  their  construction, 
and  into  the  perfection  of  their  service,  has 
meant  much  to  millions  of  Americans.  It  has 
helped  make  our  nation  great. 

Today  radio  faces  what  the  railroads  faced 
in  their  pioneer  days.  From  the  standpoint  of 
the  American  people,  the  basic  issue  is  the 
same. 

The  other  day,  down  at  Miami,  the  govern- 
ing board  of  the  International  Allied  Printing 

Trades  Assn.,  which  consists  of  five  printing 
crafts  unions,  published  a  demand  that  Con- 

gress adopt  drastic  restrictions  on  the  opera- 
tions of  radio  stations  in  the  United  States, 

slashing  their  revenues  and  subjecting  them  to 
heavy  new  taxation,  because  25,000  members 
of  the  union  crafts  are  out  of  employment  due 
to  suspensions  and  mergers  of  newspapers. 

The  purpose  of  the  demand,  of  course,  is  to 
increase  the  revenues  of  publishing  firms  and, 
indirectly,  of  the  printing  trades  unions,  giv- 

ing no  consideration  whatever  to  the  many, 
many  thousands  of  jobs  which  have  been  cre- 

ated for  workers  in  the  operation  and  expan- 
sion of  the  radio  industry. 

Ordinarily,  a  scheme  of  this  sort  could  be 
dismissed  as  "silly".  But  now,  with  centralized 
control  of  city,  state  and  nation  becoming  a 
reality  under  our  democratic  government,  this 
obviously  political  threat  to  radio,  a  part  of 
the  American  Way  of  Life,  must  be  treated seriously. 

Although  still  in  its  infancy,  radio  has  be- 
come almost  a  necessity  in  the  American  home. 

Daily  it  brings  joy  to  millions  of  the  ill,  the 
isolated,  the  blind,  the  helpless.  It  takes  re- 

ligion and  education  into  countless  homes,  into 
tenement,  mansion  and  mountain  cabin.  The 
average  American  can  now  hear,  at  his  own 
hearth,  the  great  debates  on  momentous  na- 

tional and  international  questions. 
Abroad,  in  the  lands  where  government  has 

taken  over  the  operation  of  radio,  there  is 
nothing  which  even  approaches  the  quality  of 
American  programs. 

Anyone  who  has  heard  the  pitiful  broadcasts 
of  government-subsidized  foreign  radio  stations 
(and  there  are  no  exceptions,  in  Europe  or 
elsewhere)  as  against  our  private  system  of 
radio  broadcasting  with  proper  government 
regulation,  should  be  and  is  thankful  for  the 
American  way  in  radio. 

Yet,  this  is  just  the  beginning.  Powered  by 
private  initiative  and  capital,  American  radio 
can  sweep  on  to  new  achievement  in  television 
and  frequency  modulation.  The  opportunities 

(Continued  on  page  36) 
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ABOUT  20  years  ago  in  Miami  a 
successful  electrical  automotive 
dealer  cranked  up  the  transmitter 
of  Florida's  first  radio  station.  That 
broadcast  pioneer  was  Frederick 
William  Borton,  now  well-known  in 
radio  circles  as  president  and  gen- 

eral manager  of  the  successful  CBS 
affiliate,  WQAM. 

Jetmore,  a  little  town  in  Kansas, 

was  Fred  Borton's  birthplace,  Sept. 
20,  1889.  His  parents,  of  old  Quaker 
stock,  lived  on  a  farm,  and  there 
he  spent  his  boyhood  days.  Later, 
placed  in  Ruskin  College,  Glen 
Ellyn,  111.,  young  Mr.  Borton  chafed 
under  the  placid  routine  of  absorb- 

ing academic  culture,  thought  of 
Horace  Greeley's  admonition  to  the 
young  man  and  enlisted  as  a  pri- 

vate in  the  U.  S.  Army  at  The  Pre- 
sidio, San  Francisco.  Before  long  he 

had  qualified  for  an  officer's  com- mission and  a  transfer  to  Fortress 
Monroe,  Va.,  where  he  completed 
a  college  course  to  receive  an  engi- 

neer's degree. 
Brimming  with  scientific  theo- 

ries, Fred  Borton  invested  some  of 
his  money  and  lots  of  effort  into 
Liquid  Purification  Co.,  formed  to 
supply  Key  West  with  a  new  water 
supply.  The  company  went  broke 
in  1911,  and  an  interesting  invest- 

ment disappeared  with  it.  There 
followed  a  short  period  as  foreman 
with  the  Miami  Power  and  Light 
Co.,  and  in  1912  he  became  asso- 

ciated with  W.  W.  Luce,  his  pres- 
ent partner,  in  the  Electrical  Equip- 

ment Co.,  of  Miami.  For  nine  years 
Mr.  Borton  managed  the  company's 
branch  office  in  Havana,  Cuba. 

After  a  bit  of  experimentation 
with  an  amateur  station,  the  com- 

pany constructed  a  real  broadcast 
station,  W  F  A  W  —  the  future 
WQAM— operating  with  50  watts 
power.  The  station  jumped  to  500 
watts  shortly,  and  during  Miami's 
boom  in  the  'twenties  became  known 
throughout  the  country.  In  1930 
WQAM  became  a  CBS  affiliate. 

Fred   Borton   has   paced  right 

along  with  radio.  Known  as  one 
of  Miami's  most  civic-minded  citi- 

zens, he  has  established  himself 
as  an  integral  part  of  the  com- 

munity life.  A  past  president  and 
past  governor  of  the  Ciritan  Club, 
he  continues  to  be  a  prominent 
member  in  the  organization.  He  is 
president  of  the  Southeastern  Flor- 

ida Children's  Home  Society,  serv- 
ing his  third  term;  president  of 

the  Miami  Planning  &  Zoning 
Assn.;  executive  board  member  of 
the  Miami  Chamber  of  Commerce, 
and  an  officer  or  member  of  a  score 
of  other  civic  organizations. 

One  of  his  greatest  contributions 
to  contemporary  radio  is  the  cre- 

ation of  Shadows  &  Substance,  a 
strictly  radio  charity  which  has 
brought  to  Miami's  needy  close 
to  $75,000  in  cash  and  countless 
jobs,  items  of  clothing,  food  and 
furnishings.  The  program,  origi- 

nated by  Mr.  Borton  in  1930,  has 
spread  to  other  stations  all  over  the 
country. 

As  editor  of  the  WQAM  Com- 
mentator he  has  carried  on  suc- 

cessful campaigns  for  improved 
traffic  conditions,  economy  in  city 
government,  city  beautification  and 
other  worthwhile  projects.  The 
Commentator  never  deals  with  poli- 

tics or  controversial  issues,  and  it 
bears  the  approval  of  the  NAB 
Code  Compliance  Committee. 
A  Mason  and  a  Shriner,  Fred 

Borton  also  is  a  member  of  the 

Miami  Rod  &  Reel  Club,  the  Quar- 
terdeck Club,  Miami  Yacht  Club 

and  Executive  Breakfast  Club.  He 
is  married  and  has  two  children, 
Janice  Orla  and  Frederick  Eugene. 
His  wife,  Frances,  is  his  constant 
companion  on  fishing  and  pleasure 
boating  trips  which  have  taken 
them  over  half  a  continent.  Their 
most  recent  jaunt  was  to  Mexico 
for  a  month  of  exploring  out-of- 
the-way  places.  Both  Mr.  and  Mrs. 
Borton  hold  several  fishing  records, 
and  three  weeks  out  of  the  year 

NOTES 

SIDNEY  N.  STROTZ,  NBC  vice- 
president  in  charge  of  programs,  is 
planning  a  three-four  weeks  business 
trip  to  the  West  Coast,  leaving  Now 
York  in  mid-March  for  NBC  head- 

quarters in  Hollywood  and  San  Fran- 
cisco and  returning  via  Denver. 

LEN  TAYLOR,  formerly  of  the  sales 
staff  of  Philadelphia  stations,  has 
joined  KYW,  Philadelphia,  as  sales- man, filling  the  vacancy  left  by  Daniel 
C.  Park,  drafted  for  military  service. 

LEE  GEORGE,  new  to  radio,  has 
joined  the  sales  staff  of  WOES, 
Springfield,  111. 
DEAN  R.  UPSON,  formerly  of 
WSIX,  Nashville,  has  joined  the  sales 
staff  of  WGRC,  Louisville.  Theodore 
K.  Kennedy,  formerly  of  the  Nashville 
Times,  has  joined  the  WSIX  sales  de- 
partment. 
LEO  FITZPATRICK.  vice-president 
and  general  manager  of  W.IR,  De- 

troit, and  Neal  Tomy.  publicity  direc- 
tor of  the  station,  left  March  3  for 

a  one-month  vacation  with  their  fam- 
ilies at  Miami  Beach. 

.TOSEPH  H.  UHALT,  president  of 
AVDSU,  New  Orleans,  returned  to  his 
office  late  in  February  after  a  two- 
month  convalescence  from  pneumonia. 

JULIAN  F.  HAAS,  formerly  South- 
ern newspaper  writer,  has  joined  the 

commercial  staff  of  KARK,  Little Rock. 

JOHN  C.  LIBBY  has  been  named 
manager  of  WCOU,  Lewiston,  Me., 
succeeding  Guy  Ladoueeur,  who  has 
joined  the  CBC  at  Three  Rivers.  Con- 

rad Giguere  has  joined  the  sales  and 
announcing  staff.  Fred  Preble  also 
has  joined  WCMI. 
PHILLIP  BEATH  Jr.  has  joined  the 
sales  staff  of  WCMI,  Ashland,  Ky. 

RAY  BxiRNBTT  of  the  sales  pro- 
motion department  of  KSFO,  San 

Francisco,  has  been  called  for  active 
duty  with  the  Army. 
WILLIAM  SHEA,  account  execu- 

tive of  KPO-KGO,  San  Francisco, 
has  been  named  membership  chairman 
of  the  San  Francisco  Milline  Club. 
John  Nelson  of  McCann-Erickson  is 
co-chairman  and  Fran  Porter  of  Gerth- 
Knollin  Adv.  Agency  is  publicity  chair- 
man. 

without  at  least  a  little  fishing 
would  make  them  feel  confined. 

Three  summer  months  find  the 
Bortons  comfortably  established  at 
their  Highlands  lodge,  where  they 
take  daily  rides  along  the  moun- 

tain trails.  The  month  of  May  is 
spent  aboard  the  Conchita,  a  com- 

fortable cruiser,  fishing  and  loafing 
among  the  picturesque  Florida 
keys.  Fred  has  a  houseful  of  cam- 

eras, does  his  own  printing  and 
developing.  Showing  his  own  prints 
at  exhibitions,  he  has  won  several 
local  and  regional  prizes. 

Widely  known  and  liked  by  mem- 
bers of  the  radio  industry,  he  has 

several  times  held  important  NAB 
appointments.  Ask  him  the  secret 
of  his  success  and  he'll  tell  you 
"picking  the  right  people  to  do  the 
work."  But  that's  only  half  of  the 
secret.  He  himself  is  a  tireless 
worker,  and  not  one  detail  of  his 
successful  station  operation  escapes 
his  attention. 

WARREN  TESKEY,  formerly  of 
WELI,  New  Haven,  Conn.,  has  joined 
the  sales  staff  of  the  new  WHYN, 
Holyoke,  Mass. 
CHARLES  GARLAND,  assistant 
commercial  manager  of  WBBM,  Chii 
cago,  is  a  candidate  for  mayor  of  Des 
Plaines,  111.,  on  the  United  Coalition 
ticket.  Mr.  Garland,  who  has  been  con- 

nected with  WBBM  for  16  years,  was 
at  one  time  alderman  of  Des  Plaines. 
DR.  LEON  LEVY,  presideijt  of 
WCAU,  Philadelphia,  was  appointed 
chairman  of  the  I'adio  committee  for 
the  annual  convention  of  the  national 
Variety  Clubs  in  Atlantic  City  Ma,y 
15-17.  Dr.  Levy  is  "barker"  of  the 
Philadelphia  Variety  "tent". RUSSELL  LOFTUS,  formerly  time 
buyer  with  Benton  &  Bowles,  New 
York,  has  joined  the  sales  staif  of 
WAGE.  Syracuse. 

MILTON  BLINK,  co-owner  of  Stand- 
ard Radio,  Chicago,  since  acquiring  a 

new  yacht  last  fall,  Melenor  II,  a  38- 
foot  ketch,  has  passed  his  examination 
and  has  been  admitted  to  the  Coast 
Guard  Auxiliary.  He  is  now  a  member 
of  the  10th  Floatilla,  Chicago. 
FRANK  DURBIN,  formerly  of  the 
advertising  staff  of  the  Daily  Okla- homan  and  Times  and  the  Los  Angeles 
Examiner,  has  joined  the  sales  staff 
of  KLZ,  Denver. 
DUNCAN  McCOLL,  salesman  of 
KOA,  Denver,  was  assigned  a  prin- 

cipal role  in  the  Gilbert  and  Sulli- 
van opera,  "Pirates  of  Penzance,"  pre- sented by  the  Denver  Lions  Club 

March  3-4. 
JAMES  BINGHAM,  formerly  of  the 
Chicago  office  of  Howard  H.  Wilson 
Co.,  station  representatives,  has  joined 
the  staff  of  K.IBS,  San  Francisco,  as 
account  executive. 
A.  S.  PADGETT,  CBS  New  York 
general  auditor,  has  returned  to  his 
desk  after  several  weeks  in  Hollywood 
where  he  conferred  with  Charles  D. 
Ryder,  the  network's  West  Coast auditor. 
LOUIS  RUPPEL,  CBS  New  York 
director  of  publicity,  on  a  tour  of 
network  owned  and  affiliated  stations, 
was  in  Hollywood  during  early  March 
for  conferences  with  Hal  Rorke,  West 
Coast  publicity  director. 
NORMAN  NOYES,  in  charge  of  NBC 
Hollywood  tour  promotion,  has  been 
elevated  to  national  spot  sales  account 
executive,  succeeding  Walter  Davison 
who  recently  resigned  to  become  sales 
manager  of  KMPC,  Beverly  Hills, 

Cal.  Robert  Morris,  of  the  network's maintenance  department,  has  taken 
over  Noyes'  former  duties.  Carl 
Sehaele.  formerly  in  charge  of  studio 
ticket  distribution,  has  been  switched 
to  maintenance.  Bruce  Anson  has 
taken  over  his  former  duties. 

F.  C.  EIGHMBY,  manager  of  KGLO, 
Mason  City,  la.,  is  giving  a  series  of 
luncheons  celebrating  the  station's  in- crease in  power  to  1,000  watts.  The 
first  was  held  at  the  Hotel  Sherman  in 
Chicago  Feb.  27. 
LESTER  LINDOW,  manager  of 
WFBM,  Indianapolis,  has  returned 
from  a  three-week  vacation  to  Central 
and  South  America. 

J.  R.  RADFORD,  supervisor  of  sta- 
tion relations  of  the  Canadian  Broad- 

casting Corp.,  Toronto,  is  visiting  all stations  east  of  Montreal. 
JOSEF  CHERNIAVSKY,  former 
musical  director  of  WLW,  Cincinnati, 
has  joined  the  music  staff  of  WOV, 
New  York,  and  is  conducting  his  or- chestra on  a  nightly  program  on  the 
station. 
JACK  WOLBVER,  formerly  of 
KTHS  and  KWFC,  Hot  Springs, 
Ark.,  has  been  named  program  director 
of  WSIX,  Nashville.  Roger  Phillips 
has  been  transferred  to  the  announcing 
staff  and  Bob  Chaudoin  to  the  WSIX 
continuity  staff. 
HENRY  M.  SWARTWOOD  Jr.,  pro- 

gram director  of  KOIN-KALE,  Port- land, Ore.,  on  Feb.  20  underwent  a tonsillectomy. 
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ELMER  A.  KKfOPF,  of  the  WFDF, 
Flint,  Mich.,  copy  department,  has 
been  promoted  to  copy  chief,  filling 
the  vacancy  created  by  the  resignation 
of  Don  Degroot,  who  has  taken  over 
the  radio  division  of  Holden,  Graham 
&  Clarke,  Detroit.  A  graduate  of  Flint 
Junior  College,  Knopf  joined  WFDF 
in  1933  as  an  announcer  and  part-time 
copy  writer.  John  W.  Baumgartner, 
formerly  continuity  editor  of  WIBG, 
Indianapolis,  and  at  one  time  at 
WCLS,  Joilet,  111.,  has  been  named  as- sistant to  Knopf. 

ROBERT  KORNHEISER,  recently 
appointed  traffic  manager  of  WHN, 
New  York,  has  been  inducted  into  the 
Army,  the  station's  first  draftee. 
VERVA  TRUE,  traffic  manager  of 
CFNB.  Fredericton,  ^.  B.,  on  March  1 
married  W.  B.  Mc(Mlough,  assistant 
Canadian  trade  commissioner  in  the 
Department  of  Trade  and  Commerce. 
The  couple  will  leave  shortly  for 
Buenos  Aires,  where  McCullough  has 
been  assigned  as  specialist  on  agricul- tural products. 

DICK  DeFRBITAS,  formerly  of 
WSGN,  Birmingham,  Ala.,  and 
WAAT,  Jersey  City,  has  joined  the  an- 

nouncing staff  of  WFAS,  White 
Plains,  N.  Y.  He  replaces  Larry  Blen- 

heim, who  has  joined  WOV,  New  York. 
MRS.  STANLEY  SCHOENBROD,  of 
the  WGN,  Chicago,  talent  staff  where 
she  is  known  as  Donna  Reade.  is  the 
mother  of  a  boy,  William  Stanley, born  Feb.  24. 

CHET  MILLER,  formerly  continuity 
editor  of  WMBD,  Peoria,  111.,  has 
joined  the  continuity  department  of 
WLS,  Chicago. 
MATHEW  HOMER,  of  the  WBBM- 
CBS,  Chicago,  page  staff,  on  Mar.  5 
joined  the  33rd  Division  of  the  Illinois 
National  Guard  which  is  stationed  at 
Camp  Forrest  near  Tullahoma,  Tenn. 
Mr.  Homer  was  inducted  as  a  member 
of  the  regular  Army  in  formal  cere- 

monies broadcast  over  WBBM  when 
32,000  officers  and  men  of  the  Illinois 
National  Guard  division  became  part 
of  the  regular  army. 
MARTIN  LOWELL,  staff  accom- 

panist of  KYW,  Philadelphia,  signed 
a  two-year  composers'  contract  with 
Southern  Music  Co.,  BMI  affiliate, 
which  will  publish  four  of  his  com- 

positions within  the  next  few  months. 
One  of  the  compositions  is  50,000  on 
the  Red,  written  in  celebration  of  the 
station's  jump  in  power  to  50,000 watts  recently. 

DON  HAYWORTH.  formerly  of  Bob 
Hawk's  Take  It  or  Leave  It  show  has joined  the  announcing  staff  of  WCAU, 
Philadelphia,  filling  the  vacancy  made 
by  Lou  Fisher  leaving  for  training 
with  the  Naval  Reserve. 
JOHN  McKAY,  who  recently  joined 
the  program  department  of  WFIL, 
Philadelphia,  coming  from  WJR,  De- 

troit, has  been  named  head  of  the 
publicity  and  special  events. 
BOB  FREED,  formerly  of  KLZ,  Den- 

ver, has  joined  the  announcing  staff 
of  WLW,  Cincinnati.  Charles  Rob- 

erts, formerly  of  KVOR,  Colorado 
Springs,  replaces  Freed. 
MARTIN  TOBIN,  announcer  of 
KOA,  Denver,  has  started  a  radio 
writing  and  production  class  at  the 
Lamont  School  of  Music,  in  Denver. 
GAY  FERGUSON,  formerly  of  KSCJ, 
Sioux  City,  la.,  on  March  15  is  to 
join  the  announcing  staff  of  WNAX, 
Yankton,  S.  D. 

"'COSETTE  MERRILL,  formerly  of WBZ,  Boston,  and  WBEN,  Buffalo, 
has  joined  WSYR,  Syracuse,  as  di- 

rector of  educational  features  and  chil- 
dren's programs. 

Schoenfeld  Named 

BERNARD  C.  SCHOENFELD, 
formerly  chief  script  writer  of  the 
Department  of  Interior  radio  divi- 

sion, has  been  named  to  head  the 
radio  section  of  the  division  of  in- 

formation of  the  Office  of  Produc- 
tion Management  in  Washington. 

He  will  coordinate  all  radio  defense 
activities  for  0PM  and  the  National 
Defense  Advisory  Commission.  A 
graduate  of  Harvard,  Mr.  Schoen- 

feld has  won  national  recognition 
for  his  educational  and  commercial 
radio  writing.  His  best-known  ra- 

dio work  is  Johnny  Appleseed, 
twice  produced  on  the  Kate  Smith 
Hour  and  the  CBS  Pursuit  of  Hap- 

piness show. 

BERT  DOWLING,  continuity  chief 
of  WKBN,  Youngstown,  O.,  has  been 
informed  that  a  miniature  copy  of  his 
most  recent  composition  "Near  the 
Manger"  is  to  be  placed  in  the  Alice 
Neilson  Room  of  the  Knights  of  Co- 

lumbus Museum  in  New  York.  The 
song  was  dedicated  to  Robert  Clark 
Maxwell,  a  friend  of  Dowling's,  and grandson  of  Miss  Neilson,  the  opera singer. 

CATHY  LAWRENCE,  former  New 
York  radio  actress,  is  handling  the 
feminine  commercial  announcements  on 
Quiz  of  Two  Cities  on  WBAP,  Fort Worth. 

PHIL  WACKER,  formerly  of  KFBB, 
Great  Falls,  Mont.,  has  replaced  Mal- 

colm Sykes  on  the  announcing  staff 
of  KHQ-KGA,  Spokane.  Malcolm  re- 

signed his  position  to  enter  the  Army 
Air  Corp.  Margaret  Lenhart,  vaude- 

ville vocalist,  has  been  added  to  the 
musical  department  of  KHQ.KGA. 

FRED  BRIGGS,  for  the  last  year 
chief  aanouncer  of  KYA,  San  Fran- 

cisco, on  March  1  was  named  program 
director  of  the  station  by  General  Man- 

ager Harold  H.  Meyer.  Briggs  has 
been  with  KYA  for  the  past  two 
years  and  previous  to  that  worked 
with  KREG,  Santa  Ana,  now  extinct : 
KGMB  and  KGU,  Honolulu  and 
KVOE,  Santa  Ana. 

ALLEN  BOTZER,  formerly  asso- 
ciated with  Seattle  stations,  has  joined 

KHJ,  Hollywood,  as  announcer. 
HELEN  HERIC,  assistant  music  li- 

brarian of  Don  Lee  Broadcasting  Sys- 
tem, Hollywood,  and  Keith  Anderson, 

Lockheed  Aircraft  Corp.  engineer, 
were  married  in  that  city  Feb.  14. 

RICHARD  BROOKS,  NBC  Holly- 
wood narrator  of  the  five  weekly  quar- 

ter hour  Sidestreet  Vignettes,  has  pom- 
piled  a  new  book  titled  "Hot  Splin- ters," to  be  released  shortly  by  De 
Vorss  Publishing  Co.,  Los  Angeles. 
Incorporated  are  a  series  of  his  short stories. 

GEORGE  CARTER  of  CBS  Holly- 
wood publicity  department,  recently 

inducted  into  the  Army  for  one  year 
military  training,  is  now  stationed  at 
Fort  Ord,  Cal. 
ART  BALLINGER,  NBC  Hollywood 
announcer  of  the  Rudy  Vallee  Show, 
sponsored  by  National  Dairy  Products 
Corp.,  reported  for  one  year  Army 
service,  following  the  March  6  broad- cast. 

JOHN  MARGRAF,  NBC  Hollywood 
page  boy,  o»  March  12  will  be  inducted 
into  the  Army  for  one  year  of  mil- 

itary training. 
LEO  MANN,  formerly  of  WLLH, 
Lowell,  Mass.,  has  joined  the  announc- ing staff  of  WBLI,  New  Haven,  Conn. 
He  succeeds  Bob  Lockwood,  who  left 
Feb.  23  for  a  year's  active  duty  with the  National  Guard. 

fAf  THE  Mi  DOLE 

Of  THE  DiAL 

800 K.C. 

5D  BP  7D  BP  9D  lOD  IIP  \ 

Our  New  Wave-Length  After  Aprijl  1 

We're  moving  from  1030  K.C.  to  800  K.C.  April  first, 
giving  advertisers  in  the  DETROIT  MARKET  even  greater 
coverage  and  a  bigger  buy  than  ever!  No  rate  increase! 
5,000  WATTS  DAY  AND  NIGHT MUTUAL  SYSTEM 
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WILLIAM  J.  KLOMANN,  formerly 
of  the  NBC,  Chicago,  mail  department, 
has  replaced  William  Rosea  in  the 
press  division.  Rosee  left  March  4  for 
Camp  Forrest,  Tenn.  where  he  will  be 
in  service  for  one  year  as  a  second 
lieutenant  in  the  122nd  Field  Artillery, 
Illinois  National  Guard.  Warner  E. 
Yaap,  new  to  radio,  has  reploced 
George  A.  Creech,  of  the  stenographic 
department,  who  has  been  called  to  the 
army. 

FLOYD  D.  RODGERS,  Jr.,  program 
director  of  WIS,  Columbia,  S.  C,  is 
the  father  of  a  six  pound  girl. 

DON  LEWIS  of  WWL.  New  Orleans, 
is  the  father  of  an  eight  pound  four 
ounce  girl. 

LEON  LEAK,  NBC  announcer,  is 
the  first  member  of  that  netwoi-k's 
announcing  staff  to  be  called  in  the 
draft. 

GREGORY  CENTOLA  of  the  pro- 
duction staff  of  WMCA,  New  York, 

recently  married  Derva  Nappo  of  New York. 

JOAN  HARDING,  woman's  commen- tator, heard  on  WHAM,  WHEC, 
WSAY,  has  resigned  effective  March 
15. 

PAUL  GAMBLE,  program  director 
of  WPIC,  Sharon,  Pa.,  is  the  father 
of  an  8%  pound  boy. 

RAMONA  GERHARD,  organ  soloist 
of  WCCO,  Minneapolis,  and  Robert 
Sutton,  script  writer  and  assistant 
music  librarian  at  the  station,  eloped 
last  weekend  and  were  married  in  the 
Mayo  Chapel,  Rochester,  Minn. 

LILLIAN  CORSOVER,  free-lance 
publicity  agent,  has  joined  WMCA, 
New  York,  to  handle  special  promo- 

tion on  women's  programs. 
RALF  BRENT,  program  director  of 
WFPG,  Atlantic  City,  and  Bob  L^wis, 
WFPG  chief  announcer  and  traffic 
manager,  recently  were  called  by  the 
draft  to  Fort  Dix,  N.  J. 

ETHEL  RATTAY,  former  director  of 
public  relations  of  Atlantic  City's  for- mer municipal  station  WPG,  now  holds 
that  position  with  WFPG,  Atlantic 
City. 

JOSEPH  REED,  formerly  with  the 
Richmond  Times-Dispatch,  Washing- 

ton Post  and  the  Akron  Beacon-Jour- 
nal, has  been  signed  by  W^RVA,  Rich- mond, as  news  analyst  for  a  weekly 

series  to  start  soon. 

HAROLD  RAINFORTH,  night  re- 
ceptionist, is  the  first  member  of 

WKRC,  Cincinnati,  to  be  drafted, 
leaving  in  latter  March. 

RUSS  JOHNS,  announcer  of  WFVA, 
Fredericksburg,  Va.,  has  been  named 
chief  of  the  station's  music  division. 
MAURICE  MERRYFIELD  has  re- 

turned to  Philco  Radio  &  Television 
Corp.,  Philadelphia,  in  charge  of  pub- 

licity, replacing  E.  I.  Bowman. 

WHO 

(ALONE!) 

IOWA  plus/ 

LADIES. 

DES  MOINES-50,000  WATTS, 

CLEAR  CHANNEL 

KATHERINE  ROCHE 

ON  THE  17th  of  April,  1926, 
Katherine  Roche  was  given  a  tem- 

porary job  at  WGN,  Chicago.  To- 
day she's  ready  to  believe  the  job 

may  be  permanent.  She  is  daytime 
studio  director,  supervises  assign- 

ments for  17  announcers,  and  in  ad- 
dition conducts  the  June  Baker's Home  Management  program,  one 

the  station's  features  since  1933. 
She  gets  1,200  letters  a  week. 

Only  time  she  has  been  stumped 
was  when  a  woman  asked  how  to 
keep  her  husband.  Having  no  hus- 

band, Miss  Roche  hastily  referred 
the  question  to  Doris  Blake,  Chi- 

cago Tribune  heart-throb  editor. 
Besides  interviews  with  celebrities, 
she  gives  her  listeners  news  of  in- 

terior decorating,  menus,  food  and 
clothing,  fashion  hints — everything 
of  interest  to  women.  She  visits 
New  York  several  times  a  year  as 
a  reporter  gathering  facts  for  her 
program,  gets  new  ideas  in  the  Chi- 

cago department  stores  and  follows 
trade  conventions  for  advance  news 
of  what  women  will  be  interested  in 
months  from  now.  Miss  Roche  is  a 
native  Chicagoan  and  was  educated 
in  private  schools  in  Detroit,  Mich., 
and  Lake  Forest,  111.  For  recreation 
she  attends  the  theater.  Her  North 
Side  apartment  is  tastefully  and 
beautifully  furnished — she  says  she 
follows  June  Baker's  advice  on  its 
management. 

JOHN  SCOTT  TROTTER  Holly- 
wood musical  director  of  the  NBC 

Kraft  Music  Hall,  sponsoi'ed  by  Kraft 
Cheese  Co.,  has  been  signed  to  a  four- 
year  contract  by  that  firm.  Since 
starting  on  that  show  in  1936,  he  has 
not  missed  a  single  broadcast. 

HAL  McINTYRE.  member  of  the  an- 
nouncing staff  of  KYA,  San  Francisco 

for  the  last  year,  has  been  promoted 
to  chief  announcer. 

MAL  ROSS,  formerly  sports  announc- 
er of  WBAA,  Purdue  U  station  in 

West  Lafayette,  Ind.,  has  joined  the 
announcing  staff  of  the  new  WKMO, 
Kokomo,  Ind. 

GERHARD  A.  FREDRICKS,  for- 
merly of  WHFC,  Cicero,  111.,  has 

joined  KSO-KRNT,  Des  Moines. 
EDWARD  CARTER,  formerly  of 
WLW,  Cincinnati,  has  joined  the  con- 

tinuity staff  of  WMBD,  Peoria,  111. 
JACK  HARRINGTON,  formerly  of 
WHAS,  Louisville,  has  joined  WSPD, 
Toledo. 

Head  for  the  World's  Richest  Market 
on  the  Salt  Water  Course! 

Popular  and  productive  be- 
fore, WEAF,  today,  gives 

greater  service,  more  inten- 
sive service  to  advertisers. 

Thanks  to  its  new  "salt  water 

way"  into  New  York,  the  mil- 

lions of  families  in  WEAF's 
eflfective  area  now  hear  their 

favorite  stars  2V2  to  10  times 

more  clearly  than  ever. 
WEAF  carries  7  out  of  10 

most  popular  programs  on 

the  air.  What's  more,  WEAF, 
as  the  New  York  outlet  of  the 

NBC  Red  Network,  carries 

the  fullest  schedule  of  popu- 

lar features  in  the  entire  mar- 

ket—  the  programs  most 

people  listen  to  most... Your 
channel  to  more  sales  in  the 

world's  richest  market  is 

clearly  marked  by  the  stars  — 
for  top  results  follow  them  on 
WEAFovertheSaltWaterWay. 

Represented  nationally  by  Spot  Sales  Offices  of  the 

NATIONAL  BROADCASTING  COMPANY 

A  Service  of  Radio  Corporation  of  America 

BROADCASTING  •  Broadcast  Advertising March  10,  1941  •  Page  35 



ED  JANNEY,  sportscaster,  has  been 
added  to  the  staff  of  KOY-Arizona 
network.  A  greatly  augmented  schedule 
of  sports  broadcasts  was  started.  Jan- 
ney  succeeds  Lou  Kroeck  who  recently 
left  KOY  to  become  sales  manager  of 
KTMAS,  Santa  Barbara. 
MICHAEL  BLAIR,  formerly  West 
Coast  producer-writer,  has  joined 
WFIL,  Philadelphia,  to  handle  special 
production  and  writing  assignments. 
RALPH  M.  HANSEN,  formerly  of 
the  NBC  Chicago  guide  staff,  has 
joined  the  announcing  staff  of  WALA, 
Mobile,  Ala. 
BONITA  KAY  of  the  NBC  Chicago 
talent  staff,  on  Feb.  28  was  married 
to  Dr.  Leo  J.  Koscinski  of  Evanston, 111. 

PEGGY  FOLEY,  formerly  of  the 
CBS  production  department  in  San 
Francisco,  has  moved  to  the  KSFO 
production  office,  succeeding  Miss  Lee 
Vandevort,  who  joined  the  KYA  staff. 

ART  PETERSEN,  announcer  of 
WCMI,  Ashland,  Ky.,  has  entered 
military  service,  being  replaced  by 
Bill  Beneseh,  Cincinnati.  Ned  Brooks 
has  joined  WCMI  as  announcer-en- 

gineer at  the  Huntington  studios. 

ALAN  TAULBEE,  formerly  with 
NBC's  International  Division,  and  un- til a  month  ago  a  member  of  the  staff 
of  WARM,  Scranton,  has  taken  a  po- 

sition with  WSYR,  Syracuse,  N.  Y., 
as  a  staff  announcer. 

BILL  MANNE,  formerly  of  WCAM, 
Camden,  N.  J.,  has  joined  the  an- 

nouncing staff  of  WIBG,  Glenside,  Pa. 

JIM  LYMAN.  NBC  Hollywood  re- 
cording chief  clerk,  is  the  father  of  a 

boy  born  in  February. 

LOUIS  GILLETTE,  sportscaster  of 
KHQ-KGA,  Spokane,  is  the  father 
of  a  second  son  born  Feb.  17. 

OR  ELSE! 

Either  the  boys  in  the  band  pay  attention  to  the  maestro 

—or  the  symphony  suffers.  Here  in  Roanoke  and  south- 
west Virginia,  radio  listeners  pay  attention  to  WDBJ — 

or  else  miss  not  only  the  best  local  programs,  but  also 
Major  Bowes,  Kate  Smith,  The  Radio  Theatre,  and  other 

CBS  favorites!  Because  of  that — and  because  we're  the 
only  station  with  power  enough  to  reach  all  the  1,282,- 

920  listeners  in  this  area — WDBJ  is  listened  to  most, 

most  of  the  time!  And  don't  forget,  Roanoke  is  a  better- 
than-ever  market,  with  defense  and  industrial  expan- 

sion totaling  more  than  $100,000,000 — all  being  spent 
within  WDBJ's  regular  listening  area!  Shall  we  take  a 
crack  at  some  of  this  dough  for  you? 

ROANOKE, 

VIRGINIA 

•ETERS,  m. 

Exc/iisit  e  Nat/'oHal 

Represfii/ati'ves 
Owned  and  Operated  by  the  TIMES  -  WORLD  CORP. 
CBS  Aflfiliate  •  5000  Watts  Day  •  1000  Watts  Night  •  930  Kc. 

Guestitorial 
{Continued  from  page  32) 

there  are  beyond  imagination,  and 
they  are  opportunities  which  can  be 
developed  if  they  are  grasped  in  ac- 

cordance with  American  tradition. 
The  cold  hand  of  bureaucratic  con- 

trol would  neglect  them. 
We  submit,  then,  that  the  demand 

presented  by  these  high-salaried 
executives  of  the  printing  trades 

unions,  basking  in  Miami's  sun- 
shine, is  a  brazen  and  unsconscion- 

able  attempt  to  chisel  out  an  un- 
earned profit  at  the  expense  of  the 

American  people  and  the  American 
Way  of  Life. 

The  publisher  of  The  Times  was 
born  in  the  newspaper  business. 
Back  in  the  early  days  of  radio,  he 
told  his  fellow  publishers  in  open 
forum  discussions  that  the  full  de- 

velopment of  radio  broadcasting 
should  be  encouraged,  not  discour- 

aged as  was  then  the  trend. 
He  feels  that  it  is  not  radio  which 

causes  the  suspension  of  more  and 
more  newspapers.  This  condition 
can  be  attributed  to  two  things — ■ 
faulty  management  and  ever-rising 
costs  of  labor,  or  a  combination  of 
both.  Needless  to  say,  neither  of 
these  causes  will  be  removed  by  de- 

stroying private  initiative  in  the  ra- dio industry. 

The  stupidity  which  once  prompt- 
ed many  newspaper  publishers  to 

resist  the  onward  march  of  radio  is 
still  stupidity  when  it  appears  in  a 
pompous  command  dispatched  to 
Congress  by  well-paid  union  chief- 

tains. In  fact,  it  is  our  opinion  that 
the  Miami  declaration  is  more  than 
stupid.  It  is  a  classic  example  of 
what  is  wrong  with  the  United 
States  of  today.  .  .  . 
To  the  short-sighted  men  who 

met  in  Miami,  placing  their  own 
selfish  dollar-greed  above  the  rights 
and  interests  of  the  American  peo- 

ple as  a  whole,  we  say  that  they 
are  heading  for  a  crisis  of  their 
own  making.  .  .  . 

Barbour  With  Rockefeller 
PHILIP  L.  BARBOUR,  foreign 
press  and  foreign  stations  repre- sentative of  the  NBC  international 
division,  has  been  given  a  leave  of 
absence  to  become  director  of  music 
for  the  Committee  on  Cultural  Re- 

lationships Between  the  American 
Republics,  headed  by  Nelson  A. 
Rockefeller.  During  1936  and  1937 
Mr.  Barbour  held  a  Rockefeller 
scholarship  to  study  music  in  Latin 
America,  joining  NBC's  interna- tional division  in  1938.  An  accom- 

plished linquist,  he  holds  degrees 
from  Columbia  U  and  Cornell. 

E.  C.  MILLS,  chairman  of  ASCAP's administrative  committee,  spoke  on 
"Showmanship  in  Radio"  at  the 
March  6  meeting  of  the  Assn.  of  Young 
Advertising  Men,  at  the  Midston 
House,  New  York. 

A  BROKEN  HEEL  and  twisted 
knee  suffered  in  a  recent  skiing  ac- 

cident only  stopped  Wauhillau  La 
Hay,  of  KLZ,  Denver,  for  a  few 
days.  Back  to  the  studios  she  came, 
leg  in  a  cast  and  riding  high  in  a 
wheel  chair  to  resume  her  daily 
duties  as  continuity  editor  and 
sparkplug  in  the  daily  feminine 
feature.  Lady,  Lend  an  Ear.  She  is 
wheeled  to  the  studio  from  her 
room  in  the  Shirley-Savoy  hotel. 

SAVER  OF  WORDS 

Terse  Telegram  Brings  a 

 Surprising  Reply  

THE  COMMERCIAL  lingo  they 

call  telegraphese  doesn't  always work  as  intended  in  spot  time 
placements.  H.  Preston  Peters, 
New  York  partner  of  Free  & 
Peters,  station  representatives, 
wired  Jack  Field,  sales  manager  of 
WPTF,  Raleigh,  the  other  day  as follows: 

"Re  Minit  Rub  take  2  p.m.  Wed- 
nesday but  hope  for  improvement. 

Regards." 

To  which  Mr.  Field  replied: 
"In  reference  your  wire  of  today, 

I  followed  instructions  and  took 
Minit-Rub  at  2  p.m.  Wednesday, 
but  as  yet  there  is  no  improve- 

ment." 

Sponsored  Heroes 
WELLMAN,  PECK  &  Co.,  San 
Francisco  (wholesale  grocers)  on 
March  2  started  for  52  broadcasts 
Hero  of  the  Week,  dramatized  sa- 

lutes to  the  State's  heroes,  on  11 
stations  of  the  Mutual-Don  Lee  net- 

work in  California  (KFRC  KIEM 
KVCV  KHSL  KMYC  KYOS  KQW 
KDON  KTKC  KPMC  KGB)  Sun- 

day, 4:30-4:45  p.m.  (PST).  Spon- 
sor has  "hero  scouts"  posted 

throughout  the  State  to  discover 
unsung  heroes.  Their  heroic  deeds 
are  dramatized  on  the  weekly  broad- 

cast and  the  hero  receives  a  spe- 
cially designed  Wellman  Valor 

Award  medal.  In  addition  guest 
chefs  from  California's  famous  res- 

taurants appear  on  the  broadcasts 
and  suggest  new  uses  for  Wellman 
"flavor  famous"  foods.  Dudley  Man- 
love  is  writing  the  scripts  for  the 
series  and  they  are  being  produced 
by  Frank  Wright.  Agency  is  Theo- 

dore H.  Segall  Adv.  Agency,  San 
Francisco. 

IX^^^— The  Post-Dispatch 
iV^I^  Station 

ST.  LOUIS  •  Full  Time  •  NBC  Red 

Ask  your  Agency  to  ask  the  Colonel! 
FREE       PETERS.  Inc.,  National  Representotives 
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PLANS  for  a  good-will  transcribed 
series  of  half-hour  programs,  includ- 

ing dialogue  and  music,  to  be  short- waved  by  CBS  to  the  Argentine  for 
rebroadcast,  were  discussed  by  Tito 
Martinez  Delbox,  production  execu- 

tive of  LR3,  Buenos  Aires,  and  Don- 
ald W.  Thornburgh,  CBS  Pacific  Coast 

vice-president,  in  early  March.  Series, 
to  be  cut  in  Hollywood  with  CBS  fa- 

cilities being  used,  will  feature  dia- 
logue by  film  stars  and  music  from 

current  American  films.  Scripts  are 
being  written  in  phonetic  Spanish  by 
Delbox. 

WALT  RUNDLE  of  the  United  Press 
promotion  department  and  Rush 
Hughes,  commentator,  flew  to  Tampa 
March  5  to  record  a  sports  program 
from  the  training  camp  of  the  Cincin- 

nati Reds.  Quarter-hour  disc  will  be 
sent  to  stations  as  one  of  the  series, 
United  Press  Is  on  the  Air,  dramatiz- 

ing the  work  of  UP  correspondents. 
Series  is  produced  by  Rundle  and 
Hughes  with  the  latter  also  acting  as 
announcer. 

STANDARD  PROGRAM  LIBRARY 
SERVICE  announces  the  following 
new  and  renewal  subscribers :  WATN, 
Watertown,  N.  Y. ;  WTMA.  Charles- 

ton, S.  C. ;  W.JBO.  Baton  Rouge; 
KFEL,  Denver;  WJHL,  .Johnson 
City,  Tenn. ;  KBST,  Big  Springs, 
Texas ;  WCAR.  Pontiac,  Mich. ; 
KCKN,  Kansas  City  ;  KXL,  Portland, 
Ore. 

IN  ORDER  to  get  the  atmosphere  of  a 
live  broadcast.  Dr.  Pepper  Parade. 
transcribed  variety  series  sponsored  on 
3.3  stations  by  the  Dr.  Pepper  Co., 
Dallas,  was  recorded  before  a  studio 
audience.  The  half-hour  program  con- 
tins  the  spontaneous  sound  effects  of 
laughter  and  applause  that  character- 

ize a  network  broadcast.  Columbia  Re- 
cording Corp.,  Bridgeport,  recorded 

the  series,  and  the  account  is  handled 
by  Benton  &  Bowles,  New  Y^ork. 
LATEST  "name"  band  added  to  the 
list  doing  transcriptions  for  Lang- 
Worth  Feature  Programs.  New  Y'ork, is  that  of  Tony  Pastor.  Ten  popular 
recorded  pieces  are  on  the  company's March  release  for  radio  stations  sub- 

scribing to  its  library. 

A  NEW  series  of  transcribed  programs 
featuring  Sigmund  Spaeth,  author  and 
musician,  is  t)eing  distributed  by  Kas- 
per-Gordon  Inc.,  Boston,  under  the 
title  Fun  With  Music.  It  will  be 
available  in  26  quarter-hour  units. 
Non-ASCAP  music  is  being  used  for 
the  present. 

SUPPLEMENTING  the  True  Life 
Dramas  on  savings  and  investment  ac- 

counts for  Federal  savings  and  loan 
associations,  R.  T.  Harris  Advertising 
Agency  Inc.,  Salt  Lake  City,  an- 

nounces a  series  of  26  half-minute 
transcribed  dramatizations  dealing 
with  home  loans.  The  new  discs  bring 
the  series  to  a  total  of  52. 

WATTS 

lOSOKc. 

WICHITA 

Census  Analysis 
(Continued  from  page  28) 

munities  declined  in  size  in  the 
preceding  decade. 

"There  are  other  factors  in  addi- 
tion to  the  decline  in  the  birth  rate 

and  the  cessation  of  immigration 
that  account  for  the  marked 
changes  in  city  growth.  Some  of 
the  slow  urban  growth  can  be  at- 

tributed to  the  reduction  in  em- 
ployment opportunities  caused  by 

curtailed  business  activity  and  by 
decentralization  of  industry.  An- 

other factor  can  be  found  in  the 
movement  of  population  toward 
residential  suburban  communities 
which  can  easily  be  reached  by 
train,  bus,  and  automobile,  and 
which  combine  lower  living  costs 
and  other  advantages  to  make  life 
more  attractive  there  than  in  the 
large  city.  Thus,  all  over  the  coun- 

try the  suburban  areas  outside  the 
large  and  even  moderate-sized 
cities  have  grown  rapidly,  while 

the  central  cities  themselves  have 
experienced  little  gain  or  have  even 
decreased  in  size. 

Occupied  Dwelling  Units 

"The  Housing  Census,  introduced 
in  1940  and  taken  in  conjunction 
with  the  Population  Census,  has 
furnished  data  on  occupied  dwell- 

ing units,  which  are  approximately 
equivalent  to  the  private  family,  or 
household,  of  the  1930  census. 
Final  figures  now  show  that  the 
total  number  of  occupied  dwelling 
units,  or  families,  in  the  United 
States  on  April  1,  1940  was  34,861,- 
625.  This  figure  represents  a  growth 
of  4,956,962,  or  16.6  per  cent,  since 
1930.  Since  population  increased 
during  the  same  period  at  the  rate 
of  7.2  per  cent,  as  already  cited,  it 
is  apparent  that  during  the  decade 
from  1930  to  1940  the  number  of 
families  increased  at  a  consider- 

ably faster  rate  than  did  popula- 
tion. Indeed,  this  relatively  greater 

growth  in  families  occurred  in 

every  state  with  a  remarkable  de- 
gree of  consistency.  The  same  situa- 
tion held  true  for  more  than  97 

per  cent  of  all  urban  places  of 
10,000  or  more  inhabitants. 
"The  relatively  larger  growth 

of  families  than  of  population  be- 
tween 1930  and  1940  is  reflected  in 

the  sharp  decline  in  the  average 
size  of  the  household,  which,  for  the 
nation  as  a  whole,  dropped  from 
4.10  to  3.78  persons.  This  change 

in  the  persons-per-family  ratio  was 
greater  than  in  preceding  decades 

and  was  due  primarily  to  the  cumu- 
lative effect  of  declining  birth  rates. 

Indeed,  the  number  of  adults  per 

family  has  varied  but  little  for 
several  decades,  while  the  number 

of  children  per  household  has  de- 

clined steadily." 

that's  what  you  get 

when  you  use 

KFYR 

the  regional  station 
with  the  clear  channel 

The  only  single  station  covering  the  Red  River 

Valley  of  Eastern  North  Dakota  and  Western  Minnesota,  the 

Rich  Black  Hills  of  Western  South  Dakota  and  everything  in 

between. 

Let  us  sell  your  story 

NBC  Affiliate 

550  Kilocycles KFYR 

BISMARCK,  NORTH  DAKOTA 

Ask  any  John  Blair  Man 

5000  Watts — Day 

1000  Watts — Night 

BROADCASTING  •  Broadcast  Advertising March  10,  1941  •  Page  37 



HELEN  ADAMS 
\ 

condaetlns 

"LET'S  HEIP  YOU  KEEP  HOUSE" 
I  Rve  Days  a  Week  on  ST.  LOUIS  KWK 
L  I 

Exclusive  Affiliate   in   St,  Louis 
MUTUAL   BROADCASTING  SYSTEM 

POST  OFFICE  HORSES 

— don't  pull  any  more  mail 
than  WWL  "Dawnbusters", 
Louisiana's  Champions  of 
Breakfast.  Participants  can 
sponsor  talent,  news,  or 
markets.  Time  open  now! 
(7  to  9  A.  M.  Daily) 

NEW  ORLEANS 

50^000  WATTS 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
In     the     Youngstown  district. 

N    B    C     B  L  U  E 

WJHP 
JACKSON  VI  I.I.E 

FLORIDA 

"
2
 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM,  K.  DORMAN,  Mgr.,  225  West  39th  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 

WDAS,  Philadelphia,
  is  plac- ing publicity  spreads  of  its 

various  religious  programs 
in  local  newspapers.  Mes- siah Lutheran  Church  had  a  full 

spread  in  the  March  2  edition  of 
the  Philadelphia  Record  and  on 
March  9,  Stations  of  the  Cross,  a 
Lenten  program,  received  similar 
attention  in  the  same  newspaper. 
Station  executives  feel  that  while 
religious  programs  are  among  the 
most  popular  programs,  a  dignified 
promotional  campaign  will  mean 
more  listeners  and  call  attention  to 
the  public  service  radio  offers  to 
shut-ins  and  others  who  are  not 
affiliated  with  any  church.  Each  of 
the  denominations  on  the  station 
will  receive  similar  attention  on 
successive  Sundays. 

Record  Premium 

AS  A  TEST  campaign  in  the 
Philadelphia-Camden  area  served 
by  the  Raymond  Rosen  Co.,  RCA- 
Victor  distributors,  announcements 
will  be  made  during  March  on  the 
RCA  Music  You  Want  programs, 
heard  five  times  weekly  on  KYW, 
Philadelphia,  to  promote  the  mer- 

chandise dividend  available  to  re- 
cord purchasers  buying  from  the 

new  Victor  catalog.  The  plan  is 
that  the  buyer  of  $4  worth  of  "dia- 

mond-marked" albums  and  records 
may  receive  free  $1  worth  of  Victor 
records  of  his  choice.  The  cam- 

paign also  is  announced  by  William 
Lang,  RCA  news  commentator  on 
KYW  on  his  Sunday  evening  pro- 
grams. *  * 

In  Four  Colors 
TYING  IN  with  its  participation 
in  the  Feature  Foods  program  on 
WLS,  Chicago,  the  Dean  Milk  Co. 
recently  published  a  full-page  four- 
color  advertisement  in  the  Chi- 

cago Trihime  featuring  photos  and 
comments  of  Helen  Joyce  and 
Martha  Crane,  conductors  of  the 
program.  The  big  advertisement, 
pushing  Dean  Milk  in  paper  con- 

tainers, was  built  around  the  dairy's Feature  Foods  participation. 
*  *  * 

Music  to  Come 
PUBLICIZING  other  musical  pro- 

grams on  its  schedule,  WCCO,  Min- 
neapolis, carries  a  special  series  of 

announcements  on  its  midnight 
Night  Owl  Club  plugging  such  pro- 

grams as  the  Fo7~d  Sunday  Eve- 
ning Hour  and  Glenn  Miller  musi- 
cals. The  announcements  cover  se- 

lections to  be  played  on  coming 
music  programs,  with  copy  clearing 
through  the  WCCO  publicity  de- 
partment. 

Rotating  Displays 
NEW  MERCHANDISING  policy 
of  rotating  individual  sponsor  prod- 

uct displays  was  announced  by 
WCAU,  Philadelphia,  whereby  each advertiser  using  the  station  will 
have  an  exclusive  exhibit  of  his 
wares  in  the  WCAU  Auditorium 
for  a  period  of  one  week.  Sponsor 
reaction  to  the  new  plan  was  en- 

thusiastic, according  to  Joe  Con- 
nolly, promotion  director. *  *  * 
Bombs  and  Oysters 

A  TINY  rubber  airplane  with  a 
bomb  attached  was  sent  to  the  trade 
by  WFBR,  Baltimore.  In  the  bomb 
was  a  brief  printed  message  nar- 

rating the  merits  of  the  station's 
service.  Among  other  WFBR  mail- 

ing pieces  were  a  horseshoe  and  an 
oyster  shell.  WFBR  promotion  is 
handled  by  Cahn,  Miller  &  Nyburg, 
Baltimore. 

Church  Spreads — Chicago  Colors — For  Educators — 
Business  in  Bagdad — A  Log  of  Pep 

Basketball  Trophy 

WGN,  Chicago,  has  inaugurated 
an  annual  award  of  an  actual-size 
gold  basketball  to  the  player  se- lected as  the  most  valuable  in  the 
Western  Conference  (Big  Ten). 
The  award  is  similar  to  the  foot- 

ball awarded  to  the  most  valuable 
player  of  the  Conference  each  year 
by  the  Chicago  Tribune,  parent 
company  of  WGN.  Each  school  in 
the  Big  Ten  will  proclaim  one  of 
its  members  the  most  valuable 
player  for  the  1940-1941  season and  the  10  names  thus  selected  will 
be  given  to  a  23-man  board  which 
will  make  the  final  decision.  Sitting 
on  the  final  board  will  be  the  10 
conference  basketball  coaches;  10 
representative  officials;  Major  John 
L.  Griffith,  conference  commissioner 
of  athletics;  Bob  Elson,  WGN 
sports  announcer  and  Grayle  Hew- 

lett, WGN  sports  editor.  The  nine 
other  players  selected  will  be 
awarded  miniature  basketballs. 

Movies  at  Quiz 

THE  WEEKLY  half-hour  quiz 
show  Acree's  High  School,  Aces, 
sponsored  by  Henry  C.  Lytton,  Chi- 

cago (The  Hub,  store  for  men  and 
boys)  moved  from  the  WGN  Chi- 

cago studios  to  the  stage  of  Chica- 
go's Palace  Theatre.  In  addition  to 

the  regular  theatre  audience,  500 
guests  of  the  sponsor  are  admitted 
free  upon  presentation  of  tickets 
obtained  from  the  store.  Preceding 
the  10  a.m.  broadcast,  a  complete 
feature  picture  is  shown.  Four  boys, 
students  recommended  by  their  his- 

tory teachers,  and  representing 
four  different  high  schools,  partici- 

pate in  answering  questions  dealing 
in  history  prepared  by  L.  Hubbard 
Shattuck  of  the  Chicago  Historical 
Society.  The  audience  is  given  an 
opportunity  to  answer  another  set 
of  questions.  Both  theatre  audience 
and  contestants  are  awarded  cash 
prizes  up  to  $10  for  the  correct 

Better  Listening 

MIMEOGRAPHED  list  of  educa- 
tional and  good-music  programs 

heard  on  KWK,  St.  Louis,  are  dis- 
tributed each  month  in  schools.  One 

copy  is  sent  to  the  principal  of  each 
school,  together  with  return  post 
card  on  which  he  is  asked  to  indi- 

cate number  of  copies  desired. 
Copies  also  go  to  members  of  Fed- erated Music  Clubs. sooo 

White  Space 

IN  COOPERATION  with  the  Hol- 
lywood Citizen-News,  KMPC,  Bev- 

erly Hills,  Cal.,  is  conducting  a 
five-week  "Guess  Who"  contest 
built  to  acquaint  listeners  with  sta- 

tion programs.  Utilizing  one  col- 
umn, 121/^ -inch  space  on  the  radio 

page,  a  picture  of  a  different  KMPC 
personality,  with  short  biography 
and  hint  as  to  their  time  on  the  air, 

appears  daily  in  the  newspaper.  At- tached also  is  an  answer  coupon.  A 
daily  two-hour  time  spread  is  given 
in  the  contest.  In  event  of  a  tie, 
contestants  write  a  25-word  state- 

ment on  "Why  I  Like  to  Listen  to 
KMPC,"  the  winner  receiving  a 
Packard-Bell  radio,  or  its  equiva- 

lent in  phonograph  records.  Judges 
assigned  are  Robert  Reynolds, 
KMPC  general  manager;  Harlan 
Palmer  Jr.,  executive  of  the  Citizen 
News,  and  a  third  party  to  be  desig- nated later. *  *  * 

Biblical  Quiz 

CRESTHAVEN  MEMORIAL 
PARK,  Clinton,  N.  J.,  on  March  2 
started  a  new  quiz  program  on 
WHN,  New  York,  with  questions 
based  on  the  Bible  and  with  church- 

goers as  quizzees.  Program  origi- 
nates from  the  Hotel  Edison,  New 

York,  Sundays  at  5  p.m.,  and  is  con- 
ducted by  Dr.  Frank  Kingdon,  lec- 

turer, author  and  eriucator.  Prizes 
total  $125  per  week  and  listeners 
sending  in  queries  used  on  the 
shows  receive  $5  each.  Agency  is 
Klinger  Adv.  Corp.,  New  York. 

*  *  * 
Radio  Week 

RADIO  WEEK  staged  by  Eicher's Bagdad  Grocery  Store  in  Seattle, 
in  cooperation  with  KOMO-KJR, 
was  so  successful  that  it  was  car- 

ried over  several  weeks.  A  contest 
angle  stimulated  interest,  with  tal- 

ent photos  appearing  in  the  Ballard 
News.  Listeners  who  identified  tal- 

ent and  sent  best  25-word  slogans 
were  given  prizes.  KOMO-KJR 
talent  appeared  at  the  store,  which 
was  set  up  with  radio-week  promo- tion. 

Pep  Boys  'Pep-0  Log' RADIO  activities  of  Pep  Boys  auto 

accessory  stores  are  covered  inten- 
sively in  the  chain's  house  organ 

Pep-0  Log.  A  center  spread  repro- 
duces fan  letters  and  telegrams, 

along  with  talent  photos  and  a  re- 
production of  the  Dawn  Patrol  cer- 

tificate. 

K 
WBNX 

NEW  YORK 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 
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SIGNING  UP  FOR  52  WEEKS  on 
the  air  with  six  Musical  Clock 
morning  hours  weekly  on  WIRE, 
Indianapolis,  is  John  A.  Hook 
(left) ,  president  of  Hook  Drugs 
Inc.  At  his  side  are  Rex  Schepp 
(center),  WIRE  business  manager, 
and  Bill  Williamson,  account  exec- 

utive of  Ralph  H.  Jones  Co.,  Cin- 
cinnati agency.  Although  the  Hook 

company  has  used  radio  intermit- 
tently for  its  50  drug  stores,  the 

new  52-week  contract  marks  the 
start  of  the  first  comprehensive  ra- 

dio campaign.  The  program  is  pro- 
duced by  Stan  Thompson,  formerly 

production  head  of  WBBM,  Chi- 
cago, and  features  Harry  Bason, 

pianist.  Announcer  Wally  Nehrling 
and  news  by  Gene  Pulliam  Jr., 
WIRE  news  editor.  The  program, 
heard  from  7:15-8:15  a.m.,  follows 
NBC's  foreign  news  roundup. 

BROCHURES 

WBZ  -  WBZA,  Boston  -  Springfield  — 
Listener-coverage  brochure. 

WOAI,  San  Antonio — Die-cut  promo- 
tion folder,  "You  Bet  They're  Loaded". 

WKMO,  Kokomo,  Ind. — Brown  book- 
let introducing  the  new  station  to  the 

trade. 

KFBI,  Wichita — Four  page  booklet 
in  green  and  cream  promoting  station's Kitchen  Clinic. 

LANG-WORTH  FEATURE  PRO- 
GRAMS Inc.,  New  York — Pictorial 

broadside  on  talent  of  NAB-Langworth music  service. 

CJOR,  Vancouver, — four  page  pro- 
gram list  with  front  page  devoted  to 

number  of  letters  station  received  in 
1940—800,000. 

KSTP,  Minneapolis-St.  Paul— Red, 
yellow  and  black  folder  offering  House- 

hold Forum,  local  home  economics  pro- 
gram for  sponsorship. 

NBC-BLUE — Four-page  folder  ex- 
tolling new  Blue  coverage  in  Albany- 

Troy-Schenectady  district  after  March 
16  when  WTRY,  Troy,  joins  network. 

AID  IN  solving  technical  problems 
of  private  broadcasting  stations 
throughout  Canada  has  been  given  by 
the  publicly-owned  Canadian  Broad- 

casting Corp.  to  18  stations  in  the 
past  two  years,  it  is  revealed  in  a 
report  of  the  CBC  Engineering  Divi- 

sion. The  assistance  ranged  from  in- 
formation on  studio  layouts  to  pick- 

ing transmitter  sites  and  making  field 
strength  surveys.  The  service  was 
given  in  the  interest  of  better  broad- 

casting in  Canada,  and  a  nominal 
charge  made  for  it. 

New  Service  Provides 

Quick  Program  Checks 
DESIGNED  to  provide  advertisers 
with  up-to-the-minute  checks  on  the 
presentation  of  their  advertising  by 
radio  stations,  the  recently  estab- 

lished National  Radio  Checking 
Service  is  offering  a  staff  of  compe- 

tent checkers  in  135  markets 
throughout  the  country  to  provide 
such  service.  Comprehensive  re- 

ports are  submitted  to  the  adver- 
tisers by  each  of  the  checkers 

through  the  bureau's  central  offices at  6635  Delmar  Blvd.,  St.  Louis. 
Receptiveness  of  the  program,  man- 

ner of  presentation,  spot  desira- 
bility, opposing  programs,  and  gen- 

eral criticism  of  the  advertising  are 
incorporated  into  the  checks.  Gen- 

eral manager  of  the  project  is 
George  S.  Foster,  formerly  man- 

ager of  WEW,  St.  Louis,  and  prior 
to  that  manager  of  WWL,  New  Or- 

leans. Groves  Labs.,  Lewis  Howe 
Medicine  Co.,  Beaumont  Co.  and 
the  W.  R.  Sheaffer  Pen  Co.  are 
among  subscribers,  he  says.  Plans 
to  augment  present  personnel  will 
provide  coverage  in  600  markets. 

Tip  to  Quizzers 
BALTIMORE  folk,  close 
enough  to  Washington  to 
know  their  Congressiana, 
stirred  up  a  teapot  tempest 
when  they  heard  contestants 
on  two  nationwide  quizzes 
lose  real  money  when  they 
said  "H.  R."  meant  House  of 
Representatives  and  the  quiz- master said  it  meant  House 
Resolution.  On  the  local 
WBAL  Jackpot  program. 
Quizmaster  Paul  Girard  paid 
$110  to  a  contestant  in  a 
negro  theater  when  the  cor- 

rect answer  was  given  to  the 
"H.  R."  question.  Girard  sug- 

gests quizmasters  should 
learn  about  Congress  and  re- 

minds them  that  the  symbol 
for  House  Resolution  is  "H. 

Res." 

DAVID  O.  ALBER  ASSOC.,  New 
York  publicity  agent,  has  moved  its 
offices  from  9  Rockefeller  Plaza  to  30 
Rockefeller  Plaza.  New  telephone  is 
Circle  6-9595. 

Lathrop  Buying  KFQD 

CAPT.  A.  E.  LATHROP,  leading 
Alaska  industrialist  who  founded 
KFAR,  Fairbanks,  in  October, 
1939,  will  acquire  control  of  an- 

other Alaska  station  shortly  if  the 
FCC  approves  a  transfer  applica- 

tion just  filed.  R.  E.  McDonald, 
chief  owner  of  KFQD,  Anchorage, 
250  watts  on  780  kc,  has  applied 
for  authority  to  sell  his  332  shares 
and  the  two  shares  held  by  Barbara 
McDonald,  to  Midnight  Sun  Broad- 

casting Co.,  licensee  of  KFAR  and 
controlled  by  Capt.  Lathrop.  The 
purchase  price  for  the  entire  block, 
which  represents  two-thirds  of  the 
corporation's  500  issued  shares, 
would  be  $10,000.  The  other  166 
shares  are  held  by  William  J.  Wag- 

ner, KFQD  manager. 

Booth  at  Fair 
THRONGS  flocked  around  its  booth 
at  the  Central  Florida  Exposition, 
says  WDBO,  Orlando,  Fla.  Photos 
of  stars  were  displayed  and  station 
talent  provided  programs,  including 
a  cracker  band  featured  on  the  Sun- 

rise Serenade. 

WFIL 

1st  or  2nd  choice  with 

philadelphia  listeners 

mz%  OF  DAY  &  NIGHT 

560  ON  YOUR  DIAL 

NBC  BLUE  •  KEY  STATION  QUAKER  NETWORK 

REPRESENTED  BY  ED.  PETRY  &  CO.,  INC. 
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N.  W.  AYER  &  SON  of  Canada,  will 
close  its  Toronto  office  about  AprU  1, 
according  to  announcement  in  Toronto. 
This  marks  the  company's  departure from  Canada,  as  the  Montreal  office 
was  closed  at  end  of  January  [Broad- 

casting, Feb.  3].  Business  placed  in 
Canada  will  be  handled  from  the  head 
office  at  Philadelphia. 

DOROTHY  WHITNEY,  promotional 
copywriter  formerly  with  B.  Altman 
&  Co.,  New  York  department  store, 
has  joined  the  copy  department  of 
Benton  &  Bowles,  New  York. 

LOUIS  SCHWERIN,  formerly  with 
Herald  Adv.  Agency,  Philadelphia,  has 
joined  H.  M.  Dittman  Adv.  Agency, 
same  city. 

ARTHUR  MEYERHOFF,  head  of 
Arthur  Meyerhoff  &  Co.,  Chicago 
agency  producing  the  five  weekly  quar- 

ter hour  CBS  Scattergood  Baines  pro- 
gram, sponsored  by  Wm.  Wrigley  Jr. 

Co.,  was  in  Hollywood  during  late  Feb- 
ruary for  conferences  with  Jerrold 

Brandt,  producer  of  the  film  version 
of  that  series  now  being  released 
through  RKO.  Brandt,  for  a  reported 
.$100,000.  recently  acquired  film  rights 
to  all  the  Scattergood  Baines  tales 
written  by  Clarence  Budington  Kel- land. 

MAX  BECKER  ADV.  AGENCY, 
Long  Beach,  Cal.,  has  established  Los 
Angeles  offices  at  704  So.  Spring  St.. 
with  Bess  Loomis  as  manager.  Long 
Beach  office  is  located  at  110  Ocean 
Blvd. 

PECK  ADV.  AGENCY  New  York 
moved  March  1  to  400  Madison  Ave., 
occupying  the  entire  19th  floor. 

Mr.  Herrick 

Herrick  to  Burnett 

BURKE  HERRICK,  for  five  years 
radio  director  of  N.  W.  Ayer  & 
Son,  Chicago,  on  March  3  joined 
Leo  Burnett  Co.,  Chicago,  as  man- 

ager of  the  radio  _ 
department,  with 
supervision  over 
all  air  activities 
including  plans, 
time  schedules, 
production  and 
casting.  His  radio 
experience  in  New 
York  and  Chicago 
covers  a  period  of 
more  than  10 
years,  in  the 
course  of  which 
he  was  prominently  identified  with 
the  air  activities  of  the  Ford  Motor 
Co.,  the  Kellogg  Co.,  Illinois  Bell 
Telephone  Co.,  Farnsworth  Televi- 

sion &  Radio  Corp.,  Studebaker 
Corp.,  United  Air  Lines,  and  many 
others. 

BERNARD  KELLY,  for  the  last  five 
years  with  Schwimmer  Scott,  Chicago, 
has  joined  Dave  Bennett  &  Associates, same  city. 

ROBERT  COLWELL,  radio  con- 
tinuity director  of  J.  Walter  Thomp- 

son, New  York,  is  taking  a  two-week cruise  to  Venzuela. 
C.  RUSSELL  ZBININGER,  formerly 
copywriter  with  Benton  &  Bowles, 
New  York,  has  volunteered  for  the Army. 

RICHARD  MEADE,  formerly  with 
the  San  Francisco  office  of  J.  Walter 
Thompson  Co.,  has  been  placed  in 
charge  of  production  of  the  company's Seattle  office. 

WILLIAM  DAVIDSON,  formerly  of 
the  NBC  stations  relations  depart- 

ment, has  joined  the  staff  of  J.  Walter 
Thompson,  New  York,  as  assisant 
time-buyer  in  the  radio  department. 
Mr.  Davidson  succeeds  Richard  How- land  who  has  been  transferred  to 
agency's  new  business  department. 
Philip  Mygatt,  radio  director  in  the 
Sydney,  Australia,  office,  has  returned 
to  the  United  States  and  will  assume 
radio  duties  as  yet  unassigned  in  the 
agency's  New  York  office. 
JOHN  B.  BISSELL,  formerly  vice- 
president  of  Lawrence  Fertig  &  Co., 
New  York,  and  previously  in  the  radio 
departments  of  Blackett  -  Sample  - Hummert  and  Compton  Adv..  New 
York,  has  joined  H.  W.  Kastor  &  Sons 
as  a  vice-president  in  the  New  York office. 

STEVE  RICHARDS,  formerly  man- 
ager of  the  Detroit  bureau  of  United 

Press,  has  joined  the  publicity  staff 
of  Arthur  Kudner  Inc.,  Detroit,  suc- 

ceeding James  Wines,  transferred  to 
the  service  department  of  the  agency's New  York  office. 

PERRY  SCHOFIELD,  formerly  a 
copywriter  with  McCann-Brickson, 
New  York,  has  joined  the  copy  staff 
of  Lord  &  Thomas,  New  York. 

MICHAEL  GORE,  formerly  account 
executive  with  Green-Brodie,  New 
York,  has  joined  Jaspar,  Lynch  & 
Fishel,  that  city,  as  vice-president  in 
.charge  of  radio. 
ARTHUR  KANASKE,  formerly  sales 
manager  of  Lube-X  System,  Chicago, 
on  Feb.  17  joined  Behel  and  Waldie, 
Chicago,  as  account  executive. 
ANDREW  M.  HOWE,  for  the  last  16 
years  associate  editor  of  Printers'  Ink, 
on  March  3  joined  the  creative  and  con- 

tact department  of  Arthur  Meyerhoff 
&  Co.,  Chicago. 

GET 

FOR  LESS 

MORE  Uncle  Sam's  spending  over  a  BILLION  TWO 
HUNDRED  MILLION  defense  dollars  in  the  already 

rich  NORFOLK  MARKET— Portsmouth,  Norfolk, 
Newport  News! 

ORE    In  this  area,  WTAR'S  night  5, 000- watt  direc- 
nal  antenna  system  concentrates  power  of  10,000  to 

5,000  watts — serving  ONE  MILLION  ONE  HUN- 
D  EIGHTY-TWO  THOUSAND  people  with  cash 

spend,  eager  to  buy! 

lESS    Cover  this  bee -hive  of  activity  and  spending 
ith  WTAR  at  ONLY  thousand-watt  rates — a  bargain 

y  in  America's  No.  I  Sales  Area! 
^*  COMPLETE  NBC  .     NOW  5000  WATTS 

RED  and  BLUE  SERVICE  ̂  DAY  and  NIGHT 
National  Representatives; 

RETRY  &  CO. 

GAG  AND  GAGGED,  a  little  of 
each,  inspired  this  scene  in  the  San 
Francisco  area.  Victim  of  the 
clutching  digits  is  Wallace  Elliott, 
co-owner  of  Tomaschke-Elliott  Adv. 
Agency,  who  is  signing  a  52-week 
renewal  for  Night  Editor,  spon- 

sored on  NBC-Pacific  Red  since 
1934  by  Cardinet  Candy  Co.  Apply- 

ing some  of  his  special  type  of 
salesmanship  is  Hal  Burdick,  writer 
and  presenter  of  Night  Editor. 
Abetting  the  long-fingered  Burdick 
is  Harry  Bucknell,  KPO-KGO  ac- 

count executive,  who  helps  by  guid- 
ing the  Elliott  pen  over  the  appro- 

priate dotted  line  on  the  contract. 

.JOHN  HOUSE,  formerly  of  the  NBC 
sound  effects  division,  has  joined  the 
radio  program  staff  of  Compton  Adv., 
New  York. 
DAVE  BURT  has  joined  the  publicity 
staff  of  Benton  &  Bowles,  New  York, 
succeeding  Alfred  Ulmer,  transferred 
to  the  media  department. 

RICHARD  A.  R.  PINKHAM,  for- 
merly advertising  and  publicity  direc- tor of  James  McCreery  &  Co.,  New 

York  department  store,  has  joined  Lord 
&  Thomas,  New  York,  as  executive  on 
the  American  Tobacco  Co.  (Half  and 
Half)  account. 

J.  J.  Greene 
.T.  J.  GREENE,  62,  vice-president  of 
.Tohns-Manville  Sales  Corp.,  died  Feb. 
20  in  Avon  Park,  Fla.  Mr.  Greene 
lived  in  New  Rochelle,  N.  Y.  He 
handled  accounts  in  Pittsburgh  of  the 
Westinghouse  Electrical  Mfg.  Co.  and 
the  Aluminum  Co.  of  America  for 
.Johns-Manville.  He  also  represented 
his  firm  at  Schenectady  with  the  Gen- 

eral Electric  Co.  Mr.  Greene  is  sur- 
vived by  his  widow  and  a  son,  Edward. 

5,000  Watts 

Day 

1,000  Watts Night 

NBC  RED 

NETWORK 
WMC 
MEMPHIS,  TENN. 

THE  SiitHtm  doi£m  market 

Represented  Nationally  by 
THE  BRANHAM  CO. 

Owned  and  Operated  by 

The  COMMERCIAL  APPEAL 

MEMBER  OF  SOUTH  CENTRAL 

QUALITY  NETWORK 
WMC— Memphis       WJDX— Jackson,  Miss. 
KARK— Little  Rocl(    WSMB— New  Orleans 

KWKH-KTBS— Shreveport  , 
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The  telephone 

is  still 

being  invented 

Even  before  there  was  a  telephone  there  was  the 

laboratory  of  Alexander  Graham  Bell  in  Boston, 

where  telephones  were  born.  That  was  64  years 

ago,  but  the  telephone  is  still  being  invented. 

"Telephone  service  is  what  it  is  today  because 
engineers  never  stopped  learning  more  about 

speech  and  hearing.  In  the  Bell  Telephone  Lab- 

oratories hundreds  of  scientists  engage  in  con- 
stant research.  The  results?  You  talk  more  easily 

and  hear  more  clearly  today  over  the  telephone 
because  of  these  men  of  science. 

"From  these  laboratories,  among  a  thousand 
and  one  other  things,  have  come  the  new  stream- 

lined telephones,  cables  only  2%  inches  thick 

carrying  4200  wires,  the  new  coaxial  cable  that 

can  carry  480  conversations  at  once,  even  the 
wire  network  over  which  this  broadcast  comes. 

"No  one  of  the  twenty-four  regional  com- 
panies that  make  up  the  Bell  System  could  afford 

such  a  laboratory.  So  it  is  the  job  of  A.  T.  &  T. 

to  maintain  this  laboratory  for  all  its  associated 

companies.  Each  company  pays  its  share  to  carry 

on  this  work;  every  telephone  user  benefits  in  the 

better  service  it  makes  possible." 

This  is  a  quotation  from  The  Telephone  Hour— 
a  regular  network  program  heard  each  Monday 

night  at  8  o'clock,  E.S.T.  The  Bell  Telephone 
Laboratories  are  constantly  studying  to  improve 
the  faithful  transmission  of  all  network  programs. 
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THE  ISudinaA6.  of 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KFI,  Los  Angeles 
Packard    Motor    Car    Co.,    Detroit.    8  ta 

weekly,  thru  Young  &  Rubieam,  N.  Y. 
Maefadden  Publications,  N.  Y.  (True  Story 

Magazine) ,  6  sa  weekly,  thru  RuthraufE 
&  Ryan,  N.  Y. 

P.     Lorillard     Co.,     N.     Y.,     (Old  Gold 
cigarettes),  6  sp  weekly,  thru  Lennen  & 
Mitchell,  N.  Y. 

The   Armand   Co.,   Chicago,    (Brisk  Shave 
cream ) ,    Z   ta   weekly,   thru  Russell  M. 
Seeds  Co.,  Chicago. 

A.  S.  Boyle  Co.,  Los  Angeles,   (floor  wax, 
cleanser,  Antrol),   5  sa  weekly,  thru  J. 
Walter  Thompson  Co.,  San  Francisco. 

Colgate-Palmolive-Peet    Co.,    Jersey  City 
(Palmolive),    2    sa    weekly,    thru  Ward 
Wheelock  Co.,  N.  Y. 

Charles   E.   Hires  Co.,   Philadelphia  (root 
beer),  3  .sa  weekly,  thru  O'Dea,  Sheldon &  Canady,  N.  Y. 

KPO,  San  Francisco 
Acme    Breweries,    San    Francisco  (beer), 

weekly  (,  thru  Brisacher,  Davis  &  Staff, 
San  Francisco. 

Standard  Beverages,  Berkeley,  Cal.  (Royal 
Crown   Cola),  3   t  weekly,  thru  BBDO, 
Hollywood. 

Old  Homestead  Bakery,  San  Francisco 
(bread),  5  sa  weekly,  thru  Leon  Living- 

ston Adv.  Agency,  San  Francisco. 
Walter  N.  Boysen  Co.,  Oakland,  Cal. 

(paint,  oil),  6  sa  weekly,  thru  Emil 
Reinhardt  Adv.  Agency,  Oakland. 

Anfo  Mfg.  Co.,  Oakland  (Snail-Foil),  2  sa 
weekly,  thru  Emil  Reinhardt  Adv. 
Agency,  Oakland. 

California  Chemical  Spray  Corp.,  Richmond, 
Cal.  (insecticides),  6  sa  weekly,  thru 
Long  Adv.  Service,  San  Jose. 

CKAC,  Montreal 
Kraft  Cheese  Co.,  Montreal,  weekly  sp, 

thru  J.  Walter  Thompson  Co.,  N.  Y. 
Pepsodent  Co  of  Canada,  Toronto,  weekly 

sp,  thru  Lord  &  Thomas  of  Canada,  To- ronto. 
Murphy  Paint  Co.,  Montreal,  weekly  sp, 

thru  Cockfleld,  Brown  &  Co.,  Montreal. 
Canadian  Chewing  Gum  Sales  Ltd., 

Montreal,  6  t  weekly,  direct. 
Lydia  E.  Pinkham  Medicine  Co.,  Lynn, 

Mass.,  5  sp  weekly. 
Libby,  McNeill  &  Libby  of  Canada,  Chat- 

ham, Ont.,  4  sp  weekly,  thru  McConnell, 
Eastman  &  Co.,  Toronto. 

WAPI,  Birmingham 
Griffin  Mfg.  Co.,  Brooklyn    (shoe  polish), 

6  t  weekly,  thru  Bermingham,  Castleman 
&  Pierce,  N.  Y. 

Hava-Tampa  Cigar  Co.,  Tampa,  Fla.,  6  sa 
weekly,  52  weeks,  direct. 

Starr  Pen  Co.,  Chicago  (Waltham  fountain 
pens),  3  t  weekly,  thru  United  Adv.  Co., 
Chicago. 

Bond  Stores,  New  York  (clothing),  18  sp 
weekly,  thru  Neff-Rogow,  N.  Y. 

Perfection  Stove  Co.,  Cleveland,  3  sa 
weekly,  thru  McCann-Erickson,  Cleve- land. 

WEEI,  Boston 
Dr.  Ellis  Sales  Co.,  Pittsburgh  (cosmetics 

etc),  sa  series,  thru  Smith,  Hoffman  & 
Smith,  Pittsburgh. 

Parker  Bros.,  Salem,  Mass.   (games),  2  sa 
weekly,  thru  John  W.  Queen,  Boston. 

Wayne  Knitting  Mills,   Fort  Wayne,  Ind. 
(hosiery),  sa  series,  thru  Aubrey,  Moore 
&  Wallace,  Chicago. 

Christian  Science  Monitor,  Boston,  sa  series, 
thru  A.  W.  Ellis  Co.,  Boston. 

WINS,  New  York 
Barney's  Clothes,  New  York  (men's clothes),  3227  sa,  52  weeks,  thru  Emil 

Mogul  &  Co.,  N.  Y. 
Ward  Baking  Co.,  New  York  (Tip-top 

bread),  12  sa  weekly,  52  weeks,  thru 
Sherman  K.  Ellis  &  Co.,  N.  Y. 

Hebrew  Evangelization  Society,  Los  Angeles 
( religious ) ,  weekly  sp,  52  weeks,  thru 
Tom  Westwood  Adv.  Agency,  N.  Y, 

KSFO,  San  Francisco 
Foreman  &  Clark,  Los  Angeles  (clothing 

chain)  3  sp  weekly,  thru  Milton  Weinberg 
Adv.  Co.,  Los  Angeles. 

First  Federal  Savings  &  Loan  Assn.,  Oak- 
land, Cal.,  5  sa  weekly,  direct. 

Hecker  Products  Corp.,  New  York  (Bixby's Jet  Oil ) ,  5  sa  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

Insurance  Securities  Inc.,  San  Francisco 
(insurance)  weekly  sp,  thru  Theodore  H. 
Segall  Adv.,  San  Francisco. 

International  Harvester  Co.,  Chicago 
(tractors),  13  sa  thru  Aubrey,  Moore  & 
Wallace,  Chicago. 

Kilpatriek  Bakeries,  Oakland,  Cal.  (bakery 
chain),  15  sa  weekly,  thru  Emil  Rein- 

hardt Adv.,  Oakland. 
Kellogg  Co.,  Battle  Creek,  Mich.  (All- Bran),  10  sa  weekly,  thru  Kenyon  & 

Eckhardt,  N.  Y. 
Langendorf  United  Bakeries,  San  Fran- 

cisco (chain),  10  sa  weekly,  thru  Leon 
Livingston  Adv.  Agency,  San  Francisco. 

Lever  Bros.,  Cambridge,  Mass.  (various 
Lever  products),  5  sa  weekly,  thru  Ruth- rauff  &  Ryan,  N.  Y. 

Loma  Linda  Food  Co.,  Arlington,  Cal. 
(Ruskets),  5  sa  weekly,  thru  Gerth- Knollin  Adv.,  San  Francisco. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart soap ) ,  6  sp  weekly,  thru  Frank- lin Bruck  Adv.  Corp.,  N.  Y. 

New  Century  Beverage  Co.,  San  Francisco 
(Belfast  Sparkling  Water),  6  sa  weekly, 
thru  M.  E.  Harlan  Agency,  San  Fran- cisco. 

KNX,  Hollywood 
Colonial  Dames,  Los  Angeles  (cosmetics), 

3  sp  weekly,  thru  Glasser-Gailey  &  Co., 
Los  Angeles. 

Nestles  Milk  Products,  San  Francisco 
(Nescafe),  6  sp  weekly,  thru  Leon  Liv- ingston Adv.  Agency,  San  Francisco. 

Dr.  Pepper  Co.,  Dallas,  Tex.  (beverages), 
weekly  f,  thru  Benton  &  Bowles,  N.  Y. 

Colgate-Palmolive-Peet  Co.,  Philadelphia 
( PaTmolive  soap ) ,  3  sa  weekly,  thru 
Ward  Wheelock  Co.,  Philadelphia. 

Kay  Jewelry  Co.,  Long  Beach,  Cal.  (chain 
jewelry  store) ,  6  sp  weekly,  thru  Sidney 
Garfinkel  Adv.  Agency,  Los  Angeles. 

WOR,  Newark 
Quaker  Oats  Co.,  Chicago  (cereal),  5  t 

weekly,  thru  Ruthrauff  &  Ryan,  Chicago. 
Blackstone  Products  Co.,  New  York  (Aspir- 

tone),  2  sp  weekly,  thru  Raymond  Spec- tor  Co.,  N.  Y. 
R.  H.  Macy  &  Co.,  New  York  (department 

store),  6  sp  weekly,  thru  Young  &  Rubi- 
eam, N.  Y. 

KDB,  Santa  Barbara,  Cal. 
Southern  California  Edison  Co.,  Los  An- 

geles (public  utility),  6  ta  weekly,  thru 
Mayers  Co.,  Los  Angeles. 

WIND,  Gary,  Ind. 
Congress  Cigar  Co.,  Newark  (LaPalina 

cigars) ,  6  sp  weekly,  thru  Marschalk  & 
Pratt,  N.  Y. 

KHJ,  Los  Angeles 
Kenstan  Products  Co.,  Los  Angeles  (pro- 

prietary), 90  sa,  thru  John  H.  Riordan 
Co.,  Los  Angeles. 

WCMI  Ashland,  Ky. 

R.  J.  Reynolds  Tobacco  Co.,  Winston- Salem,  N.  C.  (Tops  tobacco),  6  sa  weekly, 
thru  Wm.  Esty  &  Co.,  N.  Y. 

Chattanooga  Medicine  Co.,  Chattanooga 
(Black  Draught),  sa  series,  thru  Nelson 
Chesman  Co.,  Chattanooga. 

Pepsi-Cola  Bottling  Co.,  Durham,  N.  C. 
(beverage),  weekly  sp,  direct. 

B.  C.  Medicine  Co.,  Durham,  N.  C.  (pro- 
prietary), 6  ta  weekly,  thru  Harvey- 

Massengale  Co.,  Durham. 
Aluminum  Goods  Mfg.  Co.,  Manitowoc, 

Wis.  (Mirro  utensils) ,  6  sp  weekly,  direct. 

WIBG,  Glenside,  Pa. 
Edgar  F.  Hurff  Co.,  Swedesboro,  N.  J. 

(canned  soup),  3  ta  weekly  for  13  weeks, 
thru  John  Falkner  Arndt,  Philadelphia. 

Frankford  Radio  &  Electric  Co.,  Philadel- 
phia (radio  supplies),  daily  sp  for  13 

weeks,  direct. 
Alexander  Co.,  Philadelphia  (men's clothing) ,  twice  daily  sp  for  13  weeks, 

thru  Harry  Feigenbaum,  Philadelphia. 
Knox  Gelatine  Co.,  Johnstown,  N.  Y., 

daily  sp  for  13  weeks,  thru  Kenyon  & 
Eckhardt,  N.  Y. 

WNEW,  New  York 
Red  Seal  Motors  Co.,  New  York,  25  sa 

weekly,  13  weeks,  thru  The  Brenallen  Co., 
N.  Y. 

California  Packing  Corp.,  San  Francisco 
(Del  Monte  products),  3  sp  weekly,  13 
weeks,  thru  McCann-Erickson,  San  Fran- 
cisco. Roth-Schlenger,  Newark  (auto  supplies), 
25  sa  weekly,  13  weeks,  thru  United 
Service  Adv.,  Newark. 

KECA,  Los  Angeles 
C.  H.  Baker  &  Co.,  Los  Angeles  (shoe 

chain  store),  5  sa  weekly,  thru  Sidney 
Garfinkel  Adv.  Agency,  Los  Angeles. 

Nassour  Bros.  Inc.,  Los  Angeles  (toi- 
letries), 2  sp  weekly,  thru  Milton  Wein- berg Adv.  Co.,  Los  Angeles. 

California  Spray  Chemical  Co.,  Richmond, 
Cal.  (chemical  spray),  sa  weekly,  thru 
Long  Adv.  Service,  San  Jose,  Cal. 

KGO,  San  Francisco 
Old  Homestead  Bakery,  San  Francisco 

(bread) ,  weekly  sp,  thru  Leon  Livingston 
Adv.  Agency,  San  Francisco. 

Health  Foods  Inc.,  San  Francisco  (restau- 
rant) ,  weekly  sa,  direct. Loma  Linda  Food  Co.,  San  Francisco 

(Ruskets),  2  sa  weekly,  thru  Gerth- 
KnoUin  Adv.  Agency,  San  Francisco. 

KMPC,  Beverly  Hills,  Cal. 
Albers  Packing  Co.,  Riverside,  Cal.,  (ripe 

olives),  3  sp  weekly,  thru  Brisacher,  Davis 
&  Staff,  Los  Angeles. 

Olson  Rug  Co.,  Chicago  (rugs),  6  sp  weekly, 
thru  Presba,  Fellers  &  Presba,  Chicago. 

WGN,  Chicago 
Trimount  Clothing  Co.,  Roxbury,  Mass. 

(men's  clothing)  weekly  sp,  10  weeks, thru  Emil  Mogul  Co.,  N.  Y. 
WBBM,  Chicago 

Bosco  Co.,  New  York  (chocolate  milk 
drink),  6  sp  weekly,  52  weeks,  thru  Ken- 

yon &  Eckhardt,  N.  Y. 

Falstaff  Discs  and  Sports 

Are  Extended  Nationally 

In    Cooperative  Series 
FALSTAFF  BREWING  Corp.,  St. 
Louis  (Falstaff  Beer),  during  the 
week  of  March  17  starts  two  series 
of  transcribed  shows  and  renews 
sports  programs  on  a  national  spot 
basis.  Barrel  of  Fun,  weekly  half- 
hour  programs  sold  to  breweries 
throughout  the  country  on  a  eooper- 
ative  basis  [Broadcasting,  March 
3]  will  be  released  by  Falstaff  on 
KXOK,  St.  Louis;  WWL,  New  Or- leans; WOW,  Omaha;  WREC, 
Memphis;  WKY,  Oklahoma  City; 
KTUL,  Tulsa;  KRLD,  Dallas; 
KTRH,  Houston;  KTSA,  San  An- 

tonio; WCBS,  Springfield,  111.  Con- 
tracts are  for  26  weeks.  These  pro- 

grams feature  Charles  Ruggles, 
Benny  Rubin  and  other  Hollywood 
stars. 
A  thrice  -  weekly  quarter  -  hour 

musical  series  featuring  Norman 
Ross  as  m.c.  will  be  released  on  26- 
week  contracts  on  WOW,  Omaha; 

KXOK,  St.  Louis;  WSMB,  New  Or- leans. 
Spor-ts  Time,  featuring  Tom 

Dailey,  a  six-weekly  five-minute 
show  on  WOW,  Omaha,  has  been 
renewed  for  the  balance  of  1941. 
Sports  Review,  featuring  Henry 
Dupre,  a  six-weekly  ten-minute  se- ries on  WWL,  New  Orleans,  has 
been  renewed  for  52  weeks.  Spon- 

sor has  complete  sponsorship  of  all 
special  and  sports  events  on  the 
New  Orleans  outlet. 

On  March  1,  Falstaff  renewed  for 

the  balance  of  the  year  One  Man's 
Opinion,  six-weekly  quarter-hour 
sports  program  featuring  John 
Neblett  on  KWK,  St.  Louis.  In  ad- 

dition, the  brewery  will  sponsor 
play-by-play  baseball  on  the  St. Louis  station. 

Three  National  Sponsors 

On  South  Central  Group 

THREE  national  accounts  are  cur- 
rently using  the  established  South 

Central  Quality  Group,  regional 
network.  Keyed  from  WMC,  Mem- 

phis, are  American  Snuff  Co.,  Mem- 
phis, using  Hal  Burns  and  the  Gar- 

rett Snuff  Varieties  five  days  week- 
ly, 12:15-12:30  p.m.,  placed  by- Simon  &  Gwynne,  Memphis  agency. 

Also  keyed  by  WMC  is  Humco  Co., 
Memphis  (shortening),  carrying 
the  Humco  Varieties  five  days  week- 

ly, 9 : 15-9 :30  a.m.,  through  the  same 
agency. 

Keyed  from  KWKH,  Shreveport, 
is  the  Rice  Brothers  folk  music  act, 
6:30-6:45  a.m.,  five  days  weekly  for 
Chattanooga  Medicine  Co.,  Chatta- nooga (Black  Draught),  placed  by 
Nelson  Chesman  Co.,  Atlanta. 
Other  stations  on  this  hookup  are 
KARK,  Little  Rock,  and  WJDX, 
Jackson,  Miss.,  with  WSMB,  New 
Orleans,  also  available. 

CN  Adds  Stations 

WEST  DISINFECTING  Co.,  Long 
Island  City  (CN  disinfectant),  on 
March  3  will  start  It  Takes  a 
Woman,  five-minute  transcribed 
program,  three  times  weekly  on 
KXOK,  St.  Louis.  Company  will 
also  sponsor  program  thrice-weekly on  WABC,  New  York,  starting 
April  7,  with  the  possibility  that 
more  stations  may  be  added.  Basch 
Radio  Productions  produced  the 
transcriptions,  while  Moser  &  Cot- 
ins,  New  York,  handles  the  account. 

Z  NET,  THREE  STATIONS  CONNECTED  BY  PERMANENT  LINES 
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ARCADE  - SUNSHINE  LAUNDRY, 
Washington,  D.  C,  on  WOL,  and 
Pendleton  Woolen  Mills  on  KALE, 
Portland,  Ore.,  are  new  sponsors  for 
Fulton  Lewis  Jr.,  MBS  commentator, 
Monday  through  Friday,  making  a 
total  of  25  sjjonsors. 
MILLARD  BURY,  formerly  general 
sales  manager  of  the  Sun-Maid  Grow- 

ers Assn.,  Cal.,  has  been  appointed 
sales  manager  of  Tea  Garden  Products 
Co.  (preserves  and  food  products), 
San  Francisco,  frequent  user  of  radio 
on  the  Coast. 

McKESSON  &  ROBBINS,  Bridge- 
port, has  introduced  a  new  shaving 

lotion,  called  Tawn.  No  radio  plans 
for  the  product  have  been  announced 
by  J.  D.  Tarcher  &  Co.,  New  York, 
the  agency. 

WILLIAM  V.  MINTEER,  Los  An- 
geles (tax  counsellor),  annual  user  of 

radio,  has  started  sponsoring  a  weekly 
quarter-hour  program.  The  Quest  Book, 
on  KECA,  that  city.  Contract  is  for 
13  weeks,  having  started  March  4. 
In  cooperation  with  Los  Angeles  Dis- 

trict, California  Federation  of  Wom- 
en's Clubs,  different  speakers  and  mu- 

sicians are  presented  each  week.  Doug- 
las Evans  is  station  producer.  Agency 

is  Smith  &  Drum,  Los.  Angeles. 

CURTISS  CANDY  Co.,  Chicago 
(Carlton  gum),  on  March  8,  started 
a  26-week  schedule  of  four  daily  one- minute  transcribed  announcements  on 
KLRA,  Little  Rock,  Ark.  Agency  is 
C.  L.  Miller,  Chicago. 

HECKER  PRODUCTS  Corp.,  Nev 
York  (Ceresota  flour),  on  Feb.  24 
started  a  schedule  of  12-weekly  spot 
announcements  on  WKBN,  Youngs- 
town.  Agency  is  Leo  Burnett  Co., 
Chicago. 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (Himyar  tobacco),  on 
March  31  starts  seven-weekly  quarter- 
hour  sports  commentary  programs,  fea- 

turing Bert  Lee,  on  WHN,  New  York. 
Agency  is  Weiss  &  Geller,  Chicago. 

PARAGON  HAT  Co.,  Chicago  (men's 
hats),  on  March  9  started  a  13-week 
schedule  of  weekly  quarter-hour  sports 
programs  featuring  Jim  Evans  on 
WGN,  Chicago.  Agency  is  Martin  A. 
Pokrass  Adv.,  Chicago. 

CALWPIEY  CO.,  San  Francisco  (Cal- 
whey-health  food)  frequent  user  of  ra- 

dio, recently  contracted  for  a  weekly 
quarter-hour  program  on  KQW,  Sail 
Jose,  Cal.  and  KJBS,  San  Francisco, 
titled  Health  Discoveries  with  Franl< 
Wright,  radio  director  of  Theodore  H. 
Segall  Adv.  Agency,  which  handles 
the  account,  as  narrator. 

SCARFE  &  CO.,  Brantford,  Ont, 
(paints)  on  March  3  started  three 
weekly  quarter-hour  musical  transcrip- 

tions on  CKCL,  Toronto.  Account  was 
placed  by  McConnell  Eastman  &  Co., 
"Toronto. 

J.  B.  ACKERMAN,  assistant  direc- tor of  truck  merchandising  at  the 
Dodge  Division,  Chrysler  Corp.,  De- 

troit, has  been  appointed  director  of 
merchandising  and  advertising,  accord- 

ing to  E.  J.  Poag,  assistant  general 
sales  manager. 

MERRION  &  WILKINS,  Denver 
(wool  brokers)  on  March  3  began  six- 
time  weekly  participation  in  the  Alarm 
Clock  Club,  KOA,  Denver,  early- 
morning  feature  for  rural  listeners, 
presenting  wool  market  reports. 

PACQUIN'S  HAND  CREAM  Co., Montreal,  has  started  a  Sunday 
trausci-ibed  musical  program  on 
CFRB,  Toronto.  Account  was  placed 
by  Ronalds  Adv.  Agency,  Toronto. 
WESTERN  CANADA  FLOUR 
MILLS,  Toronto  (Pioneer  Feeds) 
started  as  a  test  on  March  3  farm 
show  five  times  weekly  on  CJGX, 
Yorkton,  Sask.  Account  placed  by  A. 
McKim  Ltd.,  Toronto. 

LIBBY,  MCNEILL  &  LIBBY  of  Can- 
ada, Chatham,  Ont.,  (canned  foods) 

on  March  4  started  Pierre  et  Pierrette 
quarter-hour  French  musical  program 
Tuesday  through  Friday  on  CKAC, 
Montreal.  Account  was  placed  by  Mc- 

Connell, Eastman  &  Co.,  Toronto. 

Stock  Show  Spots 

HERALDING  the  Southwest- 
ern Exposition  and  Fat  Stock 

Show  March  7-16,  a  heavy 
campaign  is  being  used  to  sell 
the  event.  A  combined  total 
of  296  spot  announcements, 
257  on  KGKO,  Fort  Worth, 
and  the  remainder  on  WBAP, 
Fort  Worth,  is  being  placed 
by  Advertising  Business  Co., 
Fort  Worth.  The  two  stations 
are  also  presenting  51  spe- 

cial -  event  sustaining  and 
commercial  shows  from  the 
exposition  grounds.  Covered 
will  be  the  various  rodeo 
events  with  Harold  Hough, 
characterized  as  the  "Hired 
Hand,"  handling  the  commen- 

tary and  several  transplanted 
studio  programs. 

LOMA  LINDA  FOOD  Co.,  Arling- 
ton, Cal.  (Ruskets),  recently  pur- 

chased participating  sponsorship  five 
times  weekly  in  the  Housewives  Pro- 

tective League  on  KSFO,  San  Fran- cisco, and  three  times  weekly  on  the 
Houseivives  Protective  League  con- 

ducted by  Fletcher  Wiley  on  KNX. 
Hollywood.  On  Feb.  28th  firm  con- 

cluded sponsorship  of  two  jiarticipa- 
tions  weekly  on  the  Ann  Holden  pro- 

gram on  KGO,  San  Francisco.  The 
sponsor  may  expand  its  radio  adver- tising in  the  next  few  weeks.  Agency 
is  Gert'rt-Knollin  Adv.  Agency,  San 
Francisco. 
CHICAGO  RUG  &  CARPET 
CLEANERS,  Chicago,  on  March  10 
starts  a  10-week  daily  one-minute  par- 

ticipation in  the  June  Baker  Home 
Management  program  on  WGN,  Chi- 

cago. Agency  is  Robert  Kahn  &  Assoc., 
same  city.  Charles  A.  Stevens  &  Co., 
Chicago  (dept.  store),  has  renewed 
for  13  weeks  its  weekly  quarter-hour 
foreign  news  analysis  by  Clifton  Ut- 
ley  on  WGN,  Chicago.  Placed  direct. 

KASS  CLOTHING  Co.,  Chicago 
(men  &  women's  apparel),  on  March 
3  started  a  52-week  schedule  of  six- 
weekly  quarter-hour  news  broadcasts 
on  WJJD,  Chicago.  Agency  is  D.  Weiss 
Adv.,  Chicago. 

MAX  MILLER,  author,  has  dedi- 
cated his  new  book  "Reno"  to  Al Pearce,  star  of  the  CBS  Al  Pearce 

Show.  The  dedication  reads  "To  Al Pearce — because  he  is  not  afraid  to 

be  a  happy  man." 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 
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Members  of  Family  Buy 

Bitner's  WFBM  Stock 
HARRY  M.  BITNER,  publisher  of 
Hearst's  Pittsburgh  Sun-Telegraph, 
who  in  1939  purchased  controlling 
interest  in  WFBM,  Indianapolis, 
from  the  Indianapolis  Power  & 
Light  Co.,  has  applied  to  the  FCC 
for  authority  to  sell  the  larger 
share  of  his  stockholdings  to  mem- 

bers of  his  family. 
Recorded  as  holding  1,822 1/2 

out  of  2,700  shares,  Mr.  Bitner 
proposes  to  sell  1,012  shares  in 
blocks  of  3371/2  each  to  Harry  M. 
Jr.,  his  son,  who  is  merchandising 
and  promotion  manager  of  the  sta- 

tion; Evelyn  H.  Bitner,  his  wife; 
and  Evelyn  H.  Pierson,  of  Pitts- 

burgh, his  daughter.  Each  would 
pay  $25,000.  Other  stockholders  are 
Jeanne  S.  Bitner,  wife  of  Harry  M. 
Jr.,  337%  shares;  Jesse  L.  Kauf- 

man, 220;  Ralph  S.  Euler,  135; 
Dorothy  Kapner,  135;  Mrs.  Pauline 
E.  Schoen,  50. 

Wakefield  Named  to  FCC 

(Continued  from  page  9) 

Walker,  a  member  of  the  FCC  since 
its  creation  in  1934,  was  formerly 
chairman  of  the  Oklahoma  Cor- 

porations Commisison,  the  State 
public  utility  regulatory  body.  Com- 

missioner T.  A.  M.  Craven  for- 
merly was  FCC  chief  engineer  and 

ranks  high  as  an  engineer  and  sci- 
entist. Commissioner  Norman  S. 

Case  is  an  attorney  and  was  for- 
merly Governor  of  Rhode  Island. 

Commissioner  Frederick  I.  Thomp- 
son, whose  terms  expires  June  30, 

is  a  former  newspaper  publisher, 
and  Commissioner  George  H. 
Payne  has  had  newspaper  back- 

ground and  was  a  member  of  the 
New  York  City  Tax  Board. 

During  his  service  on  the  Cali- 
fornia Commission,  Mr.  Wakefield 

was  represented  as  being  a  strong 

protagonist  of  the  "conference 
method"  of  regulating  by  negotia- 

tion, rather  than  formal  proceed- 
ings. It  is  presumed  he  will  urge 

this  procedure  at  the  FCC  and 
probably  will  find  strong  support 
from  several  Commissioners.  Such 

a  development  might  have  an  im- 
portant bearing  on  future  broad- 

cast regulation. 
Ray  Cecil  Wakefield  was  born  in 

Fresno  Aug.  12,  1895.  He  was 
graduated  from  Leland  Stanford 
University  with  an  AB  degree  in 
1916  and  a  DJ  degree  in  1918,  and 
was  admitted  to  the  California  bar 

the  same  year.  After  his  gradua- 
tion, Mr.  Wakefield  practiced  law 

in  Fresno,  handling  railroad  regu- 
latory cases.  He  was  appointed  to 

the  California  Railroad  Commis- 
sion in  January,  1937,  and  was 

president  of  the  agency  from  Au- 
gust, 1938,  to  January,  1940.  Before 

this   appointment,   Mr.  Wakefield 

A.  A.  SCHECHTER'S 

story  of  one  of  the  wackiest,  most  exciting, 

most  indispensable  jobs  in 

the  world  .  .  . 

•  WACKY 
The  International  Singing  Mouse 
contest  was  the  height  of  some- 

thing or  other.  But  even  this 
was  topped  a  few  months  later 
when  Tony  Galento  tangled  with 
Shakespeare  and,  true  to  his 
word,  "moidud  d'  bum." 

EXCITING 

Broadcasting  an  exclusive  eye- 
witness account  of  the  Hinden- 

burg  disaster  .  .  .  hanging  to  a 
spar  to  describe  the  Graf  Spee's 
ignoble  end  .  .  .  giving  the  world 
a  running  account  of  Holland's 
invasion  with  bombs  dropping  in 
your  lap. 

•  IMPORTANT 
Radio  has  become  a  potent  force 
in  the  news  world.  In  this  con- 

nection, the  trade  will  be  inter- 
ested in  Schechter's  revelation  of 

N.B.C.'s  coverage;  how  it  deals 
with  propaganda;  and  his  de- 

scription of  how  Max  Jordan, 
N.B.C.'s  Continental  News  Chief, 
reports  history  as  it  happens. 

By  ISBCs  Director  of  News  and  Special  Events 

with  EDWARD  ANTHONY 

(Co-author  of  '^'Bring  'Em  Back  Alive'' ) 
Schechter  lets  down  his  hair  and  talks  shop  about  one  of  the  screw- 

iest jobs  in  radio.  As  head  of  NBC's  News  and  Special  Events  de- 
partment he  jumps  from  the  ridiculous  to  the  sublime  without 

breaking  his  circuit  and  never,  well  hardly  ever,  succumbing  to 
apoplexy. 

Here  is  the  behind-the-mike  dope  on  such  radio  landmarks  as  the 
fourteen  broadcasts  in  one  day  from  Munich  while  the  Big  Four 
were  meeting  in  the  triple-guarded  Brown  House  and  the  whole 
world  sat  glued  to  their  receivers  ...  Or  maybe  you'll  go  for  the 
Pulitzer  Prize  Broadcast  that  took  place  in  the  men's  washroom 
...  Or  Schechter's  description  of  his  delightful  experiences  with 
committees  while  preparing  to  cover  the  political  conventions  last 
summer  ...  a  real  heartbreaker  (unless  you're  a  Columbia  or 
Mutual  man)  is  his  account  of  NBC's  "exclusive"  on  Howard 
Hughes'  globe  circling  flight,  an  "exclusive"  that  finally  included 
everybody  and  his  brother. 

A  book  jammed  with  inside  stories,  gags,  scoops,  boners — stories 
of  hi  jinks  and  heroism,  chance  and  mischance,  fate  and  fortune^ — 
paced  to  the  tempo  of  the  most  modern  news-spreading  machine 
in  the  world,  and  the  men  who  report  history  while  it  is  happen- 

ing. Illustrated  with  64  action  photographs.  $3.75. 

had  served  as  Deputy  District  At- 
torney for  Fresno  County  from 

1920-23  and  was  inheritance  tax 
appraiser  for  the  State  in  Fresno 
County  from  1923  to  1937- 

For  a  number  of  years  Mr.  Wake- 
field was  active  in  County  and 

State  Republican  Party  organiza- 
tions, having  been  chairman  of  the 

Fresno  County  GOP  committee  in 
1922  and  1923  and  a  member  dur- 

ing that  time  of  the  State  Republi- 
can Central  Committee.  He  was  a 

California  delegate  to  the  Republi- 
can National  Convention  in  1932 

and  in  1920-21  served  as  secretary 
of  the  Fresno  County  Republican 
Committee.  Although  a  Republi- 

can, Mr.  Wakefield  was  endorsed 
by  Democratic  Governor  Culbert 
Olson,  as  well  as  by  Senator  Down- 

ey and  other  Democratic  members 
of  the  delegation. 

Well  Known  in  Field 

Active  in  State  utility  work,  Mr. 
Wakefield  is  first  vice-president  and 
chairman  of  the  executive  commit- 

tee of  the  National  Assn.  of  Rail- 
road &  Utility  Commissioners.  He 

is  the  logical  choice  for  the  presi- 
dency of  the  association  at  the 

fall  convention  elections,  but  be- 
cause the  association  seldom  names 

Federal  officials  to  the  presidency, 
it  is  likely  Mr.  Wakefield  will  not 
seek  the  post. 

Mr.  Wakefield  lives  at  Palo  Alto 
at  present  and  maintains  his  office 
in  San  Francisco.  His  daughter, 
Doris,  graduated  from  the  Uni- 

versity of  California  in  1940  and 
his  son,  John,  now  attends  Junior 
College.  He  is  a  member  of  the 
First  Christian  Church  and  a  Ma- 

son. His  wife  is  the  former  Laureda 
Thompson,  of  Manhattan,  Kan. 

Prominent  in  civic  affairs  at 

Fresno,  he  is  a  director  of  the  Com- 
munity Chest  and  YMCA,  and  has 

been  interested  in  adult  education 
and  forum  activities.  He  is  a  mem- 

ber of  the  Kiwanis  International 
and  in  1932  served  as  California- 
Nevada  District  Lieut.  Governor. 
His  clubs  are  the  Commonwealth 
Club  of  San  Francisco,  American 
Bar  Assn.,  California  State  Bar 
Assn.,  Order  of  Coif,  and  the  Delta 
Chi  fraternity. 

WQRC 
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ATLANTA 

COSTLY  WPTF  FIRE 

New  50  kw.  Plant  Destroyed 

 In  Program  Tests  

A  FIRE  of  undetermined  origin, 
spreading  through  the  ventilation 
ducts  of  the  new  transmitter  house 
of  WPTF,  Raleigh,  N.  C,  early  last 
Friday  morning  destroyed  the  sta- 

tion's new  50,000-watt  Westing- 
house  transmitter  only  a  few  days 
before  it  was  to  go  into  operation. 
Although  damage  extended  only  to 
the  new  transmitter,  apart  from 
heat  damage  to  the  fire-proof  build- 

ing, the  new  transmitter  layout  had 
an  estimated  value  of  |200,000 
[Broadcasting,  Jan.  1].  The  instal- 

lation was  insured. 
Uninjured  by  the  blaze,  which 

was  discovered  shortly  after  mid- 
night during  program  tests  with  the 

new  transmitter,  were  the  two  370- 
foot  Blaw-Knox  towers  and  the 
5,000-watt  RCA  transmitter  used 
by  the  station  for  several  years. 
Damage  is  estimated  between  $125,- 
000  and  $150,000.  Although  instal- 

lation of  duplicate  50  kw.  equipment 
will  take  three  months,  no  interrup- 

tion in  service  will  result  as  the 
station  plans  to  continue  using  its 
5,000-watt  transmitter  until  new 
equipment  is  ready  again,  accord- 

ing to  Richard  H.  Mason,  WPTF 
general  manager.  The  FCC  author- 

ized 50  kw.  operation  July  17,  1940. 

Morency-Taylor  Reelected 
PAUL  W.  MORENCY,  general  mana- 

ger of  WTIC,  Hartford,  and  O.  L. 
(Ted)  Taylor,  president  of  KGNC, 
Amarillo,  were  re-elected  district  di- 

rectors of  the  NAB  in  district  meet- 
ings held  last  week. 

NEW  LATIN  SERIES 

STARTED  BY  ESSO 
ESSO  MARKETERS  on  March  11 
will  start  a  series  of  four  times 
weekly  shortwave  broadcasts  to 
South  America  on  NBC's  shortwave 
stations  WRCA  and  WNBI  in  the 
interests  of  its  oil  products,  spend- 

ing what  is  reputed  to  be  the 
largest  amount  to  date  for  a  com- 

mercial shortwave  series  to  South 
America. 

The  programs  will  feature  trans- 
lations in  Portuguese  and  Spanish 

of  the  talks  given  on  MBS  by  that 
network's  commentator,  Raymond 
Gram  Swing.  WOR,  MBS  key  sta- 

tion in  New  York,  will  wire  Mr. 
Swing's  talks  to  NBC's  interna- tional division  for  translation.  Se- 

ries will  be  heard  Tuesday,  Wed- 
nesday, Thursday  and  Saturday  at 

5:45-6  p.m.  in  Portuguese  and  at 
7:15-7:30  p.m.  in  Spanish. 
NBC  announcers  for  the  broad- 

casts are  not  yet  selected.  Agency 
handling  export  advertising  for 
Esso  Marketers  is  McCann-Erick- 
son,  New  York.  Esso  Marketers  is 
composed  of  the  Standard  Oil  Com- 

panies of  New  Jersey,  Pennsyl- 
vania, Louisiana  and  Colonial  Bea- 

con Oil  Co. 

More  people  make  more 
products,  earn  more wages,  and  get  more  for 
their  crops  In  WBIO's Magic  Circle  of  fifty 
miles,  than  any  other 
like  area  in  the  south- east. 

^  EDNEY 
iri}^  RIDGE Columbia  Broadcasting  1^      r  DIRECTOR 

Syitem  affiliate.        |  ̂.^^^^ 

WBIC 
CREENy^BORO,  N.C. 
CEO.P.HOLLINCBERy  •  CO.,  NAT.  HEP. 

Esso  Oil  Burner  Drive 

Is  Teamed  With  Comedy 
TIE-IN  with  the  Broadway  produc- 

tion "Life  With  Father"  will  be  the 
keynote  of  a  12-week  promotion 
campaign  to  be  launched  March  10 
by  the  Oil-Burner  Division  of  Esso 
Marketers,  with  radio,  newspapers, 
posters  and  direct  mail  as  media. 
The  campaign  will  start  with  a 
sales  convention  at  NBC's  Radio 
City,  New  York,  to  be  attended  by 
200  Esso  sales  managers  from  the 
East.  Stars  of  the  play  will  appear 
in  a  scene  from  the  comedy  and  a 
sales  sketch. 

Special  commercials  will  be  used 
four  times  weekly  for  12  weeks  on 
13  eastern  stations  carrying  the 
Esso  Reporter-  news  broadcast.  The 
radio  campaign  is  handled  by 
Marschalk  &  Pratt,  New  York.  Mc- 
Cann-Erickson,  New  York,  is  agen- 

cy for  newspaper,  poster  and  dealer 
advertising. 

Tobacco  Appointment 
PENN  TOBACCO  Co.,  Wilkes- 
Barre,  has  appointed  H.  M.  Kiese- 
wetter  Adv.  Agency,  New  York,  to 
handle  promotion  of  Kentucky  Club 
pipe  tobacco  and  Julep  cigarettes, 
effective  March  10.  Company  re- 

cently renewed  Vox  Pop  program, 
heard  Thursdays  at  7 :30-8  p.m.  on 
50  CBS  stations.  Ruthrauff  &  Ryan 
resigned  the  Penn  account  when  it 
took  over  Pall  Mall  cigarettes  for 
American  Tobacco  Co. 

Candy  Participations 
ROCKWOOD  &  Co.,  Brooklyn  (Pe- 

can Feast),  has  started  participa- 
tion in  home  economics  programs 

three  to  six  times  weekly  through 
Federal  Adv.  Agency,  New  York. 
Besides  Yankee  Network  the  spon- 

soring is  using  WFBR  WBEN 
WSOC  WKRC  WGAR  WHK  KFEL 
WFBM  KHJ  KNX  WTMJ  WOR 
WTAR  WCAE  WMBG  WFAM 
WSYR  WSPD  WRC. 

GENERAL  FOODS  Corp.,  New  York 
(Post  Toasties),  has  added  32  Don 
Lee  stations  and  eight  eastern  stations 
to  its  quarter-hour  transcribed  serial 
As  The  Twig  Is  Bent  [Broadcasting, 
March  31.  Agency  is  Benton  &  Bowles, 
New  York. 

Network  [Kccovnts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 
AMERICAN  CHICLE  Co.,  Long 
Island  City,  N.  Y.  (Dentyne's  gum), on  March  5  starts  Bill  Henry  on  7 
CBS  Pacific  stations,  Wed.  and  Fri., 
6:15-6:30  p.m.  (PST).  Agency:  Bad- 

ger, Browning  &  Hersey,  N  Y. 

WELLMAN  PECK  &  Co.,  San  Fran- 
cisco (food  products)  on  Feb.  23  start- ed for  52  week  Hero  of  the  Week,  on 

10  California  Don  Lee  stations,  Sun., 
4:30-4:45  p.m.  (PST).  Agency:  Theo- 

dore H.  Segall  Adv.,  San  Francisco. 
GULF  BREWING  Co.,  Houston,  on 
March  3  started  Grand  Prize  News  Pa- 

rade on  13  Texas  State  Network  sta- 
tions, Mon.,  thru  Fri.,  6 :45-7  p.m. 

(GST).  Agency:  Rogers-Gano  Adv., Houston. 

Renewal  Accounts 

PENN  TOBACCO  Co.,  Wilkes-Barre, 
Pa.,  in  late  March  will  renew  Vox 
Pop  on  CBS,  Thurs.,  7  :30-8  p.m.  and not  on  WHOM  as  incorrectly  stated 
in  Broadcasting  March  3.  Agency : 
Ruthrauff  &  Ryan,  N.  Y. 

Network  Changes 

SWIFT  &  Co.,  Chicago  (meat  pack- 
ers), on  March  20  ads  68  stations  to 

Breakfast  Club,  making  a  total  of  142 
NBC-Blue  stations,  Thurs.,  Fri.  & 
Sat.  8:30-8:45  a.m.  (CST).  Contract 
for  four  weeks.  Agency :  J  Walter 
Thompson,  Chicago. 

MENNEN  Co.,  Newark  (shave 
cream),  on  March  23  discontinues 
Colonel  Sttopnagle's  Quixie-D  oodles 
on  46  CBS  stations,  Sun.  5  :30-6  p.m. 
Agency :  H.  M.  Kiesewetter  Adv. 
Agency,  N.  Y. 
LIGGETT  &  MYERS  TOBACCO  Co., 
New  York  ( Velvet  tobacco ) ,  on  April 
3  (instead  of  on  March  13  as  origi- 

nally scheduled),  shifts  Professor  Quiz 
on  68  CBS  stations  from  Tues..  9  :30- 
10  p.m.  to  Thurs.,  10:1.5-10:45  p.m. 
Agency  :  Newell-Emmett  Co.,  N.  Y. 
SHIRIFF'S  Ltd.,  Toronto  (jams, 
jellips)  has  added  CKCO,  Ottawa; 
CFPL,  London,  Ont..  to  weekly  Fun 
Parade  originating  CFRB,  Toronto. 
Agency :  Cockfield  Brown  &  Co.,  To- ronto. 

B.  I.  du  PONT  de  NEMOURS  &  Co., 
Wilmington  (institutional)  on  March 
.31  shifts  Cavalcade  of  America  on  55 
NBC-Red  stations  from  Wed.  at  7  :30- 
8  p.m.  to  Mon.  at  7:30-8  p.m.,  also 
renewing  program  for  13  weeks.  Agen- 

cy :  BBDO,  N.  Y. 
EMERSON  DRUG  Co.,  Baltimore,  on 
April  11  shifts  Ben  Bernie  to  Sun., 
9-9:30  p.m.  on  NBC-Blue.  Agency: 
Ruthrauff  &  Ryan,  N.  Y. 

CARTER  PRODUCTS,  New  York,  on 
March  16  shifts  Inner  8a7ictum 
Mystery  on  NBC-Blue  to  Sun.,  8:30- 
9  p.m.,  increasing  to  94  stations. 
Agency :  Street  &  Finney,  N  Y. 

WAG  A 

Pulled  More  Than 

14,000 

Letters  for  One 

ADVERTISER 

Leading  15 

Stations  He  Is 

Using. 

Each  Letter  Contained 

At  Least  Ten  Cents  In 

COIN! 

LetlWAGA 

Write  a 

SUCCESS  STORY 

For  You! 

MriONAl  REPRESENnTIVES 
EDWARD  PETRT  A  CO. 

rjh«  3^1?UjlKm.  Station 

WAOA 
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THREE  FM  GRANTS 

APPROVED  BY  FCC 
AUTHORIZATION  of  commercial 
FM  facilities  to  Maj.  Edwin  H. 
Armstrong,  inventor  and  pioneer  in 
the  development  of  frequency  mod- 

ulation, highlighted  the  FCC's  ac- 
tion of  March  5  in  granting  three 

additional  FM  construction  permits 
and  bringing  the  t^tal  number  thus 
far  to  42.  Besides  Maj.  Armstrong's 
grant  in  Alpine,  N.  J.,  construction 
permits  were  issued  for  Chicago 
and  Rochester,  N.  Y. 

Maj.  Armstrong  was  authorized 
to  utilize  the  site  of  his  present  ex- 

perimental high-frequency  station, 
W2XMN,  at  Alpine,  as  the  location 
for  the  new  Class  D  station  to 
operate  on  43.1  mc,  serving  15,610 
square  miles  embracing  a  popula- 

tion of  12,200.000  in  portions  of 
New  Jersey,  New  York,  Connecti- 

cut and  Pennsylvania. 
Chicago  Station 

The  Chicago  grant  was  to  the 
Moody  Bible  Institute  of  that  city 
to  operate  on  the  same  non-commer- 

cial basis  as  it  now  conducts  stand- 
ard broadcast  station  WMBI.  47.5 

mc.  will  be  employed  to  serve  10,- 
800  square  miles  with  a  population 
of  4,500,000.  The  third  grant  was 
to  the  Stromberg  -  Carlson  Tele- 

phone Mfg.  Co.,  Rochester,  to  use 
45.1  mc,  to  cover  3,200  square  miles 
and  a  population  of  585,000.  Pro- 

posed transmitter  location  is  89 
East  Ave.,  in  Rochester,  present 
location  of  the  company's  experi- 

mental FM  station,  W8XVB. 
Only  applications  received  by  the 

FCC  for  FM  during  the  past  week 
were  from  WJR,  The  Goodwill  Sta- 

tion, Detroit,  requesting  to  change 
their  original  application  for  43.7 
to  45.3  mc,  and  the  request  of 
W69PH,  adjunct  of  WCAU,  Phila- 

delphia, to  modify  its  construction 
permit  in  regards  to  equipment. 

AMERICAN  GUILD  of  Musical 
Artists  has  moved  lt.s  New  York  head- 

quarters to  2  W.  45th  St.  New  tele- 
phone number  is  Murray  HiU  2-5644. 

COMMERCIAL  FM  became  a  reality  in  Nashville 
March  1  when  W47NV,  FM  adjunct  of  WSM,  Nash- 

ville, took  the  air  on  a  full  commercial  scale.  Looking 
over  the  new  station's  custom-built  20  kw.  FM  trans- 

mitter, constructed  by  the  WSM  engineering  staff,  is 
Jack  DeWitt,  WSM  chief  engineer,  and  Warren  Mc- 

Neil, Tennessee  bureau  chief  of  Associated  Press.  At 

right,  H.  H.  Campbell,  president  of  Standard  Candy 
Co.,  Nashville,  slaps  the  monicker  on  the  first  sponsor- 

ship contract  on  the  first  commercially  operating  FM 
station,  while  Tom  Stewart,  program  director  of 
W47NV,  grins  contentedly.  Mr.  Campbell  also  qualifies 
as  the  No.  1  sponsor  to  sign  on  WSM,  thus  attaining 
a  two-time  "first"  in  Nashville  radio  sponsorship. 

Neiv  FM  Station  of  WSM,  in  Nashville, 

Starts  Operation  With  70  Hours  Weekly 
BECOMING  the  first  FM  station 
to  start  operating  on  a  regular 
schedule  under  full-commercial  au- 

thorization by  the  FCC,  W47NV, 
Nashville,  FM  adjunct  of  WSM,  on 
March  1  started  a  weekly  schedule 
totaling  70  hours  of  FM  broad- 

casting. The  station,  operating  with 
20  kw.  power  on  44.7  mc,  broad- 

casts from  1  to  11  p.m.  weekdays 
and  11  a.m.  to  9  p.m.  Sundays. 

The  station  incorporates  several 
unique  operating  factors.  Its  an- 

tenna, completely  insulated  from 
WSM  signals,  utilizes  the  878-foot 
transmitter  tower  of  WSM,  and 
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technical  operation  of  both  WSM 
and  W47NV  centers  in  the  WSM 
transmitter  house  [BROADCASTING, 
Dec.  15].  The  FM  transmitter,  de- 

signed by  WSM  Chief  Engineer 
Jack  DeWitt,  is  said  to  utilize  a 
new  method  of  generating  Arm- 

strong wide-swing  FM  signals  and 
was  custom-built  under  direction  of 
Mr.  DeWitt  by  members  of  the 
WSM  engineering  staff. 

The  four-element  FM  turnstile 
array  on  the  WSM  tower,  connect- 

ed by  coaxial  cable  to  the  transmit- 
ter house,  is  located  just  below  the 

flagpole  topping  the  tower.  The  co- axial line  from  the  transmitter 
terminates  at  the  base  of  the  tower 
in  a  matching  section  which  feeds 
the  open  wire  line  on  the  tower,  an 
arrangement  claimed  to  operate  not 
only  as  an  effective  filter  separating 
the  AM  signals  of  WSM  and  the 
FM  signals  of  W47NV  but  also  as 
a  lightning  ground  for  the  entire 
structure.  The  FM  signal  is  gen- 

erated in  a  single  relay  rack  unit 
in  the  control  room  of  the  trans- 

mitter house,  coupled  successively 
to  a  three-stage  1,000-watt  ampli- 

fier and  a  20,000-watt  amplifier. 
The  main  rectifier  and  other  power 
supply  equipment  are  located  in 
the  basement  of  the  transmitter 
house. 

Although    a   complete  separate 

staff  has  not  been  set  up.  Program 
Director  Tom  Stewart  and  An- 

nouncers Bill  Terry  Jr.  and  Her- 
bert Oglesby  are  handling  pro- 

grams of  the  station.  Coverage  of 
the  station  is  being  tested,  but  pre- 

liminary reports  from  listeners  in- 
dicate that  coverage  comes  up  to 

calculations,  it  was  stated.  First 
regular  listener  reporting  lived  in 
Beaver  Dam,  Ky.,  about  90  airline 
miles  from  the  transmitter. 

Finch  Gets  Licenses 

WITH  issuance  of  a  facsimile  ex- 
perimental license  to  Finch  Tele- communications Inc.,  Passaic,  N.  J., 

for  use  at  its  Bendix  Airport  lab- 
oratory, Bendix,  N.  J.,  W.  G.  H. 

Finch,  president,  announced  that 
his  company  has  been  licensed  by 
Maj.  Edwin  H.  Armstrong  to  man- 

ufacture FM  mobile  communica- 
tions and  miscellaneous  equipment. 

The  new  facsimile  test  station  will 
be  known  as  W2XAH  and  will  use 
frequencies  between  30  and  40  mc, 
adjacent  to  the  FM  channels,  with 
power  of  1,000  watts. 

WTAG's  FM  Station 
WIXTG,  FM  station  of  WTAG, 
Worcester,  Mass.,  began  operation 
March  3  with  a  series  of  musical 
and  news  programs  independent  of 

WTAG,  which  is  owned  and  oper- 
ated by  the  Worcester  Telegram  & 

Gazette.  The  FM  outlet  operates 
from  6:30  a.m.  until  midnight, 
claimed  to  be  the  longest  FM 
schedule  in  the  country. 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City  ,  N  .  Y. 

APPROVED  CRYSTALS  for  the  new  frequencies 

$25.00  each 

HOLLISTER  CRYSTAL  COMPANY; 

Wire  or  phone  c/ o  Hotel  Lassen 
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EALPH  SHULTZ,  member  of  the  en- 
gineering staff  of  WJSV,  CBS  Wash- 

ington station,  and  Helen  Harper,  sec- 
retary to  W.TSV  Manager  A.  D.  Wil- 

lard  Jr.,  have  announced  their  engage- 
ment and  plan  to  be  married  in  Wash- 

ington March  17.  They  will  take  a 
honeymoon  trip  to  the  Shultz  home- 

town, Fort  Collins,  Col.  Miss  Harper 
plans  to  resign.  Shultz  came  to  WJSV 
a  year  ago  from  the  CBS  Chicago 
office. 

J.A.  SLUSSER,  transmitter  engineer 
of  KOA,  Denver,  has  been  elected 
secretary  of  the  local  Navy  Officers 
Pool,  whose  25  reserve  officer  mem- 

bers hold  weekly  meetings.  A.  C.  Mc- 
Clelland, of  the  KOA  engineering  staff, 

recently  was  called  for  active  duty 
with  the  Navy.  Verne  Andrews.  KOA 
control  engineer,  is  the  father  of  a  girl 
born  late  in  February.  Mrs.  Andrews 
was  KOA  receptionist  before  her  mar- 
riage. 
WILLIAM  M.  MANROY.  WCNC, 
Elizabeth!  Citv,  N.  C. ;  Fred  Heister, 
KGIR-KRBM  Butte,  Mont.;  Wayne 
Fernyhough,  KWJB,  Globe,  Ariz. ; 
and  William  Blackshear  WARD, 
Brooklyn  N.  T.,  all  graduates  of  Na- 

tional Schools,  Los  Angeles,  have  been 
appointed  chief  engineers  o-f  their  re- 

spective stations. 

HELVI  MUSTAPARTA,  secretary  to 
Andrew  D.  Ring,  FCC  assistant  chief 
engineer  in  charge  of  broadcasting, 
eloped  Feb.  22  with  L.  Dean  Terry, 
photographer  on  the  staff,  of  the  De- 

partment of  Agriculture.  Married  in 
Camden.  S.  C,  they  honeymooned  in 
Florida,  and  now  reside  in  Arlington, 
Va.,  Washington  suburb. 

GOMER  L.  DAVIES,  o^"  Cleveland, has  patented  a  new  modulation  system 
(Patents  No.  2,232,591  and  2,2.32,592) 
which  he  has  assigned  to  the  Wash- 

ington Institute  of  Technology,  Wash- 
intgon,  D.  C. 

PAUL  TWEHOUSE,  of  Newport, 
Ky.,  has  joined  WCMI,  Ashland,  re- 

placing Sam  Peters,  who  has  taken 
a  Government  post. 

THEODORE  KALIN  has  joined  the 
engineering  staff  of  WELI,  New  Ha- 

ven, Conn. 

WILLIAM  HAUSER,  studio  super- 
visor in  charge  of  engineers  of  WBZ, 

Boston,  is  the  father  of  a  girl  born 
Feb.  27. 

ALLAN  FERRES,  engineer  of  WHN, 
New  York,  was  called  last  month  as  a 
member  of  the  Naval  Reserve. 

Thomas  S.  Baker 

THOMAS  SMITH  BAKER,  trav- 
eling engineer  for  Tropical  Radio 

Telegraph  Co.  and  former  chief  en- 
gineer for  Press  Wireless  and 

Hearst  Radio  Inc.,  died  Feb.  27 
at  Mt.  Alto  Hospital,  Washington, 
following  an  illness  of  several 
weeks.  A  radio  operator  during  the 
World  War,  he  was  born  in  Sulli- 

van, Me.  in  1896.  For  a  number  of 
year  prior  to  his  service  with  Press 
Wireless,  he  was  associated  with 
RCA  at  Bolinas,  Gal.  He  was  a 
member  of  the  Institute  of  Radio 
Engineers,  American  Institute  of 
Electrical  Engineers  and  the  Radio 
Club  of  America. 

A.  C.  McClelland,  engineer  of 
KOA,  Denver,  recently  called  for  ac- 

tive duty  with  the  Navy,  has  been  as- 
signed as  radio  man,  first  class  on  a 

battleship. 

DON  GILMORE  formerly  transmitter 
engineer  of  WSYR,  Syracuse,  N.  Y., 
has  been  promoted  to  plant  supervisor 
of  the-  WSYR  transmitter. 

ERNEST  KRUGBR  has  joined  the  en- 
gineering staff  of  KSCJ,  Sioux  City. 

Stores'  Video  Studio 
METROPOLITAN  TELEVISION, 
New  York,  has  engaged  the  Wash- 

ington Institute  of  Technology  as 
construction  engineers  for  its  tele- 

vision and  FM' stations,  which  will 
be  erected  atop  the  Hotel  Pierre  in 
mid-Manhattan.  Dr.  Frank  Kear  of 
the  Institute  will  supervise  the  in- 

stallation, according  to  I.  A.  Hirsch- 
mann,  vice-president  of  Blooming- 
dale  Bros.,  co-owner  of  the  station 
with  Abraham  &  Strauss,  Brook- 

lyn, both  department  stores.  Mr. 
Hirschmann  said  that  a  program 
formula  has  been  worked  out,  com- 

prising public  service,  merchandise 
demonstration  and  education  and 
that  experimental  broadcasts  will 
begin  as  soon  as  the  installation  of 
equipment  is  complete,  the  date  be- 

ing indeterminate  because  of  the 
uncertainty  of  deliveries  of  neces- 

sary apparatus  caused  by  the  de- 
fense program. 

CALL  LETTERS  assigned  by  the 
FCC  to  recent  new  station  grants  are  : 
WINC,  Winchester,  Va. ;  KGBS,  Har- 
benito,  Tex. ;  WWSR.  St.  Albans,  Vt. ; 
KHON.  Honolulu,  T.  H. ;  KHMO, 
Hannibal,  Mo.  KLAH,  Carlsbad,  N. 
M.,  has  changed  its  call  letters  to 
KAVE. 

NOWYOU,TOO,MAYCUT 

TELEGRAPH  COSTS  15%  TO  20% 

By  letting  Postal  Telegraph  check  com- 
munications files,  others  have  made 

astounding  savings!  This  free  survey- 
shows  up  waste,  and  provides  easy-to- 
follow  plan  to  stop  waste  permanently! 

For  Free  Telegraph  File- Analysis— With  No  Obli- 
gation to  You  — Wire  Collect:  H.  A.  Davis, 

Postal  Telegraph,  253  Broadway,  New  York  City. 
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Write  for 

Farther  Informatioa 
Quotations  will  be  gladly 
submitted  for  individual 
applications  only,  and  will 
include  the  essential  tubu- lar steel  mounting  pole, 
turnstile  elements,  coup- 

ling equipment,  transmis- sion lines  feeding  the  ele- ments, etc.  Climbing  steps, 
lighting  equipment  and 
sleet  melting  units  are 
also  available  as  optional 
equipment.  Write  today 
for  complete  facts  and 
please  indicate  your  pro- 

posed frequency,  power 
and  location. 

THE  NEW  IMPROVED 

LINGO 

FM 

TURNSTILE 

ANTENNA 
PATENTED 

Constructed  by  a  company  whose  experience  in  de- 
signing and  erecting  vertical  structures  dates  back 

to  1897  .  .  .  and  proved  under  actual  performance 
at  the  "birthplace"  of  FM — W2XMN,  Alpine, 
N.  J.  Now  the  finished  product — the  result  of  a 
basically  sound  process  of  development — a  dis- 

tinct improvement  over  all  previous  designs. 
Among  its  important  features: 
•  Antenna  radiates  a  horizontal  polarized  sig- 

nal with  uniform  circular  field  pattern  •  Cus- 
tom built  and  factory  adjusted  to  the  operating 

frequency  •  No  field  adjustments  necessary 
•  Improved,  simplified  method  of  feeding  and 
coupling  •  Turnstile  elements  fed  by  coaxial 
lines,  no  open  turnstile  wires  used. 
This  major  improvement  in  FM  Antenna  design  is 
not  an  experiment.  It  has  been  completely  de- 

veloped, and  the  performance  has  been 
proved  by  actual  tests. 

JOITN  E.|LINGO  &  SON,  Inc. 
}Aanufacturers  fH  of  Vertical  Tubular  Steel  Radiators 

DEPT.  B-3        111  CAMDEN,  N.  J. 

Tostal  Telegraph i 

lINGO'^ii^ 
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Turning  Point  in  Copyrights 
(Continued  from  page  13) 

....  Serenade 

in  the  Spring 

Spring  comes  early  down  our  way 
and  right  NOW  i$  the  time  to 
serenade  KRRY's  listeners  with 
your  sales  message.  There  are  « 
million  and  a  quarter  of  them  !n 
36  counties  of  prosperous  North 
Texas  and  southern  Oklahoma. 
KRRV  has  1,000  watts.  full-tim« 
covera'ge,  and  a  thrifty  rate-card. 
For  more  information  write  KRRV, 
Sherman  and  Denison,  Texas. 

An  Affiliate  of  the 
MUTUAL  BROADCASTING  SYSTEM 

TEXAS  STATE  NETWORK 

The  Sherman -Denison  Statfon 

KRRV 

880  KC.  1,000  WATTS 

WLAW 

LAWRENCE,  MASS. 

COLUMBIA\^J  AFFILIATE 

the  things  the  ASCAP  decree  leaves 
to  the  broadcasters'  discretion.  It 
is  like  the  doctor  giving  a  pill  for  a 
stomach  ache  and  seeing  to  it  the 
patient  swallows  the  pill.  The 
ASCAP  decree  is  like  the  doctor 

who  says,  "This  pill  will  make  you 
well  if  you  take  it",  and  then  goes 
on  his  way  leaving  it  to  the  patient 
as  to  whether  or  not  he  does  the 
swallowing. 

Restrains  Conspiracy 

The  ASCAP  decree  restrains 
ASCAP  from  conspiring  in  re- 

straint of  trade.  (Section  II)  It 
does  not  provide  for  competition  be- 

tween its  own  members  (Section 
II,  1),  something  many  hoped  for. 
However,  this  in  no  way  is  to  be 
considered  by  the  copyright  user  as 
defeat.  It  only  means  that  the 
broadcasters  must  do  everything 
to  keep  BMI  and  other  copyright 
groups  alive,  to  build  them  so  they 
can  be  competitive  to  ASCAP. 

Actually,  this  clause  in  the 
ASCAP  consent  decree  can  be 
viewed  as  operating  against 
ASCAP,  if  the  copyright  users  will 
but  use  their  heads  and  not  be 
wooed  away  from  the  principles 
they  have  fought  for  with  lumps 
of  sugar  that  may  contain  arsenic. 

In  the  ASCAP  decree  (Section 
II,  4)  as  was  said  before,  we  have 
network  clearance  at  the  source. 
This  is  made  mandatory  and  is  a 
pill  of  the  type  delivered  by  a  doc- 

tor to  cure  your  ills  and  he  stays 
right  there  and  sees  that  you  take 
it.  True,  the  networks  may  try  to 
pass  this  load  (all  or  part  of  it) 
on  to  the  affiliates  instead  of  mak- 

ing the  advertiser  who  uses  copy- 
righted music  pay  the  bill  for  the 

use  of  such  music,  thus  letting  the 
advertiser  who  does  not  have  copy- 

righted music  have  the  advantage 
of  an  unearned  rate  differential. 

The  advertiser  using  the  copy- 
righted music  should  pay  for  it 

the  same  as  the  advertiser  using 
the  100-piece  orchestra  and  Jack 
Benny  pays  for  his  program  and 
receives  the  benefits  over  his  com- 

petitor who  uses  a  string  trio  and 
John  Doe. 

Frankly,  I  would  much  rather 
deal  directly  with  the  networks  in 
this  matter  of  copyright  payment 
on  their  programs  than  to  have 
them  sit  in  the  background  and 
force  me  into  music  contracts  with 
Tom,  Dick  or  Harry  whom  I  know 
nothing  about  and  whose  music  the 
networks  might  play  and  for  which 
I  would  be  forced  to  pay  as  in  the 

past. Paragraphs  3,  5,  7  of  Section  II 
of  the  ASCAP  consent  decree  are 
what  put  the  big  question  mark  in 
the  future.  There  you  have  written 
for  you  everything  else  you  have 
been  fighting  for.  Clearance  at  the 
source  on  transcriptions  and  pay- 

ment on  use.  The  big  catch  is  that 
the  doctor  doesn't  see  to  it  that  you 
swallow  the  pill  that  will  effect  the 
cure.  It  is  there,  laid  before  you 
ready  for  you  to  take  or  reject  as 
you  desire. 

Now,  then,  fellow  broadcasters, 
do  you  have  the  guts  to  go  through 
on  this  thing?  Have  you  been  fight- 

ing for  principle  or  for  dollars?  If 
you  have  been  fighting  for  dollars, 
you  are  lost  because  immediate  dol- 

lars always  look  bigger  and  better 
than  dollars  some  time  in  the 
future. 

If  you  have  been  fighting  for 
dollars,  they  will  be  offered  you  in 
the  form  of  reduced  blanket  license 
fees.  It  will,  in  many  cases,  be  hard 
to  turn  down  such  reduced  fees  but 
before  you  accept  them  read  Sec- 

tion VI  of  the  ASCAP  decree  and 
the  same  section  of  the  BMI  decree 
and  see  what  the  future  may  hold 
for  you. 

Blanket  Fees 

If  you  accept  such  blanket  license 
fees  now,  you  will  be  right  back 
where  you  were  in  1932.  The  rates 
might  even  be  lower,  but  the  future 
will  hold  another  period  such  as 
1935  to  1941  has  been.  If  you  will 
stick  to  your  guns  and  insist  on 
"use  method  of  payment"  and  clear- 

ance at  the  source  on  transcriptions 
from  all  licensing  groups,  you  will 
have  control  of  future  payments 
your  station  makes  for  copyrights 
and  in  the  long  run  save  yourself 
a  lot  of  grief  and,  with  good  man- 

agement, considerable  money. 
The  use  method  of  payment  is 

guaranteed  you  if  you  ask  for  it, 
while  the  clearance  at  the  source 
on  transcriptions  will  be  given  any 
transcription  manufacturer  who 
asks  for  it,  and  you  can  force  this 
if  you  insist  that  your  transcrip- 

tions are  cleared  at  the  source. 

Why  shouldn't  they  be  cleared  at 
the  source?  After  all,  you  didn't  do 
the  recording;  you  didn't  determine whether  or  not  an  infringement 
takes  place ;  you  weren't  there ;  you 
didn't  check  the  clearance — in  fact, 
you  have  no  sure  way  of  knowing 
whether  or  not  the  number  is  an  in- 

fringement. The  Department  of 
Justice  says  transcribed  music  can 
be  cleared  at  the  source  so  let's  see that  it  is  when  we  make  contracts 
with  manufacturer,  agency  or  ad- vertiser. 

Station  Control 

When  network  programs  and 
transcribed  programs  are  cleared 
at  the  source,  the  independent  sta- 

tion will  be  directly  responsible 
only  for  its  own  studio  and  remote 
broadcasts.  If  phonograph  records 
are  played,  it  will  of  course  be  re- 

sponsible for  these,  too,  but  no 
single  blanket  license  will  take  care 
of  the  broadcasting  of  phonograph 
records  anyway  —  they  must  be 
cleared  the  same  as  a  studio  pro- 

gram would  be. With  control  over  the  amount  a 
station  is  going  to  pay  for  its  copy- 

righted music,  a  station  can  have 
any  kind  of  music  it  desires  to  pay 
for.  The  fees  paid  for  such  music 
can  rightfully  be  passed  on  to  the 
advertiser  who  uses  it,  or  on  sus- 

taining programs  the  stations,  in 
prosperous  times,  can  play  and  pay 
for  the  most  costly  music  it  can 
find  while  in  less  prosperous  times 
it  can  curtail  its  expenditures  by 
playing  public  domain  or  low  cost 
copyrighted  music. 

There  will  be  some  who  will  say 
this  will  lower  the  grade  of  music 
broadcast.  I  cannot  agree  with 
this  premise  because  as  long  as 
thousands  of  dollars  go  into  the  pro- 

duction of  radio  shows  a  portion  of 
this  can  always  be  spent  for  music. 
If  some  one  thinks  the  music  should 
be  high-priced,  the  same  as  the  en- tertainers on  the  show  may  be, 
then  high  priced  music  will  be  paid 
for.  If  you  still  argue  it  will  lower 
the  standard  of  broadcasts,  let  us 
argue  between  the  cultural  value  of 
the  Metropolitan  Opera  and  the 
homely  philosophy  of  Ma  Perkins — 
then  let's  check  them  both  for  pop- 

ularity. Radio  needs  and  will  have 
both.  The  broadcaster  and  adver- 

tiser are  prone  to  follow  the  dic- 
tates of  Mr.  and  Mrs.  Public  under 

our  American  System  of  Broad- casting. 

The  use  basis  of  purchases  for 
music  will  in  no  way  reduce  service 
to  the  public.  Rather  it  will  raise 
it  because  through  judiciously 

using  the  "use"  method  of  pur- 
chase a  broadcaster  not  only  can 

have  funds  for  the  purchase  from 
a  single  copyright  group,  but  can 
spread  his  available  copyright 
money  around  so  he  can  purchase 
the  best  of  the  music  from  several 
different  copyright  owners  or licensees. 

Blanket  Danger 

The  inequality  of  the  old  5% 
system  is  definitely  broken  if  broad- 

casters stay  away  from  the  tempta- 
tion of  blanket  licenses  that  will  be 

thrown  their  way.  This  is  going  to 
be  harder  for  the  400  smaller  sta- 

tions to  do  than  for  all  others. 
Neither  ASCAP  nor  anyorie  else 
has  or  ever  will  make  a  lot  of 

money  from  these  small  income  sta- 
tions. They  do  too  small  a  per-  ; 

centage  of  the  whole  broadcasting  j 
business.  Instead  of  the  $1,250  col-  | 
lected  under  the  old  5%  basis  from  i 
a  station  grossing  $25,000  or  the 
$2,500  collected  from  the  station 
grossing  $50,000  the  annual  blanket 
license  may  well  be  but  $300  or  i 

$600  or  lower.  ' 
ASCAP  is  not  the  only  one  that 

may  try  to  undermine  the  use  basis 
of  payment  we  have  been  fighting 
for.  Don't  forget,  BMI  will  be  al- 

lowed to  issue  blanket  licenses,  too. 
One  such  blanket  license  and  the 

proverbial  apple  cart  may  be  bot- 
tom side  up.  If  you  do  not  wish  to 

see  history  repeat  itself,  no  matter 
how  low  the  fee  offered  you  on  a 

blanket  license,  don't  take  it! What  to  Do  I 

What  can  the  independent  broad-  j 
caster  do?  i 

I.  Stick  together  to  see  that  BMI 
serves  the  Independent  Broad- 

caster. So  that  we  may  have  more 
than  a  single  source  of  music : 

a.  Insist  that  BMI  set  up  im- 
mediately a  "use"  method  of  pay- 

ment and  accounting  so  simple  and 
inexpensive  to  operate  that  even  the 
station  with  only  three  employes 
can  operate  under  it. 

b.  Insist  that  BMI  or  NAB  be- 
come a  copyright  clearance  author- 

ity with  indexed  information  for 
all  available  music  in  all  available 

nEui  EncinnD 

STRAIGHT 

from  the 

HEART 

Within  a  few  miles  of 
Station  WLAW  are  a 
number  of  cities  of  over 
25,000  .  .  .  50,000  .  .  . 
yes,  even  100,000  popu- 

lation. This  rich  market 
is  reached  most  effective- 

ly with  WLAW's  new 
5000  watt  power.  Maybe 
that's  why  26  leading  na- tional advertisers  have 
signed  up  since  Decem- 

ber 1st. 
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forms,  printed,  transcribed,  filmed, 
recorded,  etc. 

1.  Permanent  master  indexes 
should  be  kept  so  that  back  refer- 

ence by  number  may  be  made  from 
stations'  music  logs  to  determine 
numbers  played  and  eliminate 
small  individual  stations  from 
keeping  master  indexes. 

c.  Insist  that  BMI  license  all 
transcription  manufactures  only  on 
a  clearance  at  the  source  basis. 
(The  decree  allows  this  right.) 

d.  Insist  that  BMI  or  NAB  send 
field  men  to  all  member  stations  to 
show  program  departments  how  to 
clear  music  and  keep  records. 

e.  Insist  that  BMI  offer  to  low- 
income  stations  a  per  use  method  of 
payment  so  low  in  cost  that  no  sta- 

tion can  be  enticed  by  a  blanket 
contract.  One  cent  per  number  on 
a  piece  basis,  or  4  cents  a  15-minute 
period  on  a  program  basis,  is  not 
too  low  for  stations  with  annual 
income  under  $25,000. 

f.  Insist  that  any  blanket  license 
offered  by  BMI  be  equal  to  not  less 
than  the  per  piece  rate  would  be 
for  the  type  user  asking  for  such 
license,  if  that  user  were  to  buy 
150  numbers  daily  on  a  per  piece 
basis.  Or,  on  a  per  program  basis 
that  no  blanket  license  offered  by 
BMI  be  less  than  the  per  program 
rate  would  be  for  the  type  user 
asking  for  such  license  if  that  user 
were  to  buy  music  for  35  quarter- 
hours  per  day. 

How  About  Negotiations 
With  the  above  in  effect  we  will 

all  learn  how  to  clear  copyright  and 
protect  ourselves  against  innocent 
infringements.  We  will  be  assured 
that  we  will  all  stick  together.  We 
will  learn  the  benefits  of  this  sys- 

tem. We  will  keep  alive  and  know 
the  value  of  keeping  alive  competi- 

tive sources  of  music.  We  will  find 
we  can  do  this  and  be  of  greater 
public  service. 

Section  II  paragraph  1  of  the 
ASCAP  consent  decree  is  unques- 

tionably a  good  section.  Now  what 
about  negotiations  with  ASCAP? 
Do  you  want  someone  hired  to 
negotiate  for  you?  Do  you  want 
Mr.  Miller  to  negotiate  for  you?  Do 
you  want  a  committee  such  as  the 
last  NAB  Copyright  Committee 
(that  asked  for  a  lump  sum  stipu- 

lation from  ASCAP,  that  had  a 
man  supposedly  representing  in- 

dependent stations  who  talked  of  a 
renewal  of  the  same  old  license  or 
of  a  blanket  licence)  negotiate  for 
you?  I  don't  want  any  of  the  above 
negotiating  for  me.  Some  hired  out- 

sider or  Mr.  Miller  will  not  be 
familiar  enough  with  my  business 
to  do  any  negotiating.  Mr.  Miller 
has  never  spent  any  time  in  any 
station  to  my  knowledge. 

A  committee  which  naturally  will 
include  the  networks  is  not  as  bad 
today  as  it  was  in  the  past  as  net- 

works are  now  going  to  be  responsi- 
ble for  their  own  originations.  Pos- 

sibly a  committee  is  the  best  bet. 
But  no  matter  who  does  the  negoti- 

ating, if  it  is  to  be  done  for  my 
station  without  me  being  present  I 
would  want  it  done  with  all  negoti- 

ations made  public. 
For  myself  I  prefer  to  make  my 

BMI  Asks  Disc  Fees 

BMI  has  sent  to  recording  studios 
making  transcriptions  and  adver- 

tising agencies  ordering  them,  ap- 
plications for  licenses  to  use  BMI 

selections  on  discs.  Accompanying 
letter,  written  March  3  by  Pres- 

ton H.  Pumphrey,  apologizes  for 
BMI's  delay  in  setting  up  its  sys- 

tem for  mechanical  royalties  and 
suggests  that  "if  you  have  made 
any  transcriptions  within  the  last 
six  months  you  will  want  to  look 
them  over  for  the  BMI  tunes  on 
which  you  owe  these  mechanical 
royalties."  BMI  is  charging  only 
"the  statutory  rate  of  2  cents  per 
tune  per  pressing  for  the  use  of 
BMI  originals  on  transcriptions," the  letter  states,  adding  that  there 
is  no  charge  for  BMI  versions  of 
public  domain  material.  ASCAP 
publishers  charge  25  cents  and  50 
cents  a  pressing  for  their  tunes. 

own  negotiations  with  ASCAP.  I 
have  found  John  Paine  of  ASCAP 
to  be  a  very  fine  gentlemen.  I  have 

a  better  understanding  of  ASCAP's 
problems  from  my  contacts  with 
him.  I  am  sure  he  is  now  more 
familiar  with  the  problems  of  the 
independent  broadcaster. 

All  broadcasters  cannot  perhaps 
negotiate  personally.  Therefore, 
there  must  be  a  system  devised. 
A  small  representative  commit- 

tee, its  members  chosen  by  rep- 
resentative groups,  is  possibly 

the  best  vehicle  but  transcripts  of 
all  negotiations  must  be  public. 
When  should  such  negotiations 

take  place?  They  can  start  any 

time,  but  first  it  would  seem  that 

a  simple,  workable  "use"  method of  payment  should  be  worked  out 
with  the  BMI  catalog.  A  proper 
clearance  method  should  be  estab- 

lished and  station  personnel  taught 
how  to  use  it.  There  are  90  days 
in  which  to  do  this. 

After  music  is  available  on  a 
"use"  method  of  payment,  broad- 

casters must  endeavor  to  use  such 
music.  It  must  be  remembered  that 
BMI  can  live  only  if  its  music  is 
used  under  such  a  system.  This  is, 
of  course,  likewise  true  of  ASCAP. 
With  ASCAP  licensing  on  a 

"use"  method  its  music  must  also 
be  used.  The  best  of  all  music 
should  and  will  be  made  available 
to  the  public.  The  total  cost  of 
music  to  the  broadcasters  probably 
will  not  be  reduced;  rather  it  is 
likely  to  advance.  However,  for  the 
money  spent,  broadcasters  will  be 
receiving  much  more  and  the  public 
will  be  better  served.  Further,  the 
broadcaster  will  have  control  over 
the  quality  and  quantity  of  use 
made  and  the  amount  of  his  copy- 

righted music  bill,  something  that 
has  never  been  possible  in  the  past. 

So,  fellow  broadcasters,  it  is  up 
to  you  whether  you  now  start  to 
cash  in  on  the  dividends  of  the 
last  six  years  work  or  whether  you 
slip  back  down  the  ladder  to  the 
level  you  were  on  in  1932.  You  have 
the  double  responsibility  of  putting 
your  own  house  in  order,  as  far  as 
the  use  of  music  on  your  respective 
networks  and  stations  is  concerned, 
and  to  keep  competition  alive. 

To  ASCAP  goes  the  problem  of 
selling  the  user  the  desirability  of 
the  use  of  their  very  fine  catalog 
over  that  of  their  competitors. 
ASCAP  now  faces  the  problems  of 
selling  rather  than  forcing.  To 
ASCAP,  to  BMI  and  to  broadcast- 

ers, independents  and  networks 
alike  goes  the  task  of  making 
friends.  A  task  of  learning  and  un- 

derstanding the  other  fellow's  prob- 
lems. A  task,  I  am  sure,  that  will  be 

much  more  pleasant  than  has  been 
the  battle-scarred  years  of  the  past, 
a  task  that  when  completed  will 
benefit  all  concerned.  A  task  that 
could  have  been  avoided  back  in 
1932. 

•  Instant    speed    change  —  78  or 
331/3  r.p.m. 

with  a 

HIGHER  FIDELITY! 

EASIER  OPERATION! 

STURDIER  CONSTRUCTION! 

Here's  the  portable  recorder 
that  gives  you  more  service, 
better  transcriptions,  and  less 
trouble! 

The  new  Fairchild  F-2G-3 
Recorder  is  made  to  improve 

your  quality  and  cut  your  op- 
erating and  repair  costs.  In 

dozens  of  stations,  the  Fair- 

child  F-26-3  is  doing  double 
duty  as  recording  apparatus 

for  studio  and  on-location  jobs. 
Get  full  details  on  this  con- 

venient, reliable  recorder; 

write  for  free  illustrated  litera- 
ture today] 

FAIRCHILD  PRECISION  FEATURES  GUARANTEE 

NOISE-FREE,  TROUBLE-FREE  RECORDING! 
•  New  recording  scale  in  minutes 

for  all  pitches,  both  out-in  and in-out. 
•  Floating  motor  mount  eliminates vibration. 
•  Amazing  new  cutterhead  with 

irequency  response  flat  to  8^000 
cycles. •  Instantaneous  variation  of  pitch 
and  direction  of  cut — eliminates expensive  feed  screws  ...  a 
Fairchild  exclusive. 

•  16-inch  dynamically  balanced 
turntable  with  direct  synchro- 

nous drive — assures  split-second timing. 

BROADCASTING  •  Broadcast  Advertising March  10,  1941  •  Page  49 



r^M^  PROGRAMS 

CONTROVERSIAL  is
sues  of 

interest  to  the  general  public 
are  discussed  on  the  weekly 
quarter-hour  March  of  Cali- 

fomia,  started  March  8  on  CBS 
California  stations  under  super- 

vision of  FoK  Case,  the  network's 
West  Coast  public  relations  direc- 

tor. Originating  from  the  Gov- 
ernor's mansion  in  Sacramento,  the 

series  is  to  continue  through  the 
present  half  of  the  54th  Session  of 
the  California  Legislature.  Feature 
also  will  be  a  resume  of  the  week's 
activities  in  the  Senate  and  Assem- 

bly, as  well  as  a  review  of  future 
plans.  With  Governor  Olson  and 
State  law  makers,  department 
heads  also  will  participate,  discus- 

sing both  sides  of  issues. 
*  *  * 

Legal  Perquisites 
COOPERATING  with  the  Rich- 

mond Chamber  of  Commerce, 
WRVA,  Richmond,  Va.,  has  started 
a  new  Junior  Bar  Conference  se- 

ries, on  which  local  lawyers  dis- 
cuss and  clarify  the  rights  and 

financial  benefits  of  newcomers  to 
the  military  service.  Programs  are 
supervised  by  Walter  Bishop, 
WRVA  public  relations  director. 

*  ❖  * 

In  the  Limelight 
THROWING  emphasis  on  the  work 
of  the  little  men  behind  the  various 
phases  of  sports,  such  as  pin-set- 

ters in  bowling  alleys,  trainers  at 
race  tracks,  and  others  in  the  sports 
world  who  seldom  reach  the  lime- 

light is  Sports  Slants,  recently 
started  on  KSFO,  San  Francisco. 
Jack  Gregson  handles  the  weekly 
program. 

Human  Interest  Stories 
DOWN-TO-EARTH,  homey  human 
interest  stories,  picked  up  in  his 
daily  travels  about  town,  are  re- 

lated by  Art  Baker  during  the 
four-weekly  half-hour  Art  Baker's 
Notebook,  recently  started  on  NBC- 
Pacific  Blue  stations.  Striving  to 
find  a  common  denominator  which 
makes  a  story  appealing  to  a  varied 
audience,  he  relates  happenings 
about  children,  animals,  food,  health 
and  national  heroes.  The  program, 
a  daily  feature  for  the  last  two 
years  on  KFI,  Los  Angeles,  is 
gauged  for  participating  sponsor- ship. 

*  *  * 

Aid  For  Tax  Woes 
TO  HELP  listeners  with  the  annual 
income  tax  problem,  WOR,  New 
York,  has  arranged  several  broad- 

casts by  leading  members  of  the 
New  York  State  Society  of  Certi- 

fied Public  Accountants,  giving 
pointers  on  how  to  make  out  re- 

turns prior. 
*  *  * 

Lobby  Talk 
GIVING  a  new  slant  to  the  man- 
on-the-street  idea,  KLS,  Oakland. 
Cal.,  has  started  Lobby  Forum, 
which  features  thrice-weekly  inter- 

views from  the  lobby  of  the  Hotel 
Leamington.  Eddie  Tabor  is  inter- 
viewer. 

Music  Types 

A  SYSTEM  of  typing  dance  rec- 
ords for  the  various  broadcast  pe- 
riods devoted  to  recordings  of  pop- 

ular dance  music  has  been  devised 
by  Arthur  Simon,  general  manager 
of  WPEN,  Philadelphia.  Continu- 

ing to  be  scheduled  in  15-minute 
stages,  each  stage  will  be  made  up 
of  different  types  of  musical  tem- 

pos, ranging  from  swing  to  waltzes. 
The  early  and  late  920  Club  as  well 
as  Night  Club  of  the  Air,  partici- 

pating recorded  programs,  will  be 
set  so  that  each  day  the  same  type 
of  music  will  be  heard  at  the  same 
time  on  each  15-minute  stage.  The 
system  was  devised  to  make  each 
recorded  program  represent  a  dis- 

tinct style,  with  the  announcer's 
copy  corresponding  with  the  type music  used. 

*  *  * 
Defensive  Labors 

BEHIND  the  scenes  of  the  nation's 
defense  industries  goes  the  new 
series  of  weekly  programs,  Defense 
in  the  Making,  started  March  7  on 
KYW,  Philadelphia.  An  opportuni- 

ty to  study  first-hand  the  workings 
of  the  vast  defense  industry  is  af- 

forded listeners  with  the  first  quar- 
ter-hour program  broadcast  direct 

from  the  Steam  Division  Works  of 
the  Westinghouse  plant  in  Lester, 
Pa.  Here  4,000  skilled  craftsmen 
are  working  day  and  night  to  fill 
national  defense  orders  aggregating 
more  than  $115,000,000.  Interviews 
are  conducted  with  the  general 
manager  of  the  plant,  the  foreman 
and  workers,  explaining  the  opera- 

tions going  into  defense  orders. *  *  * 

Greetings  to  Patients 
CONCEIVED  and  written  by  Vic 
Whitman,  the  twice-weekly  Hos- 

pital Hour  on  WCOU,  Lewiston, 
Me.,  gives  kids  a  chance  to  talk  to 
their  folks  in  local  hospitals.  The 
kids,  not  allowed  to  visit  in  local 
hospitals,  are  interviewed  in  the 
studio  and  talk  to  their  mothers  or 
fathers  in  the  hospital,  and  a  nurse 
at  one  hospital  tells  a  story  on  each 
program.  Hospitals  and  sanitoriums 
carry  the  broadcast  on  p. a.  sys- 

tems, and  patients  get  an  outline  of 
the  program  with  their  daily 
menus.  The  feature  highlights 
Novachord  and  string  music. 

Says  Pacific  Coast  News- 
caster John  B.  Hughes:  "INS has  been  doing  handsome 

job  on  the  foreign  side.  We 
feel  proud,  boastful  of  the 

thorough  coverage." 

INTERNATIONAL  NEWS  SERVICE 

GREASE  paint  nightly  draped  the 
features  of  Bob  Ebert,  announcer  of 
WOWO-WGL,  Fort  Wayne,  when 
he  took  part  in  several  shows 
launching  a  Civic  Theatre  drive  for 
funds.  Here  Eldon  Campbell,  spe- 

cial events  director,  catches  Ebert 
while  the  makeup  artist  performs. 

Frisco's  Charms 
EMPHASIZING  the  charm  and  cul- 

ture of  San  Francisco,  a  new  series 
of  municipal  programs,  San  Fran- cisco, the  City  of  the  Sea,  started 
March  5  on  KYA,  San  Francisco. 
The  programs  consist  of  drama- 

tized stories  of  government  activi- 
ties and  are  presented  by  the  San 

Francisco  Municipal  Radio  Players, 
made  up  of  students  of  the  U  of 
San  Francisco  and  the  San  Fran- 

cisco Junior  College.  The  presenta- 
tions are  being  written  by  Myrtle 

V.  Fitschen  and  are  under  super- 
vision of  Aeneas  Kane,  of  the 

Mayor's  office,  and  KYA  Producer Fred  Fox. 
*  *  * 

In  Your  Old  Kit  Bag 

TO  HELP  Canada's  war  effort, 
CKCL,  Toronto,  uses  the  daily  half- hour  afternoon  Pack  Up  Your 
Troubles,  to  tell  of  war  charity  af- 

fairs, air  request  numbers  of  ac- 
tive service  units,  announce  location 

of  mobile  recruiting  units  of  the 

Royal  Canadian  Air  Force,  an- nounce vacancies  in  army  and  navy 
units,  and  carry  other  features 
which  will  aid  in  the  furtherance  of 
Canada's  war  activities.  The  pro- 

gram is  conducted  Mondays  thru 
Fridays  by  Maurice  Rapkin,  and  is 
a  sustaining  feature  at  CKCL. 

*  *  * 

Identifying  Initials 
BROADCAST  from  the  sales  rooms 
of  the  sponsoring  Maguire  Auto 
Co.,  Choose  the  Clues  is  the  newest 
quiz  feature  on  WFMJ,  Youngs- 
town,  O.  Initials  of  famous  people, 
buildings  and  such  are  provided 
contestants,  along  with  other  clues, 
and  if  identifications  are  made 
within  the  60  to  100-second  limit, 
cash  prizes  ranging  from  $1  to  $5 
are  awarded.  From  time  to  time 
winners  are  given  a  chance  to 
double  their  winnings  by  answering 
questions  about  DeSoto  autos. 

*  *  * 

Feminine  Portraits 
LIVES  of  famous  ladies  are  drama- 

tized on  the  new  Drama's  Great Heroines  on  WGBI,  Scranton,  Pa. 
The  quarter-hour  feature,  created 

and  enacted  by  the  Marywood  Col- 
lege class  in  radio  technique,  pre- 
sents miniature  portraits  of  every- 

one from  Desdemona  to  Elizabeth 
Barret  Browning.  The  programs 
are  produced  under  direction  of 
John  Groller,  WGBI  production 
manager  and  radio  instructor  at  the college. 

"I'm  the  Winged  Plug— pulling  more  of  Greater  Cin- 

cinnati's 800,000  women  and  girls  into  more  of  its  3,000 

groceries  and  800  drug  stores.  Right  now,  sponsors  are 

using  my  pull  221Vz  quarter  hours  during  the  week. 

And  that,  my  friends,  is  proof  of  the  p"||jingi"' 

NBC  RED  AND  BLUE  —  5,000  WATTS  NIGHT  AND  DAY 

WSAl 
CINCINNATI'S 
OWN  STATION 

REPRESINTED     BY     INTERNATIONAL     RADIO  SALES 
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Youth's  Ideas 
OFFERING  high  school  youth  an 
opportunity  to  discuss  informally 
leading  issues  of  the  day,  KVOE, 
Santa  Ana,  Gal.,  has  started  a  se- 

ries of  weekly  half -hour  discussion 
forums,  Youth  Talks  It  Over.  Rep- 

resentative students  from  the  vari- 
ous Orange  Gounty  high  schools 

participate  in  the  impromptu  dis- 
cussions and  question  period.  The 

program  deals  with  topics  known  to 
the  students,  such  as  their  view- 

point on  education,  religion,  com- 
munity life,  jobs  or  college,  defense, 

student  government,  parents,  etc. *      *  * 
Window  Box  Progress 

CITY  DWELLERS  with  rural 
leanings  are  favored  on  WDAS, 
Philadelphia,  with  a  new  series  of 
garden  programs  for  apartment 
house  dwellers  whose  only  garden 
is  a  window  box.  Gene  Edwards, 
WDAS  production  head,  has  pr'e- pared  a  series  of  garden  boxes  in 
the  studio,  and  daily  reports  will 
be  made  on  the  progress  of  the 
planting,  with  appropriate  sugges- 

tions for  watering  and  continued 

Rural  Northwest 
DIREGTED  to  farmers  of  Oregon, 
Washington  and  Idaho,  KOIN, 
Portland,  recently  started  a  daily 
early  morning  program.  Northwest 
Farm  Reporter.  Ivan  Jones  is  com- 

mentator, with  Luke  Roberts,  agri- 
culture director  of  KOIN  prepar- 

ing the  material.  It  is  compiled 
through  cooperation  of  25  county 
agents,  as  well  as  the  U.  S.  Dept. 
of  Agriculture,  and  extension  serv- 

ices of  Oregon  and  Washington 
state  colleges. 

Lenten  Hymns 
DESIGNED  for  the  Lenten  season, 
fifteen  Ohio  stations  are  presenting 
transcribed  Great  Hymns  of  the 
Churches  every  Saturday  morning. 
The  program  features  the  Witten- 

berg Gollege  choir.  The  programs 
consist  of  a  hymn  sung  by  the 
choir;  a  narrated  history  of  the 
hymn  and  a  sketch  of  the  com- 

poser's life.  The  feature  was  tran- 
scribed at  the  college.  WGAR  is  the 

Cleveland  outlet. 

Magazine  Features 
PRESENTING  a  combination  of 
magazine  features  such  as  house- 

hold hints,  music  corner  and  other 
timely  things  is  the  new  Morning 
Magazine  of  KLS,  Oakland,  Gal. 
Bert  Symmes  edits  the  strip  with 
the  help  of  Mary  Dorr  and  Tommy Franklin. 

CAMPAIGN  QUESTIONS 

Problems  of  Mayoralty  Race 

 ^Argued  in  Seattle  

FRED  WARWICK,  of  KOMO- 
KJR,  Seattle,  recently  developed  a 
new  wrinkle  in  political  broadcast- 

ing with  a  special  full-hour  pro- 
gram on  which  he  answered  ques- 
tions bearing  on  the  local  mayor- 

alty election.  With  13  candidates  in 
the  race,  Warwick  went  to  one  of 
the  candidates,  Carroll  Carter,  and 
working  with  Carter's  campaign  as- 

sistants compiled  a  list  of  250  ques- 
tions and  answers  covering  every 

conceivable  issue  in  the  campaign. 
Day  before  the  broadcast  adver- 

tisements in  local  papers  announced 
the  "quiz"  program  and  invited  the 
public  to  phone  in  their  questions. 
As  readers  responded,  a  crew  of 
telephone  operators  at  the  station 
took  the  questions,  passed  them  on 
to  a  secretary  who  matched  an  an- 

swer to  each  question.  Then  ques- 
tion and  answer  were  read  on  the 

air  by  Warwick. *      *  * 
Courteous  Driving 

THE  MOST  courteous  driving  act 
of  the  week  reported  to  Motorists 
on  the  Move,  CFRB,  Toronto,  for 
R.  M.  Hollingshead  Co.  of  Canada 
Ltd.,  Bowmanville,  Ont.,  nets  a  spe- 

cial $5  prize  on  the  Friday  evening 
program.  Prizes  are  also  offered  for 
most  interesting  letters  in  connec- 

tion with  motoring.  Service  stations 
have  available  for  listeners  mailing 
cards  for  free  self-identifying  li- 

cense tag  key  rings. 

The  Pedestrian's  Side 
DEVOTED  to  pedestrian  safety, 
the  quarter-hour  Curbstone  Quiz 
started  March  3  on  WXYZ,  De- 

troit, under  direction  of  the  Traffic 
Engineering  Bureau  of  the  Detroit 
Police  Department.  The  thrice- 
weekly  broadcasts  originate  on 
downtown  streets,  with  Harold 
True  popping  traffic  queries  at  pas- 
sersby.  Cost  of  the  eight-week  se- 

ries is  carried  by  contributions  from 
a  group  of  local  business  concerns. ^  ^  ^ 

Bandleaders  Talk 
AS  AN  innovation  for  its  estab- 

lished Club  HIO  mythical  ballroom 
show,  WROK,  Rockford,  111.,  sends 
the  program's  m.c,  Morey  Owens, around  to  interview  name  band- 

leaders making  personal  appear- 
ances in  Rockford  or  nearby  towns. 

The  interviews  are  transcribed  and 
the  records  used  on  future  pro- 
grams. 

KIDO 

NBC 

IDAHO'S  METROPOLITAN  STATION 

serves 

JOHN  BLAIR  a  CO. 

51% 

Of  Idaho's  Total  Retail  Building 
Material  Sales 

Carnation  to  Add 
CARNATION  Co.,  Milwaukee 
(canned  milk),  in  the  early  part 
of  April  will  add  20  stations  to 
the  current  list  of  12  stations  now 
carrying  transcribed  series,  Arthur 
Godfrey  in  a  Contented  Quarter- 
Hour  three  times  a  week.  'The  pro- 

gram will  be  heard  twice  weekly 
on  the  20  additional  stations,  as 
yet  unselected.  It  is  understood  the 
markets  covered  will  include  Birm- 

ingham, Los  Angeles,  Savannah, 
Bangor,  Bay  City,  Saginaw,  Roch- 

ester, Greensboro,  Pittsburgh,  Chat- 
tanooga, Knoxville,  El  Paso,  Roa- 

noke, Seattle,  Bluefield,  Charles- ton, and  Wheeling.  Erwin,  Wasey 
&  Co.,  New  York,  handles  the  ac- count. 

Food  Relief  Discs 
FIRST  of  a  series  of  transcribed 
dramatic  programs  titled  Must 
They  Starve  has  been  issued  to  200 
stations  throughout  the  country 
through  the  radio  division  of  the 
National  Committee  on  Food  for 
the  Small  Democracies,  with  MBS 
Commentator  Boake  Carter  telling 
the  story  of  the  hunger  and  epi- 

demic now  rampant  in  Europe.  The 
quarter-hour  series,  prepared  by 
the  transcription  department  of 
WHN,  New  York,  is  designed  to 
promote  discussion  of  Herbert 
Hoover's  proposal  to  provide  relief 
for  the  70  million  persons  in  occu- 

pied territories.  Second  series  will 
be  released  later  to  325  stations. 

{behind  the  SCENES  IN  RADIO  ADVERTISING}- 

Baker  would  sign 

faster  than 

John  Hancock 

if  he  could  get  the  show  he  wants^^ 

"Dry  your  tears,  partner.  Baker's 

practically  sold." "That's what ?/ow think!  Where're 

we  going  to  get  the  'big-time,  big- 
name'  musical  show  he  wants — 

at  the  price  he's  willing  to  pay?" 
"Simple,  man,  simple.  In  NBC 
THESAURUS.  Set  up  an  au- 

dition. We  can't  miss." 
He's  right,  station  salesmen. 

Offer  that  "never  could  afford 

radio"  prospect  of  yours  a  show  from  NBC  Thesaurus  and 
watch  how  quickly  he'll  change  his  mind.  Whatever  his  program 

need— symphony,  swing,  "sweet,"  hillbilly,  concert  or  novelty 
numbers— you'll  find  the  show  he  wants  at  the  price  he's  pre- 

pared to  pay  in  NBC  THESAURUS.  All  recorded  NBC 
ORTHACOUSTIC,  too,  which  means  reproduction  at  its  best. 
Over  200  stations  now  cash  in  on  NBC  Thesaurus  but  there 

are  many  good  markets  open. 

And  here's  an  "aaide"  to  advertiners  and  agencies:  for  thai  "limited 
budget"  program  problem  consider  THESAURUS  for  spot  programs. 

Write  today  for  station  list  and  further  information. 

HESAURUS 

RCA  Bide..  Raillo  City.  N.Y. 

"A  Treasure  House  of  Recorded  Programs" RADIO  RECORDING  DIVISION 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
Merchindise  Mart,  Chicata  •  Trans-Lux  Bldg.,  Washington,  D.  C.  •  Sunset  (  Vine,  Hollirwoad 
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AGENCY 

OSCAR  MAYER  &  Co.,  Chicaso, 
(meat  products),  to  Glen  M.  Miller 
Adv.  Agency,  Chicago.  Radio  may  be 
included  in  the  future. 
SAWYER  BISCUIT  Co.,  Chicago, 
and  Manchester  Biscuit  Co.,  Fargo, 
N.  D.  &  Sioux  Falls,  S.  D.  (sub.  of 
United  Biscuit  Co.),  to  George  H. 
Hartman  Co.,  Chicago.  Radio  used. 
JOHN  G.  PATON  Corp.,  New  York 
to  Charles  W.  Hoyt  Co.,  New  York, 
for  the  promotion  of  Golden  Blossom 
Honey  and  Yuban  coffee.  Company  is 
using  participating  program  on  WOR. 
LEKTROLITE  Corp.,  Stamford 
(cigarette  lighters),  to  Roy  S.  Durstine 
Inc.,  New  York.  No  radio  plans  have 
been  announced. 
MIDWAY  Corp.  of  America,  San 
Francisco  (industrial  loans),  to  Sidney 
Garfinkel  Adv.  Agency,  San  Francisco. 
HAPPINESS  TOURS  Inc.,  Chicago 
(travel),  to  Beaumont  &  Hohman  Inc. 
Extensive  seasonal  campaign  is  planned 
for  spring  and  summer. 

SAFE-T-TEST  MILK  DEALERS, 
Buffalo  to  Ellis  Adv.  Co.  Beginning 
March  20  dealers  will  sponsor  tran- 

scribed Streamlined  Fairy  Tales  over 
WEBR. 

Movin'  Tips 

FOLLOWING  through  on  the 

industry-wide  Radio  Movin' Day  promotion,  Arthur 
Stringer,  of  NAB  Washing- 

ton headquarters,  has  sent 
to  all  U.  S.  stations  packets 
of  specially  developed  ideas 
and  materials  for  Movin'  Day activities.  Material  sent  to 
date  includes,  in  addition  to 
the  original  color  broadside, 
three  broadcast  scripts;  a 
copy  of  the  BMI-written 
Movin'  Day  theme  song;  spot 
announcement  copy ;  state- 

ments suitable  for  quotation 
on  special  broadcasts  from 
FCC  Chairman  James  Law- 

rence Fly,  FCC  Commission- 
er T.  A.  M.  Craven;  FCC 

Chief  Engineer  E.  K.  Jett. 
Mr.  Stringer  also  announced 
to  Broadcasting  that  Gover- 

nors have  agreed  to  issue 
official  Movin'  Day  proclama- tions in  their  States,  and  that 
similar  proclamations  are  ex- 

pected in  most  States  before 
March  29. 

COX  &  TANZ,  Philadelphia,  has  been 
appointed  national  representative  of 
WKMO,  Kokomo,  Ind. 

STANDARD  BRANDS,  New  York 
(coffee),  on  March  9  reduced  its  NBC 
Chase  d  Sanborn  Shoto  orchestra  from 
30  to  18  men.  Robert  Armbruster 
continues  as  musical  director.  Donald 
Dickson,  baritone,  is  reported  as  prob- 

ably leaving  the  show  following  ex- 
piration of  his  current  contract. 

"KNX  .  . . 

The  prolific  sun-drenched  San  Fernando  Valley  pro- 
vides sprawling  Los  Angeles  with  much  of  its  fruit  and 

produce.  And  groceryman  Balzer  supplies  San  Fernan- 
do Valley  families  with  much  of  their  grocery  needs. 
Asked  about  radio  influence  in  his  section  of  the 

rich  Southern  California  market,  he  names  KNX  the 
Number  One  Choice.  He  knows  what  KNX  has  done 

to  establish  brand  preferences  among  his  customers. 

People  on  the  sales  front  know 
from  actual  consumer  contact 
that  brand  preference  swings  to 
KNX-vertised  products. 

Naturally,  the  station  listened 
to  by  most  people  affects  the  buy- 

ing habits  of  most  people. 

50,000  WATTS 

COLUMBIA'S  STATION  FOR  ALL  SOUTHERN  CALIFORNIA 

Owned  and  Operated  by  the  Columbia  Broadcasting  System  •  Represented  by  RADIO  SALES 

.KNX 

lOS  ANGEIES 

Lever  Movie  Series 
(Continued  from  page  10) 

send  all  Class  A  members,  reads  as 
follows : 

The  question  of  "free  talent"  radio shows  again  has  become  an  important 
issue  to  screen  and  radio  actors. 
A  widely-ki.own  columnist  has  ap- 

proached the  Guild  seeking  approval  of 
plans  for  a  new  radio  program  on 
which  the  columnist  would  provide 
screen  actors.  The  program  would  be 
sponsored  commercially  for  profit. 

The  Guild  board  has  refused  to  ap- 
prove this  program,  and  instructs  its 

members  to  refuse  to  appear  on  the 
program  unless  such  refusal  jeopard- izes their  contractual  relationship  with 
their  employing  producers. 

While  the  columnist  conducting  the 
program  plans  to  make  some  payment 
for  actors'  services  (at  least  the  Ameri- 

can Federation  of  Radio  Artists  mini- 
mum), the  payment  would  be  far  be- low the  usual  standard  of  compensa- tion for  the  actors. 

Further,  the  total  amount  paid  by 
the  sponsor  for  the  program  probably 
would  be  far  less  than  the  usual  value 
of  the  actors  appearing  on  the  pro- 

gram. On  such  programs  it  would  be 
possible,  for  example,  to  pay  a  column- 

ist $1,500  a  week  for  providing  actors 
whose  services  are  worth  $10,000  a 
week. 

The  Guild's  Show 
Such  a  situation  is  far  different  from 

the  Gulf-Screen  Guild  radio  show.  This 
commercial  production  pays  $10,000  a 
week  for  the  actors  talent,  maintaining 
wage  scales.  Actors,  of  their  own  voli- tion donate  this  amount  to  the  Motion 
Picture  Relief  Fund.  If  one  columnist 
succeeds  in  presenting  a  "free  talent" show,  other  columnists  certainly  will 
expect  the  same  consideration  from 
actors.  Such  a  practice  depresses 
standards  of  pay  for  actors  appearing 
on  the  radio.  It  also  tends  to  deprive 
screen  and  radio  actors  of  work  at  their 
regular  rate  of  compensation. 

Under  the  Guild's  rule  No.  6  no 
member  shall  give  a  free  performance 
on  the  radio.  Acceptance  of  an  amount 
of  compensation  so  far  below  the  mem- 

bers' usual  standard  as  to  amount  to 
evasion  of  this  rule  shall  constitute 
violation  of  the  rule. 
AFRA's  national  board  has  adopted 

a  resolution  endorsing  the  Guild's  po- 
sition on  the  "free  talent"  issue,  and at  its  Feb.  6  meeting  will  adopt  a 

similar  rule. 
The  Guild  intends  to  enforce  its 

rule  and  urges  all  members  whose 
contracts  do  not  require  free  per- 

formances, to  refuse  to  appear  on  ra- 
dio shows  of  this  type.  Even  in  the 

case  of  contracts  requiring  free  radio 
performances  the  Guild  believes  the 
actor  should  vigorously  protest  against 
appearing  on  a  commercial  "free  tal- ent" show. 

Pabst  Sales  Stunt 
PABST  SALES  Co.,  Chicago  (Pabst 
beer),  on  March  15  will  hold  a  na- 

tional sales  meeting  in  the  main 
studio  of  WGN,  Chicago,  which  will 
be  broadcast  over  approximately 
125  MBS  stations.  During  the  meet- 

ing an  official  business  report  from 
the  executives  to  the  distributors 
will  be  given  and  the  advertising 
theme  for  the  future  promotion  of 
the  product  will  be  revealed.  In  ad- 

dition to  the  business  end  of  the 
meeting,  a  variety  show  with  Don 
McNeill  as  m.c,  the  WGN  orches- 

tra, under  the  direction  of  Harold 
Stokes,  the  WGN  chorus,  under  the 
direction  of  Robert  Trendler,  and 
other  entertainers  will  be  heard. 
This  is  a  one-time  performance  but 
likely  will  be  repeated  if  success- 

ful. Agency  is  Lord  &  Thomas, Chicago. 

WAGER     PAYMENT     of  Paul 
Hodges  (right),  conductor  of  the Travel  Time  program  of  WLW, 
Cincinnati,  to  Robert  E.  Dunville 
(left),  general  sales  manager  of 
th  e  Crosley  station,  is  pictured  here 
as  he  began  his  two-week  assign- 

ment of  sweeping  out  the  62,144 

square  feet  of  Cincinnati's  Union Terminal  every  night.  Bet  was 
made  when  Hodges  said  a  contest 
on  Travel  Time  offering  small  cash 
prizes  would  not  draw  5,000  en- 

tries. The  14,243  responses  proved 
Hodges  a  better  janitor  than  prog- 
nosticator. 

INDUSTRIAL  SURVEYS  Co.,  radio 
and  general  consumer  and  commercial 
research  organization  in  Chicago,  has 
established  New  York  offices  at  30 
Rockefeller  Plaza,  under  the  direction 
of  S.  G.  Barton,  vice-president.  For 
the  last  two  years  or  more  the  com- 

pany has  collected  radio  audience  data 
through  recognized  research  techniques, 
and  in  1940  conducted  the  recently  re- 

leased coverage  study  on  CBS  net 
circulation  [Broadcasting,  March  3]. 

J.  AV.  PEPPER,  chairman  of  the 
board  of  J.  W.  Pepper  Inc.,  New  York, 
has  resigned.  George  P.  Butterly  con- 

tinues as  the  agency's  president. 

SMOT.E  4^  AS  . 

fVoEti  1930  -ka  t9u-o- 

£a»nm*anA  Spendin' 

><s5.  wore, "too.  Y^s  Siff 5000W.OAY 

wilh  Western  Monlana-tCeKtcal  Idako 

Soup  Series  Extended 
I.  J.  GRASS  NOODLE  Co.,  Chi- 

cago (noodle  soup),  the  second 
week  in  February  started  a  52- 
week  schedule  of  two  weekly  five- 
minute  participations  in  the  Home 
Forum  on  WRC,  Washington.  Firm 
is  currently  using  five-weekly  par- 

ticipations in  the  home  economics 
program  on  WMCA,  New  York, 
and  two-weekly  participations  in 
the  home  economics  program  on 
WGY,  Schenectady.  Agency  is 
Charles  Silver  &  Co.,  Chicago. 
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Mr.  Pellegrin 

Pellegrin  Named 

To  NAB  Position 

Good-Will  Assignment  for 
Industry  Is  Contemplated 
CONTEMPLATING  expansion  of 
promotional  activity  on  an  industry- 

wide basis,  the  NAB  last  week  an- 
nounced apponitment  of  Frank  E. 

Pellegrin,  general 
sales  manager  of 
Central  States 
Broadcasting  Sys- 

tem, as  director  of 
its  Bureau  of  Ra- 
d  i  o  Advertising 
beginning  April  1. 

mK-—~^^^^m  Nominally,  M  r . 
■  ̂   ̂ ^^^k  Pellegrin  succeeds Samuel  J.  Henry 

Jr.,  who  resigned 
last  month,  but 

the  scope  of  the  Bureau's  activity 
will  be  altered  considerably  under 
the  direction  of  the  Sales  Managers' Division. 

With  KOIL,  KFAB  and  KFOR 
as  general  sales  manager  for  the 
last  three  years,  Mr.  Pellegrin  is 
well-known  in  midwestern  radio.  He 
was  formerly  public  relations  di- 

rector of  Creighton  U  in  Omaha, 
of  which  he  is  a  graduate. 

Good-Will  Function 

The  NAB  executive  committee, 
at  a  special  meeting  in  New  York 
last  month,  tentatively  approved 
the  Pellegrin  appointment.  Don 
Searle,  general  manager  of  the 
three  stations,  interposed  no  ob- 

jection. He  has  not  yet  announced 
Mr.  Pellegrin's  successor. 
The  executive  committee  re- 

viewed plans  under  which  the  scope 
of  the  Bureau  of  Radio  Advertising 
would  be  enlarged,  performing  an 
ambassadorial  job  for  the  industry 
as  a  whole. 

Mr.  Pellegrin,  33,  is  president  of 
the  Junior  Chamber  of  Commerce 
of  Omaha  and  national  director  for 
Nebraska  of  the  U.  S.  Chamber  of 
Commerce.  He  has  had  radio  expe- 

rience in  selling,  writing,  producing 
and  announcing,  but  with  emphasis 
on  commercial  operations.  Last 
June  he  was  named  Omaha's  "Out- 

standing Young  Man  of  1940"  and 
received  the  special  U.  S.  Junior 
Chamber  award  for  contributing 
outstanding  civic  service  to  Omaha 
during  the  year.  His  hobbies  are 
photography  and  golf. 

Sam  Henry  Appointed 
APPOINTMENT  of  Samuel  J. 
Henry  Jr.,  recently-resigned  direc- 

tor of  the  bureau  of  radio  advertis- 
ing of  NAB,  as  director  of  the 

radio  department  of  Vincent  Tutch- 
ing  &  Associates,  Washington  ad- 

vertising and  publicity  agency,  was 
announced  by  that  agency  last 
week.  Prior  to  his  association  with 
the  NAB  in  1939,  Mr.  Henry  was 
advertising  and  sales  promotion  di- 

rector of  World  Broadcasting  Sys- 
tem, New  York. 

Where  Aluminum-Base  Recording  Discs  Are 

Used  and  in  What  Proportions 

52% 
APPROXIMATELY  1,500,000  pounds  of  aluminum  is  used 
annually  for  the  aluminum-base  recording  discs,  and  prob- 

ably 800,000  pounds  of  this  goes  for  records  used  by  the 
broadcasting  industry,  which  is  by  far  the  largest  consurner. 
According  to  this  graph,  developed  by  National  Audio  Devices 
Corp.,  one  of  the  largest  disc  manufacturers,  52%  of  the 
aluminum  poundage  used  in  this  field  is  employed  to  manu- 

facture discs  for  use  by  broadcasters,  either  for  transcribed 
programs  or  reference  recording.  The  demand  for  discs  has 
grown  in  all  the  other  fields,  as  in  radio,  but  broadcasting 
remains  the  prime  individual  user.  It  is  estimated  the  1,500,- 
000  pounds  represents  from  .2  to  .3%  of  the  national  produc- 

tion of  aluminum.  Among  the  listed  users  of  transcriptions, 
"home  recording",  "educational  institutions"  and  "govern- 

ment departments"  are  cited  as  less  important  than  other  de- 
mands, with  "radio"  classed  as  at  least  a  necessary  "semi- 

defense"  industry  so  far  as  its  functions  are  concerned. 

12% 
12% 

HOME 
RECORDING 

EDUCATIONAL 
INSTITUTIONS GOVERNMENT DEPARTMENTS MOTION  PICTURE INDUSTRY PHONOGRAPH RECORDS 

Bill  Proposes  Daylight  Saving 

{Continued  from  page  9) 

WQXR,  New  York,  and  WINN,  Louis- 
ville, have  appointed  The  Foreman  Co., 

as  national  representatives. 

defense  measure  and  was  patterned 
after  the  World  War  daylight  sav- 

ing law. 
Based  on  four  time  zones  in  the 

United  States  and  one  covering 
Alaska,  the  McLean  proposal  pro- 

vides that  the  standard  time  of 
each  zone  will  govern  the  movement 
of  all  common  carriers  in  interstate 
or  foreign  commerce,  as  well  as 
legal  acts,  with  standard  time  ad- 

vancing one  hour  during  the  day- 
light saving  season. 

Commenting  on  his  proposal.  Rep. 
McLean  declared: 

"There  is  a  growing  recognition 
in  all  quarters  that  everything  pos- 

sible must  be  done  to  speed  up  the 
defense  program.  Recently  repre- 

sentatives of  large  industrial  and 
commercial  interests  have  empha- 

sized the  advantages  to  this  coun- 
try of  reestablishing  National  Day- 

light Saving,  such  as  we  had  under 
the  law  of  March  19,  1918. 

N.  Y.  Merchants  Stand 

"Last  week  the  executive  com- 
mittee of  the  Merchant's  Assn.  of 

New  York,  which  for  years  has 
been  the  leading  advocate  of  day- 

light saving  in  the  United  States, 
recommended  the  re-enactment  of 
the  national  law.  From  this  organ- 

ization, as  well  as  from  many 
others,  I  have  received  convincing 
evidence  that  in  the  present  crisis 
such  a  law  is  desirable.  It  would  be 
both  a  conservation  and  a  produc- 

tion measure,  serving  to  improve 
the  health  of  the  nation,  to  increase 
the  energy  and  the  morale  of  work- 

ers and  thus  to  intensify  the  effort 

on  which  we  are  engaged." 
Listing  advantages  of  the  na- 

tional daylight  saving  plan.  Rep. 
McLean  said: 

"First  and  most  important  it 
would  tend  to  conserve  and  promote 
the  public  health  because  of  the 
extra  hour  of  daylight  available  to 
workers  for  healthful  outdoor  rec- 

reation. It  will  promote  efficiency 
among  workers  by  enabling  them 
to  carry  on  a  larger  proportion  of 
their  activities  in  the  early  part 
of  the  day  and  during  daylight 
hours  and  with  less  need  for  the 
eye-strain  which  comes  with  work 
under  artificial  light. 

"Daylight  saving  tends  to  reduce 
accidents.  It  has  been  determined 
as  a  result  of  accurate  studies  that 
a  majority  of  industrial  accidents 
occur  during  the  closing  hours  of 
the  day  when  artificial  light  is  re- 

quired. In  cases  where  overtime  is 
required,  it  will,  in  many  instances, 
permit  this  work  to  be  done  during 
daylight  hours. 
"On  the  conservation  side,  day- 

light saving  not  only  permits  the 
home-growing  of  foodstuffs,  but  it 
reduces  the  consumption  of  coal, 
gas  and  electricity.  Finally,  passage 
of  a  national  daylight  saving  law 
would  eliminate  the  confusion  which 
now  exists  during  several  months 
in  the  United  States  through  the 
operation  of  daylight  saving  in  cer- 

tain parts  of  the  country  and  its 
non-observance  elsewhere." 

DEPARTING  FROM  the  usual  radio 
policy  of  affording  political  time  on 
a  commercial  basis  only,  WMCA,  New 
York,  has  scheduled  equal  free  facili- 

ties to  the  Democratic,  Republican  and 
American  Labor  candidates  for  the 
Congressional  vacancy  in  the  17th  New 
York  district.  Candidates  may  also  buy 
additional  time  for  other  talks. 

Sales  Managers  Place 

Merchandising  Problem 

On  Convention  Agenda 

THE  WHOLE  question  of  mer- 
chandising practices  of  broadcast 

stations  will  be  discussed  at  the 
annual  meeting  of  the  NAB  Sales 
Managers'  Division  during  the 
convention  May  12-15  in  St.  Louis, 
E.  Y.  Flanigan,  commercial  mana- 

ger of  WSPD,  Toledo  and  chairman 
of  the  Division,  announced  last 
Wednesday.  Referring  to  the  recent 
editorial  in  Broadcasting  titled 
"Don't  Give  It  Away,"  urging  NAB 

convention  action  on  merchandising- limitations,  Mr.  Flanigan  said  the 
topic  definitely  had  been  scheduled. 

Although  merchandising  has  been 
a  "bone  of  contention,"  the  Toledo 
broadcaster  asserted  that  some  sta- 

tions have  done  an  outstanding 

job  and  that  it  is  "'rather  hard  to predict  just  how  the  suggestion  of 
an  amendment  to  the  commercial 
code  would  be  received,  as  no  one 
likes  to  be  regimented  to  a  definite 
rule  of  measurement. 

"Frankly,  on  some  stations,  mer- 
chandising may  be  considered  an 

evil,  and  on  others,  a  virtue.  Yet, 
it  is  quite  hard  to  put  a  definite 
limit  on  exactly  how  much  should 
be  done  for  a  particular  selling 
job.  This  has  always  been  a  prob- 

lem for  the  sales  managers,  and  I 
assure  you  that  it  will  be  one  of 
the  subjects  under  discussion  at 
our  annual  meeting  in  St.  Louis." 

Plagiarism  Denied 
DENIAL  that  the  song  "Gypsy 
Moon",  published  by  Broadcast Music  Inc.  in  the  name  of  Jack 
Stanley,  Hollywood  orchestra  lead- 

er, was  pirated  from  an  ASCAP 
writer,  was  entered  on  the  Los  An- 

geles county  records  in  late  Febru- 
ary. Disclaimer  was  filed  in  answer 

to  a  $50,000  plagiarism  suit  brought 
against  Stanley,  Joan  Whitney, 
lyricist-vocalist,  and  BMI  by  Charles 
Rosoff,  ASCAP  composer,  and  Ade- 

laide Halpern.  Plaintiffs  assert  that 
they  collaborated  in  writing  the 
song  "That  Gypsy  Moon",  many 
years  ago,  and  that  it  was  subse- 

quently pirated  by  the  defendants. 
In  the  deposition  Stanley  said  that 
he  had  long  used  the  number  as  a 
signature  song  for  his  orchestra  on 
a  local  station. 

Meade  Gets  TSN  Post 

CHARLES  B.  MEADE,  formerly 
manager  of  KNOW,  Austin,  Tex.,  and 
veteran  of  17  years  in  radio,  has  been 
named  program  director  and  produc- 

tion manager  of  the  Texas  State  Net- work. Meade  started  his  radio  career 
in  1924  at  WLW,  Cincinnati,  and 
went  to  Texas  in  1989  as  KFJZ  sales- 

man and  TSN  actor.  He  was  commer- 
cial manager  of  KFJZ  from  Septem- 
ber, 1939,  to  January,  1940,  when  he 

became  manager  of  KNOW,  only  re- 
cently giving  up  his  KNOW  duties  to 

assume  his  present  capacity.  From 
1931  to  1938  Meade  was  vice-president of  J.  Ralph  Corbett  Inc.,  marketing, 
merchandising  &  national  sales  repre- sentatives for  WLW. 

WHITE  Laboratories,  Newark  (Feen- 
a-mint),  on  March  30  will  shift  Double 
or  Nothing,  heard  Sundays  on  MBS 
at  6-6  :30  p.m.,  from  New  York  to  Cin- 

cinnati for  the  one  broadcast.  Program 
will  be  broadcast  from  Cincinnati 
Music  Hall,  and  will  be  part  of  local 
community  chest  drive  with  Mayor 
Tom  Stewart,  Bueky  Walters  and  Paul 
Derringer  of  the  Cincinnati  Reds  as 
guests  William  Esty  &  Co.,  New  York, 
handles  the  account. 
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UNITED  PRESS 

I    The    Norfhwest's    Best  I 
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WTCN 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUL 

Owned  and  Operated  by 
sr.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 
TRIBUNE  and  TIMES  TRIB- 
lUNE. 
ft    PETERS,     INC.  —  Natl.  lap. 

BIG  LEAGUE  baseball's  star  players, 
managers,  rookies  and  coaches  are  be- 

ing presented  in  a  special  transcribed 
Spring  Training  series  conducted  by 
Pat  Flanagan,  WBBM-CBS,  Chicago, 
sports  announcer,  on  WBBM  each 
Tuesday,  Thursday  and  Saturday 
through  April  5.  Flanagan  is  visiting 
10  teams  in  seven  Florida  towns.  Pro- 

grams are  recorded  at  the  various 
league  training  camps.  Series  is  spon- 

sored by  Stephano  Bros.,  Philadelphia 
( Marvels  cigarettes ) . 

WITH  the  idea  of  stressing  "public 
service"  type  programs  this  spring, WMCA,  New  York,  is  preparing  a 
Night  School  of  the  Air  series  with 
professors  from  eight  New  York  uni- 

versities discussing  various  subjects 
on  each  of  the  five  weekday  nights. 
Also  in  preparation  is  a  script  pro- 

gram titled  Doctors  for  Defense,  by 
John  Wayne. 

APPROXIMATELY  $40,000  in  dona- 
tions was  received  by  the  Greek  War 

Relief  Society  as  a  result  of  its  four- 
hour  broadcast  from  11  p.m.  to  3  a.m. 
March  1  on  WBNX.  New  York.  Six 
Greek  orchestras,  radio,  stage,  concert 
stars  and  civic  notables  partieipatad 
on  the  program  More  than  $2,000  in 
small  bills  was  collected  at  the  studio 
from  listeners  who  came  in  to  give 
their  donations. 
PROGRAM  PLANNING  BOARD  in 
the  National  Youth  Administration 
Radio  Workshop  has  prepared  three 
new  patriotic  shows  to  replace  the 
broadcasts  which  have  been  discon- 

tinued because  of  a  cut  in  NYA  per- sonnel. See  America  First  features 
the  newly  formed  NYA  military  band 
and  starts  March  17  on  WNYO,  New 
York's  Municipal  station.  Native American  music  is  heard  on  Song  of 
America,  which  started  March  1,  and 
Promise  of  America  starts  March  1.S 
with  weekly  dramatizations  of  youth's part  in  the  building  of  America. 
WOR,  New  York,  has  arranged  its 
Sunday  schedule  to  include  an  hour 
and  a  half  of  children's  programs  from 
8 :30-10  a.m.  Programs  are  First  Of- 

fender, a  dramatic  series  based  on 
prison  case  histories ;  Uncle  Don 
Reads  the  Comics,  and  This  Wonderful 
World,  Bob  Emery's  natural  history 

quiz. KLZ,  Denver,  is  presenting  a  new 
program,  Colorado  Speaks.  Wednesday 
nights  featuring  a  round-up  of  edi- 

torial opinion  from  Colorado  news- 
papers. Fred  Fleming,  KLZ,  news  edi- 

tor and  Derby  Sproul,  handle  the  pro- 

gram. KSFO,  San  Francisco,  recently  pur- 
chased a  Pontiac  station-wagon,  with 

which  to  transport  crew  and  equip- 
ment to  special  events.  The  car  is  air- conditioned  and  heated  and  equipped 

for  all  types  of  pick-ups. 

FIEE 

NBC  Trophies 

NBC's  international  division 
looks  like  the  headquarters  of 
an  African  safari  these  days 
with  the  gifts  sent  in  by  an 
admirer  of  shortwave  broad- 

caster Arthur  Deter  from 
Angola,  Portuguese  East 
Africa.  Fan  is  S.  B.  Coles,  a 
radio  engineer,  who  has  al- 

ready sent  Deter  a  leopard 
skin,  a  zebra  skin,  one  12-foot 
python  skin  and  the  horns  of 
an  unidentified  beast.  The 
trophies  will  be  hung  on  the 
walls  of  the  international  di- 

vision along  with  letters  re- 
ceived from  all  over  the  world 

from  listeners  to  NBC's shortwave  broadcasts. 

WINS  Plans  to  Build 

New  Studios  by  Summer 
WINS,  New  York,  following  the  re- 

cent grant  by  the  FCC  to  increase 
its  power  to  50,000  watts,  has  an- 

nounced plans  to  move  about  June 
1  from  East  58th  St.  to  new  studios 
at  23-31  W.  43d  St.  According  to 
C.  H.  Hackett,  managing  director, 
the  station  will  occupy  an  entire 
floor  of  the  building  and  will  erect 
eight  "floating"  studios,  five  large and  three  smaller  ones,  together 
with  an  auditorium. 

Modern  RCA  equipment  will  be 
used  in  the  studios  and  control 
rooms.  Some  of  it  is  not  yet  in  pro- 

duction but  will  be  available  when 
WINS  occupies  its  new  quarters. 
Final  details  on  the  new  directional 
antenna  the  station  plans  to  erect 
at  its  present  transmitter  site  at 
Carlstadt,  N.  J.,  have  not  yet  been 
completed,  and  no  construction  com- 

pany has  been  appointed  for  the 
work,  which  will  be  under  the  di- 

rection of  Paul  Von  Kunits,  WINS 
chief  engineer. 
The  station  announced  it  has 

terminated  its  affiliation  with  the 
New  York  Broadcasting  System,  of 
which  it  was  the  key  station  prior 
to  the  first  of  this  year. 

WPEN,  PHILADELPHIA,  has  in- 
augurated an  "on-the-hour"  schedule for  news  broadcasts.  From  7  a.  m.  to 

midnight  closing  daily,  every  available 
on-the-hour  spot  will  be  utilized  for 
a  five-minute  news  broadcast. 

WIBG,  GLENSIDB,  PA.,  salutes  de- 
fense industries  on  its  early-morning 

Dawn  Busters  recorded  show.  The  va- 
rious quarter-hour  periods  are  dedi- 

cated to  the  early  risers  who  work  at 
the  Philadelphia  Navy  Yard,  the 
Frankford  Arsenal,  Quartermasters 
Divisions,  various  ship-building  con- 

cerns and  other  firms  in  the  station's 
listening  area  engaged  in  national defense  work. 

KOA,  Denver,  on  March  14  will  be 
host  to  1,100  radio  servicemen  of  the 
Rocky  Mountain  region  at  a  special 
meeting  to  discuss  the  March  29  real- 

location under  the  Havana  Treaty. 

WTMJ,  Milwaukee,  in  support  of  the 
defense  program  broadcasts  a  weekly 
15-minute  transcription  prepared  by 
the  U.  S.  Army  recruiting  service; 
Life  in  the  Army,  weekly  transcribed 
program  by  Wisconsin  draftees  at 
Camp  Beauregard,  La.,  and  Johnny Gets  His  Wings. 

BRITISH  UNITED  PRESS  an- 
nounces that  CJIC.  Sault  Ste.  Marie. 

Ont..  and  CKRN,  Rouyn,  Que,,  started 
BUP  service  early  in  March. 

TO  MAKE  SURE  of  get- 
ting  the  audience  of  Nova 
Scotia's  most  thickly  pop- 

ulated area  it  is  hardly 
necessary  to  stress  the  fact 
that  the  station  is  

CHNS 

Halifax,  Nova  Scotia 

JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 

Representatives 

CRASH  of  an  Eastern  Airlines 
plane  just  outside  Atlanta  Feb.  27 
meant  a  busy  day  for  the  staff  of 
WGST,  CBS  outlet  in  Atlanta.  At 
a  news  flash  on  the  catastrophe 
CBS'  Washington  and  Charlotte 
keys.  WJSV  and  WBT,  asked 
WGST  to  cover  for  them  early  the 
morning  of  Feb.  27.  Contacting 
EAL  Operations  Manager  Pabst  in 
Atlanta,  WGST  gave  listeners  early 
word  on  the  death  of  Rep.  Byron 
(D-Md.)  and  the  survival  of  Capt. 
Eddie  Rickenbacker,  president  of 
the  airline.  Installing  lines  into  the 
local  Piedmont  Hospital,  the  sta- 

tion later  in  the  morning  carried  a 
brief  comment  from  Capt.  Ricken- 

backer through  Dr.  Louie  D.  New- 
ton, pastor  of  the  Druid  Hills  Bap- 
tist Church,  and  interviewed  other 

survivors.  WSB,  Atlanta,  also  cov- 
ered the  disaster,  starting  with  a 

5:30  a.m.  announcement  on  the 
Dixie  Farm  Hour  and  an  ©n-the- 
spot  description  of  the  crash  scene. 
Gathered  outside  Capt.  Rickenback- 
er's  door  at  the  hospital  are  Gor- 

don Eaton,  WGST  announcer 
(squatting) ;  Dan  Buchanan,  engi- neer (bending  over)  ;  Ellis  Holmes, 
of  WGST  (standing,  left) ;  Dr. 
Newton;  John  Fulton,  WGST  pro- 

gram director  (right). 

KFBC,  Cheyenne,  Wyo.,  handled  three 
500-mile  remote  control  broadcasts  re- 

cently when  it  covered  a  three-game 
trip  of  the  U  of  Wyoming  basketball 
team.  Broadcasts  were  originated  at 
Brigham  Young  U,  Provo,  Utah ; 
Utah  U,  Salt  Lake  City;  and  Utah State  U,  Logan. 

AVHOP,  Hopkinsville,  Ky.,  on  Feb. 
26  started  a  new  series  of  weekly 
quarter-hour  educational  programs. 
For  the  first  program  the  art  instruc- tion class  of  the  fourth  and  fifth  grades 
of  the  Virginia  Street  grade  school 
was  broadcast  direct  from  the  class- room. Classes  in  other  local  schools 
listened  to  the  radio  instruction  on 
receivers  donated  by  local  merchants. 

WSB,  Atlanta,  observing  its  19th  an- niversary on  the  air  March  15,  pub- 
lished a  special  edition  of  the  monthly 

WSB  Retailers  Netvs  containing  a  fac- 
simile of  its  "birth  certificate",  a 1922  telegram  from  the  Department  of 

Commerce  authorizing  the  new  station. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA! 

50,000  WATTS OAT  AND  NIGHT 
COLUMBIA  AND  MUTUAL  NETWORKS 
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EXPANDING  the  half-hour  Concert 
t  Hours  program,  MBS  is  presenting  a 
I  series  of  programs  titled  Chioagoland 
I  Hour  in  the  Saturday  10-11  p.m.  period 
formerly    occupied    by    the  Chicago 
Theatre  of  the  Air.  Col.  Robert  R. 
McCormick,  editor  and  publisher  of 
the    Chicago    Tribune,    continues  his 
Concert  Hour  discussions,  and  special 
dramatic  productions  are  presented  to- 

gether with  Henry  Weber  conducting 

WELI,  New  Haven,  Conn.,  cooperat- 
ing with  the  local  chamber  of  com- 

merce, the  State  Trade  School  Com- 
mittee and  board  of  education,  on 

March  3  starts  a  series  of  nightly  quar- 
ter-hour interviews  with  students  in 

the  Hartford  State  Trade  School.  Dur- 
ing the  two  weeks  the  programs  are  to 

be  carried,  the  students  will  be  inter- 
viewed as  they  work  at  their  benches 

or  in  classrooms. 

MORE  THAN  1,100  radio  service 
men  of  the  Rocky  Mountain  region 
are  expected  to  attend  a  special  meet- 

ing at  the  KOA,  Denver,  studios  on 
March  14  when  changes  in  radio  re- 

ceiving equipment  made  necessary  by 
the  frequency  changes  effective  March 
29,  will  be  discussed.  KOA,  as  host, 
will  provide  entertainment  and  re- 

freshments, according  to  Lloyd  E. 
Yoder,  station  manager,  who  pointed 
out  that  only  two  stations  in  Colorado 
will  not  change  their  frequencies  which 
means  that  all  owners  of  push  button 
radios  will  have  to  make  changes  in 
dialing  apparatus. 

WJBK,  Detroit,  starting  with  a  dra- 
matic sketch  Feb.  22  on  the  life  of 

George  Washington,  is  presenting  a 
weekly  foreign-language  program  in 
Polish,  Lives  of  American  Presidents. 
Directed  by  Anthony  Altschuler  and 
produced  by  Eugene  Konstantynowicz 
with  a  staff  of  14  Polish  actors,  the 
broadcast  is  heard  each  Saturday 
morning  on  a  sustaining  basis  giv- 

ing historical  episodes  in  the  careers 
of  our  ex-presidents. 

MBS  Sales  Up 
GROSS  TIME  SALES  of 
MBS  in  February,  1941,  to- 

taled $442,157,  an  increase 
of  31%  over  the  $337,649  to- 

tal for  the  same  month  of 
1940.  First  two  months  of 
this  year  showed  total  MBS 
time  sales  of  $947,388,  up 

44.6%  over  last  year's  $655,- 
378  for  the  same  period. 

Goodkind  Loses  Suit 
SUIT  of  M.  Lewis  Goodkind,  executive 
of  Goodkind,  Joice  &  Morgan,  Chicago 
agency,  asking  $12,000  damages  from 
John  and  Ernest  Hix,  Hollywood  ra- 

dio producers,  was  dismissed  March  3 
in  Los  Angeles  Superior  Court.  Good- 
kind  contended  that  sum  was  due  him 
as  commission  in  making  a  deal  with 
Colgate-Palmolive-Peet  Co.  (Palmolive 
Shaving  Cream),  for  sponsorship  of 
the  CBS  John  Hix  Strange  as  it  Seems 
radio  series.  Court  upheld  Ernest 
Hix's  contention  that  he  alone  had 
been  responsible  for  the  radio  place- ment of  the  cartoon  feature. 

CHESTER  EXPLAINS 

CBS  LATIN  CREDO 
THE  CREDO  of  CBS  in  extending 
its  activities  into  Latin  America 
was  expressed  by  Edmund  Chester, 
CBS  dii'ector  of  Latin  American 
relations,  in  an  address  given  Feb. 
28  before  the  first  International 
Conference  of  the  School  of  the 
Air  of  the  Americas: 
"CBS  System  is  not  embarking 

on  a  campaign  to  save  Latin  Amer- 
ica from  anything.  It  does  not  plan 

to  fill  the  air  with  brash  propa- 
ganda. It  does  expect  to  use  its  fa- 
cilities for  the  unimpeachable  pur- 

pose of  letting  the  peoples  of  Latin 
America  know  us  as  we  really  are 
— in  our  everyday  life,  and  of  let- 

ting the  people  of  the  United  States 
know  the  real  Latin  America. 

"CBS  will  not  try  to  force  North 
American  culture  on  Latin  America 
any  more  than  it  will  try  to  force 
Latin  American  culture  on  the 
United  States.  CBS  hopes  to  de- 

liver to  Latin  America  the  best  that 
we  have  in  the  United  States  and 
accept,  in  exchange,  the  best  in 
Latin  American  culture. 

"We  have  faith  in  our  belief  that 
international  friendship  can  best  be 
promoted  through  international  un- 

derstanding. To  that  doctrine  CBS 
dedicates  its  efforts." 

STUDENTS  of  Granby  High  School, 
Norfolk,  Va.  are  presenting  their  own 
program  weekly  over  WTAR,  writing 
and  producing  it  themselves.  Bill 
Searle,  assistant  production  manager 
of  the  station,  who  conducts  classes 
at  the  high  school  in  radio,  super- 

vises the  programs. 

FREE  & 
PETERS,  Inc. 

NAT'L  REPRESENTATIVES COLUNBIAJX 
FORT  JACKSON'S 

40,000  MEN 
•  WITHIN  5  MILES 

Hamm  Buys  News 
THEODORE  HAMM  BREWING 
Co.,  St.  Paul,  on  March  3  started 
six-weekly  five-minute  nf,ws  pro- 

grams in  five  markets.  Stations  are 
WDAY,  Fargo,  N.  D.;  WNAX, 
Yankton,  S.  D.;  WMBD,  Peoria, 
111.;  KOIL,  Omaha  and  KFAB,  Lin- 

coln, Neb.  All  contracts  are  for  26 
weeks,  except  the  one  for  WMBD, 
which  is  for  13  weeks.  Agency  is 
Mitchell-Faust  Adv.  Co.,  Chicago. 

Durkee  Discs 

DURKEE  FAMOUS  FOODS,  Chi- 
cago (Margarine),  on  Feb.  28 

started  a  26-week  schedule  of 
thrice  -  weekly  one  -  minute  tran- 

scribed announcements  on  approxi- 
mately 20  stations.  Agency  is  C. 

Wendel  Muench  &  Co.,  Chicago. 

Added  Power  Authorized 

For  KSFO,  in  Des  Moines 
KSO,  Des  Moines,  was  authorized 
March  4  to  increase  its  night  power 
from  1,000  to  5,000  watts  on  1430 
kc,  in  a  decision  by  the  FCC.  The 
station  transmitter  will  be  located 
at  the  same  site  as  KRNT,  sister 
station  operated  by  the  Cowles  in- 

terests. A  directional  antenna  will 
be  used  at  night. 

WKZO,  Kalamazoo,  was  granted 
an  increase  in  day  power  from  1,000 
to  5,000  watts  on  590  kc.  It  will  con- 

tinue to  use  1,000  watts  at  night. 
WFHR,  Wisconsin  Rapids,  Wis., 
was  granted  an  increase  from  100 
watts  night,  250  watts  day,  to  250 
watts  fuUtime  on  1310  kc. 
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FEDERAL  COMMUNICATION  COMMISSION 

■MARCH  1  TO  MARCH  7,  INCLUSIVE- 

Decisions  .  .  . 

KPHO,  Phoenix,  Ariz. — Granted  CP  new transmitter. 
MARCH  4 

WBLK,  Clarksburg,  W.  Va.— Granted 
voluntary  assignment  license  from  the  Ex- 

ponent Co.,  licensee,  to  Charleston  Broad- 
casting Co.,  licensee  of  WCHS,  in  exchange 

for  $29,000  of  Charleston  Broadcasting  Co. 
7%  cumulative  preferred  stock  to  be  issued. 
WPAR,  Parkersburg,  W.  Va. — Granted 

authority  transfer  47  shares  of  common 
stock  from  The  Exponent  Co.  to  Charles- 

ton Broadcasting  Co.  (present  owner  of 
47%)  of  voting  stock  ownership  in  Ohio 
Valley  Broadcasting  Corp.  in  exchange  for 
$17,500  of  Charleston  Broadcasting  Co.  7% 
cumulative  preferred  stock  to  be  issued. 
(These  applications  are  two  of  a  series 
toward  consolidation  into  Charleston  Broad- 

casting Co.  of  radio  interests  controlled  or 
held  by  John  A.  Kennedy  and  his  wife 
who  together  own  control  over  licensee 
corp.  through  control  over  Exponent  Co. 
and  Charleston  Broadcasting  Co.) 
KARM.  Fresno,  Cal. — Granted  consent 

assign  license  from  Gilbert  H.  Jertberg, 
executor  of  George  Harm,  to  KARM,  the 
George  Harm  Station,  a  corporation. 
WFHR,  Wisconsin  Rapids,  Wis. — Granted 

modification  license  to  250  w  unl. 
WJOB,  Hammond,  Ind. — Granted  modifi- cation license  to  unl. 
KSO,  Des  Moines — Granted  CP  increase 

to  5  kw  unl.  directional  N. 
WGES,  Chicago — Granted  CP  move  trans- 

mitter, new  transmitter,  directional,  in- 
crease to  5  kw  unl. 

WKZO,  Kalamazoo,  Mich. — Granted  in 
part  CP  increase  D  to  5  kw,  new  trans- 

mitter. " 
WLLH,  Lowell,  Mass. — Granted  regular 

license  for  synchronous  station  at  Lawrence. 
SET  FOR  HEARINCJ — WSNJ,  Bridge- 

ton,  N.  J.,  application  booster  station  in 
Camden  ;  WERE,  Wilkes-Barre,  Pa..  CP 
synchronous  station  at  Scranton,  NEW, 
Mid-American  Broadcasting  Corp.,  Louis- 

ville, CP  1040  kc  (1080  under  treaty)  1  kw 
5  kw  LS  directional  unl.  :  WMAS,  Spring- 

field, Mass.,  CP  change  to  880  kc  1  kw  5 kw  D  etc. 
MARCH  5 

NEW,  Enrique  Abarca  Sanfeliz,  San 
Juan,  P.  R. — Proposed  decision  granting 
CP  580  kc  1  kw  5  kw  D  unl.,  and  denying CP  to  United  Theaters  Inc. 
NEW,  Edwin  H.  Armstrong,  Alpine, 

N.  J.— Granted  CP  FM  43.1  mc  15,610 sq.  miles  12,200,000  population. 
NEW,  Moody  Bible  Institute  of  Chicago 

—Granted  CP  FM  47.5  mc  10,800  sq.  miles 4,500.000  population. 
NEW,  Stromberg-Carlson  Tel.  Mfg.  Co., 

Hochester — Granted  CP  FM  45.1  mc  3,200 sq.  miles  585.000  population. 
MISCELLANEOUS— KGGF,  Coffeyville, 

Kan.,  granted  license  renewal  on  temporary 
basis  pending  action  on  application  for 
CP  ;  KQW,  San  Jose,  Cal.,  granted  license 
renewal  on  temporary  basis  pending  action 
on  application  for  CP. 

MARCH  6 
WCAM.  Camden  ;  WCAP,  Asbury  Park  ; 

WTNJ,  Trenton — Hearing  set  for  3-10-41 continued  one  month. 
WBOC,  Salisbury,  Md.— FCC  determined 

renewal  application  should  specify  1230  kc. 
MISCELLANEOUS  —  WDAS,  Philadel- 

phia, dismissed  motion  to  continue  hearings 
on  WCAM,  WCAP,  WTNJ;  WGST,  At- 

lanta, granted  continuance  hearing  to 
5-1-41. 

Applications  .  .  . 
MARCH  1 

WBNX,  New  York — CP  1380  kc  under 
treaty,  change  antenna. 
WOV,  New  York — License  as  modified 

to  increase  power,  asking  1130  kc  under 
treaty. 
WBRY,  Waterbury,  Conn. — Modification 

CP  as  modified  increase  power  etc.,  asking 
change  to  560  kc  1  kw,  new  transmitter. 
NEW,  James  F.  Hopkins  Inc.,  Ann  Ar- 

bor, Mich. — CP  1560  kc  under  treaty  1  kw 
unl.  directional,  amended  to  1600  kc  under 
treaty  change  antenna. 
WALB,  Albany,  Ga. — Modification  CP 

as  modified  asking  1590  kc  under  treaty. 

KSWO,  Lawton,  Okla. — Modification  CP new  station  asking  1130  kc  under  treaty. 
NEW,  Homer  Rodeheaver,  Winona  Lake, 

Ind. — CP  1480  kc  under  treaty  1  kw  D. 
KMYR,  Denver  —  Modification  CP  as modified  new  station  for  1340  kc  under 

treaty. 
NEW,  Barclay  Craighead,  Butte,  Mont. — CP  1500  kc  250  w  unl. 

MARCH  4 
NEW,  Washington  Broadcasting  Co., 

Washington,  Pa.— CP  1420  kc  (1450  under 
treaty)  250  w  unl.,  amended  re  stockholders. 
WDBJ,  Roanoke,  Va.— Modification  CP as  modified  increase  power  to  5  kw  etc., 

asking  960  kc  under  treaty. 
NEW,  American  Broadcasting  Corp., 

Lexington,  Ky. — CP  45.1  mc  7,290  sq.  miles 415,501  population,  amended  to  6,298  sq. 
miles,  change  transmitter. 
WOPI,  Bristol,  Tenn. — CP  change  to 1230  kc  under  treaty. 
NEW,  Amarillo  Broadcasting  Corp., 

Amarillo,  Tex.— CP  45.1  mc  6,503.89  sq. 
miles,  80,024  population,  amended  to  5,628 
sq.  miles,  73,734  population,  change  an- tenna. 
NEW,  Howard  H.  Wilson,  Oshkosh,  Wis. 

— CP  1490  kc  under  treaty  250  w  unl. 
NEW,  Southern  Cal.  Broadcasting  Co., 

Pasadena,  Cal.— CP  1400  kc  (1430  under treaty)   1  kw  D. 
NEW,  CBS,  Hollywood— CP  44.9  mc 20,560  sq.  miles  2,594,086  population. 
WBBC.  Brooklyn — License  to  use  WARD transmitter. 
WVFW,  Brooklyn — Same. 
WNEW,  New  York — Modification  of  CP 

increase  power  to  5  kw  N  &  D,  asking 
1280  kc  under  treaty,  change  antenna. 
NEW,  Muzak  Corp.,  New  York — CP developmental  station  117  mc  amended  re 

corporate  structure. 
KBIX,  Muskogee,  Okla. — CP  new  trans- 

mitter, increase  to  250  w,  asks  1490  kc 
under  treaty. 
NEW,  Martha  M.  Russell  d/b  Russell 

Plantation,  Russelltown,  Tex. — CP  580  kc 1  kw  unl. 
KFQD,  Anchorage,  Alaska  • — •  Transfer control  to  Midnight  Sun  Broadcasting  Co. 

MARCH  6 
WWRL,  Woodside,  N.  Y.— CP  new  trans- 

mitter, new  antenna,  change  to  1600  kc 
under  treaty,  increase  250  w  to  5  kw,  move 
transmitter  to  New  York. 
WLAW,  Lawrence,  Mass. — CP  increase to  50  kw  new  transmitter  change  antenna. 
WDAS,  Philadelphia — CP  new  transmit- 

ter, directional,  change  to  1260  under 
treaty,  increase  to  1  kw  5  kw  D. 

WHLN,  Harlan,  Ky.— Modification  CP new  station  re  transmitter,  antenna  sites. 
NEW,   Park  Cities   Broadcasting  Corp.,  • Dallas — CP  940  kc  500  w  unl.,  amended  re 

stock  ownership  and  to  ask  710  kc  5  kw, 
new  transmitter,  directional  N. 
WFBM,  Indianapolis — Relinquishment  of control  of  licensee  corporation  by  H.  M. 

Bitner  of   1012 1/2   shares  common. 
KSAN,  San  Francisco — -CP  change  to 

1430  kc  (1460  under  treaty)  increase  to 
1  kw,  new  transmitter. 
NEW,  Contra  Costa  Broadcasting  Co., 

Richmond,  Cal.— CP  1170  kc  500  w  ltd., amended  re  transmitter,  studio  sites  and  to 
ask  1210  kc  under  treaty. 

Tentative  Calendar  .  .  . 

MARCH  10 
WARM,  Scranton— License  for  CP  1370 

kc  250  w  unl. 
WGST,  Atlanta — License  renewal. 
WBAX,  Wilkes-Barre,  Pa. — License  re- newal. 

MARCH  20 
To  consider  television  engineering  stand- ards etc. 

MARCH  31 
KMLB,  Monroe,  La. — CP  1410  kc  1  kw unl.  directional  N. 
NEW,  KNOE  Inc.,  Monroe,  La.— CP 1420  kc  250  w  unl. 

APRIL  14 
NEW,  Western  Mass.  Broadcasting  Co., 

Pittsfield — CP  1500  kc  (1490  under  treaty) 
100  w  unl. 

MAY  5 

KFJI,  Klamath  Falls,  Ore.— CP  600  kc 500  w  1  kw  LS. 

Barbasol  Plans 

BARBASOL  Co.,  Indianapolis 
(shave  cream),  will  sponsor  quar- 

ter-hour programs  of  either  news 
or  sports  on  three  stations  starting 
the  latter  part  of  March.  Stations 
have  not  been  selected,  but  markets 
will  include  Los  Angeles,  San  Fran- 

cisco, and  Seattle.  Erwin,  Wasey  & 
Co.,  New  York,  is  agency. 

Makes  flight  of  arrow 

seem  slow  as  snair' 

says  Chief  Engineer 

"New  Western  Electric  1126A  Pro- 
gram Amplifier  bosses  program 

level  to  Chiefs  taste,  and  how !"  says 
the  Chief  Engineer.  "Stops  splash 
in  AM,  and  overswing  in  FM — works 

faster  than  you  can  say  'Ugh!'  Better 
put  braves  on  trail  of  Graybar  to 

get  whole  story." 

Western  Electric 

FRANCISCO  URGES 

STRONGER  SIGNALS 

IMPROVEMENT  of  the  signals 
laid  down  in  South  America  by 
United  States  shortwave  stations  is 
an  immediate  necessity,  according 
to  Don  Francisco,  radio  member  of 
the  committee  on  communications 
of  the  Office  of  the  Coordinator  of 
Commercial  and  Cultural  Relations 
Between  the  American  Republics. 
Mr.  Francisco,  on  leave  of  absence 
as  president  of  Lord  &  Thomas,  re- turned to  New  York  March  4  from 
a  three-month  South  American  tour 
during  which  he  visited  nine  coun- tries. 

"Shortwave  programs  from  the 
United  States  come  in  fairly  well  in 
the  Caribbean  area,"  he  said,  "but 
as  you  go  south  of  Rio  de  Janeiro 
on  the  east  coast  or  Lima  in  the 
west  the  signals  fade  so  that  tun- 

ing in  one  of  these  broadcasts  re- 
quires hairline  dialing  and  the  use 

of  lots  of  power.  Most  of  the  sets 
now  being  sold  in  South  America 
are  all-wave  receivers,  but  the  aver- 

age five  or  six-tube  set  cannot  pull 
in  the  shortwave  signals  of  the 
United  States  stations  without  a 
great  deal  of  trouble  during  the 
evening  hours  and  daytime  listening 
is  practically  an  impossibility. 

"The  broadcasts  from  England 
and  Germany,  on  the  other  hand, 
are  easily  heard,"  he  continued. 
"These  programs  are  broadcast  on 
from  six  to  nine  frequencies,  so  that 
there  is  always  at  least  one  chan- 

nel with  a  clear  signal.  Musical 
programs  from  Europe  can  be 
picked  up  well  even  in  the  daytime, 
whereas  a  musical  program  from 
the  United  States  before  dark 
usually  comes  through  so  poorly 
that  it  could  not  even  be  picked  up 

and  rebroadcast  locally." 

Recent  Video  Progress 
Demonstrated   to  FCC 

CATCHING  UP  on  the  most  recent 
technical  developments  in  visual 
broadcasting,  preparatory  to  the 
scheduled  March  20  hearing  to  set 

regulatory  standards  for  commer- 
cial television,  FCC  officials  last 

Thursday  and  Friday  observed  tele- 
vision demonstrations  in  Philadel- 

phia and  New  York. 
Five  members  of  the  Commission 

— Chairman  James  Lawrence  Fly 
and  Commissioners  Walker,  Craven, 
Case  and  Payne— FCC  Chief  Engi- 

neer E.  K.  Jett  and  George  Gilling- 
ham,  chief  of  the  FCC  press  sec- 

tion, visited  the  Philco  Radio  & 
Television  Plant  in  Philadelphia, 
and  Bell  Laboratories  and  Allen  B. 
DuMont  Laboratories  in  New  York. 

Biscuit  Campaign 

MANCHESTER  BISCUIT  Co.,  Far- 
go, N.  D.,  &  Sioux  Falls,  S.  D.  (sub. 

of  United  Biscuit  Co.),  which  re- 
cently appointed  George  H.  Hart- man  Co.,  Chicago,  as  its  agency,  on 

March  10  started  a  39-week  vary- 
ing schedule  on  12  stations. 
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Staley  Campaign 

STALEY  MFG.  Co.,  Decatur,  111. 
((Sweetose  syrup) ,  has  started  a  10- 
weekly  100-word  announcement 
series  which  runs  for  two  weeks. 
Starting  dates  and  stations  are  as 
follows:  Feb.  24  and  March  10, 
iWWJ  WCAU;  Feb.  17  and  March 
,3,  WIOD;  March  31  and  April  14, 
iWKRC  WBNS  KDKA  WGBI 
iWBEN  WGY  WNAC  WFBR 
(WCHS  KRNT  WMT  W  N  A  X 
KMOX  WOW  WIRE :  April  21  and 
'May  5,  WFBL;  May  19  and  June  2, 
iWJAX;  WSB  is  also  included  in  the 
series  with  no  starting  dates  hav- 

ing yet  been  set.  In  addition,  on 
March  3  the  sponsor  started  a  26- 
week  thrice-weekly  one-minute  par- 

ticipation series  on  the  Bea  Baxter 
program  of  KSTP,  St.  Paul,  and  on 
March  31  will  start  a  26-week  series 
of  10-weekly  100-word  announce- 

ments on  WSMB,  New  Orleans. 
The  Betty  &  Bob  series  which  has 
-been  running  on  WTAM,  WENR 
and  WPTF  since  last  fall  will  be 
continued.  Blackett-Sample-Hum- 
imert,  Chicago,  is  agency. 

Esterbrook  Renews 

ESTERBROOK  STEEL  PEN  MFG. 
Co.,  Camden,  N.  J.,  sponsoring  a 
quarter-hour  program  at  the  end  of 
the  Saturday  afternoon  Metropoli- 

tan Opera  broadcasts  shortwaved  to 
South  America  via  WRCA  and 
WNBI,  NBC's  shortwave  stations, 
on  March  3  renewed  the  series  un- 

til the  end  of  the  opera  season.  A. 
Llopis  de  Olivares  handles  the 
Spanish  announcements  on  the  pen 

program,  which  features  a  "pre- 
view" of  next  week's  opera.  Agen- 

cy is  National  Export  Adv.  Serv- 
ice, New  York. 

Art  Metal 

GRIFFIN  MFG.  Co.,  Brooklyn  (All- 
wite  shoe  cleanser),  on  March  24  re- 

news for  52  weeks  Who  Knows?  on  4 
MBS  stations,  Men.,  10  :15-10  :30  p.m. 
Agency:  Bermingham,  Castleman  & 
Pierce,  N.  Y. 

ART  METAL  WORKS,  Newark 
(Ronson  lighters)  will  sponsor 
Paul  Sullivan  Reviews  the  News  on 
Fridays  at  6:30-6:45  p.m.  starting 
April  11  on  23  CBS  stations.  Cecil 
&  Presbrey,  New  York,  is  the  agen- 

cy. The  commentator  will  continue 
to  be  heard  on  CBS  Mondays 
through  Thursdays  at  6:30-6:45 
p.m.  for  Brown  &  Williamson  To- 

bacco Corp.,  Louisville,  in  the  in- terest of  Raleigh  cigarettes.  BBDO, 
New  York,  is  agency  for  the  latter company. 

CARLETON  SMITH,  assistant  man- 
ager of  NBC  in  Washington  and 

Presidential  announcer  for  the  net- 
work since  1933.  is  the  father  of  a  6- 

pound  boy,  morn  March  6. 

Help  V/anted  and  Situations  Wanted,  7e  per  word.  All  other  classi- 
ficotions,  12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

;  Openings  on  Hand! — for  qualified  em- 
ployees— every  department — announcers, 

operators,  combinations,  transradio  press, 
salesmen,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

Old    Established    New    England    Station — 
needs  applications  for  announcer-sales- 

man, college  backgroun4,  present  em- 
ployment important.  Tell  all  in  confidence 

first  letter.  Box  271,  Broadcasting. 
Engineer — transmitter  and  studio  control. 
Must  have  first-class  telephone  license. 
Preferably  one  familiar  with  late  model 
RCA  equipment.  Give  full  particulars 
including  salary  expected. — WAKR,  Ak- 

ron, O. 
Announcer — all  around,  who  can  write  good 

advertising  copy  and  sell,  must  have  car. 
Local  independent  station  Southwestern 
state.  Give  full  information  experience, 
enclose  snapshot.  Salary  needed.  Box  267, 
Broadcasting. 

Salesman — well  established  MBS  affiliate 
South  East  offers  excellent  opportunity 
to  producer.  Drawing  account  plus  com- 

mission. Will  consider  only  experienced, 
aggressive,  sober  salesman  who  wants  to 
get  ahead.  Write  full  details  concerning 
yourself  to  Box  265,  Broadcasting. 

Graduate  (College)  Communications  En- 
gineers— opening  in  large  broadcasting 

organization  for  engineer  experienced  in 
broadcast  allocation,  field  intensity  sur- 

vey, antenna  design,  and  license  applica- 
tion work.  FM  knowledge  and  experience 

desirable  but  not  essential.  Also  opening 
for  recent  graduate  interested  in  broad- 

cast engineering  (not  operations).  Must 
have  above-average  record  in  recognized 
college  giving  communications  (not  E.E.) 
course.  Give  age,  qualifications,  reference, 
salary  requirements,  photo.  Box  270, 
Broadcasting. 

Help  Wanted  (Continued) 
Operator — must    have    first  class  license. 

Independent    midwestern  station.  Fair 
salary,  good  chance  for  advancement. Box  269,  Broadcasting. 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — investiprate  our  national  place- 

ment service.  Central  Registry,  Orpheum 
Bldg.,  Wichita,  Kans. 

Situations  Wanted 

Top-Notch   Special   Events,   Ad-lib  Man. — Al  all-round  announcer.  News — agency 
caliber  copy.  Strong  commercial  delivery. 
Ad-lib  comparable  with  best.  Versatile — 
know  way  around  station.  Can  deliver 
the  goods.  Employed.  Box  268,  Broad- casting. 

First  Class  Operators  Available — graduates 
for  broadcasting,  television,  frequency 
modulation,  and  commercial  stations, 
able  to  work  anywhere.  Some  with  an- 

nouncing experience.  Have  successful 
men  in  stations  in  all  sections  of  coun- 

try ;  list  furnished  upon  request.  Contact 
Graduate  Relations  Department,  National 
Schools,  4000  So.  Figueroa,  Los  Angeles, 
Calif. 

First  Class  Announcer — wishes  position 
with  first  class  network  affiliate.  Has 
tested  morning  chatter  show.  Wants  to 
locate  in  metropolitan  area.  Thirty  years 
old,  married,  college  education.  Network 
reference.  Able  to  handle  any  assignment. 
Address  Box  266,  Broadcasting. 

For  Sale 

Continuities — to  your  order.  Special  drama- 
tized educational  historical  presentations, 

particularly  appropriate  for  high  schools, 
patriotic  societies,  sustaining,  and  pro- 
feesional  production.  Drumbeats  of  Amer- ican History,  P.  O.  Box  224,  (CPO), 
Pittsburgh,  Pa. 

Asks  Produced  Credit 

CREDIT  for  commercial  program 
producers  on  NBC  programs  was 
asked  by  Wayne  Griffin,  producer 
with  BBDO,  Los  Angeles,  and 
president  of  the  Radio  Producers 
Club  of  Los  Angeles,  on  a  visit  to 
New  York  with  the  Burns  &  Allen 
program.  Mr.  Griffin  conferred 
with  Niles  Trammel,  NBC  presi- 

dent, and  Sidney  Strotz,  vice- 
president  in  charge  of  programs. 

MacMillan  Newsreel 

WITHOUT  an  audition  or  hearing 
the  program  on  the  air,  MacMillan 
Petroleum  Corp.,  Los  Angeles 
(Ringfree  oil)  has  signed  with 
WHN,  New  York,  to  sponsor  a  ra- 

dio newsreel,  starting  March  10, 
with  the  same  news  repeated  every 
ten  minutes,  one  hour  in  the  morn- 

ing and  one  hour  in  the  evening. 
Agency  is  Stack-Goble  Adv.  Agen- 

cy, New  York. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 

We  are  at  your  service  to — 
1.  REGRIND  your  present 

crystal  to  higher  new frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less holder)  ....  $22.50 

3.  NEW  CRYSTAL fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

VICE 

124  Jackson  Ave. 
University  Park,  Md. 

PROFESSIOIVAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

Munsey   Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Offlea: 

7134  Main  St. Kansas  City,  IM*. 
Crossroads  of 
tlia  World 

Hollywood,  Cal. 

RAYMOND  M.  WILAAOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen   Bldg.  •  WASH.,  D.  C.  •  NA.  6718 
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RCA  Plans  World's  Largest 

Radio  Laboratory  at  Princeton 

Impetus  to  New  Products  and  Services  Is  Seen  by 
Samoff  in  Announcing  New  Research  Project 

WORLD'S  largest  radio  research 
laboratories  to  be  known  as  "RCA 
Laboratories"  will  be  constructed 
by  RCA  at  Princeton,  N.  J.,  accord- 

ing to  announcement  March  5  by 
David  Samoff,  RCA  president. 
Headquarters  for  all  research 

and  original  development  work  of 
the  company  and  for  its  patent  and 
licensing  activities,  the  new  organi- 

zation will  "promote  the  growth  of 
radio  as  an  art  and  industry,  and 
to  meet  the  expanding  demands  of 
national  defense." 

The  laboratory  building  will  in- 
clude a  lecture  auditorium  and  the 

combined  technical  and  patent  li- 
braries of  the  RCA  organization, 

probably  to  be  completed  before  the 
end  of  this  year.  Otto  S.  Schairer, 
vice-president  in  charge  of  the  RCA 
patent  department,  has  been  named 
vice-president  of  RCA  Laboratories 
in  addition  to  his  present  position. 

Stating  that  "it  is  through  inven- 
tion and  the  practical  applications 

of  research  that  American  in- 
genuity has  raised  the  standards  of 

living  in  the  United  States  above 
those  of  any  other  nation,"  Mr. 
Sarnoff  added  that  "this  step  marks 
a  milestone  in  the  progress  of  ra- 

dio." 
New  Services 

"Such  important  fields  as  televi- 
sion, facsimile,  electron  optics, 

wave  propagation  and  ultra-high 
frequencies  open  to  radio  a  future 
even  greater  than  its  past,"  the 
RCA  president  continued,  "and  by 
the  establishment  of  the  new  lab- 

oratories, radio  can  quicken  its  pace 
alongside  the  older  industries." 

A  further  purpose  of  the  enter- 
prise will  be  to  facilitate  the  cre- 
ation and  development  of  new  radio 

products  and  services  which  will 
provide  new  business  and  new  em- 

ployment for  the  post-war  period. 
Under  the  impetus  of  emergencies 
and  the  current  problems  of  na- 

tional defense,  Mr.  Sarnoff  pointed 
out,  intensive  research  creates  new 
instrumentalities,  and  further  re- 

search and  development  are  neces- 
sary to  adapt  them  to  use  by  the 

public. 
The  new  Laboratories  will  con- 

tinue to  make  inventions  available 
to  competitors  and  others  and  to 
cooperate  with  them  in  the  fullest 
development  of  the  radio  art,  Mr. 
Sarnoff  said,  adding  that  more 
than  130  manufacturers  in  radio 
and  other  fields  are  now  licensed 
under  RCA  patents. 

Other  officers  of  RCA  Labora- 
tories now  with  RCA,  who  will  as- 

sist Mr.  Schairer  are:  Ralph  R. 
Beal,  research  director,  who  will 
have  general  direction  of  all  re- 

search and  original  development; 
Dr.  C.  B.  JoUiffe,  in  charge  of  the 
RCA  frequency  bureau,  as  chief 
engineer;  E.  W.  Engstrom,  direc- 

tor, with  Dr.  v.  K.  Zworykin  and 
B.  J.  Thompson  as  associate  direc- 

tors; Arthur  "Van  Dyck,  in  charge 
of  service  to  RCA  licensees,  man- 

ager of  industry  service  section. 
Dr.  Harold  H.  Beverage  will  be 

director  of  communications  re- 
search in  charge  of  the  Long  Island 

RCA  laboratories  at  Riverhead  and 
Rocky  Point,  which  will  remain  at 
those  locations. 
A  research  consulting  board  for 

the  Princeton  project  will  be  made 
up  of  chief  engineers  of  the  RCA 
companies,  including  O.  B.  Hanson, 
NBC;  E.  W.  Ritter,  RCA;  C.  W. 
Latimer,  RCA  Communications, 
and  I.  F.  Brynes,  Radiomarine 
Corp.  of  America. 

General  supervision  over  the  re- 
search activities  will  also  be  exer- 

cised by  an  executive  board  consist- 
ing of  Messrs.  Samoff  (chairman), 

Schairer,  Beal  and  Jolliffe,  and  the 
executive  heads  of  the  RCA  com- 

panies; G.  K.  Throckmorton,  RCA 
Mfg.  Co.;  Niles  Trammell,  NBC; 
W.  A.  Winterbottom,  RCA  Com- 

munications, and  Charles  J.  Pannill, 
Radiomarine  Corp.  of  America. 

Craig  to  CBS  Board 
GEN.  MALIN  CRAIG,  former  chief 
of  staff  of  the  U.  S.  Army,  on 
March  5  was  elected  to  the  CBS 
board  of  directors.  Gen.  Craig,  who 
retired  his  Army  position  in  1939, 
has  seen  military  experience  in 
China,  Cuba,  the  Philippines  and 
was  in  Europe  during  World  War  I. 
In  1933,  he  was  designated  to  or- 

ganize and  administrate  activities 
of  100,000  recruits  for  the  Civilian 
Conservation  Corps. 

RCA  VICTOR  Co.  Ltd.,  Toronto,  is 
expanding  its  studios  on  the  top  floor 
of  the  Royal  York  Hotel,  tallest  hotel 
in  the  British  Empire.  Transcription 
recording  studios  are  being  enlarged, 
and  direct  lines  to  all  Toronto  broad- 

casting stations  are  being  increased. 

Swift  Adds  68  Stations 

To  NBC  'Breakfast  Club' 
SWIFT  &  Co.,  Chicago,  during  the 
four  weeks  prior  to  Easter  will  add 
68  stations  to  its  current  list  carry- 
the  NBC  Breakfast  Club,  making  a 
total  of  142  outlets  on  the  Blue  net- 

work from  coast-to-coast.  This  pre- 
Easter  campaign,  which  runs  from 
March  20  through  April  12,  will 
give  the  Breakfast  Club  the  largest 
sponsored  daytime  network  in  ra- 

dio. Campaign  will  be  in  the  inter- 
est of  Swift's  Premium  Ham.  Agen- 

cy is  J.  Walter  Thompson  Co.,  Chi- 
cago. 

CBS  Plans  to  Appeal 

Isaac  Levy  Stock  Ruling 
ISAAC  D.  LEVY,  CBS  stockholder 
and  director,  was  ordered  March  4 
by  New  York  Supreme  Court  Jus- tice John  Carewe  to  repay  CBS 
$85,000  and  interest  after  a  one- 
day  trial  of  the  suit  brought 
against  CBS,  its  officers  and  direc- 

tors by  two  CBS  minority  stock- 
holders, Henry  G.  Mason  and  Nat 

Gluck. 
Plaintiffs  claimed  "illegal  prof- 

its" were  made  by  Levy  in  the 
transaction  whereby  CBS  acquired 
entire  interest  of  the  American 
Record  Co.  from  Consolidated  Film 
Industries.  Levy,  it  was  alleged, 
bought  a  20%  interest  in  the  deal 
and  CBS  the  other  80%,  with  Levy 
subsequently  selling  his  share  to 
CBS  at  a  profit.  Attorneys  for  the 
plaintiffs  were  Edward  Menden  and 
Bernard  Hershkopf. 

According  to  Ralph  F.  Colin,  of 
Rosenberg,  Goldmark  &  Colin,  CBS 
attorneys,  "the  conclusion  of  the 
court  is  unfounded  in  the  uncontra- 

dicted facts  and  the  CBS  directors 

will  probably  appeal  the  decision." 

Candy  Firm  Placing 

MASON,  Au  Magenheimer  Confec- 
tionery Mfg.  Co.,  Brooklyn  (candy), 

will  start  in  latter  March  one-min- 
ute announcements  six  times  week- 

ly on  15  stations  in  major  markets 
between  New  York  and  Chicago. 
Spots  will  advertise  Mason  Mints, 
Mason  Peaks,  and  Mason  Black 
Crows  candy  bars.  Stations  list  has 
not  been  completed  according  to  Ap- 

plied Merchandising,  New  York,  the 
agency. 

Fibber  Is  Winner 

In  Milwaukee  Poll 

Kay  Kyser,  Bing  Crosby  Get 
Honors  in  Other  Classes 

FIBBER  McGEE  &  MOLLY,  stars 
of  the  S.  C.  Johnson  Co.  show  on 

NBC,  were  voted  the  favorite  com- 
edy act  and  conductors  of  the  most 

popular  radio  program  by  news- 
paper readers  participating  in  the 

11th  annual  Milwaukee  Journal 
radio  poll. 

In  the  favorite  comedian  class, 
Fibber  McGee  &  Molly  led  Bob 
Hope,  Edgar  Bergen,  Jack  Benny 
and  Fanny  Brice  in  that  order 
among  the  top  five,  while  Hope  also 
was  runner-up  to  the  McGees  in 
the  most  popular  program  cate- 

gory, in  which  group  nine  NBC 
winners  were  in  the  first  ten  places. 

Musical  Choices 
For  the  third  straight  year, 

voters  named  Kay  Kyser's  orches- tra as  first  choice,  also  picking 

Kyser's  College  of  Musical  Knowl- 
edge as  the  most  popular  quiz  pro- 

gram. Bing  Crosby  won  first  men- tion as  the  most  popular  male 
singer  as  well  as  the  favorite  m.c. 
H.  V.  Kaltenborn  was  voted  most 
popular  news  broadcaster,  followed 
by  Walter  Winchell.  John  Barry- 
more  was  chosen  best  new  star  of 
the  year  for  his  work  on  the  NBC 
Rudy  Vallee  program,  while  NBC 
announcer  Don  Wilson  was  chosen 
best  in  that  classification. 

Voted  first  in  the  serial  program 
group  for  the  third  year  was  One 
Man's  Family,  followed  by  I  Love 
a  Mystery  and  Vic  &  Sade.  One 
of  the  most  spectacular  jumps  in 

popularity  was  in  the  dramatic 
program  group  when  the  Aldrich 
Family  climbed  from  eighth  to  sec- 

ond place  in  one  year. 
Among  other  NBC  programs  and 

personalities  whom  listeners  rated 
high  in  the  final  balloting  were 
Horace  Heidt,  Tommy  Dorsey, 

Eddy  Howard,  Harry  Babbitt,  Den- 
nis Day,  Tony  Martin,  Connie  Bos- well,  Bonnie  Baker,  Tom,  Dick  & 

Harry,  The  Voice  of  Firestone,  Dr. 
Frank  Black's  Concerts,  The  NBC 
Symphony,  James  Melton,  Richard 
Crooks,  Frank  Munn,  Betty  Crock- 

er, Lucille  Manners,  Margaret 
Speaks,  Information  Please,  Eddie 
Cantor,  Burns  &  Allen,  Bob  Burns, 
Brenda  &  Cobina,  Adventures  of 
Sherlock  Holmes,  Mr.  District  At- 

torney, Gang  Busters,  Harlow  Wil- cox, Ken  Carpenter,  Milton  Cross, 
Harry  Von  Zell,  Norman  Ross,  Bill 
Goodwin,  Bill  Stern,  Hal  Totten, 
Sam  Taub,  Clem  McCarthy,  Lowell 
Thomas,  Doctor  I.  Q.,  Truth  or 
Consequences,  Quiz  Kids,  Battle  of 
the  Sexes,  Jack  Armstrong,  Ireene 
Wicker,  The  Bartons,  Tom  Mix, 
Bright  Idea  Club,  Rudy  Vallee, 
Clifton  Fadiman,  Ranson  Sherman 
and  Garry  Moore. 

Drawn  for  BROADCASTING  by  Sid  Hix 

"Step  on  It  Bill!  Jimmy  Allen  Will  Be  on  in  a  Minute!' 

BUSINESS  name  of  the  company 
taking  over  Joseph  Hershey  McGiUvra 
organization  in  Canada  [Broadcast- 

ing, Feb.  24]  will  be  H.  N.  Stovin — C.  W.  Wright  in  Toronto,  and  H.  N. 
Stovin  in  Montreal  and  Winnipeg,  ac- 

cording to  Mr.  Stovin. 
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Liberty  Memorial,  Kansas  City, 
Missouri — Photographed 

by  J.  Wm.  DuVall. 

WILLIAM  G.  RAMBEAU  COMPANY 

mirfinn  Michigan  iifiu  vnDK  chanin  building tnitiiUU  PHONE  ANDOVER  5566    NtW  lUIln  PHONE  CALEMNli 

KANSAS  Cin,  MISSOURI 

KEY  STATION  ̂   tU  KANSAS  STATE  NETWORK 

c/j^  MUTUAL  BROADCASTING  SYSTEM 

DONALD  DWIGHT  DAVIS  •  PRESIDENT      JOHN  T.  SCHILLING  •  GENERAL  MGR. 

BUILDING     •     •  ̂ ^^^V^^^^V        ^^^^^^1  i^^^^^V  H^^^^^^^^^^ 
CALEDONIA  5-4940  ^H^T    ^^Ht  ^^^^^I  ^■^■v  Bli^^HB^^ 



so  THAT  SCIENCE  MAY  H  ̂ ^J^^ 

WHERE  LIGHT  HAS  NEV 

O^rmed  with  knowledge  they  have  never 
previously  been  able  to  obtain,  scientists 
today  are  engaged  in  research  in  new  and 
wider  fields. 

With  the  aid  of  the  RCA  Electron  Micro- 

scope, they  are  making  amazing  discov- 
eries— discoveries  for  which  all  the  world 

may  some  day  express  heartfelt  thanks. 
The  Electron  Microscope  is  one  of  the 

several  inventions,  of  great  social  and  in- 
dustrial significance,  that  have  come  out 

of  RCA  Laboratories  in  recent  years.  It 

magnifies  objects  up  to  100,000  times— 
20  to  50  times  more  than  the  finest  optical 
microscope! 

As  a  result  of  the  revelations  this  super- 
microscope  makes  possible,  scientists  by 
the  score  have  visited  the  RCA  Labora- 

tories at  Camden  with  specimens  of  ma- 
terial for  examination.  Through  electron 

microscopy  and  its  photomicrographs, 
radio  performs  a  notable  service  for 

science,  industry,  bacteriology,  chemis- 

This  is  Streptococcus 

as  seen  by  the 

RCA  Electron  Microscope 

You're  looking  at  streptococcus  germs 
through  the  super-sensitive  eye  of  the 
RCA  Electron  Microscope— magnified 
25,000  diameters!  With  the  aid  of 
this  instrument  bacteriologists,  physi- 

cists and  industrial  laboratory  re- 
search workers  are  seeing  things  that 

years  of  study  under  optical  micro- 
scopes never  revealed. 

try,  biology  and  education.  It  uses  elec- 
trons—tiny particles  of  electricity— in- 

stead of  light  rays,  and  magnetic  fields  in 

place  of  glass  lenses,  to  bring  into  view 
micro-organisms  of  living  and  non-living 

things,  never  before  seen  by  thehumaneye. 

Radio's  past  is  written  in  glowing 
words  of  outstanding  service.  What  the 

future  may  bring  is  pure  conjecture,  but 
of  this  we  are  sure:  As  the  years  roll  by, 

new  and  greater  radio  and  electronic  in- 
ventions will  go  forth  to  serve  the  world, 

born  of  a  policy  laid  down  by  the  foun- 
ders of  RCA  in  1919:  T^he  keystone  of  every 

RCA  activity  is  fundamental  research,  and 

^^^^ 

The  RCA  Review,  a  quarterly  journal  of  radio 
progress,  published  by  RCA  Institutes,  Inc., 
will  keep  you  informed  of  the  newest  develop- 

ments in  radio.  For  subscription  information 
write  RCA  Institutes  Technical  Press,  75  Varick 
Street,  New  York,  N.  Y. 

Radio  Corporation  of  America 
RADIO  CITY  .  NEW  YORK 

The  Services  of  RCA  —  RCA  Manufacturing  Company.,  Inc.       •        Radiomarine  Corporation  of  America 

RCA  Laboratories  •  National  Broadcasting  Company,  Inc.  •  R.C.A.  Communications,  Inc.  •  RCA  Institutes,  Inc. 
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when  you  start 

counting  up  the 

good  things  of 

life.  

.  .  .  and  you  come  to  America's  top- 

ranking  radio  stations,  you  count  this 

as  one  of  the  best,  if  you  use  that  term 

to  mean  No.  1  listener  -  appeal 

throughout  its  area,  time-tested  and 

survey-tested,  year  in  and  year  out, 

with  resultant  advertiser-appeal  that 

we'll  match  with  anybody,  anywhere! 

LOUISVILLE 

50,000  Watts  .  .  .  Basic  C.B.S. 

Station  .  .  .  Represented  Nationally 

by  Edward  Petry  &  Company 



For  the  Benefit  , 

of  Those  Who 

Came  In  Late 

— may  we  say  again  that  one  of 
the  most  attractive  features  of 
being  a  Standard  Library  sub- 

scriber is  that  you  are  provided 
with  a  very  neat  device  for  re- 

couping your  library  expenses; 

and  more,  if  you're  that  enter- 
prising. ■V   'l'  ▼ 

We  refer  to  something  more 
than  the  salability  of  musical 
programs  out  of  the  library 
itself — though  that  angle  is 
not  to  be  regarded  lightly  .  . 
Specifically,  we  are  blowing 
again  about  those  super  gems 
of  commercialism,  those  elo- 

quent epics  of  merchandising 
—SPOT- ADS. 

At  present  writing.  Standard 
SPOT-ADS  have  reached  a 
total  of  one  hundred  and  nine- 

ty-two. These  half-minute  cash- 
register  classics  fall  into  four 
divisions:  Clothing,  furniture, 
jewelry  and  used  cars.  Each 
division,  in  its  own  way,  pos- 

sesses unique  audience-attrac- 
tion devices  of  almost  unbe- 

lievable effectiveness,  and  each 
neatly  converts  this  attention 
to  the  benefit  of  the  sponsor 
by  easing  into  the  commercial 
plug  with  rare  dexterity. 

Hundreds  of  Standard  stations 
are  showering  blessings  upon 
our  heads  for  providing  them 
with  this  source  of  extra  in- 

come. Further  information  on 
SPOT-ADS,  Standard  Library 
Service  and  Standard  Super 
Sound  Effects  is  yours  for 
the  asking. 

WELCOME  TO: 

KELD— El  Dorado,  Ark. 

KARK  — Little  Rock, 
Ark. 

WNBZ— Saranac  Lake, 
N.  Y. 

Largest  list  of 

Active  Subscribers! 

DUUABILITY  

IN  VSf  SINCE  1936 

5, 

Tprrl'-  to  ■ti^^'^rjress®'^  from 
Dear  time      ̂ ^^^  fg^vice, 

.... 

tY^ir^  °/  X.i^rari7  S  put  ij^  el^^d 
Standard  ^^^^^  ̂ ^^^e   _  „,_^al3__^^. 

t^e          service-  ^  P^^|/ from 

ever?               .  ̂ i^^®^  prel? 
"best  ̂ -^  oiricere-L:* 

^it^  ̂ "^^  ^ours  very 
-£  am                                    ^  .   /?  — 

Yours  v
«-^ 

PROOF    OF  LEADERSHIP fN    OUR    DA/LY  MAIL 

WE  ARE  often  told  that  the  Standard  Radio  Library  Service  "wears  well"  .  .  .  first,  in  the 
purely  mechanical  sense,  and  second,  because  the  musical  content  retains  that  vital  spark 

of  listener  interest  indefinitely  .  .  .  This  "durability"  is  due  to  high  standards  of  technical  excel- 
lence, and  to  the  careful  selection  and  balancing  of  musical  numbers,  plus  inspired  production 

...  Durability  is  one  reason  why  more  and  more  subscribers  each  month  answer  "Yes!"  when  asked: 

"Are  Your  lranscript\or\s  Up  to  Standard? " 

J HOLLYWOOD CHICAGO 

Published  every  Monday,  63rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered 
second  clasp  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 
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Choosing  Your 

ON  A  «50,000- 

THE  "SPLASH"  MODEL 

— showy  but  short  in  a 
lot  of  important  places 

THE  "BILLOW"  MODEL 
— covers  a  lot  of  territory 

hut  makes  no  impression 

Where  else  hut  on  the  Blue 

Network  of  NBC,  can  you  get  so 

much  coverage,  such  good  cov- 

erage with  a  modest  budget? 

Here's  What  Your  Money  Will  Buy  On  The  Blue: 

Net  Cost Period 
Duration 

Number  of 

Stations 

$50,649.30 
H  Hr 

-Sun.  Aft. 
13  Weeks 53 

54,834.00 25Min.-Eve. 13  Weeks 53 

55,051.36 MHr 

-Eve. 

13  Weeks 

95 
61,932.78 MHr. 

-Sun.  Aft. 
13  Weeks 

95 
65,800.80 

^Hr. 

-Eve. 

13  Weeks 53 

84,750.12 MHr. 

-Day 

26  Weeks 

95 
90,043.20 

-Eve. 

26  Weeks 53 

106,782.00 

5-MH 
rs.-Day 

13  Weeks 53 

110,102.72 MHr. 

-Eve. 

26  Weeks 

95 
117,748.80 

MHr. 
-Sun.  Aft. 

52  Wrecks 
53 

123,865.56 
^Hr. 

-Sun.  Aft. 
26  Weeks 95 

131,601.60 
^Hr. 

-Eve. 

26  Weeks 53 

137,628.40 25Min.-Eve. 26  Weeks 95 

156,998.40 MHr. 

-Eve. 

52  Weeks 53 

176,623.20 MHr. 
-Sun.  Aft. 

52  Weeks 53 

197,168.40 MHr. 

-Eve. 

52  Weeks 

26 

"UNDER  A  COVER  OF  BLUE" 
(and  we  do  mean  network) 

— good  coverage  where  coverage  counts 



"Coverage:'. 

$200,000  BUDGET! 

The  choice  between  frying  pan  and  fire 

is  a  pleasant  dilemma  compared  to  that  of 

the  advertiser  with  a  limited — or  relatively 

small  —  budget.  He  is  torn  between  the 

necessity  for  continuity  and  the  desire  for 

impression,  faced  with  the  double  duty  of 

making  his  money  go  a  long  way,  yet 

dig  deeply. 

To  such  an  advertiser,  who  doesn't  look 

upon  any  sum  under  $200,000  as  merely 

'  'a  drop  in  the  budget, ' '  the  Blue  Network 

of  NBC  comes  as  a  happy  revelation  that 

he  can  have  his  cake,  yet  eat  it  too. 

On  the  Blue  Network  he  receives  cov- 

erage where  it  counts  —  in  the  Money 

Markets,  the  vital  centers  of  the  nation's 

buying  power.  He  does  a  national  adver- 

tising job,  yet  he  does  it  at  the  lowest 

cost  of  any  medium  entering  the  home. 

And  the  Blue  Network's  wealth  of  low- 

cost,  high-audience  programs  allows  him 

to  combine  continuity  with  impression. 

We  invite  those  advertisers  who  are  now 

on  the  air  to  compare  the  chart  on  the  oppo- 

site page  with  their  own  current  set-up. 

But  we  particularly  hope  that  many  an 

advertiser  who  believes  he  cannot  afford 

radio  will  now  feel  that  he  cannot  afford 

to  be  without  it ! 

Name  your  own  budget.  Your  Blue  sales- 

man will  be  glad  to  show  you  how  much 

coverage  and  what  splendid  coverage  you 

can  obtain  "under  a  cover  of  Blue." 

Blue  Boost!  In  a  short  time  the  complete 

Blue  Network  will  be  composed  of  101  stations 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

THE NETWORK  (dlFlJ&l3(S 

■ff,  the  greatest
  of  ease 
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FORGET  GIBLETS  (KY.)  — 

GET  LOUISVILLE! 

Obviously  neither  you  nor  we  nor  Station 

WAVE  has  anything  against  the  people  of 

Giblets  (Ky.)  and  the  hundreds  of  other 

similar  "towns"  in  the  back  areas  of  the 

State.  It's  just  a  question  of  whether  they 

rate  your  radio  money.  We  don't  think  they 

do.  That's  why  we  suggest  WAVE. 

The  Louisville  Trading  Area  is  the  part  of 

Kentucky  that  you  want.  It  does  far  more 

buying  than  the  remaining  93  counties  in 

Kentucky,  combined.  Now  that  the  Louisville 

Area's  payroll  is  being  boosted  by  over 
$1,150,000  of  defense  work,  WEEKLY, 

there's  all  the  more  reason  to  concentrate 

your  radio  efforts  in  Louisville. 

Let  us  tell  you  all  about  the  efficiency  and 

economy  of  covering  the  Louisville  Area  with 

WAVE.  Or  ask  your  Agency  to  ask  the 

Colonel ! 

WAVE 

Now  5000  Watts 
NBC  Red 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

9  INC. 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
V^TCN  .  MINNEAPOLIS-ST.  PAUL 
V/MBD  PEORIA 

^  KSD  ST.  LOUIS 
^  WFBL  SYRACUSE 

...IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 

mm 

Since  May,  1S)}2 
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Rising  Wave  of  Crackdowns  Is  Foreseen 

White  House,  Congress  May  Halt  Rigid  Federal  Control; 

White  Writing  New  Bill;  Wakefield  Approval  Sure 

By  SOL  TAISHOFF 

CONVINCED  that  anything"  can  happen,  broadcast  industry 
leaders  and  more  particularly  the  major  netv/orks  are  cushion- 

ing themselves  for  a  series  of  regulatory  jolts  expected  to  occur 
in  Washington  during  the  next  fev>^  weeks. 

Nothing  short  of  direct  intervention  from  the  White  House, 
or  possibly  a  Congressional  mandate,  it  is  felt,  can  stop  the 
FCC's  momentum  toward  application  of  rigid  controls  over 
the  business  aspects  of  broadcasting,  stemming  from  the  con- 

troverted Network  Monopoly  Re-   
port  now  under  full  FCC  considera- 
tion. 

There  also  are  indications  that 
Assistant  Attorney  General  Thur- 
man  Arnold,  in  his  latest  anti-trust 
onslaught  against  James  C.  Pe- 
trillo,  czar  of  the  organized  mu- 

sicians, will  broaden  his  attack  to 
include  purported  restraints  upon 
concert  artists  invoked  by  the  net- 

works. The  grand  jury  proceedings, 
expected  to  get  under  way  within 
a  fortnight,  may  even  go  into  the 
network  monopoly  issue  per  se.  In 
any  event,  this  is  not  denied  in 
Anti-Trust  Division  quarters. 

Utility  Aspect 

Expected  confirmation,  by  the 
Senate  early  this  week  of  Ray  C. 
Wakefield,  member  of  the  Califor- 

nia Railroad  Commission,  to  suc- 
ceed the  late  Thad  H.  Brown  on 

the  FCC,  will  bring  the  Commis- 
sion to  its  full  membership  for  the 

first  time  since  last  June.  While 
the  commissioner  -  designate  has 
been  careful  to  avoid  direct  refer- 

ence to  his  views  on  broadcasting, 
some  skepticism  was  evinced  in  both 
broadcast  and  Senatorial  circles 
over  his  background  as  a  member 
of  a  State  regulatory  commission 
dealing  with  public  utility-common 
carriers. 

This  question  was  raised  during 
the  short  hearing  on  his  confirma- 

tion before  the  Senate  Interstate 
Commerce  Committee  last  Wednes- 

day, after  which  his  nomination 
promptly  was  reported  favorably. 
The  Senate  recessed  on  March  13 
until  March  17,  when  his  nomina- 

tion is  expected  to  be  confirmed 
without  opposition.  He  will  imme- 

diately be  inducted  into  office. 
Mr.  Wakefield  had  lunched  with 

Chairman  Wheeler  (D-Mont.)  and 
FCC  Chairman  Fly  at  the  Capitol 
the  day  preceding  the  committee 

hearing,  and  at  that  time  indicated 
he  preferred  to  reserve  judgment 
until  he  became  more  familiar  with 
the  FCC  regulatory  processes  and 
with  the  broadcasting  industry  par- 

ticularly. The  45-year-old  native  of 
Fresno  does  not  plan  to  return  to 
California  at  once,  but  will 
promptly  assume  his  FCC  duties. 
His  term  runs  until  June  30,  1947. 

Chance  of  Legislation 

Meanwhile  on  Capitol  Hill  there 
was  revived  interest  in  new  legisla- 

tion looking  toward  reorganization 
of  the  FCC.  With  passage  of  the 
British  aid  bill  Senator  Wallace  H. 
White  Jr.  (R-Me.)  planned  to  pick 
up  where  he  left  off  early  in  the 
session  on  a  proposed  FCC  reor- 

ganization measure.  While  he  has 
not  definitely  made  up  his  mind, 
he  indicated  he  might  introduce  a 
new  bill  shortly,  in  the  hope  of  pro- 

curing swift  hearings.  The  Sen- 
ate's best-informed  radio  observer. 

Senator  White,  was  co-author  of 
the  Radio  Act  of  1927  while  a  mem- 

ber of  the  House.  He  is  particularly 
concerned  over  the  FCC  network 

monopoly  inquiry  and  feels  Con- 
gress should  redefine  the  Commu- 

nications Act  and  thereby  settle 
conclusively  the  jurisdictional  ques- 

tion, over  which  the  FCC  is  seri- 
ously split. 

The  White  bill,  it  is  understood, 

would  project  a  three-man  Commis- 
sion  with   autonomous  broadcast 

KQV,  Pittsburgh^  andWCBM, Baltimore^ 

Will  Transfer  to  Blue  Network  in  Fall 

REALIGNMENT  of  major  net- 
work affiliates  in  Pittsburgh  and 

Baltimore  will  result  in  affiliation 
of  KQV,  Pittsburgh,  with  NBC- 
Blue  on  Nov.  1,  and  of  WCBM,  Bal- 

timore, with  the  same  network  on 
Oct.  1  as  a  result  of  negotiations 
completed  last  week  in  New  York. 
KDKA,  50,000-watter,  is  the 

present  NBC-Blue  outlet  in  Pitts- 
burgh, but  goes  Red  Nov.  1  The 

Hearst-owned  WCAE,  now  both 
Red  and  MBS,  becomes  an  exclusive 
MBS  outlet.  KQV,  now  MBS,  is  a 
sister  station  of  WJAS,  CBS  affili- 

ate, both  being  operated  by  the 
Brennen  interest. 

Baltimore  Lineup 

Under  the  arrangement  made 
with  WCBM,  now  on  MBS,  WBAL, 
also  Hearst-owned  holding  a  con- 

struction permit  for  50,000  watts, 
will  become  the  Red  outlet,  replac- 

ing WFBR,  which  is  expected  to 
become  the  fulltime  MBS  outlet. 
WCBM,  owned  by  John  Elmer,  has 
been  on  MBS  for  the  last  year. 
WBAL  has  been  slated  for  Red 

network  operation  for  some  time.  It 

has  been  both  a  Blue  and  MBS  out- 
let. It  is  understood  negotiations 

with  the  Hearst  organization  pro- 
vided for  an  arrangement  whereby 

WCAE  would  drop  the  Red,  with 
WBAL  affiliating  with  that  net- 

work. It  had  been  expected,  how- 
ever, that  WCAE  would  become  the 

Pittsburgh  Blue  outlet. 
The  new  WMUR,  Manchester, 

N.  H.,  slated  to  begin  operation 
early  in  April,  also  will  join  the 
Blue.  To  operate  on  610  kc.  with 
5,000  watts  day  and  1,000  night,  the 
station  is  ovraed  by  former  Gov. 
Francis  P.  Murphy. 

KQV  operates  on  1380  kc.  with 
1,000  watts.  WCAE  is  on  1250  kc, 
using  5,000  watts  fulltime.  WFBR 
is  on  1270  kc,  using  5,000  watts 
day  and  1,000  night,  while  WCBM 
operates  on  1370  kc.  with  250  watts. 
WBAL  now  is  on  1060  kc,  using 
10,000  watts,  but  synchronizes  after 
9  p.m.  on  760  kc  with  WJZ,  and  re- 

duces then  to  2,500  watts.  It  ex- 
pects to  go  on  the  air  with  its  new 

50,000-watt  transmitter  within  a 
few  weeks,  using  1090  kc.  fulltime. 

and  public  utility-common  carrier 
divisions.  One  commissioner  would 
be  named  for  broadcasting  and  a 
second  for  common  carrier  opera- 

tions, including  telephone,  tele- 
graph, cable  and  radio  services 

other  than  broadcasting.  The  chair- 
man would  be  the  executive  officer 

and  also  bridge  the  gap  on  fre- 
quency allocations  as  between 

broadcast  and  common  carrier  ser- vices. 

Influential  members  of  the  Sen- 
ate Interstate  Commerce  Commit- 

tee are  not  agreed  on  the  possibility 
of  enactment  of  new  legislation  at 
this  session.  Senator  White  feels 
it  can  be  done,  as  do  Senators 
Gurney  (R-S.  D.),  former  operator 
of  WNAX,  Yankton,  and  Truman 
(D-Mo.),  who  has  evinced  interest 
in  radio.  Chairman  Wheeler,  on  the 
other  hand,  is  not  convinced  there 
will  be  sufficient  Senatorial  inter- 

est to  warrant  the  full-scale  inves- 
tigation that  might  be  entailed 

preparatory  to  the  final  enactment 
of  a  new  law.  In  his  view,  the  war 
situation  takes  precedence  over  all 
other  Congressional  considerations. 

Cabinet  Office  Suggested 

Possibility  that  the  Administra- 
tion will  foster  reorganization  of 

the  FCC  as  part  of  a  project  for 
consolidation  of  independent  agen- 

cies also  is  being  discussed.  There 
is  preliminary  talk  of  a  Depart- 

ment of  Transportation  and  Com- 
munications, headed  by  a  Cabinet 

member.  Presumably  such  a  project 
would  entail  appointment  of  an  as- 

sistant secretary  to  supervise 
broadcasting  functions,  with  an- 

other for  common  carrier  communi- 
cations. Functions  of  the  FCC, 

Federal  Power  Commission  and 
Rural  Electrification  Administra- 
tiontion,  as  well  as  the  FCC,  under 
this  plan,  would  be  delegated  to  the 
proposed  executive  department. 

Despite  Senator  Wheeler's  view that  the  national  defense  pressure 
will  preclude  new  radio  legislation, 
it  is  thought  that  if  legislation 
along  the  lines  of  the  White  Bill  is 
introduced,  the  Committee  chair- 

man would  be  disposed  to  appoint  a 

subcommittee  for  a  "fact-finding" 
study.  In  such  an  eventuality,  the 
FCC  might  be  asked  to  hold  up  the 

monopoly  report,  pending  the  Con- 
gressional study. 

In  addition  to  any  move  to  de- 
{Continued  on  page  kU) 
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LAUGH-RIOT  ENSUED  when  these  script  conferees  started  giggling  at 
the  gags  they  figured  would  slay  listeners  to  the  weekly  NBC  Truth  or 
Consequences,  sponsored  by  Procter  &  Gamble.  Conferees  represent 
agency,  network  and  talent.  Chucklers,  in  usual  array,  are  Dave  Elton, 
NBC  Hollywood  special  producer;  Herb  Moss,  New  York  producer  of  the 
series;  Ralph  Edwards,  m.c;  John  E.  McMillin,  vice-president  and  radio 
director  of  Compton  Adv.  (seated)  and  Jack  Farnell,  prop  man  on  the 
show.  Program  is  making  personal  appearances. 

Ruling  on  Crystals 

Is  Issued  by  FCC 

Stations  Must  Be  Ready  for 
Transfer  on  Treaty  Date 

IN  A  NOTICE  to  all  broadcast  sta- 
tions issued  last  Wednesday,  the 

FCC  directed  all  licensees  to  be 
prepared  to  operate  on  their  new 
frequencies  with  quartz  crystals 
ground  to  the  particular  assign- 

ment by  the  March  29  reallocation 
date.  The  notice  was  based  on  ad- 

vices received  by  the  FCC  that 
manufacturers  of  crystals  were  pre- 

pared to  supply  the  necessary  con- 
trols to  enable  the  operating  fre- 

quencies, although  broadcast  sta- 
tions would  be  changed  to  comply 

with  the  Commission's  reallocation 
order. 

Manufacturers  which  have  ad- 
vised the  FCC  that  they  are  in  a 

position  to  supply  new  quartz  crys- 
tals or  regrind  old  crystals  and 

make  delivery  prior  to  March  29 
were  listed  as  Hollister  Crystal  Co., 
Wichita;  EMS  Laboratories,  Kan- 

sas City,  and  Scientific  Radio  Ser- 
vice, University  Park,  Hyattsville, 

Md. 

Text  of  Order 

The  FCC's  order  stated: 
The  manufacturers  of  crystals  have 

advised  the  Commission  that  they  will 
be  able  to  supply  the  necessary  crystals 
to  enable  the  operating  frequencies  of 
aU  standard  broadcast  stations  to  be 
changed  to  comply  with  the  Commis- 

sion's orders  on  March  29,  1941.  How- ever, some  manufacturers  will  not  be 
able  to  install  new  crystals  and  recali- 

brate their  frequency  monitors  in 
sufficient  time  to  deliver  the  instru- 

ments prior  to  March  29,  1941. 
The  Commission  directs  that  li- 

censees who  have  frequency  monitors 
which  cannot  be  recalibrated  and  re- 

turned prior  to  March  29,  1941,  by 
the  manufacturer  order  new  crystals 
and  install  them  without  returning  the 
equipment  to  the  manufacturer.  If  this 
involves  the  installation  of  a  crystal 
in  a  sealed  holder  or  compartment,  the 
seal  must  be  broken  and  the  new 
crystal  placed  in  operation.  All  manu- 

facturers which  have  monitors  not 
scheduled  for  return  by  March  29 
should  be  directed  to  return  the  moni- 

tor at  once  so  that  the  station  engi- 
neer can  make  the  necessary  installa- 
tion and  recalibration. 

Griffin  on  49 

GRIFFIN  MFG.  Co.,  Brooklyn 
(shoe  polish),  now  on  49  stations 
with  spot  announcements,  is  revis- 

ing its  schedule  for  the  summer 
as  current  contracts  expire,  but  the 
same  number  of  stations  will  be 
used.  Commercials  at  present  are 
for  Dy-Cote  and  ABC  polish  with 
six  Florida  stations  carrying  All- 
White  copy.  Copy  on  all  stations 
will  be  for  All- White,  going  into  the 
summer.  Bermingham,  Castleman 
&  Pierce,  New  York,  is  agency. 

J  &  J  Plans  Comments 

JOHNSON  &  JOHNSON,  New 
Brunswick  (Band-Aid),  is  complet- 

ing arrangements  for  a  quarter- 
hour  Saturday  morning  network 
program  featuring  informal  Broad- 

way commentaries  by  Dorothy  Kii- 
gallen,  columnist  for  the  New  York 
American.  Program  will  start  in 
early  April  if  desired  network  time 
can  be  cleared  by  Young  &  Rubi- 
cam,  New  York,  agency  in  charge. 

Tip  to  Columnists 
NEW  idea  for  newspaper 
promotion  is  being  used  by 
Roger  Busfield,  "Texas  col- umnist. Busfield  has  pur- 

chased six  evening  quarter- 
ter-hours  on  KGKO  and  the 
Lone  Star  Chain  to  promote 
his  column  entitled  "So 

What". 

Gilmore  Coast  Spots 
GILMORE  OIL  Co.,  Los  Angeles, 
on  March  10  started  for  13  weeks 
or  more,  three  to  seven  one-minute 
musical  rhyme  announcements 
weekly  on  21  West  Coast  stations. 
Clarence  Beesemyer,  vice-president 
of  the  firm,  stated  that  "an  ex- tensive radio  advertising  campaign, 
covering  California,  Washington 
and  Oregon,  is  planned  for  Gilmore 
products  during  1941".  Stations  are KFI  KNX  KPO  KMPC  KIRO  KOIN 
KROW  KVI  KSFO  KERN  KFSD 
KMJ  KWG  KFBK  KSAN  KOH 
KMED  KSLM  KXL  KELA  KRSC. 
Agency  is  H.  W.  Kastor  &  Sons, 
Chicago.  David  McCosker  is  West 
Coast  agency  manager  and  execu- tive on  the  account. 

Pepsi-Cola  Jingles 
PEPSI-COLA  Co.,  Long  Island 
City,  N.  Y.,  currently  using  spot 
announcements  on  a  large  list  of 
stations,  on  April  28  will  start  20- 
week  sponsorship  of  Ray  Perkins  as 
The  Nickel  Man  on  135  NBC-Blue 
stations.  The  program,  heard  five 
times  weekly  9:5.5-10  p.m.,  will 
feature  a  jingle  contest  with  listen- 

ers receiving  $10  for  each  jingle  ac- 
cepted. Agency  is  Newell-Emmett 

Co.,  New  York. 

Garfield  Tea  Spots 

GARFIELD  TEA  Co.,  New  York, 
has  started  one-minute  spot  an- 

nouncements three  to  six  times 
weekly  for  Garfield's  tea  and  Gar- 

field's headache  powders  on  WINS, 
WNEW,  WEVD,  New  York; 
WHOM,  .Jersey  City;  WJJD,  Chi- 

cago; WJBK,  WJLB,  Detroit.  Jas- 
par.  Lynch  &  Fishel,  New  York, 
is  agency. 

Nehi's  Coast  List 

NEHI  Corp.,  Columbus,  Ga.,  (Royal 
Crown  Cola),  which  on  March  17 
starts  for  26  weeks  on«  of  the  big- 

gest spot  campaigns  of  the  season, 
utilizing  a  five-minute  transcribed 
program  from  three  to  five  weekly 
on  286  stations,  has  announced  its 
West  Coast  list.  Transcriptions  will 
feature  Howard  &  Shelton,  comedy 
team,  and  a  theme  song  advertis- 

ing the  beverage.  Commercials  are 
to  include  testimonials  by  Holly- 

wood film  stars.  Business  is  being 
placed  by  local  dealers  in  some 
markets,  with  BBDO,  New  York, 
placing  others.  Sam  Harned,  agency 
vice-president,  is  supervising  place- 

ment, with  John  M.  Alden  in  charge 
of  the  account  on  the  West  Coast. 
The  West  Coast  list  includes  KERN 
KXO  KHSL  KIEM  KGU  KNX 
KFBK  KPO  KFXM  KFSD  KQW 
KVOE  KSRO  KWG  KDB  KSL 
KBKR  KGHL  KORE  KFJI  KOIN 
KOMO  KHQ  KVRS  KMJ. 

Schumacher  Spots 

SCHUMACHER  &  Co.,  Nev/  York, 
promoting  the  spring  sale  of  Wav- 
erly  fabrics,  is  sponsoring  during 
the  week  of  April  14  three  an- 

nouncements on  participating  home 
economics  programs  and  three  five- 
minute  programs  on:  WHAS  KIDO 
KLX  WOAI  WTAG  WBEN  WSB 
WSM  KSO  WCSC  WFBM  WGL 
WSOC  KVOD  KEX  WTMJ  KOIL 
KFOR  KARK  KFH  WSMB 
WDAF  KVOO  KPRC.  More  sta- 

tions will  be  added.  Anderson, 
Davis  &  Platte,  New  York,  is 
agency. 

Quiz  From  Camp 
NOXZEMA  CHEMICAL  Co.,  Bal- 

timore (skin  cream)  is  testing  on 
WFBR,  Baltimore,  a  weekly  half- 
hour  training  camp  quiz  program, 
titled  Skill  Quiz.  Program  origi- 

nates from  nearby  Camp  Meade, 
Maryland,  with  draftees  as  con- 

testants, and  commercial  copy  as 
well  as  questions  sent  by  listeners 
adhere  to  the  local  theme.  Idea,  if 
successful,  may  be  used  in  other 
markets  where  there  are  nearby 
Army  training  camps.  Ruthrauff  & 
Ryan,  New  York,  is  agency. 

ALLOCATION  DELAY 

IS  DENIED  BY  FCC 

WIDELY  prevalent  rumors  that 
the  March  29  standard  broadcast 
reallocation  might  be  postponed  for 
a  month  were  promptly  and  vigor- 

ously denied  at  the  FCC  last  Thurs- 
day. 

Apparently  growing  out  of  pur- ported delays  in  delivery  of  crystal 
controls  and  equipment,  these  ru- 

mors reached  the  point  where  the 
FCC  engineering  department  found 
it  necessary  to  issue  a  strongly 
worded  order  requiring  installation 
by  March  29  of  crystals  ground  to 
new  frequencies.  The  order  [see 
story  on  this  page]  recited  that 
three  crystal  grinding  concerns  had 
advised  the  FCC  they  were  pre- 

pared to  make  deliveries  prior  to 
that  date  and  handle  the  load. 

At  the  FCC,  it  was  stated  there 
was  no  basis  whatever  for  the  re- 

ports of  an  impending  postpone- 
ment, either  in  the  United  States  or 

in  Canada,  Mexico  or  Cuba,  the 
other  signatory  countries.  As  of 
3  a.m.,  March  29,  some  1,300  sta- tions on  the  Continent  will  shift  to 
their  new  waves.  In  this  country,  it 
is  expected  a  number  of  stations 
will  be  required  to  operate  with 
reiduced  power,  pending  installation 
of  directive  antennas  and  other 

equipment,  to  curtail  int-ra-channel interference.  The  other  signatory 
nations  also  have  indicated  a  simi- 

lar technical  procedure  will  be  fol- 
lowed to  avoid  interference. 

Avalon  Placing 

BROWN  &  WILLIAMSON  TO- 
BACCO Corp.,  Louisville,  (Avalon 

Cigarettes),  on  March  15  started 
sponsorship  of  Sunset  Valley  Bam 
Dance,  live  talent  show,  on  KSTP, 
St.  Paul.  Contract  is  for  26  weeks. 
Show,  which  is  heard  Saturdays 
10:15-10:45  p.m.  (CST),  is  first 
of  a  national  spot  campaign  now 
being  formulated.  In  addition  to 
local  live  talent  programs,  news 
periods  and  announcements  are  to 
be  placed.  Agency  is  Russel  M. Seeds  Co.,  Chicago. 

Nescafe  Spots 

NESTLE'S  MILK  PRODUCTS, 
New  York  (Nescafe  powdered  cof- 

fee), has  started  a  13-week  cam- 
paign on  seven  stations  in  the  Mid- 

west and  Pacific  Coast,  using  par- 
ticipations in  home  economics  pro- 

grams ranging  once  to  five  times 
weekly.  Agency  is  Leon  Livingston 
Adv.  Agency,  San  Francisco.  The 
station  list:  KOIL  KMOX  KMBC 
KNX  WTMJ  WMBD  KSFO. 

Hecker  Spots 

HECKER  PRODUCTS  Corp.,  New 
York  (Presto  Cake  Flour),  on 
March  3  started  a  13-week  varying 
schedule  of  three  to  five-weekly 
transcribed  one-minute  announce- 

ments and  participations  on  11 
stations.  Stations  are  WLS  KSD 
KMBC  WBEN  WHAM  WFBL 
WNAC  WTIC  WCSH  WJAR 
KSTP.  Agency  is  Leo  Burnett  Co., Chicago. 

AFFILIATED  PRODUCTS,  Jersey 
City,  has  appointed  Erwin,  Wasey  & 
Co.,  New  York,  for  the  promotion  of 
Louis  Phillipe  cosmetics.  Account  was 
formerly  handled  by  Blackett-Sample- Hummert,  Chicago.  Company  has 
been  a  large  user  of  radio  in  the  past, 
but  no  immediate  plans  have  been  an- 
nounced. 
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S&F  Talks  Over  Its  Soaring  Turnover 

Food  Wholesaler's  Chat  Program 

Spurs  Sales  of  Private  Brands 

By    TOM  PAUL 
Advertising  Manager 

Smart  8C  Final  Co.,  Los  Angeles 

FOOD  wholesaling,  marked  from 
the  beginning  as  one  of  the  coun- 

try's most  competitive  fields  and 
showing  one  of  the  lowest  profit 
margins  of  any  similar  wholesale 
business,  was  definitely  not  a  pros- 

pect for  radio  a  few  shoi-t  years 
ago.  Radio  was  costly.  The  huge 
amount  of  food  volume  at  low  profit 
necessary  to  offset  this  cost  was  un- 

thinkable, unbelievable.  But  the 
picture  has  changed. 

Perhaps  one  of  the  outstanding 
jobs  of  utilizing  radio  to  the  great- 

est advantage  in  the  wholesale 
grocery  field  today  has  been  accom- 

plished by  Smart  &  Final  Co.,  a  27- 
year-old  firm  that  now  rides  the 
crest  of  steadily  increasing  volume 
on  its  private  label  brands  of 
S&F  Fancy  Table  Quality  food. 

Private  Brands 

The  firm  operates  main  grocery 
warehouses  in  five  California  mar- 

kets, Los  Angeles,  Wilmington, 
Santa  Ana,  San  Bernardino  and 
Bakersfield,  as  well  as  in  Las 
Vegas,  Nev.,  and  Phoenix,  Ariz.  In 
addition,  we  have  85  smaller  cash 
and  carry  depots  throughout  the 
Pacific  Southwest,  and  also  serve 
approximately  10,000  independent 
retail  grocers. 

Besides  S&F  Fancy  and  Table 
Queen  Food  products,  the  firm  car- 

ries more  than  5,000  other  com- 
modities that  go  to  make  up  a 

grocery  store  stock.  The  firm,  how- 
ever, was  interested  in  pushing  its 

own  private  label  brands.  But  how 
was  the  question.  And  most  effec- 

tively, too,  was  the  problem. 
Billboards  and  sides  of  grocery 

stores  were  utilized  to  picture  one 
or  more  items  in  the  lines  and  pre- 

sent a  small  amount  of  pertinent 
copy.  Posters  on  the  more  than  100 
Smart  &  Final  Co.  trucks  proved 
to  be  effective  "traveling  bill- 

boards" throughout  the  territory 
served.  Some  newspaper  advertis- 

ing also  was  used  (today  that  has 
dwindled  to  practically  nothing). 
But  this  wasn't  enough  for  such  a 
steadily  growing  organization. 

After  much  deliberation,  execu- 
tives of  the  firm  decided  to  give  ra- 

dio an  opportunity  to  prove  itself 
as  an  advertising  media.  Many  pro- 

grams and  ideas  were  suggested 
and  investigated.  Finally  a  garden 
club  type  of  program  was  decided 
upon,  and  on  Feb.  17  we  started 
sponsoring  the  five-weekly  quarter- 
hour  Mirandy's  Garden  Patch  on 
KFAC,  Los  Angeles.  It  caught  on, 
and  Smart  &  Final  continued  spon- 

sorship on  that  station  for  15 
weeks. 

But  the  firm  wanted  its  radio  to 
coincide  with  its  merchandise  out- 

lets. Broader  coverage  was  re- 
quired. So  on  May  23,  the  program, 

on  a  thrice-weekly  schedule,  was 
moved  to  KFI,  the  50,000-watt 
NBC-Pacific  Red  network  affiliate 
in  Los  Angeles.  Here  was  greater 
coverage  and  increased  listener  ap- 

peal. Radio  advertising  for  Smart 
&  Final  Co.  began  to  "click." 

One  of  the  earliest  attempts  to 

check  the  program's  effectiveness came  in  the  form  of  a  free  offer  of 
Table  Queen  Granulated  Soap  to 
listeners  writing  in.  They  were  re- 

quested to  also  give  the  name  and 
address  of  a  neighborhood  inde- 

pendent grocer  not  stocking  the 
item  at  that  time. 

In  They  Came 

Letters  started  rolling  in.  Soap 
samples  flooded  out.  Smart  &  Final 
Co.  letters  to  "non-stocking"  groc- 

ers were  quickly  dispatched  advis- 
ing them  that  Mrs.  So-and-So  in  his 

neighborhood  had  inquired  for  the 
soap  recently  but  had  been  unable 
to  buy  it  at  that  store.  One  of  the 
company's  75  salesmen  followed  up 
this  letter  with  a  personal  call 
within  a  few  days.  As  a  result. 
Table  Queen  Granulated  Soap  vol- 

ume became  one  of  the  most  popu- 
lar local  soap  products  in  the  area. 

While  still  doing  a  good  job, 

Mirandy's  Garden  Patch  after  sev- 
eral months  was  wearing  itself  out. 

Executives  of  Smart  &  Final  Co. 
felt  that  it  appealed  to  a  limited 
audience.  We  looked  around  for  an- 

other show  to  replace  it,  and  in 
early  September,  1939,  the  firm  got 
what  it  believes  was  a  break.  Our 
advertising  agency,  Heintz,  Picker- 

ing &  Co.,  suggested  a  commentary 
sort  of  program  featuring  Johnny Murray. 

He's  the  same  Johnny  Murray 
who  was  so  popular  on  the  old  Hi- 
Jinks  program  sponsored  by  a 
bakery  concern  some  years  ago  on 
Columbia-Don  Lee  network.  Johnny 
made  himself  known  and  loved  by 
every  grocer  on  the  Pacific  Coast. 
He  had  a  terrific  following  among 
radio  listeners,  too.  We  signed  him 
on  the  spot.  Thus  began  Johnny 
Murray  Talks  It  Over,  a  thrice- 
weekly  quarter-hour  early  morning 
program  on  KFI,  Los  Angeles.  It 
isn't  anything  elaborate  or  fancy. 

It's  just  made  for  ordinary  folks 
with  down-to-earth  chatter.  Johnny 
talks  about  oddities  in  the  news; 

TOM  PAUL 

spins  a  few  human  interest  yarns 
he  has  picked  up,  and  also  tells 
about  funny  happenings.  Occasion- 

ally he  gives  a  bit  of  light,  homey 
philosophy.  In  short,  it  is  a  Read- 

er's Digest  of  the  air.  People  like  it 
because  they  feel  and  know  that 
Johnny  is  sincere. 

Perhaps  Johnny's  success  (and 
the  corresponding  success  of  the 
company) ,  is  due  to  the  fact  that  he 
is  sold  100%  on  the  organization 
he  represents  and  its  products.  As 
a  result,  his  commercials  are  sin- 

cere. His  listeners  know  that  when 
Johnny  Murray  says  S&F  and 
Table  Queen  Foods  are  good,  they 
really  ARE. 

By  the  Bushel 
From  the  day  he  started  on  the 

air  with  Johnny  Murray  Talks  It 
Over,  that  was  all  they  needed. 
They  went  out  and  bought  his 
recommended  merchandise.  Thou- 

sands of  former  Hi-Jinks  listeners 
were  glad  to  have  Murray  back  on 
the  air.  They  rallied  'round,  and 
sent  bushels  of  letters  asking  where 

his  new  sponsor's  products  could  be 
bought.  More  listeners  joined  the 
program's  fast-growing  audience. 
Today  that  program  is  an  institu- 

tion .  .  .  almost  a  trade-mark. 
Still  Smart  &  Final  Co.  officials 

weren't  satisfied.  They  were  anxi- 
ous to  test  this  new  found  im- 

petus. The  advertising  department 
conceived  the  idea  of  offering  a 
small  sample  of  S  &  F  Coffee  to 
any  listener  who  might  care  to 
write  in.  Johnny  made  one  short 
announcement  of  the  offer  on  only 
one  morning  program.  By  the  fol- 

lowing week-end  thousands  of  let- 
ters had  poured  in.  As  a  result. 

Smart  &  Final  Co.'s  coffee  division 
reported  that  more  than  800  pounds 
of  the  product  in  small  2% -ounce 
tins  had  been  mailed  out.  Sample 
giveaways  were  replicas  of  the 
actual  one-pound  S&F  coffee  can. 
Last  year  S&F  coffee  sales  jumped 
93.6 Tt;  over  the  previous  year.  Jan- 

uary, 1941,  started  the  new  year 
out  with  the  company's  most  pro- 

ductive coffee  month.  It  far  ex- 
ceeded any  previous  month  in  the 

history  of  the  27-year-old  firm. 
Another  test  was  made.  The  firm 

procured  26-piece  sets  of  table  sil- 
verware which  had  been  given  to 

consumer  customers  for  25  S  &  F 
or  Table  Queen  food  labels  and  a 
small  amount  of  cash.  It  was  de- 

cided to  let  Johnny  Murray  see 
what  he  could  do  with  this  item 

among  his  airway  fans.  Last  re- 
ports show  that  more  than  27,000 

sets  of  silverware  have  been  dis- 
tributed. Labels,  letters,  money  or- 

ders, cash  and  thanks  poured  into 
KFI.  Retail  grocers  reported  that 
their  customers  demanded  Johnny 
Murray's  silveware  set.  And  they 

got  it. 

Still  Another 

Our  executives  thought  that  per- 
haps the  silverware  premium  offer 

had  been  something  that  more  or 
less  promoted  itself,  once  it  got 
started.  Another  test  was  made. 
This  time  the  offer  was  an  8-piece 
glass  beverage  set  with  color-baked 
design,  obtainable  for  10  S  &  F  or 
Table  Queen  labels  and  a  small 
amount  of  cash.  Before  the  summer 
was  over,  three  freight-car  loads  of 
glassware  sets  had  moved  through 
the  seven  warehouses  of  the  com- 

pany. Radio  advertising  today  carries 
95%  of  the  load  of  acquainting 
housewives  in  the  Southland  with 
S&F  Fancy  and  Table  Queen 
Quality  Foods.  More  people  today 
are  hearing  about  it,  trying  and  re- 

peating on  these  two  brands,  than 
ever  before  in  the  history  of  the  or- 

ganization. Recent  Hooper  Survey 
figures  show  that  Johnny  Murray 
Talks  It  Over,  has  led  in  popularity 
all  programs  over  all  Los  Angeles 
area  stations  at  its  particular  early 
morning  time.  Better  than  Hooper 
Survey  figures,  Smart  &  Final  Co. 
reports  that  it  has  enjoyed  one  of 
the  most  gainful  years  of  its  exist- 

ence, and  as  a  result  plans  to  do 
ever  greater  things  in  1941. 

THE  smart  thing  to  do,  S  &  F  finally  decided,  was  to  let 
radio  sell  their  groceries.  With  a  large  line  of  food  products, 
the  far  Western  Wholesale  house  bought  itself  a  piece  of 
reasonable  radio  time  and  sat  back  to  see  what  would  happen. 
It  happened,  and  S&F  came  back  for  more  of  the  same. 

Again  results  were  startling.  And  it's  been  that  way  ever  since, 
especially  since  Johnny  Murray  started  talking  it  over  with 
those  who  consume  groceries.  Every  so  often  S&F  tests  its 
audience  with  a  premium  offer.  Once  it  had  to  supply  27,000 
sets  of  table  silverware.  Another  time  it  took  three  carloads 

of  glassware  sets  to  meet  the  insistent  demand  of  listeners. 
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Selvin  to  Conduct 

AFM  Disc  Survey 
Petrillo   Seeks   to   Get  Facts 

Of  the  Recording  Industry 

TO  SECURE  the  "real  facts" 
about  phonograph  records  and 
transcriptions  and  their  effects  on 
the  employment  of  live  musicians, 
James  C.  Petrillo, 
president  of  the 
American  Feder- 

ation of  Music- 
ians, has  commis- 

sioned Ben  Selvin, 
vice  -  president  of 
Associated  Music 
Publishers,  to  con- 

duct an  exhaus- 
tive survey  of  the 

field. 

AFRA  and  Disc  Firms  Diifer  Widely 

On  Proposed  Provisions  for  Neiv  Code 

Mr.  Selvin 

"In  making  this  survey  we  are 
merely  following  the  example  of 
big  business,"  Mr.  Petrillo  told 
Broadcasting.  "The  recording  busi- 

ness is  a  big  business  and  we  ought 
to  know  all  about  it  but  we  don't 
know  anything  about  it.  Maybe  it's 
doing  the  union  musicians  a  lot  of 

harm.  Or  maybe  it's  really  doing  us 
good.  We  don't  know  and  that's  why 
I  appointed  Selvin  to  find  out  the 
facts. 

Wants  the  Facts 

"We're  making  the  study  with  no 
intent  for  its  use  now,"  the  mu- 

sicians' chief  continued.  "Our  pur- 
pose right  now  is  to  collect  infor- 

mation which  I  can  pass  on  to  the 
convention  and  if  I  have  any  advice 
to  pass  on  by  then  I'll  give  them 
that,  too." 

Although  representing  a  com- 
plete change  of  face  on  the  part  of 

Mr.  Petrillo,  who  has  always  been 
an  aggressive  foe  of  what  he  calls 
"canned  music",  his  choice  of  Mr. 
Selvin  as  the  man  to  make  the  sur- 

vey is  taken  as  an  indication  that 
he  is  interested  in  learning  the  facts 
and  not  in  just  gathering  ammuni- 

tion for  an  attack  on  the  recording 
industry. 

A  member  of  AFM's  New  York 
local,  802,  with  a  long  history  as 
both  violinist  and  band  leader,  Mr. 
Selvin  is  also  a  veteran  in  the  re- 

cording field.  Formerly  recording 
director  of  Columbia  Phonograph 
Co.,  he  is  now  in  charge  of  all  tran- 

scribed programs  for  AMP  and  is 
also  program  director  of  Muzak, 
wired  music  service  which  is  a  sub- 

sidiary of  AMP. 
Denying  that  his  study  will  be 

any  "boogie  man  survey",  Mr.  Sel- 
vin stated  that  it  will  be  more  like 

a  census  and  expressed  the  belief 
that  the  results  will  amaze  the 
union  president  by  showing  that  the 
makers  of  phonograph  records  and 
transcriptions  spend  a  lot  more  for 
the  employment  of  musicians  than 
he  has  realized.  The  study  will 
trace  the  history  of  the  recording 
industry  for  a  period  of  years,  he 
explained,  showing  the  trend  in  the 

amounts  spent  for  musicians'  sala- 
ries by  the  industry. 

As  the  first  step  in  the  study. 

RESUMPTION  March  12  of  nego- 
tiations on  the  transcription  code 

proposed  by  the  American  Federa- 
tion of  Radio  Artists  when  execu- 

tives of  the  talent  union  met  in  a 
three-hour  session  with  the  commit- 

tee representing  transcription  man- 
ufacturers and  advertising  agencies, 

revealed  that  the  groups  are  still 
widely  divergent  on  a  number  of 
important  issues,  which  must  be 
settled  before  the  code  can  be  put 
into  effect. 

While  both  sides  described  the 

meeting  as  "friendly",  AFRA's  rep- 
resentatives were  admittedly  disap- 

pointed in  the  lack  of  progress  and 
hinted  that  unless  signs  of  an 
agreement  develop  soon  the  union 

may  be  forced  to  "take  action". 
Getting  Anxious 

Negotiations  over  the  code,  which 
will  regulate  wages  and  conditions 
of  employment  for  actors,  singers, 
announcers  and  sound  effects  men 
on  transcribed  programs,  were 
started  a  year  ago  but  were  broken 
off  last  summer  when  the  union 
was  engaged  in  working  out  the  re- 

newal of  its  contracts  with  net- 
works and  agencies  covering  em- 

ployment of  talent  on  network  pro- 
grams, both  sustaining  and  com- 
mercial. Ensuing  negotiations  with 

booking  agencies,  straightening  out 
the  details  of  the  new  AFRA  licen- 

Mr.  Selvin  is  now  preparing  a  ques- 
tionnaire to  be  sent  shortly  to  ra- 

dio stations,  advertising  agencies, 
recording  companies,  transciption 
firms  and  other  users  and  producers 
of  recordings.  Admitting  that  the 
three  months  before  the  AFM  con- 

vention, to  be  held  June  9  in  Se- 
attle, is  "only  a  short  time  in  which 

to  collect  all  the  information  we'd 
like  to  have",  he  said  he  would 
push  the  work  along  as  rapidly  as 

possible. 

BMI  to  ASCAP 

WHEN  movie  fans  hear  the 

ASCAP  hit  tune  of  MGM's forthcoming  Shirley  Temple 
picture,  they  can  realize  it 
was  BMI  pi-omoted.  The  song, 
"Kathleen",  composed  by 
Eddy  Hanson,  originally  was 
passed  along  to  Therese 
Meyer,  pianist  of  WTMJ, 
Milwaukee,  BMI  member,  for 
her  Romantic  Balladier  pro- 

gram. So  effective  was  the 
presentation  that  Leo  Feist, 
publisher  of  ASCAP  tunes, 
bought  rights  to  the  song  and 
now  MGM  has  decided  to  use 
it  in  the  Temple  film. 

ses  for  all  talent  placement  organ- 
izations, further  delayed  a  return 

to  the  transcription  code,  but  now 
AFRA  executives  are  ready  and 
anxious  to  get  it  settled  in  the  im- 

mediate future. 
March  20,  when  the  New  York 

local  of  AFRA  holds  its  quarterly 
membership  meeting,  has  been  set 
as  a  tentative  deadline  by  the  union, 
as  it  would  like  to  submit  the  fin- 

ished code  to  the  members  for  ap- 
proval at  this  time. 

A  major  point  of  difference  be- tween the  two  sides  concerns  the 
wage  scale  for  transcribed  pro- 

grams. AFRA  is  asking  the  same 
commercial  fees  as  apply  for  net- 

work shows,  $15  for  a  quarter-hour 
broadcast  plus  a  $6  rehearsal 
charge.  The  transcription  commit- 

tee rejected  this  as  impossible,  stat- 
ing that  advertisers  will  not  use 

transcriptions  at  all  unless  talent 
costs  can  be  lowered  to  offset  to 
some  extent  the  charges  for  master 
recordings  and  pressings,  as  it 
would  otherwise  be  too  expensive. 
AFRA's  proposal  of  the  same 

scale  for  sound  effects  men  also  was 
debated  by  the  transcribers,  who 

THROUGH  THE  AIR  with  obvious  ease  went  a  description  of  the  Na- 
tional Downhill  and  Slalom  Ski  Championships  at  Aspen,  Col.  over  KOA, 

Denver  last  week.  Station  covered  the  two-day  event  through  a  unique 
shortwave  setup.  At  right  is  Tor  Torland,  KOA  announcer,  with  pack 
set  standing  at  the  half-way  point  on  famous  two  mile  Roch  Run  course. 
The  biggest  speck  in  the  center  at  the  foot  of  the  hill  is  the  KOA  mobile 
unit  which  picked  up  Toland's  signal.  KOA  Assistant  Manager  Robert  H. 
Owen  and  Engineer  Stan  Neal  handled  the  technical  arrangements  while 
Herb  Hollister,  of  KANS,  Wichita,  radio's  leading  skier,  assisted  Torland. 

pointed  out  that  the  usual  charge  to 
an  advertiser  for  a  staff  employe  of 
this  type  is  $5  an  hour. 

The  committees  discussed  mul- 
tiple sponsorship  of  a  single 

prog-ram,  with  the  transcription 
group  arguing  that  separate  talent 
charges  for  each  separate  use  would 
make  the  cost  of  discs  impossibly 
high  for  advertisers  who  may  want 
to  advertise  one  product  in  the 
East  and  others  in  the  South  and 
West.  Auditions  were  also  dis- 

cussed, the  employers  holding  there 
should  be  no  charge  for  auditions 
made  at  the  request  of  the  talent, 
while  the  union  argued  that  under 
such  an  arrangement  any  employer 
who  wanted  to  chisel  could  require 
the  talent  to  make  the  request. 

Although  nothing  was  settled  at 
the  first  meeting,  another  session 
was  to  be  held  March  17,  after  each 
group  had  considered  viewpoints 
expressed  by  the  other  side.  At  the 
first  session,  AFRA  was  represent- 

ed by  Mrs.  Emily  Holt,  executive 
secretary,  and  George  Heller,  as- 

sistant executive  secretary. 
Present  for  the  transcription 

companies  and  agencies  were:  C.  M. 
Finney,  Associated  Music  Publish- 

ers; John  MacDonald  and  R.  M. 
Morris,  NBC;  A.  K.  Spencer,  J. 
Walter  Thompson  Co.;  Leonard 
Bush,  Compton  Adv.;  William 
Spire,  McCann  -  Erickson;  James 
Sauter,  Air  Features;  Al  Kabacker, 
Blackett-Sample-Hummert.  Charles 
Gaines,  World  Broadcasting  Sys- 

tem, chairman  of  the  transcription, 
was  ill  and  unable  to  attend. 

AGMA  Says  Members 

Remain  Loyal  to  Guild 

RESIGNATION  of  Albert  Spald- 
ing and  a  few  others  has  caused  no 

serious  break  in  the  instrumental 
ranks  of  the  American  Guild  of 
Musical  Artists,  which  is  continu- 

ing its  fight  "for  the  right  of  art- 
ists to  associate  together  in  an  or- 

ganization of  their  own  choosing 
and  for  their  mutual  benefit,"  ac- 

cording to  an  official  statement  is- 
sued March  12  by  AGMA. 

Release  followed  a  board  meet- 
ing at  which  the  union  decided  to 

break  its  pledge  of  silence  and 
"make  public  the  true  facts",  to  dis- 

pel the  confusion  "caused  by  Mr. 
Petrillo's  ridiculous  and  exagger- 

ated claims  that  AGMA's  member- 
ship has  joined  with  Petrillo's 

union  and  by  the  erroneous  state- 
ments in  Mr.  Spalding's  press  re- 
lease last  week  [Broadcasting, March  10]. 

Declaring  that  "the  overwhelm- 
ing majority  of  the  solo  instru- 

mentalists have  remained  loyal  to 
AGMA,  notwithstanding  Mr.  Pet- 

rillo's threats  and  Mr.  Spalding's 
capitulation,"  the  statement  dis- 

closed that  two  meetings  of  in- 
strumentalists had  been  held,  one 

on  March  2  at  the  invitation  of  Mr. 
Spalding,  who  unsuccessfully  at- 

tempted to  lead  them  out  of  AGMA 
and  into  AFM,  and  another  a  week 
later  at  the  home  of  Jascha  Heifitz, 

at  which  the  instrumentalists  "re- 
solved to  stand  together  and  sup- 

port AGMA  in  its  fight  against  Mr. 
Petrillo's  unfair  and  unwarranted 

demands". 
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ASCAP  Found  Guilty,  Pays  $32,250  Fines 

No  Prison  Terms 

• Are  Imp
osed 

By  Court 

ASCAP'S  fond  hope  for  a  "white- 
wash" of  the  Government's  crimi- 

nal anti-trust  suit  against  it  for 
violation  of  the  Sherman  anti-trust 
act  failed  to  develop  when  Federal 
Judge  P.  Ryan  Duffy,  of  Milwaukee, 
last  Thursday  slapped  an  aggregate 
of  $35,250  in  fines  against  the  So- 

ciety, its  officers,  23  directors  and 
19  publishers. 

A  plea  of  nolo  contendre,  pro- 
fessing neither  innocence  nor  guilt, 

resulted  in  a  ruling  by  Judge  Duffy 
that  the  defendants  were  "guilty  in 
this  case  only".  Judge  Duffy  caused 
the  defendants  considerable  uneasi- 

ness in  pointing  out  that  each  could 
be  imprisoned  for  a  year  or  fined 
up  to  $5,000  or  both,  but  upon  the 
plea  of  Victor  O.  Waters,  special  as- 

sistant to  the  Attorney  General, 
who  has  handled  the  copyright 
prosecution,  the  penalties  were  con- 

fined to  fines. 

Polletti  Predicts 

The  amount  of  the  fines  was  a 
surprise.  Judge  Duffy  took  the 
parties  to  task  for  published  ad- 

vance accounts  in  the  trade  press 
indicating  that  fines  of  $24,000 
would  be  imposed.  Other  trade  ar- 

ticles (not  in  this  paper)  had  indi- 
cated that  the  fines  would  be 

dropped  altogether. 
With  the  termination  of  the  crim- 

inal suit,  ASCAP's  chief  special 
counsel,  Lieut.  Governor  Charles 
Poletti,  of  New  York,  predicted  that 
return  of  ASCAP's  music  to  the  air 
can  be  anticipated.  The  first  step  in 
this  direction  may  come  March  17 
when  the  NAB  board  of  directors 
meet  in  New  York  for  sessions  with 
the  ASCAP  radio  negotiating  com- 

mittee. As  far  as  the  NAB  is  con- 
cerned, however,  these  conversa- 

tions are  expected  to  be  of  an  ex- 
ploratory nature,  pending  submis- 

sion of  a  definite  royalty  formula 
by  ASCAP. 

In  the  crowded  Milwaukee  court- 
room, Attorney  Poletti  entered  the 

plea  of  nolo  contendere  for  ASCAP. 
He  described  the  Milwaukee  case, 

'    alleging  10  specific  violations  of  the 
anti-trust  law  and  the  consent  de- 

cree recently  signed  by  ASCAP  as 
"a  constructive  job  in  the  public  in- 

'    terest".  Then  he  observed  that  the 
question  of  price  is  the  only  one 
remaining  between  agreement  with 
the  broadcasing  industry  on  return 
of  ASCAP  music,  which  has  been 
absent  from  the  networks  and  most 

I     stations  since  Jan.  7. 
Upon  his  return  to  New  York 

Friday,  Mr.  Buck  confidently  pre- 
dicted early  return  of  ASCAP  mu- 

sic to  the  air,  though  there  was  no 
real  basis  for  such  a  prognostica- 

tion insofar  as  broadcasting  indus- 
try sources  are  concerned.  He 

called    the    imposition    of  fines 

against  ASCAP  as  a  "healthy  purg- 
ing" of  abuses,  declaring  that  this 

move  "ends  all  bickering  and  now 
the  people  can  have  the  music 
they've  been  shouting  for  for  the 
last  three  months".  [Editor's  Note : 
Listener  surveys  do  not  indicate 
any  diminution  of  listener  interest 
in  programs  not  using  ASCAP  mu- 
sic] 

Twenty  of  the  Society's  officers 
and  directors,  among  them  some  of 
the  nation's  best-known  writers, 
were  in  the  courtroom  when  sen- 

tence was  pronounced.  ASCAP  was 
fined  $5,000  as  the  parent  organiza- 

tion. Gene  Buck,  ASCAP's  presi- 
dent, who  has  just  accepted  a  re- 

duction in  salary  from  $50,000  to 
$35,000  a  year  because  of  the  radio 
music  war,  was  fined  $1,500  as 
were  E.  C.  Mills,  chairman  of  the 
administrative  committee,  and  John 
G.  Paine,  general  manager.  Mr. 
Mills'  salary  recently  was  reduced 
from  $50,000  to  $35,000,  while  Mr. 
Paine  took  a  cut  from  $27,500  to 
$24,750.  Twenty-three  other  ASCAP 
members  were  fined  $500  each,  and 

FIRST  STEPS  toward  possible  re- 
turn of  ASCAP  music  to  the  air 

will  be  taken  this  week  when  the 
NAB  board  of  directors  convenes 
in  New  York  to  consider  all  phases 
of  the  music  question.  At  the  re- 

quest of  Gene  Buck,  ASCAP  presi- 
dent, NAB  President  Neville  Miller 

called  the  meeting  for  March  17-18 
at  the  Hotel  Roosevelt. 
The  first  business  was  to  be 

prospective  appointment  of  a  com- 
mittee to  meet  with  the  radio  com- 

mittee of  ASCAP  and  exchange 
views  on  a  plan  under  which 
ASCAP  music  would  be  offered  on 
a  per-program  basis.  Predictions 
are  that  if  a  plan  is  evolved,  it  will 
not  result  in  payments  to  ASCAP 
of  more  than  an  estimated  $2,500,- 
000,  as  against  approximately  $5,- 
000,000  paid  last  year. 

Radio  Committee 

If  the  26-man  board  decides  upon 
appointment  of  a  radio  negotiating 
committee,  its  membership  prob- 

ably will  be  similar  to  that  named 
several  years  ago  by  the  NAB  and 
which  finally  despaired  of  any  hope 
of  getting  together  with  ASCAP. 

The  members  of  this  committee 
were  NAB  President  Miller;  Ed- 

ward Klauber,  CBS  executive  vice- 
president;  Lenox  R.  Lohr,  then 
NBC  president  (who  will  be  re- 

placed by  President  Niles  Tram- 
mel!) ;  John  Elmer,  WCBM,  Balti- 
more, representing  local  stations; 

Samuel  R.  Rosenbaum,  president  of 
WFIL,  Philadelphia,  and  chairman 
of    Independent    Radio  Network 

the  19  publishing  houses  cited  were 
fined  $750  each. 

At  the  Hearing 

Present  for  the  court  edicts  were, 
in  addition  to  those  mentioned, 
Louis  Bernstein,  ASCAP  vice-pres- 

ident and  director;  Otto  A.  Har- 
bach,  vice-president  and  director; 
George  W.  Meyer,  secretary  and  di- 

rector; Gustave  Schirmer,  treasurer 
and  director;  John  J.  Bregman,  as- 

sistant treasurer  and  director;  Irv- 
ing Caesar,  assistant  treasurer  and 

director;  and  Fred  E.  Ahlert,  Saul 
Bernstein,  May  Dreyfus,  Walter 
Fischer,  Edgar  Leslie,  Jack  Mills, 
Herman  Starr,  John  O'Connor, 
Deems  Taylor,  Will  Von  Tilzer, 
Oscar  Hammerstein  2d,  all  direc- 
tors. 

Absent  were  Jerome  Kern,  Ray- 
mond Hubbell  and  Oley  Speaks, 

who  were  ill;  J.  J.  Robbins,  who  was 
in  Cuba ;  and  John  Mercer,  who  was 
en  route  to  Milwaukee  from  Holly- 

wood but  was  unable  to  arrive  un- 
til the  55-minute  session  was 

finished. 

As  the  name  of  each  personal  de- 

Affiliates;  John  Shepard  3d.,  presi- 
dent of  Yankee  Network  and  chair- 
man of  National  Assn.  of  Regional 

Broadcast  Stations;  Walter  J. 
Damm,  managing  director  of 
WTMJ,  Milwaukee,  and  a  promi- 

nent figure  among  newspaper- 
owned  station  executives. 

In  a  statement  made  March  12, 
Mr.  Miller  revealed  that  he  had 
called  the  board  together  only  after 
considerable  correspondence  with 
Gene  Buck,  president  of  ASCAP, 
beginning  Feb.  26  when  ASCAP 
signed  a  consent  decree  which  re- 

quired it  to  sell  its  music  on  a  per- 
program  plan. 

"I  immediately  wrote  Mr.  Buck," 
Mr.  Miller  stated,  "that  if  the  So- ciety cared  to  submit  terms  by 
which  broadcasters  could  obtain 
licenses  to  use  ASCAP  music  on  ra- 

dio programs,  I  would  call  a  special 
meeting  of  our  board  of  directors  to 
consider  such  proposals. 

"It  is  understood,"  Mr.  Miller 
continued,  "that  no  broadcaster  has 
delegated  to  the  NAB  the  right  of 
negotiation  and  that  any  proposal 
must  eventually  be  submitted  to  in- 

dividual broadcasters.  Several 
broadcasters,  I  am  told,  have  them- 

selves made  this  clear  to  ASCAP 
by  writing  ASCAP  to  that  effect. 

"However,  Mr.  Buck  feels  that  it 
would  be  helpful  if  our  board  were 
to  appoint  a  committee  to  sit  with 
ASCAP's  representatives  to  assist 
in  formulating  a  proposal  for  sub- 

mission to  broadcasters.  I  have 
therefore  called  a  meeting  of  our 

(Continued  on  page  4.8) 

fendant  was  called,  he  strode  from 

the  jury  box,  where  he  had  been  sit- 
ting, and  stood  before  Judge  Duffy. 

Without  exception,  the  air  of  each 
defendant  was  grave.  Judge  Duffy 
then  pointed  out  that  defendants  in 
anti-trust  cases  could  be  imprisoned 
for  a  year  or  fined  up  to  $5,000  or 
both,  and  imprisonment  could  be 
imposed.  He  then  turned  to  Mr. 
Waters,  32-year-old  Government  at- 

torney, and  asked  him  whether  the 
guilt  in  the  case  was  fiagrant 
enough  to  demand  the  imposition  of 

a  jail  term. 
"No  Moral  Turpitude" 

"There  is  no  moral  turpitude  suf- 
ficient to  require  a  prison  sen- 
tence," Mr.  Waters  replied.  "As  far 

as  ASCAP  itself  is  concerned,  the 

maximum  fine  should  be  imposed." The  court  then  asked  Mr.  Buck  if 
he  had  anything  to  say. 

"No,  your  honor",  he  replied. 
"I  find  you  guilty  then  in  this 

case  only,"  Judge  Duffy  said.  "I  fine 

you  $1,500." 

The  fines  of  $500  each  then  were 
levied  against  the  26  ASCAP  direc- 

tors absent  as  well  as  present.  As 
each  defendant  was  fined,  Judge 
Duffy  pointed  out  that  the  fine  was 
"in  this  case  only".  This  was  inter- 

preted to  mean  that  the  pleas  and 
fines  could  not  be  used  against  them 
in  any  other  court  actions. 

The  session  was  marked  by  two 
unusual  incidents.  When  Von  Til- 

zer, one  of  the  ASCAP  directors, 
was  before  the  bench,  he  waited 
only  until  the  court  pronounced 

guilt  and  then  walked  away.  "Don't 
go  away,"  Judge  Duffy  said,  "you 
may  find  yourself  in  jail."  Von  Til- zer retraced  his  steps,  then  stood  by 
while  the  court  imposed  the  fine. 

After  calling  of  the  list  of  per- 
sonal defendants  was  concluded, 

Mr.  Poletti  advised  the  court  that 
the  name  of  May  Dreyfus  had  not 
been  called.  The  court  clerk  ob- 

served he  had  called  the  name  but 
Dreyfus,  seated  in  the  jury  box, 
said  he  had  not. 

"I  don't  want  any  discrimination 

again  you,"  Judge  Duffy  said. 
"Someone  might  think  you  fixed  it 
with  the  clerk  so  your  name  would 
not  be  called."  Following  imposition 
of  the  fines,  Mr.  Poletti  told  the 
court  he  "believed  Waters  had 

something  to  say". "I  don't  want  any  advice  from 

him  about  what  the  fine  should  be," 
Judge  Duffy  said. 

Mr.  Waters  then  made  his  plea. 
"I  do  not  insist  upon  what  require- 

ments the  court  should  follow  in 

fining  the  corporation,"  he  said. 
"However,  some  of  these  firms  are 
small.  If  the  same  fines  were  im- 

posed upon  them  as  upon  ASCAP, 
it  would  work  considerable  hard- 

ship." 

Judge  Duffy  said  he  did  not  think 
the  fines  should  be  the  same.  Then 
he  added: 

"I  am  taking  cognizance  of  a 
newspaper  story  which  quoted 

(Continued  on  page  il) 

NAB's  Board  Will  Consider 

Plans  to  Dicker  With  ASCAP 

Greatly  Reduced  Payments  to  Society  Foreseen; 
Rumors  of  Break  in  United  Front  Dispelled 
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Radio  Journalism— A  New  Technique 

Simplicity    and  Clarity- 
Are  Main  Factors 

In  Newscasts 

By  J.  N.  (Bill)  BAILEY 
News  Editor 

WLW-WSAI,  Cincinnati 
ONCE  upon  a  time  the  ears  had  it. 
Then  the  eyes. 

Now  it's  a  combination  of  both  in 
this  business  of  news  dissemination. 

Centuries  ago 
the  town  crier 
gave  the  news. 
Then  came  the 
newspaper.  Now 
comes  radio. 
And  out  of  it 

all  radio  has  de- 
veloped a  new 

technique  in  jour- 
nalism, a  tech- 

nique that  would  Bailey set  back  on  their 
heels  such  sterling  journalists  as  the 
late  Joseph  Pulitzer,  Horace  Greeley 
and  Arthur  Brisbane. 

Writing  news  has  been  governed 
for  years  by  these  requisites :  ( 1 ) 
choosing  copy;  (2)  writing  from  a 
definite  viewpoint,  and  (3)  me- 

chanics of  writing. 

Three  Additions 

To  those  three  fundamentals  ra- 
dio has  added  three  more:  (1) 

brevity;  (2)  clarity,  and  (3) 
drama. 

Brevity  is  demanded  because  our 
time  is  limited.  Clarity  is  necessary 
because  the  listener  cannot  go  back 
and  study  obscure  paragraphs. 
Drama  is  essential  because  the  lis- 

tener would  lose  interest  if  the 
whole  story  were  told  in  the  be- 
ginning. 

Millions  of  radio  fans  tune  in 

daily  to  Joe  Doaks.  In  this  case  he's 
representative  of  the  dozens  of 
newscasters  on  the  air.  He  calls  him- 

self a  commentator.  His  announcer 
tells  you  he  analyzes  the  news.  He 
speaks  with  authority.  Millions 
swear  by  him.  Some  swear  at  him. 

But  Joe  Doaks  is  not  a  commenta- 
tor, in  the  literal  sense.  Neither  is 

he  a  news  analyst.  He's  the  chap 
who  gets  paid  for  reading  what 
another  was  paid  for  writing.  Gen- 

erally his  writer  (if  he  has  one) 
is  a  former  newspaperman.  Many 
of  these  Joe  Doaks's  read  copy  right 
off  the  news  service  teletype  ma- 
chines. 

Nevertheless  it's  the  voice  of  Joe 
Doaks  that  makes  known  this  new 

technique  in  journalism.  It's  a 
style  destined  to  become  permanent. 
Sure,  it's  a  radical  departure  from 
newspaper  tradition.  But  radio  is 
like  that. 

Fundamentally  news  for  radio 
and  news  for  publication  are  simi- 

lar. In  choosing  copy  for  broadcast 
we  must  use  care,  just  as  the  slot 
man  exercises  good  judgment.  A 
story  in  print  may  read  fine  to  Mr. 
and  Mrs.  Jones.  They  wouldn't  care 
to  have  their  innocent  youngsters 
read  that  same  story,  if  they  could 
read. 

On  the  air  that  same  yarn  might 
be  repulsive.  For  remember,  little 
Johnnie  and  Katherine  have  keen 

ears,  though  they  can't  read  be- 

THE  newest  in  journalism — radio  news — would  baffle 

the  boys  of  the  flowing-tie  and  man-nips-dog  days.  Gone 

are  the  flowery  phrasings  and  lacy  verbiage  of  past  dec- 

ades— gone  at  least  as  far  as  news  broadcasting  is  con- 

cerned. In  the  years  of  evolution  radio  has  developed 

its  own  news  technique.  It  has  a  job  to  do,  and  does  it 

in  its  own  way.  Bill  Bailey  has  a  job  to  do  at  WLW-WSAI, 
where  he  is  news  editor.  And  he  does  it  in  a  big  way,  aided 

by  the  extensive  facilities  these  Cincinnati  stations  are 

able  to  provide.  Consequently  he  speaks  with  authority 

when  he  discusses  radio  news  and  its  technical  problems. 

yond  the  primer.  In  radio  we  take 
this  attitude: 
A  news  reader  is,  in  fact,  a 

stranger  come  into  your  home 

through  the  loudspeaker.  He's  there at  your  invitation  to  tell  yoU  the 
day's  news.  His  voice  is  pleasant, 
he  speaks  with  authority  and  he 
tells  the  story  simply.  His  selection 
of  stories  is  in  good  taste. 

Conversational  Style 

He  summarizes  the  European 
war,  gives  you  the  highlights  of 
what  Congress  is  doing,  adds  some- 

thing from  the  business  world, 
tosses  in  a  humorous  quip.  In  gen- 

eral he  reviews  the  news  highlights. 
With  reference  to  the  viewpoint 

we  differ  greatly  from  writing  for 
publication.  The  average  news  wire 
story  is  handled  with  dignity. 
There's  a  formality  in  news  writ- 

ing that  has  been  tradition.  Sports 
writers  cast  that  tradition  to  the 
four  winds,  however,  and  write  with 
reckless  abandon.  They  write  with 
a  light,  breezy  style.  Big  words  and 
involved  phrases  are  unknown  to 
them.  Will  Rogers  used  that  style. 
He  kidded  everybody  and  phrased 
his  columns  in  "down  home"  lan- 
guage. Radio  attacks  news  from  a  more 
or  less  familiar  viewpoint.  Our 
style  might  be  termed  in  between 
formal  journalism  and  familiar 
sports  vsrriting.  Briefly,  we  write 
news  copy  for  radio  in  a  conversa- 

tional manner. 

As  for  mechanics,  we  leave  that 
more  or  less  up  to  the  individual 
writer,  just  as  a  newspaper  does. 
In  all  there  are  121  figures  of 
speech.  To  analyze  each  and  explain 
its  application  to  radio  would  in- volve a  series  of  articles  of  almost 
globe-circling  length. 

Frequently  I  have  been  asked, 
"Do  you  think  the  radio  will  ever 
replace  the  newspaper?"  My  an- swer is: 

"No,  emphatically  no." Look  over  your  lead  stories  out  of 
Europe  today.  Most  of  them  run 
200  to  1,000  words,  each.  How  many 
European  stories  does  the  average 
daily  newspaper  publish?  Ten  to 
15  and  sometimes  more.  The  aver- 

age newscaster  reads  2,250  words 
in  a  15-minute  newscast.  If  radio 
attempted  to  broadcast  every  story 
in  detail  we'd  have  few  listeners. 

Simply  and  Clearly 
Handling  that  same  wire  copy  for 

broadcast,  our  writers  read  every 
story,  then  summarize  in  no  more 
than  800  words.  Frequently  we  use 
less.  We  can't  hope  to  give  all  the 
details.  That's  why  listeners  tune 
in  for  the  highlights  and  read  their 
newspapers  for  the  details. 

Our  copy  must  be  written  simply 
and  clearly.  A  reader  can  go  back 
and  read  an  involved  item  sentence 
by  sentence.  When  a  word  is  spoken, 
that's  it.  Thus  we  must  write  news 
copy  that  tells  the  story  in  a  clear, 
simple  manner. 

THEY  WERE  IN  THE  NAVY  THEN 

One  of  a  Series 

THEY  LEARNED  RADIO  in  the  Navy  long  before  broadcasting  became 
a  major  offshoot  of  wireless  and  long  before  they  ever  dreamt  it  would 
provide  them  with  adult  careers.  For  pictures  of  what  they  look  like 
today  and  notes  on  where  they  served,  see  page  42. 

Suppose  radio  covered  the  five 
W's,  the  who,  what,  when,  where 
and  why,  in  our  lead?  The  rest  of 
the  newscast  would  be  dull.  Radio 

is  the  show  business.  That's  why we  must  write  news  copy  from  a 
dramatic  angle. 

As  an  example,  a  wire  service 
might  send  this  story: 

"Bucharest — The  German  For- 

eign Minister,  Joachim  von  Ribben- 
trop,  met  with  General  Antenescu, 
the  Roumanian  premier,  in  this 

capital  city  today  in  an  epoch-mak- 
ing three-hour  conference,  at  which 

it  was  decided,  subject  to  ratifica- 
tion by  the  two  governments  in- 

volved, that  in  the  future  Roumania 
will  adopt  a  foreign  policy  which 
would  be  in  complete  harmony  with 
German  political  and  economical 

hegenomy  in  Europe." Radio  would  say  it  like  this : 
"Inside  the  foreign  office  at  Bu- 

charest today,  the  German  foreign 
minister  and  the  Roumanian  pre-| 
mier  were  closeted.  All  Europe 
watched  that  conference.  The  fu- 

ture policy  of  Roumania  was  being 
molded.  After  three  hours  the  Rou- 

manian premier  emerged.  A  few 
minutes  later  it  was  announced  that 
henceforth  Roumania's  foreign  pol- 

icy would  be  radically  changed  to 

conform  to  the  wishes  of  Germany." Thus  radio  first  sets  the  scene, 
brings  in  the  characters  and  builds 
the  story  to  a  climax. 

Not  a  Passing  Fancy 

International  News  Service  and 
United  Press  were  the  first  news- 

paper wires  to  enter  the  radio  field. 
Now  the  Associated  Press  is  in  the 
fold.  INS  gives  radio  its  regular 
wire.  The  UP  created  a  radio  wire. 
The  AP  services  radio  with  its  news wires. 

Not  long  ago  I  was  talking  to  a 
news  service  executive.  We  dis- 

cussed this  new  technique  in  radio. 
His  conclusion  was: 

"Radio  wires  are  passing  fancies. 
They  won't  last  long.  It's  up  to  the 
radio  stations  to  put  in  newsrooms 
like  yours  and  use  the  regular 

newspaper  wires." I  cannot  agree  with  my  friend, 
the  wire  service  executive.  After 
6%  years  in  radio  I  am  convinced 
that  the  news  services  must  provide 
radio  with  what  radio  wants. 

It's  true  the  Crosley  sations,  with 
oUr  large  newsroom,  do  not  need 
special  radio  wires.  We  provide  copy 
for  34  newscasts  a  day.  Only  a  few 
other  stations  boast  of  newsrooms. 

The  average  broadcaster  cannot 
afford  such  an  elaborate  setup. 
Revenue  won't  permit  buying  a 
newspaper  wire,  then  hiring  ex- 

perienced men  to  rewrite  that  wire 
copy  for  paid  announcers  to  read. 
When  the  average  station  buys  a 
news  wire,  that  station  wants  copy 
that  can  be  torn  off  the  teleype 

machines  and  read  "as  is"  by  an announcer. 

The  news  service  that  determines 
what  radio  wants  and  provides  it,  is 
the  service  that  will  do  the  out- 

standing job  in  radio.  Copy  for  ra- 
dio must  be  written  with  these  re- 

quisites in  mind: 
(1)  Brevity,  (2)  clarity,  and  (3) 

drama,  added  to  (1)  choosing  copy, 

(2)  writing  from  a  definite  view- 
point and,  (3)  mechanics  of  writing. 
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wow 
delivers  more  listeners, 
in  more  counties,  with 
more  spendable  in- 

come, than  any  other 
station  in  the  Omaha 
market. WOWS-A-GRAM 

wow 

does  the  job  in  the 
Omaha  -  Great  Plains 
market  at  less  cost 
than  any  combination 
of  stations  in  the  same territory. 

Vol.  1  —  No.  2 OMAHA  -  GREAT  PLAINS  MARKET  BULLETIN OMAHA,  NEBRASKA 

'20  000 poo  New  Payroll  for  Omaha  Market 

Martin  Bomber  Plant  to  Employ  1,500  in 

Construction  -  8,000  When  Ready  for  Use 

Omaha's  $10,000,000  bomber  plant  emerged  from  the  realm  of  dreams  into  economic 
reality  last  Monday,  when  the  ceremonial  breaking  of  ground  was  carried  out  at  Fort 

Crook,  Nebraska.  The  huge  plant,  six  blocks  square,  is  expected  to  be  ready  for  produc- 
tion by  October  or  November.  Meanwhile,  approximately  1,500  men  will  be  employed 

in  construction.  The  plant  will  be  operated 
by  the  Glenn  L.  Martin  Company. 

18,000  Employees 

Ultimately  Expected 

While  the  initial  number  of  employees  is 
estimated  at  8,000,  according  to  Frank  P. 
Fogarty,  Omaha  Chamber  of  Commerce  Com- 

missioner, the  plant  at  full  capacity  will  employ 
an  estimated  18,000  persons,  with  a  payroll  esti- 

mated at  $20,000,000  a  year. 

20%  Increase  In  Omaha's 
Spendable  Income  Anticipated 

According  to  Mr.  Fogarty,  "If  and  when  the 
bomber  plant  payroll  reaches  the  figure  of 
18,000,  that  will  be  two  and  one-half  times  as 
many  men  as  are  now  employed  in  the  Omaha 
live  stock  industry,  and  more  men  than  are  now 
employed  in  all  the  factories  of  Omaha  com- 

bined." On  this  basis  the  city's  spendable  income 
should  be  increased  by  about  20  per  cent. 

Martin  Says  '^Permanent" 
Glenn  L.  Martin  was  quoted  in  Omaha  papers 

as  saying  that  this  bomber  plant  is  not  merely 
an  emergency  defense  project,  but  will  be  oper- 

ated on  a  permanent  basis  after  the  emergency 
is  past. 

Construction  Worlc  Alone 

Will  Hike  City's  Income 

An  upward  turn  in  Omaha's  income  should 
be  felt  almost  immediately,  as  1,500  men  go  to 
work  in  the  bomber  plant  construction.  Retail 
sales  are  expected  to  climb  sharply  after  July. 
Commitments  to  cover  this  rapidly  growing 
market  with  WOW  should  be  made  as  early 

as  possible. 

Write  for  WOW's 
COMPREHENSIVE  MAPS, 

SURVEYS  and  CARTOGRAPH 

BROADCASTING  •  Broadcast  Advertising 

This  May  Be  Big 

Crop  Year,  Too! 

This  may  be  the  year  that  farmers  of  the 
Omaha-Great  Plains  area  have  been  hoping  for 
since  1932.  Moisture  content  of  the  Nebraska 
subsoil  is  estimated  to  be  45  per  cent  ahead  of 

last  year  at  this  time.  According  to  Bruce  Rus- 
sell, vice-president  of  the  Farmers  National 

Company,  present  indications  point  to  the  most 
favorable  growing  season  in  years.  With  farm 
and  city  income  both  tending  upward,  sales  and 
advertising  managers  should  be  ready  to  in- 

crease promotions  in  the  Omaha-Great  Plains 
area,  where  one  radio  station  —  WOW  —  domi- 

nates the  market. 

You  Can  Dominate  the 
Omaha  Great  Plains  Market 

OMAHA,  NEBRASKA 

On  the  RED  Network 
590  KC.  .  5000  WATTS  DAY  &-  NIGHT 

JOHN  J.  GILLIN,  JR.,  MGR. 
John  Blair  &■  Co.,  Representatives 
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Mr.  Thompson 

Griffith  Thompson 

Named  to  Manage 

Brooklyn  Combine 

Leaves  Westinghouse  for  New 
Merger  of  Four  Outlets 

GRIFFITH  B.  THOMPSON,  since 
last  July  general  sales  manager  of 
the  Westinghouse  stations,  on 
March  17  becomes  vice-president 

and  general  man- 
ager of  the  four 

Brooklyn  time- 
sharing stations 

which  are  con- 
solidating for 

operation  as  a  sin- 
gle fulltime  sta- 

tion. 
After  eight 

years  of  litiga- 
tion, the  owners 

of  the  four  sta- 
tions—WARD,  WBBC,  WLTH  and 

WVFW — all  operating  on  1400  kc. 
with  500  watts,  signed  an  agree- 

ment last  January  providing  for 
unified  operation,  with  each  of  the 
station  owners  holding  25%  of  the 
stock  in  the  new  enterprise 
[Broadcasting,  Jan.  13]. 

Hope  for  FCC  Approval 

Application,  which  was  filed  with 
the  FCC  immediately  after  the  sta- 

tions had  reached  their  agreement, 
has  been  recommended  by  the  legal, 
accounting  and  engineering  depart- 

ments of  the  Commission  and  the 
applicants  hope  for  the  official 
FCC  approval  before  March  29, 
when  their  stations  shift  to  1430  kc. 
After  the  consolidation  is  approved, 
the  owners  plan  to  apply  for  a 
power  increase  to  5,000  watts. 

Plans  for  consolidated  studios  are 
in  the  formative  stage,  it  was  re- 

ported, with  locations  under  con- 
sideration. A  temporary  consolida- 

tion among  the  present  studios  will 
probably  follow  approval  of  the 
unification.  Program  plans  call  for 
broadcasting  in  English  through  the 
daytime  hours  and  in  foreign  lan- 

guages from  6  to  10  p.m.  Income 
from  the  evening  hours,  of  which 
more  than  half  are  reported  already 
spoken  for  by  prospective  sponsors, 
is  expected  to  be  large  enough  to 
carry  the  station  until  it  can  build 
up  a  daytime  audience,  it  is  re- 
ported. 

Griff  Thompson's  background  in 
radio  includes  station,  network, 
agency  and  recording  company  ex- 

perience, chiefly  in  the  sales  end. 
Sales  manager  of  WBZ,  Boston; 
sales  executive  with  NBC;  radio  di- 

rector of  Bermingham,  Castleman  & 
Pierce,  New  York;  general  sales 
manager  of  Associated  Music  Pub- 

lishers; sales  manager  of  KYW, 
Philadelphia — these  were  some  of 
his  titles  before  he  was  made  gen- 

eral sales  manager  of  all  Westing- 
house stations  last  summer  when 

that  company  took  over  the  opera- 
tion of  the  four  stations  it  owned 

which  had  formerly  been  operated 
by  NBC. 

Since  then,  he  has  directed  the 
sales  of  all  six  Westinghouse  sta- 

KIDO'S  KEGLERS  are  the  top  team  in  the  Boise  (Idaho)  bowling  league. 
The  team  is  composed  of  (1  to  r)  C.  W.  Chapin,  Duke  Reading,  Harold 
Toedtemeier,  Nick  Ney  and  Curt  Phillips,  the  latter  general  manager. 

West  Coast  Net  Series  for  Old  Golds 

Contracted  as  Lorillard  Expands  Spots 
p.  LORILLARD  Co.,  New  York,  for 
Old  Golds,  will  sponsor  on  six  NBC 
Pacific-Red  stations,  a  half-hour 
program  featuring  Tommy  Riggs 
and  starting  April  17,  Thursdays, 
9:30-10  p.m.  (PST).  Agency  is  J. 
Walter  Thompson  Co.,  New  York, 
which  completed  the  negotiations 
with  Riggs  in  New  York  last  week. 

In  the  meantime,  indications  are 
that  the  company  will  become  in- 

creasingly active  in  the  spot  field, 
with  one-minute  announcements 
ready  to  start  for  Old  Golds  on  six 
stations  in  major  markets. 
Company  has  purchased  o  n 

WABC,  New  York,  a  thrice-weekly 
early  morning  five-minute  period  of 
popular  recorded  music  titled  Rec- 

ord of  the  Day,  and  one-minute 
daily  announcements  on  WNEW. 

Southwest  Series 

For  Ripple  tobacco,  P.  Lorillard 
has  placed  a  quarter-hour  of  hill- 

billy music  by  Adolph  Hoffner's 
band  thrice-weekly  on  KTSA,  San 
Antonio,  and  transcriptions  of  the 
same  program  three  times  a  week 
on  KRGV,  Weslaco,  and  KPRC, 
Houston.  Nine  stations  may  be 
added. 

On  April  8  the  company  is  shift- 
ing Lawyer  Q,  weekly  quarter-hour 

quiz  program  heard  for  Friends 
tobacco  on  WOR  New  York,  to 
WJZ,  New  York. 

Union  Leader  tobacco  spot  con- 
tracts have  been  renewed,  which  in- 
cludes quarter-hour  news,  market 

reports  and  music  three  to  six  times 
weekly     on     WCLE,  Cleveland; 

tions— KYW;  WBZ,  Boston;  WBZA, 
Springfield,  Mass.;  KDKA,  Pitts- 

burgh, and  WOWO  and  WGL,  Fort 
Wayne. 

In  his  new  position,  Thompson 
will  direct  all  activities  of  the  con- 

solidated Brooklyn  station,  under 
the  supervision  of  the  board  of  the 
company,  including  Rabbi  Aaron 
Kronenberg,  owner  of  WARD,  pres- 

ident; Peter  Testan,  WBBC,  vice- 
president;  Samuel  Gellard,  WLTH, 
secretary;  Salvatore  D'Angelo, 
WVFW,  treasurer. 

WLW,  Cincinnati;  KFAB,  Lincoln; 
WLS,  Chicago;  WHP,  Harrisburg; 
WGY,  Schenectady;  and  the  Michi- 

gan Network  except  WXYZ,  De- troit. 

Lennen  &  Mitchell,  New  York,  is 
agency  in  charge  of  Ripple,  Friends, 
and  Union  Leader  tobacco  accounts. 

Lehman  Named 

A.  W.  LEHMAN,  manager  of  the 
Cooperative  Analysis  of  Broadcast- 

ing, has  also  been  placed  in  charge 
of  the  headquarters  of  the  Advertis- 

ing Research Foundation.  Like 
the  CAB,  with 
which  Mr.  Leh- 
m  a  n  continues, 
the  ARF  is  jointly 
sponsored  by  the 
American  Assn. 
of  Advertising 
Agencies  and  the 
Assn.  of  National 
Advertisers.  The 
Foundation  is 
maintained  to  pro- 

mote greater  effectiveness  in  ad- 
vertising and  marketing  through 

impartial  and  objective  research. 
Mr.  Lehman's  offices  are  located  at 
330  W.  42d  St.,  New  York,  tele- 

phone, Longacre  3-1454. 

Mr.  Lehman 

Nu-Enamel  Spots 

NU-ENAMEL  Corp.,  Chicago 
(paint),  on  March  17  started  a 
varying  schedule  of  three  to  six- 
weekly  participating  and  spot  an- 

nouncements on  WBBM  and  WGN, 
Chicago,  WOR  and  WMCA,  New 
York.  Contracts  are  for  13  weeks. 
More  stations  will  be  added  in  the 
near  future.  Agency  is  William 
Blair  Baggaley  Inc.,  Chicago. 

WSIX  Gets  Boost 

WSIX,  Nashville,  was  elevated  from 
local  to  regional  status  by  the  FCC 
in  a  decision  last  Tuesday,  grant- 

ing it  an  increase  in  power  from 
250  watts  to  1,000  watts  night, 
5,000  watts  day,  with  a  shift  in  fre- 

quency from  1210  kc.  to  980  kc.  The 
grant  becomes  effective  after  March 
29,  under  the  terms  of  the  Havana 
Treaty  reallocation. 

SERIALS  SHUFFLED 

BY  GENERAL  MILLS 
GENERAL  MILLS,  Minneapolis, 
on  April  24  will  reshuffle  the 
quarter-hour  daytime  programs 
heard  consecutively  Monday 
through  Fridays  on  29  NBC  Red 
&  Blue  stations  between  2  and  3 
p.m.  At  present,  the  2-2:15  period 
is  occupied  by  Betty  Crocker  on 
Wednesdays  and  Fridays,  and  by 
Hymns  of  All  Churches,  Mondays, 
Tuesdays,  and  Thursdays  for  Gold 
Medal  Kitchen  Tested  Flour.  At 

2:15-2:30  Arnold  Grimm's  Daugh- 
ter is  heard  for  Corn  Kix;  2:30- 

2:45,  Valiant  Lady  for  Bisquick, 
and  2:45-3,  Light  of  the  World  for 
Corn  Kix.  Under  the  new  schedule. 
Light  of  the  World  (for  Gold  Medal 
Kitchen  Tested  Flour)  will  be 
heard  at  2-2:15;  Mystery  Man  (for 
Wheaties)  at  2:15-2:30,  replacing 
Betty  Crocker  and  Hymns  of  All 
Churches;  Valiant  Lady  (for  Bis- 
quick)  will  continue  at  2:30-2:45, 
and  Arnold  Grimm's  Daughter  (for 
Corn  Kix)  at  2:45-3  p.m.  Mystery 
Man  is  a  new  program  built  around 
dramatizations  of  well-known  mys- 

teries. Blackett-Sample-Hummert, 
Chicago,  is  agency  for  Gold  Medal 
Kitchen  Tested  Flour  and  Corn  Kix, 
while  Knox-Reeves  Adv.,  Minne- 

apolis has  charge  of  the  Wheaties 
and  Bisquick  accounts. 

Three  Daytime  Serials 

Moving  to  Red  Network 
THREE  daytime  serials — two  spon- 

sored by  General  Foods  Corp.,  New 
York,  and  one  by  Best  Foods,  New 
York— will  be  shifted  from  CBS  to 
NBC-Red  and  will  be  heard  con- 

secutively from  5-5:45  p.m.  daily. 
Under  the  present  lineup  on  CBS, 

General  Foods  sponsors  Home  of 
the  Brave  on  80  stations,  2:45-3 
p.m.,  for  Calumet  Baking  Powder 
and  Swansdown  Cake  Flower,  and 
Portia  Faces  Ldfe  on  84  stations 
for  Post  Toasties,  4-4:15  p.m.  Best 
Foods  sponsors  We  the  Abbotts  for 
Nucoa  and  Hellman's  Mayonnaise 
on  57  stations,  4:15-4:30  p.m. 

On  April  28,  Home  of  the  Brave 
and  Portia  Faces  Life  will  be 
shifted  to  NBC-Red,  and  will  be 
heard  at  5-5:15  p.m.  and  5:15-5:30 
p.m.  On  June  2,  We  the  Abbotts 
will  shift  to  NBC-Red  and  will  be 
heard  daily  at  5:30-5:45  p.m. 
Latter  two  programs  were  placed 
through  Benton  &  Bowles,  New 
York,  while  the  former  was  placed 
through  Young  &  Rubicam,  New York. 

Philip  Morris  Drama 
PHILIP  MORRIS  &  Co.,  New  York 
(cigarettes),  will  change  the  for- 

mat of  Johnny  Presents,  heard  Fri- 
days at  9-9:30  p.m.  on  90  CBS  sta- 

tions, to  a  straight  dramatic  show. 
New  program  will  be  titled  Great 
Moments  From  Great  Plays.  The 
dramas  will  be  adapted  by  Charles 
Martin.  Change  will  be  made  March 
21.  The  current  show  features  Ray 
Block's  orchestra  with  a  drama- 

tized "perfect  crime".  Blow  Co., New  York,  is  agency. 

Tobacco  Test 

BENSON  &  HEDGES,  New  York, 
is  testing  a  10-minute  news  pro- 

gram for  Virginia  Rounds  cigar- 
ettes thrice-weekly  on  WFBR,  Bal- 

timore. More  stations  may  be  added 
if  test  is  successful.  Maxon  Inc., New  York,  is  agency. 
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City  Radio  Survey 

Shows   More  Sets 

Results    of    Extensive  Study 
By  Crossley  Are  Announced 
CITY  DWELLERS  in  the  United 
States  listen  to  the  radio  some  77,- 
321,100  hours  a  day,  and  18,113,000 
families  in  U.  S.  urban  centers  pos- 

sessed at  least  one  radio  on  Jan.  1, 
1940,  according  to  a  study  of  1938- 
39  urban  listening  habits  conducted 
jointly  by  the  NAB,  NBC  and  CBS 
through  Crossley  Inc. 

Results  of  the  survey  are  set 
forth  in  a  40-page  two-color  book- 

let. Urban  Radio  Listening  in  the 
United  States,  which  the  NAB  an- 

nounced last  Friday  would  be  re- 
leased this  week.  The  study  com- 
prised 65,000  personal  interviews 

distributed  among  all  seasons  of 
1938  and  1939. 

The  survey,  hailed  as  the  most 
comprehensive  analysis  of  the  ur- 

ban radio  market  ever  undertaken, 
was  conducted  to  determine  the  ex- 

tent of  radio  ownership  and  use  by 
families  located  in  cities  and  towns 
all  over  the  country.  The  study  com- 

plements the  rural  radio  survey 
published  two  years  ago  by  the 
Joint  Committee  on  Radio  Research. 

90.9%  Have  Radios 

According  to  a  pre-publication 
analysis  by  Paul  F.  Peter,  NAB  di- 

rector of  research,  the  survey  indi- 
cates that  the  18,113,000  urban 

families  with  radios  as  of  Jan.  1, 
1940,  represents  90.9%  of  the  19,- 
919,000  families  in  urban  places 
(cities  and  towns  of  2,500  or  more 
population)  estimated  by  the 
Scripps  Foundation.  This  amounts 
to  a  5.3%  increase  over  the  figure 
developed  as  of  Jan.  1,  1937,  from 
the  Daniel  Starch  survey  conducted 
for  CBS,  Mr.  Peter  commented. 

An  increase  of  55.4%  over  the 
1937  figure,  the  survey  indicated 
2,292,000  radio  families  with  two 
or  more  home  radio  sets,  amount- 

ing to  29.2%  of  all  families  in  this 
category  and  pointing  to  the  in- 

crease in  multiple  set  ownership. 
Radio  families  owning  an  automo- 

bile radio  numbered  3,557,000, 
19.6%  of  the  radio  families  and  an 
increase  of  5.5%  since  1937,  the 
survey  showed. 

Indicating  an  increase  in  urban 
listening,  the  survey  set  the  median 
hours  of  daily  family  use  of  radio, 
based  on  all  sets  owned,  at  4  hours, 
17  minutes,  an  increase  of  3.2% 
over  the  4  hours,  9  minutes  of  the 
1937  surveys.  This  figure  becomes 
5  hours,  4  minutes,  based  on  sets 
in  use  some  time  during  the  total 
day,  it  was  pointed  out.  As  a  seven- 
day  average,  a  rotating  83.7%  of 
all  urban  families  listen  to  the  radio 
at  some  time  during  every  day, 
an  increase  of  11.2%  from  the 
79.3%  reported  for  1937. 

With  "availability"  defined  in  the 
study  as  the  presence  of  radio  fam- 

ilies in  their  homes  and  awake,  the 
survey  showed  that  an  annual  av- 

erage of  83.6%  of  urban  families 
is  available  on  the  average  weekday 
in  the  morning;  77%  in  the  after- 

noon; 83.6%  in  the  evening. 

TREATY  SHIFTS  COST  $1,500,000 

Changes  in  Antenna  Systems  Are  Largest  Items  In 

 Expense  Entailed  by  Allocation  
OUT-OF-POCKET  expense  aggre- 

gating about  $1,500,000  probably 
will  result  to  the  nearly  800  sta- 

tions changing  frequencies  and  al- 
tering their  broadcast  facilities 

March  29  under  the  Havana  Treaty 
reallocation,  according  to  an  esti- 

mate by  NAB  Washington  head- 
quarters. 

This  figure,  covering  estimated 
costs  of  new  crystals,  changes  in 
directional  antenna  systems  and 
nominal  expenses  to  stations  mak- 

ing changes  of  only  minor  nature, 
along  with  promotion  and  admin- 

istrative expenses,  is  exclusive  of 
50  kw.  installations  to  be  made  in 
conjunction  with  the  reallocation. 

Antenna  Changes 

According  to  the  NAB  break- 
down of  station  expenses  involved, 

cost  of  crystals  is  estimated  at 
$120,000;  alteration  of  about  100 
directional  antenna  systems,  $200,- 
000;  50  new  directional  antenna  sys- 

tems, $500,000;  nominal  costs  to 
the  remaining  650  stations,  $325,- 
000.  Although  the  promotion  and 
administrative  expense  items,  which 
would  include  consulting  engineers' 
and  attorneys'  fees,  was  not  defi- 

nitely estimated,  it  was  believed 
these  items  would  boost  the  out-of- 
pocket  expense  to  near  $1,500,000. 

Apart  from  this  figure,  it  was 
estimated  that  construction  of  10 
more  50-kw.  stations  under  the  Ha- 

vana Treaty  clear  channel  setup 
would  cost  about  $3,000,000,  with 
numerous  other  cases  requiring  pur- 

chase of  additional  equipment  to 
cover  minimum  operating  service 
under  the  Treaty  for  an  additional 
large  sum. 

Going  into  the  home  stretch,  the 
NAB's  Movin'  Day  campaign,  de- 

signed to  educate  the  public  on  new 
dial  positions  of  their  stations,  is 
proceeding  with  increased  tempo. 
Broadcasters  in  many  cities  are  con- 

ducting active  educational  cam- 
paigns, through  special  promotions 

and  Movin'  Day  broadcasts.  Gov- ernors of  a  majority  of  the  States 
and  a  large  number  of  mayors  al- 

ready have  issued  proclamations  or 
resolutions  dealing  with  the  March 
29  frequency  shifts. 

In  addition  to  widespread  use  of 
their  own  facilities  to  inform  the 

public  on  new  dial  settings,  news- 
paper display  space  is  being  used 

by  many  stations,  particularly  those 
affiliated  with  newspapers.  Radio 
servicemen,  as  well  as  manufactur- 

ers and  local  public  utility  com- 
panies, also  have  actively  spread 

the  Movin'  Day  gospel. 

LUXURY  LINER  winner  Fred  Kress  of  St.  Louis  is  being  congratulated 
by  Oscar  A.  Zahner,  of  Ruthrauff  &  Ryan,  after  the  Dodge  Jamboree 
at  the  Municipal  Auditorium.  The  celebration  climaxed  an  intensive  Dodge 
campaign  over  WIL  in  the  Mound  City.  The  Jamboree  attracted  4,299 
persons.  Left  to  right,  hiding  the  car,  are  Jerry  Colt,  mc;  0.  J.  Rose, 
St.  Louis  manager  of  Dodge  Bros.  Corp.;  Neil  Norman,  program  director 
of  WIL;  Ray  Manning,  announcer;  the  winner;  Allister  Wylie,  musical 
director  of  the  station;  Ray  Strieker  and  Ken  Bennett,  Ruthrauff  & 
Ryan;  Bart  Slattery,  publicity  director  of  WIL. 

Carnation's  Additions 
CARNATION  Co.,  Milwaukee 
(canned  milk) ,  will  add  22  stations 
to  the  12  now  carrying  Arthur 
Godfrey  in  the  Contented  Quarter- 
Hour,  making  a  total  of  34  stations 
which  will  carry  the  program  twice 
a  week  starting  April  2.  Stations 
to  be  added,  according  to  Erwin, 
Wasey  &  Co.,  are  WAPI  KNX 
WSB  WTOC  WLBZ  WBCM 
WSAM  KMBC  KSD  KRBM  KGIR 
KPFA  WHAM  WBIG  KDKA 
WDOD  WNOX  KTSM  WDBJ 
WHIS  WCHS  WWVA. 

Godfrey- WEAF  Deal 
NEGOTIATIONS  were  about  com- 

plete March  13  for  a  new  early 
morning  program  on  WEAF,  NBC- 
Red  key  in  New  York,  featuring 
Arthur  Godfrey  in  a  program  simi- 

lar to  his  current  Sun  Dial  on 
WJSV,  CBS  Washington  key.  The 
program,  five  mornings  a  week,  will 
be  available  for  participating  spon- 

sorship. Negotiations  have  been 
conducted  by  Sidney  Strotz,  NBC 
program  vice-president,  and  John 
T.  Adams,  of  Adams  &  Adams,  rep- 

resenting Godfrey,  who  also  is 
heard  on  many  stations  for  Carna- tion Co. 

Read  Goes  to  Alaska 
WALTER  L.  READ,  former  general 
manager  of  KVAN,  Vancouver,  Wash., 
on  March  19  takes  over  the  general 
managership  of  KINY,  Juneau, 
Alaska.  He  succeeds  C.  B.  Arnold, 
manager  for  the  last  six  years,  who 
has  been  transferred  to  the  national 
sales  department  of  the  station,  with 
headquarters  in  Seattle.  Edwin  A. 
Kraft,  of  Seattle,  who  heads  the  North- 

west Radio  Advertising  Co.,  is  owner 
of  KINY. 

Army  Publicity  Officials  Meet 

CARRYING  on  the  War  Department's program  of  streamlining  for  efficiency 
in  every  branch  of  military  service, 
160  public  relations  officers  from  mili- 

tary reservations  all  over  the  country 
met  in  Washington  March  11-14  to 
participate  in  a  four-day  discussion 
period  designed  to  coordinate  the 
Army's  public  relations  problems  and efforts. 

Foreign  Facilities 

Dickering  Banned 
FCC  Issues  Warning  Against 

Exchanges  of  Frequencies 

A  WARNING  to  broadcasters  seek- 
ing to  improve  their  assignment 

under  the  Havana  Treaty  alloca- 
tions against  individual  dealings 

with  licensees  of  foreign  stations 
or  with  governments  signatory  to 
the  Treaty  was  sounded  last  Fri- 

day by  the  FCC. 
Basing  its  action  on  information 

that  private  representatives  of  sta- 
tions have  been  attempting  to  deal 

directly  with  owners  of  stations  in 
neighboring  countries,  the  FCC  is- 

sued a  "public  notice"  setting  out 
the  procedure  to  be  followed. 

It  is  known  that  a  number  of 
broadcasters  have  conferred  pri- 

vately with  owners  of  foreign  sta- 
tions in  connection  with  possible 

duplicated  assignments  on  their 
facilities.  In  several  instances,  the 
reallocation  agreement  reached  be- 

tween this  country,  Canada,  Mexico 
and  Cuba  prescribes  tentative  allo- 

cations contingent  upon  assign- 
ments made  in  these  countries.  A 

case  in  point,  for  example,  is  the  as- 
signment of  1220  kc.  to  a  station  in 

Kirkland  Lake,  Ont.  If  this  facility 
is  not  used  by  that  station,  it  would 
become  available  to  this  country. 

The  FCC  said  it  had  learned  that 
"in  certain  instances  private  rep- 

resentatives of  radio  stations  in  the 
United  States  have  been  attempt- 

ing to  deal  directly  with  the  owners 
of  radio  stafiions  in  some  of  the 

neighboring  countries  ...  on  mat- 
ters having  to  do  with  the  alloca- 

tion of  radio  frequencies  and  specifi- 
cally involving  proposed  changes 

in  the  frequencies  of  certain  broad- 
casting stations,  either  in  the 

United  States  or  in  the  other  coun- 

tries mentioned." Public  Notice 
It  is  understood  the  matter  was 

discussed  in  an  FCC  meeting  last 
week  and  that  Chairman  Fly  initi- 

ated the  move  to  curb  any  repeti- 
tions. The  FCC'c  public  notice  con- tinued : 

Such  a  procedure  in  many  instances 
might  jeapordize  any  international 
negotiations  which  might  be  in  prog- 

ress, and  might  bring  prejudicial  re- 
sults in  the  case  of  certain  interna- tional treaties  to  which  the  United 

States  is  a  party.  Such  action  could 
cause  serious  embarrassment  to  this 
Government. 

Any  proposed  negotiation  between broadcast  statians  in  this  country  and 
those  in  foreign  countries  should  be 
through  the  medium  of  prescribed  Gov- ernment jurisdiction.  All  such  cases 
should  be  presented  first  to  the  FCC 
which  in  turn  will  recommend  appro- 

priate action  through  diplomatic  chan- nels if  required. 
This  notice  is  in  no  way  intended 

to  affect  any  negotiations  concerning 
the  exchange  of  programs  as  between 
the  various  countries  which  are  being 
carried  on  in  the  normal  conduct  of 

program  contract  arrangements." 
EFFECTIVE  March  30,  Dorothy 
Thompson,  newspaper  columnist,  will 
discontinue  her  Sunday  evening  series 
of  commentaries  on  MBS.  The  pro- 

gram is  currently  heard  8  :45  p.m.  with 
ten  participating  sponsors. 
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More  American  Radio  Sought 

By  Latins,  Francisco  Claims 

Large  Audience  Built  Up  for  News  Broadcasts; 

Americans  Said  to  'Murder'  Latin  Music 
LATIN  AMERICAN  audiences 
would  welcome  an  increased  radio 
program  schedule  from  the  United 
States,  especially  if,  through  im- 

proved shortwave  broadcasting  fa- 
cilities or  by  local  rebroadcasts  of 

these  programs,  they  were  more 
generally  accessible  to  most  set- 
owners,  according  to  Don  Fran- 

cisco, radio  member  of  the  com- 
raunications  committee  of  the 
Rockefeller  commission  on  inter- 
American  relations. 

With  few  theatres  to  stimulate 
the  development  of  talent  and  with 
few  stations  financially  able  to  af- 

ford live  talent  even  if  it  were 
available,  Latin  American  pro- 

grams are  chiefly  phonograph  rec- 
ords, he  said.  Advertising  on  the  air 

consists  almost  entirely  of  an- 
nouncements interspersed  among 

records,  he  added,  with  few  spon- 
sored programs  comparable  to  ours. 

News  Listeners 

Despite  the  difficulty  with  which 
broadcasts  from  the  United  States 
arc  received,  especially  in  the 
southern  Latin  American  lands, 
there  is  already  a  large  audience 
for  our  news  broadcasts,  he  stated, 
made  up  of  people  who  put  up  with 
low  quality  reception  to  get  news 
that  is  factual  and  uncolored  by 
nationalistic  propaganda.  They  are 
well  aware  that  most  of  the  news 
from  Europe  is  distorted  with 
propaganda,  he  stated,  and  are 
equally  convinced  that  news  from 
the  United  States  is  not. 

"I  believe  we  could  send  down  to 
Latin  America  much  more  news 

than  we  are  now  doing,"  he  de- 
clared. "They  are  interested  in 

news  of  the  United  States,  of  Can- 
ada and  of  all  the  other  Latin 

American  countries  as  well  as  in 
the  war  news  from  Europe,  and  I 
think  there  would  be  a  large  audi- 

ence for  a  program  of  Western 
Hemisphere  news,  possibly  an  hour 
a  day.  There  is  also  a  place  for 
good  Spanish  and  Portuguese  news 
commentators  to  interpret  the  news 
for  Latin  American  listeners." 

While  news  is  undoubtedly  the 
most  popular  type  of  program  we 
can  send  to  Latin  America,  there  is 
considerable  interest  in  all  types  of 
our  domestic  broadcasts,  Mr.  Fran- 

cisco believes.  He  suggested  that 
many  of  them  might  be  translated 
into  Spanish  and  Portuguese  and 
broadcast  on  the  shortwaves  with- 

out other  change.  The  new  Spanish 
edition  of  the  Readers'  Digest  is 
very  popular,  he  said,  and  the  idea 
might  well  be  adapted  to  radio. 

Musical  programs  for  Latin 
America  should  be  about  the  same 
as  for  the  audience  in  the  United 
States,  he  reported,  as  they  enjoy 
hearing  our  swing  and  popular 
tunes  played  by  good  dance  bands 

in  the  same  way  that  we  enjoy  well- 
played  tangos  and  rhumbas.  But 
we  should  not  attempt  to  shortwave 
Latin  American  music  to  them,  as 

they  say  that  our  orchestras  "mur- der" their  tunes. 
Number  of  Sets 

Classical  music  fans  are  about  as 
numerous  below  the  border  as 
above  it,  Mr.  Francisco  stated,  add- 

ing that  he  made  a  check  on  sales 
of  phonograph  records  in  several 
cities  which  revealed  that  only 
about  5%  of  the  total  record  sales 
were  of  classical  numbers. 

There  are  about  3,500,000  radio 
families  in  all  Latin  America,  Mr. 
Francisco  estimated,  with  about 
1,000,000  in  Argentina,  1,000,000  in 
Brazil  and  less  than  500,000  in 
Mexico.  Of  the  total,  about  2,100,- 
000  are  equipped  for  shortwave  re- 

ception, he  reported.  Good  pro- 
grams, such  as  we  could  furnish, 

would  probably  greatly  increase  the 
sale  of  receivers  and  would  also  in- 

crease listening,  he  said. 
Proper  programming  for  the 

Latin  American  audience  presents 
some  of  the  same  difficulties  as 
proper  programming  in  the  United 
States,  he  observed,  mentioning  that 
there  is  four  hours  difference  in 
time  between  Mexico  and  Eastern 
Brazil.  The  variation  in  accent  and 
pronunciation  from  country  to 
country  also  presents  a  difficulty, 
he  added,  as  a  Spanish  announcer 
with  a  perfect  Castilian  accent 
would  sound  as  affected  to  most 
Latin  American  listeners  as  an  Ox- 

ford accent  sounds  to  us. 
Mr.  Francisco  suggested  that  tal- 

ented announcers  and  entertainers 

Life  Savers  on  7 
LIFE  SAVERS  Inc.,  Port  Chester, 
N.  Y.  (candy),  has  started  half- minute  transcribed  announcements 
twice  daily  in  the  New  York  mar- ket on  WOR,  WNEW,  WHN, 
WMCA;  and  one-minute  announce- ments in  Chicago  on  WBBM, 
WMAQ,  and  WJJD.  Young  &  Rubi- 
cam.  New  York,  is  agency. 

from  the  various  Latin  American 
countries  might  be  brought  to  the 
United  States  for  six-month  periods 
by  shortwave  broadcasters  for  the 
dual  purpose  of  training  them  in 
our  program  methods  and  getting 
their  advice  on  programs  intended 
for  listeners  in  their  native  coun- tries. 

During  his  South  American  trip 
Mr.  Francisco  visited  Brazil,  Para- 

guay, Uruguay,  Argentina,  Chile, 
Peru,  Colombia,  Panama  and  Cuba. 
He  had  intended  a  longer  itinerary, 
he  explained,  but  cut  it  short  to  re- 

turn to  New  York  to  get  started  on 
solving  the  problems  already  pre- 
sented. 

Plans  for  Shortwave 

He  reported  his  immediate  plans 
as  first,  to  work  with  shortwave 
broadcasters  to  get  their  facilities 
up  to  the  standards  necessary  to  lay 
down  strong  signals  in  all  parts  of 
South  America;  second,  to  stimu- 

late further  local  rebroadcasts  of 
our  shortwave  programs,  and  third, 
to  cooperate  with  the  broadcasters 
in  planning  programs  for  Latin 
American  audiences. 

"The  shortwave  broadcasters  of 
the  United  States  can  be,  I  believe, 
a  major  force  in  promoting  and  ce- 

menting the  friendship  of  the  peo- 
ples of  the  various  American  coun- 

tries," he  concluded.  "The  same 
stimuli  of  private  enterprise  and 
competition  that  have  made  our  do- 

mestic broadcasting  system  the 
greatest  in  the  world  can  also  win 
out  against  European  competition 

in  Latin  America." 

Mr.  Rintoul 

Steve  Rintoul  Granted 

New  Outlet  in  Stamford 
THE  FIVE-YEAR  effort  of 
Stephen  R.  Rintoul  to  secure  a  new 
local  outlet  in  Stajaford,  Conn., 
just  above  the  New  York  State  line from  New  York 

City,  was  reward- ed March  13  when 

the  FCC  recon- 
sidered his  ap- 

plication and 

granted  him  au- thority to  erect  a 
new  250-watt  out- let there  on  1370 
kc.  A  proviso  was 
added  that  the 
Commission  may 

assign  the  station 
to  1400  kc.  in  any  authorization 
after  the  March  29  reallocation, 
and  specified  that  a  new  applica- 

tion designing  proposed  transmitter 
site  and  antenna  system  must  be 
filed  within  60  da  s. 

Mr.  Rintoul,  a  veteran  radio  man, 
is  now  an  account  executive  with 
The  Katz  Agency,  New  York,  and 
makes  his  home  in  Stamford.  He 
originally  became  associated  with 
radio  in  1930  when  he  inaugurated 
a  campaign  for  Lamont-Corliss  & 
Corliss  &  Co.  for  Nestle's.  In  that 
year  he  joined  the  newly-formed 
World  Broadcasting  System  as  as- sistant in  station  relations,  helping 

organize  the  World  Program  Serv- ice and  in  1933  becoming  head  of 
station  relations.  On  Jan.  1,  1937 

he  resigned  to  organize  Rintoul- 
Stiepok  Inc.,  and  on  Sept.  15  of 
that  year  he  joined  the  Katz  staff. 

Watson  Gets  Station 

HIS  1938  application  for  a  regional 
station  having  been  denied  on  the 
grounds  that  such  a  station  was 
unnecessary  for  rendering  a  local 
service,  Thomas  J.  Watson,  presi- 

dent of  International  Business  Ma- 
chines Corp.,  on  March  12  was 

authorized  by  the  FCC  to  construct 
a  new  local  outlet  in  Endicott,  N.  Y. 
to  operate  with  250  watts  on  1420 
kc.  The  grant  requires  the  use  of 
synchronized  amplifiers  to  cover 
Endicott  and  Binghamton.  Endi- cott is  the  home  of  some  of  the 
major  IBM  factories. 

WHN  Gets  50  kw. 

ANOTHER  50,000-watt  station  for 
New  York  was  authorized  last 

Tuesday  by  the  FCC  for  WHN,  in- 
dependent outlet  operated  by  Metro- 

Goldwyn-Mayer  through  the  Mar- 
cus Loew  Booking  Agency.  The  sta- 

tion was  granted  a  construction 
permit  to  shift  in  frequency  from 
1010  kc.  to  1050  kc,  under  the 
Havana  Treaty,  and  increases  its 
power  from  1,000  watts  night,  5,000 
watts  day,  to  50,000  watts,  using  a 
directional  antenna  for  day  and 
night  use.  The  grant  was  made 
effective  after  March  29,  on  which 
date  the  Havana  Treaty  realloca- tion becomes  effective. 

SOUTH  AMERICAN  VISITORS  to  KDKA,  Pittsburgh,  look  over  the  sta- 
tion's display  of  old  microphones.  The  group,  composed  of  60  students and  professors  from  four  South  American  countries,  was  heard  in  a  spe- cial broadcast,  a  recording  of  which  was  sent  to  Boston  where  it  was 

aired  the  following  day  over  Westinghouse  shortwave  station  WBOS 
Left  to  right  are  Enrique  Lindenberg,  Sao  Paula,  Brazil;  Dr.  Aurelio 
Miro  Quesada,  Lima,  Peru;  Mrs.  Maria  Fanny  Velez  de  Perez,  Guayquil 
Ecuador;   Leopoldo  Amador,  Guayquil;   Eduardo  Subercaseaux,  Chile' 

WLBZ  Granted  5  kw. 

WLBZ,  Bangor,  Me.,  was  granted 
a  construction  permit  to  increase  its 
power  from  500  watts  night,  1,000 
watts  day,  to  5,000  watts  fulltime 
as  a  Class  III-A  station,  in  a  de- 

cision by  the  FCC  announced  last 
Tuesday.  The  station  will  install  a 
directional  antenna  for  day  and 
night  use,  with  the  grant  to  be- come effective  after  March  29  under 
the  terms  of  the  Havana  Treaty. 
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AMONG  THOSE  WHO  KNOW 

OKUHOMA  CITY  STATIONS  BEST' 

*  Oklahoma  City  listeners  know  Oklahoma  City  stations 
best.  With  them,  WKY  is  the  3-to-l  daytime  favorite  over  the 
second  station.  And,  day  or  night,  WKY  is  listened  to  by  23% 

more  persons  than  listen  to  all  three  other  Oklahoma  City  sta- 
tions combined. — Results  from  telephone  coincidental  survey — 

9,460  calls  in  7  days — by  Ross  Federal  Research  Corporation. 



Rural-Nonfarm  and  Rural-Farm  Population,  by  Divisions  and  States 

(1940  and  1930) 

(The  1940  firm-nonfarm  distribution  is  estimated  on  the  basis  of  a  5%  cross-section  of  the  census  returns. 
1940  farm-nonfarm  numbers  less  than  20,000,  indicated  by  an  asterisk  (*),  are  based  on  relatively 

small  samples  and  are  subject  to  error.     Percent  not  shown  when  less  than  .1) 
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19 
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As  issued  by  the  U.  S.  Bureau  of  the  Census,  March  10 

Farm  Population 

Decreased  in  21 

States   in  Decade 

Country  as  Whole  Unchanged 
According  to  1940  Census 

THE  U.  S.  Census  Bureau, 
Washington,  has  available 
and  wili  furnish  upon  requost 
1940  population  breakdowns 
by  States,  counties  and  cities. 

TWENTY-ONE  States  showed  a 
decrease  in  rural-farm  population 
in  1940  as  compared  to  1930,  though 
the  United  States  as  a  whole 
showed  no  change,  according  to 
preliminary  rural-farm  and  rural- 
nonfarm  population  figures  gath- 

ered in  the  1940  census  and  just 
released  by  the  U.  S.  Census  Bu- 

reau. The  rural  nonfarm  popula- 
tion, which  increased  14.5%  in  the 

country  as  a  whole,  showed  some 
increase  in  all  but  three  States. 

The  rural-farm  decreases  ranged 
from  .1%  in  South  Carolina  to 
21.1 9f  in  South  Dakota,  this  cate- 

gory of  population  including  people 
living  in  a  wide  variety  of  loca- 

tions ranging  from  isolated  non- 
farm  homes  in  the  open  country 
to  unincorporated  areas  suburban 
to  a  large  city. 

Dust-Bowl  Decline 
The  three  States  in  which  both 

the  rural-nonfarm  population  and 
the  rural-farm  population  decreased 
between  1930  and  1940  are  Ne- 

braska, Kansas  and  Oklahoma,  all 
three  of  them  being  dust-bowl 
States  in  which  there  were  con- 

siderable decreases  in  the  total  pop- 
ulation. 

There  were  five  States  in  which 
the  decrease  in  the  rural-farm  pop- 

ulation was  more  than  enough  to 
offset  the  increase  in  the  rural- 
nonfarm  and  thus  bring  about  a 
decrease  in  the  total  rural  popula- 

tion, these  being  Vermont,  Iowa, 
North  Dakota,  South  Dakota  and 
Montana. 

There  were  13  States  in  which 
the  rural-farm  population  alone 
showed  a  decrease  for  the  decade 
1930  to  1940,  namely,  Rhode  Island, 
New  York,  Illinois,  Delaware,  Vir- 

ginia, South  Carolina,  Georgia,  Ar- 
kansas, Texas,  Wyoming,  Colorado, 

Utah  and  Nevada. 
The  decrease  in  the  rural-farm 

population  of  the  21  States  is  offset 
by  increases  in  the  rural-farm  pop- 

ulation of  all  the  other  States,  rang- 
ing from  .I'/o  in  Wisconsin  to  18.6% 

in  West  Virginia  and  Connecticut. 
Among  the  geographic  divisions, 
the  Pacific  Division  showed  the 
largest  increase  (11.6%)  in  rural- 
farm  population.  All  of  the  States 
in  this  division  showed  rather  large 
increases,  namely,  16.0%  in  Oregon, 
11.7%  in  Washington  and  9.8%  in 
California.  These  States,  it  may  be 
noted,  are  among  those  showing 
the  largest  increases  in  total  pop- 

ulation [See  page  46  of  1941 
BROADCASTING  Yearbook]. 

The   rural-farm  population 

formed  only  22.9%,  of  the  total  pop- 
ulation of  the  United  States  in 

1940,  as  compared  with  24.6%  in 
1930.  There  was  some  decrease  in 
this  percentage  in  all  the  geo- 

graphic divisions  except  New 
England,  in  which  the  percentage 
rural-farm  increased  from  6.1  in 
1930  to  6.3  in  1940.  Among  the  in- 

dividual States,  the  most  important 
changes  in  this  percentage  were 
the  decreases  which  took  place  in 
the  dust-bowl  States  (North  Da- 

kota, South  Dakota,  Nebraska, 
Kansas,  and  Montana),  and  South 
Atlantic  and  West  South  Central 
States. 

Rural  population  is  defined,  in 
general,  as  that  residing  outside 
cities  or  other  incorporated  places 
of  2,500  or  more.  The  farm  pop- 

ulation comprises  all  persons  liv- 
ing on  farms,  without  regard  to 

occupation.  The  rural-farm  popula- 
tion is  therefore  the  population 

living  on  farms  in  rural  areas.  This, 
incidentally,  represents  about  99% 
of  the  total  farm  population,  the 
number  of  farms  located  in  urban 
territory  being  in  most  States  very 
small. 

The  rural-nonfarm  population  in- 
cludes people  living  in  a  wide  va- 

(Continued  on  page  38) 

Newspaperman  Buys  WFTL 
THE  SALE  of  WFTL,  Fort 

Lauderdale,  Fla.,  to  Ralph  A.  Hor- 
ton,  vice-president  and  stockholder 
in  the  Fort  Lauderdale  Times,  was 
disclosed  March  10  when  applica- 

tion for  assignment  of  the  license 
was  made  to  the  FCC,  which  must 
pass  upon  the  deal.  Mr.  Horton 
would  purchase  the  100%  owner- 

ship of  Tom  M.  Bryan,  local  con- 
tractor, who  built  the  station  and 

placed  it  in  operation  in  December, 
1939.  The  purchase  price  was  re- 

ported as  $50,000.  Mr.  Horton  is 
also  in  the  real  estate  and  invest- ment business. 
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For  the  Benefit  , 

of  Those  Who 

Came  In  Late 

— may  we  say  again  that  one  of 
the  most  attractive  features  of 

being  a  Standard  Library  sub- 
scriber is  that  you  are  provided 

with  a  very  neat  device  for  re- 
couping your  library  expenses; 

and  more,  if  you're  that  enter- 
prising. 

We  refer  to  something  more 
than  the  salability  of  musical 
programs  out  of  the  library 
itself — though  that  angle  is 
not  to  be  regarded  lightly  .  . 
Specifically,  we  are  blowing 
again  about  those  super  gems 
of  commercialism,  those  elo- 

quent epics  of  merchandising 
—SPOT-ADS. 

At  present  writing.  Standard 
SPOT-ADS  have  reached  a 
total  of  one  hundred  and  nine- 

ty-two. These  half-minute  cash- 
register  classics  fall  into  four 
divisions:  Clothing,  furniture, 
jewelry  and  used  cars.  Each 
division,  in  its  own  way,  pos- 

sesses unique  audience-attrac- 
tion devices  of  almost  unbe- 

lievable effectiveness,  and  each 
neatly  converts  this  attention 
to  the  benefit  of  the  sponsor 
by  easing  into  the  commercial 
plug  with  rare  dexterity. 

Hundreds  of  Standard  stations 
are  showering  blessings  upon 
our  heads  for  providing  them 
with  this  source  of  extra  in- 

come. Further  information  on 
SPOT -ADS,  Standard  Library 
Service  and  Standard  Super 
Sound  Effects  is  yours  for 
the  asking. 

WELCOME  TO: 

KELD-El  Dorado,  Ark. 

KARK  — Little  Rock, 
Ark. 

WNBZ— Saranac  Lake, 
N.  Y. 

Largest  List  of 

Active  Subscnbersl 

stain 

DUUABILITY  
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3, 

1941 

PROOF    OF  LEADERSHfP IN    OUR    DAILY  MAIL 

WE  ARE  often  told  that  the  Standard  Radio  Library  Service  "wears  well"  .  .  .  first,  in  the 
purely  mechanical  sense,  and  second,  because  the  musical  content  retains  that  vital  spark 

of  listener  interest  indefinitely  .  .  .  This  "durability"  is  due  to  high  standards  of  technical  excel- 
lence, and  to  the  careful  selection  and  balancing  of  musical  numbers,  plus  inspired  production 

..  .Durability  is  one  reason  why  more  and  more  subscribers  each  month  answer  "Yes!"  when  asked: 

"Are  Vour  Transcriptions  Up  to  Standard? " 

HOLLYWOOD CHICAGO 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  us 
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Choosing  Your 

ON  A  *50,000- 

THE  "SPLASH"  MODEL 
— showy  but  short  in  a 

lot  of  important  places 

THE  "BILLOW"  MODEL 
— covers  a  lot  of  territory 

hut  makes  no  impression 

Where  else  hut  on  the  Blue 

Network  of  NBC,  can  you  get  so 

much  coverage,  such  good  cov- 

erage with  a  modest  budget? 

Here's  What  Your  Money  Will  Buy  On  The  Blue: 

Net  Cost Period Duration 

Number  of 

Stations 

150,649.30 
Yi  Hr 

-Sun.  Aft. 
13  Weeks 53 

54,834.00 25Min.-Eve. 
13  Weeks 53 

55,051.36 MHr. 

-Eve. 

13  Weeks 

95 
61,932.78 

-Sun.  Aft. 
13  Weeks 

95 
65,800.80 

-Eve. 

13  Weeks 53 

84,750.12 ^Hr. 

-Day 

26  Weeks 95 

90,043.20 ^Hr. 

-Eve. 

26  Weeks 53 

106,782.00 

5-Ji  H 
rs.-Day 

13  Weeks 53 

110,102.72 MHr. 

-Eve. 

26  Weeks 

95 
117,748.80 ^Hr. 

-Sun.  Aft. 
52  Weeks 53 

123,865.56 
3^Hr. 

-Sun.  Aft. 
26  Weeks 95 

131,601.60 Yi  Hr. 

-Eve. 

26  Weeks 
53 

137,628.40 25Min.-Eve. 26  Weeks 

95 

« 
53 156,998.40 

-Eve. 

52  Weeks 
176,623.20 HHr. 

-Sun.  Aft. 

52  Weeks 

53 
197,168.40 YiYix. 

-Eve. 

52  Weeks 

26 

"UNDER  A  COVER  OF  BLUE" 
(and  we  do  mean  network) 

— good  coverage  where  coverage  counts 



"Coverage:'. 

$200,000  BUDGET! 

The  choice  between  frying  pan  and  fire 

is  a  pleasant  dilemma  compared  to  that  of 

the  advertiser  with  a  limited — or  relatively 

small  —  budget.  He  is  torn  between  the 

necessity  for  continuity  and  the  desire  for 

impression,  faced  with  the  double  duty  of 

making  his  money  go  a  long  way,  yet 

dig  deeply. 

To  such  an  advertiser,  who  doesn't  look 

upon  any  sum  under  |200,000  as  merely 

"a.  drop  in  the  budget,"  the  Blue  Network 

of  NBC  comes  as  a  happy  revelation  that 

he  can  have  his  cake,  yet  eat  it  too. 

On  the  Blue  Network  he  receives  cov- 

erage where  it  counts  —  in  the  Money 

Markets,  the  vital  centers  of  the  nation's 

buying  power.  He  does  a  national  adver- 

tising job,  yet  he  does  it  at  the  lowest 

cost  of  any  medium  entering  the  home. 

And  the  Blue  Network's  wealth  of  low- 

cost,  high-audience  programs  allows  him 

to  combine  continuity  with  impression. 

We  invite  those  advertisers  who  are  now 

on  the  air  to  compare  the  chart  on  the  appo- 

site page  with  their  own  current  set-up. 

But  we  particularly  hope  that  many  an 

advertiser  who  believes  he  cannot  afford 

radio  will  now  feel  that  he  cannot  afford 

to  be  without  it ! 

Name  your  own  budget.  Your  Blue  sales- 

man will  be  glad  to  show  you  how  much 

coverage  and  what  splendid  coverage  you 

can  obtain  "under  a  cover  of  Blue." 

Bl  Ue  Boost !  In  a  short  time  the  compkte 

Blue  Network  will  be  composed  of  101  stations 

NATIONAL  BROADCASTING  COMPANY 

y/  Radio  Corporation  of  America  Service 

'-^a/es  thru 

NETWORK  0^^VZ£?(? 

greatest 



FORGET  GIBLETS  (KY.)  — 

GET  LOUISVILLE! 

Obviously  neither  you  nor  we  nor  Station 

WAVE  has  anything  against  the  people  of 

Giblets  (Ky.)  and  the  hundreds  of  other 

similar  "towns"  in  the  back  areas  of  the 

State.  It's  just  a  question  of  whether  they 

rate  your  radio  money.  We  don't  think  they 

do.  That's  why  we  suggest  WAVE. 

The  Louisville  Trading  Area  is  the  part  of 

Kentucky  that  you  want.  It  does  far  more 

buying  than  the  remaining  93  counties  in 

Kentucky,  combined.  Now  that  the  Louisville 

Area's  payroll  is  being  boosted  by  over 
$1,150,000  of  defense  work,  WEEKLY, 

there's  all  the  more  reason  to  concentrate 

your  radio  efforts  in  Louisville. 

Let  us  tell  you  all  about  the  efficiency  and 

economy  of  covering  the  Louisville  Area  with 

WAVE.  Or  ask  your  Agency  to  ask  the 

Colonel  I 

WAVE 

Now  5000  Watts 
NBC  Red 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
SNIQH  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 

,^  KSD  ST.  LOUIS 
^  WFBL  SYRACUSE 

...IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 

9  INC. 

Siitct  May,  1932 

*'"'"?r!nknn  63^3"*''"  4^^'*  SAN  FRANCISCO:  ,„  5„„„      LOS  ANGELES:  65.  5.  GrW     ATLANTA :  3..  P./.e.  B/^.. Frankl,n  6373  Plaz.  5-4131  Tr.m.y  2-8444  Su.ter  4353  Vandike  0569  M.in  5667 
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Rising  Wave  of  Cra^ckdowns  Is  Foreseen 

White  House,  Congress  May  Halt  Rigid  Federal  Control; 

White  Writing  New  Bill;  Wakefield  Approval  Sure 

By  SOL  TAISHOFF 
CONVINCED  that  anything  can  happen,  broadcast  industry 
leaders  and  more  particularly  the  major  netv/orks  are  cushion- 

ing themselves  for  a  series  oT  regulatory  jolts  expected  to  occur 
in  Washington  during  the  next  fevv^  weeks. 

Nothing  short  of  direct  intervention  from  the  White  House, 
or  possibly  a  Congressional  mandate,  it  is  felt,  can  stop  the 
FCC's  momentum  toward  application  of  rigid  controls  over 
the  business  aspects  of  broadcasting,  stemming  from  the  con- 

troverted Network  Monopoly  Re-   
port  now  under  full  FCC  considera- 
tion. 

There  also  are  indications  that 
Assistant  Attorney  General  Thur- 
man  Arnold,  in  his  latest  anti-trust 
onslaught  against  James  C.  Pe- 
trillo,  czar  of  the  organized  mu- 

sicians, will  broaden  his  attack  to 
include  purported  restraints  upon 
concert  artists  invoked  by  the  net- 

works. The  grand  jury  proceedings, 
expected  to  get  under  way  within 
a  fortnight,  may  even  go  into  the 
network  monopoly  issue  per  se.  In 
any  event,  this  is  not  denied  in 
Anti-Trust  Division  quarters. 

Utility  Aspect 

Expected  confirmation,  by  the 
Senate  early  this  week  of  Ray  C. 
Wakefield,  member  of  the  Califor- 

nia Railroad  Commission,  to  suc- 
ceed the  late  Thad  H.  Brown  on 

the  FCC,  will  bring  the  Commis- 
sion to  its  full  membership  for  the 

first  time  since  last  June.  While 
the  commissioner  -  designate  has 
been  careful  to  avoid  direct  refer- 

ence to  his  views  on  broadcasting, 
some  skepticism  was  evinced  in  both 
broadcast  and  Senatorial  circles 
over  his  background  as  a  member 
of  a  State  regulatory  commission 
dealing  with  public  utility-common 
carriers. 

This  question  was  raised  during 
the  short  hearing  on  his  confirma- 

tion before  the  Senate  Interstate 
Commerce  Committee  last  Wednes- 

day, after  which  his  nomination 
promptly  was  reported  favorably. 
The  Senate  recessed  on  March  13 
until  March  17,  when  his  nomina- 

tion is  expected  to  be  confirmed 
without  opposition.  He  will  imme- 

diately be  inducted  into  office. 
Mr.  Wakefield  had  lunched  with 

Chairman  Wheeler  (D-Mont.)  and 
FCC  Chairman  Fly  at  the  Capitol 
the  day  preceding  the  committee 

hearing,  and  at  that  time  indicated 
he  preferred  to  reserve  judgment 
uiitil  he  became  more  familiar  with 
the  FCC  regulatory  processes  and 
with  the  broadcasting  industry  par- 

ticularly. The  45-year-old  native  of 
Fresno  does  not  plan  to  return  to 
California  at  once,  but  will 
promptly  assume  his  FCC  duties. 
His  term  runs  until  June  30,  1947. 

Chance  of  Legislation 

Meanwhile  on  Capitol  Hill  there 
was  revived  interest  in  new  legisla- 

tion looking  toward  reorganization 
of  the  FCC.  With  passage  of  the 
British  aid  bill  Senator  Wallace  H. 
White  Jr.  (R-Me.)  planned  to  pick 
up  where  he  left  off  early  in  the 
session  on  a  proposed  FCC  reor- 

ganization measure.  While  he  has 
not  definitely  made  up  his  mind, 
he  indicated  he  might  introduce  a 
new  bill  shortly,  in  the  hope  of  pro- 

curing swift  hearings.  The  Sen- 
ate's best-informed  radio  observer. 

Senator  White,  was  co-author  of 
the  Radio  Act  of  1927  while  a  mem- 

ber of  the  House.  He  is  particularly 
concerned  over  the  FCC  network 

monopoly  inquiry  and  feels  Con- 
gress should  redefine  the  Commu- 

nications Act  and  thereby  settle 
conclusively  the  jurisdictional  ques- 

tion, over  which  the  FCC  is  seri- 
ously split. 

The  White  bill,  it  is  understood, 

would  project  a  three-man  Commis- 
sion  with   autonomous  broadcast 

KQV,  Pittsburgh,  andWCBM, Baltimore, 

Will  Transfer  to  Blue  Network  in  Fall 

REALIGNMENT  of  major  net- 
work affiliates  in  Pittsburgh  and 

Baltimore  will  result  in  affiliation 

of  KQV,  Pittsburgh,  with  NBC- 
Blue  on  Nov.  1,  and  of  WCBM,  Bal- 

timore, with  the  same  network  on 
Oct.  1  as  a  result  of  negotiations 
completed  last  week  in  New  York. 
KDKA,  50,000-watter,  is  the 

present  NBC-Blue  outlet  in  Pitts- 
burgh, but  goes  Red  Nov.  1  The 

Hearst-owned  WCAE,  now  both 
Red  and  MBS,  becomes  an  exclusive 
MBS  outlet.  KQV,  now  MBS,  is  a 
sister  station  of  WJAS,  CBS  affili- 

ate, both  being  operated  by  the 
Brennen  interest. 

Baltimore  Lineup 

Under  the  arrangement  made 
with  WCBM,  now  on  MBS,  WBAL, 
also  Hearst-owned  holding  a  con- 

struction permit  for  50,000  watts, 
will  become  the  Red  outlet,  replac- 

ing WFBR,  which  is  expected  to 
become  the  fulltinie  MBS  outlet. 
WCBM,  ovmed  by  John  Elmer,  has 
been  on  MBS  for  the  last  year. 
WBAL  has  been  slated  for  Red 

network  operation  for  some  time.  It 

has  been  both  a  Blue  and  MBS  out- 
let. It  is  understood  negotiations 

with  the  Hearst  organization  pro- 
vided for  an  arrangement  whereby 

WCAE  would  drop  the  Red,  with 
WBAL  affiliating  with  that  net- 

work. It  had  been  expected,  how- 
ever, that  WCAE  would  become  the 

Pittsburgh  Blue  outlet. 
The  new  WMUR,  Manchester, 

N.  H.,  slated  to  begin  operation 
early  in  April,  also  will  join  the 
Blue.  To  operate  on  610  kc.  with 
5,000  watts  day  and  1,000  night,  the 
station  is  owTied  by  former  Gov. 
Francis  P.  Murphy. 

KQV  operates  on  1380  kc.  with 
1,000  watts.  WCAE  is  on  1250  kc, 
using  5,000  watts  fulltime.  WFBR 
is  on  1270  kc,  using  5,000  watts 
day  and  1,000  night,  while  WCBM 
operates  on  1370  kc.  with  250  watts. 
WBAL  now  is  on  1060  kc,  using 
10,000  watts,  but  synchronizes  after 
9  p.m.  on  760  kc  with  WJZ,  and  re- 

duces then  to  2,500  watts.  It  ex- 
pects to  go  on  the  air  with  its  new 

50,000-watt  transmitter  within  a 
few  weeks,  using  1090  kc.  fulltime. 

and  public  utility-common  carrier 
divisions.  One  commissioner  would 
be  named  for  broadcasting  and  a 
second  for  common  carrier  opera- 

tions, including  telephone,  tele- 
graph, cable  and  radio  services 

other  than  broadcasting.  The  chair- 
man would  be  the  executive  officer 

and  also  bridge  tl^,e  gap  on  fre- 
quency allocations  as  between 

broadcast  and  common  carrier  ser- vices. 

Influential  members  of  the  Sen- 
ate Interstate  Commerce  Commit- 

tee are  not  agreed  on  the  possibility 
of  enactment  of  new  legislation  at 
this  session.  Senator  White  feels 
it  can  be  done,  as  do  Senators 
Gurney  (R-S.  D.),  former  operator 
of  WNAX,  Yankton,  and  Truman 
(D-Mo.),  who  has  evinced  interest 
in  radio.  Chairman  Wheeler,  on  the 
other  hand,  is  not  convinced  there 
will  be  sufficient  Senatorial  inter- 

est to  warrant  the  full-scale  inves- 
tigation that  might  be  entailed 

preparatory  to  the  final  enactment 
of  a  new  law.  In  his  view,  the  war 
situation  takes  precedence  over  all 
other  Congressional  considerations. 

Cabinet  Office  Suggested 

Possibility  that  the  Administra- 
tion will  foster  reorganization  of 

the  FCC  as  part  of  a  project  for 
consolidation  of  independent  agen- 

cies also  is  being  discussed.  There 
is  preliminary  talk  of  a  Depart- 

ment of  Transportation  and  Com- 
munications, headed  by  a  Cabinet 

member.  Presumably  such  a  project 
would  entail  appointment  of  an  as- 

sistant secretary  to  supervise 
broadcasting  functions,  with  an- 

other for  common  carrier  communi- 
cations. Functions  of  the  FCC, 

Federal  Power  Commission  and 
Rural  Electrification  Administra- 
tiontion,  as  well  as  the  FCC,  under 
this  plan,  would  be  delegated  to  the 
proposed  executive  department. 

Despite  Senator  Wheeler's  view that  the  national  defense  pressure 
will  preclude  new  radio  legislation, 
it  is  thought  that  if  legislation 
along  the  lines  of  the  White  Bill  is 
introduced,  the  Committee  chair- 

man would  be  disposed  to  appoint  a 

subcommittee  for  a  "fact-finding" study.  In  such  an  eventuality,  the 
FCC  might  be  asked  to  hold  up  the 

monopoly  report,  pending  the  Con- 
gressional study. 

In  addition  to  any  move  to  de- 
{Continued  on  page  H) 
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Ruling  on  Crystals 

Is  Issued  by  FCC 
Stations  Must  Be  Ready  for 
Transfer  on  Treaty  Date 
IN  A  NOTICE  to  all  broadcast  sta- 

tions issued  last  Wednesday,  the 
FCC  directed  all  licensees  to  be 
prepared  to  operate  on  their  new 
frequencies  with  quartz  crystals 
ground  to  the  particular  assign- 

ment by  the  March  29  reallocation 
date.  The  notice  was  based  on  ad- 

vices received  by  the  FCC  that 
manufacturers  of  crystals  were  pre- 

pared to  supply  the  necessary  con- 
trols to  enable  the  operating  fre- 

quencies, although  broadcast  sta- 
tions would  be  changed  to  comply 

with  the  Commission's  reallocation order. 

Manufacturers  which  have  ad- 
vised the  FCC  that  they  are  in  a 

position  to  supply  new  quartz  crys- 
tals or  regrind  old  crystals  and 

make  delivery  prior  to  March  29 
were  listed  as  Hollister  Crystal  Co., 
"Wichita;  FMS  Laboratories,  Kan- sas City,  and  Scientific  Radio  Ser- 

vice, University  Park,  Hyattsville, Md. 

Text  of  Order 

The  FCC's  order  stated: 
The  manufacturers  of  crystals  have 

advised  the  Commission  that  they  will be  able  to  supply  the  necessary  crystals 
to  enable  the  operating  frequencies  of all  standard  broadcast  stations  to  be 
changed  to  comply  with  the  Commis- 

sion's orders  on  March  29,  1941.  How- ever, some  manufacturers  will  not  be 
able  to  install  new  crystals  and  recali- 

brate their  frequency  monitors  in sufficient  time  to  deliver  the  instru- 
ments prior  to  March  29,  1941. 

The  Commission  directs  that  li- 
censees who  have  frequency  monitors 

which  cannot  be  recalibrated  and  re- 
turned prior  to  March  29,  1941,  by 

the  manufacturer  order  new  crystals 
and  install  them  without  returning  the 
equipment  to  the  manufacturer.  If  this 
involves  the  installation  of  a  crystal 
in  a  sealed  holder  or  compartment,  the 
seal  must  be  broken  and  the  new 
crystal  placed  in  operation.  All  manu- 

facturers which  have  monitors  not 
scheduled  for  return  by  March  29 
should  be  directed  to  return  the  moni- 

tor at  once  so  that  the  station  engi- 
neer can  make  the  necessary  installa- 
tion and  recalibration. 

Griffin  on  49 

GRIFFIN  MFG.  Co.,  Brooklyn 
(shoe  polish),  now  on  49  stations 
with  spot  announcements,  is  revis- 

ing its  schedule  for  the  summer 
as  current  contracts  expire,  but  the 
same  number  of  stations  will  be 
used.  Commercials  at  present  are 
for  Dy-Cote  and  ABC  polish  with 
six  Florida  stations  carrying  All- 
White  copy.  Copy  on  all  stations 
will  be  for  All-White,  going  into  the 
summer.  Bermingham,  Castleman 
&  Pierce,  New  York,  is  agency. 

J  &  J  Plans  Comments 

JOHNSON  &  JOHNSON,  New 
Brunswick  (Band-Aid) ,  is  complet- 

ing arrangements  for  a  quarter- 
hour  Saturday  morning  network 
program  featuring  informal  Broad- 

way commentaries  by  Dorothy  Kil- 
gallen,  columnist  for  the  New  York 
American.  Program  will  start  in 
early  April  if  desired  network  time 
can  be  cleared  by  Young  &  Rubi- 
cam.  New  York,  agency  in  charge. 

LAUGH-RIOT  ENSUED  when  these  script  conferees  started  giggling  at 
the  gags  they  figured  would  slay  listeners  to  the  weekly  NBC  Truth  or 
Consequences,  sponsored  by  Procter  &  Gamble.  Conferees  represent 
agency,  network  and  talent.  Chucklers,  in  usual  array,  are  Dave  Elton, 
NBC  Hollywood  special  producer;  Herb  Moss,  New  York  producer  of  the 
series;  Ralph  Edwards,  m.c. ;  John  E.  McMillin,  vice-president  and  radio 
director  of  Compton  Adv.  (seated)  and  Jack  Farnell,  prop  man  on  the 
show.  Program  is  malting  personal  appearances. 

Tip  to  Columnists 
NEW  idea  for  newspaper 
promotion  is  being  used  by 
Roger  Busfield,  Texas  col- 

umnist. Busfield  has  pur- 
chased six  evening  quarter- 

ter-hours  on  KGKO  and  the 
Lone  Star  Chain  to  promote 
his  column  entitled  "So 

What". 

Gilmore  Coast  Spots 
GILMORE  OIL  Co.,  Los  Angeles, 
on  March  10  started  for  13  weeks 
or  more,  three  to  seven  one-minute 
musical  rhyme  announcements 
weekly  on  21  West  Coast  stations. 
Clarence  Beesemyer,  vice-president 
of  the  firm,  stated  that  "an  ex- tensive radio  advertising  campaign, 
covering  California,  Washington 
and  Oregon,  is  planned  for  Gilmore 
products  during  1941".  Stations  are KFI  KNX  KPO  KMPC  KIRO  KOIN 
KROW  KVI  KSFO  KERN  KFSD 
KMJ  KWG  KFBK  KSAN  KOH 
KMED  KSLM  KXL  KELA  KRSC. 
Agency  is  H.  W.  Kastor  &  Sons, 
Chicago.  David  McCosker  is  West 
Coast  agency  manager  and  execu- tive on  the  account. 

Pepsi-Cola  Jingles 
PEPSI-COLA  Co.,  Long  Island 
City,  N.  Y.,  currently  using  spot 
announcements  on  a  large  list  of 
stations,  on  April  28  will  start  20- 
week  sponsorship  of  Ray  Perkins  as 
The  Nickel  Man  on  135  NBC-Blue 
stations.  The  program,  heard  five 
times  weekly  9:55-10  p.m.,  will 
feature  a  jingle  contest  with  listen- 

ers receiving  $10  for  each  jingle  ac- 
cepted. Agency  is  Newell-Emmett 

Co.,  New  York. 

Garfield  Tea  Spots 
GARFIELD  TEA  Co.,  New  York, 
has  started  one-minute  spot  an- 

nouncements three  to  six  times 

weekly  for  Garfield's  tea  and  Gar- 
field's headache  powders  on  WINS, 

WNEW,  WEVD,  New  York; 
WHOM,  Jersey  City;  WJJD,  Chi- 

cago; WJBK,  WJLB,  Detroit.  Jas- 
par.  Lynch  &  Fishel,  New  York, 
is  agency. 

Nehi's  Coast  List 
NEHI  Corp.,  Columbus,  Ga.,  (Royal 
Crown  Cola),  which  on  March  17 
starts  for  26  weeks  one  of  the  big- 

gest spot  campaigns  of  the  season, 
utilizing  a  five-minute  transcribed 
program  from  three  to  five  weekly 
on  286  stations,  has  announced  its 
West  Coast  list.  Transcriptions  will 
feature  Howard  &  Shelton,  comedy 
team,  and  a  theme  song  advertis- 

ing the  beverage.  Commercials  are 
to  include  testimonials  by  Holly- 

wood film  stars.  Business  is  being 
placed  by  local  dealers  in  some 
markets,  with  BBDO,  New  York, 
placing  others.  Sam  Harned,  agency 
vice-president,  is  supervising  place- 

ment, with  John  M.  Alden  in  charge 
of  the  account  on  the  West  Coast. 
The  West  Coast  list  includes  KERN 
KXO  KHSL  KIEM  KGU  KNX 
KFBK  KPO  KPXM  KFSD  KQW 
KVOE  KSRO  KWG  KDB  KSL 
KBKR  KGHL  KORE  KFJI  KOIN 
KOMO  KHQ  KVRS  KMJ. 

Schumacher  Spots 

SCHUMACHER  &  Co.,  New  York, 
promoting  the  spring  sale  of  Wav- 
erly  fabrics,  is  sponsoring  during 
the  week  of  April  14  three  an- 

nouncements on  participating  home 
economics  programs  and  three  five- 
minute  programs  on:  WHAS  KIDO 
KLX  WOAI  WTAG  WBEN  WSB 
WSM  KSO  WCSC  WFBM  WGL 
WSOC  KVOD  KEX  WTMJ  KOIL 
KFOR  KARK  KFH  WSMB 
WDAF  KVOO  KPRC.  More  sta- 

tions will  be  added.  Anderson, 
Davis  &  Platte,  New  York,  is 
agency. 

Quiz  From  Camp 
NOXZEMA  CHEMICAL  Co.,  Bal- 

timore (skin  cream)  is  testing  on 
WFBR,  Baltimore,  a  weekly  half- 
hour  training  camp  quiz  program, 
titled  Skill  Quiz.  Program  origi- 

nates from  nearby  Camp  Meade, 
Maryland,  with  draftees  as  con- 

testants, and  commercial  copy  as 
well  as  questions  sent  by  listeners 
adhere  to  the  local  theme.  Idea,  if 
successful,  may  be  used  in  other 
markets  where  there  are  nearby 
Army  training  camps.  Ruthrauff  & 
Ryan,  New  York,  is  agency. 

ALLOCATION  DELAY 

IS  DENIED  BY  FCC 

WIDELY  prevalent  rumors  that 
the  March  29  standard  broadcast 
reallocation  might  be  postponed  for 
a  month  were  promptly  and  vigor- 

ously denied  at  the  P'CC  last  Thurs- 
day. 

Apparently  growing  out  of  pur- 
ported delays  in  delivery  of  crystal 

controls  and  equipment,  these  ru- 
mors reached  the  point  where  the 

FCC  engineering  department  found 
it  necessary  to  issue  a  strongly 
worded  order  requiring  installation 
by  March  29  of  crystals  ground  to 
new  frequencies.  The  order  [see 
story  on  this  page]  recited  that 
three  crystal  grinding  concerns  had 
advised  the  FCC  they  were  pre- 

pared to  make  deliveries  prior  to 
that  date  and  handle  the  load. 

At  the  FCC,  it  was  stated  there 
was  no  basis  whatever  for  the  re- 

ports of  an  impending  postpone- 
ment, either  in  the  United  States  or 

in  Canada,  Mexico  or  Cuba,  the 
other  signatory  countries.  As  of 
3  a.m.,  March  29,  some  1,300  sta- 

tions on  the  Continent  will  shift  to 
their  new  waves.  In  this  country,  it 
is  expected  a  number  of  stations 
will  be  required  to  operate  with 
reduced  power,  pending  installation 
of  directive  antennas  and  other 

equipment,  to  curtail  intra-channel interference.  The  other  signatory 
nations  also  have  indicated  a  simi- 

lar technical  procedure  will  be  fol- 
lowed to  avoid  interference. 

Avalon  Placing 

BROWN  &  WILLIAMSON  TO- 
BACCO Corp.,  Louisville,  (Avalon 

Cigarettes),  on  March  15  started 
sponsorship  of  Sunset  Valley  Barn 
Dance,  live  talent  show,  on  KSTP, 
St.  Paul.  Contract  is  for  26  weeks. 
Show,  which  is  heard  Saturdays 
10:15-10:45  p.m.  (CST),  is  first 
of  a  national  spot  campaign  now 
being  formulated.  In  addition  to 
local  live  talent  programs,  news 
periods  and  announcements  are  to 
be  placed.  Agency  is  Russel  M. Seeds  Co.,  Chicago. 

Nescafe  Spots 

NESTLE'S  MILK  PRODUCTS, 
New  York  (Nescafe  powdered  cof- 

fee), has  started  a  13-week  cam- 
paign on  seven  stations  in  the  Mid- 

west and  Pacific  Coast,  using  par- 
ticipations in  home  economics  pro- 

grams ranging  once  to  five  times 
weekly.  Agency  is  Leon  Livingston 
Adv.  Agency,  San  Francisco.  The 
station  list:  KOIL  KMOX  KMBC 
KNX  WTMJ  WMBD  KSFO. 

Hecker  Spots 

HECKER  PRODUCTS  Corp.,  New 
York  (Presto  Cake  Flour),  on 
March  3  started  a  13-week  varying 
schedule  of  three  to  five-weekly 
transcribed  one-minute  announce- 

ments and  participations  on  11 stations.  Stations  are  WLS  KSD 
KMBC  WBEN  WHAM  WFBL 
WNAC  WTIC  WCSH  WJAR 
KSTP.  Agency  is  Leo  Burnett  Co., 
Chicago. 

AFFILIATED  PRODUCTS,  Jersey 
City,  has  appointed  Erwin,  Wasey  & 
Co.,  New  York,  for  the  promotion  of 
Louis  Phillipe  cosmetics.  Account  was 
formerly  handled  by  Blackett-Sample- Hummert,  Chicago.  Company  has 
been  a  large  user  of  radio  in  the  past, 
but  no  immediate  plans  have  been  an- 
nounced. 
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CSoing 

KMYR 

KPHO 

KSWO 

KTUC 

WAIM 

WEBQ 

WERC 

WITH 

WSLS 

WWDC 

-Denver,  Colo. 

-Phoenix,  Ariz. 

-Lawton,  Okla. 

-Tucson,  Ariz. 

-Anderson,  S.  C 

-Harrisburg,  III. 

-Erie,  Pa. 

-Baltimore,  Md. 

-Roanoke,  Va. 

-  Washington,  D.  C. 

Strong! 

Ten  new  stations  have  chosen  the  451A-1  because  they 

like  its  engineering  by  Bell  Telephone  Laboratories . . . 

its  high  signal  quality,  with  grid  bias  modulation  of  the 

last  RF  stage ...  its  compactness,  accessibility,  styling. 

They  like  its  performance,  which  is  typically  West- 
ern Electric...  250  watts,  frequency  response  flat  within 

1.5  db  from  30  to  10,000  c.p.s.  They  like  its  low  power 

consumption,  low  tube  cost,  low  maintenance  cost. 

You'll  like  the  451A-1  too!  Ask  Graybar  Electric  Co., 

Graybar  Building,  New  York,  for  Bulletin  T-1752. 

Ask  your  Engineer! 

Western  Etectric 

DISTRIBUTORS:  /n  U.S.A.:  Graybar 
Electric  Co.,  New  York,  N.Y.  /n  Con- 
odo  ond  Newfoundland:  Northern 
Electric  Co.,  Ltd.  In  other  countries: 
International  Standard  Electric  Corp. 
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WIP  Given  Exclusive 

Authority  to  Broadcast 

Baseball  in  Philadelphia 

NEGOTIATIONS  of  WPEN,  Phil- 
adelphia, to  lease  the  broadcasting- 

rights  for  the  baseball  games  this 
season  from  WCAU  have  fallen 
through,  with  the  result  that  WIP 
will  carry  the  play-by-play  broad- 

casts of  both  major  leagues  in  the 
city  exclusively  for  Atlantic  Refin- 

ing Co. 
WCAU,  which  holds  the  rights  to 

the  Phillies  games,  leased  exclusive 
rights  for  the  season  to  WIP.  N.  W. 
Ayer  agency,  handling  the  Atlantic 
account,  has  exclusive  broadcast 
rights  to  the  Athletics  games.  Pre- 

liminary arrangements  were  made 
earlier  in  the  year  for  WPEN  to 
carry  games  of  both  clubs  for  Gen- 

eral Mills  and  Socony  Vacuum  Oil 
Co.  on  a  split  sponsorship  basis  in 
view  of  the  fact  that  WCAU,  in 
line  with  CBS  policy,  had  decided 
not  to  carry  baseball  broadcasts. 
Last  year  WCAU  broadcast  games 
on  a  split  sponsorship  for  both 
sponsors,  giving  Atlantic  use  of  the 
Phillies  franchise  in  return  for  per- 

mission to  broadcast  the  A's. 
WIP  will  again  serve  as  the  orig- 

inating station  for  a  regional  At- 
lantic network  and  Byrum  Saam 

will  again  handle  the  play-by-play. 
Games  may  be  televised  this  sea- 

son for  the  first  time.  Negotiations 
have  already  been  started  by 
W3XE,  experimental  station  of 
Philco  Radio  &  Television  Corp. 
here,  with  Roy  Mack,  of  the  Ath- 
letics. 

fi^  PRO
GRAMS 

SPECIFIC  information  on  em-
 

ployment needs  of  the  Govern- ment for  defense  industries  is 
given  listeners  to  Jobs  for 

Defense,  Saturday  quarter-hour  se- 
ries on  CBS,  with  Eric  Sevareid, 

CBS  Washington  correspondent, 
conducting  interviews  with  out- 

standing government,  industrial  and 
labor  spokesmen.  Guests  on  the  first 
broadcast  March  15  were  William 
S.  Knudsen,  director-general  of  the 
Office  of  Production  Management, 
and  Sidney  Hillman,  0PM  associ- 

ate director-general. *      *  * 
Stamp  Sale 

IN  CONJUNCTION  with  the  Can- 
adian government  war  savings 

drive,  CFOS,  Owen  Sound,  Ont., 
sponsored  an  essay-writing  contest 
on  "Why  I  Am  Buying  War  Sav- 

ing Stamps",  open  to  all  students in  Owen  Sound  primary  schools. 
A  series  of  15-minute  programs 
was  broadcast  daily  at  5:45  p.m. 
on  which  the  children  were  inter- 

viewed and  read  their  essays  for 
the  radio  audience.  Prizes  were 
awarded  in  the  form  of  War  Sav- 

ings Stamps  for  the  best  junior  and 
senior  essay  in  each  school,  with 
two  final  awards  for  the  best  junior 
and  senior  contestants  from  the 
combined  schools.  The  broadcasts 
resulted  in  a  doubling  of  purchases 
of  War  Savings  Stamps  in  each 
school. 

WLBZ-BANGOR 

FIRST  CHOICE 

OF 

NATIONAL  ADVERTISERS 

WHO  KNOW 

MAINE'S 

CENTER  OF  POPULATION 

IS  IN  WLBZ's 

PRIMARY  SERVICE  AREA 

NBC 620  KC YN 

Today's  Frontiers 
TO  AID  those  seeking  employment, 
a  new  weekly  quarter-hour  educa- 

tional program,  Today's  Frontiers, has  been  started  on  NBC-Pacific 
Blue.  A  typical  employment  prob- 

lem is  dramatized  each  week.  Pre- 
sented in  cooperation  with  the 

State  Employment  Service  of  vari- 
ous Pacific  Coast  States,  the  series 

was  arranged  by  Jennings  Pierce, 
NBC  western  division  educational 
director,  under  supervision  of  R. 
G.  Wagenet,  director  of  Southern 
California  State  employment,  and 

John  W.  Ross,  of  the  department's 
publicity  office. 

Good  Money 

CASH  awards  are  made  on  WEW, 
St.  Louis,  by  a  cleaning  and  laun- 

dry firm.  Phone  numbers  are  chosen 
from  the  directory,  with  one  se- 

lector box  containing  actual  page 
numbers  and  the  other  the  great- 

est possible  number  of  names  on 
one  page.  When  numbers  are  se- 

lected, calls  are  placed  direct  from 
the  studio.  If  the  party  answers, 
a  messenger  boy  delivers  a  $5 
money  order.  If  the  call  is  not 
completed  a  $1  check  is  mailed  and 
the  $4  balance  goes  into  the  next 
program.  Title  of  the  series  is 
Good  Money  to  You,  a  thrice- 
weekly  morning  program. 

Hearing  for  Hose 
KEEPING  TUNED  to  KGFW, 
Kearney,  Neb.,  entitles  ladies  to 
three  pairs  of  silk  hose  from  the 
sponsoring  Brown-McDonald  stores 
if  called  on  the  phone  during  the 
7:45-8  a.m.  broadcast.  Only  require- 

ment is  to  identify  the  program  on 
the  radio  at  that  time.  Failure  to 
do  so  nets  the  called  person  only 
one  pair  of  stockings. 

For  Home  Buyers 

HOME  BUYERS  in  Washington 
have  a  new  service  in  a  participat- 

ing program  which  made  its  debut 
over  WJSV  recently.  With  tran- 

scribed music.  Homes  on  Parade, 
heard  every  Sunday,  is  built  around 
the  personality  of  one  "Jason  Hall" homely  philosopher  type,  who  takes 
the  part  of  "radio's  friendly  guide 
to  better  homes  and  better  living". Jl:  *  * 

Home  Decorating 
FURNISHING  and  decoration 
ideas  are  ofi'ered  by  Kay  Moser, 
WTRY,  Troy,  N.  Y.,  women's  di- rector, on  her  daily  afternoon 
Matinee  program.  Each  day  a  dif- 

ferent room  is  chosen  upon  which 
she  elaborates  a  full  decorating 
scheme.  Program  is  sponsored  by 
Anson  Thompson  &  Co.,  local  furni- ture store. 

Food  Quiz 
NEW  TYPE  of  I.  Q.  radio  pro- 

gram is  heard  twice-weekly  over 
WFMJ,  Youngstown,  direct  from 
the  sponsoring  Century  Super  Mar- 

ket. Merchandise  prizes  are  offered 
for  correct  answers  to  food  ques- 

tions. In  addition,  listeners  share 
in  prizes  by  sending  in  food  ques- 

tions suitable  for  use  on  the  broad- cast. 

ELECTRIC  ECHOES  resound 
through  the  studios  of  WIBW, 
Topeka,  when  Ole  Livgren,  studio 
accordionist,  hooks  up  this  contrap- 

tion. When  Ole  plays  the  accordion, 
signals  pass  through  two  cables  to 
the  Hammond  Solovox,  which  then 
plays  along  with  the  accordion. 

Simpson's  Quiz 
INTERCOLLEGIATE  quiz  and 
talent  program  started  March  8  on 
CFRB,  Toronto,  sponsored  by  Simp- 

son's Ltd.,  national  chain  depart- 
ment store.  Teams  of  high  school 

students,  two  boys  and  two  girls 
on  each  team,  representing  two  high 
schools  in  the  Toronto  metropolitan 
district,  are  heard  Saturday  morn- 

ing on  the  Simpson's  Secondary 
School  Quiz  and  Talent  Radio  Pro- 

gram in  the  store's  main  dining room,  the  Arcadian  Court.  There 
are  cash  prizes,  $200  scholarship 
award  and  $100  team  prize.  Airing 
the  program  in  the  store  at  10  a.m. 
brings  a  big  crowd  to  the  store  for 
early  Saturday  shopping. 

Fanning  the  Experts 
BASEBALL  enthusiasm  this  sea- 

son will  find  an  outlet  in  the  quiz 
program,  Strike  Out  the  Experts 
on  KVI,  Tacoma,  Wash.  Listeners 
are  invited  to  submit  baseball  ques- 

tions to  the  program's  panel  of four  baseball  experts  headed  by  Pip 
Kohler,  manager  of  the  Tacoma 
Tigers.  Each  question  entitles  the 
sender  to  a  pass  to  a  Tiger  game. 
Stumping  the  experts  nets  two 
passes  for  the  sender. 

:■:  t-  * 

Word  Basehits 
USING  THE  DIAGRAM  of  a 
baseball  diamond,  a  new  radio 
game  invented  by  John  Potter  of 
KROW,  Oakland,  Cal.,  is  being  pre- 

pared for  early  release.  It  is  en- 
titled Sport  Speller.  Participants 

will  be  called  on  to  spell  easy  words 
advancing  them  to  first  base, 
harder  ones  to  second,  and  the 
tough  ones  to  a  home  run.  Prizes 
are  awarded  those  making  runs. 

*  ^:  * 
Writing  for  Fun 

ORIGINAL  scripts  submitted  by 
the  continuity  division  of  WLW, 
Cincinnati,  are  dramatized  each 
Sunday  at  10:30  p.m.  for  On  a 
Busman's  Holiday.  Purpose  is  to 
have  the  writers  submit  their  own 
plays  as  they  would  write  on  their 
days  off  without  restriction  and  em- 

ploying their  own  ideas. 

HEDDA  HOPPER,  Hollywood  com- 
mentator on  the  thrice-weekly  quar- 

ter-hour CBS  Hedda  Hopper's  Holly- rvood,  sponsored  by  California  Fruit 
Growers  Exchange  (Sunkist  oranges, 
lemons),  will  be  featured  in  a  series  of 
six  one-reel  Paramount  films  of  the same  title. 

Page  22  •  March  17,  1941 BROADCASTING Broadcast  Advertising 



Sholis  to  Contact 

Group's  Members Clear  Channel  Director  Will 
Make  Coast-to-Coast  Tour 
PREPAEATORY  to  establishment 
of  headquarters  in  Washington 
next  month,  Victor  A.  Sholis,  re- 

cently appointed  director  of  the 
Clear  Channel  Broadcasting  Ser- 

vice, left  Washington  March  10  on 
a  coast-to-coast  trip  during  which 
he  will  contact  clear  channel  sta- 
tions. 

The  clear  channel  group,  made 
up  of  individually-owned  stations 
operated  on  I-A  channels,  was 
formed  in  February  with  the  ob- 

jective of  preserving  high-power 
outlets  as  a  means  of  providing 
broadcast  service  to  rural  and  re- 

mote listeners. 
Mr.  Sholis,  former  director  of 

public  relations  of  the  Commerce 
Department,  and  a  former  Chicago 
newspaperman,  will  establish  an 
information  office  in  Washington 
following  his  exploratory  trip. 

He  plans  to  visit  the  clear  chan- 
nel stations  in  Nashville,  Dallas- 

Fort  Worth,  Los  Angeles,  Salt  Lake 
City,  Des  Moines,  Chicago,  Detroit, 
Cincinnati  and  Louisville,  before 
returning  to  Washington  about 
April  1.  At  that  time  he  will  estab- 

lish offices  and  retain  his  staff. 
April  Meeting 

Farm  editors  of  clear  channel 
and  other  stations,  probably  aggre- 

gating two  dozen,  will  meet  in 
Washington  April  7-8  with  Secre- 

tary of  Agriculture  Claude  R. 
Wickard,  to  discuss  farm  news 
broadcasting  and  related  matters. 
It  will  be  the  first  conference  of 
this  nature  ever  held.  Mr.  Sholis  is 
expected  to  participate  in  these  ses- 

sions in  behalf  of  the  new  group. 
The  Clear  Channel  Broadcasting 

Service  was  organized  largely  un- 
der the  leadership  of  Edwin  W. 

Craig,  WSM,  Nashville,  chairman 
of  the  former  clear  channel  group ; 
Mark  Ethridge,  WHAS,  Louisville, 
and  Harold  V.  Hough,  WFAA- 
WBAP,  Dallas-Fort  Worth.  Mr. 
Sholis  was  retained  at  a  meeting 
in  Nashville  Feb.  4,  after  approval 
of  the  project  by  member  stations. 

Two  Seek  50  Kw. 

TWO  APPLICATIONS  for  50,000 
watts,  pursuant  to  the  Havana 
Treaty  allocations,  were  filed  with 
the  FCC  March  10.  WGAR,  Cleve- 

land, in  an  amended  application, 
sought  assignment  to  1220  kc.  with 
50,000  watts,  in  lieu  of  a  pending 
application  for  10,000  watts  on 
730  kc.  The  1220  kc.  assignment 
is  a  I-B  channel  earmarked  under 
the  Havana  agreement,  as  finally 
revised,  for  Kirkland  Lake,  On- 

tario. If  the  assignment  is  used 
there,  it  will  not  be  available  in 
this  country.  Originally,  1220  kc. 
was  made  available  for  assignment 
in  Michigan,  but  applications  for 
it  in  that  area  were  withdrawn. 
WLAW,  Lawrence,  Mass.,  now 
operating  on  680  kc.  with  5,000 
watts,  filed  an  application  for  50,000 
watts  on  the  frequency,  with  a  di- 

rectional antenna  for  day  and  night 
use. 

'[he  station 

that  
made 

itself  
a  giant 

-by  listening  to  its  listeners 

WBT 

"THE  STATION  AN  AUDIENCE  BUILT" 

WBT  has  built  audience-loyalty  which  sets  a  pace  for  all  radio 

—  hy  listening  to  its  listeners. 

Since  signing  on  the  air  way  back  in  1922  as  the  South's  first  station, 
WBT  has  paid  more  than  ordinary  heed  to  the  suggestions  and 

demands  of  its  radio  audience.  That's  why  entire  WBT  programs 

have  been  audience-built . . .  why  the  time  WBT  signs  on  and  signs 

off  is  audience-controlled. 

WBT's  files  bulge  with  many  instances  of  listeners'  building  their 
own  radio  entertainment.  Farm  Editor  Grady  Cole  reports  a  thousand 

letters  asking  that  he  take  the  air  earlier  than  5:30  A.M.  An  order 

goes  through  to  open  at  3:00  A.M. 

Endless  requests  for  an  early  Sunday  morning  variety  program  pour 

in.  Today  a  two  hour  show,  featuring  the  finest  WBT  talent,  is  pre- 

sented every  Sunday  from  7 :00  to  9:00  A.M. 

No  matter  how  great  its  power,  how  super-deluxe  its  programs,  or 

how  competent  its  staff,  a  station's  value  to  an  advertiser  increases 
only  as  both  audience  and  audience-loyalty  increase. 

Herein  lies  a  strong  clue  to  why  WBT  chents,  year  after  year,  find  the 

particularly  loyal  WBT  audience  so  responsive  to  their  sales  mes- 

sages. An  audience  .  .  .  nearly  twenty  years  in  the  building  . .  .  that 

any  station  would  be  mighty  proud  to  offer  a  time  buyer. 

50,000  WATTS  •  CHARLOTTE 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  (|p| 

Represented  by  Radio  Sales,  with  offices  in  New  York^j 

Chicago  •  Detroit  •  St.  Louis  •  Los  Angeles  •  San  Francisco 
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BUSINESS  and  industrial 
 or- 

ganizations moving  into 
Philadelphia  under  the  im- 

petus of  the  National  De- 
fense program  are  greeted  by 

WCAU  as  part  of  the  station's 
continuing  listener  and  sales  pro- 

motion efforts.  Addressed  to  the 
president  or  manager  of  the  com- 

pany, a  WCAU  letter  starts  with 
a  salutation  from  the  station,  ex- 

presses hope  that  the  concern's  stay 
in  Philadelphia  will  be  a  profitable 
one,  stresses  the  hospitality  for 
which  the  city  is  famed,  and  con- 

cludes with  the  suggestion  to  tune 
in  WCAU  for  all-around  news  and 
entertainment  and  an  invitation  to 
tour  the  WCAU  building. 

Valley  Spotlights 
PROMOTING  its  new  schedule  of 
newscasts,  WSVA,  Harrisonburg, 
Va.,  is  running  a  series  of  ads  in 
daily  newspapers  throughout  the 
Shenandoah  Valley  and  Western 
Virginia.  Trailers  in  several  thea- 

tres throughout  the  area  supple- 
ment the  campaign. 

*      *  * 

Plug  for  Shift 
FREQUENCY  CHANGE  from  800 
to  820  kc.  March  29  has  been  her- 

alded by  WBAP,  Fort  Worth,  by 
running  a  special  box  at  the  foot 
of  both  the  morning  and  evening 
Star-Telegram  radio  clocks. 

Tags  for  Autos 
WIBG,  GLENSIDE,  Pa.,  has  is- 

sued cast  aluminum  call  letter 
plates  to  all  station  employees  to 
be  placed  on  autos  along  with  the 
new  1941  license  plates. 

Quaker  City  Greeting — Dealers  and  the  News — Trailer — 
Items  for  Editors — ^Finger  Strings 

News  for  Dealers 

DEALERS  and  lessees  of  Mid-Con- 
tinent Petroleum  Corp.  heard  one 

of  Mid-Continent's  three  daily  news 
periods  broadcast  direct  from  their 
sales  meeting  Feb.  28  at  the  Skir- 
vin  Hotel,  Oklahoma  City.  The  pick- 

up was  part  of  a  program  arranged 
by  Joseph  Bernard,  sales  manager 
of  KOCY,  and  Myron  C.  Shipley, 
Mid-Continent  advertising  man- 

ager. Matthew  Bonebrake,  KOCY 
manager,  gave  a  talk  about  radio 
news  as  a  sales  medium,  after 
which  Norman  Rogers  presented  a 
news  program.  Ted  Andrews  acted 
as  m.c.  for  a  variety  program. 

Philadelphia  Vehicle 
SO  SUCCESSFUL  was  a  previous 
car  card  campaign  in  building  up 
a  listening  audience  for  WFIL, 
Philadelphia,  that  the  station  has 
now  contracted  with  all  three  local 
transportation  companies  to  place 
ads  in  1,000  public  vehicles. 

Autry  Trailer 

TO  PROMOTE  Gene  Autry's  CBS broadcasts,  released  by  KSFO,  San 
Francisco  on  Sundays,  the  station 
recently  arranged  showing  of  trail- ers at  a  San  Francisco  theater 
where  Autry's  picture,  "Melody 
Ranch"   was  showing. 

WFBL 

SYRACUSE 

IMMEDIATELY  AVAILABLE 

Popular  Sports  Program 

JUST  RELEASED  BY 

NATIONAL  ADVERTISER 

after  five  years*  sponsorship 

Here's  a  fast  running  men's  sports  program 

with  a  consistently  large  following — an  active 

buying  audience  that  kept  sales  moving  month 

after  month — year  after  year!  Used  exclusively 

by  a  single  national  advertiser  for  five  success- 

ful years.  For  results  story  and  full  details — 
write  or  wire  WFBL,  Syracuse,  N.  Y.,  or  Free 

8C  Peters,  Inc.,  National  Representatives. 

Mutual  Sketches 

AS  AN  ADDED  publicity  service 
to  radio  editors  and  associated  Mu- 

tual stations,  MBS  on  March  15 
mailed  with  its  program  folio  a 
weekly  news  sheet,  which  includes 
feature  stories,  "Meet  the  People", 
a  biographical  sketch,  and  other 
items  not  included  in  the  regular 

daily  press  releases.  Entitled  "Net- 
work News  Weekly",  the  sheet  will 

be  mailed  from  New  York  head- 
quarters each  Friday.  Each  edition 

also  includes  two  illustrations  of 
Mutual  personalities  for  possible 
use  as  publicity. 

News  of  WIOD 
SALUTING  the  completion  of  the 
new  5,000-watt  transmitter  of 
WIOD,  Miami,  located  in  Biscayne 
Bay,  the  Miami  Daily  News  on 
Feb.  23  devoted  a  full  page  of  its 
rotogravure  section  to  pictures  of 
the  new  transmitter.  The  preced- 

ing day,  an  entire  eight  page  sec- 
tion was  devoted  to  the  activities 

of  WIOD  by  the  News. 

BROCHURES 

LANG-WORTH  FEATURE  PRO- 
GRAMS— four-page  red  folder  pictur- 

ing a  microphone  and  titled :  "Power- 
ful ...  in  the  Right  Hands."  Stresses 

"showmanship"  available  with  L-W name  stars. 

KAVOS.  .Jeiferson  City.  Mo.— Blue  and 
white  pictorial  booklet  describing  the 
station's  coverage. 

KNX,  Los  Angeles — Booklet  telling 
success  story  of  new  product. 

WriL,  Philadelphia — Four  page  book- 
let offering  new  program  for  spon- sorship. 

WIBG,  Glenside,  Pa.  —  Loose-leaf booklet  with  success  stories. 

Dress  Institute  Fund 

IN  A  STEP  designed  to  establish 
New  York  as  the  fashion  center  of 
the  world,  the  New  York  Dress  In- 

stitute has  been  formed  through  the 
joint  efforts  of  the  New  York  dress 
manufacturers  and  the  Interna- 

tional Ladies'  Garment  Union.  The 
industry  has  embarked  upon  a  drive 
to  raise  from  $3,000,000  to  $4,- 
500,000  for  a  three-year  advertis- 

ing campaign  in  which  radio,  news- 
papers, and  magazines  will  be  used. 

An  advertising  agency  to  handle 
the  campaign  will  be  selected 
shortly.  Samuel  Zahn,  president  of 
the  International  Dress  Company, 
New  York,  and  Julius  Hochman, 
general  manager  of  the  New  York 
Joint  Dress  Board,  ILGWU,  are 
president  and  vice-president  of  the 
newly-formed  Institute. 

Hulman  on  48 

HULMAN  &  Co.,  Terre  Haute,  Ind. 
(Clabber  Girl  baking  powder),  on 
March  10  started  a  varying  sched- 

ule of  three  to  five-weskly  live  an- 
nouncements on  48  stations.  Con- 

tracts are  13  weeks,  Pollyea  Adv., 
Terre  Haute,  new  agency,  handles 
the  account. 

NOT  CONTENT  with  just  telling 

listeners  to  the  Esso  Reporte?- 
broadcasters  "to  speak  to  your  Esso dealer  soon  about  a  complete  spring 
oil-change  and  lubrication  job  .  .  . 
and  tie  a  piece  of  string  on  your 

finger  to  remind  you",  Esso  Market- ers is  handing  out  free  string  to 
motorists  through  its  dealers.  Pro- motion stunt  started  March  1  in 
Louisiana  and  will  progress  north- 

ward as  spring  comes  so  that  17 
special  "string"  commercials  will 
be  heard  twice  daily  for  the  month's 
period,  plus  "oil-changer"  remind- ers four  times  daily  on  the  34  sta- 

tions carrying  the  news  programs. 
The  company  bought  351  miles  of 
string  for  the  gag  and  is  using  only 
radio  to  promote  the  oil-change 
idea.  A  Southern  belle  (above)  gets 
her  string  from  a  Louisiana  dealer. 
Barron  Howard  (below),  business 
manager  of  WRVA,  Richmond, 
watches  Emily  Trevillan,  station 
receptionist,  tie  a  string  on  An- 

nouncer Jack  Tansey.  All  studio 
visitors  at  WRVA  received  knots 
from  Miss  Trevillan. 

Jell-0,  Campbell  Soup 

Named  in  Grocery  Poll 

USABLE  responses  from  15  cor- 
porate chain  grocery  organizations 

in  12  cities  to  a  questionnaire  sent 
out  by  Phillips,  Alberton  &  Bull, 
New  York  merchandising  agent, 
gave  a  26.6%  vote  for  first  place  to 
both  Jack  Benny  (Jell-0)  and 
Amos  'n'  Andy  (Campbell  soup)  as 
the  two  radio  programs  promoting 
a  grocery  store  product  most  effec- 

tive in  moving  merchandise  across 
grocery  counters  in  1940. 

The  Lux  Radio  Theatre  (Lux 
soap),  received  the  votes  of  13.3% 
of  the  chain  stores  responding, 
while  6.6%  of  the  responding  votes 
went  to  the  following  programs : 
Fibber  McGee  &  Molly  (Johnson's 
wax) ;  Campbell  Playhouse  (Camp- 

bell soups)  ;  Edgar  Bergen  (Chase 
&  Sanborn  coffee)  ;  Good  News  of 
29 UO  (Maxwell  House  coffee),  and 
Alfred  McCann's  Pure  Food  Hour 
for  a  group  of  products. 

For  Themselves 
HOLLYWOOD  radio  and  film  per- 

formers, after  a  year  of  charity  bene- 
fits for  others,  will  stage  their  own 

Gambol  of  the  Stars  at  Cocoanut 
(xrove  in  the  Ambassador  Hotel,  Los 
Angeles,  March  17.  Event  is  being 
staged  under  auspices  of  Los  Angeles 
Chapter  of  AFRA  and  Screen  Ac- 

tors Guild,  with  proceeds  to  be  used 
for  welfare  work  by  the  two  organi- 

zations. Edward  Arnold  is  general chairmnn. 

ONONDAGA  RADIO  BROADCASTING  CORP. 
Syracuse,  ISeiv  York 

MEMBER  BASIC  NETWORK  COLUMBIA  BROADCASTING  SYSTEM 

!\'ational  Rtprest  nlatii-en,  Free  &  Petem,  Inc.   
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Monopoly  Issue  Is  Further  Complicated 

As  KGU  Protests  New  Hawaiian  Grant 

FURTHER  confusion  over  the 

FCC's  stand  on  multiple  ownership 
and  purported  monopolistic  control 
of  broadcasting  facilities  in  the 
United  States  and  its  possessions 
was  evidenced  last  Monday  when 
KGU,  Honolulu,  filed  petitions  for 
recall  and  rehearing  on  the  Feb.  18 
grant  for  a  new  local  station  in 
Honolulu  to  Hawaiian  Broadcasting- 
System  Ltd.,  already  operating 
KGMB,  Honolulu,  and  KHBC,  Hilo. 
The  KGU  petitions,  filed  by 

Counsel  Louis  G.  Caldwell  and 
Reed  T.  Rollo,  took  sharp  issue  with 
the  FCC's  justification  of  the  grant 
without  hearing  on  national  defense 
grounds,  as  expounded  in  a  "memo- 

randum decision"  announced  March 
4  [Broadcasting,  Feb.  24,  March 
3].  Ben  S.  Fisher,  Washington 
counsel  for  Hawaiian  System  Ltd., 
indicated  that  an  answer  to  the  pe- 

titions would  be  filed  with  the  FCC 
next  week. 

No  Race  Threat 

Differing  radically  with  FCC 
opinions  in  the  "memorandum  de- 

cision", the  KGU  brief  declared  that 
"one  of  the  most  common  fallacies 
concerning  the  Territory  of  Hawaii 
among  those  not  familiar  with  con- 

ditions in  the  Islands"  is  the  state- 
ment that  the  racial  problems  of 

Hawaii  constitute  a  subversive 
threat  to  democracy  and  that  there 
is  an  urgent  need  for  Americaniza- 

tion work  among  the  alien  and  for- 
eign-born inhabitants. 

The  petition  developed  the  point 
that  the  new  local  station  author- 

ized for  Honolulu  would  serve  only 
the  Honolulu  area,  where  there 
are  relatively  few  non-English 
speaking  persons,  and  that  the  pro- 

posal to  supply  programs  to  the 
non-English-speaking  population  of 
the  Islands  in  languages  they  un- 

derstand would  in  reality  fall  short 
of  the  projected  service. 

It  was  maintained  that  the  new 
grant  served  merely  to  establish  an- 

other local  station  in  Honolulu  and 
to  increase  the  alleged  domination 
of  Hawaiian  Broadcasting  System 
Ltd.  and  its  "controlling  corpora- 

tion", Consolidated  Amusement  Co. 

Mississippi  Drift 

WOODY  HATTIC,  agricul- 
tural director  of  WWL,  New 

Orleans,  is  seriously  thinking 
of  adding  seamanship  to  his 
other  accomplishments.  When 
he  arranged  a  program  from 
Buras,  the  southernmost 
town  of  the  state,  for  The 
Story  of  the  Louisiana  Citrus 
Farmer,  he  found  he  could 
get  within  only  15  miles  of 
the  town  with  his  mobile 
unit;  Louisiana's  famed  bay- 

ous were  in  his  way.  Un- 
daunted, Hattic  hired  an  old 

river  boat,  drove  his  truck 
onto  it,  and  drifted  the  rest 
of  the  way  down  on  the 
waters  of  the  Mississippi  to 
the  point  of  broadcast. 

Ltd.,  which  it  was  charged  aided  in 
spreading  Japanese  propaganda 
through  its  distribution  of  Japanese 
motion  pictures. 

The  "monopolistic  practices"  al- 
leged to  apply  to  Consolidated 

Amusement  Co.  and  its  officers  and 

subsidiaries  "by  means  of  an  intri- 
cate system  of  interlocking  direc- 

torates" extended  to  every  impor- 
tant phase  of  the  economic  life  of 

the  Hawaiian  Islands,  the  petitions 
charged. 

The  comprehensive  petition  brief 
included  appendices  listing  109  mo- 

tion picture  theatres  of  the  130  in 
the  Islands  allegedly  controlled  by 
Consolidated  Amusement  Co.;  two 
interlocking  directorate  charts;  a 
list  of  42  prominent  business  men 
and  their  official  position  in  110  of 
the  leading  commercial  enterprises 
of  the  Territory  of  Hawaii. 

Alarms  for  Evans 

FOR  FOUR  years  the  Alarm 
Clock  show,  an  early  morning 
feature  of  WSPD,  Toledo, 
conducted  by  Bob  Evans,  has 
been  without  an  alarm  clock 
of  any  sort.  To  remedy  the 
situation,  two  listeners  re- 

cently sent  time  pieces  to  Bob 
with  the  appropriate  names, 
"Ouiga",  due  to  its  mysteri- 

ous ticking  sound;  and 
"Butch  Jr.",  named  for  its 
striking  resemblance  to  the 
cherubic  features  of  the  pro- 

gram's engineer.  Bill  Spren- 

gle. Adam  Hat  Co-ops 
ADAM  HAT  STORES,  New  York, 
has  prepared  a  series  of  one-min- 

ute transcribed  spot  announce- 
ments for  placement  on  local  sta- 

tions by  Adam  Hat  dealers.  Tran- 
scription Service  of  WHN,  New 

York,  produced  the  discs. 

Injuries  at  Army  Camp 

Are  Fatal  to  Lieut.  Cox 
LIEUT.  JAMES  E.  COX,  former 
assistant  manager  of  WATL,  At- 

lanta, died  March  10  from  injuries 
sustained  the  preceding  day  when 
an  abandoned  stable  at  Fort  Mc- 
Pherson,  Ga.,  caught  fire  and  the 
wall  collapsed  on  soldiers  fighting 
the  blaze.  Lieut.  Cox,  attached  to 
the  Army  public  relations  branch, 
was  with  WKY,  Oklahoma  City  for 
several  years,  handling  publicity 
and  continuity. 
About  a  year  ago  he  joined 

WATL,  and  shortly  before  being 
called  to  active  duty  several  months 
ago,  he  had  taken  a  post  with 
WING,  Dayton.  He  had  been  on 
the  station  staff  24  hours  when  he 
received  a  call  to  active  duty,  hav- 

ing held  a  commission  as  a  National 
Guard  officer.  He  is  survived  by  a 
wife  and  child. 

FORT  SMITH  Newspaper  Publish- 
ing Co.,  publishing  the  Fort  Smith 

(Ark.)  Sotithwest  American  and 
Times-Record,  has  applied  to  the  FCC 
for  a  new  1,000-watt  station  on  550  kc. 

EXCLUSIVE     ST;    LOUIS     OUTLET     FOR    NBC     RED  NETWORK 

The  Distinguished  Broadcasting  Station 

First  in  St.  Louis 

In  "Firsts" Since  1935 

Since  1935  KSD  has  led  all  other 

St.  Louis  broadcasting  stations  in 

"FIRSTS"  in  18  nation-wide  Radio 

Program  Star  Popularity  Polls,  voting 

for  listeners'  preference. 

Station  KSD — The  St.  Louis  Post -Dispatch POST-DISPATCH  BUILDING.  ST.  LOUIS.  MO. 
FREE  &  PETERS.  INC..  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK         CHICAGO         DETROIT        ATLANTA         SAN  FRANCISCO LOS  ANGELES 
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STVDEBAKER  DRIVE 

USING  105  STATIOISS 

STUDEBAKER  Corp.,  South  Bend, 
Ind.  (Champion  motor  cars),  dur- 

ing the  week  of  March  18  starts  its 
spring  advertising  campaign  on  105 
stations  using  two  types  of  pro- 

grams. Approximately  two-thirds  of 
the  stations  will  release  the  tran- 

scribed quarter-hour  Richard  Him- 
6e?'  &  His  Studebaker  Champions, 
which  co-features  Rudy  Vallee,  Don 
Ameche,  Dorothy  Lamour,  Frances 
Langford  and  Dick  Powell  as  guest 
stars.  As  in  the  last  two  series,  the 
Rhythmic  Sixteen,  a  singing  group, 
will  be  heard  on  the  programs,  to  be 
released  two  and  three-times 
weekly.  Agency  is  Roche  Williams 
&  Cunnyngham,  Chicago. 

The  remaining  stations  will  carry 
varying  schedules  of  five  and  six- 
weekly  news  broadcasts  which  run 
from  5  to  15-minutes  each.  Stations 
selected  are: 
WAPI  KNX  KPO  KOA  WRC  WSB 

WGN  WSBT  WHO  WHAS  WWL  WFBR 
WBZ  WWJ  WCCO  WTCN  KMBC  KSD 
KWK  wow  WBEN  WJZ  WLW  WGAR 
WKY  KGW  WCAE  WJAR  WMC  KGKO 
KPRC  KTRH  KTSA  KSL  KOMO  KH<3 
WTMJ  KOY  KMJ  KFBK  KFSD  WICC 
WTIC  WDEL  WMBD  WGBF  WIRE  WBZA 
WTAG  WOOD  WSAM  KGHL  KGTR  KRBM 
KPFA  WSYR  WIBX  WBT  WPTF  WBNS 
WHIO  WSPD  KVOO  WSAN  WLEU 
WERE  WSM  KVI  WCHS  WWVA  KERN 
KFXM  KQW  WBRY  WJAX  WFLA  KIDO 
WOWO  WBOW  KFH  WLAP  WEBC  KOH 
WOOD  WNOX  WGNC  WTAR  WDBJ 
WMBG  KIT  KPLC  KARK  WQAM  WOC 
KWKH  WFMJ  WBIG  KFAB  WGBI  KSCJ 
KROD  KBIX  WAZL  KRIC  KRIS  WKBH. 

A  NAZI  spy  TRANSMITTER 

Technical  Description 

 Captured  Spies 

of  Tiny  Set  Operated  by 

,  Later  Executed  

FRED  C.  MERTENS  &  Associates, 
Los  Angeles,  has  started  a  series  of 
five-minute  transcriptions  titled  If. 
Based  on  history,  the  series  of  300 
programs  are  being  written  by  Sparks 
Stringer  and  cut  by  Fidelity  Record- 

ings, Hollywood. 

The  London  technical  publica- 
tion, Wi7-eless  World,  describes 

in  its  February  number  a  small 
transmitter  confiscated  from 
three  captured  Nazi  spies.  The 
description  follows : 

IT  WAS  RECENTLY  disclosed 
that  three  enemy  agents,  convicted 
of  spying,  had  been  executed  in 
London.  Among  other  things  found 
in  their  possession  was  a  complete 
portable  short-wave  transmitter, 
and  The  Wireless  World  has  been 
given  facilities  by  the  authorities 
to  prepare  a  detailed  description  of 
the  apparatus. 

Nothing  Unusual 

Some  mild  disappointment  will 
be  felt  that  the  transmitter  is  not 
of  especial  technical  interest,  either 
mechanically  or  with  regard  to  its 
circuit  arrangement.  The  circuit  is, 
indeed,  except  for  the  use  of  a 
quartz  crystal  and  a  pentode  valve, 
almost  exactly  the  same  as  that 
used  by  a  member  of  the  staff  of 
this  journal  in  1924,  when  every- 

thing to  do  with  the  shortwaves 
was  brand  new,  and  we  were  all 
eager  to  get  some  first-hand  ex- 

perience of  their  behaviour. 
In  the  matter  of  mechanical  lay- 

out the  set  seems  distinctly  un- 
handy, at  any  rate  if,  as  the  fiction 

writers  would  have  us  believe,  the 
enemy  agent  is  always  compelled 

"We  heard  about  Kroger's 
Clock  Bread  over  WMBD! 

It's  our  favorite  now!" 
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COMPLETE  CIRCUIT  diagram  of 
the  transmitter  with  details  of  the 
coils.  Taps  are  provided  for  aerial 
circuit  adjustment,  which  is  car- 

ried out  with  the  help  of  an  indi- cator lamp. 

to  work  his  gear  under  the  most 
difficult  of  conditions.  A  rather 
more  finished  job  might  have  been 
expected  from  the  best  German 
technicians,  and  one  is  inclined  to 
wonder  whether  the  former  owners 
of  the  set  were,  figuratively  speak- 

ing, free  lances,  responsible  for 
their  own  equipment,  and  merely 
paid  by  results. As  shovioi  in  the  accompanying 
diagram,  the  circuit  is  a  modified 
Hartley  oscillator,  with  crystal  con- 

trol at  the  fundamental  frequency 
of  the  crystal,  which,  in  the  case 
of  the  actual  transmitter  just  de- 

scribed, is  just  under  6,000  kc. 
(about  50  meters).  The  oscillator 
circuit  has  a  useful  tuning  range 
of  from  about  4  to  8.5  mcs.  (about 
35  to  75  meters). 

Low  Power 

The  valve  is  a  Telefunken  bat- 
tery pentode,  Type  KL2,  with  a 

directly  heated  filament  consuming 
0.27  amp.  at  4.25  volts.  When  oper- 

ating with  the  HT  batteries  pro- 
vided, which  give  210  v.  on  load, 

the  anode  current  is  8mA,  rising 
to  29mA  in  the  non-oscillating  con- 

dition. Power  is  thus  extremely 
low,  but  it  is  remembered  that  in 
1924  with  the  transmitter  already 
mentioned  (which  had  a  compara- 

ble power  output  and  wave-range 
coverage)  ranges  of  several  hun- 

dred miles  were  often  worked.  It 
must  also  be  remembered  that  in 
those  days  receivers  were  much 
less  sensitive. 

The  complete  equipment  is  con- 
tained in  two  black  leather  carry- 

ing cases  with  shoulder  straps.  In 
the  first  case,  measuring  8%  in. 
by  7%  in.  by  4  in.  and  weighing 
4  lb.,  are  the  transmitter  unit,  a 
spare  valve,  Morse  key  and  aerial 
equipment.  The  second  case,  which 
measures  11  in  by  6  in.  by  3%  in. 
and  weighs  7  lb.,  contains  three 
90-volt  (nominal)  HT  batteries 
and  two  4.5-volt  drycell  LT  bat- 

teries, with  their  connecting  leads. 
It  should  be  observed  that,  before 
the  gear  can  be  put  into  operation, 

Blackstone  Spot  Drive 
Reaches  More  Markets 
BLACKSTONE  PRODUCTS,  New 
York  (Aspirine) ,  sponsor  of  quar- ter-hour news  programs  in  New 
York,  Chicago,  and  West  Coast 
markets  [Broadcasting,  Jan.  27], 
is  adding  quarter-hour  news  peri- 

ods, variety  programs  and  spot 
announcements  in  various  markets. 

Company  has  added  quarter-hour weekly  news  program  with  Todd 
Hunter  on  WHBM,  Chicago;  quar- 

ter-hour news  period  with  Norman 
Barry  twice-weekly  on  WMAQ, 
Chicago;  quarter-hour  news  pro- gram twice  daily  on  KGB,  San 
Diego;  quarter-hour  period  thrice- weekly  on  the  Breakfast  Club, 
KFRC,  San  Francisco;  quarter- 
hour  Saturday  morning  news  period 
on  KHJ,  Los  Angeles;  quarter-hour 
daily  on  Musical  Clock  program  on 
KYW,  Philadelphia;  two  quarter- hour  daily  news  programs  on 
KCMO,  Kansas  City;  half -hour  Sat- urday evening  Barn  Dance,  dafly 
half-hour  early  morning  variety 
show  and  21  spot  announcements 
weekly  on  WMMN,  Fairmont,  W. 
Va.  More  stations  will  be  added,  ac- 

cording to  Raymond  Spector  Co., 
New  York. 

Gordon  Baking  Discs 

GORDON  BAKING  Co.,  Detroit 
(Silvercup  Roman  Meal  Bread), 
is  sponsoring  daily  five-m  i  n  u  t  e transcribed  variety  program,  titled 
Silvercup  Roman  Meal  Review,  on 
WHN  WINS  WMCA  WNEW 
WXYZ  WWJ  WSPD  WIND  WCFL 
WENR  WFDF  WIBM  WSBT. 
Barton  A.  Stebbins,  New  York,  is 
agency. 

it  must  be  removed  from  the  car- 
rying cases. 

A  metal  box,  measuring  5%  in. 
by  4%  in.  by  3  in.,  houses  the transmitter  unit,  which  weighs 
about  1  lb. 

Two  Aerials 

On  the  top  panel  are  mounted 
an  on-off  filament  switch,  sealed 
plug-in  crystal  holder,  key  sockets, 
two  tuning  condenser  dials,  and 
aerial  taps  for  adjustment.  There 
is  also  a  small  lamp,  with  short- 
circuiting  switch,  to  act  as  an  in- 

dicator of  current  in  the  aerial  cir- 
cuit. Connections  for  the  battery 

and  aerial  and  earth  complete  the 
external  attachments.  The  key  is 
provided  with  a  4-foot  wandering lead. 

Two  sets  of  aerials  are  provided, 
and  it  appears  that  the  usual  prac- 

tice is  to  use  aerial  and  counter- 
poise, for  which  arrangement  the 

circuit  is  suitable.  One  aerial  meas- 
ures 11.6  meters  and  the  other 

11.45.  Each  has  a  lead-in  connec- 
tion 1.62  meters  long.  Over  the 

frequency  range  covered  by  the 
transmitter  these  aerials  would 
work  reasonably  well  as  quarter- 
wave  current  fed  radiating  sys- tems. 

When  crystal  controlled,  the  set 
gives  a  pure  CW  note.  By  removing 
the  crystal  and  short  circuiting  the 
plug  sockets  the  transmitter  may 
be  operated  without  frequency  con- 

trol. Under  these  conditions  sta- 
bility is  still  of  a  high  order,  and 

the  note,  as  heard  on  a  suitable 
receiver  with  BFO,  is  still  pure 
over  the  useful  part  of  the  tuning range. 
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Mr.  Joscelyn 

New  Dixie  Group 

Organized  by  CBS 
22  AflSliates  of  Network  Are 

Included  in  New  Hookup 

A  DIXIE  Network,  on  which  22 
CBS  affiliates  take  commercial  and 
sustaining  programs  from  WBT, 
in  Charlotte,  N.  C,  was  to  be 

started  March  17. 
It  marks  the  be- 

ginning of  a  con- 
solidation of  Co- 

1  u  m  b  i  a  outlets 
throughout  the 
South,  with  Char- 

lotte as  the  pivot- 
al point  accord- 
ing to  A.  E.  Jos- 

celyn, WBT  gen- 
eral manager. 

The  plan  has 
been  considered  for  months.  Final 
approval  of  the  Dixie  Network  was 
given  by  CBS  Vice-President  Mef- 
ford  R.  Runyon,  who  spent  several 
days  in  Charlotte  conferring  with 
WBT  officials. 

Opening  Program 
The  Dixie  Network  includes  all 

CBS  affiliates  in  the  Southeast  and 
Florida  groups  and  eventually  will 
bridge  from  Asheville,  N.  C.  to 
Knoxville,  Tenn.,  and  serve  the 
nine  stations  in  the  CBS  South 
Central  leg  as  .far  south  and  west 
as  New  Orleans.  Installation  of  di- 

rect lines  from  WBT  northward  to 
include  Greensboro,  Durham  and 
Roanoke,  will  be  considered. 
The  first  program  definitely 

scheduled  for  the  Dixie  Network  at 
the  start  of  the  service  on  March  17 
was  a  half-hour  show  to  be  pre- 

sented five  days  a  week,  1-1:30  p.m. 
It  will  be  a  variety  show,  with 
Grady  Cole,  CBS  Southeastern 
farm  editor,  interspersing  market 
reports,  commodity  costs,  etc.  Pro- 

gram will  be  geared  to  appeal  to 
every  district  in  the  South. 

This  experimental  program  will 
lead  to  other  daytime  and  evening 
broadcasts  featuring  WBT  person- 

alities. Programs  will  continue 
under  the  direction  of  Charles 
Crutchfield.  A  new  auditorium- 
studio  designed  to  seat  some  300 
persons  is  planned  at  WBT. 

Peter  Fox  Expands 

PETER  FOX  BREWING  Co.,  Chi- 
cago, consistent  user  of  radio,  on 

April  15  starts  sponsorship  of  Bill 
Anson's  Swing-It  program  follow- ing the  daily  baseball  games  on 
WGN,  Chicago.  On  the  same  date 
sponsorship  of  the  same  show  in 
transcribed  form  will  start  on 
WXYZ  and  the  Michigan  network. 
The  Chicago  company  recently  took 
over  the  Michigan  Brewing  Co.  of 
Grand  Rapids,  which  has  been  re- 

named the  Peter  Fox  Brewing  Co. 
of  Michigan.  Contracts  are  for  the 
entire  baseball  season,  using  six- 
weekly  quarter-hours.  Sponsor  is 
also  currently  running  six-weekly 
quarter-hour  transcribed  musical 
programs  on  WCFL,  Chicago. 
Agency  is  Schwimmer  &  Scott,  Chi- 
cago. 

Too  Many  Ma's PRELIMINARY  papers  in 
an  equity  action  for  damages 
in  the  Federal  district  court 
of  Buffalo  against  a  local 
baking  concern  using  the 
trade  name  Ma  Perkins  Pies, 
have  been  filed  by  Procter  & 
Gamble  Co.,  Cincinnati,  spon- 

sor of  the  daytime  serial  Ma 
Perkiyis.  Asserting  that  the 
character  of  Ma  Perkins  has 
been  built  up  to  a  high  level 
of  intelligence  and  is  regarded 
by  housewives  everywhere  as 
a  specific  person  to  be  imi- 

tated, the  plaintiff  asks  the 
court  for  an  injunction  to  re- 

strain the  baking  company 
from  capitalizing  on  her 
reputation. 

Blocki  Is  Blair  V.-P. 
GALE  BLOCKI  Jr.,  since  1936  a 
member  of  the  staff  of  John  Blair 
&  Company,  has  been  elected  a  vice- 
president  of  the  national  station 

represent  a  t  i  v  e 
firm,  it  was  an- nounced March  15 
by  Mr.  Blair, 
pre  s  i  d  e  n  t.  Mr. Blocki  is  widely 

known  in  the  ad- vertising field, 
having  been  for 
four  years  on  the 
staff  of  Good 
Housekeeping  be- 

fore joining  Blair 
and  having  previously  served  five 
years  with  the  Americayi  Boy.  He 
is  a  U  of  Chicago  graduate,  and 
has  worked  with  Ewin,  Wasey  & 
Co.,  G.  Logan  Payne  Co.,  Bauer  & 
Black  and  General  Outdoor  Adv. 
Co.,  all  in  Chicago. 

Mr.  Blocki 

Lucky  Strike  Winds  Up 
Pickups  at  Army  Camp 

AMERICAN  TOBACCO  Co.,  New 
York,  sponsor  of  Your  Hit  Parade 
heard  for  Lucky  Strike  cigarettes 
on  CBS,  Saturdays,  9-9:45  p.m.,  on 
April  5,  will  discontinue  the  portion 
of  the  program  broadcast  from  the 
Army  and  Navy  training  camps. 
Thirteen  camps  have  been  visited  in 
as  many  weeks  by  the  troups,  fea- 

turing Jerry  Lester  as  m.c.  Dean 
Janis,  Gali  Gali,  the  magician,  and 
a  "name  band  of  the  week". 

Beginning  April  12,  the  entire 
program  will  originate  from  New 
York,  with  Mark  Warnow's  orches- tra playing  the  top  ten  tunes  of  the 
week,  and  Barry  Wood  and  Bea 
Wain  as  the  featured  vocalists. 
Lord  &  Thomas,  New  York,  is  the 
agency. 

ARTHUR  DREISNER,  28,  active 
as  a  Portland  (Ore.)  Civic  Theatre 
and  KOIN  radio  actor,  died  March  10 
following  an  appendicitis  operation. 

WPID.  Petersburg,  Va.,  has  appointed 
Associated  Radio  Sales  as  national  rep- 
resentatives. 

ENGINEERS  at  WOR,  New  York, 
are  still  devising  microphones  to  fit 
special  occasions,  the  latest  being  one 
surrounded  with  green  shamrock  name- 
plates  for  WOR's  St.  Patrick  Day broadcasts  March  17. 

NOW 

5000  WATTS 

A  500%  INCREASE  in  nighf-fime  power  .  .  . 
on  our  enviable  580  kc.  frequency  .  .  .  opens 

a  huge,  unexploited  market  for  WIBW  ad- 
vertisers. 

WIBW's  NEW,  ulfra-modern  transmitter  al- 
ready has  more  than  1,238,890  radio  homes 

v^ithin  its  DAYTIME  half-millivolt  line  .  .  . 
over  5,327,227  buying  listeners  in  Kansas 
and  adjoining  states. 

WIBW'S  FRIENDLY  programs  and  neighborly 
personalities  that  have  produced  such  CON- 

SISTENT RESULTS  in  the  post  are  already 
making  hundreds  of  thousands  of  new  and 
fast  friends  ...  an  "extra  dividend"  audi- 

ence for  you.  Wire  at  once  for  availabilities. 

WW    X  ]L9  WW  ^rt^        COLUMBIA  OUTLET  FOR  KANSAS I  ^   BEN    LUDY,  G...  Mgr.  
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 

BROADCASTING  •  Broadcast  Advertising March  17,  1941  •  Page  27 



COI>ONEL  B.  J.  PAT.MER,  noted  lecturer,  author,  and  world-traveler — 

founJ^r  of  Radio  Station  WOC  and  President  of  Central  Broad- 
casting Co.  (WHO)  ....  Beginning  his  radio  experimentation  in 

Davenport  in  1921,  Colonel  Palmer  received  an  actual  license  for 
the  call  letters  WOC  in  1922 — just  three  months  after  the  granting 

of  the  first  commercial  license  ever  issued  in  America.  Known  every- 

where as  an  authority  on  radio.  Colonel  Palmer's  experience  and 
ability  have  made  WOC  unapproachable  in  its  own  community. 



now  brings  a  major  network 

EXCLUSIVELY 

to  Davenport,  Moline  and  Rock  Island! 

On  March  16,  Station  WOC  went  basic  Blue.  The  Blue  Network  is  now  carrying 

fifty-tivo  major  shows*.  As  present  contracts  are  renewed,  WOC  will  bring  these 

outstanding  attractions  exclusively  to  the  Tri-Cities,  one  of  the  richest  industrial 
sections  in  the  Middle  West! 

Thus  WOC  celebrates  the  nineteenth  anniversary  of  its  first  license  by  giving  an 

increased  measure  of  service  to  its  already  intensely  loyal  public. 

In  bringing  this  new  service  to  its  listeners,  WOC  automatically  becomes  an  even 

better  buy  for  advertisers.  One  look  at  your  market  statistics — one  look  at  your 

network  map — tells  why. 

Let  us  send  you  the  complete  story  of  WOC  and  the  Tri-City  Market — the 

industrial  center  of  Eastern  Iowa  and  Western  Illinois,  where  the  per  capita 

spending  is  59%  greater  than  the  national  average!  Nearly  200  miles  from  the 

nearest  major  city,  the  Tri-Cities  demand  and  re-pay  intensive  coverage — the 

kind  of  coverage  you  can  get  only  with  WOC !   Write  us,  or  ask  Free  &  Peters. 

*A  few  of  the  typical  major  shows  now  available  exclusively  through  WOC  in  the 
Tri-Cities  area: 

Ben  Bernie  Just  Plain  Bill  Inner  Sanctum  Breakfast  Club 

Metropolitan  Opera      Fame  and  Fortune  Mysteries  Farm  and  Home  Hour 
Easy  Aces  Death  Valley  Dors      Madison  Square  Garden    Club  Matinee 

Pot  0' Gold  Mr.  Keen  Fights  John's  Other  Wife 

WOC  for  the  Tri-Cities 

Moline  .  .  .  DAVENPORT  .  .  .  Rock  Island 

COL.  B.  J.  PALMER,  President  .  .  .  BURYL  LOTTRIDGE,  Manager 
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Hvdra-Head 

ONE  OF  OFFICIAL  Washington's  chief  stocks 
in  trade  is  to  "view  with  alarm".  To  the  broad- 

caster, the  Capital  City  often  has  seemed  a 
hydra-headed  monster,  belching  forth  one  bit 
of  bad  tidings  after  another.  That's  the  reason 
the  NAB  was  reorganized  three  years  ago  and 
given  a  fourfold  increased  budget.  It  was  re- 

vamped to  absorb  the  Washington  heat  and 
protect  the  interests  of  the  entire  industry. 

Today  the  outlook  is  ̂ till  far  from  bright. 
A  majority  of  the  FCC  appears  headed  toward 
assumption  of  jurisdiction  over  the  business 
relationships  of  affiliated  stations  with  their 
networks.  Exclusive  contracts  and  optioned 
time,  as  things  now  stand,  are  slated  for 
the  discard,  if  the  regulators  have  their  way. 
Trust-buster  Thurman  Arnold  is  flirting  around 
the  fringes  of  the  broadcasting  business,  and  it 

won't  surprise  radio  folk  on  the  Washington 
scene  to  see  the  Petrillo  grand  jury  crusade 
become  a  sort  of  omnibus  affair — with  the 
networks,  NAB  and  perhaps  others  in  radio 
lumped  in  for  a  free-for-all. 

Yet  there  is  still  a  division  in  industry  ranks. 
Two  years  ago  there  were  those  who  espoused 
a  Congressional  review  of  the  Communica- 

tions Act  of  1934,  which  actually  contains  pro- 
visions on  broadcasting  going  back  to  the 

1927  Act.  Because  of  lack  of  unanimity,  little 
support  was  forthcoming.  The  result  was  the 
FCC  network-monopoly  investigation,  and  the 
pending  report  that  may  mean  the  remaking 
of  the  whole  commercial  fabric  of  broadcasting. 

Rate  regulation,  "franchise"  taxes  on  stations 
and  far  more  rigid  governmental  supervision 
of  the  industry  now  appear  in  the  offing. 

All  these  dire  things  stem  from  interpreta- 
tions of  a  statute  that  has  not  been  reappraised 

by  Congress  in  14  years.  But  compare  broad- 
casting of  14  years  ago  with  the  industry  of 

today!  The  FCC  set  out  to  write  regulations 
governing  chain  broadcasting  under  a  one- 
line  provision  of  the  1927  Act  authorizing  it  to 
make  such  regulations.  But,  as  we  recall  the 
Congressional  debates,  this  provision  was  writ- 

ten only  because  at  that  time  the  engineers 
were  talking  about  synchronization  of  stations 
to  the  point  where  a  nationwide  network  might 
be  possible  on  a  single  broadcast  channel.  The 
authors  of  the  Act,  Rep.  Wallace  H.  White 
Jr.  (now  Senator)  and  Senator  C.  C.  Dill, 
wanted  to  provide  protection  against  such  na- 

tionwide "monopolies".  Synchronization  fizzled. 
But  the  FCC,  with  its  new  personnel,  con- 

strued in  that  language  a  mandate  to  take 
jurisdiction  over  the  business  of  networks  and 
affiliates,  even  though  this  same  statute  speci- 

fically describes  broadcasting  as  different  from 
a  public  utility-common  carrier,  subject  to  rate 
regulation. 

Adding  to  the  concern,  not  only  in  the  indus- 
try but  in  Congress,  is  the  appointment  to  the 

FCC  of  another  official  of  a  State  regulatory 
agency  dealing  only  with  common  carriers. 
Ray  C.  Wakefield,  according  to  all  reports,  is 
an  able  and  efficient  man  and  has  served  on 
the  California  Railroad  Commission  with  dis- 

tinction since  1937.  Yet  the  question  has  arisen 
in  the  minds  of  some  members  of  the  Senate 
Interstate  Commerce  Committee  whether  such 

an  appointment  does  not  tend  to  "pack"  the 
FCC  with  men  who  have  a  public  utility- 
common  carrier  concept.  Some  90%  of  the 

FCC's  time  is  devoted  to  broadcasting  but 
there  is  only  one  man  of  seven  on  the  FCC  who 
has  had  any  basic  experience  with  that  art 
and  industry. 

Senator  White,  still  a  close  observer  of  radio, 
wants  to  introduce  a  bill  to  reorganize  the 
FCC  and  spell  out  its  functions.  He  plans  to 
give  the  FCC,  or  its  successor,  clearly  defined 
duties  on  network  broadcasting,  so  that  all 
guesswork  on  jurisdiction  will  be  eliminated. 
We  believe  the  industry,  as  a  phalanx,  should 
get  behind  such  a  legislative  program  at  once. 

Take  a  Hint  .  .  . 

LAST  WEEK  the  FCC  announced  revision  of 
the  rule  requiring  a  station  break  every  15 
minutes  when  the  announcement  would  inter- 

rupt "a  program  of  one  half-hour  duration 
or  longer  consisting  of  a  single  consecutive 
speech,  play,  religious  service,  symphony  con- 

cert or  operatic  production". 
Thus  a  law-encrusted  Government  regulatory 

agency  has  pointed  the  way  to  an  industry 
which  likes  to  consider  itself  the  acme  of 
modernity. 

For  well  might  some  of  broadcasting's  spon- 
sors— and  they  are  conspicuous  by  the  prac- 

tice— revise  their  specifications  that  a  com- 
mercial credit  be  inserted  in  the  middle  of 

their  programs.  This  regardless  of  whether  it 
interrupts  a  dramatic  rendition  or  forces  their 
high-priced  commentator  to  back  awkwardly 
out  of  his  integrated  script  in  favor  of  a  per- 

sonality boy  with  a  punch  in  his  voice. 
Some  programs,  of  course,  lend  themselves 

MY  EIGHT-HOUR  'ARMY  CAREER' 
By  LEWIE  V.  GILPIN 

Of  the  Staff  of  BROADCASTING 

SINCE  RADIO  is  a  young  man's  business, many  of  you  probably  have  gone  or  will 
go  through  a  month  like  my  last  one. 

For  all  between  21  and  36,  selective 
service  is  a  major  concern.  Once  it  strikes  close 
to  home,  you  start  learning  about  it  fast,  and 
casual  interest  gives  way  to  intensive  prepara- 

tion. It's  serious  business,  but  there  are  laughs, 
lots  of  them,  and  some  good  lessons.  The  tale 
of  my  first  turn  on  the  merry-go-round,  I  hope, 
will  serve  some  good  to  someone  in  addition  to 

myself. So  don't  overlook  the  possibility  that  some- 
where along  the  line  you  may  fail  to  come  up 

to  snuff — ^the  Army's  strict  physical  standards 
have  surprised  lots  of  us,  including  local  ex- 

aminers. With  this  in  mind,  take  care  that  you 
won't  he  left  high  and  dry  in  case  you  are 
rejected — don't  cut  the  string  on  your  bundles 
until  you're  through  the  door! 

I  know  I'm  not  the  first  selectee  to  have 
gone  right  up  to  the  gate  without  getting  in- 

side. I  write  this  merely  as  a  word  of  friendly 
caution  to  young  fellows  like  myself  in  the 

broadcasting  industry.  We're  all  ready  and anxious  to  do  what  we  can  to  aid  the  national 

effort — and  we're  sincerely  disappointed  when 
something  happens  to  prevent  us,  especially 
after  we  have  personally  cast  the  die. 

The  fact  that  some  of  us  don't  make  the 
grade  for  one  reason  or  another  is  no  fault 
of  any  person  in  particular.  That  we  are  caused 
some  personal  inconvenience,  whether  we're 
accepted  or  not,  also  is  no  one's  fault — certainly not  ours. 

Selective  service  is  a  gigantic  proposition, 
full  of  imperfections  and,  like  everything  else 
that  is  new,  must  be  given  a  little  time  to 
perfect  itself. 

But  meanwhile  the  responsibility  lies  heavy 
(Continued  on  page  34) 

to  a  smoothly-handled  middle  "plug".  But 
others,  such  as  news  commentaries  and  closely- 
knit  dramatic  productions,  do  not.  Nothing  is 
quite  so  annoying  as  to  have  the  continuity 
of  an  exciting  drama  or  interesting  news  talk 
stopped  cold  in  its  tracks  while  a  strange, 
unwelcome  voice  blasts  through  the  speaker 
with  a  blurb.  One  network  commentator  re- 

cently refused  to  renew  his  contract  unless 
the  middle  commercial  was  eliminated.  And 
only  last  week  in  these  pages  appeared  the 
objections  of  Radiodramatist  Oboler  to  the 
"plug"  in  the  middle  of  his  carefully  planned scripts. 

It  is  evident  to  many  broadcasters  that  use 
of  the  middle  commercial  under  these  circum- 

stances defeats  its  own  purpose.  Instead  of 
building  sales  and  making  friends  for  the 
product,  it  works  in  reverse. 

The  whole  question  is  one  of  good  radio. 
In  comedy  programs  the  technique  of  kidding 
the  sponsor,  interwoven  in  the  script,  has 
proved  highly  successful  because  it  is  enter- 

taining. Writers,  agency  directors,  production 
men  and,  most  of  all,  the  sponsor  himself 
should  take  into  account  the  public's  reaction 
and  avoid  the  "middle  plug"  unless  it  is  unob- 
strusive  or  breaks  logically  between  acts.  They 
might  readily  take  a  hint,  in  this  instance,  from 
the  FCC. 
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WILLIAM  NORTHROP  ROBSON 

THROUGHOUT  his  comparatively 
brief  but  meteoric  career  before 
and  behind  the  microphone,  Wil- 

liam Northrop  Robson  Jr.,  newly- 
appointed  radio  director  of  Lennen 
&  Mitchell,  has  put  into  practice 
the  beliefs  he  preaches. 
A  strict  adherent  to  the  theory 

that  radio  is  a  young  man's  busi- 
ness, he  has  surrounded  himself 

with  a  youthful  personnel. 
Bill  is  only  34.  It  is  young  as 

years  go  in  the  business  world  to- 
day, but  behind  him  are  eight  years 

of  varied  radio  experience.  Dawn  of 
1933  found  him  living  (existing 
would  be  a  more  accurate  word ) , 
in  Hollywood.  He  was  a  screen 
writer  out  of  work.  Worldly  wealth 
totaled  35  cents.  Bill  pounded  the 
pavements  for  three  months  job 
hunting.  No  luck.  Finally  he  went 
on  relief,  drawing  assistance  from 
the  Motion  Picture  Relief  Fund  to 
which  he  had  contributed  consider- 

ably during  the  hectic  tenure  as 
screen  writer. 

A  young  chap  by  name  of  Rich- 
ard Diggs  recommended  Bill  as 

writer  on  a  special  assignment  to 
the  late  Don  Lee,  owner  of  Don  Lee 
Broadcasting  System,  Los  Angeles. 
That  was  March  10,  1933.  It  was 
a  memorable  date  for  young  Rob- 
son,  for  then  began  his  career  in 
radio  which  since  has  been  a  steady 
upward  climb.  He  handled  various 
writing  assignments  at  KHJ,  Los 
Angeles,  the  key  station  of  Don  Lee 
network,  then  affiliated  with  CBS. 
Most  notable  was  the  aviation 
drama.  Conquerors  of  the  Skies, 
which  depicted  lives  of  famous  war- 

time fliers. 
Robson  believed  radio  writers 

could  be  producers  as  well.  Three 
weeks  after  starting  to  work  for 
Don  Lee  network,  he  sat  in  on  a 
conference  where  possibilities  of 
announcers  and  writers  becoming 
producers  were  discussed.  One  exec- 

utive, declaring  the  idea  illogical, 
questioned  Robson  as  to  his  ability 
to  produce  a  program.  Hesitating 

only  slightly,  the  youth  replied  af- 
firmatively. "All  right,"  agreed  the 

executive,  "if  you  think  you  can 
write  and  produce,  take  a  fling  at 
it  Friday."  Robson  did.  The  pro- duction was  a  success. 

His  success  as  station  producer 
cast  a  spotlight  upon  Bill.  In  No- 

vember of  1933,  he  was  made  net- 
work producer  of  Calling  All  Cars, 

a  crime-doesn't-pay-drama,  spon- 
sored by  Rio  Grande  Oil  Co.,  on  the 

Columbia-Don  Lee  network.  For 
145  weeks  he  successfully  handled 
that  assignment.  To  devote  full 
time  to  program  details.  Bill  re- 

signed from  Don  Lee  network  and 
joined  Hixson-O'Donnell  Adv.,  Los 
Angeles  agency,  servicing  the  Rio 
Grande  account. 

In  1936  he  accepted  an  offer  from 
Stack-Goble  Adv.  Agency,  Chicago, 
to  direct  the  CBS  program.  Sears 
— Then  &  Now,  sponsored  by  Sears, 
Roebuck  &  Co. 
A  turning  point  in  his  career 

came  in  March  of  1937.  Offered  a 
position  by  CBS  in  New  York  at 
half  the  salary,  Robson  accepted. 
He  felt  there  were  greater  oppor- 

tunities in  New  York. 
Soon  he  joined  with  Irving  Reis 

in  production  of  Columbia  Work- 
shop. When  Reis  left  for  Hollywood 

in  December  1937,  Robson  took  over 
reins.  He  continued  as  producer  of 
the  program  as  well  as  other  net- 

work shows  until  the  summer  of 
1939,  when  signed  by  Ruthrauff  & 
Ryan  to  produce  the  weekly  CBS 
Big  Town  series.  That  brought  him 
back  to  Hollywood. 

Successful  production  for  one 
year  led  to  and  resulted  in  offer 
from  Lennen  &  Mitchell,  with  su- 

pervision over  all  sponsored  pro- 
grams originating  from  Hollywood. 

For  nearly  two  months  Robson  con- 
tinued to  produce  the  weekly  CBS 

Big  Town  for  Ruthrauff  &  Ryan 
Inc.,  in  addition  to  three  shows  per 
week  for  his  new  affiliation. 

In  June,  1940,  he  resigned  the 
former  assignment  to  devote  full 
time  to  Lennen  &  Mitchell  duties, 

NOTES 

JOHN  K.  MONTMEAT,  of  the  CBS 
sales  department,  New  York,  on  March 
19  will  report  to  Amerieus,  Ga.,  for 
30  weeks  of  training  as  a  flying  cadet, 
after  which  he  will  be  commissioned 
as  a  second  lieutenant  for  three-years active  duty. 

WILLIAM  G.  KOPLOVITZ.  former 
assistant  general  counsel  of  the  FCC, 
no\v  partner  in  the  law  firm  of  Demp- 
sey  &  Koplovitz,  Washington,  has  be- 

come engaged  to  Miss  Beatrice  Rosen- 
berg, daughter  of  Mr.  and  Mrs.  I. 

Rosenberg,  of  Boston.  The  prospective 
bride  is  a  graduate  of  Emerson  Col- 

lege. The  wedding  will  be  in  Boston  on 
April  27. 
AL  HARRISON,  sales  manager  of 
UP  radio  division,  has  returned  to  his 
desk  after  a  month's  illness. 
EWALD  KOCKRITZ,  program  direc- tor of  KTHS,  Hot  Springs,  Ark.,  on 
March  17,  was  to  join  WLW  as  field 
sales  representative  under  William  H. 
Oldham,  director  of  station  promotion 
and  market  research.  Kockritz  was  at 
KTHS  four  years.  Prior  to  that  he  was 
assistant  to  Bill  Robinson,  when  Rob- 

inson was  general  manager  of  KWBG, 
Hutchinson,  Kan. 

LOUIS  RUPPEL,  CBS  publicity  di- rector, has  his  right  forearm  in  a 
cast  as  result  of  an  accident  at  Palm 
Springs,  Cal.,  March  2.  Standing  on 
the  observation  platform  overlooking 
Palm  Canyon,  he  was  demonstrating 
careful  walking  to  his  young  son  when 
one  of  the  rocks  of  the  masonry  broke 
out  of  position  underfoot  causing  him 
to  fall  several  feet.  Result  was  a  frac- 

ture of  his  wrist,  and  abrasions. 
FRANK  DURBIN  has  joined  the 
sales  staff  of  KLZ,  Denver.  He  was 
formerly  with  the  advertising  depart- 

ment of  the  Los  Angeles  Examiner  and 
before  that  with  the  display  depart- 

ment of  the  Oklahoma  Times. 
A.  J.  TAYLOR,  business  manager  of 
KRGV,  Wpslnco,  Tex.,  submitted  to 
an  appendectomy  on  March  4. 
D.  C.  HORNBURG,  Texas  State  Net- work auditor,  is  the  father  of  a  son, 
John,  born  March  7. 

and  within  six  months,  in  December, 

1940,  he  was  appointed  national  ra- 
dio director  of  the  agency,  with 

headquarters  in  New  York. 
Born  in  Pittsburgh  Oct.  8,  1906, 

he  is  the  son  of  William  Northrop 
Robson  Sr.,  exploitation  executive 
of  Paramount  Pictures.  His  father 
today  is  Registrar  of  Deeds  for 
Pittsburgh.  In  1923  he  went  to 
work  as  reporter  on  the  Pittsburgh 
Gazette-Times,  also  attending 
classes  at  University  of  Pittsburgh. 

In  the  fall  of  1925  Bill  was 
awarded  a  scholarship  and  went  to 
Yale,  where  he  worked  his  way 
through  washing  dishes,  driving 
buses,  and  acting  as  a  newspaper 
correspondent.  During  his  first  year 
at  Yale,  he  organized  a  dance  band 
under  banner  of  "Bill  Robson  and 
His  Yale  Music".  He  took  the  ag- 

gregation to  Europe  on  three  dif- ferent occasions. 
A  member  of  Alpha  Chi  Rho,  he 

was  a  classmate  of  Lanny  Ross  at 
Yale,  and  lived  in  the  same  house 
with  Rudy  Vallee.  While  at  Yale, 
Bill  was  active  in  the  famed  George 
Pierce  Baker  "47"  Workshop.  That 

BEHNARD  M.  DABNEY  Jr.,  former 
director  of  sales  promotion,  has  been 
named  commercial  manager  of  WDEF, 
Chattanooga,  succeeding  Jack  Maxey, 
who  has  left  Chattanooga  to  enter  the 
station  representative  field  in  New 
York.  Mr.  Dabney  has  only  recently 
returned  to  work  after  a  siege  of  pneu- 
monia. 

JOE  W.  ENGEL,  president  and  owner 
of  WDEF,  Chattanooga,  has  left  for 
Daytona  Beach,  Fla.,  where  his  base- ball team,  the  Chattanooga  Lookouts, 
is  in  .spring  training.  WDEF  will 
broadcast  all  road  games  of  the  Look- outs. 

CLARENCE  WHEELER,  executive 
director  of  WHEC,  Rochester,  is 
spending  the  winter  months  in  Florida. 
He  will  return  in  latter  March. 

RUTH  RICH  has  resigned  as  execu- 
tive secretary  of  the  Women's  National Radio  Committee  to  enter  the  business field. 

KEN  LOWELL  SIBSON,  general 
sales  manager  of  the  Taylor-Howe- 
Snowden  group,  in  Texas  on  March  2 
was  honored  at  a  dinner  attended  by 
31  employes  and  their  guests. 
KENNETH  CHURCH,  head  of  the 
KMOX,  St.  Louis,  sales  department, 
will  serve  on  the  newly-organized  Busi- ness-Consumer Relations  Committee  of 
the  Better  Business  Bureau  of  St. 
Louis  as  radio  representative. 
HAROLD  SEADOR,  of  Dorchester^ 
Mass.,  has  been  named  New  England 
representative  for  Broadcast  Music 
Inc.,  New  York,  while  .1.  Robert  Miller 
of  Detroit  will  be  BMI  roving  repre- 

sentative covering  the  Kansas  City  to 
Pittsburgh  area. 

KENNETH  SULSTON,  formerly  of 
KMO,  Tacoma,  Wash.,  and  KFXD, 
Nampa,  Ida.,  has  joined  the  sales  staff 
of  KELA,  Centralia,  Wash.,  succeed- 

ing Carl  Tucker. 
HAROLD  SCHWARTZ,  of  the  com-^ mercial  staff  of  WNLC,  New  London, 
Conn.,  is  the  father  of  a  baby  girl' born  Feb.  28. 
FRED  BURR,  formerly  production 
chief  of  KXYZ,  Houston,  is  now  man- 

aging KRIS,  Corpus  Christi. 
RUSSELL  E.  OFFHAUS,  for  four 
years  staff  and  special  events  an- nouncer of  WCOP,  Boston,  has  been- 
appointed  studio  manager. 
JERRY  NORTON,  account  executive 
of  KJBS,  San  Francisco,  has  re- 
signed. 

training,  he  declares,  was  put  ta 

good  use  in  later  years  when  he  be- 
came a  radio  producer.  Six  weeks, 

before  being  graduated  from  col- 
lege, he  was  signed  to  a  writing- 

associate,  assistant  producer  con- 
tract by  Paramount  Pictures.  This 

brought  him  to  Hollywood  where 
his  career  actually  began. 

Bill  designs  his  own  clothes.  Only 

recently  he  answered  the  need  of" radio  producers  by  designing  a 
four-button,  double-breasted  suit, 
which  keeps  the  tie  in  place  while 
working.  Robson  detests  crowds. 
He  likes  to  spend  spare  time  alone, 
listening  to  his  extensive  album  of 
classical  music.  Although  he  knows 
nothing  of  their  mechanism,  his 
hobby  is  automobiles.  He  likes  to 
speed  and  usually  drives  a  flaring 
red  car.  Next  to  motoring,  Robson 

enjoys  boating. 
A  bachelor,  Bill  is  6  feet  tall.  He 

weighs  approximately  200  pounds,, 
has  blue  eyes  and  dark  brown  hair.. 
His  bristling  black  mustache  is  a 
by-word  in  the  industry. 
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KARL  KOEKPER.  vice-president  and 
mauafjing  director  of  K^IUC,  Kansas 
City,  has  left  with  his  wife  and  child 
for  an  extended  automobile  trip 
through  the  South  to  Mexico  City. 
They  expect  to  return  around  April  1. 
COL.  ROBERT  R.  McCORMICK, 
owner  of  WGN,  Chicago,  and  publisher 
of  the  Chicago  Tribune,  recently  pre- 

sented his  $150,000  winter  home  at 
Aiken,  S.  C,  "Whitehall",  to  The 
Citadel,  South  Carolina's  military  col- lege at  Charleston. 
ARTHUR  B.  CHURCH,  president  of 
KjSIBC,  Kansas  City,  has  recently  re- 

turned from  a  month's  trip  with  Mrs. 
Church  to  the  West  Coast,  Death  Val- 

ley, and  New  Orleans.  Mi\  C.  W. 
Myers,  manager  of  KOIN,  Portland, 
Ore.,  and  Mrs.  Myers  joined  Mr.  and 
Mrs.  Church  in  Los  Angeles  and  ac- 

companied them  to  New  Orleans. 
GUY  W.  VAUGHAN,  president  of  the 
Curtiss  Wright  Corp.  and  its  subsidi- 

ary. Wright  Aeronautical  Corp.,  was 
elected  a  director  of  Western  Electric 
Co.  at  a  meeting  of  that  company's board  of  directors  March  11. 

GUY  W.  LOWE,  program  director  of 
KFRU,  Columbia,  Mo.,  has  been  made 
an  honorary  citizen  of  Boys-Town, 
Father  Flanagan's  famed  haven  for 
homeless  boys  in  Boys-Town,  Neb. 
LOU  MINDLING.  former  talent  sales- 

man of  Music  Corp.,  of  America,  has 
joined  CBS  Artists  Bureau  as  a  sales- man to  assist  Herbert  I.  Rosenthal, 
vice-president,  on  radio,  cafes,  and  lec- ture tours. 
JERRY  HASKINS,  former  manager 
of  a  department  store  jewelry  depart- 

ment, has  joined  the '  sales  staif  of WKBZ,  Muskegon,  Mich. 
EDWARD  P.  EHRICH,  manager  of 
syndicated  programs  of  NBC's  Radio- Recording  division,  and  Edith  F. 
Barnes  of  Bristol,  Conn.,  were  mar- 

ried March  5  in  New  York.  The  at- 
tendants were  William  Hillpot,  pro- 

gram manager  of  NBC-Blue  and  Mrs. Hillpot. 

ihe  BASIC 

Announcer's  Goal 

UNUSUAL  TASKS  are  fre- 
quent for  radio  announcers, 

but  seldom  has  one  been  called 
upon  to  tend  goal  for  an 
American  League  Hockey 
team.  However,  such  was  the 
case  in  St.  Louis  on  March  9, 
when  "Bouncer"  Taylor, 
KXOK  hockey  expert,  was 
called  from  the  mike  to  be 

goalie  for  the  St.  Louis  Fly- 
ers against  the  Minneapolis 

Millers.  Taylor,  a  former  St. 
Louis  hockey  player  and  now 
sports  announcer  for  KXOK, 
drew  the  substitute  job  after 
the  regular  goalie,  Alex 
Wood,  was  injured.  Taylor 
kept  the  Millers  scoreless  for 
all  but  two  minutes  of  the 
game,  when  one  goal  was  put 
over.  Incidentally,  Taylor  had 
never  tended  goal  before. 
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DEEMS  TAYLOR,  music  com- mentator, composer  and  author,  who 
has  served  13  times  on  the  Information 
Please  board  of  experts,  has  been 
named  permanent  understudy  to  Clif- 

ton Fadiman  as  conductor  of  the  pro- 
gram, sponsored  on  NBC-Red  by American  Tobacco  Co.,  New  York. 

Fadiman  has  missed  only  four  broad- 
casts since  the  program's  premiere 

May  17,  1938. 
.JACK  ANDERSON,  citrus  and  win- 

ter vegetable  expert,  has  joined  KRGV, 
Weslaco,  Tex.,  as  head  of  The  Valley 
Farm.  <6  Home  Hour.  Agnes  Kethley, 
women's  editor  of  the  Weslaco  News, 
recently  started  a  quarter-hour  six- 
day-a-week  program  for  Wrigley's Gum.  Dick  St.  John,  formerly  of 
KTSA,  San  Antonio,  has  been  ap- 

pointed to  the  announcing  staff  to  re- 
place Dick  Harwell,  who  has  entered 

the  Army  as  a  private  despite  ten  years 
of  experience  in  the  ROTC,  CMTC, 
and  National  Guard.  Other  recent  ad- 

ditions at  KRGV  include :  Betty  Friz- 
zel,  secretary ;  Ardis  Young,  recep- 

tionist ;  Rex  Garret,  control  board. 

JOHN  C.  ROBERTS  Jr..  general 
manager  of  KXOK,  St.  Louis,  has  re- 

turned from  a  month's  vacation  at Nassau. 

ROBERT  REID,  formerly  associated 
with  Radiotone  Inc.,  Hollywood  re- 

cording equipment  manufacturers,  has 
been  appointed  western  sales  manager 
of  National  Recording  Supply  Co., that  city. 

FRANCIS  H.  BROWN,  Hollywood 
sales  executive,  has  been  appointed  fac- 

tory representative  of  Federal  Re- 
corder Co.,  New  York,  in  the  seven 

western  States. 

CAPT.  H.  M.  TALBOT-LEHMANN, 
managing  director  of  Radiovision  Pty. 
Ltd.,  Sydney,  after  a  brief  business 
trip  to  the  United  States,  returned 
leaving  Los  Angeles  March  5  on  the 
Monterey  for  Australia. 

CLIFF  ENGLE,  of  KPO-KGO,  NBC 
stations  in  San  Francisco,  has  been 
transferred  to  NBC,  New  York.  Ab- 

bott Tessman  has  been  moved  from 
San  Francisco  to  Hollywood.  Grant 
Pollock  has  joined  the  radio  division 
of  BBDO,  New  York. 
CLAUDE  MAHONEY,  formerly 
White  House  correspondent  for  the 
Wall  Street  Journal  and  now  a  mem- 

ber of  the  editorial  staff  of  the  Wash- 
ington Evening  Star,  has  been  signed 

to  do  a  thrice-weekly  commentary  on 
WRC,  Washington.  The  series  is  spon- 

sored by  the  Studebaker  Corp. 

PHILIP  POLLARD,  assistant  pro- 
gram director,  of  WFBC,  Greenville, 

S.  C,  joins  the  Army  March  24.  He  is 
the  second  member  of  the  WFBC  staff 
to  be  inducted.  Program  Director 
Charles  Batson  having  been  drafted 
last  month. 

NORMAN  CORWIN,  CBS  producer 
and  director,  on  April  27  will  take 
over  direction  of  original  and  adapted 
scripts  for  the  Columbia  Workshop 
programs,  heard  Sundays  8-8 :30  p.m. on  stations  not  taking  the  Helen  Hayes 
Theatre,  and  at  10:30  p.m.  on  CBS 
stations  which  broadcast  the  Hayes 

program. .JACK  SHARPE,  one-time  musical  di- rector of  KTHS,  Hot  Springs,  Ark., 
and  former  announcer  and  musical  di- 

rector of  KXYZ,  Houston,  has  been  ap- 
pointed musical  director  as  well  as  or- ganist and  pianist  of  KRIS,  Corpus 

Christi. 
RUTH  LANDWEHR,  known  profes- 

sionally as  Ruth  Landers,  former  wom- 
en's program  director  of  WTOL,  To- ledo, has  joined  WAAT,  Jersey  City, 

as  director  of  continuity.  She  also  con- 
ducts What's  Neto,  a  women's  pro- 

gram on  WAAT. 
RAMSEY  YELVINGTON,  after  a 
year  of  fiction  writing,  has  been  ap- pointed to  the  staff  of  KRIS,  Corpus 
Christi,  Tex. 

EARLE  HOTALING,  announcer  of 
WLVA,  Lynchburg,  Va.,  has  returned 
after  a  three-month  special  assignment 
with  WBTM,  Danville. 

JACK  BOEDKER  has  joined  the  an- nouncing staff  of  WWL,  New  Orleans. 
Fred  Digby  jr.,  son  of  the  New  Or- leans sportswriter,  has  joined  the  pub- 

licity staff  of  WWL,  New  Orleans. 

ALAN  PERSHING  DREBEN,  an- nouncer of  WFVA,  Fredericksburg, 
Va.  has  been  called  to  service  with the  Army. 

R.  S.  BOWEN,  formerly  of  the  con- tinuity department,  has  been  shifted 
to  the  program  department  of  KYCA,  jl 
Prescott,  Ariz.  He  recently  became  the father  of  a  baby  girl. 

KAYE  L.  McAVOY,  formerly  of 
WKNE,  Keene,  N.  H.,  has  been  made 
continuity  writer  of  WCOP,  Boston. 
She  has  been  known  to  New  England 
radio  audiences  variously  as  "Kaye 
Winters"  of  WEEI,  Boston,  and  "Bea Baxter"  of  WKNE.  In  another  WCOP 
shift,  Morton  Blender  becomes  program 
director  in  charge  of  production. 

ROBERT  HIBBARD,  of  the  WGN, 
Chicago,  news  staff,  has  been  inducted 
into  the  Army.  He  is  the  station's first  draftee,  and  the  staff  honored 
him  with  a  farewell  party. 

DICK  WYNNE,  KSFO,  San  Francis- co, announcer,  for  the  third  time  in 
as  many  months  has  been  signed  to 
narrate  a  commercial  moving  picture. 
His  latest  is  telling  the  story  of  the 
growing  and  canning  of  peas,  for  one 
of  the  world's  largest  canning  con- cerns. 

NOT  THE  BIGGEST  I 

l^tokalflij  not 

AMERICA'S  BEST 
 Hut  J^oiitivaLi^  

A  frne  little  station  doing  a 
swell  job  of  getting  big  results. 

KTSM 
N.B.C.  BLUE  &  RED 
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'  SIGRID  SCHULTZ,  correspondent 
in  Berlin  for  MBS  and  the  Chicago 
Tribune,  is  in  Chicago  for  a  short  va- 

cation before  returning  to  Germany. 
John  Paul  Dickson  is  Mutual's  other correspondent  in  Berlin. 
LAWRENCE  E.  NEVILLE,  continu- 

ity chief  of  KMOX,  St.  Louis,  is  con- 
ducting a  course  in  radio  advertising 

I  at  the  Jefferson  College  of  the  local 
YMCA. 

DELMAR  BRADLEY,  after  an  ill- 
ness of  five  months,  has  returned  to 

the  WAPI,  Birmingham,  Ala.,  Model 
Electric  Kitchen,  as  station  hostess 
and  commercial  economist. 

'  MR.  AND  MRS.  MIKE  CLARKE, both  formerly  of  WGST.  Atlanta,  have 
joined  the  staff  of  WWL,  New  Or- leans as  announcer  and  trafBc  clerk 
respectively. 

ALAN  HALE,  for  five  years  base- 
ball and  sports  announcer  of  WISN, 

Milwaukee,  on  April  1  joins  WJJD, 
Chicago,  in  a  similar  capacity.  Before 
leaving  the  Milwaukee  station  he  was 
presented  with  a  desk  pen  and  pencil 
set  by  the  staff. 

AL  KIMMET,  member  of  the  WBBM- 
CBS,  Chicago,  studio  orchestra,  and 
Helen  Birk  of  the  WBBM  accounting 
department,  were  married  March  10 
in  Waterloo,  la. 
CORWIN  RIDDELL,  newscaster  of 
WOAI,  San  Antonio,  was  honored  in 
the  Feb.  15  isue  of  Vida  Reinera, 
Mexican  magazine,  in  an  article  on  his 
popularity  among  Mexican  listeners. 

JIM  RUSH  has  been  promoted  to  di- 
rector of  transcriptions  at  WWL.  New 

Orleans,  succeeding  Jack  Kelly  who 
left  to  join  WGST.  Atlanta. 

JACK  R.  WAGNER,  formerly  pro- 
duction manager  of  KHUB,  Watson- 

viUe,  Cal.,  and  more  recently  at  KSRO, 
Santa  Rosa,  has  resigned  due  to  ill- ness. 

LILLIAN  PETERSON  has  been  pro- 
moted to  traffic  manager  of  KELA, 

Centralia,  Wash. 

HOWARD  PAUL  KENT,  formerly  of 
WNBF,  Binghamton,  N.  Y..  and  Carl 
Raymond,  from  WMAS.  Springfield, 
Mass..  and  WMAN,  Mansfield,  O.. 
have  joined  the  announcing  staff  of 
WGY.  Schenectady.  Raymond  suc- 

ceeds Thomas  Martin,  who  resigned  to 
join  WIS,  Columbia,  S.  C. 
DAVID  McNUTT.  formerly  of  the 
press  department  of  KPO-KGO,  San 
Francisco,  has  been  commissioned  a 
lieutenant  and  assigned  as  assistant 
public  relations  officer  of  Moffett  Field, 
Army  air  station,  Sunnyvale,  Cal. 

HALE  S.  SPARKS,  who  conducts  the 
University  Explorer  program  on  KPO 
and  KGO,  San  Francisco,  has  been 
elected  president  of  the  Berkeley 
Breakfast  Club. 

LYNN  BRANDT.  NBC,  Chicago,  an- 
nouncer, is  the  father  of  a  boy,  Michael 

Harringon,  born  March  6. 
LIEUT.  FRANK  LYNCH,  CKLW, 
Windsor,  Ont.,  announcer,  is  back  in 
the  studios  after  a  short  training  course 
with  his  regiment  in  Southern  Ontario. 

JACK  MEVES,  musical  director  of 
KRSC,  Seattle.  Wash.,  is  the  father 
of  a  baby  boy  born  Mai-ch  4. 

JEAN  RUTH,  known  to  the  WHAT, 
Philadelphia,  audience  as  Kay  Martin 
with  her  College  of  Practical  Knowl- 

edge program  sponsored  by  Lit  Broth- 
ers, is  recuperating  in  the  Chester 

County  Hospital,  West  Chester,  Pa., 
after  an  appendectomy. 

ETTA  WILSON 

NEWLY  -  APPOINTED  woman's 
editor  of  WCLE,  Cleveland,  Etta 
Wilson,  is  another  newspaper  alum- 

nus to  join  the  ranks  of  radio  com- 
mentators. Her  mother  was  the 

editor  of  the  weekly  Summerfield 
News,  and  the  daughter  early  de- 

cided that  hers  also  was  to  be  a 
newspaper  career.  After  attending 
Beloit  College,  Sam  Houston  State 
Teachers  College,  and  Rice  Insti- 

tute, graduating  from  the  last- 
named,  Miss  Wilson  worked  briefly 
as  a  school  teacher  in  Ohio  and 
Texas.  During  the  first  World  War 
she  became  news  editor  of  the  Hous- 

ton Post,  the  head  of  the  first  all- 
woman  copy  desk  on  a  metropolitan 
daily.  She  returned  to  Ohio  in  1926 
to  become  Woman's  Page  Editor 
of  the  Clevela-nd  Press,  and  re- 

mained until  1939.  She  is  a  char- 
ter member  of  the  Cleveland  Wom- 
en's Press  Club  and  the  Ohio  News- 

paper Women's  Association. 

WILLIE  BURNS.  Hollywood  writer 
on  the  NBC  Burns  &  Allen  Show. 
sponsored  by  George  A.  Hormel  & 
Co..  ( Spam ) .  is  the  father  of  a  girl born  March  5. 

WENDELL  WILLIAMS,  NBC  West- 
ern division  continuity  acceptance  edi- 
tor. Hollywood,  is  recovering  from  an 

appendicitis  operation. 
REID  KILPATRICK.  KHJ.  Holly- 

wood, announcer,  is  the  father  of  a 
boy  born  March  6. 
WARREN  HULL.  Hollywood  radio 
and  film  actor,  has  been  assigned  as 
announcer  of  the  NBC  Alec  Templeton 
Time  sponsored  b.y  Miles  Labs.  (Alka- 
Seltzer),  during  its  West  Coast  origin- ation. 

WHITEY  FORD,  featured  as  the 
Duke  of  Paducah  on  the  Brown  & 
Williamson  Tobacco  Corp.  program 
Plantation  Party  on  NBC-Red.  on 
March  12  left  for  Hollywood  to  make 
a  picture  at  Republic  studios.  "Coun- 

try Fair",  which  will  star  Lulu  Belle &  Scotty.  His  portion  of  the  show 
will  be  fed  from  Hollywood. 

FRANK  BOONE,  new  to  radio,  has 
joined  WNLC.  New  London,  Conn.,  as 
junior  announcer. 
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STAN  THOMPSON,  formerly  assist- 
ant program  director  and  production 

head  of  CBS,  Chicago,  has  been  named 
production  manager  of  WIRE.  Indi- anapolis. 
SCOTT  DILWORTH,  former  an- nouncer at  station  WCLS,  Joliet,  111., 
has  joined  the  staff  of  WBOW,  Terre 
Haute,  Ind.  James  Mitchell  moved  into 
Dilworth's  spot  at  WCLS,  while 
Authur  Zapel  has  been  taken  on  as  a 
new  announcer.  All  are  recent  students 
of  the  Columbia  College  of  Drama  & 
Radio  in  Chicago. 

SHERMAN  BOOEN,  program  direc- tor and  announcer  of  KATE,  Albert 
Lea,  Minn.,  has  resigned  to  become 
news,  sports  and  special  events  man 
at  KDTH,  new  1,000  watter  at  Du- 

buque, la.  Mr.  Booen,  who  is  also 
licensed  amateur,  has  just  completed 
a  private  flying  course  under  the  CAA. 
VIRGINIA  ANDERSON,  of  the 
KOA,  Denver,  traffic  department,  has 
announced  her  engagement  to  Joseph 
Monserud,  engineer. 
CHARLES  ATCHISON,  formerly  of 
WCBI,  Columbus.  Miss.,  and  V.  A. 
Coker,  formerly  of  WCOV,  Montgom- 

ery, Ala.,  have  been  added  to  the  an- 
nouncing staff  of  WDEF.  Chattanooga. 

Mary  Ann  Campbell,  new  to  radio, 
has  joined  the  continuity  department. 
FRED  MARKLE.  producer  and 
writer,  has  joined  CKWX,  Vancouver, 
as  continuity  writer.  Another  new- 

comer to  CKWX  is  Norris  Mackenzie, 
formerly  of  CJCA,  Edmonton,  assigned 
to  the  announcing  staff. 
NORMAN  BOTTERILL,  assistant 
manager  in  charge  of  program  produc- 

tion at  CKWX,  Vancouver,  is  the 
father  of  a  7%-pound  girl. 
HAROLD  HAUGHT,  formerly  with 
WPAR,  Parkersburg,  and  WBRW, 
Welch.  W.  Va.,  has  joined  the  an- 

nouncing staff  of  WGBR,  Goldsboro, 
N.  C.  Alberta  Carr,  from  WGTM.  Wil- 

son, N.  C,  has  been  named  continuity director  of  WGBR. 

BILL  DURBIN,  formerly  of  WEW, 
St.  Louis,  has  joined  the  announcing 

.staff  of  KMOX.  Sid  Saunders,  former-' ly  of  KMOX,  has  returned  temporarily 
to  fill  a  vacancy  left  by  the  resigna- tion of  announcer  Moulton  Kelsey. 
Bob  Seat  has  been  transferred  from 
the  promotion  department  of  the  Star- Times,  which  owns  KXOK,  to  the 
same  department  as  the  station. 
RAYMOND  F.  SNYDER,  special  of- ficer of  the  NBC,  Chicago,  guide  staff, 
and  Perc  F.  DeTamble,  of  the  guide 
staff,  have  entered  military  service. 
They  have  been  replaced  by  Joseph  J. 
Diezel  and  Herbert  K.  McDonald,  of 
the  page  staff. 
LESTER  VAIL,  of  the  NBC  produc- tion division,  has  been  engaged  by  the 
Theatre  Guild,  New  York  to  direct 
Frederic  JIarch  and  Florence  Eldridge 
in  "Hope  for  a  Harvest",  new  play which  will  tour  the  country  this  spring 
and  open  on  Broadway  next  fall. 
CARL  RAYMOND,  formerly  an- nouncer of  WMAS,  Snringfield,  Mass., 
and  WMAN,  Mansfield.  O.,  has  joined 
the  announcing  staff  of  WGY,  Sche- 

nectady, replacing  Thomas  Martin  who 
has  resigned  to  join  WIS,  Columbia, 
S.  C. 
ROBERT  HATFIELD,  formerly  of 
WKNY,  Kingston,  N.  Y.,  and  pre- 

viously sports  editor  of  the  Pough- keepsie  Sunday  Courier,  has  joined 
WBRK,  Pittsfield,  Mass. 
GEORGE  FAULDER.  formerly  of 
Erwin,  Wasey  &  Co.,  S'ew  York,  has joined  the  announcing  staff  of  WMC, 
Memphis. 
ARLBN  MILLER,  formerlv  of 
WPRP,  Ponce,  P.  R..  has  joined  the 
announcing  staff  of  WIBC,  Indiana- 

polis. 

DON  McCALL,  staff  announcer  for 
the  last  three  years  at  WEBC,  Duluth, 
has  been  appointed  program  director, 
VICTOR  PERRIN,  NBC  Hollywood 
page,  has  been  elevated  to  junior announcer. 
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Still,  Small  Voice 

INSPIRED  by  acquisition  of 
a  new  station  wagon  and  re- 

mote equipment,  the  special 
events  staff  of  KSFO,  San 
Francisco,  headed  by  R.  W. 
Dumm,  drove  to  Yosemite 
Valley  to  broadcast  the  In- 

tercollegiate Ski  Champion- 
ship contests.  The  time  for 

the  races  and  jumps  arrived. 
The  KSFO-ers  were  all  set 
with  their  new  gadgets. 
Dumm  started  talking.  But 
his  voice  never  reached  his 
audience.  A  young  hurricane 
a  few  minutes  before  had 
torn  dovm  telephone  wires. 

'Army  Career' 
{Continued  from  page  30) 

with  the  individual  to  see  just  what 
lies  ahead  of  him.  In  many  cases 
he  will  be  confused  by  misinforma- 

tion or  misdirection,  but  if  he  takes 
the  initiative  and  tracks  down  the 
answers  to  particular  problems  on 
his  own,  he  eventually  finds  them. 

I  found  this  to  be  true.  Some  of 
us  have  had  previous  military 
training,  at  school  or  college.  Some 
even  have  qualified  for  reserve 
commissions,  and  many  of  these  al- 

ready have  been  called  to  active 
service.  But  for  all  of  us  who  come 
under  the  selective  service  pro- 

gram, it  has  become  increasingly 

important  that  we  take  it  upon  our- selves to  find  out  all  we  can  about 
just  what  makes  the  wheels  go 
around. 

Washingtonians  have  a  great  ad- 
vantage over  those  living  elsewhere. 

When  we  are  confused,  we  can  in- 
quire direct  from  the  War  Depart- 
ment or  National  Selective  Service 

Headquarters.  We  have  not  looked 
for  any  special  consideration,  but 
we  have  earnestly  sought  factual 
information.  And  we've  learned  a 
great  deal  of  value  to  you — and  to 
me,  too. 

Principally  we  have  discovered 
the  advisability  of  engaging  in  this 
independent  personal  inquiry  just 
mentioned.  Your  local  selective 
service  board  can  tell  you  how  the 
selective  service  system  works — at 
least  how  it  works  on  paper.  A  brief 
interview  with  your  board  chair- 

man should  give  a  pretty  good  gen- 
eral picture. 

On  the  other  hand,  the  board 
probably  will  not  be  able  to  give 
you  much  of  a  definite  idea  on  just 
what  Army  life  is  like,  what  are 
the  functions  of  the  various 
branches  of  military  service,  what 
special  activity  you  may  be  quali- 

fied for.  That  is  just  an  incidental 

job  with  them,  and  they're  too  busy 
filling  their  quotas  to  study  up  on 
these  matters. 

If  you  get  the  chance  talk  to  some 
Army  official  and  get  an  idea  of  the 
various  branches  of  service,  in  case 
you  want  to  state  a  preference. 
Tell  him  your  aptitudes  and  experi- 

ence (especially  your  radio  back- 
ground) and  ask  for  an  opinion  on 

what  sort  of  service  you  might  do 
best. 

You  will  find  that  a  definite  goal 
in  your  mind  simplifies  much  of 
the  confusion  that's  bound  to  arise, 
although  you  can  rest  assured  the 
effort  will  be  to  place  you  in  a  spot 
where  your  training  and  experience 
will  do  the  most  good.  Common 
sense  generally  will  justify  any  con- 

flict in  your  information. 
By  the  time  you  actually  are 

ready  to  leave,  you  should  know 
fairly  definitely  where  you  are  to 
be  sent,  what  you  can  and  should 
take  with  you  in  the  way  of  clothes 
and  personal  paraphernalia  and 
who  will  be  going  with  you. 

Dolorous  Diary 

I  mentioned  that  I  was  on  a 
merry-go-round  for  a  month.  It  was 
an  interesting  experience,  and  read- 

ing of  it  in  detail  may  help  some 
of  you  grab  the  brass  ring.  Here 
it  is,  day  by  day: 

Feb.  8 — My  selective  service  ques- 
tionnaire arrived,  bringing  with  it 

no  little  consternation,  since  it  came 
about  six  months  before  I  expected, 
in  the  light  of  what  appeared  to 
be  a  relatively  high  national  lottery 
number.  It  was  a  surprise  to  find 
that  a  national  order  number  of 
2,691  had  become  359  in  my  local 
board  area.  But  immediately  the 
wheels  started  to  roll. 

My  job  was  assured  to  me  upon 
my  return  from  service,  and  I  began 
to  wonder  what  might  be  happen- 

ing a  year  later,  when  I  got  back 
from  Fort  Bliss,  Tex.  It  appeared 
there  would  be  no  trouble  in  sub- 

REUNION  IN  CAMP  was  held  by 
KMOX  group  when  Announcer  Bob 
Dunham  traveled  from  St.  Louis 
for  a  pickup  from  Camp  Robinson, 
near  Little  Rock.  Dunham  unex- 

pectedly encountered  two  KMOX 
staff  members  who  are  in  the  Army 
for  a  year.  Here  the  soldiers  face 
the  KMOX  mike.  Left  to  right  are 
Dunham;  Private  Edward  Gold- 

smith, salesman;  Sergeant-Ma  j  or 
Judd  Green,  of  the  production  staff. 

letting  my  apartment  and  furni- ture— which  proved  to  be  the  case, 
thus  relieving  one  big  worry. 

Other  personal  considerations, 
such  as  life  insurance  and  storage 
of  clothes  and  other  property,  ap- 

peared as  simple  of  solution.  An 
excited  day,  but  relieving,  once  the 
action  had  started. 

Feb.  11 — After  gathering  some 
general  information  on  Army  serv- 

ice from  the  War  Department,  and 
discussing  the  pros  and  cons  of 
volunteering,  I  filled  out  my  ques- 

tionnaire and  left  it  with  my  local 
board.  In  the  pink  and  ready  to  go, 

I  suggested  classification  as  1-A 
in  the  space  provided  on  the  ques- tionnaire. 

Feb.  17 — According  to  instruc- 
tions, I  went  to  a  local  hospital  for 

my  physical  examination.  I  got  a 
scare  for  a  minute  during  the  phys- 

ical checkup  when  the  doctors  dis- 
covered the  scar  of  an  abdominal 

operation  I  had  had  in  infancy;  I 
was  less  than  a  year  old  and  the 
faint  scar  was  all  that  ever  re- 

minded me  of  it. 

The  examiner's  first  reaction  was 
to  defer  my  service  on  the  spot, 
but,  pressed  for  a  definite  ruling, 

An  H.  C.  Wilder  Station     Represented  by  Raymer 
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he  called  in  several  colleagues,  all 
of  whom  took  a  discerning  look, 
consulted  the  Army's  handbook  of 
physical  requirements  and  finally 
agreed  that  I  would  have  no  trouble 
in  passing  the  Army's  examination. 
With  this  assurance  about  my  only 
physical  shortcoming,  I  rushed 
preparations  for  leaving.  By  this 
time  the  apartment  had  been  sublet 
for  March  1  and  books  and  clothes 
were  being  boxed  for  shipment  and 
storage. 

A  False  Alarm 

Feb.  18— The  chest  X-ray  and 
tuberculosis  examination  scheduled 
for  today  turned  out  to  be  false 
alarm.  There  was  a  long  serpentine 
line  of  us — I  judge  about  200 — 
waiting  in  a  little  reception  room, 
when  attendants  told  us  we'd  have 
to  come  back  Feb.  26.  A  few  of  the 

boys — carpenters'  assistants  and 
day  laborers — protested  because  it 
meant  they  were  giving  up  two 
half-day's  pay  instead  of  only  one, 
and  we  could  see  their  point.  On 
Feb.  26  I  went  back.  The  actual 
examination  finally  lasted  only  a 
few  minutes. 

Feb.  24 — Wondering  just  when  I 
might  leave,  I  called  the  local 

board's  office.  No  official  was  there, 
but  a  secretary,  after  consulting 
her  records,  advised  me  that  I 
could  definitely  count  on  at  least 
a  10-day  period  between  the  time 
I  was  notified  of  my  classification 
and  the  time  of  actual  departure. 
She  indicated  this  was  provided  by 
statute,  and  that  the  10-day  period 
was  certain.  So  I  waited  quietly  for 
the  classification  notice,  counting  on 
at  least  10  days  for  last-minute 
preparations. 

Feb.  28 — The  classification  notice 
arrived — 1-A,  as  expected. 

March  1 — Moving  day,  and  right 
in  the  middle  of  the  Saturday  morn- 

ing came  a  special  delivery  letter 
from  the  board  office.  I  was  to  re- 

port for  induction  the  following- 
Tuesday  at  7:45  a.m.!  A  further 
surprise  came  upon  phoning  the 
board,  when  I  was  told  the  induc- 

tion notice,  and  not  the  previous 
advice  about  the  10-day  period,  was 
to  be  believed.  Protesting  that  I 
could  not  possibly  wind  up  my  af- 

fairs by  Monday  night,  I  was  re- 
ferred to  the  district  selective  serv- 

ice headquarters.  There  was  no 
great  rush,  they  said,  and  finally 
my  departure  was  postponed  until 
March  10. 

March  8 — The  members  of  our 
group  of  10  selectees  from  my  area 
met  in  the  board's  office.  It  was  very 
pleasant,  and  in  a  short  time  we 
had  learned  each  others'  names. 
The  board  chairman  gave  us  final 
instructions,  revising  thom  consid- 

erably after  we  pointed  out  that  the 
induction  procedure  had  been 
changed  for  the  March  10  group. 
He  hadn't  been  notified,  so  it  wasn't 
his  fault.  But  finally  we  straight- 

ened out  all  the  details  about  where 
we  were  going  and  what  civilian 
clothes  we  should  take  along. 
March  10 — Two  or  three  old 

fe-iends,  among  them  a  young  Bos- 
ton newspaper  correspondent  and 

Mr.  Lovan 

KFDM  Names  Lovan 
ESTABLISHMENT  of  a  merchan- 

dising service  and  the  naming  of 
Ernest  Lovan  as  merchandising 
manager  have  been  announced  by 
C.  B.  Locke,  gen- 

eral manager  of 
KFDM,  Beau- 

mont, Tex.  The 
new  department 
will  function  sep- 
a  r  a  t  e  1  y  from 
other  station  ac- 

tivities and  is 
dedicated  solely 
to  merchandising 

sponsor  s'  pro- gram. Mr.  Lovan 
for  seven  years 
had  been  associated  with  the  Beau- 

mont Enterprise  &  Journal  as  head 
of  merchandising. 

a  fraternity  brother,  turned  up  at 
Washington's  old  National  Guard 
Armory,  along  with  myself  and 
the  other  men  from  my  area.  There 
were  158  of  us  in  all.  Loaded  into 
buses,  we  had  a  police  escort  to 

Baltimore  where  the  Army's  doctors 
were  to  give  us  our  official  physical 
examinations. 

I  put  Washington  out  of  mind 
for  the  time  being,  and  looked  for- 

ward to  two  or  three  days  at  the 
induction  center  at  Fort  Lee,  Va., 
and  then  a  long  Pullman  ride  to 
Fort  Bliss.  The  examination  was  an 
interesting  experience,  efficiently 
handled.  In  good  humor,  we  looked 
on  it  as  a  formality,  since  we  were 
all  good-sized,  healthy-looking  speci- 
mens. 

About  half-way  through  the  ex- 
amination the  blow  fell.  They  dis- 

covered that,  after  all,  my  ailment 
of  infancy  disqualified  me!  They 
said  it  was  serious  enough  to  defer 
me  for  active  service  until  it  could 
be  corrected. 

The  decision  stood! 
The  excitement  lasted  from  7:15 

a.m.  until  4:33  p.m.,  when  the  B. 
&  O.  local  left  Baltimore  for  Wash- 

ington ;  an  officer  gave  me  an  order 
for  six  train  tickets  for  the  mem- 

bers of  my  group,  and  also  gave 
each  man  a  trolley  token  to  take 
him  home  when  he  arrived. 

As  it  turned  out,  14  had  been  re- 
jected out  of  the  158  sent  for  ex- 

amination, I  was  told. 

I  imagine  the  others  felt  as  fool- 
ish as  I  did  the  next  morning  when 

I  walked  back  to  my  desk  and  type- 
writer, and  ran  into  friends  I  had 

bade  goodbye  the  day  or  two  pre- ceding. 

MTIONAL  REPRESEN1ATIVES 
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1041   NO.  LAS   PALMAS  AVE.   •   HOLLYWOOD,  CALIF. 

Presto  Offers 

a  New  50  Waft 

Recording 

Amplifier  •  •  • 

...  and  the  first  accurately  calibrated 
recording  channel  for  making  di- 

rect playback  transcriptions.  The 
new  Presto  88-A  amplifier,  com- 

bined with  the  Presto  1-C  cutting 
head,  makes  recordings  identical 
in  response  to  the  finest  commer- 

cial pressings.  These  recordings 
give  you  full  range  reproduction 
when  played  back  on  the  N.  B.  C. 
Orthacoustic  or  standard  lateral 
settings  of  your  reproducing  equip- 

ment. A  switch  on  the  amplifier 
selects  either  of  the  two  recording 
characteristics. 

You'll  hear  a  new  quality  in  your 
recordings  when  you  use  this 
Presto  equipment ...  a  fuller,  more 

natural  bass  .  .  .  crisper,  cleaner 
highs.  Pre-emphasized  high  fre- 

quency response  reduces  surface 
noise  well  below  audibility.  Out- 

put of  the  88-A  is  50  watts  with 
lV2%  distortion.  Gain  is  85  db. 
Noise  level  is  45  db  below  zero 
(.006  W).  Use  the  88-A  in  place  of 

your  present  amplifier.  You'll  no- tice a  tremendous  improvement  in 
your  recordings.  Your  present 
Presto  1-B  or  1-C  cutter  can  be 
calibrated  with  an  88-A  amplifier 
at  a  nominal  charge.  Catalog  sheet 
on  request. 

Canadian  Distributor:  Walter  P.  Dow/ns,  2313  St.  Catherine  St.  W.,  Montreal,  P.  Q. 

Chicago  Rep.  L.  W.  Beier  —  Sound  Sales  Corp. 
600  S.  Michigan  Ave.  Phone  Harrison  4240 

ON  THE  NBC  RED  NETWORH 
nBCCTn  '^^^^'^'^"^^  CORPORATION r  11  C  3  I  U  242  West  55th  Street,  New  York,  N.  Y. 

World't  lorgcif  Maiiufaclur»r§  of  Inttantanaout  Sound  Rmeording  Cquipmant  and  Oisci 

BROADCASTING  •  Broadcast  Advertising March  17,  1941  •  Page  35 



STATION  ACCOUNTS 
Bp — Studio  programs 

t — transcriptions 
sa — spot  announcements 

to, — transcription  announcements 

WGY,  Schenectady 
Colgate-Pabnolive-Peet    Co.,     Jersey  City 

( Palmolive    soap ) ,    4    sa    weekly,  thru 
Ward  Wheelock  Co.,  Phila. 

W.    Atlee    Burpee    Co.,    Philadelphia,  sp 
weekly,  thru  Flagler  Adv.  Co.,  Buffalo. 

Bond  Stores,  New  York   (clothing),  6  sp 
weekly,  thru  Neff-Rogow,  N.  Y. National  Biscuit  Co.,  New  York  (bread), 
sp  weekly,  thru  McCann-Erickson,  N.  Y. 

P.  Lorillard  Co.,  New  York  (Sensation), 
2  f  weekly,  thru  Lennen  &  Mitchell  N.  Y. 

Procter  &  (jamble  Co.,  Cincinnati  (Duz), 
47  sa,  thru  Compton  Adv.,  N.  Y. 

Macfadden   Publications,  New  York  (True 
Story).  3  sa  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

International    Salt    Co.,    Scranton,    3  sp 
weekly,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

Trimount  Clothing  Co.,  New  York  (Clip- 
percraft  clothes),  60  ta,  thru  Emil  Mogul 
Co.,  N.  Y. 

E.  L.  Knowles  Inc.,  Springfield,  Mass. 
(Rubine),  4  sa  weekly,  thru  Chas.  W. 
Hoyt  Co.,  N.  Y. 

Dr.  Salsbury's  Labs.,  Charles  City,  la. (chick  remedy),  2  ta  weekly,  thru  N.  W. 
Winter  Agency,  Des  Moines. 

Perfection  Stove  Co.,  Cleveland,  2  sa  week- 
ly, thru  Perfection  Stove  Co.,  Cleveland. 

Lever  Bros.  Co.,  Cambridge  (Swan),  3  sa 
weekly,  thru  Young  &  Rubicam,  N.  Y. 

WOR,  New  York 
Nu-Enamel  Corp.,  Chicago,  5  sp  weekly, 

thru  Wm.  Blair  Baggaley,  Chicago. 
Christian  Feigenspan  Brewing  Co..  New- 

ark (beer),  5  sp  weekly,  thru  E.  T.  How- 
ard Co.,  N.  Y. 

John  Morrell  &  Co.,  Ottumwa,  la.  (hams), 
5  sp  weekly,  thru  Henri,  Hurst  &  Mc- Donald, Chicago. 

Armstrong  Cork  Co.,  Lancaster,  Pa.,  3  sp 
weekly,  thru  BBDO,  N.  Y. 

WFMJ,  Youngstown,  O. 
Lever  Bros.  Co.,  Cambridge.  Mass.  (Swan 

soap ) ,  3  (a  daily,  thru  Young  &  Rubi- cam, N.  Y. 
Roman  Cleanser  Co.,  Detroit,  3  sa  weekly, 

thru  Gleason  Adv.   Agency.  Detroit. 
Ward  Baking  Co.,  New  York,  3  ta  daily, 

52  weeks,  thru  Sherman  K.  Ellis  &  Co., 
N.  Y. 

Bond  Stores,  New  York   (men's  clothing), 6  sp  weekly,  thru  Neff-Rogow,  N.  Y. 
WAPI,  Birmingham 

Castleberry's  Food  Products  Co.,  Augusta, Ga.  (hash),  5  sa  weekly,  thru  Nachman- 
Rhodes,  Augusta. 

Tennessee  Coal.  Iron  &  Railroad  Co.,  Bir- 
mingham and  Pittsburgh  (U.  S.  Steel 

.«ubsid. ) ,  3  sp  weekly,  26  weeks,  thru 
BBDO.  Pittsburgh. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),  7  sa  weekly,  13  weeks,  thru 
Newell-Emmett,  N.  Y. 

WGN,  Chicago 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart Soap),  3  sp  weekly,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy), 
3  sp  weekly,  26  weeks,  thru  Platt-Forbes, N.  Y. 

Gardner  Nursery  Co.,  Osage,  la.,  6  t  week- 
ly, thru  Northwest  Radio  Adv.  Co., 

Seattle. 

WNLC,  New  London,  Conn. 
Raladam  Co.,  Detroit  (Marmola),  3  ta 

weekly,  52  weeks,  thru  Spot  Broadcast- 
ing, N.  Y. 

Southern  New  England  Telephone  Co., 
Now  London,  4  so  weekly,  thru  BBDO, 
N.  Y. 

WABC,  New  York 
Miles  Labs.,  Elkhart.  Ind.  ( Alka-Seltzer, 

One-a-day  tablets),  6  sjj  weekly.  7  weeks, 
thru  Wade  Adv.  Agency.  Chicago. 

Bond  Clothes,  New  York  (men's  clothing), 5  sp  weekly,  thru  Neff-Rogow,  N.  Y. 

THE  SuiinadA  OF 

BROADCASTING 

WHK,  Cleveland 
Nu-Enamel  Corp.,  Chicago  (paint),  26  sa, 

thru  Campbell-Sanford  Adv.  Co.,  Cleve- land. 
Lydia  E.  Pinkham  Medicine  Co.,  New 

York,  50  ta,  thru  Erwin,  Wasey  &  Co., N.  Y. 
Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy), 

65  sp,  thru  Platt-Forbes,  N.  Y. 
Popular  Science  Monthly,  New  York  (mag- azine), 10  ta,  thru  Joseph  Katz  Co., N.  Y. 
Rock  wood  &  Co.,  New  York  (Bits  candy), 

30  S(i  weekly,  thru  Federal  Adv.  Agency, 
N.  Y. 

Sherwin-Williams   Co.,   Cleveland  (paint), 
40  sp,  thru  T.  J.  Maloney  Inc.,  N.  Y. 

Seiberling  Rubber  Co.,  Akron,  84  sp,  thru 
Meldrum  &  Fewsmith,  Cleveland. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(gum),  91  ta,  thru  Newell-Emmett  Co., 
N.  Y. Camille  Inc.,  New  York  (Run-R  Stop),  13 
sp,  thru  Hudson  Adv.  Co.,  N.  Y. 

WHO,  Des  Moines 
North   American  Accident  Insurance  Co., 

Newark,    13    sp,    thru    Franklin  Bruck 
Adv.  Corp.,  N.  Y. 

Colgate-Palmolive-Peet    Co.,    Jersey  City, 
260  or  more  sa,  thru  Ward  Wheelock  Co., 
Phila. 

O'Cedar  Corp.,  Chicago  (polish),  65  ta, thru  H.  W.  Kastor  &  Sons,  Chicago. 
Consolidated  Products  Co.,  Peoria,  111. 

(buttermilk  products),  13  sp,  thru  Mace 
Adv.  Agency,  Peoria. 

Campbell  Cereal  Co.,  Northfield,  Minn. 
(Malt-O-Meal),  10  sa,  thru  H.  W.  Kas- 

tor &  Sons,  Chicago. 
Oyster  Shell  Products  Corp.,  New  Rochelle, 

N.  Y.,  37  sa,  thru  Husband  &  Thomas, N.  Y. 

KYW,  Philadelphia 
Welch  Grape  Juice  Co.,  Westfield,  N.  Y. 

(grape  juice),  10  sa  weekly,  for  13  weeks, 
thru  H.  W.  Kastor  &  Sons,  Chicago. 

General  Foods  Corp.,  New  York  (Post 
Toasties),  5  sp  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

Wilbur  Suchard  Chocolate  Co.,  Lititz,  Pa. 
(cocoa,  chocolate),  3  sa,  for  7  weeks, 
thru  Gray  &  Rogers,  Philadelphia. 

WENR,  Chicago 
Illinois  Bell  Telephone  Co.,  Chicago  (Classi- 

fied Red  book  ,  3  sa  weekly,  13  weeks, 
thru  N.  W.  Ayer  &  Sons,  Chicago. 

Gordon  Baking  Co.,  5  t  weekly,  13  weeks, 
thru  Barton  A.  Stebbins,  N.  Y. 

WJJD,  Chicago 
Woolley  &  Co.,  Seattle  (Income  Tax 
Books),  13  sp,  thru  Northwest  Radio 
Adv.  Co.,  Seattle. 

WGBR,  Goldsboro,  N.  C. 
Southern  Cotton  Oil  Co..  New  Orleans, 

daily  sp,  thru  Fitzgerald  Adv.  Agency, New  Orleans. 

WBBM,  Chicago 
Look  Magazine,  New  York,  3  sa  weekly, 

52  weeks,  thru  Raymond  Spector  Co., 
N.  Y. 

WEEI,  Boston 
O'Cedar  Corp.,  Chicago  (polish),  sa  series, thru  H.  W.  Kastor  &  Sons,  Chicago. 

KSFO,  San  Francisco 
National  Funding  Corp.,  Los  Angeles 

(loans),  4  sp  weekly,  thru  Smith  &  Bull 
Adv.  Agency,  Los  Angeles. 

Nestle's  Milk  Products,  New  York,  6  sa 
weekly,  thru  Leon  Livingston  Adv.  Agen- 

cy, San  Francisco. 
Philco  Radio  &  Television  Corp.,  Philadel- phia, 3  t  weekly,  thru  John  B.  Parsons, San  Francisco. 
Popular  Science  Publishing  Co.,  New  York, 

sa  series,  thru  Joseph  Katz  Co.,  N.  Y. 
Pillsbury  Flour  Mills  Co.,  Minneapolis,  sa 

weekly,  thru  Hutchinson  Adv.  Co.,  Min- 
neapolis. Rainier  Brewing  Co.,  San  Francisco,  12  ta 
weekly,  thru  Buchanan  &  Co.,  Los  An- 

geles. 
Regal  Amber  Brewing  Co.,  San  Francisco 

(Regal  Pale  beer),  2  sa  weekly,  thru  M. 
E.  Harlan  Adv.  Agency,  San  Francisco. 

R.  J.  Roesling  Co.,  San  Francisco,  16  sa, 
thru  Fletcher  S.  Udall  &  Associates,  San 
Francisco. 

Sumner  Rhubarb  Growers  Assn.,  Seattle, 
6  so.,  thru  Brewer-Weeks  Co.,  San  Fran- 
cisco. Seal-Cote  Co.,  Los  Angeles  (Flamingo  Nail 
Polish),  4  sa  weekly,  thru  Milton  Wein- 

berg Adv.  Co.,  Los  Angeles. 
W.  A.  Sheaffer  Pen  Co.,  Fort  Madison,  la., 

4  sa  weekly,  thru  Russel  M.  Seeds  Co., 
Chicago. 

Simon  &  Schuster  Co.,  New  York  (tax  in- struction books ) ,  6  f ,  thru  Northwest 
Radio  Adv.  Co.,  Seattle. 

Standard  Beverages,  San  Francisco  (Par- 
T-Pak),  6  sa  weekly,  thru  Emil  Rein- hardt  Adv.  Agency,  Oakland. 

U.  S.  Playing  Card  Co..  Cincinnati,  6  sa 
weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Vick  Chemical  Co.,  New  York  (Vick's  In- haler), 4  sa  weekly,  thru  Morse  Inter- national, N.  Y. 
William  H.  Wise  Co.,  New  York  (books), 

12  t,  thru  Northwest  Radio  Adv.  Co., Seattle. 

WOAI,  San  Antonio 
National  Toilet  Co.,  Paris,  Tenn.  (cos- 

metics), 5  ta  weekly,  thru  Roche,  Wil- liams &  Cunnyngham,  Chicago. 
Employers  Casualty  Co.,  Dallas,  weekly  sp, 

thru  Ira  DeJernett  Adv.  Service,  Dallas. 
Galveston  Houston  Brewing  Co..  Galveston, 

6  sp  weekly,  thru  Ruthrauff  &  Ryan, Houston. 
Church  &  Dwight,  New  York  (soda),  6  sa 

weekly,  13  weeks,  3  sa  weekly,  39  weeks, 
thru  Brooke,  Smith,  French  &  Dorrance, 
N.  Y. 

WMAQ,  Chicago 
Cleveland  Cleaner  &  Paste  Co.,  Cleveland 

( Walvet  ,  50  sa,  thru  Campbell-Sanford 
Adv.  Co.,  Cleveland. 

Blackstone     Products     Inc.,     New  York 
( Aspertane ) ,  2  sp  weekly,  52  weeks,  thru 
Raymond  Spector  Co.,  N.  Y. 

Look  Inc.,  New  York  (magazine),  2  sa,  52 
weeks,  thru  Raymond  Spector  Co.,  N.  Y. 

O'Cedar  Corp.,  Chicago,  6  ta  weekly,  thru H.  W.  Kastor  &  Sons,  Chicago. 

WCAU,  Philadelphia 
Blackstone  Products,  New  York  (Asper- 

tane) ,  sp  weekly,  52  weeks,  thru  Ray- mond Spector,  N.  Y. 
Horn  &  Hardart  Baking  Co.,  Philadelphia 

(restaurants),  6  sp  weekly,  for  52  weeks, 
thru  Clements  Co.,  Philadelphia. 

Z  NET,  A  SINGLE  POLICY  AT  A  SINGLE  RATE 

WHAT  VOU 
SAV  HERE  WE MAKE  STICK! 

Butte  .  Helena 
Bozeman  .  Livingston 
Moiituna^s  Greatest 

Market 
NBC- RED  &  BLUE 

Best  Sales  Week 

Enjoyed  by  WOR 
Record  for  19  Years  Created 

By  Early  March  Contracts 
DURING  the  week  March  3-8 
WOR,  New  York,  marked  up  its 
biggest  sales  week  in  19  years  with 
the  signing  of  five  new  sponsors, 
renewals  for  three  sponsors,  three 
expansion  contracts  and  the  return 
of  two  sponsors. 

Of  the  new  sponsors,  three  art 

using  radio  for  the  first  time.  Rub- 
sam  &  Horrman  Brewing  Co.,, 
Staten  Island,  N.  Y.,  on  April  11 
starts  52-week  sponsorship  of  A 
Barrel  of  Fun,  transcribed  variety 

show  especially  designed  for  brew- 
ery sponsors  and  packaged  by  Bri- 

sacher,  Davis  &  Stalf,  San  Fran- 
cisco, Thursdays,  8:30-9  p.m., 

through  S.  C.  Croot  &  Co.,  New 
York.  Bronx  County  Trust  Co.  is 

sponsoring  Stan  Lomax's  sports 
talks  thrice-weekly  through  Callo- 
McNamara-Schoeneich,  New  York, 
and  Public  Service  Corp.  of  New 
Jersey  is  presenting  two  Saturday 
morning  programs  weekly. 

Renewals,  Expansion 
Other  new  WOR  sponsors  are 

California  Prune  &  Apricot  Grow- 
ers Assn.,  San  Jose,  Cal.,  using 

weekly  participations  on  the  Dear 
Imogene  program,  and  Life  Sav- ers Corp.,  Portchester,  N.  Y.,  using 

participations  on  Here's  Morgan six  times  weekly. 
Renewals  were  signed  by  Peter 

Paul  Inc.,  Naugatuck,  Conn.,  for 
weather  reports;  Kerr  Chickeries, 
Frenchtown,  N.  J.,  for  thrice-weekly 
one-minute  spot  announcements, 
and  Adler  Shoes,  New  York,  for 
Here's  Morgan  participation. 

Expansions  came  from  Zonite 

Products,  New  York,  for  Forhan's toothpaste,  and  R.  B.  Semler  Inc., 
New  York,  for  additional  half-hour 
sponsorships  of  Gabriel  Heatter. 
Lever  Bros.  Co.,  Cambridge,  Mass., 
through  Wm.  Esty  &  Co.,  also  added 
to  its  WOR  contract  for  sponsor- 

ship of  pre-season  and  regular  sea- 
son baseball  games  of  the  Brooklyn National  League. 

Returning  to  WOR  were  General 
Mills,  Minneapolis,  with  a  contract 
for  co-sponsorship  with  Lever  Bros. 
Co.  of  baseball,  and  Brown  &  Wil- 

liamson Tobacco  Co.,  Louisville,  to 

sponsor  Waite  Hoyt's  baseball  high- 
lights programs  following  broad- casts of  the  Brooklyn  Dodgers 

games.  Program  heard  for  Wings 
and  Avalon  cigarettes  was  placed 
by  Russel  M.  Seeds  Co.,  Chicago. 

American  Can  on  MBS 

AMERICAN  CAN  Co.,  New  York, 

on  April  7  will  stai-t  a  half-hour comedy-mystery  dramatic  series  on 
77  MBS  stations.  Programs,  titled. 
The  Amaziyjg  Mr.  Smith,  will  be 
heard  in  the  interest  of  Keglined 
beer  cans  on  Mondays  at  8-8:30 
p.m.  The  dramas  are  written  by 
Martin  Gosch  and  Howard  Harris 
and  are  built  around  the  adventures 
of  Gregory  Smith,  an  amateur  de- tective acted  by  Keenan  Wynn. 
Young  &  Rubicam,  New  York,  is agency. 
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Canadian  Press  Decides 

To  Permit  Commercial 

Sponsorship  of  Its  News 
CANADIAN  PRESS  at  its  annual 
meeting  at  Ottawa  March  5  decided 
to  allow  its  news  to  be  sold  for 
broadcasting  under  commercial 
sponsorship.  Details  await  a  meet- 

ing of  the  board  of  directors  to  be 
held  in  late  March,  according  to 
J.  A.  McNeill,  general  manager. 

Canadian  Press,  similar  to  Asso- 
ciated Press,  has  long  held  out 

against  the  sales  of  its  news.  Only- last  autumn  it  signed  a  contract 
with  the  Canadian  Broadcasting 
Corp.  to  supply  the  CBC  with  its 
full  news  service  without  charge, 
after  charging  $20,000  annually  for 
editing  its  news  for  the  CBC.  On 
Jan.  1,  1941,  CBC  set  up  its  own 
news  bureau,  to  which  CP  and 
British  United  Press  supply  full 
news  service  without  charge. 

The  decision  to  sell  news  is  not 
expected  to  change  the  CBC-CP 
contract  immediately,  Mr.  McNeill 
told  Broadcasting.  The  contract  is 
valid  until  1943  and  notice  of  ter- 

mination cannot  be  given  until 
June,  1942. 

Newspaper  publishers  with  radio 
station  affiliates  elected  to  the  Can- 

adian Press  were:  W.  Rupert 
Davies,  CFRC  and  the  Whig- 
Standard,  Kingston,  Ont.,  re-elect- 

ed president;  A.  R.  Ford,  CFPL 
and  London  Free  Press,  London, 
Ont.,  elected  first  vice-president; 
H.  P.  Robinson,  CHSJ  and  Times- 
Globe,  St.  John,  N.  B.,  elected  sec- 

ond vice-president;  D.  B.  Rogers, 
CKCK  and  Leader-Post,  Regina, 
Sask.,  elected  director;  G.  V.  Fer- 

guson, CJRC  and  Free  Press,  Win- 
nipeg, elected  director;  Senator  W. 

H.  Dennis,  CHNS  and  Herald,  Hali- 
fax, elected  director. 

Hooper  Survey  Reveals 

Fibber  in  Second  Place 

A  4-POINT  rise  in  program  rating 
during  the  past  month  put  Fibber 
McGee  &  Molly  in  second  place 
among  all  programs,  according  to 
the  Hooper  Radio  Report  for 
March.  Program  was  in  fourth 
place  in  February,  when  Hooper 
rated  it  at  29.2,  and  it  passed  Bob 
Hope  and  Charley  McCarthy  when 
it  achieved  a  March  rating  of  33.3. 

Top  program  in  both  months  was 
Jack  Beniay,  with  a  consistent  rat- 

ing of  37.2.  The  Bergen-McCarthy 
show  dropped  from  second  to  fourth 
place  and  from  a  rating  of  32.8  in 
February  to  one  of  28.5  in  March, 
while  Bob  Hope  held  third  place 
each  month  with  ratings  of  29.6  in 
February  and  29.4  in  March. 

Wilbur's  Test 
WILBUR -SUCHARD  CHOCO- 

LATE Co.,  Lititz,  Pa.,  has  re- 
turned to  radio  after  an  absence  of 

many  years.  A  special  seven-week 
campaign  was  started  March  10 
in  Philadelphia,  using  25  partici- 

pations in  Anice  Ives'  women's  pro- 
gram on  WFIL  and  19  participa- 

tion in  Ruth  Welles'  program  on 
KYW.  The  campaign  is  a  test,  with 
possibility  that  the  station  list  and 
territory  will  be  expanded.  Gray  & 
Rogers  A  d  v.,  Philadelphia,  is 
agency,  with  W.  B.  Edwards  in 
charge  of  the  account. 

The  Other  Fellow's 
VIEWPOINT 

Another  Slant 

EDITOR,  Broadcasting: 
I  believe  your  editorial  in  Feb.  3 

issue  of  Broadcasting,  under  the 
heading  "The  Wrong  Slant"  took 
the  wrong  slant  entirely  on  the 
entrance  of  Associated  Press  into 
the  radio  news  field. 

First,  the  writer  jumped  on  the 
term  "salvage  operations"  as  an insult  to  radio  when  the  term  was 
used  merely  to  define  an  operation 
within  an  association  which  is  pri- 

marily a  news-gathering  and  dis- 
seminating organization.  The  word 

"salvage"  in  this  instance  merely 
meant  the  turning  into  cash  of 
services  which  if  not  utilized  would 
mean  a  loss. 

Secondly,  the  innuendo  that  the 
decision  to  enter  radio  was  forced 

by  the  threat  of  "extra  assess- 
ments" is  100  percent  wrong.  The Associated  Press  has  carried  its 

members  through  the  past  30  years, 
admittedly  the  most  tumultuous  in 
recent  history,  with  no  increase  in 
assessments.  I  challenge  you  to 
name  one  other  member  organiza- 

tion in  this  country  which  can  show 
a  similar  record. 

Third,  AP's  by-product  oper- 
ations have  already  given  the  news- 

papers wirephoto.  The  PA  oper- 
ations might  result  in  FM  trans- 

mission of  news  at  700  words  a 
minute  and  at  lower  costs  than  the 
present  services. 

As  to  the  "crack"  it  took  at  its 
competitors  back  in  1935  for  selling 
to  radio,  remember  that  that  fight 
was  in  the  news  gathering  or- 

ganizations' own  back  yard.  In  the 
recent  fight  between  ASCAP  and 
BMI,  I  believe  that  AP  covered 
the  fracas  with  the  usual  complete 
unbias.  I  believe  it  set  a  good 
example  for  us  in  radio  to  follow 
instead  of  shouting  "glory  be" 
when  39  newspapers  fold  up.  Some- 

where in  the  not  distant  future, 
with  the  advent  of  FM,  we're  going 
to  see  a  few  of  our  independents 
fall  by  the  wayside.  When  that  day 
comes,  I  know  that  AP  will  report 
it  as  news  and  not  as  an  editorial. 

I've  been  handling  radio  news 
for  the  past  12  years  and  I'm  hang- 

ing out  the  "welcome"  sign  to  PA, with  no  reservations. 
Mac  McMahan,  Alameda,  Cal. 

Feb.  21 

FIRST  edition  of  the  BMI  Hymnal 
has  been  completely  sold  out  and  a 
second  printing  ordered,  BMI  has  an- nounced. Two  editions  wiU  be  issued, 
a  blue  cloth  and  a  paper-covered 
edition. 

March  4,  1941 

LISTEISING  =  DELIVERY  X  PROGRAM 

To  the  Editor  of  Broadcasting: 

The  printer  got  things  slightly  mixed  in  the  advertisement  headed 
"An  Open  Letter  to  Network  Executives,"  appearing  on  page  47  of 
your  March  3rd,  1941  issue.  By  lifting  the  first  line  of  the  succeeding 
paragraph,  the  following  statement  appeared  in  the  second  column: 

"Listener  studies  also  enhance  physical  delivery  and  program  ac- 

ceptability." Nothing  could  be  further  from  the  truth.  Listeners  are  becoming 
increasingly  annoyed  by  telephone  questionnaires  and  such  studies  cer- 

tainly do  not  improve  physical  delivery. 

The  following  is  the  text  which  was  submitted  for  publication: 

"Listening  is  the  product  of  physical  delivery  and  program  ac- 
ceptability. No  amount  of  listening  statistics,  the  product  of  cover- 

age and  program  value,  establishes  the  magnitude  of  either  quantity 
alone  where  both  are  variables.  If  the  program  warrants  it,  the  lis- 

tener will  tolerate  severe  physical  inferiority  and  coverage  insuf- 
ficiency but  he  may  not  regularly  use  that  service  for  more  than 

one  program." 
I  will  appreciate  your  publication  of  this  statement  in  order  to  cor- 

rect any  misimpressions  which  may  have  been  created. 

Very  truly  yours, 

EF:g (signed)  EDGAR  FELIX, 
Director,  Radio  Coverage  Reports 

R  natural  monopolij'' ♦1(6,766,000  market 
Is  best  reac\f\ed  btj 

tUe  Southiuest's  neiu- 
est  statiow-the  onlq 

Columbia  Gullet 

scrvirt^  tlie  RF^L SOUTHWEST  
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NAB  Board  Plans  ASCAP  Session 
(Continued  from  page  13) 

SONGWRITERS  SEEK 

COLOSSAL  DAMAGES 
ACTION  has  been  started  in  New 
York  Supreme  Court  in  the  damage 
suit  for  $1,217,500  brought  by  14 
songwriters  against  NBC,  CBS, 
BMI,  the  NAB  and  a  number  of  di- 

rectors of  each  company.  Summons 
have  been  served  on  the  defendants, 
according  to  Robert  Daru  of  Daru 
&  Winters,  the  plaintiffs'  attorney, 
but  the  complaint  has  not  yet  been 
filed. 

Suit  arises  from  the  petition  filed 
with  the  FCC  Feb.  10  [Broadcast- 

ing, Feb.  17],  in  which  13  compos- 
ers of  popular  music,  all  ASCAP 

members  but  one,  charged  the  three 
networks  and  their  affiliate  stations 
wtih  "using  intimidation,  coercion 
and  boycott  tactics  and  abusing  the 
rights  given  in  their  licenses  to 
force  ASCAP  music  from  the  air." 
The  $1,217,500  sued  for  represents 
the  aggregate  amount  of  the  dam- 

ages sought  individually  by  the  14 
songwriters.  No  further  details  on 
the  suit  will  be  available  until  the 
complaint  is  filed,  Mr.  Daru  said. 

Songwriter  bringing  suit  who 
was  not  included  in  the  list  of  those 
signing  the  FCC  petition  is  George 
Whiting. 

BMI  Buys  Harvard  Tunes 
BROADCAST  MUSIC  Inc.  has  signed 
a  publication  contract  with  the  Hast.v 
Pudding  Club  of  Harvard  U  for  three 
songs  in  the  club's  95th  annual  musical 
production  titled  "One  on  the  House" 
which  opens  in  Cambridge,  Mass. 
March  20  and  then  goes  on  its  annual 
Easter  vacation  tour.  Songs  are  "Sweet 
Dreaming",  "I'm  Not  in  the  Mood" 
and  the  title  song  "One  on  the  House," as  written  by  Robert  H.  Coleman, 
Phil  Kadison  and  Sherwood  Rollins. 

board  for  next  Monday,  March  17, 
in  New  York  to  consider  the  whole 

problem. "As  members  of  the  board  will 
assemble  here  from  all  parts  of 
the  country,  I  have  also  told  Mr. 
Buck  that  I  think  it  important  that 
he  get  into  concrete  form  the  al- 

ternative bases  of  licensing  which 
the  Society  is  prepared  to  offer  to 
broadcasters  so  that  they  can  be 
considered  in  general  terms  by  the 
members  of  our  board  at  their 

meeting." United  Front 

In  addition  to  explaining  the  pur- 
pose of  the  NAB  board  meeting  this 

statement  also  dispelled  rumors  of 
a  "break  in  the  united  front"  of  the 
broadcasters  which  had  arisen 
when  it  was  learned  that  MBS  had 
informed  ASCAP  that  NAB  was 
not  authorized  to  make  a  deal  for 
Mutual  with  ASCAP.  The  first  re- 

action, that  Mutual  was  about  to 
"make  a  private  settlement"  and 
so  "get  the  jump"  on  the  other  net- 

works, was  further  nullified  by  the 
later  information  that  the  MBS 
letter  was  written  in  response  to 
an  inquiry  from  ASCAP  which  had 
also  been  sent  to  the  other  net- 

works. Although  no  comments 
could  be  obtained  from  NBC  or 
CBS  executives,  it  was  reliably 
learned  that  neither  of  these  net- 

works planned  to  answer  ASCAP 
until  after  the  NAB  board  meeting. 

The  Mutual  letter,  written  by 
Alfred  J.  McCosker,  chairman  of 

the  board,  said  in  part:  "The  NAB is  not  authorized  to  represent, 
speak  for  or  negotiate  in  behalf  of 
MBS  in  negotiating  an  agreement 
with  your  organization.  Any  such 
negotiations  will  be  conducted  by 
the  officers  or  employers  of  MBS  or 

its  stockholders  individually." 
The  latter  also  explained  the 

unique  make-up  of  the  Mutual  or- 
ganization as  a  non-profit  network 

which  is  owned  and  operated  by  a 
group  of  stations  who  control  its 
policies,  instead  of  it  controlling 
the  policies  of  its  stations.  Copies  of 
the  letter  were  sent  to  MBS  stock- 

holders and  to  NAB  as  a  matter  of 
course,  it  was  stated. 

Mutual  Meeting 

Fred  Weber,  general  manager  of 
MBS,  said  he  was  planning  to  call 
a  board  meeting  for  March  21  to 
determine  the  wishes  of  the  net- 

work's stockholders  (who  are  also 
its  board  members)  in  dealing  with 
ASCAP.  The  board  must  decide 
whether  the  matter  should  be  one  of 
group  action,  handled  through  MBS 
for  all  MBS  stations,  or  whether 
each  station  should  conduct  its  own 
negotiations  as  an  individual  broad- 

caster. Mr.  Weber  denied  reports 
that  he  had  met  with  ASCAP  ex- 

ecutives and  said  he  had  no  plans 
for  any  such  meeting  until  the  Mu- 

tual board  has  met  and  expressed 
its  decision. 

Before  the  ASCAP  board  mem- 
bers and  executives  left  New  York 

for  Milwaukee,  it  was  disclosed  the 
officers  of  the  Society  had  volun- 

tarily accepted  salary  cuts  which 
reduced  Mr.  Buck's  income  as  presi- 

dent from  $50,000  to  $35,000  an- 
nually and  that  of  E.  C.  Mills, 

chairman  of  the  administrative 
committee,  in  identical  fashion. 
John  G.  Paine,  general  manager, 
likewise  reduced  his  salary  from 
$27,500  to  $24,750. 

Distribution  of  ASCAP  revenue 
in  April  will  not  be  affected  by  the 
absence  of  ASCAP  music  from  the 
networks  and  most  stations  since 
Jan.  1,  it  was  said,  since  this  pay- 

ment to  members  covers  the  last 
quarter  of  1940.  The  July  payment, 
covering  the  first  quarter  of  1941, 
will,  however,  reflect  the  loss  of  the 
radio  revenue  in  the  incomes  of  the 
ASCAP  members. 

BECAUSE  of  the  ASCAP-radio  con- 
troversy, James  Roosevelt  Productions 

is  cutting  two  radio  exploitation  tran- 
scriptions for  the  film,  "Pot  O'  Gold". One  will  feature  three  BMI  songs, 

"Pete  the  Piper"  and  "Caballero  From 
Broadway",  both  written  by  Henry 
Russell,  and  "Hy  Cy,  What's  a'  Cook- in'  ".  also  from  the  pen  of  Russell  and Lou  Forbes. 

Jack  Benny  Holds 
Net  Time  Control 

Comedian  Signs  Renewal  but 

Sponsor  Makes  Concessions 
AFTER  considering  several  agency 
offers,  Jack  Benny  will  continue 
under  General  Foods  Corp.  (Jell-O) 
sponsorship,  having  renewed  his 
contract  for  35  weeks  without  usual 

option  interruptions  [Broadcast- ing, March  10]. 
Renewal  is  effective  Oct.  5  with 

a  substantial  salary  increase  for  the 
weekly  package  show.  Transaction 
is  believed  without  precedent  in  ra- 

dio history  as  Benny  will  take  over 
control  of  the  Sunday  night  half- 
hour  spot  on  the  NBC  Red  network 
at  expiration  of  his  new  contract 
signed  with  General  Foods. 

The  firm  at  that  time  will  relin- 
quish all  control  of  the  basic  7-7:30 

p.m.  (EST),  network  time  in  favor 
of  Benny  whether  or  not  he  con- tinues under  its  sponsorship. 

Furthermore,  under  the  new 

agreement  Benny,  at  his  own  dis- 
cretion, can  discontinue  the  West 

Coast  repeat  broadcast.  For  some 
time  he  has  wanted  to  eliminate  the 
repeat  show,  but  both  General 
Foods  and  NBC  opposed  his  wishes. 
Benny's  current  series  ends  June  1. 
When  he  resumes  on  the  network 

following  a  17-week  summer  vaca- 
tion, the  repeat  broadcast  will  be 

transcribed. 
Another  clause  in  the  contract 

provides  that  the  comedian  may  be 
absent  from  the  program  four 
times  during  the  series.  The  lay- 

offs will  be  spaced  throughout  the 
season,  it  is  understood,  and  will 
not  be  taken  consecutively. 

Tom  Harrington,  New  York  vice- 
president  and  radio  director  of 
Young  &  Rubicam,  who  conducted 
the  General  Foods  negotiations,  has 
returned  to  his  Florida  vacation, 
interrupted  by  the  spirited  agency 

bidding  for  Benny's  services. 

MacDonald  Asst.  NBC  Treasurer 

.lOHN  MacDONALD,  business  man- 
ager of  NBC  Radio-Recording  Divi- 
sion, has  been  elected  assitant  treasur- 

er of  NBC  by  the  network's  board of  directors,  following  a  meeting  no 
March  7.  Mr.  MacDonald  will  assist 
Mark  Woods,  NBC  vice-president  and 
treasurer,  in  labor  matters  and  wiU 
be  responsible  for  the  supervision  and 
control  of  expenses  in  the  depart- 

mental operations  of  the  company  in 
cooperation  with  the  various  depart- 

ment heads.  Replacing  Mr.  MacDonald 
in  the  Radio-Recording  Division  is 
Robert  M.  Morris,  NBC  development 
engineer. 

PENDING  outcome  of  negotiations 
with  the  NAB,  ASCAP  plans  to  ex- 

tend its  "good  will"  activities  on  the 
West  Coast,  and  has  lined  up  a  series 
of  speaking  engagements  for  mem- bers. Included  are  the  Rotary  and  Ki- 
wanis  clubs,  chambers  of  commerce. 

MORE      IJ  r\         -p  -rx     FOR  us 
MORE       J.      Vf    ?  T    Jj  11/     FOR  YOU 

5,00  0       WATTS       FULL  TIME 

^  WSUN 
NBC  BLUE 

SINCE  1927  THE 
ESTABLISHED  SERVICE 

FOR  FLORIDA'S  LARGEST, 
RICHEST  MARKET 

Now 

The  ONE  station  serving  all  of 

this  "airea"  with  a  fully  "listen- 
able"  signal  day  and  night! 

WSUN 

Business  Office  and  Studios  —  Recreation  Pier 

ST.  PETERSBURG,  FLA.  —  LOUIS  J.  LINK,  Manager 
REPRESENTED  BY 

INIERNATIONAL    RADIO  SALES 
NEW  CHICAGO  SAN  FRANCISCO 

W6Ai  mMii  SuStneSS 
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MOSS  AISD  BROGAN 

APPOINTED  BY  INS 
WALTER  E.  MOSS,  for  the  past 
seven  years  sales  manager  of  In- 

ternational News  Service,  has  been 
appointed  general  business  man- 

ager effective  March  17,  according 
to  Joseph  V.  Connolly,  INS  presi- 

Mr.  Moss  Mr.  Brogan 
dent.  Sales  activities  will  be  taken 
over  on  that  date  by  John  A.  Bro- 

gan Jr.,  formerly  director  of  for- 
eign sales  for  King  Features  Syn- dicate. 

Mr.  Moss  broke  into  the  press 
association  business  as  secretary  to 
Roy  Howard,  head  of  United  Press, 
joining  INS  as  a  member  of  the 
sales  department  in  1917.  He  was 
assistant  sales  manager  of  King 
Features  before  becoming  sales 
manager  of  INS  May  1,  1934.  In 
the  latter  capacity  Mr.  Moss  has 
directed  the  sale  of  news  to  radio 
stations  for  his  organization. 

Mr.  Brogan  joined  INS  and  KFS 
as  a  salesman  in  1920  and  served  as 
assistant  sales  manager  of  KFS 
before  taking  charge  of  its  foreign 
sales  activities. 

Nine  Added  to  INS  Staff, 

According  to  Connolly 
NINE  REPORTERS  and  feature 
writers  have  recently  been  added  to 
the  staff  of  International  News 
Service,  according  to  Joseph  V. 
Connolly,  INS  president. 

They  include  Earl  Reeves,  edi- 
tor, co-respondent,  formerly  with 

Hearsli*  Newspapers,  who  has  been 
made  chief  of  the  INS  London  staff; 
Rear  Admiral  Clark  Howell  Wood- 

ward, who  will  contribute  a  regu- 
lar feature  on  naval  strategy  in 

the  war;  James  Conzelman,  writer 
and  baseball  coach;  Lee  Carson, 
feature  writer  of  the  Chicago 
Times,  assigned  to  the  INS  Wash- 

ington staff;  Anthony  Billingham, 
former  New  York  Times  corre- 

spondent in  China,  assigned  to  the 
INS  London  staff;  Capt.  John  H. 
Craige,  military  analyst,  who  will 
do  a  daily  review  of  the  war's  mili- 

tary developments;  Margaret  Lane, 
novelist  and  reporter,  now  with  the 
INS  Ireland  staff ;  Hugo  Speck,  as- 

signed to  the  Sofia,  Bulgaria,  staff 
of  the  news  service,  and  Calvin 
Crichton,  Far  Eastern  reporter, 
now  working  out  of  Saigon  for 
INS. 

Fleer  Gum  Spots 
FRANK  H.  FLEER  Corp.,  Phila- 

delphia, has  started  one-minute  spot 
announcements  for  Bubble  Bubble 
gum  6  to  12  times  weekly  on  KIEM 
KDB  KEEL  KLZ  WMBR  WCBC 
WIBA  WBEN  WEBR  KVOO 
WFBR  WBAL  KFIR.  In  addition, 
company  is  sponsoring  Don  Wins- 
low  of  the  Navy,  a  quarter-hour 
transcribed  children's  serial,  five 
times  weekly  on  WBZ-WBZA,  Bos- 

ton;  WWL,  New  Orleans;  WFIL, 
Philadelphia;  KST,  St.  Paul; 
KPRC,  Houston;  KOVC,  Valley 
City,  N.  D.  N.  W.  Ayer  &  Son,  New 
York,  is  agency. 

We f work  iKccovnts 
All  lime  EST  unless  olherwise  indicaled. 

New  Business 
CUDAHY  PACKING  Co.,  Chicago 
(Old  Dutch  Cleanser),  on  March  24 
resumes  Bachelor's  Children  on  34 
NBC-Red  stations,  Men.  thru  Fri., 
10:15-10:30  a.m.  Agency:  Blackett- 
Sample-Hummert,  Chicago. 

AMERICAN  CAN  Co.,  New  York 
(Keglined  beer  cans)  on  April  7  starts 
The  Amazing  Mr.  Smith  on  77  MBS 
stations,  Men.,  8-8 :30  p.m.  Agency : 
Young  &  Rubicam,  N.  Y. 

PEPSI-COLA  Co.,  Long  Island  City, 
N.  Y.  (beverage),  on  April  28  starts 
The  Nickel  Man  on  135  NBC-Blue 
stations,  Mon.  thru  Fri.,  9:55-10  p.m. 
Agency  :  Newell-Emmett  Co.r'N.  Y. 

Renewal  Accounts 

WHITE  LABS.,  New  York  (Feena- 
mint),  on  March  30  renews  for  13 
weeks  DouMe  or  Nothing  on  117  MBS 
stations,  Sun.,  6-6 :30  p.m.  Agency : 
Wm.  Esty  &  Co.,  N.  Y. 
E.  I.  DU  PONT  de  NEMOURS  & 
Co.,  Wilmington,  Del.,  on  March  31 renews  for  26  weeks  Cavalcade  of 
America  on  55  NBC-Red  stations  and 
shifts  the  program  from  Wed.,  7  :30-8 
p.m.  to  Mon.,  7 :30-8  p.m.  Agency : 
BBDO,  N.  Y. 

Network  Changes 

BRISTOL-MYERS  Co.,  New  York 
( Sal-Hepatica,  Ipana),  on  March  19 
shifts  Time  to  Smile  on  67  NBC-Bed 
stations,  from  Hollywood  to  New  York, 
Wed.,  9-9:30  p.m.  (EST),  with  West 
Coast  repeat,  9-9  :.30  p.m.  (PST). 
Agency  :  Young  &  Rubicam,  N.  Y. 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  on  March 
23  discontinues  Bob  Becker's  Chats 
About  Dogs  on  53  NBC-Red  stations. 
Sun.,  3 :45-4  p.m.  Agency :  Henri, 
Hurst  &  McDonald,  Chicago. 

LEVER  BROS.  Co.,  Cambridge  (Life- 
buoy soap),  on  March  26  adds  8  sta- tions to  Bleet  Mr.  Meek,  making  a 

total  of  72  CBS  stations,  Wed.,  7  :30-8 
p.m.  Agency :  William  Esty  &  Co., 
N.  Y. 

Checking  Service 
A.  S.  FOSTER,  former  manager  of 
WEW,  St.  Louis,  and  previously 
business  manager  of  WWL,  New 
Orleans,  is  manager  of  the  newly- 
organized  National  Radio  Checking 
Service,  St.  Louis,  and  not  George 
S.  Foster  as  erroneously  reported 
in  Broadcasting  March  10.  The 
service  provides  complete  reports 
to  sponsors  on  their  advertising  as 
presented  by  stations. 

KOCY,  Oklahoma  City, 
Fulltime    MBS  Station 

KOCY,  Oklahoma  City,  on  April  27 

will  join  MBS  as  the  network's  first fulltime  affiliate  in  that  city,  KTOK 
concluding  its  affiliation  on  the 
same  date.  KOCY  operates  on  1810 
kc,  with  250  watts. 
KWLM,  Willmar,  Minn.,  owned 

by  the  Lakeland  Broadcasting  Co., 
on  March  24  joins  MBS,  at  the 
same  time  becoming  an  affiliate  of 
the  North  Central  Broadcasting 
System.  The  station  operates  on 
1310  kc,  100  watts.  When  WALB, 
Albany,  Ga.,  starts  operations 
March  29  on  1530  kc,  1,000  watts 
unlimited  time,  it  also  will  become 
an  MBS  station,  bringing  the  total 
for  Mutual  affiliates  to  177.  WALB 
is  operated  by  the  Albany  Herald. 

THE  VOICE  OF  MISSISSIPPI 

Dowling  Leatherwood 
DEATH  last  week  of  Dowling  Leath- 

erwood, 27,  assistant  professor  of  jour- 
nalism at  Emory  U,  ended  a  success- 

ful radio-education  tieup  that  had 
existed  between  his  radio  classes  and 
WSB,  Atlanta.  Author  of  one  of  the 
first  textbooks  on  radio  journalism. 
Journalism  On  The  Air,  a  field  in 
which  he  specialized,  Mr.  Leatherwood 
has  for  three  years  presented  various 
programs  over  WSB  and  worked  close- 

ly with  the  station  on  promotion  of  its 
educational  services.  His  book  had  been 
adopted  widely  by  schools  and  colleges 
of  journalism. 

5,000  D 

1,000  N 

N.B.C. 

Spencer  Heads  AAAA  Radio 
A.  K.  SPENCER  of  J.  Walter  Thomp- 

son Co.,  New  York,  has  been  appointed 
chairman  of  the  National  Committee 
on  Radio  Broadcasting  of  the  Ameri- 

can Assn.  Advertising  Agencies. 

WHAT'S  DOINe 

IN  JACKSON 

February  Figures  Show: 

PostofFice  receipts  up  more  than 9%. 

Sales  tax  collections  up  over  6%. 
Movement  of  new  families  into  city 

up  81  %. All  business  trends  follow  these 

major  indices. 
Advertising  dollars  invested  with 

WJDX — dominant  radio  station 
in  the  expanding  Jackson  area 
— will  grow  with  the  new  Missis- 

sippi market! 

Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

ARE  you  GIVING 

AWAY  $20.00 

Are  you  paying  more  for  Richmond  than  you 

need  to  pay  for  Richmond  coverage?  For  in- 

stance— $20.00  more.  A  minute  spot — night- 

time on  WMBG— the  Red  Network  Outlet  in 

Richmond — costs  only  $15.00 — a  minute  on 

the  other  leading  Richmond  Station — night- 

time rate  costs  $35.00— Saving:  $20.00. 

WMBG  offers  you  the  Red  Network  audience 

— 5000  watts  daytime — 1000  watts  night — and 

equal  density  of  coverage.  WMBG  charges  you 

only  for  what  it  covers — a  saving  of  $20.00  on 

a  minute  spot — other  savings  in  proportion.  Be- 

fore you  buy— get  the  WMBG  story.  WMBG— 

the  NBC  Red  Outlet— Richmond,  Va. 

National  Representative — John  Blair  Co. with 

REX  DAVIS 

THREE  TIMES  DAILY 
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WSUN,  St.  Petersburg,  Fla..  recently 
staged  on  a  2y2-hour  Salute  fo  Canada 
program.  The  Canadian  Broadcasting 
Corp.  features  department  toolc  part 
in  the  program  through  recordings 
made  at  Toronto  CBC  headquarters,  in- 

cluding a  talk  by  Ernest  L.  Bushnell, 
CBC  program  chief,  on  his  recent  work 
in  Great  Britain  during  the  bomb 
raids.  WSUN  put  on  the  program  be- 

cause St.  Petersburg  is  the  mecea  of 
Canadians  in  winter  time  in  normal 
years,  but  this  year  few  Canadians 
wintered  there  due  to  foreign  exchange 
travel  restrictions. 

AN  ADVISORY  board  of  12,  ranging 
from  a  dirt  farmer  to  a  radio  editor, 
has  been  selected  to  aid  Charley 
Stookey,  CBS  farm  reporter,  in  plan- 

ning his  weekly  Colnmbia  Country 
■Journttl,.  Program  is  heard  12  :30-l  p.m. 
and  originates  from  KMOX,  St.  Louis. 
SPECIAL  FEATURES  Division  of 
Radio  Writers  Laboratory,  Lancaster, 
Pa.,  announces  the  placing  of  a  new 
program.  The  Easter  Caravan,  on  20 
stations  in  the  U.  S.,  Canada  and 
Alaska.  Format  of  the  new  show  is 
designed  for  participation  sponsorship 
by  retail  merchants. 

WSUI,  Iowa  City,  la.,  in  cooperation 
with  the  Rural  Ekctrification  Admin- 

istration, has  inaugurated  Power  on 
the  Land,  a  program  showing  the  place 
of  electricity  on  the  farm  as  well  as 
the  story  of  farms  and  farm  people, 
their  interests  and  culture. 

CBO,  Ottawa,  has  opened  new  studios 
on  the  two  top  floors  of  the  Chateau 
Laurier  Hotel.  There  are  now  three 
complete  and  separate  broadcasting 
units,  each  consisting  of  studio  and control  room. 

KLO,  Ogden,  Utah,  with  only  three 
pre-announcements  of  a  surprise  birth- 

day party  for  Hal  Parkes,  conductor of  the  Musical  Train,  recorded  request 
program,  attracted  a  studio  audience 
of  791.  Gifts  and  honorary  citations 
were  presented  to  Parkes  for  beiiig 
"screwier  than  any  one  else  in  town". Surprise  was  arranged  by  Mel  Wright, 
jiroduction  manager  of  KLO. 
KSD,  St.  Louis,  on  March  15  pre- sented the  Fifth  Annual  Greater  St. 
Louis  inter-high  school  spelling  tourna- ment in  which  18  of  the  public  and 
private  high  schools  of  St.  Louis  and 
St.  Louis  County  participated.  Each 
year  KSD.  in  cooperation  with  the  St. 
Louis  Board  of  Education  and  the 
authorities  of  the  county  and  private 
schools  broadcasts  this  feature.  Frank 
Eschen  of  the  KSD  staff  acted  as 
spelling  master. 
WWL,  New  Orleans,  cooperated  with 
Loyola  U  of  the  South  in  serving  as 
host  to  the  Louisiana  College  Confer- 

ence in  New  Orleans  March  7-9.  Dur- 
ing the  three  days  of  the  convention 

WWL  carried  portions  of  the  meetings 
and  as  a  special  feature  dedicated  a 
half-hour  musical  program  to  the  edu- 
cators. 
WTMV,  East  St.  Louis,  111.,  is  pre- 

senting under  the  sponsorship  of  the 
Downtown  Business  Men's  Assn.  the 
weekly  4.5-minute  show,  Scott  Field 
Calling.  Broadcast  direct  from  Scott 
Field,  near  Bellevillle.  111.,  the  show  is 
entirely  army-produced  and  combines 
news,  variety  and  dramatic  presenta- tions. 
KOY,  Phoenix,  in  conjunction  with 
the  A7-izona  Farmer,  recently  cele- 

brated the  rainy  winter  season  by  stag- 
ing a  rain  "appreciation"  parade.  The heav.y  rains  which  provided  a  heavy 

run-off  into  the  reservoirs  of  the  Salt 
River  Valley  irrigation  project,  have 
definitely  ended  an  acute  drought  situa- 

tion in  that  area.  Bands,  farmers,  farm 
equipment,  farm  bureau  officials  and 
State  notables  joined  in  the  parade. 

TAKING  THE  AIR  by  plane 
rather  than  mike,  Hugh  Ivey 

(right),  announcer  of  WSB,  At- 
lanta, is  pictured  receiving  the  con- 

gratulations of  Bob  Pollock,  a  fel- low announcer,  for  successfully 
completing  his  CAA  pilot's  training course.  On  hand  when  he  stunted 
in  his  final  examinations  was  Pol- 

lock with  WSB  mobile  equipment 
to  broadcast  details  of  the  flight. 

WCKY,  Cincinnati,  has  been  directing 
special  attention  to  farmers  during 
March.  Don  Dean,  WCKY  farm  field 
reporter,  and  the  studio  plane  went  to 
Blanehester.  O.,  March  7.  to  interview 
soybean  specialists  touring  the  State. 
The  program,  transcribed,  was  broad- 
east  on  WCKY's  farm  show.  On  March 10,  the  safari  moved  to  Harrison,  O., 
to  transcribe  an  interview  telling  how 
a  poultry  farm  is  run.  Starting  the 
week  of  March  15,  C.  A.  Wickland, 
fruit  specialist,  will  give  advice  to  fruit 
growers,  as  part  of  the  farm  show. 
Toward  the  end  of  the  month  WCKY 
through  a  special  program  will  puh- 
lieize  "National  Rabbit  Dinner  Week", set  for  April  1. 

WOL,  Washington,  broke  its  24-hour 
schedule  March  1-13  while  engineers 
tested  from  12  midnight  to  6  a.m.  in 
connection  with  WOL's  new  frequency, 1260  kc,  which  it  will  assume  March 
29.  Frank  Young's  all-night  vigil.  The Baton  Patrol,  sponsored  by  Pep  Boys, 
returned  with  resumption  of  standard schedule. 

EMPLOYEES  of  KVOO.  Tulsa,  have 
taken  out  group  hospitalization  poli- cies for  themselves  and  their  wives. 
Substantial  part  of  the  premiums  is  to 
be  paid  by  Southwestern  Sales  Corp., owner  of  KVOO. 

WOR,  New  York,  since  March  1  has 
been  using  the  regular  news  service  of 
Associated  Press  as  supplement  to  its 
news  bulletins,  already  supplied  by 
United  Press  and  Transradio  Press. 
The  station  reports  it  also  plans  to 
use  the  AP  special  radio  service  news 
on  a  sustaining  basis  as  well  as  avail- 

able for  commercial  sponsorship. 

KMA,  Shenandoah,  la.,  presents  a 
half-hour  program  once  weekly  under 
the  auspices  of  the  Junior  Chamber  of 
Commerce,  styled  in  the  Town  Hall 
pattern.  Same  topic  as  that  of  the 
Town  Meeting  of  the  Air  is  used  on 
the  KMA  program,  which  is  heard  pre- 

ceding the  national  broadcast. 

WFMJ 

Youngstown's Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

KWK,  St.  Louis,  in  preparation  for 
its  play-by-play  accounts  of  the  Car- dinals' and  Browns'  baseball  games  to 
be  broadcast  this  season  has  sent  John- 

nie Neblett  to  the  Cardinals'  camp  at 
St.  Petersburg,  I'la.  Neblett  prepares transcriptions  for  rebroadcast  by 
KWK.  Johnnie  O'Hara,  the  station's other  sportscaster,  will  leave  March 
26  for  the  Browns'  camp  at  San  An- 

tonio, Tex.,  to  cover  training  activities there  in  a  similar  manner.  Neblett  and 
O'Hara  have  staggered  their  trips  so 
as  to  be  able  to  pinch-hit  for  one  an- 

other on  Neblett's  Today  in  Sports 
daily  at  6  :30  p.m.  and  O'Hara's  One Man's  Opinion  at  10  p.m. 

WIBC,  Indianapolis,  has  sent  Bert 
Wilson  to  Bartow,  Fla.,  baseball  train- ing site  of  the  Indians,  entry  in  the 
American  Assn.  Wilson  is  airmailing 
transcriptions  for  rebroadcasting  on  his 
daily  sports  program.  News,  Views  d Interviews.  Wilson  will  cover  all  the 
games  of  the  Indians  this  season  un- der the  sponsorship  of  General  Mills 
and  Socony  Vacuum. 

WSB,  Atlanta,  on  March  10  sent Ernie  Harwell,  station  sports  editor,  to 
St.  Augustine,  Fla.,  for  a  week.  There 
he  covered  the  activities  of  the  Atlanta 
Crackers,  entry  in  the  Southern 
League.  Transcriptions  were  made  in 
St.  Augustine  for  use  on  his  regular 
Sports  News  d  Vietos  broadcasts. 

COMMEMORATING  its  20th  an- niversary in  radio,  WDZ,  Tuscola,  111., 
during  the  week  of  March  16  pre- sented a  series  of  programs  featuring 
stars  of  radio  and  screen.  In  addition 
to  the  variety  shows  a  limerick  con- test was  conducted  and  43  prizes  were 
awarded  to  the  winners. 

A  SPECIAL  broadcast  marked  the 

2,000th  program  of  Rex  Frost's  Farm Broadcast  on  March  13.  The  program 
has  been  running  continuously  since 
1933  on  CFRB,  Toronto,  as  a  spon- sored market  report  and  general  farm 
discussion  feature. 

WIOD,  Miami,  is  presenting  a  new 
quaner-hour  musical  program,  The 
Palm  Beaches,  to  salute  Palm  Beach 
and  West  Palm  Beach.  Broadcast  car- 

ries news  about  the  two  cities,  com- mercials and  station  program  plugs. 

WSJS,  Winston-Salem,  N.  C,  through 
Program  Director  John  Miller  is  plan- ning a  localized  service  supplementary 
to  the  regular  NBC  Farm  d  Home 
Hour.  Incorporated  in  the  new  series 
will  be  features  and  speakers  of  spe- 

cial interest  to  adjoining  rural  areas. 
Time  will  be  1:15-1:30  p.m.,  follow- 

ing the  4o-minute  network  program. 

WBBM,  Chicago,  has  started  Young 
America  Ansioers,  a  weekly  half-hour 
quiz  series  devoted  exclusively  to  Chi- 

cago and  suburban  high  school  stu- dents. In  addition  to  the  quiz,  short 
dramatizations  are  presented  by  actors 
from  the  Radio  Council  of  Chicago 
Public  Schools.  Elimination  sessions 
will  be  followed  at  the  end  of  the  reg- 

ular series  by  re-matching  winning 
schools  from  the  preliminary  programs. 

WPID,  Petersburg,  Va.,  has  arranged 
foK  a  weekly  quiz  show.  Call  to  Quar- ters, to  originate  from  Camp  Lee,  near 
Petersburg.  In  addition  arrangements 
are  being  made  for  a  devotional  pro- 

gram to  be  carried  from  the  camp. 

IN  THE  7th  RETAIL  MARKET 

KSTP 
MINNEAPOLIS      •       SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  Waiti Clean  ehoMiJ. 

$ 

478°.°  PER  CAPITA 

ASHREVEPOff;- 

DURING 

1940 

IN 

SHREVEPORT 

LOUISIANA 

Against  $319  per  capita  for 

the  AVERAGE  AMERICAN 

Official  government  statistics  just  released  show- 
that  during  1940  the  average  Shreveporter 
spent  $478  against  the  expenditure  of  only 

19  by  the  average  American.  Thus  proving 
further  that  Shreveport  and  its  surrounding 
trade  area,  with  its  tremendous  buying  power, 
is  one  of  the  most  important  and  vital  markets 
in  America  today. 

REPRESENTED  BY 

THE   BRANH AM   CO  . 

MEMBER 
SOUTHCENTBAL 

QUALITY  NETWORK 
KWKH-KTBS.Shreveport KARK  Little  Rock 
WJDX   Jackson 
WMC   Memphis WSMB  New  Orleans 

50.000  watts 

SHREVEPORT LOUISIANA 

Page  50  •  March  17,  1941 BROADCASTING  •  Broadcast  Advertising 



NOT  TO  BE  OUTDONE  by  his  illustrious  chief,  Burridge  D.  Butler, 
who  was  presented  with  a  "desert  canary"  on  his  birthday  last  month 
[Broadcasting,  March  3],  Glenn  D.  Snyder,  WLS  manager,  submitted 
this  photographic  gem,  even  though  it  wasn't  his  birthday,  and  the  burros 
were  rented  by  the  hour.  "Knowing  your  editorial  insistance  that  such 
pictures  always  be  identified  by  left  to  rights,  and  that  they  be  well- 
known  figures  in  the  industry,"  advised  the  burro  fancier,  "I  pen  the 
following:  Reading  (1  to  r)  the  individuals  mounted,  to  the  best  of  my 
ability,  are  the  well-known  personalities  of  D.  E.  Kendrick,  Philip  G. 
Loucks,  Martin  B.  Campbell;  further  to  the  right  but  in  the  same  order 
are,  so  I  am  told,  Reggie  Schuebel,  Beth  Black  and  E.  Margaret  (Peggy) 
Stone."  The  burros,  quoth  Mr.  Snyder,  were  named  for  the  publisher and  the  editor  of  a  trade  magazine  with  penchants  for  mulishness. 

WDRC,  Hartford,  has  appointed  a 
special  board  of  studio  executives  com- 

prising Program  Manager  Walter 
Haase,  Commercial  Manager  William 
r.  Male  and  Educational  Director 
Sterling  V.  Couch,  to  supervise  a  pro- 

motional plan  in  which  all  outstanding 
programs  on  the  station  are  given  a 
week  of  energetic  plugging.  Special  spot 
announcements  will  be  used  in  avail- 

able time.  In  addition,  radio  in  general 
will  be  promoted  to  offset  whatever 
unfavonable  publicity  the  industry  may 
have  received  in  the  recent  attack  by 
the  printers  union. 

WCBS,  Springfield,  111.,  recently  in- 
augurated a  weekly  five-minute  Food 

of  the  Week  feature.  Program  consists 
of  discussions  on  current  surplus  foods 
of  the  week  and  various  ways  to  pre- 

pare them. 
A  NEW  TALENT  booking  service 
has  been  started  in  Toronto  by  Radio 
Centre  Ltd.,  transcription  producers 
and  station  representatives. 
A  YOUNG  LADY  was  perched  atop  a 
float  to  represent  WJRD,  Tuscaloosa, 
Ala.,  in  an  "Americanism  Week" parade.  She  was  Miss  A.  V.  Morris. 
Civic  and  school  groups  also  were 
represented  in  the  parade. 
WIBC,  Indianapolis,  on  April  1.5.  be- 

comes the  only  fulltime  outlet  for  MBS 
in  Indiana.  On  March  l.j.  the  station 
broadcast  its  first  MBS  commercial 
program,  Sales  Meeting  of  the  Air, 
sponsored  by  Pabst  Inc. 

Clearing  House 
MAIL  CLEARING  HOUSE 
to  facilitate  delivery  of  let- 

ters from  listeners  was  pro- 
posed by  MuiTay  Arnold,  pro- 
gram director  of  WIP,  Phila- 

delphia. All  stations  in  the 
city  have  been  asked  to  co- 

operate in  the  proposal.  In- 
stead of  returning  letters  ad- 

dressed to  artists  and  pro- 
grams with  incorrect  station 

call  letters,  or  depending  up- 
on guesswork  or  memory  in 

forwarding  the  letters  to 
other  stations,  Arnold  pro- 

posed that  the  mail  clerk  at 
each  station  be  provided  with 
a  program  and  artist  listing 
each  week  from  every  other 
station  in  town.  In  that  man- 

ner, the  letters  could  be  for- 
warded immediately. 

REVENUE  for  the  two  NBC-Chicago 
stations,  WMAQ  and  WENB,  contin- 

ued upward  during  February,  ac- 
cording to  M.  M,  Boyd,  Central  Divi- 

sion spot  sales  manager.  WMAQ 
showed  an  increase  of  23%  over  the 
same  month  a  year  ago  and  WENR 
was  up  16.89c. 
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KMLB  Says  Sheriff  Requested  | 

 Mike  for  Condemned- 

EDITOR,  Broadcasting: 
By  this  time  you  have  probably 

read  about  "the  convict  broadcast 
that  didn't  happen". At  the  outset  let  me  say  that  the 
broadcast  was  arranged  with  us 

by  Sheriff  G.  E.  Erskine,  of  Co- lumbia Parish,  and  three  ministers 
at  the  request  of  the  four  con- demned men.  This  was  one  of  their 
last  requests — ^that  they  be  al- 

lowed to  talk  on  "crime  does  not 
pay"  and  there  is  not  any  such 
thing  as  "easy  money".  We  agreed 
to  the  broadcast  thinking  that  pos- 

sibly some  boys  who  were  treading 
the  wrong  path  would  hear  it  and 
change  their  way  of  living.  We  felt 
that  the  program  would  be  in  the 
public  interest  and  as  such  we 
agreed  to  carry  it. 
We  had  no  intention  of  broad- 

casting the  actual  hangings.  We 
were  merely  going  to  carry  their 
final  statements  as  requested.  At- 

torney General  Eugene  Stanley 
ruled  at  the  last  minute  that  the 
broadcasting  of  their  final  state- ments would  violate  a  state  law 
and  we  made  arrangements  for  one 
of  our  announcers  to  read  their 
statements  directly  from  the  jail 
at  the  courthouse. 

J.  C.  Liner  Jr., 
Manager,  KMLB. 

March  8,  Monroe,  La. 

WHEN  for  the  first  time  in  over  seven 
years  Music  of  the  Masters,  now  in  its 
3000th  broadcast  over  KRE,  Berkeley, 
Cal.,  found  itself  without  a  sponsor, 
Sam  Styles,  senior  salesman  at  KRE, 
bet  Don  Hambly,  production  manager, 
that  he  could  sell  the  program  with 
five  telephone  calls.  On  the  third  call 
Stephenson-Leydecker  &  Co.,  invest- 

ment bankers  of  Oakland,  signed  a  one- 
yeat  Contract. 
MOVING  DAY  took  place  for  WHUB, 
Cookeville,  Tenn.,  March  8  when  be- 

tween signoff  at  10  p.m.  and  the  return 
to  the  air  on  schedule  next  morning  at 
8  the  entire  station  was  transferred. 
New  studio  set-up  includes  an  observa- tion room  for  its  main  studio,  seating 
over  100  people,  two  large  offices,  a 
newsroom,  and  three  main  studios,  all 
of  which  are  of  modernistic  design. 

TO  ACQUAINT  residents  of  Queens 
County.  New  York,  with  activities  and functions  of  the  local  government, 
WWRL.  Woodside,  Long  Island,  is 
presenting  a  series  of  daily  programs 
Today  at  Borough  Hall  under  the  di- rection of  Ray  J.  Dunn,  director  of 
radio  activities  for  the  newly-erected 
Queens  County  Borough  Hall. 
KWK.  St.  Louis,  is  presenting  each 
weekday  at  8  a.m.  The  Radio  Almanac 
conducted  by  Myron  J.  Bennett.  Fash- ioned along  musical  clock  lines,  current 
news  items  are  in-ected  throughout 
the  program  in  an  informal  way  along 
with  road  condition  reports  for  motor- ists. 

WHEN  Joseph  Szigeti,  noted  violinist, 
discontinues  his  current  series  of  con- 

certs on  MBS  performed  with  the 
Symphony  Orchestra  under  Alfred 
Wallenstein.  Russell  Bennett,  Ameri- 

can comiDOser  and  arranger,  will  re- sume his  Xoteiook  program  in  the 
Sunday  7-7 :30  p.m.  period.  Starting 
March  23.  Mr.  Bennett  will  conduct 
the  orchestra,  featuring  his  own  com- 

positions, and  will  act  as  commentator. 
AS  PART  of  its  Americanization  pro- cedure, WBNX.  New  York,  signs  off 
the  air  each  day  with  a  rendition  of 
"America  the  Beautiful"  by  a  tran- 

scribed vocal  group  preceding  an  an- 
nouncement. "Before  saying  good- 

night, we  would  like  to  leave  you  with 

this  thought — " 

FRIENDS 

IN  NEED! 

WAIR  wins  in  the  popularity 
election.  They  listen!  They  be- 

lieve! They  are  WAIR's  friends in  need  of  your  product. 
They'll  BUY! 

WAIR 
Winston-Salem,  North  Carolina 

National  Representatives 
International  Radio  Sales 
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GET  THE  FACTS  FROM  W^M  m  Wm  II 
GET  THE  FACTS  FROM  I 

PONTIAC    .  MICH. 
r  THE  FOUMAN  CO.,  N>iriON>IL  MPS. 

CHICAGO      .      NEW  TO«K 

Meador  Lowrey,  News 

Editor,  KRLD,  Dallas,  says: 
"We've  found  INS  wire 

reports  easily  adapted  to 

radio  use." INTERNATIONAL  NEWS  SERVICE 
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FEDERAL  COMMUnTc ACTIONS  COMMISSION 

MARCH  8  TO  MARCH  14,  INCLUSIVE 

Decisions  .  .  . 
MARCH  12 

NEW,  Midland  Broadcasting  Co.,  Kansas 
City — Granted  CP  new  FM  developmental station  46.5  mc  1500  watts. 
NEW,  Thomas  J.  Watson,  Endicott,  N. 

Y. — Amended  application  for  CP  granted 1420  kc  250  w  unl. 
MISCELLANEOUS  —  KBIX,  Muskogee, 

Okla.,  granted  CP  new  transmitter,  in- 
crease to  250  w  (1490  under  treaty)  ; 

KSTP,  St.  Paul,  granted  modification  li- 
cense re  directional  antenna  D ;  KFBC, 

Cheyenne,  Wyo.,  granted  modification  li- 
cense, change  to  1210  kc  250  w  unl. 

SET  FOR  HEARING— CP  1420  kc  250  w 
unl. ;  NEW,  Utica  Observer-Dispatch, 
Utica,  N.  Y.,  CP  1420  kc  250  w  unl. : 
WQBC,  Vicksburg,  Miss.,  modification  CP 
increase  to  500  w  1  kw  D,  asks  facilities WTJS. 

MARCH  13 
NEW  Piedmont  Publishing  Co.,  Win- 

ston-Salem, N.  C. — Set  for  hearing  appli- 
cation CP  46.7  mc  4,600  sq.  miles. 

WBAX,  Wilkes-Barre,  Pa. — Continued 
to  3-31-41  oral  argument  license  renewal. 
NEW,  Gordon  Gray,  Winston-Salem, 

N.  C. — Granted  CP  FM  station  44.1  mc  69.4 
sq.   miles   4,346,000  population. 
W71NY,  New  York — Granted  modifica- 

tion  FM  new  transmitter,  antenna. 
NEW,  Stephen  R.  Rintoul,  Stamford, 

Conn. — Granted  reconsideration  and  grant 
without  hearing  application  CP  1370  kc 
250  w  unl.,  subject  to  condition  that  fre- 

quency may  be  shifted  to  1400  kc  after 
3-29-41. 
WMBG,  Richmond,  Va. — Granted  motion 

dismiss  petition  for  rehearing  directed 
against  grant  11-19-40  without  hearing  of 
WSTP  application  CP  change  to  1350  kc 
etc. 

MARCH  14 
KRLH,  Midland,  Tex.— Granted  modifica- 

tion CP  increase  to  250  w  etc.,  for  change 
to   1450  kc  under  treaty. 
WWNY,  Watertown,  N.  Y.— Granted 

modification  CP  for  change  to  1300  kc under  treaty. 
WLAG,  LaGrange,  Ga. — Granted  modi- fication CP  for  new  transmitter  1240  kc 

under  treaty  250  w  unl. 
KMYR,  Denver — Granted  modification 

CP  new  station  for  1340  kc  under  treaty. 
WBKY,  Beattyville,  Ky. — Granted  license for  CP  educational  station  42.9  mc  100 

w  A3. 
WTAW,  College  Station,  Tex.— Granted 

modification  CP  increase  power  for  new 
transmitter,  1150  kc  under  treaty. 
WBNX,  New  York— Granted  CP  change to  1380  kc. 
KGNC,  Amarillo,  Tex. — Granted  modifica- tion CP  increase  to  1  kw  5  kw  LS  for 

change  to  1440  kc  under  treaty. 
WNAB,  Bridgeport.  Conn.— Granted modification  CP  1420  kc  250  w  unl.  for 

change  to  1420  kc  under  treaty. 
WERC,  Erie,  Pa. — Granted  modification 

CP  1500  kc  100-250  w  unl.  for  change 
to   1490  kc  under  treaty. 
WRLC,  Toccoa,  Ga. — Granted  modifica- 

tion CP  1420  w  unl.  for  change  to  1450 
kc  under  treaty. 
KRIS,  Corpus  Christi,  Tex.— Granted 

modification  CP  new  transmitter,  increase 
to  1  kw,  for  change  to  1360  kc  under 
treaty. 
WABC,  New  York — Granted  modification 

CP  auxiliary  transmitter  for  change  to 
880  kc  under  treaty. 
W2XMN,  Alpine,  N.  J.— Granted  au- thority FM  117.43  mc  40  kw  200  kc. 
W9XBK,  Chicago — Granted  extension 

temporary  authority  operate  two  trans- 
mitter units  for  television. 

MISCELLANEOUS— KMLB,  M  o  n  r  o  e, 
La.,  dismissed  without  prejudice  motion 
consolidate  hearing  with  KNOE  applica- 

tion for  new  station;  KNOE,  Monroe,  La., 
granted  continuance  hearing  to  6-30-41; 
Longview,  Tex.,  dismissed  without  prejudice 
petition  intervene  in  hearng  of  KGNO, 
Dodge  City,  Kan.,  for  modification  license; 
NEW,  J.  Leslie  Doss,  Bessemer,  Ala., 
granted  continuance  hearing  to  4-18-41; 
NEW,  Butler  Broadcasting  Corp.,  Hamil- 

ton, O.,  granted  indefinite  continuance 
hearing  now  set  for  3-19-41,  pending  action 
on  petition  to  reconsider  and  grant;  NEW, 
West  Publishers,  Houston,  granted  leave 
to  amend  application  to  specify  directional 
N  conforming  to  treaty,  o  rto  request 
another  assignment,  and  hearing  cancelled. 

Applications  .  .  . 
MARCH  10 

WKST,  New  Castle,  Pa.— Modification CP  directional  N  1  kw  unl.,  asking  change to  1280  kc. 
WAKR,  Akron — CP  increase  to  5  kw  di- 

rectional, new  trans.,  amended  to  1550  un- 
der treaty,  directional  N  only. 

WWVA,  Wheeling — CP  increase  to  50 
kw,  change  1160  to  1140  kc,  amended  to 170  kc  under  treaty. 
WGAR,  Cleveland — CP  change  equip., 

antenna,  change  1450  kc  to  730  kc  10  kw 
N  &  D,  move  transmitter,  amended  to  1220 
kc  under  treaty  50  kw,  change  equipment, antenna. 
WFTL,  Fort  Lauderdale,  Fla.— Voluntary 

assignment  license  from  Tom  M.  Bryan  to 
Ralph  A.  Horton. 
WKY,  Oklahoma  City— CP  directional  N 930  kc  under  treaty. 
KVOO,  Tulsa— CP  increase  25  to  50  kw 

iml.,  amended  to  1170  kc  under  treaty, 
change  antenna. 
NEW,  Fort  Smith  Newspaper  Publish- 

ing Co.,  Fort  Smith,  Ark. — CP  550  kc  1 kw  unl.  directional. 
NEW,  United  Broadcasting  Co.,  Cleve- 

land—CP 48.5  mc  8,420  sq.  miles  1,314,595 
population. 
KPMC,  Bakersfield,  Cal. — CP  change  to 1560  kc  10  kw,  new  transmitter,  antenna. 
KAWM,  Gallup,  N.  M. — CP  new  trans- mitter, change  antenna. 

KRFJ,  Miles  City,  Mont.— Transfer  of control  from  Sarah  M.  Scanlan,  executrix 
estate  of  Joseph  D.  Scanlan,  to  Sarah  M. Scanlan. 
KEVR,  Seattl^CP  change  to  1420  kc 

100  w  250  w  D,  new  antenna,  change  name 
to  Evergreen  Broadcasting  Corp. 
KRKO,  Everett,  Wash.— Modification  CP increase  power  etc.,  amended  to  1400  kc under  treaty. 
K45LA,  Los  Angeles — Modification  CP change  coverage  to  7,585  sq.  miles  2,612,000 

population. 
MARCH  12 

WCAO,  Baltimore — Transfer  control  from Lewis  W.  Milbourne  and  Clarence  W.  Miles 
(voting  trustees)  to  Lewis  M.  Milbourne, L.  Waters  Milbourne  and  Clarence  W.  Miles 
(voting  trustees). 
WELL  New  Haven — Modification  CP  in- 

crease power  etc.,  asking  change  in  an- tenna,  960   kc   under  treaty. 
WQXR,  New  York— Modification  CP  as modified  increase  power,  asking  increase  to 

10  kw  change  to  1560  kc  under  treaty. 
KCRC,  Enid,  Okla. — CP  move  transmit- ter, studio,  new  transmitter,  increase  to  1 

kw  directional,  amended  to  1390  kc  under 
treaty,  change  antenna,  new  transmitter. 

MARCH  14 
WGNY,  Newburg,  N.  Y.— CP  change  to 1370  kc  250  w  unl.,  amended  to  1220  kc  1 

kw  D  under  treaty. 
WHEC,  Rochester— CP  FM  44.7  mc  2,318 

sq.  miles  551,374  population. 

NEW,  King-Trendle  Broadcasting  Corp., 
Detroit — CP  FM  47.3  mc  2,564,008  popula- 

tion 6,900  square  miles. 
WPAR,  Parkersburg,  W.  Va. — Modifica- tion CP  increase  power  etc.,  to  1450  kc under  treaty. 
WSPA,  Spartanburg,  S.  C— Modification CP  as  modified  increase  to  1  kw  5  kw  D 

requesting  changes  in  antenna,  950  kc under  treaty. 
WDOD,  Chattanooga — Modification  CP directional  N,  increase  power,  asking  1310 

kc  under  treaty,  change  antenna. 
NEW,  A.  M.  Burton,  Nashville— CP 1380  kc  1  kw  unl.  directional,  amended  to 1410  kc  under  treaty. 
WTSP,  St.  Petersburg,  Fla.— Modifica- tion CP  increase  power  etc.,  asking  change 

in  transmitter,  1380  kc  under  treaty. 
KAND,  Corsicana,  Tex. — ^CP  increase  to 

250  w,  134G  l;c  under  treaty. 
KBWD,  Brownwood,  Tex. — Modification CP  new  station  re  new  transmitter,  1380 

kc  under  treaty. 
WHBF,  Rock  Island,  111.— Modification CP  increase  power  etc.,  asking  change  In 

transmitter,  1270  kc  under  treaty. 
WJBC,  Bloomington,  111. — Voluntary  as- signment icense  to  Arthur  Malcolm  Mc- 

Gregor, Dorothy  Charlotte  McGregor  and 
Hugh  L.  Gately  d/b  Radio  Station  WJBC. 

Tentative  Calendar  .  .  . 
MARCH  19 

NEW,  Butler  Broadcasting  Corp.,  Hamil- 
ton, O.— CP  1420  kc  250  w  unl. 

MARCH  31 

WBAX,  Wilkes-Barre,  Pa. — License  re- newal. 
APRIL  22 

NEW,  Camden  Broadcasting  Co.,  Cam- den, N.  J.— CP  800  kc  500  w  D. 

More  FM  Applications 
APPLICATIONS  for  commercial 
FM  facilities  were  received  by  the 
FCC  March  14  from  WHEC  Inc., 
Rochester,  and  King-Trendle  Broad- 

casting Corp.,  Detroit,  licensee  of 
WXYZ.  The  Rochester  application 
was  for  44.7  mc.  to  cover  2,318 
square  miles  embracing  a  551,374 
population.  The  Detroit  request  was 
for  47.3  mc.  to  cover  6,900  square 
miles  and  a  population  of  2,564,008. 
[See  page  42  for  FCC  actions  on FM  during  the  last  week.] 

Bosco  Adds 

BOSCO  Co.,  New  York  (milk  am- 
plifier), as  part  of  an  extensive 

spring  drive  to  help  grocers  and 
dairies  sell  more  milk,  has  added 
the  following  stations,  each  with  a 
15-minute  six-day-a-week  musical 
program:  W  C  A  U,  Philadelphia; 
WBZ-WBZA,  Boston  -  Springfield; 
WBBM,  Chicago;  WFBL,  Syracuse; 
WCAE,  Pitsburgh.  These  contracts 
are  in  addition  to  Mark  Hawley's noon  news  broadcast  three  times 
weekly  on  WOR,  New  York,  which 
has  been  under  Bosco's  sponsorship 
for  2%  years.  Agency  is  Kenyon 
&  Eckhardt,  N.  Y. 

WBLJ  Stock  Sale 
FCC  APPROVAL  is  sought  in  an  ap- 

plication of  the  Dalton  Broadcasting 
Corp.,  licensee  of  WBLJ,  local  in 
Dalton,  Ga.,  whereby  J.  B.  Roach, 
president  and  majority  stockholder 
with  59  of  the  corporation's  100  shares, would  sell  his  entire  interests  to  H. 
O.  Kenemer  and  T.  W.  Kenemer, 
doing  business  as  Kenemer  Bros.,  lo- cal undertakers.  Purchase  price  is  to 
be  .$10,000.  WBL.T.  .nuthorized  by  the 
FCC  le.SP  thiin  six  months  tis".  has 
been  on  the  air  since  last  Dec.  5. 

Carlton  Morse's 
Latest  Mystery 

Starts  Tonight 

Constance  Bennett 

Bob  Hope  Star  in 

'The  Awful  Truth' 

THAT  comedy  hit  of  the 

screen,  "The  Awful  Truth,'' tas  been  adapted  for  radio  presen- 
tation on  the «'Ra<Uo  Thea. 

ter/^  wrogram 

\x/  \ove,' 

>^  \fro 

ROCHESTER'S  COMPETITIVE  RADIO  situation  does  not  prevent  the 
Gannett  newspapers,  morning  and  evening,  from  devoting  two  full 
columns,  one  on  each  side  of  the  page,  to  display  space  edited  by  the 
respective  stations.  The  same  radio  page  also  carries  detailed  program 
listings  and  pulls  a  substantial  amount  of  "spotlight"  advertising  from 
sponsor  firms  wishing  to  call  attention  to  their  particular  programs. 
Though  the  Gannett  newspapers  control  WHEC,  they  make  the  same 
time-for-space  arrangement  on  behalf  of  the  rival  WHAM. 
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Leslie  Smith  is  Named 

To  Manage  New  WMUR 
WITH  the  new  WMUR,  Manches- 

ter, N.  H.,  scheduled  to  go  into  oper- 
ation early  in  April,  it  was  an- 

nounced that  its  manager  will  be 
Leslie  F.  Smith,  formerly  of 
WFEA,  Manchester,  and  that 
Charles  W.  Burton,  onetime  man- 

ager of  WE  EI,  Boston,  will  be  pro- 
gram director.  Mr.  Burton  recently 

has  been  writing  script  for  the 
Doublemint  Gum  programs  on  the 
Yankee  Network. 

Other  stafFmen  thus  far  chosen 
from  WFEA,  include  only  en- 

gineers, with  Vincent  Chandler, 
from  WFEA,  as  chief  engineer,  and 
the  others  as  follows :  Ernest  Bing- 
ley,  from  WFEA;  Merle  Towne, 
from  WCOU,  Lewiston,  and 
WGAN,  Portland;  Dexter  Freese, 
from  WGAN  and  WRDO,  Augusta. 
WMUR  was  authorized  last  Sep- 

tember as  a  new  regional  outlet, 
with  1,000  watts  night  and  5,000 
day  on  610  kc.  It  is  90%  owned 
by  Francis  P.  Murphy,  former  gov- 

ernor of  the  State,  with  5%  in- 
terests held  each  by  Edward  J.  Gal- 
lagher, publisher  of  the  Laconia 

Pollard's  Prizes 
WHEN  MAX  POLLARD, 
KNX,  Hollywood,  newswriter 
signs  a  contest  coupon,  he 
means  business.  Two  years 
ago,  after  chasing  several 
contest  offers  without  much 
luck,  Pollard  decided  to  re- duce the  business  to  a  science. 
Here  are  his  winnings  in  just 
two  years  of  battling  with 
contest  offers:  Two  Chevro- 

let autos,  $1,000  cash  prize, 
$500  cash  prize,  20  $50  prizes, 
two  pair  of  shoes,  six-month 
supply  of  groceries,  two  radio 
sets,  several  gold  watches, 
three  lamps,  vacuum  sweeper, 
books,  rugs,  suitcases,  and 
other  minor  household  articles 
too  numerous  to  mention. 

(N.H)  Citizen,  and  Dr.  James  J. 
Powers,  physician.  An  RCA  trans- 

mitter, WE  control  and  studio  ap- 
paratus and  a  300-foot  tower  are 

being  installed.  International  Radio 
Sales  has  been  appointed  national 
representative. 

CLvVSSIFIED 

Help  Wantad  and  Situations  Wantad,  7c  per  word.  All  other  classi- 
flcaliont,  1 2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Salesman  —  Immediate  opening  aggressive, 
clean  cut  young  man  to  take  over  im- 

portant list  active  accounts,  now  produc- 
ing good  income.  Prefer  college  man 

thoroughly  familiar  with  advertising 
sales  in  Southern  markets.  Write  full  de- 

tails immediately.  WSAV,  Savannah, Georgia. 

Annonncer-Engineer-Midwest  $125  —  Send 
transcription,  experience,  photo.  Short 
shift.  Box  282,  BROADCASTING. 

Openings  on  Hand! — For  qualified  em- 
ployees— every  department— announcers, 

operators,  combinations,  transradlo  press, 
salesman,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, Denver,  Col. 

Engineer — Transmitter  and  studio  control. 
Must  have  first-class  telephone  license. 
Preferably  one  familiar  with  late  model 
RCA  equipment.  Give  full  particulars 
including  salary  expected. — WAKR,  Ak- ron, O. 

Situations  Wanted 

Manager-Commercial  Manager  —  Fifteen 
years'  experience  in  national  advertis- 

ing; _  ten  years  in  radio.  Now  with  a 
thriving,  independently-owned  network 
outlet  in  Important  eastern  market.  Ex- 

cellent reason  for  leaving.  Agency  and 
network  references.  Entirely  familiar  with 
all  phases  of  station  operation,  with  em- 

phasis on  national  and  local  sales.  Box 
283,  BROADCASTING. 

News  Editor — Well  known  mid-western 
newspaper  man,  metropolitan  paper,  plus 
major  press  association  background,  seeks 
position  as  news  editor  with  major  sta- 

tion. Excellent  references.  Box  284, BROADCASTING. 

First  Class  Operators  Available — Graduates 
for  broadcasting,  television,  frequency 
modulation,  and  commercial  stations, 
able  to  work  anywhere.  Some  with  an- 

nouncing experience.  Have  successful 
men  In  stations  in  all  sections  of  coun- 

try ;  list  furnished  upon  request.  Contact 
Graduate  Relations  Department,  National 
Schools,  4000  So.  Figueroa,  Los  Angeles, Calif. 

Situations  Wanted  (Continued) 

Productlon-Programmlng-Continulty  —  Dec- 
ade of  experience  (NBC,  CBS,  local). 

Age  25.  Box  279,  BROADCASTING. 

Engineer — Desires  Midwest  or  Western  sta- 
tion. Five  years'  experience.  Now  em- ployed. Box  273,  BROADCASTING. 

Announcer — Baseball  —  News,  commercials. 
Now  employed  5000  watt  network  aflSll- 
ate.  25,  married.  Box  272,  BROADCAST- ING. 

Why  Lose  Money — Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  274,  BROADCASTING. 

Successful,  Experienced,  Employed  Sales- 
man— Wants  connection  with  progressive 

station.  A-1  recommendation,  references 
and  detailed  information  upon  request. 
Box  277,  BROADCASTING. 

Announcer — Program  Director — Five  years' experience.  Now  employed  Program  Di- 
rector, Chief  Announcer,  Copywriter- 

Network  regional.  Sports  and  News 
Transcriptions  available.  Box  278, BROADCASTING. 

Young  Woman — Expert  at  planning  as  well 
as  writing,  will  do  commercials  and  pub- 

licity. Sound,  varied  background  of  mer- 
chandising and  advertising.  Box  281, 

BROADCASTING. 

Program  Director — Seven  years  in  radio. 
College  graduate.  Experience :  college 
teacher,  actor,  producer,  program  direc- tor. Married.  Now  employed.  Anxious  to 
locate  with  Eastern  or  Mid-western  sta- 

tion in  city.  Box  275,  BROADCASTING. 

Engineer — Age  27,  university  graduate,  ra- 
diotelephone first  class  license.  2%  years 

experience  as  combination  operator,  an- 
nouncer, and  chief  engineer.  Can  supply 

references  and  audition  record.  Go  any- 
where immediately.  Box  276,  BROAD- 

CASTING. 
North!  East!  West!  South! — Qualified  con- 

trol-room, transmitter,  operator  desires 
change  bigger,  live-wire  station  with  op- 

portunity. Two  years  experience  broad- casting. Additional  other  radio.  Familiar 
WE,  RCA,  Collins,  Network,  Transcrip- tions. Minimum  salary  thirty.  Box  280, 
BROADCASTING. 

New  Bread  Promoted 

WARD  BAKING  Co.,  New  York,  is 
introducing  a  new  product,  Home- 

like Style  Bread,  in  the  New  York 
and  Boston  markets.  Company  will 
use  one-minute  spot  announcements 
from  8  to  12  times  weekly  in  New 
York  on  WNEW,  WHN,  WMCA, 
WINS;  in  Jersey  City  on  WAAT, 
and  on  two  Boston  stations  as  yet 
unselected.  For  its  Devil's  Food 
sandwich.  Ward  plans  to  place  one- 
minute  live  announcements  on  sta- 

tions in  Boston,  Providence,  Pitts- 
burgh, Cleveland,  Youngstown,  St. 

Louis,  Baltimore,  Birmingham  and 
Jacksonville.  Agency  is  Sherman  K. 
Ellis  &  Co.,  New  York. 

Cosmetics  Plans 

IRRESISTIBLE  Inc.,  Jersey  City 
(cosmetics),  is  considering  spot 
chain  break  announcements  in 
about  15  markets.  Redfield-John- 
stone.  New  York,  is  agency. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 

We  are  at  your  service  to — 
1.  REGRIND  your  present 

crystal  to  higher  new frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less holder)  ....  $22.50 

3.  NEW  CRYSTAL fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

[VICE 

1 24  Jackson  Ave. 
University  Park,  Md. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wasli.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   BIdg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Qfflea: 7IS4  Main  St. Kansu  City,  M*. 
Crossroadi  of 
the  World 

Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen   BIdg.  •  WASH..   D.  C.  •  NA.  6718 
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Radio  to  Promote 

Unemployed  Drive 
Nationwide  Registration  for 
Available  Help  Arranged 
WITH  broadcasting  scheduled  to 
play  an  important  promotional  role, 
Federal  Security  Administrator 
Paul  V.  McNutt  last  Friday  an- 

nounced the  March  15  opening  of  a 
nationwide  registration  of  unem- 

ployed workers  as  part  of  the  na- 
tional defense  effort. 

An  appeal  to  register  with  his 
local  branch  of  the  U.  S.  Employ- 

ment Service  is  being  made  to  every 
unemployed  worker  in  the  country 
who  may  be  available  for  work  or 
training  in  defense  jobs,  as  well  as 
to  every  person  with  an  urgently 
needed  skill  which  is  not  being  used 
to  best  advantage  in  his  present 
job. 

According  to  early  announce- 
ments concerning  the  drive,  which 

is  hoped  to  bring  1,500,000  new 
registrations  between  March  15  and 
April  15,  both  local  stations  and 
national  networks  will  cooperate  in 
urging  unemployed  workers  to 
make  known  their  availability  for 
defense  jobs  through  the  U.  S.  Em- 

ployment Service. 

Shortage  of  Labor 

Mr.  McNutt  stated  that  the  cam- 
paign is  being  undertaken  to  pre- 

pare for  the  greatly  increased  de- 
mand for  defense  workers  expected 

in  coming  months,  as  well  as  to 
meet  growing  shortages  of  skilled 
labor  in  certain  occupations  in  the 
aircraft,  shipbuilding  and  machine 
shops  and  machine  tool  industries. 

Although  the  registration  cam- 
paign will  be  national  in  scope,  co- 

ordinated through  the  Social  Se- 
curity Board,  which  supervises  the 

U.  S.  Employment  Service,  Chair- 
man Arthur  J.  Altmeyer,  of  the 

Social  Security  Board,  emphasized 
that  local  areas  and  states  would 
function  at  the  heart  of  the  plan. 
He  said  transcribed  five-minute  an- 

nouncements in  the  form  of  brief 
speeches  by  defense  officials  had 
been  sent  to  700  stations  all  over 
the  country.  It  was  suggested  that 
these  be  used  in  conjunction  with 
locally  produced  quarter-hour  pro- 

grams playing  up  tkc  local  angle 
of  the  defense  employment  situa- 

tion. In  addition,  specially  written 
scripts  are  available  upon  request. 

Tying  in.  directly  with  the  regis- 
tration drive,  CBS  last  Saturday 

started  the  new  Jobs  &  Defense 
series,  with  Eric  Sevareid,  CBS 
Washington  correspondent,  inter- 

viewing Federal  defense  officials. 
The  series  will  be  heard  Saturdays, 
12:45-1  p.m.  Other  programs,  both 
dramatic  and  interview,  are  being 
arranged  with  MBS  and  NBC,  it 
was  understood. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Do  You  Ever  Get  Sued  by  ASCAP,  Doc?" 

IMPROVING  RADIO  SURVEYS 

Method  Is  Developed  of  Getting  a  Fair  Sample; 

 Foreign  Language  Programs  Analyzed  

Demurrer  Sustained 
LOS  ANGELES  Superior  Court  has 
sustained  a  demurrer  to  the  action  of 
KGFJ,  that  city,  which  sought  a  re- 
.straining  order  against  AFRA,  Local 
40,  IBEW  and  Central  Labor  Council. 
KGFJ,  placed  on  the  anfair  list  by 
union  groups,  claimed  its  advertisers 
were  threatened  with  secondary  pick- 
eting. 

By  DR.  PAUL  LAZARSFELD 
Director  of  Radio  Research 

Columbia  University 
DURING  THE  LAST  YEAR,  the 
Office  of  Radio  Research  has  been 
increasingly  interested  in  improv- 

ing current  methods  of  station  sur- 
veys. A  number  of  studies  have 

been  made  which  will  appear  late 
this  spring  in  a  publication  by 
Duell,  Sloan  &  Pearce  titled  Radio 
Research,  19.il. 

Earlier  observations  made  it 
clear  that  station  surveys  usually 
neglect  the  smaller  stations,  which 
are  not  as  likely  to  reply  to  ques- 

tionnaires as  the  large  stations  with 
their  more  extensive  personnel. 
Therefore  a  sampling  device  was 
developed  in  an  effort  to  counter- 

act this  overemphasis  on  larger  sta- 
tions. The  850  stations  operating  in 

this  country  were  divided  into  11 
comparable  groups.  For  example,  a 
radio  station  in  a  large  Midwest 
city,  operating  with  low  power,  was 
matched  with  a  similar  station  in 
each  of  the  other  10  samples.  In  this 
way,  11  microcosms  were  created, 
each  representative  of  the  whole countj?y. 

Sampling  Procedure 

It  is  obviously  easier  to  get  com- 
plete returns  from  75  or  150  sta- 

tions than  from  850  stations.  A  first 
test  was  made  Dec.  4,  1940  when 
a  questionnaire  was  sent  out  to 
each  station  in  two  samples  to  find 
cKut  what  programs  they  had  on  at 
a  specific  time  of  the  day.  Ninety- 
two  per  cent  of  the  stations  an- 

swered the  questionnaire,  some  of 
them  after  two  follow-up  letters 
had  been  written.  The  few  stations 
which  did  not  reply  were  replaced 
by  matched  stations  in  other  sam- 

ples, so  that  it  is  now  possible  to 
see  exactly  what  programs  were 
being  broadcast  at  the  times  stud- ied. 
Thus  the  sampling  procedure 

proved  a  success  and  from  now  on 
it  will  be  much  easier  to  get  specific 
information  representative  of  the 
entire  industry  and,  in  particular, 
information  on  small  stations  will 
not  be  so  scarce  as  it  has  been  so 
far. 

As  a  next  step  in  this  program, 
the  problem  of  foreign  language 
programs  was  tackled.  These  pro- 

grams appear  most  frequently  on 
non-affiliated  stations.  Those  sta- 

tions which  broadcast  more  than 
six  hours  of  a  specific  foreign  lan- 

guage program  were  surveyed,  and 
some  800-odd  hours  of  foreign  lan- 

guage programs  were  studied  dur- 
ing the  week  Feb.  13-19.  The  most 

frequently  broadcast  foreign  lan- 
guage was  Italian,  then  Polish,  then 

Spanish. Program  Policies 
There  are  very  characteristic  dif- 

ferences in  the  program  policies  of 
the  various  language  groups.  Mu- 

sic programs,  of  course,  are  pre- valent in  all  languages,  just  as  they 
are  on  current  American  programs. 
On  German  programs,  however, 
music  is  most  prevalent,  primarily 
at  the  expense  of  news  programs, 
which  occur  hardly  at  all  in  the 
German  language. 

The  Polish  programs  have  more 
news  programs  than  any  other  lan- 

guage group.  Dramatic  programs 
are  definitely  less  frequent  on  for- 

eign-language programs,  compared 
with  regular  American  programs, 
except  for  Italian  programs,  where 
there  are  a  considerable  number  of 
serial  dramatisations,  about  half  of 
which  are  set  in  Italy. 

There  are  very  few  non-commer- 
cial programs  in  foreign  languages, 

and  the  amount  of  advertising  done 
on  these  stations  is  very  great.  Pro- 

grams are  not  infrequent  in  which 
more  time  is  devoted  to  advertising 
than  to  the  program  material, 

proper. The  news  programs  obviously 
serve  the  purpose  of  complementing 
the  American  news  programs  in  re- 

gard to  news  of  the  old  country  in 
each  specific  listening  group. 
Whereas  on  regular  American  pro- 

grams foreign  and  domestic  news 
during  this  week  balanced  about 
one  to  one,  the  foreign  news  items 
on  these  foreign  language  programs 
exceeded  domestic  news  in  the  ratio of  4  to  1. 

Propaganda  Barred 

Very  few  specific  political  refer- 
ences were  found  in  these  programs. 

Quite  often  the  announcer  states 
explicitly  that  the  program  is  not 
open  for  any  kind  of  propaganda. 
The  commercial  announcements,  of 
course,  make  very  strong  appeals 

CANADA  STATIONS 

HELP  FUND  DRIVE 

AS  THEIR  contribution  to  the 
United  War  Service's  $5,500,000 
campaign  starting  March  24,  Can- adian broadcasters  have  arranged 

many  programs,  numerous  pre- 
campaign  flashes  and  announce- ments, and  recorded  talks.  While 
it  is  understood  other  media  are 

being  paid  for  most  of  the  cam- 
paign advertising,  broadcasting  sta- tions are  donating  their  time.  The 

campaign  broadcasts  are  expected 
to  start  March  23  with  a  broadcast 
by  Queen  Elizabeth  from  London, 
to  be  followed  by  other  speakers 
from  England  including  Anthony 
Eden;  Lieut.  Gen.  A.  G.  McNaugh- 
ton,  Canadian  commander  in  Great 
Britain,  and  J.  B.  Priestley.  The 
best  Canadian  sustaining  programs 
will  be  used  for  the  campaign, 
and  special  talks  will  be  recorded 
and  distributed  to  all  stations. 

The  broadcasts  have  been  ar- 
ranged by  the  Canadian  Broadcast- 

ing Corp.  and  the  private  stations 
through  the  Canadian  Assn.  of 
Broadcasters.  All  programs  will  be 
fed  to  all  Canadian  stations,  irre- 

spective of  whether  or  not  they  are 
customarily  on  the  CBC  networks. 
The  campaign  is  to  raise  money  for 
all  war  organizations  except  the 
Canadian  Red  Cross,  includes  the 
Canadian  Legion,  YMCA,  YWCA, 
Salvation  Army,  Knights  of  Co- 

lumbus, Imperial  Order  Daughters 
of  the  Empire. 

Other  wartime  campaigns  sched- 
uled for  participation  this  spring 

and  summer  are  those  of  the  Ca- 
nadian Red  Cross  and  the  Canadian 

government's  third  war  loan. 

Spots  for  Packer PLANKINTON  PACKING  Co., 
Milwaukee,  has  extended  its  pre- 
Easter  campaign  to  14  stations  in 
Wisconsin  and  Michigan.  After 
Easter  the  firm  will  continue  indefi- 

nitely on  WTMJ  and  WISN,  Mil- 
waukee, using  early  morning  an- nouncements on  WTMJ  as  in  the 

last  three  years  and  a  sliding  8- 
per-week  announcement  schedule  on 
WISN.  Agency  is  Cramer-Krasselt 
Co.,  Milwaukee.  Holland  Engle  is 
radio  director  of  the  agency. 

to  the  national  feelings  of  the  audi- 
ence, this  obviously  being  their 

main  selling  point.  On  the  average, 
about  half  the  announcements  have 
some  kind  of  national  appeal  with 
the  Lithuanian  and  German  pro- 

grams having  most  of  them,  and 
Jewish  and  Italian  programs  hav- 

ing least. 
After  this  foreign  language  ma- 

terial is  analyzed,  the  Office  of  Ra- dio Research  will  turn  to  further 
comparisons.  The  question  of  dif- 

ferences in  musical  programs  be- 
tween small  and  affiliated  stations 

is  of  timely  interest.  The  educa- 
tional possibilities  on  these  small 

stations  will  be  studied  because  they 
appeal  to  a  group  of  the  popula- lation  which  could  most  benefit  from 
education  over  the  air. 

Also  the  general  sales  effect  of 
advertising  on  small  stations,  in 
proportion  to  the  cost  of  t'me  on 
these  stations,  will  be  studied  to 
make  the  best  of  the  new  sampling 
procedure  which  permits  a  better 
and  less  expensive  survey  method, 
of  cross-tabulating  sections  through 
the  whole  station  system  of  this 
country. 
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LEO  STORE'S,  Cincinnati  (auto 
accessory  dealer),  is  sponsoring  play- 
by-play  descriptions  via  wire  of  the 
Cincinnati  Red's  spring  training  base- ball games  on  WSAI,  Cincinnati. 
Dewey  Long,  WSAI  general  manager, 
flew  "to  New  York  to  arrange  with several  sponsors  of  afternoon  pro- 

grams on  the  station  to  shift  their 
broadcasts  via  transcription  thus  clear- 

ing time  for  the  baseball  broadcasts. 
Dick  Bray,  WSAI  sportscaster,  is 
handling  the  games  with  the  assistance 
of  Roger  Baker.  Contract  was  ar- 

ranged by  George  Moore,  of  the  sales 
staff,  as  part  of  a  52-week  campaign. 

ROUNDY,  PECKHAM  &  DEXTER 
Co.,  Milwaukee  (wholesale  grocers), 
on  March  6  started  a  varying  schedule 
of  spot  announcements  promoting  its 
canned  goods,  flour  and  coffee  on 
WISN,  WEMP.  WTM.T,  Milwaukee, 
and  WHBL,  Sheboygan,  Wis.  Con- 

tracts are  for  approximately  101  an- nouncements to  be  run  from  March  6 
through  May  30  and  from  Oct.  2 
through  Dec.  5.  Agency  is  Hoffman 
&  York,  Milwaukee. 

EDNA  LAUE,  Chicago  (cosmetics), 
on  March  5  started  a  weeldy  quarter- 
hour  program  WMsfters  of  Hollyicood, 
conducted  by  Marian  Whitney,  on 
WEDC,  Chicago.  Contract  is  for  13 
weeks.  Sehl  Adv.  Agency,  Chicago, 
handles  the  account. 

SOCONY- VACUUM  Corp.,  New  York 
(Mobiloil),  on  March  17  started  a 
52-week  schedule  of  12-weekly  quar- 

ter-hour news  broadcasts  on  WBBM, 
Chicago.  Agency  is  J.  Stirling  Getchell 
Inc.,  Chicago. 
WALTER  N.  BOYSBN  Co.,  Oakland, 
Cal.  (paint  and  oil),  on  March  15 
started  a  spring  radio  campaign  in  the 
San  Francisco  Bay  area,  using  a  se- 

ries of  spot  announcements  on  KPO, 
KSFO,  KFRC.  Agency  is  Emil  Rein- 
hardt  Adv.  Agency,  Oakland. 

ANFO  MFG.  Co.,  Oakland,  Cal. 
( Snail-Foil ) ,  recently  started  a  52- 
week  campaign,  using  announcements 
twice  weekly  on  KPO  and  once  weekly 
on  KSFO,  San  Francisco.  Agency  is 
Emil  Reinhardt  Adv.  Agency,  Oak- 

land, Cal. 

CALIFORNIA  CHEMICAL  SPRAY 
Corp..  Richmond,  Cal.  (insecticides), 
on  March  1  started  a  campaign  using 
a  series  of  spot  announcements  on 
KPO,  San  Francisco,  and  a  weekly 
participation  in  Opal  Scarborough's Garden  Chth  of  the  Air  on  KECA,  Los 
Angeles.  Agency  is  Long  Adv.  Serv- 

ice, San  Jose,  Cal. 

GRAVEM-INGLIS  BAKING  Co., 
Stockton,  Cal.  (Vitamin  B  Bread), 
recently  started  sponsorship  of  the 
transcribed  Superman  series  thrice- 
weekly  on  KYOS,  Merced;  KWG, 
Stockton,  and  KTRB,  Modesto,  Cal. 
Agency  is  Sidney  Garfinkel  Adv. 
Agency,  San  Francisco. 

Writer's  Delight 

HAYNES  Corp.,  Los  An- 
geles (printer),  new  to  radio 

and  placing  direct,  has  started 
a  weekly  quarter-hour  pro- 

gram, Author's  News  Digest, on  KMPC,  Beverly  HillsvCal. 
Contract  is  for  13  weeks, 
ending  May  25.  A  service  di- rected to  new  and  ambitious 
writers,  the  program  includes 
copyright  and  other  pertinent 
information. 

DODGE  DIVISION  of  Chrysler 
Corp..  Chicago,  on  March  10  started 
a  thrice-weekly  10-minute  musical 
program  The  Old  Refrains  on  AVBBM, 
Chicago.  Programs  feature  Fran  Al- 

lison, vocalist,  and  Freddie  Witmer, 
pianist.  Agency  is  Ruthraulf  &  Ryan, Chicago. 

PETER  HAND  BREWERY  Co., 
Chicago  (Meister  Brau  Beer),  on 
March  1  started  a  nine-wef^k  schedule 
of  weekly  five-minute  transcribed  pro- 

grams on  WBBM,  Chicago.  Agency 
is  Mitchell-Faust  Adv.  Co.,  Chicago. 

REID,  MURDOCH  &  Co.,  Chicago 
(Monarch  coffee),  consistent  users  of 
radio,  in  a  three-week  series  ending 
May  20,  is  sponsoring  participation  five 
times  weekly  in  Mildred  Van's  House Party  on  KECA,  Los  Angeles.  Firm 
also  sponsors  a  twice-weekly  half-hour Man  on  the  Street,  on  KFAC,  that 
cit.v.  In  addition,  35  spot  announce- ments are  used  weekly  on  that  station 
and  45  per  week  on  KIEV,  Glendale, 
Cal.  W.  B.  Ross  &  Associates,  Los 
Angeles,  has  the  Coast  account. 

SEABOARD  FINANCE  Co.,  Los  An- 
geles, to  advertise  opening  of  ofiices  in 

Seattle  is  sponsoring  nightly  quarter- hour  newscasts  on  KJR,  as  well  as  70 
time  signal  announcements  weekly  on 
KRSC,  and  21  spot  announcements  per 
week  on  KIRO.  For  a  similar  event 
in  Portland,  the  firm  is  using  120 
time  signal  announcements  weekly  on 
KW^J.J,  and  daily  spots  on  KEX  and 
KGW.  As  part  of  its  California  sched- 

ule, quarter-hour  newscasts  are  being 
sponsored  on  three  stations,  KPO 
KGO  KFI.  Smith  &  Bull  Adv.,  Los 
Angeles,  has  the  account. 
SCHABER  CAFETERIA  Co.,  Los 
Angeles,  new  to  radio,  is  sponsoring 
an  early  morning  Sunday  newscast, 
Bol)  Garred  Reporting,  on  KNX,  Hol- 

lywood. Agency  is  W.  Austin  Camp- bell Co.,  Los  Angeles. 

BAITER  &  BLACK,  Toronto  (Velure 
hanci  lotion),  on  March  10  started  a 
test  campaign  of  13  spot  announce- ments on  CHNS,  Halifax;  CHS.I,  St. 
.John,  N.  B. ;  CKCW,  Moncton,  N.  B. 
Account  was  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 
STANDARD  BEVERAGES,  San 
Francisco  (Par-T-Pak),  recently 
started  participation  in  Hoiiseivive's Protective  Leaf/iie.  conducted  by  Galen 
Drake  on  KSFO,  San  Francisco. 
Agency  is  Emil  Reinhardt  Adv. 
Agency,  Oakland,  Cal. 

ARIZONA'S  FIRST  STATION First  on  the  dial "First  with  listeners 
First  in  results .  for  advertisers 

AFFILIATE  STATION  WIS  CHICAGO 

JOHN  BLAIR  &  COMPANY 

announces  the  election  of 

QALE  BLOCKI,  Jr. 

as  Vice  President 

Mr.  Block!  will  continue  to  direct  account-contact 

in  the  Chicago  office 

CHICAGO 
520  N.  Michigan  Ave. 
superior  8659 

NEW  YORK 
341  Madison  Ave. 
Murray  Hill  9-6084 

DETROIT 
New  Center  BIdg. 
Madison  7889 

ST.  LOUIS 
349  Paul  Brown  Bldg. 
Chestnut  5688 

LOS  ANGELES 
Chamber  of  Comm.  BIdg. 
Prospect  3584 

SAN  FRANCISCO 
608  Russ  Building 
Douglas  3188 

mm  /«THAT  WINS^ 

POPULAR 

Sail  Lake  City 
National  Representative: 
JOHN  BLAIR  &  CO. 
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50,000  WATTS 

MiNNEAPOLIS- 

ST.  PAUL 

CBS  . 

LaSALLE  WOOL  Co..  Chicago  (Goat- 
skin Rugs),  is  currently  running  a 

13-weok  scliedule  of  12-weekly  one- 
minute  announcements  on  WIND, 
Gary,  Intl.  Agency  is  Robert  Kalm 
&  Assoc.,  Chicago.  Kass  Credit  Clothi- 

ers, Chicago  (men  and  women's  cloth- ing), thru  t).  Weiss  Agency,  same 
city,  on  ̂ Nlarch  3  started  a  13-week 
schedule  of  six-weekly  quarter-hour Boh  Atcher  Shows  on  WIND. 

PACKARD  MINICAM  CAMERA, 
Chicago  (cameras  and  carrying  cases), 
on  March  1  started  a  schedule  of  un- 

determined length  of  daily  participat- 
ing announcements  on  WDZ,  Tuscola, 

111.  Agency  is  Henry  Handelsman  Jr. 
Co.,  Chicago. 

QUAKER  OATS  Co.,  Peterborough, 
Out.  (cereals),  on  March  10  started 
Little  Orphan  Annie  quarter-hour 
transcriptions  five  times  weekly  on 
CBL.  Toronto;  CBO.  Ottawa;  CBM, 
:Montreal  :  CBA,  Sackville,  N.  B. ; 
CKY,  Winnipeg;  CFCN.  Calgary, 
Alta.;  CFRN,  Edmonton.  Alta. ; 
CFQC,  Saskatoon,  Sask. ;  CKCK.  Re- 
gina,  Sask. ;  CKWX,  Vancouver,  B.  C. 
Account  was  placed  by  Lord  &  Thomas 
of  Canada,  Toronto. 

BENJAMIN  MOORE  &  Co.,  Toronto 
(paints),  has  started  five-minute  tran- 

scribed talks  twice-weekly  on  six  Ca- nadian stations.  Account  was  placed  by 
E.  W.  Reynolds  &  Co.,  Toronto. 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (E  Z  Cut  Ham),  on  May  12  starts 
five-weekly  one-minute  participations 
in  the  Miuthd  Deane  program  on 
AVOR.  New  York.  Agency  is  Henri, 
Hurst  &  McDonald.  Chicago. 
HOOK  DRUGS  Inc..  Indiana  (chain 
store),  new  to  radio,  is  currently  spon- 

soring six-weekly  one-hour  early  morn- 
ing programs  on  WIRE,  Indianapolis. 

Contract  is  for  52  weeks. 

RADIO  REALTY  Co..  Hollywood 
(  real  estate  ) .  new  to  radio,  has  started 
sponsoring  a  weekly  quarter-hour  pro- 

gram. Mr.  d  Mrs.  on  KMPC.  Bev- 
erly Hills,  Cal.  Approved  by  the  South- 
ern California  Realty  Board,  contract 

is  for  30  weeks,  ending  Nov.  ]fi.  The 
lirogram  features  Mr.  and  Mrs.  J. 
Charles  Davis  II,  who  weekly  discuss 
a  particular  home  for  sale  and  meth- 

ods for  acquiring  it.  Agency  is  Schuy- 
ler Syndicate  Service,  Los  Angeles. 

SWIFT  &  Co..  Chicago  (Vigoro,  vita- 
min plant  food),  during  the  week  of 

March  3  started  a  five-week  varying 
schedule  of  one-minute  transcribed  an- 

nouncements on  WMAQ,  WC^FL  and 
WJJD,  Chicago.  Agency  is  J.  Walter 
Thompson  Co.,  Chicago. 

PACIFIC  GUANO  Co.,  Los  Angeles 
(fertilizer),  seasonal  users  of  radio, 
in  a  13-week  spring  campaign  ending 
May  10,  is  sponsoring  a  weekly  quar- 

ter-hour commentary  program.  PJant- 
ly  Speaking,  on  KFWB,  Hollywood, 
John  Vosburg,  horticultui-ist,  is  com- 

mentator. Agency  is  W.  Austin  Camp- 
bell Co.,  Los  Angeles. 

MYRON  J. 

BENNETT 
mMBmmie 
WE  news 

Farm  Population 
(Continued  from  page  20) 

riety  of  locations,  ranging  from  iso- 
lated nonfarm  homes  in  the  open 

country  to  unincorporated  areas 
suburban  to  a  large  city.  Further- 

more, as  between  one  section  of  the 
country  and  another,  this  group  is 
much  less  uniform  in  its  general 
makeup  than  either  the  urban  pop- 

ulation or  the  rural-farm. 
In  some  States  the  rural-nonfarm 

population  consists  mainly  of  the 
inhabitants  of  small  manufacturing 
villages  or  of  unincorporated  subur- 

ban areas;  in  other  States  it  may 
consist  mainly  of  persons  living  in 
mining  settlements;  and  in  still 
other  States,  especially  the  agricul- 

tural States,  it  is  made  up  largely 
of  the  inhabitants  of  small  trade 
centers. 

The  rural-nonfarm  population  is 
sometimes  referred  to  as  the  "vil- 

lage" population,  though  barely  one- third  of  the  1940  total  lived  in  the 
13,000-odd  rural  incorporated 
places,  and  certainly  not  more  than 
another  third  lived  in  unincor- 

porated villages  and  unincorporated 
suburban  areas. 

The  figures  presented  in  the  ac- 
companying table  for  the  total  rural 

population  are  final  figures  based 
on  the  official  count.  The  classifica- 

tion as  farm  or  nonfarm  is  based 
on  a  preliminary  tabulation  of  a 
5%  cross-section  of  the  census  re- 

turns, and  is  subject  to  slight 
change  when  the  complete  tabu- 

lations become  available. 

C.  H.  BAKER  &  Co.,  Los  Angeles 
(chain  shoe  stores),  in  a  26-week 
campaign  ending  Sept.  20,  is  using 
five  singing  spot  announcements  weekly 
on  KECA,  that  city.  Firm  also  spon- 

sors local  participation  in  the  Mutual 
Network  program.  Personalities  in  the 
News,  featuring  Dorothy  Thompson 
as  commentator,  on  KHJ,  Los  Angeles. 
Sidney  Garfinkel  Adv.  Agency,  Los 
Angeles,  has  the  account. 

REAL  ESTATE  FOUNDATION, 
Los  Angeles  (business  properties), 
with  offices  in  11  western  States,  and 
new  to  radio,  in  a  13-week  test  cam- 

paign started  March  9  is  sponsoring 
a  weekly  quarter-hour  economics  talk, 
Today's  Business,  on  KMPC,  Beverly 
Hills,  Cal.  Agency  is  Glasser-Gailey 
&  Co.,  Los  Angeles.  Fred  Jones  is  ac- count executive. 

BAUKHAGE  ELECTED 

BY  RADIO  NEWSMEIS 

H.  R.  BAUKHAGE,  NBC  Wash- 
ington commentator  and  Western 

Newspaper  Union  columnist,  was 
unanimously  elected  March  11  as 

Mr.  Baukhage          Mr.  Warner 

president  of  the  Radio  Correspon- 
dents Assn.  for  1941-42.  He  suc- 

ceeds Albert  Warner  of  CBS. 
Other  officers  chosen  at  the  Asso- 

ciation's annual  meeting  were  Fred 
Morrison,  Transradio  Press,  vice- 
president;  Stephen  McCormick, 
WOL-MBS,  secretary,  and  Francis 
J.  Tully  Jr.,  Yankee  Network, 
treasurer. 

The  new  officers  will  be  installed 
at  the  association's  annual  banquet 
this  spring.  The  Radio  Correspon- 

dents Assn.  was  organized  two 
years  ago  to  facilitate  the  gather- ing of  Washington  news  by  radio 
reporters. 

SUMNER  RHUBARB  GROWERS 
ASSN.,  Seattle,  recently  started  a  ra- 

dio campaign  on  three  California  sta- 
tions, using  participations  in  home  eco- nomics programs  several  times  weekly 

on  KSFO  KFRC  KFBK.  Copy  is  also 
being  used  in  six  newspapers.  Agency 
is  Brewer-Weeks  Adv.  Agency,  San Francisco. 

BANK  OF  AMERICA  National  Trust 
&  Saving  Assn.,  San  Francisco 
(chain),  recently  added  KFRC,  San 
Francisco,  and  KH.T,  Los  Angeles,  to 
the  list  of  California  stations  carrying 
its  announcement  campaign  [Broad- casting, March  3].  Agency  is  Charles 
R.  Stuart,  San  Francisco. 

PUBLIC  SERVICE  Transportation 
Comjianies  of  N.  .7.  started  March  8 
sponsorship  of  two  Saturday  morning 
programs  on  WOR,  New  York.  Pro- 

grams are  Did  You  Know,  quiz  on  lit- tle known  facts  of  New  Jersey,  and 
Time  to  Muse,  music  and  poetry. 

HEDDA  HOPPER,  who  conducts  the 
California  Fruit  Growers  Exchange 
program  thrice-weekly  on  CBS,  has 
been  signed  by  the  Roach  Studios  to 
make  six  one-reel  film  shorts  a  year 
titled  as  her  broadcasts  "Hedda  Hop- 

per's Hollywood".  The  shorts  will  fea- ture news  and  highlights  of  Holly- 
wood. 1  w 
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Quiimlets 

Al-haak^  'tis  enough  to  make  the  Swami's  head  swim.  He  sees  not  one 

survey  .  .  .  but  five !  And,  miracle  of  miracles,  five  surveys  with  but  a  single 

thought.  Waka,  such  wonders  come  only  with  the  grace  of  Allah. 

Dear  reader,  would  you,  too,  know  the  amazing  truths  that  the  Swami  un- 

folds? Then  gaze  deeply  .  .  . 

Transcription  Firm  Survey:  1,000  national  advertisers 

and  agenq^  executives  selected  at  random  from  Mc- 

Kittrick's.  BROADCASTING  received  nearly  as  many  votes 
as  choices  two,  three,  four,  five  and  six  combined.* 

West  Coast  Station  Survey:  Agency  men  coast  to  coast 
asked  which  of  12  advertising  trade  publications  are 
best  bets  for  station  promotion.  BROADCASTING  voted 

no.  1.* 

Station  Representative  Survey:  Agency  executives 
were  asked  which  of  three  leading  advertising  trade 

publications  carrying  this  representative's  ad  was  best 
read.  BROADCASTING  tops  again.* 

Midwest  Station  Survey:  Top-flight  agency  radio  exec- 
utives were  asked  in  which  of  seven  advertising  trade 

papers  ""our  ads  would  be  seen  by  you."  BROADCASTING 

led  the  field.* 

Eastern  Stations  Survey:  i60  agency  executives  were 

asked  which  publications  they  would  use  if  they  were 

buying  trade  paper  space  for  a  station.  Nine  trade 

magazines  listed.  BROADCASTING  way  on  top.* 

*  The  Swami  will  show  you  more,  too. 
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Types  of  Insurance  Handled  by  Stations 

Are  Analysed  in  Survey  Made  for  NAB 

BIBLE  PREMIUM  SETS 

NEW  HIGH  IN  RETURNS 

FOR  RADIO  ADVERTISER 

Pulls  Box  Tops  by  Thousands; 
Low  15c  Cost  Cited  as  Success  Factor 

No  best  seller — not  even  "Gone  With 
the  Wind" — ever  approached  the popularity  of  the  Bible,  which  sells 
12  million  copies  a  year!  More  than 
one  big:  radio  advertiser  has  demon- 

strated that  this  popularity  makes 
the  Bible  an  ideal  premium — univer- 

sal in  appeal,  always  in  perfect 
taste,  a  frequently  used,  life-long 
reminder  of  your  product. 
Best  bet  has  been  this  full-size,  768- 
page  Bible,  bound  in  semi-flexible 
embossed  black  Kraft,  with  gilt- 
stamped,  extended  covers — and  a 
cost  to  you  of  only  15c.  It  will  pull 
— no  question  about  it.  Send  for  a 
sample  and  judge  for  yourself. 

Address  Dept.  B-17 

THE  WORLD  PUBLISHING  COMPANY 
2231  W.  DOlh  STRECT  •  CLEVELAND,  OHIO 

COLLECTED  in  conjunction  with 
its  study  of  types  of  insurance  held 
by  radio  stations,  looking  toward 
standardization  of  insurance  poli- 

cies and  risks  covered  for  broadcast 
stations  specifically,  Roger  W. 
Clipp,  general  manager  of  WFIL, 
Philadelphia,  and  chairman  of  the 
NAB  Insurance  Committee,  has  re- 

leased a  summary  of  answers  re- 
ceived to  the  insurance  question- 

naire mailed  last  Oct.  25  to  NAB 
member-stations. 

Pending  receipt  of  comments  on 
the  preliminary  summary,  Chair- 

man Clipp  indicated  that  a  meeting 
of  the  insurance  committee  has 
been  tentatively  set  for  March  24, 
The  October  questionnaire  cov- 

ered questions  on  52  different  types 
of  broadcast  station  insurance.  The 
summary,  based  on  225  question- 

naires returned,  indicated  percent- 
ages ranging  from  94.2%  of  the  re- 

porting stations  carrying  work- 
men's compensation  to  1.82%  carry- 

ing check-room  insurance. 
The  analysis  showed  that  88.3% 

of  the  225  reporting  stations  car- 
ried fire  and  lightning  insurance  on 

all  property;  6.3%  carried  insur- 
ance to  cover  loss  of  income  from 

interruption  due  to  mechanical  fail- 
ure; 44.2%,  destruction  of  records, 

including  musical  and  program  re- 
cordings; 26.6%,  burglary  and 

theft;  59.4%,  "all  risks"  on  broad- 
casting towers;  18%,  "all  risks"  use 

and  occupancy  on  towers;  8.9%,  li- 
bel and  slander;  2.4%,  copyright  in- 

fringement; 19.4%,  water  damage; 
14.8%,  aviation,  covering  all  lia- 

bility and  loss  or  damage  to  equip- 
ment during  broadcast  from  planes ; 

56.1%,  group,  life,  accident  or 
health;  6.4%,  house  musicians'  in- struments. 

With  71.7%  of  the  stations  indi- 
cating that  they  operated  automo- 

biles in  connection  with  their  busi- 
ness, 84.1%  of  them  held  fire  and 

theft  insurance,  including  compre- 
hensive coverage;  66.3%,  collision 

damage  to  own  car;  92.8%,  lia- 
bility for  bodily  injuries;  92.2%,  li- 

ability for  damage  to  property  of 
others;  77.2%,  contingent  liability 
to  cover  automobiles  belonging  to 
employes  using  their  own  cars  for 
business  purposes. 

Rit  Placing  in  West 
KIT  PRODUCTS  Corp.,  Chicago 
(Tints  &  Dyes),  on  March  10 
started  a  schedule  of  aproximately 
thrice-daily  one-minute  transcribed 
announcements  on  KDYL,  Salt 
Lake  City,  and  KLO,  Ogden,  Utah. 
Stations  will  be  added  through  the 
balance  of  March  and  during  April 
as  time  becomes  available.  Already 
on  the  schedule  are  WOAI  and 
KTSA,  San  Antonio;  KTRH  and 
KPRC,  Houston;  WFAA  and 
KRLD,  Dallas;  WBAP,  Fort 
Worth.  Contracts  are  for  13  weeks. 
Agency  is  Earl  Ludgin  Inc.,  Chi- cago. 

NEWS  commentaries  by  John  B.  Kennedy, 
heard  9:30-9:35  p.m.  across  the  board  on 
NBC-Blue,  will  be  heard  on  Thursdays 
and  Saturdays  only  after  March  22.  Spon- sors using  the  period  ending  at  10  p.m. 
will  pick  up  the  five-minute  periods. 

Horses  Choices 

RODEO  HORSES  prefer  BMI 
music  to  ASCAP  tunes,  ac- 

cording to  Ed  Lally,  program 
director  of  WBAP-KGKO, 
Fort  Worth,  and  musical  di- 

rector of  the  45th  Southwest- 
ern Exposition  and  Fat  Stock 

Show  held  March  7-16  in  Fort 
Worth.  The  stations  are 
carrying  daily  a  2% -hour 
rodeo  show,  with  trick  and 
fancy  riding  done  to  the  ac- 

companiment of  more  than  75 
BMI  and  affiliated  tunes. 
Favorites  of  the  steeds  to  all 

appearances  were  Tschaikow- 
sky's  "Dance  of  the  Flow- 

ers", "Perfidia",  "Jeannie 
With  the  Light  Brown  Hair" 
and  a  swing  version  of  "Lit- 

tle Brown  Jug". 

La  Palina  Spots 

CONGRESS  CIGAR  Co.,  Newark, 
will  again  sponsor  in  the  interest  of 
La  Palina  cigars  the  baseball 
broadcasts  of  away-from-home 
games  of  both  the  Chicago  Cubs 
and  White  Sox  on  WIND,  Gary. 
Company  is  also  sponsoring  a  10- 
minute  news  program  thrice-weekly 
on  WCPO,  Cincinnati;  Paul  Wil- 

liams' quarter-hour  Sports  Parade 
thrice- weekly  on  WWJ,  Detroit;  a 
quarter-hour  Polish  program 
thrice-weekly  on  WMBC,  Detroit, 
and  daily  announcements  on  a 
Polish  participating  program  on 
WBNY,  Buffalo.  Marschalk  & 
Pratt,  New  York  is  agency. 

Dane  Joins  WMCA 

MAXWELL  DANE,  former  pro- 
motion manager  of  Look  magazine. 

New  York,  on  March  13  joined 
WMCA,  New  York,  as  sales  promo- 

tion manager.  Mr.  Dane  was  previ- 
ously retail  promotion  manager  of 

the  New  York  Evening  Journal,  ad- 
vertising manager  of  Stern's  De- 
partment Store,  New  York,  and  ac- 

count executive  with  Dorland  Inter- 
national, New  York. 

IN  CONNECTION  with  the  "Guesti- 
torial"  on  "Radio  and  the  Printing 
Trades"  published  in  the  March  10 
Broadcasting,  the  author,  John  D. 
Ewing,  publisher  of  the  Shreveport 
Times  and  operator  of  KWTH-KTBS, 
was  referred  to  as  the  president  of 
the  Southern  Newspapers  Assn.  Mr. 
Ewing  is  past  president  of  that  associa- 

tion, having  served  in  1939-40.  Beoad- CASTING  regrets  the  error. 

THEY  PUT  A  SPOT  before  the 
eyes  of  Keith  Higgins,  NBC-Blue 
sales  manager,  when  he  paid  a  visit 
to  WJHP,  Jacksonville,  Fla.  Fur- 

thermore, they  made  him  read  it  on 
the  air,  an  assignment  he  relished. 

More  Curtiss  Spots 
CURTISS  CANDY  Co.,  Chicago, 
now  in  the  midst  of  a  test  campaign 
of  transcribed  announcements  on 
four  stations  [Broadcasting,  Feb. 
10,  March  10],  on  March  8  added 
KTHS,  Hot  Springs  and  KARK, 
Little  Rock,  to  its  schedule.  On 
March  24  WTMJ,  Milwaukee  will 
be  included.  New  contracts,  which 
will  run  for  13  weeks,  with  strong 
possibility  for  26  weeks,  are  for 
28  to  56  transcribed  announcements 
weekly.  Products  advertised  are 
Carlton  Gum,  Baby  Ruth  and  But- 
terfinger  candy  bars.  Agency  is  C. 
L.  Miller,  Chicago. 

Lewis-Howe  Cancels 

LEWIS-HOWE  Co.,  St.  Louis,  has 
cancelled  Fame  &  Fortune  featur- 

ing: Tommy  Dorsey's  orchestra  and 
heard  Thursdays  on  NBC-Blue  at 
8:30-9  p.m.  for  Nature's  Remedy. 
Present  contract  expires  with  the 
broadcast  of  April  10.  No  reason 
for  the  action  was  given  by  Stack- 
Goble  Adv.  Agency,  Chicago,  which 
handles  the  account. 

Clothier's  Spots 

FOREMAN  &  CLARK,  Los  Ange- 
les (chain  clothier),  through  Mil- 
ton Weinberg  Adv.  Co.,  that  city, 

on  March  3  started  sponsoring 
daily  half -hour  participation  in  the 
Musical  Clock  on  WHB,  Kansas 
City.  Contract  is  for  13  weeks.  Firm 
also  is  sponsoring  a  daily  quarter- 
hour  newscast  on  three  Pacific 
Coast  stations,  KFI  KSFO  KJR, 
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Industry  Prepares 

For  Video  Hearing 

Chairman  Fly  Impressed  by 
Exhibits  Seen  During  Tour 

FOLLOWING  a  "most  construc- 
tive" two-day  inspection  of  new 

j  visual  broadcast  developments  in 
Philadelphia  and  New  York  March 
6-7,  the  FCC  has  set  the  stage  for 
the  March  20  hearing  on  proposed 
rules  and  regulations  and  technical 
standards  for  commercial  television. 
Although  only  one  appearance 

for  the  proceeding  had  been  filed  as 
Broadcasting  went  to  press  the 
day  before  the  March  15  deadline 
^that  of  John  W.  VanAllen,  coun- 

sel for  National  Television  System 
Committee — it  was  expected  the 
hearing  would  be  attended  by  rep- 

resentatives of  all  television  manu- 
facturers and  broadcasters. 

Fly  Impressed 

1  The  March  20  hearing  presages 
the  first  move  of  the  FCC  to  au- 

thorize full-commercial  operation  of 
television.  Agenda  of  the  proceed- 

ing is  built  around  the  FCC's  pro- 
posed rules  and  regulations  and 

standards  of  good  engineering  prac- 
tice for  both  commercial  and  ex- 

perimental statoins,  announced  Feb. 
27  [Broadcasting,  March  3].  The 
move  toward  authorization  of  full- 
commercial  operation  of  visual 
broadcast  service  comes  just  a  year 
after  the  FCC's  rescission  of  "lim- 

ited commercial"  authorization, 
March  23,  1940. 
Commenting  on  the  television 

situation  at  his  press  conference 
last  Monday,  FCC  Chairman  James 
Lawrence  Fly  declared  that  the 
most  recent  demonstrations  wit- 

nessed by  FCC  representatives  on 
their  latest  "television  tour"  were 
quite  impressive.  Demonstrations 
included  the  Hazletine-Philco  syn- 
(chronization  pulse,  DuMont  de- 

velopments on  the  tube  color  and 
flicker  problem,  and  Bell  Labora- 

tories' experiments  on  line  struc- 
tures ranging  from  270  to  800  plus 

lines. 

Although  he  indicated  there  ap- 
peared to  be  a  definite  trend  toward 

agreement  in  the  industry  on  the 
engineering  problems  of  television, 
which  may  mean  a  relatively  brief 
hearing,  Chairman  Fly  cautioned 
that,  based  on  the  FCC's  previous 
experience,  it  is  impossible  to  know 
how  this  seeming  agreement  will 
register  at  the  hearing. 

More  Magazine  Spots 

READER'S  DIGEST  Assn.,  Chap- 
paqua,  N.  Y.,  after  extensive  an- 

nouncement tests  in  January  and 
February,  is  placing  one-minute 
disc  announcements  on  25  stations 
in  16  cities.  The  announcements 
will  start  March  26,  continuing 
for  about  two  weeks,  and  will  pro- 

mote the  April  Reader's  Digest. 
Eight  to  14  announcements  will  be 
used  on  each  station.  The  schedule 
has  not  yet  been  completed.  Agency 
lis  BBDO,  New  York. 

REP  FIRM  FOR  CAMPUS  OUTLETS 

Rate  Cards  Set  Up  by  Louis  M.  Block  Jr.  as  College 

 One  Lungers  Increase  
TO  SOLICIT  national  advertising 
for  one-watt  collegiate  stations 
heard  only  on  the  campus,  the  In- 

tercollegiate Broadcasting  Station 
Representatives,  with  offices  at  507 
Fifth  Ave.,  New  York,  has  been  or- 

ganized. Manager  is  Louis  M.  Block 
Jr.,  graduate  of  Brown  U,  where 
"one-lung"  student-operated  broad- 

casting stations  were  pioneered  in 
1933. 

Stations  at  Cornell,  Princeton, 
Brown,  Williams,  Wesleyan,  and 
Rhode  Island  State  are  accepting 
commercial  contracts  through  the 
intercollegiate  representatives,  and 
business  is  now  being  booked  for 
next  fall,  Mr.  Block  said. 

Success  Stories 

Although  advertising  is  compara- 
tively new  with  most  of  the  sta- 
tions, some  have  already  reported 

commercial  "success"  stories.  At 
Princeton,  a  local  jeweler  who  used 
two  half-hour  programs  for  a  sale 
promotion  sold  45  pieces  of  jewelry 
to  the  students  as  result  of  this  ad- 
vertising. 
At  Wesleyan,  a  local  record 

dealer  provided  the  station  with 
swing  and  classical  recordings  and 
bought  time  to  promote  the  sale  of 
records.  The  store's  student  record 
sales  soared,  according  to  the  un- 

dergraduates who  operate  the  sta- tion. National  advertisers  are  also 
using  college  stations,  it  was  said. 
The  station  at  Williams  is  carrying 
commercials   for   Barbasol,  Esso, 

and  Sanford  Ink.  Brown  U  broad- 
casts the  Esso  News  Reporter daily. 

The  intercollegiate  representa- 
tives have  issued  a  rate  card  which 

establishes  rates  for  individual  col- 
lege stations  according  to  student 

enrollment.  Half-hour  rate  for  a 
college  in  Group  A  (5,000  students 
or  more)  is  $30;  in  Group  B 
(2,500-5,000  students),  $24;  in 
Group  C  (1,000-2,500),  $18;  in 
Group  D  (under  1,000),  $12,  with 
rates  scaled  down  proportionately 
for  shorter  periods.  Frequency  dis- 

counts range  from  5%  for  15  times 
to  15%  for  75  times. 

Rates  are  not  classified  by  day- 
time or  evening  since  the  stations 

are  on  the  air  only  at  peak  listen- 
ing hours  when  most  of  the  stu- 

dents are  in  the  dorms  or  fraternity 
houses,  it  was  said.  In  most  colleges 
broadcast  time  is  in  the  late  after- 

noon from  5  to  6,  and  in  the  evening 
after  dinner  from  about  7  to  mid- 
night. 

There  are  now  about  30  colleges 
throughout  the  country  that  have 
intra-campus  stations  which  trans- 

mit programs,  in  most  cases  over 
wires  of  the  college  lighting  sys- 

tems, according  to  George  Abra- 
ham, graduate  student  at  Harvard, 

who  is  president  of  the  group. 
Latest  addition  to  the  IBS  is  sta- 

tion CURC,  Columbia  U,  which  is 
operated  by  members  of  the  college 
Radio  Club. 

Religious  Series 
HEBREW  EVANGELIZATION 
Society,  Los  Angeles  (religious), 
is  sponsoring  a  weekly  quarter- 
hour  transcribed  program,  He- 

brew-Christian Hour,  on  17  sta- 
tions and  will  add  others  to  its  list. 

Transcribed  series  is  being  cut  by 
International  Artists  Recording 
Studios  Inc.,  Hollywood,  and  fea- 

tures Dr.  A.  U.  Michelson  as  com- 
mentator. Stations  are  KFOX  KSO 

KFBI  KMO  KOL  KWJJ  KYA 
KVOS  KOIL  KFKA  WCBD  WLOL 
WLAV  WHB  WINS  WGAR 
WCAE.  Tom  Westwood  Adv.  Agen- 

cy, Los  Angeles,  has  the  account. 

Magazine  Tests 
POPULAR  SCIENCE  Publishing 
Co.,  New  York  {Popular  Science 
Monthly)  has  been  testing  one- minute  transcribed  announcements 
from  10  to  28  times  at  publication 
date  on  KGO  and  KSFO,  San  Fran- 

cisco; WFIL  and  WCAU,  Phila- 
delphia; WHK  and  WGAR,  Cleve- 

land. Publication  has  been  testing 
announcements  for  the  past  six 
months  in  various  markets  with  the 
possibility  of  mapping  a  national 
campaign.  Joseph  Katz  Co.,  New 
York,  is  agency. 

KUJ  Dedicates  1  Kw. 

SPECIAL  dedicatory  ceremonies,  in- 
cluding State  and  civic  ofEcials  as 

speakers,  were  to  mark  the  inaugura- 
tion of  the  new  1,000-watt  plant  of 

KUJ,  Walla  Walla,  Wash.,  March  16. 
The  new  transmitter  plant,  located 
three  miles  west  of  the  city,  has  a  1-K 
RC  Atransmitter  and  200-foot  Win- 
charger  tower. 

ASCAP  Found  Guilty 
{Continued  from  page  13) 

somebody  as  saying  that  there  has 
been  an  agreement  as  to  what  fines 
are  to  be  assessed.  I  take  it  that 
the  Department  of  Justice  has  not 
presumed  that  this  court  would  fine 
defendants  on  the  Department's 
recommendations." 

"No,  your  honor",  Mr.  Waters  re- 
plied. "There  merely  was  some  talk 

in  conferences  as  to  what  recom- 
mendation would  be  made  if  it  were 

asked." 

Judge  Duffy  then  assessed  the 
$750  fine  against  each  of  the  19 
member  corporations,  as  compared 
to  the  $5,000  fine  against  ASCAP. 

The  newspaper  story  referred  to 
by  Judge  Duffy  was  published  after 
the  civil  decree  had  been  entered  in 
New  York  last  month.  These  stated, 
in  effect,  that  it  had  been  agreed 
ASCAP  would  be  fined  $5,000  and 
each  of  the  defendant  corporation 
members  $1,000,  or  a  total  of 
$24,000.  The  report  of  an  agree- 

ment to  the  effect  was  seen  as  sub- 
stantiated by  the  fact  that  the 

ASCAP  defendants  had  brought 
$24,000  in  cash  with  them  to  meet 
the  fines.  When  this  was  found  in- 

sufficient, checks  were  made  out  for 
the  balance. 

W.  ATLBB  BURPEE  Co.,  Philadel- 
phia (seeds),  has  completed  its  sea- sonal radio  schedule,  which  included 

announcements  on  WBZ,  Boston,  and 
participating  programs  on  WGY, 
Schenectady ;  KDKA,  Pittsburgh ; 
WTIC,  Hartford.  The  agency  is  Flag- 

ler Adv.,  Buifalo. 

(D.P.) 
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'''  Today,  as  since  the  earliest days  of  radio,  the  name 
CLARK  on  processed  re- 

cordings is  a  symbol  of 
sterling  workmanship  and 
quality  materials.  And  to- 

day practically  every  im- 
portant transcription  pro- 

ducer is  a  CLARK  client. 
So,  today,  we  suggest  that 
if  you  are  interested  in 
quality  transcription 
processing  you  investigate 

.  CLARK. 

Phonograph  Record  C04 

{  216  High  St.  Humboidt  2-0880; 

221  N.  La  Salle  St.  Central  5275 

NOW  THEY  LOOK  LIKE  THIS 
{See  page  14) 

PHOTOGRAPHS  ON  PAGE  14  in  same  order  (1  to  r)  show:  (1) 
Lieut.  Ewell  Kirk  Jett,  chief  engineer  of  the  FCC,  who  entered  the  Navy 
in  1911  as  an  electrician,  was  warrant  radio  officer,  1917-19,  serving 
as  radio  officer  of  the  USS  Seattle  in  1917  when  this  picture  was  taken, 
rose  to  ensign,  and  retired  as  a  lieutenant  in  1929;  (2)  William  E.  (Bill) 
Drips,  NBC  director  of  agriculture,  who  during  1918  was  a  quarter- 

master in  the  Naval  Reserve;  (3)  Stanley  W.  Harnett,  manager  of 
WOOD-WASH,  Grand  Rapids,  a  first  class  radio  electrician,  1917-19, whose  photograph  was  taken  in  1918  aboard  the  armed  transport SS  Mahaska. 

NBC's  Color  Television 
NBC  HAS  CONFIRMED  a  report 
that  it  recently  broadcast  a  tele- 

vision program  in  color,  using  live 
talent  for  the  program,  but  the  net- 

work's television  executives  refused 
to  disclose  any  details  of  the  ex- 

perimental telecast.  CBS  last  year 
broadcast  a  film  program  in  full 
color  and  has  more  recently  demon- 

strated color  pickups  of  live  talent 
with  the  pictures  fed  from  the 
cameras  to  the  receivers  by  cable, 
as  the  CBS  video  transmitter  is  out 
of  service  while  being  re-equipped 
for  broadcasting  on  its  new  chan- nel. 

WCOV  Labor  Order 

NATIONAL  LABOR  Relations 
Board  on  March  11  announced  a 
decision  requiring  Capital  Broad- 

casting Co.,  operating  WCOV, 
Montgomery,  Ala.,  upon  request 
to  bargain  collectively  with  Local 
443  of  International  Brotherhood 
of  Electrical  Workers  (AFL)  as 
the  sole  bargaining  agency  for  its 
radio  engineers.  The  decision  also 
required  that  the  station  offer  re- 

instatement with  back  pay  of  three 
engineers  and  a  woman  clerical 
employe  who,  it  was  alleged,  were 
unfairly  discharged  by  C.  W.  Cov- 

ington, president  of  the  company, 
between  Dec.  4,  1939,  and  Jan.  7, 
1940,  because  of  their  union  activ- 

ities. The  station  also  was  ordered 
to  cease  interfering  with  collective 
bargaining  rights  of  its  employes 
in  discouraging  union  membership. 

Studio  Link  Regulations 
For  FM  Are  Announced 
RULES  permitting  FM  programs 
to  be  relayed  from  main  studio 
sites  to  transmitters  by  means  of 
low-power  transmitters  employing 
highly  directive  antenna  were 
adopted  March  13  by  the  FCC. 

The  term  "STL"  will  be  used  to 
designate  the  new  studio-transmit- 

ter link  which  was  provided  at  the 
request  of  several  FM  broadcasters. 
Under  the  rules  as  adopted  this 
class  will  be  limited  to  high- 
frequency  stations  and  only  one 
STL,  in  a  fixed  location,  will  be 
licensed  to  a  single  FM  broadcaster. 
FM  must  be  employed  and  experi- 

mentation tending  to  develop  this 
type  of  relay  service  is  required. 
For  STL  experimental  use  23  fre- 

quencies above  330,000  kc.  have 
been  allocated. 

FM  STATIOIS  GRANT 

IN  WINSTON-SALEM 
CONSTRUCTION  permit  for  a 
Class  "C"  FM  station  to  serve  por- 

tions of  spven  Southern  States  was 
granted  March  12  to  Gordon  Gray, 
president  of  WSJS,  Winston-Salem, 
N.  C,  by  the  FCC.  Simultaneously 
the  Commission  authorized  develop- 

mental FM  facilities  to  the  Midland 
Broadcasting  Co.,  licensee  of 
KMBC,  Kansas  City. 

The  Winston-Salem  authorization 
was  for  44.1  mc.  to  cover  69,400 
square  miles  embracing  a  4,346,000 
population.  Service  to  approximate- 

ly half  of  North  and  South  Caro- 
lina and  smaller  portions  of  Vir- 

ginia, West  Virginia,  Kentucky, 
Georgia  and  Tennessee  will  be  pos- 

sible by  selection  of  an  antenna  site 
atop  Clingman's  Peak,  19  miles northeast  of  Asheville  and  one  of 
the  highest  points  east  of  the  Rock- 

ies. A  200-foot  tower  will  give  the antenna  an  overall  height  of  6,875 
feet  above  sea  level. 

The  grant  was  the  43d  commer- 
cial authorization.  The  develop- 

mental FM  station  of  KMBC  will 
operate  on  46.5  mc.  with  1,500 
watts.  W71NY,  FM  station  of 
WOR,  New  York  was  also  granted 
a  modification  of  construction  per- 

mit specifying  new  equipment  and 
studio  location. 

Applications  during  the  last  week 
received  by  the  FCC  were  from 
United  Broadcasting  Co.,  Cleveland 
(WHK-WCLE),  seeking  an  FM 
outlet  on  48.5  mc.  to  serve  8,420 
square  miles  and  a  population  of 
1,314,595;  the  Yankee  Network, 
New  York,  requesting  to  change 
transmitter  site  in  their  original 
application;  and  from  K45LA,  FM 
adjunct  of  KHJ,  Los  Angeles,  seek- 

ing equipment  and  studio  site changes. 

Minit-Rub  on  20 

BRISTOL-MYERS  Co.,  New  York, 
is  using  one-minute  spot  announce- 

ments six  times  weekly  for  Minit- 
Rub  on  20  stations.  Young  &  Rubi- 
cam,  New  York,  is  agency. 

Kolster  Joins  Finch 

DR.  FREDERICK  A.  KOLSTER, 
noted  pioneer  in  the  field  of  radio 
science,  has  joined  Finch  Telecom- 

munications Inc.,  Passaic,  N.  J.,  as 
chief  radio  consultant,  according  to 
announcement  March  12  by  W.  G. 
H.  Finch,  president.  Dr.  Kolster 
was  wartime  radio  chief  of  the  U.  S. 
Bureau  of  Standards  and  invented 
the  radio  direction  finder,  among 
other  devices.  He  has  been  making 
his  home  in  Palo  Alto,  Cal. 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Islond  City  ,  N  .  Y. 
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FRANK  H.  LEHNERT,  eimineer 
of  WBBM-CBS.  Chicago,  left  March 
10  for  Camp  Forrest,  Tenn.,  where 
he  will  be  in  service  for  one  year  as 
a  lieutenant  in  the  122d  Field  Ar- 

tillery, Illinois  National  Guard.  Engi- 
Ineers  of  WBBM-CBS  presented  Leh- 
nert  with  a  wrist  watch  calibrated  for 
(an  artillery  officer  at  a  farewell  party 
held  March  8  at  the  Maryland  Hotel, 
Chicago. 
R.  J.  ROCKWELL,  chief  engineer 
of  the  Crosley  stations  in  Cincinnati, 
on  March  4  was  granted  Patent  No. 
2,233,961  by  the  U.  S.  Patent  Office, 
covering  an  amplifying  system  and 
process.  He  has  assigned  his  rights  to 
the  Crosley  Corp. 
BURTON  C.  BOATRIGHT,  chief 
engineer  of  KAND,  Corsicana.  Tex., 
has  been  transferred  to  KRIS,  Corpus 
Christi,  in  the  same  capacity. 
TOM  HALL  has  been  named  to  the 
technical  staff  of  KRSC,  Seattle. 
Wash.,  succeeding  Leo  Moen,  now 
with  IBEW. 
ED  DY.JACK,  of  Woonsocket,  R.  I., 
has  replaced  Jack  Adams  in  the  en- 

gineering department  of  WNLC,  New 
London,  Conn. 
CECIL  BARTON,  formerly  of  WT.IS, 
Jackson,  Tenn.,  has  been  named  to 
the  engineering  staff  of  WDEF,  Chat- 
tanooga. 
LAWRENCE  WALKER  has  been 
named  to  the  engineering  staff  of 
WPID,  Petersburg,  Va.,  replacing 
Roy  Bechtol,  resigned. 
CHARLES  LEIMBACH,  engineer  of 
KYW,  Philadelphia,  is  seriously  ill 
at  Jewish  Hospital. 
TOM  RAZOVICH  has  joined  the  tech- 

nical staff  of  KFRC,  San  Francisco. 

JIM  LYMAN.  NBC  Hollywood  re- 
cording chief  clerk,  is  the  father  of  a 

boy  born  recently. 

WPTF  Repairs  Damage 

DAMAGE  to  building  and  equip- 
ment of  WPTF,  Raleigh,  N.  C, 

resulting  from  the  fire  which  broke 
out  March  7  while  engineers  were 
conducting  equipment  tests  on  the 
50  kw.  Westinghouse  transmitter, 
[Broadcasting,  March  10],  will 
not  exceed  $50,000  according  to 
officials  of  the  station.  It  is  esti- 

mated eight  to  ten  weeks  will  be 
required  to  return  building  and 
apparatus  to  its  condition  prior  to 
the  fire. 

LOCAL  telephone  company  in  Colum- 
bia, Mo.,  is  permitting  KFRU  to  rub- 
ber stamp  7,000  billing  envelopes  to 

subscribers  calling  attention  to  the 
new  frequency  of  the  station  effective 
March  29. 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

FIRST  OFFICE  romance  at  WJSV, 
Washington,  was  to  culminate 
March  17  in  the  marriage  of  En- 

gineer Ralph  Shultz  and  Helen 
Harper,  secretary  to  General  Man- 

ager A.  D.  Willard  Jr.  They 
planned  a  honeymoon  trip  to  Fort 
Collins,  Col.,  home  town  of  the 
bridegroom.  Miss  Harper  has  re- 

signed to  take  up  housekeeping. 
Shultz  was  transferred  last  year 
from  CBS  Chicago  to  Washington. 

Delaware  Court  Decides 

Radio  Is  Necessary  to 

Modern  Way  of  Living 
JUDGE  HENRY  ISAACS,  in  Mu- 

nicipal Court  in  Wilmington,  Del., 
on  March  7  held  that  the  dispen- 

sing of  news  by  either  a  newspaper 
or  a  radio  station  is  a  necessity  of 
the  modern  day  world  and  not  in 
violation  of  the  State's  200-year- old  Sunday  Blue  Laws.  The  ruling 
was  the  result  of  a  hearing  at 
which  violation  of  the  Sunday  blue 
laws  was  charged  against  J.  Gor- 

man Walsh,  general  manager  of 
WDEL  and  WILM,  and  Harvey 
Smith,  announcer. 
Walsh  and  Smith  were  arrested 

the  previous  Sunday  for  broadcast- 
ing on  the  Sabbath  as  part  of  a 

campaign  of  the  State  Attorney 
General  to  force  Delaware's  Legis- lature to  repeal  the  antiquated  Blue 
Laws.  The  same  evening  the  Legis- 

lature passed  a  new  act  setting  up 
new  regulations  for  the  observance 
of  the  Sabbath,  providing  for  local 
option. In  handing  down  his  ruling, 
Judge  Isaacs  pointed  out  that  at 
least  75%  of  the  residents  of  Wil- 

mington have  radio  receiving  sets, 
which  in  this  day  have  become  a 
vital  part  of  their  every-day  lives. 

Prosecutor  William  Poole  argued 
that  when  Walsh  and  Smith  were 
arrested,  the  stations  were  operat- 

ing intrastate  and  the  religious  ser- mons being  broadcast  at  the  time 
were  disseminated  within  State 
boundaries.  However,  Albert  Young, 
counsel  for  the  station,  maintained 
that  both  WDEL  and  WILM  oper- 

ate under  a  Federal  license  and  any 
elfort  to  control  radio  broadcasting 

by  a  local  statute  would  be  con- 
strued as  an  interference  with  in- 

terstate commerce. 

CROSLEY  Corp.,  which  operates 
WLW  and  WSAI  as  well  as  its  big 
radio  manufacturing  plant  in  Cincin- 

nati, has  reported  a  net  loss  of 
.$1,589,288  on  1940  operations  of  the 
parent  company  and  all  subsidiaries, 
compared  with  a  1939  net  profit  of 
$84,949. 
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FCC  SUPPLY  BILL 

PASSED  BY  SENATE 

ACCEPTING  without  amendment 
the  provision  of  $4,259,729  for  ex- 

panded FCC  operations  during 
fiscal  year  1942,  the  Senate  March 
10  passed  the  Independent  Offices 
Appx-opriation  Bill.  The  appropria- 

tion measure,  approved  by  the 
House  Jan.  31,  is  expected  to  secure 
final  approval  in  a  few  days  after 
Senate  and  House  conferees  have 
■adjusted  differences. 

The  bill  provides  a  record  appro- 
priation for  FCC  activities,  stepped 

xip  substantially  through  national 
■defense  operations.  Included  in  the 
$4,259,729  appropriation  is  $2,315,- 
229  for  salaries  and  expenses,  $24,- 
500  for  printing  and  binding,  and 
$1,920,000  for  national  defense  ac- 

tivities [Broadcasting,  Jan.  13, 
Feb.  3].  Apart  from  a  $500  de- 

crease in  the  printing  and  binding 
item,  all  other  FCC  operations  will 
get  increased  funds.  The  salaries 
and  expenses  item  represents  an 
increase  of  $138,889,  indicating 
that  emphasis  will  be  on  increased 
action  during  1942. 

PROUD  PAPA  of  an  8-pound  girl  born  recently.  Herb  Howard,  produc- 
tion manager  of  WNAX,  Yankton,  S.  D.,  found  these  remembrances  from 

the  staff  when  he  returned  to  his  desk.  Strung  along  the  clothesline  at 
right  are  cardboard  cutouts  of  various  infant  garments  bearing  the  oppo- 

site legend,  "Welcome  Back  Daddy  Howard". 

Wave  of  Crackdowns  Foreseen 
(Continued  from  page  9) 

Gammons  Reelected 

EARL  H.  GAMMONS,  general 
manager  of  WCCO,  Minneapolis, 
was  unanimously  reelected  a  di- 

rector of  the  NAB  for  the  11th  dis- 
trict, comprising  Minnesota,  North 

Dakota  and  South  Dakota,  at  a 
meeting  in  Minneapolis  last  Friday. 
The  meeting  also  unanimously  re- 

solved in  favor  of  continuance  of 
Broadcast  Music  Inc. 

limit  the  FCC  authority  in  connec- 
tion with  network  operations,  it  is 

logically  assumed  that  Congress 
would  take  cognizance  of  the  Su- 

preme Court  mandate  in  the  Sand- 
ers free-competition  case,  decided 

last  year,  in  which  it  ruled  that  the 
FCC  has  no  jurisdiction  over  busi- 

ness aspects  of  broadcasting.  The 
precise  language  used  by  the  court, 
might  conceivably  be  included  in 

MASSACHUSETTS 
BROADCASTING 

CORP. 
COPIEY-PLAZA  HOTEL 
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THE  OLD  TOWN  NOW 

Yes  ...  we  still  eat  beans  on  Saturday, 

night  but  Boston  radio  habits  are  defi- 
nitely changing. 

And  they're  going  to  change  a  lot  more. 

You  can't  buy  Boston  radio  time  in  1941 
by  1939  standards.  Get  the  facts  of  TO- 

DAY . .  .  and  by  all  means  find  out  how' 
much  WCOP  is  giving  advertisers  . . .  for 
how  little! 

any  revision  of  the  statute.  The 
court,  in  the  opinion  handed  down 
March  29,  1940,  held  "the  commis- 

sion is  given  no  supervisory  control 
of  the  programs,  of  business  man- 

agement or  of  policy." 
Anti-Leak  Crusade 

The  FCC  began  its  formal  con- 
sideration of  the  Network  Monopoly 

Report  March  10  and  held  another 
session  March  13.  It  did  not  get 
very  far,  however.  That  a  tense 
situation  has  developed,  was  evi- 

denced in  a  new  crusade  against 
"leaks",  following  publication  of 
news  stories  [Broadcasting,  March 
3,  10]  speculating  on  the  content 
of  the  ponderous  document. 

As  now  written,  the  report  would 
ban  exclusive  network  affiliation 
contracts,  option  time  arrange- 

ments and  restrict  network  opera- 
tion of  stations  as  well  as  impose 

other  restraints  on  business  aspects 
of  the  industry  through  individual 
station  licensees  rather  than  on  the 
networks  themselves.  The  FCC  ma- 

jority is  taking  the  position  that 
the  Communications  Act  confers 
upon  it  this  jurisdiction,  in  the  face 
of  contrary  views  of  practically 
all  industry  elements  except  MBS. 

It  is  quite  apparent  there  will  be 
a  minority  report,  particularly  if 
the  FCC  majority  votes  to  kill 
exclusive  contracts  and  option  time. 
Commissioners  Craven  and  Case 
have  taken  a  rather  positive  stand 
against  the  indicated  majority  view 
supporting  drastic  regulation  of 
the  contractual  relationships  of  affi- 

liates with  the  networks. 
The  Commission  is  sandwiching 

in  consideration  of  the  monopoly 
report  between  meetings  and  other 

activities.  Several  weeks  are  ex 
pected  to  elapse  before  the  final 
majority  document  is  approved. 
Should  there  be  sufficient  conces 
sions  on  the  more  important  phases 
a  unanimous  report  is  possible,  but 
this  is  deemed  unlikely  at  this writing. 

With  hearings  on  proposed  new 
commercial  television  rules  sched 
uled  for  March  20  and  destined  to 
run  several  days,  it  is  expected  the 
FCC  will  not  have  an  opportunity 
to  "edit"  the  monopoly  report  for 
some  time.  It  will  meet  on  it  again 
March  17.  Regular  Commission 
meetings  will  be  held  the  following 
two  days,  blocking  out  that  time also. 

Franchise  Taxes 

Totally  aside  from  the  network- affiliate  contractual  considerations 
the  monopoly  report  draft  suggests 
franchise  taxes  on  broadcast  sta- 

tions— a  perennial  since  the  early 
days  of  radio  regulation.  The  topic 
was  revived  during  consideration  of 
the  FCC  appropriation  for  the 
1942  fiscal  year  before  the  House 
Appropriations  Subcommittee. 

Studies  have  been  made,  it  is 
understood,  on  possible  assessment 
of  a  tax  of  1%  on  the  gross  income 
of  stations;  a  sliding  scale  of  3  to 
5%  on  net  incomes  of  stations,  to 

apply  to  local,  regional  and  clear- channel  stations  respectively,  and 
the  much-discussed  wattage  tax 
formula  repeatedly  espoused  by  one 
or  two  Commission  members  and 
always  rejected  as  discriminatory 
and  illogical. 

With  the  broadcasting  industry 
averaging  earnings  of  10%  for  all 
classifications,  and  with  the  Gov- 

ernment seeking  means  of  tapping 
new  sources  of  revenue  to  defray 
national  defense  costs,  the  more 
ardent  anti-commercial  broadcast- 

ing forces  have  been  advocating 
such  a  special  franchise  tax.  But 
they  have  never  been  able  to  an- 

swer effectively  the  argument 
against  discriminatory  taxation  not 
horizontally  applicable  to  all  licen- 

sees of  the  Government. 
The  revised  pending  report  is  a 

vastly  different  document  from  that 
proposed  by  the  Network  Monopoly 
Committee  and  released  last  June 
12.  The  law  department  has  drafted 
it  in  conformity  with  an  outline 
approved  by  the  FCC.  Among  other 
things,  it  would  supplant  existing 
long-term  affiliation  contracts, 
usually  running  five  years,  with  a 
one-year  limitation,  corresponding 
to  the  life  of  the  station's  license. 
Option  time  requirements,  under  it, 
would  be  knocked  out  entirely  as  a 

means  of  providing  "free  competi- 
tion" among  the  networks. 

In  the  two  sessions  thus  far 
held  on  the  report,  only  about  one- 
fifth  of  the  140-page  draft  has 
been  reviewed.  Another  installment, 

BOSTON'S  "STAR  SALESMAN''  FOR  mi 
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!  i  however,  is  yet  to  be  submitted  by 
1  ?  the  Law  Department,  dealing  with 
i  t  legislation.  None  of  the  important 
i  i  controversial  matters  has  been  con- 
-s  sidered,  but  the  discussion  never- 
I  I  theless  has  been  spirited. 

^  '  The  White  House? 
IT,  Though  remote,  there  is  the  pos- 
l- 1  sibility  of  a  restraining  hand  from 
( i!  the  White  House.  The  President  is 
(ji  intensely  interested  in  broadcast- 
j,  ing.  In  these  times,  it  is  presumed, 
m  he  would  be  inclined  to  urge  cau- 
ni  tion.  NBC,  CBS  and  Independent 
I I  Radio  Network  Affiliates  during  the 
fjc  long-drawn-out  proceedings  repeat- 
tti  edly  contended  that  a  report  of  the 
nature  espoused  by  the  majority 
would  spell  the  doom  of  commer- 

cial radio  as  it  exists  today. 
■•;  It  is  regarded  as  obvious  that 
!  such  an  eventuality  would  not  go 
S|?  unnoticed  insofar  as  the  White 
■,•1  House  is  concerned,  and  that  be- 
r  /  fore  any  conclusive  action  is  taken, 
[■5  the  proposed  report  will  be  scru- 
fli  tinized  in  the  President's  behalf. 
:9  While  the  Anti-Trust  Division 
i  9i  has  been  gathering  data  for  its 
grand  jury  proceedings  against 

izAFM  President  Petrillo,  no  an- 
il nouncement  has  been  forthcoming 

!5  from  Mr.  Arnold's  office.  Victor  0. 
)o  Waters,  who  handled  the  ASCAP- 
)o  BMI  proceedings,  resulting  in  con- 
•  •■  sent  decrees,  has  been  assigned  to 
I  b  this  case,  as  well  as  a  study  of  the 
i  2  network  monopoly  proceedings,  to 
!  9  explore   possible   anti-trust  viola- 
I I  tions.  He  is  still  handling  loose  ends 
;  7  on  the  ASCAP  matter  and  is  not 

expected  to  begin  formal  proceed- 
: '/  ings  against  Petrillo  until  next 1,[  week. 

The  Department  of  Justice  in  its 
; ',  Feb.  28  announcement  mentioned 
ni  the  broadcasting  industry  along 
i  5  with  Petrillo  as  under  scrutiny  in 
■  ■  connection  with  dealings  with  solo 
;  ?  artists.  Thus  far,  it  is  understood, 
1 1  no  procedure  has  been  agreed  upon 
•  -I  but  there  is  sufficient  talk  to  indi- 
[  t  cate  that  while  the  direct  attack 
1 1  will  be  upon  Petrillo's  mailed-fist 
•  I  rule  of  the  musicians'  realm,  the 

I  networks  and  other  radio  partici- 
I  ,1  pations  will  not  be  overlooked  inso- 
t  jl  far  as  concert  artists  are  concerned, 

f  •,  No  definite  date  yet  has  been  set 
!  •'  for  the  convening  of  a  grand  jury. I  i  The  precise  locale  also  is  in  doubt. 
! Some  large  city,  in  which  the  ma- 
[  1  jor  artists  regularly  perform,  such 
;  5  as  Philadelphia,  Los  Angeles,  or 
, ,  Detroit,  may  be  selected  for  the 
1  i  grand  jury  inquiry. 

' '  Clear  Channels 
I,     Now  that  the  FCC  has  its  full 
)  i  membership,  it  may  essay  to  act  on 
. .  several    other    "burning  issues" 

which  have  long  confronted  it,  such 
J ,  as  redefinition  of  clear  channels, 
, .  and  newspaper  and  multiple  own- 
j ,  ership  of  stations.  These  are  not 

destined  to  come,  however,  until 

'  ,  both  the  monopoly  report  and  the commercial  television  issues  have 
been  disposed  of.  Several  FCC  mem- 

^  hers,  notably  Commissioners  Walk- 
^ ,  er,  Thompson  and  Payne,  are  be- 

lieved to  be  chafing  to  get  at  the 
clear-channel  breakdown,  as  well  as 
the  newspaper  and  multiple  own- 
uership  issues. 

Chairman  Fly  has  ordered  what 

I MEMORIAL  TO  MA
RCONI 

Capital  Shaft  to  Pay  Respect 

 To   Radio  Inventor  

A  MEMORIAL  to  Guglielmo  Mar- 
coni, will  be  built  in  Washington 

and  unveiled  sometime  in  May,  ac- 
cording to  the  Office  of  National 

Capital  Parks  headed  by  Secretary Ickes. 
Funds  for  the  memorial  were 

gathered  under  the  auspices  of  the 
Marconi  Memorial  Foundation  Inc., 
which  is  associated  with  the  Vet- 

erans' Wireless  Operators  Assn. Head  of  the  Foundation  is  Generose 
Pope,  whose  paper,  II  Progresso, 
began  campaigning  for  funds  im- 

mediately after  the  inventor's death  in  1937.  About  $35,000  was 
raised. 

The  memorial  will  consist  of  a 
granite  base  of  two  pedestals,  one 
larger  than  the  other.  Atop  the 
smaller,  which  is  7  feet  high  will 
rest  a  bronze  bust  of  the  inventor 
3  feet  and  8  inches  in  height.  Sur- 

mounting the  larger  pedestal  will 
be  the  bronze  figure  of  woman, 
which  will  be  9  feet  higher  than 
the  top  of  the  base  on  which  it  rests. 

Sculptor  of  the  new  memorial  is 
Attilio  Piccarilli. 

has  been  described  as  a  "cow  coun- 
try" survey  to  ascertain,  without 

regard  to  economic  considerations, 
how  high-powered  stations  might 
best  be  located  to  saturate  rural 
and  remote  areas.  This  study  now 
is  being  made  by  the  Engineering 
Department,  it  is  understood. 

If  new  legislation  directed  toward 
a  reorganization  of  the  Commission 
makes  any  headway,  the  FCC  ma- 

jority might  consider  reinstatement 
of  the  division  form  of  operation. 
Three  years  ago  the  original  divi- 

sion setup,  under  which  two  com- 
missioners each  were  designated 

for  broadcasting,  telephone  and 
telegraph,  with  the  chairman  serv- 

ing ex-officio  on  each  division,  was 
abolished. 

Now  all  seven  members  sit  on  all 
matters,  but  broadcasting  consumes 
an  estimated  90%  of  the  Commis- 

sion's time.  Such  a  development 
would  not  surprise  observers. 

BARBASOL  Co.,  New  York  (shaving 
cream)  on  April  6  will  start  Gabriel 
Heatter's  MBS  news  broadcasts  Sun- 

days, 8 :45-9  p.m.  on  10  stations 
[Broadcasting,  March  10].  Agency  is 
Erwin,  Wasey  &  Co.,  New  York. 
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at  Des  Moines 
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all  over  IOWA  with 
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from  the  center 
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• 

J.  O.  MALAND,  Manager 
FREE  &  PETERS,  Inc. 

National  Representatives 

Tetley  Tea  Series 
JOSEPH  TETLEY  &  Co.,  New 
York  (Tetley's  Tea)  has  started 
Mystery  Chef,  a  quarter-hour transcribed  domestic  science  series 
on  WEAF,  New  York;  KYW,  Phil- 

adelphia, and  KDKA,  Pittsburgh. 
Program  will  be  heard  thrice- 
weekly  on  each  station.  Maxon  Inc., 
New  York,  is  agency. 

Gets  Interest  in  WJBC 
THE  PARTNERSHIP  of  Mr.  and 
Mrs.  Arthur  Malcolm  McGregor,  own- 

ers of  W.JBC,  Bloomington,  111.,  has 
agreed  to  turn  over  one-third  interest 
in  the  station  as  a  "gift"  to  Hugh  L. Gately,  W.JBC  sales  manager  for  the 
last  seven  years.  Authority  to  transfer 
the  interest  in  the  station,  a  2.50-watt outlet  on  1200  kc,  is  being  sought from  the  FCC. 

Ridge  Journal 
MAJ.  EDNEY  RIDGE,  operator  of 
WBIG,  Greensboro,  N.  C,  is  to  be 
associated  as  vice-president  of  the 
new  Southern  Publishers,  which  on 
April  4  will  begin  publication  of 
The  Democrat,  a  North  Carolina 
weekly.  With  Maj.  Ridge  in  the 
new  enterprise  is  Enoch  Price, 
well-known  Carolinian  newspaper- 

man, who  will  be  president  and 
Harry  Stanly,  of  Greensboro,  who 
will  serve  as  secretary-treasurer  of 
the  new  weekly.  Special  attention 
to  radio  news  will  be  given  in  The 
Democrat,  an  unusual  policy  for  a 
North  Carolina  newspaper. 

AEROGRAM  Corp.,  Hollywood  tran- 
scription unit,  has  discontinued  oper- ation. 

{behind  the  scenes  in  radio  advertising}- 

You  re  a 

Ma2:ician,  Joe! 

How'd  you  ever  persuade  old 

Trumbull  to  go  on  the  air?  " 

I  didn't,  pal . .  .'Betty 

and  Bob'  did." "But,  Trumbull  used  to  tell  me 

that  until  he  could  afford  a  'big 

time'  show  he'd — " "And  who,  my  friend,  told 

you  that  a  'big  time'  show  had  to 

cost  plenty?  Why,  the  old  man's 
eyes  popped  when  I  told  him 
how  little  'Betty  and  Bob'  cost. 
Now,  Trumbull  calls  me  the 
smartest  advertising  man  in 
town !  His  sales  are  kiting  like  a 

barrage  balloon." "Lucky  dog!  All  you  had  to  do  was  arrange  the  audition." 
"Right,  pal.  And  that's  all  you — or  any  other  advertising  man — has 

to  do.  Let  NBC  Radio-Recording  supply  the  show  that  sells  your  client. 

You  take  the  credit — and  the  extra  billing.  It's  as  simple  as  that!" 

"Betty  and  Bob,"  a  network  favorite  for  years  and  now  a  five-a-week 
15-minute  recorded  show,  is  getting  results  for  important  regional  and 
local  advertisers  in  24  cities.  Many  leading  markets  are  still  available. 
Write  today  for  presentation  and  rates  for  cities  on  your  schedule  before 
some  other  alert  advertiser  beats  you  to  them  .  .  ."Betty  and  Bob"  and 

other  NBC  syndicated  programs  are  "tops,"  sure-fire  v 
sales-producers  and  priced  well  within  your  budget.  ' 

dio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
Merchandise  Mart,  Chicago  •  Trans-Lux  Bidg.,  Washington,  D.  C.  •  Sunset* Vine,  Holiywood RCABIdg.,  Radio  City,  N.Y. 
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Smack  into  the  Middle 

of  TEXAS' 
BOOMING  GULF  COAST 

INDUSTRIAL  AREA 

560  KC 

1  000  WATTS 
FULL  TIME 
NBC  BLUE 

KFDM  BEAUMONT 
Represented  by 

HOWARD  H.  WILSON,  COMPANY 

CIRCUIT  DESIGN 

GENERAL  m  ELECTRIC 
160-n 

^^^^^ 

When  you  see  the 
Above  Coat  of  Arms 

You  TTiink  of  Nova  Scotia 

When  You  Think  of 
Nova  Scotia 

You  Must  Think  of 

CHNS 

The  Key  Station  of  the 
Maritimes  at  HaUfax 

Rep:  WEED  &  CO. 

DOROTHY  FREE:MAX.  formerly 
production  manager  of  !Milton  Wein- 

berg Adv.  Co.,  Los  Angele.s,  has  joined 
Sidney  Garfinkel  Adv.  Agency,  that 
city.  She  succeeds  Leo  Coutt.  who 
has  joined  the  Army.  Beth  Sagenstrom 
has  been  added  to  the  agency  as  copy- 

writer. She  was  formerly  fashioli  co- 
ordinator of  Korrick's,  Phoenix  de- partment store. 

.TACK  LOUIS.  Chicago  vice-president 
cif  Xeedham,  Louis  &  Brorby,  was  in 
Hollywood  during  early  March  for  con- ferences with  Cecil  Underwood, 
agency  "West  Coast  manager. 
GORDON  HUGHES.  Hollywood  pro- ducer of  H.  AV.  Kastor  &  Sons  on  the 
XBC  Dear  John  series,  sponsored  by 
Welch  Grape  Juice  Co..  is  the  father 
of  a  boy  born  March  7. 

LESTER  FRIEDMAN,  who  oper- ated his  own  advertising  agency  in 
San  Francisco  and  previous  to  that 
was  assistant  advertising  manager  of 
Paraffine  Comjianies  Inc..  has  joined 
the  copy  department  of  Brisacher. 
Davis  &  Staff.  San  Francisco. 
.TAXE  XESTOR  has  been  appointed 
Hollywood  office  manager  of  McKee  & 
Albright.  Dick  Mack  is  producing 
the  XBC  Rudy  Tallee  Show  spon- 

sored by  National  Dairy  Products Corp. 

LOXA  WOOLLSEY,  assistant  to  Arch 
Oljoler.  Hollywood  writer-producer, 
has  joined  William  Esty  &  Co.,  that 
city,  as  production  aide  to  William 
Moore,  West  Coast  manager. 
HOWARD  H.  TAW  has  been  named 
vice-president  in  charge  of  merchan- 

dising for  McKee  &  Albright,  Phila- 
delphia. 
E.  C.  DIECKERHOFF,  formerly  with 
Viek  Chemical  Co.,  has  joined  the 
Philadelphia  staff  of  Ward  Wheelock 

Co. 

Leahy  Joins  Udall 
W,  VINCENT  LEAHY,  formerly 
advertising  manager  of  Sussman, 
Wormser  &  Co.,  extensive  user  of 
radio  time,  has  joined  Fletcher 
Udall  &  Associates,  San  Francisco, 
Edward  E.  Uhlrich  has  been  ap- 

pointed radio  director  of  the  agency 
and  Willard  Anderson  advanced  to 
the  post  of  art  director  and  produc- 

tion manager,  Grace  Enoch  was 
appointed  head  of  the  research  de- 

partment. The  Udall  agency  re- 
cently moved  into  new  quarters  at 

111  Sutter  St.,  San  Francisco, 

J-W-T  Merger 

CORPORATE  existence  of  the  J, 
Walter  Thompson  Adv,  Corp,,  New 
York,  which  handles  financial  ac- 

counts exclusively,  has  been  dis- 
solved by  a  merger  with  the  parent 

company,  the  J,  Walter  Thompson 
Co,,  New  York,  The  legal  dissolu- 

tion was  a  mere  formality,  it  was 
explained,  since  both  agencies  had 
been  operating  a§  one  organization 
for  quite  some  time.  No  change  in 
personnel  is  anticipated,  according 
to  agency  officials. 

WASHINGTON'S  1st 

24-HOUR  STATION! 
Affiliated  with  Mutual  Broadcasting  System 

1000  WATTS 
National  Representatives 
INTERNATIONAL 
RADIO  SALES 

WASH.,  D.  C. 
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Wilbur  B.  Ruthrauff 
WILBUR  BARLOW  RUTH- 

RAUFF, vice-president  of  Ruth- 
rauff &  Ryan,  died  March  13  at  his 

winter  home  in  Camden,  S.  C,  fol- 
lowing a  brief  illness.  He  was  54, 

A  native  of  Toledo,  Mr,  Ruthrauff 
prepared  for  college  in  New  York 
and  attended  the  Sheffield  Scientific 
School  of  Yale,  In  1912,  with  Fred- 

erick B,  Ryan,  he  founded  the  Ruth- 
rauff &  Ryan  agency.  He  leaves  a 

widow,  son  and  daughter. 

Gordon  Joins  Agency 

JOHN  GORDON,  Chicago  manager 
of  Tom  Fizdale  Inc.,  national  pub- 

1  i  c  i  t  y  firm,  on 
March  17  joined 
Needham,  Louis 

&  Brorby,  Chi- 
cago, as  radio  di- rector.  Before 

joining  the  Fiz- dale organization 
Mr,  Gordon  v/as 
for  eight  years 
with  Ruthrauff  & 

Ryan,  New  York, 
in  the  radio  de- 

partment where  he  was  a  director. 

ON  DUTY  IN  ENGLAND 

Canada  Compiles  List  of 

-Radio  Men  Abroad- 

FOR  A  PLANNED  program  to  be 
given  in  Great  Britain  by  former 
members  of  the  staffs  of  Canadian 
broadcasting  stations,  the  station 
relations  department  of  the  Cana- 

dian Broadcasting  Corp,  has  been 

compiling  a  list  of  these  men  now" 
on  duty  "somewhere  in  England," Practically  all  Canadian  stations 
have  replied  to  the  questionnaire, 
and  the  following  is  a  list  of  men 
now  on  active  service  across  the 
Atlantic,  In  addition  there  are 
many  more  on  active  service  or  in 
training  in  Canada, 
Lieut.  Ted  Briggs,  Royal  Canadian  Navy, 

former  joint  manager  CBO,  Ottawa. 
Corp.  Ken.  Brown,  Royal  Canadian  Air 

Force,  formerly  with  CKSO,  SudburJ^ Ont. 
Lead.  Aircraftsman  J.  A.  Chambers,  Royal 

Canadian  Air  Force,  senior  studio  opera- 
tor, CJGX,  Yorkton,  Sask. 

Lieut.  J.  F.  Clare,  Royal  Canadian  Army 
Service  Corps,  assistant  manager,  CHNS, 
Halifax.   N.  S. 

Lead.  Aircraftsman  D.  M.  Clark,  Royal 
Canadian  Air  Force,  transmitter  opera- 

tor,  CKOC,   Hamilton,  Ont. 
Lieut.  A.  B.  Cooke,  with  a  Nova  Scotia 

regiment,  formerly  with  CKCW,  Monc- ton,  N.  B. 
Don  Cowburne,  Royal  Canadian  Corps  of 

Signals,  formerly  with  CFRB,  Toronto. 
Sub-Lieut.  Burton  Coy,  Royal  Canadian 

Navy,  chief  engineer,  CKVD,  Val  D'Or, 

Que. 

Gerry  Fitzgerald,  formerly  vocalist  with 
CKCL,  Toronto. 

Corp.  F.  E.  Love,  Royal  Canadian  Engi- 
neers, formerly  with  CJIC,  Sault  Ste. 

Marie,  Ont. 
Lieut.  P.  B.  McCaffary,  Royal  Canadian 

Engineers,  formerly  with  CFCN,  Cal- 
gary. Corp.  R.  MacDougall,  with  a  Highland 
Regiment,  announcer  at  CKCL,  Toronto. 

Wm.  Mclntyre,  Royal  Canadian  Army 
Service  Corps,  formerly  with  CKCL, Toronto, 

Lead.  Aircraftsman  G.  T.  May,  Royal 
Canadian  Air  Force,  operator  at  CFCN, Calgar.v. 

Corp.  D.  M.  Murray,  Royal  Canadian  En- 
gineers, announcer  at  CHNS,  Halifax. 

Capt.  P.  Palmer,  Royal  Canadian  Corps 
of  Signals,  formerly  CBC  traffic  dept. 

Lieut.  Robert  A.  Reagh,  Royal  Canadian 
Artillery,  formerly  with  CJOC,  Leth- bridge,  Alta. 

Capt.  C.  E.  Snider,  Royal  Canadian  Ar- 
tillery, engineer  at  CKX,  Brandon,  Man. 

Sergt.  C.  R.  Tabor,  Royal  Canadian  Artil- 
lery, formerly  with  CKCW,  Moncton, N.  B. 

Allan  S.  Young,  Royal  Canadian  Air  Force, 
formerly  with  CFQC,  Saskatoon. 

Driver  T.  Young,  Royal  Canadian  Air 
Force,  chief  engineer,  CFNB,  Frederic- 
ton,  N.  B. 

BOOK  titled  Radio  Directing,  pub- 
lished recently  by  Earle  McGill,  CBS 

producer,  has  been  adopted  as  the  offi- 
cial textbook  for  courses  in  radio  di- 

recting and  producing  by  25  colleges 
and  universities.  Mr.  McGill  currently 
produces  the  CBS  programs  American 
School  of  the  Air.  Columbia  Workshop. 
and  Richard  Maxwell's  Friend  in  Deed broadcasts. 

AGEICY 

jn-ppoifitmefCh 

MITCHELL  Brothers,  New  York,  to  Lester 
Harrison  Associates,  New  York,  for  Nym- 
phorm  Line  Gowns  and  Pajamas.  One  or 
two-minute  transcribed  programs  will  be 
placed  on  department  store  programs. 
Number  of  markets  has  not  been  decided. 

ROTHSCHILD  BROTHERS  HAT  Co.,  St. 
Louis,  to  Westheimer  and  Co.,  St,  Louis. 
No  radio  plans  at  present. 
CHICAGO  SANITARY  PRODUCTS  Co., 
Chicago  (Cleenwell  Soap  Flakes),  to  Albert 
Kircher  Co..  Chicago.  Plans  to  use  radio for  first  time. 

FISHER  FLOURING  MILLS  Co.,  Seattle, 
to  Pacific  National  Adv.  Agency,  Seattle. 
E.  GRIFFITH  HUGHES  Inc.,  Rochester, 
N.  Y.  (proprietary),  to  F.  A,  Hughes  Co., Rochester. 

MYSTIC  LABS.,  Jersey  City,  to  Lawrence 
C.  Gumbinner  Adv.  Agency,  N.  Y. 

WASHINGTON  COOPERATIVE  EGG  & 
POULTRY  Assn.,  Seattle,  to  Pacific  Na- tional Adv.  Agency,  Seattle. 

PIKE  BROS.  GROWERS,  St.  Charles,  111. 
(flower  seeds),  to  Chicago  Union  Adv. 
.4.geney,  Chicago. 
BUCKINGHAM  WAX  Corp.,  Long  Island 
City  (floor  wax),  to  J.  B.  Kupsick,  New 
York.  No  radio  plans  have  been  announced. 
ALLIED  GOLF  Corp.,  Chicago  (golf  sup- 

plies), to  Cruttenden  &  Eger,  Chicago. 

PARTOLA  PRODUCTS  Co.,  Chicago  (pro- 
prietai-j- ) ,  to  W.  W.  Garrison  &  Co.,  Chi- 
cago. 
GILMORE  OIL  Co.,  Los  Angeles  (Red  Lion 
Gas ) .  to  H.  W.  Kastor  &  Sons,  Chicago. 
Radio  is  being  used. 
ARCADY  FARMS  MILLING  Co.,  Chicago, 
to  Presba,  Fellers  &  Presba,  Chicago. 

THERE'S 

VARIETY  AT 

FREQUENCY 

REMAINS 

Which, as  you  know, 

means  listener  continuity! 

We  offer  57  varieties  of 
smart  promotionfor  your 

program  in  Western North  Carolina..,. 

WWNC 
570  Kc.  1000  WATTS 
A5HEVILLE 
North  Carolina CBS 

AFFILIATE 
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Canadian  Press  Decides 

To  Permit  Commercial 

Sponsorship  of  Its  News 
CANADIAN  PRESS  at  its  annual 
meeting  at  Ottawa  March  5  decided 
to  allow  its  news  to  be  sold  for 
broadcasting  under  commercial 
sponsorship.  Details  await  a  meet- 

ing of  the  board  of  directors  to  be 
held  in  late  March,  according  to 
J.  A.  McNeill,  general  manager. 

Canadian  Press,  similar  to  Asso- 
ciated Press,  has  long  held  out 

against  the  sales  of  its  news.  Only 
last  autumn  it  signed  a  contract 
with  the  Canadian  Broadcasting 
Corp.  to  supply  the  CBC  with  its 
full  news  service  without  charge, 
after  charging  $20,000  annually  for 
editing  its  news  for  the  CBC.  On 
Jan.  1,  1941,  CBC  set  up  its  own 
news  bureau,  to  which  CP  and 
British  United  Press  supply  full 
news  service  without  charge. 

The  decision  to  sell  news  is  not 
expected  to  change  the  CBC-CP 
contract  immediately,  Mr.  McNeill 
told  Broadcasting.  The  contract  is 
valid  until  1&43  and  notice  of  ter- 

mination cannot  be  given  until 
June,  1942. 

Newspaper  publishers  with  radio 
station  affiliates  elected  to  the  Can- 

adian Press  were:  W.  Rupert 
Davies,  CFRC  and  the  Whig- 
Standard,  Kingston,  Ont.,  re-elect- 

ed president;  A.  R.  Ford,  CFPL 
and  London  Free  Press,  London, 
Ont.,  elected  first  vice-president; 
H.  P.  Robinson,  CHSJ  and  Times- 
Globe,  St.  John,  N.  B.,  elected  sec- 

ond vice-president;  D.  B.  Rogers, 
CKCK  and  Leader-Post,  Regina, 
Sask.,  elected  director;  G.  V.  Fer- 

guson, CJRC  and  Free  Press,  Win- 
nipeg, elected  director;  Senator  W. 

H.  Dennis,  CHNS  and  Herald,  Hali- 
fax, elected  director. 

Hooper  Survey  Reveals 

Fibber  in  Second  Place 

A  4-POINT  rise  in  program  rating 
during  the  past  month  put  Fibber 
McGee  &  Molly  in  second  place 
among  all  programs,  according  to 
the  Hooper  Radio  Report  for 
March.  Program  was  in  fourth 
place  in  February,  when  Hooper 
rated  it  at  29.2,  and  it  passed  Bob 
Hope  and  Charley  McCarthy  when 
it  achieved  a  March  rating  of  33.3. 

Top  program  in  both  months  was 
Jack  Beniay,  with  a  consistent  rat- 

ing of  37.2.  The  Bergen-McCarthy 
show  dropped  from  second  to  fourth 
place  and  from  a  rating  of  32.8  in 
February  to  one  of  28.5  in  March, 
while  Bob  Hope  held  third  place 
each  month  with  ratings  of  29.6  in 
February  and  29.4  in  March. 

Wilbur's  Test 
WILBUR  - SUCHARD  CHOCO - 
LATE  Co.,  Lititz,  Pa.,  has  re- 

turned to  radio  after  an  absence  of 
many  years.  A  special  seven-week 
campaign  was  started  March  10 
in  Philadelphia,  using  25  partici- 

pations in  Anice  Ives'  women's  pro- 
gram on  WFIL  and  19  participa- 

tion in  Ruth  Welles'  program  on 
KYW.  The  campaign  is  a  test,  with 
possibility  that  the  station  list  and 
territory  will  be  expanded.  Gray  & 
Rogers  A  d  v.,  Philadelphia,  is 
agency,  with  W.  B.  Edwards  in 
charge  of  the  account. 

The  Other  Fellow's 
VIEWPOINT 

Another  Slant 

EDITOR,  Broadcasting: 
I  believe  your  editorial  in  Feb.  3 

issue  of  Broadcasting,  under  the 

heading  "The  Wrong  Slant"  took 
the  wrong  slant  entirely  on  the 
entrance  of  Associated  Press  into 
the  radio  news  field. 

First,  the  writer  jumped  on  the 
term  "salvage  operations"  as  an insult  to  radio  when  the  term  was 
used  merely  to  define  an  operation 
within  an  association  which  is  pri- 

marily a  news-gathering  and  dis- 
seminating organization.  The  word 

"salvage"  in  this  instance  merely 
meant  the  turning  into  cash  of 
services  which  if  not  utilized  would 
mean  a  loss. 

Secondly,  the  innuendo  that  the 
decision  to  enter  radio  was  forced 

by  the  threat  of  "extra  assess- 
ments" is  100  percent  wrong.  The Associated  Press  has  carried  its 

members  thi'ough  the  past  30  years, 
admittedly  the  most  tumultuous  in 
recent  history,  with  no  increase  in 
assessments.  I  challenge  you  to 
name  one  other  member  organiza- 

tion in  this  country  which  can  show 
a  similar  record. 

Third,  AP's  by-product  oper- 
ations have  already  given  the  news- 

papers wirephoto.  The  PA  oper- 
ations might  result  in  FM  trans- 

mission of  news  at  700  words  a 
minute  and  at  lower  costs  than  the 
present  services. 

As  to  the  "crack"  it  took  at  its 
competitors  back  in  1935  for  selling 
to  radio,  remember  that  that  fight 
was  in  the  news  gathering  or- 

ganizations' own  back  yard.  In  the 
recent  fight  between  ASCAP  and 
BMI,  I  believe  that  AP  covered 
the  fracas  with  the  usual  complete 
unbias.  I  believe  it  set  a  good 
example  for  us  in  radio  to  follow 
instead  of  shouting  "glory  be" 
when  39  newspapers  fold  up.  Some- 

where in  the  not  distant  future, 
with  the  advent  of  FM,  we're  going 
to  see  a  few  of  our  independents 
fall  by  the  wayside.  When  that  day 
comes,  I  know  that  AP  will  report 
it  as  news  and  not  as  an  editorial. 

I've  been  handling  radio  news 
for  the  past  12  years  and  I'm  hang- 

ing out  the  "welcome"  sign  to  PA, with  no  reservations. 
Mac  McMahan,  Alameda,  Cal. 

Feb.  21 

FIRST  edition  of  the  BMI  Hymnal 
has  been  completely  sold  out  and  a 
second  jirinting  ordered,  BMI  has  an- nounced. Two  editions  will  be  issued, 
a  blue  cloth  and  a  paper-covered edition. 

R  ''natural  rnonopolL|'' 
♦116,766,000  market 
is  best  reaclned 

tlic  Southuiest's  neuj- 
est  station-tHe  omIl^ 

CclumbiaCutlet 

SOUTHWEST 
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March  4,  1941 

LISTENING  =  DELIVERY  X  PROGRAM 

To  the  Editor  of  Broadcasting: 

The  printer  got  things  slightly  mixed  in  the  advertisement  headed 
"An  Open  Letter  to  Network  Executives,"  appearing  on  page  47  of 
your  March  3rd,  1941  issue.  By  lifting  the  first  line  of  the  succeeding 
paragraph,  the  following  statement  appeared  in  the  second  column: 

"Listener  studies  also  enhance  physical  delivery  and  program  ac- 

ceptability." Nothing  could  be  further  from  the  truth.  Listeners  are  becoming 
increasingly  annoyed  by  telephone  questionnaires  and  such  studies  cer- 

tainly do  not  improve  physical  delivery. 

The  following  is  the  text  which  was  submitted  for  publication: 

"Listening  is  the  product  of  physical  delivery  and  program  ac- 
ceptability. No  amount  of  listening  statistics,  the  product  of  cover- 

age and  program  value,  establishes  the  magnitude  of  either  quantity 
alone  where  both  are  variables.  If  the  program  warrants  it,  the  lis- 

tener will  tolerate  severe  physical  inferiority  and  coverage  insuf- 
ficiency but  he  may  not  regularly  use  that  service  for  more  than 

one  program." 
I  will  ai^reciate  your  publication  of  this  statement  in  order  to  cor- 

rect any  misimpressions  which  may  have  been  created. 

Very  truly  yours, 
EF:g 

(signed)  EDGAR  FELIX, 
Director,  Radio  Coverage  Reports 
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SONGWRITERS  SEEK 

COLOSSAL  DAMAGES 
ACTION  has  been  started  in  New 
York  Supreme  Court  in  the  damage 
suit  for  $1,217,500  brought  by  14 
songwriters  against  NBC,  CBS, 
BMI,  the  NAB  and  a  number  of  di- 

rectors of  each  company.  Summons 
have  been  served  on  the  defendants, 
according  to  Robert  Daru  of  Daru 
&  Winters,  the  plaintiffs'  attorney, 
but  the  complaint  has  not  yet  been 
filed. 

Suit  arises  from  the  petition  filed 
with  the  FCC  Feb.  10  [Broadcast- 

ing, Feb.  17],  in  which  13  compos- 
ers of  popular  music,  all  ASCAP 

members  but  one,  charged  the  three 
networks  and  their  affiliate  stations 
wtih  "using  intimidation,  coercion 
and  boycott  tactics  and  abusing  the 
rights  given  in  their  licenses  to 
force  ASCAP  music  from  the  air." 
The  $1,217,500  sued  for  represents 
the  aggregate  amount  of  the  dam- 

ages sought  individually  by  the  14 
songwriters.  No  further  details  on 
the  suit  will  be  available  until  the 
complaint  is  filed,  Mr.  Daru  said. 

Songwriter  bringing  suit  who 
was  not  included  in  the  list  of  those 
signing  the  FCC  petition  is  George 
Whiting. 

NAB  Board  Plans  ASCAP  Session 

{Continued  from  page  13) 

BMI  Buys  Harvard  Tunes 
BROADCAST  MUSIC  Inc.  has  signed 
a  publication  contract  with  the  Hasty 
Pudding  Club  of  Harvard  U  for  three 
songs  in  the  club's  95th  annual  musical 
production  titled  "One  on  the  House" 
which  opens  in  Cambridge,  Mass. 
March  20  and  then  goes  on  its  annual 
Easter  vacation  tour.  Songs  are  "Sweet 
Dreaming",  "I'm  Not  in  the  Mood" 
and  the  title  song  "One  on  the  House," as  written  by  Robert  H.  Coleman, 
Phil  Kadison  and  Sherwood  Rollins. 

board  for  next  Monday,  March  17, 
in  New  York  to  consider  the  whole 

problem. 
"As  members  of  the  board  will 

assemble  here  from  all  parts  of 
the  country,  I  have  also  told  Mr. 
Buck  that  I  think  it  important  that 
he  get  into  concrete  form  the  al- 

ternative bases  of  licensing  which 
the  Society  is  prepared,  to  offer  to 
broadcasters  so  that  they  can  be 
considered  in  general  terms  by  the 
members  of  our  board  at  their 

meeting." United  Front 

In  addition  to  explaining  the  pur- 
pose of  the  NAB  board  meeting  this 

statement  also  dispelled  rumors  of 
a  "break  in  the  united  front"  of  the 
broadcasters  which  had  arisen 
when  it  was  learned  that  MBS  had 
informed  ASCAP  that  NAB  was 
not  authorized  to  make  a  deal  for 
Mutual  with  ASCAP.  The  first  re- 

action, that  Mutual  was  about  to 
"make  a  private  settlement"  and 
so  "get  the  jump"  on  the  other  net- 

works, was  further  nullified  by  the 
later  information  that  the  MBS 
letter  was  written  in  response  to 
an  inquiry  from  ASCAP  which  had 
also  been  sent  to  the  other  net- 

works. Although  no  comments 
could  be  obtained  from  NBC  or 
CBS  executives,  it  was  reliably 
learned  that  neither  of  these  net- 

works planned  to  answer  ASCAP 
until  after  the  NAB  board  meeting. 
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The  Mutual  letter,  written  by 
Alfred  J.  McCosker,  chairman  of 

the  board,  said  in  part:  "The  NAB is  not  authorized  to  represent, 
speak  for  or  negotiate  in  behalf  of 
MBS  in  negotiating  an  agreement 
with  your  organization.  Any  such 
negotiations  will  be  conducted  by 
the  officers  or  employers  of  MBS  or 

its  stockholders  individually." 
The  latter  also  explained  the 

unique  make-up  of  the  Mutual  or- 
ganization as  a  non-profit  network 

which  is  owned  and  operated  by  a 
group  of  stations  who  control  its 
policies,  instead  of  it  controlling 
the  policies  of  its  stations.  Copies  of 
the  letter  were  sent  to  MBS  stock- 

holders and  to  NAB  as  a  matter  of 
course,  it  was  stated. 

Mutual  Meeting 

Fred  Weber,  general  manager  of 
MBS,  said  he  was  planning  to  call 
a  board  meeting  for  March  21  to 
determine  the  wishes  of  the  net- 

work's stockholders  (who  are  also 
its  board  members)  in  dealing  with 
ASCAP.  The  board  must  decide 
whether  the  matter  should  be  one  of 
group  action,  handled  through  MBS 
for  all  MBS  stations,  or  whether 
each  station  should  conduct  its  own 
negotiations  as  an  individual  broad- 

caster. Mr.  Weber  denied  reports 
that  he  had  met  with  ASCAP  ex- 

ecutives and  said  he  had  no  plans 
for  any  such  meeting  until  the  Mu- 

tual board  has  met  and  expressed 
its  decision. 

Before  the  ASCAP  board  mem- 
bers and  executives  left  New  York 

for  Milwaukee,  it  was  disclosed  the 
officers  of  the  Society  had  volun- 

tarily accepted  salary  cuts  which 
reduced  Mr.  Buck's  income  as  presi- 

dent from  $50,000  to  $35,000  an- 
nually and  that  of  E.  C.  Mills, 

chairman  of  the  administrative 
committee,  in  identical  fashion. 
John  G.  Paine,  general  manager, 
likewise  reduced  his  salary  from 
$27,500  to  $24,750. 

Distribution  of  ASCAP  revenue 
in  April  will  not  be  affected  by  the 
absence  of  ASCAP  music  from  the 
networks  and  most  stations  since 
Jan.  1,  it  was  said,  since  this  pay- 

ment to  members  covers  the  last 
quarter  of  1940.  The  July  payment, 
covering  the  first  quarter  of  1941, 
will,  however,  reflect  the  loss  of  the 
radio  revenue  in  the  incomes  of  the 
ASCAP  members. 

BECAUSE  of  the  ASCAP-radio  con- 
troversy, James  Roosevelt  Productions 

is  cutting  two  radio  exploitation  tran- 
scriptions for  the  film,  "Pot  O'  Gold". One  will  feature  three  BMI  songs, 

"Pete  the  Piper"  and  "Caballero  From 
Broadway",  both  written  by  Henry 
Russell,  and  "Hy  Cy,  What's  a'  Cook- 
in'  al.so  from  the  pen  of  Russell  and Lou  Forbes. 

Jack  Benny  Holds 
Net  Time  Control 

Comedian  Signs  Renewal  but 

Sponsor  Makes  Concessions 
AFTER  considering  several  agency 
offers,  Jack  Benny  will  continue 
under  General  Foods  Corp.  (Jell-0) 
sponsorship,  having  renewed  his 
contract  for  35  weeks  without  usual 

option  interruptions  [Broadcast- ing, March  10], 
Renewal  is  effective  Oct.  5  with 

a  substantial  salary  increase  for  the 
weekly  package  show.  Transaction 
is  believed  without  precedent  in  ra- 

dio history  as  Benny  will  take  over 
control  of  the  Sunday  night  half- 
hour  spot  on  the  NBC  Red  network 
at  expiration  of  his  new  contract 
signed  with  General  Foods. 

The  firm  at  that  time  will  relin- 
quish all  control  of  the  basic  7-7:30 

p.m.  (EST),  network  time  in  favor 
of  Benny  whether  or  not  he  con- 

tinues under  its  sponsorship. 

Furthermore,  under  the  new 
agreement  Benny,  at  his  own  dis- 

cretion, can  discontinue  the  West 
Coast  repeat  broadcast.  For  some 
time  he  has  wanted  to  eliminate  the 
repeat  show,  but  both  General 
Foods  and  NBC  opposed  his  wishes. 
Benny's  current  series  ends  June  1. 
When  he  resumes  on  the  network 
following  a  17-week  summer  vaca- 

tion, the  repeat  broadcast  will  be 
transcribed. 

Another  clause  in  the  contract 
provides  that  the  comedian  may  be 
absent  from  the  program  four 
times  during  the  series.  The  lay- 

offs will  be  spaced  throughout  the 
season,  it  is  understood,  and  will 
not  be  taken  consecutively. 

Tom  Harrington,  New  York  vice- 
president  and  radio  director  of 
Young  &  Rubicam,  who  conducted 
the  General  Foods  negotiations,  has 
returned  to  his  Florida  vacation, 
interrupted  by  the  spirited  agency 

bidding  for  Benny's  services. 

MacDonald  Asst.  NBC  Treasurer 

JOHN  MacDONALD,  business  man- 
ager of  NBC  Radio-Recording  Divi- 
sion, has  been  elected  assitant  treasur- 

er of  NBC  by  the  network's  board of  directors,  following  a  meeting  no 
March  7.  Mr.  MacDonald  will  assist 
Mark  Woods,  NBC  vice-president  and treasurer,  in  labor  matters  and  will 
be  responsible  for  the  supervision  and 
control  of  expenses  in  the  depart- mental operations  of  the  company  in 
cooperation  with  the  various  depart- 

ment heads.  Replacing  Mr.  MacDonald 
in  the  Radio-Recording  Division  is 
Robert  M.  Morris,  NBC  development 
engineer. 

PENDING  outcome  of  negotiations 
with  the  NAB,  ASCAP  plans  to  ex- 

tend its  "good  will"  activities  on  the West  Coast,  and  has  lined  up  a  series 
of  speaking  engagements  for  mem- 

bers. Included  are  the  Rotary  and  Ki- wanis  clubs,  chambers  of  commerce. 
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MOSS  AND  BROGAN 

APPOIISTED  BY  INS 
WALTER  E.  MOSS,  for  the  past 
iseven  years  sales  manager  of  In- 

ternational News  Service,  has  been 
appointed  general  business  man- 
.ager  effective  March  17,  according 
Ito  Joseph  V.  Connolly,  INS  presi- 

Mr.  Moss Mr.  Brogan 

jdent.  Sales  activities  will  be  taken 
over  on  that  date  by  John  A.  Bro- 
gan  Jr.,  formerly  director  of  for- 

eign sales  for  King  Features  Syn- (dicate. 
1  Mr.  Moss  broke  into  the  press 
.association  business  as  secretary  to 
Roy  Howard,  head  of  United  Press, 
joining  INS  as  a  member  of  the 
'sales  department  in  1917.  He  was 
■assistant  sales  manager  of  King 
(Features  before  becoming  sales 
.manager  of  INS  May  1,  1934.  In 
,the  latter  capacity  Mr.  Moss  has 
jdirected  the  sale  of  news  to  radio 
stations  for  his  organization. 
•  Mr.  Brogan  joined  INS  and  KFS 
■as  a  salesman  in  1920  and  served  as 
iassistant  sales  manager  of  KFS 
•before  taking  charge  of  its  foreign .sales  activities. 

Nine  Added  to  INS  Staff, 

According  to  Connolly 
.NINE  REPORTERS  and  feature 
writers  have  recently  been  added  to 
the  staff  of  International  News 
Service,  according  to  Joseph  V. 
Connolly,  INS  president. 
They  include  Earl  Reeves,  edi- 

'tor,  correspondent,  formerly  with 
[Hearst  Newspapers,  who  has  been 
made  chief  of  the  INS  London  staff; 
\Rear  Admiral  Clark  Howell  Wood- 

ward, who  will  contribute  a  regu- 
lar feature  on  naval  strategy  in 

the  war;  James  Conzelman,  writer 
and  baseball  coach;  Lee  Carson, 
feature  writer  of  the  Chicago 
Times,  assigned  to  the  INS  Wash- 

ington staff;  Anthony  Billingham, 
former  New  York  Times  corre- 

spondent in  China,  assigned  to  the 
INS  London  staff;  Capt.  John  H. 
Craige,  military  analyst,  who  will 
do  a  daily  review  of  the  war's  mili- 

tary developments;  Margaret  Lane, 
novelist  and  reporter,  now  with  the 
INS  Ireland  staff;  Hugo  Speck,  as- 

signed to  the  Sofia,  Bulgaria,  staff 
of  the  news  service,  and  Calvin 
Crichton,  Far  Eastern  reporter, 
now  working  out  of  Saigon  for 
INS. 

Fleer  Gum  Spots 
FRANK  H.  FLEER  Corp.,  Phila- 

delphia, has  started  one-minute  spot 
announcements  for  Bubble  Bubble 
gum  6  to  12  times  weekly  on  KIEM 
KDB  KFEL  KLZ  WMBR  WCBC 
WIBA  WBEN  WEBR  KVOO 
WFBR  WBAL  KFIR.  In  addition, 
company  is  sponsoring  Don  Wins- 
low  of  the  Navy,  a  quarter-hour 
transcribed  children's  serial,  five 
times  weekly  on  WBZ-WBZA,  Bos- 

ton; WWL,  New  Orleans;  WFIL, 
Philadelphia;  KST,  St.  Paul; 
KPRC,  Houston;  KOVC,  Valley 
City,  N.  D.  N.  W.  Ayer  &  Son,  New 
York,  is  agency. 

Wet  work  iKccovnts 
All  lime  EST  unless  olherwise  indicabed. 

New  Business 
CUDAHY  PACKING  Co.,  Chicago 
(Old  Dutch  Cleanser),  on  March  24 
resumes  Bachelor's  Children  on  34 
NBC-Red  stations.  Men.  thru  Fri., 
10:15-10:30  a.m.  Agency:  Blackett- 
Sample-Hummert,  Chicago. 

AMERICAN  CAN  Co.,  New  York 
(Keglined  beer  cans)  on  April  7  stai-ts The  Amaeing  Mr.  Smith  on  77  MBS 
stations,  Hon.,  8-8 :30  p.m.  Agency : 
Young  &  Rubieam,  N.  Y. 

PEPSI-COLA  Co.,  Long  Island  City, 
N.  Y.  (beverage),  on  April  28  starts 
The  Nickel  Man  on  135  NBC-Blue 
stations,  Hon.  thru  Fri.,  9  :55-10  p.m. 
Agency :  Newell-Emmett  Co.,  N.  Y. 

Renewal  Accounts 

WHITE  LABS..  New  York  (Feena- 
mint),  on  March  30  renews  for  13 
weeks  Double  or  Nothing  on  117  MBS 
stations.  Sun.,  6-6 :30  p.m.  Agency : 
Wm.  Esty  &  Co.,  N.  Y. 
E.  I.  DU  PONT  de  NEMOURS  & 
Co.,  Wilmington,  Del.,  on  March  31 
renews  for  26  weeks  Cavalcade  of 
America  on  55  NBC-Red  stations  and 
shifts  the  program  from  Wed.,  7  :30-8 
p.m.  to  Men.,  7 :30-8  p.m.  Agency : BBDO,  N.  Y. 

Network  Changes 

BRISTOL-MYERS  Co.,  New  York 
(Sal-Hepatica,  Ipana),  on  March  19 
shifts  Time  to  Smile  on  67  NBC-Red stations,  from  Hollywood  to  New  York, 
Wed.,  9-9:30  p.m.  (EST),  with  West 
Coast  repeat,  9-9:30  p.m.  (PST). 
Agency  :  Young  &  Rubieam,  N.  Y. 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  on  March 
23  discontinues  Bob  Becker's  Chats 
Ahout  Dogs  on  53  NBC-Red  stations. 
Sun.,  3 :45-4  p.m.  Agency :  Henri, 
Hurst  &  McDonald,  Chicago. 

LEVER  BROS.  Co..  Cambridge  (Life- 
buoy soap),  on  March  26  adds  8  sta- tions to  Meet  Mr.  Meek,  making  a 

total  of  72  CBS  stations,  Wed.,  7  :30-8 
p.m.  Agency :  William  Esty  &  Co., 
N.  Y. 

Checking  Service 
A.  S.  FOSTER,  former  manager  of 
WEW,  St.  Louis,  and  previously 
business  manager  of  WWL,  New 
Orleans,  is  manager  of  the  newly- 
organized  National  Radio  Checking 
Service,  St.  Louis,  and  not  George 
S.  Foster  as  erroneously  reported 
in  Broadcasting  March  10.  The 
service  provides  complete  reports 
to  sponsors  on  their  advertising  as 
presented  by  stations. 

REX  DAVIS 
THREE  TIMES  DAILY 

KOCY,  Oklahoma  City, 

Fulltime    MBS  Station 

KOCY,  Oklahoma  City,  on  April  27 

will  join  MBS  as  the  network's  first fulltime  affiliate  in  that  city,  KTOK 
concluding  its  affiliation  on  the 
same  date.  KOCY  operates  on  1310 
kc,  with  250  watts. 
KWLM,  Willmar,  Minn.,  owned 

by  the  Lakeland  Broadcasting  Co., 
on  March  24  joins  MBS,  at  the 
same  time  becoming  an  affiliate  of 
the  North  Central  Broadcasting 
System.  The  station  operates  on 
1310  kc,  100  watts.  When  WALB, 
Albany,  Ga.,  starts  operations 
March  29  on  1530  kc,  1,000  watts 
unlimited  time,  it  also  will  become 
an  MBS  station,  bringing  the  total 
for  Mutual  affiliates  to  177.  WALB 
is  operated  by  the  Albany  Herald. 

THE  VOICE  OF  MISSISSIPPI 

Dowling  Leatherwood 
DEATH  last  week  of  Dowling  Leath- 

erwood, 27,  assistant  professor  of  .iour- 
nalism  at  Emory  U,  ended  a  success- 

ful radio-education  tieup  that  had 
existed  between  his  radio  classes  and 
WSB,  Atlanta.  Author  of  one  of  the 
first  textbooks  on  radio  .iournalism, 
Journalism  On  The  Air.  a  field  in 
which  he  specialized,  Mr.  Leatherwood 
has  for  three  years  presented  various 
programs  over  WSB  and  worked  close- 
l.V  with  the  station  on  promotion  of  its 
educational  services.  His  book  had  been 
adopted  widely  by  schools  and  colleges 
of  .iournalism. 

Spencer  Heads  AAAA  Radio 
A.  K.  SPENCER  of  J.  Walter  Thomp- 

son Co.,  New  York,  has  been  appointed 
chairman  of  the  National  Committee 
on  Radio  Broadcasting  of  the  Ameri- 

can Assn.  Advertising  Agencies. 

N.B.C. 

WHAT'S  DOINe 

IN  JACKSON 

February  Figures  Show: 

Postoffice  receipts  up  more  than 
9%. 

Sales  tax  collections  up  over  6%. 
Movement  of  new  families  into  city 

up  81%. All  business  trends  follow  these 

major  indices. 
Advertising  dollars  invested  with 

WJDX — dominant  radio  station 
in  the  expanding  Jackson  area 
— will  grow  with  the  new  Missis- 

sippi market! 

Owned  and  Operofed  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 

ARE  you  GIVING 

AWAY  $20.00 

Are  you  paying  more  for  Richmond  than  you 

need  to  pay  for  Richmond  coverage?  For  in- 

stance— $20.00  more.  A  minute  spot — night- 
time on  WMBG— the  Red  Network  Outlet  in 

Richmond — costs  only  $15.00 — a  minute  on 

the  other  leading  Richmond  Station — night- 

time rate  costs  $35.00— Saving:  $20.00. 

WMBG  offers  you  the  Red  Network  audience 

— 5000  watts  daytime — 1000  watts  night — and 

equal  density  of  coverage.  WMBG  charges  you 

only  for  what  it  covers — a  saving  of  $20.00  on 

a  minute  spot — other  savings  in  proportion.  Be- 

fore you  buy— get  the  WMBG  story.  WMBG— 

the  NBC  Red  Outlet— Richmond,  Va. 

National  Representative — John  Blair  Co. 
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WSUN,  St.  Petersburs.  Fla..  recently 
staged  on  a  2y2-lu)ur  iSaliife  to  Oanada 
program.  The  Canadian  Broadcasting 
Corp.  features  department  took  part 
in  the  program  through  recordings 
made  at  Toronto  C1?C  head(piarters,  in- 

cluding a  talk  by  Ernest  L.  Kushnell, 
CBC  program  chief,  on  his  recent  work 
in  Great  Britjiin  during  the  bomb 
raids.  WSUN  put  on  the  program  be- 

cause St.  Petersburg  is  the  mecca  of 
Canadians  in  winter  time  in  normal 
years,  but  this  year  few  Canadians 
wintered  there  due  to  foreign  exchange 
travel  restrictions. 

AN  ADVISORY  board  of  12,  ranging 
from  a  dirt  farmer  to  a  radio  editor, 
has  been  selected  to  aid  Charley 
Stookey,  CBS  farm  reporter,  in  plan- 

ning his  weekly  Columbia  Country 
JournM..  Program  is  heard  12  :30-l  p.m. 
and  originates  from  KMOX,  St.  Louis. 
SPECIAL  FEATURES  Division  of 
Radio  Writers  Laboratory,  Lancaster, 
Pa.,  announces  the  placing  of  a  new 
program.  The  Easter  Caravan,  on  20 
stations  in  the  U.  S.,  Canada  and 
Alaska.  Format  of  the  new  show  is 
designed  for  participation  sponsorship 
by  retail  merchants. 

WSUI,  Iowa  City,  la.,  in  cooperation 
with  the  Rural  Electrification  Admin- 

istration, has  inaugurated  Power  on 
the  Land,  a  program  showing  the  place 
of  electricity  on  the  farm  as  well  as 
the  story  of  farms  and  farm  people, 
their  interests  and  culture. 

CBO,  Ottawa,  has  opened  new  studios 
on  the  two  top  floors  of  the  Chateau 
Laurier  Hotel.  There  are  now  three 
complete  and  separate  broadcasting 
units,  each  consisting  of  studio  and control  room. 

KLO,  Ogden,  Utah,  with  only  three 
pre-announcemcnts  of  a  surprise  birth- 

day party  for  Hal  Parkes,  conductor 
of  "the  M  usical  Train,  recorded  request 
program,  attracted  a  studio  audience 
of  791.  Gifts  and  honorary  citations 
were  presented  to  Parkes  for  being 
"screwier  than  any  one  else  in  town". Surprise  was  arranged  by  Mel  Wright, 
production  manager  of  KLO. 
KSD,  St.  Louis,  on  March  15  pre- 

sented the  Fifth  Annual  Greater  St. 
Louis  inter-high  school  spelling  tourna- ment in  which  18  of  the  public  and 
private  high  schools  of  St.  Louis  and 
St.  Louis  County  participated.  Each 
year  KSD,  in  cooperation  with  the  St. 
Louis  Board  of  Education  and  the 
authorities  of  the  county  and  private 
schools  broadcasts  this  feature.  Frank 
Eschen  of  the  KSD  staff  acted  as 
spelling  master. 
WWL,  New  Orleans,  cooperated  with 
Loyola  U  of  the  South  in  serving  as 
host  to  the  Louisiana  College  Confer- 

ence in  New  Orleans  March  7-9.  Dur- 
ing the  three  days  of  the  convention 

WWL  carried  portions  of  the  meetings 
and  as  a  special  feature  dedicated  a 
half-hour  musical  program  to  the  edu- cators. 
WTMV,  East  St.  Louis,  111.,  is  pre- 

senting under  the  sponsorship  of  the 
Downtown  Business  Men's  Assn.  the 
weekly  4.5-minute  show,  Scott  Field 
Calling.  Broadcast  direct  from  Scott 
Field,  near  Bellevillle,  111.,  the  show  is 
entirely  army-produced  and  combines 
news,  variety  and  dramatic  presenta- tions. 
KOY,  Phoenix,  in  conjunction  with 
the  A.ris:ona  Farmer,  recently  cele- 

brated the  rainy  winter  season  by  stag- 
ing a  rain  "appreciation"  parade.  The heavy  rains  which  provided  a  heavy 

run-off  into  the  reservoirs  of  the  Salt 
River  Valley  irrigation  project,  have 
definitely  ended  an  acute  drought  situa- 

tion in  that  area.  Bands,  farmers,  farm 
equipment,  farm  bureau  officials  and 
State  notables  joined  in  the  parade. 

$ 

478°.°  PER  CAPITA 

DURING 

1940 

IN 

SHREVEPORT 

LOUISIANA 

Against  $319  per  capita  for 

the  AVERAGE  AMERICAM 

Official  government  statistics  just  released  show 
that  during  1940  the  average  Shreveporter 
spent  $478  against  the  expenditure  of  only 
$319  by  the  average  American.  Thus  proving 
further  that  Shreveport  and  its  surrounding 
trade  area,  with  its  tremendous  buying  power, 
is  one  of  the  most  important  and  vital  markets 
in  America  today. 

SHREVEPOff;.  -^^^..
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SOUTHCENTRAL  _ 

QUALITY  NETWORK  ^ 
KWKH-KTBS. Shreveport  ^ 
KARK  Little   Rock  —I 
WJDX   Jackson  — WMC   Memphis  O WSMB  New  Orleans  Z 

REPRESENTED  BY 

THE   BRANH AM  CO 

50.000  watts 

SHREVEPORT LOUISIANA 

TAKING  THE  AIR  by  plane 
rather  than  mike,  Hugh  Ivey 

(right),  announcer  of  WSB,  At- 
lanta, is  pictured  receiving  the  con- 

gratulations of  Bob  Pollock,  a  fel- 
low announcer,  for  successfully 

completing  his  CAA  pilot's  training course.  On  hand  when  he  stunted 
in  his  final  examinations  was  Pol- 

lock with  WSB  mobile  equipment 
to  broadcast  details  of  the  flight. 

WCKY,  Cincinnati,  has  been  directing 
special  attention  to  farmers  during' March.  Don  Dean,  WCKY  farm  field 
reporter,  and  the  studio  plane  went  to 
Blanchester,  O..  March  7,  to  interview 
soybean  specialists  touring  the  State. 
The  program,  transcribed,  was  broad- 

cast on  WCKY's  farm  show.  On  March 
10,  the  safari  moved  to  Harrison,  O., 
to  transcribe  an  interview  telling  liow 
a  poultry  farm  is  run.  Starting  the 
week  of  March  15,  G.  A.  Wickland, 
fruit  specialist,  will  give  advice  to  fruit 
growers,  as  part  of  the  farm  show. 
Toward  the  end  of  the  month  WCKY 
through  a  special  program  will  pub- 

licize "National  Rabbit  Dinner  Week", set  for  April  1. 

WOL,  Washington,  broke  its  24-hour 
schedule  March  1-13  while  engineers 
tested  from  12  midnight  to  6  a.m.  in 
connection  with  WOL's  new  frequency, 1260  kc,  which  it  will  assume  March 
29.  Frank  Young's  all-night  vigil.  The Datvn  Patrol,  sponsored  by  Pep  Boys, 
returned  with  resumption  of  standard 
schedule. 

EMPLOYEES  of  KVOO.  Tulsa,  have 
taken  out  group  hospitalization  poli- 

cies for  themselves  and  their  wives. 
Substantial  part  of  the  premiums  is  to 
be  paid  by  Southwestern  Sales  Corp., owner  of  KVOO. 

WOR,  New  York,  since  March  1  has 
been  using  the  regular  news  service  of 
Associated  Press  as  supplement  to  its 
news  bulletins,  already  supplied  by 
United  Press  and  Transradio  Press. 
The  station  reports  it  also  plans  to 
use  the  AP  special  radio  service  news 
on  a  sustaining  basis  as  well  as  avail- 

able for  commercial  sponsorship. 

KMA,  Shenandoah,  la.,  presents  a 
half-hour  program  once  weekly  under 
the  auspices  of  the  .Junior  Chamber  of 
Commerce,  styled  in  the  Town  Hall 
pattern.  Same  topic  as  that  of  the 
Town  Meeting  of  the  Air  is  used  on 
the  KMA  program,  which  is  heard  pre- 

ceding the  national  broadcast. 

WFMJ 

Youngstown's Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

KWK,  St.  Louis,  in  preparation  forj 
its  play-by-play  accounts  of  the  Car- dinals' and  Browns'  baseball  games  to\ 
be  broadcast  this  season  has  sent  John- 

nie Neblett  to  the  Cardinals'  camp  at- St.  Petersburg,  Fla.  Neblett  prepares 
transcriptions  for  rebroadcast  by 

KWK.  Johnnie  O'Hara,  the  station's other  sportscaster,  will  leave  March 
26  for  the  Browns'  camp  at  San  An-1 
tonio,  Tex.,  to  cover  training  activities' there  in  a  similar  manner.  Neblett  and 
O'Hara  have  staggered  their  trips  so 
as  to  be  able  to  pinch-hit  for  one  an- 

other on  Neblett's  Today  in  Sports 
daily  at  6  :30  p.m.  and  O'Hara's  One Man's  Opinion  at  10  p.m. 

WIBC,  Indianapolis,  has  sent  Bert 
Wilson  to  Bartow,  Fla.,  baseball  train- ing site  of  the  Indians,  entry  in  the 
American  Assn.  Wilson  is  airmailing 
transcriptions  for  rebroadcasting  on  his 
daily  sports  program,  Neivs,  Vieios  & Intervieios.  Wilson  will  cover  all  the 
games  of  the  Indians  this  season  un- der the  sponsorship  of  General  Mills 
and  Socony  Vacuum. 

WSB,  Atlanta,  on  March  10  sent Ernie  Harwell,  station  sports  editor,  to 
St.  Augustine,  Fla.,  for  a  week.  There 
he  covered  the  activities  of  the  Atlanta 
Crackers,  entry  in  the  Southern 
League.  Transcriptions  were  made  in 
St.  Augustine  for  use  on  his  regular 
Sports  Neivs  &  Views  broadcasts. 

COMMEMORATING  its  20th  an- niversary in  radio,  WDZ,  Tuscola,  111., 
during  the  week  of  March  16  pre- sented a  series  of  programs  featuring 
stars  of  radio  and  screen.  In  addition 
to  the  variety  shows  a  limerick  con- test was  conducted  and  43  prizes  were 
awarded  to  the  winners. 

A  SPECIAL  broadcast  marked  the 

2,000th  program  of  Rex  Frost's  Farm Broadcast  on  March  13.  The  program 
has  been  running  continuously  since 
1933  on  CFRB,  Toronto,  as  a  spon- sored market  report  and  general  farm 
discussion  feature. 

WIOD,  Miami,  is  presenting  a  new 
quarter-hour  musical  program.  The 
Palm  Beaches,  to  salute  Palm  Beach 
and  West  Palm  Beach.  Broadcast  car- 

ries news  about  the  two  cities,  com 
mercials  and  station  program  plugs. 

WSJS,  Winston-Salem,  N.  C,  through 
Program  Director  John  Miller  is  plan- ning a  localized  service  supplementary 
to  the  regular  NBC  Farm  &  Home 
Hour.  Incorporated  in  the  new  series 
\vill  be  features  and  speakers  of  spe- 

cial interest  to  adjoining  rural  areas. 
Time  will  be  1:15-1:30  p.m.,  follow- 

ing the  45-minute  network  program. 

WBBM,  Chicago,  has  started  Young 
America  Answers,  a  weekly  half-hour 
quiz  series  devoted  exclusively  to  Chi- 

cago and  suburban  high  school  stu- dents. In  addition  to  the  quiz,  short 
dramatizations  are  presented  by  actors 
from  the  Radio  Council  of  Chicago 
Public  Schools.  Elimination  sessions 
will  be  followed  at  the  end  of  the  reg 
ular  sei'ies  by  re-matching  winning 
schools  from  the  preliminary  programs. 

WPID,  Petersburg,  Va.,  has  arranged 
for  a  weekly  quiz  show.  Call  to  Quar- 

ters, to  originate  from  Camp  Lee,  nearl 
Petersburg.  In  addition  arrangements 
are  being  made  for  a  devotional  pro- 

gram to  be  carried  from  the  camp. 

IN  THE  7th  RETAIL  MARKET 

KSTP 

n 

MINNEAPOLIS      •       SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  WatU 
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'NOT  TO  BE  OUTDONE  by  his  illustrious  chief,  Burridge  D.  Butler, 
who  was  presented  with  a  "desert  canary"  on  his  birthday  last  month [Broadcasting,  March  3],  Glenn  D.  Snyder,  WLS  manager,  submitted 
this  photographic  gem,  even  though  it  wasn't  his  birthday,  and  the  burros 
were  rented  by  the  hour.  "Knowing  your  editorial  insistance  that  such 
pictures  always  be  identified  by  left  to  rights,  and  that  they  be  well- 
known  figures  in  the  industry,"  advised  the  burro  fancier,  "I  pen  the following:  Reading  (1  to  r)  the  individuals  mounted,  to  the  best  of  my 
ability,  are  the  well-known  personalities  of  D.  E.  Kendrick,  Philip  G. 
Loucks,  Martin  B.  Campbell;  further  to  the  right  but  in  the  same  order 
are,  so  I  am  told,  Reggie  Schuebel,  Beth  Black  and  E.  Margaret  (Peggy) 
Stone."  The  burros,  quoth  Mr.  Snyder,  were  named  for  the  publisher 
and  the  editor  of  a  trade  magazine  with  penchants  for  mulishness. 

'WDRC,    Hartford,   has  appointed  a 
special  board  of  studio  executives  com- 
prisiug    Program    Manager  Walter 

'  Haase,  Commercial  Manager  William 
"  F.    Male    and    Educational  Director 
'  Sterling  V.  Couch,  to  supervise  a  pro- 
'  motional  plan  in  which  all  outstanding 
'  programs  on  the  station  are  given  a 
'  week  of  energetic  plugging.  Special  spot announcements  will  be  used  in  avail- 

able time.  In  addition,  radio  in  general 
will  be  promoted  to  oifset  whatever 

1  unfavonable  publicity  the  industry  may 
have  reeoived  in  the  recent  attack  by 
the  printers  union. 

WCBS,  Springfield,  111.,  recently  in- 
augurated a  weekly  five-minute  Food 

of  the  Week  feature.  Prograaa  consists 
'  of  discussions  on  current  surplus  foods 
'  of  the  week  and  various  ways  to  pre- pare  them. 
jA  NEW  TALENT  booking  service 
?has  been  started  in  Toronto  by  Radio 
Centre  Ltd.,  transcription  producers 
and  station  representatives. 

'  A  YOUNG  LADY  was  perched  atop  a 
"float  to  represent  W.JRD,  Tuscaloosa, 
'Ala.,    in    an    "Americanism  Week" parade.  She  was  Miss  A.  V.  Morris. 
'  Civic   and   school   groups   also  were 
represented  in  the  parade. 
WIBC,  Indianapolis,  on  April  15.  be- 

comes the  only  fulltime  outlet  for  MBS 
in  Indiana.  On  March  1.5,  the  station 
broadcast  its  first  MBS  commercial 
program,  Hales  Meeting  of  the  Air, 
siiinisored  by  Pabst  Inc. 

Clearing  House 
MAIL  CLEARING  HOUSE 
to  facilitate  delivery  of  let- 

ters from  listeners  was  pro- 
posed by  Murray  Arnold,  pro- 
gram director  of  WIP,  Phila- 

delphia. All  stations  in  the 
city  have  been  asked  to  co- 

operate in  the  proposal.  In- 
stead of  returning  letters  ad- 

dressed to  artists  and  pro- 
grams with  incorrect  station 

call  letters,  or  depending  up- 
on guesswork  or  memory  in 

forwarding  the  letters  to 
other  stations,  Arnold  pro- 

posed that  the  mail  clerk  at 
each  station  be  provided  with 
a  program  and  artist  listing 
each  week  from  every  other 
station  in  town.  In  that  man- 

ner, the  letters  could  be  for- 
warded immediately. 

REVENUE  for  the  two  NBC-Chicago 
stations,  WMAQ  and  WENR,  contin- 

ued upward  during  February,  ac- 
cording to  M.  M.  Boyd,  Central  Divi- 

sion spot  sales  manager.  WMAQ 
showed  an  increase  of  23%  over  the 
same  month  a  year  ago  and  WENR 
was  up  16.8%. 
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PRIOR  TO  GALLOWS 

KMLB  Says  Sheriff  Requested 

 Mike  for  Condemned  

EDITOR,  Broadcasting: 
By  this  time  you  have  probably 

read  about  "the  convict  broadcast 
that  didn't  happen". At  the  outset  let  me  say  that  the 
broadcast  was  arranged  with  us 

by  Sheriff  G.  E.  Erskine,  of  Co- lumbia Parish,  and  three  ministers 
at  the  request  of  the  four  con- demned men.  This  was  one  of  their 
last  requests — ^that  they  be  al- 

lowed to  talk  on  "crime  does  not 
pay"  and  there  is  not  any  such 
thing  as  "easy  money".  We  agreed 
to  the  broadcast  thinking  that  pos- 

sibly some  boys  who  were  treading 
the  wrong  path  would  hear  it  and 
change  their  way  of  living.  We  felt 
that  the  program  would  be  in  the 
public  interest  and  as  such  we 
agreed  to  carry  it. 
We  had  no  intention  of  broad- 

casting the  actual  hangings.  We 
were  merely  going  to  carry  their 
final  statements  as  requested.  At- 

torney General  Eugene  Stanley 
ruled  at  the  last  minute  that  the 
broadcasting  of  their  final  state- ments would  violate  a  state  law 
and  we  made  arrangements  for  one 
of  our  announcers  to  read  their 
statements  directly  from  the  jail 
at  the  courthouse. 

J.  C.  Liner  Jr., 
Manager,  KMLB. 

March  8,  Monroe,  La. 

WHEN  for  the  first  time  in  over  seven 
years  Music  of  the  Masters,  now  in  its 
3000th  broadcast  over  KRE,  Berkeley, 
Cal.,  found  itself  without  a  sponsor, 
Sam  Styles,  senior  salesman  at  KRE, 
bet  Don  Hambly,  production  manager, 
that  he  could  sell  the  program  with 
five  telephone  calls.  On  the  third  call 
Stephenson-Leydecker  &  Co.,  invest- 

ment bankers  of  Oakland,  signed  a  one- 
ycat  contract. 
MOVING  DAY  took  place  for  WHUB, 
Cookeville,  Tenn.,  March  8  when  be- tween signoff  at  10  p.m.  and  the  return 
to  the  air  on  schedule  next  morning  at 
8  the  entire  station  was  transferred. 
New  studio  set-up  includes  an  observa- tion room  for  its  main  studio,  seating 
over  100  people,  two  large  oflSces,  a 
newsroom,  and  three  main  studios,  all 
of  which  are  of  modernistic  design. 

TO  ACQUAINT  residents  of  Queens 
County.  New  York,  with  activities  and 
functions  of  the  local  government, 
WWRL,  Woodside,  Long  Island,  is 
presenting  a  series  of  daily  programs 
Today  at  Borough  Hall  under  the  di- rection of  Ray  J.  Dunn,  director  of 
radio  activities  for  the  newly-erected 
Queens  County  Borough  Hall. 
KWK,  St.  Louis,  is  presenting  each 
weekday  at  8  a.m.  The  Radio  Almanac 
conducted  by  Myron  J.  Bennett.  Fash- ioned along  musical  clock  lines,  current 
news  items  are  iniected  throughout 
the  program  in  an  informal  way  along 
with  road  condition  reports  for  motor- ists. 

WHEN  Joseph  Szigeti,  noted  violinist, 
discontinues  his  current  series  of  con- 

certs on  MBS  performed  with  the 
Symphony  Orchestra  under  Alfred 
Wallenstein,  Russell  Bennett,  Ameri- 

can comi^oser  and  arranger,  will  re- sume his  Notebook  program  in  the 
Sunday  7-7 :30  p.m.  period.  Starting 
March  23,  Mr.  Bennett  will  conduct 
the  orchestra,  featuring  his  own  com- 

positions, and  will  act  as  commentator. 
AS  PART  of  its  Americanization  pro- 

cedure, WBNX,  New  York,  signs  off 
the  air  each  day  with  a  rendition  of 
"America  the  Beautiful"  by  a  tran- 

scribed vocal  group  preceding  an  an- 
nouncement. "Before  saying  good- night, we  would  like  to  leave  you  with 

til  is  thought — " 

FRIENDS 

IN  NEED! 

WAIR  wins  in  the  popularity 
election.  They  listen!  They  be- 

lieve! They  are  WAIR's  friends in  need  of  your  product. 
They'll  BUY! 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

POWER 

a  tig 

allot  L
OW  CO

ST! 

luroR GET  THE  FACTS  FROM  Wl  lb  Wu  ■■ GET  THE  FACTS  FROM 
PONTIAC    •  MICH. 

r  IHl  fOUMAN  CO.,  HMIONAL  UPS, 
CHICAGO      •      NEW  YORK 

Meador  Lowrey,  News 
Editor,  KRLD,  Dallas,  says: 
"We've  found  INS  wire 

reports  easily  adapted  to 

radio  use." 
INTERNATIONAL  NEWS  SERVICE 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

'MARCH  8  TO  MARCH  14,  INCLUSIVE 

Decisions  .  .  . 
Applications  . MARCH  12 

NEW,  Midland  Broadcasting  Co.,  Kansas 
City — Granted  CP  new  FM  developmental station  46.5  me  1500  watts. 
NEW,  Thomas  J.  Watson,  Endicott,  N. 

Y. — Amended  applieation  for  CP  granted 1420  kc  250  w  unl. 
MISCELLANEOUS  —  KBIX,  Muskogee, 

Okla.,  granted  CP  new  transmitter,  in- 
crease to  250  w  (1490  under  treaty)  ; 

KSTP,  St.  Paul,  granted  modification  li- 
cense re  directional  antenna  D ;  KFBC, 

Cheyenne,  Wyo.,  granted  modification  li- 
cense, change  to  1210  kc  250  w  unl. 

SET  FOR  HEARING — CP  1420  kc  250  w 
unl. ;  NEW,  Utica  Observer-Dispatch, 
Utica,  N.  Y.,  CP  1420  kc  250  w  unl. ; 
WQBC,  Vicksburg,  Miss.,  modification  CP 
increase  to  500  w  1  kw  D,  asks  facilities WTJ3. 

MARCH  13 
NEW  Piedmont  Publishing  Co.,  Win- 

ston-Salem, N.  C. — Set  for  hearing  appli- 
cation CP  46.7  mc  4,600  sq.  miles. 

WBAX,  Wilkes-Barre,  Pa. — Continued 
to  3-31-41  oral  argument  license  renewal. 
NEW,  Gordon  Gray,  Winston-Salem, 

N.  C. — Granted  CP  FM  station  44.1  mc  69.4 
sq.   miles   4,346,000  population. 
_W71NY,  New  York— Granted  modifica- tion FM  new  transmitter,  antenna. 
NEW,  Stephen  R.  Rintoul,  Stamford, 

Conn. — Granted  reconsideration  and  grant 
without  hearing  application  CP  1370  kc 
250  w  un].,  subject  to  condition  that  fre- 

quency may  be  shifted  to  1400  kc  after 
3-29-41. 
WMBG,  Richmond,  Va. — Granted  motion 

dismiss  petition  for  rehearing  directed 
against  grant  11-19-40  without  hearing  of 
WSTP  application  CP  change  to  1350  kc 
etc. 

MARCH  14 
KRLH,  Midland,  Tex.— Granted  modifica- 

tion CP  increase  to  250  w  etc.,  for  change 
to   1450  kc  under  treaty. 
WWNY,  Watertown,  N.  Y.— Granted 

modification  CP  for  change  to  1300  kc 
under  treaty. 
WLAG,  LaGrange,  Ga. — Granted  modi- fication CP  for  new  transmitter  1240  kc 

under  treaty  250  w  unl. 
KMYR,  Denver — Granted  modification CP  new  station  for  1340  kc  under  treaty. 
WBKY,  Beattyville,  Ky. — Granted  license for  CP  educational  station  42.9  mc  100 

■w  A3. 
WTAW,  College  Station,  Tex. — Granted 

modification  CP  increase  power  for  new 
transmitter,  1150  kc  under  treaty. 
WBNX,  New  York — Granted  CP  change to  1380  kc. 
KGNC,  Amarillo,  Tex.— Granted  modifica- tion CP  increase  to  1  kw  5  kw  LS  for 

change  to  1440  kc  under  treaty. 
WNAB,  Bridgeport.  Conn.- — Granted modification  CP  1420  kc  250  w  unl.  for 

change  to  1420  kc  under  treaty. 
WERC,  Erie,  Pa. — Granted  modification 

CP  1500  kc  100-250  w  unl.  for  change 
to   1490  kc  under  treaty. 
WRLC,  Toccoa,  Ga. — Granted  modifica- tion CP  1420  w  unl.  for  change  to  1450 

kc  under  treaty. 
KRIS,  Corpus  Christi,  Tex.— Granted modification  CP  new  transmitter,  increase 

to  1  kw,  for  change  to  1360  kc  under 
treaty. 
WABC,  New  York — Granted  modification 

CP  auxiliary  transmitter  for  change  to 
880  kc  under  treaty. 
W2XMN,  Alpine,  N.  J. — Granted  au- thority FM  117.43  mc  40  kw  200  kc. 
W9XBK,  Chicago — Granted  extension 

temporary  authority  operate  two  trans- mitter units  for  television. 
MISCELLANEOUS— KMLB,  M  o  n  r  o  e, 

La.,  dismissed  without  prejudice  motion 
consolidate  hearing  with  KNOE  applica- 

tion for  new  station;  KNOE,  Monroe,  La., 
granted  continuance  hearing  to  6-30-41; 
Longview,  Tex.,  dismissed  without  prejudice 
petition  intervene  in  heamg  of  KGNO, 
Dodge  City,  Kan.,  for  modification  license; 
NEW,  J.  Leslie  Doss,  Bessemer,  Ala., 
granted  continuance  hearing  to  4-18-41; 
NEW,  Butler  Broadcasting  Corp.,  Hamil- 

ton, O.,  granted  indefinite  continuance 
hearing  now  set  for  3-19-41,  pending  action 
on  petition  to  reconsider  and  grant;  NEW, 
West  Publishers,  Houston,  granted  leave 
to  amend  application  to  specify  directional 
N  conforming  to  treaty,  o  rto  request 
another  assignment,  and  hearing  cancelled. 

MARCH  10 
WKST,  New  Castle,  Pa.— Modification CP  directional  N  1  kw  unl.,  asking  change to  1280  kc. 
WAKR,  Akron — CP  increase  to  5  kw  di- 

rectional, new  trans.,  amended  to  1550  un- 
der treaty,  directional  N  only. 

WWVA,  Wheeling — CP  increase  to  50 kw,  change  1160  to  1140  kc,  amended  to 170  kc  under  treaty. 
WGAR,  Cleveland — CP  change  equip., 

antenna,  change  1450  kc  to  730  kc  10  kw 
N  &  D,  move  transmitter,  amended  to  1220 
kc  under  treaty  50  kw,  change  equipment, 
antenna. 
WFTL,  Fort  Lauderdale,  Fla.— Voluntary assignment  license  from  Tom  M.  Bryan  to 

Ralph  A.  Horton. 
WKY,  Oklahoma.  City— CP  directional  N 930  kc  under  treaty. 
KVOO,  Tulsa — CP  increase  25  to  50  kw unl.,  amended  to  1170  kc  under  treaty, 

change  antenna. 
NEW,  Fort  Smith  Newspaper  Publish- 

ing Co.,  Fort  Smith,  Ark.— CP  550  kc  1 kw  unl.  directional. 
NEW,  United  Broadcasting  Co.,  Cleve- 

land—CP 48.5  mc  8,420  sq.  miles  1,314,595 
population. 
KPMC,  Bakersfield,  Cal. — CP  change  to 1560  kc  10  kw,  new  transmitter,  antenna. 
KAWM,  Gallup,  N.  M.— CP  new  trans- mitter, change  antenna. 

KRFJ,  Miles  City,  Mont. — Transfer  of control  from  Sarah  M.  Scanlan,  executrix 
estate  of  Joseph  D.  Scanlan,  to  Sarah  M. Scanlan. 
KEVR,  Seattle— CP  change  to  1420  kc 

100  w  250  w  D,  new  antenna,  change  name to  Evergreen  Broadcasting  Corp. 
KRKO,  Everett,  Wash. — Modification  CP increase  power  etc.,  amended  to  1400  kc under  treaty. 
K45LA,  Los  Angeles — Modification  CP change  coverage  to  7,585  sq.  miles  2,612,000 

population. 
MARCH  12 

WCAO,  Baltimore — Transfer  control  from Lewis  W.  Milbourne  and  Clarence  W.  Miles 
(voting  trustees)  to  Lewis  M.  Milbourne, L.  Waters  Milbourne  and  Clarence  W.  Miles 
(voting  trustees). 
WELL  New  Haven — Modification  CP  in- 

crease power  etc.,  asking  change  in  an- tenna, 960  kc  under  treaty. 
WQXR,  New  York— Modification  CP  as modified  increase  power,  asking  increase  to 

10  kw  change  to  1560  kc  under  treaty. 
KCRC,  Enid,  Okla. — CP  move  transmit- ter, studio,  new  transmitter,  increase  to  1 

kw  directional,  amended  to  1390  kc  under 
treaty,  change  antenna,  new  transmitter. 

MARCH  14 
WGNY,  Newburg,  N.  Y.— CP  change  to 1370  kc  250  w  unl.,  amended  to  1220  kc  1 

kw  D  under  treaty. 
WHEC,  Rochester— CP  FM  44.7  mc  2,318 

sq.  miles  551,374  population. 

Carlton  Morse's 
Latest  Mystery 

Starts  Tonight 

Constance  Bennett 

Bob  Hope  Star  in 

The  Awful  Truth' 
THAT  comedy  hit  of  the 

screen,- "The  Awful  Tfutli," 
tas  been  adapted  for  radio  presen- tation on  the 

"RaiUo  Thea- 

ter/ urogram 

t(/  \o  V  e,' 

»^  Xfro 

No 

ROCHESTER'S  COMPETITIVE  RADIO  situation  does  not  prevent  the 
Gannett  newspapers,  morning  and  evening,  from  devoting  two  full 
columns,  one  on  each  side  of  the  page,  to  display  space  edited  by  the 
respective  stations.  The  same  radio  page  also  carries  detailed  program 
listings  and  pulls  a  substantial  amount  of  "spotlight"  advertising  from sponsor  firms  wishing  to  call  attention  to  their  particular  programs. 
Though  the  Gannett  newspapers  control  WHEC,  they  make  the  same 
time-for-space  arrangement  on  behalf  of  the  rival  WHAM. 

NEW,  King-Trendle  Broadcasting  Corp., 
Detroit — CP  FM  47.3  mc  2,564,008  popula- 

tion 6,900  square  miles. 
WPAR,  Parkersburg,  W.  Va. — Modifica- tion CP  increase  power  etc.,  to  1450  kc under  treaty. 

WSPA,  Spartanburg,  S.  C— Modification CP  as  modified  increase  to  1  kw  5  kw  D 
requesting  changes  in  antenna,  950  ko under  treaty. 
WDOD,  Chattanooga — Modification  CP 

dii-ectional  N,  increase  power,  asking  1310 
kc  under  treaty,  change  antenna. 
NEW,  A.  M.  Burton,  Nashville — CP 1380  kc  1  kw  unl.  directional,  amended  to 1410  kc  under  treaty. 
WTSP,  St.  Petersburg,  Fla.— Modifica- tion CP  increase  power  etc.,  asking  change 

in  transmitter,  1380  kc  under  treaty. 
KAND,  Corsicana,  Tex. — CP  increase  to 250  w,  134G  l;c  under  treaty. 
KBWD,  Brownwood,  Tex. — ^Modification CP  new  station  re  new  transmitter,  1380 kc  under  treaty. 
WHBF,  Rock  Island,  111.— Modification CP  increase  power  etc.,  asking  change  in 

transmitter,  1270  kc  under  treaty. 
WJBC,  Bloomington,  111. — Voluntary  as- 

signment icense  to  Arthur  Malcolm  Mc- 
Gregor, Dorothy  Charlotte  McGregor  and 

Hugh  L.  Gately  d/b  Radio  Station  WJBC. 

Tentative  Calendar  .  .  , 
MARCH  19 

NEW,  Butler  Broadcasting  Corp.,  Hamil- 
ton, O.— CP  1420  kc  250  w  unl. 

MARCH  31 
WBAX,  Wilkes-Barre,  Pa. — License  re- newal. 

APRIL  22 
NEW,  Camden  Broadcasting  Co.,  Cam- 

den, N.  J.— CP  800  kc  500  w  D. 

I! 

ii 

11 

ar 

iiy 

to 

More  FM  Applications 
APPLICATIONS  for  commercial 
FM  facilities  were  received  by  the 
FCC  March  14  from  WHEC  Inc., 
Rochester,  and  King-Trendle  Broad- 

casting Corp.,  Detroit,  licensee  of 
WXYZ.  The  Rochester  application 
was  for  44.7  mc.  to  cover  2,318 
square  miles  embracing  a  551,374 
population.  The  Detroit  request  was 
for  47.3  mc.  to  cover  6,900  square 
miles  and  a  population  of  2,564,008. 
[See  page  42  for  FCC  actions  on FM  during  the  last  week.] 

Bosco  Adds 

BOSCO  Co.,  New  York  (milk  am- 
plifier), as  part  of  an  extensive 

spring  drive  to  help  grocers  and 
dairies  sell  more  milk,  has  added 
the  following  stations,  each  with  a 
15-minute  six-day-a-week  musical 
program:  W  C  A  U,  Philadelphia; 
WBZ-WBZA,  Boston  -  Springfield; 
WBBM,  Chicago;  WPBL,  Syracuse; 
WCAE,  Pitsburgh.  These  contracts 
are  in  addition  to  Mark  Hawley's noon  news  broadcast  three  times 
weekly  on  WOR,  New  York,  which 
has  been  under  Bosco's  sponsorship 
for  2V2  years.  Agency  is  Kenyon 
&  Eckhardt,  N,  Y, 

WBLJ  Stock  Sale 
FCC  APPROVAL  is  sought  in  an  ap- 

plication of  the  Dalton  Broadcasting 
Corp.,  licensee  of  WBLJ,  local  in 
Dalton,  Ga.,  whereby  J.  B.  Roach,  |^ 
president  and  majority  stockholder 
with  59  of  the  corporation's  100  shares, would  sell  his  entire  interests  to  H. 
C.  Kenemer  and  T.  W.  Kenemer, 
doing  business  as  Kenemer  Bros.,  lo- cal undertakers.  Purchase  price  is  to 
be  .$10,000.  WBL.T.  authorized  by  tb 
FCC  loss  than  six  months  ago,  hai 
been  on  the  air  since  last  Dec.  5. 
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Leslie  Smith  is  Named 

To  Manage  New  WMUR 
WITH  the  new  WMUR,  Manches- 

ter, N.  H.,  scheduled  to  go  into  oper- 
lation  early  in  April,  it  was  an- 

nounced that  its  manager  will  be 
Leslie  F.  Smith,  formerly  of 
'WFEA,  Manchester,  and  that 
Charles  W.  Burton,  onetime  man- 

ager of  WE  EI,  Boston,  will  be  pro- 
gram director.  Mr.  Burton  recently 

has  been  writing  script  for  the 
>Doublemint  Gum  programs  on  the 
Yankee  Network. 
\  Other  staffmen  thus  far  chosen 
sfrom  WFEA,  include  only  en- 

gineers, with  Vincent  Chandler, 
from  WFEA,  as  chief  engineer,  and 
the  others  as  follows :  Ernest  Bing- 
jley,  from  WFEA;  Merle  Towne, 
ofrom  WCOU,  Lewiston,  and 
WGAN,  Portland;  Dexter  Freese, 
•from  WGAN  and  WRDO,  Augusta. 
'  WMUR  was  authorized  last  Sep- (bember  as  a  new  regional  outlet, 
with  1,000  watts  night  and  5,000 
day  on  610  kc.  It  is  90%  owned 
'by  Francis  P.  Murphy,  former  gov- ernoT  of  the  State,  with  5%  in- 
.terests  held  each  by  Edward  J.  Gal- 

lagher, publisher  of  the  Laconia 

Pollard's  Prizes 
WHEN  MAX  POLLARD, 
KNX,  Hollywood,  newswriter 
signs  a  contest  coupon,  he 
means  business.  Two  years 
ago,  after  chasing  several 
contest  offers  without  much 
luck.  Pollard  decided  to  re- duce the  business  to  a  science. 
Here  are  his  winnings  in  just 
two  years  of  battling  with 
contest  offers:  Two  Chevro- 

let autos,  $1,000  cash  prize, 
$500  cash  prize,  20  $50  prizes, 
two  pair  of  shoes,  six-month 
supply  of  groceries,  two  radio 
sets,  several  gold  watches, 
three  lamps,  vacuum  sweeper, 
books,  rugs,  suitcases,  and 
other  minor  household  articles 
too  numerous  to  mention. 

(N.H)  Citizen,  and  Dr.  James  J. 
Powers,  physician.  An  RCA  trans- 

mitter, WE  control  and  studio  ap- 
paratus and  a  300-foot  tower  are 

being  installed.  International  Radio 
Sales  has  been  appointed  national 
representative. 

CLvVSSIFIED 

Help  Wanlad  and  Sitaationf  Wonted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Salesman  —  Immediate  opening  aggressive, I  clean  cut  young  man  to  take  over  im- 
.  portant  list  active  accounts,  now  produc- 
j  ing  good  income.  Prefer  college  man thoroughly  familiar  with  advertising 
'  sales  in  Southern  markets.  Write  full  de- 
j  tails  immediately.  WSAV,  Savannah, I  Georgia. 

i  SAnnouncer-Engineer-Midwest  $125  —  Send 
I  !  transcription,  experience,  photo.  Short 
I     shift.  Box  282,  BROADCASTING. 

II  Openings  on  Hand!— For  qualified  em- 
ployees— every  department — announcers, 

operators,  combinations,  transradio  press, 
salesman,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, Denver,  Col. 

'Engineer — Transmitter  and  studio  control. 
J  5    Must   have  first-class   telephone  license. 
-  ,    Preferably  one  familiar  with  late  model 
J    RCA    equipment.    Give    full  particulars 
t    including  salary  expected. — WAKR,  Ak- ron, O. 

Situations  Wanted 

I  Manager-Commercial     Manager  —  Fifteen 
years'    experience  in   national  advertis- ing; ten   years   in   radio.   Now  with  a 
thriving,    independently-owned  network 
outlet  in  important  eastern  market.  Ex- 

'    cellent  reason  for  leaving.  Agency  and 1    network  references.  Entirely  familiar  with 
I    all  phases  of  station  operation,  with  em- .    phasis  on  national  and  local  sales.  Box 283,  BROADCASTING. 

(News  Editor — Well  known  mid-western 
newspaper  man,  metropolitan  paper,  plus 
major  press  association  background,  seeks 
position  as  news  editor  with  major  sta- 

'    tion.     Excellent    references.     Box  284. 1  BROADCASTING. 
1-   . 
iFirst  Class  Operators  Available — Graduates 
i  for  broadcasting,  television,  frequency 

modulation,  and  commercial  stations, 
able  to  work  anywhere.  Some  with  an- 

nouncing   experience.     Have  successful 
I  men  in  stations  in  all  sections  of  coun- try ;  list  furnished  upon  request.  Contact 
>    Graduate  Relations  Department,  National 
I     Schools,  4000  So.  Figueroa,  Los  Angeles, I  Calif. 

Situations  Wanted  (Continued) 

Production-Programming-Continuity  • —  Dec- 
ade of  experience  (NBC,  CBS,  local). 

Age  25.  Box  279,  BROADCASTING. 
Engineer — Desires  Midwest  or  Western  sta- 

tion. Five  years'  experience.  Now  em- ployed. Box  273,  BROADCASTING. 

Announcer — Baseball  —  News,  commercials. 
Now  employed  5000  watt  network  affili- 

ate. 25,  married.  Box  272,  BROADCAST- ING. 

Why  Lose  Money — Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  274,  BROADCASTING. 

Successful,  Experienced,  Employed  Sales- 
man— Wants  connection  with  progressive 

station.  A-1  recommendation,  references 
and  detailed  information  upon  request. 
Box  277,  BROADCASTING. 

Announcer — Program  Director — Five  years' experience.  Now  employed  Program  Di- 
rector, Chief  Announcer,  Copywriter- 

Network  regional.  Sports  and  News 
Transcriptions  available.  Box  278, BROADCASTING. 

Young  Woman — Expert  at  planning  as  well 
as  writing,  will  do  commercials  and  pub- 

licity. Sound,  varied  background  of  mer- 
chandising and  advertising.  Box  281, BROADCASTING. 

Program  Director — Seven  years  in  radio. 
College  graduate.  Experience:  college 
teacher,  actor,  producer,  program  direc- 

tor. Married.  Now  employed.  Anxious  to 
locate  with  Eastern  or  Mid-western  sta- 

tion in  city.  Box  275,  BROADCASTING. 
Engineer — Age  27,  university  graduate,  ra- diotelephone first  class  license.  2%  years 

experience  as  combination  operator,  an- 
nouncer, and  chief  engineer.  Can  supply 

references  and  audition  record.  Go  any- 
where immediately.  Box  276,  BROAD- 

CASTING. 

North!  East!  West!  South! — Qualified  con- 
trol-room,  transmitter,  operator  desires 
change  bigger,  live-wire  station  with  op- 

portunity. Two  years  experience  broad- casting. Additional  other  radio.  Familiar 
WE,  RCA,  Collins,  Network,  Transcrip- tions. Minimum  salary  thirty.  Box  280, 
BROADCASTING. 

New  Bread  Promoted 

WARD  BAKING  Co.,  New  York,  is 
introducing  a  new  product.  Home- 

like Style  Bread,  in  the  New  York 
and  Boston  markets.  Company  will 
use  one-minute  spot  announcements 
from  8  to  12  times  weekly  in  New 
York  on  WNEW,  WHN,  WMCA, 
WINS;  in  Jersey  City  on  WAAT, 
and  on  two  Boston  stations  as  yet 
unselected.  For  its  Devil's  Food 
sandwich,  Ward  plans  to  place  one- 
minute  live  announcements  on  sta- 

tions in  Boston,  Providence,  Pitts- 
burgh, Cleveland,  Youngstown,  St. 

Louis,  Baltimore,  Birmingham  and 
Jacksonville.  Agency  is  Sherman  K. 
Ellis  &  Co.,  New  York. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less holder)  ....  $22.50 

3.  NEW  CRYSTAL fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

Cosmetics  Plans 
IRRESISTIBLE  Inc.,  Jersey  City 
(cosmetics),  is  considering  spot 
chain  break  announcements  in 
about  15  markets.  Redfield-John- 
stone.  New  York,  is  agency. 

[O  SEAVICE 
1 24  Jackson  Ave. 
University  Park,  Md. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  BIdg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

There  Is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN BARRON 
Consulting Radio  Engineer 

Specializing in  Broadcast  and 
Allocation  Engineering 

Earle  Building, Washington,  D.  C. 
Telephone NAtional  7757 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   BIdg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOURr-ANY  DAY 
R.C.A,  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Qfflea:    Crossroads  of 
7IS4  Main  St.    /^\7\       the  World Kaniu  City,  Mo.  I    A     1   Hollywood.  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  BIdg.  •  WASH.,  D.  C.  •  NA.  6711 
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Drawn  for  Broadcasting  by  Sid  Hix 

'Do  You  Ever  Get  Sued  by  ASCAP,  Doc?" 

IMPROVING  RADIO  SURVEYS 

Method  Is  Developed  of  Getting  a  Fair  Sample; 

 Foreign  Language  Programs  Analyzed  

Radio  to  Promote 

Unemployed  Drive 
Nationwide  Registration  for 
Available  Help  Arranged 
WITH  broadcasting  scheduled  to 
play  an  important  promotional  role, 
Federal  Security  Administrator 
Paul  V.  McNutt  last  Friday  an- 

nounced the  March  15  opening  of  a 
nationwide  registration  of  unem- 

ployed workers  as  part  of  the  na- 
tional defense  effort. 

An  appeal  to  register  with  his 
local  branch  of  the  U.  S.  Employ- 

ment Service  is  being  made  to  every 
unemployed  worker  in  the  country 
who  may  be  available  for  work  or 
training  in  defense  jobs,  as  well  as 
to  every  person  with  an  urgently 
needed  skill  which  is  not  being  used 
to  best  advantage  in  his  present 
job. 

According  to  early  announce- 
ments concerning  the  drive,  which 

is  hoped  to  bring  1,500,000  new 
registrations  between  March  15  and 
April  15,  both  local  stations  and 
national  networks  will  cooperate  in 
urging  unemployed  workers  to 
make  known  their  availability  for 
defense  jobs  through  the  U.  S.  Em- 
plojanent  Service. 

Shortage  of  Labor 

Mr.  McNutt  stated  that  the  cam- 
paign is  being  undertaken  to  pre- 

pare for  the  greatly  increased  de- 
mand for  defense  workers  expected 

in  coming  months,  as  well  as  to 
meet  growing  shortages  of  skilled 
labor  in  certain  occupations  in  the 
aircraft,  shipbuilding  and  machine 
shops  and  machine  tool  industries. 

Although  the  registration  cam- 
paign will  be  national  in  scope,  co- 

ordinated through  the  Social  Se- 
curity Board,  which  supervises  the 

U.  S.  EmplojTnent  Service,  Chair- 
man Arthur  J.  Altmeyer,  of  the 

Social  Security  Board,  emphasized 
that  local  areas  and  states  would 
function  at  the  heart  of  the  plan. 
He  said  transcribed  five-minute  an- 

nouncements in  the  form  of  brief 
speeches  by  defense  officials  had 
been  sent  to  700  stations  all  over 
the  country.  It  was  suggested  that 
these  be  used  in  conjunction  with 
locally  produced  quarter-hour  pro- 

grams playing  up  the  local  angle 
of  the  defense  employment  situa- 

tion. In  addition,  specially  written 
scripts  are  available  upon  request. 

Tying  in  directly  with  the  regis- 
tration drive,  CBS  last  Saturday 

started  the  new  Jobs  &  Defense 
series,  with  Eric  Sevareid,  CBS 
Washington  correspondent,  inter- 

viewing Federal  defense  officials. 
The  series  will  be  heard  Saturdays, 
12:45-1  p.m.  Other  programs,  both 
dramatic  and  interview,  are  being 
arranged  with  MBS  and  NBC,  it 
was  understood. 

Demurrer  Sustained 
LOS  AXGKLES  Superior  Court  has 
sustained  a  demurror  to  the  action  of 
KGF.J,  that  city,  which  sought  a  re- 
fitraining  order  against  AFRA.  Local 
40.  IBEW  and  Central  Labor  Council. 
KGF.J,  placed  on  the  unfair  list  by 
\inion  groups,  claimed  its  advertisers 
were  threatened  with  secondary  pick- 
eting. 

By  DR.  PAUL  LAZARSFELD 
Director  of  Radto  Research 

Columbia  UniversKy 
DURING  THE  LAST  YEAR,  the 
Office  of  Radio  Research  has  been 
increasingly  interested  in  improv- 

ing current  methods  of  station  sur- 
veys. A  number  of  studies  have 

been  made  which  will  appear  late 
this  spring  in  a  publication  by 
Duell,  Sloan  &  Pearce  titled  Radio 
Research,  1941. 

Earlier  observations  made  it 
clear  that  station  surveys  usually 
neglect  the  smaller  stations,  which 
are  not  as  likely  to  reply  to  ques- 

tionnaires as  the  large  stations  with 
their  more  extensive  personnel. 
Therefore  a  sampling  device  was 
developed  in  an  effoi't  to  counter- 

act this  overemphasis  on  larger  sta- 
tions. The  850  stations  operating  in 

this  country  were  divided  into  11 
comparable  groups.  For  example,  a 
radio  station  in  a  large  Midwest 
city,  operating  with  low  power,  was 
matched  with  a  similar  station  in 
each  of  the  other  10  samples.  In  this 
way,  11  microcosms  were  created, 
each  representative  of  the  whole countcy. 

Sampling  Procedure 
It  is  obviously  easier  to  get  com- 

plete returns  from  75  or  150  sta- 
tions than  from  850  stations.  A  first 

test  was  made  Dec.  4,  1940  when 
a  questionnaire  was  sent  out  to 
each  station  in  two  samples  to  find 
ooit  what  programs  they  had  on  at 
a  specific  time  of  the  day.  Ninety- 
two  per  cent  of  the  stations  an- 

swered the  questionnaire,  some  of 
them  after  two  follow-up  letters 
had  been  written.  The  few  stations 
which  did  not  reply  were  replaced 
by  matched  stations  in  other  sam- 

ples, so  that  it  is  now  possible  to 
see  exactly  what  programs  were 
being  broadcast  at  the  times  stud- ied. 
Thus  the  sampling  procedure 

proved  a  success  and  from  now  on 
it  will  be  much  easier  to  get  specific 
information  representative  of  the 
entire  industry  and,  in  particular, 
information  on  small  stations  will 
not  be  so  scarce  as  it  has  been  so 
far. 

As  a  next  step  in  this  program, 
the  problem  of  foreign  language 
programs  was  tackled.  These  pro- 

grams appear  most  frequently  on 
non-affiliated  stations.  Those  sta- 

tions which  broadcast  more  than 
six  hours  of  a  specific  foreign  lan- 

guage program  were  surveyed,  and 
some  800-odd  hours  of  foreign  lan- 

guage programs  were  studied  dur- 
ing the  week  Feb.  13-19.  The  most 

frequently  broadcast  foreign  lan- 
guage was  Italian,  then  Polish,  then 

Spanish. Program  Policies 
There  are  very  characteristic  dif- 

ferences in  the  program  policies  of 
the  various  language  groups.  Mu- 

sic programs,  of  course,  are  pre- 
valent in  all  languages,  just  as  they 

are  on  current  American  programs. 
On  German  programs,  however, 
music  is  most  prevalent,  primarily 
at  the  expense  of  news  programs, 
which  occur  hardly  at  all  in  the 
German  language. 

The  Polish  programs  have  more 
news  programs  than  any  other  lan- 

guage group.  Dramatic  programs 
are  definitely  less  frequent  on  for- 

eign-language programs,  compared 
with  regular  American  programs, 
except  for  Italian  programs,  where 
there  are  a  considerable  number  of 
serial  dramatizations,  about  half  of 
which  are  set  in  Italy. 

There  are  very  few  non-commer- 
cial programs  in  foreign  languages, 

and  the  amount  of  advertising  done 
on  these  stations  is  very  great.  Pro- 
gi-ams  are  not  infrequent  in  which 
more  time  is  devoted  to  advertising 
than  to  the  program  material, 

proper. The  news  programs  obviously 
serve  the  purpose  of  complementing 
the  American  news  programs  in  re- 

gard to  news  of  the  old  country  in 
each  specific  listening  group. 
Whereas  on  regular  American  pro- 

grams foreign  and  domestic  news 
during  this  week  balanced  about 
one  to  one,  the  foreign  news  items 
on  these  foreign  language  programs 
exceeded  domestic  news  in  the  ratio 
of  4  to  1. 

Propaganda  Barred 
Very  few  specific  political  refer- 

ences were  found  in  these  programs. 
Quite  often  the  announcer  states 
explicitly  that  the  program  is  not 
open  for  any  kind  of  propaganda. 
The  commercial  announcements,  of 
course,  make  very  strong  appeals 

CANADA  STATIONS 
HELP  FUND  DRIVE 

AS  THEIR  contribution  to  the 
United  War  Service's  |5,500,000 
campaign  starting  March  24,  Can- adian broadcasters  have  arranged 

many  programs,  numerous  pre- 
campaign  flashes  and  announce- ments, and  recorded  talks.  While 
it  is  understood  other  media  are 

being  paid  for  most  of  the  cam- 
paign advertising,  broadcasting  sta- tions are  donating  their  time.  The 

campaign  broadcasts  are  expected 
to  start  March  23  with  a  broadcast 
by  Queen  Elizabeth  from  London, 
to  be  followed  by  other  speakers 
from  England  including  Anthony 
Eden;  Lieut.  Gen.  A.  G.  McNaugh- 
ton,  Canadian  commander  in  Great 
Britain,  and  J.  B.  Priestley.  The 
best  Canadian  sustaining  programs 
will  be  used  for  the  campaign, 
and  special  talks  will  be  recorded 
and  distributed  to  all  stations. 

The  broadcasts  have  been  ar- 
ranged by  the  Canadian  Broadcast- 

ing Corp.  and  the  private  stations 
through  the  Canadian  Assn.  of 
Broadcasters.  All  programs  will  be 
fed  to  all  Canadian  stations,  irre- 

spective of  whether  or  not  they  are 
customarily  on  the  CBC  networks. 
The  campaign  is  to  raise  money  for 
all  war  organizations  except  the 
Canadian  Red  Cross,  includes  the 
Canadian  Legion,  YMCA,  YWCA, 
Salvation  Army,  Knights  of  Co- 

lumbus, Imperial  Order  Daughters of  the  Empire. 

Other  wartime  campaigns  sched- 
uled for  participation  this  spring 

and  summer  are  those  of  the  Ca- 
nadian Red  Cross  and  the  Canadian 

government's  third  war  loan. 

Spots  for  Packer PLANKINTON  PACKING  Co. 
Milwaukee,  has  extended  its  pre-[ 
Easter  campaign  to  14  stations  in' Wisconsin  and  Michigan.  After 
Easter  the  firm  will  continue  indefi- 

nitely on  WTMJ  and  WISN,  Mil- 
waukee, using  early  morning  an- nouncements on  WTMJ  as  in  the 

last  three  years  and  a  sliding  8- 
per-week  announcement  schedule  on 
WISN.  Agency  is  Cramer-Krasselt 
Co.,  Milwaukee.  Holland  Engle  is 
radio  director  of  the  agency. 

to  the  national  feelings  of  the  audi- 
ence, this  obviously  being  their 

main  selling  point.  On  the  average 
about  half  the  announcements  have 
some  kind  of  national  appeal  wiUi 
the  Lithuanian  and  German  pro- 

grams having  most  of  them,  and 
Jewish  and  Italian  programs  hav- ing least. 

After  this  foreign  language  ma- 
terial is  analyzed,  the  Office  of  Ra- 

dio Research  will  turn  to  further 
comparisons.  The  question  of  dif- 

ferences in  musical  programs  be- 
tween small  and  affiliated  stations 

is  of  timely  interest.  The  educa-; 
tional  possibilities  on  these  small 
stations  vdll  be  studied  because  thej^ 
appeal  to  a  group  of  the  popula-, lation  which  could  most  benefit  from education  over  the  air. 

Also  the  general  sales  effect  oi 
advertising  on  small  stations,  ir 
proportion  to  the  cost  of  time  or 
these  stations,  will  be  studied  tc 
make  the  best  of  the  new  sampling 
procedure  which  permits  a  bettei 
and  less  expensive  survey  method 
of  cross-tabulating  sections  througl 
the  whole  station  system  of  thi^ 
country.  -   
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FAST  SELLERS . . .  when  advertised  over  WLW 

We  find  that  products  advertised  over  WLW  are  steady  sellers  and  all 

of  our  customers  carry  good  stocks  by  reason  of  the  assured  movement 

of  them.  Our  salesmen  are  anxious  for  this  desirable  business  when 

calling  upon  drug  stores,  and  certainly  it  is  to  our  interest  as  whole- 

salers to  make  sure  that  we  have  adequate  supplies  of  all  of  these  fast 

sellers  to  fill  this  definite  demand. 

J.  K.  MORFORD 

Sales  Manager 

McAdams  &  Morford,  Inc. 

Lexington,  Kentucky 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  infernational  Radio  Sales. 
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WE'Ri  MOVING  TO  890 

WIS  "Moving  Day,"  March
  29th,  (we go  from  870  to  890)  has  been  amply 

publicized,  to  insure  no  "listener  loss" 
to  advertisers— nor  missed  service  to  listeners. 

Three  full  page,  two-color  advertisements  in 
Prairie  Farmer,  totaling  more  than  1,020,000 

circulation,  largely  in  the  WLS  four-state.  Major 
Coverage  Area,  have  impressed  the  new  location 
on  Mid-West  farm  homes— and  merchants.  In 

addition,  on  several  pages  in  the  March  22  issue 
mention  was  made  of  the  new  WLS  frequency. 

For  Chicago  listeners  a  total  of  eight  full-col- 
umn ads  in  the  Chicago  Times  have  told  the  same 

story.  A  full  page  back  cover  ad  in  Radio  Varieties 

spread  the  news  farther,  and  every  daily  and 

weekly  newspaper  in  the  four-state  area  received 

a  news  story,  written  from  the  WLS  angle,  but 

telling  the  full  reallocation  story. 

15,000  cards  explaining  the  change  were  dis- 
tributed to  visitors  to  the  WLS  National  Barn 

Dance  and  studios.  We  supplied  servicemen  with 

WLS  tabs  for  push  button  sets,  to  assure  the  sta- 
tion being  represented  on  every  radio. 

WLS  and  Prairie  Farmer  are  using  stickers  on 

all  outgoing  mail.  And  to  complete  the  job  of 

getting  the  story  to  everyone,  we  are  using  every 

possible  moment  on  the  air  to  announce  the  new 

frequency  and  explain  the  reasons  for  the  change. 

So,  when  WLS  moves  up  to  890,  we'll  have  our 
same  full-size,  loyal  audience  moving  right  along 

with  us— for  they  all  know  that  we're  moving. . . 

why  we're  moving  .  .  .  and  where,  too! 

The 

PRAIRIE 

FARMER 

STAT  1 O  N 

BunRiDCE  D.  Butler 
President 

k'  ■ 

Glenn  Snyder Manager 
¥ 

4- 



YOUR  WELCOME  IS  ASSURED 

WITH  FRIENDLY  
''yl^hl^ 

THESE  friendly  "neighbors"  are  the   19  New  England 
stations  of  The  Yankee  Network,  known  by  everyone 

in  all  the  sections  where  their  voices  are  heard  and  heeded. 

When  you  make  your  call  with  neighbors  of  this  standing, 

your  welcome  is  assured  and  you  receive  the  full  benefit  of 
sincere  friendliness. 

Community  life  is  a  closely  unified  segment  of  the  population 

and  the  market,  particularly  in  New  England.  No  "stranger" 

station  can  give  you  the  contact  that  the  community's  own  radio 
"neighbor"  does  so  effectively. 

Consider  this  advantage  when  planning  radio  promotions  of 

any  type,  and  use  the  19-stations  sales  power  that  gives  complete 
coverage  of  every  key  market. 

THE  Yankee  Network 

21  BROOKLINE  AVENUE,  BOSTON,  MASS, 

EDWARD  RETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representative 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879. 



. . .  Like  THIS  ONE . . . 

7-Point  Pius  Merchandising  on 

KOIL  is  the  most  complete,  well- 

organized  and  thoroughly  effec- 
tive merchandising  work  that  has 

come  to  our  attention.  Every 

promise  that  Don  Searle  has  made 

regarding  the  station's  efforts 
has  been  more  than  fulfilled.* 

*  Name  of  this  advertiser,  plus  hundreds  of  letters 
from  other  satisfied  clients,  furnished  you  on  request. 

The  I'Pomt  Plus  Merchandising 
station  in  Omaha,  Nebraska  ' 

DON  SEARLE. GENERAL  MGR. 

EDWARD  PETICr£.CO..INC..N&TIONAL  REP'I: 

m 
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Millions  of  listeners  know  them  - 

DO  YOU? 

KMBC's  Chief  Newscaster 
...former  managing  editor  of 
the  Kansas  City  Journal . . . 
veteran  of  more  than  a  score 

of  successful  radio  sponsor- 
ships—creator of  the  sensa- 

tional new  analysis  -  com- 

mentary  show,  "Tomor- 
row's Headlines  Today." 

Who  is  he? 

The  KMBC  Sportscaster : . . 

named  America's  most  pop- 
ular minor-league  baseball 

announcer  in  nation-wide 

"Sporting  News"  poll  for 
1940... star  of  play-by-play 
reports  of  all  sports  and 

conductor  of  two  daily  spon- 
sored commentary  shows... 

leading  sports  authority  in 
this  area.   Who  is  he? 

'  The  KMBC  Food  Scout . . . 
conductor  of  the  original 
daily  broadcast  from  Kansas 

City's  huge  produce  market 
—  food -buying  advisor  to 
thousands . . .  owner  of  mas- 

ter's degree  in  home  eco- 
nomics .  .  .  her  program  re- 
cently streamlined  in  pro- 

duction and  price.  Who 
is  she? 

4 Director  of  KMBC  Farm 

Service. .  .nationally-known 
farm  and  livestock  authority 
. . .  former  commentator  on 

Goodyear  Farm  Hour  (NBC) 
...AAA  expert  and  college 
lecturer . . .  through  years  of 
broadcasting,  a  personal 
friend  to  thousands  of 
farmers.    Who  is  he? 

Here  are  six  of  the  most  populai;  people  in  the 

entire  Middle  West.  Each  is  a  part  of  the  great 

composite  voice  of  KMBC. 

Together  they  help  to  produce  the  more  than 

thirty  solid  hours  of  service  features  KMBC  offers 

each  week . . .  news,  sports,  food,  markets,  farm 

programs  and  special  events. 

These  personalities  serve  —  and  thus  sell — this 
vast  market.  Their  names  are  household  words 

in  hundreds  of  thousands  of  Missouri  and  Kansas 

homes. 

Do  you  know  them?  You  should! 

KMBC  news  man  . . .  former 

press  service  bureau  chief 
in  Hartford  and  Kansas  City 

. . .  can  point  to  two  years  of 
solid  sponsorships  on  two 
of  his  three  daily  broadcasts 
. . .  his  5:45  a.  m.  newscast 
now  available  .  .  .  owner  of 

50%  of  the  entire  Kansas 
City  audience  on  his  7:15 
a.  m.  newscast.    Who  is  he? 

KMBC  Live  Stock  Market 

Reporter  . . .  former  college 

prof essor,chosen  for  second 
consecutive  year  by  Kansas 

City  livestock  interests  to 
broadcast  exclusively  on 
KMBC  .  .  .  one  of  the  most 

prominent  in  the  Midwest's multi-million  dollar  live- 
stock industry.   Who  is  he? 

or    KANSAS    C  ITY 

CBS  Basic  Network  •  Free  &  Peters,  Inc. 

^^im  fjoq  9     uijjoyi/  eunf  g 



One  of  the  rules  we  observe 

here  at  F&P  is  never  to  flirt 

with  things  we  don't  know 

about.  If  we  don't  ah'eady 

know  them,  we  find  out— be- 

forehand. 

But  truthfully,  there  aren't  a 

lot  of  radio  advertising  prob- 

lems that  we  haven't  had  some 

experience  with,  somewhere  in 

our  organization.  Because, 

after  all,  we  have  had  nearly 

200  years  of  varied  experience 

in  radio,  advertising,  manufac- 

turing, jobbing,  and  retailing. 

All  this  experience  is  absolutely 

no  good  to  you  as  long  as  it 

remains  only  in  our  files  and  in 

our  heads.  Why  not  give  us  a 

crack  at  your  radio  problems? 

r EXCLUSIVE  REPRE
SENTATIVES: 

WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN      .    .  MINNEAPOLIS-ST.  PAUL V/MBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

. . .  IOWA  .  .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

.  .  .  SOUTHWEST  .  ,  . 
KGKO  ...  FT.  WORTH-DALLAS 
KOMA     ....    OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932  ■*■ 
CHlChaO:  180  S.  Michigan       HEW  YORK:  347  Pari OZTKOIT:  New  Center  Bldg.    SAN  FRANCISCO:       5</</«r     LOS  ANGELES:  650  S.  Gr<»»<^     ATLANTA :  322  Pa/mer  BWf. 

Franklin  6373  Plaza  5-4131  Trinity  2-8444  Siicter  4353  Vandike  0569  Main  5667 
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FCC  Starts  Newspaper  Ownership  Drive 

Orders  Inquiry  Designed  to  Stymie  Press  Applications;  FM 

Grants  Suspended,  Case  and  Craven  Dissenting 
By  SOL  TAISHOFF 

BY  A  MARGIN  of  one  vote  the 

!  FCC's  "crackdown"  majority,  led 
by  Chairman  James  Lawrence  Fly, 
last  Wednesday  took  its  first  open 
step  against  newspaper  ownership 
of  broadcast  stations  by  ordering 
public  hearings  and  an  "investiga- 

tion" to  determine  future  policy. 
No  date  has  been  set  but,  in  the 
interim,  it  looks  as  if  all  pending 
newspaper  applications  for  both 
FM  and  standard  stations  will  be 
stymied. 
Using  the  FM  application  log- 

jam in  big  cities  as  the  vehicle  for 
its  move.  Commissioner  Fly  was 
supported  in  this  long-simmering 
move  by  Frederick  I.  Thompson, 
former  Alabama  newspaper  pub- 

lisher, and  George  H.  Payne,  who 
once  worked  on  New  York  news- 

papers and  afterward  was  a  press 
agent.  Voting  against  the  inquiry 
were  Commissioners  T.  A.  M. 
Craven  and  Norman  S.  Case,  who 
have  consistently  held  that  the 
FCC  is  without  jurisdiction.  Com- 

missioner Paul  A.  Walker  was  ab- 
sent. Commissioner-designate  Ray 

C.  Wakefield  was  present,  but  since 
he  had  not  yet  qualified,  he  did  not 
participate. 

Efifect  on  Public 

With  some  300  of  the  890  stations 
in  the  country  either  owned  by  or 
corporately  affiliated  with  news- 

papers, the  magnitude  of  the  issue 
is  apparent.  In  its  press  release, 
carefully  prepared  under  the  scru- 

tiny of  the  Law  Department,  the 
majority  said  the  "hearings  will  be 
conducted  with  the  objective  of  de- 

termining whether  or  not  joint 
control  of  newspapers  and  radio 
broadcasting  stations  tends  to  re- 

sult in  an  impairment  of  radio  serv- 
ice under  the  standard  of  'public 

interest,  convenience  and  neces- 

sity'." 
Though  the  release  said  the  Com- 

mission does  not  imply  that  it  is 
opposed  to  newspaper  ownership  of 
radio  stations  in  general  or  in  any 
particular  situation,  it  has  long 
been  known  that  a  move  to  ban  such 
ownership  was  instigated  in  Ad- 

ministration circles  years  ago.  Tlie 
issue  constantly  has  risen  in  Com- 

mission meetings  during  the  last 
year,  and  generally  Chairman  Fly 

and  Commissioners  Thompson, 
Walker  and  Payne  have  voted  to- 

gether on  "policy"  considerations. 
Despite  this,  numerous  newspaper 
applications  for  new  stations  and 
for  transfers  of  ownership  have 
been  granted. 

Action  came  while  the  FCC  was 
considering  the  explosive  Network- 
Monopoly  Report,  on  which  its  ma- 

jority appears  disposed  to  take  jur- 
isdiction over  the  business  affairs 

of  network-affiliated  stations  under 

its  interpretation  of  the  "public  in- 
terest" clause  of  the  Communica- 

tions Act.  In  some  quarters  it  was 
thought  the  move  was  timed  to 
divert  the  industry  fire,  particularly 
of  important  newspaper  stations, 
from  the  network-monopoly  issue. 

The  public  hearing  on  the  news- 
paper ownership  issue — which  the 

FCC  majority  said  will  be  of  "a 
broad,  public  character  open  to  all 
applicants,  prospective  applicants, 
grantees,  existing  licensees,  repre- 

sentatives of  trade  groups  affected. 

and  such  other  witnesses  as  the 

Cornmission  may  wish  to  call" — 
probably  will  not  be  set  until  the 
Commission  completes  the  network- 
monopoly  action  about  a  month hence. 

Chairman  Fly  had  visited  the 
White  House  the  day  before  the 
action,  spending  a  half-hour  with 
President  Roosevelt.  Afterward  he 

said  "matters  of  policy"  were  dis- 
cussed. It  is  presumed  he  cleared 

the  newspaper-ownership  hearing 
matter  with  the  President  at  that 
time.  That  is  viewed  as  logical  since 
on  March  11  Chairman  Fly  tried  a 
straw  vote  on  virtually  the  same 
issue,  and  was  voted  down  5  to  1. 

Future  Policy  of  FM 

At  the  Wednesday  meeting  As- 
sistant General  Counsel  Joseph  L. 

Rauh  Jr.  pleaded  the  FCC's  juris- 
diction under  the  "public  interest" 

clause.  The  majority's  approach  is 
that  it  is  not  pre-judging  the  issue 
but  merely  seeking  to  define  future 

policy  because  of  the  urgency  of 
FM. 

The  purpose  of  the  hearings,  said 
the  press  release,  is  to  obtain  for 
the  Commission  "sufficient  infor- 

mation so  that  it  will  have  a  ra- 
tional basis  for  the  determination 

of  future  cases." "At  this  time,  the  Commission's 
press  release  continues,  "when  the FM  field  is  just  beginning  to  open 
up,  the  opportunity  is  presented 
for  an  evaluation  of  policy  without 
impairment  to  existing  invest- 

ments." 

Commission  records  show,  said 
the  announcement,  that  about  one- 
fourth  of  all  commercial  FM  appli- 

cations are  filed  on  behalf  of  news- 
paper interests.  Of  94  applications 

received,  27  were  from  concerns  or 
persons  in  the  newspaper  business. 
In  the  standard  field  it  pointed  out 
more  than  one-third  of  the  sta- 

tions are  identified  with  news- 
papers; that  at  least  100  stations 

are  owned  by  publishers  with  more 
than  one  newspaper  and  more  than 
one  station  connection.  In  more 
than  90  localities,  it  said,  the  only 
radio  outlet  is  in  the  hands  of  the 
only  local  newspaper. 

Opening  of  the  newspaper-owner- 

Text  of  FCC  Newspaper  Ownership  Investigation  Order 

FOLLOW  IN  O  is  the  text  of  the 
FCC  order  {No.  79)  adopted 
March  19  and  released  March  20, 
calling  for  an  "immediate  investi- 

gation" to  determine  policy  on 
newspaper  ownership  of  broadcast 
stations: 

WHEREAS,  under  the  provisions  of 
the  Communications  Act  of  1934,  as 
iimended,  the  Federal  Communications 
Commission  is  empowered  and  directed 
to  grant  licenses  for  radio  broadcast 
stations  only  after  a  determination 
that  "public  interest,  convenience,  or 
necessity"  would  be  served  thereby ; and 

WHEREAS,  the  question  whether  the 
granting  of  a  license  is  in  the  "public 
interest,  convenience,  or  necessity" where  it  results  in  common  control  of 
one  or  more  radio  stations  and  one 
or  more  newspapers  has  been  pre- sented to  the  Commission  from  time 
to  time  and  has  been  the  subject  of 
debate  before  the  Commission  and  else- where ;  and 
WHEREAS,  there  are  now  pending 
before  the  Commission  a  large  number 
of  applications  for  high  frequency 
broadcast  stations  (FM)  with  which 
are  associated  persons  also  associated 
with  the  publication  of  one  or  more 
newspapers ;  and 
WHEREAS,  the  Commission  desires 
at  this  time  to  obtain  full  and  complete 

information  for  the  guidance  of  the 
Commission  in  passing  upon  applica- 

tions for  high  frequency  broadcast 
stations  (FM)  with  which  are  asso- 

ciated persons  also  associated  with  the 
publication  of  one  or  more  newspa- 

pers ;  and WHEREAS,  the  Commission  deems  it 
advisable  at  this  time,  when  the  public 
service  of  frequency  modulation  is  in 
its  early  stages,  to  consider  the  adop- tion of  a  policy  with  respect  to  joint 
control  of  radio  stations  and  news- 

papers, such  policy  to  be  applied  by 
the  Commission  in  passing  upon  high 
frequency  broadcast  applications 
(FM)  coming  before  it  and  to  guide 
and  inform  future  applicants  ;  and 
WHEREAS,  the  Commission  deems 
it  advisable  at  the  same  time  that  it 
undertake  consideration  of  the  ques- 

tion of  joint  control  of  newspapers 
and  radio  with  respect  to  applications 
for  high  frequency  broadcast  stations 
(FM)  to  consider  the  adoption  of  a 
policy  to  be  applied  by  it  in  passing 
upon  applications  for  the  future  ac- 

quisition of  standard  broadcast  sta- 
tions by  newspapers ; 

NOW,  THEREFORE,  IT  IS  HERE- 
BY ORDERED,  That  the  Federal 

Communications  Commission  under- 
take an  immediate  investigation  to 

determine  what  statement  of  policy  or 

rules,  if  any,  should  be  issued  concern- ing applications  for  high  frequency 
broadcast  stations  (FM)  with  which 
are  associated  persons  also  associated 
with  the  publication  of  one  or  more 
newspapers  and  that  public  hearings 
with  respect  thereto  be  held  at  such 
times  and  such  places  as  the  Com- mission may  direct,  and  that  such 
investigation  and  public  hearings  shall 
also  include  consideration  of  state- 

ments of  i)olicy  or  rules,  if  any,  which 
should  be  issued  concerning  future 
acquisition  of  standard  broadcast  sta- 

tions by  newspapers. 
IT  IS  FURTHER  ORDERED,  That 
in  those  few  cases  in  which  the  Com- 

mission has  heretofore  granted  appli- 
cations for  high  frequency  broadcast 

stations  (FM)  with  which  are  asso- 
ciated persons  also  associated  with  the 

publication  of  one  or  more  newspapers, 
the  construction  permits  to  be  issued 
shall  contain  the  condition  that  no 
construction  of  the  facilities  authorized 
therein  shall  be  undertaken  or  con- 

tinued until  after  the  Commission  shall 
have  completed  the  aforesaid  investiga- 

tion and  shall  have  taken  action  upon 
the  basis  thereof ;  Provided,  however, 
that,  upon  a  showing  that  the  public 
interest,  convenience  or  necessity  will 
be  served  thereby,  construction  at  an 
earlier  date  may  be  authorized. 
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ship  issue  now  may  tend  to  ex- 
pedite Congressional  action  toward 

an  investigation  and  a  rewriting  of 
the  Communications  Act  of  1934. 
Senator  Wallace  H.  White  Jr.  (R- 
Me.)  is  drafting  a  bill  to  reorganize 
the  FCC  and  redefine  the  statute 
to  set  out  clearly  the  limitations  of 
the  functions  of  the  radio  licensing 
authority.  Because  of  the  close  ties 
between  many  members  of  Congress 
and  their  newspapers  and  stations, 
it  is  thought  they  will  not  permit 
an  FCC  assault  to  crystallize  with- 

out Congressional  scrutiny. 

Pending  Cases 

Evolution  of  the  newspaper-own- 
ership crusade  under  the  Fly  lead- 
ership has  been  in  evidence  for 

some  time.  The  groundwork  was 
laid  in  recent  hearing  notices  on 
newspaper  applications  [Broad- 

casting, March  10].  It  raised  the 
question  whether  such  grants  would 
result  in  substantial  monopolies  of 
the  media  for  general  dissemination 
of  intelligence  in  the  particular 
areas. 

One  immediate  effect  of  the  action 
will  be  the  withholding  of  authority 
to  newspaper  applicants  for  FM 
facilities.  No  full  commercial 
licenses  have  yet  been  issued  to  any 
newspaper  FM  stations,  but  sev- 

eral are  set  to  go.  These,  it  is  evi- 
dent, will  be  suspended  pending  de- 

termination of  the  whole  broad 
issue. 

While  there  has  been  no  hard  and 
fast  ruling,  indications  are  that  the 
FCC  majority  will  be  inclined  to 
withhold  action  on  standard  broad- 

cast applicants  of  newspapers,  of 
which  many  are  pending.  Transfers 
of  stations  to  newspapers  similarly 
may  be  withheld  pending  determ- 

ination of  the  isue. 
Some  legal  test  of  this  may  de- 

velop, as  well  as  of  the  whole  sub- 
ject. The  U.  S.  Court  of  Appeals 

for  the  District  of  Columbia  in  the 
Tri-State  Broadcasting  Co.  case 
(KTSM,  El  Paso,  vs.  the  present 
KROD,  in  that  city)  which  was  de- 

cided on  March  16,  1938,  held  that 
it  knew  of  no  provision  of  the 
statute  or  rule  of  law  which  "for- 

bids broadcasting  by  the  owner  of 
a  newspaper". 

What  the  Act  Requires 

The  significance  of  the  FCC's 
move,  from  the  legal  standpoint,  is 
also  reflected  in  Section  307  (d)  of 
the  Communications  Act,  which 
provides  that  action  on  applications 
for  renewal  of  license  "shall  be 
limited  to,  and  be  governed  by,  the 
same  considerations  and  practices 
which  affect  the  granting  of  origi- 

nal applications". 
Thus,  if  the  FCC  should  adopt  a 

principle  by  which  newspaper  own- 
ership becomes  a  disqualification 

for  license,  whatever  the  ground,  it 
must  extend  it  to  all  cases,  and  it 
must  refuse  to  renew  the  licenses 
of  the  some  300  stations  now  owned 
by  or  closely  aligned  wdth  news- 

paper interests.  The  Act  does  not 
distinguish  between  FM  or  stand- 

ard stations,  so  any  rule  adopted 
would  be  applicable  to  b  )th,  assum- 

ing it  withstood  the  legal  test. 
Virtually  from  the  beginning  of 

the  Nov/  Deal  in  19?.',,  up;)03ition 

Some  Aspects  of 

Newspaper  Ownership  of  Stations 

Newspaper  Grants 
For  FM  Delayed 

GovcM-nnient  records  show  that  newspapers  were  among  the  pioneers  in 
broadcastinj;,  luul  that  many  newspaper  business  practices  and  policies  are 
fundamental  in  present-day  radio  operations. 

Instances  in  which  the  licensing  authority  has  had  occasion  to  discipline 
or  admonish  stations  for  unfair  or  partisan  use  of  the  station,  or  use  as  a 

personal  mouthpiece  of  the  licensee,  invariably  have  affected  non-newspaper stations,  viz.,  Brinkley,  Baker,  Shuler  etc. 

The  United  States  Court  of  Appeals  for  the  District  of  Columbia,  in  decid- 
ing the  Tri-State  Broadcasting  Co.  Inc.  case  against  the  FCC,  on  March  16, 

1938,  involving  the  application  of  the  El  Paso  Times  for  a  new  station  in  that 
city,  said  :  "We  know  of  no  provision  of  statute  or  rule  of  law  and  are  cited 
to  none,  which  forbids  broadcasting  by  the  owner  of  a  newspaper." 
On  Jan.  25,  1937,  in  response  to  an  inquiry  from  Chairman  Wheeler 

(D-Mont.)  of  the  Senate  Interstate  Commerce  Committee,  former  General 

Counsel  Hampson  Gary  of  the  FCC  ruled  in  part :  "In  my  opinion,  therefore, 
the  Commission  does  not  have  the  authority,  under  the  existing  law  and  in  the 
absence  of  an  expression  of  public  policy  on  the  subject  by  the  Congress,  to 
deny  an  application  to  a  newspaper  owner  for  radio  facilities  solely  upon  the 

ground  that  the  granting  of  such  an  application  would  be  against  public  policy." 
Mr.  Gary,  in  response  to  a  further  inquiry  whether  legislation  by  Congress 

to  divorce  newspapers  from  station  ownership  would  be  constitutional,  declared 
this  "is  not  free  from  doubt"  and  stated  the  inquiry  does  not  permit  of  a 
categorical  answer.  He  expressed  the  opinion,  however,  that  such  legislation 
would  be  constitutional. 

A  serious  question  arises  whether  under  the  first  amendment  to  the  Consti- 
tution, forbidding  Congress  and  any  of  the  agencies  created  by  it  to  abridge 

freedom  of  speech  or  of  the  press,  any  legislative  action  can  be  taken  to  force 
divorcement  of  newspapers  from  stations. 

In  previous  dissents  to  FCC  actions  affecting  isolated  newspaper  ownership 
cases  on  monopoly  grounds.  Commissioners  Craven  and  Case  have  opposed  any 
action  on  grounds  of  lack  of  jurisdiction,  discrimination  and  improper  policy 
that  might  upset  the  broadcasting  structure.  Such  a  declaration,  they  contend, 
would  be  tantamount  to  saying  that  carriage  makers  cannot  go  into  the  busi- 

ness of  manufacturing  automobiles  and  that  automobile  manufacturers  may 
not  make  airplanes.  Moreover,  newspapers  might  be  precluded  from  a  field,  such 
as  facsimile,  which  conceivably  will  transmit  newspapers  by  radio  into  the 
home.  The  motion  picture  industry,  with  television  in  the  offing,  likewise  might 
be  precluded  from  developing  in  a  logical  radio  field,  if  similar  restraints  were 
applied  to  it. 

to  newspaper-ownership  of  stations 
in  high  places  has  been  manifested. 
This  apparently  has  stemmed  from 
the  editorial  position  adverse  to  the 
New  Deal,  taken  by  an  estimated 
80%  of  the  country's  newspaper circulation. 

In  early  1937,  Hampson  Gary, 
then  FCC  general  counsel,  sub- 

mitted an  opinion  on  the  newspaper- 
ownership  issue,  in  response  to  an 
inquiry  from  Senator  Wheeler  (D- 
Mont.),  chairman  of  the  Senate 
Interstate  Commerce  Committee. 
Mr.  Gary  held  the  FCC  did  not  have 
the  authority,  under  the  existing 
law  and  in  the  absence  of  an  ex- 

pression of  public  policy  by  Con- 
gress, to  deny  an  application  to  a 

newspaper  owner  for  radio  facil- 
ities solely  upon  the  ground  that 

such  an  application  would  be 
against  public  policy.  In  answer  to 
the  query  whether  legislation  by 
Congress  would  be  constitutional, 
Mr.  Gary  said  this  "is  not  free 
from  doubt". 

Up  to  Congress 
Commissioners  Craven  and  Case 

did  not  issue  a  minority  opinion  in 
dissenting  from  the  action  of  the 
majority  in  voting  the  investiga- 

tion. They  took  the  united  position, 
however,  that  (1)  the  FCC  has  no 
jurisdiction  under  the  law;  (2)  it 
it  constitutes  prime  discrimination 
against  newspapers.  (3)  it  is  in- 

advisable as  a  matter  of  policy  at 
this  time  because  it  would  upset  the 
whole  broadcast  structure  and  re- 

tard the  drive  toward  unity  in  na- 

tional defense.  (4)  it  should  be  de- 
termined by  Congress  as  a  matter 

of  public  policy. 
Commission  Craven  repeatedly 

has  expressed  himself  pointedly  on 
the  issue.  Two  years  ago,  when  the 
FCC  ordered  a  hearing  on  an  ap- 

plication to  merge  WCBA  and 
WSAN,  Allantown,  Pa.,  half-time 
stations,  with  the  city's  two  news- 

papers to  hold  65%  interest,  both 
Commissioners  Craven  and  Case 
dissented.  Comdr.  Craven  said  then 
that  if  the  applications  are  set  for 
hearing  on  this  issue,  "it  can  only 
be  because  a  majority  of  the  Com- 

mission have  already  adopted  in 
their  own  minds,  or  contemplate 
adopting  as  a  result  of  these  pro- 

ceedings, a  principle  that  owner- 
ship of  broadcasting  stations  by 

newspaper  publishers,  or  by  cer- 
tain kinds  of  classes  thereof,  is 

contrary  to  public  interest." 

Urges  Music  Fee  Tax 
VOTE  ON  anti-ASCAP  legislation 
in  New  Jersey  will  be  sought  by 
Assemblyman  H.  Stanley  Herbert, 
of  Monmouth.  With  the  State  Leg- 

islature returning  to  session  at 
Trenton,  Mr.  Herbert  served  notice 
that  he  will  move  to  force  from 
committee  his  bill  to  impose  a  5% 
tax  on  all  receipts  from  the  use 
of  copyrighted  musical  composi- 

tions. His  measure,  introduced  in 
February,  would  prohibit  organ- 

izations being  formed  to  collect 
fees  on  such  works,  unless  licenses 
are  based  on  "per  piece"  usage. 
A  similar  bill  failed  to  pass  last 

year. 

FCC  Ruling  Suspends  11  Out 
Of  43  Station  Awards 
NEWSPAPER  interests,  identified 
with  11  of  the  43  companies  or 
persons  to  whom  the  FCC  has  thus 
far  issued  construction  permits  for 
new  FM  stations,  had  their  grants 

suspended  pending  the  Commis- 
sion's investigation  and  hearing  on 

the  subject  of  newspaper  owner- 
ship. Meanwhile,  of  the  pending 

FM  applications  at  least  one-fourth 
are  from  newspaper  interests,  some 
not  now  in  broadcasting,  and  action 
on  these  also  is  to  be  deferred. 

In  its  formal  order  [see  page  7] 

the  Commission  stated  that  con- 
struction permits  to  be  issued  for 

FM  stations  associated  with  the 
publication  of  one  or  more  newspa- 

pers shall  contain  the  condition 
"that  no  construction  of  the  facil- 

ities authorized  therein  shall  be  un- 
dertaken or  continued  until  after 

the  Commission  shall  have  com- 
pleted the  aforesaid  investigation 

and  shall  have  taken  action  upon 
the  basis  thereof".  The  proviso  was 
added,  however,  that  upon  showing 
that  the  public  interest,  convenience 

or  necessity  will  be  served  "con- struction at  an  earlier  date  may  be 

authorized". The  list  of  FM  grants  and  their 
newspaper  affiliations  follows : 

FM  Newspaper  Grants 
Baton  Rouge  Broadcasting  Go.  Inc., 

Baton  Rouge,  La.,  granted  44.4  mc. 
for  W45RG  (same  ownership  as 
WJBO  and  the  Baton  Rouge  Advo- cate and  State  Times). 

John  Lord  Booth,  Detroit,  granted 
44.9  mc.  for  W49D  (Mr.  Booth  is 
owner  of  WJLB,  Detroit,  and  is  a 
large  stockholder  in  the  Booth  News- 

papers of  Michigan,  a  chain  of  eight 
nevpspapers  in  as  many  cities,  al- 

though he  is  not  actively  engaged  in 
the  newspaper  business). 

The  Evening  News  Assn.,  granted 
44.5  mc.  for  W45D  (same  ownership 
as  WW  J  and  the  Detroit  News). 

Gordon  Gray,  Winston-Salem,  N.  0., 
granted  44.1  mc,  call  letters  not  yet 
issued  (Mr.  Gray  is  owner  of  WSJS, 
Winston-Salem,  and  publisher  of  the 
Winston-Salem  Journal  and  Twin  City 
Sentinel,  and  also  a  large  stockholder 
in  R.  J.  Reynolds  Tobacco  Co.) 

The  Journal  Co..  Milwaukee,  grant- 
ed 44.5  mc.  for  W55M  (same  owner- 

ship as  WTMJ  and  the  Milwaukee 
J ournal) . 

Radio  Service  Corp.  of  Utah,  Salt 
Lake  City,  granted  44.7  mc.  for 
K47SL  (same  ownership  as  KSL,  in 
which  approximately  20%  of  the  stock 
is  owned  by  the  publisher  of  the  Salt 
Lake  Tribune  and  Salt  Lake  Tele- 

gram, with  control  held  by  the  Mor- mon Church). 

Roekford  Broadcasters  Inc.,  Rock- 
ford,  III.,  granted  47.1  mc.  for  W71RF 
(same  control  as  WROK  and  the 
Roekford  Register-Republic  and  Rock- ford  Morning  Star,  published  by  Ruth Hanna  Simms). 

South  Bend  Tribune,  South  Bend, 
Ind.,  granted  47.1  mc.  for  W71SB 
(same  ownership  as  WSBT,  WFAM 
and  the  South  Bend  Tribune). 
Walker  &  Downing  Radio  Corp., 

Pittsburgh,  granted  44.7  mc.  for 
W47P  (same  ownership  as  WWSW 
and  the  Pittsburgh  Post-Gazette,  pub- lished by  Paul  Block). 
WBNS  Inc.,  Columbus,  O.,  granted 

44.5  mc.  for  W45CM  (same  owner- 
ship as  WBNS,  the  Ohio  State  Jour- nal and  the  Columbus  Dispatch). 

WGN  Inc.,  Chicago,  granted  45.9 mc.  for  W59C  same  ownership  as 
WGN  and  the  Chicago  Tribune), 
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Newspaper  Ownership  Issue:  Let's  Have  It  Out— An  Editorial ANOTHER  GRAB  FOR  POWER  calculated 
to  hamstring  commercial  broadcasting  is  in  the 

making  at  the  FCC.  In  the  midst  of  its  "final" 
consideration  of  the  Network-Monopoly  Re- 

port— which  if  approved  as  drafted  would 
make  the  networks  merely  program  brokers 
whose  contract  affiliations  and  time  options 
would  be  subject  to  Federal  regulation — the 
FCC  majority  has  come  out  in  the  open  with 
its  long-simmering  idea  that  newspaper  inter- 

ests can  be  stopped  from  owning  broadcast 
stations  without  benefit  of  a  mandate  from 
Congress. 
The  majority,  led  by  Chairman  Fly,  will 

promptly  deny  any  intent  to  boot  present 
newspaper  ownership  out  of  stations;  it  sim- 

ply wants  to  "look  into  the  matter"  from  a 
j  public  policy  standpoint  while  considering  FM 
grants  and  while  FM  is  "fresh  and  undefiled". 
The  hook  upon  which  it  has  acted  in  calling  as 
yet  unscheduled  hearings  is  the  fact  that  so 
many  FM  applications  are  from  newspapers. 

The  issue  is  raised  even  though  the  law  pre- 
scribes a  different  course  and  even  though  the 

courts  have  held  that  the  FCC  can't  do  any- 
thing about  it  without  an  act  of  Congress. 

There  is  even  serious  question  whether  Con- 
gress can  decree,  under  the  Constitution,  that 

newspapers  or  stockholders  in  newspapers,  sin- 
gled out  from  among  all  other  business  enter- 

prises, are  ineligible  to  engage  in  broadcasting. 
The  call  for  a  public  hearing  and  investiga- 

tion seems  cleverly  timed.  It  comes  just  when 
the  FCC  majority  is  under  fire  in  its  consid- 

eration of  the  Network-Monopoly  Report.  Can 
it  be  that  it  is  using  this  merely  as  a  decoy  to 
divert  some  300  radio-newspaper  interests  from 
the  network  monopoly  issue?  The  question  is 
being  asked  in  the  industry,  and  Congress  may 
soon  seek  the  answer. 

The  newspaper  ownership  question  has  been 
with  radio  since  broadcasting  began.  Many  of 

the  country's  pioneer  stations  were  launched 
in  the  early  20's  by  far-sighted  publishers, 

I  Who  then  had  no  thought  that  they  would  be- 
come self-sufficient  enterprises.  There  were 

also  far-sighted  department  store  owners,  mo- 
tion picture  companies,  insurance  company 

executives,  electrical  equipment  manufactur- 
ers, seed  nursery  proprietors  and  even  some 

educators  and  clergymen  who  got  in  on  the 

ground  floor. 
Possibly  the  ideal  would  be  achieved  if  the 

ownership  of  every  radio  station  were  in  the 
hands  of  professional  radio  folk,  none  of  whom 
held  any  interest  whatsoever  in  any  other  kind 
of  business.  But  radio  by  the  American  Plan, 
as  approved  by  the  public  and  by  Congress,  is 
a  business — and  capital  and  enterprise  in  a 
free  democracy  simply  do  not  flow  that  way. 

There  isn't  anything  in  law  or  in  common 
sense  to  require  that  a  station  owner  or  stock- 

holder must  not  engage  in  or  hold  stock  in  any 
other  business,  newspaper  or  otherwise. 

There  in  essence  you  have  the  whole  news- 

paper-ownership "problem".  What  difference 
does  it  make  to  Mr.  and  Mrs.  John  Q.  Public 
whether  a  station  is  owned  in  whole  or  part  by 
a  manufacturer,  a  merchant  or  a  newspaper- 

man— so  long  as  that  station  renders  a  bal- 
anced public  service  and  eschews  being  the 

mouthpiece  of  any  special  interest,  political  or 
otherwise? 

The  public  hasn't  been  complaining  about 
the  ownership  of  stations,  which  happens  to 
be  about  as  diverse  as  haphazard  growth  and 
free  enterprise  could  make  it  (some  890  U.  S. 
stations  in  operation  or  authorized  for  con- 

struction being  owned  by  about  750  utterly 

unrelated  corporate  or  personal  entities).  It's 
easy  to  cry  monopoly,  but  even  a  superficial 
inquiry  will  disclose  that  radio  station  owner- 

ship is  by  no  means  concentrated  in  a  few 
hands. 

But  apparently  it  does  make  a  difference  to 
a  few  men  who,  mindless  of  the  far  more  press- 

ing problems  confronting  the  country  and  the 
world,  unwilling  to  let  well  enough  alone  and 
seemingly  eager  to  please  their  silent  masters, 
are  intent  upon  divorcing  newspapers  from 
radio.  The  logical  next  move  would  be  to  de- 

cree that  no  Democrats  or  no  Republicans  or 
no  men  with  blonde  hair  or  blue  eyes  might 
own  stations. 

The  whole  "problem"  is  not  without  its  little 
ironies.  The  anti-newspaper  element  were 
among  those  who  hailed  the  free  competition 
theory  laid  doAvn  in  the  Sanders  case,  which 
dictates  that  no  application  for  a  new  station 
may  be  denied  if  it  meets  all  technical,  legal 

and  financial  requirements.  What  if  a  news- 
paperman is  the  only  applicant,  or  if  he  is  one 

of  several  applicants  equally  qualified  for  fa- 
cilities available  to  both?  We've  seen  the  Com- 

mission grant  two  stations  in  little  towns  like 
Salisbury,  Md.,  and  Las  Vegas,  Nov.,  and  tell 
them  to  go  to  it — let  the  fittest  survive. 

Four  of  the  13  new  broadcast  stations  au- 
thorized thus  far  this  year  by  this  same  FCC 

have  newspaper  interests  identified  with  their 
ownership;  last  year  the  ratio  was  22  out  of 
76.  Among  the  43  FM  grants  thus  far,  11  are 
to  newspaper  interests.  And  remember,  the  law 
does  not  distinguish  between  standard  and  FM 
broadcasting.  If  a  policy  is  applied  to  one,  it 
automatically  must  apply  to  the  other.  Since 
all  renewals  must  be  considered  on  the  same 
basis  as  original  applications  under  the  statute, 
once  the  FCC  should  decide  on  divorcement  of 
newspapers  from  stations,  it  must  apply  that 
yardstick  to  the  300  existing  stations  in  that category. 

The  whole  subject  would  be  ludicrous  were 
it  not  so  serious  and  were  the  past  actions  and 
utterances  of  certain  FCC  members  not  so 
foreboding. 

A  study  of  the  newspaper-ownership  list 
discloses  that  half  or  more  such  stations  are 
located  south  of  the  Mason-Dixon  Line,  in 
solid  Democratic  territory,  or  otherwise  in  the 
hands  of  Democratic  and  pro-New  Deal  pub- 

lishers. The  tendency  has  been  marked  in  the 
last  eight  years,  both  as  to  new  station  grants 
and  acquisitions  by  purchases  approved  by  the FCC. 

Shall  these  be  deprived  of  their  property  by 

indirect  action  obviously  calculated  to  "get" 
those  publishers  certain  New  Dealers  don't 
like?  Shall  the  free  fiow  of  capital  into  FM  be 
retarded  by  artificial  restrictions  imposed  by 
a  few  Washington  bureaucrats? 

With  this  as  with  other  synthetic  issues 

stirred  up  by  a  few  men,  we  say  again — let's 
go  to  Congress  for  a  redefinition  of  the  14- 
year-old  law  governing  broadcasting.  Commis- 

sioners Case  and  Craven  want  it  that  way,  as 
evidenced  by  their  constant  dissents  from  the 

majority's  crackdown  methods.  Why  let  a  little 
handful  of  willful  men  use  the  back  door  when 
the  front  door  is  wide  open? 

J  &  J  Series  on  CBS 

:  -JOHNSON    &    JOHNSON,  New Brunswick,  N.  J.,  on  April  5  will 
1   start  a  Saturday  morning  quarter- 
'  hour    woman's     commentary  by 
,   Dorothy  Kilgallen,  columnist  for 
■   the  New  York  J  our  nal- American. 

Program,  titled  the  Voice  of  Broad- 
way, will  be  heard  on  58  CBS  sta- 

\  tions  at  11:30-11:45  for  Band-Aid. 
'    Repeat  broadcast  will  be  made  to 
j   the  coast  at  2:30-2:45  p.m.  Young &    Rubicam,    New   York,    is  the 

agency. 

A  NEW  SONG  sheet,  containing  the 
lyrics  of  more  than  100  popular  tunes 
published  or  licensed  by  BMI,  as  well 
as  25  old  time  tunes,  went  on  sale 
at  newsstands  throughout  the  country 
March  15.  D.  C.  Publishing  Co.,  New 
York,  which  is  bringing  out  the  sheets 
through  special  arrangement  with 
BMI,  is  printing  80,000  copies  of  the 
first  issue.  Sheet  will  sell  for  5  cents 
and  new  sheets  will  be  published 
monthly. 

MODERNISTIC  in  every  detail  is  the  architect's  conception  of  the  new 
50,000-watt  transmitter  house  of  WCAU,  Philadelphia.  To  be  erected  at  a 
cost  of  $150,000  in  Moorestown  Township,  N.  J.,  9  miles  from  the  heart 
of  Philadelphia,  the  new  plant  is  expected  to  be  completed  by  July  1. 
All  new  RCA  equipment  will  be  used,  providing  a  new  ground  system, 
420  foot  uniform  cross-section,  and  a  halfway  Blaw-Knox  vertical 
radiator.  The  transmitter  house  will  be  one-story,  white  brick  and  stucco. 
Although  moving  across  the  State  lines,  the  new  transmitter  site  will 
be  actually  5  miles  closer  to  Philadelphia  than  the  present  site. 

Quaker  Oats  Renews 
QUAKER  OATS  Co.,  Chicago 
(Ful-O-Pep)  on  April  19  renews 
for  52  weeks  its  weekly  half-hour 
Man  On  the  Farm  program,  featur- 

ing Chuck  Acree,  direct  from  the 
Quaker  Oats  Co.  experimental  farm 
at  Libertyville,  111.  Program  is  pre- 

sented as  a  live  show  over  WLS, 
Chicago,  Saturdays,  12-12:30  p.m. 
(CST),  and  is  recorded  by  WBS 
and  heard  on  22  other  stations. 
Agency  is  Sherman  &  Marquette, Chicago. 

Spud  on  MBS  in  June 
AXTON-FISHER  TOBACCO  Co., 
Louisville,  on  June  2  will  start 
Danger  Is  My  Business,  a  twice- 
weekly  quarter-hour  program  on 
15  MBS  stations.  Series  will  be  built 
around  stories  of  dangerous  occu- 

pations and  will  be  heard  for  Spud 
cigarettes  Mondays  and  Wednes- 

days at  10:15-10:30  p.m.  Weiss  & 
Geller,  New  York,  is  agency. 
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Continent  Allocation  Shifts 
 1,300  Stations 

For  complete  lists  of  alloca- tions in  all  countries  affected 
by  the  Havana  Treaty,  see 
supplement  published  with 
this  issue. 

Revised  List  Gives  Surprise  Facilities 

To  Border  Stations;  Changes  Seen 

THE  REALLOCATION  of  1941— the  first  continent-wide  coor- 

dinated assignment  of  standard  broadcast  stations — becomes 
effective  next  Saturday  at  3  a.m.,  Eastern  Standard  Time,  with 
the  shifting  of  some  1,300  stations  in  the  United  States,  Can- 

ada, Mexico.  Cuba,  Haiti  and  the  Dominican  Republic. 

Despite  an  eleventh  hour  complication,  revealed  in  the 

release  of  the  oflicial  Mexican  allocation  list,  "moving  day" 
will  take  place  as  scheduled,  pur.su- 
ant  to  the  terms  of  the  North 
American  Regional  Broadcasting; 
Agreement  (Havana  Treaty) 
adopted  in  1937  and  finally  ad- 

justed technically  at  an  engineer- 
ing conference  held  in  Washington 

last  January. 
Many  to  Move 

In  the  United  States,  some  800 
of  the  890  stations  will  move  10 
to  40  kc.  in  the  550-1600  kc.  band. 

The  majority  of  Canada's  85  sta- tions will  make  similar  shifts. 
Cuba's  87  stations  also  are  slated 
for  new  assignments.  Mexico  orig- 

inally set  up  a  log  of  171  stations, 
but  this  roster  was  reduced  by  44 
in  the  new  list  received  March  13 
and  which  came  as  a  complete 
surprise  to  the  FCC  [see  page  34 
of  supplement  published  with  this 
issue]. 

A  substantial  number  of  stations 
in  the  four  major  countrils  will 
not  begin  operation  on  their  new 
frequencies  with  their  authorized 
power.  Inability  to  install  direc- 

tional antennas  and,  in  some  in- 
stances, to  procure  crystals  ground 

to  the  new  frequencies,  may  result 
in  the  temporary  silencing  of  some 
stations.  Others  are  expected  to 
operate  with  reduced  power  until 
they  make  the  necessary  technical 
installations  to  meet  interference 
limitations. 

The  revised  Mexican  allocations 
came  like  a  bolt  from  the  blue  to 
officials  in  Washington.  The  log, 
released  by  the  Communications 
Administration  in  Mexico  City,  con- 

stituted a  radical  depai-ture  from 
that  approved  at  the  technical  con- 

ference in  Washington  last  January 
and  released  March  3  [Broadcast- 

ing, March  10]. 
Whereas  it  had  been  tacitly  un- 

derstood that  the  larger  border 
stations,  notably  XERA,  operated 
by  Dr.  John  R.  Brinkley,  and 
XENT,  operated  by  Norman  T. 
Baker,  former  proprietor  of  a  can- 

cer sanitarium,  would  not  be  ac- 
corded facilities,  the  revised  log 

indicates  they  will  remain  at  pres- 
ent locations  with  present  powers 

and  on  frequencies  assigned  Mexico 
under  the  Treaty. 

Mexican  Confusion 

Upon  being  apprised  of  the  re- 
vised Mexican  list,  FCC  officials 

immediately  contacted  the  Inter- 
American  Radio  Office  in  Havana, 
official  repository  for  allocations 
under  the  Treaty.  An  air-mail  com- 

munication was  received  at  noon 
(March  21)  by  Gerald  C.  Gross, 

chief  of  the  International  Division, 
from  Dr.  Armando  Mencia,  director 
of  OIR,  together  with  the  allocation 
list  as  filed  with  him.  This  made  no 

provision  for  Brinkley's  XERA,  and 
provided  that  XENT,  Norman  Bak- 

er station  be  moved  from  Ciudad 
Neuvo  Laredo  to  the  State  of  Neuvo 
Leon. 

In  practically  all  particulars,  Mr. 
Gross  declared,  the  OIR  list  coin- 

cided with  that  approved  at  the 
engineering  sessions  last  January. 

It  was  regarded  as  the  "official"  and final  list  since  it  was  filed  with 
OIR  as  required  under  the  Treaty. 
He  was  inclined  to  describe  the  re- 

vised list,  retaining  the  border  sta- 
tions and  otherwise  deviating  from 

the  agreement  insofar  as  high-pow- 
er station  locations  are  concerned, 

as  having  been  transmitted  by 
"clerical  error". 

Whereas  the  original  list  showed 
the  800  kc.  channel  at  Nogales  with- 

out call  letters,  and  the  revised  list 
from  Mexico  City  implied  it  would 
be  used  by  XERA  at  Villa  Acuna, 
present  location  of  the  station,  the 
list  received  by  Mr.  Gross  from 
Havana  showed  XESK,  Nogales,  as 
the  new  occupant  of  this  Class  I-A 

channel,  with  150,000  watts— the Brinkley  power. 

The  log  received  from  Dr.  Men- 
cia showed  all  of  the  channels  as- 

signed for  Mexico  as  in  use,  where- as that  which  came  direct  from 

Mexico  City  disclosed  seven  fre- 
quencies unoccupied.  This  conflict 

in  lists  tended  to  allay  somewhat 
the  fear  first  evinced,  but  it  was 
evident  that  the  matter  would  not 
be  cleared  up  entirely  until  further 
conversations  take  place,  or  until 
the  March  29  changeover. 

The  United  States  and  Canada 
intend  to  follow  the  letter  of  the 
agreement  in  the  March  29  shift. 
Even  though  the  Mexican  alloca- tions are  not  on  all  fours  with  the 
agreement,  and  despite  anticipated 
interference  with  Cuban  stations, 
which  will  undergo  a  wholesale 
shift,  it  is  felt  the  interference 
situation  will  be  substantially  re- 

lieved. The  first  few  weeks,  how- 
ever, may  be  rather  arduous.  Ad- 

justments must  be  made  all  down 
the  line.  The  FCC  wants  to  impress 
upon  the  public  and  the  industry 
that  optimum  conditions  will  not 
prevail  for  some  time. 

Antenna  Data  Sought 

Meanwhile,  eleventh  hour  prepa- 
rations for  the  moving  day  in  this 

country  were  being  made  with  no 
serious  hitches.  A  nationwide  cam- 

paign to  gear  the  public  for  the 
shift  is  going  full-swing,  keyed 
from  NAB  headquarters  in  Wash- 

ington. Servicemen  throughout  the 
country  have  been  primed  for  the 
recalibration  of  some  8  to  10  mil- 

lion pushbutton  sets.  Governors  of 
most  of  the  States  and  mayors  of 
many  cities  already  have  pro- 

claimed March  29  as  radio  "Movin' 
Day"  to  accelerate  the  change-over 
with  a  minimum  of  inconvenience 
to  the  public. 

The  FCC  on  March  17  prodded 
broadcast  stations  to  submit  direc- 

10,000  NEWS  BROADCASTS  have  emerged  from  facilities  of  WD  AS, 
Philadelphia,  every  hour  on  the  hour,  under  sponsorship  of  Philadelphia 
Coke  Co.  After  hearing  the  10,000th,  William  Ross  (seated),  signed 
another  renewal  of  the  Hopper's  Coke  News.  Watching  are  (1  to  r) Robert  Knox,  WD  AS  newscaster;  P.  J.  Stanton,  WD  AS  general  manager; 
Ralph  Spatz,  general  manager  of  coke  company;  W.  Holmes  Dryden, 
of  Al  Paul  Lefton  Inc.;  A.  W.  Dannenbaum  Jr.,  WDAS  sales  manager.' 

tional  antenna  performance  data, 
together  with  frequency  check  for 
approval,  prior  to  March  21.  It 
pointed  out  that  on  Jan.  31,  in  con- 

nection with  the  publication  of  the 
new  assignments,  it  issued  a  notice 
authorizing  tests  on  the  new  fre- 

quencies and  setting  forth  the  pro- 
cedure required  of  stations  employ- 

ing directional  antennas.  In  its 
March  17  notice,  it  specified  that 
stations  employing  directionals,  due 
to  the  delay  in  submitting  the  re- 

quired data,  can  be  assured  re- newals of  license  only  in  cases 
where  the  performance  data  is  sub- 

mitted by  March  21. 
"In  the  case  of  any  licensee 

which  does  not  submit  the  required 
data  by  that  date,  temporary  au- 

thorization only  may  be  granted 
and  the  Commission  will  specify 
such  power  as  it  deems  appropriate 
in  each  case  to  prevent  interfer- 

ence to  other  stations,"  its  state- ment read. 

Several  Changes 

The  revised  Mexican  log  disclosed 
a  number  of  radical  deviations 
from  that  approved  at  the  technical 
conference.  To  ascertain  these  dif- 

ferences in  detail,  the  log  as  pub- 
lished in  the  supplement  to  this 

issue  should  be  compared  with  that 

published  in  the  March  10  Broad- casting, page  23. 

Perhaps  the  most  significant  de- 
viation was  the  provision  for 

XERA,  Brinkley-owned  station  at 
Villa  Acuna,  to  continue  operation 
with  500,000  watts  power.  No  fre- 

quency is  specified  on  the  log,  but 
XERA  is  placed  between  790  kc. 
and  810  kc.  The  only  intervening 
channel  is  800  kc,  a  Mexican  Class 
I-A,  which,  under  the  approved 
allocation,  was  to  be  used  by  an 
unnamed  station  at  Nogales,  Son- 

era. Instead,  officials  here  view  this 
combination  of  factors  as  indicat- 

ing that  the  plan  is  to  assign 
XERA  on  800  kc,  at  its  present 
location  at  Villa  Acuna,  across 
from  Del  Rio,  Tex. 

XENT,  which  under  the  original 
log  was  slated  for  operation  with 
50,000  watts  somewhere  in  the 
State  of  Nuevo  Leon,  instead  is 
shown  at  its  present  location  at 
Nuevo  Laredo,  Tams.,  across  from 
Laredo,  Tex.  XEAW,  100,000-watt 
station  now  at  Reynosa  and  con- 

trolled by  Carr  Collins,  principal 
owner  of  Crazy  Water  Crystals 
Co.,  was  slated  under  the  original 
log  to  shift  to  the  State  of  Nuevo 
Leon,  and  was  earmarked  for  Mon- 

terrey. Instead,  the  station  is  as- 
signed as  a  I-A  outlet  on  1570  kc, 

to  remain  at  Reynosa. 

Considerable  surprise  was 
evinced  at  the  FCC  over  the  failure 
of  Mexico  to  utilize  all  of  the  as- 

signments given  it.  On  the  other 
hand,  it  was  pointed  out  that  under 
the  Treaty  terms,  a  five-year  grace 
period  is  permitted  during  which 
any  signatory  nation  may  use  the 
assignments  available  to  it.  Should 

(Continued  on  page  51) 
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THIS  IS  WHAT 

WE  CALL  REAL 

"LISTENER  LOyALTY!" 

•  Generally  speaking,  an  inexpensive  calendar  and 

an  autographed  photo  of  a  farm  radio  editor  would 

hardly  be  considered  a  sure-fire  "mail  puller".  OflF- 

hand,  we  would  say  that  such  an  offer  would  draw 

perhaps  four  requests — if  sufficiently  plugged! 

BROADCASTING  •  Broadcast  Advertising 

Imagine  our  pride,  therefore,  when  three  short  an- 

nouncements on  our  Herb  Plambeck's  Farm  News 

program  6:15  to  6:30  a.m.  drew  exactly  12,296 

requests! 

The  more  you  ponder  on  this,  the  more  you'll 

come  to  three  very  accurate  conclusions:  (1)  Herb 

Plambeck  must  be  a  wonder.  (2)  WHO  must  have 

one  whale  of  a  farm  audience  (10,382  of  the  re- 

quests came  from  Iowa — 2,114  from  outside  the 

State).  (3)  This  audience  must  be  an  unusually 

responsive  group  of  people. 

You're  right,  that's  right!  For  the  time  and  way 

to  capitalize  on  these  truths,  write  us  now — or  just 

ask  Free  8C  Peters! 

WH
O 

^for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC  National  Representatives 
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Atlantic  Refining  Books  2,400  Games 

Mr.  Rollins 

News  Interludes  to  Be 

Included;  Use  of 
FM  Is  Planned 

ATLANTIC  REFINING  Co.,  Phila- 
delphia, has  arranged  its  largest 

schedule  of  commercially-sponsored 
broadcasts  of  major  and  minor 
league  baseball 
games,  starting 
April  15  on  behalf 
of  White  Flash 
gasoline  and  At- 

lantic motor  oil. 
N.  W.  Ayer  & 
Son,  Philadelphia, 
handles  the  At- 

lantic account. 
Using  46  sta- 

tions from  Maine 
to  Florida,  the 
schedule  calls  for  the  play-by-play 
broadcasting  of  some  2,400  games, 
covering  more  than  10,000  station 
hours.  Aside  from  the  fact  that  this 
is  the  largest  program  undertaken 
by  Atlantic  in  its  six  years  sponsor- 

ship of  professional  baseball,  the 
year  will  mark  the  first  use  of  an 
FM  station.  The  facilities  of 

WWSW's  FM  station  in  Pittsburgh 
being  scheduled  to  carry  all  home 
and  road  games  of  the  Pirates. 

News  at  the  Games 

Another  innovation  this  year  will 
be  the  use  of  news  releases,  pre- 

pared for  Atlantic  by  International 
News  Service  during  the  regular 
broadcasts  of  the  major  league 
games.  The  news  flashes  will  be 
timed  so  as  not  to  interfere  with 
the  play-by-play  descriptions,  and 
it  is  planned  to  extend  the  service 
to  stations  carrying  minor  league 
games. 

The  schedule  includes  games  of 
three  National  and  two  American 
League  teams,  four  teams  of  the 
International  League,  all  eight 
teams  of  the  Eastern  League,  four 
of  the  South  Atlantic  League,  and 
two  of  the  Piedmont  League.  Home 
games  of  the  A's  and  Phillies  will 
be  broadcast  over  a  special  regional 
network  of  11  stations  in  Pennsyl- 

vania, Delaware  and  New  Jersey 
with  WIP,  Philadelphia,  the  origi- 

nating station. 
Home  games  of  the  Boston  Bees 

and  the  Red  Sox  will  be  broadcast 
over  a  special  network  of  17  sta- 

tions in  Massachusetts,  Maine, 
New  Hampshire,  Connecticut  and 
Rhode  Island,  with  WAAB,  Boston, 
the  originating  station.  For  the 
most  part,  games  will  be  sponsored 
exclusively  by  Atlantic,  with  Gen- 

eral Mills  sharing  the  sponsorship 
in  some  cities. 

As  in  past  years  there  will  be 
an  extensive  merchandising  pro- 

gram, including  station  banners, 
special  announcements,  schedule 
cards,  score  cards  and  burn-out  nov- 
elties. 

Commenting  on  the  use  of  sports 
broadcasting  by  Atlantic,  Joseph 
R.  Rollins,  advertising  manager  of 
the  company,  said: 

"This  is  the  sixth  consecutive 
year  Atlantic  has  sponsored  play- 

ATLANTIC'S  BASEBALL  SCHEDULE 

MAJOR  LEAGUES 
Philadelphia  Athletics,  American  League 

and  Philadelphia  Phillies,  National  League 
(exclusive,  all  home  games)  :  WIP.  Philadel- 

phia; WFPG,  Atlantic  City:  WEEU.  Read- 
ing; WSAN.  Allentown  ;  WILM,  Wilming- ton, Del.;  WGAL.  Lancaster.  Pa.;  WORK, 

York;  WEST,  Easton,  Pa.;  WKBO.  Harris- 
burg;  WAZL,  Hazleton,  Pa.;  WKOK,  Sun- bury,  Pa.  Announcer,  Byrum  Saam. 

Boston  Bees,  National  League  and  Boston 
Red  Sox,  American  League  (co-sponsor home  games)  :  WAAB.  Boston;  WCOU, 
Lewiston.  Me.;  WLLH,  Lowell,  Mass.; 
WLNH,  Laconia,  N.  H.;  WFEA,  Manches- ter. N.  H.;  WNBH,  New  Bedford,  Mass.; 
WNLC.  New  London,  Conn.;  WBRK.  Pitts- 
field,  Mass.;  WEAN.  Providence;  WSYB, 
Rutland,  Vt.  ;  WATR,  Waterbury,  Conn.  ; 
WRDO,  Augusta,  Me.;  WLBZ.  Bangor,  Me.; 
WSAR.  Fall  River,  Mass.  ;  WHAI,  Green- 

field, Mass.  ;  WTHT,  Hartford;  WELI,  New 
Haven.  (WTHT  will  be  used  every  other 
day  for  major  league  games,  and  the  other 
days  for  games  of  the  Hartford  team  in  the 
Eastern  League.)  Announcer,  Jimmy  Britt. 

Pittsburgh  Pirates.  National  League  (co- sponsor  home  and  road  games)  :  KDKA, 
Pittsburgh;  WWSW,  Pittsburgh;  WWSW's FM  station.  Announcer,  Rosy  Rowswell. 

INTERNATIONAL  LEAGUE 
Rochester  (exclusive  home  and  road 

games)  :  WSAY,  Rochester.  Announcer, Jack  Barry. 
Syracuse  (co-sponsor  home  and  road 

games)  :  WAGE,  Syracuse.  Announcer,  Tom McMahon. 
Newark  (co-sponsor  road  and  home 

games)  :  WAAT,  Newark.  Announcer  not selected. 
Baltimore  (co-sponsor  home  and  road 

games)  :  WCBM,  Baltimore.  Announcer  not selected. 

EASTERN  LEAGUE 
Binghamton  (exclusive  home  and  road 

games)  :  WNBF,  Binghamton.  Announcer, Jack  Hand. 
Elmira  (exclusive  home  and  road  games)  : 

WENY,  Elmira.  Announcer,  Bill  Pope. 
Scranton  (exclusive  home  and  road 

games)  :  WARM,  Scranton.  Announcer, Claude  Harring. 
Wilkes-Barre  (exclusive  home  and  road 

games)  :  WBAX,  Wilkes-Barre,  Pa.  An- nouncer not  selected. 
Williamsport  (exclusive  home  and  road 

games)  :  WRAK,  Williamsport;  Announcer, 
Woody  Wolf. Hartford  (exclusive  home  and  road 
gamse)  :  WTHT,  Hartford.  Announcer, Jack  Lloyd. 
Albany  (co-sponsor  home  and  road 

games)  :  WABY,  Albany.  Announcer,  Sherb Herrick. 
Springfield  (exclusive  home  and  road 

games)  :  WSPR,  Springfield.  Announcer,  Ed Kennedy. 

SOUTH   ATLANTIC  LEAGUE 
Jacksonville  (exclusive  home  and  road 

games)  :  WJHP,  Jacksonville.  Announcer, 
Jack  Rathbun. 
Augusta  (exclusive  home  and  road 

games)  :  WRDW,  Augusta.  Announcer, Thurston  Bennett. 
Savannah  (exclusive  home  and  road 

games)  :  WSAV,  Savannah.  Announcer  not selected. 
Macon  (exclusive  home  and  road  games)  : 

WMAZ,  Macon.  Announcer,  Red  Cross. 
Charlotte  (exclusive  home  and  road 

games)  :  WSOC,  Charlotte.  Announcer  not selected. 
Richmond  (exclusive  home  and  road 

games)  :  WRNL,  Richmond.  Announcer, Hugh  Carlyle. 

by-play  sports  broadcasting,  pro- 
fessional baseball  and  college  foot- 

ball, in  our  marketing  area.  Each 
year  the  program  has  been  en- 

larged. This  year,  we  are  making 
the  largest  outlay  for  this  type  of 
advertising  in  our  history. 

"We  have  found  that  commercial 
sports  broadcasting,  if  properly 
handled  so  as  to  add  to,  rather 

than  detract  from  the  fans'  enjoy- 
ment of  the  games,  is  on  the  most 

resultful  types  of  advertising  we 
have  ever  undertaken.  Tying  in  each 
program  with  the  local  communi- 

ties, as  we  do,  has  helped  to  build 
up  the  dealers  in  those  communi- 

ties, increase  station  traffic  and 
sales.  Dealer  enthusiasm  for  this 
"front  line"  suport  has  grown 
yearly. 

"Our  policy  always  has  been  to 
make  the  game  the  important  thing, 
spacing  our  commercials  so  they 
will  win  the  favor  and  patronage 
of  the  listeners,  rather  than  inter- 

rupt their  following  of  the  play. 
Judging  from  the  splendid  results 
we  have  had,  this  plan  has  cer- 

tainly been  a  success." 

Awards  Ready 

THE  first  annual  George  Fos- 
ter Peabody  awards,  radio's "Pulitzer  Prizes",  will  be 

made  Saturday,  March  29,  at 
a  dinner  in  the  Hotel  Commo- 

dore, New  York.  The  awards 
will  be  made  to  networks, 
large,  medium  and  small  sta- 

tions, for  "outstanding,  meri- 
torious public  service",  by 

the  University  System  of 
Georgia.  Citation  will  also  be 
made  to  a  number  of  indi- 

vidual stations.  President  S. 
V.  Sanford,  of  the  University 
System  of  Georgia,  and  Pres- 

ident Neville  Miller,  of  the 
NAB,  will  speak  during  the 
ceremonies,  which  will  be 
broadcast  by  CBS. 

Shell  Oil  Spots 

SHELL  Oil  Co.,  New  York,  as  part 
of  its  spring  and  summer  advertis- 

ing campaign,  will  start  during 
April  one-minute  live  and  tran- 

scribed announcements  and  five- 
minute  programs  on  about  30  sta- 

tions as  yet  unselected.  Local  dis- 
tributors in  each  market  are  select- 

ing the  type  of  announcement  or 
program  that  fits  the  local  market 
condition.  In  some  cities  special 
live  announcements  written  espe- 

cially for  the  local  distributor  will 
be  used.  J.  Walter  Thompson  Co., 
New  York,  is  agency. 

McQuigg  Named  V.P. 
ELECTION  of  John  L.  McQuigg  as 
vice-president  of  Geyer,  Cornell  & 
Newell  Inc.,  New  York  City  and 
Detroit  agency,  was  announced 
March  20  by  B.  B.  Geyer,  president. 
He  will  manage  the  Detroit  branch. 
For  the  last  three  years,  Mr.  Mc- 

Quigg has  been  account  executive 
in  charge  of  the  Nash  Motors  ac- 

count. He  will  continue  in  this  ca- 
pacity, Mr.  Geyer  said.  Mr.  Mc- 
Quigg joined  Geyer,  Cornell  & 

Newell,  as  merchandising  manager 
and  account  executive  six  years  ago, 
coming  to  the  New  York  office  from 
Dayton,  where  he  engaged  in  ad- 

vertising and  merchandising  work 
for  the  Frigidaire  Division  of  Gen- 

eral Motors.  Prior  to  that,  he  was 
advertising  and  merchandising 
manager  of  the  West  Texas  Utili- 

ties at  Abilene,  Tex. 

MBS  AND  GILLETTE 

SIGN  BOXING  BOVTS 

GILLETTE  SAFETY  RAZOR  Co., 
Boston,  and  MBS  signed  a  contract 
March  21  with  Mike  Jacobs 
for  Gillette  to  sponsor  exclusively 
on  MBS  all  professional!  boxing 
bouts  staged  by  20th  Century  Box- 

ing Club,  effective  June  1.  The  con- 
tract is  for  52  weeks,  with  re- 
newal option.  It  includes  all  bouts 

at  Madison  Square  Garden,  Yankee 
Stadium,  Garden  Bowl,  Polo 
Grounds,  as  well  as  matches  ar- 

ranged by  Jacobs  in  cities  outside 
New  York. 

Gillette  will  sponsor  a  special 
broadcast  on  MBS  March  24,  8:45-9 
p.m.,  featuring  Joe  Louis,  heavy- 

weight champion,  along  with  talks 
by  prominent  sports  figures  and  J. 
P.  Spang  Jr.,  Gillette  president. 
Agency  for  Gillette  is  Maxon  Inc., 
New  York. 

At  present  the  club's  bouts  are 
sponsored  on  NBC-Blue  by  Adam 
Hats.  Announcement  of  the  MBS- 
Gillette  contract  came  as  a  surprise 
in  trade  circles. 

ACTION  IS  PLANNED 

AGAINST  PETRILLO 

ATTORNEYS  of  the  Anti-Trust 
Division  of  the  Department  of  Jus 
tice,  headed  by  Victor  O.  Waters, 
special  assistant  to  the  attorney 
general,  who  handled  the  ASCAP- BMI  consent  decree  negotiations, 
are  reported  actively  pursuing 
preparation  of  data  for  institution 
of  grand  jury  proceedings  against 
James  C.  Petrillo,  president  of  the 
American  Federation  of  Musicians. 

No  indication  yet  has  been  given 
as  to  when  or  where  the  grand  jury 
proceedings  will  be  instituted, 
though  it  is  reported  principal 
studies  are  being  made  in  Phila- 

delphia and  New  York.  Selection 
of  either  city  is  regarded  as  likely. 

It  is  expected  the  first  proceed' 
ing  will  be  against  the  Petrillo  ac- 

tivity, going  beyond  the  jurisdie 
tional  dispute  with  the  American 
Guild  of  Musical  Artists,  and  will 
encompass  the  "made  work"  issue precipitated  several  years  ago  with 
enforced  employment  of  fixed 
quotas  of  musicians  by  broadcast stations. 

The  announcement  Feb.  28  by 
Assistant  Attorney  General  Thur- 
man  Arnold  that  anti-trust  pro 
ceedings  would  be  launched  against 
Petrillo,  also  mentioned  the  broad- 

casting industry's  purported  con 
trol  of  solo  artists  through  its  ex- 

clusive contracts  held  by  their 
artists'  bureaus. 

Godfrey  Remains 

ARTHUR  GODFREY,  Sun-Dial announcer  and  entertainer  of 
WJSV,  CBS  Washington  key,  con 
tinues  with  that  station  and  adds 
a  70-minute  participating  program 
on  WABC,  CBS  New  York  key,  un- 

der a  new  contract  signed  March 
20.  Godfrey  had  been  negotiating 
through  his  agents,  Adams 
Adams,  for  an  early  morning  pro- 

gram on  WEAF,  NBC-Red  key  in 
New  York  [Broadcasting,  March 
17].  Under  the  new  contract  God- 

frey will  be  piped  from  Washing- 
ton to  WABC  6:35-7:45  a.m 

(EDST),  with  his  WJSV  program 
running  6:45-9  a.m.  (EST).  He  is 
also  heard  on  transcription  for 
Carnation  Co.,  Milwaukee. 
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ASCAP  Soon  to  Submit  New  Proposals 

First  Negotiations  Held; 

Next  Meeting  Likely 

Within  Fortnight 
FULL  COMMITTEES  of  NAB 
and  ASCAP  met  last  Thursday  and 
for  nearly  four  hours  discussed  the 
music  situation  existing  at  present, 

following  the  Society's  acceptance 
of  a  consent  decree  from  the  De- 

partment of  Justice  which  provides 
for  the  submission  of  ASCAP 
music  to  the  broadcasters  on  a  per- 
gram  as  well  as  on  a  blanket-license 
basis. 

After  each  side  had  expressed  its 
views  privately,  the  meeting  ad- 

journed with  the  understanding 
that  ASCAP  would  draw  up  spe- 
ciiic  proposals  which  can  be  sub- 

mitted '.o  the  broadcasters. 
To  Meet  Again 

When  this  is  completed,  which 
the  ASCAP  committee  estimated 
would  be  in  about  ten  days  or  two 
weeks,  another  meeting  of  the  com- 

mittees will  be  called  so  broadcast- 

ers' representatives  may  examine 
the  Society's  proposals  and  advise the  ASCAP  committee  whether 
these  proposals  are  ready  for  sub- 

mission to  individual  broadcasters 
or  are  in  need  of  further  revision. 
Session  was  followed  by  a  meeting 
of  the  BMI  board,  which  was  said 
to  have  lasted  only  20  minutes  and 
which  was  described  as  "purely 
routine". 

Belief  of  ASCAP  that  within 
two  weeks  it  can  prepare  proposals 
encompassing  the  olfer  of  music  on 
a  per-program  basis  which  will  be 
satisfactory  to  all  types  of  broad- 

casters came  as  a  surprise.  It  was 
generally  felt  the  difficulties  of 
working  out  such  an  arrangement 
require  months  to  solve,  rather 
than  days,  even  with  the  utmost 
eiforts  of  both  ASCAP  and  the 
broadcasters  to  effect  a  settlement 
of  their  differences  as  soon  as  pos- 

sible. And  even  the  most  sanguine 
observer  could  scarcely  believe  that 
all  broadcasters  and  all  ASCAP 
members  are  ready  to  bury  the 
hatchet  and  come  to  terms  now. 

There  is,  on  the  contrary,  wide- 
spread doubt  that  the  ASCAP 

membership  would  at  this  time  ap- 
prove an  offer  which  would  be  ac- 

ceptable to  the  broadcasting  indus- 
try, regardless  of  the  recommenda- 

tions of  the  committees.  ASCAP 
members  will  doubtless  insist  at 

first  that  their  committee's  pro- 
posals be  such  as  to  guarantee  for 

the  Society  and  income  comparable 
to  that  of  1940,  roughly  $5,000,000. 
The  broadcasters,  on  the  other 
hand,  are  almost  certain  to  ask  for 
a  considerable  reduction  in  that 
total. 
The  NAB  committee,  it  was 

pointed  out,  is  a  conference,  rather 
than  a  negotiating  group,  since  it 
does  not  have  power  of  attorney  to 
deal  for  stations  or  networks.  In 

•  industry  ranks  it  is  expected  that 
nothing  tangible  will  develop  until 
after  an  expression  from  the  NAB 

membership  at  the  annual  conven- 
tion scheduled  for  St.  Louis,  May 

12-15. 

Reappointment  of  ASCAP  music 
costs  also  will  become  a  vital  con- 

sideration. While  no  definite  propo- 
sition has  been  made  by  the  major 

networks  to  their  affiliates  regard- 
ing absorption  of  a  portion  of  the 

ASCAP  costs,  if  and  when  an 
agreement  is  reached,  there  have 
been  indications  that  feelers  pro- 

posing a  percentage  rebate  of  affili- 
ate compensation  from  networks 

have  been  thrown  out.  The  prelimi- 
nary conversations  apparently  have 

been  on  the  basis  of  a  5%  compen- 
sation rebate  to  absorb  a  portion  of 

the  clearance  at  the  source  costs  of 
the  networks. 
A  dual  rate  card  structure  for 

network  programs  also  has  been 
discussed — one  embracing  rates  for 
time  during  which  no  ASCAP 
music  is  used  and  the  other  carry- 

ing a  percentage  increase  for  pro- 
grams in  which  ASCAP  music 

would  be  used.  In  that  manner,  it 
was  speculated,  the  ASCAP  music 
costs  would  be  passed  along  direct- 

ly to  the  advertiser.  Such  a  plan 
has  been  announced  by  Ed  Craney, 
head  of  the  Z-Bar  Network  in  Mon- 

tana [Broadcasting,  March  10]. 
First  in  a  Year 

Meeting  of  the  committees  marked 
the  first  official  get-together  of  rep- 

resentatives of  the  broadcasting  in- 
dustry and  ASCAP  since  March  21, 

1940,  just  one  day  short  of  a  year. 
That  was  the  date  on  which  AS- 

CAP presented  to  the  radio  com- 
mittee the  text  of  its  proposed  new 

licensing  agreement  to  replace  the 
one  expiring  on  Dec.  31,  1940,  an 
agreement  whose  terms,  calling  for 
a  doubled  payment  by  the  broad- 

casters to  ASCAP,  resulted  in 
breakdown  of  negotiations  and  in  a 
decision  on  the  part  of  the  broad- 

casters to  prepare  to  getting  along 
without  ASCAP  music  unless  avail- 

able on  a  basis  and  at  a  price 

that  would  be  fair  to  broadcasters. 
Meeting  was  arranged  by  Neville 

Miller,  NAB  president,  and  Gene 
Buck,  ASCAP  president,  on 
Wednesday,  following  an  all-day 
session  of  the  newly-created  com- 

mittee of  broadcasters,  appointed 
by  the  NAB  board  in  answer  to  a 
request  from  ASCAP  that  the 
broadcasters  name  such  a  commit- 

tee to  assist  ASCAP  in  formulat- 
ing a  plan  for  ASCAP  to  submit 

to  individual  broadcasters  for  the 
return  of  ASCAP  music  to  the  air 
[Broadcasting,  March  17].. 

The  committee  comprises  Neville 
Miller  as  chairman;  Edwin  W. 
Craig,  WSM,  Nashville;  Walter  J. 
Damm,  WTMJ,  Milwaukee;  John 
Elmer,  WCBM,  Baltimore;  Mark 
Ethridge,  WHAS,  Louisville;  John 
J.  Gillin  Jr.,  WOW,  Omaha;  Harold 
Hough,  WBAP,  Fort  Worth;  Her- 

.  bert  Hollister,  KANS,  Wichita; 
Edward  Klauber,  CBS;  Paul  W. 
Morency,  WTIC,  Hartford;  Samuel 
R.  Rosenbaum,  WFIL,  Philadel- 

phia; John  Shepard  3d,  Yankee 
Network;  Theodore  C.  Streibert, 
MBS;  Niles  Trammell,  NBC;  Wil- 

liam West,  WTMV,  East  St.  Louis. 
Representative  Group 

While  15  members  is  an  unusually 
large  number  for  a  negotiating 
committee,  it  was  pointed  out  that 
this  group  is  "thoroughly  represen- 

tative of  the  broadcasting  industry" and  so  will  be  able  to  supply  any 
information  asked  for  by  ASCAP 
regarding  terms  which  would  be 
acceptable  to  any  type  of  station. 

It  is  believed  that  if  a  protracted 
series  of  meetings  between  AS- 

CAP and  the  broadcasters  is  found 
necessary  the  eastern  members  of 
the  broadcasters'  committee  may  be 
formed  into  a  working  subcommit- 

tee which  will  meet  with  the  AS- 
CAP group,  the  entire  NAB  com- 

mittee coming  together  only  for 
major  decisions  and  at  less  frequent 
intervals. 

It  is  of  course  entirely  too  early 
(Continued  on  page  iO) 

Morgenthau  Seeks 
Aid  in  Bond  Sale 

Little  Chance  for  Sponsored 

Treasury  Campaign  Is  Seen 
SECRETARY  of  the  Treasury 

Morgenthau  called  on  the  nation's radio  stations  and  networks  March 

20  to  cooperate  in  the  Government's 
drive  to  sell  $15,000,000,000  in  de- 

fense bonds  and  savings  stamps.  In 
a  letter  to  station  managers  and 
network  heads  the  Secretary  also 
announced  appointment  of  Vincent 
F.  Callahan,  former  manager  of 
WBZ,  Boston,  as  head  of  radio  ac- 

tivities for  the  bond  sale  drive 
[Broadcasting  March  3]. 

Reaching  All  Homes 

In  his  letter  Mr.  Morgenthau 
said: 

"The  Treasury  Department  this 
weekend  is  announcing  the  details 
of  its  carefully-considered  plans  for 
enlisting  the  real  savings  of  the 
American  people  in  the  task  of  fi- 

nancing the  National  Defense  pro- 
gram. It  is  important  that  the 

Treasury  Department  reach  every 
home  in  the  United  States  with  in- 

formation about  these  Government 
obligations.  Through  your  radio 
station,  your  cooperation  will  be 
invaluable  in  our  efforts  to  do  this. 
.  .  .  Mr.  Callahan  in  the  next  few 
weeks  will  come  to  you  with  speci- 

fic requests  for  assistance.  Will 

you  help  us  ?" 
Any  hope  that  the  Treasury  De- 

partment would  buy  advertising 
time  or  space  to  promote  the  sale 
of  the  new  defense  bonds  was  dis- 

sipated March  19  at  least  until  the 
end  of  the  present  fiscal  year,  June 
30,  when  the  Senate  Appropriations 
Committee  approved  a  deficiency 
bill  carrying  a  $1,500,000  item  in- 

stead of  the  $3,000,000  originally 
asked  by  the  Department. 

The  Treasury  had  asked  for  the 
larger  sum  to  defray  costs  of  print- 

ing, administration  and  promotion. 
However,  the  amount  was  slashed 
in  half  by  the  House,  and  the  Sen- 

ate committee  concurred  in  the  ac- 
tion. Unless  the  larger  sum  is 

inserted  on  the  Senate  floor  when 
that  body  considers  the  bill,  which 
is  doubtful,  the  measure  will  be- 

come law  in  its  present  form. 
Treasury  officials  pointed  out 

after  the  Senate  committee  action 
that  $1,500,000  will  pay  only  for 
printing  and  administrative  costs, 
precluding  other  than  a  voluntary 
promotion  drive.  It  is  understood 
the  Treasury  will  ask  Congress  for 
funds  to  promote  the  drive,  in  its 
next  regular  appropriation  bill. 

"He's  a  Radio  Station  Man — He  Came  Up  Here  to  Get  Away  From  Day- 

light Saving!" 

Winchell  Suit  Dismissed 
LIBEL  SUIT  for  $1,000,00  brought 
by  Joseph  Curran,  president  of  the National  Maritime  Union,  against 
Walter  Winchell,  Andrew  Jergens  Co., 
NBC,  RCA  and  the  l^ew  York  Daily 
Mirror,  has  been  dismissed  in  New 
Yorlv  Supreme  Court  by  .Justice  Ed- 

ward B.  McLaughlin,  with  leave  to 
amend  the  complaint.  Plaintiff  claimed 
that  Winchell  on  .June  9,  1940.  on  his 
program  and  in  his  column  declared 
the  union  was  dominated  by  Com- munists and  was  weakening  the  morale 
of  American  seamen. 
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Stock  Ownership 

Of  CBS  Directors 

Nominees  Slated  for  Annual 

Ejection  on  April  16 
IN  ITS  CALL  for  proxies  for  the 
annual  meeting  of  stockholders  to 
be  held  in  the  office  of  the  cor- 

poration at  2  p.m.,  April  16,  the 
management  of  CBS  discloses 
stockholders  of  nominees  for  di- 

rectorships and  reveals  the  re- 
munerations of  officers  during  the 

year  ended  Dec.  28,  1940. 
Nominees  for  Class  A  directors 

and  their  stockholdings  are:  Pres- 
cott  S.  Bush,  10  shares  Class  A 
stock,  no  Class  B;  J.  A.  W.  Igle- 
hart,  2,600  A,  no  B;  Paul  W.  Kes- 
ten,  744  A,  800  B;  Samuel  Paley, 
10,200  A,  23,000  B;  Dorsey  Rich- 

ardson, 10  A,  no  B ;  Herbert  Bay- 
ard Swope,  5,200  A,  no  B. 

Nominees  for  Class  B  directors 
and  their  stockholdings  are:  Wil- 

liam S.  Paley,  88,510  A,  254,356  B; 
John  J.  Burns,  400  A,  no  B;  Ralph 
F.  Colin,  1,044  A,  no  B;  Gen. 
Malin  A.  Craig,  U.  S.  A.  retired, 
no  A,  no  B;  Isaac  D.  Levy,  60,146 
A,  22,819  B;  Leon  Levy,  37,723  A, 
41,903  B;  Mefford  R.  Runyon,  846 
A,  no  B. 

Trust  Holdings 

William  S.  Paley  and  his  asso- 
ciates, one  of  which  is  the  Park 

Corp.,  held  89,240  shares  of  A 
stock  and  258,626  shares  of  B,  be- 

ing 9.3%  of  the  outstanding  A  and 
24.1%  of  the  outstanding  B.  In 
addition,  William  S.  Paley  and 
Ralph  F.  Colin,  as  trustee  of  one 
trust,  owned  400  shares  of  B.  As 
trustees  of  a  second  trust  they 
also  owned  400  shares  of  B.  Wil- 

liam S.  Paley,  Leon  Levy  and  four 
other  persons,  as  trustees  of  a  third 
trust,  owned  10,000  shares  of  A 
and  5,000  shares  of  B. 

For  the  accounting  year  (52 
weeks)  ended  last  Dec.  28,  the 
corporation  and  its  subsidiaries 
paid  Mr.  Paley,  president,  $204,319 
as  remuneration;  Edward  Klauber, 
vice-president,  $100,679;  Paul  W. 
Kesten,  vice-president,  .$61,390; 
MefFord  R.  Runyon,  vice-president, 
$40,235;  to  directors  and  officers 
as  a  group  for  services  in  all  ca- 

pacities, $695,870,  which  includes 
the  compensations  here  listed  and 
compensation  for  legal  services  to 
John  J.  Burns  and  Rosenberg, 
Goldmark  &  Colin,  of  which  part- 

nership Ralph  F.  Colin  is  a  mem- 
ber, $55,625. 

The  remunerations  to  Messrs. 
Klauber,  Kesten  and  Runyon  in- 

cluded the  respective  sums  of 
$54,780,  $25,390  and  $15,235  dis- 

tributed as  additional  compensa- 
tion. On  Feb.  16,  1940  the  corpor- 

ation, upon  the  exercise  of  options 
granted  under  an  option  plan  ap- 

proved by  the  stockholders  March 
24,  1937,  sold  to  Mr.  Klauber  4,015 
shares,  to  Mr.  Kesten  757  shares, 
to  Mr.  Runyon  1,091  shares  and  to 
two  other  officers  an  aggregate  of 
691  shares  of  Class  A  stock  at 
$15  per  share. 

Hollywood  Premiere  on  a  Lavish  Scal
e 

Marks  Promotion  of  New  Lever  Series 

CHARLES  VANDA,  CBS  West- 
ern program  director,  has  been 

signed  temporily  to  produce  the 
weekly  half-hour  Hollywood  Pre- 
m  i  ere,  which 
starts  on  that 
network  March  28 
under  sponsorship 
of  Lever  Bros.  Co. 

(Lifebuoy),  Fri- 
day, 10-10:30  p. 

m.  (EST). 
Several  w  e  1 1- 

known  producers were  sought  and  jyir.  Vanda 
final  decision  on 

permanent  Vanda  direction  in  that 
capacity  will  be  made  after  New 
York  conferences  between  William 
B.  Lewis,  CBS  vice-president  in 
charge  of  programs,  and  Richard 
Marvin,  radio  director  of  William 
Esty  &  Co. 

Regardless  of  the  final  decision, 
it  was  announced  that  Vanda,  along 
with  his  production  duties  on  the 
show,  will  continue  as  the  net- 

work's Western  program  director 
and  in  addition  produce  the  weekly 
CBS  F?-ee  Co.  program. 

Extensive  Promotion 

Scores  of  film  personalities  will 
attend  the  formal  opening  of  the 
series  which  the  sponsor  plans  as 
the  most  lavish  ever  staged  for  a 
radio  show.  With  Louella  0.  Par- 

sons, Hearst  columnist,  as  m.c,  the 
initial  broadcast  will  feature  Mar- 
lene  Dietrich  and  Bruce  Cabot  in 
a  preview  of  their  co-starring  Uni- 

versal picture,  "The  Flame  of  New 
Orleans"  [Broadcasting,  March 10]. 

Felix  Mills'  orchestra  is  to  supply 
the  musical  background.  Harlow 
Wilcox  will  announce.  Harry  Kron- 
man  is  to  write  the  radio  adapta- 

Only  Sustainers 

FILM  producers  should  dis- co u  r  a  g  e  appearances  o  f 
name  talent  on  commercial 

radio  programs,  in  the  opin- 
ion of  Hollywood  major  mo- 
tion picture  publicity  direc- tors meeting  at  Warner  Bros. 

First  National  Studios  on 
March  11.  They  agreed  to 
make  that  recommendation. 
Publicity  directors  felt  that 
it  was  not  to  the  best  interest 
of  talent  to  advertise  products 
other  than  motion  pictures. 
It  was  suggested  that  time 
be  secured  on  sustaining  and 

other  "clean  programs" 
where  pictures  and  the  indus- try could  be  plugged  by  talent 
who  would  appear  gratis. 

tLons.  Arthur  Eddy  is  handling  pub- 
lic relations  in  an  extensive  pro- 

motion build-up  for  the  series. 
Following  the  move  of  Screen 

Actors  Guild  to  discourage  free  ap- 
pearances of  talent  on  radio  pro- 

grams, the  American  Federation 
of  Radio  Artists  has  adopted  a  reso- 

lution providing  that  "no  member 
of  AFRA  shall  give  free  perform- 

ance on  radio  except  with  the  ex- 
pressed approval  of  the  National 

Board." 

Resolution  further  states:  "Ac- 
ceptance of  compensation  so  far 

below  member's  customary  compen- 
sation as  to  amount  to  evasion  of 

this  rule,  shall  constitute  conduct 

unbecoming  an  AFRA  member." This  ruling,  it  was  pointed  out,  is 
directed  to  discourage  such  shows 
as  the  new  Lifebuoy  series,  which 
has  the  support  of  several  film  stu- dios. 

RVPPERT  SPONSORS 

SPOTS  ON  SEABOARD 
JACOB  RUPPERT  BREWERY, 
New  York,  will  use  radio  exten- 

sively in  the  1941  advertising  cam- 
paign for  Old  Knickerbocker  beer 

and  Ruppert  ale,  according  to 
James  P.  Duffy,  advertising  and 
sales  promotion  director  of  the 
company. 

In  New  York  City  the  company 
will  sponsor  nightly  five-minute 
programs  of  baseball  scores  during 
the  season  on  WMCA,  WNEW,  and 
WINS;  and  on  April  15  it  will  start 
half-minute  transcribed  announce- 

ments twice-nightly  on  WNEW, 
WINS,  WQXR,  and  WOV. 

During  the  football  season,  five- 
minute  sports  resumes  will  be 
sponsored  twice-nightly  on  WEAF 
and  WJZ.  The  company  recently 
renewed  quarter-hour  sports  com- 

mentary by  Stan  Lomax  thrice- 
weekly  on  WOR,  and  will  continue 
the  nightly  sports  program  with 
Dick  Fishel  on  WHN. 

Outside  the  New  York  area,  the 
brewery  will  sponsor  baseball 
broadcasts  at  Charlotte,  N.  C,  on 
WSOC,  and  at  Norfolk  on  WTAR. 
Both  clubs  are  in  the  Piedmont 
League.  In  Richmond,  the  company 
is  co-sponsoring  with  the  local  dis- 

tributor a  quarter-hour  news  pro- 

Survey  Available 
SURVEY  of  city  dwellers  in 
the  United  States  and  their 
listening  habits  [Broadcast- 

ing, March  17]  is  presented 
in  an  illustrated  40-page  bro- 

chure published  by  the  NAB 
in  cooperation  with  NBC  and 
CBS.  Painless  tabulations 
with  art  effects  and  simple 
diagrams  graphically  portray 
the  data  compiled  in  the  sur- 

vey, conduct  through  Cross- 
ley  In:.  Copies  may  be  ob- 

tained from  the  NAB,  CBS  or NBC. 

FTC  Issues  Order 

P.EEMAN'S  LABORATORY  Inc., 
Atlanta,  and  two  of  its  officers  and  a 
director  have  been  ordered  by  the  Fed- 

eral Trade  Commission  to  stop  certain 
misleading  advertising  claims  for  BQR 
(•did  remedy,  according  to  an  FTC  aii- 
iKiunoement  of  last  Thursday. 

gram  and  a  quarter-hour  musical 
program  nightly  on  WMBG. More  stations  on  the  Atlantic 
Seaboard  will  be  added  to  the 
schedule,  if  the  desired  time  can  be 
cleared,  according  to  Mr.  Duffy. 
Ruthrauff  &  Ryan,  New  York, 
handles  the  account. 

Mr.  Colbert 
more  stations. 

Nehi  Will  Expand 

303 -Station  Series 

Program  Will  Include  25,000 
Broadcasts  During  Year 
"MORE  radio  than  ever  before  in 

the  company's  history  will  be  used 
by  Nehi  Corp.  for  its  product,  Royal 

Crown  Cola,  during  1941,"  C.  C. Colbert,  president of  the  Columbus, 
G  a.  firm,  told 
Broadcasting 

last  week.  Speak- 

ing of  the  com- 
pany's recently  in- augurated radio 

campaign  with 
five  -  minute  tran- scribed programs, 
Mr.  Colbert  added, "We  shall  have 
more  frequency, 

more  coverage  than  ever  before. 
"So  far  as  we  know,  we  shall  be 

broadcasting  over  more  stations 
than  any  other  program  in  the 
United  States,"  he  said.  "In  fact  we 
shall  sponsor  25,000  individual 

broadcasts  during  the  year." 
Already  on  303  Stations 

The  company's  transcribed  series, 
featuring  Howard  &  Shelton,  is 
now  heard  thrice-weekly  on  303 
stations,  with  more  to  be  added, 
according  to  BBDO,  New  York,  the 
agency  in  charge.  The  program  will 
be  carried  by  each  station  for  26 
weeks.  While  the  commercials  are 
in  the  form  of  testimonials  by  Hol- 

lywood stars,  the  discs  provide  for 
a  30-second  cut-in  by  the  local  an- 

nouncer at  the  end  of  the  program 

with  copy  supplied  the  local  bot- tler by  the  company. 

Commenting  on  the  outlook  for 
the  current  year,  Mr.  Colbert  said 
the  sales  of  Nehi  Corp.  for  the  first 
two  months  of  1941  are  in  excess 
of  25%  more  than  the  same  period 

last  year.  "We  are  confident,"  he 
said,  "that  1941  will  be  one  of  our 
biggest  years  for  our  three  prod- 

ucts. Royal  Crown  Cola,  Par-T- 
Pak,  and  Nehi  beverages." 

Living  Symbols  Present 
NBC-Red   'Alice'  Book 
ALICE  IN  WONDERLAND  with 
her  long  golden  hair  and  the  Mad 
Hatter  at  his  most  eloquent  were 

the  living  symbols  of  NBC's  pro- motion campaign  to  launch  its 
book  of  data  on  the  Red  Network 
titled  Alice  in  Sponsor-land,  when 
they  appeared  March  18  in  the  of- 

fices of  New  York  trade  paper  edi- 
tors, spoke  their  pieces  and  pre- sented the  books. 

The  book  itself,  with  Alice,  the 
Mad  Hatter,  the  March  Hare  and 
the  Dormouse  as  the  leading  char- 

acters, tells  the  story  of  NBC-Red's 13  years  of  success,  lists  its  satis- 
fied sponsors,  and  presents  each 

day's  programs  as  seen  through 
Alice's  eyes.  With  illustrations  by 
Barney  'Tobey  and  copy  by  Joseph 
A.  Ecclesine,  of  the  NBC-Red  sales 
promotion  department,  Alice  in 
Sponsor-land  was  produced  under 
the  direction  of  Charles  Brovvm, 
NBC-Red  sales  promotion  manager, 
and  Ken  R.  Dyke,  NBC  director 
of  promotion. 
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UY  PLANNED 

Am  meiiCHANDISSD 

Wallace  .  .  .  the  personal  friend  of 
millions  (who  recently  pulled  34,351 
replies  over  one  station  In  a  single 
week)  has  totaled  more  than  1,500,000 
pieces  of  mail. 

•  49,647  proofs  of  purchase  in  13  weeks 

(one  station,  new  product,  no  distribution). 

•  36,211  proofs  of  purchase  in  one  week. 

•  37,427  proofs  of  purchase  from  one 

announcement  each  week  (13  weel<s). 

.  .  AN  ENTEHTAINING,  INSTRUCTIVE 

PROGRAM  WITH  A  HARD-HITTING  SALES- 

CREATING  PUNCH  THAT  GETS  RESULTS! 

IN  addition  to  "Keep  fit  to  Music",  the  Covert  Company  offers  to 

advertisers  and  agencies  complete  "package"  programs  of  merit  .  .  . 
sales-getting  productions  of  v/hich  the  above  is  but  a  single  example. 

Name  v/riters,  producers,  musicians  and  talent  comprise  the  back- 

ground of  a  distinctive  production  .  .  .  whether  it  be  a  one-minute 

transcribed  jingle  or  a  network  show  ...  at  a  price  where  the  exor- 

bitant production  and  so-called  "idea"  costs  have  been  eliminated. 

Further  informafion  gladly  furnished 

COVERT 

360   NORTH    MICHIGAN   AVE.,  CHICAGO 
Phone  STAte  3472 
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KCA  Seeks  Television  Unity 

To  Avoid  More  False  Starts 

Problem  Now  Back  in  FCC's  Lap  as  Video  Hearing 
Is  Recessed  Over  Weekend  After  Lively  Start 

"We  simply  ask  that  you  deter- 
mine the  status  before  you  set  a 

date." 
Dr.  JollifTe's  testimony  came  after 

a  number  of  companies  had  testi- 
fied in  favor  of  the  NTSC  technical 

standards  and  urged  immediate 
FCC  authorization  of  commercial 
television.  Up  to  that  time  only  a 
few  discordant  notes  were  heard, 
and  the  general  picture  was  that 
the  industry  had  resolved  its  differ- 

ences over  technical  standards 
which  a  year  ago  prompted 
the  Commission  to  rescind  its  lim- 

ited commercial  authorization. 

Before  Dr.  Jolliffe's  appearance 
Alfred  H.  Morton,  NBC  vice-presi- 

dent in  charge  of  television,  had 
urged  that  the  proposed  rule  speci- 

fying 30  hours'  operation  weekly 
be  amended  to  require  10  hours 
weekly,  with  the  schedule  to  be  in- 

creased as  program  availability, 
facilities,  staff  and  economics  per- 

mit. Mr.  Morton,  however,  was  re- 
called by  Chairman  Fly  after  Dr. 

Jolliffe's  testimony  and  corrobo- 
rated his  position.  Asked  why  RCA 

should  change  its  view  so  radically, 
Mr.  Morton  observed  that  RCA 
was  only  one  entity  in  what  will 
be  a  vast  industry  and  that  in 
order  to  provide  full  service  all 
elements  must  move  together. 

The  hearings  were  recessed  until 
Monday,  March  24,  with  RCA-NBC 
still  on  the  stand. 

|{y  LEWIE  V.  GILPIN 

THE  WHOLE  problem  of  introduc- 
tion of  commercial  television,  which 

has  had  a  stormy  existence  during 
the  last  year,  was  suddenly  tossed 
back  into  the  lap  of  the  FCC  last 
Friday  by  RC.'X,  which  proposed 
that  the  Commission  ascertain  that 
all  elements  in  the  industry  and 
the  public  are  ready  to  move  for- 

ward before  a  definite  commercial 
operating  date  is  fixed. 

Coming  at  the  conclusion  of  two 
days  of  hearings  on  proposed  new 
rules,  the  RCA  position  was  made 
clear  by  Dr.  C.  B.  JolliflFe,  former 
FCC  chief  engineer,  now  chief  engi- 

neer of  the  RCA  Research  Labora- 
tories. Dr.  Jolliffe's  statement  came 

after  P.  J.  Hennessey  Jr.,  NBC- 
RCA  counsel,  proposed  no  changes 
in  the  technical  standards  recom- 

mended by  the  National  Television 
System  Committee  and  offered  no 
technical  testimony.  It  caused  such 
consternation  that  Chairman  Fly 
immediately  called  a  ten-minute  re- 

cess that  lasted  nearly  a  half-hour. 
Avoiding  False  Start 

It  was  just  a  year  ago,  on  March 
23,  that  the  FCC,  under  Chairman 
Fly's  leadership,  rescinded  "limited 
commercial"  authorization  for  tele- 

vision because  of  RCA's  exploita- 
tion activities,  alleging  it  was 

attempting  to  "freeze"  the  art  and 
get  the  jump  on  competitors. 

Dr.  Jolliffe  explained  that  RCA's 
position  now  is  that  the  FCC  first 
should  guard  against  another  false 
start  by  ascertaining  that  all  phases 
of  the  industry  are  prepared  to 
proceed  horizontally,  that  stations 
are  prepared  to  make  the  invest- 

ment and  receiving  set  manufactur- 
ers to  produce  sets. 

He  urged  that  there  be  no  limita- 
tion on  commercial  operation,  but 

that  the  date  be  not  set  until  these 
other  factors  have  been  studied 
by  the  Commission. 

After  the  recess,  Chairman  Fly 
observed  that  this  constituted  a 
sharp  reversal  in  position,  since  last 
year  RCA  had  argued  that  other 
companies  were  seeking  to  delay 
introduction  of  television.  Dr.  Jol- 

liffe declared  that  as  far  as  he  was 
aware,  RCA  had  the  plant  capacity 
and  the  personnel  to  begin  televi- 

sion operations.  He  added,  however, 
that  the  company  did  not  know 
when  the  component  parts  of  the 
industry  would  be  ready  to  go 
ahead. 

Asked  by  Chairman  Fly  how  the 
defense  situation  affected  televi- 

sion. Dr.  Jolliffe,  himself  a  member 
of  several  Government  advisory 
committees  on  communications,  as- 

serted that  information  is  lacking. 
"We  can't  know  what  will  happen 
from  here  on  and  we  can  only  get 
that  information  from  the  United 

States  Government,"  he  asserted. 

Industry  Reaction 
The  NTSC  recommendations  of 

technical  standards,  resulting  from 
several  months'  intensive  study  by 
the  members  of  the  nine  NTSC 
panel  groups,  won  the  general  sup- 

port of  participants  in  the  hearing. 
The  recommendations  were  un- 

changed from  those  advanced  by 
the  NTSC  Jan.  27  in  a  "progress 
report"  to  the  FCC  [Broadcast- 

ing, Feb.  3],  except  for  substitu- 
tion of  a  525-line  image,  30  lines 

interlaced,  for  the  previously 
recommended  441-line  image,  and 
broadening  of  the  synchronizing 
pulse  recommendations  to  permit 
field  tests  of  several  interchange- 

able systems— the  standards  ulti- 
mately to  be  narrowed  to  require 

the  use  of  the  superior  system. 
The  changes  were  advocated  in  the 
light  of  NTSC  studies  since  the 
Jan.  27  hearing. 

Industry  reaction  at  the  hear- 
ings Thursday  and  Friday  indi- 
cated endorsement  of  the  NTSC 

standards  as  the  choice  of  the  vari- 
ous alternative  proposals  incor- 

porated in  the  standards  of  good 
engineering  practice  issued  Feb. 
27  bv  the  FCC  to  constitute  an 
ager.da  for  the  proceeding  [Broad- 

casting, March  3].  Substantial  in- 
dustry acceptance  of  the  proposed 

rules  and  regulations  announced  at 
the  same  time  by  the  FCC  also  was 
evident  at  the  hearing.  The  princi- 

THIS  MARCONI  Memorial,  in 
granite  and  bronze,  is  to  be  erected 
in  Washington  in  honor  of  the 
great  inventor.  The  Fine  Arts 
Commission  and  Natio*  A  Park 
Service  have  accepted  this  design 
by  the  sculptor  Attilio  Piccarilli. 
A  bust  of  Marconi  3  feet  8  inches 
high  will  top  the  smaller  pedestal, 
which  is  about  7  feet  high;  the 
larger  pedestal,  13  feet  5  inches, 
is  surmounted  by  a  bronze  figure 
symbolizing  electricity. 

pal  points  of  issue  on  the  FCC's proposed  rules  arose  in  regard 
to  multiple  ovraership  and  the  five- 
hour  daily  program  service  require- 

ment for  commercial  television  sta- 
tions. 

A  high  point  in  the  hearing  came 
Thursday  at  the  start  of  CBS  testi- 

mony, when  Paul  A.  Porter,  CBS 
Washington  counsel,  cautioned  the 
FCC  to  look  into  the  possible  effects 
of  the  national  defense  program  on 
the  development  of  television  be- 

fore giving  the  green  light  and  al- 
lowing visual  broadcasting  to  "get 

off  to  another  false  start."  He  em- 
phasized the  importance  of  consid- 

ering the  defense  situation  as  a 
present  factor  in  television's  de- 

velopment and  suggested  that  if 
the  FCC  determined  that  defense 
activity  might  slow  down  visual 
broadcasting's  advance,  it  should 
do  two  things :  Set  technical  stand- 

ards, noting  that  widespread  pub- 
lic participation  is  not  to  be  ex- 

pected, and  sanction  commercial 
operation,  letting  operators  sell 
time  but  making  certain  the  pub- 

lic is  not  misled  that  extensive 
service  will  be  created  or  continued. 

Hazards  Enumerated 

"It  is  quite  possible  that  the  pub- 
lic, the  broadcaster  and  the  future 

of  television  itself  may  be  seriously 
injured  if  at  this  time  television  is 
launched  on  a  scale  which,  because 
of  increasing  defense  demands,  can- 

not be  maintained,"  Mr.  Porter 
commented.  "There  are  many  haz- 

ards along  the  road  to  a  real  tele- 
vision service  even  under  normal 

{Continued  on  page  US) 

MBS  to  Consider 

Own  ASCAP  Pact 

Board  Names  Committee  for 

Inquiry  Into  Problem 
{For  Other  Copyright  News  See Page  13) 

SEPARATE  negotiations  with 
ASCAP  by  MBS  were  authorized 
at  a  special  meeting  of  the  directors 
of  the  cooperative  network  last Friday. 

Appointment  of  a  committee  to 
confer  with  ASCAP  on  procure- 

ment of  a  license  for  use  of  its 
catalog  was  approved,  with  Alfred 
J.  McCosker,  chairman  of  MBS  and 
president  of  WOR,  as  its  chairman. 

The  resolution  adopted  called  at- 
tention to  the  unique  MBS  organi- 

zation, and  to  the  uncertainties  and 
problems  raised  by  clearance  at  the 
source  provisions  in  the  ASCAP 
and  BMI  consent  decrees,  entered 
into  with  the  Department  of  Justice, 
as  the  motivating  factors  in  the  pro- 

cedure authorized.  It  was  specified 
that  no  negotiations  be  carried  on 
with  ASCAP  in  the  name  of  MBS 
until  further  action  of  its  board  of 
directors. 

New  Departments 
The  board  named  Tom  Slater,  of 

WOR,  as  coordinator  of  sports  and 
special  events  for  the  network.  A 
sales  service  department  to  service 
MBS  clients  and  agencies  will  be 
established,  with  personnel  to  be 
announced  later. 

The  copyright  resolution  follows in  full  text: 

RESOLVED,  that  in  view  of  the 
organization  and  method  of  operation 
of  MBS  and  the  uncertainties  and 
problems  raised  by  clearance  at  the 
source  provisions  in  the  ASCAP  and 
BMI  consent  decrees,  no  negotiations 
be  carried  on  with  ASCAP  in  the 
name  of  Mutual  until  further  action 
of  the  Mutual  board  of  directors. 

And  that  the  stockholders  of  Mutual 
authorize  a  committee  of  Alfred  J. 
McCosker,  chairman,  E.  M.  Antrim, 
Lewis  Allen  Weiss,  H.  K.  Carpenter 
and  Fred  Weber  to  discuss  in  behalf  of 
the  stockholders  the  matter  of  f  li- 

cense to  use  ASCAP  music  on  MBS 
programs  and  to  report  back  to  the stockholders. 

Present,  besides  those  already 
mentioned,  were  John  Shepard  3d, 
Colonial  Network;  Hulbert  Taft  Jr., 
WKRC;  J.  E.  Campeau,  CKLW; 
Hope  Barroll,  WFBR;  Harry  Bitner, 
WCAE;  Louis  Caldwell  and  Keith 
Masters,  of  MBS  counsel;  Emanuel 
Dannett,  WOR  counsel. 

N.  Y.  Legislature  Given 
Measure  Lauding  Radio 

PRAISING  radio  as  a  "great  pub- lic function  in  bringing  cultural 
entertainment  to  vast  millions  of 

residents  of  these  United  States", New  York  State  Senator  Phelps 
(D.),  introduced  a  resolution  in 
the  State  legislature  that  "the  Sen- ate of  the  State  of  New  York  take 
official  cognizance  of  Radio  Moving 

Day  on  March  29". The  resolution  asks  that  the  Sen- 
ate felicitate  the  U.  S.  State  De- 

partment "on  completion  of  an  im- 
portant step  in  the  public  interest", namely  improving  radio  reception 

by  changing  station  frequencies  un- der terms  of  the  Havana  Treaty. 
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(  BEHIND  THE  SCENES  IN  RADIO  ADVERTISING  ) 

Why  Be  a  One  Man  Band,  Allan?" 

"After  all,  you  can't  do  everything  around  the  shop.  Why 

not  let  NBC  Radio-Recording  lend  a  hand  or  two?" 

"What  can  they  do  to  help  mef" 

"Listen,  pal,  when  it  comes  to  helping  us  agency  men 

"^'^SSs^'  develop  a  spot  program  idea,  they're  the  works.  Why, 

NBC'll  write,  cast,  produce  and  record  that  show  for  you  from  opening  fanfare  to 

sign-off.  Yes,  and  after  it's  recorded,  handle  the  processing,  manufacture  and  dis- 

tribution of  your  records." 

"Lovely!  But  I  haven't  that  kind  of  money." 

"What  kind  of  money?  Son,  NBC'll  work  with  you  regardless  of  your  budget. 

I  know!  They've  helped. we  whip  more  than  one  program  into  shape." 

Whatever  your  recorded-program  need — a  series  of  simple  announcements  or  a 

full-length  script  or  musical  show,  we'll  work  with  you  from  script  to  finished  press- 

ing— in  whole  or  in  part — and  record  your  show  NBC  ORTHACOUSTIC*.  which 
means  reproduction  at  its  best. 

Let's  team  up  .  .  .  Write  or  telephone  today  and  outline  your  program  problem. *  Registered  Trademark 

^dio-Recording  Division NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  BIdg.,  Radio  City,  N.  Y.   •   Merchandise  Mart,  Chicago  •  Trans-Lux  BIdg.,  Washington,  D.  C.   •  Sunset  and  Vine,  Hollywood 
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Networks  Differ  in  Methods 

Of  Reaching  Nations  to  South 

CBS  Setting  Up  Ohti  Hookup  of  Latin  Stations; 
NBC  Sells  Its  Ovm  Shortwave  Facilities 

By  BRUCE  ROBERTSON 

ALTHOUGH  in  general  agreement 
with  the  ideas  on  broadcasting  from 
the  United  States  to  Latin  America 
expressed  by  Don  Francisco,  radio 
member  of  the  Rockefeller  Commit- 

tee on  Inter-American  Relations, 
following  his  return  from  a  three- 
month  trip  through  Central  and 
South  America  [Broadcasting, 
March  17],  shortwave  program 
executives  of  NBC  and  CBS  differ 
considerably  as  to  their  plans  of 
operations. 

For  example,  on  the  basic  point 
of  getting  their  programs  to  the 
listeners  below  the  border  CBS  is 
setting  up  its  o%vti  network  of  Latin 
American  stations  which  will  re- 
broadcast  its  programs  to  their 
local  audiences  and  which  it  will 
sell  to  advertisers  as  it  does  its 
network  in  the  United  States.  NBC 
sells  only  its  own  shortwave  fa- 

cilities, with  its  advertisers  mak- 
ing their  own  arrangements  for 

local  rebroadcasts  whenever,  where- 
ever  and  on  whichever  stations  it 
wishes. 

Listener's  Tale 
Edmund  Chester,  director  of  CBS 

international  division,  says  that 
during  his  eight  years  in  South 
America  for  AP  he  made  frequent 
visits  to  every  country  below  the 
Rio  Grande,  and  from  his  expe- 

rience as  a  radio  listener  he  is 
convinced  that  local  retransmission 
is  necessary  to  get  the  programs 
to  the  audiences. 
NBC  states  that  its  mail  proves 

that  its  programs  are  heard  in  all 
parts  of  Latin  America  and  cites 
numerous  examples.  One  is  Rytyno 
y  Danza,  a  half-hour  of  recorded 
dance  music  broadcast  each  eve- 

ning from  6:1.5  to  6:4.5  and  an- 
nounced in  Spanish  by  Ken  Smith. 

Started  last  July,  it  pulled  33  let- 
ters that  month,  the  mail  gradually 

increasing  until  in  December  607 
letters  on  the  program  were  re- 
ceived. 
On  the  commercial  side,  NBC 

can  point  to  Adam  Hat  Stores, 
which  last  June  began  shortwav- 
ing  Spanish  blow-by-blow  descrip- 

tions of  fights  from  Madison  Square 
Garden  southward.  Since  then, 
without  a  single  salesman  in  Latin 
America,  the  company  has  obtained 
outlets  in  the  Dominican  Republic, 
Puerto  Rico,  Mexico,  Salvador, 
Panama,  Costa  Rica,  Guatemala, 
Venezuela,  Colombia,  Ecuador,  Bo- 

livia, Peru  and  Chile.  They  also 
have  distribution  in  the  British 
West  Indies  through  the  Canadian 
factory  and  distribution  arrange- 

ments for  Cuba  are  under  nego- 
tiation. 

"All  this  has  been  accomplished 
without  having  a  man  in  the  field," 
Leon  S.  Goldberg,  advertising  di- 

rector of  Adam  Hat  Stores,  wrote 
NBC.  "Our  export  manager  is  leav- 

ing this  month  for  his  first  trip 
into  the  territory."  Nor,  adds  NBC, 
is  Adam  Hat  Stores  buying  any  re- 
broadcasts  of  its  shortwave  pro- 

grams. Opera  Pickups 
The  Texas  Co.,  which  sponsors 

the  shortwave  broadcasts  of  the 
operas  on  Saturday  afternoon  over 
WRCI  and  WNBC,  NBC  shortwave 
stations,  as  well  as  on  the  Blue  Net- 

work in  this  country,  has  purchased 
time  on  26  Latin  American  sta- 

tions for  rebroadcasting  these  pro- 
grams. NBC  believes  that  allow- 

ing each  advertiser  to  handle  the 
rebroadcast  situation  as  he  desires 
is  the  best  policy  and  adds  that 
even  with  CBS  making  exclusive 
aflBliation  deals  with  64  Latin 
American  stations  there  are  still 
more  than  twice  that  number  left 
available  for  NBC  shortwave 
clients. 

From  its  nearly  three  years  of 
experience  in  prograHiming  for 
Latin  American  listeners  and  more 

than  a  year  in  carrying  commer- 
cial as  well  as  sustaining  programs 

on  its  shortwave  stations,  NBC  be- 
lieves it  has  obtained  a  pretty  good 

idea  of  what  programs  are  liked 
by  the  Latin  Americans.  And  it 
ranks  news  in  first  place  by  a  long 

margin.  One-fourth  of  all  NBC's shortwave  time  is  devoted  to  news, 
the  first  15  minutes  of  every  hour 
being  devoted  to  a  news  summary. 

According  to  John  F.  Royal,  NBC 
vice-president  in  charge  of  foreign 
relations,  "straight-forward  un- 

biased broadcast  of  news  is  the 
perfect  answer  to  propaganda.  We 
staked  our  chance  of  success  on  the 
intelligence  of  our  listeners  and 
they  recognize  the  difference  be- 

tween news  and  propaganda."  NBC 
has  recently  added  its  first  news 
comment  program  for  Latin  Amer- 

icans, Spanish  and  Portugese  trans- 
lations of  the  MBS  broadcasts  of 

Raymond  Gram  Swing,  which  after 
less  than  two  weeks  as  sustaining 
broadcasts  are  now  sponsored  on 
the  shortwaves  by  Esso  marketers. 

And  Music  Next 

Next  to  news,  NBC  rates  music 
as  most  popular  with  our  neighbor- 

ing Americans,  vpith  the  popular- 
ity about  equally  divided  between 

dance  and  classical  melodies.  Then 
come  sports  and  Hollywood  gossip. 
Soap  operas  would  be  as  popular 
with  Latin  Americans  as  they  are 
here,  NBC  believes,  but  no  satis- 

factory way  of  translating  them 
has  been  found.  "When  you  get 
into  the  vernacular  you  get  into 
trouble,"  one  program  executive  ex- 

pressed it.  "What  is  acceptable  in 
one  country  is  objectionable  in 
another  and  so  far  the  difficulties  of 
presenting  family  dramas  for  all 
Latin  America  have  not  been  over- 

come." 
A  major  aim  of  CBS  will  be  to 

AMERICAN  methods  of  radio  sta- 
tion operation  and  program  pro- 

duction were  topics  of  discussion 
by  Tito  Martinez  Delbox,  (stand- 

ing), program  director  of  LR3, 
Buenos  Aires,  and  Hal  Hudson, 
CBS  Hollywood  director  of  na- 

tional sales  service,  during  a  re- 
cent conference.  Using  CBS  Holly- 
wood facilities,  Delbox  is  supervis- 

ing production  of  a  good-will  tran- scribed series  of  half -hour  programs 
which  will  be  shortwaved  by  the 
network  to  Argentina  for  rebroad- cast. Featured  will  be  dialogue  by 
film  stars  and  music  from  current 
American  motion  pictures. 

KMOX  Spanish 
STAFF  MEMBERS  of 
KMOX,  St.  Louis,  who  last 
year  studied  French  under 
the  guidance  of  a  special  in- 

structor brought  into  the  stu- 
dio for  that  purpose,  are  now 

preparing  to  undertake  a 
similar  course  in  Spanish 
under  the  same  arrangement. 
C.  G.  Renier,  KMOX  program 
director,  has  announced  an 
enrollment  of  12. 

give  Latin  Americans  a  true  picture 
of  life  in  the  United  States,  not 
through  news  alone,  but  through 
all  its  programming,  Mr.  Chester 
said.  "I  don't  mean  that  we  should 

propagandize,"  he  explained.  "In fact,  I  think  that  would  be  fatal. 
But  if  we  give  them  glimpses  at  all 
phases  of  our  life  they  are  intelli- 

gent enough  to  decide  what  they 
like  and  can  adopt  out  of  our  cul- 

ture. It  is  not  our  business  to  at- 
tempt to  impose  our  culture  on 

them,  but  only  to  let  them  see  what 
it  is. 
"For  example,"  he  went  on, 

"we're  going  to  give  them  pro- 
grams of  our  folk  music,  the  songs 

of  Foster  and  the  like.  They've 
heard  lots  of  our  jazz  and  lots  of 
symphonies,  but  they  know  very 
little  of  our  folk  tunes.  We  also 
plan  to  get  the  cooperation  of  our 
colleges  in  presenting  the  educa- 

tional aspects  of  American  life  and 
in  this  connection  we  shall  let  stu- 

dents and  professors  from  Latin 
America  play  an  important  part 
in  the  presentation.  One  of  them, 
speaking  to  his  ovm  countrymen, 
can  put  over  an  idea  about  us  bet- 

ter in  15  minutes  than  one  of  us 
could  do  in  15  weeks. 
A  vital  factor  in  the  CBS  plan 

Latin  American  Series 

Is  Shortwaved  to  WLS 

WLS,  Chicago,  has  arranged  with 
Prairie  Farmer,  national  farm  pa- 

per published  by  Burridge  Butler, 
owner  of  the  Chicago  outlet,  to  have 
John  Strohm,  Indiana  field  editor 
of  the  publication  who  is  on  a 
three-month  air  tour  of  South 
America,  relay  broadcasts  from 
capital  cities  of  South  America  for 
rebroadcast  on  the  Chicago  station. 

Strohm,  whose  Itinerary  includes 
17,000  miles,  reports  to  WLS  sev- eral times  weekly  by  shortwave. 
WLS  Chief  Engineer  Tom  Rowe 
has  set  up  recording  equipment  in 
his  home  to  record  these  reports. 
A  definite  shortwave  schedule  of 
broadcasts  is  set  by  Strohm  when 
he  arrives  in  each  South  American 
capital  and  Rowe  is  given  the  time 
and  frequency  by  cable.  Permission 
is  also  received  by  cable  for  the 
WLS  rebroadcast.  The  first  pro- 

gram was  heard  from  Asuncion, 

capital  of  Paraguay.  Mr.  Strohm's trip  covers  a  three-month  period. 

Latin  American  Group 

Asks  New  York  Charter 
INCORPORATION  papers  have 
been  filed  in  New  York  State  for 
the  Export  Information  Bureau 
which  was  announced  recently 
[Broadcasting,  March  3]  by  the 
American  Assn.  of  Advertising 
Agencies  to  study  markets  and 
media  of  Latin  America.  The  Bu- 

reau has  been  chartered  with  $20,- 
000  capital  stock,  $100  par  value. 
Directors  are  John  Benson  and 
Frederic  Gamble,  president  and 
managing  director  respectively  of 
the  AAAA,  and  E.  deWitt  Hill, 
vice-president  of  McCann-Erickson, 
New  York. 

Dr.  Hadley  Cantril,  director  of 
the  Public  Opinion  Research  Proj- 

ect at  Princeton  U,  who  has  been 
appointed  executive  vice-president of  the  Bureau,  is  selecting  his  staff 
but  has  not  announced  personnel  or 
other  details. 

E.  K.  JBTT,  FCC  chief  engineer,  will 
speak  March  28  on  MBS,  discussing 
the  radio  "Moving  Day"  of  March  29. 
On  March  28  NBC  will  present  a  spe- 

cial program  to  explain  to  the  radio 
audience  the  reasons  for  the  change in  wavelengths. 

is  its  agreement  to  take  programs 
from  Latin  America  for  broadcast- 

ing not  only  throughout  the  United 
States,  but  to  other  Latin  American 
countries,  Mr.  Chester  stated.  There 
is  a  lot  of  talent  which  has  never 
been  developed,  he  said,  and  the 
chance  to  be  heard  throughout  the 
whole  hemisphere  will  provide  an incentive. 

CBS  is  also  bringing  a  number 
of  outstanding  Latin  American 
artists  to  New  York  to  broadcast 
back  to  Latin  America,  to  provide 
an  incentive  for  listeners  to  the 
south  to  tune  in  on  CBS  broadcasts. 
Juan  Arvizu,  Mexican  singer,  is  the 
first  of  these  artists  to  be  signed 

by  CBS. 
To  insure  news  for  Latin  Amer- 

icans being  edited  in  accordance 
with  their  idea  of  news  values, 
which  is  quite  different  from  ours, 
Mr.  Chester  explained,  CBS  has  en- 

gaged Roberto  Unanue,  formerly 
assistant  to  Mr.  Chester  in  the  AP 
office  in  Buenos  Aires,  as  Latin 
American  news  editor. 
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WtIR 
THE  GOODWILL  STATION 

THE  FRIENDLY  STATION 

Two  fighJing  fists  battered  the  way  to 

fortune  for  Heavyweight  Champion 

Joe  Louis.  ★  Two  radio  stations  with 

[powerful  saSes  impact  are  crashing 

through  with  championship  perform- 

ance, winning  greater  sales  for  adver- 

tisers In  the  ''Golden  Horseshoe", 

one  of  America's  richest  markets. 



Paiigboru 
To 

Is  Appointed 
Direct  KGW-KEX 

AKDEX  X.  PANGHORX.  manag- 
ing: editor  of  the  I'ortlinid  Orc- 

yoiiiaii,  has  been  appointed  manag- 
ing director  of  that  newspaper's 

^^^^^^^^  two  radio  sta- ^^^H^^^H  tions.  KGW 
■^^^W  KEX.  He  suc- 
■B  ■     ceeds    W.  Carey 

■^^^  M  Jennings,  re- 
^HB  1     signed.  Mr.  Pang- 
^B^'  M     born  inmiediately 
^Bk!1.  announced  the  ap- 

^^^^~*>^H  pointment  of  two 
^l^tap^^H  staff  mem- 
^^^^W  H     b  e  I-  s  —  Dave 

^      ,  D  r  u  m  m  o  n  d, Mr.  Pangborn  writer,  formerly with  NBC  San  Francisco,  and  Ed 
Burtherus.  announcer,  from  KFPY. 

Mr.  Pangborn  joins  KGW-KEX 
on  the  eve  of  its  move  to  fulltime 
5,000-watts  operation  with  its  new 
directional  antenna  and  625-foot 
tower.  He  is  a  graduate  of  the  U 
of  Oregon.  Under  him  the  Ore- 
ijonian  won  the  1940  U  of  Missouri 
honor  award. 

President  Haggerty  of  Printer^ s  Union Asks  Publications  to  Halt  Radio  Gains 

MOVING  to  stir  up  new  interest 
in  the  move  of  International  Allied 

Printing  Trades  Assn.  to  secui'e 
Federal  legislation  levying  taxes 

ranging  from  10  to  20'/r  on  the  in- 
come of  radio  stations,  the  AFL 

union's  president,  John  B.  Hag- 
gerty, last  Tuesday  published  an 

open  letter  challenging  critical 
trade  publications  to  propose  a 
more  expeditious  method  of  halting 
radio's  advance  as  an  advertising 
medium  than  his  proposal  to  tax 
radio  broadcasting  revenues  [Broad- 

casting, Feb.  24]. 

In  his  two-page  printed  letter, 
given  general  circulation  among 
the  thousands  of  members  of  the 
affiliated  printing  trades  unions, 
Mr.  Haggerty  charged  that  the 
growing  affluency  of  the  broadcast- 

THIS  DOOR 

ing  industry,  hand  in  hand  with 
allegedly  self-helping  cooperation 
from  advertising  agencies,  not  only 
cut  down  the  economic  prospects  of 

Answer  to  Printers 

AN  ANSWER  to  allegation  of  the 
Allied  Printing  Trades  Assn.  that 
radio  has  cost  union  printers  about 
25,000  jobs,  was  made  last  week 
by  the  NAB  in  an  analysis  pre- 

pared by  Paul  F.  Peter,  director 
of  research.  The  analysis  shows 
how  radio  has  created  a  million 
new  jobs  that  did  not  exist  before. 
It  has  been  sent  to  newspapers  as 

the  industry's  answer  to  the  print- 
ing trades  crusade  to  tax  radio  and 

prevent  "diversion"  of  the  adver- 
tising dollar  from  the  newspapers 

and  magazines. 

No  "one-man-show",  WIBW's  news 
service  requires  four  newscasters 

.  .  .  each  an  expert  in  his  special- 
ized field  .  .  .  each  with  his  own 

news  periods  ...  his  own  loyal 
following. 

69.7';;  of  OUR  FAMILY  habitual- 
ly listens  to  WIBW  news  ...  a 

giant,  news-hungry  audience  in 
Kansas  and  all  adjoining  states. 

From  before  daybreak  until  the 

early  morning  hours,  WIBW  has  a 

consistent,  ready-built  audience  .  .  . 
ready  to  be  turned  into  customers 
for  your  product. 

BEN    LUDY,  G...  Mgr. 
BIA  OUTLET  FOR  KANSAS 

NEW  YORK 
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

DETROIT  CHICAQO  KANSAS  CITY SAN  FRANCISCd; 

the  publishing  business,  and  hence 
employment  opportunities  for  work- 

ers in  the  printing  trades,  but  con- 
stituted a  threat  to  a  free  press  in 

America.  He  cited  facts  and  fig- 
ures which  he  stated  bore  out  his 

contention  that  the  broadcasting  in- 
dustry and  advertising  agencies 

were  lining  their  pockets  at  the  ex- 
pense, of  the  printers  and  pub- 

lishers. 

The  Real  Free  Press 

"The  real  freedom  of  the  press 
will  continue  only  so  long  as  news- 

paper, magazine  and  periodical  ad- vertising is  available  at  a  fair 
price,  or  the  reading  public  will 
agree  to  pay  for  such  publications 
a  price  which  will  meet  the  costs 
otherwise  met  by  advertising,"  Mr. 
Haggerty  observed.  "The  real  free- dom of  the  press  is  jeopardized 
when  we  find  294  publishers,  in 
many  cases  forced  through  unfair 
competitive  conditions  in  their  trade 
areas,  to  purchase,  at  heavy  costs, 
radio  stations,  thus  becoming  de- 

pendent upon  the  good  will  of  a 
government  agency  to  protect  these 
investments,  and,  in  order  to  in- sure the  continued  value  of  these 
radio  investments,  possibly  subser- 

vient, even  in  their  newspaper  col- 
umns, to  the  wishes  of  a  controll- 

ing and  dominating  governmental 
agency. 

"May  we  ask  that  you  name  some 
other  governmental  franchise  hold- 

ers who  have  yearly  profited,  as  a 
class  or  a  group,  to  the  extent  of  a 
yearly  net  average  of  more  than 
60%  on  their  cash  investments? 
Also,  that  you  suggest  the  names 
of  other  governmental  franchise 
holders,  who  pay  nothing  to  the 
government  for  such  monopolistic 
grants  as  a  radio  broadcasting  li- 

cense, and  who  do  not  pay  a  sub- 
stantial excise  tax,  in  addition  to 

other  governmental  taxes?  Radio 
broadcast  stations  pay  nothing  to 
the  government  for  the  monopolis- 

tic licenses  which  make  possible 
yearly  profits  as  high  as  250%  net 
on  their  cash  investments." 

Rebates  and  Discounts 

Mr.  Haggerty  also  charged  that 
broadcasters  gave  "rebates  and 
special  discounts,  as  well  as  the 
sizeable  discounts — as  high  as  50% 
— to  national  advertisers  and  ad- 

vertising agencies  to  promote  radio advertising. 

"Is  it  possible  that  advertising 
agencies,  aware  of  the  rebates  paid 
by  the  networks,  with  the  further 
privilege  of  combining  expendi- 

tures in  computing  discounts,  do 
not  become  the  direct  purchasers  of 
radio  time,  passing  on  the  network 
listed  costs  to  their  advertising 
clients,  thus  retaining  for  them- 

selves the  millions  of  dollars  an- 
nually paid  by  the  networks  in  the 

form  of  discounts  and  rebates?"  he 
asked.  "Is  there  no  significance  in 
the  fact  that  reports  show  that  less 
than  one-half  of  1%  of  radio  net- 

work advertising  is  placed  direct; 
that  advertising  agencies  collect 
commissions  from  a  minimum  of 

15%  to  possible  40%  of  the  adver- 
tising dollar  spent  for  99^/2%  of 
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IS 
the  advertising  placed  on  the  net- 
works?" 
"Governmental  reports  show  that 

while  the  yearly  wages  of  many 
skilled  tradesmen  have  substantial- 

ly increased  for  1939  over  the  year- 
ly wages  paid  in  1929,  the  workers 

in  the  newspaper,  magazine  and 
periodical  industry  received,  in 
1939,  $284  or  15%  less  than  they 
received  in  1929;  that  there  were 
in  1939,  the  last  year  for  which 
governmental  figures  are  available, 
1,656  fewer  publishing  plants 
where  printing  trades  workers 
might  secure  or  hold  jobs;  that  the 
value  added  to  the  product  of  print- 

ing trades  workers  in  1939  was 
some  $1,700  or  15%  less  than  that 
which  prevailed  in  1929,  thus  pro- 

viding less  revenue  for  the  em- 
ployer to  use  for  the  workers'  pay- 

roll, materials,  taxes  and  profits; 
that  the  cost  of  materials,  per 
worker,  used  in  the  printing  and 
publishing  industry,  in  1939,  was 
$406,  or  some  13 1/2%  higher  than 
in  1929;  that,  in  many  instances,  to 
make  possible  the  continued  publi- 

cation the  sales  price  of  newspa- 
pers and  magazines  has  been  in- 

creased as  high  as  50%,  thus  trans- 
ferring to  the  readers  the  costs 

previously  derived  from  revenues 
from  advertising  which  has  been 
diverted  to  radio  broadcasting." 

Ewing  Family  Gets  CP 

For  Station  in  Natchez; 

Dallas    Pleas  Rejected 
•  A  NEW  station  in  Natchez,  Miss., 
was  authorized  by  the  FCC  March 
19  when  it  granted  the  application 
of  Natchez  Broadcasting  Co.  for 
250  watts  on  1490  kc.  At  the  same 
time  it  designated  for  hearing  the 
application  of  Natchez  Radio  Corp., 
a  rival  applicant  seeking  250  watts 
on  1370  kc. 

The  successful  company  is  head- 
ed by  P.  K.  Ewing,  manager  of 

WDSU,  New  Orleans,  who  also 
owns  WGRM,  Greenwood,  Miss., 
and  WGCM,  Gulfport,  Miss.  Mr. 
Ewing  holds  91%  of  the  stock.  His 
son,  P.  K.  Ewing  Jr.,  manager  of 
WGRM,  holds  3%,  and  another  son, 
F.  C.  Ewing,  manager  of  WGCM, 
also  holds  3%.  The  other  3%  is 
held  by  M.  M.  Ewing. 

The  unsuccessful  applicant  com- 
pany has  as  its  chief  stockholder 

Jimmie  Willson,  secretary-treas- 
urer, now  employed  by  WWL,  New 

Orleans,  who  would  own  72%  of 
the  common  stock.  Other  major 
stockholder  is  Kramer  Service  Inc., 
identified  with  the  ownership  of 
WSBK,  McComb,  Miss.,  27%. 

Dallas  Denials 

The  Commission  on  March  19 
also  announced  dismissal  of  the  ap- 

plications of  Chilton  Radio  Corp. 
and  the  late  V.  O.  Stamps,  Dallas 
music  dealer,  each  seeking  new 
local  stations  in  Dallas,  using  100 
watts  on  1370  kc.  Mr.  Stamps  died 
recently,  whereupon  the  Chilton 
Corp.  applied  for  a  dismissal  of 
that  application.  Last  Jan.  1  the 
Commission  authorized  the  Chilton 
Corp.  to  apply  for  another  fre- 

quency, which  has  been  dismissed. 
The  Chilton  Corp.  is  headed  by  A. 
L.  Chilton,  chief  owner  of  KLRA 
and  KGHI,  Little  Rock,  Ark. 

EVERYBODY  KNOWS  around  Ma- 

con, Ga.,  even  the  "town  character" (above),  that  WMAZ  shifts  March 
29  to  940  kc.  Stuffers  were  placed 
in  12,500  March  bills  by  the  water 
company.  Theatre  trailers,  signs 
on  moving  vans,  air  skits  and 
booklets  given  away  by  a  depart- 

ment store  are  some  of  the  WMAZ 
stunts. 

'NEWSROOM'  SERIES 

FOR  ALKA-SELTZER 
MILES  LABS.,  Elkhart,  Ind.  added 
another  network  show  to  advertise 
Alka-Seltzer  and  One-a-Day  Vita- 

min tablets  March  24  when  it  be- 
gan sponsorship  of  the  Newsroom 

of  the  Air,  on  NBC-Red  five  eve- 
nings weekly,  7:15-7:30. As  Broadcasting  went  to  press, 

17  stations  had  accepted  the  pro- 
gram, and  others  will  be  added  as 

soon  as  possible.  The  sponsor  has 
several  names  in  mind  and  the  cur- 

rent title  may  be  replaced. 
The  program  now  features  John 

W.  Vandercook  from  New  York, 
Earl  Godwin  from  Washington  and 
various  foreign  correspondents  of 
NBC  reporting  from  abroad.  With 
advent  of  sponsorship,  format  of 
the  program  will  be  changed  and 
a  news  summary  from  Chicago  by 
Fort  Pearson  added.  Under  the  new 
program  setup,  two-way  conversa- tion technique  will  be  used,  with 
Vandercook  quizzing  the  corre- 

spondents, where  possible,  on  major 
news  stories  breaking  in  their  re- 

spective spots.  Wade  Adv.  Agency, 
Chicago,  handles  the  account. 

Enlarged  Spot  Campaign 

Undertaken   by  Breyer 
BREYER  ICE  CREAM  Co.,  Phila- 

delphia, started  its  annual  radio 
campaign  on  March  14  for  its  vari- 

ous Breyers  ice  cream  flavors.  Ra- 
dio and  newspapers  are  being  used 

more  extensively  than  in  previous 
years  to  herald  the  company's  Dia- mond Jubilee  Year,  beginning  this 
month.  Spot  announcements  and 
chain  breaks  are  being  used  on  six 
stations  along  the  Atlantic  Coast, 
twice  as  many  as  in  former  years. 

A  total  of  4,420  announcements 
will  be  used  on  the  following  sched- 

ule: For  52  weeks,  WOR,  New 
York,  14  weekly;  KYW,  Philadel- 

phia, 43  weekly;  and  WCAU,  Phila- 
delphia, 12  weekly;  for  26  weeks, 

WGBI,  Scranton,  Pa.,  14  weekly; 
WJSV,  Washington,  4  weekly;  and 
WBOC,  Salisbury,  Md.,  14  weekly. 
Agency  is  McKee  &  Albright. 

Proof  of  the  TULLING' 

IS  m 

MAILING 

the 

r>r> 

l^y/g   

Over  46,000  Letters  Monthly  from  One 

Program  Prove  WJZ's  Pulling  Power! 

NANCY  CRAIG'S  46,000  fan  letters  monthly  from 
her  WJZ  "Woman  of  Tomorrow"  program  spell 

tremendous  popularity  in  any  language.  Translating 

that  response  into  selling  terms,  it  signifies  even  more 

to  the  advertiser  eager  to  win  the  largest  possible 

hearing  for  his  sales  message. 

Those  46,000  letters  offer  46,000  conclusive  proofs 

that  the  right  program  plus  the  right  audience  equal 

a  maximum  selling  opportunity  .  .  .  and  that  WJZ 
offers  both! 

Prove  to  your  own — and  your  sales' — satisfaction 

that  in  radio  the  "proof  of  the  'pulling'  is  in  the  mail- 

ing." Sell  the  world's  richest  market  over  WJZ  and 
watch  the  returns  roll  in!  National  Broadcasting 

Company,  a  Radio  Corporation  of  America  Service. 

Represented  Nationally  by  NBC  SPOT  Sales  Offices 
NEW  YORK    CHICAGO    SAN  FRANCISCO    BOSTON  CLEVELAND 

DENVER    HOUYWOOD  WASHINGTON 
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A  Guide-Book  for  Army  Broadcasters 

THEY  WERE  IN  THE  ARMY  THEN 

(One  of  a  Series) 

THESE  EMBRYO  RADIOMEN  saw  action,  and  plenty  of  it,  in  France 
during  World  War  I.  Turn  to  page  46  for  their  service  records  and 
pictures  of  how  they  look  today. 

Suggesitioiiss  on  Staging 

And  Preparation  of 

Programs 
The  writer,  former  preiiideiit  of 

I nternatiouttl  Setcx  Scrriec.  for- 
mer foreign  correiii)o>i(lr>it,  anil  ag 

Major  former  instructor  in  the 
wartime  Armi/  I ntelligenre  School, 
delivered  an  address  March  I.!  be- 

fore iOO  pulilic  relations  officers  of 
the  Armi/.  called  toiiether  in 
Washington  hij  Maj.  (len.  Robert 
C.  Richardson  Jr..  director  of  the 
Public  Relations  Hiireaii  of  the 
^yar  Depart  ment .  The  salient 
points  of  his  adilress  are  here  re- counted. 

By  FRANK  E.  MASON 
Vice-President,  ISBC 

1.  Don't  approach  a  station  for 
time  allocation  until  you  have 
worked  out  your  program  plan  in 
sufficient  detail  to  be  able  to  dis- 

cuss it.  You  would 
not  go  to  the  local 
newspaper  and 
ask  its  editor  to 
reserve  a  column 
on  the  front  page 
for  you  for  next 
Tuesday  for  some 
news  item  or  arti- 

cle that  you  ex- 
pect to  concoct  be- 

Mr.  Mason  tween  now  and 
that  day.  Be  as 

intelligent  and  considerate  in  your 
requests  for  radio  time  reserva- 

tions as  you  are  for  newspaper 
space  reservations. 

2.  When  you  work  out  your  pro- 
gram idea  make  it  not  only  a  pro- 
gram with  a  purpose,  but  also  an 

audience-building  and  audience- 
holding  program.  A  badly-planned, 
ineffectively  produced  program  not 
only  loses  the  audience  for  that 
particular  program,  but  has  the  ef- 

fect of  prejudicing  listeners  against 
remaining  tuned  in  for  your  later 
programs.  It  is  better  to  put  on 
no  program  at  all,  then  one  which 
results  in  the  audience  dialing  out 
on  your  next  broadcast  before  you 
have  had  a  chance  to  grasp  their 
attention. 

General  Appeal 

■i.  Be  objective,  and  not  subjec- 
tive, in  judging  both  program  ideas 

and  their  proposed  execution.  You 
are  living  in  an  Army  atmosphere, 
intensely  intere.sted  in  Army  mat- 

ters. Your  audience  lives  in  an- 
other environment.  .Judge  your  pro- 
gram by  its  general  civilian  appeal, 

and  not  by  the  applause  or  criticism 
of  your  fellow  office:  3. 

4.  Schedule  your  programs  with 
the  station  one  we-ik  to  ten  days  be- 

fore the  time  of  broadcast.  Work 
as  far  ahead  as  possible.  This  en- 

ables you  to  build  up  an  audience 
for  your  program  by  station  pre- 
announcements  and  by  camp  and 
newspaper  publicity.  It  enables  the 
station  to  cooperate  with  you  better 
in  allocating  suitable  periods  for 
your  broadcasts.  It  affords  more 
time  for  rehearsal. 

5.  Don't  set  the  time  for  events 
at  your  post  or  camp  v/hich  you 

wish  to  have  broadcast  until  you 
have  consulted  the  radio  station,  so 
that  you  can  fit  your  program  into 
the  station's  previous  time  commit- 

ments. High  Government  officials, 
accustomed  to  the  use  of  the  radio, 
are  meticulous  about  scheduling 
their  speaking  engagements  to  fit 
into  broadcasting  programs  with  a 
minimum  of  disarrangement  of 
audience  listening  habits  and  sta- 

tion commitments. 

6.  Carefully  examine  the  previ- 
ously scheduled  program  which  is 

to  be  cancelled  in  favor  of  your 
broadcast  to  gauge  the  public  rela- 

tions consequences  of  the  cancella- 
tion. If  the  program  to  be  cancelled 

for  you  has  a  large  audience  which 
has  acquired  regular  habits  of 
listening,  this  audience  may  become 
highly  articulate  in  registering  its 
displeasure  and  resentment  if  your 

proposed  program  suddenly  and  un- 
expectedly comes  over  the  air,  dis- 

placing an  old  friend  of  the  radio 
fans.  You  may  make  more  enemies 
than  friends  in  such  a  case. 

Avoid  Cancellations 

7.  Except  for  the  utmost  emer- 
gency, don't  request  a  station  to cancel  a  commercial  program  to 

carry  your  broadcast.  Successful 
merchandising  by  radio  advertis- 

ing, as  in  the  case  of  any  other 

advertising,  depends  upon  con- 
tinuity of  effort.  Interruptions  of 

program  schedules  to  carry  your 
Army  programs  affect  the  listening 
habits  and  therefore  the  size  of  the 

listening  audience  of  the  commer- 
cial message  of  the  advertiser.  Such 

cancellations  obviously  have  their 
effect  on  business  in  the  community 
as  well  as  on  the  revenues  of  the 

station. 
Be  Smart 

8.  Don't  ask  advertisers  to  im- 
pair their  programs  by  including 

your  announcements  or  your  mes- 
sages in  their  commercial  program 

periods;  the  station  will  cooperate 
with  you  by  providing  time  for  such 
broadcasting.  The  first  brilliant 
flash  of  genius  of  nearly  every  neo- 

phyte in  public  relations  by  radio 
is  to  attempt  to  hitch-hike  his  an- 

nouncement on  a  popular  commer- 
cial period.  The  neophyte  is  con- 

vinced he  has  an  inspiration  be- 
cause he  hasn't  heard  it  done  be- 

fore. He  hasn't  heard  it  on  the  air, 
because  it  is  poor  public  relations 
and  unsound  broadcasting  for  both 
the  cause  the  announcement  repre- 

sents, and  also  for  the  advertiser. 

9.  Don't  request  the  station  to 
schedule  an  indefinite  series  of  pro- 

grams on  a  t.f.  (till  forbid)  basis 
to  continue  at  the  same  time  each 
week.  Any  creative  effort  has  its 
occasional  failures,  and  you  will 
save  yourself  the  embarrassment  of 
either  explaining  the  reasons  for 
cancellation  or  else  putting  on  an 
unsatisfactory  broadcast,  that  they 
may  not  alienate  your  audience. 

10.  Don't  ask  for  more  time  than 
you  need.  The  most  effective  mes- 

sages of  history — the  story  of  Gene- 
sis, the  Ten  Commandments,  the 

Sermon  on  the  Mount,  Lincoln's 
Gettysburg  address — were  effective 
because  they  were  brief.  You  may 
impress  your  commanding  officer  by 
telling  him  you  put  on  an  hour  pro- 

gram, but  if  you  could  have  done 
it  in  15  minutes  you  probably  would 
have  impressed  your  audience  much better. 

Brevity  Advised 

11.  Limit  all  speeches  to  15- 
minute  periods.  The  most  difficult 
program  to  prepare,  from  the 
standpoint  of  holding  audience  in- 

terest, is  the  prepared  speech.  This 
is  especially  true  when  it  is  read 
before  the  microphone  in  an  unin- 

terrupted lullaby  monotone.  Sched- 
ule as  few  talks  as  possible,  unless 

you  have  speakers  of  unusual  abil- 
ity and  interest  to  the  audience, 

and  make  it  a  rule  to  limit  speeches 
so  that  they  fit  into  the  quarter- hour  period. 

12.  Don't  attempt  to  schedule  a 
program  on  a  State,  regional,  or 
national  network  unless  it  is  of 

State,  regional  or  nationwide  in- terest. Every  network  station,  in 
addition  to  carrying  network  na- 

tional defense  programs,  has  to  ful- 
fill its  function  of  serving  its  com- 

munity by  reflecting  over  the  air 
the  activities  of  its  own  community 
which  are  connected  with  national 
defense.  The  national  interest  will 
probably  be  best  served  by  limiting 
national  network  broadcasts  to  na- 

(Continued  on  page  46) 

Radio  Representatives  Join  Army  Tour 

To  Inspect  Nation^s  Defense  Activities 
TO  MAKE  a  first-hand  inspection 
of  the  country's  military  and  de- 

fense preparations,  with  the  U.  S. 
Army  playing  host,  15  representa- 

tives of  radio,  newsreel  and  photo- 
graphic services  left  Boiling  Field, 

Washington,  D.  C,  last  Thursday 
on  the  first  leg  of  a  two-week  aerial 
tour  of  Army  camps  and  installa- 

tions from  coast  to  coast.  The  offi- 
cial tour,  directed  by  Lt.  Col.  Frank 

A.  Allen  Jr.,  chief  of  the  Pictorial 
&  Radio  Branch  of  the  War  De- 

partment's Bureau  of  Public  Rela- 
tions, was  organized  by  Gen. 

George  C.  Marshall,  Chief  of  Staff 
of  the  Army. 

Traveling  entirely  by  air  in  com- 
mercial transport  planes,  the  group 

will  inspect  actual  Army  and  mili- 
tary production  operations  during 

the  March  20-April  2  tour.  The 
trip  was  devised  to  give  an  overall 
on-the-spot  view  of  these  operations 
to  representatives  of  radio  and 
picture  organizations  which  would 
be  useful  in  plannin-?  and  execut- 

ing future  assignments  in  the 
defense  line. 

Radio  representatives  making  thi 
tour  include  E.  M.  Kirby,  civilian 

advisor  on  radio  to  the  War  De- 
partment's Bureau  of  Public  Rela- 

tions, representing  the  NAB ;  Wil- 
liam Slocum  Jr.,  CBS;  Arthur 

Feldman,  NBC;  Stephen  J.  Mc- 
Cormick  of  WOL,  Washington, 
MBS.  Others  include  Harold  Blum- 
field,  Acme  Newspictures;  William 
Churchill,  Associated  Press  Photos; 
John  R.  Whiting,  Click  Magazine; 
Don  Glassman,  National  Defense 
Council;  Earl  Allvine,  Fox  Movie- 

tone News;  Griffing  Bancroft,  In- 
ternational News  Photos;  J.  C. 

Brown,  M-G-M  News  of  the  Day; 
Wm.  P.  Montague  Jr.,  Paramount 
News;  George  M.  Dorsey,  Pathe 
News;  James  Lyons,  Universal 
Newsreel;  George  H.  Alexanderson, 
Wide  World  Photos. 

The  group  left  Boiling  Field  in 
Washington  last  Thursday,  flying 
direct  to  Wright  Field,  Dayton,  0., 
to  inspect  Air  Corps  activities 
there,  and  on  Friday  and  Saturday 
visited  Fort  Knox,  Ky.,  and  Fort 
Sill,  Okla.  Other  stops  will  be  made 
at  Los  Angeles;  Fort  Bliss,  Tex.; 
San  Antonio;  Maxwell  Field,  Ala.; 
Fort  Benning,  Ga.;  Fort  Bragg, 
N.  C,  and  Langley  Field,  Va. 
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Shortwave  Posts 

Are  Set  Up  by  FCC 

Foreign  Broadcasts  Will  Be 
Recorded  and  Analyzed 

DEALING  with  one  of  the  "vital 
national  defense  problems  de- 

veloped by  radio",  the  FCC,  co- 
operating with  the  Defense  Com- 

munications Board,  last  Wednesday 
announced  establishment  of  special 
"listening  posts"  to  record,  trans- 

late, transcribe  and  analyze  foreign 
shortwave  broadcasts.  The  "listen- 

ing posts",  set  up  at  primary 
monitoring  stations  located 
throughout  the  United  States  and 
its  possessions,  will  keep  a  24-hour 
watch  for  subversive  and  pertinent 
radio  propaganda  from  abroad,  the 
FCC  stated. 

Under  the  project,  part  of  the  na- 
tional defense  activities  in  the  com- 

munications field  carried  on  by  the 
FCC  through  special  Federal  funds 
and  appropriations,  a  picked  force 
of  350  technicians,  translators, 
clerks,  propaganda  analysts  and 
other  experts  will  work  in  eight- 
hour  shifts,  monitoring  all  overseas 
transmissions  involving  propaganda 
directed  at  America.  Particular  at- 

tention is  to  be  paid  to  voice  broad- 
casts, including  newscasts, 

speeches,  announcements  and  play- 
lets, the  FCC  commented,  although 

some  musical  programs  also  will  be 
monitored. 

Big  Job  Ahead 

After  being  recorded  in  the  field, 
the  program  material  will  be  co- 

ordinated and  studied  at  Washing- 
ton. It  is  estimated  that  it  will  be 

necessary  to  record  and  analyze 
matter  of  which  75%  will  be  in 
languages  other  than  English.  An 
idea  of  the  scope  of  the  project  is 
indicated  in  the  FCC's  comment 
that  seven  hours  of  translation  and 
transcription  are  required  to  fully 
process  one  hour  of  recorded 
material. 

The  project  was  set  up  on  recom- 
mendation of  the  DCB,  as  approved 

by  President  Roosevelt  and  the  Bu- 
reau of  the  Budget.  Cooperation  is 

expected  from  other  Government 
agencies  seeking  accurate  informa- 

tion on  the  extent  and  character  of 
foreign  broadcasts  reaching  this 
country.  Broadcasters  and  private 
propaganda  analysis  organizations 
also  are  cooperating. 
The  FCC's  defense  activities 

started  last  year  under  a  $1,600,000 
grant  from  special  Presidential 
emergency  funds.  Continued  activ- 

ity along  this  line,  on  an  increased 
scale,  is  indicated  by  the  $1,920,000 
item  included  in  the  FCC's  $4,259,- 
729  appropriation  for  fiscal  year 
1942,  final  Congressional  approval 
of  which  is  expected  soon. 

Kitchen  Klenzer  Spots 
FITZPATRICK  BROTHERS,  Chi- 

cago (Kitchen  Klenzer),  on  March 
17  started  a  varying  schedule  of 
three  to  six-weekly  live  spot  an- 

nouncements on  more  than  20  sta- 
tions. Contracts  are  for  13  weeks. 

Agency  is  Arthur  Meyerhoff  & 
Co.,  Chicago. 

'Info  Please'  Repeat 
WITH  the  advent  of  daylight  sav- 

ing time  in  the  East,  American  To- 
bacco Co.,  New  York,  will  start  a 

robroadcast  of  Information  Please, 
currently  broadcast  across  the 
country  on  NBC-Red  8:30-9  p.m. 
(EST)  on  Fridays.  Since  this  would 
put  the  program  on  the  West  Coast 
at  4:30  in  the  afternoon  after  April 
28  the  Friday  broadcasts  will  be 
transcribed  and  the  recorded  pro- 

gram broadcast  on  the  Pacific  Coast 
Blue  Network  at  7:30-8  p.m.  (PST) 
the  following  Tuesdays.  Switch  to 
the  Blue  on  the  Coast  was  neces- 

sary as  the  Red  Network  will  not 
accept  transcriptions.  Program  ad- 

vertises Lucky  Strike  cigarettes  and 
is  placed  by  Lord  &  Thomas,  New York. 

Gen.  Petroleum  Adding 
Drama  Series  on  Coast 
GENERAL  PETROLEUM  Co., 
Los  Angeles  (Mobil  gas,  oil),  a 
subsidiary  of  Socony-Vacuum  Oil 
Co.  and  out  of  Pacific  Coast  net- 

work radio  for  several  months, 
on  April  27  starts  a  weekly  half- 
hour  program,  /  Was  There,  on  9 
CBS  West  Coast  stations  (KNX 
KARM  KSFO  KOIN  KIRO  KVI 
KFPY  KOY  KTUC),  Sundays, 
9-9:30  p.m.  (PST).  Contract  is  for 
36  weeks.  Formerly  a  CBS  Pacific 
Coast  sustaining  feature,  the  pro- 

gram each  week  will  present  three 
guests  who  were  eye-witnesses  of 
spectacular  events  in  recent  his- tory. 

Each  story  is  to  be  dramatized 
with  an  11-piece  orchestra  directed 
by  Bill  Hatch  supplying  atmos- 

pheric background  music.  Knox 
Manning  has  been  signed  as  nar- 

rator. Russ  Johnston,  CBS  Pacific 
Coast  program  director,  identified 
with  the  series  since  its  inception, 
will  produce.  General  Petroleum, 
in  a  30-day  campaign  ending  April 
13,  is  currently  using  an  average 
of  five  nighttime  signal  announce- 

ments weekly  on  a  group  of  West 
Coast  stations.  Agency  is  Smith  & 
Drum,  Los  Angeles. 

New  Milk  Tested 

GOLDEN  STATE  Co.,  San  Fran- 
cisco (Golden  V  vitamin  milk), 

this  month  started  a  campaign  on 
10  California  stations  (KROW 
KSFO  KPO  KGO  KFRC  KFI 
KNX  KFWB  KHJ  KECA),  using 
daily  one-minute  transcriptions  of 
drama  and  music  for  an  indefinite 
period.  Golden  State  some  years 
ago  was  a  heavy  user  of  network 
radio  on  the  Pacific  Coast.  If  the 
current  test  campaign  for  its  new 
product,  which  sells  above  the 
average  price  of  milk  due  to  the 
fact  that  six  vitamins  have  been 
added,  proves  successful.  Golden 
State  will  probably  expand  its 
radio  to  much  larger  proportions. 
Agency  is  Ruthrauff  &  Ryan,  San 
Francisco. 

Steel  Recording  Discs 
NATIONAL  RECORDING  SUPPLY 
Co.,  Hollywood,  has  been  appointed 
national  distributor  of  the  new  Alco 
blank  recording  disc  manufactured  by 
Record  Sales  Co.,  Los  Angeles.  Discs 
are  manufactui-ed  in  usual  sizes,  but 
instead  of  aluminum  base,  steel  alloy 
is  being  used  with  a  super-glossy  fin- 

ish in  silver  blue.  Alco  blanl<s  can  be 
processed  and  pressed  in  similar  man- 

ner as  the  aluminum  recordings,  the 
company  says. 

STRETCH 

YOUR  DOLLAR 

That's  easy — now  a  dollar  spent  with  us — goes 

a  lot  farther  toward — 

YOUR  SALES 

They  will  automatically  stretch  too — Bigger 

audience  —  more  potential  customers  —  so 

make  it — 

YOUR  HABIT 

Buy  Philadelphia's  most  powerful  independent 
— because — 

OUR  POWER 

Is  being  stretched  from  1000  to  5000  watts 

full  time 

WM.  PENN 
BROADCASTING 
COMPANY WPEN 

9  2  0 

ON  YOUR 
DIAL 
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Two  CBS  News  Series 

Shifted   to   New  Times 
TWO  CBS  news  programs,  Edwin 
C.  Hill's  Hnmim  Side  of  the  News and  Bob  Trout  With  the  Sews,  will 
be  shitted  to  new  times  on  March 
24.  The  Hill  program,  sponsored  by 
American  Oil  Co.,  Baltimore,  heard 
Mondays  through  Fridays  G:0o- 
6:15  p.m.  will  be  presented  five 
minutes  earlier.  Joseph  Katz  Co., 
Baltimore,  is  the  agency. 

Bob  Trout,  heard  in  the  East 
Mondays,  Wednesdays  and  Fridays 
6-6:05  p.m.  will  go  on  ten  minutes 
later,  while  his  broadcasts  to  the 
middle  and  far  west  will  remain  on 
the  current  time  schedule  at  11  and 
11:55  p.m.,  as  will  the  special  Sat- 

urday 10:30  p.m.  period  to  the  west. 
Program  is  sponsored  by  Commer- 

cial Cretlit  Co.,  Baltimore,  through 
O'Dea,  Sheldon  &  Canaday. 

Federal  Report  Sees  Danger 

In  Radio  as  a  'Big  Busi
ness' 

Extension  of  Government  Radio  Activities  Urged 

To  Offset  Alleged  Control  of  Pressure  Groups 
NEW  RUMBLINGS  for  Govern- 

ment-operated radio  broadcasting 
facilities,  this  time  coming  from 
the  direction  of  the  Temporary  Na- 

tional Economic  Committee,  a 
hitherto  untapped  source  so  far  as 
broadcasting  is  concerned,  were 
heard  this  week  with  release  of  a 
TNEC  monograph.  Economic 
Power  &  Political  Pressures. 

The  monograph,  26th  in  a  series 
developed  during  the  2 1/2 -year  his- 

tory of  the  joint  Congressional-de- 

But  I  THOUGHT 

YOU  ItAISED  WtiEAT 

OUT  HERE 

Well,  sir,  it*s  thisaway:  the  Red  River  Valley  Is  one 

of  the  most  famous  wheat'producing  regions  of  the 
United  States.  But  all  grain  crops  account  for  only 

about  30%  of  the  Valley*s  farm  income.  Hogs,  dairy 
products,  beef  cattle,  poultry  and  other  crops  make 
up  the  other  70%! 

All  these  crops  are  money  crops  —  which  Is  why 

WDAY  advertisers  enjoy  a  year-*round  harvest  of 

^cultivating** sales!  Would  you  like  us  to  do  some 

for  you? 

WDAY,  INC 

 ^ 

  G3 

Z  N.  B.  C. 

FARGO,  N.  D. 
940  K.  C.  .  .  5000  WATTS,  FULL  TIME 

Affiliated  with  the  Fargo  Forum 

FREE  &  PETERS,  Nat*l  Representatives 

partmental  committee,  also  declares 
that  radio,  apart  from  being  a 

principal  medium  of  public  infor- 
mation, is  "big  business"  and  that 

if  the  trend  toward  grov^^ing  "busi- ness control"  over  the  instruments 

of  propaganda  continues,  "the  Gov- ernment must  continue  to  extend 
its  activities,  and  to  attempt  to 
match  the  concentration  of  eco- 

nomic power  in  the  hands  of  those 
not  politically  responsible  to  the 

electorate". Legislative  Remedies 

Described  as  "a  study  of  lobby- 
ing", the  monograph  was  written 

by  Donald  C.  Blaisdell,  assisted  by 
Jane  Greverus.  Its  recommenda- 

tions, concerned  chiefly  with  rem- 
edying controls  exercised  by  vari- 

ous pressure  groups  over  the  Gov- 
ernmental process,  are  being  con- 

sidered by  TNEC,  with  other  rec- 
ommendations along  other  lines  and 

on  other  matters,  in  preparing  its 
final  report. 

The  TNEC  report,  it  was  stated, 
will  cover  both  observations  and 
recommendations,  although  it  is 
not  known  what  particular  recom- 

mendations will  be  advanced  finally 
by  the  committee.  The  report  must 
be  completed  by  April  3,  since  the 
life  of  TNEC  ends  on  that  date. 

Although  no  word  was  avail- 
able of  legislative  plans  to  follow 

up  TNEC  recommendations  regard- 
ing alleged  patent  controls  and 

other  forms  of  monopolistic  busi- 
ness practices,  pending  release  of 

the  TNEC  overall  report,  it  was 
regarded  as  inevitable  that  legis- 

lative remedies  will  be  sought  as 
soon  as  possible.  In  releasing  the 
Blaisdell  monograph,  it  was  em- 

phasized that  although  the  study 
was  undertaken  for  TNEC,  the 
monograph  itself  does  not  neces- 

sarily indicate  TNEC  findings  or conclusions. 
Commenting  on  problems  arising 

out  of  concentration  of  economic 
power,  the  TNEC  monograph  ob- served : 

"Through  the  press,  public  opin- 
ion, and  pressure  groups  it  is  pos- 

sible to  influence  the  political  proc- 
ess. While  all  three  of  these  fac- 
tors have  played  a  part  in  the 

process  since  our  beginnings  as 
a  nation,  the  extent  and  conscious- 

ness of  their  use  has  grown  inor- 
dinately. They  are  employed  by  all 

contestants  in  the  struggle  for 
control,  but  reflect  the  viewpoint 
of  business  more  accurately  than 
that  of  others. 

"The  revolution  in  communica- 
tions, produced  by  American  in- 

genuity and  promoted  by  American 
business,  makes  the  press,  the  ra- 

dio, and  other  opinion-forming  in- struments far  more  important  in 
the  political  process  than  ever  be- 

fore. Both  press  and  radio  are, 
after  all,  'big  business',  and  even 
when  they  possess  the  highest  in- 

THE  BEGINNING,  the  middle,  and 
the  end  of  the  broadcasting  process 
are  portrayed  as  Ivan  Anderson, 
supervisor  of  WCCO's  transmitter 
at  Anoka,  Minn.,  holds  the  micro- 

phone (the  first  step  in  transmis- sion) and  the  crystal  which  will 
place  the  message  on  a  carrier  of 
830  kc,  WCCO's  new  wavelength 
starting  March  29.  The  message  is 
shot  out  into  space  from  the  654- foot  tower  in  the  background. 

tegrity,  they  are  the  prisoners  of 

their  own  beliefs." 
Informing  the  Public 

Emphasizing  the  important  posi- tion of  broadcasting  in  any  plan 

to  "bring  lobbies  into  the  open", 
and  incidentally  pointing  to  a  pos- 

sible new  publication  duty  for 
broadcasters,  the  monograph 
stated : 

"Without  doubt  there  is  need  to 
improve  Federal  administrative 
procedure,  and  the  strengthening 
of  planning  within  the  Federal 
Government  would  aid  it  in  meet- 

ing current  problems.  Yet  a  democ- 
racy cannot  operate  successfully 

unless  the  electorate  is  informed 
of  the  problems  at  issue,  and  the 
interests  of  the  various  parties 
to  the  debate. 

"Lobby  registration  proposals 
involve  at  least  two  aspects.  The 
first  is  the  securing,  and  periodic 
publication,  of  data  on  lobbyists — 
names,  sponsors,  and  principal 
sources  of  funds,  receipts  and  dis- 

bursements, purposes  of  expendi- 
tures, especially  for  public  rela- tions services,  advertising,  radio, etc. 

"Secondly,  it  should  be  recog- 
nized that  the  Federal  Government 

has  a  responsibility  to  see  that  the 
electorate  is  informed  on  public 
problems.  This  can  be  done  either 
by  requiring  private  radio  chains, 
as  a  condition  of  retaining  their 
licenses  and  as  a  public  service,  to 
publicize  the  activities  of  lobbyists 
in  Washington  and  elsewhere;  or, 
failing  this,  by  establishing  a 
Government-owned  and  operated 
radio  broadcasting  station  for  the 
dissemination,  among  other  things, 
of  such  information. 

"A  Federal  lobby  registration 
law,  setting  up  a  special  agency  to 
classify,  organize  and  disseminate 
the  material  filed  with  registration, 
having  access  to  either  the  private 
radio  chains  or  a  publicly  owned 
and  operated  station,  would  begin 
to  provide  information  vital  to  the 
operation  of  the  democratic  proc- 
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Mr.  Miller 
of   the  press 

Allan  Miller  Joins 

New  Clear  Service 

Leaves  Commerce  Department 
I  To  Join  Viotor  A.  Sholis 
APPOINTMENT  of  Allan  Miller, 
chief  of  the  press  division,  De- 

partment of  Commerce,  as  assist- 
ant director  of  the  recently  formed 

Clear  Channel 
Broadc  a  s  t  i  n  g 
Service,  was  an- 

no u  n  c  e  d  last 
Wedne  s  d  a  y  by 
Victor  A.  Sholis, 
director.  Mr. 
Miller  served  at 
the  Department 
of  Commerce 
with  Mr.  Sholis, 
who  was  his  pre- 
j  decessor    as  head 
( division. 

Offices  have  been  leased  in  the 
Shoreham  Bldg.,  Washington,  and 
will  be  occupied  early  in  April,  Mr. 

j  Sholis  announced.  The  organiza- tion, established  by  independently 
owned  1-A  stations,  was  created 
last  February.  It  will  serve  as  an 

.  information  office,  with  the  objec- 
itive  of  preserving  high-power  out- 

lets as  the  only  effective  means  of 
supplying  ^service   to   rural  and 

.  remote  listeners. 

'  Washington  Career 
Mr.  Miller,  like  Mr.  Sholis,  is  a 

'  former  newspaperman.   A  native 
'  of  Duluth,  he  graduated  from  the :  U  of  Missouri  School  of  Journalism 
in  1935  and  was  editor  of  the  uni- 

'  versity  daily.  He  joined  the  New 
^  York  Journal  as  a  reporter  upon 
.graduation  and  was  transferred  to 
International     News     Service  a 
month  later.  After  working  with 
INS  in  New  York  for  two  months, 
he  was  transferred  to  the  Wash- 

ington bureau,  covering  New  York. 
He  handled  the  1938  political  cam- 

paign for  the  Washington  Times. 
In  March,  1939,  Mr.  Miller  joined 

'  the  Department  of  Commerce  as 
■  assistant  chief  of  the  press  divi- 
■  sion,  becoming  its  chief  a  year-and- 
'  a-half  later. 
'  While  in  Washington,  Mr.  Miller 
covered  Congressional  hearings  on 
the  extension  of  NRA  and  AAA. 

i  During    that    time    he  entered 
'  Georgetown  U  Law  School  and  was 
graduated  in  1939.  He  became  a 
member  of  the  District  of  Colum- 

bia bar  and  was  admitted  to  prac- 
tice before  all  the  courts  of  the 

(i  District. 

''  Mr.  Sholis  in  early  March  con- 
'  ferred  with  a  number  of  owners 
'  and  directors  of  clear  channel  sta- 
'  tions  on  the  work  of  his  organiza- 
-  tion.  He  also  met  with  members  of 
the  group  in  New  York  March 
17-19,  during  the  meeting  of  the 

I  NAB  board  of  directors  on  copy- 
f  right  negotiations  and  the  subse- 
(iquent  session  of  the  IRNA  board. 

One  of  the  first  moves  of  the 
,  service  will  be  in  connection  with 
I  the  March  29  reallocation.  Clear 
channel  stations  generally  plan  to 
tell  the  story  of  clear  channel  cov- 

erage and  what  the  reallocation 
'  means   to  rural   and  remote  lis- 
teners. 

Fun  With  Names 
SONGS  LICENSED  to  BMI 
by  Lysle  Tomerlin,  whose 
"South  Sea  Island  Magic" 
has  long  been  a  hit,  have  pro- 

vided Washington  wits  close 
to  the  radio-FCC  picture  with 
an  interesting  diversion.  Put- 

ting some  of  Tomerlin's  songs 
in  this  order  provide  inter- 

esting results.  For  example, 
"I'll  Be  Switched  If  I  Ain't 
Bewitched",  "Come  Into  My 
Parlor,  Mr.  Fly",  "Something 
to  Worry  About",  "How  Can 
I  Be  Neutral?"  "Tears  With- 

in My  Heart".  Other  tunes  li- censed to  BMI  by  Tomerlin, 
who  heads  three  Hollywood 

publishing  firms,  are  "In 
Maui  With  You",  "The  Moon 
Shines  Thru  My  Window", 
"Maple  Trees  at  Twilight", "Sweethearts  of  a  Ghost 
Town",  "Lonely  Senorita", 
"Cute  and  Captivating". 
George  Huston  is  manager 
of  the  firms. 

Ameche  for  Kraft 

KRAFT  CHEESE  Co.,  Chicago, 
sponsoring  the  weekly  NBC  Kraft 
Music  Hall,  on  March  27  adds  Don 
Ameche,  Hollywood  film  and  radio 
actor,  to  the  cast  on  a  long-term 
exclusive  service  contract.  Ameche, 
out  of  radio  for  a  year,  will  be 
spotted  at  intervals  when  either 
Bing  Crosby  or  Bob  Burns  takes 
time  oft".  His  induction  does  not 
change  the  status  of  other  cast 
members.  Besides  Crosby  and 
Burns,  continuing  on  the  program 
are  Connie  Boswell,  and  the  Music 
Maids,  vocal  group,  with  John 
Scott  Trotter,  musical  director. 
Ken  Carpenter  remains  as  an- nouncer. Robert  Brewster  is  the  J. 
Walter  Thompson  Co.  producer, 
with  Ted  Hediger  representing  the 
network.  Writers  are  Carroll  Car- 

roll, Ed  Helwick  and  Joe  Bigelow. 
The  program  will  be  continued 
through  the  summer,  with  Crosby 
and  Burns  taking  a  13-week  vaca- 

tion starting  in  early  July. 

Canada  Dry  Spots 

CANADA  DRY  GINGER  ALE, 
New  York,  is  promoting  the  sale 
of  Spur,  a  5-cent  soft  drink,  with 
one-minute  transcribed  announce- 

ments 6  to  24  times  weekly  on  60 
stations.  Company  controls  fran- 

chise for  the  product  in  New  York, 
St.  Louis,  New  Orleans,  Louisville 
and  Philadelphia,  and  is  placing 
announcements  in  those  cities 
through  J.  M.  Mathes  Inc.,  New 
York,  the  agency.  In  other  cities, 
announcements  are  placed  coopera- 

tively through  local  bottlers.  The 
station  list  will  be  expanded,  ac- 

cording to  the  agency. 

Gillette  Sponsors  Derby 
GILLETTE  SAFETY  RAZOR  Co., 
Boston,  for  the  second  year  will 
sponsor  the  broadcast  of  the  Ken- 

tucky Derby  from  Churchill  Downs 
May  3  on  96  CBS  stations.  An- 

nouncer has  not  been  chosen,  ac- 
cording to  Maxon  Inc.,  the  agency. 

Commercial  copy  on  the  broadcast 
will  feature  a  new  Gillette  Tech 
razor,  called  the  Ranger  Model. 
Merchandising  aids  that  tie  in  with 
the  Derby  broadcast  are  being  dis- 

tributed to  dealers. 

WAITING 

ROOM  ONLYI 

KSFO's  master  salesman,  Galen  Drake,  is  sold 

out.  All  of  his  participating  sponsors  are  on 

long  term  contracts!  And  there's  a  backlog  of 
advertisers  waiting  for  the  time  when  he  can 

say  a  good  word  about  their  products,  too. 

Galen  Drake  first  aired  his  "Housewives'  Pro- 

tective League"  over  KSFO  ten  months  ago. 

We  wondered  what  would  happen.  After  all, 

his  show  was  different  from  any  other  North- 

ern California  origination  ...  a  woman's  pro- 

gram handled  by  a  man. 

We  blush  with  pride  over  Drake's  ten-month 
record.  And  feel  even  better  over  the  fact  that 

not  a  single  one  of  his  sponsors  has  ever  given 

him  "two  weeks  notice".  Just  to  make  the 

story  complete,  nine  out  of  every  ten  of  his 

sponsors  renew  their  original  contracts. 

The  Galen  Drake  program  is  just  one  example 

of  KSFO's  flair  for  local  salesmanship.  Re- 

member, whether  your  product  is  a  "push- 

over" or  needs  to  be  pushed,  KSFO  can  put 

its  brand  of  salesmanship  behind  your  North- 

ern California  merchandising  problems. 

KSFO 

^"Northern  California's  Listening  Habit'' 

A  CBS  STATION^  SAN  FRANCISCO 

National  Representatives:  EDWARD  PETRY  &  CO.,  L\C. 
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New  Agency  Contract  Form  Approved 

NAB    Hoard  Gives 

Endorsement  to 

Revision 

CLIMAXlXt;  montlis  of  negotia- 
tion between  special  committees  of 

the  NAB  and  the  American  Assn. 
of  Advertisin;":  Agencies,  the  NAB 
board  of  directors  last  Tuesday  ap- 

proved and  recommended  a  revised 
agency  con.;ract  form  for  station 
facilities.  Although  the  revised 
form,  which  supplants  an  earlier 
one  announced  Jan.  9,  has  not  yet 
been  approved  by  the  AAAA  time- 
buyers'  committee  which  partici- 

pated in  the  protracted  discussions, 
copies  of  it  were  mailed  to  stations 
last  Friday  by  the  NAB.  The  new 
form  is  described  as  a  substantial 
improvement  over  the  old  "order 
blank"  form  in  use  since  19;53. 

Following  the  NAB's  Jan.  9  an- 
nouncement of  a  new  form,  which 

was  met  by  sharp  protest  from  the 
AAAA  group,  the  NAB  and  AAAA 
committees  resumed  conversations 
to  iron  out  points  of  difference.  Ap- 

proval of  the  revised  form  by  the 
NAB  board  came  after  agreement 
apparently  had  been  reached  on  vir- 

tually all  points.  Announcing  its 
approval,  the  NAB  indicated  that 
although  it  invited  AAAA's  co-rec- 

ommendation, the  board's  action  in 
approving  the  form  would  stand  as 
final  regardless  of  whether  AAAA 
joined  in  approval. 

Incorporates  Revisions 

Apart  from  incorporating  a  num- 
ber of  revisions  in  keeping  with 

prevalent  business  practices  in 
agency-station  dealings,  the  new 
form  was  designed  to  relieve  a  dis- 

tressing rubber-stamp  problem  that 
went  hand  in  hand  with  the  out- 

moded "order  blank."  The  NAB  has 
indicated  that  the  new  agency  con- 

tract, which  it  recommends  be  used 
by  stations  as  a  basic  contract  form 
in  dealing  with  advertisinj;-  agen- 

cies, may  be  adopted  generally  for 
use  in  direct  dealings  with  adver- 

tisers by  substituting  "advertiser" 
for  "agency"  where  the  latter  word 
appears  in  the  recommended  form. 

The  new  form  embodies  several 
refinements  of  the  basic  provisions 
of  the  Jan.  9  recommendations 
[Broadcasting,  Jan.  1.3].  Designed 
to  facilitate  agencies'  bookkeeping 
practices,  the  new  form  provides 
that  although  payment  from  the 
agency  to  the  station  is  normally 
due  on  or  before  the  20th  day  of  the 
month  following  the  commercial 
broadcast,  "if  the  postmark  date 
on  the  invoice  envelope  is  later  than 
the  seventh  day  of  the  month, 
agency  shall  not  be  deemed  in  de- 

fault if  it  makes  payment  on  or 
before  the  last  day  of  that  month." 

Termination  Clauses 

Covering  termination  of  contract, 
the  new  form  provides  that  either 
party  may  to-minate  by  giving  the 
other  14  days'  prior  written  notice, 
provided  such  notice  does  not  take 
effect  until  28  days  after  the  start 
of  the  contracted  service.  Also  it 

MORE  THAN  120  YEARS  in  the  broadcasting  business  are  represented 
here.  Each  of  these  eight  men  has  been  in  broadcasting  15  years  or 
more.  Assembled  at  a  meeting  of  the  Eleventh  District  of  the  NAB  on 
March  14  at  the  Hotel  Radisson,  they  are  (1  to  r)  :  Bert  Wick,  Devils 
Lake,  N.  D.;  Earl  Rieneke,  WDAY,  Fargo,  N.  D.;  Carl  Haverlin,  BMI, 
New  York;  Fred  Schilplin,  KFAM,  St.  Cloud;  Stanley  Hubbard,  KSTP, 
St.  Paul;  Walter  Bridges,  WEBC,  Duluth;  Kenneth  Hance,  KSTP;  and 
Earl  Gammons,  WCCO,  Minneapolis.  Mr.  Gammons  was  elected  director 
of  the  11th  NAB  District  for  his  fourth  successive  term.  The  district 
includes  Minnesota  and  the  Dakotas. 

provides  that  if  the  station  termi- 
nates the  contract,  the  agency  has 

the  benefit  of  the  same  discounts  it 
would  have  earned  under  the  com- 

pleted contract. 
While  the  Jan.  9  form  provided 

that  in  cases  of  interruption  or 
omission  of  a  commercial  broadcast 
the  station  would  be  liable  to  the 

agency  only  for  a  pro  rata  reduc- 
tion in  the  time  charge,  the  new 

form  provides  that  the  agency  may 
take  the  more  favorable  choice  be- 

tween either  a  pro  rata  reduction 
or  a  reduction  based  on  the  propor- 

tion of  the  actual  commercial  an- 
liouneement  omitted  or  interrupted. 
Thus,  it  was  explained  to  Broad- 

casting, a  five-minute  interruption 
on  a  quarter-hour  program  would 
qualify  for  a  pi'o  rata  reduction 
amounting  to  one-third  the  contract 
rate  for  the  quarter-hour;  on  the 
other  hand,  a  60-second  interrup- 

tion of  a  90-second  commercial  on 
the  quarter-hour  program  would 
cjualify  for  a  credit  of  two-thirds 
of  the  quarter-hour  time  charge. 

The  contract  provisions  reserve 
to  a  station  the  right  to  cancel  any 
contracted  broadcast  in  order  to 
broadcast  a  local  event  of  public 
importance,  provided  there  will  be 
no  substitution  "unless  deemed  by 
station  to  be  of  the  utmost  public 
importance  at  the  time".  It  provides 
also  that  although  the  agency  shall 
not  be  liable  for  any  non-cancellable 
cost  of  talent  to  be  furnished  by  the 
station  on  the  sub.stituted  con- 

tracted broadcast,  "it  is  mutually 
agreed  that  in  no  case  shall  station 
be  liable  for  cost  of  any  talent  for 
which  station  itself  does  not  con- 

tract". Thus,  in  case  of  substitution 
a  station  would  be  held  liable  only 
for  the  cost  of  talent  to  be  supplied 
by  the  station,  it  was  explained. 

Rate  Provisions 

Rate  provisions  of  the  recom- 
mended contract  form  incorporate 

a  most-favored-nation  clause;  pro- 
gressive rate  reductions  for  con- 

tinuing programs  under  extension 
of  contract;  protection  in  case  of 
rate  revisions  through  extension  of 

Couple  of  'Firsts' JOHN  PAUL  WEBER,  an- 
nouncer of  WIP,  Philadelp- 

hia, and  first  member  of 
Philadelphia's  radio  row  to 
enter  military  service  at  Fort 
Dix,  N.  J.,  has  another  first 
to  add  to  the  list.  He  is  the 
proud  possessor  of  a  medal  of 
distinction  as  the  crack  ma- 

chine gunner  in  his  regiment. 
Further,  Weber  adds  still  an- 

other first  to  the  camps'  list 
as  well  as  his  own :  He's  down with  the  mumps. 

contract  within  30  days  after  effec- 
tive date  of  rate  revision;  rate  pro- 

tection on  a  52-week  basis  if  agency 
contracts  for  additional  time;  com- 

bination of  more  than  one  program 
under  a  single  contract  to  qualify 
for  frequency  discounts,  excluding 
spot  announcements  and  programs 
running  less  than  five  minutes. 

In  addition  to  the  overall  pro- 
vision that  program  material  must 

comply  with  the  NAB  Code,  the 
contract  form  provides  that  the  sta- 

tion may  refuse  to  broadcast  "ob- 
jectionable" programs  furnished  by 

the  agency,  and  that  if  the  agency 
fails  to  provide  program  material, 
after  being  previously  notified  by 
the  station,  the  station  may  broad- 

cast "a  creditable  program"  under 
name  of  the  advertiser  and  make 
the  specified  time  charge  and  a 
reasonable  talent  charge  to  the 
agency. 

Inserted  in  the  idemnity  pro- 
visions of  the  new  contract  form  is 

the  agreement  of  the  contracting 
station  to  furnish  upon  request  by 
the  agency  the  names  of  copyright 
organizations  with  which  it  holds 
performing  licenses.  The  form,  as 
did  that  of  Jan.  9,  provides  that  any 
litigation  against  agency  or  adver- 

tiser arising  from  "station  ma- 
terial" will  be  defended  by  and  at 

the  expense  of  the  station,  while 
litigation  against  the  station  aris- 

ing from  "agency  material"  will  be 
defended  by  the  agency.  In  either 

case,  the  "indemnitor"  is  given  full 
and  complete  control  of  the  defense 
in  litigation,  and  is  held  responsi- 

ble for  payment  of  damages  or 
costs  that  might  arise  from  the 

judgment.  "Stat,ion  material" would  include  all  material  used  in 
programs  furnished  by  the  station 
except  material  furnished  by  the 

agency,  and  "copyrighted  musical 
compositions  performed  in  non- 
dramatic  form  which  station  is 
licensed  by  BMI,  at  the  time  of 
broadcast,  to  perform  publicly  for 
profit".  "Agency  material"  would 
include  all  but  "station  material", 
and  station  approval  of  "agency 
material"  would  not  affect  the  agen- 

cy's indemnity  obligations  under 
the  contract. 

Bible  College  Is  Denied 

Shortwave  Application 
ACTING  against  another  applica- 

tion by  specialized  interests  for  a 
new  international  shortwave  broad- 

cast station,  the  FCC  March  19 
held  that  public  interest,  conveni- 

ence and  necessity  would  not  be 
served  by  granting  the  application 
of  God's  Bible  School  and  College, 
Cincinnati,  for  60,000  watts  on  the 
frequencies  11710  and  21610  kc.  in 
order  to  serve  South  America.  In 
proposed  findings  turning  down  the 
application,  the  Commission  stated 
the  21610  kc.  frequency's  charac- 

teristics '"do  not  permit  rendition 
of  a  satisfactory  program  service 
to  South  America  except  during 
daytime  at  certain  seasons  of  the 

year." 

It  also  held  that  the  "proposed 
programs  were  not  predicated  upon 
a  comprehensive  survey  designed 
to  determine  whether  such  pro- 

grams would  be  acceptable  to  the 
areas  to  be  served,  nor  has  the  ap- 

plicant shown  that  it  has  the  nec- 
essary program  sources  available 

to  render  an  international  service 
in  the  public  interest."  Hearings 
were  held  last  August  at  which  the 
school  proposed  to  operate  three 
hours  a  day  on  11710  kc.  and  full- time  on  21610  kc. 

Religious  Group  Starts 
Latin  American  Hookup 

GOSPEL  BROADCASTING  Assn., 
Los  Angeles  (religious),  heavy 
user  of  network  and  spot  radio 
time,  on  March  23  started  spon- 

soring a  weekly  half-hour  tran- 
scribed Spanish  version  of  Old 

Fashioned  Revival  Hour  on  seven 
major  Latin  -  American  stations, 
shortwaving  it  via  WGEA-WGEO, 
Schenectady,  N.  Y.  Stations  and 
countries  are  LS2,  Buenos  Aires, 
Argentina ;  CMJN,  C  a  m  a  g  u  e  y, 
Cuba;  CPX-CP3,  La  Paz,  Bolivia; 
HJCS,  Bogota,  Colombia;  0AX4A, 
Lima,  Peru;  HCJB,  Quito,  Ecuador; 
YV5RG,  Caracas,  Venezuela. 

In  addition  the  program  is  be- 
ing picked  up  for  rebroadcast  by 

stations  in  Costa  Rica,  Dominican 
Republic,  El  Salvador,  Guatemala, 
Honduras,  Nicaragua,  Panama, 
Uruguay  and  Paraguay.  Gospel 
Broadcasting  Assn.  also  sponsors 
the  weekly  Old  Fashioned  Revival 
Hour  on  110  MBS  outlets,  in  addi- 

tion to  transcribed  versions  on  sev- 
eral score  other  stations  nationally. 

Agency  is  R.  H.  Alber  Co.,  Los 
Angeles. 

Page  26  •  March  24,  1941 BROADCASTING  •  Broadcast  Advertising 



5,000  WATTS  ON  560 -CBS 
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DENVER  S  STANDOUT  STAT^ 
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Management  Affiliated  With  The  Oklahoma  Publishing  Company  and  WKY,  Oklahoma  City — Rf.presented  by  The  Katz  Agency,  Inc. 
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W W  %/e  are  referring  fo  bonus  coverage  received  by  KXOK  advertisers 

^hich  is  shown  in  blue  on  the  accompanying  map.  The  "^'primary  area  alone, 

rhich  is  shown  in  white,  comprises  95  counties  with  an  estimated  population 

if  3,531,700.  In  a  recent  offer  by  a  KXOK  advertiser  — in  addition  to  heavy 

-eturns  received  from  the  primary  area,  KXOK  listeners  wrote  in  from  the 

lounties  shown  in  blue.  In  all,  seventeen  states  were  heard  from  on  this  par- 

icular  offer.  Advertisers  interested  in  knowing  first  hand  how  KXOK's 

ilgnal  gets  around  are  welcome  to  make  a  similar  test  to  that  described. 

*Daytime  pattern 

NBC  BASIC  BLUE  STATION  •  ST.  LOUIS,  MO. 

l630  KC.  5000  WATTS  DAY  AND  NIGHT 

I  Affiliated  With  KFRU,  Columbia.  Mo. 
I  Represented  by  Weed  and  Co.,  New  York.  Chicago,  Detroit,  San  Francisco 

(OWNED  AND  OPERATED  BY  THE  ST.  LOUIS  STAR-TIMES 

II 



Radio  Well  Represented 

As  Correspondents  Hold 

Banquet  for  Roosevelt 
RADIO,  headed  by  the  FCC  mem- 

bership, was  well  represented  at 
the  annual  White  House  Corre- 

spondents Dinner  in  honor  of 
President  Roosevelt,  March  15,  at 
which  the  President  delivered  his 
now  famous  "aid  to  the  democ- 

racies" speech. 
The  address,  which  came  during 

the  middle  of  the  dinner,  was 
broadcast  throughout  the  world  by 
NBC,  CBS  and  MBS.  Entertain- 

ment for  the  dinner,  attended  by 
1,000  Government  officials,  news- 

paper and  radiomen,  was  provided 
this  year  by  NBC  which  alternates 
with  CBS  in  providing  the  enter- 

tainers. A  feature  of  the  program 
was  British  and  French  reaction 
to  the  President's  speech  piped 
into  the  banquet  hall  as  heard 
from  London  and  Vichy. 

Those  attending  included:  K.  H.  Berkeley, 
general  manager,  WRC-WMAL  ;  Dr.  Frank Black,  NBC  music  director  ;  Walter  Brown, 
general  manager,  WSPA  and  WORD,  Spar- tanburg, S.  C.  ;  J.  J.  Burns,  CBS  board 
member  and  counsel ;  Harry  Butcher,  CBS 
Washington  vice-president :  John  Charles 
Daly,  CBS  Presidential  announcer:  John 
Dodge,  commercial  manager,  WRC-WMAL; 
Orrin  Dunlap,  RCA:  Gano  Dunn,  RCA; 
John  D.  Ewing,  KWKH-KTBS,  Shreveport; 
George  Gillingham,  FCC  press  chief;  Paul 
Glynn,  CBS  Washington:  Earl  Godwin,  NBC 
Washington  commentator  and  former  presi- 

dent of  the  association:  Horton  Heath, 
RCA;  Clyde  M.  Hunt,  CBS,  Washington: 
A.  E.  Johnson,  NBC  Washington;  Edward 
Klauber,  CBS  executive  vice-president; 
William  J.  Kostka,  NBC  press  chief  ;  Philip 
G.  Loucks.  Washington ;  Claude  A.  Ma- 
honey,  WRC,  Washington  commentator ; 
Frank  Mason,  NBC  vice-president ;  Edward 
McGrady.  RCA  vice-president ;  Robert 
Menaugh,  superintendent.  House  Radio 
Gallery  ;  C.  L.  Menser,  NBC  national  pro- 

duction chief ;  Frank  Mullen,  NBC  execu- 
tive vice-president:  William  Neal,  NBC 

Washington;  Edward  J.  Noble,  president, 
WMCA,  New  York;  Duke  M.  Patrick. 
Washington;  Joseph  Ream,  CBS  general 
attorney;  John  Royal,  NBC  vice-president; 
M.  R.  Runyon,  CBS  vice-president;  Frank 
M.  Russell,  NBC  Washington  vice-presi- 

dent; David  Sarnoff,  RCA  president;  Ar- 
thur Scharfeld,  Washington;  A.  A.  Schech- 

ter,  NBC  director  of  news  and  special 
events;  Oswald  Schuette,  RCA;  Paul  M. 
Segal,  Washington ;  Eric  Sevareid,  CBS 
Washington  correspondent ;  Fred  Shawn, 
WRC-WMAL  assistant  manager ;  William 
J.  Slocum  Jr.,  CBS  director  of  special 
events ;  Carleton  Smith.  WRC-WMAL  as- 

sistant manager ;  George  Smith,  Washing- 
ton ;  Sidney  Strotz,  vice-president,  NBC ; 

G.  K.  Throckmorton,  vice-president,  RCA; 
Niles  Trammell.  president,  NBC;  Albert 
Warner,  CBS  Washington  news  director; 
Theodore  Weber,  CBS  assistant  publicity 
director;  A.  D.  Willard  Jr.,  manager, 
WJSV;  Paul  Porter,  CBS  Washington  at- 

torney, and  Brewster  Morgan,  CBS  pro- 
ducer. New  York. 

Gen.  Mills  Shifts 

GENERAL  MILLS,  Minneapolis, 
has  moved  to  CBS  the  Betty 
Crocker  and  Hymns  of  All  Churches 
broadcasts  which  were  dropped  from 
NBC  in  the  realignment  of  the  four 
quarter-hour  programs  sponsored 
by  this  company  on  a  split  Red  and 
Blue  network  from  2  to  3  p.m., 
EST  [BROADCASTING,  March  17]. 
On  CBS  these  programs  will  be 

'  broadcast  from  9:45  to  10  a.m. 
(EST),  with  Betty  Crocker  heard 
Wednesdays  and  Fridays  and 
Hymns  on  Mondays,  Tuesdays  and 
Thursdays.  Repeat  broadcasts  are 
scheduled  for  11:45  a.m.  to  noon 
(EST)  until  April  25  and  after 
April  28,  5:15-5:.30  (EDST).  On 
April  28  also  KLZ,  Denver,  and 
KVOR,  Colorado  Springs,  will  be 
added  to  the  network.  Both  shows 
advertise  Gold  Medal  Kitchen 
Tested  Flour  and  both  are  placed 
through  Blackett-Sample-Hummert, Chicago. 

ELK  AND  PLENTY  OF  IT  was 
obtained  by  Ken  Niles,  CBS  an- 

nouncer on  Lever  Bros.  Big  Town 

program,  during  a  Montana  hunt- 
ing trip.  This  five-pointer  was 

slung  over  the  hood  as  he  arrived 
back  in  Hollywood. 

KPOW  Ready  to  Start 
PLANNING  its  dedicatory  pro- 

gram for  the  evening  of  March  31, 
the  new  KPOW,  Powell,  Wyo.,  will 
go  on  the  air  employing  250  watts 
on  1230  kc.  under  the  reallocation. 
Station  was  authorized  by  the  FCC 
last  Dec.  17  to  Albert  Joseph  Meyer, 
of  Powell,  a  former  postal  clerk. 
Mr.  Meyer  will  be  general  manager. 
Lyle  C.  Tyler,  local  radio  service- 

man, has  been  appointed  assistant 
manager.  Other  staff  appointments 
are:  Del  Brandt,  formerly  with 
KFBC,  Cheyenne,  program  direc- 

tor; Bert  Meyer,  new  to  radio, 
studio  director  and  announcer; 
Mrs.  Rosemary  Meyer,  secretary 
and  women's  program  director.  Ap- 

pointment of  a  commercial  man- 
ager and  another  operator  will  be 

made  later.  A  Gates  transmitter 
and  a  193-foot  Wincharger  radiator 
have  been  installed. 

LAWYERS  PROTEST 
LEGAL  PROGRAMS 

PRELIMINARY  plans  of  the  Un- 
authorized Practice  of  Law  Com- 

mittee of  the  American  Bar  Assn. 
to  take  steps  forcefully  to  termi- 

nate programs  alleged  to  border  on 
authorized  legal  practice,  were  de- 

ferred by  the  committee  following 
a  conference  in  Chicago  March  16 
with  Joseph  L.  Miller,  NAB  Labor 
Relations  Director.  The  committee 
decided  to  hold  further  discussions 
looking  toward  voluntary  action. 

The  committee  contended  that 
certain  programs,  such  as  the  Court 
of  Missing  Heirs,  bordered  on  im- 

proper practice  of  law  in  that  ad- 
vice was  given  by  unlicensed  attor- 
neys on  legal  matters.  The  specific 

complaint  against  the  Court  of 
Missing  Heirs  related  entirely  to 
its  title,  it  was  asserted. 

Arrangements  were  made  by  the 
committee  for  future  meetings,  at 
which  specific  programs  presuma- 

bly would  be  analyzed,  with  a  view 
to  working  out  means  of  self-im- 

posed restrictions  meeting  its  ob- 

jections. 
Norman  Thomas  Discs 

NORMAN  THOMAS,  leader  of  the 
Socialist  Party,  on  March  16 
started  a  series  of  quarter-hour 
Sunday  afternoon  talks  for  13 
weeks  on  WHN,  New  York,  under 
the  auspices  of  The  Call,  weekly 
newspaper  published  by  the  Party 
in  New  York.  In  addition  to  the 
WHN  programs,  transcriptions  of 
Mr.  Thomas'  talks  are  being  placed 
on  40  other  stations  throughout  the 
country.  Agency  is  Adrian  Bauer 
Adv.  Agency,  Philadelphia. 

5,000  WATTS  DAY  AND  NIGHT 
Mutual  Broadcasting  System 

]•  50  6t  70  eg  3D  iflO  IIB  f 

After  April  1st...CKLW 

Gains  Greater  Coverage 

of  tiie  DETROIT  AREA! 

To  old  listeners,  and  thousands  of  new  ones, 
CKLW  at  800  K.  C.  will  offer  the  finest  re- 

ception in  the  market.  To  Advertisers,  it 
offers  new  impacts  for  sales  messages  ...  a 
stronger,  clearer  voice  .  .  .  greater  coverage 
of  a  great  market,  at  no  rate-increase! 
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Trade  Name  Quiz — Dollar's  Worth — Morning  Tabloid — 

Mutual's  Clipsheet — New  Sponsors 

QUIZ  of  trade  and  bran
d  names 

was  staged  by  WENY,  El- 
mira,  N.  Y.,  at  the  recent 

meeting  of  New  York's Southern  Tier  Assn.  of  Manufac- 
turers' Representives.  Bern  Furni- 

ture, retail  store,  had  invited  four 
representatives  of  the  Binghamton 
association  to  meet  four  from  El- 
mira  on  one  of  its  semi-weekly  quiz 
contests.  Merchandising  folk  com- 

prised the  two  teams.  After  a  half- 
hour  of  quizzing  the  Elmira  team 
won.  Home  listeners,  says  WENY, 
found  the  competition  keen  and 
enjoyable  and  discovered  that  such 
prosaic  displays  as  a  shelf  full  of 
grocery  staples  had  almost  as  many 
entertainment  ingredients  as  vita- 
mins. 

Dollar's  Worth 
REVERSING  the  normal  rate  card 
sequence  of  number  of  stations, 
length  and  number  of  broadcasts 
and,  finally,  the  cost,  the  new  ad- 

vertisements of  NBC's  Blue  Net- work start  out  with  the  dollars  and 
show  the  advertiser  just  how  much 
he  can  buy  for  each  amount  of 
money.  Copy  used  in  advertising 
trade  papers  is  being  adapted  for 
supplementary  campaigns  in  groc- 

ery and  drug  papers,  these  ads 
concentrating  on  Blue  sponsors  in 
each  field  and  spotted  opposite  lists 
of  food  and  drug  network  adver- 

tisers in  the  publications. 

Mike  Cut-Oouts 
FULL-SIZED  microphone  card- 

board cut-outs  showing  station's 
call  letters  are  being  used  by 
WBAB,  Atlantic  City.  Stickers 
with  sponsor's  name,  title  of  pro- gram and  time  on  the  air,  are 
sealed  to  base  of  mike.  The  display 
is  being  shown  in  windows  and 
counters  of  stores  handling  spon- 

sor's merchandise. 

WIP's  Sack 

I IN  A  TINY  MAI
L  SACK,  a  sale

s 
message  from  WIP,  Philadelphia, 
tells  about  its  MBS  affiliation,  5  kw. 
power,  24-hour  operation,  renewal 
record  and  FM  plans.  The  message 
is  folded  into  a  tiny  envelope  which 
is  enclosed  in  a  miniature  mail 
sack  with  tag  attached. 

East's  Sheets 
ED  EAST,  conductor  of  Breakfast 
in  Bedlam,  broadcast  on  WJZ,  New 
York,  7-7:55  a.m.  every  day  except 
Sunday  with  participating  spon- 

sorship, is  offering  listeners  a  tab- 
loid newspaper,  AM,  beginning- 

March  24.  Four-page  paper  con- 
tains humorous  copy,  pictures  of 

East  and  his  cohorts  on  the  show 
and  a  page  of  instructions  on  how 
to  play  the  piano  by  ear. 

Mutual  News 
TALENT  and  program  chatter  are 
printed  in  a  new  section  attached 
to  the  weekly  Mutual  Program 
Folio.  Besides  the  usual  weekly 
schedule,  the  folio  now  contains  a 
five-column  newspaper-style  folded 
cover  on  which  the  publicity  mat- 

ter is  printed.  The  folder  is  per- 
forated at  the  top.  The  folio  is  pre- 

pared by  Lester  Gottlieb,  MBS 
publicity  director. 

Treet  Plants 
CHRYSANTHEMUM  plants, 
called  Early  Wonder,  are  being  of- 

fered as  premiums  by  Armour  & 
Co.,  Chicago,  in  their  spring  pro- motion on  Treet.  Listeners  are 
asked  to  send  10c  plus  one  Treet 
recipe  folder  for  the  plant,  which 
has  a  retail  value  of  $1.  The  pro- 

gram Treat  Time  is  heard  on  47 
CBS  stations  thrice-weekly  at  11 
a.m.  (EST). 

Spreads  and  Tears 
WHEN  a  new  sponsor  is  scheduled, 
KGNO,  Dodge  City,  Kan.,  places 
an  advertising  spread  in  the  afT.li- 
ated  DSdge  City  Daihj  Globe.  Tear 
sheets  of  the  spread,  with  a  pro- 

motion letter  superimposed,  are 
sent  to  dealers  handling  the  spon- 

sor's product. 

Kroger  Displays 
EXPANDING  its  merchandising 
activities,  WCAE,  Pittsburgh,  has 
arranged  permanent  displays  in 
100  Kroger  Grocery  &  Baking  Co. 
stores.  Displays  are  changed  each 
week  to  give  products  of  WCAE 
sponsors  visual  advertising. 

FLOWER  GIRLS  of  WMBG,  Rich- 
mond, Va.,  donated  5,000  corsages 

to  women  who  attended  the  cooking 
school  sponsored  by  the  city.  Here 
are  two  of  the  girls,  with  Bill  Filer 
in  the  middle.  Bill  was  formerly  in 
charge  of  local  sales  at  WMBG  but 
now  is  promotional  manager  of  the 
city's  utilities  department. 

BROCHURES 

TAYLOR  -  HOWE  -  SNOWDEN 
GROUP  of  Texas — Letter-sized  orange 
folder  "A  Swell  New  Package,"  eon- taiuing  in  brief  case  style,  separate 
promotiou  folders  on  KGNC,  KFYO, 
KTSA,  KRGV.  Each  folder  gives  his- tory of  station,  coverage  map,  rates 
and  market  data. 

WGY,  Schenectady — Booklet,  "Urban 
Markets",  devoting  a  page  to  market data  for  each  of  the  following  cities  : 
Albany,  Amsterdam,  Binghamton, 
Glens  ' Falls.  Kingston,  Poughkeepsie, Pittsfield.  Schenectady,  Troy,  Utica, 
all  served  by  WGY. 

WEDC.  Chicago — Four-page  file-size blue-black-white  sales  folders  on  the 
Midniffht  Flyers  replete  with  descrip- 

tion oi'  the  program,  audience  reactions, nighttime  coverage  and  map  showing 
mail  response. 

WPTF,  Raleigh,  N.  C.  —  Mimeo- 
graphed brochiu-e  to  department  stores pre.senting  The  Shoppers  Exchange  of 

Margaret  Early. 

um6eetku  .  .  . 

ONLY  THEN  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

.000073  CENTS  FAMILY 

That's  the  rock  bottom  cost  in  the  Cleveland 

Market  and  it's  based  on  simple  arithmetic.  Take 

the  15  minute  daytime  rate  of  each  Cleveland 

Station  and  divide  by  the  number  of  radio 

homes  each  clafms  in  its  Primary  area.  Then 

check  the  Surveys  for  actual  listeners.  In  both  cases 

you'll  find  WTAM  far  ahead.  Facts  like  these  ex- 

plain why  WTAM  is  first  choice  with 

smart  Time  Buyers,  coast  to  coast. 

50,000  WATTS 
NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

RIPRISfHTED  HATIONAllY  c)/ 'by  spot  sales  offices 

I
'
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Moving  Day  Headaches 
IN  THE  WEE  HOURS  next  Saturday,  March 
29,  the  standard  broadcast  band  undergoes  its 

first  "face-lifting"  since  the  reallocation  of 
1928.  By  virtue  of  the  Havana  Treaty  signed  by 
the  principal  nations  of  the  North  American 
continent,  some  1,300  stations  shift  to  new 
bands  and  are  pledged  to  adhere  to  engineering 
standards  uniformly  applicable  to  each  nation. 
Interference  heretofore  caused  by  stations 
operating  on  a  hit-and-miss  basis  in  Mexico 
and  Cuba,  plus  the  notorious  border  station 
coterie  would  be  eliminated  under  the  new 
allocations  structure. 

An  eleventh-hour  development  came  with  the 
release  of  the  official  Mexican  log,  which  varied 
substantially  from  the  allocations  sanctioned 
at  the  final  engineering  cleanup  session  in 
Washington  last  January.  Both  the  Brinkley 
and  Baker  border  stations,  plus  certain  others, 
are  still  on  the  rolls,  with  superpower — this 
despite  definite  official  commitments  that  they 
would  go  by  the  boards.  There  is  no  despair 
evident  at  the  FCC,  but  there  is  plenty  of 
consternation  elsewhere.  However,  it  will  not 
alter  the  basic  plan  for  the  March  29  shifts. 

It  has  been  known  for  months  that  border 

station  operators  have  been  seeking  to  under- 
mine the  whole  allocation  plan  in  order  to 

preserve  their  stations  and  to  continue  to  serve 
American  listeners,  paid  by  the  dollars  of 
American  advertisers  who  have  procured  bar- 

gain rates  or  whose  commercials  would  not  be 
accepted  by  domestic  stations.  Whether  they 
have  been  able  to  sabotage  the  original  alloca- 

tion plans  remains  to  be  seen.  The  fact  that 
Mexico  has  seen  fit  to  hold  off  assignments  on 
a  half-dozen  channels  to  which  it  was  accorded 
rights,  plus  the  disclosure  that  it  has  not 
assigned  stations  to  frequencies  in  violation 
of  the  agreement  except  where  locations  are 
concerned,  are  hopeful  signs. 

It  is  evident  that  both  Canada  and  this 
country  are  geared  for  the  changeover  as 
scheduled  next  Saturday.  Cuba  will  not  be 
ready  for  the  full-scale  shift  of  its  87  stations. 
And  as  a  result  of  the  Mexican  alterations 
there  is  bound  to  be  some  confusion.  Thus  it 
seems  evident  that  there  will  be  interference 
not  foreseen  when  the  changeover  develops. 

This  country  is  not  disposed  to  brook  any 
undue  tampering  with  the  Havana  Treaty 
terms.  If  the  border  stations  continue  to  oper- 

ate following  the  effective  date  of  the  Treaty, 
in  violation  of  that  sovereign  agreement,  offi- 

cial moves  should  be  made  to  silence  them 

through  diplomatic  channels.  Should  these  fail, 
and  should  serious  interference  be  caused  with 
stations  in  the  United  States  and  Canada, 

there  probably  are  justifiable  grounds  for  jam- 
ming their  operations  by  blasting  high-power 

carrier  signals  on  their  frequencies. 

Dollars  for  Defense 

CASH  IS  NEEDED  by  Uncle  Sam  to  finance 
the  national  defense  program.  Quarters  from 
school  children  and  dollars  from  workers  will 
be  marshaled  through  a  bond  drive,  to  get 
under  way  May  1,  that  will  be  reminiscent  of 
the  Liberty  Loan  drives  of  World  War  I. 

In  keeping  with  the  modern  tempo.  Secre- 
tary Morgenthau  has  organized  a  skeleton  staff 

to  handle  the  bond  promotion.  As  things  stand 
now  there  will  be  an  advertising  budget,  pos- 

sibly of  a  million  or  so,  to  get  the  campaign 
under  way  during  its  early  months.  Cognizant 
of  the  importance  of  radio,  the  new  organiza- 

tion already  has  named  a  radio  man,  Vincent 
F.  X.  Callahan,  who  knows  commercial  broad- 

casting from  its  early  days.  Funds  for  ad- 
vertising may  not  be  available  until  summer. 

Radio,  quite  properly,  has  given  freely  of 
its  time  to  Governmental  agencies  in  the  in- 

terest of  public  welfare.  Newspapers  and  mag- 
azines do  this  too  in  feature  stories  and  in 

news  coverage.  But  in  past  Government  cam- 
paigns where  Uncle  Sam  has  had  something 

to  sell,  newspapers  and  magazines  have 
procured  space  rates.  But  not  radio! 
We  don't  know  what  the  modus  operandi 

will  be  in  the  new  Defense  Bond  drive.  Ap- 
pointment of  Mr.  Callahan  augers  for  the 

commercial  approach.  The  planned  appoint- 
ment of  an  advertising  agency  indicates  a 

definite  appropriation  for  paid  advertising, 
from  which  the  agency  would  procure  its  15% 
commission.  The  whole  structure,  it  appears, 
will  be  geared  commercially. 

If  white  space  is  bought,  then  paid  time  also 
should  be  the  order.  The  Government  regards 
radio  on  equal  footing  with  the  press  all  down 
the  line.  There  should  be  no  deviation  from 
that  position  when  dealings  are  with  the  busi- 

ness office  rather  than  news  departments. 
If  taxpayers'  dollars  are  to  be  allocated  for 

advertising  purposes,  one  media  should  not  be 
discriminated  against.  If,  in  the  selection  of 
media,  it  is  concluded  that  the  printed  page 
can  do  a  better  job  than  the  spoken  word, 
that's  a  different  story  entirely.  Radio  is 
willing  to  take  its  chances  in  a  competitive 
presentation. 

ADVENTURES  of  amateur  operators  of 
shortwave  radio,  the  heroic  part  they  play  in 

maintaining  communications  during  emergen- 
cies when  other  means  of  communication  have 

failed,  the  comradeship  that  grows  up  among 
operators  continents  apart,  the  devotion  of 
the  operators  to  amateur  radio,  and  its  in- 

creasing importance  and  utility,  are  chron- 
icled in  Calling  C-Q,  a  book  dedicated  to 

"hams"  (Doubleday  Doran,  N.  Y.,  $2)  by 
Clinton  DeSoto,  a  staflF  member  of  QST,  the 
organ  of  the  American  Radio  Relay  League, 
and  author  of  a  history  of  amateur  radio. 

ESPECIALLY  designed  to  meet  the  needs  of 
the  tremendous  audience  of  music  lovers  cre- 

ated by  radio,  a  three-volume  reference  guide 
has  recently  been  published  at  popular  prices. 
Separately  titled  The  Standard  Opera  Guide, 
The  Standard  Concert  Guide,  and  The  Bio- 

graphical Dictionary  of  Musicians,  the  last- 
named  edited  by  Deems  Taylor  [Nelson  Double- 
day  Inc.,  New  York,  $2.95  the  set],  these  books 
contain  short  biographies  of  great  composers, 
their  music,  the  stories  behind  their  master- 

pieces, as  well  as  instruction  for  intelligent listening. 

DEDICATED  to  the  radio  serviceman,  but 
valuable  also  to  the  library  of  the  radio  engi- 

neer and  anyone  interested  in  the  new  art  of 
FM,  is  An  Introduction  to  Frequency  Modula- 

tion, by  John  F.  Rider,  just  published  by  John 
F.  Rider  Publisher  Inc.,  New  York  City  ($1). 

The  136-page  book  has  six  chapter  headings: 
Frequency  Modulation,  What  Happens  at  the 
Transmitter,  What  Happens  at  the  Receiver, 
The  Transmission  of  FM  Signals,  FM  Receiv- 

ing Antennas,  Servicing  FM  Receivers. 

•   
OUTGROWTH  of  a  survey  of  college  radio 
courses  is  a  syllabus  published  by  the  Federal 
Radio  Education  Committee  and  offered  as  a 
basis  for  other  colleges  contemplating  radio. 
Included  in  the  111-page  edition  are  suggestions 
for  such  radio  courses  and  a  listing  of  radio 
periodicals  and  other  sources  of  helpful  In- 

formation. The  present  edition  is  a  revision 
by  Prof.  Tracy  F.  Tyler  of  the  U  of  Minne- 

sota of  the  1937  syllabus  issued  by  the  FREC. 
Copies  may  be  obtained  at  50c  a  copy  or  for 
35c  each  in  quantities  of  ten  or  more  from 
the  FREC  Committee,  U.  S.  Office  of  Education, 
Washington,  D.  C. 

THE  MARCH  Atlantic  Monthly  carries  the 
diary  of  William  L.  Shirer,  former  CBS  Berlin 
correspondent,  which  he  kept  as  he  followed 
the  German  armies  through  Holland,  Belgium 
and  France.  It  makes  fascinating  reading  and 
tells  much  more  than  the  author,  while  under 
the  Nazi  censorship,  was  able  to  broadcast  to 
America,  though  perhaps  not  much  more  than 
he  is  telling  in  his  lecture,  motion  picture  and 
other  engagements  since  his  return  to  America. 

CASE  EXAMPLES  of  successful  educational 
programs,  adaptable  locally,  are  contained  in 
Utilization  Practices  in  Educational  Radio  just 
published  by  the  School  Broadcast  Conference, 
228  N.  LaSalle  St.,  Chicago  [50  cents].  The 
101-page  mimeographed  book  contains  entries 
m  the  first  annual  utilization  competition  spon- 

sored by  the  Conference,  and  is  filled  with  sug- 
gestions which  may  be  adapted  to  any  in-school radio  broadcast. 
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LESTER  WILLIAM  LINDOW 

CHERUBIC  is  the  word
  for 

Lester  William  Lindow.  But 

don't  let  that  baby-face  de- 
ceive you,  for  folks  who  knew 

Les  when  he  lived,  variously,  in 
Milwaukee,  Madison,  New  York 
and  Pittsburgh,  agreed  that  young 
Lindow  was  really  going  places 
in  this  business  world.  Now  In- 
dianapolitans,  after  watching  him 
operate  for  the  last  year  as  man- 

ager of  WFBM,  Indianapolis,  agree 
that  he  is  one  chap  it  would  be  un- 

wise to  "sell  short". 
It  was  about  28  years  ago,  on 

April  11,  1913,  that  Les  Lindow 
got  his  first  back  slaps  and  let  out 
his  first  yelps.  It  was  just  ten 
years  later  that  his  business  career 
started  (for  he  has  never  been  out 
of  a  job  since  he  was  10).  And  just 
16  years  after  that  he  was  the 
youngest  manager  of  a  network 
station — at  age  26 !  The  many  back 
slaps  he  has  received  since  that 
early  April  day  in  Milwaukee  have 
been  well  deserved  and  usually  de- 

'  livered  by  older,  successful  men 
who  have  looked  with  astonishment 
and  pleasure  at  Lindow's  successive 
accomplishments. 

As  a  delivery  boy  for  a  commer- 
cial photographer  Les  earned  his 

first  dollar.  Later  he  became  a 

printer's  devil.  While  still  a  grade 
school  pupil,  Les,  together  with 
another  lad  of  the  same  age,  owned 
a  community  newspaper.  That  in- 

cluded complete  ownership  of 
presses  which  were  bought  by 
meager  savings,  borrowings  and  a 
purchase  on  the  installment  plan. 
Work  consisted  of  writing,  setting, 
makeup,  selling  advertising,  then 

i  peddling  the  papers.  On  this  job 
Les  produced  his  first  profit  and 
loss  statement — and  the  year-end 
figures  were  entered  on  the  proper 
side  of  the  ledger. 

High  school,  with  its  increased 
homework,  offered  Les  too  few 
hours  for  his  own  business,  so  he 
sold  out.  The  paper,  now  greatly 
enlarged,  is  still  in  existence.  He 
worked  for  a  chain  grocery  store 
throughout  high  school,  storing  up 
valuable  knowledge  of  retailing. 

Representing  a  Madison  men's store  during  his  attendance  at  U 
of  Wisconsin,  he  sold  clothing  door- 
to-door  to  fraternity  houses.  So- 

rority girls  bought  their  flowers 
from  the  blonde  chap  who  appeared 
before  each  campus  affair.  School 
parties  that  required  beer — regard- 

less of  where  given  or  by  whom — 
were  supplied  by  the  determined 
undergraduate. 

Nor  did  work  interfere  with  his 
studies,  for  during  his  junior  and 
senior  years  he  was  elected  to  the 
school  honor  society.  In  June,  1934, 
when  Lindow  was  handed  his  B.A. 
degree  in  journalism,  he  had  a  bank 
book  that  showed  a  $500  balance! 
"I  made  more  money  the  last  year 
in  college,"  he  confesses,  "than  I 
did  the  first  year  after  I  left." 

At  the  time  of  Lindow's  gradua- 
tion (and  until  only  a  few  years 

ago),  the  general  advertising  de- 
partment of  Hearst  publications 

had  a  representative  visit  various 
schools  throughout  the  East  and 
Midwest  to  select  likely  prospects 
to  work  in  that  division  of  the  or- 

ganization. Lindow  was  selected 
from  Wisconsin  U.  After  the 
graduation  dinner  and  banquet  he 
caught  a  train  for  New  York. 

While  business  manager  of  Ad- 
vertising Almanac  Les  decided  to 

look  into  the  radio  picture.  He  had 
a  lengthy  talk  with  Marvic  H. 
(Pete)  Petersen,  then  in  charge  of 
national  sales  for  Hearst  stations. 
In  May,  1935,  he  headed  for  Pitts- 

burgh as  a  cub  salesman  for 
WCAE,  then  under  the  manage- 

ment of  Ford  Billings.  It  took  only 
a  few  months  to  become  a  regular 
salesman.  In  August,  1938,  he  was 
appointed  national  sales  manager. 
Five  months  later  he  became  sales 
manager  of  the  station. 

On  April  1,  1940,  Les  obtained  a 
leave  of  absence  from  his  Pitts- 

burgh post  and  accepted  the  posi- 
tion of  "acting  manager"  of 

WFBM,  Indianapolis.  Personally 
chief  stockholder  in  the  Indiana 
outlet  was  Harry  M.  Bitner,  pub- 

lisher of  the  Pittsburgh  Sun-Tele- 
graph, who  was  instrumental  in 

NOTES 

GLEN  BANNERMAN,  Canadian 
Assn.  of  Broadcasters  president-gen- 

eral manager,  was  tendered  a  lunclieon 
at  the  Rideau  Club,  Ottawa,  March 
18  by  Hon.  C.  D.  Howe,  Munitions 
and  Supply  Minister,  under  whose 
jurisdiction  comes  Canadian  broad- casting. 

MYRON  L.  (MYKE)  SILTON,  of 
the  WORL,  Boston,  sales  staff,  re- 

cently became  the  father  of  his  first 
born,  Michael  Alfred  Silton. 
MIKE  LYMAN,  manager  of  WSAZ, 
Huntington,  W.  Va.,  on  March  14  was 
elected  president  of  the  Huntington 
Advertising  Club,  succeeding  Vernon 
C.  Bailey,  resigned. 
A.  C.  ETTER.  for  seven  months  sales- 

man of  KRBC,  Abilene,  Tex.,  has 
been  named  assistant  manager.  How- 

ard Barrett,  general  manager  of  the 
station  and  supervisor  of  KGKL,  San 
Angelo.  and  KBST,  Big  Spring,  has 
been  ill  from  influenza. 
WILLIAM  G.  GILLESPIE,  manager 
of  KTUL,  Tulsa,  is  a  member  of  the 
Executive  Committee  of  Tulsa,  instru- 

mental in  bringing  a  bombing  plane  as- 
sembly plant  to  Tulsa  that  created 

employment  for  20,000  men. 
C.  J.  LANPHIER,  manager  of 
WEMP,  is  the  father  of  a  second  son, 
Patrick  Daniel,  born  March  13. 
ART  HILL,  formerly  of  KOY, 
Phoenix,  sales  department,  has  joined 
KMO,  Tacoma,  as  account  executive. 
RAYMOND  T.  McKENZIE,  formerly 
KLBM,  La  Grande,  Ore.,  commercial 
manager,  has  joined  the  executive  staff 
of  KMO,  Tacoma. 

GEORGE  MOORE,  of  the  sales  staff 
of  WSAI,  Cincinnati,  on  March  13 
became  the  father  of  his  first  child, 
a  son. 
EDWARD  D.  CLERY,  general  man- 

ager of  WIBG.  Glenside.  Pa.,  has 
been  appointed  to  the  publicity  com- mittee of  the  Philadelphia  County 
American  Legion,  and  is  chairman 
of  the  radio  committee  of  District  6, 
American  Legion. 

WILLIAM  L.  CARD,  formerly  in  the 
radio  department  of  the  New  York 
World's  Fair  1940,  has  joined  WMCA, 
New  York,  as  director  of  program  pro- 

duction, replacing  Charles  Kapps,  who 
has  joined  the  sales  department  of 
WOV,  New  York. 
A.  NICKEY,  assistant  cashier  of 
NBC,  Chicago,  has  been  granted  a 
leave  of  absence  for  military  service. 

the  purchase  of  the  station  from 
the  Indianapolis  Power  &  Light  Co. 
the  preceding  July. 

Secretary-treasurer  of  the  cor- 
poration and  traffic  manager  of 

WFBM  at  this  time  was  Harry  M. 
Bitner  Jr.,  son  of  the  publisher. 
Harry  Jr.  was  also  a  stockholder 
and  active  in  the  station's  manage- 

ment. Upon  Lindow's  arrival  a Damon  &  Pythias  friendship  arose, 
Harry  being  27  years  old,  and  the 
two  young  men  charted  the  future 
course  to  be  steered.  Since  that 
time  the  friendship  and  respect  for 
one  another's  abilities  has  increased 
with  time  and  today  they  share  the 
same  office,  discuss  operation  prob- 

lems and  see  eye-to-eye  in  practi- 
cally all  instances. 

Three  months  after  his  arrival, 

on  July  1,  Lindow's  mind  was  made up.  He  resigned  officially  from 
WCAE  and  the  "acting"  portion 

N.  B.  McCLANCY.  NBC  traffic  man- 
ager, is  in  Hollywood  on  a  business 

trip  to  discuss  traffic  problems  with  the 
network's  west  coast  traffic  division. 
RALPH  ATLASS,  president  of 
WIND,  Gary,  Ind.,  was  host  to  the 
seven  members  of  the  station's  sales 
department  for  a  week-end  at  French 
Lick  Springs,  Ind.,  in  appreciation  of 
a  sales  record  which  topped  the  sta- tion's previous  peak. 

HUGH  M.  ASPINWALL,  formerly 
director  of  farm  programs  of  WFAA, 
Dallas,  and  KGKO.  Fort  Worth,  on 
March  17  was  named  program  and 
production  manager  of  KWTO-KGBX, 
Springfield,  Mo.  Mr.  Aspinwall  re- 

placed Terry  Moss,  resigned. 
G.  A.  BROWNE,  P.  S.  Booth  and 
R.  S.  Macpherson,  members  of  the 
Canadian  Broadcasting  Corp.  staff,  are 
serving  overseas  with  the  Royal  Cana- 

dian Artillery,  Royal  Canadian  Navy 
and  Royal  Canadian  Air  Force  re- 
spectively. 
MRS.  PEARL  BENNETT  BROXAM, 
program  director  of  WSUI,  Iowa  City, 
la.,  is  on  a  tour  of  the  South,  includ- 

ing several  radio  stations  in  the  inter- 
est of  Zeta  Phi  Eta,  women's  speech 

fraternity  of  which  she  is  past  na- 
tional president. 

THOMAS  CONNELLY,  director  of 
program  promotion  of  CBS,  will  be 
one  of  the  featured  speakers  at  the 
fourth  district  convention  of  the  Ad- 

vertising Federation  of  America  in 
Miami  Beach,  April  19-20. 

JOHN  GUNTHER,  NBC  commenta- 
tor, on  March  21  started  a  quarter- hour  on  NBC-Blue  network,  discussing 

affairs  throughout  the  Americas.  He 
has  returned  from  a  tour  of  South 
and  Central  American  nations. 

JOHN  PATRICK  SMITH,  commer- cial manager  of  WCPO,  Cincinnati, 
has  become  engaged  to  Mary  Jane 
Lawler,  of  Cincinnati. 
PAUL  WHITE,  CBS  director  of  news 
and  special  events,  on  March  11  was 
featured  speaker  at  a  luncheon  given 
by  the  Advertising  Women  of  New 
York.  Mary  Margaret  McBride.  CBS 
"Columnist  of  the  Air,"  served  as 
mistress  of  ceremonies. 

MARVIN  (BUD)  LANG,  account  ex- ecutive of  KTAR,  Phoenix,  married 
Virginia  Black  of  Los  Angeles  March 16. 

FRANK  McINTYRE,  program  mana- 
ger of  KRBC,  Abilene,  Tex.,  is  the 

father  of  a  daughter. 

WALTER  WINDSOR,  formerly  of 
WAAT,  Jersey  City,  and  WMCA,  New 
York,  has  been  added  to  the  staff  of 
WSGN,  Birmingham,  Ala. 

BARRY  BARENTS,  of  the  announc- ing staff  of  WTAG,  Worcester,  is  the father  of  a  boy. 

from  his  title  was  dropped.  Harry, 
at  the  same  time,  relinquished  the 
traffic  managership  and  became office  manager. 

And  so  the  station  is  operated  to- 

day. 

As  to  Les'  amibition,  he'd  say, 
"To  make  WFBM  the  best  station 

in  the  country."  Hobbies?  "Only WFBM.  I  eat  it,  drink  it  and  sleep 
it."  And  there  is  little  time  for 
extra-curricular  activities  when  a 
man  feels  that  way  about  his  sta- 
tion. 

Lindow  is  unmarried.  He  is  a 
member  of  the  University  Club  of 
Pittsburgh  and  the  Indianapolis 
Athletic  Club.  His  fraternity  affili- 

ation is  Alpha  Chi  Rho.  He  holds  a 

First  Lieutenancy  in  the  officer's 
reserve,  and  at  college  was  a  mem- 

ber of  Scabbard  &  Blade,  military fraternity. 
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LOUIS  COWAN.  Chicago  creator  of 
the  weekly  NBC  Qui:  Kidn,  sponsored 
by  Miles  Labs.,  was  in  Hollywood 
<liiring  inid-Mart-h  to  confer  with  film 
executives  on  plans  to  build  feature 
liictures  based  on  the  radio  iirosram. 
Featured  will  be  two  contestants, 
Gerard  Darrow  and  Cynthia  Kline. 
Paramount  Studios  is  currently  mak- 

ing a  series  of  "Quiz  Kids"  short films. 

FRED  BANKER,  formerly  on  the 
news  staff  of  KOMO-K.IR.  Seattle, 
has  been  inducted  into  the  Army. 

LOU  WITHERS,  KFI-KECA,  Los 
-Vngeles  announcer,  has  resigned  to 
devote  his  time  to  ranching. 

FULTON  LEAVIS.  Jr.,  MBS  Wash- 
ington commentator,  is  currently  on  a 

West  Coast  lecture  tour. 

DOUGLAS  WAY.  formerly  chief  an- 
nouncer of  W.T.ID,  Chicago,  and 

WFBM.  Indianapolis,  has  joined  tlic 
staff  of  WWRL.  Woodside.  Long 
Island,  as  a  newscaster,  replacing  San- 
ford  Baker,  who  has  joined  the  an- 

nouncing staff  of  NBC. 

LE  HOT  FRENCH,  singer  and  stage 
<lirectoi-.  has  joined  WBNX.  New 
York,  as  director  of  the  newly-created 
music,  copyright  and  research  depart- ment. 

FLORENCE  BERNARD,  of  the  Ed- 
ward Sherman  oftice  in  Philadelphia, 

theatrical  agency,  has  been  named 
Pennsylvania  representative  for  the 
AVOR  Artists  Bureau,  New  York. 

Slap  at  ASCAP 
CLOSING  -  DAY  ceremonies 
of  the  North  Carolina  Senate 
were  broadcast  by  WPTF, 
Raleigh.  The  Senate  selected 
"God  Bless  America"  as  its 
selection  for  a  choral  num- 

ber on  the  broadcast  but  just 
in  time  Announcer  Carl 
Goerch  recalled  it  was  an 
ASCAP  number.  The  Senate 

quickly  substituted  "Amer- ica" and  after  the  rendition, 
Senator  Howe  introduced  a 
resolution  "venting  the  con- 

demnation of  this  body"  on ASCAP.  The  resolution  was 

passed. 

BYRUM  SAAM,  play-by-play  sports 
■•mnouneer  for  the  baseball  and  foot- 

ball games  on  WIP.  Philadelphia,  left 
March  22  for  a  tour  of  the  baseball 
training  camps.  He  returns  April  7 
to  i)repare  for  his  Atlantic  Refining 
l)aseball  broadcasts  starting  April  16. 

T0:M  ADAIR,  formerly  of  NBC. 
is  scriptwriter  and  co-author  of  the 
novelty  tunes  featured  on  Tommy  Dor- 
sey's  Fame  and  Fortune  program, 
sponsored  by  Lewis-Howe  Medicine 
Co.,  St.  Louis,  on  NBC-Blue. 
DON  McNeill,  m.c.  of  the  NBC 
Breakfast    Clnh,   is  the   father  of  a 
third  son,  Robert  Patrick,  boi-n March  17. 

HARRY  SIMS,  member  of  the  WL8 
Jxdiii/crs,  Chicago,  is  the  father  of  a 
son  born  ̂ March  16. 

GORDON  LEWIS,  formerly  of 
WORC,  Worcester,  and  Emerson  Col- 

lege of  Oratory,  has  joined  the  an- 
nouncing staff  of  WORL,  Boston, 

The  diet  I'm  getting  makes  my  mouth  water— what  with 

tasty  shows  like  "Information  Please",  "Quiz  Kids",  "Xavier 

Cugat",  and  layer  after  layer  of  other  goodies  like  "Alec 

Templeton  Time"  ...  No  wonder  WSAI-Fare  has  so  many 
mouths  (and  ears)  working  overtime  here  in  Cincinnati. 

WSAI 
CINCINNATI'S 
OWN  STATION 

REPRESENTED    BY    INTERNATIONAL    RADIO  SALES 

KEN  CARPENTER,  Hollywood  an- nouncer, has  been  assigned  to  the  NBC 
Alec  Templeton  Time  sponsored  by 
Miles  Labs.  (Alka  Seltzer),  taking 
over  the  duties  of  Warren  Hull,  who 
resigned  because  of  film  commitments. 
Ed  Simmons,  producer  of  Wade  Adv. 
Agency  on  the  show,  is  doubling  as  me. 
TED  COLLINS,  manager  of  Kate 
Smith's  programs,  and  m.c.  on  her  CBS broadcasts,  has  been  named  musical 
consultant  for  Paramount  Pictures.  On 
March  22  he  left  for  Hollywood 
to  produce  four  West  Coast  broadcasts 
of  the  Kate  Smith  Hour,  which  will 

feature  air  premieres  of  Paramount's latest  releases. 

BRAD  BARTON,  formerly  of 
WNAX,  Yankton,  S.  D.  where  he  was 
known  as  Barney  Corson,  and  Dick 
Mitchell,  formerly  of  WGRC,  Louis- ville, where  he  was  beard  on  the  air  as 
Roy  Vogelman,  has  joined  the  an- nouncing staff  of  KMBC,  Kansas  City, 

BILL  CARLSON,  formerly  of 
WKBH,  La  Crosse,  Wise,  and  more 
recently  staff  announcer  on  KMBC, 
Kansas  City,  has  been  called  to  Army duty. 

STEWART  DEAN,  formerly  of 
KOMA,  Oklahoma  City,  and  CKLW, 
Wind.sor,  Ont.,  has  joined  WFAA- 
KGKO,  Dallas,  as  newscaster,  re- 

placing Perry  Dickey  who  resigned  to 
join  the  radio  department  of  Grant 
Adv.,  Dallas. 
EARLE  GUYE,  for  the  past  year  on 
the  announcing  staff  of  KFRO.  Long- 
view,  Tex.,  leaves  April  1  to  join  the 
radio  corps  of  the  Army.  David  Chap- 

man, formerly  connected  with  several 
Texas  and  Louisiana  stations,  will  re- 

place Guye. 

LES  MITCHEL,  producer  of  WBBM- 
CBS,  Chicago,  on  March  17  took  over 
production  of  the  five-weekly  Colgate- 
Palmolive-Peet  Co,  Stepmother  serial. 
BERT  .JULIAN,  new  to  radio,  has 
joined  the  announcing  staff  of  WDZ, Tuscola,  111, 

SID  SUTHERLAND,  Hollywood  com- 
mentator, has  been  signed  by  Republic 

Studios,  to  write  the  screenplay,  "Par- 
don My  Stripes,"  which  goes  into  pro- duction shortly. 

DON  BENNETT,  of  the  program  de- 
partment of  KYW,  Philadelphia,  is 

the  father  of  a  girl,  born  in  early March. 

LOUIS  P.  WALKER,  of  Bogota.  N. 
.1,.  has  been  appointed  to  the  announc- 

ing staff  of  KYW,  Philadelphia,  re- 
placnig  Harry  Wood,  resigned. 
GERTRUDE  F  E  L  I  U  ,  Spanish- American  hnguist  and  scholar,  has 
jomed  the  CBS  department  of  educa- tion to  assist  Sterling  Fisher,  CBS 
director  of  education,  in  his  negotia- 

tions with  the  Latin-American  coun- tries cooperating  with  CBS  on  the School  of  the  Air  programs  this  fall. 
ARCH  KEPNER.  of  the  announcing 
staff  of  WQXR.  New  York,  and  previ- ously of  WOL,  Washington,  has  been 
named  chief  announcer  of  WQXR,  re- 

placing William  D.  Strauss,  draftee. 
ROBERT  BLOODWORTH,  formerly 
on  the  staff  of  KFYO,  Lubbock,  Tex., 
has  been  inducted  into  the  Army. 
MRS.  ELMER  JOHNSON,  staff  pi- 

anist of  WJJD,  Chicago,  where  she  is 
known  as  Priscilla  Holbrook,  is  the 
mother  of  a  girl,  born  March  8. 

BILL  MACK,  graduate  of  Columbia 
College  of  Drama  and  Music,  has 
joined  the  announcing  staff  of  KDRO, 
Sedalia,  Mo. 

RALPH  MILLER,  new  to  radio,  has 
joined  WEXL,  Royal  Oak,  Mich.,  as 
announcer. 

ROBERT  MAGUIRE,  of  the  news  de- 
partment of  WICC,  Bridgeport,  Conn., 

is  the  father  of  a  boy  born  March  7. 

JAMBS  V.  SIMS  has  joined  the  an- 
nouncing staff  of  KRBC,  Abilene. 

LADIES. 

MARGARET  HADLEY  STATON  ■ 

A  COMPARATIVE  newcomer  to 
radio,  Margaret  Hadley  Staton  has 
rapidly  become  a  morning  highspot 
for  Eastern  Carolina  women  lis- 

teners. On  her  daily  program  Miss 
Staton  features  home  -  making, 
items  of  local  interest,  latest  fash- ion trends  and  bits  of  philosophy. 
Miss  Staton  was  formerly  a  col- 

umnist for  the  Washington  Times- 
Herald  and  had  her  own  personal 
problem  service  in  Washington  and 
New  York,  later  moving  to  Rocky 
Mount  and  in  December,  1939,  join- 

ing the  staff  of  WEED. 

BOB  ROBERTS,  formerly  of  WDEL, 
Wilmington,  Del.,  has  joined  the  an- 

nouncing staff  of  WPEN,  Philadel- 
phia, succeeding  Joe  Novenson,  who 

went  to  WFIL,  Philadelphia.  Made- line Hudome,  new  to  radio,  has  joined 
the  program  department  of  WPEN.  as 
assistant  to  Program  Director  Lew London. 

JAMES     DICKERT,     producer     of  ma 
WBBM-CBS.  Chicago,  is  the  father  of 
a  girl,  Ruth,  bom  March  8. 

SYDNEY  MOSELEY,  English  jour- 
nalist, whose  daily  commentaries  are 

heard  on  WMCA,  New  York,  is  writ- 
ing a  book  on  his  impressions  of 

American  radio.  Title  and  publisher 
have  not  as  yet  been  selected. 

GAY  FERGUSON,  formerly  an- nouncer of  KSCJ,  Sioux  City,  la.,  has 
joined  staff  of  WNAX,  Yankton,  S.  D. 

HERALD  GOODMAN  and  Bud  Web- 
ster have  sold  an  original  composi- 
tion, "Back  in  the  Purple  Hills",  to M.  M.  Cole  Publishing  Co. 
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i|,   MRS.  FRANCES  FARMER  WILD- ER,  CBS   Western   division  director 
of  education,  is  conducting  a  weekly 
class  in   management   and  technique 

\  ,   of  broadcasting,  at  University  College, 
,  U  of   Southern  California,  Los  An- 
'.  geles.  Clinton  Jones,  of  the  network's news  staff  conducts  a  class  in  radio 

script  writing,  at  the  school. 

LAURA  WALTERS,  formerly  o't WCAE,  Pittsburgh,  has  replaced  Helen 
Harper  as  commentator  on  the  five- 
weekly  quarter-hour  What's  New  in 
the  Stores  Today  f  sponsored  by  Cluett, 
Peabody  &  Co.,  on  KNX,  Hollywood. 

CHARLES  HOLLISTER  NOBLE, 
of  CBS  Hollywood  publicity  staff,  and 
Iris  Davis,  Earl  Carroll  Theatre-Res- 

taurant publicist,  were  married  March 
14. 

IRVING  PAKKER,  who  formerly 
operated  Radio  Features  Service,  Hol- 

lywood, has  joined  the  publicity  de- 
partment of  Warner  Bros.,  that  city. 

JEANNE  KIMBALL,  formerly  of 
WDGY,  Minneapolis,  has  joined  the 
continuity  staff  of  KTSM,  Mankato, Minn. 

EDWARD  BROWNING  Jr.  has  been 
[  ■  appointed  program  director  of  WBAB, Atlantic  City.  Paul  Bernard,  new  to 
I  I  radio,  has  joined  the  announcing  staff. 

'  '  DAL  STALLARD,  formerly  anuounc- 
'  •  er  of  KGNO,  Dodge  City,  Kans.,  has joined  the  announcing  staff  of  KDLR, 
i  Devil's  Lake,  N.  D.  Dick  Hamilton  of 
,  ,  KIUL,  Garden  City,  Kans.,  has  re- 
.  .  placed  Stallard  at  KGNO. 

■  JIMMY  ROBERTSON,  announcer  of WIBA,  Madison.  Wis.,  and  Ann  Moore, 
■  ■  of  the  music  department,  are  conva- 1     lescing  from  mumps. 

,  BILL  DYER,  sports  announcer  of 
WCAU,  Philadelphia,  is  making  a  tour 
of  the  Florida  baseball  camps. 

Thompson's  NBC  Post 
\    DON  THOMPSON,  formerly  pro- 
I    ducer  of  special  events  at  KGO- 
■    KPO,  San  P'rancisco,  was  appointed 
\    March  17  as  supervisor  of  special 
!    events  for  the  NBC  Western  Divi- 

sion with  headquarters  in  Holly- 
wood. He  succeeds  Clinton  Twiss, 

f  '  promoted    to    supervisor    of  an- 
i    nouncers   working   out   of  Holly- 

wood.   Thompson    has    been  with 
.    NBC  13  years,  having  joined  KGO 
,    as   an  announcer   in   1928.  Twiss 

joined   NBC    in    1933   as   an  an- 

ij'  nouncer  and  in  1936  was  made  di- :    rector  of  special  events  in  Holly- \  wood. 

Denver  Hosts 

KFEL    and    KOA,    Denver,  were 
guests   March    14   to   1,100  radio 
dealers  and  service  men  from  that 
area  who  attended  the  open  meeting 
in  the  KOA  studios  for  the  purpose 
of  familiarizing  themselves  with  all 
the  aspects  of  the  March  29  real- 

!  locations.  Gene  O'Fallon,  president of  KFEL  and  NAB  district  direc- 
•  tor,  and  Lloyd  E.  Yoder,  manager 
I  of  KOA,  answered  questions  at  the 
I  meeting    regarding    changes  for 
push-button  sets.  Plugging  the  re- 

i   allocation  further  the  two  stations 
I  ■  have    distributed    between  50,000 
i  and  100,000  NAB  Movin'  Day  leaf- 

'   lets  and  have  scheduled  a  series  of 
ads  in  Colorado  newspapers. 

EDWIN  (i.  FOREMAN  Jr..  president 
of  The  Foreman  (_'o.,  national  station I    rejircsf iitative  firm,  on  March  2.5  will 
be   honored    on    the    Citizens   of  To- 
morroir  broiulcast  on  WGN,  Chicago, 

i  !  Partaking   in    tlie  i)rogram,  which  i-s 
I      dedicated  to  the  youth  of  America,  will 

Ijf  sfudfiits  and   faculty   members  of 
Foierriiiii  high  school,  Chieago,  named 
Jifler  liis  father. 

H.  A.  Stretch  Jr.  Named 

To  Manage  New  WPAT 
HAROLD  A.  STRETCH  Jr.,  son  of 
the  advertising  manager  of  the 
Philadelphia  Inquirer,  has  been  ap- 

pointed general  manager  of  the 
new  WPAT,  Paterson,  N.  J.,  which 
is  scheduled  to  start  operating 
about  May  15.  Mr.  Stretch  until  re- 

cently was  on  the  advertising  staff 
of  Radio  Daily,  and  formerly  was  a 
salesman  with  WHN  and  WNEW, 
New  York.  He  is  now  mustering 
the  remainder  of  his  staff. 
Under  the  Havana  Treaty, 

WPAT  will  operate  with  1,000 
watts  daytime  on  930  kc.  RCA 
transmitter  and  speech  input  equip- 

ment are  being  installed  along  with 
a  365-foot  Lehigh  tower.  The  sta- 

tion is  49%  owned  by  James  V. 
Cosman,  tube  sales  manager  of 
Federal  Telegraph  Co.  Other  stock- 

holders are  Frank  B.  Falknor, 
chief  engineer  of  CBS,  Chicago, 
25% ;  Rex  Schepp,  manager  of 
WIRE,  Indianapolis,  25%;  Mrs. 
Cosman,  1%. 

ADVISORY  COUNCIL 

ORGANIZED  BY  WGY 

AN  ADVISORY  council,  made  up 
of  22  group  leaders,  including  rep- 

resentatives of  colleges,  public 
schools,  musical  organizations,  the 
Parent  Teachers  Assn.,  Boy  Scouts 
and  Girl  Scouts,  has  been  organized 
in  Schenectady  to  cooperate  with 
WGY.  Primarily  the  council  is 
formed  to  advise  with  the  station 

management  on  children's  pro- grams, but  in  addition  the  body  will 
be  consulted  on  all  public  service 

programs. 
Preliminary  organizat'on  was perfected  at  a  dinner  meeting  in 

the  auditorium  studio  of  WGY 
where  the  council  members  were  the 
guests  of  General  Electric  Co.  and 
WGY.  Robert  S.  Peare,  director  of 
all  broadcasting  activities  of  Gen- 

eral Electric,  and  manager  of  the 
company's  publicity  department, presided  at  the  meeting.  Mr.  Peare 
urged  the  Council  to  take  an  active 
interest  in  the  programming  of 
WGY,  to  make  recommendations 
and,  if  called  upon  by  the  station 
manager,  Kolin  Hager,  to  act  as  an 
audition  committee  on  program 
suggestions. 

Mrs.  Dorothy  Lewis,  national  ra- 
dio chairman  of  the  National 

Society  of  New  England  Women 
and  vice-chairman  of  the  Radio 
Council  on  Children's  Programs, 
attend  the  Council  session  and  gave 
the  members  an  outline  of  her  sur- 

vey of  broadcasting  activities 
throughout  the  country.  The  Rev. 
Franklin  J.  Hinkamp,  radio  chair- 

man of  the  Schenectady  Council  of 
Churches,  was  named  chairman  of 
the  council's  organizing  committee. 

Applegate  Would  Quit  KENO 
CALVERT  C.  APPLEGATE.  one- 
third  owner  of  KENO,  Las  Vegas, 
Nev..  which  went  on  the  air  last  Sep- 

tember, proposes  to  withdraw  from  the 
partnership  in  an  application  filed 
with  the  FCC  March  19.  Under  the 
new  setup  George  Penn  Foster  and 
Maxwell  Keleh.  the  other  partners, 
would  hold  49.99%-  of  the  stock  each, 
with  Laura  Bell  Keleh  holding  the other  .02%. 

ERNEST  LACKEY,  former  in-yor  of 
Paduciili,  Ky..  and  father  of  Pierce  E. 
Lackey,  iiresent  mayor  of  I'aducah  and 
president  of  the  Padiicah  Bro'idciist- 
ing  Co.,  owners  an  i  rii"ratoi-';  of 
Wl'AD,  Paducah.  ;  nd  WHOP.  Hop- kinsville,  died  March  7. 

v. 

•  ] 

Here  are  four 

of  the  surest  tricks 
i 

in  radio 

f    ~  ^ 

More  than  your  contract  in  bridge 

means  over-trick  premiums.  \ 

Look  at  these  KGO  '^'over-tricks. "  I 

♦ Ann  Holden's  KGO  Home  Forum.  One 
enthusiastic  advertiser*  writes,  "The  lowest 

cost-per-inquiry  of  five  participation  programs  I've 

tried."  Find  out  for  yourself  how  little  it  costs. 

1^  New  Shows.  KGO  has  half  a  dozen  air-tested 

^    sustainers  for  sale — each  stamped  with  NBC's 
guarantee  of  quality.  Ask  your  NBC  Sales  Represen- 

tative to  tell  you  about  them.  Or  write  us  direct. 

Hot  Spots.  KGO  offers  choice  time  spots  next 

to  such  top  NBC  Blue  Network  shows  as  "Quiz 

Kids",  "I  Love  a  Mystery"  and  "Gang  Busters."  Write 
or  wire  us  for  specific  availabilities. 

Promotion-minded  KGO  is  San  Francisco's 

▼    fastest  growing,  second  most  powerful  station. 

Partner  in  NBC's  new  million-dollar  building,  KGO 
gains  additional  prestige  from  national  exploitation. 

*  Name  furnished  on  request 

111  SUTTER  STREET 

SAN  FRANCISCO,  CALIFORNIA 

790  K«.     7500  W. 
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NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nof'l  Rep.  -  The  Katz  Agency  Inc. 

Power  +  Frequency 
=  Coverage 

That's  Mhy  CJOR  is  proud 
of  its  coverage  results 
with  1000  watts  on  600 
K.C. ;  making  this  station 

Best  Buy  on  Canada's Pacific  Coast. 

CJOR 

Vancouver,  B,  C.  & 
^  National   Kepre^ontative  \ 
§  J.  H.  McGiUvra  | 

H.  N.  Stovin  (In  Canada)  / 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

f-^  PROGRAMS 

RANDOLPH  FIE
LD,  the "West  Point  of  the  Air", 

forms  the  background  of  a 
quiz  program  heard  Sun- day evenings  over  the  Texas 

Quality  Network,  from  WOAI,  San 
Antonio.  Two  four-man  teams  are 
.selected  from  cadets  and  officers 
sending  in  the  best  questions.  In- 

dividual representatives  of  each 
team  put  their  questions  to  the  en- 

tire opposing  team,  any  member  of 
which  may  answer.  After  each  side 
has  asked  its  eight  questions,  total 
team  scores  are  tabulated  with  the 
winning  team  getting  $50.  Indi- 

viduals who  answer  questions  cor- 
rectly are  given  a  "grab-^ag" 

prize  contributed  by  a  listener.  Pro- 
gram is  known  as  The  Flying 

Cadets  Compete. 

Gong  With  the  Wind 
BREVITY  was  emphasized  by 
WEBC,  Duluth,  in  carrying  a  po- 

litical broadcast  March  15  prior  to 
the  city  primaries.  Program,  titled 
My  Hat's  in  the  Ring,  invited  all 
candidates  to  the  studios  to  give 
their  views  and  platforms.  Time  al- 

lowed for  each  however  was  only 
one  minute  with  a  gong  ready  for 
anyone  running  over.  WEBC  plans 
a  similar  stunt  for  the  final  elec- 

tions on  a  commercial  basis. 

Weekend  Bargains 
SIMULATING  an  actual  parade 
description.  The  Food  Value  Pa- 

rade is  presented  each  Thursday, 
Friday  and  Saturday  mornings  at 
9:30  a.m.  on  WHUB,  Cookeville, 
Tenn.,  by  a  local  retail  grocery. 
With  appropriate  parade  sound  ef- 

fects the  week-end  specials  of  the 
sponsor  are  described  marked  by 
a  gong  sounding  with  each  price. 
Premiums  are  awarded  housewives 
telephoning  orders  to  the  store 
within  a  half-hour  after  the  con- 

clusion of  the  broadcast. 

War  Feature 
SO  LOCAL  war  services  can  avail 
themselves  of  early  evening  spon- 

sored program,  British  American 
Band  Wagon  on  a  number  of  Can- 

adian stations  allows  time  for  local 
announcements  or  announcements 
of  national  importance.  War  serv- 

ice entertainments,  service  club  un- 
dertakings, reminders  to  listen  to 

important  international  broadcasts, 
reports  on  war  service  financial 
campaigns,  are  among  the  type  of 
announcements  on  the  new  musical 
program  sponsored  by  British 
American  Oil  Co.,  Toronto,  and 
placed  by  J.  Walter  Thompson  Co., 
Toronto. 

Young  Newsmen 
BOYS  AND  GIRLS  have  their 
fling  at  reporting  on  the  Kid  Re- 

porter, over  KTSA,  San  Antonio. 
Material,  submitted  by  youngsters 
throughout  South  T  exas,  features 
human  interest  stories  of  frumds, 
pets,  experiences  and  the  like. 
Every  boy  and  girl  is  a  correspond- 

ent of  the  Kid  Reporter,  and  nn.mes 
of  those  whose  stories  are  used,  are 
announced  over  the  air. 

Inspired  by  Art 
MOMENTS  that  inspired  immor- 

tal handiworks  in  the  fine  arts  are 
dramatized  during  the  weekly  half- 
hour  program.  This  Was  My  In- spiration, on  KFI,  Los  Angeles, 
Written  by  Jon  Slott,  the  series  is 
an  experimental  workshop,  giving 
seasoned  artists  an  opportunity  to 
test  their  dramatic  talents,  (ilan 
Heisch,  KFI  program  director, 
produces  the  series. 

Home  Recordings 
RECORDINGS  made  by  listeners 
on  their  home  recorders  of  music, 
song,  readings  or  dramatic  skits 
are  submitted  to  the  contest  pro- 

gram Ojf  the  Record  of  KJBS,  San 
Francisco,  Sundays  4-4:30  p.m. 
Two  radio  sets  are  awarded  weekly 
for  the  best  records  and  the  grand 
prize  at  the  end  of  the  contest  will 
be  an  all-expense  trip  to  Holly- 

wood with  an  audition  at  one  of 
the  major  network  studios.  Larry 
Cook  is  m.c.  Thompson  &  Holmes 
Co.,  San  Francisco,  Northern  Cali- 

fornia distributor  for  Philco  radios, 
is  sponsor. 

'Bama  Drama 

ALABAMA'S  progress,  as  it  was 
furthered  by  the  various  civic, 
fraternal  and  patriotic  organiza- 

tions, industries  and  educational  in- 
stitutions throughout  the  State,  is 

depicted  on  the  dramatized  Ala- 
bama Marches  On!,  presented  each 

Friday  on  WALA,  Mobile.  Each 
program  is  based  on  a  different 
organization  and  the  sponsoring 
Jackson  Brewing  Co.,  New  Orleans, 
uses  no  commercials  only  an  open- 

ing and  closing  credit  line. 

Tacoma  Talent 
THREE  ASPIRING  entertainers 
are  invited  twice  weekly  to  par- 

ticipate in  the  quarter-hour  talent 
quest.  Debut  Time,  on  KMO,  Ta- 

coma. Winner  is  determined  by  an 
applause  meter.  Special  judges 
pick  a  monthly  winner  and  at  the 
end  of  13  weeks  a  final  winner  will 
be  chosen.  Reward  will  be  an  all- 
expense  trip  to  Hollywood.  Charlie 
Foil,  KMO,  announcer,  is  m.  c. 

SWAPPING  production  ideas  are 
(1  to  r),  Ted  Sherdeman,  NBC 
Hollywood  director  and  Ed  Sim- 

mons, Chicago  producer  of  Wade 
Adv.  Agency  on  the  NBC  Alec 
Templeton  Time.  Program,  spon- 

sored by  Miles  Labs.  (Alka  Selt- 
zer ) ,  is  currently  emanating  from 

the  West  Coast. 

Kellogg  Testing  Serial 
From  KMBC  in  Texas 
TEST  CAMPAIGN  of  39  weeks  in 
Texas  for  Texas  Rangers,  now 
heard  on  KMBC,  Kansas  City,  will 
begin  March  31  under  sponsorship 
of  Kellogg  Co.,  Battle  Creek  (corn 
flakes),  Arthur  B.  Church,  KMBC 
president  announced  this  week. 
The  test  provides  for  five  quarter- 
hour  programs  weekly  on  six  Texas 
stations.  If  results  warrant,  the 
show  will  be  expanded  from  coast to  coast. 

The  series  is  being  transcribed 
in  Hollywood  where  the  unit  is  cur- 

rently engaged  in  movie  and  radio 
work,  under  Fran  Heyser,  produc- 

tions head  of  KMBC  in  Chicago. 
Agency  is  J.  Walter  Thompson  Co., Chicago. 

Arizona  Phones 

QUESTIONS  dealing  exclusively 
with  Arizona  are  sent  by  listeners, 
and  answered  over  the  phone  while 
the  Arizona  Quiz  program  is  in 
progress  on  KTAR,  Phoenix.  To 
winners  go  five  gallons  of  the 
sponsor's  gasoline  from  the  nearest service  station. 

WILLIE  HOWARD,  comedian,  has 
been  awarded  his  full  claim  of  $6,000 
by  the  American  Arbitration  Assn.  in 
the  dispute  over  a  contract  Howard 
had  made  to  appear  on  13  of  the  Kate 
Smith  programs  on  CBS.  Howard  was 
cancelled  after  five  appearances  and 
claimed  breach  of  contract  as  signed 
through  Ted  Collins,  Miss  Smith's  man- ager and  m.c.  of  the  program.  The 
claim  was  brought  by  AFRA  on  How- 

ard's behalf,  with  Henry  Jaffe,  AFRA 
attorney,  arguing  the  case  on  the  come- dian's behalf. 

KBC 

IDAHO'S  METROPOLITAN  STATION 

serves 

^^^^  '^'"■Mi 

JOHN  BLAIR  aCO.  Tj 

45% 

Of  Idaho's  Retail  Drug  Sales 
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THEODORE  WICK,  formerly  an  as- sistant director  in  the  CBS  production 
department  and  organist  on  General 
Mills'  Valiant  Lady  program  on  NBC, 
has  joined  Lynn  Baker  Co.,  New  York, 
as  radio  director. 

MARGARET  CARSON,  formerly  ra- 
dio copy  chief  of  Stack-Goble  Adv. 

Agency,  Chicago,  has  joined  Lord  & 
Thomas.  Chicago,  in  the  same  capacity, 
succeeding  Evelyn  Rosier,  resigned. 

HERBERT  SANFORD,  radio  pro- duction assistant  of  N.  W.  Ayer  & 
Son,  New  York,  has  written  a  song. 
Just  Plain  Love,  which  was  played 
for  the  first  time  recently  on  the  Ben 
Bernie  program  on  NBC-Blue. 
JAMES  M.  CLEARY,  vice-president 
of  Roche,  Williams  &  Cunnyngham, 
Chicago,  on  March  11  was  elected 
president  of  the  U  of  Illinois  board  of 
trustees. 

JACK  STRAUSSBERG,  formerly  a 
•  free  lance  artist,  has  joined  Schwim- 
mer  &  Scott,  Chicago. 

O'NEILL  RYAN  Jr.,  vice-president  in 
charge  of  new  business  of  Blackett- 

•  Sample-Hummert,  Chicago,  has  re- 
signed effective  April  1. 

ERNEST  BADER,  formerly  radio  di- 
.  rector  of  the  Caples  Co.,  Los  Angeles. 
lias  joined  the  CBS  Hollywood  staff 

'  as   program   department  sales-service manager.  Paul  Pierce,  along  with  his 
duties  as  continuity  editor,  has  been 
filling  the  post  temporarily. 

HUGH  McKENZIE,  production  man- 
ager and  account  executive  of  Bots- ford.  Constantine  &  Gardner,  San 

Francisco,  a  member  of  the  Army  Re- 
serve, has  been  called  for  a  year's  ac- tive duty  as  first  lieutenant  in  the 

Thirtieth  Infantry. 

BILL  KARN.  formerly  of  WFAA, 
Dallas,  and  WLW,  Cincinnati,  has 
been  appointed  radio  director  of  the 
Dallas  office  of  Grant  Adv. 

WILLIAM  ROUSSEAU,  radio  pro- 
ducer of  Young  &  Rubicam.  New  York, 

is  the  father  of  a  baby  born  March  17. 
Mr.  Rousseau  produces  Home  of  the 
Brave  on  CBS. 

WILLIAM  GAY,  CBS  Hollywood 
chief  announcer,  has  resigned  that  post 
to  become  assistant  to  William  Moore. 
Hollywood  production  supervisor  and 
manager  of  William  Esty  &  Co. 

Forum  Service 

THEODORE  GRANIK,  director  of 
the  MBS  American  Forum  of  the 
Air,  and  Maurice  Dreicer,  com- 

mentator of  WINS,  New  York, 
have  formed  Forum  Service  Inc., 
with  headquarters  in  New  York 
and  designed  to  aid  business  and 
educational  groups  in  conducting 
forums.  Out-of-town  clients  will  be 
serviced  by  field  representatives. 

Douglas  Lund  Reburn 
DOUGLAS  LUND  REBURN,  38, 
%videly-known  in  financial  and  adver- 

tising circles  in  Canada,  vice-president 
and  Toronto  manager  of  Stevenson  & 
Scott  advertising  agency,  died  March 
14  after  a  l)rief  illness.  Born  and 
educated  in  Toronto,  he  joined  the 
Financial  Adv.  Co.  of  Canada  at  'To- 

ronto on  graduating  from  Upper  Can- 
ada College,  and  in  1938  joined  the 

new  firm  of  Stevenson  &  Scott.  He  is 
survived  by  his  widow,  a  son,  his 
parents  and  a  sister. 

DOROTHY  THOMPSON  and  Wythe 
Williams,  MBS  news  commentators, 
are  featured  in  the  first  of  series  of 
Columbia  Pictures  movie  shorts  titled 
'■International  Forum."  Wythe  Wil- liams acts  as  chairman  of  the  group, 
w)iich  idso  includes  Linton  Wells  and 
AV'illiam  Ij.  Shirer.  CBS  news  analysts. 

Fitzgerald  Now  V.-P. 
APPOINTMENT  of  Edward  J. 
Fitzgerald  as  vice-president  in 
charge  of  radio 
has  been  an- 
nounced  by  Er- 
win,  Wasey  & 
Co.,  New  York. 
M  r  .  Fitzgerald 
joined  the  firm  in 
1939  as  director 
of  radio,  and 
prior  to  that  had 
many    years  of 

Th^serof  ?adS!  Fitzger
ald serving  as  director  of  the  NAB 

Bureau  of  Copyrights  in  1937-8. 

Wagner  Joins  Agency 

I.  J.  WAGNER,  for  21/2  years  ra- 
dio copy  chief  and  producer  of 

Schwimmer  &  Scott,  Chicago  agen- 
cy, on  March  17 

joined  the  radio 
department  of 
Arthur  Meyer- 
hoff  Co.,  same 
city.  For  18  years 
preceding  his  af- filiation  with 
Schwimmer  & 
Scott,  Mr.  Wag- 

ner did  free-lance 
writing,  one-time 

Mr.  Wagner  heading  an  o  r- 
ganization   under  his   own  name. 

AFA  Convention  Plans 

THEME  of  the  37th  annual  con- 
vention of  the  Advertising  Federa- 

tion of  America,  to  be  held  May  25- 
29  at  the  Hotel  Statler,  Boston,  has 
been  announced  as  "Advertising-Its 
Service  to  Democracy  Today"  by 
Clarence  Francis,  president  of  Gen- 

eral Foods  Corp.,  and  honorary 
chairman  of  the  convention  pro- 

gram committee.  Nationally  known 
speakers  will  discuss  the  place  of 
advertising  in  the  nation's  defense 
in  general  sessions,  while  special- 

ized problems  will  be  presented  at 
departmental  sessions.  These  will 
include  radio  sessions,  but  no  de- 

tails as  to  speakers  and  objects  have 
been  released. 

Kamman  Joins  NBC 

BRUCE  KAMMAN,  producer  of 
the  Uncle  Ezra  program  on  NBC- 
Red,  has  joined  the  New  York  pro- 

duction staff  of  NBC,  as  announced 
by  Wilfred  S.  Roberts,  manager  of 
NBC  production  division.  A  pioneer 
in  radio,  Mr.  Kamman  was  a  mem- 

ber of  the  original  Roxy  gang  in 
1924,  and  later  on  produced  Kalten- 
meyer's  Kindergarten,  in  the  role  of 
Professor  Kaltenmeyer.  In  1930,  he 
joined  the  NBC  production  staif 
in  Chicago,  producing  Fibber  Mc- 
Gee  &  Molly,  Phil  Bake)'  program, Caryiation  Coyitented  Hour. 

Grombach-Chilean  Suit  Settled 
SUIT  brought  last  December  by  Grom- 
baeh  Productions,  New  York,  against 
Chilean  Nitrate  Sales  Corp.,  in  con- 

nection with  the  transcribed  series 
Uncle  Natchel,  has  been  settled  follow- 

ing trial  in  New  York  Supreme  Court, 
although  terms  of  the  settlement  have 
not  been  released  by  either  company. 
Chilean  Nitrate  sought  to  restrain 
Grombach  from  bringing  suit  against 
the  18  stations  broadcasting  the  series, 
claiming  ownership  of  the  program, 
and  this  year  giving  the  contract  for 
the  series  to  Transamerican  Broadcast- 

ing &  Television  Corp.  Grombach,  in 
turn,  claimed  property  rights  to  the 
program  [Broadcasting,  .Ian.  1] 

Around  the  Clock 

IN  HONOR  of  the  comple- 
tion March  16  of  nine  years 

of  broadcasting,  Paul  F. 
Harron  and  Joseph  Lang, 
owners  of  WHOM,  Jersey 
City,  that  night  placed  the 
station  on  a  continuous  oper- 

ating schedule  which  will 
keep  it  on  the  air  24  hours 
a  day,  seven  days  a  week,  if 
the  experiment  proves  a  suc- 

cess. Formerly  WHOM 
broadcast  continually  for 
seven  days  and  six  nights 
but  did  not  stay  on  all  night 
Sunday.  Messrs.  Lang  and 
Harron  also  operate  WIBG, 
Philadelphia. 

NORMAN  MacKAY,  of  WQAM, 
Miami,  chairman,  announces  a  fifth 
district  NAB  sales  managers  meeting 
in  Jacksonville,  Fla.,  April  26. 

Dramatized  Court  Cases 

Heard  in  9  Ohio  Cities 

TRANSCRIPTIONS  of  the  popu- 
lar series  of  dramatized  court 

cases.  Liberty  Under  Law,  pre- 
sented for  the  past  year  on  WBNS, 

Columbus,  O.,  have  been  utilized 
to  expand  the  programs  to  eight 
other  Ohio  cities.  Participating  sta- 

tions include:  WIZE,  Springfield; 

WLOK,  Lima;  WPAY,  Ports- mouth; WING,  Dayton;  WSPD, 
Toledo;  WMRN,  Marion;  and  sta- tions to  be  named  in  Cincinnati 
and  Youngstown. 

Subject  material  for  the  dramas 
is  drawn  from  actual  court  records 
and  produced  by  the  developmental 
department  of  WBNS  in  coopera- 

tion with  members  of  the  Colum- 
bus Bar.  Scripts  are  designed  to 

explain  laws  of  the  United  States 
and  those  of  Ohio  from  the  lay- 

man's point  of  view.  Irwin  Johnson 
supervises  production. 
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•  To  Serve  Well  • 

The  Broadcasting  Engineer 

The  Quality  of  CREI 

Training  is  the  Result 

of  Specializing  in  ONE 

Course:  Practical 

Radio  Engineering 

Bound  within  15  sturdy  covers  are 
120  lessons — more  than  3000  pages 
— over  900,000  words — representing 
the  CREI  home  study  course  in  Prac- 

tical Radio  Engineering.  Since  1927, 
page  has  been  added  to  page  with 
the  resulting  well-balanced  course  of 
study  that  has  been  doubled  in  length 
in  the  past  few  years. 

In  the  entire  14  years  since  CREI 
was  founded,  all  thinking,  all  re- 

sources, have  been  bent  to  one  pur- 
pose: to  present  a  superior,  practical 

course  of  training  in  Radio  Engineering 
unapproached    by   any   other  school. 

The  remarkable  achievements  made 
by  CREI  students  and  graduates 
throughout  the  Broadcasting  commer- 

cial radio  field  are  convincing  testi- 
mony that  our  efforts,  properly  con- 

fined to  perfecting  this  one  important 
course  of  advanced  technical  training, 
have  been  the  sources  of  inspiration 
and  advancement  to  more  than  5000 
Radiomen. 

"Serving  the  Radio  Industry 
since  1927" 

CAPITOL  RADIO 

Engineering  Institute 

E.  H.  RIETZKE,  President 

3224  SIXTEENTH  STREET,  N.  W. 
WASHINGTON,  D.  C. 

Free  Use  of  FM  Is  Granted 

To  Army  by  Maj.  Armstrong 

Noted  Inventor  Ignores  Chance  to  Make  Large  Sum 

And  Receives  Thanks  from  Secretary  Stimson 

FREE  USE  of  his  basic  FM  pat- 
ents for  national  defense  purposes 

(luring-  the  present  emerg-ency  has 
been  given   the  Army   by  Major 
Edwin   H.  Arm-   
strong,  noted  in- 

ventor, and  on 
M  arch  18  an- 

nouncement of  ac- 
ceptance  was 
made  by  Secre- 
t  a  r  y  of  War 

Henry  L.  Stim- son. 

M  a  j  o  r  Arm-  .  , 

strong,  the  De-  ̂ aj.  Armstrong partment  said,  turned  aside  an 

opportunity  to  make  a  "consid- 
erable sum  of  money"  under  the 

defense  program  by  giving  the 
Army  full  rights  to  his  patents 
for  "static-free"  radio.  The  De- 

partment promptly  disclosed  it  will 
take  full  advantage  of  the  offer, 
which  it  said  was  particularly 
timely.  The  Army  now  is  procur- 

ing a  large  number  of  FM  sets 
similar  to  the  commercial  police 
radio  type  for  the  armored  forces 
and  for  other  units.  Moreover,  the 
Army  now  is  developing  three  new 
radio  sets  for  use  of  the  armored 
forces,  in  which  it  is  proposed  to 
incorporate  FM. 

Patriotism  Praised 
In  accepting  the  offer,  on  a  dol- 

lar-a-year  royalty  basis,  and  cov- 
ering 17  patents  on  FM  bearing 

the  Armstrong  name,  Secretary 
Stimson  thanked  the  inventor  for 
his  generous  action  and  declared 
he  was  sure  that  "the  patriotic  ex- 

ample afforded  by  such  a  dis- 
tinguished inventor  as  yourself 

will  be  warmly  appreciated  by  the 

country". Major  Armstrong,  who  is  pro- 
fessor of  electrical  engineering  at 

Columbia  University,  informed  the 
Department  he  will  grant  to  any 
manufacturing  company  desig- 

nated a  license  under  his  patents 
to  manufacture  FM  equipment. 
The  offer  is  good  "for  so  long  as 
the  present  national  and  interna- 

tional emergency  shall  exist". 
Prior  to  acceptance  of  the  offer. 

Major  Armstrong  had  informed 
the  War  Department  that  he  an- 

ticipated the  income  from  royalties 
on  his  patents  in  the  commercial 
field  would  be  sufficient  to  continue 
operation  of  his  laboratory,  with- 

out seeking  profit  from  Army  busi- 
ness. In  his  laboratory  Major  Arm- 

strong is  conducting  research,  in 
cooperation  with  the  Signal  Corps, 
for  application  of  FM  to  military 
radio  equipment. 

An  important  part  of  this  work 
was  said  to  be  aimed  at  reducing 
the  number  of  quartz  crystals  re- 

quired for  frequency  control.  The 
kind  of  crystal  needed,  mined  in 
Brazil,  is  classified  as  a  strategic 
mineral,  and  any  factor  that  re- 

duces the  amount  required  will  case 
the  procurement  problem. 

The  Army's  interest  in  FM  be- 
gan in  1938  because  of  the  claim 

that  the  method  provided  high 
fidelity  even  under  conditions  of 
strong  static  and  other  electrical 
disturbances.  Since  first  witness- 

ing a  demonstration  of  the  Arm- 
strong system  at  the  General  Elec- tric plant  in  Schenectady,  the  Army 

has  been  seeking  to  apply  FM  to 
new  field  radio  equipment.  Among 
results  are  the  adoption  of  one 
type  and  continuing  experimental 
work  on  three  sets  for  the  armored 
forces. 

Special  Types 

The  Army's  goal  has  been  to 
produce  FM  equipment  that  would 
be  specific  for  certain  types  of  or- 

ganizations in  whose  radio  com- munications interference  would  be 
critical. 

This,  rather  than  general  ap- 
plication, has  been  sought  and  the 

Army  makes  the  reservation  that 
tests  under  field  conditions  alone 
can  make  it  possible  to  determine 
whether  FM  is  the  answer  to  all 
military  radio  requirements. 

The  Department  said  that  the 
"superlative  clarity"  of  FM  radio communications  is  the  latest  of  a 
series  of  revolutionary  achieve- 

ments by  Major  Armstrong.  He 
produced  the  first  of  these  as  a 
captain  in  the  Signal  Corps,  while 
working  with  the  Signal  Corps 
American  Expeditionary  Force  in 
Paris,  during  the  World  War.  This 
was  the  superheterodyne  receiver, 
perfected  three  months  before  the 
Armistice.  As  a  captain  and  later 
as  a  major,  the  inventor  had 
charge  in  France  of  the  technical 

phase  of  aircraft. 

FCC  Regulations 

For  FM  Lightened 

Special  Operation  to  Be 
Allowed  in  Certain  Cases 

FURTHER  liberalization  of  FM 
rules,  to  permit  holders  of  experi- 

mental FM  licenses  to  operate  com- 
mercially pending  installation  of 

regular  facilities  covering  the  pre- 
scribed uniform  trade  area,  was 

announced  last  Wednesday  by  the 
FCC. 

Under  the  revised  authorization, 
stations  now  serving  only  a  por- 

tion of  the  specified  trade  area  with 
experimental  facilities,  upon  proper 

showing,  will  be  authorized  to  oper- 
ate commercially  rather  than  ex- 

perimentally. 

Supplements  Ruling 
The     action  supplements the 

FCC's  ruling  of  last  Feb.  26  like- 
wise designed  to  expedite  commer- 

cial FM  operation.  The  new  ruling 

specifies: "A  person  holding  a  construction 
permit  for  a  commercial  high  fre- 

quency broadcast  station  may  be 
permitted  to  operate  on  a  tem- 

porary basis  with  equipment  deliv- 
ering a  less  effective  signal  than 

that  required  to  render  service  to 
the  entire  area  specified  under  the 
rules  applicable  to  such  station, 

provided,  the  applicant  demon- strates that  he  has  made  a  bona  i 
fide  effort  to  comply  with  the  terms 
of  his  construction  permit.  Such 
showing  must  include  photostatic  I 
copy  of  acknowledgment  of  order  | 
for  transmitter  and  promised  de- 

livery date." 
KFOR  Gets  Boost 

KFOR,  Lincoln,  Neb.,  on  March  18 1] 
was  granted  a  construction  permit  by  I 
the  FCC  to  increase  its  power  from . 
100  watts  night,  250  watts  day,  to  i 
2.^)0  watts  fulltime  on  1210  kc.  It  also 
wa.s  authorized  to  make  changes  in  its  I 
iHiuipment  and  change  location. 
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CONTROl 

ROOM 

RICHARD  HAYSEL,  CBS  Holly- 
wood engineer  and  Army  reserve  olB- 

cer,  has  been  called  to  duty  as  first 
lieutenant  of  infantry  and  is  stationed 

'  at  Fort  Ord.,  Cal. 
CLIFF  CORBET,  engineering  super- 

'  visor  of  WNEW,  New  York,  on  March ;  29  will  marry  Margaret  Gabriel,  of  the 
WNEW  sales  department. 

,  JACK  SBIGEL,  former  chief  engineer 
of  WLPM,  Suffolk,  Va.,  has  joined 
WCNC,  Elizabeth  City,  N.  C. 

,  RALPH    BARNETT,    engineer  of 
WEW,  St.  Louis,  is  the  father  of  a 

■  girl  born  recently. 
HAROLD  HAUGHAWODT,  techni- 

cian of  KTAR,  Phoenix,  has  been 
named  superintendent  of  the  station's 
new  5,000-watt  transmitter. 

;  ROY  SLUHAN,  engineer  of  WHK- 
.  WCLE,  Cleveland,  is  the  father  of  a 

girl,  Pamela  Kav.  Mrs.  Slnhan  is  the 
former  Virginia  Coats  of  the  station's !  secretarial  staff. 
HAROLD  FULLER  has  been  added 

I  to  the  engineering  staff  of  WALA, 
.  Mobile,  Ala. 
:  ALVIN  BELL,  engineer  of  WALA, 
.  Mobile,  Ala.,  was  inducted  into  the 
Army  as  a  first  lieutenant  March  10, 
the  same  day  he  married  Miss  Ger- 

'  trude  Snyder  of  Mobile. 

'  THURLOW  A.  GREENE,  formerly 
!  of  WSAY,  Rochester,  N.  Y.  and  Stew- 
,  art  Herrick  of  Elmira,  have  been  added 

to  the  engineering  staff  of  WENY, 
Elmira. 

'  CHARLES  MELEDONBS  has  joined \  the  technical  staff  of  WORL,  Boston. 

,         DeMotte  H.  Little 

DeMOTTE    H.    (Dud)  LITTLE, 
35,  supervisor  of  the  WBBM,  Chi- 

cago,  transmitter,  was  instantly 
killed  March  14  when  he  came  in 
contact  with  a  4,000-volt  circuit. 

'I  The    accident,    which  happened 
J  shortly  after  the  station  had  signed 
II  off  the  air  for  the  night,  was  re- 
'  ported    by    George    A.  Ralston, 
"  transmitter    operator,    the  only 
'  other  man  on  duty  at  the  time. Ralston  said  Little  was  preparing 

to  cut  over  a  new  set  of  circuit 
breakers  in  the  southeast  wing  of 
the  transmitter  building.  No  indi- 

cation was   apparent  as   to  how 
the  accident  actually  happened  or 
its  cause.  Inquest  reported  merely 
"accidental  death".  Mr.  Little  was 
the  oldest  transmitter  employe  in 
point   of   service  on  the  WBBM 
staff.  He  is  survived  by  his  widow 
and  two  children,  Patsy  Jane,  8, 
and  DeMotte  Jr.,  five  weeks. 

\    Interference  Discussion 
\  RADIO  INTERFERENCE  is  the 
;  subject  to  be  discussed  at  a  confer- 

ence to  be  held  May  10  at  the  Uni- 
versity of  Illinois,  Urbana.  Pur- 

pose is  to  inform  radio  servicemen, 
amateurs  and  engineers  of  the 
sources  of  radio  interference  and 
their  correction.  Topics  to  be  dis- 

cussed by  outstanding  authorities 
include:  Generation  of  combination 

1  frequencies  in  a  non-linear  element; 
diathermy  interference;  receiver 
design  to  minimize  strong  signal 

<  interference;  panel  discussion  on 
interference  between  radio  ama- 

teurs and  the  broadcast  listeners; 
the  adjustment  of  transmitters  to 
reduce  spurious  emissions;  reduc- 

tion of  appliance  interference  and 
kindred  topics. 

Really  the  First 

MAKING  good  its  claim  of 
operating  the  first  commer- cial FM  station  on  a  regular 
broadcast  schedule,  WSM, 
Nashville,  has  received  veri- 

fication of  the  claim  from  the 
FCC  for  its  new  FM  ad- 

junct, W47NV,  which  on 
March  1  started  a  70-hour 
weekly  operating  schedule 
[Broadcasting,  March  10]. 
The  station,  with  20  kw. 
power  on  44.7  mc,  broadcasts 
from  1  to  11  p.m.  weekdays 
and  11  a.m.  to  9  p.m.  Sun- 
days. 

RCA  MFG.  Co.,  Camden,  N.  J.,  has 
announced  sale  of  transmitters  to  the 
following :  WISH,  Indianapolis, 
5-DX;  KUJ,  Walla  Walla,  Wash., 
1-K;  WISN,  Milwaukee,  5-DX; 
WIBC,  Indianapolis,  5-DX;  WWNY, 
Watertown,  N.  Y..  1-K  ;  WFEA,  Man- 

chester, N.  H.,  5-DX. 

When  Lightning  Struck 

NEARLY  completed  $100,000  televi- sion studios  being  erected  atop  Mt. 
Lee,  Hollywood,  to  house  W6XA0, 
received  a  unique  initiation  during  the 
recent  rainstorm.  A  bolt  of  lightning 
struck  the  300-foot  steel  antenna  bea- con and  sizzled  down  the  conduits 
where  it  was  grounded  by  the  blanket 
of  1  oz.  copper  sheeting  covering  the 
building.  Charge  caused  a  shower  of 
blue  flame  around  the  structure  in 
which  Harry  R.  Lubcke,  Don  Lee  tele- 

vision director,  and  seven  research  en- 
gineers were  working  with  metal  tools. 

N'o  damage  was  done.  A  lightning  ar- rester will  be  erected  just  in  case 
lightning  does  strike  twice. 

NOW  AVAILABLE  to  radio  techni- 
cians is  the  1941  general  catalog  is- 

sued by  Aerovox  Corp.,  New  Bedford, 
Mass.,  with  illustrations  and  listings 
in  concentrated  or  tabloid  form.  The 
catalog  covers  the  general  line  of  elec- 

trolytic, paper,  oil,  exact-duplicate  re- placements, transmitting  and  other 
condensers,  together  with  such  Aero- 

vox instruments  as  the  L-C  checker, 
Capacity-Resistance  Bridge  and  Motor- 
Starting  Capacitor  Selector. 

IBEW  Contract  Signed 

By  KMTR,  Hollywood 
AFTER  several  months  of  negotia- 

tion, KMTR,  Hollywood,  in  mid- March  signed  a  100%  union  shop 
contract  with  Local  40,  IBEW. 
Contract  calls  for  standard  union 
wage  scales  for  all  technicians, 
two-week  vacation,  sick  leave  and 
other  improved  working  conditions. 
Union  recently  filed  charges  of  un- 

fair labor  practices  against  that 
station  and  KGFJ,  Los  Angeles, 
with  the  National  Labor  Relations 
Board  and  Wage  &  Hour  Division, 
Department  of  Labor.  With  dis- missal of  a  temporary  restraining 
injunction  filed  in  Los  Angeles 
Superior  Court  by  KGFJ  against 
Local  40  in  an  effort  to  prevent 
letters  being  circulated  to  adver- 

tisers and  agencies  advising  them 
of  alleged  unfair  practices,  nego- 

tiations have  been  resumed  between 
that  station  and  the  union.  From 
all  indications  an  agreement  will 
be  signed  by  the  end  of  March,  it 
was  said. 

WRITE    FOR    COMPLETE    DETAILS    AND  QUOTATIONS 
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William  Spier  Is  Named 

To  CBS  Script  Position 

WILLIAM  SPIER,  former  pro- 
ducer-director in  the  radio  depart- 

ment of  BBDO,  New  York,  has 
been  appointed  director  of  the  CBS 

script  depart- 
m  e  II  t,  effective 
March  31,  filling 
the  vacancy  left 
by  the  resig'na- tion  of  Max  Wy- 
lie  to  join  Black- 
ett -Sample -Hum- 
mert,  Chicago,  as 
radio  director. 

Mr.  Spier,  a 
composer  and  pi- 

anist, was  chief 
;•(//  America  magazine 

before  joining  BBDO  where  he  has 
produced  such  programs  as  the 
Aticatcr  Kent  Radio  Hour,  General 
Motors  Family  Party,  Bond  Bakers, 
Socony-Vacuum,  Niagara  Hudson, 
Schlitz  Spotlight,  Ethyl  Gasoline's 
Tune-Vp  Time.  Recently  he  has 
been  producing  consultant  on  the 
DuPont  Cavalcade  of  America  pro- 

gram. He  also  acted  as  writer,  di- 
rector and  producer  of  the  NBC 

March  of  Tivie  series,  and  has  been 
instrumental  in  developing  such 
stars  as  Orson  Welles,  Nancy 
Kelly,  the  Mauch  Twins,  Billy 
Halop  and  the  late  Walter  Con- 
nolly. 

ASCAP  Proposals  Soon 
(Continued  from  page  IS) 

Mr.  Spier 
critic  of  .\ltisi 

WYLLIS  COOPER,  radio  writer  and 
fornu'i-ly  continuity  editor  of  NBC, 
Chicufjo,  has  joined  Grant  Adv.,  Chi- 
caRo,  as  supervisor  of  What's  Your 
Idea,  sponsored  on  NBC-Red  by  Mars Inc.,  Cliieasro. 

soois — 
5000  richly  laden 
watts  to  serve  the 
Magic  Circle — richest 
and  most  populous  in 
all  the  Southeast  I 
Columhia  Hranilcastini 

WBIC 
CPEENy^BORO,  N.C. 
CEO.P.HOLLINCBERY  -  CO..  NAT.  REP. 

to  predict  the  course  which  the 
ASCAP-NAB  conversations  will 
take  or  even  to  guess  at  a  date  on 
which  a  return  of  ASCAP  music  to 
the  air  generally  might  be  ex- 

pected. 
NAB  spokesmen  refused  to  dis- 

cuss these  aspects  at  all  and  pointed 
out  that  the  committee  is  purely 
an  advisory  body,  with  no  power 
or  authority  to  carry  on  negotia- 

tions for  any  station  or  network.  Its 
duties  are  merely  to  aid  ASCAP  in 
drawing  up  a  new  licensing  plan 
which  will  offer  music  on  a  per- 
program  as  well  as  on  a  blanket  li- 

cense basis,  as  called  for  by  the 
Society's  consent  decree. 

Such  cooperation  from  broadcast- 
ers signifies  a  willingness  to  work 

with  the  Society  toward  eventual 
settlement  of  the  differences  which 
led  to  the  break  last  Jan.  1.  If  the 
committees  work  together  in  the 
formulation  of  a  plan  for  ASCAP 
to  submit  to  the  individual  broad- 

casters, then  the  latter  will  not 
again  have  the  justifiable  complaint 
of  a  year  ago  that  ASCAP  had 
made  its  demands  without  consult- 

ing the  broadcasting  industry. 
Other  Topics 

Announcement  of  the  committee 
was  the  only  official  word  from  the 
NAB  board  regarding  its  two-day 
session,  Monday  and  Tuesday, 
March  17-18.  It  is  understood,  how- 

ever, that  while  most  of  the  time 
was  devoted  to  discussing  the  mu- 

sic situation  in  all  its  aspects,  the 
board  also  took  up  such  other  in- 

dustry affairs  as  plans  for  the 
NAB  convention  to  be  held  the 
week  of  May  12  in  St.  Louis,  the 
NAB  Code,  the  aluminum  shortage 
and  its  potential  affects  on  the  tran- 

scription supply,  standard  order 
forms  by  agencies  in  order  time, 
and  similar  matters. 

Edgar  Bill,  WMBD,  Peoria,  chair- 
man of  the  code  committee,  and  Ed 

Kirby,  formerly  secretary  of  the 
committee  before  taking  leave  of 
absence  from  his  NAB  duties  to  join 
the  Army  as  liaison  officer  between 
the  Army  and  the  broadcasting  in- 

dustry, attended  the  board  meeting 
to  leading  the  discussion  of  the 
code,  especially  in  regard  to  its 
commercial  section.  The  board 
thought  that  the  educational  cam- 

paign on  this  section  previously 
carried  on  among  stations  and  ad- 

vertising agencies  should  be  con- 
tinued. 

In  the  discussion  of  the  aluminum 
situation  the  general  opinion  of 
board  members  was  that  while  the 
industry  should  do  whatever  it  can 
to  protect  itself  against  a  loss  of 
recordings,  the  defense  of  the  coun- 

try comes  first  and  no  steps  should 
be  taken  which  would  to  the  slight- 

est degree  interfere  with  national 
defense. 

Attending  the  NAB  board  meet- 
ing were:  Messrs.  Miller,  Morency, 

Craig,  West,  Gillin,  Hollister, 
Hough,  Ethridge,  Klauber,  Elmer; 
Clifford  M.  Chafey,  WEEU-WRAW, 

MILWAUKEE  PREFERRED 

Waters  Preference  for  Damm 
-.  Led  to  Selection  

THE  INSIDE  story  on  the  Gov- 
ernment's selection  of  Milwaukee 

as  the  locale  for  the  criminal  suit 

(449-Q)  instituted  by  the  Depart- ment of  Justice  against  ASCAP, 
was  revealed  March  13  by  Victor 
0.  Waters,  special  assistant  to  the 
Attorney  General  in  charge  of  the 
litigation,  following  disposition  of 
the  case  by  the  Federal  District Court  in  Milwaukee  by  Judge  Duffy, 
with  the  levying  of  $35,250  in  fines 
against  ASCAP,  its  officers,  23 
directors  and  19  publishers. 

Mr.  Waters,  in  an  informal  dis- cussion, disclosed  that  Walter  J. 
Damm,  managing  director  of 
WTMJ,  would  have  been  the  Gov- ernment's "star  -witness"  if  the  case 
had  gone  to  trial. 
"Mr.  Damm  has  considerable 

important  information  about 
ASCAP  activities  her  e",  Mr. 
Waters  said.  "That  is  the  reason 
the  Department  filed  its  informa- 

tion against  ASCAP  in  the  Mil- waukee Federal  court.  Now  that 
the  case  is  coming  to  an  end,  I 
might  just  as  well  tell  you  why  we 
filed  the  ASCAP  suit  here.  It  is 
because  our  'star  witness',  Walter 
J.  Damm,  is  a  Milwaukeean.  He 
is  an  honest  and  capable  man". Mr.  Waters  praised  the  operations 
of  WTMJ,  asserting  the  Depart- 

ment had  the  highest  regard  for 
the  station  and  its  management. 

NAPA  May  Appeal 
SUIT  of  the  National  Association 
of  Performing  Artists  against  Ren- naissance  Ballroom,  Harlem,  New 
York,  for  $50,000  damages  and  in- 

junction to  restrain  use  of  phono- 
graph records  without  permission 

is  expected  to  be  taken  to  the  Ap- 
pellate Division  of  the  New  York 

Supreme  Court.  Justice  Aron 
Steuer  last  Thursday  dismissed  the 
NAPA  suit,  but  handed  down  no 

opinion. 
Reading;  W.  Walter  Tison,  WFLA, 
Tampa;  J.  H.  Ryan,  WSPD,  Toledo; 
John  E.  Fetzer,  WKZO,  Kalamazoo; 
Earl  H.  Gammons,  WCCO,  Minne- 

apolis; 0.  L.  Taylor,  KGNC,  Ama- 
rillo;  Eugene  O'Fallon,  KFEL,  Den- 

ver; Howard  Lane,  KFBK,  Sacra- 
mento; Harrison  Holliway,  KFI- 

KECA,  Los  Angeles;  C.  W.  Myers, 
KOIN  -  KALE,  Portland,  Ore.; 
George  Norton,  WAVE,  Louisville; 
Don  Searle,  KOIL,  Omaha;  Harry 
R.  Spence,  KXRO,  Aberdeen;  Fred 
Weber,  MBS;  Frank  Russell,  NBC; 
with  C.  E.  Arney  and  Russell  Place 
of  the  NAB  staff  also  present.  Only 
directors  absent  were  Clarence 
Wheeler,  WHEC,  Rochester,  N.  Y., 
and  John  A.  Kennedy,  WCHS, 
Charleston,  W.  Va. 

The  Independent  Radio  Network 
Affiliates  also  held  a  board  meeting 
on  Wednesday  to  discuss  the  music 
situation  as  it  affects  their  special 
interests,  but  Samuel  R.  Rosen- 
baum,  chairman,  said  there  was 
nothing  to  report  following  the  ses- 

Hagedorn  Joins  NBC ; 
Yandell  Is  Transferred 
HORACE  HAGEDORN,  formerly 
general  manager  of  the  New  York office  of  Howard  H.  Wilson  Co.,  on 
March  24  joins  NBC's  national  spot 
and  local  sales  promotion  depart- 

ment. George  W.  Wallace,  who 
joined  the  department  in  January, 
continues  as  assistant  to  William  C. 
Roux,  national  spot  and  local  sales 
promotion  manager. Lunsferd  P.  Yandell,  executive 

manager  of  NBC's  international commercial  broadcasting  division, 
has  been  transferred  to  NBC-Blue 
sales  to  assist  Edgar  Kobak,  vice- 
president  in  charge  of  that  division, 
on  special  assignments.  John  Royal, 
vice-president  in  charge  of  inter- 

national relations,  will  assume  Mr. 
Yandell's  duties,  managing  the  net- 

work's shortwave  commercial  pro- 
grams in  addition  to  his  present 

position. 
Gen.  Baking  Series 

GENERAL  BAKING  Co.,  New 
York  (Bond  Bread),  on  March  25 
will  start  a  half-hour  quiz  program 
twice-weekly  in  three  New  England 
markets.  Program  will  be  handled 
by  Gene  &  Glenn  comedy  team,  and 
Hartford,  and  Thursdays  on  WBZ- 
WBZA,  Boston  -  Springfield.  Ac- 

cording to  present  plans,  each  pro- 
gram will  originate  from  a  theatre 

ine  one  of  the  three  cities.  Newell- 
Emmett  Co.,  New  York,  is  agency. 
The  company  renewed  on  March  31 
through  Ivey  &  Ellington,  Phila- 

delphia, a  daily  quarter-hour  morn- 
ing program.  The  Breakfast  Gang, 

on  WFIL,  Philadelphia,  and  16  sta- tions of  the  Quaker  network  that 
extend  as  far  south  as  Norfolk,  Va. 

Old  Gold  Dance  Fete 

p.  LORILLARD  Co.,  New  York,  is 
starting  an  Old  Gold-Benny  Good- man Dance  Contest  in  connection 
with  What's  New,  a  weekly  half- hour  of  swing  music  by  Benny 
Goodman's  orchestra  heard  weekly 
on  WJZ,  New  York,  for  Old  Gold 
cigarettes.  The  contest  will  be  con- ducted in  New  York  area  ballrooms 
of  which  110  to  date  are  entered. 
Entrants  must  have  a  package  of 
Old  Golds  when  they  enter  the  con- test. Plans  are  also  under  way  for 
the  leasing  of  Manhattan  Center 
with  a  capacity  of  3,000  couples  for 
dancing  before  and  during  the  pro- 

gram each  week  to  Benny  Good- man's orchestra. 

WQRC 
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New  Business 

AXTON- FISHER  TOBACCO  Co., 
Louisville  (20  Grand  cigarettes),  on 
June  2  starts  for  26  weeks  an  untitled 
program  on  6  Pacific  Coast  Don  Lee 
stations  (KHJ  KFRC  KGB  KALE 
KOL  KMO),  Mon.,  Wed.,  7:15-7:30 
p.m.  (PST).  Agency:  McCann-Erick- son,  Chicago. 
SEIBERLING  RUBBER  Co.,  Akron 
(tires),  on  April  14  starts  for  13  weeks 
HilVbilly  Shoto  with  Stu  Wilson,  mc, 
on  16  California  Don  Lee  stations, 
Mon.,  Wed.,  7:15-7:30  a.m.,  (PST). 
Agency  :  Meldrum  &  Fewsmith,  Cleve- land. 

PONTIAC  DEALERS  of  SOUTH- 
ERN CALIFORNIA,  Los  Angeles,  on 

March  4  started  What's  the  Latest? on  2  California  Don  Lee  stations 
(KHJ  KDB),  Mon.  thru  Fri.,  9:15- 
9:30  p.m.  (PST);  Fulton  Lewis  Jr., 
commentator,  on  6  Don  Lee  stations 
(KGB  KXO  KVOE  KPMC  KVEC 
KFXM)  Mon.  thru  Fri.,  6:15-6:30 
p.m.  (PST).  Agency:  Campbell- 
Ewald  Co.,  Los  Angeles. 

CATELLI  FOOD  PRODUCTS,  Mon- 
treal, on  March  14  started  Young 

Canada  on  Parade.  Fri.,  7 :30-8  p.m. 
(EDST),  on  CKOC.  Hamilton,  Ont. ; 
CKCL,  Toronto;  CKPC,  Brantford, 
Ont.;  CKTB.  St.  Catherines,  Ont. 
Agency :  E.  W.  Reynolds  &  Co.,  Tor- onto. 

GENERAL  FOODS  Corp.,  New  York 
(Post's  40%  Bi-nn  Flakes),  on  March 10  started  for  26  weeks  As  the  Twig 
is  Bent,  transcribed  serial,  on  31  Pa- 

cific Don  Lee  stations,  Mon.  thru  Fri., 
2:15-2:30  p.m.  (PST).  Agency:  Ben- ton &  Bowles,  N.  Y. 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (Spud  cigarettes),  on  June 
2  starts  Danqer  Is  My  Business  on 
15  MBS  stations,  Mon.  &  Wed.,  10:15- 
10:30  p.m.  Agency:  Weiss  &  Geller, N.  Y. 

MILES  LABS.,  Elkhart,  Ind.  (Alka- 
Seltzer),  on  March  24  starts  News- 

room of  the  Air  on  17  NBC-Red  sta- 
tions, Mon.  thru  Fri..  7:1.5-7:30  p.m. 

On  April  1,  9  stations  will  be  added, 
bringing  the  total  to  26.  Agency :  Wade 

I  Adv.  Agency,  Chicago. 
JOHNSON  &  JOHNSON,  New 
Brunswicks,    N.   J.    (Band- Aid),  on 

i  April  5  starts  Voice  of  Broadway  on 
58  stations.  Sat.,  11  :30-ll  :45  a.m., 
repeat,  2  :30-2  :45  p.m.  Agency  :  Young :&  Rubicam,  N.  Y. 

AMERICAN  TOBACCO  Co.,  New 
■  York  (Lucky  Strike),  on  May  6  starts a  repeat  broadcast  of  Information 
Please  (original  is  broadcast  on  NBC- 
Red,  Fri.,  8:30-9  p.m.)  on  NBC's Pacific  Coast  Blue  Network  via  tran- 

scription, Tues.,  7:,30-8  p.m.  (PST). 
Agency :  Lord  &  Thomas,  N.  Y. 
GENERAL  MILLS,  Minneapolis 
(Gold  Medal  Flour),  on  March  24 
starts  Hymns  of  All  Churches  on  33 
CBS  stations,  Mon.,  Tues.,  Thurs.. 
9:45-10  a.m.  (repeat,  11 :45-noon)  and 
Betty  Crocker  on  the  same  network 
at  the  same  time.  Wed.,  Fri.  On  April 
28  the  repeat  broadcast  shifts  to  5  :1.5- 
5:30  EDST  and  at  the  same  time  two 

j  stations  (KLZ,  KVOR)  will  be  added. 
I  Agency  :  Blackett-Sample-Hummert. 
j  GENERAL  PETROLEUM  Co.,  Los 
I  Angeles  (Mobil  gas,  oil),  on  April  27 
starts  for  36  weeks  /  Was  There  on 
9  CBS  West  Coast  stations  (KNX 
KARM    KSFO   KOIN  KIRO  KVI 

'  KFPY  KOY   KTUC),   Sun.,  9-9:30 
,  p.m.  (PST).  Agency:  Smith  &  Drum, 
Los  Angeles. 

I  BARBASOL  Co.,  Indianapolis  (shav- !  iiig  crciim),  on  April  6  starts  for  52 
weeks,  (Jiihriel  Ileatter,  commentator, 
on  3  California  Don  Lee  stations 
(KHJ  KFRC  KGB),  Sun.,  6-6:15 
p.m.  (PST).  Agency:  Erwin,  Wasey 
&  Co.,  N.  Y. 

The  Other  Fellows' 

VIEWPOINT 

More  Merchandising 

EDITOR,  Broadcasting: 
Would  you  mind  awfully  if  we 

put  on  the  boxing  gloves — thick 
ones,  of  course — and  generally 
sparred  around  for  a  couple  of 
rounds  regarding  merchandising 
and  your  editorial  in  the  Feb.  17 
issue  of  your  worthy  publication? 
I  happen  to  be  one  of  those  indi- viduals who  used  newspapers  as  a 
stepping  stone  to  radio  and  I  have 
been  associated  with  no  other  de- 

partment than  that  which  you  dub 
"merchandising". 

I  rather  resent  the  fact  that  you 
refer  to  merchandising  as  "some- 

thing for  nothing".  In  the  first 
place,  "something  for  nothing"  is usually  evaluated  as  being  equal 
to  the  cost  spent  for  it.  We  feel, 
and  quite  sincerely,  that  adver- 

tisers do  get  some  benefit  from  the 
merchandising  services  we  have  to 
offer.  We  admit  that  they  have 
much  more  to  gain  from  our  promo- 

tion services,  but  the  two  are 
locked,  hand  in  glove. 

I  do  not  believe  that  there  are 
very  many  advertisers  or  adver- 

tising agencies  who  feel  that  they 
do  not  pay  for  any  merchandising 
rendered  by  a  radio  station,  news- 

paper, or  any  other  media.  Mer- 
chandising and  promotion  are  defi- 

nite costs  on  every  media's  ledger sheets.  In  making  up  the  rate  card, 
every  cost  is  included  since  rates 
are  supposed  to  cover  all  phases 
of  cooperation  and  every  expense 
that  arises.  It  is,  therefore,  quite 
obvious  that  merchandising  costs 
are  part  of  the  rate  card  although 
they  do  not  carry  a  separate 
charge. 

In  Radio  It's  Different 

We  are  not  copying  the  news- 
paper merchandising  pattern.  It  is 

impossible  for  a  radio  station  to 

Renewal  Accounts 

QUAKER  OATS  Co.,  Chicago, 
(cereals),  continues  to  April  25,  Oirl 
Alone  on  41  NBC-Red  stations,  Mon. 
thru  Fri.,  4-4:15  p.m.  (CST).  Agen- 

cy :  Ruthrauff  &  Ryan,  Chicago. 

COMMERCIAL  CREDIT  Co.,  Balti- 
more, on  March  24  renews  for  52 

weeks  Boh  Trout  &  the  Neivs  on  64 
CBS  stations,  Mon.,  Wed.,  Fri.,  6:10- 
6:15  p.m.  (repeats,  11-11:05  p.m., 
11 :55  p.m. -12  midnight,  and  Sat.  to 
West  Coast  10  :30-10  :.35  p.m.).  Agen- 

cy :  O'Dea,  Sheldon  &  Canaday,  N.  Y. 
WM.  WRIGLEY  Jr.  Co.,  Toronto 
(gum),  on  March  26  renews  Treasure 
Trail  in  French  on  CKAC,  Montreal; 
CHRC,  Quebec,  Wed.  8:30-9  p.m. 
(EDST)  ;  on  April  8  renews  Treasure 
Trail  on  CFRB,  Toronto;  CHML, 
Hamilton,  Ont.;  CKCO,  Ottawa; 
CFCF,  Montreal,  Tues.,  9:30-10  p.m. 
(EDST).  Agency:  Tandy  Adv.  Agen- 

cy, Toronto. 
Network  Changes 

MARS  Inc.,  Chicago  (Milky  Way 
candy  bars),  on  April  14  shifts  Dr. 
I.  Q.  from  Seattle  to  Washington,  D. 
C,  for  six  weeks  on  97  NBC-Red 
stations,  Mon.,  9-9 :30  p.m.  Agency : 
Grant  Adv.  Agency,  Chicago. 
LIGGETT  &  MYERS  Co.,  New  York 
(Chesterfields),  on  March  25  shifts 
Moonliqht  Serenade  to  Hollywood  on 
97  CBS  stations,  Tues.,  Wed.,  Thurs., 
10-10  :15  p.m.  Agency  ;  Newell-Emmett 
Co.,  N.  Y. 

follow  that  pattern  to  any  great 
degree.  There  is  one  prime  reason 
for  this  impossibility;  that  is,  you 
can  show  a  dealer  a  newspaper 
campaign  and  leave  tear  sheets  or 
proofs  with  him  so  that  he  can 
use  it  with  direct  tie-in  displays. 
In  radio,  the  operation  is  entirely 
verbal. 

We  have  no  quarrel  to  pick  with 
Broadcasting  Magazine.  Broad- 
CASTING  is  correct,  generally  speak- 

ing, in  its  attitude  toward  mer- chandising. The  only  difficulty 
stands  in  the  difference  of  atti- 

tudes. Your  publication  assumes 
that  the  radio  station  gives — gives 
all,  but  gains  nothing.  From  our 
attitude,  we  give  and  gain  in  like 
measure.  I  am  certain  that  if  you 
stop  to  consider  the  matter  fully, 
you  would  see  that  we  are  correct 
in  the  position  we  take. 

I  don't  know  what  you  think  of 
this  idea,  but  we  do  feel  that  since 
radio  station  "merchandising"  is becoming  the  target  of  so  much 
comment  and  discussion,  it  might 
be  well  for  Broadcasting  Magazine 
to  again  take  the  lead  and  start 
a  forum  in  which  to  thrash  out 
this  problem  for  the  enlightenment 
of  the  advertisers,  their  agencies 
and  even  the  broadcasters  them- 
selves. 

Before  anything  can  be  con- 
demned or  regulated,  let's  have  an 

understanding  of  the  basic  prob- 
lems. 

Robert  Greenberg, 
Promotion  Manager, 

March  14.  WHK-WCLE,  Cleveland. 

Mr.  Grant's  Status 
EDITOR,  Broadcasting: 

Will  you  kindly  give  me  space 
to  correct  an  error  that  occurred 
in  your  issue  of  March  10,  1941. 
In  connection  with  an  illustrated 

article  on  a  conference  between  the 
owner  and  managers  of  stations 
KHSL,  KVCV  and  KYOS,  it  was 
stated  that  the  group  named  Wm. 
S.  Grant,  manager  of  KMYC, 
Marysville,  as  representative  to 
handle  regional  and  national  ad- 

vertising. This  is  incorrect.  Mr. 
Grant  formerly  represented  KMYC 
in  regional  advertising,  but  has  had 
no  other  connection  vdth  the  sta- 

tion at  any  time.  The  manager  of 
KMYC  is  Walter  Conway,  who  has 
held  that  position  since  the  station 
was  established  last  September. 

The  error  evidently  occurred  be- 
cause there  formerly  was  a  relation 

in  ownership  between  KMYC, 
KHSL  and  KVCV.  Hugh  McClung, 
up  to  November,  was  interested 
in  KMYC  and  the  writer  was  a 
part  owner  in  KHSL  and  KVCV. 
Since  November,  the  ownership  has 
been  entirely  separate. 

Horace  E.  Thomas, President, 

Marysville-Yuba  City 
March  17.        Broadcasters,  Inc. 

STANDARD  PROGRAM  Library 
Service  announces  the  following  new 
stations  subscribing  to  its  transcrip- 

tion library :  WNBZ,  Saranac  Lake, 
N.  Y. ;  KELD,  El  Dorado,  Ark.; 
KARK,  Little  Rock;  KINY.  Juneau, 
Alaska  ;  WGL,  Fort  Wayne,  Ind. 

WCKY 

50,oaoWATTS 
CBS  PROGRAMS 

CHNS 

Halifax,  Nova  Scotia 

ONE  OF  THE  FINEST 

EQUIPPED  RADIO 
STATIONS  OF  CANADA 

U.  V.  Representatives.' 
jos.  Weed  &  Co. 350  Madison  Ave. 

New  York 

Holt  Gewinner,  Nev/s  Edi- 
tor, WMAZ,  Macon,  thinks 

real  human  interest  nev/s  im- 
portant "in  this  topsy-turvy 

era"  and  says  "I  think  INS 

service  is  sv/ell." 

INTERNATIONAL  NEWS  SERVICE 

Get  o
n 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  225  West  39th  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  antwun cements 

WFIL,  Philadelphia 
Lydia    E.    Pinkham    Medicine   Co.,  Lynn, 

Mass.,  20  ta  weekly,  thru  Erwin  Wasey 
&  Co..  N.  Y. 

Popular     Science     Monthly,     New  York 
(magazine),   5   ta   weekly,  thru  Joseph 
Katz  Co.,  N.  Y. 

Pepsi-Cola  Co.,   Long  Island  City,  N.  Y. 
(soft  drink),  21  ta  weekly,  thru  Newell- Emmett  Co.,  N.  Y. 

Otto   Erlanger   Brewing   Co.,  Philadelphia 
(beer),  3  sa  weekly,  thru  J.  M.  Korn  & 
Co.,  Philadelphia. 

Wilbur  Suchard  Chocolate  Co.,  Lititz,  Pa. 
( cocoa ) .  5  sp  weekly,  thru  Gray  &  Rog- 

ers, Philadelphia. 
Stephano    Brothers,    Philadelphia  (Marvel 

cigarettes ) ,   sa  weekly,  thru  Aitkin-Ky- 
nett,  Philadelphia. 

Edgar   F.    Hurff   Co.,    Swedesboro.   N.  J. 
(canned  soups),  3  ta  weekly,  thru  John 
Faulkner  Arndt.  Philadelphia. 

Frank  H.  Fleer  Corp.,  Philadelphia  (chew- 
ing gum ) ,  5  t  weekly,  thru  N.  W.  Ayer, 

Philadelphia. 
Sheaffer  Pen  Co.,  Ft.  Madison,  la.  (pens), 

3  sa  weekly,  thru  Russel  M.  Seeds  Co., 
Chicago. 

Gardner  Nursery  O)..  Osage,  la.  (seeds), 
thru  Northwest  Badio  Adv.  Co..  Seattle. 

Mason,  Au  &  Maggenheimer,  New  York 
(Black  Cross  gum  drops),  6  sa  weekly, 
thru  Applied  Merchandising,  N.  Y. 

William  H.  Wise  Co.,  New  York  (books), 
6  sa  weekly,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

Vick  Chemical  Co.,  New  York  (Vick's  In- haler), 10  sa  weekly,  thru  Morse  Inter- national. N.  Y. 
R.  J.  Reynolds  Tobacco  Co..  Winston- 
Salem,  N.  C.  (George  Washington  to- 

bacco), 5  sa  weekly,  thru  William  Esty, 
N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
4  sa  weekly,  thru  Compton  Adv.,  N.  Y. 

Manhattan   Soap  Co.,  New  York  (Sweet- 
heart ) ,    3    sp    weekly,    thru  Franklin 

Bruek  Adv.  Corp..  N.  Y. 
John  Morrell  &  Co..  Ottumwa.  la.  (E  Z 
Cut  Ham ) .  3  sp  weekly,  thru  Henri, 
Hurst  &  McDonald.  Chicago. 

Marlin  Fire  Arms  Co..  New  Haven,  Conn, 
(razor  blades),  13  sa  and  ta  weekly, 
thru  Craven  &  Hedrick,  N.  Y. 

Allcock  Mfg.  Co.,  Ossining.  N.  Y.  (porous 
plaster).  3  ta  weekly,  thru  Small  &  Seif- 
fer,  N.  Y. 

KGNO,  Dodge  City,  Kan. 
Oyster  Shell  Products  Co.,  New  Rochelle, 

N.    Y.,    t    weekly,    thru    Husband  & 
Thomas,  N.  Y. 

Standard  Oil  Co.  of  Indiana.  Chicago,  6  t 
weekly,  thru  McCann-Erickson.  Chicago. 

Zerbst    Pharmacal    Co.,    St.    Louis,    6  sa 
weekly,  thru  Barrens  Adv.  Co.,  Kansas City. 

Purina  Mills,  St.  Louis,  6  ta  weekly,  di- rect. 

WFHR,  Wisconsin  Rapids,  Wis. 
Ralston    Purina    Co.,    St.    Louis  (Purina 

Feeds),  12  ta  weekly,  direct. 
Princess  Pat  Ltd.,  Chicago  (Lip  Tone),  6 

so  weekly,  thru  Frank  R.  Steel  Assoc., 
Chicago. 

Poultry  Tribune,  Mount  Morris,  111.  (mag- 
azine), 6  sa  weekly,  thru  Albert  Kircher 

Co.,  Chicago. 

WNAC-WAAB,  Boston 
General  Foods  Sales  Co.,  New  York,   5  t 

weekly,  thru  Benton  &  Bowles,  N.  Y. 
Wm.   Wrigley  Jr.   Co..   Chicago,    1248  ta, 

thru  Arthur  Myerhoff  Co.,  Chicago. 
T.  M.  Sayman  Products  Co.,  St.  Louis,  117 

sp.  thru  Kelly,  Stuhlman  &  Zahrndt,  St. 
Louis. 

CKY,  Winnipeg,  Man. 
Pepsi-Ck)la  Co.,  Montreal  (soft  drink),  6 

ta  weekly,  thru  Norria-Patterson,  Mon- treal. 
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KFI,   Los  Angeles 
Armstrong  Cork  Co..  Lancaster,  Pa.,  3  sp 

weekly,  thru  BBDO,  N.  Y. 
Talbot    Mfg.    Co.,    Los    Angeles  (insecti- cides),   2    sa    weekly,    thru    J.  Russell 

Miller  Co..  Los  Angeles. 
Flamingo    Sales    Co..    Los    Angeles  (nail 

polish).  3  sa  weekly,  thru  Milton  Wein- berg Adv.  Co.,  Los  Angeles. 
Union     Pacific     Railroad.     Omaha.  Neb. 

(transportation),   sa    weekly,   thru  The 
Caples  Co.,  Los  Angeles. 

Chemicals  Inc.,  San  Francisco   (Vano),  5 
sa  weekly,  thru  Botsford.  Constantine  & 
Gardner.  San  Francisco. 

Panama     Pacific     Lines,     San  Francisco 
(transportation),   3   sa   weekly,   thru  J. 
Walter  Thompson  Co..  San  Francisco. 

Safeway  Stores,  Oakland   (grocery  chain), 
2  ta  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

KPO,  San  Francisco 
Gardner  Nursery  Co.,  Osage.  la.  (plants), 

6  partic.  weekly,  thru  Northwest  Radio 
Adv.   Co.,  Seattle. 

Gas  Appliance  Society  of  California.  San 
Francisco  (gas  appliances).  19  sa  and  5 
sp,  thru  Jean  Scott  Frickelton,  San 
Francisco. 

General  Foods  Sales  Co.,  New  York 
(Grape  Nuts  wheat  meal),  5  sa  weekly, 
thru  Young  &  Rubicam,  N.  Y. 

Armand  Co.,  Des  Moines  (Brisk  shave 
cream),  weekly  sa.  thru  Russel  M.  Seeds 
Co.,  Chicago. 

Packard  Motor  Car  Co.,  Detroit,  12  ea, 
thru  Young  &  Rubicam,  N.  Y. 

WTMJ,  Milwaukee 
Beechnut  Packing  Co.,  Canojaharie,  N.  Y., 
sa  series,  thru  Newell-Emmett  Co., N.  Y. 

General  Food  Sales  Co.,  New  York  (Po.^t 
Toasties),    daily    ap,    thru    Benton  & 
Bowles.  N.  Y. 

Hilex    Co..    St.    Paul     (cleanser),    42  sa, 
thru  Mc(3ord  Co.,  Minneapolis. 

John  Morrell  &  Co.,  Ottumwa,  la.,  119  sa. 
thru  Henri,  Hurst  &  McDonald,  Chicago. 

WMAQ,  Chicago 
Life  Savers  Inc.,  Chester,  N.  Y.  (candy 
mints),  4  ta  weekly,  13  weeks,  thru 
Young  &  Rubicam,  N.  Y. 

Absorene  Mfg.  Co.,  St.  Louis  (Absorene 
Wall  Paper  Cleaner),  5  ta  weekly,  10 
weeks,   thru  Ross-Gould   Co..   St.  Louis. 

Campbell  Cereal  Co..  Minneapolis  (Malto- 
Meal),  5  ta  weekly,  14  weeks,  thru  H. 
W.  Kastor  &  Sons  Adv.  Co.,  Chicago. 

WCMI,  Ashland,  Ky. 
Red  Top  Brewing  Co.,  Cincinnati,  30  sa, 

thru  Joseph  Adv.  Agency,  Cincinnati. 
Bonded  Oil  Co.,  Dayton,  O.,  150  sa,  thru 
Hugo  Wagenseil  &  Assoc.,  Dayton. 

Anacin   Co.,   New   York    (proprietary),  3 
t     weekly,    thru  Blackett>Saraple-Hum- mert  Inc. 

WGN,  Chicago 
General    Foods    Sales    Corp.,    New  York 

(Post  Toasties),  5  t  weekly,  26  weeks, 
thru  Benton  &  Bowles,  N.  Y. 

Trimount    Clothing    Co.,    Roxbury,  Mass. 
(Clipper    Craft    Clothes),    3    f  weekly, 
thru  Emil  Mogul  Co.,  N.  Y. 

WOR,  New  York 
General  Mills.  Minneapolis  (Wheaties), 

baseball  games.  26  weeks,  thru  Knox- Reeves  Adv.,  Minneapolis. 
Lever  Bros.  Co..  Cambridge,  Mass.  (Life- 

buoy soap),  baseball  games,  26  weeks, thru  Wm.  Esty  &  Co.,  N.  Y. 
California  Prune  &  Apricot  Growers  Assn., 
San  Jose.  Cal.,  weekly  sp,  thru  Long 
Adv.  Service,  San  Jose,  Cal. 

Public  Service  Corp.  of  New  Jersey,  New- 
ark. 2  sp  weekly,  direct. 

Bronx  County  Trust  Co..  New  York,  3  sp 
weeklv.  thru  Callo-McNamara-Schoen- eich,  N.  Y. 

Life  Savers  Corp.,  Portchester,  N.  Y. 
(candy),  8  sa  weekly,  thru  Young  & Rubicam,  N.  Y. 

Brown  &  Williamson  Tobacco  Corp., 
Louisville  (Wings  cigarettes),  weekly 
sp,  thru  Russel  M.  Seeds  Co.,  Chicago. 

Rubsam  &  Horrman  Brewing  Co.,  Staple- 
ton.  Staten  Island,  N.  Y.  (R&H  beer 
and  ale) ,  weekly  t.  thru  S.  C.  Croot  Co., 
N.  Y. Kerr  Chickeries.  Frenchtown.  N.  J.,  2  sa 
weekly,  thru  N.  W.  Ayer  &  Son,  N.  Y. 

Adler  Shoe  Co..  New  York  (men's  shoes), 3  sa  weekly,  thru  Consolidated  Adv. 
Agency,  N.  Y. 

KYW,  Philadelphia 
Cluett  Peabody  &  Co.,  New  York  (san- forizing), 5  sp  weekly,  thrii  Young  & Rubicam,  N.  Y. 
Serutan  Co..  Jersey  City  (cough  syrup), 

6  sp  weekly,  thru  Raymond  Spector  Co., N.  Y. 
Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish), 

6  sp  weekly,  thru  Bermingham,  Castle- man  &  Pierce,  N.  Y. 
Ex-Lax  Inc.,  Brooklyn  (proprietary),  10 

ta  weekly,  thru  Joseph  Katz,  N.  Y. 
Lever  Bros.  Co.,  Cambridge,  Mass.  (Swan 

Soap),  2  so  weekly,  thru  Young  &  Rubi- 
cam, N.  Y. 

Lever  Bros.  Co.,  Cambridge,  Mass.  (Silver- 
dust),  6  so  weekly,  for  52  weeks,  thru 
BBDO.  N.  Y. 

Joseph  Tetley  &  Co.,  New  York  (tea),  3 
t  weekly,  thru  Maxon  Inc.,  N.  Y. 

WICC,  Bridgeport,  Conn. 
Church  &  Dwight,  New  York    (soda) ,  52 

sa.  thru  Brooke,  Smith,  French  &  Dor- 
rance.  N.  Y. 

P.  Ballantine  &  Sons,  Newark  (beer),  30 
to  weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Canada  Dry  Gingerale  Co.,  New  York 
(Spur),  260  ta,  thru  J.  M.  Mathes  Inc., 
N.  Y. 

M.  J.  Breitenbach  Co.,  New  York  (Gude's Pepto  Mangan),  260  to,  thru  Street  & Finney,  N.  Y. 
Penick  &  Ford,  New  York  (My-T-Fine), 

5  ta  weekly,  thru  BBDO,  N.  Y. 

WRC-WMAL,  Washington 
Charles  E.  Hires  Co.,  Philadelphia  (root 

beer),  25  so,  thru  O'Dea,  Sheldon  &  Can- aday,  N.  Y. 
International  Salt  Co.,  Scranton,  3  sa  week- 

ly, thru  J.  M.  Mathes  Inc.,  N.  Y. 
Maryland  Pharmaceutical  Co.,  Baltimore 

(Rem,  Rel),  72  ta  weekly,  thru  Joseph 
Katz  Co.,  Baltimore. 

Reader's  Digest  Assn.,  Pleasantville,  N.  Y. (both  stations),  daily  so,  thru  BBDO N.  Y. 

Z  NET  SERVES  MONTANA'S  RICHEST  MARKETS 

Z  NET  IS  THE  KEY 
to  montana coverage! 

Butte  .  Helena 
Bozeman  .  Livingston 
Montana's  Greatest Market 
NBC-RED&LLUE 

BIG  SPOT  CAMPAIGN 

BEGUN  BY  GARDNER 
USING  THE  LARGEST  spot  ra- 

dio campaign  in  its  history,  Gard- ner Nursery  Co.,  Osage,  la. 
(plants)  has  contracted  for  time  on 283  stations  [BROADCASTING, 
March  3].  Edwin  A.  Kraft,  man- 

ager of  Northwest  Radio  Adv.  Co., 
Seattle,  agency  handling  the  ac- 

count, stated  that  1,161  five-minute 
periods  are  being  sponsored  weekly 
by  Garciner,  featuring  an  assort- ment of  shrubs,  plants,  small  trees 
and  seeds. 

Although  magazine  space  is  also 
used,  the  major  part  of  the  nurs- 

ery's appropriation  goes  to  radio. 
The  complete  list  follows: 

re 

WRVA WAPI 

KFBK 
WFDP WPRO 

WHDH KTRA 

WFEA 
WGR 

KHQ 

KSRO 
WFMJ 

WBAL 

KFRC 

WIBG WELI 
WCBD 

KSL 

WDSM 
WHN 

WCPO 

KGHL 

XERA 

WJJD 

WNAX KFYR 

XEAC 
WREC 

WADC KTRO 
XELO 

KSOO 

WAAT 
KOL 

XENT WHK 

WMIN 
KXOK 

XEAW 
WGBI 

WCFL 
KXA 

XERB KID 

KMPC 

WORL 

XEON KVOO 

KFVD 

WKST 

XRCL 

KGNF 

KFEL 

KWJJ 

KOA WINS 

WFTL 

KGER 

KPO 

WBRC 

WOR 

WSNJ 

KRLD 
WIP 

WIBC 

KSUB 

KROW 
WWL 

WWSW 
WFMD 

WRNL KPRC 

WHB 

WTAX 

KFTI 

KTHS 

WMMN WCOP 

WIBX KMJ 

WWVA 
WNEW 

WIND 
WFBR 

WHAS 

WDEL 

WHOM 
KFRU 

WAVE WEST 

WEAN 
KCMO 

WCAR 
WORK 

WHO KOWH 

WBTG KBKR 

WA  AF WTNJ 

KLPM 
KTRB 

KTKC 

WGBF WEBG KJBS 

CKLW 
WGES 

WCOC 
KGDM 

KSAL 
WHAI 

WISE WMBC 

WAGA 

WHBI 

WICA 
WTOC KGGF WHEB 

WGAR 
WEDC 

KSCJ 
WHIZ 

WHIO WIRE 

KSUN 

WIL WING 
WDSU 

WOPI 
WJHP 

WJDX WSMB 
KUTA WJIM 

KORE 
KWKH WFPG WJMS 

KMED 
WGAN WGN WKBH 

KSLM WCBM KFXD WKBW 
KVAN 

WSAR 
KARK 

WLAV KGVO 
WLAW 

KDAL WLBZ 

WHBF 

WSPR 
KDB WLLH 

WDZ 

WJBK KDON WMBC 
WSVA 

WKZO 
KFRO WMBG 

KQW 

KWNO 

KGEZ WNOX 
KOH 

WEBR KGNC 
WOCB KPMC 

WARD 

KPAC 
WORC KUOA 

WMCA KRGV 

WSAN KVOR 
WTOL 

KRKD 

WSAV 
KFBB 

WKBN 
KROY WSFA 

WLW 

KOMA 
KRRV 

WSIX WTAG 
WPEN KTBC wsoo 

WDGY 
WEEU KTMS 

WTRC 
KOB 

WFBC 
KTUC WFBM 

KOY 

KFDM 
KVEC 

KERN 
WHJB 

KITE 

Kvr 

WSYR 
WWRL 

KGKO 
KVOA 

WPIC WSLB 

KDFN KVOD 
WKNE 

KLX 
KGGM 

KVOE WINX 
WISN 

KSFO KVOS 
WHP 

WTAQ 

WOL 
KWG 

WDOD WMEX 
WICC 

KWOC WCLE WTBO WDAE KYAN KROC WDAS 

KTFI 
KYOS KRMD KSEI WEAU 
WAAB KODL WIS WCOA 

WAKR 

KMO 
KIT 

WJAX WALA 
KIDO KANS WFLA 

WBNX 
KOVC 

KYA 
WRUF WBNY KMTR KOAM 
WMBR 

WCAM 
KVNU WREN 

KRE WCHS WGTM 
WEBQ 

WRJN WCSC 
KINY KIEM KARM 

WEMP 

lil 

li 0 

Nitrogin  Spots 

NITROGIN  Co.,  Milwaukee  (Nit- 
rogin Inoculate)  on  March  24  and 

31  started  a  six-week  schedule  of 
six-weekly  one-minute  spot  an 
nouncements  promoting  its  seed 
inoculant  on  WLS,  Chicago,  and 
WDZ,  Tuscola,  111.  Western  Adv. 
Agency,  Racine,  Wis.,  placed  the business. 

Receiving  Set  Campaign 

CANADIAN  MARCONI  Co.,  Mon- 
treal (receivers),  has  started  a  spot 

announcement  campaign  on  a  number 
of  Canadian  stations.  Account  is 
placed  through  Cockfield  Brown  & 
Co.,  Montreal. 
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-ANDY  LOTSHAW  «&  Co.,  Chicago 
,  (Lotshaw's  All-Purpose  Body  Rub), J  on  April  15  starts  sponsorship  of  Bob 
Elson's  Lead  Off  Man   program  on 
WGN,  Chicago.  Program  will  be  heard 
'during  the  ten-minute  period  preced- 
"  ing  all  signal  games,  between  double headers  and  2  :45-3  on  days  when  no 
games  are  scheduled.  Contract  is  for 
the  entire  baseball  season.  Agency  is 
Arthur    Meyerhoff    &    Co.,  Chicago. 
Royal  Crown  Bottling  Co.  of  Chicago 
(Royal  Crown  Cola),  on  March  18 
started  a  26-week  schedule  of  thrice- 
weekly    five-minute    transcribed  pro- 

grams featuring  Howard  &  Shelton, 
comedy   team,   on  WGN.  Agency  is 
BBDO,  N.  Y. 
MADERA  WINERIES  &  DistiUing 
Co..  Chicago  (Mission  Bell  Wines), 
consistent  user  of  local  radio,  in  mid- 
February  started  sponsoring  six-weekly 
half-hour  participations  in  Sports  Edi- 

tion on  WIND,  Gary,  Ind.  Contract  is 
for  52  weeks.  In  addition  firm  is  cur- 

rently sponsoring  two  quarter-hour  re- 
corded programs  each  Sunday  on 

WIND,  six-weekly  quarter-hour  re- 
corded participations  in  Make  Believe 

Ballroom,  six-weekly  quarter-hour  live 
talent  programs,  seven-daily  one-hun- dred word  announcements  on  WCFL, 
Chicago,  and  seven-weekly  one-hundred 
announcements  on  WJJD,  Chicago. 
lAgency  is  Sehwimmer  &  Scott,  Chicago. 
JUNE  DAIRY  PRODUCTS  Co.. 

'  New  York,  has  signed  a  .52-week  con- 
tract for  the  five-minute  juvenile  serial 

Sonny  Tahor,  the  Arizona  Ranger, 
transcribed  by  Charles  Michelson,  New 
York,  on  WQAM,  Miami.  Agency  is 
A.  W.  Lewin  Co.,  Newark. 

CONTINENTAL  CLOTHING  Co., 
Chicago,  on  April  7  starts  sponsorship 
of  Alan  Hale's  Sports  Review  on WJJD,  Chicago.  Contract  is  for  the 
entire  baseball  season,  using  six-week- 

ly quarter-hours.  Agency  is  Sehwim- 
mer &  Scott,  Chicago. 

1  L.  O.  GROTHE  Ltd.,  Montreal  (to- 
bacco), on  March  19  started  a  weekly 

quarter-hour  test  campaign  on  CKRN, 
1  Rouyn,  Que.  Account  was  placed  by 
I  Canadian  Adv.  Agency,  Montreal. 

BORDEN  Co.,  Toronto  (Klim),  on 
March  20  started  spot  announcements 
twice-weekly  on  CKRN,  Rouyn,  Que. ; 
CKVD,  Val  D'Or,  Que.;  CFCH. North  Bay,  Ont. ;  CFAR,  Flin  Flon, 
Man.  Account  was  placed  by  Young 
&  Rubicam,  Toronto. 

'  LIBBY,  McNeill  &  LIBBY  of  Can- 
ada. Chatham,  Ont.  (canned  foods),  on 

March  25  starts  five  weekly  quarter 
hour  transcribed  musical  programs  on 
CFRB,  Toronto.  Account  was  placed 
by  McConnell,  Eastman  &  Co.,  To- ronto. 

VI-TONE  SALES,  Hamilton,  Ont. 
(health  drink)  about  April  1  starts 
a  series  of  spot  announcements  on  a 
list  of  Canadian  stations.  Account  is 
handled  by  Russell  T.  Kelley  Ltd., 
Hamilton,  Ont. 
STEPHANO  BROTHERS,  Philadel- 

phia (Marvel  cigarettes),  on  April  14 
r  starts  sponsorship  of  six-weekly  quar- 
;t  ter-hour    Flanagrams,    featuring  Pat 
!  Flanagan,  Chicago  baseball  announcer. 
Contract  is  for  entire  baseball  season, 

[i  Agency  is  Aitkin-Kynett  Co.,  Phila- 
■  delphia. 

NEWS  BOOSTS  SALES 

Cunningham  Chain  Renews  Big  | 

Series  in  Michigan  

SIGNING  UP  for  123  news  pro- 
grams weekly — or  6,396  consecu- 

tive spots — Detroit's  Cunningham 
Drug  Stores  Inc.  reports  that  its 
renewal  of  its  News  Ace  feature  on 

five  stations  is  "based  wholly  on 
substantial  increases  in  sales  vol- 

ume". The  series  is  believed  by  the 
sponsor  to  set  an  all-time  record 
for  program  frequency  in  a  local 
market  within  a  year's  time. In  the  photograph  is  Nate  S. 
Shapero,  Cunningham  president, 
signing  the  contract;  at  his  right 
is  C.  B.  Larsen,  vice-president,  and 
at  his  left  is  Lawrence  J.  Michel- 
son,  of  Simons-Michelson  Co.,  De- 

troit agency  handling  the  account. 
The  News  Ace  programs  are 

heard  on  WXYZ,  CKLW,  WWJ 
and  WJBK,  Detroit,  and  WCAR, 
Pontiac,  and  consists  of  a  series  of 
5,  10  and  15-minute  newscasts  start- 

ing at  6:45  a.m.  and  heard  18 
times  daily  on  one  or  the  other  sta- 

tion. Due  to  the  frequency  of  the 
program,  it  is  called  by  the  agency 
the  most  popular  source  of  broad- cast news  in  the  Detroit  market. 
[For  complete  story  on  Cunning- 

ham's radio  success,  see  Broad- 
casting, Oct.  15,  1940.] 

UNION  PACIFIC  RAILROAD,  Oma- 
ha, in  a  52-week  Southern  California 

campaign  which  started  in  early 
March,  is  using  three  spot  announce- 

ments daily  on  KFWB  ;  three  a  week 
on  KHJ ;  and  one  a  week  on  KFI  and 
KNX  respectively.  Agency  is  Caples 
Co.,  Los  Angeles. 
J.  A.  FOLGER  &  Co.,  San  Francisco 
(coffee)  recently  started  sponsorship 
of  six  weekly  newscasts  presented  by 
Ted  Wilson  on  KQW,  San  Jose,  Cal. 
Agency  is  Raymond  R.  Morgan  Co., 
Hollywood. 
MJB  Co.,  San  Francisco  (coffee  and 
tea)  on  April  5  will  start  sponsorship 
of  Dug-out  Previews  for  ten  minutes 
preceding  game  of  the  San  Francisco 
Seals  baseball  club  on  KQW,  San  Jose, 
Cal.  Ernie  Smith,  who  will  handle  the 
games  for  KQW,  will  conduct.  Agency 
is  BBDO,  San  Francisco. 
G.  F.  STEPHENS  &  CO.,  Winnipeg 
(paints),  on  March  17  started  six- 
weekly  five-minute  transcribed  musical 
spots  on  10  Western  Canada  stations. 
Account  was  placed  by  Norris-Patter- 
son,  Winnipeg. 

KOMA 5000  Watts 

OKLAHOAAA  CITY'S  CBS  station 
Ask  your  Agency  to  ask  the  Colonel! 

FREE  &  PETERS,  inc..  National  Representatives 

•IBROADCASTING  •  Broadcast  Advertising 

Charleston  sales  are  up 

...per  capita  food  sales 

are  25%  higher  than  the 

national  average ...  gen- 

eral  merchandise  sales, 

17%  higher. ..  automotive 

sales,  20%  higher... total 

retail  sales,  19%  higher. 

And  WCSC  does  more  to 

help  you  get  your  share 

than  any  station  in  the 

Southeast.  Ask  for  details, 

WCSC 

CHAR  LESTON,  S.C. 

The  CBS  Station  for  the  Coastal  Carolinas 

Represented  by  Free  S  Peters 
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DISC  CODE  FAVORED 

BY  iNEJF  YORK  AFRA 

TRANSCRIPTION  code  of  the 
Anu'rican  Fedt-ration  of  Radio 
Artists,  in  the  revised  form  worked 
out  in  a  series  of  negotiations  be- 

tween AFRA  executives  and  repre- 
sentatives of  the  transcription  man- 

ufacturers and  the  advertising 
agencies  which  met  four  times  in 
the  preceding  week,  was  ratified  by 
the  New  York  local  of  AFRA  at  its 
regular  quarterly  meeting,  held  last 
Thursday  night  at  the  Astor  Ho- 

tel, New  York. 
That  afternoon  the  national 

board  of  AFRA  had  agreed  to 
recommend  the  code's  adoption  by the  membership.  Meetings  of  the 
union's  locals  in  Chicago,  Los  An- geles and  San  Francisco  will  be 
held  this  week  and  if  they  follow 
the  example  of  the  New  York  local 
the  code  will  then  be  submitted  to 
every  maker  of  transcriptions 
throughout  the  country. 

Following  the  evening  session, 
attended  by  some  300  AFRA  mem- 

bers, union  officials  announced  the 
ratification  of  the  code,  but  de- 

clined to  divulge  any  of  its  terms 
or  conditions,  stating  that  these 
details  can  not  be  made  public  until 
the  entire  membership  has  placed 
its  stamp  of  approval  on  them. 
They  expressed  confidence,  how- 

ever, that  this  would  occur  and  that 
by  the  end  of  April  all  actors,  sing- 

ers, announcers  and  sound  effects 
men  engaged  in  the  making  of 
transcriptions  would  be  working 
under  the  provisions  of  the  code. 

General  Meetuig  of 

As  Actions  by  FCC 
THE  NEWSPAPER  investigation 
order  of  the  FCC  last  week  [see 
page  9]  caused  disruption  of  plans 
of  the  FM  Program  Research  Com- 

mittee to  initiate  its  FM  network 
procedure,  and  has  resulted  in  a 
call  for  a  general  meeting  by  FM 
Broadcasters  Inc.  in  New  York, 
early  in  April. 

The  program  Research  Commit- 
tee, which  has  retained  John  R. 

Latham,  former  president  of  the 
American  Cigar  &  Cigarette  Co.,  to 
blueprint  an  FM  network  opera- 

tion, postponed  a  meeting  of  some 
40  FM  applicants  scheduled  March 
25  in  Chicago.  Since  the  FCC's  ord- 

er suspends  construction  of  11  pro- 
jected newspaper-owned  FM  sta- 

tions and  also  means  the  stoppage 
of  consideration  of  other  pending 
FM  applications  by  newspapers,  the 
FM  network  plan  will  be  affected. 

Recent  Developments 

Members  of  the  committee  han- 
dling the  network  project,  which 

has  no  connection  with  FM  Broad- 
casters Inc.,  decided  on  postpone- 

ment of  the  meeting  until  a  date 
not  yet  set.  Members  of  this  com- 

mittee are  John  Shepard  3d,  chair- 
man; Walter  J.  Damm,  WTMJ,  Mil- 

waukee; Elzey  Roberts,  KXOK,  St. 
Louis;  Herbert  L.  Pettey,  WHN, 
New  York;  Harry  Stone,  WSM, 
Nashville;    Gordon    Gray,  WSJS, 

Everything  is  BIG  along  the  Texas 
Gulf  Coast — the  nation's  greatest 
cattle  country,  the  world's  greatest  oil 
fields  and  largest  spot  cotton  market; 
refineries,  ship  yards,  factories — and 
NOW,  1941  defense  appropriations 
ot  over  ̂ 256,000,000. 

BONUS! TWIN  keys  to  this  rich  market 
ire  the  TWIN  stations  —  KXVZ 

and  KRIS.  Between  them  they  blanket  the 
heart  of  this  faslest-erowing  section  of  Texas. 
Operated  under  TWIN  managements  they 
offer  you  substantial  savings  through  their 
BONUS  point  Advertising. 

NATIONAL  REPRESENTATIVES- 
Write  for  market  information,  listener  surveys,  and 
di.sing  and  selling  ideas  for  this  particular  area. 

The  Branham  Company 

merchan- 

FM  Group  Is  Called 

Raise  New  Problems 

Winston-Salem  —  all  identified  ac- 
tively with  FM  development. 

The  general  meeting  of  FM  licen- 
sees, construction  permit  holders 

and  applicants  will  be  called  by  Mr. 
Shepard  in  New  York  shortly  to 
consider  the  whole  status  of  FM 
development,  particularly  in  the 
light  of  recent  FCC  activity,  relax- 

ing rules  to  permit  temporary  com- 
mercial operation  with  facilities 

which  will  not  serve  established 

basic  trade  areas,  plus  the  news- 
paper ownership  order. 

Meanwhile  the  FCC  has  sent  to 
all  holders  of  FM  construction  per- 

mits and  to  all  applicants  for  facili- 
ties in  New  York  and  the  immedi- 

ately contiguous  area  comprising 
the  basic  trade  area,  instructions 
to  appear  in  Washington  March 
26-April  1,  to  discuss  the  status  of 
their  applications.  The  traffic  jam 
resulting  in  FM  in  the  New  York 
area,  by  virtue  of  the  availability 
of  only  11  assignments  as  against 
seven  already  granted,  with  some 
15  applications  pending,  motivated 
the  call. 

The  FCC  will  ask  holders  of  con- 
struction permits  to  outline  the 

status  of  construction  and  seek 
from  the  applicants  comments  on 
development  beyond  requirements 
contained  in  the  applications.  The 
FCC  must  select  from  among  the 
holders  of  construction  permits  and 
the  present  applicants  those  deemed 
best  qualified  to  occupy  the  avail- 

able assignments. 

Adjacent  Cities 
Cities  adjacent  to  New  York,  such 

as  Bridgeport,  Trenton  and  Scran- 
ton,  fall  within  the  basic  trade  area 
of  New  York,  and  facilities  also 
must  be  made  available  to  such 
areas  out  of  the  New  York  quota. 

In  an  announcement  last  Thurs- 
day, the  FCC  said  that  in  the  fu- 
ture it  will  take  into  consideration 

such  matters  as  availability  or 
shortage  of  frequencies  in  particu- 

lar cities,  number  and  qualification 
of  applicants  willing  to  serve  the 
entire  basic  trade  area,  competitive 
effect  of  continuing  authorizations 
for  a  smaller  service  area  upon  sta- 

tions serving  or  willing  to  serve  the 
entire  basic  trade  area,  distribu- 

tion of  receiving  sets  and  other 
pertinent  factors. 

Three  of  the  frequencies  at  pres- 
ent allocated  for  cities  having  a 

population  less  than  25,000  for  as- 
signment also  to  stations  in  cities 

having  a  greater  population  located 
in  and  adjacent  to  metropolitan 
areas  having  a  population  greater 
than  1,000,000,  also  have  been  made 
available  by  the  FCC.  The  Commis- 

sion formally  announced  that  al- 
though under  Section  3.226  (b)  of 

the  rules,  11  channels  are  available 
for  any  particular  basic  trade  area, 
it  would  reserve,  in  making  current 
assignments,  three  such  channels 
for  communities  outside  the  princi- 

pal city  of  the  basic  trade  area. 
This,  it  was  evident,  was  to  apply 
to  the  conditions  such  as  that  now 
existing  in  the  New  York  area. 

Audio  Devices  Asks 
Aluminum  Supply 

Needed  by  Three  Industries, 
Reeves  Informs  the  OPM 
A  STRONG  appeal  to  the  priorities 
board  of  the  Office  of  Production 

Management  to  release  aluminum' in  sufficient  quantities  to  take  care 
of  minimum  requirements  of  the; 

broadcasting  industry  for  recording' blanks,  was  made  Thursday  by 
Hazard  Reeves,  president  of  Audio 
Devices  Inc.,  New  York,  large 
supplier  of  blank  discs  for  radio,i 
motion  picture  and  associated  in- 
dustries. 

In  a  presentation  to  officials  of 
OPM,  Mr.  Reeves  brought  out  that 
aluminum,  essential  base  for  re- 

cording blanks  for  which  no  ade- 
quate substitute  yet  has  been' found,  must  be  procured  promptly 

if  industry  needs  are  to  be  met.  He 
emphasized  that  broadcasting  par- 

ticularly is  dependent  upon  disc 
blanks  for  public  service,  educa- 

tional and  other  records  and  that  a 

stoppage  of  this  character  of  pro-] 
gramming  is  imminent  unless  the 
metal  is  made  available  promptly. 
OPM  officials  said  they  expected 

an  announcement  on  the  allocation 
of  aluminum  priorities  was  to  be| 
made  over  the  weekend. 

Quick  Action  Asked 

Highlights  of  Mr.  Reeves'  pro- 
posal were: 1.  That  aluminum  is  necessary  to 

the  production  of  quality  instantaneous recording  discs. 
2.  That  aluminum-base  acetate  in- 

stantaneous recording  discs  are  essen- tial to  the  radio  industry,  phonograph, 
and  motion  picture  industry. 

3.  That  supply  of  these  discs  is  also 
highly  important,  if  not  essential,  to educational  activities. 

4.  Tliat  supply  of  these  discs  is 
likewise  helpful,  and  perhaps  essen- 

tial, to  certain  important  functions  ofi 
Government  departments,  bureaus,  and 
agencies. 

It  is  requested  that  sufficient  alumi- 
num be  made  available  to  supply  in- 

stantaneous recording  discs  to  the 
radio,  phonograph,  and  motion  picture industries. 

To  supply  these  industries,  together 
with  Government  departments,  will 
require  95,000  pounds  of  aluminum  per 
month,  and  in  case  of  absolute  neces- 

sity a  75,000-pound  minimum. 
Under  present  conditions  no  request 

is  made  for  aluminum  for  home  re- 
cording and  educational  institutions. 

Immediate  action  releasing  alumi- 
num is  urgently  necessary.  The  several 

manufacturers  of  aluminum-base  ace- 
tate instantaneous  recording  discs 

have,  respectively,  stocks  of  aluminum 
sufficient  only  to  supply  their  own 
customers  for  two  weeks  to  two months. 

If  all  these  manufacturers  pooled 
all  their  aluminum,  it  would  be  totally 
exhausted  in  less  than  a  few  weeks ! 

If  they  are  to  be  saved — and  if  the radio  industry  and  others  crucially 
dependent  upon  these  discs,  are  to  be 
saved — immediate  action  releasing aluminum  now  must  be  taken. 

It  takes  time  to  get  the  aluminum 
from  the  mills,  and  it  takes  time  to 
work  it  up  into  finished  recording  discs. 
And  there  is  practically  no  time left. 

This  industry  does  not  ask  for  one 
pound  of  aluminum  that  is  necessary 
for  primary  defense.  It  does  ask,  how- 

ever, that  its  vital  part  in  radio  be 
recognized  and  that  the  manufacturers 
of  instantaneous  recording  discs  be 
ranked  with  suppliers  of  other  com- 

munications industries  such  as  tele- phone and  telegraph. 

KXVZ  ̂   KRIS 
HOUSTON       7      CORPUS  CHRISTI 

NBC  '/S/ue  /  N  B  C  '  fied  ̂  /3/ue 

Hotk  Si<Mo*u.  MUTUAL  ̂   LONE  STAR  CHAIN  xj^UiaUL 
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Carmichael  Urges 

Promotion  Drives 

Says  Stations  Should  Conduct 

Adequate  Merchandising 

AN  AGGRESSIVE  station  should 
not  be  content  to  accept  the  adver- 

tiser's money  merely  for  delivering 
a  studio,  an  announcer  and  a  large 
audience,  according  to  Cecil  Car- 

michael, assistant  to  James  Shouse, 
vice-president  of  the  Crosley  Corp. 
in  charge  of  broadcasting. 

Carmichael,  speaking  before  the 
Radio  Executives  Club  in  New 
York,  contended  these  essentials 
are  only  the  beginning.  "The  sim- 

ple reason  for  advertising",  he 
said,  "whether  it  be  on  WLW,  or 
any  other  radio  station  or  in  a 
magazine  or  newspaper,  is  aimed 
directly  toward  one  object:  That 
object  is  to  increase  the  sale  of  a 
product. 

Moving  the  Goods 

"However,  increasing  the  demand 
for  a  product  is  not  the  whole  job 
by  any  means.  Satisfying  that  de- 

mand is  of  such  vital  importance 
to  the  success  of  any  campaign 
that  common  justice  makes  it  an 
obligation — and  for  WLW  a  wel- 

come obligation — to  have  great  con- 
cern with  the  movement  of  goods, 

as  well  as  with  the  advertising 
expenditure  invested". 

Carmichael  told  the  club  that 
care  must  be  taken  to  guard 
against  over  -  merchandising  and 
promotion.  He  said  that  stations 
should  guard  against  over-mer- 

chandising on  short  campaigns  at 
the  expense  of  dealers  who  serve 
a  station's  advertisers. 

Hinds  on  60  Stations 

LEHN  &  FINK  PRODUCTS  Corp., 
New  York  (Hinds),  in  mid-April 
will  start  a  series  of  daytime  tran- 

scription announcements  and  eve- 
ning station-breaks,  five  to  15  a 

week,  on  60  stations,  through  Wil- 
liam Esty  &  Co.,  New  York.  Sta- 
tions selected  to  date  are: 

WBRC  WALA  KOY  KSUN  KTUC  KLRA 
KFI  KOA  KGHF  WTIC  WRC  WCOA  WSB 
WMAQ  WOWO  KCMC  KWFT  WRVA 
WDBJ  WFBM  WHAS  WWL  KWKH 
WCSH  WJR  KSTP  KGBX  KMPC  KMOX 
KFAB  KOIL  WBEN  WGY  WHEC  WWNC 
WHK  KVOO  WHP  WJAR  WSM  KTSM 
KGKL  WBT  WLW  WTAM  WCAU  WCSC 
WIS    KGNC    KRIS    KTRH    KTBC  KSL. 

Socony  Adds  to  List 
SOCONY-VACUUM  OIL  Co.,  New 
York,  has  added  WOWO,  Fort  Wayne, 
and  KFVS,  Cape  Girardeau,  Mo.",  to its  list  of  35  stations  carrying  news 
programs.  The  KFVS  schedule  in- 

cludes quarter-hour  and  lO-minute 
programs  seven  day  a  week,  with  six- 
quarter-hours  a  week  on  WOWO. 
Agency  is  .J.  Stirling  Getchell  Inc., New  York. 

GIVES  THREE  SCHOLARSHIPS 

Extends  Annual  Compensation,  Once  Confined  to  Farm 

 Students,  to  Most  College  Seniors  
COMPETITION  for  the  WLW, 
Cincinnati,  third  annual  scholar- 

ships in  practical  radio  training 
will  be  open  to  virtually  every  col- 

lege senior  in  the  United  States, 
James  D.  Shouse,  vice-president  of 
Crosley  Corp.,  announced  last 
week.  In  previous  years  competi- 

tion was  restricted  to  agricultural 
students.  This  year  all  seniors  in 
State  universities  or  colleges  in  the 
American  Assn.  of  Universities  are 
eligible. 

Another  innovation  is  the  offer- 
ing of  three  scholarship  instead  the 

usual  two.  The  first  is  to  be  in  the 
division  of  agricultural  programs, 
including  announcing  and  writing 
for  rural  radio.  The  second  is  to  be 
in  general  announcing,  writing  and 
radio  production,  and  the  third  in 
radio  promotion  and  market  re- 
search. 

How  to  Enter 

Students  intending  to  compete  for 
the  awards  may  obtain  full  particu- 

lars from  WLW.  They  must  file 
their  intention  not  later  than  April 
15,  together  with  a  list  of  ten  refer- 

ences. Then  by  May  1,  photographs, 
detailed  biography,  report  of 
extra-curricular  activities  and  out- 

line of  past  employment  must  be 
submitted.  Agricultural  students 
must  have  a  record  of  practical 
farm  experience  and  activities  of 

MARRIED  AT  RENO 

Jewelry  Sponsor  Pipes  Sunday 
 Series  250  Miles  

RENO,  Nev.,  divorce  center,  has 
many  more  marriages  per  year 
than  divorces.  With  this  fact  in 
mind  the  Albert  S.  Samuels  Co., 
large  San  Francisco  and  Oakland 
jewelry  firm,  decided  to  sponsor 
Rcnnance  in  Reno,  a  half-hour 
weekly  on  KQW,  San  Jose,  Cal., 
Sundays,  12:45-1:15  p.m.  (PST) 
to  advertise  its  "Lucky"  wedding and  engagement  rings. 

The  broadcast  originates  in  the 
marriage  license  bureau  in  the 
Washoe  County  courthouse  in 
Reno  which,  incidentally,  is  open 
on  Sundays  due  to  the  weekend  in- 

flux of  California  couples.  Leslie 
Marcus  interviews  couples  in  the 
act  of  getting  their  wedding  li- 

censes. The  program  is  carried  250 
miles  to  KQW. 

Each  couple  interviewed  is  pre- 
sented with  a  set  of  flat  silverware 

by  the  sponsor. 
Although  the  Samuels  company 

has  no  stores  outside  of  San  Fran- 
cisco and  Oakland,  it  realizes  that 

a  large  majority  of  couples  mar- ried in  Reno  are  from  the  San 
Francisco  Bay  area.  Agency  is  Will 
Russell  &  Co.,  San  Francisco. 

425,683  Night  Time  Listening  Families 
{Total  Night  Time  Circulation 
of  Columbia   Listening  Audit) 

SEE  PAGE  1 1  IN 
SPECIAL  SUPPLEMENT 

50,000  Watts  -  CBS KWKH 

an  organizational  nature,  such  as 
4-H  Club  or  Future  Farmers  of America. 

Requisite  for  the  announcing 
scholarship  will  be  a  written  and 
transcribed  "personal  sales  mes- 
age".  Candidates  for  the  promotion and  research  award  must  submit  a 
study  on  the  radio  listening  habits 
of  100  fellow  students  in  their  col- 

lege or  university. 
Those  reaching  the  finals  of  the 

competition  will  be  notified  by  May 
10  and  must  mail  final  material  by 
May  20.   Winners  will   spend  26 

weeks  at  WLW  starting  July  1  and 
will  receive  $600  scholarships. 

A  committee  of  WLW  staff  execu- 
tives will  serve  as  judges.  It  in- 

cludes: George  Bigger,  program 
director;  Ed  Mason,  farm  program 
director;  Cecil  Carmichael,  press 
relations  director;  M.  F.  Allison, 
sales  promotion  manager;  Joseph 
Reis,  director  of  public  service  pro- 

grams; Harold  Carr,  production 
manager;  Lee  House,  continuity 
editor;  and  Peter  Grant,  chief  an- 
nouncer. 

DR.  RALPH  BENATSKY.  Czech 
composer,  dramatist,  novelist  and 
poet,  best  known  here  for  his  plays, 
"Meet  My  Sister",  "Cocktail"  and 
"White  Horse  Inn",  has  signed  a  con- 

tract with  BMI  for  his  previously  un- 
published compositions. 

For  HIGH  QUALITY  in 

EVERY  BROADCAST 

STUDIO  A,  WFBR,  Baltimore, 
Md.  Here,  as  in  all  studios  and 
control  rooms  in  this  modern  sta- 

tion, J-M  Acoustical  Treatment 
and  J-M  Sound  Isolation  assure 
true  high-fidelity  reproduction. 

THERE'S  no  danger  that  faulty  acoustics  will interfere  with  high  fidelity  at  WFBR.  To  make 
sure  that  programs  are  reproduced  exactly  as  they 
are  heard  in  the  studio,  architect  Armand  Carroll 

specified  Johns-Manville  Acoustical  Treatment  for 
all  studios  and  control  rooms. 

Hundreds  of  other  stations  from  coast  to  coast 

have  protected  broadcast  quality  with  Johns-Manville 
Methods  and  Materials.  For  every  size  and  type  of 

studio,  there  is  a  J-M  Material  that  provides  the 
desired  acoustical  characteristics.  And,  whether  you 
are  planning  a  new  station  or  modernizing  existing 

studios,  a  J-M  Acoustical  Engineer  will  be  glad  to 
help  you  determine  the  best  way  to  do  the  job. 
Johns-Manville,  22  East  40th  St.,  New  York,  N.  Y, 

A  Shreveport  Times  Station — Represented  by  the  Branham  Company 

m  JOHNS-MANVILLE  Sound-Control 

Materials  and  Acoustical-Engineering  Service 
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WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in     tho     Youngstown  district. 

NOW  THEY  LOOK  LIKE  THIS 
(See  page  22) 

FAIRCHILD 

PORTABLE  RECORDER 

•  Hundreds  of  Fairchild  F-26 
Portable  Recorders  are  do- 

ing double  duty  as  portables 
and  studio  recorders.  Sturdy 
ruggedness  is  built  into  the 
Fairchild  F-26,  brilliant  tone- 
periection  is  there,  too.  Fair- 
child  are  leading  suppliers 
of  precision  built  equipment 
to  radio  broadcast  stations. 

Write  for  descriptive  literature. 

...  it  had  to  satisfy  Fairchild  first 

(U.P. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

BALmORB 

MnONAL  REPRESENTATIVES 
COWARD  PETRY  &  CO. 

i 

PHOTOGRAPHS  ON  PAGE  22  show  in  the  same  (1  to  r)  order:  (1) 
Donald  W.  Thornburgh,  CBS  Pacific  vice-president,  who  enlisted  in  his 
home  town  of  Indianapolis  in  May,  1917  and  returned  from  overseas  ex- 

actly two  years  later;  he  served  with  the  325th  Regiment,  84th  Division, 
Field  Artillery,  in  the  same  outfit  with  Wendell  Willkie,  and  became  a 
captain  in  June,  1918.  (2)  Paul  W.  Morency,  manager  of  WTIC,  Hartford, 
who  was  with  the  149th  Field  Artillery,  49th  (Rainbow)  Division,  which 
sailed  from  Camp  Mills  in  October,  1917  and  got  into  the  thick  of  things 
starting  on  Washington's  Birthday,  1918.  (3)  Ken  R.  Dyke,  NBC  director 
of  promotion,  who  served  in  the  A.E.F.  from  1917  to  1919  with  the  First 
Army  Ammunition  Service  on  the  Verdun  and  Argonne  fronts,  ending  up 
with  a  stretch  of  six  months  with  the  Army  of  Occupation;  the  picture 
on  page  22  was  taken  during  his  days  in  Germany. 

Guidebook  for  Army  Broadcasters 
{Continued  from  'page  22) 

ON  THE  NBC  RED  NETWORK 

tional  spokesmen,  and  to  events  of 
intense  nationwide  interest. 

13.  Remember  that  the  laws  of 
the  United  States  protect  property 
rights  in  plays,  prose,  poetry  and 
music,  and  be  sure  that  you  have 
copyright  clearance  on  any  ma- 

terial you  intend  to  use. 
No  Time  to  Mug 

14.  Never  offend  your  unseen  ra- 
dio audience  by  sacrificing  them  for 

the  visible  audience  in  the  studio  or 
for  the  spectators  witnessing  the 
event  which  is  broadcast  in  the 

Army  post  or  camp.  When  old-time 
habits  of  stage  routine  assert  them- 

selves, and  stage  comedians  "mug" the  studio  audience  to  create  a 
laugh  which  is  not  understood  by 
the  invisible  audience,  the  listeners 
make  their  displeasure  heard 
promptly  and  vigorously  through 
the  letters  they  write. 

Plan  all  radio  programs  prima- 
rily and  essentially  as  broadcasts 

and  you  will  be  effective  with  your 
radio  audience.  But  if  you  assume 
error  of  assuming  that  a  camp 
event  is  of  primary  importance,  and 
that  as  an  afterthought  it  would 
be  good  publicity  to  have  a  micro- 

phone present  to  broadcast  it,  you 
run  the  risk  of  putting  on  a  bad 
broadcast,  offending  your  audience, 
and  creating  the  negation  of  good 
public  relations. 

15.  Remember  that  radio  stations 
would  not  have  spent  millions  of 
dollars  in  acoustical  treatment  of 
studios  unless  it  were  essential  to 
good  broadcasting;  consequently, 
put  on  your  programs  from  a  studio 
rather  than  from  a  make-shift 
studio  at  an  Army  post,  whenever 

possible.  You  will  get  the  benefit 
of  better  acoustics,  frequently  of 
better  microphones  and  broadcast 
equipment  than  the  portable,  field 
equipment  used  for  temporary  in- 

stallations permits,  more  station 
personnel  than  usually  can  be 
spared  for  a  remote  control  assign- 

ment, and  the  effect  of  working  in 
a  professional  rather  than  an 
amateurish  atmosphere.  Take  full 
advantages  of  the  facilities  the  sta- 

tion studios  have  available. 
16.  Allow  plenty  of  rehearsal 

time  for  all  radio  broadcasts. 
Amateurs  go  before  the  microphone 
on  a  hit-or-miss  basis.  Professional 
radio  people  frequently  rehearse 
from  six  to  eight  hours  for  a  15  to 
30-minute  broadcast.  They  do  their 
rehearsing  in  a  studio,  before  a 
microphone,  under  broadcast  condi- 

tions. Many  of  them  have  records 
made  of  the  rehearsals,  so  that  they 
can  analyze  their  microphone  per- 

formance by  a  play-back.  Program 
timing  cannot  be  satisfactorily 
gauged,  without  careful  rehearsal. 

Help  From  Station 

17.  Even  if  you  are  an  experi- 
enced radio  technician,  don't  fail  to 

take  advantage  of  all  possible  help 
from  radio  station  personnel.  Make 
the  program  manager,  the  produc- 

tion men  and  announcers  of  the  sta- 
tion with  which  you  are  working 

feel  that  the  broadcast  of  your  pro- 
gram is  their  own  show,  and  you 

will  secure  cooperation  and  a 
finished  result. 

18.  Keep  in  mind  the  difference  in 
technique  between  the  preparation 
of  broadcast  scripts  to  be  used 
orally  and  the  written  word  in- 

tended for  newspaper  or  magazine 
publication.  The  best  of  newspaper 
and  magazine  writers  may  be 
failures  as  script  writers,  unless 
they  have  learned  that  radio  re- 

quires a  different  treatment. 
"Tongue-twisting  combination  of 
consonants  may  never  be  noticed 
until  some  one  stutters  and  stum- 

bles over  them  before  the  micro- 

phone. 

Rehearsals  Urged 

19.  Persuade  all  officers,  and 
others  whom  you  cannot  cut  off  the 
air  without  embarrassment,  to  read 
their  talks  from  prepared  scripts, 

and  not  to  risk  the  dangers  inher- 
ent in  ad  libbing.  Timing  cannot  be 

handled  satisfactorily  without  a 
carefully  prepared  script,  re- 

hearsed by  the  speaker  before  a 
microphone,  if  possible,  and  timed 
by  the  radio  officer,  who  is  re- 

sponsible for  the  program  with  a 
stop-watch.  When  these  talks  are 
rehearsed,  if  they  appear  to  run 
too  long,  they  should  have  several 
"accomodation"  paragraphs  or  "ac- 
cordian"  paragraphs  designated, 
which  can  be  eliminated  if  neces- 

sary, when  the  program  is  on  the 
air,  by  a  prearranged  signal  be- tween the  radio  officer  and  the 

speaker. 
20.  Keep  your  broadcast  within 

the  brackets  of  time  allotted  to  you, 
and  don't  trespass  on  the  time  of 
the  following  program  by  running 
over.  Watch  the  second  hand  of 

the  clock  or  stop-watch.  Be  as  con- 
siderate and  punctual  in  getting 

your  program  off  the  air  as  the 
station  was  in  starting  it. 

Example  Cited 

21.  Lastly,  for  those  public  rela- 
tions officers  who  have  the  problem 

of  diplomatically  suggesting  to 
commanding  officers  what  consti- 

tutes good  and  bad  broadcast  prac- 
tice, it  is  proposed  that  when  they 

are  faced  with  this  dilemma,  that 
they  cite  the  broadcast  practices 
of  the  greatest  master  of  radio  the 
United  States  has  ever  had,  the 
Commander-in-Chief  of  the  Army 
and  Navy,  the  President  of  the 
United  States.  If  your  command- 

ing officers  will  only  attempt  to 
emulate  the  courtesy  and  consid- 

eration that  the  President  extends 
to  both  broadcasters  and  the  radio 
audience  in  the  scheduling  of  his 
talks;  if  they  will,  like  the  Presi- 

dent, studiously  avoid  the  disap- 
pointment of  the  radio  audience  by 

causing  the  cancellation  of  their 
favorite  programs;  if  they  will  be 
as  generous  in  giving  advance  no- 

tice to  broadcasters  of  the  schedul- 
ing of  talks ;  if  they  will  study  the 

President's  style  of  presenting  his 
talk  in  a  brief  and  interesting  man- 

ner which  holds  audience  attention ; 
if  they  can  learn  from  the  sincere 
friendliness  of  his  approach,  from 
the  perfect  timing  in  his  delivery 
and  the  attention-arresting  modula- 

tion of  his  voice,  those  of  you  who 
are  the  responsible  public  relations 
officers  of  your  respective  camps 
and  posts  will  have  solved  one  of 
your  most  important  and  difficult 
public  relations  problems. 
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Appeals  Court  to  Reconsid
er 

WCPO's  Stay  Order  Appeal 
Full  Membership  to  Hear  Case  Following  Claim 

That  Court  Had  Departed  From  Usual  Methods 

!  EECONSIDERATION  of  its  mo- 
mentous  action  of  last  month,  in 
which  it  concluded  it  was  without 
authority  to  issue  stay  orders  from 

|!  FCC  decisions,  will  be  undertaken 
by  the  U.  S.   Court  of  Appeals 

I  for  the  District  of  Columbia  dur- 
ing the  April  term. 

[     The  court,  on  petition  of  Scripps- 
j  Howard    Radio    Inc.,   licensee  of 
i  WCPO,  Cincinnati,  authorized  re- 
argument  of  the  stay  order  issue 

I  before  its  full  membership,  sitting 
I  en  banc.  This  is  a  rare  procedure, 
since  the  six  member  court  usually 

I  divides  itself  into  sections  of  three 
,  members   each,   sitting  independ- 
j  ently. 
I     In  its  Feb.  3  ruling  the  court,  in 
a  divided  opinion,  held  it  was  with- 

out authority  to  issue  stay  orders 
enjoining  the  FCC  from  making 

.  its  rulings   effective  pending  the 
determination  of  appeals.  Since  en- 

actment of  the  Radio  Act  of  1927, 
the  court  consistently  has  issued 
such  preliminary  injunctions.  The 

'  ruling  came  in  three  separate  cases, 
I  but   the  majority   opinions  were 
•  written  by  Associate  Justice  Justin 
;  Miller  and  concurred  in  by  Asso- 
'  ciate  Justice  Wiley  Rutledge.  As- 
'  sociate  Justice  Harold  M.  Stephens 
'  strongly  dissented,  holding  the  stay 
■  orders  properly  should  be  issued 
by  the  court  and  that  the  FCC 
erred,  as  a  matter  of  law,  in  not 
granting  the  parties  preliminary 
injunctions. I 
I  Order  Granted 

■  On  behalf  of  WCPO,  Paul  M. 
•:  Segal,  George  M.  Smith  and  Harry 
1  P.  Warner,  attorneys  for  Scripps- 
i  Howard,  petitioned  the  court  Feb. 
i  18  for  reargument.  The  court  is- 
!^  sued  an  order  March  14  granting 
:  the  motion  and  setting  the  reargu- 

ment for  the  April  calendar.  It  is 
t  expected  to  come  about  mid-April. 

WCPO  had  appealed  from  an 
FCC  decision  authorizing  WCOL, 
Columbus,  to  operate  on  1200  kc. 
with  250  watts  power,  which  the 
Cincinnati  station  contended  would 

;  sharply  curtail  its  audience  on  that 
frequency.  The  court  at  the  same 
time  decided  adversely  the  appeals 
and  petitions  for  stay  order  of 
KVI,  Tacoma,  from  the  decision 
granting   KIRO,    Seattle,   an  in- 

Girls  Galore 

ENTIRE  facilities  of  WCMI, 
Ashland,  Ky.,  were  turned 
over  to  girl  students  from 
Ashland,  Huntington,  and 
Ironton  High  Schools,  the 
other  day,  in  celebration  of 
National  Girl's  Week.  Ac- 

cording to  Station  Manager 
Bob  MacKenzie,  the  girls 
turned  in  a  fine  performance 
of  announcing,  newscasting, 
writing  and  selling.  As  a 
result  of  the  promotional  ex- 

periment. Girl's  Day  will become  an  annual  event  at 
WCMI. 

crease  in  power  from  1,000  to 
10,000  watts,  on  economic  grounds, 
and  the  appeal  of  WSAY,  Roches- 

ter, claiming  electrical  inference 
would  result  from  a  grant  on  1210 
ke.  to  WATN,  Watertown.  All 
three  stay  order  petitions  were 
denied. 

In  the  motion  for  reargument, 
the  Segal  firm  contended  the  FCC 
action  granting  the  WCOL  appli- 

cation was  taken  by  the  FCC  with- 
out notice  and  hearing  and  was 

persisted  in  by  the  Commission 
though  the  appellant,  upon  being 
advised  of  the  action,  filed  a  peti- 

tion for  hearing  or  rehearing  on 
interference  grounds. 

The  motion  recited  as  reasons 
for  the  request  that  the  full  mem- 

bership of  the  court  sit  in  on  the 
reargument  included  the  fact  that 
the  Feb.  3  opinion  was  rendered 
by  a  divided  court;  that  the  ma- 

jority opinion  terminated  the  uni- 
form practice  heretofore  followed 

for  14  years,  during  which  time 
the  court  had  entered  stay  orders 
to  preserve  the  status  quo  in  mat- 

ters pending  from  the  FCC;  and 
that  the  question  involved  is  a  basic 
one  of  administrative  law,  affect- 

ing in  its  implications  the  entire 
question  of  judicial  control  over 
administrative  action  and  having 
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wide  implications  affecting  the 
questions  of  judicial  power  and 
public  policy. 

The  court's  ruling  in  the  stay 
order  cases  was  construed  as  ren- 

dering appeals  from  FCC  decisions, 
whatever  their  nature,  virtually 
futile.  The  court,  in  substance,  held 
that  unless  the  public  interest 
vrould  be  adversely  affected  and 
solely  upon  questions  of  law,  it 
cannot  override  FCC  actions, 
whether  relating  to  economic  in- 

jury, electrical  interference  or  on 
other  grounds. 

BILLBOARD  SPONSOR 
Outdoor  Firm  Uses  Radio  in 

ARTHUR  FREED,  manager  of  the 
Freed  Co.,  New  York  marketing  and 
merchandising  counsel,  has  resigned  to 
become  general  sales  manager  of  Freed 
Radio  Corp.,  New  York. 

 Safety  Campaign  
SOMETHING  NEW  in  public 
service  programs  was  started  on 
WNAX,  Yankton,  S.  D.,  when  Gen- eral Outdoor  Advertising  Co.,  of 
Sioux  City,  contracted  for  two 
five-minute  weekly  shows  for  four 
weeks  in  conjunction  with  a  local 
safety  campaign. 

Series  consisted  of  interviews 
with  outstanding  citizens  each  dis- 

cussing a  particular  phase  of  public 
safety.  General  Outdoor  Advertis- 

ing Co.  used  the  radio  time  in 
conjunction  with  its  sponsored  bill- 

board campaign  built  about  the 
subject  of  public  safety.  After  the 
interviews,  firms  having  listings  on 
billboards  were  mentioned. 
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AAAYOR  IS  ADAMANT 

So  Moving  Day  Is  Not  Official 

 In  Philadelphia  

Seeks  Television  Unity 

RADIO  CONTINUES  to  be  a  step- 
child as  far  as  Mayor  Robert  E. 

Lamberton,  of  Philadelphia,  is  con- 
cerned. For  the  mayor  has  flatly 

turned  down  a  request  by  Philadel- 
phia Broadcasters,  a  committee 

representing  each  station  in  the 
city,  that  a  "Radio  Moving  Day" be  proclaimed  in  the  city. 

Curiously  enough,  Lee  Green- 
house, of  Al  Paul  Lefton  Adv. 

Agency,  Philadelphia,  indicated 
that  favorable  progress  was  being 
made  to  have  Governor  James  issue 
a  proclamation  for  a  "Radio  Mov- 

ing Day"  in  Pennsylvania. 
Mayor  Lamberton  sent  the  fol- 

lowing letter,  in  reply,  to  the 
broadcasters'  committee: 

I  have  i-poeived  your  letter  of  March 
7  advising  me  that  March  29  at  3 
a.m.  has  been  fixed  by  the  FCC  as 
Radio  Moving  Day.  You  asked  me 
to  issue  a  proclamation  to  this  effect. 

Since  I  had  nothing  to  do  with 
causing  or  arranging  this  Moving 
Day,  it  would  seem  rather  silly  for 
me  to  proclaim  it. 
My  experience  has  been  that  proc- 

lamations by  a  mayor  mean  just  ex- 
actly nothing  and  I  issue  as  few  as  I 

can. 

EIGHT  band  leaders  have  already  re- 
served "My  Sister  and  I"  for  record- ing iiurposes.  although  orchestrations 

are  not  yet  off  the  presses,  BMI  re- 
ports. Tune,  written  by  Alex  Kramer, 

Joan  Whitney  and  Hy  Zaret,  who  also 
turned  out  "So  You're  the  One"  and 
"It  All  Comes  Back  to  Me  Now",  is 
based  on  the  best-selling  book  of  the same  name. 

HEIU  BIGlRnD 

HALE,  HEARTY 

and  GOING  STRONG! 

WLAW  is  no  longer  a  grow- 
ing child.  It  cut  its  eye-teeth 

several  months  ago  and  is 
now  ready  and  capable  to 
take  on  a  heavy  share  of 

your  New  England  advertis- 
ing job.  Follow  the  lead  of 

more  than  35  prominent  na- 
tional advertisers  and  add 

WLAW  to  your  radio  sched- 
ule in  New  England. 

WLAW 

LAWRENCE,  MASS. 

C.  B.  S.  A  f  f  i  I  i  a  t  e 

(Contvnied  fr 
circumstances.   The   problem  now 
becomes  more  complicated  because 
of  the  possibility  of  shortages  in 
material  and  personnel. 
"We  believe  that  if  the  facts  and 

circumstances  indicate  that  such  an 
approach  is  required,  television  can 
progress  even  during  this  period  of 
national  emergency.  Further,  we  be- 

lieve that  the  FCC's  objective  and 
that  of  the  industry  should  be  to 
encourage  continuing  developments 
to  the  end  that  television  might 
have  the  opportunity  to  make  an 
important  contribution  to  our  eco- 

nomic life  when  our  manpower  and 
resources  are  again  available  for 
peacetime  pursuits.  Television  may 
he  one  of  the  new  industries  which 
many  of  you  in  government  have 
been  seeking  as  a  'backlog'  against 
the  day  when  our  accelerated  indus- 

trial activity  is  no  longer  supported 

by  emergency  requirements." 
Recent  Developments 

Bringing  the  NTSC  recommenda- 
tions up  to  date,  Chairman  W.  R. 

G.  Baker  reviewed  developments 

since  the  Jan.  27  "progress  report" which  led  NTSC  to  alter  its  views 
in  favor  of  the  525-line  image  and 
newly  developed  synchronization 
techniques,  along  with  D.  G.  Fink, 
managing  editor  of  Electronics 
magazine,  and  David  B.  Smith,  of 
Philco  Radio  &  Television  Corp. 

As  chairman,  Dr.  Baker  recom- 
mended that  NTSC  standards 

should  apply  to  all  channels  au- 
thorized for  commercial  television 

operations,  not  just  the  present 
seven.  Under  the  present  synchron- 

ization recommendations,  he  ex- 
plained, provision  is  made  for  the 

old  "RMA  pulse",  the  alternate  car- 
rier pulse  developed  recently  by 

Hazeltine  and  Philco,  and  FM  on 
both  aural  and  visual  signals. 
He  recommended  that  commer- 

cial television  operation  be  author- 
ized as  soon  as  standards  are  ap- 

proved by  the  FCC. 
The  NTSC  recommended  that  "al- 

though color  television  is  not  at 
this  time  ready  for  commercial 
standardization,  the  potential  im- 

portance of  color  to  the  television 
art  requires  that  a  full  test  of  color 
be  permitted  and  encouraged,  and 
that  after  successful  field  test,  the 
early  admission  of  color  transmis- 

sions on  a  commercial  basis  coex- 
istent with  monochromatic  televi- 

sion be  permitted  employing  the 
same  standards  recommended  for 
monochrome  except  as  to  lines  and 
frame  and  field  frequencies."  It 
was  stated  that  375  lines,  60  frames 
and  120  field  frequency  were  the 
presently  favored  values  for  color 
television. 

Program  Costs 

Tying  in  with  Mr.  Porter's  open- ing remarks  to  the  bench  for  CBS, 
Adrian  Murphy,  CBS  director  of 
television,  cited  cost  estimates  for 
production  of  high-class  television 
programs  which  would  build  up  the 
television  audience  to  a  point  where 
it  would  be  economically  practical 
for  an  advertiser  to  sponsor  visual 
broadcasts.  Pointing  out  that  talent 

■oni  page  16) 

alone  on  high  caliber  programs, 

which  he  maintained  would  be  nec- 
essary from  the  start  to  prompt 

the  purchase  of  television  receivers, 
would  run  into  millions  of  dollars 

a  year  on  the  basis  of  a  five-hour 
daily  program  service,  Mr.  Murphy 
declared  that  network  operation 
was  the  only  practical  solution  to 
the  problem  of  high  program  costs. 
He  recommended  that  the  required 
number  of  hours  of  daily  service 
should  be  set  on  an  individual  basis, 
rather  than  blanketing  all  stations 
in  a  general  rule. 

Referred  to  CBS'  development  of 
color  television,  Mr.  Murphy  advo- 

cated including  standards  for  com- 
mercial color  television  with  stand- 

ards for  black-and-white  television, 
maintaining  that  color  transmission 
would  be  at  a  disadvantage  if  its 
start  were  postponed  until  black- 
and-white  transmission  was  estab- lished. 

Dr.  Peter  C.  Goldmark,  CBS  chief 
television  engineer,  who  developed 
the  CBS  system  of  color  television, 
also  appeared  briefly  to  outline  im- 

provements and  progress  in  the  sys- 
tem in  the  last  two  months.  He  es- 

timated that  six  months  would  be 
adequate  for  projected  field  tests  of 
color  television. 

DuMont's  Opposition 
The  only  substantial  opposition 

to  the  NTSC's  proposed  525-line image  was  registered  by  Allen  B. 
DuMont,  head  of  Allen  B.  DuMont 
Labs.,  who  advocated  flexible  pic- ture standards  variable  between  375 
and  800  lines,  and  15  and  30  frames, 
which  he  claimed  would  accommo- 

date color  as  well  as  black-and- 
white  developments.  He  also  advo- 

cated standardization  of  a  driven- 
circuit  synchronizing  pulse,  which 
he  claimed  would  offer  a  more  flexi- 

ble base  than  the  NTSC  synchroniz- 
ing recommendations. 

Mr.  DuMont  declared  that  imme- 
diate commercial  authorization  of 

television  was  "vitally  necessary", 
and  that  manufacturers  were  ready 
to  supply  the  demand  for  transmit- ters and  receivers.  He  commented 
that  now  is  "a  fortunate  time"  for 
commercializing  television,  since 
people  have  more  money  and  there 
is  sufficient  manufacturing  capacity 
to  meet  reasonable  demand  for  tele- 

vision service.  Television  also  would 
help  take  up  the  slack  in  expanded 
manufacturing  operations  after  de- 

fense activities  have  tapered  off, 
he  added. 

Appearing  for  Balaban  &  Katz, 
operating  W9XBK,  experimental 
television  station  in  Chicago,  Wil- 

liam C.  Eddy,  B&K  director  of  tele- 
vision, urged  that  the  FCC,  apart 
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from  authorizing  commercial  op- 
eration, make  sure  in  setting  stand- 

ards that  all  television  set-owners 
will  be  able  to  receive  all  television 
programs  available  to  them. 

Lubcke  Testifies 

H.  R.  Lubcke,  chief  television  en- 
gineer of  Don  Lee  Network,  de- 

clared that  a  framework  for  com- 
mercial television  operation  should 

be  set  up  immediately  to  allow 
further  development  as  rapidly  as 

possible.  He  maintained  the  FCC's proposal  to  require  five-hour  daily 
program  service  was  too  heavy  a schedule  to  start  with,  suggesting 
that  a  schedule  of  10  to  12  hours 

per  week  would  be  more  satisfac- 
tory for  both  operator  and  receiver- 

owner. 

Appearing  for  Farnsworth  Tele- vision &  Radio  Corp.,  E.  M.  Martin 
urged  immediate  commercial  au- thorization and  subscribed  to  the 
recommendations  of  NTSC. 

John  Reed  Porterfield,  indepen- 
dent television  producer  and  experi- 

menter, in  a  brief  appearance  urged 
the  FCC  to  leave  the  door  open  for 
all  developments  in  the  color  tele- 

vision line,  noting  that  "many  dif- 
ferent methods"  of  color  transmis- 

sion are  being  worked  on  at  present. 

Murray  Approves 
Albert  F.  Murray,  consulting 

television  engineer  representing 
Hughes  Productions,  a  division  of 
Hughes  Tool  Co.,  voiced  full  ap- 

proval of  the  NTSC  standards,  de- 
claring disapproval  of  all  alternate 

standards,  including  the  DuMont 
line-frame  suggestions  and  driven 
circuit  synchronizing  pulse,  and 
urged  immediate  commercialization 
of  television.  He  also  recommended 
amendment  of  proposed  Rule  4.261 
to  reduce  the  minimum  service  to 
three  hours  per  day  or  15  hours  per 
week,  to  be  carried  between  2  and 
11  p.m.,  and  to  allow  separate  oper- 

ation of  the  aural  transmitter  to 
provide  high-fidelity  broadcast  serv 
ice  outside  the  regular  hours  of 
visual  broadcast  operation. 

NBC  Seeks  Minimum 

Opening  NBC's  case.  Chief  Coun- 
sel Hennessey  said  RCA-NBC  pro- 

posed no  changes  in  the  proposed 
standards  and  did  not  anticipate 
offering  technical  testimony. 

Mr.  Morton  made  his  plea  for  a 
reduction  in  minimum  program 
schedules  from  30  hours  to  10 
hours  a  week  on  the  ground  that 
the  longer  requirement  would  im 
pose  a  serious  burden  on  many  tele- 
casters  at  the  outset.  Factors  which 
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contribute  to  making  a  30-liour 
^schedule  difficult,  he  said,  are  pro- 
[gram  availability,  facilities,  per- 

sonnel and  economics.  He  then  re- 
counted to  the  Commission  NBC's 

experience  gained  from  operation 
during  the  last  two  years  on  a  regu- 

lar schedule  of  from  10  to  15  hours 
weekly. 
An  adequate  supply  of  program 

material  is  not  available  in  many 
^cities  where  television  service  would 
^be  important  and  useful,  he  said, 
and  this  would  make  these  com- 

munities dependent  upon  such  prin- 

'cipal  sources  of  program  material 
J.  .'as  Washington,  New  York,  Chicago and  Hollywood  for  the  backbone  of 

Itheir  program  service.  He  pointed 
.out  it  would  be  extremely  difficult 
ffor  telecasters  in  Trenton  or  New- 
Haven  to  find  30  hours  of  program 
smaterial  sufficiently  informative, 
interesting  and  entertaining  to  meet 
Ithe  minimum  program  schedule  pro- 

posed by  the  regulations. 
^  To  provide  a  program  schedule 
'of  30  hours  weekly,  properly  bal- 

anced by  the  studio  production,  out- 
.side  pickups  of  news  and  motion 
picture  film,  Mr.  Morton  said  that 
a  minimum  of  three  studios  would 
be  required,  aside  from  rehearsing 

;  space.  Experience  has  indicated  that 
5  from  40  to  80  hours  of  rehearsal 

)flare  required  for  the  preparation  of 
a  one-hour  dramatic  production,  the 

-  last  two  or  three  days  of  which 
should  be  rehearsal  in  the  studio 
itself,  with  lights,  cameras,  scenery 
and  properties. 

Cost  of  Studios 

A  30  X  50  foot  studio  equipped 
for  three  cameras,  with  auxiliary 
gear  and  light  equipment  would  in- 

volve an  expenditure  of  $120,000, 
he  said.  For  outside  pickups,  at 
least  two  sets  of  mobile  equipment, 
preferably  of  three  cameras  each, 
would  be  necessary  at  a  cost  of 
about  $40,000  for  each  mobile  unit. 
For  transmission  of  film,  at  least 
two  projectors  for  35  mm.  film  and 
two  for  16  mm.  would  be  needed,  the 
larger  costing  $10,000  each  and  the 
16  mm.  $2,000  each. 
For  the  NBC  10  to  15-hour-a- 

week  schedule,  a  staff  of  61  engi- 
neers, 27  program  people  and  an 

administrative  staff  of  six,  or  a  to- 
tal of  94  was  required.  The  British 

Broadcasting  Co.  had  a  staff  of 
about  400  engaged  in  television  ac- 

tivity when  conducting  their  21- 
hour-a-week  schedule. 

Experience  gleaned  by  RCA-NBC 
indicates  that  regular  operation  re- 

quired an  average  hourly  program 
cost  of  $971.50. 

Twice  during  1939  and  1940  NBC 

Advertising  Circles  Closely  Observe 

Experimental  Sponsorship  of  Movies 
REACTION  in  advertising  circles 
was  one  of  suspended  judgment  to 
the  idea  behind  the  newly-formed 
National  Documentary  Theatre  Co., 
New  York,  to  organize  a  network  of 
motion  picture  houses  throughout 
the  country  devoted  exclusively  to 
the  exhibition  of  commercially  spon- 

sored films. 

The  corporation  under  the  direc- 
tion of  Harold  McCracken,  presi- 
dent and  producer  of  commercial 

films,  has  taken  over  New  York's Belmont  Theatre  as  the  first  unit 
of  the  network  and  will  start  oper- 

ation there  about  April  12. 

Agencies  Watching 

Under  the  present  plan,  an  80- 
minute  program  of  commercial  one 
and  two-reelers  will  be  repeated 
six  times  daily  from  10:30  a.m.  to 
6:30  p.m.  The  products  advertised 
will  be  noncompetitive  and  the  pro- 

gram will  run  for  eight  weeks. 
Sponsors  will  distribute  tickets  to 
the  theatre. 

The  theatre  accomodates  542  per- 
sons or  a  total  of  more  than  180,- 

000  for  the  eight-week  exhibition. 
Cost  to  the  sponsor  will  amount  to 
one  cent  per  reel  per  person,  or 
about  $3,600  for  the  eight-week 
series.  In  the  evening  after  7  docu- 

mentary films  will  be  shovm  at  an 
admission  price  of  25c. 
Agency  officials,  while  not  un- 

receptive  to  the  general  idea,  were 
watching  the  experiment  with  inter- 

est. One  official  stated  that  while  he 

polled  its  audience  to  ascertain  on 
which  days  of  the  week  they  pre- 

ferred service.  In  the  fall  of  1939 
Wednesday  through  Friday  was  se- 

lected. In  the  spring  of  1940,  how- 
ever, with  the  advent  of  the  out- 

door season,  the  audience  preferred 
Monday  through  Friday.  The  sched- 

ule was  shifted  accordingly. 
The  session  wound  up  after  Dr. 

Jolliffe  had  made  his  statement  on 
the  position  of  RCA  and  after  he 
had  been  subjected  to  rigid  cross- 
examination  from  the  bench  and  by 
Assistant  General  Counsel  Rauh. 

JOHNNIE  O'HARA 

ST.LOUIS'ACE SPORTSCASTER 

Exclusive  Affiliate   in  St,  Louis 
MUTUAL   BROADCASTING  SYSTEM 

felt  a  medium  for  the  distribution 
of  commercial  films  had  long  been 
needed,  in  his  opinion,  commercial 
television  would  eventually  evolve 
itself  into  the  greatest  medium  for 
commercial  films.  An  executive  at 
a  large  agency  which  maintains  a 
motion  picture  department  stated 
that  "I  think  the  idea  is  basically 
sound,  but  I  feel  that  the  audience 
will  not  be  selective  enough  for  the 
cost  involved.  However,  I  believe 
that  the  experiment  should  be  care- 

fully watched  by  those  of  us  who 
have  been  interested  in  the  problem 
of  distribution  of  commercially 

sponsored  films." Many  ideas  involving  radio  have 
been  suggested  in  connection  with 
the  plan.  Among  these  have  been 
the  filming  of  broadcasts  for  dis- 

tribution by  the  sponsor  through 
the  movie  network,  and  the  exhibi- 

tion of  television  shows  at  the 
theaters.  Immediate  expansion  to 
other  cities  is  planned  if  the  New 
York  experiment  proves  successful. 

WHISKERS,  both  good  and  fuzzy, 
drape  from  jowls  of  the  staff  at 
KWBG,  Hutchinson,  Kan.,  in  an- 

ticipation of  the  city's  70th  an- niversary celebration  April  24-26. 
Spinach  sprouters  are  (standing, 
1  to  r),  Thornton  Synder,  program 
director;  Vern  Minor,  commercial 
manager;  Earl  Chamberlain,  engi- 

neer; Henry  Delp,  auditor.  Lower 
row.  Mack  Cockley,  engineer;  El- 

ton Pieplow,  continuity;  Darwin 
De  Yoe,  announcer  and  singer. 

WCFL,  Chicago,  has  increased  its 
broadcasting  schedule  by  continuing  on 
the  air  an  hour  later,  signing  off  at  1 
a.m.  Twenty-four  hours  after  an  an- nouncement had  been  made  that  the  12 
to  1  period  was  for  sale.  Cook  County 
Auto  Distributors,  Chicago  (used 
cars),  signed  a  52-week  contract,  and 
on  March  24  started  a  six-nightly  one- 
hour  recorded  program  entitled  The 
1,000  Club,  conducted  by  Guy  Wallace. 

British  Seeks  Weapons 
AMERICAN  Committee  for  Defense 
of  British  Homes  is  mailing  letters 
to  station  managers  throughout  the 
country,  asking  for  extra  stop-watches to  be  sent  to  England  for  use  by 
civilian  roof  spotters  to  time  the 
approach  of  enemy  raiders.  Committee, 
with  headquarters  at  10  Warren  St., 
New  York,  has  been  shipping  firearms 
of  all  types,  binoculars,  steel  helmets 
and  similar  equipment  to  England 
since  last  September. 
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'\VS(JX,  liiriningham,  dedicated  its new  studios  in  tlie  Dixie  Carlton  Ho- 
tel March  IG  with  a  special  three-quar- 

ter hour  dedicatory  program.  High- 
spot  was  the  transcribed  messages 
from  Niles  Trammel!,  Reginald 
Thomas,  Keith  Kiggins,  William 
Hodges  and  Sidney  Strotz.  all  of  NBC, 
and  Fred  Weber  and  J.  L.  Grimes  of 
MBS.  WSGN  is  feeding  to  MBS  the 
weekly  quarter-hour  commentary.  This 
Vi'eek  and  Next,  by  McClellan  Van der  Veer. 

EXPANDED  field  sales  activity  for 
WLW,  Cincinnati,  was  indicated  by 
Robert  E.  Dunville,  general  sales  man- 

ager, when  he  announced  creation  of 
two  definite  sales  territories.  Bill 
Robinson,  for  the  past  year  engaged  in 
general  field  work,  will  cover  the  area 
east  to  Pittsburgh  and  north  to  De- 

troit. Harry  Mason  Smith,  who  be- came sales  manager  March  15,  will 
cover  the  southern  territory  and  cities 
west  of  Cincinnati. 

CKTB,  St.  Catherines,  Ont.,  has  been 
given  permission  to  increase  to  1,000 
watts  April  15,  in  moving  to  1550  kc. 
from  1230  kc.  A  directional  antenna 
is  being  installed  and  an  RCA  trans- mitter has  been  ordered. 

NEW  5  kw.  auxiliary  generator  is  be- 
ing installed  at  KOA,  Denver,  to  in- 

sure uninterrupted  network  traffic 
through  Denver,  both  to  and  from  the 
West  Coast,  regardless  of  any  local  in- terruptions in  power  service. 

A  NEW  SERIES  of  programs.  Par- 
ents Forum,  is  conducted  by  Ruth 

Elson  Clark,  director  of  woman's  ac- tivities, WSDN,  St.  Petersburg.  This 
twice-weekly  program  on  child  psy- 

chology is  sponsored  by  Town  Talk 
Bakers.  Parents  Forum  has  the  en- 

dorsement of  county  superintendent  of 
schools  and  civic  leaders. 

The  HOT-SPOT  on 

San  Francisco  Bay  Area 

Dials 

Between  NBC's 

Red  and  Blue  Networks 

KQW-740
 

KC 

San  Jose,  California 

SanFranciscoStudios,1470PineSt 

Represented  by  Reynolds-Fitzgerald,  Inc. 
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MODERNISTIC  FRONT  OF  the  new  home  of  CHNS,  Halifax,  Nova 
Scotia,  recently  completed,  houses  studios,  transmitter  and  its  shortwave 
CHNX.    It  is  called  Broadcasting  House,  like  the  home  of  the  BBC. 

CLAIMED  to  be  the  first  fully  ac- 
credited colli't;e  of  liberal  arts  in  west- 

ern states  to  offer  its  speech  depart- ment students  a  full  course  of  major 
study  in  broadcasting  is  the  College  of 
the  Pacific,  Stockton,  Cal.  More  than 
50  students  have  enrolled  for  radio 
courses  during  the  first  year  of  the 
ne-w  course,  which  is  under  the  super- 

vision of  John  0.  Crabbe,  director  of radio. 

RACING  RESULTS  have  returned 
to  the  Philadelphia  airlanes  for  the 
first  time  in  many  years.  Sponsored  by 
the  Philadelphia  Daily  News,  WDAS 
on  March  24  resumed  airing  horse  race 
results  daily  at  5 :55  p.m.  for  five 
minutes.  There  is  no  handicapping  on 
the  program  nor  any  turf  news,  mere- 

ly the  reading  of  the  day's  results from  the  various  tracks  throughout  the country. 

HEAVY  schedules  of  sports  are  crowd- 
ing the  calendar  of  WTSP,  St.  Peters- 

bui-g.  Colman  Willson,  veteran  an- 
nouncer, is  handling  daily  play-by- 

plays of  the  New  York  Yankees  and 
St.  Louis  Cardinals,  who  are  training 
in  the  city.  On  March  8  Wilson  origi- 

nated for  MBS  a  description  of  the 
Southland  Sweepstakes  power-boat  re- 

gatta. A  SIXTY-MINUTE  variety  revue, 
presented  entirely  by  the  blind,  was 
featured  on  the  Sunday  Hour  of  Op- 

portunity amateur  program  on  WOFL, 
Chicago,  March  16. 

WBBM,  Chicago,  is  currently  releas- 
ing special  morning  weather  reports 

covering  flying  conditions,  at  the  re- 
quest of  students  and  members  of  the 

Civil  Aeronautics  courses  at  North- 
western U.  The  reports  include  visibil- 

ity figures,  ceiling,  wind  direction  and 
velocity,  etc.,  and  a  forecast  for  the 
day  on  each  of  these  important  points. 

WTM.J,  Milwaukee,  is  shifting  the  lo- 
cale of  the  transcribed  Life  in  the 

Army  series  from  Camp  Beauregard, 
La.,  to  Camp  Grant,  111.  Programs  con- 

sist of  interviews  witi)  Wisconsin 
draftees  handled  by  Bob  Heiss. 

WIBG,  GLBNSIDE,  Pa.,  has  opened 
a  campaign  to  obtain  reading  matter 
for  Army  camps  in  Pennsylvania.  An- 

nouncements suggest  that  old  books, 
magazines  and  other  reading  ma- 

terial be  sent  to  an  American  Legion 
Post.  The  Legion  takes  care  of  dis- 

tribution to  Army  stations. 

WIBA,  Madison,  Wis.,  will  dedicate 
its  new  studios  in  the  Tenney  Bldg. 
March  26.  Highlight  will  be  several  in- 

augural programs  including  a  histori- 
cal presentation  of  the  progress  of 

WIBA  since  its  inception  in  1925. 

BETTER  LIVING  is  the  aim  of  Our 
Health,  weekly  five-minute  series,  re- 

cently inaugurated  on  WBAB,  Atlan- 
tic City,  under  the  auspices  of  the 

Atlantic  County  Visiting  Nurses  Assn. 
Program,  features  talks  by  prominent 
members  of  the  society. 

WCAM,  Camden,  N.  J.,  has  arranged 
for  a  series  of  four  Friday  evening 
broadcasts,  started  March  21,  on  be- 

half of  the  Greek  War  Relief  Commit- 
tee. Designed  to  raise  additional  funds,: 

they  are  arranged  by  Christopher, 
Stephano,  Philadelphia  manufacturer 
of  Marvel  Cigarettes  and  a  director' 
of  the  Greek  War  Relief  Committee' 
in  that  city.  The  broadcasts  are  fash- ioned similar  to  the  Greek  War  Relief: 
programs  recently  heard  on  the  net- works, with  all  professional  talent  in 
the  territory  contributing  their  serv- ices. The  first  two  shows  are  handled 
by  Mort  Lawrence,  who  directs  the; 
all-night  Dawn  Patrol  recorded  show, 
for  Pep  Boys  on  WIP,  Philadelphia.' 
KSFO,  San  Francisco,  in  cooperation' with  the  San  Francisco  Chamber  of 
Commerce,  is  presenting  Blen  of  De-i 
fense,  weekly  series  of  transcriptions|  iij" originating  in  different  plants  where 
defense  orders  are  being  filled.  Pro- 

gram features  interviews  with  work- men concerning  the  progress  and  scope 
of  their  part  in  the  national  picture 
with  descriptions  of  the  work  being! 
done.  The  series  was  arranged  by  Rob 
ert  W.  Dumm,  KSFO  director  of  spe 
cial  events,  and  produced  by  Tro Harper. 

AUGMENTING  its   sports  staff, 
WMCA,  New  York,  has  signed  Jimmy 

Powers,  sports  editor  of  the  New  York' Daily  News  for  a  series  of  daily  quar-_^ 
ter-hour  sports  commentaries.  The  sus-|  " 
taining  series,  called  Powerhouse  of.  *' 
the  Air,  started  March  17  and  will  be'  * patterned  after  Mr.  Powers  daily  news 
paper  column.  Station  also  signed  Les 
Bromberg,  boxing  writer  of  the  New 
York    World-Telegram,    for   a  twice 
weekly  quarter-hour  sports  program 
titled   Sportscope   which   started  on Feb.  27. 

i, 

EUROPEAN  refugee  children  in  this 
country  are  offering  their  suggestions 
for  the  kind  of  world  they  hope  to  live 
in  after  the  war  in  "Rainbow  'Cross 
the  Sea",  a  quarter-hour  weekly  fea- 

ture of  Bob  Emery's  Rainhow  House 
Children  Hour  on  MBS.  Children  of  ||' 
all  nations  are  asked  to  participate  in 
the  "forum"  as  well  as  to  tell  their  re- 

actions to  their  new  environment  and 
broadcast  messages  to  their  parents overseas  via  shortwave. 

FIRST  step  in  a  change  of  program 
policy  at  WMCA,  New  York,  will  get 
under  Avay  March  24  with  the  start  of 
nine  new  musical  programs  compris 
ing  more  than  seven  hours  weekly.  Re 
vision  of  the  program  schedule  is 
line  with  the  plans  of  Edward  J 
Noble,  who  took  over  ownership  of  th 
station  in  January,  to  employ  mor^ 
live  talent  as  well  as  to  emphasize 
public  service  programs  [Broadcast- 

ing, Jan.  20].  The  new  programs,  cov 
ering  popular,  novelty  and  serioui 
music,  will  be  under  the  direction  o: 
Joe  Rines,  WMCA's  new  musical  di rector. 

ttii 
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Broadcasters  in  Canada 

Seek  Upward  Revisions 

[n  Power  Under  Treaty 
CANADIAN  broadcasters  were  to 
present  their  case  for  upward  re- 
sdsions  to  the  limits  allowed  for 
their  classification  and  frequency 
under  the  Havana  Treaty,  at  a 
'March  24  meeting  of  the  board  of 
governors  of  the  Canadian  Broad- 

casting Corp.  at  Ottawa.  Under 
present  CBC  policy  a  limit  of  1,000 
watts  has  been  placed  on  all  pri- 

vately-owned stations  not  in  excess 
of  that  power  when  the  CBC  took 
over  in  November,  1936.  Only  CBC 

J  stations  have  been  given  power  in- 
j'creases  above  that  limit. 

r;';    It  is  understood  that  officials  of ;  the  Radio  Branch,  Department  of 
:  Transport,  are  in  agreement  with 

.ji.private  broadcasters  that  Canada 
should  occupy  its  frequencies  under 

„|  the  Havana  Treaty  with  maximum 
o  f  power  allotted.  However,  the  CBC 
I,  board  has  power  to  set  policy  for 
'  broadcasting   stations  in  Canada, 
'  and  since  its  inception  has  consis- 
J  tently  stuck  to  its  limitation  pol- 
' '  icy.  Many  Canadian  stations  de- sire upward  power  revision  to  5,000 

or  50,000  watts. 

j  Representing  broadcasters  at  the 
meeting  will  be  Glen  Bannerman, 
president-general  manager,  Canad- 

ian Assn.  of  Broadcasters;  Joseph 
Sedgwick,  CAB  counsel;  Prof.  Pat 
Bailey,  of  Toronto,  retained  by  the 
CAB  as  observer  during  the  tech- 

nical sessions  of  the  Havana  Treaty 
at  Washington  last  January.  A  de- 

tailed technical  brief  has  been  sup- 
'  plied  to  the  CAB  representatives 
by  George  Chandler,  CJOR,  Van- 

couver, chairman  of  the  CAB  tech- 
nical committee. 

Bull  Sessions  in  Chicago 
PROBLEMS  which  face  radio  men 
and  educators  in  broadcasting  educa- 

tional and  public  service  programs 
will  be  discussed  in  a  series  of  month- 

ly bull-session  luncheons  to  be  held  in 
Chicago  beginning  April  10.  Charter 
members  of  the  group,  who  have  an- 

nounced that  there  will  be  no  ofBcers, 
no  bylaws  and  do  dues  are  .Judith 
Waller,  NBC ;  Lavinia  Schwartz, 
WBBM-CBS;  Harriet  Hester,  WLS  ; 
Al  Hollender,  WJJD-WIND ;  Arnold 
Hartley,  WGBS  ;  Miles  Reed,  WCFL; 
Doris,  Keene,  WHIP;  Stanley  Mac- 
Intosii,  Audio-Visual  Education, 
Evanston  Public  Schools  ;  David  Hef- 
ferman,  assistant  superintendent  of 
Cook  County  schools ;  Harold  W. 
Kent,  director  of  the  Chicago  Radio 
Council. 
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Allocation  Shifts 
{Continued  from  page  10) 

the  assignments  not  be  used  within 
that  time,  they  automatically  would 
become  available  to  other  signatory 
nations. 

The  new  log  reveals  there  will  be 
no  stations  at  this  time  on  550, 
560,  590,  1060,  1460,  1550  and  1600 
kc.  Each  of  these  frequencies  was 
to  have  had  one  station. 

Some  Complications 
The  station  on  1060  kc,  deleted 

on  the  new  log,  was  XEST,  which 
was  to  have  been  assigned  to  Mex- 

ico City  with  50,000  watts  as  a 
Class  B  outlet  with  a  directional 
antenna.  On  1550,  a  station  was 
slated  for  Mexico  City  with  20,000 
watts  as  a  I-B,  and  on  1600  kc. 
there  was  to  have  been  assigned 
XEAB,  Villa  Acuna,  with  5,000 
watts. 

On  1190  kc,  there  was  to  have 
been  a  50,000-watt  station  located 
in  Sonora,  Son.  Instead,  the  revised 
log  shows  XELO,  Tijuana,  B.  C, 
with  10,000  watts  operating  power 
and  with  50,000  watts  authorized 
power.  This  may  present  a  com- 

plication, since  the  agreement 
reached  here  was  that  the  station 
in  Sonora  would  use  a  directional 
antenna  to  protect  the  service  of 
KEX,  Portland,  as  a  I-B  station. 

It  was  thought  the  Mexican  dele- 
gation, in  reciting  its  demands  for 

stations,  had  padded  its  list  con- 
siderably to  take  care  of  future 

development.  By  virtue  of  the  five- 
year  provision  in  the  Treaty,  dur- 

ing which  assigned  but  unused  fa- 
cilities cannot  be  used  by  other  na- 
tions, it  is  expected  that  the 

Mexican  Government  proposes  to 
use  these  available  assignments  for 
further  bargaining  purposes. 

The  revised  Mexican  list  carried 
the  notice  that  it  covered  assign- 

ments which  would  become  effective 
at  midnight  on  March  29.  Of  the 
aggregate  number  of  stations 
listed,  six  carry  the  notations  that 
they  would  not  operate  by  virtue 
of  temporary  suspension  of  their 
authorizations.  Three  of  the  sta- 

tions listed  have  been  licensed  only 
this  year,  while  another  26  were 
authorized  during  1940.  Of  the 
total  number  of  stations,  five  were 
listed  as  cultural  or  ofliicial  outlets. 

Craven  Predicts 

Commissioner  Craven,  in  an  an- 
nouncement in  connection  with  the 

reallocation,  predicted  that  after 
March  29  there  would  be  less 

"squeals  and  growls"  coming  from 
radio  loudspeakers.  Much  of  the 
present  interference,  he  pointed 
out,  is  caused  by  stations  located 
in  North  American  countries  with 
which  this  country  heretofore  has 
had  no  agreement  relating  to 
broadcasting.  The  reallocation  is 
designed  to  minimize  that  part  of 
this  troublesome  interference  factor 
in  broadcast  reception  caused  by 
stations  in  other  countries,  he  said. 

The  Treaty,  negotiated  in  Ha- 
vana on  Dec.  13,  1937,  established 

plans  by  which  all  stations  in 
North  America  would  use  chan- 

nels with  the  minimum  of  objection- 

able interference,  he  said.  It  also 
sets  forth  standards  on  the  best 
radio  engineering  practice  which 
all  agree  to  adopt  for  their  own 
stations.  As  time  goes  on,  Comdr. 
Craven  pointed  out,  it  is  expected 
that  the  technical  aspects  of  broad- 
e  a  s  t  service  throughout  North 
America,  and  particularly  in  the 
United  States,  will  be  vastly  im- 

proved. "Order  will  be  established  out  of 
chaos",  he  said.  "This  is  an  achieve- ment well  worth  the  inconvenience 
of  shifting  our  listening  habits  a 

few  kilocycles". Comdr.  Craven,  who  headed  the 
American  delegation  to  the  Havana 
conference  and  was  regarded  as  its 
moving  spirit,  said  it  should  be 

understood  that  all  of  the  improve- 
ments cannot  be  accomplished  on 

the  changeover  date. 
"This  is  the  first  engineering 

step  of  many  which  are  designed 
to  improve  radio  service  in  North 
America",  he  said.  "However,  radio 
moving  day  is  the  only  step  now 
contemplated  which  requires  the 
direct  cooperation  of  the  public. 
This  initial  step  lays  the  founda- 

tion not  only  for  an  immediate  im- 
provement, but  also  for  the  future 

benefits  made  possible  by  modern 

radio  engineering  development". 

WOR,  New  York,  on  March  17  re- 
ceived a  new  telephone  number :  Penn- 

sylvania 6-8600.  MBS  New  York  num- 
ber is  Pennsylvania  6-9600. 
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WTCN 

ST.  PAUL MINNEAPOLIS 

an 

The  news  program  that  Is  different  .  .  .  tells  about 
events  of  the  future  instead  of  those  of  the  past 
and  present. 

The  program  that  doesn't  require  audience  devel- opment ...  it  already  has  a  tremendous  volume of  listeners. 

Broadcasts  every  Sunday  at  5:15  P.  M.  . 
ideal  time  for  listeners  and  sponsor. 

It's  a  "crystal  ball"  of  politics,  war,  sports  and 
Other  subjects  of  vital  interest  to  everyone. 

Listeners  know  it  for  its  accuracy.  Your  sales  mes- 
sages will  receive  the  same  rapt  attention  as  do  its forecasts. 

WTCN  Is  Owned  and  Operated  by  the  St.  Paul  Dispatch- 
Pioneer  Press  ond  Minneapolis  Tribune  and  Times-Tribune 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

■MARCH  15  TO  MARCH  21,  INCLUSIVE- 

Decisions  .  .  . 
MARCH  18 

KFOR,  Lincoln,  Neb.  Granted  CP  au- 
thorize CP  provided  for  in  expired  permit 

as  modified  for  changes  in  equipment,  an- tenna, increase  to  250  w  N  &  D  on  1210 
kc,  change  transmitter  location. 
SET  FOR  HEARING — WDAS,  Philadel- phia, application  increase  to  1  kw  6  kw  D 

1260  kc  under  treaty,  directional  N,  to  be 
heard  with  Trenton  applications;  KDRO, 
Sedalia,  Mo.,  application  CP  change  to  800 
kc  1  kw  D. 

MARCH  19 
WPAY,  Portsmouth,  O. — Granted  modifi- 

cation CP  increase  to  250  w  for  change  to 
1400  kc  under  treaty. 
NEW,  Natchez  Broadcasting  Co.,  Nat- 

chez, Miss. — Granted  CP  1490  kc  250  w vinl. 
KRKO,  Everett,  Wash.— CP  1370  kc  100- 

250  w,  issued  to  Lee  E.  Mudgett,  cancelled 
and  new  permit  issued  to  present  licensee, 
Everett  Broadcasting  Co. 
SET  FOR  HEARING — NEW,  James  F. 

Hopkins  Inc.,  Detroit,  application  FM  sta- 
tion 46.5  mc;  NEW,  Natchez,  Miss.,  appli- 

cation CP  1370  kc  250  w  unl. 
KFBC,  Cheyenne,  Wyo. — Adopted  order 

setting  aside  action  of  3-11-41,  granting 
change  to  1210  kc  250  w  unl.,  and  granted 
1240  kc  effective  3-29-41. 

MARCH  20 
WABC,  New  York — Granted  modification 

CP  new  antenna  etc.,  change  to  880  kc 
under  treaty. 
KBIZ,  Ottumwa,  la. — Granted  modifica- tion CP  new  station  to  1240  kc  under 

treaty. 
WALB,  Albany,  Cal. — Granted  modifica- tion CP  new  station  to  1590  kc  under 

treaty. 
WBIR,  Knoxville — Granted  modification 

CP  new  station  to  1240  kc  under  treaty. 
WISH,  Indianapolis — Granted  modifica- tion CP  new  station  to  1310  kc  under 

treaty. 
KFH,  Wichita,  Kan. — Granted  modifica- 

tion CP  for  shift  to  1330  kc  under  treaty. 
KPOW,  PoweU,  Wyo.— Granted  modifica- 

tion CP  new  station  to  1250  kc  under 
treaty. 
WSPA,  Spartanburg,  S.  C. — Granted  mod- 

ification CP  increase  power  etc.  to  950  kc 
under  treaty. 
WQBC,  Vicksburg.  Miss. — Granted  license 

for  CP  change  equipment  etc. 
NEW,  Chilton  Radio  Corp.,  Dallas — Ap- 

plication CP  1370  kc  100  w  unl.  dismissed. 
NEW,  V.  O.  Stamps,  Dallas — Application CP  1370  kc  100  w  unl.  dismissed. 
NEW,  God's  Bible  School  &  College, Cincinnati — Proposed  decision  denying  ap- plication CP  11710  and  21610  kc  60  kw. 

MARCH  21 

WMBQ,  etc.,  Brooklyn — Oral  argument in  Brooklyn  cases  set  for  43-41. 
WITH,  Baltimore — Granted  license  new 

station  1230  kc  under  treaty  250  w  unl. 
KDTH,  Dubuque,  la. — Granted  madifica- 

tion  CP  to  1370  kc  under  treaty. 
WCED,  DuBois,  Pa. — Granted  license 

new  station  1230  kc  under  treaty  250  w  unl. 
WATN,  Watertown,  N.  Y.— Granted  li- 

cense new  station  1240  kc  under  treaty 250  w  unl. 
WNEW,  New  York— Granted  modifica- 

tion CP  to  5  kw  N  &  D  change  to  1280 
kc  under  treaty. 

MARCH  27 
NEW,  Worcester  Broadeasting  Inc., 

Worcester,  Mass. — Granted  motion  to  dis- 
miss without  prejudice  application  for 

CP;  hearing  set  for  3-27-41  cancelled. 

Applications  .  .  • MARCH  19 
WFCI,  Pawtucket,  R.  I.— Modification 

CP  as  modified  for  new  station  asking  1420 
kc  directional  under  treaty. 
WNBC,  New  BriUin,  Conn.— Modification 

CP  as  modified  new  transmitter,  increase 
D  power  asking  change  to  1410  kc  direc- 

tional under  treaty. 
NEW,  E.  Anthony  &  Sons,  New  Bedford, 

Mass. — CP  45.7  mc  203,000  population  1,037 
square  miles,  amended  to  350,250  kc  1,787 sq.  miles,  change  transmitter. 
W3XPY.  Wbippany,  N.  J.— Modification license  to  43.5  and  49.1  mc 
WGEO,  Schenectady — CP  new  trans- mitter. 
WDAS,  Philadelphia— CP  new  transmit- 

ter directional,  change  to  1260  kc  under 
treaty,  increase  to  1  kw  6  kw  D,  amended 
to  omit  request  for  directional  antenna  D. 

WHIZ.    Zanesville,    O. — Modification  li- cense to   Southeastern   Ohio  Broadcasters Inc. 
WPEN,  Philadelphia — Modification  CP  as modified  for  new  transmitter,  increase 

power,  asking  950  kc  under  treaty,  change antenna. 
WTEL,  Philadelphia — CP  asking  1340  kc under  treaty,  increase  power  etc.,  asking 

change  in  antenna  and  910  kc  under  treaty. 
WHAT,  Philadelpha — CP  new  transmit- ter, directional,  change  to  1130  kc  5  kw  unl. 
KTSM,  El  Paso — Modification  license  to 

500  w  1  kw  D,  amended  to  1380  kc  under treaty. 
WJBO,  Baton  Rouge,  La. — ^Modification CP  as  modified  increase  power  etc.,  asking 

1150  kc  under  treaty. 
KWFT,  Wichita  Falls,  Tex.— Modification license  to  5  kw  N  &  D. 
WQAM,  Miami,  Fla. — CP  increase  to  6 kw,  amended  to  1  kw  D. 
NEW,  Greensboro  Broadcasting  Co., 

Greensboro,  N.  C. — CP  1250  kc  250  w  D, 
amended  to  980  kc  under  treaty  1  kw, 
change  antenna,  transmitter. 
NEW,  Lexington  Broadcasting  Co.,  Lex- 

ington, N.  C— CP  1370  kc  250  w  unl.  IV. 
WSBT,  South  Bend,  Ind.— Modification 

CP  as  modified  new  transmitter,  change 
hours,  960  kc  under  treaty. 
WKRO,  Cairo,  111.— Modification  CP  new 

station,  for  1490  kc  under  treaty. 
KENO,  Las  Vegas,  Nev. — Voluntary  as- 

signment license  to  Nevada  Broadcasting 
Co. KDON.  Monterey.  Cal. — CP  new  trans- 

mitter, directional  N  &  D,  increase  to  5  kw 
N  &  D  1470  kc  under  treaty. 

Tentative  Calendar  .  .  . 
MARCH  24 

WARM,  Scranton,  Pa. — License  for  CP 1370  kc  250  w  unl. 
MARCH  28 

KGNO,  Dodge  City,  Kan.— Modification license  to  1340  kc  500  w  1  kw  D  unl. 
NEW,  J.  C.  Kaynor,  Ellensburg,  Wash.— CP  1310  kc  250  w  unl. 

APRIL  14 
WTMC,  Ocala,  Fla. — License  revocations (to  be  heard  in  Ocala). 

APRIL  17 
WDLP,  Panama  City,  Fla. — License  revo- 

cation (to  be  heard  in  Panama  City). 
APRIL  28 

WRDO,  Augusta,  Me. — License  renewal. 
JUNE  30 

NEW,  KNOE  Inc.,  Monroe,  La.— CP 1420  kc  250  w  unl. 

Fire  Silence 

KNOWING  well  the  tendency 
of  listeners  to  rush  to  scenes 
of  reported  fires  thereby  im- 

peding traffic  in  the  fire  area 

and  hampering  the  firemen's work,  KSTP  has  agreed  with 
the  Minneapolis  and  St.  Paul 
fire  departments  to  withhold 
from  its  newscasts  any  im- 

mediate mention  of  local  con- 
flagrations. In  return  the  fire 

departments  cooperate  with 
the  KSTP  newsroom  by  noti- 

fying them  of  all  special 
alarm  fires.  KSTP  then  has 
its  mobile  unit  on  the  scene 
for  recordings  of  the  blaze,  to 
be  rebroadcast  when  the  fire 
is  under  control. 

Contract  for  Laboratory 

At  Princeton  Is  Awarded 

CONTRACT  for  designing  and 
building  the  new  RCA  Laboratories 
at  Princeton,  N.  J.  [Broadcasting, 
March  10],  has  been  awarded  to 
the  H.  K.  Ferguson  Co.,  New  York 
and  Cleveland,  according  to  Otto  S. 
Schairer,  vice-president  of  RCA Laboratories. 

Stating  that  the  building,  which 
will  be  the  largest  radio  research 
laboratories  in  the  world,  is  ex- 

pected to  be  completed  before  the 
end  of  the  year,  Mr.  Schairer  ex- 

plained that  "we  have  in  mind  a 
dignified  structure  which  we  hope 
will  be  a  credit  to  the  community 
and  in  harmony  with  other  build- 

ings in  the  Princeton  vicinity. 
There  will  be  an  auditorium  for 

lectures  and  demonstrations.  Pres- 
ent technical  and  patent  libraries 

will   be    combined   and  enlarged. 

23C  O.K.  for  FM 

says  Chief  Engineer 

Here  is  the  Speech  Input  Equipment 
that  will  enable  you  to  meet  the 
quality  standards  of  FM.  It  provides 
uniform  frequency  response  from  50 
to  15,000  cycles  — total  gain  of  96 
db.  Factory-wired  and  tested — simple 
and  economical  to  install,  operate  and 
maintain.  Ask  Graybar  for  details. 

2ZC 

Eqviip 

Western  Electric 

wil 

Standard  Musical  Pitch  | 

Of  Bureau  of  Standards 

Back  on  Normal  Basis 
THE  STANDARD  frequency  radio 
service  of  the  National  Bureau  of 
Standards,  near  Washington,  which 
has  been  conducted  on  a  reduced 
basis  since  last  November  when 

fire  destroyed  the  Bureau's  broad- casting station  WWV,  has  been 
extended  by  the  resumption  of  the 
standard  musical  pitch  and  of  sec- 

onds intervals.  Barring  unforeseen 
developments  due  to  the  current 
use  of  temporary  equipment,  it  is 
pointed  out,  the  service  will  hence- forth be  on  the  air  continuously 
day  and  night.  The  radio  frequency 
is,  as  formerly,  5,000  kilocycles  per 
second. 

The  standard  musical  pitch  car- 
ried by  the  broadcast  is  the  fre- 

quency 440  cycles  per  second,  cor- 
responding to  A  above  middle  C. 

In  addition  there  is  a  pulse  every 
second,  heard  as  a  faint  tick,  when 
listening  to  the  440  cycles.  The 
pulse  lasts  0.005  second,  and  pro- 

vides an  accurate  time  interval  for 

purposes  of  physical  measure- 
ments. The  440-cycle  tone  is  inter- 
rupted every  five  minutes  for  one 

minute  in  order  to  give  the  station 
announcement  and  to  provide  an 
interval  for  the  checking  of  radio 
measurements  based  on  the  stand 
ard  radio  frequency.  The  announce 
ment  is  the  station  call  letters! 
(WWV)  in  telegraphic  code  (dots and  dashes). 

The  beginnings  of  the  announce 
ment  periods  are  so  synchronized 
with  the  basic  time  service  of  the 
U.  S.  Naval  Observatory  that  theyj 
mark  accurately  the  hour  and  the 
successive  5-minute  periods;  this 
adjustment  does  not  have  the  ex- 

treme accuracy  of  the  time  inter- 
vals, but  is  within  a  small  fraction 

of  a  second. 

lift 

Movie  Engineers  to  Meet 
HIGHLIGHT  of  the  1941  spring  con 
vention  of  the  Society  of  Motion  Pic- 

ture Engineers,  to  be  held  May  5-8  at the  Sagamore  Hotel,  Rochester,  N.  Y., 
will  be  an  all-day  joint  session  with; 
the  Acoustical  Society  of  America. 
Sessions  that  day,  May  7,  will  feature 
a  symposium  of  papers  by  engineers 
of  the  Bell  Laboratories  and  in  the' evening  the  two  groups  will  witness  a 
demonstration  of  stereophonic  sound 
by  the  Bell  Labs.  I 

Young  Boice  Joins  WMBD 
HUGH  BOICE  Jr.  has  joined  the 
staff  of  WMBD  in  Peoria,  111.,  coming  ̂  
direct  from  the  New  York  sales  staff' 
of  Free  &  Peters,  station  representa- tives. At  WMBD  he  will  handle  re 
gioual  and  national  contact  work 
throughout  the  Middlewest.  A  veteran 
of  seven  years  in  the  advertising  field 
he  spent  two  years  with  Benton  & 
Bowles,  New  York,  and  two  with 
WNEW,  New  York. 
EDWARD  R.  MURROW,  chief  of 
the  CBS  European  staff,  will  be  heard 
in  a  special  broadcast  March  26  from 
England,  coincident  with  the  American 
premiere  of  "This  Is  England,"  a short  subject  being  released  by  Co 
lumbia  Pictures.  Mr.  Murrow  is  com 
mentator  in  the  film,  it  was  brought 
to  the  United  States  by  Harry  Hop 
kins  on  his  recent  return  from  Eng land. 
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AGEICY 

DR.  SHOR,  Philadelphia  (dentist),  to 
Philip  Klein,  Philadelphia.  Use  of  radio 
will  be  continued. 
iFRYE  AIRCRAFT  Co.,  St.  Louis  (air- 
Jplanes),  to  Potts-TurnbuU  Co.,  Kansas 
.City,  as  agency  is  said  to  be  using  radio 
along  with  other  media. 
CUMMER  PRODUCTS  Co.,  Bedford,  O., 

Sto  RuthraufT  &  Ryan,  New  York,  for  Dia- 
;mond  tints  and  dyes. 
ETERNA  WATCH  Co.  of  America,  New 
York  (Swiss  watches),  to  H.  W.  Fairfax 

^'Adv.  Agency,  New  York.  Company  has used  time  signals  in  limited  markets  in 
.  the  past. 
NIAGARA  NATIONAL  BANK,  Buffalo,  to 
Ellis  Adv.  Co.,  Buffalo  office,  reappointed, 
[n  addition  to  newspaper  and  direct  mail, 
;pot  announcements  will  be  used,  10  a 
week  on  WBEN. 
LINCO  PRODUCTS   Co.,   Chicago  (Linco 
Disinfectant)    to  Mitchell-Faust  Adv.  Co., 

:  Chicago.  Radio  is  being  used. 
PENNSYLVANIA  TOURIST  ADVISORY 
:OMMITTEE,  Harrisburg,  Pa.  (travel),  to 
3enjamin  Eshleman  Co.,  Philadelphia. 

50  MORE  STATIONS 

ORDER  UP  SERVICE 
FIFTY  stations  in  28  States  have 
signed  for  UP  service  since  its  last 
previous  announcement,  according 
to  United  Press  headquarters  in 
New  York. 
The  new  stations  are:  WiMOB, 

Mobile,  Ala.;  KWJB,  Globe,  Ariz.; 
KSAN,  San  Francisco;  KFXJ, 
Grand  Junction,  Col.;  KIDW,  La- 

mar, Col.;  WOL,  Washington; 
WRUF,  Gainesville,  Fla.;  WTSP, 
St.  Petersburg,  Fla.;  WGAU, 
Athens,  Ga.;  WMJM,  Cordele,  Ga.; 
WLAG,  La  Grange,  Ga.;  WGOV, 
Valdosta,  Ga.;  WEBQ,  Harrisburg, 
111.;  WJOB,  Hammond,  Ind.; 
WKMO,  Kokomo,  Ind.;  KBIZ,  Ot- 
tumwa,  la.;  KIUL,  Garden  City, 
Kan.;  KALB,  Alexandria,  La.; 
WHYN,  Holyoke,  Mass.;  WBOC, 
Salisbury,  Md.;  KWLM,  Willmar, 
Minn.;  WBTA,  Batavia,  N.  Y.; 
WGNY,  Newburgh,  N.  Y.;  WHDL, 
Niagara  Falls;  WWNY,  Water- 
town,  N.  Y.;  WGBR,  Goldsboro, 
N.  C;  WCKY,  Cincinnati;  WMRN, 

Openings  On  Hand! — For  qualified  em- 
ployees— every  department — announcers, operators,  combinations,  transradio  press, 

salesman,  etc.,  except  talent.  National 
'  Radio  Employment  Bureau,  Box  864, Denver,  Col. 

CLASSIFIED 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 1  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 
Announcers,  Writers,  Salesmen,  Operators, 

Directors — Investigate  our  national  place- 
ment service.  Central  Registry,  Orpheum 

Bldg.,  Wichita,  Kans. 

Wanted,  Chief  Engineer — For  new  two 
hundred  fifty  watt  station.  State  when 
available.  Full  qualifications,  references, 
full  personal  description  desired.  Salary 
to  start.  No  personal  calls.  Write  Station 
KHMO,  Hannibal,  Mo. 

Wanted,  Manager — For  new  two  hundred 
fifty  watt  full-time  radio  station,  mid- 
western  town  twenty-five  thousand.  State 
when  available,  qualifications,  references. 

I  full  personal  description,  desired  salary to  start.  No  personal  calls.  Write  Station 
'    KHMO,   Hannibal,  Mo. 

Situations  Wanted 

Production-Programming-Continuity  • —  Dec- 
ade of  experience  (NBC,  CBS,  local). 

Age  25.  Box  293,  Bboadcasting. 

li Why  Lose  Money  —  Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  292.  Broadcasting. 

3tudio  Engineer — Licensed  ten  years,  ex- 
perienced maintenance,  installations,  re- 

cording, operations,  network  feeds — ref- 
erences-— no  fake.  Box  290  Broadcasting. 

Employed  Station  Manager — Excellent  rec- 
ord sales,  production,  executive.  Desires 

good  permanent  position,  not  necessarily 
managership.  Sound  reason  for  change. 
Box  286,  Broadcasting. 

^  Experienced,  Capable  Broadcast  Technician 
— Steadily  employed,  wishes  position  as 

1  i  engineer,  or  operator  with  good  promotion 
possibilities.  Sixteen  years'  experience. 
Two  years'  calculus.  Box  285,  Broad- Casting. 

Looking  For  An  Active  Station  Manager? — 
Young  married  man  with  family.  Age 
35.  Now  employed  as  local  station  mana- 

ger. 5  years  in  this  capacity.  5  years 
preceding  Advertising  Manager  Daily 
Newspaper.  Would  like  to  take  active 
management  regional  or  national  network 
station  in  the  west  or  southwest  preferred. 
Can  build  your  station  with  ideas,  good 
personnel  and  good  management.  Com- 

plete details  if  interested.  Box  288, Broadcasting. 

Situations  Wanted  (Continued) 
Sports  Announcer  And  Commentator — Also 
news  and  general  duty.  Middle  twenties. 
Free  to  travel.  Two  years'  experience. Write  Tommy  Towers,  694  S.  Hobart, 
Los  Angeles. 

Sales,  Production,  Announcing,  Copy — Re- 
gional experience,  college  education.  Em- 
ployed as  program  director  and  assistant 

manager  of  local.  Go  anywhere  oppor- 
tunity knocks.  Have  car  and  transcrip- 

tion equipment.  Box  289,  Broadcasting. 

First  Class  Operators  Available — Graduates 
for  broadcasting,  television,  frequency 
modulation,  and  commercial  stations, 
able  to  work  anywhere.  Some  with  an- 

nouncing experience.  Have  successful 
men  in  stations  in  all  sections  of  coun- 

try ;  list  furnished  upon  request.  Contact 
Graduate  Relations  Department,  National 
Schools,  4000  So.  Figueroa,  Los  Angeles, 
Calif. 

Widely  Experienced  Radio  And  Agency  Man 
— Seeks  Eastern  position.  Nine  years 
radio  copy  chief,  producer,  assistant  di- 

rector; four  years  agency  copy  chief, 
trouble-shooter.  Excellent  voice.  Draft- 
free.  Willing  manage  local,  or  assist  busi- 

er executive.  Present  salary  and  position 
secure,  but  want  immediate  new  connec- 

tion with  station  or  agency.  Box  287, 
Broadcasting. 

HERE  IS  THE  MAN— For  your  program 
department.  Alert  and  experienced  young 
man  desires  position  as  staff  announcer 
with  network  affiliate.  Proven  writing 
and  creative  ability.  Looking  for  im- 

provement over  present  radio  job.  Photo 
and  transcription  upon  request.  Want  a 
break,  so  do  I  .  .  .  this  is  it  ...  no 
foolin'.  Write  today  for  the  entire  story of  why  I  am  the  man  for  your  station. 
Box  291,  Broadcasting. 

Wanted  to  Buy 

West  Central — Station  desires  to  hear  from 
anyone  having  late  model  five  kilowatt 
transmitter  for  sale.  Box  294,  Broad- casting. 

For  Sale 

One  New  And  One  Slightly  Used  Collins 
100  D  Tube. — Price  $10.00  for  both  tubes. 
KRBA,  Lufkin,  Texas. 

HCA  ET4230  100/250  Watt  Transmitter. — RCA  55A  line  amplifier.  185  feet  vertical 
radiator,  guys,  insulators.  1340  kc.  Gen- 

eral Radio  Monitor  crystal.  KFRO,  Long- 
view,  Texas. 

BROADCASTING  •  Broadcast  Advertising 

Marion,  O.;  WSTV,  Steubenville, 
0.;  KWIL,  Albany,  Ore.;  KAST, 
Astoria,  Ore.;  KMED,  Medford, 
Ore.;  KODL,  The  Dalles,  Ore.; 
WERC,  Erie,  Pa.;  WKPA,  New 
Kensington,  Pa.;  WEEU,  WRAW, 
Reading,  Pa.;  KOBH,  Rapid  City, 
S.  D.;  WDEF,  Chattanooga,  Tenn.; 
WBIR,  Knoxville,  Tenn.;  KEYS, 
Corpus  Christi,  Tex.;  WACO, 
Waco,  Tex.;  WSVA,  Harrisonburg, 
Va.;  KELA,  Centralia,  Wash.; 
KWLK,  Longview,  Wash.;  KWSC, 
Pullman,  Wash.;  WAJR,  Morgan- 
town,  W.  Va.;  WKWK,  Wheeling; 
WIGM,  Medford,  Wis.;  KFBC, 
Cheyenne,  Wyo.  Contingent  con- 

tracts has  been  signed  with  appli- 
cants for  stations  at  Coeur  d'Alene, 

Ida.;  Jacksonville,  111.,  and  Potts- 
town,  Pa. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new frequency  $17.50 

2.  NEW  CRYSTAL  {less holder)  ....  $22.50 

3.  NEW  CRYSTAL fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

WSRR  are  the  call  letters  assigned  by 
the  FCC  to  the  new  250-watt  station 
on  1.370  kc.  granted  March  13  to 
Stephen  Rintoul  in  Stamford,  Conn. 
[BR0ADCASTi?fG,  March  17]. 

124  Jackson  Ave. 
University  Park,  Md. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.  Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Eerie  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Offlos: 

7134  Matn  St. KaniM  City,  M*. 
Crostnxadt  of 
th«  Werld 

ttollywood,  Cal. 

RAYMOND  M.  WILMOTTE 

Consulting  Radio  Engineer 
Designer  of  First  Directional Antenna  Controlling 

Interference 
Bowen   Bldg.  •  WASH..   D.  0.  •  NA.  6718 
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Average  Population  Per  Occupied  Dwelling  Unit 
 in  1940 

and  Average  Population  Per  Private  Family  in  1930 

(Revised  figures  for  occupied  dwelling  units;  final  figures  for  population.) 
(As  released  by  the  U.  S.  Census  Bureau,  March  22, 19il) 

Division  and  State 
Total  population 

United  States. 
Urban  
Rural  , 

Geographic  Divisions: New  England  
Middle  Atlantic  
East  North  Central. . 
West  North  Central . 
South  Atlantic  
East  South  Central. . 
West  South  CeBtral.. Mountain  Pacific  

New  England Maine  
New  Hampshire. Vermont  
Massachusetts.  . 
Rhode  Island.  . . 
Connecticut.  .  .  . 

Middle  Atlantic: 
New  York.  .  .  . 
New  Jersey .  .  . 
Pennsylvania . 

East  North  Central: Ohio  
Indiana  
Illinois  
Michigan  
Wisconsin  

West  North  Central: Minnesota  
Iowa  
Missouri  
North  Dakota.  .  .  . 
South  Dakota.  .  .  . 
Nebraska  
Kansas  

South  Atlantic: 
Delaware  
Maryland  District  of  Columbia 
Virginia  
West  Virginia  
North  Carolina  
South  Carolina  
Georgia  Florida  

1940 

East  South  Central: 
Kentucky  
Tennessee  
Alabama  
Mississippi  

West  South  Central: 
Arkansas  
Louisiana  
Oklahoma  
Texas  

Mountain: Montana.  .  .  . 
Idaho  
Wyoming.  .  .  . Colorado  
New  Mexico. 
Arizona  
Utah  
Nevada  

131,669,275 
74,423,702 
57,245,573 

8,437,290 27,539,487 
26 , 626 , 342 
13,516,990 
17,823,151 
10,778,225 
13,064,525 
4,150,003 
9,733,262 

847,226 491,524 
359,231 
,316,721 713,346 
,709,242 

13,479,142 
4,160,165 
9,900,180 

6,907,612 3,427,796 
7,897,241 
5,256,106 
3,137,587 

2,792,300 
2,538,268 
3,784,664 641,935 

642,961 
1,315,834 
1,801,028 

266,505 
1,821,244 663,091 
2,677,773 
1,901 ,974 
3,571,623 1,899,804 
3,123,723 1,897,414 

2,845,627 
2,915,841 2,832,961 
2,183,796 

1,949,387 2,363,880 
2,336,434 
6,414,824 

559,456 
524,873 
250,742 

1,123,296 
531,818 499,261 
550,310 
110,247 

Pacific: Washington . 
Oregon  California.  . 

1,736,191 1,089,684 
6,907,387 

1930 

122,775,046 
68,954,823 
53,820,223 

8,166,341 26,260,750 
25,297,185 
13,296,915 
15.793,589 
9,887,214 12,176,830 
3,701,789 
8,194,433 

797,423 
465,293 
359,611 
429,614 687,497 

1,606,903 

12,588,066 
4,041,334 
9,631,350 

6,646,697 
3,238,503 
7,630,654 
4,842,325 2,939,006 

2,563,953 2,470,939 
3,629,367 680,845 

692 , 849 
1,377,963 
1,880,999 

238,380 
1,631,526 

486,869 
2,421,851 1,729,205 
3,170,276 
1,738,765 
2,908,506 
1,468,211 

2,614,589 
2,616,556 
2,646,248 
2,009,821 

1,854,482 2,101,593 
2,396,040 
5,824,715 

537,606 445,032 
225,565 
,035,791 423,317 
435,573 
507,847 
91,058 

1,563,396 953,786 
5,677,251 

Percent* 
Increase 

7.2 
7.9 
6.4 
3.3 

4.9 

5.3 1.7 
12.9 
9.0 
7.3 

12.1 
18.8 

6.2 
5.6 

-0.1 

1.6 
3.8 
6.4 

7.1 

2.9 
2.8 

3.9 5.8 

3.5 8.5 

6.8 
8.9 
2.7 
4.3 

-5.7 
-7.2 -4.5 

-4.3 

11.8 11.6 
36.2 
10.6 
10.0 

12.7 9.3 
7.4 29.2 

11.4 
7.1 
8.7 

5.1 12.5 

-2.5 

10.1 

4.1 
17.9 
11.2 
8.4 

25.6 14.6 8.4 
21.1 

11.1 14.2 
21.7 

Occupied  dwelling  units  1940, 
private  families  1930 

1940 

34,861,625 
20,598,506 
14,263,119 

2.201,647 
7.279,087 
7,276,297 
3,689,070 
4,279,740 2,622,810 3,377,534 
1,120,694 
3,014,746 

218,999 
133,010 
92 , 432 

,120,524 187,795 448 , 887 

3,662,618 
1,100,585 
2,515,884 

1,898,212 961,500 
2,193,114 
1,396,206 827,265 

728,513 701,920 
1,068,811 152,171 

165,430 
360,811 511.414 

70,572 466,002 
173,709 
627,659 444,889 789 , 566 
434,922 
752,286 
520,135 

698,604 
715,425 
673,914 
534,867 

495,841 
592,595 
610.424 

1,678,674 

159,977 141,765 

69,357 316,112 
129 , 504 131.189 139,496 

33,294 
537,968 
337,731 

2 , 139 , 047 

1930 

29,904,663 17 . 372 , 524 
12,532,139 

981,499 374,380 
362,823 
317,881 
,511,860 
,273,359 ,868,262 914,408 
,300,191 

197,826 119,337 

89 , 188 
,021,160 165,343 
388,645 

3,153,124 985,636 
2,235,620 

1,697,918 843,066 
1,929,396 
1,180,554 

711,889 

606,496 635,704 
939,476 
145,005 
161,013 
342,999 
487,188 

59 , 092 385,179 
125,554 
529 , 089 373,941 
644 , 033 
365,680 652,793 
376,499 
609,405 
600,625 591,625 471,704 

438 , 639 485,363 
564,164 

1,380,096 

136,210 108 , 044 
56,887 

267,324 98 , 546 105,992 
115,936 

25,469 
423,833 
266,328 
,610,030 

Percent 
Increase 

16.6 18.6 

13.8 

11.1 14.2 
14.4 
11.2 21.9 
15.4 

17.8 22.6 31.1 

10.7 
11.5 3.6 
9.7 

13.6 15.5 
16.2 11.7 

12.5 

11.8 14.0 

13.7 18.3 

16.2 

20.1 
10.4 
13.8 
4.9 
2.7 5.2 
5.0 

19.4 21.0 
38.4 18.6 19.0 
22.6 

18.9 
15.2 38.2 

14.6 
19.1 
13.9 
13.4 

13.0 

22.1 

8.2 

21.6 

17.4 
31.2 
21.9 18.3 

31.4 
23.8 20.3 

30.7 
26.9 26.8 

32.9 

Average  population  per  occupied 
dwelling  unit  19  40 — per  private 

family  1930 

1940 

3.8 
3.6 
4.0 

3.8 

3.8 
3.7 
3.7 

3.9 

3.7 
3.9 
3.9 
3.8 
3.8 

3.7 
3.8 
3.9 

3.6 
3.6 
3.6 
3.8 

3.8 

3.8 
3.6 
3.5 
4.2 
3.9 
3.6 
3.5 

3.8 

3.9 
3,8 
4.3 
4.3 

4.5 
4.4 
4.2 
3.6 

4.1 
4.1 
4.2 
4.1 

3.9 
4.0 
3.8 

3.8 3.5 
3.7 
3.6 
3.6 
4.1 
3.8 
3.9 

3.3 3.2 
3.2 
3.2 

1930 

4.1 
4.0 
4.3 4.1 

4.1 
4.0 
4.0 
4.5 
4.3 
4.2 
4.0 
3.6 4.0 

3.9 
4.0 
4.2 

4.2 
4.1 

4.0 

4.1 
4.3 

3.9 
3.8 
4.0 
4.1 
4.1 

4.2 

3.9 
3.9 
4.7 
4.3 
4.0 

3.9 4.0 
4.2 

3.9 

4.6 
4.6 

4.9 

4.8 

4.5 
8.9 

4.3 
4.4 
4.5 
4.3 

4.2 
4.3 
4.2 
4.2 

3.9 
4.1 

4.0 
3.9 
4.3 
4.1 
4.4 

3.7 
3.6 
3.5 

Decrease 

Amount  Percentt 

.2 

9 
7 
8 

10 
10 
9 
9 

7 
8 

10 
9 

11 

10 

9 
8 
4 
7 

10 
13 
10 
8 

*  A  minus  sign(  — )  denotes  decrease. t  These  percentages  are  based  on  the  computed  average  population  figures  before  rounding  to  tenths. 

Decline  for  Decade 

In  Average  Size  of 

Families  Is  Shown 

Census  Bureau  Finds  Number 
Of  Families  Rose  16.6% 
THE  NUMBER  of  families  in  the 
United  States  increased  16.6%,  or 
from  29,904,663  in  1930  to  34,861,- 
625  in  1940,  according  to  an  an- 

nouncement March  22  by  the  U.  S. 
Census  Bureau. 

By  "families"  the  Census  Bureau 
means  "occupied  dwelling  units" 
in  1940  and  "number  of  private 
families"  in  1930.  The  specific  clas- 

sifications, while  not  absolutely 
comparable,  are  declared  by  the 
Bureau  to  show  differences  so  small 
as  to  be  negligible. 

With  the  increase  in  the  num- 
ber of  families,  of  course,  there  was 

a  decrease  in  the  average  popula- 
tion per  occupied  dwelling  unit,  or 

size  of  families.  In  1930  the  aver- 
age family  consisted  of  4.1  persons 

as  compared  with  3.8  in  1940.  The 
average  in  cities  dropped  from  4.0 
to  3.6  during  the  decade;  in  farm 
areas  the  average  dropped  from 
4.3  to  4.0. 

Cause  of  Trend 

In  explaining  the  cause  of  this 
trend,  the  Bureau  noted  a  continu- 

ous decline  in  size  of  families  since 
1890,  due  to  the  receding  birth  rate 
and  to  the  setting  up  of  separate 
households  of  two  or  more  families 
previously  living  as  one  unit.  A 
more  rapid  decline  has  occurred 
since  1930  due,  it  is  suggested,  to 
adverse  economic  conditions  pre- 

vailing during  the  greater  part  of 
the  decade. 

The  Census  Bureau  explains  that 
if  present  population  trends  con- 

tinue, "the  United  States  is  faced 
with  a  stationary  or  even  a  declin- 

ing population  in  about  30  or  40 
years.  Similarly,  the  trend  in  num- 

ber of  families  can  be  expected 
to  follow  this  general  pattern,  al- 

though the  pace  may  not  be  as 
rapid  since  the  decline  in  size  of 
family  is  an  offsetting  factor.  For 
example,  the  population  increased 
16.1%  from  1920  to  1930,  but  only 
7.2%  from  1930  to  1940,  whereas 
the  number  of  families  increased 
23.1%  and  16.6%  in  the  same 
decade. 

"The  geographic  divisions  with 
the  highest  average  population  per 
occupied  dwelling  unit  were  the 
South  Atlantic  and  East  South 
Central  Divisions,  4.2  and  4.1  per- 

sons, respectively.  The  lowest  aver- 
age was  in  the  Pacific  Division, 

3.2  persons.  Twelve  States,  ten  of 
them  in  the  South,  had  averages  of 
four  persons  or  more,  while  no 
State  outside  the  Far  West  showed 
an  average  less  than  3.5. 
"Each  geographic  division 

showed  a  decline  in  average  size  of 
family  from  1930  to  1940,  no  de- 

cline being  less  than  6%  or  more 
than  9%.  The  rank  of  geographic 
divisions  according  to  size  of  fam- 

ily between  1930  and  1940,  how- 
ever, remained  unchanged.  Each 

State  also  showed  a  decline  in  aver- 
age size  of  family.  Six  States  and 

the  District  of  Columbia  had  de- 
clines in  family  size  of  5%  or  less, 

while  eight  States  had  declines  of 
10%  or  more,  five  of  the  latter 
being  Western  States. 
"The  number  of  families  in- 

creased from  1930  to  1940  in  every 
State,  including  the  six  States  in 
which  the  population  decreased.  It 
is  evident,  therefore,  that  an  in- 

crease in  the  number  of  families 
may  occur  without  an  increase  in 
population.  A  stationary  popula- 

tion, or  one  slowly  declining,  could 
still  have  an  increase  in  the  num- 

ber of  families  by  the  process  of 

spreading  the  population  out  into  a 
larger  number  of  smaller  families. 

"The  largest  increase  in  number 
of  families  occurred  in  the  District 
of  Columbia  (38.4%),  followed 
closely  by  Florida  and  California; 
13  other  States  also  had  increases 
of  20%  or  more.  On  the  other 
hand,  only  seven  States  had  gains 
of  less  than  10%  and  four  of  these 
were  in  the  West  North  Central 
Division.  In  all  except  three  of  the 
States  and  the  District  of  Colum- 

bia, the  increase  in  number  of 
families  exceeded  the  increase  in 

population  by  more  than  5%". 

Recordad  Co.  Formed 
RECORDAD  Co.,  48  W.  48th  St.,, 
New  York,  has  been  formed  to  pro-| 

duce  phonograph  recordings  con- taining advertising  commercials, 
for  distribution  as  premiums.  Thei 
advertising  will  be  limited  to  brief  i 
messages  at  the  beginning  and  end 
of  the  records.  According  to  J.  L. 
Rosenberg,  in  charge  of  production, 
with  the  public  demand  for  records 
highest  since  the  introduction  of 
radio,  and  the  unique  long  life  of 
records,  the  service  will  open  up  to 
advertisers  a  new  advertising 
medium. 
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WLW  MERCHANDISING 

PRODUCES 

PROFITABLE  BUSINESS  FOR  DRUG  WHOLESALER 

"Station  WLW  is  a  potent  force  in  our  area  in  inducing  profitable  sales  in 

drug  stores  by  its  great  appeal  to  the  public. 

As  a  result  of  this,  and  the  very  helpful  service  of  the  station's  Merchandising 

Department,  our  salesmen  are  eager  to  go  after  and  obtain  the  profitable 

business  which  the  station's  activities  make  possible  for  us." 

The  Bailey  Drug  Company  travels  5 
salesmen  in  29  counties  in  Eastern  Ohio. 

(Signed)  Calvin  A.  King,  Mgr. 

Bailey  Drug  Co. 

Zanesville,  Ohio 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 
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How  Radio  Helps  Employ 

400,000  People! 

Do  YOU  ever  stop  to  think  of  the  many 

thousands  of  people  employed  in  the  in- 
dustry of  which  you  are  an  important  part? 

The  radio  industry  employs  directly  400,000 

persons,  and  indirectly  hundreds  of  thousands 
of  others.  From  the  research  laboratory.to  the 

song  on  the  air,  the  employees  of  radio  are  at 

the-  listeners*  beck  and  call.  They  earn  their 
living  in  jobs  which  only  two  decades  ago 
did  not  exist. 

An  Endless  Procession  oj  Workers 

Long  before  the  radio  set  "goes  on  the  air" 
in  the  home  it  helps  to  give  employment  to  an 

army  of  workers— from  lumbermen  to  cabinet- 
makers, from  miners  who  mined  the  copper 

and  iron,  to  electrical  engineers  who  designed 
the  circuits  that  perform  the  magic.  And,  of 

course,  there  are  those  who  fashion  the  metal 

chassis;  those  who  make  the  plastics  and  the 
vacuum  tubes. 

Radio  employment  is  an.endless  procession 

—as  endless  as  the  production  belts  that  con- 
stantly carry  new  instruments  to  the  public,  or 

the  research  that  constantly  plans  improved 
instruments  for  the  future.  There  are  factory 
workers,  salesmen,  advertising  men,  artists, 

printers,  wholesalers,  retailers,  and  many  oth- 
ers who  work  in  radio  because  people  in  the 

United  States  have  installed  50,000,000  radios 
in  their  homes  and  automobiles,  and  will  want 

10,000,000  more  radios  this  year. 

The  People  Behind  the  Programs 

Each  broadcast  program  has  its  actors,  but 

behind  every  voice  or  song,  behind,  every  co- 

median, opera  and  drama,  are  the  program 

planners,  script  writers,  technicians,  announ- 
cers, sound-efifects  men,  control  operators,  and 

thousands  of  clerical  helpers.  Broadcasters 

alone  employ  many  thousands  of  men  and 
women  in  850  stations,  while  radio-telegraph 
stations  ashore  and  afloat,  aircraft  and  police 

radio,  add  greatly  to  the  roster  of  radio  and  to 

the  payrolls  of<America. 

New  Gateways  oj  Employment 

Constantly  developing  new  products  and  ser- 
vices through  research,  radio  is  ever  widening 

the  gateway  of  employment.  Television  holds 

the  promise  of  another  new  industry  devel- 

oped by  American  enterprise,  to  create  em- 
ployment and  raise  the  American  standard 

of  living. 

|yE|)RADIO  CORPORATION  OF  AMERICA 

.JC^wPy  RADIO  CITY,  N.  Y. 

\^^_^^^^   RCA  Manufacturing  Co.,  Inc.   •   Radiomarine  Corporation  of  America   •   RCA  Laboratories 
National  Broadcasting  Company,  Inc.  •  R.  C-A.  Communications,  Inc.  •  RCA  Institutes,  Inc. 
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We  congratulatejlie 

126  CBS  stations 

for  the  many  special  things  they  are  doing  to  move  29,300,000 

U.S.  radio  families  "less  than  an  inch"  on  their  dials! 

They've  let  their  imaginations  wander  along  the  path 

of  good  promotion ...  planned  the  basic  things  first... 

and  then  put  into  effect  the  unusual,  the  things  that 

mark  CBS  stations  as  smartly  aggressive. 

They're  arranging  sales  with  local  department 

stores,  with  the  sale  price  the  same  as  the  new  fre- 

quency of  the  station  ...  a  $10,70  sale  in  one  of  Los 

Angeles'  leading  stores  will  call  sharp  attention  to  the 
new  frequency  of  KNX,  for  example. 

They're  giving  prizes  to  everybody  whose  tele- 
phone number,  social  security  number,  street  address 

or  automobile  license  is  the  same  as  the  new  frequency. 

They're  covering  railroad  trains,  street  cars,  buses, 

taxicabs,  with  posters  featuring  the  change.  They're 

even  flying  kites  imprinted  with  the  new  frequency! 

They're  getting  circulars  in  all  customer  mail  sent 

out  by  their  own  local  clients.  They're  flooding  their 

cities  with  crews  of  boys  and  girls,  carrying  portable 

radio  sets  and  placards  announcing  the  change. 

They're  enlisting  civic  groups,  business  groups,  reli- 

gious groups,  education  groups,  to  spread  word  of  their 

new  frequencies. 

They're  doing  all  these  things  in  addition  to  the 

basic  comprehensive  plan  sent  to  stations  by  the  NAB. 

They're  doing  them  in  addition  to  the  "irreducible 

minimum"  suggested  by  CBS. 

They're  doing  them  in  addition  to  the  distribution 

of  over  1,600,000  pieces  of  display  material  sent  out  by 

CBS  and  the  individual  stations.* 
With  the  net  result  that  these  126  CBS  stations  will 

transfer  their  audiences  ...  or  hold  them  at  the  old 

addresses  . .  ."without  spilling  a  drop,"  on  March  29, 

So... our  congratulations  to  the  CBS  stations:  the 

most  alert  group  of  stations  in  radio ! 

THE  COLUMBIA  BROADCASTING  SYSTEM 

*  Samples  of  all  display  material  are  included  in  the  "CBS  working  kit,"  with  copies  available  on  request  to  any  advertiser. 



Log  of  U.  S.  Broadcast  Stations 
Call  Letter  List  Showing  New  Assignments  Effective  March  29,  1941  Under  the  Havana  Treaty 

(As  approved  by  the  United  States  Government) 
ABBREVIATIONS 

U — Unlimited  Time.   D — Daytime.   N — Night  Time.    S — Shares  Time.    SH — Specified  Hours.   LS — Power  Until  Local  Sunset.   L — Limited  Time 
With  Dominant  Station.     CP — Construction  Permit.     DA — Directional  Antenna.    * — CP  for  New  Station,   f — CP  for  New  Frequency. 

EXPLANATION 
Powers  shown  are  those  at  present  authorized.   Classifications  of  stations,  however,  govern  potential  power  allowed.    Many  stations  already  are  installing 
new  equipment  which  will  quaUfy  them  for  the  higher  power  permissible  under  their  classifications.  For  classes  and  potential  powers  see  definitions  on  Page  36. 
All  powers  are  U  unless  otherwise  designated.   Where  LS  and  D  powers  are  shown,  the  upper  designation  is  the  night  power.   Radiation  in  terms  of  milli- 

volts-per-meter  (mv/m)  indicates  the  average  (RMS)  unattenuated  field  strength  at  one  mile  for  1,000  watts. 
(Corrected  to  March  20,  1941) 

New Call 
Letters Location 

Power 
in  Watt9 

K 

KABC   San  Antonio,  Tex. 
EABR   Aberdeen,  S.  D. 

KADA   Ada,  Okla. 
KALB   Alexandria,  La. 
KALE   Portland,  Ore. 

KAND   Corsicana,  Tex. 
KANS   Wichita,  Kan. 
KARK   Little  Rock,  Ark. 
EARM   Fresno,  Cal. 
KASA   Elk  City,  Okla. 
EAST   Astoria,  Ore. 
EATE   Albert  Lea,  Minn. 
KAVE   Carlsbad,  N.  M. 
KAWM   Gallup,  N.  M. 
KBIX   Muskogee,  Okla. 

*KBIZ   Ottumwa,  la. 
KBER   Baker,  Ore. 
KBND   Bend,  Ore. 
KBPS   Portland,  Ore. 
KBST   Big  Spring,  Tex. 
KBTM   Jonesboro,  Ark. 

*KBUR   Burlington,  la. 
*EBWD.  .  .  .  Brownwood,  Tex. 
KCEN   Kansas  City,  Kan, 
KCMC   Texarkana,  Tex. 
ECMO    Kansas  City,  Mo. 

250 
500 

1 , 000— LS CP-5 , 000— U 
250 
250 

1,000 
5,000— LS CP-5, 000— U 100 

250 

5,000 
250 
100 
250 

250 
250 
100 
100 

CP-250 
100 
250 

250 
100 
100 

100 
250— LS 
250 
500 

250 
250 

ECRC   Enid,  Okla 

ECRJ   Jerome,  Ariz. 
EDAL   Duluth,  Minn. 
EDB    Santa  Barbara,  Cal 
KDFN   Casper,  Wyo. 
EDEA   Pittsburgh,  Pa. 
KDLR   Devils  Lake,  N.  D. 
EDNT   Denton,  Tex. 
EDON   Monterey,  Cal. 

1,000 
5 , 000— LS 250 

(Proposed  1,000) 
250 

BDRO.  . 
*KDTH 
EDYL. . 

Sedalia,  Mo. 
Dubuque,  la. 
Salt  Lake  City,  Utah 

EECA   Los  Angeles,  Cal. 

EELA   Centralia,  Wash. 
EELD   El  Dorado,  Ark. 
EELO   Sioux  Falls,  S.  D. 
KENO   Las  Vegas,  Nev. 
KERN   Bakersfield,  Cal. 
KEUB   Price,  Utah 
KEVR   Seattle,  Wash. 
KEX   Portland,  Ore. 

*KEYS   Corpus  Christi,  Tex 
KFAB   Lincoln,  Neb. 

250 
250 

1,000 
50,000 

250 
100 
100 

250 
1,000 
1,000 
5 , 000— LS CP-5, 000— U 
1,000 
5,000— LS CP-5, 000— U 
1,000 

250 

250 
250 

1,000 
250 
100 

5,000 (Proposed  50,000) 250 

10,000 
(Proposed  50,000— U)  (Proposed  1110) 

equency Time Call n  Ec. Designation Class Letters 
KFAC  
KFAM 

1450 u IV 
EFAR  

III-A 
1420 u 

KPBC  

1230 u 

IV 
KFBI 

1240 u 

IV 1330 u 

III-A 

KFBK  
KFDA  

1340 u IV 
KFDM  

u IV KFO  Y 
1240 KFEL 

u TTT  A 

111- A u 

IV 
KFEQ 

1340 
1240 u IV KFGQ  

IV 
KFH  

1230 u 
1450 u IV 

IV 

1240 u 
1490 u IV KFIZ  
1490 u IV KFJB  

KFJI   
1240 u IV 
1490 u IV KFJZ  
1340 u IV 
1450 S-KXL IV BFKA 
1490 U IV EFEU  
1230 u 

IV 

*KFMB, 

IV KFNF  1490 u 
1380 u 

III-B 

KFOR  

1340 u 

IV 

1450 u IV KFOX  

KFPL 1480 u 

III-B 
KFPW 

1390 u IV TTT  R 
KFQD 1340 u IV 

1490 u IV KFRO 
1490 u IV KFRU  
1470 u 

III-B 

KFSD 
1020 TT u KFSG 
1240 u IV KFUO  
1450 u IV 
1240 u IV 
1490 u IV KFWB  
1370 u 

III-B 

KFXD  
KFXJ  1320 u 

III-A 

KFXM  
KFYO  

u 
III-A 

KFYR  790 

EGA  
1470 u 

III-A 
KGB  

1400 u IV 

*EGBS 

u IV KGBU  1230 KGBX  
1400 u IV KGCU  
1410 u 

III-A u IV EGCX  1450 KGDE  
1400 S-KRKO IV 

KGDM 1190 u II I-B KGER  
1490 u IV KGEZ  
780 S-WBBM I-B 

Location 

Los  Angeles,  Cal. 
St.  Cloud,  Minn. 
Fairbanks,  Alaska 
Great  Falls,  Mont. 

Kan. 

Marshalltown,  la. 

Lincoln,  Neb. 

Mo. 

,  N.  D. 

KGFF   Shawnee,  Okla. 

Power 
in  Watts 

1,000 250 

1,000 

1,000 5,000— LS CP-5, 000— U 250 

6,000 CP-1 , 000— N CP-5, 000— LS 
19,000 250 

1,000 
1,000 
1,000 

CP-5, 000 
500 

2,500— LS 100 

1,000 5 , 000— LS CP-5 , 000— U 
50,000 100 

100 

250 
100 
500 

1,000— LS 
1,000 

CP-5, 000 

1,000 
1,000 
5,000— LS 

250 
500 

1,000— LS 
100 
250— LS 

CP-250— U 
1,000 100 
250— LS 250 

5,000 250 

5,000 
1,000 

250 
1,000 

CP-5, 000 

1,000 
2,500— LS 1,000 

CP-5, 000 

1,000 250 

5,000 250 
250 
250 
250 

1,000 5,000— LS CP-5, 000— U 
5 , 000 (Proposed  10,000) 

1,000 250 
3ka  500 

5,000 250 (Proposed  500) 1 , 000— LS) 
(nt.  1,000 
[inn.  100 

250— LS 

1,000 
100 il.  1,000 
100 
000 

250 

New Frequency 
in  Ec. 

Time 

Designation Class 

CP-1 

1330 U 

III-A 
1450 u IV 

610 

U 

III-A 

1310 u 

III-A 
1240 TT u X  V 

1070 

L-KNX 

II 

CP-U 
1530 u 

I-B 
1230 u IV 
560 u 

III-A 

790 
SHD 

III 

950 u 

III-A 

680 L-KPO 

II 

1400 
SHD IV 

loOU TT u TTT  A 

±11 -A 640 u 

I-A 

1150 D IV 1450 
U IV 

1230 u IV 
1240 u IV 

1440 
u 

III-B 

1270 u 

III-A 910 

S-KPOF 

III-A 
1250 

S-WREN 

III-A 
1450 U IV 
920 

S-KUSD 

III-B 
1240 

u IV 

1280 
u 

III-A 1340 
u IV 

1400 u IV 
920 u 

III-A 
790 SH IV 
610 U 

III-A 

1370 U 

III-B 

1400 u IV 

600 

u 

III-A 
1150 

S-KRKD 

III-A ODU T  xrr\  A TT 11 
1020 

L-KDKA 

II 

1400 U IV 
980 U 

III-A 

1230 
U  . IV 

1230 u IV 
1240 

S-KPPC 
IV 

1340 U IV 
550 u 

III-A 
1510 u II 

I-B 

1360 
u 

III-A 
1240 u 

IV 

930 u 

III-B 

1260 
u 

III-A 
1270 u 

IV III-B 1480 u 

III-A 

1230 u IV 
1130 D II 
1230 SH IV 
1390 U 

III-A 

1340 U IV 

tl460 

u 

III-B 

1450 u IV 

BROADCASTING  •  Broadcast  Advertising Supplement  •  Page  3 



(.'all Power Frequency Time 
Letters Location in  Watts in  Kc. Designation Class 

KGFI  Brownsville,  Tex. 100 1490 U IV 
250— LS 

KGFJ  Los  Angeles,  Cal. 100 1230 U IV 
KGFL  Roswell,  N.  M. 100 1400 u IV 
KGFW Kearney,  Neb. 250 1340 u IV 
KGFX Pierre,  S.  D. 200 

630 
SHD 

IV KGGF, Coffeyville,  Kan. 500 690 u II 
1 , 000— LS 

KGGM Albuquerque,  N.  M. 1,000 1260 u 

III-A 
KGHF Pueblo,  Col. 500 1350 u 

III-B B^GHl Little  Rock,  Ark. 250 1230 u 

IV 

KGHL Billings,  Mont. 
1,000 

790 u 
III-A 5 , 000 — LS CP-5,000— U 

KGIR  Butte,  Mont. 5,000 
1370 u 

III-A KGIW Alamosa,  Col. 100 1450 SH-KIDW IV 
KGKB Tyler,  Tex. 250 1490 U IV 

San  Angelo,  Tex. 250 1400 u IV 
KGKO Fort  Worth,  Tex. 1,000 

570 u 
III-A 5 , 000 — LS CP-5,000— U 

KGKY ScottsblufF,  Neb. 250 
1490 u IV 

KGLO  Mason  City,  la. 250 
tisoo 

u 

III-B 
CP-1,000 

KGLU Safford,  Ariz. 250 1450 u 

IV KGMB Honolulu,  T.  H. 5,000 590 u 
III-A KGNC Amarillo,  Tex. 1,000 

2 , 500 — LS CP-5,000— LS 
1440 u 

III-A KGNF North  Platte,  Neb. 1  000 1460 

j5 

III 
KGNO,  .  .  , .    Dodge  City,  Kan. 250 1370 u 

III-B 
1  nnn  T  ̂  

KGO  San  Francisco,  Cal. 7,500 810 u I-B 
(Proposed  10,000) 

KGU Honolulu,  T.  H. 2,500 760 
L-WJR 

jj 

Missoula,  Mont. 
1,000 

1290 U 
III-A 5,000— LS KGW  Portland,  Ore. 1,000 

620 
u 

III-A 5 , 000— LS CP-5,000— U 
KGY  Olympia,  Wash. 100 1240 

U-except 

when  KTW operating 

IV 

Hastings,  Neb. 250 1230 U IV 
KHBC Kilo,  T.  H. 250 1230 U 

IV 

250 1240 U IV 
KHJ  Los  Angeles,  Cal. 1,000 

5 , 000— LS CP-5,000— U 

930 u 

III-A 
*KHMO.  . . Hannibal,  Mo. 250 1340 u 

IV 

*KHON.  .  . .     Honolulu,  T.  H. 250 1340 u IV 
KHQ Spokane,  Wash. 5,000 590 TT U 

III-A KHSL  Chico,  Cal. 500 1290 U 
III-B 1 , 000— LS 

KHUB Watsonville,  Cal. 250 1340 u IV 
KICA Clovis,  N.  M. 100 1400 u IV 
KID  Idaho  Falls,  Ida. 

500 1350 u 
III-B 5,000— LS 

KIDO.  .  . . Boise,  Ida. 1,000 
2 , 500— LS 

1380 u 
III-A KIDW Lamar,  Col. 

100 1450 IV 
KIEM Eureka,  Cal. 

500 1480 u 
III-B 1,000— LS KIEV Glendale,  Cal. 250 

870 
D II 

KINY Juneau,  Alaska 1,000 1460 U 
III-A KIRO Seattle,  Wash. 1,000 CP-50,000 

710 
u I-B 

Yakima,  Wash. 1,000 1280 u 
III-A Kansas  City,  Mo. 1,000 

1590 u 
III-A Garden  City,  Kan. 

100 1240 u 

IV 

KIUN .... Pecos,  Tex. 100 1400 u IV 
Durango,  Col. 

250 1400 u 

IV 

KJBS. .  .  . San  Francisco,  Cal. 500 1100 L-WTAM II 
KJR  Seattle,  Wash. 5,000 

1000 U I-B 
(Proposed  10,000) 

KLBiVi .  .  . LaGrande,  Ore. 250 1450 u 

IV 

Blytheville,  Ark. 100 1320 D IV 
Ogden,  Utah 5,000 1430 U 

III-A Minot,  N.  D. 1,000 
1390 u 

III-A KLRA.  .  .  . Little  Rock,  Ark. 5,000 
1420 u 

III-A KLS  Oakland,  Cal. 250 1310 u 
III-A CP-1,000 

Galveston,  Tex. 250 1400 u IV 
Oakland,  Cal. 1,000 910 u 

III-A KLZ  Denver,  Col. 5 , 000 
560 

u 
III-A KMA. Shenandoah,  la. 1,000 

960 
u 

III-A 5,000— LS San  Antonio,  Tex. 2.50 1400 
S-KONO 

IV 
KMBC.  .  . Kansas  City,  Mo. 5 , 000 980 U 

III-A Medford,  Ore. 1,000 1440 U 
III-A KMJ Fresno,  Cal. 5,000 580 u 
III-A 
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Monroe,  La. 250 1230 U IV 
Grand  Island,  Neb. 1,000 750 

L-WSB 

II 
KMC  Tacoma,  Wash. 

1,000 
1360 U 

III-A 

CP-5 , 000 

KMOX St.  Louis,  Mo. 50 , 000 1120 U 
I-A 

KMPC Beverly  Hills,  Cal. 
1,000 

710 u II 

5,000— 

-LS 

CP-5 , 000 — 

-U 

Los  Angeles,  Cal. 

1 , 000 

570 u 

III-A 
KMYC.  .  .  . Marysville,  Cal. 

100 

1450 u 

IV 

*KMYR.  .  . 
Denver,  Col. 100 

1340 
u IV 

250— 

-LS 

KNEL 
Brady,  Tex. 100 

1490 
u IV 

250— 

-LS 

Palestine,  Tex. 100 1450 D 

IV 

Austin,  Tex. 250 1490 u IV 
Los  Angeles,  Cal. 50,000 1070 u 

I-B 

Denver,  Col. 50,000 

850 

u 
I-A 

KOAC Corvallis,  Ore. 
1,000 

550 

u 

III-A CP-5 , 000— 

-LS 

Pittsburg,  Kan. 
1 , 000 

810 

D 

II 

KGB  Albuquerque,  N.  M. 10,000 
1030 

u II CP-50 , 000 

Rapid  City,  S.  D. 250 1400 u IV 
KOCA..  .  . Kilgore,  Tex. 250 1240 u IV 

Oklahoma  City,  Okla. 250 1340 u 

IV 

KODL The  Dalles,  Ore. 100 1230 u 

IV 

250— 

-LS 

Reno,  Nev. 
1,000 

630 

u 

III-A 

KOIL Omaha,  Neb. 1,000 
1290 u 

III-A 

5,000- 

-LS 

CP-5 , 000— 

-U 

Portland,  Ore. 
5,000 

970 u 

III-A KGKO.  .  .  . La  Junta,  Col. 100 1400 u 

IV 

KOL  Seattle,  Wash. 
1,000 

1300 u 

III-A 

5,000- 

-LS 

KOMA Oklahoma  City,  Okla. 

5,000 

1520 u II 
(Proposed  50,000) 

I-B 

KOME  . Tusla,  Okla. 250 
1340 

u 

IV 

KOMO Seattle,  Wash. 

1,000 

950 u 

III-A 

5,000- 

-LS 

CP-5 , 000- 

-U 

*KONB. 

Omaha,  Neb. 250 1490 u IV 
KONG.  .  .  . San  Antonio,  Tex. 250 1400 

S-KMAC 

IV 
Marshfield,  Ore. 

250 

1230 u IV 
Eugene,  Ore. 

250 

1450 
u IV 

Fremont,  Neb. 250 
1400 

u 

IV 

Pine  Bluff,  Ark. 250 1490 u 

IV 

Valley  City,  N.  D. 250 1490 u IV 
Provo,  Utah 250 1240 u IV 
Omaha,  Neb. 500 660 D II 

KGY  Phoenix,  Ariz. 
1,000 

550 u 

III-A KPAB.  .  .  . Laredo,  Tex. 250 1490 u IV 
KPAC.  .  .  . Port  Arthur,  Tex. 500 

1250 
u 

III-B 
Pampa,  Tex. 100 1340 u IV KPFA 
Helena,  Mont. 

250 

1240 u IV 
KPHO Phoenix,  Ariz. 250 1230 u IV 
KPLC Lake  Charles,  La. 250 1490 u 

IV 

KPLT 
Paris,  Tex. 

250 1490 
u 

IV 

KPMC Bakersfield,  Cal. 

1,000 
1600 u 

III-A 

KPO  San  Francisco,  Cal. 50,000 680 u 
I-B 

KPOF Denver,  Col. 

1,000 
910 

S-KPKA 

III-A 

*KPOW.  . 
Powell,  Wyo. 250 

1230 
U IV 

KPPC Pasadena,  Cal. 100 1240 
S-KFXM 

IV 

KPQ  Wenatchee,  Wash. 250 1490 U IV 
KPRC 

Houston,  Tex. 
1,000 950 U 

III-A 

5 , 000- 

-LS 

CP-5,000- 

-U 

KQV  
Pittsburgh,  Pa. 

1,000 
1410 U 

III-B 

KQW San  Jose,  Cal. 1,000 740 U II 

5 , 000- 

-LS 

(Proposed  5 , 000- 

-U) 

KRBA Lufkin,  Tex. 250 
1340 

D IV 
KRBC Abilene,  Tex. 250 1450 U 

IV 

KRBM Bozeman,  Mont. 250 1450 U IV 
KRE  Berkeley,  Cal. 250 

1400 
u 

IV 

KRGV. Weslaco,  Tex. 

1,000 
1290 u 

III-A 

Beaumont,  Tex. 250 
1450 

u 

IV 

KRIS 
Corpus  Christi,  Tex. 500 1360 u 

III-A 

CP-1 , 000 *KRJF 

Miles  City,  Mont. 250 1340 u IV 
KRKD Los  Angeles,  Cal. 

1,000 

1150 S-KFSG 

III-A 

2,500- 

-LS 

KRKO Everett,  Wash. 50 1400 

S-KEVR 

IV CP-100 

CP-250- 

-LS 

KRLC Lewiston,  Ida. 
250 

1400 U IV 
KRLD Dallas,  Tex. 50,000 

1080 
U 

I-B 

KRLH Midland.  Tex. 100 
1450 

U IV CP-250 

KRMC Jamestown,  N.  D. 250 
1400 

JJ 

IV 
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GUESS  IT'S  TfM£ 

TO  CHANGE  FREQUENCIES/" 

#  Now  that  we're  shucking  off  our  old  1000 

K.  C.  frequency,  and  going  to  our  brand  new 

1040,  we  think  you'll  be  interested  in  a  progress 

report  on  your  favorite  Midwestern  station. 

First — WHO,  as  you  would  judge,  of  course,  has 

been  designated  as  a  Class  1  outlet  with  50,000 

watts — will  be  the  only  U.  S.  station  operating  on 

1040  K.  C,  day  or  night. 

Second  —  Under  Paul  A.  Loyet,  the  world-known 

WHO  engineering  staff  will  of  course  preserve  our 

long  record  of  leadership  in  radio  transmission, 

with  continuing  research  on  synchronization,  fac- 

simile, polyphase  and  recording  technique  and 

equipment. 

Third  —  As  in  the  past,  WHO's  50,000-watt  voice 

will  continue  to  serve  a  wide  area  in  the  Middle 

West— our  "Iowa  Plus'\ 

In  other  words — we're  changing  frequencies,  but 

nothing  else.  To  millions  of  WHO  friends,  that's 

the  best  news  ever! 

WHO
 

for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC  National  Representative* 
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Call 
Letters Location 

Power 
in  Watts 

New Frequency 
in  Ec. 

Time 

Designation Class 
KRMD Shreveport,  La. 250 

1340 U IV 
KRNR Roseburg,  Ore. 100 

250— LS 1490 
U IV 

KRNT. Dcs  ̂ oineSf  Xa. 1  000 
5,000— LS C-F-o.OOO — U 

1350 
u 

III-A 
KROC Rochester,  Minn. 250 1340 u 

IV KROD El  Paso,  Tex. 500 1    nnn      T  c 
1 , 000 — Lb 

600 
u 

III-B Oakland,  Cal. 1 , 000 
960 TT U 

III-A 
•    Sacramento,  Cal, 100 1240 TT U IV 

Sherman,  Tex. 1 , 000 
910 TT U 

IIl-B KRSC ,    Seattle,  Wash. 1,000 1150 u 

III-A 
ESAC Manhattan,  Kan. 500 

1 , 000— LS 
580 S-WIBW 

III-B KSAL Salina  Ean 500 
1,000— LS cp-1 , 000 — V 

1150 U 

III-B 
Huntsville,  Tex. 250 1490 

J) 
KSAN San  Francisco,  Cal. 250 1450 u 

IV 

KSCJ Sioux  City  la 1,000 
5,000— LS CP-5,000— U 

1360 u 
III-A 

KSD  ,    St.  Louis,  Mo. 1,000 
5,000— LS 

550 u 
III-B KSEL .    Pocatello,  Ida. 250 

1 , 000— LS 
930 u 

III-B KSFO .    San  Francisco,  Cal. 1,000 
5 , 000 — L*S 

560 u 
III-A 

Salt  Lake  City,  Utah 50, 000 1160 u 
I-A . .    Salem,  Ore. 

1,000 
1390 u 

III-A 
KSO. Des  Moines  la* 1.000 

5.000— LS ^ xy  e  Ann  tt Cx^-O.OOO — U 

1460 u 

III-A 
KSOO Sioux  Falls.  S.D. 5,000 

1140 L-WRVA II 
ESRO , .    Santa  Rosa,  Cal. 250 /~'Tt  1  nnn CP-1,000 

1350 u 

III-B St.  Paul,  Minn. 50,000 1500 u 
I-B Cedar  City,  Utan 100 1340 u IV 

T  11     A  :  . .    Lowell,  Anz. 250 1230 u IV 
Lawton,  Okla. 250 1150 D IV 
Phoenix,  Ariz. 

5,000 
620 U 

III-A Austin,  Tex. 
1,000 

1150 SMD-W  1  AW in 
KTR.S Shreveport,  La, 

1 , 000 
1480 U 

III-B Temple,  Tex, 250 
1400 U IV 

KTFI Twin  Falls,  Ida. 1,000 1270 u 
III-A KTHS . ,    Hot  Springs,  Ark.  10,000 

(Proposed  50 , 000) 1090 u I-B 

. .    Visalia,  Cal. 1,000 920 u 
III-B Santa  Barbara,  Cal. 

1,000 
1250 u 

III-B Lihue,  T.  H. 250 1490 u IV 
,     Oklahoma  City,  Okla. 250 1400 u IV 

KTRB Modesto,  Cal. 260 860 D II 
KTRH Houston,  Tex. 

1,000 5,000— LS CP-5,000— U 

1320 u 

III-A 
KTRI .  .    Sioux  City,  la. 

250 1450 u IV 
KTSA San  Antonio,  Tex. 1.000 

5 , 000— LS 
550 u 

III-A .    El  Paso,  Tex. 500 1380 u 
III-B Emporia,  Kan. 250 1400 u IV 

Tucson,  Ariz. 250 1400 u IV 
,  ,    Tulsa,  Okla. 5,000 

1430 u 
III-A ,  .    Seattle,  Wash. 1,000 1250 

S-KWSC 

III-A Grants  Pass,  Ore. 250 1340 u 

IV 

KUJ WaUa  Walla,  Wash. 
100 

CP-1,000 
tl420 

u 
III-A 

. .    Siloam  Springs,  Ark. 5,000 1290 D III 
KUSD Vermillion,  S.  D. 500 920 

S-KFNF 

III-B KUTA .  .    Salt  Lake  City,  Utah 250 
CP-1,000 

1570 

U 

IIII-B 
KVAK, Atchison,  Kan. 100 1450 u 

IV 
KVAN Vancouver,  Wash. 250 910 D IV 
KVCV Redding,  Cal. 250 1230 u IV 
KVEC San  Luis  Obispo,  Cal. 250 1230 u IV 
KVFD Ft.  Dodge,  la. 250 1400 SH 

\  IV 

KVGB Great  Bend,  Kan. 250 1400 U IV 
KVI  Tacoma,  Wash. 5,000 570 

U| 

III-A KVIC i  Victoria,  Tex. 2.50 1340 u 

IV 1 

KVNU. Logan,  Utah 

250] 
1230 u IV 

KVOA Tucson,  Ariz. 1,000 
1290 

UJ 

III-A KVOD..  .  , Denver,  Col. 1,000 
630 

u 
III-A KVOE ,  ,    Santa  Ana,  Cal. 250 1490 u IV 

KVOL Lafayette,  La, 250 1340 u 

IV 

KVOO Tulsa,  Okla.  25,000 
(Proposed  50,000) 

1170 u 

I-B 

KVOR, Colorado  Springs,  Col. 1,000 
1300 u 

III-A KVOS Bellingham,  Wash. 250 1230 u 

IV 

Call Power 
Frequency Time 

Letters Location in  Watts in  Ec. 
Designation 

Class 

KVOX Moorhead,  Minn. 

250 

1340 U IV 
KVRS Rock  Springs,  Wyo. 250 1400 u IV 
KVSF Santa  Fe,  N.  M. 100 

1340 
u IV 

KVSO Ardmore,  Okla. 100 1240 u IV 

250— LS KVWC Vernon,  Tex. 250 1490 u 

IV 

KWAL Wallace,  Ida. 

250 

1450 u IV 

KWAT Watertown,  S.  D. 250 1240 u 

IV 

KWBG Hutchinson,  Kan. 100 
1450 

u IV 
KWEW Hobbs,  N.  M. 100 1490 u 

IV 

KWFC Hot  Springs,  Ark. 

250 

1340 u IV 

KWFT Wichita  Falls,  Tex. 
1,000 

620 u 

III-A 5,000— LS 
EWG  Stockton,  Cal. 100 1230 u IV 
KWIL Albany,  Ore. 250 1240 u IV 
EWJB Globe,  Ariz. 

250 

1240 u IV 
Portland,  Ore. 500 T    XrT>T  T\ II 

TXTTTr* 

W  llv> 
EWE  St.  Louis,  Mo. 

1,000 

1380 u 
III-A 

5,000 — LS CP-5,000— U EWKH Shreveport,  La. 50,000 1130 u 
I-B EWLC Decorah,  la. 100 

tl240 

SH IV CP— 250 
KWLE Longview,  Wash. 250 1400 U IV 
KWLM Willmar,  Minn. 

250 

1340 U IV 
KWNO Winona,  Minn. 250 

1230 
u 

IV 

KWOC Poplar  Bluff,  Mo. 250 
1340 

u IV 
EWOS Jefferson  City,  Mo. 

250 

1340 u IV 
EWSC Pullman,  Wash. 

5,000 
1250 

S-KTW 

III-A 

EWTO 

5  '000 

660 
Ti       n  Tn  ("A 

III 
l',000  (5  to  6 

a.m.) 

local  sunset) 

EWYO •    oii6i*iQan,  vv^o* 250 1400 u 

IV 

EXA 1  000 770 

L-WJZ 

II 

EXL 250 
1450 

S-KBPS 

IV 
KXO 

"Rl  Ppntrn  Pal 
100 

1490 
u IV 

KXOE 
Si"    T.fMTia  A^rt 5  000 630 u 

III-A 

EXOX •      o  wee L  Wili/d  ,  X  eA. 250 1240 u IV 
Aberdeen,  Wash. 250 

1340 

TT u 1 V 
Houston,  Tex. 

1,000 
1470 u 

III-A 

San  Francisco,  Cal. 
1,000 

1260 U 

III-A 

EYAN „,  „ .    Oneyenne,  iVyo. 250 1400 u IV 
EYCA 250 

1490 
u 

IV 

EYOS 250 1080 J3 II 
EYSM IVIankato  IMinn 250 1230 u IV BYUM 

Yuma,  Ariz. 

250 

1240 U IV EYW  .     Philadelphia,  Pa. 50,000 1060 U 
I-B 

*NEW 

Clinton,  la. 

250 

1340 u IV 

w 
WAAB 

.     Hoston,  iVlass. 

1 , 000 

1440 
TT u TTT  A 

Chicago,  111. 

1,000 

960 

D 

III 
Jersey  City,  N.  J. 500 970 u 

III-B 
New  York,  N.  Y. 50,000 880 u. 

I-A 
WABI 

Bangor,  Me. 

250 

1230 u 

III-A 

CP-5,000 

t910 

Albany,  N.  Y, 250 1400 u 

IV 

WACO Waco,  1  ex. 250 1450 u IV WADC.  .  .  . Akron,  O. 
5,000 

1350 u 

III-A 

,    Atlanta,  Ga. 500 
1480 

u 

III-B 

*WAGE. 

Salina  N.  Y. 1  OOd 620 JJ 

III-B 

WAGF 
Dothan,  Ala. 250 1400 u IV 

.    Presque  Isle,  Me. 100 1450 SH 

IV 

Anderson,  S.  C. 100 
1230 

u IV CP-250 
WAIR Winston-Salem  N  C 

250 

jj IV 
WAJR ,    MorgantowQ,  Va. 250 1230 u IV 
WAER Akron,  O. 

1,000 
1590 u 

III-A 

WALA .    Mobile,  Ala. 

500 
1410 

u 

III-A 

1 . 000— LfS 
*WALB 

1  nnn 1590 TT u TTT  A 
WAML .    Laurel,  A^iss. 250 

1340 
V IV 

.    Vincennes,  Ind. 100 
1450 

u IV WAP  I  .    Birmingham,  Ala. 5,000 1170 u n (Proposed  50,000)        (Proposed  1070) 
WAPO Chattanooga,  Tenn. 250 

tH50 

u 

III-B 

CP-1,000 

CP-5,000— LS 
WARD 

Brooklyn,  N.  Y. 500 
1430 

S-WBBC, 

III-I 

WLTH, 

WVFW ,    Scranton,  Pa. 250 1400 U IV Grand  Rapids,  Mich. 500 
1300 S-WOOD 

III-B 

(Proposed  5 , 000) 

III-A 

WATL .    Atlanta,  Ga. 250 1400 u T\r 1 V WATN Watertown,  N.  Y. 
250 1240 

JJ 

IV WATR Waterbury,  Conn. 
250 1320 

u 

IV 

WATW  Ashland,  Wis. 
100 1400 

u IV 
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TWO  BIG  EVENTS 

FOR  MAY  1941: 

ST.  LOUIS:  THE  NAB  CONVENTION 

BALTIMORE:  THE  OPENING  OF  .  .  . 

ne  of  America's  Great  Radio  Stations 



Call 
Letters Location 

Power 
in  Watts 

New Frequency 
in  Kc. 

Time 
Designation 

Class 
WAVE Louisville,  Ky. 5,000 

970 U 
III-A WAWZ Zarephath,  N.  J. 1,000 1380 

S-WBNX 

III-A WAYX Waycross,  Ga. 250 1230 U IV 
WAZL Hazleton,  Pa. 250 1450 U IV 
WBAA 

WBAB 

West  Lafayette,  Ind. 

Atlantic  City,  N.  J. 

500 
1 , 000— LS 

CP-1,000— N 
CP-5,000— LS 250 

920 

1490 

SH 

CP-U 
U 

III-B 
IV 

WEAL 

WBAP 

Baltimore,  Md. 

Fort  Worth,  Tex. 
10.000 CP-50,000 
50,000 

1090 

820 

U 
S-WFAA 

I-B I-A 

WBAX Wilkes-Barre,  Pa. 
100 

1240 U 

IV WBBC Brooklyn,  N.  Y. 500 1430 
S-WARD, 
WLTH, 
WVFW 

IlI-B 
WBBL  Richmond,  Va. 100 1240 

SH 
IV 

WBBM .... Chicago,  111. 50,000 
780 

U T  A 

WBBR.  .  .  . Brooklyn,  N.  Y. 1,000 1330 
b-WUvVU, 

WHAZ 
TTT  A 

Ponca  City,  Okla. 250 
1230 u 

I  V WBCM  .    Bay  City,  Mich. 500 
1 , 000— LS 

1440 U 

III-B WBEN Buffalo,  N.  Y. 1,000 
5 , 000 — LS CP-5 , 000— U 

930 
U 

III-A 
WBHP Huntsville,  Ala. 250 1230 

tr 

IV 
WBIG Greensboro,  N.  C. 1,000 

5 , 000 — LS CP-5,000— U 

1470 u 

JII-A 
*WBIR Knoxville,  Tenn. 250 1240 u 

IV 

WBLJ Dalton,  Ga. 250 1230 u IV 
WBLK Clarksburg,  W.  Va. 250 1400 u IV 
WBML.  . .  . Macon,  Ga. 250 1240 u 

IV WBNS.  .  .  . Columbus,  0. 1 ,000 
5,000— LS 

1460 u 

III-B WBNX New  York,  N.  Y. 5,000 1380 S-WAWZ 

III-A 
WBNY Buffalo,  N.  Y. 250 1400 

S-WSVS IV 
WBOC Salisbury,  Md. 250 1230 

u IV 
WBOW Terra  Haute,  Ind. 250 1230 u IV 
WBBB Red  Bank,  N.  J. 100 1240 S-WGBB IV 
WBRC Birmingham,  Ala. 1,000 

5 , 000 — LS CP-5,000— U 

960 U 

III-A WBRE Wilkes-Barre,  Pa. 250 1340 XJ IV 
WBRK Pittsfield,  Mass. 260 1340 u IV 

Welch,  W.  Va. 
250 1340 u 

IV 

WBRY.  .  .  . Waterbury,  Conn. 1,000 CP-5,000 
1590 u 

III-A WBT  Charlotte,  N.  C. 50,000 1110 u I-B 

•WBTA Batavia,  N.  Y. 250 1490 u IV 
Williamson,  W.  Va. 250 1400 u 

IV 

WBTM Danville,  Va. 100 
250— LS 

1400 u 

IV 

WBZ  Boston,  Mass. 50,000 
1030 

U-Synchro- nized  with WBZA I-B 

WBZA 

WCAD 

.    Springfield,  Mass. 

Canton,  N.  Y. 

1,000 

500 

1030 

1250 

U-Synchro- nized  with 
WBZ 
BHD 

II 
III 

WCAE Pittsburgh,  Pa. 5,000 1250 U 
III-A WCAL 

WCAM 

WCAO 

WCAR 

Northfield,  Minn. 

Camden,  N.  J. 

Baltimore,  Md. 

.    Asbury  Park,  N.  J. 

Pontiac,  Mich, 

5,000 
500 
500 

1 , 000— LS 500 

1 ,000 

770 

1310 

600 

1310 

1130 

S-WLB 

(1/3  daytime) S-WCAP, 
WTNJ 

U 
S-WCAM, 
WTNJ 

D 

II 

III-B 

III-B 

III-B II 
WCAT Rapid  City,  S.  D. 100 1230 

SHD IV 
WCAU Philadelphia,  Pa. 50,000 1210 U I-A 

WCAX Burlington,  Vt. 250 1230 U IV 
WCAZ Carthage,  III. 

100 1080 D 

II 

WCBA 
WCBD 

WCBI 

Allentown,  Pa. 
Chicago,  III. 

Columbus,  Miss. 

500 
5,000 

250 

1470 
1110 

1400 

S-WSAN L-WBT, 

o-  W  iVlXJl 
u 

III-B 

II 

IV 
WCBM Baltimore,  Md. 260 1400 

u 

IV 

WCBS Springfield.  111. 250 1450 u 

IV 

WCBT Roanoke  Rapids,  N. C.  250 1230 
u IV 

WCCO Minneapolis,  Minn. 50,000 
830 

u 

I-A 

♦WCED.  . DuBois,  Pa. 250 1230 u IV 
WCFL Chicago,  III 5,000 CP-10,000 

1000 u I-B 

WCHS 
WCHV 
WCKY 

Charleston,  W.  Va. 
.  .     Charlottesville,  Va. 

Cincinnati,  0. 
5,000 250 

50,000 

580 1450 

1530 

u 
u 
u 

III-A IV 
I-B 

Call 
Power 

Frequency Time 

Letters Location in  Watts in  Kc. Designation 
Class 

WCLE, Cleveland,  0. 500 610 D III 
WCLO JanesviUe,  Wis. 250 

1230 
U IV 

WCLS Joliet,  111. 100 
1340 

U IV CP-250 

WCMI Ashland,  Ky. 

250 1340 
U IV 

WCNC 
Elizabeth  City,  N.  C. 

250 

1400 U 

IV 

WCNW Brooklyn,  N.  Y. 250 1600 
S-WWRL 

IV 
(Proposed  500) 

III-B 

WCOA Pensacola,  Fla. 500 
1370 

U 

III-B 1,000— LS WCOC Meridian,  Miss. 

1,000 

910 u 

III-A 

WCOL Columbus,  O. 250 1230 u IV 
WCOP Boston,  Mass. 500 1150 D 

III-B CP-U 
WCOS.  .  .  . Columbia,  S.  C. 250 1400 u IV 
WCOU Lewiston,  Me. 250 1240 u IV 
wcov Montgomery,  Ala. 100 1240 u IV 

CP-250 
WCPO Cincinnati,  0. 

250 

1230 u IV 
Chicago,  111. 100 1240 

WSBC 
IV 

Charleston,  S.  C. 500 1390 jj 

III-B 
1 , 000— LS 

III-A 

(Proposed  1,000) 
WCSH Portland,  Me. 

1,000 
970 u 

III-A 
2,500— LS CP-5 , 000 — U 

WDAE Tampa,  Fla. 
5,000 

1250 u 

III-A 

WDAF Kansas  City,  Mo. 

5,000 
610 

III-A 

WDAK West  Point  Ga 

250 

1340 u IV 
WDAN Danville,  111. 250 1490 u IV 
WD  AS Philadelphia  Pa 260 

1400 
u IV 

WDAY 
Fargo,  N.  D. 

5,000 
970 u 

III-A 

*WDBC.  .  . 
Escanaba,  Mich. 250 

1490 
u IV 

WDBJ. Roanoke,  Va. 
1,000 

960 u 

III-A 
5,000 — LS 

WDBO 
Orlando,  Fla. 

5,000 
580 u 

III-A 

WDEF 
Chattanooga,  Tenn. 250 

1400 
u IV 

WDEL ^^ilmington,  Del. 1150 u 

III-A 
1,000— LS CP-5,000— U WDEV W  aterbury  Vt. 

1,000 550 

D III 
WDGY 

Minneapolis,  Minn. 1,000 
1130 

SH II 

5,000— LS 

(Proposed  U) 
WDLP Panama  City,  Fla. 100 1230 U IV 

250— LS WDMJ Marquette,  Mich. 

250 

1340 U IV 
WDNC Durham,  N.  C. 

250 

1490 u IV 
WOOD Chattanooga,  Tenn. 

1,000 
1310 u 

III-A 5,000— LS CP-5 , 000 — U WDRC 
.    Hartford,  Conn. 

5,000 

1360 u 

III-A 

WDSM 
Superior,  Wis. 100 1280 a 

IV 

WDSU ^J<iTX7  (ItIoqmo    T .a •      J.^  c  vv  yjx  icaUOf  i^ct* 1  000 1280 V 

III-A 
CP-5,' 000 WDWS Champaign,  111, 250 1400 u IV WDZ Tuscola,  111. 

1,000 
1050 

J) jl 

.    New  York,  N.  Y. 50,000 660 u 
I-A 

.    Providence,  R.  I. 

1,000 790 

u 

III-A 

5,000— LS CP-5,000— U .    Eau  Claire,  Wis. 
1,000 

1070 

L-KPBI 

II 

5,000— LS 
Duluth,  Minn. 

1,000 
1320 U 

III-A 
5 , 000— LS CP-5,000— U 

WEBQ 

.    Harrisburg,  111. 250 1240 u IV WEBR .    Buffalo,  N.  Y. 250 1340 u IV WEDC Chicago,  111. 250 1240 
SH-WCRW, 

IV 
WSBC WEED 

Rocky  Mount,  N.  C. 250 1450 U IV 
WEEI Boston,  Mass. 

5,000 oyu TT U 

III-A 

WEED Reading,  Pa. 

1,000 
850 D II WEH New  Haven,  Conn. 250 960 U 

III-B 

500— LS 
CP-500— N CP-1,000— LS 

WELL 
.  .    Battle  Creek,  Mich. 250 1400 U 

IV 

WEMP Milwaukee,  Wis. 250 1340 u 

IV 

WENR Chicago,  111. 
50,000 

890 S-WLS 

I-A 
WENY Elmira,  N.  Y. 

250 

1230 u IV WEOA Evansville,  Ind. 
250 1400 u 

IV 

*WERC 

,    Erie,  Pa. 100 1490 u 

IV 

250— LS WEST .    Easton,  Pa. 250 1400 u IV WESX .    Salem,  Mass. 100 
1230 

u IV 
WEVD .    New  York,  N.  Y. 

1,000 1330 

o-  wrsuK, 

III-A 

CP-5 , 000 
WHAZ 

WEW .    St.  Louis,  Mo. 

1,000 
770 J) 

II 

WEXL .    Royal  Oak,  Mich. 50 1340 u IV CP-250 
.    Dallas,  Tex. 

50,000 820 
S-WBAP 

I-A 
WFAM .    South  Bend,  Ind. 100 1230 SH IV 

Page 8  •  Supplement BROADCASTING*  Broadcast  Advertisin 



IMPORTANT  NEW  FEATURES: 

Radiates  horizontal 
polarized  signal  with 
substantially  uniform 
circular  field  pattern. 

Custom  built,  factory 
adjusted  to  operating 
frequency.  No  field 
adjustments  neces- 
sary. 

Improved  design 
greatly  simplifies 
method  of  feeding 
and  coupling. 

Turnstile  elements  fed 
by  coaxial  lines.  No 

open  turnstile  wires 
used. 
Lighting  equipment, 
climbing  steps  in- 

stalled without  in- 
terfering with  oper- 

ation of  turnstile. 
Heating  elements 
may  be  used  in  turn- 

stile arms  for  sleet 
melting  where  nec- essary. 
Available  with  2,  4, 
6,  8  and  10  layers 
of  turnstile  elements, 
depending  upon  de- 

sired gain. 

TURNSTILE 

(PATENTED  DESIGN) 

ANTENNA 

— Already  Proven  By  Experience  to 

Assure  You  of  Complete  Satisfaction 

and  the  Utmost  in  Efficiency! 

Improved  in  design — completely  developed — the  Lingo 

FM  Antenna  comes  to  you  as  a  "finished  produa"  offer- 
ing distinCT  improvements  over  all  previous  designs. 

Lingo  has  a  definite,  important  place  in  your  FM  plans 
and  offers  you  antenna  performance  and  efficiency 
based  on  EXPERIENCE  and  not  experiment! 

I 

Write  today  for  technical  facts  and  price  quotation. 
Please  indicate  your  proposed  frequency,  power  and 
location.  Quotations  will  be  gladly  submitted  for  indi- 

vidual applications  only  and  will  include  the  essential 
tubular  steel  mounting  pole,  turnstile  elements,  coupling  equipment,  transmission 
lines  feeding  the  elements,  etc.  Climbing  steps,  lighting  equipment  and  sleet 
melting  units  available  as  optional  equipment.  Ereaion  on  your  supporting 
tower  or  building  roof  can  also  be  included. 

JOHNE.  LINGO  &  SON,  Inc. 

LINGO 

VERTICAL 

RADIATORS 

VERTICAL 

TUBULAR  STEEL 

RADIATOR 

PARTIAL  LIST  OF  INSTALLATIONS:      Douhle  Duty  for  YouT  DolluTs: 
WTAR 
WIBW 
WCSH 
WBOC 
WWSW 
KTSW 
WSAV 
WFBG 
WBTH 
WCOU 
WPID 
WRJN 

Norfolk 
Topeka 
Portland 
Salisbury 
Pittsburgh 
Emporia 
Savannah 
Atlantic  City 
Williamson 
Lewiston 
Petersburg 
Racine 

WFPG 
WMOG 
WOLF 
WGKV 
WAOV 
WSLS 
WAJR 
WIBM 
WLLH 
CFAC 
CJKL 

CKGB 

Altoona 
Brunswick 
Syracuse Charleston 
Vincennes 
Roanoke 
Morgantown 
Jackson 
Lawrence 
Calgary,  Alb. 
Kirkland  Lake 

Ont. 
Timmins,  Ont. 

•  REDUCES  MAINTENANCE  COSTS 

•  INCREASES  STATION  PERFORMANCE 

BROADCASTERS:  If  overhead  costs  are  as  important 
with  you  as  performance  is  with  your  engineers — then 
all  will  enjoy  the  satisfaction  of  a  Lingo  Tubular  Steel 
Radiator.  Faas  prove  that  you  can  expect  highest 
efficiency  and  pay  less  for  maintenance.  The  moderate 
initial  cost  and  low  upkeep  cost,  plus  assured  peak 
performance  combine  to  give  you  more  profits  through 
better  coverage. 

I 

Yes,  we  want  to  tell  YOU  our  important  story.  Our  engineering  staff  will  be 
pleased  to  provide  you  with  technical  details  as  they  apply  in  your  own  particular 
case — without  obligation,  of  course.  In  writing  please  give  location,  power  and 
frequency  of  station. 

Dept.  B-31       CAMDEN,  N.  J. 
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Call 
Letters Location 

Power 
in.Watts 

New Frequency in  Kc. 
Time 

Designation 
WFAS     ,  . White  Plains,  N.  Y. 250 1240 

S-WGBB IV 

WFBC  Greenville,  S.  C. 1,000 
5,000— LS CP-5,000— U 

1330 U TTT  A 

J.  11- A 
WFBG. Altoona,  Pa. 250 1340 u IV 

WFBL,  , Syracuse,  N.  Y. 5,000 1390 
u 

III-A Indianapolis,  Ind. 1,000 
5 , 000— LS CP-5,000— U 

1260 u TTT  A 
111-xi. 

WFBR Baltimore,  Md.  1,000 
5,000— LS (Proposed  5,000) 

1300 u 

III-A 
*WFCI Pawtucket,  R.  I. 

1,000 
1420 u 

III-B ,  Flint.JMich. 100 
CP-1,000 

t910 

u 

III-B Manchester,  N.  H. 500 
1 , 000— LS ep-5,000— u 

1370 u 

III-A 
WFHH .    Wisconsin'Rapids,  Wis.  100 250— LS 

1340 u IV 

WFIG 
,    Sumter,'S.  C. 

100 
250— LS 

1340 
u IV 

WFIL  ,    Philadelphia,  Pa. 1,000 560 
u 

III-A WFLA, Tampa,  Fla. 1 , 000 
5,000— LS 

970 u 

III-B WFMD ,    Frederick,  Md. 500 930 u 
III-B WFMJ Youngstown,  0. 250 1450 u IV 

Fayetteville,  N.  C. 250 1370 D IV 
WFOB .  Hattiesburg,[Miss. 100 

CP-250 
1400 u 

IV 

.    St.  Augustine,  Fla. 250 1240 u 

IV 

WFPG .    Atlantic  City,  N.  J. 250 1450 u IV 
Kinston,  N.  C. 250 1230 u IV 
Ft.  Lauderdale,  Fla. 250 1400 u IV 

WFTM Fort  Myers,  Fla. 250 1240 
u IV 

Fredericksburg,  Va. 250 1290 D 

IV WGAC Augusta,  Ga. 250 
1240 U IV 

WGAL. Lancaster,  Pa. 250 1490 u IV 
WGAN Portland,  Me. 5,000 560 u 

III-A 
WGAR Cleveland,  0. 

1,000 
5,000— LS 

1480 u 
III-B WGAU Athens,  Ga. 250 1340 u IV 

WGBB Freeport,  N.  Y. 100 1240 
S-WBRB, 
WFAS 
u 

IV 

WGBF .    Evansville,  Ind. 1,000 
5,000— LS 

1280 

III-B WGBI Scranton,  Pa. 500 
1 , 000— LS 

910 ^-WQ  AM 

III-B WGBB Goldsboro,  N.  C. 250 
1400 u IV 

WGCM. Gulfport,  Miss. 250 1240 u IV 
WGES Chicago,  111.  500 

(Sunday)  1,000— LS 
CP-5 , 000— U 

1390 SH 

CP-U 
III-A 

*WGGA.  .  . Gainesville,  Ga. 250 1240 u IV 
WGH .    Newport  News,  Va. 250 

1340 u 

IV 
WGIL Galesburg,  111. 250 1400 u IV 
WGKV .    Charleston,  W.  Va. 100 1490 u IV 
WGL  Ft.  Wayne,  Ind. 250 1450 u 

IV 

WGN Chicago,  111. 50,000 720 u I-A 

WGNC Gastonia,  N.  C. 250 1450 V IV 
WGNY Newburgh,  N.  Y. 250 

1250 D IV 
WGOV Valdosta,  Ga. 250 1450 u IV 
WGPC Albany,  Ga. 250 1450 u 

IV 

WGR Buffalo,  N.  Y. 1,000 
5,000— LS 

550 TT u 
III-B 

WGBB Grands  Rapids,  Mich. 250 1230 u 

IV 

WGRC New  Albany,  Ind. 250 1400 U IV 
WGRM Greenwood,  Miss. 250 1240 u IV 
WGST Atlanta,  Ga. 1,000 

5,000— LS 
920 TT u 

III-A 
WGTC .    Greenville,  N.  C. 250 1490 U 

IV 

WGTM Wilson,  N.  C. 250 1340 U 

IV 

WGY  .    Schenectady,  N.  Y. 50,000 
810 

U 

I-B 

WHA  Madison,  Wis. 5,000 
970 

D III 
WHAI Greenfield,  Mass. 250 1240 U IV 
*WHAL Saginaw,  Mich. 500 980 D III 
WHAM Rochester,  N.  Y. 50,000 1180 U 

I-A 

WHAS Louisville,  Ky. 50,000 840 U 

I-A 

WHAT Philadelphia,  Pa. 100 1340 
S-WTEL 

IV 
WHAZ  . Troy,  N.  Y. 1,000 1330 

S-WBBR 
WEVD III-A 

WHB.  . Kansas  City,  Mo. 1,000 
880 

D 

11 

WHBB Selma,  Ala. 100 1490 U 

TV 

Canton,  0. 250 
1230 u IV 

WHBF Rock  Island,  111. 1,000 
CP-5 , 000— U 

1270 u 
III-A WHBI. .    Newark,  N.  J. 1,000 

2 , 500— LS 
1280 

S-WNEW 

III-A 
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New 

Time 

Call Power 
Frequency 

Designation 
Class 

Letters in  Watts in  Kc. 
WHBL Sheboygan,  Wis. 

250 

1330 U 

III-B 
1 , 000 — LS 

JVleinpniSj  i  enn< 100 1400 u rv 

Anderson,  Ind. 
250 

1240 u rv 

Appleton,  W^is. 
250 

1230 u 

IV 

1  000 870 

L-WWL 

II 

Calumet,  Mich. 
250 1400 

u rv 

Soston^  Mass. 
1  000 850 

L-KOA 

II 

ijiean,  in  .  i . 250 1450 u IV 

Jrortsmoutn,  iN.  xi. 
1  000 

750 

L-WSB 
II 

WHEC Rochester,  N.  Y. 
500 

1460 U 

III-B 
1 , 000 — LS 

uicero,  lu. 250 1450 

XJ 

IV 
WHIO Dayton,  0. 

1,000 

1290 U 

III-A 5,000— LS CP-5, 000 — U WHIP Hammond,  Ind. 

5.000 

1520 6:00  a.m. 

II 

to  LS  at Bunalo,  N.I. 
WHIS Bluefield,  W.  Va. 

500 
1440 

U 

III-B 1 , 000 — LS 
ZanesviUe,  O. 250 1240 u 

IV 

1X7  TJ  TR Oreensburgf  Pa. 250 

620 

D IV 

Cleveland,  \j. nan 1420 u 

III-A 

Columbus,  0. 500 640 

L-KFI 

II 

.    iiicKory,  IN.  \j. 
250 1400 

u IV 
1X7UT  T> 

Virginia,  Minn. 
250 

1400 U 

IV 

Niagara  Falls,  N.  Y. 1  000 1290 III 
*1317W¥  XT ^WxIIjIN  .  .  . Harlan,  Ky. 

250 

1450 XJ rv 

Port  Huron,  Mich. 250 1450 XJ 

rv 

Anniston,  Ala. 
250 

1450 

XJ 

IV 
WHN  

New  York,  N.  Y. 
1,000 

1050 TJ II 

5,000— LS 

CP-50,000 
Des  Moines,  la. ou , uuu ld40 XJ 

I-A WHOM.  .  . Jersey  City,  N.  J. 500 1480 u 

III-B 1 , 000 — LS WHOP Jrloptcinsville,  ivy. 250 1230 XJ rv 
Harrisburg,  Pa. 

1,000 

1460 u 

III-B 
5 , 000 — LS 

117T4'TTI1 ,    Cookeville,  Xenn. 
1400 

XJ 

IV 

^  TT  Xll  IN  .  .  . 
.    Holyoke,  M^ass. 

250 

1400 

XJ 

rv 
WIBA  Madison,  Wis. 

1,000 
1310 XT 

III-A 
5.000— LS CP-5 , 000 — tj Indianapolis,  Ind. 

1,000 

1070 IT 

II 

CP-5 . 000 — LS 
.    Glenside,  Fa. 1  000 

990 J5 n 
WTRA/T .    Jackson,  Mich. 9^n 

1450 
XJ rv 

WIBU 
Poynette,  Wis. 

250 

1240 

XJ 

rv 
.    Topeka,  Kan. 

1,000 
580 

S-KSAC 

III-A 
5,000— LS CP-5 , 000 — U 

TO'THV 
uxica,  IN.  1  . XJ IV 
Ashtabula,  O. 1  nnn 

1 , 

970 u 

in 

WICC  Bridgeport,  Conn. 500 600 u 

in-B 

1 , 000 — LS 
WIGM 

Medford,  W^is. 

1  nn lUU 
1490 

XJ 

rv 

WEL .    St.  Louis,  Mo. XJ 

rv 

WILL TTrKona  Til K  Ann Oau 

J) 

HI WILM 
.    ̂ Vilmington,  X^el. 250 1450 XJ rv 

*WINC 

W^inchester,  Va. 
1  Ann 14UU XJ IV 

WIND Gary,  Ind. 
1 ,000 5,000— LS CP  K  nnn  TT 

560 u 

m-A 
WING .  JJayton, 5  000 

1410 
XJ 

III-A 

WINN Louisville,  Ky. 
100 

^OU— ^Ijo 
1240 

u 

IV 

WINS New  York,  N.  Y. 
1,000 

CP-50,000 1000 
L-WCPL 

CP-U 

II 

Washmgton,  D.  C. 250 1340 

tr 

rv 
WIOD  Miami,  Fla. 

1,000 

610 

u 

Ill-A 

CP-5,000 

Fnilaaelphia,  Pa. 

5,000 
610 u 

III-A 

Indianapolis,  Ind. 
5,000 

1430 
u 

ni-A 

WIS  
Columbia,  S.  C. 

1,000 5,000— LS CP-5,000 — U 

560 u 

ni-A 
A     1_     .."11^     XT  /~1 AsheviUe,  N.  O. 250 1400 u 

IV 

*WISH 

Indianapolis,  Ind. 
1,000 
5 , 000 — LS 

1310 u 

III-B 
WISN Milwaukee,  Wis. 250 

1 , 000— LS 

CP-5, 000 

1150 
u 

III-A 

Baltimore,  Md. 250 1230 u IV 
bpringjiela,  U. 100 

1340 
u rv 

Johnstown,  Pa. 250 1400 u IV 
.    Norfolk,  Neb. 

1,000 

1090 L-WBAL 

II 

(Proposed  780) KTHS 
WJAR Providence,  R.  I. 

1,000 
5,000— LS CP-5,000— U 

920 

U 

III-A WJAS .     Pittsburgh,  Pa. 1,000 
5 , 000— LS CP-5 , 000— U 

1320 
U 

III-A 
BROADCASTING*  Broadcast  Advertising 



SUCH 

MUST 

BE  DESERVED/ 

BASE  MAP  copyrighted  by  the  Colam- 
bia  Broadcasting  System,  Inc.,  1941. 

CBS 

▲ 

50,000  Watts 

A 

SHREVEPORT 

LOUISIANA 

Night    Coverage:    Primary — 169,000;    Secondary  —  201,150;    Columbia     audit    all    arec<5     total  —  425,683     radio  families. 

KWKH,  as  a  Class  l-B  50,000  Watt  Station  Attains 

Maximum  Coverage  of  One  of  the  Nation's  Richest  Markets KWKH  boasts  of  many  new  friends  in  a 

greater  area,  as  shown  on  the  map  above, 

which  is  the  new  CBS  audit  of  night-time 

coverage.  Not  only  lady  friends,  please,  be- 

cause there's  just  hundreds  of  thousands  of 
KWKH  moves  to  1130  on  March  29,  1941 

soldiers  all  around  us.  A  great  portion  of 

Uncle  Sam's  defense  expenditures  has  been 
concentrated  in  the  KWKH  coverage  area. 
And  so,  with  this  new  CBS  listening  audit, 

we  are  more  popular  than  ever  .  .  .  AND 
SUCH  POPULARITY  MUST  BE  DESERVED. 

REPRESENTED  BY  THE  BRANHAM  CO. 

KWKH 

A  Shreveport  Times  Station 



Call Letters 
WJAX. 

Location 
Jacksonville,  Fla. 

Power 
in  Watts 

WJBC   Bloomington,  111. 
WJBK Detroit,  Mich. 
WJBO   Baton  Rouge,  La. 

WJBW   New  Orleans,  La. 
WJBY   Gadsden,  Ala. 
WJDX   Jackson,  Miss. 

WJEJ   Hagerstown,  Md. 
WJHL   Johnson  City,  Tenn. 
WJHO   Opelika,  Ala. 

1,000 

5,000- 
250 
250 

1,000 CP-5,000 

-LS 

250 250 

1,000 

5,000- 

-LS 

WJHP. Jacksonville,  Fla. 
WJTM   Lansing,  Mich. 
WJJD   Chicago,  111. 
WJIB   Detroit,  Mich. 
WJLS   Beckley,  W.  Va. 
WJMC   Rice  Lake,  Wis. 
WJMS   Ironwood,  Mich. 
WJNO   W.  Palm  Beach,  Fla. 
WJOB   Hammond,  Ind. 
WJPF   Herrin,  111. 
WJPB   Greenville,  Miss. 
WJR   Detroit,  Mich. 
WJRD   Tuscaloosa,  Ala. 
WJSV   Washington,  D.  C. 
WJTN   Jamestown,  N.  Y. 
WJW   Akron,  0. 
WJZ   New  York,  N.  Y. 
*WJZM   Clarksville,  Tenn. 
WKAQ   San  Juan,  Puerto  Rico 

WEAR   East  Lansing,  Mich. 
WKAT   Miami  Beach,  Fla. 
WKBB   Dubuque,  la. 
WKBH   LaCrosse,  Wis. 

WKBN   Youngstown.  O. 

250 

1,000 100 
250— LS 
250 
250 

20,000 
250 
250 
250 
250 
250 
100 

250 250 
50,000 

250 
50,000 250 

250 
50,000 250 

1,000 CP-5,000 

5,000 
1,000 

250 

1,000 CP-5,000 
500 

1,000— LS WKBO Harrisburg,  Pa. 250 
WKBV Richmond,  Ind. 100 

WKBW Buffalo,  N.  Y. 5,000 CP-50 , 000 
WKBZ Muskegon,  Mich. 250 
WKEU Griffin,  Ga. 100 

WKIP Poughkeepsie,  N.  Y. 1450 
*WKMO.  . Kokorao,  Ind. 250 
WKNE Keene,  N.  H. 5,000 WKNY .    Kingston,  N.  Y. 250 WKOK Sunbury,  Pa. 250 
WKPA New  Kensington,  Pa. 250 
WKPT Kingsport,  Tenn. 250 
WKRC Cincinnati,  0. 1.000 

5 , 000- *WKRO.  .  . Cairo,  111. 250 
WKST New  Castle,  Pa. 

1,000 
*WKWK..  . Wheeling,  W.  Va. 250 
WKY  Oklahoma  City,  Okla. 1,000 

5 , 000- 

-LS 

WKZO   Kalamazoo,  Mich. 

WLAC   Nashville,  Tenn. 

CP-5,000— U 
1,000 CP-5,000— LS 
5,000 (Proposed  50 , 000) 

WLAG   La  Grange,  Ga.  250 
WLAK   Lakeland,  Fla.  250 
WI.AP   Lexington,  Ky.  250 
WLAV   Grand  Rapids,  Mich.  250 
WLAW   Lawrence,  Mass.  5,000 
WLB   Minneapolis,  Minn.  5,000 

WLBC   Muncie,  Ind. 
WLBJ   Bowling  Green,  Ky. 
WLBL   Stevens  Point,  Wis. 
WLBZ   Bangor,  Me. 

WLEU   Erie.  Pa. 
WLLH   Lowell,  Mass. 
WLNH   Lac-onia,  N.  H. 
WLOF   Orlando,  Fla. 
WLOG   Logan,  W.  Va. 
WLOK   Lima,  O. 

250 
250 

5,000 500 
1 . 000— LS 

CP-5,000— U 
250 250 
250 
250 
100 
250 

New Frequency 
in  Kc. 

930 

1230 
1490 

1150 

1230 
1240 

1300 

1240 
910 

1400 

1320 
1240 
1160 
1400 
1240 
1240 
1450 
1230 
1230 
1340 
1340 

760 
1230 

1500 
1240 
1240 
770 

1400 

t620 870 
1360 
1490 
1410 

570 

1230 
1490 
1520 

1490 
1450 

250 
1400 
1290 
1490 

1240 
1150 
1400 
550 

1490 

1280 
1400 

930 

590 

1510 

1240 
1340 
1450 
1340 
680 
770 

1340 
1340 
930 
620 

1450 1400 
1340 
1230 
1230 
1240 

Time 

Call esignation Class Letters 

U 

III-A 

WLOL 

u IV WLPM 

u IV 
WLS  

III-A 

u 

u IV 
WLVA u IV WLW     .  . 

u 

III-A 

WMAL.  . .  . 

u 

IV 
WMAM.  .  .  . 

u 

III-B 

WMAN 

IV 

WMAQ 

u 
WMAS 

u IV 
*WMAW.  .  . 

u IV WMAZ L-KSL 
II 

u IV 
TT U TV 

1  V 

JJ IV 
WMBG 

u IV WMBH 

u IV WMBI 

u IV 
u IV 

•nr  TV/TI>X> 

u 

IV 

WMBS  
u I-A 

u 

IV u 
I-B WMCA 

u IV 
u IV 

*WMDF. 

u I-A WMEX 

u 

IV 
WMFD  . 

u 
III-A D 

II 

u 
WMF  J  

III-B u IV WMGA 
u 

III-A 
WMIN 

H-WOSU 

III-B 

WMJM  

u IV 
WMMN  

TT u Jt  V 
u TT 

11 

I-B 

u 
WMOG  

IV 

u IV WMPC 
u TV X  V WMPS  

TV 
1  V 

u TTT  A 
111- A 

WMRC 

u TV 1  V 

*WMRF  JJ 

TTT" 

X  V 
WMRN 

j5 

TV JL  V 
WMRO 

u TV 1  V WMSD 

u III-B 
WMSL 

WMT 
u IV 
D 

CP-U 
III 

*WMUR  

u IV 
*WMVA.  . . . 

u 
III-A WMWH.  . . 

u 
III-B 

*WNAB 

WNAC 

u 

II 

u IV WNAD 
TT u IV 
u IV 
u IV WNBC 
u II 

-WCAL II 

WNBF  daytime) 

U IV 
U 

IV 
T17XT 

J) 

III WNEL 

U III-A U7M17W7 
TT u 

IV 

TT u IV WNLC IV 

WNOE 
U 

IV 

WNOX 
u IV 
u IV WNYC  

Location 
Minneapolis,  Mii 
Suffolk.  Va. 
Chicago,  111. 
New  York,  N.  Y. 

Washington,  D 
Marinette,  Wis. 
Mansfield,  O. 
Chicago,  111. 
Springfield,  Mass 
Worcester,  Mass, 

Power in  Watts 

1,000 

250 50,000 500 

250 

50,000 

5,000 
250 250 

50,000 

250 250 

250 5,000— LS (Proposed  5 , 000— U) 

1,000 
5,000— LS 

C. 

Mo. 

Greenwood,  S.  C. 
Boston,  Mass. 
Wilmington,  N.  C. 
Plattsburg,  N.  Y. 
Hibbing,  Minn. 
Daytona  Beach,  F 
High  Point,  N.  C. 
Moultrie,  Ga. 
St.  Paul,  Minn. Cordele,  Ga, 

Fairmont,  W.  Va. 

Brunswick,  Ga. 

Lewistown,  Pa. 

Manchester,  N.  H. 

Martinsville,  Va. 

Augusta,  Ga. 
Bridgeport,  Conn. 

CP-5 , 000— U 

1,000 
5 , 000— LS 

100 

250- 

250 
250 

-LS 

New 
Frequency 

in  Kc. 

1330 
1450 
890 
1430 

1230 
700 
630 
570 

1400 
670 

1450 
1230 

940 

1470 

Time 

Designation 
Class 

III-B 

610 

1450 

1450 1450 

u 

IV 

S-WENR I-A 
S-WARD WBBC, 

WVFW 

III-B XJ IV 
u 

I-A 

XJ 
Ill-k IV 

XJ IV 
u 

I-A 

u IV 
u 

IV 

u 

u 

u 

u 
u 

III-B 

5,000 
1380 17 

Ill-i 

250 1450 U 

IV 

5,000 
1110 

L-WBT, 

S-WCBD Ij 

250 

1340 U IV 
250 1400 u IV 
250 P-1 , 000 

t590 

u 

III-B 
1,000 5  _  000 — LS 

790 u 

III-A 
1,000 
5 , 000— LS 

570 

XJ 

III-A 
250 1450 u IV 

5,000 1510 
u II 

250 1400 u IV 
250 1340 u IV 
250 1240 XJ IV 
250 1450 u IV 

250 

1230 u IV 
250 

1400 
u IV 

250 

1400 u IV 
100 
250— LS 

1490 u IV 

1,000 

5,000— LS 

>-5 , 000— U 

920 

u 

III-A 

250 
1230 u IV 

100 
250— LS 1490 

u 

IV 

250 1230 

SH 

IV 
500 

1 , 000— LS 

1460 u 

III-B 
250 1490 u IV 
250 1490 u IV 
250 1490 u IV 250 

1280 D IV 
250 1450 u IV 
250 1400 u IV 

1,000 5 , 000— LS 

600 u 

III-A 

Boston,  Mass. 
1,000 

5 , 000- 

CP-5,000- 

-LS 

-U 

1260 U 

Norman,  Okla. 
1,000 

640 D 
Yankton,  S.  D. 

1,000 

5 , 000- 

CP-5 , 000- 

-LS 

-U 

570 U 

New  Britain,  Conn. 
1,000 CP-5,  000- 

-LS 

1410 U 

Binghamton,  N.  Y. 

250 1490 
u 

New  Bedford,  Mass. 250 
1340 

u 
Saranac  Lake,  N.  Y. 100 1320 D 
San  Juan,  Puerto  Rico 

1,000 

2,500- 

CP-5,000- 

-LS 

-u 

1320 
u 

New  York,  N.  Y. 
1,000 

5,000- 

CP-5,000- 

-LS 

-U 

1280 S-WHBI 

New  London,  Conn. 250 
1490 

U 
New  Orleans,  La. 250 1450 U 
Knoxville,  Tenn. 1,000 

5,000- 

-LS 

990 U 
New  York,  N.  Y. 

1,000 
830 

L-WCCO 

III-B 

IV 

IV 
IV 

III-A II 

III-A 

III-B 
IV 
IV 
IV 

III-A 

III-A 

IV 

IV 
II 
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THESE  STATIONS  ARE  NOW  OPERATING  OR  INSTALLING 

Westinghouse  50-HG  Transmitters 

WPTF 

(RALEIGH) 

KDKA 

(PITTSBURGH) (BOSTON) 

600 800 

1 

1000/ 

^20
0" 

^
 
 

1 

1400  1600 

1  1 
★ ★ 

1 
700 

1  y 

900  X 
1100 1 1300 1500 

/  1 

The  Westinghouse  50-HG  Broadcast  Transmitter  is  a  50  kilo- 
watt set  bmlt  for  broadcasting  stations  by  a  company  that  has 

been  engaged  in  practical  radio  station  operation  since  the 

industry  started.  The  50-HG  first  demonstrated  its  economy, 

rehabHity,  and  operating  convenience  in  Pittsburgh's  KDKA 
early  in  1940.  Since  then  four  other  big  time  radio  stations  have 

chosen  50-HG  performance— WBZ,  WPTF,  WEAL  and  WKBW. 
Out  of  four  stations  granted  50, 000- watt  permits  in  1940, 
THREE  selected  the  Westinghouse  50-HG  Transmitter. 

UNDIVIDED  RESPONSIBILITY  —  In  addition  to  complete 
broadcast  transmitters,  Westinghouse  manufactures  ALL  the 
other  equipment  needed  for  transmitting  station  operation.  This 
service  includes  station  lighting,  tower  Hghting,  antenna  phasing 
and  tuning,  and  all  auxiliary  power  eqvdpment. 

Get  in  touch  with  your  nearest  Westinghouse  office  for  com- 
plete information  on  Westinghouse  COMPLETE  broadcast 

equipment.  Whatever  your  need,  Westinghouse  has  the  experi- 
ence and  apparatus  to  fill  it  exactly. 

1-08035 

XMr      _  « 

Westinghouse 

BBOADCAST  EQUIPMENT 
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New 
Time 

Call Power Frequency Designation Class Letters Location in  Watts in  Kc. 

San  Antonio,  Tex. 50,000 1200 U 
I-A 

woe  Davenport,  la. 250 1450 u IV 
WOCB Hyannis,  Mass. 250 1240 u IV 
WOI .    Ames,  Xa. 5  000 640 D II 
WOKO Albany  N  Y 500 1460 u 

III-B 1 , 000— LS 
WOL  Washington,  D.  C. 1,000 1260 u 

III-A .    Syracuse,  N.  Y. 250 1490 u IV 

,    Florence,  S.  C. 250 1230 u 

IV WOMI Ownesboro,  Ky. 250 1490 u IV 
WOMT Manitowoc,  Wis. 100 1240 u IV 
WOOD Grand  Rapids,  Mich. 

500 1300 S-WASH 

III-B 
(Proposed  5 , 000) 

III-A 
WOPI Bristol,  Tenn. 250 1490 U IV 

New  York,  N.  Y. 50,000 u I-B 

Worcester,  Mass. 500 1310 XJ 

TTT  "R 

CP-1,000 
WORD Spartanburg,  S.  C. 250 1400 u IV 
WORK York,  Pa. 1,000 1350 u 

III-B WORL Boston,  Mass. 1,000 950 D III 
WOSU Columbus,  O. 1,000 570 SH-WKBN 

III-A 
WOV New  York,  N.  Y. 5,000 1130 u I-B 

CP-10,000 
WOW Omaha,  Neb. 5,000 

590 
u 

III-A 
WOWO ,    Ft.  Wayne,  Ind. 10,000 1190 SH I-B 

(Proposed  50,000) (Proposed  U) 
.    Ponce,  Puerto  Rico 1,000 1370 U 

III-A 
WPAD Paducah,  Ky. 250 1450 

XJ 
IV WPAR .    Parkersburg,  W.  Va. 

100 
1450 

u IV 
CP-250 

.    Paterson,  N.  J. 1,000 930 D III 
WPAX Thomasville,  Ga, 250 1240 u IV 

.    Portsmouth,  0. 100 1400 XJ IV 
CP-250 

WPEN Philadelphia,  Pa. 1,000 950 XJ 
III-A 

CP-5,000 
*WPER Deland,  Fla. 250 1340 u IV 
WPIC Sharon,  Pa. 1,000 790 D III 
WPID Petersburg,  Va. 250 1240 

U-Except 

Sunday  when 
WBBL  operates 

IV 

Mayaguez, 
Puerto  Rico 1,000 

2,500— LS 
790 

XJ 
III-A WPRO Providence,  R.  1. 

5,000 
630 U 

III-A WPRP Ponce,  Puerto  Rico 2.50 1420 U 

IV 
CP-1 , 000— N 

tl520 

II 
CP-5,000— LS 

,    Raleigh,  N.  C. 5,000 680 u 

II 

CP-50 , 000 
Miami,  Fla. 1,000 

560 
XJ 

III-A WQAN .    Scranton,  Pa. 500 910 S-WGBX 

III-B 1 , 000— LS WQBC Vieksburg,  Miss. 
1,000 

1390 D 
III 

WQXR ,    New  York,  N.  Y. 5.000 
1560 U II 

(Proposed  10,000) 
WRAK WiUiamsport,  Pa. 250 1400 XJ IV 
WRAL .    Raleigh,  N.  C. 250 1240 XJ IV 
WRAW Reading,  Pa. 250 1340 u IV 
WRBL Columbus,  Ga. 250 1230 u IV 
WRC Washington,  D.  C. 1,000 5,000— LS CP-5,000— U 

980 u 
III-A 

WRDO Augusta,  Me. 
100 1400 u IV 

WRDW Augusta,  Ga. 250 1490 XJ IV 
WREC Memphis,  Tenn. 1,000 

5 , 000— LS CP-5,000— U 

600 u 
III-A 

WREN Lawrence,  Kan. 1,000 
5.000— LS CP-5 , 000 

1250 S-KFKU 

III-A 
\I  ■  T)  t  ■  A Rome,  Ga. 250 1490 u IV 
WR  JN Racine,  Wis. 

250 1400 XJ IV 
. .    Toccoa,  Ga. 250 1450 XJ IV 

WRNL Richmond,  Va. 1,000 
910 

u 
III-B WROK Rockford,  111. 500 1440 u 
III-B 1 , 000— LS WROL Knoxville,  Tenn. 500 620 u 
III-B 1 , 000— LS WRR  Dallas,  Tex. 500 1310 u 
III-A CP-5,000 

Gainesville,  Fla. 5,000 850 
L-KOA 

II 

WRVA Richmond,  Va. 50,000 1140 u I-B 
WSAI Cincinnati,  0. 1.000 1360 u 

III-A 5 , 000— LS CP-5,000— U 
Grove  City,  Pa. 100 1340 SH 

IV 

Saginaw,  Mich. 100 1230 SH IV 
Allentown,  Pa. 500 1470 

b-WOBA 

III-B Fall  River,  Mass. 1,000 1480 XJ 
III-B Wausau,  Wis. 

250 1400 XJ rv 
Savannah,  Ga. 250 1340 XJ IV 

WSAY. Rochester,  N.  Y. 
250 1240 u 

IV 

WSAZ, .    Huntington,  W.  Va. 250 930 SH 
III-B 1 , 000— LS CP-1,000— U 

Page  14  •  Supplement 

Call Power 
Frequency Time 

Letters Location in  Watts in  Kc. Designation Class 
WSB  Atlanta  ria 

50,000 750 XJ 
I-A WSBC.     .  . Chicago,  111. 250 1240 

SH-WCRW, 

WEDC 

rv 

tWSBT 

South  Bend,  Ind. 

250 

t960 

SH 

III-B 

500- 

-LS 

XJ 

CP-500- 

-XJ 

Montgomery,  Ala. 500 1440 

XJ 

III-B 

1.000- 

-LS 

WSGN Birmingham,  Ala. 250 1340 XJ IV 

CP-1 , 000- 

-XJ 

1610 

III-B 

Nashville,  Tenn. 250 1240 XJ IV 

CP-1, 000- 

-N 

t980 

CP-5 , 000- 

-LS 

WSJS Winston-Salem,  N.  C. 250 

teoo 

u 

III-B 

CP-1,000 

\i  ?  o  ly"  1  > ,    McCornbt  Miss. 250 XJ TV 

X  V 

WSLB ■    Ogdcnsburg,  N.  Y« 
250 

1400 XJ IV 
WSLI 250 

1450 
XJ 

IV 

WSLS 250 1490 TT u IV 

WSM 
>      ̂ ^QsllVlIlSf  TsQQa 50,000 650 XJ 

I-A 

New  Orleans,  La. 
5,000 

1350 

XJ 

III-A 

WSNJ. .    Bridgeton,  N.  J. 
250 

1240 u IV 
WSOC Charlotte  N  C 

100 

1240 

XJ 

IV 

250— 

-LS 

WSOO 

100 

1230 XJ IV 
Decatur,  111. 

250 

1340 XJ IV 
Spartanburg,  S.  C. 

1,000 
950 D 

III-B 
CP-1,000- 

-N 

CP-XJ 

CP-5 , 000— 

-LS 

Sarasota,  Fla. 

250 

l^OU TT u IV 
Toledo,  0. 

5,000 1370 

XJ 

III-A 
Springfield,  Mass. 

250 

tl270 

SH 

III-B 

500— 

-LS 

CP-XJ 

CP-500- 

-XJ 

WSTP Salisbury  N  C 250 1490 XJ IV 
WSTV. Steubenville,  O. 250 1340 SH-WSAJ 

IV 

WSUI .    Iowa  City,  la. 
1 , 000 

910 XJ 

III-A 

5 , 000- 

-LS 

WSUN St  Petersburg  Fla 
5,000 

620 XJ 

III-A 

WSVA Harrisonburg  Va 
500 

550 D III CP-1,000 

wsvs Buffalo,  N.  Y. 

50 

1400 SH-D-WBNY 
IV 

WSYB Rutland,  Vt. 250 1490 

XJ 

IV 
WSYR .    Syracuse,  N.  Y. 

1,000 

0  lU 
TT U 

III-A 
Quiney,  111. 1,000 

930 

XJ 

III-B 

WTAG Worcester,  Mass. 
1,000 

580 XJ 

III-A 

5 , 000— 

-LS 

CP-5,000— 

-XJ 

WTAL. Tallahassee  Fla. 

100 

1340 XJ 

IV 

250- 

-LS 

WTAM Cleveland,  O. 50 , 000 1100 u 
I-A 

WTAQ 

Green  Bay  W^is 
5  000 1360 XJ 

III-A 

WTAR.  .  .  . Norfolk,  Va. 

5 , 000 
790 

XJ 

III-A 

WTAW College  Station,  Tex. 500 
1  iou 

III 

\_'jr— ± ,  uuu 
WTAX 

Springfield  111 100 
1240 

XJ 

IV WTBO Cumberland,  Md. 250 820 
Ju—  W  Jc  AJXf 

jj 

WBAP 
WTCM 

Traverse  City  Mich. 250 1400 XJ IV WTCN 
]Minneapolis  R^inn 

1  000 
1280 XJ 

III-A 

s'^ooo— 

-LS 

WTEL Philadelphia,  Pa. 
100 

1340 
S-WHAT 

IV 
WTHT Hartford  Conn 250 1230 XJ IV 
WTIC Hartford,  Conn. 50,000 1080 XJ 

I-B 
WTJS  

Jackson,  Tenn. 250 

tl390 

XJ 

III-B 

CP-1 , 000 
WTMA  ..  . .     Charleston,  S.  C. 250 

tl250 

XJ 

IV CP-1,000 
Ocala,  Fla. 

100 

1490 
XJ IV 

Milwaukee,  Wis. 
1,000 

620 XJ 

III-A 
5 , 000- 

-LS 

CP-5,000— 

-XJ 

WTMV TT*             T  nnie  Til ill.  Ot.  J^UUIS,  Lll, 250 1  /I  on TT u 

IV 

Trenton,  N.  J. 500 1310 

S-WCAM, 

III-B 

WCAP WTOC Savannah  Ga 1  000 1290 

XJ 

III-A g  000  

-LS 

WTOL Toledo,  0. 250 
1230 

XJ 

IV 
WTRC .     HiiKiictri.,  xnu. 250 1340 

TT u 

IV 

«7'T'T»  V 
Troy,  N.  Y. 

1,000 
980 XJ 

III-B 

.    St.  Petersburg,  Fla. 250 

11380 

XJ 

III-B 

CP-500 

1 , 000- 

-LS 

Brooklyn,  N.  Y. 
500 

1430 
S-WARD 

III-B 

WBBC, 

■TOT  TTT 

Washington,  D.  C. 250 1450 XJ IV 
Detroit,  Mich. 

1,000 950 

XJ 

III-A 

0 , uuu — 

T  Q 

-Ijo 

CP-5 , 000— 

•XJ 

WWL  New  Orleans,  La. .50,000 

870 

XJ 
I-A 

WWNC Asheville,  N.  C. 

1,000 
570 XJ 

III-A 

WWNY .    Watertown,  N.  Y. 500 1300 III WWRL Woodside,  N.  Y. 250 1600 9-WnNW 0—  VY  V^i^  VV IV 
(Proposed  500) 

III-B 

WWSR .    St.  Albans,  Vt. 

1,000 

1420 

X) 

III WWSW .  .  . Pittsburgh,  Pa. 250 1490 

XJ 

IV 

WWVA .    Wheeling,  W.  Va. 
5,000 

1170 
SH jj (Proposed  50,000) 

(Proposed  XJ) 
I-B 

WXYZ Detroit,  Mich. 
5,000 

1270 
U 

III-A 

*NEW  

Stamford,  Conn. 250 
1400 

U IV 
*NEW  

Endicott,  N.  Y. 250 
1450 

U IV 

*NEW 

Natchez,  Miss. 250 
1490 

U IV 
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NEW  SPOT  ON  THE  DIAL 

950    1000  1050 

the  same  friendly, 

profitable  audience 

in 

AMERICA
'S 

No.  1 

MARKET 

I 

"^AVE-LENGTH  changes  and  the  necessity  for  new 

dial  settings  won't  faze  the  friendly  people  in  the 

profitable  Southern  New  England  market.  They'll  turn 

to  WTIC  as  a  matter  of  course  for,  during  the  more 

than  15  years  of  WTIC's  existence,  these  folks  have 

developed  an  "unbreakable"  listening  habit. 

These  listeners  enjoy  the  entertainment  that  WTIC 

affords  them  and  they  respect  the  services  that  it  ren- 

ders just  as  WTIC  respects,  and  enjoys  serving  them. 

You  won't  find  a  better  market  for  your  product  than 

this  rich  Southern  New  England  area,  especially  now 

that  additional  millions  of  dollars  are  flowing  into  vital 

defense  industries.  And  you  won't  find  a  better  means 

than  WTIC  to  get  your  message  across  in  this  territory. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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Log  of  U.  S.  Broadcast  Stations 
Frequency  List  Showing  New  Assignments  Effective  March  29,  1941  Under  the  Havana  Treaty 

(As  approved  by  the  United  States  Government) 
ABBREVIATIONS 

U — Unlimited  Time.   D — Daytime.   N — Niglit  Time.    S — Shares  Time.    SH — Specified  Hours.   LS — Power  Until  Local  Sunset.  L — Limited  Time 
With  Dominant  Station.     CP — Construction  Permit.     DA — Directional  Antenna.    * — CP  for  New  Station,    t — CP  for  New  Frequency. 

EXPLANATION 
Powers  shown  are  those  at  present  author  zed.  Clxssifications  of  stations,  however,  govern  potential  power  allowed.      Many  stations  already  are  installing 
new  equipment  which  will  qualify  them  for  the  higher  power  permissible  under  their  classifications.    For  classes  and  potential  powers  see  definitions  on  Page  36. 
All  powers  are  U  unless  otherwise  designated.   Where  LS  and  D  powers  are  shown,  the  upper  designation  is  the  night  power.     Radiation  in  terms  of  milli- 

volts-per-meter  (mv/m)  indicates  the  average  (RMS)  unattenuated  field  strength  at  one  mile  for  1,000  watts. 
(Corrected  to  March  20,  19J,1) 

Call Letters Location 
Power 

in  Watts 
Radiation mv/m Time 

Designation Class 
550  KILOCYCLES 

Phoenix,  Ariz. 1 ,000 175 U 

III-A 
KSD  St.  Louis,  Mo. 1,000 

5 , 000— LS 
200 

DA-N 

u 

III-B WGR Buffalo,  N.  Y. 
1,000 5.000— LS 175 DA-N 

u 
III-B KFYR Bismarck,  N.  D. 1 .000 

5,000— LS CP-5 . 000— U 

210 
DA-N 

u 

III-A 
Cincinnati,  0. 1.000 

5 , 000— LS 
DA u 

III-B KOAC Corvallis,  Ore. 
1  ,000 CP-5,000— LS 

DA 
u 

III-A KTSA San  Antonio  Tex 1,000 
5 , 000— LS 

175 
III-A Waterbury,  Vt. 1,000 180 D III 

WSVA 
500— D CP-1.000— D 

175 U TTT 111 

560  KILOCYCLES 
KSFO San  Francisco,  Cal. 1,000 

5 . 000— LS 
175 V 

III-A Denver,  Colo. 5,000 
DA 

u 
III-A WQAM Miami.  Fla. 1,000 175 u 
III-A WIND Gary,  Ind. 1,000 

5,000— LS CP-5,000— U 

DA u 
III-A 

WGAN Portland,  Me. 5,000 175 
DA u 

III-A KWTO Springfield,  Mo 5.000 
1,000  {5  a.m. 

190 
to  6  a.m.) D  (o  &.m.  to local  simset) III 

WFIL Philadelphia,  Pa. 1,000 175 u 
III-A WIS  .     Columbia,  S.  C. 1,000 

5 , 000— LS CP-5,000— U 

175 

DA-N 

u 
III-A 

KFDM Beaumont,  Tex. 1,000 175 u 

III-A 570  KILOCYCLES 
KMTR Los  Angeles,  Cal. 1,000 175 u 

III-A WMCA New  York  City 1,000 
5 , 000— LS 

DA 
u 

III-A WSYR Syracuse,  N.  Y. 1,000 DA u 
III-A WWNC Asheville,  N.  C. 1,000 175 u 
III-A WOSU Columbus,  O. 1,000 175 SH-WKBN 
III-A WKBN Youngstown,  O 500 

1 . 000— LS 
175 SH-WOSU 

III-B 
WNAX Yankton,  S.  D. 1,000 

5,000— LS CP-5,000— U 

190 
DA-N 

u TTT  4 

KGKO Fort  Worth,  Tex. 1,000 
5 , 000— LS CP-5,000— U 

180 

DA-N 
u 

III-A 
tKUTA .     Salt  Lake  City,  Utah 250 CP-1,000 

DA 
u 

III-B KVI  Tacoma,  Wash. 5.000 
190 

u 
III-A WMAM.  .  . Marinette,  Wis. 250 

175 
D IV 

580  KILOCYCLES 
KM  J  .    Fresno,  Cal. 5,000 

175 
u 

III-A WDEO Orlando.  Fla. 5 . 000 175 
DA-N 

u 
III-A Urbana,  111. 5,000 DA D III 

KSAC Manhattan,  Kan. 500 
1 . 000— LS 

175 S-WIBW 

III-B WIBW Topeka,  Kan. 1,000 5.000— LS CP-5.000 
190 

DA-N 

S-KSAC 

III-A 

HTAG Worcester,  Mass. 1  000 
5  000- LS 

CP-5,000— U 

DA u 
III-A 

WCHS  .  .  . .     Charleston,  W  Va. 5,000 

17.-) 

DA-N 
u 

III-A 
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Call 
Power Radiation 

Letters Location in  Watts mv/  m 
Designation 

Class 

590  KILOCYCLES 

KGMB Honolulu,  Hawaii 5,000 

175 

U 

III-A 

WEEI Boston,  Mass. 
5,000 

DA 

U 

III-A 

WKZO Kalamazoo,  Mich. 

1,000 

189 u 

III-B 

CP-5,000— LS 

DA-N 
WOW Omaha,  Neb. 

5,000 
180 u 

III-A 
tWMBS.  . 

Uniontown,  Pa. 250 175 u 

III-A 

CP-1 , 000 

DA-N 
KHQ  

Spokane,  Wash. 
5,000 

235 u 

III-A 
600  KILOCYCLES 

KFSD .    San  Diego,  Cal. 

1,000 

175 

JJ 

III-A 

CP-5 , 000 
WICC 

.    Bridgeport,  Conn. 

500 
DA 

III-B 
1 , 000— LS 

WMT Cedar  Rapids,  la. 

1,000 
180 u 

III-A 
5,000— LS DA-N CP-5,000— U WCAO 

Baltimore,  Md. 
500 

175 u 

III-B 
1 , 000— LS 

tWSJS 
.    Winston-Salem,  N.  C.  250 

DA-N 

u 

III-B 

CP-1,000 

Memphis,  Tenn. 

1,000 

DA u 
III-A 

5,000— LS CP-5,000— U KROD  . .  . 
.    El  Paso,  Tex. 500 

175 

u 

III-B 

1 , 000— LS 
610  KILOCYCLES 

Fairbanks,  Alaska 

1,000 
175 u 

III-A 

KFRC San  Francisco,  Cal. 

5,000 
175 u 

III-A 

WIOD 
.    Miami,  Fla. 

1,000 
DA TT u 

III-A 

CP-5,000 

Kansas  City,  Mo. 
5,000 185 u 

III-A 

*WMUR.. 
Manchester,  N.  H. 

1,000 
DA u 

III-B 

5 , 000— LS WCLE ,     Cleveland.  0. 500 175 D 

III 

WIP  
.     Philadelphia,  Pa. 

5,000 
DA u 

III-A 
tWSGN.  .  . .    Birmingham,  Ala. 1,000 175 u 

III-B 

(See  1340  kc) 

DA-N 620  KILOCYCLES 
KTAR Phoenix,  Ariz. 5,000 DA u 

III-A 

WSUN St.  Petersburg,  Fla. 
5,000 

183 u 

III-A 

DA-N WLBZ Bangor,  Me. 

500 

DA u 

III-A 

1 , 000— LS CP-5,000— U *  WAGE.  .  . 
.    Salina,  N.  Y 1,000 175 u 

III-B 

(near  Syracuse) 
DA-N 

KGW  Portland,  Ore. 
1,000 DA u 

III-A 
5 . 000— LS CP-5 , 000— U WHJB Greensburg,  Pa. 

250 150 D 

IV 

tWKAQ.  . . .    San  Juan,  P.  R. 
1.000 

195 u 

III-A 

CP-5,000 
WROL .    Knoxville,  Tenn. 500 175 u 

III-B 
1,000— LS DA-N KWFT .     Wichita  Falls,  Tex. 
1,000 

DA u 

III-A 
5 , 000— LS 

WTMJ Milwaukee,  Wis. 
1,000 190 u 

III-A 5,000— LS 
DA-N 

CP-5,000— U 

630  KILOCYCLES 
KVOD Denver,  Colo. 

1,000 205 u 

III-A 

DA-N 
WMAL 

.    Washington,  D.  C. 5.000 DA u 

III-A 

KXOK St.  Louis,  Mo. 

5,000 
DA u 

III-A 

KOH  
Reno,  Nev. 

1,000 

175 

u 

III-A DA-N 

WPRO 
Providence,  R.  I. 5,003 210 u 

III-A 
DA-N 

KGFX  Pierre,  S.  D. 
200 

150 

SH-D 

IV 
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¥Ni  OR  TELEVISION... 

INTERNATIONAL  OR  STANDARD  BROADCASTING 

Primarily  developed  for  the  new  high-frequency  services,  GL-889-R,  GL-889, 

and  GL-880  provide  superior  performance  for  a//  present-day  broadcasting. 

GL-889-R 
High  efficiency  and  economical  forced- 

air-cooling  are  now  available  to  the  entire 
realm  of  broadcasting  with  the  G-E 
developed  GL-889-R.  Its  small  size  and 
short  leads  make  it  especially  valuable  for 
ultra-high-frequency  operation. 

At  frequencies  up  to  25  megacycles,  a 

pair  of  889-R's  is  capable  of  8,000  watts 
output  plate-modulated,  or  20,000  watts 
class  C  telegraph.  For  FM  service,  10,000 
watts  output  is  very  conservative  operation. 

Internal  design  is  the  same  as  the  GL- 

889.  GL-889-R's  are  used  as  output  tubes 
in   G-E    10,000- watt    FM  transmitters. 

GL-889 
Twenty-five  years  of  G-E  tube  manufac- 

turing experience  contributed  to  the  success- 
ful design  of  the  GL-889 — the  tube  which 

started  a  new  trend  in  u-h-f  construction. 
The  GL-889  incorporates  dual  grid  leads 
for  separation  of  neutralizing  and  excita- 

tion circuits.  It  is  fully  shielded  to  prevent 
electron  bombardment  of  the  glass  envelope. 

Its  compact  construction  makes  possible 
short  internal  and  external  leads.  Low 
driving  power  is  required. 

Water-cooled,  it  is  rated  at  10,000  watts 
output,  class  C  telegraph,  and  4,000  watts 
output  in  plate-modulated  class  C  service. 

GL-880 

General  Electric's  GL-880  stands  alone 
today  in  the  field  of  high-power  u-h-f  trans- 

mitting tubes.  Its  unique  construction — 
utilizing  a  re-entrant  anode — resulted  in  a 
decrease  in  internal  lead  length  of  10 
inches  compared  with  existing  designs.  Full 
ratings  apply  up  to  25  megacycles.  Reduced 
ratings  to  100  mc. 

A  pair  of  GL-880's  gives  an  easy  50,000- 
watt  output  in  42-  to  50-mc  FM  broadcast 
service.  Low  driving  power  is  required.  The 
G-E  50,000-watt  FM  broadcast  trans- 

mitter, excited  by  a  3,000-watt  amplifier, 

uses  push-pull  GL-880's  in  the  output  stage. 

Technical  informalion  sheets  on  all  G-E  tubes  are  available  through  our  local  G-E  representative.  Place  your  next 
order  for  tubes  with  him.  There  are  G-E  sales  engineers  in  80  principal  cities.  General  Electric,  Schenectady,  N.  Y. 

GENERAL  m  ELECTRIC 
>w  %  y  161-16 



Call  Power  Radiation 
Letters  Location  in  Watts  mv/m 

640  KILOCYCLES 

KFI   Los  Angeles,  Cal.  50.000  225 
WOI   Ames,  la.  5,000  180 

WHKC   Columbus.'O.  500  175 
WNAD   Norman.lOkla.  1,000  175 

650  KILOCYCLES 

WSM   Nashville.  Tenn.  50,000  225 

660  KILOCYCLES 

KOWH   Omaha,  Neb.  500  175 
WEAF   New  York  City  50,000  DA 

670  KILOCYCLES 

WMAQ   Chicago,  111.  50,000  225 
680  KILOCYCLES 

KPO   San  Francisco,  Cal.  50,000  225 
WLAW   Lawrence,  Mass.  5,000  175 

DA-N KFEQ   St.  Joseph,  Mo.  500  175 
2,500— LS 

WPTF   Raleigh,  N.  C.  5,000  187 
CP-50 , 000  DA-N 
690  KILOCYCLES 

KGGF   Coffeyville,  Kan.  500  DA 
1 , 000— LS 

700  KILOCYCLES 

WLW   Cincinnati,  O.  50,000  260 
710  KILOCYCLES 

KMPC   Beverly  Hills,  Cal.  1,000  DA 
5 , 000— LS CP-5 , 000— U 

WOH   New  York  City  50,000  DA 
KIHO   Seattle,  Wash.  1,000  DA CP-50 , 000 

720  KILOCYCLES 

WGN   Chicago,  111.  50,000  250 
740  KILOCYCLES 

KQW   San  Jose,  Cal.  1,000  DA 
5 , 000— LS (Proposed  5,000— U) 

750  KILOCYCLES 

WSB   Atlanta,  Ga.  50,000  235 
KMMJ   Grand  Island,  Neb.  1,000  180 
WHEB   Portsmouth,  N.  H.  1,000  175 

760  KILOCYCLES 

KGU   Honolulu,  Hawaii  2,500  175 
WJR   Detroit,  Mich.  50,000  225 

770  KILOCYCLES 

WLB   Minneapolis,  Minn.  5,000  175 

WCAL   Northfield,  Minn.  5,000  180 

WEW   St.  Louis,  Mo.  1,000  175 
WJZ   New  York  City  50,000  235 
KXA   Seattle,  Wash.  1,000  175 

780  KILOCYCLES 

WBBM   Chicago,  111.  50,000  225 
WJAG              Norfolk,  Neb.  1,000  175 (See  1090  kc.) 
KFAB               Lincoln,  Neb.  10,000  225 

(Proposed  1110  kc.) 
790  KILOCYCLES 

KFQD   Anchorage,  Alaska  250  150 
KECA   Los  Angeles,  Cal.  1,000  200 

5,000— LS  DA-N 
CP-5 , 000— U 

KGHL   Billings,  Mont.  1,000  205 
5,000— LS  DA-N 

CP-5 , 000— U 
WPIC   Sharon,  Pa.  1,000  175 
WPRA   Mayaguez,  P.  R.  1 . 000  175 

2.500— LS 
WEAN   Providence,  R.  I.  1.000  DA 

5,000— LS 
CP-5, 000— U 

KFDY   Brookings,  S.  D.  1.000  175 
WMC   Memphis,  Tenn.  1,000  235 

5,000— LS  DA-N 
WTAR   Norfolk,  Va.  5,000  181 

DA-N 

Page  18  •  Supplement 

Time 
Designation Class 

Call Letters Location in  WaUs Radiation 
my/m 

Time 

Designation 
Class 

810  KILOCYCLES 
u 

J) 

I-A 

11 
San  Francisco,  Cal.  7,500 

(Proposed  10 , 000) 
225 U 

I-B 

L-KFI II KOAM Pittsburg,  Kan. 
1,000 185 

D II 

D II WGY  Schenectady,  N.  Y. 50,000 
235 

U 
I-B 

820  KILOCYCLES 
U I-A 

WTBO Cumberland,  Md, 250 175 L-WFAA- WBAP II 
WFAA Dallas,  Tex. 50,000 245 

S-WBAP I-A 

D 

II 

WBAP Fort  Worth,  Tex. 50,000 
245 

S-WFAA 

I-A U I-A 

830  KILOCYCLES 

u I-A 
WCCO 
WNYC 

Minneapolis,  Minn. 
^Tew  York  City 

50.000 

1,000 245 
DA 

U L-WCCO 

I-A II 

u 
u 

I-B 

II WHAS Louisville,  Ky. 
840  KILOCYCLES 

50,000  250 U 
I-A 

L-KPO 
II 850  KILOCYCLES 

U 

II 

KOA  Denver,  Colo. 50,000 225 U 
I-A 

WRUF 
Gainesville,  Fla. 5,000 175 

L-KOA 
II 

WHDH Boston,  Mass. 
1,000 

175 

L-KOA 

II 

u II 
KFUO 
WEEU 

.    Clayton,  Mo. 

Reading,  Pa. 1,000 

CP-5 , 000 

1,000 

175 

175 

L-KOA 

D 

II 

II 

860  KILOCYCLES 
u 

I-A KTRB Modesto,  Cal. 

250 

175 D II 

u II KIEV  Glendale  Cal 
870  KILOCYCLES 

250  175 D II 

TJ I-B 
WWL  New  Orleans,  La. 50,000 DA U 

I-A WKAR East  Lansing,  Mich. 
5,000 

175 

D II 
U I-B WHCU 

itiiaca,  IN .  1 . 
1,000 

175 
L-WWL 

II 

880  KILOCYCLES 
U I-A WHB  Kansas  City,  Mo. 

1,000 
175 D II 

WABC New  York  City 
50,000 225 U 

I-A 

u II 890  KILOCYCLES 
WENR Chicago  111 

50,000 
240 

S-WLS 

I-A 
WLS  

Chicago,  111. 50,000 
240 

S-WENR I-A 

V I-A 
910  KILOCYCLES 

I^WSB II KLX  Oakland,  Cal. 
1,000 

175 U 

III-A 

I^WSB II KPOF Denver,  Colo. 
1,000 175 

S-KFKA 

III-A 
KFKA Greeley,  Colo. 

1,000 
175 

S-KPOF 

III-A 

L-WJR 
II 

WSUI  Iowa  City,  la. 1,000 

5,000— LS 

DA U 

III-A 
U I-A 

Flint,  Mich. 

100 

CP-1,000 

DA 

U 

III-B 

S-WCAL 

(2/3  daytime) S-WLB 

(1/3  daytime) 

II 

II 

WCOC 

WGBI 

WQAN 

.     JVLeridian,  Ja^iss. 
Scranton,  Pa. 

Scranton,  Pa. 

1,000 
500 

1,000— LS 500 

1 , 000— LS 

190 
175 

175 

U S-WQAN 

S-WGBI III-A 
III-B 

III-B 
D 
U 

II 

I-A 
.    Johnson  City,  Tenn. 

1,000 
175 

DA-N 

U 

III-B 

L-WJZ 
II KRRV .    Sherman,  Tex. 

1,000 
DA u 

III-B 

WRNL Richmond,  Va. 

1,000 
DA u 

III-B 
U L-WBBM 

I-A 

II 

KVAN, Vancouver,  Wash. 250 175 D IV 

tWABI 
Bangor,  Me. 

(See  1230  kc.) 
5,000 DA-N 

u 

III-A 
S-WBBM 

II 920  KILOCYCLES 
Little  Rock,  Ark. 

5,000 
212 

DA-N 

u 

III-A 
SH 
U 

IV 

III-A 

KTKC 
Visalia,  Cal. 

Atlanta,  Ga. 1,000 
1,000 
5 , 000— LS 

180 

DA-N 

185 u 

u 

III-B 
III-A 

U 

D 
U 

III-A 
III 

III-A 

WBAA 
.    West  Lafayette,  Ind. 

.    Shenandoah,  la. 

500 

1 , 000— LS CP-1 , 000— N CP-5 , 000— LS 
500 

1 , 000— LS 

175 

DA-N 
220 SH CP-U S-KUSD 

III-B 

III-B 

V 
III-A 

WJAR Providence,  R.  I. 
1,000 
5,000— LS CP-5, 000— U 

DA 

U 

III-A 
SH-D 

TTT 
111 

KUSD Vermillion,  S.  D. 500 

175 
S-KFNF 

III-B 

U 
III-A 

KFPY .    Spokane,  Wash. 
5,000 

210 U 

III-A 
u III-A 

WMMN. . . .    Fairmont,  W.  Va. 
1,000 5,000— LS 

177 

DA-N 

U 

III-A 

CP-5, 000— u 
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,  4' 

of  CuMenH^MM 

"^TEW  assignments  under  Havana  Treaty  allocations  will  add 
another  step  to  Radio's  stairway  of  progress  ....  but, 

through  the  changes  of  the  day,  WSM.' s  policies  remain  unchanged . 

And  we  take  this  opportunity  to  announce  that  it  will  be  un- 

necessary to  change  WSM's  broadcasting  frequency. 

NASHVILLE,  TENN. 
HARRY  L.  STONE,  Gen'L  Mgr. 

.OWNED  AND  OPERATED  BY 

THE   NATIONAL   LIFE   AND   ACCIDENT    INSURANCE   COMPANY.  INC 
NATIONAL  REPRESENTATIVES,  EDWARD  PETRY  &  CO.,  INC. 
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Call 
Letters 

KGBU   Ketchikan,  Alaska 
KHJ   Los  Angeles,  Cal. 

Power 
in  Watts Radiation 

m¥/m 

930  KILOCYCLES 
500 

1,000 
5 . 000— LS 

CP-5,000— U 

175 
DA 

WJAX Jacksonville,  Fla. 1 .000 
5,000— LS 

190 

KSEI Pocatello,  Ida. 
250 1 ,000— LS 

175 
yuincy.  111. 1 , 000 185 

DA-N WFMD Frederick,  Md. 500 185 

DA-N *WPAT Paterson,  N.  J. 1,000 
175 

WBEN Buffalo,  N.  Y. 1,000 5,000— LS 
CP-5,000— U 

200 
DA-N 

WKY  Oklahoma  City,  Okla. 1,000 
5 , 000— LS 

CP-5,000— U 

190 
DA 

tWSAZ Huntington,  W.  Va. 250 DA 

WLBL   Stevens  Point,  Wis. 
1 . 000— LS CP-1,000— U 
5,000 200 

940  KILOCYCLES 
WMAZ    Macon,  Ga.  250  175 

5,000— LS  (Proposed  DA) 
(Proposed  5,000— U) 

950  KILOCYCLES 

Time 
Designation 

U 
U 

u 

u 

u 

u 

D 
U 

u 

SH 
D 

U 

960  KILOCYCLES 
WBRC   Birmingham,  Ala. 

KROW   Oakland.  Cal. 
WELI   New  Haven,  Conn. 

tWSBT   South  Bend,  Ind. 

KMA   Shenandoah,  la. 

WDBJ   Roanoke,  Va. 

1,000 
5,000— LS CP-5,000— U 
1,000 250 
500— LS 

CP-500— N 
CP-1,000— LS 

250 
500— LS 

CP-500— U 
1,000 
5 . 000— LS 

1,000 5,000— LS CP-5,000— U 

175 
DA-N 

i84 
DA-N DA 

225 

210 
DA-N 

970  KILOCYCLES 
Tampa,  Fla. 1,000 

5,000- 

-LS 

175 
DA-N WAVE Louisville,  Ky. 5,000 DA 

WCSH Portland,  Me. 
1,000 

2,500- CP- 5,000- 

-LS 

-U 

DA 

WAAT . .    Jersey  City,  N.  J. 

500- 

CP-1,000 

-D 

175 

DA-N WDAY Fargo,  N.  D. 5,000 175 
DA-N WICA Ashtabula,  O. 1,000 
175 

KOIN Portland,  Ore. 5,000 224 

DA-N WHA Madison,  Wis. 5,000 
175 

980  KILOCYCLES 

WCFL   Chicago,  III. 

WINS   New  York  City 
KJR   Seattle,  Wash 

SH 

CP-U 

1000  KILOCYCLES 
5,000  DA  U 

CP-10,000 
1,000  DA  L-WCFL 

CP-50,000— U 5,000  250  U 
(Proposed  10,000)  DA-N 

Class 

III-B 
III-A 

III-A 

III-B 

III-B 

III-B III 

III-A 

III-A 

III-B III 

II 

KFEL Denver,  Colo. 
1,000 CP-5,000 

DA 
XJ 

III-A WAAF Chicago,  111. 1,000 175 
D III 

WORL.  .  . Foston,  Mass. 1,000 185 D III 
WWJ Detroit,  Mich. 1,000 

5,000— LS CP-5. 000— U 

210 
DA-N 

U 

III-A 
WPEN Philadelphia,  Pa. 1,000 CP-5,000 

175 
DA-N 

U 
III-A WSPA Spartanburg,  S.  C. 

1 , 000— D CP-1 , 000— N 
CP-5 , 000— LS 

180 

DA-N 

D 

CP-U III-B 
KPRC Houston,  Tex. 1,000 

5,000— LS CP-5,000— U 

200 

DA-N 

U 
III-A 

KOMO Seattle,  Wash. 1,000 
5 . 000— LS 

CP-5,000— U 

245 
DA-N 

U 
III-A 

III-A 

III-A 
III-B 

III-B 

III-A 
III-A 

III-B 
III-A 
III-A 

III-B 

III-A 
III 

III-A 
III 

KFWB Los  Angeles,  Cal. 
5,000 

220 U 
III-A WHC  Washington,  D.  C. 

1,000 5,000— LS cp-e,ooo— u 
185 
DA-N 

U 
III-A 

*WHAL Saginaw,  Mich. 500 175 D III 
KMBC Kansas  City,  Mo. 5,000 224 

DA-N 
U 

III-A 
W  THY Troy,  N.  Y. 1,000 

DA 
U 

III-B twsix Nashville.  Tenn. 
(See  1240  kc.) 1,000 5,000— LS DA-N 

U 
Ill-B 

WIBG Glenside,  Pa. 
990  KILOCYCLES 

1,000  175 D II 
WNOX KnoJtville,  Tenn. 1,000 

5,000— LS 
235 

DA-N 

U II 

I-B 

II 

II 
I-B 

Call  Power  Radiation 
Letters  Location  in  Watts  mv/m 

1020  KILOCYCLES 

KFVD   Los  Angeles,  Cal.  1,000  185 
KDKA   Pittsburgh,  Pa.  50,000  295 

1030  KILOCYCLES 

WBZ   Boston,  Mass.  50,000  DA 

WBZA   Springfield,  Mass.  1,000  175 

KGB   Albuquerque,  N.  M.         10,000  225 
CP-50,000  DA-N 

1040  KILOCYCLES 

WHO   Des  Moines,  la.  50.000  225 

1050  KILOCYCLES 

WDZ   Tuscola,  111.  1,000  180 
WHN   New  York  City  1,000  175 

5.000— LS  DA-N 
CP-50,000— U 

1060  KILOCYCLES 

KYW   Philadelphia,  Pa.  50.000  DA 

1070  KILOCYCLES 

WAPI    Birmingham.  Ala.  (Proposed  50,000)  DA-N (See  1170  kc.) 
KNX   Los  Angeles,  Cal.  50,000  245 
WIBC   Indianapolis.  Ind.  1,000  190 

CP-5,000— LS  DA-N 
KFBI   Wichita,  Kan.  5,000  175 

CP-1 , 000  DA-N 
CP-5,000— LS 

WEAU   Eau  Claire,  Wis.  1,000  190 
5 . 000— LS  DA-N 

1080  KILOCYCLES 
KYOS   Merced,  Cal.  250  175 
WTIC   Hartford,  Conn.  50,000  226 

DA-N WCAZ   Carthage,  111.  100  185 
KWJJ   Portland,  Ore.  500  190 

CP-1 , 000— U  DA-N 

KRLD   Dallas,  Tex.  50,000  225 

DA-N 1090  KILOCYCLES 

KTHS   Hot  Springs,  Ark.  10,000  225 
(Proposed  50,000)  DA-N 

WBAL   Baltimore,  Md.  10,000  225 
CP-50,000  DA-N 

W JAG   Norfolk,  Neb.  1 , 000  175 
(Proposed  780  kc.) 

1100  KILOCYCLES 
KJBS   San  Francisco,  Cal.  500  175 
WTAM   Cleveland,  O.  50,000  225 

1110  KILOCYCLES 
WCBD   Chicago,  111.  5,000  225 

WMBI   Chicago,  in.  5,000  250 

KFAB   Lincoln,  Neb.  10,000  225 
(See  780  kc.)  (Proposed  50 , 000)  DA-N 

WBT   Charlotte,  N.  C.  50,000  225 

(Proposed  DA-N) 
1120  KILOCYCLES 

KMOX   St.  Louis,  Mo.  50,000  225 

1130  KILOCYCLES 

KGDM   Stockton,  Cal.  1,000  175 
KWKH   Shreveport,  La.  50,000  253 

DA-N 
WCAR   Pontiac,  Mich.  1,000  185 
WDGY   Minneapolis,  Minn.  1,000  175 

5 , 000— LS WOV   New  York  City  5,000  DA CP-10,000 

1140  KILOCYCLES 

KSOO   Sioux  Falls,  S.  D  5,000  180 
DA-N WRVA   Richmond,  Va.  50,000  DA 

Time 
Designation  Class 

L-KDKA  ll 

U  I-A 

U-Synchronized 
with  WBZA 

U-Synchronized 
with  WBZ 

U 

U 

U 
D 

CP-U 

L-KNX 

CP-U 

L-KFBI 

L-KRLD, 

WTIC 

CP-U 

U 

u 

L-WBAL,  KTHS 

L-WTAM 
U L-WBT, 

S-WMBI 

L-WBT, 

S-WCBD 
U 

I-B II 

II 
I-A 

II 
II 

I-B 

II 
I-B 

II 

II 

II I-B 

II 
II 
I-B 

1-B 

1-B 

II 

II 

I-A 

II 

II 

I-B 
I-B 

I-A 

II 

I-B 
D  II 
SH  II 

(Proposed  U-DA-N) 
U  I-B 

L-WRVA 

U 

II 

I-B 
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u 

D 

CP-U D 
D 
U 

SH-D-WTAW 
SH-D-KTBC 

U 
D 
U 

L-KSL 

tr 

SH U 

Call                                                      Power  Radiation  Time 
Letters                Location                       in  Watts  mv/m  Designation 

1150  KILOCYCLES 

KFSG               Los  Angeles,  Cal.               1,000  175  S-KRKD 
2 , 500— LS 

KRKD              Los  Angeles,  Cal.               1,000  175  S-KFSG 
2 , 500— LS 

WDEL             Wilmington,  Del.                 250  DA  U 
1 . 000— LS 

CP-5,000— U 
KSAL               Salina,  Kan.                         500  200 

1 . 000— LS  DA-N 
CP-1,000— U 

WJBO             Baton  Rouge,  La.             1,000  225 
CP-5,000  DA 

WCOP             Boston,  Mass.                     500  185 
CP-DA-N 

*ESWO           Lawton,  Okla.                     250  175 
WKPA              New  Kensington,  Pa.            250  150 
tWAPO            Chattanooga,  Tenn.              250  195 

CP-1 , 000  DA-N 
CP-5,000— LS 

KTBC               Austin,  Tex.                      1,000  175 
WTAW            CoUege  Station,  Tex.            500  175 CP-1 , 000 
KRSC               Seattle,  Wash.                   1,000  175 
KFIO                Spokane,  Wash.                    100  150 
WISN              Milwaukee,  Wis.                  250  DA 

1 , 000— LS CP-5,000— U 
1160  KILOCYCLES 

WJJD               Chicago,  111.                     20,000  175 
KSL                 Salt  Lake  City,  Utah        50,000  225 

1170  KILOCYCLES 

KVOO              Tulsa,  Okla.                     25,000  175 
(Proposed  50,000)  DA-N 

WWVA             WheeUng,  W.  Va.               5,000  195 
(Proposed  50 , 000)  DA 

WAPI              Birmingham,  Ala.             5.000  •  DA (Proposed  50.000  on  1070  ke) 

1180  KILOCYCLES 

WHAM             Rochester,  N.  Y.              50,000  245 

1190  KILOCYCLES 

wo  wo            Fort  Wayne,  Ind.            10,000  245 
(Proposed  50 , 000)  DA 

KEX                 Portland,  Ore.                   5,'00O  225  XT (Proposed  50,000)  DA 

1200  KILOCYCLES 

WOAI              San  Antonio,  Tex.            50.000  225  U 
1210  KILOCYCLES 

WCAU              Philadelphia,  Pa.              50,000  225  U 
1230  KILOCYCLES 

WBHP             Huntsville.  Ala.                    250  175  U 
WMOB             Mobile,  Ala.                         250  150  U 
WJRD              Tuscaloosa,  Ala.                   250  175  U 
KSUN              Lowell,  Ariz.                        250  185  U 
KPHO              Phoenix,  Ariz.                       250  150  U 
KBTM             Jonesboro.  Ark.                   100  180  U 250— LS 
KGHI               Little  Rock,  Ark.                  250  150  U 
KGFJ              Los  Angeles,  Cal.                 100  150  U 
KVCV               Redding,  Cal.                       250  150  U 
KVEC               San  Luis  Obispo,  Cal.            250  185  U 
KWG               Stockton,  Cal.                       100  150  U 
KFXJ               Grand  Junction,  Colo.           250  180  U 
KGEK             Sterling,  Colo.                     100  150  SH 
WTHT              Hartford,  Conn.                    250  150  U 
WLOF              Orlando,  Fla.                        250  150  U 
WDLP             Panama  City,  Fla.                100  150  U 

250— LS 
WJNO              West  Palm  Beach,  Fla.          250  175  U 
WRBL              Columbus,  Ga.                     250  180  U 
WBLJ              Dalton.  Ga.                        250  150  U 
WAYX              Waycross,  Ga.                      250  150  U 
KHBC              Hilo,  Hawaii                        250  150  U 
KFXD              Nampa,  Ida.                        250  150  U 
WJBC              Bloomington,  111.                  250  180  U 
WJOB             Hammond,  Ind.                   100  150  U 
WFAM             South  Berd,  Ind.                  100  '150  SH 
WBOW             Terre  Haute,  Ind.                 250  190  U 
KFJB               Marshalltown,  la.                 250  180  U 
WHOP             Hopkinsville,  Ky.                  250  180  U 
KMLB              Monroe,  La.                         250  175  U 
WJBW             New  Orleans,  La.                  250  185  U 
WABI               Bangor.  Me.                         250  195  U 

(t910kc) 
WITH             Baltimore,  Md.                   260  150  U 
WBOC             Salisbury,  Md.                    250  150  U 

SH U 

Class 

III-A 

III-A 

III-A 

III-B 

III-A 
III-B IV 
IV 

III-B III 
III 

III-A 
IV 

III-A 

II 
I-A 

I-B II 

I-B II 

I-A 

I-B 
II I-B 

I-A 

I-A 

IV 
IV 
IV 
IV 
IV 

IV rv 

IV 
IV 
IV 
IV 
IV 
IV 
IV 
IV 
IV 

IV 
IV 
IV 

IV 
IV 
IV 

rv 
IV 
IV 
IV 
IV 
IV 
IV 
IV 
IV IV 

IV 

Call  Power  Radiation 
Letters                Location  in  Watts  mv/m 

1230  KILOCYCLES— Continued 
WESX              Salem,  Mass.  100  175 
*WMAW.  .  .     Worcester,  Mass.  250  150 
*WGRB           Grand  Rapids,  Mich.  250  150 
WMPC             Lapeer,  Mich.  250  150 
WSAM            Saginaw,  Mich.  100  150 
WSOO             Sault  Ste.  Marie,  Mich.  100  150 

250— LS 
KGDE             Fergus  Falls,  Minn.  100  150 

250— LS 
KYSM             Mankato,  Minn.  250  200 
KWNO             Winona,  Minn.  250  190 
WSKB              McComb,  Miss.  250  190 
WIL                 St.  Louis,  Mo.  250  150 
KHAS             Hastings,  Neb.  250  190 
WENY             Elmira,  N.  Y.  250  240 
WIBX               Utica,  N.  Y.  250  150 
WMFR             High  Point,  N.  C.  250  150 
WFTC             Kinston,  N.  C.  250  175 
WCBT              Roanoke  Rapids,  N.  C.  250  150 
WHBC              Canton,  O.  250  265 
WCPO              Cincinnati,  O.  250  150 
WCOL              Columbus,  O.  250  150 
WTOL              Toledo,  O.  250  150 
KADA              Ada,  Okla.  250  175 
WBBZ              Ponca  City,  Okla.  250  150 
KAST               Astoria,  Ore.  250  175 

KODL             The'Dalles,  Ore.  100  150 250— LS 
KOOS             Marshfield,  Ore.  250  150 
*WCED            Du  Bois,  Pa.  250  150 
WKBO             Harrisburg,  Pa.  250  150 
WAIM             Anderson,  S.C.  100  150 

CP-250 
WOLS              Florence,  S.  C.  250  165 
WCAT             Rapid  City,  S.  D.  100  180 
KELO               Sioux  Falls,  S.  D.  250  150 
KFDA              Amarillo,  Tex.  250  150 
KVNU              Logan,  Utah  250  150 
WCAX              Burlington,  Vt.  250  150 
WLVA              Lynchburg,  Va.  250  150 
KVOS               Bellingham,  Wash.  250  175 
WLOG             Logan,  W.  Va.  100  150 
WAJR              Morgantown,  W.  Va.  250  150 
WHBY            Appleton,  Wis.  250  150 
WCLO             Janesville,  Wis.  250  195 
WDSM            Superior,  Wis.  100  175 
*KPOW           Powell,  Wyo.  250  150 

1240  KILOCYCLES 
WJBY              Gadsden,  Ala.  250  175 
WCOV             Montgomery,  Ala.  100  175 

CP-250 
EWJB             Globe,  Ariz.  250  180 
KYUM             Yuma,  Ariz.  250  175 
KDON             Monterey,  Cal.  100  150 
KPPC              Pasadena,  Cal.  100  150 
KROY.            Sacramento,  Cal.  100  175 
KFXM             San  Bernardino,  Cal.  250  175 
WFTM             Fort  Myers,  Fla.  250  150 
WFOY              St.  Augustine,  Fla.  250  175 
WGAC              AugTista,  Ga.  250  150 
*WGGA           Gainesville,  Ga.  250  180 
*WLAG            LaGrange,  Ga.  250  150 
WBML             Macon,  Ga.  250  150 
WPAX              Thomasville,  Ga.  250  150 
WCRW             Chicago,  111.  100  150 

WEDC              Chicago,  111.  250  150 

WSBC              Chicago,  111.  250  150 

WEBQ             Harrisburg,  111.  250  150 
WTAX              Springfield,  111.  100  150 
WHBU             Anderson,  Ind.  250  150 
tKWLC           Decorah,  la.  100  150 

CP-250— D *KBIZ             Ottumwa,  la.  100  150 
KIUL               Garden  City,  Kan.  100  150 
KANS              Wichita,  Kan.  250  150 
WINN              Louisville,  Ky.  100  150 

250— LS 
EALB               Alexandria,  La.  250  150 

Time 
Designation 

U 
TJ 
U 
SH 
SH 
U 

Class 

IV 

IV 

IV 
IV 
IV 
IV 

u 

IV 

u 

IV 
,u 

IV 
u IV 
u IV 
u 

IV 

u 

IV 

u IV 
u IV 
u IV 
u IV 
u IV 
u IV 
u IV 

JJ 

IV 
JJ IV 
u IV 
u IV 
TT u IV 

u rv 
u IV 

XJ 

IV 
u IV 

u 

IV 

SH-D 

IV 

u 

IV 

u IV 
u IV 
u IV 
u IV 
u IV 
TT u IV 
TT u IV 
TT u IV 
TT U IV 
TT U TV X  V 
TT U IV 

U IV 
V rv 

V 

IV 

V IV 
u IV 

.FXM 

IV 

u IV 
-KPPC 

IV 

u 

IV 

u IV 
u 

IV 

u IV 
u 

IV 

u IV 
u 

IV 

[-WEDC, 

IV 

WSBC SH-WCRW, 

WSBC 
SH-WCRW, 

WEDC U 
U 
U 

SH 
U 
U 
u 
u 

IV 

IV 

IV 

IV 

IV 

IV 

IV 
IV 
IV 

.V 
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Call                                                     Power            Radiation  Time 
Letters                Location                       in  Watts  mv/m  Designation  Class 

1240  KILOCYCLES— Continued 
WCOU              Lewiston,  Me.                       250  180  U  IV 
WJEJ               Hagerstown,  Md.                  250  150  U  IV 
WHAI              Greenfield,  Mass.                  250  175  U  IV 
WOCB              Hyannis,  Mass.                     250  150  U  IV 
WJIM              Lansing,  Mich.                     250  150  U  IV 
WMFG             Hibbing,  Minn.                     250  150  U  IV 
WGRM             Greenwood,  Miss.                 250  150  U  IV 
WGCM             Gulfport,  Miss.                     250  150  U  IV 
KPFA               Helena,  Mont.                      250  150  U  IV 
KFOR              Lincoln,  Neb.                      100  150  U  IV 

250— LS 
CP-250— U 

WSNJ              Bridgeton,  N.  J.                   250  175  U  IV 
WBRB              Red  Bank,  N.  J.                   100  150  S-WGBB  IV 
KAVE              Carlsbad,  N.  M.                  250  180  U  IV 
WGBB             Freeport,  N.  Y.                   100  150  S-WBRB,  IV WFAS 

WJTN              Jamestown,  N.  Y.                 250  175  U  IV 
WSAY              Rochester,  N.  Y.                   250  150  U  IV 
WATN              Watertown,  N.  Y.                 250  150  U  IV 
WFAS              White  Plains,  N.  Y.              250  150  S-WGBB  IV 
WSOC             Charlotte,  N.  C.                  100  150  U  IV 

250— LS CP-250— U 
WRAL              Raleigh,  N.  C.                      250  175  U  IV 
EDLR              Devils  Lake,' N.  D.                250  180  U  IV 
WJW               Akron,  O.                             250  150  U  IV 
WLOK              Lima,  O.                              250  150  U  IV 
WHIZ               Zanesville,  O.                       250  150  U  IV 
KVSO              Ardmore,  Okla.                    100  150  U  IV 

250— LS 
KASA              Elk  City,  Okla.                    100  150  U  IV 
KHBG              Okmulgee,  Okla.                   250  175  U  IV 
KWIL              Albany,  Ore.                       250  150  U  IV 
KFJI               Klamath  Falls,  Ore.              100  150  U  IV 
WKOK             Sunbury,  Pa.                        250  150  U  IV 
WBAX              Wilkes-Barre,  Pa.                  100  175  U  IV 
KWAT              Watertown.  S.  D.                  250  150  U  IV 
*WBIR              Knoxville,  Tenn.                   250  150  U  IV 
WSIX               Nashville,  Tenn.                   250  150  U  IV 

(t980  kc) 
*KGBS             Harlingen,  Tex.                   250  150  U  IV 
KOCA               Kilgore,  Tex.                        250  170  U  IV 
KXOX              Sweetwater,  Tex.                  250  180  U  IV 
KOVO              Prove,  Utah                         250  170  U  IV 
WPID               Petersburg,  Va.                     250  180  U-except  Sunday  IV when  WBBL  operates 
WBBL              Richmond,  Va.                     100  150  SH  IV 
KGY                 Olympia,  Wash.                    100  150  U-except  when  IV KTW  is  operating 
WJLS               Beckley,  W.  Va.                   250  180  U  IV 
WOMT             Manitowoc,  Wis.                   100  150  U  IV 
WIBU               Poynette,  Wis.                      250  190  U  IV 
WJMC             Rice  Lake,  Wis.                    250  180  U  IV 
KFBC               Cheyenne,  Wyo.                   250  150  U  IV 

1250  KILOCYCLES 

KTMS              Santa  Barbara,  Cal.           1,000  DA  U  III-B 
WDAE              Tampa,  Fla.                      5,000  DA  U  III-A 
KFKU              Lawrence,  Kan.                 1,000  175  S-WREN  III-A 

5,000— LS WREN             Lawrence,  Kan.                1,000  DA  S-KFKU  ITI-A 
5 . 000— LS CP-5,000 

WCAD              Canton,  N.  Y.                      500  175  SH-D  III 
WGNY             Newburgh,  N.  Y.                  250  180  D  IV 
WCAE              Pittsburgh,  Pa.                  5,000  215  U  III-A 

DA-N tWTMA           Charleston,  S.  C.                   250  215  U  III-B 
CP-1.000  DA-N 

KPAC               Port  Arthur,  Tex.                  500  187.5  U  III-B 
DA-N KWSC              Pullman,  Wash.                 5,000  180  S-KTW  III-A 

KTW                Seattle,  Wash.                   1 , 000  175  S-KWSC  III-A 
1260  KILOCYCLES 

KYA                 San  Francisco,  Cal.            1,000  230  U  III-A 
5,000— LS WOL               Washington,  D.  C.            1,000  DA  U  III-A 

WFBM             Indianapolis.  Ind.              1,000  245  U  III-A 
5,000— LS  DA-N 

CP-5,000— U 
WNAC             Boston,  Mass.                  1,000  DA  U  III-A 

5,000— LS CP-5,000— U 
KGBX              Springfield,  Mo.                 5,000  175  U  III-A 

DA-N KGGM             Albuquerque,  N.  M.           1.000  190  U  III-A 
1270  KILOCYCLES 

KTFI                Twin  Falls,  Ida.                 1.000  250  U  III-A 
WHBF              Rock  Island,  lU.                1,000  DA  U  III-A CP-5,000 
tWSPR            Springfield,  Mass.                250  DA  SH  III-B 

500— LS 
CP-500— U 

WXYZ              Detroit,  Mich.                   5,000  227  U  III-A 
DA-N KGCU              Mandan,  N.  D.                   250  180  U  IV 

(Proposed    500  III-B 
1 , 000— LS) 

Call Letters 

KFJZ. 

Location 
Power in  Watts Radiation mv/m 

Time 

Designation 

1270  KILOCYCLES— Continued 
Fort  Worth,  Tex. 

KFOX   Long  Beach,  Cal. 
WMRO   Aurora,  111. 
WGBF   Evansville,  Ind. 

WDSU   New  Orieans,  La. 

WTCN   Minneapolis,  Minn. 

WHBI. Newark,  N.  J. 

WNEW   New  York  City 

WKST   New  Castle,  Pa. 

KIT   Yakima,  Wash. 

1,000 CP-5,000 

1,000 250 

1.000 5 . 000— LS 

1,000 

CP-5,000 

1,000 
5,000— LS 1.000 

2 , 500— LS 1,000 
5 , 000— LS CP-5 , 000— U 
1,000 

1,000 

DA 

Class 

III-A 
175 U 

III-A 

175 D IV 
200 U 

III-B 
DA-N 
DA U 

III-A 

210 U 

III-A 
175 

S-WNEW 

III-A 

DA 
S-WHBI 

III-A 190 

DA-N 

185 

1290  KILOCYCLES 
KVOA   Tucson,  Ariz. 
KUOA   Siloam  Springs,  Ark. 
KHSL   Chico,  Cal. 

WTOC   Savannah,  Ga. 

KGVO   Missoula,  Mont. 

KOIL   Omaha,  Neb. 

WHLD   Niagara  Falls,  N.  Y. 
WHIG   Dayton,  O. 

KRGV   Weslaco.  Tex. 
WKNE   Keene,  N.  H. 
WFVA   Fredericksburg,  Va. 

1,000 
5,000 500 

1 , 000— LS 1,000 
5 , 000— LS 1,000 
5 , 000— LS 1,000 
5 , 000-LS CP-5,000-U 

1,000 
1,000 
5 , 000— LS CP-5,000— U 
1,000 
5,000 250 

175 
250 
190 175 

DA-N 

190 

210 

DA-N 
190 
200 

DA-N 185 
DA 
180 

D 

CP-U 
u 

U 
D 
U 

u 

U 

u 

D 
U 

U 
u 
D 

1300  KILOCYCLES 
KVOR   Colorado  Springs,  Colo. 
tKGLO   Mason  City,  la. 

WFBR   Baltimore,  Md. 

WJDX   Jackson,  Miss. 

WWNY   Watertown,  N.  Y, 
KOL   Seattle,  Wash. 

1,000 250 CP-1 , 000 

1,000 5 , 000— LS (Proposed  5 , 000— U) WASH   Grand  Rapids,  Mich.  500 
(Proposed  5 , 000) 

WOOD   Grand  Rapids,  Mich.  500 
(Proposed  5,000) 

1,000 
5 , 000— LS 

500 

1,000 
5,000— LS 

190 
205 

DA-N 
DA 

175 

DA-N 175 

DA-N 

215 

III 

III-B III-A 

iri- 

III 

III-B 

III-A 

III-A 

III-A III 

III-A 
III-A 
III-A 

IV 

III-A 
III-B 

III-A 

U 

S-WOOD  III-B 

(Proposed  III-A) S-WASH  III-B 
(Proposed  III-A) 

175 
230 

U 

III-A 

III 

III-A 1310  KILOCYCLES 

KLS   Oakland,  Cal. 

*WISH   Indianapolis,  Ind. 

WORC   Worcester,  Mass. 

EFBB   Great  Falls,  Mont. 

WCAP   Asbury  Park,  N.  J. 

WCAM   Camden,  N.  J. 

WTNJ   Trenton,  N.  J 

WDOD   Chattanooga,  Tenn. 

WRR   Dallas,  Tex. 

WIBA   Madison,  Wis. 

250 175 U 

III-A 

CP-1 , 000 

1,000 DA-N 
U 

III-B 
5.000— LS 500 DA U 

III-B 

CP-1, 000 

1,000 
250 U 

III-A 
5 , 000— LS 

DA-N 
CP-5,000— U 

500 

175 

S-WCAM, 

WTNJ 

III-B 

500 175 

S-WCAP, 

WTNJ 

III-B 

500 190 

S-WCAM, 

WCAP 

III-B 
1,000 

215 U 

III-A 

5 , 000— LS DA-N CP-5,000— U 500 194 U 

III-A 

CP-5,000 
DA-N 

1,000 
231 U 

III-A 5,000— LS DA-N CP-5,000— U 
1320  KILOCYCLES 

KLCN   Blytheville,  Ark.  100  175 
WATR   Waterbury,  Conn.  250  DA 
WJHP   Jacksonville,  Fla.  250  150 
WEBC   Duluth,  Minn.  1 , 000  225 

5,000— LS  DA-N CP-5,000— U WNBZ   Saranac  Lake.  N.  Y.  100  150 
WJAS   Pittsburgh,  Pa.  1,000  180 

5,000— LS  DA-N CP-5,000— U 
WNEL   San  Juan,  P.  R.  1,000  175 

2 , 500-LS CP-5,000— U KTRH   Houston,  Tex.  1 , 000  230 
5,000— LS  DA-N CP-5,000— U KDYL   Salt  Lake  City,  Utah         1,000  DA 

5,000— LS CP-5,000— U 

D 
U 
U 
u 

D 
u 

IV 
IV 
IV 

III-A IV 

III-A 

III-A 
III-A 

III-A 
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ews  oervice 

CLOCK 

IND! 

United  Press  files  its  basic  radio  news 

in  the  same  order  and  at  the  same  time 

every  day.  You— and  your  news-sponsors— 

can  count  on  receiving  always,  precisely 

on  shedule,  every  feature,  every  roundup, 

every  summary. 

This  exactly  on-time  delivery  of  United 

Press  radio  copy  takes  the  spectre  of  the 

studio  clock  off  your  mind,  frees  you  to 

shape  and  sharpen  your  newscast. 
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Call 
Letters Location 

Power 
in  Watts 

Radiation mv/m 
Time 

Designation 
1330  KILOCYCLES 

KFAC   Los  Angeles,  Cal. 
KFH   Witchita,  Kan. 

WLOL   Minneapolis,  Minn. 
WBBR   Brooklyn,  N.  Y. 

WEVD   New  York  City 

WHAZ   Troy,  N.  Y. 

KALE   Portland,  Ore. 

WFBC   Greenville,  S.  C. 

WHBL   Sheboygan,  Wis. 

WSGN   Birmingham,  Ala. 
(teiOke.) 

KCRJ   Jerome,  Ariz. 
KWFC   Hot  Springs,  Ark. 
KARM   Fresno,  Cal. 
KHUB   Watsonville,  Cal. 
*KMYR   Denver,  Colo. 

WINX   Washington,  D.  C. 
*WPER   DeLand,  Pla. 
WLAK   Lakeland,  Fla. 
WTAL   Tallahassee,  Fla. 

WGAU   Athens,  Ga. 
WSAV   Savannah,  Ga. 
WDAK   West  Point,  Ga. 
*KHON   Honolulu,  Hawaii 
WSOY   Decatur,  111. 
WJPF   Herrin,  111. 
WCLS   Joliet,  111. 

WTRC   Elkhart,  Ind. 
WLBC   Muncie,  Ind. 
*NEW   Clinton,  la. 
KCKN   Kansas  City,  Kan. 
WCMI   Ashland,  Ky. 
WLBJ   Bowling  Green,  Ky. 
KVOL   Lafayette,  La. 
KRMD   Shreveport,  La. 
WNBH   New  Bedford,  Mass. 
WBRK   Pittsfield,  Mass. 
WLAV   Grand  Rapids,  Mich. 
WDMJ   Marquette,  Mich. 
WEXL   Royal  Oak,  Mich. 

KVOX   Moorhead,  Minn. 
KROC   Rochester,  Minn. 
KWLM   Willmar,  Minn. 
WJPR   Greenville,  Miss. 
WAML   Laurel,  Miss. 
*KHMO   Hannibal,  Mo. 
KWOS   Jefferson  City,  Mo. 
KWOC   Poplar  Bluff,  Mo. 
KGEZ   Kalispell .  Mont. 

(tl460  kc.) 
*KRJF   Miles  City,  Mont. 
KGFW   Kearney,  Neb. 
WLNH   Laconia,  N.  H. 
KVSF   Santa  Fe,  N.  M. 
WMBO   Auburn,  N.  Y. 
WEBR   Buffalo,  N.  Y. 
WMFF   Plattsburg,  N.  Y. 
WGTM   Wilson,  N.  C. 
tWAIR   Winston-Salem,  N.  C. 
WIZE   Springfield,  O. 
WSTV   SteubenviUe,  O. 
KOCY.   Oklahoma  City,  Okla. 
KOME   Tulsa,  Okla. 
KBND   Bend,  Ore. 
KUIN   Grants  Pass,  Ore. 
WFBG   Altoona,  Pa. 
WSAJ   Grove  City,  Pa, 
WHAT   Philadelphia,  Pa. 
WTEL   Philadelphia,  Pa. 
WRAW   Reading,  Pa. 
WBRE   Wilkes-Barre,  Pa. 
WFIG   Sumter,  S.  C. 

KAND   Corsicana,  Tex. 

1,000 175 U 

1,000 
5,000— LS CP-5, 000 — U 

245 
DA-N 

u 

1,000 DA u 

1,000 
175 

S-WEVD, 

WHAZ 
1,000 CP-5, 000 

DA 
S-WBBR, 

WHAZ 

1,000 
175 

S-WBBR, 

WEVD 
1,000 
5.000— LS CP-5 , 000— U 

180 

DA-N 

U 

1,000 
5 , 000— LS CP-5, 000— U 

185 

DA-N 

u 

250 
1 , 000— LS 

200 u 

1340  KILOCYCLES 

III-A 
III-A 

III-B 
III-A 

III-A 

III-A 

III-A 

III-A 

III-B 

250 150 U IV 

250 150 u 

IV 250 150 u IV 
250 200 XJ 

IV 

250 175 u IV 
100 
250— LS 

150 XJ IV 

250 150 u IV 
ioU TT U J.  V 

250 180 
u IV 

100 
250— LS 150 

u IV 

250 175 u IV 
250 175 u IV 
250 150 u IV 
250 150 u 

IV 

250 
180 

u IV 
250 150 u IV 
100 CP-250 100 TT u 1 V 

250 180 u IV 
250 150 

u IV 
250 150 u IV 
250 150 u 

IV 

250 150 u 

IV 

250 180 TT 1  V 
250 175 u 

IV 

250 150 u 

IV 

250 
150 

u IV 
250 150 u IV 250 150 u IV 
250 

150 
XJ IV 

50 
CP-250 

150 
u IV 

250 175 u 

IV 

250 
180 

u IV 
100 175 u IV 
250 185 u IV 250 180 u IV 
250 150 XJ TV 250 185 u IV 
250 150 u 

IV 

100 190 u 

IV 

250 150 u IV 
250 175 u IV 250 180 

u 

IV 

100 150 u 

IV 

250 175 u IV 
250 

150 
u 

IV 

250 150 u IV 250 150 
u IV 

250 
150 

u IV 
100 150 u IV 
250 

150 SH-WSAJ 
IV 

250 150 u 

IV 

250 195 u IV 
250 180 u IV 
250 

150 
u IV 250 150 u IV 

100 150 SH IV 
100 150 

S-WTEL 
IV 

100 
150 

S-WHAT 
IV 

250 150 U 

IV 

250 180 
U IV 

100 250— LS 
150 U 

IV 

100 175 U 

IV 

Call Letters 

KFPL. 

Location 
Power in  Watts 

Radiation mv/m Time 
Designation Class 

1340  KILOCYCLES— Continued 
Dublin,  Tex. 

KFYO   Lubbock,  Tex. 
KRBA   Lufkin,  Tex. 
KPDN   Pampa,  Tex. 
KVIC   Victoria,  Tex. 
KSUB   Cedar  City,  Utah. 
WGH   Newport  News,  Va, 
KXRO   Aberdeen,  Wash. 
WBRW   Welch,  W.  Va. 
WEMP   Milwaukee,  Wis. 
WFHR   Wisconsin  Rapids 

tKSRO   Santa  Rosa,  Cal, 

KGHF   Pueblo,  Colo. 
KID   Idaho  Falls,  Ida. 

KRNT   Des  Moines,  la. 

WSMB   New  Orleans,  La. 

WADC   Akron,  O. 
WORK   York,  Pa. 

100 175 U IV 250 

150 TT U 

T'\7' 

1 V 

250 

175 

T* 

U TV 
100 1  iO 

TT 

U X  V 
250 175 TT U 

T'\7' 

IV 100 
j.i\f 

TT U i  V 
250 170 U IV 250 180 

u IV 
250 150 u IV 
250 150 u 

IV 

250 150 u 

IV 

Wis. 1350  KILOCYCLES 

DA 250 CP-1,000 

500 
500 

5 , 000— LS 
1,000 
5,000— LS CP-5, 000— U 

5,000 
5,000 
1,000 

175 
200 

210 

DA-N 
228 

DA-N 

DA 

175 

DA-N 1360  KILOCYCLES 
KGB   San  Diego,  Cal. 
WDRC   Hartford,  Conn. 
WKAT   Miami  Beach,  Fla. 
KSCJ   Sioux  City,  la. 

WSAI   Cincinnati,  O. 

KRIS   Corpus  Christi,  Tex. 

KMC   Tacoma,  Wash. 

WTAQ   Green  Bay,  Wis. 

WCOA   Pensacola,  Fla. 

*KDTH   Dubuque,  la. 

KGNO   Dodge  City,  Kan. 

KGIR   Butte,  Mont. 
WFEA   Manchester,  N.  H. 

1,000 
5,000 

1,000 
1,000 5,000— LS CP-5, 000— U 

1,000 

5 , 000- 

CP-5 , 000- 500 CP-1,000 

1,000 
CP-5 , 000 

-LS 

-U 

175 
DA 
175 
214 

DA-N 
250 

DA-N 
204 

175 DA 

5,000  ■ 

1370  KILOCYCLES 
175 500 

1,000- 

1,000 

-LS 

-LS 

250 

1 , 000- 

5,000 

500 

1 , 000— LS CP-5, 000— U 

175 

DA-N 175 

175 
DA 

U 
U 
U 
U 

u 

u 

u 

u 

u 

u 

u 
u 

III-B 

III-B 
III-B 

III-A 

iii-a| 

III-A 

III-B 

III-A 

III-A 
III-B 

III-A 
III-A 

III-A 

III-A 
III-A 

III-B 

III-B 

III-B III-A 
III-B 
III-A 

WFNC 
Fayetteville,  N.  C. 250 150 D IV 

WSPD Toledo,  0. 
5,000 

175 

U 

III-A DA-N 
WPAB Ponce,  P.  R. 

1,000 175 

U 

III-A 

KFRO Longview,  Tex. 
1,000 

185 u 

III-B 
DA-N 

1380  KILOCYCLES 
.    St.  Petersburg,  Fla. 250 175 u 

III-B 

CP-500 
CP-1,000— LS KIDO Boise,  Ida. 

1,000 
190 u 

III-A 
2 , 500— LS .    St.  Louis,  Mo. 
1,000 

DA 

u 

III-A 
5 , 000— LS CP-5, 000— U WAWZ 

Zarephath,  N.  J. 
1,000 

DA 
S-WBNX 

III-A 

WBNX 
New  York  City 

5,000 

DA 

S-WAWZ 

III-A 

*KBWD.  .  . 
.    Brownwood,  Tex. 

500 

175 

U 

III-B 

KTSM El  Paso,  Tex. 500 175 u 

III-B 

WMBG Richmond,  Va. 

5,000 

175 

u 

III-B 
DA-N 

1390  KILOCYCLES 
KGER Long  Beach,  Cal. 

1,000 
175 u 

III-A 

WGES .    Chicago,  111. 500 175 

SH 
III-B 

1,000— LS  (Sundays) 

III-A 
CP-5, 000— U 

DA 

WQBC Vicksburg,  MisB. 
1,000 

175 

D III WFBL 
.    Syracuse,  N.  Y. 

5,000 
235 U 

III-A 
DA-N 

KLPM Minot,  N.  D. 1,000 185 u 

III-A 

KCRC Enid,  Okla. 250 175 u IV 
(Proposed  1 , 000) 

III-B 

KSLM. Salem,  Ore. 
1,000 

180 u 

III-A 

WCSC Charleston,  S.  C. 500 175 u 

III-B 
1 , 000— LS (Proposed  1 , 000) 

III-A 
tWTJS 

Jackson, Tenn. 250 
DA-N 

u 

III-B 

CP-1 , 000 
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Iss  ,  t;all Letters Location 
Power 

in  Watts 
Radiation mv/m 

Time 
Designation Class 

WMSL   Decatur,  Ala. 
IWAGF.   Dothan,  Ala. 
WJHO   Opelika,  Ala. 

KTUC   Tucson,  Ariz. 
KELD   El  Dorado,  Ark. 
KFPW   Fort  Smith,  Ark. 
KRE   Berkeley,  Cal. 
KTDP   Durango,  Colo. 
KOEO   La  Junta,  Colo. 
*NEW   Stamford,  Conn. 
WFTL   Ft.  Lauderdale,  Fla. 
WMBR   Jacksonville,  Fla. 

I  WATL   Atlanta,  Ga. 
WMGA   Moultrie,  Ga. 

'  ERLC   Lewiston,  Ida. 
'  WDWS   Champaign,  111. 
WGIL   Galesburg,  111. 
WEOA   Evansville,  Ind. 
*WKMO   Kokomo,  Ind. 

'  WGRC   New  Albany,  Ind. KFGQ   Boone,  la. 
KVFD   Fort  Dodge,  la. 

'  KTSW   Emporia,  Kan. 
KVGB   Great  Bend,  Kan. 
WRDO   Augusta,  Me. 
WCBM   Baltimore,  Md. 
*WHYN   Holyoke,  Mass. 
WLLH   Lowell,  Mass. 
WELL   Battle  Creek,  Mich. 
WHDF   Calumet,  Mich. 
WJLB   Detroit,  Mich 
WTCM   Traverse  City,  Mich. 
WMIN   St.  Paul,  Minn. 
WHLB   Virginia,  Minn. 
WCBI   Columbus,  Miss. 
WFOR   Hattiesburg,  Miss. 

KFVS   Cape  Girardeau,  Mo. 
KFRU   Columbia,  Mo. 
KORN   Fremont,  Neb. 
KENO   Las  Vegas,  Nev. 
KICA   Clovis,  N.  M. 
KGFL   Roswell,  N.  M. 
WABY   Albany,  N.  Y. 
WBNY   Buffalo,  N.  Y. 

WSVS   Buffalo,  N.  Y. 
WSLB   Ogdensburg,  N.  Y. 
WISE   Asheville,  N.  C. 
WCNC   Elizabeth  City,  N.  C. 
WGBR   Goldsboro,  N.  C. 
WHKY   Hickory,  N.  C. 
WMFD   Wilmington,  N.  C. 

KRMC   Jamestown,  N.  D. 
WMAN   Mansfield,  O. 
WPAY   Portsmouth,  0. 

KTOK   Oklahoma  City,  Okla. 
WEST   Easton,  Pa. 
WJAC   Johnstown,  Pa. 
WDAS   Philadelphia,  Pa. 
WARM   Scranton,  Pa. 
WRAK   Williamsport,  Pa. 
WCOS   Columbia,  S.  C. 
WORD   Spartanburg,  S.  C. 
KOBH   Rapid  City,  S.  D 
WDEF   Chattanooga,  Tenn. 
*WJZM   Clarksville,  Tenn. 
WHUB   Cookeville,  Tenn. 
WKPT   Kingsport,  Tenn. 
WHBQ   Memphis,  Tenn. 
KLUF   Galveston,  Tex. 
KIUN   Pecos,  Tex. 
KGKL   San  Angelo,  Tex. 
KMAC   San  Antonio,  Tex. 
KONO   San  Antonio,  Tex. 
KTEM   Temple,  Tex. 
WBTM   Danville,  Va. 

*WINC   Winchester,  Va. 
KRKO   Everett,  Wash. 

KWLK   Longview,  Wash. 
KEVR   Seattle,  Wash. 
WBLK   Clarksburg,  W.  Va. 
*WKWK....  Wheeling,  W.  Va. 
WBTH   Williamson,  W.  Va. 
WATW   Ashland,  Wis. 

1400  KILOCYCLES 
250 

250 
100 
250— LS 
250 

250 
250 
250 
250 
100 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
250 
100 
250 
250 
250 100 
250 

250 250 
250 
250 
250 
250 250 
250 
250 
100 

CP-250 
250 
250 250 
250 100 
100 
250 
250 

50 
250 
250 
250 
250 
250 
100 
250— LS 
250 
250 
100 

CP-250 
250 
250 250 
250 
250 
250 250 
250 
250 
250 
250 
250 
250 
100 250 
100 
250 
250 250 
250 
100 
250— LS 
250 
50 

CP-100 
CP-250— LS 

250 
100 
250 250 
250 
100 

150 U IV 
150 D IV 
150 U IV 

150 u IV 
150 u IV 
150 u 

IV 175 u IV 
150 u IV 
185 u 

IV 

150 
u IV 

180 u IV 

175 
u IV 

150 u IV 

225 
u 

IV 215 
u IV 

150 
u 1 V 

150 u IV 150 
u 

IV 

150 
XJ IV 

195 u IV 150 

SH-D 

IV 

215 
SH IV 

180 u IV 
185 u IV 
150 u IV 
150 u IV 
150 u IV 
150 TJ IV 
150 U IV 
185 TJ IV 

150 
u IV 

150 u 

IV 

175 u 

IV 
175 u IV 150 

u IV 150 
u IV 

150 u 1  V 
150 u IV 
190 u rv 
150 u 

TXT" 

1  V 

175 
u 1  V 

150 
u 1  V 150 
u IV 

150 
All  hours  except 

IV 
those  WSVS  operates 

150 bxl-JJ-WliJN  X 1  V 
150 U IV 
150 u IV 
175 u IV 
180 u 

IV 
150 u IV 150 

u IV 
180 

u IV 
175 u IV 
150 u 

IV 

175 u 

IV 

170 u 

IV 

150 u IV 185 
u 

IV 

150 u IV 
180 u IV 
190 u IV 
150 u IV 
150 u IV 150 

u IV 
Lou TT u IV 
150 u IV 
150 u IV 
150 u IV 
175 u IV 
150 u IV 
175 u 

IV 

175 S-KONO 
IV 

150 
S-KMAC 

IV 175 
U IV 

150 u IV 
150 

u IV 

150 
S-KEVR 

IVJ 

150 U IV 
150 S-KRKO 

IV 

200 U IV 
150 U 

IV 
150 U IV 
150 U 

IV 

Call Letters Power 
in  Watts Location 

1400  KILOCYCLES- 
WRJN   Racine,  Wis.  250 
WSAU   Wausau,  Wis.  250 
KYAN   Cheyenne,  Wyo.  250 
KVRS   Rock  Springs,  Wyo.  250 
KWYO   Sheridan,  Wyo.  250 

Radiation mv/m 
-Continued 

175 
150 

190 
175 
185 

Time 

Designation 

U 
U 
u 
u 
u 

1410  KILOCYCLES 

WALA   Mobile,  Ala. 500 

1 , 000— LS 

190 

DA-N 

1420  KILOCYCLES 

1430  KILOCYCLES 

1440  KILOCYCLES 
WSFA 

Montgomery,  Ala. 500 

190 1 , 000— LS 
WROK Rockford,  111. 500 200 

1 , 000— LS WAAB Boston,  Mass. 
1,000 

250 WBCM 
Bay  City,  Mich. 500 175 

1 , 000— LS 
KFJM Grand  Forks,  N.  D. 500 175 

1 , 000— LS KMED Medford,  Ore. 

1,000 175 
KGNC Amarillo,  Tex. 

1.000 
175 

2 , 500— LS CP-5, 000— LS 
WHIS Bluefield,  W.  Va. 500 175 

1 , 000— LS 1450  KILOCYCLES 

Class 

IV 
IV 
IV 

IV 

IV 

III-A 
CP-5, 000- 

-U 

KERN Bakersfield,  Cal. 1,000 175 U 

III-A 
WNBC New  Britian,  Conn. 

1,000 CP-5 , 000- 

-LS 

DA 

U 

III-B 

WING 
Dayton,  O. 

5,000 
175 
DA-N 

U 

III-A 
KQV Pittsburgh,  Pa. 

1,000 
185 

DA-N 

U 

III-B 

WKBH La  Crosse,  Wis. 
1 ,000 

CP-5, 000 2^0 

DA-N 

u 

III-A 
KLRA . .    Little  Rock,  Ark. 5,000 215 

DA-N 

U 

III-A 
WHK ,    Cleveland,  O. 

5,000 

205 

DA-N 

U 

III-A 

*WFCI 

.    Pawtucket,  R.  I. 
1,000 

DA u 

III-B 

.    Aberdeen,  S.  D. 

500 

1 , 000— LS CP-5, 000— U 

194 

DA-N 

u 

III-A 
WWSR ,    St.  Albans,  Vt. 

1,000 

175 

D III 

tKUJ 

Walla  Walla,  Wash. 100 CP-1,000 175 U 

III-A 
WPRP San  Juan,  P.  R. 

(tl520  kc.) 
250 

150 

U 

IV 

WIRE 
Indianapolis,  Ind. 5,000 244 

DA-N 
U 

III-A 
WARD Brooklyn,  N.  Y. 500 

180 
S-WBBC,  WLTH, 

WVFW 

III-B 
WBBC Brooklyn,  N.  Y. 500 175 S-WARD,  WLTH, 

WVFW 

III-B 
WVFW Brooklyn,  N.  Y. 500 175 

S-WARD,  WBBC, 
WLTH 

III-B 
WLTH New  York  City 500 175 

S-WARD,  WBBC, 

WVFW 

III-B 
KTUL ,    Tulsa,  Okla. 

5,000 
238 

DA-N 

U 

III-A 

KLO  
Ogden,  Utah 

5,000 

DA 

U 

III-A 

III-B 

III-B 

III-A III-B 

III-B 
III-A 
III-A 

III-B 
WHMA Anniston,  Ala. 

250 150 

U IV 
WMSD Muscle  Shoals  City,  Ala. 

250 150 

U 

IV 

KGLU Safford,  Ariz. 250 175 U IV 
KMYC Marysville,  Cal. 100 150 U IV 
*KFMB 

,    San  Diego,  Cal. 250 150 U IV 
KSAN San  Francisco,  Cal. 250 

150 

U IV 
KGIW. Alamosa,  Colo. 

100 

150 SH-KIDW IV 
.    Lamar,  Colo. 100 

150 
SH-KGIW 

IV 

*WNAB 

Bridgeport,  Conn. 250 150 U 

IV 

WILM Wilmington,  Del. 250 150 U IV *WWDG..  . 
.    Washington,  D.  C. 250 

150 

U IV WMFJ 
Daytona  Beach,  Fla. 250 150 U 

IV 

WSPB Sarasota,  Fla. 

250 

180 U 

IV 

WGPC Albany,  Ga. 250 150 U IV *WMWH.  . 
.    Augusta,  Ga. 250 

150 

u 

IV 

WKEU Griffin,  Ga. 

100 

150 u 

IV 

*WRLC, 
Toccoa,  Ga. 250 150 u 

IV 

WGOV Valdosta,  Ga. 250 

150 

u IV 
KWAL Wallace,  Ida. 

250 

185 u IV WHFC Cicero,  111. 250 150 u IV 
WCBS  

Springfield,  111. 250 150 u 

IV 

WGL  Fort  Wayne,  Ind. 250 150 u 

IV 

WAOV Vincennes,  Ind. 100 

150 

u 

IV 

woe  Davenport,  la. 250 150 u IV 
KTRI  Sioux  City,  la. 250 150 u IV 
KVAK  Atchison,  Kan. 100 175 u IV 
KWBG  .  ,  . Hutchison,  Kan. 100 150 u IV *WHLN.  .  . Harlan,  Ky. 

250 

150 u IV 
WLAP. 

Lexington,  Ky. 
250 

150 

u IV 
WPAD Paducah,  Ky. 

250 185 u IV 
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Call                                                     Power  Radiation 
Letters                Location                       in  Watts  mv/m 

1450  KILOCYCLES— Continued 
WNOE             New  Orleans,  La.                  250  180 
WAGM             Presque  Isle,  Me.                  100  150 
WMAS             Springfield,  Mass.                 250  240 
WJMS              Ironwood,  Mich.                   250  150 
WIBM              Jackson,  Mich.                     250  150 
WHLS              Port  Huron,  Mich.                250  190 
KATE               Albert  Lea,  Minn.                 250  150 
KFAM              St.  Cloud,  Minn.                   250  185 
WSLI               Jackson,  Miss.                      250  180 
WMBH            Joplin,  Mo.                          250  200 
KRBM              Bozeraan,  Mont.                  250  175 
WFPG              Atlantic  City,  N.  J.               250  150 
*NEW              Endicott,  N.  Y.                   250  150 
WHDL             Clean,  N.  Y.                         250  210 
WKIP               Poughkeepsie,  N.  Y.              250  150 
WGNC             Gastonia,  N.  C.                    250  150 
WEED              Rocky  Mount,  N.  C.             250  175 
WFMJ              Youngstown,  O.                    250  150 
KGFF               Shawnee,  Okla.                     250  200 
EORE              Eugene,  Ore.                        250  150 
KLBM              La  Grande,  Ore.                   250  185 
KBPS              Portland,  Ore.                     100  150 
KXL                 Portland,  Ore.                      250  150 
WLEU              Erie,  Pa.                              250  150 
WAZL              Hazleton,  Pa.                       250  150 
*WMDF           Greenwood,  S.  C.                  250  150 
KRBC               Abilene,  Tex.                        250  175 
KRIC                Beaumont,  Tex.                    250  175 
KDNT              Denton,  Tex.                        100  150 
KRLH              Midland,  Tex.                       100  150 CP-250 
KNET              Palestine,  Tex.                      100  150 
KABC               San  Antonio,  Tex.                 250  150 
KCMC              Texarkana,  Tex.                   250  150 
WACO              Waco,  Tex.                          250  150 
KEUB              Price,  Utah                         250  175 
WCHV              Charlottesville,  Va.               250  175 
*WMVA....    Martinsville,  Va.                  100  150 

250— LS 
WLPM             Suffolk,  Va.                          250  180 
WPAR             Parkersburg,  W.  Va.             100  150 CP-250 
KFIZ                Fond  du  Lac,  Wis.                100  150 

1460  KILOCYCLES 
KINY               Juneau,  Alaska                  1,000  200 
KSO                 Des  Moines,  la.                 1,000  234 

5 , 000— LS  DA-N 
CP-5,000— U 

tKGEZ            Kalispell,  Mont.                1,000  DA 
KGNF              North  Platte,  Neb.             1,000  175 
WOKO             Albany,  N.  Y.                      500  175 

1 , 000— LS WHEC              Rochester,  N.  Y.                   500  220 
1 , 000— LS WBNS              Columbus,  O.                    1.000  190 
5,000— LS  DA-N 

WHP                Harrisburg,  Pa.                  1,000  193 
5 , 000— LS  DA-N 

WMPS             Memphis,  Tenn.                   500  175 
1 , 000— LS 

1470  KILOCYCLES 
WMBD             Peoria,  111.                         1,000  205 

5 . 000— LS WBIG               Greensboro,  N.  C.              1,000  225 
5,000— LS  DA-N 

CP-5 , 000— U WCBA              AUentown,  Pa.                      500  180 
WSAN              AUentown,  Pa.                      500  180 
KXYZ               Houston,  Tex.                   1,000  175 
KELA               Centralia,  Wash.                1,000  190 
KDFN              Casper,  Wyo.                     1,000  210 

1480  KILOCYCLES 
KIEM                Eureka,  Cal.                           500  175 

1,000— LS WAGA              Atlanta,  Ga.                         500  240 
1 , 000— LS 

KTBS               Shreveport,  La.                  1.000  175 
WSAR              Fall  River,  Mass.               1.000  DA 
KCMO              Kansas  City,  Mo.               1.000  179 

5 . 000— LS  DA-N 
KGCX              Welf  Point,  Mont.             1,000  175 
WHOM....     Jersey  City.  N.  J.                  500  230 

1 , 000— LS  DA-N WGAR              Cleveland,  O.                     1.000  233 
5  .  000— LS  DA-N 

1490  KILOCYCLES 
WHBB             Selma,  Ala.                           100  150 
KYCA               Prescott,  Ariz.                      250  150 
KOTN              Pine  Bluff,  Ark.                    250  150 
KXO                El  Centre.  Cal,                    100  150 
KVOE              Santa  Ana,  Cal.              -      250  175 
KDB                Santa  Barbara,  Cal.              250  150 
WNLC               New  London,  Conn.               250  17.5 
WTMC             Ocala.  F!a,                           100  175 
WRDW             Augusta,  Ga.                        250  190 
WMOG            Brunswick,  Ga.                     100  180 

250— LS 
WMJM            Cordele,  Ga.                         100  180 

250— LS 

Time 
Designation 

U 
SH 
U 
U 
U 
U 
u 
u 
u 
u 
u 
u 
u 
u 
u 
u 
u 
u 
u 

■  u 

u S-KXL 
S-KBPS 

u 
u 
u 
u 
u 
u 
u 
D 
u 
u 
u 
u 
u 
u 

u 
u 

u 
D 
u 

u 

u 

u 

u 

S-WSAN 
S-WCBA 

U 
U 
U 

Class 

IV 
IV 
IV 
IV 
IV 
IV 
IV 
rv 
IV 
IV 
IV 
IV 
IV 
IV 
IV 

IV 

IV 
IV 
IV 

IV 
IV 
IV 

IV 
IV 
IV 

IV 
IV 

IV 
IV 
IV 

IV 
IV 
IV 
IV 

IV 
IV 
IV 
IV 
IV 
IV 

III-A 
III-A 

III-B 
III 

III-B 

III-B 

III-B 

III-B 
III-B 

III-B 

III-A 

III-B 
III-B 
III-A 
III-A III-B 

III-B 
III-B 

III-B 
III-B III-B 

III-A 
III-B 
III-B 

IV 
IV 
IV 
IV 
IV 

IV 
IV 
IV 

IV 

IV 

IV 

Call Letters Location 
Power 

in  Watts 
Radiation mv/m 

Time 

Designation 
Class 

1490  KILOCYCLES— Continued 
WRGA   Rome,  Ga. 
KTOH   Lihue,  Hawaii 
*WKRO   Cairo,  111. 
WDAN   Danville,  111. 
WTMV   East  St.  Louis,  111. 
WKBV   Richmond,  Ind. 
*KBUR   Burlington,  la. 
WKBB   Dubuque,  la. 
WOMI   Owensboro,  Ky. 
KPLC   Lake  Charles,  La. 
WJBK   Detroit,  Mich. 
*WDBC   Escanaba,  Mich. 
WKBZ   Muskegon,  Mich. 
KDAL   Duluth,  Minn. 
*NEW   Natchez,  Miss. 
KDRO   Sedalia,  Mo. 
*KONB   Omaha.  Neb. 
KGKY   Scottsbluff,  Neb. 
WBAB   Atlantic  City,  N.  J 
KAWM   Gallup,  N.IM. 
KWEW   Hobbs,  N.  M. 
*WBTA   Batavia,  N.  Y. 
WNBF   Binghamton,»N.  Y. 
WOLF   Syracuse,  N.  Y. 
WKNY   Kingston,  N.  Y. 
WDNC   Durham,  N.  C. 
WGTC   Greenville,  N.  C. 
WSTP   Salisbury,  N.  C. 
KOVC   Valley  City,  N.  D. 
WMRN   Marion,  O. 
KBIX   Muskogee,rOkla. 

KBKR   Baker,  Ore. 
KRNR   Roseburg,';Ore. 
*WERC. 

Erie,  Pa. 
WGAL   Lancaster,  Pa. 
*WMRF.  .  .  .  Lewistown,  Pa. 
WWSW.  .  .  .  Pittsburgh,  Pa. 
WMRC   Greenville,  S.  C 
WOPI   Bristol,  Tenn. 
KNOW   Austin,  Tex. 
KBST   Bigi  Spring,  Tex. 
KNEL   Brady,  Tex. 

KGFI   Brownsville,  Tex. 

*KEYS   Corpus  Christi,'.Tex. 
KSAM   Huntsville,  Tex. 
KPAB   Laredo,  Tex. 
KPLT   Paris,  Tex. 
KGKB   Tyler,  Tex. 
KVWC   Vernon,  Tex. 
WSYB   Rutland,  Vt. 
WSLS   Roanoke,  Va. KPQ. 

Wenatchee,  Wash. 
WGKV   Charleston,  W.  Va. 
*WIGM. 

Medford,  Wis. 

250 

150 

U 

IV 

250 

150 U IV 
250 150 U IV 
250 

230 

u IV 

250 

150 u 

IV 

100 150 u rv 
250 150 u IV 
250 200 u IV 
250 180 u 

IV 

250 150 u IV 
250 

150 

u IV 
250 

150 u IV 
250 190 u IV 
250 150 u IV 
250 150 u IV 
250 

180 

u IV 
250 150 u IV 

250 

150 

u IV 
250 150 u IV 
100 

150 

u IV 
100 180 u IV 
250 150 u IV 
250 200 u IV 
250 150 u IV 
250 185 u IV 
250 

225 

u IV 
250 

220 u IV 
250 225 u IV 
250 

150 

u IV 
250 150 u IV 
100 CP-250 

150 

TT u IV 

250 180 u IV 
100 
250— LS 

150 u IV 

100 
250— LS 

150 u 

IV 

250 150 u IV 
250 150 u rv 250 

175 u 

IV 

250 

150 u IV 

250 

150 u IV 250 

150 u IV 100 

180 u 

IV 

100 
250— LS 

150 u IV 100 

250— LS 
150 u IV 

250 

150 

u IV 
250 

150 

D IV 
250 175 u IV 
250 175 u IV 
250 175 u IV 
250 175 u IV 
250 175 u IV 
250 

150 

u IV 
250 195 u 

IV 

100 175 u IV 
100 

150 

u IV 

WJSV   Washington,  D.  C. 
KSTP   St.  Paul,  Minn. 

1500  KILOCYCLES 
50,000  DA 
50,000  DA 

WMEX   Boston,  Mass. 
WLAC   NashvlUe,  Tenn I 
KG  A   Spokane,  Wash. 

1510  KILOCYCLES 
5 , 000  DA 
5,000  225 

(Proposed  50 , 000)  DA-N 

5,000 
(Proposed  10,000) 

200 
DA 

WHIP   Hammond,  Ind. 

WKBW   Buffalo,  N  Y. 

1520  KILOCYCLES 

5,000 

KOMA.  . 

tWPRP. 
KFBK. 

5,000 

CP-50,000 
Oklahoma  City,  Okla.        5 , 000 

(Proposed  50 , 000) Ponce,  P.  R. 

Sacramento,  Cal. 
1,000 

5 , 000- 

DA 
250 
DA 
225 
DA-N 175 

-LS 

WCKY   Cincinnati,  O. 

WQXR. New  York  City 

WBRY   Waterbury,  Conn. 

*WALB   Albany,  Ga. 
KITE   Kansas  City,  Mo. 
WAKR   Akron,  O. 

1530  KILOCYCLES 
10,000  235 (Proposed  DA) 
50,000  DA 

1560  KILOCYCLES 
5,000  DA (Proposed  10,000) 

1590  KILOCYCLES 
1 , 000  DA 

CP-5,000 

1 , 000  DA-N 1.000  175 
1 , 000  DA 

6  a.m.  to 
LS  Buffalo,  N.  Y. U 

U 
U 

u 
u 
u 

I-B 

I-B 
II 

II 

I-B II 

I-B 
II 

II 

I-B II I-B 

II 
I-B 

I-B 

II 

III-A 

III-A 

ni-A in-A KPMC   Bakersfiald,  Cal. 
WCNW   Brooklyn,  N.  Y. 
WWRL   Woodaide,  N.  Y. 

1600  KILOCYCLES 
1,000  175 250  175 

(Proposed  500) 250  175 
(Proposed  500) 

U  III-A S-WWRL  IV 

(Proposed  III-B) S-WCNW  IV 

(Proposed  III-B) 
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\ 

Write  The  Bass  Con- 
struction Co.,  Cleveland, 

Ohio,  for  quotation  on 
your  antenna  system 
completely  erected, 
painted,  and  lighted. 
Enclose  frequency, 
power,  and  height. 

MONOTUBE 

VERTICAL 

RADIATORS 

Pliis  F'M.  High  Gain  Arrays 

OFFER  YOU  THESE 

ADVANTAGES: 

LONGER  LIFE  V  UNIFORM  REACTANCE  V 

SIMPLE  TO  DISMANTLE  AND  MOVE  V  GREATER 

STRENGTH  WITH  LESS  WEIGHT  V  65  to  100  FEET 

BETWEEN  GUY  LEVELS  V  EASY  DELIVERY  AND 

ERECTION  V  LOW  MAINTENANCE  COSTS  V 

THE  IDEAL  UNIFORM  CROSS  SECTION  V  V  V 

•  All  Monoiube  Radiators  are  constructed  of  a  series  of  guyed 
double-tapered  hollow  steel  tubes  designed  and  guaranteed  to 
withstand  pressures  developed  during  a  HURRICANE  with  wind 
v^ocities  of  100  mph.,  a  one-half  inch  ice  load,  and  a  temperature 
change  of  plus  and  minus  50  degrees  Fahrenheit  To  this  is  added 
a  safety  factor  of  3.6  on  the  steel  and  5.0  on  the  guy  assemblies. 

The  articulated  joint  used  between  the  sections  prevents  the 
transference  of  bending  moments  (introduced  by  wind)  from  section 
to  section,  thus  placing  the  point  of  maximum  stress  in  the  center 
of  each  isolated  section;  the  stress  curve  falling  off  to  each  end. 

The  taper  used  in  the  MONOTUBE  sections  follows  this  stress 
curve,  placing  the  greatest  diameter  and  most  material  in  the 
center  at  the  point  of  maximum  stress  and  lessening  the  diameter 
and  amount  of  material  at  the  ends  at  the  points  of  minimum  stress. 

Each  MONOTUBE  RADIATOR  is  individually  engineered 
against  power  and  frequency  to  properly  sectionalize  the  guy 
cable  assemblies  against  the  eighth  harmonic  thus  eliminating 
absorption,  reflection,  and  directivity  in  the  cables  which  would 
otherwise  introduce  serious  distortion  in  the  theoretical  field 
pattern.  Insulation  in  all  cases  is  designed  to  maintain  non- 
resonance  in  the  guy  cables  during  adverse  weather  conditions. 

Our  attention  to  these  details  in  the  guy-cable  design  makes 
the  MONOTUBE  RADIATORS  the  ideal  units  for  Directional 
Antenna  Systems. 

^^'^  R ACC  CONSTRUCTION  CO. mM  n  %m%m  CLEVELAND,  OHIO 

DISTRIBUTORS    AND  ERECTORS 

M  A  N  u  F  A  c  T  u  H  E  R  s  TRE  UNION  METAL  MFG.  CO.  c  A  «  ̂   °  N    O  «  «  O 



Log  of  Canadian  Broadcast  Stations 

Call  Letter  List  Showing  New  Assignments  Effective  March  29,  1941  Under  the  Havana  Treaty 

(As  released  by  Radio  Branch,  Department  of  Transport,  Dominion  of  Canada,  Ottawa) 

ABBREVIATIONS 

D  Daytime.   N — Night  Time.  DA — Directional  Antenna 

Call  Power  Frequency 
Letters                           Location  in  Watts  in  Kc.  Class 

CBA   SackviUe,  N.  B.  50,000  1070  I-B 

CBF   Montreal.  Que.  50,000  690  I- A 

CBJ   Chicoutimi,  Que  100  1240  IV 

CBK   Watrous,  Sask.  50,000  540  I-A 

CBL   Toronto,  Ont.  50,000  740  I-A 

CBM   Montreal,  Que.  5,000  940  I-B 

CBO   Ottawa,  Ont.  1,000  910  III-B 

CBR   Vancouver.  B.  C.  5,000  1130  I-B 

CBV   Quebec.  Que.  1,000  980  III-A 

CBY   Toronto,  Ont.  1,000  1010  II 

CFAC   Calgary.  Alta.  1,000  960  III-A 

CFAR   Flin  Flon,  Man.  100  1400  IV 

CFCF   Montreal,  Que.  BOO  600  III-B 

CFCH   North  Bay,  Ont.  100  1230  IV 

CFCN   Calgary,  Alta.  10,000  1010  I-A 
CFCO   Chatham,  Ont.  100  630  IV 

CFCT   Victoria.  B.  C.  500  1480  III-B 

CFCY   Charlottetown.  P.  E.  I.  1,000  630  III-A 
CFGP   Grande  Prairie,  Alta.  250  1340  IV 

CFJC   Kamloops,  B.  C.  1.000  910  III-A 
CFLC   Prescott,  Ont.  100  1450  IV 

CFNB   Fredericton.  N.  B.  1,000  550  III-B 
CFOS   Owen  Sound,  Ont.  100  1400  IV 
CFPL   London,  Ont.  1,000  1570  II 
CFPR   Prince  Rupert,  B.  C.  50  1240  IV 

CFQC   Saskatoon,  Sask.  1,000  600  III-A 
CFBB   Toronto,  Ont.  10,000  860  I-A 
CFRC   Kingston,  Ont.  100  1490  IV 

CFRN   Edmonton,  Alta.  1,000  1260  III-A 
CHAB   Moose  Jaw,  Sask.  1,000  1220  II 
CHCK   Charlottetown,  P.  E.  1.  50  1340  IV 
CHGB   Ste.  AnnedelaPocatiere.  Que.  100  1230  IV 
CHGS   Summerside,  P.  E.  I.  50  1480  IV 
CHLN   Three  Rivers.  Que.  100  1450  IV 
CHLP   Montreal,  Que.  100  1490  IV 
CHLT   Sherbrooke,  Que.  100  1240  IV 
CHML   Hamilton,  Ont.  1,000  900  II 

CHNC   New  Carlisle,  Que.  1,000  610  III-A 
CHNS   Halifax,  N.S.  1,000  960  III-A 
CHRC   Quebec.  Que.  100  1400  IV 

CHS  J   St.  John.  N.  B.  1,000  1150  III-B 
CHWK   Chilli wack,  B.  C.  100  1340  IV 

CJAT   Trail,  B.C.  1,000  610  III-B 

Call Letters 
CJBR   Riraouski,  Que. 

CJCA   Edmonton,  Alta. 
CJCB   Sydney,  N.  S. 
CJCJ   Calgary,  Alta. 
CJCS   Stratford,  Ont. 
CJGX   Yorkton.  Sask. 
CJIC   Sault  Ste.  Marie.  Ont. 
CJKL   Kirkland  Lake,  Ont. 
CJLS   Yarmouth,  N.  S. 
CJOC   Lethbridge.  Alta. 
CJOR   Vancouver,  B.  C. 

CJRC   Winnipeg.  Man. 

CJRM   Regina,  Sask. 
CKAC   Montreal,  Que. 
CKBI   Prince  Albert,  Sask. 

CKCA   Kenora,  Ont. 

CKCH   Hull,  Que. 
CKCK   Regina,  Sask. 
CKCL   Toronto,  Ont. 
CKCO   Ottawa,  Ont. 
CKCR   Waterloo,  Ont. 
CKCV   Quebec,  Que. 

CKCW   Moncton,  N.  B. 
CKGB   Timmins,  Ont. 
CKLN   Nelson,  B.  C. 
CKLW   Windsor,  Ont. 
CKMC   Cobalt,  Ont. 
CKMO   Vancouver,  B.  C. 
CKNB   Campbell  ton,  N.  B. 
CKNX   Winghara,  Ont. 
CKOC   Hamilton.  Ont. 

CKCV   Kelowna,  B.  C. 
CKPC   Brantford,  Ont. 
CKPR   Port  Arthur,  Ont. 
CKRN   Rouyn.  Que. 
CKSO   Sudbury,  Ont. 

CKTB   St.  Catharines,  Ont. 

CKUA   Edmonton.  Alta. 
CKVD   Val  d'Or,  Que. 
CKWX   Vancouver.  B.  C. 
CKX   Brandon,  Man. 
CKY   Winnipeg.  Man. 

Power in  Watts 

1.000 
1,000 
1,000 

100 
50 

1,000 

100 1,000 
100 

100 1,000 

1,000 
1,000 

5,000 
1,000 

100-N. 

250-D. 100 

1,000 

1,000-DA 
100 
100 
100 
100 

1,000 

100 

5,000 
50 

1,000 

100 
100 

500-N. 

1,000-D. 
1,000 100 

1,000 
250 

1,000 
100 

CP-1,000 

1,000 100 

1,000 
1,000 

15.000 

Frequency 
in  Kc. Class 
900 11 
930 

III-A 
1270 

III-A 

1230 
IV 

1240 

IV 

1460 
III-A 

1490 
IV 

560 III-B 

1340 
IV 

1400 IV 

600' 

III-A 

630 

III-A 
980 

III-B 730 

II 
900 II 

1450 IV 

1240 IV 

620 

III-B 

680 

III-B 

1340 rv 
1490 

IV 

1340 IV 

1400 
IV 

1470 

III-B 

1450 IV 
800 II 

1240 
IV 

1410 
III-A 1240 

IV 

1230 

IV 
1150 

III-B 

630 

III-A 

1380 

IV 

580 

III-A 
1400 

IV 

790 

III-B 
1230 

IV 
CP-1550 

I-B 

580 

III-A 

1230 

rv 

980 

III-A 

1160 

III-A 

990 

.  J-A THERE  IS  ISO  SUBSTITUTE  FOR  EXPERIENCE 

* 

GLENN  D.  GILLETT  and  Associates 

Consulting  Radio  Engineers 

National  Press  Bldg. Washington,  D.  C. 
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Canada 

Carries  On 

PROGRAMMES 
CURRENTLY  SPONSORED 
ON  THE  CBC  NETWORK 

NHL  Hockey  Broadcasts 
Lux  Radio  Theatre 
Kraft  Music  Hall 

Jack  Benny 
Grood  Luck  Show 

Chase  &  Sanborn  Pro- 
gramme 

The  Happy  Gang 
Fibber  McGee  and  Molly 

Melodies  for  You 
Silver  Theatre 

Lipton  Tea  Musicale 
Sweet  and  Swing 

Big  Town 
On  Parade 

John  &  Judy 
Waltz  Time 

The  Family  Man 
Album  of  Familiar  Music 

Share  the  Wealth 
Canadian  Theatre  of  the 

Air 
Big  Sister 
Dr.  Susan 

NHL  Hockey  Interviews 
The  Man  I  Married 
Right  to  Happiness 
Against  the  Storm 

Road  of  Life 
Mary  Marlin 
Ma  Perkins 

Pepper  Young's  Family The  Guiding  Light 

COMMERCIAL  DEPARTMENT 

55  YORK  STREET,  TORONTO 
1231   ST.  CATHERINE  ST.  WEST 

MONTREAL 

AFTER  eighteen  months  of  war,  Canadian 

.  business  is  at  a  new  high  level.  Industry 

operates  at  capacity.  Retail  sales  show  steady 

gains.  Incomes  are  up  .  .  .  unemployment 

is  down.  In  a  country  geared  to  increasing 

production  .  .  .  business  is  good! 

During  these  months,  the  CBC  National  Net- 

work has  been  a  vital  unifying  force.  Today, 

in  more  than  1,600,000  radio  homes,  Canadian 

listeners  look  to  CBC  for  authentic  news  .  .  . 

for  broadcasts  of  national  and  international 

importance  .  .  .  for  the  best  in  radio  enter- 

tainment. 

To  sponsors,  the  CBC  Network  makes  avail- 

able this  vast  audience  .  .  .  tuned  to  the  times 

.  .  .  tuned  to  CBC.  It  provides  effective 

coverage  of  the  rich  Canadian  market,  coast  to 

coast  ...  a  market  well  worth  cultivating  .  .  . 

this  Summer  . . .  and  next  Fall. 

Now  .  .  .  more  intensively  than  ever  .  .  . 

CBC  COVERS  CANADA. 

CANADIAN  BROADCASTING  CORPORATION 
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Log  of  Canadian  Broadcast  Stations 

Frequency  List  Showing  New  Assignments  Effective  March  29,  1941  Under  the  Havana  Treaty 
(As  released  by  Radio  Branch,  Department  of  Transport,  Dominion  of  Canada,  Ottawa) 

ABBREVIATIONS 

D — Daytime.    N — Night  Time.    DA — Directional  Antenna 

Call Letter Power 
Location  in  Watts 

540  KILOCYCLES 

Radiation 
mv/m 

Clafs 

CBK   Watrous,  Sask.  50,000  250  I-A 

550  KILOCYCLES 

CFNB   Fredericton,  N.  B.  1,000  150  III-B 

560  KILOCYCLES 

CJKL  Kirkland  Lake,  Ont.  1,000  160  III-B 
This  assignment  is  agreed  to  between  the  United  States  and  Canada  as  listed.  Canada 

agrees  to  interpose  no  objection  to  an  increase  in  the  operating  power  of  WFIL  to  5  kw'with  the radiation  to  Kirkland  Lake  on  the  bearing  338  degrees  not  to  exceed  392  mv/m  unattenuated  at 
one  mile  (that  produced  by  a  nondirectional  5  kw  station  having  175  mv/m  at  one  mile  for  1  kw). 
It  is  further  agreed  that  the  frequency  1220  kc  will  not  be  assigned  within  the  United  States  for  a 
reasonable  time  to  permit  assignment  of  CJKL  to  this  frequency  if  the  station  should  so  elect. 
If  subsequent  investigations  indicate  the  frequency  560  kc  to  be  more  desirable  and  CJKL  elects 
to  remain  on  this  channel  under  the  aforementioned  conditions,  further  use  of  the  frequency  1220  kc 
in  the  northeastern  portion  of  North  America  will  be  the  subject  of  further  negotiations  on  the 
basis  of  established  priorities. 

580  KILOCYCLES 

CKUA   Edmonton,  Alta.  1,000  125  III-A 
CKPR   Port  Arthur,  Ont.  1,000  180  III-A 
CKCL   Toronto,  Ont.  1,000  DA  III-B 

600  KILOCYCLES 

CJOR                  Vancouver,  B.  C.  1,000  145  III-A 
CFQC                  Saskatoon,  Sask.  1,000  150  III-A 
CFCF                 Montreal,  Que.  500  125  III-B 

610  KILOCYCLES 

CJAT   Trail,  B.  C.  1,000  185  III-B 
CHNC   New  Carlisle  1,000  150  III-A 

620  KILOCYCLES 

CKCK   Regina,  Sask.  1,000  175  III-B 

630  KILOCYCLES 

CFCY                 Charlottetown,  P.  E.  I.  1,000  150  III-A 
CFCO                 Chatham,  Ont.  100  125  IV 

CKOV                  Kelowna,  B.  C.  1,000  150  III-A 
CJRC                   Winnipeg,  Man.  1,000  175  III-A 

690  KILOCYCLES 

CBF   Montreal,  Que.  50,000  250  I-A 

730  KILOCYCLES 

CKAC   Montreal,  Que.  5,000  165  II 
This  assignment  ia  accepted  by  Mexico  subject  to  a  directional  antenna  if  objectionable 

interference  exists  on  the  Mexican  border  as  a  result  of  the  operation  of  this  station  at  night. 

740  KILOCYCLES 

CBL   Toronto,  Ont.  50,000  250  I-A 

790  KILOCYCLES 

CKSO   Sudbury,  Ont.  1,000  150  III-B 

800  KILOCYCLES 

CELW   Windsor,  Ont.  5,000  190  II 

860  KILOCYCLES 

CFRB   Toronto,  Ont  10,000  150  I-A 

Page  32  •  Supplement 

Call Letter 
Power in  Watts 

Location 
900  KILOCYCLES 

CJBR   Rimouski,  Que.  1,000 
CHML   Hamilton,  Ont.  1,000 
CKBI   Prince  Albert,  Sask.  1,000 

Radiation mv/m 

180 

DA 
165 

CBO   Ottawa,  Ont. 
CFJC   Kamloops,  B.  C. 

CJCA   Edmonton,  Alta. 

CBM   Montreal,  Que. 

CFAC   Calgary,  Alta. 
CHNS   Halifax,  N.S. 

CJRM   Regina,  Sask. 

910  KILOCYCLES 

1,000 
1,000 930  KILOCYCLES 

1,000 
940  KILOCYCLES 

5,000 960  KILOCYCLES 

1,000 

1,000 
980  KILOCYCLES 

1,000 

160 
150 
130 

172 

175 160 

160 

Class 

II 
II 
II 

III-B 

III-A III-A 

I-B 

III-A III-A 

III-B 
KMBC  permitted  to  continue  operation  with  5  kw  power,  unlimited  time  and  the  directional 

antenna  now  installed  and  on  file  with  the  Federal  Communications  Commission  and  the  Depart-i ment  of  Transport  subject  to  the  determination  of  actual  interference  to  CJRM  in  accordance 
with  the  provision  for  such  determination  established  by  the  Treaty.  If  interference  is  found  to 
exist  to  greater  than  4  mv/m,  appropriate  action  by  the  Commission  will  be  taken  to  require 
KMBC  to  reduce  the  radiation  on  the  bearing  331  degrees  to  such  an  amount  that  the  limitation 
at  Regina  does  not  exceed  4  mv/m. 
CBV   Quebec,  Que. 

CKWX   Vancouver,  B.  C. 1,000 
1,000 

990  KILOCYCLES 

CKY   Winnipeg,  Man.  15,000 

1010  KILOCYCLES 

CFCN   Calgary.  Alta.  10,000 
CBY   Toronto,  Ont.  1,000 

1070  KILOCYCLES 

CBA   Sackville,  N.  B.  50,000 

GBR. Vancouver,  B.  C. 

1130  KILOCYCLES 

5,000 

185 
125 

155 

170 
195 

250 

220 

III-A 
III-A 

I-A 
I-A 

II 

I-B 

I-B 

Reclassification  of  KWKH,  50  kw  Class  II  station  (Treaty  provision)  at  Shreveport,  Louisiana, 
to  I-B  acceptable  so  long  as  CBR,  Class  I-B  station  at  Vancouver  continues  to  operate  with  5  kw 
power  as  provided  by  the  Treaty.  When  power  of  CBR  is  increased  to  50  kw,  classification  of 
KWKH  to  be  dependent  upon  interference  received  from  CBR.  If  CBR  is  operated  with  direc- tional antenna  which  provides  satisfactory  service  to  the  British  Columbia  area  and  protects  the 
service  of  KWKH  as  a  I-B  station  in  accordance  with  the  Treaty,  this  classification  may  be  con- tinued. 

1150  KILOCYCLES 

CKX   Brandon,  Man. 
CKOC   Hamilton,  Ont. 

CHSJ   St.  John,  N.  B. 

CHAB   Moose  Jaw,  Sask. 

1,000 

500-N 
1,000-D 1,000 1220  KILOCYCLES 

1,000 

150 

125 140 

125 

III-A 

III-B 

IIT-B II 

This  assignment  is  accepted  by  Mexico  subject  to  a  directional  antenna  if  objectionable 
interference  exists  on  the  Mexican  border  as  a  result  of  the  operation  of  this  station  at  night. 

CJCJ   Calgary,  Alta. 
CFCH   North  Bay,  Ont. 
CKNX   Wingham,  Ont. 
CKTB   St.  Catharines,  Ont. 

(See  1550  kc.) 
CHGB   Ste.  Anne  de  la  Pocatiere,  Que. 

CKVD   Val  d'Or,  Que. 

1230  KILOCYCLES 

100 100 
100 

100 

100 
100 

125 125 
125 
190 180 

125 

IV 

IV 

IV 

IV 

IV 
IV 

BROADCASTING  •  Broadcast  Advertising 



'  Call Letter Location 
Power 

in  Watis 

1240  KILOCYCLES 

CFPR   Prince  Rupert,  B.  C. 
CBJ   Chicoutimi,  Que. 
CKMC   Cobalt,  Ontario 
CJCS   Stratford,  Ont. 
CKCH   Hull,  Que. 
CHLT   Sherbrooke,  Que. 
CKNB  ,  CampbeUton,  N.  B. 

CFRN. Edmonton,  A'.ta. 

CJCB   Sydney,  N.  S. 

1260  KILOCYCLES 

1,000 

1270  KILOCYCLES 

1,000 
1340  KILOCYCLES 

CKCO   Ottawa,  Ont. 
CKCV   Quebec  Que. 
CHCK   Charlottetown,  P.  E.  I. 
CJLS   Yarmouth,  N.  S. 
CFGP   Grande  Prairie,  Alta. 
CHWK   ChiUiwaek,  B.  C. 

CKPC. Brantford,  Ont. 

1380  KILOCYCLES 
100 

1400  KILOCYCLES 

CKMO   Vancouver,  B.  C. 

1410  KILOCYCLES 

1,000 

1450  KILOCYCLES 

CJGX   Yorkton,  Sask. 

,/  CKGB   Timmins,  Ont. 

1460  KILOCYCLES 

1,000 

1470  KILOCYCLES 

1,000 
1480  KILOCYCLES 

CFCT   Victoria,  B.  C.  500 
CHGS   Summerside,  P.  E.  I.  60 

1490  KILOCYCLES 

CKCH   Waterloo.  Ont. 

CFRC   Kingston,  Ont. 
CHLP   Montreal,  Que. 
CJIC   Sault  Ste.  Marie,  Ont. 

Radiation mv/m 

150 

190 

135 

130 

160 

160 

180 
125 

Class 

50 125 IV 
100 125 

IV 

50 
125 

IV 
50 125 

IV 

100 160 IV 
100 165 IV 

100 
125 IV 

III-A 

III-A 

100 125 

IV 

100 135 

IV 

50 
125 

IV 

100 160 

IV 

250 190 

IV 

100 125 IV 

IV 

CJOC  , . . .    Lethbridge,  Alta. 100 
125 

IV 

CFAR, . . .    Flin  Flon,  Man. 100 
125 

IV 

CKRN Rouyn,  Que. 
250 

126 

IV 

CHRC  , . . .    Quebec,  Que. 100 
125 

IV 
. . .    Moncton,  N.  B. 100 160 IV 

CFOS . . .    Owen  Sound,  Ont. 100 125 IV 

III-A 

C  CKLN , . . .    Nelson,  B.  G. 

-  100 

125 

IV 

. . .    Eenora,  Ont. 100-N 
250-D 

165 IV 

tCHLN . . .    Three  Rivers,  Que. 100 
200 

IV 
(  CFLC .  . .    Prescott,  Ont. 100 

125 
IV 

III-A 

III-B 

III-B IV 

100 
130 

IV 
100 190 

IV 

100 
130 

rv 
100 

160 IV 

It  was  agreed  between  the  delegates  from  the  United  States  and  Canada  that  if  an  Increase 
in  power  beyond  that  of  a  local  station  is  contemplated  for  either  CJIC  or  WSOO,  the  Department 
of  Transport  will  advise  the  Commission,  or  vice  versa,  in  order  that  the  increase  in  power  o£  either station  may  be  considered  in  conjunction  with  that  of  the  other. 

CKTB. St.  Catharines,  Ont. 
(Construction  Permit) 

1550  KILOCYCLES 

1,000 

CFPL   London,  Ont. 

1570  KILOCYCLES 

1,000 

DA 

DA 

I-B 

UP  IN  CANADA 

30  NATIONAL  ADVERTISERS 

CAN'T  BE  WRONG . . . 

in  using  40%  of  a  CFRB  working 

week,  the  year  'round! 

/^  A  TYPICAL  WEEK . . . 

Of  course  shrewd  advertisers  use  CFRB  to  sell  their  wares 

in  Canada's  richest  market!  The  figures  prove  it.  But  more 

important  is  the  answer  to  the  question  "Why  are  more 

and  more  advertisers  reaching  this  market  over  CFRB?" 
.  .  .  Here  are  a  few  reasons: 

CFRB  is  the  key  to  an  immediate  audience  that  repre- 
sents 29%of  the  population  of  Canada,  and  nearly  50% 

of  its  purchasing  power! 

O  CFRB's  listening  area  includes  12  cities,  42  towns  and 
192,174  farm  homes! 

J  CFRB's  monthly  mail  averages  over  200,000  letters! 

^  In  a  recent  "survey"  comprising  1600  personal  inter- views, 53.4%  of  the  interviewees  named  CFRB  their 
favourite  station.  In  fact,  CFRB  led  the  runner-up 

by  nearly  2  to  1! 
CFRB  is  now  in  its  14th  year  of  continuous  service.  Before 

placing  your  advertising  in  Ontario,  Canada's  2^4  billion 
dollar  market,  get  all  the  facts  concerning  CFRB — the  key 
to  Ontario  sales! 

AFTER  MARCH  29—10,000  WATTS  ON  860  KC. 

CFRB 

TORONTO 

The  most  popular  station 

in  Canada's  richest  market! 

Advertising  representatives  in  U.  S.  A. 
JOSEPH  HERSHEY  McGILLVRA 

New  Yprk  •  Chicago  •  Boston 

San  Francisco         •         Los  Angeles         •  Atlanta 
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Log  of  Mexican  Broadcast  Stations 

Frequency  List  Showing  New  Assignments  Efifective  March  29,  1941  Under  the  Havana  Treaty 
(As  Released^by  the  Government  of  Mexico,  March  13,  1941) 

DA — Directional  Antenna 

NOTE 
Where  two  powers  are  shown,  lower  wattage  represents  operating  power,  higher  represents  authorized  potential  power. 

Class  designation  refers  to  authorized  potential  power. 

Call 
Letters City Power 

in  Watts  Class 

580  EILOCYCLES 

XEMU   Piedras  Negras, 
Coah. 

250 

600  KILOCYCLES 

XEZ       Merida,  Yuc.  2,000 

610  KILOCYCLES 

XEBX    Sabinas,  Coah. 

XERJ     Mazatlan,  Sin. 

630  KILOCYCLES 

XEFB     Monterrey,  N.  L.  500 

660  KILOCYCLES 

XEBZ     Mexico,  D.  F.  100 500 

680  KILOCYCLES 

XED      Guadalajara,  Jal.  1,000 

690  KILOCYCLES 

XEN      Mexico,  D.  P. 

XEAC     Tijuana,  B.  C. 
730  KILOCYCLES 

XEDP    Mexico,  D.  F. 

IV 

III-A 

250  III-B 500 
600  III-B 

III-B 

1,000 
5,000 
5,000 

500 
150,000 

XERC 

790  KILOCYCLES 

Mexico,  D.  F. 500 
1,000 

11 
DA 

II 

DA 

II II 

I-A 

III-A 

I-A t800  KILOCYCLES 
XERA     Villa  Acuna,  Coah.  500,000 

t  Log  does  not  indicate  frequency  for 
XERA,  operated  by  Dr.  John  R.  Brinkley: 
allocation  approved  at  Washington  conference 
in  January  lists  a  150,000-watt  station  at 
Nogales  on  800  kc. 

810  KILOCYCLES 

XEFW    Tampico,  Tarns.  300 
5,000 

830  KILOCYCLES 

XELA     Mexico,  D.  F.  1,000 

860  KILOCYCLES 

XEMO  Tijuana,  B.  C. 
XEUN    Mexico,  D.  F 

5,000 
1,000 
5,000 

II 
DA 

II 

II II 

900  KILOCYCLES 

XEW      Mexico,  D.  F.         100,000  I-A 
910  KILOCYCLES 

XEAO    Mexican,  B.  C.              250  IV 

920  KILOCYCLES 

XEBH    Hermosillo,  Son.         1 , 000  III-B 
940  KILOCYCLES 

XEQ      Mexico,  D.  F.           50,000  I-B 
950  KILOCYCLES 

XEGM  Tijuana,  B.  C.            2,500  III-A DA 

Call Letters 

City 
Power 

in  Watts  Class 

960  KILOCYCLES 

XEFE     Nuevo  Laredo,  Tams.     250  III-A 
1,000 

XEU      Veracruz,  Ver.               500  III-B 
XEHK    Guadalajara,  Jal.           125  IV 

250 

970  KILOCYCLES 

XEK      Mexico,  D.  F.               200  III-B 500 
XE  J       Cuidad  Juarez,  Chih.  1 , 000  III-A 

5,000 
980  KILOCYCLES 

XEFQ  Cananea,  Son. 
XEXT    Tepic,  Nay. 500  III-B 

1,000  III-A 
990  KILOCYCLES 

XET  Monterrey,  N.  L. 
XECL     Mexican,  B.  C. 5,000 

1.000 
5,000 

1010  KILOCYCLES 

XEBG    Tijuana,  B.  C.  500 

XEG 

XERB 
XEHR 

XEFO 

XENT 

XEON 

XEJP 

XEJS 

1050  KILOCYCLES 

Monterrey.  N.  L, 50,000 150,000 

1090  KILOCYCLES 

Rosarito,  B.  C.  50,000 
Puebla,  Pue.  250 

1110  KILOCYCLES 

Mexico,  D.  F.  5.000 20,000 

1140  KILOCYCLES 

Nuevo  Laredo.Tams.  50,000 

Tijuana,  B.  C.  2,000 

1150  KILOCYCLES 

Mexico,  D.  F. 

Cananea,  Son. 

XECD 

1170  KILOCYCLES 

Puebla,  Pue.  350 

1190  KILOCYCLES 

XELO    Tijuana,  B.  C.  10,000 
50,000 

1220  KILOCYCLES 

XEB       Mexico,  D.  F. 20,000 100,000 

1250  KILOCYCLES 

XEAT    Parral,  Chih. 

XEH      Monterrey,  N.  L. 

XETF     Veracruz,  Ver. 
XEDK    Guadalajara,  Jal. 

100 
250 500 

II 
II 

II 

I-A 

I-B DA 

II 

II 

I-B 
DA 
II 

City                  in  Watts 
Class 

1260  KILOCYCLES 
XEL Mexico,  D.  F. 250 

750 
III-B XEBL Culiacan,  Sin. 500 

III-B 

XEBM San  Luis  Potosi, 
S.  L.  P. 

150 IV 

XEDW Minatitlan,  Ver. 250 IV XEBU Chihuahua,  Chih. 100 IV 
XEBP Torreon,  Coah. 

250 

IV 
XEDF Nuevo  Laredo,  Tams. 

1270  KILOCYCLES 250 

IV 

XEDL Navojoa,  Son. 
500 III-B XEFM Leon,  Gto. 

20 

100 

IV 
XEBC Morelia,  Mich. 100 

IV 

XEBA C.  Guzman,  Jal. 20 

250 

IV 

XEFV C.  Juarez,  Chih. 50 
100 

IV 

XEME Merida,  Yuc. 
400 
500 

III-B 

100  III-B 600 
100  III-B 
500 

II 

I-B 
DA 

I-A 

250  III-B 600 
IV 

III-B 250  III-B 500 

Call 
Power 

1280  KILOCYCLES 
XEX Monterrey,  N.  L. 500 

III-B 
XEE Durango,  Dgo. 50 

IV 100 
XEOX Los  Mochis,  Sin. 

250 

IV 

XELK Zacatecas,  Zac. 100 rv 

XEBW Chihuahua,  Chih. 250 TTT  R 

111-13 
600 

XERL Colima,  Col. 
250 

IV 

XEAG Cordoba,  Ver. 

250 

IV 
1290  KILOCYCLES 

XEDA 
Mexico,  D.  F. 200 

III-A 1,000 XEAP C.  Obregon,  Son. 

50 

IV 
100 

1300  KILOCYCLES 
XEP C.  Juarez,  Chih. 500 

III-B 
XES Tampico,  Tams. 100 

III-A 5,000 1310  KILOCYCLES 
XEC Tijuana,  B.  C. 100 IV 
XEHV Veracruz,  Ver. 

1,000 
III-A 

XEAD Guadalajara,  Jal. 500 

III-B 
1320  KILOCYCLES 

XEAI Mexico,  D.F. 
500 

III-B 
1330  KILOCYCLES 

XEKS Saltillo,  Coah. 100 IV XEBO 
Irapuato,  Gto. 600 

III-B 

1340  KILOCYCLES 
XELW Guadalajara,  Jal. 250 IV XEDH Villa  Acuna,  Coah. 200 IV 
XEDK N.  Laredo,  Tams. 100 IV 
XEFZ Coatzacoalcos,  Ver. 250 IV 
XECA Tampico,  Tams. 250 IV 
XECW 

Cordoba,  Ver. 250 IV 
XECF Los  Mochis,  Sin. 

150 

IV 
XEJK Chihuahua,  Chih. 100 IV 
XEFC Merida,  Yuc. 100 

IV 

250 
XEXS Toluca,  Mex. 

75 

IV 
100 

XEMA Fresnillo,  Zac. 100 IV 
XEAA Mexican,  B.  C. 200 

IV 

250 
1350  KILOCYCLES 

XEQK Mexico,  D.  F. 

400 

III-A 
1,000 

XETB Torreon,  Coah. 500 

III-B 

Call 
Letters 

City 

Power 
in  Watts  Class 

1360  KILOCYCLES 

Aguascalientes,  Ags.  250 
1370  KILOCYCLES 

Monterrey,  N.  L 

Nogales,  Son. 

Campeche,  Cam. 
1380  KILOCYCLES 

XEMX   Mexico,  D.  F. 

XEBI 

XEMR 

XEAF 
XEA 

500 
750 

1,000 

250 

100 
500 

XEM XEAZ 

XEAM 
XEF 
XEAJ 

XEI 

XEBS 

XEDS 

XECZ 

XEOK 

XELZ 
XEFI 

XEY 

XECC 
XEBQ 

XEDJ 
XEFK XERK 

XEXE 
XEBJ 
XEPP 

XEAU 

XESM 

1390  KILOCYCLES 
Chihuahua,  Chih. 
Reynosa,  Tams. 

1400  KILOCYCLES 

Matamoros,  Tams. 
C.  Juarez,  Chih. 
Navojoa,  Son. 
Morelia,  Mich. 

1410  KILOCYCLES 
Mexico,  D.  F. 

500 

250 
250 
100 
100 

250 

200 
750 

1420  KILOCYCLES 

Mazatlan,  Sin.  500 
1430  KILOCYCLES 

San  Luis  Potosi, 

S.  L.  P. 
Progreso,  Yuc. 

1440  KILOCYCLES 

Mexico,  D.  F. 

Chihuahua,  Chih 

1450  KILOCYCLES 
S.  L.  Rio  Colorado, Son. 

Zamora,  Mich. 
Torreon,  Coah. 
Magdalena,  Son. Merida,  Yuc. 
Tepic,  Nay. 
Texcoco,  Mex. 
C.  Victoria,  Tams. 
Orizaba,  Ver. 

1470  KILOCYCLES 

Tijuana,  B.  C. 
Mexico,  D.  F. 

100 
1,000 

100 

250 1,000 

1,000 

250 100 

100 
100 

100 
100 
100 

100 
100 

250 
5,000 

500 

1,000 

XEJR XEDR 

1490  KILOCYCLES 
H.  del  Parral,  Chih.  100 
Guaymas,  Son.  100 

XECH    Toluca,  Mex.  250 

1500  KILOCYCLES 
XERH    Mexico,  D.  F. 

400 
500 

1570  KILOCYCLES 
XEAW    Reynosa,  Tams.  100,000 

1590  KILOCYCLES 
XEMC    Mexico,  D.  F.  200 

5,000 

IV 

III-B 
III-A 

IV 

III-B 

III-B 

IV 
IV 
IV 
IV 
IV 

III-B 

III-B 

III-A 

IV 

III-A 

III-B IV 

IV 
IV 

IV 
IV 
IV 

IV 

IV 
IV 

III-A 
III-A 
IV 
IV 
IV 

III-B 
I-A 

III-A 

TOPS  WITH  TIME  BUYERS! 

Newsmagazine  of  Radio 

^fc^dcast  Advertising 



Log  of  Cuban  Broadcast  Stations 

Frequency  List  Showing  New  Assignments  Effective  March  29,  1941  Under  the  Havana  Treaty 

Including  Assignments  to  Haiti  and  the  Dominican  Republic 
(As  Approved  by  the  Respective  Governments) 

ABBREVIATIONS 

t — Present  Authorized  Power.    D — Daytime.  N — Night  time.  ST — Shares  Time.  DA — Directional  Antenna. 

Call Pouter 
Call 

Power 
Letters 

City 

in  Watts Class Letters 

City 

in  Watts 
Class 

1270  KG. 1430  KC. 
CMJM Ciego  de  Avila 

1,000 
II 

CMKZ 
Palma  Soriano 

250 

IV 
1280  KC. 1440  KC. 

UJVlrlA Sagua  la  Grande i  V 
CMGH 

IVI  ̂  1^3.  Tl  Z  3,  S 

t500 

m-A 1290  KC. 

5,000 

IV 

CMCH Havana 250 IV CMJI Ciego  de  Avila 250 
1450  KC. 

CMCX Havana 250 IV CMAB X  ITlal*  Qei  XvlO 250 

IV 

CMHM Cien  Fuegos 250 IV CMKD Santiago  de  Cuba TTT  A 
1300  KC. CMCG 250 

11 

OMAN Pinar  del  Rio 
1,000 in-A 

CMKQ 

Ssin'ti^go  de  Cuba 

500 III-B 

CMJF Camaguey 
250 IV 

1470  KC. 
CMGE Cardenas 250 

IV 

CMGN Jovellanos 

1,000 
III-A CMJO Ciego  de  Avila 

250 
IV 

1320  KC. 
1480  KC. CMHP Placetas 250 IV 250 IV CMKE CMHX Santa  Clara Manzanillo 

250 

IV 
1330  KC. 1490  KC. 

250 IV CMBG 
CMOX 

Havana Havana 
1,500 III-A 

ST-CMCA 

CMBS Havana 
ST-CMBS 

IV CMCA Havana 250 

IV 

250 ST-CMOX ST-CMBG 
IV 

CMKF Holguin 250 
1340  KC. 

1540  KC. CMJC 
Camaguey 

250 IV 
CMBH 

5,000 

II Havana 
1350  KC. 

1560  KC. CMHJ Cien  Fuegos 250 IV 
CMHD 

Caibarien 

t250 II 

CMKY Puerto  Padre 100 IV 
1,000 

1360  KC. 
1580  KC. CMC Havana 250 IV 

CMCJ Havana 250 

IV 

ST-CMOA 
ST-CMCR CMOA Havana 250 IV 

CMCR 
Havana 250 

IV 

Power 
in  Watts  Class 

Call 
Letters  City 

550  KC. 
CMW  Havana 

560  KC. 
CMKM  Manzanillo 

570  KC. 
CHMI     Santa  Clara 

CMCY  Havana 

600  KC. 
CMKV  Holguin 

620  KC. 
CMJK  Camaguey 

630  KC. 
CMZ  Havana 

690  KC. 
CMQ       Havana  25,000-D  II 

15,000-N  DA 
This  assignment  of  25  kw.  day  and  15 

kw.  with  directional  antenna  at  night  at 
Havana  is  accepted  by  Canada  only  on 
the  distinct  understanding  that  the  direc- 

tional antenna  used  protects  the  Canadian 
I-A  assignment  strictly  within  the  pro- 

visions of  the  NARB  Agreement,  failing 
which  the  night  power  must  be  reduced 
to  effect  such  protection. 

2,500 

250 

tlO,000 
15,000 

15,000 

1,000 

250 

t5,000 15,000 

III-A 
IV 

u 
DA 

n 
DA 

in-A 

IV 

n 
DA 

CMK 
CMJN 

CMBC 

740  KC. 
Havana 
Camaguey 

250 
1,000 

III-A 
790  KC 

Havana  5,000-D 
1,000-N 800  KC. 

  Holguin  1,000  II 
(Reserved)  *♦ This  1  kw.  Class  II  assignment  acceptable 

to  Mexico  without  directional  antenna  un- 
less interference  results  with  secondary 

service  of  the  Class  I  station  on  channel. 
If  interference  exists  or  the  power  is  in- 

creased above  1  kw.,  directional  antenna 
to  protect  Class  I  stations  in  accordance 
with  the  engineering  standards  of  the 
Treaty  to  be  required. 

CMHQ 
810  KC. 

Santa  Clara  5,000 II 
DA 

(Reserved)  ** 830  KC. 
CMAX  Artemisa 250-D  II 

(Reserved)  ** Assignment  of  250  w.  Class  II  station 
daytime  only  at  Havana  on  a  clear  channel 
assigned  to  a  Class  I-A  station  in  the 
XJ.  S.,  acceptable  to  the  U.  S.  without  re- 

gard to  signal  of  more  than  5  uv.  daytime 
only  at  the  nearest  border. 

860  KC. 
CMBL    Havana  5,000  II 

DA 
This  assignment  is  accepted  by  Canada 

provided  that  the  directional  antenna  used 
protects  the  Canadian  I-A  assignment  as 
required  by  the  terms  of  the  NARB  Agree- 

ment, failing  which  the  night  power  must 
be  reduced  to  effect  such  protection. 

Call 
Letters 

CMKS* 
CMCF 

CMJL 

CMKN 

CMBZ 

CMHN 

CMKU 

CMCK 

CMHT 

CMKW 

CMX 

City 
Power 
in  Watts  Class 

900  KC. 
Guantanamo  250  II 

910  KC. 
Havana  5,000  III-A 

920  KC. 
Camaguey  5,000  III-A 

(Reserved)  ** 930  KC. 
Santiago  de  Cuba     1,000  III-A 

950  KC. 
Havana  5,000-D  III-A 

1,000-N 960  KC. 
Santa  Clara  1,000  III-A 

(Reserved)  ** 970  KC. 
Santiago  de  Cuba     5,000  III-A 

(Reserved)  ** 980  KC. 
Havana  5,000  III-A 

990  KC. 
Trinidad  250  H 

1000  KC. 
Santiago  de  Cuba      fl.OOO  II 

10,000 
.    1010  KC. 

Havana  10,000 

1050  KC. 
CMKG*  Santiago  de  Cuba 

1060  KC. 
CMCM*  Havana 
CMJA*  Camaguey 

1090  KC. 
Banes 

CMKX* 
CMBY*  Havana 

CMKH 

1110  KC. 

1130  KC. 
Guantanamo 

250 
250 

250 

250-D 250 

I-B 

DA 

CMBQ  Havana 

CMCU*  Havana 

CMKO*  Holguin 

5,000-D  III-A 
1,000-N 1190  KC. 

1220  KC. 
250 

250 
1230  KC. 

CMCO 

CMCW 

CMJE 

CMGF 

CMHO 
CMKC 

CMBF 

Havana 250 
ST-CMCW 

Havana  250 
ST-CMCO 

Camaguey  250 
1240  KC. 

Matanzas  250 
1250  KC. 

Santa  Clara  250 
Santiago  de  Cuba  250 

1260  KC. 
Havana  5,000 

II II 

IV 

IV 

IV 

IV 
IV 
IV 

in-A 

ST-CMC 
Assignments  acceptable  without  regard 

to  slight  daytime  interference  with  WKAT, 
1  kw..  Class  III-B  station  at  Miami,  Fla.  If 
more  than  250  w  power  is  proposed  at  any 
time,  operation  with  a  directional  antenna 
or  a  different  frequency  assignment  to  be 
required  giving  protection  to  the  U.  S. 
stations  in  accordance  with  the  engineer- 

ing standards  of  the  Treaty. 

CMAC 
CMJH 

1370  KC. Guanajay 

Ciego  de  Avila 
1380  KC. 

CMHK  Cruces 

100 

250 

250 

CMCB 

CMBX 

CMKR 

Havana 

Havana 

Santiago  de  Cuba 

250 
ST-CMBX 250 

ST-CMCB 
250 

1400  KC. 
CMJW  Camaguey 

1410  KC. 
CMHB    Sancti  Spiritus 

1420  KC. 
CMBD  Havana 

CMCQ  Havana 

250 

250 

t250 
5,000 

ST-CMCQ 

250 

5.000 

ST-CMBD 

IV 
IV IV 

IV 

IV 

IV 

IV 

IV 

IV 

ni-A IV 

in-A 

nMJQ  Neuvitas 
ST-CMCJ 

250 

IV 

*  This  250  w.  Class  II  assignment  accept- 
able to  U.  S.  (or  other  affected  nations) 

without  directional  antenna  unless  interfer- ence results  with  secondary  service  of  the 
Class  I  station  on  channel.  If  interference 
exists  or  the  power  is  increased  above  250 
w.,  directional  antenna  to  protect  Class  I 
stations  in  accordance  with  the  engineering 
standards  of  the  Treaty  to  be  required. 
*  *  The  term  "reserved"  is  understood  to 
mean  that  the  Cuban  government  intends 
placing  stations  designated  on  the  chan- nels mentioned. 

DOMINICAN  REPUBLIC 

HIX 
HIN 

HIZ 

HI8Q 

950  KC. 
Ciudad  Trujillo 

1090  KC. 
Ciudad  Trujillo 

1350  KC. 
Ciudad  Trujillo 

1470  KC. 
Ciudad  Trujillo 

1,000 
150 

200 

25 

III-A II 

IV 

IV HAITI 

1080  KC. 
HHK  Leogane  25,000 

1230  KC. 
HHW         Port  au  Prince  100 

II 

DA 
IV 

Paul  i \  Godley Phone 

• 
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Definitions  of  Station  Classes  Under  The  Reallocation 

As  Contained  in  North  American  Broadcasting  Agreement  (Havana  Treaty) 

C  Classes  of  Stations  and  Use  of 
The  Several  Classes  of  Channels 

1.  Classes  of  stations  —  Broadcast 
stations  are  divided  into  four  princi- 

pal classes,  to  be  designated  Class  I, 
Class  II,  Class  III,  and  Class  IV, 
respectively. 

2.  Definitions  of  classes — The  four 
classes  of  broadcast  stations  are  de- 

fined as  follows : 
Class  I:  A  dominant  station  oper- 

ating on  a  clear  channel  and  designed 
to  render  primary  and  secondary  serv- ice over  an  extended  area  and  at 
relatively  long  distances.  Class  I  sta- tions are  subdivided  into  two  classes : 

Class  I- A:  A  Class  I  station  which 
operates  with  power  of  50  kw  or  more 
and  which  has  its  primary  service 
area,  within  the  limits  of  the  country 
in  which  the  station  is  located,  free 
from  objectionable  interference  from 
other  stations  on  the  same  and  ad- 

jacent channels,  and  its  secondary 
service  area,  within  the  same  limits, 
free  from  objectionable  inteference 
from  stations  on  the  same  channel,  in 
accordance  with  the  engineering  stand- ards hereinafter  set  forth. 

Class  I-B:  A  Class  I  station  which 
operates  with  power  of  not  less  than 
10  kw  or  more  than  50  kw  and  which 
has  its  primary  service  area  free  from 
objectionable  interference  from  other 
stations  on  the  same  and  adjacent 
channels  and  its  secondary  service  area 
iree  from  objectionable  interference 
from  stations  on  the  same  channel,  in 
accordance  with  the  engineering  stand- ards hereinafter  set  forth. 

(a)  When  two  Class  I-B  stations 
on  the  same  channel  are  separated  Dy 
a  distance  of  2800  miles  or  more, 
neither  station  shall  be  required  to 
install  a  directional  antenna. 

(b)  When  two  Class  I-B  stations 
on  the  same  channel  are  separated  by 
a  distance  of  more  than  1800  miles 

and  less  than  2800  miles,  it  will,  in 
the  absence  of  proof  to  the  contrary, 
be  assumed  that  each  station  is  free 
of  objectionable  interference  caused  by 
the  other  and  neither  shall  be  required 
to  install  directional  antennae  or  take 
other  precautions  to  avoid  such  in- terference. In  case  the  existence  of 
objectionable  interference  is  proved, 
the  governments  concerned  will  con- 

sult with  each  other  regarding  the  de- 
sirability and  practicability  of  installa- tion of  directional  antennae  or  the 

taking  of  other  precautions  to  elimi- 
nate the  interference  and  will  deter- 
mine by  special  arrangement  the  meas- ures, if  any,  to  be  taken. 

(c)  When  two  Class  I-B  stations on  the  same  channel  are  separated  by 
a  distance  of  less  than  1800  miles,  it 
will,  in  the  absence  of  proof  to  the 
contrary,  be  assumed  that  the  installa- tion of  directional  antennae  or  the 
taking  of  other  precautions  to  avoid 
interference  is  necessary,  and  the  gov- ernments concerned  will  consult  with 
each  other  and  will  take  such  meas- 

ures as  may  be  agreed  upon  between 
them  to  the  end  that  the  objectionable 
interference  may  be  reduced  or  elimi- nated. 

Class  II:  A  "secondary"  station which  operates  on  a  clear  channel  and 
is  designed  to  render  service  over  a 
primary  service  area  which,  depend- 

ing on  geographical  location  and 
power  used,  may  be  relatively  large, 
but  which  is  limited  by  and  subject 
to  such  interference  as  may  be  re- 

ceived from  Class  I  stations.  A  sta- 
tion of  this  class  shall  operate  with 

power  of  not  less  than  0.25  kw.  or 
more  than  50  kw.  Whenever  necessary 
a  Class  II  station  shall  use  a  direc- 

tional antenna  or  other  means  to 
avoid  interference,  in  accordance  with 
the  engineering  standards  hereinafter 
set  forth,  with  Class  I  stations  and 
with  other  Class  II  stations. 

McN  ARY    &  CHAMBERS 

Radio  Engineers 

Washington,  D.  C. 

Class  III:  A  station  which  operates 
on  a  regional  channel  and  is  designed 
to  render  service  primarily  to  a  metro- 

politan district  and  the  rural  area 
contained  therein  and  contiguous  there- 

to. Class  III  stations  are  subdivided 
into  two  classes :    .  ., 

Class  III- A:  A  Class  III  station 
which  operates  with  power  not  less 
than  one  kilowatt  or  more  than  five 
kilowatts  and  the  service  area  of 
which  is  subject  to  interference  in  ac- 

cordance with  the  engineering  stand- ards hereinafter  set  forth. 
Class  III-B:  A  Class  III  station 

which  operates  with  a  power  not  less 
than  0.5  kw  or  more  than  1  kw  night 
and  5  kw  daytime  and  the  service 
area  of  which  is  subject  to  inter- 

ference in  accord  with  the  engineer- 
ing standards  hereinafter  set  forth. 

Class  IV:  A  station  using  a  local 
channel  and  designed  to  render  serv- ice primarily  to  a  city  or  town  and 
the  suburban  and  rural'  areas  contig- 

uous thereto.  The  power  of  a  station 
of  this  class  shall  not  be  less  than 
0.1  kw  or  more  than  0.25  kw  and  its 
service  area  is  subject  to  interference 
in  accord  with  the  engineering  stand- ards hereinafter  set  forth. 

3.  Change  of  class — If  a  station  or 
stations  in  Class  III-B  located  in  any 
country  can,  through  the  use  of  di- 

rectional antennae  or  otherwise,  so  re- 
duce the  interference  caused  or  re- 

ceived by  such  station  or  stations  to 
the  field  contour  to  which  interfer- 

ence to  stations  in  Class  III-A  is  al- 
lowed, such  station  or  stations  shall 

automatically  be  classified  and  in- 
cluded in  Class  III-A  and  shall  there- 

after be  so  recognized  and  treated  by 
the  Administrations  of  all  countries 
within  the  Region. 

4.  Use  of  clear  channels: 
(a)  In  principle  and  subject  only 

to  the  exception  hereinafter  set  forth. 

Class  I  stations  shall  be  assigned  only 
to  clear  channels. 

(b)  Class  II  stations  may  be  as- 
signed to  clear  channels  only  on  con- dition that  objectionable  interference 

will  not  be  caused  to  any  Class  I  sta- 
tions. Where  any  country  has  priority 

of  use  of  a  clear  channel  for  any  class 
I-A  station,  no  other  country  shall 
assign  any  Class  II  station  to  that 
channel  for  nighttime  operation  (from 
sunset  to  sunrise  at  the  location  of 
the  Class  II  station)  unless  such  Class 
II  station  is  located  not  less  than  650 
tniles  from  the  nearest  border  of  the 
country  in  which  the  Class  I-A  sta- tion is  located ;  provided,  however, 
that  where  an  assignment  for  a  Class 
II  station  is  specifically  stated  in  Ap- 

pendix I,  such  assignment  shall  be 
deemed  as  authorized  under  the  limi- tations therein  set  forth. 

5.  Use  of  regional  channels: 
(a)  In  general  only  Class  III-A and  Class  III-B  stations  shall  be  as- 

signed to  regional  channels. 
(b)  On  condition  that  interference 

be  not  caused  to  any  Class  III-A  or 
Class  III-B  station,  and  subject  to 
such  interference  as  may  be  received 
from  Class  III-A  or  Class  III-B  sta- 

tions. Class  IV  stations  may  be  as- 
signed to  regional  channels. 

(c)  Because  of  their  geographical 
location  with  respect  to  the  North 
American  continent,  special  considera- tion will  be  given  to  the  use  by  Cuba, 
the  Dominion  Republic,  Haiti  auu 
Newfoundland  of  stations  of  Classes 
I  and  II  assigned  to  certain  regional 
channels  under  certain  conditions,  with 
respect  to  power  and  precautions  to 
avoid  objectionable  interference  as  set 
forth  in  Appendix  VII. 

6.  Use  of  local  channels — Only  Class IV  stations  shall  be  assigned  to  local channels. 
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 Their  proper  interpretation  with  respect 

to  any  broadcast  problem  suggests  the  use  of  an 

organization  offering  a  complete  radio  engineering 

service  backed  by  years  of  extensive  training,  re- 

search and  experience. 

 The  objective  of  Jansky  &  Bailey  Engi- 

neering is  to  produce  the  fundamental  facts  essential 

to  the  most  effective  use  of  broadcasting  as  a  medium 

for  public  service. 

Jansky  &  Bailey 

Consulting  Radio  Engineers 

National  Press  Bldg.  •  Washington,  D,  C. 
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Al-haak,  'tis  enough  to  make  the  Swami's  head  swim.  He  sees  not  one 

survey  .  .  .  but  five !  And,  miracle  of  miracles,  five  surveys  with  but  a  single 

thought.  Waka,  such  wonders  come  only  with  the  grace  of  Allah. 

Dear  reader,  would  you,  too,  know  the  amazing  truths  that  the  Swami  un- 

folds? Then  gaze  deeply  .  .  . 

Transcription  Firm  Survey:  1,000  national  advertisers 

and  agency  executives  selected  at  random  from  Mc- 

Kittrick's.  Broadcasting  received  nearly  as  many  votes 
as  choices  two,  three,  four,  five  and  six  combined.* 

West  Coast  Station  Survey:  Agency  men  coast  to  coast 
asked  which  of  12  advertising  trade  publications  are 
best  bets  for  station  promotion.  Broadcasting  voted 

no.  1.* 

Station  Representative  Survey:  Agency  executives 
were  asked  which  of  three  leading  advertising  trade 

publications  carrying  this  representative's  ad  was  best 
read.  Broadcasting  tops  again.* 

Midwest  Station  Survey:  Top-flight  agency  radio  exec- 
utives were  asked  in  which  of  seven  advertising  trade 

papers  "our  ads  would  be  seen  by  you."  Broadcasting 

led  the  field.* 

Eastern  Stations  Survey:  i60  agency  executives  were 

asked  which  publications  they  would  use  if  they  were 

buying  trade  paper  space  for  a  station.  Nine  trade 

magazines  listed.  BROADCASTING  way  on  top.* 

*  The  Sivami  will  show  you  more,  too. 



Radio  Answers  the  Call 

of  Total  Defense 

With  characteristic  speed,  radio  is  responding  to 
the  call  of  national  defense.  Enrolled  to  serve 

the  pubhc  interest  and  to  fortify  the  Nation's 
invisible  life-lines  of  communication  are: 

Research,  Engineering,  Manufacturing,  Broad- 

casting, International  Circuits,  Ship-and-Shore 
Stations.  The  Radio  Corporation  of  America 

was  organized  in  1919,  as  an  American-owned, 

American -controlled  radio  company.  RCA  has 
established  a  world-wide  communications 

system,  independent  of  all  foreign  interests,  and 
has  pioneered  in  the  creation  and  development 
of  a  new  art  and  a  new  industry.  Today,  each 

of  its  services  is  equipped  and  ready  for  action 

in  the  first  line  of  America's  total  defense  on 
land,  sea,  and  in  the  air. 

RCA  CALLS  THE  ROLL  OF  ITS  SERVICES  TO  THE  NATION: 

WORLD-WIDE  COMMUNICATIONS 

Vital  to  defense  and  commerce,  RCA  operates  24-hour 
direct  communication  service  to  43  countries.  This 

service  avoids  the  censorship,  errors,  and  delays 
which  might  occur  at  relay  points.  The  Nation  is 
protected  against  the  loss  of  overseas  communications 
through  the  cutting  of  submarine  cables  in  war-time. 
Supplementing  these  globe-girdling  channels,  RCA 
operates  a  domestic  radiotelegraph  system  that  links 
12  key  cities  in  the  United  States. 

MARINE  COMMUNICATIONS 

Life  and  property  at  sea  are  guarded  by  modern  radio 
coastal  stations  and  radio-equipped  ships.  Eighteen 
hundred  American  ships  are  equipped  with  RCA  appa- 

ratus. The  shore-lines  of  the  United  States  are  fringed 
with  radio  beacon  transmitters  to  guide  the  fleet  and 
shipping  in  American  waters.  American  ships  do  not 
have  to  depend  upon  foreign-controlled  means  of 
communication  to  send  messages  home. 

BROADCASTING 

RCA  pioneered  in  establishing  the  first  nation-wide 
network  of  broadcasting.  The  National  Broadcasting 
Company,  formed  in  1926,  today  serves  an  American 
radio  audience  through  50,000,000  receiving  sets. 
NBC  provides  these  listeners  with  serious  and  popular 
music,  news  and  information,  drama  and  education, 
public  forums  and  religious  services.  Under  the 
American  system  of  broadcasting,  the  finest  and  most 

extensive  variety  of  programs  to  be  had  anywhere  in 
the  world  is  free  to  the  listening  public.  The  richest 
man  cannot  buy  what  the  poorest  man  gets  free  by  radio. 
NBC  broadcasting  service  is  also  maintained 

internationally,  by  short  wave,  and  helps  to  strengthen 
good-will  and  cultural  and  economic  relations  between 
the  Americas,  and  with  other  parts  of  the  world. 

An  informed  public  opinion,  promoted  by  a  free 
press  and  a  free  system  of  broadcasting,  is  a  highly 
important  national  asset  in  total  defense. 

MANUFACTURING 

The  RCA  Manufacturing  Company  operates  five  plants, 
strategically  located  at  Camden  and  Harrison,  N.  J., 
Indianapolis  and  Bloomington,  Ind.,  and  Hollywood, 
California.  Within  the  year  the  company  has  invested 
millions  of  dollars  in  expansion  to  facilitate  production 
and  rapid  filling  of  orders  from  the  Army  and  Navy. 
Machinery  is  geared  for  national  defense  in  addition 
to  providing  for  normal  requirements  of  the  public. 

RESEARCH  AND  ENGINEERING 

Through  science  and  research,  the  RCA  Laboratories 
are  enrolled  in  the  national  defense.  Research  in 

electronics,  wave  propagation,  television,  facsimile, 
acoustics,  optics,  and  in  other  fields  has  opened  new 
services  and  extended  the  scope  of  existing  services, 
both  commercial  and  military. 

No  longer  must  an  aviator  "just  look  to  the  ground" 
to  find  his  way  to  a  target  or  to  his  base.  He  may  fly 

and  land  "blind"  by  radio.  The  electron  microscope, 
a  product  of  RCA  Laboratories,  is  a  new  means  to 
help  protect  the  national  welfare  as  it  opens  new, 
horizons  for  bacteriologist,  chemist,  physicist  and 
industrialist.  In  these  and  many  other  ways,  radio 

research  in  peace-time  has  built  new  bulwarks  of  defense 
for  our  Nation. 

INVENTIONS  AND  THEIR  USE 

RCA  licenses  many  other  manufacturers  to  use  its 
inventions  and  patents.  By  making  them  widely 
available,  RCA  has  helped  to  create  an  industry  as 
well  as  an  art. 

Through  this  licensing  policy  the  radio  industry  has 
access  to  results  of  the  research  of  RCA  Laboratories 

In  this  way,  competition  has  been  stimulated,  and 
numerous  sources  of  supply  opened  to  the  public  and 
the  Government. 

EMPLOYEES 

Labor  relations  between  RCA  and  its  employees  are 
excellent.  Employment  in  the  RCA  organization  in 
1940  increased  from  22,000  to  27,000  employees 
Principal  officers  and  many  employees  of  RCA  are 
members  of  the  Army  and  Navy  Reserves. 

For  21  years  the  pioneering  efforts  and  services  of; 
RCA  have  safeguarded  American  preeminence  in  radio 
RCA  continues  to  serve  the  public  interest  and  is 
fully  prepared  and  ready  to  carry  on  in  the  first, 
line  of  total  defense! 

RADIO  CORPORATION  of  AMERICA 

RADIO  CITY NEW  YORK 

THE  SERVICES  OF  RCA:      RCA  MANUFACTURING  COMPANY,  INC.      RADIOMARINE  CORPORATION  OF  AMERICA      RCA  LABORATORIES 
NATIONAL  BROADCASTING  COMPANY,  INC.      R.  C.  A.  COMMUNICATIONS,  INC.      RCA  INSTITUTES,  INC. 
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OF  PULLING  POWER 

Here's  the  radio  picture  in  the  rich  market  of 
Mid-West  America:  intensive  coverage  of  four 

states  with  one  station — WLS  in  Chicago. 

One  present  WLS  daytime  advertiser  re- 
ceived 86,305  letters  in  26  v/eeks.  The  first 

39,182  of  these,  broken  down  by  counties, 

showed  listener  response  from  28  states  and 

Canada,  from  New  York  to  Florida  and  Cali- 

fornia! But  that's  just  plus  coverage.  To  see  how 
intensively  WLS  covers  Mid-West  America,  look 

at  the  map.  Mail  came  from  every  county 

pictured  in  solid  red — from: 

Every  county  in  Illinois 
85  of  92  counties  in  Indiana 

66  of  71  counties  in  Wisconsin 

77  of  83  counties  in  Michigan 

This  intensive  coverage  of  four  states  can  be 

yours  with  one  station — WLS — in  Chicago! 

890  KC,  50,000  WATTS 
NBC     BLUE  AFFILIATE 

THE  PRAIRIE  FARMER  STATION 

BURRIDGE  D.  Butler,  President 

CHICAGO 

Glenn  Snyder,  Manager 

Ntitional  Representatives: 
John  Blair  &  Company 



Springing  from  the  Hub  at  Wheeling,  powerful  spokes 

reach  out  North,  South,  East  and  West,  to  complete  a  gigantic 

W  W  V  A  Wheel,  which  is  powered  by  those  essentials  which  a 

successful  radio  station  just  must  have.  This  wheel  turns  out  day 

after  day  the  sales  messages  of  an  impressive  list  of  local  and 

National  advertisers.  Recent  mail  compilation  charted  the  course 

of  this  W  W  V  A  Wheel  in  2,579  cities  and  towns  in  Western 

Pennsylvania,  Eastern  Ohio  and  Northern  West  Virginia,  the  steel 

and  coal  belt  of  the  Nation. 

This  Wheel  will  give  you  a  thrill- 

ing ride  in  successful  sales  ex- 

ploration. 

5,000  WATTS  DAY  AND  NIGHT 

BLAIR   REPRESENTS  US 

WHEELBM6,  W. 



With  Movin' 

Day  Out  of 

the  Way  

OUT  stations  are  turning  their 
in-the-spring  fancy  to  two  new 
talent  groups  just  released  in 
the  Standard  Library.  We  take 
our  hats  off  to  ourselves  first  for 

picking  off  Walter  Schuman's unusual  band  which  besides 
the  usual  instrumentation,  em- 

ploys three  girls'  voices  and  his 
own  in  place  of  a  reed  section. 

Schuman's  great  arranging  pro- 
duces some  of  the  most  inter- 
esting harmonic  tricks  ever 

heard.  But  then  it  should — he 
was  formerly  vocal  arranger  for 
Andre  Kostelanetz  as  well  as 
coach  and  arranger  for  Deanna 
Durbin  and  Bobby  Breen. 

The  second  doff  goes  to  Jack 
Conner,  who  is  head  man  of 
one  of  the  greatest  vibraphone 
trios  that  has  ever  come  our 
way.  For  a  novel  musical  treat, 
this  trio  gets  our  money, 

■v 

Speaking  of  talent,  Standard 
has  just  signed  Larry  Clinton 
and  his  fine  band  and  vocalists 
for  a  series  of  releases.  The 
first  is  scheduled  for  May,  add- 

ing another  great  name  to  our 
star-studded  lineup. 

Standard's  basic  now  totals 
2346  selections  and  gets  big- 

ger and  better  every  month. 
Get  in  on  the  swing  to  Standard 
this  year — write  for  full  infor- 

mation on  Standard  Tailored 
Transcription  Services,  Stand- 

ard Spot- Ads  and  Standard 
Super  Sound  Effects. 

WGL— Ft.  Wayne,  Ind. 

WMAN— Mansfield,  O. 

KBND— Bend,  Ore. 

WFCI— Pawtucket,  R.  L 

CFRN— Edmonton,  Alba. 

...  SUPERB 

SElLim  QUALITIES 

OF  SPOT  ADS 

or  »%'ora  I'^SlnS  .access 

Virst,  ̂ ^^«:,ove  used         cs  "tTae 

it^.l^^la^^  ̂ 'series  of 
ever  clotT^^^Lfiel 

spare  t^^e  very  ^^^^^ 

PROOF    OF  LEADERSH/P .  /N    OUR    DAILY  MAIL 

STANDARD'S  SPOT-ADS  constitute  an  extremely  worth-while  "bonus"  to  Standard  sub- 
scribers ...  an  "extra"  that  is  rich  in  profit  possibilities.  Many  a  Standard  subscriber  has 

"filled  the  till"  because  these  clever  dramatized  commercials  "fill  the  bill"  when  it  comes  to 
selling  Used  Cars,  Clothing,  Furniture  or  Jewelry.  SPOT-ADS  are  an  outstanding  reason  why 
Standard  Radio  can  point  with  pride  to  the  largest  list  of  active  subscribers  .  .  .  stations 

which  are  quick  to  answer  "Yes"  when  asked: 

"Are  Your  Transcriptions  Up  to  Standard?" 

HOLLYWOOD CHICAGO 

Published  every  Monday,  63rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Pubucations.  Inc..  870  National  Press  Biiilding,  Washington,  D.  C.  Entered 
ond  elas*  matter  March  14,  1933,  at  the  Post  Office  at  Washingrton,  D.  C.  under  act  of  March  3,  1879. 
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First  Award  of 

THE  PEABODY  MEDAL 

presented  to  the 

COLUMBIA  BROADCASTING  SYSTEM 

For  Outstanding  Meritorious  Puhlic  Service 

. .  for  regarding  its  schedule  as  a  curriculum  for  adults  and  children . . . 

for  covering  adequately  the  significant  news  of  the  year . . .  for  promoting 

Pan-American  unity  and  understanding  through  its  School  of  the  Air. . . 

for  aiding  education  with  special  school-room  services  and  such  programs 

as  Invitation  to  Learning y  The  Human  Adventure^  Refort  to  the  Nation, 

The  People's  Platform  and  Columbia's  Country  Journal . . .  for  giving 

religion  a  major  place  in  its  public  service  activities . . .  and  for  its  manifold 

and  continuous  interest  in  serious  music  and  other  cultural  subjects." 

INI^aturally  we're  proud  that  CBS  is  the  first  network  to  be  honored  by  the 

University  of  Georgia  with  the  George  Foster  Peabody  Award  —  radio's  own 

"Pulitzer  Prize" — for  "outstanding  meritorious  public  service."  We  are  espe- 

cially happy  that  this  award  comes  to  CBS  for  its  complete  program  structure — a 

harmoniously  integrated  unit  designed  in  the  interests  of  the  American  people. 

ColumLia  Broadcasting  System 
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HERE'S  THE  DOPE  ON 

THE  TWIN  CITIES! 

As  goes  Minneapolis-St.  Paul,  so  goes  the 

Northwest !  Far  more  than  the  largest  market 

between  Chicago  and  Seattle,  the  Twin  Cities 

are  important  also  because  they  are  the  head- 

quarters for  companies  that  control  com- 
merce in  this  whole  great  section  of  America. 

In  the  Twin  Cities,  WTCN  is  preferred  by  the 

people  who  sell  your  product.  Its  popularity 

is  proven  by  the  fact  that  local  merchants 

buy  more  time  on  WTCN  than  on  all  other 

major  network  stations  combined.  Backed  by 

powerful  cooperation  from  the  Minneapolis 

Tribune  and  St.  Paul  Dispatch-Pioneer  Press, 

WTCN  does  a  real  merchandising  job  both 

for  itself  and  its  advertisers.  And  at  the  low- 

est rate  of  any  NBC  or  CBS  station  in  town. 

Power  isn't  the  problem  in  the  Twin  Cities. 

It's  personality  and  popularity.  Let  us  prove 

to  you  that  WTCN  has  both.  Or  "Ask  your 

Agency  to  ask  the  Colonel"! 

WTCN 

MINNEAPOLIS-ST.  PAUL'S  BEST  BUY! 

NBC  •  5000-1000  WATTS 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 

V^TCN  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
V/FBL  SYRACUSE 

rT  ...IOWA... 

\NHO  DES  MOINES 
V^OC  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...PACIFIC  COAST..  . 

KECA  LOS  ANGELES 
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KIRO  SEATTLE 
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Newspaper  Stations  Gird  To  Check  FCC 

Name  Ethridge  Chairman  of  Steering  Committee  Which 

Will  Seek  to  Thwart  Federal  Regulatory  Excesses 

By  SOL  TAISHOFF 

AN  ALL-OUT  CAMPAIGN 
against  the  FCC  trend  toward 
more  rigid  regulation  of  the 
business  aspects  of  broadcast- 

ing, climaxed  by  its  recent  ac- 
tion to  inquire  into  newspaper 

ownership  of  broadcast  sta- 
I  tions,  was  presaged  last  Fri- 

day— and  a  strongly  organized 
block  of  newspaper-owned  sta- 

tions is  prepared  to  take  the 
leadership. 

Drafting  as  its  chairman 
Mark  Ethridge,  vice-president 
and  general  manager  of  the 
Louisville  Courier  -  Journal, 
which  operates  WHAS,  nearly 
100  newspaper  publishers  iden- 

tified with  radio,  and  their  attor- 
neys and  advisors,  voted  to  set  up 

a  steering  committee  to  chart 
future  action,  during  a  two-hour 
meeting  at  the  Waldorf-Astoria,  in 
New  York. 

The  committee,  to  be  named  in 
a  few  days,  will  explore  the  situa- 

tion provoked  by  the  FCC's  resolu- 
tion of  March  19,  ordering  an  in- 

quiry into  newspaper  ownership  of 
stations.  Whether  there  will  be  a 
formal  organization  will  be  deter- 

mined later.  Since  the  FCC  has 
not  yet  set  a  date  for  the  inquiry, 
or  even  announced  the  issues  to  be 
met,  the  procedure  to  be  followed 
has  not  been  determined. 

Unlimited  Power 

Mr.  Ethridge,  regarded  as  per- 
haps the  industry's  outstanding 

personality,  was  given  virtually  un- 
limited powers  in  devising  the 

course  of  action.  He  will  name  his 
own  committee,  probably  of  five 
or  seven  publishers  or  station  op- 

erators and  selected  from  each 
classification  of  newspaper  and  sta- 

tion groups  with  regard  to  geo- 
;  graphical  location.  It  was  presumed 
that  the  committee  will  include  such 
figures  as  John  Cowles,  executive 
of  the  Des  Moines  Register  &  Tri- 

bune and  of  the  Iowa  Broadcasting 
'  Co.  stations ;  Roger  Peace,  publisher 
of  the  Greenville  (S.  C.)  News  and 
Piedmont,  which  operates  WFBC; 
and  Harold  V.  Hough,  executive 

'  of  the  Fort  Worth  Star-Telegram, 
and  of  WBAP  and  KGKO. 

After  their  discussions,  behind 
closed  doors,  the  group  decided  on 
the  committee  procedure.  Immedi- 

ate expenses  will  be  paid  by  indi- 
vidual contributions  of  publishers 

until  such  time  as  agreement  is 
reached  on  a  permanent  organiza- 

tion. The  committee  will  not  func- 
tion under  either  NAB  or  the 

American  Newspaper  Publishers 
Assn.,  but  probably  will  coordinate 
its  activities  with  other  industry 
groups. 

Because  the  FCC  now  is  operat- 
ing on  several  separate  fronts,  aim- 
ing at  fundamentals  in  commercial 

broadcasting,  it  is  expected  that 
eventually  a  coordinated  plan  of 
action  will  be  decided  upon.  Aside 

BROWN  &  WILLIAMSON  To- 
bacco. Co.  and  Lever  Bros.  Co., 

two  of  the  largest  individual  users 
of  radio  time,  will  be  sold  before 
the  end  of  the  calendar  year,  under 
the  plan  for  disposal  of  $900,000,- 
000  of  direct  British  investments 
in  the  Untied  States. 

It  was  learned  both  in  Washing- 
ton and  New  York  that  Brown  & 

Williamson  would  be  the  first  to 
go  on  the  block,  within  a  very  short 
time.  Last  year  B&W  placed 
$2,972,755  with  NBC  and  CBS  and 
a  considerable  sum  on  spot.  Indi- 

cations that  the  tobacco  company 
would  be  next  on  the  list  of  large 
British  holdings  to  be  sold  were 
strengthened  by  the  arrival  in  New 
York  of  David  Melville,  a  director 
of  the  British-American  Tobacco 
Co.  Ltd.,  owners  of  B&W.  Mr.  Mel- 

ville, it  is  understood,  is  in  the 
United  States  to  confer  with  Sir 
Edward  Peacock,  who  is  in  charge 
of  the  sale  of  direct  British  invest- 

ments here.  The  B&W  and  Lever 
securities  involved  are  not  listed 
on  stock  exchanges. 

It  was  learned  at  B&W  head- 
quarters in  Louisville  that  company 

executives  were   uncertain  as  to 

from  the  Network  Monopoly  Re- 
port, now  under  active  considera- 

tion, and  the  newspaper  issue,  the 
FCC  also  has  opened  the  clear 
channel  controversy  by  virtue  of  its 
action  last  Thursday  authorizing 
duplication  on  the  clear  channel 
occupied  by  KOA,  Denver  [see  page 
10]  and  has  reopened  FM  alloca- 

tions to  the  point  where  confusion 
now  exists.  [Broadcasting,  March 

24.] 

Ethridge  Called  Again 

Selection  of  Mr.  Ethridge  did  not 
come  as  a  surprise.  Several  times 
before  he  has  been  drafted  to  rally 

industry  forces  when  crises  devel- 
oped.  He  served  as  the  interim 

the  future  ownership  of  the  com- 
pany. When  the  sale  is  consum- 

mated, it  is  considered  certain  in 
trade  circles  there  would  eventually 
be  a  shift  in  top  personnel  and  pos- 

sibly a  realignment  of  agencies. 
At  present,  the  B&W  agencies  are 
BBDO  and  Russel  M.  Seeds  Co. 

Lever,  Also 
While  it  is  certain  that  Lever 

Bros,  will  be  sold  to  provide  dollar 
credit  for  the  British  Government, 
Wall  Street  circles  say  that  be- 

cause of  its  involved  corporate 
structure,  it  is  doubtful  that  ne- 

gotiations for  the  huge  deal  will  be 
completed  as  fast  as  those  for 
B&W.  During  1940  Lever  Bros, 
placed  $3,171,074  business  with 
CBS  and  NBC,  mostly  with  the  for- 

mer. In  addition,  the  company  owns 
Thomas  Lipton  &  Co.,  a  heavy  user 
of  spot  time. 

In  agency  circles  it  is  felt  that 
sale  of  the  companies  will  come 
very  soon.  General  consensus  is 
that  the  present  agency  setup,  con- 

sisting of  Ruthrauflf  &  Ryan,  Wil- 
liam Esty  &  Co.,  Young  &  Rubi- 

cam  and  J.  Walter  Thompson  Co., 
(Continued  on  page  Jfl) 

president  of  the  NAB  in  1938,  prior 

to  the  designation  of  Neville  Mil- 
ler as  the  industry's  first  paid 

president.  He  was  also  instrumental 
in  organizing  Independent  Radio 
Network  Affiliates. 

It  is  logically  expected  that  the 
newspaper  group  will  foster  reap- 

praisal of  the  Communications  Act 
of  1934  by  Congress,  to  determine 
whether  the  newspaper  ownership 
issue,  as  well  as  other  conflicts  pre- 

cipitated by  recent  FCC  actions,  are 
within  the  FCC's  jurisdiction.  The 
question  of  the  FCC's  jurisdiction 
over  any  business  aspects  of  broad- 

casting long  has  been  raised,  and 
because  of  the  existence  of  diver- 

gent views  on  this  matter,  the 

preponderant  opinion  at  the  meet- 
ing was  that  Congress  should  be 

asked  to  reappraise  the  existing law. 

Since  it  is  known  that  several 
Senators  are  contemplating  intro- 

duction of  legislation  to  reorganize 
the  FCC  [see  page  46],  the  news- 

paper group  unquestionably  would 
seek  to  present  its  case  to  the  ap- 

propriate committee,  if  hearings 
were  called.  Until  the  FCC  fixes 
a  date  for  its  own  inquiry  into 
newspaper  ownership,  to  determine 
future  policy,  the  newspaper  group 
will  not  formulate  its  plans  for 
appearance  before  that  body.  More 
than  likely,  another  meeting  of 
newspaper  stations  will  be  called 
in  advance  of  that  time. 

The  temper  of  the  meeting  from 
the  outset,  it  is  understood,  was 
that  the  newspaper  ownership  issue 
should  be  squarely  met.  Unlike  past 
industry  metings,  the  group  pres- 

ent represented  ownership  of  sta- 
tions, rather  than  management. 

FM  Group  to  Meet 
Another  step  in  the  coordinated 

plan  will  come  this  week,  when  FM 
broadcasters  convene  in  New  York. 
On  April  2  FM  Broadcasters  Inc., 
under  chairmanship  of  John  Shep- 
ard  3d,  president  of  Yankee  Net- 

work, will  convene  at  the  Roosevelt 
Hotel  in  New  York  to  examine  the 
newspaper  ownership  order,  which 
has  had  the  effect  of  stymieing  a 
dozen  newspaper  applications  and 
construction  permits  for  FM  sta- 

tions. In  several  instances,  the  sta- 
tions were  ready  to  go  on  the  air. 

The  following  day,  the  FM  Pro- 
gram Research  Committee,  created 

several  months  ago  to  explore  the 
possibility  of  establishing  an  FM 
network,   will   meet.    This  entire 

Lever  and  Brown  &  Williamson 

To  Be  Sold  by  British  Groups 

Morgenthau  Says  Holders  of  Investments  Must 
Sell  Every  Dollar  of  Securities  in  U.  S. 
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Press  Interests  Are  Identified 

With  292  Out  of  893  Stations 

Analysis  of  Ownership  Shows  44  Less  Than  50% 

Owned,  14  Authorized  But  Not  on  the  Air 

plan,  it  is  understood,  hinges  upon 
newspaper  grants  as  at  present 
constituted,  since  the  same  dozen 
newspaper  applicants  are  associ- 

ated with  this  venture  and  num- 
bered among  the  40  participants. 

The  newspaper  station  meeting 
was  convened  by  Cranston  Wil- 

liams, general  manager  of  ANPA, 
who  handled  the  preliminary  ar- 

rangements purely  as  a  courtesy 
matter.  Mr.  Ethridge  promptly  was 
elected  temporary  chairman  and 
took  over  the  gavel.  The  prelimi- 

nary plans  for  the  meeting  were 
made  by  Harold  Hough  only  last 
weekend,  after  the  provocative  in- 

quiry order  had  been  released  by 
the  FCC. 

ANPA  May  Act 

It  is  possible  the  newspaper 
group  again  will  meet  in  New  York 
during  the  ANPA  annual  meeting 
April  22-24.  Originally,  it  had  been 
suggested  that  the  session  be  post- 

poned until  that  time,  but  the  issue 
was  regarded  as  so  urgent  that 
the  faster  procedure  was  decided 
upon. 

After  a  protracted  discussion  of 
the  possible  consequences  of  the 
FCC  order,  Mr.  Cowles  proposed 
that  Mr.  Ethridge  be  named  per- 

manent chairman  and  that  he  be 
authorized  to  designate  his  own 
committee  and  perfect  a  plan  of 
procedure.  This  proposal  promptly 
was  adopted. 

Among  the  newspaper  publishers 
present  at  the  session,  in  addition 
to  those  already  mentioned,  were 
George  M.  Burbach,  St.  Louis  Post- 
Dispatch  (KSD)  ;  Elzey  Roberts, 
St.  Louis  Star-Times  (KXOK) ; 
Jack  Howard,  Scripps-Howard  Ra- 

dio, Inc.;  Gene  Howe,  0.  L.  Taylor 
and  T.  E.  Snowden,  Taylor-Howe- 
Snowden  newspaper  and  station 
group  (KGNC  -  KFYO  -  KRGV  - 
KTSA);  Samuel  H.  Kauifman, 
Washington  Star  (WMAL)  ;  Tru- 

man Green,  Tampa  Tribune 
(WFLA) ;  Franklin  D.  Schurz, 
South  Bend  Tribune  (WSBT)  ;  W. 
J.  Pape,  Waterbury  Republican  and 
American  (WBRY)  ;  Charles  J. 
Lewin,  New  Bedford  (Mass.) 
Standard  Times,  (WNBH)  ;  George 
F.  Booth  and  E.  E.  Hill,  Worcester 
(Mass.)  Telegram  (WTAG)  ;  Gor- 

don Gray,  Winston-Salem  Sentinel 
(WSJS)  ;  Mark  Nicholl,  associate 
publisher,  Paul  Block  Newspapers, 
Pittsburgh  (WWSW)  ;  P.  S.  Huber 
and  Campbell  Arnoux,  Norfolk 
Ledger-Dispatch  (WTAR)  ;  H.  I. 
Shott,  Bluefield  (W.  Va.)  Telegram 
and  Sunset  News  (WHIS)  ;  Wal- 

ter J.  Damm,  Milwaukee  Journal 
(WTMJ);  Lawrence  J.  Stubbs, 
Portland  (Me.)  Telegraph-Herald 
(WGAN)  ;  H.  Ponting  and  W.  J. 
Scripps  Detroit  News  (WWJ)  ;  A. 
H.  Kirchhofer,  Buffalo  Evening 
News  (WEEN);  Don  S.  Elias, 
Asheville  Citizen-Times  (WWNC)  ; 
A.  N.  Antrim,  Chicago  Tribune 
(WGN)  ;  Maj.  E.  N.  Stoer,  Hearst 
Radio  Stations;  J.  I.  Meyerson, 
Oklahoma  Publishing  Co.  (WKY- 
KLZ-KVOR)  ;  John  J.  Runyon, 
Dallas  Times-Herald  (KRLD)  ;  H. 
K.  Carpenter,  Cleveland  Plain 
Dealer  (WHK-WCLE)  ;  B.  Bryan 
Musselman,   Allentown  Call 

AN  ANALYSIS  and  recapitulation 
of  newspaper  interests  involved  in 
the  ownership  of  broadcasting  sta- 

tions in  the  United  States  and  its 
territories  discloses  that  292  stand- 

ard stations  out  of  the  893  now 
licensed  or  authorized  for  construc- 

tion are  identifiable  in  one  way  or 
another  with  various  kinds  of  pub- 

lishing endeavors,  primarily  daily 
newspapers  but  also  including 
weeklies  and  trade  journals. 

In  44  of  these  stations,  such  pub- 
lishing interests  represent  less  than 

50%  ownership.  Fourteen  of  the 
292  stations  are  still  in  the  con- 

struction permit  stage,  all  of  them 
having  been  authorized  by  the  FCC 
and  some  now  preparing  to  go  on 
the  air. 

Transfers  Held  Up 

Nine  existing  stations,  in  three 
of  which  newspaper  intei-ests  .  are 
already  represented,  pend  FCC  ac- 

tion on  applications  for  transfers 
in  whole  or  part  to  publishing  inter- 

ests— transfers  which,  it  may  be 
presumed,  will  not  be  acted  upon  in 
view  of  the  FCC's  decision  to  sus- 

pend existing  grants  to  FM  sta- 
tions in  which  newspapers  hold  in- 

terests [Broadcasting,  March  24]. 

(WCBA-WSAN);  Clair  McCol- 
lough,  Lancaster  Intelligencer- 
Journal  (Mason-Dixon  Group)  ; 
Mrs.  W.  P.  Hobby,  Houston  Post 
(KPRC) ;  W.  T.  Whitmire,  WWNC. 
Among  others  present  at  the 

session  were  Attorneys  John  C. 
Kendall,  of  Portland,  Ore.,  and 
Paul  M.  Segal,  Louis  G.  Caldwell, 
Arthur  W.  Scharfeld,  Ben  S. 
Fisher,  John  W.  Guider,  Frank  B. 
Scott  and  William  A.  Porter,  of 
Washington;  NAB  President  Mil- 

ler; ANPA  General  Manager  Wil- 
liams; Edward  Retry;  John  R. 

Latham,  of  FM  Program  Research 
Committee;  Dick  Dorrance  of  FM 
Broadcasters  Inc.;  Frank  Headley, 
Headley-Reed  Co.;  Norbert  O'Brien, Gannett  Newspapers. 

'Crackdowns'  Begin 
That  the  Commission  is  already 

beginning  to  "crack  down"  on 
grants  to  applicants  in  which 
newspaper  interests  are  involved, 
was  manifested  March  27  when  it 
issued  proposed  findings  approv- 

ing a  new  local  station  in  Jackson- 
ville, 111.  [see  page  10]  and  dis- 

approving a  rival  application  for 
the  same  facilities. 
The  250-watt  daytime  station 

will  go  to  a  partnership  of  three 
men,  none  identified  with  news- 

papers. Another  partnership — that 
of  Helen  L.  Walton  and  Walter 
Bellatti — seeking  the  same  facili- 

ties was  recommended  for  rejection. 
It  developed,  though  the  Commis- 

sion's press  release  did  not  say  so, 
that  Mrs.  Walton  is  481/2%  stock- 

It  is  a  misnomer  to  refer  to 

"newspaper  ownership"  since  news- 
paper folk,  which  includes  owners 

and  editors  of  publications  of  vari- 
ous kinds,  usually  are  represented 

as  stockholders  or  partners  in  cita- 
tions. Some  stations  are  licensed 

directly  to  newspaper  corporations, 
but  for  the  most  part  the  so-called 
"newspaper  stations"  are  operated 
as  separate  corporate,  partnership 
or  personal  entities. 

The  1941  Broadcasting  Yearbook 

[pages  318-322]  listed  293  stations 
identified  with  newspaper  owner- 

ship, but  these  included  transfers 
to  newspaper  interests  pending 
FCC  approval.  Since  Jan.  1,  1941 
the  FCC  has  granted  four  new  sta- 

tions with  newspaper  interests  in- 
volved and  there  have  been  several 

other  changes  in  the  list. 
Grants  So  Far  This  Year 

The  four  new  station  grants  of 
this  year  involving  newspaper  own- 

ership, none  yet  in  operation,  are: 
1.  KBUR,  Burlington,  la. — Con- struction permit  granted  Feb.  5  to 

Burlington  Broadcasting  Co.  for  250 
watts  on  1490  ke. ;  Tracy  Garrett, 
publisher  of  Burlington  Hawk-Eye 
Gazette,  2.5%  stockholder. 

2.  KHMO,    Hannibal,     Mo.— Con- 
(Continued  on  page  39) 

CORNERSTONE  FOR  NEW  NBC 
studios  in  Chicago  was  laid  March 
18  with  pretty  NBC  singer  Evelyn 
Lynne  lending  her  smile  and  hand 
imprint  to  the  occasion.  Howard 
Luttgens,  Central  Division  engineer 
(standing  left)  holds  a  tin  box  con- 

taining a  record  of  the  Club  Mati- 
nee program  which  was  sealed  in 

the  soundproof  walls  of  the  new 
studios.  Kneeling  is  J.  G.  Strang, 
construction  engineer,  and  Harry 
C.  Kopf,  manager  of  NBC  Central 
Division,  is  in  overalls  at  right. 

holder  in  the  Jacksonville  Courier 
and  Journal,  morning  and  evening 
newspapers,  and  that  the  primary 
reason  for  the  rejection  was  her 
stockholdings. 

At  the  Commission  it  was  pointed 
out  that  similar  action  was  taken 
several  years  ago  in  the  case  of 
rival  applicants  for  the  same  facili- 

ties in  Port  Huron,  Mich.,  one  of 
whom  was  independent  and  the 

(Continued  on  page  42) 

NIB  and  ASCAP  l 

Negotiations  Se  en .  | 
Lafount  Says  Small  Stationg 
Cannot  Pay  More  for  Music 

NATIONAL  Independent  Broad- 
casters is  undertaking  to  negotiate  p 

individual  contracts  with  ASCAP  jj 
for  over  100  of  its  member  stations,  , 
according  to  Harold  A.  Lafount,  j president.  ^ 

The  small  non-network  station,  j 
he  explained,  is  vitally  concerned  j 
in  the  settlement  of  the  music  n- 
problem  because,  depending  largely  jj 
on  records  and  transcriptions  for 
its  music,  it  will  be  forced  to  takeK 
licenses  from  both  ASCAP  and  || 
BMI.  With  its  limited  income,  the  j 
small  station  cannot  afford  to  pay  |, 
the  two  organizations  any  more  ^ 
than  it  previously  paid  to  ASCAP  i  ̂. alone,  he  added.  |j 

NIB,  Mr.  Lafount  went  on,  will 
ask  both  ASCAP  and  BMI  to  es- 

tablish a  clearance-at-the-source  ^ 
arrangement  with  transcription 
companies  covering  both  library  || 
services  and  commercial  recorded 

programs. The  organization  also  is  asking  ̂ | 

that   all  manufacturers  of  tran-  j 
scriptions  and  phonograph  records  ̂  
be  required  to  show  on  the  label  of 
each  disc  the  licensing  authority 
for  the  music  thereon.  This  would 
entail  little  effort  for  manufactur-  Jj 
ers  but  would  save  the  stations  sl\ 
great  deal  of  reference  work,  it  was  ^ 
explained.  It  would  also  help  sta- 
tions  avoid  infringement  since  rec- 

ords of  music  for  which  they  are  ' not  licensed  could  easily  be  segre- 

gated. 
No  negotiating  committee  has 

yet  been  appointed  by  NIB,  Mr.  La- 

fount said.  ■' 

Hollywood  Artists  i; 
Halt  Lever  Series  I 

LOUELLA  PARSONS,  movie  col-  '! 
umnist  and  m.c.  of  the  new  Holly-  ' 
wood  Premier  series  sponsored  on  " 
CBS  by  Lever  Bros.  Co.  [Broad-  ̂  CASTING,  March  10,  24],  has  agreed 
to  end  her  "free  talent"  series  on 
completion  of  the  first  13  weeks  ii 
of  her  contract.  i  It 

Screen  Actors  Guild  agreed  to  i 
permit  completion  of  the  13  weeks  \  si 
to  avoid  any  contract  repudiation, 
it  is  understood.  Next  Guild  target,  |  j 
it  was  said,  would  be  Kate  Smith '  \ 
who  has  a  four-week  contract  with  j 
Paramount  in  which  the  studio  sup-  '| 
plies  guest  talent.  Motion  Picture 
Relief  Fund  had  joined  SAG  in ;  '& 
protesting  against  the  Premiere  se- :  t; 
ries   as   underselling  talent.   The ,  S; 
Guild  seeks  to  stop  all  use  of  free  j, talent  on  radio  programs.  |j 

The  decision  was  announced  by  j 
Miss   Parsons  after  a  conference ! 
March  27  with  Richard  Marvin,  j 
New  York  radio  director  of  Wil-  * 
liam  Esty  &  Co.;  Kenneth  Thomp-  «i 
son,  executive  secretary  of  SAG;  !ti 
Dr.  Harry  Martin,  her  husband  and  ye 
representative;     Daniel  Danker, 
Hollywood    vice-president    of  J. 
Walter  Thompson  Co.  i 

Open  letters  of  protest  to  the  ' 
program  were  sent  by  Jean  Her- 
sholt,  president  of  Motion  Picture 
Relief  Fund,  and  Edward  Arnold,  't 
president  of  Screen  Actor's  Guild. 

Page  8  •  March  31,  1941 BROADCASTING  •  Broadcast  Advertising 8 



Weber  Says  MBS  Broadcasts 

Of  Fights  Will  Start  June  1 

Discounts  Reports  that  NBC  May  Be  Able  to  Halt 
Arrangement  With  20th  Century  Sporting  Club 

)  DISCOUNTING  completely  efforts 
'  of  NBC  to  block  the  switch  of  the 
■  prize  fights  staged  by  Mike  Jacobs' 
'  20th  Century  Sporting  Club  from 
the  Blue  Network  to  MBS,  Fred 

'  Weber,  MBS  general  manager^  told 
'  Broadcasting  late  last  week  that, 
'  "You  may  quote  me  at  stating  posi- 
i  tively  that  MBS  will  broadcast  the 
'  fights  exclusively  after  June  1." 

This  statement  is  especially  sig- 
I  nificant  since  earlier  in  the  week 
NBC  had  notified  Jacobs  that  he  had 

'  bound  his  organization  to  deliver 
rights  for  the  coming  season  to 
NBC  and  that  NBC  would  hold  him 
to  that  contract.  NBC  notified  MBS 
and  Gillette  of  this  notice. 

Last  Wednesday  MBS  attorneys 
visited  NBC  for  conferences,  which 
adjourned  with  the  understanding 
that  a  further  meeting  might  be 
arranged. 

Announcement,  made  by  MBS 
March  21  [Broadcasting,  March 
24],  stated  that  contracts  had 
been  signed  for  the  exclusive  broad- 

cast of  all  the  club's  fights  for  52 
weeks  beginning  June  1,  with  an 
option  for  the  succeeding  year,  on 
MBS  under  the  sponsorship  of  Gil- 

lette Safety  Razor  Co.,  Boston.  For 
the  past  four  years  these  bouts 
have  been  broadcast  on  NBC-Blue, 
with  Adam  Hat  Stores,  New  York, 
as  sponsor. 

Advance  Payment 

Word  that  the  fights  had  gone 
to  MBS  came  as  a  complete  surprise 
to  NBC  officials  who  had  believed 
that  they  had  an  option  on  the 

(  1941-42  season's  bouts  and  it  was 
i  learned   that   NBC    had  given 
I  Jacobs  a  check  for  $15,000  as  an 
advance  payment  on  those  broad- 

casts. A  notation  to  that  effect, 
on  the  check,  is  said  to  be  the  only 
written  evidence  of  such  option, 
which  had  been  verbally  arranged 
with  Jacobs.  Contract  covering  the 
next  year's  fights  was  said  to  have 
been  held  up  pending  completion 

(  of  the  schedule  of  fights  for  the  sea- 
i  son. 

At  the  club  headquarters  it  was 
'  denied  there  was  any  agreement 
'  with  NBC  following  the  conclusion 

of  the  present  contract  on  May  31. 
,  The  115,000  payment  was  described 
I  as  a  personal  loan  to  Jacobs,  which 
.  was  said  to  have  been  repaid  to 
■:  NBC  last  week,  shortly  after  the 
;  announcement   of   the    switch  in 
broadcasts. 

;      The  move  to  MBS  and  Gillette 
was  said  to  be  due  solely  to  the  of- 

'  fer  of  more  money.  No  sum  was .  mentioned,  but  the  club  spokesman 
;  stated  that  during  the  past  few 
I  years  NBC's  fees  had  varied  from 
,  $50,000  to  $90,000  per  season,  de- 

pending on  the  fights  scheduled  dur- 
ing each  year,  and  that  for  the 

coming  season  the  club  would  re- 
]  ceive  "in  the  neighborhood  of  twice 
what  we  have  been  getting". 

Leon    S.    Goldberg,  advertising 

manager  of  Adam  Hat  Stores,  de- 
clined to  discuss  the  situation  ex- 

cept to  say  that  an  announcement 
might  be  forthcoming  by  the  mid- 

dle of  the  week.  Loss  of  the  fights 
will  mean  a  complete  realignment 
of  the  company's  advertising  pro- 

gram, which  had  been  built  around 
the  broadcasts. 

During  the  last  year  blow-by- 
blow  broadcasts  in  Spanish  have 
been  shortwaved  to  Latin  Ameri- 

ca by  Adam  Hats  in  addition  to 
the  English  broadcasts  in  the  Unit- 

ed States.  A  host  of  distributors  in 
Central  and  South  America  have 
been  secured  as  a  direct  result  of 
these  broadcasts  and  the  com- 

pany's export  manager  is  now  on 
his  first  trip  into  this  new  territory. 

The  shortwave  broadcasts  of  the 
fights  will  be  continued  in  the  in- 

terests of  Gillette  razors,  MBS  said. 
Both  WGEO,  General  Electric  Co. 
shortwave  transmitter  in  Schenec- 

tady, and  WRUL,  Boston  interna- 
tional station,  will  probably  send 

the  descriptions  to  Latin  American 
audiences.  The  domestic  broadcasts 
will  be  carried  by  a  minimum  of 
76  stations,  with  the  full  MBS  net- 

work used  for  championship  bouts, 
it  was  stated.  Announcers  have  not 
yet  been  selected. 

PYROTECHNICS  still  rent  the 
ozone  along  New  York's  Radio  Row as  a  result  of  the  Great  Contract 
Battle  of  The  20th  Century  (Sport- 

ing Club)  MBS  and  NBC  Blue  are 
the  contestants.  It  started  when  J. 
P.  Spang  Jr.,  president  of  the  Gil- 

lette Safety  Razor  Co.  (left)  signed 
his  name  to  a  contract  calling  for 
exclusive  broadcast  rights  to  20th 
Century  Club's  fights.  Fred  Weber, 
general  manager  of  MBS  (center) 
and  Mike  Jacobs,  president  of  the 
club  (right),  negotiated  the  deal. 

Accord  on  FCC  Fund 

THE  INDEPENDENT  offices  Ap- 
propriations Bill,  which  carries  a 

$4,259,729  appropriation  for  FCC 
operations  during  the  1942  fiscal 
year  was  approved  March  19  by 
conferees  of  both  Senate  and  House. 
The  House  approved  the  conference 
report  last  Thursday,  and  the  Sen- 

ate is  expected  to  follo-yv  suit  within a  few  days. 

ASCAP  Radio  Committee  Studies  Fees; 

Frequent  Meetings  Are  Held  With  MBS 

ASCAP's  radio  committee  has  met 
almost  continuously  during  the  last 
week,  endeavoring  to  work  out  a 
formula  for  the  sale  of  the  music 
controlled  by  ASCAP  to  the  broad- 

casting industry  on  a  per-program 
as  well  as  a  blanket  license  basis, 
as  required  by  the  Government  con- 

sent decree  accepted  by  the  Society 
a  few  weeks  ago. 

Between  private  meetings  of  the 
committee  members,  the  group  has 
met  frequently  with  representatives 
of  MBS,  authorized  by  Mutual 
stockholders  to  carry  on  discussions 
with  ASCAP  concerning  a  license 
covering  the  use  of  ASCAP  music 
on  the  Mutual  network  [Broadcast- 

ing, March  24]. 

No  further  meeting  with  the  in- 
dustry Committee  of  15,  appointed 

March  18  by  the  NAB  board  of  di- 
rectors has  been  scheduled  by  the 

ASCAP  committee.  The  preliminary 
get-together  of  the  two  groups  on 
March  20  closed  with  the  under- 

standing that  upon  notice  from  AS- 
CAP that  a  tentative  formula  had 

been  drawn  up,  the  NAB  committee 
would  reconvene  to  go  over  the 
plan  with  the  ASCAP  group. 

To  date  no  such  notice  has  gone 
out  although  at  that  time  the  AS- 

CAP committee  expected  to  be  able 
to  recall  the  broadcasters  within 
ten  days  or  two  weeks. 

Meanwhile,  MBS  executives  are 

pushing  this  network's  independent 

negotiations  with  ASCAP  along  as 
rapidly  as  possible.  The  full  MBS 
committee,  appointed  at  the  board 
meeting  March  21,  met  with  the 
ASCAP  committee  in  an  all-day 
session  the  following  day  and  since 
then  Mutual's  New  York  executives 
have  conferred  with  ASCAP  daily. 
Having  previously  notified  the 

NAB  that  it  should  not  carry  on 
any  negotiations  with  ASCAP  for 
MBS,  this  network  is  apparently 
sparing  no  effort  to  secure  a  beat  on 
NBC  and  CBS  by  being  the  first 
network  to  arrange  for  a  return  of 
ASCAP  music  over  its  facilities. 

Agency  Man  'Dr.  I.  Q.' JAMES  McCLAIN,  radio  director 
of  Grant  Adv.,  with  supervisory 
control  of  the  Dallas,  Chicago  and 
New  York  offices  of  the  agency,  on 
March  1  replaced  Lew  Valentine  as 
Dr.  I.  Q.  on  the  Mars  Candy  Co. 
program  of  the  same  name.  Mr. 
McClain  took  up  his  new  studies 
at  the  Orpheum  Theatre,  Seattle, 
where  the  weekly  NBC-Red  pro- 

gram was  originating.  For  the 
present,  no  one  has  been  named  to 
replace  Mr.  McClain  as  radio  di- 

rector of  the  agency.  It  is  expected 
he  will  spend  as  much  time  as  pos- 

sible in  Chicago,  between  shows, 
until  a  successor  is  named. 

Mitchell-Faust  Is  Named 

To  Gen.  Baking  Account 
GENERAL  BAKING  Co.,  New 
York  (Bond  bread),  in  line  with 
the  policy  decided  last  fall  [Broad- 

casting, Nov.  1]  of  dividing  the 
account  among  agencies  to  be  han- 

dled individually  in  each  sales  ter- 
ritory, has  appointed  Mitchell- Faust  Adv.  Co.,  Chicago,  for  the 

Southwest  Division,  with  the  ex- 
ception of  New  Orleans,  which  will 

be  handled  by  Ivey  &  Ellington, 
Philadelphia. 

The  latter  agency  also  has  charge 
of  the  account  in  Pennsylvania, 
while  Newell-Emmett  Co.,  New 
York,  handles  the  advertising  in 
New  York  and  New  England.  The 
Mitchell-Faust  agency  will  continue 
in  charge  of  Midwest  Division  ad- 

vertising in  addition  to  Southwest. 

Gen.  Foods  Substitutes 
GENERAL  FOODS  Corp.,  New 
York,  will  substitute  RegiiLar  Fel- 

lows, a  half-hour  comedy  sketch 
based  on  the  comic  strip  of  the  same 
name,  as  a  summer  replacement, 
starting  June  8,  for  the  Jell-O Program  starring  Jack  Benny 
heard  on  NBC-Red,  Sundays,  7- 
7:30  p.m.  Company  has  also  de- cided to  insert  Claudia,  dramatic 
sketch,  in  a  half-hour  of  the  Kate 
Smith  Hour  heard  for  Grape  Nuts 
on  CBS,  Fridays,  8-8:55  p.m.,  when 
the  latter  program  leaves  the  air 
for  the  summer  sometime  in  June. 
Whether  to  fill  in  the  rest  of  the 
hour  with  another  show,  or  to  use 
just  the  half -hour  during  the  sum- 

mer, has  not  yet  been  determined, 
according  to  Young  &  Rubicam. 

Ontario  on  CBS 
ONTARIO  TRAVEL  BUREAU, 
Toronto,  will  start  a  variety  show 
April  20  on  CBS  to  promote  tourist 
travel.  The  show  will  be  built 
around  Ned  Sparks  and  will  be 
heard  on  50  CBS  stations,  Sundays, 
5:30-6  p.m.  Agency  is  Walsh  Adv. 
Co.,  Toronto. 

Elmer  Davis  for  C-P-P 
COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  will  start  spon- 

sorship June  1  of  Elmer  Davis  news 
commentaries  on  95  CBS  stations, 
8:55-9  p.m.,  seven  days  a  week,  for 
Palmolive  soap.  Agency  is  Ward 
Wheelock  Co.,  New  York. 

New  Gulf  Discs 
GULF  OIL  Corp.,  Pittsburgh,  will 
start  in  mid-May  transcribed  quar- 

ter-hour musical  program  to  be 
heard  twice  weekly  for  Gulf  Spray. 
Station  list  as  well  as  the  number 
of  stations  to  be  used  has  not  yet 
been  determined,  according  to 
Young  &  Rubicam,  New  York. 

Kelvinator  Dealer  Discs 
NASH-KELVINATOR  Corp.,  Detroit, 
distributing  one-minute  transcribecl 
announcements  to  dealers  and  distribu- 

tors of  Kelvinator  refrigerators.  An- nouncements in  jingle  form  are  on  the 
discs  which  have  been  placed  on  about 
60  stations  by  the  dealers,  according 
to  Geyer,  Cornell,  &  Newell,  New 
York,  the  agency  in  charge. 

CAL  KUHL,  producer  with  J.  Walter 
Thompson,  New  York,  will  go  to  Eos  Ange- 

les this  week  to  direct  a  new  half-hour 
program  starring  Tommy  Riggs  &  Betty 
Lou,  sponsored  by  P.  Lorillard  Co.,  New 
York,  for  Old  Gold. 

CALIFORNIA  State  Assemblyman 
Harrison  W.  Call,  of  Redwood  City, 
in  a  bill  proposed  before  the  Legis- lature asked  that  a  State  advertising 
and  publicity  commission  be  formed 
with  a  $1,000,000  a  year  budget.  If 
the  bill  is  passed  radio  will  get  its 
share  of  advertising  to  promote  the 
state. 
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KANSAS  Cliy  KILOCYCLE  BALLET 

Girls,  and  Pretty  Ones,  Too,  (See  Adjacent 

-Sample),  Aid  Radio's  Movin'  Day- 
PROBABLY  the  most  unique  Radio 
Wlovin  Day  promotion  undertaken 
in  any  city  in  preparation  for  the 
March  29  reallocation  was  the 
"Kilocycles  Ballet"  staged  March 
22,  in  Edison  Hall,  Kansas  City,  be- 

fore 300  dealers  and  servicemen  un- 
der the  auspices  of  the  Kansas  City 

area's  seven  broadcasting  stations, 
set  distributors  and  servicemen. 
The  program  was  under  the 

chairmanship  of  William  J.  McDon- 
nell, FCC  inspector,  with  Donald 

Davis,  president  of  WHB,  as  m.c. 
Mr.  Davis  conceived  and  directed 
the  affair. 

The  ballet  started  as  the  cur- 
tains parted  to  reveal  Miss  WDAF 

"sitting  pretty"  on  610  kc.  Over 
her  "throne",  as  over  the  thrones 
of  the  girls  representing  all  other 
stations,  was  surmounted  the  call 
letters  and  frequency  of  the  indi- 

vidual station  (photo  is  typical). 
Miss  Red  Network  danced  on  the 
stage  and  beckoned  to  her  com- 

panions who  entered  and  danced  a 
fast  routine  to  the  tune  of  "There'll 
Be  Some  Changes  Made".  Then  the changes  under  the  Havana  Treaty 
took  the  stage. 

While  Miss  WDAF  continued  to 
"sit  pretty"  on  610,  Miss  WHB  was 
shown  on  860 — to  be  changed  to 
880.  Miss  Mutual  Network  danced 
a  solo,  then  brought  on  the  stage 
some  favorite  WHB  artists,  who 
joined  in  a  waltz  ballet  routine. 

Next  came  Miss  KMBC  on  950; 
Miss  Columbia  Network  danced  be- 

fore her  accompanied  by  some  of 
the  well  known  KMBC  and  CBS 
programs.  Then  Miss  WREN  took 
the  spotlight,  representing  also 
KFKU  with  which  WREN  shares 
time;  she  was  shown  on  1220,  but 
she  was  boosted  to  1250,  ending 
that  bothersome  "cross  talk"  with WDAF.  Miss  Blue  Network  danced 
for  WREN,  and  then  followed  rep- 

resentations of  WREN  and  Blue 
Network  programs. 

Miss  KCKN  followed,  changing 
from  1310  to  1340,  and  for  her  Miss 
Kansas  City  Kansan  danced  along 
with  favorite  KCKN  programs. 

Next  came  Miss  KCMO,  on  1450, 
and  moved  to  1480  kc.  Miss  Crovra 

Drug  danced  on  the  stage  to  salute 
her,  with  symbolic  programs  ac- companying. 

Finally  came  Miss  KITE  on  1530, 
moved  to  1590.  The  First  National 
Television  Twins  danced  for  her, 

bringing  along  KITE  progi-ams  and some  more  MBS  features. 
About  this  time  the  dancers  who 

had  been  representing  programs 
unmasked,  and  the  whole  thing 
wound  up  in  a  rousing  finish  with 
the  dancers  waving  silver  batons. 

Talent,  of  course,  came  from  the 
station  staffs.  Mr.  McDonnell  ex- 

plained the  Havana  Treaty  and  how 
it  works.  Anson  Hittle  spoke  as 
factory  expert,  and  Erie  Smith  dis- 

cussed the  opportunities  and  re- 
sponsibilities presented  by  the  re- 

allocation. The  Kansas  City  Musi- 
cians Assn.  furnished  the  orchestra. 

Clear  Breakdown 

Is  Seen  in  830  kc. 

Award  to  WHDH 

Split  Vote  Is  Believed  First 
Of  Series ;  Appeal  Likely 
A  NEW  controversial  front  was 
opened  by  the  FCC  last  Thursday 
with  the  adoption  of  a  decision  seen 
as  the  forerunner  of  a  breakdown 
of  clear  channels  through  East- 
West  Coast  duplication. 

Deciding  one  of  the  several 
"burning  issues",  the  FCC,  by  a 
split  3-2  vote,  adopted  proposed 
findings  granting  the  application 
of  WHDH,  Boston,  to  operate  full- 
time  on  the  830  kc.  clear  channel 
assigned  to  KOA,  Denver.  Commis- 

sioners Walker,  Thompson  and 
Payne  voted  for  the  breakdown, 
with  Case  and  Craven  dissenting 
and  Chairman  Fly  and  Commis- 

sioner Wakefield  not  participating. 

Appeal  Foreseen 
Regarded  as  the  first  phase  of  a 

general  move  toward  East-West 
Coast  duplication,  the  ruling  is 
destined  to  wind  up  in  the  Supreme 
Court.  NBC,  licensee  of  KOA, 
owned  by  General  Electric  Co.,  will 
seek  a  rehearing  during  the  next 
20  days,  pursuant  to  Commission 
procedure.  Following  anticipated 
denial,  NBC  is  expected  to  go  to 
the  Court  of  Appeals  for  the  Dis- 

trict of  Columbia  and,  if  necessary, 
to  the  Supreme  Court. 

With  25  Class  I-A  channels  pro- 
vided under  the  Havana  Treaty 

agreement,  observers  foresee  a 
gradual  whittling  away  of  clear 
channels  through  East-West  Coast 
duplication  and  through  possible 
placement  of  three  stations  on  each 
such  frequency. 

Also  pending  is  the  application 
of  WNYC,  New  York  City  munici- 

pally-owned station,  for  duplication 
on  810  kc,  on  which  CBS-owned 
WCCO,  Minneapolis,  is  the  domi- 

nant station.  It  is  predicted  this 
case  will  probably  be  decided  by 
the  same  vote. 

Chairman  Fly's  failure  to  par- 
ticipate is  viewed  as  the  equivalent 

of  a  vote  in  favor  of  the  break- 
down. Commissioner  Wakefield  had 

not  participated  in  the  proceedings, 
having  taken  office  only  last  week. 
Had  Chai  rman  Fly  voted,  thei'e 
might  have  been  a  tie.  His  non-par- 

ticipation had  been  ascribed  to  in- 
sufficient knowledge  of  the  issues, 

since  he  has  been  occupied  with 
defense  and  other  activities. 

In  the  announcement  adopting 
the  proposed  findings,  originally 
reached  Dec.  6,  the  FCC  said  it  had 
amended  the  rules  to  permit  more 
efficient  use  of  the  830  kc.  channel. 
Proposed  operation  of  WHDH, 
which  now  operates  daytime  with 
1,000  watts  on  the  frequency,  on 
a  fulltime  basis  with  5,000  watts, 
"will  not  cause  interference  to  the 
primary  service  of  any  station  and 
any  interference  which  such  oper- 

ation may  reasonably  be  expected 
to  cause  to  station  KOA,  Denver, 
will  be  limited  to  interference  with 
intermittent  reception  upon  receiv- 

ers located  in  the  eastern  part  of 

the  United  States,  remote  from  the 
station,"  it  said. 

Philip  J.  Hennessey  Jr.,  counsel 
for  NBC,  and  the  Clear  Channel 
Group,  represented  by  Louis  G. 
Caldwell,  had  protested  the  pro- 

posed decision  on  procedural 
grounds.  KOA  and  several  other 
stations  on  the  frequency  had  been 
denied  petitions  to  intervene.  More- 

over, it  was  held  amendment  of  the 
clear-channel  rule  should  have  been 
covered  as  a  matter  of  fundamen- 

tal policy. 
At  the  time  the  proposed  decision 

was  issued.  Commissioners  Case 
and  Craven  handed  down  a  strong- 

ly worded  dissent  in  which  they 
held  that  if  one  channel  was  broken 
down,  it  would  be  an  easy  matter 
to  curtail  the  service  of  others 
through  duplicated  operation. 

The  anti-clear  channel  group  has 
contended  that  at  least  three  sta- 

tions can  be  assigned  each  clear 
channel  and  that  through  use  of 
directive  antennas,  minimum  inter- 

ference would  be  caused  and  more 
people  would  be  provided  service. 
Opponents,  however,  hold  that  the 
additional  service  would  come  only 
to  adequately  programmed  metro- 

politan areas,  financially  capable 
of  installing  the  new  facilities, 
while  rural  population,  now  under- 
served,  would  be  deprived  of  secon- 

dary service  on  the  clear  channels. 
The  Craven-Case  dissent  charged 

that  aside  from  the  technical  dan- 
gers precipitated  by  the  clear- 

channel  breakdown,  favorable  ac- 
tion in  the  WHDH  case  would  con- 

stitute a  situation  resulting  ulti- 
mately in  the  establishment  of  "un- 
sound policy  for  the  Nation  as  a 

whole".  They  held  that  if  the  Com- 
mission desires  to  "degrade  any  or 

all  of  the  few  clear  channels  left, 
it  would  be  better  to  do  it  in  a  way 
which  benefits  some  of  the  under- 
served  rural  population,  rather 

than  any  metropolitan  area  "al- 
ready surfeited  with  radio  serv- 

ice". 

Local  Outlet  in  Illinois 

Is  Tentatively  Approved 
A  NEW  station  in  Jacksonville,  111. 
received  FCC  approval  March  27 
when  it  proposed  to  grant  the  ap- 

plication of  Stephenson,  Edge  & 
Korsmeyer,  seeking  250  watts  day- time on  1150  kc.  The  proposed  grant 
automatically  precluded  granting 
the  same  facilities  sought  by  a  rival 
applicant,  Helen  L.  Walton  and Walter  Bellatti.  The  proposed  grant 
was  to  the  partnership  of  Hobart 
Stephenson,  for  the  last  19  years 
teacher  at  the  Illinois  School  for 
Blind;  Milton  Edge,  local  supervi-! sor  for  A  &  P  stores;  and  Edgar  J,j 

Korsmeyer,  bookkeeper  and  ac- count. 
Both  applications  had  been  heard; 

jointly  last  Sept.  4  and  while  both 
were  found  legally,  technically  and 
financially  qualified,  the  Commis- sion concluded  Stephenson,  Edge  & 
Korsmeyer  would  serve  the  Jack- sonville area  better  technically. 
Such  proposed  actions  are  tanta- 

mount to  actual  decisions  but  re- 
quire later  final  ratification  by  the 

FCC. 

New  Newspaper  Outlet 

To  Open  in  Albany,  Ga. 

ANOTHER  newspaper-owned  ra- dio station  will  go  on  the  air  April 
15  when  the  new  WALB,  Albany, 
Ga.,  begins  operating.  The  station 
was  originally  authorized  as  a 
1,000-watt  daytime  outlet  on  1530 
kc,  but  under  the  Havana  Treaty 
will  get  fulltime  with  1,000  watts 
on  1590  kc.  It  is  licensed  to  the 
Herald  Publishing  Co.,  publisher  of 
the  Albany  Herald. 

Ed  Lord,  manager,  formerly  of 
WFMJ,  Youngstown,  0.,  announced 
March  26  that  Dick  Oberlin,  radio 
and  newspaperman,  has  been  ap- 

pointed program  director.  Mr.  Ober- lin, onetime  reporter  with  the 
Akron  Times-Press  and  South 
Bend  Tribune,  was  formerly  an  an- 

nouncer with  WHK,  Cleveland,  and 
WKBN,  Youngstown,  and  recently 
has  been  with  WFMJ,  Youngstown, 
and  WMAN,  Mansfield,  0. 

Screen  Guild  Home 

A  PERMANENT  home  for  mem- 
bers of  the  motion  picture  indus- 

try was  nearer  realization  follow- 
ing announcement  on  the  CBS 

Screen  Guild  Theatre  that  enough 
money  had  been  raised  for  a  40- acre  site  in  San  Fernando  Valley 
outside  of  Hollywood.  Jean  Her- 
sholt,  president  of  the  Motion  Pic- ture Relief  Fund,  and  star  of  the 
Dr.  Chj-istian  radio  series,  thanked 
Gulf  Oil  Co.,  sponsor,  and  stars 
who  have  donated  their  services  to 
the  program.  In  three  years  on 
CBS,  the  MPRF  has  received  more 
than  $800,000  from  the  sponsor 
and  stars  for  the  home  agency. 
Agency  is  Young  &  Rubicam,  New York. 

Gulf  Summer  News 

GULF  OIL  Corp.,  Pittsburgh  (pe- 
troleum products),  on  April  27  will 

replace  Gulf  Screen  Guild  Theater, 
heard  on  CBS,  Sundays,  at  7:30-8 
p.m.  with  a  half-hour  roundup  of 
the  world's  news  from  national 
capitals.  The  Screen  Guild  Theater 
will  return  to  the  air  in  the  fall. 

Young  &  Rubicam,  New  York,  han- dles the  Gulf  account. 
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REMEMBER 

WO
R^
s 

STORY  OF 

SATURDAY? 

SATURDAY  IS  A  GOOD  RADIO  DAY 

Morning,  Especially,  Is  a  Fine  Time,  Survey  by  WOR 

 Indicates;  Friday  Biggest  Pay  Day  
SATURDAY  morning  is  one  of  the 
best  available  times  for  sponsors  to 
schedule  their  programs,  according 
to  a  study  of  that  period  just  re- 

leased by  the  sales  promotion  de- 
partment of  WOR,  New  York, 

under  the  title  "Saturday — A  Chal- 
lenge That  Is  Also  an  Oppor- 

tunity." 
Contrary  to  the  popular  adver- 

tising conception  that  Saturday  is  a 
bad  day  on  vi^hich  to  reach  the  radio 
audience,  WOR  reports  that  175% 
more  advertisers  are  using  WOR 
Saturday  time  today  than  a  year 
ago,  thus  taking  advantage  of  what 
the  station  calls  an  "evening 
audience  at  daytime  rates." 

More  Cash 

Among  the  reasons  given  as  to 
why  Saturday  is  a  "radio  oppor- 

tunity" is  the  fact  that  people  have 
more  available  cash  that  day,  Fri- 

day being  the  biggest  payroll  day 
of  the  week.  Purchases  are  planned 
Saturday  morning,  therefore,  with 
70%  of  all  that  day's  shopping  done in  the  afternoon  hours. 

Backing  up  this  point,  the  survey 

points  out  that  40%  of  chain  store 
purchases  and  30%  of  independent 
grocery  store  sales  are  made  each 
week  on  Saturday.  With  the  crea- 

tion of  a  five-day  week,  an  "all- 
family"  audience  listens  to  the  ra- 

dio Saturdays,  offering  the  adver- 
tiser a  "greater  range  of  program 

choice  and  greater  freedom  of  copy 
appeal,"  as  well  as  the  chance  to sell  more  than  one  member  of  the family. 

The  study  also  states  there  is  less 
program  competition  on  Saturday 
morning  than  any  other  morning  of 
the  week,  so  advertisers  can  choose 
programs  varying  from  news  to 
music  and  dramatic  to  variety  pro- 

grams. There  are  as  many  and 
sometimes  more  sets  in  use  on  Sat- 

urday as  on  any  other  weekday,  the 
study  proves. 

Also  contained  in  the  1.5-page 
booklet  is  a  Saturday  morning  sur- 

vey made  by  C.  E.  Hooper  in  1940 
which  shows  WOR  with  the  largest 
audience  of  any  New  York  station, 
and  an  average  of  twice  the  audi- 

ence of  the  second-ranking  station. 

IRIETY 

SATURDAY    MORNING  POT- 
POURRI 

I  With  Danny  Dee,  Elton  Britt,  Tom Slater,  Georg;e  Hogan 
45  Mins. 
Participatinj: 
Saturday,  8:15  a.m. 
WOR,  New  York 
Group  of  2issorted  short  programs 

is  bunched  from  8:15  to  9  a.m.  every 
Saturday  by  WOR,  New  York,  as  a 
bid  for  local  sponsors  with  limited 
budgets.  There  s  no  particular  pat- 

tern for  the  individual  shows,  nor 
any  specific  length.  But  each  follows 
a  fairly  definite  formula  by  itself. 
Idea  is  that  any  stanza,  or  stanzas, 
are  available  for  sponsorship,  though 
the  account  taking  any  show  of  the 
group  may  not  change  the  form  or 
talent  of  that  program.  Thus  the 
general  outline  of  the  group  will  re- main the  same.  Public  Service  Trans- 

portation Co.s  of  N.  J.  began  spon- 
sorship of  two  portions  of  the  show 

last  week. 
On  a  recent  Saturday  morn- 

ing, the  lineup  included  seven  sepa- 
rate portions.  Danny  Dee  opened 

with  six  minutes  of  little-known 
trivial  fact,  delivered  in  rapid-fire 
Irish  brogue.  Elton  Britt  followed 
with  seven  minutes  of  cowboy  bal- 

lads with  his  own  guitar  accompani- 
ment. Dee  was  back  next  for  six  j 

minutes  of  what  he  called  'Handy- 
Andy'  household  hints.  Then  there 
was  a  current  pop  dance  tune  re- 

cording, in  this  case  Al  Donohue's 
orch  playing  'Twist  of  the  Wrist,' running  five  minutes.    Tom  Slater  | 

I  followed  with  five  minutes  of  Holly- 
wood fan  gossip.   Next  was  Danny 

I  Dee  with  four-minute  adventure 
story  sent  in  by  a  listener  (incident- 
I  ally,  potently  scripted).  Final  12 
minutes  was.  tabbed  'Time  to  Muse' | 

I  and  offered  George  Hogan's  philo- sophic poetry  reading  to  a  recorded 
orchestral  background.  There  was  a 
time  announcement  after  each  indi-  | vidual  stanza. 
Machine-gun  succession  of  short 

programs  provides  brisk  pace  and 
I  heightens  the  entertainment  content 
of  the  whole  lineup.  Venture  is  an 
original  and  promising  move  to  meet 
a  specific  situation.  It  deservp.i  to  | 
bullseye.  Hohe. 

m 

now,  we  ve 

programmed  
it 

to  produce  results ! 

*'It  deserves  to  bullseye/'  says  VARIETY 

*  WOR's  "Story  of  Saturday"  and  complete 

details  regarding  this  unique  time  and  |)rogram 

buy,  may  be  had  on  request  by  addressing  — 

WOR,  1440  Broadway,  in  New  York. 



FCC  Closely  Checking  New  Allocations 

Temporary  Grants 

Given  to  Many 

Stations 

KVERY  frequency  in  the  standard 
broadcast  band  from  550  to  1600  kc. 
is  being  monitored  by  FCC  field 
stations,  to  check  the  operating  as- 

signments of  stations  on  this  Con- 
tinent which  switched  frequencies 

under  the  North  American  reallo- 
cation at  3  a.m.  last  Saturday. 

Subjected  to  particularly  close 
scrutiny  are  the  operations  of  Mex- 

ican stations  because  of  pre-alloca- 
tion  confusion  arising  from  con- 

flicts in  allocation  lists  [Broad- 
casting, March  24].  Whether  or 

not  the  so-called  Mexican  border 
stations  continue  operation  is  the 
primary  quest  of  the  FCC  field 
force. 

Mexican  List 

Following  publication  of  a  revised 
Mexican  log,  dispatched  from  the 
Communications  Ministry  in  Mex- 

ico, considerable  activity  developed 
both  in  official  Canadian  and  U.  S. 
communications  circles.  This  list 
was  at  variance  with  that  agreed  to 
at  the  technical  engineering  con- 

ference in  Washington  last  Janu- 
ary, at  which  it  was  definitely  un- 

derstood that  Mexican  border  sta- 
tions, such  as  Brinkley's  XERA, 

at  Villa  Acuna,  and  Baker's  XENT, 
at  Xuevo  Laredo,  would  be  deleted. 
These  stations  appeared  on  the  re- 

vised list  published  March  24. 
Last  weekend,  the  FCC  and  the 

State  Department  announced  they 
had  ascertained  that  the  original 
list  approved  at  the  January  ses- 

sions would  remain  intact,  despite 
the  known  fact  that  at  least  two 
score  of  the  stations  listed  actually 
were  not  built  and  could  not  oper- 

ate from  the  locations  specified. 
Nevertheless,  it  was  pointed  out 

that  the  assignments  specified 
[published  in  full  in  the  March  10 
issue  of  Broadcasting]  must  be 
lecognized  for  allocation  purposes, 
c-vcn  though  some  of  the  stations 
are  non-existent.  Thus,  the  original 
list,  released  early  in  March,  is 
regarded  in  Washington  as  the  offi- 

cial list,  rather  than  that  published 
in  the  allocation  supplement  to  the 
-March  24  issue  of  Broadcasting. 

Feverish  efforts  were  being  made 
to  procure  adherence  to  the  original 
understanding,  both  by  officials  in 
this  country  and  in  Canada.  A  num- 
i)ei-  of  protests  against  the  proposed 
border  station  assignments  had 
been  received  and  spurred  FCC  offi- 

cials into  action  through  diplo- 
matic channels. 

Following  this  development,  both 
the  FCC  and  the  State  Department 
announced  that  they  had  been  in- 

formed of  the  approval  by  Mexico 
of  the  list  drafted  at  the  Jan.  14-30 
conference. 

"Thus,"  said  the  formal  State  De- 
partment announcement,  "the  lists 

of  broadcast  stations  resulting  from 
that  meeting  for  Canada,  Cuba, 
Mexico,    and    the    United  States 

A  limited  number  of  extra 
copies  of  the  Havana  Treaty  re- 

allocation logs,  published  as  a 
supplement  to  the  March  24 
BROADCASTING  and  showing 
all  North  American  broadcast 
allocations  effective  March  29, 
are  still  available  for  distribu- 

tion. Copies  may  be  purchased 
from  our  headquarters  or  branch 
offices  at  25  cents  each,  or  20 
cents  per  copy  in  quantities  of 
ten  or  more. 

have  received  the  official  approval 

of  the  respective  Governments". 
The  Department  added  that  "the deepest  satisfaction  is  felt  at  this 
further  evidence  of  the  complete 
understanding  and  cooperation 
which  has  prevailed  in  the  North 
American  region  in  matters  per- 

taining to  broadcasting  and  at  this 
added  assurance  of  the  success  of 
the  North  American  Regional 
Broadcasting  Agreement,  Habana, 
1937,  which  is  to  come  into  force 
in  all  of  the  countries  concerned  on 

March   29,  1941." 
Wait  and  See! 

Despite  this,  observers  felt  that 
the  true  situation,  particularly 
with  regard  to  Mexican  assign- 

ments, could  not  be  ascertained 
until  well  after  the  March  29  dead- 

line. Actual  physical  removal  of 
both  Mexican  and  Cuban  stations 
to  the  new  locations,  with  the  power 
specified,  could  not  be  accomplished 
by  that  time,  it  was  pointed  out. 

Meanwhile,  the  FCC  took  the  last 
formal  steps  in  preparing  for  the 
reallocation  last  Tuesday,  with  the 
issuance  of  regular  license  renewals 
for  some  600  standard  broadcast 
stations,  while  temporary  renewals 
were  given  another  batch  because 
of  pending  litigation  and  another 
50  were  given  only  temporary  au- 

thority to  operate  with  reduced 
power,  pending  submission  of  en- 

gineering data  in  connection  with 
installation  of  directional  antennas. 

One  surprise  came  in  the  FCC's 
renewal  actions,  handled  at  a  single 

meeting  March  24.  Thirteen  sta- 
tions not  only  were  given  temporary 

renewals,  but  were  designated  for 
hearing  because  of  litigation  as- 

pects. In  six  instances,  stations  were 
cited  for  hearing  because  of  pur- 

ported management  contract  or 
lease  arrangements,  which  the  FCC 
has  had  under  scrutiny  in  connec- 

tion with  its  Network  Monopoly 
Report.  The  remainder  were  cited 
for  hearing  because  of  purported 
transfers  of  control  in  conflict  with 
the  requirements  of  Section  310  of 
the  Communications  Act. 

Another  two  dozen  stations  were 

given  temporary  extensions  of  li- 
cense because  of  pending  matters 

involving  their  facilities.  All  the 
temporary  extensions  were  without 
date,  pending  consideration  and 
clearance  of  renewal  applications 
in  due  course. 

Set  for  Hearing 
Stations  designated  for  hearing 

because  of  management  contract  or 
lease  considerations  included  KEX, 
Portland;  KGA,  Spokane;  KGO, 
San  Francisco;  KOA,  Denver,  and 

WMAL,  Washington.  Set  for  hear- 
ing with  temporary  renewals  be- 

cause of  pending  matters  regarding 
transfer  of  control  were  KFPW, 
Fort  Smith,  Ark.;  KGLU,  Safford, 
Ariz.;  KIDW,  Lamar,  CoL;  WIBG. 
Glenside,  Pa;  WIBU,  Poynette, 
Wis.;  WTRY,  Troy,  N.  Y.,  and 
WWNC,  Asheville. 
In  allotting  reduced  power  to 

the  50  stations,  the  FCC  explained 
that  all  had  been  notified  previously 
to  furnish  certain  performance 
data,  in  order  to  be  permitted  to 
use  the  new  frequencies  on  a  regu- 

lar basis.  These  stations,  up  to  the 
time  of  the  FCC  action,  had  failed 
to  comply;  and  to  guard  against 
possibility  of  interference,  the  Com- 

mission said  it  was  necessary  to 
order  the  reduced  power,  until  com- 

pliance occurred.  A  number  of  the 
stations,  it  was  thought,  would  re- 

ceive authority  to  use  regular  power 
prior  to  the  March  29  changeover. 

The  FCC  gave  a  dozen  stations 

holding  special  experimental  au-1 
thorizations  renewals,  pending 
further  action.  Four  of  these,  fon 
WGN,  Chicago;  WHK,  Cleveland! 
WLW,  Cincinnati,  and  WOR,  Nevl 
York,  constituted  authority  tJ 
transmit  facsimile  signals  from  jj 
a.m.  to  sunrise.  I 
KFAB,  Lincoln,  Neb.;  KTHSl 

Hot  Springs;  KVOO,  Tulsa;  WAP'lij Birmingham,  and  WBAL,  Balti- 
more, were  given  special  temporary 

authority  to  operate  as  at  present 
on  duplicated  or  synchxonized  pro- 

cedures, pending  clearing  up  of 
fulltime  assignments  provided  un- der the  Treaty. 

The  FCC  said  that  the  realloca- 
tion will  mean  generally  uniform 

shifts  of  802  of  the  893  stations 
in  the  country,  according  to  final 
figures.  It  pointed  out  the  chief 
benefit  will  be  to  eliminate  or  mini- 

mize interference  now  experienced 
on  the  Continent. 

Between  550  and  720  kc,  91  sta- 
tions will  retain  their  present  dial 

positions.  Between  740  and  780 
kc,  21  stations  will  be  heard  10 
kc.  up  the  band;  between  790  and 
870  kc,  22  stations  will  be  heard 
20  kc.  up;  between  880  and  1450 
kc,  633  stations  will  be  heard  30 
kc.  up,  while  11  will  advance  40  kc. ; 
between  1460  and  1490,  11  stations 
will  be  heard  40  kc.  up;  and  on  1500 
kc,  63  stations  vdll  move  10  kc. 
down.  Only  41  stations  will  undergo 
shifts  at  variance  with  this  pattern, 
the  FCC  said. 

Procedure  Is  Simplified 

In  Requests  for  Shifts 
THE  FCC  announced  March  25 
that  it  will  be  unnecessary  for  ap- 

plicants for  standard  broadcast  sta- 
tions to  amend  pending  applications 

where  the  sole  purpose  of  amend- 
ment is  to  request  a  different  fre- 

quency from  that  specified  in  the 
application,  in  order  to  conform  to 
the  shift  of  frequencies  made  neces- 

sary by  the  North  American  Re- gional Broadcasting  Agreement. 
"To  eliminate  unnecessary  paper 

work,"  said  the  announcement,  "the Commission  will  accordingly  treat 
all  pending  applications  as  request- 

ing the  appropriate  frequency 
under  that  Agreement  instead  of 
the  frequency  specified  in  the  ap- plication, unless  the  applicant,  by 

appropriate  notice  to  the  Commis- 
sion, indicates  a  desire  that  his  ap- 

plication be  considered  as  request- 
ing the  particular  frequency  named therein. 

"Amendment  of  application  is 
necessary,  however,  where  any 
change  of  directive  antenna  design 

on  the  new  frequency  is  required." 

WKBB  Denial 

WKBB,  Dubuque,  la.,  March  25 
was  denied  its  petition  for  rehear- 

ing of  the  FCC  action  last  January 
granting  the  application  of  KDTH, 
Dubuque,  for  fulltime.  The  two  sta- 

tions were  the  principals  in  the  so- 
called  "free-competition"  case  de- 

cided by  the  Supreme  Court  last 
year,  in  which  the  survival  of  the 
fittest  theory  was  upheld.  The  Tele- 

graph-Herald station  was  granted 
fulltime  on  1340  kc,  with  1  kw. 

THEY  WERE  IN  THE  ARMY  THEN 
One  of  a  Series 

SERGEANTS  THREE,  these  radiomen  saw  a  variety  of  service  in  the 
Army  during  the  last  war.  One  is  an  agency  executive,  the  second  a  net- 

work v.p.,  and  the  third  is  with  an  important  station.  If  you  can't  recog- nize them  here,  turn  to  page  34. 
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22D  PORTABLE  SPEECH  INPUT 

EQUIPMENT  FOR  REMOTES  OF  EVERY  KIND 

Vlectric  Vo
lume  la** 

^KS  8208  M
eter  at  le

/t' 

More  than  ever  this  spring  and  summer  you  will  need  additional 

portable  speech  input  equipment.  The  22D  is  ready  and  waiting  for 

you  with  a  record  of  service  and  proved  features  which  make  it  "your 

best  bet." It  can  take  it  because  it  has  what  it  takes — rugged  construction — 

deluxe  appearance — high  fidelity — AC  or  battery  operation — 4  mike 

mixers  and  master  gain  control  and  a  choice  of  the  "conference"  type 
volume  indicators  and  other  improvements.  One  man  can  handle  it 

with  ease.  It's  easy  to  set  up — simple  to  operate.  /r^^ — 
Start  the  season  off  right.  Get  full  details  from 

Graybar — or  better  still,  order  yours  now.  ^  '■ 

:  DISTRIBUTORS:  In  U.  S.  A.:  Graybar 
Electric  Co.,  New  York,  N.  Y.  In  Can- 

ada and  Newfoundland:  Northern 
Electric  Co.,  Ltd.  In  other  countries: 

I  International  Standard  Electric  Corp. 
Western  Electric 

ASK  YOUR 

ENGINEER 

RADIO    TELEPHONE    B  R  O  A  D  C  A  S  T  I  N  G    E  O  U  I  P  M  E  N  Tt 



NAB  Analyzes  Questionnaires 

Covering  Daylight  Saving  Time 

Preference  for  a  Universal  Time  Base  Is  Noted; 

Southwestern  Agency  Group  Points  to  Losses 

W  ITH  the  long  days  of  summer 
last  approaching,  the  daylight-sav- 

ing time  ((uestion  remains  an  active 
controversy,  both  in  the  broadcast- 

ing industry  and  the  Federal  Gov- 
ernment. The  proposal  Lo  estab- 

lish universal  daylight  saving  as  a 
national  defense  measure,  spon- 

sored by  Rep.  McLean  (R-N.J.), 
has  not  received  much  attention 
from  Administration  leaders  in 
Congress  and  no  chance  of  early 
action  is  in  sight.  Fresh  evidences 
appear  daily  of  industry  concern 
over  the  necessity  of  establishing 
a  uniform  time-base  for  the  whole 
country. 

NAB  Questionnaire 

The  NAB,  which  in  mid-March 
sent  questionnaires  on  the  daylight 
saving  time  proposition  to  every 
station  in  the  country,  already  has 
received  some  400  responses  and 

expects  to  get  a  cross-section  of 
sentiment  on  the  question  among 
U.  S.  radio  operators.  Although  no 
definite  figures  are  available,  it 
was  indicated  the  industry  desires 
a  universal  time-base,  whether  it 
be  standard  time  as  applying  to 
railroad  operations,  or  daylight 
saving  time.  Results  of  the  survey, 
for  which  questionnaires  were  sent 
March  12,  are  expected  within  a 
few  weeks,  according  to  Paul  F. 
Peter,  NAB  director  of  research. 

Sentiments  along  this  one-stand- 
ard line  were  expressed  March  18 

by  the  Southwestern  Assn.  of  Adv. 
Agencies  in  a  letter  to  the  three 
national  networks.  The  organiza- 

tion maintained  that  while  both 
the  networks  and  individual  sta- 

tions suffered  economically  from 
the  present  seasonal  readjustments 
arising  from  observance  of  daylight 
saving  in  the  Ea.st,  any  movement 
to  solve  the  problem  "must  obvi- 

ously start  with  the  national  net- 
works." 
"There  is  little  doubt  that  every- 

one in  the  advertising  business — 
the  networks  most  of  all  —  lose 
thousands  upon  thousands  of  dol- 

lars annually  because  of  this  fac- 
tor," the  letter  stated.  "The  point 

that  many  advertisers  curtail  their 
schedules  just  before  daylight  sav- 

ing time  becomes  effective  and  re- 
sume schedules  after  standard  time 

is  reestablished  is,  of  itself,  signifi- 
cant. What  this  practice  does  to 

network  schedules  is  mild  when 
compared  to  the  chaos  experienced 
in  connection  with  spot  radio 
schedules." 

Pursuing  the  purpose  of  his  pro- 
posal (HR-3789)  to  establish  uni- 
versal daylight  saving  time  for 

seven  months  each  year,  from  the 
last  Sunday  in  March  to  the  last 
Sunday  in  October  [Broadcastinc, 
Feb.  :;,  March  10],  Rep.  McLean 
last  Sunday  made  a  radio  address 
on  NHC-Blue.  Maintaining  that  the 
purpose    of    his    proposal,  which 

would  restore  daylight  saving  on 
the  same  basis  as  during  World 

War  I,  was  to  eliminate  the  con- 
flict resulting  from  observance  of 

daylight  saving  in  some  parts  of 
the  country  and  standard  time  in 
other  areas,  Rep.  McLean  traced 
the  history  and  application  of  the 
daylight  saving  idea. 

New  KMYR,  in  Denver, 

To  Take  the  Air  in  April 
THE  NEW  KMYR,  Denver,  owned 
by  F.  W.  Meyer,  former  general 
manager  of  KLZ,  Denver,  will  be- 

gin operations  early  in  April,  but 
the  date  has  not  yet  been  set.  Mr. 
Meyer  will  manage  the  outlet  and 
has  already  selected  most  of  his 
executive  staff.  The  station  will 
operate  on  1340  kc.  with  250  watts, 
and  will  have  three  complete  stu- 

dios, all  adjoining  a  central  con- trol room. 
Bob  Lewis,  chief  engineer,  for- 

merly with  the  engineering  depart- 
ment of  Western  Electric,  is  super- 

vising installation  of  equipment, 
which  will  be  Western  Electric 
throughout.  The  transmitter  is  the 
one  built  especially  for  display  and 
demonstration  at  the  Golden  Gate 
Exposition  in  San  Francisco. 

Patricia  Burns  Kidder,  formerly 
KLZ  continuity  editor,  has  been 
named  production  manager.  Stand- 

ard Radio  transcription  library 
has  been  bought. 

SAWYEK-MANAGER  of  KGVO, 
Missoula,  Mont.,  Art  Mosby  proves 
that  he  is  capable  of  manual  labor 
after  felling  a  large  pine  at  his 
cabin  site  on  Flathead  Lake,  75 
miles  north  of  Missoula.  To  the 
surprise  of  himself  as  well  as  the 
benevolent  ghost  of  Paul  Bunyan, 
he  succeeded  in  laying  the  tree  in 
the  exact  spot  he  had  selected. 

New  Colgate  Serial 
COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Palmolive  soap), 
on  March  31  will  discontinue  Hill- 

top House,  quarter-hour  daytime 
serial  heard  daily  4:30-4:45  (EST) 
on  81  CBS  stations.  In  its  place, 
the  company  will  sponsor  a  new 
dramatic  serial.  The  Story  of  Bess 
Johnson,  at  the  same  time  and  on 
the  same  number  of  stations.  Ward 
Wheelock  Co.,  Philadelphia,  is 
agency. 

RUDOLPH  WURLITZER  Co.,  Cin- 
cinnati (musical  instruments),  consis- 

tent user  of  spot  radio,  in  August  will 
move  its  executive  offices  to  Chicago. 
Schwimmer  &  Scott,  Chicago,  is 
agency. 

THE  DAyilGHT  SAVING  DILEMMA 

Networks  Find  It  Feasible  To  Use  Whatever  Time 

 Prevails  in  New  York  and  Chicago  
EDITOR,  Broadcasting: 

The  editorial  in  your  March  10 
issue  entitled  "Universal  DST?"  is 
a  pretty  interesting  one.  I  am  sure 
most  people  in  the  radio  business 
hope  that  we  either  get  universal 
DST  or  no  DST  at  all! 

If  we  get  it,  however,  on  the  same 
basis  as  in  previous  years — which 
means  that  important  cities  like 
New  York  and  Chicago  will  have 
Daylight  Saving,  while  many  others 
will  not — then  I'm  afraid  there's 
i-eally  no  sense  in  talking  about  the 
)-adio  industry's  staying  on  Stand- ard Time. 

No  Choice 

It  isn't  a  matter  of  choice.  The 
trouble  lies  not  in  the  time  on  which 
radio  schedules  are  operated,  but 
on  the  fact  that  some  cities  go  on 
Daylight  Savings,  and  some  do  not. 
Once  that  damage  is  done,  it  makes 
no  difference  whether  we  operate 
on  Standard  Time  or  Daylight  Time 
— we  just  have  to  change  some  peo- 

ple's listening  habits!  If  we  stay  on Standard  Time,  then  all  listeners 
in  New  York,  Chicago  and  most 
eastern  cities,  totaling  about  one- 
third  of  all  the  radio  families  in  the 
United  States,  will  have  their  pro- 

gram schedules  as  completely  mixed 
up  as  do  listeners  in  other  parts  of 
the  country  when  we  go  over  to 
Daylight  Saving  Time  on  the  net- 

works each  year. 

Furthermore,  if  the  networks 
were  to  stay  on  Standard  Time, 
while  the  cities  where  they  are  di- 

rected and  managed  go  over  to  Day- 
light Saving,  the  staff  would  still 

have  to  observe  Daylight  Saving 
hours,  and  all  program  listings 
would  have  to  be  translated  into 
terms  of  Daylight  Saving  for  news- 

papers and  magazines  in  the  East, anyway. 
And  it  would  be  rather  interest- 

ing to  see  the  reactions  of  the  spon- 
sors of  10  p.m.  and  10:30  p.m.  pro- 

grams to  having  their  programs 
broadcast  at  11  p.m.  and  11 :30  p.m. 
local  time  in  New  York,  Chicago 
and  other  Daylight  Saving  areas — 
which  would  happen  if  we  stayed 
on  Standard  Time.  Some  of  these 
advertisers  might  seek  to  change 
the  time  of  their  programs — and 
then  the  networks,  the  stations  and 
the  listeners  would  be  just  as  badly 
off  as  ever,  with  schedules  disrupted 
and  all  the  old  headaches  presented 
in  a  slightly  different  package. 

Obviously,  from  our  standpoint, 
in  the  network  field,  since  we  are 
bound  to  cause  havoc  in  one  place 
or  another,  we  naturally  prefer  to 
stay  on  New  York-Chicago  time, 
whether  it  goes  Daylight  or  stays 
Standard ! 

E.  P.  H.  JAMES 
Promotion  Manager,  NBC 

March  25.       New  York  City 

Campbell  Soup  Renews 
Four  Network  Programs 
CAMPBELL  SOUP  Co.,  Camden, 
has  renewed  sponsorship  of  four 
CBS  programs,  Martha  Webster, 
Amos  'n'  Andy,  Lanny  Ross  and 
Fletcher  Wiley,  for  respective  pe- 

riods of  52  weeks  each. 
Martha  Webster,  dramatic  serial, 

on  58  CBS  stations,  Monday 
through  Friday,  11:15-11:30  a.m. 
(EST),  with  West  Coast  repeat  12 
noon-12:15  p.m.  (PST),  has  been 

renewed  as  of  March  31.  Amos  'n' Andy,  on  61  CBS  stations,  Monday 
through  Friday,  7-7:15  p.m.  (EST), 
with  West  Coast  repeat  8-8:15 
p.m.  (PST),  and  Lanny  Ross,  fol- lowing on  57  CBS  stations,  Monday 
through  Wednesday,  7:15-7:30  p.m. 
(EST),  with  West  Coast  repeat, 
8:15-8:30  p.m.  (PST),  are  also  re- newed effective  that  date. 

Contract  renewal  of  Fletcher 

Wiley,  commentator,  on  36  CBS  sta- tions, Monday  through  Friday, 
2:30-2:45  p.m.  (EST),  is  effective 
April  28.  Ruthrauff  &  Ryan,  New 
York,  produces  the  Lanny  Ross  pro- 

gram, while  the  others  are  iinder 
supervision  of  Ward  Wheelock  Co., 
Philadelphia  agency. 

Hudnut  Buys  'Showcase' On  CBS  Pacific  Hookup 

RICHARD  HUDNUT  Inc.,  New 
York  (Marvelous  cosmetics),  on 
April  1  assumes  sponsorship  of 
Hollywood  Showcase,  on  8  CBS  Pa- 

cific Coast  stations  (KNX  KARM 
KSFO  KOIN  KIRO  KVI  KFPY 

KROY),  Tuesday,  9:30-10  p.m. 
(PST).  First  of  the  five  "blue  chip" sustaining  programs  which  the 
CBS  regional  chain  marked  for  sale 
approximately  four  months  ago  to 
be  purchased  by  a  sponsor,  Holly- wood Showcase  will  continue  to 
"showcase"  talented  but  little  rec- 

ognized professional,  semi-profes- sional and  amateur  artists. 
Five  are  to  appear  on  the  pro- 

gram weekly,  with  two  selected  by 
a  studio  audience  jury  to  carry  ovex' 
the  following  week.  Jury's  first 
choice  receives  a  week's  profes- 

sional engagement  at  the  Los  An- 
geles Orpheum  Theatre,  Ken  Niles 

continues  as  m.c,  with  Lud  Gluskin, 
musical  director,  and  Russ  Johns- 

ton, CBS  Pacific  Coast  network  pro- 
gram director,  as  producer.  Agency 

is  Benton  &  Bowles,  New  York. 

NBC  War  Disc  Series 

Is  Heard  on  18  Stations 

SYNDICATED  series  of  26  five- 
minute  recorded  programs  of  war 
news  analysis,  prepared  by  NBC 
Radio-Recording  division,  is  heard 
twice  weekly  on  18  stations  for 
local  advertisers.  Titled  The  Face 
of  the  War,  as  Seen  by  Sam.  Cuff, 
records  are  cut  each  week  in  New 
York  and  airmailed  to  stations,  Mr, 
Cuff  was  aide  with  the  British  and 
Turks  during  World  War  I. 
Current  list  includes:  WSOC, 

Charlotte;  KOA,  Denver;  WDAY, 
Fargo,  N.  D.;  WTAL,  Tallahassee; 
WBEO,  Marquette,  Mich.;  WHLB, 
Virginia,  Minn.;  WFBG,  Altoona; 
KRGV,  Weslaco,  Tex.;  KVOS,  Bell- 
ingham.  Wash.;  KTAR,  Phoenix; 
WMBR,  Jacksonville;  WSJS,  Wins- 

ton-Salem; WCSC,  Charleston; 
WHOP,  Hopkinsville,  Ky.;  WPID, 
Petersburg,  Va.;  WATW,  Ash- 

land, Wis.;  KECA,  Los  Angeles, 
and  WMBG,  Richmond. 
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THAT  SPEAKS  LOUDER  THAN  WORDS! 

Within  10  days  "The  Heart  of  Martha  Blair,"  five-a- 
week  dramatic  serial  written  and  produced  by  WKY^s 
staff,  drew  11,161  entries  in  a  prize  contest  to  name  a 
doorstep  baby,  new  character  introduced  into  the  script 

Such  mass  action  is  characteristic  of  WKY  for  two 

essential  reasons:  1.  WKY  has  mass  listenership  (a  recent 
Ross-Federal  stirvey  showed  WKY  to  have  more  listeners 
in  Oklahoma  City  alone^ — morning,  afternoon,  and  evening 
— ^than  all  three  other  Oklahoma  City  stations  combined); 
2.  WKY  produces  programs  which  appeal  to,  attract,  and 
hold  its  mass  of  listeners. 

OKLAHOMA  CITY 

NBC-Red  AiHliate 

Owned  anu  Operated  by  The  Oklanoma  Publishing  Co. 

The  Okxahoman  and  Times  -K  The  Farmer-Stockman 
KVOR,  eoLORADO  Springs -KKLZ,  Denver  (Affil,  Mgmt.) 

Represented  Nationally  by  The  Katz  Agency,  Inc. 



FCC  to  Scrutinize 

Lease  of  Stations 

Sets  Half-Dozen  for  Hearing 
For  Management  Contracts 

KKVIVAL  of  the  FCC's  move 
ajrainst  management  contract  or 
lease  operation  of  broadcast  sta- 

tions which  got  under  way  last 
year,  was  seen  in  its  action  March 
24  setting  for  hearing  a  half-dozen 
stations  presumably  falling  into 
that  category.  At  the  same  time, 
seven  other  stations  were  set  for 
hearing  because  of  purported  viola- 

tion of  Section  310  of  the  Communi- 
cations Act,  which  requires  FCC 

approval  of  transfers  of  licenses. 
KEX.  Portland,  Ore.;  KGA,  Spo- 

kane, and  KJR,  Seattle,  all  on  NBC 
networks,  were  cited  under  the  pur- 

ported lease-management  contract 
provision.  They  originally  were 
owned  by  NBC  and  leased  to  their 
pi-esent  operators  on  a  nominal  fee basis. 

Others  Cited 

KOA,  Denver,  50,000-watter,  is 
licensed  to  NBC,  but  originally  was 
owned  by  General  Electric  Co., 
which,  it  is  understood,  owns  the 
physical  property.  KGO,  Oakland, 
is  said  to  be  in  the  same  category, 
and  likewise  w-as  cited  for  hearing. 
WMAL,  Washington  Blue  net- 

work outlet,  owned  by  the  Washing- 
tori  Star  but  1  icensed  to  NBC  and 
lea.sed  to  it,  apparently  was  cited 
because  of  that  arrangement.  The 
station  was  leased  to  NBC  a  decade 
ago  by  M.  A.  Leese  Optical  Co.,  of 
Washington,  but  the  station  prop- 

erty subsequently  was  sold  to  the 
newspaper,  which  continued  the 
leasehold  arrangement. 

Cited  for  purported  tran.sfer  of 
control  were  WWNC,  Asheville,  N. 
C;  WTRY,  Troy,  N.  Y.;  KFPW, 
Fort  Smith,  Ark.;  KGLU,  Safford, 
Ariz.;  KIDW,  Lamar,  Col.  WIBU, 
Poynette,  Wis.,  was  set  for  hearing 
because  of  purported  block  sale  of 
time  to  operators  of  auxiliary 
studios  in  various  localities. 

Lorillard  Coast  Test 

To   Go   National  Later 
p.  LORILLARD  Co.,  New  York, 
for  Old  Golds,  is  sponsoring  the 
weekly  half-hour  series  on  6  NBC 
Pacific-Red  featuring  Tommy  Riggs [Broadcasting,  March  17]  as  a 
summer  test  prior  to  its  release 
nationally.  Contract  for  1.3  weeks 
starting  April  17,  Thursdays  9:30- 
10  p.m.  (PST)  was  handled  by  J. 
Walter  Thompson  Co.,  New  York. 
Cal  Kuhl,  agency  New  York  radio 
supervisor,  is  being  transferred  to 
Hollywood  to  produce  the  series. 
On  April  6  the  company,  cur- 

rently sponsoring  for  Sensation  cig- 
arettes the  twice-weekly  quarter- 

hour  quizzes  on  7  CBS  Pacific  sta- 
tions, Doji't  Be  Personal  and  Talk 

Your  Way  Out  of  This  Owe,  will 
merge  them  into  a  half-hour  weekly 
program  to  retain  the  title  Don't  Be 
Persoval.  Time  will  be  9:30-10  p.m. 
(PST)  and  Lennen  &  Mitchell,  cur- 

rently servicing  the  Sensation  ac- 
count, will  continue  to  produce. 

Stations  are  KNX  KSFO  KARM 
KOIN  KIRO  KVI  KFPY. 

RAY  C.  WAKEFIELD,  of  California,  was  officially  inducted  into  office 
March  22  as  a  member  of  the  FCC,  succeeding  the  late  Thad  H.  Brown. 
The  new  commissioner  (left)  is  shown  receiving  the  Presidential  commis- 

sion from  his  lifelong  friend.  Associate  Justice  Justin  Miller  (right)  of 
the  U.  S.  Court  of  Appeals  for  the  District  of  Columbia,  who  administered 
the  oath.  Watching  (center)  is  FCC  Chairman  James  Lawrence  Fly. 

NAB  Board  Resolution  Indicates  Intent 

To  Guard  Against  Regulatory  Excesses 
CLARIFICATION  of  the  NAB's 
part  in  the  regulatory  moves  by 
the  FCC  toward  rigid  control  of 
business  aspects  of  broadcasting, 
was  made  last  Wednesday  with  the 
release  of  a  resolution  adopted 
March  18  by  the  NAB  board  of 
directors. 

The  release  authorized  the  ex- 
ecutive committee  of  six,  and  NAB 

President  Miller,  to  "take  appropri- 
ate action"  to  protect  the  interests 

of  the  industry  against  "legislative 
or  administrative  action"  dealing 
with  business  aspects  of  broadcast- 

ing. The  action  stemmed  from  the 
FCC's  consideration  of  the  Net- 

work Monopoly  Report,  heralded  as 
likely  to  impose  additional  re- 

straints on  broadcasting. 
Mutual  Dissent 

Heretofore  the  NAB  has  taken 
no  position  in  connection  with  the 
network  monopoly  procedure  be- 

cause of  divergent  views  within  the 
industry,  since  it  represents  all 
shades  of  industry  opinion.  The 
board  at  its  meeting  in  New  York 
March  18,  overrode  the  opposition 
of  MBS  as  reflected  in  the  nega- 

tive vote  of  Fred  Weber,  MBS  gen- 
eral manager,  in  giving  the  execu- 
tive committee  blanket  authority. 

Gene  O'Fallon,  KFEL,  Denver, 
voted  with  Mr.  Weber,  while  23 
other  board  members  present  voted 
in  favor  of  the  resolution. 

Following  adoption  of  the  resolu- 
tion, misunderstanding  developed 

as  to  whether  it  was  to  be  released. 
Mr.  Miller  had  the  impression,  it 
is  reported,  that  the  resolution 
would  not  be  published  until  the 
FCC  had  taken  final  action  on  the 
monopoly  report.  Tlie  release  last 
Wednesday,  however,  came  follow- 

ing an  informal  conference. 
It  is  expected  the  executive  com- 

mittee, entrusted  with  the  task  of 
outlining  procedure,  will  meet  as 
soon  as  the  FCC  action  becomes 

known.  Final  action  on  the  report 
is  not  expected  for  several  weeks. 
The  FCC,  however  is  shooting  for 
an  April  15  deadline. 
Members  of  the  executive  com- 

mittee, in  addition  to  President 
Miller,  are  Edwin  W.  Craig,  WSM, 
Nashville,  and  Paul  W.  Morency, 
WTIC,  Hartford,  representing  big 
stations;  Don  Searle,  KOIL,  Oma- 

ha, and  John  A.  Kennedy,  WCHS, 
Charleston,  W.  Va.,  representing 
medium  stations;  and  Herb  Hollis- 
ter,  KANS,  Wichita,  and  John  El- 

mer, WCBM,  Baltimore,  represent- 
ing small  stations. 

The  resolution  follows  in  full 
text: 

Whereas  the  philosophy  of  Ameri- 
can broadcasting  as  expressed  in  de- 

cisions of  the  Supreme  Court  of  the 
United  States  and  the  applicable  stat- 

utes, envisages  control  of  programs,  of 
business  management  and  of  policy  in 
the  broadcaster  and  not  subject  to  the 
supervisory  control  of  the  government : 
Now  therefore  be  it  resolved : 

That  in  order  to  preserve  freedom  of 
radio  in  accordance  with  the  pattern 
of  democracy,  the  board  of  directors 
go  on  record  as  opposing  any  legisla- 

tive or  administrative  action  which 
directly  or  indirectly  impairs  the 
rights  (which  it  believes  to  be  guar- 

anteed by  statute),  of  broadcasters  to 
have  complete  control  of  programs  and 
program  material,  business  manage- 

ment and  operating  policies,  and  fur- 
ther goes  on  record  as  being  in  favor 

of  any  legislative  or  administrative  ac- 
tion which  strengthens  such  rights. 

And  be  it  further  resolved :  That 
the  president  and  executive  committee 
be  directed  to  take  appropriate  action 
to  the  end  that  such  rights  may  be 
adequately  protected. 

Wrigley  Discs 
WILLIAM  WRIGLEY  Jr.  Co., 
Chicago  (Spearmint  gum),  on 
March  24  started  a  campaign  of 
undetermined  length  on  WAAB 
WCOP  WHDH  WMEX  WNAC 
WORL  WESX,  using  a  total  of  250 
transcribed  announcements  a  week. 
Agency  is  Arthur  MeyerhofF  &  Co., Chicago. 

ROCKEFELLER  FUND 

AmRDED  $77,220 

THREE  grants  totaling  $77,220, 
directly  concerned  with  radio 
broadcast  studies  and  development, 
were  made  during  1940  by  the 
Rockefeller  Foundation,  according 
to  a  March  21  announcement  in 
his  annual  report  by  Raymond  B. 

Fosdick,  president  of  the  Foun- dation. In  addition  to  these  grants, 
two  others  amounting  to  $20,000 
each  were  made  for  studies  includ- 

ing radio  with  other  media. 

According  to  President  Fosdick's review  of  1940,  a  grant  of  $23,320 
was  made  to  the  Library  of  Con- 

gress to  conduct  studies  in  pro- duction technique  by  producing 
programs  based  on  the  cultural 
and  historical  material  available 
through  the  Library;  $18,500  to 
the  Rocky  Mountain  Radio  Coun- 

cil to  investigate  the  utility  and 
value  of  special  broadcast  service 
for  thinly  settled  areas;  $35,400 
to  Columbia  U  for  studies  of  radio 
listening  under  the  direction  of 
Prof.  Paul  F.  Lazarsfeld. 
The  Foundation  also  granted 

$20,000  to  the  Library  of  Congress 
to  establish  an  office,  directed  by 
Dr.  Harold  D.  Lasswell,  for  gen- 

eral studies  of  radio  broadcasts, 
the  press  and  other  media.  Another 
$20,000  grant  went  to  the  Prince- 

ton U  School  of  Public  &  Interna- 
tional Affairs  to  continue  the  pub- 

lic opinion  research  project  for- 
merly directed  by  Prof.  Hadley 

Cantril. 

Chase  &  Sanborn  Adding 

New  Talent  to  McCarthy 
STANDARD  BRANDS,  New  York 
(coffee),  currently  sponsoring  the 
weekly  half-hour  Chase  &  Sanhorn 
Show  on  78  NBC-Red  stations, 
Sunday,  8-8:30  p.m.  (EST),  on 
April  6  adds  Bud  Abbott  and  Lou 
Costello,  comedy  team,  to  the  cast 
on  a  13-week  contract.  The  follow- 

ing week,  April  13,  Dinah  Shore  is 
scheduled  to  join  the  program  as 
an  added  featured  vocalist,  switch- 

ing over  from  the  NBC  Time  to 
Smile  with  Eddie  Cantor,  spon- 

sored by  Bristol-Myers  Co.  (Ipana, 
Sal  Hepatica),  if  her  contractual 
arrangements  have  been  ironed  out. 

Guest  talent  policy  of  the  Chase 
&  Sanborn  Show  is  unaffected  by 
the  additions.  Edgar  Bergen  with 
his  Charlie  McCarthy,  will  continue 
to  be  featured.  Donald  Dickson  re- 

mains as  vocalist,  with  Robert 
Armbruster,  musical  director,  and 
Ben  Alexander,  announcer.  Mau- rice Holland  is  the  J.  Walter 
Thompson  Co.  Hollywood  producer. 
Ned  Tollinger  represents  the  net- work. Joe  Bigelow  is  agency  script writer. 

Wilson  Spots 

WILSON  &  Co.,  Chicago  (Ideal 
Dog  Food),  during  the  first  week 
in  April  starts  a  varying  schedule 
of  three  to  six-weekly  participat- 

ing announcements  and  five  to  15- 
minute  programs  on  17  stations. 
Wherever  available,  company  will 
sponsor  the  news  broadcasts.  Con- tracts are  for  13  weeks.  Stations 
selected  include  WIND  WSB  WGR 
WMAQ  WLW  KRLD  KTSM 
KTRH  WMC  WTMJ  WNEW 
WOW  KDKA  WOAI  WGY  KMOX 
WADC.  Agency  is  U.  S.  Adv.  Corp., Chicago. 
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More  than  21,000  box  tops  and 

dimes  were  received  in  ten  days  by  a 

one-quarter-hour  afternoon  advertiser.  Another 

KOA  campaign  sent  25,232  women  into  grocery 

stores  to  get  a  club  membership  card.  .  .  A  KOA 

advertiser  started  off  with  a  supply  of  72,000 

premiums.  After  KOA  went  into  action  he  or- 

dered 240,000  more  premiums  ... 

KOA  plays  this  sort  of  cash  register 

music  regularly  and  its  ringing  notes  have 

sounded  in  the  ears  of  makers  of  all  kinds  of  products. 

W^e  have  more  specific  examples  to  show  you  how 
KOA  can  please  your  ears  ivith  the  same  kind  of  music. 

Well  gladly  show  them  to  you  at  any  time  you  say. 

REPRESENTED  NATIONALLY  BY SPOT  SALES  OFFICES 
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Ring  and  Clark  Form  Engine
ering  Firm 

Leave  FC(^  After 

Active  Radio 

Careers 

AFTER  a  dozen  years  in  Govern- 
ment service,  Andrew  D.  Ring,  as- 

sistant chief  engineer  of  the  FCC 
in  chargre  of  broadcasting:,  last  Sat- 

urday announced  his  resignation  to 
engage  in  consulting  engineering 
practice  in  Washington. 

Ralph  L.  Clark,  senior  radio  en- 
gineer in  the  broadcast  division, 

also  resigned  to  become  a  partner 
in  the  new  firm  of  Ring  &  Clark. 
Offices  are  in  the  Munsey  Bldg. 

Mr.  Ring,  it  is  understood,  had 
planned  leaving  the  FCC  for  some 
time,  but  withheld  announcement 
until  the  standard  broadcast  real- 

location was  operative,  after  several 
years  of  preparation.  The  resigna- 

tions will  not  become  effective  until 
accumulated  leaves  have  expired, 
unless  the  engineers  forego  the 
leaves  prior  to  that  date. 

Mrs.  Helvi  Mustaparta  Terry, 
secretary  to  Mr.  Ring  for  the  last 
decade,  also  has  resigned  to  join 
the  firm  as  office  manager. 

Several  Vacancies 

Appointment  of  Mr.  Ring's  suc- cessor is  not  expected  immediately. 
Several  other  executive  vacancies 
on  the  FCC  staff  have  existed  for 

months.  It  is  presumed  Mr.  Ring's successor  will  not  be  named  until 
his  leave  has  expired.  George  P. 
Adair,  senior  broadcast  engineer 
under  Mr.  Ring,  is  likely  to  be 
named  acting  assistant  by  Chief 
Engineer  E.  K.  Jett. 

While  no  names  yet  have  been 
advanced  for  Mr.  Ring's  post,  it 
was  thought  several  senior  engi- 

neers on  the  FCC  staff  would  be 
considered.  Among  these,  in  addi- 

tion to  Mr.  Adair,  are  George  E. 
Sterling,  assistant  chief  of  the  field 
section  engineering  department; 
Maj.  Edwin  L.  White,  engineer  in 
charge  of  aviation,  police  and  other 
point-to-point  services;  and  Gerald 
C.  Gross,  engineer  in  charge  of  the 
International  Division. 

One  of  the  best-known  figures  in 
radio,  Mr.  Ring  has  been  identified 
with  every  allocation  development 
since  1929,  when  he  first  joined  the 
Federal  Radio  Commission,  p)'ede- 
cessor  of  the  FCC,  which  had  been 
created  in  1927.  He  has  been  as- 

sistant chief  engineer  in  charge  of 
broadcasting  since  1934. 

Tiein  With  DeWitt 

Both  Mr.  Ring  and  Mr.  Clark 
were  active  in  the  studies  prepara- 

tory to  the  March  29  reallocation. 
Mr.  Ring  participated  in  the  19.37 
Havana  conferences  as  principal 
technical  advisor  and  headed  the 
subcommittee  which  devised  the  al- 

locations. He  was  largely  responsi- 
ble for  engineering  standards 

adopted  by  the  FCC  several  years 
ago,  technical  basis  for  the  allo- 
cations. 

The  new  consulting  engineering 
firm  has  arranged  with  Jack  H.  De- 

ANDREW  D.  RING 

Ship  News  Ban 
RADIO  STATIONS  were 
urged  on  March  24  not  to  re- 

port movements  of  British 
ships  sent  to  this  country  for 
repairs.  The  suggestion  was 
made  by  Secretary  of  Navy 
Frank  Knox  in  a  statement 
to  all  media,  including  news- 

papers and  picture  services. 
"Such  information  would  be 
of  inestimable  military  value 
to  enemies  of  a  country  whose 
defense  the  President  deems 
vital  to  the  defense  of  the 
United  States,"  he  declared. 

Witt  Jr.,  chief  engineer  of  WSM, 
Nashville,  and  a  consulting  engi- 

neer, to  handle  field  measurements 
and  produce  precision  equipment. 
Field  studies  for  the  firm  will  be 

made  by  Mr.  DeWitt's  organization. 
Every  change  in  technical  status 

of  a  broadcast  station,  which  in- 
cludes FM,  television,  facsimile  and 

related  services  not  identified  with 
common  carrier  pursuits,  has 

passed  over  Mr.  Ring's  desk. 
He  was  born  on  a  farm  in  Frank- 

lin, Tenn.,  in  1899,  attending  Mid- 
dle Tennessee  Normal  School  at 

Murfreesboro,  and  followed  his 
three  brothers  to  Tennessee  U  in 
1919.  He  spent  his  spare  time  tink- 

ering around  in  radio  and  things 
electrical,  paying  his  way  through 
school. 

At  the  university  young  Ring 

became  a  radio  "manufacturer"  by 
assembling  composite  sets  from 
parts  bought  in  bulk.  He  sold  about 
150  sets  and  also  manufactured 
equipment  for  amateurs  and  other- 

wise served  as  a  radio  serviceman. 
In  1924,  still  at  the  university, 

he  installed  a  "superpower"  50- watt  transmitter  at  Knoxville, 
Tenn.,  for  the  First  Baptist  Church. 
It's  call  was  WFBC,  the  progenitor 
of  the  WFBC  now  at  Greenville, 
S.  C,  where  it  was  subsequently 
moved. 

RALPH  L.  CLARK 

The  same  year,  when  General 
Electric  Co.  made  its  annual  scout- 

ing expedition  for  likely  engineer- 
ing talent  at  colleges,  it  picked  up 

Mr.  Ring.  He  went  to  Schenectady 
as  a  member  of  the  student  train- 

ing corps,  working  with  Joseph  A. 
Chambers,  consulting  engineer  in 
Washington;  A.  B.  Chamberlain, 
CBS  chief  engineer;  I.  R.  Baker, 
chief  of  transmitter  sales  of  RCA, 
and  Harold  Vance,  Philadelphia 
consulting  engineer. 

High  Power 
At  WGY,  young  Ring  installed 

the  first  automatic  crystal  control. 
Next,  he  went  into  high-power 
broadcast  transmission,  operating 
WGY  during  early  morning  hours 
with  50,000  to  400,000  watts.  He 
installed  the  original  50,000-watt 
transmitter  for  WEAF  in  1927,  and 
for  WENR  the  following  year. 
Among  his  other  installations  were 
WHAS,  Louisville,  and  a  5,000-watt 
station  in  Toronto,  Canada. 

In  1928,  he  was  in  charge  of  de- 
velopment of  a  5,000-watt  television 

transmitter  for  GE.  He  developed 
several  patents  including  the  modu- 

lation meter  now  in  general  radio 
use,  a  system  of  neutralization  for 
tubes  to  eliminate  the  whistle  in 
amplification  stages  and  super- 
modulation  methods. 

Mr.  Ring  was  called  to  the  FCC 
in  July,  1929,  as  a  senior  radio  en- 

gineer and  was  assigned  to  broad- 
casting. Three  years  later  he  was 

promoted  to  principal  engineer  and 
in  1934  became  assistant  chief. 

He  lives  in  suburban  Washington. 
In  1933  he  married  Anne  Appel. 
They  have  a  son  5,  and  a  daugh- 

ter, 3. 
Mr.  Clark  was  born  June  2,  1908, 

near  East  Jordan,  Mich.  He  at- 
tended high  school  at  East  Jordan 

and  was  graduated  from  Michigan 
State  College  with  a  B.S.  degree 
in  electrical  engineering. 

At  school  he  operated  WKAR, 
college  broadcast  station,  parttime 
during  1927  to  1930,  paying  his 

way.  Upon  graduation,  he  joined 
the  radio  division  of  the  Depart- 

ment of  Commerce,  now  the  field 
force  of  the  FCC,  as  radio  inspec- 

tor at  Detroit.  Since  August,  1935, 
he  has  been  with  the  engineering 
department  under  Mr.  Ring,  and 
was  rated  as  senior  engineer  in  the 
broadcast  division. 

Mr.  Clark  has  worked  as  Mr, 

Ring's  chief  aide  on  broadcast  allo- 
cation matters  particularly  in  con- 

nection with  the  Havana  Treaty 
allocations  and  with  the  standards 
of  good  engineering  practice.  He 
participated  in  the  final  engineer- 

ing conference  on  NARBA,  held 
in  Washington  Jan.  14-30. 

The  Clarks,  who  live  in  nearby 
Arlington,  Va.,  have  three  children, 
Roy,  7;  Richard,  4,  and  Ruth,  2. 
Mr.  Clark  is  an  associate  member 
of  the  Institute  of  Radio  Engineers 
and  of  Tau  Beta  Pi  and  Phi  Lamb- 

da Tau,  honorary  engineering  fra- 
ternities. 

Mrs.  Terry  is  a  native  of  Lead, 

S.  D.,  and  a  gradute  of  the  Man- 
kato  Commercial  College.  She  also 
attended  George  Washington  U., 
Washington,  D.  C.  She  joined  the 

engineering  department  of  the  Ra- 
dio Commission  as  Mr.  Ring's  sec- 

retary ten  years  ago.  She  was  mar- 
ried last  February  to  L.  Dean 

Terry,  of  Salt  Lake  City. 

Burroughs  Appointed 

Secretary  to  Wakefield 
RAY  C.  WAKEFIELD,  new 
member  of  the  FCC,  last  week  an- 

nounced appointment  of  Howard 
Burroughs,  of  Washington  State, 
as  his  assistant.  Miss  Rowena 
Rockhold,  formerly  a  secretary  in 
the  accounting  department,  tem- 

porarily is  serving  as  his  secretary. 
Mr.  Burroughs  for  six  months 

has  been  in  the  engineering  de- 
partment of  the  International  Divi- sion of  the  FCC  and  recently  was 

assigned  to  the  new  telephone  regu- 
latory unit.  From  1933  to  1940,  he 

was  with  the  Washington  State 
Department  of  Public  Service  as 
rate  engineer.  A  graduate  in  elec- trical engineering  at  the  U  of 
Washington,  Mr.  Burroughs  also 
has  taken  several  law  courses. 

'Radio  Today'  Yearbook 
THE  fifth  annual  Yearbook  of 
Radio  Today,  dealer  trade  journal 
edited  by  O.  H.  Caldwell,  former 
Federal  radio  commissioner,  has 
just  come  off  the  press  as  the 
March  edition  of  that  publication. 
It  lists  by  name  and  address  1,900 
radio  manufacturers  and  repre- 

sentatives, 500  different  radio  prod- 
ucts and  15,000  radio  items.  The 

1941  Yearbook  also  charts  in  a 
spectrum  supplement  all  the  FCC 
wavelength  allocations,  and  lists 
FM,  television  and  facsimile  sta- 

tions, besides  giving  statistical 
summaries  of  the  radio  industry 
as  a  whole. 

ALFRED  WEBSTER  and  Herald 
Goodman,  WHO,  Des  Moines  stafE 
artists,  have  sold  their  original  com- 

position, "Back  in  the  Purple  Hills," to  M.  M.  Cole  Publishing  Co. 
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A.&^4dm>  Opportunity 

In  a  (Q(§ddmi^  Valley! 

X->OWER  VALLEY  GRANDE  embraces  forty  cities,  towns  and  communities 

within  a  fifty-mile  radius  to  form  a  rich  market  equivalent  in  population  to  Texas' 
Fourth  City.  Here  is  found  the  richest  soil  in  the  U.S.  .  .  .  crops  are  harvested 

every  month  ...  oil  flows  in  abundance.  Radio  station  KRGV  is  the  only  single 

advertising  medium  that  completely  covers  this  isolated  market  .  .  .  the  only  net- 
work outlet  that  can  be  heard  in  the  Valley  at  all  times. 

r   RED    A^^
^  ̂ ^^^ 

KGNC 
AMARILLO 

KFYO 
LUBBOCK 

KTSA 
SAN  ANTONIO 

KRGV 
WESLACO 

CENTRAL  SALES  OFFICE— 805-6  Tower  Petroleum  Building,  Dallas,  Texas 

Telephone  Riverside  5663  Ken  L.  Sibson,  General  Sales  Manager  TWX  Dls  297 
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Awards  to  CBS,  WLW,  WGAR,  KFRU  "
 

Outstanding  Service  of 
Broadcasters  Wins 

Peabody  Grants 
THE  FIRST  ANNUAL  George 
foster  Peabody  Radio  Awards  for 
"outstanding  meritorious  public 
service"  in  the  bi-oadcasting  indus- 

try during  1940  were  announced 
March  29,  by  S.  V.  Sanford,  Chan- 

cellor of  the  University  System 
of  Georgia,  at  a  dinner  held  under 
the  auspices  of  the  N.  Y.  Alumni 
of  the  University,  at  the  Commo- 

dore Hotel,  New  York.  The  event 
was  broadcast  by  CBS. 

The  awards,  comparable  to  the 
Pulitzer  awards  in  the  field  of 
journalism,  were  instituted  last 
year  to  perpetuate  the  name  of 
the  late  George  Foster  Peabody, 
Southern  philanthropist,  to  be  ad- 

ministered by  the  Henry  W.  Grady 
School  of  Journalism  of  the  Uni- 

versity of  Georgia. 
Four  Groups 

The  awards  fell  into  four  cate- 
gories: To  networks,  to  large  sta- 

tions, to  medium  sized  stations, 
and  to  small  stations.  CBS  won  the 
network  award  for  offering  during 
the  year,  "a  schedule  of  broad- 

casts which  integrated  commercial 
and  the  sustaining  programs  to 
comprise  a  structure  in  the  pub- 

lic interest." 
To  WLW,  Cincinnati,  went  the 

large  station  award  for  carrying 
out  "a  well-conceived  program 
schedule  designed  to  serve  the  in- 

terests of  both  rural  and  urban 
listeners  in  the  wide  area  of  its 
listening  range."  For  medium  sized 
stations  WGAR,  Cleveland  was 
cited  for  "serving  the  cosmopolitan 
listeners  of  Cleveland,  who  repre- 

sent groups  with  diverse  interests 
and  widely  different  cultural  back- 

grounds, with  distinction  in  pro- 
moting a  better  understanding 

among  men."  The  final  award  made 
to  small  stations,  was  given  KFRU, 
Columbia,  Mo.,  for  serving  the  "in- 

terest, convenience  and  necessity 
of  its  potential  audience  through 
liberal  schedules  representing  more 
than  1,400  hours  of  public  service 
programs." 

Fourteen  other  stations  were 
given  citations  (see  adjoining  col- 
umn). 

The  awards  were  made  by  an 
advisory  board  which  included: 
Bruce  Barton,  president  of  BBDO; 
John  H.  Benson,  president,  Amer- 

ican Assn.  of  Advertising  Agen- 
cies; Virginius  Dabney,  editor, 

Richmond  (Va.)  Times  Dispatch; 
Norman  H.  Davis,  chairman,  Amer- 

ican Red  Cross;  Jonathan  Daniels, 
editor,  Raleigh  News  and  Observer; 
Mark  Ethridge,  vice  president  and 
general  manager,  Louisville  Cou- 

rier-Journal and  Tiynes;  Waldemar 
Kaempffert,  science  editor,  A^.  Y. 
Times;  Alfred  Knopf,  publisher; 
Grace  Moore,  Metropolitan  Opera 
star;  Dr.  John  W.  Studebaker,  U. 
S.  Commissioner  of  Education; 
Mrs.  Marjorie  Peabody  Waite, 
daughter  of  George  Foster  Pea- 

body whose  name  the  awards  bear; 
Edward  Weeks,  editor,  Atlantic 
Monthly. 

The  idea  for  the  Peabody  awards 
originated  with  Lambdin  Kay,  for- 

mer director  of  public  service  of 
WSB,  Atlanta.   He  discussed  the 

PLAQUES  TO  THE  WINNERS 

STATIONS  CITED  IN  PEABODY  AWARDS 

LARGE  STATIONS 
WSB,  Atlanta — Cited  for  its  distinguished  public  service  contributions  to  a localized  area  in  the  South. 
KNX,  Los  Angeles — Cited  for  meritorious  service  to  a  localized  area  in  the Far  West. 
WLS,  Chicago — Cited  for  meritorious  service  to  agriculture. 
WCAIT.  Philadeliihia — Cited  for  its  program  series,  Wake  Up  America,  a contribution  to  national  defense. 
WBAP,  Fort  Worth — Cited  for  its  distinctive  series  of  prison  broadcasts. 
WOR,  New  York — Cited  for  its  contribution  in  broadcasting  the  American Forum  of  the  Air. 
WGEO,  (shortwave)  Schenectady,  N.  Y. — Cited  for  its  service  to  the  Byrd expedition  at  the  South  Pole. 

MEDIUM-SIZED  STATIONS 
WJJD,  Chicago — Cited  for  its  service  to  education  in  broadcasts  to  schools. 
WQXR,  New  York — Cited  for  the  high  standards  of  its  musical  programs. 
WOW,  Omaha — Cited  for  its  enterprise  in  originating  "The  President's 

Birthday  Ball  of  1940." 
KSTP,  St.  Paul— Cited  for  its  distinguished  broadcast,  America  Galling. 
WBNX,  New  York — Cited  for  its  public  service  to  foreign  language  groups in  Greater  New  York. 

„,^y,?C-WMAL.  Washington — Cited  for  enterprise  in  originating  the  "Mile O  Dimes  '  public  service  feature. 
SMALL  STATIONS 

KVOS.  Bellingham,  Wash. — Cited  for  promoting  a  better  understanding between  Canada  and  the  United  States  through  its  Armistice  Day  program. 

need  for  "something  comparable  to 
the  Pulitzer  prize"  for  radio  with 
Dean  John  E.  Drewry,  of  the 
Henry  W.  Grady  School  of  Jour- 

nalism of  the  University  of  Geor- 
gia, who  in  the  fall  of  1939,  laid 

the  matter  with  the  broadcasting 
industry  for  the  1940  convention 
of  the  NAB  in  San  Francisco 
where  his  proposal  to  have  the 
awards  made  by  the  University 
of  Georgia  received  unanimous  en- 

dorsement. Together,  the  Henry  W. 
Grady  School  of  Journalism  and 
the  NAB  set  up  the  mechanics 
for  making  the  awards. 

Many  Stations  Entered 

Stations  from  24  states  and  the 
District  of  Columbia,  as  well  as 
the  three  major  networks  sub- 

mitted entries.  A  faculty  commit- 
tee of  the  University  of  Georgia 

carefully  examined  the  material 
submitted  by  the  stations  and  rec- 

ommendations of  this  committee 
formed  a  basis  of  selections  ap- 

proved by  the  advisory  board. 
George  Foster  Peabody  for  whom 

the  awards  were  named,  was  a 
native  Georgian  and  for  years  was 
a  successful  New  York  banker  who 
devoted  much  of  his  fortune  to  edu- 

cation and  social  enterprise. 

Arch  Oboler  to  Judge 

Wayne  U  Script  Contest 
FINAL  JUDGE  in  the  third  an- 

nual Wayne  U  Broadcasting  Guild 
script-writinq-  contest  will  b°  Arc^^ 
Oboler,  NBC  writer-producer  of 
Everyman's  Theatre.  T>ii«  is  the 
second  year  Oboler  has  judged  the 
contest  fo^  Detroit's  rnunicipal  uni- versity. William  J.  Scripps,  WWJ 
manager,  has  indicated  to  Garent 
Garrison,  Guild  director,  that  WWJ 
will  award  the  nrizes  of  $25  first, 
$10  second  and  $5  third,  again  this 

year. 
The  contest  closed  March  24  and 

permits  those  passing  the  first  pre- 
liminary judging  to  make  revisions 

in  the  scripts  prior  to  submission 
to  Mr.  Oboler.  Any  Wayne  student 
is  eligible  to  submit  any  number 
of  scripts.  It  is  planned  to  extend 
the  contest  for  open  participation 
in  the  future.  Last  year's  winner, 
Walter  McGraw,  is  now  script  edi- tor of  the  Guild. 

Called  City's  Leading  Series; 
Other  Citations  Announced 

THE  Quiz  Kids,  weekly  half-hour NBC-Blue  feature,  sponsored  by 

Miles  Labs.,  Elkhart,  Ind.,  for  Alka- 
Seltzer,  on  March  27  was  presented 
the  second  annual  advertising 
award  of  the  Chicago  Federated 
Advertising  Club  as  the  outstand- 

ing network  show  originating  in 
Chicago  during  1940.  The  show  was 
originated  and  is  owned  by  Louis 
G.  Cowan,  head  of  the  Chicago  pub- 

licity firm  of  the  same  name.  Wade 
Adv.  Agency,  Chicago,  handles  the 
account. 

The  CFAC  awards  were  begun  in 
1940  as  a  step  in  recognizing  su- 

perior achievement  in  advertising 
efforts  produced  in  Chicago.  In  ad- 

dition to  the  awards  for  radio,  seven 
other  classifications  of  advertising 
were  recognized.  These  included  dis- 

plays, newspaper,  magazine,  trade 
and  technical  publications,  outdoor, 
direct  mail,  and  the  individual  who 
has  contributed  most  to  the  recog- 

nition of  Chicago  as  the  advertis- 
ing center. 

Campana  Cited 
Honorable  mention  for  network 

shows  originating  in  Chicago  went 
to  the  Campana  Sales  Co.,  Batavia, 
111.,  weekly  half-hour  First  Nighter 
program  heard  over  CBS  for  Italian 
Balm.  In  this  presentation,  mention 
was  made  of  the  fact  that  for  11 

years  First  Nighter  has  done  a  con- 
sistently outstanding  job  for  the 

same  sponsor.  Aubrey,  Moore  & 
Wallace,  Chicago,  is  a-gency. 

The  award  for  the  best  locally 
produced  and  released  show  went 
to  the  Music  Lovers'  Program, 
sponsored  by  the  Service  Drug 
Stores  (chain)  and  heard  over 
WCFL  Sundays  through  Fridays, 
10:30-11:30  p.m.  This  program  fea- 

tures recorded  classical  music  with 
Martin  Jacobsen  as  commentator. 
Coincident  with  the  receipt  of  the 
award,  it  was  announced  by  M. 
Lewis  Goodkind,  president  of  Good- 
kind,  Joice  &  Morgan,  agency  han- 

dling the  account,  that  Service 
Drug  Stores  had  renewed  this  pro- 

gram effective  May  12  for  a  second 
consecutive  full  year. 

Serving  on  the  radio  awards  com- mittee were  Leonard  F.  Erickson, 
western  sales  manager  of  CBS; 
Jules  Herbuveaux,  program  man- 

ager of  the  NBC  Central  Division; 
Frank  P.  Schreiber,  station  coordi- 

nator of  WGN ;  J.  W.  Knodel,  sales- 
man of  Free  &  Peters,  national 

sales  representative  firm.  After 
compiling  the  preliminary  group  of 

outstanding  programs,  this  commit- tee submitted  it  for  final  selection 
to  the  complete  awards  committee 
comprising  a  board  of  24  prominent 
men  of  the  advertising  fields. 

MUSIC  controlled  by  BMI  will  be 
available  without  charge  for  organiza- 

tions, both  public  and  private,  in  con- 
nection with  programs  dealing  with 

national  defense.  BMI  has  announced. 
Permission  applies  to  both  live  and 
transcribed  performances,  it  wa;s stated. 

SETTING  a  record  for  the  number  of 
individual  BMI  compositions  per- 

formed any  one  evening  on  the  major 
networks,  Edward  B.  Marks  Music 
Corp.  announced  that  March  14  a  total 
of  32  of  its  songs  were  broadcast  on 
the  chief  stations,  ranging  from  swing 
to  Latin  rhythms. 

Page  20  •  March  31,  1941 BROADCASTING  •  Broadcast  Advertising 



Their  Organizations  Winners  of  the  1940  Peabody  Awards 

WILLIAM  S.  PALEY 

CBS  was  selected  among  the  net- 
works, "among  other  reasons,  for 

offering  a  schedule  of  broadcasts 
which    combined   commercial  and 

'    sustaining  programs  in  such  a  way 
t    as  to  constitute  a  structure  defi- 

nitely in  the  public  interest;  for 
giving    its    listeners    more  than 

'    10,000  non-commercial  broadcasts 
I    in  3,500  hours  of  unsponsored,  pub- 
'    lie  service  programs;  for  regarding 

its  schedule  as  a  curriculum  for 
■    adults  and  children  in  which  lighter 

entertainment  served  as  an  ingredi- 
ent to  make  the  more  vital  pro- 

grams palatable;  for  covering  ade- 
quately the  significant  news  of  the 

year;  for  promoting  Pan-American 
unity  and  understanding  through 

I    its  School  of  the  Air;  for  aiding 
education  with  special  schoolroom 
services  and  such  programs  as  In- 

vitation to  Learning,  The  Human 
Adventure,  Reporting  to  the  Na- 

tion,  The  People's  Platform,  and 
Columbia's   Country  Journal;  for 
giving  religion  a  major  place  in  its 
public  service  activities;  and  for 
its  manifold  and  continuous  inter- 

est in  serious  music  and  other  cul- 
tural subjects." 

JAMES  D.  SHOUSE 

WLW,  Cincinnati,  received  its 

award  among  large  stations  "for 
being  a  pacemaker  in  the  concep- 

tion and  execution  of  distinctive 
public  service  programs;  for  recog- 

nition of  the  principle  that  clear- 
channel  stations  should  be  sectional 
rather  than  local  in  their  service, 
but  at  the  same  time  should  not 
duplicate  the  work  of  the  networks ; 
for  offering  broadcasts  of  a  type 
slightly  above  the  level  of  the  mass 
radio  audience;  for  spending  three 
times  as  much  on  public  service  pro- 

grams as  the  average  for  50,000 
watt  stations;  and  for  serving  the 
interests  of  all  groups,  including 
rural  as  well  as  urban  listeners." 

U.  S.  Network  Series 

Pondered  by  Dominion 
CANADIAN  broadcasters  are  un- 

derstood to  have  made  representa- 
tions to  the  Canadian  Government 

to  sponsor  a  United  States  radio 
program  for  a  26-week  period  on  a 
full  American  national  network  to 
boost  American  tourist  travel  to 
Canada  this  summer.  The  broad- 

casters have  urged  Ottawa  to  start 
the  campaign  as  soon  as  possible  so 
that  American  summer  vacation 
plans  can  be  turned  Canada-wards. 

Individually,  some  of  the  Ca- 
nadian broadcasters  have  already 

started  their  own  tourist  travel 
campaign,  notably  stations  on  the 
border.  The  Dominion  and  pro- 

vincial governments  are  planning 
to  spend  upwards  of  $750,000  this 
summer  in  advertising  Canadian 
tourist  attractions. 

New  Railroad  Series 

SOUTHERN  PACIFIC  Co.,  San 
Francisco  (rail  transport),  fre- 

quent user  of  spot  radio,  on  April  7 
starts  sponsoring  a  weekly  half- 
hour  audience  participation  pro- 

gram. All  Aboard,  on  KNX,  Holly- 
wood. Contract  is  for  52  weeks.  A 

slightly  revised  edition  of  Pull  Over, 
Neighbor,  sponsored  by  Wilshire 
Oil  Co.,  Los  Angeles  (Polly,  Econ- 

omy gas),  successfully  for  three 
years  on  all  three  major  Pacific 
Coast  networks  (NBC,  CBS,  Don 
Lee),  the  program,  like  its  prede- 

cessor, will  feature  Art  Baker 
as  m.c,  with  John  Guedel  as  writer- 
producer.  Format  has  been  altered 
in  minor  details  to  conform  with 
the  railroad's  merchandising  needs. 
Program  basically  remains  the 
same  as  when  it  served  as  the  spear- 

head of  Wilshire  Oil  Co.'s  merchan- 
dising strategy.  Agency  is  Lord  & 

Thomas,  Los  Angeles,  with  Ford 
Sibley  as  account  executive. 

New  Lever  Plans 
LEVER  BROS.  Co.,  Cambridge,  is 
considering  a  half-hour  Saturday 
morning  program  on  NBC-Red.  Ac- 

cording to  preliminary  plans,  pro- 
gram would  be  a  variety  show  for 

Rinso.  Ruthrauff  &  Ryan,  -New 
York,  is  agency.  '  ■     •    "  [■, 

JOHN  F.  PATT 
WGAR,  Cleveland,  was  selected 
"for  its  success,  despite  the  re- 

stricted facilities  of  a  regional  sta- 
tion, in  serving  the  diverse  interests 

and  widely  different  cultural  back- 
grounds of  greater  Cleveland;  for 

promoting  a  better  understanding 
among  these  various  groups;  for 
assuming  a  responsibility  to  those 
65%  of  Cleveland's  foreign-born  or 
first  generation  listeners  who  do 
not  easily  understand  English  by 
broadcasting  programs  in  lan- 

guages which  represent  the  princi- 
pal foreign  populations  of  this 

metropolitan  area,  Hungarian, 
Italian,  Slovene,  Czech,  Slovak, 
Polish  and  Roumanian;  for  its  pro- 

gram. Wings  over  Jordan,  begun 
five  years  ago  to  bring  about  a 
better  understanding  between  the 
white  and  colored  peoples  of  Cleve- 

land; for  its  cooperation  with  gov- 
ernmental agencies  in  the  interest 

of  national  unity,  civic  conscious- 
ness, community  health  and  wel- 
fare; and  for  its  unique  news  serv- 

ice featuring  items  of  special  inter- 
est to  some  20  small  communities." 

C.  L.  THOMAS 

KFRU,  Columbia,  Mo.,  received  its 
award  "for  making  the  most  of  its 
opportunities  to  serve  its  local  audi- 

ence; for  giving  its  listeners  educa- 
tional features  of  local  origin,  in- 
cluding programs  of  classical  music 

with  interpretative  comments  and 
helpful  broadcasts  in  the  interests 
of  better  farming;  for  doing  a 

superior  job  of  public  service  de- 
spite limited  equipment,  circum- 

scribed finances,  and  a  small  per- 

sonnel." 

FDR  Sets  Dials 

PRESIDENT  Roosevelt  inad- 
vertently was  to  serve  in  the 

role  of  a  reallocation  "dial- 
setter"  March  29.  He  speaks 
over  the  combined  major  net- 

works and  many  independent 
stations  9:30-10  p.m.  (EST), 
on  the  occasion  of  the  Jack- 

son Day  dinners  throughout 
the  country  under  the  aus- 

pices of  the  Democratic  Na- tional Committee.  It  was  only 
a  coincidence,  according  to  G. 
W.  Johnstone,  radio  director 
of  the  Democratic  National 
Committee,  who  made  the 
network  arrangements,  but  it 
nevertheless  places  the  na- 

tion's first  citizen  over  up- 
ward of  400  stations  on  the 

first  night  of  the  realloca- tion. 

General  Foods  Explains 

Its  Dependence  on  Radio 
THE  MAJORITY  of  General  Foods 

Corp.  advertising  "happens  to  be in  radio  just  now  because  we  have 
found  it  effective,"  Charles  G. Mortimer  Jr.,  general  advertising 
manager  of  GF,  which  is  currently 
sponsoring  14  radio  programs, 

states  in  the  company's  annual  re- 
port, just  issued  to  stockholders.  A 

36-page  booklet,  attractively  laid 
out  and  illustrated,  this  report  con- tains the  usual  balance  sheet  and 
profit  and  loss  statements,  but  most 
of  its  contents  is  devoted  to  a 

mythical  stockholders'  meeting  dur- 
ing which  the  company's  officials and  executives  answer  all  the  ques- 

tions a  typical  stockholder  might 
ask.  These  questions  were  taken 
from  replies  of  5,000  GF  stock- 

holders to  the  question:  "What would  you  like  to  know  about  this 

business — your  business?" 

Caswell  Back 
GEORGE  W.  CASWELL  &  Co., 
San  Francisco  (coffee),  after  an 
absence  from  the  air  of  nearly 
three  years,  on  April  6  will  start 
sponsorship  of  Concert  Petite,  fea- 

turing Rudy  Seiger,  violinist  and 
Margaret  O'Dea,  contralto,  Sun- 

days, 11:15  a.m;  (PST)  on  the 
NBC-Red  network  on  the  Pacific 
Coast.  Starting  •  in  1923  the  firm 
sponsored  a  netw^ork  program  on 
the  Coast  continuously  for  15  years. 
It  halted  radio  advertising  in  1938. 
Agency  is  Long  Adv.  Service,  San 
Francisco.         ,.,f;;'  . 
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F.>l/A.>l  lt(>c«>^|»lion 
by  a  lurn  of  llie 
Bandswitch  with 

UallierafterN  Model 

A  NEW  1941  Hallicrafter  de- 
signed  FM/AM  Tuner  with 

the  No.  1  band  covering  all  fre- 
quencies used  by  amplitude  mod- 

ulated broadcast  stations  and  the 
No.  2  band  covering  frequencies 
used  by  high  fidelity  modulated 
broadcast  stations.  The  Model 
S-31  Tuner  combines  both  cir- 

cuits and  changes  from  FM  to 
AM  with  the  bandswitch.  8  tubes, 
power  output  130  milliwatts  un- 
distorted,  power  consumption  120 
watts,  operates  on  115-125  volt, 
60  cycle  AC.  Model  S-31  Tuner 
complete  with  19"  x  8^"  rack 
panel,  metal  cabinet  and  tubes, 
$69.50. 

For  Model  Tuner 

Designed  for  use  as  a  companion 
to  the  FM/AM  Model  S-31 
Tuner.  Delivers  25  watts  of  high 
fidelity  audio  power  to  either 
speaker  or  500  ohm  load.  6  tubes, 
fidelity  2  DB  from  50  to  15,000 
cycles  gain,  channel  No.  1,  mi- 

crophone (high  impedance)  96 
DB,  channel  No.  2,  phone  (low 
impedance)  60  DB,  power  out- 

put 25  watts,  power  consump- 
tion 120  watts,  output  impedance 

No.  1,  500  ohms;  No.  2,  8  ohms; 
No.  3,  4  ohms.  Dimensions:  panel 

19"  X  %Vt",  dust  cover  18"  x 
%Va"  X  10".  Complete  with  cabi- 

net and  tubes  $49.50. 

CONTROl^ 

ROOM 

(;LEXN  D.  GILLETT  &  Associates, 
Washinston  consulting  radio  engineers, 
announce  the  appointments  of  E.  A. 
Hinsdale  and  Arthur  Dornblum  to  the 
staff.  Mr.  Hinsdale,  graduate  of  the 
U  of  Tennes.see,  formerly  was  with 
Pan  American  Airways'  communica- tions division.  Mr.  Dornblum  recently 
was  with  the  Census  Bureau  and  is 
an  engineering  graduate  of  the  U  of 
Pennsylvania. 
DON  CHASE,  of  the  engineering 
staff  of  WTM.I,  Milwaukee,  has  be- come father  of  his  third  child,  a 
daughter. 
ALFRED  BBRGTOLD,  of  the  tech- 

nical staff  of  KXOK,  St.  Louis,  a  lieu- 
tenant second  grade  in  the  Naval  Re- serve, has  been  ordered  to  duty  with 

the  Communication  Division  at  Cor- 
pus Christi,  Tex. 

ROY  BECHTOL  is  a  new  addition  to 
the  control-room  staff  of  WRVA, 
Richmond.  Va.  He  was  formerly  on  the 
staff  of  WPID,  Petersburg.  Ed  Har- 
rell,  technician  of  WRVA,  Richmond, 
has  been  called  to  active  service  with 
the  Navy.  He  holds  an  ensign's  rank and  will  serve  with  the  Naval  Com- munications section. 

RAY  STAUFFER  is  back  in  the  con- 
trol room  of  WHO,  Des  Moines,  after 

a  two-month  leave  of  absence  as  in- 
spector of  signal  corps  equipment  for 

the  U.  S.  Government. 

FRED  L.  BRADSHAW,  formerly  of 
WDLP,  Panama  City,  Fla.,  has  been 
named  to  the  engineering  staff  of 
WLBJ,  Bowling  Green,  Ky.  Earl 
Jaego,  chief  engineer  of  WLBJ,  is 
the  father  of  a  recently-born  baby 

girl. KENNETH  TAYLOR,  formerly  of 
KTMS,  Santa  Barbara,  Cal.,  has  joined 
the  engineering  staff  of  KERN,  Bakers- field,  Cal. 

CHARLES  J.  WAZLO  has  resigned 
from  the  technical  staff  of  KOY, 
Phoenix,  to  continue  his  work  as  a 
consultant  on  electro-physics. 
GILBERT  de  la  LAING,  technician, 
formerly  of  KSRO,  Santa  Rosa,  Cal., 
has  joined  KGDM,  Stockton,  Cal.,  re- 
])lacing  L.  D.  Cardwell,  who  has  joined 
KENO,  Las  Vegas,  Nev. 

FRANK  NESMITH,  technician,  for- 
merly of  KHUB,  Watsonville,  Cal., 

has  joined  KWG,  Stockton,  Cal. 
FRED  CLAPP,  technician,  formerly 
of  KDON,  Monterey,  Cal.,  has  joined 
KHUB,  WatsonviUe,  Cal. 

NEIL  McINTYRE,  technician,  for- 
merly of  K.IBS,  San  Francisco,  and 

KHUB,  Watsonville,  Cal.,  has  been 
added  to  the  staff  of  KSRO,  Santa 
Rosa,  Cal..  replacing  Jack  Wagner, 
resigned. 

FLOYD  TIMBERLAKE,  formerly  of 
WHIP,  Hammond.  Ind.,  has  joined 
the  engineering  staff  of  WIND,  Gary, 
Ind.  He  replaces  Clark  Hood  who  was 
inducted  into  the  Army  March  1. 
BILL  CRABBE  of  the  technical  staff 
of  KDB,  Santa  Barbara,  Cal.,  has 
been  promoted  to  chief  engineer,  filling 
the  vacancy  created  by  the  transfer 
of  Walter  Radtke  to  KHJ,  Holly- 

wood. Forest  Choate  of  Long  Beach, 
has  been  added  to  KDB's  engineering staff. 

BOB  ADAMS,  engineer  of  WSB,  At- 
lanta, has  left  for  a  year's  duty  as  a 

second  lieutenant  in  the  Army  re- 
serve. He  will  be  succeeded  by  Gordon 

Swann,  formerly  of  WAPI,  Birming- 
ham, Ala. 

JIM  BOOK  has  joined  the  engineer- 
ing staff  of  CKSO,  Sudbury,  Ont., 

coming  direct  from  CKGB,  'Timmins, 
Ont. 

Drew  a  Blank 

EVEN  the  third-degree 
couldn't  have  produced  an- 

swers for  Joe  Wheeler  on  a 
recent  broadcast  of  his  man- on-the-street  program  on 
WiBIR,  Knoxville.  Armed 
with  questions,  Joe  cornered 
a  likely  looking  individual 
and  deluged  him  with  a  flood 
of  puzzlers.  The  hapless  in- terviewee merely  looked 
blank;  and  for  a  good  reason 
Joe  eventually  found  out — 
the  gentleman  was  a  deaf mute. 

LATIN  EXPERIENCES 

NARRATED  BY  PALEY 

WILLIAM  S.  PALEY,  CBS  presi- 
dent, is  author  of  an  article,  "Ra- dio "Turns  South",  appearing  in  the 

April  issue  of  Fortune,  in  vvhich  he 
describes  his  trip  through  South 
America  last  fall,  selecting  and 
signing  affiliate  stations  for  the 
CBS  Latin-American  network. 
Many  of  the  photographic  illustra- 

tions are  snapshots  taken  by  Mr. 
Paley  during  his  travels. 

Stating  that  almost  all  of  the  64 
stations  included  in  the  Latin- 
American  network  have  agreed  to 
broadcast  at  least  an  hour  a  day 
of  CBS  programs,  Mr.  Paley  ex- 

plains that  these  programs  "will  be built  especially  for  Latin  America, 
and  with  the  wealth  of  information 
that  we  have  now  gathered,  we 
should  be  able  to  produce  programs 
that  will  do  justice  to  our  feeling 
of  friendship  for  that  section  of 
the  world  and  its  people.  And  we 
hope  that  by  reflecting  the  kind  of 
people  we  are,  our  culture,  the 
things  that  move  us  and  amuse  us, 
our  efforts  will  help  to  make  that 
friendship  reciprocal. 

"We  hope  the  programs  that  our 
Latin  -  American  affiliates  have 
agreed  to  send  us  for  retransmis- 

sion throughout  the  U.  S.  will  help 
to  fill  a  serious  gap  in  our  knowl- 

edge of  this  hemisphere." 

Newspaper  Applications! 

Request    FM  Facilities! 
ON  THE  HEELS  of  the  FCC 
crackdown  March  19  on  newspaper 
ownership  in  FM  stations,  more| 
requests  for  commercial  FM  facili- 
tions  during  the  past  fortnight; 
have  come  from  newspaper  inter- 

ests. United  Broadcasting  Co.,  li- 
censee of  WHK  and  WCLE,  Cleve- 

land, and  WHKC,  Columbus,  which 
are  owned  by  the  Plain  Dealer  Pub- 

lishing Co.,  publisher  of  the  Cleve- land Plain  Dealer  and  chief  owner 
of  the  Cleveland  News,  applied  for 
48.5  mc.  to  cover  8,240  square  miles 
and  1,314,595  population  in  Cleve- 
land. 

Resubmitted  March  19  was  the 
amended  request  of  E.  Anthony  & 
Sons  Inc.,  operator  of  WNBH,  New 
Bedford,  Mass.,  to  request  45.7  mc. 
covering  a  350,250  population  and 
1,787  square  miles.  Applicant  is 
publisher  of  New  Bedford  Mercury, 
New  Bedford  Standard  Times  and 
Hyannis  (Mass.)  Cape  Cod  Stand 
ard-Times. 

Returned  on  the  same  date  as; 
incomplete  when  submitted  was  the 
application  of  The  Radio  Voice  of 
New  Hampshire,  licensee  of  the  new 
WMUR,  Manchester,  for  43.5  mc 
covering  19,622  square  miles  and 
a  4,099,385  population.  Edward  J. 
Gallagher,  publisher  of  the  Laconia 
(N.  H.)  Citizen  holds  a  minority 
interest  in  this  corporation.  Total 
FM  applications  pending  before  the FCC  number  56. 

Canadian  Post-Treaty  Shift 
CKNX,  Wingham,  Ont.,  has  been 
given  permission  to  increase  from  100 
to  1.000  watts,  and  will  shift  April  15 
to  920  kc,  after  changing  over  March 
29  to  1230  kc.  under  original  Havana 
Treaty  allocation.  New  transmitter  is 
expected  to  be  in  use  by  July  15. 

W71NY,  new  FM  station  of  WOR 
New  York,  is  to  take  the  air  on  a 
commercial  basis  about  April  1.  At 
present  it  operates  as  W2X0R.  A  new 
high-power  transmitter  is  being  in 
stalled. 

CO' 
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RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City  ,  N  .  Y. 
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Licenses  Renewed 

On  Staggered  Plan 

Expiration  Dates  Are  Fixed 

In  Post-Treaty  Action 

UNDER  the  Havana  Treaty  allo- 
cations, which  became  effective 

March  29,  the  FCC  will  continue 
the  staggered  system  of  license  re- 

newals, which  hereafter  will  be 
issued  for  one-year  periods.  Li- 

censes of  stations  regularly  oper- 
ating under  the  North  American 

Regional  Broadcasting  Agi'eement 
will  expire  as  follows,  the  FCC 
said: 

For  stations  operating  on  the  fre- 
quencies 640,  650,  660,  670,  680,  690, 

700,  710,  720,  730,  740,  750,  760,  770. 
780,  800.  810.  820.  830.  840.  850,  860, 
870,  880,  890.  900.  940,  990,  1000, 
1010,  1020,  10.30.  1040,  1050,  1060, 
1070,  1080,  1090,  1100,  1110,  1120, 
1130,  1140,  1160,  1170,  1180,  1190, 
1200,  1210,  1220.  1500.  1530,  1.520, 
1530,  1540,  1.550.  1.560,  1570,  and 
1580  kc,  Feb.  1,  1942. 

For  stations  operatiuf;  on  the  fre- 
quencies 5.50,  560,  570,  580,  590.  600. 

610,  620,  630.  790,  910,  920,  930,  and 
950  kc,  April  1,  1942. 

For  stations  operating  on  the  fre- 
quencies 960,  970,  980,  1150,  12.50, 

1260.  1270,  1280,  1290,  1300,  1310, 
and  1320  kc,  June  1,  1942. 

For  stations  operating  on  the  fre- 
quencies 1330,  1350.  1360,  1370, 

1380,  1390,  1410,  3420.  1430.  1440, 
1460,  1470.  1480,  1590,  and  1600  kc, 
Aug.  1,  1941. 

For  stations  operating  on  the  fre- 
quencies 1230,  1240,  and  1340  kc, 

Oct.  1,  1941. 
For  station.s  operating  on  the  fre- 

quencies 1400,  1450,  and  1490  kc, 
Dec  1,  1941. 

EXTENSIONS  GIVEN 

FOR  15  STATIONS 

TEMPORARY  extensions  of  li- 
cense from  March  29  date  were 

given  15  stations  by  the  FCC  at  a 
special  meeting  March  24,  pending 
further  consideration  of  their  re- 

newal applications.  The  stations 
have  been  given  conditional  re- 

newals for  various  reasons,  includ- 
ing applications  for  their  facilities, 

pending  revocation  proceedings  or 
for  other  reasons  not  specified.  The 
stations  are  KFEQ,  St.  Joseph, 
Mo.;  KFJM,  Grand  Forks,  N.  D.; 
KGBU,  Ketchikan,  Alaska;  KLUF, 
Galveston,  Tex.;  KOCA,  Kilgore, 
Tex.;  KORN,  Fremont,  Neb.; 
WCOA,  Pensacola,  Fla.;  WELL, 
Battle  Creek;  WHBC,  Canton,  0.; 
WHIP,  Hammond,  Ind.;  WJHP, 
Jacksonville;  WNAD,  Norman, 
Okla.;  WOSU,  Columbus,  '  0.; WPRP,  Ponce,  Puerto  Rico;  WSJS, 
Winston-Salem. 
WABI,  Bangor,  Me.,  was  author- 

ized to  operate  temporarity  on  910 
kc.  with  250  watts  pending  comple- 

tion of  construction  to  increase 
power  to  5,000  watts  on  this  fre- 

quency, using  a  directional  at  night. 
KWJJ,  Portland,  Ore.,  was  author- 

ized to  operate  temporarily  on  1080 
kc,  with  500  watts,  limited  time, 
pending  completion  of  construction 
which  will  permit  it  to  operate  with 
1,000  watts  fulltime  on  this  chan- 
nel. 

WARM,  Scranton,  Pa.,  was  given 
authority  to  continue  program  tests 
on  1400  kc.  with  250  watts  power, 
fulltime  pending  action  on  a  hear- 

ing on  its  application  for  license, 
growing  out  of  an  ownership  dis- 
pute. 

^^
^^
 

GATES 

MODEL 

30 CONSOLE 

Truly  The  Modern  Definiticm 

of  Radio  Equipment  Efficiencyj 

Design  and  Appearance  ,  .  . 

The  new  Model  30  Speech  Input  Console  was  designed  for  both 
AM  and  FM  requirements,  and  in  the  few  months  since  its 
introduction  has  established  unparalleled  performance  records  in 
both  fields  of  broadcasting.  To  date,  the  Model  30  Console  has 
outsold  its  famous  predecessor  (Gates  Model  20)  by  more  sales 
to  new  stations  alone,  since  December,  than  in  the  entire  pre- 

vious 9  months !  Such  a  remarkable  record  of  acceptance  is  a 
tribute  not  only  to  its  engineering  design,  but  also  to  its  stream- 

lined beauty.  It  is  the  only  console  available  in  three  color 
selections  to  match  studio  settings  and  any  color  selection  has  a 
maximum  of  four  separate  colors  per  panel.  A  prominent  engi- 

neer, enthused  with  the  Gates  Model  30  Console,  calls  it — "THE 
MOST  BEAUTIFUL  ELECTRICAL  INSTRUMENT  I  HAVE 

EVER  SEENl" 

The  hard,  clear  fads  and  figures  that  describe  the  advantages  of 
the  Gates  Model  30  Console  are  ready  for  you  to  see.  If  you 
are  interested,  write  at  once  for  complete  information. 

Check  these  convincing  reasons  why 
the  gates  model  30  console  is  your 

logical  speech  equipment  choice  — 

\/  FIVE  (not  4)  pre-amplifiers 

\/  TWELVE  (not  6)  remote  line  positions 

V  THREE  (not  2)  section  filter 

V  FIVE  position  V.U.  range  switch  accurate  to 
.05  %  with  the  largest  make  V.U.  meter 
available 

v'  ONLY  console  built  into  genuine  steam-fitted 
Walnut  and  Rakuda  WOOD  cabinet 

\/  Flat  frequency  response  from  25  to  16,000 
cycles  without  consequential  distortion  at  any frequency 

V  No  cross-talk — each  console  has  over  400  ft. 
of  individually  shielded  wire. 

GHTES 

''The  Proven  Line'' 

RADIO &SUPPLV  CO 

(CABLE  ADDRESS;  -  GATESRADrO-  ) 

Manufacturing 

Engineers  Since  1922 
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F(^C  Is  Expected 

To  Rush  Action  on 

Television  Future 

Tliree-Day  Hearinjj  Coiifludo*! 
W  ith  Sultstantiul  Accord 

THE  FCC  is  expected  to  act  quick- 
on  the  future  of  television,  follow- 

ing the  windup  of  its  three-day 
video  hearings  last  Monday,  par- 

ticularly if  it  is  going  to  authorize 
full  commercial  operation. 

Operation  of  visual  broadcasting 
on  a  full  commercial  basis  was  put 
up  squarely  to  the  FCC  as  the 
hearings  were  concluded.  End  of 
the  hearings  found  the  industry  in 
substantial  accord  on  technical 
operating  standards.  Opinion  was 
divided,  however,  as  to  feasibility 
of  commercial  operation  at  this 
time  as  compare<l  with  a  year  ago 
when  the  FCC  rescinded  its  grant 
of  "limited  commercial"  television 
[Broadcqasting,  March  24]. 

Defense  Angle 

Apart  from  the  elimination  of 
most  points  of  disagreement  on 
technical  standards,  some  back- 

handed opposition  to  immediate 
commercialization  developed  dur- 

ing testimony  of  RCA-NBC  and 
CBS,  who  urged  caution  to  insure 
against  setting  commercial  televi- 

sion off  on  another  "false  start" 
and  cited  the  present  national  de- 

fense effort  as  an  important  factor 
to  consider  in  determining  whether 
visual  broadcasting  is  indeed  ready 
to  test  its  wings  [Broadcasting, 
March  24]. 

Although  their  abrupt  "turn- 
about" on  the  commerical  television 

proposition  caused  momentary  con- 
sternation, their  study-and-make- 

sure  stand  was  regarded  not  so 
much  as  a  stumbling  block  for  com- 

mercial authorization  as  a  new 
consideration  arising  from  the times. 

The  three-day  hearings  attracted 
an  audience  of  about  100  actual 
and  prospective  television  operators 
and  manufacturers,  with  represen- 

tatives of  almost  a  score  of  sepa- 
rate companies  testifying.  The 

hearing  room  scene,  contra.sting 
sharply  with  the  jam-pack  crowds 
of  a  year  ago,  was  taken  by  some 
as  an  indication  of  dwindling  in- 

terest in  television. 
All  seven  commissioners,  includ- 

ing the  FCC's  newest  member. Commissioner  Ray  C.  Wakefield, 
sat  through  mcst  of  the  proceed- 

ings. Cross-examination  of  wit- 
nesses was  handled  for  the  FCC  by 

Chief  Engineer  E.  K.  Jett,  William 
H.  Bauer,  FCC  head  attorney,  and 
Joseph  L.  Rauh  Jr.,  assistant  gen- eral counsel. 

Brief  appearances  were  made  at 
the  Monday  session  for  Farnsworth 
Television  &  Radio  Corp.,  Ameri- 

can Television  Labs.,  Scophony 
Ltd.,  Zenith  Radio  Corp.,  Telechor- 
don  Labs.,  General  Television  Corp., 
operating  WIXG,  Boston,  and  Met- 

ropolitan Television  Corp.,  licensee 
of  W7XMT,  New  York. 

PLANNING  NAB  CONVENTION,  executives  of  St. 
Louis  stations  discuss  arrangements  for  the  coming 
convention  of  the  association  in  St.  Louis,  May  12-15, 
which  is  expected  to  attract  a  record  number  of  radio 
officials  from  all  parts  of  the  nation.  Clockwise  around 
the  table  are:  J.  Soulard  Johnson,  sales  promotional 
director,  KMOX;  Arthur  Casey,  public  relations  di- 

rector, KMOX;  William  West,  president,  WTMV;  Bob 

Richardson,  account  executive,  KWK;  Merle  S.  Jones, 
general  manager,  KMOX,  and  general  chairman  of  the 
convention;  George  M.  Burbach,  general  manager, 
KSD;  Rev.  Wallace  A.  Burk  S.J.,  faculty  director, 
WEW;  Nicholas  Pagliara,  general  manager,  WEW; 
Clarence  Cosby,  sales  manager,  KXOK;  C.  G.  Renier, 
pi'ogram  director,  KMOX.  Headquarters  will  be  at  the New  Jefferson  Hotel  in  the  downtown  district. 

Outside  Transcription  Firms 

Given  Right  to  NBC  Programs 

Policy  of  Many  Years  Is  Reversed  by  Network; 
Rates  to  Be  Same  as  Own  Division  Pays 

REVERSING  a  policy  of  long 
standing,  NBC  has  announced  that, 
effective  April  1,  outside  transcrip- 

tion companies  will  be  permitted  to 
have  wireline  connections  directly 
with  NBC  studios  and  to  record 
network  programs  at  the  same 
charges  made  to  NBC's  own  re- cording division.  Interdepartmental 
order,  sent  by  President  Niles 
Trammell  on  March  21  to  all  de- 

partment heads,  division  heads  and 
managers  of  NBC's  M  &  0  sta- tions, reads  as  follows: 

Sevci-al  Iran.seription  companies 
have  i-equcsted  that  they  be  allowed 
to  liavo  wireless  connections  directly 
with  our  studios  in  order  to  record 
certain  of  their  clients'  programs broadcast  over  the  facilities  of  the NBC. 
NBC  wishes  to  cooperate  with  its 

broadcasting  clients  in  every  way  pos- 
sil)le.    It,   therefore,   announces  that. 

effective  April  1,  1941,  it  will  grant 
transcription  companies  the  privilege 
of  connecting  with  its  facilities  for 
such  recording  purposes  at  any  NBC 
network  origination  point,  on  the  fol- lowing basis  of  charges : 

For  recording  broadcasts:  15  minutes 
or  less,  $2.50;  15-30  minutes,  $3.50; 
30-45  minutes,  $4.50 ;  45-1  hour,  $5.50. 

For  recording  rehearsals:  15  minutes 
or  less,  $3.50;  15-30  minutes,  $4.50; 
30-45  minutes,  $5.50 ;  45-1  hour,  S6.50. 

Transcription  companies  may  ar- 
range to  record  an  unlimited  number  of 

either  broadcasts  or  rehearsals  for 
periods  of  13  consecutive  weeks  at  a 
charge  of  $50  per  week  per  origination 

point. These  charges  do  not  "nclude  wire- line rentals  or  connection  charges. 
This  service  will  be  furnished  subject 
to  credit  approval  and  in  accordance 
with  our  standard  form  of  contract. 
The  same  charges  will  be  made  to  the 
NBC  Recording  Division. 

NEW  CHAIRMAN  of  the  Chicago 
chapter  of  the  Veteran  Wireless 
Operators  Assn.  is  W.  J.  Halligan 
(right),  president  of  Hallicrafters 
Inc.,  Chicago  equipment  manufac- 

turer. The  retiring  chairman, 
George  I.  Martin,  of  RCA  Insti- 

tutes, is  shown  presenting  a  life 
membership  certificate  to  the  new 
chairman  at  a  dinner  attended  by 
more  than  30  members  of  the  As- 

sociation in  Chicago. 

WISE  to  1230  kc. 

WISE,  Asheville,  N.  C,  March  25 
was  granted  a  modification  of  li- 

cense to  change  its  frequency  from 
1370  to  1230  kc,  with  250  watts 
unlimited  time.  WHBQ,  Memphis, 
was  granted  a  construction  permit 
to  install  a  new  transmitter  and 
increase  its  power  from  100  to  250 
watts  fulltime,  on  1370  kc. 

WBZ-WBZA  Ask  Split 
SEPARATION  of  WBZ  and 
WBZA,  Boston-Springfield  outlets 
which  have  operated  synchronously 
for  more  than  a  decade,  is  sought 
in  applications  filed  March  24  with 
the  FCC  by  Westinghouse  Radio Stations  Inc.  WBZA  seeks  a  shift 
from  990  kc.  (which  becomes  1030 
under  the  March  29  reallocation) 
to  970  kc,  with  an  increase  in 
power  from  1,000  to  5,000  watts, 
with  both  transmitter  and  studios 
in  Springfield.  WBZ  filed  for  mod- 

ification to  terminate  the  synchro- 
nization, to  operate  fulltime  on 

1030  kc.  after  March  29,  contin- 
gent on  the  WBZA  grant. 

More  for  Morrell 
JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food)  on March  24  started  its  spring  and 
summer  campaign  of  participating 
and  spot  announcements  on  25  sta- tions. Contracts  are  for  26  weeks. 
On  April  1  the  firm  renews  its  five- 
weekly  participation  announce- 

ments in  the  home  economic  pro- 
grams on  KHJ  and  KFI,  Los 

Angeles  and  its  five-weekly  quar- 
ter-hour Miss  Betty  programs  on 

WQAM,  Miami,  and  Talk  of  the 
Town  programs  on  WJAX,  Jack- 

sonville, in  the  interest  of  E-Z 
^  Serve  Loaves.  Contracts  are  for  13 
^eks.  Agency  is  Henri,,  Hurst  & itcDonald,  Chicago. 

Absorbine  on  Blue 

J.  B.  WILLIAMS  Co.,  Glaston- 
bury, Conn,  (shave  products),  on 

July  7  will  take  a  ten-week  hiatus 
from  sponsorship  of  True  or  Faise 
heard  Mondays  at  8:30-9  p.m.  on 
NBC-Blue.  Program  will  be  spon- 

sored during  the  interval  by  W.  F. 
Young  Inc.,  Springfield,  Mass.,  for 
Absorbine  Jr.  J.  Walter  Thomp- 

son, New  York,  handles  both  ac- counts. 

Duram  Touring  Stations 
For  Grove  Labs.  Series 

TO  SET  UP  the  new  campaign  for 
Grove  Labs.,  St.  Louis  (Chill  Tonic, 
maleria  remedy),  which  begins 
May  12,  George  Duram,  time  buyer 
of  H.  W.  Kastor  &  Sons,  Chicago, 
is  touring  stations  from  the  Atlan- 

tic seaboard  to  Texas.  More  than 
100  stations  are  to  be  used  in  the national  campaign. 

According  to  the  agency,  Mr. 
Duram  will  obtain  an  "on  the 
ground"  understanding  of  the  vari- 

ous stations'  position  and  influence, 
and  secure  a  better  understanding 
of  the  area  they  cover.  This  tour 
is  one  of  several  undertaken  by  the 
agency  each  year  on  behalf  of  its 
clients.  Mr.  Duram  will  discuss 
with  station  managers  future  cam- 

paigns, in  addition  to  the  Grove account. 

MILES  LABS.,  Elkhart,  Ind.  (Alka- 
Seltzer,  One-A-Day  Vitamin  tablets), 
sponsors  of  six-weekly  quarter-hour 
national  and  international  news  pro- 

grams on  the  NBC-Red  network 
[Broadcasting,  March  24],  has 
changed  title  of  the  series  from  NBC 
Netvsroom  of  the  Air  to  News  of  the 
World.  Wade  Adv.  Agency,  Chicago, 
handles  the  account. 

"I'm  sorry,  Chiefie,-.  since  I've  been 
listening  to  WFDF  Flint,  with : ;  its 
kilowatt  on  910,  my  h^art  belpng^,  to 

an  announcer — -without,  reservatiffn." 
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Agencies  Adamant 

On  New  Contract 

Objection  Voiced  to  Several 
Features  of  New  Form 

DISSATISFACTION  with  several 
features  of  the  new  agency  contract 
form  for  station  facilities,  recently 
approved  by  the  NAB  board  of  di- 

rectors [Broadcasting,  March  24]. 

was  expressed  by  the  timebuyers' committee  of  the  American  Assn. 
of  Advertising  Agencies. 

That  organization,  which  has  al- 
ready notified  its  members  not  to 

accept  the  new  form,  will  probably 
draw  up  a  separate  form  of  its 
own.  Previous  "order  blank",  in 
use  since  1933,  had  the  approval  of 
both  organizations. 

Agency  Objections 

Four  objections  have  been  ad- 
vanced by  timebuyers.  First,  the 

old  form  provided  for  stations  to 
supply  staff  announcers  without 
charge,  whereas  there  is  no  such 
provision  in  the  new  form.  The 
agencies  want  this  provision  rein- 

stated except  in  cities  where  the 
stations  have  contracts  with  the 
American  Federation  of  Radio 
Artists  requiring  the  announcers 
to  receive  extra  pay  for  commer- 

cial shows. 
Next,  the  agencies  object  to  the 

clause  that  "station  shall  have  the 
right  to  cancel  any  broadcast  cov- 

ered by  this  contract  in  order  to 
broadcast  any  event  which  it  deems 

to  be  of  public  importance,"  claim- 
ing the  sponsor  as  well  as  the  sta- 
tion should  have  some  voice  in  this 

matter. 

Another  part  of  this  same  sec- 
tion, "that  in  no  case  shall  station 

be  liable  for  cost  of  any  talent  for 
which  station  itself  does  not  con- 

tract", is  also  objected  to  by  the 
agencies,  who  feel  that  where  they 
have  non-cancellable  talent  con- 

tracts and  must  pay  for  perform- 
ances cancelled  or  postponed  by 

the  station,  the  station  should  re- 
imburse them  for  such  loss. 

Fourth  agency  objection  concerns 
indemnity  for  musical  infringe- 

ments. The  new  form  includes  only 
music  licensed  by  BMI  as  guaran- 

teed by  the  station ;  the  agencies  be- 
lieve SESAC,  AMP  and  other 

music  also  should  be  included. 
Whether  or  not  the  AAAA  issues 

its  own  form,  the  problem  is  more 
academic  than  practical,  several 
timebuyers  told  Broadcasting.  In- 

dividual conditions,  they  said,  make 
a  certain  amount  of  alteration  in 
any  standard  form  almost  inevi- 

table. All  agreed,  however,  that  the 
new  contract,  lacking  the  dual  ap- 

proval of  both  NAB  and  AAAA, 
will  carry  less  weight  than  the  old 
one,  and  will  therefore  entail  more 
bargaining  and  more  changes  in 
each  purchase  of  station  facilities. 

New  Survey  Service 
MRS.  FLORENCE  CUM  MINGS 
.TESKE,  former  traffic  manager  of 
WSYR,  SyraciK'^e,  and  Mrs.  Mary 
Aloi,  former  continuity  writer  for  the 
same  station  have  formed  the  Ad- 

vertisers Audit  Service.  They  will  con- 
duct all  types  of  radio  surveys. 

With  WEEI  saying  the  right  words,  Mr.  "Inside  Boston 

Market"  (MetropoHtan  Boston)  and  Miss  "Outside  Boston  Market" 

(communities  outside  Boston  from  Cape  Cod  to  Canada)  become  one  to 

WEEI  advertisers . . .  one  market  with  nearly  1 ,000,000  radio  families  who 

spend  over  a  billion  and  a  half  dollars  yearly  at  retail. 

WEEI  weds,  then  sells  these  two  markets.  In  1940,  although  the  heaviest 

CBS  network  schedule  in  history  absorbed  14%  more  of  WEEI's  avail- 

able time  than  in  1939,  WEEI's  non-network  billings  rose  14.5%  during 

the  same  period.  That's  evidence  that  advertisers  prefer  the  only  Boston 

station  that  weds  and  sells  two  rich  markets  —  at  one  cost. 

WEEI 

COLUMBIA'S  FRIENDLY  VOICE  IN  BOSTON 
Operated  by  CBS.  Represented  by  Radio  Sales:  New 
York  •  Chicago  •  Detroit  •  San  Francisco  •  Los  Angeles 

>,.,tt';r 
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Bear  By  The  Tail 

THIS  TIME  they've  struck  at  a  Tartar.  It 
took  the  newspaper-ownership  inquiry  called 
by  the  FCC  majority,  coming  as  it  did  on  the 
heels  of  the  network-monopoly  crusade,  to  bring 
the  industry  around  to  serious  thinking  about 
dangerous  trends  in  Federal  regulation  of  com- 

mercial broadcasting  and  to  goad  the  industry's 
best  leadership  into  action.  Unless  our  faith 

in  the  democratic  process  and  in  the  industry's 
ability  to  meet  all  onslaughts  is  misplaced,  we 
venture  that  this  time  tv-e  so-called  "anti- 
commercial"  majority  of  the  FCC  simply  can't 
get  away  with  it. 

With  regard  to  the  newspaper  issue,  which 
the  newspaper-radio  interests  are  girding 
to  meet  squarely,  it  is  obvious  that  any  move 
to  discriminate  against  any  one  class  of  sta- 

tion ownership  must  inevitably  lead  to  dis- 
criminations against  other  classes — ^the  "class- 

es" to  be  determined  by  an  unsympathetic 
and  politically  controlled  group  of  men  in 
Washington. 

The  feeling  is  prevalent  that  the  FCC  ma- 

jority, even  though  it  has  called  an  "investiga- 
tion" and  as  yet  unscheduled  hearing,  had 

made  up  its  mind  (or  had  its  mind  made  up 
for  it)  in  favor  of  divorcement  of  radio  from 
newspaper  interests  before  issuing  its  March 
19  order.  The  issue  has  been  smouldering  for 
several  years. 

If  the  FCC  majority  by  its  past  actions  could 
be  relied  upon  to  approach  the  ownership  issue 
judiciously  and  open-mindedly,  an  inquiry  pro- 

cedure might  be  desirable  and  the  issue  could 
easily  be  met — though  we  still  insist  that  the 
proper  place  for  the  airing  would  be  in  Con- 

gress. Unfortunately,  the  industry  has  no  great 
faith  in  the  FCC;  several  of  its  members,  in 
their  private  utterances,  have  shown  unmis- 

takably their  attitude  toward  the  existing  order 
in  commercial  broadcasting.  They  favor  rate 

regulation;  they  don't  like  profits;  they  see 
skeletons  in  every  closet — even  their  own  col- 

leagues have  catalogued  them  as  "anti-commer- 
cial radio". 

Consistency  is  conspicuous  by  its  absence 

in  the  FCC's  decisions.  Newspaper  applications 
have  been  granted  over  competitive  requests 
for  the  same  facilities  in  the  same  community, 
and  denied  in  others.  Transfers  to  newspaper 
interests  have  been  granted  freely.  Under  this 
same  FCC  the  number  of  stations  in  which 
newspaper  interests  participate  as  owners  has 
multiplied  at  least  twofold  since  it  took  over 
in  1934  from  the  old  Radio  Commission. 

For  competitive  reasons,  a  few  independently 
owned  stations  might  relish  any  action  that 
would  hurt  their  newspaper  competitors.  But 
the  growing  trend  toward  the  regulation  of 
the  program  and  the  business  aspects  of  broad- 

casting, of  which  the  newspaper  crusade  is 
but  a  manifestation,  is  such  that  no  broadcaster 
interested  in  the  perpetuation  of  a  free  radio 

can  afford  to  stand  by  and  see  his  neighbors' 
rights  whittled  away.  Each  piecemeal  move 
may  afford  some  local  comfort  or  gain — but  the 
momentum,  unless  checked,  is  toward  the  in- 

creasing imposition  of  restraints  that  will  un- 
dermine the  structure  as  a  whole. 

The  idea  of  a  fact-finding  inquiry  on  any 
subject  cannot  be  condemned,  assuming  a  glar- 

ing necessity  which  does  not  exist  in  the  case 
of  so-called  newspaper  ownership.  But  when 
the  men  who  sit  in  judgment  transcend  author- 

ity which  belongs  to  Congress  and  are  them- 
selves judged  in  the  light  of  their  past  acts 

and  utterances,  such  an  inquiry  seems  futile. 
During  the  last  few  years  we  have  been  a 

voice  in  a  veritable  wilderness,  appealing  for  a 
redefinition  of  the  law  as  a  whole  by  Congress 
so  that  this  guesswork  about  the  intent  of 
Congress  could  be  stopped.  New  legislation 
would  present  the  President  with  an  opportu- 

nity to  staff  the  FCC  with  better  qualified 
men.  If  the  broadcasting  industry,  now  in  its 
21st  year,  cannot  convince  Congress  that  it  can 
run  its  affairs  without  regulatory  straitjackets 
fastened  by  a  handful  of  willful  men,  then  it 
deserves  the  fate  for  which  it  appears  to  be 
headed  under  the  existing  order. 

A.  D.  Ring,  Consultant 
IT  WON'T  be  the  same  at  the  FCC  without 
"Andy"  Ring  as  the  head  man  of  the  Engineer- 

ing Department's  broadcast  division.  For  a 
dozen  years  he  has  been  identified  with  all 
things  technical  in  broadcasting,  and  since  1934 
he  has  headed  the  operation — just  about  the 
coolest  head  in  about  the  hottest  position  in 
town. 

Joining  Andy  Ring  in  private  engineering 
practice  in  Washington  is  one  of  his  chief 
lieutenants,  Ralph  L.  Clark.  The  FCC  will  find 
it  difficult  to  fill  both  niches,  particularly  with 
so  many  new  broadcasting  developments  on 
the  horizon.  All  in  radio  wish  both  of  these 
engineers  well  in  their  private  practice,  after 
their  efficient  and  meritorious  stewardship  for 
the  Government. 

The  FCC  is  confronted  with  a  number  of  ex- 
ecutive staff  vacancies,  aside  from  these  created 

THE  ANSWER  to  questions  of  a  novice  seek- 
ing radio  as  a  career  are  to  be  found  in  How 

to  Break  Into  Radio  [Harper  &  Brothers,  New 
York,  $2].  Concerned  solely  with  vocational 
opportunities  in  the  radio  field,  the  authors, 
Robert  DeHaven  and  Harold  S.  Kahn,  have 
taken  an  objective  approach  in  critically  ap- 

praising the  industry  as  a  whole;  in  describing 
the  many  different  types  of  jobs  and  the  quali- 

ties needed  for  them,  and  how  to  train  for 
them;  m  telling  how  to  apply  for  the  job  you 
want  and  get  it;  how  to  become  an  idea  man; 
how  to  write  script  and  continuity.  In  short, 
nothing  is  overlooked,  even  to  including  chap- 

ters on  the  success  of  others  and  opportuni- 
ties in  television.  Mr.  DeHaven  is  production 

manager  and  program  director  of  WCTN,  Min-j 
neapolis.  Mr.  Kahn  is  a  writer. 

A  BOOKLET  titled  Wired  for  Sound,  explain-; 
ing  the  part  of  AT&T  in  furnishing  wire  facil- 

ities for  hookups  of  radio  stations,  together! 
with  a  short  summary  of  some  of  the  most 
famous  hookups  from  1922  to  the  present,  hasi 
been  published  by  the  publicity  department  of 
AT&T. 

by  the  engineering  resignations.  Posts  of  assist- 
ant general  counsel  for  broadcasting,  assist- 
ant secretary  and  assistant  chief  accountant 

must  be  filled.  There  are  qualified  men  now  on 
the  FCC  staff  who  deserve  the  promotions 
by  dint  of  efficient  performance  of  present 
duties.  The  FCC  would  instill  renewed  con- 

fidence in  its  staff  if  it  inaugurated  a  sort  of 
career  system  and  filled  these  vacancies  by 

promotion. 

In  one  corner,  we  have  the  FOG  crack- 
ing newspaper  ownership  of  iroadcast  sta- 

tions on  "public  interest"  grounds.  In  the 
other  we  have  the  Peabody  Radio  Awards 
for  "public  service"  signally  honoring 
KFRJJ,  Columbia,  Mo.,  for  making  the 
most  of  its  opportunities  to  serve  its  local 
audience.  The  station  is  owned  by  the  St. 
Louis  Star-Times. 

Peabody  Awards 

FEW  WILL  DISPUTE  the  judges'  selections 
for  the  Peabody  Radio  Awards  of  1940.  The^, 
represent  a  conscientious  job,  and  they  reflect 
due  credit  upon  the  four  class  winners  and  the 
dozen  on  so  stations  cited  for  honorable  men- 

tions. That  the  Peabody  plaques  and  certifi- 
cates will  assume  the  place  in  radio  that  the 

Pulitzer  Prizes  hold  in  the  fields  of  journalism 
there  can  be  little  doubt. 

Radio  is  now  old  enough  to  boast  a  tradi 
tion,  and  the  Peabody  Awards  henceforth  wil 
recognize  great  individual  achievements  bji 
networks  and  stations.  If  there  are  any  regrets 

at  all  about  the  Peabody  format,  it  is  that  i' 
wasn't  established  a  few  years  ago  so  that  the 
magnificent  public  service  of  the  Mississippi 
Ohio  river  valley  stations  during  the  grea 
floods  might  have  been  recognized.  Perhaps 
also,  as  the  committee  shakes  down,  it  wil 
include  some  awards  for  individual  persona 
achievements.  And  we'd  like  to  suggest,  too 
that  the  Peabody  Foundation  consider  the  ad 
dition  of  a  few  more  men  with  more  intimate 
contacts  and  experience  with  radio  on  its  boarc 
of  judges. 
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FROM  RECEPTIONIST  
at  the 

smallest  station  in  Canada  to 
the  owners  and  managers  of 
the  Dominion's  largest  sta- 
tions, everyone  in  the  broadcasting 

industry  north  of  the  international 

border  knows  big,  genial  Guy  Fair- 
fax Herbert,  eastern  general  man- 

ager of  All-Canada  Radio  Facilities 
Ltd.,  largest  station  representation 
and  transcription  distributing  firm 
in  the  Dominion. 

Guy  Herbert  claims  the  distinc- 
tion of  being  probably  the  only 

man  to  have  visited  every  broad- 
casting station  in  Canada  at  least 

once  in  the  last  few  years,  and  of 
being  personally  acquainted  with 
the  majority  of  the  personnel  of 
nearly  every  station,  large  or  small. 

Guy  Herbert  stands  6  feet  2, 
weighs  240  pounds,  and  impresses 
everyone  with  his  sincerity.  He 
came  out  of  the  West  in  November, 
1937,  with  a  southern  drawl  rem- 

iniscent of  Virginia,  and  within  a 
few  months  had  changed  the  tempo 
of  the  broadcasting  industry  in 
Eastern  Canada  from  a  quiet  sat- 

isfaction to  a  state  of  realization 
that  if  this  big  man  from  the  West 
was  typical  of  broadcasting  in  that 
part  of  the  country,  then  Eastern 
Canadian  broadcasting  had  been 
caught  napping.  Needless  to  say 
Eastern  Canadian  broadcasting  has 
stepped  lively  ever  since. 

Guy  Herbert  today,  headquarter- 
ing in  Toronto,  is  sought  on  all 

problems  affecting  the  entire  in- 
dustry. He  was  one  of  a  small 

group  who  last  year  fought  news- 
paper pressure  to  ban  sponsored 

newscasts  as  a  wartime  precaution. 
He  is  a  member  of  a  committee  of 
three  who  work  out  all  wartime 
broadcasting  problems  of  the  pri- 

vately-owned broadcasting  stations 
and  industrial  interests. 

His  southern  drawl  is  not  culti- 
vated, for  he  was  born  in  Marshall, 

Va.,  Sept.  13,  1891,  and  lived  in 
that  State  till  he  was  20,  a  grad- 

uate civil  engineer  of  the  Univer- 

sity of  Virginia.  Then  he  joined 
many  other  young  Americans  to 
seek  his  fortune  in  the  new  settle- 

ments of  Western  Canada.  Through 
a  friend  of  a  brother  he  received 
a  call  from  the  Canada  Land  & 
Irrigation  Co.  at  Medicine  Hat, 
Alta.,  where  his  civil  engineering 
knowledge  helped  in  opening  up 
large  tracts  of  Southern  Alberta 
to  agriculture. 

In  1917  he  became  assistant  gen- 
eral manager  of  the  company,  re- 

signing in  1928  to  accept  at  Cal- 
gary a  post  as  superintendent  of 

livestock  and  ranching  for  the  meat 
packing  firm  of  P.  Burns  &  Co. 
He  served  on  a  commission  to  in- 

vestigate increasing  bacon  trade  to 
Great  Britain.  Then  for  ten  years 
he  sold  life  insurance  with  Canada 
Life,  and  through  social  contacts 
met  Harold  R.  Carson,  automobile 

supply  jobber  then  dabbling  in  ra- 
dio [Broadcasting,  April  15, 1940]. 

Guy  Herbert's  hobby  for  many 
years  had  been  commercial  amuse- 

ments and  attractions.  For  14  years 
he  had  directed  as  a  sideline  the 
amusements  for  the  annual  Calgary 
Exhibition  &  Stampede.  He  has  a 
knack  of  sizing  up  the  amusement 
value  of  a  show  and  this  knowl- 

edge prompted  Harold  Carson  to 
offer  Guy  Herbert  the  post  of  com- 

mercial manager  of  CFAC,  Cal- 
gary in  1934,  when  he  took  over 

operation  of  that  station  for  the 
owners,  the  Calgary  Herald. 

This  was  an  entire  new  field  for 
the  civil  engineer  but  Guy  could 
work  his  hobby  to  the  limit,  using 
his  sales  experience  to  sell  shows 
to  local  and  later  national  advertis- 

ers. The  latter  were  then  only 
nibbling  with  radio  in  Western 
Canada.  So  good  a  job  did  Guy  do 
that  within  18  months  he  had  taken 
over  the  managership  of  CFAC,  the 
first  major  station  in  the  group 
which  Carson  now  set  out  to 

operate. 
When  Carson  concluded  a  deal 

with  the  Manitoba  Telephone  Sys- 

NOTES 

.JOHN  M.  RIVERS,  president  of 
WCSC,  Charleston,  S.  C,  introduces 
Clare  Booth,  the  playwright  and  wife 
of  Henry  Luce,  editor  of  Time,  in  a 
series  of  transcriptions  for  the  British 
War  Relief  Fund  which  Miss  Booth 
made  in  the  WCSC  studios.  Miss 
Booth's  winter  home  is  near  Charles- ton. 

ALBERT  E.  STEPHAN,  former  clerk 
of  the  Senate  Interstate  Commerce 
Committee  and  former  attorney  with 
the  FCC,  has  joined  the  law  firm  of 
Preston,  Thorgrimson  &  Turner,  with offices  in  Seattle. 

SIDNEY  STROTZ,  NBC  New  York 
vice-president  in  charge  of  programs, 
was  in  Hollywood  during  late  March 
for  conferences  with  Don  E.  Oilman 
and  John  Swallow,  the  network's Western  division  vice-president  and 
program  director,  respectively,  on  sum- mer sustaining  programs. 

ROYAL  J.  HIGGINS  for  five  years 
in  charge  of  sales  promotion  for  The 
Hallicrafters  Co..  Chicago,  has  been 
appointed  director  of  advertising  and 
sales  promotion,  effective  March  24. 
Before  joining  The  Hallicrafters  Mr. 
Higgins  was  with  Sears  Roebuck. 
LOUIS  F.  LONG,  owner  of  KGLU, 
Safford,  Ariz.,  was  feted  recently  at  a 
testimonial  banquet  in  honor  of  his 
20th  anniversary  in  the  amusement 
business  in  Arizona.  State  notables 
numbering  150  attended  and  enter- tainment was  furnished  by  the  Arizona 
Broadcasting  Co.  In  addition  to 
KGLU,  Mr.  Long  owns  a  chain  of 
movie  theaters. 

BILL  LINDSAY,  former  commercial 
manager  of  WFBC,  Greenville,  S.  C, 
and  Gary  Marable,  from  WSIX,  Nash- ville, have  joined  the  new  WBIR, 
Knoxville. 

LESLIE  CARDONA,  WRVA.  Rich- 
mond, Va.  salesman,  is  the  father  of  a 

boy  born  recently. 

tem  to  take  over  the  commercial 
operation  of  its  two  stations — CKY, 
Winnipeg,  and  CKX,  Brandon  — 
logical  man  to  take  over  the  man- 

agement job  was  Guy  Herbert,  and 
the  move  eastward  started.  CKY  at 
that  time  was  the  second  most  pow- 

erful station  in  Canada,  with  15,000 

watts  power.  It  was  a  government- 
owned  and  operated  station  and 
was  losing  money.  Guy  Herbert 
helped  put  it  on  its  feet,  along  with 
CKX.  When  he  had  this  job  done, 
he  was  moved  to  Toronto,  where 
Carson  had  opened  offices  of  his 
station  representation  firm  to  get 
national  business  for  a  number  of 
western  stations  he  operated. 

Guy  visited  every  station  in  the 
East,  became  acquainted  with  the 
owners  and  managers,  signed  up 
enough  stations  in  eastern  and 
western  Canada  and  today  All- 
Canada  Radio  Facilities  represents 
nearly  a  third  of  the  stations  in 
Canada.  Then  Guy  and  Carson  went 
to  the  United  States,  bought  up 
Canadian  rights  on  transcription 
and  script  services,  and  now  sell 
service  to  every  station  from  Char- 
lottetown,  P.E.I.,  to  Prince  Rupert, 
B.C.  Guy  has  built  up  in  Toronto 
and  Montreal  an  organization  of 

WILLIAM  J.  SCRIPPS,  manager  of 
WWJ,  Detroit,  has  been  appointed  an 
advisory  member  of  the  financial  com- mittee of  the  Wayne  County  Chapter 
of  the  newly-formed  Michigan  Ama- 

teur Emergency  Council,  composed  of 
representatives  of  various  amateur  ra- dio clubs  and  groups  throughout  the 
State  and  formed  to  aid  in  national 
defense  and  assist  local  and  Federal 
authorities  and  relief  agencies  in  any 
emergency  or  disaster. 
CHARLES  F.  PHILLIPS,  commer- 

cial manager  of  WFBL.  has  just  been 
elected  first  vice-president  of  the  Ad- 

vertising Club  of  Syracuse. 
SLOCUM  CHAPIN,  formerly  of 
woe,  Davenport,  has  joined  WKBN, 
Youngstown.  as  '\'  r■■^\  sales  director. Also  new  to  WKBN  is  Henry  Z. 
Ungar,  previously  associated  with 
WSPD,  Toledo,  and  WMBC,  Detroit. 
Ungar  is  a  salesman. 
JOHN  HEINEY,  WJSV  sales  promo- tion manager,  is  vacationing  in  Miami. 

DALE  TAYLOR,  manager  of  WENY, 
Elmira,  N.  Y.,  has  been  named  chair- man of  the  communications  division 
of  the  Chemung  County  Disaster  Re- 

lief Corps,  which  has  been  organized 
on  a  wartime  basis. 

PAUL  McCLUER.  manager  of  the 
NBC  Central  Division  Red  Network 
Sales  Department,  left  March  29  for 
a  Florida  vacation. 
THEODORE  GRAN  IK.  director  and 
moderator  of  the  MBS  American 
Forum  of  the  Air,  is  in  California  for 
a  two-week  vacation.  Ernest  Lindley, 
Washington  newspaperman,  is  serving 
as  chairman  of  the  program  during 
Granik's  absence. 
FRANK  HARRINGTON,  of  the 
WSYR,  Syracuse,  sales  department 
was  one  of  12  new  directors  elected 
at  the  annual  meeting  March  6  of 
the  Syracuse  Advertising  Club  at 
Hotel  Syracuse. 

WILLARD  D.  EGOLF,  commercial 
manager  of  KVOO,  Tulsa,  has  been  re- 

elected president  of  the  Tulsa  Adver- 
tising Federation. 

FRED  DARLING,  program  director 
of  CKGB,  Timmins.  Ont.,  has  joined 
the  sales  staff  of  CJIC,  Sault  Ste. 
Marie,  Ont.  He  is  replaced  by  Lloyd 
Monk,  music  librarian  of  CKGB. 

go-getting  young  men  to  handle  the 
many  details  of  the  expanding 
business.  While  he  does  not  admit 
it,  he  also  has  a  knack  of  picking 
the  right  men  for  the  right  job. 

While  Carson  and  All-Canada 
Radio  Facilities  work  on  an  autono- 

mous policy  of  letting  local  man- 
agers work  out  their  own  problems, 

Guy  Herbert  is  Harold  Carson's right  hand  man  on  policy  matters 
pertaining  to  station  representa- 

tion, transcriptions,  station  expen- 
ditures, changes  in  station  manage- 

ment. He  also  sits  on  the  advisory 
board  of  the  entire  organization. 

In  recent  years  Guy  has  had 
little  time  for  hobbies  other  than 
radio.  He  still  plays  an  occasional 
game  of  bridge,  a  pastime  through 
which  he  met  Carson.  Once  he  was 

a  pursuer  of  the  old  Scottish  sport 
of  curling,  but  there  has  been  no 
time  for  that  lately.  He  married 
Anita  McLean  of  Medicine  Hat, 
has  a  son  Beverley,  25,  an  artist, 
and  a  daughter,  Kathleen,  23,  pri- 

vate secretary  to  the  president  of 

a  large  industrial  concern.  He  be- 
longed to  the  Renfrew  Club  of  Cal- 

gary and  the  Manitoba  and  Carlton clubs  in  Winnipeg. 
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WAYMOX  RAMSEY,  formerly  man- 
iiticr  of  KOMA,  Okliihoina  City,  and 
iiKirc  rccMMitly  coiinni'rcial  manager  of 
KAHC.  San  Antonio,  has  been  ap- 
l)ointeil  general  manager  of  KFDA, 
Aniarillo.  Tex. 
HARRY  PLOTKIN,  FCC  broadcast 
attorney,  and  Mrs.  Plotkin.  beeame  the 
parents  of  an  S  Ih.,  ~>  iiz.  son.  Ira  I^ev. 
l)orn  March  '2'>  at  (jlarfield  Hospital, AVashington,  their  first  child. 

:MATT  B()XEI',RAKE.  general  man- 
ager of  KOCY.  Oklahoma  City,  and 

]\Irs.  Bonehrake,  on  ;March  IS  became 
the  parents  of  an  eight-pound  son, Ronal  Keithly. 

HORACE  GAYMAN,  new  to  radio, 
has  joined  KLS,  Oakland,  Cal.  as  ac- count executive. 

JOHN  E.  GARDNER,  after  several 
weeks  in  Hollywood,  has  returned  to 
liis  duties  as  manager  of  KTFI,  Twin 
Falls,  Ida. 

AVALDEMAR  C.  PORSOW,  former 
radio  program  director  and  advertis- 

ing agency  associate,  has  been  ap- pointed manager  of  the  new  WIGM, 
Medford,  Wis. 

THOMAS  MARTIN,  announcer  of 
W(iY.  Schenectady,  N.  Y.,  has  been 
named  to  manage  the  new  WWNY, 
AVatertown,  N.  Y. 

PAT  McCALLION,  sales  executive  of 
KOY,  Phoenix,  is  the  father  of  a  re- 

cently-born baby  girl. 

CBS  Trade  News  Shift 
THE  CBS  trade  news  department, 
which  has  been  a  part  of  the  sales 
liromotion  department  under  the  super- 

vision of  A'ictor  M.  Ratner.  has  been 
incorporated  into  the  publicity  de- 

partment. Herbert  Hayard  Swope  Jr., 
formerly  trade  news  editor,  will  re- 

main in  sales  promotion  as  a  copy- 
writer, while  his  assistant,  Robert 

(ierdy,  has  been  transferred  to  pub- 
licity where  he  will  continue  to  handle 

trade  news. 

READY! 

AIM! 

FIRE 

Here's  your  "Big  Gun"  in  your  own 
preparedness  campaign  against  lagging 
sales.  Consider  the  fact  that  the  KWKH 

listening  audience,  as  reported  in  the 

new  CBS  audit  of  night-time  coverage, 
extends  from  the  Atlantic  coastline  clear 
rcross  the  southern  half  of  the  United 

States  to  the  Arizona  state  line,  extending 
even  into  Colorado  and  Utah.  Sounds  a 

bit  exaggerated  .  .  .  doesn't  it?  But  we've 
got  the  facts,  and  fig- 

ures of  regular  listen- 
ing to  prove  our  story. MEMBER 

SOUTH  CENTRAL 
QUALITY  NETWORK 
KWK  H— Shreveport 
KTBS — Shreveport 
KARK  — Little  Rock 
WJDX— Jackson 
WMC  — Vtmphis 
WSME— New  Orleans 

I  "s— CBS— 

50,000  IVatti 

KWKH 

A  Shreveport  Times  Station — Represented  by  the  Branhom  Company 
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RUTH  CHILTON 

A  REAL,  one-woman  show  is 
dainty  Ruth  Chilton,  feminine  com- 

mentator of  WSYR,  Syracuse,  who 
on  March  21  celebrated  16  years 
before  the  mike.  The  young  veteran 
is  a  commentator,  singer,  drama- 

tist and  continuity  writer.  She  pre- 
sides over  Ruth  Chilton's  Matinee 

for  three-quarters  of  an  hour,  five 
days  a  week,  writing  and  produc- 

ing the  show  including  commer- 
cials. That's  a  starter.  She  also 

does  a  four-year-old  show,  We 
Want  A  Job,  weekly  for  the  N.  Y. 
State  Employment  Service;  another 
daily  show  of  social  jottings  called, 
What's  New.  Miss  Chilton  is  the 
smallest  girl  on  WSYR's  roster, 
but  she  has  sung  and  danced  in 
RKO  vaudeville,  has  been  soloist 
in  churches  and  with  top  orches- 

tras and  was  with  WEEI,  Boston, 
for  eight  years,  coming  to  WSYR 
four  years  ago.  This  active  young 
woman  also  finds  time  for  speeches 
to  clubs  and  schools  and  for  a  lec- 

ture, now  and  then,  at  the  Syra- 
cuse U  workshop.  She  opened  up 

the  N.  Y.  State  Fair  for  the  first 
time  to  women's  radio  features  and 
is  annually  director  of  feminine 
fair  features  for  WSYR. 

Martin  Leich  to  WBOW 

MARTIN  L.  LEICH,  since  1936 
manager  of  WEOA,  Evansville, 
Ind.,  has  been  transferred  to 
WBOW,  Terre  Haute,  Ind.,  as  man- 

ager, replacing  W.  W.  Behrman, 
who  will  manage  the  new  WISH, 
Indianapolis  [Broadcasting,  Feb. 
24].  WEOA  will  be  operated  under 
the  direction  of  Clarence  Leich,  who 
manages  its  sister  station  WGBF. 
It  was  also  announced  that  Mrs. 
H.  F.  (Pat)  Roper,  program  di- 

rector of  WEOA-WGBF,  has  been 
promoted  to  assistant  manager  in 
charge  of  personnel  and  inside 
operations  of  the  three  stations,  and 
that  Guy  Crecelius,  sales  manager, 
has  been  promoted  to  assistant 
manager  in  charge  of  sales  and 
public  relations. 

GEORGE  FERGUSON,  Richard  Ber- 
gen and  Earl  W.  Kurtze,  who  operate 

the  WLS,  Chicago,  Artists'  Bureau,  on 
March  1  also  formed  a  new  organiza- 

tion, Attractions  Inc.,  handling  radio 
talent,  at  203  N.  AVabash  Ave.,  tele- 

phone Central  6812.  Larry  Kurtze.  son 
of  Earl  Kurtze,  formerly  manager  of 
Artists'  Bureau  Inc.,  Hollywood,  has 
replaced  his  father  on  the  West  Gfast. 

Dr.  Gonzalez 

GONZALEZ  IS  NAMED 

TO  CBS  LATIN  POST 
DR.  ANTONIO  C.  GONZALEZ, 
former  U.  S.  Minister  to  Panama, 
Ecuador  and  Venezuela  from  1933 
to  1939,  has  been  appointed  as- sistant director  of 

Latin  American 
relations  for  CBS 

to  work  with  Ed- m  u  n  d  Chester, 
CBS  director  of 
shortwave  broad- 
casting,  on  all matters  relating 

to  CBS'  new 
American  net- 

work which  be- 
g  i  n  s  operations 
early  in  Septem- ber. 

After  practicing  international 
and  South  American  law  in  Hart- tord  with  the  law  firm  of  Olcott, 
Mestre  &  Gonzalez,  founded  by  his 
father  in  1876,  Dr.  Gonzalez  served 
as  counsel  for  American  interests 
before  the  Claims  Commission  of 
the  United  States  and  Germany 
after  the  World  War,  and  before 
the  Claims  Commissions  of  the 
United  States  and  Mexico. 
He  has  lived  in  nearly  every 

Latin  American  country  and  is 
recognized  as  an  authority  of  the 
people,  governments,  development 
and  industry  of  those  nations.  He 
is  married  to  the  former  Evelyn 
Quinlan,  New  York  attorney,  who 
aided  in  the  organization  of  the 
Social  Service  Conference  at  Cara- 

cas, Venezuela,  in  1939. 

Comdr.  Sharpe  Named 

To  New  Navy  Radio  Post 

CREATION  of  a  radio  section  of 
the  Public  Relations  Branch,  Navy 
Department,  was  announced  March 
24,  with  appointment  of  Lieut, 
Comdr.  Norvelle  W.  Sharpe,  re- 

serve officer  on  active  duty,  as  its 
head.  The  new  section,  which  is  ex- 

pected to  parallel  the  radio  section 
of  the  War  Department  Public  Re 
lations  Branch,  will  handle  all  re 
lations  with  the  broadcasting  in- 

dustry on  programming. 
The  Public  Relations  Branch,  in 

eluding  press,  radio  and  pictures 
is  headed  by  Comdr.  H.  Ray  Thur- 
ber,  USN.  Lieut.  Comdr.  Sharpe,i 
a  Washington  newspaperman,  has 
been  in  the  press  section  of  the 
Public  Relations  Branch  since  Sep 
tember,  1939,  on  active  duty. 

New  WKMO  Completes  Staff 
SALUTED  by  the  Indianapolis  Sta 
tions  WFBM,  WIRE  and  WIBC,  the 
new  station  in  Kokomo,  Ind.,  WKMO 
will  go  on  the  air  April  5  under  thej 
general   managership   of  Lee  Ryder, 
recently  with  WKPA,  New  Kensing- ton,  Pa.  Mr.  Ryder  has  announced! 
completion   of  his   staff   as  follows : 
Budd  Hibbs,  from  WTEL,  Philadel 
phia,   program  and  production  man ager ;    Vernon   Boylson,   from  WDZ 
Tuscola,    chief   salesman ;    A.  David! 
Potter,  salesman ;  Wilbur  Nungesser, 
from  WGAC,  Augusta,  Ga.,  chief  engi- neer ;   Homer  Haines,   from  WPAY, 
Portsmouth,    O.,    engineer;  Francis 
Finck,  from  WKBV,  Richmond,  Ind 
engineer;     Kathleen     Wilson,  from 
WEMP,  Milwaukee,  continuity  writer  ; 
Rus  Salter,  from  WMRN,  Marion,  O. 
announcer ;  Mai  Ross,  from  Purdue  IJ 
sports  announcer ;   Warren  William- son, from  KYAN,  Cheyenne,  announc 
er ;  John  DeYoung,  from  WO  WO,  Fort 
Wayne,  announcer.  Cox  &  Tanz  will 
represent  the  station,;  which  is  owned 
by  a  corporation  heade'<l'by  Dr.  Charles K.  Boya.iian  and  his  son  Charles  Jr. 

CF 
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NORMAN  SICKEL,  formerly  iu 
charge  of  the  continuity  and  produc- 

tion department  for  the  National 
Youth  Administration  Radio  Worlc- 
shop,  has  'oined  the  continuity  depart- ment of  WNEW,  New  York.  Previ- 

ously, Mr.  Sicliel  was  writer,  producer 
;  and  commentator  for  the  NBC-Red 
.  Music  for  Moderns  program,  and  he 
has  also  written  and  produced  scripts 
for  CBS. 

I  CARL  HOFF,  Hollywood  musical  di- 
rector of  the  weekly  CBS  Al  Pearce  d 

His  Gang,  sponsored  by  R.  J.  Reynolds 
Tobacco  Co.,  has  resigned  and  will  go 
to  New  York  where  he  will  organize 
a  dance  band.  Lou  Bring,  pianist  of 
the  program  orchestra,  has  temporar- 

ily taken  over  musical  direction. 

t  BILL  STRINGER  of  the  news  de- 
,  partment  of  WOAI,  San  Antonio,  on 
March  2  married  Anne  Harrell,  of 

r  that  city. 

I  ROBERT  W.  BOOTH,  former  assist- 
L  ant  director  of  WTAG,  Worcester,  has 
t  been  given  the  rank  of  staff  sergeant 
?  in  the  intelligence  section  of  division 
p  headquarters.  Camp  Edwards.  Mass. 
jti  He  was  the  first  member  of  WTAG 
js  to  join  the  Army. 
t  ARCH  McDonald,  sports  commen- 
r  tator  of  WJSV,  Washington,  and  his 
f  family  are  in  Orlando.  Fla..  covering 
p  the  spring  training  of  the  Washing- ton Senators. 

JIM  MOORE,  announcer,  formerl.v 
[  of  KRE.   Berkeley,   Cal.   has  joined 
KSFO.  San  Francisco,  replacing 

J  Charles  Arlington,  who  went  to  Los Angeles. 

'  WILLIAM  LIVESAY,  for  the  last \  year  with  KYA,  San  Francisco  has 
"  joined  the  announcing  staff  of  KPO- 
••  KGO,  San  Francisco. 

;  WESS  CARR,  formerly  with  KCMO, 
.  Kansas  City,  has  joined  W^WSW, 
^'  Pittsburgh,  as  announcer. 
EUGENE   KING,   conductor  of  the 

■'■  daily  Danceland  program  and  formerly 
■I  chief  announcer  of  WEVD.  New  York, 

has  been  named  to  the  WOR  announc- 
ing staff,  succeeding  Tom  Slater  who 

was   appointed   MBS   coordinator  of 
■  sports  and  special  events. 
;  MARION  LOOMIS,  secretary  in  the 
j  NBC  Central  Division  Spot  Sales 
'.  Department,  and  William  Weaver, former  NBC  Chicago  special  officer, 

were  married  in  Dubuque,  la.,  March 
22.  Weaver  is  now  associated  with  the 
Coca  Cola  Co.,  Chicago. 

TOM  ARGUE,  new  to  radio,  has  joined 
1    CFAR,  Flin  Flon.  Man. 

JACK  SIMPSON,  formerly  of  KALB, 
Alexandria,  La.,  and  prior  to  that  of 
KRMD,  Shreveport,  La.,  on  March 
17  joined  the  announcing  staff  of 
WBOW,  Terre  Haute,  Ind. 
DON  MARCOTTE.  NBC  Central  Di- 

vision music  supervisor,  has  been  no- 
tified that  his  new  tune  "Schottische 

at  Sunrise"  will  be  recorded  for  Vic- tor and  Bluebird  by  Joe  Reichman  and 
Mitchell  Ayers. 
PAUL  WEST,  continuity  editor  of 
KSFO,  San  Francisco  soon  will  pub- 

lish a  textbook  on  practical  radio  writ- 
ing, titled  It's  A  Living. 

DEAN  STEWART,  announcer,  for- 
merly of  KGMB,  Honolulu  recently 

was  added  to  the  staff  of  KYA,  San 
Francisco,  replacing  Bill  Livesay,  who 
went  to  KPO-KGO. 
EDDIE  HOUSE,  organist  of  KROW, 
Oakland,  Cal.  has  had  his  latest  song, 
"Let  Me  Rest  in  the  West  Where  I 
Belong"  accepted  by  M.  M.  Cole  Mu- sic Publishing  Co.  of  Chicago,  which 
will  publish  it. 
STUART  MACKAY,  formerly  of 
CJCA.  Edmonton,  and  CJRC,  Winnl- 
pei;'.  has  joined  the  announcing  staff  of 
CKWX,  Vancouver. 

FRANK  GOSS,  annuunr^r  on  the 
staff  of  KFWB,  Hollywood,  has  re- 

signed that  post  to  jdin  KN'X.  that 
city,  in  a  similar  capacity.  I'ob  Greene is  his  KFWB  successor, 
PHIL  H.  MACMURRAY,  formerly 
on  the  announcing  staff  of  KH.f, 
Hollywood,  has  joined  KFI-KECA, 
Los  Angeles,  in  a  similar  capacity. 

MORT  ROVINS,  radio  time-buyer and  producer  for  Julian  G.  Pollociv 
Adv.,  Philadelphia,  has  resigned/,  to 
become  general  manager  of  the  John 
Hirsh  Department  Stores,  with  head- 

quarters in  Sunbury.  Pa. 

"Your  wife  says  to  remind  you that  WFDF  Flint  Michigan  is 
now  1000  watts  on  910." 
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GEORGE  M.  NELSON  has  been  ap- 
pointed supervisor  of  tlie  NB('  mail messenger  section,  replaeins  Thomas 

Tart,  who  has  been  transferred  to  the 
NBC  Ritz  Theatre  studios  as  super- vi.sor.  John  Wahlslrom  will  assist  Mr. 
Nehson.  John  Mills,  who  has  been 
supervising  the  Ritz  Theatre.  NBC 
truest  relations,  and  Josejih  .Jenkins  of 
the  mail  room  goes  to  the  NBC  per- sonnel division. 

ROLPH  KALTEXBORN.  son  of  H. 
V.  Kaltenborn.  who  has  produced  dra- matic and  musical  radio  shows  for 
CBS.  is  teachinj;  a  radio  workshop 
class  at  the  University  of  Miami  this 
semester. 

DICK  WHITTINGTON.  program  di- 
rector of  AVTSP.  St.  Petersburg,  will 

join  WSUN  of  that  city,  on  April  1. 
replacing  Pete  Stoner.  who  is  trans- 

ferring to  AVELI.  New  Haven. 

JACK  KELLY,  formerly  transcription 
manager  and  sports  man  of  WWL. 
New  Orleans,  joined  WGST,  Atlanta, 
as  assistant  program  manager.  Prior 
to  going  to  New  Orleans  he  was  on 
the  announcing  staff  of  AVGST  for  five 
years.  He  is  a  native  Atlantan. 

KENNETH  POWELL,  announcer  of 
AVGY.  Schenectady,  recently  married 
Kathleen  Soper  of  Troy.  N.  Y.  .Tohn 
Carnell,  WGY'  accountant,  has  been <lrafted  into  the  Army,  and  Chester  D. 
Vedder,  announcer,  has  resigned. 

HARRY  G.  BORWICK,  associate  edi- 
tor of  the  American  Observer,  is  now 

conducting  news  commentary,  Behind 
the  Xews,  on  WINX,  Washington, 
sponsored  by  the  National  Bank  of 
Washington. 

DELL  GIBBS.  c<mtinuity  editor  and 
announcer  of  WFAA-KGKO.  Dallas, 
was  the  first  member  of  the  station 
staff  to  be  drafted.  He  was  sent  to 
Fort  Sill,  Okla.  The  day  after  Gibbs 
was  called.  George  Utley.  continuity 
writer,  was  notified  to  report  to  the 
Army  Air  Corps  base  at  Hemet.  Cal. 

Bucks  for  Boners 
NO  PUNCHES  are  pulled  in 
the  Broadcast  Boners  column 
of  the  Milwaukee  Journal, 

operator  of  WTMJ.  It's  all  in fun  but  $5  is  paid  for  the 
best  lapsus  linguae  heard  over 
the  air  during  the  week.  In 
the  Sunday  Radio  section  of 
the  Join-rial  an  appropriate 
cartoon  showing  the  embar- 

rassed announcer's  predica- ment, announces  the  winners. 
Since  September  over  7,500 
letters  and  postcards  have 
poured  in.  Typical  mental 
lapse:  Bill  Evans  on  WTMJ's 
Top  0'  the  Morning  pro- 

gram, "The  correct  tempera- 
ture is  now  exactly  7  o'clock." 

RONALD  DAWSON,  production 
manager  of  WFVA,  Fredericksburg, 
Va.,  has  been  assigned  to  the  112th 
Company  of  the  Virginia  Home  Guard, 
stationed  at  Alexandria.  Dawson  was 
at  one  time  an  officer  in  the  British Army. 

NEAL  MOYLAN.  special  events  di- 
rector of  WFBL,  Syracuse,  has  been 

confined  to  a  hospital  recovering  from 
a  recent  operation. 

CHARLES  STARK,  free-lance  an- 
nouncer currently  announcing  pro- 

grams on  NBC,  CBS  and  MBS,  on 
March  27  celebrated  his  12th  year 
in  radio. 
GORDON  WAYNE,  commentator  on 
WORL,  Boston,  has  been  appointed 
deputy  collector  of  the  Internal  Reve- nue in  Boston. 
LOUIS  E.  MAHALA,  news  editor 
and  director  of  special  events  of 
WMRN,  Marion,  O.  has  resigned  to 
volunteer  for  Army  service. 

THERE'S  ALWAYS  AN 

EASY  WAY  TO 

DO  A  JOB 

•  The  Presto  10- A  turntable  proves  the  point. 
It  has  only  2  moving  parts.  .  .  A  rubber-rimmed 
turntable,  dynamically  balanced,  driven  by  a 
steel  step-pulley  on  the  motor  shaft.  A  lever 
changes  the  speed  instantly  from  78  to  331/3 
RPM.  It's  the  simplest  drive  mechanism  of  any 
table  made  .  .  .  inexpensive,  too  .  .  .  mainte- 

nance averages  $2.00  a  year.  As  for  perform- 
ance, speed  accuracy  .4%,  speed  regulation 

.2%,  vibration  noises  50  db  below  zero  level 
(.006W).  Decide  now  to  improve  your  tran- 

scription broadcasts.  Replace  your  turntables 
with  the  new  Presto  10- A.  Catalog  sheet  on 
request. 

PRESTO 
RECORDING  CORP. 
242  WEST  55lh  ST.N.Y. 

World'i  Largest  Manulacluren  ol  Instantaneous  Sound  Recording   BquipmenI   and  Die 

In  Olher  Cifiei,  Phone  ...  ATLANTA,  Jotk.  4372  .  BOSTON,  Bel.  4510 
CHICAGO,  Hor.4240  .  CLEVELAND,  Mo.  1565  •  DALLAS,  37093  •  DENVER, 
Ch.4277  .  DETROIT,  Univ.  1-0180  .  HOLLrWOOD,  Hit  91 33  .  KANSAS 
CITY,  Vic.  4531  •  MINNEAPOLIS,  Allantic  4216  .  MONTREAL,  Wei.  6967 
PHILADELPHIA,  Penny,  0542  .  ROCHESTER,  Cut  5548  •  SAN  FRANCIS- 

CO, Yu.  0231    •    SEATTLE,  Sen.  2560    •    WASHINGTON,  D.  C,  Shep.  4003 

PILOT  -  ANNOUNCER  Ralph 
Burgin,  of  WPTF,  Raleigh,  warms 
up  his  plane  prior  to  a  recent  un- successful flight  to  Richmond  that 
resulted  in  a  forced  landing.  Over 
Laurenceville,  Va.,  a  blown  cylinder 
head  forced  him  down  in  a  cow 
pasture.  Unharmed,  he  managed  to 
get  back  to  WPTF  in  time  for  his 
5:30  a.m.  sign-on  the  following 
morning.  Burgin  is  aviation  editor 
of  WPTF,  conducting  the  weekly 
Plane  Talk  broadcasts. 

ROBERT  HARRINGTON  and  Ells- 
worth Reynolds  of  NBC  Hollywood 

guest  relations  staff  have  been  inducted 
into  the  Army.  Donald  Smith  of  the 
network's  staff  reports  for  training  at 
Fort  Ord,  Cal.,  on  April  4. 
RUSSELL  HUDSON,  assistant  to 
NBC  western  division  sales  traffic 
manager  Henry  Maas,  and  Jayne  Dru- 
ley  of  Hollywood,  were  married  March 
19  in  Yuma,  Ariz. 
KEN  HIGGINS,  KFI-KECA.  Los 
Angeles,  announcer,  recently  sold  his 
seventh  original  story  to  the  CBS 
First  Nighter,  sponsored  by  Campana Sales  Corp. 

FEN  JOB,  formerly  of  WHLS,  Port 
Huron,  Mich.,  and  CKOC,  Hamilton, 
Ont.,  and  Jack  Russell,  formerly  of 
CKCR,  Kitchener,  Ont.,  have  joined 
the  announcing  staff  of  CKGB,  Tim- mins,  Ont. 

ROSS  SNYDER,  announcer,  formerly 
of  KYOS,  Merced,  Cal.,  has  joined 
KJBS,  San  Francisco. 
BOB  HAMBLEY.  announcer,  formerly 
of  KVCV,  Redding,  Cal.,  has  joined 
KRE,  Berkeley,  Cal. 
CLARENCE  LEISURE,  formerly 
chief  announcer  of  KHSL,  Chico,  Cal., 
has  joined  KYA,  San  Francisco,  suc- 

ceeding Steve  Bryher,  resigned. 
GEORGE  BARBER,  formerly  with 
WSIX,  WDOD  and  WJHL,  has  been 
made  program  director  of  the  new 
WBIR,  Knoxville,  Tenn. 

GERTRUDE  BERG,  author  of  The 
Goldbergs,  serial  sponsored  on  CBS  by 
Procter  &  Gamble  Co..  Cincinnati, 
after  April  4  also  will  write  Kate  Hop- 

kins, sponsored  on  CBS  by  General Foods. 

SUen  Is  Named  by  NBC 

For  Philippine  Coverage 
TO  BROADEN  its  news  coverage  in 
the  Orient,  NBC  has  added  Bert 
Silen,  manager  of  KZRH  and 
KZRC,  Manila  affiliates  of  NBC, 
to  the  staff  of  NBC  correspondents 
abroad.  Mr.  Silen,  who  has  been  in 
the  Philippines  since  1928  and  has 
served  as  secretary  of  the  Govem- 
ernment  Broadcast  Committee,  will 
be  heard  regularly  on  NBC-Red 
round-the-world  feature  News  of 
the  World. 

Richard  Tennelly  is  in  Tokio  and 
Edward  MacKay  covers  the  news 
in  China  from  NBC's  bureau  in 
Shanghai.  Harrison  Forman,  ex- 

plorer-writer, and  Edward  Hart- 
rich,  radio  veteran  of  the  European 
field,  have  roving  commissions  for 
NBC  in  the  Orient. 

Durland  to  Hollywood 

ADDISON  DURLAND,  chief  of 

the  Spanish  section  of  NBC's  in- ternational division  and  previously 
manager  of  the  Cuban  Tourist  Bu- 

reau in  New  York,  on  April  14  will 
leave  for  Hollywood  to  take  over 
a  position  as  supervisor  for  all  mo- tion pictures  having  anything  to 
do  with  Latin  American  countries. 
Appointed  by  Will  Hays,  chairman 
of  the  board  of  Motion  Picture  Pro- 

ducers and  Distributors  of  Amer- 
ica, Mr.  Durland  will  work  with 

Joseph  P.  Breen,  manager  of  the 
Production  Code  Administration, 
to  make  for  better  understanding 
between  the  motion  picture  indus- 

try and  Latin  America. 

Benton  Appointed 

WILLIAM  BENTON,  vice-presi- 
dent of  the  U  of  Chicago,  and 

former  partner  of  Benton  &  Bowles, 
has  been  appointed  a  member  of 
the  Advisory  Committee  on  Policy 
of  the  National  Defense  Council's 
body  for  Coordination  of  Commer- cial &  Cultural  Relations  Between 
the  American  Republics. 

Judith  Lowry 

JUDITH  LOWRY,  radio  and  stage 
actress,  on  March  21  died  in  Cleveland 
at  the  home  of  her  son.  Dr.  Roswell 
Lowry.  Miss  Lowry  was  last  heard 
on  the  air  Jan.  11  on  the  National 
Farm  &  Home  Hour  on  NBC,  and  at 
one  time  appeared  regularly  on  the 
Valiant  Lady  serial  program  originat- 

ing from  WGN,  Chicago. 

Follo^he  Crowd  to  Alaska. . . 

•  The  National  Defense  program  is  bringing  new 
thousands  into  the  Territory. 

•  Maintenance  of  new  Army  and  Navy  bases  will 
keep  most  of  these  persons  permanently  employed. 

•  Unparalleled  building  activity  means  a  new 
population  is  forming,  swelling  an  already  rich Alaskan  market. 

•  Progressive  National  firms  are  capitalizing  on 
Alaska's  rapidly  expanding  buying  power  by 
reaching  the  Alaskan  market  NOW  via: 

1000 watts 

KFAR 

610 
kc. 

Seattle  Rep.  G.  A.  WELLINGTON  101 1  American  Bank  BIdg. 
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Radio  Centralized 

By  Westinghouse 
CENTRALIZATION  of  all  broad- 

casting properties  owned  by  West- 
inghouse Electric  &  Mfg.  Co., 

under  Westinghouse  Radio  Stations 
Inc.,  a  wholly-owned  subsidiary, 
was    announced    last    Friday  by 

Mr.  Evans Mr.  Wailes 

Walter  Evans,  Westinghouse  execu- 
tive and  vice-president  of  the  sub- 

sidiary company. 
Transfer  of  stations  to  the  new 

company  was  authorized  in  Febru- 
ary by  the  FCC  and  now  has  been 

completed,  according  to  Mr.  Evans. 
Stations  now  included  in  WRS  Inc. 
are  KDKA,  Pittsburgh;  KYA, 
Philadelphia;  WBZ,  Boston,  WBZA, 
Springfield;  WOWO-WGL,  Fort 
Wayne ;  international  shortwave 
station  WBOS,  and  two  FM  sta- 
tions. 

Directors  of  WRS  include  several 
officers  and  executives  of  the  parent 
company.  They  are  A.  W.  Robert- 

son, G.  H.  Bucher,  M.  W.  Smith, 
Roscoe  Seybold,  Harold  Smith  and 
Mr.  Evans.  Officers  are  Mr.  Bucher, 
president;  M.  W.  Smith  and  Mr. 
Evans,  vice-presidents;  C.  W. 
Pomeroy,  secretary;  L.  H.  Lund, 
assistant  secretary;  L.  W.  Lyons, 
treasurer;  Mr.  Seybold,  comptrol- 

ler; Frank  A.  Logue,  auditor; 
A.  H.  Bates,  assistant  auditor. 

Lee  B.  Wailes,  manager  of  WRS 
Inc.,  heads  the  executive  staff  with 
headquarters  in  Philadelphia  under 
Mr.  Evans.  Associated  with  him  are 
Joseph  E.  Baudino,  technical  di- 

rector; George  Harder,  publicity 
and  advertising  manager;  Gordon 
Hawkins,  program  supervisor;  F. 
P.  Nelson,  manager  of  interna- 

tional shortwave  activities;  Mr. 
Logue. 

The  new  corporate  setup  permits 
the  separation  of  a  distinct  and 
highly  specialized  operation  from 
the  parent  company's  engineering 
and  manufacturing  activities,  and 
thus  affords  greater  ease  and  flexi-' 
bility  of  operations,  Mr.  Evans  said. 
WRS  Inc.  originally  was  organized 
in  1925,  in  Indiana,  as  an  operating 
unit  for  the  Fort  Wayne  stations. 

KTUL 

5000  Watts  — CBS 

Many  extra  m'll- 
\wm  V       lions  for  defense 

|\)   in  an  already  great 
market! 

Mm  hlional  Uppresenliitivcs 

DOCTOR  IS  BROKE 

Brinkley  Tells  Court  How  He 
 Frittered  Fortune  

DR.  JOHN  R.  BRINKLEY  says  he 
is  broke.  The  bearded  doctor,  owner 
of  XERA,  Mexican  border  station 
at  Villa  Acuna,  vdio  made  a  for- 

tune from  his  goat-gland  oper- 
ations, told  a  Little  Rock  bank- 
ruptcy court  March  24  that  he 

didn't  know  what  had  happened  to 
sums  ranging  up  into  the  thou- sands. 

Questioned  by  an  attorney  repre- 
senting clients  seeking  $230,000 

damage  claims,  the  doctor  insisted 
that  the  entire  enterprise  of  his 
famous  hospital  was  his  wife's.  It was  she  who  had  brought  $154,000 
to  Texas  in  1933  to  start  his  various 
enterprises.  Now  all  she  had  left 
was  "some  jewelry,  stock  in  the 
Del  Rio  Lumber  Co.,  one  or  two 

automobiles,  a  few  shares'  of  Ana- conda Copper  stock,  some  scattered 
real  estate  and  a  little  cash."  At 
one  point  during  the  questioning  he 
brought  a  round  of  grins  when  he 
explained  he  never  had  much  money 
in  the  bank— "just  $15,000  or 

$20,000". 
The  doctor,  who  gave  his  wife 

all  the  credit  for  the  various 
Brinkley  enterprises,  told  the  court 
that  his  fabulous  career  started  in 
Kansas  with  an  inheritance.  It 
grew  with  real  estate  investments, 
and  grew  still  more  with  his  hos- 

pitals. Then  a  cloud  of  law  suits 
ate  up  the  bank  balance  and  led 
to  bankruptcy. 

Stay  Order  Hearing 
THE  FULL  six-member  U.  S.  Court 
of  Appeals  for  the  District  of 
Columbia  will  hear  re-arguments 
April  7  on  its  authority  to  issue 
stay  orders  on  FCC  decisions,  pur- 

suant to  action  taken  a  fortnight 
ago  granting  the  petition  of 
Scripps  -  Howard  Radio  Inc.,  li- 

censee of  WCPO,  Cincinnati.  In  its 
ruling  Feb.  3  the  court,  in  a  split 
opinion,  held  it  was  without  author- 

ity to  issue  stay  orders  enjoining 
the  FCC  from  making  its  rulings 
effective  pending  the  determination 
of  appeals.  The  rehearing  will  be 
handled  before  the  full  court  of  six 
members,  an  unusual  procedure. 
Joseph  L.  Rauh  Jr.,  assistant  gen- 

eral counsel  of  the  FCC,  will  argue 
the  case  for  the  FCC,  against  Paul 
M.  Segal  for  WCPO. 

SYRACUSE 

AVAILABLE! 

A  SPORTS  PROGRAM 

with  5-Year  Following 
With  baseball  coming  up,  now's  the time  to  talie  advantage  of  this  popu- 

lar sports  program  broadcast  in  the 
early  evening,  Monday  through  Sat- 

urday. Offers  you  an  established  fol- 
lowing built  up  over  5  years  of  suc- cessful advertising.  An  ideal  spot 

for  a  sponsor  anxious  to  reach 
WFBL's   active    sports  audience. 
For  complete  details,  write  or  wire 

WFBL 
SYRACUSE,  N.  Y. 

or   Free  &   Peters,  Inc. 
National  Representatives 

ASCAP  Petition 

ASCAP  has  applied  for  a  new  trial 
to  test  the  constitutionality  of  the 
Washington  State  anti-ASCAP  law 
and  is  now  awaiting  a  date  to  be 
set  by  the  Federal  District  Court 
in  Tacoma,  according  to  Schwartz 
&  Frohlich,  counsel  for  the  So- 

ciety. An  attempt  of  ASCAP,  prior 
to  the  consent  decree,  to  secure  an 
injunction  against  the  law  was  dis- 

missed when  the  court  ruled  that 
ASCAP  did  not  have  "clean  hands" and  therefore  was  not  entitled  to 
relief  [Broadcasting,  Jan.  1]. 

HELEN  MACK,  New  York  actress, 
has  been  named  to  take  the  part  of 
Marge  in  the  Myrt  d  Marge  serial 
siwnsored  on  CBS  by  Colgate-Pahn- 
olive-Peet  Co.  She  replaces  Donna 
Fick,  who  died  hist  month. 

Reynolds  Tobacco  Plans 
For  Summer  Programs 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  cigarettes), 
in  arranging  its  summer  schedule, 
in  early  June  will  shift  Ilka  Chase's Luncheon  at  the  Waldorf,  now 
heard  Saturdays  at  1:30-2  p.m.  on 
NBC-Blue,  to  7:30-8  Friday  eve- 

nings on  CBS  to  be  vacated  for  the 
summer  by  the  sponsor's  Al  Pearce &  His  Gang. 

Plans  include  retention  of  Xavier 
Cugat's  Orchestra  (NBC  -  Red, 
Thursdays,  7 :30-8  p.m.) ,  Uncle  Ezra 
(NBC -Red,  Saturdays,  10-10:30 
p.m.),  and  Blondie  (CBS,  Monday, 
7:30-8  p.m.)  are  to  take  vacations 
starting  in  early  July,  but  replace- 

ments have  not  been  determined, 
according  to  William  Esty  &  Co. 

DOUBLE 

NOTHING 

WW    That's  our  new  dial  address  — 
W    6001  And  whatta  change  it  makes 
W   in  our  coverage  picture!  PRIMARY 

'  signal  strength   increased  4.3  times 
....  to  serve  more  than  60,000  radio 

homes  instead  of  33,000!  Secondary  serv- 
ice signal  4.9  times  stronger,  increasing 

square  miles  covered  by  376  percent! 

That's  good  news,  and  so  is  this: 
We're  delivering  this  DOUBLE 
COVERAGE  in  rich  Piedmont 
North  Carolina  at  NO  RATE 
INCREASE 

NBC 
EO 

WSJ  5 

*  the  Journal- SEntinel  Station" 

WINSTON  ■  SALEM  .  N.C. 
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STATION  ACCOUNTS 
8p — Studio  programs 

t — transcriptions 
tta — spot  announcements 

ta — transcHption  announcements 

WSPD,  Toledo 
American    Home    Products,    Jersey  City. 

(Anacin),    3    (.    weekly,    thru  Blackett- 
Sample-Hummert.    N.  Y. 

Dodge  Motor  Car  Co.,  Detroit,  7  ta  week- 
ly, thru  Ruthrauft  &  Ryan.  N.  Y. 

W'altham     Fountain     Pens,    Chicago,  111. (Pens)     sp    daily,    thru    United  Adv. 
Service.  Chicago. 

Johnson  &  Johnson.  New  Brunswick,  N.  J. 
(Tek    tooth    brush)    5    ta    weekly,  thru 
Young  &  Rubicam,  N.  Y. 

United  Drug  Co..  Boston,  3  t.  thru  Spot 
Broadcasting.   N.  Y. 

Carter   Products,   New   York    (liver  pills) 
5    ta    weekly,    thru    Spot  Broadcasting 
N.  Y. 

Feminine  Products.  New  York  (Arrid). 
•7  ,<..>  weekly,  thru  Spot  Broadcasting, N.  Y. 

Genernl  F-^ods  Sales  Co..  New  York  (Grape 
Nuts  Wheat  Meal),  5  tn  weekly,  thru 
Young  ft  Rubicam.   N.  Y. 

National  Refinerv,  Cleveland.  6  tn  week- 
ly, thru  Sherman  K.  Ellis  Co..  N.  Y. 

Cleveland  Cle-'ner  &  Paste  Co..  Cleveland 
Walvpt.  willpaper  cleaner),  .50  sa.  thru 
Camnbell-Sa^ford  Adv.  Co.,  Cleveland. 

Bond  Stores.  New  York  (men's  clothing), 
5  sp  weekly,  thru  NefT-Rogow,  N.  Y. 

Beech-nut  Packing  Co..  Canajoharie,  N. 
Y.  (gum).  7  sa  weekly,  13  weeks,  thru 
Newell-Emmett  Co.,  N.  Y. 

Studebaker  Corp..  South  Bend,  Ind,  3  t 
weekly,  thru  Roche,  Williams  &  Cunnyng- ham,  Chicago. 

Chr.  Hansen's  Labs.,  Little  Falls.  N.  Y. (Junket).  5  ta  weekly,  thru  Mitchell- 
Faust  Adv.  Co.,  Chicago. 

White  Labs..  Newark.  (Chooz),  5  sa. 
weekly,  thru  William  Esty  &  Co.,  N.  Y. 

Kroger  Grocery  &  Baking  Co.,  Cincinnati 
(meats)  .5  t  weeHv.  26  weeks,  thru 
Ralph  Jones  Co.,  Cincinnati. 

WFAA-WBAP,  Dallas-Fort  Worth 
Armstrong     Cork     Co..     Lancaster,  Pa. 

(rugs),  156  f,  thru  BBDO.  N.  Y. 
Dr.   Pepper  Co..   Dallas-Fort  Worth  (soft 

drink),    39    t,    thru    Benton    &  Bowles, 
N.  Y. 

MacFadden       Publications.      New  York 
(magazine).    20    sa,    thru    Ruthrauff  & 
Ryan.  N.  Y. 

Dr.    Salsbury's    Labs.,    Charles    City.  la. (remedies)    36   sa,    thru    N.    A.  Winter 
Adv.    Agency.    Des  Moines. 

Reader's  Dige.st  Assn.,  Pleasantville.  N.  Y. (magazine),  14  t.  thru  BBDO,  N.  Y. 
John    Morrell   &   Co.,    Ottumwa,    la.  (dog 

food).  1.56  sa.  thru  Henri,  Hurst  &  Mc- 
Donald. Chicago. 

Church  &  Dwight  Co.,  New  York  (soda). 
Iflo   «a.    thru    Brooke,   Smith,   French  & 
Dorrance,  N.  Y. 

Dwight     Edwards     Co.,     San  Francisco 
(coffee).  200  so.  through  McCann-Erick- 
son.  San  Francisco. 

Walker  Remedy  Co.,  Waterloo.  la.,  (chick 
remedy).     26     (,     thru  Weston-Barnett. 
Waterloo.  la. 

Peniek  &  Ford,   New   York    (desserts),  60 
t.  thru  BBDO,  N.  Y. 

Kellogg    Sales    Co.,    Battle    Creek,  Mich. 
(cereal).    127    (,    thru    Kenyon    &  Eck- 
hardt.  N.  Y. 

WRC-WMAL,  Washington 
Potter  Drug  &  Chemical  Co.,  Maiden,  Mass. 

(Cuticura),  6  sa  weekly,  52  weeks,  thru 
Atherton  &  Currier,  N.  Y. 

BC  Remedy  Co..  Durham,  N.   C,  daily  ku 
(both    stations),     thru  Harvey-Massen- 
gale  Co.,  Durham. 

Cudahy    Packing    Co.,    Chicago  (Puritan 
ham).  18  sa,  thru  Erwin,  Wasey  &  Co., 
Chicago. 

KGKB,  Tyler,  Tex. 
Wm.  Wrigley  Jr.  Co.,  Chicago  (gum),  5 

sp  weekly,  thru  Arthur  Meyerhoflf  &  Co.. Chicago. 
Fant  Milling  Co.,  Sherman,  Tex.  (flour). 
12  sa  weekly,  thru  Couchman  Adv. 
Agency.  Dallas. 

WAPI,  Birmingham 
Phillips-Lester      Mfg.      Co..  Birmingham 

(overalls),  3  sp  weekly,  direct. 
Carnation  Co..  Milwaukee.  2  t  weekly,  thru 

Erwin.  Wasey  &  Co.,  N.  Y. 
Griffin   Mfg.   Co..    Brooklyn    (shoe  polish). 

6  t  weekly,  thru  Bermingham,  Castleman &  Pierce.  N.  Y. 
Johnson  &  Johnson.  New  Brunswick.  N.  J. 

(Tek   toothbrushes),   7   sa  weekly,  thru 
Ferry-Hanly  Co.,  N.  Y. 

Manhattan    Soap    Co..    New    York.    6  sj) 
weekly,   thru  Franklin  Bruck  Adv.  Co., N.  Y. 

Pan-American  Petroleum  Corp.,  New  Or- 
leans, 18  ta  weekly,  thru  Fitzgerald  Adv. 

Agency.  New  Orleans. General  Motors  Corp..  Pontiac  Division.  3 
sa  weekly,  thru  McManus,  John  &  Adams, Detroit. 

Plough  Inc..  Memphis  (Penetro),  3  ta 
weekly:  (Mexican  heat  powder),  4  ta 
weekly;  (St.  Joseph  Aspirin),  3  ta 
weekly,  thru  Lake  -  Spiro  -  Shurman. 
Memphis. 

Studebaker  Corp.,  South  Bend,  3  f  weekly, 
thru  Roche,  Williams  &  Cunnyngham, Chicago. 

KQW,  San  Jose,  Cal. 
Princess  Pat  Ltd.,  Chicago  (Liquid  Lip- 

tone)  ,  6  sa  weekly  thru  Frank  R.  Steel 
&  Assoc.,  Chicago. 

Waltham  Fountain  Pens.  Chicago  (pens), 
6  sp  weekly,  thru  United  Adv.  Com- panies. Chicago. 

Shell  Oil  Co..  San  Francisco,  13  sa  weekly, 
thru  J.  Walter  Thompson.  San  Francisco. 

Safeway  Stores  Inc.,  San  Francisco 
(Kitchen  Kraft  Flour),  18  sa  weekly, 
thru  J.  Walter  Thompson.  San  Francisco. 

General  Mills,  San  Francisco  (Wheaties), 
baseball  games,  thru  Westco  Adv.  Agency, 
San  Francisco. 

B.  F.  Goodrich  Rubber  Co..  Akron  (tires), 
baseball  games  thru  Ruthrauff  &  Ryan, N.  Y. 

WHK-WCLE,  Cleveland 
T.    M.    Sayman    Products    Co..    St.  Louis 

(soap).   117   t.  thru  Kelly,  Stuhlman  & 
Zahrndt.  St.  Louis. 

Clipper  Craft  Clothes,   New  York,  65  ta, 
thru  Emil  Mogul  Co.,  N.  Y. 

Horowitz-Margareten      Co.,      New  York 
(food),    6   sa    weekly,   thru  Advertisers 
Broadcasting  Co..  N.  Y. 

Crazy  Water  Co..  Mineral  Wells.  Tex.,  6  t 
weekly,  thru  Benson  &  Dall,  Chicago. 

Richman  Brothers  Co.,  Cleveland  (clothes), 
5    S7)    weekly,    thru  McCann-Erickson, Cleveland. 

KGKO,  Fort  Worth-Dallas 

Employers  Casualty  Co..  Dal'.as,  (insur- ance), 52  sp,  thru  Ii-a  deJemett  Adv. 
Agency,  Dallas. 

Griesedieck  Western  Brewery  Co.,  Belle- 
ville, 111.  (beer),  156  t,  thru  Gardner  Adv. 

Co.,  St.  Louis. 
Starr  Pen  Co.,  Chicago  (fountain  pens), 

13  S7>,  thru  United  Advertising  Com- 
panies. Chicago. 

WIBG,  Glenside,  Pa. 
Creamette  Co.,  Minneapolis  (macaroni),  6 

sp  weekly,  for  10  weeks,  thru  Mackenzie 
Inc.,  Minneapolis. 

KOA,  Denver 
Dr.  Salisbury's  Labs.,  Charles  City,  la. (poultry  remedies).  2  ta  weekly,  thru 

N.  A.  Winter  Adv.  Agency.  Des  Moines. 
O'Cedar  Corp.,  Chicago  (polish),  5  ta 

weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- cago. 
Gardner  Nursery  Co.,  Osage,  la.  (plants), 

6  t  weekly,  thru  Northwest  Radio  Adv. 
Corp.,  Seattle. General  Foods  Corp.,  New  York  (Post 
Toasties ) ,  5  t  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

Sears.  Roebuck  &  Co.,  Denver  (retail 
chain),  3  sa  weekly,  thru  E.  O.  Shaw 
Adv.  Agency,  Denver. 

Durkee  Famous  Foods,  Chicago  (marga- 
rine), 3  ta  weekly,  thru  C.  Wendel 

Muench  &  Co.,  Chicago. 
Walker  Remedy  Co.,  Waterloo,  la.  (poultry 

remedies),  6  so  weekly,  thru  Weston- Barnett,  Waterloo,  la. 
Hoover  Liniment  Co.,  Carlisle,  Ind.  (Dr. 

Cox's  liniment).  4  ta  weekly,  thru  Wade 
Adv.  Agency,  Chicago. 

WOWO-WGL,  Fort  Wayne 
Carter  Products,  New  York  (proprietary), 

175  ta.  thru  Street  &  Finney,  N.  Y. 
Kroger  Grocery  &  Baking  Co.,  Cincinnati 

(beef),  143  sa,  thru  Ralph  H.  Jones  Co., 
Cincinnati. 

H.  Fendrich  Inc..  Evansville,  Ind.  (cigars), 
65  sp,  thru  Ruthrauff  &  Ryan.  Chicago. 

Roman  Cleanser  Co.,  Detroit,   52  so,  thru 
Gleason  Adv.  Agency,  Detroit. 

Feminine    Products.    New    York  (Arrid), 
127  ta,  thru  Small  &  Seiflfer,  N.  Y. 

Zippo  Mfg.  Co.,  Bradford,  Pa.  (cigarette 
lighters),   8   so,  direct. 

Perfection    Stove    Co.,    Cleveland,    13  ta, 
thru  McCann-Erickson,  Cleveland. 

Little    Crow    Milling    Co.,    Warsaw,  Ind. 
(Coco-Wheats),  sp  series,  thru  Rogers  & Smith,  Chicago. 

Perfection    Biscuit    Co.,    Chicago,    312  si), direct. 
F.  Schumacher  &  Co.,  New  York  (Waverly 

fabrics).  3  sp,  thru  Anderson,  Davis  & 
Platte,  N.  Y. 

KHJ,  Los  Angeles 
Acme  Brewing  Co.,  Los  Angeles  (beer,  ale), 

weekly  t,  thru  Brisacher,  Davis  &  Staff, 
Los  Angeles. 

Calavo  Growers  of  California.  Los  Angeles 
(avocados),  5  sp  weekly,  thru  Lord  & 
Thomas,  Los  Angeles. 

Golden    State   Co.,    San    Francisco  (dairy 
products),  3  ta  weekly,  thru  Ruthrauff  & 
Ryan,  San  Francisco. 

Shell  Oil  Co.,  San  Francisco  (gasoline).  15 
.sa  weekly,  thru  J.  Walter  Thompson  Co., San  Francisco. 

WQXR,  New  York 
Charles  Gulden  Inc.,  New  York  (mustard), 

7  sp  weekly.  4  weeks,  thru  Chas.  W. 
Hoyt  Co.,  N.  Y. 

New  York  Herald  Tribune,  New  York 
(classified  section),  32  sa  weekly,  direct. 

WBNX,  New  York 
Body  of  Christ  Inc.,  New  York  (religious), 

weekly  .sp.  52  weeks,  direct. 
Kitchen  Klenzer,  New  York   (cleanser),  45 

sfi  weekly,  thru  Arthur  Meyerhoff  &  Co., N.  Y. 

CONSUMER'S  GROUP 
TO  MEET  IN  APRIL 

THIRD  National  Conference  on 
Consumer  Education  will  again  be 
held  this  year  at  Stephens  College, 

Columbia,  Mo.,  April  7-9.  An  an- 
nual event,  the  conference  is  spon- 

sored by  the  Institute  for  Con- 
sumer Education,  a  project  of  the 

Alfred  P.  Sloan  Foundation  at  the 
college. 

Much  of  the  meeting  will  be  de- 
voted to  discussions  and  analyses 

of  the  social  and  economic  prob- 
lems affecting  everyday  living. 

Particular  emphasis  will  be  placed 
on  how  the  schools  can  help  solve 
these  problems  and  thus  aid  Amer- 

ican consumers  to  raise  their  stand- 
ard of  living.  It  is  expected  that 

from  600  to  700  educators.  Gov- 
ernment officials,  consumer  and 

business  leaders  will  attend  the 
three-day  session. 

Last  year's  conference  was  fea- 
tured by  attacks  on  commercial  ra- 
dio advertising  [Broadcasting, 

April  15,  1940],  at  which  time 
charges  were  voiced  that  radio  was 
in  collusion  with  magazines  and 
newspapers  to  force  unneeded  prod- ucts of  advertisers  down  the 
throats  of  consumers  for  profit.  It 
was  also  claimed  by  some  that  ad- 

vertising tended  to  raise  the  price 
of  the  consumer  goods  in  unnatural 

proportion. 

Crawford  Clothes  Using 

Heavy   Radio  Schedule 
CRAWFORD  CLOTHES,  New 
York,  in  a  record  purchase  of  time, 
on  March  23  started  12 hours  of 
programs  on  WMCA,  New  York, 
using  25  quarter-hours  weekly,  a 
one-hour  program  Sundays,  and 
five  hours  of  recorded  music  spot- 

ted throughout  Saturday.  Broad- 
casts include  Jim  Grouch's  Rise  & 

Whine  program  five  times  weekly 

at  7:30  a.m.,  Lester  Bromberg's Sportscope  Monday  and  Friday  at 
8  p.m.,  16  news  spots,  and  Art 
Green  as  m.c.  on  recorded  musical 

programs. Company  also  sponsors  Major 
Paul  Raborg,  military  analyst  of 
WHN,  New  York,  six  times  weekly 
on  WHN  at  7:45  p.m.,  in  addition 
to  six  other  quarter-hour  news 
shows  weekly.  Also  The  Odd  Side 
of  the  News  program  thrice-weekly 
at  8:25  a.m.  on  WABC,  New  York, 
and  thrice-weekly  news  at  7:30 
p.m.  on  WNEW,  New  York.  Agen- cy is  Al  Paul  Lefton  Co.,  New York. 

Pall  Mall  Test 
AMERICAN  TOBACCO  Co.,  New 
York  will  test  one-minute  tran- 

scribed announcements  in  major 
markets  for  Pall  Mall  cigarettes 
through  the  recently  appointed 
agency,  Ruthrauff  &  Ryan,  New 
York.  Starting  week  of  March  24, 
the  company  is  using  36  announce- ments weekly  on  seven  stations  in 
New  York,  Chicago,  and  San  Fran- cisco. Contracts  are  for  26  weeks. 

'Smokers'  Test  in  N.  Y. 

WEBSTER  -  EISENLOHR,  New 
York,  is  testing  one-minute  an- nouncements in  the  New  York  area 
for  Smokers,  a  5-cent  Havana 
filler  cigar.  Company  is  using  five 
announcements  weekly  on  WHN, 
ten  on  WINS.  Roberts  &  Reim- 
e.s.  New  York,  is  agency. 

Page  32  •  March  31,  1941  BROADCASTING  •  Broadcast  Advertising 



BESSIE  BEATTY,  who  conducts  the 
Martha  Deane  morning  programs  on 
WOR,  New  York,  celebrated  her  sixth 
nonth  on  the  series  last  week  with 
he  announcement  that  her  sponsor 
ist  of  12  is  now  full  and  no  new  com- 
nercials  can  be  taken  until  a  vacancy 
)ccurs.  Starting  on  the  program  Sept. 
23,  1940,  with  only  two  sponsors — 
Sew  York  Telephone  Co.,  and  Phila- 
'Jelphia  Dairy  Products  Co. — Miss 
Beatty  has  added  the  following  ten 
sponsors  since  that  date :  John  Mor- 
rell  &  Co.,  for  both  E-Z  cut  ham  and 
Red  Heart  Dog  Food  ;  Radbill  Oil  Co. ; 
Roekwood  &  Co.  (candy)  ;  Geo.  Wash- 

ington Coffee  Refining  Co. ;  Blue  Moon 
'Foods ;  L.  E.  Waterman  Co. ;  Central 
Savings  Bank  ;  R.  B.  Davis  Sales  Co. ; 
Van  Camp  Foods  Inc. 
CHICAGO  MOTOR  CLUB,  through 
A.ubrey,  Moore  &  Wallace,  Chicago, 
began  sponsorship  of  a  thrice-weekly 
Associated  Press  news  program  on 
WMAQ,  March  25,  with  Norman  Ross 
las  newscaster,  for  13  weeks. 

;HARVEY  BROS.  Inc.,  Chicago 
(men's  clothing  chain),  on  March  24 
started  six-weekly  five-minute  recorded 
•programs  on  WIND,  Gary.  Ind.  Agen- 

cy is  L.  M.  Zivi  Co.,  Chicago.  On 
iMarch  3  firm  started  six-weekly 
quarter-hour  news  programs  on  KTRI, 
Sioux  City ;  six-weekly  quarter-hour 
hillbilly  programs  featuring  the  Ark 
\y alley  Boys  on  KFH,  Wichita;  six- 
Lweekly  five-minute  news  programs  on 
;WTAX,  Springfield,  111.  All  contracts 
'are  for  13  weeks.  In  addition  firm  is 
,currently  sponsoring  five-weekly  10- 
minute  sports  broadcasts  on  WMBD, 
iPeoria.  All  contracts,  with  the  excep- 

tion of  the  first  were  placed  direct. 
IkROGER  GROCERY  &  BAKING 
[Co.,  Cincinnati  (meat  products),  on 
March  31  started  a  new  daytime  tran- 

scribed serial  Heart  in.  Harmony  on 

WGN,  Chicago,  Monday  through"  Fri- day, 9:30-9:45  a.m.  (CST),  for  52 
weeks.  In  addition,  sponsor  is  cur- 

rently presenting  on  WGN  Editor's 
iDaiighter,  Monday  through  Friday,  11- 
;11 :15  a.m.,  ijromoting  its  Vitamin  B- 
fOne  O'clock  Bread,  and  Linda's  First Love,  Monday  through  Friday  10 :45- 
11  a.m.  for  Hot-Dated  Coffee.  Agency 
jis  Ralph  H.  Jones  Co.,  Cincinnati. 
DAGGETT  &  RAMSDELL  (Can- 
i-ada ) ,  Toronto  ( cosmetics )  on  March ,24  started  travel  talks  three  times 

'weekly  on  CFRB,  Toronto,  placed  by Cockfield  Brown  &  Co.,  Toronto. 

WINDSOR  TOBACCO  Co.,  Windsor, 
(Ont.,  has  started  daily  spot  announce- 

ments on  CKCL,  Toronto,  placed  by 
.Commercial  Broadcasting  Service,  To- 
ronto. 

In  Los  Angeles,  KHJ  car- 

ries 100%  more  local  and 

regional  business  than  its 

nearest  competitor! 

MUTUAL    DON  LEE 

KHJ 
LOS  ANGELES,  CALIF. 

Clothing  Spots 

FOREMAN  &  CLARK,  Los  An- 
geles (chain  clothiers),  in  a  pre- 

Easter  campaign,  which  started 
March  24,  is  using  daily  one-minute 
transcribed  dramatic  announce- 

ments on  a  group  of  stations  na- 
tionally. List  includes  KOMO  KJR 

KOL  KRSC  KFRC  KJBS  KSFO 
KYA  KGO  KROW  KMBC  KITE 
WHB,  with  two  daily  being  used 
on  KGB.  Transcriptions,  with  musi- 

cal openings,  were  cut  by  Radio 
Recorders  Inc.,  Los  Angeles.  Milton 
Weinberg  Adv.  Co.,  that  city,  has 
the  account. 

LARGEST  single  announcement  pack- 
age sold  by  WOKO-AVABY,  Albany, in  more  than  ten  years  was  announced 

last  week  with  the  signing  of  a  con- 
tract with  Wm.  Wrigley  Jr.  Co.,  Chi- 
cago, for  3,120  one-minute  announce- ments for  gum  to  run  52  weeks. 

Agency  is  Vanderbie  &  Rubens,  Chi- cago. 
CHICAGO  AIRCRAFT  COLLEGE, 
Chicago  (training  school),  on  March 
30  started  a  weekly  10-minute  re- 

corded program  Melody  Cruiser  on 
WGN,  Chicago.  Contract  for  13  weeks 
was  placed  direct. 

DESIGNED  to  stimulate  business  on 
Hollywood  Blvd.,  Hollywood  (Cal.) 
Chamber  of  Commerce,  in  cooperation 
with  the  Merchants  Assn.,  that  city, 
on  March  10  started  sponsoring  a  five- 
weekly  quarter-hour  man-on-the-street 
program  on  KMPO,  Beverly  Hills, 
Cal.  Titled  Holly tvood  Quiz,  the  pro- 

gram is  handled  by  special  events  an- 
nouncer, Hal  Hodge,  and  originates 

from  a  different  point  on  Hollywood 
Blvd.  each  day.  Contestants,  picked 
from  the  crowds  that  gather,  answer 
questions  on  all  phases  of  Hollywood 
life.  Awards  are  passes  to  the  Holly- 

wood Pantages  and  Grauman's  Chi- nese theatres. 

KELLY  DOUGLAS  &  Co..  Vancouver. 
B.  C.  (Nabob  Coffee)  has  started  a 
weekly  half-hour  program  on  14  west- 

ern Canadian  stations,  and  a  series  of 
five-weekly  spot  announcements  on 
the  same  stations.  Account  was 
paced  by  Stewart-Mcintosh,  Van- couver, B.  C. 

SUTLIFF  TOBACCO  Co..  San  Fran- 
cisco (Heine  Blend  pipe  tobacco)  re- 
cently started  sponsorship  of  Human 

Side  of  Sports,  featuring  Commentator 
Ira  Blue,  for  a  number  of  years  on 
KPO-KGO,  San  Francisco,  in  a 
nightly  series,  Monday  through  Sat- 

urday, on  KQW,  San  .Jose,  Cal. 

FIRST  INDUSTRIAL  BANK,  Den- 
ver, is  using  daily  one-minute  temper- 

ature reports  on  KOA,  that  city.  Con- tract is  for  13  weeks,  having  started 
in  mid-March.  Agency  is  Max  Gold- 

berg Adv.  Agency,  Denver. 
UNION  OIL  Co.,  Vancouver,  B.  C, 
starts  early  in  April  a  new  program 
series  on  seven  western  Canadian  sta- 

tions, featuring  the  civilian  war  effort 
in  Canada.  Account  is  handled  by 
Stewart-Mcintosh,  Vancouver. 

^THAT  wins' 
l^n.  UiuUence^ mm      /I  THAT 

POPULAR 
Salt  Lake  City 

Nitionil  Represenlative: 
JOHN  BLAIR  &  CO. 

JLhe  CAMPAIGN  tKat  succeeds,  wKetKer 

military  or  commercial,  is  based  on  de- 

tailed information  covering  every  pKase 

of  tKe  objective  to  be  won.  When  the  objective  is  SALES 

in  any  of  our  markets,  you  can  look  to  us  for  an  intimate 

knowledge  of  local  factors  to  be  considered  in  planning  a 

succes  sful  air-attack. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CHICAGO  NEW  YORK  DETROIT  ST.  LOUIS  LOS  ANGELES  SAN  FRANCISCO 
520  N.  Michigan  Ave.  341  Madison  Ave.  New  Center  Bldg.  349  Paul  Brown  Bldg.  Chamber  of  Comm.  BIdg.  608  Russ  Building 
superior  8659  Murray  Hill  9-6084     Madison  7889  Chestnut  5688  Prospect  3584  Douglas  3188 
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PONTIAC    •  MICH. 
r  THE  rOtf  AMN  CO.,  NArfONAl  REPS. 

CHICAGO      •      NEW  TOIK 

WRXL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

MARNEY  FOOD  Co.,  Huntington 
I'ju-k,  Cal.,  (Marco  pet  food),  on 
Ajiril  1  starts  a  twice-weekly  quarter- 
liour  morning  program  featuring  Dave 
Lano,  singer-pianist,  on  KNX.  Holly- wood. Contract  is  for  52  weeks,  with 
placement  through  Ivar  F.  Wallin  Jr., 
&  Staff,  Los  Angeles.  American  Chicle 
Co.,  Long  Island  City  (Adams  Clove 
(Jum),  heavy  user  of  national  spot  ra- 

dio, on  March  24  also  started  sponsor- 
ing Lane  in  a  si.x-weekly  five-minute 

jirogram  on  that  station.  Agency  is 
ISadger,  Browning  «&  Hersey,  New 
York. 

ALBERT  S.  SAMUELS  Co.,  San 
Francisco  and  Oakland,  Cal.  (jewelry 
stores)  conducted  a  special  two-day 
radio  campaign  on  five  San  Francisco 
stations— KPO  KGO  KSFO  KJBS 
KFRC — March  16-17  using  spot  an- 

nouncements to  call  attention  to  its  an- 
nual silverware  sale.  The  jewelry  firm 

is  the  sponsor  of  Who's  Dancing  To- 
night? Sundays  on  KSFO  and  Ro- mance in  Reno  weekly  on  KQW,  San 

Jose,  Cal.  Agency  is  Will  Russell  & 
Co.,  San  Francisco. 
MARKS  CREDIT  CLOTHING  Co., 
Chicago  (men  and  women's  apparel), 
on  March  24  started  five-weekly 
(|uarter-hour  news  commentaries  by 
Irving  Pflaum  on  WIND,  Gary,  Ind. 
In  addition  firm  on  March  17  began 
sponsorship  of  two-daily  quarter-hour 
transcribed  programs  Guess  Who,  on 
WCFL,  Chicago.  During  the  broadcast 
three  selections  are  played  and  list- 

eners are  requested  to  guess  who  the 
artists  were.  Prizes  are  awarded  to  the 
winners.  Contracts  are  for  52  weeks. 
Philip  Abrams  Adv.  Agency  placed 
the  accounts. 

CALAVO  GROWERS  of  California, 
Los  Angeles  (avocados),  in  a  two- 
week  Southern  California  supplement 
to  its  national  campaign,  on  March  27 
started  sponsoring  participations  five 
times  weekly  in  Mildred  Van's  House 
Party  on  KECA,  and  Norma  Young's Happy  Homes  on  KH.J,  with  six  per 
week  in  the  combined  Sunrise  Salute 
and  Houseioives  Protective  League 
programs,  conducted  by  Fletcher 
Wiley,  on  KNX.  Agency  is  Lord  & 
Thomas,  Los  Angeles. 

HAAS-BARUCH  &  Co.,  Los  Angeles 
(Iris  coffee),  a  consistent  user  of 
Southern  California  spot  radio,  on 
April  1  starts  using  3.5  daytime  sig- 

nal announcements  weekly  on  KNX, 
Hollywood.  Contract  is  for  13  weeks. 
Firm  is  also  using  10  spot  announce- 

ments per  week  on  KHJ,  that  city. 
Robert  Smith  Adv.  Agency,  Los  An- 

geles, has  the  account. 

ASSOCIATED  DRUGGIST  Corp., 
Los  Angeles  (independent  drug 
stores),  new  to  radio,  on  March  23 
started  a  weekly  half-hour  spelling  bee 
on  KECA,  that  city,  for  26  weeks. 
Titled  Little  Red  School  House,  the 
program  is  conducted  by  Paul  Lang- 
ford.  Sidney  Garfinkel  Adv.  Agency, 
Los  Angeles,  has  the  account. 

NU-ENAMEL  Corp.,  Chicago  (paint), 
on  April  21  starts  a  six-time  weekly 
participation  in  Heinie  &  His  Grena- 

diers on  WTMJ,  Milwaukee.  Agency 
is  William  Blair  Baggaley  Inc.,  Chi- 
cago. 
CHICAGO  FURNITURE  MART, 
Chicago,  on  March  23  renewed  for  52 
week.s  its  weekly  quarter-hour  Sunday 
Sunshine  program  on  WBBM,  Chi- 

cago. Agency  is  Newby,  Peron  and 
Flitcraft,  Chicago. 

Bunte  Back  on  6 

BUNTE  BROTHERS,  Chicago 
(Tango  candy  bars),  on  March  31 
renewed  for  four  weeks  its  varying 
schedule  of  5  to  15-minute  news 
periods,  participations  and  spot  an- 

nouncements on  six  stations.  Sta- 
tions are  WBBM,  Chicago;  WLW, 

Cincinnati;  WFAB,  Lincoln,  Neb.; 
KOIL,  Omaha;  KSD,  St.  Louis; 
WHO,  Des  Moines;  WJR,  Detroit. 
Agency  is  Presba,  Fellers  &  Presba, Chicago. 

NOW  THEY  LOOK  LIKE  THIS 

See  page  12 

PHOTOGRAPHS  ON  PAGE  12  in  the  same  (1  to  r)  order  show:  (1)  Dom 
Belding,  Los  Angeles  v.p.  of  Lord  &  Thomas,  who  went  into  the  Oregon 
Coast  Artillery  at  the  outbreak,  was  assigned  as  radio  sergeant  in  Head- 

quarters Company  60  at  the  Fortress  Monroe  Radio  School,  then  wasi 
transferred  to  Officers  Training  Camp  at  Saumur,  where  he  was  a  cadet 
when  the  Armistice  was  signed.  (2)  Frank  M.  (Scoop)  Russell,  NBd 
Washington  v.p.,  who  left  Iowa  State  U  to  enlist  in  1917  and  in  June, 
1918,  was  assigned  as  instructor  in  bayonet  work  at  Camp  Pike,  becoming, 
a  top  sergeant  before  he  was  mustered  out  in  November,  1918.  (3)  Ellisi 
VanderPyl,  director  of  promotion  of  WGAR,  Cleveland,  who  left  Andover 
to  enlist,  went  overseas  as  a  first  sergeant  with  a  machine  gun  battalion 
of  the  26th  (Yankee)  Division,  was  twice  wounded  and  decorated  and  is 
now  a  major  in  the  Army  Reserve. 

BROADCASTS  CAN  SELL  PIANOS 

Roux  Tells  Manufacturers  How  Dealers  Have  Used 

 Radio  Successfully  in  Various  Cities  

RADIO  can  sell  pianos,  the  Na- 
tional Piano  Manufacturers  Assn. 

was  told  by  W.  C.  Roux,  sales  pro- 
motion manager  of  national  spot 

and  local  sales  for  NBC  in  New 
York,  during  a  meeting  last  week 
at  the  Hotel  New  Yorker. 

Citing  various  programs  used 
by  piano  dealers  throughout  the 
country,  Roux  told  the  association 
that  radio  had  repeatedly  proven 
itself  as  a  media  capable  of  moving 
their  merchandise.  Among  the  firms 
using  radio  cited  by  Mr.  Roux  were 
the  Charles  E.  Wells  Music  Co. 
using  KOA,  Denver,  since  1937  with 
The  Wells  of  Music.  The  company 
reported  that  in  December,  1938, 
it  sold  $25,000  worth  of  pianos  and 
organs,  their  best  month  in  ten 

years,  due  primarily  to  radio 
Other  firms  mentioned  in  the  talk 

included  the  Clark  Music  Co.  of 
Syracuse,  which  has  used  radio 
for  15  years  averaging  three  pro 
grams  a  week  over  that  period,  and 
the  Arthur  Jordan  Piano  Co.  of 
Washington,  using  a  Saturday 
morning  program  and  frequent 

spots. 
Commenting  on  the  success  these 

programs  have  had  in  various  lo 
calities,  Mr.  Roux  said: 

"No  other  business  I  can  think 
of  has  the  opportunity  that  the 
piano  and  music  business  has  to 
give  people  an  exact  idea  of  the 
qualities  of  merchandise  they  are 

offering." 
KRBA  Rebuilding 

NEW  STUDIOS  of  KRBA,  Luf- 
kin,  Tex.,  now  under  construction 
to  replace  those  completely  de- 

stroyed by  fire  March  17,  should  be 
completed  within  a  month  accord- 

ing to  Richman  Lewin,  KRBA  pro- 
motion manager.  Though  equip- 

ment ■  was  removed  to  the  street 
during  the  fire,  which  started  in 
the  Singleton  BIdg.  next  to  KRBA, 
it  was  seriously  damaged  by  the 
first  sleet  and  snow  storm  Lufkin 
had  all  year.  The  station  lost  no 
time  on  the  air,  however,  signing 
on  the  next  morning  from  emer- 

gency studios  in  the  transmitter 
building  two  miles  from  downtown Lufkin. 

WILLIAM  GANSON  ROSE  Inc., 
Cleveland  has  stipulated  with  the  Fed- 

eral Trade  Commission  to  stop  certain 
advertising  representations  for  Rah- 
nous  capsules  and  nasal  drops  on  be- 

half of  E.  W.  Rahn,  distributor  of 
the  preparations,  according  to  an  an- 

nouncement last  Friday  by  the  FTC. 

Federal  Control  Urged 

For    Crime  Broadcasts 

A  RESOLUTION  calling  on  Con- 
gress to  authorize  Federal  regula- tion of  radio  crime  programs  was 

introduced  in  the  California  State 
Legislature  at  Sacramento  March 
18  by  Senator  Ed  Fletcher  of  San 
Diego.  Certain  programs,  Senator 
Fletcher  declared,  "are  romanticiz- 

ing the  nefarious  exploits  of  crim- 

inals." 

Series  of  anti-ASCAP  bills,  de- 
signed to  outlaw  the  right  of  that 

organization  to  act  as  a  collective 
bargaining  agency  in  California, 
and  proposed  by  Assemblyman 
Jack  B.  Tenney  of  Los  Angeles, 
have  tentatively  been  set  for 
hearing  April  10  [Broadcasting, 
Feb.  3]. 

COOPERATIVELY  sponsored  Show 
of  the  Week,  heard  Sundays  at  6 :30 
p.m.  on  MBS  stations,  concluded  its 
present  series  March  23,  to  return 
early  in  October.  Agency  is  Redfield- Johnstone,  New  York. 
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No  Name... 

but  what  a 

A GROCERY  PRODUCT— how  wc  wish  they  would  let  us  use  their  name- 

was  promoted  over  1  5  of  the  nation's  leading  stations.  Stations  like 

WGN  of  Chicago,  WJR  of  Detroit,  WLW  of  Cincmnati.  In  New  York 

they  used  a  network  station  and  WMCA. 

The  test  was  tough.  The  listener  had  to  send  in  three  wrappers  and  ISi' 

in  cash  for  a  piece  of  inexpensive  jewelry.  WMCA  lured  quarters  and 

wrappers  at  a  cost  40 /f  lower  than  the  national  average.  Locally,  WMCA 

scintillated  even  brighter.  WM CA  brought  in  46.5%  of  the  total  New 

York  area  inquiries  at  an  average  cost  47%  lower  than  the  network 

station.  Nearly  as  many  letters  for  one-half  the  cost! 

To  switch  metaphors  in  mid-stream:  For  Big  League  Sales  at  Bush 

League  Cost  give  WMCA  a  crack  at  the  ball.  A  phone  call,  letter  or  wire 

will  bring  one  of  our  men  hustling  with  all  the  details. 

570  k. 

wmca 

America's  Leading  Inde-pendent  Station 

NEW  YORK:  WMCA  Building,  1657  Broadway 

Chicago:  Virgil  Reiter  &  Co.,  360  N.  Michigan  Ave. 

Story. 



^^^^^ 

CHN 
The  Key  Station  of  the 

Maritimes 

Is  as  much  a  part  of  Halifax 
as  the  Citadel  Hill. 

Located  as  it  is  in  the  Capitol 
City,  it  commands  the  largest 
near  at  hand  audience  in  the 
Maritimes. 

Ask  joe  WEED 
'■'O  Madison  Ave. 

New  York 

REX  DAVIS 

THREE  TIMES  DAILY 

"Madame,  I'm  the  Burn-Smith  man, representing  WFDF  Flint  Michigan. 
Let  me  show  you  how  to  clean  up 
with  our  new  kilowatt  on  910." 

fl^  PR
OGRAMS 

TRUE  TALES  from  
the  life of  a  leading  banking  in- stitution are  dramatized  on 

Inside  Stories  heard  over 
KOMO,  Seattle,  and  sponsored  by 
Seattle  First  National  Bank.  Using 
files  of  the  institution,  which  go 
back  to  1870,  the  series  tells  the 
Northwest's  economic  history,  with its  numerous  incidents  of  human 
interest.  The  files,  which  provide 
the  writers  of  the  show  with  a 
great  store  of  material,  contain 
stories  couched  in  formal  financial 
language  of  diplomats  as  well  as 
sourdoughs. 

*      ̂   * 
Facts  of  States 

FAMILIARITY  with  hisk)ry,  econ- 
omy, folklore  and  similar  back- 

ground of  each  is  the  basis  of  Know 
Yoia-  State,  now  heard  on  stations 
in  each  of  the  48  States.  Programs 
are  developed  by  the  National 
League  of  American  Pen  Women, 
of  which  Lulu  Gable  Giese  is  na- 

tional radio  chairman.  At  the  re- 
cent League  congress  in  Miami, 

talks  were  given  by  Frank  Jaffery, 
of  WIOD;  Norman  McKay,  of 
WQAM;  Leslie  Bains,  of  WKAT; 
Steve  Willis,  of  WJNO. 

Flying  Ladies 
WOMEN  in  aviation  will  be  high- 

lighted in  a  new  series  of  weekly 
quarter-hour  programs  starting 
April  4  on  WPEN,  Philadelphia. 
Betty  Thompson,  noted  aviatrix  and 
a  member  of  the  famous  99  Club, 
will  conduct  the  program,  to  be 
known  as  Air  Hostess.  The  achieve- 

ment of  women  in  the  field  of  avia- 
tion will  be  emphasized  and  each 

program  will  include  an  interview 
with  a  famous  pilot. 

*  *  * 
Ghost  Stories 

AS  HIS  89th  idea  to  go  on  the  air 
in  three  years,  Maurice  Dreicer's 
program  of  Ghost  StoyHes  is  pre- 

sented five  times  weekly  on  WHOM, 
Jersey  City.  Dreicer,  radio  com- 

mentator, forum  conductor  and  one 
of  the  busiest  men  in  radio  with  24 
programs  a  week,  plays  all  the 
characters  himself,  depending  on 
voice  projection  entirely  for  his 
hair-raising  results  on  the  WHOM 
program. *  *  * 

More  War 
EYEWITNESS  accounts  of  this 
and  past  wars  will  be  told  on  the 
F reedom  Under  Fire  series  start- 

ing April  4  on  WEVD,  New  York, 
under  the  direction  of  John  Hunter. 
First  guests  will  be  Dr.  Raoul  Ag- 
lion,  former  member  of  the  French 
legation  in  Cairo,  and  Donald  Mac- 
Afee,  who  went  to  France  with  the 
AEF  in  1917  and  remained  to  fight 
with  the  French  forces  in  Africa  in 1940. 

*  *  * 

Army-Nayy  News 
AS  A  SPECIAL  service  directed  to 
40,000  Army  and  Navy  personnel  in 
the  area  who  are  unable  to  hear 
legular  newscasts,  KMO,  Tacoma, 
has  started  a  daily  early  morning 
five-minute  news  program,  titled 
Army-Navy  News.  Featuring  Art 
Primm  as  commentator,  the  pro- 

gram .'s  released  at  6:15  a.m. 

Going  to  College? 
DIRECTED  to  high  school  seniors, 
Washington  State  College  and  U  of 
Washington,  in  a  three-week  cam- 

paign ending  April  18,  are  jointly 
presenting  a  weekly  half-hour  edu- 

cational program  titled  Should  I  Go 
to  College?  on  KMO,  Tacoma. 
Under  direction  of  William  H. 
Botzer,  assistant  dean  of  men  at 
the  University  of  Washington,  the 
series  gives  an  insight  into  the  pos- 

sibilities of  the  state  educational  in- 
stitutions in  helping  students  pre- 

pare for  adult  life.  Series  is  en- 
dorsed by  local  and  state  educa- 

tional leaders,  as  well  as  civic  or- 
ganizations. 

WLWs  Chautauqua 

AN  ATTEMPT  to  restore 
the  Chautauqua  as  a  source 
of  entertainment  and  educa- 

tion, on  the  scale  it  had 
known  in  the  early  days  of 
this  century,  is  to  be  made 
by  WLW,  Cincinnati,  this summer.  George  Biggar, 
WLW  program  director,  and 
Wade  Miller,  general  man- 

ager of  the  iVliami  Valley 
Chautauqua  Assn.  have  an- nounced a  weekly  series  of 
full-hour  programs  extending 
from  June  29,  to  Aug.  17. 
Many  prominent  figures, 
among  them  the  former 
mayor  of  Narvik,  will  be 
featured.  Howard  Tooley, 
Chicago  producer,  has  been 
named  to  direct  the  program. 

Out  of  the  Sky — Lucky  Clovers — Bayou  Posies — 
All  for  Homes — Promotion  Portfolio 

PARACHUTES  were  used 
 to promote  the  new  NBC-Blue affiliation  of  WOC,  Davenport, 

la.  Daily  for  a  week  thousands 
of  small  parachutes  with  a  weighted 
cardboard  tag  as  ballast  were 
dropped  over  the  Tri-Cities,  Daven- 
port-Moline-Rock  Island.  The  tag 
was  redeemable  for  a  Peter  Paul 
Mound  Candy  Bar,  while  several 
console  radios  were  given  away 
each  day  to  persons  finding  the  tags 
with  the  numbers  1370,  the  present 
frequency  of  WOC,  and  1450,  the 
new  frequency  after  March  29th. 
Announcements  on  WOC  called  the 
listeners'  attention  to  the  aerial blitzkrieg. 

*  *  * 

Lucky  Leaf 
TO  KEEP  before  clients  the  fact 
of  KYW's  50,000-watt  coverage, 
the  station  has  distributed  a  cellu- 

loid pocket  calendar  showing  its 
wattage  and  its  NBC-Red  aflSliation. 
Pasted  in  between  the  two  pieces 
of  celluloid  is  a  real  four-leaf 
clover  in  a  round  transparent 
frame,  as  a  reminder  that  "at 
10,000  watts  per  leaf,  you're  40,000 
watts  luckier  than  ever  before." 

*  *  if: At  Food  Show 

EVERY  STAR  in  the  KPO-KGO 
studios  in  San  Francisco  affiliated 
with  a  food  company  sponsor  ap- 

peared at  the  recent  annual  con- 
vention of  the  United  Grocers  in 

the  Golden  Gate  city.  During  the 
banquet,  held  at  the  Palace  Hotel, 
the  radio  folk  were  introduced  to 
the  corner  groceryman. 

Creole  Gardenias 

A  GARDENIA,  not  real  but  a  good 
facsimile  thereof,  was  sent  to  the 
trade  by  WWL  in  reminding  that 
the  Spring  Fiesta  and  WWL  are 
vital  parts  of  New  Orleans. 

920  Menu 

CASHING  IN  on  the  popularity  of 
the  920  Club  on  WORL,  Boston, 
one  of  the  sponsors,  the  Beach- 

comber restaurant  has  a  "920  Club 

Rockford  Exposition 
IN  CONNECTION  with  the  1941 
Better  Homes  Exposition  the  week 
of  March  24-29,  WROK,  Rockford, 
111.,  erected  a  glass  enclosed  studio 
on  the  Exposition  floor  from  which 
several  live  talent  programs  were 
broadcast  each  day.  In  addition, 
WROK  engineers  set  up  an  oscillo- 

scope and  invited  studio  visitors  to 
"see"  their  voices.  Photos  of  stars 
of  Mutual  network  programs  heard 
on  WROK  were  also  featured. 

*  *  * 
Auto  Exhibit 

RADIO-CAR  tieup  by  R.  H.  Nel- 
son, distributor  of  Nash  autos  in 

Muskegon,  Mich.,  drew  15,000  peo- 
ple to  a  special  exhibit  in  the  studios 

of  WKBZ.  In  the  studio  auditorium 
an  effective  display  of  Nash  cars 
was  shovm  and  entertainment  fur- 

nished by  the  WKBZ  talent  stalf. 
*  *  * 

Tips  to  Sponsors 
TO  ENCOURAGE  sponsors  on 
WOR,  New  York,  to  uce  news- 

papers, magazines  and  other  media to  merchandise  their  programs,  the 
station's  sales  promotion  depart- 

ment has  created  a  portfolio  con- 
taining examples  of  merchandising 

arranged  by  WOR  accounts. 

Says  A I  Hunter, 
News  Editor,  KFRC, 

San  Francisco:  "With INS  service  my  job  is 

a  breeze." 
INTERNATIONAL  NEWS  SERVICE 

Cet  tkc  (ads  frmi  WOl-  WISHMCTON,  D.  C.  . 
/tffiKateil  with  MUTUAL  BROADCASTING  SYSTEM 
National  Repr««rtati«es: 
INTERNATIONAL  RADIO  SALES 
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.  .  .  Let  WTIC  do  the  Job  for  Your 

Product  in  America's  No.  1  Market 

No  matter  what  your  product  may  be,  WTIC  has 

the  power — and  the  authority — to  make  your  sell- 

ing job  easy  and  profitable  in  the  rich  Southern 

New  England  territory. 

Within  the  range  of  WTIC's  powerful  voice,  fac- 

tory man-hours  have  jumped  30%  within  a  year 

and  per  capita  retail  sales  are  52%  above  the  na- 

tional average.  There's  money  in  this  Southern 

New  England  area — money  for  whatever  you  have 

to  sell. 

And  you  can  reach  it  best  through  WTIC — with 

its  impact  of  50,000  Watts  and  the  authority  of 

more  than  15  years  distinguished  service  to  friendly, 

prosperous  Southern  New  England. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 

The  Travelers  Broadcasting  Service  Corporation  ̂  

Member  of,  NBC  Network  and  Yankee  Network 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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"She  must  have  a  wallop  like  thai 
WFDF  Flint  Michigan  signal, 
now  that  it's  1000  watts  on  910." 

JOHNNIE  O  HARA 

ST.IOUIS'ACE 
SPORTSCASTER 

Exclusive  Affiliate   in  St.  Louis 
MLTXAL  BROADCASTING  SYSTEM 

(U.P. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

MKAKE  WILDRICK.  vice-president 
(if  Heiniiii^'hain.  Castleman  &  I'ierce. Xew  YiirU.  for  three  years,  has  been 
callecl  iiitii  active  service  as  a  lieuteii 
ant-cidonel  in  the  Army.  He  started 
(hities  March  24  as  puhlic  rehitioiis 
olhcer  at  West  Point  Military 
Acach'in.v. 

K.  .1.  ('OLLIXS  and  Arthur  L.  (Jriraes 
of  tlie  Dayton  ottice  of  I.ord  &  Thomas 
liave  been  named  mauufier  and  as- 

sistant manager,  respectively,  of  that office. 

MARTHAS  ADV.  SERVICE.  Los 
An;;t  les.  co-owned  by  ̂ lartha  Weisler 
and  .lessie  Day.  has  been  established 
at  2."5()  W.  Tth  St..  that  city.  Accounts 
formerly  serviced  by  Ruth  Hamilton 
.Vssociates.  have  been  taken  over  by 
tlie  new  concern.  Miss  Hamilton  has 
retired  from  the  advertising  business 
to  devote  her  time  to  other  interests. 

(•HESTER  LaROCHE  and  Hubbell 
Roliinson.  president  and  talent  di- 

rector, respectively,  of  Young  &  Rubi- 
cam.  after  Hollywood  conferences 
with  .Toe  Stauffer.  the  agency's  West Coast  manager,  have  returned  to  Xew York. 

SHELTOX  WEEKS,  former  sales 
and  adviTtising  manager  of  Lion 
Urewery.  Xew  York,  and  previously  of 
.T.  Walter  Thompson  Co..  Xew  York, 
has  joined  Lynn  Baker  Co..  X'ew  York, iis  account  representative. 

ROBERT  F.  DEXX^IS  Inc.,  Los 
Angeles  agency,  on  April  1  moves  to 
2in  W.  7th  St..  that  city. 

BELXAP  &  THOMPSOX^  Chicago, 
lias  opened  an  office  in  San  Francisco. 

(lAKRICK  TAYLOR,  formerly  of 
Mitchell-Faust  Adv.  Co..  Chicago,  on 
!March  1.3  .ioined  the  radio-creative  de- 

partment of  Goodkind.  Joice  &  Mor- 
gan. Chicago. 

GEORGE  WHITSETT,  formerly 
copy  chief  of  X".  W.  Ayer  &  Son,  San Francisco,  has  joined  Leon  Livingston 
Adv.  Agency  in  San  Francisco. 

DAVID  BOTSFORD  .Jr.  recently  re- 
signed from  J.  Stirling  Getchell  Inc.. 

Xew  York,  to  join  Botsford,  Constan- 
tine  &  Gardner.  San  Francisco,  where 
he  has  replaced  Hugh  McKenzie.  who 
has  been  called  to  active  service  with 
the  Army.  Botsford  will  serve  as  pro- 

duction manager  and  account  execu- tive. 

E.  LEE  STAXLEY.  for  two  years 
with  Sherman  K.  Ellis  &  Co.,  Chicago, 
on  March  K)  joined  Leo  Burnett  Co.. 
Chicago. 

MELVIX  BRORBY.  vice-president  of 
X'endham.  Louis  &  Brorby.  Chicago, was  recently  elected  president  of  the 
Lake  Shore  Club  of  Chicago. 

FOUR  ARMOUR  MEN  got  to- 
gether to  discuss  final  plans  for 

the  Treet  chrysanthemum  plant 
offer  and  the  radio  program  Treat 
Time.  They  are  (1  to  r)  C.  E.  Dar- 
went,  assistant  advertising  man- 

ager. Armour  &  Co.;  W.  J.  Milton, 
canned  foods  sales  department;  G, 
W.  Munro,  assistant  manager, 
canned  foods  sales;  Clair  Heyer, 
radio  advertising  manager. 

Walter  Burn  Called  Up 

WALTER  P.  BURN,  president  of 
Walter  P.  Burn  &  Associates,  New- York,  has  been  ordered  to  active 
staff  duty  with  the  chief  of  Chemi- 

cal Warfare  Service  in  Washing- 
ton, reporting  April  7.  A  wartime 

lieutenaiat  of  engineers  who  saw 
active  service  in  France,  Mr.  Burn 
was  in  the  Army  until  1935  and 
now  holds  the  rank  of  lieutenant 
colonel.  His  eldest  son,  Richard, 
born  while  his  father  was  with  the 
AEF,  was  commissioned  last  De- 

cember as  a  second  lieutenant  in 
the  Chemical  Warfare  Service  and 
is  now  on  active  duty  at  Edgewood 
Arsenal,  Md.  Direction  of  Walter 
P.  Burn  &  Associates  has  been 
taken  over  by  William  Noble,  vice- 

president. 
JOHX  B.  GUEDEL.  radio  director  of 
Dan  B.  Miner  Co.,  Los  Angeles,  has 
been  elected  vice-president  in  charge of  radio.  Irvin  Atkins  has  been  added 
to  the  radio  division  as  iiroduetion aide. 

FRANK  SCHLESSIXGER.  manager 
of  the  San  Francisco  office  of  Allied 
Adv.  Agencies,  and  Mary  Milford.  ac- 

tress of  KPO-KGO,  recently  announced 
their  engagement  and  plan  to  be  mar- ried May  9  at  Ross,  Cal. 

MRS.  CARROLL  WHEDOX.  of  the 
promotion  department  of  CBS,  has  re- 

signed to  join  the  copy  department  of 
George  Bijur  Inc. 

DO  YOU  MAKE  THIS 

$396  MISTAKE 

IN  SENDING 

TELEGRAMS? 

Up  until  last  year,  a  certain  firm  (name  on  request)  paid 
$396  too  much  for  telegrams!  Then  Postal  Telegraph 
surveyed  telegraph  costs  and  provided  an  easy-to-follow 
plan  that  saved  this  amount!  Why  not  let  this  free  cost 

analysis  save  money  for  you? 
For  information  about  free  telegraph  cost  analysis 
—  wire  collect:  J.  B.  Pansera,  Postal  Telegraph, 
253  Broadway,  N.  Y.  C.  No  obligation! 

Dan  Ryan  Leaves  Long 

To  Direct  'Uncle  Ezra' 
DAN  RYAN,  timebuyer  and  pro- 

duction manager  of  W.  E.  Long  Co., 
Chicago,  national  advertising  agen- 

cy, on  April  1  resigns  to  produce 
the  NBC-Red  feature,  Lhjcle  Ezra, 
sponsored  by  R.  J.  Reynolds  To- 

bacco Co.,  Winston-Salem,  N.  C, 
for  Camel  cigarettes  and  Prince  Al- bert Tobacco.  He  will  serve  the 
Long  agency  in  an  advisor  capacity. 

Al  Sperry,  formerly  of  the  Mac- Gregor  Recording  Co.,  Hollywood, 
will  handle  the  major  production 
job  after  Mr.  Ryan  leaves.  Jean 
Scott,  formerly  of  Blackett-Sample- 
Hummert,  Chicago,  will  be  in 
charge  of  copy.  Jane  Baker,  one- 

time timebuyer,  later  in  the  conti- 
nuity department,  has  been  reap- 

pointed timebuyer.  Mr.  Ryan  will 
have  no  official  capacity  with  Wm. 
Esty  &  Co.,  New  York,  the  Reynolds 
agency,  working  as  an  independent 

producer. 
Expansion  in  Hollywood 

By  J.  Walter  Thompson 
EXPANDING  Southern  California 
operations,  J.  Walter  Thompson 
Co.  will  establish  new  downtown 
Los  Angeles  offices  at  621  S.  Hope 
St.  April  10,  and  in  addition  con- 

tinue its  Hollj'W'ood  radio  division 
headquarters  at  1549  N.  Vine  St. 

Norton  W.  Mogge   (right) ,  for 

five  years  the  agency's  Pacific Northwest  manager,  headquartered 
in  Seattle,  who  assumes  manage- 

ment of  the  Los  Angeles  offices,  is 
pictured  discussing  expansion  plans 
with  Daniel  J.  Danker,  Southern 
California  vice-president.  National- 

ly known  in  radio  and  advertising. 
Mogge  recently  served  as  Pacific 
Adv.  Clubs  Assn.  president.  Danker, 
associated  with  J.  Walter  Thomp- 

son Co.  in  Hollywood  for  15  years 
and  kno\\Ti  as  the  "Mayor  of  Holly- 

wood" because  of  wide  acquaint- ance, continues  to  direct  the  agency 
radio  activities  in  Southern  Cali- fornia. 

WILLIAM  ROUSSEAU,  formerly  radio 
producer  of  Young  &  Rubicam,  New  York 
has  joined  the  production  staff  of  Trans- american  Broadcasting  &  Television  Corp 
New  York,  where  he  will  have  charge  of 
production  of  As  the  Twig  Is  Bent  and 
Light  of  the  World. 

360  N.MICHIGAN  AVE„CHICAGO 

IN  THE  7th  RETAIL  MARKET 

KSTP 
MINNEAPOLIS      •       SAINT  PAUL 

mtlTTIME  SICRilL  FROM  Mr«IIE- 
IVOLIS  TO  THE  WEST  EQIimERT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  WatU Tostal  TchgvapU 
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AGENCY 

ALBERT  MILLER  &  Co.,  Chicago 
1  (Miller's  Packaged  Potatoes),  to  Mitchell- )  Faust  Adv.  Co.,  Chicago.  Radio  has  been 
■  used  in  the  past. 
Ii  WABASHA  ROLLER  MILL  Co.,  Wabasha, 
,  Minn.  (Big  Jo  flour),  to  Presba,  Fellers  & 
Presba,  Chicago.  No  radio  plans  at  present. 
SCHUTTER  CANDY  Co.,  Chicago  (candy 
bars),   to   Rogers   &   Smith,    Chicago.  No 

'  radio  plans  at  present. 
*  BLUE  MOON  FOODS  Inc.,  Thorpe,  Wis. 
'  (food  products),  to  Hoffman  &  York  Adv., 3  Milwaukee.  Radio  has  been  used. 
'i  COMET  RICE  MILLS,  Beaumont,  Tex.,  to 
'  Leche  &  Leche,  Dallas. 
SNIDER  PACKING  Corp.,  Rochester. 
N.  Y.,  to  Weiss  &  Geller  for  frozen  food 
division. 
EUREKA  VACUUM  CLEANER  Co.,  De- 

troit to  Geyer,  Cornell,  &  Newell,  Detroit. 
No  plans  have  been  announced  as  yet. 
MILKMAID  Inc.,  New  York,  to  H.  M. 
Kiesewetter  Inc.,  New  York,  for  the  pro- 

motion of  a  new  product.  Milkmaid  Cleans- 
ing Milk  &  Emulsion.  No  radio  plans  have 

been  announced. 
LYNDON  PRODUCTS  Corp.,  Norwalk, 
Conn.  (cosmetics),  to  Albert  Frank- Guenther  Law,  New  York.  Company  plans 
to  use  announcements  on  participating 
programs. 

K  MAJESTIC  MFG.  Co.,  St.  Louis  (ranges), 
to  Anfenger  Adv.  Agency,  same  city.  No 
radio  plans  at  present. 

Press  Interests  in  292  Stations 
(Continued  from  page  8) 

BRENTWOOD     SPORTSWEAR  MILLS, 
Philadelphia   (sportswear),  to  J.  M.  Korn 

"  &  Co.,  Philadelphia. 

WISH  Appoints  Free  &  Peters 
APl'OINTMENT  OF  Free  &  Peters 
Inc.,  as  national  representative  of  the 
new  WISH,  Indianapolis,  has  been 
announced  by  O.  Bruce  McConnell, 
president  of  the  station.  Originally  ex- 

pected to  start  operation  May  1,  the 
Indiana  outlet  is  now  scheduled  to  go 
on  the  air  .June  15.  Delay  is  due  to 
difficulty  in  getting  radiators  and 
transmitter  equipment  due  to  defense 
order  i)riorities.  A  member  of  the  basic 
NBC-Blue  network,  WISH  will  oper- 

ate with  5.000  watts  day  and  1,000 
night  on  l.SOO  kc. 

WAGE  Appoints  Petry 
a  WHEN  the  new  WAGE,  Syracuse, 
N.  Y.,  goes  on  the  air  shortly,  it  will 
be  represented  nationally  by  Edward 
Petry  &  Co.,  the  station's  management announced  March  26.  Howard  C. 
Barth.  onetime  manager  of  WSYR,  is 
secretary-manager  of  Sentinel  Broad- 

casting Co.,  which  obtained  a  construc- 
tion i)ermit  last  .July  for  1,000  watts 

on  G20  kc. 

Adler  Forms  Own  Firm 
PAUL  F.  ADLER,  for  several  years 
with  Sears  &  Ayer  Inc.,  station  rep- resentatives, on  March  24  announced 
his  resignation  to  form  his  own  or- 

ganization on  the  Pacific  Coast,  to 
represent  eastern  advertising  agencies, 
advertisers   and   advertising  services. 

struction  permit  granted  Feb.  5  to 
Courier-Post  Publishing  Co.  for  250 
watts  on  1340  kc. ;  same  ownership 
as  Hannibal  Courier-Post  and  Kewanee 
(111.)  Star-Courier  and  interlocking 
ownership  with  other  newspapers  of 
the  Lee  Syndicate,  including  Daven- 

port Times,  Davenport  Democrat, 
Muscatine  Journal,  Ottumwa  Courier, 
Mason  City  Glohe-Gazette,  Madison 
Wisconsin  State  Journal,  I^aCrosse 
Tribune,  Lincoln  Nebraska  State  Jour- nal and  Lincoln  Star.  Identified  with 
these  newspapers  are  KGLO,  Mason 
Citv;  KOIL,  Omaha;  KFAB  and 
KFOR,  Lincoln ;  WIBA,  Madison ; 
WKBH,  LaCrosse. 

3.  KHON,  Honolulu,  Hawaii — Con- struction permit  granted  Feb.  18  to 
Hawaiian  Broadcasting  System  Ltd. 
for  250  watts  on  1310  kc. ;  24.25% 
of  stock  owned  by  Honolulu  Star-Bul- letin. Same  company  is  licensee  of 
KGMB,  Honolulu,  and  KHBC,  Hilo, 
Hawaii. 

4.  WMRF,  Lewistown,  Pa.  —  Con- 
struction permit  granted  Feb.  25  to 

Lewistown  Broadcasting  Co.  for  2.50 
watts  on  1500  kc. ;  one-third  of  stock 
owned  by  Sentinel  Go.  Inc.,  publisher 
of  Ijcioistoicn  Sentinel. 

Transfers  Pending 

The  nine  stations  for  which  trans- 
fer applications  to  companies  in- 

volving newspapers  interests  are 
pending  FCC  approval  are: 

1.  WFTL,  Fort  Lauderdale,  Fla.— 
Purchased  recently  by  Ralph  A.  Hor- 
ton.  vice-president  of  Fort  Lauderdale Times. 

2.  WTMC,  Ocala,  Fla. — Licensed  to 
Ocala  Broadcasting  Co.,  with  John  H. 
Perry  newspaper  interests  as  49% 
stockholders.  Sale  of  remainder  of 
stock  to  Perry  interests  pending.  This 
station  faces  an  FCfJ  revocation  order 
on  charges  of  "hidden  ownership"  in 
the  obtaining  of  its  original  construc- 

tion permit.  The  Perry  newspapers 
also  control  WCOA,  Pensacola ; 
W.JHP,  .Jacksonville  ;  WDLP,  Panama 
City,  Fla.,  the  latter  also  facing  a 
revocation  order  on  the  same  charges. 

3.  KFNF,  Shenandoah,  la. — 18.75% 
of  stock  and  option  on  remainder  owned 
l)y  Des  Moines  Register  <&  Tribune  in- terests, who  have  sold  it  sub.iect  to 
FCC  approval  to  owners  of  the  Omaha 'World-Herald. 

4.  WSAR,  Fall  River,  Mass.— Sale 
to  Fall  River  Herald-Neics  pending 
FCC  action; 

5.  KMM.J,  Grand  Island,  Neb.— Li- censed to  same  owners  as  Clay  County 
Sun.  a  weekly  published  in  Clay  Cen- 

ter, Neb.;  sale  to  G-rand  Island  Inde- 
pendent pending  FCC  approval. 

6.  WBAX,  Wilkes-Barre,  Pa. — 10%. 
of  stock  under  option  to  be  sold  ti> 
Charles  B.  Waller,  acting  on  behalf 
of  the  Willces-Barre  Times-Leader  and 
Herald.  This  station  faces  a  revocation 
order  and  an  application  pends  for 
its  reorganization  under  another  com- 
]iany  in  which  Mr.  Waller  also  ap- 

pears as  10%  stockholder. 
7.  WMRC,  Greenville.  S.  C— 40% of  stock  under  option  to  l)e  sold  to 

Roger  Peace,  publisher  of  Greenville 

News  and  Piedmont  and  owner  of 
WFBC,  Greenville. 

8.  KFQD,  Anchorage,  Alaska — Sale to  Midnight  Sun  Broadcasting  Co. 
pends  FCC  approval.  Midnight  Sun 
Broadcasting  Co.,  licensee  of  KFAR, 
Fairbanks,  is  controlled  by  Capt.  A.  E. 
Lathrop,  who  owns  the  Fairbanks 
Neios-Miner,  among  many  other  Alas- kan interests. 

9.  KAWM,  Gallup,  N.  M.— Sale  by A.  W.  Mills  to  A.  W.  Barnes,  publisher 
of  Gallup  Independent,  pends  FCC 

approval. 

14  Still  Hold  CP's 
The  14  stations  with  newspaper 

interests  identified  with  their  own- 
ership which  are  still  holders  of 

construction  permits  and  not  yet 
reported  on  the  air  are: 
WGGA,  Gainesville,  Ga.,  one-third owner  by  Austin  Dean,  editor  of 

Gainesville  Eagle,  a  weekly ;  KBUR, 
Burlington,  la.,  25%  of  stock  owned 
by  ,J.  Tracy  Garrett,  publisher  of  Bur- 

lington Haick-Eije  Gazette ;  KDTH, 
Dubuque,  la.,  construction  permit  held 
by  D  u  b  u  q  u  e  Telegraph  -  Herald  ; 
WHYN.  Holyoke,  Mass.,  all  stock 
owned  by  owners  of  Holyoke  Tran- 

script-Telegram ;  WDBC,  Escanaba, 
Mich.,  44.76%  of  stock  owned  by  pub- lisher and  editor  of  Marquette  (Mich.) 
Mining  Journal ;  KHMO,  Hannibal, 
Mo.,  construction  permit  issued  to  pub- 

lisher of  Hantiibal  Courier-Post; 
KR.JF.  Miles  City,  Mont.,  construction 
permit  issued  to  publisher  of  Miles 
City  Star;  WMUR,  Manchester,  N. 
H.,  5%  of  stock  owned  by  Edward  J. 
Gallagher,  publisher  of  Laconia  (N. 
H.)  Citizen;  WWNY,  Watertown,  N. 
Y.,  controlled  by  Harold  B.  Johnson, 
publisher  of  Watertown  Times; 
WMRF,    Lewistown,    Pa.,  one-third 

owned  by  publisher  of  Lewistown 
Sentinel ;  KBWD,  Brownwood,  Tex., 
one-fourth  owned  by  J.  S.  McBeath, 
publisher  of  Broionwood  Bulletin; 
WMVA,  Martinsville,  Va.,  50%  owned 
by  William  C.  Barnes,  publisher  of 
Martinsville  Bulletin  ;  WKWK,  Wheel- 

ing, W.  Va.,  majority  stock  owned  by 
.Joe  L.  Smith  Jr.,  minority  stockholder 
in  Beckley  (W.  Va.)  Post-Herald; 
KPION,  Honolulu,  24%  of  stock  owned 
by  Honolulu  Star-Bulletin. 

Bogner  Shifts 
P.  JOSEPH  BOGNER,  for  two 
years  partner  of  Bogner  &  Martin, 
on  April  7  assumes  the  New  York 
managership  of  Sears  &  Ayer,  na- 

tional station  representative  firm. 
John  P.  Martin  will  continue  with 
the  organization.  Before  his  affilia- tion with  Mr.  Martin,  Bogner  was 
for  12  years  with  Prudden,  King  & 
Prudden,  newspaper  representative 
concern,  later  joining  Mitchell- 
Ruddell,  station  representatives,  as 
head  of  the  New  York  office.  Paul 
Adler,  whom  Mr.  Bogner  succeeds, 
resigned  to  open  a  program  service 
in  Los  Angeles.  New  address  of  the 
Sears  &  Ayer  New  York  office  is 
295  Madison  Ave.,  telephone,  Ash- 

land 4-6699. 

William  M.  Strong 

WILLIAM  M.  STRONG,  vice-presi- 
dent and  director  of  BBDO,  died  in 

Pasadena,  Cal.  on  March  23.  A  native 
of  Scarsdale,  N.  Y.,  Mr.  Strong  had 
been  with  BBDO  since  his  graduation 
from  Princeton,  in  1921,  handling  ac- 

counts of  The  Alexander  Hamilton  In- 
stitute, Harvard  Classics,  Phoenix  Mu- tual Life  Insurance  Co.,  Red  Book, 

McCalVs,  Neiv  York  Herald-Tribune 
and  Saturday  Evening  Post.  He  is  sur- 

vived by  his  widow,  the  former 
.Josephine  Sebbald  Barber,  and  a  son, David. 
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TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 

KFDM 

BEAUMONT,  TEXAS 

Representatives 
JOOO  Watts  Howard  H.  Wilson  Company  560    K  C 

BROADCASTING  •  Broadcast  Advertising March  31,  1941  •  Page  39 



THE  NEW  WFCI,  Pawtucket,  R.  I.,  becomes  a  member  of  the  Colonial! 
Network  and  of  MBS  on  April  5,  under  a  contract  signed  last  week.  Seated 
(1  to  r),  Frank  Crook,  president  of  WFCI,  and  prominent  Rhode  Island 
businessman,  and  John  Shepard  III,  president.  Colonial  Network.  Stand- 

ing, Ted  Allen,  commercial  manager,  WFCI,  Gerald  Harrison,  Colonial 
station  relations,  and  Paul  Oury,  WFCI  general  manager.  WFCI  will 
operate  on  1420  kc.  with  1,000  watts  fulltime. 

START  A  BOOK  CLUB 
OF  YOUR  OWN 

With  Bargain-Priced  TOWER  BOOKS! 

•    FULL  SIZE    •    CLOTH  BOUND 

32  Popular  Titles  by  Leading  Authors 
Originally  Published  at  $2  to  $3 

•  Here's  something  really  new  in  a 
continuity  premium — start  a  Book 
Club  of  your  own!  Tower  Books  offer 
you  on  assortment  of  32  titles  on 
sucti  timely  topics  as  Gardening  Stiort 
Cuts,  Business  Letter  Writing,  Home 
Owner's  Handbook,  Effective  English, 
Child  Care,  U.  S.  History,  Marriage 
Hygiene  and  many  others.  At  a  max- 

imum cost  (to  you)  of  30c,  you'll 
keep  your  customers  coming  bock 
for  more  and  more  of  these  full 
size  cloth-bound  volumes.  Send  today 
for  a  sample  copy  and  complete  list 
of  titles. 

Address  Dept.  B-31 

THE  WORLD  PUBLISHING  CO. 
2231  W.  110  St.  Cleveland.  O. 

One  of  America's 

Best  Buys 
for — COMPLETE 

ECONOMICAL 
COVERAGE  of 
TAMPA  BAY 
AREA 

Florida's  2nd  Largest 
Resort  Region 

The  Tampa  Bay  area  in- 
cludes St.  Petersburg,  Tam- 

pa, Clearwater,  Sarasota, 
Bradenton  .  .  .  the  most 
densely  populated  of  any 
section  of  the  same  size  in 
the  state  of  Florida.  Within 
a  radius  of  75  miles  from 
St.  Petersburg  and  station 
WTSP  lies  one  of  the  most 
prosperous  trading  areas  in 
the  entire  South  .  .  .  and  it 
Is  covered  completely  and 
economically  by  

WTSP 
St.  Petersburg  TIMES  Affiliate 

A  REGIONAL  STATION 

in  a  CLASS  "A"  MARKET 

St.  Petersburg,  Fla. 
R,  S.  Stratton,  Manager 

Represented  by 
Radio    Advertising  Corp. 

New   York       •  Chicago 
Cleveland 

WOL.  AVashiiigtou,  has  started  its 
full  hour  Neics-Go-Round  progi-am 
daily  from  11  p.  m.  to  12  midnight. 
Broadcast  is  divided  into  five  dupli- 

cate news  periods  enabling  listeners 
to  tune  in  at  any  time  and  hear  a 
full  newscast.  Frank  Blair  and  Stephen 
MeCorniick  alternate  as  announcers 
using  news  from  the  wires  of  UP, 
Transradio  and  Washington  City  News 
Service. 

KFRC.  San  Francisco,  sent  Announcer 
Bob  Forward  along  with  the  more 
than  100  San  Franciscans  making  a 
"Good  Neighbor  Tour"  to  Mexico  City, 
under  sponsorship  of  the  Chamber  of 
Commerce.  The  party  spent  a  week 
in  Mexico  City  where  Forward  inter- viewed President  Camacho  and  United 
States  Ambassador  Josephus  Daniels. 
Forward  took  along  special  transcrip- 

tion equipment.  These  interviews  along 
with  many  others  featuring  dignitaries 
and  civil  officials  encountered  on  the 
trip  were  shipped  by  air  express  to 
KFRC  where  they  were  broadcast  on 
arrival. 

WNAX,  Yankton,  S.  D.,  will  send 
two  boys  and  two  girls  from  the  State 
to  the  National  4-H  Roundup  in  Wash- 

ington this  spring.  The  station  believes 
it  is  the  only  one  in  the  country 
underwriting  the  cost  of  sending  dele- 

gates to  the  Nation's  Capital.  Arthur 
.1.  Smith,  program  manager  of  the  sta- tion, and  Charles  Worcester,  farm 
service  director,  were  on  the  board  of 

judges. 
WKBZ,  Muskegon,  Mich.,  participated 
in  National  Girls  Week  recently  by 
allowing  31  local  girls  from  Muske- 

gon schools  and  colleges  to  take  over 
all  announcing  duties  for  one  day. 
Fifteen-year-old  Beverly  Ashbacker, 
daughter  of  General  Manager  Ash- 

backer, handled  two  news  periods. 

WOR,  New  York,  has  installed  a  fac- simile receiver  in  the  reception  center 
at  Fort  Dix,  N.  J.,  and  each  Tuesday 
morning,  from  2  to  4  a.m.,  the  station 
devotes  the  two-hour  period  to  Army 
news,  chiefly  to  items  taken  from  the 
Fort  Dix  Reception  Center  Gazette, 
newspaper  published  by  the  men  at 
the  camp.  Technical  arrangements 
were  made  by  Private  Charles  David- 

son, former  WOR  engineer,  and 
Charles  Singer,  WOR's  transmitter chief. 

KSFO,  San  Francisco,  striking  a  new 
note  of  inter-station  cooperation,  re- 

corded six  baseball  programs  for 
KROW,  Oakland,  featuring  Dean 
Maddox,  sportscaster.  The  programs, 
transcribed  by  a  KSFO  crew,  were 
made  at  the  Oakland  Acorns  spring 
training  camp  at  Napa.  Cal.  They  will 
be  released  over  KROW,  on  six  con- 

secutive nights,  preceding  the  official 
opening  of  the  Oakland  Club  with  the 
San  Francisco  Seals,  April  6. 

"Oh,  did  you  know  that  that  ducky 
FCC  has  given  WFDF  Flint  Michi- 

gan 1000  watts  on  that  perfectly 
divine  frequency  of  910  kilocycles?" 

CERTIFICATES  of  merit  were  pre- 
sented to  WLS  Program  Director 

Harold  Safford,  Martha  Crane  and 
Helen  Joyce  on  the  WLS  Feature 
Foods  Program  March  12  by  Lt.  Com- mander Robert  Brown  of  the  Ninth 
Naval  District.  The  awards  were  made 
for  their  "diligent  work,  unselfish  and devoted  to  the  best  interests  of  the 
United  States  Navy,"  and  were  signed 
by  Rear  Admiral  Downes.  It's  said Martha  Crane  and  Helen  Joyce  are  the 
only  two  women  ever  to  receive  the 
coveted  award. 

WLAC,  Nashville,  has  planned  a  reg- 
ular weekly  broadcast  from  the 

grounds  of  Camp  Forrest  at  TuUa- 
homa,  Tenn.  The  station's  mobile  unit will  be  on  hand  to  bring  a  word  pic- 

ture of  the  happenings  in  training 
camp  through  interviews  with  draftees 
and  talent  selected  from  them.  Tim 
Sanders,  WLAC's  special  events  man, is  in  charge  of  the  program. 
AS  AN  AID  to  motorists  WIRE,  In- 

dianapolis, in  cooperation  with  the  In- 
diana highway  department,  presents 

daily  bulletins  regarding  detours  and 
highway  conditions  on  the  Farm  & 
Home  Hour  and  news  programs.  In 
addition,  the  newsroom  answers  all 
calls  requesting  such  information. 
WITH  the  appointment  of  William 
Costello,  formerly  of  the  Omaha 
World-Herald  and  one-time  city  editor 
of  the  Honolulu  Star-Bulletin,  as  farm 
editor  of  WBBM,  Chicago,  a  new  early 
morning  Farm  Service  Hour,  Monday 
through  Saturday,  began  March  31. 
On  the  program  general  farm  news  is 
augmented  by  weather  reports,  analy- 

ses of  farm  legislation,  crop  and  pro- 
duction statistics,  a  market  summary 

and  late  price  reports,  and  practical 
ideas  in  livestock,  dairy  and  grain farming, 

WRVA,  Richmond,  recently  added  six 
new  programs  for  origination  from  its 
Norfolk  studios,  WRVA  has  also  ex- 

tended its  Okay  America  series,  which 
it  has  been  originating  weekly  from 
various  military  encampments  in  Vir- 

ginia, and  the  Camp  Lee  Calling  pro- 
grams from  Camp  Lee,  Harold  Lucas, 

contact  man  in  Tidewater  area,  super- 
vises the  Norfolk  broadcasts. 

WQXR,  New  York,  on  March  31  is  in- creasing its  weekday  time  on  the  air 
with  the  addition  of  one  hour  at  noon, 
which  will  keep  the  station  on  the  air 
from  7  a.m.  to  1  p.m.,  at  which  time 
it  signs  off  until  3  p.m.  Heretofore. 
WQXR  signed  off  at  12  noon  until 
3  p.m. 
WAITE  HOYT,  former  pitcher  of  the 
New  York  Yankees  and  radio  sports- caster,  will  be  back  on  WOR.  New 
York,  this  season  to  conduct  a  pro- 

gram of  baseball  comment  following 
all  of  WOR's  broadcasts  of  the  Brook- 

lyn Dodgers'  games,  starting  April  14. He  will  also  be  heard  on  WOR  on  the 
days  when  the  Dodgers  are  traveling 
and  no  game  is  broadcast. 

WCCO,  Minneapolis,  staged  a  WCCO 
Cavalcade  program  March  26  to  dram- 

atize the  station's  rise  from  crystal- set  days  of  1924  to  its  present  50 
kw,  operation.  Show  was  to  acquaint 
listeners  with  the  March  29  frequenc,v 
shift.  Various  former  announcers  and 
oldtime  entertainers  were  brought  back 
to  the  mike  to  reminisce  and  present 
acts  of  yesteryears. 

WIBX,  Utica,  N.  Y.,  has  started  a 
series  of  staff  parties  to  promote  bet- 

ter relations  among  the  station  per- 
sonnel. The  first  held  St.  Patrick's Day  was  attended  by  some  50  guests. 

Five  members  of  the  station  were  feted 
for  meritorious  service  in  connection 
with  WIBX  activities.  Hal  Smith 
served  as  m.c.  and  entertainment  was 
furnished  by  members  of  the  staff. 

AFTER  more  than  a  year's  absence from  the  air,  Indiana  Indigo,  musical 
vai-iety  program  under  the  direction  of 
.Teanne  Brown,  musical  director  of 
WOWO,  Fort  Wayne,  was  resumed 
March  29  on  NBC-Blue  Saturdays 2-2:30  p.m. 

EXPANDING  its  merchandising  ac- 
tivities, WCAE,  Pittsburgh,  has  ar- 
ranged permanent  displays  in  100 

Kroger  Grocery  &  Baking  Co.  stores. 
Displays  are  changed  each  week  to 
give  products  of  WCAE  sponsors  vis- ual advertising. 

W6AL 
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Network  Accounts 
All  lime  EST  unless  otherwise  indicated. 

New  Business 
P.  LORILLARD  Co.,  New  York  (Old 
Gold  cigarettes),  on  April  17  starts 
for  13  weeks.  Tommy  Riggs  &  Betty 
Lou,  on  6  NBC-Pacific  Red  stations 
(KPO  KFI  KGW  KOMO  KHQ 
KMJ),  Thurs.,  9:30-10  p.m.  (PST). 
Agency :  J.  Water  Thompson  Co., 
N.  Y. 

ONTARIO  TRAVEL  BUREAU,  To- 
ronto, on  April  20  starts  varietj'  show 

on  50  CBS  stations.  Sun.,  5  :30-6  p.m. 
Agency  :  Walsh  Adv.  Co.,  Toronto. 

Renewal  Accounts 

CAMPBELL  SOUP  Co.,  Camden 
(soup),  on  April  28  renews  Fletcher 
Wiley  on  36  CBS  stations,  Mon.  thru 
Fri.,  2:30-2:45  p.m.  Agency:  Ward 
Wheelock  Co.,  Philadelphia. 
CAMPBELL  SOUP  Co.,  Camden 
(Franco- American  macaroni  &  spag- 

hetti), on  March  31  renews  Lanny 
Ross  on  58  CBS  stations,  Mon.  thru 
Fri.,  7:15-7:30  p.m.  (repeat  11:15- 
11:30  p.m.).  Agency:  RuthraufE  & 
Ryan,  N.  Y. 
CAMPBELL  SOUP  Co.,  Camden 
(soup),  on  March  31  renews  for  52 
weeks  Martha  Webster  on  58  CBS 
stations,  Mon.  thru  Fri.,  11 :15-11  :30 
a.m.  (repeat,  3-3:15  p.m.).  Agency: 
Ward  Wheelock  Co.,  Philadelphia. 
CAMPBELL  SOUP  Co.,  Camden 
(soup),  on  March  31  renews  for  52 
weeks  Amos  Andy  on  61  CBS  sta- 

tions, Mon.  thru  Fri.,  7-7 :15  p.m., 
(repeat,  11-11:15  p.m.).  Agency: 
Ward  Wheelock  Co.,  Philadelphia. 

A  BELL  TELEPHONE  SYSTEM,  New 
York,  on  April  28  renews  for  52  weeks 

rThe  Telephone  Hour  on  90  NBC-Red 
■  stations,  Mon.,  8-8  :30  p.m.  Agency  : ■  N.  W.  Ayer  &  Son,  N.  Y. 
UNION  OIL  Co.,  Los  Angeles,  on 

,  April  28  renews  for  52  weeks  Point 
.  Sullime  on  14  NBC-Pacific  Red  sta- 
■  tions,  and  adds  KOH,  Reno,  Mon., 8:30-9  p.m.  (PST).  Agency:  Lord  & Thomas,  Los  Angeles. 
1  RICHFIELD  OIL  Corp.,  New  York, 

■  on  April  1  renews  for  39  weeks  Arthur Hale's  Confidentially  Yours  on  30 MBS  stations,  Tues.,  Thurs.,  Sat.. 
7  :30-7  :45  p.m.  Agency  :  Sherman  K. Ellis  &  Co.,  N.  Y. 

GRIFFIN  MFG.  Co.,  Brooklyn  (All- 
Wite  shoe  polish),  on  March  24  re- 

newed Who  Knotvs?  on  4  MBS  sta- 
I  tions.  Mon.,  10  :15-10 :30  p.m.  Agen- 
•  cy :  Bermingham,  Castleman  &  Pierce. 'N.  Y. 
DELAWARE,  LACKAWANNA  & 

i>  WESTERN  Coal  Co.,  New  York 
(Blue  coal),  on  March  23  renewed  for 
four  weeks  The  Shadoiv  on  17  MBS 
stations,  Sun.,  5 :30-6  p.m.  Agency : 
Ruthrauff  &  Ryan,  N.  Y. 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in     the     Youngstown  district. 

HECKER  PRODUCTS  Corp.  on  May 
3  renews  Lincoln  Highway  on  NBC- 
Red,  increasing  to  61  stations,  and 
moves  to  Sat.,  11-11 :30  a.m.  Agency  : 
Benton  &  Bowles,  N.  Y. 

Network  Changes 

ILLINOIS  MEAT  Co.  on  April  4 
shifts  Play  Broadcast  on  5  MBS  sta- 

tions to  Fri.,  8  :30-9  p.m.  and  on  April 
18  shifts  to  Fri.,  9:30-10  p.m. 
LIGGETT  &  MYERS  TOBACCO  Co., 
New  York  (Chesterfield  cigarettes),  on 
March  25  shifted  Olenn  Miller  on  97 
CBS  stations  from  New  York  to  Holly- 

wood, Tues.,  Wed.,  Thurs.,  10-10:15 
p.m.  (EST). 
GENERAL  MILLS.  Minneapolis 
(Wheaties),  continues  to  April  28, 
Jack  Armstrong,  the  All- American 
Boy  on  12  NBC-Red  stations,  Mon. 
thru  Fri.  5  :30-5  :45  p.m.  ( CST ) . 
PLANTERS  NUT  &  CHOCOLATE 
Co.,  San  Francisco  (peanuts),  on 
April  7  shifts  WhaVs  on  Your  Mind? 
on  11  CBS-Pacific  Coast  stations  from 
Thurs..  7:15-7:45  p.m.  PST),  to  Mon., 
9:30-10  p.m.  (PST). 

Lever  and  B  &  W 
{Continued  from  page  7) 

would  not  be  affected  materially. 
However,  in  Washington  it  is  point- 

ed out  that  such  a  sale  most  cer- 
tainly would  involve  some  person- 

nel changes  which  in  turn  might 

affect  the  companies'  advertising 

policies. Sale  of  the  two  companies  would 
probably  be  handled  in  the  same 
manner  as  that  used  in  disposing 
of  the  Viscose  Rayon  Co.  a  few 
weeks  ago.  In  that  instance  16  un- 

derwriting houses  headed  by  Mor- 
gan, Stanley  &  Co.,  Dillon  Reed 

and  Lehman  Bros,  bought  the  prop- 
erty outright  for  public  issue. 

Secretary  of  Treasury  Morgen- 
thau  as  long  ago  as  January  told 
the  Senate  Foreign  Affairs  Com- 

mittee that  the  British  would  have 
to  sell  all  their  direct  investments 
in  the  United  States.  In  a  reply  to 
a  question  by  Senator  Vandenberg 

(R-Mich)  he  said  this  sale  would 
include  Lever  Bros,  and  "it  means 
that  they  (the  British)  have  got 
to  sell  every  share  of  United  States 
securities  they  own  and  all  their 
properties  that  they  own  in  the 
United  States  within  the  calendar 

year." 

Later,  Morgenthau  told  the  com- 
mittee "every  dollar  of  property, 

real  property  or  securities,  that 
any  English  citizen  owns  in  the 
United  States,  they  have  agreed  to 
sell  during  the  next  12  months,  in 
order  to  raise  money  to  pay  for  the 
orders  they  have  already  placed; 

they  are  going  to  sell — every  dollar 

of  it." 

AMERICAN  TOBACCO  Co..  New 
York  (Lucky  Strike  cigarettes),  will 
discontinue  on  April  5  instead  of  on 
April  12  as  originally  announced,  the 
weekly  broadcasts  from  the  Army  and 
Navy  training  camps  on  Your  Hit Parade,  heard  on  CBS,  Saturdays  at 9-9  :45  p.m. 
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The  "George  Foster  Peabody 

Award"  for  Distinguished  and 

Meritorious  Public  Service  Pro- 

grams . . .  given  by  the  Henry  W. 

Grady  School  of  Journalism — 

University  of  Georgia,  was  pre- 

sented to  KFRU  for  its  outstand- 

ing contributions  during  1940  in 

the  local  channel  group. 

KFRU  1400  KG.  COLUMBIA,  MO.   ir  AFFILIATED 

WITH  THE  ST.  LOUIS  STAR-TIMES 

REPRESENTED  BV  WEED  &  CO. 
New  York    Chicaso    Detroit    San  Francisco 
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HIGH  OVER  PUGET  SOUND  were  these  Seattle  agency  executives, 
broadcasting  during  an  airplane  flight  over  the  site  of  KIRO's  new  50,000- watt  WE  transmitter  and  towers,  located  on  an  island  in  the  Sound. 
KIRO  becomes  the  first  50  kw.  station  in  the  Pacific  Northwest  when  its 
power  is  increased  July  1  from  1,000  watts.  In  the  foreground,  Maury 
Rider,  of  KIRO,  interviews  F.  G.  Mullins,  of  Ruthrauff  &  Ryan,  while 
KIRO  Manager  H.  J.  Quilliam  watches. 

Fly  Describes  Benefits 

In  Allocations  of  Treaty 
OFFICIAL  word  to  the  American 
radio  audience,  hailing  the  March 
29  reallocation  as  a  boon  to  listen- 

ers despite  its  "very  temporary  in- 
convenience", was  voiced  Friday 

night  by  FCC  Chairman  James 
Lawrence  Fly  in  a  broadcast  car- 

ried by  both  NBC-Red  and  Blue. 
Chairman  Fly  reviewed  develop- 

ments leading  up  to  the  realloca- 
tion, explaining  the  importance  of 

the  plan  to  give  better  radio  serv- 
ice not  only  to  United  States  lis- 

teners but  to  other  North  Ameri- 
can countries. 

"One  amazing  aspect  of  the 
North  American  Regional  Broad- 

casting Agreement  is  that  every 
signatory  nation  emerges  with 
more  air  room  than  it  had  before," 
Chairman  Fly  commented.  "This universal  benefit  is  the  result  of 
neither  miracle  nor  hocus-pocus.  It 
results  from  a  highly  ingenious  ap- 

plication of  modern  scientific  and 
engineering  developments  to  the 
problem  in  hand.  The  number  of 
channels  in  the  broadcast  band  has 
been  increased  somewhat;  and  in 
various  ways  each  channel  is  to  be 
more  intensively  used.  In  short, 
there's  going  to  be  more  room  on 
the  air,  and  it's  going  to  be  more 
equitably  distributed.  For  listeners, 
the  chief  advantages  will  be  better 
service  and  less  interference." 

PAR  BEVERAGE  Corp.  is  the  new 
name  of  the  former  Vanti  Pa-Pi-A 
Corp.,  New  York,  affiliated  with 
Hecker  Products  Corp.  The  product, 
a  carbonated  beverage  of  fruit  juices, 
has  been  re-named  Par.  Radio  is  being used. 

THERE'S 

VARIETY  AT 

FREQUENCY 

REMAINS 

Which. as  you  know, 
means  listener  continuity! 
We  offer  57  varieties  of 

smart  promotion  for  your 

program  in  Western 
North  Carolina.... 

WWNC 
570  Kc    1O0O  WATTS 
A5HEVILLE 

North  Carolina 
CBS 

AFFILIATE 

Act  to  Check  FCC 

{Continued  from  page  8) 

other  a  newspaper.  The  non-news- 
paper applicant  was  favored  and 

the  Commission's  decision  made 
point  of  the  independent  character 
of  the  application  as  against  the 
control  of  the  only  newspaper  in 
the  community  by  the  other. 

Awaits  Net  Ruling 
No  indication  came  from  the 

FCC  on  its  approach  to  the  news- 
paper ownership  hearing.  The  pre- 

vailing view  was  that  the  hearing 
date  would  not  be  set  until  final 
action  on  the  Network  Monopoly 
Report,  probably  a  month  away. 

The  hearings,  it  is  expected,  will 
be  described  as  "fact  and  policy 
finding"  and  will  be  along  legisla- tive lines.  It  is  doubted  whether 
the  FCC  will  sit  en  banc.  Several 
possibilities  are  seen  in  that  re- 

gard. The  Commission  may  decide 
to  open  the  hearings  en  banc  and 
proceed  with  the  conference  method 
or  assign  an  attorney  examiner  for 
the  taking  of  testimony. 

Because  of  reallocation,  television 
and  the  network  monopoly  matter, 
the  FCC  apparently  has  not  turned 
a  wheel  on  the  newspaper  procedure 
since  its  announcement  March  19. 

Telford  Taylor,  general  counsel, 
was  in  Florida,  recuperating  from 
illness,  but  returned  to  his  office 
last  Wednesday.  He  is  expected  to 
dig  into  the  preliminary  work  with 
Assistant  General  Counsel  Joseph 
L.  Rauh  Jr.,  who  several  weeks  ago 
originally  suggested  the  inquiry. 

After  the  March  19  announce- 
ment, a  number  of  newspaper  sta- 

tion executives  sent  feelers  to  as- 
certain what  steps  should  be  taken 

in  connection  with  the  FCC  move. 
At  informal  sessions  in  Washing- 

ton over  the  weekend,  it  was  de- 
cided to  call  the  New  York  meet- 

ing to  devise  procedure. 
Harold  V.  Hough,  executive  of 

the  Fort  Worth  Star-Telegram 
and  head  of  WBAP-KGKO,  subsidi- 

ary operations  of  the  newspaper; 
W.  J.  Scripps,  general  manager 
of  WWJ,  Detroit,  pioneer  station 
operated  by  the  Detroit  News,  and 
O.  L.  (Ted)  Taylor,  president  of 
the  Taylor-Howe-Snowden  group, 
operating  KGNC,  Amarillo,  KFYO, 
Lubbock,  KTSA,  San  Antonio,  and 
KRGV,  Weslaco,  Tex.,  acted  as  aa 
informal  committee  in  arranging 
the  New  York  session. 

A  call  in  Chicago  for  a  meeting 
March  28  also  had  been  planned 
by  Col.  Robert  R.  McCormick,  pub- 

lisher of  the  Chicago  Tribune, 
which  operates  WGN.  After  word 
had  been  received  of  the  New 
York  session,  this  call  was  can- celled. 

Dinah  Shore  Stays 

FOLLOWING  arbitration,  a  deci- 
sion was  reached  March  26  where- 

by Dinah  Shore  must  hold  to  her 
contract  with  Eddie  Cantor  until 
its  expiration  in  June.  Cantor  com- 

plained when  General  Amusement 
Corp.,  announced  she  would  do  her 
final  broadcast  for  Cantor  on  the 
NBC  Bristol-Myers  Co.,  program 
March  26.  GAC  also  had  started 
negotiations  with  J.  Walter  Thomp- 

son Co.  for  her  to  join  the  Chase  & 
Sanborn  coffee  program  at  $750 
per  broadcast.  Both  disputants  hold 
AFRA  cards  and  the  matter  came 
before  the  American  Arbitration 
Society  following  the  appointment 
of  arbitrators. 

Czechs  Honor  Chain 
HUBERT  V.  CHAIN,  continuity  chief 
of  NBC's  Radio-Recording  division, has  been  awarded  a  memorial  medal 
by  the  Czechoslovakian  government  in 
exile  for  the  outstanding  script  he 
wrote  on  the  special  Lincoln's  Birth- day broadcast  for  the  American 
Friends  of  Czechoslovakia.  Only  11 
others  have  received  the  award. 

WHMA,  Anniston,  Ala.,  joins  NBC- 
Bhie  in  early  April  as  a  bonus  station. 

MoUin  Co.  Application 
In   Riverside  Defaulted 

PENDING  action  on  two  other  ap- 
plications for  new  local  stations  in 

Riverside,  Cal.,  one  of  them  a  news- 
paper application  which  was  grant- ed last  year  but  later  suspended, 

the  FCC  on  Friday  denied  as  in  de- 
fault an  application  for  a  500-watt 

daytime  station  on  1390  kc.  filled 
by  Mollin  Investment  Co.,  of  River- 

side. The  company,  headed  by  E.  W. 
Crellin  and  Curtis  V.  Crellin,  is  de- 

scribed as  dealing  exclusively  in 
California  real  estate. 
The  Commission  last  July  16 

granted  a  new  250-watt  outlet  on 
1420  kc.  to  Riverside  Broadcasting 
Co.,  in  which  30%  interest  was 
owned  by  persons  identified  with 
the  Riverside  Enterprise  and  Press. 
Ten  days  later,  on  its  own  motion, 
it  reconsidered  its  decision  and  set 
the  application  for  hearing  along 
with  that  of  Broadcasting  Corp.  of 
America,  in  which  W.  L.  Gleeson  is 
interested,  and  that  of  the  Mollin 
company.  The  Gleeson  group  asked 
for  1000  watts  fulltime  on  1390  kc. 
The  Mollin  group  failed  to  appear 
at  the  hearing  last  month,  and  the 
choice  now  appears  to  rest  between 
the  other  two. 

Wrigley's  Spots  in  N.  Y. 
WM.  WRIGLEY  JR.  Co.,  Chicago, 
on  April  1  started  a  52-week  campaign 
totaling  600  one-minute  transcribed announcements  weekly  on  12  New 
York  stations,  for  Spearmint  Gum. 
Stations  are  WABY  WOKO  WKNY 
WGNY  WSLB  WMPF  WKIP 
WNBZ  FIBX  WTRY  WATN 
WFAS.  Agency  is  Vanderbie  &  Ru- bens, Chicago. 

BYRON  COLLINS,  radio  copywriter 
with  Young  and  Rubicam,  was  high 
scorer  in  the  agency's  basketball  vic- 

tory on  March  21  over  Arthur  Kud- 
ner,  26  to  20,  in  the  finals  of  the 
New  York  Agency  League.  Victors 
received  the  Arthur  Kudner  trophy. 
Collins,  a  former  Colgate  U  basket- ball luminary,  scored  12  points. 

ALLEN  J.  deCASTRO,  former  presi- 
dent of  Dr.  Richards  Assn.,  S.  Nor- 

walk.  Conn.,  on  April  1  joins  CBS  as 
sales  manager  of  Columbia's  new Latin  American  network,  which  starts 
operating  in  the  autumn.  With  his  for- mer firm  he  sold  proprietaries  to  Latin America. 

SONGS  of  Sherwood  Rollins  Jr.  in 
the  musical  show  of  Harvard's  Hasty Pudding  Club,  now  on  tour,  have  been 
published  by  BMI.  Numbers  are  I'm Not  in  the  Mood,  One  on  the  House and  Sweet  Dreaming. 

CIRCUIT  DESIGN 
KTUL 

5000  watts  •  CBS 

TULSA,  the  Oil  Capital 
k  Ask  your  Agency  to  ask  the  Colonel! 

I?' FREE  6'  PETERS,  Inc.,  Nationol  RepresentoHves 

GENERAL  m  ELECTRIC 
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Aluminum  Supply 
I  Deemed  Uncertain 

1  Only  Small  Part  of  Industry 
.  Needs  Thought  Available 

DESPITE  urgent  pleas  from  re- 
'  cording-blank    manufacturers  for 
.  sufficient  aluminum  to  supply  the 
I  primary  demands  for  aluminum- 
base  acetate  discs,  it  now  appears 
that  at  best  only  a  small  part  of 
previous  aluminum  supplies  will  be 

'  available  in  this  field. 
According  to  a  semi-official  in- 

terpretation of  the  aluminum  "ra- 
tioning" plan  announced  March  22 

by  the  Priorities  Division  of  the 
Office  of  Production  Management, 
the  recording  industry  could  con- 

ceivably qualify  on  the  very  fringe 
of  non-defense  priority  ratings 

■  placed  on  aluminum — but  even  this 
remained  problematical. 

Under  the  overall  formula  gov- 
erning allocation  of  aluminum  sup- 

plies for  both  defense  and  non-de- 
fense purposes,  approved  by  E.  R. 

Stettinius  Jr.,  Director  of  Priori- 
ties, suppliers  of  aluminum  are  re- 

quired to  give  an  A  rating  to  all 
defense  orders  and  to  any  other 
orders,  including  non-defense,  on 
which  the  Priorities  Division  may 
assign  A  preference  ratings. 

Below  the  A,  or  strictly  defense, 
rating  come  the  B  ratings,  among 
which  the  recording  industry  might 
qualify.  Small  companies  conceiv- 

ably may  qualify  for  a  temporary 
B-5  classification — applying  to  con- 

sumers requiring  less  than  1,000 
pounds  of  aluminum  a  month — car- 

rying with  it  authorization  for  not 
more  than  50%  of  their  1940  aver- 

age monthly  supply  of  aluminum. 
Recording  companies  also  might 

qualify,  it  was  indicated,  for  B-8, 
the  lowest  rating  given,  applying 
to  products  in  which  a  reasonably 
satisfactory  substitute  for  alumi- 

num is  available,  or  can  be  made 
available.  The  B-8  rating  allows  not 
more  than  10%  of  the  1940  supply. 

Available  aluminum  supplies  in 
either  category  would  fall  far  be- 

low the  absolute  minimum  require- 
ment of  75,000  pounds  a  month  cited 

recently  in  a  presentation  to  the 
Priorities  Division  by  Hazard 
Reeves,  president  of  Audio  Devices, 
Inc.,  New  York  [BROADCASTING, 
March  24].  Mr.  Reeves  has  esti- 

mated that  about  95,000  pounds  a 
month  would  be  required  to  supply 
the  radio,  phonograph  and  motion 
picture  industries  and  Government 
departments  with  sufficient  instan- 

taneous recording  discs  to  carry  on 
present  activities. 

/A/ 

BALmORl 

I  MnONAL  UraESENIXnVES 
kiOWARD  PETRy  &  ca 

ON  THE  NBC  RED  NETWORh 

WHOM  Courses 

NATURALIZATION  classes 
offering  free  instruction  in 
citizenship  to  aliens  are  to  be 
conducted  by  WHOM,  for- 

eign language  station  in  Jer- 
sey City,  beginning  March 

31.  The  course  of  eight  ses- 
sions will  be  conducted  night- 

ly at  WHOM's  New  York studios  under  direction  of 
Charles  Baltin,  adult  educa- 

tion specialist.  Announcers 
will  assist  as  interpreters. 
Starting  April  5,  WHOM  will 
broadcast  the  course  on  eight 
consecutive  Saturday  nights 
and  repeat  it  indefinitely. 
Plans  were  formulated  by 
Joseph  Lang,  vice-president 
and  manager  of  WHOM  and 
foreign  language  committee 
chairman  of  the  NAB. 

Cardboard  Base  Claimed 

To  Offer  Substitute  for 

Aluminum  Record  Discs 
WILLIAM  ROBINSON,  recording 
engineer  of  WIP,  Philadelphia,  re- 

ports he  has  developed  a  new  proc- 
ess for  coating  paper  discs  for  re- 

cording. The  process  is  the  result 
of  10  years  of  experimentation, 
and  Mr.  Robinson  is  making  ex- 

tensive use  of  16-inch  paper  discs. 
Back  in  1931,  at  his  Robinson  Re- 

cording Laboratories  in  Narbeth, 
Pa.,  Mr.  Robinson,  then  privately 
engaged  in  experimental  recording 
work,  first  developed  a  paper  disc. 

At  that  time,  he  explained,  cel- 
luloid sheets  were  used  and  he  ex- 

perimented with  cardboard  because 
of  the  economy  and,  more  import- 

antly then,  because  the  celluloid 
had  a  bad  grain  which  made  for  a 
great  deal  of  surface  noises.  How- 

ever, since  aluminum  was  cheap  at 
that  time,  there  was  no  practical 
market  for  his  paper  discs.  In 
1934,  at  WCAU,  Philadelphia,  he 
used  several  thousand  paper  discs 
for  direct  recordings  of  piano  and 
voice  mostly. 

For  his  paper  discs  today,  Mr. 
Robinson  uses  several  coatings  of 
a  special  acetate  recording  com- 

pound to  coat  the  blanks.  He  ex- 
plained that  since  60%  of  the  cost 

of  a  blank  is  for  the  aluminum,  an 
item  tied  up  by  defense  emergen- 

cies, his  early  development  was  re- 
vived as  a  matter  of  necessity  and 

economy.  Using  cardboard,  a  10- 

WHO 

(ALONE!) 
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DES  MOINES-50.000  WATTS, 

CLEAR  CHANNEL 

NBC  Raises  Woodell 
SHIRLEY  F.  WOODELL,  for  the 
last  few  months  a  member  of  NBC's international  sales  staff  following 
more  than  12  years  as  advertising 
manager  of  Packard  Motors  Ex- 

port Corp.,  has  been  named  sales 
manager  of  the  international  divi- 

sion, according  to  John  F.  Royal, 
vice-president  in  charge  of  NBC's international  activities.  He  succeeds 
Lunceford  P.  Yandell,  recently 
transferred  to  NBC-Blue  sales  to 
assist  Edgar  Kobak. 

Weber  Sales  Sold 
WEBER  SALES  Co.,  New  York, 
distributors  of  Egofoam  shampoo 
and  Egogroom  hair  tonic,  has  been 
purchased  by  a  syndicate  under  the 
direction  of  Frederick  Meinhardt 
of  New  York.  E.  F.  Wheaton,  for- 

merly advertising  and  radio  direc- 
tor, has  been  appointed  president 

and  general  manager,  while  R.  C. 
Weber,  former  president,  will  re- main as  director.  Mr.  Wheaton  will 
continue  as  active  head  of  Wheaton 
Adv.  Agency,  New  York,  and  will 
continue  to  handle  the  company's 
advertising.  The  company  is  test- 

ing a  quarter-hour  program  on 
WWRL,  Woodside,  L.  I. 

inch  paper  blank  can  be  made  for 
as  little  as  50  cents,  he  said. 

Mr.  Robinson  claims  that  the 
durability  of  the  paper  discs  is  al- most the  same  as  those  coated  with 
aluminum.  Moreover,  he  says  the 
degree  of  destructability  of  the 
paper  discs  is  not  as  great,  as  the 
the  aluminum,  claiming  that  the 
cardboard  will  take  a  right-angle 
bend  without  cracking. 

Dr.  Dunham  Appointed 

To  Camp  Welfare  Post 
DR.  FRANKLIN  DUNHAM,  NBC 
director  of  religious  programs,  has 
been  granted  leave  to  become  ex- ecutive director  of  the  National 
Catholic  Community  Service.  He 
will  be  in  charge  of  all  citizen  wel- 

fare work  in  camps  and  defense 
areas.  Buildings  are  provided  by 
the  Government  but  operated  by 
private  welfare  agencies. 

Dr.  Dunham  will  be  responsible 
to  the  administrative  head  of  the 
National  Catholic  Welfare  Confer- 

ence, Archbishop  Mooney  of  De- 
troit, and  will  be  on  leave  for  the 

duration. 
In  1917,  Dr.  Dunham  served  on 

the  staff"  of  the  Committee  on  Pub- lic Information  and  as  instructor 

in  Army  Officers'  Reserve  Corps. 

"T bet's  a  right  handsome  rig  "/got 
there,  Hezekiah.  Most  as  efficient  as 
thet  new  RCA  killy-watt  transmitter 
WFDF ,  Flint  Michigan,  jest  put  up." 

THE  OREGONIAN  PUBLISHING  CO. 

TAKES  PLEASURE  IN  ANNOUNCING 

THE  APPOINTMENT  OF 

ARDEN  X.  PANGBORN 

AS  MANAGING  DIRECTOR  OF  ITS 

RADIO  STATIONS 

KGW  AND  KEX 

620  K.C.  NBC  RED  1  t90  K.C.  NBC  BLUE 

PORTLAND,  OREGON 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

■MARCH  22  TO  MARCH  28,  INCLUSIVE- 

Decisions  .  .  . 
MARCH  25 

NEW,  Balaban  &  Katz  Corp.,  Chicago — 
Granted  CP  experimental  television  384- 396  mc. 
WIBC,  Indianapolis  —  Granted  modifica- tion CP  change  antenna  N. 
WISE,  Asheville,  N.  C— Granted  modifi- cation license  to  1230  kc  under  treaty. 
WHBQ,  Memphis — Granted  CP  new  trans- mitter, increase  to  250  w. 
WNYE,  Brooklyn — Granted  CP  change 

41.1  to  42.1  mc,  increase  to  1  kw  special 
FM  emission  for  non-commercial  educational 
station. 
MISCELLANEOUS  —  WKBB,  Dubuque, 

la.,  denied  rehearing  of  action  1-7-41  grant- 
ing without  hearing  application  of  KDTH, 

Dubuque,  for  modification  CP  new  station 
etc. ;  W9XZY,  St.  Louis,  granted  further 
extension  facsimile ;  W2XVP,  New  York, 
W9XLA,  Denver,  and  W5XAU,  Oklahoma 
City,  granted  extensions  high-frequency  sta- 

tions ;  WGRC,  New  Albany,  Ind.,  applica- 
tion CP  increase  power,  change  frequency, 

etc.,  set  for  hearing,  consolidated  with  ap- 
plication Mid-America  Broadcasting  Corp., Louisville. 

TEMPORARY  EXTENSIONS  —  Pending 
results  of  hearing,  these  cited  stations  were 
given  temporary  extensions :  KEX,  Port- 

land:  KFPW,  Fort  Smith,  Ark.;  KGA, 
Spokane;  KGO,  San  Francisco;  KGLU, 
Safford,  Ariz. ;  KIDW,  Lamar,  Col. ;  KJR, 
Seattle;  KOA,  Denver;  WIBG,  Glenside, 
Pa. ;  WIBU,  Poynette,  Wis. ;  WMAL, 
Washington  ;  WTRY,  Troy,  N.  Y. ;  WWNC, 
Asheville.  N.  C. 
Pending  further  consideration  of  re- 

newal applications  :  KFEQ,  St.  Joseph,  Mo. ; 
KFJM,  Grand  Forks,  N.  D. ;  KGBU,  Ketchi- 

kan, Alaska ;  KLUF,  Galveston,  Tex. ; 
KOCA,  Kilgore,  Tex. ;  KORN,  Fremont, 
Neb.  ;  WCOA,  Pensacola,  Fla. ;  WELL, 
Battle  Creek,  Mich. ;  WHBC,  Canton,  O. ; 
WHIP,  Hammond,  Ind. ;  WJHP,  Jackson- 

ville, Fla. ;  WNAD,  Norman,  Okla. ;  WOSU, 
Columbus,  O.  ;  WPRP,  Ponce,  P.  R. ; 
WSJS,  Winston-Salem,  N.  C. 
Pending  completion  of  CP's :  WABI, Bangor,  Me.;  KWJJ,  Portland,  Ore. 
WARM,  Scranton,  continuance  of  pro- 

gram tests  authorized  pending  result  cf 
hearing  on  application  for  license. 
Other  temporary  extensions  of  license 

granted :  WPRA,  Mayaguez,  P.  R. ;  WGST, 
Atlanta ;  KFNF,  Shenandoah,  la. ;  KMA, 
Shenandoah,  la. ;  WJAG,  Norfolk,  Neb. ; 
KTBC,  Austin.  Tex.;  WDLP,  Panama 
City,  Fla.  ;  WBAX,  Wilkes-Barre,  Pa. ; 
WCAP,  Asbury  Park,  N.  J. ;  WCAM,  Cam- 

den, N.  J. ;  WTNJ,  Trenton,  N.  J. ;  KRBA, 
Lufkin,  Tex. ;  WTAL,  Tallahassee,  Fla. ; 
WSGN,  Birmingham;  WFNC,  Fayettes- 
ville,  N.  C.  ;  WPAY,  Portsmouth,  O. ; 
WRDO,  Augusta,  Me.;  KNET,  Palestine, 
Tex  ;  KSAM,  Huntsville,  Tex. ;  KGKB, 
Tyler,  Tex. ;  KGFI,  Brownsville.  Tex. ; 
WTMC,  Ocala.  Fla.;  WWRL,  Woodside, 
N.  Y. ;  WCNW,  Brooklyn. 
Experimental  authorizations  renewed : 

KFAB,  Lincoln.  Neb. ;  KTHS,  Hot  Springs, 
Ark.  ;  KVOO.  Tulsa  ;  WAPI,  Birmingham  ; 
WBAL,  Baltimore  ;  WBBM,  Chicago  ;  WGN, 
Chicago  ;  WHK.  Cleveland  ;  WLW,  Cincin- 

nati ;  WOR,  New  York. 
MARCH  26 

WRCA.  New  York  —  Granted  special 
temporary  authority  9670  kc  100  kw  effec- 

tive power,  etc. 
WQDM,  St.  Albans,  Vt.  —  Granted  spe- 

cial temporary  authority  1420  kc  until 
WWSR  is  authorized  to  conduct  orogram 
tests  but  ending  not  later  than  April  27, 1941. 

MARCH  27 
WHAL,  Saginaw,  Mich. — Granted  modi- fication CP  new  station  to  980  kc  under 

treaty. 
WSBT.  South  Bend,  Ind.— Granted  tem- 

porary authority  unl.  960  kc  250-500  w 
not  later  than  4-27-41. 
NEW,  Stephenson,  Edge  &  Korsmeyer, 

Jacksonville.  III. — Proposing  to  grant  CP 
1150  kc  250  w  D;  proposing  to  deny  CP 
same  facilities  to  Walton  &  Bellatti. 
WHDH,  Boston — Proposing  to  grant  in- crease to  5  kw  unl.  830  kc  directional  N. 

MARCH  28 
WDOD.  Chattanooga — Granted  modifica- tion CP  increase  power  etc.,  for  1310  kc 

under  treaty,  change  antenna. 
WELL  New  Haven — Granted  modifica- 

tion CP  increase  power  etc.  for  960  kc 
under  treaty,  change  antenna. 
WHIZ,  Zancsville,  O. — Granted  modifica- 
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tion  license  change  name  to  Southeastern 
Ohio  Broadcasters  Inc. 
WKST,  New  Castle,  Pa. — Granted  modi- fication CP  for  directional  N,  change  to  1 

kw  unl. 
WOV,  New  York — Granted  license  to  in- crease power  etc, 
WIOD,  Miami — Granted  license  to  in- crease power  etc. 
WIBW,  Topeka — Granted  license  increase night  power  etc. 
NEW,  Mollin  Investment  Co.,  Riverside, 

Cal. — Denied  as  in  default  application  CP. 
MARCH  20 

NEW,  Chilton  Radio  Corp.,  Dallas— Peti- tion for  reconsideration  and  grant  of  ap- 
plication CP  1370  kc  100  w  unl.,  dismissed 

also  opposition  thereto  filed  by  KTEM, 
Temple,  Tex. ;  and  amendment  filed  to  said 
application.  (Incorrectly  listed  in  the 
March  24  Broadcasting). 

Applications  .  .  . 
MARCH  24 

NEW,  Central  N.  Y.  Broadcasting  Corp., 
Elmira — CP  1230  kc  250  w  unl.  (contingent WENY  going  to  590  kc) . 
WJAR,  Providence,  R.  I. — Modification CP  increase  power  for  920  under  treaty, 

change  antenna,  new  transmitter. 
WCSH,  Portland,  Me.— Modification  CP as  modified  directional  antenna,  increase 

power,  asking  970  kc  under  treaty. 
WWDC,  Washington  —  Modification  CP new  station  asking  1450  kc  under  treaty. 
WBZA,  Springfield,  Mass. — CP  change to  940  kc  (970)  under  treaty,  increase  to 

5  kw  unl.,  new  transmitter  antenna. 
WBZ,  Boston — Modification  license  to  unl. 990  kc  (1030  under  treaty),  contingent  on 

grant  of  WBZA  application. 
WAAT,  Jersey  City — Modification  CP  as modified  new  transmitter,  directional  N 

etc.,  for  970  kc  under  treaty,  change  an- tenna. 
W3XPY,  Whippany,  N.  J. — Modification license  to  43.5,  491.  mc. 
WWSW,  Pittsburgh — CP  new  transmitter, 

directional,  change  to  940  kc  1-5  kw,  amend- ed to  970  under  treaty,  change  antenna. 
WKWK,  Wheeling— Modification  CP  new station  asking  1400  kc  under  treaty. 
WADC,  Akron — License  for  1350  kc  under treaty. 
WBIG,  Greensboro,  N.  C. — Modification CP  mcrease  power  etc.,  asking  1470  kc 

under  treaty. 
WTJS,  Jackson,  Tenn. — Modification  CP increase  power  etc.,  asking  1390  kc  under treaty. 
KTRH,  Houston  —  Modification  CP  in- crease power  etc.,  asking  1320  kc  under treaty. 

KWOC,  Poplar  BlufE,  Mo.— CP  change to  1290  kc  (1320  under  treaty),  increase 
to  1  kw,  change  equip.,  KLCN  facilities. 
KSCJ,  Sioux  City,  la.— Modification  CP as  modified  increase  power  etc.,  asking 

1360  kc  under  treaty. 
KGEZ,  Kalispell,  Mont. — Modification  CP new  transmitter,  increase  power  etc., 

amended  to  1460  kc  under  treaty. 
KHJ,  Los  Angeles — Modification  CP  as modified  change  equip.,  increase  etc.,  asking 930  kc  under  treaty. 

MARCH  28 
WFBR,  Baltimore — CP  increase  to  5  kw 

N  &  D,  asking  1300  kc  under  treaty. 
WNBI,  Bound  Brook,  N.  J. — Modifica- tion CP  asking  additional  11890  and 

15150  kc. 
WOSU,  Columbus — CP  new  transmitter change  to  880  kc,  820  kc  under  treaty,  5 

kw  ltd.  to  LS  Dallas. 
WIBG,  Glenside,  Pa. — Modification  li- cense D  to  ltd.  Knoxville. 
NEW,  George  Grant  Brooks  Jr.,  Scran- ton, Pa. — CP  1370  kc,  1400  kc  under  treaty, 

250  w  unl.,  asks  WARM  facilities. 
WSAI,  Cincinnati — Modification  CP  in- crease power  etc.  for  1360  kc  under  treaty. 
WORL,  Knoxville — Modification  license to  1  kw  N  &  D  directional  N. 
NEW,  South  Florida  Broadcasting,  Mi- 

ami— CP  1500  kc  250  w  unl.,  amended  to 1450  kc.  under  treaty. 
KRNR,  Roseburg,  Ore. — CP  1490  kc  un- der treaty,  increase  to  250  w  N  &  D. 
NEW,  Greater  Houston  Broadcasting  Co., 

Houston — CP  1230  kc  250  w  unl. 
WAOV,  Vincennes,  Ind. — CP  increase  to 

250  w. 
KDAL,  Duluth — CP  change  from  1500  kc (1490  under  treaty)  to  610  kc,  increase  1 

kw  directional  N. 
WISN,  Milwaukee — Modification  CP  new transmitter  increase  power  etc.  asking 

1150  kc  under  treaty,  change  antenna. 
KOIL,  Omaha — Modification  CP  direc- tional N,  increase  power,  asking  1290  kc 

under  treaty. 
KOMO,  Seattle — Modification  CP  direc- tional, increase  power,  asking  950  kc  under treaty. 

KUTA,  Salt  Lake  ̂ ity— Modification  CP new  transmitter,  directional  N  &  D  etc., 
asking  changes  in  antenna,  equipment,  in- 

crease to  1-5  kw. 
KJR,  Seattle — CP  change  equip.,  direc- tional N,  increase  to  50  kw,  amended  to 

1000  under  treaty,  change  antenna. 

Tentative  Calendar  .  .  . 
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KMLB,  Monroe,  La. — CP  1410  kc  1  kw unl.  directional  N. 

NEW  BROADCAST  ALLOCATIONS 

Ordered  Under  The 

North  American  Regional  Broadcasting 

Agreement  ^  ̂ 
(Havana  Treaty) 

EflFective  March  29,  1941 

Including,  U.  S.  Broadcast  Stations  by  Call  Letters; 
U.  S.  Broadcast  Stations  by  Frequencies;  Canadian 
Broadcast  Stations  by  Call  Letters;  Canadian  Broad- 

cast Stations  by  Frequencies;  Mexican  Broadcast  Sta- 
tions by  Frequencies;  Cuban  Broadcast  Stations  by 

Frequencies;  Definitions  of  Station  Classes. 

BROADCASTING 

The  Weekly^^O^ewsmagazIno  of  Radio 
^rradcast  Advertising Natonal  Press  Bldg.    •    Washington,  D.  C. 

WBAX,  Wilkes-Barre,  Pa.  —  License  re- newal (motion  for  continuance  pending). 
APRIL  2 

NEW,  Symons  Broadcasting  Co.,  Ellens- 
burg,  Wash.— CP  1110  kc  1  kw  unl.  (mo- tion for  continuance  pending). 

APRIL  3 

NEW,  Western,  Gateway  Broadcasting 
Corp.,  Schenectady — CP  1210  kc  250  w  unl.  ; NEW,  Van  Curler  Broadcasting  Corp., 
Schenectady,  same. 
WMBQ,  Brooklyn;  NEW,  Lillian  E. 

Kiefer,  Brooklyn;  NEW,  Paul  J.  Gollhofer, 
Brooklyn;  WCNW,  Brooklyn;  WWRL, 
Woodside,  L.  I. 

APRIL  11 

KGNO,  Dodge  City,  Kan. — Modification license  to  1340  kc  500  w  1  kw  D  unl. 
MAY  6 

NEW,  Wayne  M.  Nelson,  Concord,  N.  C. —CP  1380  kc  1  kw  D. 
MAY  8 

KWTO,  Springfield,  Mo.— CP  560  kc 1-6  kw  unl.  directional  N. 

RCA  MFG.  Co.,  Camden,  N.  J.,  an- 
nounced March  27  sale  of  a  5-DX 

broadcast  transmitter  to  WBVD,  New 
Yoi-k,  and  a  250-K  broadcast  transmit- ter to  KRJF,  Miles  City,  Mont. 

USING  General  Electric  transmitter 
equipment,  the  new  FM  station  of 
EvansviUe  on  the  Air  Inc.,  also  oper- 

ators of  WEOA  and  WGBF,  Evans- 
viUe, Ind.,  is  scheduled  to  go  on  the 

air  May  1.  Its  call  letters,  are  W45V 
and  its  frequency  is  44.5  mc. 

WIBA,  Madison,  Wis.,  has  purchased 
a  new  WB  5-kw.  transmittes.  A  20- 
acre  tract  six  miles  south  of  Madison 
has  been  acquired  for  a  new  transmit- ter house  and  three-tower  directional 
antenna  system,  to  begin  operation  in 
early  April. 

CFRN,  Edmonton,  has  purchased  an 
RCA  1  kw.  transmitter  for  use  on  its 
increased  power  under  the  Havana 
Treaty.  Studio  alterations  are  being made. 

INSTALLATION    of   new  Western 
Electric   1-kw.    transmitter   is   being  i 
effected  at  KOY,  Phoenix,  under  the  1 
supervision    of   Chief   Engineer  Bob 
Thompson. 

WCHV,  Charlottesville,  Va.,  reporting 
the  installation  of  new  studio  equip- 

ment throughout,  states  that  it  has 
placed  an  order  with  RCA  for  a  new 
limiting  amplifier  at  the  transmitter, 
as  well  as  a  new  76-B2  consollette,  two 
turntables,  microphones,  etc. 

NBC's  Radio-Recording  Division  last 
week  announced  to  its  Thesaurus  sub- 

scribers that  six  four-minute  tran- scribed Defense  Talks  by  government 
officials  are  available  for  use  in  con- 

nection with  the  campaign  for  a  na- tionwide registration  of  unemployed 
workers  [Broadcasting,  March  17]. 
Subscriber  stations  are  advised  to 
consult  local  Social  Security  Boards 
to  secure  the  discs  free. 

Each in  quantities  of  10  or  more 

BALABAN  &  KATZ  Corp.,  big  mo- 
tion picture  theatre  operators  and 

licensee  of  W9XBK  and  W9XBT, 
television  stations  in  Chicago,  was 
granted  a  construction  permit  March 
25  for  a  new  experimental  television 
station  in  Chicago  to  operate  with  10 
watts  fulltime  on  384,000-396,000  kc. 
or  Group  channel,  A5  emission. 

BROADCASTING  •  Broadcast  Advertising 



Disc  Code  Ratified 
TRANSCRIPTION  code  of  the 
American  Federation  of  Radio 
Artists  was  ratified  March  26  by 
the  membership  of  the  Los  Angeles 
local  of  the  talent  union.  New  York 
local  ratified  the  agreement  March 
i21  [Broadcasting,  March  24]  and 
the  locals  in  Chicago  and  San  Fran- 
.cisco  are  expected  to  follow  suit 
within  the  next  few  days.  Pending 
reports  from  these  cities,  AFRA 
officials  are  withholding  details  of 
the  code's  wage  and  working  con- 

ditions provisions. 

Krueger  Buys  Newscasts 
G.  KRUEGER  Co.,  Newark  (beer  and 
ale),  as  part  of  its  spring  advertising 
campaign  is  sponsoring  a  daily  quar- 

ter-hour newscast  on  WKNE,  Keene, 
N.  H. ;  WCAX,  Burlington,  Vt. ; 
WDNC,  Durham,  N.  C. ;  a  quarter- 
hour  and  five-minute  news  program 
and  one-minute  spot  announcement 
daily  on  WLNH,  Laconia,  N.  H.  More 
stations  may  be  added.  Compton  Adv., 
New  York,  is  the  agency. 

WEED  &  Co.,  station  representative, 
announces  its  appointment  as  repre- 

sentative of  KGGM,  Albuquerque,  N. 
M.,  effective  April  1. 

Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Newscaster  And  Reporter — Write  fully,  ex- 
perience, salary,  etc.  Enclose  photo.  Box 

312,  BROADCASTING. 

Wanted — Experienced  combination  announc- er engineer  500  Watt  CBS  affiliate.  Send 
transcription  references  and  salary  ex- 

pected. Box  300,  BROADCASTING. 

Combination  Announcer-Engineer-Network 
Station — In  West  Texas.  Salary  liberal. 
Send  transcription,  experience  and  photo- 

graph. Box  318,  BROADCASTING. 

Openings  On  Hand! — For  qualified  em- 
ployees— every  department — announcers, operators,  combinations,  transradio  press, 

salesman,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

Program  Director — Capable  of  originating 
and  producing  on  own  initiative.  Regional 
Midwest  network  station.  Enclose  photo- 

graph and  state  age,  experience,  refer- 
ences and  salary  expected.  All  replies  con- 

fidential. Box  311,  BROADCASTING. 

Wanted — Program  Director — with  full  ex- 
perience in  program  building  and  produc- 

tion work  for  regional  station.  Give  full 
details  of  qualifications  with  photograph 
in  first  letter.  Box  309,  BROADCASTING. 

Announcer-Engineer  —  with  good  experi- 
ence or  college  training  also  copy  some 

transradio,  personality,  capability  initia- 
tive and  dependablity.  1  KW  Rocky 

Mountain  location.  Salary  dependent  abili- 
ty. Give  complete  particulars,  photo.  Box 

303,  BROADCASTING. 

Commercial  Manager! — New  station  in  ex- 
cellent market  has  immediate  opening  for 

aggressive,  clean-cut  young  man  with  not 
less  than  three  years'  radio  station  ex- perience. Should  know  agency  field  and 
have  complete  knowldge  of  local  station 
operation.  Give  full  details,  including  ref- 

erences and  expected  remuneration  first 
letter.  KBIZ,  Ottumwa,  Iowa. 

Situations  Wanted 

Chief  Engineer  —  Competent,  cooperative. 
Take  complete  charge.  Make  engineering 
department  click.  Employed.  Box  305, BROADCASTING. 

Why  Lose  Money  —  Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  307,  BROADCASTING. 

Engineer — (First  class  telephone).  Experi- 
enced. Employed.  Desires  change.  Can 

furnish  references.  Go  anywhere.  Box 301.  BROADCASTING. 

News  Editor  -  Newscaster  -  Announcer  — 
Young,  five  years  solid  experience  New 
York.  Good  newspaper  background.  Box 
304,  BROADCASTING. 

Program  Director — 10  years  experience,  age 
31,  married.  Announce,  news,  production, 
publicity,  showmanship,  promotion,  of- 

fice   management.    Efficient,    capable.  I 
want  to  work  for  you  and  the  salary  is 
not  unreasonable.  Let's  talk  it  over.  Now employed  in  large  midwest  station.  Ad- 

dress Box   314,  BROADCASTING. 

Situations  Wanted  (Continued) 

Draft-Deferred  Announcer-Program  Direc- 
tor— Experienced.  Now  employed  5  KW 

Chicagoland  station.  Married.  Age  28.  Fu- 
ture essential.  Box  313,  BROADCAST- ING. 

Salesman  -  Commercial  Manager  —  Excep- 
tional background.  Promotion  from  ideas 

to  profits.  Tops  in  servicing  accounts.  Big 
time  producer.  Sparkling  continuity.  A-1 
publicity.  Public  Relations  Director.  Box 
302,  BROADCASTING. 

Engineer — Age  25,  First  Class  Radiotele- 
phone License,  Capitol  Radio  Engineering 

Institute  graduate,  over  3%  years  broad- 
cast operating  experience,  now  employed 

in  a  kilowatt  network  station.  Box  306, 
BROADCASTING. 

First  Class  Operators  Available — Graduates for  broadcasting,  television,  frequency 
modulation,  and  commercial  stations, 
able  to  work  anywhere.  Some  with  an- 

nouncing experience.  Have  successful 
men  in  stations  in  all  sections  of  coun- 

try ;  list  furnished  upon  request.  Contact 
Graduate  Relations  Department,  National 
Schools,  4000  So.  Figueroa,  Los  Angeles, 
Calif. 

WIDELY  EXPERIENCED  RADIO  AND 
AGENCY  MAN— SEEKS  EASTERN  PO- 

SITION. NINE  YEARS  RADIO  COPY 
CHIEF,  PRODUCER,  ASSISTANT  DI- 

RECTOR; FOUR  YEARS  AGENCY 
COPY  CHIEF,  TROUBLE-SHOOTER. 
EXCELLENT  VO'CE.  DRAFT-FREE. 
WILLING  MANAGE  LOCAL,  OR  AS- 

SIST BUSIER  EXECUTIVE.  PRES- 
ENT SALARY  AND  POSITION  SE- 

CURE, BUT  WANT  IMMEDIATE  NEW 
CONNECTION  WITH  STATION  OR 
AGENCY.   BOX  316,  BROADCASTING. 

For  Sale 

For  Sale — Used  Western  Electric  5  Kw 
transmitter  complete,  good  record  of 
performance.  Box.  317,  BROADCAST- ING. 

Piano  Trucks — Colson  adjustable,  two.  Good 
condition.  $20.00  each,  f.o.b.  Los  Angeles. 
KFI-KECA,  Los  Angeles. 

For  Sale — Gates  radio  sound  effect  machine. 
New,  never  used,  mixes  from  3  record 
turntables.  Address  Box  315,  BROAD- 
CASTING. 

For  Sale  .  .  .  Collins  20J  One  Thousand 
Watts  'Transmitter — A-1  condition  with 
limiting  amplifier,  speech  rack,  two  sets  of 
tubes  and  RCA  Modulation  Monitor.  Write 
for  price.  Walter  Brown,  WSPA,  Spartan- 

burg, South  Carolina. 

Wanted  to  Buy 

Will  Buy  Part  Interest  Or  Lease — Small  sta- 
tion. Box  308,  BROADCASTING. 

Miscellaneous 

Anyone   Knowing   The    Whereabouts  —  Of Miss  Alice  Gregory,  formerly  associated 
with  Station  WSM,  please  communicate. 
Box  310,  BROADCASTING. 

LOS  ANGELES  AFM 

SEEKS  DISC  JOBS 

FOLLOWING  the  practice  estab- 
lished by  Chicago  musicians  union, 

Los  Angeles  Local  47,  AFM,  for 
the  last  month  has  been  consider- 

ing a  contemplated  drive  to  install 
member  musicians  as  record  turners 
in  radio  stations  in  that  area, 
thereby  eliminating  the  announcer 
or  operator  who  performs  the  duty. 

Although  there  has  been  no  offi- 
cial announcements  of  the  planned 

drive,  said  to  be  in  the  embryo 
stage,  Carl  Von  Ritter,  assistant  to 
J.  K.  (Spike)  Wallace,  president 
of  Local  47,  has  been  making  pre- 

liminary investigations. 
Recording  activities  in  the  Los 

Angeles  area  are  under  jurisdiction 
of  J.  W.  Gillette,  AFM  international 
studio  and  recording  representative 
(radio  and  film),  but  it  is  under- 

stood the  contemplated  campaign 
would  be  directed  solely  by  Local  47. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to^ 

1.  REGRIND  your  present 
crystal  to  higher  new frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less holder)  ....  $22.50 

3.  NEW  CRYSTAL fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

IVICE 
124  Jackson  Ave. 
University  Park,  Md. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash..  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montcloir    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and Allocation  Er>gineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

AAunsey   Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Ofllea: 
7134  Main  St. Kansas  City,  Mt. 

Crossroads  of 
tha  World Hollywood,  Cat. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen   Bldg.  •  WASH.,   D.  C.  •  NA.  87lt 
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New  Legislation  Is  Considered 

For  Reorganization  of  FCC 

Increase  Not  Seen 

In  Canadian  Fees 

But  Board  Has  Not  Yet  Ruled 

On  Payments  for  Year 

CANADIAN  broadcasters  have  not 
yet  learned  what  fees  they  will  have 
to  pay  for  1941  for  use  of  copy- 

right music,  the  Copyright  Appeal 
Board  appointed  by  the  Secretary 
of  State  not  yet  having  published 
its  findings  as  a  result  of  hearings 
held  Feb.  12  [Broadcasting,  Feb. 
17]. 

While  no  official  announcement 
has  been  made  as  to  why  the  delay 
in  findings  and  setting  of  a  fee 
basis  on  which  the  Canadian  Per- 

forming Rights  Society  (Canadian 
ASCAP)  and  BMI  Canada  Ltd.  can 
charge  Canadian  broadcasters,  it  is 
thought  in  broadcasting  circles  that 
the  Copyright  Appeal  Board  may 
be  awaiting  developments  in  the 
United  States  on  the  ASCAP-NAB 
settlement,  before  fixing  a  fee  for 
Canada. 

Increase  Doubted 

In  this  connection  it  is  thought 
the  board  may  set  a  scale  for  CPRS 
fees  comparable  to  the  scale  which 
the  NAB-ASCAP  conferences  may 
develop  in  relation  to  the  1940  pay- 

ments. It  is  not  considered  likely 
there  will  be  any  increase  over  the 
8-cents-per-licensed-receiver  basis 
set  some  years  ago,  but  distribution 
of  this  rate  between  CPRS  and  BMI 
Canada  is  holding  up  the  board's decision. 

It  is  known  that  the  board  has 
investigated  the  ASCAP-BMI  situa- 

tion in  Washington.  Meanwhile  Ca- 
nadian broadcasters  are  paying 

CPRS  the  same  fees  they  paid  in 
1940  on  a  written  understanding 
that  revisions  of  the  1941  payments 
are  to  be  made  dependent  on  the 
rulings  set  by  the  Copyright  Ap- 

peal Board.  BMI  Canada  is  not  yet 
collecting  fees  from  Canadian  sta- 

tions, not  having  been  assigned  a 
basic  fee  by  Ottav/a  in  1940.  Most 
likely  distribution  of  the  8-cent  fee 
is  thought  to  be  on  a  5 — 3  rate  in 
favor  of  CPRS. 

Television  for  S.  A. 

FIRST  TELEVISION  station  in 
South  America  is  being  constructed 
at  Buenos  Aires  by  Fernando  Gonz- 
lez  Chavez,  who  operates  LOS, 
50,000-watt  station,  according  to 
word  received  by  his  nephew, 
Nicholas  DeFrancisco,  relief  engi- 

neer of  WPEN,  Philadelphia.  On  a 
recent  visit  to  this  country,  Mr. 
Chavez  purchased  a  10,000-watt 
picture  and  sound  transmitter  from 
Philco,  and  construction  of  the 
television  station  is  already  under 
way.  According  to  Mr.  DeFrancisco, 
the  transmitter  for  the  South 
American  station  is  the  largest 
made.  Prior  to  joining  WPEN,  Mr. 
DeFrancisco  was  a  Philco  televi- 

sion engineer,  engaged  in  experi- 
mentations on  television  receiving- sets. 

ALL  three  national  networks  are 
planning  special  programs  observing' 
Army  Day.  On  April  .o  NBC-Red  and 
Blue  will  carry  a  full-hour  program, 
with  messages  by  Secretary  of  War 
Stimson  and  Army  Chief  of  Staff 
Marshall.  CBS  will  carry  a  half-hour 
story  of  the  tank  and  its  function. 
MBS  on  April  6  will  present  a  sym- 

posium by  Army  officers.  The  Army 
Looks  Ahead,  conducted  by  Theodore 
Granik. 

COINCIDING  with  industry  efforts 
to  check  FCC  imposition  of  addi- 

tional restraints  on  commercial 
broadcasting,  legislation  for  reor- 

ganization of  the  FCC  is  taking 
tangible  form.  While  no  indication 
has  been  given  when  such  a  reor- 

ganization bill  may  be  introduced, 
several  drafts  already  have  been 
prepared  and  both  Chairman 
Wheeler  (D-Mont.)  of  the  Senate 
Interstate  Commerce  Committee 
and  Senator  White  (R-Me.),  co- 

author of  the  present  Communica- 
tions Act,  may  drop  a  bill  into  the 

hopper,  perhaps  jointly. 
A  legislative  draft,  covering  pro- 

cedural phases,  has  been  produced 
by  the  Federal  Communications  Bar 
Assn.  at  the  direction  of  its  execu- 

tive committee.  Herbert  M.  Bing- 
ham, FCBA  president  has  con- 
ferred with  members  of  the  Inter- 

state Commerce  Committee  in  con- 
nection with  projected  new  legis- 

lation. 

White's  Plan 

The  Bar  Assn.  draft,  it  is  under- 
stood, does  not  touch  upon  matters 

of  fundamental  regulatory  policy, 
but  rather  upon  organization  and 
procedural  phases.  It  has  not  yet 
been  formally  presented  as  a  rec- 

ommended draft. 
Senator  White  himself,  has 

drafted  a  bill  which  would  create 
a  three-man  FCC,  with  one  mem- 

New  Kroger  Series 
KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati,  on  March  31  was 
to  start  a  new  daytime  show, 
Hearts  in  Harmony,  combining 
drama  and  music  in  a  tale  of  two 
young  people  in  a  small  town.  The 
series  will  be  heard  on  a  midwest 
hookup,  according  to  A.  E.  John- 

ston, Kroger  advertising  manager. 
Agency  is  Ralph  H.  Jones  Co. 

ber  assigned  to  broadcasting  and 
related  operations,  the  other  to  tele- 

phone, telegraph  and  other  common 
carrier  operations.  The  Chairman 
would  be  the  administrative  officer 
and  bridge  the  gap  on  allocations 
as  between  the  two  classes  of  ser- 

vice. Senator  White,  however,  has 
not  finally  decided  to  introduce  this 
measure. 

In  essence,  the  FCBA  measure 
would  retain  a  Commission  of 
seven  members.  However,  it  would 
be  divided  into  two  separate  divi- 

sions— one  of  three  members  han- 
dling private  carrier  operations, 

which  would  cover  broadcasting, 
and  the  other  common  carrier  fields. 
The  chairman  would  be  the  admin- 

istrator and  would  not  be  attached 
to  either  division. 

Upon  introduction  of  a  reorgani- 
zation measure  which  presumably 

would  be  cleared  with  the  Admin- 
istration, it  is  expected  Chairman 

Wheeler  would  be  disposed  to  ap- 
point a  small  working  subcommit- tee of  the  Interstate  Commerce 

Committee  to  conduct  full-scale 
hearings.  Senator  White  long  has 
espoused  a  redefinition  of  the  ex- 

isting law,  pointing  out  that  while 
the  Communications  Act  became 
effective  in  1934,  creating  the  FCC, 
the  fundamental  radio  provisions 
actually  go  back  to  1927,  when  the 
Federal  Radio  Commission  was 
created. 

Texaco  Rewards  Announcer 

LLOPIS  DE  OLIVARES,  Spanish  an- 
nouncer of  XBC's  international  divi- sion, has  received  a  gold  watch  from 

the  Texas  Co.,  in  appreciation  for  his 
work  on  the  shortwave  broadcasts  of 
the  Metropolitan  Operas  during  the 
past  season.  Texas  Co.,  New  York, 
sponsored  the  Saturday  afternoon 
operas  on  NBC  in  this  country,  as 
well  as  the  shortwave  broadcast  to 
Latin  America  on  WRCA  and  WNBI. 

FM  Progress  Outlined 

To    FCC   by  Licensees 
SEEKING  up-to-the-minute  infor- 

mation on  FM  progress,  the  FCC 
last  Wednesday  started  a  series  of 
informal  personal  conferences  with 
FM  licensees,  applicants  and  CP 
holders  which  probably  will  extend 
through  most  of  this  week.  Meet- 

ing with  FCC  engineers  and  attor- 
neys, individual  operators  and  ap- 

plicants are  making  progress  re- 
ports of  their  FM  developments, 

following  up  the  FCC's  endeavor to  collect  full  information  to  fore- 
stall "traffic  jams"  on  FM  assign- 

ments. Although  particular  atten- tion centers  on  the  New  York  area, 
the  conference  plan  extends  to  all 
operators  and  applicants  over  the 
country  [BROADCASTING,  March  24]. 

As  Broadcasting  went  to  press 
the  FCC  group  had  met  with  repre- sentatives of  NBC  and  CBS;  WOR, 

New  York;  Maj.  Edwin  H.  Arm- 
strong; W.  G.  H.  Finch;  WHN,  New 

York.  Participating  in  the  confer- ences for  the  FCC  are  Rosel  M. 
Hyde  and  Allen  W.  Sayler,  of  the 
legal  department;  Assistant  Chief 
Engineer  Andrew  D.  Ring  and  Wm. 
C.  Boese,  associate  engineer;  W.  J. 
Norfleet,  chief  accountant; 
deQuincy  V.  Sutton,  head  ac- countant. 

Lost  Fees  Basis  of  Suit 

Started  Against  WMCA 
SUIT  for  $117,500  damages  against 
Knickerbocker  Broadcasting  Co., 
operator  of  WMCA,  New  York, 
and  Donald  Flamm,  former  WMCA 
president,  and  for  $21,250  damages 
against  Emile  Weinberg  was  filed 
March  26  in  New  York  Supreme 
Court  by  Harold  J.  Jacoby,  realtor, 
following  the  filing  of  papers  for 
the  suit  Jan.  27  [Broadcasting, Feb.  3]. 

Plaintiff  claims  that  in  Decem- 
ber, 1935,  while  acting  as  co-broker with  Weinberg,  he  was  hired  to  find 

a  purchaser  for  the  station.  In 
March,  1936,  Jacoby  claims  he  se- cured a  potential  buyer  willing  to 

pay  $1,500,000  for  WMCA  with  a commission  to  Jacoby  of  $75,000. 
This  offer  was  turned  down,  plain- 

tiff alleges,  with  the  station  subse- 
quently sold  to  Edward  J.  Noble 

for  $850,000,  and  Weinberg  receiv- 
ing $42,500  commission.  Mr.  Flamm 

has  filed  a  general  denial  of  the claims  in  the  suit. 

Feigenspan  Sports 
CHRISTIAN  FEIGENSPAN 
Brewing  Co.,  Newark  (P.  O.  N. 
beer  and  ale) ,  will  sponsor  base- 

ball programs  exclusively  in  the 
New  York  and  New  England  mar- 

kets. Company  is  starting  quarter- 
hour  sports  commentaries  by  Jim 
Britt  twice-weekly  on  eight  Yankee 
network  stations;  by  Red  Barber 
five  nights  a  week  on  WOR,  New 
York ;  and  by  Leo  Bolley  nightly  on 

WFBL,  Syracuse.  Six-minute  base- 
ball scores  will  be  sponsored  thrice- 

weekly  on  WTIC,  Hartford.  The 
Dobler  Brewing  Co.,  Albany,  a  sub- 

sidiary company  which  sells  Dob- 
ler's  P.  0.  N.  beer  and  ale,  is  spon- 

soring five-minute  nightly  baseball 
scores  on  WCAX,  Burlington,  Vt., 
and  a  10-minute  nightly  sports 
resume  by  Joe  Nolan  on  WABY, 
Albany.  E.  T.  Howard  Co.,  New 
York,  is  the  agency. 

Drawn  for  Broadcasting  by  Sid  Hix 

"Now  Look  What  You've  Done!  It  Wasn't  the  Set  .  .  . 
They've  Just  Changed  the  Stations  Around!" 
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WLW 

ADVERTISED 

PRODUCTS 

PLEASE 

(PLK-ZING) 

QUALITY 
PRODUCTS 

There  is  one  thing  certain  in  our  business  that  we 

as  wholesale  grocers  and  sponsors  of  the  local 

PLEE-ZING  Stores  know: 

Grocery  products  advertised  over  Station  WLW 

do  move  regularly  and  consistently  for  us  and 
for  our  customers. 

Handling  such  products  is  pleasing  to  us  because 

it  assures  a  most  certain  volume  of  business  aris- 

ing from  a  demand  which  the  manufacturers  are 

creating  for  us. 

C.  J.  Heimers,  General  Manager, 

Henry  Heimers  Grocery  Co., 

523  West  Court  Street,  Cincinnati,  Ohio 

Henry  Helmer's Grocery  Company 

sponsors  over  40 
Plee-zing  Stores 
in  Cincinnati  & 
Northern  Ken- tucky. 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 
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NOTE  THESE  FEATURES 
11.  Botlom  Shield  DUc 
1 2.  Ceramic  Plale-Suppert  Spacer 
13.  Directive-Type  Getter  Con- 

1.  Medium  Meloi  Cap 
2.  Short  Ribbon  Plate  Connector 
3.  Filament  Support  Springt 
4.  Mount  Support 
5.  Top  Ceramic  Mount  Support 
6.  Top  Shield 
7.  Aligned-Turn  Control  and Screen  Grid 
8.  Heavy-Duty  Thoriated- 

Tungtten  Filament 
9.  Large  Sturdy  Graphite  f  late 

10.  HardGlaisBulbwilhMount- 
Aligning  Dome 

tainer 
14.  Di<h  Type  Stem 
15.  Ceramic-Insert  Giant  Ba>e 
16.  Beqm-Forming  Plate 
17.  Filament  Connector 
18.  Tungiten-to-Gla<(  Seal 
19.  Bottom  Ceramic  Mount  Sup- 

port 

BIG-TIME  PERFORMER 

OF  THE  BEAM  TUBE  LINE! 

RCA-826...A  NEW 
THREE-ELECTRODE  TRIODE 

FOR  THE  ULTRA -HIGHS 

Operating  at  maxi- 
mum ratings  at  fre- 

quencies as  high  as 
250  Mc  and  at  re- 

duced ratings  as  high  as  300  Mc,  the 
RCA-826  fills  a  long  felt  need.  It  is 

specifically  designed  as  an  oscillator, 
r-f  power  amplifier,  or  frequency  mul- 

tiplier at  the  ultra-high  frequencies. 
Internal  lead  inductance  is  reduced  to 
a  minimum.  All  terminals  at  one  end 
of  bulb  make  possible  the  use  of 
short   leads   in   neutralizing  circuits. 

Typical  Operation  at  R-F  Power  Amplifier 
and  Oteillator — Class  C  Telegraphy 

D-C  plate  voltage,  1,000;  d-c  grid  voltage, —70;  d-c 
plate  current,  125  ma.;  d-c  grid  current,  opprox.  35 
mo.;  driving  power,  approx.  5.8  watts;  power  out- 

put, approx.  86  watts. 
RCA-826  TRIODE— Pnce  $19.00 

For  transmitters  requiring  excep- 
tional overall  efficiency— for  ultra- 
modern intermediate  and  final  stages 

that  need  no  neutralizing  adjustments, 
units  that  can  switch  channels  in  a 

flash— for  high-power  transmitters 
with  few  tuning  controls,  requiring 
a  minimum  of  driver  equipment- 
use  the  RCA-813.  It's  the  largest  of 
the  glass  air-cooled  "beams",  big- brother  of  the  famous  RCA-80.7.  It 
can  handle  a  greater  variety  of  big- 
time  jobs  than  any  other  tube  of  its 
size  or  class. 

As  a  straight  amplifier  in  class  C  tele- 
graph service  RCA-813  takes  360  watts 

(CCS)  with  less  than  a  watt  of  drive.  As  a 
final  in  plate-modulated  service,  it  takes 
240  watts  with  only  1.2  watts  of  drive. 
Moreover,  it  doubles,  triples  and  quad- 

ruples with  unusually  high  efficiency  and 
high  harmonic  output.  It  can  be  operated 

at  full  ratings  up  to  30  Mc— at  reduced  rat- 
ings up  to  60  Mc.  Power  sensitivity  of  the 

RCA-813  is  extremely  high.  Grid-plate 
capacitance  for  the  power-handling  ability 
of  the  tube  is  low.  Screen  current  require- 

ments are  very  low.  Internal  leads  are 
exceptionally  short  and  provide  low  lead inductance 

In  brief,  the  RCA-813  gives  you  real 
circuit  simplification — real  economy — excel- 

lent performance  in  a  variety  of  applica- 
tions. And  it  makes  possible  efficient  and 

flexible  high-gain  stages  at  a  cost  com- parable with  that  of  equipment  using 
ordinary  tube  combinations. 

Direct  Interelectrode  Capacitances: 
Grid-Plate  (with  external  shielding)  0.2  max  nftf 
Input  16.3  /u/xf 
Output  14  iifif 

Typical  Operation  Class  "C"  Telegraphy  (CCS) 
Filament  voltage,  10  volts;  filament  current,  S  a.; 
d-c  plate  volts,  2,000;  d-c  screen  volts,  400;  d-c. 
grid  volts,  -90;  d-c  plate  current,  180  ma.;  d-c screen  current,  15  ma.; 'driving  power,  0.5  watt; power  output,  260  watts. 

RCA  MANUFACTURING  CO.,  INC.,  CAMDEN,  N.  J.>  A  Service  of  The  Radio  Corporation  of  AmencO 
In  Canada;  RCA  Victor  Compony,  Limited,  Montreal 
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W^y  Harry  Q lover 

is  tolling  in  C/over 

I.  Harry  Glover  couldn't  think  of  a  new  radio  angle  for 

the  agency's  big  account,  Swanko.  Then  .  .  . 

2.  Miss  Mallet,  his  secretary,  told  him  about  WOR's 
"Story  of  Saturday".  Harry  was  doubtful.  However  .  .  . 

3.  He  gave  the  WOR  job  a  gander.  Several,  in  fact.  Then 

he  called  Swanko's  hardboiled  Mr.  Hurd,  who  .  .  . 

4.  Not  only  bought  two  WOR  Saturday  quarter-hours, 
but  greatly  increased  his  Swanko  radio  appropriation. 

%l  1^1  r|l  ri  WOR's  "Story  of  Saturday",  a  stimulating  new  radio  selling  and  bu
ying 

II  U  i  Jj    plan,  may  be  had  by  addressing  WOR  at  1440  Broadway,  in  N
ew  York. 



Can  You  Use  a  41- State  Farm  Audience! 

IISTENERS  in  41  states  and  Canad
a 

—  11,297  of  them— wrote  to  WLS 

asking  for  information  on  Smith 

Mother  Nature  Brooders,  following  six 

evening  and  three  daytime  programs. 

We  like  to  talk  about  results  at  WLS 

.  .  .  and  the  reasons  for  those  results. 

There  is  a  reason  for  this  listener  action 

among  poultry  raisers,  these  11,297  let- 
ters from  every  state  east  of  the  Rockies. 

The  many  farm  services  maintained  by 

WLS  through  our  17  years  of  broadcast- 
ing make  such  results  as  this  possible. 

Such  farm  services  as  the  Dinnerbell 

program;  livestock,  grain,  poultry  and 
all  farm  produce  markets;  news;  weather 

and  temperature  roundups  have  earned 

for  WLS  the  confidence  of  poultry  raisers 

and  every  type  of  farmer  far  beyond  the 
boundaries  of  the  Mid -West. 

We  naturally  are  proud  of  the  dramatic 

response  to  WLS  programs  .  .  .  but  our 

deepest  concern  is  maintaining  a  complete 

program  of  service  to  our  listeners  — a 

program  that  builds  confidence  in  any 
product  associated  with  our  name. 

The 

PRAIRIE 

FARMER 

STAT  1 O  N 

BuRRiDCE  D.  Butler 
President 

Glenn  Snyder Manager 

i 



JUST  as  the  undependable  old  biddy  setting  hen  has 

been  replaced  by  efficient  mass  production  of  the  in- 

cubator for  chick  hatching  ...  so  has  the  "one  hen"  radio 

method  been  discarded  in  favor  of  mass  sales  production 

of  The  Colonial  Network  for  check  hatching.  It's  the 

modern  way  .  .  .  the  economical  way  .  .  .  the  effective 

way  to  get  consistent  volume  in  nineteen  important  buying 

centers  of  New  England  . . .  where  The  Colonial  Network's 

home-town  stations  have  the  long  established  acceptance 

and  loyalty  that  no  "stranger"  station  can  possibly  possess 

Colonial  Network 

21  BROOKLINE  AVENUE,  BOSTON,  MASSACHUSETTS 

EDWARD  PETRY  &  CO.,  INC.,  National  Sales  Representative 
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DIDN'T  VOU  TELL  ME 
^  ABOUT  THIS  WOh^DERFUL 

STATION  BEFORE  P 

QUICK/  WHERE'S  A  
CONTRACT 

Mr.  J.  Horace  Buzzfuzz  has  just  learned 

. , .  that  there  is  a  radio  station  out  in  Nebraska 

that  has  worked  out  a  sure-fire  formula  for 

entertaining  and  selling  the  predominantly 

rural  audience  of  the  middlewesti 

. . .  He's  just  been  shown  proo^that  this  formula 
has  worked  for  advertisers  over  a  period  of 

years,  and  that  rural  listeners  in  this  station's 
area  think  nothing  of  sending  $25,000  or  so  in 

mail  orders  direct  to  the  station. 

. . .  And  he's  learned  that  this  formula  works  so 

well  that,  in  the  past  three  years,  this  station's 
mail  response  has  climbed  45.6  percent ...  and 

is  still  rising ! 

Why  don't  you  do  what  Mr.  Buzzfuzz  is  doing? 

^NEBRASKAo/uikKEIGHBORS 

BROADASTING 

The  Weekly. Newsmagazine  of  Radio 

^roadcast  Advertisingr 
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KWKH  NOW 

Signs  of  big  business:  The  jingle  of  cash  regis- 
ters throughout  the  area  served  by  KWKH  (see 

nighttime  coverage  map  above)  are  positive 
signs  that  KWKH  advertisers  are  reaping  in  the 
harvest.  A  total  of  425,683  regular  nighttime 
listening  families  in  all  areas  covered  by  KWKH 
is  bound  to  be  a  tremendous  influence.  In  the 
KWKH  primary  area  alone  (67%  to  100%) 
are  169,000  families  who  regularly  dial  to 
KWKH;  the  secondary  area  (33%  to  67%) 
shows  201,150  families  as  regular  nighttime 
KWKH  listeners.  The  occasional  zone  (10%  to 
33%  )  which  extends  into  thirteen  states,  boasts 

of  a  total  of  425,683  regular  listening  radio  fami- 

lies, including  the  primary  and  secondary  zones. 
This  figure  is  based  on  the  actual  percentage  of 
radio  families  in  each  county  who  listen  to 
KWKH  regularly.  No  county  showing  less  than 
10%  of  its  total  radio  families  as  regular  KWKH 
listeners  has  been  included  in  the  figure. 
The  significant  part  of  the  story  is  the  fact  that 
the  CBS  Audit  was  taken  in  May,  1940,  only  7 
months  after  KWKH  had  been  in  operation  on 
its  increased  power  of  50,000  watts.  The  radio 
homes  figure  is  based  on  1938  estimates. 
KWKH,  with  its  highly-efficient  directional  night- 

time transmission,  actually  radiates  135,000 
watts  East  and  West  to  reach  into  13  states. 

Nationally  Represented  by 

The  BRANHAM  COMPANY 

Member 
Soulh  Central 

Quality  Network 
KWKH — Shreveport 
KTBS — Shreveport 
KARK — little  Rock 
WJDX — Jackson 
WMC — Memphis 
WSMB-New  Orleans 

1  n  e  n  11  iv  1^  n  i\  lu     ^  iu  jr  i\  i^^  i  rr— 

Tkcfuiand 

U/dttL 

SHREVEPORT,  LA. 

/ 



THAT'S  our  motto  over  here  at  the  new  Columbia  Transcription 

Studios.  You  see,  'way  back  when  our  new  service  was  just  a  gleam 
in  our  eye,  we  went  to  a  lot  of  men  who  buy  transcriptions  and  asked: 

"Supposing  you  had  just  one  wish,  what  would  you  ask  for  in  a  new 

transcription  service?" 
Back  came  the  chorus:  "Put  a  cap  S  on  the  word  Service ! " 
So  we  went  to  work.  First  we  built  brand-new  studios  in  New  York, 

Chicago  and  Hollywood  and  packed  them  full  of  the  most  modern  and 

the  best  equipment  in  the  world. 

Then  we  set  up  a  control  system  designed  for  SUPER  SPEED  and 

EFFICIENCY.  The  moment  you  call  for  a  recording  date,  it  swings  into 

action  clearing  the  studio,  equipment  and  engineers  you  need — and 

keeping  them  cleared  until  you're  finished  with  your  job. 
Next  tune  you  want  transcriptions  in  a  huny — gi\  e  us  a  ring  and  see 

for  vourself  how  our  streamlined  new  service  works. 

TRANSCRIPTIONS 

MADE  BY  THE  COLUMBIA  RECORDING  CORPORATION  •  A  SERVICE  OF 

THE   COLUMBIA  BROADCASTING  SYSTEM 



There's  Olily  ̂ NE 

BOB  FILLER 

And^there'^s  ONI^  ONE  radio  station  that 
blankets  the  Scranto^fm^rket  (17th  largest  in  U.S. 

A.) 

It's  plain  logic  to  compare  WGBI  with  Bob  Feller.  They're  both  cham- 

pions. In  the  Scranton-Wilkes-Barre  Market,  17th  in  the  U.S.,  WGBI 

is  a  "must"  for  national  advertisers.  It  is  the  only  regional  or  clear- 

channel  station  serving  its  652,000  population  .  .  .  the  oniy  station 

heard  throughout  this  market.  A  Dr.  Starch  and  Staff  survey  deter- 

mined that  98%  of  the  daytime  listeners  and  96%  of  the  nighttime 

listeners  in  Scranton's  home  county  keep  their  dials  glued  to  WGBI. 

He 

■ 

A  CBS  Affiliate 

910  kc*  1000  WATTS  DAY 

500  WATTS  NIGHT 
WGBI 

SCRANTON,  i  PA. 

JOHN  BLAIR 

Notional  Representatives 

SCRANTON  BROADCASTERS  Inc 
">    ̂ Ao/^uS:  >Afej^a^c>e>,  Pres. 



ONE  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MARE   FREE  &  PET
ERS  SERVICE 

He  stayed 

to  pray!- 

Edward  H.  Bemdict! 

After  a  good  man  has  cut  his  eyeteeth  in  the 

agency  business,  then  sold  newspaper  space 
in  New  York  for  five  years,  then  worked 

some  more  in  agencies  (including  two  years 

as  manager  of  a  media  department  buying 

all  sorts  of  space  and  time) — after  all  this, 
any  intelligent  fellow  would  feel  pretty  sure 
about  the  real  values  of  various  media. 

That's  what  happened  with  Ed  Benedict — 

and  we're  happy  that  he  finally  chose  to 
come  to  both  spot  radio  and  us! 

Looking  back  over  our  nine  years  of  ex- 

perience in  the  business  of  radio -station 
representation,  we  of  F&P  have  seen  spot 

radio  grow  from  nothing  to  almost 

universal  recognition  as  the  most  productive 
and  economical  technique  in  advertising. 

We've  watched  and  participated  in  the  gi- 
gantic growth  of  dozens  of  radio  advertisers. 

So  much  so  that  today  the  process  of  help- 

ing to  build  small  accounts  into  large  adver- 
tisers is  almost  a  formula  with  us. 

If  your  own  agency  is  handling  any  account 

whose  product  is  not  getting  the  public  in- 

terest it  deserves,  let  us  see  if  we  can't  help 

you  and  your  client  in  spot  radio.  You'll 
find  we're  almost  like  another  department 

of  your  agency.  That's  the  way  we  like  to 
work,  in  this  group  of  pioneer  radio -station 
representatives. 

Two  years.  New  York  University 
Two  years,  Erwin,  Wasey  &  Co. 
Two  years,  Benton  &  Bowles 

Five  years,  St.  Louis  Globe- Democrat  (New  York  Office) 

Two  years,  McCann-Erickson Free  &  Peters  (New  York  Office) 
since  February,  1941. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW   BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN     .    .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  ..IOWA  . .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

. .  .  SOUTHEAST . . . 
WCSC  CHARLESTON 
WIS   COLUMBIA 
WPTF  RALEIGH 
WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO     ....  FT.  WORTH-DALLAS 
KOMA     ....   OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  . .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEAHLE 

Free  &  Peters,  nc. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932  ■'- 
CHICAGO:  ,80  S.  Michigan       NEW  YORK:  347  Park  Ave.     DETROIT:  New  Center  Bldg.     SAN  FRANCISCO:  /  j/  Suiter      LOS  ANGELES:  650  S.  Grand     ATLANTA  :  322  Palmer  Bids- 

Franklin  6373  Plara  5-4131  Trinity  2-«-<44  Sutter  4353  Vandike  0569  Main  5667 
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President  May  Seek  Changes  In  FCC  Law 

Ethridge  Discusses  Industry  Problems  at  White  House; 

Wheeler  and  White  May  Introduce  Joint  Measure 

By  SOL  TAISHOFF 

POSSIBILITY  that  President  Roosevelt  again  will  take  a  hand 
in  fostering  reorganization  of  the  FCC  through  legislation 

which  would  clearly  define  that  agency's  authority  and  dras- 
tically reorganize  its  personnel,  was  seen  last  week  following 

a  visit  to  the  White  House  by  Mark  Ethridge,  chairman  of  the 
new  informal  newspaper-radio  group  created  to  resist  the 

FCC's  latest  move  toward  divorcement  of  newspapers  from 
station  ov^oiership. 

While  Mr.  Ethridge,  following  custom,  did  not  comment  on 
his  conference  with  the  President  last  Thursday,  it  neverthe- 

less was  clear  that  he  took  up  with  Chairman  Wheeler  and  Senator 
the  Chief  Executive  recent  moves     White,  it  is  understood,  plan  to of  the  Commission  which  have 
stunned  the  broadcasting  industry. 

Industry  Feeling 

The  fact  that  the  President  him- 
self two  years  ago  advocated  re- 

organization of  the  FCC  and  the 
writing  of  new  policies  which  would 
be  so  clear  that  the  new  adminis- 

trative body  would  have  no  diificul- 
ty  in  interpreting  or  administering 
them,  led  to  the  surmise  that  this 
whole  subject  was  covered. 

Moreover,  Mr.  Ethridge,  in  an 
article  published  in  The  Annals  of 
the  American  Academy  of  Political 
&  Social  Science  last  January,  pro- 

jected the  view  that  there  is  strong 
feeling  within  the  industry,  shared 
by  the  President,  that  the  time  is 
approaching  for  a  new  law. 

The  Annals  article  was  written 
before  the  adoption  by  the  FCC  on 
March  19  of  an  order  (No.  79)  call- 

ing for  an  investigation  of  news- 
paper ownership  of  stations,  both 

standard  and  FM,  with  a  view  to 
establishing  new  policies.  It  was 
also  written  before  the  FCC  began 
final  consideration  of  the  Network 
Monopoly  Report,  which  now  seems 
headed  toward  regulation  of  con- 

tractual relations  of  affiliated  sta- 
tions with  the  networks  and  which, 

it  is  contended,  would  reduce  the 
major  networks  to  the  status  of 
program  and  time  brokers. 

Simultaneously,  it  was  learned 
that  a  bill  shortly  will  be  introduced 
in  the  Senate,  probably  bearing  the 
names  of  both  Chairman  Wheeler 
(D-Mont.)  and  Senator  White  (R- 
Me.) ,  for  reorganization  of  the  FCC 
and  rewriting  of  the  statute.  This 
bill  would  provide  the  base  for  a 
fact-finding  inquiry  into  the  whole 
radio  regulatory  structure. 

confer  within  a  day  or  so,  on  the 
proposed  legislation,  which,  among 
other  things,  might  reduce  the  per- 

sonnel of  the  FCC  from  seven  to 
three  men  and  set  up  separate  au- 

tonomous divisions  within  the  FCC, 
one  to  handle  broadcasting  and 
related  services  and  the  other  to 
have  jurisdiction  over  common  car- 

rier services.  The  chairman  would 
be  the  administrative  officer. 

Mr.  Ethridge,  vice-president  and 
general  manager  of  the  Louisville 
Courier  -  Journal  and  Louisville 
Times,  which  operates  WHAS, 
spent  April  2  and  3  in  Washing- 

ton on  his  exploratory  mission  pre- 
paratory to  working  out  a  definite 

plan  of  action. 
Sees  Fly  and  Taylor 

In  addition  to  his  Thursday  ses- 
sion with  President  Roosevelt,  he 

also  conferred  with  FCC  Chairman 
James  Lawrence  Fly,  spearhead  of 
the  new  regulatory  drive,  and  with 
FCC  General  Counsel  Telford  Tayl- 

or. He  sought  to  learn  when  a  defi- 
nite date  would  be  set  for  the  news- 

paper ownership  hearings  and  when 
the  issues  might  be  expected.  Indi- 

cations were  that  three  weeks  or  a 
month  would  elapse  before  a  hear- 

ing is  scheduled. 
Drafted  to  head  the  newspaper- 

station  organization  at  a  special 
meeting  in  New  York  on  March  28, 
Mr.  Ethridge  was  authorized  to 
appoint  his  own  committee  to  di- 

rect the  newspaper  opposition.  He 
left  Washington  Thursday  for  New 
York,  where  he  planned  to  continue 
his  studies  prior  to  announcing  his 
committee  selections. 

There  is  a  possibility  that  Mr. 
Ethridge  will  name  a  general  com- 

mittee, representative  of  newspa- 

per-owned stations  both  geograph- 
ically and  by  station  classification. 

Tliis  large  committee  may  be  called 
upon  to  select  an  executive  commit- 

tee to  work  with  Mr.  Ethridge, 
probably  of  six  or  eight  members, 
possibly  this  week. 

Because  of  the  reasonable  assur- 
ances received  by  Mr.  Ethridge 

that  there  will  be  time  enough  to 
prepare  a  case  for  the  FCC  hearing 
on  the  newspaper  ownership  issue, 
he  plans  to  have  a  meeting  of  news- 

paper-owned stations  April  22  in 
New  York,  during  the  annual  meet- 

ing of  the  American  Newspaper 
Publishers  Assn.  The  time  already 
has  been  set  aside  and  it  is  ex- 

pected that  upwards  of  200  of  the 
nearly  300  publishers  identified  with 
newspaper  ownership  or  operation 
will  be  present.  At  that  time  a 
permanent  organization  may  be 
formed  to  supplant  the  present  vol- 

untary group  which  unanimously 
elected  Mr.  Ethridge. 

AT&T  Inquiry 

Meanwhile,  the  FCC  continued 
to  keep  things  stirred  up  by  order- 

ing another  investigation,  this  time 
into  the  AT&T  [see  page  26],  and 

by  taking  other  actions  which  gen- 
erally were  regarded  as  confusing 

the  present  regulatory  setup.  The 
sudden  resignation  of  Robert  M. 
Cooper,  special  assistant  to  the  gen- 

eral counsel  assigned  to  the  network 
monopoly  inquiry,  following  pur- 

ported controversy  on  procedure; 
the  surprising  action  of  reinstating 
an  FM  construction  permit  to  Gor- 

don Gray,  publisher  of  the  Winston- 
Salem  Sentinel  and  head  of  WSJS, 
in  the  face  of  the  March  19  order 
which  nullified  all  FM  grants  to 
newspaper  interests  pending  the 
outcome  of  the  hearing,  over  the 
opposition  of  at  least  certain  of  its 
lawyers — all  tended  to  intensify  the 
FCC  situation. 

On  another  front  repercussions  on 
the  Network  Monopoly  Report  ap- 

peared imminent.  Assistant  Attor- 
ney General  Thurman  Arnold,  who 

recently  assigned  Holmes  Bald- 
ridge,  chief  of  the  litigation  sec- 

tion of  the  Anti-Trust  Division,  and 
Victor  0.  Waters,  special  assistant 
Attorney  General,  to  a  study  of 
the  whole  network  monopoly  situ- 

ation, apparently  is  preparing  to 
invade  that  subject.  While  there  was 
no  formal  word,  it  is  understood  the 
Department  has  been  pressing  the 
FCC  for  final  action  on  the  two- 
year-old  network  monopoly  investi- 

gation and  that  a  recent  letter  from 
Mr.  Arnold  to  the  FCC  resulted  in  a 
flare-up,  following  which  Mr.  Coop- 

er tendered  his  resignation. 
Mr.  Cooper  retains  his  status  as  a 

special  assistant  to  the  Attorney 
General  and  two  years  ago  came 
to  the  FCC  on  special  litigation  in- 

volving both  the  Department  and 
the  FCC. 

Letter  Recalled 

Speculation  on  possible  interven- 
tion by  President  Roosevelt  in  an 

FCC  reorganization  move  was  re- 
vived following  Mr.  Ethridge's White  House  visit,  because  of  the 

internal  strife  on  the  FCC  and  be- 
cause the  industry-FCC  relations 

have  become  extremely  strained. 
Two  years  ago  the  President  per- 

sonally set  in  motion  machinery  to 
reduce  the  FCC  to  a  three-man 
board,  with  the  then  chairman, 
Frank  R.  McNinch,  strongly  urg- 

ing the  move. 
In  identical  letters  to  Chairman 

Wheeler,  of  the  Senate  Interstate 
Commerce  Committee,  and  Chair- 

man Lea  (D-Cal.),  of  the  House 
Interstate  &  Foreign  Commerce 
Committee,  Mr.  Roosevelt  had  urged 
enactment  of  the  bill  which  these 
two  legislators  had  introduced  for 
reorganization  of  the  FCC.  The 
President  at  that  time  wrote: 

"Although  considerable  progress 
has  been  made  as  a  result  of  efforts 
to  reorganize  the  work  of  the  Fed- 

eral Communications  Commission 
under  existing  law,  I  am  thorough- 

ly dissatisfied  with  the  present  legal 
framework  and  administrative  ma- 

chinery of  the  Commission.  I  have 
come  to  the  definite  conclusion  that 
the  new  legislation  is  necessary  to 
effectuate  a  satisfactory  reorgani- 

zation of  the  Commision. 

"New  legislation  is  also  needed 
to  lay  down  clearer  Congressional 
policies  on  the  substantive  side — so 
clear  that  the  new  administrative 
body  will  have  no  difficulty  in  inter- 

preting or  administering  them." Mr.  Ethridge,  in  his  article  in 
the  Aimals,  quoted  this  language, 
pointing  out  that  certainly  the 
President  is  desirous  of  having  new 

legislation  enacted.  "All  the  indus- {Continuecl  on  page  48) 
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Additional  Honors 

For  Radio  Service 

At  Peabody  Dinner 

Paley  Points  to  Industry's 
Service  to  Democracy 

"FREEDOM  of  broadcasting- 
means  that  no  government,  no 
party  in  power,  no  dominant  pri- 

vate interest  may  dictate  what  the 
airwaves  shall  carry",  stated  Wil- 

liam S.  Paley,  CBS  president,  in 
a  speech  at  the  George  Foster  Pea- 
body  Awards  Dinner,  at  which  the 
1941  radio  awards  were  announced 
by  S.  V.  Sanford,  chancellor  of  the 
University  System  of  Georgia 
[Broadcasting,  March  31]. 

The  dinner  was  held  at  the  Hotel 
Commodore  on  March  29  under 
the  auspices  of  the  N.  Y.  Alumni 
of  the  University.  Accepting  the 
award  on  behalf  of  CBS,  cited  for 
"its  schedule  of  broadcasts  which 
integrated  commercial  and  sustain- 

ing programs  to  comprise  a  struc- 
ture in-  the  public  interest",  Mr. 

Paley  said: 

Service  to  Democracy 

"I  have  conscious  pride  in  the 
way  this  recognition  comes  to  us. 
For  the  striking  fact  is  that  we  are 
being  honored  not  because  a  De- 

partment of  Press  &  Propaganda 
says  we  have  followed  a  regimented 
plan  faithfully,  but  because  a  free 
and  democratic  institution  has  ex- 

amined our  record  and  says  that 
we,  a  free  and  privately  operated 
broadcasting  system,  have  well 
served  a  free  and  democratic  so- 

ciety". 
On  the  afternoon  of  the  dinner, 

the  advisory  board  for  the  Pea- 
body  awards  met  at  the  Hotel  Com- 

modore, and  one  additional  award 
and  one  additional  citation  to  the 
official  list  as  published  in  the  last 
issue  of  Broadcasting  (March  31) 
were  added.  An  award  was  made 
to  Elmer  Davis,  CBS  commentator, 
for  "his  terse,  incisive,  and  impar- tial reporting  of  the  news  day  by 
day",  while  among  the  large  sta- 

tions W.JZ,  New  York,  was  cited 
for  its  contribution  in  broadcasting 
the  Town  Meeting  of  the  Air.  In 
his  acceptance  speech,  Mr.  Davis, 
the  only  individual  recipient  of  an 
award,  stated  that  the  entire  CBS 
news  organization  was  responsible 
for  the  h  onor  bestowed  upon  him. 

The  advisory  board  also  desig- 
nated Edward  Weeks,  editor  of 

Atlantic  Monthly,  as  chairman  of 
a  subcommittee  to  the  board  to 
draft  regulations  and  objectives 
affecting  next  year's  Peabody 
Awards.  His  recommendations  will 
be  submitted  to  all  members  of  the 
board  before  its  next  meeting. 

The  medal  award  to  the  large 
station  WLW,  Cincinnati,  was  ac- 

cepted by  James  D.  Shouse,  gen- 
eral manager;  to  the  medium- 

sized  station,  WGAR,  Cleveland,  by 
Eugene  Carr;  and  to  the  small  sta- 

tion, KFRU,  Columbia,  Mo.,  by  C. 
L.  Thomas,  general  manager.  C.  E. 
Arney  Jr.,  assistant  to  the  presi- 

dent of  the  NAB,  spoke  on  behalf 
of  the  NAB. 

CBS  broadcast  the  ceremonies. 

PEABODY  RADIO  AWARDS  were  presented  by  Dr.  S.  V.  Sanford,  chan- 
cellor of  the  University  System  of  Georgia,  to  winners  at  a  dinner  held 

March  29  at  the  Hotel  Commodore,  New  York.  Receiving  the  medals  are 
(1  to  r) ,  James  D.  Shouse,  for  WLW,  Cincinnati,  winner  of  the  large 
station  award;  William  S.  Paley,  for  CBS,  chosen  for  the  network  award; 
Eugene  Carr,  for  WGAR,  Cleveland,  medium-sized  station  winner;  Dr. 
Sanford  and  C.  L.  Thomas,  of  KFRU,  Columbia,  Mo.,  the  choice  among 
small  stations.  Additional  awards  were  presented  to  Elmer  Davis,  CBS 
commentator,  and  Town  Meeting  of  the  Air,  forum  series  on  NBC-Blue. 

Seven  Civilian  Radio  Figures 

Join  Kirby's  Branch  in  Army 
Mitchell,  Hittenmark  Are  Assigned  Other  Posts; 
Coleson  Is  Named  Administrative  Officer 

VIRTUAL  completion  of  the  per- 
sonnel of  the  Radio  Branch,  Bu- 

reau of  Public  Relations,  War  De- 
partment, with  the  appointment  of 

seven  radio  men  from  civil  life 
was  announced  last  Thursday  by 
the  War  Department. 

These  men,  several  of  whom  al- 
ready have  reported,  will  work  un- 

der Edward  M.  Kirby,  director  of 
public  relations  of  the  NAB,  who 
has  been  loaned  to  the  Govern- 

ment to  organize  the  Army  radio 
branch.  Mr.  Kirby's  status  has  been 
changed  to  that  of  chief  of  the 
Radio  Branch,  and  he  now  reports 
directly  to  Maj.  Gen.  Robert  C. 
Richardson  Jr.,  director  of  the  Bu- 

reau of  Public  Relations,  created 
in  the  office  of  the  Secretary  of 
War. 

Curtis  Mitchell,  former  editor  of 
Movie  &  Radio  Guide,  will  be  as- 

signed to  the  press  and  radio  in- 
telligence section  of  the  general 

staff,  and  will  coordinate  his  work 
through  the  radio  branch. 

Others  Named 

Gordon  Hittenmark,  well-known 
WRC,  Washington,  announcer,  who 
holds  a  captaincy  in  the  National 
Guard,  has  been  assigned  to  active 
duty  in  the  Morale  Division  of  the 
Army,  in  charge  of  radio,  and  also 
will  coordinate  his  work  through 
the  radio  branch. 

Appointed  to  serve  under  Mr. 
Kirby  in  the  radio  branch  are 
Robert  C.  Coleson,  administrative 
officer,  formerly  director  of  radio 
and  special  events,  San  Francisco 
Fair,  San  Diego  Exposition  and 
the  Texas  Centennial. 

Jack  Harris  was  placed  in  charge 
of  special  events  and  is  on  leave  of 
absence  from  WSM,  where  he  was 
in  charge  of  news,  special  events 
and  sports.  He  will  report  about 
April  20.  Brooks  Watson,  now  in 
charge  of  news  and  special  events, 
WMBD,  Peoria,  and  Ross  Worth- 

ington,  former  producer  of  We  the 
People  and  formerly  of  Young  & 
Rubicam  and  Pathe  News,  will 
function  as  associates  under  Mr. 
Harris.  Mr.  Worthington  will  co- 

ordinate pictorial  aspects  of  special 
events  Army  programming  for 
newsreels,  etc. 
Jerome  Ross  and  Morris  J. 

Jacobs  were  appointed  script  writ- 
ers. Mr.  Ross  is  a  New  York  and 

Hollywood  free-lance  writer  who 
has  written  Society  Girl  (CBS), 
Mr.  Keene,  Tracer  of  Lost  Persons 
(NBC),  Palmolive  Revue  (CBS), 
Mrs.  Wiggs  of  the  Cabbage  Patch 
(NBC),  and  Stella  Dallas  (CBS). 

Mr.  Jacobs  was  radio  director  of 
Benton  &  Bowles  from  1933-1936; 
radio  director  of  Air  Features  Inc., 
Blackett  -  Sample  -  Hummert  unit, 
and  in  a  program  capacity  with 
the  Democratic  National  Committee 
in  the  New  York  area  in  1936. 
He  has  produced  many  network 
shows,  including  The  Goldbergs, 
Log  Cabin  Inn  and  House  of  Glass, 
and  was  co-producer  for  the  weekly series  of  Philadelphia  Symphony 
Orchestra  concerts,  when  it  was 
sponsored  cooperatively  by  a  group 
of  banks. 

Capt.  Harold  Kent,  was  named 
liaison  officer  for  educational  broad- 

casts, both  commercial  and  non- 
commercial. He  was  director  of 

the  radio  council  for  the  Board 
of  Education  of  Chicago,  and  or- 

ganized the  annual  Midwest  broad- 
cast conferences  attended  by  some 

1,000  teachers,  educators  and  com- 
mercial broadcasters  each  Decem- 

ber. A  reserve  officer,  he  has  been 
called  to  active  duty  and  will  re- 

port about  April  29. 
Mitchell's  Duties 

Mr.  Mitchell,  who  resigned  sev- 
eral weeks  ago  from  Movie  &  Radio 

Guide,  now  is  on  vacation  but  will 
be  assigned  to  duty  in  the  press (Continued  on  page  40) 

Threat  Is  Claimed 

In  Letter  of  BMl 

KFAC  Says  Haverlin  Message 
Has  a  Familiar  Ring 

NOTICE  by  BMI  that  station^j 
using  its  music  without  a  licensdj 
may  be  subjected  to  infringement 
action  has  provoked  reaction  fronji 
at  least  one  station  not  yet  enrolled 
as  a  subscriber  to  the  industry.j 
owned  music  company. 

Carl  Haverlin,  station  relation? 
manager  of  BMI,  on  March  22 
wrote  Calvin  J.  Smith,  general 
manager  of  KFAC,  Los  Angeles, 
soliciting  his  membership.  Among 
other  things  he  pointed  out  that 
more  than  640  stations  now  have 
BMI  licenses  and  that  the  way  ia 
still  open  for  non-member  stations 
to  join  BMI  on  the  same  basis  as 
stations  which  came  in  the  first 
day. 

"We  must  also  draw  attention  to 
the  basic  fact  that  unlicensed  use 
of  BMI  music  constitutes  an  in-i 
fringement  of  our  rights  which  wel 
are  taking  steps  to  protect,  in  ulti 
mate  fairness  to  our  composers^ 
publishers  and  stockholders-licen- 

sees," said  the  Haverlin  letter.  "We cannot  let  stations  continue  to  have 
the  advantage  of  BMI  and  the  use 
of  our  music  without  making  ade- 

quate payment." 
Mr.  Haverlin,  it  is  reported,  ad-i 

dressed  a  similar  letter  to  virtually 
all  stations  not  members  of  BMI. 
Repercussions  were  heard  in  other 
quarters,  too. 

Last  Call 

Mr.  Haverlin  recited  that  there 
was  no  conceivable  benefit  in  de 
laying  joining  BMI  and  that  on  the 
contrary  "by  doing  so  you  run  a 
grave  risk".  He  advised  Mr.  Smith 
to  consider  his  letter  as  a  "last  call 
to  come  into  BMI  before  April  1" 

Expressing  extreme  suprise  over 
the  approach,  Mr.  Smith  replied 
March  28  that  the  letter  contained 
"the  same  old  threat  that  the  in 
dustry  as  a  whole  objected  to  on 
the  part  of  ASCAP  for  many 

years". 

He  asked  for  an  explanation  of 
why  "this  undue  pressure  and 
threat  should  be  placed  on  BMI 
non-members  at  a  time  when  sup- 

posedly negotiations  are  going 
forth  to  set  up  a  per-use  and  clear- 
ance-at-the-source  arrangement." 

He  added  he  could  not  seem  to 
correlate  these  two  simultaneous' 
activities.  "During  the  entire  sales 
campaign  on  BMI  stock  and  use 
licenses,  stations  in  groups  were, 
assured  that  unintentional  BMI 
infringements  would  not  be  both 
ered.  I  heard  you  say  this  yourself 
many  times.  The  implication  in  your, 
letter  of  March  22  is  that  you  have 
changed  your  minds  on  this  score 
Naturally,  a  willful  infringer 
should  be  stopped,  but  I  should  like 
to  have  a  line  from  you  straighten- 

ing me  out  on  your  true  inten- 

tions." 

I 

STROMBERG-CAELSON  Co.,  Roch- 
ester, has  appointed  McCann-Brick- 

son,  New  York,  for  the  promotion  ol 
radio  sets  and  soimd  systems,  includ- ing FM. 
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Treaty  Switchover  Is  Engineered  Smoothly 

'  But  Deviations  in 

Mexico  Cause 

Concern 

THE  Reallocation  of  1941,  radio's 
'  biggest  physical  shakeup  since  its 
advent,  was  engineered  without 
serious  incident,  though  develop- 

ments south  of  the  border  are 
causing  radio  officialdom  some  con- 
cern. 

In  this  country,  802  broadcast- 
ing stations  switched  frequencies, 

as  scheduled,  at  3  a.m.,  March  29. 
While  there  were  reports  of  off- 
frequency  operation  here  and  there, 
and  some  rough  spots  developed 
from  peculiar  combinations  of  fre- 

quencies in  particular  areas,  noth- 
ing of  a  serious  nature  developed. 

Some  reports  of  interference  from 
stations  in  Mexico  and  Cuba  were 
reported  and  others  may  develop 
but,  on  the  whole,  the  over-all  re- 

sult was  gratifying  apparently 
both  to  the  public  and  to  the  FCC. 

Minor  Adjustments 

Adjustments  of  assignments 
growing  out  of  harmonic  interfer- 

ence and  other  frequency  combi- 
nations, plus  the  proximity  of  the 

police  call  band  adjacent  to  the 
upper  end  of  the  broadcast  band, 
will  require  many  months.  Noth- 

ing of  a  serious  nature,  however,  is 
indicated.  Moreover,  the  fact  that 
the  intermediate  frequency  on 
broadcast  receivers  is  set  at  the  455 
kc.  standard  has  resulted  in  a 
second  harmonic  on  stations  on 
910  kc,  which  will  require  adjust- 
ments. 
The  FCC  monitoring  stations 

throughout  the  country  sat  on  as 
many  of  the  Class  I  and  II  chan- 

nels as  possible  immediately  fol- 
lowing the  switch-over.  Thus  far, 

three  definite  departures  from  the 
prescribed  Havana  Treaty  shifts 
for  Mexican  border  stations  have 
been  detected,  while  others  remain 
in  doubt. 

Thus  far.  Dr.  Brinkley's  notori- 
ous XERA,  which  was  to  have 

been  deleted,  but  later  appeared  on 
a  revised  Mexican  log,  as  ear- 

marked for  800  kc,  has  not  shown 
up  on  monitoring  reports.  But 
XENT,  the  Norman  Baker  station, 
which  was  to  have  moved  from 
Nuevo  Laredo  to  Monterrey,  in 
the  province  of  Nuevo  Leon,  ap- 

peared in  its  former  dial  location. 
This  was  regarded  as  a  deroga- 

tion of  the  Treaty  requirements. 
XEAW,  Reynosa,  operating  with 

100,000  watts,  was  slated  for  re- 
moval to  Monterrey  on  1570  kc. 

Latest  reports,  however,  are  that 
it  is  still  at  Reynosa,  operating  on 
1010  kc  with  100,000  watts.  Carr 
Collins,  head  of  the  Crazy  Water 
Crystals  Co.,  is  the  operator  of  the 
station.  The  1010  frequency  is  a 
Canadian  Class  I-A  channel  u.sed 
by  CFCN,  Calgary,  Alb.,  with  1,000 
watts.  Engineers  thought  this  oper- 

ation would  cause  serious  interfer- 
ence to  the  Canadian  outlet. 

The  third  departure  from  the 
Treaty  understanding  is  that  of 
XELO,  operating  at  Tijuana,  which 
was  to  have  been  moved  to  Sonora, 
with  50,000  watts  as  a  I-B  sta- 

tion using  a  directional  antenna. 
The  station  remained  at  its  Lower 
California  location,  the  channel  to 
which  KEX,  Portland,  Ore.,  is  as- 

signed with  5,000  watts  and  a  pro- 
posed 50,000  -  watt  transmitter. 

This,  it  was  thought,  would  also 
result  in  intolerable  interference. 
Moreover  it  was  said  this  inter- 

SEVERAL  more  stations  are  auto- 
matically eliminated  from  the  so- 

called  "newspaper  ownership"  list 
by  reason  of  the  sale  last  week  of 
the  Merced  (Cal.)  Sun-Star  by  the 
McClung  family,  which  holds  inter- 

ests in  four  broadcasting  stations. 
The  McClungs  intend  to  retain 
their  interests  in  the  stations,  but 
will  no  longer  be  engaged  in  the 
newspaper  business. 
The  newspaper,  an  afternoon 

daily  founded  in  1925  by  Peter 
McClung  and  his  brother,  the  late 
Ray  McClung,  was  sold  for  more 
than  $100,000  to  Dean  S.  Lesher, 
publisher  of  the  Fremont  (Neb.) 
Tribune  and  Eagle.  The  sellers 
were  Peter  McClung,  publisher,  his 
son  Hugh  McClung,  and  his  daugh- 

ter-in-law Mrs.  Ray  McClung. 
Hugh  McClung  has  been  devoting 
his  time  almost  entirely  to  radio. 

McClung  Holdings 
The  McClungs  own  KYOS, 

Merced;  KHSL,  Chico,  and  KVCV, 
Redding,  all  in  California,  and  hold 
56%  interest  in  KWLK,  Longview, 
Wash.  The  stations  are  Don  Lee- 
MBS  outlets.  The  Merced  outlet 
was  founded  by  them  and  the  other 
two  in  California  were  purchased. 
They  were  also  in  the  group  which 
obtained  the  original  construction 

ference  would  persist,  since  there 
is  very  little  population  below  Ti- 

juana and  since  XELO  unques- 
tionably will  use  a  directional 

northward.  It  has  announced  main- 
tenance of  studios  in  San  Diego. 

Government  sources  are  await- 
ing further  reports  on  other  border 

stations.  Of  the  three  instances  cit- 
ed as  possibly  Treaty  derogations, 

two  were  set  out  in  the  revised  log 
of  Mexican  stations  released  by 
the  Mexican  Communications  Min- 

istry and  published  in  the  March 
24  supplement  to  Broadcasting. 

The  third,  involving  XEAW,  de- 

permit  for  KWLK,  which  is  25% 
owned  by  the  publisher  of  the  Long- 
view  Daily  News. 

Until  recently  they  also  were 
half  owners  of  KMYC,  Marysville, 
Cal.,  which  was  50%-  owned  by 
Horace  E.  Thomas,  publisher  of  the 
Marysville  &  Yuba  City  Appeal- 
Democrat.  Mr.  Thomas  also  held  in- 

terests in  the  Chico  and  Redding 
stations,  and  it  is  understood  he 
gave  these  up  in  consideration  of 
the  withdrawal  of  the  McClungs 
from  KMYC. 

There  have  been  relatively  few 
cases  on  record  of  the  sale  of  news- 

paper pi'operties  by  interests  own- 
ing newspapers  and  holding  licen- 

ses for  radio  stations,  with  such  in- 
terests retaining  their  radio  hold- 

ings. One  of  the  most  notable  in- 
stances was  the  late  Harry  Shaw's 

disposal  of  his  Waterloo  (la.)  Trib- 
une  for  merger  with  another  local 
paper  while  he  retained  his  WMT. 
Later,  however,  Mr.  Shaw  also  sold 
WMT  to  the  Des  Moines  Register 
&  Tribune  interests.  Mr.  Shaw  was 
onetime  president  of  the  NAB. 

Notifying  the  FCC  of  the  dis- 
posal of  the  newspaper,  Hugh  Mc- 
Clung has  filed  an  application  for  a 

new  5,000-watt  station  on  1590  kc. 
in  Fresno. 

parts  even  from  that  revised  list, 
since  it  was  shown  on  1570  kc, 
as  a  Class  I-A  station  but  has 
moved  to  1010  kc. 

It  was  thought  that  possibly  the 
Mexican  Ministry  authorized  the 
XEAW  shift  to  the  lower  frequency 

on  a  temporary  basis,  in  respond- 
ing to  the  plea  that  many  receiving 

sets  cannot  pick  up  anything  above 
1550  kc.  In  connection  with  the 
other  border  station  operations,  it 
was  felt  in  some  quarters  here 
that  these  stations  are  operating 
in  defiance  of  Mexican  regulations 
and  that  the  issue  may  wind  up  in 
the  Mexican  courts. 

While  radio  folk  generally  were 
elated  over  the  over-all  outcome 
of  the  reallocation,  numerous  ad- 

justments probably  will  be  made. 
Thus  far,  no  complaints  have  been 
received  in  Washington  about  oper- 

ations of  stations  on  frequencies 
above  1550  kc.  Older  sets,  it  is 
known,  do  not  tune  up  to  1600 
kc,  the  new  outer  limit  of  the 
regular  broadcast  band  which  for- 

merly ended  at  1500  kc.  The  con- 
sensus was  that  there  has  been  a 

vast  improvement  domestically. 
Some  interference  was  caused  by 

the  failure  of  a  number  of  Mexi- 
can and  Cuban  stations  to  shift 

frequencies,  pursuant  to  the  Treaty 
terms.  For  example,  WGN,  Chicago, 

was  inconvenienced  by  the  pres- 
ence of  a  Cuban  station  on  its 

wave.  These,  however,  were  iso- 
lated instances. 

Little  Inconvenience 

As  for  the  Mexican  allocations, 
which  have  caused  perturbation 
here  for  several  months,  the  score 

appears  to  be  three  "bad"  border allocations  and  three,  including 

Brinkley's  station,  of  an  unknown nature. 

The  FCC  announced  April  2  that 
advices  received  by  it  indicated  the 
reallocation  was  accomplished  with 
a  minimum  of  inconvenience  to  lis- 

teners and  broadcasters.  The  shift 
was  made  without  untoward  inci- 

dent, it  said,  and  broadcasters  re- 
ported that  their  listeners  evinced 

"no  particular  confusion,  thanks 
to  the  advance  explanations  made 
by  both  radio  and  the  press  in  a 
public  effort  which  was  assisted  by 
Governors'  proclamation  and  co- 

operation of  civic,  technical  and 
other  groups."  The  NAB,  under 
the  direction  of  Art  Stringer,  su- 

pervised the  latter  operations. 
More  than  half  of  the  50-some 

stations  which  were  given  reduced 
power  until  such  time  as  required 
directional  antennas  are  installed, 
were  authorized  to  operate  with 
regular  power  prior  to  the  March 
29  shiftover.  The  remaining  cases 
are  expected  to  be  cleared  up  with- 

out delay,  it  was  reported. 

WMIS  are  the  call  letters  for  the  new 
local  in  Natchez,  Mi.ss.,  granted  to  the 
Natchez  Broadcasting  Co.,  250  watts 
on  1490  kc,  by  the  FCC  March  19 
[Broadcasting,  March  24]. 

Newspaper  Holdings  Sold  by  McClungs 

Who  Retain  Interests  in  Four  Stations 
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BMI  Enters  Its  Second  Year 

With  97%  Renewal  bv  Stations 

First  Per-Use  Performance  Checks  Are  Mailed; 
ASCAP  Seeking  Fornmla  for  Broadcast  Fees 

DECISIVELY  spiking  rumors  that, 
with  an  ASCAP  deal  in  the  ofiing, 
broadcasters  would  withdraw  their 
support  from  BMI  was  the  an- 

nouncement of  Carl  Haverlin,  BMI 
director  of  station  relations,  that  by 
April  2  he  had  received  renewal  li- 

cense contracts  from  97%  of  the 
BMI  member  stations. 
New  contracts,  running  until 

March  31,  1942,  were  accompanied, 
he  said,  by  letters  expressing  en- 

thusiasm over  the  achievements  of 
BMI  during  its  first  year  and  as- 

suring the  industry-ovmed  music 
clearing  and  publishing  organiza- 

tion of  the  stations'  strong  and  ac- 
tive support  for  the  future. 

Largest  Publisher 

BMI  officially  began  operations 
on  April  1,  1940,  when  it  licensed 
its  first  song,  "We  Could  Make 
Such  Beautiful  Music". 
Although  since  then  BMI  has  ac- 

quired the  rights  to  more  than  250,- 
000  musical  compositions  of  every 
variety,  song  No.  1  is  still  heard 
occasionally  on  the  air  and  enjoys 
a  continuous  sheet  music  sale. 
Starting  from  scratch  a  year  ago, 
today  BMI  is  the  country's  largest 
publisher  of  music  and  the  most 
prolific  producer  of  hit  tunes. 

Today  BMI  occupies  more  than 
25,000  square  feet  of  office  space, 
has  a  payroll  of  300  employes  and 
ships  out  each  week  more  than 
100,000  printed  units  of  music  to 
broadcasting  stations,  taverns,  ho- 

tels, retail  music  stores  and  other 
vendors  and  users  of  music. 

BMI's  willingness  to  examine  the 
work  of  new  and  unknown  compos- 

ers, regardless  of  the  time  and  ef- 
fort involved,  has  won  for  the  new 

organization  the  support  of  the 
public  and  has  also  given  BMI, 
from  out  of  the  more  than  100,000 
songs  submitted,  a  catalog  of  some 
600  popular  tunes — "more  fresh 
and  interesting  material",  in  the 
words  of  a  conductor,  "than  would 
ordinarily  be  submitted  by  a  music 
publisher  in  six  or  seven  years." 
To  the  broadcasting  industry, 

however,  BMI's  first  birthday  sym- bolizes something  more  than  the  es- 
tablishment of  a  successful  publish- 

ing house.  During  the  last  three 
months  BMI  and  its  affiliated  com- 

panies have  supplied  the  major  net- 
works and  the  great  majority  of  in- 

dividual stations  with  all  of  their 
program  music. 

This  proved  once  and  for  all  that 
while  ASCAP  formerly  had  a  vir- 

tual monopoly  on  the  performance 
of  popular  music  it  did  not  have  any 
monopoly  on  the  potential  creators 
of  such  music,  and  that  by  taking 
the  trouble  to  go  past  ASCAP's  se- 

lect circle  of  composers  it  was  pos- 
sible to  uncover  a  supply  of  music 

adequate  to  meet  even  the  almost 
insatiable  requirements  of  Ameri- 

can radio. 
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Fui-thermore,  all  nationwide  sur- 
veys of  listening  have  shown  that 

the  switch  from  ASCAP  music  the 
first  of  the  year  resulted  in  no  re- 

volt on  the  part  of  listeners,  who  by 
and  large  continued  to  listen  as 
much  and  in  the  same  manner  as 
before.  This  proved  that  the  new 
tunes  were  as  acceptable  as  the  old 
ones  had  been  and  destroyed  the 
myth  that  "if  ASCAP  doesn't  con- 

trol all  the  music,  it  controls  all  the' 

good  music." The  unanimity  with  which  broad- 
casters, both  large  and  small,  have 

renewed  their  pledges  to  continue 
their  support  of  BMI  proves  that 
they  recognize  its  achievements  and 
appreciate  their  significance  to 
American  broadcasting. 

Including  its  songwriters  in  the 
birthday  celebration,  BMI  last  week 
mailed  out  checks  for  radio  per- 

formances, the  first  time  writers 
have  been  paid  on  a  pure  per-use 
basis,  without  regard  for  anything 
except  the  number  of  performances 
their  compositions  received.  Accom- 

panying the  checks  is  a  letter  from 
M.  E.  Tompkins,  BMI  vice-president 
and  general  manager,  which  reads 
in  part: 

"BMI's  program  logging  service 
has  been  operating  since  Jan.  1,  and 
your  payment  of  performance  roy- 

alties for  the  first  quarter  of  1941 
will  be  accurately  computed  in  ac- 

cordance with  actual  performances 
for  the  first  time  in  the  history  of 
musical  copyright  in  the  United 
States.  Meanwhile  the  results  al- 

ready obtained  by  us  from  our  log- 
ging service  have  enabled  us  to  esti- 
mate your  performances  for  the  last 

quarter  of  1940  with  some  accuracy. 

BMI  Orchestrations 

BMI  is  now  issuing  complete  or- 
chestrations printed  in  two  colors, 

a  step  it  describes  as  "revolution- 
ary" in  musical  procedure.  Purpose 

is  to  simplify  the  performance  of 
music  "cross-cued"  so  it  may  be 
used  by  small  groups  or  full  sym- 

phony ensembles,  enabling  the  mu- sicians in  orchestras  of  less  than 
full  symphony  proportions  to  locate 
their  parts  quickly  and  easily  from 
the  notes  printed  in  color.  After 
experimenting  with  a  number  of 
shades,  BMI  has  selected  a  reddish- 
orange  as  offering  the  greatest  con- 

trast to  the  standard  black.  Begin- 
ning last  week,  all  BMI  arrange- 

ments of  standard,  classical  and 
salon  music  are  being  printed  in 
two  colors. 

and  we  take  pleasure  in  enclosing 
herewith  our  check  representing 
voluntary  payment  for  performance 
royalties  for  October,  November 
and  December  of  1940  as  estimated 
from  a  test  check  of  programs. 

"In  sending  you  this  payment,  we 
wish  to  express  again  our  deep  ap- 

preciation for  your  cooperation,  and 
to  assure  you  that  the  opportunity 
of  authors  to  be  compensated  for 
performances,  upon  a  fair  and  de- 

terminable basis,  is  now  definitely 
established  and  will  be  perpetu- 

ated." 

Formula  Sought 

Meanwhile  ASCAP's  radio  com- 
mittee, hard  at  work  attempting  to 

find  formulas  for  the  broadcasting 
industry  that  would  meet  both  the 

requirements  of  the  Government's consent  decree  and  the  approval  of 
the  broadcasters,  admitted  this  goal 
was  not  yet  reached  and  described 
as  "premature"  reports  that  they 
had  a  basic  formula  just  about 
ready  to  submit  to  the  NAB  com- 
mittee. 

Other  reports,  that  ASCAP  would 
make  a  deal  with  the  broadcasters 
for  a  flat  annual  sum,  to  be  allocated 
among  the  stations  and  networks  in 

{Continued  on  page  4.1) 

THEY  HUFFED  and  they  puffed  and  they  finally  snuffed  out  the  lone 
candle  that  crowned  the  first  birthday  cake  of  Broadcast  Music  Inc. 
Ceremonies  were  staged  April  1.  BMI  sold  1,165,000  copies  of  its  popular 
songs  in  the  year,  which  doesn't  include  songs  of  affiliate  publishers. Candle  buffers  are  (1  to  r)  Robert  Sour,  Henry  Manners,  Merrit  E. 
Tompkins,  Sydney  M.  Kaye  and  Milton  Rettenberg.  Kaye  and  Tompkins 
are  BMI  executives;  the  other  three  composed  BMI's  first  tune,  "We 
Could  Make  Such  Beautiful  Music  Together". 

AMERICAN  TOBACCO 

LOW-COST  COVERAGE 
SALES  OF  the  American  Tobacco 
Co.,  New  York,  increased  in  1940 
and  the  trend  has  continued  in 
1941,  it  was  revealed  at  the  annual 
stockholders  meeting  held  on  April 
2  at  the  company's  corporate  office 
in  Jersey  City.  The  company's  net sales  during  1940  amounted  to 
$285,752,878.17,  while  the  net  in- come for  the  year  was  $28,311,- 
782.65. 

In  response  to  a  stockholder's 
query  on  the  company's  expendi- tures for  radio  advertising,  Paul 
M.  Hahn,  vice-president,  who  pre- 

sided over  the  meeting,  said  Amer- 
ican Tobacco  Co.  had  paid  less  to 

reach  the  listening  audience  with 
their  radio  programs  on  a  basis  of 
homes  actually  reached  than  had 
any  of  their  three  major  competi- tors. 

Mr.  Hahn  exhibited  a  chart  with 
costs  of  reaching  1,000  radio  homes 
compiled  for  each  of  the  four  major 
tobacco  companies.  Also  exhibited 
at  the  meeting  was  a  sound  film  of 
a  portion  of  a  Kay  Kyser  broad- cast. It  was  stated  that  another  of 

the  company's  programs.  Your  Hit Parade,  had  likewise  been  filmed. 
It  was  explained  that  the  movies, 

exhibited  on  an  easily  carried  port- 
able projector,  are  shown  at  so- 

rority and  fraternity  houses,  serv- 
ice clubs,  and  various  groups  with 

a  short  accompanying  lecture  on 
Lucky  Strike  cigarettes.  Stockhold- ers in  attendance  considered  the 
demonstration  very  effective. 

Final  Meeting  Scheduled 

On  AFRA-Disc  Contract 

MEETING  of  the  negotiating  com- 
mittee of  the  transcription  industry 

with  executives  of  the  American 
Federation  of  Radio  Artists,  sched- 

uled for  early  this  week,  is  expected 
to  wind  up  negotiations  over  the 
AFRA  code  for  transcribed  pro- 

grams. Document  has  been  ratified 
by  the  majority  of  AFRA  mem- 

bers, in  meetings  of  the  union's locals  in  New  York,  Chicago,  Los 
Angeles  and  San  Francisco,  but 
with  certain  suggestions  for  minor changes. 

AFRA  reported  that  a  contract 
has  been  signed  with  KGW-KEX, 
Portland,  April  1,  1941,  to  Nov.  1, 
1943,  providing  increases  for  staff 
employes.  Hearings  on  the  AFRA 
complaint  against  WIOD,  Miami 
[Broadcasting,  Feb.  17]  ,  filed  with 
the  National  Labor  Relations  Board 
charging  the  station  with  discharg- 

ing two  announcers  for  union  ac- 
tivity, will  be  in  Miami  April  10. 

Richardson  to  Discuss 

Defense  at  NAB  Session 
MAJ.  GEN.  Robert  C.  Richardson 
Jr.,  director  of  the  Bureau  of  Pub- 

lic Relations  of  the  War  Depart- 
ment, will  be  the  principal  speaker 

on  national  defense  at  the  NAB 
convention  in  St.  Louis,  May  12-15. 
The  entire  roster  of  speakers  has 
not  yet  been  arranged. 

The  officer,  recently  named  head 
of  the  new  bureau,  which  includes 
the  Radio  Branch  headed  by  Ed 
Kirby,  NAB  public  relations  direc- 

tor on  leave  of  absence,  will  dis- 
cuss with  broadcasters  the  role  of 

radio  in  national  defense.  He  is  one 
of  the  Army's  outstanding  strate- 

gists and,  prior  to  his  selection  for 
the  new  post,  was  in  command  of Fort  Bliss,  Tex. 
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FM  Groups  Name  Shepard  for  Hearing ame  Shepard  for  Hearing 

RESOLUTION  ADOPTED  BY  FM  GROUP 

FOLLOWING  is  the  resolution  adopted  by  the  FMBI  session  in  New 
York  April  2 : 

WHEREAS  the  following  resolution  was  tmanimously  adopted  at  the  general 
meeting  of  persons  interested  in  the  development  of  frequency  modulation 
broadcasting  held  pursuant  to  general  publicity  of  such  open  meeting  at  the 
Hotel  Roosevelt  in  New  York  City  April  2,  1941 ; 

WHEREAS  the  Federal  Communications  Commission  has  ordered  an  im- 
mediate investigation  to  determine  what  statement  of  policy  or  rules,  if  any, 

should  be  issued  concerning  application  for  FM  stations  with  which  are  associ- 
ated persons  also  associated  with  the  publication  of  one  or  more  newspapers ;  and 

WHEREAS  the  matter  has  been  under  consideration  at  this  meeting, 

THEREFORE,  BE  IT  RESOLVED:  (1)  That  it  is  the  sense  of  this  meet- 
ing that  the  development  of  FM  broadcasting  would  be  retarded  if  newspapers 

and  those  associated  with  newspapers  were  prohibited  from  becoming  licensees 
in  this  new  field;  and  (2)  That  this  meeting  recommends  to  the  FMBI  that 
it  authorize  and  direct  its  president  to  appear  before  the  Commission  at  the 
time  of  hearing  and  present  for  its  consideration  the  views  of  this  meeting  as 
expressed  in  this  resolution. 

RESOLVED  that  the  president  is  hei-eby  authorized  and  directed  to  appear 
before  the  Commission  at  the  time  of  hearing  and  that  he  be  empowered  to 
present  such  apjjropriate  facts  and  arguments  against  disqualification  of  news- 

paper interests  from  FM  broadcasting  as  may  be  approved  by  the  board  of 
directors. 

FM  Network  Group 

Plans  Corporation 

Temporary  Board  Is  Named  to 
Continue  Research  Function 

PLANS  for  incorporation,  proba- 
bly under  the  name  Associated 

Broadcasting  Corp.,  were  an- 
nounced April  3  by  the  FM  Pro- 

gram Research  Committee  following 

a  meeting  of  the  group's  entire membership  at  the  Hotel  Roosevelt, 
New  York. 

Like  the  old  committee,  the  new 
corporation  will  continue  research 
and  other  functions  necessary  to 

pave  the  way  for  the  eventual  cre- 
ation and  operation  of  an  FM  net- 
work, for  which  purpose  the  group 

was  first  called  together  last  sum- 
mer by  John  Shepard  3d,  president 

of  the  Yankee  and  Colonial  net- 
works in  New  England  and  also 

president  of  FM  Broadcasters  Inc. 
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'.  !  IDENTICAL  resolutions  authoriz- ing John  Shepard  3d,  president  of 
s  ,  Yankee  Network  and  of  FM  Broad- 
•  casters  Inc.,  to  represent  the  FM 
J  field  at  the  impending  hearings 
"  before  the  FCC  on  newspaper  own- 

ership of  broadcast  stations,  were 
1  adopted  April  2  by  an  open  meeting 
:  of  100  representatives  of  companies 
I  interested  in  FM  and  by  a  closed 
i   meeting  of  FMBI. 

Both  meetings  were  held  in  the 
Hotel  Roosevelt,  New  York.  Groups 
instructed  Mr.  Shepard  to  present 
to  the  FCC  the  industry  opinion 
that  FM  progress  is  being  retarded 
and  to  request  the  Commission  to 
expedite  the  hearings  and  action 
after  the  hearings. 

New  Types  of  Members 
The  FMBI  session,  held  in  the 

afternoon  and  attended  by  about 
45  members,  amended  the  organi- 

zation's bylaws  to  permit  two  new 
classes  of  members — affiliate  mem- 

bers with  manufacturers  of  FM 
equipment  eligible  for  this  type  of 
membership;  associate  members, 
whose  ranks  are  open  to  educa- 

tional and  other  non-profit  FM 
stations.  Dues  for  affiliates  will  be 
the  same  as  for  regular  members, 
$300  a  year,  with  associates  given 
a  lower  i-ate.  The  bylaws  were 
amended  to  provide  for  decreased 
dues  for  additional  stations  owned 
by  FMBI  members. 
Two  new  members  were  elected 

at  the  meeting:  Gordon  Gray, 
WSJS,  Winston-Salem,  holding  a 
construction  permit  for  an  FM  sta- 

tion on  Mt.  Mitchell,  and  Radio 
Engineering  Laboratories,  New 
York,  manufacturer  of  FM  trans- 

mitting equipment  and  also  opera- 
tor of  an  experimental  station, 

WIOXLV. 
The  group  reelected  Mr.  Shepard 

president  and  John  V.  L.  Hogan, 
W2XQR,  New  York,  vice-president. 
C.  M.  Jansky  Jr.,  Jansky  &  Bailey; 
Walter  J.  Damm,  WTMJ,  Milwau- 

kee, and  Carl  Meyers,  WGN,  Chi- 
cago, were  re-elected  directors,  the 

other  six  directors  remaining  until 
their  terms  expire  one  or  two  years 
hence.  Robert  T.  Bartley  was  re- 

appointed secretary-treasurer  of 
FMBI,  and  Dick  Dorrance  was  re- 

appointed director  of  promotion  and 
manager  of  the  organization's  New 
York  office.  Philip  G.  Loucks  con- 

tinues as  FMBI  counsel. 
Chief  discussion  at  the  morning 

open  session  centered  on  the  recent 
FCC  order  for  an  investigation  and 

hearings  "to  determine  what  state- 
ment of  policy  or  rules,  if  any, 

should  be  issued  concerning  appli- 
cations for  high-frequency  broad- 

cast stations  (FM)  with  which  are 
associated  persons  also  associated 
with  the  publication  of  one  or  more 
newspapers  [BROADCASTING,  March 

24]."  Order  also  specifies  that  in 
the  cases  of  newspapers  whose  FM 

applications  have  been  granted  "the construction  permits  to  be  issued 
shall  contain  the  condition  that  no 
construction  of  the  facilities  author- 

ized therein  shall  be  undertaken  or 
continued  until  after  the  Commis- 

sion shall  have  completed  the  afore- 
said investigation  and  shall  have 

taken  action  upon  the  basis 
thereof,"  unless  the  applicant  can 
prove  that  earlier  action  will  serve 
the  "public  interest,  convenience  or 

necessity." Limited  Scope 

Many  of  those  pi'esent  urged  that 
the  resolution  be  broadened  to  con- 

tain a  condemnation  of  the  discrim- 
ination against  newspaper  owner- 

ship implied  in  the  FCC  order, 
arguing  that  the  group  should  adopt 
a  united  front  against  such  dis- 

crimination, which  might  easily  lead 
in  the  future  to  similar  procedures 
against  ownership  of  stations  by 
motion  picture  producers,  depart- 

THE  prospect  of  establishing  uni- 
versal daylight  saving  time  as  a 

national  defense  measure  through 
Federal  statute  took  a  dip  this 
week  when  it  was  revealed  by 
Speaker  Rayburn  that  the  propo- 

sition had  failed  to  gain  attention 
of  the  majority  leadership  in  the 
House.  He  also  stated  that  he 
thought  daylight  saving  was  a  mat- 

ter to  be  handled  by  individual 
States.  With  the  House  in  recess 
until  April  14,  the  possibility  of 
establishing  daylight  saving  time 
on  a  national  basis  this  season  ap- 

pears even  more  remote. 
However,  a  second  proposal  em- 

bodying a  universal  daylight  saving 
time  system  for  the  country  was 
filed  in  the  House  March  27  by 
Rep.  Keogh  (D-N.  Y.).  The  first 
such    proposal,    providing  seven 

ment  stores,  insurance  companies 
or  other  groups. 
The  majority  agreed,  however, 

with  those  who  replied  that  until 
discrimination  had  been  proved  the 
wisest  course  was  to  assume  that 
the  investigation  and  hearings  will 
be  fairly  conducted  and  that  the 
resolution  of  the  FM  industry 
should  confine  itself  to  its  own  com- 

plaint— that  in  holding  up  construc- 
tion permits  the  Commission  is 

delaying  the  progress  of  FM  broad- 
casting. The  group  unanimously 

adopted  the  resolution. 
Pi'eceding  the  discussion  of  the 

newspaper-ownership  issue.  Chair- 
man Shepard  showed  how  FMBI 

followed  up  last  year's  hearings  by 
citing  six  specific  suggestions  made 
by  the  organization  on  behalf  of  all 
FM  broadcasters  and  the  resulting 
FCC  actions. 
Further  informal  conversations 

with  FCC  personnel,  Mr.  Shepard 
said,  indicate  that,  for  the  present 
at  least,  high  quality  transcriptions 

{Continued  on  page  45) 

months  of  daylight  saving  time 
was  advanced  several  weeks  ago  by 
Rep.  McLean  (R-N.  J.).  The  Keogh 
bill  would  establish  daylight  saving 
time  during  a  six-month  period, 
from  the  last  Sunday  in  April  to 
the  last  Sunday  in  October. 

In  another  quarter  daylight  sav- 
ing got  a  boost  from  Rear  Admiral 

Joseph  K.  Taussig,  commandant  of 
the  Fifth  Naval  District,  who  ad- 

vocated adoption  of  daylight  saving 
time  in  the  Norfolk,  Va.,  area  in  the 
interest  of  speeding  up  naval  de- 

fense construction  there.  He  indi- 
cated that  officials  of  the  Newport 

News  Shipbuilding  &  Dry  Dock  Co. 
also  favored  daylight  saving  time. 

On  March  28  the  board  of  direc- 
tors of  the  Assn.  of  American  Rail- 

roads passed  a  resolution  support- 
ing theMcLean  proposal  (HR-3789). 

Temporary  Board 

A  temporary  board  of  directors 
was  elected  to  serve  until  the  cor- 

porate set-up  has  been  completed. 
Mr.  Shepard  was  elected  chairman. 
Other  members  are  Herbert  L. 
Pettey,  manager  of  WHN,  New 
York,  but  acting  as  representative 
of  Metro-Goldwyn-Mayer,  applicant 
for  an  FM  station  in  Hollywood; 

Gordon  Gray,  WSJS,  Winston- 
Salem;  Harry  Stone,  WSM- 
W47NV,  Nashville;  Walter  J. 
Damm,  WTMJ-W55M,  Milwaukee; 
John  R.  Latham,  former  president 
of  the  American  Cigar  &  Cigarette 
Co.  and  advertising  agency  radio 
executive  who  was  retained  by  the 
committee  some  months  ago  to  de- 

velop plans  for  FM  network  opera- tion. 

The  full  Latham  report,  cover- 
ing all  aspects  of  network  operation, 

was  discussed  but  no  action  was 

taken.  Board  plans  to  hold  a  meet- 
ing in  about  three  weeks,  probably 

in  New  York. 

Since  about  a  dozen  of  the  group's 40  members  represent  newspaper 
interests,  no  definite  plans  for  a 
network  can  be  made  at  this  time, 
or  until  the  FCC  has  completed  its 
investigation  of  newspaper-owner- 

ship of  radio  stations. 

Holland's  Plans  | 

HOLLAND  FURNACE  Co.,  Hoi-  '! land,  Mich.,  through  Ruthrauff  & 
Ryan,   Chicago,  on  May  17  will 
sponsor  a  broadcast  from  the  Hoi-  | 
land  Tulip  Festival  for  the  sixth  1 
consecutive  year.   The   length   of  | 
program  and  the  network  has  yet  ■ 
to  be  determined.  Last  year  the 
show  was  on  CBS.  In  addition,  the 
portion  of  the  National  Barn 
Dance,  NBC-Red  network  feature, 
sponsored  by  Miles  Labs.,  Elkhart,  i 
Ind.  (Alka-Seltzer) ,  will  be  broad-  '] 
cast  as  a  part  of  the  day's  festivi-  j ties  from  Holland.  Ros  Metzger,  i 

radio    director    of    Ruthrauff    &  ' 
Ryan's  Chicago  office,  is  in  Holly- 

wood lining  up  talent  for  a  weekly 
half-hour  series  which  the  Holland 
Furnace  Co.  will  sponsor  on  one  of  j 
the  major  networks  during  July 
and  August. 

Prospect  of  Universal  Daylight  Saving 

Withers  as  House  Leaders  Lack  Interest 
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Earnings  of  CBS 

Increase  bnt  Are 

Absorbed  by  Taxes 
Gross  of  51  Million  is  18.8% 

L^p  but  Net  Scarcely  Rose 
CBS  consolidated  net  earnings  for 
1940  totaled  $5,006,633.46,  or  $2.91 
per  share,  according  to  the  com- 

pany's annual  report  issued  March 
31.  Sum  is  $200,000  more  than  the 
earnings  of  $4,806,000,  or  $2.80 
per  share,  estimated  in  a  prelimin- 
nary  report  in  February  [Broad- 

casting, Feb.  10]. 
Gross  income  for  the  network 

during  1940  was  $50,912,064,  an 
increase  of  18.8 ^/c  over  the  1939 
gross  income  of  $42,845,394,  but 
taxes  increased  115%  during  the 
year  so  that  the  net  income  for 
1940  was  only  $5,105,  or  one-tenth 
of  1%  above  that  of  1939  and  the 
per-share  earnings  for  the  two 
years  were  identical. 

Increase  in  Assets 

Cash  dividends  of  $3,432,554,  or 
$2  a  share,  were  paid  in  1940.  Net 
fixed  assets  increased  during  the 
year  from  $6,179,193  to  $7,148,644 
and  bank  loans  were  reduced  from 
$800,000  to  $600,000.  Cash  on  hand 
Dec.  28,  1940,  end  of  the  52-week 
period  covered  by  the  report,  was 
$7,570,151,  as  compared  with 
$6,318,917  on  Dec.  30,  1939.  Ratio 
of  current  assets  to  liabilities  at 
the  end  of  1940  was  2.10,  as  com- 

pared with  a  ratio  of  2.39  the 
year  previous.  "This  decrease  is 
due  principally  to  the  larger  pro- 

vision for  Federal  income  and  ex- 
cess profits  taxes  required  in  con- 

nection with  our  1940  operations", 
the  report  states. 
CBS  investment  in  Broadcast 

Music  Inc.,  representing  approxi- 
mately 9%  of  total  BMI  stock, 

amounts  to  $32,285.  In  addition, 
CBS  is  contingently  liable  for 
$400,000  to  Edward  B.  Marks 
Music  Corp.,  having  guaranteed 
part  of  the  payments  for  Marks 
performing  rights  BMI  is  to  make 
between  1942  and  1945.  Of  the 
$400,000,  CBS  affiliates  underwrote 
$140,000,  with  the  network's  liabil- 

ity being  secondarily  contingent 
for  that  sum. 
Additional  compensation  of 

$254,505  was  paid  in  December 
1940  to  150  executives,  junior  exe- 

cutives and  key  employes  of  CBS, 
not  including  the  president. 

Preceding  the  financial  report, 
made  by  Frank  K.  White,  treas- 

urer. President  William  S.  Paley 
makes  his  report  to  the  stockhold- 

ers on  the  network's  activities  and 
plans  during  the  year,  touching  on 
international  broadcasting,  tele- 

vision and  FM  as  well  as  on  the 
various  aspects  of  domestic  pro- 

gramming and  the  impending  FCC 
monopoly  report.  Hailing  American 

broadcasting  "as  an  essential  com- 
ponent of  the  American  democratic 

way  of  life  and  as  an  importantly 
useful  factor  in  preserving  that 

way  of  life",  he  continued : 
"More  and  more,  I  believe,  the 

American  people,  contrasting  our 

FLORIDA  ISN'T  THE  ONLY  PLACE  where  sports  prevail  at  this  time 
of  year.  California,  San  Francisco  at  that,  comes  up  with  this  scene  after 
the  Softball  team  of  KGO-KPO  whipped  their  radio  comrades  from  KFSO, 
29  to  24.  The  game  was  so  bad  that  girls  on  the  staff  of  KFSO  challenged 
the  KSFO  engineers  and  auditors.  They  played  four  innings  and  whipped 
the  men,  6-2.  KGO-KPO  and  KFSO  teams  are  gathered  in  the  picture: 

Top  row  (1  to  r)  Lee  Kolm,  Tro  Harper,  Ralph  Stoddard,  Ed  Jansen, 
Bill  Shaw,  Verne  Walton,  Haan  Tyler,  Bob  Andersen,  Harlan  Dunning, 
Clif  Howell,  Paul  West  and  Jack  Ulrich. 

Middle  row,  Floyd  Farr,  Neal  Shaver,  Dick  Bertrandias,  Wally  Ruggles, 
Hal  Wolf,  Jack  Gregson,  Bob  Dumm,  Jack  Feldmann. 

Bottom  row,  Neil  Lyons,  Walter  Beban  (umpire),  Ernest  Jefferson, 
Clancy  Hayes,  Frank  Barton,  Walter  Tolleson,  Eddy  King,  George  Fuerst, 
"Mascot"  Oxarart,  Wayne  Steffner,  Lincoln  Dellar,  Frank  Oxarart,  Jack 
Moyles,  Milton  Sidley  and  Herb  Herzenberg,  umpire.  Bottom  right  are 
station  managers  Lincoln  Dellar  (in  uniform)  and  Al  Nelson  looking  over 
winner's  trophy,  a  transmitter  tube. 

broadcasting  with  the  enchained, 
government-dictated  emanations  of 
the  dictator  countries,  are  sensing 
freedom  of  the  air  as  a  precious 
right  of  the  public.  The  Congress 
seems  to  have  been  far  seeing  when 
it  created  a  radio  law  designed  to 
prevent  Government  interference 
with  programs  at  a  time  when  the 
law-makers  could  hardly  have 
sensed  how  intricately  radio  would 
become  woven  into  the  warp  and 
woof  of  the  pattern  of  American 
life. 

A  Public  Trust 
"Broadcasting  today  is  subject, 

and  properly  so,  to  all  the  general 
laws  and  regulations  governing 
business.  In  its  own  field  it  is  sub- 

ject to  the  FCC's  policing  of  the 
wavelengths  and  it  should  and  must 
be  so  subject,  else  there  would  be 
confusion  and  chaos.  Beyond  that 
it  functions  under  the  broad  gen- 

eral requirement  that  it  must  oper- 
ate in  the  public  interest,  conve- 

nience or  necessity. 
"Beyond  the  necessary  limita- 

tions I  have  just  mentioned,  broad- 
casting is  a  product  of  the  private 

competitive  enterprise  system. 
Government  has  not  sought  to  regu- 

late or  interfere  with  our  special 
business  problems  and  the  industry 
in  turn  has  been  self-regulating 
and  self-policing  and  ever  swiftly 
responsive  to  the  public  will  and 
the  public  taste.  To  maintain  it 
so  is  a  public  trust  which  all  re- 

sponsible broadcasters  recognize, 
for  to  change  it  in  any  important 
sense  into  a  creature  of  Govern- 

ment would  be  to  turn  back  the 
hands  on  the  clock  of  American 

freedom". 

CBS  AFFILIATIOISS 

REACH  127  TOTAL 
WITH  THE  RECENT  addition  to 
CBS  of  KZRM,  Manila,  and  WMBS, 
Uniontown,  Pa.,  and  the  announce- 

ment that  WERC,  Erie,  and 
WKWK,  Wheeling,  will  join  the 
network,  CBS  affiliates  now  total 
127  stations. 
KZRM  operates  on  618.5  kc, 

50,000  watts,  and  is  owned  by  the 
Far  Eastern  Broadcasting  Co. 
WMBS  is  owned  by  Fayette  Broad- 

casting Corp.  and  operates  on  590 
kc.  with  its  new  power  of  1,000 
watts  day  and  night.  Base  rate  is 
$125  per  evening  hour. 
WERC,  Erie,  operating  on  250 

watts  power  day  and  100  night  on 
1490  kc,  joins  CBS  in  mid-April. 
Owned  by  Presque  Isle  Broadcast- 

ing Co.,  the  station  will  have  a  base 
rate  of  $125  per  evening  hour.  Ef- 

fective May  2,  WKWK  joins  CBS. 
with  $100  per  nighttime  hour  as 
base  rate.  Station  is  owned  by  Com- 

munity Broadcasting  and  operates 
on  1400  kc.  with  100  watts  power. 
The  stations  in  Erie,  Uniontown 
and  Wheeling  will  be  included  in 
CBS'  basic  supplementary  group 
and  will  be  available  individually 
to  CBS  advertisers  using  the  basic 
network. 

Sloan  Resumes  in  Fall 
DR.  EARL  S.  SLOAN  Inc..  Xew 
York  (Sloan's  Liniment),  which  dis- continued GanghuHterx  on  April  4  for 
the  summer,  will  again  sponsor  the 
program  starting  Oct.  .3.  Program  is 
heard  on  NBC-P.lue  Fridays  at  9-9  :30 
p.m.  Warwick  &  Legler,  New  York, 
is  agency. 

Shell  Oil  Spots 
SHELL  OIL  Co.,  San  Francisco 
(Solutized  gasoline)  is  concluding 
a  two-week  campaign  on  37  stations 
on  the  West  Coast  in  which  it  is 
calling  attention  to  this  new  Shell 
firasoline  product.  Night  chain 
breaks  are  being  used.  Agency  is  J. 
Walter  Thompson,  San  Francisco. 
The  station  list: 
KPO  KSFO  KFRC  KGO  KOW  KYUM 

KOY  KTUC  KECA  KFI  KHJ  KFWB  KGW 
KTEM  KUIN  KROY  KEX  KOTN  KHQ 
KG  A  KFPY  KFBK  KWG  KOH  KOMO  KJR 
KTRO  KFXM  KFSD  KERN  KMJ  KARM 
KGB  KTMS  KDB  KTAR  KVOA. 

Kellogg  Discs 

KELLOGG  Co.,  Eattle  Creek,  Mich. 
(Corn  Flakes),  on  March  31  start- 

ed five-weekly  quarter-hour  re- 
corded programs  on  six  Texas  sta- 

tions—WO  AI,  San  Antonio;  KRLD, 
Dallas;  KTRH,  Houston;  KRGV, 
Weslaco;  KGNC,  Amarillo;  KRIS, 
Corpus  Christi.  Contracts  are  for 
approximately  39  weeks.  In  addi- tion, on  March  24  and  during  the 
first  week  in  April,  the  firm  started 
a  26-week  schedule  of  varying  live 
and  transcribed  announcements  on 
WBT  WBOC  WMBH  KMBC  KBIX 
KOMA  KFEQ  WIBW.  During  May 
WEAU  WDAY  KYSM  KDAL  will 
be  added  to  the  spot  announcement 
schedule.  Agency  is  J.  Walter 
Thompson  Co.,  Chicago. 

50  Kw.  For  WLAC 

A  SECOND  50,000-watt  station  for 
Nashville  was  authorized  April  2 
by  the  FCC  with  the  granting  of  a 
power  increase  from  5,000  to 
50,000  watts  for  WLAC,  owned  by 
J.  Truman  Ward,  former  NAB 
president.  The  authorization  was 
for  WLAC's  present  1510  kc.  chan- 

nel, with  the  transmitter  to  be 
moved  and  with  the  installation  of 
a  directional  array  for  day  and 
night.  Mr.  Ward  indicated  several 
months  would  be  required  to  make the  move. 

O'Cedar  of  Canada's  Spots 
OCEDAR  OF  CANADA.  Toronto 
I  fl'i(]i-  polish)  starts  early  in  Ai)ril  a 
series  of  dramatized  spot  announce- 

ments on  10  Ontario  and  Quebec  sta- 
t'(Uis.  Account  is  placed  by  Norris- 
I'attersoii,  Toronto. 

Spots  for  Piston  Rings 
PERFECT  CIRCLE  Co.,  Toronto 
(piston  rings)  has  started  six 
weekly  transcribed  spot  announce- ments on  CKOC,  Hamilton,  Ont.; 
CFRC,  Kingston,  Ont.;  CKCR, 
Kitchener,  Ont.;  CFPL,  London, 
Ont.;  CJKL,  Kirkland  Lake,  Ont.; 
CKCO,  Ottawa;  CKTB,  St.  Cath- erines, Ont.;  CKSO,  Sudbury,  Ont.; 
CKCL,  Toronto;  CKLW,  Windsor, 
Ont.  Account  was  placed  by  Mc- 
Connell  Eastman  &  Co.,  Toronto. 
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January  and  lebruary  Industrial 

Payrolls  in  Detroit  Were  Estimated  at 

M28.000.000 

AN  INCREASE  OF 

$22,000,000 

Over  January  and  February,  1940 

Detroit  is  today  one  of  the  outstanding 

markets  in  America.  Substantial 

gains  in  all  important  divisions  of 

business  and  industry  in  this  area 

furnish  abundant  evidence  that  this 

is  so.  Industrial  payrolls  for  January 

and  February,  1941,  showed  an  es- 

timated gain  of  $22,000,000  over  the 

corresponding  months  of  1940,  and 

1940  payrolls  were  higher  than  1929! 

Proof  that  WWJ  is  the  most  listened- 

to  radio  station  in  this  great  market 

is  furnished,  not  only  by  increased 

time  sales,  but  by  every  listener- 

interest  survey  that  has  been  made  in 

Detroit  during  the  last  ten  years. 
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Coast  Baseball  Covers  Nine  Markets 

General  Mills,  Goodrich 

Arrange  Extensive 

Merchandising 
WITH  A  REDUCTION  this  year 
in  the  number  of  stations  used  in 
comparison  to  past  years,  General 
Mills  and  the  B.  F.  Goodrich  Co. 
again  are  co-sponsoring  baseball 
games  in  six  Western  States.  Nine 
major  markets  are  being  used. 

In  three  of  the  cities  General 
Mills  carries  the  entire  sponsorship 
with  Goodrich  participating  in  co- 
sponsorship  on  six  stations.  The 
season  started  April  5. 

R.  W.  Stafford,  general  manager 
of  Westco  Adv.  Agency,  General 
Mills  Coast  Agency,  San  Francisco, 
stated  that  all  games  of  the  Pacific 
Coast  League,  home  and  away,  in 
California  and  Oregon  are  broad- 

cast, as  well  as  the  games  of  the 
Western  International  League  in 
Washington.  KMYR,  Denver,  will 
re-broadcast  National  League 
games. 

Local  Meetings 
General  Mills  and  Goodrich  have 

abandoned  the  baseball  "school"  for 
sportscasters,  which  in  the  past 
had  been  held  in  one  of  the  major 
cities  on  the  Coast.  Instead  Mr. 
Stafford  and  Charles  Reed,  of 
Westco,  made  a  two-week  tour  to 
all  the  markets  from  which  the 
broadcasts  originate,  holding  indi- 

vidual meetings  with  the  sports- 
casters.  At  each  market  they  were 
joined  by  local  executives  of  Gen- 

eral Mills  and  Goodrich. 
Westco  signed  the  following  sta- 

tions to  carry  the  sponsored  ball- 
games:  KQW,  San  Jose,  Cal.; 
KROW,  Oakland,  Cal.;  KFAC,  Los 
Angeles;  KEX,  Portland,  Ore.; 
KGA,  Spokane,  Wash.;  KRSC, 
Seattle,  Wash.;  KUTA,  Salt  Lake 
City;  KIDO,  Boise,  Ida.;  KMYR, 
Denver.  KFAC,  KMYR  and  KIDO 
do  not  come  under  the  co-sponsor- 

ship arrangement,  but  are  being 
carried  by  General  Mills  alone. 

Wheaties  will  be  promoted  ex- 
clusively on  KFAC  and  KMYR, 

with  Wheaties  and  other  Sperry 
Flour  products  advertised  on  KIDO. 
Where  there  is  co-sponsorship,  Gen- 

eral Mills  will  advertise  Wheaties 
exclusively  and  Goodrich  its  tires, 
tubes  and  batteries. 

Pacific  Coast  League  games  are 
played  at  night  Tuesday  through 
Friday,  and  on  Saturday  and  Sun- 

day afternoons. 
For  the  first  time  since  General 

Mills  and  Goodrich  have  been  spon- 
soring baseball  on  the  Coast  a  sta- 

tion outside  of  San  Francisco  will 
carry  games,  home  and  away, 
of  the  San  Francisco  Seals.  It  is 
KQW,  San  Jose,  50  miles  south  of 
San  Francisco.  This  station's  new 
frequency,  740,  puts  it  between  the 
two  NBC  stations,  KPO  and  KGO 
on  the  dial.  KQW's  directional  an- 

tenna is  beamed  toward  San  Fran- 
cisco. 

Announcers  signed  for  this  sea- 
son's broadcasts  are:  Ernie  Smith, 

KQW;  Dean  Maddox,  KROW;  Rol- 
lie  Truitt,  KEX;  Mike  Frankovich, 

WHAT  CLEAR  CHANNELS  MEAN  to  the  farmer  and  their  relation  to 
the  Havana  Treaty  Movin'  Day  allocations  of  March  29  were  the  topics 
of  this  homey  setting  arranged  by  WSM,  Nashville.  Edwin  W.  Craig, 
executive  of  the  station  and  the  head  of  the  independently-owned  clear 
channel  group,  arranged  the  session  at  the  home  of  one  of  Tennessee's 
rural  leaders,  Lewisburg's  Mayor  Jim  McCord.  As  they  dialed  around 
the  set  to  the  accompaniment  of  a  running  account  of  the  reallocation, 
emphasis  was  placed  on  night-time  clear-channel  service.  WSM  tuned  in 
WSB,  WFAA,  WHAS,  among  the  clear-channel  outlets.  Also  tuned  in 
was  WGN  which  had  a  "foreign  visitor"  on  its  channel  to  show  what 
happens  when  another  station  gets  on  a  clear  wave.  In  the  group  are 
(1  to  r),  Lewis  Finney,  editor,  Tennessee  Farm  Bureau  News;  Mr.  Craig; 
Mrs.  McCord;  Mayor  McCord;  0.  E.  Van  Cleave,  former  commissioner 
of  agriculture,  of  tj  of  Tennessee;  Harry  Stone,  WSM  manager  (turning 
copy) ;  Jack  DeWitt,  chief  engineer,  and  George  Reynolds  at  controls. 

KFAC;  Louis  Gillett,  KGA;  Leo 
Larsen,  KRSC;  Bill  Sears,  KUTA; 
Roy  Civille,  KIDO. 

As  in  the  past,  only  four  com- 
mercials will  be  used  during  one 

game,  but  the  announcer  will  be 
permitted  to  ad  lib  briefs  on  the 
products  at  his  discretion. 

Both  General  Mills  and  Good- 
rich have  planned  merchandising 

campaigns  in  conjunction  with  the 
sponsorship. 

General  Mills  will  employ  the 
Wheaties  Quartet,  a  transcribed 
musical  novelty  which  will  be 
played  at  the  studio  during  the 
seventh  inning  stretch  on  signal 
from  the  announcer  at  the  field.  A 
Wheaties  merchandising  story  will 
be  sent  in  dramatized  transcription 
form  to  the  baseball  announcers.  A 
merchandising  story  will  be  told  in 
movies,  too,  which  will  be  viewed 
by  the  announcers. 
Again  this  year  General  Mills 

will  utilize  the  Welcome  Home  mer- 
chandising plan.  When  a  team  re- 

turns to  its  home  stadium,  all 
grocery  stores  handling  Wheaties 
will  be  supplied  with  special  posters 
and  displays  welcoming  the  play- 

ers home. 

The  "Champ  Stamps"  printed  on 
all  Wheaties  packages  will  stress 
baseball  champions  during  the  sea- 

son. Sportscasters  will  make  fre- 
quent personal  appearances  at 

stores  and  sign  autographs  for 
fans.  National  magazines  will  carry 
ads  for  Wheaties  in  which  pictures 
of  players  will  be  used  and  mention 
will  be  made  of  the  broadcasts. 
General  Mills  has  decided  to  aban- 

don the  practice  of  giving  grocer 
mentions  over  the  air  from  the  ball 
parks  this  year. 

Goodrich,  too,  plans  merchandis- 
ing and  promotion  tie-ins.  Dealer 

displays  and  large  posters  call  at- 
tention to  the  ball  games.  It  was  ex- 
pected Goodrich  would  repeat  its 

soap  box  derby  for  boys. 

Local  Bakery  Programs 

Placed  by  W.  E.  Long  Co. 
W.  E.  LONG  Co.,  Chicago  agency, 
recently  completed  five  series  of  13 
one-minute  musical  transcribed 
announcements  featuring  Charlie 
Hamp  and  His  Piano.  The  series 
are  scheduled  to  start  during  April 
and  sponsored  by  the  following 
concerns:  Roger's  Holsum  Bakery, 
West  Palm  Beach,  Fla.  (Holsum 
bread)  on  WJNO,  same  city;  San 
Joaquin  Baking  Co.,  Fresno,  Cal. 
(Betsy  Ross  bread)  on  KWG, 
Stockton,  KTRB,  Modesto  and 
KYOS,  Merced,  Cal.;  Sunlit  e 
Bakeries,  San  Jose,  Cal.  (Sunlite 
bread)  on  KHUB,  Watsonville, 
KQW,  San  Jose  and  KDON,  Monte- 

rey, Cal.;  Schmitt  Bakery  Co., 
Baltimore  (Old  Home  bread),  sta- 

tions currently  being  selected  for  a 
regional  set  up;  Old  Homestead 
Baking  Co.,  Denver  (Town  Talk 
bread)  also  a  regional  release  with 
stations  being  selected. 

In  addition  the  agency  has  com- 
pleted a  series  of  13  one-minute 

transcribed  announcements  featur- 
ing Mirandy,  Hollywood  character 

actress,  to  be  placed  by  approxi- 
mately 20  bakeries  located  in  the 

south,  for  Aunt  Hattie's  bread,  a franchised  product. 
All  transcriptions  were  cut  by  C. 

P.  MacGregor  studios,  Holljrwood. 

Wilson  Cuts  List 

HOWARD  H.  WILSON,  head  of 
the  national  representative  firm  of 
the  same  name,  to  shorten  the  list 
of  stations  he  represents,  has  an- 

nounced the  following  stations  will 
no  longer  be  represented  by  his 
concern  following  the  expiration  of 
current  contracts:  WORD-WSPA, 
Spartanburg,  S.  C;  WRAL,  Ra- 

leigh, N.  C;  WHBL,  Sheboygan, 
Wis.;  WPIC,  Sharon,  Pa.;  KDRO, 
Sedalia,  Mo. 

COOPER  TO  LEAVE 

FCC  LEGAL  POST 
RESIGNATION  of  Robert  M. 
Cooper,  for  two  years  special  as- 

sistant to  the  general  counsel  of 
the  FCC,  was  announced  last 
Thursday.  He  had  been  active  in 
handling  the  Network  Monopoly 
Report,  now  under  final  considera- 

tion by  the  FCC. 
Mr.  Cooper  did  not  announce  his 

immediate  plans,  but  is  still  asso- 
ciated with  the  Department  of  Jus- 

tice as  a  special  assistant  to  the 
Attorney  General  handling  litiga- 

tion involving  Western  Union  as 
well  as  other  communications  mat- 

ters. It  is  understood  he  has  had 
several  offers  but  will  remain  for 
the  present  at  the  Department  of 
Justice. 

Prior  to  joining  the  Commission, 
Mr.  Cooper  was  with  the  Anti- 
Trust  Division  of  the  Department. 
He  has  specialized  in  litigation  on 
the  network-monopoly  inquiry  at 
the  FCC.  Chairman  Fly  and  Gen- 

eral Counsel  Telford  Taylor  paid 
high  tribute  to  Mr.  Cooper  for  his ability. 

While  Mr.  Cooper  has  contem- 
plated leaving  the  FCC  for  some 

time,  it  is  believed  that  differences 
of  opinion  in  connection  with  the 
network  monopoly  inquiry,  growing 

out  of  the  FCC's  current  consid- eration of  the  report,  probably 
motivated  his  decision  to  leave  im- mediately. 

Silver  Variety  Show 
INTERNATIONAL  SILVER  Co., 
Meriden,  Conn,  (silverware),  will 
substitute  a  half -hour  variety  show 
for  the  Silver  Theater  when  that 
program,  heard  on  CBS  Sundays  at 
6-6:30  p.m.,  goes  off  the  air  for  the 
summer  on  April  27.  Summer  re- 

placement will  feature  Ed  Sulli- 
van, columnist  for  the  New  York 

Daily  News  as  m.c,  and  Will  Brad- 
ley's orchestra.  Young  &  Rubicam, New  York,  is  agency. 

Short  Dodge  Drive 
CHRYSLER  Corp.,  Detroit,  has 
started  a  two-week  campaign  of 
one-minute  transcribed  announce- 

ments for  Dodge  cars  on  82  sta- tions. Announcements  will  be  heard 
a  total  of  8  to  14  times  on  each  sta- 

tion in  the  evening.  Ruthrauff  & 
Ryan,  New  York,  is  agency. 

HOMER  OWEN  GRIFFITH  &  As- 
soc., Hollywood,  is  Pacific  Coast  rep- 

resentative of  KSEI,  Pocatello,  Ida. 

NEW  KILOCYCLES  but  the  same 
national  pasttime  greeted  Johnnie 
Neblett  (left,  above),  sportscaster 
of  KWK,  St.  Louis,  during  his  stay 
in  St.  Petersburg  with  the  Cardi- nals. Here  he  is  in  the  baseball 
booth  of  WSUN  where  he  acted  as 
guest  announcer  for  WSUN  dur- 

ing exhibition  games.  With  him 
are  Fred  Lieb  (with  hat),  sports 
writer,  and  Fred  Daiger,  WSUN 
program  director  and  announcer. 
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•{behind  the  scenes  in  radio  advertising}- 

He  was  harder  to  please 

than  a  Pet  Pekinese! 

. . .  but  Benton  'friendlied'  up  faster  than  a  hungry 

pup  when  we  offered  him  that  NBC  Thesaurus  show! 

Signed  for  26  weeks— hke  that.'' 

''Never  thought  he'd  pay  the  price  for  a  really 

good  program,  Jim." 

''Come  out  from  under  that  beaver  hat,  Ed.  The  client  who  can't 

afford  an  NBC  Thesaurus  program  can't  afford  to  advertise." 
*      *  * 

Perhaps  that's  putting  it  a  trifle  strongly.  But  the  fact  remains — as  many 
station  salesmen  will  confirm— that  one  of  the  quickest  and  surest  routes  to 

a  prospective  client's  contract  is  through  NBC  Thesaurus.  Thesaurus  offers 
just  about  the  finest  recorded -program  values  in  radio — big  time,  big  name 

musical  shows  ranging  from  swing  to  symphony— all  at  a  price  well  within 

the  limits  of  almost  any  budget.  Yes— and  all  programs  recorded  NBC 
Orthacoustic,  which  means,  of  course,  reproduction  at  its  best. 

Offer  that  "can't-afford-radio"  prospect*  an  NBC  Thesaurus  show  and 
watch  him  change  his  mind.  Over  200  stations  are  now  using  Thesaurus 

but  many  good  markets  are  open.  Write  today  for  availability,  rates  and  de- 
tailed information. 

^Postscript  for  Advertisers  and  Agencies:  If  you  have  a  client  with  limited 
budget  and  a  spot  broadcasting  problem,  consider  Thesaurus,  Write  for 
list  of  cities  where  these  fine  musical  programs  are  on  tap  for  immediate  use. 

"A  Treasure  House  of  Recorded  Programs" 
RADIO-RECORDING  DIVISION 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  BIdg.,  Radio  City,  N.  Y.  •  Merchandise  Mart,  Chicago  •  Trans-Lux  BIdg.,  Washington,  D.  C.  •  Sunset  and  Vine,  Hollywood 
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Realtors  Getting  Results  From  Radio 

Air  Medium  Effective 

In  Increasing  the 

Sale  of  Homes 

By  SAMUEL  J.  HENRY  JR. 
Radio  Director 

Vincent   Tutching   &  Associates 

"HOMES  for  sale— four  to  forty 
thousand  dollars!" 

That,  in  effect  is  the  unusual  ad- 
vertising message  which  Washing- 

ton radio  listeners  now  hear  each 
Sunday.  Just  who  or  how  many  of 
the  great  radio  audience  are  imme- 

diate prospects  for  a  home  of  their 
own  is  hard  to  say. 
Smart  real  estate  advertisers, 

nevertheless,  have  learned  to  ex- 
pect results  of  radio  for  radio 

reaches  everybody,  and  everybody, 
<•  under  present  conditions,  is  sooner 
or  later  a  prospect  for  home  own- 

ership. (That  is  the  very  spirit  and 
essence  of  the  modern  housing  pro- 

gram, as  exemplified  in  the  FHA 
plan,  and  enthusiastically  support- 

ed by  many  private  builders.) 
Results  From  Radio 

What  is  more,  Washington's  real 
estate  advertisers  are  getting  prof- 

itable results  from  radio  —  and 
therein  lies  an  unique  success  story 
to  the  credit  of  the  broadcast  me- 
dium. 

Could  radio  sell  real  estate?  That 
question  had  piqued  the  curiosity 
of  ambitious  advertising  men  since 
the  early  days  of  radio.  In  1921, 
the  Queensborough  Corp.  engaged 
an  hour  over  WEAF,  New  York — 
purpose,  to  sell  real  estate.  It  was 
radio's  first  commercial  program, though  history  does  not  record  the 
results  thereof.  The  ensuing  20 
years  have  seen  soup  and  cigar- 

ette advertisers  far  outstrip  real 
estate  in  the  use  of  radio  time,  but 
a  few  far-sighted  individuals  were 
not  discouraged.  A  home  is  by  far 
the  most  expensive  purchase  which 
the  average  man  makes  in  his  life 
time.  Many  never  quite  make  it, 
but  an  ever-increasing  number  of 
people  today  are  thinking  of  that 
"home  of  their  own,"  and  radio 
deserves  a  goodly  share  of  the 
credit. 

Since  1935,  several  factors  have 
combined  to  bring  radio  more  forci- 

bly to  the  attention  of  home  build- 
ers and  developers.  The  Federal 

Housing  Administration  asked  the 
cooperation  of  broadcasters  in  pub- 

licizing its  Insured  Mortgage  Plan, 
whereby  the  average  family  could 
buy  a  home  as  easily  and  economi- 

cally as  paying  rent.  Radio  men 
rallied  to  a  worthy  cause,  but  the 
expected  revenue  from  advertisers 
in  the  real  estate  and  allied  fields 
was  not  forthcoming.  In  a  few  cities 
— notably  Houston,  Chicago,  San 
Francisco,  Memphis — stations  had 
capitalized  on  the  great  movement 
for  better  housing  but  the  writer, 
while  at  the  NAB  in  19.39,  noted 
that  comparatively  few  broadcast- 

ers were  taking  full  advantage  of 
FHA  radio  material  and  other  aids 

to  sell  real  estate  advertising.  Here 
was  virtually  an  unknown  and  un- 
plowed  field  of  time  sales,  while 
the  printed  advertising  expendi- 

tures of  real  estate  companies 
mounted  into  the  millions  each  year. 

Songs  of  Home 
The  NAB  Building  Field  Manual, 

produced  in  cooperation  with  the 
FHA  and  sent  out  in  April,  1940, 
to  500  member  stations,  was  the 
first  result  of  this  exploratory 
thinking.  In  August,  1940,  WJSV, 
Washington,  developed  a  real  es- 

tate program  featuring  Elinor  Lee 
and  sold  the  idea  to  several  inter- 

ested accounts.  The  campaign  ran 
for  20  weeks,  with  satisfactory  re- 

sults reported  by  all  concerned. 
Stations  in  other  cities  inaugurated 
similar  programs,  and  met  with 
varying  degrees  of  success. 

Station  sponsorship  of  model 
homes  offered  many  interesting  pos- 

sibilities as  a  promotion  stunt,  but 
was  not  always  calculated  to  pro- 

duce the  best  radio  entertainment, 
or  maximum  results.  As  one  station 

man  put  it,  it  was  a  "messy"  job, 
with  all  the  headaches  and  inade- 

quacies to  be  expected  of  a  new 
and  untried  idea. 

Then,  in  October,  1940,  the  New- 
bold  Development  Co.  of  Washing- 

ton inaugurated  House  and  Home 
Time,  a  15-minute  program  based 
on  the  stories  behind  famous  songs 
of  home.  Placed  by  Vincent  Tutch- 

ing &  Associates  and  heard  over 
WJSV  each  Sunday  at  10:30  a.m.. 
House  &  Home  Time  was  written 
and  conducted  by  Harry  R.  Daniel, 
vice-president  of  the  agency,  whose 
dramatized  Stories  of  Industry  for 
the  U.  S.  Department  of  Commerce 
had  run  for  65  consecutive  episodes 
over  a  coast-to-coast  and  interna- 

tional hookup  via  CBS  in  1936-37. 
House  &  Home  Time  clicked. 

Here  was  a  radio  program  specifi- 
cally designed  to  sell  homes,  and 

Vincent    Tutching    &  Associates 

REAL  ESTATE  "page  of  the  air" is  being  perused  in  script  form  as 
Jason  Hall  of  the  WJSV  sales  staff 
(right)  goes  over  broadcast  of Homes  on  Parade  with  Waverly 
Taylor,  president  of  the  Washing- 

ton Real  Estate  Board,  who  was 
guest  on  the  March  23  program. 

were  quick  to  realize  the  merchan- 
dising possibilities.  Consistent  small 

space  ads  in  the  real  estate  sec- 
tions of  all  Washington  newspapers 

called  listeners'  attention  to  the 
program.  "A  Radio  Home"  was announced  and  people  invited  to 
drive  out  and  inspect  it. 

The  program  itself  did  the  direct 
selling  job — with  no  other  medium 
used.  The  Newbold  Development 
Co.'s  Glenbrook  Village  soon  began 
to  show  a  nice  increase  in  sales. 
Recently  Newbold  added  a  second 
subdivision.  West  Chevy  Chase, 
which  had  failed  under  the  direc- 

tion of  another  development  com- 
pany. Radio  now  carries  the  entire 

advertising  load  on  both  locations, 
and  the  sponsor,  Alfred  T.  New- 
bold,  reports  sales  "far  ahead  of 
last  year"  with  nearly  a  quarter- 
of-a-million  dollars  worth  of  homes 
sold  in  January  and  February  of 
this  year — convincing  answer,  we 
believe,  to  the  question :  Can  radio 
sell  real  estate? 
The  success  of  House  &  Home 

ing  &  Associates  to  look  around 
for  suitable  program  ideas  for  its 

many  other  real  estate  clients.  On 
Feb.  23,  1941,  VT&A  inaugurated 
Homes  on  Parade,  a  30-minute  par- 

ticipating program  broadcast  Sun- 
day at  1:30  p.m.  over  WJSV. 

Homes  on  Parade  is  essentially  a 
real  estate  program  featuring  Ja- 

son Hall,  "radio's  friendly  guide  to 
better  living."  Hall  handles  all  com- 

mercials and  editorial  comments, 
which  are  designed  to  create  an  au- 

thentic real  estate  atmosphere  and 
to  engender  the  home  ownership 
idea  in  the  listener's  mind.  Actual 
interviews  with  prominent  real  es- 

tate men  lend  additional  authority 
to  the  program,  and  carefully  se- 

lected, transcribed  music  of  a  pop- 
ular and  semi-classical  nature 

rounds  out  the  entertainment. 
Three  builders,  two  home  finance 

companies  and  a  real  estate  broker 
sponsored  one  minute  participations 
in  the  first  broadcast ;  by  the  fourth 
week,  nine  advertisers  had  joined 
the  program,  necessitating  a  full 
hour  and  today,  as  Homes  on  Pa- rade enters  its  seventh  week  with 

15  sponsors  representing  every  im- 
portant type  of  concern  in  the  real 

estate  and  building  fields,  the  show 

is  virtually  a  "sell-out." Many  of  the  participants  report 
direct  results  from  the  broadcasts, 
either  in  actual  sales,  inquiries,  or 
record-breaking  crowds  drawn  to 
the  various  developments.  Brad- 
moor,  where  sales  had  languished 
for  weeks,  sold  six  homes  in  four 
days.  Walker  and  Dunlop,  FHA 
mortgagees,  traced  customers  direct 
to  Homes  on  Parade  influence.  Wa- 

verly Taylor  Inc.,  selling  homes  at 
$15,000  up,  and  other  builders  drew 
numerous  inquiries,  which  are  fast 
being  closed. 

Washington  radio  listeners  have 
come  to  think  of  Homes  on  Parade 
as  an  actual  parade  of  home  values, 
to  which  they  turn  regularly  for 
ideas,  advice  and  information  on 
what  to  look  for,  and  where  to  find 
that  home  they've  always  wanted. 
Like  House  &  Home  Time,  the  pro- 

gram has  been  consistently  mer- 
chandised, particularly  at  the  start, 

with  "listen  in"  reminders  mailed 
to  all  prospects,  pre-program  cour- 

tesy announcements,  usual  publici- 
ty on  newspaper  radio  pages,  ads 

in  the  Shopping  News,  and  special 
Homes  on  Parade  logotypes  in  the 

sponsors'  newspaper  and  direct mail  ads. 

All  advertisers  are  signed  on  a 
13-week  schedule,  and  it  is  confi- 

dently expected  that  Homes  on  Pa- 
rade will  become  a  year-round  ra- 

dio feature.  If  results  have  any- 
thing to  do  with  contract  renewals 

(and  experience  leads  us  to  sus- 
pect they  do),  real  estate  advertis- ing via  radio  is  due  for  a  long  run. 

SECOND  YEAR'S  START  of  the  weekly  half -hour  Kash  Kwiz  on  KFWB, Hollywood,  from  Paramount  Theatre  stage  in  downtown  Los  Angeles, 
under  sponsorship  of  Log  Cabin  Bread  Co.,  occasioned  a  celebration,  with the  usual  birthday  cake.  Harry  Wallen,  theatre  manager,  cut  the  cake 
with  Ted  Myers  (left),  m.c.  of  the  program,  munching  a  doughnut  while Howard  Wilder,  Log  Cabin  Bread  Co.  sales  manager,  and  Tom  Scholts 
(left),  show  producer  and  radio  director  of  Scholts  Adv.  Service,  Los Angeles  agency  servicing  the  account,  are  absorbed  in  a  discussion 

Apple  Campaign 
WASHINGTON  STATE  Apple 
Adv.  Commission,  Wenatchee, 
Wash.  (Wine-sap  apples)  recently 
started  a  three-week  campaign  on 
stations  in  13  major  markets,  using 
participations  in  home  economics 
programs  and  100-word  chain 
breaks  three  times  weekly.  Stations 
are  WCAE  WKRC  KSTP  WCFL 
WMCA  KOMO  WISN  WGST 
KOIL  KPRC  WTCN  KFYR  WIND. 
Agency  is  J.  Walter  Thompson  Co. 
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Copyright  as  Seen  by  a  Di
sc  Library 

Higher  Fees  by  Owners 

Of  Music  Rights 
Foreseen 

By  GERALD  KING 
Staiiilard    Radio,    Los  Angeles 

IN  THE  MARCH  10  issue  of 
Broadcasting,  Mr.  Ed  Craney,  di- 

rector of  KGIR,  Butte,  Mont., 
brought  forth  several  very  interest- 

ing comments  and  suppositions  re- 
garding the  status  of  copyrighted 

music  when  and  if  the  broadcasters 
complete  a  deal  with  ASCAP  to  re- 

turn music  of  that  pool  to  the  air. 
This  article  was  entitled  "Turning- 
Point  in  Musical  Copyrights". 

In  his  argument  Mr.  Craney, 
among  other  things,  stressed  the 
fact  that  broadcasters  should  in- 

sist upon  clearance  at  source  for 
electrical  transcriptions.  In  the  be- 

lief he  has  not  covered  this  particu- 
lar subjec't  completely  I  would  like 

to  point  out  some  facts  which 
broadcasters  should  be  aware  of  be- 

fore they  plunge  into  the  negotia- 
tion of  ASCAP  music. 

Library  Problem 

To  begin  with,  as  the  lav/yers  say, 
let  us  make  a  stipulation.  This 
argument  of  mine  concerns  only 
musical  transcriptions  in  library 
services  such  as  supplied  by  our- 

selves, NBC,  World,  Associated, 
Lang-Worth  and  MacGregor.  I 
agree  with  Mr.  Craney  commercial 
transcriptions  should  be  cleared  at 
source  if  network  commercial  pro- 

grams, are  cleared  at  source.  This  is 
no  particular  problem  because  the 
advertiser  knows  in  advance  where 
the  programs  will  be  run  and  the 
musical  copyright  owner  can  fix 
charges  accordingly. 
The  situation  with  respect  to 

musical  transcription  libraries  is 
considerably  different.  One  library 
service  goes  to  300  stations;  an- 

other has  100  subscribers.  If 
cleared  at  source  would  the  copy- 

right charge  be  based  on  the  num- 
ber of  subscribers — which  varies 

month  to  month — or  on  the  number 
of  subscribers  divided  into  seven  or 
eight  groups  of  stations,  and  by 
the  number  of  copyrighted  com- 

positions, plus  the  use  made?  It  be- 
comes a  little  complicated  when  you 

consider  one  service  may  hr.ve  2, .500 
ASCAP  selections  in  it  while  an- 

other has  none  and  a  third  has  500. 
And  the  amount  of  this  copyrighted 
music  will  vary  month  by  month 
as  new  releases  are  added  as  the 
various  services  release  from  36 
to  100  selections  monthly. 

If,  on  the  other  hand,  a  sort  of 
blanket  fee  for  clearance  at  source 
for  these  library  selections  is  de- 

cided upon,  how  are  these  fees  to 
be  apportioned  among  the  subscrib- 

ers. One  station  may  use  a  service 
but  a  half-hour  daily  for  a  six- 
month  period  and  suddenly  need  it 
for  three  hours  daily.  Others,  not 
connected  with  networks,  may  use  a 
service  or  services  upwards  of  eight 
and  ten  hours  daily.  Is  the  small 
user  to  pay  an  average  fee  for  the 
benefit  of  his  brother  broadcaster 

who  gets  five  times  the  use  from 
the  music? 

All  these  questions  of  course  can 
be  solved  even  if  not  on  an  entirely 

equable  basis.  But  there  still  re- 
mains a  point  or  two  to  the  problem 

and  these  concern  money  which  the 
broadcaster  must  spend.  It  must  be 
plain  to  Mr.  Craney  that  if  library 
transcriptions  are  cleared  at  source 
the  copyright  owners  are  going  to 
demand  a  pretty  fancy  fee  from  the 
transcription  companies  to  compen- 

sate them  for  the  loss  of  revenue 
from  the  local  outlets. 

As  this  is  not  taken  into  consid- 
eration with  rates  as  they  now 

stand  this  means  these  charges 
have  to  be  passed  on  to  the  sta- 

tions. It  has  been  my  experience 
that  whenever  a  situation  of  this 
kind  appears,  the  ultimate  consum- 

er pays  considerably  more  by 
handling  the  collection  of  the  money 
through  a  third  party  than  by  pay- 

ing directly. 
The  Simpler  Way 

The  transcription  companies  can- 
not be  responsible  for  performing- 

rights.  They  already  have  a  re- 
sponsibility for  mechanical  rights, 

about  which  a  sentence  or  so  later 
on.  If  they  are  to  be  responsible  for 
the  collection  of  performing  fees, 
including  perhaps  credit  losses,  the 
transcription  rates  will  have  to  be 
loaded  for  this,  plus  handling 
charges.  How  much  simpler  it  is  to 
handle  this  direct  with  the  copy- 

right groups. 
I  estimate  than  95%  of  the  use  of 

musical  program  library  services  is 
for  local  programs,  either  sustain- 

ing or  commercial.  It  seems  to  me 
to  be  a  much  more  logical  procedure 
for  the  local  station  to  report  its 
local  commercials,  whether  studio, 
by  transcription  or  phonograph  rec- 

ords, rather  than  attempting  to 
segregate  them  by  types.  It  may  be 
that  there  will  be  blanket  deals  for 

sustaining — no  one  knows  at  this 
time.  If  so  the  amount  of  work  re- 

quired for  reports  will  be  much  less 
if  one  report  is  made  to  each  music 
pool  than  if  several  are  required, 
including  one  to  each  library  serv- 

ice for  re-reporting  to  the  copy- 
right owners. 

The  ideal  way  of  settling  the 
music  business  as  I  see  it  would  be 
for  a  uniform  contract  for  per- 

formance agreed  to  by  all  the  music 
pools  and  which  would  cost  the  local 
outlet  nothing,  except  for  sustain- 

ing programs  if  these  are  put  on  a 
blanket  basis.  Network  commercials 
would  then  require  no  attention  be- 

ing cleared  at  source.  Neither  would 
commercial  transcriptions.  Local 
commercials  would  be  reported  per 
program  to  the  pool  whose  music 
was  used.  And  that  would  be  the 
end  of  it  except  the  deal  might  be 
made  to  include  clearance  of  all  net- 

work broadcasts  at  source  so  as  to 
eliminate  the  necessity  of  the  local 
outlet  taking  on  dozens  of  sustain- 

ing contracts  from  each  music  pool 
and  the  150  independent  publishers 
of  the  country. 

Carefully  Checked 

Mr.  Craney  makes  a  statement 
that  the  broadcaster  knows  nothing 
of  the  music  as  it  is  transcribed, 
yet  he  is  responsible  for  its  per- 

formance. He  is  very  clear  and  very 
true  on  this.  My  only  answer  is,  so 
far  as  my  knowledge  extends,  no 
broadcaster  has  ever  been  sued  or 
a  collection  made  on  any  piece  of 
music  sent  him  by  a  transcription 
library.  We  are  pretty  careful 
about  what  we  record  and  have 
facilities  better  than  most  for  check- 

ing sources  of  music.  We  have  to. 

So  while  it  may  seem  unfair  I  don't believe  anyone  has  been  hurt  by  it 
and  if  the  performing  licenses  work 
out  as  they  probably  will  it  makes 
no  difference  anyway.  A  recording 
improperly  credited  to  one  pool  will 

HERE  IS  GERALD  KING,  co-owner  of  Standard  Radio,  perusing  the 
article  on  copyright  published  in  the  March  10  issue  of  Broadcasting, 
written  by  Ed  Craney,  director  of  KGIR,  Butte.  Mr.  Craney's  observations 
prompted  this  rebuttal.  In  its  effort  to  serve  as  a  forum  on  situations 
provoked  by  the  new  music  order.  Broadcasting  publishes  this  rebuttal. 

New  York  Recording  Bill 
Shelved  for  the  Season 
NEW  YORK  STATE  Senator 
Charles  D.  Perry  (D-Manhattan) 
has  withdrawn  the  enacting  clause 
of  his  bill  to  outlaw  unauthorized 
recording  of  broadcasts,  which  in 
effect  shelves  the  measure. 

Withdrawal  followed  a  meeting 
of  Sen.  Perry  with  a  group  of  rep- 

resentatives of  the  National  Assn. 
of  Performing  Artists,  organization 
sponsoring  the  measure,  the  major 
networks  and  the  transcription  in- 

dustry, held  in  New  York  March 
22.  Following  this  meeting  the 
group  held  other  meetings  and  will 
continue  to  meet  until  a  bill  satis- 

factory to  all  interests  has  been 
drafted.  Intent  of  the  bill  is  to  pre- 

vent the  theft  of  radio  programs 
through  off  -  the  -  air  recordings 
which  might  then  be  sold  for  use 
on  stations  which  did  not  carry 
them  originally. 

Sydney  Kaye,  who  last  year  han- dled the  opposition  of  the  NAB 
State  Committee,  pointed  out  that 
the  measure  would  require  some  30 
permissions  for  an  average  pro- 

gram, which  would  be  practically 
impossible.  Also  attending  the  meet- 

ing were  Nathan  Bass,  NAPA; 
Robert  Swezey,  NBC;  Howard 
Hausman,  CBS;  Lloyd  Egner,  NBC 
Radio-Recording  Division;  C.  M. 
Finney,  Associated  Music  Publish- ers. 

simply  be  a  mistake;  not  a  means for  a  suit. 

Now  here  is  my  final  argument 
against  clearance  of  transcribed 
music  at  source.  If  the  transcrip- 

tion libraries  are  so  cleared  they 

are  immediately  thro-wn  on  the 
mercy  of  the  publishers,  who  in  the 
Department  of  Justice  consent  de- 

cree find  themselves  prohibited 
from  certain  practices  which  have 
prevailed  in  the  past  regarding 
mechanical  licenses,  and  who  no 
doubt  will  use  this  to  exact  a  per- 

forming fee  sufficiently  large  to 
cover  the  losses  they  will  sustain  by 
being  forced  to  grant  mechanical 
licenses  according  to  the  2-cent  pro- 

vision of  the  copyright  act.  Radio 
would  pay  for  that. 

Further,  if  transcriptions  are 
cleared  at  source  then  phonograph 
records  must  be  so  cleared.  There  is 
no  distinction  between  these  in  the 
copyright  act.  And  imagine  how 
grateful  the  phonograph  record 
companies  would  be  for  that  after 
trying  vainly  for  years  in  the 
courts  to  restrict  the  use  of  their 
recordings  on  the  air.  Perhaps, 
after  all  I  am  all  wrong  in  arguing 
against  clearance  of  our  music  at 
source  because  this  would  make 

phonograph  records  unplayable  on 
any  station  and  the  transcription 
companies  would  reap  a  bonanza  in 
new  business. 

As  a  final  word,  remember  the 
library  transcription  companies 
want  to  work  with  the  broadcasters. 
Radio  stations  are  our  customers 
and  our  source  of  revenue.  But  re- 

gard carefully  any  proposal  which 
may  seem  to  be  drawn  up  for  your 
benefit  but  which  may  cost  more 
than  by  doing  business  under  the existing  setup. 
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One  afternoon  a  few  weeks 

ago,  the  12,000  men  of  New 

England's  43  rd  Division  re- 
affirmed their  oath  of  enlist- 

ment with  a  single  "I  Do" 
which  rang  from  every  mobil- 

ization center  and  armory  in 
Connecticut,  Rhode  Island, 
Maine  and  Vermont. 

These  12,000  guardians  of 

our  American  way  of  life — 
called  to  order  by  the  stir- 

ring tones  of  four  trumpets 

— were  given  the  oath  over  a 
twelve  station  network  from 

the  studios  of  WTIC. 

This  project,  sponsored  by 

WTIC,  symbolizes  the  unity 

of  our  country  in  these  criti- 
cal times.  It  is  one  example 

of  the  service  which  a  free 

system  of  broadcasting  can 
render  in  a  free  democracy. 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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New  Stations  Authorized  by  the  FCC 
During  First  Three  Months  of  1941 

*  Asterisk  indicates  station  already  on  the  air. 
t  Dagger  indicates  call  letters  not  yet  issued. 

BEAMING  WITH  DELIGHT  was 
Harry  W.  Witt,  CBS  Southern  Cali- 

fornia sales  manager  (left),  when 
Harry  Drum,  vice-president  of 
Smith  &  Drum,  Los  Angeles  agency 
servicing  the  General  Petroleum 
Corp.  account,  signed  a  contract  for 
the  latter  firm  to  sponsor  the  weekly 
half-hour  program,  I  Was  There, 
on  9  West  Coast  stations  of  that 
network.  W.  B.  Curtis,  advertising 
manager  of  the  oil  concern  observes 
the  pleasure  expressed  by  his  agen- 

cy representative  and  Witt. 

CONNECTICUT 
WSRR.  Stamford — CP  issued  to  Stephen  R. 
Rintoul,  account  executive  of  the  Katz 
Agency,  New  York.  Granted  Feb.  13;  250 
watts  on  1400  kc. 

IOWA 
KBUR,  Burlington — CP  issued  to  Burling- 

ton Broadcasting  Co.;  E.  L.  Hirsch,  attor- 
ney and  banker,  president,  20%  stockholder; 

J.  Tracy  Garrett,  publisher  of  the  Bur- 
lington Hawk-Eye  Gazette,  20%;  14  other 

business  men  of  Burlington,  none  holding 
more  than  5%.  Granted  Feb.  5;  250  watts on  1490  kc. 
t  NEW,  Clinton — CP  issued  to  Clinton 
Broadcasting  Corp. ;  Peter  Matzen.  presi- 

dent Arzen  Laboratories,  proprietary  manu- 
facturers, president,  130  shares  of  stock; 

C.  A.  Nordquist,  general  contractor,  100 
shares ;  Dr.  T.  B.  Charlton,  physician,  vice- 
president,  1  share ;  W.  T.  Oakes,  post- master, 1  share.  Granted  Feb.  5  ;  250  watts 
on  1340  kc. 

MISSISSIPPI 

WMIS,    Natchez— CP    issued    to  Natchez 

Broadcasting  Co.  ;  P.  K.  Ewing,  manager  of 
WDSU,  New  Orleans,  and  owner  of 
WGRM,  Greenwood,  Miss.,  and  WGCM, 
Gulfport,  president,  91%  stockholder ;  P. 
K.  Ewing  Jr.,  manager  of  WGRM,  vice- 
president,  3%;  F.  C.  Ewing,  manager  of 
WGCM,  secretary-treasurer,  3% ;  M.  M. 
Ewing,  3%.  Granted  March  19;  250  watts on  1490  kc. 

MISSOUKI 
KHMO,  Hannibal— CP  issued  to  Courier- 
Post  Publishing  Co.,  publisher  of  Hannibal 
Courier-Post;  same  ownership  as  Kewanee 
(111.)  Star-Courier.  Interlocking  stock- holdings with  Lee  Syndicate  Newspapers: 
Davenport  (la.)  Times  and  Democrat,  Ot- 
tumwa  (la.)  Courier,  Muscatine  (la.) 
Journal,  Mason  City  (la.)  Globe-Gazette, 
Madison  (Wis.)  State  Journal,  LaCrosse 
(Wis.)  Tribune  &  Leader-Press,  Lincoln 
(Neb.)  Star.  Granted  Feb.  5;  250  watts  on 
1340  kc. 

NEW  YORK 
tNEW,  Endicott — CP  issued  to  Thomas  J. 
Watson,  president  of  International  Business 
Machines  Corp.  Granted  March  12 ;  250 
watts  on  1450  kc. 

PENNSYLVANIA 

tNEW,  Butler — CP  issued  to  David  Rosen- 
blum,  local  department  store  owner.  Grant- 

ed April  1 ;  250  watts  daytime  on  680  kc. 
WMRF,  Lewistown — CP  issued  to  Lewis- 
town  Broadcasting  Co. ;  Sentinel  Co.,  pub- 

lisher of  the  Lewistown  Sentinel,  33  1/3% 
stockholder ;  William  J.  Woods,  Pennsyl- 

vania Glass  Sand  Corp.,  33  1/3%;  Thomas 
C.  Matthews,  of  the  same  company,  treas- 

urer, 33.286%  ;  James  S.  Woods,  same  com- 
pany, .048%.  Granted  Feb.  25;  250  watts on  1500  kc. 

SOUTH  CAROLINA 
WMDF,  Greenwood — CP  issued  to  Grenco 
Inc. ;  Douglas  Featherstone,  attorney,  presi- 

dent and  treasurer,  80%  stockholder;  C.  A. 
Mays,  attorney,  vice-president  and  secre- tary, 20%.  Granted  Jan.  7;  250  watts  on 
1450  kc. 

TENNESSEE 

WJZM,  Clarksville — CP  issued  to  partner- 
ship of  William  D.  Hudson,  local  mayor  and 

agent  for  Standard  Oil  Co.,  and  Violet  H. 
Hudson,  oil  retailer  and  wholesaler  in 
Christian  County.  Ky.  Granted  Feb.  19; 
250  watts  on  1400  kc. 

TEXAS 

KGBS,  Harlingen — CP  issued  to  Harbenito 
Broadcasting  Co.;  McHenry  Tichenor,  re- 

tired newspaper  publisher,  president,  224 
shares;  Genevieve  Tichenor,  his  wife,  sec- 

retary-treasurer, 75  shares;  Hugh  T.  Ram- 
sey, vice-president,  1  share.  Granted  Feb. 

11;  250  watts  on  1240  kc. 
VERMONT 

*WWSR,  St.  Albans — Transfer  of  facilities 
of  WQDM,  St.  Albans,  to  Vermont  Radio 
Corp.;  Lloyd  E.  Squier,  manager  and  half- owner  of  WDEV,  Waterbury,  president, 
10%  shares;  William  G.  Ricker,  half -owner 
of  WDEV,  vice-president  and  treasurer, 
10%  shares ;  Ernest  C.  Perkins,  1  share. 
Granted  Feb.  18;  1,000  watts  daytime  on 1420  kc. 

VIRGINIA 
WINC,  Winchester — CP  issued  to  Richard Field  Lewis  Jr.,  chief  owner  of  WFVA, 
Fredericksburg,  Va.  Granted  Feb.  4 ;  250 
watts  on  1400  kc. 

HAWAII 
KHON,  Honolulu — CP  issued  to  Hawaiian Broadcasting  System  Ltd.,  operator  of 
KGMB,  Honolulu,  and  KHBC,  Hilo ;  Con- solidated Amusement  Co.,  motion  picture 
chain  company,  55.55%  stockholder;  Hono- lulu Star-Bulletin  Ltd.,  24.25% ;  Corp.  of 
the  President  of  the  Church  of  Jesus  Christ 
of  Latter  Day  Saints,  20.2%.  Granted  Feb. 
18;  250  watts  on  1340  kc. 

In  addition,  the  FCC  has  issued  proposed 
findings  favoring  grants  of  new  stations 
in  San  Juan,  Puerto  Rico  (Enrique  Abarca 
Sanfeliz;  1,000  watts  night  and  5,000  day 
on  580  kc.)  ;  and  in  Jacksonville,  111.  (Ho- bart  Stephenson,  Milton  Edge  and  Edgar  J. 
Korsmeyer,  a  partnership;  250  watts  day- 

time on  1150  kc. ).  These  proposals  are  sub- 
ject to  final  ratification  and  assignments 

are  subject  to  change  under  the  Havana Treaty. 

David  Rosenblum  Given 

CP  for  Station  in  Butler 

THE  FIRST  new  station  authori- 
zation since  the  March  29  realloca- 

tions was  granted  April  1  when  the 
FCC  issued  a  construction  permit 
to  David  Rosenblum,  department 
store  owner,  for  250  watts  on  680 
kc,  daytime  only,  in  Butler,  Pa.,  a 
community  of  about  25,000  popula- 

tion about  30  miles  north  of  Pitts- 
burgh. The  grant  was  made  with- out hearing. 

On  the  same  day  the  Commission, 
apparently  in  pursuit  of  its  policy 
of  inquiring  into  newspaper  appli- 

cations, designated  for  hearing  the 
application  of  Colonial  Broadcast- 

ing Corp.  for  a  new  250-watt  sta- tion on  1230  kc.  in  Norfolk,  Va. 
Colonial  is  98%  owned  by  Daily 
Press  Inc.,  publisher  of  the  New- 

port News  Daily  Press  and  Times- Herald  and  owner  of  WGH. 

A  NEW  station  in  Seranton,  Pa., 
seeking  the  facilities  of  WARM,  is 
sought  in  an  application  for  250  watts 
on  1400  kc.  filed  by  George  Grant 
Brooks  Jr.,  a  New  York  stockbroker with  offices  at  52  Wall  St. 

EXCLUSIVE     ST.    LOUIS     OUTLET     FOR    NBC     RED  NETWORK 

KSD 

for  FRONT  L/NE  Sales  Sfimuhfion 

With  Millions  for  Defense  to  Pour  Througli  Retail  Outlets 

PRIMARY 

Defense  Expenditures 

Behind 

The  Distinguished  Broadcasting  Station 

Station  KSD— The  St.  Louis  Post- Dispatch POST.DISPATCH  BUILDING.  ST.  LOUIS.  MO, 
FREE  &  PETERS,  INC.,  NATIONAL  ADVERTISING  REPRESENTATIVES 

NEW  YORK        CHICAGO        DETROIT        ATLANTA         SAN  FRANCISCO  LOS  ANGELES 
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Announcing 

Formation  of  the  Firm  of 

RING  &  CLARK 

Consulting  Radio  Engineers 

ANDREW  D.  RING 

Former  Assistant  Chief 

Engineer  of  the  FCC 

RALPH  L.  CLARK 

Former  Senior  Radio 

Engineer  of  the  FCC 

JACK  H.  DeWITT,  jr.,  well-known 
station  and  consulting  engineer,  will  be 

associated  with  the  firm  as  supervisor  of 

field  survey  activities. 

The  firm  of  Ring  &  Clark  will  specialize  in  broadcast  alloca- 

tion, also  proposing  a  system  of  synchronization  for  improved- 

quality  and  reliability  with  minimum  supervision  of  operation. 

WASHINGTON,  D.  C. 

Munsey  Building    *    Telephone  REpublic  2347 
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at  800  kc. 

now  offers: 

•  25%  increase  in  our  500  micro- 
volt contour  line. 

"5^%  greater  than  under  our 
old  frequency. 

•  Total  population  in  CKLW's  pri- 
mary area  at  800  kc.  8,063,520 

33%  greater  than  under  our 
old  frequency. 

•  Total  radio  families  2,211,523 

35%  greater  than  under  our 
old  frequency. 

•  Retail  buying 
power  $2,659,646,000 

22%  greater  than  under  our 
old  frequency. 

To  the  advertiser,  our  new  wave-length  means 
not  only  increased  coverage  within  the  Detroit 

market  proper,  but  a  plus  percentage  of  new 
listeners  outside  the  Detroit  area  with  thou- 

sands of  additional  sales  impacts  for  your 
product.  No  increase  in  rates! 

IN  THE  DETROIT  AREA-IT'S 

5,000  Watts  Day  and  Night 

CLEAR  CHANNEL 

Joseph  Hcrshey  McGillvra — Representative 

MUTUAL    BROADCA$TING  SYSTEM 

fi^  PRO
GRAMS 

HIGHLIGHTS  in  P
an  Ameri- can relations  from  pre- 

colonial  days  to  the  pres- 
ent are  covered  in  New 

World  Diplomacy,  on  WOL,  Wash- 
ington, under  direction  of  the 

School  of  Foreign  Service  of 
Georgetown  University.  Narrative centers  around  the  dialogue  of  two 
fictional  characters,  a  retired 
former  United  States  ambassador 
to  Latin  American  countries,  and 

a  young  war  correspondent  recent- ly returned  from  London,  who  has 
been  assigned  by  his  editor  to  do 
a  series  of  advance  reviews  of  the 
ambassador's  book  on  Pan  Ameri- can diplomacy. 

*  *  * Rookies  Day 

EMPLOYING  a  novel  technique  in 
broadcasting  a  special  event, 
KSFO,  San  Francisco  recently  pre- sented A  Day  in  the  Life  of,  a 
Rookie  Pitcher,  direct  from  the  San 
Francisco  Seals  Spring  training 
camp  at  Boyes  Hot  Springs,  Gal. 
Dramatic  sequences,  recorded  in 
separate  cuts  and  then  pieced  to- 

gether at  the  KSFO  studios,  fol- 
lowed a  typical  day  of  a  rookie 

from  rising  to  retiring,  with  au- thentic sound  effects  all  the  way. 
^      H<  * 

Roundup  of  Commentators 

COMMENTING  on  the  com- 
mentators is  the  unusual  aim  of 

What's  Going  On?,  quarter-hour 
nightly  program  conducted  by  Mort 
Jampel  on  WSOO,  Sault  Ste. 
Marie,  Mich.  The  feature  is  a  di- 

gest of  what  the  nation's  com- mentators and  columnists  are  say- 
ing, and  doesn't  hesitate  to  poke fun  if  a  commentator  guesses 

wrong  or  isn't  up-to-the-minute  on his  news. 
*  ❖  * 

Flying  Weather 
COMPREHENSIVE  broadcast  of 
weather  and  flying  conditions  in  the 
Rocky  Mountain  area  has  been 
started  by  KLZ,  Denver,  from  the 
city's  new  weather  bureau  at  the 
Municipal  Airport.  Two  broadcasts 
are  heard  daily,  one  at  6:15  a.m. 
and  the  other  at  11  p.m.  Posters 
have  been  placed  at  all  hangars  and 
students  have  been  instructed  to 
check  with  KLZ  before  coming  to 
the  various  airports. *  *  * 

New  Round  Table 

THE  Rotary  Round  Table  is  the 
title  of  a  new  half-hour  series 
WRVA,  Richmond,  is  scheduling  on 
a  twice-monthly  basis.  In  the  se- 

ries, topics  of  national  and  state 
importance  are  discussed  in  round- 
table  conference  by  four  Rotary 
members  particularly  qualified  to 
participate.  Irvin  Abeloff,  program 
service  director,  is  supervising  the series. 

*  *  * 

Great  Fires 
GREAT  CONFLAGRATIONS  in 
dramatic  form  is  the  subject  of 
Great  Fires  of  History  heard  over 
WBZ  -  WBZA,  Boston  -  Springfield. 
Each  week,  John  B.  Fisher,  narra- 

tor, tells  the  story  of  a  great  fire 
which  has  taken  its  place  in  the 
annals  of  time. 

MINSTREL-MINDED  members  of 
WREN,  Kansas  City,  dominated 
the  cast  of  the  annual  minstrel 
show,  produced  each  year  for  the 
crippled  children's  fund  by  the 
local  Chamber  of  Commerce.  Kan- 

sas City's  NBC-Blue  outlet,  con- 
tributing more  members  to  the  cast 

than  any  other  single  organization, 
was  represented  by  these  black- 

faces (below,  1  to  r),  Arden  Booth, 
announcer  and  Verl  Bratton,  gen- 

eral manager.  Above  are  Millard 
Ireland,  news  editor;  John  Bonde- 
son,  promotion  director;  and  Thom- son Holtz,  announcer. 

Personalities  Behind  the  News 

DRAWING  upon  her  experiences 
as  a  foreign  correspondent,  and 

giving  a  woman's  slant  on  world affairs.  Marguerite  Harrison,  former 
newspaperwoman,  on  March  27 
started  a  series  of  informal  talks 
on  NBC-Pacific  Blue  stations.  The 
series  is  devoted  to  personal  im- 

pressions of  European  countries, 
customs  and  people,  aiming  to  give 
a  clearer  picture  of  names  which 
make  today's  headlines. *      *  * 

Youth  Questions 
REPRESENTATIVES  of  the  small 
nations  of  Europe  now  in  this 
country  answer  questions  put  to 
them  by  New  Jersey  high  school 
students  in  Young  America  Asks, 
MBS  series  of  weekly  quarter-hour 
programs  originating  in  Newark 
Academy.  The  students  also  discuss 
extemporaneously  the  European 
situation. 

^  ^  ^ 
Interviews  With  Greats 

PREVIEWS,  reviews,  interviews 
and  other  views  with  national  and 
international  writers,  musicians 
and  artists  are  features  of  the 
Voice  of  the  South,  a  quarter-hour 
show  on  WMBG,  Richmond.  The 
first  big  name  to  appear  was  Sal- 

vador Dali,  surrealist  painter. 

Behind  the  Scenes 

NEW  FORMAT  for  dramatiza- 
tions was  launched  on  KYW,  Phil- 

adelphia, by  the  professional  play- 
ers of  the  Main  Line  Playhouse. 

Several  minutes  of  the  program 
are  devoted  to  a  backstage  inter- 

view with  the  producer  to  frame 
the  story  of  the  play. 

^  ^  ^ 
Test  Flight 

NEW  ANGLE  on  the  soldier  quiz 
pits  men  at  the  Air  Corps'  Lowry 
Field,  Denver,  in  a  "flight  objec- 

tive" in  Test  Flight,  on  KLZ.  Ques- 
tions answered  correctly  move  the 

contestant  toward  his  flight  objec- 
tive with  silver  dollar  prizes. 
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Kiddies  News 

WORLD  NEWS,  especially  proc- 
essed and  interpreted  for  the  under- 

standing of  children  over  8,  will  be 
presented  on  WQXR,  New  York,  in 
a  new  series  of  daily  five-minute 
programs  by  Dorothy  Gordon,  radio 
artist  noted  for  her  children's  pro- grams. Starting  March  31  under 
the  title  Dorothy  Gordon,  News- 
scout,  the  program  will  treat  cur- 

rent topics,  as  suggested  by  chil- 
dren and  parents'  group  through the  cooperation  of  the  New  York 

City  Board  of  Education. 

Diamond  Quiz 
BASEBALL  THEME  predomi- 

nates in  a  new  question-and-answer 
show  on  WHBF,  Rock  Island,  111, 
Originating  on  the  stage  of  a 
local  theatre  which  will  be  laid  out 
to  resemble  a  baseball  diamond, 
Quizball  is  played  with  two  teams 
of  five  persons  each  selected  from 
various  organizations  in  the  Tri- 
Cities  (Rock  Island,  Moline,  Daven- 

port). The  "umpire"  pitches  the questions  and  then  calls  out  strikes, 
fouls,  bases  or  outs,  giving  a  play- 
by-play  description  of  the  game. 

*  *  * 

School  Quiz  Bored 

FROM  a  local  theatre  stage  dec- 
orated as  the  interior  of  an  old- 

time  schoolhouse  WPTF,  Raleigh, 
is  presenting  the  weekly  quiz,  The 
Little  Red  Schoolhouse.  Locally 
prominent  people  comprise  a  "bored 
of  education"  and  a  class  of  15  is 
drawn  from  the  audience.  Ques- 

tions that  stump  the  experts  are 
referred  to  the  class  with  prizes 
and  a  final  jackpot  as  awards. 

*      *  * 

Children's  Church 
RELIGIONFORYOUTHis 
stressed  in  Church  of  the  Children 
heard  weekly  on  WSB,  Atlanta. 
Presiding  over  the  services  is  Dean 
Raimundo  De  Ovies  who  recently 
won  national  publicity  for  his  meth- 

ods of  using  comic  characters  to  il- 
lustrate his  Bible  lessons.  A  ser- 

monette  on  some  subject  that  can  be 
understood  by  children  is  featured, 
with  hymns,  prayer  and  anthems 
filling  out  the  15-minute  program. 

*  *  * 

Boy  Scouts  and  the  War 
COOPERATING  with  the  local  Boy 
Scout  authorities,  CKCK,  Regina, 
has  started  a  series  of  dramatized 
programs  titled  Boy  Scouts  &  the 
War.  The  stories,  which  are  being 
transcribed  and  shipped  to  stations 
throughout  the  Dominion,  tell  the 
important  part  played  by  the  Scouts 
and  how  Scout  training  is  proving 
valuable  in  present  conflict. 

*  *  * 
On  the  Fairways 

GOLF  lessons  are  aired  over 
KGFW,  Kearney,  Neb.,  each  Thurs- 

day evening  on  the  regular  quar- 
ter-hour sportscast  of  Paul  Roscoe. 

Mel  Curry,  local  golf  pro,  prepares 
the  lessons  and  answers  questions 
of  listeners  concerning  golf,  its 
rules,  care  of  greens  and  fairways, 
club  management  and  general  golf 
discussion. 

*  %  * 
Author 

A  BOOK  REVIEW  program, 
which  brings  the  author  to  the  mi- 

crophone to  answer  questions  and 
hear  pungent  comments  of  a  panel 
of  three  reviewers,  has  been  started 
on  WGY,  Schenectady,  as  an  un- 
sponsored  educational  feature. 

r 

When  GOOD  fellows 

get  together! 

Perhaps  it's  professional  pride  that  causes 

Washington  retailers  to  favor  WJSV— the 

respect  of  one  good  salesman  for  another. 

Anyway,  they  vote  WJSV  a  wacking  big  lead  for  selling  honors 

in  this  wealthiest  per-capita  market  of  the  nation. 

For  instance,  take  their  answers  to  a  question  that  an  independent 

research  group  asked  48 1  Washington  grocers  and  druggists  in 

February,  1941. 

They  were  asked  what  radio  station  they  would  prefer  to  use 

for  a  campaign  in  the  Washington  market. 

They  said  "WJSV" 30%  more  often  than  they  said  "Station  B". . . 

106%  more  often  than  they  said  "Station  C." 

It's  not  the  first  time  WJSV  has  garnered  this  blue  ribbon.  This 

is  the  second  successive  study,  in  three  years,  of  dealer  preference 

in  Washington . . .  and  the  second  successive  time  that  WJSV  has 

scored  a  stout  victory  over  the  next-best  station. 

If  you  admire  crack  salesmanship,  you'll  find  one  Washington 

station  a  really  congenial  advertising  medium. 

IT'S  ON WJSV 

BROADCASTING  •  Broadcast  Advertising 

50.000  WATTS  •  COLUMBIA'S  STATION  FOR  THE  NATION'S  CAPITAL 

Owned  and  operated  by  the  Columbia  Broadcasting  System. 

Represented  nationally  by  Radio  Sales :  New  York,  Chicago,  ̂ IT 

Detroit,  St.  Louis,  Charlotte,  Los  Angeles,  San  Francisco 
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The  Memphis  market  is  massing  a  tremendous  army  of  sales, 

and  the  army  is  growing  every  day.  Latest  figures  show 

that  total  wholesale  sales  for  the  Memphis  market  to  be 

$1,082,032,870.00— MORE  THAN  ONE  BILLION  DOLLARS. 

The  retail  sales  total  $432,137,- 

000.00.  This  is  a  formidable  array 

of  dollars  for  you  to  shoot  at  when 

you  advertise  over  WMC,  pioneer 

radio  station  of  Memphis  and  the 

Mid-South  .  .  .  the  station  that  covers 

one  of  the  nation's  richest  markets. 

—  IN  ADDITION 
For  1939  over 
1935,  dollar  sales 
in  Memphis  in- creased 13.7%, 
number  of  em- 

ployees increased 
19.7%,  while  the 
payroll  increase was  18.5%. 

5,000  Watts )ay 

,000  Watts 
Night WMC 

NBC 

RED NETWORK 

MEMPHIS.  TENN. 

THE 
di^eianVoeeei/L 

MARKET 

Represented  Nationally  by  THE  BRflNHAM  CO. 
* 

Owned  and  Operated  by 

THE 

COMMERCIAL  APPEAL 

MEMBER  OF  SOUTH  CENTRAL  QUALITY  NETWORK 
WMC— MEMPHIS  WJDX— JACKSON,  MISS. 
KARK— LIHLE  ROCK  KWKH-KTBS— SHREVEPORT 

WSMB— NEW  ORLEANS 

WSAN-WCBA  Merger 

DUAL  CALL  letters  of  WSAN- 
WCBA,  AUentown,  Pa.,  have  been 
dropped  in  favor  of  the  single  call 
WSAN  by  reason  of  an  FCC  de- 

cision April  2  in  which  it  also  au- 
thorized the  merged  stations  to  in- 

crease their  power  from  500  to 
5,000  watts  on  1470  kc.  The  sta- 

tions have  held  separate  licenses 
but  are  under  the  same  ownership 
and  management.  The  AUentown 
Call  Publishing  Co.,  publisher  of 
the  AUentown  Call  and  Call-Chron- 

icle, owns  65%  of  the  company,  and 
B,  Bryan  Musselman,  manager, owns  35%. 

New  AT&T  Probe 

Is  Begun  by  FCC 

Long-Line  Rates  Are  Slated 
For  Commission  Inquiry 

A  NEW  INVESTIGATION  of 

AT&T,  centering  upon  long-dis- 
tance telephone  rates  and  charges, 

which  include  long  lines  used  for 
broadcast  service,  was  ordered 
April  2  by  the  FCC,  adding  to  the 
list  of  investigations  in  various 
fields  already  underway. 

Already  in  the  final  stages  of  its 
Network  Monopoly  Report,  and 
having  only  recently  ordered  an  in- 

quiry into  newspaper  ownership  of 
stations,  the  FCC  apparently  fig- 

ures on  a  busy  spring  and  summer. 
The  AT&T  inquiry  calls  for  public 
hearings  June  9  and  asks  the  par- 

ent company  and  its  21  associated 
companies  to  show  cause  why  long 
distance  toll  rates  should  not  be 
reduced. 

Former  Inquiry 

The  last  investigation  by  the  for- 
mer telephone  division  of  the  FCC, 

started  in  1935,  resulted  in  the  ex- 
penditure of  upwards  of  $1,500,- 

000.  It  was  branded  a  fiasco  in 
Congressional  circles. 

How  deeply  the  investigation  will 
go  into  rates  for  broadcast  service 
is  not  indicated.  That  phase  of  the 
order  calls  for  an  investigation  into 
the  reasonableness  of  the  rates, 
charges,  practices,  classifications 
and  regulations  of  the  long-lines  de- 

partment of  AT&T,  and  directs  it 
to  show  cause  "why  its  rates  for 
interstate  telephone  service  should 
not  be  reduced".  Roughly,  it  is  esti- 

mated the  broadcasting  industry 
expends  between  8  and  10  million 
dollars  a  year  for  network  service. 

In  its  order,  the  FCC  commented 
upon  the  rapidly  increasing  earn- 

ings from  toll  operations  and  held 
that  its  net  income  from  these  oper- 

ations rose  from  approximately 
$20,000,000  in  1938  to  $27,000,000 
for  the  12  months  ended  Jan.  31, 
1941.  The  FCC  said  the  1940  earn- 

ings occurred  despite  increases  in 
allowances  for  pensions,  deprecia- 

tion, maintenance  expenses  and 
Federal  income  taxes,  as  well  as  a 
$5,000,000  reduction  in  long-line 
rates  ordered  by  the  Commission 
in  May,  1940.  It  said  that  any 
principles  established  in  the  case 
will  have  a  far-reaching  effect  upon 
telephone  rate  regulation  through- 

out the  country. 

Mr.  Gross 

Gross  Considered 

For  FCC  Vacancy 

Looms  as  Next  Occupant  of 

Ring's  Broadcast  Post 

THOUGH  the  FCC  has  not  yet 
given  consideration  to  the  naming 
of  a  successor  to  Andrew  D.  Ring, 
assistant  chief  engineer  who  re- 

signed recently  to 
enter  consulting 
engineering  work 
i  n  Washington, 
Gerald  C.  Gross, 

chief  of  theFCC's International  Di- 
vision and  one  of 

the  veteran  engi- neers on  its  staff, 
looms  as  a  likely 
successor. 

Mr.  Gross,  who 

joined  the  former  Radio  Commis- 
sion in  1928  and  has  served  with  it 

continuously  since,  is  known  to  be 
highly  regarded  by  certain  mem- 

bers of  the  Commission  and  by 
virtue  of  his  seniority  and  back- 

ground, may  get  the  $7,500  -  a  - 
year  post.  The  naming  of  Mr.  Ring's successor,  however,  probably  will 
not  occur  until  the  expiration  of 
his  unused  leave,  which  runs  for 
several  weeks,  or  unless  he  decides 
to  end  his  Government  connection 

by  waiving  this  leave. 
Others  Mentioned 

Mr.  Ring  resigned  March  29,  co- 
incident with  the  effective  date  of 

the  Havana  Treaty  reallocation, 
and  established  an  engineering  firm 
in  the  Munsey  Bldg.,  Washington. 
Ralph  L.  Clark,  senior  engineer  of 
the  FCC,  joined  him  to  form  the 
partnership  of  Ring  &  Clark. 

Several  other  prospective  ap- 
pointees to  the  Ring  post  also  have 

been  mentioned.  These  include 
George  P.  Adair,  chief  assistant  to 
Mr.  Ring,  now  serving  as  acting  as- 

sistant chief  in  charge  of  broad- 
casting; George  E.  Sterling,  assis- 

tant chief  of  the  Field  Section,  and 
Maj.  Edwin  L.  White,  engineer  in 
charge  of  non-broadcast  radio  serv- ices. 

Born  in  New  York  in  1903,  Mr. 
Gross  was  with  the  radio  section 
of  the  U.  S.  Bureau  of  Standards 
from  1926  to  1928,  when  he  joined 
the  engineering  division  of  the 
former  Radio  Commission.  He  has 
been  active  in  international  radio 
activities  and  has  attended  virtual- 

ly all  of  the  international  confer- 
ences since  he  joined  the  former 

Radio  Commission.  He  is  a  lieute- 
nant in  the  Naval  Reserve  and  is  a 

graduate  of  Haverford  College.  He 
is  a  Phi  Beta  Kappa. 

Newspaper  Deal  Dropped 
THE  DEAL  whereby  A.  W.  Barnes, 
publisher  of  the  Gallup  (N.  M.)  Inde- 

pendent, was  to  have  purchased 
KAWM  in  that  community  has  been 
dropped,  and  the  application  for  volun- 

tary transfer  has  been  dismissed  with- 
out prejudice  by  the  FCC.  The  sta- tion last  October  was  destroyed  by  fire, 

and  has  not  been  operating  since.  It 
is  understood  A.  W.  Mills,  licensee,  is 
considering  selling  it  to  another  pur- chaser. 

Page  26  •  April  7,  1941 BROADCASTING  •  Broadcast  Advertising 



NOW  THEY  LOOK  LIKE  THIS 
(See  page  11 ) 

SEIZURE  OF  SHIPS 
WCSC  Describes  Action  of 

 The  Coast  Guard  

PHOTOGRAPHS  ON  PAGE  11  in  same  (1  to  r)  order  show:  (1) 
Mark  Ethridge,  general  manager  of  the  Louisville  Courier- Journal  and 
Times,  operating  WHAS,  who  joined  the  Navy  in  April,  1917,  was  sent 
to  training  school  at  Newport  until  August,  1917  when  he  was  assigned 
to  the  fleet;  in  May,  1918,  he  was  commissioned  and  sent  to  Officers 
Training  School  at  Annapolis,  and  in  September,  1918,  he  was  assigned 
to  the  USS  Huron  in  transport  service,  making  three  round  trips  to 
Europe  before  being  disenrolled  in  New  Orleans  in  May,  1919.  (2)  Paul 
Oury,  onetime  part  owner  and  manager  of  WPRO,  Providence,  and  now 
manager  of  the  new  WCFI,  Pawtucket;  throughout  the  World  War  he 
served  as  a  radioman,  first,  second  and  third  class,  being  assigned  succes- 

sively to  the  USS  Oregon,  USS  Pennsylvania  and  USS  Florida,  the 
Harvard,  Bar  Harbor,  Great  Lakes  and  San  Diego  radio  schools,  and  the 
radio  stations  at  Guantanamo,  Cuba,  Lyon,  France,  and  Balboa,  Canal 
Zone.  (3)  Joe  Lang,  manager  of  WHOM,  Jersey  City,  and  part  owner 
of  WHOM  and  WIBG,  Glenside,  Pa.,  who  enlisted  in  Philadelphia  in 
June,  1918,  was  stationed  at  the  Navy  Yard  there  until  October,  1918, 
then  was  sent  to  Brest,  out  of  which  port  he  served  on  various  American 
ships  of  the  European  station.  Joe  says  he  went  in  a  gob,  came  out  a  gob. 

Spartanburg's  Stations, 
WSPA  and  WORD,  Hold 
Network  Affiliation  Fete 
MARKING  the  affiliation  of  its  two 
radio  stations  with  CBS  and  NBC, 
Spartanburg,  S.  C,  climaxed  a  Ra- 

dio Day  celebration  March  29  with 
a  banquet  at  the  local  Cleveland 
Hotel.  On  that  day  WSPA  formally 
increased  its  power  to  5,000  watts 
day  and  1,000  night  and  joined 
CBS,  while  WORD  became  NBC- 
Blue's  local  outlet.  WSPA  opened 
its  new  $50,000  transmitter  plant. 

Highlights  of  the  festivities,  at- 
tended by  city.  State  and  Army 

notables,  were  the  reception  of 
President  Roosevelt's  Jackson  Day 
address  and  congratulatory  mes- 

sages by  remote  control  from  Sena- 
tor Byrnes  and  Governor  Maybank. 

Walter  Brown,  former  Washington 
newspaperman  and  now  part  owner 
and  general  manager  of  the  sta- 

tions, presided  as  toastmaster  at 
the  banquet,  introducing  as  speak- 

ers A.  B.  Taylor,  president  of  the 
licensee  Spartanburg  Adv.  Co.,  and 
Donald  Russell,  director.  Other 
guests  included  Paul  Porter,  legal 
counsel  of  CBS;  Congressmen  Hare 
and  Bryson;  Mayor  T.  W.  Wood- 
worth;  Douglas  Featherstone.  part- 
owner  of  the  new  WMDF,  Green- 

wood, S.  C;  S.  S.  Wallace  Jr.,  pub- 
lisher of  the  Spartanburg  Herald- 

Journal,  and  ranking  Army  officers 
from  nearby  Camp  Croft. 

NBC  and  CBS  participated  in  the 
occasion  with  special  salutory  pro- 

grams and  the  Herald-Journal  car- 
ried a  special  eight-page  radio  sup- 

plement on  the  activities  of  WSPA 
and  WORD.  WSPA  operates  on 
950  kc.  and  WORD  on  1400  kc,  em- 

ploying 250  watts  fulltime. 

ON-THE-SPOT  description  of  the 
recent  seizure  of  various  ships 
from  belligerent  nations  in  Ameri- 

can ports,  was  furnished  March  30 
by  WCSC,  Charleston,  S.  C.  Learn- 

ing that  two  Italian  ships  had  come 
within  the  jurisdiction  of  the 
Charleston  Coast  Guard,  WCSC 
took  its  portable  recording  equip- 

ment to  Coast  Guard  headquarters 
and  waited  2  hours  and  45  minutes 
for  the  arrival  of  29  interned  sail- 

ors from  the  Italian  merchant 
ship,  Clara.  Eight  minutes  after 
recording  the  description,  it  was 
placed  on  the  air.  Twenty  minutes 
later  a  traffic  jam  of  2,000  auto- 

mobiles engulfed  the  Coast  Guard 
station. 

Florida  Revocation  Hearings 
FCC  Commissioner  Walker  has  been 
designated  to  conduct  hearings  on  the 
proposed  revocations  of  the  licenses  of 
WTMC,  Ocala.  Fla.,  and  WDLP, 
Panama  City,  Fla.,  on  grounds  of  "hid- den ownership"  involving  the  John  H. 
Perry  newspaper  interests  [Broad- casting, Jan.  27].  He  will  hold  the 
Ocala  hearing  in  the  postoffice  build- 

ing there  April  14,  and  the  Panama 
City  hearing  in  the  county  courthouse 
there  April  17. 

WGST  Hearing  in  Atlanta 
HEARING  on  the  license  renewal  ap- 

plication of  WGST,  Atlanta,  because 
of  a  management  contract  under  which 
the  station  is  operating,  has  been  set 
for  May  1  in  Atlanta,  rather  than  in 
Washington  as  originally  scheduled. 
The  station  is  licensed  to  the  Georgia 
School  of  Technology,  but  is  operated 
under  lease  by  a  company  headed  by 
Sam  Pickai'd.  former  member  of  the 
Radio  Commission,  and  C.  H.  Cal- 

houn, Atlanta  attorney. 

"IN  HIS  STEPS" 
A  POWERFUL  SUNDAY  HALF  HOUR 

13  Vital,  Heart-Throbbing,  Human  Interest  Dramas 
"In  a  world  filled  with  hate,  horror,  force  and  brutality,  this  dramatic  serial 
dedicated  to  humanity  and  nobility  makes  a  welcome  addition  to  radio  fare." 

— Radio  Daily. 

"THIS  THING  CALLED  LOVE" 
A  PERFECT  "NATURAL"  FOR  WOMEN 

Currently  selling  Jewelry,  Furs,  Flov/ers,  Furniture,  Frocks, 
Household  Goods,  Silver — and  can  sell  anything. 

65  FIVE  MINUTE  CAMEOS 
That   have   all   the   earmarks   of   a    beautifully    produced   full    length  show 

THE  ADVENTURES  OF 

PINOCCHIO 

THE  PERENNIAL  JUVENILE  CLASSIC 

The  Proven  Listener-Getter  That  Really  Sells  Merchandise 
39  or  78  fifteen  minutes  of  charming,  whimsical,  exciting, 

and  spectacular  entertainment. 
ENDORSED  BY  W^OMENS  CLUBS,  P.  T.  A.  AND  SCHOOL  BOARDS 

Has  successfully  sold 
BAKERY,  BEVERAGES,  DAIRIES,  DEPARTMENT  STORES,  CANDY  BARS,  COOKIES, 

BREAKFAST  FOODS,  LADIES'  AND  CHILDRENS'  APPAREL  &  ETC. 

— Write  or  Wire — 

 EDWARD  SLOMAN  PRODUCTIONS  
8782  SUNSET  BOULEVARD HOLLYWOOD,  CALIFORNIA 

I.N.S. 
■  ̂ terrific;' 

says  WBBM,  Chicago 

On  April  1 ,  radio  stations  with 
INS  cleaned  up  on  the  two  big- 

gest news  stories  of  the  day — 
( 1 )  with  a  smash  30  to  45  minute 

scoop  on  the  German-Italian  de- 
mands to  the  U.  S.,  and  (2)  with 

a  smash  INS  beat  on  the  British 

capture  of  Asmara. 

^^The  whole  thing  was  terrific,"  said 
Tommy  ISoble,  WBBM  announcer. 
^^Ifs  a  mystery  to  me  how  INS  could 
be  so  far  ahead  on  two  stories  of  such 
importance.  It  certainly  made  my 

broadcasts  today." 

INTERNATIONAL  NEWS  SERVICE 

235  East  45th  Street  New  York,  N.  Y. 
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One  Year  of  BMI 

JUST  A  YEAR  AGO  radio  declared  its  musi- 
cal independence  after  having  attempted  to 

operate  a  score  of  years  under  a  tyrannical 
ASCAP,  constantly  seeking  more  tribute.  On 

April  1  Broadcast  Music  Inc.,  radio's  answer 
to  ASCAP's  untenable  demands,  observed  its 
first  anniversary. 

Millions  of  vsrords  about  music  have  been 

spilled  since  ASCAP's  library  just  about  quit 
the  air  Jan.  1.  The  success  of  BMI  was  as 

meteoric  as  that  of  radio  itself.  ASCAP's  dis- 
mal failure  was  a  striking  example  of  what 

happens  when  the  opposition  has  only  a  loud 
voice  and  a  prayer. 

There's  competition  in  music  now.  Eventual- 
ly there  may  be  a  deal  with  ASCAP  to  return 

its  music  to  the  air.  But  it  will  be  reached  only 

after  equitable  negotiations.  Terms  can't  be 
dictated  any  more. 

BMI's  road  to  success  was  not  easy.  Its  exec- 
utives and  its  stalf  deserve  fulsome  praise  for 

what  they  have  done.  A  quick  appraisal  reveals 

that  14  of  the  nation's  15  best  song  sellers 
bear  the  BMI  imprint.  Upwards  of  680  sta- 

tions, representing  95%  of  the  industry's  dol- 
lar volume,  are  BMI  stockholders,  under  its 

cooperative  structure.  BMI  occupies  20,000 
square  feet  of  office  space,  has  300  employes, 
and  holds  rights  to  over  250,000  songs. 
Before  BMI,  unknovra  songwriters  stayed 

that  way  because  of  ASCAP's  closed  corporate 
setup.  BMI,  however,  examines  all  entries  and 
has  unearthed  several  hits  in  that  fashion.  Out 
of  100,000  songs  thus  submitted,  a  catalog  of 
some  600  popular  numbers  has  been  built.  A 
more  equitable  royalty  basis  for  writers  has 
been  established.  The  composer  of  an  outstand- 

ing hit  stands  to  receive  from  $1,000  to  $1,800 
per  quarter  from  BMI  under  this  method. 

BMI  has  made  a  miraculous  record.  But  the 
music  fight  is  not  yet  over.  From  here  on,  the 
broadcasting  industry  must  be  cautious,  lest  it 
strike  the  pitfalls  that  snared  ASCAP.  Threats 
to  stations  which  have  not  yet  taken  BMI 

licenses  won't  help.  The  approach  there  is  logic and  reason.  The  consent  decrees  entered  into 
by  both  BMI  and  ASCAP,  whatever  one  may 
feel  about  the  manner  of  their  execution,  are 

on  the  books.  They  call  for  a  "use"  method  of 
payment,  as  well  as  a  blanket  license  arrange- 

ment. We  wonder  whether  BMI,  continuing  the 
admirable  leadership  it  already  has  demon- 

strated, wouldn't  be  wise  to  develop  its  own 
pay-as-you-play  royalty  basis  now  rather  than 
await  ASCAP's  proposition. 

Radio  Pays  Its  Way 
THE  NEEDLESSNESS  of  the  attacks  on  the 

radio  structure  by  Washington's  little  coterie 
of  giant-killers,  who  seem  to  be  impelled  by  no 
better  reason  than  prejudice  against  bigness 
and  success,  is  further  evidenced  by  the  fact 
that  radio  pays  its  way  in  taxes.  With  the  Fed- 

eral tax  rates  in  effect,  with  excess  profits 
taxes  insuring  against  exorbitant  earnings  and 
with  defense  inevitably  requiring  even  higher 
taxes,  we  say  again  that  the  FCC  should  leave 
well  enough  alone.  Otherwise,  it  will  take  the 
heart  out  of  enterprise  and  incentive,  to  the 
detriment  of  the  public  which  the  FCC  pre- 

sumably represents  but  which,  so  far  as  we 
are  aware,  hasn't  raised  a  peep  against  the 
status  quo  in  broadcasting. 

As  an  example  of  radio's  contributions  to  the 
Federal  Treasury,  it  is  interesting  to  note  that 
out  of  every  three  dollars  of  profit  earned  by 
CBS  on  its  1940  operations,  one  dollar  goes  to 

Uncle  Sam  in  payment  of  taxes.  The  network's 
gross  income — and  its  profits,  too,  before  Fed- 

eral income  and  excess  profits  taxes — went 
up  approximately  20%  over  1939.  But  taxes, 
Federal  income  and  profit,  increased  115%. 
The  result  was  that,  though  CBS  did  a  gross 
business  of  about  $8,000,000  more  in  1940  than 
in  1939,  its  net  profit  increased  by  only  about 

$5,000. These  figures  in  President  Paley's  annual 
report  are  eloquent  testimony  not  only  for  that 
company  but  for  the  prosperous  upper  fringes 
of  the  broadcasting  industry  that  they  are  in- 

deed paying  their  way  so  far  as  the  Federal 
Government  is  concerned.  CBS  alone  pays 
$2,425,000  out  of  its  net  of  $7,431,633  into 

Uncle  Sam's  coffers.  There  is  no  way  of  tell- 
ing what  the  rest  of  the  industry  is  paying, 

but  we  may  be  sure  it  is  paying  its  share. 

Let's  Tell  the  World 
NO  MEDIUM  is  closer  to  the  public  than  ra- 

dio. It  entertains  and  informs  the  nation  dur- 
ing every  waking  hour.  But  it  tells  its  audi- 
ence very  little  about  itself. 

People  naturally  are  curious — most  of  all 
about  backstage  glamor.  Radio  has  that  sort 
of  appeal,  no  less  than  the  movies.  The  public 
wants  to  know  what  makes  the  wheels  go 
round.  They  feel  they  are  part  of  it.  They 
know  they  are  the  real  censors,  because  when 

they  don't  respond  to  a  particular  program,  it dies. 

Occasionally  we  have  had  programs  telling 

PROMOTION  VS.  MERCHANDISING 
By  HAKMAN  I.  MOSELEY 
WWNC,  AsheviUe,  N.  C. 

MERCHANDISING"  and  "promotion", 
two  words  with  entirely  different  mean- 

ings, have  been  taken  as  synonyms 

by  many  broadcasters  and  agencies. 
Unfortunately,  a  great  many  stations  have 

long  made  the  mistake  of  speaking  about  "mer- 
chandising" when  they  have  meant  "promo- 

tion". 

"Merchandising"  has  a  rather  broad  mean- 
ing. Its  use  is  more  often  incorrect  than  correct. 

In  incorrectly  using  it,  broadcasters  paved  the 
way  for  the  grief  coming  with  the  requests  for 
unreasonable  services  from  avid  advertisers. 

One  of  the  gi'eat  needs  is  a  clarification  of  what 
"merchandising"  and  "promotion"  mean. 

Broadcasters  should  both  promote  and  mer- 
chandise, so  long  as  it  is  of  benefit  to  them. 

When  properly  done  they  can  solve  many  broad- 
caster's problems. 

To  the  public,  the  radio  station's  merchandise 
is  its  program  service.  It  is  just  as  necessary 
to  sell  the  public  on  listening  as  it  is  necessary 
for  a  manufacturer  to  sell  the  public  on  buy- 

ing his  product.  Since  merchandising  involves 
the  exchange  of  money  it  is  impossible  for  a 
station  to  "merchandise"  its  programs  to  the 
public.  It  can  promote  this  merchandise;  pro- 

moting a  station  is  one  key  to  its  success. 
Promotion  can  serve  to  equalize  power  and 

market  differences  between  two  stations.  It  is 

not  beyond  possibility  for  a  1,000-watt  station 
in  a  small  market  to  do  a  better  job  than  a 
50,000-watt  station  in  a  larger  market. 
Many  stations  with  program  material  in- 

ferior to  that  offered  by  competitive  stations 
have  become  the  most-listened-to  in  their  area 
through  promotional  material  that  has  made 
the  listeners  believe  that  they  offer  them  more 
of  what  they  want.  By  many  this  has  been 
called  merchandising, — but  it's  promotion,  not merchandising. 

Advertisers  offering  material  for  stations  to 
use  in  promoting  listener-attention  to  their 
programs  should  be  commended  instead  of  con- 

demned. There  is  no  evil  in  a  station  placing 

an  advertiser's  display  material,  counter  dis- 
plays, or  what-have-you  so  long  as  that  ma- 

terial serves  to  build  a  greater  listening  audi- 
ence to  the  station.  The  station,  of  course, 

should  not  be  expected  to  do  all  the  work,  but 

there's  nothing  wrong  in  working  hand-in-hand with  an  advertiser. 

radio's  inside  stories.  But,  for  the  most  part, 
they  have  been  spotted  at  undesirable  hours, 
more  or  less  as  sustaining  fillers. 
An  NAB  convention  is  coming  up  in  St. 

Louis  next  month.  The  national  defense  situa- 
tion, regulation,  copyright  and  a  dozen  other 

developments  are  to  be  discussed.  All  have  a 

bearing  on  radio's  public  service.  But  we 
haven't  seen  more  than  a  stick  or  so  in  the 

newspapers,  and  we  don't  recall  a  word  about it  in  the  newscasts. 

Certainly  radio's  own  body  politic  is  inter- 
ested. Why  not  tell  them?  When  the  florists  or 

the  physicians  or  the  Elks  hold  a  convention, 
there's  advance  publicity  everywhere.  The  pub- lic's interest  is  excited. 

We  do  not  suggest  that  stations  carry  to 
their  listeners  pro-industry  propaganda.  It  is 
elementary,  however,  that  an  informed  public 
reaches  its  own  conclusions. 
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READ  HAMILTON  WIGHT 

IF,  IN  WRITING  his  social  clas- 
sic "How  to  Make  Friends  and 

Influence  People",  Dale  Carne- 
gie had  sought  an  epitome  of 

attributes  he  could  have  found  his 
man  sitting  behind  the  resident 

manager's  desk  at  the  World  Broad- 
casting System,  Chicago.  There  he 

would  have  discovered  Read  Ham- 
ilton Wight,  who  dispenses  kind- 
ness and  attracts  friends  with  a 

facility  that  would  inspire  envy 
even  in  Mr.  Carnegie. 

Wight,  the  young  man  with  the 
old  smile,  has  been  sitting  behind 
that  same  desk  nearly  four  years. 
He  joined  the  Chicago  office  of 
WBS  as  a  salesman  in  its  infancy 
back  in  1934  when  the  staff  con- 

sisted of  five  men  in  a  single  studio 
atop  the  Daily  News  Bldg.  Now,  as 
resident  manager — a  post  he  has 

.  held  since  1937 — -he  heads  a  staff 
of  more  than  30  who  work  in  an 
imposing  building  at  301  E.  Erie 
St.,  owned  by  WBS  and  equipped 
to  produce  500  programs  a  month. 

To  Read,  the  happiness  of  every 
one  of  his  employes  is  a  personal 
concern,  for  he  feels  that  happiness 
and  efficiency  go  hand  in  hand. 
That's  why  the  latchstring  of  his 
office  door  always  is  "out  for  office 
boys  and  producers  alike  and  no 
problem  is  too  trivial  for  Wight  to 
discuss  with  his  employes.  Herein 
lies  his  secret  of  success — his  sin- 

cere interest  in  the  welfare  of  his 
employes.  For  a  happy  staff  is  a 
loyal  one;  and  a  loyal  staff  is  bound 
to  produce  results. 

Wight  acquired  this  attribute  of 
making  friends  and  keeping  them 
from  an  oldtime  showman,  Nat 
Roth,  onetime  company  manager 
for  the  Shuberts  and  Ziegfeld. 
Read's  long  and  close  association 
with  things  theatrical  prepared  him 
for  the  position  he  now  holds. 

His  has  been  a  colorful  life.  Sta- 
tistically, he  was  born  July  28, 

1903,  at  Waltham,  Mass.,  and  un- 
obtrusively made  his  way  through 

Cambridge  Latin  School,  Cam- 
bridge, Mass.,  and  Belmont  High 

School,  Belmont,  Mass.  It  was  not 
until  he  entered  Harvard  that  his 

romance  with  the  theatre  blossomed 
into  life.  From  that  time  until  his 
graduation  from  Harvard  in  1926, 
it  was  a  struggle  between  the  stage 
and  education.  Fortunately,  be- 

tween interruptions  of  various 
durations  he  managed  to  complete 
his  formal  education. 

He  spent  summers  studying  the 
theatre  with  the  Copley  Repertory 
Company,  under  the  direction  of 
E.  E.  Clive,  famous  English  actor. 
Several  times  his  theatrical  ambi- 

tions overcame  his  desire  for  a  col- 
lege education,  and  he  took  tem- 

porary leave  from  Harvard  to  act 
with  the  Copley  group. 

Upon  graduating  from  Harvard, 
Wight  entered  the  theatre  as  a  full- 
fledged  professional,  joining  the 
Matheson  Lang  Tours,  an  English 
company.  During  the  ensuing  three 
years  he  became  a  versatile  veteran 
of  the  stage,  journeying  from  the 
Atlantic  to  the  Pacific.  These  theat- 

rical wanderings  were  climaxed  by 
a  season  on  Broadway  with  Alison 
Skipworth  and  Donald  Cook. 
As  the  lure  of  the  footlights 

dimmed.  Read  decided  to  round  out 
his  career  by  learning  the  man- 

agerial side  of  the  show  business. 
So,  with  his  characteristic  deter- 

mination, he  went  to  Nat  Roth,  one 
of  the  topflight  company  managers 
of  his  day,  and  Roth  agreed  to  tu- 

tor him  in  the  "front  office"  tricks 
of  the  theatrical  trade.  It  was  dur- 

ing his  collaboration  with  Roth  that 
Wight  learned  his  lessons  in  the 
art  of  dealing  with  people. 

These  lessons  held  Read  in  good 
stead  when  he  departed  from  his 
theatrical  career  to  join  the  sales 
promotion  department  of  the  Pack- 

ard Motor  Co.,  Detroit.  Here  began 
several  years  of  wanderings  in  the 
business  world.  He  left  Packard  to 
become  sales  manager  of  The 
Greenhall  Co.,  a  New  York  broker- 

age house.  Of  this  job.  Read  has 
but  one  observation:  "My  office  was 
the  best  place  from  which  I've  ever 
watched  a  parade." But  that  position  collapsed  along 
with  a  number  of  banks,  and  Wight 
next  found  himself  in  the  advertis- 

NOTES 

H.  V.  AKERBBRG,  CBS  vice-presi- dent in  charge  of  station  relations,  is 
in  California  on  a  business  trip  con- ferring with  CBS  officials  at  KNX, 
Hollywood,  and  KSFO,  San  Francisco. 

C.  H.  CANAFAX,  formerly  of  WATL, 
Atlanta,  and  J.  M.  Smedley,  from 
WJNO,  West  Palm  Beach,  Fla..  have 
joined  the  sales  department  of  WGAC, 
Augusta,  Ga. 
JOHN  W.  KENDALL,  Washington 
attorney  associated  with  Ben  S.  Fisher 
and  Charles  V.  Weyland,  has  returned 
to  Portland,  Ore.,  to  resume  general 
practice  of  law  with  Black,  Johnson  & 
Kendall.  Charles  V.  Duvall,  from  Chi- 

cago, will  replace  Mr.  KcndaU  in 
Washington. 

GEORGE  WILLIAM  ANDERSON 
Jr.,  recently  director  of  promotion  of 
KMPC,  Los  Angeles,  and  formerly  a 
member  of  the  sales  promotion  de- partment of  CBS,  Hollywood,  has 
joined  the  retail  advertising  staff  of 
the  JV^ew  York  World-Telegram  in  the department  store  division. 
CECIL  JACKSON,  for  eight  years 
account  executive  of  KTAR,  Phoenix, 
resigned  April  1  to  accept  an  execu- 

tive position  with  International  In- 
surance Co.,  one  of  his  Arizona  Broad- 

casting Co.  accounts.  Harold  Gates  has 
been  named  to  succeed  Jackson  with 
Mark  Brown  appointed  to  fill  the 
vacancy  made  by  Gates'  advancement. 
FRANK  CONWELL,  program  direc- 

tor and  salesman  of  KXOX,  Sweet- 
water, Tex.,  on  April  14  joins  KWFT, 

Wichita  Falls,  as  assistant  commer- cial manager. 

A.  G.  PEARSON,  NBC  Central  Di- 
vision purchasing  agency,  has  been 

elected  justice  of  the  peace  of  Deer- 
field,  111. 
DR.  DAVID  VANCE  GUTHRIE, 
professor  of  physics  and  radio  at 
Louisiana  State  U.  and  brother  of 
Fred  P.  Guthrie,  RCA  Communica- tions representative  in  Washington, 
was  one  of  two  alumni  elected  to  mem- 

bership in  Phi  Beta  Kappa  at  Wash- 
ington &  Lee  U  recently. 

KEN  R.  DYKE,  NBC  sales  promo- 
tion manager,  is  preparing  his  annual 

spring  lecture  service  on  how  to  pro- 
mote business  through  radio  advertis- 

ing. His  first  booijing  is  April  23  when 
he  wiU  speak  on  "Radio  Broadcasting" before  the  American  Management 
Assn.,  at  the  Hotel  Roosevelt,  New 
York,  during  a  session  on  "Sales  and Marketing."  June  14,  Mr.  Dyke  will 
address  the  Georgia  Assn.  of  Broad- 

casters on  "Sales  and  Promotion". 
JERRY  BELCHER,  originator  of  the 
Vow  Pop  program  and  several  NBC 
features,  has  joined  the  sales  and  pro- 

motion department  of  KGNC,  Ama- rillo,  Tex. 
DR.  LEON  LEVY,  president  of 
WOAU,  Philadelphia,  as  Chief  Barker 
of  Tent  13  of  the  Variety  Clubs  of 
America,  which  will  hold  its  national convention  in  Atlantic  City  May  17, 
has  appointed  the  following  as  mem- 

bers of  his  convention  radio  commit- tee :  Benedict  Gimbel  Jr.,  president, 
WIP  ;  Arthur  Simon,  general  manager, 
WPEN;  Robert  W.  Clipp,  general 
manager,  WFIL  ;  Stan  Lee  Broza,  pro- 

gram director,  WCAU. 
WAYMOND  RAMSEY,  formeriy 
commercial  manager  of  KABC,  San 
Antonio,  and  prior  to  that  with 
KOMA,  Oklahoma  City,  KELD,  El 
Dorado.  Ark.,  KARK  and  KGHI, 
Little  Rock,  has  been  named  manager 
of  KFDA.  AmarOlo,  Tex.  W.  S.  Luk- 
enbill,  previously  program  director  and 
sales  promotion  manager  of  KOMA, 
has  been  appointed  production  man- 

ager of  KFDA. 
MICHAEL  E.  KENT,  formerly  sales- 

man at  WJBK,  Detroit,  has  resigned 
to  become  sales  manager  of  W.TLB, Detroit. 

WALTER  L.  READ,  new  general 
manager  of  KINY,  Juneau,  Alaska, 
announces  the  promotion  of  Robert 
Druxman  to  commercial  manager. 
Leonard  Beardsley,  formerly  of  KGA 
and  KFIO,  Spokane,  has  been  ap- 

pointed chief  announcer. 

BRADLEY  R.  EIDMAN,  program  di- 
rector of  WAAF,  Chicago,  has  applied 

to  the  FCC  for  authority  to  acquire 
WLAK,  Lakeland,  Fla.,  now  controlled 
by  the  Tampa  Tribune. 
LOUIS  RUPPEL,  CBS  director  of 
publicity,  recently  returned  to  New 
York  after  a  vacation  in  Palm  Springs, 
Oal.,  and  business  conferences  in  CBS 
publicity  offices  throughout  the  coun- 

try. 

ing  department  of  Procter  &  Gam- 
ble, Cincinnati.  But  he  was  quick 

to  caution  that  this  position  wasn't as  enviable  as  it  might  sound,  for 
actually  his  job  consisted  of  pass- 

ing out  coupons  to  homes  in  Pitts- 
burgh. To  Read's  dismay,  every 

house  he  visited  in  Pittsburgh  was 
built  on  a  hill.  So  up  and  down  the 
tedious  steps  he  climbed  day  in  and 

day  out. Soon  he  won  recognition  of  a 
sort,  however,  for  he  was  made  a 
P  &  G  salesman  in  Ontario,  Cana- 

da— a  traveling  salesman,  at  that. 
After  seeing  Ontario  as  few  men 
have  seen  it — through  the  windows 
of  every  grocery  in  the  province — ■ Read  returned  to  Cincinnati  and 
added  to  his  swelling  list  of  ac- 

complishments the  mastery  of  the 
advertising  business.  He  was 
trained  in  the  P  &  G  office  by  such 
successful  men  as  Ralph  Rogan,  ad- 

vertising manager;  Neil  McElroy, 
sales  promotion  manager,  and  Wil- 

liam Ramsey,  head  of  the  radio 
department. 
But  Read  still  hadn't  "found 

himself".  While  enjoying  work  in 
the  business  world,  he  still  had  a 
yen  for  the  stage.  So  in  1933  he 

sought  to  combine  the  two  profes- 
sions: He  joined  H.  W.  Kastor  & 

Sons,  Chicago,  as  radio  director. 
In  this  position  he  signed,  built  and 
wrote  scripts  for  several  programs, 
establishing  his  rare  versatility  as 
a  showman.  These  programs  in- 

cluded the  Welch  Grape  Juice  show 
which  featured  (and  still  does) 
Irene  Rich;  You  Be  the  Judge, 

sponsored  by  Clark's  Teaberry 
Gum,  and  Eye  of  Montezuma,  spon- 

sored by  Corticelli  Silks. 
Wight  further  demonstrated  his 

ingenuity  by  introducing  one- minute  transcriptions  on  a  national 
scale,  with  Pluto  Water  sponsoring 
the  first  series. 

His  success  at  the  Kastor  office 
led  to  a  position  as  salesman  with 
the  World  Broadcasting  System  in 
June,  1934. 

Read  is  too  preoccupied  with  the 
task  of  directing  WBS  duties  and 
keeping  his  30-odd  helpers  happy 
to  engage  in  any  hobbies,  although 
he  enjoys  an  occasional  afternoon 
outdoors,  riding  or  fishing.  In  1931 
he  married  Florence  Williams,  a 
social  worker  of  Wilkes  Barre,  Pa., 
and  now  there  are  two  little  Wights 
— Judy,  8,  and  Tony,  1. 
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IT'S  YOUR 

MOVE! 

March  29th  was  "moving 
day"  for  most  of  the  na- 

tion's radio  stations.  But 
WLAW  kept  its  dial  position. 
Listeners  were  not  confused 
.  .  .  they  turned  to  the  same 

"680".  If  you  want  to  move 
merchandise  in  the  rich 

"Heart  of  New  England" 
area  let  us  tell  you  the  story 
of  WLAW.  It's  YOUR  move! 

WLAW 

LAWRENCE,  MASS. 

C.  B.  S.  A  f  f  i  I  i  a  t  e 

5000  WATTS — DAY  and  NIGHT 

ROBERT  R.  SOMERVILLE,  of  the 
CBS  Radio  Sales,  has  been  trans- ferred to  the  CBS  sales  department, 
as  announced  by  William  C.  Gitten- 
ger,  vice-president  in  charge  of  sales. 
Mr.  Somerville,  former  New  York 
sales  manager  of  Joseph  Hershey  Mc- 
Gillvra,  station  representative,  has 
been  assigned  to  adjust  network  sched- ules with  CBS  aflaiiates. 
W.  J.  BINKLEY  has  been  appointed 
commercial  manager  and  promotional 
director  of  KDTH,  Dubuque,  la. 
W.  E.  WILLIAMS,  sales  manager  of 
WCBI,  Columbus,  Miss.,  has  been 
named  to  head  the  Safety  Committee 
of  the  Columbus  Exchange  Club. 
MAJ.  EDNEY  RIDGE,  director  of 
WBIG,  Greensboro,  N.  Q.,  has  been 
reappointed  a  member  of  the  advisory 
committee  for  the  National  Youth 
Administration  in  North  Carolina. 
MARGE  WARREN,  vocalist  on 
WOWO-WGL,  Fort  Wayne,  Ind.,  and 
William  R.  Aldrich,  salesman  for  the 
Westinghouse  stations,  were  married recently. 

RALPH  R.  BRYAN,  formerly  man- 
ager of  KWLK,  Longview,  Wash.,  re- cently joined  KVCV,  Redding,  Cal., 

as  account  executive. 
JAMBS  R.  CURTIS,  president  of 
KFRO,  Longview,  Tex.,  has  been  ap- 

pointed chairman  of  the  Defense  Com- 
mittee of  the  Longview  Chamber  of 

Commerce. 

Newspapermen  Take  Stock 
WOMI,  Owensboro,  Ky.,  licensed  to 
the  Owensboro  Broadcasting  Co.  as 
a  subsidiary  of  the  Owensboro  Pub- 

lishing Co.,  was  transferred  April  2 
to  L.  W.  Hager,  publisher,  W.  B. 
Hager,  general  manager,  and  G.  M. 
Fuqua,  business  manager,  of  the 
Owensboro  Messenger  and  Inquirer. 
They  personally  represent  191  out  of 
200  shares  issued,  and  the  consid- 

eration was  reported  to  the  FCC  as 
$19,100. 

AND  COmPRNY 

NEUI  YORK 

DETROIT 

CHICAGO 

SRN  FRnNCISCO 

* 

RRDIO  STATION 

REPRESENTATIVES 

Paul  Lucas  Is  Appointed 
WTIC  Production  Head 
PAUL  LUCAS  has  been  appointed 
production  manager  of  WTIC, 
Hartford,  by  Paul  Morency,  gen- 

eral manager.  Coming  to  radio  12 
years  ago  from 
the  New  Britain 
Herald  where  he 

worked  as  a  re- 
porter, Lucas  is well  known  to 

New  Englanders 
for  his  imperson- ations of  rural 

comedy  c  h  a  r  a  c- ters  in  the  skit 
The  Wrightville 

Clarion  which  he  Mr.  Lucas began  writing  six  years  ago.  He 
was  also  the  original  Seth  Parker 
on  Phillips  Lords's  Seth  Parker 
Singing  School. 

Other  WTIC  personnel  shifts  of 
WTIC  bring  Fred  Wade,  chief  an- 

Mr.  Becker  Mr.  Wade 
nouncer  and  audition  supervisor, 
who  came  to  Hartford  from  WBZ, 
Springfield,  ten  years  ago,  to  the 
production  department  with  Phil 
Becker  of  the  announcing  staff 
succeeding  Wade. 

Martin  Leaves  WINX 

REGINALD  B.  MARTIN,  since 
last  fall  general  manager  of 
WINX,  Washington,  has  announced 
his  resignation,  effective  May  1,  to 
pursue  personal  business  interests. 
He  plans  to  remain  in  radio  and 
probably  will  become  identified 
with  a  new  station  project  in  the 
East.  Prior  to  joining  WINX,  which 
began  operation  last  December,  Mr. 
Martin  was  general  manager  of 
WJNO,  West  Palm  Beach,  which 
he  had  directed  for  two  years. 

STERLING  FISHER,  CBS  director 
of  education,  last  week  spent  several 
days  in  Washington  preparing  for  the 
organization  of  an  international  ad- 

visory committee  for  the  CBS  Ameri- 
can School  of  the  Air  programs,  to  be 

broadcast  this  fall  to  Latin  America. 

JOHN  DEERING,  Hollywood  com- 
mentator, signed  as  narrator  on  the 

weekly  half-hour  CBS  Hollywood  Pre- 
miere, sponsored  by  Lever  Bros.  Co. 

(Lifebuoy),  collapsed  a  few  minutes 
before  the  series  made  its  initial  broad- 
east  March  28.  Barry  Krueger,  mem- 

ber of  the  program's  dramatic  staff, was  pressed  into  service  as  substitute. 
Deering  was  removed  to  Good  Samari- tan hospital,  where  his  condition  is 
reported  as  very  serious. 

MARTIN  TOBIN,  KOA,  Denver,  an- nouncer-artist, is  decorating  station 
executive  office  walls  with  sketches  of 
staff  personalities.  Tobin  recently 

'  started  a  series  of  weekly  programs 
devoted  to  poetry  reading  on  KOA. 

JACQUES  FINK  and  Draper  Lewis 
of  the  CBS  script  department  have 
signed  with  BMI  for  publication  of 
their  first  song,  "Lonesome". 
ROBERT  CLARKSON,  assistant  to 
Wmiam  A.  Schudt  Jr.,  general  man- 

ager of  the  transcription  division  of 
Columbia  Recording  Corp.,  New  York, 
is  the  father  of  a  boy,  Christoper Robert  Clarkson  (CRC). 

LILLIAN  CORSOVER,  manager  of 

promotion  and  publicity  on  women's programs  of  WMCA,  New  York,  on 
April  2  was  married  to  Sol  Zatt,  re- 

porter of  Billboard  Magazine. 
LOIS  FROST,  formerly  of  Ward 
Wheelock  Co.,  New  York,  and  pre- 

viously secretary  and  oflnce  manager 
of  Virgil  Reiter  Co.,  Chicago  station 
representative,  on  April  14  will  be- come contract  manager  of  WMCA, 
New  York. 
LUCIRA  VAN  DYKE,  formerly  of 
WLS,  Chicago,  and  KWJB,  Globe, 
Ariz.,  has  joined  KROD,  El  Paso, 
where  she  is  conducting  Around  Town With  Luceba. 

JOHN  CANNON,  formerly  of  WHK 
and  WCLB,  Cleveland,  has  joined 
WBBM-CBS,  Chicago,  as  announcer. 
FRANK  FLEIGEL,  chief  of  the 
WBBM-CBS  mail  department,  leaves 
April  21  for  the  Army. 
DICK  NOBLE,  formerly  of  WAVE, 
Louisville,  and  Marx  Hartman,  new 
to  radio,  have  joined  the  announcing 
staff  of  NBC  Central  Division,  Chi- 

cago. Hartman  replaces  Walter  C. 
Hagen  Jr.,  resigned. 
KENT  SAUNDERS,  head  of  the 
WDZ,  Tuscola,  111.,  continuity  depart- ment, has  been  inducted  into  the  Army 
as  a  second  lieutenant.  He  will  serve 
two  months  at  Fort  Bragg  and  then 
go  to  Camp  Croft,  Spartanburg,  S.  C. 

NBC 

JOHN  BLAIR  aCO. 

IDAHO'S  METROPOLITAN  STATION 

serves 

43.4% 

Of  Idaho's  Automobile  Purchases 
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I  ERNEST  MOBLEY,  formerly  man- 
ager of  KVWC,  Vernon,  Tex.,  on 

March  31  joined  Texas  State  Net- 
work announcing  staff. 

HELEN  REIS,  publicity  writer  of 
WCCO,  Minneapolis,  resigned  and  was 
married  to  Fred  Fredlund  in  Wash- 

ington, on  April  4.  Mary  Rennie,  of 
the  station  publicity  department,  has 
taken  over  Mrs.  Fredlund's  duties  and 
Betty  Carlile,  formerly  of  Montgomery 
Ward's  in  St.  Paul,  joined  WCCO 
April  1  to  fQl  Miss  Rennie's  job. 
MRS.  HELEN  BURKE,  former  sec- 

retary to  Paul  Kesten,  CBS  vice-pres- 
ident, has  been  made  secretary  to  Jack Field,  sales  manager  of  WPTF 

Raleigh,  N.  C.  Other  WPTF  appoint- 
ments include :  Helen  Saunders,  trans- 
ferred to  the  promotional  department ; Mabel  Dixon  added  to  the  bookkeeping division  ;  and  Hallie  Phillips  and  BiU 

Stauber,  North  Carolina  U  graduate, named  to  the  continuity  staff. 
UPTON  CLOSE,  author  and  Far 
Eastern  newspaper  correspondent,  on April  6  started  a  weekly  program  on 
NBC-Red,  giving  his  observations  on 
America's  position  in  the  Orient Titled  The  Far  East,  the  series  is 
heard  Sundays  at  4:15  p.m. 

BOB  KNOX,  announcer  of  WDAS, 
Philadelphia,  has  resigned  to  join 
WRAW,  Reading,  Pa.,  as  night  super- visor. 

NATHEN  FLEISCHER,  forei  gn  news 
commentator  of  WDAS,  Philadelphia, 
is  seriously  ill  at  the  Northern  Liber- 

ties Hospital  with  a  respiratory  ail- ment. 

JOE  BTARS,  chief  announcer  of 
WCBI,  Columbus,  Miss.,  has  been 
placed  in  charge  of  the  continuity  de- 
partment. 

JACK  WALTER  ZUIDEVELD.  pro- 
gram director  of  WKZO,  Kalamazoo, 

has  resigned  to  join  WMT,  Cedar  Rap- 
ids, la.,  as  sports  commentator  and 

announcer. 

BOB  GRAY  resigned  from  the  guest 
relations  department  of  KPO-KGO. 
San  Francisco,  to  join  the  California 
National  Guard.  Assigned  to  Head- 

quarters Company  of  the  159th  Infan- 
try, he  was  the  only  man  of  his  com- 

pany to  be  chosen  for  attendance  at 
the  Army  Radio  School,  Fort  Beniiing, Ga. 

BILL  ADAMS,  farm  reporter  of 
KSFO,  San  Francisco,  on  April  1  was 
called  to  active  Army  service  with  a 
captain's  commission  and  assigned  to Camp  Callan,  Torrey  Pines,  Cal. 

PAT  MOODY,  formerly  of  KLZ,  Den- 
ver, has  joined  the  continuity  staff  of 

WOAI,  San  Antonio. 

GIL  BAYEK,  announcer  of  WDRC, 
Hartford,  conductor  of  the  Strictly 
Swing  Club  over  that  station,  has  won 
the  first  prize  of  $100  awarded  by 
the  Associated  Music  Publishers  for 
the  best  lyrics  for  the  song,  "My  Love 
Is  Gone". 

CURT  FLOWERS  has  left  WKBZ, 
Muskegon,  Mich.,  to  enter  law  practice 
in  Chicago. 
HARRY  FLOWERS,  head  of  the 
mail  department  of  WBAP-KGKO, 
Fort  Worth,  on  April  5  married  Wil- 
lore  Gallaway,  of  Fort  Worth. 

R.  W.  DUMM,  director  of  special 
events,  KSFO,  San  Francisco,  re- cently became  the  father  of  a  boy,  his second  child. 

LEE  GOLDSMITH,  announcer- writer,  formerly  of  KSAN,  San  Fran- cisco, has  joined  KJBS  in  the  same capacity. 

JOHN  B.  HUGHES,  Don  Lee-Mutual news  commentator,  San  Fra-ncisco, 
plays  a  small  role  in  the  recently  re- 

leased feature  movie,  "Meet  John  Doe". 
HALVERSON,  formerly  with 

WJDX,  Jackson,  Miss.,  and  prior  to that  on  the  announcing  staff  of  WHO 
?;?;^tvt5^9'  Moines,   has  joined KGNC,  Amarillo,  Tex. 
GORDON  WEBBER  of  the  magazine 
and  feature  section  of  NBC's  press  de- partment, on  March  31  transferred  to 
NBC  Radio-Recording  division  to  han- 

dle script-writing  and  production. 
HAL  TOTTEN  for  the  seventh  con- 

secutive year  will  be  sponsored  by  the Texas  Co.,  New  York,  on  all  home 
baseball  games  of  the  Chicago  Cubs and  White  Sox  teams  in  1941  over 
WCFL,  Chicago. 

WALTER  COMPTON,  MBS  presi- 
dential announcer  and  newscaster  of 

WOL,  Washington,  is  the  father  of  a 
boy  born  March  20. 

VINCENT  WILBER,  formerly  with 
the  Tulsa  Evening  TriVune,  joined  the 
continuity  department  of  KTUL,  Tul- 

sa, three  days  before  he  was  called  into 
active  duty  as  a  first  lieutenant  in  the 
Air  Corps  April  1. 

RUSS  BRINKLBY,  of  WHP,  Harris- 
burg,  Pa.,  is  author  of  an  article  in 
the  April  1  issue  of  National  Aero- 

nautics. Brinkley,  aviation  editor  of 
WHP,  will  also  write  for  other  trade 
magazines  this  spring  and  is  complet- 

ing a  book  to  be  published  this  sum- mer. 

EDWARD  TAIT,  formerly  of  KMPC, 
Beverly  Hills,  and  KFWB,  Los  An- 

geles, has  been  appointed  to  the  an- 
nouncing staff  of  KFRO,  Longview, 

Tex.,  replacing  Earle  Guye,  who  was called  into  Army  service. 

MEREDITH  WILLSON,  Hollywood 
musical  director  of  the  NBC  Maxwell 
House  Coffee  Time,  sponsored  by  Gen- 

eral Foods  Corp.,  in  collaboration  with 
Wilbur  Hall,  has  written  a  new  com- 

position, "Hymn  to  San  Francisco". 
HOWARD  RHINES,  KMPC,  Beverly 
Hills,  Cal.,  announcer,  has  been  in- 

ducted into  the  Army.  His  duties  have 
been  taken  over  by  Lou  Houston,  con- 

tinuity editor,  who  is  assisted  by  Carol Knight. 

CURTIS  BUTLER  and  M«lvin  Vit- 
tum,  both  from  KRLC,  Lewiston,  Ida., 
have  joined  the  announcing  staff  of 
KGMB,  Honolulu. 

DONALD  ROSE,  announcer-librarian 
of  KGMB,  Honolulu,  was  inducted  into 
military  service  March  25. 

MYRNA  BAY,  of  NBC-Hollywood 
music  clearance  department,  and  Al 
Cumparte,  of  Jewel  Music  Publishing 
Co.,  Los  Angeles,  were  married  March 
28  in  Yuma,  Ariz. 

JOHN  KING,  of  NBC-Hollywood 
guest  relations  staff,  has  resigned  to 
join  the  Army. 

WOODY  HATTIC,  agricultural  di- 
rector of  WWL,  New  Orleans,  served 

as  m.  c.  at  the  annual  Louisiana  State 
U  rodeo  and  livestock  show  in  Baton 

Rouge  April  2-5. FRANCES  THOMPSON  has  joined 
CKCL,  Toronto,  to  conduct  a  woman's 
morning  program.  Formerly  with  Mac- 
Laren  Adv.  Co.,  Toronto,  as  cooking 
school  specialist,  she  has  been  in  Aus- 

tralia in  recent  years,  returning  to 
Canada  since  the  outbreak  of  war. 

DON  KEARNEY  has  resigned  as  pub- 
licity director  of  WFAS,  White  Plains. 

N.  Y..  to  join  the  announcing  staff  of 
WAGE,  Syracuse. 

Miss  Marguerite  Sharpe  was  recently  selected  by  a  national  magazine 
as  a  representative  Washington  Worker  of  Uncle  Sam.  Miss  Sharpe, 
typical  oi  the  thousands  of  young  women  who  work  in  the  Government, 
depends  upon  her  radio  for  entertainment,  war  news  (she  has  a  brother 
in  the  Navy)  and  information  about  merchandise.  U.  S.  Payroll  in 
Washington  is  now  $20,000,000  every  two  weeks.  Miss  Sharpe  and  all 
the  other  thousands  of  Federal  Workers  help  make  Washington  the  best 
market  in  the  U.  S.  today.  The  best  way  for  you  to  reach  it  is  through 
WRC  —  the  station  most  people  listen  to  most  —  of  the  National  Broad- 

casting Company.  Ask  any  NBC  Spot  Sales  Office  in  Washington,  New 
York,  Chicago,  San  Francisco,  Boston,  Cleveland,  Denver  and  Hollywood, 

360  N.MICHIGAN  AVE,,CHICAGO 
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New  York  Bm  Affects  Fire  Destroys  KGIW 

Child  Radio  Performing 
FIRST  specific  mention  of  radio  in 
a  New  York  State  child  labor  law 
is  contained  in  a  bill  introduced  into 
the  State  Assembly  by  Harold  B. 
Ehrlich  (R-Buffalo).  Measure  is 
designed  to  amend  the  education, 
penal  and  labor  laws  to  transfer 
jurisdiction  over  the  employment 
of  children  under  16  from  civic  to 
educational  authorities. 

Following  conferences  with  radio 
attorneys,  Mr.  Ehrlich  has  re- 

drafted the  radio  sections  to  per- 
mit, without  formal  authorization, 

the  participation  of  a  child  "for  not 
longer  than  two  hours  a  week"  in 
radio  programs  where  the  per- 

formance is  non-professional  and 
occurs  outside  school  hours. 

Fire  completely  destroyed  the 
transmitter  and  studios  of  KGIW, 
Alamosa,  Gol.,  March  22,  leaving 
only  the  antenna  tower  standing. 
The  station  is  owned  by  E.  P.  Al- 

len, formerly  of  Kansas  City.  New 
Gates-American  equipment  was  im- 

mediately ordered  to  replace  the 
composite  transmitter  which  was 
destroyed. 

Krueger  Changes 
G.  H.  CROFTON,  president  and  ad- 

vertising manager  of  Krueger  Bever- 
age Co.,  Newark,  has  resigned.  Hugo 

Boepple  Jr.,  formerly  vice-president 
and  treasurer,  has  been  elected  presi- 

dent, and  Arthur  Culbertson,  general 
sales  manager,  vice-president  and  ad- vertising director. 

IT  ALWAYS  WORKS! 

Like  Flossie,  the  flapjack  flipper,  WDBJ  has  a  way 

of  drawing  the  crowds  in  Roanoke  and  southwest 

Virginia !  For  one  thing,  WDBJ  is  the  only  source 

for  CBS  programs  hereabouts !  For  another,  we're 
the  only  station  with  sufficient  power  to  reach  all 

the  309,160  radio  families  in  the  territory.  So 

we're  merely  stating  a  fact  when  we  say:  If  you 
want  Roanoke  and  southwest  Virginia  (which  de- 

fense and  industrial  expansion  contracts  are  en- 

riching by  more  than  $100,000,000),  only  WDBJ 

can  get  it  all  for  you!  When  shall  we  start? 

ROANOKE, 

VIRGINIA 

FREE  & 
PETERS,  li\C. 

Exdiisivt  National 
Rtfirtitiilativei 

Owned  and  Operated  by  the  TIMES  •  WORLD  CORP. 
CBS  Affiliate  •  5000  Watts  Day  •    1000  Watts  Night  •  960  Kc. 

LADIES. 

RUTH  FRANKLIN  CRANE 
IN  HER  dual  role  as  director  of 
women's  activities  and  commercial 
editor  of  WJR,  Detroit,  Ruth 
Franklin  Crane  has  for  12  years 
been  one  of  its  most  active  mem- 

bers, off  the  air  and  on.  As  Mrs. 
Page  she  conducts  homemaker  pro- 

grams daily,  advising  listeners 
what  to  buy,  what  to  wear  and 
what  to  do  in  their  spare  time.  In 
her  spare  time  she  talks  to  local 
clubs  and  groups,  telling  the  ra- 

dio story  and  creating  interest  in 
daytime  programs.  As  Miss  Crane 
she  has  supervision  of  commercial 
continuity  used  on  WJR  and  han- 

dles sales-service  matters  with  ad- 
vertisers. 

NEW  PIECE,  "Just  Plain  Love", written  by  Henry  Hull  Jr.,  former 
NBC  page  boy  now  with  N.  W.  Ayer 
&  Son,  New  York,  was  given  its  pre- 

miere April  3  on  the  NBC  Blue  Who's 
Blue  program  by  Irving  Miller's  or- chestra. 

EDWARD  G.  ROBINSON,  star  of 
the  Lever  Big  Town  program  on  CBS, 
has  received  a  scroll  from  the  Ameri- 

can Academy  of  Public  Affairs  for  his 
"outstanding  contribution  to  Ameri- 

canism through  his  radio  program." 

5000  Watts  Day 

Helen  Mobberly  Named 

To  Sales  Manager  Post 

At  WWDC,  Washington 
APPOINTMENT  of  Helen  Mobber- 
ley,  former  commercial  manager  of 
WINX,  Washington,  as  sales  man- 

ager of  the  new  WWDC,  Washing- 
ton, was  announced  last  Friday  by 

Edwin  M.  Spence,  general  manager. 
The  new  Washington  station,  sec- 

ond to  go  into  operation  in  the  capi- 
tal during  the  last  six  months,  will 

take  the  air  this  month,  Mr.  Spence 
said.  The  staff  is  about  complete, 
with  Norman  Reed,  former  man- 

ager of  WPG  and  WBAB,  Atlantic 
City,  as  program  director.  Mrs. 
Mobberley,  prior  to  joining  WINX, 
had  been  with  the  sales  department 
of  WRC-WMAL,  Washington. 
WWDC,  operating  with  a  main 

transmitter  in  downtown  Washing- 
ton and  a  100-watt  booster  in  near- 
by Maryland,  is  owned  by  the  Capi- 
tal Broadcasting  Co.,  the  stockhold- ers of  which  are  Stanley  Horner, 

auto  distributor;  Dyke  CuUom, 
formerly  of  Amarillo,  Tex.,  and 
Mr.  Spence.  The  station  will  operate 
on  1450  kc.  with  250  watts  for  its 
main  transmitter. 

Ohio  Group  Elects 
WARREN  P.  WILLIAMSON  Jr. 
of  WKBN,  Youngstown,  has  been 
elected  president  of  the  Ohio  Assn. 
of  Broadcasters,  succeeding  Vernon 

H.  Pribble  of 

WTAM,  Cleve- land. Other  offi- cers elected  at  the 
recent  annual 
meeting  include 

f  Hulbert  Taft  Jr., 

*       Jl*^  WKRC,  vice-pres- A  .  vj?  ident;  George 

WL  ̂ Mim  Young,  WSPD, ■Ik  ̂ ^rMfci  Toledo,  secretary- 
treasurer,  and  B. 
A.  Manring  of 

Columbus,  executive  secretary.  The 
meeting  included  discussion  on  mat- 

ters of  State  Taxes  Insurance,  with 
addresses  by  Dorothy  Moore  Lewis 
on  children's  programs,  and  Carl 
Haverlin  of  BMI  on  the  music  situ- 

ation. Forty -three  broadcasters  rep- 
resenting 20  stations  attended  the 

all  day  session. 

loop  Watts  Night 

Mr.  Williamson 

NBCred 

FREE 
PETERS,!. 

NATIONAL 
REPRESENTATIVES 

FORT 

JACKSON'S 40,000  MEN WITHIN 

5  MILES 

COLUMBIA,  5.C. 
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Reinsch  Named  to  Direct 

All  Three  Cox  Stations 

J.  LEONARD  REINSCH,  who  was 
transferred  to  Atlanta  after  former 
Gov.  James  M.  Cox  acquired  WSB 
and  the  Atlanta  Journal,  has  been 

appointed  director 
of  the  three  Cox 
radio  stations  — 
WHIG,  Dayton; 
W  I  0  D,  Miami, 
and  WSB.  This 
was  announced 
April  1  by  James 
M.  Cox  Jr.,  son  of 
the  publisher  of 
the  Dayton  News, 
Miami  News  and 
Atlanta  Journal. 
Mr.  Reinsch, 

now  on  a  business  tour  of  the  Day- 
ton and  Miami  stations,  will  con- 

tinue to  headquarter  in  Atlanta,  in 
charge  of  WSB,  but  during  his 
absences  John  Outler  Jr.  will  be  in 
charge  of  that  station.  Each  station 
will  continue  to  operate  as  a  sepa- 

rate entity,  with  James  LeGate  as 
general  manager  of  WHIG  and 
Arch  Robb  as  general  manager  of 
WIGD. 

Mr.  Reinsch 

mW  FIRM  STARTED 

BY  LEYSHOIS,  SADLER 

HAL  LEYSHGN,  formerly  vice- 
president  and  manager  of  WIGD, 
Miami,  and  Howe  Sadler,  formerly 
public  relations  director  of  Budd 
Mfg.  Co.,  Philadelphia,  announce 
formation  of  Leyshon-Sadler  Inc., 
public  relations,  with  offices  at  9 
Rockefeller  Plaza,  New  York,  and 
the  Ingraham  Bldg.,  Miami. 

Mr.  Leyshon  took  over  active  di- 
rection of  WIGD  soon  after  its  ac- 

quisition by  former  Gov.  James  M. 
Cox  of  Ghio  as  an  addition  to  his 
Miami  Daily  News.  Mr.  Leyshon 
was  also  editor  of  the  newspaper 
but  devoted  considerable  time  to  the 
development  of  the  radio  property. 
He  has  been  with  the  Cox  news- 

paper in  Miami  for  the  last  16 
years,  the  last  ten  as  editor.  In 
1938  the  paper,  under  his  editor- 

ship, was  awarded  the  Pulitzer 
Prize  for  "the  most  disinterested 
and  meritorious  public  service  ren- 

dered by  an  American  newspaper". 
Mr.  Sadler,  formerly  of  the  As- 

sociated Press,  the  Louisville  Cour- 
ier-Journal, and  N.  W.  Ayer  & 

Son,  for  the  last  five  years  has  been 
public  relations  director  of  Budd 
and  is  an  authority  on  transporta- 

tion promotion. 

with 

CIRCUIT  DESIGN 

GENERAL  ®  ELECTRIC 

YANKEE'S  NEWSPAPER  TIEUP 
Paper  and  Network  Join  in  Mutual  Effort  to 

 Sell  One  Another's  Facilities  
LATEST  merchandising  develop- 

ment in  New  England  is  a  radio- 
newspaper  advertising  package 
devised  by  John  Shepard  3d,  presi- 

dent of  Yankee  and  Colonial  net- 
works, and  Robert  B.  Choate,  as- 
sistant general  manager  of  the 

Boston  Herald-Traveler.  The  gen- 
eral idea  of  the  two-media  arrange- 

ment is  to  create  more  listeners  for 
participating  stations  and  more 
readers  for  the  Herald-Traveler 
Sunday  feature,  "The  Good  Sport 
Page,"  edited  by  Margaret  Ford. 
Under  the  plan,  arranged  by 

Linus  Travers,  Yankee  vice-presi- 
dent in  charge  of  sales  and  promo- 
tion. Miss  Ford  will  be  featured 

on  a  radio  program  produced  by 
the  network.  Advertisers  on  the 
program  also  will  take  space  in  the 
paper  in  connection  with  the  pro- 

gram. 

With  WNAC  or  WAAB,  Yankee 
and  Colonial  keys  in  Boston,  airing 
the  program  to  start,  it  is  planned 
to  expand  the  show  through  one  of 
the  networks.  The  newspaper  page 
will  be  made  available  to  the  adver- 

tisers for  syndication  in  markets 
outside  Boston.  The  venture  marks 
the  first  time  space  has  been  sold 
in  connection  with  the  newspaper 
feature. 

The  plan  is  not  a  package  deal  in 
the  usual  sense  of  the  word,  since 
it  is  based  on  the  published  rate 
cards  of  the  newspaper  and  par- 

ticipating stations.  The  local  and 
national  sales  forces  of  both  news- 

paper and  the  network  will  coop- 
erate in  selling  space  on  the  page 

and  on  the  air,  and  prospective  ad- 
vertisers are  approved  by  both  the 

network  and  newspaper  manage- 
ments before  they  are  approached. 

The  basic  plan  is  to  sell  a  speci- 
fied amount  of  lineage  in  the  Her- 

ald-Traveler and  its  equivalent  in 
radio  time,  with  this  minimum  pre- 

vailing whether  the  radio  feature 
is  sold  as  a  half -hour  unit  or  two  or 
three  quarter-hour  programs.  If 
markets  outside  Boston  are  to  be 
covered,  the  advertiser  may  pur- 

chase syndication  rights  for  the 
newspaper  page,  placing  it  accord- 

ing to  his  own  plan. 
With  the  new  plan  underway,  it 

is  understood  other  Herald-Traveler 
features  may  be  tied  in  with  radio. 
Also  to  be  considered  is  a  plan  to 
adapt  a  going  radio  feature  to 
newspaper  use,  with  the  paper  car- 

rying the  feature  for  which  adver- 
tising space  would  be  sold  by  a 

radio-newspaper  sales  force. 

ALICE  FROST,  star  of  Big  Sister, 
serial  program  sponsored  on  CBS  by 
Lever  Bros.  Co.,  Cambridge,  for  Rinse, 
was  chosen  the  "best-dressed  woman  in 
radio"  by  the  Fashion  Academy  which 
announced  its  1941  list  of  the  nation's "best-dressed"  women  on  an  exclusive 
CBS  broadcast  March  22. 

TO  INCLUDE  KFYR  IN 

THE  NEXT  SCHEDULE. 

IT  MEANS  MONEY  IN 

YOUR  POCKET. 

NBC  Affiliate 

550  Kilocycles 

Let  us  sell  your  story 

KFYR 

Meyer  Broadcasting  Company 

Bismarck,  N.  Dakota 

Ask  any  John  Blair  Man 

5000  Watts  Day 

1000  Watts  Night 
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THE  Sudinadd  OF 

BROADCASTING 

STATION  ACCOUNTS 
ap — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WPTF,  Raleigh 
Nehi  Corp.,  Columbus,  S.  C.  (Royal  Crown 

Cola),  78  t,  thru  BBDO,  N.  Y. 
National  Toilet  Co.,  New  York  (Nadinola 

cosmetics),  5  sa  weekly,  thru  Roche, 
Williams  &  Cunnyngham,  Chicago. 

General  Foods  Corp.,  New  York  (Grape- 
Nuts),  5  t  weekly,  thru  Young  &  Rubi- 
cam,  N.  Y. 

Castleberry's  Food  Co.,  Augusta,  Ga.  (Chili Con  Carne) ,  19  sa  weekly,  thru  Nach- 
ham-Rhodes  Agency,  Augusta. 

Dr.  Pepper  Bottling  Company,  Dallas  (bev- 
erage) ,  39  t,  thru  Benton  &  Bowles, 

N.  Y. 
O'Cedar  Corp.,  Chicago,  5  ta  weekly,  thru H.  W.  Kastor  &  Sons,  Chicago. 
Emerson  Drug  Co.,  Baltimore  (Bromo- 

Seltzer),  6  ta  weekly,  thru  Ruthrauff  & 
Ryan,  N.  Y. 

Skinner  Mfg.  Co.,  Omaha  (Raisin-Bran), 
5  ta  weekly,  thru  Ferry  Hanley  Co.,  Kan- sas City. 

Society  Club  Hats,  New  York,  5  sa,  thru 
Gussow,  Kahn  &  Co.,  New  York. 

WMAQ,  Chicago 
Royal  Crown  Bottling  Co.,  Chicago  (Royal 

Crown    Cola),    3    f    weekly,    26  weeks, 
thru  BBDO,  N.  Y. 

O.    M.   Scott   &   Sons   Co.,   Marysville,  O. 
(Scott's  seed  &  turf  builder),  4  sa,  thru Jay  H.  Maish  Co.,  Marion,  O. 

Quaker  State  Oil  Refining  Corp.,  Oil  City, 
Pa.    (motor  oils),  3  ta,  13  weeks,  thru 
Kenyon  &  Eckhardt.  N.  Y. 

Blackstone  Products  Co.,  New  York  (As- 
pertane ) ,    3  sp  weekly,   thru  Raymond 
Spector  Co.,  N.  Y. 

WJJD,  Chicago 
Life  Savers  Inc.,  Chester,  N.  Y.  (candy 

mints),  7  ta  weekly,  26  weeks,  thru 
Young  &  Rubicam,  N.  Y. 

Garfield  Tea  Co.,  Brooklyn  (Headache 
Powders),  3  sa  weekly,  13  weeks,  thru 
Jasper,  Lynch  &  Fishel,  N.  Y. 

Mason,  Au  &  Magenheimer  Confectionery 
Mfg.  Co.,  Brooklyn  (candy  bars),  12  so 
weekly,  13  weeks,  thru  Applied  Merchan- 

dising Inc. 
WEDC,  Chicago 

Princess   Pat  Ltd.,   Chicago    (Lip  Tone), 
20  sa  weekly,  13  weeks,  thru  Frank  R. 
Steel  &  Assoc.,  Chicago. 

Gardner    Nurseries,    Osage,    la.  (plants), 
20  sp  weekly,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

WLS,  Chicago 
Perfection  Stove  Co.,  Cleveland,  3  sa 

weekly,  13  weeks,  thru  McCann-Erick- 
son,  (Cleveland. 

Knox  Gelatine  Co.,  Johnstown,  N.  Y.,  3  so 
weekly,  13  weeks,  thru  Kenyon  &  Eck- 

hardt, N.  Y. 
WENR,  Chicago 

0.  M.  Scott  &  Sons  Co.,  Marysville,  O. 
(Scott's  Seed  &  Turf  builder),  8  sa,  thru Jay  H.  Maish  Co.,  Marion,  O. 

Kellogg  Co.,  Battle  Creek,  Mich.  (Pep).  5 
ta  weekly,  13  weeks,  thru  Kenyon  &  Eck- 

hardt, N.  Y. 
WGN,  Chicago 

Church  &  Dwight,  New  York  (baking 
soda),  6  f  weekly,  52  weeks,  thru  Brooke, 
Smith,  French  &  Dorrance,  N.  Y. 

Delaware,  Lackawanna  &  Western  Coal 
Co.,  New  York  (Blue  Coal),  3  sp,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

WIND,  Gary,  Ind. 
Gordon  Baking  Co.,  New  York  (Silvercup 

Bread),  6  f  weekly,  23  weeks,  thru  Bar- 
ton A.  Stebbins  Co.,  N.  Y. 

Ex-Lax  Inc.,  Brooklyn.  12  ta  weekly,  26 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

WBBM,  Chicago 
Allen  B.  Wrisley  Co.,  Chicago  (Olivilo 
Soap),  6  sa  weekly,  13  weeks,  thru  J. 
R.  Hamilton  Adv.  Agency,  Chicago. 

Musterole  Co.,  Cleveland,  3  t  weekly,  thru 
Erwin,  Wasey  &  Co.,  N.  Y. 

WBT,  Charlotte,  N.  C. 
American  Chicle  Co.,  Long  Island  City,  6 

so.    weekly,    thru    Badger,    Browning  & 
Hershey,  N.  Y. 

Kellogg   Co.,   Battle   Creek    (corn  flakes), 
14  sp  weekly,  thru  J.  Walter  Thompson 
Co.,  N.  Y. Larus  &  Bros.,  Richmond,  5  sp  weekly, 
thru  Warwick  &  Legler,  N.  Y. 

Associated  Labs.,  Long  Island  City  (Kelpa- 
malt) ,  thru  Benson  &  Dall,  Chicago. 

Bayer-Semesan  Co.,  Wilmington,  Del. 
(Cereson),  6  sa  weekly,  thru  Thompson- Koch,  Cincinnati. 

Phillips  Packing  Co.,  Cambridge,  Md. 
(food),  7  sa  weekly,  thru  Aitkin-Kynett, 
Philadelphia. 

National  Toilet  Co.,  Paris,  Tenn.  (cos- 
metics), 5  ta  weekly,  thru  Roche,  Wil- 

liams &  Cunnyngham,  Chicago. 
Kellogg  Co.,  Battle  Creek  (Pep),  9  ta 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 

KGMB-KHBC,  Honolulu-Hilo 
Regal  Amber  Brewing  Co.,  San  Francisco, 

sa  daily,  thru  M.  E.  Harlan  Adv.  Agen- 
cy, San  Francisco. 

Nehi  Beverage  Co.,  New  York,  3  t  weekly, 
thru  BBDO,  N.  Y. 

Carnation  Co.,  Milwaukee  (evaporated 
milk),  2  t  weekly,  thru  Mellen  Associ- 

ates, Honolulu. 
Albers  Brothers  Milling  Co.,  San  Francisco, 
5  sa  weekly,  thru  Mellen  Associates, Honolulu. 

Lever  Bros.  Co.,  Cambridge,  Mass.  (Spry, 
Lifebuoy),  5  t  weekly,  t  weekly,  thru 
National  Export  Adv.  Service,  N.  Y. 

WOR,  New  York 
North  American  Accident  Insurance  Co., 
Newark,  4  sp  weekly,  thru  Franklin 
Bruck  Adv.  Agency,  N.  Y. 

Blue  Moon  Foods  Inc.,  Thorp.,  Wis.,  5  sp weekly,  direct. 
L.  E.  Waterman  Co.,  New  York  (pens  and 

pencils),  5  sp  weekly,  thru  Charles  Dal- 
las Reach  Co.,  Newark. 

KDYL,  Salt  Lake  City 
White  Labs.,  New  York,  100  sa,  thru  H. 
W.  Kastor  &  Sons,  N.  Y. 

Hubinger  Co.,  Keokuk,  la.    (Quick  Elastic 
starch),  4  sa  weekly,  thru  Ralph  Moore 
Inc.,  St.  Louis. 

Kellogg    Co.,    Battle   Creek,    130   sa,  thru 
Kenyon  &  Eckhardt,  N.  Y. 

WEAF,  New  York 
Kirkman  &  Sons,  Brooklyn,  N.  Y.  (soap), 

5  sp  weekly,  13  weeks,  thru  N.  W.  Ayer 6  Son,  N.  Y. 
S.  B.  Thomas  Inc.,  Long  Island  City,  N.  Y. 

(Protein  Bread  and  English  Muflins),  3 
sp  weekly,  13  weeks,  thru  Merrill  Ander- son Co.,  N.  Y. 

WCBI,  Columbus,  Miss. 
BC  Remedy  Co.,  Durham,  N.  C.  (proprie- 

tary), 365  ta,  thru  Harvey-Massengale 
Co.,  Durham. 

Faultless  Starch  Co.,  Kansas  City,  300  ta, 
thru   Ferry-Hanly   Co.,   Kansas  City. 

WMCA,  New  York 
Crawford  Clothes,  New  York  (men's clothes).  30  sp  weekly,  2  weeks,  thru  Al Paul  Lefton  Co.,  N.  Y. 
American  Cigarette  &  Cigar  Co.,  New 
York  (Pall  Malls),  36  sa  weekly,  13 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WTMJ,  Milwaukee 
Com  Products  Refining  Co.,  New  York 

(Zuma),  sp  series,  thru  G.  L.  Miller  Co., 
N.  Y. 

Fitzpatrick  Bros.,  Chicago  (Kitchen  Klen- 
zer) ,    52   sa,   thru  Arthur  Meyerhoffi  & 
Co.,  Chicago. 

General    Foods    Corp.,    New    York  (Post 
Toasties),    5    sp   daily,   thru    Benton  & 
Bowles,  N.  Y. 

Wilson  &  Co.,   Chicago    (Ideal  dog  food) , 
daily  sp,  thru  U.  S.  Adv.  Corp.,  Chicago. 

Curtiss  Candy  Co.,  Chicago,  156  sa,  thru 
C.  L.  Miller  Co.,  N.  Y. 

KHJ,  Los  Angeles 
Safeway  Stores,  Oakland  (grocery  chain), 

12  sa  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

Bank  of  America,  San  Francisco  (savings 
&  investments),  weekly  sa,  thru  Chas. 
R.  Stuart,  San  Francisco. 

U.  S.  Steamship  Lines,  New  York,  4  sa 
weekly,  thru  J.  Walter  Thompson  Co., 
San  Francisco. 

Union  Pacific  Railroad,  Omaha  (transpor- 
tation), 3  sa  weekly,  thru  Caples  Co., 

Los  Angeles. 

WGAR,  Cleveland 
Society  for  Savings,  New  York  (banking 

service),  7  sa  weekly,  thru  Merrill  An- derson Agency,  N.  Y. 
Nu-Namel  Corp.,  Cleveland,  8  sa  weekly, 

thru  Campbell-Sanford  Adv.  Co.,  Cleve- land. 
Hulman  &  Co.,  Terre  Haute  (Clabber  Girl 
baking  powder),  3  sa  weekly,  thru 
Pollyea  Adv.  Agency,  Terre  Haute. 

Ellis  Sales  Co.,  Pittsburgh,  2  sa  weekly, 
thru  Smith,  Hoffman  &  Smith,  Pitts- burgh. 

KECA,  Los  Angeles 
Golden    State   Co.,    San    Francisco  (dairy 

products),  5  ta  weekly,  thru  Ruthrauff 
&  Ryan,  San  Francisco. 

Shell  Oil  Co.,  San  Francisco  (gasoline),  13 
sa  weekly,  thru  J.  Walter  Thompson  Co., 
San  Francisco. 

Safeway     Stores     Inc.,     Oakland  (chain 
grocery) ,   5  sa  weekly,   thru  J.  Walter 
Thompson  Co.,  San  Francisco. 

KNX,  Hollywood 
Haas-Baruch  &  Co.,  Los  Angeles  (Iris 

coffee) ,  35  sa  weekly,  thru  Robert  Smith 
Adv.  Agency,  Los  Angeles. 

McMahan  Furniture  Co.,  Santa  Monica, 
Cal.  (retail  chain),  6  sp  weekly,  thru 
Ad  Carpenter  Adv.  Agency.  Santa  Monica. 

John  Morrell  &  Co.,  Ottumwa,  la.  (Red 
Heart  dog  food),  13  sa,  thru  Henri, 
Durst  &  McDonald,  Chicago. 

KGO,  San  Francisco 
Safeway  Stores,  Oakland,  Cal.  (Kitchen 
Kraft  Flour),  20  sa,  thru  J.  Walter 
Thompson  Co.,  San  Francisco. 

Walker  Remedy  Co.,  Waterloo,  la.  (Walker 
remedies),  6  sa  weekly,  thru  Weston- Barnett,  Waterloo. 

Shell  Oil  Co.,  San  Francisco  (Solutized 
gasoline),  6  sa  weekly,  thru  J.  Walter 
Thompson  Co.,  San  Francisco. 

WFIL,  Philadelphia 
Doyle  Packing  Co.,  Newark  (canned 

goods),  5  sp  weekly,  thru  H.  M.  Alex- ander &  Associates,  N.  Y. 

HAISDELSMAN  OPENS 

OFFICE  IN  CHICAGO 

HENRY  J.  HANDELSMAN  Jr. 
Inc.,  national  advertising  agency, 
has  announced  the  closing  of  its 
Wheeling  office  and  the  opening  of 
headquarters  in  Chicago.  Repre- 

sentatives will  be  maintained  in 
Toledo  and  Lima,  0.,  but  all  con- 

tracts will  be  placed  through  the 
Chicago  office  at  139  N.  Clark  St. 
Telephone  number  is  Central  3720. 
The  agency  deals  primarily  in 
radio.  William  Mezger,  at  one- 

time with  WMBD,  Peoria,  111.,  and 
more  recently  an  announcer  and 
continuity  writer  of  WJBK,  De- 

troit, has  been  named  radio  direc- tor. 

Among  radio  accounts  currently 
placed  is  Monarch  Mfg.  Co.,  Chi- 

cago (Packard  cameras),  which 
will  use  announcements  and  pro- 

grams on  85  or  90  stations  when 
the  list  is  completed.  The  following 
stations  and  schedules  have  been 
set:  WDZ,  Tuscola,  111.,  14  par- 

ticipation announcements  weekly ; 
WSAZ,  Huntington,  W.  Va.,  14 
quarter-hour  talent  shows  weekly; 
WCBS,  Springfield,  111.,  14  par- 

ticipation announcements  weekly ; 
KROW,  Oakland,  Cal.,  thrice-week- 

ly five-minute  recorded  musical 
programs;  XERA,  Villa  Acuna, 
Mexico,  to  start  twice-weekly  five- 
minute  live  programs  on  April  15. 
All  contracts  are  for  13  weeks. 

Mint-Kist  Co.,  Coshocton,  0. 
(mint-flavored  mineral  oil),  will 
start  a  test  campaign  within  the 
next  few  months. 

Another  phase  of  the  work  of 
this  agency  is  the  handling  of  spe- 

cial community  programs.  Stations 
on  which  these  are  being  placed 
are  WSPD,  Toledo;  WLOK,  Lima, 
O.,  WMMN,  Fairmont,  W.  Va.; 
WHIZ,  Zanesville,  O.;  WWVA, 
Wheeling.  The  Night  Owl  program, 
broadcast  from  12  midnight  to  6 
a.m.  on  WJBK,  Detroit,  is  sold  on 
a  participation  basis. 

Cudahy  Campaign 

CUDAHY  PACKING  Co.,  Chicago 
(Puritan  Ham),  selected  37  sta- 

tions for  a  five-day  Easter  cam- 
paign April  7-11  using  a  varying 

schedule  of  two  to  five-daily  one- 
minute  live  announcements,  tran- 

scribed and  live  chain  break  an- 
nouncements. Stations  include 

WTIC  KSTP  KOA  KDYL  WDAF 
WOW  KPH  WRC  WIOD  WQAM 
WSB  WGST  KWKH  WMC  WREC 
WJAS  WCAE  WMRO  WCBS 
WCLS  WMBD  WWL  WFMJ 
WCSH  KARK  KLRA  WSFA 
WCOV  WGBI  WCOA  WAPO 
WDOD  WSGN  WBRC  WDBO 
WLOP  WJAR.  Agency  is  Ervdn, 
Wasey  &  Co.,  Chicago. 

Armour  Poultry  Spots 

ARMOUR  &  Co.,  Chicago  (Clover- 
bloom  poultry) ,  on  April  1  started 
a  six-week  campaign  of  15  to  20 
one-minute  announcements  and 
chain  breaks  on  WBEN  and 
WEBR,  Buffalo.  Similar  schedule 
on  five  stations  [Broadcasting, 
Feb.  17]  in  that  section  expired 
March  29.  The  continuation,  ac- 

cording to  the  agency,  is  for  "ter- 
ritorial coverage"  and  other  sta- 

tions may  be  used  at  the  end  of 
the  current  contracts.  Product  is 
comparatively  new  on  the  market. 
Agency  is  Lord  &  Thomas,  Chicago. 

Z  NET,  THREE  STATIONS  FOR  THE  PRICE  OF  ONE 
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WITH  TWO  M(JKE  Twin  City  de- 
partment stores  signing  for  programs 

on  KSTP,  the  station's  general  sales manager,  Ray  O.  Jenkins,  claims  a 
record.  Xew  ones  signed  are  Boutell's, Minneapolis,  three-a-week  15-minute 
BoiileU's  Star  Reporter;  Powers,  of Minneapolis,  five-a-week  15-minnte 
Poirer's  Daily  Calendar.  Seven  others 
are  on  KSTP :  Schuuemann's,  St. 
Paul ;  Weyand's,  St.  Paul ;  Golden Rule,  St.  Paul ;  Montgomery  Ward ; 
Sears  Roebuck. 

EARL  CARROLL  Theatre-Restau- 
rant, Hollywood,  on  March  24  started 

participation  six  times  weekly  in  the 
midnight  Rhapsody  in  Wa,/-,  on  KHJ, 
Los  Angeles,  and  thrice-weekly  par- 

ticipation in  Al  Jarvis'  Make  Believe Ballroom  on  KFWB,  Hollywood. 
Agency  is  Theodore  B.  Creamer,  Los 
Angeles.  Pii-m  is  also  sponsoring, 
through  Western  Adv.  Agency,  that 
city,  six  weekly  participations  in  the 
combined  Sunrise  Salute  and  House- 
icives  Protective  League,  on  KNX, 
Hollywood. 

CALH-^ORNIA  MILLING  Corp.,  Los 
Angeles  (Ace-Hi  flour),  new  to  radio, 
as  part  of  a  year's  rotating  radio  cam- paign, in  mid-March  started  twice- 
weekly  particii^ation  in  Aynes  White's 
California  Home  on  KFI,  that  city. 
Contract  is  for  13  weeks.  Pii-m  has 
contracted  for  similar  participation  in 
the  Mutual  network's  commentary  pro- gram, Fulton  Leivis  jr.,  on  KHJ,  that 
city,  starting  June  8  for  13  weeks. 
Participation  in  other  programs  during 
the  52  weeks  campaign  is  also  planned. 
Agency  is  Theodore  B.  Creamer  Adv.. 
Los  Angeles. 
BERGHOFF  BREWING  Corp.,  Fort 
Wayne,  on  April  1  started  six-weekly 
quarter-hour  news  broadcasts  oil 
AYOW^O,  same  city.  Firm  on  March 
17  and  24  started  five-weekly  one- 
minute  live  announcements  on  WXYZ. 
Detroit,  and  WHBF,  Rock  Island. 
111.  Contracts  are  indefinite.  Agency 
is  L.  W.  Ramsey  Co.,  Chicago. 
COLGATE-PALMOLIVE  PBET  Co.. 
Toronto  (Supersuds),  has  added 
CFCF.  Montreal,  and  CFCT.  Char- 
lottetown,  for  the  .six  weekly  news- 

casts now  carried  on  29  stations  in 
Canada.  L.  J.  Haegenty  &  Associates. 
Toronto,  handles  the  account. 

AXTON-FISHER  TOBACCO  Co., 
Louisville  (Himyar  tobacco),  on 
March  31  started  sponsoring  Todai/'s 
Basehall  on  WHN,  New  York,  nightly 
quarter-hour  dramatizations  of  the 
game  highlights  conducted  for  the  fifth 
consecutive  year  by  Bert  Lee.  sports- 
caster  of  WHN.  Until  the  season 
starts,  Lee  will  describe  pre-season 
games.  Agency  is  W^eiss  &  Geller,  New York. 

Phylisse  Lyn
ne 

and 

RUSS  ̂ AO
RGAN 

record  for 

LANG-WOR
TH 

BELL  TELEPHONE  Co.  of  Canada. 
Montreal  (Yellow  Directory  I'ages) 
lia.s  started  a  series  of  minute  tran- 

scribed spot  announcements  on  ("FUIl 
and  CKCL,  Toronto;  CFCF  and 
CKAC,  Montreal.  Account  was  placed 
by  Lord  &  Thomas  of  Canada  Ltd., INIontreal. 

KENDALL  FOODS  Inc.,  Los  Angeles 
(dog  food),  new  to  radio,  on  March  2.") started  thrice-weekly  ]()()-word  an- 

nouncements on  KH.j,  that  city.  Con- 
triict  IS  for  10  weeks.  Agency  is 
Scholts  Adv.  Service,  Los  Angeles. 

E.  &  S.  CURRIE  Ltd.,  Toronto 
( Tootal-Croydon  cravats)  on  April  3 
started  daily  siiot  announcements  on 
32  Canadian  stations.  Acc(nint  was 
placed  by  Norris-Patterson,  Toronto. 
ORANGE  CRUSH  Ltd.,  Toronto 
(soft  drink),  has  started  spot  an- 

nouncement thrice-weekly  on  CFRB, 
Toronto.  Account  was  placed  by  .J. 
W^alter  Thompson  Co.,  Toronto. 
FIVE  times  weekly  serial  Vic  <&  Sude. 
currently  heard  on  NBC-Red  at  3:4.") p.m.  under  sponsorship  of  Procter  & 
Gamble  Co.,  Cincinnati,  for  Crisco, 
has  been  heard  on  WOR,  New  York, 
via  transcription,  at  8 :30  a.m.  since 
March  31.  Agency  is  Compton  Adv., 
New  York. 

Going  Up! 

AN  UNUSUAL  bit  of  spon- sorship has  been  signed  by 

WDRC,  Hartford,  with  Hart- ford-Connecticut Trust  Co.  in 
connection  with  the  dedica- 

tion April  8  of  a  new  elevator 
in  its  16-story  building.  The 
bank  will  sponsor  15  minutes 
from  the  moving  elevator 
with  descriptives  and  inter- 

views conducted  by  Ray  Bar- rett. 

BrRLIN(;TOX  TRAILWAYS.  Chi- 
cago (bus  travel),  on  April  8  starts 

a  thrice-weekly  five-minute  Musical 
Clock  program  on  WBBM.  Chicago. 
Agency  is  Reincke-Ellis-Younggreen  & Finn,  Chicago. 

JOY  CANDY  Co..  Chicago  (chain), 
on  March  27  and  April  7  started  a 
varying  schedule  of  TiO-word  announce- on  WIND,  Gary.  Ind..  WJJD,  WAAF, 
Chicago,  WROK,  Roekford  and 
W^CLS,  Joliet,  111.  Contracts  are  from 
one  to  three  weeks.  Agency  is  Mal- 

colm-Howard Adv.  Agency,  Chicago. 

FOR  THE  FIRST  time  in  the  historv 
of  WLTH,  .\ew  York,  all  its  Jewish 
programs  are  sold  out.  re]ireseiitinK  a 
total  of  1.")  Ikiuts  w<'i-kly  and  a  l.")0% 
increase  over  last  yciii-.  Tiic  stalion  re- ports the  following  clirnls  awaiting 
time:  Gulden's  .Muslai-d;  I>.  ('.  Head- ache Powdi'j-s  ;  ("oca-Cola  liottling  (.'o.  ; 
Wrigley's  t'lii-wing  (ium  ;  Buchman- 
Silbernian  Wines;  .loe  &  Paul  Cloth- 

iers ;  Mori  is  I'lan  Bank  ;  Manisciie- witz  Wine  ;  Rabinovitch  Furniture  ; 
Tre-^Iark  Shoes  and  Treliitz  shoes  ; 
Goneles-I^enger  Wine  ;  Astor  (,'oft'ee  ; Fillers  Coffee;  Levy  Matzos ;  Ham- 

mers lieverages  ;  Weinbergers  Matzos; 
Central  Pl.-iza  Caterers;  .Milk  White 
Shoe  Whiteiier;  (joodnian  Matzos; 
Jidius  (irossman  shoes;  Clara<l(ni  Ho- tel ;  Fischer  Carpets  ;  Public  Theatre  ; 
Gesco  Floor  Wax. 

Hudnut  Plans 
:MARY  ASTOK.  tilm  actress,  has  been 
signed  as  in.c.  nf  the  weekly  lialf-liour IJollyirooil  Shoircase,  which  starts 
April  1  under  sponsorship  of  Richard 
Hudnut  Inc.  (cosmetics),  on  8  CBS 
West  Coast  stations,  Tues.,  9:30-10 
p.m.  (PST).  Russ  Johnston.  CBS 
I'acifie  Coast  network  program  direc- 

tor, will  produce,  under  direction  of 
Mann  Holiner,  Hollywood  manager  of 
Benton  &  Bowles,  agency  servicing  the 
account. 

Th  e  B  e  s  t 

Producer 

in  Texas! 

San  Antonio  is  headquarters  for  the  vast 

South  Texas  oil  area,  where  wells  pro- 

duced more  than  $166,000,000.00  in  "black 
gold"  last  year — and  where  new  oil 

territory  is  being  "proved  up"  from 
month  to  month. 

Son  Antonio  is  also  headquarters  for 

Station  WOAI — the  most  powerful  ad- 

vertising influence  in  the  Southwest.  Ad- 
vertisers in  this  rich  market  unerringly 

place  their  schedules  with  WOAI,  be- 
cause of  its  established  reputation  as  the 

best  producer  in  Texas. 

U/OAl San  Antonio 

50,000  WATTS 
REPRESENTED  NATIONALLY 
BY  EDWARD  RETRY  6- CO. 

AFFILIATE  NBC 
MEMBER  TQN 

BROADCASTING  •  Broadcast  Advertising 
April  7,  1941  •  Page  3' 



50,000  WATTS 

LOUISVILLE 

CBS 

Cash  and  Hooks — No  Dues 

Little  Soldiers — 

at  All — Some  Superkids- 
■Books  for  Soap 

SEASIDE  OIL  Co.,  Santa  B
ar- bara, Cal.,  occasional  user  of 

spot  radio,  on  April  13  starts 
for  52  weeks,  the  weekly  audi- 
ence participation  Spelling  Bee 

Liner  on  6  CBS  West  Coast  sta- 
tions (KNX  KARM  KROY  KSFO 

KOY  KTUC),  Sunday,  5:30-5:55 
p.m.  (PST).  Formerly  sponsored 
by  Los  Angeles  Soap  Co.  (Sierra 
Pine  soap),  and  more  recently  a 
CBS  Pacific  Coast  sustaining  fea- 

ture, the  program  will  present 
eight  contestants  each  week,  with 
Tom  Breneman  as  m.c,  and  Art 
Oilman  announcing.  Paul  Pierce 
will  produce. 

Contestants  are  to  compete  for 
$25  in  cash  each  week,  with  a 
similar  sum  awarded  to  those  send- 

ing in  the  best  list  of  words  used 
on  the  program.  Admission  to  the 
show  will  be  by  tickets  obtained 
through  Seaside  dealers. 

Several  merchandising  "hooks" are  being  worked  out  and  the  series 
will  be  supported  by  an  extensive 
promotional  campaign  which  in- 

cludes banner  streamers,  window 
cards  and  A-boards  at  all  Seaside 
service  stations.  Firm  will  road- 

show the  program  to  stimulate 
dealer  interest.  As  added  stimulant, 
dealer  meetings  will  also  be  held 
in  various  communities  on  the  open- 

ing day  of  the  series,  so  that  com- 
pany employes  and  service  station 

operators  can  hear  the  program. 
Agency  is  The  McCarty  Co.,  Los 
Angeles,  with  W.  W.  Mann,  ac- count executive. *  * 

Treasure  Hunt 
NATIONWIDE  treasure  hunt  with 
listeners  sending  in  requests  as 
well  as  supplying  strange  or  un- 

usual objects  with  a  story  behind 
them  is  the  theme  of  Gold  Is 
Where  You  Find  It,  CBS  Saturday 
half-hour.  The  greater  the  novelty 
of  the  request,  the  greater  the  re- ward. 

Morning  Club 
CLUB  WITH  NO  DUES  with  the 
motto  "keep  happy"  has  been 
formed  for  listeners  of  KLZ's  5-6 
a.m.  program.  In  a  recent  contest 
to  select  a  name,  prize  of  a  huge 
cake  donated  by  a  local  baker,  went 
to  a  night  watchman  who  submitted 
Dawn  Busters. 

"Since  WFDF  Flint  Michigan 

went  to  a  kilowatt  on  910  I've 

thrown  out  all  my  etchings." 

Superkids 
MODEL  BAKING  Co.,  Tacoma 
(Snowhite  bread),  sponsoring  the 
thrice-weekly  quarter-hour  tran- 

scribed adventure  serial  Superman 
on  KMO,  that  city,  as  promotion 
staged  a  special  free  theatre  party 
for  juvenile  followers  of  the  pro- 

gram. A  total  of  five  announce- 
ments was  made  by  the  station 

over  a  12-day  period.  More  than 
2,000  youngsters  jammed  Ham- 
rick's  Temple  Theatre.  Besides  be- 

ing enrolled  as  Supermen  of  Ameri- 
ca Club  members,  each  was  given 

a  Gyro-plane  and  a  Superman  strip 
magazine. 

Toy  Soldiers 
KTSM,  El  Paso,  is  distributing  to 
the  tra'de  small  lead  soldiers  carry- 

ing traveling  bags  and  calling  at- 
tention to  the  18,081  soldiers  sta- 

tioned in  El  Paso,  at  Fort  Bliss 
now  and  the  expected  increase  to 
30,000  before  long.  Reminder  is 
made  that  KTSM,  NBC  outlet  to 
the  Southwest,  will  make  no  in- crease in  its  rates. 

Soap  Books 
GEARED  to  appeal  to  both  adults 
and  children,  Los  Angeles  Soap 
Co.,  Los  Angeles  (White  King  and 
Sierra  Pine  soaps),  on  its  five- 
weekly  quarter-hour  program, 
Knox  Manning,  News,  on  6  CBS 
Pacific  Coast  stations,  Monday 
through  Friday,  2:30-2:45  p.m. 
(PST),  as  promotion  is  offering  a 
list  of  44  cloth-bound  books.  Rang- 

ing from  classics  to  practical  hints 
on  earning  money,  the  volumes  are 
obtainable  through  the  White  King 
Book  Club  at  20  to  70  cents  each, 
plus  a  boxtop. 

BROCHURES 

WEAL,  Baltimore  —  Blue-and-silver 
12-page  file-size  booklet  "A  Preview 
of  The  New  WBAL"  promoting  sta- tion's coverage  on  50,000  watts. 

KWK.  St.  Louis — Thirty-page  booklet 
containing  200  pictures  of  local  and 
MBS  personalities,  studio  and  trans- mitter. 

WLOL,  Minneapolis-St.  Paul  —  Pic- 
torial booklet  of  the  station's  personnel 

and  activities. 

WAKR,  Akron — Pictorial  booklet  with 
literature  of  the  station's  personnel and  activities. 

WAOV,  Vincennes,  Ind.  —  Pictorial 
summary  of  personnel,  activities,  and 

programs. 

BALTIMORE  INSTITUTIONS: 

fA  NEW  DAY> 

GDING  MUTUAL  nCl-  l 

JOHNS  HOPKINS 

HOSPITAL 

Most  famous  medical  center 

in  the  United  States 

WFBR 

Maryland's  Pioneer  Broadcast  Station 
Because  WFBR  has  always  been  operated 
in  the  public  interest  and  with  a  sense  of 

civic  consciousness,  it  is  respected  by 
Baltimoreans  as  a  Baltimore  institution. 

That  public  acceptance  gives  more 
"pull"  to  your  radio  advertising 
when  you  use  WFBR, 

WFBR 

National  Representative:  Edward  Petry  &  Co. 
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DANA  JONES,  president  of  Dana 
Jones  Co.,  Los  Angeles  agency,  has 
been  elected  chairman  of  Southern 
California  Chapter  of  the  American 
Assn.  of  Advertising  Agencies.  Jack 

.  Smalley,  Hollywood  manager  of 
BBDO,  has  been  elected  vice-chair- 

man, with  Hiram  E.  Cassidy,  executive 
of  the  McCarty  Co.,  Los  Angeles, 
secretary-treasurer.  Along  with  .John 

'  AVeiser,  Los  Angeles  vice-president 
and  manager  of  Botsford,  Constantine 
&  Gardner,  Smalley  and  Cassidy  have 

,  been  made  members  of  the  board  of 
governors.  They  replace  Don  Belding, 
vice-president  of  Lord  &  Thomas,  Fred 
Meyer  of  Dan  B.  Miner  Co.,  and  H.  A. 

■  Stebbins  of  Erwin,  Wasey  &  Co., 
whose  term  as  governors  expire 
April  1. 
L.  THOMAS  CROSSLEY  has  been 
transferred  from  the  New  York  to 
Hollywood  production  staff  of  William 
Esty  &  Co.,  to  work  with  William 

'  Gay  on  the  weekly  CBS  Al  Pearce 
Show  and  Blondie  series,  both  spon- 

sored by  R.  .T.  Reynolds  Tobacco  Co. 
A.  CULVER  BOYD,  copy  writer  of 
John  H.  Riordan  Co.,  Los  Angeles 
agency,  has  been  inducted  into  the 
Army  and  is  stationed  at  Fort  Knox, 
Kentucky. 

HAROLD  H.  MARQUIS  having  been 
made  vice-president  and  director,  firm 
name  of  West  &  A.ssociates,  Los  An- 

geles agency,  has  been  changed  to  West- 
Marquis  Inc.  Headquarters  continue 
at  816  W.  Fifth  St.,  that  city.  .John 
R.  West  is  president.  Marquis  has 
been  with  the  agency  since  1937  in  an 
executive  capacity. 

ANONA  D.  HANSEN  was  recently 
appointed  Los  Angeles  office  and  pro- 

duction manager  of  Arthur  Meverhoff 
&  Co. 

JOHN  D.  STAMM,  formerly  of  the 
advertising  department  of  the  New 
YorJc  Herald-Tribune  and  previously 
au  attache  of  the  American  Embassy 
in  Moscow,  has  joined  the  copy  staff 
of  Lord  &  Thomas,  New  York. 
IRVING  SLOAN,  of  the  time  buying 
department  of  Blackett-Sample-Hum- 
mert,  Chicago,  on  April  7  joined  the 
radio  department  of  Lord  &  Thomas, 
same  city. 

FRED  VOSSE,  formerly  continuity 
writer  and  merchandising  director  of 
WMPS,  Memphis,  on  April  7  joined 
Schwimmer  &  Scott,  Chicago,  as  copy- writer. 

ALLEN  A.  FUNT,  account  execu- 
tive and  copy  director  of  the  Franklin 

Bruck  Adv.  Corp.,  and  formerly  copy 
and  radio  director  for  White-Howell 
Co.,  has  resigned. 
ELSIE  M.  LEVY  has  become  media 
director  of  J.  M.  Korn  &  Co.,  Phila- 

delphia, leaving  Donovan-Armstrong 
Adv.,  Philadelphia. 
JOSEPH  JACOBS,  Jewish  market 
promotion  and  advertising  agency,  has 
moved  to  new  headquarters  at  6  East 
46th  St..  New  York  ;  telephone,  Murray 
Hill  2-6995. 

sooo 

WATCHING  with  interest  is  this 
group  while  F.  E.  McClaren,  gen- 

eral manager  of  Seaside  Oil  Co., 
Santa  Barbara,  Cal.,  signs  a  con- 

tract for  his  firm  to  sponsor  the 
weekly  Spelling  Bee  Lirier,  on  6 
CBS  Pacific  Coast  stations,  start- 

ing April  13.  They  are  (standing, 
1  to  r) ,  Harry  W.  Witt,  CBS  South- 

ern California  sales  manager;  G. 
B.  Tucker,  advertising  manager  of 
Seaside  Oil  Co.;  Edward  A.  Larkin, 
CBS  Hollywood  account  executive; 
(seated,  right),  with  Mr.  Mc- 

Claren, is  Wentworth  W.  Mann, 
executive  of  The  McCarty  Co.,  Los 
Angeles,  servicing  the  account. 

BURT  COCHRAN,  for  the  last  year 
account  executive  on  General  Foods 
Corp.  accounts  for  Benton  &  Bowles, 
New  York,  has  been  named  co-man- 

ager of  the  Los  Angeles  office  of 
McCann-Erickson.  He  was  previously 
with  that  agency  as  Pacific  5jorthwest 
manager  in  Portland  and  Seattle  and 
later  as  an  executive  in  the  McCann 
Chicago  office. 

WYLLIS  COOPER  of  NBC's  script division,  who  has  been  writing  the 
NBC  You're  In  ihe  Army  Noiv  pro- gram, has  joined  the  radio  department 
of  Grant  Adv.,  Chicago.  Cooper  was 
called  from  New  York  recently  to  work 
out  ideas  for  the  Mars  Inc.  What's 
Your  Idea?  program  and  while  in  Chi- 

cago was  offered  the  position  with 
Grant. 

FRANK  SILVERNAIL,  for  two 
years  in  charge  of  time  buying  at  Ped- 

lar &  Ryan,  New  York,  and  formerly 
with  NBC  sales  promotion  department, 
has  joined  Young  &  Rubicam,  New 
York,  as  timebuyer. 

HARRY  J.  WENDLAND  Adv.  Agen- 
cv,  Los  Angeles,  has  been  established 
at  4570  Santa  Monica  Blvd..  that  city. 
Mr.  Wendland  was  formerly  associ- 

ated with  Howard  Ray  Adv.  Agency, 
that  city. 

WCAE,  Pittsburgh,  has  appointed 
The  Katz  Agency  its  national  repre- sentative, effective  May  1. 

WBNX 

NEW  YORK 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 

GOV  E'R  AGE 

that  reaches 

the  heart  of  the 

Intermountain 

Market 

* 

SHGWMANSHIP 

that  reaches 

the  hearts  of  the 

People 

The  combination 

is  a  selling  force 

that  gets  results 

NBC 

RED 
NETWORK 
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Army  Radio  Staff 
(Continued  from  page  10) 

and  radio  intelligence  section.  He 
probably  will  procure  a  commis- sioned rank. 

Capt.  Hittenniark,  who  has  been 
on  active  duty  for  some  time,  has 
been  transferred  to  the  newly- 
created  Morale  Division,  in  charge 
of  radio.  His  functions  relate  to 
programming  on  the  receiving  end, 
rather  than  in  transmission  clear- 
ance. 

In  addition  to  the  posts  already 
filled  by  Mr.  Kirby,  two  others  will 
shortly  be  filled.  These  will  be  ap- 

pointment of  a  civilian  for  handling 
of  liaison  with  advertising  agencies 
and  of  another  to  handle  liaison 
within  the  military  establishment. 
It  was  emphasized  that  the  radio 
branch  will  not  engage  in  the  radio 
production  business,  but  will  seek 
only  to  procure  the  Army  story  and 
make  it  available  in  broadcast 
form.  The  branch  will  service  sta- 

tions, writers  and  the  public  rela- 
tions officers  of  the  Army  direct. 

The  War  Department  announced 
that  in  the  future  all  clearances 
for  national  and  commex'cial  pro- 

grams involving  the  Army  will  be 
made  through  the  new  radio 
branch.  The  objective,  it  was 
stated,  is  traffic  control  and  edi- 

torial balance,  so  as  to  simplify  the 
task  for  stations  and  networks. 

All  down  the  line,  writers  will 
be  aided  in  procuring  authentic 
background  on  the  story  of  the 
Army.  Script  writers  will  be  as- 

signed to  the  War  College  to  dig 
out  factual  data  and  make  it  avail- 

able for  broadcast  use. 

Educational  Data 

It  was  emphasized  that  creation 
of  the  branch  does  not  constitute 
an  effort  to  obtain  large  quantities 
of  extra  time  from  radio.  On  the 
contrary,  it  was  said  that  the  effort 
will  be  only  to  supply  stations  and 
networks  with  authentic  material 
for  existing  programs  or,  on  oc- 

casions, for  special  event  features. 
In  the  educational  line,  it  was 
pointed  out,  there  are  some  200 
programs  broadcast  daily  over  the 
more  than  800  stations.  Educational 

r 

HELEN  APAMS 
conducting 

"LET'S  HEIP  YOU  KEEP  HOUSE" 
Five  Days  a  Week  on  ST.  LOUIS  KWK 
L  1 

Exclutive  Affiliate   in  St.  Louii 
MUTUAL  BROADCASTING  SYSTEM 

WITH  A  NET  SCORE  of  68,  Syd- 
ney Dixon,  NBC  Western  division 

Red  network  sales  manager,  smiles 
happily  at  the  Union  Oil  Co.  per- 

petual trophy  awarded  him  during 
the  recent  Los  Angeles  Advertising 
Club  annual  golf  tournament.  Un- 

ion Oil  trophy  must  be  won  three 
years  in  succession  before  it  be- 

comes permanent  property  of  the 
holder.  He  also  won  the  Los  Angeles 
Shopping  News  trophy. 

Safeway  Flour  Test 
SAFEWAY  STORES  Inc.,  San 
Francisco  (Kitchen  Kraft  flour) 
has  started  a  four-week  campaign 
on  18  California  stations,  using 
home  economics  participations  and 
100-word  daytime  announcements. 
Stations  are  KPO  KGO  KFRC 
KFBK  KMJ  KGB  KHJ  KECA  KFI 
KERN  KHSL  KXO  KIEM  KVCV 
KFXM  KVEC  KQW  KTMS.  Agen- 

cy is  J.  Walter  Thompson  Co.,  San Francisco. 

data  included  in  such  programs 
can  be  furnished  by  the  radio 
branch,  it  was  pointed  out. 
Many  inquiries  have  been  re- 

ceived at  the  War  Department  from 
young  men  in  radio  who  are  likely 
to  be  drafted,  seeking  assignment 
to  radio  or  public  relations  work. 
In  this  regard,  it  was  pointed  out 
that  nothing  can  be  done  at  the 
time  of  the  draft,  but  that  public 
relations  officers  in  the  field,  as  well 
as  at  headquarters,  are  on  the  look- 

out for  qualified  men  with  radio 
experience.  It  is  only  necessary  for 
the  draftee,  it  was  said,  to  notify 
the  public  relations  officer  in  his 
particular  outfit  of  his  background 
and  experience.  If  vacancies  de- 

velop, such  men  logically  would  be 
given  an  opportunity  to  qualify. 

WISCONSIN  RAPIDS 

WFHR 

1340  Kc. 
250  W. 

UNITING  CENTRAL 

WISCONSIN 
with  studios  at  Wisconsin  Rapids, 

Marshfield  and  Stevens  Point 

65%  LIVE  TALENT 

programs  give  WFHR  "peak" listener  interest. 

WFHR  GETS  RESULTS! 
Wm.   F.   Huffman,  Ov/ner 

G.  T.  Frechette,  Mgr. 

ONTARIO  TO  FETE 

52  CBS  MANAGERS 
MANAGERS  of  52  CBS  stations 
will  be  guests  of  the  Ontario  Gov 
ernment  April  9,  and  if  present 
plans  are  completed  will  also  see  the 
Dionne  Quintuplets  the  same  day  at 
Callender,  Ont.,  as  part  of  the  pro 
motional   lineup   for  the  Ontario 
Government's  tourist  show  which 
starts  on  CBS  April  20  [BROAD 
CASTING,  March  31].  They  are  to  be 
taken  by  American  Airlines  from 
Buffalo  to  Toronto,  A  civic  lunch 

eon,  moving  picture  show  of  On- tario attractions,  airplane  trip  to 
the  Quints  and  Ontario  Government 
dinner  at  Toronto  are  planned. 

The  Ontario  Government's  half- hour  variety  show  will  originate  at 
Toronto  at  the  Hart  House  Theatre 
of  the  U  of  Toronto,  and  will  be 
produced  by  Ned  Sparks,  also  the 
star  of  the  show.  Mr.  Sparks  has 
been  living  in  Toronto  for  the  last 
year  recuperating  from  an  opera- 

tion and  has  been  spending  his  time 
on  voluntary  war  service  work.  He 
is  an  old  friend  of  Ontario's  Pre- 

mier Mitchell  Hepburn,  and  a  na- tive-born Ontarion. 
The  program  will  be  carried  in 

Canada  only  on  CFRB,  Toronto, 
CBS  Canadian  outlet,  and  while  the 
commercials  on  Ontario  tourist  at- 

tractions are  heard  on  American 
stations,  listeners  to  CFRB  will  be 
told  how  best  they  can  receive 
American  visitors  to  Canada  and 
what  Americans  expect  of  their 
Canadian  hosts.  The  program  is  be- 

ing handled  by  Walsh  Adv.  Co., 
Toronto. 

Roy  Thomson  Acquires 

CKRN,  His  Fifth  Station 
ROY  THOMSON,  president  of 
Northern  Broadcasting  &  Publish- 

ing, Timmins,  Ont.,  and  publisher  of 
the  Timmins  Press,  has  bought  con- 

trolling interest  in  CKRN,  Rouyn, 
Que.,  making  the  fifth  station  in  the 
Northern  Ontario-Quebec  gold  min- 

ing belt  in  his  control.  Ownership 
changed  hands  April  1.  The  station 
will  be  operated  by  the  Northern 
organization,  but  controlling  inter- 

est is  vested  in  the  personal  names 
of  Roy  Thomson  and  Jack  Cooke, 
general  manager  of  Northern. 

Jean  Legault  has  been  appointed 
manager  of  CKRN,  succeeding  J. 
0.  Tarviff,  who  becomes  secretary- 
treasurer.  Legault  was  formerly 
with  CKGB,  Timmins,  another 
Thomson  property.  Murray  Morri- son, commercial  manager  of  CKGB, 
takes  on  the  same  post  at  CKRN. 
Don  Insley,  program  director  at 
CKVD,  Val  d'Or,  Que.,  Thomson- owned,  is  new  program  director  of 
CKRN.  Mr.  Thomson  also  controls 
CFCH,  North  Bay,  Ont.,  and 
CJKL,  Kirkland  Lake,  Ont. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

* 

* 
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Wefwork  iKccovnts 
All  lime  EST  unless  olherwise  indtcaled. 

New  Business 
SEASIDE  OIL  Co.,  Santa  Barbara, 
Cal.,  on  April  13  starts  for  52  weeks 
Spelling  Bee  Liner  on  6  CBS  West 
Coast  stations  (KNX  KARM  KROY 
KSFO  KOY  KTUC),  Sun.,  5:30-5:55 
p.m.  (PST).  Agency:  McCarty  Co., 
Los  Angeles. 

REV.  AUBRY  LEE,  Los  Angeles 
(religious),  on  March  16  started  for 
18  weeks,  8ky  Pilot,  on  16  California 
Don  Lee  stations,  Sun..  8 :30-9  p.m. 
(PST).  Agency:  Lisle  Sheldon  Adv., 
Los  Angeles. 

Renewal  Accounts 
PHILIP  MORRIS  &  Co.,  New  York, 
on  May  4  renews  Crime  Doctor  on  71 
CBS  stations,  Sun.,  8:30-8:55  p.m. 
Agency :  Blow  Co.,  N.  Y. 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camels),  on 
May  2  renews  Al  Pearce  on  79  CBS 
stations,  Fri.,  7 :30-8  p.m.  Agency : 
Wm.  Esty  &  Co.,  N.  Y. 
AMERICAN  TOBACCO  Co.,  New 
York,  on  May  3  renews  Hit  Parade  on 
103  CBS  stations.  Sat.,  9-9:45  p.m. 
Agency :  Lord  &  Thomas,  N.  Y. 
GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  April  28  renews  Jack 
Armstrong  for  five  weeks  on  12  NBC- 
Red  stations,  Mon.  thru  Fri.,  6:30- 
6  :45  p.m.  Agency  :  Knox-Reeves  Adv., 
Minneapolis. 

COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City  (Palmolive  shave  eream), 
on  April  3  renewed  City  Desk  on  68 
CBS  stations,  Thurs.,  8:30-8:55  p.m. 
Agency :  Ted  Bates  Inc.,  N.  Y. 
TEXAS  Co.,  New  York,  on  March  24 
renewed  Texaco  Star  Reporter  on  14 
Texas  State  Network  stations.  Mon. 
thru  Fri.,  7:30  a.m.  (CST),  and  added 
KRIS,  Corpus  Christi,  7:45  a.m. 
Agency :  Buchanan  &  Co.,  N.  Y. 

Network  Changes 
THOMAS  J.  LIPTON  Ltd.,  Toronto 
(tea)  has  added  CFRB,  Toronto  and 
CKAC,  Montreal,  to  Helen  Hayes 
Theatre  on  CBS,  Sun.,  9-9:30  p.m. 
(EDST).  Agency:  Vickers  &  Benson, 
Toronto. 

SHIRRIFF'S  Ltd.,  Toronto  (jeUy), on  April  2  added  CFCF,  Montreal,  to 
Fun  Parade  Wed.,  8:30-9  p.m. 
(EDST).  Agency:  Coekfield  Brown 
&  Co.,  Toronto. 

BMI  Enters  Its  Second  Year 

(Continued  from  page  12) 

J.  L.  PRESCOTT  Co.,  Passaic,  N.  J. 
(Dazzle  Bleech  shoe  polish)  has  start- 

ed daily  announcements  on  WOR, 
Newark,  and  WEEI,  Boston.  Agency 
is  Monroe  F.  Dreher,  New  York. 

WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA  with 

50,000  WATTS 

from  the  center 

of  the  State 

J.  O.  MALAND,  Manager 
FREE  &  PETERS.  Inc. 

National  Representatives 

somewhat  the  same  manner  as  was 
done  several  years  ago  when  the 
American  Federation  of  Musicians 
secured  an  industry  guarantee  of 
increased  station  expenditure  for 
union  musicians,  were  flatly  de- 

nied by  ASCAP  spokesmen. 

It  was  pointed  out  that  the  De- 
partment of  Justice  had  blocked  a 

renewal  of  the  industry  agreement 
with  the  musicians  by  terming  it  an 
illegal  conspiracy  in  restraint  of 
trade  and  that  such  a  proposition  on 
the  part  of  ASCAP  would  serve 
only  to  start  new  anti-monopoly 
proceedings  against  itself. 

The  ASCAP  opinion  at  present  is 
that  no  single  formula  can  be  found 
to  settle  the  sale  of  their  music  to 
radio.  The  NAB  has  requested  al- 

ternate plans  of  per-program  and 
blanket  licenses;  there  must  be  sus- 

taining fees  and  fees  for  local  com- 
mercial programs  and  for  network 

commercials.  Each  station  and  each 
network  will  have  to  make  its  own 
individual  deal,  subject  only  to  a 
"favored  nation"  stipulation  that 
would  guarantee  the  station  or  net- 

work receiving  terms  as  favorable 
as  those  given  to  its  competitors. 
Regarding  one  report  that  ASCAP 
would  settle  for  annual  payments 
equal  to  its  1940  receipts  from  ra- 

dio, roughly  $5,000,000,  a  Society 
spokesman  pointed  out  that  such  an 
agreement  would  be  contrary  to 
ASCAP's  basic  policy  of  scaling  its 
charges  to  the  income  of  its  clients. 

ASCAP  Royalties 

Last  week  ASCAP  made  its  roy- 
alty distribution  for  the  first  quar- 

ter of  1941,  covering  in  reality  the 
last  quarter  of  1940  as  the  Society 
allows  a  three-month  interval  peri- 

od for  billings  and  collections.  Sum 
authorized  by  the  board  for  pay- 

ment to  members  was  $1,100,000, 
same  amount  paid  out  for  the  first 
quarter  of  last  year.  From  this 
amount,  however,  was  deducted  the 
$750,000  distributed  in  December 
when  it  was  discovered  that  to  hold 
this  money  up  past  the  end  of  the 
year  would  subject  it  to  heavy 
taxes. 

So  great  was  the  increase  in  the 
ASCAP  revenue  in  the  last  quar- 

ter of  1940  over  the  previous  year, 

that  even  by  matching  last  year's 
distribution,  the  board  was  enabled 
to  hold  up  $600,000  which  will  be 
paid  to  members  in  July,  evening  up 
for  the  loss  in  income  from  radio 
sustained  since  Jan.  1  of  this  year. 
It  was  disclosed  that  the  income 
from  radio  stations  which  have  tak- 

en out  ASCAP  licenses  this  year  is 

higher  than  the  amounts  these  sta- 
tions paid  to  ASCAP  in  the  early 

months  of  1940,  despite  the  fact 
that  they  now  pay  only  3%  in  place 
of  the  5%  paid  last  year. 

MANY  RADIO  STATIONS  TALK  COOPERATION 

WFIL'ACTS 

Station  pa. 

Sincerely* 

WFIL 

NBC  BLUE  •  KEY  STATION  QUAKER  NETWORK 
REPRESENTED  BY  EDW.  PETRY  &  CO.,  INC. 
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WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
ttian  any  ether  station  heard 
in    the    Youngstown  district. 

SALES  MANAGERS  of  the  fourth  district  of  the  NAB 
met  March  28  and  were  guests  of  WPTF,  ,  Raleigh, 
and  Knox  Massey  of  Harvey-Massengale  Co.,  Durham. 
Present  were:  Front  row  seated  (1  to  r),  E.  N.  Pope, 
Caroline  Power  &  Light  Co. ;  John  New,  WTAR,  Nor- 

folk; Pat  Taylor,  WMFR,  High  Point,  N.  C;  Frank 
Stearns,  WRAL,  Raleigh;  Leslie  H.  Peard  Jr.,  WBAL, 
Baltimore;  J.  D.  Saumenig,  WIS,  Columbia;  Richard 
H.  Mason,  WPTF;  Ed  Rawl,  Carolina  Sales  Corp.; 
back  row  seated.  Jack  Field,  WPTF,  chairman; 
John  Dodge,  WRC-WMAL,  Washington ;  Barron  How- 

ard, WRVA,  Richmond;  Henry  Nigrelli,  WPTF; 
John  Thayer,  WWNC,  Asheville;  Graham  Poyner, 
WPTF;  W.  C.  Erwin,  WSOC,  Charlotte;  Harold  Es- 

sex, WSJS,  Winston-Salem;  back  row  standing,  Bob 
Maslin,  WFBR,  Baltimore;  Ollie  Carpenter,  WPTF; 
Louis  Brown,  WDNC,  Durham;  Burt  Hanauer, 
WFBR;  John  Moorhead,  Harvey-Massengale;  Travis 
Barnes,  WTAR;  Knox  Massey,  Harvey-Massengale; 
Royal  Penny,  WBT,  Charlotte;  Frank  Jarman, 
WDNC,  Durham;  and  E.  C.  Whitlock,  WRNL, 
Richmond.  Vital  industry  problems  were  discussed. 

NBC 
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RED 
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STATIONS  PROMOTE 

WAR  BOND  SERIES 
WHOLEHEARTED  cooperation 
of  the  nation's  broadcasters  has 
been  promised  in  the  coming  drive 
to  sell  national  defense  bonds  and 
war  savings  stamps,  according  to 
Vincent  F.  Callahan,  director  of 
radio  for  the  bond  campaign. 

In  reply  to  a  request  from  Sec- 
retary of  the  Treasury  Morgenthau 

[Broadcasting,  March  3,  24],  Mr. 
Callahan  reported  late  last  week 
that  in  addition  to  the  three  net- 

works, 439  individual  stations  in 
every  state  had  replied  promising 
assistance. 

Some  stations,  Mr.  Callahan  re- 
ported, urged  that  radio  be  con- sidered in  any  placement  of  paid 

advertising  if  and  when  Congress 
appropriates  money  for  this  pur- 

pose. At  present  plans  are  being 
completed  for  a  broadcast  the  night 
of  April  30  heralding  the  opening 
of  the  bond  sale  May  1.  Plans  for 
individual  station  participation  in 
the  promotion  campaign  will  be 
ready  within  two  weeks,  Mr.  Calla- 

han stated. 
Frank  King,  formerly  in  the  of- 

fice of  Charles  Schwartz,  director 
of  information  for  the  Treasury, 
has  been  named  to  assist  Mr.  Cal- 

lahan. It  is  expected  that  additions 
will  be  made  to  the  staff  as  soon  as 
the  need  arises. 

FIVE  minutes  of  news  every  Lour  on 
the  hour,  19  times  daily,  6  a.m.  to  12 
midnight,  with  15  of  the  newscasts  sold 
to  sponsors,  is  a  record  claimed  for 
KRIC,  Beaumont,  Tex.,  by  Manager 
Jack  Neil. 

"Haven't  you  forgotten  something. 
Sir?"  "Ah,  yes,  of  course!  I  just  re- 

membered that  WFDF  in  Flint  Mich- 

igan is  now  1000  watts  on  910." 

A3EICY 

Tn'ppainttnefLh 
NAYLEE  CHEMICAL  Co.,  Philadelphia,  to 
Rose-Martin,  New  York,  for  promotion  of 
Nalon  soapless  suds  cubes,  and  Rainbow 
bleach  and  disinfectant.  Radio  will 
eventually  be  used,  but  no  plans  have  been formulated  as  yet. 
SHIVAR  SPRINGS  Inc.,  Shelton,  S.  C. 
(ginger  ale),  to  J.  Carson  Brantley,  Salis- bury, N.  C.  Spot  radio  will  be  used. 
PRITZ  Co.,  New  York,  to  Federal  Adv. 
Agency,  New  York,  for  Pritz,  a  waterless 
cleaner.  No  radio  plans  have  been  an- nounced. 

VANCOUVER  Exhibition  Assn.,  Vancouv- 
er, B.  C,  to  J.  J.  Gibbons,  that  city.  Radio 

planned. P.  DUFF  &  SONS,  Pittsburgh  (Ginger- 
bread Mix,  etc.)  to  W.  Earl  Bothwell  Adv. 

Agency,  Pittsburgh. 
JIM  DALE,  New  York  (men's  clothing store  chain),  to  Reiss  Adv.,  New  York. 
Radio,  newspapers  and  direct  mail  will  be used. 
ALFRED  DUNHILL  of  London,  to  Charles 
M.  Storm  Co.,  N.  Y. 
McKESSON  &  ROBBINS,  Bridgeport  (Pur- 
sin)  to  H.  W.  Kastor  &  Sons,  N.  Y. 
NESBITT  FRUIT  PRODUCTS,  Los  Ange- les, to  Walter  K.  Neill  Inc.,  Los  Angeles. 
DE  MUIR  PRODUCTS  LABS.,  Boston  (cos- 

metics), to  Wood,  Brown  &  Wood,  Boston. 
Said  to  use  radio. 
MOSS  BROS.  NUT  Co.,  Philadelphia,  to 
•^lements  Co.,  Philadelphia.  Said  to  use  ra- dio. 
DREWRYS  DRY  GINGER  ALE,  Detroit, 
to  Livingstone-Porter-Hicks  Adv.  Agency, 
Detroit.  Expansion  of  distribution  is  ex- 

pected. EUREKA  VACUUM  CLEANER  Co.,  De- 
troit, to  Geyer,  Cornell  &  Newell,  Detroit. 

MEMORIALS  ART  Co.,  Buffalo  (monu- 
ments), to  Ellis  Adv.  Co.,  Buffalo.  Radio being  used. 

SUPERIOR  SEA  FOOD  Co.,  Los  Angeles 
(Honor  Brand  frozen  food)  to  Harry  J. 
Wendland  Adv.  Agency,  that  city.  Radio  to 
be  used  along  with  newspapers. 
SPERRY  CANDY  Co.,  Milwaukee  (Chicken 
Dinner  and  Denver  Sandwich  candy  bars) 
to  Arthur  Meyerhoft  Co.,  Milwaukee  for  a 
portion  of  account  in  specific  markets. 
Cramer-Krasselt  Co.,  Milwaukee,  continues 
to  handle  advertising  in  several  markets. Radio  is  being  used. 
TACK-L-TYERS,  Evanston,  111.  (fishing 
tackle),  to  Lane,  Benson,  McClure,  Chicago. 
Radio  plans  indefinite  at  present. 
ROBERTS  Co.,  Burlingame,  Cal.  (Pestex — snail  eradicator),  to  Gerth-KnoUin  Adv. 
Agency,  San  Francisco.  Radio  will  be  used. 

Women's  Club  Survey 
WITH  emphasis  this  year  exclusively 
on  programs  which  have  "helped  to 
promote  the  ideals  of  democracy",  the Women's  National  Radio  Committee 
has  started  balloting  to  determine  the 
winning  broadcasts  in  its  annual  pro- 

gram survey.  Winners  will  be  an- 
nounced at  the  WNRC  annual  lunch- 

eon May  13  at  the  Hotel  Astor,  New York. 
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Salesmen  Consider  CBS  Plans  to  Transfer 

Industry  Problems 
Agency  Executives  Join  With 
Northwest  NAB  Group 
SALES  MANAGERS  of  the  17th 
District  of  the  NAB  met  in  Seattle 
March  28  in  the  best  attended  meet- 

ing of  its  kind  in  Pacific  Coast 
radio  history.  Broadcasters,  under 
the  leadership  of  C.  E.  Couche,  of 
KOIN-KALE,  Portland,  Ore.,  high- 

lighted their  section  meeting  by  a 
joint  luncheon  with  Seattle  agency 
executives  whose  spokesman,  Wil- 

liam Horsely,  head  of  Pacific  Na- 
tional Adv.  Agency,  told  the  sales 

managers  some  of  the  major  prob- 
lems of  an  agency  handling  radio 

business. 
All  angles  of  station  business 

were  discussed.  In  a  morning  ses- 
sion Harvey  Wixson  of  KHQ-KGA 

spoke  on  "Advertising  Service", 
analyzing  some  common  deficiencies 
in  station  commercial  operation. 
Del  Chance  of  KOIN-KALE  spoke 
on  "Selling  Radio  in  Competition 
with  Other  Media".  Arthur  Gerbel 
of  KOMO-KJR,  Tacoma,  gave  a 
practical  demonstration  of  his  sta- 

tions' chart  presentation  for  group 
selling  and  promotion.  The  morning 
session  was  concluded  with  a  dis- 

cussion of  merchandising  groups. 
Other  Problems 

The  luncheon  meeting,  presided 
over  by  Hugh  Feltis,  sales  man- 

ager of  KOMO-KJR,  attended  by 
55  broadcasters  and  agency  execu- 

tives, was  featured  by  a  talk  on 
*  "The  Most  Fundamental  Objec- 

tions to  Buying  Radio  Advertising", 
by  Bill  Horsely,  president  of  the 
Pacific  Council  of  the  American 
Assn.  of  Advertising  Agencies, 
Other  points  were  taken  up  by  H. 
E.  Studebaker,  operator  of  KUJ, 
Walla  Walla,  and  KRLC,  Lewiston, 
who  discussed  commissions  on  local 
business;  Harry  Spence  of  KXRO, 
Aberdeen,  Wash.,  director  of  the 
NAB,  explained  some  of  the  prob- 

lems in  fairly  establishing  station 
rates;  Loren  Stone,  assistant  man- 

ager, of  KIRO,  answered  Horsley's 
plea  for  guaranteed  time  for  local 
accounts;  commissions  on  political 
business  and  keeping  agencies  bet- 

ter informed  on  available  local 
shows,  were  also  discussed. 

Next  meeting  of  the  17th  District 
Sales  Managers  will  be  held  in 
Portland,  Aug.  22.  Those  attending 
were:  Fred  Goddard,  Harry  Spence, 
KXRO,  Aberdeen;  H.  S.  Jacobson, 
KXL,  Portland;   Arden  X.  Pang- 

WJHP 
JACKSONVILLE 

FLORIDA 
H.  6.  WELLS,  JR.,  General  Manager 

Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  225  West  39tli  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 

Cecil  Brown  to  Balkans 
CECIL  BROWN,  CBS  correspon- 

dent in  Rome,  on  March  31  was  de- 
nied further  use  of  Italian  broad- 

casting facilities  when  the  Minis- 
try of  Popular  Culture  refused  to 

renew  a  temporary  permit  granted 
the  correspondent  two  months  ago 
after  a  previous  suspension.  "Con- 

tinued hostile  attitude"  was  the 
reason  cited  by  the  Fascist  hier- archy. 

On  the  previous  occasion  when 
Brown's  broadcasting  privileges 
had  been  suspended,  American  dip- 

lomatic officials  had  interceded  on 
his  behalf  with  the  Italian  govern- 

ment, and  he  was  reinstated  on  a 
temporary  basis  [Broadcasting, 
Feb.  3].  In  New  York,  CBS  officials 
stated  that  no  representation  would 
be  made  to  the  State  Department, 
but  that  Brown  would  be  shifted  to 
one  of  the  Balkan  countries,  and  a 
CBS  Balkan  correspondent,  accept- 

able to  the  Italian  government, 
would  be  transferred  to  Rome. 

Helen  Hiett  Returns 
HELEN  HIETT.  26-year-old  NBC 
foreign  correspondent,  on  April  1  ar- rived in  New  York  on  the  American 
Export  Lines  Exeter  to  confer  with 
NBC  officials  and  to  take  a  vacation. 
In  Paris  during  the  bombing  of  NBC's 
office  there  and  the  German  occupa- 

tion, Miss  Hiett  gave  a  special  broad- 
cast on  NBC-Blue  April  1  describing 

her  experiences.  Following  a  lecture 
tour  in  the  Middlewest,  she  is  under- 

stood to  be  leaving  for  South  America 
as  an  NBC  correspondent. 

born,  Chet  Blomsness,  Paul  Connet, 
KEX,  Portland;  Harvey  Wixson, 
KHQ,  Spokane;  N.  B.  Kenmonty, 
Glenn  Howell,  Henry  Hosue, 
KODL,  The  Dalles;  Chas.  E. 
Couche,  Del  Chance,  Norman  Davis, 
Al  Vaughan,  Harry  Buckendahl, 
KOIN,  Portland;  Arthur  Bright, 
R.  A.  Brazeal,  KFPY,  Spokane; 
Florence  Wallace,  KXA,  Seattle; 
S.  W.  McCreedy,  KVAN,  Van- 

couver; Bob  Preibe,  KRSC,  Seattle; 
Earl  Irwin,  KVI,  Tacoma;  Jerry 
Geehan,  James  Murphy,  KMO, 
Tacoma;  H.  E.  Studebaker,  KUJ, 
Walla  Walla;  Charlie  Chatterton, 
KWLK,  Longview;  Lindsey  Spight, 
John  Blair  &  Company;  Loren 
Stone,  Archie  Morton,  Dick  Whit- 

ing, John  Moser,  H.  J.  Quilliam, 
Tommy  Thomas,  KIRO,  Seattle; 
Hugh  Feltis,  Arthur  Gerbel,  Birt 
F.  Fisher,  Frank  Sheehan,  KOMO. 
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PENNING  A  THREE-YEAR  CONTRACT  for  a  series  of  15-minute  tran- 
scribed dramatic  shows,  Kathryn  Turney  Garten  will  produce  the  pro- 

grams for  T.  M.  Sayman  Products  Co.,  St.  Louis.  Mrs.  Garten  does  all  her 
shows  without  prepared  script.  Interested  spectators  at  the  signing  were 
(seated,  1  to  r),  Bert  Somson,  president  of  Premier  Radio  Enterprises, 
producers  of  the  show;  and  Raymond  W.  Anderson,  director  of  sales  and 
promotion  for  Sayman  Co.;  (standing)  Chas.  F.  Kelly  Jr.,  president  of 
Kelly,  Stuhlman  &  Zahrndt,  agency  handling  the  Sayman  account;  and 
Max  Koenigsberg,  Mrs.  Garten's  personal  representative. 

WTBO  Announcer-Engineer  Is  Deferred 
As  Draft  Board  Heeds  Plea  of  Station 

NBC  Plans  Court  Action 

To  Void  Fight  Contract 
NBC  will  go  to  court  this  week 
seeking  legal  action  to  block  broad- 

cast of  20th  Century  Sporting  Club 
fights  on  MBS  starting  in  June. 
MBS  and  Mike  Jacobs,  club  presi- 

dent, signed  a  contract  last  month 
for  exclusive  broadcasts  of  the  club 
fights  in  New  York  and  other  cities 
[Broadcasting,  March  24,  31]. 
While  NBC  refused  to  comment 

until  actual  suit  has  been  filed,  it 
is  understood  it  will  ask  the  court 
to  set  aside  the  contract  on  the 
ground  that  it  violates  an  earlier 
oral  contract  between  NBC  and  the 
club.  It  is  assumed  the  claim  will 
be  based  on  a  $15,000  check  fi'om 
NBC  which  the  club  cashed,  the 
check  having  a  notation  that  it  cov- 

ered 1941-42  fight  contracts. 

Dickson  Seized 

JOHN  PAUL  DICKSON,  Berlin 
commentator  for  MBS  and  part- 
time  correspondent  of  the  Chicago 
Tribune,  was  one  of  several  Amer- 

ican citizens  seized  and  detained  by 
German  authorities,  reportedly  in 
retaliation  for  United  States  seiz- 

ure of  Axis  ships  in  American 
ports.  Mr.  Dickson  and  others  were 
released  after  being  held  for  sev- 

eral hours,  dispatches  indicated. 
He  was  appointed  MBS  represen- 

tative in  Berlin  in  September, 
1940,  joining  Sigrid  Schultz,  of  the 
Tribune,  now  in  this  country  on 
vacation. 

Grant's  Radio  Expansion 
IN  ENLARGING  its  radio  depart- 

ment. Grant  Adv.  Agency,  Chicago, 
has  named  Wyllis  Cooper,  formerly 
of  Ward  Wheelock  Co.,  to  supervise 
activity  in  that  department.  He 
joined  the  agency  three  weeks  ago. 
James  McClain,  former  radio  di- 

rector, on  March  31  became  'Dr. 
I.  Q.'  on  the  Mars  Inc.  NBC-Red 
program  of  that  name  [BROADCAST- 

ING, March  31].  Further  personnel 
announcements  are  expected  in  con- 

nection with  the  expansion. 

White  Labs.  Renewal 

WHITE  LABS.,  Newark  (Chooz), 
on  March  31  renewed  disc  an- 

nouncements on  24  stations,  KOY 
KFI  KHJ  KMPC  KECA  KROW 
KPO  KFRC  KDYL  KERN  KMJ 
KWG  KFBK  KSAN  KOH  KHQ 
KIRO  KVI  KGW  KMED  KSLM 
KXL  KELA  KRSC.  Agency  is  H. 
W.  Kastor  &  Sons,  Chicago,  is 
agency. 

Hat  Drive 
XOXZEMA  CHEMICAL  Co.,  Balti- 

more (skin  cream),  will  add  another 
quix  of  two  eitie.s  April  12  when  it 
starts  the  program  on  WABC,  New 
York,  under  the  titl  Battle  of  Boros. 
It  will  1)6  heard  Saturdays,  9:4.5-10:1.5 
p.m.  Agency  is  Ruthrauff  &  Ryan, 
New  York. 

Wrigley  Renewal 
WILLIAM  WRKiLEY  JR.  Co.,  Chi- 

cago (Spearmint),  has  renewed  its 
five-weekly  quarter-hour  local  talent 
programs  on  20  Texas  stations.  Agen- 

cy is  Arthur  Meyerhoff  Co.,  Chicago. 

GERARD  PUBLISHING  Co.,  New 
York,  publisher  of  Who,  has  placed  a 
series  of  nine  announcements  on 
WTCX  WNAC  WAAB  WKRC  WOL 
WQXR  KMPC.  H.  C.  Morris  &  Co., 
Xew  York,  is  agency. 

BASING  its  plea  on  radio's  func- 
tion in  the  national  defense  pro- 

gram, and  the  difficulty  a  small 
station  meets  in  replacing  expert 
personnel  drafted  for  military  serv- 
ive,  WTBO,  Cumberland,  Md.,  has 
secured  deferment  for  one  of  its  an- 

nouncer-engineers. In  a  letter  to 
the  local  selective  service  board, 
Frank  V.  Becker,  WTBO  president 
and  general  manager,  outlined  the 
case  of  a  local  station  in  regard 
to  the  difficulties  arising  from 
drafting  of  its  trained  employes 
for  military  service. 

"This  plea  is  not  for  the  indi- 
vidual, but  rather  is  made  on  the 

basis  of  his  qualifications  and  con- 
sequent usefulness  in  the  radio 

broadcasting  industry,  which  indus- 
try has  been  designated  by  the  Gov- 

ernment as  one  of  the  'essential  in- 
dustries' in  the  interest  of  national 

defense,"  Mr.  Becker  stated  in  his letter. 

Specialized  Work 

"The  probability  is  that  as  time 
goes  on,  radio  broadcast  stations 
will  become  more  and  more  essen- 

tial, and  it  appears  obvious  that 
an  essential  industry  presupposes 
operation  at  the  highest  efficiency. 
Further,  in  the  interest  of  such 
efficiency  it  follows  that,  owing  to 
the  highly  specialized  nature  of 
broadcasting  from  the  technical, 
legal,  business,  and  public  relation 
standpoints,  trained  and  efficient 
help  is  indispensible. 

"Within  the  past  year  we  have 
spent  considerable  time  and  money 
trying  to  acquire  the  satisfactory 
services  of  additional  engineer-an- 

nouncers, and  we  were  obliged  to 
release,  after  a  short  time,  at  least 
a  half-dozen  tryouts.  On  two  sep- 

arate occasions  I  purposely  made 
out-of-town  trips  contacting  and 
auditioning  prospective  announcers 

at  various  radio  stations.  The  avail- 
abilities, even  with  the  cooperation 

of  the  program  directors  and  other 
executives  of  these  stations  proved 
to  be  quite  meager.  This  is  written 
to  emphasize  the  difficulty  of  re- 

placing good  men. 
"Another  important  point,  I 

think,  is  that  the  technicalities  con- 
cerned in  a  broadcasting  station 

may  be  quite  closely  correlated  with 
the  work  of  certain  subdivisions 
of  the  U.  S.  Signal  Corps,  and  the 
individual's  future  military  services 
would  be  much  more  valuable  if  he 
remained  for  the  present  in  his 
present  'training  grounds',  rather than  be  inducted  into  a  branch  of 
service  that  could  be  filled  by  one 
who  does  not  have  specialized  train- 
ing. 

"Another  thought  comes  to  mind 
in  connection  with  the  hiring  of  in- 

dividuals who  are  'unknown  quan- 
tities' and  with  possible  dubious 

patriotic  characteristics.  It  is  bet- 
ter to  keep  people  whose  integrity 

is  known  in  important  positions.  It 
would  also  seem  that  the  ideal  con- 

dition is  to  have  men  placed  in 
positions  for  national  defense  in 
the  service  where  they  can  serve  in 
their  maximum  capacity  and  use- fulness. 

"While  I  know  there  is  no  such 
istention,  I  want  to  say  in  conclu- 

sion that  it  would  be  incompatible 
with  good  judgment  to,  on  the  one 
hand,  classify  something  as  essen- 

tial and  at  the  same  time  upset 
the  structure  which  makes  its  oper- 

ation efficient;  especially  if  the 
move  did  not  contribute  a  useful- 

ness to  something  else  on  at  least 

a  comparable  basis." 
G.  W.  (.lohnny)  JOHNSTONE,  ra- 

dio director  of  the  Democratic  Com- 
mittee, has  set  up  a  permanent  office 

at  .50  E.  42d  St.,  New  York,  to  handle 
special  assignments  from  Washington. 

Special  Easter  Campaign 

Is  Sponsored  by  Armour 
ARMOUR  &  Co.,  Chicago,  in  a  pre- 
holiday  campaign  for  its  Easter 
Ham,  on  April  1  started  announce- ments on  WCOA,  Pensacola,  Fla., 
and  KSCJ,  Sioux  City,  la.  On  April 
7,  WHMA,  Anniston,  and  WSFA, 
Montgomery,  Ala.,  were  added.  All 
contracts  expire  April  10.  In  addi- 

tion, tie-in  announcements  are  be- 
ing used  on  the  sponsor's  NBC Breakfast  Club  programs  which 

promote  Treet. Further  radio  being  currently 
used  by  Armour  is  quarter-hour 
baseball  preview  on  KCKN,  Kan- 

sas City,  daily  except  Sundays  and 
holidays.  Products  promoted  are 
ham,  bacon  and  frankfurters,  with 
the  first  mentioned  being  plugged 
exclusively  through  April  10.  This 
program  started  March  14  and  will 
be  heard  through  the  baseball  sea- 

son. A  schedule  of  five-weekly  one- minute  announcements  for  bacon 
started  on  KHQ,  Spokane,  March 
10  and  runs  through  June  6.  Agen- 

cy is  Lord  &  Thomas,  Chicago. 

Howard  on  MBS 

HOWARD  CLOTHES,  New  York, 
on  April  6  replaced  its  Sunday  eve- 

ning Show  of  the  Week  program 
on  MBS  with  a  series  to  run  12 
weeks  dramatizing  the  well-known 
Bull  Dog  Drummond  detective 
stories.  With  the  exception  of  the 
detective  himself,  played  by  George 
Coulouris,  the  characters  change 
from  week  to  week  to  fit  the  epi- 

sodes. Other  permanent  members 
of  the  cast,  formerly  with  Orson 
Welles'  Mercury  Theatre  group,  in- 

clude Everett  Sloane,  Paul  Stew- 
art and  Ray  Collins.  Series  is  heard 

on  8  MBS  stations  (WOR  WAAB 
WGN  WFIL  WCAE  WEAN 
WTAG)  and  after  its  opening 
April  13  on  WAGE.  Agency  is  Red- 
field-Johnstone,  New  York. 

Longines  Program 
LONGINES  -  WITTNAUER 
WATCH  Co.,  New  York,  will  start 
week  of  April  7  a  transcribed  series 
of  symphony  music  featuring  the 
chamber  group  of  the  New  York 
Philharmonic  Orchestra.  Plan  calls 
for  three  quarter-hour  programs  a 
week  or  one  half-hour  program  on 
Sundays  depending  upon  availabili- ties. About  50  stations  will  be  used, 
according  to  Arthur  Rosenberg  Co., 
New  York,  the  agency. 

Seiberling  Opening 

SEIBERLING  RUBBER  Co.,  Ak- 
ron, is  promoting  its  new  Adjusto- 

Wear  Heels  on  Texas  State,  Ok- 
lahoma and  Don  Lee  networks. 

Additional  radio  will  be  used  as 
new  territories  for  the  product  are 
opened.  More  placements  are 
planned,  according  to  the  agency. 
Agency  is  Meldrum  &  Fewsmith, 
Cleveland. 

Spots  for  New  Bread 
CONTINENTAL  BAKING  Co., 
New  York,  is  introducing  a  new 
product.  Staff  bread,  developed 
after  considerable  research  on  a 
new  milling  process.  Product  has 
been  introduced  in  the  Rochester 
market,  with  spot  announcements 
on  WHEC.  National  distribution  is 
expected  in  about  two  months.  Ted 
Bates  Inc.,  New  York,  is  agency. 
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FEDERAL  CAMPAIGN 

LACKS  RADIO  FUND 

AS  PART  of  the  program  to  pro- 
.  mote  hemispheric  solidarity  a 
,  $600,000  advertising  campaign  de- 

signed to  stimulate  travel  between 

'j  the  Americas,  extending  to  some 350  of  the  larger  daily  newspapers 
j  of  the  American  Republics,  was  an- 

nounced last  Wednesday  by  Nelson 
A.  Rockefeller,  Coordinator  of  Com- 

mercial &  Cultural  Relations  Be- 
I  tween  the  American  Republics. 

No  radio  is  included  in  the  bud- 
get. 

In  announcing  the  Government- 
financed  campaign,  Mr.  Rockefel- 

ler also  announced  formation  of  a 
,  five-man  Inter-American  Travel 
Committee,  composed  of  officials  of 
shipping  and  transportation  com- 

panies plying  between  the  Ameri- 
cas, which  will  sponsor  the  promo- 

tion. It  is  understood  the  newspa- 
per campaign  will  run  for  about  35 

weeks,  using  roughly  a  full-page 
advertisement  per  week  in  each  pa- 

per, although  size  and  frequency 
will  vary.  The  ads  are  to  be  placed 
in  newspapers  in  every  Latin  Amer- 

ican country. 
Copy  is  to  be  prepared  and  pro- 

duced by  the  Export  Information 
Bureau  of  the  American  Assn.  of 
Advertising  Agencies  and  placed 
through  five  agencies — J.  Walter 
Thompson  Co.  and  McCann-Erick- 
son,  both  having  Latin  American 
branches;  National  Export  Agency 
and  Irwin  Vladimir  Agency,  all 
three  export  agencies.  Russell 
Pierce,  vice-president  of  J.  Walter 
Thompson,  is  on  leave  as  advertis- 

ing director  of  the  Bureau,  head- 
quartering at  11  W.  54th  St.,  New 

York.    Walter    Rundle,  assistant 
■  vice-president  of  American  Express 
Co.,  also  is  understood  to  have  been 
given  leave  to  act  as  head  of  the 
travel  committee  and  handle  the 
actual  transportation  arrange- 
ments. 

Axton-Fisher  Plans 

AXTON-FISHER  TOBACCO  Co., 
Louisville,  will  promote  Spud  ciga- 

rettes on  two  quarter-hour  pro- 
grams on  17  MBS  stations,  start- 

ing June  2.  Danger  Is  My  Business, 
built  around  stories  of  dangerous 
jobs,  will  be  heard  Wednesdays  at 
10:15  p.m.,  while  a  musical  pro- 

gram featuring  Mary  Small  and  a 
chorus  will  be  presented  Mondays 
at  the  same  hour.  Agency  is  Weiss 
&  Geller,  New  York.  Company  is 
also  testing  sports  programs  for 
Himyar  Shredded  Tobacco  on  two 
stations.  Al  Sisson  is  heard  in  a 
thrice  weekly  sports  commentary 
on  WHAM,  Rochester;  and  Bert 
Lee  in  a  quarter-hour  nightly  on 
WHN,  New  York.  More  stations 
may  be  added. 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

FM  Group  Meets 
(Continued  from  page  13) 

may  be  used  during  the  one-hour 
daytime  and  one-hour  evening  pe- 

.  riods  during  which  FM  stations  are 
required  to  originate  programs  not 
duplicated  on  amplitude  modulation 
stations  and  to  demonstrate  the 
full  service  of  FM. 

News  broadcasts  may  also  be  in- 
cluded in  these  periods,  he  stated. 

Remote  pickups  made  locally  over 
wire  lines  capable  of  transmitting 
10,000  cycles  have  been  temporarily 
approved,  he  said,  but  he  was  turned 
down  on  a  request  to  bring  FM 
programs  from  New  York  to  Bos- 

ton over  the  highest  quality  long- 
distance lines  available,  which  will 

carry  up  to  8,000  cycles.  Mr.  Shep- 
ard  also  reported  that  his  FM  sta- 

tion is  planning  to  broadcast  base- 
ball this  summer,  following  a  vote 

at  last  winter's  major  league  meet- 
ings to  exempt  FM  from  the  ban 

on  shortwave  broadcasts  of  games. 
Auto  Problem 

The  meeting  discussed  plans  to 
get  auto  manufacturers  to  cooper- 

ate in  eliminating  ignition  interfer- 
ence, which  could  be  done  for  about 

$1  a  car  at  the  factory,  it  was 
stated.  Means  of  stimulating  sales 
of  FM  receivers  were  also  discussed, 
with  the  conclusion  that  good  pro- 

grams, especially  programs  not  du- 
plicated by  AM  stations,  provide 

the  best  stimulus  to  make  people 
want  FM  receivers. 

Those  Attending 

Registrations  at  the  open  session 
Wednesday  moi'ning  included : 
Max  Adelberg,  Fi-eed  Kadio  Corp.,  New York;  Ben  Adler,  RCA;  W.  C.  Alcorn, 

WBNX,  New  York  ;  Edwin  H.  Armstrong, 
W2XMN,  Alpine,  N.  J.;  Leonard  L.  Asch, 
Capitol  Broadcasting  Co.,  Schenectady ; 
Stuart  L.  Bailey,  Jansky  &  Bailey,  Wash- 

ington; Hope  H.  Barroll  Jr.,  WFBR,  Bal- timore; George  C.  Bass  Jr.,  Harris  Upham 
&  Co.,  New  York;  J.  E.  Baudino,  West- 
inghouse  Radio  Stations;  C.  H.  Bell,  Gen- 

eral Electric  Co.,  Bridgeport;  R.  A.  Borel, 
WBNS,  Columbus;  C.  C.  Boysen,  Washing- ton Post;  E.  L.  Bragdon,  New  York  Sun; 
I.  Brimberg,  WNYC,  New  York;  Rev.  W. 
A.  Burk,  S.  J.,  WEW,  St.  Louis;  Louis  D. 
Caldwell,  WGN,  Chicago;  Joseph  D.  Can- 

non, Distillery  Workers  Organizing  Com- mittee, Washington;  Arthur  B.  Church, 
KMBC,  Kansas  City;  E.  H.  Clark,  WJLB, 
Detroit;  E.  K.  Cohan,  CBS;  J.  H.  Con- 

nolly, KRLD,  Dallas ;  W.  L.  Coulson, 
WHAS,  Louisville;  W.  J.  Damm,  WTMJ, 
Milwaukee;  E.  J.  Daubera,  WBNX,  New 
York ;  W.  R.  David,  General  Electric  Co., 
Schenectady:  Donald  D.  Davis,  WHB,  Kan- 

sas City;  H.  J.  Deines,  General  Electric 
Co.;  Jack  De  Witt.  WSM,  Nashville;  Frank- 

MISSOULA 

SHOT^E  «AS  . 

fVom  I930  -ko  igi-o- 

Montana  gained 
MISSOUIA  <iMNED3027. 

Eafnin'and  Spandin' 

more.-t-oo.  "ies  S'wf 

mo 

5000W.0AY 
I°26o"kC 

v_  MI5S00LA,  MONTANA 
with  Western  Montana* Ccrttral  Idaho 

lin  Doolittle,  WDRC,  Hartford;  W.  K. 
Dorman,  John  H.  Perry  Associates;  William 
Fay,  WHAM,  Rochester;  Joseph  D.  R. 
Freed,  Freed  Radio  Corp.,  New  York;  A. 
P.  Frye,  W75C,  Chicago;  Ruth  Goodnough, 
National  Committee  on  Education  by  Ra- 

dio; Gordon  Gray,  WSJS,  Winston-Salem  ; 
B.  Gross,  Stromberg-Carlson  Tel.  Mfg.  Co.; 
Frank  A.  Gunther,  Radio  Engineering 
Laboratories;  Hugh  A.  L.  Halff,  WOAI, 
San  Antonio ;  E.  A.  Hanover,  WHAM, 
Rochester;  James  A.  Hardman,  North 
Adams  (Mass.)  Transcript;  Cliff  Harris, 
WIP,  Philadelphia:  W.  LeRoy  Haskell  Jr., 
Harris  Upham  Co.;  G.  W.  Henyan.  G-E; 
D.  C.  Hierath,  G-E;  E.  C.  Hill,  WTAG, 
Worcester:  John  V.  L.  Hogan,  WQXR, 
New  York:  L.  M.  Jansky  Jr.,  W3XO, 
Washington:  Dan  Jayne,  Federated  Pub- lications, Battle  Creek ;  Leonard  Kapner. 
WCAE,  Pittsburgh;  A.  J.  Kendrick,  World 
Broadcasting  System  ;  Tom  Kennedy,  Ne^(> 
York  Times ;  J.  M.  Keebler.  Freed  Radio 
Corp.  ;  J.  R.  Latham,  FM  Network  ;  Theo- 

dore  Laymon,  New   York  Herald-Tribune; 
C.  W.  Lewis,  RCA;  Frederick  Lounger, 
FM  Network;  Edwai-d  Magowan,  FMBI ; Frank  Marx,  WMCA,  New  York;  Ray  H. 
Manson,  WHAM,  Rochester;  Cecil  D.  Mas- 
tin,  WNBF,  Binghamton;  John  Mayo, 
Musak;  Phil  Merryman,  NBC;  C.  J.  Meyers, 
WGN,  Chicago;  J.  D.  Meyerson,  WKY, 
Oklahoma  City:  P.  W.  Morency,  WTIC, 
Hartford  ;  Fred  P.  Motz,  KRLD,  Dallas ; 
Adrian  Murphy,  CBS ;  L.  H.  Nafzger, 
WBNS.  Columbus:  Arnold  Nygren,  WFIL, 
Philadelphia  ;  Herbert  L.  Pettev.  WHN, 
New  York;  Gene  Pulliam,  WIRE,  Indi- 

anapolis ;  W.  Q.  Ranft,  WFBR,  Balti- 
more :  Fred  R.  Ripley,  WSYR.  Syracuse; 

Elzey  Roberts,  KXOK,  St.  Louis;  L.  W. 
Robinson.  Bloomingdale  Bros.,  New  York; 
Roby  Robinson,  Atlanta  (Ga.)  Constitu- 

tion; J.  W.  Runvon,  KRLD,  Dallas:  Frank 
R.  Seitz,  WFIL,  Philadelphia;  John 
Shepard  3d,  Yankee  Network;  S.  N.  Siegal, 
WNYC,  New  York;  C.  W.  Slaybaugh, 
RCA;  Lynne  B.  Smebv,  NAB;  Glenn  Sny- 

der, WLS,  Chicago;  C.  M.  Srebroff,  REL  ; 
Herbert  Steiner,  Moser  &  Cotins,  New 
York;  Tom  Stewart.  W47NV,  Nashville; 
Theodore  C.  Streibert,  WOR.  New  York; 
O.  B.  Faber,  WROK,  Rockford :  Hulbert 
Taft  Jr..  Cincinnati  Times-Star;  Orrin 
Towner.  WHAS.  Louisville  ;  Lee  B.  Wailes, 
Westinghouse  Radio  Stations:  F.  R.  Wal- 

lace. WWJ,  Detroit ;  Loren  B.  Wat=;on, 
WBAL.  Baltimore:  Fred  Weber,  MBS  ; 
Lewis  Windmuller.  WSJS.  Winston-Salem; Samuel  Woodworth,  WFBL,  Syracuse. 

SOON — 
5000  richly  laden 
watts  night  and  day 
to  serve  the  Magic 
Circle  —  richest  and 
most  populous  in  all the  Southeast! 

Columbia  Broadcasting 
System  affiliate. 

EDNEY 
DCE 

RECTOR 

WBIC 
GPEENyBORO,  ra.c. 
CEO.P.  HOLLINCSERr  ■  CO..  NAT.  REP. 

LIMA 

TRY 

Test  Town 

What's  your  prod- 

uct? Food  —  soap 

—  gasoline  —  milk 

—  ice  cream  —  to- 

bacco — ? Whatever  it  is,  you 

can  test  your  adver- 
tising campaign  in 

Lima,  O.,  and  get  a 

true  index  to  its  au- 

dience acceptance. 

For  Lima  is  known 

in  these  parts  as 

"Test  Town".  It's  a 

staple,  multi-indus- 

try city  and  its  citi- zens are  average  up- 

and-at-'em  Ameri- 

cans. Try  it  in  Test 

Town  —  and  get 

America's  reaction. 

Now  at  1240 

in  Test  Town 
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"Htn-m!  What  you  need  is  more 
watts  and  fewer  kilocycles.  I  suggest 
you  try  WFDF  Flint  Michigan,  now 

that  it's  a  kilowatt  on  910." 

THE  VOICE  OF  MISSISSIPPI 

Owned  and  Operated  By 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 

(U.P. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

I  The  Northwest's  Best  I 
 1    Broadcasting       Buy  I 

WTCN 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUL 

I Owned  ond  Ope
rated  by ST.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 
TRIBUNE   and   TIMES  TRIB- 
UNE. 

FtEE     &     PETERS,     INC.  —  Nofl.  »»p. 

RECENTLY  COMPLETED  transmitter  plant  of  KRLH,  Midland,  Tex., 
as  portrayed  in  the  architect's  drawing,  will  be  used  for  the  station's 
authorized  power  boost  to  250  watts  for  additional  coverage  in  Texas' 
oil  area.  Radiator  is  a  435-foot  Ideco  tower.  KRLH  uses  1450  kc. 

TEN  YEARS  OF  LATIN  PROGRAMS 

NBC  Celebrates  Anniversary  With  Series  of 

 Greetings  to  Southern  Nations  

WITH  inauguration  of  NBC's  short- wave transmitters,  WRCA  and 
WNBI,  each  a  50,000-watt  outlet, 
the  network  observed  the  10th  anni- 

versary of  the  "inter-American  net- 
work", in  which  it  pioneered,  with 

a  group  of  "exchange  greeting" 
programs  to  and  from  Latin 
America. 

Ten  years  ago  when  NBC  was 
sending  spasmodic  shortwave  pro- 

grams to  countries  south  of  the  Rio 
Grande,  it  was  discovered  that  each 
program  brought  in  a  large  mail  re- 

sponse. Gradually  the  network  built 
up  a  regular  schedule  of  shortwave 
programs  so  that  today  130  South 
American  stations,  78  standard 
band  and  52  shortwave,  are  rebroad- 
casting  NBC's  programs. 

Decade  of  Progress 
The  anniversary  week  broadcasts 

were  dedicated  to  progress  of  the 
decade.  On  March  25,  for  example, 
Cuba  and  Brazil  saluted  NBC's 
celebration  of  the  "Pan  American 
Network",  as  it  is  titled,  with 
music  and  entertainment  from  pop- 

ular nightclubs.  NBC-Red,  in  turn, 
broadcast  a  salute  to  the  other 
Americas  with  programs  of  songs 
by  Emma  Otero,  Cuban  born  so- 
prano. 

As  part  of  the  celebration,  NBC's 
international  division  arranged  an 
exhibit  at  the  annual  convention  of 
the  Export  Managers  Club  of  New 
York  at  the  Hotel  Pennsylvania, 
under  the  direction  of  Claude  Bar- 
rere  of  that  division's  sales  staff. 

Two  special  programs  were  pre- 
sented March  27,  one  on  NBC-Red 

from  the  Copacabana  Club  in  New 
York,  and  the  other  on  the  Blue 
featuring  the  NBC  Concert  Orches- 

tra under  direction  of  Leopold 
Spitalny.  Earlier  in  the  day  NBC 
shortwaved  to  Latin  America  the 
speeches  at  the  luncheon  of  the 
Argentine-American  Chamber  of 
Commerce,  held  at  India  House, 
New  York.  Eli  Canel  was  Spanish 
announcer  on  the  program. 

In  December  1939,  the  FCC  gave 
permission  for  shortwave  programs 
on  WRCA  and  WNBI  to  be  spon- 

sored. Shortly  thereafter  the  United 
Fruit  Co.  signed  for  nightly  quar- 

ter-hour news  programs  to  Central 
and  South  America,  and  Standard 
Oil  Co.  of  New  Jersey  sponsored 
the  Louis-Godoy  fight.  Two  New 
York  hotels,  the  Waldorf-Astoria 
and  the  Astor,  bought  programs 
featuring  the  bands  in  their  supper 
clubs.  S.  C.  Johnson  Co.  now  has  a 
regular  Hollywood  program  featur- 

ing Olga  Andre. 
RCA-Victor  sponsors  L-/  Disco- 

feca  Victor,  a  thrice-weekly  pro- 
gram of  classical  music,  as  well  as 

the  weekly  Modern  Woman  pro- 
gram, and  It  Really  Happened, 

conducted  by  Roberto  Gatica,  writer 
and  announcer  of  NBC's  interna- tional division. 
Promenading  With  Andrea  and 

Ariza,  a  radio  Broadway  column, 
presented  on  behalf  of  Broadway 
Radios,  an  RCA  product,  is  an- 

other show  designed  for  Latin 
America.  The  American  Export 
Lines  sponsors  programs  in  Span- 

ish, Portuguese  and  English,  while 
the  Texas  Co.  sponsors  the  Metro- 

politan Opera  broadcasts,  and  the 
Esterbrook  Pen  Co.  presents  a 
quarter-hour  opera  commentary. 
Standard  Oil  Co.  of  New  Jersey 
now  sponsors  eight  news  commen- 

taries in  Spanish  and  Portuguese 
each  week.  Other  sponsors  have  in- 

cluded RKO  Pictures  and  E.  I. 
duPont  de  Nemours  &  Co. 

WTAG,  Worcester,  Mass.,  and  its  FM 
adjunct,  WIXTG,  have  installed  new 
sound  effects  equipment  purchased 
from  the  local  Architectural  Wood- 

working Co.,  built  from  plans  fur- 
nished by  Ray  KeUey  of  NBC. 

SALES  of  radio  receivers  in  Canada 
during  1940  were  the  highest  on  rec- 

ord, totaling  438,976  sets,  compared 
with  370,568  in  1939,  and  251,259  in 1938. 

Godwin  Named  Manager 

Of  WOR's  FM  Station; 

Program  Policy  Drafted 
PROMOTIONS  for  several  mem- 

bers of  the  program  department  of 
WOR,  New  York,  became  effective 
last  week  with  the  appointment  of 
Charles  Godwin,  former  production 
manager,  as  manager  of  W71NY, 
WOR's  FM  station,  and  the  trans- 

fer from  WOR  of  Tom  Slater,  an- 
nouncer-producer, to  MBS  as  co- 

ordinator of  sports  and  special 
events  for  the  network. 
Two  newly-created  posts  find 

Arthur  Whiteside,  former  assistant 
production  manager,  moving  up  to 
replace  Godwin,  with  a  new  title, 
daytime  studio  manager,  and  Carl 
Warren  replacing  Whiteside  as  an- 

nouncer-producer with  the  title  of 
nighttime  studio  manager.  Eugene 
King,  who  has  been  heard  on  WOR 
with  a  daily  program  of  music 
transcriptions,  joins  the  announcing 
staff  as  replacement  for  Tom 
Slater.  Alwyn  Bach,  1931  Academy 
Award  winner  for  diction,  and  Len 
Sterling,  formerly  of  WLW,  joins 
the  announcing  staff  of  W71NY. 
W71NY's  program  policy  aims 

at  a  comprehensive  presentation 
of  classical  music,  news,  special 
features  and  educational  programs 
and  it  avoids  as  much  as  possible 
duplication  of  WOR  programs. 
Raymond  Gram  Swing's  analyses 
of  the  foreign  situation  are  car- 

ried without  commercial  continuity. 
Three  transcribed  musical  pro- 

grams are  broadcast  daily  on 
W71NY,  including  Symphonic  Cy- 

cle, 8-9  a.m.;  Luncheon  Concert, 
1-2  p.m.,  and  Slumbertime  Music 
in  the  late  evening.  The  FM  sta- 

tion also  broadcasts  several  pro- 
gram features,  carried  by  MBS 

and  not  heard  on  WOR,  including 
the  Duluth  Symphony  Orchestra 
and  the  Chicago  Symphony  Orches- tra concerts. 
Commercial  sales  for  W71NY 

will  be  handled  by  the  WOR  sales 
staff,  which  will  stress  an  outlet 
with  a  restricted  class-appeal,  as 
against  the  large  volume  mass- 
appeal  of  WOR. 
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Shelby  Promoted 

To  New  NBC  Post 

Named  Development  Engineer 
Nixon  Is  Named  Assistant 

ROBERT  E.  SHELBY,  supervisor 
of  NBC's  television  activities,  has 
been  appointed  NBC  development 
engineer,  succeeding  R.  M.  Morris, 
who  recently  joined  the  network's 
radio-recording  division,  according 
to  0.  B.  Hanson,  NBC  vice-presi- 

dent and  chief  engineer. 
Mr.  Hanson  announced  promo- 

tion of  George  M.  Nixon  of  NBC's 
development  group  to  the  post  of 
assistant  development  engineer, 
succeeding  W.  A.  R.  Brown,  a  mem- 

ber of  NBC's  technical  staff  since 
the  formation  of  the  company,  who 
has  resigned  to  join  the  RCA  cen- 

tral frequency  bureau. 
Mr.  Shelby,  a  graduate  of  the  U 

of  Texas,  joined  NBC's  engineer- 
ing staff  in  1929,  later  assuming- 

charge  of  NBC's  Empire  State 
Bldg.  television  transmitter.  Author 
of  numerous  technical  articles  on 
television,  he  includes  among  his  ac- 

tivities the  development  of  sound 
broadcasting  apparatus  and  operat- 

ing techniques. 
He  is  a  panel  member  of  the 

National  Television  Systems  Com- 
mittee, of  the  standards  committee 

of  the  Society  of  Motion  Picture 
Engineers  and  of  the  television 
technical  committee  of  the  Institute 
of  Radio  Engineers.  In  his  new 
position,  he  will  have  charge  of 
all  equipment  design  and  develop- 

ment at  NBC,  and  will  continue  to 
supervise  television  engineering  ac- 
tivities. 

Mr.  Nixon,  an  NBC  engineer 
since  1928  following  a  year  in  the 
operating  department  of  the  Elec- 

tric Storage  Battery  Co.,  is  best 
known  for  his  work  in  studio  acous- 

tics, on  which  he  serves  as  consult- 
ant for  theatres  and  auditoriums 

as  well  as  for  broadcasting  studios. 
He  is  a  fellow  of  the  Acoustical  So- 

ciety of  America  and  a  member  of 
the  AIEE  and  the  IRE. 

Mr.  Brovim  leaves  NBC  after  nu- 
merous technical  posts  with  the 

company.  From  1924  to  1927  he  was 
transmitter  engineer  of  WJZ,  New 
York,  now  key  station  of  NBC-Blue, 
and  has  conducted  extensive  stu- 

dios in  shortwave  transmission  and 
solar  activities  and  is  considered  an 
authority  in  those  fields. 

A  BMI  TUNE,  "Madam  Will  Drop 
Her  Shawl",  has  been  adopted  as  the 
feature  song  in  a  new  film,  "South  of 
Panama",  to  be  released  April  15, starring  Roger  Pryor  and  Virginia 
Vale.  BMI  is  putting  out  a  new  edi- 

tion of  the  song  with  a  title  page 
identifying  it  with  the  motion  picture. 
Words  are  by  Sam  Brown.  WMCA 
announcer,  and  music  by  Herb  Pine, 
trombonist  in  the  "Hellzapoiipin"  or- chestra. 

CONTROLS 

ROOM 

DWIGHT  McPEEK,  formerly  in 
charge  of  engineering  schedules  and 
operations  group,  has  been  transferred 
to  the  WBBM-CBS,  Chicago,  master 
control  room  replacing  Frank  Lehnert, 
who  recently  left  for  Camp  Forrest. 
John  Slatter,  formerly  assistant  to 
McPeek,  has  replaced  him,  while  Wil- 

liam Voris,  of  WBBM-CBS  page 
staff,  has  been  appointed  assistant  to 
Slatter. 
TOM  HOLUP, 
C.JRM,  Regina 
Sudbury,  Ont., 
Timmins.  Ont., 
Norm  Chaplin, 
ada  graduate, 
transmitter  eng 
Vance  Rafuse, 

formerly  engineer  at 
,    Sask.,    and  CKSO, has    joined  CKGB, 
as  control  engineer. 

Radio  College  of  Can- has    been  appointed 
ineer  of  CKGB,  and 
assistant  engineer. 

W.  J.  HOWELL,  of  Pittsburgh,  with 
Westinghouse  for  the  past  10  years, 
recentl.y  was  named  assistant  to  the 
manager  of  the  Pacific  Coast  District, 
Westinghouse  B.  &  M.  Co.,  succeed- 

ing Paul  V.  Whaley,  who  was  trans- ferred East. 
-JOHN  PEOPLES,  technician  of  KH.I, 
Hollywood,  has  been  inducted  into  the Army. 

RALPH  BUEHLMAN,  engineer  of 
WJJD,  Chicago,  married  Helaine 
.Johnson  March  24  at  Davenport,  la. 
CECIL  WALLACE  has  been  named 
control  operator  of  KRLD,  Dallas. 
BYRON  I.  .TUDY,  formerly  of  WHIS, 
Bluefield.  W.  Va.,  and  WAKR,  Akron, 
is  now  transmitter  engineer  at  WBL.I, 
Dalton,  Ga. 

HARRY  BERG,  engineer  of  WJJD, 
Chicago,  married  Georgia  Pemberton 
April  5. 
HUGH  ALLEN,  formerly  recording 
technician  of  Photo  &  Sound,  San 
Francisco,  has  ioined  the  engineering 
staff  of  KSFO,  San  Francisco. 
NORMAN  F.  RUGEN  has  joined  the 
engineering  staff  of  WAAF,  Chicago. 
OLIVER  G.  COBURN,  formerly  at 
KDYL,  Salt  Lake  City,  is  now  chief 
engineer  of  KRKO,  Everett,  Wash. 
EUGENE  ELMER  LOVEJOY,  for- 

merly chief  engineer  of  KBND,  Bend, 
Ore.,  is  now  with  KGW-KEX,  Port- land. 

RICHARD  ERBE,  recently  with 
WGAU,  Athens,  Ga.,  has  joined 
KINY,  Juneau,  Alaska,  as  operator- announcer. 
WILLARD  BOTTS.  engineer  of 
WIP,  Philadelphia,  has  volunteered 
and  enters  the  service  to  train  wire- 

less operators. 
DICK  SEITZ,  engineer  of  WFIL, 
Philadelphia,  is  the  father  of  a  boy 
born  March  25. 
KENNETH  TAYLOR,  formerly  of 
KTMS,  Santa  Barbara,  Cal.,  has 
joined  KERN,  Bakersfield,  Cal.,  as 
technician.  He  succeeds  George  Otte 
who  resigned  to  enter  military  service. 
JAMES  McARDLE.  KFRC,  San 
Francisco,  engineer,  has  been  trans- ferred to  KHJ,  Los  Angeles,  Don  Lee 
network  key  station  in  Southern  Cali- fornia. 
BRUCE  DENNIS,  of  Granbury,  Tex., 
has  been  added  to  the  engineering  staff 
of  WCBI,  Columbus,  Miss.,  replacing 
Vasco  Rhoden  who  has  joined  WTOC, 
Savannah,  Ga. 
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GARVIN  B.  COMBS  Jr.,  formerly 
chief  engineer  of  WTSP,  St.  Peters- 

burg, Fla.,  is  now  aircraft  radio  engi- neer for  Southwest  Air  Motive  at  Love 
Field,  Dallas,  Tex. 
WILL  DIERKEN,  with  several 
years  in  p.  a.  systems  work,  has  joined 
the  engineering  staff  of  WBAL,  Balti- more, as  recording  technician. 
ROBERT  De  VILBISS,  formerly 
KMTR,  Hollywood,  technician,  has  en- listed in  the  Army. 

J.  M.  BALDWIN,  chief  engineer  of 
KDYL,  Salt  Lake  City,  is  the  father of  a  baby  girl. 

REESE  F.  CLIFFORD,  assistant 
personnel  director  of  Western  Elec- tric at  New  York  headquarters,  has 
been  promoted  to  personnel  director. 

JOE  ROHRER,  KOA,  Denver,  as- 
sistant control  supervisor,  has  re- 

turned to  his  duties  after  a  two  weeks' illness. 

BETTER  FACILITIES 

FOR  FIVE  STATIO?^S 

AN  INCREASE  in  power  from 
1,000  to  5,000  watts  fulltime,  with 
a  directional  antenna  for  day  and 
night  use  on  1300  kc,  was  given 
KOL,  Seattle,  by  the  FCC  at  its 
meeting  April  1.  WSTV,  Steuben- 
ville,  0.,  was  granted  a  modifica- tion to  increase  from  specified  to 
unlimited  time  on  1340  kc.  with 
250  watts,  and  WLOG,  Logan,  W. 
Va.,  was  granted  an  increase  in 
power  from  100  to  250  watts  full- time  on  1230  kc. 
KCRC,  Enid,  Okla.,  was  given  a 

construction  permit  to  install  a  di- 
rectional antenna  for  day  and  night 

use  and  increase  power  from  250 
to  1,000  watts  on  1390  kc.  with 
fulltime. 
KGY,  Olympia,  Wash.,  was 

granted  a  construction  permit  to 
increase  time  of  operation  from  un- 

limited, except  when  KTW,  Seat- 
tle, is  operating,  to  unlimited  time 

on  1240  kc.  with  100  watts  day  and 
night. 

KGFJ  and  KFMB  Sign 

New  Pacts  With  IBEW 

AFTER  SEVERAL  months  of  ne- 
gotiation which  included  Superior 

Court  litigation,  KGFJ,  Los  Ange- 
les, in  late  March  signed  a  100% 

union  shop  contract  with  Local  40, 
IBEW,  [Broadcasting,  March  24]. 
Although  KFMB,  San  Diego,  Cal., 
has  not  yet  started  operation,  the 
management  in  late  March  also 
signed  an  IBEW  agreement.  With 
technicians  having  organized  sev- 

eral months  ago,  negotiations  are 
under  way  with  Don  Lee  Broad- 

casting System,  Hollywood,  for  an 
agreement  covering  the  four  owned 
and  operated  stations  of  that  net- work in  California,  KHJ  KFRC 
KDB  KGB,  according  to  W.  A. 
Kelly,  IBEW  international  repre- 

sentative. It  is  claimed  that  KFAC 
KFVD  and  KIEV  in  the  Southern 
California  area  will  also  shortly 

sign  union  shop  contracts.  Los  An- 
geles area  stations  now  operating 

under  100%  IBEW  agreement  are 
KNX  KFWB  KMPC  KFOX  KMTR 
KGFJ. 
KGFJ  has  also  signed  a  guild 

shop  contract  with  AFRA  covering 
staff  announcers.  Agreement  car- 

ries a  minimum  wage  clause  and 
other  provisions  of  regular  AFRA 
contracts.  Negotiations  leading  to 
the  contract  were  handled  by  I.  B. 
Kornblum,  executive  secretary  of 
Los  Angeles  Chapter  of  AFRA. 
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CONNECTICUT'S  PIONEER  BROADCASTER 

May  Seek  Change  in  Law 
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Bay  Area  Dials. 
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San  Jose,  Calif. 

San  Francisco  Studios 
1470  Pine  St. 

Reps, : 

Reynolds-Fitzgerald,  Inc. 

(Continued 
try  asks  is  to  be  heard  when  the 
time  comes  for  making  a  new  law," 
Mr.  Ethridge's  article  concluded. 

Mr.  Ethridge  pointed  out  that 
broadcasters  "are  perfectly  willing 
to  accept  the  President's  word  that the  law  is  not  clear  enough  to  serve 

as  a  guide  to  the  Commission."  He observed  that  the  industry  feels 
that  the  key  phrase  of  the  1934  law 
"public  interest,  convenience  and 
necessity"  has  been  "stretched  to 
cover  too  many  things". 

Anticipated  Move 

Though  the  article  was  Mrritten 
months  before  the  FCC  move  on 

newspaper  divorcement  had  devel- 
oped, Mr.  Ethridge  anticipated  such 

a  situation.  He  said  there  may  be 
perfectly  legitimate  argument  as 
to  the  extent  to  which  newspaper 
ownership  should  go,  but  the  Com- 

mission should  recognize  that  inci- 
dental ownership  has  been  a  logical 

development  and  that  part  of  it  has 
been  due  to  the  Commission's  policy. 

"In  the  early  days,  there  was  no 
money  in  radio,"  he  commented.  "If 
there  were  to  be  any  owners  they 
had  to  be  either  capitalists  or  cor- 

porations with  other  sources  of  in- 
come. Newspapers,  for  instance, 

saw  radio  as  a  competing  medium, 
as  it  has  been,  and  hedged  by  ac- 

quiring stations.  Other  businesses 
got  licenses  for  other  reasons,  but 
all  of  them  poured  money  into  the 
development  of  the  industry.  The 

It's  WHERE  You  Get  The  COVERAGE  That  Counts! 
After 
the  Si 

MANHATTAN* 

all,  there^s  little  percentage  in  delivering  your  sales  messages  to  a  few  prospects  on 
lit  Flats  of  Utah.   When  you're  investing  your  advertising   money   (or  your  client's) youVe  got  to  make  each  dollar  count. 

Well,  the  same  thing  holds  true  in 
Kansas.  You  can't  cover  Kansas  without  cov- 

ering the  number  one  market  in  the  state— ̂  
Wichita!  Then  it's  reasonable  to  assume  that 
your  best  buy  is  the  station  that  delivers 
Wichita^— that  booming  airplane  center  of 
the  Middle  West— —and  a  healthy  chunk  of 
the  rest  of  the  state,  plus  northern  Okla- 

homa. At  any  rate,  that  is  exactly  what  other 
shrewd  time  buyers  are  doing.  They,  too,  are 
naming  KFH,  the  station  that  covers  70%  of 
the  radio  families  in  the  entire  state  and 
delivers  20%  of  the  Oklahoma  radio  homes 
as  a  bonus. 
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from  page  9) 
Commission  has  not  put  the  indus- 

try in  position  to  stand  entirely  on 

its  own  feet." 
A  glance  at  the  FCC's  current roster  indicates  the  extent  to  which 

it  has  gone  in  recent  extreme  regu- 
latory moves.  The  Network  Monop- 

oly Report,  now  under  final  consid- 
eration, is  the  immediate  order  of 

business.  Until  it  completes  that 
study,  possibly  by  the  end  of  this 
month,  it  is  not  expected  to  set  a 
date  for  the  newspaper  ownership 
hearing.  And  in  setting  the  date,  it 
reasonably  is  expected  to  give  the 

newspaper  group  at  least  30  days' 
advance  notice  to  permit  it  to  pre- 

pare its  case. 
Among  its  other  current  moves 

are  the  clear-channel  breakdown  is- 
sue, precipitated  by  its  action  on 

March  27  granting  WHDH,  Bos- 
ton, fuUtime  on  the  830  kc.  clear 

channel;  the  unsettled  state  of  FM 
development  precipitated  by  its 
newspaper  investigation  order;  the 
decidedly  questionable  status  of 
television,  which  had  been  estopped 
from  commercial  operation  a  year 
ago;  the  new  investigation  ordered 
last  week  of  AT&T  long-line  rates, 
as  well  as  reverberations  from 
other  sources,  among  them  the  mu- 

nicipal police  services,  which  have 
complained  about  being  "pushed 
around"  by  the  Commission  on  fre- 

quency allocations. 
The  FCC  had  another  meeting  on 

March  31  on  the  Network  Monop- 
oly Report  and  is  about  half-way 

through,  moving  up  to  page  70  of 
136  pages.  It  has  yet  to  receive 
from  the  law  department  a  chapter 
on  FCC  jurisdiction  under  the  ex- 

isting act,  which  most  of  the  re- 
spondents claimed  it  did  not  have. 

MBS  alone,  among  the  major  indus- 
try entities,  supported  the  FCC  law 

department  view  that  it  has  ample 
jurisdiction  to  regulate  business  as- 

pects of  broadcasting  and  the  net- 
works. 

Gordon  Gray  Case 

In  regranting  the  application  of 
Gordon  Gray,  identified  with  the 
R.  J.  Reynolds  tobacco  family,  the 
FCC  majority  apparently  did  not 
invoke  the  letter  of  the  newspaper 
ownership  order,  which  specified 
that  construction  of  FM  facilities 
by  any  persons  associated  with  the 
publication  of  newspapers  should 
not  be  undertaken  until  after  the 
Commission  completed  its  investi- 

gation and  decided  on  new  policy. 
The  station,  a  Class  "C"  or  of  the 
"super"  type  which  would  provide 
service  in  seven  states,  originally 
had  been  authorized  a  fortnight 
ago  for  Mt.  Mitchell,  N.  C.  Like  a 
dozen  others,  it  was  automatically 
negatived  by  the  newspaper  order. 

Counsel  for  Mr.  Gray  has  pointed 
out,  however,  that  he  had  applied 
for  the  station  as  an  individual, 
rather  than  as  the  publisher  of  a 
newspaper.  Moreover,  the  FCC  had 
been  notified  of  a  change  in  con- 

trol of  the  station,  which  would  re- 
duce Mr.  Gray  to  the  status  of  a 

minority  stockholder.  Mr.  Gray  is 

being  considered  for  appointment 
to  the  Ethridge  committee. 

At  its  April  1  meeting,  at  which 
the  Gray  grant  was  reinstated,  the 
FCC  is  understood  to  have  rejected 
the  application  of  the  Milwaukee 
Journal,  operating  WTMJ,  for  a 
full  commercial  FM  authorization, 
but  did  give  it  authority  to  oper- 

ate its  present  experimental  FM 
transmitter  commercially.  The  Chi- 

cago Tribune,  operating  WGN,  also 
sought  regular  authority  for  its 
new  FM  station  and  likewise  is  un- 

derstood to  have  been  denied  the 
authorization. 

With  moves  going  forward  on  so 
many  fronts  and  with  the  national 
defense  situation  striking  increased 
tempo,  broadcasters  were  in  a  quan- 

dary as  to  where  to  look  for  de- 
velopments. Introduction  of  legis- 

lation for  reorganization  of  the 

FCC,  particularly  if  it  gets  Admin- istration endorsement,  probably 
would  have  the  effect  of  transfer- 

ring to  the  Capitol  virtually  all  of 
the  issues  and  of  delaying  FCC 
policy  conclusions  until  action  by 
Congress. 

Anti-Trust  Probe 

On  the  other  hand,  the  Depart- 
ment of  Justice  is  gearing  itself 

for  further  moves  in  the  radio-en» 
tertainment  field,  to  follow  up  its 
successes  in  procuring  consent  de- 

crees from  both  ASCAP  and  from 
the  broadcasting  industry  through 
BMI  on  copyrighted  music  per- 

formance. Assistant  Attorney  Gen- 
eral Arnold  announced  several 

weeks  ago  that  action  would  be 
taken  against  James  C.  Petrillo, 
czar  of  union  musicians,  but  this 
has  not  yet  materialized,  although 
Mr.  Waters  and  his  staff  have  been 
active  in  the  field.  In  some  quarters 
it  was  thought  the  Department 
might  withhold  action  against  A  F 
of  M  until  such  time  as  it  could 

also  open  up  on  some  of  the  net- 
work monopoly  aspects.  Until  the 

FCC  releases  its  final  Network  Mo- 
nopoly Report,  however,  Mr. 

Arnold's  staff  probably  will  not  be 
disposed  to  move. 

ARTHUR  A.  HERBERT  Sr.,  67, 
treasurer  of  the  American  Radio  Re- 

lay League,  died  April  3  in  West  Hart- 
ford, Conn. 
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?RESS  FM  CASES 

IN  PENDING  FILES 

THE  FCC  announced  last  Friday 
hat  pending  determination  of 
jolicy  or  rules,  if  any,  governing 
lewspaper  operation  of  stations, 
t  has  adopted  a  procedure  of  "hold- 
ng  in  its  pending  files"  all  applica- ;ions  by  newspaper  interests  for 
FM  authorizations  not  acted  upon 
Defore  March  19,  when  the  news- 
I  paper  inquiry  order  was  issued. 

This  procedure  "will  enable  these 
ipplications  to  be  considered  as  a 
?roup  on  the  basis  of  Commission 
findings  as  the  result  of  contem- 

plated public  hearings  on  the  gen- 
sral  question." 
As  provided  under  the  inquiry 

jrder,  the  Commission  said  news- 
paper interests  eligible  for  FM  con- 

istruction  permits  prior  to  the 
adoption  of  the  order  "are  being issued  such  permits  subject  to  the 
conditions  that  no  construction  shall 
be  undertaken  until  the  Commission 
has  taken  action  on  the  news- 

paper ownership  matter.  Mean- 
while, if  any  such  newspaper  inter- 

est can  show  to  the  satisfaction  of 
the  Commission  that  it  should  be 
allowed  to  go  ahead  immediately, 
it  will  be  permitted  to  do  so." 

NAB  By-Law  Changes 
SEVERAL  proposals  to  amend  the 
NAB  by-laws,  under  authorization 
by  the  NAB  board  of  directors, 
were  submitted  last  Friday  to  the 
membership.  Action  is  expected  at 
the  May  12-15  convention  in  St. 
Louis.  The  proposals  would  author- 

ize nomination  and  election  of  six 
directors-at-large  by  vote  in  open 
session,  approval  of  the  succeeding 
year's  convention  site  by  the  con- 
•tention,  reclassification  of  dues  in 
higher  station  income  brackets,  and 
reallocation  of  territory  effecting 
NAB  districts  2,  3,  8,  9,  11  and  14. 

Lyndon  Test 
LYNDON  COSMETICS,  Norwalk, 
Conn.,  through  their  newly-appoint- 

ed agency,  Albert  Frank-Guenther 
Law,  New  York,  is  testing  two  an- 

nouncements weekly  on  the  Ruth 
Marian  Wells  participating  pro- 

gram on  WGAR,  Cleveland.  Com- 
pany is  promoting  Lady  Lyndon 

line  of  popular  priced  cosmetics. 

MBS  Billings  Soar 
MBS  gross  time  sales  for  March 
totaled  $513,774,  a  gain  of  31.5% 
over  the  March  1940  figure  of 
$390,813.  Cumulative  MBS  billings 
for  the  first  quarter  of  1941  are 
$1,461,162,  up  39.7%  from  the  $1,- 
046,191  total  for  the  same  period 
of  1940. 

Pabst  Sports 
PABST  SALES  Co.,  Chicago  (Blue 
Ribbon  beer),  on  April  14  starts 
a  six-weekly  quarter-hour  series. 
Blue  Ribbon  Sports  Review,  on  13 
Texas  State  network  stations. 
Shows  will  be  heard  10:15-10:30 
p.m.  (CST)  Mondays  through  Sat- 

urdays follovdng  the  night  baseball 
games  played  in  the  Texas  League 
and  will  run  throughout  the  season. 
Zack  Hurt,  veteran  sports  an- 

nouncer who  has  been  heard  on  the 
games  for  General  Mills,  will 
conduct  the  programs.  Agency  is 
Lord  &  Thomas,  Chicago. 

Renault  Returns 

L.  N.  RENAULT  &  SONS,  Egg 
Harbor  City,  N.  J.  (wineries) ,  is 
launching  an  extensive  advertising 
campaigrn  embracing  radio  newspa- 

pers, trade  papers,  national  maga- 
zines, and  car  cards  during  the 

months  of  April  and  May  for  its 
line  of  Renault  American  cham- 

pagne and  American  vermouths. 
Returning  to  radio  for  the  first 
time  this  year,  a  larger  schedule 
has  been  arranged,  with  the  addi- 

tion of  WOR,  New  York,  for  three 
five-minute  periods  weekly  with 
Ed  Fitzgerald's  man-about-town 
program.  Remainder  of  the  sched- 

ule calls  for  369  live  spot  an- 
nouncements, using  five  a  week  on 

KQV,  Pittsburgh,  and  18  a  week  on 
WPEN  and  WDAS  in  Philadel- 

phia. Agency  is  Gray-Rogers  Adv., 
Philadelphia. 

Nitragin  Series 
NITRAGIN  Co.,  Milwaukee 
(Nitragin  Inoculate),  during 
March  started  a  six-week  varying 
schedule  of  one-minute  spot  an- 

nouncements on  approximately  18 
stations  [Broadcasting,  March 
24].  Western  Adv.  Agency,  Racine, 
Wis.,  handles  the  account. 

Stay  At  The 

Headquarters  Hotel  - 

Center  of  Activity 

800 

ROOMS 
FROM 

AIR CONDITIONED 

Redivision  of  Ownership 

In   WSJS    Is  Ordered 
COMPLYING  with  a  suggestion  of 
FCC  attorneys,  Gordon  Gray,  who 
has  held  99.8%  of  the  common 
stock  and  18.1%  of  the  preferred 
stock  in  Piedmont  Publishing  Co., 
Winston-Salem,  N.  C,  licensee  of 
WSJS,  has  agreed  to  a  redivision 
of  stock  so  that  voting  control  will 
be  shared  by  the  86  present  pre- 

ferred stockholders.  The  company 
also  publishes  the  Winston-Salem 
Jou7'nal  and  Ttvin  City  Sentinel. 

The  corporation,  it  was  disclosed, 
entered  into  commitments  with  ref- 

erence to  the  preferred  stock,  when 
it  acquired  the  newspapers  and  ra- 

dio station.  These  were  not  met  at 
the  end  of  a  required  three-year 
period,  and  the  preferred  stock- 

holders, some  of  them  Mr.  Gray's relatives,  became  entitled  to  voting 
privileges.  Under  the  new  setup  Mr. 
Gray  will  actually  vote  18.1%  of 
the  outstanding  stock.  Mr.  Gray  is 
also  a  large  stockholder  in  R.  J. 
Reynolds  Tobacco  Co.  There  are  no 
plans  to  change  either  the  officers 
or  directors  of  the  corporation,  or 
the  management  of  the  newspapers 
and  radio  station. 

AFRA-WGN  Pact 

SIGNING  of  an  agreement  with 
WGN,  Chicago  key  outlet  of  MBS, 
for  a  minimum  salary  of  $51  a 
week  for  sound  men,  gives  the 
American  Federation  of  Radio 
Artists  a  closed  shop  in  every 
major  Chicago  station,  covering 
both  technicians  and  artists.  First 
AFRA  contract  went  into  effect 
in  April,  1940,  when  sound  men 
were  raised  from  $25  to  $40  a  week. 
The  new  pact  with  WGN  for  the 
$51  weekly  minimum  is  effective 
April  23,  holding  until  Nov.  1,  1943. 

More  Socony  News 
SOCONY-VACUUM  OIL  Co.,  New 
York,  has  added  a  daily  quarter- 
hour  news  program  on  KSO,  Des 
Moines,  and  WNAX,  Yankton,  mak- 

ing a  total  of  39  stations  now 
carrying  the  sponsor's  newscasts. J.  Stirling  Getchell,  New  York,  is 
agency. 

BMI  Tunes  in  Movies 
BROADCAST  MUSIC  Inc.,  through 
Harry  Engel,  Pacific  Coast  manager, 
has  placed  four  new  songs  with 
Stephens-Lang  Inc.,  Hollywood  film 
producers,  for  the  next  Dr.  Christian 
picture  to  be  released  through  RKO. 
Written  by  Jack  Owens,  Claude 
Sweeten,  David  Gregory  and  A!  Moss, 
the  songs  are  When  Love  Is  Neto, 
Make  Believe  Land  of  Dreams,  Get 
Alive,  and  The  Rhythm  Is  Red,  White 
&  Blue.  BMI  has  also  closed  a  deal 
with  Walt  Disney  Studios  for  publica- 

tion of  the  song.  The  Reluctant 
Dragon,  from  the  feature  cartoon  of 
the  same  title  to  be  released  about 
Mav  1.  Song  was  written  by  Charles 
Woleott,  Bd  Penner  and  T.  Hee. 

Leprohon  Gets  CKAC  Post 
LOUIS  LEPROHON,  salesman  of 
CKAC,  Montreal,  has  been  promoted 
to  national  and  local  sales  manager,  it 
was  announced  April  3  by  Phil  La- 
londe,  manager.  Paul  Lane  Carpentier. 
from  Breboeuf  College,  has  been  added 
to  the  announcing  staff. 

SOCIETY  CLUB  HATS  Corp.,  New 
York,  is  staging  a  spring  spot  cam- 

paign on  12  stations,  using  .5  an- nouncements on  WPRO  WSNJ 
WSOC  WCAX  WHIS  WCOU  WLBZ 
WCOS  WRNL  WCHS  WPTF.  Agen- 

cy is  Gussow-Kahn  &  Co.,  N.  T. 

A  MONEY 

MAGNET! 
WAIR  advertisers  CASH  IN  on 

the  magnetic  force  we've  built in  this  money-making,  money- 
spending  territory.  Better  hurry 

up  and  JOIN — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

It  is  not  the  amount  of  noise 

you  make  that  counts  in  radio. 
It's  what  you  say  and  how  well 

you  put  it  over  that  matters. 

There  are  more  powerful  sta- 
tions than  CHNS  in  Canada 

but  none  with  better  equipment. 

For  Rates:  Apply  Station  Director 
CHNS  •  Lord  Nelson  Hotel 

Halifax,  Nova  Scotia 
or 

Joe  Weed,  New  York  City 

IN  COLUMBIA,  COVERS  THE 
HEART  OF  MISSOURI 

Winiwr  of  the  "George  Foster  Peabody 
Award"  lor  Distinguished  and  Meritorious Public  Service  Programs  in  Ibe  local 
channel  group  during  1940, 

1400  KG.  ★  250  WATTS 
'"^e/ferson 

(_ 

THE  ARISTOCRAT  OF  ST.  LOUIS 
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KYCV,  Redding,  Cal.,  is  taking  a 
major  role  in  cooperative  educational 
broadcasts  in  the  Northern  Sacramento 
Valley.  Since  the  start  of  the  current 
school  year  KVCV  has  carried  a  total 
of  15  programs  written  and  produced 
by  elementary  school  children.  Besides 
the  elementary  school  broadcasts, 
KVCV  carries  a  similar  program  week- 

ly from  the  Shasta  County  High 
School,  written  and  produced  by  stu- dents. 

KGKB,  Tyler,  Tex.,  recently  turned 
over  its  entire  studios  and  control 
room  to  local  high  school  students  for 
a  day  as  part  of  classes  in  radio  which 
are  being  held.  James  Ulmer  Jr.,  son 
of  Dr.  Ulmer,  station  owner,  was  in 
charge  of  the  transmitter  operation. 
Young  Ulmer,  though  only  a  high 
school  student,  is  a  licensed  commer- 

cial operator  holding  a  first  class  tele- 
phone license. 

SATIRE  on  MBS's  program.  Keep  Fit to  Music,  heard  over  KWK  St.  Louis, 
each  week-day  morning,  was  presented at  annual  Gridiron  Dinner  of  the 
"Women's  Advertising  Club  of  St.  Louis 
held  recently.  The  skit,  titled  "Keep- 

ing Fit  With  Fanny",  showed  a  di- 
vided stage  with  two  exercising  list- eners on  one  side  and  on  the  other,  the 

radio  studio  where  a  feminine  announc- 
er reclined  at  ease  and  enjoyed  a 

chocolate  soda  while  broadcasting  the 
exercises.  Skit  was  written  by  Beatrice 
Adams,  copywriter  of  Gardner  Adv. 
Co.,  and  Claire  Harrison,  contiuuitv 
director  of  KWK. 

WGX,  Chicago,  has  been  awarded  a 
silver  plaque  by  the  American  Legion, 
Department  of  Illinois,  for  '"public 
service  and  cooperation  with  the  Amer- 

ican Legion  in  many  fields  of  en- 
deavor". 

Hookey  Plot 
ALERTNESS  of  an  an- 

nouncer at  WBRK,  Pittsfield, 
Mass.,  can  be  credited  with 
the  foiling  of  perhaps  the 
greatest  schoolboy  plot  in 
history,  wholesale  hookey,  for 
the  entire  city.  A  lad  called 
the  studios  early  one  morn- 

ing stating  that  he  was  call- 
ing for  the  local  superin- tendent of  schools  and  asked 

that  WBRK  broadcast  an  an- 
nouncement of  no  school  that 

day.  WBRK  usually  is  the  of- 
ficial organ  for  such  an- 

nouncements but  the  an- 
nouncer on  duty  suspecting  a 

hoax  decided  to  check  back 

with  the  superintendent's  of- fice. Result  was  an  expose  of 
the  scheme. 

IN  RESPONSE  to  a  request  of 
WBAP,  Fort  Worth,  for  advice  from 
listeners  on  the  desirability  of  a  third 
anniversary  show  for  the  Thirty 
Minutes  Behind  the  Walls  program, 
221,507  listeners  in  43  of  the  United 
States,  Canada,  Mexico  and  Hawaii 
voted  for  the  full  hour  show  March 
19.  The  broadcasts  originate  in  the 
State  prison  at  Huntsville  and  were 
cited  in  the  George  Foster  Peabody 
awards  March  29  for  ''distinctive  pub- 

lic service". STAFFS  of  WTAG  and  WIXTG, 
Worcester,  Worcester-Telegram,  Eve- 

ning Gazette  and  Sunday  Telegram 
participated  in  a  celebration  at  the 
local  Hotel  Bancroft  March  31  in 
honor  of  radio  and  newspaper  ex- 

pansion in  that  community.  Wrist 
watches  were  presented  to  all  25  year 
employes  and  entertainment  featuring 
Everett  Marshall,  singing  star  of 
stage  and  screen,  was  furnished. 

My  P.  W.  S.  (Popularity  With  Sponsors)  is  soaring  be- 

cause I  tuck  each  one  under  my  wing  and  give  them  all 

the  benefit  of  my  "pull"  with  1,600,000  Cincinnatians. 
Takes  BIG  wings  to  cover  IZlVa  sponsored  quarter 

hours  a  week  (77.7%  of  them  renewals) — but  there's 
always  room  for  one  more. 

NBC  RED  AND  BLUE 

FOR  THE  second  consecutive  year. 
WNEW,  New  Tork,  has  been  honored 
by  the  American  Legion  with  a  scroll 
commending  its  activities  in  promot- 

ing Americanism  through  its  series  of 
Legion  broadcasts. 
IN  LIXE  with  its  policy  of  classical 
music,  WNYC,  New  York's  municipal station,  on  March  29  started  a  Satur- 

day noon  opera  series,  which  offers 
complete  recordings  of  the  best  known 

operas. TO  MEET  the  demand  for  trained 
radio  writers,  a  workshop  course  in 
radio  script  writing  will  be  offered 
during  the  spring  term  of  the  Writers' School,  New  York,  under  direction  of 
Helen  Bergovoy,  writer  for  the  Co- lumbia Workshop.  All  types  of  scripts 
will  be  considered  in  the  course,  start- 

ing April  21. 
WBBM.  Chicago,  has  started  a  series 
of  weekly  half-hour  programs  from 
Camp  Forrest  near  Tullahoma,  Tenn., 
designed  to  give  a  complete  picture  of 
Illinois  33d  Division  army  life.  The 
programs  have  been  made  available  to 
other  stations. 
WOAI,  San  Antonio,  featured  on  a 
recent  broadcast  of  Army  Life  from 
Dodd  Field.  Fort  Sam  Houston,  an 
interview  of  Dan  Edwards,  soldier  of 
fortune,  who  was  with  the  I3EF  at  the 
evacuation  of  Dunkerque  last  year. 
Army  Life  program  is  a  weekly  pres- entation each  Sunday  from  Dodd  Field 
by  Hoyt  Andres. 
COOPERATIVE  agreement  between 
WOWO,  Fort  Wayne,  and  the  Indi- 

ana Farm,er's  Guide,  hoosier  farm 
newspaper,  has  been  arranged  so  that 
the  station  receives  a  half-page  ad  in 
each  issue  of  the  paper  in  return  for 
sponsorship  three  days  each  week  of 
Jim  Conway's  Office,  a  WOWO  farm feature  of  Jim  Conway,  station  farm 
program  director. 
WFBM,  Indianapolis,  on  April  1 
started  John  Doe  Meets  the  Pro,  a 
weekly  quarter-hour  interview  which 
features  a  professional  golfer  on  each 
program.  Lee  Harris,  recent  addition 
to  the  station's  sports  staff,  is  in charge. 

GUY  LOMBARDO.  whose  orchestra 
is  heard  Monday  nights  on  CBS  for 
Lady  Esther,  Chicago,  is  sponsoring  a 
Glee  Club  contest  among  the  352  Boys' Clubs  of  America  in  connection  with 
the  observance  of  Boys'  Club  Week, which  starts  May  19. 

TEA-TIME  note  will  be  struck  in  the 
weekly  half-hour  High  Tea  in  the  Sky 
Room,  which  starts  April  10  for  13 
weeks,  on  KMPC,  Beverly  Hills,  Cal., 
under  cooperative  sponsorship  of  W. 
&  J.  Sloane  Co.,  Elizabeth  Arden  Sales 
Corp..  Alexander  Perino  (restaurants), 
and  Saks  Fifth  Avenue  (department 
store).  Weekly  show  will  feature  new- 

ly-discovered professional  talent.  Per- 
centage of  tea-time  proceeds  will  be 

turned  over  to  charity.  Ed  J.  Holden, 
head  of  Holden  Associates,  Hollywood 
agency,  will  be  producer,  with  Lillian 
Glen  Prouty,  script  writer. 

BEFORE  YOU'RE  UP— YOUR  SALES  CAN  BE! 

While  you're  still  deep  in  slumber, 
deep  South  farmers  dial  WWL  to 
hear  Dixie's  Early  Edition.  Pull? 
167,980  letters  first  year!  Avail- 

able on  participating  basis.  Plant 
your  product  in  this  all-farm,  all- star  BUY! 
(5  to  7  A.M.  Daily) 

NEW  ORLEANS 
r 

50.000  WATTS 

FIRE  VISITED  the  offices  over  t 
studios  and  control-room  of  WGK! 
and  the  deluge  of  water  directed 
the  blaze  leaked  down  through  t 
ceiling   into   WGKV.    F  i  r  e  m  t 
chopped  holes  in  the  floor,  loosing 
flood  of  water  on  the  control-roc  ™ 
equipment  of  WGKV.  A  salvag  j^'^ tarpaulin  was  spread  over  the  co 
trol  panel,  mikes,  and  speech-ra in  the  control  room.  This  pictu| 
was  taken  after  things  were  und 
control.  The  announcer  on  duty  w 
George  Kent  who  was  doing  a  tra— 
scribed  show  at  the  time,  and  tl 
problem   of   announcing,  workii 
two  turntables,  and  keep  the  ca 
vas  off  the  turntables  accounts  f 
his  harassed  look.  The  show, 
course,  went  on! 

par 

i'u 

KXOK,  St.  Louis,  as  part  of  an  a 
pearance  of  a  local  high  school  natu 
club  on  the  Pickin'  The  Air  Pocke 
a  daily  feature  of  the  station,  featurfc 
an  assortment  of  reptiles  on  the  broa 
cast.  Rattle  of  a  Missouri  rattlesna 
as  its  venom  was  being  extracted  a 
hissing  and  snapping  by  ten  oth 
snakes  and  four  turtles  was  aired. 

CFRN,  Edmonton,  Alta.,  has  coi 
pletely  remodelled  and  now  has  thr 
studios  and  adjoining  control  roon 
New  RCA  studio  equipment  was  i 
stalled,  including  a  new  console.  TI 
station  recently  increased  to  1,0( watts. 

KGY,  Olympia,  Wash.,  moved  in new  studios  and  business  offices  in  ti 
Rockway-Leland  Bldg.  March  29. 

NBC-Chicago  Boom 

REVENUE  for  the  first  quarte 
of  1941  for  the  two  NBC  Chica^ 
stations,  WMAQ  and  WENR, 
16.1%  ahead  of  the  same  peric 
last  year,  according  to  figures  con 
piled  by  M.  M.  Boyd,  NBC  Centrs 
Division  spot  sales  manager.  Wit 
28  accounts  booked  on  the  two  st: 
tions  during  March,  billings  for  tl: 
month  on  WMAQ  are  the  highest  o  i, 
record  for  the  station.  Billings  fc 
WENR  during  March  also  are  tb  « 
highest  in  history,  with  the  excel  Jl' 
tion  of  October,  1940,  when  polit 
cal  broadcasts  added  to  the  st^ 
tion's  revenue. 
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arm  Service  Programs 
nd  Defense  Problems 

iliscussed  at  Conference 
4lPPLEMENTING    their  back- 
^  ound  on  the  impact  on  agricul- re  of  the  war  abroad  and  this 
antry's  defense  program,  30  farm 
ogram  directors  from  stations  all 
er  the  country  met  in  Washing- 
1  April  7-8  with  officials  of  the 
■partment   of   Agriculture.  The 
;eting,   called   by   Secretary  of 
^riculture  Wickard,  is  similar  to 
ose  held  annually  for  farm  edi- 

J  >s  of  newspapers  and  magazines. 
"  is  the  first  of  its  kind  for  radio. 
Following  a  talk  by  Secretary 
ickard,  the  group  was  to  hold 
undtable  discussions  with  other 
'partment  officials.  On  Tuesday 
e  visiting  farm  editors  were  to 
'sit  the  U.  S.  Agricultural  Re- 
arch  Center  at  Beltsville,  Md. 

i  At  conclusion  of  the  two-day  De- 
j^'.rtment  of  Agriculture  session, 
,„  presentatives  of  nine  clear-chan- ^1  stations  are  scheduled  to  meet 
Wednesday  with  Victor  A.  Sholis, 
''rector  of  the  new  Clear  Channel 
'  :oadcasting  Service  office  in 
ashington.  Mr.  Sholis  plans  to 
view  with  the  clear-channel  farm 
Jitors  plans  to  expand  rural  pro- •am  service  by  these  stations. 
Farm  service  directors  and  edi- 

firs,   along   with   several  station 
I  anagers,  scheduled  to  attend  the 
epartment  of  Agriculture  meet- j  gs  include :  , 
William    Drips,    NBC   director  of 

rriculture;    Charles    Stookey,  CBS 
nricultural  editor;  Harry  Stone,  gen- 
al  manager,  and  Louis  Buck,  WSM, 

„iashville;  Charles  Shoffner,  WCAU, 
i'.iiladelphia  ;  John  Merrifleld,  WHAS, 
huisville;     Glenn    Snyder,  general 
:  anager,  Art  Page  and  Harold  Saf- 
liJrd,    WLS,    Chicago;    Ed  Mason, 
LW,  Cincinnati ;  Bill  France,  WSB, 
tlanta ;   Thomas   Murray,  WHAM, 

"'ochester;    Herb    Plambeck,  WHO, 
'es  Moines;   Woody  Hattic,  WWL, i  ew  Orleans. 
Lee  B.  Wailes,  Westinghouse  direc- 

fr  of  broadcasting;  John  Thorpe, 
'"YW,    Philadelphia,    and  Franklin I  Doke,  WOWO,  Fort  Wayne,  Ind. ; 
,!Sse  Buffum,  WEEI,  Boston  ;  Grady 
,5le,  WBT,  Charlotte  ;  Earl  WiUiams, 
TAB,  Lincoln ;  Harold  Azine  and 
i)hn  Zufall,  WBAL,  Baltimore;  Rex 
avis,  WCKY,  Cincinnati ;  G.  Emer- 

:  n  Markham,  WGY,  Schenectady,  in 
large  of  General  Electric  agricultural 

|)  oadcasting ;  John  Hayes,  WOR,  New 
"Ork;  Paul  W.  Morency,  manager, 
[lid  Thomas  C.  McCray,  WTIC,  Hart- 
„rd.  Conn.;  Richard  Velz,  WRNL, 
enry  Hutcheson,  WMBG,  Walter  R. 

"ishop,  WRVA,  Richmond;  Charles 
•I'orcester,  WNAX,  Yankton,  S.  D. II   
E  D  BARBER,  sportscaster  of 

I  'OR,  New  York,  has  signed  with 
I'lthe  News  as  narrator  and  consult- 
|i'it  for  its  sports  newsreels  and vf  orts.  Barber  will  handle  all  sports 
If  cept  racing,  currently  described  by 
■Jem  McCarthy,  and  will  work  with 
i')e  Walsh,  Pathe  editor. 

GAVEL  FROM  KDKA 

Fashioned  for  First  Sponsor 

 From  Original  Tower  
JOSEPH  HORNE  Co.,  Pittsburgh 
department  store,  which  claims  to 
have  been  radio's  first  advertiser, 
paid  a  unique  tribute  to  the  broad- 

casting industry  at  the  semi-annual 
meeting  of  the  Retail  Research 
Assn.  last  month  in  Miami.  As  it 
was  the  custom  for  one  of  the  22 

member  stores  to  present  a  gavel 
to  A.  Lincoln  Filene,  president  of 
the  association,  at  each  meeting, 
it  came  the  turn  of  the  Joseph 
Horne  Co.  to  make  the  presenta- 
tion. 

The  store  asked  KDKA,  Pitts- 
burgh, for  a  small  piece  of  the 

original  antenna  pole  used  by 
Frank  Conrad  in  his  early  experi- 

ments which  led  to  the  founding 
of  the  pioneer  Westinghouse  sta- 

tion. This  was  fashioned  into  the 
gavel  and  presented  to  Mr.  Filene 
with  a  letter  of  authentication  from 
Dr.  Conrad.  Here  James  B.  Rock 
(right),  manager  of  KDKA,  hands 
the  gavel  to  W.  H.  Burchfield,  pres- 

ident of  Joseph  Horne  Co. 
Joseph  Horne  also  distributed  at 

the  gathering  an  attractive  book- 
let. How  Radio  Broadcasting  Be- 

gan, sketching  the  early  history 
of  broadcasting  and  how  Home's 
became  radio's  first  retail  advertis- 

ers after  being  partially  respon- 
sible for  the  actual  establishment 

of  KDKA. 

H.  C.  MULBERGER  Inc.,  Milwaukee 
agency,  has  organized  Atomic  Research 
&  Engineering  Co.,  as  a  subsidiary,  to 
analyze  various  products  manufactured 
by  its  clients  and  to  aid  in  the  develop- ment of  new  products.  Mr.  Mulberger 
is  director  of  research.  The  research 
and  experimental  staff  comprise  of 
Charles  Kruse,  instructor  of  elec- 

tronics, radio  and  sound  engineering 
at  the  Milwaukee  Vocational  School ; 
Dr.  Gabriel  del  Pilar  Flores,  research 
chemist ;  Leland  H.  Snyder,  former  di- 

rector of  development  and  research  of 
the  Bendix  Corp.,  South  Bend  ;  A.  C. 
(Tony)  Lange,  president  of  the  Lange 
Aviation  Corp.,  Milwaukee. 

"I'm  right  pleasured  since  WFDF 
Flint  Michigan  went  a  killy-watt  on 
910.  It's  so  loud  naow  I  don't  have  to 

carry  Pappy  indoors  to  hear  it." 

NIGHT  BALL  GAMES 

BOUGHT  ON  WNEW 

UNDER  joint  sponsorship  of  Gen- eral Mills,  Minneapolis  (Wheaties), 
and  Lever  Bros  Co.,  Cambridge, 
Mass.  (Lifebuoy),  WNEW,  New 
York,  will  broadcast  the  entire 
schedule  of  11  night  games,  home 
and  abroad,  played  by  the  Brooklyn 
Dodgers.  Play-by-play  and  between 
inning  commentaries  will  be  han- 

dled by  Red  Barber  and  Al  Heifer, 
sportscaster  covering  the  games  by 
day  under  the  same  sponsors  on 
WOR,  New  York. 

The  broadcasts  will  be  heard  on 
WNEW  from  approximately  9  p.m. 
until  conclusion  of  the  game.  The 
first  takes  place  May  28  in  Phila- 

delphia between  the  Dodgers  and 
the  Philadelphia  National  Leag- 

uers. Agency  for  General  Mills  is 
Knox-Reeves,  Minneapolis,  and 
Wm.  Esty  &  Co.,  New  York,  is  the Lifebuoy  agency. 
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CRYSTALS  hy 

trhe  Hipower  Crystal  Company,  one  ol 
I'lmerica's  oldest  and  largest  manufac- iUrers  of  precision  crystal  units,  is  able 
o  offer  the  broadcaster  and  manufac- 
urer  attractive  prices  because  of  their 
arge  production  and  the  exclusive 
iipower  grinding  process.  Whatever 
'our  crystal  need  may  be,  Hipower 
-an  supply  it.  Write  today  for  full n  formation. 

HIPOWER  CRYSTAL  CO. 
liales  Division — 205  W.  Wackcr  Drive,  Chicago 
■FictDry — 2035  Charleston  Street,  Chicago,  III. 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

MARCH  29  TO  APRIL  4,  INCLUSIVE 

Decisions  .  .  . 
MARCH  29 

MISCELLANEOUS— WNYC,  New  York, 
dismissed  without  prejudice  petition  inter- 

vene application  Camden  Broadcasting  Co.  ; 
NEW,  Butler  Radio  Inc.,  Tyler,  Tex.,  dis- missed motion  to  amend  application  to  1400 
kc  under  treaty ;  NEW,  Ralph  L.  Lewis, 
Greensboro,  N.  C,  dismissed  motion  to 
amend  application  to  1400  kc  under  treaty; 
NEW,  CBS.  Boston,  passed  petition  to  in- 

tervene in  hearing  on  Outlet  Co.,  Provi- 
dence, FM  and  FCC  on  own  motion  con- 
tinued   hearing    now    set    for    4-7-41  to 

4-  21-41  on  application  Yankee  Network, Worcester  Telegram  Publishing  Co.  and 
CBS  for  new  FM  station;  WJAE,  Provi- 

dence, passed  petition  to  intervene  and  en- 
large issues  re  applications  Yankee  Net- 
work and  Worcester  Telegram  Publishing 

Co.  ;  CBS,  Boston,  passed  motion  to  grant 
amendments  to  change  frequency  of  FM 
application;  NEW,  Symons  Broadcasting 
Co.,  Ellensburg,  Wash.,  granted  continu- 

ance hearing  60  days;  WAGA,  Atlanta, 
passed  motion  for  leave  to  amend  applica- 

tion re  directional  antenna  for  CP  change 
frequency  etc.;  WBAX,  Wilkes-Bai-re,  Pa., denied  continuance  oral  argument  set  for 
;?-vil-41  re  application  license  renewal: 
KMLB,  Monroe,  La.,  granted  motion  con- 

tinue hearing  .30  days  from  3-31-41;  WDAS, 
Philadelphia,  FCC  on  own  motion  consoli- 

dated hearing  and  continued  to  5-26-41  on 
renewal  applications  of  WCAM,  WCAP, 
WTNJ  and  for  CPS  for  Trent  Broadcast 
Corp.,  WTNJ,  WDAS,  with  motion  of 
WDAS  to  continue  hearing  dismissed; 
NEW,  Mollin  Investment  Co.,  Riverside, 
Cal.,  denied  as  in  default  application  CP, 
applicant  failing  to  appear  and  offer  evi- dence. 

MARCH  31 
W71NY,  New  York — Granted  temporary authority  FM  commercial  47.1  mc  1  kw  to 

5-  17-41  pending  completion  of  CP. 
WMVA,  Martinsville,  Va. — Granted  modi- 

fication CP  new  station  1420  kc  100-250  w 
unl.,  for  change  to  1450  kc  under  treaty. 
KSCJ,  Siou.x  City,  la.— Granted  modifi- 

cation CP  directional  N,  increase  power, 
for  change  in  directional  antenna  on  1360 kc  under  treaty. 
WNYE,  New  York — Granted  extension 

temporary  authorization  to  continue  to 
operate  non-commercial  educational  station 
on  41.1  mc  to  4-30-41  pending  action  on CP. 
W2XOY,  New  Scotland,  N.  Y.— Granted 

extension  temporary  authority  FM  43.2  mc 
2,500  watts  to  4-30-41. 

APRIL  1 
WBAX.  Wilkes-Barre,  Pa.— Denied  li- 

cense renewal  and  given  until  7-1-41,  3 a.m.,  to  get  off  the  air. 
NEW,  David  Rosenblum  d/b  Butler 

Broadcasting  Co.,  Butler,  Pa.— Granted  CP 680  kc  250  w  D. 
WSTV,  Steubenville,  O.— Granted  modi- 

fication license  to  1340  kc  250  w  unl. 
WBRK,  Pittsfield,  Mass.— Granted  con- 

sent assign  license  to  Monroe  B.  England. 
KOL,  Seattle— Granted  CP  increase  to  5 kw  directional  N  &  I). 
WLOG,  Logan,  W.  Va. — Granted  CP  in- 

crease to  250  w  N  &  D,  change  equip. 
KGY,  Olympia,  Wash. — Granted  CP  new antenna,  increase  to  unl. 
SET  FOR  HEARING — NEW,  Colonial 

Broadcasting  Corp.,  Norfolk,  Va.,  CP  1200 
kc  (1230  under  treaty)  250  w  unl.;  WABY, 
Albany,  modification  license  to  1240  kc  un- 

der treaty,  250  w  N  &  D. 
APRIL  2 

WCNW,  Brooklyn- Granted  modification temporary  authority  to  increase  N  to  250  w. 
WLAC,  Nashville — Granted  amended  CP 

to  increase  to  50  kw  directional  N,  new transmitter. 
WOMI,  Owensboro,  Ky. — Granted  consent 

transfer  control  to  L.  W.  Hager,  W.  B. 
Hager  and  George  M.  Fuqua,  representing 
191  of  200  shares  issued  and  outstanding 
capital  stock  for  $19,100. 
WSANi  Allentown,  Pa. — Granted  amend- 

ed CP  incicase  from  500  w  to  5  kw  new 
transmitter,  directional  N  &  D. 
KCRC,  Enid,  Okla.— Granted  CP  direc- 

tional N  &  D,  new  transmitter,  increase to  1  kw  1390  kc. 
SET  FOR  HEARING— WTMV,  E.  St. 

Louis,  CP  change  to  1540  kc  under  treaty 
increase  to  500  w  1  kw  D.  move  transmit- 

ter, new  e<iuipment,  antenna;  WREN,  Law- 
rence, Kan.,  adopted  order  setting  for 

hearing  application   increase  N   to   5  kw 

etc.,  and  order  of  2-26-41  granting 
application  in  part  is  vacated. 
MISCELLANEOUS— KCRC,  Enid,  Okla., 

granted  request  dismiss  petition  for  hear- 
ing directed  against  action  of  10-22-40 granting  KLPM  application  increase  power, 

and  dismissed  said  petition  for  hearing; 
KCRC,  Enid,  Okla.,  granted  request  to 
dismiss  rehearing  petition  directed  against 
action  of  10-22-40  granting  application  of 
WTJS  for  CP;  WCBA,  Allentown,  Pa., 
dismissed  with  consent  of  applicant  appli- 

cation CP  increase  to  5  kw,  new  trans- mitter, directional  N  &  D;  KRBC,  Abilene, 
Texas,  adopted  order  denying  petition  for 
reconsideration  and  grant  without  hearing 
application  CP  change  to  940  kc  1  kw  etc., 
and  amended  notice  of  hearing  to  specify 
issues;  WCNW,  Brooklyn,  dismissed  peti- 

tion for  reconsideration  of  proposed  con- 
clusions; WARM,  Scranton,  Pa.,  dismissed 

as  unnecessary  motion  for  leave  to  amend 
application  for  license  to  cover  CP  1370 
kc  250  w  unl.;  KWBG,  Hutchinson,  Kan., 
granted  leave  to  amend  application  for 
transfer  of  control  to  substitute  Stanley 
Marsh  for  O.  L.  Taylor,  and  removed  ap- plication from  hearing  docket;  NEW, 
King-Trendle  Broadcasting  Corp.,  Pontiac, 
Mich.,  granted  dismissal  application  CP 
1440  kc  250  w  unl.;  KUSD,  Vermillion,  S. 
D.,  granted  withdrawal  without  prejudice 
application  CP  change  to  660  kc  500  w 
D ;  WSNJ,  Camden,  N.  J.,  granted  dis- missal without  prejudice  application  CP 
IV  synchronized  with  WSNJ,  located  at 
Camden  ;  KOWH,  Omaha,  granted  dismissal 
without  prejudice  application  CP  change 
to  890  kc  5  kw  unl.  directional  N. 

APRIL  3 
KRBA,  Lufkin,  Tex.;  KSAM,  Huntsville; 

KTBC,  Austin  ;  KNET,  Palestine;  KGFI, 
Brownsville;  KGKB,  Tyler— Proposed  find- ings for  revocation  of  licenses  vacated, 
Payne  dissenting. 
WAPI,  Birmingham — Granted  temporary extension  license. 
WIBG,  Glenside.  Pa. — Granted  temporary 

authority  LS  Glenside  to  LS  Knoxville  to 4-27-41. 
WMRF,  Lewistown,  Pa. — Granted  modi- fication CP  new  station  to  1490  kc  under treaty. 
KPOW,  Powell,  Wyo. — Granted  modifica- tion CP  new  station  to  1230  kc  under treaty. 
KLS,  Oakland — Granted  modification  CP 

increase  power  etc.  to  1310  kc  under  treaty. 
KFMB,  San  Diego — Granted  modification 

CP  to  1450  kc  under  treaty. 
WSOC,  Charlotte,  N.  C— Granted  modi- fication CO  to  1240  kc  under  treaty. 
MISCELLANEOUS— NEW,  CBS,  Bos- 

ton,   granted   motion    change  to   43.5  mc 

for  new  television  station,  denied  consolida- tion of  hearing  of  Yankee  Network, 
Worcester  Telegram  Publishing  Co.  and 
CBS  for  new  television  station  and  hearing 
continued  indefinitely  on  Worcester  appli- 

cation, denied  intervention  on  application 
Outlet  Co.,  Providence,  new  television  sta- 

tion ;  WJAR,  Providence,  dismissed  peti- tion to  intervene  hearing  on  application 
of  Yankee  Network,  Worcester  Telegram 
Publishing  Co.  for  television,  granted  en- 

largement issues,  and  on  own  motion  con- solidated hearing  on  application  of  WJAR 
and  Yankee  Network ;  WAGA,  Atlanta, 
granted  amendment  application  to  5  kw 
N  &  D  directional,  re  change  in  frequency, 
increase  power,  application  removed  from 
hearing  docket;  WQBC,  Vicksburg,  Miss., 
dismissed  motion  withhold  further  action 
on  modifcation  CP  pending  filing  of amendments. 

APRIL  4 
KSWO,  Lawton,  Okla.— Granted  modifi- cation CP  new  station  for  new  transmitter, 

1150  kc  under  treaty. 
WBIG,  Greensboro,  N.  C. — Granted  mod- ification CP  increase  power  to  1470  kc under  treaty. 
WJAR,  Providence — Granted  modification CP  increase  power  etc.  for  1470  kc  under treaty. 

WHBF,  Rock  Island,  111. — Granted  mod- ification CP  increase  power  etc.  for  1270 
kc  under  treaty. 
WGEO,  Schenectady— Granted  CP  new transmitter. 
NEW,  Central  Carolina  Broadcasting 

Corp.,  Burlington,  N.  C. — CP  890  kc  250 w  D  dismissed  wihtout  prejudice. 

Applications  .  .  . APRIL  1 

WRC,  Washington — Modification  of  CP as  modified  for  980  kc  under  treaty. 
WJPR,  Greenville,  Miss. — CP  change  to 1600  kc  under  treaty  1  kw  new  transmit- 

ter, amended  re  transmitter. 
WTOC,  Savannah— Modification  CP  as modified  for  5  kw  N  &  D,  change  direc- 

tional N,  1290  kc  under  treaty. 
NEW,  San  Diego  Unified  School  District, 

San  Diego — CP  42.3  mc  1  kw  unl.  FM. 
APRIL  3 

NEW,  Nashville  Radio  Corp.,  Nash- 
ville— CP  1380  kc  1  kw  unl.  directional, amended  to  1410  kc  under  treaty. 

NEW,  Park  Cities  Broadcasting  Corp., 
Dallas — CP  710  kc  5  kw  unl.,  amended  re 
stock  ownership  and  finances. 

"6myS  TO  KILL 

BACK, 

ft  says 

Chief  Engineer 

"If  you're  on  warpath  for  feedback  or  rever- 
beration. Western  Electric  639B  6-way 

Cardioid  Mike  is  best  weapon,"  says  the  Chief. 
"Select  any  one  of  six  pick-up  patterns  at  turn 
of  switch  —  adapt  microphone  to  practically 

any  set-up." 
Get  full  details.  Write  Graybar  Electric  Co., 

Graybar  Building,  New  York,  N.  Y. 

Western  Electric 

WEBC,  Duluth — Modification  CP  changj 
antenna  N,  and  1320  kc  under  treaty.  1 
WHBL,  Sheboygan,  Wis. — CP  increaai to  1  kw  N  &  D  directional  N,  amendd 

to  1330  kc  under  treaty,  change  antenna.  ; 
WJOB,  Hammond,  Ind. — CP  increase  til 

250  w. WCBS,  Springfield,  111. — CP  change  tj 1170  kc  1-5  kw  new  transmitter  directionjj 
N  &  D,  move  transmitter. 
KFBB,  Great  Falls,  Mont. — Modificatioi CP  change  antenna,  1310  kc  under  treats^ 
KECA,  Los  Angeles — Modification  CI change  directional  antenna  N,  790  kc  unde; treaty. 
KWAL,  Wallace,  Ida. — ^Voluntary  assigm ment  license  to  Silver  Broadcasting  Co. 
KICA,  Clovis,  N.  M.— CP  change  «( 1210  kc  250  w,  new  equipment,  amende 

to  be  contingent  on  grant  of  KFY^ 
application. 

APRIL  4 
WBAL,  Baltimore — ^Modification  CP  fo] 1090  kc  under  treaty. 
NEW,  Rock  Hill  Broadcasting  Corp, 

Rock  Hill,  S.  C— CP  1350  kc  50  w  D. 
KWLC,  Decorah,  la. — Modification  CI, for  1240  kc  under  treaty. 
KMMJ,  Grand  Island,  Neb. — Authoritj transfer  control  to  Grand  Island  Indepea 

dent  Pub.  Co.  by  sale  of  50  shares  commot 

WOWO,  Fort  Wayne — CP  increase  to  5( kw  unl.,  amended  to  1190  kc  under  treaty 
NEW,  Boston  Edison  Co.,  Boston  — CI 

44.7  mc  6,930  sq.  miles,  3,075,927  popula. tion. 
KRLH,  Midland,  Tex.— Modification  CI to  1230  kc. 
WSJS,  Winston-Salem,  N.  C.  —  Modi fication  CP  to  5  kw,  new  transmitter,  di 

rectional  N  &  D ;  transfer  control  frort 
Gordon  Gray  to  87  individuals. 
KFIO,  Spokane  —  CP  new  transmitter change  to  1230  kc  250  w  unl. 
KMO,  Tacoma,  Wash. — Modification  CI for  new  transmitter. 
NEW,  Hugh  McCIung,  Fresno  —  CI 1590  kc  5  kw  unL 

Tentative  Calendar  .  .  . 

APRIL  10 
NEW,  Granite  District  Radio  Broadcast 

ing  Co.,  Murray,  Utah — CP  1490  kc  2B( w  unl. 

APRIL  11 
KGNO,  Dodge  City,  Kan.— Modificatior license  to  1340  kc  500  w  1  kw  D  unl. 

APRIL  14 

WTMC,  Ocala,  Fla. — ^Revocation  of  li cense,  to  be  held  in  Ocala. 
APRIL  17 

WDLP,  Panama  City,  Fla. — ^Revocatiot of  license,  to  be  held  in  Panama  City. 

APRIL  21 
WPAY,  Portsmouth,  0.— Transfer  oi control;  renewal  license. 
NEW,  Yankee  Network,  Boston;  NEW 

Worcester  Telegram  Publishing  Co.,  Wor. 
cester,  Mass. — CP  44.3  kc  and  43.1  kc  reJ spectively. 

APRIL  30 
KMLB,  Monroe,  La.— CP  1410  kc  1 unl.  directional  N. 

MAY  14 
WHB.  Kansas  City— CP  710  kc  5  kw  di rectional  unl. 
WTCN,  Minneapolis— CP  710  kc  10  kv unl.,  directional  N. 

MAY  21 
NEW,  High  Point  Broadcasting  Co, 

High  Point,  N.  C. — CP  1370  kc  100  w  unf 
NEW,  Ralph  L.  Lewis,  Greensboro,  N.  0 —CP  1370  kc  100  w  unl. 

MAY  26 
WCAM,  Camden,  N.  J. — ^Renewal  license 
WCAP,   Asbury    Park,    N.    J. — ^Renewa license. 

WTNJ,  Trenton,  N.  J. — Renewal  license CP  1230  kc  1  kw  unl.  directional  N  &  D 
NEW,  Trenton  Broadcast  Corp.,  Treii 

ton,  N.  J. — 1230  kc  1  kw  unl.  directiona N  &  D. 

JUNE  2 NEW,  Symons  Broadcasting  Co.,  Ellens burg.  Wash. — CP  1110  kc  1  kw  unl. 
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WANTED 

Experienced  radio  -  time  salesman 
between  22  and  35  years  old,  for 
popular  1000  watt  regional  station, 
located  in  a  Middle  Atlantic  State 
and  serving  a  primary  area  of 
1,700,000  people.  Chance  for  ad- 

vancement. Replys  will  be  held  in 
strict  confidence.  Send  complete 
qualifications  and  photo  to  Box 
327,  BROADCASTING. 

WBRK  Sale  Approved 

MONROE  B.  ENGLAND,  retired 
clothier  of  Pittsfield,  Mass.,  was  au- 

thorized by  the  FCC  to  purchase 
WBRK,  Pittsfield,  for  a  reported 
sum  of  approximately  $60,000.  He 
bought  the  station  from  Harold 
Thomas,  operator  of  WATR, 
Waterbury,  Conn.,  who  established 
it  about  two  years  ago.  The  station 
operates  with  250  watts  on  1340 
kc.  Mr.  Thomas  is  also  holder  of  a 
construction  permit  for  the  250- 
watt  WNAB  at  Bridgeport,  Conn., 
scheduled  to  operate  on  1450  kc. 

Merck  Tests  Spots 
MERCK  &  Co.,  Rahway,  N.  J.,  is 
testing  one-minute  spot  announce- 

ments twice  daily  on  KYW,  Phila- 
delphia, for  Di-Chloricide,  a  crys- 
talline moth  preventative  com- 

pound. More  stations  will  be  added 
if  the  test  is  succesful.  Charles  W. 
Hoyt  Co.,  New  York,  is  agency. 

Vel  Suds  Test 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Vel  Soapless 
Suds),  on  April  5  started  a  10- 
minute  participation  in  the  weekly 
Saturday  Morning  Open  House  pro- 

gram on  WCCO,  Minneapolis.  Con- 
tract is  for  13  weeks.  Agency  is 

Sherman  &  Marquette,  Chicago. 

CLvt^SSIFIED 

H»ip  Wantad  and  Situation!  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  fac*  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Experienced  Announcer  —  With  operator's license.  If  you  have  selling  experience 
it  will  help.  Box  344,  Broadcasting. 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — Investigate  our  national  place- 

ment service.  Central  Registry,  Orpheum 
Bldg.,  Wichita.  Kans.  

Combination  Announcer-Engrincer-Network 
Station — In  West  Texas.  Salary  liberal. 
Send  transcription,  experience  and  photo- 

graph. Box  336,  Broadcasting. 
Openings  On  Hand! — For  qualified  em- 

ployees— every  department — announcers, 
operators,  combinations,  transradio  press, 
salesman,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

Situations  Wanted 

Announcer-Program  Director  —  36,  news, 
patriotic  shows,  experienced.  References- 
recording  available.  Box  331,  Broad- casting. 

Chief  Engineer  —  Competent,  cooperative. 
Take  complete  charge.  Make  engineering 
department  click.  Employed.  Box  326, Broadcasting. 

Why  Lose  Money? — Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  328,  Broadcasting. 

Announcer-Producer-Continuity — Two  years' metropolitan  local-regional  experience. 
Draft-exempted.  College.  Go  anywhere. Box  334,  Broadcasting. 

Announcer — Wishes  connection  with  east- 
ern network  affiliate.  Thoroughly  trained 

in  news,  ad  lib  and  general  assignments. 
Has  tested  early  morning  chatter  show. 
Network  endorsement.  Thirty  years  old. 
Married.  College  education.  Address  Box 
329,  Broadcasting. 

Newsman — Five  years'  experience  writing 
news  on  one  of  the  nation's  largest  sta- tions; newspaper  background;  have  writ- 

ten both  feature  and  spot  news  broad- 
casts for  nationally  known  commentators; 

married  with  family  and  desire  perma- 
nent location.  Box  332,  Broadcasting. 

Commercial  Manager — Nine  years  of  sales 
and  merchandising.  Last  seven  years 
with  one  of  the  most  successful  managers 
of  the  NBC  affiliates.  Details  on  request. 
Box  330,  BROADCASTING.  

Young,  Experienced  —  Merchandise,  pub- licity, radio  manager  and  salesman  de- 
sires to  make  change.  34  years  old,  11 

years'  experience  in  handling  all  types of  accounts.  Will  furnish  good  refer- 
ences. At  present  disposing  of  interest 

in  station  in  North  prefers  location  in 
South.  Box  339,  Broadcasting. 

Situations  Wanted  (Continued) 
Announcer — Ten  years'  radio  background  ; five  years  with  metropolitan  5  kw  sta- 

tion ;  assistant  program  director;  free- 
lance all  networks ;  transcription  avail- 

able. Box  335,  Broadcasting. 

Advertising  —  Publicity,  printing;  nine 
years'  work  on  ads,  broadsides,  cata- logues, displays,  copy,  layout,  know  art, 
all  mechanics,  all  printing  processes  ;  30, 
draft  deferred.  Box  338,  Broadcasting. 

National  Sponsors  Placed  Accounts  Wifh 
This  Newscaster — In  tough  New  York 
metropolitan  area.  Local  sponsors  satis- 

fied, too.  Combination  newscaster-news- 
editor,  announcer,  draft  exampt,  news- 

paper experience.  Moderate  salary.  Box 
333,  Broadcasting. 

Experienced  Announcer — Specialist  in  pat- 
ter show,  baseball,  news  or  straight  staff 

assignments,  desires  opportunity  with 
progressive  metropolitan  station.  Ten 
years  in  radio,  now  employed  staff  an- 

nouncer 5KW  network  affiliate.  Em- 
ployer knows  of  this  advertisement  and 

will  give  best  references.  Experience  in- 
cludes both  network  and  local  station 

work,  now  doing  patter  show  with  big 
mail  pull.  Especially  interested  in  taking 
over  or  developing  own  patter  show  with 
patters  or  staff  talent.  Box  343,  Broad- Casting. 

For  Sale 

Piano  Trucks — Colson  adjustable,  two.  Good 
condition.  $20.00  each,  f.o.b.  Los  Angeles. 
KFI-KECA,  Los  Angeles. 

For  Sale — Used  Western  Electric  5  Kw 
transmitter  complete,  good  record  of 
performance.    Box    337,  Broadcasting. 

Two  125  Ft.  Towers— Can  be  extended  50 
to  75  feet  or  carry  FM  tower.  Immediate 
delivery.  WGBF,  Evansville,  Indiana. 

For  Sale— 78B  RCA  DeLux  Audio  Amplifier 
equipment  complete  with  control  con- 

sole and  64A  cabinet  speaker.  Will  handle 
two  studios,  two  turntables,  and  two 
nemos;  also  RCA  microphones.  Box  342, 
Broadcasting. 

Wanted  to  Buy 

Will  Buy  Majority  Stock — In  radio  station. 
Box  341,  Broadcasting. 

Want  to  Buy  Used  5  Kilowatt  Transmitter. 
— Give  particulars.  Box  340,  Broadcast- ing. 

P  &  G  Disc  Hour 

WITH  the  addition  of  the  quarter- 
hour  serial  Vic  &  Sade  on  March 
31,  WOR,  New  York,  is  presenting 
a  complete  hour  of  Procter  &  Gam- 

ble Co.  shows  five  times  weekly  via 
transcription.  Programs  are  The 
Goldbergs  for  Oxydol,  8:15-8:30 
a.m.;  Vic  &  Sade  for  Crisco,  8:30- 
8:45  a.m.;  Kitty  Keene  for  Duz, 
8:45-9  a.m.  and  Life  Can  Be  Beau- 

tiful for  Ivory  Flakes,  10:30-10:45 
a.m.  Compton  Adv.,  New  York,  is 
agency  for  Crisco,  Duz  and  Ivory 
Flakes,  while  Blackett  -  Sample- 
Hummert,  Chicago,  is  the  Oxydol 
agency. 

J  &  J  Breaks 
JOHNSON  &  JOHNSON,  New 
Brunswick,  N.  J.,  has  started  a 
campaign  for  Tek  toothbrush  on  36 
stations.  Company  will  use  50-word 
evening  station  break  announce- 

ments seven  time  a  week.  Ferry- 
Hanly  Co.,  New  York,  is  agency. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 

We  are  at  your  service  fo^ 
1.  REGRIND  your  present 

crystal  to  higher  new frequency  ....  $1  7.50 

2.  NEW  CRYSTAL  {less holder)  ....  $22.50 

3.  NEW  CRYSTAL fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

VICE 

124  Jackson  Ave. 
University  Pork,  Md. 

PROFESSIONAL 

D  I  R  EC  TORY 

Jansky  &.  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAfional  7757 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOAA    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Offlea:    Crossroads  of 
7134  Main  St.    /'%/\       the  World Kansas  City.  Mo.  [    A.    J    Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 

Consulting  Radio  Engineer 
Designer  of  First  Directional 

Antenna  Controlling 
Interference 

Bowen   Bldg.  •  WASH..   D.  C.  •  NA.  6718 
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Drawn  for  Broadcasting  by  Sid  Hix 
"This  Week  Our  Home-Town  Industries  Series  Takes  Us  to  the  Farmer's 

Fertilizer  Works!" 

Revocation  Orders  Against  Six  Stations 

In  Texas  Are  Vacated  in  Action  by  FCC 

WBAX  Is  Refused 

Plea  for  Renewal 

Station  Ordered  Off  the  Air 

On  July  1  in  Swift  Ruling 

ACTING  with  unusual  speed  im- 
mediately after  a  tumultous  oral 

argument  last  Monday,  the  FCC 
denied  renewal  of  the  license  of 
WBAX,  Wilkes-Barre,  Pa.,  taking 
the  station  off  the  air  as  of  July  1 
next.  In  deleting  the  station,  the 
FCC  adopted  its  proposed  findings 
of  fact  and  conclusions,  issued  Sept. 
18,  1940,  denying  on  several 
grounds  the  renewal  application  of 
John  H.  Stenger  Jr.,  WBAX  li- 
censee. 

The  oral  arguments  last  Monday, 
during  which  there  was  caustic 
questioning  from  the  bench  of 
Phillip  J.  Hennessey  Jr.,  WBAX 
counsel,  climaxed  a  long  fight  to 
secure  renewal  of  the  station's  li- 

cense. WBAX,  with  100  watts  on 
1210  kc,  has  operated  on  a  tempo- 

rary basis  since  Nov.  28,  1938. 
Scheduled  to  last  only  20  minutes, 
the  oral  argument  stretched  out  to 
50  minutes,  with  the  FCC  meeting 
immediately  upon  conclusion  to 
make  final  decision. 

Alleged  Transfer 
Renewal  was  denied  on  several 

grounds,  mainly  the  applicant's 
alleged  lack  of  financial  qualifica- 

tion, alleged  "false  representa- 
tions" and  circumstances  in  regard 

to  management  and  control  of  the 
station.  Charging  that  Mr.  Stenger 
had  relinquished  control  of  the  sta- 

tion, the  FCC  decision  declared: 

"In  practical  effect,  the  station 
licenses  heretofore  granted  to  the 
applicant  for  the  operation  of 
WBAX,  and  the  rights  therein 
granted  have  been  transferred  to 
Glenn  D.  Gillett,  Marcy  Eager,  and 
Stenger  Broadcasting  Corp.  with- 

out obtaining  the  consent  of  the 
Commission  thereto  in  writing,  in 
violation  of  the  provisions  of  Sec- 

tion 310(b)  of  the  Communications 
Act  of  1934,  as  amended. 

"The  radio  transmitting  appa- 
ratus described  in  licenses  hereto- 

fore issued  to  the  applicant  for  the 
operation  of  WBAX  has  been  used 
and  operated  by  Glenn  D.  Gillett 
and  Marcy  Eager,  directly  and 
through  agents,  and  by  Stenger 
Broadcasting  Corp.,  through  its  of- 

ficers and  directors,  particularly 
with  respect  to  the  control  of  physi- 

cal operation  and  programs  broad- 
cast, in  violation  of  the  provisions 

of  Section  301  of  the  Communica- 
tions Act." 

Commissioner  Craven,  concur- 
ring, stated  his  belief  that  the  de- 

nial should  be  without  prejudice  to 
the  filing  of  an  application  for 
transfer  of  license  "to  a  person  sat- 

isfactory to  the  Commission  as  to 
qualifications  under  the  law." 
At  present  the  application  of 

Wilkes-Barre  Broadcasting  Corp. 
for  a  new  250-watt  station  on  1210 
kc,  the  WBAX  facilities,  is  on  file 
with  the  FCC.  The  company  is  con- 

trolled by  John  F.  and  J.  Hale 
Steinman,  brothers,  each  owning 
29%  of  the  common  stock  and  24% 

TURNING  another  handspring  in 
its  regulatory  procedure,  the  FCC 
announced  April  3  that  it  had  va- 

cated its  revocation  orders  against 
six  Texas  stations  because  of  pur- 

ported hidden  ownership,  involving 
mainly  Rev.  James  G.  Ulmer.  In 
reversing  its  previous  proposed  re- 

vocations, the  FCC  said  that  need 
for  continued  broadcast  operation 
and  other  public  interest  cases  was 
responsible  for  the  new  ruling. 
The  decisions  affected  KGKB, 

Tyler;  KRBA,  Lufkin;  KSAM, 
Huntsville;  KTBC,  Austin;  KNET, 
Palestine;  KGFI,  Brownsville.  Com- 

missioner Payne,  who  last  year  con- 
ducted the  hearings  which  involved 

also  KAND,  Corsicana,  dissented  in 
all  of  the  reversals,  while  Commis- 

sioner Case  dissented  in  the  case  of 
KGKB.  The  cases  were  bitterly 
fought  and  resulted,  at  one  point, 
in  a  strong  attack  on  Commissioner 
Payne's  handling  of  the  proceed- 
ings. 

Service  to  Public 

The  FCC  said  that  though  the 
"hidden  management"  revelations 
provided  "ample  foundation"  for 
revocation,  it  considered  the  pro- 

gram service  of  the  stations  in- 
volved is  in  the  public  interest, 

since  they  are  for  the  most  part  in 
communities  not  otherwise  provided 
with  broadcast  facilities. 

In  view  of  subsequent  acts  by  the 

of  the  preferred  [Broadcasting, 
July  15,  1940]. 

Other  stockholders  include  Ernest 
G.  Smith,  publisher  of  the  Wilkes- 
Barre  Times-Leader-News,  and  L. 
J.  Van  Laeys,  general  manager  of 
the  Wilkes-Barre  Record,  each  with 
14%  of  the  common  stock.  Presi- 

dent of  the  concern  is  Andrew  J. 
Sordoni,  also  holding  14%  of  the 
common  stock ;  vice-president, 
Clair  M.  McCuUough,  general  man- 

ager of  the  Steinman-owned  Mason- 
Dixon  Group ;  secretary-treasurer, 
I.  Z.  Buckwalter,  business  manager 
of  the  Steinman-owned  Lancaster 
New  Era  and  Intelligencer- Journal. 

licensees  to  remedy  unlawful  as- 
pects of  past  operation,  the  Com- 

mission said  it  agreed  to  license 
five  of  the  stations  on  a  temporary 
basis  for  90  days,  during  which 
time  they  must  show  that  Rev. 
Ulmer  has  relinquished  all  inter- 

est in  their  operation.  Further,  the 
announcement  said,  the  Commission 
is  keeping  the  records  in  all  six 
cases  open  for  use  in  any  future 
proceedings  which  might  involve 
licensees. 

With  reference  to  all  of  the  sta- 
tions but  KGKB,  the  Commisison, 

in  issuing  the  90-day  licenses  said 
the  primary  and  moving  figure  was 
Rev.  Ulmer.  The  decision  stated: 
"His  actions,  coupled  with  lack  of 
understanding  displayed  by  the 
other  participants  in  the  proceed- 

ings with  respect  to  the  duties  of 
radio  broadcast  licensees,  particu- 

larly concerning  the  requirements 
of  the  Communications  Act  of  1934 
and  the  rules  and  regulations  of  the 
Commission,  combine  to  present  a 
clouded  and  dubious  history  for 
each  of  the  stations  involved.  But 
we  think  in  this  respect  that  the 
various  licensees  in  the  light  of  the 
several  hearings  will  accord,  in  the 
future,  more  respect  and,  conse- 

quently, a  stricter  adherence  to  such 
duties  and  requirements." 

Because  KGKB  had  endeavored 

to  "purge  itself  of  unlawful  past 
operation",  the  Commision  said  it 
would  permit  the  licensees  to  con- 

tinue operation,  but  added  that  this 
was  not  to  be  construed  as  in  any 

way  approving  Dr.  Ulmer's  past activities  in  connection  with  the 
station.  "To  the  contrary,"  the 
Commission  said,  "we  unequivoca- 
bly  condemn  these  activities  and 
the  complete  disregard  of  the  du- 

ties of  radio  broadcast  licensees 
shown  by  the  other  principal  parti- 

cipants." LEVER  BROS.  Co.,  Cambridge,  Mass. 
(Rinse),  on  July  2  will  discontinue 
its  CBS  Big  Town  for  the  summer. 
No  decision  on  a  summer  replacement 
has  been  made,  according  to  Ruth- 
raufE  &  Ryan,  New  York,  the  agency. 

Competition  Puts 
KYAN  Off  the  Air 

Cheyenne  Station  Victim  of 
Survival-of-Fittest  Theory 
ANOTHER  practical  effect  of  the 
"survival  of  the  fittest"  theory  ad- 

vanced in  the  Sanders  case  was 
demonstrated  last  week  when 

KYAN,  Cheyenne,  Wyo.,  ceased  op- 
erating and  entered  into  an  ar- 

rangement with  KFBC  in  the  same 
city  for  the  sale  of  its  transmitter 
site  and  tower.  Thus  KFBC,  affili- 

ated with  NBC-Blue,  is  left  as  the 
only  station  in  the  community. 
KYAN,  assigned  250  watts  on 

1370  kc,  signed  off  March  28  with 
a  statement  by  Harold  L.  Mc- 

Cracken,  manager,  that  "the  situa- tion created  by  the  granting  of  two 
broadcast  licenses  for  Cheyenne 
has  made  it  economically  unfeasi- 

ble for  KYAN  to  continue  broad- 

casting." 
Granted  Last  Summer 

The  station  was  authorized  last 
June  and  started  operating  in  Oc- 

tober. It  was  ovraed  by  a  partner- 
ship consisting  of  Mr.  and  Mrs. 

J.  Cecil  Bott,  operator  of  a  monu- 
ment works,  and  Mrs.  Mathilda 

Lannen,  mother-in-law  of  Mr.  Mc- 
Cracken. 

In  pursuit  of  its  policy  of  denying 
no  application  where  financial,  legal 
and  technical  requirements  are  in- 

disputable, the  Commission  in  July 
authorized  KFBC  as  the  second 
station.  It  began  operating  in  De- 

cember, and  it  is  now  using  250 
watts  on  1420  kc.  It  is  licensed  to 
Frontier  Broadcasting  Co.  and  its 
president  is  S.  H.  Patterson,  owner 
of  KSAN,  San  Francisco,  who  holds 
25%  of  the  stock.  Cheyenne  News- 

papers Inc.,  publishing  the  Wyom- 
ing Eagle  and  Wyoming  Tribune  & 

Leader,  and  their  publisher,  Tracy 
S.  McCracken,  own  26%.  The  Stock 
Growers  Bank  of  Cheyenne,  as  ex- 

ecutors of  the  estate  of  J.  H. 
Schroeder,  holds  25%;  William  C. 
Grove,  manager  and  chief  engineer 
of  KSAN,  9%;  United  Mine  Work- 

ers, 10%;  John  Arp,  hotel  owner, 
5%. 

This  is  the  third  instance  in 
which  two  new  stations  were  au- 

thorized in  small  communities  un- 
der the  "survival  of  the  fittest" theory,  and  one  had  to  give  up,  but 

the  first  case  where  both  actually 
went  on  the  air.  In  the  preceding 
cases — Salisbury,  Md.  and  Las 
Vegas,  Nev. — one  surrendered  the 
construction  permit  before  going  on 
the  air  [Broadcasting,  June  15, 
1940]. 

Ivory  Snow  to  B  &  B 
PROCTER  &  GAMBLE  has  an- 

nounced appointment  of  Benton  & 
Bowles  to  handle  Ivory  Snow.  Of- 

ficials of  the  P  &  G  advertising  de- 
partment said  this  move  was  in 

line  with  a  company  policy  estab- 
lished several  years  ago  of  not  hav- 

ing competing  brands  handled  by 
the  same  agency.  The  change  will 
become  effective  approximately July  1. 
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HAMILTON,  0. 
%  hour  from  Cincinnati  by  train 
but  part  of  Cincinnati  by  WLW 

Population,  1940  -  -  -  -  r  50,592 

"EXTRA  BUSINESS-when  advertised  over  WLW" 
The  Frechtling  Co.  have  three  men  covering 
six  Ohio  counties  and  two  Indiana  counties. 

UNTINGTON 

"The  influence  of  WLW  in  promoting  sales  in  the  food 
field  is  certainly  a  paramount  one  in  our  own  trading 

area.  Their  brands  are  among  our  best  sellers;  their 

merchandising  services  for  the  wholesalers  and  re- 
tailers are  certainly  helpful  in  obtaining  greatest 

benefits  from  the  manufacturers'  advertising. 

"We  immediately  have  our  salesmen  go  after  the 
extra  business  available  when  we  receive  notice  of 

new  items  being  advertised  over  WLW." 

(Signed J  Edward  P.  Frechtling 
The  E.  H.  Frechtling  Co. 

Wholesale  Grocers 

Hamilton,  Ohio 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW.  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

TNfe  NATION'
S 

ST/iTION 



FOR 

/ifiSar^e^  ̂ u&^^  AUDIO 

TWO 

AMPLIFIERS! 

LIMITING  AMPLIF 

^  Compression-ratios  to  18  db. 

No  audible  "thumps"  on  peaks 
Optimum  return-time  value 
Flat  within  2  db.,  30-15,000  cycles 

'k  Calibrated  level  controls 
'k  Meter  indicates  reduction  in  db. 

"k  Meter  measures  plate  currents 
Built-in  power  supply 

-A*  Ideal  for  recording 

$275*  with  one  set  of  tubes 
(Less  36-B  Mounting,  sho^Nn  above) mm 

"\7^0U  can  raise  the  average  program  level  of  your  transmitter 
X  several  db. . . .  with  corresponding  increase  in  coverage  .  .  . 

easily  and  at  low  cost  with  this  RCA  Type  86-A  Limiting 
Amplifier.  Protection  against  overmodulation  and  transmitter 

outage  is  safe  and  certain — for  the  86-A  provides  fast  pickup 
time.  Return  time  is  slow  enough  to  prevent  low-frequency  dis- 
tortion,  fast  enough  to  avoid  obvious  level-reduction  following 
a  volume  peak.  Controls  are  calibrated  in  VU,  to  indicate  ex- 

^B  act  input  and  output  levels  on  the  verge  of  compression.  And 
H  even  with  maximum  compressor-action  suddenly  applied,  there 

H  are  no  audible  "thumps"  to  mar  your  program.  Write  for  the 
complete  story  of  this  low-cost,  flexible  Limiter  Amplifier. 

ER ^  High  fidelity  at  low  cost 
*  Flat  within  2  db.,  30-15,000  cycles 

*  High  gain  — 105  db. ^  Output  level:  12  watts  (3^  distortion) 
*  Less  than  1J^%  distortion, 

50-7500  cycles,  8  watts 

'k  Compensating  Network  Available Built-in  power  supply 

Remote  volume  control  furnished 

$85*  less  tubes 
($15.00  extra  for  rack  mounting) 

HERE  is  an  improved  version  of  the  highly  popular  Type 

82 -B  Monitoring  Amplifier.  Like  its  predecessor,  it  affords 
high-fidelity  audio  at  extremely  low  cost  ...  is  flexible  and 
easily  adapted  to  your  studio  arrangements.  Because  of  its  high 

gain  it  can  be  used  directly  in  studio  talk-back  circuits  without 
preamplifier  or  for  driving  speaker  directly  from  turntable.  High 
output  level  insures  low  distortion  even  when  feeding  into  several 

speakers.  Inverse-feedback  keeps  the  overall  response  low  in 
distortion  and  unusually  uniform  in  frequency -response. 

*F.  O.  B.  Camden,  N.  J.  Prices  subject  to 
change  without  notice. 

Use  RCA  Radio  Tubes  in  your  station  for  finer  performance 

am ''o;^!|ALL^Ht^N'^ 

RCA  Manufacturing  Co.,  Inc.,  Camden,  N.  J.  •  A  Service  of  Radio  Corporation  of  America  •  In  Canada,  RCA  Victor  Co.,  Ltd.,  Montreal 

New  York:  1270  Sixlh  Ave.     Chicago:  589  E.  Illinoie  Sl.     Atlanta  :  330  Cilizenn  &  Southern  Bank  BIdg.      Dallas:  Santa  Fe  BIdg.     San  Francisco :  170  Ninth  St.     Holly  wood :  101 6  N.  Sycamore  A»e.  i 
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«HUtiO,  FOLKS - 

9  A  few  weeks  ago,  dozens  of  excited  young  ama- 

teur boxers  poured  into  Des  Moines  from  all  over 

Iowa  Plus — covered  themselves  with  glory  (and 

their  opponents'  flying  fists!).  It  was  WHO's 

Golden  Gloves  Tournament*,  and  the  folks  back 

home  were  hanging  on  their  radios,  catching  our 

blow-by-blow  description  of  their  local  pride-and- 

joys'  rise  to  fame — and  subconsciously,  perhaps, 

thanking  their  stars  for  the  neighborly,  friendly 

Station  that  had  made  the  whole  thing  possible. 

Because,  you  see,  WHO  had  probably  sent  its 

own  staff  into  their  town  to  help  them  plan  and 

organize  their  local  tournaments  .  .  .  had  seen 

to  it  that  their  boys  were  supplied  with  the  proper 

equipment  .  .  .  had  helped  to  stir  up  local  co- 

operation .  .  .  and  had  made  a  definite  contribu- 

tion to  the  civic  solidarity  of  their  community. 

These  annual  Golden  Gloves  efforts  are  typical 

of  who's  assistance  in  promoting  a  dozen  differ- 

ent community  enterprises.  And  it's  this  sort  of 
cooperation  that  makes  friendly  and  loyal  listeners 

for  WHO — as  proved  by  the  fact  that  55.4% 
of  all  radio  families  in  Iowa  vote  WHO  their 

favorite  station  (daytime) ! 

And  here's  the  pay-off:  Our  loyal  listeners  feel 

much  the  same  way  about  our  advertisers'  prod- 

ucts! Write  for  the  proof — or  just  ask  Free  8C 
Peters. 

*  The  Golden  Gloves  Tournament,  sponsored  by  the  Chicago 
Tribune  in  the  Middlewest  and  Southwest,  is  supported  by  43 

other  newspapers — and  Station  WHO! 

WHO 

+  fir  IOWA  PLUS !  + 
DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  8C  PETERS,  INC.    .  .  .    National  Representatives 



Total  retail  sales 

for  1941  in  metropol- 

itan Louisville,  heart 

of  the  rich  WHAS 

market,  are  headed r 

toward  actually 

doubling  the  vol- 

ume for  1935! 

The  Last  Week  in  March  Was  64  Per  Cent  Higher  Than 

the  Same  Week  in  1940  .  .  .  The  Year  1941  To  Date  is 

30  Per  Cent  Higher  Than  the  Same  Period  of  1940! 

WHAS 

LOUISVILLE 

840  on  the  Dial  .  .  .  50,000 

Watts  .  .  .  Represented  Nation- 

ally by  Ediv,  Petry  &  Company 
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Help 

Wanted... 
.  .  .  means  help  given  when  it 
comes  to  added  service  for 
Standard  Library  subscribers. 

F'rinstance:  for  a  long  time, 
stations  have  wanted  us  to  go 
into  the  publicity  business  on 
a  large  scale:  so — this  month 
we  do! 

■V 

A  coordinated  system  of  pub- 
licity on  Standard  Library 

artists  and  talent  has  just  been 
put  into  effect.  The  new  system 
provides  a  really  complete  kit 
of  glossy  pictures  for  news- 

paper releases  or  display  use, 
newspaper  mats  and  biographi- 

cal and  human  interest  public- 
ity stories  on  all  of  the  stand- 
out Standard  talent.  Release  of 

this  complete  and  highly  us- 
able material  to  our  stations 

will  be  routine  from  now  on. 

Watch  this  column  for  the 
forthcoming  announcement  of 
the  May  first  library  release. 

Confidentially  —  it's  packed 
with  dynamite! 

Ever  onward  and  upward,  as 

the  saying  goes — that's  the 
story  of  Standard  Tailored 
Transcription  Services,  Stand- 

ard Spot -Ads  and  Standard 
Super  Sound  Effects.  Write  for 

more  of  the  story — it's  guar- 
anteed to  interest  you,  as  it 

has  so  many  others. 

WELCOME  TO: 

WHYN— Holyoke.  Mass. 

KDTH — Dubuque,  Iowa 

WIBX— Utica, 
New  York 

KBIZ — Ottumwa,  Iowa 

largest  List  of 

Active  Subscnbersl 

. .  SIGNED  52  WHK 

CAMPAIGN  USING 

STANDARD  MUSIC 
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^^ 
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PROOF    OF    LEADERSHIP  ...  IN    OUR    DAILY  MAIL 

The  showmanship,  technical  excellence  and  variety  which  characterize  the  Standard  Radio 
Program  Library,  add  up  to  just  one  vital  factor:  Salability.  Time  and  again,  our  station- 

subscribers  tell  us  that  they  find  the  Standard  Program  Library  an  invaluable  aid  in  turning 
prospects  into  customers,  and  retaining  the  loyalty  of  present  sponsors.  Small  wonder  then, 

that  so  many  stations — the  largest  list  of  active  subscribers — chorus  "Yes"  to  the  question: 

"Are  Your  Jrar^scr'iptions  Up  to  Standard? " 

HOLLYWOOD 
CHICAGO 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broad    casting  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered 
second   class   matter  March   14,   1933,   at  the   Post  Offi   ce  at  Washington,  D.  C,  under  act  of  March  3,  1879 
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Three  Defense  Plants  in  Detroit ate  Thousands  of  Jobs 

Most  Buvcrs  Held  Back 
bv  War  Itevelopments ovetnmenl  and  Indus* Take  Further  Steps 
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1126A  AMPLIFIER  HITS  NEW  PEAK  IN  CONTROL 

1 
STOP  SPLASH  or  bhort-interval  adjacent  channel  inter- 

ference from  overmodulation  of  your  AM  transmitter. 2 
STOP  OVERSWING  in  your  FM  transmission 
increased  efficiency  with  better  quality. 

enjoy 

4 START  getting  the  facts  of  the  new  Western  Electric 
^  1126A  Amplifier,  now.  It  offers  an  entirely  new 

level  controlling  circuit  with  far  faster  operation, 

reacting  in  approximately  1  / 10,000  of  a  second  to  peaks 
in  program  input.  It  offers  5  db  increase  in  average  signal 
level . . .  for  high  quality  transmission. 

Get  the  full  details.  Write  or  call  Graybar  today. 

DISTRIBUTORS:  In  U.S.A.:  Graybar 
Electric  Company,  New  York,  N.  Y.  In 
Canada  and  Newfoundland:  Northern  Elec- 

tric Company,  Limited.  In  other  countries: 
International  Standard  Electric  Corporation. 

3 
STOP  OVERLOADING  effects  in  other  program  transmis- 

sion systems  by  governing  even  instantaneous  peaks. Western  Etectric 



fACH  year  Arizona  business  re- ceives over  $71,000,000.00  from 

seasonal  visitors.  KTAR  will  tune  your 

sales  to  this  spendable  income! 
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KTAR 

_  KEY  STATION  OF  THE 

(hu^meu  BROADOSTIHG  CO.c^ 
"  Represtnted  Natiwally  by 

PAUL  H.  RAYMER  COMPANY 

New  York     Chicago     Detroit     San  Francisco      Los  Angeles 

AFFILIATED  WITH  THE  PHOENIX  REPUBLIC  AND  GAT^TTE 



PEORIA  — AN  IDEAL 

MID-WESTERN  TEST  CITY! 

Peoria,  Illinois — the  center  of  Peoriarea — is 

one  of  the  most  prosperous  medium-size  in- 
dustrial communities  in  America.  Its  products 

are  famous  all  over  the  world.  And  its  people 
have  an  effective  family  income  26.3%  above 

the  national  average! 

Naturally  this  means  that  Peoria  and  Peori- 
area are  good  sales  territory.  But  in  addition, 

Peoriarea  and  Station  WMBD  offer  you  the 

finest  opportunity  for  low-cost  radio  tests  in 
the  Mid-West.  First,  because  their  145,136- 

family  market  (larger  than  the  total  popula- 

tions in  six  U.  S.  states)  is  typically  diversi- 
fied. Second,  the  only  Peoria  station,  WMBD 

is  also  the  only  major  network  station  whose 

programs  satisfactorily  reach  the  whole  of 
Peoriarea.  Third,  because  WMBD  has  actually 

built  up  an  unprecedented  place  in  the  en- 
tire civic  and  commercial  life  of  the  area — 

can  actually  secure  preference  for  your  prod- 
ucts from  chain-stores,  wholesalers  and  re- 

tailers as  well  as  from  the  listening  public. 

Big  words,  yes — but  let  us  prove  them!  Ask 
your  Agency  to  ask  the  Colonel! 

WMBD 

PEORIA,  ILLINOIS 

5000-1000  WATTS      •  CBS 

Edgar  L.  Bill,  Mgr.  Chas.  C.  Caley,  Sales  Mgr. 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

Exclusive  Hational  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 

V/TCN  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 

^  KSD  ST.  LOUIS  ̂  
^  WFBL  SYRACUSE  ̂  

...IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST...' 
KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

...PACIFIC  COAST..  . 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW  .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 

9  INC. 

Since  May,  1932 

CHICAGO:  iHo  ;V.  Michigan NEW  YORK:  347  Park  Ave. DETROIT:  New  Ctnter  BIdg.     SAN  FRANCISCO:  111  Suiter LOS  ANGELES:  650  5.  Grand 

ATLANTA: 322  Palmer  BIdg. Franklin  6373 Plaza  5-4131 Trinity  2-8444                              Sutter  4353 
Vandike  0569 
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President  Orders  Press  Ownership  Study 

Interstate  &  Foreign  Commerce 
Committee,  urged  reorganization  of 
the  FCC,  with  a  reduction  in  its 
personnel  from  seven  to  three, 
along  with  the  wiiting  of  new  sub- 

stantive law  with  provisions  "so clear  that  the  new  administrative 
body  will  have  no  difficulty  in  inter- 

preting or  administering  them." 
The  scope  of  Mr.  Mellett's  in- 

quiry is  conjectural.  It  is  assumed 
it  will  cover  all  of  the  purported 

Mellett  to  Direct  Survey;  White  House 

Move  to  Change  Law  Speculated 
By  SOL  TAISHOFF 

TAKING  an  active  interest  in  the  regulatory  plight  of  com- 
mercial broadcasting  growing  out  of  the  FCC's  all-front  as- 

sault, President  Roosevelt  has  assigned  Lowell  Mellett,  his 
chief  public  relations  advisor,  to  a  study  of  the  effect  of  news- 

paper ownership  of  broadcast  stations  upon  general  broadcast 
service. 

This  development  comes  on  the  heels  of  the  FCC's  latest 
foray  into  the  business  of  broadcasting,  reflected  in  its  order 
of  March  19  for  an  inquiry  to  determine  whether  joint  control 

of  newspapers  and  stations  tends  to  result  "in  impairment 
of  radio  service."  The  immediate   
effect  of  this  order  was  to  suspend 
all  pending  applications  by  news- 

papers for  facilities,  whether  stand- 
ard or  FM,  and  to  cast  a  pall  over 

the  future  of  broadcasting. 
No  announcement  came  from  the 

White  House  but  word  of  the  Mel- 
lett assignment  has  reached  out- 
side sources.  Head  of  the  office  of 

Government  Reports  and  one  of  the 
executive  assistants  to  the  Presi- 

dent, Mr.  Mellett  is  an  experienced 
newspaper  executive.  He  is  the  for- 

mer editor  of  the  Washington  News 
and  the  Scripps-Howard  Newspa- 

per Alliance.  In  his  present  post  he 
is  the  chief  press  and  radio  infor- 

mation officer  of  the  Government. 

Ethridge  Confers 
Unofficial  disclosure  of  revived 

Administration  interest  in  radio 
regulation  came  shortly  after  Mark 
Ethridge,  vice-president  and  gen- 

eral manager  of  the  Courier-Jour- 
nal and  Louisville  Times,  which  op- 

erate WHAS,  had  conferred  with 
the  Chief  Executive  in  behalf  of 
newspaper  -  owned  stations.  Mr. 
Ethridge  was  at  the  White  House 
on  April  3  in  his  capacity  as  chair- 

man of  the  group  of  newspaper- 
owned  stations  organized  informal- 

ly to  resist  any  FCC  move  to  bring 
about  divorcement  of  newspapers 
from  station  ownership. 

Following  this  visit,  speculation 
developed  over  a  possible  White 
House  move  to  foster  new  legisla- 

tion to  reorganize  the  FCC  and 
clearly  delineate  its  functions 
[Broadcasting,  April  7].  It  is  pre- 

sumed the  Mellett  study  will  be 
awaited  before  the  President  deter- 

mines his  position.  Two  years  ago, 
Mr.  Roosevelt,  in  identical  letters  to 
Chairman  Wheeler  of  the  Senate 
Interstate  Commerce  Committee, 
and  Chairman  Lea  of  the  House 

LOWELL  MELLETT 

abuses  of  newspaper  -  ownership. 
With  nearly  300  stations  owned  by 
or  to  some  extent  identified  with 
station  operation,  major  criticism 
within  the  Government  has  been  the 

alleged  threat  of  development  of 
"monopolies"  of  the  most  important 
media  in  the  moulding  of  public 

opinion. It  is  thought  the  study  will  cover 
such  items  as  the  effect  of  joint 

ownership  of  newspapers  and  sta- 
tions in  the  same  market  upon  com- 

petitive stations ;  instances  in  which 
unfair  competition  is  alleged  to  re- 

sult when  such  combinations  sell 
space  and  time  at  special  discounts; 
use  of  microphone  to  project  edi- 

torial opinions  of  the  parent  news- 
paper, and  sundry  other  charges 

leveled  against  combined  operations. 
Possibly  the  most  difficult  issue 

to  be  met  will  be  that  of  ownership 
of  the  only  station  in  a  particular 
community,  usually  small,  by  the 
only  newspaper  in  the  city.  The 
FCC  figures  there  are  90  such  lo- 
calities. 

Meanwhile,  Mr.  Ethridge  moved 
forward  with  plans  to  disprove  the 
notions  of  the  FCC  majority  that 

there  is  evil  in  newspaper  owner- 
ship of  stations.  He  named  a  com- 

Named  by  Ethridge  to  Newspaper-Radio  Committee 

A  COMMITTEE  of  44  publishers 
and  newspapermen  identified  with 
broadcast  station  ownership  or 
with  pending  applications  was 
named  April  9  by  Mark  Ethridge, 
vice-president  and  general  manager 
of  the  Courier- Journal  and  Louis- 

ville Times,  to  consider  the  course 
to  be  followed  in  meeting  the  FCC's 
newspaper-divorcement  inquiry  or- 

der. The  committee  will  meet  April 
20  at  the  Waldorf-Astoria,  New 
York,  and  a  steering  committee  of 
five  to  seven  will  be  named. 

A  general  meeting  of  publishers 
who  own  stations  or  have  stock  in- 

terest, or  who  have  applications 
pending,  will  be  held  in  New  York 
April  22  during  the  sessions  of  the 
American  Newspaper  Publishers 
Assn.  Following  is  the  membership 
of  the  Ethridge  Committee: 
ALABAMA — Harry  M.  Ayers,  Anniston 
Star  (WHMA);  James  Chappell,  Bir- 

mingham News  (WSGN). 
ARIZONA — Charles  A.  Stauffer,  Phoenix 

Arizona  Republic  and  Gazette  (KTAR, 
KVOA,  KYUM). 

ARKANSAS— W.  C.  Allsop,  Little  Rock Arkansas  Democrat   (KLRA,  KGHI). 
CALIFORNIA — Guy  Hamilton,  McClatchy 
Newspapers  (Sacramento  Bee,  Fresno 
Bee,  Modesto  Bee)  and  radio  stations 
(KFBK,  KMJ.  KERN,  KWG,  KOH). 

CONNECTICUT — W.  J.  Pape,  Waterbury 
Republican  and  American  (WBRY). 

DISTRICT  OF  COLUMBIA  —  Eugene 
Meyer,  Washington  Post  (applicant  for 
FM)  ;  Sam  Kauffmann,  Washington Star  (WMAL). 

FLORIDA — Ralph  Nicholson,  Tampa  Times 
(WDAE);  Truman  Green,  Tampa  Trib- une (WFLA). 

GEORGIA — James    M.    Cox    Jr.,  Atlanta Journal  (WSB,  WHIO,  WIOD). 
ILLINOIS— E.   H.  Antrim,  Chicago  Trib- une (WGN). 
INDIANA— F.  A.  Miller,  South  Bend  Trib- 

une (WSBT-WFAM). 
KANSAS — Marco   Morrow,   Capper  Publi- 

cations    (Topeka    Capital,    Kansas  City 
Kansan,    WIBW,   KCKN) ;   Gene  Howe. 
Atchison  Globe   (also  Amarillo  Globe  & News  and  other   Texas   dailies,  KGNC, 
KFYO,  KRGV,  KTSA). 

LOUISIANA — C.  P.  Manship,  Baton  Rouge Advocate    and    State    Times  (WJBO); 
John  Ewing,  Shreveport  Times  (KWKH- KTBS). 

MAINE — Guy  P.  Gannett,  Portland  Press- Herald  (WGAN). 
MASSACHUSETTS  —  George    F.  Booth, 

Worcester  Telegram  &  Gazette  (WTAG). 
MICHIGAN— W.  J.  Scripps,  Detroit  News 

(WWJ). 
MINNESOTA— Gardner  Cowles  Jr.,  Min- 

neapolis Star-Journal  (Iowa  Broadcast- 
ing System  and  Des  Moines  Register &  Tribune,  KSO,  KRNT,  WMT,  WNAX). 

MISSOURI — Roy  Roberts,  Kansas  City 
Star  (WDAF);  George  M.  Burbach,  St. 
Louis  Post-Dispatch  (KSD):  Elzey  Rob- 

erts. St.  Louis  Star-Times  (KXOK, KFRU). 

MONTANA— O.  S.  Warden,  Great  Falls Tribune  (KFBB). 
NEBRASKA— H.  Doorley,  Omaha  World- Herald  (KOWH). 
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NEW  YORK — A.  H.  Kirchhofer,  Buffalo 
Evening  News  (WBEN,  WEBR);  Charles 
McCabe,  New  York  Mirror  (Hearst Newspapers  and  radio  stations,  WINS, 
WCAE,  WBAL,  WISN,  KYA) ;  Jack 
Howard,  Scripps-Howard  newspapers and  radio  stations  (WCPO,  WMC, 
WMPS,  WNOX). 

NORTH  CAROLINA— Don  Elias,  Ashe- 
ville  Citizen  and  Times  (WWNC);  Gor- 

don Gray,  Winstoti-Salem  Journal  and Twin  City  Sentinel  (WSJS). 
NORTH  DAKOTA — Norman  Black,  Fargo 
Forum  (WDAY). 

OHIO — Hulbert    Taft,    Cincinnati  Times- Star  (WKRC). 
OKLAHOMA — E.    K.    Gaylord,  Oklahoma City     Oklahoman     and    Times  (WKY, 
KLZ,  KVOR). 

OREGON  —  Sheldon     Sackett,  Marshfield 
Coos  Bay  Times  (KOOS)  :  Palmer  Hoyt, 
Portland  Oregonian  (KGW-KEX). 

PENNSYLVANIA— John  E.  Person,  Wil- liamsport  Su7i  (WRAK). 
SOUTH  CAROLINA— Roger  Peace,  Greera- ville  News  and  Piedmont  (WFBC). 
TEXAS — Amon  Carter,  Fort  Worth  Star- Telegram  (WRAP,  KGKO). 
UTAH— J.  F.  Fitzpatrick,  Salt  Lake  Trib- une (KSL). 

VIRGINIA  —  Tennant    Bryan,  Richmond News-Leader  (WRNL). 
WEST  VIRGINIA— J.  H.  Long,  Hunting- 

ton Advertiser  and  Herald-Dispatch 
(WSAZ). 

WISCONSIN — Walter    Damm,  Milwaukee Journal  (WTMJ). 
WYOMING — Tracy  S.  McCracken,  Wyom^ 

ing  Eagle  and   Wyoming  State  Tribune &  Leader  (KFBC). 
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mittee  of  44  publishers  and  news- 
papermen identified  with  radio 

either  through  ownership,  stock  in- 
terest or  who  have  applications 

pending  (see  list  on  page  9).  He 
called  a  meeting  of  this  committee 
at  the  Waldorf-Astoria,  New  York, 
on  Sunday  afternoon,  April  20,  "to 
consider  the  course  of  the  news- 

paper publishers  owning  radio  sta- 
tions." From  this  group  a  small 

steering  committee,  probably  of  five 
to  eight  outstanding  personages, 
will  be  selected  to  undertake  the 
immediate  task  of  planning  for  the 
yet  unscheduled  hearing. 

The  meeting  was  called  for  the 
particular  time  and  place  because 
most  of  the  members  will  be  in 
New  York  to  attend  the  annual  con- 

vention of  the  American  Newspaper 
Publishers  Assn.  Mr.  Ethridge  has 
called  a  second  meeting  of  the  some 
300  publishers  identified  with  radio 
for  2  p.m.  April  22  at  the  Waldorf- 
Astoria,  during  the  ANPA  sessions. 

The  big  committee  was  selected 
as  representative  of  the  various  ele- 

ments in  newspaper  ownership, 
both  geographically  and  by  classi- 

fication. There  are  representatives 
of  small  non-network  stations;  of 
group-ovmed  stations ;  of  large  net- 

work-affiliates, and  of  prospective 
station  operators,  who  have  appli- 

cations on  file  at  the  FCC  for  both 
standard  and  FM  stations. 

No  Hearing  Date  Set 

The  group  may  not  organize  for- 
mally, since  it  is  the  view  of  FCC 

General  Counsel  Telford  Taylor 
that  such  a  step  is  not  essential. 
It  has  decided  definitely,  however, 
to  prepare  for  the  impending  in- 

quiry. Legal,  engineering  and  eco- 
nomic counsel  probably  will  be  re- 
tained in  due  course.  Since  the  pre- 

cise date  of  hearing  has  not  yet 
been  set,  and  since  the  actual  issues 
to  be  met  have  not  been  enumerated 
in  a  notice  of  hearing  which  must 
be  forthcoming  at  least  a  month 
prior  to  the  hearing,  no  great  haste 
is  indicated  in  actually  preparing 
the  case. 
The  White  House  intervention 

evidenced  in  the  assignment  to  Mr. 
Mellett  may  have  the  effect  of  slow- 

ing down  the  FCC  in  setting  a  hear- 
ing date.  Moreover,  the  Commission 

is  still  in  the  throes  of  final  consid- 
eration of  its  explosive  network- 

monopoly  report,  pending  for  more 
than  two  years,  with  indications 
that  it  won't  complete  the  job  until 
early  in  May  whereas  its  last 
deadline  was  April  15.  It  hopes  to 
tackle  final  rules  on  television  and 
clear  up  the  rather  muddled  FM 
allocations,  entirely  apart  from  the 
newspaper  -  ownership  aspects  of 
that  new  medium,  before  clearing 
the  decks  for  the  newspaper-di- 

vorcement investigation. 
Thus  far,  it  is  reported,  few  devi- 

ations from  the  original  network- 
monopoly  draft  have  resulted  dur- 

ing the  bi-weekly  executive  sessions 
of  the  FCC  on  the  network-monop- 

oly report.  The  major  conclusions, 
striking  at  exclusive  network  affili- 

ation contracts,  optioned  time,  dual 
network  operation  of  NBC,  and 
other  more  basic  considerations,  it 
is  indicated,  have  not  yet  been  cov- 

ered. The  question  of  FCC  juris- 
diction, challenged  by  virtually  all 

HERE'S  THE  SPOT  where  radio's  best-known  divot-diggers  will  compete 
for  the  ninth  annual  Broadcasting  trophy  during  the  May  12-15  NAB 
convention  in  St.  Louis — the  magnificent  Sunset  Hill  Country  Club,  lo- 

cated just  outside  St.  Louis  in  the  foothills  of  the  Ozarks.  Competition  for 
the  Broadcasting  trophy,  awarded  for  the  low  net  score  in  the  annual 
blind  bogey  competition,  is  open  to  all  convention  registrants.  Incidentally, 
Sunset  Hill  also  will  be  the  scene  of  the  1941  Trans-Mississippi  tourna- 

ment,  one   of  the  nation's   top   amateur  meets.    Par   is   34-38 — 72. 

Convention  to  Consider  Plan 

For  Fund  to  Promote  Industry 

CREATION  of  a  $300,000  to  $500,- 
000  industry  public  relations  fund 

to  develop  a  "public  understanding" of  the  part  broadcasting  plays  in 
the  national  scene,  will  be  proposed 
to  the  NAB  convention  in  St.  Louis, 
May  12-15.  A  special  committee  of 
the  NAB  headed  by  Edward  Klau- 
her,  executive  vice  -  president  of 
CBS,  will  submit  the  plan. 

Proposed  several  weeks  ago  by 
the  CBS  official,  the  plan,  most  far- 
reaching  ever  pi'ojected  for  the  in- 

dustry, would  provide  creation  of  a 
public  relations  organization  for  the 
industry.  Mr.  Klauber  was  author- 

ized by  the  committee  at  a  meet- 
ing in  New  York  April  3  to  prepare 

such  a  plan. 

Convention  Tag 

NOMINATION  for  one  of  the 
neatest  bits  of  promotion  on 
the  NAB  convention  is  the  tag 
line  on  the  stationery  of  Merle 
S.  Jones,  KMOX  general 
manager,  and  headman  of  the 
convention  committee.  On  the 
bottom  of  his  stationery  is 
this  message — "■"See  you  at the  NAB  convention,  St. 
Louis,  May  12-15."  The  aster- isk refers  to  Jones  signature 
on  the  succeeding  page. 

Lack  of  Understanding 

The  NAB  board  of  directors,  at 
its  meeting  March  18,  in  New  York, 
authorized  appointment  of  the  com- 

mittee. Members,  in  addition  to 
Chairman  Klauber,  are  Neville  Mil- 

ler, NAB  president,  ex -officio; 
Frank  E.  Mullen,  NBC  vice-presi- 

dent and  general  manager;  A.  H. 
Kirchhofer,  WBEN  -  WEBR,  Buf- 

falo; Major  Edney  Ridge,  WBIG, 
Greensboro;  C.  T.  Hagman,  general 
manager,  WTCN,  St.  Paul-Minne- 

apolis; Gardner  Cowles  Jr.,  presi- 
dent of  the  Iowa  Broadcasting  Co. 

Mr.  Cowles  did  not  attend  the  April 
3  session.  T.  C.  Streibert,  WOR- 
MBS  vice-president,  participated  as 
an  observer. 

The  committee  was  authorized  by 
the  board  to  evolve  a  broad  public 

relations  project  to  be  carried  out 
by  the  entire  industry.  It  is  pre- 

sumed that  funds  would  be  raised 
by  special  assessment  of  stations 
and  networks.  Lack  of  public  un- 

derstanding of  the  broadcasting 
operation,  as  reflected  in  develop- 

ments during  the  past  few  years, 
it  is  understood,  motivated  Mr. 
Klauber  in  proposing  the  project. 

The  industry  as  a  whole,  it  is 
estimated,  expends  about  $20,000  a 
year  for  public  relations  through 
the  NAB.  This  amount,  in  any 
event,  represents  the  budget  as- 

signed to  its  public  relations  de- 

partment. It  is  expected  Mr.  Klauber  will 
call  another  meeting  of  the  com- 

mittee prior  to  the  St.  Louis  con- 
vention, at  which  his  proposal  will 

be  studied  and  modified.  A  special 
session  at  the  convention,  it  is  ex- 

pected, will  be  devoted  to  the  plan. 

of  the  respondents  but  MBS  during 
the  hearings,  also  is  covered  in  a 
final  chapter,  submitted  last  week. 
It  is  believed  the  FCC  majority  will 

sustain  the  law  department's  con- 
tention of  jurisdiction  under  the 

Communications  Act,  with  Commis- 
sioners Craven  and  Case  dissenting 

as  they  have  on  most  vital  policy 
considerations. 

Quick  Action  Possible 
Mr.  Ethridge  was  in  Washington 

April  8  and  conferred  with  Senator 
Wallace  White  Jr.,  (R-Me.),  rank- 

ing minority  member  of  the  Senate 

Interstate  Commerce  Committee, 
who  has  a  draft  bill  for  reorganiza- 

tion of  the  FCC  into  a  three-man 
agency.  Senator  White  left  the  city 
that  day  and  is  expected  to  return 
April  15  when  he  proposes  to  con- 

fer with  Chairman  Wheeler  regard- 
ing introduction  of  a  joint  bill  for 

revamping  the  Commission,  which 
probably  would  serve  as  the  basis 
for  a  fact-finding  study  by  a  sub- 
committee. 

Should  the  President,  following 
Mr.  Mellett's  study,  conclude  that 
the  FCC  has  been  extreme  in  its 
efforts  to  regulate  broadcasting  and 

again  urge  new  legislation  as  he 
did  two  years  ago,  it  is  thought 
action  might  come  quickly,  despite 
the  national  defense  situation.  The 
call  for  an  investigation  of  radio, 
including  the  FCC,  has  been  sound- 

ed repeatedly  in  Congress  for  sev- 
eral years. 

Bar  Assn.  Suggests  Bill 

The  Federal  Communications  Bar 
Assn.,  representing  practitioners 
before  the  FCC,  on  April  10  pub- 

lished in  its  Journal  a  proposed  bill 
to  amend  the  Communications  Act 
of  1934,  as  drafted  by  a  special 
committee.  It  proposes  a  seven-man 
commission,  but  with  two  autono- 

mous divisions  of  three  members 
each — one  for  public  communica- 

tions, which  would  cover  all  broad- 
cast services,  and  the  other  for 

private  communications,  dealing 
with  common  carriers.  The  chair- 

man would  be  the  chief  executive 
officer  and  would  not  serve  with 
either  of  the  divisions  except  in  the 
case  of  a  vacancy. 

A  copy  of  this  draft  had  been 
supplied  Senators  Wheeler  and 
White  several  weeks  ago  by  Her- 

bert M.  Bingham,  president  of  the 
association  [Broadcasting,  March 

31].  Senator  White's  proposed  bill 
also  would  create  two  separate  divi- 

sions, but  of  one  man  each  with  the 
chairman  as  the  executive  officer. 

Other  members  of  the  Bar  Com- 
mittee which  drafted  the  proposed 

bill  were  Duke  M.  Patrick,  former 

general  counsel  of  the  Radio  Com- 
mission, and  Paul  A.  Porter,  CBS 

Washington  attorney.  The  proposed 
amendments,  as  suggestions  on  re- 

form of  administrative  procedure, 

were  approved  by  the  association's executive  committee  of  five. 

Amendments  Proposed 

Among  other  amendments  the  as- 
sociation recommended  reinstate- 

ment of  the  "protest  provision" 
providing  for  automatic  hearing  on 
contested  FCC  grants  by  proper 

parties  in  interest;  provision  that 
appeals  may  be  taken  to  circuit 
courts  of  appeals  within  any  circuit 
in  which  the  appellant  does  busi- 

ness, as  well  as  in  the  U.  S.  Court 

of  Appeals  for  the  District  of  Co- 
lumbia; giving  of  jurisdiction  to 

circuit  courts  to  grant  temporary 
injunctions  of  restraining  orders 
from  FCC  decisions;  change  in  the 
rule  promulgated  in  the  Supreme 
Court  decision  in  the  so  -  called 
Pottsville  case  on  carrying  out  of 
lower  court  mandates  by  the  FCC; 
provide  that  filing  of  a  petition 
for  rehearing  shall  automatically 
stay  the  effect  date  of  the  FCC  de- cision unless  the  matter  affects  an 
existing  service;  and  provide  that 
a  hearing  means  a  "full  and  fair 
hearing"  and  that  the  person  con- 

ducting it  shall  prepare  and  file  an intermediate  report. 

ASCAP  has  issued  a  16-page  booklet, 
An  American  Institution,  describing 
the  Society's  purposes  and  its  history, 
especially  in  connection  with  the  copy- 

right laws  and  their  relation  to 
ASCAP  as  a  musical  rights  clearing 
house.  Booklet  was  prepared  by  Rob- 

ert L.  Murray,  public  relations  di- rector. 
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President,  Knox,  Early  Favor 

Voluntary  Censorship  of  News 

Publication  of  British  Battleship  Arrival  Leads  To 

Official  Requests  for  More  Supervision 

HANDICAP  FOR  FILM 

Radio  Picture  Exploitation 

 Hit  by  Copyright  

CALLS  for  increasing  voluntary 
control  of  news  on  tho  part  of 
broadcasters  and  newspaper  pub- 

lishers were  voiced  in  three  closely- 
tied  quarters  during  the  last  week 
— President  Roosevelt,  Secretary  of 
the  Navy  Frank  Knox,  and  White 
House  Press  Secretary  Stephen  T. 
Early. 

The  spurt  in  censorship  talk  re- 
sulted from  a  needling  of  the  news 

situation  early  last  week  when  sev- 
eral newspapers  published  pictures 

and  news  stories  on  the  arrival  of  a 
damaged  British  battleship  in  New 
York  harbor. 

No  Aid  to  Enemies 

Commending  radio  and  the  press 
for  their  cooperation  in  handling- 
certain  situations  arising  from  the 
war,  particularly  such  events  as  the 
arrival  of  the  battleship  for  re- 

pair at  the  Brooklyn  Navy  Yard, 
Secretary  of  the  Navy  Frank  Knox 
last  Monday  asked  still  further 
voluntary  censorship  to  avoid  giv- 

ing any  information  which  may 
benefit  the  Axis  powers. 

"The  Lease-Lend  Act  makes  the 
United  States  a  repair  base  for 
British  war  vessels,"  Secretary 
Knox  declared.  "It  is  true  that 
many  people  can  see  these  ships 
as  they  arrive  and  depart  and  be- 

fore they  are  swallowed  up  in 
Navy  yards.  It  is  also  true  that 
enemy  agents  can  report  these 
movements;  but  it  seems  to  me 
only  sportsmanlike  that  the  keen 
American  press  refrain  from  giving 
a  report  of  these  ships  for  the 
benefit  of  Britain's  enemies.  At 
the  present  time  this  sort  of  re- 

porting is  of  inestimable  military 
value  to  the  Germans. 

"If  a  British  warship  arrives  in 
a  British  yard  for  repair  the  fact 
does  not  appear  in  print,  broad- 

cast or  picture.  The  British  people 
know  how  vital  it  is  to  keep  that 
sort  of  information  down  to  the 
minimum.  Since  the  United  States 
kas  promised  to  give  all  aid  to 
Great  Britain,  so  far  as  repairs  are 
concerned,  it  seems  to  me  that  it  is 
our  patriotic  duty  to  keep  such  in- 

formation about  British  war  ves- 
sels to  a  minimum.  That  minimum, 

to  my  way  of  thinking,  is  to  print 
nothing.  I  sincerely  believe  the 
thoughtful  press  will  agree  with 
this  opinion." 

The  few  papers  publishing  ac- 
counts of  the  arrival  of  the  ship 

drew  fire  from  President  Roosevelt 
at  his  press  conference  last  Tues- 

day. The  President  declared  that  he 
considered  the  papers'  editorials, 
published  the  day  following  the 
news  stories  to  explain  their  stand, 
the  lamest  excuses  to  try  and  .get 
square  with  their  readers  that  he 
had  ever  heard.  He  said  it  was  in- 

teresting to  note  that  at  the  same 
time  other  newspapers  were  edi- 

torially advocating  legal  censor- 
ship. 

"I'd  much  prefer  to  go  along  with 
the  overwhelming  majority  of  news- 

papers at  this  time,"  President 
Roosevelt  declared  in  commenting 

on  the  action  of  newspapers  and 
press  services  in  omitting  mention 
of  the  ship's  arrival.  He  indicated 
that  at  present  nothing  else  was  in 
sight  but  this  type  of  voluntary 
control  of  news. 

Early's  Viewpoint 
Following  up  the  situation  at  his 

own  press  conference  last  Wednes- 
day, Mr.  Early  reemphasized  Presi- 
dent Roosevelt's  stand,  terming  the 

plan  for  voluntary  control  "not  a 
censorship,  but  an  attempt  to  avoid 

censorship". 
"All  this  will  work  out  on  volun- 

tary ground.  It's  got  to,"  Mr.  Early 
declared,  citing  the  educational 
value  of  the  New  York  incident. 
"We  don't  want  censorship.  The 
newspapers  don't  want  censorship. 
The  President  doesn't  want  it,  I 
don't  want  and  Lowell  Mellett  does 
not  want  censorship." 
When  it  was  pointed  out  that 

some  control  must  necessarily  be 
exerted  on  outgoing  messages  from 
the  United  States  to  foreign  coun- 

tries if  the  voluntary  plan  is  to 
work.  Secretary  Early  indicated 
this  was  an  important  question  for 
study  by  the  Defense  Communica- 

tions Board  headed  by  FCC  Chair- 
man James  Lawrence  Fly. 

Completing  Disc  Code 
COMMITTEE  representing  the 
transcription  industry  met  with  ex- 

ecutives of  the  American  Federa- 
tion of  Radio  Artists  last  Wednes- 
day and  Friday  to  clean  up  the  last 

details  of  the  AFRA  transcription 
code,  which  is  expected  to  be  signed 
this  week,  according  to  Emily  Holt, 
AFRA  executive  secretary.  Same 
procedure  will  be  followed  as  with 
the  network  code,  Mrs.  Holt  ex- 

plained, with  the  transcription  pro- 
ducers signing  the  contracts  and 

the  advertising  agencies  writing 
letters  acknowledging  the  terms. 

KEYS,  Corpus  Christi,  Tex.,  was 
Ki'imted  a  license  to  cover  its  construc- 

tion permit  by  the  FCC  April  10.  Sta- tion was  authorized  bv  the  FCC  last 
Oct.  29  to  use  250  watts  on  1490  kc. 

ALTHOUGH  20th  Century-Fox 
Studios  produced  a  cavalcade  of 
radio  titled  "The  Great  American 
Broadcast,"  the  firm  is  not  able  to 
use  that  media  to  full  effect  for  ex- 

ploiting the  motion  picture.  Pri- 
marily a  musical,  the  film  has  eight 

songs  by  Mack  Gordon  and  Harry 
Warren,  none  of  which  can  be 
plugged  on  the  networks  because 
of  the  current  radio-ASCAP  con- troversy. 

To  offset  loss  of  network  plugs, 
20th  Century-Fox  is  framing  spe- 

cial exploitation  musical  trailers 
to  be  used  in  theatres  and  plans 
a  series  of  music  transcriptions  to 
be  released  on  more  than  200  sta- 

tions with  ASCAP  license  agree- ments. 
Although  he  will  not  be  given 

screen  credit  and  at  his  own  re- 
quest too,  Ted  Sherdeman,  NBC 

Hollywood  writer-producer,  col- 
laborated in  writing  the  screen 

play.  Joseph  Aiken,  sound  man  on 
the  picture,  doubled  as  technical 
advisor.  He  was  technical  assistant 
on  the  first  big  public  event  broad- 

cast, the  election  of  President  Hard- 
ing, in  1920.  He  has  done  much 

subsequent  radio  work,  pioneering 
in  early  musical  broadcasts. 

BMVs  SHEET  SALES 

1,165,000  IIS  YEAR 
APPROXIMATELY  1,165,000 
copies  of  BMI  popular  songs  were 
sold  during  the  radio-owned  music 
publishing  house's  first  year  of 
operation,  reports  Julius  P.  Wit- 
mark,  general  sales  manager.  He 
added  that  this  figure  does  not  in- 

clude the  songs  of  the  other  com- 
panies affiliated  with  BMI. 

"BMI,"  he  said,  "may  well  be 
proud  of  its  sheet  music  sales  total 
when  it  is  considered  that  during 
1939,  a  banner  year,  the  total  sales 
of  popular  sheet  music  produced 
by  130  ASCAP  publishers  was 

16,000,000." 
Breakdown  of  BMI's  ton  selling 

songs  during  the  last  year  follows: 
I  Hear  A  Rhapsody    190,000 
There  I  Go    150,000 
You  Walk  By    110,000 
I  Give  You  My  Word   90,000 
So  You're  the  One   80,000 High  on  A  Windy  Hill   70,000 
It  All  Comes  Back  to  Me  Now   70,000 
Practice  Makes  Perfect    70,000 
May  I  Never  Love  Again   60,000 
Wise  Old  Owl    50,000 
25  other  BMI  songs    225,000 

Consumer  Group  Lauds 
Power  of  Broadcasting 

In  Education  of  Public 
SOCIAL  EFFECTS  of  national  de- 

fense activity  and  media  for  con- sumer education  were  discussec.  at 
the  third  National  Conference  on 
Consumer  Education,  held  last  week 
at  Stephens  College,  Columbia,  Mo. 
About  500  educators,  governmental 
spokesman,  housewives  and  busi- 

ness representatives  attended  the 
conference  sponsored  by  the  Insti- 

tute for  Consumer  Education,  sup- 
ported by  the  Alfred  P.  Sloan Foundation. 

Harriet  Elliott,  Consumer  Com- misisoner  of  the  National  Defense 
Advisory  Comrnission,  advocated 
combating  unjustified  price  rises, 
speculative  forward  buying,  and 
"scare"  advertising  which  she  de- 

scribed as  "advertising  which  tends 
through  fear  of  price  increase  to 
induce  consumers  to  make  pur- 

chases." 

In  a  roundtable  discussion  led  by 
Hilda  Smith,  director  of  the  Work- 

er's Service  Program  of  the  WPA, 
the  increased  use  of  radio  in  con- 

sumer education  program  was 
urged. 
Work  of  the  General  Federation 

of  Women's  Clubs  with  their 
weekly  Saturday  morning  broad- 

cast, the  marketing  programs  spon- 
sored by  the  U.  S.  Department  of 

Agriculture  and  the  Farm  &  Home 
Hour  were  commended.  In  tl.e  case 
of  the  first  named,  it  was  pointed 
out  that  broadcasts  sponsored  by 
that  organization  are  devoted  to 
some  informative  selling  angle  in 
dramatized  form,  and  participants 
urged  the  greater  use  of  independ- ent stations  for  consumer  education 

programs. In  a  roundtable  led  by  Keith 
Tyler,  director  of  evaluation  of 
school  broadcasts  of  Ohio  State  U, 
it  was  generally  agreed  that  radio 
was  one  of  the  most  powerful  media 
through  which  the  consumer  educa- tor could  work  and  one  which  at 
the  present  was  not  being  used  to 
its  fullest  advantage. 

BULL  SESSION  luncheon  had  these  Hollywood  executives,  representing 
agencies  and  network,  discussing  various  problems  in  radio.  They  are 
(1  to  r),  James  Fonda,  Lord  &  Thomas  radio  production  supervisor; 
Robert  Temple,  account  executive  of  Raymond  R.  Morgan  Co.;  Roger 
Huston,  Southern  California  manager  of  Radio  Sales,  the  CBS  national 
sales  division;  and  William  Gay,  production  assistant  to  William  Moore, 
West  Coast  manager  of  Wm.  Esty  &  Co. 

SIXP  &  G  SERIALS 

ON  CBS  REALIGNED 
PROCTER  &  GAMBLE  Co.,  Cin- 

cinnati, continuing  to  realign  its 
radio  schedule  after  the  recent  re- 

moval of  its  programs  from  the 
NBC-Blue  [Broadcasting,  March 
10],  on  April  28  will  rearrange  the 
six  P&G  serials  on  CBS.  Programs 
involved  in  the  changes  are : 

Life  Can  Be  Beautiful,  1-1:15  p.m.,  on 37  stations  for  Ivory  soap,  will  add  five 
stations  of  the  CBS  Southeastern  group, 
and  will  advertise  Ivory  Flakes  instead of  soap. 

Woman  in  White,  1:15-1:30  p.m.,  cur- rently on  34  stations  for  Camay,  after 
April  28  will  advertise  Oxydol.  and  will 
add  16  CBS  outlets  and  25  CBC  stations. 
The  program  will  be  broadcast  on  the  25 
Canadian  stations  via  transcription  at 10:30-10:45  p.m. 
Right  to  Happiness,  1:30-1:45  p.m.,  on 38  CBS  and  17  CBC  stations  for  Crisco, 

will  add  six  midwestern  stations. 
Road  of  Life,  1:45-2  p.m.,  on  26  sta- tions for  Chipso.  will  add  seven  midwestern 

stations  which  will  carry  commercials  for 
Dreft. The  O'Neills  on  17  stations  for  Ivory 
soap  and  The  Goldbergs  on  22  stations  will 
exchange  time  when  the  former  is  moved 
into  6-5:15  p.m.  period,  while  the  latter 
is  shifted  to  5:15-5:30  p.m.  The  Goldbergs, 
which  now  advertises  Oxydol,  will  be  on 
for  Duz  after  April  28. 
The  Camay  and  Chipso  accounts  are 

handled  by  Pedlar  &  Ryan.  New  York  ; 
Oxydol  by  Blackett-Sample-Hummert,  Chi- cago; Crisco.  Duz.  Ivory  soap  and  Ivory 
Flakes  by  Compton  Adv.,  New  York.  The 
Ivory  Flakes  account  will  be  transferred  to 
Benton  &  Bowles,  New  York,  after  July  1. 
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ASCAP  Negotiates  First  With  Networks 

Makes  Settlement 

With  Montana 

Group 

TAKING  a  new  tack  in  its  effort 
to  negotiate  contracts  for  return  of 
its  music  to  the  air,  ASCAP  has 
inaugurated  the  individual  confer- 

ence method  with  the  major  net- 
works, preparatory  to  a  general 

conference  with  the  NAB-industry 
negotiating  committee. 

Having  settled  on  April  9  its  dif- 
ferences with  broadcasters  in  Mon- 

tana, through  negotiation  of  a  final 
agreement  on  dismissal  of  some 
$250,000  in  pending  infringement 
suits  and  acceptance  by  the  stations 
of  the  standard  form  of  contract 
but  with  certain  tentative  and  flexi- 

ble provisions,  ASCAP  executives 
conferred  last  Friday  with  a  com- 

mittee representing  CBS. 
Conferences  have  been  held  dur- 

ing the  last  fortnight  with  officials 
of  MBS,  and  initial  sessions  with 
representatives  of  NBC  are  indi- 

cated during  the  week  of  April  14. 
Montana  Settlement 

The  network  conference  method 
was  requested  by  John  G.  Paine, 
ASCAP  general  manager,  to  which 
NAB    President    Neville    Miller,  , 
chairman  of  the  industry  negotiat-  ' 
ing  committee,  interposed  no  ob- 

jection.   Presumably   the   ASCAP ^ 
plan  is  to  clear  with  the  networks, 
as  their  potential  big  customers,  all 
preliminary  matters  regarding 
clearance    at    the    source,  before 
meeting  with  the  industry  negotiat- 

ing committee. 
Present  at  the  preliminary  CBS 

conference,  held  at  the  network's 
headquarters,  v/ere  Mr.  Paine,  E. 
Claude  Mills,  chairman  of  the  ad- 

ministrative committee  of  ASCAP, 
and  Walter  Fischer,  ASCAP  board 
member.  Edward  Kl.auber,  CBS  ex- 

ecutive vice-president  and  a  mem- 
ber of  the  NAB  Copyrigiit  Commit- 
tee, headed  the  CBS  group.  M.  R. 

Runyon,  CBS  vice-president,  and 
I.  R.  Lousberry,  general  manager 
of  WGR-WKBW,  Buffalo,  member 
of  the  CBS-Affiliate  negotiating 
committee,  also  participated  for 
CBS.  Mr.  Klauber  said  there  had 
been  a  general  discussion  and  that 
another  meeting  will  be  held  soon. 

Settlement  of  the  Montana  con- 
troversy, ending  the  most  difficult 

encounter  ASCAP  has  experienced 
with  any  single  group  of  broadcast- 

ers, was  not  unexpected.  Last 
August  an  agreement  in  principle 
was  reached,  under  which  the  So- 

ciety would  drop  all  pending  in- 
fringement suits  against  the  nine 

Montana  stations,  agree  to  recog- 
nize the  clearance  at  the  source 

principle  and  concur  in  the  request 
of  Ed  Craney,  head  of  KGIR,  Butte, 
and  the  leader  in  the  fight  for  clear- 

ance at  the  source,  that  he  experi- 
ment with  per-use  payment  to 

ASCAP  for  his  three  stations  and 
the  Z-Bar  Network. 

The  form  of  contract  to  which 
Mr.  Craney  agreed,  it  is  under- 

stood, covered  the  State  network 
as  well  as  KGIR,  KRBM,  Boze- 
man,  and  KPFA,  Helena,  which 
he  also  operates.  The  contracts, 
however,  could  not  be  drawn  until 
the  Montana  anti-ASCAP  law  had 
been  repealed,  which  occurred  on 
Feb.  26,  and  after  ASCAP  had 
audited  the  books  of  the  stations. 
The  other  Montana  stations  are 
KGHL,  Billings;  KFBB,  Great 
Falls;  KGEZ,  Kalispell;  KRJF, 
Miles  City;  KGVO,  Missoula,  and 
KGCX,  Wolf  Point. 

While  the  precise  terms  of  the 
contract  to  which  the  Montana  sta- 

tions agreed  were  not  disclosed,  it 
was  stated  at  ASCAP  that  they 
embodied  the  standard  ASCAP 
blanket  proposal  made  a  year  ago 
and  which  had  been  rejected  by 
the  vast  majority  of  stations,  cul- 

minating in  the  Jan.  1  termination 
of  ASCAP  performance  over  most 
stations. 

It  is  understood,  however,  that  in 
view  of  the  per-piece  experiment 
and  certain  other  factors,  the 
agreements  are  in  tentative  form 
and  sufficiently  flexible  to  accommo- 

date possible  changes  in  the  per- 
forming rights  field.  The  contracts 

were  not  actually  signed  at  the 
April  9  meeting  by  the  broadcast- 

NBC  Fight  Suit 
NBC  last  Friday  answered 
the  MBS  announcement  of 

March  21  that  next  year's championship  fights  would  be 
broadcast  exclusively  by  MBS 
instead  of  by  NBC  by  filing 
suit  in  New  York  Supreme 
Court  against  the  20th  Cen- 

tury Sporting  Club,  MBS  and 
Gillette  Safety  Razor  Co., 
sponsor  of  the  Mutual  fight 
broadcasts.  Action  seeks  to 
compel  the  fight  club  to  live 
up  to  a  contract  to  deliver  its 
1941-42  card  to  NBC  -  Blue 
and  Adam  Hat  Stores,  which 
NBC  claims  it  made  in  Febru- 

ary, and  to  restrain  MBS  and 
Gillette  from  enforcing  their 
contract,  said  to  have  been 
made  in  March. 

ers  but  were  agreed  to  in  principle 
with  the  respective  broadcasters 
and  their  representatives  to  obtain 
formal  signatures  upon  their  re- 

turn to  Montana. 
The  Montana  controversy  dates 

back  to  1936.  Since  that  time,  Mon- 
tana stations  have  not  paid  ASCAP 

any  royalties  because  of  the  re- 
quirements   of    the    State  anti- 

Firms  Operating  International  Stations 

Name  Stanley  Richardson  Coordinator 
TO  MAKE  more  effective  use  of  the 

country's  privately-owTied  interna- tional broadcast  facilities  in  the 
interest  of  national  defense,  six 
leading  companies 
in  the  field  last 
Friday  appointed 
Stanley  P.  Rich- 

ardson, veteran 
foreign  corre- 

spondent, as  in- 
ternational broad- 

casting coordina- 
tor. 

Mr.  Richardson 

has  resigned  as  Mr.  Richardson 
executive  assistant  to  Chairman  Jo- 

seph E.  Davies  of  the  President's 
Committee  on  War  Relief  Agencies, 
to  accept  the  appointment.  A  com- 

mittee representing  NBC,  CBS, 
General  Electric,  Westinghouse, 
Crosley  Corp.  and  Worldwide 
Broadcasting  Foundation  made  the 
appointment,  after  several  meet- 
ings. 

Efficiency  Sought 

The  committee  announced  that 
Mr.  Richardson's  appointment  grew 
out  of  the  determination  by  the  in- 

ternational station  licensees  "to 
make  more  effective  use  of  their 
powerful  shortwave  facilities  in  the 
interest  of  national  defense."  He 
will  assist  the  stations  in  develop- 

ment of  a  more  effective  world  cov- 
erage by  radio.  This  will  be  accom- 

plished through  cooi'dination  of 
transmission  and  programs  to 
achieve  the  maximum  results. 

Joining   in   the   plan   are  nine 

shortwave  stations  licensed  to  the 
companies.  They  have  a  total  rated 
power  of  450,000  watts,  with  a 
higher  effective  power  because  of 
beamed  einissions.  It  was  estimated 
use  of  the  beam  system  multiplies 
the  power  effectiveness  of  these 
stations  to  more  than  20  times  the 
rated  figure,  or  in  excess  of  9,000,- 
000  watts. 
The  stations  included  in  the 

project  are  the  shortwave  outlets 
in  Boston,  Schenectady,  New  York 
City,  Cincinnati  and  San  Francisco. 
They  are  authorized  to  use  a  total 
of  33  shortwave  frequencies,  de- 

clared to  be  a  greater  number  than 
currently  being  used  in  the  service 
of  either  the  British  Empire  sys- 

tem or  the  German  shortwave  plant 
at  Seesen. 

Mr.  Richardson  for  16  years  was 
with  the  Associated  Press,  serving 
both  in  this  country  and  abroad. 
He  was  chief  of  the  AP  Moscow 
bureau  for  three  years  and  served 
in  the  London  and  Berlin  offices  of 
the  press  association.  Returning  to 
the  United  States,  he  was  a  mem- 

ber of  the  AP  staff  in  Washington 
for  four  years. 

He  resigned  from  the  AP  in  1938 
to  become  confidential  secretary  to 
Ambassador  Davies,  then  in  Mos- 

cow. He  went  with  Mr.  Davies  to 
Belgium  and  returned  to  Washing- 

ton in  1940  when  the  diplomat  was 
made  special  assistant  to  the  Sec- 

retary of  State.  Mr.  Richardson  has 
traveled  widely  in  Europe  and  is 
well  acquainted  with  economic  and 
political  aspects  of  the  Continent. 

ASCAP  law  making  such  payments 
illegal  unless  the  copyright  pool 
complied  with  provisions  of  the 
statute  on  per-piece  payments,  reg- 

istration, and  other  stipulated  acts. 
These  difficulties  reached  a  high- 
water  mark  in  the  fall  of  1939 
when  warrants  for  the  arrest  of 
Gene  Buck,  ASCAP  president,  as  a 
fugitive  from  justice,  were  sworn out. 

The  basic  form  of  contract  ac- 
cepted by  the  stations,  with  the  un- disclosed provisions,  provides  for 

payment  on  a  percentage  basis  of 
gross  on  locally  originated  pro- 

grams, with  network  programs  to 
be  cleared  at  the  source.  The  con- 

tracts are  retroactive  to  Aug.  1, 

1940,  when  the  original  understand- 
ing was  reached  ■with  ASCAP. 

Meanwhile,  Mr.  Craney  will  use 
his  stations  as  testing  laboratories 
for  a  per-use  basis  of  payment, 
with  the  understanding  that  the  ex- 

periment will  go  forward  until  an 
acceptable  per-use  method  satisfac- 

tory both  to  the  broadcasters  and 
to  ASCAP,  has  been  evolved. 
The  final  understanding  was 

reached  in  New  York  at  a  meeting 
attended  by  Mr.  Craney,  Ed  Yocum, 
KGHL;  John  Claxton,  attorney  for 
the  Montana  Broadcasters  Assn.; 
and  Philip  G.  Loucks,  attorney  for 
KFBB,  and  former  managing  di- 

rector of  the  NAB  who  in  1933 
originally  proposed  a  clearance  at 
the  source  and  per-use  basis. 

Present  for  ASCAP  were  Gen- 
eral Manager  Paine;  Louis  D. 

Frohlich,  general  counsel;  Herman 
Greenberg,  assistant  general  coun- 

sel, and  George  Hoffman,  controller. 
NAB  President  Miller  had  been 

contacted  early  this  month  by  Mr. 
Paine  regarding  individual  conver- 

sations with  the  major  networks. 
Mr.  Miller  felt  this  procedure  would 
yield  little  but  was  not  disposed  to 
prevent  such  preliminary  discus- 

sions. Mr.  Miller  pointed  out  that 
because  of  the  clearance-at-the- 
source  factor  and  because  of  pos- 

sible readjustment  of  music  cost 
arrangements  by  the  networks  with 
their  affiliates,  he  felt  networks 
would  not  be  in  a  position  to  com- 

mit themselves  until  they  knew  pre- 
cisely what  arrangements  would  be 

made  with  their  affiliates  for  local 
clearance. 

MBS  Negotiations 
While  no  statement  has  come 

from  ASCAP,  it  is  presumed  that 
its  officials  desire  to  establish,  ten- 

tatively at  least,  the  payments  from 
their  prospective  biggest  customers 
before  they  deal  with  individual 
stations.  The  analogy  used  is  that 
a  wholesaler  deals  with  his  Sears 
Roebuck  and  Montgomery  Ward 

prospects  before  contacting  the  in- 
dependent. Meanwhile,  ASCAP  of- ficials have  been  holding  frequent 

meetings  with  Alfred  J.  McCosker, 
chairman  of  the  board  of  MBS,  and 
Fred  Weber,  general  manager  of 
that  network,  attempting  to  work 
out  a  formula  for  submission  to 

(^Continued  on  page  Jf8) 
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We  create  and  produce  original  and 

distinctive  radio  shows — from  one  minute 

transcribed  jingles  to  live  talent  network 

productions  —  complete  packages  —  no 

exorbitant  production  costs — no  so-called 

"idea"  costs  —  always  at  a  fair  price. 

WRITE  FOR  FURTHER  PARTICULARS 

360    NORTH    MICHIGAN    AVE.,  CHICAGO 

BROADCASTING  «  Broadcast  Advertising 
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FLORSHEIM  JINGLES 

A  breezy  song  by  the  Carol  Sisters  ...  a 

brief,  sparkling  commercial  announcement  on 
Florsheim  Shoes  ...  a  twenty-second  interval 
for  a  local  announcer  to  insert  store  name, 
address,  and  merchandise  message. 

FLORSHEIM  FROLICS 

Songs  by  the  Carol  Sisters  ...  a  Quiz  Quickie 
that  will  keep  the  audience  waiting  through 

the  commercials  for  an  answer!  Fast-moving, 

merry,  and  musical — with  30  seconds  for  a 
local  commercial. 

^STATION  MANAGERS 

The  Florsheim  Shoe  Company  have  made 
these  transcribed  radio  programs  available 

without  charge  to  Florsheim  dealers  pro- 
vided they  pay  the  cost  of  the  time. 

Wire  or  write. 

THE 

l/£RY 
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Farm  Radio  Heads 

Consider  Problems 

Hold  Meeting  in  Washington 
With  Government  Officials 

REVIEWING  present  operations 
and  discussing  farm  broadcast  de- 

velopments in  the  light  of  the  war 
situation  abroad  and  the  national 
defense  effort  in  this  country,  50 
agricultural  program  directors  and 
station  and  network  executives  last 
Monday  and  Tuesday  met  with  De- 

partment of  Agriculture  officials 
in  Washington.  The  meeting  was 
the  first  of  its  kind  called  by  the 
Department  of  Agriculture"  and was  similar  to  those  held  annually for  farm  editors  of  newspapers  and magazines. 
The  two-day  meeting  featured 

roundtable  discussions  with  Fed- 
eral agricultural  officials,  empha- sizmg  the  impact  on  agriculture  of 

the  war  abroad  and  the  U.  S.  De- 
fense program.  On  the  second  day 

the  group  visited  the  U.  S.  Agri- 
cultural Research  Center  at  Belts- ville,  Md. 

Traveling  Agents 

It  was  revealed  at  the  conference 
that  the  Department  of  Agriculture 
IS  planning  to  establish  a  system 
of  traveling  information  agents over  the  country  to  faciltate  clear- 

ance of  news  developments  from  the 
Department.  The  regional  repre- 

sentatives, drawn  from  existing personnel,  would  coordinate  news 
of  the  activities  of  various  agencies 
within  the  Department  of  Agricul- ture. 

Following  the  two-day  Depart- 
ment of  Agriculture  session,  farm program  directors  of  clear  channel stations  met  Wednesday  with  Vic- 

tor A.  Sholis,  director  of  the  new 
Clear  Channel  Broadcasting  Serv- ice office  in  Washington,  to  review 
plans  for  expanding  the  rural  pro- gram service  of  clear  channel  sta- tions. 

Those  attending  the  Wa.shington conference  included : 
Attendance  List 

•We  II.  Buffum.  AVEEI;  Oooi-e f.  P.iSKMr  Ed  Mason,  WLW  ;  Walter 
VAv.','T'''T'i"-    ̂ 'RVA;    Fy,H]  Ohl. 

I'-'ifk. 

"  :  Woodrow  Ilattic.  WWL  •  Fox Case.  KXX;  V.  H.  ]>,ihb]p.  AVTAM  - 
Wy;'  ̂ -  ̂'"'l'^'--  KOA;  W.  E.  Drips'. ;  Earl  H.  Oainnioiis.  AVCC'O- 
Kr-ii  Kllintcfon.  AYRH.M ;  A  D  Wil' lani  .Tr..  AV.JSV  ;  S.  D.  Gregory.  XBf  • 
(ilcnn  Snyder.  Harold  A.  Safford  A.r' 
K.MJ,(  :  Cliarlo.';  AVorco.ster.  WX  VX  • John  Merrificld.  WIIAS ;  Franklin Tooke.  WO  WO;  Oradv  Cole  WRT- 
Owen  F.  FridKe.  Dnncan'  Moore! V,m:  Rill  France.  WSR  ;  G  Emer- 

son M:irkliani.  WGY ;  Rex  Davi.s WCKV;  .Jim  Alil.s.  AVIXG  :  Charles 
P.  Sli.,ni]<.r.  WCAU;  ('.  Earl  Wil- liams. KFAR  ;  .lolm  Tliorije.  KYW  • Fnke  E.  Rohorts.  KOLX  -  KALE 
Thomas  C.  Mr-Cray.  WTK;;  '|'.,ni  Mur- ray. William  Fay.  WHAM  :  Herb 
I'laniheck.  WHO;  Charles  Stookey Harry  Rntcher.  CRS  ;  Henry  E. Ilntfheson.  WMRG  ;  .John  A.  Ziifall. 
WRAL  ;  Lee  I',.  AVailes.  AVest in^honse Radio  Stations;  Dick  Velz.  AVRXL  ; 
Harold  Azine,  AA'RAE;  Leon  Levine' CRS;  .John  S.  Haves,  AVOR. 

UPS  -4ND  DOAVNS  of  agricultural  broadcasting  get  a  going-over  from 
this  group  during  the  CBS-NBC  cocktail  party  at  the  conference  of  farm 
program  directors.  Listening  to  some  shop-talk  by  Glenn  Q.  Snyder,  gen- 

eral manager  of  WLS,  Chicago,  are  (1  to  r)  Eugene  C.  Pulliam,  president 
of  WIRE,  Indianapolis;  Frank  M.  Russell,  NBC  Washington  vice-presi- 

dent; Harry  Stone,  general  manager  of  WSM,  Nashville;  Harry  C. 
Butcher,  CBS  Washington  vice-president;  Mr.  Snyder;  Stanley  Hubbard, 
manager  of  KSTP,  St.  Paul;  Paul  A.  Porter,  CBS  Washington  counsel. 

'Players  Theatre  of  the  Air^  Organized 
To  Offer  Drama  Series  for  Sponsorship 
PACKAGED  series  of  dramatic 

programs  titled  The  Players  The- 
atre of  the  Air  is  being  offered  for 

sponsorship  by  The  Players,  noted 
New  York  actors'  club,  with  lead- 

ing actors  and  actresses  to  be  avail- 
able for  adaptations  of  stage  plays 

or  for  original  dramas  written 
especially  for  the  series. 

As  tentatively  set  up,  the  casts 
and  directors  for  each  program 
would  be  signed  to  contracts  for 
each  13-week  cycle  before  going  on 
the  air,  while  all  involved  will  be 
remunerated  for  their  work.  Mar- 

gin of  profit  normally  intended  for 
a  package  producer  would  go  to 
the  club. 

Walter  Hampden,  Players'  presi- 
dent, will  be  m.c.  of  each  program, 

with  Otis  Skinner,  vice-president, 
as  "understudy  m.c."  when  Hamp- 

den might  be  starring  in  one  of  the 
dramas.  Included  in  the  package 
for  each  show  would  be  Hampden, 
several  name  stars  and  supporting 
players,  an  orchestra,  musical  ar- 

rangements, dramatic  and  musical 
direction,  rights  to  playe  or  origi- 

nals, and  a  finished  script. 
Paul  Wing,  announcer-producer- 

director  formerly  with  NBC,  is 
general  chairman  of  the  permanent 
organization  planning  the  pro- 

grams. Harold  McGee,  free-lance 
director,  is  production  director, 
assisted  by  Joseph  Bell,  NBC; 
Brewster  Morgan,  CBS;  Tom  Mc- 
Knight,  NBC,  and  Jules  F.  See- 
bach  Jr.,  program  manager  of 
WOR,  New  York.  Henry  Fisk 
Carlton  is  script  editor,  with  Pare 
Lorentz  and  Kenneth  MacKenna  as 
his  staff.  Howard  Barlow  is  musi- 

cal director. 

JUNEAU  COMPETITION 

Boys  Rig  Up  a  Station  But 
 Run   Afoul  FCC  

KINY,  only  station  in  Juneau, 
Alaska,  got  some  unexpected  com- 

petition last  month  when  a  group 
of  high  school  boys  rigged  up  a 
wireless  phonograph  attachment 
with  an  extra  oscillator  and  an- 

tenna and  started  broadcasting 
near  1150  kc.  They  used  call  letters 
KJH  and  at  each  broadcast  would 
announce  their  next  sign-on. 

It  wasn't  long  before  the  Federal 
inspectors  located  the  unlicensed 
station  within  a  few  doors  of  the 
KINY  building.  It  was  shut  down 
immediately,  and  action  is  pend- 

ing against  the  boys  for  violating 
the  law. 

Opener  Televised 
NBC  on  April  11  televised  on 
W2XBS  the  opening  game  of 
New  York's  big  league  base- 

ball season  when  the  Dodgers 
played  the  Yankees  at  Eb- 
bets  Field,  Brooklyn.  The  tel- 

evision cameras  were  placed 
in  the  photographers  cage  op- 

posite third  base  instead  of 
behind  home  plate  as  hereto- 

fore. Al  Heifer,  sports  an- 
nouncer of  WOR,  New  York, 

handled  the  play-by-play  ac- 
count, assisted  by  Ray  For- 

rest and  Jack  Fraser. 

mw  RED  PROGRAM 
PLANNED  BY  B&W 

BROWN  &  WILLIAMSON  To- 
bacco Corp.,  Louisville,  on  April 

29  starts  a  new  show,  as  yet  un- 
named, for  Raleigh  cigarettes, 

10:30-10:55  p.m.  (EDST)  on  54 
NBC-Red  network  stations.  On  the 
same  date  a  new  five-minute  dra- 

matic skit,  written  by  Linn  Bor- 
den, will  start  on  behalf  of  Sir 

Walter  Raleigh  smoking  tobacco, 
10:55-11  p.m.  By  having  the  time 
split,  NBC  has  avoided  having  two 
cigarette  accounts  follow  each  other 
since  the  Liggett  &  Myers  Tobacco 
Co.,  (Chesterfield),  Pleasure  Time 
shows  featuring  Fred  Waring  and 
his  orchestra,  is  broadcast  at  11 

p.m.  (EDST). 
Effective  May  2,  Uncle  Walters 

Doghouse  (Sir  Walter  Raleigh 
smoking  tobacco),  will  be  heard 
Fridays  9:30-10  p.m.  (EDST). 
Thus  B&W  will  sponsor  the  full 
hour  from  9:30-10:30  p.m.  on  82 
NBC-Red  network  stations.  Wings 
of  Destiny  (Wings  Cigarettes)  is 
currently  heard  10-10:30  p.m.  With 
the  switch  of  program  dates.  Un- 

cle Walter's  Doghouse  has  been  re- newed for  52  weeks.  There  will  be 
no  Uncle  Walte7-'s  Doghouse  broad- 

cast on  April  29.  Show  Boat,  half- 
hour  weekly  program  on  the  same 
network,  will  be  dropped  April  28. 

Tom  Wallace,  vice-president  and 
radio  director  of  the  Russel  M. 
Seeds  Co.,  handling  the  B  &  W 
account,  will  be  m.c.  on  the  new 
Raleigh  cigarette  variety  show. 
Virginia  Verrill,  songstress,  Marlin 
Hurt  and  his  impersonation  of 
Beulah,  and  Bob  Strong's  orchestra, will  comprise  the  cast. 

New  P  &  G  Serial 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, on  April  28  is  dropping 

the  serial  Kitty  Keene  from  the 
Monday  through  Friday  11:30- 
11:45  a.m.  period  on  13  NBC-Red 
stations,  filling  the  time  with  Lone 
Journey,  now  on  NBC-Red  at  5:15 
p.m.  Both  programs  are  heard  in 
the  interests  of  Dreft.  Agency  is 
Blackett  -  Sample  -  Hummert,  Chi- cago. 

Choc-So  Spots 

ROCKWOOD  &  Co.,  Brooklyn, 
candy  manufacturer,  is  marketing 
a  new  product,  Choc-So,  powdered 
milk  amplifier.  Announcements  on 
participating  programs  are  being- tested  for  the  product  three  times 
a  week  on  WFBR,  Baltimore; 
WTAR,  Norfolk,  and  WSYR,  Syra- 

cuse. Federal  Adv.  Agency,  New 
York,  is  agency. 

of 

Experimental  Rule 
ANOTHER  in  the  long  series 
extensions  of  the  rule  which  pro- 

hibits use  of  commercial  programs 
over  .stations  with  special  experi- 

mental broadcast  authorizations 
was  approved  April  8  by  the  FCC. 
The  extension  was  for  60  days  from 
March  29  and  affects  Section  3.32 
(3)  (b)  of  the  broadcast  rules.  It 
applies  to  several  stations  now 
holding  such  authorizations  for 
simultaneous  operation  pending  re- 

vised frequency  assignments. 
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^OOD  OLD  GRADE-A,  fresh  from  the  dairy,  was  a  piece  de  resistance 
at  the  CBS-NBC  get-together  for  visiting  farm  program  directors  last Monday,  and  these  boys  gave  it  a  big  play— (1  to  r)  Fox  Case,  KNX,  Los Angeles;  John  Merrifield,  WHAS,  Louisville;  Charles  Worcester,  WNAX, 
Yankton,  S.  D.;  Charles  Stookey,  CBS  Farm  Reporter;  Bill  Drips,  NBC 
Wrl^^^^t^"^^^  director;  Bill  Prance,  WSB,  Atlanta;  Emerson  Markham, ^  GY,  Schenectady ;  Art  Page,  WLS,  Chicago. 
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Batteries  for  today's  game... Feller  and  Hems- 

ley."  The  crowd  is  eager,  attentive  as  a  great 

pair  of  performers  take  the  field.  ★  So  it  is  with 

audiences  of  two  radio  stations  that  put  over  your 

selling  message  in  the  "Golden  Horseshoe,"  the 

market  that  is  the  heart  of  Industrial  America. 

THE  GOODWILL  STATION 

WGAR 
THE  FRIENDLY  STATION 



76  Stations  Listed 

By  General  Mills 

In  Baseball  Lineup 
Co-Sponsorship  of  Games  in 
Some  Localities  Continues 

BASEBALL  play-by-play  will  be 
sponsored  during  the  1941  season 
on  76  stations  in  75  cities  by  Gen- 

eral Mills,  Socony-Vacuum  Oil  Co. 
and  B.  F.  Goodrich  Rubber  Co., 
according  to  K.  P.  Torgerson,  man- 

ager of  the  sports  department  of 
Knox  Reeves  Advertising,  Minne- 
apolis. 

Extensive  merchandising  will  be 
carried  on  during  the  season  (Pa- 

cific Coast  plans  were  announced  in 
the  April  7  Broadcasting). 
The  list  announced  by  Knox 

Reeves  does  not  include  Cleveland, 
Chicago,  St.  Louis,  Brooklyn  and 
Washington,  which  carried  the 
games  last  year.  It  was  assumed 
that  negotiations  in  some  of  these 
cities  were  still  in  progress. 
New  stations  in  the  1941  lineup 

are  WAAT,  Newark;  WAGE,  Syra- 
cuse; KXOK,  St.  Louis;  WIBC, 

Indianapolis;  WEMP,  Milwaukee; 
KSO,  Des  Moines;  KOWH,  Omaha; 
WGKV,  Charleston;  WDEF,  Chat- 

tanooga; KQW,  San  Francsico; 
KRSC,  Seattle;  KMYR,  Denver. 

Local  Co-Sponsorship 
Atlantic  Refining  Co.  [Broad- 

casting, March  24]  co-sponsors 
with  General  Mills  in  several  east- 

ern outlets.  Coca  Cola  shares 
WTAR,  Norfolk,  with  the  milling 
company.  Lever  Bros,  co-sponsors 
WOR,  Brooklyn,  and  KFH,  Wichi- 

ta. Goodrich,  Socony-Vacuum,  Cities 
Service,  and  Sperry  Flour  Co.,  and 
miscellaneous  local  companies  are 
other  General  Mills  co-sponsors. 

The  entire  baseball  broadcasting 
lineup  for  1941,  according  to  geo- 

graphical location,  follows : 
KDKA  and  WWSW,  Pittsburgh; 

Colonial  Network  (originates  from 
WAAB,  Boston)  ;  WEAN,  Providence, 
R.  I.;  WLBZ,  Bangor,  Me.;  WLLH, 
Lowell  and  Lawrence,  Mass. ;  WTHT, 
Hartford;  WNLC,  New  London, 
Conn. ;  WHAI,  Greenfield,  Mass. ; 
WELI,  New  Haven,  Conn.;  WLNH, 
Laconia,  N.  H. ;  WSAR,  Fall  River, 
Mass.  ;  AYFEA,  Manchester,  N.  H. ; 
WXmr,  New  Bedford,  Mass.;  WATR, 
Waterbury.  (Joiin.  ;  WRDO,  Augusta, 
Me.;  WCOU.  Lewiston-Auburn,  Me.; 
WSYB.  Rutland,  Vt. 
WABY.  Albany;  WCBM,  Balti- 

more ;  WTAR.  Norfolk  ;  WOR,  Brook- 
lyn ;  WAAT,  Newark;  WAGE,  Syra- cuse. 
WSAI  and  WCPO,  Cincinnati; 

WW.T.  Detroit;  WCLE,  Cleveland; 
WAVI<:,  Louisville;  WCOL,  Colum- 

bus; Michigan  Network  (originates  at 
WXYZ,  Detroit,  which  does  not  broad- 

cast games);  WBCM.  Bay  City; 
WOOD.  Grand  Rapids;  WFDF, 
Flint  ;  WIILS,  Port  Huron  ;  W.JIM, 
Lansing;  WELL,  Battle  Creek; WIBM.  .Tackson. 
WIBC.  Indianapolis:  WTCN.  St 

Paul  ;  WTOL,  Toledo  ;  WNOX,  Knox- 
villc;  KDAL.  Duluth;  KF.TM.  Grand 
Forks.  N.  D. ;  WLOL,  Minneapolis ; 
WHIG,  Dayton;  WCMI,  Ashland, 
Ky..  and  WLAP.  Lexington,  Ky.  (syn- 

chronized with  WSAI.  (,'incinn;iti ) . 
WEMP,  Milwaukee:  KCKN  and 

WREN,  Kansas  Citv  :  Minnesota  Net- 
work :  KROC.  RocIj.  sK  i- ;  KYSM, Mankato;  KFAM,  St.  Cloud. 

W.IW,  Akron;  Iowa-South  Dakota- 
Nebraska  Network  :  KSO,  Des  Moines  ; 
WNAX,  Yankton  ;  KOWH,  Omaha  ; 

ONTARIO  HONORS  FITZPATRICK 

WJR  Executive  Selected  to  Address  Provincial 

 Parliament  at  CBS  Program  Ceremony  
HIGHEST  honor  ever  accorded  an 
American  radio  man  in  Ontario 
came  to  Leo  Fitz- 
patrick,  executive 
vice-president  and 
general  manager 
of  WJR,  Detroit, 
when  he  spoke  be- 

fore the  Parlia- 
ment of  the  Prov- 
ince April  9.  He 

is  the  third  Amer- 
ican to  be  given 

this  distinction, 
others  being  Wen- dell Willkie  and 
Pepper  of  Florida. 

He  was  presented  on  the  floor  of 
the  Ontario  Parliament  by  Prime 
Minister  Hepburn  after  he  had  been 
chosen  to  represent  the  group  of 
40  CBS  officials  attending  a  con- 

ference in  Toronto  in  connection 
with  the  CBS  series  starting  April 
20  to  promote  tourist  travel  to  the 
province. 

Mr.  Fitzpatrick 

Senator  Claude 

The  Prime  Minister  said  that  al- 
though Canada  was  at  war  there  is 

no  red  tape  to  harass  tourists  from 
the  U.  S.  wishing  to  visit  Canada's summer  playgrounds. 

"On  the  other  side  of  the  border," 
Mr.  Fitzpatrick  stated,  "we  realize now  as  never  before  that  this 
friendship  should  be  emphasized. 
Many  of  us  know  of  the  exceptional 
opportunities  your  great  province 
affords  for  Americans  who  seek  re- 

laxation during  the  vacation 
months.  Thousands  more  who  have 
never  known  Canadian  hospitality 
will  learn  of  it  during  the  coming 
months.  We  in  the  United  States 
know  well  that  whatever  money  is 
spent  here  during  the  coming  sum- 

mer will  come  back  for  supplies  and 
equipment  so  necessary  in  carrying 
on  the  present  conflict  in  which 
Canada  is  engaged  and  in  which 
we,  your  neighbors,  are  now  so  vi- 

tally interested." 

ANNOUNCERS  CONFER  Brown  in  Yugoslavia 

ON  BASEBALL  PLANS 
GENERAL  MILLS,  Minneapolis, 
on  April  10  held  a  conference  in 
New  York  with  announcers  who 
will  handle  the  company's  1941 baseball  broadcasts  in  the  east.  R. 
T.  De  Vanny,  sales  supervisor  of 
the  eastern  division  of  Knox  Reeves, 
agency  handling  the  broadcasts, 
presided  over  the  meeting  at  which 
sales  ideas  were  presented  and  the 
General  Mills  baseball  setup  ex- 
plained. 

Brad  M.  Robinson,  head  of  com- 
mercial production  for  spot  radio 

of  Knox  Reeves,  Minneaplis,  par- 
ticipated in  the  discussions.  Repre- 

senting the  sponsor  were  William 
Slocum,  GM  baseball  coordinator; 
Howard  Haver,  of  the  grocery 
products  sales  force  in  New  York, 
and  E.  L.  Schujahn,  grocery  prod- 

ucts sales  manager  of  GM  eastern 
division,  Buffalo. 

Announcers  who  attended  were: 
Red  Barber  and  Al  Heifer,  WOR; 
Jim  Britt  and  Tom  H  u  s  s  e  y, 
WAAB;  Jack  Craddock  and  Rosy 
Rows  well,  KDKA;  Bill  Dyer, 
WCBM;  Blair  Eubanks,  WTAR; 
Earl  Harper,  WAAT;  Her  Herrick 
and  Glen  Rand,  WABY;  Tom  Mc- 
Mahon,  WAGE. 

CECIL  BROWN,  CBS  correspon- 
dent, who  left  Rome  after  he  had 

been  informed  that  his  analysis  of 
the  news  did  not  please  the  Fascist 
hierarchy,  was  reported  last  week 
to  be  "somewhere  in  Yugoslavia" with  an  American  party  headed  by 
Arthur  Bliss  Lane,  American  Min- 

ister. The  American  group  left  Bele- 
grade  when  the  Yugoslavian  gov- 

ernment abandoned  the  capital. 
Brown  reached  Belegrade  April  5 
and  his  broadcast  from  that  city  a 
few  hours  before  war  was  declared 
was  the  last  CBS  pickup  from  that 
city.  Lee  White,  another  CBS  cor- 

respondent in  Belegrade,  has  not 
been  contacted  by  CBS  in  New 
York  since  the  war  began. 

Elmer  Davis  to  London 

ELMER  DAVIS,  CBS  news  ana- 
lyst, will  fly  to  England  April  23 

for  an  inspection  tour,  returning  to 
New  York  before  June  1,  when  his 
nightly  broadcasts  on  CBS,  8:55-9, 
start  under  sponsorship  of  Colgate- 
Palmolive-Peet  Co.  for  Palmolive 
Soap.  Bob  Trout,  now  handling  the 
broadcast  while  Mr.  Davis  vaca- 

tions in  Florida,  will  continue  un- til June  1. 

Lady  Esther  Changed 
LADY  ESTHER  Ltd.,  Chicago 
(cosmetics),  on  May  12  will  replace 
Guy  Lombardo  &  His  Orchestra  on 
CBS,  Mondays  at  10-10:30  p.m., 
with  a  program  as  yet  undecided. 
Decision  on  a  replacement  pro- 

gram will  be  made  within  ten  days, 
according  to  Pedlar  &  Ryan,  New 
York,  the  agency. 

KMA,  Shenandoah.  WMT,  Cedar 
Rapids  and  Waterloo,  la.;  WGKV, 
Charleston  ;  WDEF,  Chattanooga ; 
KFH,  Wichita. 

K.MiC.  San  Antonio;  KOCY,  Ok- 
lahrunn  Ciiy;  KWKH  and  KTBS, Shrcveport. 
KQW,  San  Franci.sco ;  KROW, 

Oakland  ;  KEX,  Portland ;  KUTA, 
Salt  Lake  City;  KIDO,  Boise;  KRSC, 
Seattle;  KGA.  Spokane;  KFAO,  Los 
Angeles;  KMYR,  Denver. 

Carnation  Expansion 

CARNATION  Co.,  Milwaukee 
(evaporated  milk),  is  considering 
the  addition  of  50  stations  to  the 
33  now  broadcasting  the  twice- 
weekly  transcribed  quarter-hour 
program  with  Arthur  Godfrey. 
Agency  is  Erwin,  Wasey  &  Co., 
New  York. 

New  Production  Firm 
CONSOLIDATED  RADIO  Produc- 

tions of  America  Inc.,  with  offices  at 
580  Fifth  Ave.  has  been  organized 
as  a  production  unit  specializing  in 
package  shows.  Everett  Cromwell 
Jones  is  president ;  Arthur  W.  Jones 
.Ir.,  vice-president  and  treasurer; 
Leonard  S.  Smith,  production  man- 

ager. Telephone  number  is  Longacre 3-39.50. 

Mexico  Promises 

Treaty  Adherence 
XELO,  XEAW  Are  Ordered  to 

Operate  With  Lower  Power 
ASSURANCES  from  the  Mexican 
Government  that  steps  have  been 
taken  to  adhere  to  the  letter  of 
the  Havana  Treaty  reallocations 
through  elimination  of  border  sta- 

tion assignments,  have  been  re- 
ceived by  the  State  Department 

through  the  American  Embassy  in 
Mexico  City  following  protests  from 
this  country. 

Both  XELO,  now  operating  at 
Tijuana,  and  XEAW,  operating  at 
Reynosa,  the  diplomatic  communi- 

cation stated,  have  been  ordered  to 
operate  with  reduced  power  pend- 

ing their  removal  to  Monterrey 
and  Sonora,  respectively,  as  pro- 

vided by  the  treaty  reallocation. 
XENT,  at  Nuevo  Laredo,  slated  for 
removal  to  Monterrey,  was  not  men- 

tioned in  the  official  communication. 

No  Word  on  XERA 

Thus  far,  no  word  has  been  re- 
ceived on  the  fate  of  XERA,  former 

Brinkley  station  at  Villa  Acuna, 
which  has  not  been  heard  since  the 
March  29  changeover.  It  apparently 
had  been  earmarked  for  assignment 
on  800  kc,  but  that  channel  is  va- 

cant in  Mexico,  according  to  moni- 
toring reports. 

The  dispatch  received  by  the 
State  Department  April  7  follows: 

"The  Minister  of  Communications 
has  assured  the  embassy  that  XELO 
would  operate  under  reduced  power 
and  efforts  would  be  made  to  cause 
early  transfer  of  location.  XEAW 
has  been  ordered  to  move  to  Nuevo 
Leon  and  change  wavelength  but 
has  not  yet  completed  arrange- 

ments. In  the  meanwhile  it  will  be 
instructed  to  reduce  power  and  take 
other  immediate  steps  to  stop  inter- 

ference. The  embassy  was  assured 
that  these  order  are  to  go  forward 

telegraphically  immediately." 

NBC  TO  SHORTWAVE 

HOTEL  NAME  BANDS 
POPULARITY  of  North  American 
dance  bands  with  Latin  American 
audiences,  as  revealed  in  fan  mail 
received  from  listeners  to  NBC's shortwave  broadcasts,  has  resulted 
in  a  new  series  of  programs  of 
name  bands  playing  in  New  York 
hotels  which  NBC  will  start  over 
its  shortwave  stations  this  week. 
The  network  expects  to  present  at 
least  one  such  period  each  evening 
of  the  week.  Eventually  two  or 
three  such  periods  may  be  broad- cast each  evening. 

NBC  says  that  several  advertis- 
ers have  evinced  interest  in  spon- 

soring the  programs.  Set-up  has 
been  approved  by  the  New  York 
local  of  the  American  Federation  of 

musicians,  following  NBC's  agree- ment to  pay  orchestra  members  the 
regular  sustaining  scale  of  $3  per 
man  and  to  pay  the  regular  com- mercial rate  should  the  programs 
go  commercial. Idea  for  the  new  series  came 
from  Rytmo  y  Danza,  daily  half- 
hour  of  recorded  dance  music 
which  has  proved  to  be  the  biggest 
mail  puller  of  all  NBC  interna- tional programs. 
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wow 
5000  Watts 

Day  and  Night 

590 
Kilocycles WOWS-A-GRAM 

WOW 
Covers  on  area  of 

185,288  square  miles, 
containing  more  than 

700,000  radio  homes. 

Vol.  1 No.  3 OMAHA  -  GREAT  PLAINS  MARKET  BULLETIN OMAHA,  NEBRASKA 

OUTLOOK  MOST  FAVORABLE  IN  YEARS 

FOR  OMAHA-GREAT  PLAINS  MARKET! 

A  $1,468,451,000  Market,  Dominated  by  WOW 

3  Reasons  Explain  WOW's  Dominance 

of  Omaha-Great  Plains  Market 

With  both  farm  and  city  income  trending  upward  in  this  territory,  advertising  efforts  are 
becoming  more  productive.  Radio  Station  WOW  naturally  figures  large  in  the  plans  of 
those  advertisers  who  have  discovered  that  this  station  dominates  more  counties  with 

more  spendable  income,  at  less  cost  than 
that  of  any  other  combination  of  stations 
covering  the  same  market. 

Location,  Signal  and  Programs 

There  are  three  principal  reasons  for  WOWs 
dominance.  One  is  WOWs  strategic  location. 
(See  map.)  It  straddles  the  Missouri  River  at 
Omaha,  covering  some  of  the  richest  sections  of 
Iowa,  Nebraska,  South  Dakota  and  Kansas  — 
with  an  overlap  into  Minnesota  and  Missouri. 
Another  reason  is  WOWs  strong  signal  — 
5000  watts,  day  and  night,  with  a  preferred 
wave-length  of  590  kilocycles.  The  third  reason 
is  WOWs  programming  policy,  which  holds 
wide  audiences  through  the  best  Red  Network 

programs  plus  top-notch  local  radio  personalities. 

The  result  of  this  "3-power"  combination  is 
the  intensive  and  extensive  coverage  illustrated 
by  WOWs  mail  maps,  surveys  and  cartographs, 
which  are  available  for  the  asking. 

WOW  Maps  and  Cartograplis 

Create  Unusual  Interest 

In  the  last  two  months  WOW  has  received 
more  requests  for  mail  maps  and  cartographs 
than  ever  before  in  a  similar  period  of  time. 
The  WOW  cartograph,  showing  coverage  in 
terms  of  buying  power,  is  unique,  and  should  be 

in  every  time-buyer's  file.  Write  for  a  copy  today. 

Iowa-Nebraska  Farm  income 

Reveals  Upward  Trend 

Iowa's  1940  farm  income  is  estimated  by  Iowa 
Farm  Economist  at  $7 2 5, 000,000, compared  with 
$660,000,000  in  1939.  The  full  significance  of 

these  figures  is  seen  in  the  fact  that  Iowa's  1929 farm  income  was  only  $735,000,000,  while  the 

farmer's  1929  dollar  would  buy  only  80%  of 
what  his  1940  dollar  bought.  The  Iowa  Farm 
Economist  expects  the  1941  income  to  exceed 
that  of  1940. 

Nebraska  Farmer's  Income  53 

Per  Cent  Above  Nation's  Average 
Nebraska  farms  yielded  $23,835,000  more 

cash  income  in  1940  than  in  1939.  The  average 
income  per  farm  for  Nebraska  last  year  was 
$2,300.00.  For  the  entire  United  States  the 
average  farm  income  was  only  $1,496.00.  The 
difference  in  favor  of  the  Nebraska  farmer  is 
more  than  53%. 

Rainfall  Now  Above  Normal; 

Excellent  Crop  Prospects 

Weather  conditions  have  been  very  favor- 
able in  both  Iowa  and  Nebraska.  Rainfall  since 

the  end  of  the  1940  growing  season  has  been 
well  above  normal,  and  most  authorities  agree 
that  the  1941  crop  outlook  is  excellent. 

Havana  Treaty  Leaves 

WOW  Same  Wavelength 

The  not  inconsiderable  portion  of  any  radio 

station's  audience  which  habitually  tunes  to  that station  will  suffer  no  inconvenience  as  far  as 
WOW  is  concerned.  WOWs  excellent  590 

kilocycle  wave-length  remains  unchanged.  And 
as  a  direct  result  of  this,  many  new  listeners  are 

expected  to  get  the  "WOW  habit." 
You  Can  Dominate  the 

Omaha  Great  Plains  Market 

OMAHA,  NEBRASKA 

On  the  RED  Network 
590  KC.  •  5000  WATTS  DAY  NIGHT 

JOHN  J.  GILLIN,  JR.,  MGR.  ; 

John  Blair  <&-  Co.,  Representatives 
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CBS  Builds  Special  Facilities 

For  New  Shortwave  Operation 

New  Studios,  Two  50-kw.  Transmitters,  as  Well 
As  13  Antenna  Arrays  and  FM  Link  Are  Planned 

NEW  STUDIOS,  to  be  devoted 
exclusively  to  programs  designed 
for  listeners  in  Latin  Amer- 

ica or  Europe;  two  new  50-kw. 
shortwave  transmitters,  each 
equipped  to  operate  on  any  of  the 
nine  frequencies  assigned  to  CBS 
for  its  international  service;  13  an- 

tenna arrays  which  can  be  switched 
instantaneously  from  one  frequency 
to  another,  affording  a  total  of  30 
possible  frequency-antenna  combi- 

nations, and  a  special  FM  relay 
link  to  transmit  the  programs  from 
the  studios  in  Manhattan  to  the 
transmitters  at  Brentwood,  L.  I. — 
these  are  currently  under  construc- 

tion by  CBS  engineers  for  opera- 
tion by  September,  according  to  A. 

B.  Chamberlain,  CBS  chief  engi- 
neer. 

Rebroadcast  Plans 

Describing  the  technical  nature 
of  the  apparatus  and  its  installa- 

tion in  an  address  before  the  Bos- 
ton section  of  the  Institute  of  Radio 

Engineers,  Mr.  Chamberlain  be- 
gan by  briefly  reviewing  the  history 

of  shortwave  broadcasting  from  its 
inception  in  1924,  when  it  was 
known  as  "experimental  relay 
broadcasting". 

The  Latin  American  survey  trip 
taken  last  winter  by  William  S. 
Paley,  CBS  president,  demon- 

strated, Mr.  Chamberlain  stated, 
that  "shortwaving  North  American 
px-ograms  to  Latin  America  was 
not  enough  since  most  persons  in 
those  countries  listen  to  their  local 
station  broadcasts  just  as  they  do 
in  the  United  States". 

For  this  reason  the  CBS  Latin 
American  Network,  already  com- 

prising 64  stations,  has  been  set 
up  to  rebroadcast  locally  the  pro- 

grams emanating  from  the  CBS 
shortwave  stations  WCBX  and 
WCRC  in  New  York.  As  this  plan 
requires  the  new  facilities  to  be 

capable  of  relaying  programs  ^'rom N  ew  York  to  the  various  Latin 
Amercian  cities  as  well  as  broad- 

casting them  for  direct  reception 
by  shortwave  set-owners,  it  has  had 
a  great  effect  on  the  plans  for  the 
new  transmission  equipment,  Mr. 
Chamberlain  explained. 

More  antenna  arrays,  with  nar- 
rower transmission  paths,  will  be 

used  than  would  have  been  the  case 
were  home  reception  the  only  goal, 
he  said,  since  the  programs  re- 

broadcast by  local  stations  will  be 
expected  to  have  signal  quality 
comparable  to  the  other  broadcasts 
of  those  stations,  a  quality  the  lis- 

tener does  not  expect  from  his  di- 
rect shortwave  reception. 

Tracing  the  route  of  an  intena- 
tional  program,  he  said  that  it  will 
originate  in  one  of  the  four  new 
studios  to  be  constructed  in  the 
CBS  studio  building  for  the  ex- 

clusive use  of  the  international 
division  or  any  of  the  existing  CBS 

studios.  After  passing  through  the 
master  control  room,  the  programs 
will  be  sent  to  the  roof,  where  three 
25-watt  FM  transmitters,  operating 
in  the  330-340  mc.  band,  will  relay 
them  to  Brentwood.  Uni-directional 
antennas  at  the  transmitting  and 
receiving  end,  will  be  used.  There 
will  also  be  special  receiving,  am- 

plifying and  other  control  equip- 
ment to  de-modulate  the  signals 

and  transmit  them  to  the  main 
transmitter  building  about  a  mile 
away.  This  whole  operation  Mr. 
Chamberlain  termed  "truly  experi- 

mental", allowing  CBS  engineers 
to  pioneer  in  this  high  frequency 
relay  broadcast  field. 

Share  with  Mackay 

At  Brentwood,  CBS  will  share 
the  location  of  the  main  transmit- 

ting plant  of  Mackay  Radio  &  Tele- 
graph Co.,  which  is  already  using 

30  directive  antenna  arrays  and 
operating  more  than  20  radiotele- 

graph transmitters  on  the  1200- 
acre  site.  Location,  according  to 
Mr.  Chamberlain,  is  "excellent  for 
shortwave  transmission  from  the 
standpoint  of  topography,  con- 

ductivity, accessability  and  avail- 
ability of  public  utility  services, 

and  removed  from  populous  cen- 
ters, airports  and  airways." 

The  two  50-kw.  international 
broadcast  stations  are  now  being 
manufactured  to  CBS  specifica- 

tions, which  include  such  require- 
ments as  the  ability  to  switch  in- 

stantaneously from  one  operating 
frequency  to  another  in  a  simple 
and  reliable  manner.  This  is  accom- 

plished by  a  manual  pre-set  which 
shifts  automatically  at  the  touch  of 
a  switch.  Each  transmitter  will  also 
be  capable  of  operating  on  any  one 
of  12  frequencies.  Initially,  27  crys- 

tals will  be  required  for  the  fre- 
quency control  of  the  transmitters 

Anderson's  CBS  Post 
ERNEST  ANDERSON,  formerly 
on  the  advertising  and  promotion 
staff  of  Macfadden  Publications, 
New  York,  has  been  placed  in 
charge  of  sales  promotion  for  the 
new  CBS  South  American  network. 
Mr.  Anderson,  previously  a  copy- 

writer of  Alley  &  Richards,  New 
York,  and  associate  editor  of  Ad- 

vertising Age  and  Industrial  Mar- 
keting, was  most  recently  in  the 

sales  promotion  department  of 
CBS'  Detroit  office,  as  a  replace- 

ment for  Tom  Fry,  who  had  been 
drafted.  Fry  was  deferred  by  the 
local  draft  board,  however,  and  Mr. 
Anderson  has  been  given  this  new 

position. 

Hayes  to  Capital 
JOHN  S.  HAYES,  assistant  direc- 

tor of  program  operations  of  WOR- 
MBS,  on  April  21  begins  a  one-year leave  of  absence  to  head  the  Radio 
Section  in  the  Public  Relations  Di- 

vision, Office  of  the  Quartermaster 
General,  Washington.  He  holds  a lieutenancy. 

for  the  nine  frequencies  assigned 
to  CBS— 6060,  6120,  6170,  9650, 
11830,  15270,  17830,  21520  and 
21570  kc.  Actually  the  apparatus 
for  the  two  stations  will  comprise 
radio  frequency  equipment  for 
three  transmitters,  so  that  adding  a 
third  modulation  and  power  supply 
unit  would  give  CBS  a  third  station 
should  it  be  required. 
From  consideration  of  the  bear- 

ings of  the  foreign  areas  which 
CBS  plans  to  serve  and  from  the 
distribution  of  population  and  re- 

ceiving sets  in  South  America, 
among  other  technical  factors,  CBS 
engineers  decided  to  build  13  uni- 

directional antenna  arrays,  eight 
directed  to  South  America  and  the 
West  Indies  and  five  directed  to 
Europe  or  Mexico  and  Central 
America.  The  same  antenna,  by 
reversing  the  direction  of  its  sig- 

nal transmission,  can  serve  either 
London  or  Mexico  City.  Three  of 
the  CBS  antennas  are  equipped 
for  such  an  180%  reversals.  The 
13  arrays  and  the  nine  frequencies 
will  provide  a  total  of  30  antenna- 
frequency  combinations,  he  stated. 

THEY  WERE  IN  THE  AIR  CORPS  THEN 
One  of  a  Series 

Changes  in  Affiliations 
Of  NBC  in  Baltimore 

And  Pittsburgh  Outlined 
FORMAL  announcement  of  the 
changes  in  NBC  affiliations  in  the 
Baltimore  and  Pittsburgh  markets, 
to  occur  later  this  year,  has  been 
made  by  Edgar  Kobak,  vice-presi- dent in  charge  of  Blue  Network 

operations. 
WBAL,  present  Baltimore  Blue 

outlet,  will  move  to  the  Red  Sept. 
27,  at  which  time  WCBM,  now  an 
MBS  outlet,  joins  the  Blue.  About 
May  11  WBAL  will  increase  its 
power  to  50,000  watts.  The  new 
MBS  outlet  in  Baltimore  is  ex- 

pected to  be  WFBR,  regional,  now 
the  Red  Network  outlet.  The  rate 
for  WCBM  will  be  $140  per  eve- 

ning hour,  as  compared  to  $320  for 
WBAL. 

The  Pittsburgh  change  will  come 
Nov.  1,  at  which  time  KDKA,  Blue 
outlet,  moves  to  the  Red.  WWVA, 
Wheeling,  now  a  CBS  outlet,  38 
miles  from  Pittsburgh,  will  join 
the  Blue  May  2  and  operate  as  a 
bonus  station  until  Nov.  1.  KQV, 
Pittsburgh  regional,  becomes  a 
Blue  station  on  Nov.  1.  WWVA  is 
slated  for  50,000-watt  operation. 

The  rate  for  WWVA  will  be  $320 
and  for  KQV  $240,  a  total  of  $560 
as  against  $480  for  KDKA  alone. 
Mr.  Kobak  pointed  out  that  this 
increase  of  $80  per  evening  hour 
will  be  set  off  against  the  saving 
of  $180  effected  in  Baltimore. 
WCAE,  present  Red  outlet  in 

Pittsburgh,  is  expected  to  join  MBS 
as  a  fulltime  outlet  coincident  with 
the  KDKA  shift.  WCAE,  like 
WBAL,  is  a  Hearst-owned  outlet. 

Elwood  Rejoining  NBC, 

Heads  Foreign  Division 
JOHN  ELWOOD,  former  vice- 
president  of  NBC,  is  rejoining  the 
network  as  manager  of  the  Inter- national Division,  according  to John  Royal, 

NBC  vice-presi- dent in  charge  of 

international  re- lations. One  of 

the  original  vice- 
presidents  of NBC,  Mr.  Elwood, 
who  is  a  nephew 
of  Owen  D . 

Young,  held  vari- ous positions 
prior  to  leaving 
the  company.  In 

his  new  post  he  will  supervise  pro- 

gramming for  NBC's  Pan  Ameri- can network  as  well  as  the  Euro- 
pean hours. 

Recently  Shirley  F.  Woodell, 
former  advertising  manager  of  the 
Packard  Export  Corp.,  was  named 
sales  manager  of  the  international 
division,  replacing  Lunsford  P. Yandell. 

Mr.  Elwood 

A  -I  ■^  P  NAVY  aviation  claimed  this  group  of  men  prominently identified  with  radio  during  World  War  I.  See  page  26  for  photographs showing  how  they  look  today  and  brief  summaries  of  their  service  records. 

Lever  Serial  Test 
LEVER  BROS.  Co.,  Cambridge, 

has  purchased  the  serial,  Helen's Home.  The  transcribed  quarter- 
hour  program  will  be  heard  Mon- 

day through  Friday  on  five  mid- western  stations  as  a  test  for 
Rinso.  Serial  is  written  by  Delia 
West  Decker,  continuity  writer  for 
WBAP,  Fort  Worth,  where  the 
program  had  been  heard  daily. 
Ruthrauff  &  Ryan,  New  York,  is agency. 
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0  ON  400, 

m 

•  Again  this  summer,  more  than  400,000  persons  from  the 
top  layer  of  Midwestern  and  Southwestern  buying  power  will 
spend  vacations  of  from  a  few  days  to  the  entire  season  in 

the  Pikes  Peak  region  of  Southern  Colorado.  They're  just 
the  class  of  buyers  you  are  always  trying  hardest  to  find  and 
to  reach. 

During  June,  July  and  August  they'll  spend  an  average 
of  $150,000  a  day  lor  food,  lodging,  drugs,  toiletries,  gasoline, 
beverages,  clothing  and  miscellaneous  items. 

Go  after  this  business  by  going  with  these  good-spending 
vacationists  to  Southern  Colorado  this  summer.  Keep  sell- 

ing them  over  the  station  this  region  depends  on  the  year 

'round  for  its  radio  entertainment,  information  and  news. 

€5 

1^^
 

7^ 

FROM  WITHIN 

COLORADO  SPRINGS 

Owned  and  Operated  by  The  Oklahoma  Publishing  Company 

The  Daily  Oklahoman  and  Times  The  Farmer-Stockman 

WKY,  Oklahoma  City  KLZ,  Denver  (Affiliated  Management) 

Represented  Nationally  by  The  Katz  Agency,  Inc. 
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Transcription  Firm  Survey:  1,000  national  advertisers 

and  agency  executives  selected  at  random  from  Mc- 

Kittrick's.  BROADCASTING  received  nearly  as  many  votes 
as  choices  two,  three,  four,  five  and  six  combined.* 

West  Coast  Station  Survey:  Agency  men  coast  to  coast 
asked  which  of  12  advertising  trade  publications  are 

best  bets  for  station  promotion.  Broadcasting  voted 

no.  1.* 

Station  Representative  Survey:  Ag  ency  executives 
were  asked  which  of  three  leading  advertising  trade 

publications  carrying  this  representative's  ad  was  best 
read.  BROADCASTING  tops  again.* 

Midwest  Station  Survey:  Top  flight  agency  radio  exec- 
utives were  asked  in  which  of  seven  advertising  trade 

papers  "our  ads  would  be  seen  by  you."  BROADCASTING 

led  the  field.* 

Eastern  Stations  Survey:  i6o  agency  executives  were 

a^ked  which  publications  they  would  use  if  they  were 

buying  trade  paper  space  for  a  station.  Nine  trade 

magazines  listed.  BROADCASTING  way  on  top.* 

The  Swami  will  tell  you  more,  too. 
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WAGE,  in  Syracuse 

In  April  14  Debut 
SCHEDULED  to  start  operations 
April  14,  the  new  WAGE,  Syra- 

cuse, N.  Y.,  has  completed  its  con- 
struction and  mustered  its  staff, 

and  has  appointed  Edward  Petry 
&  Co.  as  national  representative. 
The  station,  authorized  last  July, 
will  operate  with  1000  watts  on 
620  kc,  and  is  owned  by  a  group 
of  local  businessmen  headed  by 
Frank  C.  Revoir,  local  Hudson 
dealer,  who  is  president  and  60% 
stockholder. 

Vice-president  and  general  man- 
ager is  William  T.  Lane,  who  has 

sold  his  Lane  Advertising  Agency 
and  has  resigned  as  president  of 
the  Syracuse  Common  Council  to 
devote  all  his  time  to  the  station. 
He  is  5%  stockholder.  Secretary  of 
the  company  and  in  charge  of  tech- 

nical operations,  is  Howard  C. 
Barth,  formerly  manager  of 
WSYR,  Syracuse,  who  is  10% 
stockholder.  Charles  Brannen  is 
chief  engineer;  Vic  Hanson,  and 
Herbert  Schorr,  local  sales  repre- 

sentatives; Russell  Loftus,  mer- 
chandising director;  Jack  Curren, 

program  director. 
The  staff  includes  Tom  Mc- 

Mahon,  sports;  Jacky  Deal,  an- 
nouncer and  organist;  Larry  Law- 

rence, announcer;  Glenn  Williams, 
news  editor;  Thelma  McNeil,  mus- 

ical director;  John  Diekmann,  an- 
nouncer; Gordon  Alderman,  con- 

tinuity; Marguerite  Kimball,  or- 
ganist. 
WAGE  has  a  four-tower  direc- 

tional array,  designed  by  Paul  God- 
ley,  which  is  said  to  be  the  only 
one  of  its  kind  in  the  country.  The 
towers  are  250  feet  high,  and  were 
fabricated  by  Charles  E.  Schuler 
Engineering  Co.,  Newark,  0.  The 
transmitter  is  a  Collins  20-K,  and 
studio  equipment  is  RCA. 

Searle  Names  Weaver 

Sales  Head  of  3  Stations 
APPOINTMENT  of  Art  Weaver  as 
new  general  sales  managerof  KFAB, 
KOIL  and  KFOR  was  announced 
last  week  by  Don  Searle,  general 

manager  of  the 
three  Nebraska 
stations.  His  of- 

fice will  be  in 
Omaha.  He  comes 
from  KMMJ, 
Grand  Island, 
Neb.,  where  he 

jSMf served  as  sales 
[fi&  jflHjH  manager.  Before 
mm^^JI^^^I  that  he  was  with KLZ,  Denver,  as 

well  as  Swift  and 
Goodrich. 

Mr.  Weaver 

Mr.  Weaver  is  a  graduate  of 
Washington  U,  St.  Louis,  and  for  a 
short  time  taught  school  at  Brigh- 

ton, 111.  He  succeeds  Frank  Pelle- 
grin,  former  KFAB-KOIL-KFOR 
sales  manager,  who  resigned  April 
1  to  accept  a  position  with  the 
NAB. 

Film  Engineers  to  Meet 
TENTATIVE  program  haw  been  re- 

leased for  the  1941  spring  convention 
of  the  Society  of  Motion  Picture  En- 

gineers, to  be  held  May  5-8  at  the  Ho- 
tel Sagamore,  Rochester.  "!Multi- 

Speaker  Systems"  will  be  discussed  by 
H.  I.  Reiskind,  RCA  Mfg.  <;.o.,  In- 

dianapolis, and  "New  and  Old  Asi)ects 
of  the  Origins  of  9()-<'Ycle  Distortion", by  J.  C.  Baker  and  R.  O.  Drew,  RCA 
Mfg.  Co.,  Camden. 

Fondern  Joins  KLZ 

ELMER  FONDERN,  who  formerly 
wr.s  the  assistant  manager  of 
KGGM,  Albuquerque,  N.  M.,  has 
been  named  as  the  promotion  mana- 

g'er  of  KLZ,  Den- ver. Mr.  Fondern 
entered  radio 
work  at  KGNC, 
Amarillo,  T  e  x., 
where  he  was  a 
continuity  writer 
and  has  had  ex- 

perience in  all 
D ranches  of 
oroadcasting,  in- merchandising 

Mr.  Fondern  eluding  selling, 
and  program  promotion.  He  served 
for  five  years  at  KGNC. 

WPAT,  PATERSON 
TO  START  1]\  MAY 

THE  NEW  WPAT,  Paterson,  N.  J., 
is  expected  to  begin  operation  be- 

tween May  3-10,  according  to 
James  V.  Cosman,  managing  direc- 

tor of  the  station  and  half-owner. 
With  the  recent  appointment  of 

Harold  Stretch,  of  New  York,  as 
general  manager,  all  major  person- 

nel appointments  have  been  made, 
Mr.  Cosman  said.  George  Kelley, 
formerly  associated  with  Byron  G. 
Collier,  car  card  advertising  firm, 
is  in  charge  of  sales  in  Essex 
County,  which  includes  Newark, 
while  Wolf  Kaufman,  formerly 
with  the  old  WODA,  Paterson,  and 
WNEW,  New  York,  will  cover  the 
Passaic  and  Bergen  County  terri- 

tory, which  includes  Paterson,  Pas- 
saic, Clifton  and  Hackensack. 

Mr.  Cosman  said  the  station  will 
emphasize  North  Jersey  coverage, 
with  its  1,000-watt  daytime  opera- 

tion on  930  kc.  Western  Electric 
equipment  throughout  has  been  in- 

stalled, along  with  a  365-foot  Le- 
high self-supporting  antenna.  The 

antenna  has  a  "hat"  50  feet  in  di- 
ameter, insulated  from  the  body  of 

the  tower.  Its  performance  is  the 
equivalent  of  a  half -wave,  with  only 
three-tenths  wave  physical  height. 
Arthur  Sperling,  formerly  with 
Finch  Laboratories,  New  York,  is 
chief  engineer. 

Studios  are  those  formerly  occu- 
pied by  WODA,  now  consolidated 

with  WNEW.  Owners  of  the  sta- 
tion, in  addition  to  Mr.  Cosman, 

are  Frank  Falknor,  chief  engineer 
for  the  CBS  Central  Division,  and 
Rex  Schepp,  manager  of  WIRE, 
Indianapolis,  who  hold  25%  each. 

AFA  Forum 

AN  ADVERTISING  Town  Meeting 
of  the  Air  forum  featuring  George 
V.  Denny  Jr.  as  moderator  conduct- 

ing the  meeting  in  the  same  way 
he  handles  the  program  on  NBC- 
Blue,  will  be  an  innovation  at  the 
37th  annual  convention  of  the  Ad- 

vertising Federation  of  America 
May  25-29  at  the  Hotel  Statler, 
Boston.  Principal  speakers  will  be 
Hill  Blackett,  vice-president  of 
Blackett  -  Sample  -  Hummert,  Chi- 

cago; Carle  Conway,  chairman  of 
the  board  of  Continental  Can  Co., 
New  York;  Dr.  George  Gallup,  di- 

rector of  research  and  vice-presi- 
dent of  Young  &  Rubicam,  New 

York,  and  Harford  Powel,  current- 
ly on  leave  from  the  Institute  of 

Public  Relations  to  manage  the 
defense  bond  campaign  of  the  U.  S. 
Treasury. 

W  F  B  L 

SYRACUSE,   N.  Y. 
■  'Member  Basic  Netwozk 

Columbia  Bioadcasiing  System 

FREE  &  PETERS,  Inc.,  ixcldsiye  hatiohal  hepresentatives 

JUST^LU  CK  ? 

THAT  one  announcement  sold 
a  Kimball  Grand  Piano. 

THAT  Western  Union  put  over 

their  special  $5.00  book  of stamps. 

THAT  Ismak  Rug  Mills,  like 

many  other  sponsors,  have  been 
with  us  for  ten  years  or  more. 

THAT  the  Bill  Diamond  Store 

purchased  a  full  hour  across  the 
board  after  a  5-minute  trial 

program. THAT  when  the  Philadelphia 
area  must  be  covered  adver- 

tisers use  .  .  . 
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5000 

watts 

time  ly Ulcers 

ivouid  iiLe 

to  It ?now. 

WSAN 

Lehigh   Valley  Broadcasting  Co. 

ALLENTOWN,  PA. 
NBC  RED  AND  BLUE 
QUAKER  NETWORK 
PBNNA.  REGIONAL 

NEW  YORK  OFFICE: 
30  ROCKEFELLER  PLAZA 

CIRCLE  7-0228 

That's  right!  Your  advertising 
doesn't  cost  you  a  cent  ony  day the  sun  fails  to  shine  on  WTSP. 
We  seem  to  be  talcing  a  long 
chance,  but  the  sun  is  so  faithful 
here  in  the  Tempo  Boy  area  that 
we're  pretty  safe  in  making  this 
"Sunshine  Offer." 
Your  radio  advertising  invest- 

ment is  safe  here,  too;  for  al- 
though you  may  not  be  lucky 

enough  to  pick  the  cloudy  days, 
you're  sure  to  win  customers  by the  thousands  through  WTSP. 
The  Tampa  Bay  area  is  a  CLASS 
'A'  market,  and  WTSP  covers  it 
completely  ....  with  amazing 
economy. 

WTSP 

St.   Petersburg   TIMES  Affiliate 
A  REGIONAL  STATION 

R.  S.  Stratton,  Manager 

St.  Petersburg,  Fla. 
Represented  by 

Radio  Advertising  Corp. 
New   York   •   Cleveland   •  Chicogo 

AMERICAN  TOBACCO  CO.  GETS  RESULTS 

"RADIO  has  produced  results  for 
the  American  Tobacco  Co.  ever 
since  we  started  to  use  it  back  in 
1927,"  stated  George  W.  Hill  Jr., 
vice-president  in  charge  of  adver- 

tising, in  an  interview  granted  to 
Broadcasting  on  the  radio  adver- 

tising policies  of  the  company.  "If the  commercial  message  can  best  be 

conveyed  by  sound,"  Mr.  Hill  said, 
"radio  is  obviously  the  natural  me- 

dium to  use." 
"In  our  day-to-day  work  on  our 

radio  programs,"  Mr.  Hill  contin- 
ued, "we  are  primarily  concerned 

with  the  sales  message.  The  pro- 
grams themselves  —  Information 

Please  and  Kay  Kyser  on  NBC-Red, 
and  Your  Hit  Parade  on  CBS — are 
established  on  a  more  or  less  defi- 

nite formula. 

The  Sales  Message 

"We  therefore  do  not  worry  much 
about  production  or  whether  the 
Crossley  rating  goes  up  or  down 
one  or  two  points,  but  we  concen- 

trate 90%  of  our  efforts  on  the 
sales  message  where  we  think  90% 
of  the  value  of  the  program  lies. 
The  transmission  of  the  sales  mes- 

sage— what  is  said,  and  how  we  say 
it — is  of  utmost  importance  to  us." 

"Radio,"  observed  Mr.  Hill,  "is 
to  a  degree  show  business,  and  it  is 
easy  for  the  advertiser  to  become 
intrigued  by  the  program  itself  and 

to  neglect  the  commercial." 
Mr.  Hill  said  the  company  was 

pleased  with  the  results  of  Informa- 
tion Please  which  American  Tobac- 

co Co.  has  been  sponsoring  since 
last  November.  "The  program  is 
reaching  a  segment  of  the  listening 
audience  which  we  felt  was  not  be- 

ing reached  by  our  other  two  pro- 
grams. It  is  an  excellent  program 

for  Lucky  Strike." 
Commenting  on  the  use  of  spot 

radio,  Mr.  Hill  said  that  doing  a 
national  .iob  with  spot  announce- 

ments cost  money,  but  at  the  same 
time  was  comparatively  inexpensive 
in  the  sense  that  the  advertiser 
was  spending  his  money  on  the 
selling  message  rather  than  on  en- 

tertainment." 
"The  trouble  with  most  spot  an- 

nouncements," he  said,  "is  that  they 
do  not  offer  the  listener  anything 
in  return  for  having  to  listen  to 
the  commercial.  We  feel  that  a  spot 
announcement  should  be  a  con- 

densed program.  In  the  spots  we 
ran  last  year  for  Lucky  Strikes,  we 
combined  a  time  signal  and  a  hit 
tune  with  the  commercial.  The  spots 
were  effective  and  talked  about. 
However,  spot  announcements  are 
not  a  regular  part  of  our  radio 
schedule.  We  find  them  most  effec- 

tive when  used  as  a  stimulant  from 
time  to  time. 

"We  do  a  considerable  amount  of 
research  in  an  attempt  to  measure 
the  effectiveness  of  our  radio  pro- 

grams. But  the  results  of  our  re- 
search are  weighed  very  carefully 

and  approached  with  caution,  for 
figures  can  often  be  misleading. 
The  most  important  and  difficult 
part  of  radio  advertising  is  the 
measurement  of  the  selling  power 
of  a  program  on  the  audience. 
"We  have  employed  various 

means  of  finding  this  out.  We  have 
made  correlations  between  the  per- 

centage of  persons  in  certain  age 
groups  who  smoke  Lucky  Strike 
cigarettes  and  the  percentage  of 
persons  in  the  same  age  group  who 
listen  to  our  programs.  Results  of 
this  research  indicate  our  programs 
have  a  definite  selling  effect. 

"We  know  too,  from  our  research, 
that  we  are  reaching  about  14,000,- 
000  radio  homes  a  week  with  our 
programs.  However,  we  have  found 
that  the  most  effective  measure- 

ment of  the  selling  impact  is  the 
'rule  of  thumb'  reaction  of  our 
sales  department. 

The  Chant 

"For  example,  when  we  first  put 
the  chant  of  the  tobacco  auctioneer 

on  the  air,  we  received  an  imme- 
diate response  from  our  salesmen 

who  said  distributors  and  dealers, 
as  well  as  consumers  were  talking 
about  it.  We  got  an  immediate  fa- 

vorable reaction  through  our  sales 
department  on  the  time  signal  and 

hit  tune  spots  we  sponsored." 
"Radio,"  concluded  Mr.  Hill,  "is 

effective  because  it  is  a  personal 
form  of  selling  to  large  masses  of 
people;  and  advertising,  in  the  last 
analysis,  is  salesmanship.  We're satisfied  that  radio  is  producing 
results  for  us  because  we  can  see  it 

in  our  increased  business." 

FDR  Jr. 

INITIALS  can  be  deceiving. 
They  had  a  WIS,  Columbia, 
S.  C.  photographer  in  a  dither 
recently.  He  received  a  memo- 

randum stating,  "FDR,  Jr. 
will  make  an  important  talk 
tonight  at  the  Columbia  Ho- 

tel. Please  be  sure  that  you 
get  several  good  pictures  of 
this  important  personality. 

Signed,  FDR,  Jr."  The  pho- tographer scratched  his  head 
and  made  some  inquiries.  The 
trail  led  to  the  office  of  Floyd 
D.  Rogers  Jr.,  program  di- 

rector, who  was  covering 
Franklin  Jr.'s  speech  for WIS. 

JENNINGS  IS  NAMED 
AS  KWJJ  MANAGER 

APPOINTMENT  of  W.  Carey  Jen- 
nings, former  general  manager  of 

KGW-KEX,  Portland,  as  general 
manager  of  KWJJ,  Portland  in- 

dependent outlet,  was  announced 
April  7  by  Wilbur 
J.  Jerman,  presi- 

dent, and  John  C. 

Egan,  secretary  - treasurer,  owners 
of  the  station. Mr.  Jennings, 
who  had  been 

with  the  Orego- nian  stations  for 
the  last  10  years, 
resigned  recently. 
Arden  X.  Pang- 
born,  former  managing  editor  of 
the  newspaper,  was  named  manag- 

ing director.  Before  joining  the 
newspaper  stations,  Mr.  Jennings 
was  superintendent  and  manager 
of  several  Sears  Roebuck  stores 
in  the  Northwest.  In  addition  to 
his  radio  experience,  he  has  had 
training  in  merchandising  and  gen- eral advertising. 
The  FCC  recently  authorized 

KWJJ  to  increase  its  power  to 
1,000  watts  fulltime  on  1080  kc.  Mr. 
Jennings  announced  the  new  in- stallation is  being  made,  along  with 
a  directional  antenna,  and  that  the 
station  should  begin  operation  with 
its  new  power  by  May  15.  New 
studios  also  are  contemplated. 

Mr.  Jennings 

KGW-KEX  Changes 

ARDEN  X.  PANGBORN,  new  man- 
aging director  of  KGW-KEX,  Port- 

land, Ore.,  announces  the  following 
personnel  changes  effective  immedi- ately.: H.  Q.  Cox,  program  director, 
becomes  assistant  manager  in 
charge  of  office  staff,  station  pro- 

motion and  special  events.  Paul 
Connet,  national  sales  manager,  is 
now  commercial  manager.  Ralph 
Rogers,  chief  announcer,  replaces 
Cox  as  program  director. 

Homer  Welch  v/ill  become  produc- tion chief.  Don  Kneass  is  new  chief 
announcer.  Kenneth  L.  Pettus,  Se- 

attle freelance  writer  and  former 
journalism  student  at  the  U  of 
Washington,  joins  the  continuity 
staff  as  news  writer. 

WCAO  Gets  Boost 

WCAO,  Baltimore  CBS  outlet,  on 
April  8  was  authorized  by  the  FCC 
to  increase  power  from  500  watts 
night,  1,000  day,  to  5,000  day  and 
night,  along  with  a  remeval  of  its 
transmitter.  Operating  on  600  kc, 
the  station  will  install  a  new  trans- 

mitter and  a  directional  antenna 
for  day  and  night  use.  Simultane- 

ously, the  FCC  set  for  hearing  the 
WCAO  application  for  transfer  of 
control  of  the  Monument  Radio 

Co.,  licensee,  from  Lewis  M.  Mil- bourne  and  Clarence  W.  Miles,  as 
voting  trustees,  to  themselves  and 
L.  Waters  Milbourne,  voting  trus- 

tees of  a  new  voting  trust  agree- ment. 

Fred  Bate  to  Return 

FRED  BATE,  chief  of  NBC's  London staff,  has  returned  to  New  York  from 
a  month's  holiday  in  Mexico  and  is 
planning  to  return  to  England  via 
Clipper  in  mid-April.  Max  .Jordan, 
NBC's  continental  representative  now 
in  this  country,  will  not  return  to 
Europe,  however,  and  will  iirobably 
be  assigned  a  definite  position  with  the network  in  the  near  future. 
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AMERICA'S  RADIO  EDITORS  VOTE: 

Fizdaie  Best  Radio  P.  A. 

Billboard's  Annual  Poll  of  Radio  Editors^ who  should  know  — 

puts  Fizdaie  at  the  top  of  the  list  for  radio  publicity.  Fizdaie 

led  on  both  counts:  best  service  and  best  coverage.  We're  not 

going  io  add  anything  to  this  announcement.  We'd  rather  let 

the  jobs  we're  doing  do  the  talking  . . . 

Publicity  and  Public  Relations 

485  Madison  Avenue,  New  York 

CHICAGO: 

360  North  Michigan  Avenue 

HOLLYWOOD: 

1509  North  Vine  Street 
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ONLY  THEN  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

.000073  CENTS  p^n,  FAMILY 

And  that's  not  only  the  lowest  cost  per  listener  but 

also  the  greatest  value  for  your  advertising  dollar. 

WTAM  not  only  can  reach  over  a  million  and  a 

quarter  families  in  its  Primary  Area  but  actually  does 

reach  more  homes  than  any  other  Cleveland  Station. 

Check  the  surveys  on  this  point.  WTAM  leads,  all 

day,  all  night,  all  week.  That's  why  smart  buyers 

of  local,  spot  and  Red  Network  advertising  make 

WTAM  their  first  choice. 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

REPRESENTED  NATIONALLY  ̂ Jv 
^BY  SPOT  SALII  OIMIIS 

Fred  Wile  Is  Dead; 

First  Commentator 

Famous  Journalist  Had  Been 
Out  of  Radio  Three  Years 

THE  DEAN  of  American  radio 
news  commentators,  Frederic  Wil- 

liam Wile,  died  at  his  home  in 
Washington  last  Monday  at  the 

age  of  67.  He  had 
been  ill  for  sev- 

eral years,  and 
had  retired  from 
radio  work  about 
three  years  ago. 

A  veteran  jour- 
nalist who  went 

abroad  for  Chi- 
cago newspapers 

at  the  time  of  the 

Boer  War,  short- 
ly after  being 

graduated  from  Notre  Dame,  Fred 
Wile  served  with  the  old  Chicago 
Record,  the  Chicago  Daily  News 
and  the  London  Daily  Mail  in  Lon- 

don and  Berlin  until  the  World 
War  when  he  was  attached  to  the 
Intelligence  Section  of  General 
Headquarters  of  the  A.E.F.  in 
France. 

Broadcast  in  1923 

After  the  war  he  went  on  a  lec- 
ture tour  in  this  country,  and  was 

engaged  to  head  the  Washington 
bureau  of  the  Philadelphia  Public 
Ledger.  In  1923  radio  attracted  his 
interest  and  he  was  engaged  by 
RCA  to  do  a  weekly  commentary 
on  The  Political  Situation  in  Wash- 

ington Tonight  over  WRC,  Wash- 
ington. A  gifted  speaker  with  a 

splendid  microphone  manner,  his 
feature  was  highly  popular  and  was 
carried  on  the  NBC  network  after 
it  was  formed  in  1927. 
In  1929  Alfred  J.  McCosker, 

manager  of  WOR,  then  key  of  the 
newly-formed  CBS,  introduced  him 
to  CBS  President  William  S.  Paley, 
who  offered  him  a  long-term  con- 

tract to  broadcast  over  that  net- 
work. He  had  been  and  continued 

to  be  the  first  of  the  first-rank 
journalists  to  do  a  regular  radio 
stint,  and  his  first  job  with  CBS 
was  coverage  of  the  Hoover  inaug- 

uration in  March,  1929. 

This  was  the  forerunner  of  to- 
day's extensive  public  events  and news  coverage  by  the  networks. 

CBS  also  sent  him  to  the  1929  Lon- 
don Naval  Conference,  where  he 

pioneered  transoceanic  broadcast- 
ing and  brought  to  the  microphone 

some  of  the  first  foreign  notables 
heard  on  the  American  radio.  A 
brilliant  speaker  and  toastmaster, 
he  also  introduced  the  first  "fire- 

side chat"  from  the  White  House- 
that  of  President  Hoover  on  Sept. 
18,  1929.  Mr.  Hoover  later  sent  him 
the  notes  of  that  broadcast  as  a Christmas  gift. 

In  1932  CBS  sent  him  to  the  Ge- 
neva Disarmament  Conference 

where  he  placed  the  League  of  Na- 
tions on  the  air  for  the  first  time. 

In  honor  of  his  radio  work  a  group 
of  citizens  in  his  home  town,  La- 
Porte,  Ind.,  where  he  was  buried 
last  week,  asked  the  FCC  for  au- 

thority to  erect  a  local  broadcast- 

MBS  and  Discs  Slated 

By  General  Mills  for 
'Lone  Ranger'  Program 
GENERAL  MILLS,  Minneapolis 
(Corn  Kix),  on  May  5  starts  the 
Lone  Ranger  on  43  MBS  stations 
[Broadcasting,  March  3].  The  sta- 

tions are  WOR  WOL  WIP  WKBW 
WXYZ  WSAY  WCAE  WCLE 
WGRC  WGN  KWK  WLOL  WRR 
KABC  WHB  WHBF  KFOR  KFBI 
KFJZ  WDSM  KOCY  WKRC  and 
the  Colonial  network  of  New  Eng- land. 

The  program  will  be  heard  Mon- 
day, Wednesday  and  Friday,  7:30- 

8  p.m.  (EDST),  with  a  repeat  for 
some  outlets  one  hour  later.  Be- 

cause of  time  clearance  difficulties 
due  to  previous  commitments,  four 
stations  —  KFEL  KSO  KXYZ 
KOME  —  will  record  the  show 
off  the  line  and  release  on  available 
time.  Contracted  also  is  WFBR, 
Baltimore,  which  will  start  the 
series  Oct.  1.  The  programs  will 
continue  to  originate  at  WXYZ, 
Detroit. 
Writer  of  the  series  is  Fran 

Striker.  The  dramatic  director  is 
James  Jewell,  creator  and  pro- 

ducer of  the  programs.  The  cast 
includes  Jack  Lawrence,  John  Todd, 
Bruce  Gregory,  Fred  Reto,  Mal- colm McCoy,  Ruth  Dean  Rickaby, 
Leona  Krell  and  the  Lone  Ranger. 

Agency  is  Blackett-Sample-Hum- mert,  Chicago. 

Insurance  Spots 

BENEFICIAL  CASUALTY  IN- 
SURANCE Co.,  Los  Angeles,  con- 

sistent user  of  California  time, 

is  sponsoring  the  quarter-hour transcribed  programs,  Capt.  f^uiz 
and  One  Man's  Opinion,  on  KMJ, 
Fresno  and  KFBK,  Sacramento,  al- 

ternating them  on  an  every  other, 
seven-day-per-week  schedule.  On 
a  thrice-weekly  basis,  the  programs 
are  being  alternately  used  on  KQW, 
San  Jose,  and  twice-weekly  on 
KHSL,  Chico.  Firm,  in  addition,  on 
a  varied  schedule  is  sponsoring 
the  five-minute  transcribed  pro- 

gram Inside  Stories  on  KFSD, 
KXO,  KMJ,  and  also  using  par- 

ticipation in  Dvd  Martin's  live  tal- ent early  morning  show  on  KYA. 
It  is  expected  that  Seattle  and 
Portland  stations  will  be  added  to 

the  list  by  early  May,  with  expan- sion also  to  include  midwestern 
States.  Stodel  Adv.  Co.,  Los  Ange- 

les, has  the  account. 

POWER  of  WLWO,  Cincinnati,  in- ternational broadcast  station  operated 
by  Crosley  Corp.,  was  increased  from 
50,000  to  75,000  watts  under  a  modifi- cation authorized  April  8  by  the  FCC. 

ing  station  to  be  known  as  WILE 
but  this  was  rejected  due  to  legal 
complications. 

Mr.  Wile  was  author  of  several 
important  books  and  last  year, 
shortly  after  his  retirement  from 
the  CBS  stalf  on  which  he  had  con- 

tinued to  serve  for  several  years  in 
an  advisory  capacity,  he  published 
his  autobiography.  News  Is  Where 
You  Find  It.  Mrs.  Wile  and  their 

daughter,  Helen,  were  at  his  bed- 
side when  he  died.  He  is  also  sur- 

vived by  a  son,  Frederic  William 
Wile  II,  who  is  associated  with 
Young  &  Rubicam,  in  New  York. 
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Beemer  Assumes 

Lone  Ranger  Role 
Automobile  Accident  Proves 
Fatal  to  Earle  Graser 

EARLE  W.  GRASER,  32,  member 
of  the  dramatic  staff  of  WXYZ, 
Detroit,  who  had  gained  fame  as 
the  radio  voice  of  the  Lone  Rang- 

er, was  killed  April  8  in  an  auto- 
mobile accident  at  Farmington, 

Mich.  For  the  last  eight  years 
Graser  had  portrayed  the  title  role 
on  the  Lone  Ranger  programs, 
which  have  been  presented  from 
WXYZ  and  are  carried  on  an  MBS 
hookup.  WXYZ  has  announced  that 
Brace  Beemer,  who  was  the  orig- 

inal "Lone  Ranger"  in  the  early 
days  of  the  program,  will  return  to 
his  former  role  as  the  cowboy  hero 
of  the  pioneering  days  of  the  West. 

Born  in  Kitchener,  Ont.,  Graser 
moved  at  an  early  age  to  Detroit 
where  he  received  his  entire  school- 

ing. He  was  a  graduate  of  Wayne 
U  and  held  three  degrees — A.B., 
M.A.,  and  LL.B. 

Remained  Anonymous 

Upon  graduation  he  held  several 
odd  jobs  including  soda  jerker  and 
driver  of  a  grocer's  delivery  cart, 
his  only  experience  with  a  horse. 
He  sang  in  pit  orchestras  and 
worked  as  an  usher  in  a  Detroit 
theatre.  Eventually  he  drifted  to 
WXYZ  and  did  character  bits  on 
the  dramatic  staff.  When  auditions 
were  held  in  1933  for  a  successor 
to  Brace  Beemer,  his  deep  vibrant 
voice  won  him  the  role  of  the  Lone 
Ranger.  He  became  the  Lone  Rang- 

er April  16,  1933  with  Beemer 
taking  over  narration.  Graser's 
voice  resembled  Beemer's  so  much 
that  it  became  necessary  for 
Beemer  to  use  an  artificial  pitch 
to  avoid  confusion. 

Graser's  home  was  in  Farming- 
ton  and  he  is  survived  by  his  widow 
and  a  one-year-old  daughter, 
Gabriel  Ann.  Quiet  by  nature,  he 
shunned  all  notoriety  and  personal 
appearances  in  keeping  with 
WXYZ's  desire  that  he  remain  an 
anonymity. 

The  Lone  Ranger  was  originated 
at  WXYZ  Jan.  30,  1932.  A  local 
program,  its  popularity  grew  until 
it  was  expanded  to  over  150  MBS 
and  independent  stations  as  both 
a  live  and  transcribed  broadcast. 
The  Robin  Hood  adventures  of  the 
crusader  of  the  early  West  have 
captured  the  fancy  of  an  estimated 
15  million  listeners  from  every 
State  and  parts  of  Canada,  South 
America  and  Australia  where 
transcribed  versions  of  the  pro- 

gram are  rebroadcast.  A  single  an- 
nouncement offering  a  Lone  Rang- 

er badge  to  juvenile  listeners 
brought  1,397,000  responses. 

The  Lone  Ranger  was  originated 
by  George  W.  Trendle,  president 
of  WXYZ  and  exploited  to  national 
fame  through  the  promotion  of 
Horace  Allen  Campbell,  manager  of 
WXYZ.  Fran  Striker,  WXYZ 
script  writer,  is  author  of  the 
series. 

The  two  programs  immediately 
following  Graser's  death  were  re- written to  eliminate  the  role  of  the 
Lone  Ranger  from  the  script  be- 

fore Beemer  resumed  his  former 
role. 

Tribute  to  'The  Immortal  Ranger' Editorial  in  The  New  York  Times 

EARLE  W.  GRASER  was  killed  in  an  automobile  wreck  early  Tuesday 
morning,  but  the  rumor  that  the  Lone  Ranger  is  dead  is  unfounded. 
It  was  a  man  who  died — a  man  with  a  silver  voice,  a  modest,  pleasant 
personality,  several  college  degrees  and,  it  was  said,  an  ambition  to 
act  Hamlet.  His  death,  like  the  deaths  he  tried  to  prevent  in  his  radio 
campaign  for  safety,  was  pitifully  unnecessary.  But  he  didn't  take  the 
Lone  Ranger  with  him.  The  Lone  Ranger  doesn't  die,  and  Silver,  his  horse, 
will  never  get  broken-winded. 

The  Lone  Ranger,  under  that  name,  came  into  being  in  this  generation 
for  a  radio  public,  but  under  various  names  he  has  been  alive  for  many 
centuries.  He  was  Ulysses,  William  Tell  and  Robin  Hood;  he  was 
Richard  the  Lion-Hearted,  the  Black  Prince,  and  du  Guesclin ;  he  was  Kit 
Carson,  Daniel  Boone  and  Davy  Crockett;  he  was  honest,  truthful  and 
brave — and  so  he  remains. 

He  got  into  dangers  that  would  paralyze  an  ordinary  man,  but  if  there 
was  an  injustice  to  be  righted,  a  wrong  to  be  prevented,  he  liked  danger. 
In  the  simple  hearts  of  children,  and  possibly  of  adults  who  were  willing 
to  take  a  vacation  from  what  unhappily  has  to  be  printed  nowadays,  he 
was  as  real  as  the  policeman  on  the  corner.  He  still  is,  and  his  trusty 
steed  waits  to  carry  him  on  his  errands  across  the  face  of  the  wondrous 
West,  where  the  air  is  crystal  and  virtue  never  lacks  for  its  reward. 
Listen!  There  is  a  beating  of  hoofs  as,  in  the  nick  of  time,  he  swings 
into  action.  Ride,  Tonto,  ride.  Lone  Ranger.  Hi-yo  Silver! 

Court  Refuses  Restraint 

In  Appeal  of  Educators 
MOTION  for  a  temporary  injunc- 

tion against  WMCA,  New  York, 
the  FCC,  the  Joint  Legislative 
Committee  to  Investigate  the  Edu- 

cational System  of  New  York  and 
several  indivduals  was  denied  April 
8  in  New  York  Federal  Court  by 
Judge  John  C.  Knox.  Injunction 
was  sought  by  the  Committee  for 
the  Defense  of  Free  Education  and 
the  New  York  College  Teachers 
Union  to  restrain  the  Joint  Com- 

mittee from  interfering  with  a 
WMCA  series  titled  The  Truth 
About  the  Schools,  sponsored  by  the 
Union. 

The  injunction  application  set 
forth  that  Donald  Shaw,  WMCA 
manager,  and  Leslie  E.  Roberts, 
program  director,  had  been  sub- 

poenaed by  the  Joint  Committee, 
which  is  currently  investigating  the 
alleged  spread  of  Communism  in 
the  school  system.  As  a  result,  the 
application  stated,  WMCA  was 
threatening  to  discontinue  the  Un- 

ion's programs. 

WALTER  BIDDICK  Co.,  Los  Ange- 
les, in  that  territory,  has  been  ap- 

pointed representative  of  KDPN,  Cas- 
per, Wyo. 

How  They  Listen  In  Rochester 

Between 

7  and  Q-SOA.M. 

Authority — Recent  Hooper-Holmes'  Early  Morning  Rochester  Survey. 

(Complete  Data  With  Quarter-Hour  Breakdoivn  Upon  Request) 

LISTENING  TO 

W-H-E-C 

2ND  ROCHESTER 

STATION 

3RD  ROCHESTER 
STATION 

itttttn  19.9% 

ft  Kbit  12.7% 

TO  ALL  OTHERS 

OR  "DIDN'T  KNOW" 

ALL 

OTHER 
STATIONS 

COMBINED 

42% 

ftK  9.4%  J 

For  WHEC  leadership  rest  of  day  and  night,  see  CBS-CAB  Survey  advertisements 

WHEC 

ROCHESTER 

N.Y 

Basic  CBS  -  -  -  Paul  Raymer  Co.  Representatives 
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NOW  THEY  LOOK  LIKE  THIS 
See  Page  18 

THE  HAPPIEST 

ADVERTISERS  ARE 

THOSE  THAT  HAVE 

DISCOVERED  THIS 

GREATER  OLD  STATION. 

PUT  A  SMILE  ON 

YOUR  FACE  BY 

PUTTING  THIS 

ON  YOUR  SCHEDULE. 

PHOTOGRAPHS  ON  PAGE  18  in  the  same  (1  to  r)  order  show:  (1) 
Paul  Winans,  president  of  Advertising  Arts  Agency,  Los  Angeles,  who 
enlisted  in  the  Army  Air  Corps  in  1918  but  was  transferred  to  Kelly  Field 
for  duty  with  the  Signal  Corps  as  a  radio  technician,  and  assigned  to  a 
bombing  squadron.  (2)  Stanley  E.  Hubbard,  president  of  KSTP,  St.  Paul, 
who  in  1918  joined  the  First  Signal  Corps  under  which  Army  aviation 
operated;  he  did  not  see  much  flying  service  in  the  Army,  but  after  the 
war  he  became  one  of  the  first  commercial  fliers,  working  out  of  Louis- 

ville, Key  West  and  New  York — and  while  barnstorming  in  New  York  won 
the  dubious  distinction  of  being  the  first  pilot  to  fly  his  plane  under 
Brooklyn  Bridge.  (3)  Paul  H.  Raymer,  station  representative,  who  was 
an  ensign  and  first  pilot  of  naval  aviation  and  saw  about  two  years  of 
active  duty  on  the  submarine  patrol  off  the  English  and  Irish  coasts. 

Breweries  in  Various  Parts  of  Country 

Sponsoring  Brisacher^s  Series  on  Coast ELEVEN  BREWERS  in  various 
parts  of  the  United  States  have 
signed  for  sponsorship  of  the  co- 

operative transcribed  Barrel  of 
Fun,  which  features  Charlie  Rug- 
gles  and  Benny  Rubin,  according 
to  Emil  Brisacher,  president  of 
Brisacher,  Davis  &  Staff,  San  Fran- 

cisco. The  program  is  being  re- 
leased on  45  stations  and  its  na- 

tionwide sponsorship  may  double 
the  number  of  stations  carrying 
this  show  before  the  summer  season 
begins. 

The  Barrel  of  Fun  was  created 
by  Brisacher,  Davis  &  Staff  for 
its  client.  Acme  Breweries.  Pro- 

duction cost  exceeds  $4,000  for 
each  of  the  26  episodes. 

Localized  Angle 
The  program  is  produced  before 

a  live  audience  and  has  all  of  the 
feeling  of  a  live  broadcast.  Because 
neither  NBC  nor  CBS  would  accept 
beer  accounts  and  because  most 
brewers  do  intensified  territorial 
advertising,  transcriptions  fit  their 
needs  better  than  a  live  production, 
the  agency  points  out.  The  com- 

mercials of  the  various  beers  are 
transcribed  on  a  separate  record 
in  Hollywood  so  that  the  program 
as  broadcast  has  seemingly  been 
transcribed  for  each  individual 

sponsor. 
The  following  are  brewers  spon- 

soring the  program  and  the  sta- tions : 
Acme  Breweries,  San  Francisco:  KIEM 

KMJ  KGMB  KGBU  KDON  KVCV  KFBK 
KPO  KVEC  KDYL  KFX  KHJ. 
American  Brewing  Co.,  Rochester,  N.  Y.: 

WSAY. 
Brewing  Corp.  of  America,  Cleveli'"'!: WHK  WIBX  WSYR  WJTN  V/MRN 

WMAN  WLEU. 
Falstaff  Brewing  Co.,  St.  Louip  •  K"'0'< WWL  WREC  WOW  WKY  KTUL  KKLU 

KTRH  KTSA  WCBS. 

Fehr  Brewing  Co.,  Louisville:  WHAS. 
Fort  Pitt  Brewing  Co.,  Sharpsburg,  Pa. : WJAS. 
Peter  Fox  Brewing  Co.,  Chicago:  WOWO. 
Rubsam  &  Horrmann  Brewing  Co.,  New York:  WOR. 
Schmidt  Brewing  Co.,  Detroit:  WELL 

WBCM  WXYZ  WFDF  WOOD-WASH 
WIBM  WKZO  WJIM. 

Schoenling  Brewing  Corp.,  Cincinnati : WCKY. 
Tivoli  Brewing  Co.,  Denver:  KOA. 

John  Paul  Dickson  Tells 

Of  Nazi  Imprisonment 
JOHN  PAUL  DICKSON,  MBS 
correspondent  in  Berlin,  who  was 
recently  seized  and  detained  by 
German  authorities  together  with 
other  American  citizens,  told  the 
story  of  his  nine-hour  arrest  April 
3  on  a  special  MBS  program. 

Stating  that  the  arrest  made  no 
sense  to  him  and  offering  no  ex- 

planation for  it,  Dickson  told  of 
being  put  in  a  cell  with  three  other 
Americans  at  6:30  p.m.  The  only 
food  he  had  was  a  sandwich  he'd 
brought  with  him  and  a  slice  of 
bread  at  10  p.m.  Five  hours  later, 
he  was  awakened,  Dickson  said  on 
the  broadcast,  "and  told  to  dress 
because  I  was  to  be  cross-examined. 
Following  the  warden,  I  entered  a 
dark  room  where  an  official  sat.  He 
informed  me  I  was  released  and 

was  at  liberty  to  leave." 

Oakite  Placing 

OAKITE  PRODUCTS,  New  York 
(household  cleaners),  are  sponsor- 

ing announcements  on  participating 
programs — five-weekly  on  WOL, 
Washington ;  thrice-w  e  e  k  1  y  on 
WEEI,  Boston,  and  WFBR,  Bal- 

timore; twice-weekly  on  WCAU, 
Philadelphia;  weekly  on  a  split 
Yankee  Network.  More  stations 
may  be  added.  Calkins  &  Holden, 
New  York,  is  agency. 

Beer  Spots  Barred 
Next  to  Can  Series 
Local  Breweries  Protest  as 

Pabst  Signs  Many  Outlets 
AMERICAN  CAN  Co.,  New  York 
(Keglined  Cans),  aroused  protests 
from  local  breweries  the  first  week 
in  April  when  it  notified  breweries 
throughout  the  country  that  The 
Amazing  Mr.  Smith  was  to  start 
on  78  MBS  stations,  April  7,  8-8:30 
p.m.  (EST)  and  suggested  that 
users  of  its  product  buy  spot  cr  tie- 
in  announcements  preceding  or  fol- 

lowing the  shows. 
Breweries  approved  of  the  sug- 

gestion and  immediately  began  con- 
tacting— some  direct  and  others 

through  their  agencies — the  sta- 
tions for  available  times.  First  un- 

der the  wire  was  Pabst  Sales  Co., 
Chicago,  who,  through  its  agency. 
Lord  &  Thomas,  same  city,  within 
the  hour  wired  every  station  sched- 

uled to  carry  the  programs.  Be- 
tween 65  and  70  stations  responded 

with  available  spot  time,  many  in- 
forming Pabst  that  its  wire  was  re- 

ceived only  a  few  minutes  before 
request  of  other  breweries.  One  sta- 

tion reported  eight  such  inquiries. 
In  no  reported  instance  was  Pabst 
beaten. 

Breweries  Complain 
With  regional  users  of  Keglined 

cans  unable  to  tie-in  with  the  pro- 
gram, and  other  national  users  also 

out  because  of  Pabst's  quick  action, 
American  Can  executives  found 
their  hands  loaded  with  complaints 
from  customers. 

A  meeting  was  called  in  Chicago 
between  representatives  of  Amer- 

ican Can,  Pabst  and  Lord  & 
Thomas.  Pabst  agreed  to  relinquish 
its  contracts  with  stations  when 
American  Can  agreed  to  protect 
the  stations  for  committed  time.  To 

make  doubly  sure  the  stations  un- 
derstood they  were  not  to  be  losers 

in  the  controversy.  Lord  &  Thomas 

piped  a  message  to  all  Mutual  affili- 
ates on  the  network's  conference call  bulletin  April  5,  just  two  days 

before  the  program  was  to  start, 

advising  them  of  American  Can's 
agreement  to  protect  their  inter- ests. 

Mutual  was  advised  that  no  beer 
accounts  would  be  acceptable  pre- 

ceding cr  following  The  Amazing 
Mr.  Smith. 

Young  &  Rubicam,  New  York, 
handles  the  American  Can  account. 

Old  Ben  Coal  Series 
OLD  BEN  COAL  Corp.,  Chicago 
(Green-Marked  Stoker  Coal),  on 
April  4  dropped  Nothing  but  the 
Truth,  featuring  Alexander  Mc- 

Queen, on  WGN,  Chicago,  but  has 
set  plans  for  the  same  program  for 
a  2-week  series  on  16  stations  to 

start  Aug.  1.  New  five-minute  se- ries will  be  transcribed,  with  the 
exception  of  WGN  which  will  re- 

lease it  as  a  live  show,  and  will  be 
heard  on  a  Monday  through  Friday 
basis.  A.  L.  Galee  is  the  account 
executive  of  the  J.  R.  Hamilton 

Adv.  Agency,  Chicago,  which  han- dles the  account. 
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Supreme  Court  Review  Seen  Possible 

To  Test  Authority  of  Federal  Tribunal 
POSSIBILITY  that  the  Supreme 
Court  may  pass  on  the  power  of 
the  U.  S.  Court  of  Appeals  for  the 
District  of  Columbia  to  issue  stay 
orders  from  FCC  decisions,  under 
the  Communications  Act  of  1934, 
was  considered  likely  following  re- 
argument  of  the  issue  April  7  be- fore the  lower  court. 

The  entire  six-judge  court  heard 
arguments  from  Joseph  L.  Rauh, 
assistant  general  counsel  of  the 
FCC,  in  favor  of  a  previous  de- 

cision by  three  members  of  the 
court  holding  that  it  was  without 
authority  to  enjoin  FCC  actions. 
Paul  M.  Segal,  counsel  for  Scripps- 
Howard  Radio,  on  behalf  of  WCPO, 
Cincinnati,  argued  in  favor  of  the 
court's  jurisdiction. 

The  original  opinion  on  Feb.  3 
was  by  a  divided  court,  with  Asso- 

ciate Justices  Justin  Miller  and 
Wiley  Rutledge  sustaining  the  FCC 
view,  while  Associate  Justice  Har- 

old M.  Stephens  strongly  dissented. 
Reargument  before  the  entire  court 
was  authorized  on  motion  of 
Scripps-Howard  Radio. 

It  is  expected  the  full  court  will 
issue  a  written  opinion  on  this  fun- 

damental question.  A  divided  court 
is  predicted,  particularly  in  the 
light  of  the  original  split  opinion  of 
the  three- judge  panel  and  based  on 
questions  from  the  bench  during 
the  April  7  argument. 

To  Seek  Review 
Should  the  court  divide  3  and  3, 

the  previous  judgment  holding  that 
the  tribunal  is  without  authority 
would  prevail.  In  that  event,  it  is 
presumed  Scripps-Howard  Radio 
will  seek  a  Supreme  Court  review. 
Because  of  the  novel  question, 
chances  for  review  by  the  highest 
tribunal  are  considered  good.  On 
the  other  hand,  it  is  presumed  that 
if  the  court  reverses  its  former  ac- 

tion, the  Government  will  seek  a 
Supreme  Court  review. 
WCPO  had  appealed  from  an  FCC 

decision  authorizing  WCOL,  Co- 
lumbus, to  operate  on  1200  kc.  with 

250  watts,  which  the  Cincinnati 
station  contended  would  sharply 
curtail  its  audience  on  that  fre- 

quency. WCPO  contended  the  ac- 
tion was  taken  without  notice  and 

hearing. 
In  requesting  reargument,  Mr. 

Segal  contended  the  three- judge 
court's  divided  opinion  terminated 
uniform  practice  on  issuance  of 
stay  orders  which  had  been  fol- 

lowed for  14  years  and  that  the 
question  involved  is  a  basic  one  of 
administrative  law. 

He  said  the  Commission  already 
has  effected  the  change  and  that 
WCOL  now  is  operating  on  the 
new  frequency.  He  argued  that 
testimony  in  the  case  was  procured 
"by  correspondence"  and  that  his 
client  had  been  denied  a  hearing  in 
what  amounted  to  an  ex-parte  pro- 

ceeding. Mr.  Rauh,  defending  the 
original  court  ruling,  argued  that 
WCPO  had  not  exhausted  its  legal 
remedies  before  the  FCC.  More- 

over, he  said  he  had  an  affidavit  to 

show  that  WCPO  had  suffered  no 
irreparable  injury,  since  last  year 
its  business  had  been  2%  times 
better  than  the  preceding  year. 

Mr.  Rauh  contended  the  law  was 
clear  that  stays  could  not  properly 
be  issued.  Stay  orders  were  proper 
before  the  statute  had  been 
amended  by  Congress,  he  said.  He 
declared  the  court  can  lay  bare  er- 

rors of  law  and  send  them  back  to 
the  FCC  for  correction. 

Apropos  WCPO's  claim  of  loss 
of  coverage,  by  virtue  of  the  WCOL 
occupancy  of  the  same  frequency, 
Mr.  Rauh  argued  that  the  FCC 
does  not  write  into  station  licenses 
the  areas  to  be  covered.  No  rights 
beyond  those  expressly  set  out  in 
the  license,  covering  power  and 
frequency,  can  be  protected,  he 
contended,  and  therefore  WCPO 
was  in  no  position  to  obtain  in- 

junctive relief. 

Names  for  News 

WIBG,  Glenside,  Pa.,  instead 
of  classifying  its  news  periods 
simply  as  newscasts,  has  now 
tagged  each  period  with  a  de- scriptive title.  Throughout 
the  day,  newscasts  are  pre- 

sented by  the  following  titles : 
Sunrise  Edition,  Commuters 
Special,  M  o  r  nin  g  Extra, 
News  at  Noon,  The  Front 
Page,  Newsreel  of  the  Air, 
Three  Star  Extra  and  Night 
Extra. 

Mr.  Rauh  made  the  novel  argu- 
ment that  the  frequency  in  question 

no  longer  applied  anyway,  since  the 
March  29  reallocation  resulted  in 
moves  up  the  band  30  kc.  for  both 
the  1200  and  1210  kc.  channels. 

Mr.  Segal  contended  this  argu- 
ment was  fallacious  in  that  the 

FCC  has  issued  orders  covering  the 
Havana  Treaty  reallocations  auto- 

matically assigning  stations  to 
their  new  wavelengths. 

AGEICY 

MOSS  BROTHERS  NUT  Co.,  Philadelphia. 
(Chunk-E-Nut  Peanut  Butter  &  Packed 
Nuts)  to  The  Clements  Co.,  Inc.,  Philadel- 

phia. Currently  plans  call  for  a  radio 
campaign  in  the  Philadelphia  territory  t<j 
start  in  mid-May.  One  station  will  he  se- 

lected in  the  initial  campaign  until  expand- ed distribution  is  achieved. 
ROBERTS  Co.,  Burlingame,  Cal.  (Pestex 
Agency,  San  Francisco.  Radio  will  be  used. 
NAPLES  FOOD  PRODUCTS  Co.,  Water- town,  Mass.  (spaghetti),  to  Badger  & 
Browning,  Boston.  Said  to  be  using  radio. 
ARMOUR  FERTILIZER  WORKS,  Atlanta, 
to  Liller,  Harris  &  Neal,  Atlanta. 
PETER  DOELGER  BREWING  Corp.,  Har- rison, N.  J.,  to  O.  J.  Hartwig  Adv.  Agency, N.  Y. 

INTERNATIONAL  MILLING  Co.,  Min- 
neapolis, to  Campbell-Mithun,  Minneapolis. 

CROSLEY  Corp.,  Cincinnati 
Keeler  &  Stiates,  Cincinnati. (autos),  to 

SAPOLIN  PAINT  Co., 
&  Presbrey,  N.  Y. 
CROSLEY  Corp.,  Cincinnati Keeler  &  Stiates,  Cincinnati. 

New  York,  to  Cecil 

( autos ) ,  to 

ASHINGTON  busi- 
ness is  at  an  all  time  high.  Uncle 

Sam's  payroll  is  greatest  in  Gov- 
ernmental history- $20,000,000 

every  two  weeks.  Washington's trading  area  with  1,000,000 

people  with  2,000,000  person 

spending  power  (per  capita  in- 
come twice  that  of  any  other  U.S. 

city)-and  thousands  coming  every 
month  to  add  to  this  great  total 

makes  Washington  the  fastest 

growing  city  in  the  nation  and  the 

best  U.S.  market.  It's  CLOVER- 
and  WMAL's  new  5,000  watt 
power  Day  and  Night  is  right  in 

the  heart  of  Washington's  crop 
of  sales. 

You  can  have  a  program  on 
WMAL  that  will  put  your 

sales  in  clover.  And  it  can 

be  tailored  to  your  budget. 

Phone,  wire  or  write  for 

the  facts  now. 

NATIONAL BROADCASTING  COMPANY 

TRANS-LUX  BUILDING  •  WASHINGTON,  D.  C. 

WMAL YORK,  CHICAGO,  SAN  FRANCISCO,  BOSTON.  CLEVELAND,  DENVER  AND  HOLLYWOOD. 
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FEATURING  "just  ordin
ary 

children",  Kids  of  the  Week, 
made  its  appearance  on  KJR 
and  KEX,  Portland,  on  April 

13.  The  program  centers  about  an 
interview  of  some  outstanding  per- 

sonality or  a  roundtable  discus- 
sion, conducted  by  teams  of  young- 

sters, three  boys  and  three  girls 
to  each  performance,  rotating  age- 
groups  of  10-12  and  12-14  and 
changing  the  team  personnel  every 
week.  Purpose  is  to  show  the 
straightforward,  down  -  to  -  earth 
functions  of  the  youthful  mind. 

* 

Bundles  for  the  Boys 

LETTERS  from  boys  whoso  homes 
are  in  or  near  New  Haven,  who  are 
now  in  the  Army,  are  featured  on 
Bundles  for  Our  Boys,  on  WELL 
In  addition,  boys  home  on  leave  are 
interviewed  as  to  their  life  in  camp. 
On  the  program  the  public  is  asked 
to  send  to  the  sponsor  such  items 
as  books,  magazines,  cigai'ettes,  and 
the  like,  which  are  then  made  into 
bundles  and  shipped  to  the  boys 
in  camp. 

Apartment  Hunters 

A  SERVICE  PROGRAM  for  apart- ment hunters  has  been  started  on 
WQXR,  New  York.  On  the  pro- 

gram, sponsored  by  a  New  York 
realty  firm,  listeners  are  asked  to 
write  or  telephone  their  apartment 
problems  and  attempts  are  made 
to  straighten  them  out. 

fi^  PR
OGRAMS 

Pranks  and  Parents 
A  NEW  SERIES  of  broadcasts, 
dealing  with  a  typical  adolescent 
escapade,  combining  the  Henry 
Aldrich  type  of  comedy  with  in- 

formation designed  to  build  a  bet- 
ter understanding  between  parents 

and  their  children,  was  started  on 
KOA,  Denver,  April  6.  The  educa- 

tional feature,  known  as  Betivixt  & 
Between,  features  true-to-life  situ- 

ations and  fast-moving  dialogue. *  * 
Life  of  a  Private 

BUILT  around  the  life  of  an  Army 
private,  a  new  series  to  be  started 
on  WWL,  New  Orleans,  will  feature 
every  phase  of  military  life,  from 
the  first  oversized  pair  of  hiking 
boots  to  the  last  KP  duty.  The  pro- 

gram will  originate  at  Camp  Liv- 
ingston, and  will  attempt  the  most 

complete  record  possible  of  life  in 
an  Army  camp,  1941. 

Store  Interview 
INTERVIEWS  with  the  personnel 
of  William  Filene's  Sons,  Boston, 
on  WEEI,  from  basement  bundle- 
wrapper  to  executive,  are  used  to 
interest  shoppers  in  the  clerks,  who 
serve  them. 

"KEX  gets  results" 

says  Druggist  Lee r 

An  astute  and  progressive  Southern  California  retailer 

for  fourteen  years  —  and  currently  serving  the  industry 

as  first  vice-president  of  Southern  California  Retail 

Druggists'  Association— John  M.  Lee  knows  the  retail 

drug  business  . . .  knows,  too,  that  "Radio  today  is  the 
majcjr  advertising  force  in  whooping  up  interest  in  new 

drug  products  and  in  keeping  old-line  brands  on  top. 

"We  feel  KNX  results  here  in  the  store." 

KNX 

LOS  ANGELES 

Naturally,  the  station  that  has  the 
most  listeners  tonight  will  influ- 

ence the  brand  choice  of  the  most 
drug  store  patrons  tomorrow 
.  .  .  Naturally,  KNX  is  the  most 
influential  selling  force  in  South- 

ern California  because  it  is  the 
tune-in  preference  of  the  most 
Southern  Californians. 

SOUP-TO-NUTS  NETWORK  has 
been  set  up  by  young  John  Simon, 
12,  son  of  Robert  A.  Simon,  con- 

tinuity editor  of  WOR,  author  and 
music  critic  of  the  "New  Yorker. 
The  microphone,  set  up  in  the  mid- 

dle of  the  dining  room  table  has 
direct  communication  with  the 
maid  and  cook.  Here  is  8-year-old 
Peggy  giving  her  order  for  another 
helping  of  dessert  to  her  brother, 
who  relays  it  to  the  kitchen. 

Drama  by  Workers 
PERFORMERS  will  be  the  sole 
judge  of  a  series  of  programs  being 
planned  by  WDAS,  Philadelphia. 
Arrangements  are  being  made  with 
industrial  concerns  to  broadcast 
programs  of  their  employe  groups 
with  the  personnel  manager  re- 

cruiting the  talent,  assisted  by  the 
station  program  department.  They 
will  guide  employes  in  producing 
a  series  of  programs.  And  after 
they  are  rehearsed  and  ready  for 
presentation,  transcriptions  will  be 
made.  Recordings  will  be  played 
back  to  the  entire  force  at  the  fac- 

tories, votes  taken  to  decide  the 
best  program  to  be  used  for  station 
presentation.  Aim  of  the  programs 
will  be  to  improve  employer-em- 

ploye relations  and  offer  the  station 
a  new  source  of  talent. 

*  *  :i; 
The  Public  Performs 

THE  RADIO  audience  will  have  a 
chance  to  either  write  dramatic 
sketches  or  act  in  them  when  The 
People's  Playhouse  program  featur- 

ing Bob  and  Betty  White,  goes  on 
WOR,  New  York,  April  8.  Ideas 
submitted  by  the  public  will  be 
dramatized  and  on  each  program 
one  amateur  actor  and  one  amateur 
actress  will  appear  with  the  Whites. *  *  * 

Maids  and  Mikes 
THE  SERVANT  problem  will  be 
investigated  from  both  sides  in  a 
new  series.  Maids  &  Mistresses,  on 
KSTP,  St.  Paul.  Broadcast  as  a 
feature  of  a  daily  women's  page 
program,  the  series  will  bring  maids 
and  their  mistresses  before  the  mi- 

crophone to  discuss  mutual  prob- lems. 
*  *  * 

Week's  Woman 
EACH  WEEK  the  outstanding 
"woman  of  the  week"  is  inter- viewed on  Ldsten,  Ladies,  feature 
of  WHBF,  Rock  Island,  111.,  con- 

ducted by  Millicent  Polley. 

Psychological  Quiz 
QUIZ  SHOW  with  a  psychological 
twist.  Was  I  Right?,  is  a  regular 
feature  of  WAKR,  Akron.  Spon- 

sored by  the  Firestone  Park  Trust 
&  Savings  Bank,  the  program  fea- 

tures situations  sent  in  by  the  lis- 
tening audience  who  describe  what 

happened  and  what  they  did  under 
the  circumstances.  Two  teams  of 
three,  chosen  from  local  clubs,  give 
their  reactions  on  what  they  would 
do  if  confronted  with  a  like  situa- 

tion, after  which  an  Akron  attor- 
ney discusses  the  situation  with  the 

contestants.  Dr.  George  Hayes, 
head  of  the  psychology  department 
of  the  U  of  Akron  determines  what 
the  correct  average  Human  Be- 

havior would  be,  and  scores  the teams  accordingly. 

Budding  Farmers'  Quiz 
STUDENTS  studying  agriculture 
compete  in  teams  on  Farm  Quiz,  on 
WNAX,  Yankton.  Each  week  high 
school  teams  from  three  surround- 

ing states  are  featured,  two  for  the 
quiz,  and  one  for  a  discussion 
group.  Idea  is  to  help  further  the 
interest  of  high  school  students  in 
agriculture,  which  they  can  carry 
with  them  to  their  various  State 
agriculture  colleges. 

BMI  Quiz 

NAMES  OF  PERSONS  in  the  vi- 
cinity of  WDAY,  Fargo,  N.  D.,  are 

announced  throughout  the  commer- 
cials of  Hidden  Treasure,  a  pro- 
gram of  popular  BMI  and  public 

domain  music.  The  names  are  hid- 
den so  that  it  is  difficult  to  catch 

them;  however,  if  a  person  does 
recognize  his  name,  he  receives  a 
cash  award. *  *  * 
»  Tax  Troubles 

AN  ATTEMPT  to  solve  taxpayer 
troubles  is  being  made  on  a  new 
educational  program  Austin  Pea- 
body,  Assessor,  on  WTAG,  Worces- 

ter, Mass.  Each  week  a  different 
State  law  is  dramatized  with  the 

purpose  of  correcting  common  mis- understandings between  property 
owner  and  assessor. 

*  * 
Information  for  Children 

EDMONTON'S  public  libraries,  in 
conjunction  with  CFRN,  have  start- 
Mr.  Information,  for  school  chil- 

dren. Pupils  are  requested  to  write- in  to  the  libraries  any  questions, 
and  the  answer  is  given  out  over 
Mr.  Information. *  *  * 

Dancing  Drama 
DRAMATIZATIONS  of  lives  of 
famous  exponents  of  the  dance, 
particularly  ballet,  are  the  sub- stance of  Adventures  in  the  Art 
of  Dancing  recently  launched  on 
KLX,  Oakland,  Cal. 

For  the  Bride 
AN  ETHER  VERSION  of  a  school 
for  young  housewives  still  new  to 
the  mysteries  of  domestic  economy 
is  Brides'  Forum,  recently  started 
on  KLX,  Oakland,  Cal. 

50,000  WATTS 
COIJ  MIilA  S  S  l  ATION  FOR  ALL  SOUTHERN  CALIFORNIA 

Owned  and  Operated  hy  the  Columbia  Broadcasting  System  •  Represented  by  RADIO  SALES 

KOIN  -  KALE 

^     CBS   •   PORTLAND,  OREGON    •  MBS 
Ask  your  Agency  to  ask  the  Colonel! 

FREE  &■  PETERS.  Inc.,  National  Representatives 
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Fags  for  Fighters — Syrup  Party — Friendly  Rings — 

Club's  Anniversary — Gratitude 

GLOBE  BOTTLING  Co
.,  Los 

Angeles  (Wilshire  Club  bev- 
erages), periodic  user  of  ra- 

dio, on  April  14  starts  test- 
ing the  quarter-hour  five-weekly 

transcribed  adventure  series.  Cap- 
tain Danger,  on  KHJ,  Hollywood. 

If  successful,  stations  in  Bakers- 
field,  Monterey,  Santa  Barbara  and 
San  Bernardino  will  also  be  used, 
tieing  in  with  local  distributors. 
Written  and  produced  by  Bennett- 
Downie  Associates,  Beverly  Hills, 
Cal.,  the  series  has  proof -of-pur- 
chase  merchandising  plan,  directed 
to  children.  It  includes  a  Mystic 
Patrol  Club,  and  loose-leaf  Book  of 
a  Thousand  Secrets,  with  a  page 
being  added  weekly.  Banner  stream- 

ers on  Globe  Bottling  delivery 
trucks,  window  and  store  displays 
and  newspaper  advertisements  are 
included.  For  a  week  in  advance, 
daily  spot  announcements  were 
made  to  announce  the  series  placed 
by  McElroy  Adv.  Agency. 

*      *  * 
Cigarettes  for  Soldiers 

IN  COOPERATION  with  Larus 
Bros.  Co.  (Edgeworth,  Domino), 
WRVA,  Richmond,  is  providing  all 
participants  on  its  Okay  America 
shows,  which  it  originates  from 
Camp  Lee  and  various  military 
points  in  the  Tidewater  area,  with 
free  cartons  of  Domino  cigarettes. 

....  the  More 

the  Merrier 

•  We're  selling  lots  of  merchan- 
dise for  lots  of  smart  advertisert, 

but  there's  always  room  for  more. 
Let  KRRV  carry  YOUR  message  to 
the  million  and  a  quarter  folks  in 
the  36  counties  of  prosperous  North 
Texas  and  southern  Oklahoma.  It'i 
•  THRIFTY  buy!  For  more  informa- 

tion, write  KRRV,  Sherman  and 
Denison,  Texas. 

An  Affiliate  of  the 
MUTUAL  BROADCASTING  SYSTEM 

TEXAS  STATE  NETWORK 

Sugaring-Off 
CBS  Country  Journal  originated 
April  12  in  the  main  studio  of 
WEEI,  Boston.  Occasion  was  an 
old-fashioned  Vermont  sugaring-off 
party  conducted  by  George  F.  E. 
Story,  county  agent  of  Worcester, 
and  attended  by  notables  in  the 
agricultural  field.  Genuine  Vermont 
maple  sugar  and  clean  snow  was 
rushed  from  Vermont  to  WEEI  so 
that  the  sweet  could  be  eaten  with 
snow  in  traditional  fashion.  Minia- 

ture churns  filled  with  the  maple 
sugar  were  sent  out  to  the  trade  by 
WEEI  on  the  occasion. 

Friendship  Rings 

"FRIENDSHIP  RINGS"  are  being 
offered  to  listeners  by  Lanny  Ross 
on  his  Monday  -  through  -  Friday 
quarter-hour  program  on  CBS  at 
7:15-7:30  p.m.  for  Franco-Ameri- 

can spaghetti.  The  rings  are  made 
of  sterling  silver,  embossed  on  the 
outside  with  an  attractive  ivy  leaf 
pattern,  with  the  signature  of  Lan- 

ny Ross  engraved  on  the  inside  of 
the  band.  A  label  and  15c  are  sub- 

mitted with  the  request  for  the 
ring.  Campbell  Soup  Co.,  Camden, 
sponsors  the  program. 

Party  for  Women 
CELEBRATING  the  first  anniver- 

sary of  the  WBLK  Woman's  Club, the  Clarksburg,  W.  Va.,  station  was 
host  recently  to  a  theatre  party  of 
the  club's  1100  members  The  birth- 

day program  was  presented  from 
the  stage  on  which  was  a  hugh 
birthday  cake  with  a  single  candle 
burning  throughout  the  broadcast. 
After  the  program,  a  motion  picture 
was  shown  and  guests  were  given 
souvenir  bonbon  dishes  and  an  al- 

bum of  WBLK  radio  stars. 
*      *  ^ 

Thanks  From  the  Red 
ALL  NBC-Red  network  clients 
have  received  a  reprint  of  the  Red 
advertisement  "Orchids  to  Our  Ad- 

vertisers", which  apeared  in  Broad- casting, March  10,  with  a  letter 
from  Roy  C.  Witmer,  vice-president 
in  charge  of  NBC-Red,  thanking 
them  for  their  cooperation  in  mak- 

ing the  Red  Network  "the  outstand- 
ing broadcasting  chain  of  the  coun- 

try". 
BROCHURES 

WWL,  New  Orleans — Four-page  pic- torial folder  on  Our  Mass,  weekly 
broadcast  of  the  Mass  at  Loyola  U 
broadcast  every  Sunday  moi-ning  since 
September,  1924. 

WFIL,  Philadelphia — An  S-page  pic- 
torial magazine,  WFIL  News,  in  two 

colors,  to  be  published  monthly,  for 
trade  distribution. 

WGKV.  Charleston.  W.  Va. — Red- 
and-blue  piece  of  12  pages  telling  the 
story  of  the  Charleston  market. 

WSJS.  Winston-Salem.  N.  C. — Piano- 
graphed  booklet  in  two  colors  giving 
coverage  figures  and  service  signal  of 
station  on  new  GOO  frequency. 

WAOV,  Vincennes,  Ind. — A  25-page, 
letter-sized  brochure  with  four-color 
cover  "This  Is  Vincennes  WAOV". 

^  FINCHVILLE 

A  Program  — 
with  a  large,  ready-made,  responsive  audience— 
that  drew  6,000  requests  for  a  poem  from  men 
and  women  in  all  walks  of  life  on  only  one 
announcement— 
which  so  inspired  the  State  of  Iowa  that  they  dedi- 

cated a  park  to  and  named  it  after  Josh  Higgins— 
after  which  the  National  Home  and  Garden 

Exposition  named  a  garden  — 
great  in  influence  and  low  in  cost  — 

PLUS  WENR 

A  Station  — that  serves  3,405,000  radio  families  — 
with  a  586-foot,  50,000-wart  transmitter  that 
blankets  the  huge  Chicago  market  — 

that  is  the  key  outlet  of  NBC's  famous  Blue 

Network  — 
EQUALS 

increased  sales  and  profits  with  less  effort  in  the  Chicago 
area  —  America's  second  richest  market. 

Further  information  about  "Josh  Higgins  of  Finchville" 
and  Station  WENR  upon  request,  and  remember 

YOU  GET  MORE  FOR  LESS  ON 

Represented  Nationally  by  the  NBC  Spot  Oftlces  In  New  York,  Chicago,  Boston, 
Washington,  Cleveland,  Denver,  San  Francisco,  and  Hollywood. The  Shermein- Denison  Station 

KRRV 
910  KC.  1.000  WATTS 

BROADCASTING  •  Broadcast  Advertising April  14,  1941  •  Page  29 



The  RADIO 

BOOK  SHELF IiIR©AD€ASTDINI€  itoliZ:?.:'o 
arxjcL  PUBLICATIONS,  Inc. 

Broadcast  Advertisings  ̂   ^^^^^^^^ MARTIN  CODEL,  Publisher  Advertising  Offices 
SOL  TAISHOFF,  Editor  National  Press  Bldgr.    •    Washington,  D.  C. 

Y  Telephone — MEtropolitan  1022 
NORMAN  R.  GOLDMAN,  Busineas  Manager  #  BERNARD  PLATT,  Circulation  Manager 

J.  FRANK  BEATTY,  Managing  Editor  •  W.  R.  McANDREW,  News  Editor 

NEW  YORK  OFFICE:  250  Park  Ave,,  Telephone  -  PLaza  5-8355 
BRUCE  ROBERTSON,  Associate  Editor  #  MAURY  LONG,  Advertising  Manager 

CHICAGO  OFFICE:  360  N.  Michigan  Ave.,  Telephone  -  CENtral  4115  •  EDWARD  codel 

HOLLYWOOD  OFFICE:  1509  N.  Vine  Street,  Telephone  GLadstone  7353  •  DAVID  H.  glickman 

Subscription  Price:  $5.00  per  year — 15c  a  copy  •  Copyright.  1941,  by  Broadcasting  Publications,  Inc. 

A  New  Order 

THE  GEARS  are  beginning  to  mesh  on  a  new 
regulatory  order  in  radio.  President  Roosevelt, 
it  appears,  has  personally  taken  a  hand  in  the 
matter  by  assigning  his  key  public  relations 
advisor,  Lowell  Mellett,  to  a  preliminary  study 
of  the  effect  upon  public  service  of  newspaper 
ownership  of  stations.  And  a  move  toward  in- 

troduction of  new  legislation  to  reorganize  the 
FCC  is  getting  under  way  on  Capitol  Hill. 

It  has  been  evident  for  some  months  that  the 

FCC's  anti-radio  tide  can  be  stemmed  only  by 
coordinated  action  between  both  ends  of  Penn- 

sylvania Avenue — at  the  White  House  and  in 
Congress.  The  FCC  is  too  far  advanced  in  its 
crusade  against  the  status  quo  of  commercial 
broadcasting  to  mend  its  ways.  The  check  must 
come  by  legislative  enactment,  with  White 
House  blessing. 

Since  the  latest  reorganization  of  the  FCC 
its  actions  have  been  almost  entirely  negative, 
even  though  the  intentions  of  the  majority 
may  have  been  to  promote  the  public  welfare 
ultimately. 

A  quick  inventory  fails  to  reveal  anything 
really  constructive.  For  example,  television, 
which  appeared  on  the  brink  of  public  accept- 

ance a  year  ago,  has  been  all  but  scuttled  as 
an  immediate  public  service  because  of  the 
bogging  down  of  new  non-national  defense  de- 

velopments. FM  appeared  off  to  a  good  start 
only  a  few  months  ago,  but  likewise  has  been 
slowed  down  to  a  walk  by  the  newspaper-sta- 

tion inquiry  of  the  FCC.  And  the  network-mo- 
nopoly report  prospects,  along  with  the  fears 

engendered  by  newspaper-ownership  investiga- 
tion and  the  onslaught  against  clear  channels 

— all  have  tended  to  shatter  confidence  in  the 
future. 

It  was  not  until  the  newspaper-ownership  in- 
quiry order  of  last  month  that  an  aggressive 

effort  toward  clearing  the  atmosphere  got  un- 
der way.  In  selecting  Mark  Ethridge  as  their 

leader  the  group  of  publisher-broadcasters 
drafted  the  industry's  outstanding  figure,  who 
has  a  record  of  getting  things  done.  He  car- 

ried the  issue  direct  to  the  White  House. 

What  transpired  at  Mr.  Ethridge's  confer- 
ence with  the  President  on  April  7,  of  course, 

has  not  been  made  public.  The  fact  that  Mr. 
Roosevelt  saw  fit  to  assign  Mr.  Mellett,  him- 

self a  former  newspaper  executive,  to  a  study 
of  the  newspaper-ownership  issue  is  proof  that 
the  President  is  not  satisfied  with  the  FCC's 
course  of  action. 

Moreover,  two  years  ago  Mr.  Roosevelt,  in 

advocating  legislation  to  reduce  the  FCC  to  a 

three-man  agency,  said  he  was  "thoroughly  dis- 
satisfied with  the  present  legal  framework  and 

administrative  machinery  of  the  Commission" 
and  that  he  had  come  to  the  definite  conclusion 
that  new  legislation  is  necessary  to  effect  a 
satisfactory  reorganization  of  the  FCC. 

Certainly  in  the  two  years  that  have  tran- 
spired since  the  President  made  this  observa- 

tion the  situation  has  not  improved.  It  is  our 
humble  and  considered  view  that  if  a  reorgani- 

zation was  desirable  on  Jan.  24,  1939,  when  the 
President  wrote  Chairmen  Wheeler  and  Lea  of 
the  Congressional  committee  advocating  new 
legislation,  then  it  is  ten-fold  more  so  today. 

Summer  'Naturals' THE  TRAVEL  and  hotels  classification  of 

sponsoring  business  on  the  networks  repre- 
sented less  than  $350,000  last  year,  and  it  is 

doubtful  whether  much  more  was  spent  on  spot 
and  local.  Yet  travel  and  vacationing,  with  all 
their  concomitant  activities  such  as  fishing, 
boating,  hunting,  etc.,  represent  billions  of  dol- 

lars annually  in  consumer  expenditures  and 

should  be  among  the  most  advertisable  "com- 
modities" on  the  radio. 

For  some  reason,  possibly  the  lack  of  ade- 
quate effort,  radio  has  pulled  relatively  little 

business  out  of  this  field,  though  travel  and 
resort  advertising  is  a  major  item  of  magazine 
and  newspaper  linage. 

It  is  gratifying  to  report  [Broadcasting, 
April  7]  the  Province  of  Ontario  signing  up 
for  a  late  Sunday  afternoon  half-hour  variety 
show  on  CBS,  starting  this  week,  designed  to 
promote  tourist  visits  to  Canada.  That  radio 

can  and  will  "pull"  for  a  client  like  this,  there 
can  be  no  doubt.  That  radio  should  go  after 
more  of  this  kind  of  business,  goes  without 
saying.  The  summer  vacation  season  in  the 
offing  presents  a  challenge  to  broadcaster- 
salesmanship. 

Voluntary  Restraint 
AS  THE  WAR  pace  quickens,  we  hear  more 
and  more  loose  talk  about  censorship  in  this 
country — censorship  of  the  press,  radio,  mo- 

tion pictures,  and  in  fact  every  avenue  for 
the  conveyance  of  public  intelligence. 

It  is  unfortunate  that  there  is  so  much  talk 
about  a  subject  on  which  most  of  the  talkers 
know  so  little.  That  goes  for  those  in  industry 
as  well  as  Government. 

In  times  of  national  stress,  it  should  be 

EDWARD  R.  MURROW,  chief  of  the  CBS 
European  staff,  has  published  a  compilation  of 
transcripts  of  his  broadcasts  during  the  first  16 
months  of  the  war.  Edited  by  Elmer  Davis, 
CBS  news  analyst.  This  Is  London  [Simon  & 
Schuster  Inc.,  New  York,  $2],  gives  a  colorful, 
sensitive  behind-the-news  report  from  the 
"sitzkrieg"  in  its  early  stages  through  the  fail- 

ure of  the  British  in  Norway,  the  disaster  in 
Dunkirk,  the  Battle  of  Britain  and  up  to  the 
Battle  of  the  Atlantic.  More  than  that,  the  book 
brings  out  the  human  factors  in  the  war,  the 
changing  ideas  and  emotions,  the  hopes  and 
fears  and  endeavors  of  Englishmen  of  nearly 
all  classes. 

CANADIAN  broadcasting  industry  was  fea- 
tured as  a  rapidly  growing  big  business  in  an 

article  by  James  Montagnes,  Broadcasting's 
Canadian  correspondent  in  the  March  Cana- 

dian Business,  official  organ  of  the  Canadian 
Chambers  of  Commerce.  The  problems  of  the 
Canadian  industry  in  the  last  few  years  in 
making  its  way  out  of  the  red  into  the  black 
are  described  in  detail.  The  work  of  prominent 
Canadian  broadcasters  in  developing  a  cooper- 

ative system  of  working  with  the  government- 
owned  Canadian  Broadcasting  Corp.,  the  prob- 

lems still  facing  the  industry,  policy  on  tele- 
vision and  FM  are  other  topics  covered. 

PUBLICATION  May  15  of  a  book  containing 
27  scripts  from  its  Invitation  to  Learning  series 
has  been  announced  by  CBS.  Included  with  the 
scripts  will  be  a  complete  record  of  the  remarks 
of  Mark  Van  Doren,  Allen  Tate  and  Hunting- 

ton Cairns,  regular  participants,  together  with 
the  comments  of  special  guests  on  such  works 
as  Dante,  Homer,  Shakespeare  and  Pascal. 

obvious  that  Government  cannot  function  nor- 
mally. In  the  public  information  field,  certain 

developments  are  kept  secret  for  reasons  of 
state.  But  that  doesn't  mean  that  censorship, 
of  the  brand  invoked  abroad,  is  in  force.  Cen- 

sorship means  actual  blue-penciling  by  Govern- 
ment censors  of  news  dispatches  or  script 

before  publication  or  broadcast. 

Recently  the  Secretary  of  the  Navy  asked 
all  news  disseminating  media  to  refrain  from 
publication  of  information  on  movements  of 
British  ships  into  our  ports  for  repair  because 

the  news  might  be  used  by  Britain's  enemies. 
The  information  was  not  released,  so  no  stories 
could  be  written  anyway,  unless  reporters 
happened  to  pick  up  the  data  unofficiallv. 
That  is  not  censorship.  It  might  be  classified 
as  voluntary  restraint,  but  nothing  more. 

Publication  last  week  by  some  newspapers 
of  news  and  pictures  covering  arrival  of  a 
British  battleship  in  New  York  for  repairs 
drew  sharp  rebukes  from  President  Roosevelt, 
Steve  Early,  his  secretary,  and  Secretary  of 
the  Navy  Knox.  They  called  for  voluntary  con- 

trol of  news  on  a  more  stringent  basis  and  Sec- 
retary Knox  praised  radio  and  the  cooperating 

press  for  living  up  to  his  previous  request. 

Nobody  in  Government,  press  or  radio  wants 
official  censorship.  But  obviously  some  control 
must  be  exercised  over  dissemination  of  news 
that  may  be  of  benefit  to  the  dictator  powers. 
The  best  way  to  avoid  official  censorship  is  to 
exercise  voluntary  control.  The  lesson  of  last 
week's  incident  would  seem  to  be :  When  in 
doubt,  check  best  available  sources  before  dis- 

seminating military  information. 
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HAROLD  LEIGH  McCLINTON 

COUPLE  OF  YEARS  ago  the landing  gear  jammed  on  a 
plane  as  it  was  circling  for 
a  landing  at  the  Los  An- 
geles Airport.  Passengers,  among 

them  Hay  McClinton,  were  in- 
formed of  the  trouble,  padded  and 

:3trapped  into  their  seats,  and  told 
the  ship  was  &oing  to  pancake  in. 

Next  thing  Passenger  McClinton 
knew,  he  was  being  tugged  at  and 
manhandled  by  a  rescue  squad 
which  had  axed  its  way  through  the 
side  of  the  ship.  Gathering  his  bulk 
(and  there's  quite  a  lot  of  it)  as 
soon  as  he  was  free  of  the  straps, 
he  collared  one  of  the  rescuers  and 

yelled  
"Hell,  get  mc  out  of  here.  I've 

got  to  make  the  next  plane  for  San 
Francisco!" 

That  crack  has  gone  down  as  one 
of  the  classics  in  the  annals  of  the 
airport.  And  it  ought  to  go  down 
as  a  classic  in  the  annals  of  "Hay" 
McClinton,  vice-president  of  N.  W. 
Ayer  &  Son  in  charge  of  radio.  For 
his  life  during  the  last  ten  years 
has  been  one  of  plane  schedules  and 
trying  to  be  several  places  at  one 
time — in  spite  of  hell,  high  water 
or  jammed  landing  gears. 

Hay,  who  answers  to  the  full 
name  of  Harold  Leigh  McClinton 
only  in  Social  Security  question- 

naires, was  born  June  16,  1898,  in 
the  little  town  of  Port  Townsend, 
Wash.,  then  the  customs  port  of 
entry  for  Puget  Sound.  Perhaps  the 
travel  star  marked  aim  from  in- 

fancy, for  his  father  was  a  sea  cap- 
tain, running  then  between  Seattle 

and  Alaska — when  Alaska  was  real- 
ly Alaska! 
Hay  was  just  about  two  when 

his  family  moved  home  port  to 
Seattle,  and  there  he  spent  the 
next  22  years,  with  the  exception 
of  a  stretch  in  the  Field  Artillery 
in  this  country  and  France  during 
the  World  War.  In  Seattle  he  at- 

tended grammar  school,  high  school, 
and  then  the  U  of  Washington, 
where  he  was  a  Beta  Theta  Pi,  and 
helped  pay  his  way  as  campus  cor- 

respondent for  the  Seattle  Times, 

and  later  as  columnist  for  the  Seat- 
tle Star.  While  in  college  he  joined 

the  Army,  enlisting  as  a  private  and 
emerging  from  the  war  with  a  ser- 

geant's stripes. 
After  graduation  in  1922,  he 

joined  the  Public  Ledger  in  Phila- 
delphia, where  he  remained  for  six 

years,  becoming  progressively  head 
of  the  copy  desk,  foreign  editor, 
telegraph  editor  and  swing  man 
who  filled  in  for  various  editors  on 
their  nights  off. 

From  the  Ledger,  Hay  took  the 
familiar  step  into  publicity  and 
promotion,  serving  as  promotion 
manager  for  the  Penn  Athletic 
Club  in  Philadelphia.  TTien,  in  1929, 
he  joined  the  publicity  department 
of  N.  W.  Ayer  &  Son,  where  he 
handled  publicity  for  the  Brazilian 

American  Coffee  Assn.,  'Warren Telechron  Clocks  and  other  ac- 
counts. 
When  the  NRA  came  into  being 

in  1933,  Hay  was  loaned  to  the 
Government  for  six  months  to  help 

set  up  Gen.  Johnson's  publicity  de- 
partment. Here  he  helped  Charlie 

Coiner,  Ayer  art  director,  work  out 
the  design  for  the  Blue  Eagle. 

His  debut  in  radio  came  about  al- 
most accidentally.  Ford  Motor  Co. 

had  brought  the  Detroit  Symphony 
Orchestra  to  Chicago  in  1934  for 
12  weeks  of  outdoor  concerts  at  the 
Century  of  Progress.  Managing 
these  was  part  of  his  job  as  chief 
of  Ford  publicity  at  the  Exposition. 
The  concerts  were  so  successful 
that  at  the  conclusion  of  the  Fair 
it  was  decided  to  put  the  orchestra 
on  the  air — and  that's  how  the 
Ford  Sunday  Evening  Hour  was 
born. 

Because  of  his  familiarity  with 
the  work  and  the  musical  prob- 

lems. Hay  was  moved  to  Detroit 
to  handle  the  Sunday  Evening 
Hour.  That  eventually  involved 
handling  other  Ford  radio  pro- 

grams, which  £lt  various  times,  in- 
cluded the  Fred  Waring  series,  the 

Manzanares  series,  the  World  Se- 
ries broadcasts,  Universal  Rhythm, 

Al  Pearce  &  His  Gang,  transcrip- 

NOTES 

ELMER  DAVIS,  CBS  news  analyst, 
has  been  invited  to  be  Commencement 
Day  speaker  at  the  exercises  of  Frank- lin &  Marshall  College,  Lancaster,  Pa., 
June  4.  Davis  is  a  graduate  of  Frank- 

lin College  in  Indiana  and  was  Rhodes 
Scholar  at  Oxford  in  1912. 
FRANK  CRENNAN,  formerly  on  the 
production  staff  of  the  Yankee  Net- 

work, and  previously  an  NBC  engi- 
neer, has  been  appointed  night  pro- duction manager  of  WNEW,  New 

York. 
E.  SCUYLER  ENSELL,  formerly  a 
timebuyer  with  BBDO,  New  York,  and 
recently  a  member  of  the  sales  staff  of 
International  Radio  Sales,  New  York, 
has  joined  the  staff  of  WABC,  New 
York,  in  a  similar  capacity.  Beverly 
M.  Middleton,  WABC  salesman,  has 
been  transferred  to  CBS  Radio  Sales. 

CURTIS  J.  HARRISON,  former  ad- 
vertising manager  of  Photoplay  Maga- 

zine, has  joined  the  sales  department of  MBS. 

ROBERT  WASDON.  former  sales 
manager  of  WLPM,  Suffolk,  Va.,  has 
been  appointed  to  a  similar  position 
with  WGKV,  Charleston,  W.  Va. 
DR.  LEON  LEVY,  president  of 
WCAU,  Philadelphia,  is  ill  with  an infection  of  the  throat. 

LUTHER  HILL,  vice-president  of  the Iowa  Broadcasting  Co.,  has  returned 
from  a  six-week  vacation  to  Jamaica, 
British  West  Indies. 

tions  and  spot  announcements.  It 
also  led  to  Hay's  present  position 
as  head  of  radio  for  Ayer. 

Hobbies?  Well,  they're  all  of  the 
busman's  holiday  type — music,  the 
theatre  and  writing.  In  the  latter 
classification,  he  has  done  quite  a 
bit  in  both  prose  and  verse,  and 
his  wares  have  been  published  in 
the  New  Yorker,  in  the  old  Life  and 
in  Judge. 

Family?  As  he  puts  it  himself, 
his  present  family  consists  of  a 
wife,  a  15-year-old  son,  an  11-year- 
old  daughter,  a  six-year-old  dachs- 

hund, and  a  maid. 

Tall,  rangy,  good-natured  and 
possessed  of  a  fine  sense  of  humor. 
Hay  is  easy  to  get  along  with,  and 
at  the  same  time  is  able  to  get  the 
best  results  from  talent.  He  is  on 

equally  familiar  terms  with  long- 
hairs  and  jivers,  with  comedians 
and  actors.  During  his  radio  career 
he  has  handled  the  complete  scale 
of  program  types,  and  has  hung  up 
some  good  ratings  along  the  line. 

Just  as  an  idea  of  how  a  radio 

executive  has  to  get  around,  here's 
Hay  McClinton,  who  has  probably 
handled  more  big-league  opera 
singers  and  orchestra  conductors 
than  any  other  radio  man  in  the 
country,  now  shaping  up  one  of  the 
largest  programs  of  baseball  broad- 

casting for  Ayer's  client,  Atlantic 
Refining  Co.  (Incidentally,  Ayer 
claims  to  handle  more  spot  radio 
than  any  other  agency.)  But,  as 

Hay  pointed  out  in  a  "learned"  dis- sertation on  radio  entertainment 
he  was  asked  to  write  this  year  for 
The  Aiinals  of  the  American  Acad- 

emy of  Political  &  Social  Sciences, 
"It's  all  in  the  radio  day." 

KINGSLEY  F.  HORTON,  sales  man- 
ager of  WEEI,  Boston,  has  been  ap- 

pointed chairman  of  the  radio  com- mittee for  Cabaret  Night  of  the 
American  Federation  of  Advertisers 
Convention  in  Boston  next  month.  Mr. 
Horton  is  to  leave  for  a  two-week vacation  in  the  Bahama  Islands  the 
latter  half  of  April. 

WEBB  ARTZ,  radio  news  manager 
of  United  Press,  is  in  the  Indianapolis 
General  Hospital,  where  his  condition 
is  described  as  serious. 

LYLE  MUNSON.  formerly  of  WILL, 
Champaign,  111.,  has  joined  the  sales 
department  of  WCBS,  Springfield,  111. 

FRED  A.  PALMER,  vice-president 
and  general  manager  of  KOY.  Phoe- 

nix, for  the  last  four  years,  has  re- 
signed. He  is  visiting  relatives  in  Ohio 

and  has  not  yet  announced  future 

plans. ARDEN  X.  PANGBORN,  recently 
managing  editor  of  the  Portland  Ore- 
gonian  and  newly-appointed  managing 
director  of  its  two  stations,  KGW  and 
KEX,  and  Mrs.  Pangborn  on  March 
24  became  the  parents  of  a  baby  daugh- 

ter, Mary  Alice,  their  second  child. 
FRANK  E.  MULLEN,  executive  vice- 
president  of  NBC,  and  Mrs.  Mullen  are 
the  parents  of  an  8  lb.  6  oz.  son, 
Frank  E.  Jr.,  born  April  5  in  New York. 

DR.  AUGUSTIN  FRIGON,  assistant 
general  manager  of  the  Canadian 
Broadcasting  Corp.,  who  has  had  his 
ofBce  in  Montreal  since  his  appoint- 

ment several  years  ago,  will  move  to 
Ottawa  where  General  Manager  Glad- 

stone Murray  has  his  headquarters. 

R.  T.  BOWMAN,  Canadian  Broad- 
casting Corp.  special  events  chief,  who 

has  been  in  charge  of  the  CBC  Over- 
seas Unit  in  England  for  15  months,  is 

home  on  leave. 

DAVID  TAFT,  youngest  member  of 
the  family  owning  WKRC,  Cincinnati, 
and  a  member  of  the  station  sales  pro- motion department,  leaves  April  25 for  Army  training. 

GORDON  GRAY,  owner  of  WSJS. 
Winston-Salem,  is  the  father  of  a 
boy  born  April  2. 

ARTHUR  Q.  MOORE,  formerly  man- 
ager of  KVOS,  Bellingham,  Wash., 

has  joined  KMO,  Tacoma,  in  an executive  capacity. 

EARL  J.  GLUCK.  president  and  gen- 
eral manager  of  WSOC.  Charlotte,  N. 

C.  has  been  ordered  to  Charleston, 
S.  C.  for  active  service  in  the  Navy. 
Mr.  Gluck.  a  lieutenant-commander  in 
the  Naval  Reserve,  had  been  in  charge 
of  Navy  recruiting  for  the  Charlotte area. 

JAMES  M.  LeGATE.  manager  of 
WHIO.  Dayton.  O..  has  been  ap- 

pointed general  chairman  of  the  music 
festival  division  of  the  Dayton  Cen- 

tennial-Miami Valley  Celebration  June 
15-22.  celebrating  the  100th  annivers- 

ary of  the  founding  of  Dayton. 

LEE  POTTER,  WCCO,  Minneapolis, 
salesman,  newest  member  of  the  staff, 
will  leave  about  May  1  to  join  the 
Naval  Air  Force  at  Pensacola.  Robert 
Buechner.  formerly  of  the  Wainwright, 
Luce  &  Willetts  brokerage  house  in 
New  York  City,  and  brother  of  Thomas 
Buechner,  vice-president  of  the  Ted 
Bates  Agency,  has  been  named  to  suc- ceed Potter. 

JOHN  M.  CARNEY,  formerly  of  the 
General  Amusement  Co.,  and  previous- 

ly manager  of  the  radio  department  of 
Music  Corp.  of  America,  has  joined 
the  sales  staff  of  WINS,  New  York. 

NILES  TRAMMELL,  NBC  presi- 
dent, was  host  April  7  at  a  luncheon 

given  in  honor  of  the  Grand  Duchess 
Charlotte  of  Luxembourg. 

GORDON  WIGGIN,  of  the  KOY, 
Phoenix,  Ariz.,  staff,  has  been  trans- 
feired  to  WLS,  Chicago,  where  he  will 
handle  WLS  merchandising  and  KOY 
sales  promotion. 

BROADCASTING  •  Broadcast  Advertising April  14,  1941  •  Page  31 



BEHI
ND 

JACK  PEACH,  Canadian  Broadcast- 
ing Coi-p.  producer,  has  joined  the CBC  Overseas  Unit  in  London  as 

commentator.  He  has  been  with  the 
CBC  since  Feb.  1.  1937,  joining  from 
the  staff  of  CRCV,  Vancouver,  now 
CBR.  He  accompanied  King  George 
and  Queen  Elizabeth  on  their  1939 
visit  to  Canada,  and  since  last  summer 
has  been  special  events  director  for 
CBC  in  British  Columbia. 
MRS.  ELEANOR  WILSON 
:McADOO.  daughter  of  Woodrow  Wil- 

son. World  War  President,  has  start- 
ed a  thrice-weekly  quarter-hour  com- 

mentary series  on  KFWB,  Hollywood. 
EDDIE  HOLDEN.  Hollywood  creator 
<if  the  Wataiiahe  <t  Archie  live  and 
transcribed  series,  has  established  a 
new  radio  production  unit  under  firm 
name  of  Holden  Associates,  with  of- 

fices at  1680  X.  Vine  St..  that  city. 
DOX  WILSOX.  Hollywood  announcer 
on  the  XBC  Maiuell  House  Co^ee 
Time,  sponsored  by  General  Foods 
Corp.,  has  been  relieved  of  that  assign- 
mi-iit,  with  .lohn  Conte,  m.c.-singer, 
taking  over  duties. 

RAT  EDWARDS.  Polish  language  an- 
nouncer, has  joined  the  regular  an- 

nouncing staff  of  WXLC,  New  London, 
Conn.,  as  junior  announcer. 
ROBERT  SPARKES,  formerly  of 
WEST,  Easton,  Pa.,  has  joined  the 
announcing  staff  of  WOL,  Washington. 
BILL  CARPENTER,  formerly  of 
AVRAL,  Raleigh,  has  been  appointed 
continuity  head  of  WGKV,  Charleston, 
W.  Va. 
ALLOY  ST.  JOHN  GERARD,  former 
staff  announcer  of  WGKV,  Charles- 

ton, W.  Va.,  has  joined  WDNC,  Dur- 
ham, N^.  C.  in  a  similar  capacity. 

KATHERIXE  CLARK,  formerly  a 
member  of  the  news  staff  of  WKRC, 
(Cincinnati,  has  joined  the  news  de- 

partment of  WLW.  Cincinnati.  Bob 
Ilurles.  formerly  with  a  Cincinnati 
newspaper,  also  has  been  added  to  the 
WLW  news  room  and  Jack  Vogele., 
in  that  division  for  the  last  three 
years,  has  resigned  to  become  a  trav- 
<'ling  representative  of  the  Appalachian Coal  Co. 

FRED  CUSICK,  graduate  of  North- 
•■astern  U.,  has  joined  WCOP,  Bos- 

ton, as  sports  announcer. 
DICK  DORF  was  named  to  the  an- 
)ii)uncing  stafE  of  AVOR,  New  York, 
after  one  day's  experience  with  AA'FAS, White  Plains,  X.  Y. 

BASIL  RFYSDAEL,  announcer  on 
the  CBS  Hit  Parade,  has  added  the 
internationally  famous  Van  Balen-Jan 
Brueghel  painting.  "Feast  of  the 
Gods",  painted  in  1610,  to  his  collec- tion of  20  canvasses. 

PHIL  McHUGH,  of  the  CBS  New 
York  production  staff,  has  been  in- 

ducted into  the  Army.  McHugh,  in  col- laboration with  Jim  Fleming,  CBS 
announcer,  has  had  a  song,  "Right  or 
Wrong",  accepted  by  BMI. 
LEE  WOOD,  formerly  associated  with 
stations  in  Cincinnati,  Denver  and 
San  Francisco,  has  joined  the  staff:  of 
KJBS,  San  Francisco  as  announcer 
and  continuity  writer. 

ART  CARTER.  NBC  Hollywood  pho- 
tographer, is  writing  a  book  on  pho- 

tography titled  Flash  Bulher,  to  be 
published  by  Simon  &  Shuster. 

RICHARD  BROOKS,  NBC  Holly- wood commentator,  is  author  of  a  new 
book  of  short  stories,  Splinters,  released 
through  Suttonhouse  Ltd.  Book  con- 

sists of  stories  used  on  his  NBC  Side- 
street  Vignettes  program. 

JOE  PARKER,  NBC  Hollywood  pro- 
ducer, has  written  a  new  song,  "Hold 

Out  for  Heaven",  to  be  released 
through  E.  B.  Marks  Publishing  Co. 

J.  C.  LEWIS  Jr.,  KHJ,  Hollywood, 
producer,  has  written  a  new  tune 
titled  "Mr.  Franklin  D.",  recently given  its  premiere  by  Betty  Rhodes 
and  Maxine  Gray  on  the  weekly  MBS 
program.  Adventures  in  Rhythm.  He 
also  wrote  lyrics  and  melody  of 
"Fishin'   &   Wishin' ". 
HOWARD  DUFF,  Hollywood  radio 
actor  who  portrays  Lynn  Reed  in  the 
weekly  NBC  Dear  John  program, 
sponsored  by  Welch  Grape  Juice  Co., 
has  been  inducted  into  the  Army. 

JACK  WORMSER,  Hollywood  sound 
effects  engineer  on  the  NBC  Fibher 
McGee  d  Molly  program  sponsored 
by  S.  C.  Johnson  &  Son,  has  been  noti- 

fied to  appear  for  Army  duty. 

FRANKLIN  BINGHAM,  NBC  Hol- 
lywood announcer-news  commentator, 

has  been  signed  as  narrator  of  an 
MGM  cartoon  short. 

DON  McNAMARA,  KFI-KECA,  Los 
Angeles,  announcer,  is  the  father  of  a 
boy  born  recently. 

MAURIE  WEBSTER,  CBS  Holly- 
wood announcer,  has  written  an  article 

for  Home  Movies,  explaining  process 
of  using  music  in  home  movies. 
ELMER  R.  HERKNER,  program  di- 

rector of  WHIP,  Hammond,  Ind., 
since  1937,  resigned  April  1. 
OCTAVIO  CESAR  SORIANO,  Tia 
Juana,  Mex.,  radio  announcer,  was 
killed  and  four  persons  injured  March 
29  in  an  automobile  accident  near 
National  City,  Cal.,  March  29. 
FRANK  GOSS,  Hollywood  announcer, 
has  been  assigned  to  the  weekly  half- 
hour  CBS  Hollywood  Showcase,  spon- 

sored by  Richard  Hudnut  Inc.,  New York. 

DON  O'BRIEN,  formerly  with  KTUL, Tulsa,  and  KMBC,  Kan.sas  City,  has 
joined  WNAX,  Yankton,  S.  D.,  as 
sportscaster.  He  will  alternate  with 
Gene  Shumate,  of  KSO,  Des  Moines,  in 
giving  telegraphic  descriptions  of  St. 
Louis  baseball  games  for  KMA,  Shen- 
adoah.  la.,  KOWH,  Omaha,  WNAX 
and  KSO  under  the  sponsorship  of 
General  Mills  for  Wheaties. 

RT)BERT  page,  formerly  with 
KWTO,  Springfield,  Mo.,  has  been 
added  to  the  announcing  staff  of  WHK- 
WCLE,  Cleveland. 

ARTHUR  J.  SMITH,  program  direc- 
tor of  WNAX,  Yankton,  S.  D.,  is  the 

father  of  his  second  child,  a  boy. 
CATHERINE  KANE,  new  to  radio, 
has  been  named  assistant  continuity 
editor  of  AVOL,  AVashington.  Mrs. 
Helen  J.  Jett,  secretary  to  the  Ameri- 

can Broadcasting  Co.,  owner  of  WOL, 
has  returned  to  her  desk  after  a  six- 
week  illiness. 

JAAIES  McGRATH,  announcer  of 
AA'INX,  AA'^ashington,  suffered  several 
fractured  ribs,  abrasions  and  possible 
internal  injuries  Ajiril  9  when  he  fell 
through  an  open  skylight  while  extin- 

guishing a  minor  fire  at  the  station. 
TOM  LIA'EZY,  announcer  of  WPEN, 
Philadelphia,  resigned  effective  April 
18. 

ROY  A.  MAYPOLE  Jr.,  radio  actor, 
producer  and  writer,  formerly  of  NBC, 
WARD,  New  York,  and  WWJ,  De- 

troit, has  joined  WABC,  New  York, 
as  a  script-writer. 
ERIC  SEVAREID,  former  CBS  Paris 
and  London  correspondent,  now  one 
of  the  CBS  AVashington  correspon- 

dents, is  in  Hollywood  making  a  short 
on  the  war  for  Warner  Brothers. 
PRIVATE  BILL  CARLSON,  former 
staff  announcer  of  KMBC,  Kansas 
City,  is  conducting  Camp  Grant  Per- sonalities and  Camp  Grant  Comments, 
nightly  programs  originating  from 
Camp  Grant,  111.,  for  WROK,  Rock- ford,  111. 
DAVE  BACAL,  organist  of  CBS, 
Chicago,  on  March  31  married  Jeanne Cook  of  that  city. 

ELIZABETH  REEVES 

FORCE  behind  radio  scripts  of 
Knox  Reeves  Advertising  Inc., 
agency  handling  such  General  Mills 
top  network  shows  as  Jack  Arm- 

strong, By  Kathleen  Norris,  Valiant 
Lady,  and  Mystery  Mian,  is  Eliza- 

beth Reeves,  radio  script  editor.  Re- 
cently she  turned  her  talents  to 

novel  writing  and  has  blossomed 
forth  with  A  House  for  Emily, 
which  is  already  being  hailed  by 
leading  critics.  "One  of  us  writes 
a  real  novel  of  all  of  us,"  com- 

mented one.  Mrs.  Reeves'  second 
book,  Sweet  Are  the  Days  is  now  in 
preparation  to  appear  in  October. 

AVALTER  KANER.  formerly  of 
AA'BNX.  New  York,  has  been  appoint- 

ed publicity  director  of  WWRL,  AA^ood- side,  N.  Y. 
ARTHUR  CHAPMAN,  Jr..  formerly 
on  the  publicity  staff  of  the  New  York 
World's  Fair,  has  joined  the  CBS  pub- 

licity department  as  a  staff  writer. 
Previously  in  the  technical  press  bu- 

reau of  AVestinghou.se  and  on  the  pub- licity staff  of  .iones  &  Laughlin  Steel 
Co..  jNIr.  Chapman  also  has  been  a  re- 

porter on  the  Pittsburgh  Sun-Tele- graph and  New  York  newspapers. 
REGINALD  HARDEN,  formerly  of 
AVFOR.  Hattiesburg,  Aliss..  has  joined 
the  new  AA^AIA'A.  Alartinsville,  Va.,  as 
chief  announcer  and  production  man- 

ager. BERT  COLTER,  musical  director  of 
Spreading  Neiv  England's  Fame,  spon- sored weekly  on  Yankee  Network  by 
AVm.  AA'rigley  Jr.  Co..  Chicago,  for Doublemint  Gum,  has  resigned  to  take 
charge  of  music  at  the  new  AVMUR, 
Manchester.  N.  H.,  which  starts  oper- 

ating early  in  May.  Steve  Burk,  for- merly of  WCOP.  Boston,  and  Yankee 
Network,  has  joined  WMUR  as  pro- duction manager. 
EDWARD  G.  AVEBER,  formerly  news 
editor  of  the  NBC  Central  Division 
special  events  and  news  department, 
has  joined  the  Marines  and  has  left 
for  an  eight-week  training  course  at San  Diego. 

GENE  FILIP,  formerly  of  the  Chi- cago Tribune  editorial  department,  has 
been  transferred  to  the  AVGN,  Chicago, 
news  room.  He  replaces  Bob  Hibbard, 
who  was  inducted  into  the  Army. 
WILLIAM  PHILLIPS,  new  to  radio, 
has  joined  the  WGN,  Chicago,  traffic 
department.  Phillips  replaces  Earl 
Schwartzkopf,  who  has  been  inducted into  the  Army. 
HARRY  G.  BRIGHT,  chief  announcer 
and  production  manager  of  WGBR, 
Goldsboro,  N.  C,  has  disclosed  his 
marriage  last  December  to  Marjorie 
Lee  .Tames,  staff  vocalist. 

Robert  E.  Price 

ROBERT  E.  PRICE,  48,  joint  own- 
er of  CKBI,  Prince  Albert,  Sask., 

died  suddenly  in  his  doctor's  office April  2  after  a  long  illness.  He  had 
been  connected  with  CKBI  since  he 
bought  it  jointly  with  Lloyd  Mof- 

fat in  1930.  He  is  survived  by  his 
widow  and  one  daughter. 

Henry  Burr 
HENRY  BURR,  56,  veteran  radio 
entertainer  and  ballad  singer  on  the 
NBC-Red  National  Barn  Dance,  died 
April  6  in  Chicago  after  a  long  illness. 
Born  Harry  MeClaskey,  Burr  changed 
his  name  when  he  first  started  sing- 

ing for  phonograph  recordings,  at  that 
time  recorded  on  cylindrical  wax.  His 
first  broadcast  took  place  in  Denver 
in  1921. 

Isadore  Witmark 
IS  ADORE  WITAIARK,  former  pres- ident and  a  founder  of  the  music  firm 
bearing  that  name,  died  April  9  at  the 
age  of  71.  Among  the  countless  hits 
his  firm  produced  were  "Sweet  Ade- line", "My  AVild  Irish  Rose",  and 
"AA'hen  Irish  Eyes  are  Smiling".  In 
1939.  Air.  Witmark  wrote  an  enter- 

taining history  of  Tin  Pan  Alley,  titled 
"From  Ragtime  to  Swingtime". 

Egbert  Von  Lepel 
EGBERT  VON  LEPEL,  60,  pioneer 
in  the  development  of  high-frequency 
apparatus,  was  found  dead  April  7  of 
accidental  gas  poisoning  in  his  New 
York  laboratory  where  the  Lepel 
High-Frequency  Laboratory  Inc.,  of 
which  he  was  president,  maintained 
its  plant.  He  was  best  known  for  in- 

venting the  fixed  quench  high-frequency 
spark  gap  used  almost  universally  for wireless  until  1927. 

PUBLICATION  of  the  book  by  CBS 
European  Correspondent  William  L. 
Shirer  on  his  recent  experiences  abroad 
has  been  announced  for  May  5  by 
Alfred  A.  Knopf,  New  York  publisher. 
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From  time  to  time,  as  you  listen  to  The  Telephone  Hour, 

you  hear  us  refer  to  the  Bell  Telephone  System,  and  perhaps 

you  have  wondered  just  what  this  means. 

"It  is  a  group  of  telephone  companies,  with  a  centralized 
laboratory  and  a  manufacturing  and  purchasing  company, 

geared  together  to  give  a  nation-wide  telephone  service. 

"The  American  Telephone  and  Telegraph  Company  is 

the  parent  company  which  furnishes  the  Long  Distance 

and  Overseas  services  and  advises  on  problems  common  to 

all  the  companies.  There  are  twenty-four  principal  subsid- 

iary telephone  companies  which  furnish  service  in  their 

respective  territories  from  Maine  to  California. 

"Outside  the  Bell  System  there  are  6400  other  telephone 

companies,  and  60,000  rural  hues  and  associations,  which 

connect  with  the  Bell  Companies  so  that  this  country  has 

a  truly  national  service.  Included  in  the  System  are  the 

Western  Electric  Company,  which  manufactures  standard 

equipment  and  purchases  supplies,  and  the  Bell  Telephone 

Laboratories,  which  carry  on  scientific  and  technical 

research  for  the  improvement  of  the  service. 

"But  what  we'd  like  you  most  to  remember  is  that  these 

companies  are  teams  of  people  all  well  trained  and  coached, 

all  working  toward  the  common  purpose  of  giving  you  the 

best  possible  telephone  service  at  the  lowest  possible  cost." 

•  This  is  a  quotation  from  The  Telephone  Hour — a  regular  network  program 

heard  each  Monday  night  at  8  o''clock.  Eastern  Standard  Time.  It  gives  a  brief 
description  of  the  Bell  System  which  has  worked  hand-in-hand  with  the  radio 
industry  since  the  beginning  of  broadcasting. 
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E  Suiinedd.  OF 

BROADCASTING 

STATION  ACCOUNTS 
8p — stvdio  programs 

t — transcriptions 
sa — spot  announcements 

fa — traiLHcript  tun  annouiicemrnts 

KPO,  San  Francisco 
Nehi  Corp.,  Columbus,  Ga.  (Royal  down 

Cola),  4  f  weekly,  thru  BBDO,  N.  Y. 
Lyon  Van  &  Storage  Co.,  Los  Angeles, 

3  sa  weekly,  thru  liBDO.  HoUywooa. 
Studebaker  Corp.,  South  Bend  (autos),  3 

(  weeKly,  thru  Ruche,  Williams  &  Cun- 
nyngham,  Chicago. 

Butialo  Brewing  Co.,  Sacramento,  Cal.,  3 
sp  weeKly,  thru  Ewing-Kelley,  Sacra- mento. 

Safeway    Stores,    Oakland  (Kitchen-Kraft 
r.our)     5    tsa    weoKiy.    thru    J.  Waiter 
Thompson  Co.,  San  Francisco. 

Kellogg    Co.,    Batiie    CreeK    (Pep),    5  sa 
weekly,  thru  Kenyon  &  Eckhai-dt,  N.  Y. Cook  Products  Corp.,  San  Francisco  (salad 
dressing),     2     t     weekly,     thru  Rufus 
Rhoades  &  Co.,  San  Francisco. 

O  Cedar  Corp.,  Ciiiciigo,  5  ta  weekly,  thru 
H.  W.  Kastor  &  Sons,  Chicago. 

Mcllhenny  Co.,  Avery  Island,  La.  (tobasco 
sauce),  4  ta  wee..ly,  thru  Aubrey,  Moore 
&  Wallace,  Chicago. 

Trimount  Clothing  Co.,  New  York  (men's clothing),  5  ta  weekly,  thru  Emil  Mogul 
Co.,    N.  Y. 

Gilmore  Oil  Co.,  Los  Angeles  (gasoline), 
5  ta  weekly,  thru  H.  W.  Kastor  &  Sons, 
Chicago. 

Quaker  State  Oil  Refining  Corp.,  Oil  City, 
Pa.,  3  ta  weekly,  thru  Kenyon  &  Eck- 
hardt,    N.  Y. 

Denalin  Co.,  San  Francisco  (dental  plate 
cleanser),  weekly  sa,  thru  Rufus  Rhoades 
6  Co.,  San  Francisco. 

KHJ,  Los  Angeles 
White  Labs.,  New  York  (Chooz),  4  sa 

weekly,  thru  H.  W.  Kastor  &  Sons, 
Chicago. 

Ex-Lax  Inc.,  Brooklyn  (proprietary),  5 
ta  weekly,  thru  Joseph  Katz  Adv.  Co., N.  Y. 

Pope  Labs.,  New  York  (Joint  Ease  lini- 
ment), 2  ta  weekly  thru  Street  &  Finney, N.  Y. 

Union  Pacific  Railroad,  Omaha  (trans- 
portation), 3  sa  weekly,  thru  The  Caples 

Co.,  Los  Angeles. 
Rockwood  &  Co.,  Brooklyn,  (chocolate),  5 

si>  weekly,  thru  1-  ederal  Adv.  Agency, N.  Y. 
Carnation  Co.,  Milwaukee  (canned  milk), 

2  t  weekly,  thru  Erwin,  Wasey  &  Co., N.  Y. 
Bohemian  Distributing  Co.,  Los  Angeles 

(Acme  beer),  weekly  t,  thru  Brisacher, 
Davis  &  Staff,  Los  Angeles. 

WLNC,  New  London,  Conn. 
Gould  Witch  Hazel  Co.,  Boston  (Go-Co), 

34  8o,  thru  Edmund  S.  Whitten  Inc., Boston. 
Karragansett  Racing  Assn.,  Pawtucket,  10 

sa,  thru  Chambers  &  Wiswell,  Boston. 
Nehi  Bottling  Corp.,  Columbus,  Ga.,  (Royal 
Crown  Cola),  130  (,  direct. 

Pabst  Brewing  Co.,  Milwaukee,  2  sa  weekly, 
thru  Lord  &  Thomas,  Chicago. 

KQW,  San  Jose,  CaL 
MJB  Co.,  San  Francisco  (coffee  and  tea), 

6  sp  weekly,  thru  BBDO,  San  Francisco. 
Roma  Wine  Co.,  Fresno,  Cal.  (wines),  2  t 

weekly,  thru  Cesana  &  Associates,  San Francisco. 
Beneficial  Casualty  Insurance  Co.,  Los  An- 

geles, 7  t  weekly,  thru  Stodel  Adv.  Co., Los  Angeles. 

KMPC,  Beverly  Hills,  Cal. 
Simonize  Co.,  Chicago,  (auto  polish), 

weekly  t,  thru  Geo.  H.  Hartman  Co., Chicago. 
liekins  Van  &  Storage  Co.,  Los  Angeles,  6 
sp  weekly,  thru  Chas.  N.  Stahl  Adv. 
Agency,  Los  Angeles. 

WBAB,  Atlantic  City 
Stanback  Medicine  Co.,  Salisbury,  N.  C, 

daily  go,  thru  Dave  Lodge,  Philadelphia. 
I.fVf-r  Bros.  Co.,  Cambridge  (Swan  soap), 2  ta  daily,  thru  Young  &  Rubicam,  N.  Y. 

WOR,  New  York 
L.  N.  Renault  &  Sons,  Egg  Harbor,  N.  J. 

(wines),    3    sp    weekly,    thru    Gray  & 
Rogers,  Philadelphia. 

Shell  Oil  Co.,  New  York,  6  sp  weekly,  thru 
J.   Walter  Thompson  Co.,   N.  Y. 

P.    Duff    &    Sons,    Pittsburgh  (prepared 
flour),  weekly  sp,  thru  W.  Earl  Bothwell 
Adv.  Agency,  Pittsburgh. 

Radbill  Oil  Co.,  Philadelphia,  5  sp  weekly, 
thru    Harry    Feigenbaum   Adv.  Agency, 
Philadelphia. 

North   American  Accident  Insurance  Co., 
Newark,    3    sp    weekly,    thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy, 
gum ) ,    weekly    sp,    thru  Platt-Forbes, N.  Y. 

L.  &  H.  Stern  Inc.,  New  York  (Zeus 
cigarette  holders),  weekly  sp,  thru  Al 
Paul  Lefton  Co.,  N.  Y. 

WHK-WCLE,  Cleveland 
Midland  Radio  &  Television  Schools,  Kan- 

sas  City,   7   ta  weekly,  direct. 
Foster-Milburn  Co.,  New  York  (Doan's pills),  2  ta  weekly,  thru  Spot  Broad- casting, N.  Y. 
White  Rabbit  Co.,  St.  Louis  (egg  dyes), 

13  sa,  thru  Ridgway  Co.,  St.  Louis. 
Simon  &  Schuster,  Seattle  (Low-Cost 
Houses),  3  f  weekly,  thru  Northwest 
Radio  Adv.  Co.,  Seattle. 

Gruen  Watch  Co..  Cincinnati,  21  sa  weekly, 
thru    McCann-Erickson,    N.  Y. 

Bill  Co.,  Philadelphia  (Espotabs),  5  sa 
wee^dy,  thru  Richard  A.  Foley  Adv. 
Agency,  Phila. 

KECA,  Los  Angeles 
Pennant  Oil  &  Grease  Co.,   Los  Angeles, 

2  t  weekly,  thru  Brisacher,  Davis  &  Staff, Los  Angeles. 
White    Labs.,    New   York    (Chooz),    3  ta 

weekly,  thru  H.  W.  Kastor  &  Sons  Adv. 
Co.,  Chicago. 

Ex-Lax  Mfg.  Co.,  Brooklyn    (laxative),  5 
ta  weekly,  thru  Joseph  Katz  Adv.  Co., N.  Y. 

Santa  Fe  Transportation  Co.  Agency,  Los 
Angeles  (bus  transportation),  4  sp 
weekly,  thru  Ferry-Hanly  Co.,  Los 
Angeles. 

WCOU,  Lewiston,  Me. 
Franco-American  Chemical  Co.,  Montreal (proprietary),  6  sa  weekly,  thru  S.  A. Conover  Co.,  Boston. 
P.  Ballantine  &  Sons,  Newark  (brewery) 

100  ta,  thru  Forjoe  &  Co.,  N.  Y. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart), 60  ta,  thru  Forjoe  &  Co.,  N.  Y. 
WEEI,  Boston 

Oakite  Products,  New  York  (cleanser),  sa series,  thru  Calkins  &  Holden,  N.  Y. 
General  Baking  Co.,  New  York  (Bond 

bread),  sa  series,  thru  Newell-Emmett Co.,  N.  Y. 

CHRC,  Quebec 
WeKh  Grape  Juice  Co.,  Toronto  (bever- 

age) 3  sp  weekly,  thru  Cockfield  Brown &  Co.  Ltd.,  Toronto. 
WJJD,  Chicago 

Foster-Milburn  Co.,  Buffalo.  (Doan's  pills) 2  ta  weekly,  52  weeks,  thru  Spot  Broad- casting,  N.  Y. 

WHO,  Des  Moines 
Pioneer  Hi-Bred  Corn  Co.,  Des  Moines,  156 
sp,  thru  Wallace  Adv.  Agency,  Des Moines. 

Penn  Tobacco  Co.,  Wilkes-Barre  (Ken- 
tucky Club),  156  sp,  thru  H.  M.  Kiese- wetter  Adv.  Agency,  N.  Y. 

Chrysler  Corp.,  Detroit  (Dodge),  7  ta, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Luther  Ford  &  Co.,  Minneapolis  (Mrs. 
Stewart's  Bluing),  2  ta  weekly,  thru Campbell-Minthun,  Minneapolis. 

General  Cigar  Co.,  New  York  (Van  Dyck) , 
26  f,  thru  Federal  Adv.  Agency,  N.  Y. 

Lincoln  Airplane  &  Flying  School,  Lincoln, 
Neb.,  6  sa  weekly,  thru  Buchanan- Thomas,  Omaha. 

Bunte  Bros.,  Chicago  (candy),  16  sa,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Clarence  Erickson,  Chicago  (Chicago  Gos- 
pel Tabernacle),  6  t  weekly,  direct. 

Iowa  Tractor  &  Implement  Co.,  Des 
Moines,  78  sp,  thru  Weston-Barnett, 
Waterloo,  la. 

WCFL,  Chicago 
T.  M.  Sayman  Products  Co.,  St.  Louis 

(cosmetics),  3  f  weekly,  52  weeks,  thru 
Kelly,  Stuhlman  &  Zahrndt,  St.  Louis. 

Absorene  Mfg.  Co.,  St.  Louis  (wall  paper 
cleaner),  13  ta  weekly,  thru  Ross-Gould, St.  Louis. 

Feminine  Products,  New  York  (Arrid),  3 
ta  weekly,  52  weeks,  thru  Spot  Broad- casting, N.  Y. 

American  Cigarette  &  Cigar  Co.,  New  York 
(Pall  Mall  cigarettes),  36  ta  weekly,  26 
weeks,  thru  Ruthrauff  &  Ryan.  N.  Y. 

Washington  State  Apples  Assn.,  Wenatchee 
&  Yakima,  Wash.,  5  sa  weekly,  4  weeks, 
thru  J.  Walter  Thompson  Co.,  San Francisco. 

KFAR,  Fairbanks,  Alaska 
standard    Brands,    New    York    (Chase  & 

Sanborn),    4   sa   daily,   thru   J.  Walter Thompson  Co.,  N.  Y. 
standard  Oil  Co.  of  Cal.,  San  Francisco, 

2  sa  daily,  thru  McCann-Erickson,  San Francisco. 
West  Coast  Grocery  Co..  Tacoma  (Best 

Foods),  6  sp  weekly,  thru  Condon  Co., Tacoma. 
Remington  Arms  Co.,  Bridgeport,  Conn., 

2  sa  weekly,  thru  BBDO,  N.  Y. 
National  Lead  Co.,  San  Francisco,  sp 

weekly,  thru  Erwin,  Wasey  &  Co.,  San Francisco. 

WAGA,  Atlanta 
Ex-Lax  Inc.,  Brooklyn  (proprietary),  3  ta 

weekly,  thru  Joseph  Katz  Co.,  N.  Y. 
Gruen  Watch  Co.,  Cincinnati,  4  sa  daily, 

thru  McCann-Erickson,  N.  Y. 
Griesedieck-Western  Brewery,  Belleville,  111., 

2  sa  daily,  thru  Gardner  Adv.  Co.,  St. Louis. 
Princess  Pat  Ltd.,  Chicago  (cosmetics), 

daily  sa,  thru  United  Adv.  Cos.,  Chicago. 
Waltham  Fountain  Pens,  Chicago,  sa  series, 

thru  United  Adv.  Cos.,  Chicago. 

WGN,  Chicago 
Bathasweet  Corp.,  New  York  (water  soft- 

ener) ,  3  sp  weekly,  39  weeks,  thru  H.  M. Kiesewetter  Adv.  Agency,  N.  Y. 
WLAG,  LaGrange,  Ga. 

BC  Remedy  Co.,  Durham,  N.  C,  (pro- 
prietary), 312  sp,  thru  Harvey-Massen- gale  Co.,  Durham. 

Rate  Card  Issued 

For  Red  Network 

Total  of  128  Affiliates  Noted 

In  Data  Covering  Shifts 

ON  THE  OCCASION  of  the  shifts 
in  frequencies  March  29  under  the 
Havana  Treaty,  the  NBC-Red  sent 
to  the  trade  Rate  Card  No.  28, 

dated  April  1,  1941,  listing  128  af- 
filiates, a  gain  of  five  stations  com- 

pared with  the  123  affiliates  listed 
on  Rate  Card  No.  27,  dated  Sept. 
1,  1940.  Two  former  Red  affiliates 
— WSUN,  St.  Petersburg,  and 
KOH,  Reno — have  joined  the  Blue, 
while  two  Philippine  stations — 
KZRC,  Cebu,  and  KZRH,  Manila- 
have  joined  the  Red. 

The  five  new  United  States  sta- 
tions are:  WEAU,  Eau  Claire, 

Wis.,  and  WIZE,  Springfield,  O.,  as 
basic  Red  supplementaries ;  and  as 
Southcentral  Group  affiliates 
WAML,  Laurel,  Miss.;  WFOR, 

Hattiesburg,  Miss.;  WSFA,  Mont- 
gomery. 

Other  Changes 

WAVE,  Louisville,  formerly  list- 
ed with  the  Midsouth  Group,  is  now 

a  basic  Red  station.  The  Florida 

Group  now  includes  only  four  sta- 
tions, WSUN,  St.  Petersburg,  now 

being  affiliated  with  the  Blue  Flor- 
ida Group,  operating  independent- 

ly of  WFLA,  Tampa.  The  South 
Mountain  Group  has  been  elimi- 

nated; KOB,  Albuquerque,  and 
KTSM,  El  Paso,  now  are  included 
in  the  Red  Mountain  Group. 

The  Pacific  Supplementaries 
Group  also  has  been  dropped,  its 
three  stations  being  divided  so  that 
KMED,  Medford,  Ore.,  becomes  a 
Pacific  Coast  Group  station;  KGU, 
Honolulu,  is  included  in  the  new 
Special  Service  Group,  and  KOH, 
Reno,  is  now  listed  as  a  Blue  Pa- 

cific Coast  station.  Besides  KGU, 
the  Special  Service  Group  includes 
CMX,  Havana  (formerly  listed  as 
Cuban  Service),  and  the  two  new 
Philippine  Island  affiliates,  KZRC, 
Cebu,  and  KZRH,  Manila. 

Six  Red  stations  in  different 

groups  have  had  their  rates  in- 
creased, as  follows:  WIRE,  India- 

napolis, from  $200  per  evening  hour 
to  $220;  WGBF,  Evansville,  from 
$120  to  $160;  WBOW,  Terre  Haute, 
from  $100  to  $160;  WIOD,  Miami, 
from  $160  to  $200;  KOMO,  Seat- 

tle, from  $220  to  $240;  WFBC, 
Greenville,  S.  C,  from  $120  to  $140. 

Another  change  in  the  new  rate 
card  is  the  reduction  from  25%  to 
20%  in  rebates  allowed  advertisers 
whose  billing  exceeds  $1,500,000  a 
year  for  programs  broadcast  8-10 
p.m.  Advertisers  using  time  other 
than  these  choice  evening  periods 
continue  to  earn  the  25%  as  before. 

WSPA-WORD  Name  Hollingbery 
GEORGE  P.  HOLLINGBERY  Co. 
has  been  appointed  national  repre- sentative of  stations  WSFA  and 
WORD,  Spartanburg,  S.  O.  Walter 
Brown,  general  manager,  stated  that  a 
contract  was  signed  after  Mr.  Holling- 

bery had  visited  Spartanburg  on  the 
occasion  of  the  change,  b.v  the  sta- 

tions, in  network  affiliations.  WSFA 
is  now  affiliated  with  CBS  and  WORD 
has  joined  NBC-Blue. 

Z  NET,  A  SINGLE  POLICY  AT  A  SINGLE  RATE 
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MAC'S  SUPER  GLOSS  Co.,  Los  An- 
geles (polish),  which  used  local  spot 

radio  last  summer  in  a  brief  test,  on 
May  5  starts  using  daily  transcribed 
announcements  on  KHJ  KFRC  KOL 
KALE.  Contract  is  for  13  weeks.  El- 
wood  J.  Robinson  Adv.  Agency,  Los 
Angeles,  has  the  account,  with  Melvin 
A.  Jensen  executive  in  charge. 

NELSON  FURNITURE  Co.,  Los  An- 
geles, consistent  user  of  radio,  on 

April  1,  for  26  weeks  increased  its 
thrice-weekly  quarter-hour  newscast 
on  KMPC,  Beverly  Hills,  Cal.,  to  five 
times  weekly  and  will  use  other  re- 

gional radio  after  May  1.  Allied  Adv. 
Agencies,  Los  Angeles,  has  the  ac- count. 

BARQ'S  BOTTLING  Co.,  San  Ber- nardino, Cal.,  in  early  April  started 
weekly  sponsorship  of  the  quarter- hour  transcribed  adventure  series.  The 
Shadow,  for  26  weeks  on  KFXM,  that 
city. 

CAMPBELL  SOUP  Co.,  New  To- 
ronto, Ont.,  expands  the  transcribed 

Amos  &  Andy  serial  five  times  weekly 
starting  April  14  on  CKCO,  Ottawa ; 
May  5  on  CKY,  Winnipeg,  making  10 
stations  in  all  carrying  the  transcribed 
program  in  Canada.  Cockfield  Brown 
&  Co.,  Toronto,  placed  the  account. 
FRENCH  BAUER  Co.,  Cincinnati 
dairy,  has  been  signed  to  sponsor  Betty 
and  Boh  on  WCKY,  that  city.  Sta- 

tions carrying  the  serial  syndicated  by 
NBC  Radio-Recording  division  now 
total  18. 

CALIFORNIA  ASSOCIATED  Prod- 
ucts Co.,  Los  Angeles  (concentrated 

coffee  flavor  syrup),  new  to  radio  and 
placing  direct,  on  May  18  starts  spon- 

soring a  weekly  quarter-hour  good-will 
program  titled  l^ew  World  Neighbors, 
on  KMPC,  Beverly  Hills,  Cal.  Fea- 

tured will  be  Albert  Hill  Jr.,  in  inter- 
views with  consuls  and  representatives 

of  Latin  American  countries. 

KIP  Corp.,  Los  Angeles  (burn  oint- 
ment), consistently  using  daily  tran- scribed announcements  on  KRKD  and 

KMPC,  in  that  area,  on  March  23 
started  a  short  campaign  sponsoring 
six  spots  per  week  on  three  additional 
California  stations,  KJBS  KLS  KDB. 
Agency  is  Philip  J.  Meany  Co.,  Los 
Angeles. 

MORTON  SALT  Co.,  Chicago  (table 
salt),  in  a  ten-week  Southern  Califor- 

nia campaign  which  ends  May  31  is 
sponsoring  participation  six  times 
weekly  in  the  combined  Sunrise  Salute 
and  Housewives  Protective  League 
programs  on  KNX,  Hollywood.  Agency 
is  Blackett-Sample-Hummert,  Chicago. 
VITA-C  CITRUS  PRODUCTS  Co., 
San  Bernardino,  Cal.,  in  early  April 
started  for  18  weeks  sponsoring  a 
thrice-weekly  five-minute  dramatized 
program.  You'll  Find  Out,  on  KFXM, 
that  city.  Austin  King  is  writer-pro- ducer. 

^THAT  wins'. 

h^W-  Uudience^  I 

mm  ^THAT 

POPULAR 

Salt  Lake  Cay 
Nalional  ReprcscnlalivC! 
JOHN  BLAIR  &  CO, 

JOSEPH  KUHN  Co.,  Champaign, 
111.  (clothing),  is  sponsoring  a  series 
of  weekly  half-hour  programs  direct 
from  Chanute  Field,  Rantoul,  111.,  on 
WDZ,  Tuscola,  111.  Lt.  C.  L.  Scott, 
assistant  provost  marshal,  is  m.c.  of 
the  variety  show  which  is  comprised 
of  officers  and  men  enlisted  in  the 
ground  forces  of  the  Air  Corps,  includ- 

ing the  Wing  Chorus  of  30  trained 
voices. 

WILLYS  -  OVERLAND  MOTORS, 
Toledo  (Americar),  on  April  6  started 
a  weekly  half-hour  transcribed  pro- 

gram on  WLS,  Chicago.  On  April  7, 
firm  started  a  thrice-weekly  quarter- 
hour  news  program,  featuring  Ed  Paul, 
on  WCFL,  Chicago.  Agency  is  Dave 
Bennett  &  Associates,  Chicago. 

DR.  ELLIS  SALES  Co.,  Pittsburgh 
(Beauty  Aids),  is  currently  sponsor- 

ing a  thrice-weekly  five-minute  pro- 
gram titled  Hollywood  Murmurs,  fea- 

turing Gloria  Grant,  on  WAAF,  Chi- 
cago. Agency  is  Smith,  Hoffman  & 

Smith,  Pittsburgh. 

ASSOCIATED  PAINT  STORES, 
Chicago  (chain),  on  April  15  starts  a 
thrice-weekly  one-minute  participation 
in  the  June  Baker  Home  Manage- 

ment program  on  WGN,  Chicago. 
Agency  is  David  Goldman  Co.,  same city. 

CROWN  DIAMOND  PAINT  Co., 
Montreal,  has  started  an  announce- 

ment campaign  on  CFRB,  Toronto ; 
CFCF  and  CKAC,  Montreal;  CJOR, 
Vancouver;  CJCB,  Sydney,  N.  S. ; 
CHNS,  Halifax;  CFCY,  Charlotte- town,  P.  E.  I.;  CHSJ,  Saint  John, 
N.  B. ;  CKCW,  Moncton,  N.  B.  Ac- 

count was  placed  by  McConnell  East- 
man Co.,  Montreal. 

ROMA  WINE  Co.,  Fresno,  Cal. 
(wine),  currentl.y  releasing  an  open 
forum  program  What  Do  You  Think? 
with  Art  Linkletter  m.c.  on  Mutual- 
Don  Lee  network  in  California,  has 
added  KQW,  San  Jose,  which  tran- scribes off  the  line  and  releases  them 
later.  Agency  is  Cesana  &  Associates, 
San  Francisco. 

PAUSON  &  Co.,  San  Francisco 
(men's  clothing),  recently  renewed  for 13  weeks  its  participation  on  the 
Musical  Clock  of  KPO,  San  Francisco, 
three  times  weekly.  Agency  is  Allied 
Adv.  Agencies,  San  Francisco. 
FEDERAL  OUTFITTING  Co.,  San 
Francisco,  recently  added  spots  on 
KQW,  San  Jose,  and  KRE,  Berkeley, 
to  its  list  of  Northern  California  sta- 

tions. KJBS  and  KFRC  are  likewise 
using  announcements  and  KROW  is 
releasing  a  daily  half-hour  program, 
Western  Rangers.  Agency  is  Allied 
Adv.  Agencies,  San  Francisco. 

STARCK  PIANO  Co.,  Chicago  (pi- 
anos), on  March  17  renewed  for  52 

weeks  its  26  weekly  quarter-hour  pro- grams on  WCFL,  Chicago.  Firm  is 
currently  running  a  series  of  quarter- hour  programs  on  WBBM,  Chicago. 
Agency  is  George  H.  Hartman  Co., same  city. 

NELSON  BROS.  Co.,  Chicago  (fur- 
niture chain),  consistent  users  of  local 

radio,  on  March  30  started  five-weekly 
time  signal  announcements  on  WBBM, 
Chicago.  Agency  is  George  H.  Hart- man  Co.,  same  city. 

JOHN BLAIR  &  COMPANY 

Affiliate  Station  WLS  Chicago 

Copyright,  19il, 
John  Blair  &  Co. 

Standing  at  the  plate,  Kitters 

look  mucli  alike.  But  tKe  man  beKind 

tKe  plate,  knowing  tkeir  individual  weak- 
nesses, signals  for  tKe  rigKt  pitcK.  To  advertisers 

wKo  plan  on    pitcliing    in  any  of  our  markets,  we  make 

it  our  business  to  give  the  right  signals. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CHICAGO  NEW  YORK  DETROIT  ST.  LOUIS  LOS  ANGELES  SAN  FRANCISCO 
520  N.  Michigan  Ave.  341  Madison  Ave.  New  Center  BIdg.  349  Paul  Brown  Bldg.  Chamber  of  Comm.  BIdg.  608  Russ  Building 
superior  8659  Murray  Hill  9-6084     Madison  7889  Chestnut  5688  Prospect  3584  Douglas  3188 
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•    To  Serve  Well  • 

The  Broadcasting  Engineer 

CREI  CLASS 

IN  ACTION 

Each  CREI  Student 

Receives  Individual, 

Personal  Service  as  a 

"Class  of  One" 

Enrollment  as  a  CREI  student  involves 
much  more  than  subscribing  to  a 
series  of  printed  lessons.  Each  stu- 

dent is  assigned  a  personal  instruc- 
tor who  carefully  guides  him  through 

his  studies;  who  promptly  ofFers  ad- 
ditional explanation  when  necessary 

and  who  carefully  corrects  and  ex- 
plains all  errors  in  the  written  ex- 

amination sent  in  for  each  lesson 
text. 
This  personal  supervision,  guidance 
and  consultation  enjoyed  by  each 
CREI  student  is  but  one  of  the  im- 

portant essential  services  extended 
to  students  of  this  institute.  We  feel 
that  this  personalized  instruction  is 
one  of  the  reasons  why  CREI  men 
ore  qualified  to  go  after  the  better 
jobs  and  get  them. 
The  success  of  an  educational  insti- 

tution is  not  marked  by  dollars  and 
cents  .  .  .  but  by  the  achievements 
and  results  enjoyed  by  its  graduates. 
CREI  is  interested  in  serious-minded 
professional  radiomen  who  realize 
the  value  of  a  planned  program  of 
technical  training  .  .  .  and  we  point 
with  proof  and  pride  to  the  more 
than  5000  professional  radiomen 
who  are  now  enjoying  the  benefits 
of  CREI  training  in  Practical  Radio 
Engineering. 

These  facts  are  important  to  you 
.  .  .  and  to  every  man  who  is 
seeking  a  way  to  improve  his  po- 

sition in  the  radio  field.  We  will 
be  pleased  to  send  our  booklet 
and  pertinent  facts  on  request. 

"Serving  the  Radio  Industt^ 
since  1927" 

CAPITOL  RADIO 

Engineering  Institute 
E.  H.  RIETZKE,  President 

Dept.  B-4 
3224  SIXTEENTH  STREET,  N.  W. 

WASHINGTON,  D.  C. 

LONDON  HOUSE  PRODUCTS, 
iMoiiti-eal,  has  started  the  French  show 
Vn  Homme  et  son  Peche  on  CBF, 
Montreal ;  CBV,  Quebec  ;  CKCH,  Hull, 
Que. ;  CBJ,  Chicoutimi,  Que.  Account was  placed  by  Canadian  Adv.  Agency, Montreal. 

(JLSON  BAKERY  Co.,  Los  Angeles 
(Mayflower  doughnuts),  new  to  radio, in  a  13-week  Southern  California  test 
campaign  which  started  in  mid-March 
is  using  6  to  18  transcribed  announce- ments weekly  on  KMPC  KRKD 
KFOX  KFVD.  Agency  is  Smith  & 
Bull  Adv.,  Los  Angeles, 

LYONS  VAN  &  STORAGE  Co.,  Los 
Angeles,  is  sponsoring  five-weekly  par- ticipations in  the  combined  Bridge 
Cluh,  Art  Baker's  Notebook,  Agnes 
White's  California  Homes  and  Mi- 
randy's  program  on  KFI ;  thrice- 
weekly  participation  in  International 
Kitchen  on  KPO,  and  daily  spot  an- nouncements on  KIEV  KTMS  KMJ. 
Agency  is  BBDO,  Hollywood.  Jack 
Smalley  and  Beulah  Grindle  are  joint 
account  executives. 

ELLENA  BROS.  WINE  Co.,  Eti- 
wanda,  Cal.  (Regina  wines),  new  to 
radio,  on  March  31  started  a  weekly 
half-hour  musical  program,  Regina 
Fiesta,  on  5  California  Radio  System 
stations  (KFSD  KFOX  KFWB 
KERN  KTMS),  in  addition  to  KXO 
KVEC  XEMO  XERB,  Monday,  7-7  :30 
p.m.  (PST).  Contract  is  for  13  weeks. 
Agency  is  J.  B.  Shaw  Co.,  Los  An- 
geles. THOMAS  J.  WEBB  Co.,  Chicago 
(coffee),  on  April  7  renewed  for  52 
weeks  its  schedule  of  28  weekly  sta- tion break  announcements  on  WCFL 
and  WGN,  Chicago.  Agency  is  Schwim- mer  &  Scott,  same  city. 

RE-COR  CAJMERA  Corp.,  Chicago 
(Re-Cor  cameras),  on  March  24  start- 

ed six  weekly  participation  announce- 
ments in  Buddy  Starcher's  hillbilly program  on  WMMN.  Fairmont,  W. 

Va.  Contract  is  for  13  weeks.  Agency 
is  Newby,  Peron  &  Flitcraft,  Chicago. 
Walter  Zivi  is  account  executive. 

McILHENNY  Co.,  Avery  Island,  La. 
(Tobasco  Sauce),  on  March  25  re- 

newed for  13  weeks  its  thrice-weekly 
transcribed  announcements  on  KGO, 
San  Francisco  and  KOMO,  Seattle. 
Agency  is  Aubrey,  Moore  &  Wallace, 
Chicago. 

UNITED  DRUG  Co.,  Toronto  (Rex- 
all),  has  started  transcribed  three-  to 
five-weekly  musical  spot  announce- 

ments on  37  Canadian  stations.  Ac- 
count was  placed  by  Ronalds  Adv. 

Agency,  Toronto. 
BUFFALO  BREWING  Co..  Sacra- 

mento, Cal.  (beer),  on  April  13  re- 
newed for  13  weeks  its  thrice-weekly 

five-minute  sports  programs  with  Hal 
Wolf  on  KPO,  San  Francisco.  Agency 
is  Ewing-Kelly,  Sacramento. 
ORANGE-CRUSH  Co.,  Chicago  (Old 
Colony  beverages),  on  March  31 
started  a  test  campaign  of  six-weekly 
station  break  announcements  on 
WCFL,  Chicago.  Contract  is  for  26 
weeks.  Agency  is  Sherman  K.  Ellis 
&  Co.,  Chicago. 
BARKER  SOUP  Co.,  Los  Angeles 
(dehydrated  soups),  new  to  radio,  in 
a  10-week  test  campaign  on  April  1 
.started  sponsoring  daily  participation 
in  the  Andy  d  Virginia  program  on 
KMPC,  Beverly  Hills,  Cal.  Agency  is 
Glasser-Gailey  &  Co.,  Los  Angeles. 
GRAND  BUICK  Co.,  Dallas,  on  April 
3  started  six  weekly  newscasts.  World 
News  in  Brief,  on  KGKO,  Fort  Worth, 
with  Norvel  Slater  as  commentator. 
Contract  was  placed  direct. 

Hut 

CONTROL 

ROOM 

PROUDLY  displaying  his  QSL  card 
to  His  Royal  Highness,  Archduke Otto  of  Austria,  is  Dwight  (Red) 
Kahle,  operator  of  KLZ,  Denver 

(left).  Reason  for  that  brother- under-the-skin  smile  is  fact  that 
the  card  is  from  Anton  Hapsburg. 
Archduke  of  Austria,  cousin  of 

Otto  who  is  also  a  radio  "ham". On  a  short  vacation  in  Denver, 
Archduke  Otto  was  interviewed  on 
KLZ,  and  told  listeners  of  his  ex- 

periences with  radio  propaganda 
in  France. 

Hams  Stage  Drill 
DEMONSTRATING  their  value  in 

time  of  emergency,  America's "ham"  radio  network  on  April  7 
concluded  a  coast-to-coast  drill, 
turning  over  to  Norman  H.  Davis, 
chairman  of  the  Red  Cross,  reports 
from  approximately  1000  chapters 
in  the  East  while  simultaneously 
Midwestern  and  Pacific  headquar- 

ters were  receiving  reports  from 
chapters  in  their  sections.  Starting 
Friday  night,  April  4,  during  hours 
set  aside  for  "ham"  operators,  mes- sages from  Red  Cross  chapters 
were  flashed  to  regional  coordina- 

tors and  relayed  to  Red  Cross  area 
headquarters  at  San  Francisco,  St. 
Louis  and  Washington.  Mobiliza- 

tion of  the  country's  amateur  short- wave facilities  demonstrated  the 
importance  of  a  reserve  communi- 

cation system  for  floods,  earth- 
quakes, or  other  disasters.  Red 

Cross  officials  said  the  drill  was 
one  of  the  most  extensive  of  its 
kind  ever  attempted. 

Fruit  Growers  Cooperative 
FRUIT  GROWERS  COOPERATIVE 
Assn.,  Sturgeon  Bay,  Wis.,  is  current- 

ly running  a  spot  announcement  cam- 
paign on  KSTP,  St.  Paul;  KVFD, 

Fort  Dodge,  la. ;  KSO,  Des  Moines ; 
WMT,  Cedar  Rapids  ;  WNAX,  Yank- 

ton, S.  D.  Contracts  are  for  26  weeks. 
Agency  is  Paulson-Gerlach  &  Associ- 

ates Inc.,  ]Milwauke. 

RCA  to  Televise  Fight 

On  Large-Sized  Screen 
SOMETIME  in  May,  probably  the 
night  of  the  Joe  Louis-Abe  Simon 
championship  bout,  RCA  plans  to 
demonstrate  its  large-screen  televi- 

sion to  motion  picture  executives. 
As  in  the  case  of  the  FCC  demon- 

stration in  January  [Broadcast- 
ing, Jan.  27],  the  showing  will  take 

place  in  the  New  Yorker  Theatre. 
The  fight  will  not  be  generally 
televised,  but  will  be  piped  by  spe- 

cial wirelines  directly  into  the 
theatre. 

Preliminary  tests  of  large  screen 
reception  of  a  boxing  match  were 
made  last  Friday  during  the  Baer- 
Nova  fight.  Mike  Jacobs,  president 
of  the  20th  Century  Sporting  Club, 
under  whose  auspices  both  the 
Baer-Nova  and  the  Louis-Simon 
fights  are  presented,  visited  the 
theatre  to  watch  a  preliminary 
match  before  going  to  the  Garden 
for  the  main  event.  The  transfer  of 
the  broadcasting  rights  of  his  fights 
from  NBC  to  MBS,  to  take  place 
in  June,  has  not  halted  Jacobs'  co- 

operation with  RCA's  television staff. 

PAUL  SCHLATTER,  engineer  of 
WDAY,  Fargo,  has  joined  WCHS, 
Charleston,  W.  Va.  Fred  Mendenhall, 
formerly  of  station  KFXJ,  Grand 
Junction,  Col.,  and  Kent  Mack,  of  the 
University  of  Minnesota,  have  been 
added  to  the  WDAY  engineering  staff, 
the  latter  for  the  vacation  shift  only. 

FRANK  BINDT,  technician,  has 
.ioined  the  engineering  staif  of  KLX, 
Oakland,  Cal.,  succeeding  Bob  Walker 
who  resigned  to  join  the  General  Elec- tric shortwave  station,  KGEI. 

AUBRY  BLAKE,  joins  11  other  en- 
gineers of  KOA,  Denver,  in  the  "ama- teur" fraternity.  He  is  installing  a new  "ham"  transmitter  in  his  home. 

ART  PEAVY,  engineer  of  KSO- KRNT,  Des  Moines,  has  been  called 
to  the  service  to  be  stationed  at  the 
naval  base  at  Corpus  Christi.  Other 
KSO-KRNT  employes  called  are  Don 
Haven,  lieutenant  in  the  infantry  in 
Newfoundland,  and  Vern  Cox,  of  the 
promotion  department,  at  Fort  Riley, 
Kan. 
ROBERT  F.  WOLFSKILL  of  the 
Hollywood  ofiice  of  Commercial  Radio 
Equipment  Co.  has  been  on  an  ex- tended field  trip  through  the  West  and 
Southwest  making  antenna  resistance 
measurements  after  Havana  Treaty 
shifts.  Orren  Nigh,  head  of  the  moni- 

toring division,  is  on  the  West  Coast; 
Harold  Crispell  of  the  Hollywood  oflice 
temporarily  transferred  to  the  Kansas 
City  office ;  Robert  F.  Tschannen  of 
the  Kansas  Cit.v  office  has  been  on  a 
field  trip  through  the  Midwest. 
WILLIAM  BUSSEY  HOFFMAN  of 
WOR's  sound  effects  staff  is  engaged 
to  marry  Miss  Edith  Christine  Fetzer, 
of  Scarsdale,  N.  Y. 

KENNETH  SHIRK,  chief  engineer 
of  WIND,  Gary,  Ind.,  and  a  lieuten- ant in  the  Navy,  left  April  10  for  a 
five-week  tour  of  duty  at  Key  West. 
Fla..  after  which  he  will  be  assigned 
to  the  Panama  Canal  Zone  to  conduct 
experiments  in  underwater  sound 
transmissions.  Claude  Tinderlake, 
WIND  engineer,  has  been  inducted into  the  Army. 

HAROLD  MARSH,  formerly  mainte- 
nance superintendent  of  WSPD,  To- 

ledo, O.,  has  entered  selective  service 
military  training  with  the  Signal 
Corps  at  Fort  Monmouth,  N.  J. 
CECIL  S.  BIDLACK,  studio  engineer 
of  WTAM,  Cleveland,  has  been  in- ducted into  the  signal  corps  at  Fort Knox,  Ky. 

JACK  HOPKINS,  engineer  of  WBAP- 
KGKO,  Dallas-Fort  Worth,  has  been inducted  into  military  service  at  Fort 
Sill,  Okla. 

PREPARATIONS  are  now  under 
way  for  the  AFRA  Ball,  to  be  held 
May  9  at  the  Waldorf-Astoria  Hotel, 
New  York,  for  the  benefit  of  the  Brit- ish. China  and  (ireek  War  Reliefs. 
Eddie  Cantor,  radio  comedian,  will  be 
m.c.  of  the  floor  show  which  will  fea- 

ture leading  entertainers. 

WC  BM 
BALTIMORE,  MARYLAND 

Affiliated  With  The 

MUTUAL 
Broadcasting  System 

JOHN  ELMER,  President GEO.  H.  ROEDER,  Gen.  Mgr. 

National  Representatives 
THE 

FOREMAN  COMPANY  : I 
247  Park  Ave.,  New  York  \ 
Wrigley  Building,  Chicago 
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must  he  right! 

"How  To  Plan  an 

STMJON" by  W.  R-  Datid 

is  a  valuable  aid  to^^y
 

FM.^lnded  org
anaauon 

Television  uep 

Schenectady,  I^- 

/»/\  MILLION  WATTS— that's  the  pro- 

Wr  duction  record  in  862' s  alone  since  our 

engineers  developed  the  tube  years  ago.  It's 
undeniable  evidence  of  sound  design,  thorough 

engineering.  And  today  GL-862's  are  setting 
enviable  performance  records  wherever  they 

are  used.  Be  sure  your  next  862's  are  GL-862's. 

WHATEVER  YOUR  TUBE- NEEDS 

whether  you  operate  at  50  watts  or  50  thou- 

sand, tube-up  next  time  with  General  Electric. 
Five  warehouses  with  carefully  regulated 

stocks  speed  up  deliveries.  A  nation-wide  sales 

organization  saves  you  time  and  money. 

AND  HISTORY  REPEATS  ITSELF 

for  today  G.E.  is  a  leader  in  the  field  with 

high-power  tubes  for  FM  and  television.  Just 

another  way  that  G-E  research  and  foresight 

speed  the  progress  of  your  industry. 

NEED  TUBES  TODAY? 

Call  the  nearby  G-E  office  for  quick  service. 

And  be  sure  you  have  your  copy  of  our  new 

transmitting-tube  bulletin  GEA-3315B.  Gen- 
eral Electric,  Schenectady,  N.  Y. 

NERAL  §m  ELECTRIC 

Ill 



Benton  Calls  on  Universities  to  Lead 

Nationivide  Drive  for  Adult  Education 

WJR,  the 

Goodwill 

Station,  is 

Michigan's 

greatest 

advertising 

^medium 

Ask  any  Edw.  Petry  office 
for  more  information  about 

WJR,  one  of  the  sixteen 

CBS  50,000  watt  stations. 

Mr.  Benton 

HAILING  broadcasting  as  the 
greatest  medium  for  adult  educa- 

tion ever  invented,  American  uni- 
versities were  called  upon  to  take 

the  lead  in  developing  this  field  by 
William  Benton,  vice-president  of 

Chicago  U  and 
formerly  chair- man  of  the  board 
of  Benton  & 

Bowles,  in  an  ad- dress before  a 
conference  of 

high  school  prin- 
cipals and  college 

educators  held  in 
Chicago  late  in 
March.  Mr.  Ben- 

ton also  empha- 
sized the  important  function  and 

growing  responsibility  of  radio  in 
juvenile  education. 

"The  great  educational  oppor- 
tunity for  broadcasting,  adopting 

the  word  'educational'  for  use  in 
this  sense,  lies  in  the  field  of  adult 
education,"  Mr.  Benton  declared. 
"I  need  not  tell  you  professionals 
how  much  the  word  'adult'  quali- 

fies that  word  'education'.  In  fact, 
it  so  qualifies  it  as  to  change  it 
almost  beyond  recognition. 

Must  Be  Cajoled 

"Few  adults  will  put  effort  into 
self-improvement.  In  the  mass, 
adults  resist  intellectual  stimula- 

tion. That  is  why  the  moving  pic- 
ture theatres  would  be  empty  if 

they  showed  educational  films.  That 
is  why  a  political  or  economic 
pamphlet  is  regarded  as  a  smash 
success  if  it  reaches  a  sale  of  25,000 
copies  at  a  dime.  That  is  why  the 
YMCA  and  other  evening  extension 
courses  appeal  to  mere  handfuls  of 

people. "And  it  is  precisely  because  the 
adult  public  cannot  be  corralled 
into  a  classroom,  or  forced  to  read 
books  or  pamphlets,  that  broad- 

casting emerges  as  the  ideal  vehicle 
for  adult  education.  If  the  truant 
officers  would  deliver  the  parents 
to  the  schools,  there  would,  of 
course,  be  other  and  far  more  ef- 

fective forms  of  instruction. 

"Radio  is  by  far  the  most  im- 
portant potential  vehicle  for  adult 

education  ever  developed.  Further, 
it  is  essential  to  the  future  welfare 
of  this  country  that  we  learn  how 
to  focus  the  enormous  power  of 
radio  into  the  field  of  adult  educa- 

tion. "Now  who  should  take  this  lead- 
ership in  the  field  of  adult  educa- 

tion by  radio?  It  seems  to  me  there 
can  be  but  one  logical  answer — the 
universities.  The  universities  may 
not  like  the  assignment;  it  is  a 
new  kind  of  assignment  to  most 
of  them.  But  I  see  no  other  alterna- 

tive; and  the  responsibility  is  not 
out  of  line  with  many  respectable 
university  objectives. 

"Where  are  the  programs  which 

Canadian  Stations  Start 

Fund  for  War  Victims 

CANADIAN  broadcasters  April  7 
started  a  campaign  to  raise  funds 
for  British  war  victims  through  the 
sale  of  a  biography  of  Winston 
Churchill.  Prepared  at  the  instiga- 

tion of  the  Canadian  Assn.  of 
Broadcasters,  all  broadcasting  sta- 

tions in  Canada  will  offer  the  biog- 
raphy to  listeners  at  25  cents,  the 

proceeds  above  cost  to  go  to  the 
government  -  sanctioned  "Churchill 
Fund  For  British  War  Victims". 

Distribution  of  the  booklet  will 
be  by  individual  stations,  which 
have  ordered  through  the  CAB  an 
initial  125,000  copies  printed.  It  is 
expected  that  over  200,000  copies 
of  the  booklet,  written  by  John 
Collingwood  Reade,  CFRB,  Toron- 

to, commentator,  will  be  sold  by  the 
stations.  Negotiations  are  at  pres- 

ent under  way  to  have  the  same 
booklet  printed  in  the  United  States 
for  distribution  by  NAB  member 
stations,  with  proceeds  for  the  same 
fund. 

are  educational,  and  at  the  same 
time  attract  and  hold  substantial 
audiences?  We  should  not  count  on 
the  broadcasting  industry  to  de- 

velop these  programs  for  us.  We 
must  seek  for  these  programs  our- 

selves. We  must  respect  radio  as 
the  greatest  medium  for  adult  edu- cation ever  invented.  We  must 
learn  to  work  through  that  medium, 
and  through  it  to  carry  to  the 
American  people  the  knowledge  and 
the  stimulation  to  more  knowledge, 

v/hich  they  need  and  want." 

EVERY  DAY  In  NORFOLK 

NCLE  SAM's  billion  two  hundred  million  dollar  defense 
program  in  the  Norfolk  Market  is  shooting  every  busi- 

ness indice  sky-high. 

44%  GAIN  in  DEPARTMENT  STORE  SALES  and  26% 
gain  in  general  business,  February  over  a  year  ago.  Other  sales 

far  exceed  the  national  average.*  And  destined  to  shoot  still  higher 
when  the  peak  of  work  is  reached! 

WTAR  can  make  every  day  z  sales  PAY  DAY  for  you  in  Norfolk. 
With  the  heaviest  NBC  Red  and  Blue  Network  commercial  schedules 

in  the  entire  Southeast — PLUS  local  programs  cued  to  the  special 
interests  of  this  nautical  area — "WTAR  contacts  more  listeners  in  the Norfolk  Market  than  all  other  stations  combined. 

*Call  Edward  Petry  &  Co.  for  the  com- 
plete story  on  the  rich  Njrfolk  Market. 

National  Representatives: 
EDWARD  PETRY  &  CO. 

NOW  5000  WATTS 
DAY  and  NIGHT 

* 

COMPLETE  NBC 

RED  and   BLUE  SERVICE Owned  &  Operated  by 
NORFOLK  NEWSPAPERS,  Inc. 
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ROBERT  LUSK,  vice-president  and 
director  of  Benton  &  Bowles,  and 
prior  to  that  advertising  manager  of 
R.  H.  Maey  &  Co.  and  publicity  di- 

rector and  advertising  manager  of  L. 
Bamberger  &  Co.,  Newark,  will  join 
Ted  Bates  Inc.  as  executive  vice-pres- 

ident. Mr.  Lusk  handled  the  Colgate- 
Palmolive-Peet  and  General  Foods  ac- 
ctnuits  at  B  &  B. 

JOHN  KETTLEWELL.  formerly  as- 
.'iistant  account  executive  of  Grove 
Labs..  St.  Louis  (Bromo  Quinine),  for 
Russel  ^L  Seeds  Co.,  Chicago,  has 
been  appointed  vice-president  of  print- 

ed media,  according  to  Freeman  Keyes, 
president  of  the  agency. 

RUTH  DRAKE,  formerly  with  Ped- 
lar &  Ryan  handling  the  Lady  Esther 

account,  has  .joined  the  radio  commer- 
cial department  of  Benton  &  Bowles, 

Xew  York. 

ALICE  SMART,  formerly  secretary 
to  Noel  Coward,  has  joined  Ward 
Wheelock  Co.,  New  York,  as  aide  to 
Richard  Voynow,  radio  director. 

HARVEY  SMITH,  vice-president  and 
copy  chief  of  Anderson,  Davis  & 
Platte,  New  Y^ork,  has  written  a satire  on  college  alumni,  titled  The 
Gail ff IS  All  Here  and  published  last 
week  by  the  Princeton  University 
Press.  Mr.  Smith  is  a  Princeton  gratl- uate. 

WALTER  WADE,  head  of  Wade  Adv. 
Agency,  Chicago,  and  Charles  Beai-ds- 
ley,  president  of  Miles  Labs.,  are  in 
Hollywood  for  the  two  NBC  Quiz  Kids 
broadcasts  originating  from  that  city 
April  13  and  16. 

A.  K.  SPENCER.  New  York  execu- 
tive of  .J.  Walter  Thompson  Co.,  is  in 

Hollywood  to  supervise  preparations 
for  the  new  NBC  Tommy  Riggs  & 
Belt  11  Lou  program  which  starts  April 
17  under  sponsorship  of  P.  Lorillard 
Co.  (Old  Gold  cigarettes).  Cal  Knhl 
will  be  agency  producer. 

WILBUR  NEWMAN,  formerly  with 
Latham  Co.,  has  joined  Robert  B. 
Young  Adv.  Agency,  San  Francisco, 
as  account  executive. 

MAYFIELD  KAYLOR,  who  formerly 
operated  his  own  Hollywood  radio  pro- 

duction unit,  has  joined  Allied  Adv. 
Agencies,  Los  Angeles,  as  producer. 

BEXISON  Co.,  Montreal,  Toronto, 
and  Vancouver,  has  been  taken  over 
by  Stanfield  &  Blaikie,  Montreal. 
Branch  offices  will  be  maintained  in 
Toronto  asd  Vancouver.  The  change 
follows  the  death  some  months  ago of  Lionel  Benison. 

HAZEL  KELLY  has  been  appointed 
manager  of  the  Toronto  office  of 
Stevenson  &  Scott,  Montreal,  succeed- 

ing the  late  D.  L.  Reburn.  Miss  Kelly 
joined  the  agency  when  it  opened  its 
Toronto  branch  in  1938. 

JACK  HENRY,  formerly  with  Mac- 
Laren  Adv.  Co.,  and  N.  W.  Ayer  & 
Son  of  Canada,  Toronto,  has  joined  the 
Chicago  office  of  N.  W.  Ayer  &  Son. 

ALTHOUGH  there  was  an  ava- 
lanche of  protest  because  of  "free 

talent"  methods  to  be  utilized  on 
the  CBS  Hollywood  Premiere,  the 
weekly  half-hour  program  under 
sponsorship  of  Lever  Bros.  Co. 
(Lifebuoy),  got  off  to  a  good  start 
March  28.  Scanning  script  of  the 
initial  broadcast  during  backstage 
conference  are  (standing,  1  to  r), 
William  Moore,  Hollywood  produc- 

tion manager  of  William  Esty  & 
Co.;  Charles  Vanda,  CBS  Western 
division  program  director  and  pro- 

ducer; Richard  Marvin,  New  York 
radio  director  of  the  agency.  Seated 
(1  to  r)  are  Harry  Kronman,  adapt- 

ing screen  plays  for  the  series; 
Louella  O.  Parsons,  conductor,  and 
Harlow  Wilcox,  announcer.  Miss 
Parsons  will  withdraw  at  expira- 

tion of  her  13-week  contract. 

H.  P.  SIGAVALT,  for  the  last  30 
years  associated  in  various  phases  of 
advertising,  has  been  appointed  pro- 

duction manager,  with  supervisory 
control  over  merchandising,  planning 
and  client  contacts,  of  Panlson-Ger- 
lach  &  Associates  Inc.,  Milwaukee,  ac- 

cording to  Ben  J.  Paulson,  president. 
Mr.  Sigwalt  is  a  past  president  of  the 
Milwaukee  Assn.  of  Industrial  Adver- 

tisers and  former  advertising  manager 
of  T.  L.  Smith  Co.,  same  city,  which 
account  is  still  handled  by  the  agency. 
ROBERT  W.  BEATTY,  of  Schwab 
&  Beatty  Inc.,  New  York,  has  returned 
from  a  business  trip  to  South  America. 
CHARLES  GRAVES,  formerly  copy- 

writer with  J.  Stirling  Getchell  Inc., 
New  York,  has  joined  the  radio  de- 

partment of  N.  W.  Ayer,  New  York. 

Robbins  Drops  Suit 
SUIT  OF  Robbins  Music  Corp. 
against  CBS  in  the  Federal  Court  for 
the  Southern  District  of  New  York 
was  discontinued  April  7.  Announced 
by  ASCAP  Jan.  30  as  "the  first  court 
action  in  the  ASCAP-radio  chain  war," 
the  action  charged  WEEI,  CBS-oper- ated station  in  Boston,  with  ijlaying 
without  permission  a  Robbins  tune, 
"Don't  Be  That  Way"  [Broadcast- ing, Feb.  3]. 

TOLEDO 

Tarletoii  and  Hollister  ̂ ^iillMlilliaMlJIIWWIIiiilliMiaW 
Buy   Getchell  Holdings 
JOHN  V.  TARLETON,  and  Paul 
Hollister,  through  the  purchase  of 
the  common  stock  holdings  of  the 
late  J.  Stirling  Getchell  from  his 
estate,  have  assumed  control  of 
the  agency  and  on  April  8  were 
elected  president  and  vice-president 
respectively. 
Mr.  Tarleton,  who  with  Mr. 

Getchell  founded  the  agency  in 
1931,  has  been  vice-president  since 
its  formation.  He  had  been  asso- 

ciated with  Mr.  Getchell  in  J.  Wal- 
ter Thompson  Co.  and  Lennin  & 

Mitchell  before  becoming  a  part- 
ner in  J.  Stirling  Getchell  Inc.  Mr. 

Hollister,  formerly  executive  vice- 
president  and  publicity  director  of 
R.  H.  Macy  &  Co.  and  vice-presi- 

dent of  BBDO,  joined  the  agency 
last  year. 

Other  officers  elected  include  M. 
P.  Franceschl,  vice-president  and 
general  manager;  E.  G.  Nickerson, 
vice-president  and  chairman  of  the 
plan  board;  Frank  R.  Griffin,  vice- 
president;  Harry  T.  Mitchell,  vice- 
president;  William  E.  Berchtcld, 
vice-president;  Charles  M  c  C  o  r- 
mack,  treasurer,  and  Orville  H. 
Schell  Jr.,  secretary. 

Koehler  Opens  in  Chicago 

ALLEN  R.  KOEHLER  &  Associ- 
ates, radio  production  firm,  has 

been  opened  at  410  N.  Michigan 
Ave.,  Chicago;  telephone,  Superior 
3016.  Mr.  Koehler,  president,  was 
formerly  classified  advertising  man- 

ager of  the  Chicago  Tribune  and 
was  onetime  salesman  of  WTMJ, 
Milwaukee.  At  present  the  company 
is  handling  a  number  of  produc- 

tions in  script  form  but  will  start 
building  and  recording  shows  with- in the  next  few  weeks. 

Hnber  Hoge 

HUBER  HOGE,  president  of  the 
New  York  advertising  firm  of 
Huber  Hoge  &  Sons,  died  April  5 
after  a  week's  illness.  Mr.  Hoge was  on  the  staff  of  Frank  Seaman 
Inc.,  New  York,  from  1912  to  1919 
when  he  founded  his  own  firm,  and 
was  well  known  for  his  work  in  de- 

veloping such  standard  agency 
methods  as  group  handling  of  ad- 

vertising accounts. 

ROGER  PRYOR,  director  of  the  CBS 
Chtlf  Screen  Ouild  Theater  plans  an 
aerial  tour  of  the  country  this  summer 
while  his  program  is  off  the  air.  A 
licensed  pilot,  he  will  fly  his  own 

plane. 
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UlSflV 
SAVANNAH 

National  Rtpreitntotivtt 
GEORGE    P.  HOLLINGBERY  CO. 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the     Youngstown  district. 

KRE,  Berkeley,  longtime  ex- 
clusive INS  subscriber,  has 

inauguratecJ  expanded  news 
schedule  calling  for  21 
newscasts  weekdays  plus 
1 4  five-minute  shots  Sundays. 

INTERNATIONAL  NEWS  SERVICE 

IN  THE  7th  RETAIL  MARKET 

KSTP 
MINNEAPOLIS SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  WaUi. 

AT  THE  PLANE  CRASH 

Florida  Stations  on  the  Job 

 During  Disaster  
COVERAGE  on  the  spot  of  the 
crash  of  an  Eastern  Airlines  plane 
in  the  swamps  of  the  Everglades 
April  3  was  provided  by  WMFJ, 
Daytona  Beach,  and  WIOD,  Miami, 
Fla.  One  minute  after  news  of  the 
discovery  of  the  missing  plane  had 
l^een  flashed  to  the  EAL  office  in 
Daytona  Beach,  WMFJ  carried  a 
bulletin  to  the  waiting  world. 
Seeking  further  news,  WMFJ 

dispatched  by  auto  a  special  events 
crew  headed  by  Mr.  and  Mrs.  W. 
Wright  Esch,  owners  of  the  sta- 

tion, to  the  scene  of  the  crash  110 
miles  south.  Enroute  Mr.  Esch 
marred  a  30-year-old  record  of  pas- 

senger and  racing  driving,  as  well 
as  airplane  piloting  without  an 
accident  by  colliding  with  another 
car.  Undaunted,  the  WMFJ  con- 

tingent hired  another  car  and 
raced  the  remaining  distance  to 
carry  a  special  broadcast  at  12:30 
a.m.,  April  4,  for  a  nationwide 
NBC  network  on  the  condition  of 
the  13  passengers  and  3  crew  mem- 

bers as  they  were  brought  into 
the  hospital.  Webster  Ellenwood, 
chief  engineer,  and  Commercial 
Manager  Bill  Johns  handled  the 
special  broadcast. 
WIOD,  aided  by  staff  members 

of  the  Miami  Daily  News,  car- 
ried an  eyewitness  account  of  the 

scene  of  the  wreck  as  it  was  viewed 
by  Bill  Daffron,  News  reporter. 
James  McLean,  another  reporter, 
gave  a  report  from  the  Vero 
Beach  Hospital  where  the  injured 
were  taken  and  the  following  morn- 

ing, WIOD  featured  an  exclusive 
interview  with  Ted  Frutkoff,  news 
photographer,  who  had  spent  the 
night  at  the  scene  of  the  wreck. 

Mrs.  James  M.  Cox  Jr.,  daughter- 
in-law  of  the  owners  of  WIOD  and 
the  News,  was  a  passenger  aboard 
the  wrecked  plane.  She  escaped  un- 
injured. 

ACA-WHOM  Dicker 

AMERICAN  COMMUNICATIONS 
Assn.,  CIO  union,  reports  that  ne- 

gotiations with  WHOM,  Jersey 
City,  for  an  announcers'  contract, 
are  practically  completed  and  the 
contract  should  be  signed  within 
the  next  few  days.  A  contract  with 
WORC,  Worcester,  is  in  negotia- 

tion, union  reports,  adding  that 
Graham  Dolan,  chief  organizer  for 
the  broadcast  division,  who  has 
been  operating  in  New  England, 
will  proceed  to  Pennsylvania  and 
Maryland.  Dolan  is  planning  a 
monthly  publication,  The  Log,  to 
keep  members  and  others  informed 
of  the  progress  of  the  ACA  radio 
membership  drive. 

"Columbia  Island" 
CBS  has  i-pbuilt  and  renamed  Little Pea  Island  in  Long  Island  Sound,  lo- 
f-ation  of  the  new  .50.000  watt  trans- mitter for  WABC,  New  York.  Con- 

crete sea  walls  have  been  built,  four concrete  pillars  have  been  sunk  into 
the  bedi-nck  ns  a  l)ase  for  the  trans- mitter. ;iii(l  tlif  island  has  been  re- 
bapfiy.cd  Cnlunihia  Island. 

SWIFT  &  Co.,  ChicaRo  fSunbrite 
Cleanser),  on  Ma.v  5  starts  six-weekly 
one-minute  live  announcements  on  five 
stations.  Schedule  will  run  during 
May.  Staek-Goble  Adv.  Agency,  Chi- 

cago, placed  the  business. 

BROADCASTING  conditions  in  all  parts  of  the  nation  were  discussed  by 
these  network  and  station  executives  at  a  recent  Hollywood  luncheon. 
They  are  (1  to  r),  Gordon  Wiggin,  Southern  California  sales  representa- 

tive of  WLS,  Chicago,  and  KOY,  Phoenix;  John  A.  Reilly,  manager  of 
KOY;  Donald  W.  Thornburgh,  CBS  Pacific  Coast  vice-president;  George 
Cook,  WLS  treasurer,  and  Burridge  Butler,  owner  of  WLS-KOY. 

Yankton  Nights 

GEORGE  GERMAN,  traffic 
manager  of  WNAX,  Yankton, 
S.  D.,  has  come  up  from  sleep- less nights  with  this  doggrel, 
occasioned  by  the  approach  of 
the  daylight  saving  time changes : 

Now  I  lay  me  down  to  sleep, 
I  pray  the  Lord  those  spots to  keep. 
If  they  should  go,  before  I wake. 

My  God,  what  will  the  spon- sors take ! 

FLORIDA  STATIONS 

AID  CITRUS  DRIVE 
AS  A  GESTURE  of  public  service, 
14  Florida  stations  are  offering 
their  services  to  the  citrus  industry 
of  that  State  by  broadcasting  bi- 

monthly educational  features  Cit- 
rus &  You.  Scripts  are  written  in 

the  offices  of  the  Florida  Citrus 
Commission,  State  regulatory  and 
promotional  agency,  and  are  pre- 

sented by  Bob  Wilbur,  former  Esso 
newsman. 

The  interview  plan  is  used,  with 
the  material  on  the  lighter  side. 
The  romance,  magnitude,  health 
values  and  economic  effects  of  the 
citrus  industry  are  brought  out. 
It  is  estimated  that  Florida  grow- 

ers alone  represent  about  17,000 
persons,  with  at  least  100,000  di- 

rectly affected  by  the  course  of  the 
$180,000,000  industry. 

Stations  carrying  the  program 
are:  WFLA,  Tampa;  WLAK, 
Lakeland;  WSUN,  St.  Petersburg; 
WDAE,  Tampa;  WFTM,  Fort 
Myers;  WJAX  and  WMBR,  Jack- 

sonville; WMFJ,  Daytona  Beach; 
WTMC,  Ocala;  WKAT,  Miami 
Beach;  WFTL,  Fort  Lauderdale; 
WLOF,  Orlando;  WRUF,  Gaines- 

ville; WFOY,  St.  Augustine. 

Clothing  Chain  Spots 

JIM  DALE,  New  York  (clothing 
chain) ,  is  opening  "roadside"  cloth- ing store  units  in  the  East,  located 
on  traveled  highways  within  short 
commuting  distance  of  metropoli- 

tan areas.  First  unit  has  been 
opened  on  U.  S.  Highway  No.  1, 
between  Bridgeport  and  New 
Haven.  Radio  will  be  extensively 
used  by  the  chain,  according  to 
Reiss  Adv.,  New  York,  agency  han- 

dling the  account.  One-minute  spot 
announcements  will  be  placed  on 
WICC,  Bridgeport,  and  WELI, 
New  Haven,  to  announce  opening 
of  the  first  unit. 

PROFESSOR'S  FIFTH 
Coast  Quiz  Still  Sponsored 

 By  Gallenkainp  
GALLENKAMP  STORES  CO., 
San  Francisco  (shoe  store  chain), 
on  April  6  started  its  fifth  year 
of  sponsorship  of  Professor  Puz- zlewit  on  the  NBC-Red  network 
on  the  Pacific  Coast.  Program 
heard  Sundays  4-4:30  p.m.  (PST) 
and  originating  at  KPO,  San  Fran- 

cisco, is  one  of  the  oldest  quiz  series 
under  the  same  sponsorship. 

In  tribute  to  the  program  NBC 
surrounded  the  anniversary  broad- 
east  April  6  with  an  impressive 
stage  show  and  presented  the  entire 
entertainment  in  the  Community 
Playhouse  before  an  audience. 

Arnold  Marquis,  who  originated 
the  show,  is  still  producer  and 
Larry  Keating,  who  enacts  the 
title  role,  is  still  in  that  spot.  Ber- 
ton  Bennett  has  announced  the 
broadcast  since  its  inception.  In 
the  Puzzlewit  program  contestants 
are  divided  into  teams  of  three 
women  and  three  men.  Answers  are 
scored  on  a  point  basis  and  mem- 

bers of  the  winning  team  receive 
cash  prizes. 
All  participants  receive  mer- 

chandise orders,  each  good  for  a 
pair  of  shoes  at  one  of  the  stores 
of  the  sponsor.  One  of  the  unique 
features  of  each  program  not  em- 

ployed on  any  other  quiz  show  is 
the  animated  question.  A  cast  of 
actors  creates  a  dramatic  situation 
leading  up  to  the  question  and 
Professor  Puzzlewit  propounds 
that  query  to  his  contestants.  The 
agency  is  Long  Adv.  Service,  San 
Francisco,  arid  account  executive  is 
Hassel  W.  Smith,  manager  of  the 
San  Francisco  office. 

MYRON  J. 

BENNETT 
MOABCASme 

THE  HEWS 
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Alert  Monitor  Picks  Up  Hitler^ s  Order ^ 

Giving  NBC  Scoop  on  Balkan  Campaign 
as  a  temporary  war  measure,  for- 

eign correspondents  could  not  com- 
municate in  any  way  with  America 

between  the  hours  of  1  p.m.  and  12 
midnight,  New  York  time,  until 
further  notice.  This  ban  on  com- 

munications was  still  in  effect  when 
Broadcasting  went  to  press,  and 
"will  continue  indefinitely",  ac- 

cording to  word  received  from  Ber- 
lin by  NBC. 

ALERTNESS  of  Jules  Van  Item, 
chief  monitor  of  NBC's  shortwave 
listening  post  in  New  York,  scored 
an  impressive  beat  for  the  network 
April  5  when  he  picked  up  the 
official  German  announcement  of 
the  invasion  of  Yugoslavia  and 
Greece  minutes  ahead  of  the  other 
networks  and  before  press  associa- 

tions received  the  flash  direct  from 
Berlin. 

Van  Item,  monitoring  DZD,  Ber- 
lin, heard  five  minutes  of  martial 

music  and  then  the  German  an- 
nouncer reading  Hitler's  order  of 

the  day  to  the  German  Balkan 
Army.  Two  minutes  later,  at  11:18 
p.m.,  a  bulletin  was  cleared  over 
both  networks  and  shortwave  sta- 

tions WRCA  and  WNBI,  at  that 
time  beamed  to  South  America. 
At  3  a.m.  the  network  carried  spe- 

cial talks  by  the  Greek  and  Yugo- 
slavian ministers  from  Washington. 

News  picked  up  by  the  monitoring 
post  was  fed  to  press  associations 
which  gave  full  credit  to  NBC. 

A  promotion  piece  including  tear 
sheets  from  newspapers  and  press 
association  copy  was  turned  out 
under  the  direction  of  A.  A.  Schech- 
ter,  director  of  news  and  special 
events,  and  reached  the  desks  of 
New  York  agencies,  sponsors  and 
editors  Monday. 

I  CBS  Comments 

CBS  also  picked  up  the  German 
broadcast  on  its  shortwave  listen- 

ing post,  but  due  to  technical  diffi- 
culties did  not  broadcast  the  bul- 

letin until  11:32  p.m.  when  Bob 
Trout  gave  summaries  of  the  situ- 

ation, continuing  his  reports  at  in- 
tervals until  the  network  signed 

off  at  4  a.m.  At  2:30  a.m.  CBS  pre- 
sented Linton  Wells,  Major  George 

Fielding  Eliot  and  Albert  Warner 
from  Washington  with  their  anal- 

yses of  the  news. 
Both  CBS  and  NBC  broadcast 

early  morning  news  from  London 
April  6,  but  neither  was  able  to 

I  pick  up  correspondents  in  Berlin 
until  later  in  the  afternoon  when 
NBC  carried  a  Berlin  report.  In 
fact  American  radio  correspondents 
in  Berlin  were  the  only  United 
States  newsmen  permitted  to  trans- 

mit news  of  Germany's  thrust  into 
Yugoslavia  and  Greece  April  6. 

For  26  y2  hours  ending  at  12 :30  a.m. 
April  7,  the  German  high  command 
blocked  efforts  of  all  foreign  news- 

paper correspondents  in  Germany 
to  transmit  news  of  the  invasion. 
During  that  period  the  only  news 
from  Germany  that  reached  news- 

papers outside  of  Germany  was 
picked  up  in  Switzerland,  London, 
and  New  York  from  the  wireless 
transmissions  of  DNB,  the  Ger- 

man official  news  agency,  Trans- 
ocean  and  the  broadcasts  of  the 
German  ministry  of  propaganda, 
all  of  which  continued  as  usual. 

11-Hour  Silence 

Following  this  blockade  on  com- 
munications from  Italy  and  Ger- 

many, authorities  of  both  countries 
notified  this  country  April  7  that 

BROADCASTING  •  Broadcast  Advertising 

MBS,  which  does  not  have  a  list- 
ening post,  carried  the  news  of  the 

declaration  of  war  by  Germany 
Saturday  night  as  picked  up  from 
press  news  association  wires,  but 
from  midnight  until  2  a.m.  re- 
broadcast  direct  pickups  from  the 
BBC  and  from  Rome.  WOR,  MBS 
New  York  station,  stayed  on  the 
air  until  4  a.m.  April  5  under  the 
direction  of  Alvin  Josephy  Jr.  of 
the  special  features  division. 

CBS  organized  a  new  system  of 
blind  delays  for  emergency  use, 
whereby  three  to  four  times  daily 

CBS  correspondents  in  Yugoslavia, 
Greece  and  Turkey  broadcast  on 
a  closed  circuit.  If  anything  mo- 

mentous was  said  New  York,  list- 

ening in,  put  them  on  the  air  im- mediately and  was  able  to  get  news 
through  by  this  method  when  all 
other  means  of  communications 
failed. 

IRON  FIREMAN  MFG.  Co.  which 
has  used  spot  radio  in  the  past,  has 
announced  a  15%  increase  in  its  ad- 

vertising budget  for  1941.  Agency  is 
.loseph  R.  Gerber  Co.,  Portland,  Ore. 

Listener-response  is  now  driving  down 

per-inquiry  costs  to  the  lowest  point  in 

KDKA  history. 

One  recent  offer  on  KDKA  brought 

more  than  11,000  letters  to  the  sponsor 

.  .  .  cost- per- inquiry  2/.  Two  other 

recent  offers  show  per-inquiry  costs  of 

4/  each  and  6/  each! 

Upsurging  Steei  production  is  pouring  more  and 

more  dollars  into  the  Pittsburgh -KDKA  area  .  . 

Sales  are  booming  .  .  .  Get  your  share  by  making 

sure  KDKA  is  on  your  broadcast  advertising  schedule! 

PITTSBURGH 

50,000.  WATTS 

i  s 
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Today,  as  since  the  earliest 
days  of  radio,  the  name 
CLARK  on  processed  re- 

cordings is  a  symbol  of 
sterling  workmanship  and 
quality  materials.  And  to- 

day practically  every  im- 
portant transcription  pro- 

ducer is  a  CLARK  client. 
So,  today,  we  suggest  that 
if  you  are  interested  in 
quality  transcription 
processing  you  investigate 
CLARK. 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221  N.  La  Salle  St.  Central  5275 

Gordon  Gray^s  Grant  Only  FM  Station 

Excepted  From  FCC^s  Newspaper  Ruling 
FORMAL  announcement  of  issu- 

ance of  a  construction  permit  to 
Gordon  Gray,  Winston-Salem  pub- 

lisher and  broadcaster,  for  a  new 
"super"  FM  station  in  Noi'th  Caro- 

lina despite  his  identity  with  owner- 
ship of  a  newspaper,  was  made 

April  7  by  the  FCC.  The  action  had 
been  taken  the  preceding  week 
[Broadcasting,  April  7]. 
The  FCC  said  that  pursuant  to 

Order  79,  calling  for  a  hearing  on 
newspaper  ownership  of  broadcast 
stations,  both  AM  and  FM,  and 
to  "related  announcements",  it  had 
ordered  issuance  of  a  construction 
permit  for  the  Gordon  Gray  sta- 

tion, which  will  have  the  call 
W41MM.  This  action  was  taken 
"under  the  last  proviso  of  Order 
No.  79,  upon  finding  that  the  public 
interest,  convenience  and  necessity 
will  be  served  by  construction  at 

this  time". Other  Grants 

In  the  case  of  six  other  FM  ap- 
plications, aligned  with  newspa- 

pers, the  FCC  said  it  had  ordered 
issuance  of  construction  permits 
with  the  condition  "that  no  con- 

struction facilities  shall  be  under- 
taken or  completed  until  the  Com- 

mission has  acted  on  the  general 
newspaper  -  ownership  question". 
These  station  were  W71SB,  South 
Bend  (Ind.)  Tribune;  W45D,  De- 

troit News;  W55M,  Milwaukee 
Journal;  W47P,  Pittsburgh,  li- 

censed to  Walker  &  Downing  Radio 
Corp.  but  owned  by  the  Paul  Block 
newspapers;  W45RG,  Baton  Rouge 
Broadcasting  Co.,  identified  with 
the  Baton  Rouge  Advocate  &  State 
Times;  W45CM,  licensed  to  WBNS 
Inc.,  Columbus. 
In  the  case  of  the  Chicago 

Tribune  station,  W59C,  licensed  to 
WGN  Inc.,  the  FCC  announced  it 
had  placed  in  the  pending  files  the 
application  for  modification  of  con- 
struction  permit  previously 
granted.  Similar  action  was  taken 
in  the  case  of  W71RF,  licensed  to 
Rockford  Broadcasters  Inc.,  which 
operates  WROK  and  publishes  the 
Register-Republic. 

The  FCC  said  that  these  actions 
were  taken  "without  prejudice  to 
the  provisions  in  Order  79  that 
newspaper  interests  whose  applica- 

tions for  FM  stations  had  already 
been  acted  upon  could  come  in  and 
make  a  special  showing  that  they 
should  be  allowed  to  go  ahead  im- 

mediately". 

WANTED 

Experienced  radio  -  time  salesman 
between  22  and  35  years  old,  for 
popular  1000  watt  regional  station, 
located  in  a  Middle  Atlantic  State 
and  serving  a  primary  area  of 
1,700,000  people.  Chance  for  ad- 

vancement. Replys  will  be  held  in 
strict  confidence.  Send  complete 
qualifications  and  photo  to  Box 
327,  BROADCASTING. 

First  FM  Sponsors 

FIRST  commercial  sponsor 
on  New  York  City's  first commercially  licensed  FM 
station,  W71NY,  is  Longines- 
Wittnauer  Co.  (watches) 
which  carries  time  signals 
every  hour  on  the  hour  dailj' 
on  the  FM  adjunct  of  WOR, 
placed  by  Arthur  Rosenberg 
Co.  Longines  thus  becomes 
the  second  sponsor  in  FM  his- 

tory, the  first  being  Standard 
Candy  Co.,  Nashville,  on 
W47NV,  adjunct  of  WSM 
[Broadcasting,  March  10]. 

Applications  of  A.  S.  Abell  Co., 
Baltimore,  which  publishes  the  Bal- 
timo)-e  Sun;  of  Mercer  Broadcast- 

ing Co.,  near  Trenton,  N.  J.,  which 
publishes  the  Trenton  Times;  and 
of  News  Syndicate  Co.  Inc.,  New 
York,  publishing  the  New  York 
Daily  Netvs,  were  placed  in  the 
pending  file. 

The  FCC  announced  also  that  it 
had  granted  special  temporary  au- 

thorization to  the  Milwaukee  Jour- 
nal to  operate  commercially  for  a 

period  of  60  days  its  FM  experi- 
mental station  [Broadcasting, 

April  7].  The  grant  was  made  sub- 
ject to  any  rules  and  regulations 

"which  might  later  be  adopted  by 
the  Commission  in  the  newspaper 

investigation." In  an  action  announced  April  8, 
the  FCC  granted  consent  to  as- 

signment of  the  construction  permit 
for  an  FM  station  from  Howitt- 
Wood  Radio  Co.  Inc.,  which  oper- 

ates WNBF,  Binghamton,  to  its 
present  company,  Wylie  B.  Jones 
Adv.  Agency.  With  the  call  W49BN, 
the  station  is  authorized  for  44,900 
kc.  with  a  coverage  of  6,500  square miles. 

FM  IN  WASHINGTON 

AND  BOSTON  SOUGHT 
APPLICATIONS  for  commercial 
FM  facilities  were  received  by  the 
FCC  during  the  last  week  from  the 
Boston  Edison  Co.  for  a  station 
in  Boston,  and  from  McNary  & 
Chambers,  Washington  consulting 
engineers,  for  an  outlet  in  the 
capital  city. 

The  Boston  Edison  Co.  is  owner 
of  WEEI,  which  it  leases  to  CBS, 
and  its  FM  application  was  for 
44.7  mc.  to  cover  6,930  square  miles 
with  a  population  of  3,075,927.  Mc- 

Nary &  Chambers,  in  making  the 
first  such  application  for  an  FM 
station  in  Washington,  applied  for 
47.5  mc.  covering  2,610  square  miles 
and  a  762,485  population. 

Pending  applications  before  the 
Commission  now  total  56.  Columbia 
Bioadcasting  System  Inc.,  appli- 

cant for  FM  in  Boston  on  44.1 
mc.  with  a  16,230  square  mile  cov- 

erage reaching  a  population  of 
5,972,246,  has  amended  its  original 
application  to  request  43.5  mc,  cov- 

ering 20,200  square  miles  and  a 
population  of  5,384,179  and  to  move 
its  transmitter  site  to  the  summit 
of  Mt.  Asnebumskit,  Paxton,  Mass. 

Boston  Games  on  FM 

COMPLETE  COVERAGE  of  all  the 
home  games  of  the  Boston  Bees 
and  Red  Sox  will  be  made  via  FM 
for  New  England  sports  fans  this 
year,  in  addition  to  the  regular 
broadcasts  via  AM  on  the  Colonial 
Network,  according  to  John  Shep- 
ard  3d,  president  of  the  Colonial 
Network.  Both  WIXOJ,  Paxton, 
Mass.  and  W39B,  FM  station  on 
the  peak  of  Mt.  Washington,  which 
on  April  5  became  the  first  FM  sta- 

tions in  that  area  to  begin  oper- 
ation on  a  commercial  basis,  will 

feature  the  play-by-play  accounts. 

VETERAN  WIRELESS  OPERA- 
TORS Assn.  will  hold  memorial  serv- 

ices in  Battery  Park,  New  York,  on 
April  15,  the  29th  anniversai-y  of  the sinking  of  the  Titantic.  A  portion  of 
the  services  will  be  broadcast  on  NBC- Blue. 

NEW  BROADCAST  ALLOCATIONS 

Ordered  Under  The 

North  American  Regional  Broadcasting 

Agreement (Havana  Treaty) 

EflFective  March  29,  1941 

Including,  U.  S.  Broadcast  Stations  by  Call  Letters; 
U.  S.  Broadcast  Stations  by  Frequencies;  Canadian 
Broadcast  Stations  by  Call  Letters;  Canadian  Broad- 

cast Stations  by  Frequencies;  Mexican  Broadcast  Sta- 
tions by  Frequencies;  Cuban  Broadcast  Stations  by 

Frequencies;  Definitions  of  Station  Classes. 

BROAEXCISTING 
Newsmagazine  of  Radio 

^r^dcast  Advertisingr National  Press  Bldg.     •     Washington,  D.  C. 

Each in  quantities  of  10  or  more 
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STANDARD  PROGRAM  LIBRAE! 
SERVICE  announces  the  following 
new  and  renewal  subscribers  :  KYUM, 
Yuma,  Ariz. ;  KRLD,  Dallas  ;  WGIL, 
Galesburg,  111.;  KFBB,  Great  Falls, 
Mont.;  WSBT,  South  Bend,  Ind. ; 
KWTO  -  KGBX,  Springfield,  Mo. , 
WOL,  Washington  ;  WHDF,  Calumet. 
Mich.;  CFRN,  Edmonton.  Alta. ; 
WFCI,  Pawtucket,  R.  I.;  WIBX, 
Utica,  N.  Y. ;  KBIZ,  Ottumwa,  la. ; 
KDTH.  Dubuque,  la.;  WHYN,  Hoi 
yoke,  Mass.;  KBND,  Bend,  Ore.; 
KMYR,  Denver,  Col.;  KPOW,  Pow- 

>ell,  Wyo. ;  WMAN,  Mansfield,  O. ; 
W55NY    (FM),    New  York. 

TRANSCRIPTIONS  of  several  hun- 
dred i)ublic  service  broadcasts  are  now 

available  to  schools,  clubs  and  other 
groups  in  the  Rocky  Mountain  region 
through  the  establishment  recently 

J  of  a  Transcrijition  Library  Service  by the  E.xtension  Division  of  the  U  of 
Colorado.  The  Service  is  being  set 
up  on  a  pay-its-own-way  basis,  with 
schools  and  groups  using  the  discs, 
paying  transportation  and  handling 
costs. 

■■  NBC  THESAURUS  is  recording  a 
series  of  three-quarter  hours  weekly 
featuring  Carson  Robison  &  His 
Buckaroos,  western  harmonizers,  for- 

merly sponsored  by  Musterole  Co.. 
Pi-oeter  &  Gamble  Co..  Hecker  Prod- 

ucts and  "White  Labs.  Series  will  be titled  Ifidiii  ihe  Ranye  ivith  Carson 
■/.  If  oh  ISO  n. 
SERIES  of  recordings  dramatizing  the 
various  phases  of  YMCA  activities  is 
in  preparation  by  NBC's  Radio-Re- cording division,  under  the  direction 
of  Henriette  K.  Harrison,  radio  direc- 

n  tor  of  the  National  Council  of  YMCA. 
The  transcriptions  will  be  used  by 
some  150  YMCA's  throughout  the country. 

PHOTO  &  SOUND,  San  Francisco 
transcription  company,  recently  pur- 

chased the  physical  assets  of '  Metro Recording  Productions  of  San  Fran- 
cisco. iMrs.  Ida  M.  Baer.  owner  of 

Metro  stated  that  her  comiiany  has 
ceased  operations.  Paul  Smith.  jNIetro's 
chief  recording  engineer,  has  joined 
Photo  &  Sound. 

Hamilton  Discs 

PROMOTION  campaign  to  ac- 
quaint station  managers  and  pro- 

gram directors  with  the  Hammond 
Novachord  has  been  launched  by 
Hammond  Instrument  Co.,  Chica- 

go. Eight  selections  by  Collins 
Driggs  were  recorded  by  NBC 
Radio-Recording  division  to  form  a 
half-hour  transcription.  The  discs 
were  sent  to  over  400  stations  to- 

gether with  a  sample  continuity 
for  sales  promotion.  Recordings 
and  a  radio  script  also  are  being- 
supplied  Hammond  dealers  in  con- 

nection with  a  special  dealer  coop- 
erative campaign  for  Solovox.  An 

enlarged  appropriation  has  been  set 
aside  for  the  April-August  period. 
Agency  for  Hammond  is  George 
Hartman  Co.,  Chicago. 

Columbia  Records 

Has  Biggest  Month 
Transcription    Division  Cuts 
Large  Sponsored  Campaigns 
NEW  HIGH  in  volume  of  business 
booked  for  March  was  reached  by 
the  transcription  division  of  Colum- 

bia Record  Corp.,  Bridgeport, 
Conn.,  according  to  William  A. 
Schudt  Jr.,  the  division's  general manager. 

Biggest  account  was  the  26-week 
contract  to  record  and  manufacture 
all  Royal  Crown  Cola  transcrip- 

tions for  Nehi  Corp.,  Columbus,  Ga. 
Other  new  accounts  included  tran- 

scriptions for  Pall  Mall  cigarettes 
and  Dodge  Division  of  Chrysler 
Corp.,  both  through  Ruthrauff  & 
Ryan,  New  York;  for  Wm.  R. 
Wrigley  Jr.'s  Spearmint  gum, 
through  Vanderbie  &  Rubens,  Chi- 

cago, and  for  Dr.  Pepper  Bottling 
Co.,  through  Benton  &  Bowles,  New 
York. 

Recording  session  took  place  dur- 
ing March  three  to  five  times 

weekly  in  the  CRC  New  York,  Chi- 
cago and  Hollywood  studios  for 

the  Lang-Worth  transcription  li- 
brary, while  transcriptions  were 

ordered  by  the  following  motion 
picture  studios  —  Paramount, 
M-G-M,  United  Artists,  20th  Cen- 

tury-Fox and  Universal  Pictures. 
Other  accounts  included  Richman 

Baking  Co.,  through  The  Elmer 
Cline  Agency,  New  York;  Sweet- 

heart soap,  through  Franklin 
Bruck  Adv.  Agency,  New  York; 
the  Canadian  radio  series  for 
Franc  o-American  spaghetti, 
through  Ruthrauff  &  Ryan,  New 
York,  while  CRC's  Chicago  office 
reported  recording  for  J.  Walter 
Thompson  Co.,  Sherman  &  Mar- 

quette, Hays-MacFarland  agencies 
and  Swift  &  Co. 

NBC  Questionnaire 
TO  DISCOVER  the  best  means  of 
supplying  its  affiliated  stations  with 
material  for  merchandising  pro- 

grams, NBC  has  mailed  a  question- 
naire to  the  station  managers  of 

both  its  Blue  and  Red  Networks. 
The  information  will  be  used  by  the 
NBC  sales  department.  An  explan- 

atory letter  accompanied  the  ques- 
tionnaire, signed  by  Easton  C. 

Woolley,  manager  of  the  service  di- vision of  the  NBC  station  relations 
department. 

Florida  Hearings  May  5 
THE  FCC  has  postponed  until  May  5 
the  hearings  to  be  conducted  by  Com- 

missioner Walker  on  its  proposed 
revocations  of  the  licenses  of  WTMC, 
Ocala,  and  WDLP,  Panama  City,  Fla., 
locals  identified  with  the  John  H. 
Perry  newspaper  interests,  on  charges 
of  "hidden  ownership".  The  hearings have  been  moved  to  Pensacola. 

BOSTON  ̂  

THERE'S  MORE  FOR  YOUR  MONEY  AT  ! 

F  R  E  D  E  R  I  C  T  O  N  — N.  B.  :\ 

1000  WATTS— BASIC  C.B.C.  OUTLET^ 

WEED  and  CO.-U.S.  Representatives 
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1041   NO.  LAS  PALMAS  AVE.   •   HOLLYWOOD,  CALIF. 

THERE'S  ALWAYS  AN 

EASY  WAY  TO 

DO  A  JOB 

tea' 

tot 

•  The  Presto  10-A  turntable  proves  the  point. 
It  has  only  2  moving  parts.  .  .  A  rubber-rimmed 
turntable,  dynamically  balanced,  driven  by  a 
steel  step-pulley  on  the  motor  shaft.  A  lever 
changes  the  speed  instantly  from  78  to  SSVs 
RPM.  It's  the  simplest  drive  mechanism  of  any 
table  made  .  .  .  inexpensive,  too  .  .  .  mainte- 

nance averages  $2.00  a  year.  As  for  perform- 
ance, speed  accuracy  .4%,  speed  regulation 

.2%,  vibration  noises  50  db  below  zero  level 
(.006W).  Decide  now  to  improve  your  tran- 

scription broadcasts.  Replace  your  turntables 
with  the  new  Presto  10-A.  Catalog  sheet  on 
request. 

PRESTO 
In  Olher  Cllies,  Phone  .  .  .  ATLANTA,  Jack.  4372  .  BOSTON,  Bel.  4510 
CHICAGO,  Hor.  4240  •  CtEVElAND,  Me.  1 565  •  DAUAS,  37093  •  DENVER, 
Ch.4277  ■  DETROIT,  Univ.  1-0)80  •  HOLLYWOOD,  Hil.  91 33  .  KANSAS 
CITY,  Vk.  4631  •  MINNEAPOLIS,  Allonlic  4216  •  MONTREAL,  Wei.  6967 
PHILADELPHIA,  Penny.  0542  .  ROCHESTER,  Cul.  5548  •  SAN  FRANCIS- 

CO, Yu.  0231    .    SEATTLE,  Sen.  2560    •    WASHINGTON,  D.  C,  Shep.  4003 
RECORDING  CORP. 
242  WEST  55th  ST.N.Y. 
World's   Largest  Manufacturers  of  Instantaneous  Sound  ftecording    Equipment    and  Discs 

April  14,  1941  •  Page  43 



The  Sales  of  Bread  and  Cake  Rising 

WCKYI 

50,000  WATTS  1 

CBS  programs! 

(U.P. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

We'oeQot  \ 

POWER"
"- 

PROGRAMS'
-;--- ■  , 

USTEMER
S  I 

all  at  l
OW  COS

T! 

GET  THE  FACTS  FROM GET  THE  FACTS  FROM 
PONTIAC    •  MICH, 

r  rOf  mUMAH  CO.,  M/iriO«/ll  ««. 
CHICAGO      •      NEW  YORK 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

ContinentaVs  Program 

Based  on  Problems 

Of  Marriage 
IN  THE  OLD  days,  a  leading  lady 

"played  the  road"  to  increase  her 
prestige  and  popularity. 

Today  a  product — in  this  case. 
Wonder  Bread,  sometimes  sharing 
the  limelight  with  its  sister  prod- 

uct Hostess  Cake — takes  up  stage 
and  goes  on  tour. 

Its  starring  vehicle  is  Your  Mar- 
riage Club,  an  itinerant  radio  show, 

heard  on  CBS  every  Saturday  night 
at  8-8:30  p.m.  And  the  "Happy 
Wonder  Bakers"  are  indeed  happy 
because  sales  are  clicking  in  the 
path  of  Your  Marriage  Club  which 
has  toured  13  cities  in  six  months, 
and  will  broadcast  from  11  addi- 

tional cities  in  coming  months. 

City  to  City 

Continental  Baking  Co.,  New 
York,  sponsors  the  itinerant  broad- 

cast; Ted  Bates  Inc.,  New  York, 
is  the  agency;  Haven  MacQuarrie, 
an  ex-vaudvillian  familiar  with 
playing  the  road,  authored  the  idea, 
and  is  producer  and  m.c.  of  the 
program.  The  program  is  taken 
from  city  to  city,  where  Continen- 

tal has  bakeries  and  where  there 
also  is  a  CBS  outlet.  Two  weeks  is 
the  usual  "run"  in  each  city  .  .  . 
long  enough  to  win  enthusiastic 
audiences  for  Your  Marriage  Club 
and  to  give  a  decided  boost  to  Won- 

der Bread  and  Hostess  Cake  sales. 
Your  Marriage  Club  is  based  on 

the  ever-growing  popularity  of  the 
audience  participation  program.  Its 
subject  is  the  universally  appealing 
theme  of  marriage.  Married  coup- 

les— brides  and  golden  wedding 
celebrants  alike — are  interviewed 
on  problems  of  family  life.  Each 
couple  appearing  on  the  program 
receives  $20,  and  the  man  and  wife 
who  give  the  best  answers  to  their 
problem,  in  the  opinion  of  the  guest 
judges,  are  awarded  an  added  prize 
of  $25.  Good  humor  and  friendly 
bantering  prevail  throughout  the 

program. This  is  the  half-hour  broadcast 
that  goes  on  the  air,  but  the  part 
of  the  show  that  the  radio  listen- 

ers don't  hear  is  the  entertainment 
that  has  made  Your  Marriage  Club 
a  success  on  the  road. 

Movies  and  Amateurs 

Before  each  broadcast,  of  which 
there  are  two  every  Saturday  eve- 

ning— one  for  the  East  and  Mid- 
west, and  a  repeat  for  the  Coast — 

Haven  MacQuarrie  entertains  his 
local  guests  with  an  extra  hour- 
and-a-half  performance. 

An  audience  participation  show, 
So  You  Want  to  be  An  Actor?  with 
which  MacQuarrie  has  had  success 
in  vaudeville  and  on  the  air,  com- 

prises part  of  the  program,  while 
movies  of  the  New  York  World's 
Fair,  showing  scenes  of  Continen- 

tal's own  model  bakery,  complete it. 

Auditoriums  are  packed  at  every 

5,000  Minnesotans  at  Continental  Broadcast 

broadcast.  Wonder  Bread  is  the 

star  of  the  show,  and  here's  the reason  for  its  success: 
Wonder  Bread  and  Hostess  Cakes 

are  sold  through  the  retail  grocer. 
There  are  about  2,000  to  6,000 
grocery  stores  served  by  each  one 
of  the  Continental  Bakeries,  and 
the  goodwill  of  each  one  of  those 
grocers  is  a  prime  requisite  in  the 
Continental  sales  program.  Your 
Marriage  Club  acts  as  that  neces- 

sary good-will  builder  because  it  is 
tied  directly  to  the  grocery  store 
counter. 

It  is  there  that  customers  must 
secure  tickets  to  admit  them  to  the 
broadcast.  Tickets  are  free,  of 
course,  but  each  person  desiring 
one  must  come  to  the  store — first, 
to  fill  out  a  request  card,  and  then 
a  second  time  to  pick  up  the  ticket. 
Thus  each  member  of  Your  Mar- 

riage Club  has  visited  the  grocery 
store  twice. 

Dealers  like  that.  It  means  new 
customers,  added  sales  and  good- 

will for  everyone  concerned.  The 
popularity  of  the  show  in  each  city 
has  meant  a  "sellout"  of  tickets. 

For  instance,  in  St.  Louis,  when 
a  combination  of  rain,  sleet  and 
snow  made  traveling  a  hazard,  the 
combined  audiences  of  the  two 
broadcasts  totaled  16,427  prospec- 

tive customers  for  Wonder  Bread. 
In  each  city  where  the  program  has 
played,  the  enthusiasm  of  the  audi- 

ence has  been  reflected  in  immedi- 
ate sales  increases. 

Theatre  Displays 

From  the  minute  the  curtain 
goes  up,  the  showmanship  of  this 
traveling  broadcast  is  apparent. 
Advertising     displays    are  hung 

throughout  the  theatre  or  audi- 
torium. The  lobby  and  stage  is 

decorated  with  Continental  prod- 
ucts. Wherever  possible,  clean  white 

Wonder  Bread  trucks — each  sup- 
porting a  giant  loaf  of  bread  in  its 

gay  balloon  wrapper — are  placed on  the  floor  beside  the  stage. 
The  nature  of  Your  Marriage 

Club  lends  itself  naturally  to  tie- 
ins  with  local  activities.  The  pro- 

gram is  heartily  endorsed  by  civic 
authorities  because  their  city  re- 

ceives national  publicity  on  the 
CBS  network.  Two  mayors  have 

proclaimed  "Married  Folks  Day"  in 
honor  of  the  program,  and  women's 
organizations,  parent  -  teacher 
groups  give  the  program  their  sup- 

port. Local  papers  know  the  news 
value  in  the  origination  of  a  na- 

tional broadcast  in  their  home  city 
—and  they  take  advantage  of  it. 
The  program  is  one  of  the 

pioneers  as  a  radio  road  show,  and 
its  first  six  months  have  already 
brought  it  a  long  way  from  the  ex- 

perimental stage.  Not  only  is  the 
rating  steadily  rising,  but  the  men 
who  sell  Wonder  Bread  and  the 
customers  who  eat  it  are  express- 

ing their  enthusiasm  for  the  pro- 
gram through  the  grocers.  The 

proof  of  the  sales  of  Wonder  Bread 
is  in  the  eating,  and  Continental 

Baking  Company's  is  dividends  in sales. 

NEW  YORK 

MBS  Names  Brewer 
SAM  BREWER,  correspondent  in 
Greece  for  the  Chicago  Tribune, 
has  been  appointed  MBS  warfront 
correspondent  in  Athens  and  will 
start  a  series  of  news  broadcasts 
from  that  area,  the  exact  time  of 
which  will  be  announced  shortly. 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 
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Levy  Is  Returned 

To  Board  of  NAB 

J.  Harold  Ryan  Is  Re-elected 
IAs  District  7  Director 

AFTER  an  absence  of  five  years, 
Isaac  D.  Levy,  co-owner  of  WCAU, 
Philadelphia,  and  a  major  stock- 

holder in  CBS,  was  returned  to  the 
NAB  board  of  di- 

rectors April  7  at 
a  district  meeting 
i  n  Philadelphia. 
He  was  elected  as 
district  director 
to    succeed  Clif- 

ford  M.  Chafey, 
WEEU,  Reading, 
for  the  area  com- 

prising Pennsyl- 
Mr.  Levy        vania.   New  Jer- sey and  Delaware. 

J.   Harold   Ryan,  vice-president 
and  general  manager  of  the  Fort 
Industry  Co.,  and  head  of  WSPD, 
Toledo,  was  reelected  director  for 
District    7,   comprising  Kentucky 
and  Ohio,  at  the  district  meeting  in 
Cincinnati  April  4. 

Confidence  in  BMI 

Both  meetings  acopted  resolu- 
tions unanimously  affirming  allegi- 
ance to  Broadcast  Music  Inc.  and 

commending  the  industry-owned 
copyright  organization  for  its  work. 
NAB  President  Miller  attended  the 
Cincinnati  session,  while  C.  E. 
Arney  Jr.,  assistant  to  the  presi- 

dent; Joseph  L.  Miller,  labor  rela- 
tions director,  and  Frank  E.  Pella- 
grin attended  the  Philadelphia 

meeting. 
Senator  Wheeler  ( D-Mont. ) , 

chairman  of  the  Senate  Interstate 
Commerce  Committee,  addressed 
the  Cincinnati  session.  He  repeated 
his  oft-expressed  opposition  to  Gov- 

ernment OAvnership  or  control  of  ra- 
dio, but  advocated  strongly  steps  by 

broadcasters  to  assui'e  equal  op- 
portunity on  the  air  to  both  sides 

of  controversial  issues. 
Mr.  Levy,  who  has  been  active 

in  industry  aifairs,  notably  copy- 
right, resigned  from  the  NAB  sev- 

eral years  ago  because  of  disagree- 
ment with  policies.  He  is  expected 

to  figure  prominently  in  the  copy- 
right discussion  at  the  NAB  con- 

vention in  St.  Louis,  May  12-15. 

Youth  Serial  Renewed 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  June  2  renews  for 
17  weeks  Jack  Armstrong ,  the  All 
American  Boy,  on  13  NBC-Red 
stations.  Efi'ective  with  the  renewal 
the  series  will  be  broadcast  Mon- 

day through  Friday  5:45-6  p.m. 
(EDST),  in  place  of  its  former 
time  5:30-5:45  p.m.  (EST),  over 
11  stations  in  the  eastern  time 
zone.  WMAQ,  Chicago,  and  WLW, 
Cincinnati,  will  transcribe  the  pro- 

gram off  the  line  and  carry  the 
broadcasts  on  a  delayed  basis. 
Agency  is  Knox  Reeves  Adv.,  Min- 
neapolis. 

DISTRICT  managers  and  salesmen 
of  the  Eastern  toilet  goods  division 
of  Colgate-Palmolive-Peet  Co.,  Jersey 
City,  on  April  10  were  guests  at  a  spe- 

cial performance  of  the  company's 
Ask-It-liufiket  program  on  CBS  for 
Colgate  dental  cream,  following  the 
regular  8-8  :.?f)  p.m.  broadcast. 

IVBC  Seeks  Legal  Test  of  FCC  Decision 

In  WHDH  Case,  to  Define  Clear  Status 

PAVING  the  way  for  a  court  test 
of  the  validity  of  the  FCC's  pro- 
posed  clear-channel  breakdown 
through  its  recent  split  vote  grant 
of  fulltime  to  WHDH,  Boston,  on 
the  clear  channel  occupied  by  KOA, 
Denver,  NBC  last  Friday  petitioned 
the  FCC  to  stay  this  action  pend- 

ing reconsideration  to  be  sought  by 
KOA. 

On  March  27  the  FCC,  by  a  3-2 
vote,  announced  granting  of  the 
WHDH  application  on  830  kc.  with 
5,000  watts  and  fulltime,  in  lieu  of 
limited  time  operation  [Broadcast- 

ing, March  31]. 
The  final  order  was  issued  April 

7.  In  the  NBC  petition,  filed  by  A. 
L.  Ashby,  vice-president  and  gen- 

eral counsel,  Duke  M.  Patrick  and 
Philip  G.  Hennessey  Jr.,  Washing- 

ton attorneys,  the  FCC  v/as  asked 
first  to  stay  the  amendment  of  its 
rules  governing  clear  channels  and 
the  issuance  of  a  construction  per- 

mit to  WHDH,  until  it  had  an  op- 
portunity to  act  on  a  petition  for 

rehearing  to  be  filed  by  NBC  on  or 
before  April  23.  Under  FCC  rules, 
20  days  from  the  date  of  final  order 
are  allowed  for  rehearing  petitions. 

Other  Requests 

NBC's  second  request  was  that 
should  the  Commission  grant  the 
petition  for  rehearing,  then  a 
further  stay  of  action  is  asked 
until   conclusion   of   any  hearing 

which  may  be  held.  Finally,  NBC 
asked  that  should  the  FCC  deny  the 
rehearing  petition,  then  a  stay  of 
action  be  issued  until  a  final  de- 

termination of  proceedings,  which 
NBC  intends  to  institute  in  the 
United  States  Court  of  Appeals  for 
the  District  of  Columbia  for  judi- 

cial review  of  the  FCC  action.  This 
was  interpreted  as  meaning  that  in 
such  an  eventuality,  NBC  will  seek 
to  procure  a  stay  order  from  the 
courts  against  the  KOA  channel 
breakdown. 

Stern  Heads  NBC  Sports 

BILL  STERN,  ace  NBC  sports  an- 
nouncer since  1937,  on  April  15  will 

become  NBC  director  of  all  sports 
events.  Stern  will  handle  both  sus- 

taining and  commercial  sports  pro- 
grams and  will  cooperate  with  Wil- 

liam Hillpot,  NBC-Blue  program 
manager,  and  Phillip  Carlin,  NBC- 
Red  program  manager.  A.  A. 
Schechter,  who  has  been  handling 
sports  programs,  continues  as  NBC 
director  of  news  and  special  events. 

THE  EFFECT  of  defense  spending  in 
various  sections  of  the  country  with 
some  defense  spending  in  various  sec- 

tions of  the  country,  is  the  basis  of  a 
new  market  survey  service  announced 
last  week  by  Ross  Federal  Service Inc. 

RICHARD  H.  DIGGS,  story  editor 
of  Lennen  &  Mitchell,  Hollywood,  has 
been  transferred  to  the  agency's  New York  office. 

Wet  work  Accounts 
All  Hme  E DSTunless  oiherwise  indicated. 

New  Business 

GENERAL  MILLS,  Minneapolis 
(Corn  Kix),  on  May  5  starts  The Lone  Ranyer  on  43  MBS  stations, 
Mon.  Wed.  Fri.,  7:30-8  p.m.  (repeat, 
8:30-9  p.m.).  Two  stations  record  the 
programs  for  delayed  broadcasts. 
After  daylight  time  begins  broadcast 
moves  to  8 :30-9  and  repeat  is  elimi- 

nated. Agency  :  Blaekett-Sample-Hum- mert,  Chicago. 
COLGATE-PALMOLIVE-PEET  Co., 
.lersey  City  (Palmolive  soap),  June  1 
starts  Elmer  Davis  &  the  News  on  90 
CBS  stations,  7  days  weekly,  8:55-9 
p.m.  Agency  :  Ward  Wheelock  Co. 
COLGATE-PALMOLIVE-PEET  Co., 
.Jersey  City  (Palmolive  soap)  on  April 
28  starts  Story  of  Bess  Johnson  on  60 
NBC-Red  stations,  10-10  :15  a.m.  Mon. 
thru  Fri.,  4  :.30-4 :45  p.m.  Agency : 
Ward  Wheelock,  N.  Y. 
GULF  OIL  Co.,  Pittsburgh  on  April 
27  replaces  Screen  Guild  Theatre  with 
World  Neivs  Tonight  on  78  CBS  sta- 

tions, Sun.,  7 :30-8  p.m.  Agency : 
Young  &  Rubicam,  N.  Y. 

Renewal  Accounts 

MARROW'S  Inc.,  Chicago  (Mar-0- Oil  Shampoo ) ,  on  Aijril  3  renewed  for 
13  weeks  Hollyicood  Whispers,  featur- 

ing George  Fisher,  commentator,  on  37 
MBS  stations,  Tues.  &  Thurs.,  11  :.30- 
11 :45  a.m.  Agency  :  Hays  MacFarland 
&  Co.,  Chicago. 
GENERAL  MILLS,  Minneapolis 
(Wheaties),  on  June  2  renews  for  17 
weeks  and  shifts  Jack  Armstrong,  the 
All  American  Boy  on  13  NBC-Red 
stations,  Mon.  thru  Fri.  from  5:30- 
5:45  p.m.  (EST)  to  5:4.5-6  (EDST). 
Agency  :  Knox-Reeves,  Minneapolis. 

AND  MORE  POWER 

MEANS  ADDED  PUNCH 

Here's  real  punch  and  power  for  those  "plus" 
merchandising  services  that  moke  V/FBM  the 
outstanding  outlet  for  the  Indiana  market  .  .  . 
Indianapolis  newspaper  display  advertising  .  .  . 
window  and  interior  displays  in  Indianapolis  de- 

partment stores  .  .  .  rear  tire  cover  posters  on 

Indianapolis'  largest  taxi-cab  fleet  .  .  .  4-page 
illustrated  promotional  leaflet  published  bi- 

monthly and  carried  inside  these  same  cabs  .  .  . 
screen  trailer  and  publicity  tie-ups  in  Indianap- 

olis' leading  theatres. 

ONLY     BASIC  CBS 
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KSO  and  KRNT,  Des  Moines,  are  ar- 
ranging two  series  of  transcribed  pro- 

jirams  from  Army  camps  to  start  about 
April  15.  They  will  feature  interviews, 
special  music  and  variety  shows  with 
Iowa  boys  on  each  program.  AYhen 
some  selectee  is  appearing  on  the  l)road- 
cast  his  family  and  friends  will  be 
notified  by  special  letters  from  the 
station. 

WFAA-KGKO,  Dallas,  is  presenting 
a  special  weather  service  at  the  request 
of  army  camps  and  government  proj- 

ects in  Te.\as.  Daily  weather  forecasts 
from  the  1'.  S.  Weather  Bureau  at 
I^ove  Field,  Dallas,  are  being  broad- 

cast for  Camp  Bowie  at  Brownwood. 
Camp  AVolters  at  Mineral  "Wells  and the  Denison  Dam  Project. 

Honors  for  Earl 
RADIO  commentators  have 
been  honored  for  a  variety  of 
reasons  but  Earl  Godwin, 
NBC  Washington  reporter, 
gets  the  unsponsored  station 
break  for  this  week.  He  is 
to  take  part  April  21  in  the 
celebration  commemorating 
the  75th  anniversary  of 

Ridgewood,  N.  J.  Godwin's ancestor,  A  b  r  a  m  Godwin, 
who  participated  in  the  Revo- lution, settled  in  Ridgewood, 
which  used  to  be  known  as 
Godwinville.  The  village  was 
renamed  in  1866,  sometime 
before  Earl  saw  the  light  of 
day  on  the  spot  of  the  present 
United  States  Supreme  Court 
building  in  Washington. 

WHIO,  Dayton.  O.,  sponsored  the 
Seventh  Annual  Miami  Valley  Spelling 
Bee  Feb.  4  to  March  29.  The  eight- 
week  contest  for  grade  school  students 
was  conducted  thrice  weekly  from  the 
WHIO  studios  and  the  finals  were 
broadcast  from  the  local  Biltmore 
Hotel  before  an  audience  including  200 
school  teachers.  More  than  25,000  stu- 

dents from  schools  in  the  Miami  Valley 
district  participated  and  the  final 
prizes  were  contributed  by  WHIO. 

WBT,  Charlotte,  N.  C,  will  shortly  be- 
gin installation  of  a  new  $15,000  audi- 

torium-studio in  the  Wilder  Bldg. 
Manager  A.  E.  Joscelyn  announced 
that  work  will  be  completed  in  about 
six  weeks.  The  studio-auditorium  would 
bold  200  persons. 

KROD.  El  Paso,  gave  a  complete  de- 
scription of  events  during  a  ijractice 

blackout  on  April  7.  The  station's mikes,  engineers  and  announcers  were 
stationed  at  vantage  points  through- 

out the  mountains  and  valleys  sur- 
rounding El  Paso,  and  made  available 

a  running  account  of  the  maneuvers 
and  exhibitions  for  the  listeners. 

WTAG,  Worcester,  Mass.,  has  under- 
taken an  all-out  radio  aid  to  promote 

enlistments  by  publicizing  the  many 
opportunities  to  be  found  in  the  armed 
service.  Over  100  announcements 
weekly  tell  educational  facts,  career 
and  training  possibilities,  slogans,  and 
other  information. 

WTAX.  Springfield.  111.,  was  presented 
March  25  with  an  American  Flag  by 
the  Springfield  Unit  No.  32,  American 
liegion  Auxiliary.  Presentation  was 
made  to  Manager  Jay  A.  .Johnson  by 
Mrs.  Clyde  Middour,  Americanism 
chairman.  Flag  has  been  placed  per- 

manently in  the  WTAX  main  studios. 

KOA,  Denver,  late  in  April,  will  re- 
vive Nature  Sketrhea.  a  series  of  na- 
ture study  broadcasts  from  famed 

Estes  Park  in  Colorado.  The  series 
features  Raymond  Gregg,  park  natur- 

alist for  Rocky  Mountain  National 
Park.  Pick-ups  will  be  made  from  vari- 

ous points  in  Estes  Park. 

KWK,  St.  Louis,  has  inaugurated  St. 
fjonisans  in  Defense,  heard  Friday 
evenings  9:15  to  9:30.  The  program 
Consists  of  transcribed  interviews  with 
St.  Louis  men  who  are  serving  their 
year  in  the  xVrmy  at  Camo  Robinson. 
•John  Conrad,  former  KWK  singer, 
aniKoincer  and  continuity  writer,  who 
is  in  I  he  Army,  acts  as  master  of  cere- 
niiinies.  Conrad  questicnis  trainees  on 
Uieir  (hiily  routine  and  on  their  reac- 
tioijs  til  Army  life.  The  interviews  are 
transcribed  at  KARK,  Little  Rock, 

KBAP-KGKO,  Fort  Worth,  has  con-  j 
ducted    500   grade    and    high    school  ' students  from  Fort  Worth  schools  on  | 
sight-seeing  tours  through  the  studios  j 
in  the  last  three  months.  Receiver  of 
a  George  Foster  Peabody  commenda- 

tion for  its  educational  and  public  serv- 
ice programs,    future    policy   of  the 

station  will  continue  to  emphasize  such 
programs.  KGKO,  for  the  past  two 
years  has  been  conducting  the  KGKO- 
City  School  series,  a  25-minute  show 
prepared  and  presented  by  local  high school  seniors. 

CHML.  Hamilton,  Out.,  which  is 
listed  under  Havana  Treaty  alloca- 

tions on  900  kc.  with  1,000  watts  and 
a  directional  antenna,  has  had  the  re- 
(luirement  of  a  directional  antenna 
lifted,  according  to  Ken  Soble,  station mainiger. 

WFCI,  Pawtucket,  R.  I.,  which  starts 
operations  April  26  as  an  MBS  affili-  I 
ate  for  the  Providence  market,  will  jj 
use    Transradio  news    and   plans    to  ,,, 
operate  until  1  a.m.  daily  and  possibly 
later,  if  late  dance  pickups  warrant  it. 

Local  Promotion  Drive 

Urged    in  Philadelphia 
A.  W.  DANNENBAUM  Jr.,  sales 
manager  of  WDAS,  Philadelphia,  j 
has  proposed  that  Philadelphia  sta- 
tions  appropriate  a  sum  for  mutual  |  j( 
promotion,  using  not  only  their  own  , 
media  but  newspapers  as  well.  He 
stated  that  as  a  result  of  Radio  ' 
Moving  Day,  when  all  the  local  sta-  ,  jj 
tions  combined  their  resources  to 
publicize  the  change  in  dial  posi-  ̂  
tions,  an   influx  of  new  business  [j 
came  to  the  stations.  He  believes  ^ 
stations  could  promote  themselves 
locally  as  public  service  mediums  ^ 
as  well  as  effective  forms  of  ad-  ̂  vertising. 

While  stations  boost  themselves  1; 
individually,  no  local  joint  effort  ii 
has  been  tried  and  Mr.  Dannebaum  j, 
believes  the  results,  from  a  com-  :  [ 
mercial  standpoint,  would  be  most 

encouraging.  In  addition,  if  the  '  j local  outlets  were  to  finance  insti-  ,  ̂ 
tutional  advertising  for  the  indus-  j, 
try  as  a  whole  in  the  local  news-  n 
papers,  it  would  tend  to  eradicate  \\ 
entirely  any  lingering  animosity  ^  § 
toward  radio  on  the  part  of  news-  ti 
paper  publishers.  He  added  that  n 
such  an  effort  would  supplement  " 
the  prrmotional  work  of  the  NAB, 
localizing  the  promotional  efforts. 

C.  of  C.  Radio  Stand  c 
REAFFIRMATION   of  the   1936  ; 
resolution  of  the  U.  S.  Chamber  ' 

of  Commerce  favoring  the  confining  '  ̂ 
of    Federal   regulation   of   broad-  I  j 
casting  to  technical  considerations  [] 
is  regarded  as  certain  at  the  29th  j  j 
annual  meeting  of  the  Chamber,  i 
to  be  held  in  Washington  April  29  1 

to  May  1.  The  proposition  of  re- 
affirmation was  advanced  in  a  book- 

let of  questions  for  consideration  at 
the  annual  meeting,  sent  recently 
to  Chamber  of  Commerce  members 
over  the  country.  Under  ordinary  i 

procedure,  Chamber  resolutions  ex- 
pire  after   five   years  unless  ex- tended.  Reaffirmation  of  the  1936 

resolution,  which  expires  this  year,  j 
would  extend  it  to  1946. 

M  JOHNS-MANYILLE  Sound-Control 

Materials  and  Acoustical-Engineering  Service 

WBAL  means  jSuSineSS 
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RAILROADING  on  a  small  scale  is  the  hobby  of  Roger  Baker,  sports 
commentator  of  WLW-WSAI,  Cincinnati.  He  has  set  up  an  entire  railroad 
system  in  his  basement,  with  three  trains,  loading  and  unloading  docks 
for  coal  and  lumber,  and  a  maze  of  tracks  and  switches. 

MUSICIANS  AT  KWK 
START  A  WALKOUT 

UNION  musicians  of  KWK,  St. 
Louis,  walked  out  April  6,  after 
a  rupture  in  negotiations  on  year- 
round  retention  of  a  staff  band  of 
10  men,  according  to  Robert  T. 
Convey,  president  and  general  man- 

ager of  the  MBS  outlet. 
Mr.  Convey,  during  several  weeks 

of  conversations  with  the  local, 
headed  by  Sam  Meyers,  proposed 
that  the  number  of  men  be  reduced 

!  from  10  to  7  during  the  summer, 
with  a  15-man  orchestra  to  be  re- 

tained from  Oct.  1  to  Jan.  1.  There 
was  no  dispute  over  hours  or 
wages,  and  the  amount  of  money 
expended  in  that  fashion  would 
have  been  equivalent  to  the  dis- 

bursement for  10  men  on  a  year- 
round  basis,  according  to  Mr. 
Convey. 

He  added  that  the  union  spokes- 
man insisted  upon  a  10-man  year- 

round  operation,  irrespective  of  the 
amount  of  money  expended.  When 
the  station  declined  to  accede  to 
this  proposition,  on  the  ground 

,  that  the  union  was  attempting  to 
tell  KWK  how  it  should  spend  its 
money,  Mr.  Meyers  called  out  the 
musicians. 

Picketing  at  WLAW 
MEMBERS  of  the  local  chapter  of 
Associated  Broadcast  Technicians 
Union  of  International  Brother- 

hood of  El3ctrical  Workers  have 
picketed  WLAW,  Lawrence,  Mass., 
fcr  several  days,  bacause  of  failure 
of  protracted  negotiations  co  pro- 

duce an  agreement,  according  to 
G.  Tyler  Byrne,  treasurer  of  the 
Lowell  chapter.  The  chapter  covers 
also  engineers  of  WLLH,  Lowell- 
Lawrence,  and  WFEA,  Manches- 

ter. Mr.  Byrne  said  that  all  station 
managements,  with  the  exception 
of  WLAW,  have  signed  union  shop 
contracts  after  negotiations  of  sev- 

eral months. 

Conoco  Spots 
CONTINENTAL  OIL  Co.,  Ponca 
City,  Okla.  (Conoco)  v/ill  sponsor 
transcribed  announcements  broad- 

cast 52  times  during  June  on  120 
midwestern  and  southwest  stations. 
NBC  Radio-Recording  Division  re- 

corded the  announcements,  placed 
through  Tracy-Loce-Dawson,  New 
York. 

KSTP  Pays  Out  $2,700 
For  Musicians  Not  Used 
TO  AVERT  another  threatened 
strike  of  musicians,  Stanley  E. 
Hubbard,  president  of  KSTP,  St. 
Paul,  reports  that  on  March  31  he 
handed  over  a  check  for  $2,700  to 
officers  of  the  Twin  Cities  Ameri- 

can Federation  of  Musicians  local, 
that  being  the  difference  between 
what  the  union  claimed  he  actually 
spent  on  musicians  and  what  he 
should  have  spent  between  June, 
1940  and  January,  1941. 
KSTP  was  focal  point  of  a  threat- 

ened musicians'  strike  last  summer 
which  would  have  held  up  network 
service  under  orders  of  James  Pe- 
trillo,  AFM  president,  who  also 
ordered  the  recent  adjustment,  ac- 

cording to  Mr.  Hubbard.  "I  did  not want  to  be  in  the  position  of  not 
living  up  to  our  agreement,"  said 
Mr.  Hubbard,  "yet  I  was  unable  to find  use  for  the  men  required  to  be 

employed   under   our  agreement." 
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CENTRAL  OHIO'S  OMLY CBS  OUTLET 
ASK  Afjy  BLAIR  MAh)  OR  US. 

Vic  Connors  Negotiates 
AFRA   Coast  Contracts 

VIC  CONNORS,  executive  secre- 
tary of  the  San  Francisco  local  of 

AFRA,  has  been  appointed  na- 
tional field  representative.  He  will 

make  his  temporary  headauarters 
in  Detroit  and  will  leave  for  New 
York  this  week.  Connors  negoti- 

ated a  contract  with  KGW-KEX, 
Portland,  Ore.  which,  he  announced, 
calls  for  a  raise  in  salary  for  all 
announcers  on  the  staff  reaching  a 
maximum  of  $50  per  week.  Before 
taking  over  his  new  duties  he  will 
attempt  to  sign  up  the  four  remain- 

ing stations  in  the  San  Francisco 
Bay  area  which  are  non-AFRA — 
KRE,  KLS,  KYA  and  KSAN. 
KSFO  signed  a  contract  with 
AFRA  recently,  calling  for  a  con- 

siderable increase  in  salary  to  all 
announcers,  retroactive  to  Jan.  1. 
The  contract  established  a  parity 
among  the  four  network  stations 
in  San  Francisco,  calling  for  a 
minimum  wage  of  $200  per  month. 

A  RICH.  AEW 
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NBC  Wins  Suit 
VERDICT  in  favor  of  NBC  was 
handed  down  April  2  in  New  York 
Supreme  Court  by  Justice  Bernard 
Shientag  following  a  three-day  trial 
of  the  radio  plagiarism  suit  for 
$176,000  brought  by  Lodewick 
Vroom  and  George  W.  Butler.  The 
programs  complained  of  were  four 
sustaining  shows  titled  Rising 
Stars.  After  finding  that  NBC  had 
not  entered  into  a  contract,  the 
court  held  that,  as  a  matter  of  law, 
the  writers  had  not  submitted  any- 

thing new,  novel  or  concrete  which 
was  used  by  NBC. 

WHO'S  GETTING 
YOUR  SHARE? 

On  the  crest  of  new  expansion, 
payroll  dollars  in  this  area  are 
buying  dollars.  Put  KFDM  on  your 
schedules  and  get  your  share  of 
this  new  business. 

Located  in  the  Very  Heart  of 
Texas'  Booming  Gulf  Coast 

Industrial  Area 

FULL  TIME 

560  KC 
1000  Watts 

BEAUMONT 
Represented  by 

Howard  H.  Wilson  Company 

bOqm  tOwN 

This  $150,000,000  market,  including  CAMP  GRANT — the  nation's 
largest  recruit  reception  and  medical  center — effectively  served  by 

ROCKFORD 
WROK 

ILLINOIS 

Affiliated  With  The  Mutual  Broadcasting  System 

National  Representatives:  Headley-Reed  Company 
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Instant  Success! 

In  Its  3rd  Printing 

I  LIVE 

ON  AIR 

BEHIND  THE  SCENES  OF  RADIO 

by  A.  A.  SCHECHTER 
WITH 

EDWARD  ANTHONY 

"A  lively  narrative  of  news 
broadcasting  in  what  you 
might  call  radio's  Richard Harding  Davis  era,  with 
spirited  scoops  being 
scored  from  time  to  time 

by  alert  men-on-the-spot." — N.  Y.  Times. 

"What  goes  on  behind  the 
scenes  makes  one  of  the 
most  interesting,  as  well 
as  one  of  the  most  read- 

able books  for  every  one. 
We're  recommending  it  to 
everybody  with  a  radio  or 
a  newspaper."  —  Boston Herald. 

"Racy  and  enthusiastic 
and  laid  out  on  the  princi- 

ple that  when  one  good 
story  reminds  the  teller  of 
another  it  should  be  told 
at  once."  —  N.  Y.  Times 
Book  Review.  $3.75 

A.  Stokes  Co.,  443-4th  Ave.,  N.  Y.  C 

§ 
§ 

§ 

§ 

THE  FAMED  Z-BAR  symbol  exploited  in  these  columns  by  Ed  Craney, 
operator  of  KGIR,  Butte,  Mont.,  and  the  Z-Bar  network,  has  reached  New 
Zealand,  judging  by  this  letter  just  received  by  Craney.  The  "bull"  sym- 

bol, featured  in  the  Z-Bar  and  KGIR  advertising,  was  drawn  in  ink  on  the 
envelope.  Ed's  conclusion  is  that  "this  listener  must  have  seen  an  ad- 

vertisement in  Broadcasting".  He  gets,  incidentally,  about  30  letters  a month  from  New  Zealand. 

ASCAP  Negotiates  With  Networks 
{Continued  from  page  12) 

MBS  stockholders.  It  was  empha- 
sized that  these  conversations  are 

not  negotiations  but  merely  pre- 
liminary discussions  leading  to- 

ward a  method  of  permitting  MBS 
stations  to  resume  the  broadcast- 

ing of  ASCAP  music.  An  MBS 
board  meeting  on  March  24  author- 

ized such  conversations  but  spe- 
cifically stated  that  "no  negotia- tions be  carried  on  with  ASCAP  in 

the  name  of  MBS  until  further  ac- 
tion of  the  board  of  directors" 

[Broadcasting,  March  24]. 
ASCAP's  radio  committee  has 

also  continued  with  its  formula- 
seeking  task  and,  according  to  Mr. 
Paine,  has  a  formula  which  it  be- 

lieves is  just  about  ready  for  sub- 
mission to  any  interested  person. 

The  committee  will  pj-obably  present 
the  formula  to  the  ASCAP  board 
early  this  week,  Mr.  Paine  said, 
and  if  the  board  approves  it,  the 
committee  will  then  offer  it  to 
broadcasters. 

Admitting  that  he  did  not  con- 
sider this  formula  by  any  means  a 

perfect  solution  and  that  he  was 
not  sure  whether  it  would  work  out 
in  practice  to  the  advantage  or  dis- 

advantage of  either  ASCAP  or  the 
broadcasters,  he  expressed  the  hope 
that  it  would  be  tested  out  experi- 

mentally by  enough  stations  to  un- 
cover and  correct  any  defects  and 

to  develop  a  workable  plan  for  the 
use  of  ASCAP  music  on  a  per- 
program  basis. 

"We  don't  want  anyone  to  think 
we're  not  trying  to  work  this  per- 
program  plan  out,  because  we  are," 
he  stated.  "And  we're  trying  to 
make  it  as  simple  as  we  possibly 
can.  But  a  system  broad  enough  to 
cover  all  conditions  can  rapidly  be- 

come so  complicated  that  its  ap- 
plication is  practically  impossible. 

"The  consent  decree  provides  that 
a  broadcaster  can  inform  ASCAP 
he  wishes  to  present  a  program  of 
such  and  such  length  on  so  many 
stations  with  this  talent  at  that 
time  and  using  these  compositions. 
ASCAP  is  then  to  fix  a  price  for 
the  use  of  the  music  requested. 
That's  relatively  simple,  even  when 
allowance  is  made  for  last-minute 
substitutions  in  music  caused  by 
the  illness  of  a  soloist  or  some  other 
unforseeable  factor. 

Bookkeeping  Cost 

"But  that's  only  the  be^jinning. 
There  are  a  hundred  variations 
needed,  covering  all-musical  shows, 
variety  programs,  dramatic  pro- 

grams with  background  music  and 
script  shows  with  only  theme  music, 
which  must  then  be  classified  as 
commercial  or  sustaining,  as  indi- 

vidual station  broadcasts  or  re- 
gional networks  or  national  net- 

works or  transcriptions,  and  to  pro- 
vide for  clearance  at  the  source  in 

some  cases  and  not  in  others.  Each 
variation  complicates  the  account- 

ing, and  every  complication  of  ac- 
counting makes  the  formula  more 

expensive  and  so  less  satisfactory." 
Mr.  Paine  said  that  one  broad- 

caster, operating  a  small  station 

"As  I  was  sayine,  WFDF  in  Flint  ^^^^ ...  ,  .  ^    ,  lUriONAL  RIPRESEN1ATIVES Michigan  now  has  1000  watts  on  EDWARD  PETRY  &  CO. 

910  kilocycles  .  .  ." ON  THE  NBC  RED  NETWORH 

had  told  him  that  the  compilation  of 
records  for  BMI  to  use  in  calculat- 

ing their  royalty  payments  to  com- 
posers amounted  to  more  than  $100 

a  month,  a  sizable  proportion  of  his 
entire  payment  to  ASCAP  under 
the  blanket  license  system.  This 
broadcaster,  Mr.  Paine  reported, 
said  that  when  he  had  to  spend 
money  for  music  he  preferred  to 
get  music  rather  than  bookkeeping. 

The  ASCAP  committee  appointed 

to  revise  the  Society's  by-laws  in 
accordance  with  the  provisions  of 
the  Federal  consent  decree  has  com- 

pleted its  task,  Mr.  Paine  said,  and 
the  ASCAP  general  counsel  are 
now  going  over  the  recommended 
changes  and  putting  them  into  the 
proper  legal  language  for  submis- sion to  the  membership. 
A  general  membership  meeting 

will  be  called  as  soon  as  the  attor- 
neys are  ready,  he  said.  Following 

the  adoption  of  the  amended  by- 
laws, an  election  of  directors  will 

be  held,  with  11  of  the  24  posts 
on  the  board  to  be  filled  by  vote  of 
the  membership,  who  for  the  first 
time  will  participate  in  the  election 
of  its  board.  Formerly  the  board 
elected  its  own  members. 

Retiring  directors  are:  Otto  Har- 
bach,  Edgar  Leslie,  J.  H.  Mercer, 
Oley  Speaks,  Deems  Taylor,  writ- 

ers; J.  J.  Bregman,  George  Fischer, 

Walter  S.  Fischer,  J.  J.  O'Connor, 
Gustave  Schirmer,  Will  Von  Tilzer, 

publishers.  Four  more  directors' terms  expire  at  the  end  of  the  year, 
giving  the  membership  an  opportu- 

nity to  name  a  majority  of  the 
board  before  the  beginning  of  1942. 

NETWORK  PROGRESS 

PORTRAYED  BY  MBS 
CHANGES  in  station  affiliation 
which  have  strengthened  Mutual 
coverage  and  improvements  in 
power  and  frequency  of  other  MBS 
affiliates  were  major  sales  argu- 

ments at  an  eight-factor  presenta- 
tion made  to  two  groups  of  approx- 

imately 50  agency  and  advertising 
executives  by  MBS  officials.  A  two- 
day  "advertising  clinic"  was  con- 

ducted by  MBS  at  the  Waldorf- 
Astoria  Hotel,  April  8-9. 

Opened  by  Fred  Weber,  MBS 
general  manager,  who  traced  the 
network's  history  from  its  incep- tion in  1935  by  three  independently 
owned  stations  to  its  178-station 
strength  today  as  proof  of  the 
soundness  of  the  mutual  principle 
of  operation,  the  clinic  sessions 
were  also  addressed  by  Edward 
Wood,  sales  manager;  Adolph  Op- 
finger,  program  coordinator;  Les- ter Gottlieb,  publicity  director; 
Wallace  A.  Walker,  statistician, 
and  Robert  A.  Schmid,  sales  pro- motion director  and  creator  of  the 
easel  presentation. 

After  the  speakers  had  pointed 
out  the  advantages  offered  to  ad- 

vertisers by  Mutual's  volume  dis- count plan,  its  news  coverage  and 
commentation,  its  outstanding  sus- 

taining features  and  its  sports  ex- 
clusives,  the  presentation  wound  up 
with  a  comparison  of  the  facilities 
of  MBS  and  NBC-Blue. 

SHIRLEY  SNYDER,  youngest  daugh- 
ter of  Glenn  Snyder,  vice-president 

and  manager  of  WLS,  Chicago,  is  now 
appearing  with  the  famed  Dnroihy Dorben  Dancers  in  the  Marine  Dining 
Room  of  Chicago's  Edgewater  Beach Hotel. 
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Universal  Daylight 

Saving  Is  Advised 
Miller  Asks  Knudson  for  His 
Views  on  Defense  Measure 

CALLING  for  a  public  statement 
from  the  National  Defense  Ad- 
.visory  Council  on  the  desirability  of 
establishing  national  daylight  sav- 

ing time  as  a  defense  measure, 
NAB  President  Neville  Miller  last 
Tuesday  in  a  letter  to  William  S. 
Knudsen,  director  of  the  Office  of 
Production  Management,  declared 
that  a  universal  daytime  saving 
time  system  would  solve  the  broad- 

casting industry's  perennial  pro- 
gramming headaches.  No  answer- 

ing statement  had  been  made  by 
0PM  as  Broadcasting  went  to 
press. 

Pointing  out  that  both  the  NAB 
board  of  directors  and  the  board  of 
the  Assn.  of  American  Railroads 
have  voted  to  support  the  daylight 
saving  proposition,  and  noting  that 
two  bills  providing  a  universal 
daylight  saving  time  system  have 
been  introduced  in  the  House — HR- 
3789  by  Rep.  McLean  (R-N.  J.)) 
and  HR-4206  by  Rep.  Keogh  (D- 
N.  Y.)— Mr.  Miller  stated: 

An  Aid  to  Programming 

"Our  board  of  directors  has 
voted  unanimously  to  support  na- 

tional daylight  saving  time  for  the 
reason  that  it  will  solve  the  broad- 

casting industry's  semi-annual  pro- 
gramming problems  arising  out  of 

the  fact  that  some  States  operate 
on  daylight  saving  time  and  others 
do  not.  I  do  not  know  what  con- 

sideration, if  any,  the  Defense  Com- 
mission has  given  to  the  question 

of  the  desirability  of  national  day- 
light saving  time  as  a  defense 

measure.  Our  association,  and 
others,  deem  it  of  transcendent  im- 

portance. If  you  concur  in  our  view, 
we  urge  that  you  make  a  public 
statement  to  that  effect." 

Although  final  tabulations  have 
not  been  completed  and  no  official 
announcement  made,  it  is  under- 

stood the  daylight  saving  survey 
being  conducted  by  the  NAB  indi- 

cates that  a  preponderance  of  U.  S. 
stations  favor  universal  daylight 
saving  time  base  as  the  best  solu- 

tion to  programming  difficulties. 

Capps  With  WITH 
NOW  OPERATING  on  a  24-hour- 
a-day  basis,  the  new  WITH,  Balti- 

more, which  was  inaugurated  last 
month,  announces  the  appointment 
as  program  director  of  Charles 
Capps,  former  program  director  of 
WMCA,  New  York,  and  recently 
with  WARM,  Scranton.  Mr.  Capps 
recently  produced  the  ACAP  on 
Parade  series.  He  was  director  and 
producer  of  War  Letters  From 
Britain  and  Ex-Lax's  Five  Star 
Final,  and  was  script  writer  for 
the  Lever  Big  Town  series. 

BMI  DEFINES  PLAN 

ON  INFRINGEMENTS 

OCCASIONAL  innocent  infringe- 
ment of  BMI  music  by  stations  not 

members  of  Broadcast  Music  Inc. 
will  not  be  prosecuted,  with  only 
"willful  chiselers  and  infringers" 
to  be  attacked,  according  to  Carl 
Haverlin,  station  relations  manager 
of  BMI. 

Mr.  Haverlin  last  month  advised 
non-BMI  stations  that  use  of  its 
music  without  a  license  may  be  sub- 

jected to  infringement  action,  caus- 
ing a  furore  among  those  stations 

[Broadcasting,  April  7]. 
After  Calvin  J.  Smith,  general 

manager  of  KFAC,  Los  Angeles, 
had  branded  these  tactics  as  "the 
same  old  threat  that  the  industry 
as  a  whole  objected  to  on  the  part 
of  ASCAP  for  many  years",  Mr. Haverlin  on  April  3  advised  the 
California  broadcaster  that  no  ar- 

bitrary action  was  contemplated. 
He  said  he  had  v/ritten  his  original 
letter  after  he  had  been  "bedeviled 
by  a  number  of  BMI  licensees  who 
heartily  dislike  the  idea  that  some 
non-subscribing  stations  seem  to 
feel  free  to  use  the  music  that  sub- 

scribers have  to  pay  for — music 
which  would  not  exist  had  it  not 

been  for  their  payments." From  other  broadcasters  not 
members  of  BMI,  protests  have 
been  registered  against  the  request 
that  such  stations,  in  joining  the 
industry-owned  company,  would  be 
required  to  pay  assessments  for  the 
preceding  year,  during  which  they 
were  not  members. 

Stern  Tests  Spots 
L.  &  H.  STERN  Co.,  New  York,  is 
testing  one-minute  spot  announce- 

ments on  WHN,  New  York,  for 
Zeus  cigarette  holders.  More  sta- 

tions may  be  added  if  the  test  is 
successful.  Al  Paul  Lefton  Co., 
New  York,  is  the  agency. 

135,000  ivatt.  fj::t;: 
At  night,  the  highly  efficient  KWKH  directional  antenna 

actually  radiates  135,000  watts  East  and  West  into  the 

homes  of  425,683  radio  families  in  13  states  .  .  .  regular 

listeners  of  KWKH.  Figures  based  on  NEW  CBS  Audit 
after  only  7  months  of 

operation  by  KWKH  on 

its  increased  power  of 

50,000  lVatt5-^^% 

ures  Dasea  on  iMirVV  v^r>o  i\uaii 

KWKH 

GE  Records  Speeches 

For  English  Rebroadcast 
BECAUSE  most  of  the  important 
speeches  made  in  this  country  are 
broadcast  in  the  evening  when  no 
shortwave  stations  are  beamed  to 
England,  WGEO,  General  Electric 
shortwave  station  in  Schenectady, 
has  worked  out  a  special  system  for 
rebroadcasting  such  talks  at  the  re- 

quest of  the  BBC. 
While  a  speaker  is  broadcasting 

in  America,  WGEO  transcribes  the 
talk  and  after  signing  off  its  pro- 

grams to  Latin  America  at  11  p.m. 
(EST),  sends  the  recorded  talk  via 
shortwave  to  the  BBC  in  London. 
The  BBC  in  turn  re-records  the 
WGEO  broadcast  and  presents  it 
for  London  listeners  the  first  thing 
the  following  morning. 

Army  Shifts  Brechner 
JOSEPH  L.  BRECHNER,  for- 

merly of  the  U.  S.  Army  Recruiting 
Service  where  he  wrote  a  series  of 
quarter-hour  recruiting  transcrip- 

tions, has  been  transferred  to  the 
Pictorial  &  Radio  Division  of  the 
Public  Relations  Division  of  the 
War  Department.  He  will  continue 
as  a  script  writer  in  his  new  post, 
working  with  E.  M.  Kirby,  civilian 
advisor. 

Tootsie  Rolls  on  9 

SWEETS  Co.  of  America,  Ho- 
boken,  has  started  25-word  chain 
breaks  and  minute  transcribed  an- 

nouncements for  Tootsie  Rolls  on 
WNAC  WMAQ  WTAM  WFAA 
CKLW  KMBC  WCCO  WCAU 
WGY.  Blow  Co.,  New  York,  is 
agency. 

15c  Never  Bought 

More  Premium  Value 

MARY  ELLEN  QUINLAN'S 
UNIVERSALCOOKBOOK 

•  Full  Library  Size 
•  256  Pages 

•  Washable  Covers 

In  sheer  appeal  and  quick  re- 
sponse, no  housewife  premium 

outpulls  a  good  cook  book!  The 
Universal  Cook  Book  is  one  of  the 
greatest  values  ever  offered  for 
this  purpose.  It's  big  and  thick; never  fails  to  please.  Yet  its  cost 

is  only  15c  a  copy!  You  can't possibly  appreciate  what  a  value 
this  is  until  you've  seen  a  sample. Send  for  one  today. 

Address  Dept.  B-14 
THE  WORLD  PUBLISHING  CO. 
1231  W.  110  St.  Cfev.land,  O 

A  Shreveport  Times  Station — Represented  by  the  Branham  Company 

$20  REWARD  FOR 

PLAYING  THE  RED 

That's  right  $20.00.  Here's  how.  A  minute 
spot,  night-time,  on  WMBG — the  Red  Network 
outlet  in  Richmond  costs  only  $15.00.  A  minute 

spot — night-time  on  the  other  leading  Richmond 
Station  costs  $35.00.  Reward  for  playing  the 

Red— $20.00. 

WMBG  offers  you  the  Red  Network  audience 

— 5000  watts  daytime — 1000  watts  night — and 

equal  density  of  coverage.  WMBG  charges  you 

only  for  what  it  covers — a  saving  of  $20.00  on 

a  minute  spot — other  savings  in  proportion.  Be- 

fore you  buy— get  the  WMBG  story.  WMBG, 
NBC  Red  Outlet,  Richmond,  Va. 

National  Representative — John  Blair  Co. 
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CLA^$$IFIED 

Help  Wanted  and  Situotions  Wanted,  7c  per  word.  All  other  classi- 
fications. I  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimoin  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Wanted — Young  man  with  Radiotelephone 
first  class  license.  Experience  not  nec- 

essary. Apply  Box  368,  BROADCAST- ING. 

Experienced  Announcer  —  With  operator's license.  If  you  have  selling  experience 
it  will  help.  Box  356,  BROADCASTING. 

Combination  Announcer-Engineer-Nctwork 
Station — In  West  Texas.  Salary  liberal. 
Send  transcription,  experience  and  photo- 

graph. Box  357.  BROADCASTING. 

Wanted — By  midwest  chain  station.  Ex- 
perienced mail  pull  m.c.  announcer.  Good 

opportunity  for  right  man.  Apply  imme- diately.  Box  367,  BROADCASTING. 
Wanted — Radio  operator  telephone  1st  Class 

location  Puerto  Rico.  Combination  an- 
nouncei"  preferable.  Twenty-five  Dollars 
($25.00)  week.  Box  366,  BROADCAST- ING.  

Salesman-  Two  hundred  fifty  watt  full 
time  in  rich  market,  city  thirty  thousand 
midwest.  Salary  and  commission.  Give 
details  and  references.  Box  361,  BROAD- CASTING. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey 
An   Organization  of 

Qualified  Radio  Engineers 
Dedicated  to  the 

SERVICE  OF  BROADCASTING 
National  Press  Bldg.,  Wash.,  D.  C. 

McNARY  &  CHAMBERS 

Radio  Engineers 

Notional  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 
Earle   Building,  Washington,  D.  C. 

Telephone  NAtionol  7757 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

Munsey   Bldg.  District  8456 
Washington,  D.  C. 

HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM     BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Onic«: 

7IJ4  Main  St 
Kama*  City,  Mt. 

Crosiroadi  of 
tlia  Worid 

Hollywood,  Cal. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directiorval 
Antenna  Controlling 

Interference 
Bowen   Bldg.  •  WASH.,   D.  C.  •  NA.  £7tt 

Growing  Regional  Needs  Young,  Agressive 
Announcer  -  Copywriter — Minimum  two 
years  experience.  Send  photo,  transcrip- tion, qualifications.  KLO,  Ogden,  Utah. 

Midwest  Fulltime  Station— To  go  on  air  in 
approximately  60  days  desires  complete 
staff  with  exception  of  manager.  Write 
full  details  of  past  experiences  etc.  Box 
365,  BROADCASTING. 

Salesman— Well  established  MBS  affiliate 
South  East  oflfers  excellent  opportunity  to 
producer.  Drawing  account  plus  com- mission. Will  consider  only  experienced, 
aggressive,  sober  salesman  who  wants  to 
get  ahead.  Write  full  details  concerning 
yourself  to  Box  373,  BROADCASTING. 

Openings  On  Hand! — For  qualified  em- 
ployees— every  department — announcers, 

operators,  combinations,  transrad'o  press, salesman,  etc.,  except  talent.  National 
Radio  Employment  Bureau,  Box  864, 
Denver,  Col. 

CBS  Station  In  Central  West— Looking  for 
chief  engineer,  preferably  married.  Please 
give  complete  background  and  experi- 

ence record  as  well  as  stai-ting  salary  ex- pected. Box  372,  BROADCASTING. 

Situations  Wanted 

Announcer,    Technician,    A-1    Salesman — Sales  manager  experience,  all  phases  of 
radio  production  and  sales.  No  high  pres- 

sure type  :  can  produce.  Want  to  manage 
small  station.  Have  capital  for  right  prop- 

osition. 7  years'  experience.  Box  362, BROADCASTING. 

Announcer — Wishes  connection  with  east- 
ern network  affiliate.  Thoroughly  trained 

in  news,  ad  lib  and  general  assignments. 
Has  tested  early  morning  chatter  show. 
Network  endorsement.  Thirty  years  old. 
Married.  College  education.  Address  Box 
352,  BROADCASTING. 

Engineer — Steadily  employed,  desires  perm- anent connection  as  Chief  Engineer  or 
connection  with  promotion  possibilities. 
Qualified  for  general  broadcasting  instal- 

lations, operation  and  maintenance,  etc. 
Also  familiar  with  FM  and  Directional 
Antenna  systems.  Qualifications  furnished 
upon  request.  Gladly  arrange  an  inter- 

view. Prefer  Stations  operating  with  five 
to  fifty  KW.  Box  360,  BROADCASTING. 

Why  Lose  Money? — Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  359,  BROADCASTING. 

Agency  Man — Four  years'  experience  all phases,  production-programming  with  a top  five  national  agency,  desires  program 
directorship  eastern  station.  Draft  ex- 

empt. Box  364,  BROADCASTING. 

Commercial  Manager — Nine  years  of  sales and  merchandising.  Last  seven  years 
with  one  of  the  most  successful  managers 
of  the  NBC  affiliates.  Details  on  request. 
Box  353,  BROADCASTING. 

Operator,  Licensed — Four  years  studio,  re- 
mote and  transmitter  experience.  Im- 

mediately. Box  370,  BROADCASTING. 

Sports  Announcer — Baseball-sport  commen- 
tary, also  handle  general  duties.  Refer- 

ences, recordings.  Box  369,  BROAD- CASTING. 

Chief  Engineer  —  Competent,  cooperative. 
Take  compete  charge.  Make  engineering 
department  click.  Employed.  Box  351, 
BROADCASTING. 

Experienced  Engineer — 5  year's  construc- tion, maintainence,  controls.  Excellent 
references  available.  Desires  steady  posi- 

tion, eastern  state  preferred.  Box  363, 
BROADCASTING. 

For  Sale 

Assortment  New  and  Used — Mica  trans- 
mitting condensers  priced  very  reason- 

able. Box  371,  BROADCASTING. 
For  Sale — Used  Western  Electric  5  Kw 
transmitter  complete,  good  record  of 
performance.  Box  358,  BROADCAST- 
ING. 

For  Sale— 78B  RCA  DeLuxe  Audio  Ampli- 
fier equipment  complete  with  control  con- sole and  64A  cabinet  speaker.  Will  handle 

two  studios,  two  turntables,  and  two 
nemos  :  also  RCA  microphones.  Box  355, 
BROADASTING. 

Wanted  to  Buy 

Wanted  to  Buy  Used  5  Kilowatt  Transmitter 
—Give  particulars.  Box  354,  BROAD- CASTING. 

FOR  SALE! 

1  RCA  type  250-K  250  watt  transmitter,  MI-7242A  less  tubes  with  one 
crystal  for  either  1370,  1400  or  1420  kc. 

1   RCA  type  9AJX  cabinet  rack,  transmitter  grey  MI-45 19/4537 
1   RCA  33B  Jack  Panel.  MI-4646 
1  RCA  76-B1  console  type  Speech  Input  Equipment  with  power  supply 

less  tubes.  Afll-1  1  61  3/ 1  1  301 
2  RCA  70  C  turntables.  MI-4871A.  Umber  grey 
4  RCA  Junior  Velocity  Microphones.  MI-4036K 
1   RCA  90A  program  stand.  MI-4090 
1  RCA  91 A  desk  stand,  MI-4058A 
1   RCA  91 -B  desk  stand.  MI-4092 
1  RCA  311 A  Frequency  Monitor,  transmitter  grey  MI-8211B  with  crystal 

either  for  1370  kc,  1400  kc,  or  1420  kc.  with  one  set  used  tubes. 
Clipper  amplifier  included. 

1  RCA  66A  Modulation  Monitor,  transmitter  grey,  with  one  set  used  tubes. MI-7502 

1   RCA  Antenna  Tuning  Unit,  type  AZ-4293.  MI-7423 
1   RCA  Lighting  choke  coil,  type  92-A.  MI-7112 
1   RCA  remote  metering  kit,  MI-19404 
1  RCA  Limiting  Amplifier  type  86-A,  Transmitter  Grey,  MI-11216,  with  1 

set  used  tubes,  and  with  RCA  type  36B  shelf,  transmitter  grey,  MI-4682A 
1  Standard  Ck  type  150  foot  Blow  Knox  Hot  Dipped  Galvanized  tower, 

Including  four  Lapp  No.  13988  insulators,  and  including  Crouse-Hinds 
Lighting  equipment,  Specification  A 

This  equipment,  used  by  station  KYAN,  now  discontinued, 
is  offered  for  sale  F.O.B.  Cheyenne,  and  is  available  for  im- 

mediate delivery.  It  has  been  used  less  than  six  months,  and  is 
guaranteed  to  be  in  perfect  operating  condition.  Practically 
everything  necessary  for  a  complete  new  station,  at  a  real  sav- 

ing. Address  your  offer  to 

Wm.  C.  Grove  —  Room  220 

Plains   Hotel  —  Cheyenne,  Wyoming 
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REMEDY  FOR  POOR  RECEPTION 

Repairman  and  Develops 

Listeners  Complain  

WFBL  Makes  Tieup  With 

 Good  Will  When 

A  NOVEL  plan  to  remedy  listen- 
ers' complaints  about  faulty  recep- 
tion of  the  station's  signal  has  been 

put  into  operation  by  WFBL,  Syra- 
cuse. The  personalized  campaign, 

originated  by  Bob  AUer,  staff  engi- 
neer, appears  to  be  bearing  fruit 

for  the  station  both  in  goodwill  and 
better  reception. 

Several  months  ago  Aller  noticed 
that  intermittently  the  station  re- 

ceived complaints  from  the  same 
listeners  about  poor  reception  of 
WFBL  programs.  They  seemed  in- 

clined to  blame  flaws  in  the  techni- 
cal operation  of  the  station,  al- 

though Aller  reasoned  that  they 
probably  were  getting  bad  recep- 

tion all  along  the  dial — and  they 
wanted  WFBL  to  supply  a  remedy. 

Taking  up  the  matter  with  sta- 
tion officials,  Aller  was  instrumental 

in  working  up  an  agreement  with 
Pat  Cerone,  a  local  radio  repair- 

man, for  routine  examination  and 
"diagnosis"  of  all  complaints  com- 

ing to  the  station  from  listeners. 
It  was  understood  that  Repair- 

man Cerone  would  receive  a  flat 
rate  for  each  call,  and  that  he 
would  be  working,  in  each  case,  for 
the  station  and  not  for  himself — 
he  was  not  to  try  and  work  up  jobs 
for  himself  during  these  calls. 

A  Call  Is  Made 

Now  when  a  complaint  on  recep- 
tion comes  in,  the  WFBL  switch- 

board operator  turns  it  over  to 
Aller.  In  turn,  he  makes  an  original 
typewritten  report  and  two  carbon 
copies — giving  the  name,  address 
and  telephone  number  of  the  com- 

plainant along  v/ith  the  specific 
complaint.  The  original  goes  into 
a  looseleaf  book  which  he  keeps. 
Both  carbons  go  to  Cerone. 

The  repairman  then  makes  the 
call.  If  the  complaint  arises  from  a 
minor   technical   displacement,  he 
corrects  the  condition  and  notes  it 

'  on  his  report.  In  the  many  cases 
where  poor  reception  results  from 
careless  tuning  by  the  listeners,  he 
delivers  a  tactful  lesson  on  the  fund- 

amentals of  good  radio  operation. 
If  the  receiver  is  obsolete,  Cerone 

1  makes  this  plain,  but  without  put- 
'  ting  in  a  plug  for  himself. 

After  these  visits,  Cerone  sends 
one  carbon  back  to  the  station,  so 
his  "diagnosis"  and  "treatment" 
can  be  transcribed  to  the  filed  origi- 

nal and  the  case  record  kept  up  to 
date.  The  second  carbon  he  presents 
to  the  WFBL  business  office  as  a 
voucher  for  payment.  As  a  checkup, 
a  WFBL  engineer  a  few  days  later 
phones  the  listener  to  find  whether 
the  set  is  working  correctly. 

Results  of  the  program  have  been 
definite  and  encouraging,  WFBL 
reports.  An  average  of  two  com- 

plaints are  received  daily,  and 
Cerone  is  able  to  take  care  of  this 
volume  handily.  The  station  also 
receives  calls  from  aided  listeners, 
attesting  their  appreciation. 

"There  is  no  doubt  that  a  listener 
once  so  helped  out  is  on  WFBL's 
side,"  a  station  official  remarked. 
"He  knows  the  station  has  an  in- 

terest in  him.  He  undoubtedly  perks 
up  his  ears  every  time  he  hears 
WFBL  mentioned  after  that." 

Jack  Campbell  Named 
JACK  CAMPBELL  has  been  ap- 

pointed manager  of  sales  promo- 
tion   for    KGO    and    KPO,  San 

Francisco,  succeeding  Gene  Clark, 
who  goes  to  NBC  production  de- 

partment.  A   native   of  Bedford, 
Ind.,  Campbell  at- tended Indiana  U, 

and  began  his  ca- 
reer in  the  out- 

d  o  o  r  advertising 
department  of 
Foster  &  Kleiser 
in    1922.  Moving 
to    Young  Adv. 
Agency   in  1931, 
and  three  years 
later  to  Langen- 
dorf  United  Bak- 

eries as  advertising  manager  han- 
dling radio,  newspaper  and  outdoor 

advertising  over  the  entire  Pacific 
Coast.   In   1939  Campbell  became 
western  regional  advertising  man- 

ager for  Schenley  Distilleries,  co- 
ordinating advertising  and  sales 

activities  for  that  corporation  in 
the  West. 

Mr.  Campbell 

I  FOR  THE  II.A.B.  CONyENTIOH 

Stay  At  The 

Headquarters  Hotel  - 

Center  of  Activity 

800 
ROOMS 
FROM 

AIR 
CONDITIONED 

Survey  of  Reading 
THE  READING  of  books  during 
such  months  as  June,  October  and 
November  of  last  year  was  re- 

placed by  the  urgency  of  radio  lis- 
tening and  newspaper  reading,  ac- 

cording to  the  1940  report  of  the 
New  York  Public  Library.  More 
books  were  circulated  during  1940 
than  1939,  but  the  volume  dropped 
sharply  during  those  months  due 
to  world  affairs.  The  report  also 
shows  a  change  in  travel  books  re- 

quested, with  interest  turned  to 
this  hemisphere. 

^^^^^ 

RCA  Plans  Spots 

AS  FURTHER  promotion  for  its 
personal  radio,  RCA  plans  a  cam- 

paign, including  announcements,  to 
start  May  15  in  time  for  the  out- 

door season  and  run  on  a  large  list 
of  stations. 

CHNS 

The  Key  Station  of  the 
Maritimes 

Is  your  first  choice  for  broad- cast results  in  Halifax  and  the 
Maritimes.  Ask  your  local 
dealers. 

or  JOE  WEED 
350  Madison  Ave. 

New  York 

■ 

^^^^^^^^^^^^^^^^^^^^^^^^^^^^  ^ 

WANTED  .  --"^S- 

tr  ..A  for  
a  Fourth  

or  /^j-*- 

f  °t  NaSons'  
Tractors! 

mu  YOU 

Nearly  $300  a  minute  —  every  minute  of  the 

day  and  night  —  all  year  long  .  .  .  that's  what 
it  costs  to  keep  the  farmers'  tractors  and  trucks 
running  in  'America's  Money  Belt."  That's  a 
lot  for  plowing  —  but  no  wonder  .  .  . 

More  than  one-fourth  of  all  the  tractors  of 

the  nation  are  owned  by  "Money  Belt"  farmers. 
Only  10.7%  of  the  U.  S.  farms  — BUT  25.1% 
OF  THE  TRACTORS!  Reason?  .  .  .  farmers, 
and  other  folks  too,  have  money  to  buy  the 

things  they  need.  Those  "other  folks"  spend 
plenty  for  their  automobiles  too,  out  here 
where  there's  practically  a  car  for  every  family. 

Reap  your  harvest  while  "Money  Belt" farmers  plow  this  Spring.  The  four-way  voice 
of  The  Cowles  Stations  will  plant  your  message 
in  this  fertile  ground.  May  we  tell  you  more? 

Here's  What  Money 

Belt  Farmers  Alone 
Used  Last  Year 

Quantity  Est.  Cost 
GASOLINE 

933,341,730  gal..S102,667,590.30 
MOTOR  OIL 

23,988,905  gal...  12,474,230.60 
GEAR  LUBRICANTS 

68,634,211  lbs  8,922,447.43 
SPECIAL  LUBRICANTS 
12,357,793  lbs...  .  1,853,668.95 

KEROSENE 
6,170,295  bbls.  .26,223,753.75 

DISTILLATE 
508,605  bbls. .  .2,034,420.00 
PETROLEUM  GAS 

7,698,908  gal. . .  .2,386,683.80 

 -C^^  .L.t\j.  /-.,^\  ̂ ,^x <  THE  REGISTER  AND  TRIBUNE.  Dei  Moinei 1 
Represented  Nationally  by  THE  Katz  AGENCY 

THE  ARISTOCRAT  OF  ST.  LOUIS 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

■APRIL  5  TO  APRIL  II,  INCLUSIVE 

Decisions  .  .  . 
APRIL  5 

KABR,  Aberdeen,  S.  D. — Granted  license increase  to  5  kw  etc. 
APRIL  7 

W41MM,  Winston-Salem;  W71SB,  South 
Bend;  W45D,  Detroit;  W55M,  Milwaukee; 
W47P,  Pittsburgh;  W45RG,  Baton  Rouge; 
W45CM,  Columbus — Ordered  issuance  CP on  condition  no  construction  facilities  be 
undertaken  or  completed  until  Commission 
has  acted  on  general  newspaper-ownership question. 
W59C,   Chicago;   W71RF,  Rockford,  111. 

— Placed  in  pending  file  applications  for 
modification  of  CPs  previously  granted. 
NEW.  A.  S.  Abell  Co.,  Baltimore;  Mercer 

Broadcasting  Co.,  Trenton,  N.  J.;  News 
Syndicate  Co.,  New  York — Placed  in  pend- ing files  applications  CPs  FM. 
Milwaukee  Journal — Granted  temporary 

authorization  operate  commercially  60  days 
its  FM  experimental  station. 

APRIL  8 
WGAU,  Athens,  Ga. — Granted  voluntary 

assignment  license  from  J.  K.  Patrick, 
Earl  Braswell,  Tate  Wright,  C.  A.  Row- 

land and  A.  Lynne  Brannen  d/b  J.  K. 
Patrick  &  Co.  to  J.  K.  Patrick,  Earl  B. 
Braswell,  Tate  Wright  and  C.  A.  Rowland, 
d/b  J.  K.  Patrick  &  Co. 
KWJJ,  Portland,  Ore.— Granted  modifi- 

cation CP  to  use  directional  D  &  N,  ap- 
proval present  site. 

WCAO,  Baltimore — Granted  CP  increase 
to  5  kw  N  &  D,  move  transmitter,  direc- tional N  &  D. 
SET  FOR  HEARING — KPAC,  Port  Ar- thur, Tex.,  modification  license  increase  N 

to  1  kw,  change  antenna  ;  NEW,  Constitu- 
tion Broadcasting  Co.,  Atlanta,  CP  550  kc 

1-5  kw  unl.  directional  N.  WCAO,  Balti- more, application  for  consent  to  transfer 
control  from  Lewis  M.  Milbourne  and 
Clarence  W.  Miles  as  voting  trustees  to 
themselves  and  L.  Waters  Milbourne  as 
voting  trustees. 

APRIL  9 
WARM,  Scranton,  Pa. — Granted  modifi- 

cation CP  new  station  for  shift  to  1400  kc 
under  treaty. 
KRFJ,  Miles  City,  Okla.— Granted  modi- 

fication CP  to  1310  kc  250  w  unl.,  for  shift 
to  1340  kc  under  treaty. 
W49BN,  Binghamton,  N.  Y.— Granted 

consent  assignment  CP  from  Howitt-Wood 
Radio  Co.  Inc.  to  its  parent  company, 
Wylie  B.  Jones  Adv.  Agency. 
WLWO,  Cincinnati — Granted  modifica- 

tion international  station  increase  from  50 to  75  kw. 
WKZO,  Kalamazoo — Adopted  order  va- 

cating action  of  3-4-41  granting  in  part 
application  increase  D  to  5  kw,  and  set 
application  CP  for  hearing. 
KORN,  Fremont,  Neb. — Set  for  hearing application  for  renewal  of  license  and 

transfer  of  control. 
APRIL  10 

MISCELLANEOUS— WAAT,  Jersey  City, 
grantt'd  modification  CP  new  transmitter, directional  N  970  kc  under  treaty ;  WCSH, 
Portland,  Me.,  granted  modification  CP  to 
!)70  kc  under  treaty  ;  WFCI,  Pawtucket, 
R.  I.,  granted  modification  CP  new  sta- 

tion to  extend  completion  ;  KEYS,  Corpus 
Christi,  Tex.,  granted  license  as  modified 
new  station  for  1490  kc  under  treaty; 
WPAY,  Portsmouth,  O.,  granted  continu- 

ance hearing  on  application  to  transfer 
control  to  6-2-41  ;  WIXG,  Boston,  granted 
continuance  hearing  to  4-29-41  ;  NEW, 
Western  Mass.  Broadcasting  Co.,  Pittsfield, 
granted  indefinite  postponement  hearing  on 
application  for  CP  1500  kc,  1490  under 
treaty,  100  w  unl.  ;  WNAX,  Yankton,  S.  D., 
granted  leave  withdraw  without  prejudice 
application  transfer  control  of  station; 
WKZO,  Kalamazoo,  Mich.,  action  granting 
in  part  application  ordered  vacated. 

Applications  .  .  . 
APRIL  8 

WATR,  Waterbury,  Conn.— CP  increase 
to  1  kw,  new  transmitter,  amended  to  1320 
kc  under  treaty. 
WFBC,  Greenville,  S.  C— Modification 

CP  change  antenna  amended  for  further 
antenna  changers,  1330  kc  under  treaty. 
NEW,  WFAM  Inc.,  Lafayette,  Ind.— CP 

1230  kc  100  w  unl.,  facilities  WFAM. 
WGES,  Chicago — Modification  CP  change 

transmitter,  antenna  on  1390  kc  under 
treaty. 
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FIRST  ARMY  DUTY  of  Manager  Roy  Powell,  of  WCOS,  Columbia,  S.  C, 
after  being  drafted  into  active  duty  as  a  first  lieutenant  and  assigned  the 
position  of  assistant  public  relations  director  in  charge  of  radio  at  Fort 
Jackson,  Columbia,  was  the  handling  of  the  Spin  &  Win  With  Jimmy 
Flynn  show  for  NBC-Blue  from  the  post.  Standing  here  in  uniform  he 
watches  the  principals  in  the  popular  coast-to-coast  quiz  gathered  for  a 
WCOS  interview  (1  to  r),  NBC  announcers  Bob  Stanton,  WCOS  An- 

nouncer Dave  McGowan,  Perry  Ward  (Flynn),  Tom  Reilly,  producer. 

KEX,  Portland,  Ore.- CP  new  transmit- 
ter directional  N  &  D,  change  to  1160  kc 

increase  to  50  kw  unl.,  amended  to  1190 
kc  under  treaty. 
WTMC,  Ocala,  Fla.— Hearing  continued 

to  5-5-41. 
APRIL  9 

NEW,  McNary  &  Chambers,  Washington 
—CP  47.5  mc  2,610  sq.  miles  762,485  popu- lation. 
NEW,  CBS  Inc.,  Boston— CP  44.1  mc 

16,230  sq.  miles  5,972,246  population, 
amended  to  43.5  mc.  20,200  sq.  miles, 
5,384,179  population,  change  antenna,  trans- mitter. 
NEW,  Birney  Imes,  Tupelo,  Miss. — CP 1240  kc  250  w  unl. 
NEW,  CBS  Inc.,  St.  Louis— CP  44.7  mc 

10,950  sq.  miles  1,708,332  population. 
NEW,  Southwest  Broadcasters,  Las 

Vegas,  N.  M.— CP  1230  kc  250  w  unl. 

APRIL  11 
WNBC,  New  Britain,  Conn.— Modification tion  CP  for  1410  kc  under  treaty,  5  kw  unl., directional. 
NEW,  Indianapolis  Broadcasting  Inc., 

Indianapolis — CP  45.3  mc  13,640  sq.  miles 
1,017,471  population,  FM  station. 
WTMA,  Charleston,  S.  C— Modification 

CP  new  transmitter  etc.,  asking  1250  under 
treaty,  change  antenna. 
NEW,  Capital  City  Broadcasting  Co.,  To- 

peka— CP  1170  kc  5  kw  D  II,  amended  to 1210  kc  under  treaty. 
KPQ,  Wenatchee,  Wash. — CP  new  trans- mitter, change  to  560  kc  500  w  1  kw  D. 
NEW,  Hughes  Prouctions,  Los  Angeles — CP  44.5  mc  FM  7,312  sq.  miles  2,575,558 

population. NEW,  Hughes  Productions,  San  Mateo 
Co.,  Cal. — Same  except  10,790  sq.  miles 
1,893,802  population. 

lo; 

around  a      ̂ "^^lator^  h      ̂ ^PP  for,t 

FOR  SECURITY  IN 

ANTBNNA  STRUCTURE  INSULATORS 

i 

Ring,  Clark  Are  Feted 
At  Testimonial  Dinner 
A  TESTIMONIAL  dinner  in  honor 
of  Andrew  D.  Ring,  former  as-j 
sistant  chief  engineer  of  the  FCC,; 
and  Ralph  L.  Clark,  former  senior 
engineer,  who  resigned  with  Mr. 
Ring  to  engage  in  a  private  engi- 

neering practice  in  Washington, 
was  held  at  the  Willard  Hotel, 
Washington,  April  9.  More  than  I 
100  attended,  including  members  of  t 
the  FCC  engineering,  law  and  ac-, 
counting  departments,  broadcasters] 
and  legal  and  engineering  practi-i 
tioners  in  Washington,  and  others 
identified  with  radio  and  who  were  : 
acquainted  with  Mr.  Ring  during 
his  12-year  tenure  at  the  FCC.  ' 

Prior  to  the  dinner,  FCC  engi- 
neering department  employes  pre- 

sented Mr.  Ring  with  a  desk  set? 
and  Mr.  Clark  with  a  traveling! 
bag.  At  the  dinner,  Mr.  Ring  was! 
presented  with  a  traveling  bag  and| 
a  planimeter,  and  Mr.  Clark  with  a  I 
brief  case.  Paul  D.  P.  Spearman,j 
former  general  counsel  of  the  FCC,! 
presided  at  the  banquet,  with  the 
presentation  to  Mr.  Ring  made  by 
his  first  chief  in  Government  serv-; 
ice.  Dr.  C.  B.  JoUiffe,  now  chief  en- 

gineer of  RCA  Laboratories.  ■ 

R.  O.  FOSTER,  Statler  Bldg.,  Boston, 
has  been  appointed  Boston  and  New 
England  representative  of  the  new 
WMUR,  Manchester,  N.  H. 

Tentative  Calendar  .  .  . 

APRIL  14 
NEW,  Western  Mass.  Broadcasting  Co., Pittsfield— CP  1500  kc  (1490  under  treaty) 

100  w  unl. 
APRIL  15 

WIXG,  Boston — Modification  license  to 
50-56  mc  500  w  visual,  42-56,  60-86  mc  500 w  visual. 

APRIL  16 
WNAX,    Yankton,    S.  D.— Transfer  of control. 
KFNF,  Shenandoah,  la. — Renewal  license. 

APRIL  18 
NEW,  J.  Leslie  Doss,  Bessemer,  Ala. — CP  1370  kc  250  w  unl. 

APRIL  23 
NEW,  CBS  Inc.,  Boston — CP  43.5  mc 

20,200  sq.  miles  unl. 
APRIL  29 

WIXG,  Boston — CP  and  modification  li- cense television. 

MAY  1 
WGST,  Atlanta — License  renewal. 

MAY  16 
KMA,  Shenandoah,  la. — Renewal  license 

MAY  28 
KRBC,  Abilene,  Tex.— CP  940  kc  1  kw unl.  directional  N  &  D. 

MAY  29 
WRDW,  Augusta,  Ga.— CP  1450  kc  500 w  1  kw  D  unl. 

JUNE  2 
NEW,  Symons  Broadcasting  Co.,  Ellens- burg,  Wash.— CP  1110  kc  1  kw  unl. 
WPAY,  Portsmouth,  O. — Transfer  of  con- trol and  license  renewal. 

JUNE  4 KFRO,  Longview,  Tex. — Modification  CP to  1340  kc  5  kw  unl.  directional  N. 
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Gross  Named  to  FCC  Broadcasting  Post  Nine  Cities  Show 

With  Adair  Appointed  as  His  Assistant  Double  Population 

id  [FOR   A   WHOLE   DAY  recently 
Ii  iJames    Ulmer   Jr.,    son    of  Rev. 
jj  James  G.  Ulmer,  founder  of  sev- 
jCral     Texas     stations  including 

,1  .KGKB,  Tyler,  handled  the  control 
■'  room  of  KGKB.  Occasion  was  the 
^turning  over  of  the  entire  opera- 
'tion  of  KGKB  for  one  day  to  local 
high  school  students  studying  ra- 
-dio.  Sixteen-year-old  Ulmer  holds 
ia  commercial  first  class  operator's 
ilicense   in   addition   to  operating 
famateur  station  W5HWD. 
§   

Radio  Is  Left  Out 

lln  Monopoly  Paper 
JTNEC  Recommends  a  Charter 

iLaw  for  Corporations t 
[APPARENTLY  ignoring  any  rec- 
jommendation  advocating  Govern- 
jment-operated  radio  facilities,  the 
■'Temporary  National  Economic 
•'Committee  in  its  report  released last  Monday  advocated  a  national 
charter  law  for  corporations,  re- 
■'peal  of  the  Miller-Tydings  Enab- 
jling  Act  permitting  resale  price 
maintenance  contracts,  reform  of 
.patent  laws  to  reduce  alleged  mo- 

nopolistic control  and  strengthen- 
ing control  on  mergers. 

The    report,    which  culminated 

TNEC's  2% -year  investigation  into 
■the  concentration  of  economic  power 
in  the  United  States,  also  recom- 

mended  that  the   Federal  Trade 
^Commission   and   Justice  Depart- 
jment  receive  adequate  funds  to  ad- 

minister the  anti-trust  laws  and 
that    penalties   for   infraction  of 

1:  these  statutes  be  stiffly  increased. 
,     Although  it  was  recently  recom- 

mended to  the  TNEC  in  a  mono- 
graph. Economic  Power  &  Political 

'  Pressures,   that  Government-oper- ated radio  stations  be  established 

to  aid  in  bringing  "into  the  open" 
'  lobbying  activities  by  private  inter- 

ests   [Broadcasting,   March  24], 
the  report  failed  to  include  any 

'  language  along  this  line.  The  only direct  reference  to  radio  in  the  re- 
port came  in  the  recommendation 

for  a  Federal  statute  to  prevent 
life  insurance  companies  from  us- 

■  ing  radio  and  other  media  to  sell 
insurance  in  a  State  where  they 

71  have  not  been  lawfully  admitted  to 
do  business. 
TNEC,  a  joint  Congressional- 

departmental  committee,  was  con- 
stituted June  18,  1938.  It  passed 

out  of  existence  last  Wednesday, 
following  filing  of  its  final  report 
with  Congress.  During  its  more 
more  than  two  years'  activity  the 
Committee  heard  552  witnesses, 
took  more  than  20,000  pages  of 
testimony  and  spent  $1,062,000. 

WITH  THE  APPOINTMENT  of 
Gerald  C.  Gross  as  assistant  chief 
engineer  of  the  FCC  in  charge  of 
broadcasting,  the  Commission  at  a 
meeting  April  9  also  approved  pro- 

motions for  nearly  a  dozen  broad- 
cast engineers,  with  increases  in 

salary  and  grade. 
George  P.  Adair,  chief  assistant 

to  Andrew  D.  Ring  who  resigned 
last  month  to  enter  private  con- 

sulting practice,  was  named  assist- 
ant chief  of  the  Broadcast  Division, 

with  a  promotion  in  grade.  Mr. 
Adair  will  serve  under  Mr.  Gross, 
who  formerly  headed  the  interna- 

tional division  of  the  engineering 
department. 

Simultaneously,  the  FCC  ap- 
pointed Philip  F.  Siling,  assistant 

chief  of  the  International  Division, 
to  succeed  Mr.  Gross.  The  latter's 
promotion  to  the  Ring  vacancy  had 
been  expected  [Broadcasting, 
April  7]. 

Change  in  Functions 
Revision  of  the  functions  of  the 

Broadcast  Division  under  Mr. 

Gross  also  was  a'pproved  by  the 
FCC,  upon  recommendation  of 
Chief  Engineer  E.  K.  Jett,  with 
promotions  in  rank  for  several  en- 

gineers. John  A.  Willoughby  was 
named  chief  of  the  standard  broad- 

cast applications  section,  with 
Robert  M.  Silliman  appointed  as- 

sistant chief. 
William  C.  Boese  was  named 

chief  of  the  non-standard  broad- 
cast application  section,  covering 

FM,  television  and  similar  services. 
Cyril  M.  Braum  was  made  his  as- sistant. 

Clure  H.  Owen  was  appointed 
chief  of  the  hearing  section.  H. 
Underwood  Graham  was  named 
chief  of  the  allocation  section,  with 
James  E.  Barr  assistant  chief.  A. 
L.  Kreis  was  named  chief  of  the 
monitoring  equipment  section,  with 
Mrs.  Maxine  Colonna  chief  clerk 
of  the  records  section. 

Mr.  Gross,  a  veteran  engineer, 
participated  in  the  formation  of 
the  engineering  division  of  the  for- 

mer Radio  Commission  in  1928.  He 
has  represented  the  Government  at 
21  international  conferences  on 
communications  and  since  1933  has 
served  as  secretary  of  the  Inter- 
department  Radio  Advisory  Com- 

mittee. He  is  37  and  a  graduate 
of  Haverford.  Before  joining  the 
Radio  Commission  in  1928,  he  was 
on  the  radio  engineering  staff  of 
the  Bureau  of  Standards. 

Mr.  Adair  has  been  with  the 
FCC  since  1931.  A  native  of  Texas, 
he  is  37  and  obtained  his  B.S.  de- 

gree in  electrical  engineering  from 
Texas  A  &  M  College  where  he  was 
ROTC  officer  in  charge  of  radio 
and  specialized  in  communications 
engineering.  Before  joining  the 
FCC,  Mr.  Adair  had  served  in  the 
radio  department  of  General  Elec- 

tric Co.  and  had  conducted  a  pri- 
vate radio  school  in  Texas. 

Mr.  Siling  was  born  in  East 
Orange,  N.  J.,  on  Aug.  14,  1897 
and  was  graduated  from  Yale  in 
1917,  cum  laude,  with  a  degree  in 
electrical  engineering.  He  served 
with  AT&T  from  1917  to  1929  in 
transmission  and  outside  engineer- 

ing developments.  He  was  named 
superintendent  of  materials  and 
supplies    for    International  Tele- 

Mr.  Siling  Mr.  Adair 

phone  &  Telegraph  Corp.  of  South 
America  in  1931,  with  headquarters 
in  Buenos  Aires. 

In  1933  he  was  appointed  As- 
sistant Deputy  Administrator  of 

NRA  in  charge  of  codes  of  the 
electrical  manufacturing  industry. 
Mr.  Siling  joined  the  FCC  as  senior 
telephone  engineer  in  1935  and  in 
February,  1937,  became  assistant 
chief  of  the  International  Division. 
He  also  has  served  as  assistant 
secretary  of  IRAC. 

Actions  by  FTC 
PAXTON  &  GALLAHER  Co.,  Oma- 

ha, Neb.,  has  stipulated  with  the  Fed- eral Trade  Commission  to  stop  certain 
advertising  representations  for  Butter- 
Nut  Coffee,  according  to  an  FTC  an- nouncement last  Thursday.  W.  F. 
Young  Inc.,  Springfield,  Mass.,  also 
has  stipulated  to  stop  certain  adver- 

tising claims  for  Absorbine  Jr.  Air 
Conditioning  Training  Corp.,  Youngs- 
town,  O.,  has  been  ordered  by  the  FTC 
to  stop  allegedly  misleading  advertis- 

ing representations  for  its  correspond- ence courses  in  air  conditioning  and 
refrigeration. 

BROOKS  CONNALLY,  program  di- 
rector of  WIND,  Gary,  Ind.,  is  cur- 
rently conducting  a  dramatic  class 

composed  of  convicts  at  the  Michigan 
State  Prison. 

ONLY  NINE  U.  S.  cities  in  the 
10,000  and  over  class  doubled  their 
population  in  the  decade  between 
the  1930  and  1940  censuses,  accord- 

ing to  figures  made  public  April  8 
by  the  U.  S.  Census  Bureau.  The 
fastest  growing  city  in  the  10,000 
and  over  class  was  Hobbs,  N.  M., 
with  a  gain  of  1,675.8%  from  598 
in  1930  to  10,619  in  1940.  Florida 
and  Texas  were  tied  with  three 
cities  each  in  the  charmed  circle  of "double"  counts. 

Miami  Beach,  Fla.,  was  second 
fastest  growing  city  of  the  nation 
in  this  class,  with  a  gain  of  331.4% 
from  6,494  persons  in  1930  to  28,- 012  in  1940.  Panama  City,  with  a 
gain  of  114.9%  from  5,402  in  1930 
to  11,610  in  1940,  and  Fort  Laud- 

erdale, with  a  gain  of  107.7%  from 
8,666  in  1930  to  17,996  in  1940,  were 
the  other  two  fastest  growing  Flor- 

ida cities. 
The  third  fastest  growing  city  in 

the  10,000  class  in  the  country  was 
University  Park,  Tex.,  suburb  of 
Dallas.  This  place  gained  by  244.2% 
from  4,200  in  1930  to  14,458  in  1940. 
The  other  two  fastest  growers  in 
Texas  were  Longview,  with  a  gain 
of  173.2%  from  5,036  in  1930  to 
13,758  in  1940,  and  Corpus  Christi, 
vdth  a  gain  of  106.6%  from  27,741 
in  1930  to  57,301  in  1940. 

Burbank,  Cal.,  gained  by  106.1%; 
from  16,662  in  1930  to  34,337  in 
1940. 

Arlington  County,  Va.,  suburb  of 
Washington,  classed  as  an  incorpo- 

rated urban  place  under  a  special 
rule,  gained  by  114.3%  during  the 
decade— from  26,615  in  1930  to  57,- 
040  in  1940. 

The  tenth  fastest  growing  city  in 
the  10,000  class  was  Hickory,  N.  C, 
but  it  did  not  quite  double  in  size 
during  the  decade.  Hickory  gained 
by  83.2%  from  7,363  in  1930  to 
13,468  in  1940. 

BLILEY  ELECTRIC  COMPANY 
UNION  STATION  BUILDING  ERIC,  PA. 
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Drawn  for  Broadcasting  by  Sid  Hix 

Cost  of  Record  Music  Talent 

Is  Found  Above  Expectations 

Spelvin  Finds  From  Early  Returns  in  Survey  That 
Various  Agencies  Are  Using  Recorded  Music 

Commercial  Vitleo 

By  May  1  Is  Seen 
Prospects  of  FCC  Action  in 
Near  Future  Is  Observed 
PROSPECTS  are  foreseen  for  full 
commercial  operation  of  television 
by  May  1,  with  technical  standards 
recommended  by  the  National  Tele- 

vision System  Committee.  The  leg-al 
and  engineering  departments  of  the 
FCC  are  stud>ing  the  record  of 
the  March  20-24  hearing  on  visu- 

al broadcasting  [Broadcasting, 
March  24,  31],  and  it  is  expected 
the  FCC  will  be  able  to  act  quickly 
when  their  study  is  completed. 

Full  Commercial 

It  is  thought  the  FCC  authoriza- 
tion will  cover  full  commercial  op- 

eration, in  contrast  to  the  "limited 
commercial"  authorization  rescind- 

ed by  the  FCC  March  2-3,  1940.  Also 
favored  is  the  525-line  image,  30 
frames  interlaced,  recommended  at 
the  hearings  by  NTSC  and  en- 

dorsed by  the  large  majority  of 
participants  in  the  recent  hearing. 
In  the  light  of  testimony  that  the 
30-hour  weekly  program  service 
recommended  by  the  FCC  would 
impose  too  heavy  a  burden  at  first, 
it  was  thought  the  requirement 
would  be  about  15  hours  weekly. 

FCC  authorization  would  climax 
a  turbulent  year  in  the  coming-of- 
age  of  visual  broadcasting.  The 
whole  problem  of  introducing  tele- 

vision on  a  commercial  basis  was 
tossed  back  to  the  FCC  during  the 
March  proceedings  when  RCA  pro- 

posed that  the  Commission  ascer- 
tain that  all  elements  in  the  in- 

dustry and  the  public  are  ready 
to  move  forward  before  setting  a 
definite  date  to  start  commercial 
operation. 

At  the  time  CBS  also  pointed  to 
the  advisability  of  avoiding  another 
"false  start"  and  cautioned  against 
proceeding  with  television  opera- 

tions before  determining  what 
might  be  the  effect  of  the  national 
defense  program  on  the  new  in- 
dustry. 

Gaspipe  Net  Trouble 
REPORTEDLY  causing  interfer- 

ence to  radio  reception  in  nearby 
areas,  the  wire  radio  "gaspipe"  net- 

work of  Brown  U,  Providence,  is 
undergoing  technical  adjustments 
to  keep  its  operation  out  of  the  "ra- 

dio communication"  classification. 
Although  there  has  been  no  official 
FCC  announcement,  it  is  under- 

stood an  FCC  field  man  monitoring 
the  wired  radio  setup  recently  dis- 

covered interference  resulting  from 
harmonics,  affecting  radio  listening 
in  the  community.  The  "network" 
is  continuing  operation. 

M.\RYXELLE  WILLIAMS  of 
WUXL,  Richmond,  and  Oil  P.a.vck  of 
AViJRC.  Hartford,  liiivo  hffin  awarded 
prizes  of  $100  each  in  the  song-writ- ing contest,  sponsored  l)y  Associated 
Music  Publishers  for  staff  members  of 
stations  snbs'-ribing  to  its  Recorded 
I'rogram  Service.  >Iiss  Williams.  j)ian- ist  and  continuity  writer,  received 
first  prize  for  her  original  lyrics  for 
"Let  Come  What  May",  while  ̂ Ir. 
P.ayek,  announcer,  wrote  the  prize- 
winning  lyrics  for  "My  Love  is  Gone". 
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"THE  AMOUNT  of  money  spent 
for  musical  talent  on  recorded  pro- 

grams is  much  higher  than  anyone 
in  the  industry  would  have 
guessed,"  Ben  Selvin,  vice-president 
of  Associated  Music  Publishers, 
stated  last  week  after  analyzing 
preliminary  returns  to  question- 

naires sent  out  to  advertising  agen- 
cies and  producers  of  transcriptions 

and  phonograph  records. 
A  musician  and  a  member  of  the 

American  Federation  of  Musicians 
of  long  standing,  as  well  as  a  tran- 

scription company  executive,  Mr. 

Selvin  was  appointed  by  AFM's 
president,  James  C.  Petrillo,  to  con- 

duct a  fact-finding  survey  of  the 
effect  of  recorded  music  on  the  em- 
ployment  of  union  musicians 
[Broadcasting,  March  17]. 

Accord  Sought 

In  the  letter  accompanying  the 
questionnaires,  Mr.  Selvin  explains: 
"The  AFM  recognizes  the  desira- 

bility for  a  general  and  compre- 
hensive survey  of  mechanized  music 

in  order  to  clarify  the  complex 
workings  and  correlation  of  the 
general  record  companies,  tran- 

scription companies,  advertising 
agencies,  radio  stations  and  coin 
phonograph  industry.  .  .  .  All  of  us, 
I  sincerely  feel,  will  benefit  ma- 

terially from  this  effort  of  the  AFM 
to  work  toward  better  understand- 

ing and  cooperation  with  the  record 
industry  as  a  whole  in  its  relation 
to  the  130,000  AFM  musicians  who 
are  involved  in  the  creation  of  re- 

corded music  for  every  phase  of 
tho  entertainment  business." 

Transcription  companies  are 
asked  the  number  of  stations 
served ;  whether  they  employ  a 
union  musician  as  conductor,  con- 

tractor, arranger,  program  di- 
rector, turntable  operator  or  other 

capacity;  whether  they  export  or 
import  master  recordings;  if  they 
sell  or  lease  transcriptions;  if  they 
sell  or  lease  reproducing  apparatus 
to  the  subscribers  to  their  library 
service;  the  amounts  of  money 
spent    for    musicians    for  their 

library  services  during  each  year 
from  1935  through  1940  and  the 
sums  spent  for  musical  talent  for 
company-produced  programs  during 
those  years;  the  number  of  selec- 

tions currently  in  the  libraries  and 
the  approximate  number  of  selec- 

tions added  and  deleted  annually, 
and  the  average  size  of  orchestra 
employed. 

The  questionnaire  addressed  to 
advertising  agencies  asks  the 
amount  of  money  spent  "direct  by 
you  and  your  clients  for  musicians 
in  making  electrical  transcriptions 
for  commercial  sponsors,  from  1935 

through  1940",  and  the  same  ques- tion for  live  broadcasts  during  the 
same  years,  with  places  for  re- 

porting the  answers  by  individual 
j'ears.  Agencies  are  also  asked  in 
what  cities  their  transcriptions  are 
recorded;  whether  their  use  of  tran- 

scribed programs  using  music  is  in- 
creasing, decreasing  or  remaining 

the  same,  and  how  many  of  their 
programs  originate  live  ar.d  are 
transcribed  at  the  same  time  for 

supplemental  use. 
Some  Unanswered 

Several  radio  executives  of  major 
agencies  informed  Broadcasting 
they  have  returned  the  question- 

naires unanswered,  explaining  that 
they  consider  the  information  re- 

quested to  be  of  a  confidential  na- 
ture between  themselves  and  their 

clients.  However,  Mr.  Selvin  re- 
ports that  in  general  he  has  re- 
ceived the  utmost  cooperation. 

Forms  to  the  coin  phonograph 
industry  and  to  the  broadcasters 
will  probably  be  mailed  within  the 
week,  Mr.  Selvin  stated.  The  station 
letters  have  been  delayed,  he  said, 
until  he  has  conferred  with  Neville 
Miller,  NAB  president,  which  he 
expected  to  do  late  last  week.  Sur- 

vey must  be  completed  by  the  first 
of  June  so  the  date  can  be  turned 
over  to  Mr.  Petrillo  in  time  for 
him  to  analyze  them  and  draw  his 
conclusions  before  he  makes  his 

annual  president's  report  to  the 
AFM  national  convention,  which 
will  meet  June  9  in  Seattle. 

FM  NET  CHARTERED; 

OPENS  N.  Y.  OFFICE 

LOOKING  toward  eventual  estab- 
lishment of  a  coast-to-coast  FM  net- 

work, the  American  Network  Inc. 
last  Friday  opened  offices  in  the 
Lincoln  Bldg.,  New  York,  to  carry 
on  research  functions  of  its  prede- 

cessor FM  Program  Research  Com-  ̂ 
mittee.  Jack  Latham,  former  adver-  ' tising  executive  and  ex-president  of 
the  American  Cigar  &  Cigarette 
Co.,  who  conducted  the  preliminary 
research,  heads  the  New  York  office. 

The  corporation  was  organized 
April  3  in  New  York  after  consid- 

eration of  a  prospectus  on  FM  net- work development  drafted  by  Mr. 
Latham.  The  network  project  con- 

templates stations  in  key  cities, 
with  some  45  prospective  FM  sta- 

tion operators  invited  to  partici- 
pate. Because  about  a  dozen  of  the 

prospective  founders  are  identified 
with  newspapers,  detailed  plans  on 
the  makeup  of  the  proposed  net- 

work could  not  be  completed  pend- 
ing action  by  the  FCC  on  the  news- 

paper-ownership issue. 
At  the  FM  network  meeting 

April  3,  a  temporary  board  of  di- rectors was  set  up,  comprising  John 
Shepard  3d,  Yankee  Network, 
chairman ;  Walter  J.  Damm, 
WTMJ,  Milwaukee;  Herbert  L. 
Pettey,  WHN,  New  York  City;  Gor- 

don Gray,  WSJS,  Winston-Salem,  i 
N.  C;  Harry  Stone,  WSM,  Nash- ville, and  Mr.  Latham. 

Signal  Corps  Drive SEEKING  to  remedy  a  shortage  of 
officers  in  its  rapidly  expanding 
organization,  the  Signal  Corps  is 
canvassing  all  Reserve  Officer 
Training  Corps  units  outside  the 

Corps,  as  well  as  all  reserve  offi- cers, on  or  off  active  duty.  From 
1,500  to  3,000  additional  officers  are 
being  sought  for  Signal  Corps  duty. 

It  is  planned  to  draw  qualified  offi- cers from  other  branches  of  the 
Army.  Preference  is  to  be  given 
graduate  electrical  engineers,  then officers  who  trained  in  Signal  Corps 
work. 

NYU  Summer  Workshop 

EIGHTH  annual  summer  radio  work- shop of  New  York  U  will  open  on  July 1  and  will  continue  through  Aug.  8, 
offering  six-week  course  in  radio  writ- 

ing and  producing.  Douglas  Coulter, 
assistant  program  director  of  CBS  and 
director  of  the  workshop,  announced 
he  would  be  assisted  by  Louella  Has- kins,  of  Chicago  Teachers  College,  and 
Philip  Cohen,  chief  of  the  radio  proj- ect of  the  Library  of  Congress.  Other 
instructors  will  be  Earle  Lewis  McGill, 
CBS  casting  director;  A.  Murray 
Dwyer,  CBS  script  writer;  Lewis 
Ames,  formerly  director  of  broadcasts for  Institute  of  Public  Affairs  at  U 
of  Virginia. 

BROADCASTING  •  Broadcast  Advertising 

Texas  Poet 
FOR  MONTHS  Pat  Flaherty, 
of  WOAI,  San  Antonio,  has 
been  reading  poems  of  Bess 
0.  Beeman,  Austin  poetess, 
on  his  daily  Good  Morning 
feature.  A  fortnight  ago  Pat 
was  notified  that  the  Texas 
Legislature  had  adopted  a 
resolution  naming  Bess  O. 
Beeman  official  Texas  Poet  of 

Radio,  recognizing  her  con- 
tributions on  the  WOAI  pro- 

gram. 



SHELBYVILLE,  IND. 

IVa  hours  from  Cincinnati  by  train, 
but  part  of  Cincinnati  by  WLW. 

Population  1940  10,791 

"INCREASED 

BUSINESS 

INVARIABLY 

FOLLOWS 

WLW  CAMPAIGN" 

The  H.  H.  Walker  Wholesale  Grocery  Company  travels three  men  in  six  Indiana  counties. 

"As  wholesale  grocers  active  throughout  our  trad- 
ing area,  we  find  that  products  advertised  over 

Station  WLW  move  regularly.  When  a  new  product 

goes  on  the  air  over  the  Nation's  Station,  our  or- 
ganization goes  into  action  to  obtain  our  share  of 

the  increased  business  which  invariably  follows. 

Our  salesmen  are  unanimous  in  agreeing  that  WLW 

advertising,  reinforced  by  WLW  merchandising  ser- 
vices to  the  wholesaler  and  retailer,  make  for  better 

business  for  all  concerned." 

(Signed)  George  M.  Walker 

H.  H.  Walker  Wholesale  Grocery  Co. 

Shelbyville,  Indiana 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigon  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NATlON^S 

STATION 
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Taking  Millions  ̂   People 

Out  for  a  Good  Time 

VERY  HOUR,  millions  of  RCA  radio  tubes 

glow  with  an  invitation  for  everybody — a 

friendly,  ever-present  invitation.  For  Radio's 

latchstring  is  always  out,  in  the  greatest  enter- 

tainment centers:  Radio  City  in  New  York  and 

Hollywood  .  .  .  the  Metropolitan  Opera  .  .  . 

Studio  8-H  with  Arturo  Toscanini  and  the  NBC 

Symphony  Orchestra.  Or  it  may  be  drama,  a 

comedian,  a  swing  band! 

Radio  is  Better  Than  Ever  this  Year! 

New  RCA  Victor  Radios,  with  finer  tone— finer 

engineering  than  ever  before— this  year  will 

bring  even  more  pleasure  to  Americans  every- 
where. Push  a  button  of  one  of  these  RCA  Victor 

Radios  . . .  and  you're  in  a  front-row  seat!  You 
hear  perfectly  the  lifelike,  colorful  performance, 

every  note  of  the  music,  every  inflection  of  the 
human  voice. 

And  when  the  show  is  over,  Cinderella-like 

you're  home  in  a  flash!  No  crowds.  No  traffic. 

No  weather-worries.  You've  been  across  the 

city  or  across  the  ocean  .  .  .  without  leaving 

your  children  or  your  household  routine. 

Distance  doesn't  matter— radio  whisks  you 

home  as  quickly  from  3,000  miles  as  it  does  a 

mile.  All  the  world  is  just  across  the  street. 

You  have  had  a  great  time— and  you  are  in- 

formed right  up  to  the  minute! 

RADIO  CORPORATION  OF  AMERICA 

Radio  Cify,  New  York 

RCA  Manufacturing  Company,  Inc. 
RCA  Laboratories 

National  Broadcasting  Company,  Inc. 

Radiomarine  Corporation  of  America 
R.C.A.  Communications,  Inc. 
RCA  Institutes,  Inc. 
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Any  timebuyer  or  advertiser  who  has
  not 

asked  to  see  WOR^s  summer  study,  "F
IVE  MONTHS 

MAKE  ONE  YEAR,"  is  missing  the  greate
st  radio-selling 

opportunity  of  the  months
  ahead* 

*  'Tive  Months  Make  One  Year"  is  the  first  one-station  study  of  summer 

radio  selling.  It  is  crammed  with  new  facts  which  may  be  profitably  applied 

to  products  and  accounts.  A  call,  wire  or  letter  to  WOR's  offices  at  1440 

Broadway,  in  New  York;  Tribune  Tower,  Chicago;  80  Federal  Street,
 

Boston,  or  Russ  Bldg.,  San  Francisco,  will  bring  a  prompt  answer. 



...for  Meritorious  Service  to  Agriculture 

THE  George  Foster  Peabody  Radio  Awards 

Committee  has  cited  WIS,  Chicago,  for  "meri- 
torious service  to  agriculture."  Naturally  we  are 

proud  of  this  citation  from  the  Henry  W.  Grady 
School  of  Journalism,  University  of  Georgia. 

Service  to  agriculture  is  the  keystone  of  the 
WLS  program  structure.  In  1928,  when  WLS  came 
under  its  present  management,  Burridge  D.  Butler, 
President,  said: 

"To  give  you  farm  families  help  in  your  business 
by  sending  prompt  and  accurate  markets,  to  help 
in  your  production  by  giving  the  best  and  latest  in 
farm  practices,  to  brighten  the  home  with  appro- 

priate musical  and  educational  programs  for  morn- 
ings and  afternoons,  to  be  with  you  in  the  evening 

with  restful,  inspirational  and  educational  music 

and  talks — to  do  this  every  day  of  the  year — and  all 
the  years  to  come  wherein  I  am  given  the  privilege 

and  pleasure  of  serving — to  do  this  I  pledge  you 

my  utmost  and  untiring  endeavor." 
WLS  has  fulfilled  this  pledge — a  half-time  sta- 

tion doing  a  full-time  job.  From  March,  1940  to 
March,  1941,  WLS  broadcast  764  sustaining  agri- 

cultural programs,  175  hours  of  market  service 
and  68  hours  of  weather  service. 

These  figures  are  for  only  one  year  of  our  17- 
year  history.  Year  after  year  our  effort  has  been 
consistent,  for  WLS  has  always  recognized  its 
obligation  to  the  rural  areas,  to  the  farms  and 
small  towns  of  Mid-West  America  .  .  .  and  our 

deepest  concern  is  to  maintain  this  program  of 
constructive  service  to  agriculture. 

50,000  WATTS 
nbc  affiliate 

represented  by 

John  Blair  &  Company 

■4- 
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WHEN  you  promote  your  products  on  The  Yankee 

Network,  you  move  them  right  into  New  England 

homes,  because  the  complete  coverage  of  19  stations  as- 

sures maximum  delivery  of  your  sales  messages. 

In  this  populous,  prosperous  market,  where  per  capita 

retail  sales  are  23.2%  higher  than  the  U.  S.  average,  the 

same  community  loyalty  that  creates  patronage  of  local 

merchants  is  given  to  The  Yankee  Network's  home  town 

stations.  It's  this  kind  of  acceptance  which  "wins  friends  and 

influences  people"  .  .  .  with  profit-producing  results. 

Get  the  benefit  of  this  key  buying  center  coverage  for 

the  balance  of  1941 . 

THE Yankee  Network,  inc. 

21  BROOKLINE  AVENUE,  BOSTON,  MASSACHUSETTS 
EDWARD  PETRY  &  CO.,  INC.,  Exclusive  National  Sales  Representatives 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  PubUCations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second   class   matter  March   14,   19S3,   at  the   Post  Office  at  Washington,  D.  C,  under  act  of  March  3,  1879 



The  Troof  of  the  Tudding 

No  matter  how  fancy  the  build-up,  it's  still  the 

pudding  itself  that  counts. 
.  .  .  Same  way  with  merchandising. 

No  matter  how  much  is  promised,  it's  still  the  actual 

performance  that  counts! 

And  that's  the  way  we  serve  our  merchandising. 
KOIL  7'POINT  PLUS  MERCHANDISING  not 

only  looks  as  good  as  promised,  but  proves  as  good 

as  performed. 

Says  one  satisfied  advertiser,  putting  it  in  a  nutshell: 

YOU  CERTAINLY  DO  CONTINUE 

TO  DELIVER  THE  COODS 

KOIL'S  7-POINT 
PLUS  MERCHAN- 
DISING  doesn't  cost 
one  extra  penny.  All 
7-POINTS  PLUS 

go  to  work  automat- 
ically for  all  quali- 
fied advertisers. 

OMAHA,  NEBRASKA 

BROADASTING 

The  Weekly/ Newsmagazine  of  Radio 

^roadcast  Advertisingr 

April  21,  1941 
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□  Check  for  $5  is  enclosed  □  Please  send  bill 

Firm Tiile 

Address 

City  State 
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U.S.ARMY 

.  .  .  FOR  GIVING  '*KTSA"  ITS  BROAD 

SCHEDULE  OF  ''ARMY  LIFE"  PROGRAMS 

...  for  the  Spectacular  "On-the-Spot"  Broadcasts  from  Kelly  and  Ran- 
dolph Fields — from  Fort  Sam  Houston  and  the  six  other  Army  Fields 

located  at  San  Antonio 

.  .  .  for  the  Sparkling  Programs  That  Are  Being  Presented  by  the  Draftees 
and  Other  Army  Personnel 

-AND  ALL  SOUTH  TEXAS  Tkanki  YOU 

.  .  .  for  furnishing  this  area  with  the 

biggest  business  "plus"  of  a  decade. 

FULL 

CBS 

SCHEDULE 

SAN 

Get  Attractive  Comhination 

KGNCamAWILO  KFYOiUSBOCK 

Taylor— M<»ve»'-Snow<J«n  Group  TWX 

CENTRAt  SAtES  OFFICE  ,  eo^»6  Totw^r  P||^ 

5000  LS 

WATTS 

550KC 

NIO 

Rate  on  These  Four  Stations 

KTSASAN  ANTONIO  KRGVwEStACO 

Ken.      Sttjson,  General  Sales  Manager 

Telephone  Riversi^ie  5663^  , 



Progress  .  .  .  growth  .  .  .  expansion! 

That  is  the  story  of  Oklahoma  City. 

April  22.  1889.  a  lone  bugle  sounded  at  dawn  over  rolling  prairie 

and  "The  Run"  was  on.  By  nightfall,  what  was  to  be  Oklahoma 
City  had  its  begiiming  in  camp  fires  that  lighted  eager  faces  of 

men  and  women  who  knew  they  had  claimed  the  "heart"  of  the 
new  land. 

In  52  years,  this  "heart"  has  become  the  Oklahoma  City  of  today 
— ^America's  42nd  market  in  half-a-century! 

Keeping  pace  with  this  market's  growth  is  KOMA  with  a  record 
of  achievement  all  its  own. 

With  a  Primary  Daytime  coverage  of  41  counties,  KOMA  reaches 
266,840  radio  families  .  .  .  families  who  are  loyal  because  KOMA 
gives  them  the  best  that  the  broad  scope  of  radio  offers  in  News, 
Entertainment  and  Education. 

With  the  total  aimual  retail  sales  in  these  41  counties  amounting 
to  $262,630,000.00,  is  it  any  wonder  that  so  many  advertisers  use 

KOMA  season  after  season  to  "blanket"  this  rich  market? 

Now,  with  National  Defense  measures  and  civic  improvements 
adding  thousands  of  buyers  and  millions  in  income  to  Oklahoma 
City,  KOMA  is  at  the  highest  point  in  its  history  in  sales  and  ad- 

vertising results  for  its  clients. 

Here  is  a  combination  we  invite  you  to  investigate  ...  to  use 
with  confidence. 

•  CBS  STATION 

NEAL  BARRETT  MANAGER 

FREE  &  PETERS,  Inc.  •  new  york  •  Chicago  *  Detroit  .  losangeles  •  san  francisco  •  Atlanta 



Why  paY  a  la  carte  prices 

for  Your  national  radio  coverage? 

These  exclusive  NBC  \plate 

specials  can  save  you  up  to 

20%. ..the  more  you  order, 

the  less  you  pay! 

How  often  have  you  looked  at  a 
menu  and  noticed  that  although 

roast  beef  costs  8  0^  a  la  carte,  it' s  yours 
with  five  other  courses  for  only  $1.00 
on  the  Blue  Plate  Dinner?  This  same 

modern  merchandising  technique  is 
available  to  radio  advertisers  on  the 

Blue  Network  of  NBC  through  a 

system  of  "Blue  Plate"  discounts. 
Glance  at  the  panel  below  for  just 

an  instant.  It  shows  you  how  much 

these  "Blue  Plate"  discounts  save  an 
advertiser  who  buys  one  half  hour  in 
the  evening.  Naturally  the  discount 
operates  in  a  like  manner  for  any  other 
time  unit  you  may  select. 

Notice  that  when  you  add  the  first 

of  your  regional  groups  to  the  Basic 

Blue,  you  receive  a  discount  of  5% — 
not  merely  on  the  cost  of  the  regional 
alone  but  on  the  |5,050.20  combined 

cost  of  Basic  Blue  plus  regional  group. 
Likewise  as  you  add  new  groups,  your 
increased  discount  is  always  applied 
to  your  entire  Blue  Network  instead 
of  merely  to  the  added  groups  as  you 

might  expect.  The  resulting  accumu- 
lated discounts  can  save  you  up  to  20%. 

The  Blue  also  provides  the  normal 
volume  discounts  and  annual  rebates 

given  by  other  leading  networks,  but 
this  system  of  Blue  Plate  discounts  is 
exclusive  with  the  Blue.  It  is  ol¥ered 

to  help  our  fast  growing  clients  to 

expand  their  networks  with  a  min- 
imum strain  on  their  budgets. 

These  NBC  "Blue  Plate"  dis- 
counts, plus  the  fact  that  Blue  stations 

are  located  in  the  Money  Markets 

where  the  nation's  buying  income 
is  centered,  explain  why  the  Blue 
enables  advertisers  to  do  a  national 

advertising  job  at  the  lowest  cost 
of  any  medium  entering  the  home. 

National  Broadcasting  Company 

A  Radio  Corporation  of  America  Service 

DISCOUNTS  FOR     HOUR  EVENINGS 

A  TYPICAL  TASTY  DISH  FOR  ADVERTISERS  ■ 

YOU  BUY 
TOTAL 

STATIONS 

BASIC  BLUE  30 

PL  [7.9  SOUTHERN  38 

PL [75  SOUTHWESTERN  48 

PL  MOUNTAIN  53 

PL PACIFIC  64 

PL     BASIC  BLUE  SUPPS  98 

A  LA  CARTE 
COST 

$4, 560.00 
5,050.20 
5,620.20 

5,848.20 

6,669.00 

8,082.60 

BLUE  PLATE 
DISCOUNT 

5%  (S252.51) 
10%  (562.02) 

15%  (877.23) 

20%  (1,333.80) 

20%  (1,616.52) 

Bl.l'h  PLATE 

TOTAL 

$4,797.69 

5,058.18 
4,970.97 

5,335.20 
6,466.08 

Note:  Volume  Discounts  have  already  been  deducted  from  these  prices.  However,  they  are  subject  to  an  additional  72^2% 
rebate  on  52-week  contracts. 

me 

\.^Sa^s  thru 

NETWORK  0^  Z^Z£?(? 

the 
Program  of  the  MonthI  "SONG  OF  YOUR  LIFE  "—Tuneful  with  Harry 
Salter's  famous  brand  of  music  . .  .Dramatic  with  interesting  stories  about  interest- 

ing people  and  the  songs  that  have  changed  their  lives  .  .  .  MC'd  by  popu- 
lar Ted  Steele  ...  A  sure-fire  commercial  bet  as  evidenced  by  its  last  Hooper 

rating  ...  On  the  BLUE  NETWORK— 9-9:30,  N.  Y.  T.,  Saturday  nights. 



OA!  1<W  a  u  r 

The  ability  to  find  the  answer  to 

almost  any  kind  of  problem  in 

radio  research  is  something  far 

different  from  the  mere  willing- 

ness to  look  for  it!  So  we're  right 
proud  of  the  fact  that  we  usually 

come  up  with  the  answers  to  your 

questions,  almost  before  you  can 

say  "Free  &  Peters"! 

Part  of  the  reason  is  that  we  have 

one  of  the  most  complete  files  of 

radio  and  market  data  in  exist- 

ence. The  rest  of  it  is  that  our  fif- 

teen good  men  are  constantly  on 

the  move  acquiring  the  sort  of 

knowledge  about  markets,  people, 

stations  and  programs  that  can't 
be  committed  to  data  books,  but 

which  is  often  more  useful  than 

stacks  of  statistics. 

If  maybe  that  sounds  like  thickly- 

sliced  bologna,  we'd  like  an  op- 

portunity to  prove  that  it  isn't. 
ISow,  if  you  like  —  or  the  next 

time  you  need  any  radio  help. 

EXCLUSIVE  REPRESENTATIVES: 
WSR-WKBW   BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN     .   .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  . . . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  . .  SOUTHEAST  .  . . 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ   ROANOKE 

.  .  .  SOUTHWEST  . .  . 
KGKO     .   .   .  .FT.  WORTH-DALLAS 
KOMA    ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  . .  PACIFIC  COAST  . . . 
KECA  .LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CHICAGO:  ,Ho  S.  Michigan NEW  YORK:  347  Park  Ave. DETROIT:  Ntw  Center  Bldg. SAN  FRANCISCO:  iji  Sutter LOS  ANGELES:  650  5.  Grand ATLANTA:        Palmer  Bldg. 
Franklin  6373 Plaza  5-4131 Trinity  2-8444 

Sutter  4353 Vandike  0569 
Main  5667 
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Censorship  Operates  on  Voluntary  Basis 

Would  Check  FCC  Onrush;  Study  of  Net 

Report  Ends;  May  Split  Red,  Blue 

By  SOL  TAISHOFF 

FORMULATION  of  a  "national  policy"  for  broadcasting, 
under  Administration  guidance,  looms  as  the  likely  course  to 
be  adopted  by  President  Roosevelt  to  check  the  hell-in-a-hack 
pace  of  the  FCC  toward  remaking  the  whole  commercial  broad- 

cast structure. 

This  new  approach  appeared  to  be  taking  shape  just  as 
the  FCC,  in  a  burst  of  speed,  last  week  completed  its  considera- 

tion of  the  hot  Network  Monopoly  Report.  Among  other  things 

the  report  decreed  separation  of  NBC's  Red  and  Blue  networks and  banning  of  exclusive  affiliation   
contracts  and  option  time.  It  was 
tossed  back  to  the  law  department 
for  final  pointing  up  and  for  draft- 

ing of  actual  (rather  than  pro- 
posed) orders  to  invoke  its  string- 

ent provisions. 
White  Works  on  Bill 

At  the  same  time  Sen.  Wallace 

Lowell  Mellett,  director  of  the  Of- 
fice of  Government  Reports,  to 

study  the  newspaper  and  related 
isues. 

Mr.  Mellett's  preoccupation  with 
other  matters  incident  to  the  de- 

fense emergency  may  result  in  the 
shifting  of  this  assignment.  Broad- 

Defense  Censorship  to  Be  Voluntary 

H.  White  Jr.  (R-Me.)  indicated  he 
is  prepared  to  introduce  a  bill, 
probably  in  collaboration  with 
Chairman  Wheeler,  of  the  Senate 
Interstate  Commerce  Committee,  to 
reorganize  the  FCC,  possibly  as  a 
three-man  agency,  and  change  the 
substantive  provisions  of  the  exist- 

ing law.  Sen.  White  did  not  say 
flatly  he  would  introduce  the  bill, 
but  he  has  been  working  on  a  meas- 

ure for  several  weeks  and  probably 
will  drop  it  in  the  hopper  during 
the  current  week. 

The  "national  policy"  move  is foreseen  as  an  aftermath  of  the 
violent  repercussions  which  fol- 

lowed the  summary  action  last 
month  of  the  Fly-controlled  ma- 

jority of  the  FCC  in  ordering  an 
inquiry  into  joint  or  interlocking 
ownership  of  newspapers  and  sta- 

tions. That,  together  with  the  oppo- 
sition engendered  by  the  network 

monopoly  onslaught  and  other  re- 
cent FCC  actions,  have  focused  at- 

tention on  the  legislative  rather 
than  the  purely  regulatory  pro- 
cedure. 

The  President,  it  is  indicated  in 
informed  quarters,  soon  may  for- 

mally announce  his  desire  that  a 
national  policy  on  broadcasting  be 
developed.  This  may  come  with  the 
appointment  of  a  man  well-known 
in  radio  to  undertake  the  assign- 

ment. The  move  in  this  direction 
was  launched  earlier  this  month 
when   the   Chief   Executive  asked 

Present  Policy  Marked 

By  Cooperation  of 
Government 

By  W.  R.  McANDREW 

CENSORSHIP,  perennial  bug- 
aboo of  American  broadcasters 

in  one  form  or  other  since  the 

creation  of  a  Government  reg- 
ulatory commission,  is  a  lively 

topic  in  Washington.  Reaction 
of  high  Government  officials 

to  publication  by  some  news- 
papers of  news  attending  the 

arrival  of  the  British  cruiser 
Malaya  in  New  York  harbor 
has  served  to  focus  attention 
on  this  vital  subject,  although 
it  has  been  receiving  close 
scrutiny  since  the  European 
War  began. 

To  make  the  path  a  little 
easier  for  broadcasters. 
Broadcasting  has  made  a 
thorough  survey  of  the  highest 
Government  officials  concerned, 
their  attitude  toward  the  problem, 
and  their  opinions  on  what  broad- 

cast station  operators  should  do. 
In  an  adjoining  column  is  printed 
a  list  of  "dont's".  It  is  suggested 

casters  and  publishers  who  have 
visited  Washington  officials  since 
the  newspaper  ownership  issue 
erupted,  have  received  the  same 
general  impression — that  the  FCC 
action  was  ill-timed  in  the  light  of 
the  war  emergency  and  that  there 
is  no  necessity  for  speed. 

Newspaper  Hearing 
Out  of  this  came  the  view  that 

the  Administration  desires  to  de- 
emphasize  the  importance  of  the 
newspaper  issue  and  will  urge  an 
informal  approach.  Chairman 
James  Lawrency  Fly  of  the  FCC, 
however,  told  Broadcasting  last 
Thursday  he  thought  the  hearings 

would  be  called  in  "about  a  month" 
and  that  the  notice  of  hearing,  set- 

ting forth  the  issues  to  be  met, 
would  be  available  "within  a  few 

days". 

"The  Commission  has  no  precon- 
ceived notions  about  doing  a  par- 

ticular  job,"   the   chairman  said. 

that  this  list  be  compulsory  read- 
ing for  station  executives  and  all 

who  appear  before  the  microphone. 
At  best  censorship  is  a  nasty 

word.  Public  officials  like  to  avoid 
it  in  normal  times.  But — and  this 
a  significant  portent  of  our  days — 
officials  now  are  pulling  no  punches, 
and  it's  one  of  the  most  widely 
discussed  topics  in  newspaper  and 
radio  circles. 
At  present,  while  the  United 

States  is  passing  through  what  one 
official  calls  "a  hazy  period  be- 

tween peace  and  war",  censorship is  in  a  fluid  state.  However,  there 
are  very  definite  indications  of  the 
trend  and  what  might  be  expected 
if  the  United  States  is  involved 

in  a  "shooting  war". Primarily  the  basic  philosophy 
of  the  Government  from  the  Pres- 

ident down  at  this  writing  is  "no 
official  censorship",  even  in  time 
of  war.  Voluntary  cooperation  on 
the  part  of  radio  and  newspapers 
is  and  will  be  expected.  The  Army 
and  Navy,  working  on  the  basic 
philosophy  of  the  Administration, 
will  stress  cooperation  with  all 
news  agencies  as  far  as  compatible 
with  their  individual  policies. 

In  other  words,  the  plan  now 
is  to  confine  censorship  to  what 
is    commonly   known    as  military 

"But  the  policy  ought  to  be  respon- 
sibly expressed  in  an  orderly  man- ner for  the  benefit  of  both  public 

and  industry." When  and  if  Sen.  White  intro- 
duces his  ripper  bill,  he  is  expected 

to  make  a  speech  on  the  floor  call- 
ing for  a  fact-finding  study,  par- 

ticularly in  the  light  of  the  con- 
fusion that  exists  on  the  FCC's jurisdiction  over  business  aspects 

of  broadcasting.  Should  this  be  au- 
thorized, it  might  tend  to  intercept 

the  FCC's  activity  and  probably 
enjoin  it  from  assuming  jurisdic- 

tion over  network  contractural  re- 
lations and  newspaper  ownership 

until  a  new  expression  from  Con- 
gress and  the  Administration  is forthcoming. 

Despite  these  possible  develop- 
ments, Mark  Ethridge,  as  chair- 

man of  the  newspaper  -  station 
group,  is  proceeding  with  plans  to 

present  evidence  against  the  FCC's {Continued  on  page  ̂ .8) 

censorship.  There  will  be  censor- 
ship of  outgoing  communications — mail  and  radiograms  going  abroad. 

But  it  is  felt  there  will  be  definite 
control  over  radio,  principally  of 
a  technical  nature  dealing  with  the 
shutting  down  of  stations  while  an 
air  raid  is  on,  pooling  of  facilities 
where  necessary  and  coordination 
of  shortwave  facilities. 

Drafting  a  Plan 
The  blueprint  for  this  control 

is  being  drawn  now  by  the  Defense 
Communications  Board,  composed 

of  leading  Government  and  indus- 
try officials.  The  decision  of  this 

board  will  decide  the  amount  of 
control  to  be  exercised  over  radio, 
with  the  paramount  object  being 
to  keep  information  that  might  be 
of  value  to  the  enemy  from  reach- 

ing its  hands  through  radio. 
Press  and  radio  have  been  asked 

by  the  Navy  to  cooperate  in 
"avoiding  publicity"  in  four  gen- 

eral categories  of  naval  news. 
They  are  listed  in  the  adjoining 
list  of  "dont's".  The  Navy  is  the 
only  department  requesting  such 
cooperation,  the  Navy  being  on 
a  war  footing,  ready  for  instant 
action. 

The  War  Department  has  made 
no  such  request  and  feels  that  it 
won't  be  necessary  even  with  an 
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DEFENSE  PRECAUTIONS 

What  to  Do  in  Case  of  Doubt 

IN  ITS  ISSUE  of  Oct.  1,  1939,  Broadcasting  printed  an  unofficial  but 
authoritative  list  of  precautions  for  broadcasters  faced  with  the  prob- 

lem of  operating  their  stations  and  networks  in  the  public  interest 
during  a  proclaimed  limited  national  emergency  without  benefit  of  prec- 

edent or  official  guidance. 
Now  after  almost  two  years  of  war,  the  situation  as  far  as  it  per- 

tains to  the  United  States  and  in  turn  to  American  broadcasters,  has 
jelled.  Censorship  or  to  use  a  less  harsh  term,  prudent  editorial  judg- 

ment, has  become  a  paramount  topic  of  the  day. 
Secretary  of  the  Navy  Frank  Knox  has  requested  and  received  prom- 

ises of  cooperation  from  the  nation's  broadcasters,  along  with  the  press, 
not  to  disseminate  certain  types  of  naval  information.  President  Roose- 

velt has  expressed  his  views  in  a  press  conference.  And  one  incident — 
the  publicity  given  the  arrival  of  the  British  cruiser  Malaya  in  New 
York  by  a  portion  of  the  press — has  served  to  focus  attention  on  the 
vital  problem  on  what  is  described  broadly  as  censorship. 

Herewith,  using  the  Broadcasting  list  of  1939  as  a  base,  is  a  revision 
01  "don'ts"  which  station  managers,  program  directors,  and  news  editors 
should  read  carefully. 

In  some  instances  they  are  official,  in  others  unofficial  but  authorita- 
tive; the  latter  based  upon  information  and  opinion  from  the  public 

relations  sections  of  the  Government  departments  most  involved. 
1 —  Don't  broadcast  actual  or  intended  movements  of  vessels  or  air- 

craft of  the  Navy,  of  units  of  naval  enlisted  personnel  or  divisions  of 
mobilized  reserves  or  troop  movements  of  the  Marine  Corps,  unless  an- 

nounced or  authorized  by  the  Navy  Department. 
2 —  Don't  mention  secret  technical  U.  S.  naval  weapons  or  develop- 

ments thereof,  unless  announced  or  authorized. 

3 —  Don't  broadcast  news  of  new  Navy  ships  or  aircraft  unless announced  or  authorized. 

4 —  Don't  broadcast  news  concerning  Navy  construction  projects 
ashore  unless  announced  or  authorized. 

5 —  Don't  broadcast  arrival  or  departure  in  newscasts  or  on-the-spot 
descriptions  of  British  warships  in  our  Navy  yards  for  repair. 

6 —  Don't  broadcast  arrival  or  departure  of  belligerent  merchant  ships. 
7 —  Don't  broadcast  rumors  of  happenings  at  Army  camps.  Check 

them  with  the  public  relations  officer.  If  you  aren't  satisfied  with  his 
answer  you  can  check  further  with  the  War  Department  Bureau  of 
Public  Relations  in  Washington.  But  DON'T  carry  unverified  reports 
no  matter  how  important  they  sound. 

8 —  Don't  broadcast  reports  of  large  troop  movements  unless  they  are 
authorized  by  the  War  Department. 

9 —  Don't  carry  estimates  of  number  of  troops  being  sent  to  American 
bases  outside  continental  United  States  unless  authorized. 

10 —  Don't  broadcast  any  news  that  in  your  opinion  might  furnish  infor- 
mation to  unfriendly  powers  regardless  of  the  location  of  your  station. 

11 —  Don't  attempt  on-the-spot  descriptions  of  Army  material  (planes, 
guns,  tanks,  etc.)  without  obtaining  clearance  from  the  Bureau  of  Pub- 

lic Relations,  War  Department. 
12 —  When  in  doubt  check  with  the  nearest  public  relations  officer  of 

the  Army  and  Navy.  If  that  is  unsatisfactory  have  your  wire  service 
check  in  Washington.  If  you  do  not  prefer  to  do  this,  a  wire  or  call  to 
the  Bureau  of  Public  Relations  at  either  the  War  or  Navy  Department 
will  get  a  prompt  answer.  These  offices  are  manned  day  and  night.  Major 
Gen.  Robert  C.  Richardson  Jr.  is  chief  of  the  War  Department  bureau 
and  Rear  Admiral  Arthur  J.  Hepburn,  chief  of  the  Navy  bureau. 

outbreak  of  hostilities.  In  the  lat- 
ter case,  censorship  won't  take  the 

usual  form — submission  of  copy  to 
an  officer  who  will  tell  what  can 
or  cannot  be  said. 

While  this  procedure  will  of  ne- 
cessity apply  to  radio  and  news 

reporters  in  the  field,  the  War  De- 
partment feels  that  in  Washing- 

ton and  other  important  Army  cen- 
ters the  procedure  should  be  that 

of  normal  times — specific  informa- 
tion released  to  the  radio  and  press. 

As  at  present,  correspondents  will 
be  expected  to  check  unverified  ru- 

mors with  proper  officials  before 
using  them. 

The  War  Department  now  has 
no  plan  to  ask  the  President  to 
issue  an  Executive  Order  requir- 

ing censorship  of  publications.  If 
war  comes,  there  automatically  will 
fall  upon  the  commander  on  the 
scene  of  operations  the  duty  of  im- 

posing a  certain  type  of  censorship 
which  is  laid  down  in  Army  reg- 

ulations. These  regulations,  of 
course,  are  necessary  if  any  force 
in  the  field  is  to  operate  success- 
fully. 

Secret  Information 

High  officers  of  the  War  De- 
partment are  of  the  opinion  that 

only  5%  of  all  military  informa- 
tion is  secret  or  confidential  and 

should  be  withheld.  These  officers 
believe  that  radio  and  press  are 
their  own  best  censors  and  that 
all  the  information  possible  should 
be  given  out  about  the  Army. 

At  the  same  time  it  is  pointed 
out  that  persons  handling  news 
should  be  careful  to  check  uncon- 

firmed reports  and  not  use  infor- 
mation that  reaches  them  from  un- 
official sources  without  checking 

with  proper  public  officials. 
The  Army  has  three  classes  of 

information  —  secret,  confidential 
and  restricted.  Items  classified  as 
secret  are  war  plans,  designs  of 
new  material,  codes,  ciphers  and 
devices  used  to  transmit  secret  in- 

formation, certain  military  maps, photographs.  Confidential  items  are 
those  which  will  not  endanger  the 
public  security  but  might  be  prej- 

udicial to  the  interests  of  the 
United  States.  Restricted  informa- 

tion deals  principally  with  new 
weapons  under  test.  News  about 
them  is  classified  as  restricted  until 
they  are  accepted  by  the  War  De- partment. 

The  Navy  feels  somewhat  along 
these  lines:  That  the  present  situ- 

ation is  one  of  great  urgency  and 
that  if  we  maintain  the  traditional 
American  military  way  we  will  at- 

tempt to  keep  the  war  away  from 
our  shores.  That  being  the  case, 
the  big  job  falls  on  the  fleet.  It 
stands  to  reason  that  divulgence 
of  operational  matters  or  technical 
matters  is  handing  information  to 
potential  enemies.  As  a  result  of 
that  reasoning  Secretary  Knox  last 
December  addressed  his  now  fa- 

mous letter  to  stations  and  news- 
papers, requesting  voluntary  avoid- 

ance of  publicity  on  those  subjects. 
In  both  the  Army  and  Navy 

bureaus  dealing  with  the  press  and 
radio  there  is  a  spirit  of  coopera- 

tion that  hasn't  been  equaled  in 
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modern  times  in  Washington.  That 
in  itself  bodes  well  for  the  future, 
come  what  may.  However,  continu- 

ance of  this  happy  situation  de- 
pends entirely  on  the  way  radio  and 

the  press  handle  military  items. 
It's  not  an  easy  problem  but  it  isn't 
insurmountable.  There's  only  one rule : 

If  in  doubt,  check. 

Would  Suspend  Rule 
BROADCAST  MUSIC  Inc.  has 
asked  MBS  to  suspend  its  rule 
which  bars  the  playing  of  the  same 
tune  within  less  than  a  two-hour 
interval,  a  ruling  suspended  by 
NBC  and  CBS  early  this  year.  Ac- 

cording to  Mutual,  the  ruling  re- 
mained as  Broadcasting  went  to 

press,  but  the  network  will  cooper- 
ate with  BMI  during  the  next  few 

weeks  in  cutting  down  the  interval. 

Clear  Channel  Members 

Sign  All  But  One  Outlet 
ALL  BUT  one  of  the  independently 
owned  clear-channel  stations  have 
joined  the  Clear  Channel  Broad- 

casting Service  formed  last  Feb- 
ruary to  preserve  high-power  out- 

lets as  a  means  of  providing  broad- 
cast service  to  rural  and  remote 

listeners,  according  to  Allan  Mil- 
ler, assistant  director.  Stations 

now  in  the  group  are  WSM  WLW 
KFI  WGN  WSB  WJR  WFAA- 
WBAP  WHAS  WWL  WLS  KDKA 
WHO  WHAM  WOAI  WCAU. 
KSL,  Salt  Lake  City,  is  the  only 
non-network-owned  clear-channel 
outlet  not  a  member  of  CCBS. 

Victor  A.  Sholis,  director  of  the 
Service,  is  touring  outlets  in  Roch- 

ester, Detroit,  Pittsburgh,  Atlanta 
and  New  Orleans.  Since  formation 
of  the  group,  he  has  visited  every 
member  station  but  KFI. 

Treasury  Strikes 

Snag  in  Effort  to 
Sell  Lever  Bros. 

RFC  Makes  $40,000,000  Loan 
To  Brown  &  Williamson 
AS  THE  FIRST  move  came  last 
week  in  the  liquidation  of  British- 
owned  Brown  &  Williamson  Tobac- 

co Corp.,  heavy  users  of  radio  time 
[Broadcasting  March  31]  with 
a  $40,000,000  loan  from  the 
RFC,  it  became  known  in  Wash- 

ington that  a  hitch  had  developed 
in  efforts  by  the  Treasury  to  bring 
about  sale  of  the  far-flung  Lever 
Bros.,  also  among  the  top  users  of 
radio  time. 

The  Treasury,  it  is  understood, 

feels  it  is  "willing  to  be  shown"  if 
Lever  Bros,  is  not  a  British  corp- 

oration, as  claimed  by  a  member  of 
the  British  Purchasing  Commission 
in  New  York,  and  thus  not  subject 

to  Secretary  Morgenthau's  edict that  all  British  holdings  in  this 
country  must  be  liquidated  to  pay 
for  war  materials  purchased  before 
the  Lease  Lend  Act  became  law. 

Claim  Dutch  Control 

In  New  York  a  member  of 
the  Purchasing  Commission  told 
Broadcasting  the  American 
branch  of  Lever  Bros,  is  controlled 
by  the  Dutch.  This  transfer,  it  was 
said,  took  place  in  1937  when  the 
world  markets  of  the  corporation 
were  divided.  On  the  other  hand, 
there  are  undoubtedly  large  Eng- 

lish holdings  in  the  entire  setup. 
Just  how  the  Treasury  Depart- 

ment would  go  about  determining 
whether  these  holdings  were  suf- 

ficient to  bring  the  corporation  un- 
der its  liquidation  policy,  could  not 

be  learned. 
The  position  of  the  British  in 

connection  with  Lever  is  that  the 
company  will  not  be  sold  as  far  as 
they  are  concerned.  They  maintain 
it  is  not  an  English  company,  there- 

fore they  have  nothing  to  do  with 
it.  Members  of  the  Purchasing 
Commission  contend  that  their  job 
is  to  aid  in  the  negotiation  for  sale 
of  British  holdings  only  and  they 
don't  want  to  do  that  except  that, 

as  they  put  it,  "we  are  compelled 
to  do  so  by  the  American  Govern- 

ment." 

The  sale  of  the  British  holdings, 

it  was  pointed  out,  is  being  effect- 
uated by  the  owners  of  the  corp- 

orations themselves  through  the 
Commission,  which  seeks  to  obtain 
the  best  possible  price.  One  Com- 

mission official  said  "that  when 
Secretary  Morgenthau  said  that 
Lever  Bros,  would  be  included  in 
the  sale  of  British  companies  he 

was  talking  through  his  hat." Mr.  Morgenthau  told  the  Senate 
Foreign  Relations  Committee,  in 
response  to  questions,  that  Lever 
would  be  among  interests  to  be  sold. 
At  the  Treasury  it  was  pointed  out 
that  the  Secretary's  testimony  was based  on  information  furnished 
that  Department  by  the  British themselves. 

One  Treasury  official  said,  when 

told  of  the  statement,  "We're  will- (Coyitinued  on  page  5Jf) 
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Enriched  Bread— An  Advertising  Bonanza 

Biggest  Promotion  Story  in  History  of 

Food  Industry  Is  Now  Available 

By  WALLACE  WERBLE 

Editor,  Food-Drug-Cosmetic  Reports 

,IF  HE  HASN'T  already  done  so,  the  smart  radio  time  salesman 
^  will  soon  beat  a  pathway  to  the  door  of  every  bread  baker  and 
flour  miller  within  his  territory.  This  goes  for  everybody  from 
the  largest  major  national  network  on  down  to  the  smallest 
independent  local.  The  reason  for  this  is  that  the  baking  and 
milling  industries  are  getting  ready  to  put  over  the  biggest 
promotion  story  in  the  history  of  the  food  industry. 

The  story  will  be  based  on  the  restoration  of  valuable 
nutritional  elements — vitamins  and  minerals — to  white  flour 
and  bread.  Advertising  promotion  of  vitamin  and  mineral 
fortification   of  food  products  is    
nothing  new.  But  the  bread  and 
flour  story  is  something  new  and 
different  —  it  has  quasi-govern- 

mental sponsorship;  it  has  a  na- 
tional defense  angle;  and  it  has 

the  support  of  the  nation's  leading 
nutritionists,  whose  names  read 
like  a  proverbial  "Who's  Who"  in 
the  vitamin  and  mineral  field. 

Enriched  and  Enriched 

In  short,  the  new  flour  and  bread 
story  reads  like  the  answer  to  an 

advertising  copywriter's  prayer. 
From  an  advertising  standpoint, 
it  has  everything.  And  indications 
point  to  the  belief  that  bakers  and 
millers  are  going  to  ride  the  story 
for  everything  that  it  is  worth. 
This  is  the  first  time  that  white 
flour  and  bread  have  had  nutri- 

tionists on  their  side,  and  millers 
and  bakers  are  going  to  make  the 
most  of  it.  In  the  days  to  come, 
the  American  people  are  going  to 
hear  plenty  about  "Enriched"  bread and  flour. 

Promotion  of  "Enriched"  bread 
and  flour  already  has  gotten  under 
way  in  a  number  of  larger  cities, 
but  the  advertising  to  date  is  noth- 

ing compared  to  what  is  being 
anticipated  for  the  near  future. 
Full  force  of  the  campaign  is  being 
delayed  while  leaders  of  the  bak- 

ing and  milling  industries  iron  out 
a  number  of  technical  and  regu- 

latory problems — until  milling  pro- 
duction can  be  stepped-up  so  that 

the  supply  of  "Enriched"  bread 
and  flour  will  be  able  to  meet  an 
anticipated  demand — until  the  two 
industries  can  make  peace  with 
the  Food  &  Drug  Administration 
and  the  Federal  Trade  Commis- 
sion. 

Although  the  promotion  to  date 
has  been  primarily  a  newspaper 
advertising  story,  radio  has  played 
a  part.  It  would  take  a  nationwide 
survey  to  list  all  the  instances 
where  radio  is  being  used  to  pro- 

mote the  new  nutritional  flour  and 
bread,  but  several  isolated  cases 
will  serve  to  indicate  the  possibil- 

ities. WTAG,  Worcester,  Mass.,  has 
renewed  a  15-minute  program  for 
Commercial  Baking  Co.,  in  which 
all  commercials  are  devoted  to  pub- 

licizing a  new  "Mothers  Vitamin 
B  (one)  Bread". 

On  the  same  station,  Town  Talk 

claim  that  a  vitamin  B  (one)  de- 
ficiency may  lead  to  loss  of  appe- 

tite, constipation,  certain  nervous 
troubles  and  lack  of  morale. 

In  its  most  extreme  form,  a  de- 
ficiency of  this  vitamin  is  known 

to  lead  to  the  disease  called  beri- 
beri, which  is  often  marked  by 

despondency,  neuritis,  mental  con- 
fusion and  weakness.  Hence  the 

British  move  to  incorporate  it  into 
the  diet  of  the  English  people  via 
bread  and  flour.  Calcium  is  re- 

garded as  the  major  structural  ma- 
terial for  the  body  cells,  particu- 
larly the  bony  framework  and 

teeth. 
As  soon  as  word  of  the  British 

move  crossed  the  ocean,  U.  S.  nu- 

GREATLY  AMUSED  was  this  group  when  an  enthusiastic  fan  airmailed 
a  pancake  made  from  the  sponsor's  product,  to  Sam  Hayes,  Hollywood 
commentator  on  the  daily  NBC-Sperry  Flour  Mornivg  Newscast.  Grin- 

ning executives  are  (1  to  r),  Ed  Barker,  NBC  Hollywood  account  execu- 
tive; Al  Holen,  assistant  sales  manager  of  Sperry  Flour  Co.,  San  Fran- 
cisco, firm  sponsoring  the  program  on  6  NBC-Pacific  Red  stations;  Rob- 

ert McAndrews,  NBC  western  division  sales  promotion  manager;  Sidney 
Dixon,  western  division  Red  network  sales  manager,  and  Sam  Hayes. 

Bakers  use  time-signal  announce- 
ments in  addition  to  a  half-hour 

Sunday  feature  to  advertise  vi- 
tamin and  mineral  restoration 

of  three  loaves.  In  Washington, 
WJSV,  CBS  outlet,  has  been  car- 

rying spot  announcements  for  Con- 
tinental Baking  Co.'s,  new  vita- 

min-mineral bread,  "Staff".  These 
examples  probably  could  be  mul- 

tiplied many  times  without  diffi- 
culty, but  the  point  is  that  every 

miller  and  baker  of  any  size  will 
soon  be  producing  a  new  product 
with  a  smash  advertising  story  be- 

hind it. 

England  First 
And  here  is  a  resume  of  that 

story;  it  all  started  last  summer. 
By  parliamentary  decree,  England 
commanded  its  millers  and  bakers 
to  fortify  white  flour  and  bread 
with  vitamin  B  (one)  and  calcium. 
The  order  was  issued  as  a  defense 
measure.  Vitamin  B  (one),  or  thia- 

min, is  one  of  the  important  group 
of  vitamins  that  make  up  the  B- 
complex — in  fact,  some  enthusiastic 
nutritionists  claim  that  it  is  the 
most  important  of  all  the  vitamins. 

This  vitamin,  according  to  cur- 
rent scientific  claims,  aids  the  body 

cells  in  the  proper  use  of  carbo- 
hydrate foods  (sugars and  starches) 

for   energy.    Thiamin  enthusiasts 

tritionists  started  on  a  campaign 
to  fortify  certain  staple  foods  in 
the  American  diet.  White  bread 
and  flour  were  the  first  to  receive 
attention.  For  years  nutritionists 
had  charged  that  millers  were  re- 

moving valuable  vitamin  and  min- 
eral elements  from  the  wheat  berry 

by  the  refining  process  that  pro- 
duces white  flour.  At  one  time  their 

campaign  became  so  strong  that 
millers  and  bakers  brought  out 
whole-wheat  bread  as  the  answer — 
bread  made  from  flour  whose  re- 
flning  process  did  not  remove  the 
nutritional  elements  found  in  the 
outer  brown  coating  of  the  wheat berry. 

Must  Be  White 

However,  despite  the  fact  that 
whole-wheat  bread  was  pushed  by 
nutritionists  and  dieticians,  the 
American  public  soon  indicated 
that  it  wanted  white  bread  and 
flour  —  notwithstanding  the  fact 
that  the  removal  of  all  the  brown 
portions  from  the  flour  meant  the 
removal  of  important  nutritional 
elements.  With  the  exception  of  a 
relatively  small  minority  of  the 
public,  the  whole-wheat  campaign 
was  a  failure. 

So  the  nutritionists  said — if  the 

American  people  won't  eat  whole- wheat bread,  why  not  give  them 

white  flour  and  bread  fortified  with 
the  same  vitamins  and  minerals 
present  in  the  whole  wheat  berry 
and  removed  in  the  milling  opera- 

tion. This  process  is  called  restora- 
tion because  it  restores  to  white 

bread  and  flour  the  vitamins  and 
minerals  claimed  to  be  lost  in  the 
manufacturing  process. 

The  first  move  was  to  urge  the 
Food  &  Drug  Administration  to 
set  up  a  standard  of  identity  for  a 
restored  flour  which  would  include 
the  names  and  amounts  of  the  vita- 

mins and  minerals  to  be  added  to 
ordinary  flour.  Also  included  in 
the  standardization  process  is  the 
means  of  providing  an  official  com- 

mon or  usual  name  for  this  re- 
stored flour  which  must  be  ap- 

plied to  all  flour  made  according 
to  standard  speciflcations.  Once  a 
restored  flour  is  standardized,  a  re- 

stored bread  also  can  be  given  the 
same  treatment. 

While  Food  and  Drug's  standard- 
making  procedure  was  proceeding 
along  its  routine  legal  course,  cer- 

tain nutritionists  became  impa- 
tient. Headed  by  Dr.  Russell 

Wilder,  of  the  Mayo  Clinic,  the 
Food  &  Nutrition  Committee  of 
the  National  Research  Council  got 
together  with  representatives  of 
the  Millers  National  Federation 
and  the  American  Bakers  Assn. 
to  sponsor  a  voluntary  restoration 

program. 
As  a  result,  late  in  January, 

this  committee  announced  that  the 
millers  and  bakers  had  agreed  to 
add  thiamin,  nicotinic  acid,  and 
iron  to  bread  and  flour  and  call 

the  new  product  "Enriched"  bread or  flour.  The  place  of  thiamin  in 
the  human  diet  has  been  previously 
discussed.  Nicotinic  acid,  unlike 
its  name,  has  nothing  to  do  with 
nicotine  which  many  people  regard 
as  a  poison.  It  is  another  member 
of  vitamin  B  complex,  a  deficiency 
of  which  leads  to  pellagra,  a  nu- 

tritional disease  particularly  prev- 
alent among  the  poorer  classes  in 

the  South.  The  place  of  iron  in 
the  diet  has  long  been  known — it 
aids  in  the  production  of  red  blood cells. 

Defense  Angle 
The  National  Research  Council  is 

a  quasi-governmental  agency  dat- 
ing all  the  way  back  to  the  Civil 

War.  During  the  World  War,  Pres- 
ident Wilson  called  on  the  council, 

an  offshoot  of  the  National  Acad- 
emy of  Science,  to  advise  the  Gov- 

ernment on  national  defense  mat- 
ters and  it  is  serving  in  the  same 

capacity  now.  The  council,  com- 
posed of  the  nation's  leading  scien- tists in  all  fields,  is  divided  into 

a  number  of  committees,  of  which 
the  Food  and  Nutrition  Committee 
is  but  one.  On  this  committee  are 

the  nation's  most  prominent  nutri- 
tionists and  representatives  of  vir- 

tually every  Government  depart- 
ment dealing  with  the  human  diet. 

Thus,  the  "Enriched"  program claims  to  have  a  national  defense 
angle  and  the  support  of  virtually 

(Continued  on  Page  i2) 
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Fund  to  Entertain 

Servicemen  Sought 

New  Group  Seeks  $10,000,000 
To  Conduct  Its  Program 
PLANS  for  a  nationwide  cam- 

paign to  raise  some  10  million  dol- 
lars to  provide  entertainment  and 

service  facilities  for  U.S.  soldiers 
and  sailors  at  their  reservations 
were  announced  last  Thursday  at  a 
"defense  morale  conference"  in 
Washington  attended  by  several 
hundred  representatives  of  the  six 
organizations  in  the  United  Serv^ice 
Organizations  for  National  De- 

fenses Inc. 
With  a  radio  bureau  included  as 

an  integral  unit  in  the  USO  setup, 
it  was  indicated  that  broadcasting- 
would  play  an  important  role  in 
prcmoting  the  appeal  for  funds. 

Headed  by  Butcher 
Recently  appointed  director  of 

United  Service  Organizations  was 
Jesse  Butcher,  former  CBS  public- 

ity director  and  NBC  station 
relations  executive.  Mr.  Butcher 
started  his  new  assignment  early 
in  April  after  successfully  direct- 

ing radio  activities  for  the  1941 
Appeal  for  Catholic  Charities.  Last 
week  NAB  President  Neville  Mil- 

ler was  appointed  chairman  of  the 
USO  national  radio  committee,  and 
according  to  Mr.  Butcher  it  was 
expected  other  members  of  the 
ccmmittee,  constituting  executive 
broadcasting  personnel  from  all 
over  the  country,  would  be  an- 

nounced shortly. 

Don  Francisco  New  Head 

Of  Communications  Unit 
DON  FRANCISCO,  who  since 
October,  1940  has  been  in  charge 
of  the  division's  radio  activities, last  Monday  was  named  director  of 
the  communications  division  of  the 
Office  of  the  Coordinator  of  Com- 

mercial &  Cultural  Relations  Be- 
tween the  American  Republics.  Mr. 

Francisco,  on  leave  as  president  of 
Lord  &  Thomas,  succeeds  Dr. 
James  W.  Young,  formerly  director 
of  the  Bureau  of  Foreign  &  Domes- 

tic Commerce. 
According  to  the  announcement 

l)y  Nelson  A.  Rockefeller,  coordi- 
nator. Dr.  Young  resigned  to  de- 

vote his  time  to  private  business,  al- 
though he  will  continue  as  a  mem- 

ber of  the  advisory  committee  on 
policy  and  special  consultant  to  the 
coordinator.  Before  joining  the  De- 

partment of  Commerce,  Dr.  Young 
was  well  known  in  the  advertising 
and  agency  field. 

No  word  on  a  possible  appointee 
to  fill  Mr.  Francisco's  radio  post was  available  from  the  coordina- 
tor'.s  office,  although  it  was  indi- 

cated that  a  w'^ll-known  personality 
in  the  bi-oadcast  field  would  be 
chosen,  along  with  an  assistant 
also  drawn  from  ladio.  Announce- 

ment of  an  appointment  is  expected 
this  week. 

LEARNING  RADIO  BUSINESS  while  working  as  ushers,  these  youths 
from  the  CBS  Hollywood  junior  staff  recently  were  given  an  oppor- 

tunity to  put  their  knowledge  to  actual  test.  They  took  over  entire  pro- 
duction for  a  five-minute  period  of  What's  on  Your  Mind?,  sponsored  by Planters  Nut  &  Chocolate  Co.,  on  10  CBS  West  Coast  stations.  Handling 

every  job  from  that  of  sound  effects  engineer,  director,  producer  and 
announcer,  they  are  (1  to  r),  Bill  Mitchell,  Wayne  Reeves,  Bob  Correll, 
Norman  Anderson,  Bill  Thomas,  Ray  Rosecrans,  Andy  Smith,  Bill  Ken- 

nedy, Harry  Bremner  and  Chuck  Johnston. 

CIO  Disc  Strike  Threat  Hits 

Entire  Columbia  Organization 

Corn  Products  Test 
CORN  PRODUCTS  REFINING 
Co.,  New  York,  is  testing  daily 
five-minute  newscasts  on  WTMJ, 
Milwaukee,  for  Zuma,  a  new  choco- 

late flavoring  made  with  dextrose 
and  used  with  milk  or  water.  C.  L. 
Miller  Co.,  New  York,  is  agency. 

WITH  Columbia  Recording  Corp. 
scheduled  to  submit  a  revised  con- 

tract proposal  to  a  CIO  committee 
on  April  21,  ¥/illiani  B.  Elconin, 
international  representative,  an- 

nounced that  unless  company  ex- 
ecutives come  to  an  immediate 

agreement,  a  nationwide  campaign 
against  CBS  and  Columbia  Record- 

ing Corp.  will  be  launched. 
Union  leaders  branded  the  pro- 

posal to  be  submitted  April  21  as 
a  "stalling  move"  on  the  part  of 
CRC.  Strikers  report  support  from 
several  AFL  studio  crafts  and  in- 

dependent guilds,  including  Mo- 
tion Picture  Painters  Local  644, 

Screen  Publicists  and  Screen  Office 
Employes  Guild. 

Pickets  Patrol  Plant 

When  effcrts  of  Federal  Labor 
Conciliator  Edward  Fitzgerald 
failed  to  avert  a  walkout  of  85  Hol- 
Ivwocd  shop  employes  of  subsidiary 
of  CBS,  a  strike  was  called  April 
11  by  United  Electrical,  Radio  & 
Machine  Workers  of  America, 
Local  1421,  CIO,  and  pickets  pa- 

trolled the  company  plant  at  6624 
Romaine  St. 

Strike  action,  voted  more  than 
three  weeks  ago,  occurred  when  ne- 

gotiations for  an  increase  of  from 
55  to  75  cents  per  hour  in  the  min- 

imum pay  scale  bogged  down. 
Actual  negotiations  had  continued 

five  weeks  when  ordei-s  for  a  four- 
day  slowdown,  effective  April  7, 
went  through.  When  that  failed  to 
produce  results,  the  strike  was  put 
into  effect.  A  picket  line  was  imme- 

diately established. 
Plan  Rejected 

Several  attempts  had  been  made 
to  avert  the  strike.  James  Hunter 
and  James  Murray,  CRC  vice-pres- 

idents, went  to  the  West  Coast  from 
Bridgeport,  Conn,  to  handle  nego- 

tiations. Paul  Crowley,  plant  man- 
ager, took  over  when  they  failed. 

He  has  since  been  in  continuous 
conference  with  a  union  committee 
headed  by  Robert  Kennedy,  chair- 

man, and  William  B.  Elconin,  inter- 
national representative  of  CIO. 

It  is  reported  an  agreement 
reached  between  Crowley  and  union 
officials  prior  to  the  strike  had  been 

turned  down  by  company  execu- 
tives. Stoppage  of  work  was  then 

called,  completely  suspending  oper- 
ations at  the  plant  which  handles 

the  bulk  of  that  firm's  recording 
and  transcription  business  in  the 
11  western  States.  An  attempt  to 
open  the  plant  on  April  14  failed 
when  clerical  workers,  ordered  to 
report  for  duty,  refused  to  cross 
the  picket  line,  though  only  a  few 
are  union  members. 

Union  officials  said  letters  have 
been  sent  to  all  retail  outlets  in  the 
Southern  California  area  warning 
that  a  secondary  picket  line  would 
be  established  should  stores  stock 
any  Columbia  records.  Hollywood 
film  studios  securing  recordings 
from  CRC  have  been  requested  to 
suspend  relations  during  the  strike. 
Although  flash  pickets  were  pa- 

trolling the  CBS  Hollywood  studios 
from  time  to  time,  CIO  officials  ex- 

pected establishment  of  a  perma- 
nent line  there  as  well  as  in  front 

of  the  network's  Vine  St.  Play- 
house. While  hoping  an  amicable 

settlement  would  be  reached,  union 
executives  on  April  19  were  plan- 

ning a  demonstration  for  that  eve- 
ning in  front  of  the  network's 

headquarters,  similar  to  the  mass 
costume  picket  line  staged  the  pre- 

vious Saturday  night. 

Allied's  New  Pact 
It  was  further  disclosed  that  a 

new  wage  deal  had  been  negotiated 
by  the  union  with  Allied  Record 
Mfg.  Co.,  Hollywood.  That  firm,  as 
well  as  RCA-Victor,  has  also 
agreed  not  to  handle  any  work  of 
Columbia  Recording  Corp.  during 
the  strike.  New  agreement  with 
Allied,  as  announced  by  union  offi- 

cials, calls  for  a  minimum  wage 
scale  of  72%  cents  per  hour,  with 
an  average  through  the  plant  of 
841/2  cents.  Contract,  it  was  said, 
also  calls  for  vacation  with  pay, 
closed  shop,  and  severance  pay  for 
workers  called  to  military  duty. 

Bridgeport  Local  237,  UERMWA, 
CIO,  has  advised  Hollywood  union 
officials  it  will  not  accept  any  re- 

cordings or  transcriptions  from  the 
West  Coast  during  the  strike. 

''All  compromise  offers  made  by 
the  union  have  been  withdrawn," 

FEDERAL  REVISION 

ENDORSED  BY  FLY 

APPEARING  before  a  Senate  Ju- 
diciary subcommittee  at  hearings 

on  proposed  changes  in  Federal  ad- 
ministrative agencies,  FCC  Chair- 

man James  Lawrence  Fly  last  Fri- 
day favored  a  bill  (S-675)  proposed 

by  the  majority  of  the  Attorney 
General's  Committee  on  Adminis- trative Procedure. 

The  Senate  subcommittee,  headed 
by  Senator  Hatch  (D-N.M.),  leader 
in  last  session's  fight  for  passage  of 
the  Logan-Walter  Bill  which  died 
after  Presidential  veto,  is  consider- 

ing three  separate  proposals — one 
from  both  the  majority  and  minor- 

ity groups  on  the  Attorney  Gen- eral's Committee  and  another  draft- 
ed by  the  American  Bar  Assn. 
Commenting  on  the  proposals. 

Chairman  Fly  indicated  that  S-675 
would  yield  a  "workable  and  whole- 

some" procedure  for  administration, 
at  least  so  far  as  the  FCC  was 
concerned.  A  principal  point  in  his 
testimony  was  built  around  a  pro- 

posal requiring  issuance  of  com- 
prehensive rules  and  regulations 

and  definite  statements  of  policy 
by  Federal  agencies,  allegedly  to 
the  exclusion  of  the  case-by-case 
evolutionary  approach. 
Chairman  Fly  pointed  out  that 

although  the  FCC  was  attempting 
to  reduce  as  many  matters  as  pos- 

sible to  a  form  or  a  standard  and 
to  extend  the  same  idea  to  policy 
matters,  so  far  as  feasible,  there 
was  danger  of  crippling  administra- 

tive work  if  the  idea  were  carried 
to  extreme. 

"I  am  certainly  in  favor  of  all 
rules  and  regulations  and  state- 

ments of  policy  that  could  feasibly 
be  put  out,"  he  declared  to  Senator Danaher,  a  Republican  member  of 
the  subcommittee.  "What  I  do  want 
to  avoid  is  the  harmful  compulsion." 
He  declared  that  under  the  pro- 

posal, an  agency  would  be  always 
under  pressure  to  "get  in  there 

and  propound  a  rule". 
WNOX  Gets  10  Kw. 

IN  ANOTHER  surprise  deviation 
from  its  pronounced  policy  under 
Order  79  on  joint  newspaper-station 
ownership,  the  FCC  last  Friday  an- 

nounced it  had  approved  a  sub- stantial increase  in  status  for 
WNOX,  Knoxville,  owned  by 
Scripps-Howard  Radio  Inc.  The 
Commission  said  that  it  had  au- 

thorized an  increase  in  power  from 
1,000  watts  night,  5,000  watts  day, 
to  10,000  watts  fulltime  on  990  kc, 
with  directional  antenna  for  day 
and  night  use.  This  action  followed 
a  grant  announced  last  Wednesday 
to  KTRH,  Houston,  of  50,000  watts on  740  kc.  [see  page  20]. 

Kennedy  said.  "The  company  has 
provoked  this  strike  and  we  now 
intend  to  settle  it  on  our  own 
terms."  With  no  statements  forth- 

coming from  executives,  general 
impression  in  Hollywood  is  that 
CRC  will  shut  down  its  plant  for 
some  months,  suspending  all  oper- 

ation in  an  effort  to  fight  the  is- 
sue. The  union  has  had  a  closed 

shop  at  the  plant  for  two  years, 
it  was  said.  Strikers  said  their 
wage  demand  is  based  on  increased 
living  costs  and  is  the  sole  re- 

maining obstacle  in  the  way  to 
completion  of  a  third  contract. 
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ASCAP  Offers  First  Formula 

Pro  viding  for  Royalty  Payment 

But  NBC  Is  Understood  to  Have  Rejected  the  Plan; 
Separate  Discussions  Are  Being  Held  With  MBS 

LATEST  OVERTURES  of  ASCAP 
to  the  major  networks  on  return  of 
its  repertoire  to  the  air  have  em- 

bodied actual  propositions  on 
royalty  payments,  it  was  learned, 
though  details  have  not  yet  been 
divulged.  A  definite  formula,  it  is 
reported,  was  proposed  to  NBC  at  a 
meeting  April  15  in  New  York,  but 
promptly  was  rejected. 
Meanwhile,  separate  conversa- 

tions were  being  held  with  MBS, 
which,  according  to  ASCAP  spokes- 

men, is  regarded  as  being  in  a  some- 
what different  category  than  the 

other  major  networks  because  of  its 
mutual  ownership. 

Both  Sides  Willing 

The  first  meeting  between  execu- 
tives of  NBC  and  ASCAP  was  held 

April  15,  following  a  similar  get- 
together  between  ASCAP  and  CBS 

April  11.  While  ASCAP's  first  pro- 
posal was  promptly  rejected  by 

NBC,  it  is  reported  that  the  session 
was  entirely  amicable,  with  both 
sides  displaying  a  willingness  to  get 
down  to  work  and  attempt  to  arrive 
at  a  formula  which  would  permit 
the  return  of  ASCAP  music  to 
NBC.  No  guess  was  hazarded,  how- 

ever, as  to  when  such  an  agreement 
might  be  achieved. 

Meeting,  held  in  the  oflnce  of  Niles 
Trammell,  NBC  president,  was  at- 

tended for  NBC  by  Mr.  Trammell; 
Frank  E.  Mullen,  executive  vice- 
president;  Mark  Woods,  vice-presi- 

dent and  treasurer;  with  Samuel 
Rosenbaum,  president,  WFIL, 
Philadelphia,  rep  resenting  the 
NBC-Blue  aflnliates,  and  Paul  W. 
Morency,  manager,  WTIC,  Hart- 

ford, acting  for  the  NBC-Red 
affiliates. 

Present  for  ASCAP  were  John 
G.  Paine,  general  manager;  E. 
Claude  Mills,  chairman  of  ASCAP 
administrative  committee,  and  Wal- 

ter Fischer,  board  member.  Mr. 
Rosenbaum,  who  is  also  president 
of  the  Independent  Radio  Network 
Affiliates,  and  Mr.  Morency  volun- 

teered, because  of  their  nearness  to 
New  York,  to  attend  as  many  such 
meetings  as  are  necessary. 
No  date  was  set  for  the  next 

meeting,  but  it  is  understood  that 
sessions  will  be  called  whenever 
either  side  has  any  progress  to  re- 

port and  that  there  will  probably 
be  at  least  one  meeting  weekly  until 
some  basis  of  settlement  is  reached. 

Copyright  committee  of  MBS  will 
report  the  results  of  its  investiga- 

tions into  possible  methods  of  mak- 
ing ASCAP  music  again  available 

to  the  network  and  its  affiliates  to 
the  MBS  board  of  directors,  stock- 

holders and  operating  board  at  a 
meeting  expected  to  take  place  in 
New  York  April  25,  it  was  an- 

nounced following  a  meeting  of  the 
committee  in  Chicago  April  16-17. 

Appointed  by  the  MBS  stock- 
holders March  21,  the  copyright 

committee  met  with  ASCAP  radio 
committee  the  following  day  and 

since  then  Alfred  J.  McCosker, 
chairman  of  board  of  MBS,  and 
Fred  Weber,  general  manager,  have 
had  almost  daily  conversations  with 
ASCAP  executives. 

A  full  report  of  these  conversa- 
tions was  made  to  the  committee 

and  while  no  details  of  the  sessions 
were  disclosed  it  is  understood  that 
definite  plans  for  ASCAP  licenses 
on  both  per  program  and  blanket 
bases  were  presented  and  that  most 
of  the  two-day  session  was  devoted 
to  discussing  these  plans  and  pre- 

paring them  for  presentation  to  the 
MBS  board.  John  G.  Paine,  general 
manager  of  ASCAP,  attended  the 
Chicago  meeting  presumably  to 
answer  questions  about  the  various 
details  of  the  licensing  plans. 

Power  Boost  to  10  kw. 

Granted  KXL,  Portland 
KXL,  PORTLAND,  Ore.,  was 
jumped  in  status  from  a  time- 

sharing local  to  a  10,000-watt  Class 
II  outlet,  in  a  grant  April  16  by 
the  FCC.  The  station  was  granted 
authority  to  change  frequency  from 
1450  to  750  kc,  and  increase  power 
from  250  to  10,000  watts,  with 
hours  of  operation  changed  from 
sharing  with  KBPS,  Portland 
school  station,  to  limited  time,  with 
a  directional  antenna.  The  750  kc. 
channel  is  the  clear  channel  occu- 

pied by  WSB,  Atlanta. 
KTRB,  Modesto,  Cal.,  was  au- thorized to  increase  from  250  to 

1,000  watts  on  860  kc,  with  unlim- 
ited time,  provided  a  directional 

antenna  is  installed.  The  applica- 
tion was  granted  upon  condition 

that  KTRB  apply  within  30  days 
to  install  a  directional  antenna. 
The  alternative,  the  Commission 
said,  is  daytime  operation.  The  860 
channel  is  assigned  to  CFRB,  To- 

ronto, Canada  as  Class  I-A. 

KROS  are  the  call  letters  assigned  to 
the  new  local  in  Clinton,  la.,  granted 
Feb.  5  to  the  Clinton  Broadcasting  Co. 
to  operate  with  250  watt.s  on  1.340  kc. 
[Broadcasting.  Feb.  10]. 

Youngest  Draftee 
BELIEVED  to  be  the  first 
and  youngest  station  man- 

ager to  be  drafted  for  the 
Army,  22-year-old  Ralph  M. Lambeth  on 
April  15 
left  the  gen- 
e  r  a  1  man- 

agership of W  M  F  R, 
High  Point, 
N.  C,  to 

join  his  unit at  Fort 
Jackson,  S. 
C.  Young 

Lambeth,  Mr.  Lambeth recent  graduate  of  Duke  U, 
has  managed  the  station  since 
last  July  when  it  was  pur- 

chased by  his  father,  furni- 
ture manufacturer  of 

Thomasville,  N.  C.  His 
mother,  Mrs.  James  E.  Lam- 

beth, will  take  over  the  man- 
agership during  his  absence. 

Radio  Survey  Methods 

Urged   for  Newspapers 
NEWSPAPERS  should  cease  anti- 
radio  pressure  methods  and  should 
adopt  the  research  technique  of  ra- 

dio to  analyze  readership,  accord- 
ing to  Dr.  Paul  Lazarsfeld,  Bureau 

of  Radio  Research,  Columbia  Uni- 
versity-Rockefeller Foundation.  Ad- 

dressing the  19th  annual  conven- 
tion of  the  American  Society  of 

Newspaper  Editors  in  Washington 
April  18,  he  said  radio  increases 
readership  and  circulation,  but  de- 

creases advertising  in  newspapers. 
Dr.  Lazarsfeld  said  high  income 

groups  read  more  than  low-income 
groups,  but  listen  less;  those  who 
derive  information  from  newspa- 

pers only  are  better  informed  than 
those  who  use  radio  alone;  failure 
to  publish  radio  schedules  is  short- 

sighted and  harmful  to  newspapers 
in  the  long  run;  radio  should  be 
discussed  editorially. 

Dr.  Lazarsfeld  said  radio  is 
partisan  during  political  campaigns 
in  ratio  to  the  amount  of  commer- 

cial time  handled  for  parties.  He 
based  his  claim  on  a  survey  con- 

ducted during  the  last  campaign, 
which  showed  Republicans  had  far 
more  time  on  the  air  than  Demo- 

crats in  the  area  surveyed.  Radio 
is  non-partisan  on  sustaining  time. 
Dr.  Lazarsfeld  conceded. 

Free  Speech  Stays, 

Presitlent  Asserts 

Only  Military  News  Will  Be 
Subject  to  Censorship 

"FREE  SPEECH  is  the  undisputed 
possession  of  publishers  and  edi- 

tors, of  reporters  and  Washington 
correspondents;  still  in  the  posses- 

sion of  magazines,  of  motion  pic- 
tures and  of  radio;  still  in  the  pos- 

session of  all  means  of  intelligence, 
comment  and  criticism.  So  far  as 
I  am  concerned,  it  will  remain  there 

for  that  is  where  it  belongs." These  reassuring  words  were 
contained  in  President  Roosevelt's 
message  to  the  American  Society 
of  Newspaper  Editors  meeting  in 
Washington  April  17. 

Responsibility  of  Press 

"It  is  important  that  it  should 
remain  there,"  the  President  con- 

tinued, "for  the  suppression  of 
opinion  and  censorship  of  news  are 
among  the  mortal  weapons  that 
dictatorships  direct  against  their 
own  peoples  and  direct  against  the 
world.  As  far  as  I  am  concerned 
there  will  be  no  Government  con- 

trol of  news  unless  it  be  of  vital 
military  information. 

"Like  all  of  our  liberties,  liberty 
of  speech  and  of  the  press  is  not  a 
mere  phrase,  a  mere  form  of  words, 
a  constitutional  abstraction.  It  has 

a  living  meaning — whatever  mean- 
ing the  press  itself  gives  it.  Gov- 

ernment and  juridical  process  can 
afford  a  negative  protection  against 
interference  with  freedom  of  speech 
but  its  care,  its  nurture  and  its 
use  are  responsibilities  of  the  press 
itself,  which  has  never  prized  it  so 
much  as  it  should  prize  it  now. 
"How  that  freedom  should  be 

used,  what  contributions  it  should 
make  to  national  defense,  national 
interest  and  national  morale,  are 
questions  for  publishers  and  editors 
themselves  to  decide. 

"It  would  be  a  shameful  abuse 
of  patriotism  to  suggest  that  opin- 

ion should  be  stifled  in  its  service. 
United  national  sentiment,  which 
all  of  us  should  desire,  bears  no 
resemblance  to  a  totalitarian  regi- 

mentation of  opinion  and  treatment 
of  news. 

"I  cannot  better  close  this  mes- 
sage to  the  American  Society  of 

Newspaper  Editors  than  with  a 
final  assurance  that  those  who  dis- 

agree with  what  is  being  done,  and 
with  the  manner  in  which  it  is 
being  done,  are  free  to  use  their 

freedom  of  speech." 

Kennedy,  Brokenshire  to  WNEW 
JOHN  B.  KENNEDY,  the  NBC  news 
commentator,  and  Norman  Broken- 

shire. veteran  radio  announcer  and 
m.c,  joined  WNEW,  New  York,  April 
21.  as  news  analyst  and  newscaster  re- 

spectively. Kennedy  will  broadcast 
Monday  through  Friday,  7:30-7:45 
11. m..  and  Brokenshire  Monday  through 
Saturday,  5  :15-5  :30  p.m. 

GOOD  AUDIENCE  had  Walter  Wade,  president  of  Wade  Adv.  Agency, 
Chicago,  when  backstage  following  a  recent  broadcast,  he  related  antics 
of  the  Quiz  Kids  to  Ray  Ferguson,  Ken  Carpenter  and  Ned  Tollinger, 
NBC  Hollywood  engineer,  announcer  and  producer,  respectively.  NBC 
program,  sponsored  by  Miles  Labs.  (Alka  Seltzer),  emanated  from 
Hollywood  April  9  and  16. 

MRS.  REGINALD  A.  FESSENDEN, 
widow  of  the  noted  radio  inventor, 
died  of  a  heart  attack  in  Hamilton, 
Bermuda,  on  April  17,  at  the  age  of 
7.J.  Prof.  Fessenden  died  in  1932. 
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GUESTS  OF  THE  ONTARIO  GOVERNMENT  on 
April  9  at  Toronto  were  these  CBS  officials  and 
managers  of  stations  carrying  the  Ontario  tourist 
show  featuring  Ned  Sparks,  which  started  April  20. 
After  a  luncheon  presided  over  by  Douglas  R.  Oliver, 
director  of  the  Ontario  Travel  &  Publicity  Bureau, 
and  a  dinner  by  Premier  Hepburn,  each  guest  on 
leaving  by  plane  was  presented  with  a  pair  of  Hudson 
Bay  blankets  by  the  Hudson  Bay  Co.  through  Frank 
Ryan,  formerly  manager  of  CKLW,  Windsor,  now 
advertising  manager  of  the  latter  company.  Air 
minded  officials  include:  Standing  (1  to  r)  :  Wm.  B. 
Quarton,  WMT,  Cedar  Rapids;  Don.  E.  Inman, 
WNAX,  Yankton;  W.  H.  Ensign,  CBS  commercial 
:lepartment,  New  York;  Harry  Sedgwick,  CFRB, 
Toronto;  Leo  Fitzpatrick,  WJR,  Detroit;  I.  R.  Louns- 
berry,  WGR,  Buffalo;  John  F.  Patt,  WGAR,  Cleve- 

land; M.  R.  Hanna,  WHCU,  Ithaca,  N.  Y.;  G.  D. 
Coleman,   WGBI,   Scranton,   Pa.;    J.    M.  Bovirman, 

Walsh  Adv.  Agency,  Toronto;  Charles  Denny,  WERC, 
Erie,  Pa.;  C.  A.  Baker,  WKBN,  Youngstown;  L.  M. 
Milbeurne,  WCAO,  Baltimore;  H.  J.  Frank,  WSLB, 
Ogdensburg,  N.  Y.;  L.  W.  Lindow,  WFBM,  Indian- 

apolis; T.  D.  Connolly,  director  of  program  promo- 
tion, CBS,  New  York;  J.  C.  Burwell,  WMBS,  Union- 

town,  Pa.;  Tom  Walsh,  Walsh  Adv.  Agency,  George 
Aiken,  Walsh  Adv.  Agency,  Toronto;  A.  W.  Marlin, 
WMAS,  Springfield,  Mass.;  N.  W.  Cook,  WIBX, 
Utica,  N.  Y.;  H.  B.  Walker,  WEOA,  Evansville, 
Ind. ;  T.  Weber,  assistant  publicity  director,  CBS, 
New  York;  R.  H.  Swintz,  WSBT,  South  Bend,  Ind. 
Kneeling  (1  to  r)  :  L.  W.  Lowman,  CBS  vice-president, 
New  Yoi-k;  Hon.  St.  Clair  Gordon,  Ontario  Liquor 
Commissioner;  James  Kane,  WBBM,  Chicago;  C.  F. 
Phillips,  WFBL,  Syracuse;  Miss  Elizabeth  Gledhill, 
WHEC,  Rochester;  James  M.  LeGate,  WHIO,  Dayton; 
R.  D.  Thomas,  WBNS,  Columbus;  Don  Henshaw,  radio 
director,  Walsh  Adv.  Agency. 

Defense,  Boost  Industry  Drive 

Lead  NAB  Convention  Topics 

National  Emergency  to  Bring  Up  Many  Problems; 
Attendance  Record  Seen:  Annual  Golf  Meet 

THE  ACCENT  will  be  on  national 
defense  at  the  19th  annual  conven- 

tion of  the  NAB,  which  convenes 
at  the  Hotel  Jefferson,  St.  Louis, 
May  12-15.  While  the  music  situa- 

tion, radio  regulation,  industry 
public  relations,  labor  problems, 
and  matters  affecting  commercial 
phases  of  broadcasting  are  on  the 
agenda,  greatest  interest  centers 
around  radio's  participation  in  the 
national  scene,  in  the  light  of  war 
developments. 

Aside  from  national  defense  and 
the  perennial  business  issues,  con- 

siderable attention  is  expected  to 
be  focused  upon  a  plan  for  creation 
of  a  $.300,000  to  $500,000  public  re- 

lations fund  for  the  industry 
[Broadcasting,  April  14]. 
Proposed  by  Edward  Klauber, 

executive  vice-president  of  CBS, 
the  plan  is  being  drafted  by  a  spe- 

cial committee  named  by  NAB 
President  Neville  Miller  and  will 
be  placed  before  the  convention.  It 
is  a  "grass  roots"  plan,  with  an 
all-inclusive  public  relations  and 
educational  campaign,  probably  to 
be  managed  outside  the  NAB,  as 
its  over-all  objective. 

Scope  of  Plan 

Mr.  Klauber  now  is  drafting  his 
ideas  of  the  scope  of  the  propect, 
preparatory  to  holding  another 
meeting  of  the  committee  which  he 
heads.  Members  of  the  committee, 
in  addition  to  Messrs.  Klauber  and 
Miller,  are  Frank  E.  Mullen,  NBC 
vice-president  and  general  man- 

ager; A.  H.  Kirchhofer,  WBEN- 
WEBR,    Buffalo;    Major  Edney 

Ridge,  WBIG,  Greensboro;  Gard- 
ner Cowles  Jr.,  Iowa  Broadcasting 

Co.;  and  C.  T.  Hagman,  general 
manager,  WTCN,  St.  Paul-Min- 

neapolis. T.  C.  Streibert,  WOR- 
MBS  vice-president,  participated  in 
the  first  meeting  as  an  observer. 

While  definite  announcement  has 
not  yet  been  made  on  the  entire 
roster  of  speakers  at  the  conven- 

tion, expected  to  break  all  records 
in  attendance,  several  important 
figures  already  have  accepted  invi- 

tations. The  advance  registration 
is  in  excess  of  450,  it  is  reported, 
with  the  outlook  for  an  over-all  at- 

tendance of  900. 

Major  Gen.  Robert  C.  Richard- 
son Jr.,  public  relations  chief  of  the 

Army,  is  scheduled  as  the  princi- 
pal national  defense  speaker.  Be- 

cause the  Army  is  entrusted  with 
all  internal  communications  during 
a  war  emergency,  his  views  are  ex- 

pected to  arouse  wide  interest. 
Other  speakers  on  national  defense 
may  include  Lowell  Mellett,  direc- 

tor of  the  Office  of  Government  Re- 
ports, and  James  Lawrence  Fly, 

chairman  of  the  FCC  and  Defense 
Communications  Board. 

Monday,  May  12,  is  registration 
day,  with  no  regular  business  ses- 

sions. The  annual  golf  tournament 
for  the  Broadcasting  Magazine 
trophy  will  be  held  at  the  Sunset 
Hill  Country  Club  during  that  day. 
St.  Louis  broadcasters  also  are 
awarding  a  trophy. 

At  the  Tuesday  morning  business 
session.  President  Miller  will  sub- 

mit his  annual  report,  along  with 
those  of  the  various  directors  of 

Dicker  for  Series 

NBC  was  reported  last  week 
to  be  negotiating  with  Judge 
Kenesaw  M.  Landis,  baseball 
commissioner,  for  the  broad- 

cast rights  of  the  World 
Series.  Rumored  price  offered 
by  NBC  is  $150,000,  or  $50,- 
000  more  than  the  amount 
paid  last  year  by  Gillette 
Safety  Razor  Co.,  Boston,  to 
sponsor  the  games  on  more 
than  150  MBS  stations.  NBC 
would  not  confirm  the  report 
nor  give  out  any  statement 
on  the  matter. 

departments  of  the  NAB.  By-law 
amendments,  relating  to  nomina- 

tion and  election  of  the  six  direc- 
tors at  large,  minor  amendments  of 

the  dues  classifications  striking  at 
higher  brackets,  and  changes  in 
the  geographical  makeup  of  6  of 
the  17  NAB  districts  will  be  sub- 

mitted and  voted  upon. 
Defense  Discussion 

The  general  discussion  on  na- 
tional defense  will  follow  the  open- 

ing business  session  on  Tuesday 
morning.  Tuesday  afternoon  will  be 
devoted  to  meetings  of  IRNA,  NIB, 
sales  managers  division  and  the 
clear,  regional  and  local  channel 
stations.  There  will  be  no  general 
convention  session. 
Wednesday  will  be  devoted  en- 

tirely to  a  discussion  of  music  mat- 
ters, with  President  Miller,  Sydney 

M.  Kaye,  vice-president  and  coun- 
sel; Merritt  E.  Tompkins,  general 

manager;  and  Carl  Haverlin,  sta- 
tion relations  director  of  BMI  lead- 
ing the  discussion.  Tentatively,  a 

late  afternoon  session  of  FM  broad- 
casters is  scheduled. 

On  the  closing  day,  Thursday, 
the  morning  program  will  involve 
discussion  of  the  aims  and  policies 
of  the  recently  reorganized  depart- 

ment of  broadcast  advertising  of 

the  NAB,  the  commercial  section  of 
the  code,  the  unit  plan  of  volume 
measurement,  and  other  commer- 

cial problems. 
Col.  Willard  Chevalier,  publisher 

of  Business  Week  and  a  recognized 
authority  on  advertising,  will  be 
the  principal  speaker  at  the  session, 
with  a  discussion  on  placement  of 
advertising  in  the  national  emer- 

gency. At  the  noon  session,  a  speaker 
from  the  industry — probably  Mark 
Ethridge,  chairman  of  the  news- 

paper group — will  summarize  the 
industry's  problems.  Labor  will  be 
the  topic  during  the  early  after- 

noon session. 
Election  of  directors-at-large  and 

the  expressions  of  choice  on  the 
part  of  membership  as  to  the  loca- 

tion of  the  1942  convention  will 
occur  at  the  Thursday  afternoon 
session.  These  discussions  are  con- 

tingent upon  passage  at  the  Tues- 
day meeting  of  amendments  cover- 
ing the  subjects. 

The  annual  banquet  will  be  held 
Thursday  evening  at  the  Jefferson 
Hotel.  Entertainment  is  being  ar- 

ranged jointly  by  CBS,  NBC  and 
MBS,  with  the  cooperation  of  the 
St.  Louis  broadcasters,  under  the 
direction  of  Merle  S.  Jones,  gen- 

eral manager  of  KMOX,  general 
convention  committee  chairman. 

MBS  UPHOLDS  RIGHT 

TO  FIGHT  PROGRAMS 

FOLLOWING  NBC's  announce- ment that  it  had  filed  suits  against 
the  20th  Century  Sporting  Club, 
MBS  and  Gillette  Safety  Razor  Co. 
to  prevent  the  proposed  transfer  of 
the  broadcasts  of  the  club's  boxing matches  from  NBC-Blue  to  MBS  in 
June  [Broadcasting,  April  14], 
MBS  has  made  public  the  following 
letter,  written  March  31  by  its  at- 

torney, Leon  Lauterstein,  through 
Emanuel  Dannett,  to  A.  L.  Ashby, 
vice-president  and  general  counsel of  NBC: 

Your  letter  dated  March  25,  1941  to 
the  Mutual  Broadcasting  System  Inc.  was 
forwarded  to  us  for  attention.  Following 
receipt  of  that  letter  a  conference  was 
held  at  your  office  on  March  26,  1941  with 
Mr.  Fred  Weber  and  the  writer,  at  which 
time  you  claimed  that  an  oral  renewal  con- 

tract was  made  with  Twentieth  Century 
Sporting  Club  Inc.  for  the  right  to  broad- 

cast bouts  held  under  its  auspices  in  1941- 1942. 
We  have  now  completed  our  investigation 

of  the  facts  and  law  pertaining  to  your 
claim  and  are  now  prepared  to  respond 
to  your  letter. 
Twentieth  Century  Sporting  Club  Inc., 

Michael  S.  Jacobs,  Mutual  and  another 
are  parties  to  a  contract  relating  to  the 
broadcast  of  boxing  bouts  to  be  exhibited 
under  the  auspices  of  Michael  S.  Jacobs  and 
the  Twentieth  Century  Sporting  Club  Inc. 
Mutual  became  a  party  to  that  contract 
in  good  faith  and  without  any  knowledge 
on  its  part  of  any  oral  renewal  contract 
such  as  is  now  claimed  by  you.  Furthermore, 
we  are  informed  by  Michael  S.  Jacobs  that 
neither  he  nor  the  Twentieth  Century 
Sporting  Club  Inc.  made  any  such  renewal contract. 
Under  the  facts  and  the  law  applicable 

thereto,  it  is  our  opinion  that  there  has 
not  been  any  violation  of  any  alleged  rights 
of  National  Broadcasting  Co.  Inc. 

Beech-Nut  in  Fall 
BEECH-NUT  PACKING  Co.,  Ca- 
najoharie,  N.  Y.  (chewing  gum), 
at  present  on  180  stations  with  spot 
announcements  and  programs,  will 
not  renew  contracts  on  most  of 
these  stations  for  the  summer. 
Company  is  tentatively  planning 
to  resume  its  broadcasting  sched- 

ule next  fall.  Newell-Emmett  Co., New  York,  is  agency. 
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Some  Problems  Created  by  the  Treaty 

International  Accord  to 

Bring  New  Issues 

In  Regulation 

A  multiplicity  of  new  prob- 
lems, especially  for  applicants 

for  new  or  improved  facilities, 
is  raised  by  the  recent  Havana 
Treaty  allocations.  The  March 
29  reallocation  settled  many 
existi)tg  problems,  but  now  the 
broadcaster  and  his  counsel 
are  faced  tvith  new  ones  aris- 

ing out  of  inter-American  con- 
flicts of  existing  and  proposed 

assigyiments,  priorities  in  the 
use  of  channels,  procedures  in 
inter- American  channel  regis- 

tration and  related  issues. 
These  are  analyzed  in  this 
article  by  Donald  C.  Beelar, 
attorney  specializing  in  radio 
ivho  is  associated  with  the 
Washington  office  of  Kirkland, 
Fleming,  Green  &  Martin, 
headed  by  Louis  G.  Caldwell. 

By  DONALD  C.  BEELAR 
THE  BROADCASTING  industry 
in  North  America,  having  for  years 
been  subjected  to  the  possibility 
of  an  interference  epidemic,  has 
finally  been  placed  in  quarantine 
for  a  course  of  treatment  pre- 

scribed by  the  North  American  Re- 
gional Broadcasting  Agreement. 

On  March  29,  1941,  the  patient 
underwent  a  general  readjustment 
in  the  radio  spectrum,  and  is  now 
reported  doing 
nicely.  The  indus- 

try has  recovered 
from  the  first 
shock  of  chang- 

ing frequencies. 
That  much  is 

past. But  it  is  not 
generally  realized 
that  there  will  be 

a  period  of  con- 
valescence of  not 

less  than  five  years,  during  which 
the  industry,  in  a  large  measure, 
will  be  governed  by  what  is  per- 

mitted or  prohibited  under  the 
Agreement.  Some  of  the  problems 
as  they  apply  to  the  future  are  sug- 

gested below. 
Observance  of  Rules 

The  NARBA  [see  Broadcasting, 
Yearbook,  1941,  Pages  398-407]  is 
a  treaty  duly  ratified  by  Congress 
and,  like  the  Communications  Act 
of  1934,  is  part  of  the  law  of  the 

Beelar 

land  binding  upon  both  the  Com- 
mission and  the  public  alike.  The 

Agreement,  of  course,  is  effective 
throughout  the  North  American 
region  comprising  Canada,  Cuba, 
Dominican  Republic,  Haiti,  Mexico, 
Newfoundland  and  the  United 
States.  Restrictions  or  rights  lim- 

ited or  conferred  by  the  Agree- 
ment must  be  observed  and  rec- 

ognized. For  example,  Section 
3.28(b)  of  FCC  Rules,  as  amended, 

provides : 
In  all  cases  where  an  individual 

station  assignment  may  cause  inter- ference with  or  may  involve  a  channel 
assigned  for  priority  of  use  by  a  sta- 

tion in  another  North  American  coun- 
try the  classifications,  allocation  re- 

quirements and  engineering  standards 
set  forth  in  the  North  American  Re- 

gional Broadcasting  Agreement  shall 
be  observed. 

Existing  stations  have  already 
taken  the  cure  as  set  forth  in  the 

initial  notifications  eff'ective  March 
29,  1941,  which  were  duly  filed  and 
registered  by  each  of  the  seven 
countries  at  the  Inter-American 
Radio  Office  at  Havana. 

To  illustrate,  Canada  registered 
five  Class  I-A,  three  Class  I-B  and 
nine  Class  II  stations  on  13  of  the 
59  clear  channels.  It  registered  19 
Class  III-A,  13  Class  III-B,  and 
36  Class  IV  stations  on  the  regional 
or  local  channels.  Cuba  registered 
one  Class  I-B  and  20  Class  II  sta- 

tions on  20  of  the  59  clear  chan- 
nels, and  it  also  registered  20  Class 

III-A,  one  Class  III-B,  and  43 
Class  IV  stations  on  the  regional 
or  local  channels. 

The  Dominican  Republic  regis- 
tered one  Class  II,  one  Class  III-A 

and  three  Class  IV  stations.  Haiti 
registered  one  Class  II  and  one 
Class  IV  station.  Mexico  registered 
six  Class  I-A,  seven  Class  I-B,  and 
16  Class  II  stations  on  23  of  the 
59  clear  channels.  Its  initial  noti- 

fication also  included  registrations 
for  21  Class  III-A  stations,  42 
Class  III-B  stations,  and  79  Class 
IV  stations. 
Newfoundland  registered  two 

Class  III-A  stations,  and  one  Class 
IV  station.  The  United  States  reg- 

istered 25  Class  I-A  stations,  31 
Class  I-B  stations,  and  56  Class  II 
stations  (not  including  35  limited 
or  part-time  Class  II  stations),  or 
a  total  of  75  stations  on  50  of  the 
59  clear  channels. 

The   initial   notification   of  the 

Call  Club 

ESTABLISHMENT  of  ra- 
dio's most  exclusive  fan  or- 

ganization was  announced  by 
WGN,  Chicago,  this  month. 
The  membership  is  restricted 
to  listeners  vi^hose  initials  are 
the  same  as  the  station's  call letters.  It  is  known  as  the 
W-G-N  Club.  The  first  meet- 

ing will  be  held  in  the  sta- 
tion's main  audience  studio 

on  the  night  of  April  10, 
when  members  w^ill  view  the In  Chicago  Tonight  program, 
from  7:30-8  p.m.  (CST). 
They  will  sit  in  a  special  re- 

served section.  Special  mem- 
bership cards  in  green  and 

gold — the  colors  of  MBS,  with 
which  WGN  is  affiliated,  will 
be  mailed  to  the  members.  It 

is  planned  to  have  them  pres- ent at  least  once  a  month  at 
performances  in  the  WGN 
studios. 

KIBITZER  COOKS  from  Marion,  Ind.,  numbering  100,  surround  Franklin 
Tooke,  program  director  of  WOWO-WGL,  Fort  Wayne,  and  announcer  of 
tactics.  The  group  visited  the  program  while  on  a  tour  of  the  studios. 

United  States  also  registered  316 
Class  III-A,  or  III-B  stations,  and 
450  Class  IV  stations  on  the  re- 

gional or  local  channels. 
With  minor  exceptions,  the  fore- 

going illustrates  what  occurred 
under  the  initial  notifications  under 
Section  III,  Paragraph  1. 

Some  New  Problems 

Paragraph  2  of  Section  III  pro- 
vides for  subsequent  notifications 

of  changes  and  new  assignments 
made  after  March  29,  1941.  Pro- 

cedure for  resolving  conflicts  be- 
tween notifications  is  provided  in 

Paragraphs  3,  4,  and  5. 
In  the  months  to  come,  broad- 

casters applying  for  new  assign- 
ments, applicants  for  new  facilities, 

radio  lawyers  and  engineering  con- 
sultants will  be  confronted  with 

new  problems  under  the  Agree- 
ment and  with  a  flow  of  new  reg- 

istrations which  may  either  open 
up  or  foreclose  opportunities. 

The  Agreement  governs  the  de- 
termination of  conflicts  between  as- 

signments in  the  North  American 
countries.  Conflicts  as  to  existing 
assignments,  effective  March  29, 
1941,  were  resolved  at  a  Janu- 

ary conference  in  Washington.  As 
a  result  of  this,  the  initial  notifi- 

cations of  Jan.  30,  1941  were  ex- 
changed and  registered  covering 

assignments  to  go  into  effect  under 
the  Agreement. 

Conflicts  as  to  new  assignments 
or  changes  in  existing  assignments 
are  governed  by  engineering  stand- 

ards set  up  in  the  Agreement,  and 
in  case  of  conflicts  between  changes 
or  proposed  assignments  in  one 
country  with  existing  stations  or 
proposed  assignments  in  another 
country,  priority  of  registration  at 
the  Inter-American  Radio  Office 
will  govern. 

The  Agreement  is  based  upon  a 
system  of  priority  as  determined 
first  by  the  initial  notifications, 
and  second  by  subsequent  notifica- 

tions after  March  29,  1941.  A  pos- 
{.Continued  on  page  4-4) 

Copyright  Treaty 

Approval  Opposed 
Kaye  Points  to  Radio  Effect; 

State  Department  Favors 
IN  THE  FACE  of  strong  State 
Department  favor  for  immediate 
ratification  of  the  International 
Convention  of  the  Copyright  Union, 
originally  revised  and  signed  at 
Rome  in  1928,  hearings  before  a 
Senate  Foreign  Relations  subcom- 

mittee last  Tuesday  and  Thursday 
indicated  that  opinion  was  divided 
sharply  as  to  whether  ratification 
now  would  be  wise. 

Opposition  groups  also  pointed 
to  the  necessity  of  first  revising 
the  domestic  copyright  situation, 
amending  the  1909  U.S.  copyright 
statute  to  bring  it  up  to  date  in 
the  light  of  the  treaty,  and  main- 

tained that  the  proposal  to  allow 
a  one-year  lapse  between  ratifi- 

cation action  and  effective  date  of 

the  treaty  would  not  insure  satis- 
factory disposal  of  the  domestic 

situation. 

Kaye  Opposes 
Testifying  as  the  NAB  copy- 

right counsel,  Sydney  M.  Kaye 
last  Thursday  declared  to  the  sub- 

committee, headed  by  Senator  El- 
bert Thomas  (D-Utah),  that  ad- 

herence to  the  treaty  would  remove 
from  the  public  domain  immed- 

iately thousands  of  musical  works 
now  in  the  libraries  of  broadcast- 

ers, both  in  published  and  specially 
made  arrangements,  representing 
millions  of  dollars  of  investment  by 
the  radio  industry. 

He  observed  that  since  practi- 
cally all  works  played  on  the 

radio,  except  classics,  require  ex- 
tensive arrangement,  the  entire 

supply  of  foreign  music  would  be 
foreclosed  to  American  audiences 
by  adherence  to  the  treaty  if  it  is 
not  preceded  by  legislation  and  re- servations protecting  the  right  to 
make  customary  and  reasonable  ar- 
rangements. 

"The  broadcasting  industry  has 
never  opposed  adherence  to  the^ 

Internationl  Copyright  Convention- 
after  proper  revision  of  our  do- 

mestic law  and  with  proper  re- 
servations to  protect  the  rights 

of  American  citizens,"  Mr.  Kaye 
stated.  "At  this  time,  however,  it 
most  earnestly  opposes  such  ad- 

herence." 
Speaking  for  the  State  Depart- 

ment at  the  proceeding,  Dr.  Wal- 
lace McClure,  assistant  chief  of  the 

treaty  division,  termed  the  con- vention, which  has  been  popping  up 

periodically  in  the  Senate  since 
1934,  "a  real  law  with  teeth  in 
it — a  20th  Century  weapon  against 

piracy". 

During  the  first  few  days  of  the 
present  session  of  Congress,  the 
Senate  Foreign  Relations  Commit- 

tee reported  out  favorably  the 

copyright  convention,  recommend- 
ing Senate  ratification  with  a  pro- 
viso allowing  one  year  to  modernize 

the  domestic  copyright  situation. 
After  several  weeks  on  the  Senate 
calendar,  however,  the  convention 
was  recalled  and  the  recent  hear- 

ings set. 
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General  Disc  Industry  Session 

On  New  AFRA  Code  Expected 

Negotiating  Committee  to  Call  Meeting  Soon;  Two 

Types  of  Transcriptions  Are  Provided 
NEGOTIATING  committee  of  the 
transcription  industry  is  expected 
to  call  a  general  industry  meeting 
in  the  near  future,  possibly  within 
the  week,  to  discuss  the  revised 
code  of  the  American  Federation 
of  Radio  Artists  covering  the  em- 

ployment of  talent  on  transcribed 
programs. 

Following  a  session  with  AFRA 
executives  April  11  that  lasted  un- 

til 7:30  p.m.,  the  committee  met 
privately  last  Wednesday  to  ex- 

amine the  revised  code  submitted 
by  the  union  earlier  in  the  week. 

Two  Groups 

On  Friday  the  code  committee 
and  AFRA  executives  met  again  in 
what  each  side  hoped  would  be  the 
final  meeting.  If  the  industry  meet- 

ing approves  the  work  of  its  com- 
mittee, as  expected,  the  code  will 

be  signed  by  individual  com.panies 
and  will  probably  become  effective 
by  mid-May. 

While  the  details  of  the  code 
have  not  been  disclosed,  it  is  de- 

scribed as  classifying  transcrip- 
tions into  two  groups.  Class  A  in- 

cludes custom-built  discs,  to  be 
used  by  one  sponsor  once  only  in 
each  locality  for  any  of  the  spon- 

sor's products,  and  open-end  tran- 
scriptions, which  may  be  used  on 

any  number  of  stations  of  any 
power  for  one  or  more  sponsors. 
Class  B  discs  are  open-end  record- 

ings restricted  for  use  on  stations 
of  1,000  watts  power  or  less.  Rates 
are  higher  than  at  present,  al- 

though less  than  the  AFRA  mini- 
mums  for  live  broadcasts.  Code 
will  expire  on  Nov.  1,  1943,  to- 

gether with  the  codes  for  commer- 
cial and  sustaining  network  pro- 

grams. 
It  is  understood  NBC  will  work 

out  a  special  supplementary  agree- 
ment with  AFRA  concerning  re- 

cordings made  in  Holl>'\vood,  where 
NBC  has  a  contract  with  an  inde- 

pendent union  of  sound  effects  men, 
who  are  included  with  actors,  sing- 

ers and  announcers  as  coming  un- 
der AFRA  control  in  the  national 

agreement. 
Settlement  of  the  differences  be- 

tween AFRA  and  WIOD,  Miami, 
was  worked  out  early  last  week, 
following  a  hearing  by  the  Na- 

tional Labor  Relations  Board  the 
week  previous.  Agreement,  signed 
April  14,  provides  for  an  AFRA 
shop  for  talent  and  sound  effects 
men,  with  increases  in  wages,  mini- 

mum scales  with  extra  pay  for 
commercials,  etc.  Station  also 
agreed  to  reinstate  one  anonuncer. 
Jack  Stinson,  with  full  pay  for  the 
16  weeks  he  was  out,  including 
probable  commercial  fees  as  well 
as  salary. 

Another  announcer.  Bill  Pennell, 
was  also  paid  both  salary  and  prob- 

able commercial  fees  for  the  16- 
week  period  and  was  given  an  ad- 

ditional 31  weeks  pay  as  severance 
pay,  it  being  agreed  that  strained 
relations  between  him  and  the  sta- 

tion management  made  his  return 
undesirable.  Both  of  the  announc- 

ers, AFRA  alleged,  had  been  dis- 
charged for  union  activities. 

Situation  at  WKRC,  Cincinnati, 
where  negotiations  have  been  under 
way  for  some  time,  is  being  "mulled 
over"  by  AFRA  executives,  accord- 

ing to  Mrs.  Emily  Holt,  executive 
secretary  of  the  union,  who  reported 
that  the  AFRA  shop  provision  is 
the  main  stumbling  block.  The  sta- 

tion, she  said,  had  asked  for  arbi- 
tration of  the  point,  which  AFRA 

refused  on  the  grounds  that  since 
it  has  more  than  50  contracts  with 
AFRA  shop  provisions  the  matter 
is  not  one  for  arbitration.  "We 
won't  make  a  contract  without  the 
AFRA  shop  clause,"  she  stated. 

Foreign  Tongue  Check 
ARTHUR  SIMON,  general  man- 

ager of  WPEN  Philadelphia,  has 
announced  further  inroads  in  the 
station's  foreign-language  schedule. In  extending  the  participating  950 
Club  of  the  Air  by  45  minutes  to 
6  :15  p.m.,  starting  at  2:30,  the  eve- 

ning foreign-language  schedule  has 
been  restricted  from  6:15  to  9  p.m. 
The  move  is  in  line  with  the  sta- 

tion's policy  of  gradually  confining its  broadcasting  day  to  English 
programs.  As  foreign-language  con- 

tracts expire,  no  new  committments 
are  made. 

CHOSEN  MISS  SARASOTA  was 
Miss  Glynn  Putnall,  representing 
WSPB,  in  Sarasota,  at  the  annual 
pageant  in  connection  with  Sara 
De  Sota  festivities  in  that  Florida 
city.  Here  she  holds  the  trophy, 
emblematic  of  her  victory,  between 
two  of  the  contest  judges,  John 
Ringling  North,  head  of  the  Ring- 
ling  Bros-Barnum  &  Bailey  Circus 
(left),  and  Peter  Arno,  well-known illustrator  and  author. 

ASSOCIATED  SIGNS 

FOR  TRACK  MEETS 
TIDE  WATER  ASSOCIATED 
Oil  Co.,  Associated  Division,  San 
Francisco,  will  sponsor  a  series  of 
seven  track  and  field  meets  of 
leading  colleges  on  the  Pacific 
Coast  this  spring,  according  to 
Harold  R.  Deal,  manager  of  ad- 

vertising and  sales  promotion. 
Agency  is  Lord  &  Thomas,  San Francisco. 

The  first  broadcasts  are  sched- 
uled for  April  26.  Doug  Montell 

and  Frank  Bull,  veteran  Coast 
sports  commentators  will  preside  in 
San  Francisco  area  and  Los  Ang- 

eles area  for  the  track  and  field 
broadcasts. 

Special  network  arrangements 
have  been  worked  out  for  the  sea- 

son, with  KLX,  Oakland  and 
KMPC,  Los  Angeles,  linked. 

The  schedule  follows: 
April  26 — California  vs.  Stanford  at 

Berkeley.  KLX ;  Southern  California  vs. 
UCLA,  Los  Angeles,  KMPC. 
May  10 — Stanford  vs.  Southern  Califor- nia at  Palo  Alto,  KLX,  KMPC. 
May  24 — Los  Angeles  Relays  at  Los  An- geles, KMPC. 
May  31 — Pacific  Coast  Conference  meet at  Berkeley,  KLX,  KMPC. 
June  14 — Big  Ten  vs.  Pacific  Coast  Con- ference at  Los  Angeles,  KMPC,  KLX. 
June  21— NCAA  at  Palo  Alto,  KLX, KMPC. 

ANNUAL  banquet  of  the  American 
Newspaper  Publishers  Assn.,  April  24, 
will  be  broadcast  for  the  first  time  in 
its  history  in  connection  with  the 
ANPA's  57th  convention,  at  the  Wal- dorf-Astoria, New  York.  Secretary  of 
Navy  Knox  will  speak  and  MBS  'will ciiri-y  the  event. 

C.  E.  HOOPER  Inc.,  research  or- 
ganization, has  moved  its  New  York 

headquarters  office  to  22  E.  42d  St. 
New  telephone  number  is  Lexington 
2-3000. 

BROOKLYN  MERGER 

APPROVED  BY  FCC 
CONSOLIDATION  of  the  four 
Brooklyn  stations,  now  sharing 
time  on  1340  kc,  as  a  single  sta- 

tion using  the  call  WARD,  was 
approved  April  16  by  the  FCC. 
Griff  Thompson,  former  general 
sales  manager  of  the  Westinghouse 
stations,  is  the  new  general  man- 

ager of  the  consolidated  operation. 
The  new  corporation  will  be 

known  as  Unified  Broadcasting 
Corp.  and  will  operate  WARD  un- 

limited time.  Under  this  consolida- 
tion, the  new  operating  company 

absorbs  the  facilities  of  WLTH, 
WFVW,  WBBC,  and  operates  with 
the  equipment  of  WARD  with  500 
watts.  Each  of  the  four  individuals 
identified  with  the  ownership  of 
the  time-sharing  stations  becomes 
a  one-fourth  owner  of  the  new- 
operation. The  consolidation  followed  final 
disposition  of  the  so-called  Brook- 

lyn cases  last  fall,  after  pendency 
of  some  six  years.  The  Commission 
then  said  it  would  entertain  any 
feasible  proposal  for  the  consolida- tion of  the  four  stations  into  a  new 
organization  to  operate  under 
single  management  and  control. 

Martin  and  Ayer  Named 

To  WWNY,  Watertown 
HAROLD  B.  JOHNSON,  publisher 
of  the  Watertown  Daily  Times  and 
head  of  the  Brockway  Co.,  licensee 
of  the  newly-started  WWNY,  Wa- 

tertown, N.  Y.,  has  announced  com- 
pletion of  the  station's  staff  with Thomas  E.  Martin,  formerly  of 

WSYR,  Syracuse;  WIBX,  Utica; 
WGY,  Schenectady,  and  WIS,  Co- 

lumbia, S.  C,  as  general  manager 
and  program  director.  Commercial 
manager  is  Hibbard  Ayer,  formerly 
a  national  radio  representative  and 
more  recently  with  WIBX,  Utica, 
and  WFAS,  White  Plains,  N.  Y. 

Other  staff  members  are:  Robert  ■ 
D.  Mowers,  previously  with  WGY,  I 

Schenectady,  WOKO,  Albany,  and  ' 
WTRY,    Troy,    chief    announcer;  , 
Earl  R.  Kelly,  from  WSLB,  Og- 
densburg,  N.  Y.,  and  Jean  H.  Clos 
Jr.,  from  WNBZ,  Saranac  Lake, 
N.  Y.,  announcers;  Paul  H.  Lee, 
from  WIBX,  and  WSYR,  Syracuse, 
chief    engineer;    Maynard  Davis, 
formerly  of  WMBO,  Auburn,  N. 
Y.,  Howard  Risley,  previously  at 
WOLF,  Syracuse,  and  Ross  Beatty, 
of  Watertown,  operators. 

Transmitter  is  RCA  equipped 
throughout  and  the  radiator  was 
erected  by  Lehigh  Structural  Steel. 
Station  operates  with  500  watts 
daytime  on  1300  kc. 

Fox  Furs  on  FM 

I.  J.  FOX  Inc.,  New  York  (fur- 
rier) ,  on  April  15  began  sponsor- 
ship of  Unbroken  Melodies,  half- hour  of  recorded  light  classics, 

Tuesday  and  Friday,  8:30-9  p.  m., 
on  W7iNY,  FM  adjunct  of  WOR, 
New  York.  The  I.  J.  Fox  contract, 

following  signing  of  Longines-Witt- nauer  Watch  Co.  for  evening  time 
signals,  represents  first  sponsorship 
of  an  actual  program  series. 

THE  Milwaukee  Journal's  FM  station, W9XAO,  has  been  rechristened.  After 
signing  off  under  the  former  call  let- ters it  returned  to  the  air  two  days 
later  as  W55M.  During  the  two-day 
silence,  new  antenna  and  tuning  crys- 

tals were  installed  so  the  station  could 
operate  on  its  new  frequency  of  45.5 
megacycles. 

BEGINNING  LIFE  simultaneously  with  WOW,  Omaha,  18  years  ago these  six  lassies  were  invited  as  guests  of  honor  to  participate  in  a  studio 
party  April  2  celebrating  the  18th  anniversary  of  the  station.  All  six 
w^ere  bom  April  2,  192.'J,  the  date  WOW,  then  operating  with  the  call letters  WO  AW,  went  on  the  air.  Roslyn  Levy  (second  from  left)  was 
bom  at  precisely  the  moment  that  WOAW  first  went  into  operation 
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I  Don't  take  the  selection  of  your  antenna  for 
granted!  In  the  past  few  years  new  standards 

)  have  been  introduced  that  can  save  you  valu- 
labie  dollars  and  step  up  the  efficiency  of  your 
!  station. 

To  be  sure  of  the  utmost  in  performance  and  the 
I  newest  improvements  in  design  investigate  the 
I  Lingo  Vertical  Tubular  Steel  Radiator.  Construct- 

ed of  seamless  copper-bearing  steel  tubing  of 
uniform  and  narrow  cross-section  throughout, 
providing  low  base  capacitance;  high  character- 

istic impendance;  practically  sinusoidal  current 
distribution.  Other  exclusive  features  include: 

•  Moderate  initial  cost  •  Exceptional  high  efFiciency  •  Low 
maintenance  cost  •  Unexcelled  stability  •  Five  year  insur- 

ance protection  •  Single  responsibility  for  constructing 
and  erecting. 

Whatever  the  task  you  demand  for  a  radiator — 
whatever  your  special  demands — you  will  find 

that  Lingo  gives  you  a  full  dollar's  worth  of 
performance  out  of  every  dollar  you  invest. 

Our  engineering  staff  will  be  pleased  to 
supply  you  with  technical  details  as 
they  apply  in  your  own  particular  case 

— without  obligation,  of  course.  In  writing  please 
give  location,  power  and  frequency  of  station. 

JOHN  E.  LINGO  &  SON,  Idc. 

VERTIC 

tUBULAR  Sifca 

AND 

TURKSTILI 

RADIATORS 

FM 

/ 

BROADCASTING  •  Broadcast  Advertising 

The  first  Lingo  Turnstile  Radiator  was  fur- 
nished even  prior  to  the  Lingo  Turnstile  installa- 

tions at  the  birthplace  of  FM  at  W2XMN,  Al- 
pine, New  Jersey. 

The  improved,  patented  design  now  available 
offers  new  features  with  exclusive  advantages — 

•  Antenna  radiates  a  horizontal  polarized  signal  with 
uniform  circular  field  pattern. 

•  Antennas  are  custom  built,  and  factory  adjusted  to  the 

operating  frequency,  making  no  field  adjustments  neces- 
sary. 

•  Improved,  simplified  method  of  feeding  and  coupling. 

•  Turnstile  elements  fed  by  coaxial  lines,  no  open  turn- 
stile wires  used. 

•  Available  with  2,  4,  6,  8  or  10  layers  of  turnstile 
elements  depending  upon  desired  gain. 

Quotations  available  now  for  stations  up  to  50 
KW  and  will  include  the  essential  tubular  steel 
mounting  pole,  turnstile  elements,  coupling  equip- 

ment, transmission  lines  feeding  the  ele- 
ments, etc.  Climbing  steps,  lighting 

equipment  and  sleet  melting  units  are 
also  available  as  ojotiojial  equipment.  Write  today 
for  complete  facts  and  please  indicate  your  pro- 

posed frequency,  power  and  location. 

Dept.  B-4      CAMDEN,  N.J. 
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Mexican  Border  Stations 

Under  Latest  Published  Lists 

Brinkley  Station  Appears  at  Former  Location 
Between  790  and  810  kc;  Diplomatic  Moves 

See  Letters  o)i  page  Ji 
MEXICO'S  new  official  broadcast 
station  log  for  April,  released  April 
9  by  the  Communications  Adminis- 

tration, coincides  exactly  with  that 
released  immediately  prior  to  the 
March  29  reallocation,  with  the  so- 
called  border  stations  remaining  at 
the  previously  prescribed,  rather 
than  the  Treaty-specified  locations. 

The  new  official  list,  made  public 
by  the  Secretary  of  Communica- 

tions, does  not  deviate  in  any  re- 
spect from  that  published  in  the 

iVIarch  24  reallocation  supplement 
of  Broadcasting.  Despite  this, 
however,  the  FCC  has  announced 
it  will  regard  the  original  log  of 
last  March  [Broadcasting,  March 
10],  as  the  basic  list  to  be  used  for 
allocation  purposes  in  this  country. 

This  list  did  not  provide  for  re- 
tention of  the  high-power  border 

stations,  and  also  made  provision 
for  some  two-score  more  stations 
than  appear  on  the  revised  log. 

Brinkley's  Status 
The  former  XERA,  operated  by 

Dr.  Brinkley,  appears  on  the  April 
9  list  as  a  500,000-watt  station  at 
Villa  Acuna,  its  former  location, 
but  no  frequency  is  specified.  It  is 
placed  between  assignments  on  790 
and  810  kc,  however,  with  no  as- 

signment shown  for  800  kc,  which 
is  a  Mexican  Class  I-A  facility. 
Whether  the  station  finally  will  op- 

erate on  that  frequency  under 
Brinkley  ownership  or  manage- 

ment is  still  open  to  speculation. 
XENT,  the  Norman  Baker  sta- 

tion at  Nuevo  Laredo,  is  shown  on 
the  new  log  as  assigned  to  1140 
kc.  with  50,000  watts.  XELO,  on 
1190  kc  with  50,000  watts,  is 
shown  at  Tijuana,  though  its  loca- 

tion had  been  specified  for  the  prov- 
ince of  Sonora. 

XEAW,  100,000-watt  outlet  op- 
erated at  Reynosa  by  Carr  Collins, 

official  of  the  Crazy  Water  Crystals 
Co.,  is  shown  as  assigned  to  1570 
kc,  though  it  has  been  operating 
on  1010  kc. 

It  was  officially  announced  April 
7  [Broadcasting,  April  14]  that  the 
American  Embassy  in  Mexico  City 
had  been  assured  XELO  would  op- 

erate with  reduced  power  and  "ef- 
forts would  be  made  to  cause  early 

transfer  of  location"  and  that 
XEAW  had  been  ordered  to  move 
to  Nuevo  Leon  and  change  wave- 
length. 

Meanwhile,  BROADCA.STING  was  in 
receipt  of  two  communications  in 
connection  with  the  reallocation. 
Nicolas  Mendoza,  former  director 
of  radio  communications  in  Cuba, 
on  April  9  took  issue  with  pub- 

lished comments  in  Broadcasting 
of  interference  from  Cuban  sta- 

tions following  the  reallocation. 
His  letter  is  published  on  page  34 
in  full  text. 

In  a  later  communication  April 

14,  Mr.  Mendoza  commented  that 
he  felt  Dr.  Orosman  Viamontes, 
the  new  Minister  of  Communica- 

tions, had  handled  "masterfully 
and  firmly"  Cuban  aspects  of  the 
reallocation  and  that  11  of  Cuba's 
stations  are  less  than  five  cycles 

oft"-frequency,  with  all  but  six  less 
than  30  cycles  off. 

Eventually,  he  said,  they  will  all 
be  brought  to  safer,  less  trouble- 

some limits,  as  engineers  at  the 
monitoring  stations  have  been  fol- 

lowing a  policy  of  collaborating 
with  broadcasters,  solving  their 
problems,  first  as  to  frequency  sta- 

bility, later  as  to  harmonics,  high 
angle  radiation,  directive  array 
patterns,  etc. 

W.  E.  Branch,  president  and  gen- 
eral manager  of  XELO,  giving  his 

post  office  address  as  San  Diego, 
Cal.,  wrote  Broadcasting  April  14 
in  a  highly  critical  vein.  His  letter 
also  appears  on  page  34.  Mr. 
Branch  has  been  identified  with 
several  border  stations  and  is  well 
known  in  radio  engineering  circles. 

Designation  Dropped 
FOLLOWING  the  precedent  es- 

tablished several  weeks  ago,  the 
FCC  announced  April  16  that  it 
had  dismissed  the  applications  of 
four  stations  for  modification  of 
licenses  to  be  classified  as  Class 
III-A  stations,  which  would  per- 

mit ultimate  power  of  5,000  watts 
power  at  night.  The  FCC  said  that 
class  designations  "are  merely  for 
administrative  convenience  and  is 
not  a  part  of  any  license,  nor  a 
source  of  any  right  in  the  licensee". 
The  stations  which  sought  classifi- 

cation as  III-A  outlets  are  KLX, 
Oakland;  WSAR,  Fall  River; 
KFAC,  Los  Angeles;  KVOR,  Col- 

orado Springs. 

CBS  Gross  Up 

CBS  gross  income  for  the  first 
13  weeks  of  1941  totaled  $14,- 
685,777  as  compared  with  a 
gross  of  $12,777,065  for  the 
first  quarter  of  1940,  a  gain 
of  14.9%,  according  to  a  con- 

solidated profit  and  loss  state- ment issued  April  16  by 
Frank  K.  White,  CBS  treas- 

urer. Profit  for  the  period 
was  $1,487,686,  up  15.9% 
from  the  previous  year's  $1,- 284,331.  Earnings  per  share 
amounted  to  87  cents  for  the 
13-week  period  of  1941,  com- 

pared with  75  cents  for  the 
same  period  of  1940. 

Charlotte  Granted 

Regional  on  610  kc. 
Rep.Doughton  Son  Interested; 
New  Fitchburg,  Mass.,  Local 
TWO  NEW  station  grants,  one  a 
regional  in  Charlotte,  N.  C.  and 
the  other  a  local  in  Fitchburg, 
Mass.,  were  authorized  by  the  FCC 
in  actions  announced  Wednesday. 
The  Charlotte  grant  was  to 

Inter-City  Advertising  Co.,  and 
covers  1,000  watts  fuUtime  on  610 
kc.  Equal  shareholders  are  Beverly 
T.  Whitmire,  manager  of  WFBC, 
Greenville,  S.  C;  Horton  Dough- 
ton,  department  store  and  hard- 

ware merchant;  George  W.  Dowdy, 

manager  of  Belk's  Stores  of  Char- lotte and  Concord,  N.  C. 

Mr.  Doughton,  secretary-treas- 
urer of  the  company,  is  the  son  of 

Rep.  Robert  L.  Doughton  (D-N.  C), 
chairman  of  the  House  Ways  & 
Means  Committee.  Mr.  Whitmire, 
who  does  not  own  any  of  WFBC 
but  is  employed  by  Roger  Peace, 
publisher  of  the  Greenville  News  & 
Piedmont,  is  vice-president.  Mr. 
Dowdy  is  president. 
The  Fitchburg  grant  went  to 

Ruben  E.  Aronheim,  and  covers  250 
watts  fulltime  on  1340  kc.  Mr. 
Aronheim  is  part  owner  and  gen- 

eral manager  of  a  retail  furniture 
store. 

New  50  kw.  Station 

Granted  Houston 

KTRH  Is  Moved  to  740  kc.; 
KXYZ  Given  Its  Facilities 

A  NEW  50,000-watt  station  for 
Houston,  born  of  the  Havana 
Treaty  reallocation,  was  authorized 
April  15  by  the  FCC,  with  the  as- 

signment of  KTRH,  Houston,  to 
740  kc.  in  lieu  of  its  present  1,000- 
watt  night,  5,000-watt  day  assign- 

ment on  1320  kc. 

Although  the  station,  licensed  to 
the  KTRH  Broadcasting  Co.,  is  a 

subsidiary  of  the  Houston  Chroni- 
cle Publishing  Co.,  and  therefore 

has  a  newspaper  identity,  the  FCC 
granted  the  application  without  re- 

gard to  its  newspaper  investigation 
order  (79)  adopted  March  19 
which,  by  its  own  terms,  was  re- 

garded as  holding  in  abeyance  all 
action  on  newspaper  applications. 
The  Houston  Chronicle  and 

KTRH  ai'e  understood  to  be  iden- 
tified with  the  Jesse  Jones  inter- 

ests. The  Secretary  of  Commerce, 
however,  is  not  officially  listed  as 
the  publisher  or  head  of  the  Chron- 

icle Publishing  Co. 

Transmitter  Shift 

At  the  same  meeting  and  as  a 
sequel  to  the  KTRH  grant,  the  FCC 
granted  KXYZ,  Houston,  owned  by 
Tilford  Jones,  nephew  of  the  Sec- 

retary of  Commerce,  a  construction 
permit  to  utilize  the  facilities  to 
be  relinquished  by  KTRH  with  its 
shift  to  740  kc.  It  granted  KXYZ 
a  construction  permit  to  increase 
its  power  from  1,000  to  5,000  watts 
fulltime  and  shift  its  frequency 
from  1470  to  1320  kc,  with  a  direc- 

tional antenna  for  day  and  night 
use.  The  grant  also  authorized 
KXYZ  to  use  the  KTRH  transmit- 

ter at  a  new  location. 
KTRH  was  authorized  to  install 

a  new  transmitter  and  use  a  direc- 
tional antenna  for  day  and  night, 

subject  to  engineering  approval, 
on  740  kc.  This  channel  also  has 
been  assigned  to  KQW,  San  Jose- 
San  Francisco,  and  is  used  as  a 
Class  I-A  channel  in  Canada  by 
CBL,  Toronto. 

The  Fred  Jones  Broadcasting  Co., 
of  Tulsa,  which  had  an  application 
pending  for  a  new  station  to  oper- 

ate on  690  kc,  last  week  filed  an 
amendment  for  assignment  on  740 
kc.  The  KTRH  grant,  however,  it 
was  presumed,  technically  might 
preclude  such  an  assignment. 

WCAM  Wants  Time 

CITY  COMMISSION  of  Camden, 
N.  J.,  at  a  meeting  on  April  10, 
adopted  a  resolution  making  for- 

mal application  to  the  FCC  for  an 
increase  of  22  hours  a  week  in  the 
broadcasting  time  of  WCAM.  The 
municipal  station's  weekly  sched- ule is  now  29  hours.  The  additional 
time,  now  assigned  to  WTNJ, 
Trenton,  N.  J.,  would  enhance  the 
local  outlet's  broadcasting  value, 
it  was  said  by  City  Solicitor  John 
J.  Crean,  who  was  designated  to 
go  to  Washington  to  file  formal  ap- 
plication. 

THEY  WERE  IN  THE  ARMY  THEN 
One  of  a  Series 

THE  CBS  FAMILY  contributes  this  panel  of  warriors  of  24  years  ago two  being  managers  of  CBS-affiliated  stations  and  the  other  a  member 
ot  the  ̂ ew  York  staff'.  For  identifications  and  service  records,  see  page  47. 
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News  of  Army  Awards 
CREATION  of  a  new  service  for 
broadcast  stations  and  agencies, 
through  which  announcements  on 
current  award  of  medal  for  dis- 

tinguished service  will  be  made, 
was  announced  last  Friday  by  the 
newly-organized  Radio  Section  of 
the  War  Department.  The  an- 

nouncement said  many  requests 
have  been  received  for  permission 
to  broadcast  ceremonies  from  Army 
posts  at  which  individuals  are  hon- 

ored for  acts  of  heroism.  Dates  and 
Army  posts  where  such  events  will 
take  place  will  be  made  available 
and  arrangements  for  spot  broad- 

casts will  be  handled  through  the 
Radio  Section,  headed  by  Edward 
M.  Kirby. 

Bob  Hope  Replaces  Jack  Benny  in  Poll  RICHFIELD  EXTENDS 

Conducted  by  'Movie  &  Radio  Guide'  ^"^  CAMPAIGN^ 

KATE.  Albert  Lea,  Minn.,  has  aiJ- 
poiuted  The  Foreman  Co.  as  national 
representative. 

BOB  HOPE,  comedian  sponsored 
on  NBC-Red  by  Pepsodent  Co.,  is 
winner  of  the  "star  of  stars"  honor 
in  the  eighth  annual  listener  poll 
conducted  by  Movie  &  Radio  Guide. 
Runner-up  is  Jack  Benny,  Jell-O 
comedian  on  NBC-Red.  Hope  is  also 
named  best  comedian  again  fol- 

lowed by  Benny. 
Favorite  program  selected  in  the 

magazine's  1941  poll  is  the  NBC- Blue  Breakfast  Club,  a  morning 
hour  in  which  Swift  &  Co.  is  a 
participating  sponsor.  The  program 
was  also  chosen  the  best  variety 
program  and  Don  McNeill,  along 
with  other  cast  members,  received 
other  honors. 
A  newcomer  to  the  poll  is  Quiz 

Kids,  which  started  on  NBC  last 

Drop  Me  Off 

at  the  next 

Farm,  lem! 

None  of  this  piddling  20 -acre  stuff  for  farmers  out 
here  in  the  Red  River  Valley!  Our  farms  are  big— and 
they  produce  prize  crops  which  enable  our  well-to- 
do  hayseeds  to  account  for  46%  of  all  retail  sales  in 
the  combined  states  of  North  Dakota,  South  Dakota 
and  Minnesota  (excluding  the  counties  containing  St. 
Paul  and  Minneapolis)! 

One  station,  WDAY,  completely  covers  this  prosper- 
ous, free -spending  Valley  territory— delivers  a  mifl- 

lion-and- more  listeners  at  practically  gi-vie-away 
rates!  Why  not  look  us  up,  now? 

WDAY.  IN 

£3   
N.  B.  C. 

FARGO,  N.  D. 
970  K.  C.  .  .  5000  WATTS,  FULL  TIME 

Affiliated  with  the  Fargo  Forum 

FREE  &  PETERS,  Nat«l  Representatives 

year  under  Miles  Labs,  sponsor- 
ship. The  juvenile  series  lead  the 

children's  division  and  ranked  sec- 
ond to  Information  Please  in  the 

quiz  classification.  The  last-named 
is  sponsored  on  NBC-Red  by  Amer- 

ican Tobacco  Co.  Leading  actress 
selected  in  the  poll  is  Helen  Hayes, 
sponsored  on  CBS  by  Thomas  J. 
Lipton  Inc.  Bing  Crosby,  NBC-Red 
crooner  sponsored  by  Kraft  Cheese 
Co.,  again  wins  the  male  pop  song 
honor.  Kate  Smith,  General  Poods 
songstress  on  CBS,  leads  the  fe- 

male singers. 

Complete  results  of  the  poll  fol- low (%)  : 

star  of  Stars — Bob  Hope,  18.1 ;  Jack 
Benny,  16.4;  Don  McNeill,  16.0;  Bing 
Crosby,  13.9 ;  Helen  Hayes,  6.8 ;  Edgar 
Bergen,  6.8  ;  Don  Ameche,  5.9  ;  Kate  Smith, 
5.5  ;  Gene  Autry,  5.3  ;  Jack  Baker,  5.3. 

Comedian — Bob  Hope,  32.8  ;  Jack  Benny, 
27.4 ;  Fibber  McGee,  13.1  ;  Edgar  Bergen, 
7.6;  Fred  Allen,  7.1;  Eddie  Cantor,  5.6; Ransom  Sherman,  2.1;  Frank  Morgan,  1.6; Bob  Burns,  1.5 ;  Al  Pearce,  1.3. 
Announcer— Don  Wilson,  29.8;  Milton 

Cross,  18.2 ;  Ken  Carpenter,  14.2 ;  Bob 
Brown,  13.3  ;  Harry  von  Zell,  6.7  ;  Harlow- Wilcox,  5.4 ;  Durward  Kirby,  5.1 ;  Ralph Edwards,  2.8  ;  David  Ross,  2.4  ;  Ben  Grauer, 

Actor — Don  Ameche,  19.3  ;  Les  Tremayne, 18.9 ;  Edward  G.  Robinson.  15.3 ;  Charles 
Boyer,  10.1;  Ezra  Stone,  8.5;  Michael  Raf- fetto.  6.9 ;  Hugh  Studebaker,  6.0 ;  Ronald Colman,  5.4;  James  Stewart,  4.9;  John Barrymore,  4.7. 

Actress — Helen  Hayes,  40.9 ;  Barbara Luddy,  13.7 ;  Nan  Grey,  8.7 ;  Bette  Davis, 
8.5;  Joan  Blaine,  7.2;  Alice  Frost,  7.0- Betty  Winkler,  5.5 ;  Helen  Menken,  3.3  ; Jeanette  MacDonald,  2.7;  Ona  Munson.  2.5. 
Master  of  Ceremonies — Don  McNeill, 43.2 ;  Bob  Hope,  11.9  ;  Bing  Crosby,  11.9 ; Garry  Moore,  6.8 ;  Clifton  Fadiman,  6.5 ; Rudy  Vallee,  6.1  ;  Don  Ameche,  4.7  ;  Ran- som Sherman,  3.2  ;  Milton  Cross,  3.1  ;  Don Wilson,  2.6. 
Male  Singer  of  Popular  Songs — Bing Crosby,  32.7 ;  Jack  Baker,  24.9 ;  Lanny Ross,  16.6  ;  Kenny  Baker,  9.8  ;  Dennis  Day 3  5  ;  Tony  Martin,  3.1 ;  Rudy  Vallee,  2.7 ; Harry  Babbitt,  2.7;  Frank  Munn, Curly  Bradley,  1.6. 

2.4  ; 

Woman  Singer  of  Popular  Songs— Kate bmith,  33.2 ;  Ginny  Simms.  13.2 ;  Evelyn Lynne.  13.1  ;  Connie  Boswell,  11.1 ;  Nancv Martin,  10.9 ;  Dinah  Shore.  6.3 ;  Bonnie Baker,  3.7;  Frances  Langford,  3.4;  Bea Wain,  2.7;  Judy  Garland,  2.5. 
Male  Singer  of  Classical  Songs— Richard Crooks,  24.8  ;  Donald  Dickson,  18.3  ;  James 

^^ui.°?:  =  ̂'■'^"'^  M"""'  9-3  ;  Lawrence 
libbett.  6.9;  Lanny  Ross,  6.2;  Jack  Baker, 6.1;  Frank  Parker,  6.0;  John  Charles Ihomas,  5.4  ;  Kenny  Baker,  3.9. 
Woman  Singer  of  Classical  Songs— Lily Pons,  15.2;  Margaret  Speaks,  14.9;  Jean Dickinson,  14.8;  Francia  White.  13  2-  Jes- sica Dragonette,  13.0;  Lucille  Manners, 

i  ̂  \r'''?  Stevens,  5.9;  Gladys  Swarthout, 4.5;  Marian  Claire,  3.7;  Grace  Moore,  3.6. 

^^^^'^^    Commentator  —  Lowell  Thomas, 
t  u'    ,„y-  Kaltenborn,  17.9  ;  Walter  Win- 

chell.    10.9;   Elmer  Davis,    8.3;  Raymond 
Grani  Swing,  6.9 :  Paul  Sullivan,  5.5  •  -Ed- 
S'",p-  ̂ 'h  ̂ -V  '^'^^t^i--  4-6  ;  Gabriel 
Heatter,  3.6;  Fulton  Lewis,  Jr.,  3.0. 
Sports  Commentator— Bill  Stern.  65.3  • Bob  Elson,  10.2;  Ted  Husing,  8.3;  Fort Pearson,  3.9;  Graham  McNamee,  2.6;  Red Barber,  2.5;  Sam  Baiter,  2.4;  Clem  Mc- Carthy,  1.8;  Bob  Trout.   1.7 ;  Hal  Totten, 

Dramatic  Program— Lux  Theatre,  49.2  • One  Mans  Family.  11.8;  Helen  Hayes, 

ti  '  B^"""^  '^•5 :  First  Nighter, 5.5,  Big  Town,  4.4;  Aldrich  Family,  3.9- Screen  Guild  3.3  ;  Every  Man's  Theatre i.2  ;  Silver  Theatre,  2.9. 
Musical  Program— Ford  Sunday  Evening Hour  26.2;  Kay  Kyser.  12.9;  Voice  of Firestone,  8.9 ;  Metropolitan  Opera,  8  6 Hour  of  Charm.  7.9;  Pleasure  Time  7  9 

American  Album  of  Familiar  Music,  7'7 Hit  Parade  7.5 ;  Andre  Kostelanetz,  6.5 Telephone  Hour,  5.9. 

Variety  Program— Breakfast  Club,  40.1 ; Kraft  Music  Hall,  14.3  ;  Chase  &  Sanborn, 8.4 ;  Bob  Hope,  7.3  ;  Fibber  McGee  &  Molly 5.8 ;  Club  Matinee,  5.4 ;  Kate  Smith,  5.4  • Rudy  Vallee.  4.9;  Maxwell  House,  4.5- Fred  Allen,  3.9. 

RICHFIELD  OIL  Corp  of  New 
York  will  accelerate  its  1941  adver- 

tising and  promotional  campaign 
this  month  according  to  B.  N.  Pol- 
lak,  Richfield  advertising  and  sales 
promotion  manager. 

Campaign,  he  stated,  will  center 
around  Arthur  Hale's  Confidentially Yours  whose  broadcasts  under 
Richfield  sponsorship  have  been  in- 

creased to  three  nights  weekly  over 
30  MBS  stations.  Schedule  will  con- 

tinue without  interruption  through 
the  winter  and  fall  months.  Intense 
public  interest  in  world  news  plus 
the  success  of  the  program  in 
bringing  listeners  to  Richfield  sta- 

tions for  the  3,000,000  copies  of 
the  Richfield  world  news  map  have 
motivated  the  decision  to  make  ra- 

dio the  spearhead  of  its  promo- tional program. 
Further  promotional  elforts  on 

the  part  of  Richfield  dealers  will 
be  stressed  during  1941,  Mr.  Pol- 
lak  said,  with  distribution  of  ma- 

terial selected  for  its  timeliness. 
Campaign  was  put  into  effect  coin- cident with  the  annual  conventions 
of  Richfield  distributors  held  at 
key  points  throughout  Richfield 
sales  territories.  Meetings  were 
highlighted  by  Arthur  Hale  who 
addressed  the  gatherings  about  his 
Confidentially  Yours  programs. 
Distributor  meetings  will  be  held 
following  the  regional  gatherings. 
Hixson-O'Donnell  Adv.,  New 

York,  handles  the  Richfield  ac- count. 

Pre-Game  Series 

COMMUNITY  OPTICIANS,  Bos- 
ton, is  sponsoring  104  pre-game  fan 

interviews  preceding  home  game 
baseball  broadcasts  on  WAAB,  Bos- 

ton; WLLH,  Lowell;  WSAR,  Fall 
River;  WFEA,  Manchester,  N.  H. 
The  series  is  titled  Baseball  Fans 

Interviews  With  Jerry  O'Leary. 
Agency  is  Commonwealth  Adv. 
Agency,  Boston. 

Dance  Orchestra — Wayne  King,  25.0 ; 
Guy  Lombardo,  19.0;  Kay  Kyser,  18.9; 
Horace  Heidt,  11.2;  Glenn  Miller,  7.6;  Fred 
Waring,  4.4 ;  Tommy  Dorsey,  4.4 ;  Sammy 
Kaye,  3.3  ;  Abe  Lyman,  3.2  ;  Orrin  Tucker, 3.0. 

Audience  Participation — Kay  Kyser,  37.1  ; 
Dr.  I.  Q.,  16.1 ;  Truth  or  Consequences, 
15.5  ;  Take  It  Or  Leave  It,  11.2  ;  Vox  Pop, 
6.2  ;  We,  the  People,  3.4 ;  Breakfast  Club, 
3.0 ;  Horace  Heidt.  2.9 ;  Town  Meeting  of 
the  Air,  2.6  ;  Professor  Quiz,  2.0. 

Quiz  Program — Information  Please,  38.7  ; 
Quiz  Kids,  15.0 ;  Dr.  1.  Q.,  12.8 ;  Take  It 
or  Leave  It,  9.8  ;  Kay  Kyser,  7.1 ;  Battle  of 
Sexes,  4.8 ;  Truth  or  Consequences,  4.4 ; 
Vox  Pop,  2.8 ;  Professor  Quiz,  2.6 ;  Uncle 
Jim's  Question  Bee,  2.0. 

Serial  Dramatic  Program — One  Man's Family,  31.3  ;  Those  We  Love,  20.5  ;  I  Love 
a  Mystery,  8.1  ;  Bachelor's  Child,  7.4 ;  Big Sister,  6.7 ;  Vic  &  Sade,  6.3 ;  Aldrich 
Family,  5.1 ;  Guiding  Light,  5.0 ;  Life  Can 
Be  Beautiful,  4.8  ;  Road  of  Life,  4.8. 
Educational  Program  —  Information 

Please.  25.9 ;  American  School  of  the  Air, 
14.5 ;  University  of  Chicago  Round  Table, 
12.4 ;  Cavalcade  of  America,  11.1  ;  Music 
Appreciation  Hour,  9.6 ;  American  Town 
Meeting  of  the  Air,  7.5 ;  Farm  &  Home 
Hour,  7.0;  Quiz  Kids,  5.8;  World  Is  Yours, 
3.3  ;  People's  Platform,  2.9. 

Children's  Program  —  Quiz  Kids,  22.2  ; 
Let's  Pretend,  19.0 ;  Lone  Ranger,  15.9 ; 
Coast  to  Coast  on  a  Bus,  12.8 ;  Bud  Bar- 

ton, 7.0 ;  Tom  Mix,  5.1 ;  Our  Barn,  5.1  ; 
Jack  Armstrong,  4.7  ;  Little  Orphan  Annie, 3.9;  March  of  Games,  3.7. 
Favorite  Program — Breakfast  Club,  46.9  ; 

One  Man's  Family,  7.8  ;  Ford  Sunday  Eve- ning Hour,  7.7 ;  Lux  Radio  Theatre,  6.6 ; 
Kraft  Music  Hall,  5.8  ;  Jello  (Jack  Benny) , 
5.8 ;  Those  We  Love,  5.4 ;  Metropolitan 
Opera,  5.4 ;  Fibber  McGee  &  Molly,  4.4 ; Bob  Hope,  4.2. 
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Program  Arranged 

For  Ohio  Meeting 
\nnual  Institute  to  Consider 
Radio  Education  Problems 

TWELFTH    ANNUAL  Institute 

"or  Education  by  radio,  sponsored 
py  Ohio  State  U  will  take  place  at 
he  Deshler-Wallick  Hotel,  Colum- 
Dus,  May  4-7,  providing  a  yearly 
neeting  for  joint  discussion  by 
broadcasters,  educators  and  civic 
eaders  on  the  problems  of  educa- 
;ional  broadcasting.  The  agenda  is 
levoted  chiefly  to  considerations  of 
,;he  techniques  of  education  by  ra- 

dio. The  program  for  each  annual 
iTieeting  is  developed  from  the  sug- 
'I'estions  and  recommendations  of 
•;hose  attending  the  Institute  in  pre- 

vious years. 
I  Committee  for  the  1941  program 
|consists  of  three  Institute  officers 
in  addition  to  the  following  mem- 

bers of  Columbus  stations:  R.  C. 
Higgy  director,  and  Friel  Heim- 

lich, program  supervisor  of  WOSU; 

'George  Beebout,  program  director 
jof  WHKC;  Ed  Bronson,  program 
director,  WCOL,  and  Irwin  A. 
iJohnson,  director  of  developmental 
iprograms,  WBNS. 

Highlights  of  the  four-day  ses- 
'sion  include: 

MAY  4 
Dinner  for  educational  directors  of  stations 

affiliated  with  CBS  ;  Sterling  Fisher,  CBS 
director  of  Radio  Talks  &  Education, 
chairman. 

Dinner  for  educational  and  public  service 
directors  of  stations  affiliated  with  NBC  ; 
James  R.  Angell,  educational  counselor, 
chairman. 

MAY  5 
Radio  in  the  present  emergency — discussion 
conducted  in  town  meeting  fashion ; 
George  V.  Denny  Jr.,  president  of  the 
Town  Hall  Inc.,  moderator. 

Announcement  of  awards  for  the  fifth 
American  Exhibition  of  Recordings  of 
Educational  Radio  Programs. 

Meeting  of  work-study  groups  for  agricul- 
tural broadcasts,  broadcasting  by  national 

organizations,  educational  broadcasting 
for  adults;  children's  programs;  religious education  on  the  air;  recordings  for 
school  use ;  research  in  educational  broad- 

casting and  school  broadcasting. 
MAY  6 

Demonstration  and  discussion  of  document- 
ary radio  programs ;  Philip  H.  Cohen, 

chief,  Radio  Research  Project,  Library 
of  Congress,  presiding. 

Radio  and  cultural  relations  with  the 
Americas ;  W.  S.  Hendrix,  professor  of 
Romance  Languages,  Ohio  State  U,  pre- siding. 

Annual  Institute  Dinner. 
Round  table  discussions  on  various  radio 

problems. 
MAY  7 

Radio  in  war  time ;  Shannon  Allen,  U.  S. 
Dept.   of  Interior,  presiding. 

Demonstration  of  a  production  by  a  local 
station  ;  Walter  G.  Preston  Jr.,  manager, 
public  service  division,  NBC. 

Pierce's  Extension 
PIERCE'S  MEDICINES  Inc.,  Buf- 

falo (Golden  Medical  Discovery), 
has  extended  for  two  weeks  its 
schedule  of  6  to  10  weekly  tran- 

scribed announcements  on  the  fol- 
lowing stations:  WOKO  WGR 

WHAM  WFBL  WCAU  WHP 
WGBI  WBAL  WTAR  WDBJ 
WRVA  WXYZ  WJR  CKLW 
WOOD  WJJD  WIND  WLS  WDZ 
WISN  WKBN  WGAR  WWVA 
WHK  WLW  WCHS  WSM  WSB 
KXOK  KFRU  WHB  KWTO 
WIBW  KMOX  KRNT  WMT 
WNAX  WCAE  WMMN.  Agency  is 
H.  W.  Kastor  &  Sons,  Chicago. 

The  most  pampered  audience 

you'd  ever  expect  to  meet . . , 

We  buy  its  clothes ...  snaffle  its  sniffles.  .. 

round  up  its  mules  . . .  oversee  its  children 

We  don't  believe  there's  another  audience 

quite  like  WBT's.  Its  extraordinary  loy- 
alty to  WBT  (known  to  everyone  in 

radio)  hasn't  just  happened.  It's  been 
well-earned,  and  is  still  earned  by  the 

sweat  of  many  collective  brows. 

No  headline-seeking  publicity  depart- 

ment dreams  up  the  services  we  render. 

There's  little  or  no  need  to  devise  ways 
and  means  to  keep  WBT  listeners  happy. 

Simply  by  standing  by  our  firm  policy  that 

no  listener  request  is  too  small  to  be 

ignored  or  a  listener  problem  too  slight 

to  be  overlooked,  we  stay  plenty  busy. 

We  find  their  lost  mules  and  name 

their  children.  They  send  us  sample 

swatches,  we  buy  their  clothes.  We  even 

help  guard  their  school  children  from 

colds  .  .  .  snaffling  juvenile  sniffles  in  the 

bud.  We  are  nursemaid,  adviser  and 

friend.  These  and  many  more. 

What  WBT. . .  pioneer  station  of  the 

South . . .  has  gained  by  catering  to  so 

many  whims  of  its  audience  for  20  years 

is  very  apparent  to  WBT  clients.  WBT 
listeners  have  always  been  more  than 

ordinarily  responsive  to  sales  messages . . . 

because  they  like  and  are  loyal  to  WBT 

That's  why  WBT  broadcast  advertisers 

are  so  successful  in  selling  the  Carolinas. 

WBT   50,0  0  0  WATTS CHAR  LOTTE 

"'THE  STATION  AN  AUDIENCE  BUILT" 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented  by  Radio 

Sales:  New  York  •  Chicago  •  Detroit  fm^  St.  Louis  •  Los  Angeles  •  San  Francisco 
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We  said  it  in  an 

advertisement 

last  fall 

A  lot  •!  pt«ple  wt  kn«w wsB'r  lliftn  l«  Ihli  p 

A  lot  of  peop
le 

we  know^i^
!^ 

won't  listen  to 

this  progr
am 

And  it's  still  because  they'
re 

advertising  men-people  ii  h
o 

don  t  get  much  kick  out  of  any 

daytime  feminine  progr
am. 

But  they're  buying  K
GO's 

Home  Forum.  Here's  tv
hy! 

Ifsavery  different  story  ̂ v.th
  your 

customers -the  homemaker
s  ot 

San  Francisco.  They  ll  tell  you
  that 

KGO's  Home  Forum,  and  the  uset
ul 

household  and  menu  tips  from
  its 

Mistress  of  Ceremonies,AnnHol
den, 

are  both  pretty  swell.  (We'
ve  got 

letters  galore  to  prove  it.) 

And  in  a  recent  test,  the  KGO  Ho
me  Forum  gave  the 

Advertiser  the  lowest  cost  per  enq
uiry  of  the  five  par- 

ticipation  programs  tried! 
Details  on  request 

Total  cost  per  program  as  low  as  $ 18 

KCO 

RepresentedNatior,allybyNBCSpotSal
esOffices: 

New  York,Chicago,San  Francisco,  Bos
ton,  Denver, 

Cleveland,  Washington,  Hollywood. 

Contra-Dextrous — Flocks  of  Secrets — Bucolic  Fete — 
Year  in  Miami — Arkansas  Introduction 

LATEST  EXPLOITAT
ION stunt  of  NBC  Central  Divi- 

sion press  department  is  the 
International  Assn.  for  the 

Protection  of  the  Rights  of  Left- 
Handers.  lAPRL  is  headed  by 
Henry  Hunter,  NBC  actor  who 
plays  leading  roles  in  Wings  of 
Destiny,  Girl  Alone,  Midstream  and 
Forest  Rangers  sketch  on  Farm  & 
Home  Hour. 

Other  officers  of  the  club  include 
Rudy  Vallee;  Joe  Sanders;  NBC 
Musical  Director  Roy  Shield;  Wil- 

liam E.  Drips,  NBC  agricultural 
director;  William  Ray,  NBC  Cen- 

tral Division  press  manager;  Judge 
Graber  of  Criminal  Court  in  Chi- 
cago. 

A  banquet  was  held  in  "Portside" 
room  of  Chicago's  Sherman  Hotel, 
April  16.  WENR,  Chicago,  carried 
an  account  of  the  affair.  Speeches 
demanding  equal  rights  for  south- 

paws in  matter  of  dinner  service, 
telephones,  gearshifts  on  cars,  and 
such,  and  a  constitution  were 
adopted. ^  ^ 

Books  and  Clubs 
GLOBE  BOTTLING  Co.,  Los  An- 

geles (Wilshire  Club  beverages), 
periodic  user  of  radio,  on  April  14 
starts  testing  the  quarter-hour  five- 
weekly  transcribed  adventure 
series,  Captain  Danger,  on  KHJ, 
Hollywood.  If  successful,  stations 
in  Bakersfield,  Monterey,  Santa 
Barbara  and  San  Bernardino  will 
also  be  used,  tieing  in  with  local 
distributors.  Written  and  produced 
by  Bennett-Downie  Associates,  Bev- 

erly Hills,  Cal.,  the  series  has  proof- of-purchase  merchandising  plan, directed  to  children.  It  includes  a 
Mystic  Patrol  Club,  and  loose-leaf 
Book  of  a  Thousand  Secrets,  with 
a  page  being  added  weekly.  Banner 
streamers  on  Globe  Bottling  de- 

livery trucks,  window  and  store 
displays  and  newsaper  advertise- 

ments are  included.  For  a  week 
in  advance,  daily  spot  announce- 

ments were  made  on  KHJ  to  an- 
nounce start  of  the  series.  McElroy 

Adv.  Agency,  Los  Angeles,  has  the account. 
*  *  * 

Community  Tieups 

EFFECTIVE  May  3,  WLS,  Chi- 
cago, will  resume  its  series  of 

"Salute"  broadcasts  to  communi- ties in  its  coverage.  The  series  was 
started  last  year  and  proved  high- 

ly successful  with  over  107,000  peo- 
ple attending  nine  broadcasts  orig- inating in  nine  different  counties. 

The  half-hour  remote  programs  will 
be  a  part  of  the  WLS  National Bain  Dance  with  the  first  broad- 

cast originating  in  Rock  Island,  111. 
The  program  will  serve  as  a  climax 
to  Rock  Island's  Centennial  Cele- bration during  the  week  of  April 
28. 

*  *  * 
Booma  Book 

WITH  the  engaging  title  "How  to Play  the  Booma,  or  Sock  Dancing 
Taught  Free",  a  booklet  sent  out by  WOR,  New  York,  contains  a  list 
of  the  207  advertisers  who  used 
that  station  during  1940,  in  addi- 

tion to  the  articles  named  in  the 
title.  Booklet  was  prepared  by 
Joseph  Creamer,  promotion  direc- tor of  WOR. 

"Showcase  Meeting" 

SO  THEY  could  get  first-hand  in- 
formation on  what  is  being  done  to 

merchandise  and  promote  the  week- 
ly Hollywood  Showcase,  sponsored 

by  Richard  Hudnut  (cosmetics),  on 
6  CBS  Pacific  Coast  stations,  more 
than  600  employes  of  Sontag  Drug 
Co.,  Los  Angeles  (chain  stores), 
attended  a  dealers'  rally  at  the  net- 

work's Hollywood  studios  on  April 
15,  following  the  broadcast.  Sher- 

man Pruitt,  Pacific  Coast  sales 
manager  of  Richard  Hundnut  Inc., 
outlined  the  sales  campaign,  with 
George  Moskovics,  CBS  Pacific  net- 

work sales  promotion  manager,  re- 
vealing cooperating  plans  of  his 

organization.  There  were  also  brief 
talks  by  Alvin  F.  Jacobson,  vice- 
president  of  Sontag  Drug  Co.,  and 
Mary  Astor,  m.c.  of  the  program. *  *  * 

Rural  Shindig 

ORIGINATING  from  Long  Beach 
(Cal.)  Auditorium  a  new  weekly 
60-minute  variety  show  titled  Sea- 
Side,  Shindig  &  Barn  Dance,  has 
been  started  on  31  Pacific*  Coast 
Don  Lee  network  stations.  Pro- 

duced by  Roy  Rogers  Inc.,  Holly- 
wood program  builders  and  di- rected to  semi-rural  population, 

cast  includes  Jim  (Texas)  Lewis 
and  the  Miller  Ranch  Gang;  Ci- 

pher, the  Drug  Store  Cowboy; 
Oscar  and  Elmer;  Stafford  Sisters; 

Range  Singers  Quartette;  Grand- 
pappy  Doolittle;  Senator  Fishface and  guest  film  talent.  Peter  Potter 
is  m.c.  with  Stu  Wilson,  producer. 

*  *  * 
Miami  Report 

AS  A  SORT  of  "annual  report" to  its  constituency,  WQAM,  Miami, 
has  issued  a  booklet  titled  WQAM: 
Record  of  Its  Service  to  the  Com- 

munity for  the  Year  19^0.  The 
inside  cover  of  the  booklet,  the 
seventh  to  be  issued,  is  devoted  to 
a  letter  from  CBS  President  Paley 
felicitating  Fred  Borton,  president, 
on  the  high  standards  maintained 
by  the  station.  In  outline  form,  all 
of  the  public  service  activities  of 
WQAM  during  the  year  are  pre- sented. *  *  ^ 

Getting  Acquainted 
FACE-TO-FACE  meeting  of  the 

public  and  KOTN's  talent  and  spon- 
sors was  arranged  in  a  four-day 

fete  staged  in  Pine  Bluff's  largest auditorium.  Booth  space  was  sold 
to  business  firms.  Lectures,  demon- 

strations and  shows  were  staged, 
along  with  fashion  display  and  jit- 

terbug contest.  Public  was  pleased, 
judging  by  letters,  says  General 
Manager  Jack  Parrish. 

*  *  * 
Twin  City  Swap 

ADVERTISERS  using  WCCO, 
Minneapolis,  are  receiving  reprints 
of  a  recent  WCCO  ad  appearing  in 
the  Minneapolis  Star-Journal  and 
the  St.  Paul  Dispatch  Pioneer- 
Press.  The  newspapers  are  promot- 

ing their  features  and  building 
their  circulations  through  regular 
programs  on  WCCO,  and  WCCO 
uses  daily  institutional  space  in these  papers. 
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GLOWING  with  satisfaction  is  this 
group  as  they  hold  post  mortem 
following  the  initial  broadcast  of 
the  weekly  half-hour  Hollywood 
Showcase,  which  started  April  1 
under  sponsorship  of  Richard  Hud- 
nut  (cosmetics),  on  8  CBS  Pacific 
Coast  stations.  They  are  (1  to  r), 
Russ  Johnston,  CBS  Pacific  net- 

work program  director,  producer; 
Tom  Revere,  New  York  vice-pres- 

ident and  radio  director  of  Benton 
&  Bowles;  Mary  Astor,  film  actress 
and  m.c;  Mann  Holiner,  Holly- 

wood production  manager  of  the 
agency. 

Employes'  Rally 
TO  STIMULATE  interest  and  ex- 

plain purpose  of  the  weekly  Spell- 
ing Beeliner,  sponsored  by  Seaside 

Oil  Co.,  Santa  Barbara,  Cal.,  on  6 
CBS  Pacific  Coast  stations,  a 
Southern  California  employes'  rally 
was  staged  in  the  network's  Holly- 

wood studios  April  13  following  the 
initial  broadcast.  In  addition  to  pep 
talks  by  F.  E.  McClaren  and  G.  B. 
Tucker,  general  sales  and  advertis- 

ing managers  respectively  of  Sea- 
side, George  L.  Moskovics,  CBS  Pa- 
cific Coast  sales  promotion  man- 
ager, outlined  what  is  being  done 

by  the  network  to  promote  the  pro- 
gram. Other  speakers  included  W. 

W.  Mann,  executive  of  The  Mc- 
Carty  Co.,  Los  Angeles  agency. 

Peps'  Co-Pilots 
CO-PILOT  CARDS  are  sent  to  lis- 

teners sending  in  telegrams  and 
letters  for  record  requests  on  the 
all  night  Dawn  Patrol  sponsored  by 
Pep  Boys,  auto  accessories  chain 
stores,  on  WIP,  Philadelphia.  Mort 
Lawrence,  who  handles  the  all-rec- 

ord show,  is  billed  as  the  "Pilot" 
and  the  invitation  to  become  a  "Co- 
Pilot"  brings  the  certificate  in  a specially  bound  wallet  with  the 
compliments  of  the  sponsor. 

^  * 

Tags  for  Staff 
WJSV,  Washington,  through  its 
sales  promotion  manager,  John 
Heiney,  is  distributing  small  metal 
plates  bearing  the  station's  call  let- ters to  staff  members.  Plates  are  to 
be  affixed  to  the  license  plates  of 
employes'  cars. 

BROCHURES 

W.JRD.  Tuscaloosa,  Ala. — Brown  on 
buff  four-page  booklet  of  the  station's market  area. 

KNX,  Los  Angeles — Two-color  folder 
on  the  ABODE  of  KNX,  audience, 
business,  coverage,  dealers  and  econ- 
omy. 

CBS — Yellow  folder  "August  is  bigger 
than  Illinois  .  .  ."  with  map  of  that 
State  superimposed  on  cartoon  draw- 

ings of  August  amusements  covered 
by  radio. 

NBC-Blue — Four  page  booklet  describ- 
ing coverage-costs. 

FREE! 

A  Limited  Offer  to  Radio  Stations  Everywhere! 

Presenting  Collins  Driggs  at  the 

Hammond  Novachord  is  like  pre- 
senting Spalding  on  the  violin  .  .  . 

Iturbi  at  the  concert  grand  ...  or 
Goodman  on  the  swing  clarinet. 
Driggs  was  waiting  in  the  next  room 
when  the  Novachord  was  born  in 
1939  .  .  .  has  stayed  with  it  ever 
since  .  .  .  and  when  it  comes  to 

playing  this  fascinating,  wonderfully 

versatile  instrument — he's  the  Old 
Master ! 

That's  why  we  think  you  station  own- 
ers and  managers  will  be  eager  to 

add  the  new  1941  Hammond  Nova- 
chord Record  to  your  transcription 

library.  There's  a  full  half  hour  of 
delightful  music  on  its  two  sides — • 
eight  favorite  selections  played  as 
only  Collins  Driggs  at  the  Novachord 

can  play  them.  The  music  is  all 
Public  Domain — you  may  use  it  on 
any  broadcast,  any  time  you  wish. 

This  sample  of  the  Novachord  is 
prepared  to  show  you  the  many, 
many  ways  you  can  use  this  amazing 

instrument  in  your  studios.  It  is  a 
brilliant  demonstration  of  what  can 

be  done  with  the  Novachord's  thrill- 
ing array  of  instrumental  effects: 

as  of  piano,  flute,  violin,  English 
horn,  trombone,  Hawaiian  guitar, 
trumpet,  saxophone,  and  many  more 
• — all  yours  at  the  piano-like  key- 

board of  the  Novachord. 

This  transcription  disc  is  FREE  to 

all  station  owners  and  managers — 
yours  to  use  as  you  choose  with  no 
obligation  whatsoever.  Many  already 
have  been  sent  out.  For  yours,  just 

send  your  name  .  .  .  your  position 
.  .  .  and  your  station  call  letters  to: 
Hammond  Instrument  Co.,  2989  N. 
Western  Ave.,  Chicago.  In  Canada:; 
Northern  Electric  Co.,  Ltd.> 
Montreal. 

Tft«  NEW  Idea  in  music— hy  the  Makers  of  the  Hammond  Organ  ! 

THE    HAMMOND  I 

•vu  civo-rcL 
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New  Paid  Air  Campaign 

Is  Started  by  Dominion 
To  Promote  Bond  Sale 

CANADIAN  broadcasters  start  an- 
other paid  government  financial 

drive  on  April  21  as  part  of  cam- 
paign to  keep  interest  in  the  War 

Savings  Stamps  and  Certificates 
drive  for  $120,000,000,  and  also  as 
part  of  the  drive  for  the  Third  War 
Loan  to  start  sometime  in  June  for 
about  $750,000,000. 

Fifty-one  Canadian  stations  will 
take  part  in  this  latest  network 
campaign  which  continues  the  cam- 

paign of  February  for  the  War 
Savings  drive.  Present  plans  call 
for  45  quarter-hour  morning  shows, 
Our  Family,  on  41  English  and  10 
French  stations,  to  run  Monday 
through  Friday  until  June  20;  and 
nine  one-hour  all-star  variety 
shows,  April  25  to  June  20,  Fri- 

days, 9-10  p.m.  (EDST),  on  the 
same  51  network  stations.  As  the 
Government's  war  loan  campaign gets  under  way,  these  two  shows 
will  be  supplemented  on  these  and 
other  stations  with  transcribed  an- 
nouncements. 

A  committee  of  Canadian  broad- 
casters, including  officials  of  the 

Canadian  Broadcasting  Corp.  and 
private  stations,  along  with  a  com- 

mittee of  advertising  agency  exec- 
utives, planned  the  present  cam- 

paign as  they  did  that  held  in  Feb- 
bruary.  Department  of  Finance  of- 

ficials have  participated.  The  com- 
mittee includes :  Adam  Smith,  R.  C. 

Smith  &  Son,  Toronto,  chairman; 
A.  M.  Cairns,  A.  McKim  Ltd.,  To- 

ronto; H.  A.  Telfer,  E.  W.  Rey- 
nolds Co.,  Toronto;  M.  Rosenfeld, 

MacLaren  Adv.  Co.,  Toronto;  E.  A. 
Weir,  CBC  commercial  manager, 
Toronto;  Harry  Sedgwick,  CFRB, 
Toronto;  Guy  F.  Herbert,  All-Can- 

ada Radio  Facilities  Ltd.,  Toronto; 
A.  E.  Evans,  secretary,  Canadian 
Assn.  of  Broadcasters,  Toronto. 

Extensive  Use  of  Free  Radio  Is  Planned 

In  Federal  Drive  to  Sell  Defense  Bonds 

Catalina  Campaign 
WILMINGTON  TRANSPORTA- 

TION Co.,  Wilmington,  Cal.,  sea- 
sonal users  of  network  radio  time, 

to  publicize  Catalina  Island  as  a 
summer  resort,  on  May  12  starts 
for  12  weeks  sponsoring  a  five- 
weekly  quarter-hour  audience  par- 

ticipation program,  Catalina  Fun 
Quiz  on  6  CBS  West  Coast  stations 
(KNX  KARM  KSFO  KROY  KTUC 
KOY),  Mon.  thru  Fri.,  12  noon- 
12:15  p.m.  (PST).  Program,  to  be 
conducted  by  Gary  Breckner,  will 
continue  at  the  same  time  for  an 
additional  29  days  on  KNX,  Holly- 

wood, only  eff"ective  Aug.  1.  Firm, in  addition,  will  also  use  spot  an- 
nouncements on  various  Pacific 

Coast  stations.  Agency  is  Arthur 
Meyerhoff  &  Co.,  Los  Angeles. 

WWVA  50  kw.  Plant 

SALE  of  a  50,000-watt  transmitter 
to  WWVA,  Wheeling,  which  be- 

comes the  new  NBC  Blue  network 
outlet  in  the  Wheeling-Pittsburgh 
area,  was  announced  April  16  by 
RCA.  WSBT,  South  Bend,  Ind.,  has 
bought  an  FM  transmitter  of  10,000 
watts  output.  KBUR,  Burlington, 
la.,  has  purchased  a  250-watt 
transmitter  from  RCA. 

KAXD,  Corsicana,  Tex.,  on  April  15 
was  autliorizf'd  by  tlu-  FCC  to  in- 

crease its  power  from  100  to  2.50  watts 
fnlltimc,  on  1.340  kc. 

WIDE  use  of  radio  has  been 
planned  in  connection  with  the  com- 

ing drive  for  the  sale  of  defense 
saving  bonds  and  stamps  to  start 
May  1,  according  to  Vincent  F. 
Callahan,  radio  head,  Defense  Sav- 

ing Staff,  a  separate  organization 
created  by  the  Treasury  for  the 
drive.  No  funds  are  available  for 
sponsored  broadcasts. 

Plans  call  for  a  coordinated  use 
of  both  network  and  local  time, 
with  transcriptions,  live  announce- 

ments and  studio  programs. 
Foreign  language  outlets  will 

play  an  important  part,  in  addi- 
tion to  free  plugs  on  commercial 

shows  in  cooperation  with  spon- sors. 

Full  cooperation  of  all  stations 
is  already  apparent.  Over  550  an- 

swers have  been  received  to  a  let- 
ter sent  out  by  Secretary  of  Treas- 

ury Morgenthau  on  March  20 
[Broadcasting,  March  24]  calling 
for  their  cooperation.  More  than 
that,  60  stations  have  sent  in  spe- 

cific suggestions  which  are  being 
considered  and  worked  out  by  the 
DSS. 

No  Time  Requests 

It  is  the  policy  of  DSS  to  work 
out  all  plans  with  stations  and  net- 

works. Each  will  make  suggestions 
and  come  to  agreement.  Stations 
will  arrange  their  own  time  sched- 

ules. The  DSS  will  make  no  re- 
quests for  specific  time,  Mr.  Cal- 

lahan pointed  out. 
Keynote  address  will  be  made 

by  Harold  Graves,  Assistant  Sec- 
retary of  Treasury,  in  charge  of 

the  DSS,  on  May  5,  over  the  Na- 
tional Radio  Forum,  on  NBC-Blue. 

Plans  are  in  the  making  to  have 
the  President,  Secretary  of  Treas- 

ury and  the  Postmaster  General 
speak  the  night  before  the  open- 

ing of  the  campaign.  These  plans, 
however,  were  still  nebulous  as 
Broadcasting  went  to  press. 

On  Monday,  April  28,  local  sta- 
tions will  announce  the  coming 

drive  to  start  May  1.  After  that 
date,  these  locals  will  tell  listen- 

ers details  of  the  drive,  using  live 
announcements  from  material  sent 
out  from  DSS  headquarters.  They 
will  continue  through  May.  At  the 
same  time  five-minute  transcribed 
scripts  have  been  prepared  for 
broadcast  by  mayors  of  all  com- 

munities, for  April  30.  Next  day 
the  drive  will  open  with  a  15-min- 
ute  interview  with  the  local  post- 

master by  a  local  announcer. 
Special  transcriptions  will  be 

featured  for  May  on  the  locals. 
Six  five-minute  interviews  with  a 
cross-section  of  the  American  peo- 

ple have  been  transcribed  and  will 
be  used  twice  weekly  on  the  sec- 

ond, third  and  fourth  weeks  of  the 
month.  For  June  30,  one-minute 
transcriptions  of  interviews  with 
movie  stars  will  be  featured. 

Foreign  languages  will  be  used 
extensively  during  the  drive.  Al- 

ready 182  stations  have  agreed  to 
broadcast  in  22  different  languages 
during  May.  These,  for  the  most 

HOME  FOR  THE  DAYS 
WDGY  Announcer  and  Wife  in 

 Housing  Project  

PROMOTING  regional  interest  in 
small  home  building,  W.  G.  Iver- 
son  Co.,  Minnesota  home  building 
contractors,  is  presenting  a  daily 
dramatic  serial  on  WDGY,  Min- 

neapolis. Program,  titled  Dick  & 
Dorothy  Build  a  Home,  draws  a 
real  life  parallel  with  the  casting 

of  Dick  Day,  WDGY  announcer, 
and  his  wife,  Dorothy,  in  the  lead- 

ing role. 
The  venture  is  sponsored  com- 

mercially by  the  realtor,  heating 
equipment  manufacturer,  plaster- 

ing contractor,  millwork  company 
and  several  other  enterprises  that 
are  participating  in  the  actual  con- 

struction of  a  WDGY  model  home. 
Upon  completion  in  June  the  Days 
with  their  four-month-old  son  will 
move  into  the  model  hme. 

Format  of  the  broadcasts  are  the 
experiences  of  the  Days,  here 
examining  a  model  project,  in 
homebuilding  with  interviews  with 
FHA  personnel,  contractors,  man- 

ufacturers' representatives,  etc.  as 
highlights  of  the  scripts. 

Currently  a  contest  for  a  name 
for  the  WDGY  model  home  is  being 
conducted  with  an  engagement  ring 
as  prize.  During  the  recent  North- 

west Builders  show,  Dick  and  Dor- 
othy broadcast  several  shows  from 

the  exhibition  floor. 

part,  will  be  transcriptions.  Final 
plans  were  completed  at  a  meeting 
April  16  of  foreign  language  an- 

nouncers, under  the  direction  of 
Irvin  Sulds,  at  WHOM,  New  York. 
In  addition,  10  Hollywood  stars 
who  speak  a  foreign  language  as 
well  as  writers  and  other  celebri- 

ties have  volunteered  their  services. 
Network  Plans 

Special  material  has  been  pre- 
pared for  farm  programs,  espe- 

cially those  going  on  the  air  early 
in  the  morning. 
Network  plans  call  for  a  two- 

week  campaign,  the  week  before 
May  1,  and  the  week  following. 
These  will  be  variety  and  special 
events  programs  with  a  minimum 
of  speeches.  Mr.  Callahan  empha- 

sized that  speeches  will  be  confined 
to  keynote  addresses  at  the  be- 

ginning of  the  drive,  or  special 
programs.  Close  cooperation  will 
mark  the  use  of  networks.  Ideas 
will  be  submitted  by  DSS  with 
requests  for  criticism  and  together 
final  plans  will  be  worked  out.  As 
with  the  locals,  the  time  will  be 
left  up  to  the  networks. 

Special  requests  have  been  made 
of   commercial   sponsors  to  tie-in 

campaign  material.  No  straight  an- nouncements will  be  asked.  Adam 
Hat  Co.  has  been  one  of  the  first 
to  volunteer,  agreeing  to  make  an- 

nouncements on  its  fight  broadcast 
April  25  at  10  p.m.  Quiz  Kids 
will  also  feature  special  tie-ins  on 
its  April  30  broadcast.  Quiz  pro- 

grams generally,  will  play  an  im- 
portant part  in  sounding  out  pub- 

lic reactions,  said  Mr.  Callahan, 
by  placing  before  the  people,  ques- 

tions on  stamps,  bonds,  and  the 
entire  set-up. 

Many  special  event  broadcasts 
are  in  process  of  formation.  On 
May  1,  Secretary  of  Agriculture 
Claude  Wickard  will  speak  on  the 
Farm  &  Home  Hour,  and  on  the 
same  day  CBS  will  make  a  pickup 
from  Portland,  Me.,  interviewing 
five  or  six  people  from  the  town 
of  Meddybemps,  Me.,  which  sub- scribed to  the  drive  100%.  There 
are  100  people  in  the  town. 

As  plans  for  the  campaign  take 
shape,  the  DSS  personnel  is  being 
completed.  Charles  Gilchrest  of 
Chicago  on  April  15  was  named 
to  assist  Mr.  Callahan.  Prior  t(S 
his  entrance  into  Government,  Mr. 
Gilchrest  was  a  reporter  for  the 
Chicago  Daily  News  for  13  years, 
during  the  last  10  of  which  he  was 
the  News'  radio  editor,  columnist 
and  critic.  Later  he  served  as 
NBC's  director  of  news  and  spe- 

cial events  in  New  England,  after 
which  he  was  general  manager 
of  Radio  Feature  Service,  a  pub- 

licity and  public  relations  organiza- 
tion. Irvin  Sulds,  of  Stamford, 

Conn.,  has  been  appointed  to  handle 

foreign  language  and  farm  activ- ities of  the  radio  division.  A  former 
newsman,  he  has  been  with  UP, 
AP  and  INS  in  New  England. 
He  came  to  Washington  in  1938 
as  a  correspondent  for  various 
Connecticut  papers  and  subse- 

quently handled  the  foreign  lan- 
guage radio  production  and  tran- scription series  for  the  Department 

of  Justice's  alien  registration  cam- 
paign. Frank  King,  who  has  been 

with  the  Treasury  for  the  last  ten 

years,  seven  of  them  in  the  divi- 
sion of  public  relations,  has  been transferred  to  DSS. 

Created  by  Trendle 
CREATOR  of  the  Lone  Ranger 
series  is  George  W.  Trendle,  presi- 

dent of  WXYZ,  and  not  James 
Jewell,  as  incorrectly  stated  in  the 
April  14  Broadcasting.  Jewell  has 
not  been  with  the  WXYZ  interests 
for  some  years.  The  error  appeared 
in  a  story  listing  stations  to  be 
used  by  General  Mills  when  it  as- sumes Lone  Ranger  sponsorship 
May  5.  In  an  adjoining  article 
about  the  death  of  Earle  Graser, 
who  acted  the  role  of  Lone  Ranger, 
it  was  correctly  stated  that  Mr. 
Trendle  was  originator  and  creator 
and  that  Charles  Livingstone  is 
producer  and  Fran  Striker  is writer  of  the  program. 

ROA  transmitter  equipment  and  a 
Wineharger  tower  have  been  ordered 
for  the  new  WIGM,  Medford,  Wis., 
authorized  last  November  for  100 
watts  on  1500  kc.  George  F.  Meyer, 
owner,  reports  that  construction  will 
begin  as  soon  as  250-watt  power  is 
authorized  and  that  he  hopes  to  have 
tlie  station  on  the  air  by  July  15. 

Page  26  •  April  21,  1941 BROADCASTING  •  Broadcast  Advertising 



WITH  DAHIME  LISTENERS 

IN  OKLAHOMA  CITY 

•  Rare  indeed  are  the  stations  which  achieve  the  pro- 
nounced listener  popularity  of  WKY.  Few  penetrate  their 

markets  so  deeply  and  deliver  to  advertisers  such  a  maxi- 

mum of  their  markets'  potential  audience  so  consistently 
morning,  afternoon  and  evening. 

A  recet\t  telephone  coincidental  survey  conducted  by 
the  Ross  Federal  Research  Corporation  to  determine  radio 

station  popularity  in  Oklahoma  Cit>'  showed  WKY  to  be 
a  3-to-l  favorite  over  the  next  most  popular  station  day- 

times .  ,  .  almost  a  2-to-l  favorite  nights.  In  fact.  23'}' 
more  persons  were  listening  to  WKY  day  and  night  than 

ALL  THREE  other  Oklahof-  -    '  5  combined. 
That  is  popularity,  pes  filing  power! 

WKY*  OKLAHOMA  CITY 

NBC-Red  Network 

930  Kilocycles 

Owned  and  Operated  by  the  Oklahoma  Publishing  Co.;  The  Oklahoman  &  Times;  The  Farmer-Stockman 
KVOR,  Colorado  Springs;  KLZ,  Denver  ( Afiil.  Mgmt);  Represented  Nationally  by  The  Katz  Agency,  Inc. 



NBC  BASIC  BLUE  STATION  •  ST.  LOUIS,  MO. 

AFFILIATED  WITH  KFRU.  COLUMBIA.  MO.  •  REPRESENTED  BY  WEED  &  CO.,  NEW  YORK.  CH 



business  here 

lo-over  on  their  income  tax  .  .  .  maybe  they're  signing  up  for  the 

\^er  it  is,  we  can  tell  by  their  expressions  that  it's  serious  business, 

rertiser  selects  a  sales  medium,  that's  serious  business  too,  but  he 

iiculty  choosing  in  the  rich  Mid-Mississippi  Valley  Market.  Here, 

benetrates  four  states  and  receives  mail  from  seventeen.  KXOK,  in 

lea  alone,  reaches  more  than  3,500,000  people,  people  who  spend 

116,000,000  per  year.  If  you  are  after  greater  sales  and  bigger 

center  of  America  .  .  .  learn  what  KXOK's  sales  enthusiasm  can  do 

S30  KC.  5000  WATTS  DAY  AND  NIGHT 

©O.  DETROIT.  SAN  FRANCISCO  •  OWNED  AND  OPERATED  BY  THE  ST.  LOUIS  STAR-TIMES 
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'Enriched  Bread' 
"ENRICHED  BREAD"  makes  its  bow  as  a 
child  of  the  war  emergency.  In  this  issue  Wal- 

lace Werble,  editor  of  Food-Drug -Cosmetic 
Reports,  tells  about  "the  biggest  promotion 
story  in  the  history  of  the  food  industry."  He 
regards  it  as  a  natural  for  radio  advertising. 

Vitamin  and  mineral  fortification  of  foods 
is  not  new,  Mr.  Werble  points  out.  But  the 
story  of  enriched  bread  and  flour  is.  Its  in- 

spiration comes  from  the  British  war  experi- 
ence. From  an  advertising  standpoint,  says  the 

food  expert,  it  has  everything,  and  reads  like 

the  answer  to  a  copywriter's  prayer.  We  think 
Mr.  Werble's  article  merits  close  reading  by 
every  man  identified  with  radio  sales. 

Fourth  Arm  of  Defense 

ONE  OF  THE  curious  anomalies  of  broadcast- 
ing always  has  been  that  it  is  about  the  most 

hazardous  yet  the  most  fascinating  of  busi- 
ness operations.  Never  was  that  better  exem- 

plified than  under  current  conditions. 
The  broadcaster,  the  agency  middleman  and 

the  advertiser,  buried  in  their  budgets  and 
balance  sheets,  are  pretty  well  satisfied  that 
business  is  booming.  But  when  they  cast  a 
glance  at  the  headlines  or  tune  in  a  news 
broadcast  they  find  little  that  is  comforting. 

There  are  many  imponderables  in  the  pres- 
ent outlook.  Priorities,  taxes,  the  draft  drain 

on  personnel,  and  the  alarming  regulatory 
prospects — all  make  for  a  confused  outlook  for 
future  operations. 

One  thing,  however,  appears  certain.  There 
will  always  be  an  American  broadcasting  sys- 

tem. The  complexion  may  be  changed  some- 
what by  virtue  of  national  defense  require- 

ments, but  the  basic  plan  of  commercial  opera- 
tion does  not  appear  slated  for  any  funda- 

mental revamping. 
An  NAB  convention  is  coming  up  in  St. 

Louis  May  12-15.  Advance  reservations  indicate 
a  record-breaking  attendance,  with  possibly 
900  industry  people  representing  substantially 
more  than  half  of  the  stations.  They  want  to 
know  about  copyright,  of  course.  They  are 
interested  in  merchandising,  the  daylight-sav- 

ing time  issue,  rates,  rebates  and  other  purely 
business  operations. 

But  their  primary  concern  is  the  war's  ef- 
fect upon  radio.  Maj.  Gen.  Robert  C.  Richard- 
son Jr.  tentatively  is  slated  as  a  speaker.  He 

heads  public  relations  for  the  Army.  In  time 
of  war  emergency  the  Army  is  charged  with 
control  of  internal  communications,  which  em- 

braces broadcasting.  More  than  any  other  in- 
dividual in  public  life  he  can  project  for  a 

hungry  broadcasting  industry  the  niche  it  is 
expected  to  occupy  in  the  war  economy. 
We  hope  such  key  figures  in  the  national 

scene  as  Lowell  Mellett,  the  President's  No.  1 
public  relations  advisor,  and  Chairman  James 
Lawrence  Fly,  as  the  head  of  the  Defense  Com- 

munications Board  can  appear  before  the  con- 
vention to  impart  their  views  on  radio  in  the 

national  defense  picture.  What  is  needed  now 
is  clarification  of  that  vital  consideration. 

The  tentative  program  for  the  convention 

provides  for  other  discussions  of  radio's  role 
and  outlook  in  the  emergency.  Willard  Cheva- 

lier, publisher  of  Business  Week,  will  discuss 

advertising's  place  in  the  war  picture.  The 
sales  managers  will  have  strategy  to  work 
out  on  institutional  and  prestige  advertising 
by  companies  which,  because  of  war  contracts, 
have  little  to  merchandise  directly  during  the 
peak  demand  for  national  defense  purposes. 

The  1941  NAB  convention  is  destined  to 
open  a  new  era  for  radio.  There  was  no  broad- 

casting industry  during  World  War  I.  In 
World  War  II,  broadcasting  even  in  Europe 
has  been  called  the  Fourth  Arm  of  Defense. 

Free  and  Freely 
THE  GOVERNMENT  of  Brazil,  to  foster  good 
neighborliness  and  to  sell  its  coffee  crop,  buys 
time  on  an  American  network.  The  Govern- 

ment of  Ontario,  to  promote  summer  tourist 
travel,  buys  time  on  another.  The  Government 
of  Canada  buys  time  on  the  CBC  network,  link- 

ing both  Government-owned  and  private  sta- 
tions, to  sell  War  Savings  Stamps. 

On  the  other  hand,  the  U.  S.  Army  and  Navy 
seek  recruits.  The  Civil  Service  Commission 
needs  certain  specialists.  The  Treasury  is 
about  to  launch  a  war  bond  drive.  All  want 
radio  time,  and  all  get  it — free  and  freely, 
from  networks  and  from  individual  stations. 

It's  part  of  the  national  defense  effort;  the 
profit  motive  isn't  there. 

All  this  is  well  and  good,  and  radio  isn't 
kicking — indeed,  is  cooperating  wholehearted- 

ly, as  the  Government  agencies,  notably  the 
Treasury  Dept.  at  the  moment,  will  attest.  But 
radio  doesn't  want  to  be  played  for  a  sucker 
either  in  the  event  Uncle  Sam  sets  up  promo- 

tional budgets  that  might  mean  buying  news- 

paper and  magazine  space.  We  don't  say  such 
budgets  should  be  set  up,  but  if  they  are  there 
is  no  reason  why  radio  should  not  be  included, 
as  it  was  in  Canada. 

PROGRAMS  FROM  ARMY  CAMPS 

By  LEE  CHADWICK  I Manager,  WPID,  Petersburg,  Va. 

WHEN  we  received  word  last  summer, that  Camp  Lee  of  World  War  days  was 
to  be  rebuilt  and  opened  as  a  national 
defense  training  center  for  24,000  men 

we  joined  Avith  the  elated  merchants  in  the 
thought  of  increased  business  and  a  boom  inij 
Petersburg.  The  entTance  to  the  camp  is  only 
a  couple  of  miles  from  the  downtown  business] 
district,  and  conveniently  for  us,  about  the  | 
same  distance  from  our  transmitter. 
We  found  that  recreational  officers  were  de-; 

lighted  at  the  prospect  of  broadcasts  from  the 
camp  recreation  halls,  since  it  would  provide 
entertainment  and  lighten  their  own  burden  of 
planning  recreation  for  24,000  men.  Recrea- 

tional officers  were  constantly  shifted  and  it 
took  many  hours  of  contact  work  by  Program 
Director  Ben  Miller  to  line  things  up  for  the 
first  program  and  then  to  plan  a  regular 
schedule. 

Broadcast  circuits  created  a  somewhat  com- 
plicated problem,  since  there  were  23  buildings. 

At  first  it  seemed  that  the  Army  Signal  Corps 
might  be  responsible  for  installation  of  cir- 

cuits, at  our  expense  of  course,  but  it  later  de- 
veloped that  the  local  telephone  company,  a 

Bell  subsidiary,  furnished  the  loops  on  our 
usual  payment  basis. 

We  felt  one  person  could  be  much  more  suc- 
cessful in  coordinating  camp  radio  activities, 

and  hired  Jack  Lowe,  who  was  working  as  an 
assistant  production  man  on  several  network 
programs.  Lowe  spends  his  afternoons  at  Camp 
Lee  making  arrangements  for  each  broadcast, 
gathering  and  rehearsing  talent,  as  well  as 
producing  and  announcing  the  programs. 

With  the  cooperation  of  several  of  our  regu- 
lar advertisers,  we  cleared  from  7:30  to  8 

o'clock  every  weekday  evening  for  Camp  Lee 
programs.  On  March  12  we  started  a  regular 
series  of  Wednesday  evening  religious  services 
conducted  by  the  24  chaplains  stationed  there. 
On  March  13  we  got  under  way  with  a  quiz 
show.  Call  to  Quarters,  which  opens  with  that 
call  by  an  Army  bugler  and  during  which  we 
give  away  a  number  of  new  silver  quarters. 
March  25  saw  the  inauguration  of  a  debate 
series  for  Tuesday  evenings,  and  the  Friday 
spot  is  filled  by  a  Camp  Lee  Song  Party  which 
began  March  28. 

Monday  and  Saturday  variety  programs  use 
talent  at  the  camp,  Monday  night  for  white 
and  Saturday  nights  for  negro  talent. 
Two  or  more  evenings  each  week  we  take 

some  of  our  station  talent  to  the  camp  for  an 
informal  entertainment  following  the  broad- casts. 

Though  we  are  just  getting  underway,  we 
play  to  near  capacity  crowds  and  each  pro- 

gram seems  to  draw  a  larger  audience.  Each 
building  seats  about  400  and  we  are  making 
arrangements  for  a  booster  amplifier  for  use outside  the  halls. 

The  logical  question  now  is  how  much  does 
it  cost  us  and  what  do  we  get  out  of  it. 
We  estimated  that  with  an  extra  salary, 

lines,  hours  consumed  by  engineers,  transpor- 
tation (150  man  trips  per  month),  prizes  and 

miscellaneous  expenses,  a  monthly  expenditure 
of  about  $340  would  be  required. 

Being  a  local  station  without  regular  net- 
work affiliation  although  we  do  carry  some  net- 
work programs,  we  were  able  to  build  up  the 

intensive  schedule,  but  it  gives  us  an  oppor- 
tunity to  offer  live  programs  every  night  which 

are  comparable  to  network  performances.  And, 
(Continued  on  page  SI) 
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HENRY  WILLIAM  SLAVICK 

H 

ENRY  WILLIAM  SLAVICK 
seems  to  have  worked  his 
whole  life  with  one  ideal 
in  mind:  Whatever  he  was 

doing,  there  was  always  a  better 
job  after  the  present  one  was  well 
done.  From  his  boyhood  Henry  Sla- 

'  vick  has  always  had  his  eye  on  the 
'  next  promotion.  His  life  has  been 
'  a  series  of  better  jobs  in  his  work 
'  of  radio  broadcasting. 
'     Born  in  St.  Louis  Sept.  21,  1902, 
Mr.   Slavick  attended  the  public 
schools  where  most  of  his  vents 
were    to   mechanical  engineering. 
At  17,  he  became  interested  in  ra- 

dio, and  in  the  Merchant  Marine 
Service  got  his  apprenticeship  in 

'  installation  of  radio  transmitting 
apparatus    on    Mississippi  trans- 

ports. He  was  in  the  service  from 
1919  to  1921,  when  he  enlisted  in 

\  the  Army  to  learn  more  about  radio 
engineering.  Within  a  year  "Hank" 
Slavick  was  a  first  class  sergeant. 
With  this  promotion  he  was 

placed  in  charge  of  the  radio  and 
telephone  section  of  the  communi- 

cation school  of  Vancouver  Bar- 
racks, Washington.  Here  he  got  his 

first  experience  in  general  radio 
broadcasting.  The  small  10-watt 
broadcasting  station  he  operated 
was  the  second  station  on  the  West 
Coast  to  broadcast  regular  pro- 

grams. This  experience  is  a  source 
of  many  stories  known  to  the  broad- 

casting fraternity.  The  station  was 
heard  on  innumerable  frequencies 
at  strange  times. 

In  1924  Hank  "went  South"  to 
join  the  Government  Barge  Line 
as  a  dispatcher  at  WPI,  a  5  kw. 
spark  outlet  in  Memphis.  This  sta- 

tion was  the  key  control  for  Gov- 
ernment boats  plying  the  Missis- 

sippi between  New  Orleans  and 
St.  Louis.  A  year  later  he  joined 

the  Memphis  Commercial  Appeal's 
WMC  as  control  operator. 
By  1929,  as  chief  engineer,  he 

had  shown  such  ability  that  he  was 
placed  in  complete  charge  of  erect- 

ing WMC's  new  transmitting  plant, 

one  of  the  first  directional  systems. 
In  February,  1930,  he  was  promoted 
to  general  manager. 

Under  his  guidance,  WMC  gained 
fame  in  two  of  the  nation's  worst 
disasters.  In  the  flood  of  1927  and 
again  in  1937,  the  entire  personnel 
and  facilities  of  WMC  were  placed 
at  the  disposal  of  qualified  relief 
workers.  WMC  and  two  mobile 
units  and  a  network  of  17  amateur 
stations  were  working  on  24-hour 
basis,  keeping  people  informed  on 
the  progress  of  the  relief  work  and 
movement  of  refugees.  For  his  serv- 

ice in  the  1927  flood,  Herbert  Hoo- 
ver, then  Secretary  of  Commei-ce, 

in  a  speech  broadcast  from  WMC's 
studios  gave  him  official  recogni- 

tion. Being  honored  for  his  work 
in  the  1937  flood,  he  was  appointed 
director  of  communications  for  the 
American  Red  Cross  in  the  Mem- 

phis district. 
As  manager  of  WMC,  Hank  Sla- 

vick has  never  stopped  building. 
In  1936  he  designed  and  supervised 
the  building  of  a  second  trans- 

mitting plant.  With  the  cooperation 
of  the  construction  company's  en- 

gineers, he  designed  WMC's  611- foot  vertical  radiator.  His  latest 
achievement,  in  February  this  year, 
was  the  fulfillment  of  a  dream  he 
has  long  awaited — the  building  of 
the  largest  and  most  modern  stu- 

dios in  the  South.  He  designed  and 
supervised  the  building  of  the  new 
WMC  studios  in  the  Goodwyn  Insti- 

tute Bldg.,  in  the  heart  of  down- 
town Memphis.  With  the  comple- 

tion of  the  new  home,  Slavick  con- 
ducted a  dedication  which  caused 

no  end  of  comment  in  the  Mid- 
South — and  during  the  "open 
house"  week  following  the  open- 

ing, more  than  11,000  people  vis- 
ited WMC. 

Mr.  Slavick  is  active  in  civic 
afi'airs.  He  is  the  past  president 
of  the  Lions  Club,  director  of  the 
Bartlett  Civic  Club,  treasurer  of 
Boy  Scout  Troop  83,  chairman  of 
publicity  of  the  Chickasaw  Coun- 

VjlAyi&rLcJl. 

NOTES 

EMILY  HOLT,  national  executive 
secretary  of  American  Federation  of 
Radio  Artists,  has  her  ankle  in  a  cast 
as  a  I'esult  of  injuries  sustained  in  a traffic  accident. 

TED  NICHOLAS,  new  to  radio,  has 
joined  WIRE,  Indianapolis,  as  local 
sales  manager.  Nicholas  at  one  time 
conducted  his  own  advertising  agency 
in  that  city,  was  manager  of  Orrin 
Tucker's  orchestra  and  Wee  Bonnie 
Baker,  and  for  seven  years  managed 
the  Indianapolis  Lyric  theater, 

CHARLES  (Bud)  BARRY,  formerly 
night  supervisor  in  NBC's  Washing- ton headquarters,  on  April  21  trans- 

fers to  NBC  in  New  York  as  as- sistant to  William  Hillpot,  program 
manager  of  the  Blue  Network.  Mr. 
Barry  replaces  Robert  E'.  Button,  who was  drafted  recently  and  reports  for 
active  duty  this  week. 

W.  R.  McANDREW,  news  -ditor  of 
Broadcasting  and  former  vice-presi- dent of  the  Radio  Correspondents 
Assn.,  has  been  elected  to  honorary 
membership  in  that  organziation.  The 
only  other  person  holding  similar  status 
is  former  Rep.  J,  .1.  Dempsey,  of  New 
Mexico,  now  a  member  of  the  Mari- 

time Commission,  who  fostered  enact- 
ment of  legislation  creating  the  radio 

galleries  in  Congress. 
A.  H.  FLATEN.  former  commercial 
manager  of  WDAL,  Duluth,  has  joined 
the  sales  staff  of  CBS  Radio  Sales  in 
New  York. 

RALPH  R.  BRYAN,  formerly  of 
KQW.  KGMB  and  KWLK.  recently 
was  named  manager  of  KVCV,  Red- 

ding, Cal. 

LOREN  L.  WATSON  .JR.  has  re- 
signed from  WGAC.  Augusta,  and  has 

joined  the  staff  of  the  new  WBML  in 
Macon,  in  a  sales  and  promotion  ca- 
pacity. 
CAREY  CRONON  has  replaced  Bill 
Dukenshire  as  news  editor  of  WELI, 
New  Haven.  Dukenshire  left  WELI  to 
join  the  Eskimo  Pie  Corp.  as  district 
promotion  manager  in  Brooklyn. 
.TOE  AHEARN  has  replaced  Henry 
Nigrelli,  drafted,  as  public  relations 
director  of  WPTF,  Raleigh,  N.  C. 
ART  TOLCHIN  of  the  sales  staff  of 
WHN,  New  York,  on  April  9  became 
the  father  of  a  baby  girl, 

DAVE  BERK,  former  salesman  of 
WDAS,  Philadelphia,  has  opened  his 
own  private  detective  agency. 

HORACE  N.  STOVIN,  station  repre- 
sentative, Toronto,  has  started  on  an 

extensive  tour  of  stations  in  western 
Canada  as  far  as  Vancouver. 

KEITH  KERBY,  assistant  manager 
of  KROW,  Oakland,  Cal.,  and  Doris 
DeNel,  radio  singer,  formerly  of  KGO- 
KPO  and  KSFO,  were  married  re- 

cently in  Reno, 
GEORGE  BRONSON,  for  the  past 
seven  years  in  newspaper  work,  has 
joined  the  sales  staff  of  WELI,  New Haven. 

cil  of  Boy  Scouts  and  director  of 
Memphis  Goodwill  Industries.  For 
recreation  he  likes  swimming  in  his 
own  pool  at  home,  and  plays  base- 

ball and  table  tennis  with  his  two 
boys,  William,  13,  and  Philip,  11. 
His  daughter,  Diane,  8,  joins  in  the 
fun.  Responsible  for  no  small  meas- 

ure of  Slavick's  success  is  his  wife, 
the  former  Leonore  O'Hara,  whom 
he  married  in  St.  Louis  in  1925. 

THEODORE  CORDAY,  director  and 
stage  manager  of  several  outstanding 
Broadway  plays,  has  joined  the  NBC 
production  staff  to  work  under  Wil- 

fred S.  Roberts,  NBC  eastern  produc- 
tion director.  Mr.  Corday  was  a  for- 
mer actor  of  Eva  Le  Gallienne'.s  Civic 

Repertory  Theatre. 
GORDON  LLOYD,  formerly  in  the 
sales  departments  of  WMCA,  New 
York  and  WINS,  New  York,  has 
joined  tlie  sales  staff  of  WNEW,  New York. 

Dudley  at  War  Dept. 
H.  A.  DUDLEY,  consumer  sales 
manager  of  the  William  Wrigley 
Jr.  Co.,  Chicago,  has  been  granted 
leave  of  absence  to  fulfill  an  as- 

signment in  the  Bureau  of  Public 
Relations  of  the  War  Department 
in  Washington.  He  will  assist  Maj. 
Gen.  Robert  C.  Richardson  Jr.,  di- 

rector of  the  Army's  newly-en- larged bureau.  Mr.  Dudley  is  a 
graduate  of  Dartmouth  and  at  one- 

time was  administrative  assistant 
for  all  advertising  codes  under  the NRA. 

Allen  Heads  WIBA 

EDWIN  C.  ALLEN,  head  of  the 
radio  department  of  Reynolds-Fitz- 

gerald, Chicago,  national  represen- 
tative firm,  and  prior  to  that  with 

Small  &  Brewer  (now  Small, 
Brewer  &  Kent),  newspaper  repre- 

sentative firm,  on  May  1  becomes 
manager  of  WIBA,  Madison,  Wis., 
replacing  William  Walker,  resigned. 
A  successor  to  Mr.  Allen  will  be  an- 

nounced in  the  near  future. 

Guestitorial 

(Continued  from  page  30) 

of  course,  our  listeners  are  vitally 
interested  in  what  goes  on  at  Camp 
Lee,  and  through  these  programs 
they  may  hear  a  different  type  of 
show  almost  every  evening  direct from  the  camp. 

We  were  looking  ahead  when  we 
chose  the  7:30-8  period,  for  base- 

ball games  throughout  the  summer 
are  broadcast  over  WPID  begin- 

ning at  8:15.  With  concentration  on 
livewire  features,  many  locally  pro- 

duced, starting  with  the  baseball 
scores  at  5:45,  we  feel  that  our 
evening  schedule  is  now  unusually 
strong  for  a  local  station. 

Obviously  we  have  no  intention 
of  selling  the  religious  service  or 
the  debate,  but  Call  to  Quarters 
after  two  weeks  trial  on  a  sustain- 

ing basis  has  been  offered,  with  im- 
mediate interest  on  the  part  of  sev- 

eral national  accounts  which  hith- 
erto have  not  used  our  station. 

After  similar  trial  periods,  we  hope 
to  offer  the  Camp  Lee  Song  Party 
and  the  variety  shows. 

We  are  getting  splendid  coopera- 
tion from  camp  authorities.  We 

were  fortunate  in  securing  General 
Edmonds,  Commanding  Officer  of 

Camp  Lee,  to  make  a  brief  talk  im- 
mediately preceding  our  first  pro- 

gram, and  all  of  the  officers  with 
whom  we  have  had  contact  are 
generous  in  publicizing  the  shows, 
securing  halls,  and  working  with 
us  in  every  way  we  request  them. 
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CARLTON  AYARREN,  night  studio 
manaser  of  WOR,  New  York,  has  suc- 

ceeded John  S.  Hayes,  a  draftee,  as 
assistant  director  of  program  opera- 

tion. Franli  Knight,  announcer,  has  be- 
come the  night  manager  and  Ira  Avery, 

assistant  program  manager  of  WRVA, 
Richmond,  has  joined  WOR  as  as- 

sistant production  man  and  announcer. 

DR.  NICHOLAS  GUALILLO,  con- 
ductor of  the  Syracuse  Symphony  Or- chestra and  musical  director  of  the 

Syracuse  Opera  Assn.,  has  been  ap- 
pointed musical  advisor  of  WSYR, 

Syracuse, 
JACK  COSTELLO,  NBC  announcer 
on  the  FHch  Bandicagon  program, 
sponsored  by  F.  W.  Fitch  Co..  Des 
Moines,  recently  became  the  father  of 
a  second  son,  Timothy  Kerry. 

JOSEPH  GOTTLIEB,  production  di- 
i-ector  of  WCAU,  Philadelphia,  is  the father  of  a  baby  girl. 
JERRY  STONE,  publicity  director  of 
WDAS,  Philadelphia,  is  writing  a 
primer  on  studio  operations,  titled  the 
ABC  of  Broadcasting,  for  use  in  the 
city's  public  and  high  schools, 
LUCILLE  HAGEN,  of  the  NBC  Cen- 

tral Division  continuity  department, 
on  April  5  was  married  to  Willard 
Bishop  of  Joliet,  111. 
WILLIAM  McELVAIN,  formerly 
news  editor  of  WSOY,  Decatur,  111., 
on  April  28  joins  the  special  events 
and  news  department  of  NBC,  Chi- 

cago. He  will  replace  Ed  Weber  who 
has  joined  the  U.  S.  ISIarine  Corp.  On 
April  19  McElvain  will  marry  Marion 
Carr  of  Decatur. 

KEN  NILES,  Hollywood  announcer, 
has  been  assigned  to  the  CBS  Take  It 
or  Leave  It  program  sponsored  by 
Eversharp  Inc.,  during  its  West  Coast 
origination.  He  will  continue  to  handle 
commercials  on  the  weekly  CBS  Big 
Town  series,  sponsored  by  Lever  Bros. 
Co. 
EDDIE  DAVIS,  Hollywood  writer, 
has  been  added  to  the  J.  Walter 
Thomp.son  Co.,  production  staff  to 
write  the  Bud  Abbott  and  Lou  Costello 
comedy  material  for  the  weekly  NBC 
Chase  A  Hanhorn  Show,  spon.sored  by 
Standard  Brands. 

TONY  LeFRANO,  KHJ,  Los  Angeles, 
announcer,  recently  became  the  father of  a  boy. 

ARTIE  PHILLIPS,  Hollywood  free- lance writer,  has  been  added  to  the 
writing  staff  of  the  weekly  CBS  Al 
Pearce  <£■  Hin  Gang,  sponsored  by  R,  J. 
Reynolds  Tobacco  Co. 
ARTHUR  ROBINSON,  of  the  music 
clearance  department  of  WEEI,  Bos- 

ton, is  to  marry  !Marjorie  Janes  May  3. 
ROBERT  AVEAR.  formerly  manager 
of  the  Rocky  Mountain  Bureau  of  UP 
at  Denver  and  assistant  T'P  manager in  Dallas,  has  been  named  news  edi- 

tor of  AVBAP-KGKO,  Fort  AVorth. 
Milton  Atkinson,  continuity  writer  of 
WBAP-KGKO,  has  been  promoted  to 
assistant  publicist  succeeding  Thaine 
Eagle,  recent  draftee.  Jean  Fisher 
Campbell,  from  the  public  relations  of- fice of  Neiman  Marcus  Department 
Store,  has  filled  the  continuity  va- cancy. 

LOIS  HAMPTON  of  KYA,  San 
Francisco  and  Adrian  Gendot,  script 
writer  of  KFRC,  San  Francisco,  have 
announced  their  engagement  and  plan 
a  June  wedding. 
REED  BROWNING,  announcer  of 
KGO-KPO,  San  Francisco  and  known 
in  private  life  as  Bill  Livesay,  is  the 
father  of  a  baby  girl,  Wendy  Laurel, 
born  April  6. 
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KAY  LYTLE  RANNEY 

JUST  THE  OTHER  day,  Sister 
Kay  of  WFMJ,  Youngstown,  was 
married  to  James  Ranney,  engi- 

neer of  the  station.  But  that  didn't 
mean  she  would  give  up  her  highly 
popular  radio  program  on  WFMJ, 
during  which  she  reads  the  fun- 

nies seven  days  weekly  and  talks 
about  children's  birthdays  and 
birthday  parties.  The  news  that 
she  would  continue  her  Sister  Kay 
programs  was  hailed  with  delight, 
especially  by  the  children  who  are 
on  her  list  to  be  guests  in  the  stu- 

dio while  she  reads  the  comics 
from  the  Youngstown  Vindicator. 
Each  little  guest  is  introduced  dur- 

ing the  course  of  the  program. 

JERRY  BURNS,  baseball  announcer 
of  AVJJD,  Chicago,  last  year,  has 
joined  WSAV,  Savannah,  Ga.,  to  han- 

dle the  Atlantic  Refining  Co.  baseball 
broadcasts  of  the  Savannah  Indians 
this  year.  At  WSAV  he  will  also  do  a 
quarter-hour  sports  commentary. 
Sports  From  a  Different  Angle. 

BERNARD  JOHNSON  has  been 
named  continuity  editor  of  WOL, 
Washington,  succeeding  Dorothy 
O'Donnell  Freund,  resigned. 

RUTH  HOWARD,  daughter  of  radio 
comedian  Tom  Howard,  is  conducting 
a  daily  half-hour  program  titled  Your 
Radio  Hostess,  on  WBLI,  New  Haven. 

AL  HELPER,  sportscaster  on  WOR, 
New  York,  is  conducting  a  five  times 
weekly  .sports  roundup  6  :45-6  :50  p.m. 
on  W71NY,  FM  station  owned  by 
WOR,  New  York,  as  the  FM  station's first  regular  sports  commentator. 

MARCUS  BARTLETT,  production 
manager,  Elmo  Israel,  director  of  pub- 

lic relations,  and  Manuel  Cooper,  as- 
sistant publicity  director,  all  of  WSB, 

Atlanta,  were  initiated  last  week  into 
the  newly-establi.shed  Emory  U  chap- 

ter of  Sigma  Delta  Chi  professional 
journalist  fraternity. 

STANLEY  RAYBURN.  talent  agent, 
has  joined  Con.solidated  Radio  Produc- 

tions of  America,  New  York,  as  gen- 
eral manager. 

DOUGLAS  McKELLBR,  former  an- 
nouncer of  KMTR,  Hollywood,  and 

prior  to  that  on  the  KGU,  Honolulu, 
staff,  has  joined  KFI-KECA,  Los  An- 

geles, 
LEE  VICKERS,  announcer  of  WJSV, 
AA-'ashington,  will  do  the  commentaries 
on  a  series  of  film  shorts  which  the 
Department  of  Agriculture  is  produc- 
ing. 

FAYE  CASEY,  of  the  WAVL,  New 
Orleans,  commercial  department,  is  to 
marry  Edward  J,  Lucas,  an  Army 
engineer.  May  6. 
ELDON  CAMPBELL,  production 
manager  and  special  events  director  of 
AYOAVO-WGL,  Fort  Wayne,  Ind.,  on 
April  19  married  Helen  Jones  of  the 
continuity  department. 
DICK  MARTIN,  newscaster  of 
KGNC,  Amarillo,  Tex.,  has  joined  the 
Daily  Oklahoman  as  aviation  editor. 
He  will  be  succeeded  by  Jack  Sitton. 
of  the  Amarillo  Olohe-News.  After  a 
six-month  absence,  Dorothy  Hooper 
Holbrook  has  rejoined  the  continuity  ■ staff  of  KGNC.  ! 
EDGAR  C.  DEFFENBAUGH,  pro- 

gram director  of  WSOY,  Decatur,  111., 
on  April  14  joined  WJPF,  Herrin,  111., 
as  production  manager. 
JACK  RATHBURN  has  been  pro- 

moted to  program  director  of  WJHP, 
Jacksonville,  Fla.,  succeeding  Speed 
Veal  who  joined  the  Navy  Air  Corp. 
Kenneth  Housman,  formerly  at 
AVHAI,  Greenfield,  Mass.,  and  Bob 
McConnell,  brother  of  'Smilin'  Ed 
McConnell,  have  joined  the  announc- 

ing staff, 
IRA'IN  CUTLER,  of  New  York,  has 
joined  the  announcing  staff  of  AVE  ST, Easton,  Pa. 

GUY  RUNNION,  stage  actor  and  re- cently program  director  of  WKY, 
Oklahoma  City,  has  joined  the  an- nouncing staff  of  KMOX,  St.  Louis. 
ELIZABETH  AVINSLOW  has  beea 
appointed  music  librarian  of  KFRC, 
San  Francisco,  succeeding  Jean  Taver- netti,  resigned. 
JACK  BENNETT,  announcer,  for- 

merly of  KPO-KGO,  San  Francisco, 
has  joined  the  announcing  staff  of 
KGEI,  General  Electric  shortwave 
station  in  San  Francisco. 
AUSTIN  FENGER  has  been  named 
farm  reporter  for  the  agricultural 
broadcasts  of  KSFO,  San  Francisco, 
succeeding  Bill  Adams,  who  has  joined the  Army. 

ABBOTT  TESSMAN,  Hollywood  an- nouncei',  has  been  assigned  to  NBC 
Maxivell  House  Coffee  Time,  sponsored 
by  General  Foods  Corp,,  replacing  Don 
AVilson. 

EDGAR  BERGEN,  the  Charlie  Mc- 
Carthy creator,  will  receive  a  master 

of  arts  degree  June  14  at  commence- ment exercises  of  Northwestern  U, Chicago. 

LOU  BRING,  Hollywood  pianist,  has 
been  made  permanent  musical  director of  the  CBS  Al  Pearce  &  His  Gang, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.  He  has  been  filling  in  since  resig- nation of  Carl  Hoff. 
JAMES  SHELTON.  announcer  of 
WROK,  Rockford,  111.,  on  May  1  will be  inducted  into  the  Army. 

RICHARD  DORF,  formerly  an- nouncer for  WNYC,  New  York,  has 
joined  the  announcing  staff  of  AV71NY, 
FM  station  owned  by  WOR,  New 
York,  replacing  Len  Sterling  who  has 
been  transferred  to  the  AVOR  an- nouncing staff. 

WMC 
CONNECTICUT'S  PIONEER  BROADCASTER 
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WHOOPS!  gasps  the  audience,  and 
Lucky  Pierre  splashes  off  his  log 
into  the  water.  The  tense-faced  gent 
really  is  Lowell  MacMillan,  sports- 
caster  of  WHEC,  Rochester,  N.  Y., 
who  decided  to  take  a  flier  at  log- 
birling  during  Rochester's  recent fourth  annual  Sports  Show.  As  the 
camera  clicked,  Birler  MacMillan 
had  just  completed  eight  seconds  on 
the  log  and  was  on  his  way  to  the 
bottom  of  the  pool — carrying  with 
him  a  WHEC  mike  on  which  he  was 
describing  his  sensations!  Some 
5,000  persons  saw  him  immerse,  and 
listeners  for  10  or  15  seconds  heard 
real-life  gurglings  as  the  mike  went down  with  him. 

Walker  Leaving  WIBA; 

In  Station,  Agency  Work 
W.  E.  (Bill)  WALKER,  business 
manager  and  sports  announcer  of 
WIBA,  Madison,  Wis.,  for  10  years, 
effective  May  1,  will  devote  all  his 
efforts  to  the  W.  E.  Walker  Co., 
advertising  agency,  and  to  super- 

vising stations  WSAU,  Wausau, 
Wis.,  and  WMAM,  Marinette,  Wis. 
Mr.  Walker  constructed  WISJ  for 
the  Wisconsin  State  Journal  in 
1930,  and  was  instrumental  in  con- 

solidating WISJ  and  WIBA  in 
1931  and  has  been  business  man- 

ager of  the  stations  since. 
He  established  the  Walker  ad- 

vertising agency  in  1921,  and 
shortly  will  open  enlarged  offices 
in  the  Tenney  Bldg.,  Madison.  Mr. 
Walker  is  also  president  of  the 
Northern  Broadcasting  Co.  which 
owns  WSAU,  and  of  the  M  &  M 
Broadcasting  Co.,  which  own 
WMAM.  He  will  continue  to  super- 

vise the  operation  of  these  sta- 
tions. 

Buchanan  to  CBS 
STUART  BUCHANAN,  formed 
program  director  of  WOV,  New 
York,  and  previously  program  di- 

rector of  KHJ,  Los  Angeles,  and 
news  and  program  supervisor  of 
KNX,  CBS  station  in  Hollywood, 
has  joined  the  CBS  program  serv- 

ice department,  filling  the  position 
left  vacant  by  Richard  Voynow, 
who  left  CBS  recently  to  become 
radio  director  of  Ward  Wheelock 
Co.,  New  York.  Mr.  Buchanan  will 
handle  principally  the  sales  side  of 
the  program  division,  but  also  will 
be  engaged  in  the  creation  of  pro- 

gram ideas,  according  to  Francis 
C.  Barton  Jr.,  director  of  the  de- 
partment. 

NBC  Talent  Agency 

NBC,  San  Francisco,  has  formed  a 
new  talent  agency  called  "Program 
Talent  Sales".  Bob  Seal,  formerly 
production  manager  of  KPO-KGO, 
is  head.  Talent  will  be  available  to 
night  clubs,  hotels  and  club  dates, 
as  well  as  radio  programs.  Con- 

tracts with  AGMA  and  AFRA  have 
been  signed  and  a  State  license  to 
operate  was  secured.  Coming  under 
the  agency's  listings  will  be  pro- ducers, announcers,  dramatic  and 
variety  talent. 

Ask  Birmingham  CP 
TRAM  SESSIONS,  nephew  of  Niles 
Trammell,  NBC  president,  is  4% 
stockholder  in  WBAM  Inc.,  aijplicuat 
for  !i  new  station  in  Birmingham,  on 
1340  kc.  with  2.50  watts,  when  WSGX. 
Birmingham,  vacates  that  frequency 
for  (ilO  ke.  Other  principals  are  C.  W. 
Roehelle,  regional  distributor  for  7-Up, 
22%  ;  Morton  Simpson,  dry  goods  de- partment store  owner,  12%  ;  Hugh 
Kaul,  president  of  Kaul  Lumber  Co., 
12%.  ;  Paul  Johnston,  lawyer.  12%  ; 
Nathan  Rotenstreieh,  furniture  dealer, 
12%  ;  "W.  B.  Crow,  auto  accessory dealer  and  service  station  owner,  12%  ; 
Peter  Yredenburgh,  lumberman,  12%. 

Kennedy  Returns 
JOHN  A.  KENNEDY,  president 
of  the  West  Virginia  Network,  and 
Mrs.  Kennedy,  returned  to  Charles- 

ton April  5  after  an  extended  air 
tour  of  Central  and  South  America, 
during  which  they  visited  more 
than  a  dozen  countries.  Mr.  and 
Mrs.  Kennedy  left  Jan.  25.  Com- mentaries on  the  social,  economic 
and  political  aspects  of  life  in  the 
various  countries  were  transcribed 
by  Mr.  Kennedy  and  broadcast  over 
the  network. 

"The  Philadelphia  Star;" 

An  inspiring  drama  .  .  .  wherein  the  Philadelphia 

family  inherits  overnight  $2,500,000,000. 

The  action  takes  place  largely  in  the  living 

room  of  this  family,  where  plans  are  discussed  at 

leisure  for  spending  part  of  this  windfall.  Conver- 

sation languishes  temporarily  as  KYW  comes  on 

with  the  NBC  Red  Network .  .  .The  action  ends  the 

next  morning  in  the  Philadelphia  market-place. 

^WESTINEHOUSE  RADIO  STATIONS,  Ine. ^  KDKA       KYW       WBZ       WBZA       WOWO       WGL  WBOS 
REPRESENTED    NATIONALLY     BY    NBC    SPOT  SALES 
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(ALONE!) 

IOWA  plus/ 

DES  MOINES-50.000  WATTS, 

CLEAR  CHANNEL 

THE  OTHER  FELLOW'S 

VIEWPOINT 

THEY 

LIKE  US! 

Our  listeners  are  our  friends. 
They  respond  to  our  service 
with  whole-hearted  loyalty  to 
our  advertisers.  Meet  them  on — 

WAIR 

Winston-Salem,  North  Carolina 
National  Hep reseii tuti ves 
International  Radio  Sales 

INS  is  now  issuing  more  than 

50,000  words  of  supplemen- 
tary radio  mail  features 

totaling  more  than  three 

hours    "air   time"  weekly. 

INTERNATIONAL  NEWS  SERVICE 

FRU 

IN  COLUMBIA,  COVERS  THE 
HEART  OF  MISSOURI 

Winrwr  of  the  "George  Foster  Peabody 
Award"  for  Distinguished  and  Meritorious Public  Service  Programs  in  the  local 
channel  group  during  1940, 

1400  KG.  -k  250  WATTS 

Cuban  Allocations 

EDITOR,  Broadcasting: 
In  the  March  24  number  of  your 

magazine  I  have  noticed  two  state- 
ments regarding  Cuban  stations 

which  might  seem  justified  by  past 
history,  if  for  the  purpose,  we  for- 

get the  causes  and  focus  exclusive- 
ly on  facts;  but  on  the  other  hand, 

it  seems,  at  least  to  a  few  Cubans, 
that  they  do  not  coincide  with  the 
positive  efforts  of  Cuba  to  cooper- 

ate wholeheartedly  in  a  North 
American  set-up  to  orderly  organ- 

ize the  use  of  the  standard  broad- 
cast band. 

In  the  article  on  page  10,  3d  col- 
umn, 2d  paragraph,  it  states,  "And despite  anticipated  interference 

with  Cuban  stations,  which  will  un- 
dergo a  wholesale  shift";  and again  in  the  first  editorial  column 

on  page  32,  second  sentence  of  the 
fourth  paragraph,  we  find:  "Cuba 
will  not  be  ready  for  the  full-scale 
shift  of  its  87  stations,"  referring to  the  not  foreseen  interference 
when  the  changeover  develops. 

With  those  two  sentences  in  view, 
and  knowing  that  your  magazine  is 
in  an  ideal  position  to  learn  first- 

hand of  any  of  the  "expected  inter- 
ferences" I  would  sincerely  appreci- 

ate if  you  could  have  a  few  lines 
dropped  to  me  informing  of  said 
interferences,  as  I  have  heard  com- 

ments to  the  effect  that  to  date  the 
Cuban  authorities  have  received  no 
complaints. 

I  stated  above  Cuba's  positive efforts  to  cooperate,  and  proof  of  it 
rests  not  only  in  the  name  of  the 
treaty,  but  in  the  presentation  of 
the  idea  for  a  preliminary  confer- 

ence, and  in  the  apparent  successes 
of  both  the  preliminary  and  the 
First  Inter-American  Radio  Con- 

ference, both  invited,  organized  and 
accomplished  in  Cuba. 

Cuba  was  the  first  nation  to  rati- 
fy in  December  1937 ;  reported  its 

allocations  before  March  1,  1941; 
and  complied  with  it  after  the  29th; 
has  kept  power  down,  and  main- 

tained silent  all  stations  off  fre- 
quency. That  seems  to  be,  I  believe, 

what  Americans  call  "Plaving 

Ball".  ^ Nicholas  G.  Mendoza 
Havana,  Cuba 
April  9,  1941 

Editor's  Note:  Senor  Mendoza  is  the 
former  director  of  Radiooommunica- 
tions  of  Cuha,  and  was  largely  respon- 
■sihle  for  Cuha's  participation  in  the North  American  Regional  Broadcast- 

ing Agreement.  Official  reports  to  the 
FCC  following  the  March  29  change- 

over told,  of  interference  to  one  large 
nidi  ion  in  the  Midioest  caused  hy  a 
f'lihan  station,  which  promptly  was 
corrected,  and  also  of  sporadic  hut 
minor  complaints  from  listeners  in Florida. 

MBS  Sales  Service 

WITH  creation  of  a  sales  service 
division,  MBS  has  appointed  John 
Mitchell,  formerly  of  Erwin,  Wa- 
sey  &  Co.,  New  York,  to  manage 
the  division  in  New  York.  Donald 
Pontius  of  the  network's  midwest- 
ern  sales  promotion  staff,  takes 
charge  in  Chicago.  Tom  Harker 
has  been  shifted  fi-om  the  Mutual 
eastern  sales  staff  to  the  Chicago 
office,  succeeding  Howard  Keefe, 
who  has  resigned  to  join  the  Chi- 

cago office  of  Dodge  Reports  Inc. 

Border  Blast 
EDITOR,  Broadcasting: 

Your  magazine  has  a  reputation 
for  fair  and  accurate  reporting, 
and  this  reputation  well  earned  ex- 

cept when  it  comes  to  Mexican 
radio  news,  makes  it  imperative  for 
us  to  ask  you  to  correct  a  series 
of  slurring  insinuations  concerning 
Station  XELO  which  harms  this 
station's  reputation,  and  may  even affect  its  business.  They  appear  in 
"Treaty  Switchover  Is  Engineered 
Smoothly"  of  your  April  7  num- ber. 

First,  you  say:  "The  third  de- 
parture from  the  Treaty  under- 
standing is  that  of  XELO,  operat- 

ing at  Tijuana,  which  was  to  have 
been  moved  to  Sonora,  with  50  kw. 
as  an  I-B  station  using  a  directional 
antenna.  The  station  remained  at 
its  Lower  California  location,  the 
channel  to  which  KEX,  Portland, 
Ore.,  is  assigned  with  5  kw.  and  a 
proposed  50  kw.  transmitter".  Your facts  are  correct,  but  you  imply 
that  what  causes  the  interference 
between  stations  XELO  and  KEX, 
is  the  fact  that  it  remains  in 
Tijuana  instead  of  moving  to 
Sonora.  The  truth  is  that  if  it  were 
to  move  to  Sonora,  distance  be- 

tween KEX  and  XELO  would  re- 
main practically  what  it  is  now. 

Oregon  Situation 
This  unfortunate  state  of  affairs 

has  been  brought  about  by  a  de- 
parture from  the  treaty  by  the 

Government  of  the  United  States. 
Oregon's  I-B  channel  was,  accord- 

ing to  the  treaty,  1170  kilocycles. 
(See  table  II  appendix  I  of  the 
treaty)  but  for  some  reason  this 
assignment  was  changed,  at  the 
behest  of  the  United  States  to  1190, 
thus  placing  two  I-B  channels  on 
the  same  frequency  along  the  Pa- 

cific Coast  within  1,200  miles  of 
each  other.  If  KEX  had  been  as- 

signed its  original  treaty  fre- 
quency, no  such  an  "intolerable 

interference"  would  have  arisen. 
Second,  you  continue:  "Moreover it  was  said  this  interference  would 

persist,  since  there  is  very  little 
population  below  Tijuana  and  since 
XELO  will  unquestionably  use  a 
directional  antenna  northward". 
This  company,  in  the  four  stations 
it  has  owned  and  operated  in  Mex- 

ico since  1932,  has  never  used  a 
directional  antenna,  north,  south, 
east,  or  west.  We  have  suggested 
to  Station  KEX  that  they  put  up 
a  directional  antenna  northward 
and  we  put  up  a  directional  east- 

ward, to  see  how  that  would  work, 
but  so  far  we  neither  have  done 
nor  definitely  decided  upon  doing 
anything  of  this  kind. 

Third,  you  say  further:  "In  con- nection with  the  other  border  sta- 
tions operations  it  was  felt  in  some 

quarters  here  that  these  stations 
are  operating  in  defiance  of  Mex- 

ican regulations  and  that  the  issue 
may  wind  up  in  the  Mexican 
courts".  This  statement,  as  made 
by  you,  includes  Station  XELO, 
and,  in  as  far  as  it  does  so,  it  is 
a  lie,  pure  and  simple.  Station 
XELO  is  remaining  in  Tijuana 
under  a  written  authorization 
signed  by  the  Mexican  Secretary 
of  Communications,  and  it  is  doing 
so  because  Mexican  authorities 
have  become  convinced  that  mov- 

ON  THE  TRAIL  with  pack  and 

mike,  KFAR's  commercial  man- 
ager, Wilson  (Bud)  Foster,  who 

handles  an  occasional  remote  con- 
trol job,  goes  out  to  meet  Jake 

Butler,  winner  of  the  All-Alaska 
Dog  Derby,  with  shortwave  equip- ment which  relayed  the  account 
to  the  Fairbanks  station's  audience. 

ing  the  station  150  miles  east  does 
not  solve  the  problem  of  interfer- 

ence between  it  and  KEX.  This 
company  is  not  violating  any  Mex- 

ican regulations,  and  the  issue  will 
not  wind  up  in  the  Mexican  courts. 
Such  a  misrepresentation,  even 
though  swaddled  in  the  journalese 
"it  was  felt  in  some  quarters"  can 
have  but  one  aim — to  discredit  a 
reputable  concern  whose  very  life 
depends  upon  the  assurance  of  con- tinued and  unhindered  operation. 

A  Matter  of  Veracity 
We  do  not  know,  nor  do  we  much 

care  whether  your  news  concerning 
other  Mexican  stations  is  true  or 
not,  but  if  we  are  to  judge  it  from 
your  statements  regarding  XELO, 
we  very  much  doubt  its  veracity. 

For  your  information,  allow  us 
to  state  that  we  have  made  various 

suggestions  to  Station  KEX  in  re- gards to  the  different  ways  in 
which  our  difficulties  may  be  solved, 
and  that  we  are  confident  that  the 
end  of  this  spring  will  see  a  sat- 

isfactory conclusion  to  the  present 
state  of  affairs,  much  to  the  dis- 

appointment of  troublemaking  and insidious  gossips. 
To  conclude,  please  accept  our 

congratulations  on  the  very  per- 
sistent and  able  manner  in  which 

you  are  doing  your  bit  to  sabotage 
our  government's  policy  of  conti- nental solidarity. 

W.  E.  BRANCH,  President 
XELO,  P.  0.  Box  849, 

San  Diego,  Cal. 
April  14,  1941 
EDITORS  NOTE:  The  letterhead  of  XELO 
bears  the  post  office  address  San  Diego, 
Cal.,  though  the  station  is  located  in  Tia- juana.  Lower  California,  about  25  miles 
distant.  The  Mexican  regulations,  accord- 
ivg  to  information  available  in  Washington, 
prescribes  that  stations  shall  be  licensed 
only  to  Mexican  citizens  and  to  serve  Mexi- can nationals.  The  passages  in  the  story 
of  April  7,  to  which  Mr.  Branch  takes exception,  were  based  on  observations  made 
hy  responsible  V.  S.  officials  holding  execu- tive posts  with  the  FCC.  On  April  7 
[Broadcasting,  April  H'\  the  FCC  an- nounced receipt  of  a  dispatch  from  the 
American  Embassy  in  Mexico  City  that 
"XELO  would  operate  under  reduced 
power  and  efforts  would  be  made  to  cause 
early  transfer  of  location." 
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D.  E.  ROBINSON,  general  manager 
of  Federal  Adv.  Agency,  New  York, 
on  April  15  was  elected  chairman  of 
the  New  York  Council  of  the  AAAA. 
H.  D.  WiUiams.  vice-president  of 
Erwin,  Wasey  &  Co.,  was  elected  vice- 

j  chairman,  and  Abbott  Kimball,  head 
of  the  Kimball  Agency,  was  named 
secretary-treasurer.  Governors  elected 
were :  Edward  J.  Owens,  vice-presi- 

dent, Arthur  Kudner  Inc. ;  C.  P.  Han- 
ly,  president,  Ferry-Hanly  Co. ;  H. 
C.  Marschalk,  president,  Marschalk  & 
Pratt ;  H.  Paul  Warwick,  president, 
Warwick  &  Legler. 

J.  STIRLING  GETCHELL  Inc., 
New  York,  having  been  appointed  ad- 

vertising counsel  for  the  Wadhams 
division  of  Socony-Vacuum  Co.,  will 
open  a  new  branch  in  Milwaukee,  in 
the  First  Wisconsin  National  Bank 
Bldg.  May  15.  Harry  H.  Scott,  active 
in  Milwaukee  marketing  and  advertis- 

ing circles  for  many  years,  will  be 
Wadham  account  executive  and  Paul 
V.  Carpenter,  formerly  representing 
the  Allis-Chalmers'  account  for  the Getchell  agency,  will  also  be  located  in 

,  the  Milwaukee  office. 

'  OSCAR  M.  SCHLOSS,  spacebuyer  of McCann-Erickson,  New  York,  has 
been  made  chief  timebuyer  succeeding 
Robei-t  W.  Tannehill  who  has  joined Benton  &  Bowles,  New  York,  as  chief 
of  merchandising.  Jack  Thompson,  as- 

sistant timebuyer.  has  been  drafted 
into  the  Army.  His  successor  has  not 
yet  been  named. 
STUART  LUDLUM.  radio  director  of 
McCann-Brickson,  New  York,  about 
May  1  joins  the  radio  department  of 
J.  Stirling  Getchell  Inc..  New  York,  in 
a  creative  capacity.  Mr.  Ludlum's 
resignation  follows  the  recent  resigna- 

tion of  four  persons  from  the  agency's radio  department. 

RUTH  LOVEAIRE,  for  the  past 
eight  years  with  MacFadden  Publica- 

tions, has  joined  the  commercial  radio 
department  of  Benton  &  Bowles  Inc. 

MARGARET  JESSUP,  formerly  ra- 
dio production  assistant  of  McCann- 

Erickson.  New  York,  has  joined 
Parenfs  Magazine,  New  York,  as  as- 

sistant to  the  publisher. 
WEBER  SALES  Co.,  distributors  of 
Egofoam  shampoo,  has  moved  to  724 
Fifth  Ave.,  New  York.  E.  F.  Wheaton. 
president  and  general  manager,  will 
move  his  agency.  Wheaton- Adv..  to 
the  same  address.  Telephone  is  Circle 
6-5240. 

CHARLES  H.  MAYNE  Co.,  Los  An- 
geles agency,  has  moved  to  1709  W. 

Eighth  St..  that  city.  Telephone  num- ber is  Drexel  4363. 

EMIL  MOGUL  Co.  on  April  14  moved 
its  New  York  offices  to  250  W.  57th 
St. 

Dinner  for  Benny 
TESTIMONIAL  dinner  to  Jack 
Benny,  in  observance  of  his  ten 
years  in  radio,  will  be  staged  May 
9  in  Biltmore  Hotel  Bowl,  Los  An- 

geles, with  Niles  Trammell,  NBC 
president,  as  speaker.  Clay  Mor- 

gan, New  York  assistant  to  Tram- 
mell, is  in  Hollywood  for  confer- 
ences with  Young  &  Rubicam  exec- 

utives and  to  make  arrangements 
for  the  event  which  will  be  attend- 

ed by  radio  and  film  dignitaries. 
Plans  call  for  a  half-hour  broadcast 
on  NBC.  Benny  made  his  first  radio 
appearance  May  2,  1931,  on  a  New 
York  station  as  guest  of  Ed  Sulli- 

van, columnist.  He  has  been  with 
General  Foods  Corp.  (Jell-O),  as 
star  of  the  weekly  NBC  Jack  Benny 
Show  for  seven  years. 

'SWEET  ADELINE'  is  sung  by 
Nick  Keesley,  talent  buy  of 
N.  W.  Ayer  &  Son,  New  York 
(right),  with  Robert  Weede,  Met- 

ropolitan Opera  baritone,  as  they 
raise  their  glasses  of  milk  to  toast 
Sheffield  Farms  100th  anniversary 
as  a  New  York  distributing  com- 

pany at  that  organization's  dinner 
April  2  at  the  Waldorf-Astoria. 

Colgate  Changes  Show 
COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City  (Colgate  dental 
cream),  on  April  17  changed  the 
format  of  Ask-It-Basket  from  a 
quiz  program  to  a  variety  show 
featuring  Ed  East  as  m.c,  Charles 
Hathaway  orchestra,  and  five  acts 
of  "undiscovered"  professional  tal- 

ent. Program  will  be  titled  Spot- 
light and  will  retain  the  same  time, 

Thursdays,  8-8:30  p.m.  on  68  CBS 
stations.  Agency  is  Ted  Bates  Inc., 
New  York. 

Staley  Shift 
A.  E.  STALEY  MFG.  Co.,  Decatur, 
111.  (starch  &  syrup),  on  April  28 
switches  its  five-weeklj-  quarter-hour transcribed  dramatic  serial.  Betty  & 
Bob,  from  WENR  to  WMAQ.  Chicago. 
Contract  is  for  52  weeks.  Betty  &  Boh 
is  currently  heard  on  WPTF.  Raleigh, 
and  WTAM.  Cleveland.  Agency  is 
Blackett-Sample-Hummert,  Chicago. 

Auto  Insurer  Adds 
ALL-STATE  INSURANCE  Co., 

Chicago  (auto  insurance),  has  add- ed four  stations  in  the  New  York 
market  bringing  the  total  to  ap- 

proximately 25  stations  being  used 
on  a  schedule  of  undetermined 
length.  Being  used  in  this  series 
are  spot  announcements  and  local 
programs  depending  on  the  market. 
E.  H.  Brown  Adv.  Agency,  Chi- 

cago, handles  the  account. 

Welch  Using  8 

WELCH  GRAPE  JUICE  Co., 
Westfield,  N.  Y.,  on  April  14  start- 

ed a  15-week  schedule  of  approxi- 
mately 10-weekly  one-minute  dra- matic transcribed  announcements 

featuring  Irene  Rich.  Stations  are 
WMCA  WQXR  WHN  WBNX 
WTIC  WJAR  WEEI  WBT.  Agen- 

cy is  H.  W.  Kastor  &  Sons,  Chi- cago. 

FARM  EXPERIMENT 

IS  BEGUN  BY  WLW 

AN  EXPERIMENTAL  FARM,  to 
be  known  as  "Everybody's  Farm", from  a  broadcast  of  that  name,  will 
be  operated  by  WLW,  Cincinnati, 
starting  April  24,  to  demonstrate 
modern  agricultural  methods.  A 
126-acre  farm  adjoining  its  trans- 

mitter in  Warren  County,  Ohio, 
from  which  broadcasts  of  Every- 

body's Farm  Hour  will  originate 
intermittently,  has  been  taken  over 
for  the  purpose.  It  is  to  be  operated 
not  as  showplace  but  as  a  one- 
family  self-sustaining  property, 
paying  its  expenses  all  the  way. 

The  project  will  adopt  the  most 
economical  and  scientific  methods  to 
build  up  the  soil,  increase  its  live- 

stock feeding  capacity,  and  make  it 
as  profitable  on  operation  as  pos- 

sible, sharing  a  50-50  basis  with 
the  present  tenant,  who  will  con- 

tinue operation. 
Special  broadcast  equipment  is 

being  installed  so  programs  can  be 
originated  from  any  place  on  the 
property.  Listeners  to  the  program 
will  be  kept  closely  advised  of  the 
complete  operation,  including  costs, 
etc.  Farmers,  4-H  Club  members, 
and  high  school  and  vocational  agri- 

cultural students  will  be  invited  to 
visit  the  farm,  to  check  and  study 
its  workings  and  appear  on  the 
broadcasts. 

Guild  Warns  Kate 

KATE  SMITH  in  early  April  was 
advised  by  Screen  Actors  Guild  to 
take  cognizance  of  the  recent 
Louella  Parsons-Guild  controversy 
over  free  talent  on  the  CBS  Holly- 

wood Premiere  [BROADCASTING, 
March  31]. The  Guild,  it  was  under- 

stood, made  no  direct  comment  to 
Miss  Smith  other  than  sending 
her  a  copy  of  Hollywood  trade  pub- lications with  advertisement  letters 
which  were  exchanged  between 
Miss  Parsons  and  SAG.  Miss 
Smith,  on  April  18  completed  a 
four-week  contract  with  Para- 

mount to  preview  current  films, 
with  the  studio  supplying  guest 
talent  on  the  weekly  CBS  Kate 
Smith  Hour,  sponsored  by  General 
Foods  Corp  (Grape  Nuts).  It  is 
understood  that  Miss  Smith  has 
agreed  to  do  no  more  on  the  same 
basis. 
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I  HE  MAILMAN  comes  to  the 
home  of  the  farmer  via  the 
airwaves  on  Riii-al  Free  De- 

livery, to  be  started  shortlv 
on  WPTF,  Raleigh.  Based  on  a  sur- 

vey conducted  recently  at  North 
Carolina  U  of  what  the  farmer 
wants  to  listen  to  most,  the  program 
will  include  market  and  weather  in- 

formation, news  of  the  farmer  in  all 
sections  of  the  State  and  a  five- 
minute  commentary  of  war  news. 
Hillbilly  talent  will  complete  the 
program. *      *  * 

Baseball  Quiz 

A  NEW  TWIST  to  the  quiz  craze  is 
Runs,  Hits  &  Errors,  heard  on 
WCBI,  Columbus,  Miss.  Civic  clubs 
compete  in  teams  with  each  answer 
credited  with  a  hit,  error,  out,  etc. 

fi^  PRO
GRAMS 

Chinatown  to  China 
FROM  THE  HEART  of  San  Fran- 

cisco's Chinatown,  comes  Chinese 
Good  Neighbor  Hour,  inaugurated 
April  19  and  shortwaved  over 
KGEI  on  a  direct  beam  to  Asia. 
The  program  consists  of  the  finest 
Chinese  operas  and  music,  and  un- 

biased reports  of  world  news  in 
both  Cantonese  and  Mandarin  dia- 

lects. Special  events  such  as  the 
Chinese  New  Year  and  Rici  Bowl 
celebrations  will  be  described  by 
roving  Chinese-speaking  reporters. 

Tie  in  Now  wifb  ANN  GINN'S 

AROUND 

THE  TOWN 

Participating  Program 

9:30  A.  M.  Daily  on 

WTCN 

ST.  PAUL  MINNEAPOLIS 
OWNED  AND  OPERATED  BY  THE  ST.  PAUL  DISPATCH-PIONEER 

PRESS  AND  MINNEAPOLIS  TRIBUNE  AND  TIMES-TRIBUNE 

News  Exchange 

LEADING  NBC  news  commenta- 
tors trading  news  items  in  the  man- 
ner of  the  stock  exchange  will  be 

feature  of  The  News  Exchange, 
NBC-Blue  program  to  be  heard 
Mondays  at  9  p.m.,  starting  April 
28.  Don  Goddard,  NBC  commenta- 

tor, will  act  as  "news  governor," 
for  the  four  "traders"  selected  each 
week  to  give  their  opinions  from 
the  following  list:  H.  V.  Kalten- 
born,  Lowell  Thomas,  John  W. 
Vandercook,  John  Gunther,  Edward 
Tomlinson,  Earl  Godwin,  Raymond 
Clapper,  Baukhage,  Upton  Close, 
Helen  Hiett,  T.  R.  Ybarra  and  Ma- 

jor General  Stephen  0.  Fuqua,  as 
well  as  members  of  NBC's  foreign 
20,  whenever  they  are  in  the  United 
stac,  now  numbering  more  than 
States. 

Idea  Tests 
TESTS  of  audience  reaction  to  new 
program  ideas  through  experimen- 

tal broadcasting  before  offering 
them  for  sponsorship,  have  been 
made  in  a  dramatic  series,  John 
Doe's  News  of  Tomorrow,  on 
KFWB,  Hollywood.  Based  on  cur- 

rent news  items,  dramatic  sketches 
stress  the  patriotic  necessity  of 
watchfulness  against  fifth  column 
activities.  Staged  before  a  studio 
audience,  the  series  is  presented  by 
non-professional  graduate  students 
of  Hollywood  Talent  Scout,  train- 

ing school  division  of  Hollywood 
Radio  Playhouse. 

Weekly  Farmer 
A  NEW  SERIES  of  dramatic  pro- 

grams featuring  the  "Farm  family 
of  the  week,"  will  start  May  3  on 
WNAX,  Yankton,  S.  D.  The  pro- 

gram will  tell  the  story  of  the  work, 
trials  and  progress  of  a  midwest 
farm  family  that  has  made  farm- 

ing a  success  through  work  and 
careful  management.  Special  em- 

phasis will  be  placed,  not  on  the 
individual  family,  but  on  the  part 
correct  farm  practices  have  played in  their  success. 

Gossip  from  the  Wastebasket 
GOSSIP  about  radio  personalities, 
gleaned  from  WCCO,  Minneapolis, 
wastebaskets  is  featured  on  the  new 
Sunrisers  program.  "Susie",  who has  been  built  up  as  the  grammati- 

cally incorrect  scrub-woman  about 
the  station,  is  heard  in  a  five-min- 

ute spot  when  she  answers  listen- 
ers' questions  and  passes  on  any new  dirt  uncovered  in  the  previous 

night's  cleaning. 
*  *  ^: 

Radio  Cross-Word  Puzzle 
A  RADIO  VERSION  of  the  cross- 

word puzzle,  called  Radio  Game,  re- 
cently took  the  air  on  KSFO,  San 

Francisco.  Prizes  are  awarded  lis- 
teners who  are  first  to  telephone 

correct  answers  to  the  studio. 

Who's  Who  at  Zoo 

QUIZ  SHOW  based  on  the  animals 
at  the  Philadelphia  Zoo  made  its 
debut  April  5  on  WPEN,  Phila- 

delphia, coming  from  the  zoo 
grounds.  Visitors  are  brought  to 
the  microphone,  and  those  answer- 

ing the  question  correctly  are  given 
two  free  passes  to  the  grounds,  an 
incorrect  answer  rating  a  single 
pass.  In  addition,  listeners  are  in- 

vited to  send  in  suggested  questions 
on  the  animals,  those  used  rating 
the  sender  a  pair  of  zoo  passes  as 
well.  In  addition,  a  novel  note  has 
been  injected  for  the  station  iden- 

tification. A  parrot,  inhabitant  of 
the  zoo's  bird-house,  has  been 
coached  to  say  "This  is  WPEN". 

Delayed  Quiz 

TRANSCRIBED  street  quizzes  un- 
der the  title  Delayed  Street  Quiz, 

inaugurated  on  WSYR,  Syracuse, 
features  records  of  answers  to  a 
running  question  asked  by  a  station 
announcer  during  the  day  through- 

out downtown  Syracuse.  The  par- 
ticipant who  comes  nearest  to  the 

right  answer  receives  a  cash  prize, 
while  at  the  same  time  the  partici- 

pants are  given  an  opportunity  to 
hear  themselves  on  the  air. 

Hoosier  Salute 
WCKY,  Cincinnati,  on  April  14 
started  a  new  series  of  salute  pro- 

grams dedicated  to  Indiana  towns 
and  cities  under  the  general  title 
Hoosier  Homecoming.  Heard  Mon- 

days through  Fridays  1:30-2  p.m. 
(EST),  the  programs  feature  the 
music  of  Johnny  Bowman's  WCKY 
orchestra,  with  vocals  by  Lee  John- son and  readings  by  Olive  Kackley, 
WCKY  Good  Will  Ambassadress. 
Each  broadcast  is  under  the  aus- 

pices of  a  local  newspaper  which 
cooperates  in  publicizing  the  series 
and  furnishing  material  for  the 
scripts. 

Numbers  to  Remember 
ABILITY  of  contestants  to  total 
all  numbers  read  during  Number, 
Please  program  on  KROW,  Oak- 

land, Cal.,  makes  listeners  eligible 
for  prizes.  Each  program  contains 
a  variety  of  numbers — street  ad- 

dresses, food  prices,  number  of 
sponsor's  customers  preceding 
week,  month  and  year.  Winners  get 
merchandise  orders. 

*      *  * 

Button,  Button 
NEW  SHOW  to  create  morning 
customer  traffic  has  started  on 
KSTP,  St.  Paul.  Titled  Finders 
Keepers,  the  program  describes  an 
article  in  the  store,  its  approximate 
location,  and  the  price.  Customers 
are  assured  that  the  first  one  to 
find  it  gets  it  free. 

Drama  by  the  Blind 
BLIND  ACTORS  have  a  chance  to 
be  radio  Thespians  in  a  dramatic 
series.  Fellowship  House,  presented 
on  KRE,  Berkeley,  Cal.,  under  the 
auspices  of  the  local  Lions  Club. 

New  York  Chicago  Detroit  Atlanta 
Los  Angeles      San  Francisco 

KROW 
The  Showmanship 

Station 
SAN  FRANCISCO-OAKLAND  •  1000  Watts  •  960  Kc 

V  Ask  your  Agency  to  ask  the  Colonel! 
P  FREE  6-  PETERS.  Inc.,  Nationol  Representatives 
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CONTROI 

ROOM 

ROY  SMITH,  control  room  operator 
Sf  WPTF.  Raleigh,  N.  C,  is  soon  to 
leave  the  station. 
KEN  CURTIS,  of  the  control  room 
^taff  of  WEEI,  Boston,  has  left  to 
take  over  special  research  work  in 
'connection  with  the  defense  program. 
GORDON  BROWN,  engineer,  of 
KSRO,  Santa  Rosa,  Cal.  has  been 
■galled  to  service  with  the  Navy  and 'will  sail  soon  for  Honolulu. 
ELMO  REED  and  Don  Parker,  engi- 

neers of  WROK,  Rockford,  111.,  on 
May  1  will  be  inducted  into  the  Army. 
TED  MORRIS,  formerly  owner  of  a 
.recording  business  in  Chicago,  has 
joined  the  engineering  staff  of  W.JSV, 
Washington. 
WARREN  D.  BAILEY,  operator  of 
■WNAX,  Yankton,  S.  D.,  is  the  father 
of  a  boy,  Bruce  Roland,  born  April  7. 
JOHN  IRVINE,  formerly  of  RCA 
'Mfg.  Co.,  and  WCAM,  Camden,  has 
joined  the  engineering  staff  of  WIP, 
Philadelphia. 

THOMAS  C.  CAMERON,  chief  en- 
gineer of  WROK,  Rockford,  111.,  is 

the  father  of  a  baby  girl. 
KGNC,  Amarillo,  Tex.,  has  installed  a 
new  RCA  5-kw.  transmitter  for  its 
5-kw.  night  and  1-kw  day  operation which  began  March  29. 

GATES  AMERICAN  Corp.  is  mak- 
ing available  to  broadcasting  stations 

a  new  booklet  compiling  complete  cost 
data,  FCC  data  for  filing,  illustrations 
of  installations  and  helpful  hints  in 
putting  the  new  station  on  the  air. 
Booklet  is  available  to  any  new  or 
prospective  station  on  request. 
STANLEY  MARSTON,  of  CBS  Hol- 

lywood engineering  staff,  reijorts  for 
Army  training  in  May.  He  recently 
replaced  Dick  Haysel  who  was  in- 

ducted into  the  Army  the  latter  part 
of  March. 

ailDLAND  Radio  &  Television  School, 
Kansas  City,  reports  the  following 
placements  of  its  graduates :  John 
Wood,  WGCU,  Mandan,  N.  D. ; 
Charles  Wolfe,  WSKB,  McComb, 
Miss.;  Eugene  Marshall,  WBBZ, 
Ponca  City.  Okla. ;  Richard  Elsken, 
KBIX.  iNIuskogee,  Okla. ;  Bernard 
Kennedy.  KDRO.  Sedalia,  Mo. 

GOVERNMENT  Printing  Office, 
Washington,  now  has  available  for 
immediate  distribution  5,000  copies 
of  Treaty  Series  No.  948,  which  con- 

tain the  General  Radio  Regulations 
adopted  at  Cairo  in  1938  [50  cents]. 

w/fh 

CIRCUIT  DESIGN 

Detroit  Power 
"IT'S  THREE  TIMES  and 
out",  for  the  local  electric 
company,  as  far  as  WJBK, 
Detroit  is  concerned.  When, 
according  to  the  station,  by 
coincidence  or  not,  the  muni- 

cipal power  system  failed 
three  times  in  as  many  days 
during  the  regular  daily  re- 

motes from  AFL  and  CIO 
headquarters  during  the 
Ford  strilce,  Ed  MacKenzie, 
announcer-engineer  who  has 
handled  the  broadcasts,  has 
made  certain  the  show  would 
go  on.  He  has  rigged  up  his 
own  power  system  so  that  he 
does  not  have  to  rely  on  the 
utility  company's  power. 
What's  more,  he  has  a  flash- 

light at  his  side  to  be  sure  he 
will  read  without  interrup- 
tion. 

Ketcham  Reelected 

FRANK  A.  KETCHAM,  president 
of  Graybar  Electric  Co.,  was  re- 

elected for  another  year  at  a  recent 
meeting  of  the  directors.  Elbert 
A.  Hawkins,  who  has  been  vice- 
president  in  charge  of  sales,  was 
elected  senior  vice-president,  and 
Alfred  H.  NicoU  was  reelected  vice- 
president.  Three  district  managers 
were  elected  vice-presidents :  Walter 
P.  Hoagland  of  Chicago,  Walter  J. 
Drury  of  New  York  and  Alfred 
L.  Hallstrom  of  Philadelphia.  El- 

mer W.  Shepard  was  reelected 
treasurer  and  Martin  E.  Wagner 
continues  as  secretary  and  comp- troller. 

ANNUAL  GE  AWARD 

PRESENTED  TO  KGO 

KGO,  General  Electric-owned  sta- tion in  San  Francisco,  set  a  new 
high  in  efficiency  of  operation 
among  all  NBC-operated  stations 
during  1940  and 
as  a  reward  its 
engineering  staff 

was  awarded  GE's annual  merit 
award  for  least 
lost  time  through 
technical  failures. 
A  plaque  was presented  A.  E.  ̂ /m  M 

(Shorty)  Evans,  jj^EiK 

jngineer  in  charge 

of  the  transmit-  Mr.  Evans 
ter,  by  Raymond  M.  Alvord,  GE 
vice-president  in  charge  of  the  Pa- 

cific District,  at  a  luncheon  April 
14.  The  ceremony  was  recorded  and 
broadcast  on  KGO. 

During  1940,  KGO  was  on  the  air 
6,406  hours  and  53  minutes.  In  that 
time  the  station  only  lost  31  sec- 

onds or  0.000001347^  of  total  time, 
a  new  high  in  efficiency  since  the 
GE  awards  have  been  made.  WGY, 
Schenectady,  was  second  for  1940 
with  59  seconds  of  lost  time. 

The  trophy  is  a  silver  plate  9  x  12 
inches  mounted  on  a  wood  base 
11  X  15  inches.  Associated  with 
Evans  in  establishing  the  record 
were  H.  C.  Dunton  James  I.  Ball, 
Myron  Case,  A.  E.  Eldredge  and 
A.  E.  Fisher.  0.  B.  Hanson,  NBC 
vice-president  and  chief  engineer, 
was  special  guest  at  the  luncheon. 
THE  1941  summer  convention  of  the 
Institute  of  Radio  Engineers  has  been 
scheduled  for  the  Hotel  Statler.  De- 

troit, June  23-25. 

GENERAL  ELECTRIC 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

to. — transcription  announcements 

THE  SuiinaAd.  OF 

BROADCASTING 

WICC,  Bridgeport,  Conn. 
Ballantine  Breweries.  New  York,  30  to 

weekly,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Church  &  D wight.  New  York  (Cow  Brand 
soda),  156  sa,  thru  Brooke,  Smith,  French 
&  Dorrance.  N.  Y. 

M.  J.  Breitenbach  Co.,  New  York  (Pepto 
Mangan).  65  sa,  thru  Morse  Interna- 

tional, N.  Y. 
Canada  Dry  Ginger  Ale,  New  York  (Spur), 

260  ta.  thru  J.  M.  Mathes  Inc..  N.  Y. 
Penick  &  Ford,  New  York  (My-T-Fine), 

5  ta  weekly,  thru  BBDO,  N.  Y. 
Ward  Baking  Co..  New  York.  108  ta,  thru 
Sherman  K.  Ellis  Co.,  N.  Y. 

WOR,  New  York 
Procter  &  Gamble  Co.,  Cincinnati  (Crisco), 

5  t  weekly,  thru  Compton  Adv..  N.  Y. 
John  Morrell  &  Co.,   Ottumwa.  la.  (Red 
Heart  Dog  Food ) ,  5  sp  weekly,  thru 
Henri.   Hurst  &   McDonald,  Chicago. 

Shell  Oil  Co..  New  York,  5  sp  weekly, 
thru  J.  Walter  Thompson  Co.,  N.  Y. 

Ex-Lax  Inc.,  Brooklyn  (Jests),  weekly  sp, thru  Joseph  Katz  Co..  N.  Y. 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart soap),  2  sp  weekly,  thru  Franklin 
Bruck  Adv.  Corp..  N.  Y. 

KHJ,  Los  Angeles 
Kendall  Foods  Inc..  Los  Angeles  (dog 

food ) ,  3  stt  weekly,  thru  Scholtz  Adv. 
Service,    Los  Angeles. 

Blackstone  Products,  New  York  (Asper- 
tane),  sp  weekly,  thru  Raymond  Spec- 
tor  Co.,  N.  Y. 

John  Morrell  &  Co.,  Ottumwa.  la.  (E-Z 
serve  bread ) ,  3  sp  weekly,  thru  Henri, 
Hurst  &  McDonald.  Chicago. 

California  Milling  Co.,  Los  Angeles  (flour), 
2  sa  weekly,  thru  Theodore  B.  Creamer 
Adv.,  Los  Angeles. 

WMCA,  New  York 
Crawford  Clothes,  New  York  (men's clothes).  12%  sp  weekly,  thru  Al  Paul 

Lefton  Co.,  N.  Y. 
Washington  State  Apple  Adv.  Commission, 

Seattle,  6  sp  weekly.  3  weeks,  thru 
J.  Walter  Thompson  Co..  San  Francisco. 

American  Cigarette  &  Cigar  Co..  New 
York  (Pall  Malls),  36  sa  weekly,  13 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Dodge  Bros.  Division,  Chrysler  Corp.,  De- 
troit. 6  sa  weekly,  thru  RuthraufT  & 

Ryan.  N.  Y. 

WROK,  Rockford 
United  Drug  Co.,  New  York  (Rexall),  3  t, 

thru  Spot  Broadcasting,  N.  Y. 
National  Refining  Co..  Cleveland,  6  ta, 

weekly,    7    wetks,  direct. 
Joy  Candy  Shoppes,  Chicago  (Joy  Cand.v), 

62  sa,  thru  Malcolm  Howard  Adv.,  Chi- cago. 
Associated    Serum    Products,    13    sa,  thru 

Fairall  &  Co.,  Des  Moines. 
Illinois   Bell  Telephone  Co..  6   sa  weekly, 

13  weeks,  thru  N.  W.  Ayer  &  Son,  N.  Y. 

WNAC,  Boston 
Shell   Petroleum   Corp..   St.   Louis.   120  t, 

thru  J.  Walter  Thompson  Co.,  N.  Y. 
Wilbert   Products,    New   York    (wax),  156 

t,  sp  series,  thru  W.  I.  Tracy  Inc.,  N.  Y. 
Beechnut  Packing  Co.,  Canajoharie,  N.  Y., 

sa  series,  thru  Newell-Emmett  Co..  N.  Y. 
Ward  Baking  Co..  New  York,  312  sa,  thru 
Sherman  K.   Ellis  Co.,  N.  Y. 

Kellogg  Co..   Battle  Creek    (All-Bran),  ta 
.series,  thru  Kcnyon  &  Eckhardt,  N.  Y. 

WLS,  Chicago 
Mitsubishi  Shoji  Kaisha,  New  York  (Three 

Diamond  Canned  Crab  Meat) ,  3  sa  week- 
ly, 13  weeks,  thru  Irwin  Vladimir  & 

Co..   N.  Y. 
Canada  Dry  Ginger  Ale.  New  York.  3  sa 

weekly,  thru  J.  M.  Mathes  Inc.,  N.  Y. 
Chrysler  Oirp-.  Detroit   (Dodge  Division), 

6  ta,  thru  Ruthrauff  &  Ryan,  N.  Y. 
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KOA,  Denver 
Catspaw  Rubber  Co.,  Baltimore  (rubber 

heels,  soles ) ,  2  ta  weekly,  thru  S.  A. 
Levyne  &  Co..  Baltimore. 

McCarty-Sherman  Motor  Co.,  Denver  (Ford 
tractors),  6  sa  weekly,  direct. 

Kellogg  Co.,  Battle  Creek  (cereal).  10  ta 
weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 

John  Morrell  &  Co.,  Ottumwa.  la.  (Red 
Heart  dog  food),  13  so  weekly,  thru 
Henri.    Hurst   &    McDonald,  Chicago. 

WQXR,  New  York 
Jacob  Ruppert  Brewery,  Brooklyn  (beer), 

200  sa.  thru  Ruthrauff  &  Ryan,  N.  Y. 
Loew's  Theatres.  New  York  ("I  Wanted 

Wings"),  17  sa,  one  week,  thru  Donahue &  Coe.  N.  Y. 
Romanoff  Caviar  Co.,  New  York  (French- 

Kettle  Onion  soup),  2  sp,  2  so  weekly,  4 
weeks,  thru  Piedmont  Agency,  N.  Y. 

KECA,  Los  Angeles 
C.  H.  Baker  &  Co.,  Los  Angeles  (chain 

shoe  store) .  \0  ta  and  sa  weekly,  thru 
Sidney  Garfinkel  Adv.  Agency,  Los  An- 
geles. Coast  Federal  Savings  &  Loan  Assn.,  Los 
Angeles  (investments).  5  so  weekly,  thru 
Robert  F.   Dennis   Inc.,   Los  Angeles. 

KHJ,  Los  Angeles 
Mac's  Super  Gloss  Co.,  Los  Angeles  (auto polish).  5  ta  weekly,  thru  El  wood  J. 
Robinson  Adv.   Agency,  Los  Angeles. 

Barbasol  Oo.,  Indianapolis  (Bost  tooth- 
paste), 4  sa  weekly,  thru  Erwin  Wasey 

&  Co.,  N.  Y. 

KMPC,  Beverly  Hills,  Calif. 
White  Labs.,  Chicago  (Chooz),  5  ta  week- 

ly, thru  H.  W.  Kastor  &  Sons  Adv.  Co.. C^^hicago. 
Barkers  Soup  Co.,  Los  Angeles  (soup).  6 

sp  weekly,  thru  Glasser-Gailey  &  Co,  Los Angeles. 

WIBG,  Glenside,  Pa. 
Apollo  Hotel,  Atlantic  City  (resort),  7  so 

weekly,  thru  Stewart-Jordon,  Philadel- 

phia. Hart  Finance  Corp.,  Philadelphia  (loans), 
6  sp  weekly,  65  weeks,  direct. 

WAAB,  Boston 
Chrvsler  Corp.,  Detroit  (Dodge),  60  so, 

thru  Ruthrauff  &  Ryan,  N.  Y. 
Beechnut  Packing  Co..  Canajoharie.  N.  Y., 

12  sa,  thru  Newell-Emmett  Co.,  N.  Y. 

KQW,  San  Jose,  Cal. 
United  Drug  Co.,  Boston  (Rexall),  3  i, 

thru  Spot  Broadcasting,  N.  Y. 
Pikloom  Co..  Seattle  (knitting  loom),  6 

so,  thru  Northwest  Radio  Adv..  Seattle. 

WBBM,  Chicago 
Nash-Kelvinator  Corp..  Detroit  (Kelvinator 

division ) .  3  f  weekly,  thru  Geyer,  Cor- 
nell &  Neweli.  Detroit. 

WICA,  Ashtabula,  O. 
standard  Oil  Co.  of  Ohio.  Cleveland,  12  sa 
weekly,  thru  McCann-Erickson,  Cleve- land. 

KSFO,  San  Francisco 
Hecker  Products  Corp.  (H-O  Division). 
New  York,  65  sp,  thru  Maxon  Inc.,  New 
York. Hulmon  &  Co.,  Terre  Haute.  Ind.  (Clabber 
Girl  Baking  Powder),  3  so  weekly,  thru 
Pollyea  Adv.  Agency,  Terre  Haute. 

P.    Lorillard    Co.,    New   York    (Old  Gold 
Cigarettes ) .  3  sp  weekly,  thru  Lennen  & 
Mitchell,  N.  Y. 

John  Morrell  &  Co.,   Ottumwa.  la.  (Red 
Heart   Dog   Food).    13   so.   thru  Henri, Hurst  &  McDonald.  Chicago. 

Morton    Salt    Co.,    Chicago     (salt),    6  so 
weekly,   thru  Blaekett-Sample-Hummert, Chicago. 

Nehi  Inc.,  Columbus,  Ga.  (Royal  Crown 
Cola).  3  t  weekly,  thru  BBDO,  N.  Y. 

Packard  Motor  Car  Co.,  Detroit,  3  so,  thru 
Young  &  Rubicam,  N.  Y. 

Reader's  Digest  Assn.,  New  York  (Read- 
er's Digest),  2  so,  thru  BBDO,  N.  Y. Simon  &  Schuster,  New  York  (books),  6 

sp,  thru  Northwest  Radio  Adv.  Co.,  Se- attle. 
Shell  Oil  Co.,  San  Francisco,  19  so,  thru 

3.  Walter  "Thompson  Co..  San  Francisco. Vick  Chemical  Co.,  Greensboro,  N.  C. 
(Vaporub),  6  sp  weekly,  thru  Morse  In- ternational. N.  Y. 

Armstrong  (jork  Products  Co.,  Lancaster, 
Pa.  ( Quaker  rugs ) ,  3  sp  weekly,  thru 
BBDO.  N.  Y. 

Cluett.  Peabody  &  Co.,  New  York  (San- forizing Division),  6  .sp  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Colonial  Dames  Inc..  Hollywood  (cos- 
metics). 3  sa  weekly,  thru  Glasser- 

Gailey  &  Co.,  Los  Angeles. 
Compagnie  Parisienne,  San  Antonio  (per- fume), sp  series,  thru  Northwest  Radio 

Adv.  Co.,  Seattle. 
Foreman  &  Clark,  Los  Angeles  (clothing 

store  chain),  23  sa,  thru  Milton  Wein- 
berg Adv.  Co.,  Los  Angeles. 

„  General  Petroleum  Corp.  of  California,  Los 
Angeles,  7  sa  weekly,  thru  Smith  & 
Drumm,  Los  Angeles. 

Gilmore  Oil  Co.,  Los  Angeles,  48  sa,  thru 
H.  W.  Kastor  &  Sons.  Chicago. 

William  H.  Wise  &  Co.,  New  York 
(books),  sp  series,  thru  Northwest  Ra- dio Adv.  Co.,  Seattle. 

KFI,  Los  Angeles 
Quaker  State  Oil  Refining  Corp.,  Oil  City, 

Pa.  (motor  oil),  3  ta  weekly,  thru  Ken- 
yon &  Eckhardt,  N.  Y. 

Nash  Kelvinator  Corp.,  Detroit  (Kelvi- 
nator), 3  sp  weekly,  thru  Geyer,  Cornell 

&  Newell.  N.  Y. 
White  Labs..  New  York  (Chooz),  5  ta 

weekly,  thru  H.  W.  Kastor  &  Sons  Adv. Co..  (Chicago. 
Chemicals  Inc.,  San  Francisco  (Vano),  5 

.90  weekly,  thru  Botsford.  Constantine  & 
Gardner,  San  Francisco. 

Johnson  &  Johnson,  New  Brunswick.  N.  J. 
( Tek  toothbrushes ) ,  5  sa  weekly,  thru 
Ferry-Hanly  Co.,  N.  Y. 

Ex-Lax  Mfg.  Co.,  Brooklyn  (laxative),  5 
ta  weekly,  thru  Joseph  Katz  Adv.  Co., N.  Y. 

Na-Stim  Labs.,  Modesto,  Cal.  (hay  fever 
remedy ) .  5  sa  weekly,  thru  Brisacher, 
Davis  &  Staff,  San  Francisco. 

John  Morrell  &  Co.,  Chicago  (E-Z  Serve 
bread),  5  sa  weekly,  thru  Henri,  Hurst 
&  McDonald,  Chicago. 

Loma  Linda  Food  Co.,  Los  Angeles  (ce- 
real ) .  3  sn  weekly,  thru  Gerth-KnoUin 

Adv.  Agency,  Los  Angeles. 

128  Stations  Listed 

In  CBS  Rate  Card 

CBS  Rate  Card  28  to  become  effec- 
tive May  11,  just  issued  by  the  net- 

work, shows  a  total  of  128  affiliated 
stations,  a  net  gain  of  nine  stations 
since  the  last  rate  card,  issued  July 
15,  1940.  Power  increases  have  been 
granted  44  CBS  stations  and  new 
day  and  night  operations  for  five 
stations,  which  used  to  operate 
"sunrise  to  sunset". 
With  two  exceptions  which  off- 

set each  other,  there  are  no  changes 
in  rates  not  previously  announced 
by  William  C.  Gittinger,  vice-pres- 

ident in  charge  of  sales.  The  rate 
for  WCSC,  Charleston,  S.  C,  is  re- duced from  $125  to  $100  per  night 
hour,  while  the  rate  for  WSPA, 
Spartanburg,  S.  C,  is  increased 
from  $100  to  $125.  Both  stations 
are  members  of  the  Southeastern Group. 

All  other  rates  are  scaled  propor- 
tionately. WRVA,  Richmond,  pre- 

viously in  the  Southeastern  Group, 
is  announced  on  the  new  card  as  a 
member  of  the  Basic  Supplemen- 

tary Group,  with  no  increase  in 
rates.  Recent  legislation  in  Georgia 

places  Atlanta,  Albany  and  Colum- bus in  the  Eastern  Time  Zone. 
Other  improvements  made  by 

CBS  stations  since  July  15,  1940 
include  new  transmitters  for  18 
stations;  improved  transmitters  for 
13  stations;  new  transmitter  sites 
for  18  stations;  new  antennas  for 
41  stations;  improved  antennas  for 
12  stations;  new  ground  systems 
for  21  stations ;  new  ground  screens 
for  11  stations;  new  program-limit- 

ing amplifiers  for  six  stations;  new 
"feedback"  installations  for  six 
stations;  new  transmitter-checking 
facilities  for  16  stations;  and  new 
frequencies,  other  than  those  due 
to  the  Havana  Treaty,  for  eight 
stations. 

New  Fitch  Series 
F.  W.  FITCH  Co.,  Des  Moines,  on 
May  3  starts  a  new  weekly  quar- 

ter-hour variety  program,  for 
Fitch's  Shampoo,  9:45-10  a.m. 
(CDST),  on  10  NBC-Red  network stations.  As  BROADCASTING  went  to 
press  format  of  the  program  was 
not  definitely  set.  Stations  selected 
are  WEAF  WNAC  WMAQ  WTAM 
WCAE  KYW  WTIC  WGY  WHAM 
WBEN.  Contract  is  for  22  weeks. 
Agency  is  L.  W.  Ramsey  Co.,  Dav- enport, la. 

McKesson  Adds 

McKESSON  &  ROBBINS,  Bridge- 
port, Conn.  (Pursin,  blood  tonic), 

has  added  WLS,  WMAQ,  Chicago, 
and  WMT,  Cedar  Rapids,  la.,  to 
its  varying  schedule  of  one-minute 
transcribed  announcements,  thus 
making  a  total  of  23  stations  being 
used  [BROADCASTING,  March  3]. 
Agency  is  H.  W.  Kastor  &  Sons, Chicago. 

:\IISS  F.  E.  CLOTWORTHY,  secre- 
tary of  the  Assn.  of  Canadian  Adver- 

tisers for  the  last  25  years,  died  April 
K)  at  her  home  in  Toronto.  She  was 
widely  known  in  business  and  adver- tising circles. 

TRANSCRIBED  announcements  for 
P.  Ballantine  &  Sons  and  Manhattan 
Soap  Co..  listed  on  this  page  in  the 
April  14  Broadcasting  under  WCOU, 
Lewistouj  Me.,  were  not  placed  by  For- 
.ioe  &  Co.  Ballantine  agency  is  .J. 
Walter  Thompson  Co.,  with  Franklin 
Bruck  Adv.  Agency  handling  the  Man- hattan soap  account. 
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(CHICAGO,    MILWAUKEE,  ST. 
,PAUL  &  PACIFIC  RAILROAD,  Chi- 
,  eago,  on  April  20  started  a  13-week 
schedule  of  weekly  quarter-hour  pro- 

grams Alan  Scott's  News  Comment  on 
'  WGN,  Chicago.  Agency  is  Roche,  Wil- 

liams &  Cunnyngham,  Chicago.  Nelson 
Brothers,  Chicago  ( furniture ) ,  con.sis- 
tent  user  of  local  radio,  on  April  15 
started  Voice  of  the  Bleachers  for  15 
minutes  preceding  the  baseball  games 
on  WGN.  Guy  Savage  conducts  the 
interviews.  Contract  is  for  the  baseball 
season.  Agency  is  George  H.  Hartman 
Co.,  Chicago. 

THRIFTEE  OUTLET  Co.,  Los  An- 
geles (retail  clothing),  in  a  13-week 

campaign  ending  July  3,  is  sponsoring 
a  weekly  half-hour  program  of  tran- 

scribed cowboy  music  on  KHJ,  Holly- 
wood. Firm  also  sponsors  a  similar 

program  twice  daily  on  KRKD,  with  a 
2%-hour  broadcast  on  Friday  night, 
and  45  minutes  Sunday  morning.  In 
addition,  35  transcribed  announce- 

ments are  used  weekly  on  KIEV,  with 
30  per  week  on  KFAC.  United  Adv. 
Agency,  Los  Angeles,  has  the  account. 
Bert  Phillips  is  account  executive. 

NEDICK'S  STORES,  New  York,  on April  14  started  promoting  its  side- 
walk refreshment  stands  on  WHN, 

New  York,  using  a  nightly  quarter-hour 
sports  review  titled  Bert  Lee's  Sports Final  and  a  7 :15  a.m.  United  Press 
news  period  seven  times  weekly.  Agen- 

cy is  Weiss  &  Geller,  New  York.  Be- 
sides this  contract,  Bert  Lee  (Bert 

Lebahr),  also  WHN  director  of  sales, 
does  the  nightly  Today's  Baseball, 
sponsored  on  the  station  by  Axton- 
Fisher  Tobacco  Co.,  Louisville.  The 
Nedick  program  he  is  handling  from 
his  home  in  New  Rochelle,  N.  Y., 
where  remote  equipment  has  been  in- stalled. 

KAVANAGH  FOODS  Ltd.,  Toronto 
(breakfast  cereal)  has  started  a  spot 
announcement  campaign  on  CHSJ,  St. 
John,  N.  B.,  and  CHNS,  Halifax,  and 
plans  to  expand  throughout  Canada. 
Account  is  handled  by  Richardson- 
MacDonald  Adv.  Service,  Toronto. 

McCOLL  FRONTENAC  OIL  Co., 
Montreal  (Red  Indian  gasoline)  has 
started  spot  announcements  on  CJOR 
and  CKWX,  Vancouver.  Account  was 
placed  by  A.  McKim  Ltd.,  Montreal. 

FOREMAN  &  CLARK,  Chicago 
(clothiers)  on  April  3  started  a  52- 
week  schedule  of  25-weekly  station 
break  announcements  on  WCFL,  Chi- 

cago. Firestone  Adv.  Agency,  St.  Paul, 
Minn.,  placed  the  business. 

CHICAGO  GOSPEL  TABER- 
NACLE, Chicago,  on  April  14  started 

six-weekly  quarter-hour  religious  pro- 
grams, Monday  through  Saturday,  and 

a  half-hour  program  on  Sunday  on WHO,  Des  Moines.  Contract  is  for  an 
indefinite  period.  More  placements  are 
planned  for  the  near  future.  Account 
was  placed  direct. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

CONTEST  WINNER  on  the 

weekly  prize  program,  What's Your  Idea,  sponsored  by  Mars  Inc. 
each  Sunday  on  NBC-Red,  5:30-6 
p.m.,  Mrs.  Del  Sanguinet  of  Bel- 
lingham,  Wash.,  pens  a  contract 
entitling  her  to  royalties  in  addi- 

tion to  the  cash  award  for  her 
radio  program  idea.  H.  H.  Hobsen, 
of  Grant  Adv.  Agency,  Chicago, 
handling  the  account,  flew  to  Bel- 
lingham  to  present  the  contract. 
Winning  idea  was  a  versified  de- 

scription of  the  song,  "Alexander 
the  Swoose". 
JOHN  MORRELL  &  Co..  Ottumwa, 
la.  (Red  Heart  Dog  Food),  on  June 
2  renews  for  17  weeks  its  Doggy  Dan 
series  on  WMAQ,  Chicago.  Program 
will  be  heard  five  weekdays,  12:45- 
12  ;•")")  p.m.  (CST),  during  the  first nine  weeks  and  thrice-weekly  at  the 
same  time  during  the  last  eight  weeks. 
Agency  is  Henri,  Hurst  &  McDonald, 
Chicago. 

SOON — 5000  richly  laden 
watts  night  and  day 
to  serve  the  Magic 
Circle  —  richest  and 
most  populous  in  all 
the  Southeast! 

Columbia  Broadcasting 
System  affiliate. 

^  EDNEY 
RIDGE DIRECTOR 

WBIC 
CREENy'BORO,  N.C. 
CEO.P.  HOLLINCBERV  ■  CO.,  NAT.  RE R 

PEP  BOYS  OF  CALIFORNIA,  Los 
Angeles  (auto  accessories),  in  a  52- week  Southern  California  campaign 
started  April  16,  is  using  14  tran- scribed announcements  weekly  on 
KFWB  and  KFVD,  with  28  per  week 
on  KGF>I.  Firm  in  addition  is  also 
currently  using  15  transcribed  an- nouncements per  week  on  KVOE  KGB 
KFOX  KIEV  with  30  weekly  on 
KFXM.  Radio  Recorders  Inc.,  Los 
Angeles,  cut  the  series,  with  placement 
through  Milton  Weinberg  Adv.  Co., that  city. 

RAINIER  BREWING  Co..  San  Fran- 
cisco (beer,  ale),  frequent  users  of 

West  Coast  radio,  on  June  2  starts  a 
13-week  summer  campaign  on  13  Cali- 

fornia stations,  using  100-word  night 
announcements  five  times  weekly.  Sta- 

tions are  KHJ  KGB  KFXM  KPMC 
KXO  KVEC  KFRC  KIEM  KVCV 
KTKC  KDON  KARM  KFBK,  Agency 
is  Buchanan  &  Co.,  Los  Angeles. 

WBBM,  Chicago,  on  April  14  started 
a  six-weekly  quarter-hour  Morning 
Sports  Page  program.  Series  is  con- ducted by  Warren  Brown,  sports 
writer  for  the  Chicago  Herald-Ameri- 

can, and  presents  highlights  of  the 
sports  scene,  predictions  for  the  day's baseball  games  and  other  major  sports 
events.  The  program  is  sponsored  by 
the  Morris  B.  Sachs  Clothing  Co.,  Chi- 

cago, through  Wade  Adv.  Agency, 
same  city,  on  Monday,  Wednesday  and 
Friday,  and  Local  Loan  Co.,  Chicago, 
through  George  H.  Hartman  Co.,  same 
city,  "on  Tuesday,  Thursday  and  Satur- day, 7:15-7:80  a.m.  (CST). 

AMERICAN  HOME  PRODUCTS, 
Jersey  City,  and  Sterling  Products, 
Wheeling,  on  April  14  renewed  for  52 
weeks  the  two-hour  block  of  transcribed 
programs,  1:15-3:15  p.m.,  on  WMCA, 
New  York.  Blackett-Sample-Hummert, New  York,  is  agency. 

IT'S  NEW!  IT'S  DIFFERENT!  IT'S  IMPORTANT! 

ANOTHER  FIRST  IN  NBC  RECORDED  PROGRAMS! 

rpHERE's  absolutely  nothing  like  this 
new  NBC  recorded  program.  It's  a 

brand-new  approach  to  the  news  be- 
hind the  headlines  of  today. 

Sam  Cuff,  author,  traveler,  lecturer 
who  really  knows  his  subject,  tells  in 
simple,  understandable  language  how 
geography,  climate,  resources  and  other 
factors  govern  present  moves  on  the 
European  chessboard.  In  brilliant  and 
penetrating  analyses  Mr.  Cuff  explains 
not  only  ivhat  is  happening  but  ivhy . . . 
takes  listeners  behind  scenes  to  answer 

the  scores  of  question.s  millions  of  news- 
hungry  Americans  are  asking  daily. 

"The  Face  of  the  War"  is  a  five-minute, 
two-a-week,  13-week  series  kept  up- 
to-the-minute  and  abreast  of  events 

by  current  recording.  It's  a  program 
that's  picking  up  station  after  station 
— all  with  sponsors — ^and  drawing  en- 

thusiastic comment  from  advertisers, 
stations  and  listeners  in  every  section. 
It's  selling  banking  service,  insurance, 
oil,  men's  clothing — everything!  Put 
it  to  work  for  i/ou. 

Write  today  for  presentation,  rates, 

and  availability  in  your  city.  It's  by 
far  the  best  sales  bet  in  the  commentary 
field  today. 

adio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA BIdg.,  RadioCity,  N.Y.  •  Merchandise  Mart,  Chicago  •  Trans-Lux BIdg.. Washington, D.  C.  •  Sunset  &Vine,  Hollywood 
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Saturday's  radio  works  for 

a  1  i  Vi  n  g ! . . .  and  pulls  1,068,593  'votes'  in  5 

weeks  for  McKesson  &  Bobbins 

KMOX 

The  time  when  commercial  radio  toiled  not  on  Saturday  is  past.  Consider 

KMOX  in  St.  Louis. 

A  year  ago  nine  "pioneering"  advertisers  had  Saturday  morning  and 
afternoon  programs  on  KMOX.  They  were  discovering  that  we  can  sell  to 

the  thousands  of  listeners  we  entertain,  instruct  and  excite  on  Saturday 

just  as  well  as  we  do  on  Friday  or  Thursday  or  Tuesday. 

Today  there  are  twice  this  number— 18  advertisers  sponsoring  a  total 

of  25  quarter-hours  on  KMOX  between  6 :00  A.M.  and  6  :00  P.M.  Saturdays. 

Typical  among  them  is  McKesson  &  Robbins,  sponsor  of  a  half-hour 

amateur  program  called  "The  Opportunity  Hour"  and  broadcast  each 

Saturday  morning,  with  cash  prizes  for  contestants  who  secure  the  most 

votes  from  the  listening  audience.  In  the  very  first  week  of  the  show,  the 

votes  totalled  132,807.  The  second  week  vote  was  182,892.  The  third  week 

went  to  222,891  and  the  fourth  reached  238,056.  And  in  the  fifth  week 

291,947  votes  were  cast.  A  total  for  five  weeks  of  1,068,593 !  All  voting  was 

done  in  drug  stores  by  CASH  customers  only. 

There  are  still  some  choice  time  availabilities  in  KMOX'  Saturday 
schedule.  We,  or  any  Radio  Sales  office,  shall  be  glad  to  tell  you  how  to 

take  advantage  of  them. 

*  THE  VOICE  OF  ST.  LOUIS  •  50,000  WATTS 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Represented 

nationally  by  Radio  Sales  with  offices  in  New  York  •  Chicago 

Detroit  •  Charlotte,  North  Carolina  •  San  Francisco  •  Los  Angeles 

RE-COR  CAMERA  Corp.,  Chicago 
(Re-Cor  cameras)  on  April  14  started 
a  test  campaign  of  six-weekly  spot announcements  on  WIBW,  Topeka. 
Agency  is  Newby,  Peron  &  Flintcraft, 
Chicago.  Walter  Zivi  is  account  execu- tive. 

SNYDER  AIRCRAFT  Corp.  (sub.  of 
Chicago  School  of  Aircraft  Instru- 

ments), Chicago,  on  April  20  starts  a 
13-time  test  of  five,  five-minute  Sunday 
dramatized  programs  on  WAAF,  same 
city.  The  stories,  written  and  produced 
by  E.  Sherman  Perlman,  radio  direc- 

tor of  Lane,  Benson  &  McGlure,  Chi- 
cago, the  agency  handling  the  account, 

depict  incidents  in  which  aviators  have 
been  saved  due  to  knowledge  of  instru- 

ment operation.  If  the  test  is  success- ful additional  stations  will  be  used. 

STANDARD  FEDERAL  SAVINGS 
&  Loan  Assn.,  Los  Angeles,  out  of 
radio  for  some  time,  on  April  7  started 
a  five-weekly,  five-minute  afternoon 
newscast  on  KFWB,  Hollywood,  Con- tract is  for  .52  weeks.  Darwin  H.  Clark 
Adv.,  Los  Angeles,  has  the  account. 

IOWA  TRACTOR  &  IMPLEMENT 
Co.,  Des  Moines,  (Ford  Tractors)  on 
April  7  started  a  thrice-weekly  quarter- hour  program  Farm  News  by  Herb 
I'lambeck  on  AVHO,  same  city.  Con- tract is  for  78  times.  Agency  is 
Weston-Barnett,  Waterloo,  la. 

COMMUNITY  FEDERAL  Savings 
&  Loan  Assn.,  Berkeley,  Cal.,  recently 
started  a  radio  campaign,  using  100- 
word  announcements  on  KROW,  Oak- laud,  and  KRE,  Berkeley.  Agency  is 
P'letcher  Udall  &  Associates,  San 
Francisco. 

MORTON  SALT  Co.,  Chiciigo,  is 
running  a  1.3-week  schedule  of  six- 
weekly  participation  announcements  in 
Galen  Drake's  program  on  KSFO,  San 
Francisco.  Agency  is  Blackett-Sample- Hummert,  Chicago. 

Cosmetic  Campaign 

DR.  ELLIS  SALES  Co.,  Pittsburgh 

(cosmetics),  on  April  1  started  six- 
weekly  spot  announcements  on  the Novel  Tones  program  on  WFIL, 
Philadelphia.  In  addition  firm  is 
currently  sponsoring  a  thrice-week- 

ly five-minute  program  Hollywood 
Mu)'7)utrs,  featuring  Gloria  Grant, 
on  WAAF,  Chicago;  two  partici- 

pating announcements  weekly  in 
Janet  Ross  Shopping  Circle  on 
KDKA,  Pittsburgh;  Caroline  Cabot 
Shopping  Service  on  WEEI,  Bos- 

ton ;  Ruth  Merriam  Wells'  program 
on  WGAR,  Cleveland;  Sally  Work's Column  on  WBEN,  Buffalo;  three 
participating  announcements  week- ly on  Home  Chats,  featuring 
Myrtle  Labbitt,  on  CKLW,  De- troit; Your  Timekeeper  on  WRC, 

Washington;  Woman's  Hour,  fea- turing Ruth  Lyon,  on  WKRC,  Cin- cinnati. All  contracts  are  for  13 
weeks  with  the  exception  of  KDKA 
which  is  for  43  times.  Agency  is 
Smith,  Hoffman  &  Smith,  Pitts- burgh. 

Shade  Firm's  Spots 
SYDNEY-THOMAS  Corp.,  Cincin- 

nati (window  shades),  is  making  a 
test  campaign  using  participation 
in  home  forum  programs  on  KDKA 
WNAC  WGAR  WJR  KMOX  WLS 
KMBC  WSAI.  WKRC,  Cincinnati, 
used  for  a  few  weeks  last  year,  may 
be  added  later.  Agency  is  Julian  J. 
Behr  Co.,  Cincinnati. 

IN  THE  March  31  issue  of  Broad- 
casting it  was  stated  that  Joseph 

Bogner  had  severed  connection  with 
Bogner  &  Martin,  station  representa- 

tives. This  was  incorrect.  Mr.  Bog- 
ner will  continue  his  interest  in  the 

firm  of  Bogner  &  Martin. 
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i,  New  Business 
NEIGHBORS  OF  WOODCRAFT, 

''Portland  (insurance),  on  May  2  starts 
■  for  52  weeks  Orandpappy  d  His  Pals 
:  on  23  NBC-Blue  stations,  Fri.,  8-8  :30 
•p.m.  (PST).  Agency:  Mac  Wilkins  & 
'  Cole.  Portland. 
F.  W.  FITCH  Co.,  Des  Moines  (sham- 

poo), on  May  3  starts  a  variety  show 
'  on  10  NBC-Red  network  stations,  Sat- 

urday, 9:45-10  a.m.  (CDST).  Agen- 
cy :  L.  W.  Ramsey  Co.,  Davenport,  la. 

Renewal  Accounts 

[:  PURE  OIL  Co.,  Chicago,  on  May  13 
J  renews  for  52  weeks  Kaltenhoni  Edits 
the  News  on  38  NBC-Red  stations, 

;  Tues.,     Thurs.,     Sat.,     7 :45-8  p.m. 
(EST).  Agency:  Leo  Burnet  Co.,  Chi- cago. 

;  MARROW'S  Inc.,  Chicago  (Mar-O-Oil shampoo ) ,  on  April  8  renewed  for  13 
weeks  Hollywood  Whispers  on  37 
MBS  stations,  Tues.,  Thurs.,  12:30- 
12:45  p.m.  (EST),  with  West  Coast 
repeat,  10:15-10:30  a.m.  (PST). 
Agency :  Hays  MacFarland  &  Co., 
Chicago. 

AMERICAN  OIL  Co.,  Baltimore,  on 
April  28  renews  Edwin  C.  Hill  in 
Human  Side  of  the  News  on  50  CBS 
stations,  Mon.  thru  Fri.,  6-6 :10  p.m. 
Agency  :  Joseph  Katz  Co.,  Baltimore. 

IRONIZED  YEAST  Co.,  Atlanta,  on 
April  20  renewed  for  52  weeks  Good 
Will  Hour  on  47  NBC-Blue  stations, 
Sun.,  10-1  p.m.  (EST).  Agency  :  Ruth- 
rauff  &  Ryan,  N.  Y. 

Network  Changes 
WILLIAMSON  CANDY  Co.,  Jersey 
City  (Oh  Henry  bars),  on  April  28 
shifts  Famous  Jury  Trials  from  15 
NBC-Blue  stations,  Mon.,  7-7  :30  p.m. 
(EST),  to  66  NBC-Blue  stations, 
Mon.,  10-10:30  p.m.  Agency:  Aubrey, 
Moore  &  Wallace,  Chicago. 

INTERNATIONAL  SILVER  Co., 
Meriden,  Conn,  (silverware),  on  April 
27  replaces  Silver  Theater  with  Silver 
Theater  Summer  Show  on  57  CBS 
stations.  Sun.,  6-6 :30  p.m.  Agency : 
Young  &  Rubicam,  N.  Y. 

HECKER  PRODUCTS  Corp.,  New 
York  (Shinola),  on  May  3  adds  15 
NBC-Red  stations  to  Lincoln  Highway, 
making  total  75  NBC-Red,  Sat.,  10- 
10  :30  a.m.  Agency  :  Benton  &  Bowles, N.  Y. 

N.  Y.  Agency  Merger 
CECIL  &  PRESBREY,  New  York, 
on  May  1  will  absorb  Husband  & 
Thomas,  New  York.  James  M.  Cecil, 
president  of  the  former  agency, 
will  continue  in  that  position; 
David  C.  Thomas,  president  of  the 
latter  agency,  will  become  secre- 

tary and  treasurer;  H.  L.  Knee- 
land,  vice-president  of  Husband  & 
Thomas,  will  retain  that  post  in  the 
new  organization. 

WANTED 

Experienced  radio  -  time  salesman 
between  22  and  35  years  old,  for 
popular  1000  watt  regional  station, 
located  in  a  Middle  Atlantic  State 
and  serving  a  primary  area  of 
1,700,000  people.  Chance  for  ad- 

vancement. Replies  will  be  held  in 
strict  confidence.  Send  complete 
qualifications  and  photo  to  Box 
327,  BROADCASTING. 

Daylight  Change 

ANNUAL  spring  change  of 
network  and  station  program 
schedules  from  standard  to 
daylight  saving  time  will 
take  place  at  2  a.m.,  Sunday, 
April  27.  All  major  network 
schedules  will  be  based  on 
daylight  time. 

A  PARTY  FOR  KATE 

Songstress  to  Be  Guest  on 

 Tenth  Anniversary  

WHEN  Kate  Smith  celebrates  her 
tenth  anniversary  on  the  air  April 
25,  William  S.  Paley,  president  of 
CBS,  and  Clarence  Francis,  presi- 

dent of  General  Foods  Corp.,  New 
York,  present  sponsor  of  her  pro- 

grams, will  be  guests  on  the  CBS 
Kate  Smith  Hour  to  extend  her 
congratulatory  messages. 

After  the  broadcast,  CBS  will 
give  Kate  Smith  a  party  at  the 
Hotel  Astor,  New  York,  organized 
by  Louis  Ruppel,  CBS  director  of 
publicity;  Bill  Thomas,  director  of 
publicity  of  Young  &  Rubicam,  New 
York,  (General  Foods'  agency,  and 
Bill  Maloney,  who  handles  publicity 
for  the  Kate  Smith-Ted  Collins  of- fice. 

Kate  Smith's  first  sponsored  pro- 
gram began  for  Congress  Cigar  Co. 

in  1931  on  CBS.  In  the  fall  of  1934 
she  started  a  program  for  Hudson 
Motor  Co.,  and  in  1935  began  her 
two-year  series  on  CBS  for  the 
Great  Atlantic  &  Pacific  Tea  Co. 
She  has  been  sponsored  since  1937 
by  General  Foods  on  the  Kate  Smith 
Hour  and  by  that  company  on  her 
noon-day  chats  on  CBS  since  1938. 

CBS  Payment  Plan 

CBS  STOCKHOLDERS,  at  the 
annual  meeting  of  the  corporation 
April  16,  adopted  a  plan  allowing 
additional  compensation  up  to  6% 
of  net  profits  for  certain  executives 
and  employes  and  named  Price, 
Waterhouse  &  Co.,  New  York,  as 
independent  auditors  for  the  com- 

pany. The  stockholders  also  re- 
elected all  directors.  Class  A  direct- 

ors are  Prescott  S.  Bush,  J.  A.  W. 
Iglehart,  Paul  W.  Kesten,  Dorsay 
Richardson  and  Herbert  Bayard 
Swope.  Class  B  directors  are  Wil- 

liam S.  Paley,  John  J.  Burns,  Ralph 
F.  Colin,  Gen.  Malin  Craig,  Isaac 
D.  Levy,  Leon  Levy  and  Mefford 
R.  Runyon. 

Stacy  W.  Page 

STACY  W.  PAGE,  60,  former  vice- 
president  and  director  of  BBDO, 
died  April  17  after  a  long  illness. 
Mr.  Page,  who  retired  from  the 
firm  last  year  because  of  ill  health, 
started  his  career  with  Austin 
Nichols  &  Co.,  as  a  clerk  and  five 
years  later,  in  1905,  joined  Procter 
&  Gamble,  remaining  with  them 
until  1919.  In  that  year  he  joined 
the  Boston  office  of  the  George  Bat- 

ten Co.  as  account  executive.  When 
that  company  merged  with  Batton, 
Durstine  &  Osborn,  he  served  as 
new  business  head  of  the  company 
and  later  was  in  charge  of  a  divi- 

sion specializing  in  the  promotion 
of  package  goods.  He  had  also  been 
associated  with  the  Curtis  Publish- 

ing Co.  in  Boston. 

90%  GOES  TO  RADIO 

Tulsa  Clothing  Firm  Uses  Air 

 For  Its  Promotion  

BELL  CLOTHING  Co.  of  Tulsa 
in  placing  90%  of  its  advertising 
schedule  on  KVOO  has  realized  over 
a  60%  return  from  out-of-town 
business.  Never  having  missed  a 
day  on  the  station  since  placing  its 
first  radio  advertising  contract  in 
1934,  the  company,  with  stores  in 
Oklahoma  City  and  Tulsa,  renewed 
for  the  seventh  successive  year. 

At  the  signing  of  1941  contract 
were  (1  to  r)  Wm.  B.  Way,  vice- 
president  and  general  manager  of 
KVOO,  Gene  Esterline,  general 
manager  of  Bell  Clothing  Co., 
Tulsa  and  F.  Kenyon  Brown,  ac- 

count executive. 
Starting  with  a  program  center- 

ing around  the  "Bell  Boys,"  who are  now  heard  on  the  current  Gene 
Autry  series,  and  who  are  under 
contract  to  Republic  Pictures,  Bell 
Clothes  in  1939  started  a  quarter- 
hour  daily  newscast,  working  on  a 
four-day  rotating  schedule,  using 
a  diff'erent  time  schedule  for  four 
successive  days.  As  a  result  of  the 
increased  demands  on  the  Tulsa 
store,  it  has  been  doubled  in  size, 
and  its  personnel  increased. 

Women's  Radio  Lunch 
To  Hear  Annual  Awards 

WOMEN'S  National  Radio  Com- 
mittee has  issued  invitations  to  its 

annual  awards  luncheon,  to  be  held 
May  13  at  the  Hotel  Astor,  New 
York.  Awards,  this  year  going  to 
programs  which  have  advanced  the 
cause  of  democracy,  will  again  be 
presented  by  Mme.  Yolanda  Mero- 
Irion,  WNRC  chairman. 

A  special  award  will  be  made  to 
Mrs.  Franklin  D.  Roosevelt.  Speak- 

ers are  Raymond  Gram  Swing, 
MBS  commentator,  "Radio  as  a Force  in  Education  for  Democracy 
in  the  United  States";  Dr.  Anton- ion  C.  Gonzalez,  recently  appointed 
assistant  director  of  Latin  Amer- 

ican relations  of  CBS,  "Radio  and 
Pan-American  Relations";  John 
Gunther,  NBC  commentator  and 
author,  "Radio  and  World  Wide 

Democracy." 
CANADIAN  Broadcasting  Corpora- 

tion's Network  Rate  Card  No.  4,  dated 
April  1,  has  been  released  and  lists  all 
affiliated  stations,  their  rates  and  their 
new  facilities  under  the  Havana  Treaty 
allocations. 

KDTH,  Dubuque,  la.,  which  starts 
operations  April  27,  will  join  MBS 
as  the  network's  178th  affiliate. 
Owned  bv  the  Duhuque  Telegraph- 
Herald,  KDTH  will  operate  fulltime 
on  1370  kc,  with  1000  watts. 

WFIL 

1st  or  2nd  choice 

WITH 

PHILADELPHIA  LISTENERS 

66M%  of  DAY  &  NIGHT 
As  Reported  by 

C.   E.  HOOPER,  Inc. 

NBC  BLUE 

QUAKER  NETWORK 

Rep.  by  Ed.  Petry  &  Co.,  inc. 

"Didja  know.  Chief,  that  WFDF 
Flint  Michigan  is  now  a  kilowatt 

on  910?" 

5000  WATTS  DA
Y  AND 

NIGHT  BLANKET
S  33 

CENTRAL  AND  NO
RTHERN 

CALIFORNIA  CO
UNTIES 

...AN  AREA  O
F  OVER 

2,500,000  POP
ULATION 

5000  day 

1000  nite 

1070  Kc. 

WICHITA 
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MUSICIANS  AT  KWK 

WORK  DAY-TO-DAY 
FOLLOWING  a  conference  with 
James  C.  Petrillo,  president  of  the 
American  Federation  of  Musicians, 
Robert  T.  Convey,  president  of 
KWK,  St.  Louis,  has  announced  re- 

turn of  staff  musicians  to  the  sta- 
tion on  a  day-to-day  basis,  pending 

settlement  of  an  employment  dis- 
pute which  resulted  in  a  walk-out 

April  6. 
The  musicians  returned  April  12 

under  the  arrangement  suggested 
by  Petrillo,  it  was  said,  with  fur- 

ther conversations  to  be  held  re- 
garding a  full  settlement. 

The  rupture  in  negotiations  de- 
veloped on  the  issue  of  year-round 

retention  of  a  stalT  band  of  10.  Mr. 
Convey  had  proposed  that  the  quota 
"be  reduced  to  7  during  the  sum- mer, with  a  15-man  orchestra  to  be 
retained  from  Oct.  1  to  Jan.  1.  In 
that  fashion,  the  same  amount  of 
money  would  be  expended  but  the 
work  distributed  on  a  seasonal 
basis.  Sam  Meyers,  head  of  the  St. 
Louis  local,  refused  to  accede  to 
this  ari-angement  and  the  men 
walked  out.  Subsequently,  remote 
pickups  for  MBS,  involving  KWK, 
were  ordered  discontinued. 

SESAC  has  announced  that  Maxwell 
Weaner,  New  York  music  publisher, 
is  its  latest  affiliate. 

Enriched  Bread 

{Continued  From  Page  11) 

of  food  products— FDA  and  FTC- 
have  announced  they  will  not  let 
the  situation  get  out  of  hand.  Ad- 

vertisers can  go  as  far  as  they  like 
as  long  as  they  stick  to  the  truth. 

In  this  particular  case,  the  truth 
is  stranger  than  fiction.  There  is 

plenty  to  be  said  about  "Enriched" bread  and  flour  without  getting 
off -base  so  one  or  both  of  the  agen- 

cies can  have  a  chance  to  crack- 
down. The  sad  part,  however,  is 

that  some  advertisers  already  have 
gone  too  far.  With  so  much  that 
can  be  tz'uthfully  said  about  the 
new  products,  industry  leaders  are 
hoping  that,  for  the  good  of  all 
concerned — advertising  media  as 
well  as  everybody  else — enough  re- 

straint will  be  shown  to  prevent 
drastic  Government  regulatory  ac- 

tion, which  might  choke  the  pro- 
gram at  length. 

Although  a  number  of  millers 
and  bakers  started  production  of 
"Enriched"  flour  and  bread  imme- 

diately after  the  Research  Council 
Committee  gave  it  the  "big  push", 
a  majority  held  back  to  see  what 
the  Food  &  Drug  Administration 
would   do  in  the  standardization 

BALTIMORE INSTITUTIONS; 

GOING  MUTUAL  OCT.  1 

WASHINGTON 

MONUMENT 

First  monument  to 

.   — Washington  erected  in 
the  U.  S. 
and 

WFBR 

Maryland's  Pioneer  Broadcast  Station 

Because  WFBR  keeps  a  finger  on  the  local 
pulse;  because  WFBR  covers  matters  of 
local  as  well  as  national  import,  it  is  re- 

spected as  a  Baltimore  institution. 
That  public  acceptance  gives  more 
"pull"  to  your  radio  advertising 
when  you  use  WFBR, 

WFBR 

National  Representative:  Edward  Petry  &  Co. 

CONTRACTS  GALORE  abound  at  WACO,  Waco,  Tex.,  the  management 
claims.  Typical  Waco  scene  is  said  to  be  contract  renewal  ceremony  in 
a  sponsor's  office — in  this  case  that  of  L.  Fred  &  Son  Jewelers  which  has 
signed  for  six  quarter-hour  news  programs  a  week.  Present  at  the 
signing  were  (1  to  r)  D.  D.  Davidson,  credit  manager;  Lee  Glasgow, 
general  manager  of  WACO;  Isie  Fred,  owner  of  L.  Fred  &  Son;  Bernard 
Helton,  newscaster;  Hugh  Tarrant,  a  member  of  the  WACO  sales  staff. 

line.  This  is  the  reason  why  there 
has  been  some  advertising  of  the 
program  already,  and  why  the  hig 
campaign  still  lies  ahead.  Those 
who  went  ahead  found,  to  their 
sorrow,  that  FDA  was  not  entirely 
satisfied  with  the  program  worked 
out  by  the  Research  Council  Com- mittee. 

And,  since  FDA  has  complete 
control  over  the  content  and  nam- 

ing of  standardized  foods,  this  is 
important.  When  FDA  issued  its 
tentative  standard,  millers  found 
they  would  have  to  add  still  another 
vitamin  to  their  flour — and  later 
bakers  would  have  to  incorporate 
it  in  bread.  This  time  it  is  riboflavin 
(or  vitamin  B  (two)  or  G), 
another  member  of  the  B  complex 
which,  according  to  nutritionists, 
will  cause  inflammation  of  the  eyes, 
mouth  and  tongue  when  deficient 
in  the  diet. 

This  isn't  all  there  is  to  the 
story,  but  it  will  suffice  to  indicate 
the  magnitude  of  the  campaign  on 
which  the  bakers  and  millers  will 
embark  in  the  near  future.  There 
are  many  other  details — there  are 
the  variety  of  processes  for  incor- 

porating the  various  vitamins  and 
minerals  into  bread  and  flour,  but 
an  explanation  of  these  processes 
and  their  virtues  is  a  matter  to 
be  left  to  paid  advertising  time. 

In  the  days  to  come,  newspaper 
and  magazine  columns  and  radio 
news  broadcasts  will  contain  plenty 
of  news  material  dealing  with  the 
national  defense  nutrition  program 
headed  by  Federal  Security  Ad- 

ministrator McNutt.  "Enriched" bread  and  flour  will  be  in  the  fore- 
front of  this  news  material.  Adver- 
tisers undoubtedly  will  tie  this  ma- 
terial into  their  campaigns. 

Already  two  top-flight  advertis- 
ing and  promotion  men  have  found 

their  way  to  Washington  to  work 
on  the  nutrition  program.  Paul  Cor- 

nell, former  head  of  the  American 
Assn.  of  Advertising  Agencies,  has 
come  from  virtual  retirement  to  act 

as  liaison  man  between  the  milling 
and  baking  industries  and  Govern- 

ment nutrition  agencies.  Henry  B. 
Sell,  of  Blaker  Adv.  Agency,  New 

York,  and  former  head  of  "Vita- 
mins-Plus", is  acting  as  a  part-time 

nutrition  promotion  consultant  to 
Secretary  of  Agriculture  Wickard. 

A  word  of  caution — there  is  dan- 
ger of  killing  the  goose  that  is  lay- 
ing the  golden  egg.  Despite  quasi- 

Governmental  sponsorship  of  the 
enrichment  program,  the  two  Gov- 

ernment regulatory  agencies  deal- 
ing with  advertising  and  labeling 

of  food  products— FDA  and  FTC—, 
have  announced  they  will  not  let 
the  situation  get  out  of  hand.  Ad- 

vertisers can  go  as  far  as  they  like 
as  long  as  they  stick  to  the  truth 

In  this  particular  case,  the  truth 
is  stranger  than  fiction.  There  is 

plenty  to  be  said  about  "Enriched" bread  and  flour  without  getting 
off -base  so  one  or  both  of  the  agen 
cies  can  have  a  chance  to  crack 
down.  The  sad  part,  however,  is 
that  some  advertisers  already  have 
gone  too  far!  With  so  much  that 
can  be  truthfully  said  about  the 
new  products,  industry  leaders  are 
hoping  that,  for  the  good  of  all 
concerned — advertising  media  as 
well  as  everybody  else — enough  re- 

straint will  be  shown  to  prevent 
drastic  Government  regulatory  ac- 

tion, which  might  choke  the  pro- 
gram at  length. 

WANTED 

by  independent  station 
in  major  market 

Musical  Director  with  suc- 
cessful program  experience 

in  building  both  hillbilly 
and  popular  type  shows. 
Experience  must  include  or- 

dinary ability  with  some 
musical  instrument.  Salary 
$100  weekly.  Box  381, BROADCASTING. 
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yn'i?i><rintmeRtf MINWAX  Co.,  New  York  (floor  wax),  to 
R.  T.  O'Connell  Co.,  New  York.  Company has  used  announcements  on  participating 
programs  in  the  past  and  is  expected  to 
include  radio  in  summer  advertising  sched- ule, to  be  announced  in  about  a  month. 
MYSTIC  LABS.,  Jersey  City   (Immac),  to 
Lawrence  C.  Gumbinner  Adv.  Agency,  New 
York.   Radio  plans  have  not  been  formu- 

I  lated  as  yet. 
'baby-touch  hair  remover  Co.,  St. Louis,  to  Kelly.  Stuhlman  &  Zahrndt,  St. 
Louis.  No  radio  plans  at  present. 
SPOT-CHECK  Co.,  Chicago  (cleaning 
fluid)  to  Duane  Wanamaker-Adv.,  same 
city.  No  radio  plans  at  present. 
SHELBOURNE  HOTEL,  Miami  Beach,  to 
J.  M.   Korn  &  Co.,  Philadelphia. 
NAYLEE  CHEMICAL  Co..  Philadelphia 
(Rainbow  bleach),  to  Rose-Martin,  New York. 
TOTUS   MFG.    Co.,    Philadelphia  (Van-X 
dog  foods),  to  Carter-Thomson   Co.,  Phil- 

lt|ll  adelphia. 
VAL-LO-WILL  FARMS.  Lake  Geneva. 
Wis.  (Chicken  Shops,  chain),  to  Duane 
Wanamaker-Adv.,  Chicago.  No  radio  plans 
at  present. 

t  DREWRYS  DRY  GINGER  ALE  U.  S.  A., 
Detroit,  to  Livingstone  Porter  Hicks  Agen- 

cy, Detroit ;  said  to  use  radio. 
MYSTIC  LABS.,  Jersey  City,  to  Lawrence 

»  C.  Gumbinner  Adv.  Agency,  N.  Y.,  for 
'  Immac. 
CREOMULSION  Co.,  Atlanta,  to  Harvey- 
Massengale  Co.,  Atlanta. 
COMMONWEALTH  OF  P  E  N  N  S  Y  L- 
VANIA,  Harrisburg  (tourist  advertising), 
to   Benjamin   Eshleman   Co.,  Philadelphia. 
GLAZO  Inc.,  New  York,  to  Craven  & 
Hedrick,  N.  Y. 
STEWART  &  ASHBY  COFFEE  Co.,  Chi- 

cago, to  Roche,  Williams  &  Cunnyngham, 
Chicago.  On  April  14  firm  started  a  13-week 
schedule  of  six-weekly  participations  in 
the  June  Baker  Home  Management  pro- 

5   gram  on  WGN,  Chicago. 
BORDEN  Co.,  New  York  (Fluid  Milk, 
Horton's  ice  cream  divisions),  to  Young &   Rubicam,    N.  Y. 
FELLOWS  MEDICAL  MFG. 
York  (Canadian  advertising), 
Denne  &  Co.,  Toronto. 

Co.,  New to    A.  J. 

E.  FOUGERA  &  Co.,  New  York  (Rams- 
)  dell  sulphur  cream),  to  Street  &  Finney, 
^    N.  Y. 
GENERAL  ELECTRIC  Co..  Pittsfield, 
Mass.  ( plastic  dept. ) ,  to  Leighton  &  Nel- 

son, Schenectady. 
HOTEL  PURITAN,  Boston,  to  Edward 
H.  Ribhany,  Boston;  radio,  newspaper 
and  direct  mail  are  being  used. 

5  WSVA  Improvements 
5  WSVA,  Harrisonburg,  Va.,  in  prep- 
)  aration  for  its  increase  in  power  to 
5  1,000  watts,  scheduled  for  May  1, 
J  will  undergo  a  series  of  tests  about 
J  April  25.  A  new  transmitter  and 

a  325-foot  Blaw  Knox  tower  have 
''  been  installed.  The  tower  is  claimed 
'  to  be  the  tallest  man-made  struc- 
1  ture  in  the  Shenandoah  Valley,  its 
•  beacon  headdress  being  visible  from 
•  locations  in  both  Harrisonburg  and 

Staunton. 

5% 

WHEC  FRAMES  BOWLING  STRIKE 

Weekly  Festival  From  Alleys  Draws  Wide  Interest 

-Among  Rochester  Radio  Listeners- 

dicates  that  other  stations,  who 
might  not  have  done  much  in  the 

sport,  will  find  strikes  "made"  and not  "called"  in  good-will  and  listen- 
er-interest with  the  presentation  of 

such  a  series. 

By  GUNNAR  WIIG 
Manager,   WHEC,  Rochester 

PARDON  US,  but  even  with  a  few 
"frames"  remaining  in  the  series  of 
bowling  broadcasts  conducted  by 
this  sports-minded  station  this  win- 

ter, WHEC  scores  itself  with  "300" 
for  the  program's  success  in  com- 

prehensively covering  bowling  ac- 
tivities, building  interest  in  the 

sport,  providing  unusual  entertain- 
ment and  instruction  for  its  late- 

evening  audience,  and  in  more  than 
meeting  the  expectations  of  Roches- 

ter bowlers.  For  this  was  the  first 

presentation  in  Rochester  of  "play- 
by-play"  bowling  description. With  an  estimated  25,000  persons 
bowling  regularly  in  the  city, 
WHEC  decided  that  more  time 
could  be  devoted  to  pin-pickers  and 
that  a  general  program  incorporat- 

ing all  phases  of  the  sport  would 
prove  of  greatest  interest  to  listen- 

ers and  simultaneously  best  serve 
the  sport.  Lines  were  put  in  Buo- 
nomo's  local  bowling  hall,  and 
throughout  the  entire  1940-41  sea- 

son, Monday  nights  from  11:05  to 
11:45,  have  been  devoted  exclu- 

sively to  bowling. 
Rumble  of  Balls 

A  novel  sound  effect  signalizes 
the  beginning  of  each  broadcast. 
An  engineer  stands  half-way  down 
the  alleys  with  a  microphone  pick- 

ing up  the  rumble  of  two  balls  on 
adjacent  alleys,  and  the  resultant 
crash  with  the  tenpins  is  now  a 
well-known  signature  of  40  fast 
minutes  of  broadcast  action. 

The  program  each  week  consists 
of  several  features.  There  is  a  pin- 
by-pin,  ball-by-ball  description  of 
the  closing  frames  of  one  of  the 
feature  matches.  Two  outstanding 
men  and  women  Rochester  bowlers, 
selected  each  week  as  guests,  are 
interviewed  on  their  bowling  back- 

ground and  highlights  of  their  ca- 
reers. With  theatre  tickets  at  stake, 

these  two  then  engage  in  a  split- 
picking  contest. 
Another  popular  feature  is  a 

question-and-answer  session  dur- 
ing which  the  knowledge  of  the 

guests  is  put  on  the  spot  by  ques- 
tions from  listeners.  An  impartial 

board  of  judges  chooses  the  most 
interesting  questions  from  the  large 
number  received  each  week.  Correct 
answers  are  rewarded  with  theatre 
tickets,  and  stumpers  get  the  tick- 

ets for  those  who  sent  them  in.  Pro- 
gram concludes  with  general  news 

on  bowling  and  the  listing  of  the 
high  scorers  rolling  on  the  various 
alleys  throughout  the  city  on  each 
particular  night. 

WBNX 

NEW  YORK 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 

Because  of  the  interest  created 
by  this  new  series,  arrangements 
were  made  at  the  invitation  of  the 
Eastman  Kodak  Co.  to  broadcast 
its  annual  inter-plant  match.  Other 
specially  planned  broadcasts  in- 

cluded descriptions  from  the  fea- 
ture team-match  between  the  city's two  outstanding  feminine  teams, 

and  the  semi-finals  of  the  Rochester 
Times-Union  women's  handicap 
championship  bowling  tournament. 

All  the  bowling  broadcasts  were 
presented  by  WHEC's  sports  direc- tor, Lowell  MacMillan,  assisted  by 

Tony  Buonomo,  the  city's  No.  1 bowling  instructor. 
Our  experience  pretty  well  in- 

Huss  Wins  Award 

PIERRE  J.  HUSS,  Berlin  cor- 
respondent and  central  European 

manager  of  INS,  on  April  24,  will 
be  awarded  the  George  R.  Holmes 
Memorial  Trophy  for  1940,  at  a 
luncheon  at  New  York's  Waldorf- Astoria  before  500  editors  from 
all  parts  of  the  country  at  the 
annual  convention  of  the  American 

Newspaper  Publishers'  Assn.  Cited for  "the  best  example  of  an  INS 
reporters'  work",  Huss  will  be  de- clared the  winner  on  the  basis  of 
battle-line  dispatches,  describing 
the  collapse  of  Belgium  and  predict- 

ing that  the  Maginot  Line  could  not 
hold. 

r 
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RED 

I 
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Problems  Created  by  the  Treaty 
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360  N.  MICHIGAN  AVE,CHICAGO 

(U.P. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

"
S
i
 

(Continued  from  page  16) 

In  the  old  days  they  fired  a 
gun  from  The  Citadel  in 
Halifax,  Nova  Scotia  to  tell 
the  time. 

— • — 

Today  the  population  listens 
to  CHNS  for  the  time. 

NOTE:   They  Still  Fire  the  Gur. 
Keeping  Up  the  Old  Traditions! 

Traditions,  However,  Don't  Get Much  Business. 

CHNS  Does  —  Try  It. 

sibility  of  conflict  exists  in  the 

use  of  any  of  the  total  106  chan- 
nels. The  Agreement,  at  least  in 

theory,  recognizes  the  right  of  all 
countries  to  use  every  channel  in 
the  broadcast  band. 

In  practice,  the  possibility  of 
conflict  is  in  relation  to  power  and 
class  of  station.  For  example,  con- 

flict between  Class  IV  stations  in 
different  countries  is  not  likely  to 
occur,  except  in  the  border  or  near 
border  states.  Class  III  stations 

may  present  conflicts,  and  assign- ments of  fulltime  stations  on  any 
clear  channel  are  apt  to  involve 
conflicts.  A  clear  channel  to  which 
has  been  assigned  a  Class  I-A  sta- 

tion cannot  be  shared  in  another 
country,  unless  the  proposed  sta- 

tion is  at  least  650  miles  from  the 
nearest  border. 

Conflicts  to  Come 

Interference  conflicts  between 

proposed  assignments  in  different countries  or  between  a  proposed 

assignment  and  existing  assign- 
ments will  vary  in  degree  from 

those  which  are  obviously  mutually 
exclusive  to  those  which  call  for 
a  determination  of  law  and  fact 
in  the  particular  case. 

At  least  one  applicant  has  al- 
ready been  deprived  of  any  oppor- 
tunity for  favorable  action  by  the 

Commission  because  of  the  prior 
registration  of  a  conflicting  assign- 

ment in  another  country. 

Another  applicant  has  been  re- 
quired to  prove  in  a  hearing  that 

his  proposed  assignment  is  in 
compliance  with  the  Agreement. 
Another  applicant  has  been  con- 

fronted with  an  official  engineering 

opinion  that  there  is  a  "double 
standard"  of  interference,  based 
upon  the  difference  between  a  root- 
sum-square  field  intensity  with  a 
70 '/r  limitation  [Standards  of  Good 
Engineering  Practice^  and  a  root- 
mean-square  without  any  limitation 
[Agreement,  Section  II  D  2]. 
A  problem  of  foremost  impor- 

tance concerns  the  apparent  con- 
flict between  Appendix  I  and  the 

initial  notifications.  This  question 
determines  what  clear  channels 
were  assigned  to  the  countries 
under  the  Agreement. 

The  Agreement  in  a  sense  pre- 
empts priority  of  use  of  the  clear 

channels  in  the  several  countries, 
which  is  not  so  of  regional  or  local 
channels.  There  is  divided  opinion 
as  to  whether  the  assignment  of 
such  clear  channels  was  affected 
by  Appendix  I  or  by  the  initial 
notifications  which  were  actually 
registered  and  put  into  effect. 

The  notifications  actually  made 
differ  in  many  respects  from  the 
assignments  intended  under  Ap- 

pendix I.  There  are  differences  as 
to  frequencies,  class  of  stations, 
location  of  stations  and  operating 
power,  and,  in  some  instances,  reg- 

istrations were  not  made  on  fre- 
quencies listed. 

To  illustrate,  under  Appendix  I 
"priority  of  use  on  specified  clear 
channels  is  recognized  for  the  fol- 

lowing number  of  Class  I  and  II 

stations  in  each  country."  Canada 

is  assigned  14  but  it  filed  registra- tions on  17  Class  I  and  Class  II 
stations. 

Cuba  is  assigned  nine  but  it  filed 
registrations  on  21  Class  I  and 

Class  II  stations.  Mexico  is  as- 
signed 15  but  it  filed  registrations 

on  29  Class  I  and  Class  II  sta- 
tions. The  United  States  is  as- 
signed 63  but  it  filed  registrations 

on  75  Class  I  and  Class  II  stations. 
Some  39  Class  I  and  Class  II 

stations  were  registered  in  addi- 
tion to  those  listed  in  the  Appen- 
dix. If  priority  of  use  is  limited 

to  the  number  shown  in  the  Ap- 
pendix, what  is  the  priority  status 

of  the  additional  39  Class  I  and 
Class  II  stations? 
The  other  opinion  is  that  the 

initial  notifications  under  Section 
III  were  the  ones  which  the  treaty 

(which  in  this  respect  was  not  self- 
executing)  actually  put  into  effect 
and  that  the  initial  registrations 
operated  as  a  modification  of  Ap- 

pendix I.  In  this  case,  the  priority 
reserved  under  Section  II  is  lim- 

ited to  the  assignments  in  fact  reg- 
istered. Each  initial  list  is  desig- 

nated "assignments". 
Change  in  Procedure 

Another  problem  of  some  urgency 
has  to  do  with  procedure  for  reg- 

istration of  assignments  and  the 
determination  of  conflicts  between 
notifications  (Section  III). 

To  illustrate,  an  applicant  ap- 
plies for  the  use  of  a  frequency 

in  the  United  States  and  there  is 
no  conflict  with  any  existing  sta- 

tion in  the  United  States  or  in  the 
North  American  Region,  or  exist- 

ing stations  are  adequately  pro- 
tected by  a  proposed  directional 

antenna. 
The  Commission  grants  the  ap- 

plication and  proceeds  to  effect  reg- 
istration of  the  assignment.  It  is 

then  discovered  that  there  is  a  con- 
flicting assignment  just  previously 

registered  for  use  of  the  frequency 
in  another  country. 

If  both  assignments  are  in  ac- 
cordance with  the  terms  of  the 

Agreement,   the    American  appli- 

cant, although  given  a  grant  by 
the  Commission,  is  precluded  from 

operation.  There  can  be  many  var 
iations  of  the  problem  illustrated 

Obviously,  it  is  serious,  if  appli- cants are  in  continuous  jeopardy 

of  conflicting  prior  registrations. 
The  Commission  is  understood 

to  be  working  on  procedure  for 
notifications.  Whether  or  not  the 

procedure  evolved  will  give  an  ap- 
plicant before  the  Commission  any 

protection  pending  action  by  the 
Commission  upon  the  application 
is  still  problematical. 

Will  the  Commission  give  tenta- 
tive notification  of  each  applica- 
tion filed?  Will  registration  by  the 

Commission  be  made  at  the  time 

the  application  is  granted?  Will 
registration  be  withheld  until  after 
petitions  for  rehearing  have  been 
disposed  of?  Or  until  after  time 
for  appeal  has  expired? 

Up  to  Supreme  Court 
Suppose  the  Commission  grants 

an  application  for  a  new  station 
on  May  1,  1941,  and  registration 
is  promptly  filed  which  has  priority. 
Such  priority  of  notification  is 
forfeited  under  the  terms  of  the 
treaty,  unless  the  new  station, 
within  one  year,  has  "actually 
commenced  continuous  operation". 

Suppose  in  this  case  an  appeal 
is  taken  from  the  Commission's decision  and  carried  to  the  United 
States  Supreme  Court,  which 
might  take  more  than  one  year. 
Even  though  the  United  States 
Supreme  Court  affirms  the  Commis- 

sion's grant,  the  applicant  may  lose 
priority  and  be  precluded  from 

operation. An  applicant  before  the  Commis- sion is  now  required  to  submit  a 
great  deal  of  engineering  and  other 
data  in  support  of  the  application, 
which  may  involve  considerable  ex- 

pense. From  the  time  an  appli- 
cant decides  to  file  an  application 

until  after  it  is  granted  by  the 
Commission,  he  is  in  jeopardy  of 
a  prior  registration  which  may 
preclude  use  of  the  assignment  re- 

quested. In  the  case  of  conflicting  notifi- 
cations received  at  Havana,  prior- 

ity in  the  date  of  mailing  governs. 
Notification  is  required  by  regis- 

tered mail.  After  the  filing  of  any 
notification,  each  government  has 
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THESE  MEN  IN  WHITE  are  not  surgeons.  When  a  Detroit  columnist 
said  that  hundreds  of  TB  patients  in  Detroit's  Herman  Kiefer  Hospital were  without  their  radios  because  there  was  no  fund  to  finance  the 
change  of  push  buttons,  WJR  went  to  work.  Leo  Fitzpatrick,  general 
manager,  sent  Control  Chief  A.  Friendenthal  (left)  and  his  assistant, 
Colin  McClellan,  to  the  scene.  They  are  shown  in  white  surgeon's  coats as  they  dug  into  the  job.  The  patients  are  now  hearing  their  favorite 
stations  for  the  first  time  since  the  reallocation  went  into  effect. 

30  days  within  which  to  make  an 
pbjection. 
I  There  is  no  procedure  yet  for 
[promptly  advising  the  industry  of 
^notifications  officially  registered 
(with  the  Inter-American  Radio  Of- 

fice. It  is  understood  that  these 
matters  and  procedure  for  notifi- 

cations and  determination  of  con- 
I  flicts  is  being  given  thorough  con- 

sideration at  the  Commission  and 
at  the  Department  of  State. 

Limit  on  Priority 

A  third  problem  of  equal  im- 
portance concerns  the  limitations, 

if  any,  on  priority  in  the  use  of 
channels  assigned  either  by  the 
initial  notifications  or  by  Appendix 

j|I.  Is  the  priority  nationwide  or  lim- 
,^ited  to  the  assigned  location?  Is  the 
priority  preempted  for  one  assign- 

ment or  for  multiple  assignments 

'within  the  same  country? 
Is  priority  on  any  channel  frozen 

for  five  years,  or  for  one  year? 
>.0t  does  any  assignment  in  accord- 

ance with  the  Agreement,  if  not 
robjected  to  within  30  days,  obtain 
priority?  Can  priority  be  main- 

tained where  the  assignment  as  to 
;power  or  as  to  class  of  station  is 
not  "in  accordance  with  the  Agree- 

I  ment"?  There  are  many  such  ques- 
tions and  their  importance  cannot 

:be  discounted  at  this  time. 
Documents  outside  of  the  Agree- 

iment  and  the  Appendix  include  the 
(Various  footnotes  in  the  initial  no- 

tifications and  the  gentlemen's 
[^agreement  between  Mexico  and  the 
United  States  recently  made  avail- 

able as  Executive  Agreement  Se- 
ries No.  196:  Radiobroadcasting 

Agreement  between  the  .  United 
States  of  America  and  Mexico 
.  [Government  Printing  Office,  5 
cents].  Insofar  as  such  documents 
,may  derogate  from  rights  expressly 
•granted  under  the  Agreement,  there 
•are  problems  of  legal  construction. 
(See  also  Executive  Agreement 
■Series  No.  109,  and  No.  136.) 

The  questions  suggested  above 
are  by  no  means  inclusive.  How- 

ever, enough  has  been  indicated 
to  show  that  day  by  day  the  in- 

dustry is  going  to  feel  the  effects 
of  the  treatment  administered 
under  the  Agreement — good,  bad, 
or  indifferent — for  a  long  time  to 
come,  at  least  until  March  29, 
1946.  It  is  important  now  to  look 
ahead  at  the  problems  arising  in 
the  coming  months. 

WLAN  are  the  call  letters  assigned  to 
the  new  station  in  Endicott,  N.  Y.. 
granted  March  12  to  Thomas  .1.  Wat- 

son to  operate  with  2'>()  watts  on  1450 kc.  [P.R0ADCASTl\(;.  March  17]. 

WANTED 

Chief  Engineer 

with  executive  ability  and 

experience  with  mainte- 
nance of  direction  array. 

Salary  $75  weekly.  Box 

382,  BROADCASTING. 

Baseball  in  Washington 

Is  Sponsored  on  WMAL 
GENERAL  MILLS,  Minneapolis, 
and  L.  P.  Steuart  Inc.,  Washing- 

ton dealer  for  various  Chrysler 
cars,  are  cooperatively  sponsoring 
baseball  games  of  the  Washington 
Senators,  American  League  team. 
Broadcasts  started  April  16  on 
WMAL,  NBC  -  Blue  Washington 
key.  Arch  McDonald,  loaned  by 
WJSV,  Washington,  is  announcing, 
assisted  by  Ray  Michael,  NBC- 
Washington  sports  announcer. 

Under  the  contract  with  Clark 
Griffith,  head  of  the  ball  club,  the 
sponsors  are  understood  to  be  pay- 

ing $20,000  for  rights  to  the  games, 
a  $10,000  reduction  from  asking- 
price.  Negotiations  had  been  de- 

layed while  the  Steuart  firm  ar- 
ranged with  Chrysler  to  obtain  a 

supply  of  new  cars  to  meet  the  anti- 
cipated demand.  No  war  clause  is 

included  in  the  contract.  Until  the 
daylight  time  shift  of  schedules, 
game  broadcasts  will  start  at  4:15. 
After  April  26  they  will  start  at 
3:15.  Agency  for  General  Mills  is 
Knox  Reeves  Adv.;  for  Steuart,  J. 
Stirling  Getchell  Inc.^  New  York. 

ROY  SHI'LTS.  formerly  in  the  sales department  of  Wm.  G.  Rambeau  Co.. 
Xew  York,  and  previously  of  Conipton 
Adv..  Xew  York,  has  joined  the  sales 
staff  of  International  Radio  Sales. 

Rishworth  to  NBC 
THOMAS  D.  RISHWORTH,  since 
1932  educational  director  of  KSTP, 
St.  Paul,  on  May  1  will  join  NBC 
as  assistant  director  of  public  ser- 

vice programs  in  the  eastern  divi- sion. He  will  assist  Dr.  Harrison  B. 
Summers,  director  of  public  ser- 

vice programs  in  that  division,  who 
also  becomes  acting  director  of 
religious  programs  May  1  when 
Dr.  Franklin  Dunham  goes  on  leave 
of  absence  from  NBC  to  become 
executive  director  of  the  National 
Catholic  Community  Service. 

Two  FM  Transmitters 

Are  Ordered  From  REL 
W53PH,  Philadelphia,  and  W39B, 
Mt.  Washington-Bost-on,  have  each 
ordered  10,000-watt  FM  transmit- ters from  Radio  Engineering  Labs., 
according  to  announcement  April 
19  by  Col.  Gustavus  Reiniger,  REL 
sales  manager.  The  No.  520DL 
units,  the  third  development  in 
REL's  10  kw.  transmitter  construc- 

tion, feature  a  unique  design  com- 
bining air-cooling  ducts  for  10  kw. 

tubes  and  the  plate  circuit  of  the 
final  stages  of  amplification  with 
mechanical  support  for  the  high- 

powered  tubes. The  John  Shepard  3d  FM  station 
on  the  peak  of  Mt.  Washington  at 
present  is  using  a  temporary  instal- 

lation of  the  well-traveled  REL  1 
kw.  transmitter  which  was  used  for 
demonstration  purposes  at  the  last 
NAB  convention.  However,  as  soon 
as  weather  conditions  permit,  the 
Mt.  Washington  station  will  install 
its  10  kw.  transmitter. 

General  Food  Shift 
GENERAL  FOODS  Corp.,  New 
York,  in  June  will  change  the  com- 

mercials of  the  daytime  serial 
Home  of  the  Brave  for  13  weeks 
from  Swansdown  cake  flour  and 
Calumet  baking  powder  under  the 
direction  of  Young  &  Rubicam,  New 
York,  to  Certo  and  Sure-Jell,  han- 

dled by  Benton  &  Bowles,  New 
York.  Starting  in  early  May,  10  of 
the  80  stations  carrying  the  pro- 

gram will  advertise  the  latter  prod- 
ucts. Program  shifts  from  CBS  at 

2:45-3  p.m.  to  NBC-Red  at  5-5:15 
p.m.  on  April  28  [Broadcasting, March  17]. 

RESPONSE-ABLE  COVERAGE 

THE  HOT  SPOT 

740 

between 

NBC's  Red  and  Blue 

KQW 
San  Jose,  Calif. 

San  Francisco  Studios 

1470  Pine  Street 

Reps.:  Reynolds-Fitzgerald,  Inc. 

It's  big  news 

in  Central- 
Southwestern  Coverage 

when  KWKH  reaches 

425,683  Listening 

families*  .  .  .  that. 

Mister,  is  circulation! 

If  it's  maximum  results 

you're  after,  let  KWKH 

tell  your  message  to 

425,683  families*  .  .  . 
and  THAT,  Mister,  is 

our  RESPONSE-ABILITY. 

KWKH 
*CBS  Audit — Nighttime  Coverage 
Primary —  169,000  radio  families 
Secondary — 201,150  radio  families 
Total      all     areas  —  425,683 

MEMBER  SOUTH  CENTRAL  QUALITY  NETWORK 

50,000  WATTS  —  CBS 

4  2  5,6  8  3   FAMI  LIES 

SHREVEPORT 

LOUISIANA 

KWKH  —  Shreveport 
WJDX  —  Jackson 

KTBS  —  Shreveport 
WMC  —  Memphis 

•         KARK  —  Little  Rock 
WSMB  —  New  Orleans 

REPRESENTED  NATIONALLY  BY  THE  BRANHAM  COMPANY 
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NOW  THEY  LOOK  LIKE  THIS 

(iSee  page  20) 

PHOTOGRAPHS  ON  PAGE  20  in  the  same  (1  to  r)  order  show:  (1) 
Arthur  B.  Church,  president  of  KMBC,  Kansas  City,  who  was  21  in  1917 
when  he  enlisted  and  was  assigned  to  the  Signal  Corps  Buzzer  School  at 
Fort  Leavenworth  as  an  instructor  in  radio;  he  mustered  out  as  a  ser- 

geant, first  class.  (2)  Henry  C.  Merritt,  of  the  CBS  sales  department,  who 
served  overseas  with  the  38th  Infantry  in  engagements  at  the  Marne, 
Chateau  Thierry,  Nesle,  St.  Mihiel  and  Meuse-Argonne,  was  wounded  in 
action  and  won  the  Distinguished  Service  Cross,  Legion  of  Honor  and 
Croix  de  Guerre  with  palm;  he  rose  to  a  captaincy  and  while  with  the 
Aimy  of  Occupation  was  aide  de  camp  to  Maj.  Gen.  R.  L.  Howze.  (3) 
S.  C.  Vinsonhaler,  manager  of  KLRA,  Little  Rock,  who  served  at  Fort 
Sam  Houston  and  Fort  Sill  with  the  3d  Cavalry  and  19th  Field  Artillery 
Brigade  in  1917-18;  his  adjutant  at  Fort  Sill  was  the  present  Supreme 
Court  Justice  Hugo  Black. 

COHPUS 
CHftlSTI 

\j*  The  Texas  GULF  COAST 
was  the  bright  spot  on 

depression  maps.  TODAY— it  is  a  high  spot 
on  1941  trade  maps.  If  you  want  to  blanket 
the  heart  of  this  rich  area,  you  need  the  TWIN 
Stations— KXYZ  and  KRIS.  They  offer  you 
TWIN  savings,  too,  FIRST— through  combi- 

nation rates  and  SECOND— through  their 
BONUS  POINT  ADVERTISING. 

KOY  Cooperates 

A  HELPING  HAND  by  KOY 
to  its  fellow  Phoenix  station, 
KTAR,  according  to  the  for- 

mer's press  release,  enabled 
KTAR  to  bring  Arizona 
farmers  the  noise  of  water 
spilling  over  Roosevelt  Dam. 
Winter  rains  flooded  the  en- 

tire district  and  filled  the 
huge  reservoirs  of  the  dam 
for  the  first  time  in  20  years, 
preventing  a  drought.  The 
KOY  special  events  crew 
fought  its  way  through  a 
storm  to  the  giant  dam  for  a 
special  broadcast.  However, 
KTAR's  special  crew  was  de- 

tained by  slides  and  floods. 
In  the  emergency  KOY  An- 

nouncer Jack  Williams  turned 
a  KOY  mike  over  to  Lee  Car- 

son, KTAR  announcer.  An  in- terstation  line  was  arranged 
in  Phoenix  between  the  two 
stations  and  the  big  event  be- 

came a  joint  cooperative 
broadcast. 

Movie  Industry  Awards 

Plaque  to  'Screen  Guild' FIRST  PLAQUE  ever  awarded  a 
radio  program  by  the  motion  pic- ture industry  was  presented  to  the 
CBS  Screen  Guild  Theatre  on  the 
last  broadcast  of  its  current  cycle 
for  the  Gulf  Oil  Co.,  Pittsbugh, 

April  20. 
Mary  Pickford,  representing  the 

Assn.  of  Motion  Picture  Producers, 
Screen  Actors  Guild,  Screen  Direc- 

tors Guild,  and  Screen  Writers 
Guild,  made  one  of  her  rare  radio 
appearances  to  present  the  silver 
plaque  to  Roger  Pryor,  director 
and  m.c.  of  the  program.  Plaque 
read — "Award  to  the  Gulf  Oil  Co.'s 
program  for  eminent  achievement 
in  furthering  the  advancement  of 
the  allied  arts  of  motion  pictures 

and  radio." 
The  Gulf  series  has  contributed 

more  than  $800,000  in  the  last  three 
seasons  to  the  campaign  of  the  Mo- 

tion Picture  Relief  Fund  to  build 
a  home  for  needy  motion  picture 
industry  workers,  while  this  year's receipts  will  be  more  than  $300,000. 
Replacing  the  program  April  27 
after  its  current  cycle  will  be 
World  News  Tonight  in  the  Sunday 
7:30-8  p.m.  period  on  CBS.  Agency 
is  Young  &  Rubicam,  New  York. 

Plans  for  New  KRJF 

ONLY  the  general  manager  and 
chief  engineer  of  the  new  KRJF, 
Miles  City,  Mont.,  have  been  select- 

ed thus  far,  but  it  is  expected  the 
station  will  be  ready  for  operation 
by  July  1.  This  is  reported  by 
W.  F.  Flinn,  general  manager  of 
the  Star  Printing  Co.,  publisher 
of  the  Miles  City  Star,  who  stated 
he  will  be  general  manager  and  will 
select  a  station  and  studio  man- 

ager. Chief  engineer,  who  has  al- 
ready joined  the  staff,  is  Henry  A. 

Poole,  former  Navy  and  Transradio 
operator  and  recently  with  KWAL, 
Wallace,  Ida.  Transmitter  and  con- 

trol equipment  have  been  ordered 
from  RCA  and  tower  from  Truscon. 
KRJF  will  operate  with  250  watts 
on  1340  kc. 

FIRST  FM  OUTLET 

GRANTED  MISSOURI 
MISSOURI  was  authorized  to  get 
its  first  commercial  FM  outlet 
April  16  when  the  FCC  granted 
a  construction  permit  to  St.  Louis 
U,  operator  of  standard  broadcast 
station  WEW.  The  grant,  44th 
thus  far,  was  for  45.1  mc.  to  cover 
13,000  square  miles  and  a  popula- 

tion of  1,500,000. 
The  action  leaves  two  pending 

applications  for  the  St.  Louis  area 
before  the  Commission — one  from 
the  Star-Times  Publishing  Co.,  li- 

censee of  KXOK,  seeking  44.7  mc. 
to  cover  12,480  square  miles;  the 
other  from  the  Pulitzer  Publishing 
Co.,  operator  of  KSD,  applying  for 
43.5  mc.  covering  6,564  square 
miles.  As  both  are  newspaper 
owned,  action  on  the  applications 
will  not  be  taken  by  the  FCC  at 
the  present  time. 

An  application  for  FM  facilities 
was  received  during  the  last  week 
from  Indianapolis  Broadcasting 
Inc.,  licensee  of  WIRE,  Indianap- 

olis, 100%  owned  by  Central  News- 
papers Inc.,  publishers  of  Hunting- 

ton Herald  Press,  Lebanon  Re- 
porter and  Vincennes  Sun-Com- mercial, all  Indiana  dailies.  It  seeks 

45.3  mc,  covering  13,640  square 
miles  and  a  1,017,471  population. 
Other  applications  were  filed 

with  the  Commission  by  Hughes 
Productions,  Division  of  Hughes 

Tool  Co.,  asking  for  ■i.n  FM  sta- tion in  Los  Angeles  on  44.5  mc. 
covering  7,315  square  miles  and  a 
population  of  2,575,558  and  for  fa- cilities in  San  Mateo  County,  Cal., 
also  on  44.5  mc.  serving  10,790 
square  miles  and  a  1,893,802  pop- 

ulation. Pending  applications  now 
total  58. 

Fibber's  First 
THE  APRIL  Hooper  Radio 
Report,  released  April  15, 
shows  Fibber  McGee  &  Molly 
as  the  top  ranking  program, 
leading  all  other  evening  pro- 

grams by  a  three-point  mar- gin. The  program  was  rated 
in  second  place  in  the  March 
Hooper  Report,  climbing 
from  fourth  place  in  Febru- 

ary. Walter  Winchell's  pro- gram in  April  moved  to  third 
place,  after  being  ranked seventh  in  March.  First  five 
programs  in  the  April  Report 
are:  Fibber  McGee  &  Molly, 
Jack  Benny,  Walter  Winchell, 
Bob  Hope,  Charlie  McCarthy. 

^\'S.V.M.  S;i«iiia\v.  Mich.,  has  estab- lished coinmci'cial  offices  on  the  mezza- nine floor  of  the  Hotel  Bancroft. 

KXVZf  KRIS HOUSTON       7      CORPUS  CHRISTI 

NBC'  J3/*te  /  NBC*  ReJ^  aUu, 

Hoik  Sioiiimi,  MUTUAL  W  LONE  STAR  CHAIN  xjUdUiUi 
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FIRSTIlin  the  Field  of 

F-M  BROADCAST 

RELAY  EQUIPMENT 

•  R.  E.  L.  developed  and  installed  the  first  F-M  Broadcast  Trans- 
mitters and  Relay  Equipment.  We  specialize  exclusively  in  the 

Armstrong  phase-shih  method  of  modulation  whereby  frequency 
stability  is  directly  controlled  by  a  crystal,  eliminating  the  neces- 

sity of  coimter  feed-back.  Our  advanced  facilities  and  pioneer- 
ing research  keep  R.  E.  L.  F-M  equipment  far  ahead  of  the  rest 

of  the  industry.  Today,  in  the  broadcast  F-M  field,  you'll  find 
more  R.  E.  L.  equipped  stations  in  daily  operation  than  all  other 
makes  combined.  And  NOW  R.  E.  L.  offers  a  line  of  F-M  Broad- 

cast Relay  equipment 

HERE'S  THE  R.E.L.  MODEL  538 

150  W.  F-M  RELAY  TRANSMITTER 
SPECIFICATIONS: 

Operating  Frequency:    156-161  MC 
Frequency  Stability:  plus  minus  500  cycles  at  161  MC 
Fidelity:   plus  minus  1  db.  30-16000  cycles 

Distortion:  Below  100  cycles  1% 
Above  100  cycles  less  than  1% 

Noise  Level:    76  db.  below  100%  modulation — hum  included. 
Frequency  Swing:   100  KG  max.  for  100%  modulation 
Contained  in  single  cabinet  with  necessary  power  supplies 
for  operation  from  220  volts  60  cycles — associated  relay 
pick-up  receiver  furnished  with  self-contained  power  supply 
for  operation  from  115  Volt  60  Cycle. 

SOON  TO  BE  ANNOUNCED: 

The  New  Model  560  50  WATT  F-M  Relay 
Broadcast  equipment  for  operation  in  the 
330-344  megacycle  band.  Here  is  the  per- 

fect circuit  for  studio-to-station  F-M  pro- 
gram relaying  AND  HERE  ARE  ADVANCED 

SPECS: 

Operating  Frequency:  330-344  MC 
Frequency  Stabihty:  Plus  minus  1000  cycles  at  344  MC 

Fidelity:   Plus  Minus  1  db.  30-16000  cycles 
Distortion:  Below  100  cycles  1% 

Above  100  cycles  less  than  1% 
Noise  Level:  76  db.  below  100%  modulation — hum  included 

Frequency  Swing:   500  KC  max.  for  100%  modulation. 

Contained  in  single  cabinet  with  necessary  power  supplied  for  operation 
from  115  volts  60  cycles — Associated  relay  pick-up  receiver  also  furnished. 

The  first  F-M  relay  transmitter  (250  watts  at  156  Mc)  in  the  World,  installed 
by  R.E  L.  tor  the  Yankee  Network  in  Boston,  Mass.,  relaying  to  Paxton, 
Mass.  (45  miles,  airline)  and  in  operation  16  hours  daily  since  May,  1939. 

RADIO  ENGINEERING  LABORATORIES,  INC. 

35-54  36th  STRUT        '''Zj^^^lZltt^*''         lONG  ISLAND  CITY.N.Y. 



POPULAR 
Station 

SALT    L«KE  CITY 

National  Rcpicsenlativc: 
JOHN  BLAIR  &  CO. 

THE  VOICE  OF  MISSISSIPPI 

SOME  CHANGES 

MADE 

Census  Bureau  reports  city  of  Jack- 
son population  increase  for  lost 

decade  at  38.6  per  cent. 
Jackson  metropolitan  district  popu- 

lation has  increased  28.9  per  cent. 
New  $4,500,000  army  air  base  at 
Jackson  to  be  ready  for  flyers  In 
May. 
Annual  pay  roll  of  2,590  officers 
and  enlisted  men  to  be  around 
52,000,000. 
Ctionge  upward  expected  for  ad- 

vertisers who  invest  their  dollars 
in  WJDX — dominant  radio  station 
in  the  expanding  Mississippi 
market  I 

May  Frame  Policy 
(Continued  from  page  9) 

order    (No.  79)   to  determine 
whether  joint  control  of  newspapers 
and  stations  tends  to  result  "in  im- 

pairment of  radio  service". A  meeting  of  his  committee  of  44 
[Broadcasting,  April  14]  was 
slated  to  be  held  at  the  Waldorf- 
Astoria,  in  New  York,  Sunday, 

April  20,  at  which  time  an  execu- 
tive committee  of  five  to  seven  men 

was  to  be  named.  There  also  was 
to  be  a  financial  committee  and  a 
research  group,  with  plans  to  be 
discussed  for  retention  of  legal 
counsel,  a  research  head  and  a  con- 

sulting engineer.  Presumably,  se- 
lection of  legal  and  engineering 

counsel  will  await  the  actual  FCC 
hearing  call,  but  a  research  project 
may  be  launched  promptly. 

The  Sunday  meeting  will  be  fol- 
lowed by  a  general  session  April  22 

at  the  Waldorf-Astoria,  during  the 
annual  meeting  of  the  American 
New-spaper  Publishers  Assn.  The 
some  300  publishers  identified  with 
ownership  or  affiliation  of  broad- 

cast stations  have  been  invited  to 
this  session.  Steps  will  be  taken  to 
raise  sufficient  money  to  defray  the 
probable  hearing  costs. 

Ethridge  Approved 

Drafting  of  Mr.  Ethridge  to  head 
the  newspaper  group,  it  is  indicated 
in  official  quarters,  has  been  re- 

ceived favorably  by  the  Adminis- 
tration. After  his  first  conference 

with  the  President  April  .3,  the  as- 
signment of  Mr.  Mellett  to  the 

newspaper  ownership  study  first 
was  disclosed. 

It  is  believed,  however,  that  the 
new  "national  policy"  study  will  en- 

compass all  phases  of  broadcasting, 
rather  than  merely  the  ownership 
issue.  In  certain  White  House  quar- 

ters, the  view  is  advanced  that  some 
abuses  do  exist  in  broadcasting  but 
that  these  can  be  corrected  without 
disrupting  normal  processes. 

That  the  FCC  is  not  adhering  to 
an  iron-clad  policy  of  holding  in 
abeyance  all  newspaper  applica- 

tions was  reflected  in  a  surprise  de- 
cision announced  last  Wednesday, 

granting  KTRH,  Houston,  newspa- 
per-owned station  affiliated  with 

the  Jesse  Jones  interests,  .50,000 
watts  power  on  740  kc.  The  Hous- 

ton Chronicle  is  the  parent  of  the 
station.  Previously,  in  the  FM 
realm,  the  FCC  had  granted  the  ap- 

plication of  Gordon  Gray,  Winston- 
Salem  publisher  and  station  owner, 
for  a  new  FM  station  at  Mt. 
Mitchell,  near  Asheville,  despite  the 
newspaper  ownership  investigation 
crder  and  the  suspension  of  other 
newspaper  grants. 

The  KTRH  grant  was  followed 
with  an  announcement  that  WNOX, 
Knoxville,  owned  by  Scripps- 
Howard  Radio,  had  been  granted  a 
construction  permit  to  increase  it.-, 
power  to  10,000  watts  on  990  kc. 
The  Knoxville  grant  was  not  an- 

nounced until  Friday,  though  the 
Commission's  press  release  stated 
the  action  was  taken  Tuesday — or 
one  day  before  the  KTRH  an- 

nouncement. This  constituted  a 
third  important  deviation  from  the 
originally    indicated   policy  under 

CALLING  TO  ORDER  this  group  was  Richard  Haysel,  (left),  CBS  Holly- 
wood technician  and  a  U.  S.  Ai-my  reserve  first  lieutenant  of  infantry.  He 

reviewed  his  Alpha  Sigma  Phi  brothers  at  the  network  studios  before 
reporting  March  16  to  Fort  Ord,  Cal.,  where  he  is  stationed.  The  review 
took  place  at  a  studio  farewell  party  staged  for  Haysel.  At  attention  are 
(1  to  r)  C.  R.  Kramer,  account  executive  of  Raymond  R.  Morgan  Co., 
Hollywood  agency;  Ivan  Ditmars,  CBS  organist,  and  Harry  W.  Witt,  who 
serves  as  the  Southern  California  sales  manager  of  the  network. 

In  Case  of  Siege 

WITH  radio  stations  in  areas 
under  siege  scheduled  for 
"blackout"  to  avoid  the  possi- 

bility of  their  operations 
guiding  enemy  aircraft  to 
strategic  targets,  the  ordi- 

nary telephone  in  the  home 
will  become  the  weapon  with 
which  the  call  for  action  will 
be  relayed.  The  War  Depart- 

ment has  pointed  out  that  the 
blackout  of  broadcasting  and 
lighting  is  an  important 
phase  of  the  "passive  de- 

fense" against  hostile  air 
raids,  and  that  with  radio  fa- 

cilities not  operating,  the 
burden  of  transmitting  mes- 

sages and  warnings  is  to  be 
assumed  by  the  telephone. 

the  newspaper  investigation  order 
of  holding  all  newspaper  applica- 

tions in  abeyance.  In  some  quarters 

it  was  regarded  as  an  "offset"  to the  KTRH  grant. 

The  FCC's  sudden  completion  of 
its  scrutiny  of  the  1.50-page  Net- 

work Monopoly  Report  came  on 
Monday,  April  14.  It  was  indicated 
the  Commission  wanted  to  issue  the 
report  by  April  28,  after  revisions 
according  to  instructions  by  its  law 
department,  but  there  was  doubt 
that  that  deadline  could  be  met. 

It  took  the  Commission  a  little 
more  than  a  month  to  complete  its 
review  of  the  law  department's 
version  of  the  final  report,  having 
begun  consideration  March  10. 

A  Drastic  Document 

All  current  signs  are  that  the  re- 
port will  be  just  as  drastic  as  at 

first  indicated,  proposing  to  revise, 
by  regulation,  virtually  the  entire 
business  structure  of  broadcasting 
as  it  exists  today.  In  addition  to  the 
report,  there  will  be  actual  orders, 
rather  than  merely  proposed  orders, 
to  invoke  the  conclusions  reached  by 
the  Commission,  the  majority  hav- 

ing concluded  (Case  and  Craven 
dissenting)    that   the  Commission 

has  the  jurisdiction.  The  theory  is 
that  the  hearing  already  hac  been 
held  (having  occurred  during  1938 
and  1939)  and  that  no  further  steps 
need  be  taken  by  the  Commission. 

It  appears  that  only  sketchy  and 
vague  instructions  were  given  the 
law  department  by  the  FCC  on 
pointing;  up  the  report.  General 
Counsel  Telford  Taylor  and  Assis- 

tant General  Counsel  Joseph  L, 
Rauh  Jr.  were  instructed  to  revise 
the  document  along  the  lines  speci- 

fied, and  to  submit  the  orders  carry- 
ing the  terms  into  effect  as  speedily  i 

as  possible.  Since  Commissioner 
Paul  A.  Walker  will  hold  hearings 
in  the  Southwest  beginning  May  1, 
the  Commission  would  prefer  to 
have  the  report  completed  in  final 
form  before  his  departure,  although 
this  is  not  now  regarded  as  likely. 

Whereas  the  original  law  depart- 
ment version  proposed  nothing  in 

the  nature  of  direct  separation  of 
the  Red  and  Blue  network  of  NBC, 
the  FCC,  in  its  instructions  to  the 
law  department,  is  understood  to 
have  requested  that  such  a  separa- 

tion be  stipulated  on  grounds  of 
purported  monopoly. 

In  no  instance  does  the  FCC  pro- 

pose to  regulate  the  netwoi'ks  di- 
rectly. Rather  it  would  be  accom- 
plished through  individual  station 

licensees.  Since  each  network  ovras 
and  operates  stations,  the  approach 
can  be  made  in  that  way. 

A  possible  way  of  forcing  separa- 

H.  G.  WELLS,  JR.,  General  Manager 
Represented  nationally  by  JOHN  H.  PERRY  ASSOCIATES 
WM.  K.  DORMAN,  Mgr.,  304  E.  45lh  St.,  N.  Y.  CITY 
CHICAGO     DETROIT    ATLANTA  PHILADELPHIA 

Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  Mississippi! 
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tion  of  the  Red  and  Blue,  insofar  as 
the  FCC  plans  are  concerned,  may 
be  the  requirement  in  the  new  rules 
that  no  station  may  take  programs 
from  a  network  organization  sup- 

plying programs  to  another  outlet 
in  the  same  city.  That  automati- 

cally would  preclude  dual  network 
operation. 

It  was  clear  that  NBC  would 
fight  in  the  courts  any  move  to 
force  the  sale  of  the  Blue  network. 
Despite  this,  reports  have  been  cur- 

rent for  some  weeks  that  overtures 
have  been  made  to  NBC  by  a  syndi- 

cate headed  by  an  important  New 
Dealer  to  take  over  the  Blue.  As  far 
as  could  be  learned,  however,  these 
conversations  now  have  collapsed. 

The  whole  complexion  of  the  Mo- 
nopoly Report,  when  it  is  finally 

released,  may  be  altered  by  the 

j'  indicated   trend   of   events  under 
('^  White  House  guidance.  A  definite 
I  ^  move  toward  formulation  of  a  na- 
,j  j!  tional   policy,   or   introduction  of 

ripper  legislation  to  reorganize  the 
)  'o  FCC,  as  urged  two  years  ago  by 

the  President  himself,  may  result 
•  -  in  sharp  toning  down  of  the  report. 
:     The  whole  philosophy  of  the  FCC 
3  majority  is,  at  this  writing,  that 
,  there  should  be  no  exclusive  con- 
„  tracts  and  no  option  time  and  that 
,  licensees  should  be  free  at  all  times 
[i  to  do  what  they  please,  assuming 
I  full  responsibility  for  station  opera- 
fi  tion,  irrespective  of  network  origi- 
(i  nations. 

Basically,  the  relationship  be- 
L  tween  the  independently-owned  sta- 
j  tion  and  the  network  would  be  that 
•i  of  a  ±ime  broker,  although  that  lan- 
;  guage  probably  will  not  be  used  in 
(  the  report.  But  instead  of  an  ex- 
J  elusive  network  affiliation  or  op- 
?  tion  time,  a  station  simply  would 
!  contract  for  a  particular  "program 
'I  series",  whatever  the  network. 
Ii  The  Craven-Case  minority  con- 
<!  sistently  has  held  that  such  an  op- 
'  eration  would  reduce  the  status  of 
■  networks  to  that  of  mere  program 
"  brokers  and  threaten  the  entire  in- 
'  dustry   operation.   The   best  pro- 

grams,  they  have   argued,  would 
^  gravitate  to  the  bigger  stations  in 
"  particular  markets,  with  secondary 
■  stations,  now  protected  by  exclu- 

sive network  affiliations,  probably 
losing  out  entirely. 

Outstanding  Provisions 
Based  on  views  expressed  in  of- 

I  ficial  circles,  the  following  may  be 
regarded  as  the  salient  provisions 
of  the  report  as  it  stands  approved 
today,  though  it  cannot  be  empha- 

sized too  strongly  that  the  docu- 
ment may  be  far  different  when 

finally  released,  probably  next 
month: 

1.  Ban  exclusive  network  con- 
tracts, with  arrangements  in  no 

event  to  run  beyond  the  station  li- 
cense term  of  one-year. 

2.  Conclusion  that  existing  net- 
work-affiliate contracts  covering  op- 

tion time  are  contrary  to  public 
interest  and  restrain  competition. 
Networks  to  serve  stations  on  a 

"program  series"  basis  rather  than 
on  full-scale  commercial  schedules. 

3.  Banning  of  ownership  of  more 
than  one  station  in  the  same  city 
by  the  same  interests.  Opportunity 
would  be   allowed  for  owners  to 

FAN  STUFF  hot  from  the  barber 
chairs  is  heard  on  WHK,  Cleve- 

land, under  sponsorship  of  I.  T.  S. 
Co.,  Elyria,  0.  (rubber  heels), 
Titled  Homei'uns  &  Haircuts,  it  is 
heard  three  times  weekly  during 
the  baseball  season.  Pinky  Hunter 
(left)  and  Jack  Graney  go  from 
chair  to  chair  with  a  portable  mike, 
interviewing  occupants.  Best  inter- 

view wins  some  free  tonsorial 
treatment.  Here  Hunter  interviews 
E.  C.  Sheeler  (behind  feet),  ac- 

count executive  of  Carr  Liggett 
Adv.  Agency,  handling  the  I.  T.  S. 
account.  In  rear  is  barber. 

Survives  Air  Crash 
ALKKRT  H.  C^RAWFORD,  vice- 
president  of  the  Kanuwha  Bi-oadcast- 
ing  Co.,  operating  WGKV,  Charle.ston. 
W.  Va.,  was  one  of  the  passengers  on 
the  Pennsylvania  Airliner  that  crashed 
five  miles  southwest  of  Charleston 
April  J()  on  its  flight  to  Pittsburgli. 
Crawford,  along  with  five  other  passen- 

gers, escaped  with  only  minor  cuts  and 
bruises.  Program  Director  .Joe  Mat- 

thews of  WGKV  had  Crawford  on  the 
air  for  a  special  interview  45  minutes 
after  the  crash. 

"dispose"  of  other  stations.  Other- 
wise renewals  will  be  set  for  hear- 

ing under  the  projected  new  rule. 
4.  Probable  banning  of  multi- 

ple ownership,  with  a  limitation  of 
three  or  perhaps  four  stations  per 
entity,  which  would  strike  at  net- 

works and  numerous  other  group- 
owned  units. 

5.  Prohibition  against  dual  net- 
work operation,  which  would  be 

handled  on  renewal  applications  of 
affiliates,  rathter  than  directly 
against  the  network  or  networks. 

6.  Prohibition,  not  yet  clearly  de- 
fined, against  network  participa- 

tion in  the  transcription  field,  as 
resulting  in  suppression  of  compe- 

tition, and  possibly  also  in  the  con- 
cert and  artists  fields. 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

COVERAGE  OF  FLOOD 
WDAY  Sends  Its  Mobile  Unit 

 200  Miles  to  Scene  
COMPLETE  coverage  of  flood  con- 

ditions in  communities  in  the  north- 
ern Red  River  Valley,  by  land, 

water  and  air  was  brought  to  lis- 
teners by  WDAY,  Fargo,  N.  D. 

When  news  of  the  conditions 
reached  the  station,  its  mobile  unit 
was  sent  to  Roseau,  Minn.,  200 
miles  away.  Interviews  with  the 
mayor  and  folks  who  were  most 
affected  by  the  flood,  together  with 
a  description  of  the  area,  were  fea- tured. 

At  the  conclusion,  the  WDAY 
crew  attempted  to  move  its  mobile 
unit  to  Elvarado  and  Forest  River, 
N.  D.  Discovering  that  the  towns 
were  isolated  by  the  high  water, 
the  entire  equipment,  including  a 
portable  recording  machine,  was 
loaded  on  a  railroad  car  and  sent 
to  those  points.  Records  were  made 
at  the  towns,  photographs  taken 
and  broadcasts  were  presented  on 
return  of  the  crew  to  Fargo. 

Meanwhile  two  members  of  the 
WDAY  staff,  both  pilots,  took  off 
in  the  station's  plane  to  collect 
photos  and  information  which  were 
built  into  a  half-hour  program  on 
their  return. 

-lOHX  COWLES,  vice-president  of 
Iowa  Broadcasting  Co.,  is  one  of  13 
candidates  nominated  for  five  vacan- 

cies on  the  Board  of  Overseers  of  Har- 
vard U,  it  was  revealed  in  the  ballots 

distributed  recently  to  Harvard  alum- 
ni. (Jardner  Cowles  .Jr.,  his  brother, 

who  lieads  Iowa  Broadcasting  Co.,  last 
year  was  elected  to  the  Harvard  Fund 
Council. 

CBS  FIELD  TESTS 

FOR  COLOR  VIDEO 
CBS  plans  to  begin  regular  field 
testing  of  its  television  transmitter 
in  New  York  about  June  1,  accord- 

ing to  Adrian  Murphy,  CBS  Ex- 
ecutive director  of  television.  Em- 

phasis will  be  put  on  transmission 
of  pictures  in  full  color,  he  said, 
but  it  has  not  yet  been  decided 
whether  black-and-white  images 
should  be  dropped  completely. 

The  chief  problem,  he  explained, 
is  not  at  the  transmitter  end  but 
one  of  reception.  Several  manufac- 

turers have  expressed  considerable 
interest  in  making  color  receivers 
and  work  is  progressing  towards 
putting  them  into  production  al- though none  are  being  produced  at 
this  time.  There  is  no  doubt  about 
their  eventual  production,  Mr. 
Murphy  stated,  but  it  is  doubtful 
whether  color  receivers  will  be 
available  by  June  1. 

Educational  Council 
TO  ADVANCE  education  by  radio 
and  to  make  the  CBS  School  of  the 
Air  of  the  Americas  a  truly  Hemi- 

spheric project,  representatives  of  most 
of  the  countries  on  the  American  con- 

tinents have  joined  to  form  a  Pan- 
American  Council,  a  pro.iet  discussed 
recently  at  the  National  Education 
Assn.  convention.  Sterling  Fisher, 
CBS  director  of  education,  is  chair- man of  the  new  council. 

JOHN  H.  LITZELMAN,  of  the  FCC 
legal  dexjartment,  is  to  leave  April 
23  for  Fort  Meade,  Md.,  where  he  will 
undergo  physical  examination  before 
starting  active  military  duty  at  Fort 
Eustis,  Va.,  as  a  captain  in  the  coast 
artillery  reserve. 

I  take  them  out  to  the  ball  game— they  take  me  into  their  homes. 
Here  in  Cincinnati  are  the  World's  Champion  Baseball  Fans!  Enthu- 

siasm runs  wild  from  April  through  September.  But  Crosley  field  will 
only  hold  35,000  people,  so  thousands  of  fans  go  to  the  games  with 
me.  For  home  runs  in  Cincinnati,  let  the  Winged  Plug  of  WSAI 
score  "hits"  on  your  selling  team! 

NBC  RED  AND  BLUE— 5,000  WATTS  NIGHT  AND  DAY 

WSAI 
CINCINNATI'S 
OWN  STATION 

RIPRESENTED    BY    INTERNATIONAL    RADIO  SALES 
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REASONS 

The  tKree  most  impoilanl  cViar- 
acteiistics  oi  a  ladio  antenna  are 

COVERAGE,  STRENGTH,  APPEAR- 
ANCE. In  all  tliiee  \he  highest  lal- 

ing  goes  to  BLAW-KNOX  Vertical 
RadiatoTS.  Their  wide  coverage  makes 

tliem  more  proiitable,  tlieir  greater 

structural  strengtli  cuts  maintenance 

cost,  their  clean  lines  lend  distinc- 

tion to  a  station.    We'll  gladly  ex- 

plain more  iully  why  these  three 

superiorities   are   your   three  best 

reasons  lor  using  BLAW-KNOX  Ver- 
tical Radiators.  Write  or  wire. 

Blaw-Knox  Division  ol  Blaw-Knox  Company 

Taimeis  Bank  Building,  PittsbuigK,  Pa. 

BLAW-KNO
X 

MERT\CM 

RADIATO
RS 

Gray  lra~R 

ARBOR     DAY     PROGRAM  of 
WCKY,  Cincinnati,  featured  Bolton 
S.  Armstrong  (right),  president  of 
Mabley  &  Carew  Co.,  local  depart- 

ment store,  interviewed  by  Jack 
Foster,  WCKY  announcer.  Mr. 
Armstrong  during  the  last  30  years 
has  given  away  4,000,000  trees  on 
Arbor  Days  to  Cincinnati  school 
children.  The  interview  was  part  of 
WCKY's  High  School  Treasure 
Chest  which  is  conducted  by  local 
high  school  students.  Mabley  & 
Carew  Co.  has  used  spot  advertis- 

ing on  the  station  for  ten  years. 

Oregon  Session  Reviews 
New  Radio  -  Libel  Law 

OREGON  STATE  BROADCAST- 
ING Assn.,  in  a  meeting  at  Port- 
land April  12,  presided  over  bj' President  Lee  Bishop  of  KMSD, 

Medford,  discussed  the  various 
phases  of  music  copyright,  legisla- 

tive matters  and  local  radio  prob- lems. 

John  W.  Kendall,  Portland  at- 
torney, reported  on  the  activities 

of  the  association  which  resulted 
in  the  passage  of  the  radio-spon- 

sored libel  bill  in  the  Oregon  Legis- 
lature. C.  W.  Myers  of  KOIN- 

KALE,  Portland,  spoke  on  the 
latest  copyright  developments. 
George  Murphy,  of  Pacific  National 
Adv.  Agency,  delivered  an  address 
to  the  meeting  at  a  luncheon  session 
on  the  aspects  of  radio-agency  re- lations. 

Attending  the  sessions  were: 
Glenn  McCornniek.  KORE;  Marshall  Pen- 
gra,  KRNR  ;  H.  B.  Read,  KSLM  ;  John  G. 
Bauriedel,  KUIN  :  Chet  Wheeler.  KWIL; 
W.  Caiey  Jennings.  KWJJ  ;  Marls  De- 
Launay,  KOOS;  James  Wallace,  KAST; 
Frank  Loggan.  KBND;  Lee  Bishop, 
KMED ;  Mrs.  Zelta  Rodenwald.  KOAC; 
Sheldon  F.  Sackett  and  Ben  E.  Stone, 
KOOS:  H.  Q.  Cox,  Robert  Prigmore.  James 
Mount.  Ralph  Rogers  and  Bill  Mock,  KGW- 
KEX;  C.  Roy  Hunt,  Ted  Kooreman,  H.  M. 
Swartwood,  C.  W.  Meyers.  Harry  Berken- 
dahl  and  John  Walker,  KOIN-KALE. 

9th  District  Session 
SALES  MANAGERS  of  the  NAB 
Ninth  District,  comprising  Illinois 
and  Wisconsin,  met  at  the  Stevens 
Hotel,  Chicago,  April  11  to  discuss 
payment  of  salesmen,  coordination 
of  sales  and  program  departments, 
and  merchandising  efforts.  Attend- 

ing from  Wisconsin  were  Ed  Cun- 
niff,  WKBH,  La  Crosse,  presiding; 
Haydn  R.  Evans,  WTAQ,  Green 
Bay;  J.  C.  Gallagher,  WHBY,  Ap- 
pleton;  Harold  J.  Newcomb,  WRJN, 
Racine.  From  Illinois  were  Walter 
M.  Koessler,  WROK,  Rockford; 
Jack  Heintz,  WCBS,  Springfield; 
Don  W.  Craig,  WCLS,  Joliet;  Roy 
0.  Pearson,  WHFC,  Cicero;  Art 
Harre,  WAAF,  William  R.  Cline, 
WLS,  Chicago. 

Frank  King  Heads 

NAB  5th  Region 

Continued  Aid  Is  Voted  BMI; 

Sales  Managers'  Session 
ELECTION  of  Frank  King,  gen- 

eral manager  of  WMBR,  Jackson- 
ville, as  NAB  district  director  for 

the  5th  district,  comprising  Flor 
ida,  Georgia,  Alabama  and  Puerto 
Rico,  occurred  at  the  April  11  dis- 

trict meeting  in  Jacksonville.  He 
will  serve  for  two  years,  effective 
with  the  NAB  convention  next 
month,  and  succeeds  W.  Walter 
Tison,  general  manager  of  WFLA, 
Tampa.  The  meeting  was  the  last 
of  the  series  of  pre-convention  dis- 

trict sessions  required  by  the  by- 
laws. 
The  50  broadcasters  present 

heard  a  discussion  of  industry 
problems,  including  music.  Carl 
Haverlin,  station  relations  man- 

ager of  BMI,  led  a  discussion  on 
the  music  problem,  with  C.  E. 

Arney  Jr.,  assistant  to  NAB  Pres- 
ident Miller,  representing  the  NAB 

executive  staff.  The  meeting  en- 
dorsed the  work  of  BMI  and  urged 

its  continued  support  by  the  in dustry. 

Sales  Meeting 

Following  the  general  session, 
sales  managers  of  the  5th  district 
held  a  meeting,  presided  over  by 
Norman  McKay,  sales  manager  of 
WQAM,  Miami,  and  chairman  of 
the  committee  for  the  district.  At- 

tending the  meeting  were: 
Don  loset,  Maurice  C.  Coleman,  WAGA 

Ed  Lord,  WALB;  Thad  Holt,  Ed  Norton, 
WAPI  ;  J.  M.  Comer  Jr.,  WATL;  Jack 
Williams,  John  J.  Tobola,  WAYX ;  J.  C. 
Bell,  WBRC:  H.  G.  Wells  Jr.,  WCOA;  Bill Covington,  R.  B.  Raney,  WCOV;  Ralph 
Nicholson,  L.  S.  Mitchell,  WDAE ;  L.  J. 
Duncan,  WDAK;  Harold  P.  Danforth, 
WDBO  ;  Walter  Tison,  WFLA;  Glenn  Mar- shall Jr.,  WFOY;  J.  W.  Woodruff  Jr., 
WGPC;  Harry  E.  Cummings,  WIOD. 
John  Hopkins,  Evelyn  Boote,  WJAX; 

H.  G.  Wells  Jr.,  WJHP  ;  George  A.  Hazle- 
wood,  WLOF  ;  "Red"  Cross,  WMAZ  ;  Frank King,  WMBR;  W.  Wright  Esch,  WMFJ; John  F.  Pidcock,  WMGA;  H.  Wimpy, 
WPAX;  Fred  Mizer,  Norman  MacKay, 
WQAM;  J.  W.  Woodruff  Jr.,  J.  A.  Daven- port, WRBL;  W.  R.  Ringson,  WRDW; 
Happy  Quarles,  WRGA;  Francis  Kearney, 
WRUF;  John  M.  Outler  Jr.,  WSB ;  How- ard E.  Pill,  John  B.  DeMotte,  WSFA; 
Henry  Johnston,  WSGN;  Jerry  A.  Wigley, 
WSUN;  Marjorie  Willis,  Weldon  Helner, 
WTOC. 

C.  O.  Langlois,  John  Langlois,  Lang- Worth  Feature  Programs;  D.  A.  Reesor, 
RCA;  Herbert  Denny,  Standard  Radio;  Carl 
Haverlin,  BMI ;  H.  R.  Mason,  Associated 
Press ;  Leonard  D.  Callahan,  SESAC  ;  An- drew W.  Bennett,  Attorney. 

Stoker  in  KDYL  Post 

ED  STOKER,  since  1938  assistant 
musical  director  of  KDYL,  Salt 
Lake  City,  has  been  appointed  mu- 

sical director,  re- 

placing By  Wood- bury, according 
to  S.  S.  Fox,  pres- ident and  general 
manager.  Mr. 
Stoker  joined  the 
musical  staff  of 
the  station  in 
1937,  aiding  Mr. 
Woodbury  in 
forming  the 
KDYL  orchestra. Mr.  Stoker 

Previous  to  that,  he  toured  the 
West  with  an  orchestra  of  his  own, 
and  is  a  pianist  and  violinist.  In 
his  new  post  Mr.  Stoker  will  m.c. 
the  studio  band  and  handle  music 
clearance  for  all  talent  shows. 
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KRE,  Berkeley,  Cal.,  recently  pre- sented a  broadcast  which  would  have 
been  alarming  to  some  listeners,  had 
not  the  station  injected  frequent  ex- 

planations. The  production  was  a 
dramatized  broadcast  of  how  Berlie- 
ley's  "disaster  plan"  will  operate  un- ■der  actual  circumstances.  Lieut.  Kidd 
,of  the  Berkeley  Police  Department 
wrote  a  realistic  script  of  a  hypothet- 

ical disaster.  The  scene  was  opened 
I  with  a  thundering  explosion.  Sereech- 
I  ing  sirens,  clanging  bells  and  stacatto 
orders  followed.  Don  Hambly,  of  KRE, 
produced. 

MUTUAL  understanding,  and  lots  of 
it,  is  sought  by  Al  Nelson,  general 
manager  of  KPO-KGO,  San  Fran- 

cisco. Weekly  staff  conferences  include 
all  staff  members,  as  well  as  depart- 

ment heads.  Producer-writers,  sales- 
men, publicity,  program,  engineering 

and  announcing  personnel  exchange 
ideas  and  try  to  provide  programs  to 
interest  prospects.  Complaints  are 
thrown  in.  Production  men  accompany 
salesmen  on  their  calls.  Complete  rec- 

ords are  kept  of  the  weekly  staff 
meetings. 

KQW,  San  Jose,  Cal.,  has  four  spon- 
sors whose  messages  are  heard  either 

■  preceding  or  following  baseball  games, 
co-sponsored    by    General    Mills  and 
B.  F.  Goodrich  Co.  [Broadcasting, 
April  7].  MJB  Co.,   San  Francisco 
(coffee)   is  sponsoring  Dugout  Inter- 

views, 15  minutes  before  game  time ; 
Progressive  Optical    System,  Fresno, 
Cal.    (optical  chain)    purchased  five- 

I  minute  newscasts  just  preceding  the 
;  games ;    Maxferd    Jewelry    Co.,  San 
I  Francisco  (jewelry  and  loans)  has  con- 
1  tracted  for  a  time  signal  in  the  pre- 
:  game  period.  J.  A.  Folger  &  Co.,  San 
Francisco  (coffee)  is  presenting  a  ten- 
minute  newscast  at  the  conclusion  of 
each  game. 

'WAGA,  Atlanta,  is  transcribing  the weekly  religious  broadcasts  of  Dr. 
Harry  Emerson  Fosdick,  heard  Sun- 

days over  WAGA  and  the  NBC-Blue 
network.  The  library  of  transcriptions 
is  being  built  for  the  Council  of 
Churches  in  Atlanta  enabling  minis- 

ters and  other  clergymen  unable  to 
hear  the  actual  broadcasts  to  play 
back  all  or  portions  of  the  transcrip- tions. 

WITH  the  opening  of  baseball  season 
April  15,  Al  Bland,  conductor  of  the 
MVGKY  Morn  Patrol  on  that  Cincin- 

nati station,  will  revive  a  popular  fea- 
ture of  last  season,  "Baseball  Pomes 

by  Mose".  Each  day  last  year  Mose, blackface  character  on  the  show,  wrote 
daily  doggerrel  about  the  preceding 
day's  Cincinnati  Reds'  games.  At  the end  of  the  season  Bland  published  all 
the  poems  in  book  form,  selling  8,000 
copies  at  35  cents  each  and  using  only 
Morn  Patrol  promotion. 

KSFO,  San  Francisco,  has  made  avail- 
able to  the  U  of  California  and  Stan- 
ford U,  its  library  of  transcriptions  of 

the  speeches  of  Winston  Churchill 
since  he  became  Britain's  prime minister. 

FOR  THE  fourth  consecutive  year, 
WGES,  Chicago,  captured  first  honors 
for  Americanization  broadcasts  in  the 
awards  made  annually  by  the  Daugh- 

ters of  the  American  Revolution.  An- 
nouncement of  the  Illinois  award  fol- 

lowed the  Golden  Jubilee  State  Con- 
ference of  the  DAR  at  the  Stevens 

Hotel,  Chicago. 

WCKY,  Cincinnati,  has  completed  ar- 
rangements to  have  the  station's  public service  studio  plane  named  official  ra- 

dio unit  of  the  Miami  Valley  Industry 
and  Defense  Exposition  May  28-June 
8.  The  plane  will  be  on  display  at  the 
exposition  and  will  leave  the  floor  at 
intervals  to  meet  incoming  airliners 
and  trains  earring  Army  and  Navy 
officials  who  will  attend.  The  station 
will  broadcast  opening  of  the  Defense 
Exposition  when  Gov.  John  Bricker 
will  officiate. 

JOHNNIE  O'HARA 

WELCOMED  recently  to  WPTF,  Raleigh's  Ten-Year  Club,  were  four  ad- 
ditional employes.  Receiving  handsome  21-jewel  wrist  watches  from 

Richard  H.  Mason,  general  manager,  for  "ten  years  of  loyal  service" were  (1  to  r) :  Willard  Dean,  technician;  Gordon  Meriwether,  bookkeeper; 
Sam  Liles,  transmitter  operator;  and  Alton  Tripp,  control  supervisor. 

Disc  Debates 

DEBATES  by  transcription 
have  been  contemplated  by 
Colgate  U  with  six  colleges 
throughout  the  country.  Each 
institution  will  make  a  re- 

cording of  its  own  speeches, 
questions  and  answers  after 
manuscripts  covering  the 
three  phases  of  the  contest 
have  been  exchanged  with 
Colgate.  Colgate  will  then 
make  records  including  its 
own  and  its  opponents'  ar- 

guments for  final  distribu- 
tion to  about  15  stations  lo- 

cated near  the  participating 
institutions. 

KMBC,  Kansas  City,  recently  carried 
an  account  of  the  sheariiig  of  a  sheep. 
The  broadcast,  conducted  by  Phil 
Evans,  KMBC  farm  counselor,  on  be- 

half of  the  sponsoring  Midwest  Wool 
Marketing  Cooperative,  wound  up  a 
sheep-naming  contest  in  which  the 
name  "Ima  Profit",  won  first  prize  for a  rural  listener. 

KWK,  St.  Louis,  has  started  its  KWK 
Neivsreel  of  the  Air  every  night  11-12 
p.m.  Program  consists  of  complete  ten- 
minute  newscasts,  presented  by  alter- 

nating announcers,  and  designed  to 
provide  listeners  with  a  full  news  sum- 

mary, regardless  of  the  time  they  tune 
in. 

WWL,  New  Orleans,  has  organized  a 
safety  patrol  to  help  the  local  police 
department  reduce  traffic  accidents.  The 
WWL  mobile  unit  is  cruising  the  prin- 

cipal streets  of  the  City  calling  atten- 
tion to  all  traffic  violations.  Announcer 

Frank  Hennessy  is  on  duty  with  the 
mike,  assisted  by  a  policeman. 

WLW  has  decided  to  discontinue  Ren- 
frew Valley  Barn  Store,  which  origi- 
nated on  the  station  several  years  ago, 

because  its  Boone  County  Jamboree 
has  grown  to  such  proportions  as  an 
air  show  and  a  booking  attraction  that 
Ihe  station  cannot  handle  both. 

KLS.  Oakland,  Cal.  recently  in- 
augurated its  new  1,000-watt  RCA 

transmitter,  reconstructed  antenna 
tower  and  other  new  equipment,  in- 

stalled under  supervision  of  Russ 
Butler,  chief  engineer.  KLS  was  first 
built  and  is  still  owned  by  S.  W. 
Warner  and  his  brother,  E.  N.  Warner. 
It  first  went  on  the  air  in  February, 1921. 

KGKB,  Tyler,  Tex.,  on  the  occasion 
of  its  tenth  anniversary  was  cited  for 
its  service  to  that  community  in  a 
special  eight-page  section  of  the  Tyler 
Journal.  Contained  were  pictures  of 
the  entire  station  personnel  with 
biographies  of  the  executives  and  news 
of  note  about  the  station. 

TREAT  THEM  RIGHT 

WMAZ  Employes  Directed  to  Be 

 Cordial  to  Visitors  

AS  A  RESULT  of  an  oft-repeated 
disagreeable  experience  in  other 
stations,  Wilton  Cobb,  promotion 
manager  of  WMAZ,  Macon,  Ga., 
has  issued  a  set  of  rules  to  his  staff 
concerning  the  treatment  of  visitors 
to  the  station.  He  tells  of  standing 
around  more  than  15  minutes  in  the 
reception  room  of  a  station  waiting 
for  any  of  several  employes  stand- 

ing around  to  recognize  him  and 
ask  his  business.  Such  a  visitor, 
Cobb  points  out,  may  have  been  a 
time  buyer  or  an  advertiser,  and 
with  such  treatment  all  good  will 
would  be  lost. 

In  his  order,  Cobb  said:  "As long  as  our  door  is  open  and  we  are 
on  the  air,  it  is  indicative  to  visi- 

tors that  they  are  welcome.  If  the 
receptionist  is  busy,  it  falls  upon 
you  to  welcome  them.  The  program 
is  your  first  duty — but  don't  ignore the  visitors;  they  are  generally 
sponsors  or  listeners,  and  those  are 
bread  and  butter  to  any  station." 

Dixon  Tells  of  Qualities 

Required  in  Radio  Jobs 
"A  COLLEGE  education  is  not 
needed  to  break  into  radio,"  Sidney 
Dixon,  NBC  Pacific  sales  manager, 
declared  in  a  recent  round-table 
discussion  before  300  advertising 
students  from  Southern  California 
schools  and  colleges.  "A  very  high 
percentage  of  network  executives 
and  employes  never  went  to  col- 

lege." 

Speaking  as  part  of  a  panel  ar- 
ranged by  the  Los  Angeles  Junior 

Advertising  Men  and  Women,  Mr. 
Dixon  asserted  that  hard  work  and 

sincerity  are  more  important.  "I've always  believed  ideas  make  budgets 
and  that  the  right  idea  will  create 
a  budget.  You've  got  to  have  an  idea 
first,  you've  got  to  believe  in  your idea  and  learn  more  about  it  than 
anyone  else.  NBC  will  hire  produc- 

tion men  as  production  men — but 
they  must  have  ideas  and  be  able  to 

put  them  on  paper." Participating  in  the  panel  discus- 
sion of  radio  advertising  were  Don 

Belding,  vice-president.  Lord  & 
Thomas;  Robert  L.  Philippi,  direc- 

tor of  public  relations  and  adver- 
tising. Union  Oil  Co.;  Russell  Z. 

Eller,  advertising  manager,  Cali- 
fornia Fruit  Growers  Exchange; 

Dr.  Thurston  Ross,  director  of 
School  of  Merchandising,  U  of 
Southern  California. 

ST.IOUIS'ACE SPORTSCASTER 

ST.  Lours  Kwr 

Exclusive  Affiliate   in  Sf.  Louis 
MUTUAL   BROADCASTING  SYSTEM 

I  Power  +  Frequency 

§         =  Coverage 
§  That's  why  CJOR  is  proud  ̂  
§  of    its    coverage    results  ? 
4  with  1000  watts  on  600  V 

K.C.;  making  this  station  y 

Best  Buy  on  Canada's  § Pacific  Coast. 

Vancouver,  B.  C. 

y         National  Representative 

§  J.  H.  McGillvra §      H.  N.  Stovin  (In  Canada) 

NEW  ORLEANS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nat'l  Rep.  -  The  Kafi  Agency  Inc. 

WRVA  COVERS 

RICHMOND  li 

AND  NORFOLK  fl 

IN  VIRGINIA! 

50,000  WATTS OAr  AND  NIGHT 
C0LUM8IA  AND  MUTUAL  NET?*jOIlKS 
'Aui  H  lAYMii  CO,  HArioHAi  nrytiif^TAriyr 
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FEDERAL  COMMUnTc^^  COMMISSION 

APRIL  12  TO  APRIL  18,  INCLUSIVE 

Decisions  .  .  . 
APRIL  15 

KTRH.  Houston  Granted  CP  change  to 
740  kc  50  k\v.  n'jw  transmitter,  directional. 
KXYZ.  Houston  -Granted  CP  move  trans- 

mitter to  Doepwater.  Tex.,  use  KTRH 
transmitter,  increase  to  5  kw  N  &  D. 
change  to  i:i20  kc  directional  Nl 
KAND.  Corsicana,  Tex.— Granted  CP  in- 

crease to  2.i0  w,  change  equip. 
WCAO.  Baltimore — Denied  petition  for reconsiil  ration  and  grant  for  transfer  of 

control,  si-t  aside  action  of  4-8-41  setting 
application  for  hearing,  and  granted  appli- 

cation on  condition  that  voting  trust  agree- 
ment of  4-10-41  lie  modified. 

SET  FOR  HEARING— WMBR,  Jackson- 
ville. Fla.,  CP  change  to  1060  kc  10  kw 

directional ;  VVDAE,  Tampa,  Fla..  CP 
change  to  740  kc  10  kw  new  equipment, 
directional  N  ;  KVOA.  Tucson,  Ariz.,  CP 
change  to  500  kc  directional  N  &  D  ; 
KVFD,  Fort  Dodge,  la.,  modification  li- 

cense to  unl..  asks  KFGQ  facilities,  joint 
hearing  with  KFGQ. 
MISCELLANEOUS— KFNF.  Shenandoah, 

la..  C(jntinued  renewal  hearing  to  5-4-41  ; 
NEW,  District  Radio  Broadcasting  Co., 
Murray,  Utah,  granted  leave  to  amend 
application  CP  relating  to  stockholders. 

APRIL  16 
NEW,  St.  Louis  U,  St.  Louis— Granted 

CP  FM  45.1  mc  13,000  sq.  mi..  1,500,000 
population. 
W9X2Y,  St.  Louis — Granted  facsimile  re- 

newal, experimental  basis. 
WARD,  Brooklyn — Granted  consent  as- 

signment license  to  Unified  Broadcasting 
Corp.  of  Brooklyn,  to  effect  consolidation 
of  WARD.  Vv'LTH.  WVFW,  WBBC.  now 
sharing  time,  into  a  single  station  ;  granted 
modification  license  to  unl. 
KLX.  Oakland;  WSAR,  Fall  River, 

Mass.:  KFAC.  Los  Angeles;  KVOR,  Colo- 
rado Springs  -Dismissed  applications  for 

modifications  of  licenses  to  III-A,  and reiterated  that  station  classification  is 
merely  for  administrative  convenience  and 
is  not  a  part  of  any  license  nor  a  source 
of  any  i-ight  in  the  license. 
KXL,  Portland,  Ore. — Granted  applica- tion change  to  750  kc  increase  to  10  kw 

ltd.,  directional. 
KTRB.  Modesto.  Cal.— Granted  applica- tion increase  to  1  kw  on  860  kc  unl. 

directional. 
NEW.  Butler  Broadcasting  Corp.,  Ham- 

ilton, O.  Den-ed  petition  to  reconsider  and grant  application  new  station. 
NEW.  Brookdale  Civic  Assn..  Bloomfield, 

N.  J. — Dismissed  formal  protest  against WPAT  grant. 
APRIL  17 

MISCELLANEOUS  -  WJBO,  Baton, 
Rouge.  La.,  granted  modification  CP 
change  antenna,  asking  1150  kc  under 
treaty;  KGHL.  Billings,  Mont.,  granted 
modification  CP  to  790  kc  under  treaty  ; 
WNBC,  New  Britian,  Conn.,  granted  modifi- 

cation CP  for  1410  kc  under  treaty  :  WTJS. 
Jackson.  Tenn..  granted  modification  CP 
change  to  i:i60  kc  1  kw  N  &  D  to  1.390 
kc  under  treaty  and  changes  in  antenna; 
WHB,  Kansas  City,  granted  motion  post- 

pone hearing  to  5-19-41  ;  Outlet  Co.,  Provid- 
ence, granted  leave  amendment  application 

and  severed  application  from  Yankee  Net- 
work application,  application  cancelled  and 

lemoved  from  docket;  WGAL.  Lancaster, 
Pa.,  granted  leave  intervene  WTEL  case; 
NEW,  Camden  Broadcasting  Co..  Camden, 
N.  J.,  grantid  s  lternative  motion  to  post- 

pone hearing. 
APRIL  18 

WNOX.  Knoxville— Granted  CP  increase 
to  10  kw  N  &  D,  new  transmitter,  direc- tional. 
WPAT.  Paterson.  N.  J.— Protest  of 

Brookdale  Civic  Assn.,  Bloomfield.  against 
action  of  1-9-41  granting  CP  dismissed. 

Applications  .  .  . 
APRIL  15 

WKNE.  Keer.e.  N.  H.  -Voluntary  assign- 
ment license  to  WKNE  Corp. 

WCNW,  Brooklyn  CP  new  transmitter, increase  to  1  kw  N  &  D. 
WWJ.  Detroit  Modification  CP  to  950 

kc   under  treaty. 
NEW,  Paducah  Broadcasting  Co.,  Hen- 

der.son.  Ky.    CP  860  kc  250  w  D. 
WLAP,  Lexington,  Ky.  License  move 

transmitter  etc.  specifying  1450  kc  under treaty. 
WICA.  Ashtabula,  O.— CP  new  transmit- 

ter, directional  N,  increase  to  1  kw  5  kw 
D.  unl.,  amended  to  970  kc  undei-  treaty. 

WJAS,  Pittsburgh— Modification  CP  in- crease to  5  kw  N  &  D.  directional  N,  for 
1320  kc  under  treaty,  change  antenna. 
KPRC.  Houston— Modfication  CP  direc- tional N.  increase  to  5  kw  N  &  D,  asking 

950  kc  under  treaty. 
WALA,  Mobile  -Modification  CP  re  trans- 

mitter, antenna,  for  1410  kc  under  treaty. 
WDSU.  New  Orleans— Modification  CP 

change  directional  antenna,  specify  1280 
kc  under  treaty. 
NEW.  WBAM  Inc.,  Birmingham- CP 

1340  kc  250  w  unl.,  WSGN  facilities  when 
vacated. 
KWBG,  Hutchinson,  Kan.  —  Authority 

transfer  control,  amended  to  change  trans- 
ferees from  Taylor.  Wyse  &  Brown  to 

Stanley  Marsh  50%;  Wm.  Wyse,  49.9%; 
and  Wesley  E.  Brown  l<'/r. NEW,  Hennessy  Broadcasting  Co..  Butte, 
Mont.— CP  1490  kc  250  w  unl. 
NEW  Commercial  Radio  Equipment  Co., 

Kansas  City— CP  FM  44.9  mc  2,994  sq.  mi., 
673.759  population,  amended  to  4.410  sq. 
mi..  730,859  population,  change  antenna, trans. 
KDYL,  Salt  Lake  City— Modification  CP directional  N  &  D.  increase  to  5  kw,  change 

antenna,  asking  1320  kc  under  treaty. 
APRIL  18 

WMCA.  New  York — Modification  license 
to  5  kw  N  &  D,  change  antenna. 
WMFD,  Wilmington.  N.  C— Modification license  increase  to  250  w  N  &  D. 
KMPC,  Beverly  Hills— Modification  CP increase  from  5  to  10  kw. 

Tentative  Calendar  .  .  . 
APRIL  21 

NEW,  Yankee  Network,  Boston;  Outlet 
Co.,  Providence  -FM  applications.  44.3  mc. 

APRIL  22 
NEW,   Camden  Broadcasting  Co.,  Cam- 

den, N.  J.— CP  800  kc  500  w  D. 
APRIL  23 

NEW,  CBS  Inc.,  Boston— CP  FM  43.5  mc. 
APRIL  25 

WTEL,  Philadelphia— CP  1500  kc  250  w unl. 
MAY  5 

Hearing  to  be  held  in  Pensacola,  Fla., 
beginning  May  5  and  continued  in  Panama 
City  and  Ocala  in  re  revocation  of  licenses 
of  WTMC  and  WDLP. 

MAY  7 
KFNF,  Shenandoah,  la. — License  renewal. 

MAY  19 
WHB.  Kansas  City  -  CP  710  kc  5  kw  di- rectional N  &  D,  unl. 
WTCN.  Minneapolis— CP  710  kc  10  kw 

unl.  directional  N. 
MAY  20 

NEW,  Camden  Broadcasting  Co..  Cam- den, N.  J.— CP  800  kc  500  w  D. 

JUNE  12 
WQBC.  Vickshurg,  Miss.  —  Modification CP  to  1300  kc  500  w  1  kw  D  unl. 

JUNE  16 
W2XD,  W2XI.  W2XB,   General  Electric 

Co. — Television  license  hearings. 

JUNE  18 
WBRE,  Wilkes-Barre,  Pa.— CP  synchro- 

nous station. 
JUNE  20 

WOOD,  Grand  Rapids — Voluntary  as- 
signment license. 

KEYS  Completes  Staff 
KEYS,  Corpus  Christi,  Tex.,  on  the 
air  since  March  8,  has  announced  com- 
l)h:'tion  of  its  staff  to  include  Charles 
W.  Rossi,  co-owner  of  the  station,  as 
general  manager ;  Bill  Hughes,  former 
commercial  manager  of  KRIS,  Corpus 
Christi,  commercial  manager ;  Bill 
Newkirk,  from  KTBC.  Austin,  and 
WACO,  "Waco,  program  director ;  H. B.  Lockhart,  previousl.v  with  KRIS 
and  KGFI,  Brownsville,  chief  engi- neer. Gates  transmitter  and  console 
are  being  used.  Wincharger  tower  has 
been  erected  and  Presto  turntables  in- 
stalled. 

GATES  AMERICAN  Corp.  is  mak- ing available  to  broadcasting  stations 
a  new  booklet  compiling  complete  cost 
data,  FCC  data  for  filing,  illustrations 
of  installations  and  helpful  hints  in 
putting  the  new  station  on  the  air. 
B<ioklet  is  available  to  any  new  or 
prospective  station  on  request. 

NATIONAL  RECORDING  SUPPLY 
Co.,  Hollywood,  has  been  appointed 
Southern  California  distributors  of 
Duotone  Co..  New  York,  for  its  piny- 
back  and  cutting  needle  line. 

RADIO  IN  BLACKOUT  I 

Indispensable,  Say  Officials  I 

 Of  Army  in  El  Paso  

THE  INDISPENSABILITY  of  ra- 
dio to  another  phase  of  defense 

preparation  was  demonstrated  when 
the  first  international  practice 
blackout  ever  held  on  this  hemis- 

phere took  place  recently  in  El 
Paso,  Juarez,  Mexico,  and  sur- rounding territory. 

Detailed  accounts  of  every  phase 
of  the  event,  were  supplied  by 
members  of  the  staff  of  KTSM,  El 
Paso,  who  cooperated  with  Army 
officials,  and  coordinated  their  de- 

scriptions from  different  strategic 
points  throughout  the  area.  : 

At  9:25  p.m.,  whistles,  sirens  and'! 
the  vertical  beam  of  25  anti-air-!; 
craft    searchlights    signaled  the^' 
warning  period — "Zero  Hour". Lights  went  out  five  minutes  later. 
As  the  searchlights  pierced  the  skies 
for  the  "enemy",  KTSM  announc- 

ers   from    their    vantage    points  i' 

started  their  descriptions.  One  was' stationed  on  a  mountain  peak  3,700 
feet  high,  another  in  a  high  school 
station,   a  third  down  the  valley! 
perched  on  the  KTSM  radio  tower, 
a  fourth  with  a  portable  mike  to  ( 
give  a  man-on-the-street  broadcast, 
and  to  make  it  complete,  an  an- 

nouncer was  stationed  in  an  Army 
observation  plane  on   a  two-way hook-up. 

Both  Army  officials  and  listeners 
agreed  that  radio  made  the  black- 

out a  success — more  than  anything 
else  because  the  broadcast  permit- 

ted the  people  to  hear  all  the  de- 
tails while  remaining  in  their 

homes.  In  that  way  true  conditions 
were  more  closely  simulated. 

New  WDAY  Campaign 

Donates  Bill  of  Rights 
IN  AN  EFFORT  to  place  a  copy  of 
the  Bill  of  Rights  in  every  Fargo, 
N.  D.,  home,  WDAY  wound  up  an 
Americanism  contest  attracting 
thousands  of  entries  April  9.  Lis- 

teners had  been  asked  to  submit  100 

words  completing  the  sentence,  "I'm 
glad  I  am  an  American  because — ". Each  entrant  received  a  copy  of 
the  Bill  of  Rights  suitable  for  fram- 

ing. Prizes  for  the  winners  are 
valued  at  $1,500.  First  prize  is  an 
all-expense  trip  via  Northwest  Air- 

lines to  Washington.  Other  awards 
include:  a  refrigerator,  piano, 

paint,  ten  radios,  groceries,  furni- 
ture, silver  coffee  service,  diamond 

ring,  clothing  and  saving  accounts 
besides  cash  prizes.  All  were  do- 

nated by  Fargo  merchants  and WDAY. 
Judges  are  President  Eversull  of 

North  Dakota  State  College,  Presi- dent McClain  of  Moorhead  State 
Teachers,  President  Brown  of  Con- 

cordia College,  all  of  whom  will 
paiticipate  in  a  special  broadcast 
April  20  when  the  winners  are  an- nounced. 

KGNC,  Amarillo.  Tex.,  has  installed  a 
new  RCA  5-kw.  transmitter  for  its 
•Vkw.  night  and  1-kw.  day  operation which    Ijegan   March  29. 

To  pick  up  all  remotes  •  •  • 

arm  one  brave 

with  22D 

/ >i*:--  A.     ;  , 
.  .  !1 

. . .  says  Chief  Engineer 

Now  "22  tribe"  has  heir  worthy  of  name.  Western Electric  22D  Portable  Speech  Input  Equipment  is 
true  full-blood...follows  tribe  tradition  of  rugged 
construction,  deluxe  appearance,  high  fidelity. 
Has  four  mike  mixers  and  master  gain  control. 

One  brave  handles— like  swiping  candy  from 

papoose! Get  details.  Quick !  Send  smoke  signal  to  Gray- 
bar Electric  Co.,  Graybar  Bldg.,  New  York,  N.  Y. 

Western  Etectric 
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CLASSIFIED 

Help  Wanted  and  Situations  Wanted,  7e  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Announcer  Engineer — 100  per  month.  Send 
transcription.  Box  397.  BROADCAST- ING. 

^Announcer-Engineer — Good  voice,  Gxpei'i- ence  unnecessary.  Small  citv  Rockv 
Mountain  West.  Box  395  BROADCAST- ING. 

Combination  Announcer — Ad-libber,  draft 
exempt.  Gentile,  for  regional  station.  $25 
starting  salary.  Box  399.  BROADCAST- ING. 

'Announcer-Salesman — With  two  or  more 
years'  experience.  Good  opening.  Address : Box  111.   McComb,  Miss. 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — Investigate  our  national  place- ment service.  Central  Registry,  Orphuum 
Bldg.,  Wichita,  Kans. 

Wanted — Experienced  combination  announc- 
er engineer  5000  Watt  CBS  affiliate.  Send 

transcription  I'eferences  and  salai-y  ex- pected.  Box  384,  BROADCASTING. 

Combination  Announcer-Engineer-Network 
Station — In  West  Texas.  Salary  liberal. 
Send  transcription,  experience  and  photo- 

graph. Box  386,  BROADCASTING. 

Operator — Graduate  student,  with  license  at 
once.  Give  full  details — if  you  can  an- nounce, so  much  the  better.  Address  Box 
111   McComb,  Miss. 

Openings  On  Hand! — For  nualified  em- 
ployees— every  department  —  announcers, operators,  combinations,  transradio  press, 

salesman,  etc.,  except  talent.  National 
Radio  Employment  Bureau.  Box  864, 
Denver,  Col. 

CBS  Station  in  Central  West — Looking  for 
chief  engineer,  preferably  married.  Please 
give  complete  bcakground  and  experi- 

ence record  as  well  as  starting  salary  ex- 
pected. Box  378,  BROADCASTING. 

Salesman— Well  established  MBS  affiliate 
South  East  offers  excellent  opportunity  to 
producer.  Drawing  account  plus  com- 

mission. Will  consider  only  expei-ienced, aggressive,  sober  salesman  who  wants  to 
get  ahead.  Write  full  details  concerning 
yourself  to  Box  379,  BROADCASTING. 

Situations  Wanted 

Experienced  Announcer,  Copywriter — Now 
with  NBC  outlet.  Desires  change.  Box 
389,  BROADCASTING. 

Sports  Announcer  -  Baseball  -  Sport  Com- 
mentary— Also  handle  general  duties. 

References,  recordings.  Box  392,  BROAD- CASTING. 

Operator~-lst  class  phone,  no  experience, married,  35  yrs.  old,  wishes  position.  Box 
398,  BROADCASTING. 

Why  Lose  Money? — Will  manage  Southern 
station  profit  sharing  basis  —  you  can't lose.  Box  385,  BROADCASTING. 

Commercial  Manager — Nine  years  of  sales 
and  merchandising.  Last  seven  years 
with  one  of  the  most  successful  managers 
of  the  NBC  affiliates.  Details  on  request. 
Box  383,  BROADCASTING. 

Announcer-Technician — With  complete  mo- 
bile 16  inch  transcription  equipment. 

Ten  years'  experience  in  radio :  sales background.  Desires  position  with  pro- 
gressive station.  Draft  exempt.  Married. 

Box   393,  BROADCASTING. 

Writer  -Promotion  copy  that  crackles, 
j)resentations  that  sell,  publicity  that  gets 
printed.  14  years'  advertising  experience, last  4  with  network.  Now  employed. 
Wants  $80  per  week.  Box  390,  BROAD- CASTING. 

Need  A  Mail  Pull  Announcer-  With  ex- 
perience as  Farm  Proj^ram  Director,  now 

p]-oducing  successful  rural  shows?  Em- 
ployed on  5kw  Midwest  netwo]-k  station. Looking  for  opportunitv  to  help  vou  and 

m.vself.  Box  388,  BROADCASTING. 

Situations  Wanted  (Continued) 

Announcer — Wishes  connection  with  east- 
ern network  affiliate.  Thoroughly  trained 

in  news,  ad  lib  and  general  assignments. 
Has  tested  early  morning  chatter  show. 
Network  endorsement.  Thirty  years  old. 
Married.  College  education.  Address  Box 
376,  BROADCASTING. 

Experienced  Program-Producer — With  suc- 
cessful selling-merchandising  ideas  de- 

sires position  in  major  market  station. 
Ten  years'  i-adio  includes  local-regional 
stations  ;  national  agency-national  re- 

search training.  Draft  exempt.  Excellent 
references.    Box   391,  BROADCASTING. 

E.xperienced  Operator — Forced  to  leave  pres- 
ent position  through  no  fault  of  his  own. 

Experienced  on  Western  Electric  equip- ment. Both  control  and  transmitttter 
operator.  Have  best  of  references  from 
present  employer.  Can  take  station 
break  announcements.  Record  on  request. 
Write  or  wire  collect,  Charles  Holms, 
KWLM,  Willmar,  Minnesota. 

Wanted  to  Buy 

LTscd   1  Kilowatt  Broadcast  Transmitter — 
Complying  with  present  FCC  require- ments. Box  396,  BROADCASTING. 

5  Kilowatt  Transmitter — Please  state  fully 
condition  of  transmitter  and  price  in  first 
letter.  Box  394,  BROADCASTING. 

For  Sale 

Assortment  New  and  Used — Mica  trans- 
mitting condensers  priced  very  reason- 

able. Box  377,  BROADCASTING. 
For  Sale— Used  Western  Electric  5  Kw 

transmitter  complete,  good  record  of  per- 
formance. Box  387,  BROADCASTING. 

Two  Accounts  on  WABC 
TWO  advertisers  have  been  signed  to 
sponsor  on  a  particiijating  basis  the 
program  featuring  Arthur  Godfrey 
which  starts  April  28  on  WABC,  New 
York,  while  further  accounts  for  his 
New  Yorlv  series  will  be  announced 
later  this  week.  Bond  Stores,  New 
York,  will  spon.sor  Godfrey  Monday 
through  Saturday,  7  :30-7  :45  a.m.,  for 
men's  clothing.  Agency  is  Neff-Rogow. New  York.  Lehn  &  Fink  Products  Co. 
( Hind's  cream ) .  New  York,  will  par- 

ticipate thrice-weekly  in  the  6 :35-7 
a.m.  portion  of  Godfrey's  70-minute program.  Wm.  Esty  &  C!o.,  New  York, 
is  agency. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  ....  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

124    Jackson  Ave. 
University  Park,  Md. 

To  Promote  Styles 

NEW  YORK  Dress  Institute,  re- 
cently organized  jointly  by  the  In- 

ternational Ladies  Garment  Work- 
ers Union  and  New  York  dress 

manufacturers  to  establish  New 

York  as  the  style  center  of  the 
world,  has  appointed  J.  Walter 

Thompson  Co.,  New  York,  to  han- 
dle its  $1,000,000  promotional  cam- 

paign. No  details  of  promotion 
plans  have  been  divulged,  but  it  is 
understood  radio  will  be  included. 

RADIO  SALESMAN  .  .  .  Married 
...  36  years  old  .  .  .  desires  to 
make  change.  Six  years  successful 
local  and  regional  sales  experience 
with  5000  v/att  NBC  Red  station  in 
southeastern  city  of  85,000.  Would 
consider  direction  of  sales  activities 
in  smaller  station  or  sales  affilia- 

tion with  large  station  ofFering 

opportunity  for  advancement.  Box 
380,  BROADCASTING. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Offlca: 

7r34  Main  St. Kansas  City,  Mo. 
Crossroads  of 
the  World 

Hollywood,  Cal. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

AAcNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

0 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey   BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen   BIdg.  o  WASH..   D.  0.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 

BROADCASTING  •  Broadcast  Advertising April  21,  1941   •  Page  53 



Drawn  for  Broadcasting  by  Sid  Hix 

"Which  One  of  You  Boys  Covered  the  Dog  Show!" 

Radio  to  Be  Prominent  in  Discussions 

Of  AP  and  ANPA  at  Annual  Meetings 

CBS  mmOMMlTTAL 

OIS  HEARST  ATTACK 

CBS  EXECUTIVES  last  week  de- 
clined to  comment  on  stories  ap- 

pearing in  the  Hearst  press  attack- 
ing the  Sunday  afternoon  broad- 

casts of  The  Free  Company  on 
CBS  as  "menacing"  democratic 
Ideals.  Stories  reported  that  Amer- 

ican Legion  posts  throughout  the 
country  are  "demanding  a  Federal 
investigation  both  of  the  sponsor- 

ship of  the  program  and  the  source 
of  its  funds  for  radio  time." 

Appearing  only  in  the  Hearst 
papers,  these  articles  consistently 
refer  to  the  broadcasts  as  the  "Or- 

son Welles  series"  and  to  "Orson 
Welles  and  his  Free  Company," leading  some  observers  to  see  a 
connection  between  these  attacks 
and  the  forthcoming  release  of  Or- 

son Welles'  new  picture  "Citizen 
ane",  which  William  Randolph 

-iearst  is  said  to  have  tried  to  stop 
as  portraying  his  own  career  in 
uncomplimentary  fashion. 

Hearst  stories  harp  on  Welles 
but  do  not  mention  Jan^.es  Boyd, 
chairman  and  organizer  of  the 
Free  Company,  nor  any  of  its  other 
members  such  as  Robert  Sherwood, 
George  M.  Cohan,  Archibald  Mac- 
Leish,  Stephen  Vincent  Benet, 
Marc  Connelly  for  instance.  They 
do  not  mention  the  purpose  of  the 
radio  series  to  oppose  foreign 
propaganda  by  presenting  in  dra- 

matic form  the  basic  principles  of 
American  Freedom.  They  do  not 
mention  the  noted  educators, 
preachers  and  other  civic  and  pro- 

fessional men  who  have  written 
praising  the  programs,  nor  the 
fact  that  WISN,  Hearst  station  in 
Milwaukee,  had  voluntarily  carried 
the  complete  series  up  to  that  time. 

Lever  Bros.  Deal 
{Continued  from  page  10) 

ing  to  be  shown  but  we're  from 
Missouri,  which  is  one  of  the  48 
States." 

Use  of  Funds 

The  RFC  loan  to  Brown  &  Wil- 
liamson will  be  used  to  pay  off  a 

$15,000,000  debt  to  the  Guaranty 
Trust  Co.  of  New  York,  and  the 
remainder  will  go  to  the  credit  of 
the  British  Government  to  pay 
for  munitions  purchased  in  this 
country  and  for  which  the  British 
agreed  to  pay  cash.  The  loan  will 
make  it  possible  for  the  British 
owners  of  B  &  W  to  buy  back  their 
property  after  the  war  or  whenever 
they  are  in  a  position  to  pay  the 
money  back  to  the  RFC.  Actually 
it  makes  the  RFC,  which  is  a  Gov- 

ernment corporation  holder  of  what 
amounts  to  mortgage  on  the  big 
tobacco  company. 

In  the  past  the  RFC  has  been 
influential  in  naming  directors  and 
sometimes  even  administrative  of- 

ficers of  companies  to  which  it  has 
loaned  large  amounts.  It  is  not 
known  if  this  procedure  would  be 
followed  in  the  case  of  B&W.  A 

statement  at  the  time  of  the  loan's 
announcement  stated  "These  comp- 

anies, which  are  important  to  our 
economy,  will  suffer  no  disturb- 

ance." 

NEWSPAPER  -  RADIO  relation- 
ships, always  a  favorite  topic  of 

discussion  when  publishers  gather, 
is  expected  to  receive  even  more 
than  normal  attention  at  this  year's 
meetings  of  the  Associated  Press 
and  the  American  Newspaper  Pub- 

lishers Assn.,  following  the  recent 
FCC  announcement  of  an  investi- 

gation of  newspaper  ownership  of 
broadcasting  stations. 

Both  organizations  will  convene 
at  the  Waldorf-Astoria  Hotel  in 
New  York,  the  AP  on  Monday  and 
the  ANPA  the  following  three  days. 

Ethridge  Group 

Preceding  the  AP  meeting,  the 
committee  of  44  newspapermen  ap- 

pointed by  Mark  Ethridge,  vice- 
president  and  general  manager  of 
the  Courier- Journal  and  Louisville 
Times,  to  plan  means  of  combating 
any  move  to  outlaw  station  owner- 

ship by  newspapers,  will  hold  a 
preliminary  session  on  Sunday,  at 
which  time  a  steering  committee 
will  be  appointed. 

On  Tuesday  there  will  be  a  gen- 
eral meeting  open  to  any  publisher 

owning  a  radio  station,  holding 
station  stock  or  having  an  applica- 

tion for  radio  facilities  pending. 
These  are  the  only  scheduled  dis- 

cussions of  radio  during  the  week. 
The  subject  is  conspicuously  absent 
from  the  ANPA  agenda,  which  this 
year  even  omits  the  customary  re- 

port of  the  radio  committee.  It  was 
explained  at  ANPA  headquarters 
that  the  only  occurrence  during 
the  past  year  worthy  of  committee 
report  was  the  FCC  move  toward 
newspaper-radio  divorcement  and 
that  since  this  was  being  handled 
by  the  Ethridge  committee  the 
ANPA  officially  would  neither  dis- 

cuss the  matter  nor  take  any  ac- 
tion. 

The  only  mention  of  radio  in  the 
convention's  preliminary  program 
was  in  the  list  of  topics  suggested 
for  di!5cussion  at  the  Tuesday  meet- 

ing of  publishers  of  papers  with 

circulations  of  less  than  50,000. 
This  is  a  question  concerning  the 
costs  of  station  operation  and  the 
loss  of  advertising  of  the  paper  to 
the  station. 

There  is  possibility,  however, 
that  the  subject  of  station-owner- 

ship may  be  raised  from  the  floor 
during  the  general  ANPA  ses- 

sions Wednesday  and  Thursday, 
which  might  result  in  the  adoption 
of  a  resolution  voicing  the  group's 
opinion  of  the  FCC  move.  Whether 
or  not  this  occurs  will  undoubtedly 
depend  on  the  outcome  of  the  meet- 

ing of  station-owning  publishers  on Tuesday. 

Not  on  AP  Agenda 

The  same  situation  applies  to  the 
AP  meeting,  at  which  radio  is  not 
part  of  the  official  agenda  but 
which  may  discuss  any  subject 
raised  by  any  AP  member.  Nor  has 
radio  any  scheduled  part  in  the 
convention  of  the  National  News- 

paper Promotion  Assn.,  also  meet- 
ing at  the  Waldorf,  Monday 

through  Wednesday,  although  it 
may  be  mentioned  by  Gardner 
Cowles  Jr.,  associate  publisher,  Des 
Moines  Register  &  Tribune  and 
owner  of  KRNT  and  KSO,  in  his 
paper  on  "Tomorrow's  Newspaper 

Promotion". Government  officials  are  scheduled 
to  give  the  major  addresses  at  the 
luncheons  and  banquets  during  the 
week.  Jesse  Jones,  Secretary  of 
Commerce,  will  speak  at  the  AP 
luncheon  Monday.  Col.  Frank  Knox, 
Secretary  of  the  Navy,  and  C.  R. 
Smith,  president  of  American  Air- 

lines, are  featured  speakers  at  the 
ANPA  Bureau  of  Advertising  din- 

ner Thursday.  Paul  V.  McNutt, 
Federal  Security  Administrator, 
and  Richard  R.  Deupree,  president 
of  Procter  &  Gamble  Co.,  will  ad- 

dress the  Bureau's  Wednesday 
afternoon  session,  which  will  also 
feature  a  "board  of  experts"  quiz 
with  Col.  Leroy  W.  Herron,  adver- 

tising director,  Washington  Star, 
as  interlocutor. 

London  Raids  Hit 

Networks'  Offices 
Two    Suffer    Slight  Injuries 
As  NBC  Branch  Is  Struck 

LONDON  headquarters  of  both 
NBC  and  CBS  were  completely 
wrecked  in  the  intensive  German 
air  raid  April  16,  NBC  for  the! 
second  time  and  CBS  for  the  third 
time  since  the  start  of  the  Nazi 
bombings  of  England  seven  months ; 

ago. None  of  the  employes  in  the  two 
offices  were  injured  although  Flor- 

ence Peart  and  Mildred  Boutwood,| 
secretaries  in  the  NBC  office,  were 
shaken  and  bruised  by  falling  de- 

bris. Both  girls  are  survivors  of 
the  Dec.  8  bombing  of  NBC  head- 

quarters, when  Fred  Bate,  NBC 
chief  London  representative,  was 

injured. CBS  received  first  word  of  the 
bombing  at  6:45  p.m.  New  York 
time  when  Edward  R.  Murrow, 
chief  of  the  CBS  London  staff,  re- 

ported it  on  The  World  Today  news 
roundup.  As  Murrow  expressed  it: 
"Tonight  having  been  thrown 

against  the  wall  by  blasts  which 
feel  like  nothing  so  much  as  being 
hit  by  a  feather-covered  Ford  and 
having  lost  our  third  office  which 
looks  as  though  some  crazy  giant 

had  operated  an  egg-beater  in  its 
interior,  I  naturally  know  that  we 

have  been  bombed." 
Soot  Everywhere 

At  8  a.m.  on  April  17  on  the 
CBS  news  of  Europe  program, 
Charles  Collingwood  of  the  CBS 
London  staff  described  the  debris- 
covered  streets  of  London  and  the 
wrecked  CBS  office  "with  soot  lying 
everywhere  and  chairs  and  tables 

strewn  all  over." John  MacVane,  NBC  London 
correspondent  in  charge  while  Fred 
Bate  is  in  this  country  on  vacation^ 
described  the  bombing  on  the  7:15 
p.m.  NBC  News  Roundup  and  on 
April  17  at  1:50  p.m.  gave  a  vivid 
word  picture  of  the  devastation 
wrought  by  the  raid. 

"Bombs  raked  practically  every 

part  of  the  London  area,"  MacVane 
reported,  "the  raids  beginning  soon 
after  dark.  Judging  the  number  of 
bombers  is  pretty  much  guess- 

work but  if  you  figure  400-600 
bombers  spent  the  night  dumping 
fire  bombs  and  high  explosives  on 
London  you  can  get  some  general 
idea  of  how  it  was.  Some  of  the 
raiders  dropped  their  bombs  one 
by  one  and  others  let  them  go  in 
sticks  of  two  or  three  or  more.  The 
incendaries,  many  of  them  Molotoff 
Cocktails  that  explode  in  the  air 
and  shoot  out  the  bombs  in  a 
cluster,  started  blazes  that  lit  the 

sky." 

Stong  Suit  Dropped 
INJUNCTION  suit  brought  by  Phil 
Stong,  author,  against  CBS  and  Wm. 
Wrigley  Co.  was  settled  and  discon- 

tinued April  14  out  of  New  York  Fed- 
eral Court  when  Judge  Murray  Hul- 

bert  dismissed  the  complaint  on  stipu- 
lation. Plaintiff  charged  plagiarism  of 

his  book  Career  in  the  defendants'  pro- gram Gateway  to  Hollywood  from 
July  9,  1939,  to  Oct.  1,  1939. 
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WE'RE  NEIGHBORS  TO 

1,305,180 

MIDWEST  RURAL  FAMILIES* 

Our  rural  programs  reflect  our  genuine  Interest  In  the  lives  of  these  families 

and  show  that  we  make  every  effort  we  know  how  to  understand  the  needs 

and  wishes  of  our  rural,  as  well  as  our  urban,  audience. 

48.21%  OF  WLW'S  AUDIENCE  IS  RC/RAL* 

WiW  DEVOTES  24  HOURS  PER  WEEK 

SPECIFICALLY  TO  ITS  RURAL  LISTENERS- 

91.7%  OF  THIS  TIME  ORIGINATES  IN  THE 

STUDIOS  OF  THE  NATION'S  STATION.' 

^ Based  on  numbBr  of  radio  homes  in  WLW  Nighttime  merchandiseable  area. 

REPRESENTATIVES:  New  York  —  Transameriean  Breadeastln9  &  Television  Corp.    Chicago  —  WLW.  230  N.  Michigan  Avenue.    San  Francisco  —  InternaMenal  Radio  Solos. 

V  THE  NATION'S 

^  
STATION 



and  today,  more  than  ever, 

IT'S  AMERICA'S 

FIRST  CHOICE! 
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have 

TRAVEL  where  you  like  throughout 

the  length  and  breadth  of  America 

.  .  .  you're  seldom  far  from  the  service 
area  oisomeone's  2  50-K  transmitter!  For 
the  RCA  2  50-K  has  won  an  acceptance 
never  before  accorded  to  transmitter 

by  any  manufacturer! 
American  stations,  built  or  building, 

have  purchased  60  of  these  high-effi- 

ciency, high-fidelity,  2  50-watters.  For- 
eign purchasers  account  for  nine  more. 

Performance  alone  can  make  that  kind 

of  record  possible  .  .  .  and  performance 

is  precisely  what  the  2  50 -K  offers! 
Flat  within  IV2  db.  from  30  to  10,000 

cycles  up  to  95%  modulation,  with 
extremely  low  inherent  distortion  and 

noise-level,  the  250-K  puts  out  the 

quality  that  pleases  audiences  and  ad- 
vertisers alike. 

Learn  the  advantages  of  the  2  50-K  for 

yourself — write  for  the  complete  story. 

250-WAn  TRANSMIHER 

MODEL  250-K 

These  American  Stations 

Have  Chosen  the  250- 

■K 

KANA KBIX KBUR  KFBC KFMB 

KFPW KFXM KHAS  KLUF KRJF 

KVFD KVOE KWIL  KYAN 
KYCA 

WAJR WARM WATN  WBIR WBTA 

WCED WBML WBOC  WDAS 
WDEF 

WCBI WDAK WHKY  WFIG WGTC WHBQ 

WGOV WJHP  WHUB 
WFPG 

WINX WIZE WHYN  WGAC 
WLBJ 

WHIP 
WKMO 

WKWK  WKPA WLAV 

WLOK WMJM WMRN  WMOB WMOG 

WGGA 
WORD WSAV  WSOO WSLB 

WTHT WSOC  WTJS 

Never  has  ANY  broadcast  transmitter  seen  such 

universal  acceptance.. .IN  A  LinLE  OVER  A  YEAR! 

(mi 

Use  RCA  Radio  Tubes  in  your  station  for  finer  performance      ^-^^;7h«r  p^morman^ 

Microphonet 
SpMch  Input  Syitami Associated  Equipmant 

Transmitter* 

New  York:  12  70  Sixth  Ave.    Chicago:  589  F,.  Illinois  St.    Atlanu:  530  Citizens  &  Southern  Bank  Bld«.    Dallas:  Santa  FeBldg.    San  Francisco:  170  Ninth  St.    Hollywood:  1016  N.  Sycamore  Ave. 
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was  a  long  trail  home  for  the  settlers  who  came  to  Fort 

;^1ndustry's  trading  post  on  the  Maumee  River  at  the  turn  of  the  1 8th 
century.  The  trips  for  provisions  v^ere  made  only  once  or  iv/ice  a  year, 

and  it  was  with  the  prospect  of  several  days'  wearisome  travel  that 
the  pioneer  cracked  a  bull  whip  over  the  heads  of  his  team.  Today 

that  trail  is  shorter.  In  the  time  it  would  take  the  curling  whip  to  crack 

out  its  command,  the  voices  of  WSPD  travel  to  thousands  of  homes  in 

Toledo — in  Northwestern  Ohio — in  Southern  Michigan;  voices  crying 
the  wares  of  the  great  city  that  has  grown  on  the  ground  of  old  Fort 
Industry. 

WSPD  is  particularly  sensitive  to  the  rhythm  of  progress,  for 

today  the  Voice  of  Toledo  celebrates  its  20th  birthday.  Casting  a  quick 

glance  backward,  WSPD  can  sense  a  certain  kindred  nostalgia  with 

pioneers  of  another  day. 



eadership  in  Library  Servic 

A  Brilliant 

Innovation . . . 

in  the  field  of  libiary  seivice 
starts  in  oui  May  first  release: 
the  first  of  a  series  of  unin- 

terrupted symphonic  music  on 
transcriptions!  Standard  Radio 
has  signed  the  famous  Los 
Angeles  Philharmonic  Orches- 

tra conducted  by  Henry  Sved- 
rofsky  for  this  series. 

Except  on  live  broadcasts, 
symphony  music  has  hereto- 

fore been  restricted  to  phono- 
graph records.  Now  for  the  first 

time,  stations  may  have  the  ad- 
vantages of  performing  the 

world's  finest  music,  without 
having  to  change  or  turn 
records.  Now  complete  move- 

ments and  selections,  regard- 
less of  length,  are  recorded 

without  a  break.  The  further 
advantages  of  the  high-fidel- 

ity, wider  range  and  impercep- 
tible surface  noise  of  transcrip- 

tions, make  this  program  ma- 
terial even  more  desirable. 

The  first  releases  include  one 
complete  movement  from  Si- 

belius' First  Symphony,  which 
runs  ten  minutes,  and  Mous- 

sorgsky's  "Night  on  the  Bare 
Mountain",  which  runs  nine 
and  a  half  minutes.  Other  selec- 

tions are  "Allegretto"  from 
Brahm's  Second  Symphony 
and  Brahm's  '"Hungarian 
Dance  No.  6",  representative 
of  the  types  of  music  to  be  re- 

leased in  the  future. 
■w  -w 

It  will  pay  you  to  investigate 
Standard  Program  Library  Ser- 

vice and  learn  why  over  300 
radio  stations  have  chosen  it 
for  their  musical  program 
needs.  Standard's  reputation 
of  "leadership  in  library  serv- 

ice" is  based  on  long  establish- 
ed leadership  in  extra  service 

features. 

WELCOME  TO: 

KMYR— Denver,  Colo. 

KPOW— Powell,  Wyo. 

W55NY— New  York  City 

WKWK— Wheeling,  W.  Va. 

WALB— Albany,  Ga. 
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PROOF DAfLY  MA/L 

VrO  FINER  tribute  has  been  paid  to  the  Standard  Radio  Program  Library  than  the  simple 
statement:  "It's  dependable."  Dependability  is  the  foundation  upon  which  Standard  Radio 

has  built  since  its  inception  .  .  .  Our  subscribers  know  they  can  depend  on  brilliant  showman- 
ship, technical  perfection  and  salability  in  every  Standard  release  .  .  .  they  know  they  can 

depend  on  Standard  to  meet  their  transcribed  musical  requirements  ...  It  is  this  dependability 
which  has  won  for  Standard  Radio  a  large  and  loyal  following  which  answers  "Yes"  to  the  question: 

"Are  Your  Transcriptions  Up  to  Standard?" 

HOLLYWOOD CHICAGO 
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1  New  Defense  ! 
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MEANS 

EXTRA  PROFITS 

FOR  YOU  IN 

THE  NATION'S 

WEALTHIEST 

MARKET 

America's  No.  1  Market*  is  America's  No,  1  Vacationland  as  well.  And  this  year,  more 

than  ever,  this  beautiful  area  will  be  a  mecca  for  vacationists  from  all  parts  of  the  nation. 

Take  full  advantage  of  this  increased  buying  power.  Use  WTIC  .  .  .  the  one  medium 

which  will  reach  all  these  people. 

The  country's  wealthiest-''  market  and  that  market's  foremost  selling  force  is  a  com- 

bination not  to  be  missed!  So  why  not  make  plans  to  let  WTIC  put  your  message 

across  in  Southern  New  England  as  so  many  national  advertisers  are  already 
doing? 

*1940  Income  Figures  of  Division  oj  Industrial  Economics  of  the  Conference  Board, 

\      0  I DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 

The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network  - 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 



HOW'RE  YOU  DOING 

IN  ST.  LOUIS? 

St.  Louis  is  one  of  the  wonder  cities  of  Ameri- 

ca's Midlands.  The  nation's  seventh  in  popu- 
lation, it  is  third  in  value-per-capita  of  manu- 

factured products,  and  does  a  wholesale  busi- 
ness nearly  three  times  as  large  as  its  $385,- 

000,000  annual  retail  business.  That  gives  a 

pretty  good  picture  of  the  city's  ability  to 
buy  your  merchandise — and  to  sell  it,  too! 

Exclusive  St.  Louis  outlet  for  the  NBC  Basic 

Red  Network,  and  operating  at  550  KC,  KSD 
has  both  the  coverage  and  the  audience  in 

the  entire  St.  Louis  trading  area.  The  Dis- 
tinguished Broadcasting  Station,  KSD  has 

since  1935  led  all  other  St.  Louis  stations  in 

"Firsts"  in  18  nation-wide  Radio  Program 
Star  Popularity  Polls,  voting  for  listeners' 
preference.  KSD  is  therefore  the  choice  of 
most  smart  national  spot  advertisers.  And 

it's  an  economical  choice  because  it  delivers 
this  area  without  waste. 

Let  us  give  you  all  the  facts  about  KSD  and 

the  St.  Louis  market.  "Ask  your  Agency  to 
ask  the  Colonel!" 

KSD 

THE  POST-DISPATCH  STATION 

550  KC       •       NBC  Red 

ST.  LOUIS 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .  MINNEAPOLIS-ST.  PAUl 

^\  WMBD  PEORIA 

^  KSD  ST.  LOUIS 

p  WFBL  SYRACUSE  '  " 
...IOWA... 

WHO  .....    .  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
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President  Names  Ethridge  for  Radio  Study 

Hough  Heads  Press 

Group;  Thacher- 

Kaye  Counsel 
WITH  THE  drafting  by  President 
Roosevelt  of  Mark  Ethridge  to  un- 

dertake a  "survey  of  the  entire  sit- 
uation now  existing"  in  broadcast- 

ing, fears  of  any  immediate  up- 
heaval in  radio  by  regulatory  fiat 

have  been  allayed.  The  view  still 
prevails,  however,  that  the  indus- 

try faces  an  uphill  fight  against 
imposition  of  restraints  on  news- 

paper-ownership and  other  business 
phases  of  radio  operation. 

Disclosure  of  the  Ethridge  ap- 
pointment by  the  Chief  Executive 

came  at  a  meeting  in  New -York, 
April  22,  of  200  publishers  of  news- 

papers identified  with  ownership  of 
stations,  at  which  time  plans  were 
completed  for  creation  of  an  organ- 

ization to  resist  any  Government 
move  toward  divorcement  of  news- 

papers   from    station  ownership. 
A  reassuring  note  in  the  Presi- 

dent's letter  read  by  Mr.  Ethridge 
was  that  "no  action  is  contemplated 
that  would  affect  any  present  own- 

ership" of  stations  in  connection 
with  the  projected  inquiry  into 
newspaper  ownership. 

Thacher  Named 

After  electing  Harold  V.  Hough, 
of  the  Fort  Worth  Star-Telegram, 
operating  WBAP  and  co-owner  of 
KGKO,  to  the  chairmanship  of  the 
newspaper  station  group,  Thomas 
D.  Thacher,  of  New  York  and 
Washington,  one  -  time  Solicitor 
General  and  a  former  Federal 
judge,  was  designated  chief  counsel. 
Assisting  the  hard-hitting  attorney 
in  the  preparation  of  the  case  to  be 
presented  to  the  FCC  will  be  Syd- 

ney M.  Kaye,  vice-president  and 
general  counsel  of  Broadcast  Music 
Inc.  and  a  prime  mover  in  its  or- 

ganization, who  will  be  associate 
counsel. 

Mr.  Ethridge  read  to  the  special 
session  at  the  Waldorf-Astoria 
last  Tuesday  the  letter  from  Presi- 

dent Roosevelt,  which  asked  him  to 
become  his  personal  advisor  on 
the  formulation  of  a  new  national 
policy  to  govern  radio.  Mr.  Eth- 

ridge thereby  undertakes  the  as- 
signment originally  slated  for  Low- 

ell Mellett,  director  of  the  Office 
of  Government  Reports.  Mr.  Mel- 

lett viewed  the  task  as  too  special- 

JUDGE  THACHER 

ized  and  is  preoccupied  with  other 
matters  [BROADCASTING,  April  14, 
April  21]. 

The  unprecedented  action  of  the 
President  in  selecting  from  the  in- 

dustry a  figure  to  make  the  all 
inclusive  radio  survey  at  a  time 
when  the  FCC  has  been  nioving  in 
on  all  industry  fronts  was  ac- 

claimed in  broadcasting  circles, 
though  the  gravity  of  the  outlook 
is  not  discounted. 
Even  more  significant,  it  was 

thought,  is  the  fact  that  Mr.  Eth- 
ridge was  assigned  to  an  over-all 

study  rather  than  one  restricted 
to  the  newspaper  issue,  culminat- 

ing in  the  submission  to  Mr.  Roose- 
velt by  his  new  personal  advisor 

on  broadcasting  suggested  changes 
in  the  existing  law. 

Mr.  Ethridge,  vice-president  and 
general  manager  of  the  Louisville 
Courier-Journal  and  Times,  which 
operate  WHAS,  on  April  20  had 
announced  to  his  special  committee 
of  publisher-broadcasters  that  he 
would  accept  the  President's  man- 

date as  a  "personal  venture".  At 
the  same  time  he  resigned  as  chair- 

man of  the  newspaper  station 
group.  This  group  was  created  to 
prepare  for  the  FCC  inquiry  which 
had  been  ordered  on  March  19  by 
the  FCC  majority  (Order  No.  79) 
under  instructions  from  the  Admin- 
istration. 

The  Ethridge  committee  of  44 
[Broadcasting,  April  14],  at  the 
April  20  meeting,  designated  a 
steering  committee  under  the  chair- 

manship of  Mr.  Hough  to  prepare 
for  the  April  22  session,  and,  sub- 

ject to  the  entire  group's  ratifica- 
tion, to  lay  plans  for  meeting  the 

issues  raised  by  the  FCC.  It  was  at 
the  Tuesday  meeting,  after  hearing 
a  full  exposition  of  the  current  sit- 

uation from  Mr.  Ethridge,  includ- 
ing the  authorized  reading  of  the 

President  letter  (see  page  10), 

that  the  Steering  Committee  selec- 
tion of  Judge  Thacher  and  Mr. 

Kaye  was  ratified. 
The  entire  group,  impressed  by 

Drawn  for  Broadcasting  by  Sid  Hix 

'He  Keeps  Hanging  Around — I  Think  He's  an  FCC  Man  Investigating 
Joint  Oionership  of  Newspapers  and  Radio." 

Mr.  Ethridge  and  Mr.  Hough  with 
the  serious  outlook  and  fearful  of 
a  squeeze  play  designed  to  exclude 
either  newspapers  or  newspaper 
owners  and  stockholders  from  own- 

ing all  or  part  of  any  radio  station, 
practically  unanimously  approved 
a  budget  of  approximately  $200,000, 
to  be  raised  by  assessments  of 
newspaper  station  revenues  (see 

page  10). Mr.  Ethridge  emphasized  that 
he  is  undertaking  the  survey  purely 

as  a  "personal  venture",  though 
the  President's  letter  asked  him  to 
assume  it  either  "as  a  completely 
personal  venture  or  as  a  repre- 

sentative of  the  radio  industry". 
Mr.  Ethridge  said  he  felt  he  was 
accordingly  obligated  to  resign  as 
chairman  of  the  original  planning 
committee,  and  could  serve  neither 
on  the  Steering  Committee  nor  con- tinue as  a  director  of  the  NAB.  He 
will  not  stand  for  reelection  at  the 
St.  Louis  convention  of  the  NAB 
as  one  of  the  two  directors  repre- 

senting large  stations. 
Ethridge  Survey 

It  is  presumed  Mr.  Ethridge  will 
take  a  leave  of  absence  from  his 
Louisville  work  and  start  the  study, 
which  may  require  several  months. 
He  may  find  it  necessary  to  or- 

ganize a  staff.  Meanwhile,  it  logi- 
cally is  expected  that  the  FCC  will 

not  issue  new  regulations  on  busi- 
ness aspects  of  broadcasting  now 

under  scrutiny,  until  the  Presi- 
dent has  had  occasion  to  consider 

Mr.  Ethridge's  findings. 
The  Steering  Committee  chosen 

by  the  Committee  of  44  will  func- 
tion at  least  until  the  FCC  hear- 
ings. FCC  Chairman  Fly  and  other 

Administration  figures  have  as- 
sured Mr.  Ethridge  these  meetings 

will  not  be  hastened  and  will  not 
be  called  before  full  opportunity 
has  been  given  the  newspaper  in- 

terests, the  expected  interveners 
and  the  FCC's  own  counsel  to  pre- 

pare their  cases.  The  hearing  prob- 
ably will  be  called  sometime  after 

June  1. 
The  Steering  Committee  is  re- 

garded as  representative  of  all 
classes  of  newspaper-owned  sta- 

tions, and  its  members  were  elected 
without  regard  to  their  network 
affiliations.  It  was  emphasized  this 
was  to  be  handled  as  a  newspaper- 
ownership  issue  exclusively  and 
was  not  to  be  confused  with — and 
if  possible  not  involved  with — the 
network  monopoly,  multiple  owner- 
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ship,  clear  channel,  television  and 
other  issues  now  before  the  FCC 
and  the  industry  except  insofar  as 
the  newspapermen  are  concerned 
with  the  whole  course  of  Federal 
regulation. 

Other  Members 

Members  of  the  committee,  in 
addition  to  Chairman  Hough,  are: 
Walter  J.  Damm,  Milivaukee  Jour- 

nal (WTMJ),  vice-chairman;  Ten- 
nant  Bryan,  Richmond  News-Lead- 

er (WRNL),  treasurer;  Guy  Ham- 
ilton, McClatchy  Newspapers  of 

California  and  radio  stations 
(KFBK,  KMJ,  KERN,  KWG, 
KOH);  James  M.  Cox  Jr.,  Cox 
newspapers  and  radio  stations 
(WHIG,  WIOD,  WSB);  John  E. 
Person,  Williamsport  (Pa.)  Sun 
(WRAK)  ;  Nelson  Poynter,  St.  Pe- 

tersburg Times  (WTSP)  ;  Jack 
Howard,  Scripps-Howard  Radio 
(WMC,  WNOX,  WMPS,  WCPO); 
Gardner  Cowles  Jr.,  Des  Moines 
Register  &  Tribune  and  Minneapo- 

lis Star- Journal  (KSO,  KRNT, 
WMT,  WNAX). 

Chairman  Hough  has  been  desig- 
nated by  Amon  Carter,  publisher 

of  the  Fort  Worth  Star-Telegram, 
to  devote  all  his  time  if  necessary 
to  the  work  of  his  committee  and 
its  counsel.  He  stated  that  head- 

quarters will  be  established  in  New 
York  and  Washington,  and  that  an 
executive  secretary  will  be  named. 
Also  to  be  named  will  be  a  staff 
of  researchers  and  statisticians  to 
be  headed  by  an  economist  yet  to 
be  chosen,  who  will  assist  Judge 
Thacher  in  preparing  the  case. 

"As  I  see  it,"  Mr.  Hough  told 
the  Tuesday  meeting,  "we  ought  to 
be  glad  to  meet  this  issue  out  in 
the  open.  It  has  long  been  smould- 

ering beneath  the  surface,  and  now 
we  have  a  chance  to  tell  our  story 
frankly  and  openly.  Newspaper- 
owned  and  affiliated  stations  have 
done  a  good  job  and  are  proud  of 
it.  We've  done  a  lot  for  radio  and 
can  do  a  lot  more  in  the  future. 

"We  are  going  to  present  a  fac- 
tual case,  and  we  have  nothing  to 

hide  from  the  Commission  or  the 

public." 
Not  an  Inquisition 

From  Mr.  Ethridge  came  assur- 
ances, reflecting  the  views  of 

President  Roosevelt,  that  the  FCC 

hearings  will  not  be  "inquisitorial" 
in  character.  Mr.  Roosevelt,  who  is 
a  friend  of  Mr.  Ethridge  of  long 
standing,  assured  him  both  in  the 
letter  and  personally  that  the  pri- 

mary objective  is  to  keep  radio 
free.  The  FCC,  he  said,  intends 
only  to  "explore"  the  problem  as 
a  whole,  does  not  intend  to  upset 
the  status  quo  precipitately  and  is 
concerned  with  a  trend,  admittedly 
of  its  own  making,  toward  a  dis- 

proportionate control  of  radio  by 
newspaper  interest. 

But  Mr.  Ethridge  did  not  attempt 
to  minimize  the  importance  of  the 
situation  to  all  newspaper  interests 
in  radio  or  proposing  to  get  into 
radio,  whether  through  corporate 
ownership,  personal  stock  owner- 

ship or  minority  interests. 
"I  have  been  assured  that  this 

will  be  a  fact-finding  inquiry,"  he 
said,  "and  the  facts  to  be  explored 
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Radio  Publishers  Adopt  Method  to  Raise 

$200,000  to  Meet  the  Press-Radio  Issue 
WITH  FEW  dissenting  votes  radio  newspapers  but  not  yet  constructed, 
publishers,  attending  the  meeting  one  that  is  noncommercial  and  the 
in  New  York  last  Tuesday  to  plan  remainder,  mostly  smaller  stations, 
ways  of  meeting  the  press-radio  for  which  figures  were  unavailable, 
issue  raised  by  FCC  Order  79,  ap-  Chairman  Harold  Hough  declared 
proved  a  plan  of  assessment  based  it  was  not  the  intention  of  the 
on  station  income  designed  to  raise  Steering  Committee,  whose  treas- 
$200,000  for  payment  of  hearing  urer  is  Tennant  Bryan,  manager  of " 
and  contingent  expenses.  The  plan  the  Richmond  News-Leader  and  an 
was  devised  by  Ernst  &  Ernst,  pub-  official  of  WRNL  and  son  of  the 
lie  accountants,  and  it  was  ex-  president  of  William  &  Mary  Col- 
plained  that  it  was  based  on  gross  lege,  to  spend  the  entire  $200,000 
income  less  agency  commissions  if  it  could  possibly  be  avoided, 
and  frequency  discounts.  The  assessment  schedule,  based 
Form  sheets  pledging  the  amounts  on  1940  incomes,  was: 

were  passed  among  the  membership     5        0  to  $  15,000  S  50 
and  many  were  signed  immediately.        ^^^S^  *°  ,     ,  n   ,T_      nr\A  36,001  to       60,000   300 It  was  stated  that  194  ot  the  294        60,ooi  to     80,ooo   450 
stations  involved  were  members  of        80,ooi  to    120,000   675 

A  -o     ii.  u   ■         •      ̂     A   A    ■  120,001  to     160,000   950 
the  NAB,  these  being  included  m       ̂ ^^^'^^^^  ̂ o    20o;ooo   1,225 the  total  of  244  stations  for  which       200,001  to    300,000  i,700 

confidential   1940   income   records  "-ZlllZ    sooiooo:::"::::::::::: 'iooo were  available.  From  these  could  be      500,001  to    600,000  3,750 
rniqpH   'RlQ^nnn    The  other  .^0  sta-        600,001  to     800,000    4,750 raisea  $iyd,uuu.  ine  otner  ou  sta        goo.ooi  to  1,000,000  6,000 
tions  include  seven  identified  with     1,000,001  to  2,000,000  10,000 

WGN-Antrim  Out 

BECAUSE  of  lack  of  "suf- 
ficient assurance"  that  the 

newspaper  -  radio  committee created  to  combat  the  FCC 

newspaper  divorcement  in- 
quiry order  would  use  its 

$200,000  fund  in  the  manner contemplated,  E.  M.  Antrim, 
assistant  business  manager 

"of  the  Chicago  Tribune,  oper- 
ating WGN  and  secretarv  of 

MBS,  announced  April  23 
resignation  of  the  station 
from  the  group  and  his  own 
resignation  from  the  commit- 

tee of  44.  Under  the  assess- 
ment scale,  WGN  would  be 

called  upon  to  contribute  ap- 
proximately $10,000  as  a  sta- tion having  an  income  of 

$1,000,000  or  more.  Mr.  An- trim's letter  of  resignation 
went  to  Chairman  Harold  V. 

Hough,  of  the  radio-newspa- 
per committee.  For  detail 

story  see  page  33. 

will  be  agreed  upon  in  advance. 
But  don't  for  a  moment  think  there 
will  be  no  hearing,  and  don't  for a  moment  think  that  its  outcome 

will  not  affect  all  of  you." 
It  is  presumed  the  Ethridge  re- 

port to  President  Roosevelt  will 
play  a  big  part  in  the  determina- 

tion of  ultimate  policy,  but  it  will 
be  submitted  independent  of  the 
hearings — and  it  was  made  plain 
that  it  would  be  submitted  with 

Mr.  Roosevelt's  full  knowledge  that 
Mr.  Ethridge  is  a  newspaperman 
directly  interested  in  a  radio  sta- 

tion. It  is  possible  that  Mr.  Eth- 
ridge, who  was  tendered  a  vote  of 

thanks  and  confidence  by  the  meet- 
ing, will  appear  as  one  of  the  wit- 

nesses at  the  inquiry. 
Most  of  the  Committee  of  44  or 

their  proxies,  and  some  additional 

radio  publishers,  appeared  at  the 
Sunday  closed  sessions  at  which 
the  entire  situation  and  its  prob- 

lems were  outlined  by  Mr.  Eth- 
ridge. After  the  Steering  Commit- 

tee was  elected,  it  met  in  almost 
continuous  session  until  the  Tues- 

day meeting,  calling  in  Judge 
Thacher  and  Sydney  Kaye  for  con- 

ferences and  going  over  a  proposed 
assessment  plan  by  Ernst  &  Ernst, 
accountants  who  helped  set  up  the 
NAB  and  BMI  system  of  assess- 

ments. Names  of  nearly  a  dozen 
proposed  counsel  were  considered 
before  it  was  agreed  to  submit  the 
name  of  Judge  Thacher. 

Nothing  that  went  on  in  the 
Steering  Committee's  parleys  was 
withheld  from  the  full  meeting  two 
days  later.  That  meeting  opened 
with  Mr.  Ethridge's  announcement 

of  his  resignation  and  Mr.  Hough's 
announcement  of  the  Steering  Com- 

mittee, the  latter  being  approved 
without  dissent.  Then  Mr.  Eth- 

ridge discussed  the  chronology  of 
events  since  he  began  his  inquiries. 

He  went  first  to  Chairman  Fly, 
he  said,  and  was  assured  there  was 
no  desire  to  "hurry  us  into  any 

hearing  without  preparation."  He 
was  told  the  Commission,  its  dock- 

et loaded  with  many  other  matters, 
would  not  fix  a  date  of  hearing  be- 

fore June  1.  He  then  went  to  see 
Lowell  Mellett,  director  of  the  Of- 

fice of  Government  Reports,  Ste- 
phen Early,  White  House  secre- 

tary, and  President  Roosevelt. 
Inquiring  into  the  motives  be- 

hind the  order,  he  was  soon  con- 
vinced that  everyone  in  the  news- 

paper business  connected  with  ra- 
dio, even  if  only  holding  1%  in- (Continued  on  page  32) 

President  Names  Ethridge  to  Survey  Whole  Radio  Problem . . 

FOLLOWING  is  the  full  text  of 
the  "Dear  Mark"  letter  from  Presi- 

dent Roosevelt  asking  the  Louis- 
ville publisher-broadcaster  to  un- 

dertake "a  survey  of  the  entire  situ- 
ation now  existing"  in  American radio : 

"With  regard  to  the  suggestions 
offered  by  you  in  our  brief  talk  on 
April  3  and  in  your  subsequent 
memorandum,  these  thoughts  occur 
to  me: 

"First,  I  can  see  no  sufficient  rea- 
son for  objection  by  newspaper 

publishers  to  the  sort  of  hearing 
proposed  to  be  held  at  some  un- 

named date  by  the  FCC  on  the  gen- 
eral question  of  joint  radio  and 

newspaper  ownership.  As  you  know, 
the  question  is  one  that  is  continu- 

ally arising  and  yet  one  concerning 
which  the  Commission  never  yet  has 
laid  down  a  guiding  policy. 

"As  I  read  the  Commission's  an- 
nounced purpose  it  is  to  advise  pub- 

lishers that  a  discussion  of  this 
subject  with  the  intei'ested  parties 
is  to  be  held  after  they  have  been 
given  sufficient  time  to  prepare 
themselves  for  such  a  discussion. 

"Airing  of  the  subject  in  this 
manner  is  the  democratic  way  and 
I  am  sure  is  not  a  thing  to  which 

publishers  can  object.  After  a  thor- 
ough exploration  of  all  factors  pre- 

sented it  may  be  possible  to  formu- 
late a  consistent  policy  for  guidance 

in  determining  cases  that  arise  in 
the  futui-e.  (No  action  is  contem- 

plated that  would  affect  any  pres- ent ownership.) 

"So  much  for  the  proposed  hear- 
ing. In  the  meantime  you  have 

indicated  a  deep  concern  in  the 
whole  problem  of  radio  in  America 
— its  ownership,  its  regulation  and 
its  possibilities  of  public  service.  I 
have  been  impressed  by  your  intel- 

ligent and  informed  interest  and  am 
aware  of  your  rather  unusual  ex- 

perience in  this  field.  I  am  wonder- 
ing if  you  would  be  willing — as  a 

completely  personal  venture  or  as 
a  representative  of  the  radio  indus- 

try— to  undertake  a  survey  of  the 
entire  situation  now  existing  and 
report  to  me  your  findings,  includ- 

ing any  suggestions  you  may  have 
for  changes  in  the  existing  law. 
This  would  be  a  real  service  to  me. 

"We  are  all  agreed  that  we  want 
to  keep  radio  free.  I  am  certain 
therefore  that  newspaper  publish- 

ers accept  the  principle,  now  estab- 
lished after  a  long  fight  during  the 

present   Administration,  that  the 

public  is  entitled  to  as  many  broad- 
casting stations  as  the  spectrum 

will  permit,  so  long  as  there  are 
operators  who  wish  to  use  such 
stations  and  so  long  as  technical 
interferences  are  avoided.  This  tech- 

nical limitation  on  the  number  of 
transmitters  gives  the  Government 
its  principal  function  in  the  realm 
of  radio,  that  of  referee  to  deter- 

mine who  the  operators  of  the  lim- ited number  of  transmitters  shall 
be.  I  have  asked  Chairman  Fly  to 
explore  this  question  and  I  know 
he  will  welcome  such  an  outside 
study  as  I  am  suggesting  here. 

"In  a  general  way  the  answers 
to  be  sought  are  these: 

"How  to  keep  radio  free,  as  part 
of  our  purpose  to  keep  all  channels 
of  public  information  free.  This  in- 

cludes, naturally,  how  to  prevent 
monopoly  of  radio  operation  or ownership. 

"How  best  to  utilize  radio  in  the 
public  interest. 

"Because  of  the  great  importance 
of  this  matter  to  the  American  peo- 

ple and  their  Government,  as  well 
as  to  the  special  interests  involved, 
I  trust  I  may  hope  for  a  favorable 

response  to  this  request." 
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ANPA  Meeting  Leaves  Radio 

In  Special  Committee  Hands 

Publisher  Tells  of  Frequency  Discount  Success; 

AP  Session  Discusses  Broadcasting  Indirectly 
DESPITE  the  intense  interest  of 
all  newspaper  publishers,  whether 
station  owners  or  not,  in  the  cur- 

rent FCC  investigation  into  news- 
paper control  of  broadcasting,  the 

subject  was  not  discussed  during 
the  sessions  of  the  55th  annual 
meeting  of  the  American  News- 

paper Publishers  Assn.  held  April 
22-24  at  the  Waldorf-Astoria  Hotel, 
New  York. 

Feeling  was  expressed  by  ANPA 
officials  that  this  matter  is  being 
well  handled  by  the  special  com- 

mittee, which  conducted  a  meeting 
of  all  publishers  with  radio  inter- 

ests on  Tuesday  afternoon  (see 
story  on  page  9),  and  that  there 
was  no  need  for  the  ANPA  to  take 
organization  action. 

Report  Omitted 

Following  this  line,  the  customary 
report  of  the  ANPA  radio  com- 

mittee was  omitted  from  this  year's 
convention.  The  Committee  on  Fed- 

eral Laws  mentioned  in  its  report 
the  FCC  Order  79  and  the  resolu- 

tion of  Rep.  Wigglesworth  (R- 
Mass.)  asking  for  an  FCC  in- 

vestigation of  newspaper  owner- 
ship of  radio  stations  which  has 

been  referred  to  the  House  Com- 
mittee on  Rules,  but  there  was 

no  discussion  of  the  matter  from 
the  floor  of  the  meeting. 

Radio,  however,  still  received  a 
due  share  of  attention  from  the 
publishers.  On  the  opening  day,  de- 

voted to  newspapers  of  less  than 
50,000  circulation,  J.  S.  Gray, 
Monroe  (Mich.)  Evening  News, 
and  0.  S.  Warden,  Great  Falls 
(Mont.)  Tribune  (KFBB),  dis- 

cussed the  question  of  station  oper- 
ation by  a  small  paper  and  how 

much  advertising  a  paper  loses 
through  station  operation. 
Mr.  Gray  cited  FCC  figures 

showing  that  the  smaller  the  mar- 
ket the  more  the  station  depends 

on  local  advertising.  In  cities  of 
less  than  25,000  population,  he  said, 
74%  of  a  station's  revenue  comes 
from  local  advertisers.  This  drops 
to  67%  in  cities  of  between  25,000 
and  50,000,  and  to  50%  in  cities  of 
more  than  50,000,  he  reported. 

Mr.  Warden  said  that  while  his 
paper  had  felt  some  competitive 
influence  from  its  station  there  had 
been  no  particular  loss  of  business. 
The  question  of  the  desirability  of 
a  paper  owning  an  FM  station  was 
also  touched  on  by  Mr.  Gray,  who 
said  that  it  is  too  early  yet  to 
determine  what  the  effects  of  FM 
operation  will  be. 
Lee  R.  Loomis,  Mason  City 

(la..),  Globe  Gazette  (KGLO), 
reported  on  the  experience  of  his 
paper  in  establishing  a  frequency 
discount  rate  for  local  advertisers, 
similar  to  radio  practice.  Plan  was 
designed  to  stimulate  advertising 
from  small  local  concerns  and  was 
limited  to  copy  of  three  column 

inches  or  less,  he  said,  with  dis- 
counts given  after  13  insertions, 

and  further  discounts  after  26,  39, 
and  52  insertions.  The  plan  worked 
out  very  well,  he  reported,  the 
paper  securing  more  than  200  new 
accounts  and  the  advertisers  get- 

ting good  results  from  repeated  in- sertions. 
Circulation  Growth 

In  his  opening  address  at  the 
Wednesday  morning  meeting, 
ANPA  President  John  S.  McCar- 
rens,  Cleveland  Plain  Dealer 
(WHK,  WCLE,  WHKC,  WKBN), 
said  that  in  1940,  U.  S.  daily  news- 

paper circulation  in  the  United 
States  averaged  41,131,611,  an  in- 

crease of  nearly  1,500,000  over 
1939,  13,000,000  over  1920.  Since 
1920  population  has  increased  26%, 
newspaper  circulation  47%. 

High  spot  of  the  Wednesday  af- 
ternoon session,  held  under  the 

auspices  of  the  ANPA  Bureau  of 
Advertising,  was  the  address  of 
Richard  R.  Deupree,  president  of 
Procter  &  Gamble  Co.  Using  the 
soap  business  to  illustrate,  he  said 
that  in  1880-90  the  housewife  paid 
5  cents  for  Ivory  Soap  and  5  cents 
in  1941,  though  raw  materials  have 
doubled  in  price  and  wages  have 
risen  tenfold,  and  Federal  taxes, 
unknown  50  or  60  years  ago,  now 
cost  the  manufacturer  a  sum  equal 
to  his  factory  payroll. 

"It  does  not  seem  possible,"  he 
stated,  "that  expenses  such  as  I have  mentioned  could  be  absorbed 
if  we  had  not  advertised  Ivory  Soap 
almost  continuously  since  1882.  If 

through  false  reasoning  or  any 
other  cause,  worthwhile,  honest  ad- 

vertising is  crippled  and  hampered, 
it  would  be  the  death  blow  to  real 

industrial  development." 
Improvements  in  national  adver- 

tising in  newspapers  were  reported 
by  William  T.  Thomson,  director 
of  the  Bureau  of  Advertising.  There 
is  an  "astonishing  dealer  prefer- 

ence" for  radio  and  magazine  ad- 
vertising, he  declared,  "because  ra- dio and  magazines  have  been  busy 

selling  the  retailers  while  news- 
papers have  largely  been  indiffer- 

ent or  too  busy  to  bother  about 

something  that  doesn't  affect  to- 

day's linage." 
During  the  "Board  of  Experts" 

quiz  session  that  concluded  the  af- 
ternoon meeting,  several  of  the 

questions  concerned  radio.  William 
H.  Howard,  executive  vice-president 
of  R.  H.  Macy  &  Co.,  New  York 
department  store,  said  in  answer 
to  a  question:  "If  anybody  tells  you 
that  radio  for  a  department  store 
cannot  be  made  to  pay  off,  I  think 
you  ought  to  examine  his  line  of 
reasoning  because  ours  indicate 

that  it  can." AP  Discussion 

Radio  was  mentioned  tangen- 
tially  by  several  publishers  during 
the  discussion  of  a  resolution  on 
hours  of  publication  at  the  Asso- 

ciated Press  meeting  on  Monday. 
While  the  debate  was  largely  con- 

cerned with  the  competition  of 
morning  and  evening  newspapers 
and  the  feeling  of  the  latter  that 
the  resolution  favored  the  former 

by  giving  them  the  right  to  pub- 
lish AP  news  from  7  p.m.  to  9  a.m., 

or  14  hours,  leaving  only  10  hours 
to  evening  publishers,  one  of  whom 
pointed  out  that  he  can  get  AP 
news  for  use  on  his  radio  station 
at  hours  when  it  is  not  available 
for  his  newspaper.  As  a  result  of 
the  discussion  the  group  author- 

Walter  M.  Dear  Elected 

As  President  of  ANPA 
WALTER  M.  DEAR,  Jersey  City 
Journal,  vice-president  last  year, 
was  elected  president  of  ANPA  for 
the  coming  year,  succeeding  John 
S.  McCarrens,  Cleveland  Plain 
Dealer,  who  becomes  a  direc- 

tor. Linwood  I.  Noyes,  Ironwood 

(Mich.)  Globe,  was  elected  vice- 
president;  Norman  Chandler,  Los 
Angeles  Times,  and  William  G. 
Chandler,  Scripps-Howard  News- 

papers (WNOX- WCPO- WMC- WMPS),  were  re-elected  secretary 
and  treasurer,  respectively.  Direc- 

tors elected  for  two  years  include 
Mr.  McCarrens;  Jerome  D.  Bar- 
num,  Syracuse  Post-Standard; David  W.  Howe,  Burlington  (Vt.) 
Free  Press;  W.  E.  MacFarlane, 
Chicago  Tribune  (WGN)  ;  F.  I. 
Ker,  Hamilton  (Ont.)  Spectator. 
George  C.  Biggers,  Atlanta  Journal 
( WSB) ,  also  was  elected  a  director. 
There  were  two  broadcasts  in 

connection  with  the  ANPA  conven- 
tion, both  on  Thursday  evening. 

Penn  Tobacco's  Vox  Pop  show  on 
CBS,  7:30-8,  included  interviews 
with  Gen.  Hugh  Johnson,  Beatrice 
Fairfax,  Arthur  (Bugs)  Baer,  Inez 
Robb,  Otto  Soglow  and  Charles  A. 
Smith,  all  familiar  newspaper  by- 

lines. From  9:30  to  10,  MBS  car- 
ried the  address  of  Secretary  of 

the  Navy  Frank  Knox. 

ized  the  appointment  of  a  commit- 
tee to  study  the  matter  of  a  com- 

plete revision  of  AP's  by-laws. Creation  of  Press  Assn.  Inc.  as 
an  AP  subsidiary  to  handle  the 
sale  of  news  to  radio,  the  AP  Lab- 

oratory and  other  activities  not 
immediately  concerned  with  the 
news  and  news  pictures  to  AP  mem- 

bership [Broadcasting,  Jan.  27] 
was  described  in  the  report  of  the 
board  of  directors  to  the  members. 

(Continued  on  page  37) 

THIS  PRESS-RADIO  Steering  Committee  was  elected 
by  the  special  committee  of  44  appointed  by  Mark 
Ethridge  at  the  preliminary  meeting  in  New  York 
April  20  called  to  plan  newspaper-radio  representa- 

tion at  projected  FCC  hearings.  Seated  (1  to  r)  : 
Walter  J.  Damm,  Milwaukee  Journal  (WTMJ),  vice- 
chairman;  Harold  Hough,  Fort  Worth  Star-Telegram 
(WBAP,  KGKO),  chairman;  Guy  Hamilton,  Mc- 
Clatchy  Newspapers  of  California    (KFBK,  KM  J, 

KERN,  KWG,  KOH);  Tennant  Bryan,  Richmond 
News-Leader  (WRNL),  treasurer.  Standing  (1  to  r)  : 
James  M.  Cox  Jr.,  Cox  Newspapers  (WHIG,  WIOD, 
WSB)  ;  John  E.  Person,  Williamsport  (Pa.)  Sun 
(WRAK) ;  Nelson  Poynter,  St.  Petersburg  Tinief 
(WTSP)  ;  Jack  Howard,  Scripps  Howard  Radio 
(WMC,  WNOX,  WMPS,  WCPO);  Gardner  Cowles 
Jr.,  Des  Moines  Register  &  Tribune  (KSO,  KRNT 
WMT,  WNAX). 
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MeYchandising  Needs  of  the  Advertiser 

DURING  i-ecent  weeks  there  has 
been  a  lot  of  discussion  pro  and  con 
regarding  radio  station  merchan- 

dising, to  the  point  where  some 
broadcasters  want  the  NAB  to 

"pass  a  law".  This  sounds  a  little 
peculiar,  coming  from  men  who 
yelp  like  scalded  kittens  at  the  bare 
mention  of  further  Government 
regulation  and  restriction  .  .  .  from 
station  operators  who  say  that  in 
radio,  each  station  is  "different". 
Advertisers  naturally  are  concerned 
— but  probably  will  have  to  take  it 
or  leave  it — if  NAB  members  ac- 

tually take  such  a  radical  step. 
However,  I  believe  the  immedi- 

ate noise  and  smoke  have  confused 
the  fundamental  question,  which 
started  out  as  "how  much  merchan- 

dising should  a  station  give". 
Fundamentally,  no  NAB  member 
wants  industry  restriction  which 
will  eliminate  competition,  indi- 

vidual initiative  and,  most  im- 
portant of  all,  the  value  of  radio  as 

an  advertising  medium.  It  is  not 
typical  of  the  NAB  to  try  to  tear 
down  a  good  thing. 

Service  That  Is  Better 

So  first  assuming  that  station 
merchandising  has  a  definite  value, 
perhaps  the  issue  will  emerge  as, 
not  "how  can  we  restrict  or  limit 
station  merchandising" — but  "what 
merchandising  cooperation  does  the 
advertiser  need  from  stations  .  .  . 
how  can  stations  improve  their 
merchandising,  to  make  it  more  ef- 

fective and  more  profitable  for  the 
stations  as  well  as  the  advertiser?" 
This  sound  more  like  the  radio  in- 
dustry. 

The  current  controversy  has  at 
least  focused  attention  on  station 
merchandising.  And  without  ad- 

vancing any  of  my  own  arguments 
or  reasons,  I  furthermore  believe 
most  broadcasters  will  finally  agree 
on  these  points : 

(1)  It  is  necessary  to  merchan- 
dise any  radio  campaign  (already 

agreement  here). 

Station  Cooperation  Is  Advocated 

To  Make  Advertising  Effective 

By    CLAIR  HEYER 
Radio  Director,  Armour  8C  Company 

EVERY  question  has  two  or  more  sides — well,  most  questions, 

anyway.  And  that's  the  way  Clair  Heyer  feels  about  the  mer- 
chandising problem,  which  has  been  discussed  pro  and  con  in 

these  columns  for  several  weeks.  Moreover,  Clair  has  seen  the 

problem  from  the  inside,  having  once  been  national  sales  mana- 
ger of  WHBF,  Rock  Island,  111.  Now  he  is  radio  director  of  an 

active  and  big  sponsor.  Armour  8C  Company.  Last  fall  Armour 

staged  a  radio  campaign  that  was  merchandised  to  the  hilt — aided 
by  an  intensive  effort  to  obtain  station  cooperation.  From  his 

strategic  post  he  has  some  potent  arguments  to  meet  the  claims 
of  those  who  are  opposed  to  extensive  merchandising  aids. 

(2)  Station  merchandising,  when 
properly  handled,  has  a  direct  bear- 

ing on  the  success  of  a  radio  cam- 

paign. (3)  Station  merchandising  is  pri- 
marily station  selling — and  in  the 

long  run  will  benefit  the  station 
just  as  much  as  the  advertiser. 

(4)  Radio  stations  can  give  cer- 
tain merchandising  services  which 

cannot  be  handled  by  the  adver- 
tiser. 

So  (5)  broadcasters  should  or- 
ganize their  merchandising  depart- 
ments to  give  cooperation  the  ad- 

vertiser must  have,  and  organize 
the  operating  details  on  an  economi- 

cal, efficient  and  mutually  profit- 

able basis.  ' First,  if  I  attempt  to  speak  with 
any  authority  on  what  the  adver- 

tiser needs,  it  is  not  because  of  my 
vast  experience — but  because  of 
lack  of  it.  I  have  been  on  the  ad- 

vertiser's side  of  the  fence  only  for 
the  past  year.  Under  these  circum- 

stances, I  sometimes  found  out 
what  the  advertiser  needed  to  carry 

FUR  COAT  CONTEST  ̂   HELPS  YOU  SELL  MORE 

TREET 

"The  All-Purpose  Meat  ' 

DtT;illS...TUNE 

■  ■■■  lafV^  MONDAY  ■  WEDNESbA/ 111  I   III  FRIDAY 

If  LW  1:45    2:00  P  M  ̂  S'T 

Dealer  Mailing  Piece  Sent  Out  by  WLW 

out  a  successful  campaign — with 
painful  suddenness. 
From  the  station's  standpoint, 

radio  men  have  a  right  to  tell  me 
to  stay  on  my  side  of  the  fence.  But 
here  pure  habit  is  responsible.  I 
spent  some  years  selling  radio  ad- 

vertising— not  for  the  powerful 
basic  network  outlet,  but  for  the 
regional  and  local,  sometimes  with- 

out network,  where  we  had  to  start 
on  national  business  from  scratch 
and  dig  for  every  contract.  I  mere- 

ly assume  that  whatever  merchan- 
dising we  found  possible,  reason- 

able and  profitable  for  these  sta- 
tions would  be  the  proverbial 

duck's  broth  for  the  average  sta- tion today. 

Needs  of  Advertisers 
During  the  past  few  months,  I 

had  a  chance  to  see  and  work  with 
the  very  best  in  station  merchan- 

dising. The  Armour  &  Co.  station 
merchandising  contest  last  October 
and  November  [Broadcasting, 
Feb.  24]  produced  outstanding  ex- 

amples of  station  cooperation  and 
merchandising  operation,  which  was 
put  to  every  practical  test.  It  also 
revealed  some  weak  points. 

What  the  advertiser  needs  can  be 
classified  as  (1)  program-listener 
promotion,  (2)  dealer  merchandis- 

ing, (3)  merchandising  to  the 
client's  sales  organization,  and  (4) 
cooperation  with  the  client's  adver- 

tising department  and  advertising 
agency. 

But  here  I  am  concerned  with 
the  smaller  details  as  well  as  funda- 

mentals. After  all,  it  is  operating 
and  administration  details  which 
grow  ulcers  for  both  advertisers 
and  broadcasters.  Probably  the  ma- 

jority of  broadcasters  who  view 
merchandising  with  alarm  do  their 
worrying  primarily  because  details 
of  their  own  merchandising  opera- 

tions are  not  organized  on  a  routine 
basis.  Any  complete  merchandising 
program  involves  extra  work,  takes 
staff  members  from  other  duties, 
and  is  therefore  difficult  and  costly 
to  handle.  Judging  by  the  Armour 

MR.  HEYER 

contest,  stations  which  have  their 
merchandising  work  well  organized 
seem  to  actually  have  a  good  time 
— and  turn  it  to  their  own  advan- 
tage. 

The  following  are  those  station 
services  which  I  feel  are  vital  to 
the  average  program  sponsor,  with 
some  illustrations  from  the  Armour 
Station  Merchandising  Contest: 

Station  Support 

I.  The  advertiser  needs  all  the 

support  he  can  get  from  the  sta- 
tion to  publicize  his  program  to  'the public  and  to  increase  its  audience. 

It  makes  no  difference  how  the  sta- 
tion does  it — newspaper  display, 

news  column  publicity,  direct  mail, 
courtesy  announcements,  plugs  on 
sustainers,  special  broadcasts  of  all 
kinds,  billboards,  theatre  trailers, 
electric  signs,  community  contacts, 
fan  publications  and/or  what  have 

you. 

The  non-merchandising  station 
uses  these  facilities  to  say  "Station 
WOOF  is  wonderful,  listen  to 
WOOF".  The  merchandising  sta- 

tion uses  them  to  say  "Listen  to 
Treat  Time  on  WOOF  —  Treat 
Time,  Treet  and  WOOF  are  all 

wonderful". 
What  is  the  difference,  except 

that  the  latter  is  more  specific? 
All  stations  render  some  publicity 

service  but  a  few  justify  limited 
cooperation  by  saying  program  pro- 

motion is  the  advertiser's  responsi- bility. Perhaps! 

But  radio's  whole  success  is  due 
to  those  individual  stations  which 
have  developed  and  built  up  their 
own  local  audiences,  not  to  those 
which  hooked  a  ride  on  the  net- 

works' coat  tails.  Radio  budgets 
usually  group  the  cost  of  station 
time,  talent  and  program  promo- tion. 

But  if  the  advertiser  bought  all 
the  time,  space  and  other  facilities 
necessary  to  do  the  entire  listener 

promotion  job,  there  wouldn't  be  a solitary  dime  left  for  the  stations. 
However,  stations  can  make  recip- 

rocal deals  involving  little  cash 
for  a  sufficient  number  of  the 
above  services  which  can  be  used  to 
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plug  all  commercial  accounts  in 
jtheir  turn. 

The  advertiser  who  wants  mer- 
chandising cooperation  will  furnish 

the  necessary  continuity,  newspa- 
per mats,  photos  and  display  mate- 

rial. 
Many  radio  stations  print  and 

distribute  their  own  program  logs 
and  on  the  back  of  some  we  find — 
white  space.  But  such  stations  as 
KTUL,  KTSA,  KLZ,  WCSC, 
KGNC,  WTAR  and  WWL  used 
covers  or  panels  to  publicize  com- 

mercial shows. 
Many  broadcasters  have  become 

aware  of  the  opportunity  to  tie-in 
merchandising  work  with  public  re- 

lations contacts.  Stations  have  built 
a  tremendous  amount  of  good  will 
through  public  service  cooperation 
with  the  various  civic,  social,  edu- 

cational, fraternal  and  other  com- 
munity groups. 
Publicity  Tieups 

Officers  of  these  groups  are  more 
than  willing  to  cooperate  with  the 
local  station  by  permitting  it  to 
publicize  campaigns,  especially  con- 

,  sumer  contests,  among  their  mem- 
berships. Advertising  has  its  own 

glamour  for  the  public,  just  the 
same  as  Hollywood  stars  and  the 
local  hillbilly — if  the  station  people 
will  give  it  half  a  chance  by  telling 
listener  groups  about  advertisers 
and  commercial  programs,  as  well 
as  kilowatts  and  name  stars. 

Some  years  ago  WHBF  at  Rock 
Island  organized  a  group  of  small- 

town news  correspondents  into 
good-will  merchandisers  simply  by 
letting  them  in  on  news  about  com- 

mercial programs,  sending  them  oc- 
casional samples,  conducting  little 

contests,  etc.  WLW,  Cincinnati,  re- 
cently organized  its  own  consumer 

organization. 
To  publicize  the  Your  Treat  mink 

coat  contest,  such  stations  as 
WSYR,  KHQ,  KTUL,  WGST, 
KDAL,  WCHS,  WLW,  KTRH, 
KTSA  and  others  sent  representa- 

tives direct  to  various  women's 
organizations.  Such  as  KGNC, 
WMBG,  WBRC,  WBT  and  WGAR 
worked  through  dealer  groups  .  .  . 
KTRH,  KOIL  and  WMBR  sent 
wires  or  letters  direct  to  listeners, 
while  WWL  and  WMBG  made  spe- 

cial efforts  to  reach  co-eds  at  col- 
lep-es  where  they  had  contacts. 

This  is  one  of  the  best  and  easi- 
est ways  to  make  friends  for  ad- 

vertising, to  counteract  the  few  so- 
called  consumer  groups  which 
preach  the  doctrine  that  all  adver- 

tising robs  the  poor. 
Dealer  Contacts 

II.  The  advertiser  needs  the  sta- 
tion's help  in  securing  the  support 

of  dealers  and  wholesalers.  Again, 
this  may  be  the  advertiser's  respon- 

sibility— and  he  will  usually  try. 
But  drug  and  food  retailers  have 
hundreds  of  advertised  products 
and  hear  an  advertising  story  from 
a  dozen  different  drummers  every day. 

The  sponsor's  salesman  may  tell 
the  dealer  he  has  a  campaign  on 
WOOF,  but  the  oninion  that  dealer 
has  of  station  WOOF  depends  en- 

tirely on  his  contacts  and  experi- 
ences with  that  station  over  a  period 

of  time.  Whether  he  increases  his 
order  and  puts  up  a  display,  or  just 
grunts,  depends  on  what  the  sta- 

tion does  to  make  it  seem  like  more 
than  just  another  advertising  pro- 

gram (see  photo  this  page). 
There  are  the  usual  dealer  mail- 

ings, contacts,  displays  and  meet- 
ings, plus  distribution  of  display 

material.  Some  stations  court  deal- 
ers in  the  latter's  own  trade  pa- 

pers. Cooperative  working  agree- 
ments between  broadcasters  and 

retail  groups  have  been  successful. 
An  outstanding  example  of  dealer 

merchandising  was  the  fur  coat 
style  show  conducted  at  St.  Louis 
by  KMOX,  attended  by  over  2,000 
St.  Louis  grocers  and  their  wives. 
Advertisers  with  no  local  salesmen 
may  depend  entirely  on  the  station 
for  some  of  the  above  services.  Re- 

gardless, it  will  add  that  much 
more  punch  to  the  drive. 

Dealer  merchandising  does  re- 
quire more  work.  But  perhaps  I  am 

old-fashioned  in  believing  that  the 
station  man  who  contacts  dealers 
for  one  account,  at  the  same  time 
is  selling  them  on  his  station  .  .  . 
sells  them  on  supporting  other  na- 

tional campaiens  on  his  station  .  .  . 
thereby  enabling  that  station  to 
sell  more  national  advertising. 

Letters,  of  Course! 

Program  promotion  often  be- 
comes dealer  merchandising  merely 

by  telling  the  dealer  what  is  going 
on.  During  the  Mink  Coat  Contest, 
WNAX  had  girls  with  sandwich 
signs  passing  out  entrv  blanks  on 
the  streets  of  Sioux  City.  But  in- 

stead of  stopping  there,  these  girls 
called  at  every  retail  grocery  and 
meat  market  in  Sioux  City. 

Some  stations  think  of  dealer 
merchandising  in  terms  of  dealer 
letters.  This  is  a  step  in  the  right 
direction  but  after  the  first  several 
hundred  letters,  how  can  a  station 
think  of  a  new  way  to  say  funda- 

mentally the  same  thing?  Special 
mimeographed  bulletins  with  a  lit- 

tle cartooning,  such  as  those  used 
by  WNAX,  KGNC  and  WIRE  and 
special  printed  cards  put  out  by 
WLW  (see  photo  page  13)  and 
KTUL  carry  far  more  sales  punch 
than  a  plain  letter. 

More  and  more  stations  are  pub- 
lishing regular  periodicals  for 

dealer  lists,  miniature  magazine  or 
tabloid  style.  Such  pieces  not  only 
tell  the  entire  story  to  dealers  but 
in  many  instances  are  used  as  mail- 

ing pieces  to  agencies  and  adver- 
tisers, and  cost  less  than  the  aver- 

age brochure.  Outstanding  ex- 
amples are  those  published  by 

KRNT,  WLW,  WKY,  WFAA, 
WSYR,  KTBS,  WFBL  and  WMC. 

Newspapers  Ahead 

By  handling  a  greater  volume  of 
food  and  drug  retail  advertising,  a 
majority  of  newspapers  have  had 
an  advantage  over  radio  on  dealer 
contacts  and  are  far  ahead  on  the 

very  important  dealer  tie-in  adver- 
tising. But  most  stations  could 

work  out  a  plan  something  like 
this : 

The  station  offers  the  retailer 
two  or  three  announcements  (no 
restriction  on  continuity  or  prod- 

uct) in  exchange  for  space  of  equal 

value  in  the  retailer's  regular  news- 
paper ad,  which  would  give  the 

sponsor's  program,  the  station  and 
the  week-end  price  of  the  featured 

product. On  any  dealer  contacts,  the  ad- 
vertiser will  appreciate  some  kind 

of  a  summary  report  showing  per- 
centage of  distribution,  dealer  co- 

operation, how  product  ranks  in 
consumer  movement,  etc.  Specific 
cases  calling  for  immediate  atten- 

tion should  be  referred  immediately 

to  the  company's  local  salesman, 
instead  of  delaying  action  by  send- 

ing the  only  report  to  the  client's 
headquarters.  Why  not  a  mimeo- 

graphed work  sheet? 
Self-Selling 

III.  The  advertiser  has  a  right 
to  insist  that  the  station  sell  itself 
to  its  own  local  salesman  and  field 

managers.  An  advertising  depai't- 
ment  can  merchandise  its  radio  ad- 

vertising program  to  its  sales  or- 
ganization, but  cannot  sell  each 

unit  on  its  local  stations  without 
some  cooperation.  And  no  sales- 

man can  get  enthused  about  his 
radio  program,  and  get  his  deal- 

er's support,  unless  he  is  enthused 
about  the  station  itself.  This  re- 

sponsibility rests  solely  with  the 
broadcaster.  Sales  meetings,  audi- 

tions, bull  sessions  or  golf — the 
method  makes  little  difference. 

Again  I  say  "sell"  instead  of merchandise,  sticking  to  the  horse 

and  buggy  theory  that  the  broad- 
caster will  sell  more  national  busi- 

ness by  working  with  a  man  instead 
of  on  him,  or  by  reading  about  new 
campaigns  in  Broadcasting,  writ- 

ing letters  and  wondering  why  the 
national  rep  fell  down  on  the  job. 
Get  to  know  "Oscar"  instead  of 
"Mr.  District  Manager"  and  he 
might  recommend  your  station  for 
future  advertising. 

An  advertiser's  salesman  can 
take  advantage  of  station  mer- 

chandising support  only  if  they 
know  about  it  and  have  the  evi- 

dence for  their  sales  portfolios. 
And  don't  wait  until  the  campaign 
is  over. 

Stations  furnish  the  advertiser's organization  with  coverage  maps 
up  to  elaborate  sales  portfolios. 
But  to  the  best  of  my  knowledge, 
no  station  has  cut  costs  by  plan- 
ographing  a  standard  form  for 
sponsors'  salesmen — one  which  at- 

tractively shows  the  stations'  basic 
presentation,  leaving  space  to  fill 
in  each  advertiser's  own  story. 

Informing  the  Advertisers 

IV.  The  advertiser's  home  office 
needs  complete,  detailed  and  con- 

crete reports  on  station  merchan- 
dising activity,  which  in  my  dic- 

tionary is  another  "selling"  opera- tion. A  station  may  be  doing  a 
bang-up  merchandising  job  but  few 
persons  will  know  it  unless  the 
stations  submit  reports  and  evi- 

dence which  can  be  passed  along 
to  all  interested  parties. 

It  is  the  only  way  the  story  will 
get  from  the  agency  time  buyer  to 
the  agency  contact  man,  to  the 
sponsor's  radio  director,  to  the  ad- 

vertising manager,  to  the  depart- 
ment head,  to  the  sales  manager, 

to  the  vice-president  .  .  .  and  be- 
fore we  get  to  the  stockholders, 

this  will  give  an  idea  of  how  many 
persons  may  be  involved. Parties  far  down,  or  up  the  line, 
usually  inaccessible  to  station 
salesmen,  may  have  strong  voices 
in  market  appropriations  but  mer- 

chandising evidence  and  reports 
are  about  the  only  part  of  an  in- 

dividual station's  story  which  will 

{Continued  on  page  il^i 

PIONEER 

MEMO  TO*:'^1' 
 ~ 

I.ir.   Clair  Heyer 

YOU  WILL  BE  INTERESTED  in  the 
marked  item  on  the  attached  month- 

ly program  schedule.  Over  6,000  of 
these  programs  are  mailed  or  de- 

livered once  a  month  to  radio 
listeners  who  have  requested  them. 

This  is  just  one  of  the  many  "extra' 
services  not  on  KLZ's  rate  card. 

KLZ  •Denver 
Columbia  Network  •  560  Kilocycles 

5000  Watts  Day  and  Night 

"PIONEER  OF  THE  WEST" 

KLZ  Mails  Cards  to  Clients 
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Four  Newfoundland  Stations 

Under  Terms  of  Havana  Treaty 

All  Assignmeiits  Are  Located  in  City  of  St.  Johns; 

U.  S.  Agreement  With  Mexico  Is  Made  Public 

NEWFOUNDLAND,  in  the  ex- 
treme Northeastern  portion  of  the 

Continent,  has  been  assigned  four 
broadcast  stations  under  the  real- 

location which  affected  the  other 
North  American  nations,  though  it 
is  not  an  actual  signatory  to  the 
North  American  Regional  Broad- 

cast Agreem'jnt,  which  became 
fully  effective  March  29. 
The  Newfoundland  allocations, 

not  heretofore  finally  made  public, 
must  be  considered  along  with 
those  of  other  nations  on  the  Con- 

tinent in  respect  to  applications 
for  new  facilities,  it  was  pointed 
cut  last  week  at  the  FCC.  The 
signatory  nations  are  the  United 
States,  Canada,  Mexico,  Cuba, 
Haiti,  and  the  Dominican  Republic. 

All  in  St.  Johns 
All  four  of  the  Newfoundland 

stations  are  located  in  its  capital 

city  of  St.  John's  but  only  one  of 
the  four,  VONF,  uses  more  than 
1,000  watts.  This  station  is  as- 

signed to  640  kc,  clear  channel 
occupied  by  KFI,  Los  Angeles,  with 
12,000  watts.  It  is  given  the  pro- 

tection normally  applicable  to  a 
Class  I-B  station  throughout  New- 
foundland. 

The  Newfoundland  assignments 
should  be  added  to  those  published 
in  the  supplement  to  the  March  24, 
1941  issue  of  Broadcasting,  cover- 

ing all  other  allocations  on  the  con- 
tinent. The  Newfoundland  assign- 

ments follow  in  full  text: 
VOWR  600  kc.  St.  Johns  500  W.  III-B 
VONF  640  kc.  St.  Johns  12  kw.  Note 

It  is  ajiTreed  that  the  secondarv  service  of 
VONF  will  be  afforileii  protection  as  a  Class 
I-B  statifjn  throughout  Newfoundland  in  ac- 
Cfjrdance  with  the  engineering  standards  of 
the  Treaty  except  the  United  States  reserves 
the  right  to  the  maximum  use  of  the  chan- 

nel for  a  Class  I-A  station  on  the  Pacific 
coast  of  the  United  States. 
VOAR  9.50  kc.  St.  .Johns  25  W.  IV 
VOGM   1010  kc»St.  Johns    100  W.  II 

*  This  assignment  is  accepted  by  Canada provided  the  power  is  not  increased. 

Simultaneously,  the  State  De- 
partment announced  official  publi- 

cation of  the  bilateral  agreement 
between  the  United  States  and 
Mexico,  covering  conditions  under 
which  assignments  will  he  made  on 
six  frequencies  under  the  Havana 
Treaty,  as  effected  in  an  exchange 
of  notes  signed  Aug.  24  and  28, 
1940. 

While  the  sense  of  this  agree- 
ment had  been  published  previously 

in  Broadcasting,  before  the  notes 
actually  had  been  signed,  the  full 
text  of  the  agreement,  as  published 
by  the  Department  of  State  in 
Executive  Agreement  Series  196, 
is  published  herewith  for  record 
purposes. 

Eduardo  Hay,  Minister  for  For- 
eign Affairs,  United  Mexican 

States,  Mexico  City,  on  Aug.  24, 
1940,  addressed  this  ccmmunica- 
tion  to  Josephus  Daniels,  U.  S.  Am- 

bassador to  Mexico: 
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With  reference  to  the  relevant  ante- 
cedents, I  have  the  honor  to  com- municate to  Your  Excellency  that  the 

Government  of  Mexico  is  in  accord 
tliat  when  the  North  American 
Res'ional  Broadcasting  Agreement  be- 

comes effective a  Gentleman's  Agree- ment shall  be  put  into  force  relative 
thereto,  the  text  of  which  is  as  follows  : 

A.  The  United  States  agrees  to  pro- 
tect the  following  Mexican  Class  1-A 

stations  having  frequencies  of  730  kc, 
SOO  kc,  900  kc,  1570  kc 

B.  On  1220  kc,  the  United  States 
may  assign  a  station  in  the  Detroit, 
IMieh..  area  with  a  directional  antenna 
that  will  direct  the  signal  to  the  north- 

ward and  ijrotect  the  Mexican  station's coverage  in  the  United  States  as  much 
as  possible. 

C.  On  1050  kc,  the  United  States 
is  permitted  to  assign  a  station  in  the 
New  York,  N.  Y.,  area  with  a  direc- 

tional antenna  that  will  direct  the  sig- 
nal toward  the  northeast  and  protect 

the  Mexican  .station's  coverage  in  the United  States  as  much  as  possible. 
D.  Mexico  has  the  privilege  of 

changing  the  location  of  its  Class  1-A 
stations  provided  they  are  not  closer 
to  the  United  States  border  than  speci- 

fied in  the  North  American  Regional 
Broadcasting  Agreement. 

E.  Reciprocally,  Mexico  agrees  not 
to  assign  any  stations  on  the  following 
United  States  Class  1-A  frequencies : 
700  kc,  720  kc,  1120  kc,  and  1210  kc. 

F.  Mexico  and  the  United  States  to 
permit  day-time  Class  II  stations  with 
a  power  not  in  excess  of  1  kw.,  on  the 
channels  they  agree  to  protect,  pro- 

vided that  the  signal  from  these  sta- 
tions shall  not  exceed  5  microvolts  per 

meter  ground  wave  results  at  any 
place  on  the  Mexico-United  States 
border.  By  day-time  stations  is  meant 
that  no  operation  is  permitted  between 
sunset  and  sunrise  at  the  location  of 
the  transmitter  of  the  Class  II  sta- tions. 
Ambassador  Daniels  on  Aug.  28, 

1940,  addressed  this  communication 
to  Minister  Eduardo  Hay: 
ExCF.r,LENCT  : 

I  have  the  honor  to  acknowledge  the 
receipt  of  Your  Excellency's  courteous note  no.  56248  of  Aug.  24,  1940  and  to 
communicate  herein  my  Government's 
understanding  of  the  agreement  which 
was  the  subject  of  Your  Excellency's note  under  acknowledgment,  touching 
the  questions  of  mutual  interest  to 
our  Governments  in  relation  to  the 
North  American  Regional  Broadcast- 

ing Agreement  (the  ratification  by  the 
Mexican  Govei-nment  having  been  de- 

posited with  the  Cuban  Government 
on  March  29.  1940),  which  is  as  fol- 

lows : 
A.  The  United  States  agrees  to  pro- 

tect the  following  Mexican  Class  1-A 
stations  having  frequencies  of  730  kc, 
SOO  kc,  900  kc,  1570  kc. 

B.  On  1220  kc.  the  United  States 
may  assign  a  station  in  the  Detroit, 
Mich..  Jirea  witli  a  direct  ionnl  antenna 
that  will  (Uriel  I  lie  si.minl  to  I  lie  north- 

ward ami  iirotr^d  tljc  .Mcxii-au  sta- 
tion's coverage  in  the  United  States as  much  as  possible. 

C.  On  1050  kc.  the  United  States  is 
liermitted  to  assign  a  station  In  tlie 
New  York  area  with  a  directional  an- 

tenna tliat  will  direct  the  signal 
toward  the  northeast  and  protect  the 

'  The  North  American  Regional  Broad- 
casting Agreement  was  signed  at  Habana 

December  n.  IS.'iT.  Section  1  of  part  III and  section  1  of  part  V  of  the  agreement, 
and  paragraph  3  of  table  VI  of  appendix 
I  became  effective  on  March  29,  1940.  All 
other  provisions  of  the  agreement,  and  in 
conseriuence  the  agreement  as  a  whole,  will 
become  effective  on  March  29,  1941  (Treatv 

Series  962).  ^ 

CANADA  STUDYING 

DOUBLE  DAYLIGHT 
CONSIDERATION  is  being  given 
at  Ottawa  to  establishing  double 
daylight  saving  time  for  the  sum- mer months  in  Ontario  and  Quebec 
districts  which  have  been  on  day- 

light saving  time  since  last  sum- mer. Last  autumn  when  the  change 
to  standard  time  took  place  prac- 

tically all  industrial  cities  in  On- 
tario and  Quebec  which  had  been 

on  summer  daylight  saving  were 
ordered  by  the  federal  government 
to  continue  on  daylight  saving  to 
save  electricity  needed  in  war  in- dustries. 

Now  with  summer  daylight  sav- 
ing going  into  effect  in  other  munic- ipalities throughout  Canada,  there 

is  the  possibility  that  Ottawa  may 
ask  the  industrial  cities  of  Ontario 
and  Quebec  to  follow  Great  Brit- 

ain's lead  and  go  on  double  day- 
light saving  time.  The  possibility 

has  given  the  broadcasting  industry 
the  jitters  as  no  decision  has  as 
yet  been  made  and  the  stations  are 
busy  with  the  change-over  which 
affects  municipalities  on  standard 
time  all  winter. 

Doubling  of  daylight  time  will 
throw  all  timing  out,  as  practically 
all  commercial  network  programs 
and  national  accounts  are  placed  in 
Toronto  and  Montreal,  which  would 
be  affected  by  a  double  daylight time  ruling. 

It  is  understood  the  broadcasting 
industry  has  suggested  that  the  en- 

tire country  adopt  daylight  saving 
time  as  a  war  measure,  whieh  would 
eliminate  many  headaches  for  traf- 

fic departments. 

Tobacco  Spots 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C,  has  named 
J.  Carson  Brantley  Adv.  Agency, 
Salisbury,  N.  C,  to  handle  its 
Brown's  Mule  Chewing  Tobacco. Radio  will  be  used  exclusively  in the  South. 

Wrigley  Time  Signals 
WM.  WRIGLEY  Jr.  Co.,  Chicago 
(Spearmint  Gum),  on  April  20 started  a  52-week  schedule  of  week- 

ly time  signals,  temperature  and 
feather  reports  on  approximately 50  CBS  affiliate  stations.  Agency  is Vanderbie  &  Rubens,  Chicago. 

?f^;i'Cfin    station's    coverage    in  the "t\*^,.^*^.*^*^®  as  possible. D.  Mexico  has  the  privilege  of changing  the  location  of  its  Class  1-A stations  provided  they  are  not  closer 
to  the  United  States  border  than  speci- hed  ,n  the  North  American  Regional Broadcasting  Agreement. 

E.  Reeii)rocal]y.  Mexico  agrees  not to  assign  any  stations  on  the  following 

-  In","''  ̂ '""^  1-^^  frequencies" 
<00  kc.  <20  kc.  1120  kc,  and  1210  kc F.  Mexico  and  the  United  States to  permit  day-time  Class  II  stations with  a  iiower  not  in  excess  of  1  kw  on the  channels  they  agree  to  protect,  pro- vided that  the  signal  from  these  sta- tions shall  not  exceed  5  microvolts  per mofei-  -round  wave  results  at  any  place 
on  111,.  IMcxico-United  States  'border i-y  day-time  stations  is  meant  that  no operation  is  permitted  between  sunset and  siini-iso  at  the  location  of  the trans,nitl..r  of  the  Cla.ss  II  stations. 

It  is  understood  that  this  agreement shall  enter  into  force  when  the  North American  Regional  Broadcasting 
Agreement  shall  become  effective  ̂  

Mr.  Mason 

Radio  Post  in  Navy 

Given  Frank  Mason 

NBC  Vice-President  to  Serve! 

On  a  $l-per"Year  Basis 
APPOINTMENT  of  Frank  E 
Mason,  NBC  vice  -  president  in 
charge  of  information,  as  civiliai 
director  of  radio  activities  of  the 

Navy  Departmenii| 
was  announced'! last  Wednesday 

'  by  Secretary  ol 
the  Navy  Frani 
Knox  at  his  week- 

ly press  confer- 
ence. 

Secretary  Kno>| 

indicated  Mr 
Mason  would  joir 

the  Navy  Depart- ment about  Majl 

1,  on  leave  of  absence  from  NBC! 
and  would  immediately  start  reor- 

ganizing the  Navy  radio  division 
part  of  the  new  public  relations 
bureau  headed  by  Rear  Admirai 
Arthur  J.  Hepburn. 

Explaining  that  he  had  asked  hi^ 
"old,  old  friend"  to  organize  a  ne"\v 
radio  setup  for  the  Navy  Depart-^ 
ment.  Secretary  Knox  said  Mr 
Mason  would  serve  as  a  dollar-ai 
year  civilian  advisor  and  would 
function  as  "head  man"  of  the  new 
radio  operations.  Mr.  Mason  will  bd 
designated  special  assistant  to  the 
Secretary  of  Navy,  it  was  stated] 

Jack  Hartley,  assistant  directoij 
of  special  events  with  NBC  in  Ne^^ 
York,  also  will  join  the  Navy  radio 
division,  it  was  announced  last 
Thursday.  Mr.  Hartley,  a  lieuten- 

ant in  the  Naval  Reserve,  is  ex- 
pected to  start  his  new  assignment 

in  Washington  about  May  1. 

Remains  With  NBC 

Although  Secretary  Knox  did  nol 
explain  the  extent  of  the  proposed 
reorganization,  it  was  understood 
Lieut.    Comdr.    Norvelle  Sharp€ 
would  remain  the  official  naval  head 
of   the   radio   branch,   with  Mr 
Mason  functioning  as  civilian  ad 
visor,  without  rank.  Mr.  Mason  in 
dicated  that  he  would  not  drop  his 
duties  with  NBC  nor  move  perma 
nently  to  Washington,  although  his 
new  assignment  would  draw  h\t 
major  attention  for  some  time. 

Mr.  Mason,  like  Secretary  Knox 
will  join  the  Navy  Department 

after  a  distinguished  wartime' career  in  the  Army.  In  France  with 
the  9th  Infantry  during  the  Worlc 
War,  Mr.  Mason  held  the  rank  o^ 

major  and  was  instructor  at  tht' Army  Intelligence  School.  He  als< 
was  chief  censor  of  Advanced 
GHQ  at  Trier,  and  later  was  as 
signed  to  The  Hague  and  Berlin  as 
assistant  military  attache.  He  wa: 
mustered  out  of  service  in  Novem 
ber,  1919.  At  present  he  holds  nc 
reserve  rank  in  the  Army. 

As  president  of  Internationa' News  Service  before  joining  NBC 
and  earlier  as  a  well-known  foreigr 
correspondent,  Mr.  Mason  came  t( 
know  Secretary  Knox  when  the  lat 
ter  was  general  manager  of  thf 
Hearst  newspaper  enterprises  an( 
later  as  publisher  of  the  Chicago Daily  News. 
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«WITH  THE  COMPLIMENTS 

OF  WHO.  MA'AM'" 

9  No — that  headline  is  misleading.  We're  not  giv- 

ing away  dishes,  here  at  WHO.  But  we  are  building 

a  tremendous  goodwill  for  WHO  by  helping  vari- 

ous community  organizations  throughout  Iowa  Plus 

to  get  some  of  the  things  they  want,  such  as  new 

dishes  for  the  P.T.A.,  uniforms  for  the  High  School 

Band,  Christmas  toys  for  various  child-welfare 

groups,  etc.,  etc.,  etc. 

For  instance,  we  quote  from  a  recent  issue  of  the 

Spencer,  Iowa,  Times:  "The  regular  meeting  of  the 

Jefferson  P.T.A.  was  held  Friday  afternoon  .  .  . 

The  group  had  the  pleasure  of  using  the  new  school 

BROADCASTING  •  Broadcast  Advertising 

dishes  for  the  first  time,  dishes  purchased  from 

the  funds  of  the  recent  WHO  Home  Talent 

Show  here." 

Just  a  little  local  news  item — but  full  of  the  stuff 

that  makes  loyal  and  friendly  listeners  for  WHO — 

responsive  listeners  for  WHO  advertisers. 

Because,  you  see,  before  that  item  could  be  written, 

WHO  had  sent  its  Community  Service  director, 

Arthur  MacMurray  (formerly  professor  at  Iowa 

State  College),  to  help  the  P.T.A.  stage  a  three- 

performance  WHO  Home  Talent  Show.  For  more 

than  ten  days  the  director  held  try-outs,  helped 

select  a  cast  of  100  who  could  mimic  the  acts  of  the 

Iowa  Barn  Dance  Frolic,  and  directed  the  sell-out 

show  that  produced  the  profits  that  bought  the 

dishes! 

Similar  shows  are  produced  in  four  different  Iowa 

communities  every  week.  This  has  been  going  on 

for  several  years  with  the  result  that  literally  hun- 

dreds of  communities  have  had  the  help  of  WHO 

in  securing  money  for  some  local  needs  and  tens 

of  thousands  of  families  have  become  personal 

friends  of  ours. 

Is  it  any  wonder  that  WHO  is  the  favorite  station 

of  55.4%  (daytime)  of  all  radio  families  in  Iowa? 

For  the  complete,  amazing  story,  ask  your  agency 

to  ask  Free  8C  Peters! 

WHO 

^fir  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC  National  Representatives 
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Cities  Observing  Daylight  Saving  Time:  1941 

NEW  YORK 
Albany 
Amsterdam 
Auburn 
Batavia 
Beacon 
Binghamton 
Buffalo 
Canandaigua 
Cohoes 
Corning 
Cortland 
Dunkirk 
Elmira 
Fulton 
Geneva 
Glen  Cove 
Glens  Falls 
Gloversville 
Hornell 
Hudson 
Ithaca 
Jamestown 
Johnstown 
Kingston 
Lackawanna 
Little  Falls 
Lock  port 
Long  Beach 
Mechanicville 
Middletown 
Mount  Vernon 

Newburgh 
New  Rochelle 
New  York 
Niagara  Falls 
North  Tonawanda 
Norwich 
Ogdensburg 
Olean 
Oneida 
Oneonta 
Oswego 
Peekskill Plattsburg 
Port  Jervis 
Poughkeepsie 
Rensselaer 
Rome 
Rochester 
Salamanca 
Saratoga  Springs 
Schenectady 
Sherrill 
Syracuse Tonawanda Troy 
Utica 
Watertown 
Watervliet 

(Apr.  27-Sept.  7) 
White  Plains 
Yonkers 

It  is  impossible  to  list  all  of  the  commun- ities in  New  York  State  that  will  observe 
Daylight  Saving  Time. 
The  following  localities  reported  as  ob- 

serving Daylight  Saving  Time  in  response 
to  the  Merchants'  Association's  question- naire, are  listed  for  guidance  of  those  using 
The  Association's  survey  of  New  York  State for  reference  purposes : 
•Afton 

(June-Sept.) Albion 
Altamont 
Arcade  (Village) 
Attica 
•Bainbridge 

(June  20-Sept.  1) 
Baldwinsville 
Ballston  Spa 
Barker 
Bath 
Belmont 
Bergen 
Bolivar 
Briarcliff  Manor 
Brockport 
Bronxville 
Canajoharie 
Canastota 
Candor 

(May  4-Sept.  28) Canisteo 
Canton 

(May  31-Aug.  30) Carthage 
Catskill 
Cedarhurst 
Chatham 
Cherry  Creek 
Clayton 

(June  22-Aug.  31) , Clermont 
(May  1-Sept.  30) 

Clifton  Springs 
Clyde 
Cobleskil! 
Coopers  town 
Corfu 

(April  27-Sept.  7) Dannemora 
Delanson 
Delevan 
Delmar 
Depew 
Deposit 

(June  1-Aug.  31) Dobbs  Ferry 
Dolgeville 
Dundee 
Ea.st  Aurora 
Ellenville 
Elmsford 
Fairport 
Fonda 
Fort  Edward 
Fort  Plain 
Frankfort 
Franklinville 
Friendship 

(Dates  not  decided) Gallatin 
Geneseo 
Ghent 
Goshen 
Gouverneur 

(May  5-Sept.  11) Gowanfla 
Granville 
Greene 
Green  Island 
Green  port 
Hamburg 

Hamilton 
Harmon 
Harrison 
Hartsdaie 
Hastings-on-Hudson Haverstraw 
Herkimer 
Hillsdale 
Hobart 
Hoosick  Falls 
Howes  Cave 
Hudson  Falls 
Hvde  Park Ilion 
Interlaken 
Irondequoit 

(Apr.  27-Oct.  4) 
*  Approximate  dates. 
Irvington 
Johnson  City 

(May  4-Sept.  28) Kenmore 
Lake  George 
Lancaster 
Larchmont 
Lawrence LeRoy 
Liberty 
Lindenhurst 
Livingston 
Livingston  Manor 
Lowville 
Lyons •Malone 

(June  15-Sept.  7) Mamaroneck 
Massena 
Mayville 
Medina 
Monticello •Mooers 

(May   1-Sept.  1) Mount  Kisco 
Newark 
New  York  Mills 
Norw<Hjd 
Nyack Oriskany Ossining 
Otego 

(May  18-Sept.  7) Owego 
(May  4-Sept.  28) Oxford 

Painted  Post 
Palmyra  (Village) I'elham 
Pelham  Manor 
Penn  Yan Perry 
Pleasantville 
Port  Chester 
Potsdam 
Red  Hook Ripley 
Richburg 
Roscoe 
Rouses  Point 
Rushville Rye 
Saugerties 
Scarsdale 
Schenevus 

DAYLIGHT  saving  time  will  be  observed  this  year  by  many  cities,  the 
period  generally  extending  from  2  a.m.  April  27  to  2  a.m.  Sept.  28. 
A  list  of  cities  observing  daylight  time  during  the  current  summer,  as 
compiled  from  questionnaires  by  the  Merchants  Association  of  New  York, 
is  presented  on  this  page. 

Scio 
Scotia 
Seneca  Falls Sidney 
Silver  Creek 
Silver  Springs 
South  Dayton 

(Apr.  28-Sept. Spring  Valley 
Springville St.  Johnsville 
Stuyvesant Suffern 
Tarrytown 
Ticonderoga 
Trumansburg 
Tuckahoe 

*  Approximate 

Tupper  Lake Tuxedo 
Unadilla Voorheesville 
Walden 
Warsaw 
Waterford 

2)  Waterloo Wellsville 
Westfield West  Lebanon 
West  Point 
Whitesboro 
Williamsville 
Yorkville 

(Oneida  County) 

dates. 
CONNECTICUT 

Daylight  Saving  generally 
throughout  the  State. 

observed 

DELAWARE 
Daylight  Saving  observed  in  Wilmington 

and  a  number  of  nearby  towns  in  the 
northern  part  of  Delaware. 

GEORGIA 
Entire  State  of  Georgia  has  been  placed 

on  Eastern  Standard  Time  by  action  of  the 
State  Legislature.  This  has  the  effect  of 
giving  Daylight  Saving  to  a  large  part  of 
the  State  which  has  not  had  it  before. 

IDAHO 
Cities  of  Kellogg,  MuUan,  Wallace  and 

Burke  observe  Daylight  Saving  Time 
throughout  the  entire  year  by  adhering  to Mountain  Time. 

ILLINOIS 
Daylight  Saving  Time  observed  in  the 

Chicago  Metropolitan  Area. 
INDIANA 

Daylight  Saving  Time  is  observed  in 
practically  all  of  the  extreme  northern 
counties   of  Indiana. 
Communities  in  Indiana  reported  as  ob- 

serving DST  include: 
Angola  La  Porte 
Auburn  Michigan  City 
Bremen  Mishawaka 
Crown  Point  Nappanee 
Culver  Plymouth 
East  Chicago  Shipshewana 
Elkhart  South  Bend 
Fort  Wayne  Topeka 
Garrett  (May  3- Aug.  30) 
Gary  Valparaiso 
Goshen  Wakarusa 
Hammond  Waterloo 
Hobart  Westville 
Kendallville  Whiting 
La  Grange  Wolcottville 

At  time  of  going  to  press,  the  City  Coun- 
cil of  Indianapolis  is  considering  Daylight 

Saving.  If  it  is  voted,  it  will  affect  sur- 
rounding communities. 

MAINE 
Daylight  Saving  Time  is  observed  in  all 

of  the  larger  municipalities  and  most  of the  smaller  ones. 
Among   communities   observing  Daylight 

Saving   Time  as    reported   in    response  to 
The  Merchants'  Association's  questionnaire are  the  following: 
Auburn  Freeport 
Augusta  Gardiner 
Bangor  Goose  Rocks  Beach 
Bar  Harbor  Greenville 
Bath  (Apr.  27-Sept.  8) 

(Apr.  20-Sept.  28)  Guilford Belfast 
Belgrade 
Biddeford 
Bingham 
Boothbay  Harbor 
Bridgton 
Brunswick 
Bueksport 
Camden 
Cape  Elizabeth 
Cape  Porpoise 
Caribou 
Damariscotta 
Decring  Junction 
Dexter •Dixfield 

(May  31 -Oct, Dover-Foxcroft 
Ea.stport 
Ellsworth 
Fairfield 
Farmington 
Fort  Fairfield 

15) 

Hallowoll 
Harrison 
Kennebunkport 
Lewiston 
Lincoln 
Madison 
Manchester 
Mechanic  Falls Milford 
Milo Monson Mount  Desert 
Mount  Vernon 
Naples Norridgewock 
North  Anson 
North  Berwick North  Jay Norway 
Oakland 
Ogunquit 
Old  Orchard  Beach 
Old  Town 

Orono Pittsfield 
Poland 
Portland Rangeley 

(May  1-Oct.  1) Readfield 
Rockland 
Rumford 
Saco Sanford 
Sangerville 
Sebec Skowhegan 

*  Approximate  dates. 

Solon (Apr.  27-Sept.  7) 
South  Portland 
Thomaston 
Waldoboro 
Waterford Waterville 
Westbrook Winthrop 

Wiscasset 
Woolwich Yarmouth 
York  Harbor 

MASSACHUSETTS 
Observance  required  by  State  law. 

MICHIGAN 
Under  the  terms  of  the  State  Law 

adopted  April  23,  1931,  Eastern  Standard 
Time  is  defined  as  legal  time  for  the  entire 
State  of  Michigan. 
However,  by  order  of  the  Interstate 

Commerce  Commission,  effective  Sept.  27, 
1936,  only  the  Lower  Peninsula  is  included 
in  the  Eastern  Standard  Time  Zone  through- out the  year. 

In  the  Upper  Peninsula,  Eastern  Stand- ard Time  is  followed  throughout  the  year 
in  the  territories  surrounded  and  east  of 
the  following  cities  and  towns : 
Calumet  Manistique 
Hancock  Newberry 
Houghton  St.  Ignace 

Sault  Ste.  Marie 
The  remainder  of  the  Upper  Peninsula 

observes  Central  Standard  Time  with  the 
exception  that  from  the  last  Sunday  in 
April  to  the  last  Sunday  in  September  of 
each  year  Eastern  Standard  Time  (Daylight 
Saving  Time  in  that  area)  is  observed  in 
the  following  communities : 
Escanaba  Munising 
Gladstone  (May  4-Sept.  28) 
Gwinn  Negaunee 
Ishpeming  Rapid  River Marquette 

MINNESOTA 
Unofficial  observance  of  Daylight  Saving Time  in  grain  exchange,  brokerage  houses, and  radio  stations  of  Minneapolis. 

NEW  HAMPSHIRE 
Observance  required  by  State  law. 

NEW  JERSEY 
Every  city,  town  and  village  in  the  State 

observes  Daylight  Saving. 
OHIO 

Entire  State  in  Eastern  Standard  Time 
Zone  throughout  the  year  by  order  of  Inter- 

state Commerce  Commission  effective  Sept 
27,  1936. 

PENNSYLVANIA 
Practically  all  of  the  communities  listed 

below  observe  Daylight  Saving  Time  for  the 
period  from  April  27  to  Sept.  28.  Varia- tions from  these  dates  were  not  in  all cases  determinable  up  to  the  date  of  publi- cation : 
Adamstown 
Akron Aliquippa 
Allen  town 
Ambler Ambridge 
Analomink 
Annville Ardmore 
Arnold 
Atglen Bangor 
Beaver 
Beaver  Falls 
Bethlehem Bird-in-Hand 
Birdsboro Boothwyn 

Boyertown Brackenridge 
Braddock 
Bradford 

(Apr.  27-Sept.  1) 
Bristol 
Bryn  Mawr Camp  Hill 
Carlisle Carnegie Catasauqua 
Center  Bridge 
Chester 
Clairton 

Coatesville Columbia 
Conshohocken Coraopolis Corry 

Cresco Danielsville 
Dauphin Delaware  Water  Gap 
Devault 
Downington 
Doylestown Dravosburg 
Duquesne East  Earl East  Liberty 

Easton East  Pittsburgh East  Stroudsburg 
Eddystone 
Edgeworth Elizabethtown 
Emmaus Enola 
Rphrata Erie 
Evans  City 

(May  1-Oct.l) Fleetwood Ford  City 
Frankin 
Freemansburg 

Freeport 
Paoli Glenoch 
Paxtang 

Hamburgr Pen  Argyl 
Harrisburg 

Penbrook Hatboro P  en  n  sb  urgh 
^naxneiu 

Perk  as  ie 

\  Apr.  ^D-oept. y)  fhuaaelphia Haverf  ord PhoenixviUe 
Haysville Pitcairn 
Henryville 

Pittsburgh 

Highspire Plymouth  Meeting 
Homestead  Dist. Pocono  Manor 
Honey  Brook 

Port  Allegany 
Hummelstown Potts  town 
Jen  kin  town 

j^ottsviUe 

Kenneth  Square 
Quarryville Kittanning 
Quakertown Kutztown 
Radnor 

Lancaster 
Reading 

Landisville 
Rochester 

Lansdale Rohrerstown 
Lansdowne Royesford Lebanon oCnuyjKin  riaven Lemoyne Schwenksville Leola oellersville 

Shiremanstown Manheim 
Skytop 

Marcus  Hook Douderton 
Marietta 

soutn  Jtieignts 
Mars Spring  City Martins  Creek (May  1-Oct.  1) 
Marysville Springdale 
Matamoras Steelton McKeesport Stockertown Median  icsburg Stroudsburg 
Media Swarthmore 
Mer ion  ( Lower ) Swiss  vale Middletown Tar  en  turn Midland Telford 
Milford Temple 
]\^onaca Thorndale 
Morrisville Tionesta 
IMount  Bethel 

Top  ton Mount  Joy 
Trainer M^oun t  Pocono Union  City unhall Versailles 

IWyerstown Warren Nazareth 
Wayne New  Brighton w  est  onester 

N"ew  Holland 

West  Fairvie^? New  Hope West  Reading 
New  Kensington West  Willow 
Newtown Whitford 
Norristown 

Wilkinsburg 
Northampton Willow  Grove North  Wales Wilmerding 

Oaks 
Wind  Gap 

Ogden 
Wormleysburg Oil  City York 

Palmerton Zelienople 
*  Approximate dates. 

The  Merchants'  Association  is  indebted fc)  the  Pennsylvania  State  Chamber  of 
Commerce  for  a  considerable  part  of  the above  list. 

RHODE  ISLAND 
Daylight  Saving  Time  has  been  adopted 

by  ordinance  in  all  the  cities  and  most  of 
the  towns  of  Rhode  Island  between  2  a.m. 
on  the  last  Sunday  in  April  and  2  a.m.  on 
the  last  Sunday  in  September  (April  27- Sept.  28). 

VERMONT 
Large  sections  of  the  State  of  Vermont use  Daylight  Saving. 
Places  from  which  observance  is  reported include: 

Albany 

Andover Arlington Bakersfiield 
Barre 
Barnet 
Barton 
Bartonsville 
Bellows  Falls Bennington 
Berlin 
Bethel Bloomfield Braintree 
Brandon 
Brattleboro 
Brighton Brookfield 
Brookline 
Burke 
Burlington  City 
Cabot 

(May  20-Sept.  20 Cambridgeport 
Caanan 
Castleton 
Cavendish Charlotte 

(May  1-Oct.  1) Chelsea 
Chester Clarendon 
Colchester 
Concord 

Craftsbury Danby 

Danville 
Derby 

Dorset 

( Generally  ob- 

served) 

Dover 
Dummerston Duxbury 

Enosburg  Falls  (Vil- 

lage) 

Fairfax Fair  Haven 
Fairlee 
Gassetts Gilman 
Grafton Grand  Isle 
Granville Greensboro 
Groton 

)  Guilford 
Halifax 
Hancock Hardwicke 
Hartford 
Hartland Hinesburg 

(Starting  Apr.  20) 
Hyde  Park 
Irasburg 
Jamaica 

Jay 

(Continued  on  page  JfO) 
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THE  ClltL  WITH  THE 

liolden 

Touch 

Nancy  Craig,  WJZ^s  '''Woman  of  Tomorroiv''' 
conducts  the  most  effective,  result-getting  coopera- 

tive program  for  women  in  the  New  York  market 

PARTICIPATIONS  AVAILABLE  FOR  THE  FIRST  TIME  IN  OVER  SIX  MONTHS 

For  more  than  six  months  "The 

Woman  of  Tomorrow"  has  been  sold 

out.  Now,  because  of  seasonal  ex- 

pirations, there  are  a  limited  mmi- 

ber  of  participations  open  for  non- 

competitive products  . . .  foods  . . . 

cosmetics  . . .  household  appliances 

. . .  drugs . . .  any  of  the  many  things 

women  buy  for  their  homes,  their 

families  or  themselves. 

And  they  buy  when  Nancy  Craig 

tells  them.  During  her  112  weeks 

on  the  air  she  has  applied  her 

"golden  touch"  to  a  half  a  hundred 

products . . .  Her  audience  has  broken 

all  records  in  responding.  Every 

month  more  than  46,000  women 

write  in  requesting  information, 

mentioning  the  products  she  talks 

about,  reporting  on  buying  them. 

The  fuU  story  of  "The  Woman 

of  Tomorrow"  is  one  of  radio's  out- 

standing success  stories ...  a  story 

of  sales  productiveness,  of  audi- 

NEW  YORK 

50,000  WAITS -770  KC. 

ence  loyalty,  a  responsiveness  that 

surpasses  that  of  any  other  wo- 

man's program  in  the  market. 
Get  the  story  now  .  .  .  today. 

These  few  participations  will  be 

sold  on  a  first-come  basis. 

"The  Woman  of  Tomorrow"  is 

broadcast  over  WJZ  from  9  to  9:30 

A.  M.,  Monday  through  Friday. . . 

the  most  favorable  time  to  reach 

and  sell  the  thousands  of  women 

in  the  world's  richest  market. 

KEY  STATION 

OF  THE  NBC  BLUE 

NETWORK 

Represented  Nationally  by 
National  Broadcasting  Company 

SPOT  Sales  Offices  in 

NEW  YORK  •  CHICAGO 
SAN  FRANCISCO  •  BOSTON 
CLEVELAND  •  DENVER 
HOLLYWOOD  •  WASHINGTON 
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No  Tax  on  Stations 

In  Treasury's  Plan 
Higher  Corporate,  Commodity 
Levies  Urged  by  Treasury 
ALTHOUGH  it  became  known  last 
week  that  a  franchise  tax  on  radio 
stations  is  not  included  among  the 
tax  recommendations  of  the  Treas- 

ury Department,  the  possibility  of 
such  a  tax  remained  as  the  House 
Ways  &  Means  Committee  opened 
to  the  public  its  hearings  on  the 
proposal  to  raise  an  additional  3^/2 
billion  dollars  in  taxes  for  1942. 

As  public  hearings  opened  last 
Thursday,  neither  Secretary  of  the 
Treasury  Henry  Morgenthau  nor 
Assistant  Secretary  John  L.  Sul- 

livan mentioned  a  radio  franchise 
tax  as  they  outlined  the  Treasury 
Department's  tax  proposal. 

Connery  Interested 
However,  it  was  still  apparent 

that  pressure  is  coming  both  from 
within  and  outside  Congress  for 
some  sort  of  franchise  tax  on  radio. 
It  has  been  pointed  out  in  some 
quarters  that  since  the  Federal 
government  necessarily  must  root 
out  every  possible  tax  source  to 
foot  the  national  defense  bill, 
chances  for  originating  such  a  tax 
on  the  broadcasting  industry  are 
enhanced. 

Although  the  support  has  not 
broken  into  the  open,  it  is  known 
that  several  Congressmen,  among 
them  Rep.  Connery  (D-Mass.), 
have  shown  sympathy  for  such  pro- 

posals as  the  10  to  20%  franchise 
tax,  based  on  broadcast  income, 
advanced  by  John  B.  Haggerty, 
president  of  the  International  Al- 

lied Printing  Trades  Assn.  [See 
story  on  this  page]. 
According  to  the  explanation 

last  Thursday  by  Secretary  Mor- 
ganthau  and  Mr.  Sullivan,  the 
realigned  tax  structure  would 
emphasize  the  ability-to-pay  taxes, 
although  increases  also  would  be 
provided  in  corporate  taxes  and 
certain  selected  commodity  excises. 
The  schedule  of  proposed  increases 
in  excise  taxes  indicated  increase 
from  bViVf-  to  10%  on  the  manu- 

facturers' tax  for  radio  sets  and 
parts,  which  would  yield  an  esti- 

mated additional  tax  return  of 
$6,-300,000. 

Radio  Amusement  Levy 

Is   Urged   by  Haggerty 
DISOWNING  any  intention  of  ad- 

vocating a  tax  on  advertising,  John 
B.  Haggerty,  president  of  the  In- 

ternational Allied  Printing  Trades 
A.ssn.,  last  week  pursued  a  new 
tack  in  his  campaign  to  secure  a 
Federal  tax  on  broadcast  incomes 

by  championing  an  "amusement 
tax"  for  radio. 

In  a  letter  last  Monday  to  M.  H. 
White,  managing  director  of  the 
Winona  (Minn.)  Rcpublican-Her- 
iild,  and  part-owner  of  KWNO,  de- 

clared that  such  a  tax,  levied 
against  the  "disseminators  of  spon- 

sored entertainment",  would  be  in 
line  with  taxes  paid  by  motion  pic- 

ture theatres  and  other  places  of 
entertainment. 

Governor's  Praise 
FEATURED  on  1,500th  con- secutive broadcast  of  Frank 
Nicholson's  Inquiring  Mike  on 
KROY,  Sacramento,  was  the 
appearance  of  Gov.  Culbert  L. 
Olson  by  remote  control  with 
congratulatory  messages  for 
Nicholson  and  the  sponsoring 
Capitol  Chevrolet  Co.  Pro- 

gram began  in  regular  style 
with  Nicholson  handling 
three  or  four  interviews  on 
the  street  and  then  the  Gov- 

ernor was  switched  in  from 
the  State  Capitol  with  his 
message. 

Mid-May  Deadline  Seen 
In  Net  Monopoly  Report 
A  NEW  deadline  of  about  mid-May 
is  discussed  at  the  FCC  for  release 

of  that  agency's  final  report  on  the 
two-year-old  network  monopoly  in- 

quiry. Ten  days  ago,  the  FCC  had 
indicated  it  wanted  the  report  com- 

pleted by  April  28,  after  revision 
by  its  law  department. 

Whether  it  will  be  accompanied 
by  actual  regulations  is  problemat- 

ical. Originally  that  was  the  plan 
[Broadcasting,  April  21],  but  the 
appointment  by  President  Roose- 

velt of  Mark  Ethridge  to  conduct 
an  all-inclusive  survey  of  radio 
may  cause  the  FCC  to  revise  pro- 

cedure, though  no  instructions  to 
that  end  have  been  issued.  In  some 
quarters  it  is  thought  the  FCC 
would  await  further  instructions 
from  the  President  before  attempt- 

ing to  institute  radical  reforms  in 
broadcast  regulation. 

KMBC  Seeks  770  kc. 

AMENDING  its  pending  applica- 
tion, KMBC,  Kansas  City,  on  April 

23  filed  with  the  FCC  a  request  for 
assignment  to  770  kc,  the  clear 
channel  occupied  by  WJZ,  New 
York,  with  50,000  watts,  using  a 
directional  antenna.  Now  operating 
on  980  kc.  with  5,000  watts  fulltime, 
the  Arthur  Church  station  origi- 

nally sought  assignment  to  590  kc. 
with  50,000  watts,  under  the  North 
American  Regional  Broadcasting 
Agreement.  This  facility,  however, 
has  been  assigned  to  KGGF,  Coffey- 
ville,  but  a  hearing  is  scheduled  be- 

cause of  other  pending  applications. 

MimESOTA  CHARGE 

DISMISSED  BY  FCC 

CHARGING  "unwarranted  cancel- 
lation" of  a  political  talk,  several 

members  of  the  Minnesota  Legisla- 
ture last  week  joined  in  a  com- 

plaint to  the  FCC  against  WCCO, 
CBS  outlet  in  Minneapolis.  Despite 
complaints  of  Democratic  and 
Farmer-Labor  members  of  the  Leg- 

islature, it  was  indicated  the  FCC 
considered  the  matter  a  question 
of  programming  to  be  settled  by 
the  station  management. 
The  charges  reportedly  arose 

when  WCCO,  put  on  notice  by  the 
office  of  Governor  Stassen,  of  Min- 

nesota, that  certain  statements  in 
the  address  were  "incorrect  and 
libelous",  cancelled  a  scheduled 
April  1  broadcast  of  State  Senator 
George  H.  Lommen,  a  Farmer- Laborite. 

Last  Monday  Paul  A.  Rasmussen, 
a  Minnesota  Democratic  leader,  ex- 

plained the  complainants'  case  at an  informal  conference  with  FCC 
Commissioner  Frederick  I.  Thomp- 

son, indicating  that  although  the 
FCC  was  not  asked  to  revoke  the 
WCCO  license,  the  complaint  was 
being  made  "to  make  sure  that  the station  will  not  assume  such  an 

arbitrary  attitude  in  the  future". Paul  A.  Porter,  CBS  Washington 
counsel,  representing  WCCO,  also 

presented  the  station's  side  of  the 
argument  to  the  FCC  legal  depart- ment. 

Burgh  to  Agency 

MILTON  BURGH,  for  four  years 
news  editor  of  NBC,  on  May  15 
will  become  radio  director  of  the 
New  York  office  of  Tracy-Locke- 
Dawson.  Before  joining  NBC, 
Burgh  was  for  two  years  foreign 
editor  of  Transradio  Press  Service 
and  previously  worked  on  various 
newspapers.  Francis  C.  McCall  of 
NBC's  New  York  news  staff  suc- 

ceeds Burgh  as  news  editor. 

'Redbook'  Test 

McCALL  Corp.,  New  York,  is  test- 
ing one-minute  announcements  on 

six  stations  for  monthly  Redbook 
Magazine.  Frequency  of  spots  range 
from  7  to  26  times  over  a  period 
of  two  weeks  for  each  issue.  Joseph 
Katz  Co.,  New  York,  is  agency. 

THEY  WERE  IN  THE  ARMY  THEN 

One  of  a  Series 

THE  RCA-NBC  FAMILY  adds  these  to  our  album  of  radio's  war  veterans. 
See  page  39  for  identification  and  summaries  of  their  service  records. 

Aylesworth  Slated 
For  Cultural  Post 

Would  Succeed  Francisco  in 
Rockefeller  Group  Post 
M.  H.  AYLESWORTH,  first  presi- 

dent of  NBC  and  a  pioneer  in  com- 
mercial broadcasting,  may  be  named 

shortly  by  President  Roosevelt  to 
direct  radio  activities  of  the  Office 

of  the  Coordina- tor of  Commercial 

&  Cultural  Rela- tions Between  the 

American  Repub- 

lics, on  a  $l-a- 
year  basis.  He would  succeed 
Don  Francisco  as 
head  of  the  radio 
activities,  in  the 

post  vacated  Mr.  Aylesworth when  Mr.  Francisco  was  made  di- 
rector of  the  Communications 

Division,  succeeding  Dr.  James  W. 
Young,  who  resigned. 

Mr.  Aylesworth,  now  in  private 
law  practice  in  New  York,  would 
be  appointed  by  the  President, 
probably  for  a  90-day  temporary 
period.  It  is  presumed  he  would  un- dertake the  same  sort  of  job  he 
handled  so  successfully  in  setting 
up  network  broadcasting  in  1926, 
by  seeking  to  interest  capital  in 
support  of  international  commer- cial broadcasting,  with  emphasis  on 
Latin  America. 

Mr.  Aylesworth,  it  is  understood, 
would  headquarter  in  New  York, 
working  under  Mr.  Francisco  and 
Nelson  Rockefeller,  coordinator  of 
the  agency.  His  position  would 
parallel  that  of  Nelson  A.  Poynter, 
editor  of  the  St.  Petersburg  Times 
and  owner  of  WTSP,  who  spends 
about  three  weeks  each  month  in 
New  York  in  charge  of  the  press 
Division,  succeeding  Dr.  James  W. 
Young,  who  resigned. 

Payne  Transferred 
John  H.  Payne,  chief  of  the  old 

Electrical  Division  of  the  Bureau 
of  Foreign  &  Domestic  Commerce, 
has  been  transferred  to  the  Fran- 

cisco organization  in  New  York  in 
connection  with  radio  activities. 

Mr.  Payne  will  continue  publish- 
ing a  weekly  digest  of  shortwave 

programs  similar  to  that  he  han- 
dled as  chief  of  the  Electrical  Di- 

vision. He  also  is  to  act  as  the 
channel  for  transmitting  data  col- 

lected by  the  Francisco  organiza- 
tion to  embassies  and  Washington 

officials.  Formerly  with  Westing- 
house  E.  &  M.  Co.,  Mr.  Payne  was 
loaned  to  the  Rockefeller  Commit- 

tee and  it  is  understood  he  may 
eventually  return  to  the  Bureau 
of  Foreign  &  Domestic  Commerce. 

The  Payne  transfer  was  coin- 
cident with  a  reorganization  of  the 

Bureau  of  Foreign  &  Domestic 
Commerce  under  Dr.  Carroll  Wil- 

son, who  succeeded  Dr.  Young  as 
director  of  the  Bureau.  A  new 
Division  of  Industrial  Economy, 
which  includes  the  old  Electrical 
Division,  has  been  created,  along 
with  four  other  branches — Inter- 

national Economy,  Regional  Econ- 
omy, Research  &  Statistics,  Com- 

mercial &  Economic  Information. 
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Mr.  Jackson 

JACKSON  PROMOTED 

BY  WESTINGHOVSE 

WILLIAM  E.  JACKSON,  for  the 
last  four  years  sales  manager  of 
KDKA,  Pittsburgh,  has  been  named 
general  sales  manager  of  West- 

inghouse  Radio 
Stations  Inc., 
with  headquar- 

ters in  Philadel- 
phia, according  to 

Lee  B.  Wailes, 
manager  of  WRS 
Inc.  He  succeeds 
Griffith  B.  Thomp- 

son, who  resigned 
recently  and  who 
now  is  vice-presi- 

dent and  general 
manager  of  the  reorganized  and 
consolidated  WBYN,  Brooklyn. 

Mr.  Jackson  has  been  with  West- 
inghouse  since  1930,  when  he  be- 

came sales  promotion  manager  of 
the  broadcast  department  of  the 
company.  After  six  months  he 
joined  the  KDKA  sales  staff,  and 
four  years  later  became  sales  man- 

ager. He  is  36  and  a  native  of 
Whitaker,  Pa.  He  attended  Car- 

negie Tech,  but  left  college  after 
two  years  to  join  the  advertising 
department  of  the  Westinghouse 
International  Co.,  and  from  1926  to 
1930  he  was  advertising  manager 
of  the  National  Electric  Products 
Corp.  in  Pittsburgh. 
While  Mr.  Jackson  was  sales 

manager  of  KDKA,  the  station 
reached  the  highest  peak  of  pros- 

perity in  its  history,  and  in  volume 
of  sales  ranks  among  the  first  six 
stations  in  the  country.  Westing- 
house  stated. 

the 

KGW-KEX  Appoint  Cox 
As    Assistant  Manager 
APPOINTMENT  of  H.  Q.  Cox, 
program  manager  of  KGW-KEX, 
Portland,  as  assistant  manager  of 

two  NBC  outlets,  was  an- 
nounced last  week 

byArdenX.  Pang- 
fa  o  r  n,  recently- 
named  general 
manager.  Mr. 
Pangborn  is  the 
former  managing 
editor  of  the  Ore- 
g  0  nian,  with 
which  the  sta- 

tions are  affiliated. 
A  former  medi- 

Mr.  Cox  cal  student,  Mr. 
Cox  joined  in  1929  the  advertising 
department  of  Meier  &  Frank  Co., 
Portland  department  store.  Three 
years  later  he  became  assistant  to 
the  advertising  manager.  He  joined 
KGW-KEX  in  1926  as  merchandis- 

ing, promotion  and  traffic  manager, 
and  then  became  production  head 
in  charge  of  special  events  and  pro- 
gramming. 

American  Family  Spots 
PROCTER  &  GAMBLE  Co.,  Cin- 

cinnati, currently  releasing  Painted 
Dreams  on  WGN,  Chicago,  for 
American  Family  soap  and  flakes, 
on  April  28  added  the  show  in  tran- 

scribed form  on  WBBM,  same  city, 
for  the  same  products.  Agency  is 
H.  W.  Kastor  &  Sons,  Chicago. 
Sponsor  added  Painted  Dreams, 
transcribed  for  Dreft  on  WLW, 
Cincinnati,  on  April  28.  Blackett- 
Sample-Hummert,  Chicago,  is  agen- 

cy for  Dreft.  Programs  are  heard 
Monday  through  Friday. 

why  WCCO  gives 

50  times  before  9:00  a.m. 

A  ten-degree  change  in  temperature  can  be  as 

important  to  the  Northwest  farmer  as  a  ten-point 

shift  in  a  C.A.B.  rating  can  be  to  you. 

So,  with  a  half  a  million  rural  homes  within  the 

station's  primary  area,  WCCO  programming  con- 

tinually stresses  its  time,  temperature,  and  weather 

reporting  services.  Between  6:00  and  9:00  a.m. 

alone,  when  the  farmer  planning  and  starting  his 

Iday,  WCCO  gives  the  time  and  temperature  over  fifty  times.  During  that  period  it 

falso  gives  the  wind  velocity  twenty  times,  and  complete  Government  weather  reports, 

fund  forecasts  for  six  states  over  a  dozen  times. 

Accent  on  these  simple  services  over  a  sixteen-year  period  is  one  of  the  reasons 

why  WCCO  has  and  holds  the  bulk  of  the  Northwest  listening  audience.  It's  one  of 

the  reasons  why  this  station  is  preferred  by  over  70%  of  early  morning  Northwest 

listeners  the  year  around,  and  why  national  advertisers  have  received  such  excellent 

results  from  early  morning  and  all  other  time  on  WCCO. 

WCCO 50,000  WATTS  WHERE  IT  COUNTS  THE  MOST 

MINNEAPOLIS  —  ST.  PAUL.  Owned  and  operated  by  the  Colimibia  Broadcasting 

System.  Represented  nationally  by  Radio  Sales,  with  offices  in  New  York 

Chicago  •  Detroit  •  St.  Louis  •  Charlotte  •  San  Francisco  •  Los  Angeles 
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Kroger  List 
KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati  (Tender  Ray  Beef), 
on  March  31  started  a  new  quarter- 
hour  transcribed  daytime  show 
[Broadcasting,  March  31]  titled 
Hearts  in  Hannoni/  on  15  stations. 
Series  is  released  Monday  through 
Friday.  Contracts  are  for  52  weeks. 
Stations  being'  used  are  KARK KDKA  KMOX  WBNS  WGN  WIRE 
WLW  WMBD  WJR  WOWO  WSPD 
WTAM  WCHS  WDBJ  WOOD. 
Agency  is  Ralph  H.  Jones  Co.,  Cin- 
cinnati. 

Score  Chimes 

FOR  THE  ever-impatient 
baseball  fan  who  wants  to 
know  the  score  as  soon  as  he 
tunes  in  his  radio,  KWK,  St. 
Louis,  has  the  tuneful  an- 

swer. Every  three  minutes 
during  description  of  play, 
chimes  sound  automatically, 
reminding  the  announcer  to 
work  the  current  score  into 
the  running  commentary. 

School  Expands 
UTILITY  ENGINEERING  Insti- 

tute, Chicago  (air  conditioning 
courses),  has  added  seven  stations 
to  the  list  releasing  its  varying 
schedule  of  5  and  15-minute  musi- 

cal programs.  Contracts,  placed 
through  First  United  Broadcasters, 
Chicago,  are  for  an  undetermined 
time.  Stations  added  during  the  last 
few  weeks  are  WHO,  Des  Moines; 
WFNC,  Fayetteville,  N.  C;  WIS, 
Columbia,  S.  C;  WCSC,  Charles- 

ton, S.  C;  KFRU,  Columbia,  Mo.; 
KATE,  Albert  Lea,  Minn.;  KXOX, 
Sweetwater,  Tex. 
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General  Mills  Product 

Will  Be  Introduced  by 

'Treasure  Island'  Serial 
GENERAL  MILLS,  Minneapolis, 
to  introduce  a  new  product,  its 
name  as  yet  unrevealed,  on  June  2 
starts  a  five-v\reekly  dramatization 
of  Robert  Louis  Stevenson's  clas- sic. Treasure  Island,  in  six  markets 
for  a  26-week  campaign.  Shows 
will  be  transcribed  by  the  recording 
department  of  Blackett-Sample- 
Hummert,  Chicago,  agency  hand- 

ling the  account,  under  supervision 
of  Max  Wylie,  radio  director. 

Broadcast  times  will  be  5:45-6 
p.m.  local  time.  Fritz  Blocki,  vet- 

eran Chicago  director,  will  handle 
that  phase  of  the  production,  with 
the  radio  adaptation  being  written 
by  Irving  Crump  of  New  York, 
managing  editor  of  Boys  Life  Mag- 

azine. Markets  to  be  used  are 
Peoria,  Providence,  Harrisburg, 
Milwaukee,  Sacramento,  Houston. 
The  serial  will  closely  follow 

Stevenson's  book  with  the  exception 
of  the  introduction  of  a  13-year-old 
girl  who  will  be  written  in  as  a 
first  cousin  to  Jim  Hawkins,  hero 
of  the  story.  The  reason  for  this 
addition  is  to  garner  a  larger  audi- 

ence of  girls  than  the  book  would 
ordinarily  provide. 

It  has  been  stated  by  the  agency 
that  if  the  initial  test  proves  suc- 

cessful, transcriptions  will  be 
dropped  and  the  sponsor  will  put 
the  serial  on  a  network. 

According  to  current  calcula- 
tions. Treasure  Island  furnishes 

enough  material  for  a  full  year's broadcasts.  If  the  serial  continues 
beyond  that  point  another  of  Stev- 
eson's  works,  "Kidnapped"  could be  introduced  to  carry  on,  or,  as 

an  alternative,  "Back  to  Treasure 
Island",  by  George  Cameron,  could be  utilized. 

New  Program  for  B&W 
To  Start  on  Red  Network 

BROWN  &  WILLIAMSON  TO- 
BACCO Corp.,  Louisville,  has 

chosen  College  Humor  as  the  title 
for  its  new  weekly  NBC-Red  fea- 

ture which  starts  April  29  on  54 
stations,  Tuesday,  10:30-11  p.m. 
(EDST)  [Broadcasting,  April  14]. 
It  replaces  Uncle  Walter's  Dog House. 

Three  novelties  will  be  intro- 
duced as  features  of  the  new  pro- 
gram. The  first  will  be  dramatized 

"Campus  Experiences",  gleaned 
from  ideas  mailed  in  by  listeners 
for  which  a  weekly  $50  cash  prize 
will  be  paid.  The  second  is  to  be  a 
"Musical  Bow"  to  students  of  the 
university  or  college  sending  in  the 
greatest  volume  of  votes  for  the 
week's  most  popular  campus  tune. 
The  third,  in  the  final  five  minutes 
of  the  half-hour,  will  star  Linn 
Borden,  dead-pan  comic,  in  his  new 
monologue  act,  "Private  Linn  Bor- 

den Reports",  based  on  experiences of  a  rookie  in  an  Army  training 
camp. 

The  program  is  on  behalf  of 
Raleigh  Cigarettes  and  Sir  Walter 
Raleigh  Smoking  Tobacco.  Tom 
Wallace,  radio  director  of  Russell 
M.  Seeds  Co.,  Chicago,  the  agency 
handling  the  account,  will  act  as 
m.c,  with  Virginia  Verrill,  Bob 
Strong's  orchestra,  Linn  Borden, 
and  Marlin  Hurt  being  featured. 

KTBC.  Austin,  Tex.,  has  named  Fur- 
gason  &  Walker  as  national  represen- tatives. REPRESENTED    NATIONALLY    BY    NBC    SPOT  SALES 

BROADCASTING  •  Broadcast  Advertising 



&  Ptomotion 

Boom  for  the  Fun  Barrel — Award  to  Edward — Honor 
For  CBS — Louisville  Baseball  Book 

^au  in  .  .  . 

S
'
 

IPRING  OFFENSIVE  in  an 
'all-out"  merchandising  cam- 

paign was  launched  by  Rub- 
sam  &  Hermann  Brewing  Co., 

New  York,  on  behalf  of  its  weekly 
half-hour  transcribed  program. 
Barrel  of  Fun,  on  WOR,  New 
York.  Schedule  of  promotion, 
planned  by  Edward  H.  Acree,  the 
brewery's  advertising  manager,  in- cludes newspaper  ads  on  radio 
pages  of  New  York  dailies,  giant 
telegrams  to  dealers,  window  dis- 

plays, blowup  pictures  of  the  stars 
of  the  program  for  stores  and  tav- 

erns, telegrams  sent  on  opening 
day  of  program  to  consumers  whose 
names  were  supplied  by  grocers 
followed  up  by  postcards,  cards  an- 

nouncing the  program  in  trains  and 
buses,  free  offer  of  a  hostess  set 
of  coasters  and  a  bottle  opener  to 
all  listeners  writing  in  during  the 
first  four  weeks,  program  promo- 

tion on  company's  letterhead  and 
postage  meter  stamp,  letters  to  new 
dealers  describing  the  program. 
The  program.  Barrel  of  Fun,  is  a 
transcribed  feature  for  brewery 
sponsorship  produced  by  Brisacher, 
Davis  &  Staff,  San  Francisco 
[Broadcasting,  April  141. 

IN  RECOGNITION  of  "outstand- 
ing contribution  to  the  cause  of 

safe  driving",  Edward  G.  Robinson, 
star  of  the  weekly  CBS  Big  Town 
program,  following  his  April  16 
broadcast,  was  presented  with  the 
National  Safety  Council  annual 
special  award  plaque.  Pictured  at 
the  ceremony  are  (1  to  r),  Donald 
W.  Thornburgh,  CBS  Pacific  Coast 
vice-president;  Edward  G.  Robin- 

son; Fox  Case,  the  network's  West Coast  public  relations  director,  and 
Arthur  Young,  a  director  and  past 
president  of  NSC  who  made  the 
presentation.  Lever  Bros.  Co. 
(Rinso)  sponsors  the  program. 

❖      ❖  ❖ 

CBS'  Honors 
CBS  has  issued  to  its  advertisers 
a  large  brochure  telling  how  proud 
it  is  to  be  "the  first  network  to  be 
honored  by  the  U  of  Georgia  with 
the  George  Foster  Peabody  Award". First  page  of  the  brochure,  set  off 
by  the  two  faces  of  the  Peabody 
medal,  quotes  the  Committee's  full citation,  while  on  further  pages 
CBS  pays  tribute  to  its  three  affili- 

ates whose  public  service  programs 
were  cited  and  to  Elmer  Davis,  hon- 

ored for  his  CBS  analysis  of  news. 

Sprung  on  Amarillo 
TO  MAKE  both  merchants  and 

shoppers  of  Amarillo  "spring  con- 
scious", KGNC  distributed  all  sorts 

of  advance  teasers  depicting  anomo- 
lous  situations  which  could  be  ex- 

cused only  because  spring  was  in 
the  air.  The  excuse  was,  "It's 
Spring  —  You're  Sprung".  Many 
aphorisms  carrying  this  theme  were 
transcribed  and  produced  by  the 
station's  production  department, later  auditioned  in  the  offices  of 
Amarillo  businessmen.  Every  mer- 

chant participating  displayed  a 
card  in  his  windows  carrying  out 
the  theme  "It's  Spring — You're 

Sprung". 
*  *  * 

From  41  Dealers 

SHOWROOMS  of  the  41  Stude- 
baker  auto  dealers  in  the  Philadel- 

phia area  have  been  improvised  as 
broadcasting  studios  of  WFIL,  Phil- 

adelphia. Lines  have  been  drawn  to 
all  the  showrooms,  and  once  a  week, 
Michael  Blair  conducts  his  nightly 
Tomorrow's  Headlines  news  show, 
sponsored  by  Studebaker,  from  the 
store  of  a  different  dealer.  Designed 
to  create  showroom  traffic  for  each 
dealer  in  the  area,  the  station  has 
arranged  for  a  police  motor  escort 
to  bring  Blair  to  each  showroom  in 
time  for  the  broadcast,  at  the  same 
time  providing  a  dramatic  en- trance. 

^      ̂   ^ 

Bank's  Baseball  Book 
FOR  members  of  its  baseball  listen- 

ing audience,  First  National  Bank, 
Louisville,  has  issued  the  second 
annual  Grandstand  Managers  Base- 

ball Book,  a  42-page  illustrated  col- 
lection of  dope  about  the  Louisville 

Colonels.  Series  is  sponsored  on 
WAVE,  with  Don  Hill  as  announcer. 

BROCHURES 

NBC-Bhie — To  announce  (he  results  of 
a  recent  C.  E.  Hooper  survey  of  the 
True  or  False  i^rogram,  sponsored  by 
.T.  B.  Williams  Co..  Glastonbury, 
Conn.,  "A  quiz  on  a  quiz  on  a  quiz 
program",  blue — white  booklet,  illus- trated with  O.  Soglow  drawings. 

NBC  Pacific  Coast  Red— Red-and- 
white  brochure,  reproducing  letter 
signed  by  Sidney  Dixon,  NBC  sales 
manager  of  the  western  division,  offer- 

ing best  available  buys  on  that  net- work and  other  data. 

WCCO,  Minneapolic — Book  contain- 
ing 24  charts  and  six  tables  on  morning 

and  evening  listening  habits,  WCCO 
listening  habits  and  figures  on  re- 

spondents to  WCCO  programs. 

WGY,  Schenectady — Brown-and-white 
mailing  folder  promoting  the  Your 
Neif/hhour  program,  featuring  Annette 
McCullough. 

TEXAS  STATE  NETWORK— File 
folder  giving  complete  market  data  of 
the  network's  coverage. 
HOOPER-HOLMES  BUREAU  Inc. 
— An  8.5-page  reference  booklet  listing 
all  places  in  U.  S.  and  Canada  where 
the  Bureau  is  equipped  to  give  service. 

KNX,  Los  Angeles — Booklet  showing that  the  station  has  announced  its  call 
letters  and  frequency  over  47  million 
times  through  various  media. 

ONLY  THEN  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

.000073  CENTS  pe^  FAMILY 

And  that's  not  only  the  lowest  cost  per  listener  but 

also  the  greatest  value  for  your  advertising  dollar. 

WTAM  not  only  can  reach  over  a  million  and  a 

quarter  families  in  its  Primary  Area  but  actually  does 

reach  more  homes  than  any  other  Cleveland  Station. 

Check  the  surveys  on  this  point.  WTAM  leads,  all 

day,  all  night,  all  week.    That's  why  smart  buyers 

of  local,  spot  and  Red  Network  advertising  rridlce 
i 

WTAM  their  first  choice.  m 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

CLEVE 

REPRISfHTiD  HM\QHkllY^£^ spot  sales  offices 
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Food  Sales  In 

Ashcville  amount 

to  266^  of  the 

average  for 

prosperous 

North  Carolina's 

29  leading  citiesi 

You'll  sell  MORE 

here  .  ,  . 

Lever  Promotes  Letter-Writing  Contest 

Among  Dealers  for  Promotion  of  Spry 
LETTER-WRITING  contest,  not 
for  listeners  but  for  dealers,  has 
been  launched  by  Lever  Bros.  Co., 
Cambridge,  to  stimulate  sales  of 

Spry,  the  company's  vegetable 
shortening,  by  getting  the  retailers 
to  tie  in  their  store  displays  with 
the  Spry  radio  program,  Uncle 
Jim's  Question  Bee,  on  NBC-Blue. 

Dealers  are  asked  to  write  brief, 

simple  letters  telling  "How  I 
teamed  up  with  Uncle  Jim  and  sold 
more  Spry,"  with  Lever  Bros,  of- 

fering cash  prizes  totaling  $5,000 
for  the  best  letters. 

Two  Types  of  Prizes 
So  owners  or  managers  of  large 

and  small  stores  may  have  equal 
chances  of  winning  prizes,  the  com- 

pany has  divided  the  awards  into 
two  identical  groups,  one  for  stores 
displaying  six  cases  or  more,  the 
other  for  stores  displaying  five 
cases  or  less.  In  each  class,  first 
prize  is  $500,  second  prize  $200, 
third  prize  $100,  four  fourth  prizes 
of  $50  each,  50  fifth  prizes  of  $10 
each  and  200  sixth  prizes  of  $5 
each.  In  addition,  first  prize  win- 

ners and  their  wives  will  be  given 
three-day  visits  to  New  York,  dur- 

ing which  they  will  appear  on  a 
Question  Bee  broadcast. 

To  aid  dealers  in  preparing  dis- 
plays, Lever  Bros,  has  sent  out  dis- 

play kits  containing  price  posters, 
window  streamers  and  other  mate- 

rial, each  piece  featuring  the  pro- 
gram as  well  as  the  product.  Kit 

STREET  ■ 

pert 
The  Telegraph  H-f/arnou-f„*« 

oP»"^"^tts  Oh  W^O,f„g  lysten  on  or /oOO  «att3  o     4ca3tl-"S  =J 

tJie  Uutual  Broa 

ttay  -.1  or^q  rad 

0 

360  worth  ^^.poaal  ̂ e  f"ll 
Ul  have  at  f/^^  l"^^  "^T?  ata.loh 

'^'■'ipf  or  roerohanW^^"^ 
call  to  ■>        Bele3  oi 

-r.v  time  lor .  cooperation  «lth  ̂ ^^^^^^ •icur  ''«^'^?i«er  a»l^^'  ̂  

Ue  ff-^r' -State  Area, 

in  this  Tr- 

glnoerely. 

JOHN  E.  PEARSON 
NATIONAL  SALES 

Member  Mutual  Broadcasting  System 
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also  contains  smaller  blue-and- 
white  posters  urging  readers  to 
"Tune  in  Uncle  Jim's  Question  Bee 
every  Tuesday  night"  and  promi- nently showing  the  call  letters  of 
the  local  station  carrying  the  pro- 

gram. Dealers  also  received  a  spe- 
cial newspaper.  Question  Bee,  giv- 
ing full  details  of  the  contest  and 

helpful  suggestions. 
This  Spry  contest  is  giving  many 

Blue  station  managers  their  first 
chance  to  use  the  cameras  recently 
sent  them  from  Blue  Network  head- 

quarters to  record  pictorially  radio- 
inspired  displays  in  their  terri- 

tories. Complete  with  indoor  flash 
equipment,  these  cameras  permit 
the  photographing  of  window,  floor 
and  counter  displays  or  other  pro- 

motion tied  in  with  local  or  national 
broadcasts. 
Cooperating  with  their  local 

grocers.  Blue  stations  have  in- 
formed them  that  when  their  dis- 

plays are  completed  all  they  have 
to  do  is  to  phone  the  station  and 
someone  will  come  over  and  photo- 

graph the  display,  the  picture  being 
sent  to  Lever  Bros,  to  supplement 
the  dealer's  letter. 

SPOTLIGHT  FEATURE 

ORGANIZED  IN  N.  Y. 

WHO'S  WHO  on  the  Air  Inc.,  with offices  at  1270  Sixth  Ave.,  New 
York,  has  been  organized  by  Fred 
Barnard,  a  former  advertising  di- 

rector of  the  New  York  American, 
to  market  a  plan  to  list  ten  pro- 

grams with  one  large  daily  ad  on 
the  radio  page  of  various  news- 

papers and  paid  for  by  the  ten  ad- vertisers. 
The  layout  will  be  3  columns 

wide  and  32  lines  deep  under  the 
heading  "Who's  Who  on  Air  To- 

day". Each  of  the  ten  ads  will  be 
a  separate  display,  mentioning 
product,  name  of  show,  station,  and 
reproducing  stars  and  product. 
Products  in  the  same  group  will  be 
non-competing,  Mr.  Barnard  ex- 

plained, and  newspapers  used  in 
the  initial  campaign  will  be  in  31 
cities  used  by  C.  E.  Hooper  Inc., 
New  York,  for  sponsor  identifica- 

tion surveys.  If  the  plan  improves 
ratings  of  the  programs  advertised 
m  these  cities,  it  will  be  expanded, it  was  said. 

Lever  Brothers  Co.,  Cambridge, 
has  signed  to  advertise  four  eve- 
nmg  shows  under  the  plan  and other  national  advertisers  are  con- 

sidering the  idea,  Mr.  Barnard stated. 

Cantor  Pact  Denied 
OFFICIALS  at  Bristol-Myers  Co., 
New  York,  denied  a  story  appear- 

ing last  week  in  the  New  York 
World-Telegram  stating  the  com- 

pany was  negotiating  a  five-year contract  with  Eddie  Cantor.  Com- 
pany at  present  sponsors  the  co- median in  a  half-hour  program  for 

Ipana  toothpaste  and  Sal  Hepatica 
on  NBC-Red,  Wednesdays,  9-9:30 
p.m.  Show  is  going  off  for  the  sum- 

mer and  the  sponsor  stated  that 
neither  a  summer  replacement  nor 
next  year's  plans  have  been  set. Young  &  Rubicam,  New  York,  is agency. 

PHOTOGRAPHED  in  the  Spanish 
Pyrenees  was  Helen  Hiett,  former 
NBC  Madrid  and  Paris  reporter. 
No  longer  will  she  be  able  to  galli- 

vant around  her  "Bell  Tolling" hangouts  in  the  Iberian,  for  she 
has  been  barred  from  the  country 
and  has  returned  to  the  U.  S.  for  a 
lecture  tour  on  her  experiences  in 
Europe.  On  April  28  she  starts 
news  commentaries  on  NBC-Blue. 

WHYN  Takes  the  Air 

Despite   Steel  Shortage 
DELAYS  in  procurement  of  steel 
have  delayed  construction  of  the 
projected  South  Hadley  Falls  quar- ters of  the  new  WHYN,  Holyoke, 
Mass.,  but  the  station  nevertheless 
is  already  on  the  air  in  fulltime 
operation,  using  250  watts  on  1400 
kc.  It  is  RCA-equipped  throughout 
with  the  exception  of  Presto  turn- tables and  recording  apparatus.  A 
Lehigh  179-foot  self  -  supporting 
tower  is  surmounted  by  twin  flash- 

ing beacons  because  of  the  proxim- 
ity to  Westover  Field. 

Charles  N.  DeRose,  a  newspaper- 
man, is  general  manager  and  vice- 

president;  Walcott  A.  Wyllie,  pro- 
gram director;  Patrick  J.  Monta- 

gue, commercial  manager;  Thomas 
R.  Humphrey,  chief  engineer;  Rob- 

ert R.  Dixon,  manager  Northamp- 
ton studio;  Lloyd  Staples,  Gilbert 

S.  Canfield,  Edward  J.  Conture, 
William  J.  Lally  and  G.  B.  Bart- 
lett,  announcers;  Joseph  Sanford, 
Waldo  Whitman  and  Edward  J. 
White,  operators.  The  station  is 
owned  by  the  publishers  of  the 
Holyoke  Transcript-Telegram. 

1 kW 

^    our  soccess- 
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Vetwork  Coverage 

Df  NBC  Is  Shown 

[n  New  Area 

Vlany  Basic  Improvements  in 
iudience  Survey  Claimed 
[SSUANCE  to  advertisers  and 
agencies  of  the  new  NBC  Effective 
Coverage  Area  Maps  of  the  Red 
Network  [Broadcasting,  Feb.  24], 
along  with  "station  area"  maps 
showing  what  part  each  Red  affili- 

ate plays  in  the  network  setup,  was 
announced  April  21  by  Roy  C.  Wit- 
mer,  vice-president  in  charge  of 
sales.  With  the  new  maps  went  an 
explanatory  brochure  and  a  letter 
from  Mr.  Witmer  describing  the 
jn  ocess  by  which  the  data  was  ob- 
tained. 

It  was  stated  at  NBC  that  it  is 

'■Jnot  planned  to  release  the  individ- 
ual station  maps.  There  have  been 

changes  in  the  powers  and  wave- 
lengths of  some  of  the  stations 

which  have  materially  affected 
'their  pattern  since  the  maps  were 
I  being  compiled ;  these  stations  will 
'  be  resurveyed  wherever  necessary. 

Fundamental  Changes 

"For  the  last  three  years,"  Mr. 
'  Witmer  said,  "NBC  has  been  en- 
,  gaged  in  developing  a  better  method 
of  measuring  and  mapping  network 
coverage.  The  new  maps  embody 
many  fundamental  improvements 
not  found  on  other  maps — improve- 

ments which,  we  believe,  make  them 
the  most  accurate  and  useful  meas- 

ure of  network  coverage  ever  de- 
vised. Not  only  do  they  tell  the  ad- 

vertiser where  his  program  should 
be  listened  to  but  they  help  him  to 
make  a  more  intelligent  estimate  of 
his  program  audience  in  every 
county  in  the  United  States. 
"They  show,  county-by-county, 

where  the  coverage  of  the  network, 
as  indicated  by  the  listeners,  is  ap- 

proximately the  same  as  in  the 
cities  where  program  ratings  are 
made.  They  recognize  the  difference 
in  effectiveness  of  the  coverage  fui-- 
nished  by  individual  stations  and 
that  furnished  by  a  combination  of 
stations.  They  show  for  the  first 
time  how  the  country  is  served  by 
the  network  during  daylight  hours, 
and  how  it  is  served  after  dark. 

"The  coverage  of  the  network  is 
determined  by  means  of  the  NBC- 
All-County  Survey  conducted  in 
February,  1940,  using  mail  ques- 

tionnaires in  which  160,000  families 
told  us  what  stations  they  listened 
to,  not  just  occasionally  but  regu- 

larly enough  to  be  included  among 
the  three  or  four  best  stations  on 
their  dial.  The  response,  the  largest 
ever  secured  in  a  nation-wide  sur- 

vey of  this  type,  was  tabulated 
county  by  county,  and  separately 
for  day  and  evening,  by  C.  E. 
Hooper  Inc. 

"In  addition  to  these  effective 
coverage  maps  of  the  complete  Red 
Network,  we  are  prepared  to  pro- 

vide custom-built  maps  showing  the 
specific  coverage  of  individual  ad- 

vertiser's networks." 
William  S.  Hedges,  vice-presi- 

dent in  charge  of  the  stations  de- 
partment, sent  a  letter  to  all  Red 

Network  stations,  in  which  he  said : 
"As  you  will  note  on  these  maps, 

the  Effective  Coverage  Areas  of 
the  NBC-Red  Network  include  only 
those  counties  where  at  least  three- 
quarters  as  many  families,  percent- 

age-wise, mention  Red  Network  sta- 
tions, as  mention  the  stations  of 

the  network  in  the  25  cities  where 

the  national  advertiser's  program 
ratings  are  made  both  by  CAB  and 
Hooper.  This  is  to  enable  the  adver- 

tiser to  arrive  at  a  much  more  in- 
telligent estimate  of  his  program 

audience  in  each  county  because  it 
shows  him  where  the  network  has 
approximately  the  same  effective- 

ness as  in  the  cities  where  his  pro- 
gram audience  is  periodically  meas- 

ured. 

"To  further  assist  the  advertiser 
in  arriving  at  an  intelligent  esti- 

mate of  program  opportunities  in 
every  county,  we  have  shown  the 
Effective  Coverage  Areas  in  two 
shades  of  color.  The  dark  red  areas 
are  those  where  individual  stations 

Pa.  Names  Chafey 

CLIFFORD  M.  CHAFEY,  presi- 
dent of  WRAW-WEEU,  Reading, 

was  nominated  to  continue  in  office 
for  another  year  as  president  of  the 
Pennsylvania  Assn.  of  Broadcast- 

ers. Meeting  recently  in  Philadel- 
phia at  the  Benjamin  Franklin 

Hotel,  unopposed  nominations  also 
went  to  Roy  Thompson,  WFBG,  Al- 
toona,  vice-president;  C.  G.  Moss, 
WKBO,  Harrisburg,  secretary;  and 
George  Coleman,  WGBI,  Scranton, 
treasurer.  For  the  three  seats  on 
the  board  of  directors:  Benedict 
Gimbel  Jr.,  WIP,  Philadelphia; 
George  Joy,  WRAK,  Williamsport; 
and  John  Tully,  WJAC,  Johnstown. 
Isaac  A.  Levy,  WCAU,  Philadel- 

phia, was  elected  representative  to 
the  NAB  board  of  directors,  to  be 
seated  after  the  May  12  convention. 

meet  the  standard,  and  the  lighter 
colored  areas  are  those  where  it 
takes  a  combination  of  stations  to 

meet  the  standard." 

Eidmann  Gels  Control 

Of  WLAK,  in  Lakeland 
BRADLEY  R.  EIDMANN,  program 
director  of  WAAF,  Chicago,  was 
granted  authority  by  the  FCC 
April  22  to  assume  control  of  the 
Lake  Region  Broadcasting  Co., 
operator  of  WLAK,  Lakeland,  Fla. 
In  relinquishing  the  100  shares  of 
$100  par  capital  stock  and  assign- 

ing a  $5,000  mortgage  upon  the 
property  of  WLAK  to  Eidmann  for 
$10,000  the  present  owners,  J.  P. 
Marchant,  D.  J.  Carey,  W.  Walter 
Tison,  Melvin  Meyer  and  the  Tri- 

bune Co.,  publisher  of  the  Tampa 
Tribune,  have  stipulated  that  they 
will  have  no  stock  interest  in,  se- 

curity interest  against  or  any  part 
in  the  management  of  WLAK. 

Designated  for  hearing  the  same 
day  was  the  application  of  the  Lake 
Region  Broadcasting  Co.,  to  trans- fer control  to  Russell  E.  Baker  but 
in  view  of  the  aforementioned  ac- 

tion, it  is  believed  the  latter  appli- 
cation will  be  withdrawn. 

With  WIBW's  500%  increase  in 

nighttime  power  (still  on  our  en- 
viable 580  kc  frequency)  OUR 

FAMILY  has  increased  173.4%*  ..  . 

upped  by  691,220  radio  honnes 
...  in  round  numbers,  over  two 

and  a  half  million  more  listeners. 

*  In  '/z         'fea  alone. 

Brother,  that's  a  market!  One 
that's  already  bringing  an  avalanche 

of  response  to  advertiser's  sales  mes- 
sages— backed  by  such  proved  pro- 

ducers as  WIBW  programs,  per- 
sonalities, nev\^s  and  service  features. 

It's  an  unexploited  market  that 

v/ill  amply  repay  your  investigation. 

NEV/  YORK 

 ,   BEN    LUDY,  Gen.  Mar.   
REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 

DETROIT  CHICAGO  KANSAS  CITY SAN  FRANCISCO 
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CONGRATULATIONS 

BOB  HOPE 

adio's  New  Star  of  Stars 

I   and  his  sponsor 

The  PepsodenLCompany 

NBC  RED  NETWORK  SWEEPS 

THn941  MOVIE-RADIO  GUIOI 

STAR  OF  STARS  POLL 

Coast  to  coast  by  listeners'  vote,  NBC 

Red  sweeps  the  Movie-Radio  Guide  1941 

Star  of  Stars  Poll.  More  than  50,000 

radio  listeners  cast  their  votes — ballots  were  tab- 

ulated under  the  supervision  of  the  American 

Audience  Institute  —  and  here's  what  they  show. 

The  ballots  for  radio's  "star  of  stars"  placed  the 
crown  on  the  brow  of  Bob  Hope,  ace  comedian  on 

Pepsodent's  Red  Network  program.  And  what's 

more  . . .  seven  of  the  ten  "Best  Comedians". . .  seven 

of  the  ten  "Best  Announcers". . .  six  of  the  ten  "Best 

Kcioxs"  ...seven  of  the  ten  "Best  Masters  of  Ceremo- 

nies" and  eight  of  the  ten  "Best  Serial  Dramatic  Pro- 

grams" are  heard  on  the  RED. 

Congratulations  to  Bob  Hope  and  to  all  the  art- 

ists and  sponsors  whose  outstanding  showmanship 

is  making  NBC  Red  the  nation's  first  network 

again  in  1941. 

National  Broadcasting  Company    •    A  Radio  Corporation  of  America  Service 



Radio  Star  of  Stars 

V  Bob  Hope 
V  Jack  Benny 
V  Don  McNeill 

V  Bing  Crosby 
V  Edgar  Bergen 
V  Don  Ameche 

Best  Comedian 

V  Bob  Hope 
V  Jack  Benny 
V  Fibber  McCee 

V  Edgar  Bergen 
V  Eddie  Cantor 
V  Ransom  Sherman 

V  Frank  Morgan 
ij  Bob  Burns 

Best  Announcer 

V  Don  Wilson 
yV  Milton  Cross 
V  Ken  Carpenter 
V  Harlow  Wilcox 

VV  Durward  Kirby 

V  Ralph  Edwards 
V  Ben  Grauer 

Best  Actor 

V  Don  Ameche 
V  Charles  Boyer 
V  Ezra  Stone 
V  Michael  Raffetto 
V  Hugh  Studebaker 
V  John  Barrymore 

Best  Actress 

V  Joan  Blaine 

V  Betty  Winkler 

Best  Master  of 
Ceremonies 
V  Don  McNeill 
V  Bob  Hope 

V  Bing  Crosby 
V  Garry  Moore 
V  Clifton  Fadiman 

V  Rudy  Vallee 
V  Don  Ameche 
V  Ransom  Sherman 

V  Milton  Cross 
^  Don  Wilson 

Best  Male  Singer 
of  Popular  Songs 

V  Bing  Crosby 

V  Jack  Baker 
V  Dennis  Day 

V  Tony  Martin 
^  Rudy  Vallee 
s  Harry  Babbitt 
\  Frank  Munn 
V  Curley  Bradley 

Best  Woman  Singer 
of  Popular  Songs 

^  Ginny  Simms 
V  Evelyn  Lynne 

V  Connie  Boswell 
V  Nancy  Martin 

^  Dinah  Shore 
V  Bonnie  Baker 

Best  Male  Soloist 

of  Classical  Songs 

V  Richard  Crooks 

^  Donald  Dickson 

V  James  Melton 
V  Frank  Munn 

V  Jack  Baker 

Best  Woman  Soloist 
of  Classical  Songs 

V  Margaret  Speaks 

V  Jean  Dickenson 
V  Francia  White 
V  Lucille  Manners 

Best  News  Commentator 

V  Lowell  Thomas 

V  H.  V.  Kaltenborn 
V  Walter  Winchell 

Best  Sports  Commentator 

V  Bill  Stern 

VV  Fort  Pearson 
V  Graham  McNamee 

V  Hal  Totten 

Best  Dramatic  Program 

V  One  Man's  Family 
V  Aldrich  Family 

V  Everyman's  Theater 

Best  Musical  Program 

V  Kay  Kyser 
V  Voice  of  Firestone 
V  Metropolitan  Opera 

V  Hour  of  Charm 

V  Pleasure  Time 
V  American  Album 

of  Familiar  Music 

V  Telephone  Hour 

Best  Variety  Program 

V  Breakfast  Club 
V  Kraft  Music  Hall 
V  Chase  &  Sanborn 
V  Bob  Hope 

V  Fibber  McGee 

V  Club  Matinee 

V  Rudy  Vallee 
V  Maxwell  House 

Best  Dance  Orchestra 

V  Kay  Kyser 
VV  Horace  Heidt 
V  Fred  Waring 

V  Tommy  Dorsey 

V  Sammy  Kaye 

V  Abe  Lyman 

Best  Audience  Participation 

V  Kay  Kyser V  Dr.  L  Q. 

V  Truth  or  Consequences 
V  Take  It  or  Leave  It 
V  Breakfast  Club 

VV  Horace  Heidt 
V  Town  Meeting 

Best  Quiz  Program 

V  Information,  Please 

V  Quiz  Kids V  Dr.  I.  Q. 
V  Take  It  or  Leave  It 

\  Kay  Kyser 
^  Battle  of  Sexes 

V  Truth  or  Consequences 

V  Uncle  Jim's  Question  Bee 

Best  Serial  Dramatic  Program 

V  One  Man's  Family 
V  I  Love  a  Mystery 

V  Bachelor's  Children 
v  V  Vic  and  Sade 
V  Aldrich  Family 
V  Guiding  Light 

V  Life  Can  Be  Beautiful 
V  Road  of  Life 

Best  Educational  Program 

V  Information,  Please 
V  University  of  Chicago 

Round  Table 
V  Cavalcade  of  America 

V  Music  Appreciation  Hour 

V  America's  Town  Meeting 
V  Farm  and  Home  Hour 

V  Quiz  Kids %  World  Is  Yours 

Best  Children's  Program 

V  Quiz  Kids V  Coast  to  Coast  on  a  Bus 

V  Bud  Barton 

V  Tom  Mix 

V  Our  Bam 
V  Jack  Armstrong 

My  Favorite  Program 
V  Breakfast  Club 

V  One  Man's  Family 
V  Kraft  Music  Hall 

V  Jack  Benny V  Metropolitan  Opera 

V  Fibber  McGee  and  Molly V  Bob  Hope 

Congratulations  also  to  NBC  BLUE 

for  Its  excellent  showing . . .  (The 

BLUE  tied  for  second  place  with 

six  "first  awards") 

I  CHECK)  Indicates  Red  Network  progrom  r  pe*^*onality. 
(BIACK  CHECK)  Indicotes  Blue  Network  prograr:/  or  personality. 

(RED  I  BIACK  CHECK)  Indicate  program  or  per'^nality  appearing  on  both  Red  and  Blue. 

NETWORK 
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50,000  WATTS 

serving  Richmond 

and  Norfolk 

CBS  . 

THOSE  who  have  
seen  what is  happening  in  Britain  and 

who  have  experienced  the 
hardships  of  existence  in 

countries  under  Nazi  domination 
will  provide  graphic  word  pictures 
for  Canadians.  The  Canadian  Broad- 

casting Corp.  will  feature  them  on 
a  new  Sunday  evening  half-hour 
program  We  Have  Been  There  on 
the  CBC  national  network  starting 
April  27.  Those  to  be  heard  on  the 
series  will  include  Wendell  Willkie, 
Leland  Stowe,  Ralph  Ingersoll,  Col. 
William  Donovan,  William  Shirer 
and  Fred  Bate.  Malcolm  MacDon- 
ald,  recently  arrived  new  British 
High  Commissioner  to  Canada, 
leads  off  the  series. 

Induction  Interview 
INTERVIEWS  with  draftees  from 
Syracuse  and  Central  New  York 
as  they  pass  through  the  induction 
center,  is  the  theme  of  We're  in  the 
Army  Now,  a  15-minute  transcribed 
series,  sponsored  by  Merchants 
Bank  &  Trust  Co.,  on  WSYR.  The 
program  is  transcribed  at  Fort 
Niagara  by  two  of  the  station's  an- nouncers equipped  with  a  portable 
transcription  machine,  who  have 
been  assigned  to  the  Quartermaster 
Corps  there  by  the  Army.  News- 

paper ads  inform  WSYR  listeners 
of  the  names  of  those  to  appear  on 
the  show  that  night. 

Quiz  of  News 
GOLDEN  GLOW  BREWING  Co., 
San  Francisco,  on  May  2  will  start 
sponsorship  of  News  Quiz,  a  weekly 
half-hour  program  with  Clif  How- 

ell as  m.c,  on  KSFO,  San  Fran- 
cisco. Program  will  be  an  audience 

participating  s?iow,  with  contest- 
ants asked  questions  regarding 

names,  places  and  facts  prominent 
in  the  news  during  the  preceding 
week.  Prizes  will  be  awarded.  Con- 

tract is  for  26  weeks.  Agency  is 
Erwin,  Wasey  &  Co.,  San  Fran- 
cisco. 

International  Quiz 
A  NEW  PROGRAM  on  CKLW, 
Windsor,  Ont.,  International  Quiz, 
presents  high  school  students  of 
Canada  and  the  United  States  in 
competition.  The  program  is  spon- 

sored by  the  Canadian  Legion  and 
the  A  merican  Legion  to  foster  in- 

ternational goodwill. 

PROGRAMS 

For  Defense 
IN  COOPERATION  with  the 
Hollywood  Junior  Chamber  of  Com- 

merce, a  new  series  of  six  broad- 
casts titled.  That  Avierica  Might 

Be  Strong,  has  been  started  on 
KECA,  Los  Angeles.  Aimed  to  re- veal what  Southern  California  is 
doing  for  defense,  the  series  will 
include  interviews  and  informal 
discussion  by  Army,  Navy  and  Ma- 

rine officers,  as  well  as  executives 
of  aircraft  factories,  steel  manu- facturers and  others. 

Food  of  the  Week 

WITH  THE  advent  of  the  Depart- 
ment of  Agriculture's  surplus  food stamp  plan  in  the  Chicago  area, 

WCBD,  that  city,  is  presenting  a 
weekly  five-minute  series  titled 
Food  of  the  Week.  Talks  explaining 
the  uses  and  nutritional  value  of 
the  surplus  product  available  that 
week  are  given  by  U.  S.  government 
employes.  Same  program  is  pre- 

sented in  Polish  and  Italian  on 
WGES,  Chicago. 

Unseen  Accompaniment 
USING  the  "Add-A-Part"  series  of 
records  issued  monthly  with  sheet 
music  by  Columbia  Records, 
WNYC,  New  York's  Municipal  sta- 

tion, is  presenting  a  weekly  pro- 
gram Let's  Play  Music  Together. Music  that  has  been  recorded  with 

certain  instrumental  or  vocal  parts 
missing  is  played  on  the  program 
and  listeners  can  play  or  sing  the 
missing  part  in  their  homes  along 
with  the  ensemble. 

Sidewalk  Snooper 
NEW  TWIST  to  the  man-on-the- 
street  is  Sidewalk  Snooper,  re- 
moted  from  the  front  of  a  local 
construction  company,  on  WTSP, 
St.  Petersburg,  Fla.  Interviewee 
on  answering  question  correctly  is 
permitted  to  pull  a  capsule  out  of 
a  jar  from  which  he  can  win  any- 

thing from  a  theatre  ticket  to  a 
$100  credit  on  a  new  home.  The 
sale  of  more  than  40  houses  is 
directly  traceable  to  the  program. 

Child  Guidance 
CHILD-PARENT  problems  are 
aired  on  Minor  Problems,  new 
child-guidance  round-table  discus- 

sion on  WOWO,  Fort  Wayne,  Ind. 
Panel  consists  of  a  clergyman,  a 
typical  mother  and  a  doctor,  who 
discuss  problems  sent  in  by  listen- 

ers. From  time  to  time,  special 
guests  connected  with  your  organi- zations speak. 

CAROL 

GAY 

—the  foremost  feminine  name 
in  St.  Louis  radio  — exclusive 

over  ST.  LOUIS  KWK 

Exclusive  Affiliate  in  St.  Louis 
MUTUAL   BROADCASTING  SYSTEM 

< 
WBNX 

NEW  YORK 

'Shoot  the  Works' 
HIRSCH  CLOTHING  Co.,  Chicago, 
on  April  4  started  a  weekly  half- 
hour  quiz  show  Shoot  the  Works  on 
WGN,  Chicago.  The  program  has 
studio  guests  as  contestants  trying 
to  win  cash  prizes.  The  first  ques- tion they  answer  correctly  pays 
them  $1.  Contestants  have  the 
choice  of  keeping  the  money  they 
have  already  won  or  continuing  to 
answer  puzzlers,  each  time  the  pos- 

sible prize  doubling  in  amount. 
Shoot  the  Works  replaced  the  spon- 

sor's former  program.  We  Predict. 
Agency  is  Schwimmer  &  Scott,  Chi- cago. 

Insubordination 
OPPORTUNITY  for  buck  privates 
to  tell  commissioned  officers  where 
to  get  off  will  be  provided  by 
WCAU,  Philadelphia,  which  starts 
May  3  a  weekly  quiz.  The  Old  Army 
Game.  The  broadcast  will  be  han- 

dled direct  from  the  National  Guard 
encampment  at  Indiantown  Gap, 
Pa.  Patterned  after  the  "truth  and 
consequences"  game,  each  broad- cast will  pit  a  team  of  four  buck 
privates  against  officers. 

The  Good  Old  Days 

HARKING  BACK  to  the  devil- 
may-care  days  of  San  Francisco's "gay  nineties"  is  the  new  drama 
series  on  KYA,  San  Francisco.  En- 

titled, Gold  Coast  Theatre,  the 
broadcasts  present  adapted  versions 
of  plays  that  were  hits  in  the 
Golden  Gate  City  from  1850  to 
1906.  They  are  played  straight  in 
the  manner  of  the  period  in  which 
they  were  first  performed. *      *  * 

Flying  With  the  Navy 
LISTENERS  can  learn  how  it  feels 
to  learn  to  fly  with  the  Navy  dur- 

ing the  series  of  special  broadcasts 
on  MBS  presented  from  the  U.  S. 
Naval  Reserve  Base  at  Floyd  Ben- 

nett Field,  Brooklyn.  The  programs 
take  listeners  through  the  various 
stages  of  training  received  by  a 

cadet  until  his  "graduation"  and eventual  transfer  to  the  Fleet  Air Arm. 

^  ^ 
Know  the  Law 

AN  ORIGINAL  dramatic  script 
which  presents  the  hazards  the 
average  person  might  unknowingly 
come  in  contact  with  every  day  be- 

cause of  ignorance  of  New  York 
State  penal  code,  is  one  of  the  sec- tions of  Timely  Topics,  on  WTRY, 

Troy. 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 
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SKI-SHOD  for  the  occasion,  this 
quartet  from  KVI,  Tacoma,  went 
up  Mt.  Ranier's  slopes  with  their 
equipment  to  supply  an  on-the-spot 
description  of  the  open  slalom  race 
in  the  sixth  annual  Seattle  Post-In- 

telligencer Silver  Skis  Tournament 
early  in  April.  Paused  at  one  of  the 
stations  along  the  difficult  slalom 
course  are  (1  to  r)  Larry  Husby, 
announcer;  Bill  Haase,  chief  engi- 

neer; Wes  Mieras,  announcer;  Er- 
nie Estes,  engineer. 

Service  of  All  Sorts 

SERVICE  PROGRAM  sponsored 
by  the  Industrial  Federal  Savings 
&  Loan  Co.,  Denver,  on  KLZ,  fea- 

tures music,  announcements  of  lo- 
cal club  meetings,  civic  affairs  of 

importance,  weather  and  road  re- 
ports and  temperature  readings. 

Known  as  the  Friendly  Service  Bu- 
reau, the  program  is  a  weekday 

feature. 
^      ̂   ^ 

Tips  for  Readers 
LOCAL  LIBRARIANS  in  the 
Salt  Lake  City  Free  Public  Li- 

braries are  given  a  chance  twice 
a  week  to  tell  KDYL  listeners 
what  they  might  find  in  way  of 
new  reading  material.  Short  book 
reviews  of  the  libraries'  latest 
books  are  given  together  with  sug- 

gested reading  for  children  and 
grownups. 

*  *  * 

Army  Swing 
REGIMENTAL  swing  bands  of 
the  27th  Division  now  stationed  at 
Fort  McClellan  vie  for  "best-swing- 
band-of-the-Division"  honors,  on 
WHMA,  Anniston,  Ala.  Ten  bands 
compete,  each  playing  one  tune  and 
the  finalists  are  left  to  battle  it 
out.  Competition  is  keen  because 
many  of  the  soldiers  come  from  the 
top-ranking  orchestras. *  *  * 

Hits  or  Flops 
DEPENDING  entirely  on  his  ear 
and  background  for  judgment,  a  Tin 
Pan  Alley  music  expert  judges  new 
songs  sent  in  to  him  on  Hits  of  To- 

morrow, weekly  feature  on  WBAB, 
Atlantic  City.  Tunes  are  adjudged 
according  to  his  own  rating  system 
as  either  possible  "hits"  or  "flops". 

School  Bands 
OUTSTANDING  preparatory  and 
military  school  bands  in  its  radius, 
will  be  aired  weekly  on  WRVA, 
Richmond.  When  necessary  some 
concerts  will  be  remoted  from  the 
school  campuses. 

*  *  * 

Bowling  Quiz 
BOWLING  QUIZ  direct  from  one 
of  the  local  alleys  is  conducted 
weekly  on  WTMV,  E.  St.  Louis, 
111.  It  is  titled  Spare  Time. 

SESSION  TO  STUDY 

RELIGIOIS  OlS  RADIO 
ADVISABILITY  of  a  national 
code  for  religious  radio  broadcast- 

ing will  be  discussed  at  the  12th 
Institute  for  Education  by  Radio, 
sponsored  by  Ohio  State  U  at  Co- 

lumbus, O.,  May  4-7. 
Numerous  important  current 

problems  in  religious  radio  will  oc- 
cupy two  workshop  meetings  May 

5  and  6,  devoted  to  the  theme, 
"Broadcasts  in  Religious  Educa- 

tion", it  was  announced  by  James 
H.  Scull,  in  charge  of  radio  for  the 
National  Conference  of  Christians 
6  Jews  and  chairman  of  the  ses- 
sions. 

Reports  on  religious  programs 
will  be  presented  by  Frank  Good- 

man, department  of  radio,  Federal 
Council  of  the  Churches  of  Christ 
in  America;  Edward  J.  Heffron, 
executive  secretary  of  the  National 
Council  of  Catholic  Men;  and  Dr. 
Jonah  Wise,  of  the  Message  of 
Israel  program. 

Scheduled  speakers  at  the  con- 
ference are  Gilbert  Harrison,  di- 

rector of  radio.  University  Re- 
ligious Conference,  Los  Angeles; 

Rabbi  Barnet  R.  Brickner,  Cleve- 
land; Edward  J.  Heffron;  H.  B. 

Summers,  director  of  public  service 
programs,  NBC  eastern  division; 
Sterling  Fisher,  director  of  radio 
talks  and  education,  CBS;  Frank 
Nelson,  Bureau  of  Institutional 
Broadcasting,  Lakewood,  0.;  Rev. 
Roy  Burkhart,  Columbus. 

WLW's  Farm  Service 

Expanded  for  Summer 
MOST  EXTENSIVE  summer  ac- 

tivity ever  scheduled  on  an  agri- 
cultural broadcast  series  on  WLW, 

Cincinnati,  will  take  place  this  year 
over  a  five-month  period.  The  new 
schedule  was  to  take  effect  April 
28,  day  after  radio  time  change. 
Its  highlights  include  news  and 
on-the-spot  coverage  of  the  AAA, 
Future  Farmers  of  America,  Farm 
Credit  Administration,  county 
fairs,  the  annual  Vegetable  Grow- 

ers Show  at  Columbus,  4-H  Club, 
farm  bureau  field  days,  major  re- 

gional grange  meetings,  extension 
services,  and  highlights  of  state 
fairs.  All  will  be  heard  on  Every- 

body's Farm  Hour,  Mondays  thru 
Fridays  at  12:20  and  Saturdays 
at  1. 

Throughout  the  summer,  exten- sion service  workers  from  the  four 
immediate  States  in  WLW's  lis- 

tener territory  will  appear  on  the 
program  to  present  timely  farming 
information.  How  the  scientific 
approach  to  farming  works  out  will 
be  reported  weekly  from  the  sta- 

tion's experimental  farm  adjoining its  transmitter  at  Mason,  O.,  20 
miles  north  of  Cincinnati. 

Bakery  Campaigns 
W.  E.  LONG  Co.,  Chicago  agency, 
has  sold  its  W.  E.  Long  Transcribed 
Featurettes  to  three  bakeries,  all 
of  whom  are  featuring  them  in  spot 
campaigns  which  started  the  week 
of  April  14.  All  bakeries  sell  Hol- 
sum  bread.  Holsum  Baking  Co., 
Fort  Wayne,  Ind.,  is  using  24  week- 

ly for  26  weeks  on  WOWO;  Car- 
penter Baking  Co.,  Milwaukee, 

Wis.,  is  using  24  weekly  for  26 
weeks  on  WISN;  Grocer's  Baking Co.,  Gastonia,  N.  C,  is  using 
WGNC  for  52  weeks  with  number 
of  announcements  undetermined. 

WPEN  always  has  been  a 

hit  with  sponsors  who  want 

to  cover  the  greater  Phila- 
delphia market — an  area  enriched  with  more  than  three 

billion  dollars  worth  of  defense  contracts. 

Cover  the  nation's  defense  centre — use  Philadelphia's  most 
powerful  independent  station. 

Presto  Offers 

a  New  50  Waff 

Recording 

Amplifier  •  •  • 

. . .  and  the  first  accurately  calibrated 
recording  channel  for  making  di- 

rect playback  transcriptions.  The 
new  Presto  88-A  amplifier,  com- 

bined with  the  Presto  1-C  cutting 
head,  makes  recordings  identical 
in  response  to  the  finest  commer- 

cial pressings.  These  recordings 
give  you  full  range  reproduction 
when  played  back  on  the  N.  B.  C. 
Orthacoustic  or  standard  lateral 
settings  of  your  reproducing  equip- 

ment. A  switch  on  the  amplifier 
selects  either  of  the  two  recording 
characteristics. 

You'll  hear  a  new  quality  in  your 
recordings  when  you  use  this 
Presto  equipment ...  a  fuller,  more 

natural  bass  .  .  .  crisper,  cleaner 
highs.  Pre-emphasized  high  fre- 

quency response  reduces  surface 
noise  well  below  audibility.  Out- 

put of  the  88-A  is  50  watts  with 
1V2%  distortion.  Gain  is  85  db. 
Noise  level  is  45  db  below  zero 
(.006  W).  Use  the  88-A  in  place  of 

your  present  amplifier.  You'll  no- tice a  tremendous  improvement  in 
your  recordings.  Your  present 
Presto  1-B  or  1-C  cutter  can  be 
calibrated  with  an  88-A  amplifier 
at  a  nominal  charge.  Catalog  sheet 
on  request. 

Canadian  Distributor:  Walter  P.  Downs,  2313  St.  Catlierine  St.  W.,  Montreal,  P.  Q. 
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Ethridge,  Surveyor 
THE  HARRIED  broadcasting  industry  would 
make  a  serious  mistake  if  it  regarded  the 
latest  developments  in  the  radio  regulatory 
picture  as  a  cure-all.  But  the  President  did 
much  to  reassure  the  industry  against  arbi- 

trary or  hasty  action  when  he  drafted  Mark 
Ethridge  to  undertake  a  survey  destined  to 

result  in  a  new  "national  policy"  for  broad- 
casting. 

Aside  from  the  selection  of  Mr.  Ethridge, 
however,  there  is  little  solace  in  the  Presi- 

dent's latest  expression  on  radio,  embraced  in 
the  letter  which  Mr.  Ethridge  read  to  the  pub- 

lisher-broadcaster meeting  in  New  York.  The 
industry  has  unbounded  confidence  in  the 
Louisville  executive,  who  twice  before  has 
rallied  dissident  groups  in  broadcasting  and 
effected  a  united  front.  That  the  President 

likewise  has  an  abiding  faith  in  Mr.  Ethridge's 
judgment  and  ability  is  reflected  in  his  letter 
naming  him  his  personal  advisor  on  radio. 

The  effect  of  the  Chief  Executive's  latest 
action  will  be  to  forestall  any  sudden  move  that 
might  disrupt  an  essential  medium  in  time  of 
national-stress.  It  may  hold  up  projected  rules 
to  alter  network-affiliate  relations  or  other- 

wise change  fundamentals  in  broadcasting 
until  the  President  has  opportunity  to  ap- 

praise Mr.  Ethridge's  conclusions  and  recom- 
mendations. It  seems  to  us  that  it  should  stay 

the  hand  of  the  FCC  until  there  is  a  further 
expression  from  the  President,  though  the 
newspaper-ownership  inquiry  can  go  forward 
concurrently. 

There  is  temporary  consolation,  perhaps,  in 
the  President's  observation  that  "no  action  is 
contemplated  that  would  affect  any  present 

ownership",  so  far  as  the  newspaper  issue  is 
concerned.  But  it  should  not  be  overlooked  that 
the  present  law  specifies  all  applications  for 
license  renewals  of  existing  stations  must  be 
considered  on  the  same  footing  with  new  ap- 
plications. 
Thus  if  there  eventuates  a  ban  against 

granting  of  broadcast  facilities  to  newspapers 
not  now  in  radio,  the  same  standard  would 
have  to  be  applied  on  renewal  applications. 
And  there  is  serious  question  whether  a  law 
could  be  enacted,  freezing  newspaper  ov.'ner- 
ship  to  those  already  in  that  could  stand  the 
Constitutional  test. 

Mark  Ethridge,  clear-eyed  and  level  headed, 
has  done  another  outstanding  job  for  radio 
it  its  latest  dilemma.  His  spadework  in  prob- 

ing motives  and  impressing  upon  newspaper- 
radio  owners  the  importance  of  the  inquiry  is 
more  than  praiseworthy.  He  will  be  missed  on 

Chairman  Harold  Hough's  Steering  Committee, 
but  he  undertakes  a  larger  task  for  the  public 
and  for  radio. 

In  meeting  the  immediate  newspaper-own- 
ership issue,  publisher-broadcasters  have  cre- 

ated with  essential  speed  an  organization  under 
the  Ethridge-Hough  leadership.  A  distin- 

guished and  forceful  attorney  has  been  se- 
lected in  former  Judge  Thomas  D.  Thacher. 

A  competent  staff  will  be  assembled.  The  issue 
presents  a  challenge  not  merely  in  law  but 
in  statesmanship.  The  newspaper  fight  must  be 
won  if  Radio  by  the  American  Plan  is  to  be 

preserved. 
We  wish  we  could  be  as  sure  as  others,  in 

view  of  the  past  record  of  the  FCC,  that  this 
will  be  solely  a  fact-finding  inquiry  free  of 
"pyrotechnics  and  oratory  and  smearing".  But 
the  assurances  from  the  President  and  from 
Chairman  Fly,  at  this  time,  must  be  accepted 
at  their  face  value — that  nothing  precipitate 
will  be  done  and  that  no  action  is  contemplated 
that  will  affect  present  ownership. 

It  will  be  a  pity,  however,  if  in  the  mean- 
time, improvement  of  existing  plants  and  the 

development  of  FM  and  other  services,  no 
matter  by  whom,  should  be  stymied  by  ban- 

ning the  flow  of  capital  into  radio  from  willing 
and  qualified  sources. 

Fortunately  for  both  the  newspaper  and  ra- 
dio industries,  the  approach  to  the  hearings  is 

being  made  calmly  and  objectively,  though 
not  without  trepidation.  It  is  fortunate,  too, 
that  the  Ethridge  report  to  the  President,  which 
he  will  make  as  a  personal  venture,  will  prob- 

ably weigh  as  much  in  the  final  determinations 
as  the  FCC  inquiry  itself. 

Despite  the  many  imponderables  in  the  pic- 
ture, the  opportunity  exists  for  the  writing 

of  a  Magna  Carta  for  American  Radio.  We 
think  it  can  and  will  be  done  under  the  guid- 

ing hand  of  Mark  Ethridge. 

The  Buyer's  Slant 
SOME  WEEKS  ago  we  shot  a  little  merchan- 

dising arrow  into  the  air  [Broadcasting, Feb.  17]. 

And  it  hit  the  jack-pot. 
Ever  since  we  have  received  "Old  Sub- 

scriber" epistles  pro  and  con,  hot  and  cold. 
It  added  up  to  a  good  healthy  controversy. 
Now  it's  due  for  a  going-over  when  sales  man- 

Fundamental  principles  of  advertising  are  out- 
lined and  explained  in  the  new  and  revised 

fourth  edition  of  Introduction  to  Advertising 
[McGraw-Hill  Book  Co.,  New  York,  $2.50],  by 
Arthur  Judson  Brewster  and  Herbert  Hall 
Palmer,  respectively  head  of  the  department 
of  advertising  and  selling  and  associate  pro- 

fessor of  business  English  and  advertising  in 
the  Syracuse  U  College  of  Business  Administra- 

tion. Intended  for  the  beginning  student,  the 
text  features  practical  explanations  and  de- 

scriptions of  how  advertising  works  and  why. 
The  new  volume  also  includes  a  chapter  on 
radio  advertising. 

USING  RADIO  as  the  background  for  his 
latest  novel,  William  Heyliger,  long  a  success- 
full  writer  of  boys'  stories,  has  written  a  tale  of 
an  adolescent  boy  of  18  whose  life  ambition 

was  to  make  good  on  the  air.  The  book.  You're 
on  the  Air  [D.  Appleton-Century  Co.,  New 
York,  $2] ,  follows  the  trials  of  young  Joe  Car- 
lin  from  bit  player  to  star  to  production  man, 
giving  a  fictional  account  of  what  may  have 
been  the  adventures  of  any  youngster  trying  to 
break  into  radio. 

J.  WALTER  THOMPSON  Co.  has  prepared  a 
sixth  edition  of  its  statistical  compendium, 
Population  &  Distribution,  based  on  the  1940 
census.  It  will  be  published  in  May  by  Harper 
&  Bros.,  New  York. 

A  SYLLABUS,  titled  Radio  in  Education  for 
both  students  and  instructors  in  college  radio 
courses,  with  a  bibliography  on  radio  and  in- 

formation on  education  by  radio,  has  been  is- 
sued by  the  Federal  Radio  Education  Commit- tee [Washington,  D.  C,  50c] 

HIGHLIGHTS  of  NBC's  religious  broadcasts 
during  the  last  15  years,  together  with  testi- 

monial material  from  both  listeners  and  par- 
ticipants all  presented  in  a  historical  perspec- 

tive covering  those  years,  have  been  published 
in  a  booklet  titled  The  Word  of  God. 

agers  meet  at  the  NAB  convention  in  St.  Louis 

May  12-15. To  set  the  stage  for  the  controversy,  we 
cajoled  Clair  Heyer,  Radio  Director  of  Armour 
&  Co.,  into  writing  his  views  on  the  merchan- 

dising needs  of  the  advertiser.  Having  for- 
merly been  national  sales  manager  of  WHBF, 

Rock  Island,  and  having  staged  the  Armour 
Treet-Mink  Coast  campaign  last  fall,  he  knows 
the  problem  from  both  sides. 

His  powerful  piece,  published  in  this  issue, 

cracks  between  the  eyes  Broadcasting's  edi- torial stand.  It  is  an  exhaustive  demonstration 
of  radio  merchandising — a  young  primer,  re- 

plete with  guideposts  and  gives  every  salesman 
in  radio  plenty  to  conjure  with  in  evolving 
future  campaigns. 

Mr.  Heyer's  epic,  amply  illustrated,  might  on 
the  surface  refute  our  claim  that  merchandis- 

ing is  a  "Frankenstein's  monster"  when  it  is given  away. 

Sure,  we  agree  that  the  advertiser  needs 
merchandising  cooperation  from  the  station! 

But  we  insist  there  should  be  a  floor  and  a 
ceiling,  perhaps  elastic,  on  such  service.  It 
goes  back  to  simple  arithmetic.  When  you  have 
an  established  rate,  and  you  subtract  so  many 
digits  for  something  other  than  the  time  you 
sell,  you're  really  rebating. 

Let's  talk  it  out  in  St.  Louis! 
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JAMES  CARSON  BRANTLEY 

IF  YOU  happen  to  be  in  Salis- bury, N.  C.,  and  meet  a  tall, 
thin  man,  immaculately  dressed 
and  with  an  ultra-dignified 

bearing  and  a  tiny  mustache,  you 
can  safely  bet  it  is  J.  Carson  Brant- 

ley. For  he  has  no  double  in  Salis- 
bury; or  elsewhere.  His  serious 

mien  and  kindly  expression  will  at- 
tract you. 

And  if  you  still  do  not  know  the 
subject  of  this  sketch,  any  southern 
radio  station  man  will  promptly 
tell  you  that  he  is  the  sole  owner 
of  the  J.  Carson  Brantley  Adver- 

tising Agency,  big  user  of  spot 
time. 

Carson,  as  he  is  generally  known 
in  radio,  was  born  in  Talbotton, 
Ga.,  June  1,  1903.  In  childhood  he 
moved  to  Salisbury,  where  for  the 
most  part  he  has  lived  ever  since. 
He  was  educated  in  Salisbury 
schools.  His  business  career  began 
as  a  lad  when  he  sold  magazine 
subscriptions  door-to-door.  With  a 
native  artistic  ability,  young  Brant- 

ley put  it  to  work  in  writing  show 
cards  and  decorating  windows.  Be- 

fore he  was  21  he  was  advertising 
manager  of  a  Carolina  chain  of  de- 

partment stores.  He  was  offered  a 
similar  post  with  the  Capitol  in 
Fayetteville.  Yearning  for  a  busi- 

ness of  his  own,  he  formed  on 
March  6,  1928,  the  J.  Carson  Brant- 

ley Advertising  Agency. 

In  the  early  30's,  the  breaks  be- 
gan coming  his  way  and  he  listed 

a  few  small  accounts.  Most  of  these 
were  newspaper  advertisers  ex- 

clusively. But  he  sensed  that  his 
tiny  organization  might  fare  better 
in  radio.  He  could  see  in  this  new 
field  untold  possibilities  for  mov- 

ing merchandise  for  his  clients-to- 
be.  He  liked  people  and  to  deal  with 
people.  He  could  find  no  realm 
where  this  desire  could  be  better 
satisfied  than  in  radio.  So,  to  radio 
he  turned  his  efforts  and  today 

more  than  70%  of  his  agency's  bill- 
ing is  in  broadcasting. 

Early  in  1932  Brantley  was  ap- 

pointed to  direct  the  advertising  of 
Stanback  Co.,  makers  of  Stanback 
Headache  Powders,  a  Salisbury 
concern.  He  turned  immediately  to 
radio.  His  carefully-planned  copy 
clicked  from  the  start  and  Stan- 

back sales  began  ascending.  From 
three  small  Texas  stations  this  ac- 

count has  advanced  steadily,  cur- 
rently using  approximately  200  sta- 

tions in  all  sections  of  the  land. 
And  J.  Carson  Brantley  still  is  its 
agency.  The  acquisition  of  Stanback 
can  be  said  to  be  the  turning  point 

in  the  agency's  existence.  Many  re- 
gional and  national  accounts  have 

been  added  to  the  clientele,  includ- 
ing Duke  Power  Co.,  Owen  Drug 

Co.,  and  a  slice  of  The  Chattanooga 
Medicine  Co.  The  latest  addition  is 
Brown's  Mule  Chewing  Tobacco,  a 
product  of  R.  J.  Reynolds  Tobacco 
Co.  of  Winston-Salem.  Only  radio 
is  being  used  in  the  South  for  this 
account.  This  agency's  1940  broad- casts totaled  more  than  92,000  and 
1941  will  exceed  this. 

Never  much  of  a  joiner,  Brantley 
is  a  great  family  man.  In  1925  he 
married  Fallie  Shoaf,  of  Lexing- 

ton, N.  C.  They  have  an  11-year- 
old  daughter,  June.  He  is  active  in 
the  Salisbury  Civitan  Club  and  in 
Saint  John's  Lutheran  Church, 
where  he  has  taught  a  Sunday 
School  class  of  teen-age  boys  for 
13  years. 
He  cares  httle  for  most  sports 

but  is  an  ardent  fisherman.  Carson 
is  well-known  in  Morehead  City  and 
other  coastal  points,  to  which  he 
makes  frequent  fishing  trips.  His 
other  hobby  is  helping  people.  That 
he  has  been  successful  in  this  en- 

deavor is  attested  by  the  number 
of  men  he  has  placed  in  radio. 

This  man,  who  at  an  early  age 
saw  possibilities  of  an  advertising 
agency  prospering  in  a  small  south- 

ern town,  is  as  familiarly  known 
in  New  York  as  at  a  gathering  of 
North  Carolina  broadcasters.  His 

agency's  NBC  and  CBS  billings 
prove  it. 

NOTES 

ARDEN  X.  PANGBORN,  general 
manager  of  KGW-KEX,  Portland, 
Ore.,  is  on  an  extended  business  tour  of 
the  East.  On  the  first  leg  he  was  oe- 
companied  by  I'alraer  Hoyt,  publisher 
of  the  Oregonian.  Mr.  Pangborn  left 
April  11  to  be  gone  about  three  weelis 
contacting  agencies  and  accounts  in 
New  Yorl\  and  Chicago,  and  handling 
other  station  business  in  Washington. 
ROBERT  C.  ADAIR,  commercial 
manager  of  AV.JOB,  Hammond,  Ind., 
reported  April  2.5  to  Fort  Ouster,  near 
Battle  Creek,  INIioli.,  as  a  first  lieuten- ant in  the  Army. 

ADE  HULT,  of  the  :MP.S  midwestern 
sales  staff,  has  been  placed  in  charge 
of  all  the  network's  midwestern  sales. 
WILLIAM  CRAWFORD,  former 
copywriter  of  J.  Walter  Thompson 
Co.,  New  York,  and  contributor  to 
Collier's  and  The  Saturday  Evening 
Post,  has  joined  the  iiromotion  depart- 

ment of  WOR,  New  York. 
HENRY  SYLVERN,  musical  director 
of  Allied  Radio  Associates,  New  York, 
and  organist  for  varied  orchestras  and 
recording  companies,  has  been  appoint- ed musical  director  of  WINS,  New 
York,  succeeding  Louis  Katzman,  who 
resigned  April  28  to  devote  full  time 
to  his  position  of  research  director  of 
BMI. 
HAROLD  E.  FELLOWS,  manager 
of  WEEI,  Boston,  has  been  appointed 
a  member  of  the  communications  sec- 

tion of  the  Massachusetts  Committee 
for  Public  Safety  for  Civilian  Defense 
formed  by  Gov.  Saltonstall. 
STEVE  WEBB,  formerly  account 
executive  of  the  Coe  Adv.  Agency, 
Syracuse,  has  joined  the  sales  staff 
of  the  new  WAGE,  Syracuse. 

CARROLL  BAGLEY,  formerly  as- sistant to  the  sales  manager  of  Dufay 
Color  Film  Corp.,  has  ioined  the  sales 
staff  of  WMCA,  New  York. 
PAUL  F.  PETER,  research  director 
of  the  NAB,  and  Mrs.  Peter,  on  April 
18  became  the  parents  of  a  6  lb.  G 
ounce  son,  Paul  Burton,  born  at  Co- 

lumbia Hospital  in  Washington. 
BENEDICT  P.  COTTONE,  principal 
attorney  of  the  FCC  and  Louise  Clev- erdon,  of  Oklahoma  City,  were  married 
April  2.")  in  Bethesda,  Md. 
WILLIAM  M.  WILSON,  with  Wm. 
G.  Rambeau  Co.,  New  York,  for  the 
last  year,  has  been  appointed  manager 
of  the  station  representative's  New York  office,  succeeding  Roy  Shults, 
who  resigned  to  join  International  Ra- dio Sales. 

J.  T.  GELDER,  salesman  of  WJLS, 
Beckley,  W.  Va.,  on  April  5  married 
Elizabeth  Stairs  of  the  local  C  &  P 
Telephone  Co. 
THOMAS  P.  LITTLEPAGE  Jr., 
Washington  attorney,  and  Mrs.  Little- 
page,  April  23  became  the  parents  of 
a  son.  Thomas  P.  3d.  He  is  their  sec- ond child. 

MAURICE  MURRAY,  of  the  WHO, 
Des  Moines,  sales  staff,  is  to  marry 
Joan  Faulkner,  of  Anita,  la..  May  4. 

HENRY  P.  JOHNSTON,  vice-presi- 
dent and  manager  of  WSGN.  Birming- 

ham, has  been  named  to  the  radio 
committee  of  the  United  Service  Or- 

ganizations for  National  Defense. 

GENE  GOSCH  and  Roy  L.  Moss 
have  been  named  to  the  sales  staff 
of  WJPF,  Herrin,  HI. 

IRVING  GROSS,  regional  sales  di- 
rector, Ralph  Nimmons,  program  di- 

rector, and  Teddy  DeHay,  traffic  man- 
ager of  WFAA-KGKO.  Fort  Worth, have  enlisted  in  the  Texas  Defense 

Guard,  a  home  defense  unit. 

GEORGE  WILSON,  head  of  the  Kan- 
sas City  office  of  the  Howard  H.  Wil- son Co.,  national  representative  firm, 

on  April  29  will  marry  June  Burgan 
of  Spokane,  Wash. 

JACK  RADFORD,  Toronto,  super- 
visor of  station  relations  of  the  Cana- 
dian P.roadcasting  Corp.,  is  on  an  ex- 

tended trip  visiting  stations  on  the 
West  Coast  and  the  Prairie  provinces. 
FRANK  SCHROEDER,  salesman  of 
WMBD,  Peoria,  III.,  has  reported  to 
Fort  Knox,  Ky.,  as  a  first  lieutenant 
in  the  mechanized  branch  of  the  Army. 

ARMAND  GRANT,  formerly  radio  di- 
rector of  a  Baltimore  department  store, 

has  joined  the  sales  staff  of  WBAL, Baltimore. 

WILLIAM  GILLIN,  formerly  with 
stations  in  the  Pacific  Northwest,  has 
joined  the  sales  staff  of  KJBS,  San Francisco. 

HAROLD  H.  MEYER,  general  man- 
ager of  KYA,  San  Francisco,  served 

as  radio  chairman  of  "Buy  British 
Week"  in  the  Golden  Gate  City.  He 
was  appointed  by  Carl  Eastman,  San 
Francisco  manager  of  the  N.  W.  Ayer 
&  Son,  the  general  chairman. 
RALPH  FOSTER,  manager  of 
KWTO-KGBX,  Springfield,  Mo.,  has 
entered  Springfield  Baptist  hospital 
for  observation. 

WILLIAM  J.  HALLIGAN,  president 
of  Hallicrafters  Co.,  has  been  appoint- 

ed to  the  Chicago  Commission  on  Na- tional Defense. 

JOHN  GILLIS.  formerly  of  the  sales 
promotion  department  of  WLS,  Chi- 

cago, has  joined  the  sales  staff  of 
WOWO-WGL,  Fort  Wayne,  Ind. 

CLYDE  HUNT,  chief  engineer  of 
WJSV,  Washington,  is  the  father  cf 
a  baby  boy  born  recently. 

Joseph  D.  R.  Freed 
JOSEPH  DAVID  ROTH  FREED, 
43,  president  of  Freed  Radio  Corp. 
and  pioneer  manufacturer  of  Freed- 
Eisemann  radio  receivers,  died 
April  18  in  New  York  after  a  brief 
illness.  Born  in  New  York  Oct.  18, 
1897,  he  was  graduated  from  the 
College  of  the  City  of  New  York  in 
1917.  After  the  World  War  he 
joined  Wireless  Improvement  Co. 
1921,  organizing  and  heading 
Freed  -  Eisemann  Radio  Corp., 
which  four  years  later  was  doing 
an  annual  volume  of  $6,000,000.  In 
1931  Mr.  Freed  joined  Warner 
Bros.  Pictures  as  a  radio  executive 
in  charge  of  Brunswick  Radio  Corp. 
In  1938  he  became  vice-president 
and  general  manager  of  Muzak 
Corp.  Last  year  he  returned  to  re- 

ceiver manufacture  as  head  of 
Freed  Radio  Corp.,  specializing  in 
FM  receivers.  He  was  a  fellow  in 
the  Institute  of  Radio  Engineers 
and  a  member  of  the  Radio  Club  of 
America.  He  is  survived  by  his 
wife,  father,  a  son  and  four 
brothers. 

J.  Tracy  Garrett 
J.  TRACY  GARRETT,  60,  treas- 

urer and  20  7r  stockholder  of  the 
new  KBUR,  Burlington,  la.,  now 
under  construction  and  scheduled 
to  start  broadcasting  in  June  or 
July,  and  publisher  of  the  Haivk- 
Eye  Gazette,  Burlington  daily,  died 
April  14  of  cerebral  hemorrhage. 
While  not  in  good  health  recently, 
Mr.  Garrett  had  not  complained  of 
illness  on  the  day  of  his  death.  His 
widow,  Kathleen  Tibbitts  Garrett, 
and  one  son,  Lieut.  George  Tracy 
Garrett  of  the  136th  Medical  Regi- 

ment, currently  stationed  at  Camp 
Claiborne,  La.,  survive. 
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Y  R  A  C  U  S  E 

AVAILABLE! 
A  SPORTS  PROGRAM 

with  5-Year  Following 
With  baseball  coming  up,  now's  the time  to  take  advantage  of  this  popu- 

lar sports  program  broadcast  I  n  the 
early  evening.  Monday  through  Sat- 

urday. Offers  you  an  established  fol- 
lowing built  up  over  5  years  of  suc- 
cessful advertising.  An  ideal  spot 

for  a  sponsor  anxious  to  reach 
WFBL's   active    sports  audience. 
For  complete  details,   write  or  wire 

WFBL 
SYRACUSE,  N.  Y. 

or   Free  &   Peters,  Inc. 
National  Representatives 

(U.P. 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

WISCONSIN  RAPIDS 

WFHR 

1340  Kc. 
250  W. 

UNITING  CENTRAL 

WISCONSIN 
with  Studios  at  Wisconsin  Rapids, 

Marshfield  and   Stevens  Point 
A  FRIENDLY  STATION 
doing  great  things  for  dozens  of  advertis- 

ers. Let  us  show  you  some  success  stories. 

WFHR  GETS  RESULTS! 
Wm,   F.   Huffman,  Owner 
G.   T.    Frechette.  Mgr. 

^IK
E LEROY  W.  MILLER,  announcer  of 

KYW,  Philadelphia,  and  Hope  Alles- sandroni,  daughter  of  Jxidge  and  Mrs. 
Eugene  V.  Allessandroni,  of  the  Phila- 

delphia Court  of  Quarter  Sessions, 
have  announced  their  engagement. 

RUTH  LAFFERTY,  assistant  to  Dr. 
Leon  Levy,  president  of  WCAU,  Phil- 

adelphia, has  been  named  personnel 
director  of  the  station. 

JIM  McCANN,  formerly  of  WINS, 
New  Yorlv,  and  Bob  Roberts,  formerly 
of  WDEL.  Wilmington,  Del.,  have 
.ioined  the  announcing  staff  of  WPEN, 
Philadelphia. 

LARRY  LANSING,  KHJ,  Holly- 
wood announcer,  has  joined  KVEC, 

San  Luis  Obispo,  Cal. 

PHILIP  MAXWELL,  editorial  pro- 
motion director  of  the  Chicago  Trih- 

une  and  m.c.  and  "principal"  on  Citi- xens  of  Tomorroio  on  WGN,  Chicago, 
will  be  the  commencement  speaker 
May  22  at  the  Bureau  Township  High 
School,  Princeton,  111. 
SANDY  BAKER,  formerly  of  the  an- 

nouncing staff  of  WWRL,  Woodside, 
Long  Island,  has  joined  WHDL, 
Olean.  N.  Y. 
PRESCOTT  ROBINSON,  formerly 
newscaster  of  CFCF,  Montreal,  has 
succeeded  Sid  Walton  as  news  an- 

nouncer of  WOR,  New  York. 
WARD  LANG,  announcer  on  KTSA, 
San  Antonio,  was  selected  to  act  as 
m.c.  of  the  colorful  Battle  of  Flowers 
Fete,  one  of  the  highlights  of  San 
Antonio's  Fiftieth  Fiesta  De  San .Jacinto,  which  was  held  the  week  of 
April  21. 
JACK  CONNALLY,  an  announcer, has  been  added  to  the  regular  staff  of WCLO,  Janesville,  Wis.  Paul  Ruble recently  drafted,  has  returned  to WCLO,  having  been  rejected  at  the induction  center. 
PHIL  BARRY,  formerly  of  WNYC 
and  NBC  New  York,  and  Hal  Tunis, from  WIBG.  Glenside,  Pa.,  have  been ^^^^  announcing  staff  of 
WFPG,  Atlantic  City. 

BARTER,  traffic  manager 
ot  WHO.  Des  Moines,  on  April  13 married  Mary  Donegan,  daughter  of the  U.  S.  district  attorney  for  Southern Iowa. 

^■^W>T<.  PLUM  STEAD,  announcer  of WSGN,  Birmingham,  has  been  in- ducted into  the  Army. 
BOB  DAVIDSON,  formerly  an- nouncer of  WHUB,  Cookeville,  Tenn  , lias  joined  the  announcing  staff  of the  new  WLAG,  LaGrange,  Ga. 
GEORGE  ERWIN.  formerly  an  an- nouncer of  KXYZ,  Houston,  has .lonied  the  announcing  staff  of  KFJZ iexns  State  Network,  Fort  Worth. 

^V'^I^It^^'J^^^'  continuity  director ot  KOH.  Reno,  recently  became  the tatlier  of  his  second  son,  Patrick  Jo- soph. 

HAROLD  :\IODLIN,  a  student  in  the radio  (IciJin  rnicnt  of  .Jordan  Conserva- 
tory, ludiaiiaiiolis,  has  joined  WLBC, MuiK-ie,  Ind.,  as  announcer-writer. 

IjARRY  KRAJIP,  announcer-writer  of 
AVCI'.S.  Springfield,  111.,  has  been  in- ducted into  tlie  Army. 

A'l.VCENT  ALEXANDER,  formerly announcer  of  WGBI,  Scranton,  Pa has  joined  KGER,  I^ong  Beach,  Cal. 
.rOIIX  TUEMLER,  messenger  of WCKY.  (Cincinnati,  became  the  sta- lioii  s  first  draftee,  leaving  for  camp -Vpi-il  21. 

VIRGINIA  VERMILLION,  formerly 
of  KFH.  Wichita,  has  joined  the  con- 

tinuity department  of  KTUL,  Tulsa. 

GREGORY  ABBOTT,  Paramount 
News  announcer  for  ten  years,  on 
April  21  joined  WMCA,  New  York, 
as  a  newscaster.  He  is  heard  five  times 
weekly  under  sponsorship  of  Craw- ford Clothes,  New  York.  Agency  is  Al 
Paul  Lefton  Co.,  New  York. 

PAUL  KEEFE,  announcer  of  WCOP, 
Boston,  recently  married  Connie 
Bryan  of  Boston. 

STEPHEN  McCORMICK,  chief  an- 
nouncer of  WOL,  Washington,  volun- teered for  the  Army  and  was  inducted 

April  23.  His  successor  as  head  of  the 
announcing  staff  has  not  yet  been named. 

DON  WIRTH,  formerly  announcer 
of  WIBA,  Madison,  WOMT,  Man- itowoc, and  WHBL,  Sheboyan,  all  in 
Wisconsin,  has  joined  the  announcing 
staff  of  WTMJ,  Milwaukee. 

JAMES  LANTZ,  formerly  of  KSAL, 
Salina,  Kan.,  Jimmy  Burke,  from 
WHB,  Kansas  City,  Calvin  Frederick, 
from  KICA,  Clovis,  N.  M.,  and  Rob- ert A.  Davis,  from  KCKN,  Kansas 
City,  have  joined  the  announcing  staff 
of  KVOR,  Colorado  Springs. 
BOB  OLSEN,  formerly  of  KGNO, 
Dodge  City,  Kan.,  has  joined  the  an- nouncing staff  of  KFRO,  Longview, Tex. 

JACK  KNELL  of  the  CBS  special 
events  staff  has  been  transferred  to 
the  newly-formed  CBS  Dixie  Network 
as  director  of  news  and  special  events, 
with  headquarters  in  Charlotte,  N.  C. 

FAIRLIE  MYERS,  former  feature 
writer  of  the  Savannah  Morning  News, 
has  joined  the  continuity  staff  of 
WMCA,  New  York.  Jack  Davis  of  the 
WMCA  production  staff,  has  been 
called  by  the  draft  for  a  year's  serv- ice in  the  Army. 

JOHN  RICHMOND,  free-lance  writer 
and  former  editor  of  Foto  Magazine, 
has  joined  the  magazine  division  of  the 
CBS  publicity  department. 
PHILIP  KEITH  PALMER,  formerly 
of  WMCA,  New  York,  has  joined  the 
announcing  staff  of  WQXR,  New 
York,  replacing  William  D.  Strauss, 
who  is  in  the  Army  at  Fort  Jackson, 
S.  C. 
ROGER  SHAW,  former  foreign  news 
editor  of  The  Review  of  Reviews  and 
Current  History,  has  been  appointed 
first  regular  news  analyst  of  W71NY, 
FM  station  owned  by  WOR,  New 
York.  He  is  heard  Tuesdays  and 
Thursdays  at  8 :15  p.m.  and  Fridays at  9  :15  p.m. 

ALICE  BRADFORD,  formerly  budget 
officer  of  the  NBC  press  division  in 
New  York,  has  been  transferred  to 
the  magazine  division  as  assistant  to 
Bill  Miller,  manager  of  that  depart- ment. 

RICHARD  MORENUS,  of  the  NBC 
script  division,  has  resigned  to  take 
up  free-lance  script-writing. 
HAL  KOSUT,  formerly  an  announcer 
of  WAAT,  Jersey  City,  has  joined 
the  announcing  staff  of  WWRL, 
Woodisde,  N.  Y. 
OLIN  TICE,  formerly  of  WIS  and 
WCOS,  Columbia,  S.  C,  and  WDNC, 
Durham,  N.  C,  has  poined  the  an- 

nouncing staff  of  WBT,  Charlotte. 
CARL  ERICKSON,  formerl.y  of 
WAOV,  Vincennes,  Ind.,  has  joined 
the  staff  of  WOWO-WGL,  Fort 
AVayne,  as  announcer. 
DxiN  HOSMER,  formerly  of  the  pro- duction staff  of  WIS,  Chicago,  has 
joined  the  continuity  and  production 
departments  of  KSO-KRNT,  Des 
Moines,  to  succeed  Marian  Schissel 
who  was  married  April  19  to  Herbert Pike. 

STANLEY  RAYBURN,  formerly  of 
the  Walter  Batehelor  theatrical  office, 
New  York,  has  joined  Consolidated 
Radio  Productions  of  America,  New 
York,  as  general  manager. 
JAY  MILTNER,  formerly  of  NBC  in 
New  York,  has  joined  the  announcing 
staff  of  WTAR,  Norfolk,  Va. 

NORINE  LOWE 

HERE'S  ONE  of  radio's  young 
ladies  who  has  won  her  way  into 
the  hearts  of  Western  North  Caro- 

lina's radio  families.  She's  Norine 
Lowe,  the  only  feminine  member  of 
the  program  staff  of  WWNC,  Ashe- 
ville.  In  Asheville  for  several  years 
she  has  been  prominently  identified 
with  Little  Theatre  movements.  In 
these  she  has  served  in  all  capaci- 

ties from  writing  to  playing  the 
leading  roles.  Among  her  programs 

on  WWNC  are  The  Woman's 
World,  Woman's  Matinee  and  Stars 
of  Tomorrow,  the  latter  program 
presenting  juvenile  talent. 

EDDY  CALLAWAY,  program  direc- 
tor of  KTEM,  Temple,  Tex.,  has  re- 

signed to  enter  the  Ryan  Aeronautical 
School,  Hemet,  Cal.,  preparatory  to 
joining  the  Army  Air  Corps. 
BILL  STEEL,  formerly  of  KBIX, 
Muskogee,  Okla.,  has  replaced  Gordon 
Horner  on  the  announcing  staff  of 
KLO,  Ogden,  Utah. 
VOLNEY  CUNNINGHAM,  head  of 
KFI-KECA,  Los  Angeles,  continuity 
acceptance  department,  and  Fred  Wil- liams, of  the  city  recreational  division, 
were  married  on  April  13  in  Las  Vegas, 

Nev. 
BILL  HAWORTH,  KHJ,  Los  An- 

geles, announcer,  has  returned  to  his duties  after  an  illness  of  two  months. 
DONALD  H.  CLARK,  Hollywood 
writer  of  the  weekly  half-hour  program 
When  Presses  Roar,  sponsored  on 
KFI  by  the  Los  Angeles  Herald- 
Express,  has  joined  the  shorts  depart- ment writing  staff  of  Warner  Bros.  He 
also  continues  his  radio  assignment. 
MEL  ANGLE,  formerly  of  the  old 
KEHE,  Los  Angeles,  has  joined 
KRKD,  that  city,  as  announcer. 
DAVE  CORSSATO,  Charles  Cooper, 
and  Ted  Lenz  recently  were  added  to 
the  announcing  staff  of  KSAN,  San Francisco. 

CECIL  LYNCH,  program  director  of 
KTRB,  Modesto,  Cal.,  on  April  1  be- came the  father  of  a  girl. 

MAJORIE  SPRIGGS,  formerly  of 
WBZ,  Boston,  has  joined  the  Defense 
Saving  Bond  radio  section  in  Wash- 

ington, to  handle  women's  and  chil- dren's shows. 

MARY  MARGARET  VESEY,  sec- 
retary to  Frank  V.  Webb,  sales  man- ager of  WOWO-WGL,  Fort  Wayne, 

has  joined  Free  &  Peters,  station  rep- resentatives, Chicago. 

PHIIv  ELLIS,  staff  announcer  of 
WPTF,  Raleigh  will  marry  Mary  Lou 
Haywood  also  a  member  of  the  staff, in  Trenton,  N.  C,  May  11. 
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J.  G.  MALCOURONNE,  announcer 
f  WJLS,  Beckley,  W.  Va.,  has  been 
aade  iiiofiram  director  of  WJLS  suc- 
/eediiiK  Kathryu  Riddick  who  resigned 
/o  l)eci>nie  assistant  prgoram  direciov 
f.f  the  WKWK,  Wheeling. 

PAUL  DOUGLAS,  sports  commenta- 
lor  and  announcer  on  the  Fred  War- 
ng  program,  sponsored  by  Liggett  & 
dyers  Co.,  New  York,  on  NBC-Red, 
■n  April  28  will  conduct  a  six-weekly 
ports  column,  6  :45-7  p.m.,  on  WEAF, 
s^ew  York,  and  available  Red  stations. 
CEN  STOWMAN,  publicity  director 
f  WCAU,  Philadelphia,  is  teaching 
:  special  course  in  radio  at  Temple  U. 
3ILL  DYER,  baseball  announcer  of 
,VCAU,  Philadelphia,  shifted  to 
iVCBM,  Baltimore,  to  broadcast  play- 
ly-play  of  the  Baltimore  Orioles,  when 
iVCAU  abandoned  baseball  broadcasts. 
TED  COOKE,  production  manager  of 
xOIN-KALB,  Portland,  Ore.,  is  the 
'ather  of  a  baby  boy  born  April  17. 
(VALTER  WHITNEY,  page  of 
KMOX,  St.  Louis,  has  been  promoted 
:o  staff  photographer. 
JACK  NORWINE,  new  to  radio,  has 
joined  the  announcing  staff  of  WTMV, 
E.  St.  Louis,  111. 
LEE  KIRBY,  sports  announcer  of 
WBT,  Charlotte,  has  been  signed  to 
'handle  baseball  broadcasts  for  Atlantic 
(Refining  Co.  this  season. 

Arthur  Raymond  Hill 
ARTHUR  RAYMOND  HILL,  50, 
iHollywood  radio  and  film  actor,  died 
lApril  16  from  a  heart  attack.  Well- 
iknown  in  the  early  days  of  Southern 
California  radio,  he  had  been  featured 
on  many  programs. 

f  Schmidt  Sales  Director 

Of  KBIZ,  Ottumwa,  la. 
THE  NEW  KBIZ,  Ottumwa,  la., 
authorized   last   fall   to   Jack  D. 
Falvey,  veteran  newspaper  and  ra- 
|dio  man,  to  operate  with  250  watts 
on  1240  kc,  went  on  the  air  April 
15.  Additions  to  the  originally  an- 

nounced personnel  [BROADCASTING, 
fJan.  27]  included  Virgil  Schmidt, 
■formerly  commercial  manager  of 
iWGIL,  Galesburg,  111.,  as  head  of 
the   KBIZ   sales  department  and 
Charles  Curtis,  from  KYSM,  Man- 
kato,  Minn.,  as  program  director. 

Studios  are  located  in  the  An- 
derson Bldg.,  in  downtown  Ottum- 

wa. Collins  equipment  has  been  in- 
stalled for  speech  input  and  trans- 

;  mitter,  with  Wincharger  radiator. 
On  opening  day,  KBIZ  reports, 
115,000  visited  the  new  studio. 

WATR  Gets  Boost 

WATR,  Waterbury,  Conn.,  April  22 
was  granted  a  construction  permit 
by  the  FCC  to  increase  its  power 
from  250  watts  to  1,000  watts  on 
1320  kc,  fulltime,  using  a  direc- 

tional antenna.  It  will  install  new 
equipment  throughout. 

WANTED 

Experienced  radio  -  time  salesman 
between  22  and  35  years  old,  for 
popular  1000  watt  regional  station, 
located  In  a  Middle  Atlantic  State 
and  serving  a  primary  area  of 
1,700,000  people.  Chance  for  ad- 

vancement. Replies  will  be  held  In 
strict  confidence.  Send  complete 
qualifications  and  photo  to  Box 
327,  BROADCASTING. 

MIKE-CROWDER  is  Sally  Joe 
Barhydt,  daughter  of  Frank  Bar- 
hydt.  At  age  of  71/2  months  she made  her  radio  debut  on  KMBC, 
Kansas  City,  where  pop  is  director 
of  sales  promotion  and  publicity. 
And  he  pulled  the  trigger  for  this 
sterling  shot,  which  ought  to  win 
most  any  photographic  exhibit. 

DEFEISDANTS  DENY 

FIGHT  SUIT  CLAIMS 
MBS,  20th  Century  Sporting  Club 
and  Gillette  Safety  Razor  Corp.,  in 
answers  filed  April  23  in  the  New 
York  Supreme  Court,  denied  all 
allegations  made  by  NBC  in  its  ac- 

tion against  them  [Broadcasting, 
April  14].  Answer  states  that  on 
March  18  Mutual  and  Gillette 
signed  in  good  faith  contracts  with 
the  club  giving  them  exclusive 
broadcasting  rights  for  all  boxing 
events  promoted  by  Mike  Jacobs, 
president  of  the  club,  between  June 
1,  1941,  and  May  31,  1942, 

Furthermore,  answers  of  all  de- 
fendants state  that  NBC's  alleged 

contract  with  the  club  was  not  sub- 
mitted to  or  approved  by  Madison 

Square  Garden,  although  its  lease 
gives  the  Garden  the  right  to  ap- 

prove all  broadcasts  and  the  Gar- 
den did  approve  the  contract  with 

MBS. 

Contrary  to  NBC's  complaint, 
the  20th  Century  Sporting  Club  de- 

nies that  the  alleged  agreement  be- 
tween the  club  and  NBC  was  ever 

made.  Mutual  and  Gillette  further 
stated  that  "NBC,  well  knowing 
that  it  had  no  valid  or  enforceable 
contract  for  the  boxing  bouts  to  be 
exhibited  in  Madison  Square  Gar- den or  elsewhere  from  June  1, 
1941,  to  May  31,  1942,  and  cog- 

nizant of  Mutual's  agreement,  at- 
tempted to  induce  and  persuade 

Jacobs  to  breach  this  agreement  by 
offering  to  pay  20th  Century  a 
substantial  sum  for  the  exclusive 
broadcasts,"  according  to  the  MBS release  on  the  answer. 

"By  reason  of  the  premises,  the 
plaintiff  does  not  come  into  court 
with  clean  hands  and  is  not  entitled 
to  any  relief  in  a  court  of  equity, 
the  answer  concludes. 

TO  PROMOTE  a  better  understand- ing of  advertising,  the  Advertising 
Federation  of  America  has  completed 
a  series  of  quarter-hour  programs 
titled  Consumers  Should  Know,  fea- 

turing Alfred  T.  Talk.  AFA  director 
of  research  and  education.  Interesting 
facts  about  advertising,  business,  com- 

petition and  living  standards  are  told 
in  the  talks,  which  have  been  placed 
on  281  radio  stations  in  all  48  States. 

SEYMOUR  PRODUCTS  Co.,  Chicago  (See- 
More  cleaners,  waxes  and  polishes),  to 
Martin  Kriesbern  Co.,  Chicago.  May  use radio  in  fall. 
RAND  McNALLY  &  Co.,  Chicago  (pub- 

lishers, printers  &  map  makers),  to  Need- 
ham,  Louis  &  Brorby,  Chicago.  Radio  has been  used. 
VENUS  FOUNDATION  GARMENTS  Inc., 
Chicago,  to  Frankel-Rose  Co.,  same  city. 
Radio  plans  indefinite  at  present. 
NEW  YORK  HARDWARE  TRADING  Co., 
Los  Angeles  (fishing  equipment),  to 
Schuyler  Adv.  Syndicate,  that  city,  to 
handle  radio  only.  Firm  is  currently  spon- 

soring twice  weekly  quarter  hour  fishing 
information  program  on  KRKD,  Los Angeles. 
CAXTON  HOUSE,  New  York  (publishers), 
to  First  United  Broadcasters,  Chicago.  Cur- 

rently running  a  test  campaign  of  spot 
announcements  in  behalf  of  Dr.  Fishbien's book  Home  Medical  Advisor  on  KMA, 
Shenandoah,  la.  Radio  may  be  used  to  pro- 

mote the  book  Speedwriting. 
NATIONAL  ALUMINATE  Corp.,  Chicago 
(Nalco  window  cleaner),  to  Rogers  & 
Smith,  Chicago.  Recently  completed  a  spot 
announcement  test  in  Omaha.  No  future 
plans  at  present. 
BARTON  CHEMICAL  Co.,  Chicago  (Save- 
A-Day  Bleach  and  Hytox),  to  Martin  A. 
Pokrass  &  Co..  Chicago.  Currently  run- 

ning a  six-week  test  campaign  of  two- 
daily  spot  announcements  on  WMAN, Mansfield,  O. 

MICHIGAN  HONEY  Assn.,  Detroit  (Lane's Michigan  Maid,  Michigan  Queen  &  Pantry 
Shop  Honey),  to  Fred  M.  Randall  Co.,  De- troit. No  radio  plans  at  present. 
PILOT  RADIO   Corp.,   Long  Island  City, 
N.   Y..   to   The   Grey   Adv.   Agency,  New 
York.  Radio,  newspaper  and  direct  mail 
promotion  will  be  used. 
CENTLIVRE  BREWING  Corp.,  Fort 
Wayne,  Ind.,  to  Wcstheimer  &  Co.,  St. Louis. 
MISSION  BOTTLING  Co.,   Buffalo  (Mis- 

McNlJTT  TO  SPEAK 

AT  AAAA  MEETING 
FEDERAL  Security  Administrator 
Paul  V.  McNutt  will  be  among 
well-known  guest  speakers  at  the 
24th  annual  meeting  of  the  Ameri- can Assn.  of  Advertising  Agencies, 
to  be  held  May  1-3  at  Hot  Springs, 
Va.,  according  to  Bruce  Barton, 
BBDO  president  and  chairman  of 
the  guest  day  program  committee. 
Sessions  on  May  1  are  to  be  open 
to  AAAA  members  only,  with  ad- 

vertiser, media  and  supplier  guests 
invited  to  the  May  2  and  3  meet- 
ings. 

Speaking  at  the  annual  dinner 
May  2,  Mr.  McNutt  will  talk  on 
"The  35,000,000  Families",  cover- 

ing the  effect  of  social  welfare  upon 
public  morale,  production  of  con- 

sumer goods  and  marketing  prob- 
lems. Dr.  Paul  Austin  Wolfe,  pastor 

of  Brick  Presbyterian  Church,  New 
York,  also  will  speak  at  the  dinner. 

At  the  morning  business  session 
May  2  Arthur  Hays  Sulzberger, 
publisher  and  president  of  the  New 
York  Times,  is  to  speak  on  "A  Free 
Press  &  Freedom  of  Advertising". Carl  Snyder,  formerly  of  the  New 
York  Federal  Reserve  Bank,  also 

is  to  speak  on  "You  Can't  Buck 
Economics".  Other  speakers  include 
Mrs.  Harriet  R.  Howe,  of  the  Amer- 

ican Home  Economics  Assn.;  Allen 
L.  Billingsley,  president  of  Fuller 
&  Smith  &  Ross ;  Atherton  W.  Hob- 
ler,  president  of  Benton  &  Bowles. 

sion  Orange),  to  Ellis  Adv.  Co.,  Buffalo. 
Test  campaigns  in  several  media  are 
planned. COMMANDER  LARABEE  MILLING  Co., 
Minneapolis,  to  Mason-Webster,  Minneapo- 

lis for  Miss  Minneapolis  flour;  to  C.  Wendel 
Muench  &  Co.,  Chicago,  for  Airy  Fairy 
flou  r. 

$20.00  DISCOUNT 

FOR  RESULTS 

You  can  buy  a  minute  spot,  evening  time — 

on  WMBG— the  Red  Network  Outlet  in  Rich- 

monci  for  only  $15.00.  A  minute  spot — evening 

time — on  Richmond's  other  leading  station  costs 
$35.00.  So  WMBG  not  only  offers  you  $20.00 

per  spot  discount,  but  can  also  give  you  definite 

proof  of  results. 

WMBG  offers  you  the  Red  Network  audience 

— 5000  watts  daytime — 1000  watts  night — and 

equal  density  of  coverace.  WMBG  charges  you 

only  for  what  it  covers — a  saving  of  $20.00  on 

a  minute  spot — other  savings  in  proportion. 

Before  you  buy— get  the  WMBG  story.  WMBG 
NBC  Red  Outlet,  Richmond,  Va. 

National  Representative — John  Blair  Co. 

BROADCASTING  •  Broadcast  Advertising April  28,  1941  •  Page  31 



Etliridge  to  Make  Survey 

(Continued  from  page  10) 

terest  in  a  station,  and  certainly 
if  applicants  for  standard  or  FM 
stations,  was  vitally  concerned. 
This  was  an  old  issue  now  being 
seriously  revived,  he  said. 

Pressure  groups,  he  told  the  pub- 
lishers, were  disturbed  over  the  ef- 

fect of  newspaper  ownership,  some 
asserting  that  it  is  possible  that 
newspapers  might  translate  their 
editorial  bias  into  the  content  of 
their  radio  station  programs.  They 
wanted  to  know,  as  does  the  Admin- 

istration, whether  the  trend  toward 
increased  newspaper  holdings  in 
radio  might  mean  "clogging  the 
channels  of  information  and  there- 

fore be  contrary  to  the  public  in- 
terest". 

"From  what  I  observed,"  he  said, 
"it  will  not  be  easy  for  you  to  meet 
the  issue  merely  by  showing  that 
you  have  abided  by  the  laws  of  the 
FCC.  You  will  be  asked:  Have  you 
denied  the  use  of  the  air  to  mi- 

nority or  majority  groups  opposed 
to  your  point  of  view?  Has  your 
editorial  attitude  been  translated 
into  station  program  content? 

"There  is  an  expressed  fear  in 
some  quarters  that  since  newspa- 

pers are  crusaders,  in  some  future 
time  they  may  become  part  of  big 
movements  and  may  translate  their 
editorial  bias  politically  and  in  that 
way  become  enemies  of  democracy." 

Mr.  Ethridge  listed  as  some  of 
the  "abuses",  actual  or  potential. 

NO  SEASONAL  SLUMP 

at 

WLAW 

LAWRENCE,  MASS. 
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which  he  said  would  be  investi- 
gated thoroughly: 

1.  The  degree  of  local  responsi- 
bility of  stations — whether  multi- 

ple ownership  and  combinations  of 
capital  might  mean  some  man  sit- 

ting at  a  distant  desk  directing  the 
operations  of  eight  or  ten  stations. 

2.  Joint  exclusive  ownership  of 
newspapers  and  radio  stations  in 
a  community — whether,  though  a 
creation  of  the  FCC  itself,  this  is 
not  in  violation  of  the  anti-trust 
laws. 

3.  Joint  newspaper-radio  rates — 
whether  these  violate  the  Sherman 
Act.  "Here,"  he  said,  "my  advice  is 
to  abolish  them  where  they  exist, 
for  the  Commission  says  they  do 
violate  the  anti-trust  laws." 

4.  Publishers  using  their  own 
newspapers  to  exploit  their  own 
stations,  denying  the  same  oppor- 

tunity to  competitive  stations.  Here, 
he  said,  some  publishers  will  face 
the  charge,  with  sympathetic  ears 
in  Washington,  that  their  newspa- 

pers are  twice  favored,  once  by 
their  control  of  newspapers  and 
then  by  having  a  publicly  granted 
facility  that  gives  them  added  com- 

petitive advantages.  "You  owe  it  to 
the  public,"  he  said,  "to  carry  the 
programs  of  your  competitors." 

The  basic  problem,  he  continued, 
is  whether  the  combination  owner- 

ship of  the  two  media  of  expression 
is  detrimental  to  the  public  in- 
terest. 

Commission's  Power 
In  suspending  FM  newspaper 

grants,  Mf.  Ethridge  expressed  the 
opinion  that  the  Commission  went 
beyond  anything  President  Roose- 

velt contemplated,  for  he  had  been 
assured  there  is  no  purpose  to  im- 

pair present  investments  in  radio. 
At  the  Commission  it  was  pointed 
out  that  27  out  of  94  pending  ap- 

plications for  FM,  being  from 
newspapers,  aggravated  the  prob- 

lem, and  compounded  "a  bad  situa- 

tion". 
He  has  been  told  by  Mr.  Fly  and 

Mr.  Mellett  that  the  entire  disposi- 
tion of  the  Administration  is  to 

conduct  the  hearings  "without  py- 
rotechnics, oratory  or  smearing". 

The  hearings  should  be  "perfectly 
friendly,  and  the  inquiry  will  be 
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"basic  CBS  \ 

TRYING  TO  CONTACT  anyone  on 

the  rural  telephone  to  feed  an  on- 
the-spot  description  of  the  Penn- sylvania-Central Airliner  crash  12 
miles  from  Charleston,  to  the  West 
Virginia  Network  are  Engineer 
Munson  Robinson  (holding  mike) 
and  F.  J.  Beerbower.  When  its  mo- 

bile unit  was  unable  to  reach  the 
scene.  Engineer  Robinson  tapped 
the  line  and  tried  for  a  half -hour 
to  rouse  farmers  on  the  line.  He 
finally  got  one  sleepy  answer  and 
after  some  hurried  explanations  a 
line  was  cleared  for  the  broadcast. 

into  facts  on  which  we  are  not 
without  our  resources. 

"I  think  we  can  prove  by  factual 
statement  that  we  have  observed 
the  law.  In  only  two  cases  have 
charges  of  political  partisanship 
been  made — and  neither  of  the  sta- 

tions involved  was  a  newspaper 

station." 

Mr.  Ethridge  cautioned  against 
placing  too  great  faith  in  amend- ments to  the  radio  law.  Neither  the 
Commission  nor  the  Administra- 

tion, he  said,  has  arrived  at  a 
philosophy  of  what  radio  in  the 
United  States  ought  to  be.  "The 
Commission's  wide  powers  have 
been  widened  by  the  courts.  There 
may  possibly  be  legislative  relief 
for  radio  as  a  whole,  but  not  for 
newspaper-owned  radio.  And  it  is 
idle  to  assume  that  any  law  cover- 

ing radio  can  be  enacted  without 
Administration  approval." 

Then  Mr.  Ethridge  read  the  text 
of  President  Roosevelt's  letter,  and 
the  parenthetical  statement  there- 

in ("No  action  is  contemplated 
that  would  affect  any  present  own- 

ership") evoked  considerable  ques- 
tioning from  the  floor.  He  could  not 

in  fairness  expand  upon  this,  he 
said,  and  he  wound  up  by  assert- ing: 

"The  only  issue  is:  Is  there  any 
reason  a  newspaper  should  not  own 
a  radio  station?  We  have  no  inten- 

tion of  carrying  anybody  else's  load. 
Network  monopoly,  multiple  own- 

ership, clear  channels — these  are 
not  our  concern  except  as  they  in- 

volve the  radio  picture  as  a  whole." 
After  ratification  of  the  Steering 

Committee's  actions,  Mr.  Hough 
announced  the  appointment  of 
Judge  Thacher  and  Mr.  Kaye  and 
laid  before  the  group  the  Ernst  & 
Ernst  assessment  proposal.  The 
latter  occasioned  some  discussion 
and  pledge  sheets  were  distributed 
to  the  membership,  several  speak- 

ing heartily  in  favor  of  the  scheme. 
E.  H.  Antrim,  of  the  Chicago  Trib- 

une (WGN),  cautioned  against  too 
hasty  action,  pointing  out  that  his 
station  was  the  only  one  in  the 
$l,000,000-$2,000,000  category  that 

would  pay  $10,000  toward  the  fund 
under  the  plan.  All  of  the  actions 
of  the  Steering  Committee,  how- 

ever, were  approved,  including  the 
assessment  plan. 

Mr.  Hough's  closing  statement 
was : 

"We  newspapers  in  radio  have  a 
wonderful  story  to  tell,  and  we 
ought  to  be  glad  of  the  opportunity 
to  tell  it.  I  believe  newspapers  have 
done  more  for  broadcasting  than 
broadcasting  for  newspapers.  We 

have  pioneered.  We  have  clean  rec- 
ords. There  may  be  a  fellow  here 

and  there  who  went  out  of  line,  but 
never  maliciously. 

"This  is  a  big  case,  and  it  must 
be  presented  correctly.  We  are  go- 

ing to  be  proud  of  it  when  we  do 

present  it." 
Attending  Early  Session 

Most  of  the  members  of  Mr.  Eth-< 
ridge's  committee  of  44  [Broad- 

casting, April  14]  attended  thei 
Sunday  meeting  April  20  at  the 
Waldorf-Astoria,  and  they  elected 
the  steering  committee  of  nina 
under  Chairman  Hough.  Somei 
proxies  were  present  and  in  a  few 
cases  there  were  attendees  whoi 
were  not  in  the  original  list  of  44. 
Among  those  present  were : 
Mark  Ethridge,  Barry  Bingham  and  John 

S.  Hoagland,  Louisville  Courier  Journal and  Times  (WHAS). 
Neville  Miller,  NAB  president. 
Cranston  Williams,  general  manager, 
ANPA. Guy  Hamilton,  McClatchy  Newspapers] 
(KFBK,  KM  J,  KEEN,  KWG,  KOH). 

Truman  Green,  Tampa  Tribune  (WFLA). 
David  Smiley,  Tampa  Times  (WDAE). 
Nelson  Poynter,  St.  Petersburg  Timesl 

(WTSP). E.  M.  Antrim,  Chicago  Tribune  (WGN). 
Charles  P.  Manship,  Baton  Rouge  Advocate and  State  Times  (WJNO). 
William  J.  Scripps  and  C.  D.  Brewer,  De- troit News  (WWJ). 
Gardner  Cowles  Jr.,  Des  Moines  Register  & 
Tribune  (KSO,  KRNT,  WMT,  WNAX). 

Roy  Roberts,  Kansas  City  Star  (WDAF). 
George  M.  Burbach,  St.  Louis  Post-Dis- patch (KSD). 
Elzey  Roberts.  St.  Louis  Star-Times 

(KXOK,  KFRU). A.  H.  Kirchhofer,  Buffalo  Evening  News 
(WBEN,  WEBR). Jack  Howard.  Scripps-Howard  Radio 
(WNOX,  WMC,  WMPS,  WCPO). Don  Elias,  Asheville  Citizen  and  Times 
(WWNC). Norman  Black,  Fargo  Forum  (WDAY). 

Palmer  Hoyt  and  Arden  Pangborn,  Port-^ land  Oregonian  (KGW,  KEX). 
Harold  Hough,  Fort  Worth  Star-Telegram 

(WBAP,  KGKO). 
Walter    Damm,    Milwaukee  Journal 

(WTMJ). Sam  Kauffmann,  Washington  Star 
(WMAL). Alexander  Jones,   Washington  Post  (FM 
applicant) . 

Dan  Mahoney  and  James  M.  Cox  Jr.,  Cox 
Newspapers  (Dayton  News,  Miami  News.i Atlanta    Journal)     and    radio  stations, 
(WHIO,  WIOD,  WSB). 

Tams  Bixby,  Muskogee  Daily  Phoenix  and Times-Democrat  (KBIX). 
Harry  M.  Ayers,  Anniston  Star  (WHMA). 
James  Chappell,  Birmingham  New 

(WSGN). Wesley  Knorpp,  Phoenix  Republic  and Gazette  (KTAR,  KVOA,  KYUM). 
E.  J.  Frey,  Waterbury  Republican  and] American  (WBRY). 
Gene  Howe,  Amarillo  Globe  and  News, Atchison  Globe  and  other  newspapers 

(KGNC,  KFYO,  KRGV,  KTSA). 
John  Ewing,  Shreveport  Times  (KWKHJ KTBS). 

Guy  P.  Gannett,  Portland  Press-Herald (WGAN).  i 
George  F.  Booth,  Worcester  Telegram  andi Gazette   (WTAG).  J 

H.  Doorley,  Omaha  Worl  d-H  er  aid) 
(KOWH). Charles  McCabe,  New  York  Mirror  (Hearst Radio  Inc.). 

Gordon  Gray,  Winston-Salem  Journal  an<i Twin  City  Sentinel  (WSJS). 
Hulbert  Taft,  Cincinnati  Times-Star (WKRC). 
E.  K.  Gaylord,  Oklahoma  City  Oklahomar, and  Times  (WKY,  KLZ,  KVOR). 
Sheldon  Sackett,  Marshfield  (Ore.)  Coos Bay  Times  (KOOS). 
John  E.  Person,  Williamsport  (Pa.)  Sun 

(WRAK). 
Tennant  Bryan,  Richmond  News-Leade (WRNL). 

til 
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Newspapers  Urged 

By  Cowles  to  Meet 

Changes  in  Times 

Cites  Radio's  Broad  Appeal; 
Criticizes  Photo  Handling 
URGING  newspapers  to  adapt 
'themselves  to  changing  conditions, 
Gardner  Cowles  Jr.,  associate  pub- 

lisher of  the  Des  Moines  Register  & 
Tribune  (KENT  KSO  WMT 
WNAX),  cited  radio's  appeal  to 
the  whole  family  at  the  Tuesday 
morning  session  of  the  National 
Newspaper  Promotion  Assn.  held 
concurrently  with  the  AN  PA  meet- 

ing in  New  York. 
Stating  that  newspapers  must 

themselves  change  to  gain  the  at- 
tention of  readers  in  a  changing 

world,  he  continued: 
"Perhaps  I  can  make  my  point 

better  by  a  reference  to  radio.  I 
happen  to  be  responsible  for  the 
operation  of  four  midwestern  radio 
stations.  I  have  been  tremendously 
impressed  by  a  number  of  almost 
unbelievable  radio  advertising  suc- 

cess stories.  In  studying  these  suc- 
cessful programs  I  have  been  struck 

by  two  basic  advantages  which,  at 
least  up  to  now,  radio  has  enjoyed 
and  publications  have  lacked. 

A  Hold  on  Everyone 

"(1)  Top  radio  programs  hold 
the  attention  of  the  whole  family — 
not  just  the  women,  not  just  the 
men,  not  just  the  children — but  all 
three  groups.  This  ability  of  radio 
to  sell  he  whole  family  accounts  in 
a  large  degree,  it  seems  to  me,  for 
the  outstanding  success  of  radio. 

"(2)  Radio  also  has  an  ability  to 
make  a  deep  emotional  impression 
on  its  listener  audience  which  no 
conventionally  -  edited  publication 
has  ever  been  able  to  do  with  cold 
type. 

"I  have  wondered  for  a  number  of 
years  if  there  is  not  a  new  type  of 
newspaper  which  could  be  created 
that  would  maintain  the  impdrtant 
and  definite  visual  advantage  of 

the  printed  word  and  yet  add  radio's 
two  most  compelling  points:  this 
ability  to  get  and  hold  the  attention 
of  the  whole  family  plus  the  ability 
to  stir  that  family  audience  emo- 

tionally. I'm  rash  enough  to  say 
that  I  think  picture  magazines  are 
being  evolved  which  will  do  just 
that.  And  I  think  it  can  be  done  in 

the  daily  newspaper  field." 

TFGiV,  Tribune^  Quit  Ethridge  Group^ 

Questioning  Handling  of  $200fi00  Fund 

WHDH  Rehearing  Asked 
I  TO  PAVE  the  way  for  an  ultimate 

appeal  from  the  FCC  move  toward 
'  the  breakdown  of  clear  channels, 
NBC  last  Friday  filed  with  the 
Commission  a  petition  for  rehear- 

ing of  the  application  of  WHDH, 
Boston,  for  fulltime  on  830  kc,  with 
5,000  watts,  duplicating  the  clear 
channel  of  KOA,  Denver.  The  FCC 
April  7  granted  the  WHDH  appli- 

cation, and  afterward  denied  a  mo- 
tion for  reconsideration.  NBC  coun- 
sel, D.  M.  Patrick,  P.  J.  Hennessey 

Jr.,  A.  L.  Ashby  and  Henry  Lad- 
ner,  in  the  new  petition  specified  a 
series  of  13  alleged  errors  in  the 
decision,  contending  the  decision 
was  illegal  and  void  and  in  viola- 

tion of  the  due  process  clause. 

FIRST  defection  from  ranks  of  the 
organized  newspaper-radio  group, 
preparing  for  FCC  hearings  on  the 
ownership  of  radio  stations  by 
newspapers,  occurred  the  day  after 
the  April  22  general  meeting  in  the 
Waldorf-Astoria,  New  York,  when 
E.  N.  Antrim,  assistant  secretary 
of  WGN,  owned  by  the  Chicago 
Tribune,  tendered  his  resignation 
as  a  member  of  the  Ethridge  Com- 

mittee of  44. 
In  a  letter  to  Harold  Hough, 

chairman  of  the  Steering  Commit- 
tee of  9,  Mr.  Antrim,  MBS  execu- 

tive secretary  and  director,  said 
"there  is  not  sufficient  assurance 
that  the  large  fund  of  $200,000  to 
be  collected  from  the  newspapers 
will  be  devoted  exclusively  to  the 
preparation  and  presentation  of  the 
case  on  behalf  of  newspaper  owner- 

ship of  broadcasting  stations  on 
the  merits  of  the  issues  involved." 

Unrelated  Items 

He  objected  to  the  "intermingling 
of  these  issues  with  other  and  un- 

related issues  and  activities  in 
which  the  newspaper  group  as  such 
have  no  interest",  referring  ob- 

viously to  the  network  monopoly 
situation  in  which  MBS  and  the 
other  major  networks  have  taken 
different  stands.  It  was  learned 
that  the  appointment  of  Sydney 
Kaye  as  associate  counsel  for  the 
radio  publishers  aroused  objections 
in  some  quarters  by  reason  of  his 
law  firm's  representation  of  CBS 
and  his  own  position  as  general 
counsel  of  BMI. 

Mr.  Hough  said  he  first  learned 
of  Mr.  Antrim's  resignation  from 
a  story  appearing  in  the  New  York 
Daily  News,  under  same  ownership 
as  the  Chicago  Tribune,  and  said 
he  would  immediately  place  it  be- 

fore the  Steering  Committee.  WGN 
is  the  only  newspaper-owned  sta- 

tion in  the  $1,000,000-$2,000,000  an- 
nual volume  class,  and  would  be  the 

only  one  to  pay  $10,000  toward  the 
fund  being  raised  to  prepare  and 
present  the  case  before  the  FCC. 

"If  anyone  hasn't  confidence  in 
this  outfit  as  we  have  set  it  up," 
said  Mr.  Hough,  "It  certainly  is  his 
privilege  not  to  join  up  with  us. 
That's  my  horseback  opinion,  but 
it's  up  to  my  committee  to  take  any 
formal  action."  The  Hough  commit- 

tee virtually  has  superseded  the 
Committee  of  44,  and  its  next  meet- 

ing will  be  called  during  the  NAB 
convention  in  St.  Louis,  May  12-15. 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

Staying  With  BMI 
A  PUBLISHED  report  that 
he  was  giving  up  active  par- 

ticipation in  BMI,  in  which 
he  is  first  vice-president  and 
general  counsel,  was  denied 
April  24  by  Sydney  Kaye, 
who  has  been  engaged  by  the 
radio  publishers'  steering 
committee  as  associate  coun- 

sel with  Judge  Thacher.  Mr. 
Kaye  stated:  "The  major work  of  organization  of  BMI 
has  been  accomplished,  and 
this,  of  necessity,  reduces  the 
volume  of  work  which  I  must 
personally  do.  I  regard  BMI 
as  a  continued  responsibility 
and  I  intend  to  give  to  BMI 
all  of  the  time  that  it  needs." 

To  Hear  ASCAP  Appeal 
U.  S.  SUPREME  COURT  has 
agreed  to  hear  an  appeal  by  AS- 

CAP following  the  second  refusal 
of  the  Federal  District  Court  in 

Tacoma  to  accept  the  Society's  suit to  test  the  constitutionality  of 
Washington  State's  anti-ASCAP law.  According  to  Schwartz  & 
Frohlich,  ASCAP  counsel,  this  ap- 

peal probably  will  not  come  up  dur- 
ing the  current  Supreme  Court  ses- 

sion. However,  the  Court  on  April 
28  or  29  was  to  hear  similar  ASCAP 
appeals  over  Nebraska  and  Florida 
anti-ASCAP  statutes,  the  decision 
forming  precedent  for  the  Wash- 

ington case. 

MECHANIZED  STAND 

OF  ATM  ILLEGAL 
A  BODY-BLOW  to  the  efforts  of 
the  American  Federation  of  Mu- 

sicians and  its  president,  James  C. 
Petrillo,  to  force  use  of  live  mu- sicians in  lieu  of  mechanical  music 
in  radio,  motion  pictures  and  other 
entertainment  fields,  was  delivered 
last  Thursday  by  the  Court  of  Ap- 

peals of  New  York  in  Albany  in  a 
4-2  opinion  denying  musicians  and 
stagehands  the  right  to  strike  on 
such  grounds. 

In  deciding  the  injunction  suit 
brought  by  Opera  on  Tour  Inc. 
against  AFM  and  the  other  unions 
in  a  case  that  has  been  pending 
since  December,  the  court  majority 
held  the  sympathetic  strike  called 

by  the  stagehands'  union  was  the 
result  of  a  conspiracy,  was  an  il- 

legal use  of  the  strike  weapon  and 
involved  no  lawful  labor  objective. 
The  majority  said  that  for  a  union 
to  insist  that  machinery  be  dis- 

carded so  manual  labor  may  take 
its  place  and  secure  additional  em- 

ployment would  be  the  same  as  if 
labor  demanded  a  printing  plant 
discard  type-setting  machinery  be- 

cause it  would  furnish  more  em- 
ployment if  the  setting  were  done 

by  hand. The  case  is  important  to  radio, 
because  of  repeated  demands,  some- 

times invoked,  by  AFM  that  stand- 
by orchestras  be  employed  and  that 

transcriptions  be  restricted. 

ROBERT  B.  BROWN,  assistant  vice- 
president  of  Bristol-Myers  Co.,  New 
York,  has  been  appointed  by  the  Assn. 
of  National  Advertisers  as  one  of  the 
six  members  of  the  governing  commit- tee of  the  Cooperative  Analysis  of 
Broadcasting. 

On  Friday  evening.  May  2,  the  entire  NBC  Blue  Net- work of  23  stations  in  the  nine  western  states  will 
carry  a  new  30-minute  weekly  program,  sponsored 
by  Neighbors  of  Woodcraft.  The  program  will  be 
produced  for  NBC  by  KEX. 

Although  few  commercial  programs  of  this  scope  have 
come  from  the  Pacific  Northwest,  network  origination  is 
no  novelty  for  the  staff  of  KGW  and  KEX.  No  less  than 
38  network  programs  have  been  produced  here  in  recent  weeks. 

Whether  it's  a  big  job  or  a  little  job,  if  you  have  a  broad- 
casting problem,  you  can  safely  entrust  it  to  the  staff 

of  KGW  and  KEX. 

KGW  ^  KEX 
620  KC  1190  KC 

5000  WATTS  DAYS-1000  WATTS  NIGHTS  5000  WATTS  CONTINUOUS 
NBC  RED  NBC  BLUE 

National  Representatives  — EDWARD  PETR  Y  &  CO.,  Inc. 

Operated  in  the  Public  Interest  by 

THE  OREGON  I  AN 
The  Great  Newspaper  of  the  West 

BROADCASTING  •  Broadcast  Advertising April  28,  1941  •  Page  33 



THE  fSuiincM  OF 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcHption  announcements 

WGY,  Schenectady 
Walker  Remedy  Co.,  Waterloo,  la.  (chick 

remedies ) ,  4  f a  weekly,  thru  Weston- Barnett,  Waterloo,  la. 
I^ever  Bros.  Co.,  Cambridge,  Mass.  (Sil- 

verdust),  5  sa  weekly,  thru  BBDO,  N.  Y. 
Wilson  &  Co.,  Chicago    (Ideal  dog  food), 

3  sit  weekly,  thru  U.  S.  Adv.  Co.,  Chi- cago. 
Richfield  Oil   Co.,  New  York,  sp  weekly, 

thru  Hixson-O'Donnell,  N.  Y. F.   Schumacher  Co.,  New  York  (Waverly 
fabrics),    3   sa   weekly,   thru  Anderson, 
Davis  &  Platte,  N.  Y. 

American    Chicle    Co.,    Long   Island  City 
(Dentyne),  3  ta  weekly,  thru  Badger  & 
Browning,  N.  Y. 

Mason  Au  Magenheimer  Confectionery  Co., 
New  York    (mints),  3  sa  weekly,  thru 
Applied  Merchandising,  N.  Y". Nash-Kelvinator    Co.,    Detroit  (refrigera- 

tors ) ,  4  ta  weekly,  thru  Geyer,  Cornell 
&  Newell,  Detroit. 

Good  Luck  Food  Co.,  Rochester  (desserts), 
sa   weekly,   thru   F.  A.   Hughes  &  Co., 
Rochester. 

Sweets  Co.  of  America,  New  York  (Toot- 
sie  Rolls),  10  ta,  thru  Blow  Co.,  N.  Y. 

Lehn  &  Fink  Products  Co.,  New  York 
(Hinds),  5  ta  weekly,  thru  Wm.  Esty  & 
Co.,  N.  Y. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(Tek),  5  sa  weekly,  thru  Ferry-Hanly, N.  Y. 

Breslaw  Bros.,  Schenectady  (stores),  6  ta 
weekly,  thru  Leighton  &  Nelson,  Sche- nectady. 

General  Foods  Corp.,  New  York  (Grape 
Nuts  wheat  meal),  5  sa  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish), 
6  ta  weekly,  thru  Bermingham,  Castle- man  &  Pierce,  N.  Y. 

Lever  Bros.  Co.,  Cambridge  (Swan),  15  so, thru  Young  &  Rubicam,  N.  Y. 
P.  Lorillard  Co.,  New  York  (Union  Leader 

tobacco),  6  .sa  weekly,  thru  Lennen  & Mitchell,  N.  Y. 
A  E  Staley  Co..  Decatur,  111.  (starch),  5 

sa  weekly,  thru  Blackett-Sample-Hum- mert,  Chicago. 
White  Labs.,  Newark  (Chooz),  4  sa  week- ly, thru  Wm.  Esty  &  Co.,  N.  Y. 

WFIL,  Philadelphia 
Procter  &  Gamble  Co.,  Cincinnati  (Duz), 

4  sa  weekly,  thru  Compton  Adv.,  N.  Y. 
Gruen  Watch  Co.,  Cincinnati,  20  sa  week- ly, thru  McCann-Erickson,  N.  Y. 
Barbasol  Co.,  Indianapolis  (shaving 

cream),  6  fa  weekly,  thru  Erwin,  Wasey &  Co.,  N.  Y. 
J  C  Eno  Ltd.,  Bloomfield,  N.  J.  (proprie- 

tary) ,  6  sa  weekly,  thru  Atherton  &  Cur- rier. N.  y. 
Chrysler  Motors,  Detroit  (Dodge  division), 
2  ta  weekly,  thru  Ruthrauff  &  Ryan, N.  Y. 

Canada  Dry  Ginger  Ale  Co.,  New  York,  5 
sa  weekly,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

Nash-Kelvinator  Corp.,  Detroit  (refrigera- tors), 4  sa  weekly,  thru  Geyer,  Cornell, to  Newell,  N.  Y. 
Commonwealth  of  Pennsylvania,  Harris- 

burg  (highway  safety),  4  sa  weekly,  thru Benjamin  Eshleman  Co.,  Philadelphia. 

WMAQ,  Chicago 
Look  Inc.,  New  York  City  (magazine),  2 

sp  weekly,  52  weeks,  thru  Raymond  Spec- t<jr  Co.,  N.  Y. 
Longines-Wittnauer  Watch  Co.,  New  York 

City,  weekly  t,  10  weeks,  thru  Arthur 
Rosenberg  Co.,  N.  Y. 

Shell  Oil  Co.,  New  York  City,  5  t 
weekly,  24  weeks,  thru  J.  Walter  Thomp- 

son, N.  Y. 

WABC,  New  York 
Rival   Packing   Co.,   Chicago    (dog  food), 

3  ep  weekly,  thru  Charles  Silver  &  Co., 
Chicago. 

WOWO-WGL,  Fort  Wayne 
United   Drug   Co.,   Boston    (Rexall),    3  t, 

thru  Spot  Broadcasting,  N.  Y. 
Socony-Vacuum     Oil     Co.      (Mobilgas  & 

Mobiloil),  624  sp,  thru  J.  Stirling  Get- chell  Inc.,  N.  Y. 
Lever  Bros.,  Cambridge   (Swan  soap),  570 

tn,  thru  Young  &  Rubicam,  N.  Y. 
Indiana  Service  Corp.    (Water  Heater),  6 

ta,  10  ta,  direct. 
Gaston  Canning  Co.,  26  sa,  thru  Applegate 

Adv.  Co.,  Muncie,  Ind. 
Ruud  Mfg.  Co.   (gas  water  heater),  13  sp, 

thru  Marschalk  &  Pratt,  N.  Y. 
National    Schools    of    Los    Angeles,    78  t, 

thru  Huber  Hoge  &  Sons,  N.  Y. 
Neverub    Furniture    Polish,    26    sa,  thru 

Stack-Goble  Adv.  Agency,  Chicago. 

KJBS,  San  Francisco 
Marvelous    Marin    Inc.,    San    Rafael,  Cal. 

(county  wide  chamber  of  commerce),  ta 
series,  thru  Theodore  Segall  Adv.  Agency, 
San  Francisco. 

William  H.  Wise,  New  York   (books),  ta 
series,  thru  Northwest  Radio  Adv.  Co., Seattle. 

Simon  &  Schuster,  New  York  (books),  sa 
series,  thru  Northwest  Radio  Adv.  Co., Seattle. 

Gardner  Nursery  Co.,  Osage,  la.  (plants), 
t  series,  thru  Northwest  Radio  Adv.  Co., Seattle. 

KFI,  Los  Angeles 
Lehn  &  Fink  Products  Corp.,  New  York 

(Hinds  Honey  &  Almond  Cream),  10  ta 
and  sa  weekly,  thru  William  Esty  &  Co., N.  Y. 

Par  Soap  Co.,  Oakland  (Par  soap),  3  t 
weekly,  thru  Tomaschke-Elliott,  Oakland. 

Talbot  Mfg.  Co.,  Los  Angeles  (insecti- 
cide), weekly  sa,  thru  J.  Russell  Miller 

Co.,  Los  Angeles. 
Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 

( Beechies ) ,  6  sa  weekly,  thru  Newell- 
Emmett  Co.,  N.  Y. 

WNEW,  New  York 
Jacob  Ruppert  Brewery,  Brooklyn  (beer), 

12  sa  weekly,  52  weeks,  thru  Ruthraaff 
&  Ryan,  N.  Y. 

Dill  Co.,  Norristown,  Pa.  (Espotabs),  5  sa 
weekly,    52    weeks,    thru   Herbert  Slifer 
Adv.,  Norristown. 

Pepsi-Cola  Co.,   Long  Island  City,  N.  Y. 
(beverage),  30  sa  weekly.  52  weeks,  thru 
Newell- Emmett  Co.,  N.  Y. 

KOA,  Denver 
Mountain  States  Tel.  &  Tel.  Co.,  Denver, 

3  sa  weekly,  direct. 
S.  H.  Kress  &  Co.,  Denver  (store),  7  sa 

weekly,  direct. 
Tivoli  Brewing  Co.,  Denver  (beer),  weekly 

t,  thru  Lane-Freiberger  Agency,  Denver. 
Weieker  Transfer  &  Storage,  Denver  (mov- 

ing and  storage),  6  sa  weekly,  thru 
Robertson  Adv.  Co.,  Denver. 

WNAC,  Boston 
Chrysler  Corp.,  Detroit   (Plymouth),  2  sa 

weekly,    3    sp    weekly,    thru   J.  Stirling 
Getchell  Inc.,  N.  Y. 

Packard    Motor   Car   Co.,   Detroit,    14  ta, 
thru  Young  &  Rubicam,  N.  Y. 

United  Drug  Co.,  Boston,  3  t,  thru  Street 
&  Finney,  N.  Y. 

KDKA,  Pittsburgh 
Fort  Pitt  Brewing  Co.,  Sharpsburg,  Pa., 

52  sp,  thru  BBDO,  Pittsburgh. 
DuBois  Brewing  Co.,  DuBois,  Pa.,  6  sp 

weekly,  thru  Ray  Sayre  Adv.  Agency, 
Pittsburgh. 

General  Foods,  New  York,  5  t  weekly,  thru 
Benton  &  Bowles,  N.  Y. 

Procter  &  Gamble,  5  t  weekly,  thru  Pedlar 
&  Ryan,  N.  Y. Joseph  R.  Tetley  Co.,  New  York  (tea),  2 
t  weekly,  thru  Maxon  Inc.,  N.  Y. 

Philadelphia  Co.,  Pittsburgh  (utility), 
weekly  sp,  2  sp  weekly,  direct. 

Kroger  Grocer  &  Baking  Co.,  Cincinnati,  5 
t  weekly,  thru  Ralph  H.  Jones  Co.,  Cin- cinnati. 

Procter  &  Gamble  Co.,  Cincinnati  (Oxy- 
dol),  5  t  weekly,  thru  Blackett-Sample- Hummert,  Cincinnati. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polish) , 
6  sp  weekly,  thru  Bermingham,  Castle- man  &  Pierce,  N.  Y. 

Carnation  Co.,  Milwaukee,  2  t  weekly,  thru 
Erwin,  Wasey  &  Co.,  N.  Y. 

Nehi  Corp.,  Columbus,  Ga.  (Royal  Crown 
Cola),  78  t,  thru  BBDO,  N.  Y. 

Autocrafts  Training  School,  Chicago.  13  t, 
thru  First  United  Broadcasters,  Chicago. 

WINS,  New  York 
American    Cigarette    &    Cigar    Co.,  New 

York    (Pall    Malls),    36    s«   weekly,  13 
weeks,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Gordon    Baking    Co.,   New    York  (Silver 
cup  bread),  5  sp  weekly,  13  weeks,  thru Barton  A.  Stebbins.  N.  Y. 

Ward  Baking  Co.,   New  York  (Homelike 
Style  and  Tip-Top  bread),  24  sa  weekly, thru  Sherman  K.  Ellis  &  Co.,  N.  Y. 

Fels   &   Co.,    Philadelphia    (soap),    36  sa 
weekly,   26   weeks,   thru   S.    E.  Roberts, Philadelphia. 

Barney's  Clothes,  New  York,  3227  sa,  52 weeks,  thru  Emil  Mogul  &  Co.,  N.  Y. 
Garfield  Tea  Co.,  New  York,  3  so  weekly, 

13  weeks,  thru  Jasper,  Lynch  &  Fishel, 
N.  Y. 

Webster-Eisenlohr,  New  York  (Smoker 
cigars),  78  sa  weekly,  13  weeks,  thru 
Roberts  &  Reimers,  N.  Y. 

Ex-Lax  Inc.,  Brooklyn,  N.  Y.  (proprie- 
tary), 12  so  weekly,  25  weeks,  thru  Jos- 

eph Katz  Co.,  Baltimore. 

WBT,  Charlotte 
S.  H.  Kress  &  Co.,  Charlotte,  7  sa  weekly, 

direct. Chrysler   Motor   Corp.,   New   York,   7  ta, 
thru  Ruthrauff  &  Ryan,  St.  Louis. 

Johnson  &  Johnson,  New  Brunswick,  N.  J. 
(Tek),  7  so  weekly,  thru  Ferry-Hanlcy Co.,  Kansas  City. 

National    Toilet   Co.,    Paris,    Tenn.,   5  ta 
weekly,  thru  Roche,  Williams  &  Cunnyng- ham,  Chicago. 

WEEI,  Boston 
Ward  Baking  Co.,  Brooklyn  (Devil's  Food Sandwiches),  ta  series,  so  series,  thru 
Sherman  K.  Ellis  Co.,  N.  Y. 

Moxie  Co.,  Boston  (soft  drink),  so  series, 
thru  Alley  &  Richards  Co.,  Boston. 

Chrysler  Corp.,  Detroit  (Plymouth),  sa  se- 
ries, thru  J.  Stirling  Getchell  Inc.,  De- 

troit. 
WBBM,  Chicago 

United  Drug  Co.,  New  York  (Rexall),  3  f, 
thru  Street  &  Finney,  N.  Y. 

Opposition  by  ANA 
To  Station  Breaks 

Session  Sees  Public  Interest 

Affected  by  Use  of  Spots 
STATION  break  announcements 
were  a  major  topic  of  discussion  at 
a  meeting  of  the  Radio  Committee  ) 
of  the  Assn.  of  National  Adver- 

tisers in  New  York  April  17,  the 
ANA  reported  last  week. 

Basing  the  discussion  on  a  de- 
tailed study  of  station  breaks,  the 

committee  viewed  with  alarm  the 

seemingly  growing  practice  of  sell- 
ing announcements  between  pro- 

grams, especially  immediately  be- 
fore and  after  the  most  popular  net- 
work programs  during  the  evening 

hours. 

Public  Reaction 

Some  of  the  advertisers  felt  that 
sale  of  announcements,  which  cash 
in  on  the  audiences  built  by  the 
programs  of  other  advertisers,  may 
interfere  with  public  acceptance  of 
radio  and  adversely  atfect  its  value 
as  an  advertising  medium.  The  feel- 

ing was  expressed  that  the  sale  of 
such  spots  might  even  be  considered 
as  against  public  interest. 

It  is  understood  that  in  addition 

to  the  feeling  that  these  announce- 
ments are  in  unfair  competition 

with  the  commercial  messages  on 
programs  of  entertainment,  several 
advertisers  expressed  fears  that  the 
insertion  of  a  break  announcement 
into  the  pause  between  the  closing 
commercial  of  one  program  and 
the  opening  commercial  of  another 
program  tends  to  lump  the  adver- 

tising of  three  distinct  products 
into  such  proximity  that  the  lis- 

tener is  confused  rather  than  im- 
pressed by  the  sales  messages. 

It  was  also  stated  that  many  sta- 
tions selling  these  chain  breaks  pay 

little  attention  to  the  products  ad- 
vertised by  these  announcements  in 

relation  to  the  products  advertised 
on  the  preceding  and  following  pro- 

grams, so  that  too  frequently  one 
commercial  contradicts  or  conflicts 
with  that  just  before  or  after,  again 
causing  confusion  or  antagonism  on 
the  part  of  the  listener  and  defeat- 

ing the  purpose  of  the  advertisers. 

W.  N.  Connolly,  of  S.  C.  John- 
son &  Son,  sponsor  of  Fibber  Mc- 

Gee  &  Molly,  presided  at  the  meet- 
ing. Other  committee  members  are: 

R.  Del  Dunning,  Centaur  Co. ;  J.  M. 
Allen,  Bristol-Myers  Co. ;  R.  A.  Apple- 
gate,  E.  I.  du  Pont  de  Nemours ;  J.  S. 
Atha,  J.  A.  Folger  &  Co. ;  S.  M.  Birch, 
Texas  Co. ;  Gifford  Hart,  White  Labs. ; 
Hugh  McKay,  Colgate-Palmolive-Peet 
Co. ;  Robert  S.  Peare,  General  Elec- tric Co. ;  D.  P.  Smelser,  Procter  & 
Gamble  Co. ;  W.  T.  Smither,  R.  .T.  Rey- 

nolds Tobacco  Co. ;  Herbert  S.  Thomp- son, Miles  Labs. ;  T.  N.  Weatherby, 
Emer.son  Drug  Co. ;  R.  .J.  Cabrera, 
Carter  Products  ;  .J.  .T.  Delaney,  Cities 
Service  Co. ;  A.  Waldron  Stone,  Gen- eral Baking  Co. 

DESIGNED  for  the  British  is  tlie 
daily  quarter-hour  series  Neio  York 
Toivn,  shortwaved  on  NBC's  interna- tional stations  WRCA  and  WNBI, 
with  Arthur  Garry,  one  of  the  Enqlish 
Hour  announcers  of  the  international division. 

Z  NET,  THREE  .STATIONS  THAT  PRODUCE  ASTONISHING  RESULTS 

Page  34  •  April  28,  1941 BROADCASTING  •  Broadcast  Advertisings 



PARTICIPATING  sponsors  for  Ar- 
thur Godfrey's  new  70-minute  series of  programs  starting  April  28  on 

WABC,  New  Yorli,  now  total  five 
with  the  addition  of  the  New  Yorlc 
newspaper  PM  and  the  R.  C.  Williams 
Co.,  New  York.  PM  started  on  WABC 
April  21  with  early  morning  announce- 

ments, shifting  Ai)ril  28  to  the  God- 
frey program,  and  also  is  sponsoring 

the  WABC  Woman's  Page  of  the  Air 
thrice-weekly.  Agency  is  Harry  A. 
Berk,  New  York.  R.  C.  Williams  will 
sponsor  the  Godfrey  series  thrice-week- 

ly at  7 :15  a.m.,  for  Royal  Scarlet 
Coffee.  Agency  is  Alley  &  Richards, 
New  York. 

OGILVIE  SISTERS  Corp.,  New 
York,  for  its  beauty  salon  is  partici- 

pating thrice-weekly  on  Antoinette 
Donnelly's  daily  program  For  Women Only  on  WMCA,  New  York.  Program 
features  questions  and  answers  to 
beauty  problems  submitted  by  listen- 

ers. Agency  is  Mears  Adv.,  New  York. 

OSCAR  SERLIN,  producer  of  "Life 
With  Father",  has  purchased  the  stage rights  to  AP,  The  Story  of  the  News, 
best-seller  by  Oliver  Gramling,  as- 

sistant general  manager  of  Press  Assn. 
Production  for  the  Broadway  play  next 
season  will  start  immediately  upon 
completion  of  the  script,  which  will 
dramatize  the  story  of  the  Associated 
Press  since  1848. 

GENERAL  POODS  Corp..  New  York 
(.Jell-0),  on  April  24  adds  CBS  sta- 

tions to  Henry  Aldrich  on  83  NBC- 
Red  stations,  Thurs.,  8:30-9  p.m. 
Agency :  Young  &  Rubicam,  N.  Y. 

WEISSTEIN  BROS.  &  SURVOL, 
Los  Angeles,  in  a  seven-day  campaign 
to  publicize  opening  of  its  new  $500,- 
000  Surv-All  Super  Market,  from 
April  27  to  May  3  is  sponsoring  daily 
participation  in  Sunrise  Salute  and 
Housewives  Protective  League  on 
KNX ;  four  participations  in  Art 
Baler's  Notehook  and  one  in  Mirandy' s 
Garden  Patch  on  KFI ;  four  quarter- 
hour  programs  of  recorded  music  on 
KFAC  and  one  during  that  week  on 
KFWB  and  KMPC,  respectively.  In 
addition,  a  total  of  33  interview 
broadcasts  are  to  be  sponsored  Mav 
1-3  on  KMPC  KFWB  KFAC  KH.T 
direct  from  food  show  staged  in  con- 
.iunction  with  market  opening.  Tom 
iJreneman  will  handle  interviews.  War- 
ran  P.  Fehlman  Adv.,  Huntington 
Park,  Cal.,  has  the  account. 

ICE-CAPADES  Inc.,  Pittsburgh,  to 
promote  the  "Ice-Capades  of  1941"  at 
Pan-Pacific  Auditorium,  Los  Angeles, 
used  367  spot  announcements  from 
April  11  to  22  inclusive,  on  eight 
Southern  California  stations,  KII.I 
KFWB  KMPC  KFAC  KMTR  KRKD 
KFVD  KFOX.  In  addition,  a  scattered 
schedule  of  quarter-hour  remote  broad- 

casts from  the  show  which  ends  May 
11,  is  being  broadcast.  Allied  Adv. 
Agencies,  Los  Angeles,  has  the  account. 

^THAT  wins'. 
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Sail  Lake  Cily  ■ 
Njlioral  Reprcienlativci  ̂  
JOHN  BLAIR  &  CO.  ̂  

SEIBERLING  RUBBER  Co.,  Akron 
(rubber  heels),  in  an  eight-week  spring 
campaign  ending  June  6,  is  sponsoring 
a  thrice-weekly,  quarter  hour  program 
titled  Texas  Jim  Leiois  and  His  Gang 
on  16  California-Don  Lee  stations, 
Mon.,  Wed.,  Fri.,  7:15-7:30  a.m. 
(PST).  Series,  originating  from  KH.T, 
Hollywood,  features  Western  cowboy 
music,  and  has  local  dealer  cut-in  an- 

nouncements. Stu  Wilson  is  producer- 
announcer.  Agency  is  Meldrum  &  Few- 
smith,  Cleveland. 
NASSOUR  Bros..  Los  Angeles  (42  oil 
shampoo),  on  April  28  shifts  the 
twice  weekly  quarter  hour  Holh/ioood 
Tattletales,  with  Erskine  Johnson, 
commentator,  from  KECA  to  KFI, 
and  reduces  the  schedule  for  the  sum- 

mer to  one  broadcast  per  week.  Series 
has  a  weekly  hook,  with  writer  of  the 
best  submitted  letter  of  25  words  giv- 

ing reason  for  product  preference,  be- 
ing Johnson's  guest  at  one  of  the 

major  film  studios.  Each  letter  is  ac- 
companied by  a  carton  top.  Agency  is 

Milton  Weinberg  Adv.  Co. 
YELLOW  CAB  Co.,  San  Francisco, 
recently  renewed  for  another  13  weeks 
its  transcribed  spot  announcements  on 
KSFO  and  KPO  and  its  weekly  1.5- 
minute  program  Tales  of  Old  San 
Francisco  on  KFRC.  Agency  is  Rufus 
Rhoades  &  Co.,  San  Francisco. 

NELSON  BROS.  Co.,  Chicago  (fur- 
niture), consistent  user  of  local  radio, 

on  April  15  started  seven-weekly  quar- 
ter-hour Tenth  Inning  broadcasts,  con- 

ducted by  Bob  Purcell.  on  WCFL,  Chi- 
cago. Contract  is  for  26  weeks.  Agency 

is  George  H.  Hartman  Co.,  same  city. 
Coca  Cola  Bottling  Co.,  Chicago,  on 
April  21  started  five-weekly  quarter- 
hour  transcribed  programs  Singin' Sam  on  WCFL.  Contract  is  for  52 
weeks.  Agency  is  William  B.  Wisdom 
Inc.,  New  Orleans. 

ROYAL  SHOE  MARKETS.  Phila- 
delphia (chain),  is  extending  its  radio 

time  for  the  spi-ing  and  summer  for its  seven  shoe  stores  in  Philadeljihia, 
Chester,  Pa.,  and  Wilmington,  Del.  In 
addition  to  the  current  spot  campaign 
on  WDAS  and  WPEN  in  Philadel- 

phia, WIP  has  been  added  to  the  list 
for  a  transcribed  quarter-hour  pro- 

gram, thrice-weekly.  Program  is  Royal 
Time,  conducted  by  Howard  Jones. 
Agency  is  Dan  Rivkin,  Philadelphia. 
STEPHENSON,  LEYDECKER  & 
Co.,  Oakland,  Cal.  (investment  bank- 

ers) recently  started  sponsorship  of 
one  hour  of  transcribed  and  recorded 
classical  music  six  nights  a  week  on 
KRE.  Berkeley,  Cal.  Agency  is 
Fletcher  Udall  &  Associates,  San  Fran- cisco. 

ADAM,  MELDRUM  &  ANDERSON 
Co.,  Buffalo  department  store,  is  now 
sponsoring  three  daily  programs  on 
WEBR,  including  newscasts  by  Cy 
King,  a  shoppers'  aid  program  by  Ruth 
Paige  and  five-weekly  musical  noons. 
Ads  in  the  Buffalo  'News,  operator  of WEBR,  promote  the  programs. 
LAKE  COMPOUNCE.  Connecticut, 
has  signed  on  WDRC,  Hartford,  for  a 
weekly  interview  program,  Saturday 
swing  show,  Sunday  noon  spot  and 
sports  on  Ad-Liner. 
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PHOENIX 

ARIZONA'S  FIRST  STATION Fiist  on  the  dial First  with  listeners 
First  in  results  for advertisers 

Mail  response  means  sales  re- 
sponse— and  KOY  pulled  over 

90,000  letters  in  1940! 
JOHN  BLAIR  &  COMPANY 

J 
AFFILIATE  STATION  WLS  CHICAGO 

**THIS  ROAD'S 
FASTER  ^   jir>^ 

LESS  traffic" 

'EFORE  STARTING  on  a  pleasure- 

drive  ̂   or  a  sales-drive  a— '  it's  well 

to  check  witk  someone  wKo's  familiar 
witk  tke  ground  to  be  covered.  Through  close  cooperation 

with  the  stations  we  represent,  a  John  Blair  man  can 

aKvays  provide  up-to-the-minute  information  that  can  help 

you  "go  places  "  with  spot  radio  in  any  of  our  markets. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

CHICAGO 
520  N.  Michigan  Ave. 
superior  8659 

NEW  YORK 
341  Madison  Ave. 
Murray  Hill  9-6084 

DETROIT  ST.  LOUIS  LOS  ANGELES 
New  Center  Bldg.     349  Paul  Brown  Bldg.    Chamber  of  Comm.  Bldg. 
Madison  7889  Chestnut  5688  Prospect  3584 

SAN  FRANCISCO 
608  Russ  Building 
Douglas  3188 

BROADCASTING  •  Broadcast  Advertising April  28,  1941  •  Page  35 



Columbia  Record 

Strike  Continues 

Fight  to  Finish  Is  Threatened 
By  Officials  of  CIO  Union 
ALTHOUGH  striking  Hollywood 
employes  of  Columbia  Recording 
Corp.  on  April  22  voted  unani- 

mously to  accept  a  compromise  set- 
tlement recommended  by  Edward 

Fitzgerald,  U.  S.  labor  conciliator, 
Bridgeport  executives  of  the  com- 

pany turned  it  down.  Company 
maintains  its  previous  offer  of  a 
1.7  cents  per  hour  increase  to  work- 

ers, but  has  withdrawn  all  amended 
proposals,  it  was  said. 

William  B.  Elconin,  CIO  inter- 
national field  organizer,  announced 

a  "fight  to  the  finish". 
"This  is  complete  proof  to  us 

and  the  Federal  Conciliator,  too, 
that  Columbia  Recording  Corp. 
executives  have  but  one  desire,  and 
that  is  to  smash  organized  labor 
in  its  plant",  Elconin  said. 

Compromise  Offer 
Fitzgerald  is  understood  to  have 

stated  that  the  compromises  put 
forth  by  the  recording  company 
indicated  its  offer  could  not  be  con- 

sidered as  the  basis  for  settlement 
of  a  labor  dispute.  He  proposed, 
instead,  hourly  wage  increases  of 
5,  IV2  and  10  cents,  with  a  65-cent 
minimum,  or  an  increase  of  10 
cents  over  the  present  55  cents 
per  hour. 

Fitzgerald's  proposal  also  called 
for  six  paid  holidays  per  year,  the 
agreement  to  run  until  June  30, 
at  which  time  either  side  could  re- 

open wage  negotiations.  At  present 
no  paid  holidays  are  granted  CRC 
employes. 

His  proposal  includes  one  week's 
vacation  with  pay  for  workers  em- 

ployed one  year  or  more,  with  con- 
tinuation of  the  plantwide  seniority 

and  closed  shop  policy.  Union's 
original  demand  was  for  a  75- 
cent  minimum,  or  an  increase  of 
20  cents  over  the  present  55  cents 
per  hour. 

At  the  meeting  April  21,  pre- 
sided over  by  Fitzgerald,  Homer  I. 

Mitchell,  attorney  representing 
CRC,  offered  a  written  contract 
proposed  by  the  recording  company 
when  negotiations  were  broken  off 
April  16.  Besides  the  1.7  cents  in- 

crease per  hour,  the  pact  offered 
by  CRC  would  abolish  the  plant- 
wide  seniority  system. 

Approximately  85  workers  are 
affected  by  the  strike,  the  plant  hav- 

ing been  closed  since  the  walkout 
was  ordered  on  April  11,  [BROAD- 

CASTING, April  21].  Clerical  help 
refused  to  cross  the  CIO  picket 
lines.  Besides  picketing  the  record- 

ing plant  at  6624  Romaine  St.,  a 
line  has  been  thrown  around  the 
CBS  Hollywood  studios,  as  well  as 
the  network's  Vine  St.  Playhouse. 

Distribution  of  records  made  by 

the  company's  Bridgeport  plant 
continues  to  hit  snags.  Union  offi- 

cials announced  they  are  receiving 
support  from  Southern  California 
retail  outlets.  Most  of  them  have 
agreed  not  to  restock  with  Colum- 

bia records  until  the  strike  is  set- 
tled, the  United  Electrical,  Radio 

Negotiating  Committee  of  Disc  Industry 

To  Hold  Final  Meeting  on  AFRA's  Code A  FINAL  MEETING  of  represen- 
tatives of  the  transcription  indus- 

try to  discuss  the  terms  and  con- 
ditions of  the  transcription  code  of 

the  American  Federation  of  Radio 
Artists  will  be  held  in  the  NBC 
board  room  in  New  York  Monday 
afternoon  at  2 :30,  it  was  announced 
Thursday  following  a  preliminary 
meeting  attended  by  about  25  tran- 

scription company  executives.  Mem- 
bers of  the  industry  negotiating 

committee  reported  on  their  deal- 
ings with  AFRA  executives  and 

presented  to  the  group  copies  of  the 
code  as  worked  out  during  more 
than  a  year  of  negotiations. 

Thorough  Study 
It  had  been  expected  only  one 

meeting  would  be  necessary,  but 
since  many  of  those  present  were 
examining  the  code  for  the  first 
time  and  wanted  to  go  over  it  with 
their  attorneys  before  accepting  the 
proposed  code  in  toto,  a  second 
meeting  was  arranged  for  Monday. 
Invitations  were  sent  by  Charles 
Gaines,  WBS,  chairman  of  the  ne- 

gotiating committee,  to  nearly  300 
transcription  companies  and  it  is 
hoped  that  more  of  them  will  be 
represented  on  Monday  than  on 
Thursday.  John  MacDonald,  NBC, 
presided  in  the  absence  of  Mr. 
Gaines  because  of  illness. 

At  the  Monday  meeting  the  in- 
dustry representatives  are  expected 

either  to  accept  the  present  code  or 
to  turn  it  back  to  their  committee 
with  specific  suggestions  for  revi- 

sion which  the  committee  can  take 
back  to  AFRA.  It  is  considered  un- 

likely the  group  will  voice  any  gen- 
eral objection  to  the  code  as  a 

whole,  but  there  is  possibility  it 
will  wish  to  change  certain  of  its 

&  Machine  Workers  of  America, 
Local  1421,  CIO,  said.  Columbia 
distributors  are  reported  laying  off 
employes  because  of  inability  to 
restock  records. 

CRC's  Position 

Secondary  boycott  of  CBS  spon- 
sors with  possibility  of  a  sympathy 

walkout  at  Bridgeport  plant  of  Co- 
lumbia Recording  was  threatened 

by  striking  Hollywood  workers. 
CRC  spokesman  denied  charges 

that  the  company  was  seeking  to 
destroy  the  union  and  also  ex- 

pressed willingness  to  deal  with 
CIO  officials  at  any  time.  They  said 
CRC  had  offered  workers  wage  in- 

creases and  pay  for  six  holidays 
that  would  tilt  payroll  5.34%  an- 

nually, had  requested  no  change  in 
closed  shop  clause  and  merely 
asked  that  seniority  be  departmen- 

talized instead  of  plantwide  with 
ability  taken  into  consideration  for 
promotion. 

CRC  spokesman  further  said  the 
offer  had  been  made  before  the 
strike  and  several  times  since,  and 
still  good.  CRC  claims  that  its  in- 

crease offer  to  strikers  amounted  to 
approximately  4  cents  per  hour  and 
not  1.7  cents  per  hour  as  reported 
by  union  officials. 

provisions.  Major  points  of  the  code 
in  its  present  form  follow: 

Code  sets  up  two  classes  of  tran- 
scriptions :  Class  A  includes  custom- 

built  transcriptions  used  by  one  spon- 
sor once  only  in  each  town  or  city  for 

any  product,  and  open-end  discs  which 
may  be  used  on  any  number  of  sta- 

tions of  any  power  for  one  or  more 

sponsors. Class  B  includes  open-end  transcrip- 
tions which  may  be  used  on  any  num- ber of  stations  of  not  over  1,000  watts 

power,  provided  that  if  one  sponsor uses  such  a  disc  on  more  than  four 
stations  or  on  one  station  of  higher 
power,  the  record  will  automatically 
be  reclassified  as  Class  A. 

Class  A  minimum  fees  for  actors 
and  announcers  are  $2  for  one  min- 

ute ;  .$3  for  two  minutes ;  $5  for  five 
minutes  ;  $12  for  15  minutes ;  $20  for 
30  minutes ;  $28  for  60  minutes,  with 
rehearsals  at  $6  an  hour,  one  hour 
being  required  for  all  programs  of 
over  five  minutes.  On  Class  B  discs 
minimum  fees  for  announcers  and  ac- 

tors range  from  $2  for  one  minute  to 
$17.50  for  an  hour,  with  rehearsals  at 
$3  and  hour. Class  A  minimums  for  singers  vary 
with  the  size  of  the  group.  Without 
itemizing  the  whole  scale  from  one 
minute  to  an  hour  for  each  group,  a 
comparative  idea  may  be  secured  from 
the  15-minute  rates,  as  follows :  For 
groups  of  nine  or  more  voices,  $11  per 
person ;  for  five  to  eight  voices,  $16 
each  ;  for  two  to  four  voices,  $20  each  ; 
for  soloists,  $25.  Rehearsal  rates  range 
from  $4  to  $6  an  hour. 

Recorded  musical  signatures,  which 
may  be  used  for  one  year  on  one  pro- 

gram, have  minimum  fees  of  $150  for 
soloists,  $125  per  person  for  duos  and 
trios,  and  $100  per  person  for  groups 
of  four  or  more.  Dramatized  commer- 

cials carry  minimum  fees  of  $12  for 
programs  of  15  minutes  or  less ;  $16 
for  half-hour  programs  and  $20  for 
hour  programs. 

Rates  for  Singers 

Minimum  rates  for  singers  are  the 
same  on  Class  B  as  on  Class  A  rec- 

ords, but  there  is  a  separate  scale  for 
singers  on  library  service  records.  For 
15  minutes  of  recorded  music,  to  be 
rehearsed  and  recorded  in  not  more 
than  one  hour,  $15  a  person  for  one 
or  more  voices  ;  $20  for  five  to  eight 
voices  ;  $25  for  two  to  four,  and  $31 for  soloists. 

When  transcriptions  are  used  in  con- 
nection with  live  commercial  broad- 

casts the  minimum  live  fees  shall  ap- 
ply. Time  spent  on  recordings  which 

are  discarded  shall  be  counted  as  re- 
hearsal time.  Dubbing  is  prohibited 

except  for  discs  used  for  processing 
or  making  duplicate  records  from  mas- 

ters, transcriptions  with  rerecorded 
signature  numbers  or  transcriptions 
made  to  incorporate  changes  in  com- mercials. 

Auditions  are  to  be  paid  for  at  not 
less  than  half  the  applicable  program 
fee,  plus  full  rehearsal  fee,  but  indi- 

vidual voice  tests  may  be  made  with- 
out compensation.  Terms  of  the  code 

apply  to  English  programs  only. 
Recording  rules  include  the  labeling 

of  each  Class  B  record  as  follows : 
"Use  of  this  record  prohibited  on  any 
station  of  over  1,000  watts  power  or 
for  one  sponsor  on  more  than  three  sta- 

tions up  to  1,000  watts  power."  Tran- scriptions made  available  for  foreign 
distribution  entail  payment  of  addi- 

tional fees  equal  to  the  original  mini- 
mums  for  each  artist,  with  sponsor  or 
producer  credited  with  payments  over 
the  minimum  fee  paid  in  the  first  in- 

stance. Remainder  of  terms  and  con- 
ditions are  similar  to  those  of  the 

AFRA  Code  of  Fair  Practice  for  net- 
work programs,  including  provisions 

for  arbitration  of  all  disputes  and  for 
changes  in  minimum  rates  after  Dec. 
15,  1942,  if  the  cost  of  living  index 
has  risen  10  points  or  more  during 
the  preceding  year.  Contract  is  dated 
to  expire  Nov.  1,  1943,  coincidentally 
with  the  network  contracts. 

Executives  of  MBS 

Meet  With  ASCAP 

Entire  Governing  Body  Holds 
Discussion  in  New  York 

MBS  DIRECTORS,  stockholders 
and  operating  board  met  in  New 
York  last  Friday  and  Saturday  for 
a  thorough  discussion  of  their  copy- 

right committee's  reports  on  ex- plorations of  the  avenues  open  for 
the  return  of  ASCAP  music  to  the 
network.  Meeting,  called  by  Fred 
Weber,  MBS  general  manager,  fol- 

lowing a  private  session  of  the  com- 
mittee in  Chicago,  April  16-17,  was 

still  in  progress  as  Broadcasting 
went  to  press  and  no  details  of  the 
discussion  were  available  at  that 
time. 

Neither  have  the  committee's  de- liberations in  Chicago  been  made 
public,  but  it  is  understood  that  at 
that  time  two  ASCAP  proposals 
were  discussed,  one  for  a  blanket 
license  similar  to  the  present 
ASCAP  licensing  plan  and  the 
other  for  a  per-program  arrange- 

ment, which  ASCAP  is  required  to 
offer  by  the  Government  consent. 
Whatever  the  nature  of  these  pro- 

posals, it  is  at  least  certain  that  the 
committee  found  them  interesting 
enough  to  warrant,  calling  the  en- 

tire committee  body  to  New  York 

to  hear  the  committee's  report. 
Others  Watching 

Last  week  preceding  the  MBS 

meeting,  ASCAP's  radio  committee 
and  the  Society's  board  had  been  in almost  continuous  session,  working 
feverishly  to  perfect  the  details  of 
its  proposals  before  the  MBS  group 
assembled.  No  meetings  have  been 
held  bet-ween  ASCAP  and  the  other 
networks  since  the  preliminary  dis- 

cussions with  CBS  April  11  and 
with  NBC  April  15  [Broadcasting, 
April  14,  21]. 

Since  the  consent  decree  binds 

ASCAP  to  give  each  station  or  net- 
work as  good  terms  as  his  competi- 
tors under  a  "favored  nation" 

clause,  it  is  believed  that  NBC  and 
CBS  are  allowing  MBS  to  carry 
on  the  negotiations  with  ASCAP 
and  that  when  and  if  MBS  signs 
an  ASCAP  contract  it  will  not  take 

long  for  the  other  networks  to  ac- 
cept similar  deals  if  they  so  desire 

at  that  time. 

8I!( frir 

ID. 

'PM'  Campaign 

THE  NEWSPAPER  PM,  New 
York,  has  started  an  intensive 
campaign  on  New  York  stations  to 
promote  circulation  among  women 
readers.  The  paper  is  sponsoring 
spot  announcements  on  participat- 

ing programs  on  WABC  WOR 
WQXR  WEAF  WJZ  WMCA  WHN. 
Agency  is  Harry  A.  Berk  Inc.,  New York. 

Feed  Firm  Test 

DUNLOP  MILLING  Co.,  Clarks- 
ville,  Tenn.,  is  testing  radio  for 
Challenger  livestock  feed.  Com- 

pany, a  subsidiary  of  General Foods  Corp.,  New  York,  is  using 
local  quarter-hour  programs  one  to 
three  times  weekly  on  five  south- ern stations.  Young  &  Rubicam, New  York,  is  agency. 
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Defense  Demand  for  Aluminum  Supply 

Likely  to  Strike  Deeply  at  Radio  Needs 

New  Business 
BROWN  &  WILLIAMSON  Tobacco 
Corp.,  Louisville  (Sir  Walter  Raleigh 
?moking  tobacco),  on  April  28  starts 
Private  Linn  Borden  Reports  on  54 
iVBC-Red  stations,  Tues.,  10:55-11 
p.m.  Agency :  Russel  M.  Seeds  Co., 
Chicago. 
BROWN  &  WILLIAMSON  Tobacco 
Corp.,  Louisville  (Raleigh  cigarettes), 
bn  April  29  starts  College  Humor  on 
54  NBC-Red  stations,  Tues.,  10:30- 
10  :55  p.m.  Agency :  Russel  M.  Seeds 
Co.,  Chicago. 

LOS  ANGELES  SOAP  Co.,  Los  An- 
geles (Sierra  Pine  soap),  on  April  28 

starts  for  52  weeks  participation  in 
Art  Baker's  Notebook  on  11  NBC- 
Pacific  Blue  stations  (KGO  KECA 
KTMS  KFSD  KEX  KJR  KGA 
,KFBK  KWG  KERN  KOH),  Mon. 
thru  Fri.,  11-11 :30  a.m.  Agency :  Ray- 

mond R.  Morgan  Co.,  Hollywood. 

LIMEI  COLA  Co.  of  California,  Ver- 
non, Cal.  (beverages),  on  April  27 

starts  for  13  weeks  Kids  of  the  Week 
on  8  NBC-Pacific  Blue  stations 
(KECA  KJR  KFSD  KTMS  KOH 
,KFBK  KWG  KERN),  Sun.,  5-5:30 p.m.  Agency :  Davis  &  Pierson  Adv. 
■Agency,  Los  Angeles. 
.GENERAL  FOODS,  Toronto  (Grape 
Nut  Flakes.  Baker's  Cocoa)  on  April 10  started  The  Aldrich  Family  on  25 
■Canadian  Broadcasting  Corp.  stations, and  for  Maxwell  House  Coffee  on 
CBM,  Montreal.  Thnrs.,  9:30-10  p.m., 
from  May  1,  8:30-9  p.m.  (EDST). 
Agency  :  Baker  Adv.  Agency,  Toronto. 

;  CARNATION  Co.  of  Canada.  Toronto 
,  (condensed  milk)  on  April  28  starts 
Contented  Hour  on  29  Canadian 
'Broadcasting  Corp.  stations.  Mon.,  10- 
10:30  p.m.  (EDST).  Agency:  Baker 
Adv.  Agency,  Toronto. 

F.  W.  FITCH  Co.,  Des  Moines 
\  (shampoo),  on  May  3  starts  new  pro- 
'  gram  not  yet  selected  on  10  NBC-Red stations.  Sat.,  10 :4.5-ll  a.m.  Agency  : 
I  L.  W.  Ramsey  Co.,  Davenport,  la. 

'  SEIBERLING  RUBBER  Co.,  Akron 
(rubber  heels),  on  April  14  started  for 

,  eight  weeks  Texas  Jim  Lewis  &  His 
:  Gang  on  16  California  Don  Lee  sta- 
i  tions,    Mon.,    Wed.,    Fri.,    7 :15-7 :30 
a.m.  (PST).  Agency  :  Meldrum  &  Few- 
smith,  Cleveland. 

i  HOLLAND  FURNACE  Co.,  Holland, 
Mich.,  May  17  only,  Holland  Tulip 
Festival  on  105  NBC-Blue  stations, 
Sat.,  1-1:30  p.m.  (COST).  Agency: 
Ruthrauff  &  Ryan,  Chicago. 

HOLLAND  FURNACE  Co.,  Holland, 
Mich.,  on  May  17  starts  ililes  Barn 
Dance  on  82  NBC-Blue  stations.  Sat., 
2-2:30  p.m.  Agency:  Ruthrauff  & 
Ryan,  N.  Y. 

Renewal  Account 

U.  S.  TOBACCO  Co.,  New  York,  for 
Model  and  Dill's  Best  smoking  tobacco, on  May  26  res^ews  Gay  Nineties  revue 
on  63  CBS  stations,  Mon.,  8:30-8:55 
p.m.  Agency :  Arthur  Kudner,  N.  Y. 

Network  Changes 
KRAFT  CHEESE  Co.,  Chicago 
(cheese,  salad  dressing),  on  April  10 
added  3  stations  (KSEI  KTFI 
KIDO)  to  Kraft  Music  Hall,  making 
a  total  of  87  NBC-Red  stations, 
Thurs.,  9-10  p.m.  (EST).  Agency:  J. 
Walter  Thompson  Co.,  Chicago. 

BROWN  &  WILLIAMSON  Tobacco 
Corp.,  Louisville  (Sir  Walter  Raleigh 
smoking  tol)aeco),  on  May  2  shifts 
TJncle  Walter's  Doghouse  from  Tues- 

day, 10:30-11  p.m.  to  Friday,  9:30-10 
p.m.  on  86  NBC-Red  stations.  Agen- 

cy :  Russel  M.  Seeds  Co.,  Chicago. 

EVIDENCE  that  the  aluminum 
shortage  resulting  from  national 
defense  activity  was  striking  more 
deeply  at  the  radio  manufacturing 
industry  than  first  thought  came  to 
light  last  week  as  the  priorities 
committee  of  Radio  Manufacturers 
Assn.  met  with  officials  of  the 
Priorities  Division  of  the  Office  of 
Production  Management. 

The  conferences  with  0PM  are 
to  be  followed  this  week,  starting 
Tuesday,  by  RMA  group  meetings 
in  New  York  at  which  discussions 
are  scheduled  dealing  with  substi- 

tutes for  restricted  strategic  ma- 
terials, curtailed  production  and 

shortages  in  such  materials  as 
aluminum,  nickel  and  zinc. 

Small  Poundage 

Although  little  was  heard  from 
radio  manufacturers  when  restric- 

tions on  aluminum  supplies  were 
announced  by  OPM  several  months 
ago,  it  has  now  become  evident 
that  although  a  comparatively 
small  poundage  of  aluminum  is 
used  in  broadcast  equipment  manu- 

facture, cutting  off  this  supply 
would  strike  a  heavy  blow  at  fabri- 

cation of  radio  receivers  and  other 
broadcast  apparatus.  RMA  repre- 

sentatives indicated  to  the  Priori- 
ties Division  that  under  the  present 

aluminum  priority  ratings,  manu- 
facture of  receivers  for  ordinary 

domestic  use  will  be  forced  to  a 
standstill. 

The  latest  move  of  the  Priorities 
Division  in  listing  various  indus- 

tries by  their  preference  ratings, 
according  to  the  priorities  schedule 
announced  for  aluminum  several 
weeks  ago,  has  drawn  fire  in  some 
quarters.  Under  the  latest  OPM 
listing,  aluminum  supplies  for  ra- 

dio manufacture  have  been  given 
a  B-7  preference  ratings — indicat- 

ing that  no  reasonably  satisfactory 
substitute  is  available,  and  allow- 

ing the  use  of  as  much  as  30%  of 
the  1940  average  monthly  supply 
of  aluminum.  This  amount  of  alu- 

minum would  be  available,  of 
course,  only  if  it  remained  after  de- 

fense demands — given  an  A  rating — were  met. 

It  is  pointed  out,  among  other 
instances,  that  such  items  as  alu- 

minum hoods  for  cottage  cheese 
jars  and  light-weight  aluminum 
furniture  for  laboratories  and  hos- 

pitals have  been  given  a  B-3  rating 
— well  above  that  of  radio  equip- 

ment. That  point  is  made  an  issue 
since  radio  broadcasting  equipment 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  coffee),  on  April  28 
shifts  Kate  Hopkins  from  4  :45-5  p.m. 
to  2  :45-3  p.m.,  Mon.  thru  Fri.  on  44 
CBS  stations.  Agency :  Benton  & 
Bowles,  N.  Y. 

PROCTER  &  GAMBLE  Co.  of  Can- 
ada, Toronto  (Oxydol)  on  April  28 

changes  The  Man  I  Married  to  Woman 
in  White  on  27  Canadian  Broadcasting 
Corp.  stations  Mon.  thru  Fri.  10  :30- 
30:45  a.m.,  and  on  CFRB,  Toronto. 
Mon.  thru  Fri.  5-5:15  p.m.  (EDST). 
Agency :  Blackett-Sample-IIummert, Chicago. 

also  has  been  placed  on  the  critical 
list  of  the  Army  and  Navy.  The 

apparent  paradox  is  hard  to  re- 
solve, it  is  held. 

Enough  for  Defense? 

OPM  has  declared  that  the  pri- 
orities ratings  on  aluminum  will 

not  effect  manufactures  of  radio 
equipment  for  national  defense 
needs,  since  sufficient  supplies  will 
be  made  available,  under  the  spe- 

cial defense  classification,  to  sup- 
ply these  needs.  The  Priorities  Divi- 

sion admits,  however,  that  enforce- 
ment of  the  priorities  control  likely 

will  cut  to  the  bone  radio  manufac- 
ture for  domestic  demand,  unless 

substitute  materials  are  adapted. 
Manufacturers,  viewing  this  sit- 

uation, point  to  the  danger  result- 
ing to  defense  construction  when 

large  manufacturing  plants  must 
be  kept  operating  on  defense  or- 

ders alone.  They  maintain  that  if 
domestic  receiver  manufactures  are 
cut  drastically,  skilled  personnel 
must  be  released,  and  when  the 
sudden  demand  of  large  defense 
orders  calls  for  operation  of  the 
plant  at  full  capacity,  the  capacity 
is  not  there. 

ANPA  Meeting 

(Continued  from  page  11) 

Report  stated  that  PA  was  expected 
to  be  self-sustaining  within  the 
year  and  to  become  a  source  of 
revenue  for  AP.  The  report  of  the 
general  manager,  Kent  Cooper, 
stated  that  expansion  of  service  to 

radio  stations  developed  "materi- 
ally" during  the  latter  part  of  1940 

and  that  further  expansion  is  an- 
ticipated during  1941. 

During  the  coming  year,  as  dur- 
ing the  past  year,  10  of  the  18 

members  of  the  AP  board  of  direc- 
tors have  radio  affiliations.  Five  of 

the  six  directors  whose  terms  ex- 
pired this  year  were  reelected  and 

George  F.  Booth,  Worcester  (Mass.) 
Tele'pram  (WTAG),  was  elected  to fill  the  place  vacated  by  Harry  J. 
Grant,  Milwaukee  Journal 
(WTMJ),  who  was  not  a  candidate 
for  reelection.  The  new  board's 
first  action  was  to  reelect  its  en- 

tire slate  of  officers. 
Make-up  of  the  AP  board  follows : 

Robert  McLean.  Philadelphia  Bulletin, 
liresident ;  E.  Lansing  Ray,  8t.  Louis 
Glolte-Democrat,  first  vice-president ; 
Stuart  H.  Perry,  Adrian  (Mich.) 
Telegram,  second  vice-president;  Kent 
Cooper,  AP  general  manager,  secre- 

tary;  Mr.  Booth  ;  Paul  Bellamy.  Cleve- land Plain  Dealer  (WHK,  WCLE, 
WHKC,  WKBN)  ;  George  Longan, 
Kansas  City  Star  (WDAF)  ;  E.  H. 
Butler,  Buffalo  Evening  Neios 
(WBBN.  WEBR)  ;  Clark  Howell, 
A  ilanta  Constitution  ;  E.  K.  Gavlord, 
Oklahoma  City  Oklahoman  (WKY. 
KLZ.  KVOR)  ;  Houston  Harte.  Snn 
Anoelo  (Tex.)  Standard  (KGKL, 
KRBC.  KBST.  KPLT.  KRIS)  ;  .Tosh 
L.  Home,  Bocky  Mount  (N.  C.)  Tele- 
pram  ;  L,  K.  Nicholson,  Neio  Orleans 
Times-Picayune :  Robert  R.  McCor- 
mick.  Chicago  Trihune  (WGN)  ;  W. 
H.  Cowles,  Spokane  Snokesman-Re- 
riew  ;  .1.  R.  Knowland.  Oakland  Trilj- 
iine  (KLX)  ;  Frnnk  B.  Noyes,  Wash- 

ington Star  (WMAL)  ;  Paul  Patter- 
terson.  Baltimore  Sun  :  .Tolm  Co-^Ips, Des  Moines  Register  (WMT,  KRNT, 
KSO.  WNAX). 

"If  I  dare  say  so,  Miss  Whistleberry, 
you're  very  nearly  as  attractive  as 
WFDF  Flint  Michigan  now  that  it's 
a  kilowatt  on  010." 

Smack  into  the  Middle 

of  TEXAS' 

BOOMING  GULF  COAST 

INDUSTRIAL  AREA 

FULL  TIME  560  KC 
NBC  BLUE  1000  WAHS 

KFDM  BEAUMONT 
Represented  by 

HOWARD  H.  WILSON,  COMPANY 

WC  BM 
BALTIMORE,  MARYLAND 

October  1st 
MEMBER  NBC 
BLUE  NETWORK 

Affiliated  with  the 
MUTUAL Broadcasting  System 

JOHN  ELMER,  President GEO.  H.  ROEDER,  Gen.  Mgr. 
National  Representatives 
THE  FOREMAN  CO. 

247  Park  Ave.,  New  York 
Wrigley  Building,  Chicago 
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IN  THE  7th  RETAIL  MARKET 

KSTP 
MINNEAPOLIS       •       SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  Waiii. 
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HAWORTH  BROMLEY  has  joined 
the  Hollywood  staff  of  Dolaii  &  Doane, 
talent  agency,  as  head  of  the  story 
and  writers  department. 
LEAV  KERXER,  formerly  account 
executive  of  CBS  Hollywood  artists 
bureau,  has  joined  William  Morris 
Agency,  that  city. 
WALTER  SHANKS,  formerly  man- 

ager of  California  Model  Service, 
Hollywood,  has  joined  T.  Tyler  Smith 
Adv.  &  Merchandising,  that  city,  as 
account  executive. 

LICHTIG  &  ENGLANDER,  Holly- 
wood agency  specialising  in  stories  and 

writers,  has  expanded  its  services.  Jack 
Fife,  formerly  associated  with  A. 
George  Volck  Agency,  has  been  ap- 

pointed director  of  the  talent  depart- ment, with  Alan  Christie  taking  over 
management  of  musicians,  composers, 
conductors  and  concert  artists. 

PAUL  F.  ABLER  who  recently  re- 
signed as  eastern  manager  of  Sears  & 

Ayer,  station  representatives,  has  es- 
tal)lished  his  own  agency  in  Hollywood 
under  firm  name  of  Eastern  Adver- 

tiser's Service,  with  offices  at  6305 Yucca  St.  Firm  will  service  eastern 
advertising  agencies  and  advertisers  as 
West  Coast  representative,  specializing 
in  radio.  San  Francisco  and  Seattle 
branch  offices  will  be  established. 
DAVE  McMillan.  formerly  of 
Richardson  &  McDonald  Adv.  Agency, 
Toronto,  has  joined  Walsh  Ady. 
Agency,  Toronto,  as  account  executive. 
R.  E.  S.  GREEN,  radio  executive  of 
Walsh  Adv.  Agency.  Toronto,  has  re- 

signed to  become  Ontario  sales  repre- 
sentative of  Collins  &  Aikman  of  Can- 

ada. He  was  formerly  in  the  advertis- 
ing department  of  Chrysler  Corp  of 

Canada. 
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H.  H.  CHASE,  Los  Angeles  manager 
and  co-owner,  having  retired,  Norman 
R.  Barnes  has  purchased  the  interest 
of  his  partner  in  Barnes-Chase  Co., 
Southern  California  advertising  agen- 

cy, and  will  continue  to  operate  under 
the  same  firm  name.  E.  W.  Rutledge, 
formerly  production  manager,  has  been 
elevated  to  manager  of  the  Los  Angeles 
office.  Mr.  Barnes  will  continue  to 
manage  the  San  Diego  division  of  the 
agency.  Miss  M.  G.  Roche,  after  an 
absence  of  several  years,  has  rejoined 
the  San  Diego  staff  as  copywriter  and 
radio  director. 

GINNY  SIMMS  has  been  added  to  the 
Hollywood  staff  of  McKee  &  Albright 
Inc.  as  script  assistant  on  the  NBC 
Rudy  Vallcc  Shoio,  sponsored  by  Na- tional Dairy  Products  Inc.  (Sealtest). 
She  was  formerly  in  the  KHJ,  Holly- 

wood, in-oduction  department. 
IIITGII  BLAND,  onetime  copywriter 
of  the  defunct  Richard  T.  Clarke  Co., 
Beverly  Hills  agency,  has  joined  Hugo 
Scheibner  Inc.,  Los  Angeles,  in  a 
similar  capacity. 
DONALD  L.  DAVIS  and  Wallace  R. 
B.  Pearson,  both  formerly  of  Chicago, 
have  established  the  Davis  &  Pearson 
Adv.  Agency  at  4812  Sunset  Blvd., 
Hollywood. 
POTTER  &  BLACK  Adv.  Agency,  Los 
Angeles,  has  moved  to  new  offices  at 
7000  Santa  Monica  Blvd.,  Hollywood. 

IDA  HORN,  formerly  of  the  Willard 
Tablet  Co.,  Chicago,  has  joined  First 
United  Broadcasters,  Chicago,  as  as- 

sistant to  Hugh  Rager,  managing  di- 
rector. Miss  Horn  replaced  Midge 

IMarx,  who  resigned  and  will  make  her 
future  home  in  California. 
ROY  DODGE,  for  the  last  five  years 
account  executive  of  Albert  Kircher 
Co.,  Chicago,  has  joined  First  United 
Broadcasters,  same  city,  in  the  same 
capacity. 
MILTON  GUSTAFSON,  recently  in 
publicity  and  radio  at  the  U  of  Ne- 

braska, has  joined  Bert  S.  Gitten  Ad- 
vertising, Milwaukee,  as  agricultural 

copy  writer  on  the  Allis-Chalmers  ac- count. 

EDWARD  H.  PEARSON,  formerly  of 
Lord  &  Thomas  in  the  New  York  of- 

fices, has  joined  John  Falkner  Arndt 
&  Co.,  Philadelphia,  as  copy  writer. 

RAY  BUFFUM,  formerly  NBC  pro- 
gram director,  has  joined  the  staff  of 

Ted  Bates  Inc.,  New  York,  as  script 
editor  and  writer.  He  will  write  City 
Desk,  sponsored  on  CBS  by  Colgate- 
Palmolive-Peet  Co.,  Jersey  City,  for Palmolive  shave  cream. 

.TAMES  SHELBY,  for  the  last  15 
months  associated  with  production  and 
script  writing  department  of  Grant 
Adv.  Inc.,  Chicago,  has  been  appointed 
head  of  the  agency's  publicity  depart- ment. 
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William  M.  Spire  Given  | 

McCann  -  Erickson  Post 

CONTRACT  for  the  first  full  sym- 
phony music  releases  in  the  library 

transcription  field  is  signed  by 
Henry  Svedrofsky,  conductor  of  the 
Los  Angeles  Philharmonic,  which 
will  perform  for  Standard  Radio. 
Milton  Blink,  co-owner  of  the  tran- 

scription firm,  said  of  the  undertak- 
ing, "The  ever-increasing  appetite 

of  radio  listeners  for  symphony 
music  has  inspired  this  move.  While 
records  of  such  music  have  always 
been  available,  good  transcriptions 
have  not — most  important  advan- 

tage will  be  the  uninterrupted 
playing  angle."  For  use  on  the  air, the  Los  Angeles  Orchestra  will  be 
known  as  the  "American  Philhar- 

monic". Watching  Mr.  Svedrofsky 
put  his  name  on  the  dotted  line  are 
Don  Allen,  Standard  Radio  produc- 

tion director  (left)  and  Gerald 
King,  co-owner  of  Standard  Radio. 

Vanderbie,  Rubens  Buy 

Interest  in  Large  Boat 
FROM  a  start  as  salesman  of  lake 
cruises  via  the  medium  of  radio, 
H.  S.  Vanderbie  and  Walter  L. 
Rubens,  partners  of  the  Chicago 
advertising  agency  of  Vanderbie  & 
Rubens,  have  become  part  owners 
of  the  largest  cruise  ship  on  the 
Great  Lakes,  the  SS  Seeandbee. 
The  $2,000,000  vessel  plies  regular- 

ly during  the  summer  on  seven- 
day  trips  from  Chicago  to  Macki- 

nac, Detroit,  Cleveland  and  Buffalo 
(Niagara  Falls). 
Larger  than  many  ocean  liners, 

the  ship  is  500  feet  long,  100  feet 
wide,  with  five  decks,  large  ball- 

room, three  dining  rooms,  sundecks, 
cafe  and  deluxe  suites. 

One  of  the  novel  uses  that  the 
Chicago  advertising  executives  in- 

tend to  make  of  their  new  posses- 
sion will  be  to  book  it  as  a  floating 

convention  hall.  The  American  Nur- 
serymen's Assn.  of  800  members 

will  occupy  the  ship  from  July 
7-11. 

Oelwein  Series 

OELWEIN  CHEMICAL  Co.,  Oel- 
wein, la.  (Occo  mineral  compound) , 

thru  Cary-Ainsworth,  Des  Moines, 
has  completed  arrangements  to  re- 

establish on  Aug.  4  its  currently 
expiring  thrice-weekly  spot  cam- 

paign on  19  stations  in  North  and 
South  Dakota,  Minnesota,  Iowa, 
Wisconsin  and  Illinois.  According 
to  current  plans  the  business  will 
be  placed  on  the  same  stations  as 
well  as  a  number  of  others. 

Mr.  Spire 

WILLIAM   M.    SPIRE,  assistant 
radio  director  of  McCann-Ericksonj*jy 
New  York,  has  been  named  radial 
director,  succeeding  Stuart  Ludluiiij[gl 
who  is  joining  J. 
Stirling  Getchell 
Inc.,  New  York. 
Mr.    Spire's  ap- 

pointment follows 
a  number  of  re- cent  changes  in 

the  agency's  ra- dio department. Oscar  M.  (Pete) 
Schloss  of  the 

media  depart- ment,  was  made 
chief  timebuyer,  succeeding  Robert 
W.  Tannehill,  who  joined  Benton  Si 
Bowles,  New  York,  as  merchandis 

ing  chief. Other  changes  are:  Jack  Thomp- 
son, assistant  timebuyer,  into  the 

Army;  Miss  Helen  Morton,  assis- 
tant to  Mr.  Tannehill,  to  Benton  S 

Bowles  as  merchandising  assistant;- 
Margaret  Jessup,  production  as 
sistant,  to  Parent's  Magazine  a? assistant  to  the  publisher;  Doug 
las  Humphries,  script  writer,  tc 
Badger,  Browning  &  Hersey,  Ne\M 
York.  Agency  officials  declined  to 
give  any  reason  for  the  changesi 
but  said  that  shift  in  the  radio  de 

partment  had  been  "in  the  air"  foi some  time. 

Hodapp  Joins  Grant 
BILL  HODAPP,  writer-produce] 
of  NBC  in  Chicago  and  New  York 
has  joined  the  radio  department  or 
the  Grant  Adv.  Agency,  Chicago 
in  charge  of  writing  and  produc 
tion.  In  addition  to  writing  th( 
NBC-Blue  network's  Ward  Baking 
Co.  (Soft-Bun  Bread)  serial  Jani 
Arden,  and  many  other  shows  foi 
the  network,  he  did  extensive  free 
lance  writing  which  i  n  el  u  d  e  o 
scripts  for  Procter  &  Gambli 
(Drene),  Knickerbocker  Playhouse 
NBC-Red  feature,  and  Brown  & 
Williamson  Tobacco  Corp.  (Wing 
cigarettes)  Wings  of  Destiny,  alsi 
on  NBC-Red.  His  first  assignmen 

at  the  Grant  agency  is  What's  You Idea,  sponsored  by  Mars  Inc.,  Chi 
cago  (candy  bars),  on  NBC-Red Several  other  shows  are  currentl 
in  the  process  of  production.  Mr 
Hodapp  is  a  graduate  of  Centr 
College,  and  took  a  post-graduati course  at  the  Indiana  U.  He  re 
placed  Wyllis  Cooper,  resigned 
who  has  returned  to  New  York. 

New  Advertising  'Register' STANDARD  ADVERTISING  REG 
ISTER  has  announced  the  completioi 
of  its  26th  Annual  Edition,  listin; 
personnel,  agency  and  media  informii 
tion  on  over  12,000  national  advei] 
ti.sers,  classified  by  product,  togethc 
with  total  1940  expenditures  by  ai 
vertisers  in  network  and  spot  radi(( 
magazines  and  farm  papers. 

MARGUERITE  LYON,  copywrit( 
for  Henri,  Hurst  &  McDonald,  Ch 
cago,  has  published  a  book  titled  Tah 
to  the  Hills,  relating  her  experienc( 
as  a  farmer  in  the  Ozark  Mountain; 
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Lgency  Personnel 

depleted  by  Draft 
ieveral  Already  in  Training 

l^'HE  DRAFT  descended  upon  the idio  departments  of  leading  Xew 
fork  agencies  within  the  past  few 
ireeks,    creating    personnel  prob- 
sms  within  the  departments,  hith- 

firto  unaffected  to  any  considerable 
jlegree  by  the  selective  service  pro- ram. 

A  number  of  agency  radio  per- 
lonnel  are  already  in  training, 
kthers  have  been  notified  when  to 

•eport,  and  others  have  received 
juestionnaires  and  are  in  various 
jtages  of  Army  induction. 

Already  Summoned 

Among  those  who  have  or  are 
foeing  called  to  the  colors  are:  John 
Christ,  producer  of  True  or  False, 
J.  Walter  Thompson  Co.;  Jack 
Thompson,  assistant  timebuyer, 
jMcCann-Erickson;  James  Cannon, 
[promotion  director,  Lord  &  Thomas; 
John  Schultz,  timebuyer,  Erwin 
iWasey  &  Co.;  Harmon  Nelson,  pro- 

duction assistant,  and  BjT:on  Col- 
lins Jr.,  script  wTiter,  Young  & 

Rubicam;  Fred  Cropper,  radio  pro- 
motion, Compton  Adv. 

Officials  at  the  agencies  explained 
there  are  more  eligible  draftees  in 
radio  than  in  other  agency  depart- 

ments, and  as  the  national  defense 
program  goes  into  high  gear,  more 
of  these  men,  it  is  expected,  will 
;be  drafted. 

Ezra  Stone,  star  of  the  Aldrich 
Family,  has  received  and  returned 
his  Army  questionnaire.  The  pro- 

gram is  sponsored  on  XBC-Red  by 
General  Foods  Corp.,  New  York  for 
Jell-0,  and  at  Young  &  Rubicam. 
New  York,  the  agency,  it  was  stated 
the  program  would  continue  if 
Stone  were  drafted. 

HIGH  PAY  IN  RADIO 

Broadcast  Workers  Set  Top 

 Earnings  =  

COMPARED  with  Labor  Depart- 
ment compilations  of  average  week- 

ly earnings  in  various  other  indus- 
tries, workers  in  the  broadcasting 

industry  receive  a  higher  average 
pay  than  workers  in  any  other  in- 

dustry, according  to  estimates  bv 
Joseph  L.  Miller,  NAB  labor  rela- 

tions director. 
The  Labor  Department  figures, 

released  in  mid-April  and  based  on 
average  weekly  earnings  in  Feb- 

ruary, 1941,  show  a  weekly  high 
wage  of  S41.78  for  workers' in  the machine  tool  industry.  Although 
the  broadcasting  industry  is  not 

ranked,  Mr.  Miller  pointed"  out  that FCC  figures  as  of  Oct.  15,  1939, 
shovv-ed  an  average  weekly  earning of  841.08,  and  observed  that  in- 

creases in  radio's  wage  level  since 
then  doubtless  bring  the  level  for 
broadcasting  workers  above  that  of 
machine  tool  workers. 

Other  average  earnings  listed  in 
the  Labor  Department  ccmpilation 
include  automobile  manufacture, 
S40.0.5;  brokerage,  §.37.71;  insur- 

ance. $.37.70;  telephone  and  tele- 
graph, §31.30;  printing,  newspaper 

and  p;ricdical,  $38.42. 

NOW  THEY  LOOK  LIKE  THIS 

See  page  18 

LOOKING   FOR  A 

mm 

PHOTOGRAPHS  ON  PAGE  18  in  the  same  (1  to  r)  order  show:  (1) 
Frank  E.  Mason,  NBC  v.p.,  who  was  assistant  editor  of  American  Boy 
magazine  in  1917  when  he  enlisted;  he  was  sent  to  France  immediately  as 
intelligence  officer  with  the  9th  Infantry,  was  instructor  at  the  Army 
Intelligence  School,  became  chief  censor  of  Advanced  G.H.Q.  at  Trier, 
was  assigned  to  The  Hague  as  assistant  military  attache,  then  went  to 
Berlin  in  the  same  capacity.  He  was  mustered  out  a  captain  in  November, 
1919.  (2)  Clayland  T.  Morgan,  assistant  to  the  president  of  NBC.  who  was 
a  first  lieutenant  of  the  54th  Pioneers  Infantry  with  the  Army  of  Occupa- 

tion. (3)  Horton  Heath.  RCA  director  of  advertising  and  publicity,  who 
was  a  first  lieutenant  of  Field  Artillery  and  served  through  1918  as  an 
instructor  at  the  School  of  Fire.  Fort  Sill. 

Kelly  Promoted 
AFTER  having  travelled  some 
106,000  miles  annually  since  1937 
as  regional  director  of  Knox  Reeves 
Adv.,  sports  broadcasting  activities, 
James  T.  Kelley, 
has  been  trans- 

ferred to  Min- 
neapolis h  e  a  d- 

quarters  to  take 
over  the  newly- 
created  post  of 
sales  development 
manager,  stress- 

ing new  markets, 
it  was  announced 
last  week  bv  E. 
E.  Sylvestre,  Mr.  Kelley 
president.  Mr.  Kelley  has  travelled 
on  behalf  of  baseball  broadcasts 
sponsored  by  General  Mills,  Socony- 
Vacuum  Oil  Co.,  B.  F.  Goodrich 
Rubber  Co.  and  miscellaneous  local 
companies.  His  new  duties  are  in  a 
field  in  which  the  Reeves  agency 
will  bsccme  increasingly  active  dur- 

ing c;ming  months,  Mr.  Sylvestre 
said. 

'Rake'  for  Scliiuid 

ROBERT  A.  SCHMID,  MBS 
director  of  advertising  and 
promotion,  on  April  24  was 
one  of  ten  young  men,  30  or 

under,  receiving  the  "Award 
of  the  Rake",  annually  con- 

ferred by  the  New  York  Ad- 
vertising Club  to  young  men 

who  have  distinguished  them- 
selves early  in  their  careers. 

Award  states  it  is  for  those 
■'who  have  exchanged  the  cry- 

ing towel  fcr  the  rake  and 
scratched  for  their  own  op- 

portunities rather  than  wait- 

ing for  them." 

Crawford  Renews 
CRAWFORD  CLOTHES.  New 
York,  has  renewed  for  nine  weeks 
its  contract  for  12  hours  weekly 
on  WMCA,  New  York,  and  has 
added  two  news  programs  to  the 
schedule. 

Bee  Line  to  Alaska's  New  Business — 

Is  KFAR  .  .  .  Serving  a  "Honey" 
of  a  Market! 

1000 

Watts KFAR 

610 
KC. 

Seattle  rep.   G.A.WELLINGTON    •    1011  American  Bank  BIdg. 

a  O 

Forget  the  end  of  the  rainbow 
...check  with  KMBC  Dinner 

Bell  Round-Up !  For  on  this 

hour-long,  noon-time  funfest — 

the  biggest  locally- produced 
show  in  this  vast  Missouri-Kan- 

sas area  —  you'll  find  the  spot 
that  delivers  solid-gold  profits! 

THE  KMBC 

DINNER  BELL  ROUND-UP 
NEWS  with  John  Cameron  Swayze, 

famous  reporter,  editor,  columnist. 

MARKETS  with  Bob  Riley,  exclusive 
reporter  forK.C.  Livestock  Interests. 

FARM  CHATS  with  Phil  Evans,  na- 
tionally-known KMBC  Farm  Service 

Director.  ^ 

MUSIC,  COMEDY,  VARIETY  with 
28  artists — all  featured  each  Satur- 

day on  "Brush  Creek  Follies" — CBS,  coast  to  coast! 

* 
No  wonder  National  Biscuit, 

Colgate, Vick's,  Kellogg's  and  other advertisers  anxious  to  reach  both 

rural  and  citj'  lis- tenerscallthe  i  j-u 

KMBC  Dinner 

Bell  Round- 

Up  

KMBC 
or  KANSAS  GITT 

Free&Peters,lnc  CBS  Basic  Networli 
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Daylight  Saving  Cities 
{Continued  from  page  16) 

Kirby 
Lake  Bomoseen 
Lincoln 
Londonderry 
Lowell 
Ludlow 
Lyndonville 
Manchester 
Marlboro 
Middlebury 

(Apr.  27-Oct.  26) Middlesex 
Middletown 
Milton 
Montgomery 
Montpelier  City 
Moretown 
Morgan 
Newfane 
New  Haven 
Newport 
Northfield 
North  Hero 
N'frth  Troy 

(May  1-Oct.  1) 
^  Norwich 
Orange 
Orleans 
Pawlet 
Pittsfield 
Pittsford 
Plainfield 
Plymouth 
Pomf  ret 
Poultney 

(May  1-Oct.  1) Pownal 
Proctor 
Putney 
Readsboro 
Richford 
Richmond 

(May-Get.) Rochester 
Rockingham 
Roxbury 
Royalton 
Rupert 
Rutland 
Ryegate 

City 

St.  Albans  City 
St.  Johnsbury 
Saxton's  River Searsburg 
Shaftsbury 
Sheffield 
Shelburne 

(May-Oct.) 
Sheldon 
South  Burlington 
South  Hero 
Springfield 
Stamford 
Stockbridge 
Stowe 
Strafford 
Swanton 
Topsham Townshend 
Tunbridge 
Vergennes Vershire 
Vernon 
Waitsfield 
Wallingiord 
Warren 
Washington 
Waterbury 
Weathersfield 
Wells 
West  Fairlee 
West  Hartford 
Westminster 
Weston 
West  Pawlet 

(Generally  ob- served) 
West  Windsor 
White  River 
Whitingham 
Williamstown 

(Apr.  30-Oct.  31) 
Williston 
Wilmington 
Windham 
Windsor 
Winooski 
Woodbury 
Woodford 
Woodstock 
Worcester 

A  substantial  part  of  the  above  listing 
comes  from  the  National  Survey,  Chester, 
Vermont. 

CANADA 
In  September,  1940,  just  before  Daylight 

Saving  Time  was  to  revert  to  Standard 
Time,  the  Federal  Government,  by  Order- 
in-Council  under  the  War  Measures  Act, 
ordered  those  municipalities  in  the  Prov- 

inces of  Ontario  and  Quebec  which  had 
operated  on  Daylight  Saving  Time  during 
the  Summer  of  1940,  to  continue  on  fast 
time  indefinitely. 

Following  are  communities  listed  in  last 
year's  survey  as  observing  Daylight  Saving Time: 

ONTARIO 
Acton Newcastle 
Arnprior Newmarket 
Aurora Niagara  Falls 
Belleville Oakville 
Bowmanville Orillia 
Brampton Oshawa 
Brockville Ottawa 
Burlington Perth Cheltenham Peterborough 
Cobourg Pickering 
Cooksville Picton 
Cornwall Port  Arthur 
Dundas Port  Colborne 
Fergus Port  Hope 
Fort  Erie Prescott 
Fort  William Richmond  Hill 
Gananoque St.  Catharines 
Georgetown Smiths  Falls 
Grimsby Streetsville 
Guelph Sudbury 
Hamilton Thorold 
Hawkesbury Toronto 
Islington Trenton 
Kingston Welland 
Leaside We'^tijn 
Merritton Whitby 
Milton Woodbridge 
Napanee 

PROVINCE  OF  QUEBEC 
Arvida Jolictte 
Aylmer Jonquiere 
Beauharnois Ken<)gami 
Black  Lake Lachute 
Coaticook La  Tufiue 
Chicoutimi Lennoxville 

(City  and  County)  Levis 
Coleraine Magog 
Cowansville Metis  Beach 
Danville Mont-Joli 
Farnham Montreal 
Granby ( Metropolita 
Grand'Mere 

Area) 
Hull Autremont 
Isle  Maligne Port-Alfred 
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Third  Dayhght  Bill 
INDICATING  growing  interest  in 
the  proposition  of  establishing 
a  nationwide  daylight  saving  time 
system  as  a  national  defense  meas- 

ure, Rep.  Rogers  (R-Mass.)  last 
Thursday  introduced  in  the  House 
the  third  proposal  of  this  session  to 
provide  universal  daylight  saving 
time  in  the  United  States.  Like  the 
earlier  proposal  (HR-3789)  of  Rep. 
McLean  (R-N.  J.),  Mrs.  Rogers' 
bill  (HR-4522)  would  provide  day- 

light saving  between  the  last  Sun- 
day in  March  and  the  last  Sunday 

in  October  each  year,  an  eight- month  annual  stretch.  The  third 
bill  (HR-4206),  introduced  several 
weeks  ago  by  Rep.  Keogh  (D-N.  Y.) , 
would  provide  seven  months  day- 

light saving  time,  from  the  last 
Sunday  in  April  to  the  last  Sunday 
in  October.  All  three  have  been  re- 

ferred to  the  House  Interstate  & 
Foreign  Commerce  Committee. 

Quebec   City    and  St.  Raymond 
surrounding  dis-  Shawinigan  Falls trict  Sherbrooke 
Richmond  Sorel 
Rimouski  Temiscaming 
Riverbend  Thetford  Mines 
Rivi^re-du-Loup  Three  Rivers 
St.  Hyacinthe  Valleyfield 
St.  Jerome  Verdun 
St.  Johns  Westmount 
St.  Lambert 

Canadian  observance  elsewhere : 

PROVINCE    OF   NEW  BRUNSWICK 
Moncton  Saint  John 

(May  4-Sept.  27)        (May  4-Sept.  27) 
PROVINCE  OF  NOVA  SCOTIA 

Dartmouth  Halifax 
(May  4-Sept.  28)        (May  4-Sept.  28) 

PROVINCE  OF  SASKATCHEWAN 
Estevan  Weyburn 

(All  year  'round)        (May  1-Sept.  30) Regina  Yorkton 
(Apr.   13-Oct.   12)       (All  year  'round) Saskatoon 
(Apr.  27-Oct.  — ) 
PROVINCE  OF  BRITISH  COLUMBIA 

Townships  from  Creston  to  Crowsnest 
along  the  line  of  the  Canadian  Pacific  Rail- 

way use  Mountain  Time  throughout  the 
year,  although  the  district  is  in  the  Pacific 
Time  Zone  and  notwithstanding  that  the 
railway  operates  on  Pacific  Time.  The  in- 

tervening townships  between  these  two  ter- 
mini are  listed  below  alphabetically: 

Aldridge  Lumberton 
Caithness  Mayook 
Canyon  McConnell 
Colvalli  McGillivray 
Cranbrook  Michel 
Elko  Morrissey 
Erickson  Moyie 
Fassiferne  Natal 
Fernie  Rampart 
Galloway  Ryan 
Goatfell  Sparwood 
Hosmer  Tochty 
Jaffray  Wardner 
Jerome  Yahk 

NEWFOUNDLAND  AND 
LABRADOR 

One  hour  Daylight  Saving  provided  by 
statute  from  May  11  to  Oct.  5.  Probable 
advancement  of  another  hour  in  June. 

FOREIGN  COUNTRIES 
Country  Clocks  Advanced  Startiny 
Cuba   one  hour  June   1-Sept.  7 
Egypt   one  hour  Apr.   15-Sept.  5 Estonia  (same  time  as  Moscow)  Indefinitely 
•France   (Unoccupied)    two  hours  May  5 
Germany — One    hour — Indefinitely 

(Occupied    France.    Netherland,  Belgium 
and    Denmark   are    reported    on  same 
time  as  Germany.) 

•Great    Britain  two  hours   May   3-Aug.  !l Greece   one  hour  Ar)ril  7 
Hungary   one  hour  April  7 
Iceland   'jne  hour  March  1 
Italy  &  The  Vatican — one  hour — Indefinicly Latvia  (same  time  as  Moscow)  Indefinitely 
Lithuania  (same  time  as  Moscow )  Indefin'ly Mexico   one  hour  Indefinitely 
New  Zealand  30  minutes  Sept.  28,  1941 terminates  April  26,  1942 
Norway   one  hour  Indefinitely 
Portugal   one  hour  April  5 

probably  terminate  Nov.  1 
Shanghai   one  hour  March  16 
Slovakia   one  hour  April  8 

•  Clocks  have  been  advanced  one  hour 
since  last  fall. 

EXECUTIVE  SHIFTS 

ARE  MADE  BY  KOY 

REORGANIZATION  of  the  exec- 
utive staff  of  KOY,  Phoenix,  with 

appointment  of  John  A.  Reilly  as 
commercial  manager,  was  an- 

nounced last  week  by  Burridge  D. 
Butler,  chairman  of  the  board  of 
KOY  and  president  of  WLS,  Chi- 

cago, and  The  Prairie  Farmer.  The 
staff  changes  followed  the  resigna- 

tion of  Fred  A.  Palmer  as  general 
manager. 
Mr.  Reilly,  a  former  regular 

Army  captain,  has  been  with  KOY 
for  the  last  two  years.  He  was  di- 

rector of  special  events  of  both  the 

Chicago  and  New  York  World's Fairs  and  is  well-known  in  that 
field.  Hfe  joined  KOY  immediately 
following  the  close  of  the  first  year 
of  the  New  York  World's  Fair  and has  worked  in  all  departments  of 
the  station. 

John  R.  Williams,  with  KOY  for 
12  years,  has  been  named  manager 
of  operations.  He  had  been  pro- 

gram director  for  the  past  three 

years. 
Albert  D.  Johnson,  who  joined 

the  staff  two  years  ago,  was  named 
business  manager.  Robert  I.  Thomp- 

son, at  KOY  two  years,  is  chief 
engineer.  The  station  has  completed 
installation  of  a  new  50,000-watt 
Western  Electric  transmitter  and 
studios  are  being  remodeled. 

Dr.  Smith  Deferred 

PREPARED  TO  wind  up  the 

Where  Are  You  From'?  pro- gram on  WOR,  New  York, 
because  he  had  been  called  to 
active  Army  duty,  Dr.  Henry 
Lee  Smith,  28-year-old  Brown 
U  speech  professor  who  con- 

ducts the  weekly  half -hour  of 
dialect  detection,  received  a 
wire  just  one  hour  before  the 
final  program  notifying  him 
of  def  errment  until  the  school 
semester  ends  June  15.  The 
script  was  hastily  rewritten 
explaining  that  the  program, 
sponsored  by  Rex  Cole  Inc., 
New  York  General  Electric 
distributor  and  cancelled  be- 

cause of  the  irreplaceability 

of  the  professor's  philologi- cal talents,  would  remain  on 
the  air  until  Dr.  Smith,  who 
is  a  reserve  officer,  goes  into the  Army. 

Hillman-Clapper  News 

WILLIAM  HILLMAN,  former  Eu- 
ropean correspondent  for  Colliers 

Magazine,  and  Raymond  Clapper, 
Scripps-Howard  political  writer,  on 
April  28  start  a  thrice-weekly  quai*- 
ter-hour  series  News — Here  and 
Abroad  on  NBC-Blue.  Hillman 
heard  last  year  from  London  on 
NBC,  speaks  from  New  York,  while 
Clapper  gives  his  views  on  the  na- 

tion's affairs  from  NBC's  Wash- 
ington studios. 

Press-Radio  Committee 
APPOINTMENT  of  a  committee 
of  three  to  study  the  newspaper  di 
vorcement  issue  created  by  the 
FCC's  order  of  last  month  was  au 
thorized  by  the  radio  committee  of 
the  National  Council  for  the  Pre- 

vention of  Censorship,  affiliated 
with  the  American  Civil  Liberties 
Union,  at  a  meeting  in  New  York 
last  Thursday.  Guests  were  Sydney 
M.  Kaye,  New  York  attorney  and 
associate  counsel  of  the  radio-news- 

paper group,  and  Joseph  L.  Miller 
NAB  labor  relations  director.  Mor- 

ris Ernst,  Civil  Liberties  Union 
general  counsel,  supported  divorce 
ment  of  newspapers  from  station 
ownership  in  a  debate  with  Mr 
Kaye.  This  resulted  in  the  decision 
to  appoint  a  committee  not  yet 
named.  The  radio  committee  also 
discussed  the  desirability  of  a  Fed- 

eral statute  to  relieve  broadcast 
stations  of  all  liability  for  libel  and 
slander  uttered  over  the  air. 

WITH  FOREST  FIRES  RAGING 

New  England  and  Nebraska  Stations  Among  Those 

 Handling  Urgent  Disaster  Messages  
PRACTICAL  DEMONSTRATION 
of  how  radio  functions  in  a  public 
emergency  was  given  on  two  fronts 
in  recent  weeks.  On  April  21,  when 
forest  fires  were  raging  throughout 
New  England,  Lieut.  Gov.  Horace 
T.  Cahill  of  Massachusetts  deliv- 

ered an  urgent  safety  message  to 
the  people  of  his  State  over  the  en- 

tire Colonial  Network  of  20  sta- 
tions, warning  against  the  dangers 

which  threatened. 
Transcriptions  of  the  brodacast 

were  made  and  serviced  to  all  the 
other  stations  in  Boston.  These 
were  broadcast  repeatedly  for  sev- 

eral hours.  By  carrying  the  mes- 
sage over  the  Colonial  Network,  the 

six  New  England  States  were 
warned  of  the  fire  hazard. 

Functioning  as  the  directing 
force  and  the  only  means  of  com- 

munication with  stranded  motor- 

ists and  between  towns  where  tele 
phone  lines  were   down,  KGFW, 
Kearney,  Neb.,  helped  save  count 
less  lives  when  an  unprecendented 
blizzard  raged  April   19  through 
Central    and    Western  Nebraska 
Lloyd  Thomas,  owner  and  general 
manager  of  KGFW,  Paul  Roscoe, 
program  director,  Leslie  Cox,  an 
nouncer,  and  Kemper  Wilkins,  staff 
salesman,  all  went  out  in  the  coun 
try   in  various   directions   to  aid 
in  rescue  work  and  to  report  back 
by  telephone  wherever  possible. 
At  the  studios  the  rest  of 

KGFW's  staff  took  telephone  calls, 
sent  out  bulletins,  and  gave  direc 
tions,  coordinating  efforts  of  all 
rescue  groups.  Rooms  were  secured 
for  the  homeless,  food  was  donated 
for  a  soup  kitchen  which  was  set 
up,  alarms  for  missing  persons 
were  carried  by  the  station. 

WBAi 
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Advertiser  Merchandising  Needs 
{Continued  from  page  13) 

reach  them.  It  will  certainly  make 
them  more  conscious  of  what  radio 
is  accomplishing,  and  the  value  of 
radio  advertising. 
Any  advertising  department  has 

to  know  what  is  going  on  to  make 
possible  the  coordination  of  other 
departments'  work  with  the  adver- 

tising program.  The  sponsor  will 
be  eternally  grateful  to  those  sta- 

tions which  make  this  job  easier. 
These  reports  to  the  client  may 

involve  a  tremendous  amount  of 
detail  work — or  they  may  be  very 
simple.  For  example,  one  station 
has  to  write  a  daily  letter  and  pay 
three  cents  postage  to  report  con- 

test mail,  while  the  efficient  mer- 
chandiser has  a  mimeographed 

postcard  for  all  mail  reports. 
Here  the  rubber  stamp,  printed 

or  mimeographed  form  will  save 
stations  hundreds  of  hours  and  dol- 

lars. A  simple  form  or  stamp  can 
be  prepared  to  report  essential  in- 

formation accompanying  courtesy 
announcement  reports,  newspaper 
tear  sheets  and  clippings,  dealer 
call  reports,  photographs  and 
others.  And  these  will  be  a  lot 
easier  for  the  advertising  depart- 

ment to  digest  (see  KLZ  photo  page 
13). 

Answering  Inquiries 

The  advertiser  expects  the  sta- 
tion to  answer  mail  and  furnish 

requested  information  with  reason- 
able promptness.  It  is  strange  that 

this  point  should  be  mentioned  at 
all — but  when  an  advertiser  sends 
out  a  questionnaire  regarding  mer- 

chandising details,  he  is  lucky  to 
hear  from  60%  of  the  stations. 
It  takes  three  follow-up  letters  and 
four  more  weeks  before  the  re- 

sponse reaches  90%!  At  least  one 
station  is  allergic  to  mimeograph 
ink,  refusing  to  read,  let  alone  an- 

swer mimeographed  communica- 
tions ! 

Remember  when  national  adver- 
tising was  so  scarce  that  we  missed 

meals  to  answer  an  inquiry,  then 
slept  with  the  letter  under  the 
pillow  for  two  weeks? 

Advertisers  have  been  accused 
of  sending  out  questionnaires  just 
to  kill  time.  True,  they  sometimes 
cut  paper  dolls,  too,  but  the  client 
who  is  spending  reasonably  sound 
money  at  least  deserves  the  benefit 
of  the  doubt. 

Broadcasters  may  forget  that 
the  advertiser  is  working  with  50 
stations  instead  of  one,  plus  up 
to  several  hundred  branch  offices, 
and  has  to  set  up  administration 
details  on  his  basis  instead  of  the 
station's.  Often  five  minutes  time 
for  a  station  man  to  fill  out  a  ques- 

tionnaire will  save  the  advertiser 
several  hours.  Some  of  the  infor- 

mation asked  for  is  essential  if 
the  advertiser  is  to  give  the  station 
sufficient  material  and  support. 
Questionnaires  often  serve  as  a 
check  to  see  if  stations  received 

certain  material.  They  help  the  ad- 
vertising department  to  prepare 

summary  reports. 

Photographs  increase  the  effec- 

tiveness of  station  merchandising 
reports.  Regular  8  x  10  enlarge- 

ments of  good  shots  are  more 
usable,  but  snapshots  taken  by  the 
boss's  secretary  are  far  better  than none. 

Coverage  Facts 
In  addition  to  basic  merchandis- 

ing services — 
a.  Large,  elaborate  mailing 

pieces  are  impressive.  But  basic 
station  information  usually  finds 
space  in  permanent  files  only  when 
8%  X  11  size. 

b.  When  stations  become  famil- 
iar with  their  new  frequency  sur- 

roundings, it  will  be  nice  to  have 
some  up-to-date  coverage  maps  and 
statistics.  Don't  accuse  the  adver- 

tiser of  using  coverage  maps  for 
scratch  paper  when  he  asks  for 
more  than  one  copy.  He  may  need 
it  for  other  persons  and  depart- ments. 

c.  Accurate  coverage  informa- 
tion is  vital  and  exaggerated  cov- 

erage claims  usually  boomerang. 
Suppose  a  mis-informed  advertis- 

ing department  advises  a  branch 
manager  that  his  territory  receives 
some  coverage  from  WOOF  and 
that  advertising  costs  are  being 
charged  against  him  accordingly. 
If  the  manager  never  heard  of 
WOOF,  the  advertising  department 
looks  pretty  silly. 

d.  An  advertiser  may  want  to  as- 
semble station  market  figures  ac- 
cording to  his  own  sales  divisions. 

So  basic  statistics,  such  as  popula- 
tion, radio  homes,  food  and  drug 

sales,  etc.  should  be  broken  down 
by  counties. 

e.  The  lack  of  reliable  listener 

surveys  for  single  markets  is  amaz- 
ing— or  else  they  are  being  kept 

in  rep  and  station  files. 
f.  An  advertiser  may  have  to 

take  the  cure  before  he  can  figure 
out  what  percentage  of  individual 
station  costs  should  be  charged 
against  each  of  two  or  more  sale 
divisions  or  territories  which  may 
fall  within  the  station's  coverage 
area.  A  method  of  pro-rating  sta- 

tion costs  apparently  has  received 
less  attention  from  broadcasters 
than  any  other  major  topic — and 
is  one  of  the  most  important  to 
the  advertiser. 

Line  of  Distinction 

Lacking  any  complete  study,  such 
as  the  one  recently  completed  by 
WLW  [Broadcasting,  Jan.  20], 
the  next  best  thing  is  a  county 
breakdown  of  mail  response,  sep- 

arated according  to  average  day 
and  night  periods.  Eliminate  early 
morning  mail,  unless  as  a  separate 
study  of  that  particular  period. 
A  surprising  number  of  stations 
keep  no  mail  records,  believe  it 
or  not,  and  those  who  do  usually 
combine  daytime  and  night  totals, 
which  distorts  the  coverage  picture. 

It  seems  that  any  radio  station 
which  has  or  hopes  to  have  any 
volume  of  national  business  should 
be  able  to  render  enough  of  the 

HIZZONER  the  mayor  (right)  was 
go-between  to  bring  together  Harry 
Hartman,  baseball  announcer,  and 
Mortimer  C.  Watters  (left),  vice- 
president  of  Scripps-Howard  and 
general  manager  of  WCPO,  Cincin- nati. Hartman  held  out  for  more 
money  to  announce  the  Cincinnati 
Reds  games  on  WCPO  under  Gen- 

eral Mills  and  Socony-Vacuum 
sponsorship.  Hartman's  contract was  drawn  up  last  year  before  the 

Reds  captured  the  world's  cham- pionship. His  income,  incidentally, 
is  said  to  exceed  that  of  Mayor 
Stewart,  since  he  also  sells  and  has 
other  sports  programs.  WCPO  has 
carried  the  games  for  13  years. 
WSAI  also  broadcasts  the  games. 

above  services  to  meet  the  prin- 
cipal requirements  of  any  national 

advertiser.  A  number  of  prominent 
station  and  commercial  managers 
claim  that  a  majority  of  broad- 

casters are  against  any  attempt 
to  regulate  or  regiment  station 
merchandising,  feeling  it  is  impos- 

sible to  draw  a  sharp  line  between 
station  merchandising,  selling  and 
promotion  .  .  .  that  such  a  code 
would  be  like  adopting  a  selling 
code,  with  such  provisions  as : 

Mostly  Reasonable 
(1)  not  more  than  one  call  per 

prospect  per  month;  (2)  not  more 
than  one  letter  per  month  to  any 
advertising  agency;  (3)  not  over 
one  salesman  per  5  kw.;  (4)  not 
over  10%  of  the  dealers  permitted 
to  display  radio  matter;  and  (5) 
no  mention  of  a  sponsor  or  his 
product  except  on  duly  authorized 
commercial  broadcasts  or  in  the 
men's  room.  When  this  happens 
we  can  all  turn  to  FM  and  tele- 

vision for  a  fresh  start. 
A  few  broadcasters  say  adver- 

tisers make  unreasonable  demands, 
but  most  of  us  find  it  good  busi- 

ness to  keep  our  merchandising  re- 
quests reasonable.  Have  stations 

lost  many  desirable  accounts  di- 
rectly because  they  refused  an  un- 

reasonable request?  Will  mama  re- 
fuse to  let  Willie  play  with  any 

and  all  children  just  because  one 
or  two  happens  to  be  brats? 

SALES  OPENING 

Popular  station  in  Middle  West 
Metropoliton  market  has  opening 
for  rad;o-time  salesman  experi- 

enced In  selling  local  and  national 
business.  Excellent  opportunity  for 
the  man  who  can  measure  up.  Give 
full  particulars  about  yourself,  state 
age,  submit  photo  and  references. 
Address  Dox  416,  BROADCASTING. 

Most  station  managers  are  good 
enough  business  men  to  operate  a 
merchandising  department  on  a 
sound  basis.  And  judging  by  their 
stand  against  the  FCC,  ASCAP 
and  other  punches  from  .all  direc- 

tions, I  furthermore  believe  these 
same  broadcasters  will  have  the 
courage  to  resist  the  ultimatums  of 
any  advertiser  with  a  dictator  com- 

plex. 

Radio  stations  might  follow  the 
policy  of  KFPY  and  send  their 
own  merchandising  questionnaires 

to  the  sponsor,  such  as  "The  fol- 
lowing are  the  merchandising  serv- 

ices we  have  available,  and  the  ma- 
terial we  need  from  the  adver- 

tiser to  render  this  cooperation. 
Please  check  those  services  you 
desire  and  indicate  what  material 

you  will  furnish  .  .  ." I  am  curious  to  know  how  many 
advertisers  would  answer. 

More  for  Fels 

FELS  &  Co.,  Philadelphia  (Fels 
Naptha  soap  and  chips),  has  en- 

larged its  radio  schedule  to  include 
six-weekly  five-minute  Polish  pro- 

grams on  WEDC,  Chicago,  and  six- 
weekly  five-minute  Italian  pro- 

grams and  a  weekly  participation 
in  the  Polish  Telephone  Hour  on 
WGES,  Chicago.  Contracts  are  for 
six  months.  Placed  direct  by  Fels 
&  Co.,  Chicago  office.  Sponsor, 
through  S.  E.  Roberts  Inc.,  Phila- 

delphia, is  currently  running 
Happy  Hallow  Gang  on  WDGY, 
Minneapolis,  where  program  origi- nates and  is  fed  to  KDAL,  Duluth, Minn. 
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A  "Class  A"  market,  St.  Petersburg  has  a 
per  capita  buying  power  well  above  the 
National  average.  It's  one  of  Florida's best  markets  and  WTSP  covers  il 
thoroughly  and  economically.  WTSP  also 
gives  you  the  rest  of  the  rich  Tampa  Bay 
area  for  good  measure.  A  400,000  audi- 

ence in  one  compact  region. 

Added  to  this  bargain — your  advertising 
is  absolutely  free  every  day  the  sun  fails 
to  shine. 

WTSP 

St.  Petersburg  TIMES  Affiliate 
A  REGIONAL  STATION 
R.  S.  Stratton,  Manager 

St.  Petersburg,  Fla. 
Represented  by 

Radio  Advertising  Corp. 

New  York  •   Cleveland   •  Chicago 
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Sliepard  Is  Named 

Bv  American  Net 

JOHN  SHEPARD  3d,  president  of 
Yankee  Network,  was  elected  presi- 

dent of  American  Network,  FM 

organization,  at  its  first  directors' 
meeting-  since  its  recent  incorpoi-a- 
tion,  held  April  22  at  the  Hotel 
Ambassador,  New  York.  John  R. 

Latham,  manager  of  the  network's offices  in  New  York,  was  selected 
executive  vice-president;  Walter 
Damm,  WTMJ  and  W55M,  Mil- 

waukee, vice  -  president;  Herbert 
Pettey,  WHN,  New  York,  sec.-treas. 
American  Network  dii'ectors,  in 

addition  to  the  officers,  include  Gor- 
don Gray,  WSJS,  Winston-Salem, 

and  Harry  Stone,  WSM  and 
W47NV,  Nashville.  Meeting  con- 

sidered routine  matters  necessary 
to  start  off  the  new  corporation 
and  also  established  a  standard 
form  of  rate  card  for  all  member 
stations,  with  uniform  discount 
structures,  although  each  station 
determines  its  individual  rates. 

Frequency  discounts  were  set  as 
follows:  Less  than  26  times,  net; 
26-51  times,  5%  discount;  52-103 
times,  71/2  7f;  104-155  times,  10%; 
156  or  more,  12%  9(  .  An  additional 
121/2%  discount  will  be  granted  to 
advertisers  whose  programs  are 
broadcast  continuously  52  weeks. 

Stations  will  also  maintain  a  uni- 
form ratio  between  their  base  rates 

and  briefer  periods,  as  follows:  45 
minutes  will  cost  80%  of  the  hour 
rate;  30  minutes,  60%;  15  minutes, 
40'  r  ;  five  minutes,  20%,  and  one 
minute,  10%. 

Pending  beginning  of  network 
operation,  American  Network  office 
in  New  York  is  acting  as  sales 
representative  for  member  stations, 
three  of  which  are  already  operat- 

ing commercially.  Trio  are: 
W47NV,  Nashville;  W55M,  Mil- 

waukee, and  W39B,  Mt.  Washing- 
ton, N.  H. 

FM  Rate  Card 

W39B,  FM  station  of  Yankee 
Network,  located  at  Mt. 
Washington,  N.  H.,  with  of- 

fices at  Yankee  headquarters 
in  Boston,  has  issued  its  first 
rate  card.  Station  serves 
principal  cities  in  Maine, 
New  Hampshire  and  Ver- 

mont. Daytime  rates  are  $25 

per  hour,  $20  for  three-quar- ter hour,  $15  a  half-hour,  $10 
for  a  quarter-hour,  $5  for 
five  minutes  and  $2.50  for  a 
30-word  announcement.  Night 
rates  are  $50  an  hour,  $40 
for  three-quarter  hour,  $30  a 
half-hour,  $20  a  quarter- 
hour,  $10  for  five  minutes  and 
$5  for  30  words.  Discounts 
range  up  to  15%  according 
to  length  of  contracts  and  a 
15%  commission  is  allowed 
to  recognized  agencies  on  net 
station  time  only.  New  York 
representative  is  the  Amer- ican Network  Inc.,  at  60  E. 
42d  St. 

AXIS  POWERS  JAM 

BRITISH  PROGRAMS 
UNSUCCESSFUL  ATTEMPTS  by 
Axis  radio  technicians  to  jam  short- 

wave programs  sent  out  by  the 
British  Broadcasting  Corp.  were  re- 

ported by  Sir  Noel  Ashbridge,  BBC 
controller  of  engineering. 

In  a  report  on  the  "pestering" activities  of  the  Axis  broadcasters, 
released  by  BBC  in  New  York,  Sir 
Noel  explained  that  since  British 
shortwave  broadcasts  are  transmit- 

ted simultaneously  on  several  fre- 
quencies, foreign  listeners  anxious 

to  hear  London  news  programs 
clearly  can  do  so  by  switching  from 
a  jammed  wavelength  to  a  clear 
one. 

The  attempt  to  jam  the  British 
wavelengths  was  an  indication  of 
the  effectiveness  of  BBC  foreign 
language  broadcasts  especially 
those  to  France  and  Italy,  Sir  Noel 
said. 
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PHYSICALLY  FIT  for  Army  serv- 
ice was  the  decision  of  the  medical 

board  on  Virgil  Reames  of  the  sales 
staff  of  KLZ,  Denver.  Here  Lieut. 
Col.  L.  T.  Brown,  medical  examiner 
for  the  third  military  area,  takes 
Reames'  blood  pressure  in  a  check- 

up preliminary  to  his  induction  and 
assignment  to  the  Presidio  in  San 
Francisco  for  a  refresher  course. 
He  will  later  transfer  as  a  captain 
to  the  40th  field  artillery  at  Camp 
Roberts  at  San  Simeon.  Others 
from  KLZ  already  in  the  service 
are  Chief  Engineer  Tom  A.  Mc- 

Clelland, who  reported  to  Annapolis 
last  Saturday,  and  Walter  M.  Har- rison Jr.,  now  at  Camp  Barkeley, 
Texas. 

Plans  Board  Approves 

Site  for  KFVD's  FM 
AFTER  MUCH  opposition  from 
property  owners,  the  Los  Angeles 
City  Planning  Commission  in  mid- April  granted  KFVD,  that  city, 
permission  to  erect  an  FM  trans- mitter and  tower  at  Crescent  Drive 
and  Wonderland  Ave.  in  Hollywood 
Hills,  if  its  pending  application  for 
commercial  FM  facilities  is  granted 
by  the  FCC.  Los  Angeles  City 
Council  Planning  Committee  must 
next  sanction  the  site. 

Property  owners  recently  filed 
a  protest  with  the  Commission, 
claiming  the  proposed  150-foot  self- 
supporting  tower  would  have  an 
adverse  effect  upon  residential 
property  values  in  that  area.  J. 
Frank  Burke,  KFVD  manager,  at 
both  hearings  declared  there  was 
a  dearth  of  FM  station  sites  in 
Southern  California.  If  the  pend- 

ing KFVD  application  before  the 
FCC  is  granted,  studios  and  busi- ness offices  would  be  located  in 
downtown  Los  Angeles.  The  KFVD 
application  before  the  FCC  is  for 
45.1  mc.  to  cover  5,707  square  miles 
in  the  Los  Angeles  area. 

N.  H.  FM  Applicant 

LONE  application  for  FM  facili- 
ties during  the  past  week  was  re- 

ceived from  The  Radio  Voice  of 
New  Hampshire  Inc.,  requesting  a 
station  in  Manchester,  N.  H.,  on 
43.5  mc.  to  cover  19,622  square 
miles  and  a  population  of  4,099,385. 
Applicant  is  operator  of  the  recent- 

ly started  WMUR,  Manchester,  of 
which  Edward  J.  Gallagher,  pub- 

lisher of  the  Laconia  (N.  H.)  Citi- 
zen holds  a  minority  interest.  There 

are  now  59  applications  pending 
before  the  FCC. 

CONTRO 

ROOM 

RCA  Video  Exhibit 

WITH  THE  middleweight  cham- 
pionship boxing  bout  between  Billy 

Soose  and  Ken  Overlin  as  the  main 
entertainment  feature  of  the  dem- 

onstration, RCA  on  May  9  will  ex- 
hibit its  large-screen  theatre  tele- 
vision system  to  motion  picture  ex- 

hibitors and  members  of  the  radio 
trade  at  the  New  Yorker  Theatre, 
New  York. 

ALAN  MUNCEY  of  the  engineering 
staff  of  WCAU,  Philadelphia,  became 
the  second  member  of  the  station  to  be 
called  to  active  duty  by  the  Navy  when 
he  was  ordered  to  report  at  the  sub- marine base  in  New  London,  Conn. 
Louis  Fisher,  WCAU  announcer,  is 
completing  his  schooling  for  an  en- sign's commission  in  New  York  City. 
PAUL  HOLTON.  formerly  of  WCHS, 
Charleston,  AV.  Va..  has  been  made 
chief  engineer  of  WCLO,  Janesvillo, 
Wis.  and  Donald  Yapp  has  joined  the 
engineering  staff  to  replace  Dale 
Kealey,  drafted. 
WILLIAM  BARRON,  transmitter 
operator  of  WJLS,  Beckley,  W.  Va... 
has  transferred  to  the  new  WKWK 
Wheeling.  Henry  Robson  has  been 
appointed  a  transmitter  operator  of 
WJLS. 
ELLIS  W.  CALL,  announcer-oper- ator; George  Malone,  technician,  and 
Floyd  Olson,  Transradio  press  oper- ator, all  of  KTFI,  Twin  Falls,  Ida., 
have  resigned  to  join  the  Alaskan  Com- 

munication System  and  will  be  sta- 
tioned at  Kodiak  Island.  Thad  Bulke- 

ley,  announcer  and  Transradio  press 
operator,  formerly  on  the  staff  of 
KSEI,  Pocatello,  has  joined  KTFI  in a  similar  capacity. 

JOE  HANDCHETZ,  engineer  of 
WFPG,  Atlantic  City,  and  formerly 
of  WHAT,  Philadelphia,  has  returned 
to  the  engineering  staff  of  WHAT. 
JULIUS  C.  GEISE  Jr.,  engineer  of 
WHAT,  Philadelphia,  and  Alan  Mun- cey,  engineer  of  WCAU,  Philadelphia, have  been  ordered  to  active  duty  at  the 
submarine  base.  New  London,  Conn., 
both  with  the  rank  of  lieutenants. 

JACK  H.  TRAPIN.  former  transmit- 
ter designer  of  the  Transmitter  Equip- 

ment Mfg.  Co.,  New  York,  and  pre- viously of  WVFW,  Brooklyn,  has 
joined  the  engineering  staff  of.  WWRL, 
Woodside,  Long  Island. 

RAY  BERCH  has  been  named  a  con- 
trol room  engineer  of  KTSA,  San Antonio. 

HARVEY  WEHRMAN,  control  oper- ator at  KLZ,  Denver,  is  recuperating 
after  an  operation. 

J.  D.  JONES,  of  the  engineering  staff 
of  WBAP-KGKO,  Tort  Worth,  re- 

ported April  21  to  the  Naval  Acad- emy for  a  course  in  naval  navigation 
ART  TURNROSE,  chief  engineer  of 
KWJB,  Globe.  Ariz.,  is  the  father 
of  a  baby  boy  born  April  15. 

GLEN  GLASSCOCK,  studio  engineer 
of  KOA,  Denver,  has  been  promoted 
to  the  rank  of  senior  first  lieutenant 
in  the  naval  reserve.  Glasscock  is  com 
manding  offlcer  of  the  naval  communi- cations reserve  for  Colorado. 

BERNARD  J.  FULD  of  the  engineer 
ing  staff  of  WQXR,  New  York,  hasi 
been  called  to  active  duty  as  one  of,' four  naval  communications  reserve 
officers  selected  for  enrollment  in  a, 
special  course  at  the  Naval  Academy Annapolis. 

BILL  BETTS,  of  the  WRY  A,  Rich 
mond,  transmitter  staff,  has  joine( 
WJSV,  Washington. 

JAMES  FELIX,  formerly  of  WKBH 
La  Crosse,  Wis.,  has  joined  the  engi 
neering  staff  of  WAGE,  Syracuse 
N.  Y. 

WHEN  the  new  WMAL  transmittei 
was  opened  recently  at  Potomac,  Md. 
the  transmitting  equipment  at  the  orig 
inal  studio  location  downtown  Wash 
ington  was  purchased  by  the  Capito 
Radio  Engineering  Institute  to  be  usei 
in  training  radio  engineers  for  nationa defense  jobs. 

RADIO  ENGIMEERIMG  LABS.,  IMC. 
Long  Islond  City  ,  N.  V. 
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KDTH,  IN  DUBVQVE, 

I    SOON  TO  TAKE  AIR 
KDTH,  Dubuque,  la.,  affiliated  with 
jlthe  Dubuque  Telegraph-Herald, •will  go  on  the  air  about  May  1  with 
1,000  watts  on  1370  kc,  according 
to  K.  S.  (Ken) 
Gordon,  manager. 
Before  joining 
KDTH,  Mr.  Gor- 

don was  midwest 
zone  manager  of 
West  -  Holliday 
Co.,  newspaper 
representative 
firm  in  Chicago. 
The  station  will 
be  affiliated  with 
MBS.  A  newly- 
completed  three-story  building 
houses  the  station  exclusively. 

The  Collins  transmitter,  located 
on  the  banks  of  the  Mississippi,  has 
a  370-foot  Truscon  tower  and  two 
200-foot  Winchargers  for  direc- 

tional night  operation.  Studios  use 
KCA  equipment. 
W.  J.  Binkley,  formerly  of 

|K0KN,  Fremont,  Neb.,  has  been 
I  named  commercial  manager;  Paul 
Skinner,  from  WMAM,  Marinette, 
Wis.,  program  director;  Ruth  Mer- 
ritt,  irom  WIBA,  Madison,  Wis., 
script  and  continuity  supervisor; 
Silva  Skinner,  from  WMAM,  Mari- 

nette, musical  director;  Sherman 
Bowen,  former  program  director  of 
KATE,  Albert  Lea,  Minn.,  sports 
and  news. 

George  Freund,  Harold  Nagle 
and  John  Van  Meter,  all  new  to 
radio,  and  Fred  Smith,  formerly  of 
WHBF,  Rock  Island,  111.,  comprise 
the  announcing  staff.  Other  staff 
members  are  Arnie  Stierman,  for- 

merly associated  with  Father  Flan- 
agan's Boy's  Town,  where  he  wrote 

scripts  for  that  institution's  radio 
shows,  writer;  Bob  Graham,  sales- 

man; Ann  McKeevor,  librarian; 
Vanita  Meyer,  secretary.  The  engi- 

neering staff  consists  of  Stanley 
Beck,  formerly  of  WKBB,  Dubuque, 
chief  engineer;  Charles  Cain,  from 
KGBX,  Springfield,  Mo.;  Boynton 
Hagaman,  from  KROC,  Rochester, 
Minn. 

The  station  subscribes  to  Stand- 
ard and  Lang-Worth  libraries.  John 

E.  Pearson,  Chicago,  has  been  re- 
tained to  handle  national  sales. 

Polish  Music  Liked 
POLISH  music  is  in  greater  demand 
than  any  other  foreign  music  by  lis- 

I  teners  to  member  stations  of  BMI. 
■  according  to  a  survey  of  listener  pref- 
II  erences  and  recjuests.  Second  most 
1  popular  foreign  music  was  Italian,  ae- 

coi'ding  to  the  breakdown,  followed  by 
Cuban  and  Latin  American,  Scandi- 

navian and  Hungarian  music.  BMI's 
'  latest  catalog  lists  music  of  some  33 
'  nationalities,    and    negotiations  are 
■  pending  for  the  acquisition  of  addi- 

tional foreign  catalogs,  notably  Polish. 

New  WBYN,  Brooklyn 
CALL  LETTERS  of  the  new  Brook- 

lyn station  formed  by  the  consoli- 
dation of  WLTH,  WBBC,  WVFW 

and  WARD  [Broadcasting,  April 
21],  will  be  WBYN,  under  owner- 

ship of  Unified  Broadcasting  Corp., 
according  to  Griffith  Thompson, 
WBYN  vice-president  and  general 
manager.  Studios  will  be  operated 
in  Manhattan  as  well  as  Brooklyn, 
Mr.  Thompson  said.  The  Brooklyn 
studios  probably  will  be  at  554  At- lantic Ave.  Board  of  directors  of 
WBYN,  consists  of  Samuel  Gellai-d, 
president  and  general  manager  of 
WLTH;  Aaron  Kronenberg,  presi- 

dent and  general  manager  of 
WARD;  Salvatore  di  Angelo,  man- 

aging director  of  WVFW,  and  Peter 
Testan,  manager  of  WBBC. 

CONSERVING  FOOD 
WSB  Promotes  Collection  of 

 Jars  for  Canning  

'A  STATEWIDE  campaign  to  con- serve food  for  national  defense 
through  the  collection  of  jars  for 
canning  purposes,  has  been  started 
by  WSB,  Atlanta,  in  cooperation 
with  the  Georgia  Agricultural  Ex- tension Service.  The  station  has 
distributed  promotion  pieces  in  the 
form  of  counter  cards  and  window 
streamers  to  denote  cooperating 
stores,  so  that  persons  will  know 
where  to  bring  the  jars  they  wish 
to  donate.  This  has  been  supple- 

mented by  spot  announcements  and 
extensive  publicity  through  the 
press.  Chain  and  independent  gro- 

ceries alike,  have  been  contacted 
as  collection  agencies. 

The  project  has  been  undertaken 
as  a  supplement  to  the  Govern- 

ment's AAA  program  of  granting 
a  benefit  payment  of  $3  to  families 
canning  the  required  amount  of 
fruits  and  vegetables  specified  for 
1941.  It  has  been  estimated  that 
the  cost  of  containers  for  each  fam- 

ily's supply  of  conserved  food  will 
be  about  $20,  and  it  is  proposed  to 
cut  this  cost  considerably  through 
distribution  of  containers  donated 
by  the  public. 

WISR  are  the  call  letters  assigned 
to  the  new  local  in  Butler,  Pa.,  granted 
April  1  the  Butler  Broadcasting  Co. 
to  use  250  watts  daytime  on  680  ke. 
[Broadcasting,  April  7]. 

Arringtons  Are  Granted 

Covington,  Va.,  Station 
JOHN  ARRINGTON  and  his  wife, 
Marcia,  former  operators  of 
WCHV,  Charlottesville,  Va.,  were 
authorized  by  the  FCC  April  22  to 
construct  a  new  local  in  Covington, 
Va.  Station,  to  operate  with  250 
watts  fulltime  on  1340  kc,  has  been 
assigned  the  call  letters  WJMA. 

At  the  same  meeting  the  Com- 
mission also  adopted  its  previously 

proposed  order  of  March  19  grant- 
ing unconditionally  a  construction 

permit  to  the  Natchez  Broadcast- 
ing Co.  for  a  station  in  Natchez, 

Miss.,  250  watts  on  1490  kc. 
[Broadcasting,  March  24].  Princi- 

pals of  the  new  company  are  P.  K. 
Ewing,  manager  of  WDSU,  New 
Orleans,  who  also  owns  WGRM, 
Greenwood,  Miss.,  and  WGCM, 
Gulf  port.  Miss.,  91%  stockholder; 
his  son,  P.  K.  Ewing  Jr.,  manager 
of  WGRM,  3%;  another  son,  F.  C. 
Ewing,  manager  of  WGCM,  3%; 
and  M.  M.  Ewing,  3%. 

KSWO  Starts  May  12 
SETTING  May  12  as  the  starting 
date  of  the  new  KSWO,  Lawton, 
Okla.,  Byrne  Ross,  manager  and 
co-owner  of  the  station,  has  an- 

nounced staff  appointments  thus 
far.  The  local  was  granted  by  the 
FCC  last  Dec.  5  to  Mr.  Ross,  an 
insurance  man,  and  Willard  Carver, 
head  of  Carver  Chiropractic  Col- 

lege, to  operate  with  250  watts  on 
1150  kc.  Clifford  M.  Easum,  for- 

merly engineer  of  KTOK,  Oklahoma 
City,  has  been  named  chief  engi- 

neer and  Winifred  Stabler,  gradu- 
ate of  Oklahoma  U  with  experience 

at  WNAD,  Norman,  will  be  pro- 
gram director.  Other  staff  members 

have  not  yet  been  chosen.  Western 
Electric  equipment  is  being  in- 

stalled and  a  Blaw-Knox  tower 
erected. 

WAGE  Formal  Debut 
FORMAL  OPENING  of  WAGE, 
Syracuse  took  place  April  22,  after 
eight  days  of  actual  operation 
[Broadcasting,  April  14].  The  in- 

augural program  was  staged  from 
Loew's  Theatre  and  aired  coast-to- 
coast  on  MBS,  whose  key  the  new 
station  will  be  in  Central  New 
York.  Ceremonies  were  staged  a  la 
Hollywood. 

SECRETS  OF  FINANCIAL  SELLING 

Persistency  and  Frequency  in  Use  of  Air  Medium 

-Advised  by  Loan  Association  Executive  
PERSISTENCY  is  vital  to  radio 
selling  by  financial  institutions 
contends  Allen  C.  Knowles,  execu- 

tive vice-president  of  South  Side 
Federal  Savings  &  Loan  Assn., 
Cleveland,  in  an  article  in  the  April 
issue  of  the  Bulletin,  official  publi- 

cation of  the  Financial  Advertisers 
Assn. 

Institutions  intending  to  use  ra- 
dio should  pick  a  definite  phase  of 

their  business  to  sell,  Mr.  Knowles 
writes.  Whether  it  be  mortgage 
loans,  small  loans,  savings  or  gen- 

eral banking  service,  the  plan 
should  pointedly  drive  toward  one 
accomplishment;  side  issues  lead  to 
frustration  in  any  type  of  adver- 

tising, he  says.  Coupled  with  this 
single  aim  in  advertising  should  be 

persistency,  striving  to  build  confi- dence and  good  will  with  clients, 
he  advises. 

A  final  important  phase  in  finan- 
cial advertising  is  proper  selection 

of  program  material  and  place- 
ment, according  to  Mr.  Knowles 

who  cites  as  examples  of  good  taste 
in  program  selection  a  bank  in  a 
predominately  Polish  city,  that  pre- 

sented programs  of  polkas  and 
obereks,  traditional  Polish  folk 
music;  an  intrepid  New  York  trust 
company  that  was  enjoying  success 
with  sports  programs;  a  vox  pop 
program  of  a  bank,  presented  from 
the  lobby  of  the  bank;  and  numer- ous other  successful  users  of  radio 
in  the  financial  field. 

Select  the  proper  program,  con- 
centrate on  presenting  one  service 

to  the  public  and  persistently  keep 
that  program  before  the  public  and 
you  have  the  formula  for  success- 

ful use  of  radio  by  financial  insti- 
tutions, Mr.  Knowles  advised. 

70,000 

defense  workers  in  the 

Youngstown  district  have 
just  received  a  liberal  pay 
raise.  Most  of  them  listen 

regularly  to 

WFMJ 

John  Connolly,  WBRC,  says 

the  INS  pronunciation  serv- 

ice for  announcers  "is  the 

most  progressive  step  we've 
heard  of  in  a  long  time." 

INTERNATIONAL  NEWS  SERVICE 

^^^^^ ^^^^^ 

HALIFAX, 

NOVA  SCOTIA 
Where  more  radio  sets  are 
located  than  any  other 
centre  of  the  Maritimes. 

Halifax  is  served  by  the  key 
station  of  the  Maritimes 

CHNS 

JOS.  WEED  &  CO. 350   Madison  Avenue,  New  York 

Kepresentaliyes 

BAimORl 

M/niONAL  REPRESEN1ATIVES 
EDWARD  RETRY  &  CO. 

ON  THE  NBC  RED  NETWORH 

Cel  Ihf  lads  from  WOl-  WdSHINCTON,  D.  C 
Affiliated  witti  MUTUAL  BROADCASTING  SYSTEM 
National  Representatives: 
INTERNATIONAL  RADIO  SALES  
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FEDERAL  CO  MM  UNI  CAT  I^^  COMMISSION 

Decisions  .  .  . 

-APRIL  19  TO  APRIL  25,  INCLUSIVE- 

APRIL  21 

WRCA,  New  York — Granted  temporary authority  9670  kc  100  kw. 
W8XVB,  Rochester— Granted  extension 

temporary  authority  FM  experiments. 
WIXTG,  Worcester.  Mass.— Granted  ex- 

tension temporary  authority  FM. 

APRIL  22 

NEW,  John  &  Marcia  Arrington,  Cov- 
ington, Va.— Granted  CP  1340  kc  250  w unl. 

NEW,  CBS,  New  York— Granted  CP  de- 
velopmental station  330.4,  333.4,  336.4  mc. 

NEW,  Journal  Co.,  Milwaukee — Granted 
CP  television  station  300-312  me  television. 
WLAK,  Lakeland,  Fla. — Granted  au- 

thority transfer  control  to  Bradley  R.  Eid- 
man  (100  shares  capital  stock,  par  $100) 
and  to  assign  $5,000  mortgage  for  $10,000 
cash  on  condition  neither  Tribune  Co.  nor 
any  of  its  officers,  stockholders,  agents,  di- 

rectors or  employes  shall  have  any  stock 
interest,  security  interest  against  or  part 
in  management  of  WLAK,  Lakeland. 
WATR,  Waterbury,  Conn.— Granted  CP 

new  transmitter,  change  directional,  in- crease to  1  kw. 
SET  FOR  HEARING— WENY,  Elmira, 

N.  Y.,  CP  change  to  590  kc  1  kw  unl.  etc. ; 
KWK,  St.  Louis,  CP  change  to  680  kc  50 
kw  etc.  ;  KFEQ,  St.  Joseph,  Mo.,  CP  in- 

crease to  5  kw  unl.  etc. ;  KGGF,  Coffey- 
ville,  Kan.,  CP  increase  to  5  kw  etc.  ;  NEW, 
Scripps-Howard  Radio,  Texas  Star  Broad- 

casting Co.  and  Greater  Houston  Broad- 
casting Co.,  Houston,  each  seeking  CP  1230 

kc  250  w  unl.  ;  NEW,  Herald  Publishing 
Co.,  Klamath  Falls,  Ore.,  CP  1370  kc  250 
w  unl.  ;  NEW,  Dorman  Schaeffer,  Klamath 
Falls,  Ore.,  same  except  1400  kc.  ;  NEW, 
Metropolis  Co.,  Ocala,  Fla.,  license  1490  kc 
100  w  unl.,  asking  WTMC  facilities;  NEW, 
Bay  County  Publishers,  Panama  City,  Fla., 
license  1320  kc  100-250  w  unl.,  asking 
WDLP  facilities  ;  NEW,  John  C.  Scripps, 
Ventura,  Cal..  CP  1460  kc  1  kw  unl. ; 
WLAK,  Lakeland,  Fla.,  authority  transfer control  to  Russell  E.  Baker. 

APRIL  23 
MISCELLANEOUS  — WSGN,  Birming- 

ham, granted  petition  to  reconsider  and 
grant  without  hearing  application  for  re- 

newal of  license  and  cancelled  hearing ; 
NEW,  Natchez  Broadcasting  Co.,  Natchez, 
Miss.,  adopted  order  granting  uncondition- 

ally application  new  station  1490  kc  250  w 
unl.  (certified  copy  of  charter  filed)  ; 
KLUF,  Galveston,  Tex.,  granted  renewal 
license  ;  KOA,  Denver,  denied  stay  of  order 
4-7-41  granting  application  WHDH  for  CP increase  to  5  kw  unl.  directional  N  and 
suspended  4-7-41  order  pending  filing  by KOA  of  rehearing  petition. 

APRIL  24 
WMAS,  Springfield,  Mass. — Granted  mo- 

tion to  dismiss  without  prejudice  applica- 
tion CP  change  to  910  kc  1-5  kw  directional. 

WQBC,  Vicksburg,  Miss. — Granted  mo- 
tion withdraw  application  modification  CP 

to  add  500   w  N. 
WTEL,  Philadelphia — Petition  enlarge  is- sues withdrawn. 
MISCELLANEOUS  — KOVO,  Prove, 

Utah,  motion  dismiss  application  assign 
license  withdrawn  ;  KWTO,  Springfield, 
Mo.,  granted  continuance  hearing  60  days  ; 
WGST,  Atlanta,  granted  continuance  hear- 

ing license  renewal  for  30  days  ;  WRDO, 
Augusta,  Me.,  granted  continuance  renewal 
hearing  30  days  ;  WTEL,  Philadelphia, 
granted  continuance  hearing  on  CP  for  60 
days ;  WIXSO,  Hartford,  Conn.,  granted 
extension  authority  operate  FM  43.7  mc  1 
kw  to  7-1-41  :  WIXOJ,  Paxton,  Mass., 
Srrantt^d  extension  authority  FM  44.3  mc 
50  kw  to  7-1-41  :  NEW,  Stephenson,  Edge &  Korsmeyer,  Helen  L.  Walton  &  Walter 
Bellati,  Jacksonville,  III.,  set  for  oral  argu- 

ment 5-22-41  in  re  jiroposcd  findings  of 
fact  on  CP  appications  ;  WPEN,  Philadel- 

phia, granted  modification  CP  increase 
power  for  950  kc  under  treaty,  change 
antenna ;  WHYN,  Holyoke,  Mann.,  granted 
license  new  station,  1400  kc  250  w  unl. ; 
WTMA,  Charleston,  S.  C  granted  modifica- 

tion CP  for  1250  kc  under  treaty,  change 
antenna;  KOIL,  Omaha,  granted  modifica- 

tion CP  increa.se  power  for  1290  kc  under 
treaty ;  WDBC,  Escanaba,  Mich.,  granted 
modification  CP  new  station  for  new  tran.s- 
mitter ;  KOMO,  Seattle,  granted  modifica- 

tion CP  for  directional  antenna  950  kc 
under  treaty,  change  antenna  ;WFDF,  Flint, 
Mich.,  granted  modification  CP  new  trans- 
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mitter,  directional  N  &  D,  for  change  in 
antenna.  910  kc  under  treaty  ;  KMO,  Ta- 
coma.  Wash.,  granted  modification  CP  new 
transmitter,  increase  to  5  kw,  for  new 
transmitter,  change  antenna,  1360  kc  under treaty. 

APRIL  25 
MISCELLANEOUS— WISN,  Milwaukee, 

granted  modif.  CP  new  transmitter  for 
1150  kc  under  treaty;  WFEA,  Manchester, 
N.  H.,  granted  modif.  CP  new  transmitter 
for  1370  kc  under  treaty  ;  WGES,  Chicago, 
granted  modif  CP  increase  power  etc.  for 
1390  kc  under  treaty ;  WFCI,  Pawtucket, 
R.  I.,  granted  modif.  CP  for  1420  kc  under 
treaty  ;  WBAA,  W.  Lafayette,  Ind.,  granted 
modif.  CP  new  transmitter  etc.  for  920 
kc  under  treaty  ;  WSBT,  South  Bend,  Ind., 
granted  modif.  CP  change  hours  for  960 
kc  under  treaty ;  WDBJ,  Roanoke,  Va., 
granted  modif.  CP  increase  power  for  960 
kc  under  treaty.  WKBH,  La  Crosse,  Wis., 
granted  modif.  CP  increase  power  etc.  for 
1410  kc  under  treaty. 
NEW,  United  Theatres,  San  Juan,  P.  R.; 

NEW,  Enrique  Abarca  Sanfeliz,  San  Juan, 
P.  R.— Denied  CP  580  kc  1  kw  unl.  to 
United  Theatres;  granted  CP  580  kc  1-5 kw  unl. 

Applications  .  .  . APRIL  19 
NEW,  Radio  Voice  of  N.  H.,  Manchester, 

N.  H.— CP  43.5  mc  FM  19,622  sq.  miles, 4,099.385  pop. 
WMRF,  Lewiston,  Pa.— Modification  CP new  station  re  transmitter,  antenna. 

APRIL  24 
WCSH,  Portland,  Me. — License  increase 

power,   amended  to  970  kc  under  treaty. 
WPAT,  Paterson,  N.  J. — Modification  CP 

new  station  change  transmitter,  930  kc 
under  treaty. 
WHEN,  Buffalo— Modification  CP  for  930 

kc  under  treaty. 
WNAC,  Boston— Modification  CP  for 

1260  kc  under  treaty. 
NEW,  Genesee  Broadcasting  Corp.,  Flint, 

Mich.— CP  600  kc  1  kw  unl.  directional. 
WKWK,  Wheeling- Modification  CP  for new  transmitter. 
WSAI,  Cincinnati— Modification  CP  1360 

under  treaty,  change  antenna,  amended  to directional  N   &  D. 
WING,  Dayton,  O. — Modification  license 

change  antenna  on  1410  kc  under  treaty. 
NEW,  Findlay  Radio  Co.,  Findlay,  O.— 

CP  1300  kc  250  w.  D,  amended  to  1330  kc 
1  kw  D,  change  antenna,  new  transmitter. 

KGKO,  Fort  Worth— Modification  license to  maintain  studios  in  Fort  Worth  and 
Dallas. 
NEW,  West  Publishers  Inc.,  Houston — CP  new  station  610  kc  1  kw  unl.  directional 

N,  amended  for  new  transmitter,  change 
antenna,  change  applicant  to  partnership 
of  J.  M.  West,  J.  Marion  West,  Wesley  W. 
West,  P.  M.  Stevenson. 
KFDM,  Beaumont,  Tex. — CP  new  trans- mitter, directional  N  &  D  increase  to  5  kw. 
WIGM,  Medford,  Wis.— Modification  CP new  transmitter,  change  antenna,  increase 

to  250  w,  1490  kc  under  treaty. 
KWLM,  Willmar,  Minn. — CP  increase  to 250  w. 
KXA,  Seattle — CP  move  transmitter  lo- cally. 

KBPS,  Portland,  Ore. — CP  new  trans- mitter, antenna,  increase  to  250  w. 
NEW,  Midland  Broadcasting  Co.,  Kansas 

City — CP  television  dismissed  at  applicant's 
request. 

Tentative  Calendar  .  .  ,  ~ APRIL  28 

WRDO,  Augusta,  Me. — License  renewal. 
APRIL  29 

WIXG,  Boston — Modification  visual  li- cense. 

APRIL  30 
KMLB,  Monroe,  La.— CP  1410  kc  1  kw unl.  directional  N. 

MAY  1 

WGST,  Atlanta — License  renewal. 
MAY  26 

WCAM,  Camden,  N.  J.;  WCAP,  Asbury 
Park;  WOAX,  Trenton — Renewal  license. 
WTNJ,  Trenton,  N.  J.— CP  1230  kc  1  kw 
unl.  directional ;  NEW,  Trent  Broadcast 
Corp.,  Trenton,  same;  WD  AS,  Philadel- 

phia, CP  1260  kc  1-5  kw  unl.  directional  N. 

JUNE  6 
NEW,  Butler  Broadcasting  Corp.,  Hamil- 

ton, O.— CP  1420  kc  250  w  unl. 
JUNE  23 

WFNC,  Fayetteville,  N.  C— Assignment license  and  renewal  license. 

JUNE  25 
KDRO,  Sedalia,  Mo.— CP  800  kc  (under 

treaty)   1  kw  D. 

The  compression  cone,  of  electrical  porcelain,  is 
proved  in  service  as  the  most  satisfactory  design 
to  carry  the  mechanical  and  electrical  loads  im- 

posed on  antenna  structure  insulators.  And  by 
curving  the  sides,  Lapp  engineers  dotihled  the 
strength  of  this  "teacup  to  hold  a  million  pounds." In  20  years,  no  antenna  structure  has  ever  failed 
because  of  the  failure  of  a  Lapp  porcelain  part. 

FOR  SECURITY  IN  ̂   - 
ANTENNA  STRUCTURE  INSULATORS 

NBC-PACIFIC  BLUE 

BILLINGS  INCREASE 

NBC-PACIFIC  Blue  network  bill- 
ings for  the  first  quarter  of  1941 

"will  be  substantially  in  advance 
of  1940"  Tracy  Moore,  Hollywood 
sales  manager,  announced  on  April 
23.  He  reported  three  more  adver- tisers have  contracted  for  time 
within  three  weeks.  Others  are  ex- 

pected soon. 
Neighbors  of  Woodcraft,  Port- 

land, Ore.,  (insurance),  on  May  2 
starts  a  weekly  half-hour  Western 
comedy-dramatic  series,  Grand- 
pappy  and  His  Pals,  on  23  NBC- West  Coast  Blue  stations,  Fri,, 
8-8:30  p.m.  (PST).  Contract, 
placed  by  Mac  Wilkins  &  Cole, 
Portland,  is  for  52  weeks. 

Los  Angeles  Soap  Co.,  Los  An- 
geles (Sierra  Pine  soap),  on  April 

28  starts  a  five-minute  participa- 
tion five  times  per  week  in  the  com- 

mentary program.  Art  Baker's Notebook,  on  11  NBC-Pacific  Blue 
stations  (KGO  KECA  KTMS 
KFSD  KEX  KJR  KGA  KFBK 
KWG  KERN  KOH),  Mon.  through 
Fri.,  11-11:30  a.m.  Contract  is  for 
52  weeks,  placed  by  Raymond  R. 
Morgan  Co.,  Hollywood. 

Lime  Cola  Co.  of  California,  Ver- 
non, Cal.  (beverages),  on  April  27 

started  for  13  weeks  a  new  inter- 
view-quiz program  Kids  of  the 

Week,  on  8  NBC-Pacific  Blue  sta- tions (KECA  KJR  KFSD  KTMS 
KOH  KFBK  KWG  KERN),  Sun- 

day, 5-5:30  p.m.  (PST).  Davis  & 
Pierson  Adv.  Agency,  Los  Angeles, 
services  the  account. 

New  Station  Affiliations 

Are  Promoted  by  MBS 
TO  ANNOUNCE  the  switchover 
this  October  and  June,  1942,  of  five 
stations  from  their  present  network 
affiliations  to  MBS,  the  network 
ran  a  half-page  advertisement  in 
the  New  York  Herald-Tribune 
April  21  and  will  take  a  similar  ad 
in  the  New  York  Times  the  first 
week  in  May.  The  ads  are  timed  to 
break  during  the  conventions  of 
the  ANPA  and  the  4  A's. 
WCAE,  Pittsburgh,  and  WFBR, 

Baltimore,  both  basic  NBC-Red 
stations,  become  MBS  affiliates  Oct. 
1,  as  does  WGR,  Buifalo,  now  a 
CBS  station.  WNAC,  Boston,  now 
NBC-Red,  and  WEAN,  Providence, 
now  both  Mutual  and  NBC-Blue, 
will  become  fulltime  MBS  affiliates 
in  June,  1942. 

Holland  Festival 

HOLLAND  FURNACE  Co.,  Hol- 
land, Mich.,  on  May  17  will  sponsor 

a  half-hour  broadcast,  Holland 
Tulip  Festival,  direct  from  Hol- 

land, on  105  NBC-Blue  network  sta- 
1-1:30  p.m.  (CDST)  [Broadcast- 

ing, April  7].  Agency  is  Ruthrauff &  Ryan,  Chicago. 

PADUCAH  Broadcasting  Co.,  opera- tor of  WPAD,  Paducah,  and  WHOP 
Hopkinsville,  Ky.,  has  applied  to  the 
FCC  for  a  new  250-watt  daytime  sta- tion on  860  kc.  in  Henderson,  Ky. 
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Help  Wanted  and  Situations  Wanted,  7c  per  word.  All  other  clatti- 
ficotions,  1  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  AAlnimum  ctiarge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 
■Vnnouncer-Engrineer — Good    voice,  experi- '    ence    unnecessary.     Small     city  Rocky 

i    Mountain  West.  Box  402,  BEOADCAST- ING. 

'Salesman — Experienced    in    selling  in (   medium  size  city.  Give  complete  record. 
Salary  basis.  Box  424,  BROADCASTING. 
I  ^  
Combination  Announcer  —  Ad-libber,  draft 
exempt.  Gentile,  for  regional  station.  S25 
starting  salary.  Box  403,  BROADCAST- 

'  ING. 
iVanted  Immediately — By  New  England 
Network     Station — Program  Director — 

'  Send  transcription,  experience  and  refer- ences. Box  406,  BROADCASTING. 

ixperienced  Announcer — $100.00  per  month 
to  start  plus  talent  fees.  Send  transcrip- tion. Chance  to  advance  to  program 
director.  Box  423,  BROADCASTING. 

Positions  To  Offer — Combination  operator- 
announcers,  transradio  press,  salesmen, 
others  except  talent.  Register  with  recog- 

nized     employment     bureau  —  National 
'   Radio    Employment    Bureau,    Box  864, 
'    Denver,  Colorado. 

Experienced  Salesman — Wanted  at  once  for 
local  accounts.  Must  be  clean  cut,  aggres- 

l    sive,  and  able  to  furnish  good  references. 
Salary  position  with  new  midwestern  net- 

'»    work  affiliate  station.  Send  picture,  full particulars  and  references  first  letter.  Box 
405.  BROADCASTING. 

jales  Manager-Station  Manager — One  who 
can  buy  minority  interest  in  full  time 
local  station.  Give  full  details  of  experi- 

ence and  location  preferred.  Box  421, 
BROADCASTING. 

tVanted — 6-piece  versatile  hillbilly  com- 
bination play  oldtime  dance,  stage  acts, 

radio  programs.  Must  be  versatile  en- 
tertainers with  genuine  oldtime  dance 

rhythm.  Permanent  job  for  right  group. 
KTFI,  Twin  Falls,  Idaho. 

Jecretary-Stenographer — Young  woman  to assist  Manager  of  local  station.  One  who 
desires  radio  career.  Pleasant  surround- 

ings in  middle  Atlantic  city  of  20.000. 
i  State  age,  marital  status  and  salary  de- 

sired. Box   420,  BROADCASTING. 

Situations  Wanted 

Announcer — Excellent  voice,  year's  experi- ence, college  education,  references,  tran- 
scription, now  employed.  Box  418. 

BROADCASTING. 

Commercial  Man — Five  years'  experience. Now  employed.  Desires  affiliation  with 
progressive  station,  regardless  of  loca- 

tion. Excellent  record.  References.  Box 
414.  BROADCASTING. 

with 

CIRCUIT  DESIGN 

Situations  Wanted  (Continued) 

Why  Lose  Money? — Will  manage  Southern 
station  profit  sharing  basis  —  you  can't lose.  Box  407,  BROADCASTING. 

Announcer — Continuity  writer.  Two  years' experience.  College  degree.  Adaptable. 
Employer  references.  Box  408,  BROAD- CASTING. 

Announcer-Engineer  —  Experienced,  first 
class,  copywriter,  employed.  $25.  Two 
weeks.  Photo,  transcription.  Box  410. 
BROADCASTING. 

Operator  Licensed — Studio.  Remote  and 
transmitter.  4  yrs.  standard  broadcast. 
1  yr.  U.  H.  F.  broadcast  5  k.w.  ex- perience. Box   422,  BROADCASTING. 

Manager-Program  Director — For  local  sta- tion .  .  .  extensive  program,  continuity, 
sales,  sales  promotion,  publicity,  public 
relations,  and  agency  experience.  Age 
27.  draft  exempt.  Box  419,  BROAD- CASTING. 

Newscaster-Commentator — Man  with  broad 
cultural  background ;  exceptionally  fine 
voice ;  capable  preparing,  editing  copy ; 
available  part-time,  fill-in ;  moderate 
salary :  New  York  or  vicinity.  Box  417, 
BROADCASTING. 

Commercial  Manap-er — Nine  years  of  sales and  merchandising.  Last  seven  years 
with  one  of  the  most  successful  managers 
of  the  NBC  affiliates.  Details  on  request. 
Box  404,  BROADCASTING. 

Sales  Executive  Producer — Thirteen  years' experience  as  salesman,  commercial  man- 
ager, with  outstanding  network  affiliate. 

Familiar  all  problems  affecting  local, 
regional,  national  sales.  Wide  agency 
acquaintance.  Besides  executive  duties, 
have  produced  personal  sales  volume 
averaging  over  forty  thousand  dollars 
annually.  Now  employed.  Prefer  com- mission b^sis.  Pest  references.  Box  415, 
BROADCASTING. 

Coordinator — Married.  39  years.  Now  con- 
nected with  Maior  originating  Network 

Station.  Good  reason  for  change.  Twelve 
years  background  production-pvogram- 
sales-continuity.  Network  credits.  Have 
proven  ideas  and  nrograms  to  replace 
kicked  around  offerings.  Offer  salesmen 
that  needed  confi'^ence.  Prefer  middle- 
west  or  west.  Salary  etc.  discussed  on 
receint  of  inquiry.  Box  412,  BROAD- 
CASTING. 

Wanted  to  Buy 

Pacific  Coast  Station — Wishes  to  contact 
anyone  havino-  good  5  ki'owfl+t  transniit- ter  for  sale.  Box  409.  BROADCASTING. 

Recording  Eauipment — Either  Presto  Model 
"Y"  or  similar  model  in  another  approved make.  M.  D.  Wynne,  Griffin,  Georgia. 

Wanted  To  Buy — Used  one  Kilowatt  Trans- 
mitter ;  also  used  Tower,  two  hundred 

feet  or  over.  Box  411,  BROADCASTING. 

Wanted  Used  Equipment — L^te  kw  Trans- 
mitter, good  condition.  W.E.,  RCA  or 

Collins.  Also  179-foot  B'aw  Knox  double 
laced  insulated  Tower.  Wire  KCRC,  Enid, 
Oklahoma. 

For  Sale 

Assortment  New  And  Used — Mica  trans- 
mitting condensers  priced  very  reason- 

able. Box  401,  BROADCASTING. 

Daylight  Finder 
WITH  daylight  saving  time  for  many 
U.  S.  citie.s  at  hand  and  Government 
action  on  universal  daylight  time  not 
yet  undertaken,  NBC-Blue  last  week 
rushed  a  time-finder  through  the 
printing  plant  and  the  mails  to  give 
agency  executives  an  easy,  rapid  way 
of  translating  New  York  time  into  the 
time  of  any  other  major  city. 

Spots  for  Pipes 
CONTINENTAL  BROAR  PIPE 

Co.,  Brooklyn,  in  a  Father's  Day promotion  for  Royal  Duke  pipes,  is 
using  spot  announcements  thrice- 
weekly  on  WOR,  New  York;  WLW, 
Cincinnati;  WMAQ,  Chicago; 
WBZ  -  WBZA,  Boston-Springfield. 
Agency  is  Maxon  Inc.,  New  York. 

WNAX,  Yankton,  S.  D.,  has  acquired 
from  Brownell  Transcription  Features 
a  series  of  transcribed  shows  from 

Camp  Claiborne,  La.  The  series  fol- 
lows the  Wrigley  Dear  Mom  show 

Sunday  evenings. 

SITUATION  WANTED  .  .  . 

married  .  .  .  ten  years  ex- 
perience advertising  agency, 

radio  sales,  station  manage- 
ment, including  local  and 

regional  1000  watt  CBS 
station  in  city  of  300,000. 
Successful  record.  Reference 
from  past  employer.  Desire 

agency  or  station  connec- 
tion. Box  413,  BROADCAST- ING. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide.,  Wash..  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  Notional  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Eorle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Offlee: 

7134  Main  St Kansat  City,  M*. 
Crossroadt  of 
tlia  World 

Hollywood,  Cal. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen   Bldg.  •  WASH.,   D.  C.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! GENERAL ELECTRIC 
160-17 
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Creator  Defends 

Freedom  Program 

Boyd  Replies  to  Attacks  by 
Recounting  Its  Background 
WHILE  CBS  last  week  maintained 
its  official  attitude  of  ignoring  the 
continuing  attacks  of  the  Hearst 
press  against  the  Free  Company 
programs  broadcast  each  Sunday 
afternoon  over  its  network,  James 
Boyd,  national  chairman  of  the  Free 
Company,  explained  the  inception 
and  purpose  of  the  organization  at 
a  press  meeting  held  April  22  in 
the  group's  headquarters  in  New York. 

A  well-known  historical  novelist, 
Jlr.  Boyd  was  called  to  Washing- 

ton last  fall  to  aid  in  publicizing  the 
alien  registration  program,  he 
stated,  and  while  there  and  cons- 

tantly encountering  foreign  propa- 
ganda he  and  others,  including  At- 
torney General  Robert  H.  Jackson 

and  Solicitor  General  Francis  Drex- 
cl  Biddle,  conceived  the  idea  of 
combating  this  by  restating  in  dra- 

matic terms  the  basic  American 
belief  in  freedom. 

Wide  Commendation 

Mr.  Boyd  contacted  other  writ- 
ers, and  later  actors,  who  contribut- 
ed their  services.  When  enough 

members  had  been  attained  to  in- 
sure the  production  of  a  series  of 

dramas,  he  then  got  the  support  of 
CBS  in  broadcasting  the  series. 
From  its  inception  Feb.  23,  thou- 

sands of  letters  of  commendation 

have  been  i-eceived,  he  said,  includ- 
ing one  from  Mrs.  Roosevelt. 

It  was  not  until  Orson  Welles 
presented  his  broadcast  of  the  ser- 

ies, on  April  6,  Mr.  Boyd  said,  that 
the  Free  Company  met  with  any 
opposition  or  disapproval,  but  im- 

mediately thereafter  the  Hearst 
papers  began  their  attacks. 

In  Washington  a  spokesman  for 
the  Department  of  Justice  con- 

firmed Mr.  Boyd's  statement  but 
said  the  Department  did  not  pass 
on  scripts  for  the  individual  plays. 
The  spokesman  said  the  Depart- 

ment had  approved  the  general 
idea  of  the  Free  Company. 

Rival  Campaign 

RIVAL  PACKING  Co.,  Chicago 
(Rival  Dog  Food),  on  April  7 
started  a  thrice-weekly  five-minute 
transcribed  program  on  WABC, 
New  York.  In  addition  sponsor  is 
running  a  varying  schedule  of  sta- 

tion break  announcements  on  nine 
stations  [Broadcasting,  Jan.  20]. 
Contracts  are  for  an  undetermined 
length.  Agency  is  Charles  Silver  & 
Co.,  Chicago. 

History  of  Regulation 

COMPILED  by  Mary  O'Leson,  as- sistant to  the  director  of  informa- 
tion of  the  FCC,  Short  History  of 

Radio  Regulation,  was  released  last 
week  by  the  FCC.  The  28-page 
mimeographed  document  includes  a 
chronology  of  the  Federal  Radio 
Commission  and  the  FCC.  It  is 
available  as  FCC  Interoffice  Infor- 

mation Memo,  Release  No.  49332, 
on  request  at  the  FCC. 

'SUBURBAN  HOUR'  WITH  NORMAN  ROSS 

By  H.  G.  BULLOCK 
Vice-President,  The  Caples  Co. 

WHEN  an  adve
rtiser  buys radio  station  time  for  a 

30-day  period  for  a  special 
purpose,  and  the  program 

proves  so  successful  that  it  is  still 
on  the  air  and  going  strong  after 

5V2  years — that's  success  in  any 
man's  language. 

That  is  the  story  of  the  Suburban 
Hour  with  Nor- 

man Ross  over 
WMAQ,  Chicago, 
every  weekday 
morning  7  to  8 
a.m.,  sponsored  by 
the  Chicago  & 

J^m  -'"•^3^1^^  North  Western 

^^^^■^'I^^B^B!  Railroad. UR^^  I  n  September, 
mmm      ^^^^^  client, 

Mr.  Ross  the  Illinois  Cen- 
tral  System, 

made  extensive  changes  in  subur- 
ban train  schedules  and  fares.  To 

get  the  story  over  to  regular  and 
potential  patrons,  it  was  decided 
to  use  radio  time  for  a  30-day  pe- 

riod, and  the  Suburban  Hour  got 
its  start.  It  consisted  of  record- 

ings and  transcriptions  of  classical 
and  semi-classical  music  of  the  best 
type,  frequent  time  signals  and 
weather  reports,  and  commercials 
adlibbed  by  Norman  Ross. 

More  Than  Its  Job 

Before  the  original  30  days 
ended,  it  became  evident  that  the 
program  was  not  only  doing  the 
job  it  was  intended  to  do  for  the 
railroad's  suburban  service,  but  it 
surprised  everyone  concerned  by 
producing  unexpected  sales  of  the 
railroad's  other  services. 

It  sold  tickets  to  Florida,  New 
Orleans  and  Mexico  and  cruises  to 
the  Caribbean  and  South  America. 
There  were  very  definite  indica- 

tions that  the  service  features,  such 
as  the  time  signals  and  weather  re- 

ports and  the  high  class  music, 
were  earning  goodwill  for  the  ad- 

vertiser that  was  very  definitely 
influencing  the  routing  of  freight 
shipments. 

Direct  evidences  of  the  produc- 
tivity of  the  Suburban  Hour  were 

so  conclusive  that  it  continued  un- 
der the  sponsorship  of  Illinois  Cen- 
tral until  February,  1937  when  Chi- 
cago &  North  Western  took  over  the 

sponsorship. 
On  March  24,  1941,  the  program 

was  renewed  by  the  Chicago  & 
North  Western  for  its  fifth  con- 

secutive year. 
The  most  remarkable  thing  about 

it  is  that  for  almost  six  years  no 
change  of  any  kind  has  been  made 
in  the  program  itself  and  yet  its 

popularity  and  listening  audience 
have  been  steadily  growing  until 
both  are  greater  now  than  at  any 
previous  time. 

Every  one  of  the  tests  that  have 
been  made  from  time  to  time  have 
proved  this  steady  growth.  These 
tests  include  telephone  surveys,  sur- 

veys among  passengers  on  board 
trains,  and  mail  tests.  All  have  pro- 

duced similar  results. 
The  latest  test  was  made  on  the 

occasion  of  the  last  renewal  on 
March  24,  when  Norman  Ross  asked 
his  audience  to  tell  him  whether 
they  liked  the  program,  or  would 
like  changes  in  the  music  or  the 
announcer. 

Why  It  Succeeds 
Several  thousand  letters  were  re- 

ceived as  a  result  of  this  one  re- 
quest by  Ross.  An  analysis  of  these 

letters  gives  a  good  idea  as  to  why 
the  program  has  been  so  success- ful: 

Fifty-five  percent  told  us  they 
listened  because  they  liked  the  good 
music.  Sixty-seven  percent  gave 
credit  to  Norman  Ross'  unique  per- 

sonality. From  the  agency  point  of 
view  the  most  pleasing  and  remark- 

able fact  was  that  32%  of  the  writ- 
ers actually  said  they  "liked  the 

commercials". Whether  it's  the  high-class  music, 
Norman  Ross'  unfailing  cheerful- 

ness, "he-man"  personality  (he's  a 
former  Olympic  swimming  star) 
and  irresponsible  quips,  the  fre- 

quent time  signals  and  weather  re- 
ports, or  the  painless  commercials 

that  have  made  it  so,  the  Suburban 
Hour  after  51/2  years  on  the  air  is 
one  of  the  most  popular  local  pro- 

grams on  the  air  today,  and  "Uncle 
Normy"  is  looked  upon  as  one  of 
the  family  in  hundreds  of  thou- 

sands of  homes  throughout  the  Mid- west. 

Newsmen's  Banquet 
SECOND  annual  dinner  of 
the  Radio  Correspondents 
Assn.,  governing  body  of  the 
House  and  Senate  Radio  Gal- 

leries, will  be  held  May  8. 
Invitations  have  been  sent 
President  Roosevelt,  Vice- 
President  Wallace,  Speaker 
Sam  Rayburn,  Senate  Major- 

ity Leader  Barkley,  Senate 
Minority  Leader  McNary, 
House  Majority  Leader  Mc- 
Cormack,  and  House  Minor- 

ity Leader  Martin.  Albert 
Warner,  CBS  Washington 
commentator,  retiring  presi- 

dent of  the  association,  is  in 
charge  of  general  arrange- 

ments. H.  R.  Baukhage,  NBC 
V/ashington  commentator,  the 
incoming  president,  will  take office. 

AFA  to  Consider 

Problems  of  Radio 

Departmental    Planned  May 

28;  Roundtable  Discussion 
A  RADIO  departmental  session,  de- 

voted entirely  to  problems  of  ad- 
vertising on  the  air  and  conducted 

under  the  auspices  of  the  commer- 
cial division  of  the  NAB,  will  be 

held  May  28  during  the  37th  an- 
nual convention  of  the  Advertising 

Federation  of  America,  meeting  at 
the  Hotel  Statler  in  Boston,  May 
25-29. 

Plan  Roundtable 

Another  feature  of  the  AFA  con- 

vention will  be  the  "town  meeting" on  advertising  on  Monday,  May  26. 
George  V.  Denny  Jr.,  moderator  on 
the  Town  Hall  broadcasts,  will  act 
in  that  capacity,  with  the  following 
participants:  Hill  Blackett,  vice- 
president,  Blackett  -  Sample  -  Hum- 
mert;  Carle  Conway,  chairman  of 
the  board,  Continental  Can  Co.; 
Dr.  George  H.  Gallup,  vice-presi- 

dent, Young  &  Rubicam;  Harford 
Powel,  director  of  information.  De- 

fense Savings  Staff,  United  States 
Treasury  Department. 
Raymond  Rubicam,  chairman  of 

the  board,  Young  &  Rubicam,  will 
be  the  featured  speaker  of  the  con- 

vention, addressing  the  general 
luncheon  session  on  May  28  on  the 

theme,  "What  is  ahead  for  adver- 
tising in  the  world  of  tomorrow." 

In  addition  to  the  radio  departmen- 
tal, similar  sessions  will  be  held  on 

magazine,  newspaper,  house  organ, 
outdoor  and  premium  advertising. 
The  Public  Utilities  Advertising 
Assn.  will,  as  usual,  hold  its  con- 

vention coincidentally  with  that  of the  AFA. 

Aside  from  the  May  28  radio 
departmental,  several  other  broad- 

casting features  are  being  planned 
for  the  convention.  The  evening  of 
May  27  Boston  stations  in  coopera- 

tion with  the  networks  will  furnish 
entertainment  for  a  cabaret  party. 
Kingsley  Horton,  sales  manager  of 
WEEI,  is  to  be  in  charge  as  chair- 

man of  the  radio  entertainment 
committee.  Also  it  is  planned  to 
present  as  a  feature  of  the  May  28 
luncheon  session  a  shortwave  inter- 

view between  the  AFA  president, 
E.  G.  Borton,  and  the  head  of  the 
British  Advertising  Federation  in 
London. 

Songwriters'  Suit FOLLOWING  the  action  started  in 
New  York  Supreme  Court  in 
March  by  14  songwriters  against 

NAB,  BMI,  NBC,  CBS  and  offi- 
cers and  directors  of  those  com- 

panies [Broadcasting,  March  17] 
suit  for  $1,217,500  damages  was 
filed  April  25  in  that  court.  The 
plaintiffs,  all  ASCAP  members  but 
one,  charge  the  defendants  con- 

spired to  acquire  control  of  the 
songwriting  business  at  the  time  of 
the  ASCAP-BMI  fight.  ASCAP  i^ 

in  no  way  associated  with  the  ac- 
tion, it  is  understood.  Attorney  for 

the  plaintiffs  is  Robert  Daru  of 
Daru  &  Winters,  New  York. 
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MEET  H.  G.  KESTER  AND  FAMILY 

The  family  of  H.  G.  Kester  is  repre- 
sentative of  the  thousands  of  farm 

families  in  the  midwest  to  whom  WLW 

is  an  integral  part  of  daily  life. 
Mr.  Kester,  a  member  of  the  Ohio 
Farm  Bureau  Federation,  cultivates  240 
acres  in  Darke  County,  Ohio,  which 
is  more  than  90  miles  northwest  of 
Cincinnati. 

The  Kester  farm  is  a  model  of  intelli- 
gent, progressive  farming  typical  of 

that  found  in  the  WLW  area. 

Mr.  Kester  is  one  of  the  many  mid- 
western  farmers  who  appreciates  the 

fact  that  WLW  is  making  a  conscienti- 
ous effort  to  give  the  farmers  through 

its  clear  channel  facilities  not  only  the 

best  in  entertainment,  news,  and  up- 
to-the-minute  weather  reports,  but 

also  the  most  timely  and  comprehen- 
sive agricultural  data  that  can  be 

assembled  by  its  large  staff  of  special- 
ists. 

Mary  Kathryn  Kester, 
snapped  holding  her 
pet  hen,  enjoys  the 
Sunday  morning 
Children's  Hour  and 
IS  an  avid  follower 
of  the  mischievous 
Charlie  McCarthy. 

Mr.  Kester.  here  busy  hitching  his  fine  team  with  son- 
Lowell,  prefers  WLWs  Boone  County  Jamboree  and 
frequent  news  programs.  He  finds  Everybody's  Farm  Hour entertaining  as  well  as  useful  and  considers  the  weather 
reports  by  Staff  Meteorologist,  James  C.  Fidler,  of  special 
interest.  Lowell  Kester's  radio  favorites  parallel  his 
father's  choice.  Like  his  mother,  he  enjoys  the  clean-cut humor  of  Fibber  McGee  and  Molly. 

The  Kester  family — Lowell, 
Mary  Kathryn,  Mrs.  Kes- ter and  Mr.  Kester  —  gather about  the  radio  for  their 
favorite  programs  from  their favorite  station,  WLW.  Mrs. Kester  enjoys  and  profits  by 
WLW's  women's  programs. 
She  listens  regularly  to  the 
Homemakers'  Review  and  the 
Consumers'  Foundation.  She chuckles  at  the  wistful  vista 
antics  of  Fibber  McGee  and 
Molly  and  joins  with  husband and  children  in  enjoying  The 
Light  of  the  World,  a  drama- tization  of   Biblical  stories. 

Helen  Kester,  shown  with  her  prize- 
winning  calf,  is  a  member  of  the  4-H  club, 
listens  regularly  to  Everybody's  Farm Hour  to  keep  in  touch  with  activities  of 
4-H  clubs  throughout  the  Midwest,  especi- ally enjoys  the  various  quiz  programs 
heard  from  the  Nation's  Station. 

REPRESENTATIVES:  New  York  -  Trcinsamerican  Broadeasfing  &  Television  Corp.    Chicago  —  WLW.  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 
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RCA  Manufacturing  Company,  Inc.,  Camden,  N.  J.  •  A  Service  of  the  Radio  Corporation  of  America 
In  Canada:  RCA  Victor  Co.,  Ltd.,  Montreal 
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The  Weekly, Newsmagazine  of 

15c  the  Copy    •    $5.00  the  Year 
Canadian  &  Foreign    $6.00  the  Year 
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Pulilislied  every  Monday,  53rU  issue  (Yearbook  Number)  Pulilibhed  iti  February 

Vol.  20  •  No.  17 
WASHINGTON,  D.  C. 

"After  looking  over  'Five  Months 

Make  One  Year'. . .  one  is  persuaded 

that  the  summertime  is  as  good  if 

not  better  than  winter.  1  am  quite 

confident  that  I  could  be  led  to  be- 

lieve that  we  might  'steal  a  march' 

by  advertising  over  the  radio  in  the 

summertime  in  spite  of  the  fact 

that  we  sell  a  product  that  melts 

at  92°  F." Excerpt  from  letter  written  by  nationally- 

known  confectioner  after  reading  tVOR's 

summer  stucly,"Five  Months  Make  One  Year." 
Name  may  be  had  by  anyone  interested. 

First  it  was  "How  Department  Stores 

Use  Radio -to  Sell".  Then,  "The 

Story  of  Saturday".  Now  WOR 

erases  another  radio  fallacy  with 

"Five  Months  Make  One  Year".  Here, 

backed  by  fact,  WOR  offers  con- 

clusive evidence  that  summer  radio 

selling  pays.  "Five  Months  Make 

One  Year"  should  be  seen  and 

studied  by  everybody  who  buys 

radio  to  sell. 



Doing  a  Full  -Time  Job 

Again  .  .  .  twice  in  one  month  .  .  .  WLS, 

jlV.  Chicago,  gets  national  recognition  for  its 
service  to  Mid-West  America. 

WLS  placed  second  among  all  clear  channel 

stations  in  The  Billboard  Fourth  Annual  Exploi- 

tation Survey.  Only  a  few  weeks  before,  WLS 

received  the  George  Foster  Peabody  citation  for 

meritorious  service  to  agriculture. 

Exploitation  is  showmanship;  but  exploitation 

at  WLS  is  not  of  the  "stunt"  type.  We  tell  our 
story  to  listeners  in  our  programming,  by  lo- 

calizing WLS  interest  and  coverage.  An  example 

is  the  WLS  County  Salutes,  broadcast  every  week 

as  part  of  the  WLS  National  Barn  Dance  and 

originating  in  the  honor  county.  WLS  broadcasts 

from  all  leading  community  events  in  its  four-state 

Major  Coverage  Area,  and  in  so  doing  is  accepted 

as  an  integral  part  of  the  local  community. 

WLS  is  a  half-time  station.  Yet,  in  competition 

with  other  clear-channel  stations,  WLS  is  recog- 

nized for  doing  a  full-time  job  in  its  program  of 
constructive  service  to  Mid-West  America— a 

program  that  builds  confidence  in  any  product 
associated  with  the  WLS  name. 

The 
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President 

Glenn  Snyder 
Manager 
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With  Fans  and  Sponsors. 

'  I  ""HE  Colonial  Network's  broadcasts  of  American  and  National  League  baseball 
games  have  absolutely  dominated  the  dials  in  New  England  for  a  decade  in 

18  key  buying  areas.  This  season,  sponsors  for  alternate  games  are  Atlantic  Refining 

Company  (fifth  year)  and  General  Mills  (Wheaties^ — third  year). 

At  6:15  each  night  on  The  Yankee 

Network,  Jim  Britt  gives  the  high- 

lights of  the  day's  game,  scores  in  both 
leagues,  and  interviews  with  outstand- 

ing personalities. 

Jim  is  sponsored  on  Wednesday  and 

Friday  by  Feigenspan.  Sponsorship 

on  Monday,  Tuesday,  Thursday  and 

★  ★ 

Saturday  now  available,  subject  of 

course  to  prior  sale. 
Alert  advertisers  will  want  to  reach 

the  richer  than  ever  New  England 

market  with  New  England's  only  major 

league  play-by-play  reporter,  Jim  Britt. 
For  details  wire  The  YankeeNetwork 

or  its  representatives. 

JIM  BRITT Ace  Sports  Announcer 
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Nebraska  farmers  are  talking  big  money  these  days! 

Estimates  on  big  Nebraska 
crops  point  to  a  record  yield. 

The  rains  have  come  to  make 
these  estimates  come  true. 

Prices  are  going  up  to  give 
T     Nebraska  farmers  a  chance 

to    cash  in   on   these  crops. 

So  What?  Just  this: 

If  you  want  to  reach  those  farmers  ...  to  tell  them 
what  they  need  ...  to  get  some  of  that  cash  money 

they're  spending  now.  .  .  there's  only  one  radio  sta- 
tion in  Nebraska  that  can  do  a  complete  job  for  you. 

KFAB  is  the  most  powerful  station  in  the  state... the 
established  friend  and   confidant  of  thousands  of 

Nebraska  farmers  and  their  wives.  Put  us  to  work 
today,  and  get  in  on  that  GOLD-WAVE  tomorrow ! 

^NEBRASKA  (uiiUNEIGHBORS 

DON  SEARLE, GENERAL  MANAGER 

EDWARD  PETRY  &  CO.,  NATIONAL  REP'R 

broadMsting 
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Commemorating  Daylight  /  ̂[  ̂ 

Saving  Time,  ic^/^i. 

^tlivu  Vau  Hate  Me  Itx  SEriEHSER. 

As  You  Sq  In  Mi^v  ?  " By  WILLARD  DURRE  EGOLF 

5 S 

I     know  an  ad  -  ver  -  tis  -  er    who    says    he's   sad  but    wis-  er 

5 

He         al  -   ways    thought  broad  -  cast  -  ing   was     sub  -  lime 

T 

— • 

'  But        now  '  he  cries,  "Two  -  tim  -  er!   You  faith -less  panto  -    mim  -  er" 

All    be  -  cause    of     Day  -  light  Sav  ■  ing 
CHORUS  -  Brightly  but  Politely  

Time!  (and   so   this  rhyme.) 

*  ̂   4 —   •   ̂   v 
Will  you    hate   me   in   Sep  -  tem  -  ber     as     you  do 

m 

May? 

Jus't     be  -  cause  the     hours  we    knew  are  gone 

w 

way! 

Oh,  be--lieve    me,  there  are    o-  thers.    To  whose  will     I  must  bow! 

^ 
 Reta

rd 

f 

Though  I  don't  de  -  serve  it.     Say  you'll  love  me    -    a  n    -  y 
how! 



EVER  since  T^BC  Thesaurus  was  started  in  1935  we've 
been  helping  local  stations  to  secure  new  advertising 

revenue  by  offering  them  the  big-time  "stars"  of  radio 
at  economical  cost.  Our  "Treasure  House  of  Recorded 

Programs"  is  getting  bigger  and  bigger.  Our  success 
story  is  getting  longer  and  longer. 

Today  NBC  Thesaurus  comprises  over  2,000  selec- 
tions. These  include  programs  of  dance  music,  popular 

vocal  music  by  groups  and  soloists,  instrumental  solos, 

mountain  music,  concert  and  symphonic  selections,  as 

well  as  mood  music  and  sound  effects.  Whether  it's  a 

symphonic  concert,  a  hill-billy  jamboree  or  a  cat's  meow 

you're  looking  for — it's  at  your  finger  tips  in  NBC 
Thesaurus. 

Among  the  new  stars  who  have  recently  become  regular 

contributors  to  NBC  Thesaurus  are  Horace  Heidt  and 

HIS  Musical  Knights,  Sammy  Kaye  and  his  Swing  ] 

AND  Sway  Music,  and  Carson  Robison  and  his 
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BucKAROos.  Special  programs  built  around  these  master 

;  showmen  are  available  to  every  Thesaurus  subscriber. 

What's  more,  we've  increased  the  amount  of  regular 
weekly  continuity  to  24M  hours.  Now  NBC  Thesaurus 

provides  weekly  continuity  for  23  outstanding  program 

series — a  total  of  68  individual  program  periods  per  week. 

Best  of  all,  NBC  Thesaurus  offers  the  extra  advantage 

of  NBC  ORTHACOUSTIC*— recording  of  such  high 
fidelity  that  it  gives  programs  the  vivid  reality  of  live 

studio  broadcasts! 

We'll  be  at  the  New  Jefferson  Hotel  during  theN.A.B.  Con- 

vention and  we  hope  you'll  drop  in  to  see  us.  We're  bursting 
!  with  new  ideas  and  information  about  new  features  and 

I  new  plans.  We'd  like  to  show  you  why — more  than  ever 

I  before — now  is  the  time  to  hitch  your  wagon  to  the  "stars" 
I  now  available  through  NBC  THESA  UR  US. 

HIGHLIGHTS  OF  NBC  THESAURUS 

1.  Names  that  mean  Sales!  "Name"  talent — names  that 
listeners  know — names  that  you  can  use  profitably  in 
sales  and  merchandising  activities. 

2.  Expert  Program  Direction — by  men  with  both  net- 
work and  local  station  experience — at  "Broadcasting 

Headquarters." 3.  Ttie  Finest  of  Recording — NBC  Orthacoustic* 
4.  *  Basic  Library  of  more  than  2,000  selections,  with  a 

minimum  of  52  additions  per  month  (8.3  in  March, 
84  in  April,  for  example). 

5.  Weekly  Continuity  for  24M  hours  of  broadcasting each  week. 

6.  Sales  Helps.  A  complete  set  of  Thesaurus  artists'  pho- tographs, mats  and  publicity  material  for  advertising 
and  sales  promotion  purposes,  sales  manual  and  special 
bulletins  go  to  each  Thesaurus  subscriber. 

—AND  NBC  SYNDICATED  RECORDED  PROGRAMS 

NBC  Radio-Recording  Division  also  offers  an  important 
group  of  Saleable  Syndicated  Programs  including: 

Betty  &  Bob  Hollywood  Headliners 
Face  of  the  War  Talks  by  Dr.  Wm.  L.  Stidger Touchdown  Tips 

Find  out  what  a  remarkable  selling  job  these  programs  are 
doing  for  leading  advertisers  on  many  stations  throughout 
the  country.  Facts  and  figures  available  to  N.  A.  B.  Mem- 

bers at  Thesaurus  Exhibit,  or  write  your  nearest  NBC 
Radio-Recording  Division  office  for  full  details. 

•Registered  Trademark 

NATIONAL  BROADCASTING  COMPANY 
A  Radio  Corporation  of  America  Service 

adio  City,  New  York  •  Trans-Lux  BIdg.,  Wasliington  •  Merchandise  Mart,  Chicago 
Sunset  &  Vine,  Hollywood 

TONY 
PASTOR 

WELCOME 
N.A.B.  MEMBERS 

New  Jefferson  Hotel 
St.  Louis 

Suite  654-56        May  12-15 



ONE  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MAKE   FREE  
&  PETERS  SERVICE 

Mr.  Pullman'
s 

best  pal- 

Two  years.  Batten,  Barton,  Durstine 
&  Osborn 

Four  years,  Gimbel  Bros. 
One  year,  Geyer,  Cornell  &  Newell 
One  year,  Erwin, Wasey  &  Company 

(Philadelphia) 
Three  years.  The  Blow  Company 
Free  &  Peters  (New  York  Office) 

since  March,  1941 

William  \.  Chalmers! 

Just  to  look  at  Bill  Chalmers'  unwrinkled 

brow,  you'd  hardly  think  he'd  had  eleven 
successful  and  tight-packed  years  in  busi- 

ness— including  a  travel-mileage  record  of 

75,000  miles  during  the  past  three  years 

alone!  But  what  with  a  lot  of  general 

experience,  plus  being  account  executive 

and  time-buyer  for  the  Popsicle  account, 

plus  having  production  responsibilities  for 

the  Philip  Morris  and  the  "Take  It  or  Leave 

It"  network  shows,  Bill  has  had  a  very  lively 
life,  indeed! 

And,  now  that  we  mention  it,  that's 

the  general  sort  of  background  possessed 

by  all  our  fifteen  men  here  at  F&P.  We've 
picked  successful  fellows  because  we  think 

they  are  the  only  kind  that  can  be  of  any 

help  to  the  successful  men  who  plan  this 

country's  successful  radio  work. 

If  you  have  never  sampled  our  service, 

give  us  an  opportunity  to  prove  that  F&P 

can  help  to  make  your  job  easier,  more 

profitable  and  more  productive.  We  think 

we  can  do  it.  And  that's  the  way  we  like  to 

work,  in  this  group  of  pioneer  radio-station 

representatives. 

EXCLUSIVE  REPRESENTATIVES 
WGR-WKBW   BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
V/ISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE   LOUISVILLE 
V/TCN     .    .  MINNEAPOLIS-ST.  PAUL V/MBD   PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  ..IOWA... 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  . .  SOUTHEAST  .  . . 
WCSC  CHARLESTON 
WIS   COLUMBIA 
WPTF   .  RALEIGH 
WDBJ   ROANOKE 

.  .  .  SOUTHWEST  . . . 
KGKO     .    .   .   .  FT.  WORTH-DALLAS 
KOMA     ....   OKLAHOMA  CITY 
KTUL  TULSA 

.  . .  PACIFIC  COAST  .  . . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

Free  &  Peters,  mc. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CmCKGO:  180  N.  Michigan       HVH  YOHK:  247  Park  Ave.     OETRqiT:  Neit^  Center  BIdg.    SAN  FRANCISCO:  j,x  5«//«'r     LOS  ANGELES:  650  S.  GrW     ATLANTA :  322  P-»/m«r  BWg. 
Franklin  6373  Plaia  5-4131  trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667 
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MBS  Outlets  Study  Dual  ASCAP  Plan 

Formula  Would  Cost  The  Industry  About  $4,500,000  Yearly; 

Miller-Shepard-Taft  Urge  United  Action  at  Convention 
PROPOSING  a  formula  that  would  yield  $4,500,000  from  the 
entire  roster  of  broadcast  stations  and  networks  (if  all  accepted 
its  terms) ,  ASCAP  last  week  made  a  strong  bid  for  return  of 
its  music  to  the  air  in  proposals  approved  by  majority  vote  of 
the  board  of  directors  of  the  Mutual  Broadcasting  System  and 
submitted  to  its  175  member  stations  for  ratification. 

Conforming  with  the  requirements  of  the  ASCAP-Depart- 
ment  of  Justice  consent  decree  entered  into  last  March  that  both 
a  per-program  and  blanket  license  
basis  be  offered  and  that  identical 
terms  shall  be  proffered  all  elements 
in  radio,  the  ASCAP  plan  would 
yield  less  than  the  $5,100,000  paid 
by  the  industry  to  the  society  dur- 

ing 1940. 
Convention  Action 

But  it  is  just  about  half  of  the 
estimated  $9,000,000  which  the  in- 

dustry would  have  been  called  upon 
to  pay  under  the  proposed  TV2%-of- 
gross  formula  offered  the  networks 
and  the  sliding  scale  for  stations  in 
the  proposition  rejected  in  mid- 
1939,  and  which  culminated  in  the 
formation  of  BMI  to  supply  the  in- 

dustry's music  needs. 
Despite  the  MBS  board  approval 

and  its  recommended  acceptance  of 
the  new  formula,  on  a  flat-fee  rather 
than  the  per-program  basis,  no 
industry-wide  acceptance  of  the  pro- 

posal is  expected  prior  to  the  NAB 
convention  in  St.  Louis  May  12-15. 
NAB  President  Neville  Miller, 

seeking  united  industry  action,  ad- 
vised all  member  stations  tele- 

graphically last  Thursday  that  "in 
order  to  enable  NAB  members  to 
comprehend  the  effect  of  the  MBS- 
ASCAP  proposal,  a  factual  analysis 
is  being  made."  He  said  this  would 
be  transmitted  to  stations  in  time 
to  be  available  for  consideration  at 
the  convention. 

MBS,  in  its  letter  asking  its  175 
affiliates  to  ratify  the  proposal  and 
wire  their  approval  not  later  than 
May  6,  said  it  preferred  the  blanket 
license  plan  because  of  simplicity  of 
bookkeeping.  Both  forms  were  sub- 

mitted to  stations  for  their  indi- 
vidual licensing  arrangement,  how- 

ever. 
MBS  asked  stations  to  reply  by 

May  6  so  ASCAP  tunes  might  be 
back  on  the  network  by  the  end  of 
that  week.  Contrary  advice,  how- 

ever, was  received  by  the  MBS  sta- 
tion roster  the  same  day  in  wires 

signed  by  John  Shepard  3d, 
Colonial-Yankee  Network  president, 
and  MBS  director  and  Hulbert  Taft 

Jr.,  WKRC,  Cincinnati,  member  of 
the  MBS  operating  board,  who  op- 

posed the  proposed  agreement,  and 
asked  the  affiliates  to  withhold  their 
decisions  until  after  the  convention. 

The  licenses  proffered  by  ASCAP 
are  to  run  until  Dec.  31,  1949,  long- 

est copyright  agreement  projected 
in  radio  history.  Stations  taking  the 
per-program  formula,  however,  may 
do  so  for  shorter  terms  if  desired. 

Percentage  Plan 

The  blanket  license  proposal  calls 
for  stations  to  pay  to  ASCAP  3% 
of  their  receipts  from  the  sale  of 
facilities  less  discounts  and  agency 
commissions  for  four  years,  and 
3V2%  for  the  remainder  of  the 
agreement.  Sustaining  fees  under 
this  plan  will  be  monthly  payments 
equal  to  the  highest  one-hour  rate 
of  the  station  with  the  limitation 
that  they  shall  not  exceed  1%  times 
the  stations'  1940  sustaining  fee. 
Stations  with  annual  gross  receipts 

of  less  than  $50,000  shall  be  as- 
sessed a  nominal  $1  a  month  for 

sustaining  programs. 
Network  fees  under  the  blanket 

license  are  the  same  as  for  stations: 

3%  royalty  on  all  network  pro- 
grams for  four  years  and  there- 

after 31/2%  until  Dec.  31,  1949.  This 
represents  an  appreciable  reduction 
from  the  network  fees  of  7  V2  % 
called  for  in  the  license  offered  by 
ASCAP  last  year  which  was  re- 

jected by  MBS  as  well  as  by  NBC 
and  CBS. 

Stations  selecting  the  per-pro- 
gram method  of  buying  ASCAP 

music  will  pay  the  following  scale 
of  fees  for  commercial  programs  on 
which  such  is  used:  10%  of  net  re- 

ceipts from  musical  shows;  3%  of 
receipts  from  programs  using 
theme  songs  or  bridges;  1V2%  of 
receipts  from  programs  using  in- 

cidental music  only;  1%%  of  in- 
come from  broadcasts  of  football 

games  in  connection  with  which  in- 
cidental music  is  broadcast.  Other 

sporting  events  broadcast  require 
no  payments  to  ASCAP. 

In  addition  to  the  deductions  of 
agency  commissions,  MBS  is  also 
allowed  to  deduct  line  charges  and 
its  own  sales  commissions  before 

applying  the  percentages  in  calcu- 
lating ASCAP  fees. 

Network  sustaining  fees  are  $1  a 

ABSTRACT  OF  ASCAP  PROPOSALS  TO  MBS 

Blanket  License  Terms 
For  the  network :  3%  royalty  on  all  network  programs  for  four  years  and 

thereafter  3^/2%,  untU  Jan.  1,  1950. 
For  the  stations:  3%  of  net  receipts  (i.  e.,  gross  payment  for  broadcasting 

facilities,  less  discounts  and  advertising  agency  commissions)  for  four  years, 
and  3%  for  remainder  of  the  term  On  sustaining  programs,  highest  hour  rate 
monthly,  but  in  no  event  more  than  one  and  one-half  times  the  stations'  1940 sustaining  fee,  with  the  nominal  $1  a  month  fee  for  stations  having  less  than 
.$50,000  gross  i-eceipts  annually. 

Per  Program  Plan 
Term  ending  Dec.  31,  1949,  or  any  shorter  term  at  election  of  station. 
License  fee  on  commercial  programs  using  ASCAP  music — 10%  of  net  re- 

ceipts from  musical  shows  ;  3%  from  a  program  using  theme  songs  or  bridges ; 
1%%  for  programs  using  incidental  music  only  ;  1%%  for  incidental  music  used 
in  connection  with  football  games  (no  license  fee  on  any  other  sporting  event). 

Sustaining  fees  on  programs  using  ASCAP  music — 1%  of  station  card  rate 
applicable  to  time  consumed.  Maximum  sustaining  fee  will  be  the  highest  hour 
rate  monthly,  but  never  more  than  one  and  one-half  times  the  stations'  1940 sustaining  fee.  No  payment  as  to  sustaining  programs  under  auspices  of  religious, 
patriotic  or  civic  groups. 

Accounting — stations  must  furnish  as  to  all  musical  programs,  item  by  item, 
list  of  all  compositions  broadcast,  stating  title,  composer,  author,  publisher, 
date  of  copyright,  etc. 

Transfer  to  blanket  license  formula — if  the  payments  to  ASCAP  under  this 
formula  are  less  than  2%  of  the  station  net  receipts  during  any  year,  ASCAP 
may  elect  to  have  the  station  operate  on  the  blanket  license  formula,  and  in  a 
similar  manner  if  the  payments  made  by  the  stations  to  ASCAP  exceed  5% 
of  its  net  receipts  the  station  has  a  reverse  selection. 

year  for  broadcasting  unsponsored 
programs  to  stations  having  indi- vidual ASCAP  blanket  licenses.  If 
the  station  does  have  an  ASCAP 
license,  or  if  it  is  buying  its  ASCAP 
music  on  the  per-program  plan,  then 
Mutual  is  to  pay  ASCAP  for  sus- 

taining program  service  to  such 
station  1%  of  the  applicable  card 
rate. 

Mutual's  maximum  monthly  pay- 
ment, however,  shall  not  be  more 

than  (a)  half  the  station's  highest 
published  hourly  rate  but  in  no 
event  more  than  three-quarters  of 
the  stations  monthly  sustaining  fee 
to  ASCAP  in  1940,  or  (b)  the  differ- 

ence between  twice  that  amount 
and  the  actual  sustaining  fees  paid 
by  the  station,  whichever  shall  be less. 

Sustaining  Rate 

Sustaining  fees  under  the  per 
program  formula  amount  to  1%  of 
the  highest  rate  applicable  to  the 
time  consumed  for  each  sustaining 
show  in  which  ASCAP  music  is 
used.  As  in  the  case  of  the  blanket 
license,  the  maximum  monthly  sus- 

taining fee  is  the  highest  one-hour 
rate  of  the  station,  which  is  also 

not  to  exceed  IV2  time  the  station's 
sustaining  1940  fee.  Sustaining  pro- 

grams broadcast  under  the  auspices 
of  religious,  patriotic  or  civic 
groups  carry  no  fees. 

Stations  choosing  the  per-pro- 
gram method  of  payment  must 

furnish  to  ASCAP  lists  of  all  com- 
positions broadcast  on  each  pro- 

gram, giving  the  title,  composer, 
author,  publisher,  date  of  copyright 
etc.  for  each  selection.  Licenses 
under  this  method  also  contain  a 
provision  that  if  payment  to  ASCAP 
on  this  basis  amount  to  less  than 

2%  of  the  station's  net  receipts  dur- 
ing any  year,  ASCAP  may  elect  to 

have  the  station  operate  on  the 
blanket  license  formula,  while  if  the 

payments  exceed  5%  of  the  station's net  receipts,  it  may  ask  ASCAP 
for  a  blanket  license. 

Final  agreement  between  ASCAP 
and  MBS  executives  on  the  terms  of 
the  proposed  licenses  was  reached 
in  the  early  morning  hours  of  May 
1,  after  days  of  almost  continuous 
meetings  and  conferences,  several 
of  which  lasted  through  most  of  the 
night,  in  a  determined  effort  to 
arrive  at  a  formula  which  both 
parties  could  accept.  In  the  mean- 

time, ASCAP  negotiations  with 
NBC  and  CBS  have  continued,  but 
at  a  much  more  leisurely  pace,  and 

(Continued  on  Page  iO) 
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OLD-TIMERS  HAD  THEIR  DAY  recently  as  honors  were  paid  for  long 
service  in  the  broadcasting  industry.  Seven  NBC  central  division  em- 

ployes have  spent  140  years  in  radio  (top  photo).  They  are  (1  to  r, 
seated),  A.  W.  Kaney,  manager  of  continuity  acceptance;  Judith  Waller, 
public  service  director;  Maury  Wetzel,  production  director.  Standing 
are  How^ard  Luttgens,  division  chief  engineer;  Jules  Herbuveaux,  pro- 

gram manager;  Gene  Rouse,  night  supervisor  of  announcers.  All  entered 
radio  in  1921. 

In  honor  of  Kate  Smith's  decennial  anniversary,  William  S.  Paley 
(left  in  low^er  left  photo),  CBS  president,  and  Clarence  Francis,  pres- 

ident of  General  Foods,  presented  Kate  with  a  lei  sent  by  plane  from 
KGMB,  Honolulu  CBS  outlet.  Occasion  was  a  dinner  at  the  Astor,  New 
York.  Commentator  John  B.  Kennedy  (right,  lower  right  photo),  and 
Newscaster  Norman  Brokenshire,  both  of  WNEW,  New  York,  talk 
over  time  "Broke"  announced  Kennedy's  debut  on  WJZ  17  years  ago. 

Increase  in  Power 

On  570  and  820  kc. 

WKBN  Finally  Granted  Boost 
After  Quest  of  a  Decade 

A  SIX-PHASE  decision,  involving 
the  570  and  820  kc.  channels,  under 
which  WKBN,  Youngstown,  gets 
fulltime  with  5,000  watts  after  a 
quest  of  a  decade,  was  approved 
April  30  by  the  FCC. 
Under  the  decision,  WWNC, 

Asheville ;  WSYR,  Syracuse; 
W  M  C  A  ,  New  York  City,  and 
WKBN  acquire  fulltime  operation 
with  5,000  watts  on  570  kc.  WOSU, 
Columbus,  which  previously  had 
shared  570  kc.  with  WKBN,  was 
shifted  to  820  kc.  with  an  increase 
in  power  from  1,000  to  5,000  watts 
and  hours  of  operation  from  speci- 

fied to  local  sunset  at  Dallas. 
Another  beneficiary  was  WCBD, 

Chicago,  which  was  granted  con- 
struction permit  to  shift  from  1110 

kc.  to  820  kc,  and  increase  power 
from  5,000  to  10,000  watts,  with 
hours  of  operation  from  limited  to 
daytime  only.  Fairfield  Broadcast- 

ing Corp.,  Lancaster,  O.,  in  which 
Charles  W.  Sawyer,  Democratic 
National  Committeeman  of  Ohio 
and  owner  of  WING,  Dajrton,  is  the 
principal,  had  its  application  for 
a  new  station  on  820  kc.  with  250 
watts  daytime,  designated  for  hear- 
ing. 

WKBN  Power  Boost 

WKBN,  of  which  Warren  P.  Wil- 
liamson Jr.,  founder  of  the  station, 

is  president,  was  granted  a  con- 
struction permit  to  increase  its 

power  from  500  watts  night,  1,000 
watts  day,  to  5,000  watts  fulltime, 
with  installation  of  a  directional 
for  night  use.  WMCA  received  an 
increase  to  5,000  watts  fulltime 
from  1,000  watts  night,  5,000  watts 
day,  with  a  directional  for  day  and 
night  use. 

The  grant  to  WWNC  was  subject 
to  action  on  renewal  proceedings, 
but  provided  for  an  increase  in 
power  from  1,000  to  5,000  watts 
day  and  night  on  570,  with  a  di- 

rectional antenna  at  night,  ?u1)ject 
to  approval  of  the  FCC.  WSYR  was 
given  a  construction  permit  to 
change  its  directional  antenna  for 
both  day  and  night  use  and  increase 
power  from  1,000  watts  to  5,000 
watts  fulltime  on  570  kc,  on  condi- 

tion of  proof  of  performance  and 
installation  of  a  recording  meter 
at  a  monitoring  point  on  the  radial 
toward  WMCA. 

Shell  Quiz 
SHELL  OIL  Co.,  Midwest  Division, 
on  April  14  and  28  started  a  26- 
week  series  of  five-weekly  five-min- 

ute quiz  shows  Shell  $r>.()0  Facts  on 
12  stations.  Listeners  are  asked  to 
send  in  interesting  facts  on  jobs, 
hobbies,  cooking,  clubs  or  any  sub- 

ject in  which  they  are  well  ac- 
quainted. For  all  "facts"  accepted 

the  cash  awards  are  off'ered.  Sta- tions selected  are  KFIZ  KSTP 
WDWS  WEAU  WGIL  WHBL 
WIBA  WJBC  WMAQ  WMBD 
WROK  WTAQ.  Account  was  placed 
direct. 

Lever  Immune 
LEVER  BROS.,  one  of  the 
leading  users  of  radio  time, 
will  not  be  sold  to  pay  for 
British  purchases  of  Amer- 

ican munitions,  it  was  learned 
in  New  York  last  week.  Sec- 

retary of  Treasury  Morgen- 
thau  originally  had  told 
the  Senate  Foreign  relations 
committee  that  Lever  Bros, 
would  be  among  those  com- 

panies— owned  by  British  in- 
terests —  to  be  liquidated. 

However,  members  of  the 
British  Purchasing  Commis- 

sion contended  that  Lever 
Bros,  was  a  Dutch  concern 
and  thus  not  subject  to  the 
Treasury's  edict.  The  far- 
flung  company  reorganized 
its  woi'ld  markets  in  1937  and 
it  is  said  that  the  American 
market  at  that  time  was 
transferred  to  the  Dutch 
branch  of  the  firm.  Evidently 
this  convinced  the  Treasury 
that  the  firm  was  not  British. 

Serum  Campaign 

ASSOCIATED  SERUM  PRODUC- 
ERS, Kansas  City,  Mo.,  on  May  2 

and  14  started  a  schedule  of  thrice- 
weekly  spot  announcements  on  18 
stations.  Campaign  is  to  induce 
farmers  to  consult  their  veterin- 

arians. Contracts  are  for  13  weeks, 
in  most  instances.  Stations  being 
used  are  WLS  WHO  WTCN 
WROK,  KFAB,  KFBM  WTAX 
KOWH  KMBC  WBNS  KSOO 
KRNT  WMT  WNAX  WEW 
KFNF  KMOX  KSCJ.  Agency  is 
Fairall  &  Co.,  Des  Moines. 

THREE  MimEAPOLlS 

PAPERS  REALIGNED 

MINNEAPOLIS'  three  daily  news- 
papers were  "realigned"  May  1 

under  a  new  corporate  and  mechan- 
ical setup  which  insures  their  con- 

tinued existence  in  the  face  of  the 
fact  "that  for  many  years  Minne- 

apolis newspapers  as  a  whole  have 
been  operated  at  a  loss." 

In  the  readjustment  the  Star- 
Joui-nal,  published  by  the  Cowles 
(Des  Moines  Register  &  Tribune) 
interests,  obtains  a  financial  inter- 

est in  the  Morning  Tribune  and  the 
Times-Tribune,  v/hile  Tribune  stock- 

holders acquire  an  interest  in  the 
Star- Journal.  Largest  stock  inter- 

ests will  be  held  by  John  Cowles, 
president  of  the  Star- Journal;  the 
estate  of  F.  E.  Murphy,  late  pub- 

lisher of  the  Trib%me  newspapers, 
and  Kingsley  H.  Murphy.  The 
Times-Tribune  will  become  the 
Times  and  will  be  published  from 
the  Tribune  plant,  while  the  Morn- 

ing Tribune  will  be  published  from 
the  plant  of  the  evening  Star-Jour- 

nal. The  Sunday  papers  are  com- bined. 

John  Cowles,  president  of  the 
new  Star-Journal  and  Tribune  Co., 
is  vice-president  of  Iowa  Broad- 

casting Co.,  operating  KSO  and 
KRNT,  Des  Moines;  WMT,  Cedar 
Rapids;  WNAX,  Yankton.  The 
Cowles  interests  also  own  a  mi- 

nority of  KFNF,  Shenandoah,  la., 
which  is  optioned  to  the  Omaha 
World-Herald.  The  Minneapolis 
Tribune  is  50%  owner,  in  combina- 

tion with  the  Ridder  brothers'  St. 
Paul  Pioneer  Press  and  Dispatch, 
of  WTCN,  Minneapolis,  which  pre- 

sumably is  brought  into  the  Star- 
Journal  and  Tribune  Co. 

Set  Makers  Agree 

To  Less  Aluminum 

RMA  to  Use  Substitutes  in 
Receivers  Where  Possible 
ACTING  to  conform  with  Federal 
restrictions  placed  on  strategic 
metals,  the  radio  manufacturing  in- 

dustry under  the  aegis  of  Radio 
Manufacturers  Assn.  last  week  en- 

tered into  voluntary  formal  agree- 
ments to  employ  substitutes  for 

aluminum  and  other  metals  needed 
for  national  defense. 

Under  the  plan  devised  at  a 
meeting  of  50  manufacturers  in 
New  York  last  Tuesday,  it  is  esti- 

mated the  use  of  aluminum  in  ra- 
dio receiver  manufacture  will  be 

reduced  as  much  as  75%.  Tlie  in- 
dustry agreements  came  after  the 

RMA  priorities  committee  had  met 
April  22  with  officials  of  the  Priori- 

ties Division  of  the  Office  of  Pro- 
duction Management  [Broadcast- 

ing, April  28]. 

Hope  for  New  Rating 

Although  it  was  foreseen  that 
many  models  of  receivers,  particu- 

larly among  the  small  sets,  will 
necessarily  be  eliminated  and  that 
there  will  be  a  general  rise  in  re- 

ceiver prices,  it  was  believed  the 
use  of  substitutes  for  strategic  met- 

als, particularly  aluminum,  would 
permit  the  use  of  available  supplies 
in  construction  where  no  substitute 
can  be  employed. 

Under  priority  ratings  for  May, 
aluminum  for  radio  equipment 

manufacture  is  given  a  B-7  rank- 
ing, qualifying  for  30%  of  normal supply. 

At  the  New  York  industry  meet- 
ing it  was  unanimously  agreed : 

1.  That  use  of  aluminum  in  man- 
ufacturing radio  sets  be  restricted 

to  material  for  foil  in  the  manu- 
facture of  capacitors  and  rotors  in 

variable  condensers.  Substitutes 
would  be  used  for  coil  cans,  con- 

denser cans,  tube  shields,  etc. 
2.  Set  manufacturers  immedi- 

ately will  begin  using  variable  con- 
densers with  steel  stators,  instead 

of  aluminum,  and  on  and  after 
June  15  will  receive  and  use  only 

condensers  having  stators  of  proc- 
essed steel. 

3.  Set  and  speaker  manufactur- ers will  immediately  discontinue 
purchase  of  aluminum  and  nickel 
in  permanent  magnets  for  sets  for 
domestic  and  export  sale  other  than 
battery,  portable,  and  farm  sets 
that  operate  from  batteries,  and  3- 
power  AC-DC  portable  and  farm sets. 

0PM  officials  indicated  last 

Thursday  that  the  B-7  classifica- 
tion on  aluminum  for  civilian  com- 

munications needs  is  by  no  means 
permanent,  indicating  that  within 
the  nexe  few  months  there  will  be 
"fairly  substantial"  revisions  in  the 
ratings.  It  was  believed  reasonable 
that  materials  for  communications 
equipment,  particularly  telephone 
apparatus,  would  receive  a  higher 
classification.  A  rating  of  B-4  for 
aluminum  was  regarded  as  a  good 
possibility,  although  it  may  be 
raised  only  to  B-6. 
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Defense  Measures  May  Disrupt  Industry 

Priorities,  Delays 

In  Delivery  Are 

Factors 

By  SOL  TAISHOFF 

THE  FULL-SCALE  swing  toward 
a  wartime  footing  in  this  country 
is  affecting  broadcast  operations  to 
the  point  where  serious  disloca- 
cations  are  seen  in  the  offing. 

All  phases  of  industry  operations 
— program,  economic  and  physical 
— are  feeling  the  impact  of  the  na- 

tional defense  tempo,  and  while 
there  is  no  alarm  evident  in  broad- 

cast circles,  the  realization  has 
dawned  that  steps  must  be  taken 
promptly  if  ultimate  serious  in- 

jury is  to  be  averted. 
A  transmitter  and  tube  equip- 

ment bottleneck,  traceable  to  the 
low  priorities  rating  given  the  ra- 

dio industry  as  a  whole  on  essential 
metals,  is  causing  real  concern 
among  manufacturers,  according  to 
a  telegraphic  survey  made  last 
Thursday  by  Broadcasting,  [see 
story  on  this  page]. 

Near  the  Bottom 

Despite  the  recognized  status  of 
broadcasting  as  a  vital  defense  in- 

dustry, as  evidenced  by  the  func- 
tioning of  the  Defense  Communica- 

tions Board  created  a  year  ago,  the 
Priorities  Division  of  the  Office  of 
Production  Management  has  classi- 

fied radio  in  next-to-the-lowest 
bracket  insofar  as  basic  metal  dis- 

tribution is  concerned. 
Totally  aside  from  the  equipment 

phase,  other  Government  activity 
stemming  from  the  war  tempo  por- 

tends greater  inroads  into  normal 
operations  of  broadcasting.  There 
are  no  real  signs  of  any  outright 
Government  intervention  in  domes- 

tic broadcasting  along  censorship 
lines,  but  affirmative  restraints  al- 

ready are  in  evidence. 
Business  is  good  in  broadcasting, 

as  in  other  advertising  media.  Im- 
position of  heavy  taxes,  however, 

will  sharply  curtail  net  earnings, 
it  is  thought. 

Beyond  that,  indications  already 
have  appeared  that  the  House 
Ways  &  Means  Committee,  consid- 

ering proposals  to  raise  3%  billion 
dollars  in  new  taxes,  is  studying  a 
special  franchise  impost  upon 
broadcast  stations.  Thus  far,  no 
word  has  come  as  to  the  nature 
of  such  a  tax,  which  is  a  warmed- 
over  revival  of  previous  efforts  of 

I  anti-radio  groups  along  this  line. 
j  This  time,  however,  the  move  is 
regarded  with  more  concern,  even 
though  it  would  be  palpably  dis- 

criminatory, because  of  the  desire 
,  of  the  Government  to  tap  every  pos- 

sible revenue  source. 

The  thundering  pace  toward  con- 
ditioning of  the  public  in  the  na- 

tional emergency  has  resulted  in 
unprecedented  demands  for  time 
from  Governmental  agencies.  While 
every  consideration  is  being  given 
by  Government  radio  officials — 
mainly  drafted  from  the  industry — 

in  seeking  time  to  promote  their 
particular  defense  pursuits,  broad- 

casters are  beginning  to  feel  the 
need  for  greater  coordination  of 
programming  demands  lest  pro- 

gram schedules  be  disrupted  in- ordinately. 

Personnel  Problem 

The  personnel  situation  is  be- 
coming serious,  too.  While  all 

branches  of  station  operations  are 
being  affected  —  managerial,  pro- 

gram and  technical — a  shortage  of 
operators  and  engineers  may  soon 
develop,  adding  to  the  plight  on  the 
physical  facilities  end. 

Virtually  all  reservists  either 
have  been  called  or  are  on  notice 
for  active  duty  and  competent  re- 

placements are  becoming  more  and 
more  difficult  to  procure.  The  num- 

ber called  already  runs  into  the 
hundreds,  out  of  a  total  industry 
employment  of  approximately 
21,000. 
Though  little  is  being  said  in 

official  and  industry  circles  regard- 
ing new  radio  developments,  such 

as  FM  and  television,  there  is  no 
doubt  about  a  bogging  down  of  in- 

terest, notably  in  visual  radio.  Lack 
of  essential  materials  and  the  re- 

duction of  normal  broadcast  equip- 
ment manufacture  to  take  care  of 

the  heavy  national  defense  require- 
ments of  the  m,ilitary  establish- 
ments, mitigate  against  any  con- 
certed industry  move  to  tool  up 

for  and  exploit  new  lines.  This  is 

particularly  true  in  the  receiving- 
set  end  of  FM.  Television  is  re- 

garded in  many  quarters  as  a  for- 
gotten industry  for  the  duration. 

FDR  Willing 

EXPRESSING  his  willing- 
ness to  work  or  play  on  any 

time  basis  Congress  might  set 
by  Federal  statute,  President 
Roosevelt  at  his  semi-weekly 
press  conference  last  Tuesday 
indicated  that  establishing  a 
universal  daylight  saving 
time  system  as  a  national  de- fense measure  is  a  matter  for 
Congress  to  decide.  His  state- 

ment that  he  had  heard  noth- 
ing about  such  a  plan  except 

what  he  had  read,  along  with 
his  failure  to  take  a  stand  one 
way  or  another  on  the  propo- 

sition, was  taken  as  an  in- dication that  the  executive 
branch  of  the  Government 
was  willing  to  leave  up  to 
Congress  the  initiative  in  es- tablishing daylight  saving 
time  on  a  nationwide  basis. 

FM,  particularly  on  the  trans- mission end,  is  chafing  to  get  under 
way,  with  many  companies  anxious 
to  launch  commercial  operations. 
But  transmitter  deliveries,  tower 
steel  and  other  essential  equipment 
will  not  be  available  on  a  quantity 
basis  if  existing  restrictions  hold. 
In  the  receiver  line,  very  little  in- 

centive appears  to  exist  for  large- 
scale  production. 

The  outlook  in  standard  broad- 
cast receiver  production  was  a 

little  brighter  last  weekend  as 
members  of  the  Radio  Manufac- 

turers Assn.  got  together  and 
agreed  on  substitutes  for  certain 
basic  metals,  including  aluminum 
[see  story  on  page  10].  But  this 

means  more  expensive  production 
and  may  result  in  elimination  of 
smaller  units  and  freezing  of  1941- 
1942  models,  following  the  lead  of 
the  automotive  industry. 

Foreign  Service 
In  the  international  broadcast 

field,  the  war  fervor  was  more  evi- 
dent and  may  be  indicative  of  what 

is  in  store  for  standard  broadcast- 
ing. A  number  of  stations  are  going 

to  operate  24  hours  in  beaming 
programs  to  Europe  and  South 
America,  which  is  interpreted  as 

operation  of  a  "wartime  basis". Moreover,  there  are  indications 
of  Government  sponsorship  of  coun- 

ter-propaganda programming  by 
these  stations,  even  though  under 
private  operation.  The  first  step  in 
the  direction  of  more  effective  use 
of  international  broadcast  stations 

came  with  the  appointment  of  Stan- 
lej''  P.  Richardson,  former  Euro- 

pean newspaper  correspondent  and 
former  assistant  to  Ambassador 
Joseph  E.  Davies,  as  coordinator 
[Broadcasting,  April  14]. 
A  tendency  to  monitor  more 

closely  network  pickups  of  Euro- 
pean news  broadcasts,  particularly 

from  the  Axis  capitals,  has  devel- 
oped. One  recent  incident  on  an 

NBC  network  is  reported  to  have 
caused  a  flurry.  The  commentator 
had  read  the  text  of  an  editorial 
in  a  Nazi  newspaper  relating  Hit- 

ler's plans  for  the  new  world  order after  he  had  mopped  up  Europe. 
While  there  was  no  official  con- 

firmation, it  is  understood  the  in- 
cident aroused  high  Administration 
^Continued  on  page  Jf7) 

Equipment  Firms  See  Danger  of  Delayed  Deliveries 

TO  GLEAN  from  the  industry  re- 
action on  the  technical  equip- 

ment  outlook,  Broadcasting 
queried  leading  manufacturing 
companies  on  the  effects  of  defense 
priorities.  All  pointed  to  impending 
shortages  which  might  have  a  dire 
effect  on  future  deliveries. 

F.  R.  Deakins,  vice-president  of 
RCA  Mfg.  Co.,  said  he  was  unable 
to  predict  the  effect  of  priorities, 
as  the  situation  on  various  ma- 

terials is  now  changing  daily.  Work 
on  substitutes  has  been  going  on 

for  some  time,  he  said,  and  "we 
will  be  able  to  make  such  substitu- 

tions". He  added  that  while  RCA 
is  meeting  most  current  needs  at 
the  moment,  shortages  of  essential 

materials  "are  apparent". 
Graybar,  sales  organization  for 

Western  Electric,  did  not  make  a 

direct  statement,  but  it  is  under- 
stood that  deliveries  currently  are 

being  made  in  virtually  all  trans- 
mitter groups.  But  it  is  taking  this 

company  2y2  times  as  long  to  turn 
out  equipment  as  a  year  ago.  Jobs 
that  formerly  required  five  months, 
now  run  one  year  in  production. 

While  Graybar  was  represented 
as  not  being  alarmed,  the  sugges- 

tion was  made  that  something 
should  be  done  quickly  to  avert  a 
serious  bottleneck. 

G.  W.  Henyan,  sales  manager  of 
General  Electric,  reported  that  the 
company  has  sufficient  material 
on  hand  or  scheduled  for  delivery 
to  fill  in  a  reasonable  time  present 

orders,  plus  normal  additional  ex- 
pectations for  the  next  four  to  six 

months  for  transmitter  tubes,  FM 
transmitters  and  accessories. 

Substitutes  Used 
Certain  substitutes  have  already 

been  initiated  where  practical,  he 

reported,  such  as  brass  for  alu- 
minum. He  reported  the  future  out- 

look is  obviously  uncertain  and  he 

urged  that  an  effective  "high  prior- 
ity rating  should  be  assigned  to 

equipment  and  tubes  for  practically 
all  commercial  radio  services,  in- 

cluding broadcasting,  as  these  are 
most  essential  to  sustain  the  na- 

tional defense  program". 
E.  T.  Morris,  general  sales  man- 

ager of  Westinghouse,  reported 
that  0PM  priorities  on  aluminum, 
nickel  and  stainless  steel  have  re- 

quired substitutions  for  those  ma- 
terials in  many  cases  to  permit 

meeting  current  commitments  for 
broadcast  equipment.  Previously 
planned  production  of  5,000  and 
50,000-watt  transmitters  will  al- 

low normal  deliveries  over  the 
next  four  to  five-month  period,  but 

long  deliveries  of  component  parts 
from  suppliers  of  ceramics,  con- 

densers, steel,  switches,  relays,  in- 
struments, phosphor  bronze 

springs,  etc.,  will  result  in  at  least 
60%  increase  in  normal  deliveries 
on  future  production,  unless  prior- 

ity ratings  are  obtained  for  those 
items. 

Delivery  of  custom  and  semi-cus- 
tom built  equipment,  such  as  an- 

tenna phasing  equipment,  tuning 
equipment,  and  operating  consoles, 
Mr.  Morris  reported,  "is  seriously 
affected  by  scarcity  of  and  long 
delivery  for  component  raw  ma- 

terial and  finished  parts". P.  S.  Gates,  president  of  Gates 
American  Corp.,  reported  as  fol- 

lows : 

"Of  major  importance  in  our  in- dustry is  aluminum,  brass,  copper, 
steel  and  nickel  alloy,  and  of  course 
such  items  as  radio  tubes,  electrical 
meters  and  similar  items  purchased 
on  open  market  are  indispensable 
and  in  many  instances  shut  off 
unless  priorities  are  given.  We  have 
pointed  out  many  times  to  our  sup- 

pliers that  radio  broadcasting  in  a 
time  of  emergency  is  not  of  only  or- 

dinary but  primary  importance  and 
that  this  industry  should  have 

{Continued  on  page  51) 
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Television  Authorized  by  FCC 

On  a  Full  Commercial  Basis 

Green  Light  Given  as  Industry  Accord  Is  Noted; 

525  Lines,  30  Frames,  FM  Sound,  AM  Sight 

By  LEWIE  V.  GILPIN 
DECLARING  that  recent  develop- 

ments indicate  complete  accord  in 
the  industry,  the  FCC  last  Friday 
announced  its  authorization  of  full 
commercial  operation  of  television 
starting  July  1.  The  authorization 
extends  not  only  to  the  seven  lower 
television  channels  but  also  to  the 
11  higher-frequency  channels.  The 
FCC  adopted  technical  standards 
essentially  as  proposed  by  the  Na- 

tional Television  System  Committee 
at  the  March  20-24  hearing.  It  also 
adopted,  with  little  amendment,  the 
rules  and  regulations  submitted  at 
that  time. 

Test  Period 
The  approved  standards  fix  the 

television  image  at  525  lines,  30 
frames  interlaced.  Frequency 
modulation  is  required  for  the 
aural  signal,  while  amplitude 
modulation  will  be  employed  for 
the  visual  signal.  The  FCC  indi- 

cated the  standards  would  undergo 
practical  test  for  six  months,  when 
changes  may  be  considered,  with 
particular  reference  to  color  tele- 

vision, which  has  drawn  much  at- 
tention from  Commission  members, 

particularly  Chairman  Fly,  since 
CBS  first  demonstrated  its  color 
television  system  last  August. 
As  expected,  in  the  light  of 

strong  opposition  at  the  March 
hearings  to  the  proposed  require- 

ment of  30  hours  visual  program 
service  each  week  the  FCC  com- 

promised with  the  industry  in  fix- 
ing a  weekly  minimum  of  15  hours 

of  program  service.  This  apar- 
ently  solves  one  of  the  chief  ob- 

jections to  the  proposed  rules  made 
by  industry  spokesmen. 

Adhering  to  the  policy  set  forth 
in  its  report  on  the  April,  1940, 
television  hearing,  the  FCC  in- 

cluded a  proviso  directed  against 
multiple  ownership  which  pre- 

cludes operation  of  more  than  three 
television  stations  under  the  same 
control.  This  proposal  also  drew 
strong  opposition  at  the  recent 
hearings,  particularly  from  NBC 
and  CBS,  which  maintained  that 
visual  broadcasting  must  neces- 

sarily embrace  operation  on  a  net- 
work basis  due  to  the  high  cost  of 

programming  and  production. 
In  giving  the  green  light,  the 

FCC  climaxed  a  turbulent  year  for 
visual  broadcasting,  dating  from  its 
rescinding  of  "limited  commercial" 
operation  March  23,  1940.  At  that 
time  the  FCC,  led  by  Chairman  Fly, 
maintained  the  industry  did  not 
demonstrate  enough  agreement  on 
technical  standards  to  v/arrant 
free  development  on  a  commercial 
basis. 

Meantime,  under  auspices  of  Ra- 
dio Manufacturers  Assn.  and  the 

FCC,  the  National  Television  Sys- 
tem Committee  was  formed  to  study 

the  technical  problems  of  television 
and  recommend  standards. 
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After  several  months  intensive 
work,  the  NTSC  recommendations 
which  in  many  respects  were  little 
different  from  the  standards  of  a 
year  before,  were  presented  to  the 
FCC  Jan.  27  at  a  special  hearing 
[Broadcasting,  Feb.  3].  The  22 
technical  recommendations  made  by 
NTSC  at  that  time  formed  the  sub- 

stance of  the  proposed  standards 
advanced  by  the  FCC  a  month 
later. 

Continuing  its  studies,  NTSC  at 
the  March  hearings  offered  several 
amendments  to  its  earlier  recom- 

mendations, among  them  substitu- 
tion of  the  525-line  image  for  the 

previously  recommended  441-line 
image,  as  well  as  a  loosening  of  the 
synchronizing  pulse  recommenda- 

tion to  permit  continuation  of  new 
developments  in  this  line. 

Entire  Agreement 

Pointing  out  that  whereas  a  year 
ago  the  FCC  found  the  industry 
divided,  recent  developments  dem- 

onstrate the  industry  is  "entirely 
in  agreement  that  television  broad- 

casting is  ready  for  standardiza- 
tion". The  FCC  declared  also  that 

the  approved  stnadards  represent, 
with  few  exceptions,  the  undivided 
engineering  opinion  of  the  indus- 

try, and  that  they  "satisfy  the  re- 
quirement for  advancing  television 

to  a  high  level  of  efficiency  within 

presenting  known  developments." In  the  face  of  the  FCC  action  in 
approving  full  commercial  oper- 

ation, extending  it  even  farther 
than  expected,  it  is  felt  in  many 
quarters  that  commercial  author- 

ization has  come  too  late.  At  the 
March  hearings  both  NBC  and 
CBS  warned  against  setting  com- 

mercial television  off  to  another 

"false  start",  referring  to  the  au- 
thorization and  subsequent  rescind- 

Radio  in  Shelters 

WHEN  AND  IF  this  country 
constructs  air-raid  shelters  or 
bombproofs,  communications 
equipment,  including  tele- phone and  radio,  will  be  part 
of  the  regular  equipment,  ac- 

cording to  recommendations 
advanced  last  Tuesday  by  the 
Office  for  Emergency  Man- 

agement. The  bulletin  stated 
that  communications  equip- 

ment and  duplicate  power 
and  lines  should  receive  spe- 

cial attention  in  constructing 
shelters.  It  was  also  recom- 

mended that  shelters  be 
equipped  with  receiving  sets. 

ing  of  "limited  commercial"  oper- 
ation [Broadcasting,  March  24, 

31].  The  network  representatives 
drew  attention  to  the  possible  ef- 

fects of  the  defense  program  on 
visual  broadcasting  development, 
arising  both  from  a  shortage  of 
skilled  personnel  as  well  as  a  short- 

age of  materials  for  manufacturing 
receivers  and  transmitters.  It  was 
even  suggested  that  television  be 
held  back  as  an  ace-in-the-hole  to 
be  sprung  as  a  huge  new  industry 
when  defense  activity  began  slow- 

ing down,  a  backlog  that  would 
take  up  the  slack  in  industrial 

pursuits. At  the  moment,  sentiment  ap- 
pears to  run  strongly  to  the  belief 

that  restrictions  on  strategic  ma- 
terials, particularly  metals  such 

as  aluminum,  nickel  and  zinc,  will 
do  little  to  advance  the  prospect 
of  a  rapid  development  for  tele- 

vision at  this  time.  With  receiver 
manufacturers  already  making 
plans  to  corform  their  factory 
operations  to  defense  demands  and 
restrictions,  and  with  civilian  de- 

mands for  such  articles  as  radio 
receivers  made  secondary  to  de- 

fense demands,  activities  in  a  new 
field  such  as  television  are  subject 
to  unfavorable  factors. 

ELECTED  MAYOR  of  Des  Plaines,  111.,  Chicago  suburb,  Charles  Gar- land, assistant  commercial  manager  of  WBBM,  Chicago,  receives  the  con- gratulations of  WBBM  sales  staff  members.  As  members  of  the  staff gather  around  for  the  festivities.  Mayor  Garland  (seated)  palms  off  five fingers  of  fellowship  with  J.  Kelly  Smith  (left),  WBBM  commercial  man- ager and  sales  manager  of  Radio  Sales.  Garland  joined  WBBM  in  Mav 1925,  and  was  named  assistant  to  Mr.  Smith  last  Jan  1 

Legality  of  ASCAP 
Statutes  Is  Urged 

Florida,    Nebraska  Measures 

Before  Supreme  Court 

CLIMAXING  the  multi-faced  fight 
over  just  how  far  a  State  can  go 
in  anti-monopoly  legislation,  the 
Supreme  Court  last  Tuesday  and;' 
Wednesday  heard  arguments  on 
the  constitutionality  of  Florida  and 
Nebraska  statutes  directed  against 
alleged  monopolistic  practices  of 
ASCAP. 

The  Supreme  Court  appeal  came 
a  year  after  a  special  three-judgC: 
Federal  court  had  heard  arguments 
of  ASCAP  and  both  States  on  simi- 

lar issues.  The  special  Federal 
tribunal  last  Aug.  1  handed  down 
a  decision  which  drew  appeals  from 
ASCAP  as  well  as  both  States, 

partly  upholding  and  partly  break- 
ing down  the  statutes. 

Legislative  Power 

Despite  the  recent  ASCAP  con- 
sent decree,  which  was  regarded  as 

mitigating  the  effect  of  the  Ne 
braska  and  Florida  ASCAP  cases, 
participants  urged  the  Supreme 
Court  to  offer  a  definitive  decision 
which  would  settle  the  dispute  over 
constitutionality  of  the  statutes  and 
indicate  how  far  a  legislature  can 
go  in  regulating  monopolistic  prac- 

tices. A  decision  is  expected  by  late 

May. 

The  State  of  Nebraska,  in  its 
argument  presented  by  William  J. 
Hotz,  special  assistant  to  the  State 
attorney  general,  maintained  that 
the  questioned  statute  was  an  anti 
monopoly  measure  directed  against 
price-fixing  and  other  activities  in 
restraint  of  trade.  Mr.  Hotz  main- 

tained that  various  sections  of  the 
statute  are  separable,  and  that  un- 

constitutional sections  may  be  elid 
ed  without  destroying  the  constitu 
tional  sections.  Assisting  Mr.  Hotz 
in  the  argument  were  Walter  R 
Johnson,  G.  W.  Deising  and  An- drew W.  Bennett. 

Pleads  For  Florida 

Pleading  for  Florida,  Lucien 
H.  Boggs  maintained  that  the  only 
question  involved,  so  far  as  eitheii 
Florida  or  ASCAP  were  concerned 
was  whether  a  State  can  enact  antj 
enforce  an  anti-monopoly  statute 
He  maintained  that  ASCAP  did  nof 

come  into  court  with  "clean  hands" 
In  addition  to  Mr.  Bennett,  Mr 
Boggs  was  assisted  by  J.  Tom  Wat 
son  and  Tyrus  A.  Norwood. 

Handling  the  argument  for  AS 
CAP,  Thomas  G.  Haight  declare( 
that  if  the  Supreme  Court  upholds 
the  anti-ASCAP  statutes,  othei 
States  will  inaugurate  such  lawt 
and  the  effectiveness  of  the  Copy 
right  Act  will  be  destroyed.  H( 
maintained  also  that  even  if  AS 
CAP  were  monopolistic  in  its  oper 
ation,  it  would  not  be  barred  fron 
seeking  to  have  State  laws  declarec 
unconstitutional  or  from  prosecut 
ing  suits  for  infringement.  ASCAI 
counsel  also  included  Frank  J 
Wideman,  Louis  D.  Frohlich  anc) 
Herman  Finkelstein. 
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FCC  Adopts  Stringent  Monopoly  Report 

NBC  Split,  Ban  on 

Exclusive  Pacts 

And  Options 

AT  A  MOMENTOUS  and  highly 
secret  session  last  Friday,  the  FCC 
jammed  through  its  final  Network 
Monopoly  Report,  and  adopted 
stringent  regulations  which  may  re- 

duce the  status  of  network  organi- 
zations to  that  of  "program  bro- 

kers". 
While  no  details  were  available 

as  Broadcasting  went  to  press  Fri- 
day night,  with  the  lid  clamped 

tight  on  any  possible  "leak,"  it  was 
thought  the  regulations  adopted 
would: 

Spell  the  end  of  NBC's  dual 
network  operation. 

Ban  exclusive  network  affilia- 
tion contracts. 

Knock  out  option  time. 
Ban  ownership  of  more  than 

one  station  in  the  same  city 
by  the  same  interests. 

Otherwise  blast  the  status 
quo  of  commercial  radio. 
Action  came  despite  the  absence, 

due  to  illness  of  Commissioner 
T.  A.  M.  Craven  who,  with  Commis- 

sioner Norman  S.  Case,  has  dis- 
sented from  virtually  every  phase 

of  the  majority's  onslaught  against 
the  existing  radio  system.  Confined 
to  his  home  with  a  high  fever.  Com- 

missioner Craven  had  sought  to 
have  the  Commission  postpone  con- 

sideration, but  the  majority  pro- 
ceeded anyway. 
Reaction  Awaited 

Fast  action  on  the  final  report 
and  regulations  was  ordered  by 
Charman  James  Lawrence  Fly  in 
the  face  of  President  Roosevelt's 
April  22  appointment  of  Mark  Eth- 
ridge  to  survey  the  entire  radio 
regulatory  situation  and  report  to 
the  Chief  Executive. 

In  some  quarters,  the  Commis- 
sion's action,  by  a  majority  vote, 

was  viewed  as  in  defiance  of  what 
appeared  to  be  a  direct  mandate 
from  the  Chief  Executive  on  a  mat- 

ter of  policy  embraced  in  the  Eth- 
ridge  survey.  Violent  repercussions 
are  expected,  but  whether  they  will 
come  from  the  White  House  re- 

mains to  be  seen. 

Even  after  the  Commission  com- 
pleted its  Friday  session,  which 

ran  from  9:45  a.m.  until  1:45  p.m., 
it  was  evident  that  efforts  were 
being  made  to  thwart  a  dissenting 
opinion. 

Chairman  Fly  told  BROADCASTING 
that  the  two  factions  were  not  "far 
apart"  and  there  might  be  a  single 
report.  This,  however,  was  viewed 
as  a  Herculean  undertaking,  be- 

cause of  the  definite  schism  that 
has  resulted  in  FCC  ranks,  with 
Commissioners  Case  and  Craven  on 
the  negative  side. 

Only  Commissioner  Case  dissent- 
ed from  the  majority's  action  at 

the  Friday  meeting.  Commissioner 

BULL-SESSlON  following  initial  broadcast  of  the  P.  Lorillard  Co.  new 
weekly  half-hour  variety  show,  Tommy  Rifjgs  &  Betty  Lou,  for  Old 
Gold  cigarettes  on  5  NBC-Pacific  Red  stations,  April  17.  bring  sponsor 
and  agency  representatives  together  backstage  informally  discussing 
future  ideas  for  the  series.  They  are  (1  to  r)  Daniel  J.  Danker,  J.  Walter 
Thompson  Co.,  Southern  California  vice-president  in  charge  of  radio; 
Tommy  Riggs,  star  of  the  show;  Samuel  W.  Meek,  New  York  vice- 
president  of  the  agency,  and  executive  on  the  Old  Gold  account;  B.  J. 
Regan,  P.  Lorillard  Co.  western  supervisor,  and  H.  Calvin  Kuhl,  agency 
producer  of  the  program. 

Craven's  "no"  vote  was  known,  how- 
ever and,  unless  all  signs  fail,  there 

will  be  a  strong  dissenting  report 
bearing  the  Craven-Case  signatures. 

Even  before  the  final  vote.  Com- 
mission mimeographs  were  set  in 

motion  to  turn  out  portions  of  the 
majority  and  minority  reports,  plus 
the  regulations.  Whether  this  phy- 

sical task  could  be  completed  before 
the  weekend  was  problematical  as 
BROADCASTING  went  to  press.  In  any 
event,  an  early  formal  release  was 
expected. 

Litigation  Seen 

Only  eight  persons  attended  the 
final  session  —  Commissioners  Fly, 
Walker,  Thompson,  Wakefield  and 
Payne  (all  of  whom  are  understood 
to  have  voted  aye),  Commissioner 
Case  (who  voted  no),  and  General 
Counsel  Telford  Taylor  and  Assis- 

tant General  Counsel  Joseph  L. 
Rauh  Jr.  The  meeting  had  been 
called  two  days  earlier  with  the 
secrecy  injunction  the  keynote. 

Litigation  is  expected.  If  the  reg- 
ulations, or  any  other  cutting  into 

network  operations,  are  earmarked 
for  immediate  enforcement,  an  in- 

junction will  be  sought  either  by 
NBC  or  CBS,  or  both,  including  cer- 

tain other  respondents  in  the  nearly 
three-year-old  monopoly  inquiry. 

If  the  effective  date  is  specified 
for  some  time  in  the  future,  the  lita- 
gation  may  be  delayed.  In  the  mean- 

time, reactions  in  Congress,  and 
possibly  in  the  White  House,  may 
provoke  an  immediate  investigation 
or  result  in  swift  introduction  of  a 
ripper  bill  along  the  lines  of  the 
proposed  White  -  Wheeler  measure 
[Broadcasting,  April  14-21]  to  re- 

organize the  FCC  from  top  to 
bottom. 

No  Further  Action 

The  FCC  majority's  decision  to 
act,  despite  the  Ethridge  survey 
and  without  regard  to  Commissioner 
Craven's  illness,  confounded  many 
observers.  In  the  first  place,  it  was 
known  that  Commissioner  Paul  A. 
Walker  had  obtained  postponement 
of  hearings  scheduled  in  Houston 

Radio  Graduation 

KMA,  Shenandoah,  will  pro- 
vide a  special  rural  school 

graduation  program  for 
Iowa's  8,000  rural  schools 
May  16.  Purpose  of  the  mass 
program  is  to  furnish  rural 
schools  too  small  to  hold  sepa- 

rate commencements  with 

complete  graduation  exer- cises. Gov.  Wilson,  Earl  May, 

president  of  KMA,  and  lead- 
ing educational  figures  will 

speak  on  the  half-hour  pro- 

gram. 
May  1  to  participate  in  the  final  I'e- port  deliberations.  The  hearings  on 
ship-radio  matters  were  deferred 
until  May  5. 

Commissioner  Craven  became  ill 
following  a  meeting  on  Wednesday, 
April  30,  suffering  from  bronchitis, 
laryngitis  and  possibly  influenza. 
Despite  his  indisposition  he  at- 

tempted to  transmit  his  views  to 
the  Commission  in  opposition  to 
the  report,  via  telephone. 

The  Commission  had  completed 
its  official  scrutiny  of  the  150-page 
Network  Monopoly  Report  on  April 
14,  and  at  that  time  instructed  its 
law  department  to  draft  revisions 
as  well  as  actual  rather  than  pro- 

posed regulations  invoking  the 
drastic  changes.  The  FCC,  it  is  un- 

derstood, plans  no  further  action 
beyond  hearings  on  renewal  appli- 

cations of  licensees,  under  the  pro- 
cedure adopted. 

While  at  this  writing  it  cannot 
be  stated  with  absolute  certainty 
how  the  FCC  would  force  NBC  to 
cease  Blue  Network  operation,  indi- 

cations are  this  would  be  accom- 
plished through  imposition  of  re- 

straints on  individual  station  li- 
censees. There  probably  will  be  the 

requirement  that  no  station  may 
take  programs  from  a  network  or- 

ganization supplying  service  to  an- 
other outlet  in  the  same  city,  thus 

automatically  precluding  dual  net- 
work operation. 

The  Craven-Case  minority  con- 
sistently has  held,  throughout  the 

deliberations,  that  imposition  of 
bans  on  option  time  or  exclusive 
contracts  will  result  in  deteriora- 

tion of  radio  service.  Networks  will 
become  program  brokers,  in  that 
they  would  serve  stations  on  a  best 
bid  basis  for  a  particular  "program 

series." 

Precisely  what  tack  the  major 
networks,  Independent  Radio  Net- 

work Affiliates,  and  other  industry 
groups  will  take  in  attempting  to 
forestall  any  complete  breakdown, 
will  depend  on  the  language  used 
in  the  regulations  and  the  report. 
If  the  regulations  prescribe  action 
through  the  device  of  renewal  hear- 

ings for  affiliated  stations  or  net- 
work owned,  operated  or  managed 

stations,  a  very  different  procedure 
than  court  appeal  may  be  entailed. 

It  has  been  apparent,  too,  that 
the  FCC  does  not  propose  to  regu- 

late the  networks  directly,  but  to 
attack  the  whole  problem  through 
individual  station  licensees.  Because 
each  network  owns  and  operates 
stations,  the  approach  could  be made  that  way. 

Main  Points  Stand 

Though  there  have  been  certain 
modifications  since  the  original  in- 

structions given  on  the  drafting  of 
regulations  at  the  April  14  meet- 

ing, the  main  points  are  understood 
to  remain  the  same  insofar  as  the 

majority  is  concerned. 
Broadcasting,  in  its  April  21  is- 

sue, essayed  to  enumerate  the  sa- 
lient points  of  attack.  These,  be- 

lieved to  be  intact  in  over-all  ef- 
fect, were  as  follows: 

1.  Ban  exclusive  network  con- 
tracts, with  arrangements  in  no 

event  to  run  beyond  the  station 
license  term  of  one-year. 

2.  Conclusion  that  existing  net- 
work-affiliate contracts  covering  op- 

tion time  are  contrary  to  public 
interest  and  restrain  competition. 
Networks  to  serve  stations  on  a 

"program  series"  basis  rather  than 
on  full-scale  commercial  schedules. 

3.  Banning  of  ownership  of  more 
than  one  station  in  the  same  city 
by  the  same  interests.  Opportunity 
would  be  allowed  for  owners  to 

"dispose"  of  other  stations.  Other- 
wise renewals  will  be  set  for  hear- 

ing under  the  projected  new  rule. 
4.  Probable  banning  of  multiple 

ownership,  with  a  limitation  of 
three  or  perhaps  four  stations  per 

entity,  which  would  strike  at  net- 
works and  numerous  other  group- 

owned  units. 

5.  Prohibition  against  dual  net- 
work operation,  which  would  be 

handled  on  renewal  applications  of 
affiliates,  rather  than  directly 
against  the  network  or  networks. 

6.  Prohibition,  not  yet  clearly  de- 
fined, against  network  participation 

in  the  transcription  field,  as  result- 
ing in  suppression  of  competition, 

and  possibly  also  in  the  concert  and 
artists  fields. 
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Press-Radio  Group  Lay  sHearingPlans 

To  Meet  Chairman  Fly; 

Delay  Foreseen  in 

Hearing  Date 
COUNSEL  for  the  Newspaper  Ra- 

dio Committee,  preparing  to  pre- 
sent the  case  for  radio  stations 

identified  with  newspaper  owner- 
ship, began  laying  the  groundwork 

for  the  projected  FCC  hearings 
last  weekend  by  arranging  for  an 
informal  conference  with  FCC 
Chairman  James  Lawrence  Fly  in 
order  to  go  over  tlie  issues. 

Following  Chairman  Harold 
Hough's  appointment  of  Abe  M. 
Herman,  of  Fort  Worth,  as  associ- 

ate Counsel  to  serve  with  Chief 
Counsel  Thomas  D.  Thacher  and 
Associate  Counsel  Sydney  M.  Kaye, 
he  announced  this  legal  trio  was 
scheduled  to  meet  with  Mr.  Fly  in 
Washington  Saturday  morning. 

They  will  seek  to  learn  "what  in- formation he  wants  and  when  he 

wants  it,"  said  Mr.  Hough. 
Delay  Is  Certain 

Meanwhile,  at  the  FCC,  where 
all  grants  of  applications  for  new 
stations  or  for  transfers  of  control 
to  newspapers  were  thrown  into 
the  "pending  files"  by  action  of  the 
Commission  April  -26  [see  story  on 
this  page],  it  was  made  evident 
that  the  hearings  on  the  whole  sub- 

ject of  newspaper  ownership,  an- 
nounced in  Order  No.  79  [Broad- 
casting, March  24-April  28],  could 

not  possibly  be  held  by  June  1  as 
at  first  contemplated. 

Even  the  date  June  15  now  being 
discussed  is  deemed  too  early  in 

view  of  the  Commission's  preoccu- 
pation with  other  subjects  and  the 

need  of  more  time  on  the  part  of 
both  the  newspaper  and  the  FCC 
counsel  to  prepare. 

Thus  far,  aside  from  setting  up 
New  York  headquarters  in  Suite 
2600,  370  Lexington  Ave.,  where 
Chairman  Hough  and  a  staff  of 
clerks  are  at  work,  little  has  been 
done  beyond  preliminary  details, 
chiefly  the  collection  of  funds  to 
carry  on  the  hearing.  Mr.  Hough, 
on  leave  of  absence  from  the  Fort 
Worth  Star-Telegram,  has  asked 
several  publishers  to  loan  a  news- 

paper man  to  act  as  executive  sec- 
retary of  the  Newspaper  Radio 

Committee  as  he  has  i-edesignated 
the  Steering  Committee  of  Nine 
which  he  heads  [BROADCASTING, 
April  28]. 
Mr.  Hough  said  he  expected  this 

man  will  be  made  available  some 
time  this  week,  when  he  will  take 
over  New  York  headquarters  and 
permit  Mr.  Hough  to  return  to 
Fort  Worth  to  attend  to  personal 
matters  until  the  NAB  St.  Louis 
convention.  The  committee  of  nine 
is  next  scheduled  to  meet  in  St. 
Louis  at  10  a.m.,  Friday,  May  16, 
when  a  research  director  is  to  be 
named. 
At  least  100  of  the  nearly  300 

stations  identified  with  newspaper 
ownership  have  submitted  their 
pledges  and  checks  toward  the 
.$200,000  defense  fund  ordered  by 

the  radio  publishers  at  their  meet- 
ing in  the  Waldorf-Astoria,  New 

York,  April  22,  according  to  Chair- 
man Hough.  Aside  from  the  Chi- 
cago Tribune  (WGN),  no  other 

newspaper  has  indicated  any  inten- 
tion of  "pulling  out",  said  Mr. Hough. 

"We  are  getting  plenty  of  money 
and  pledges",  he  said,  "and  no  one 
is  going  to  break  us  up.  One  thing 
I  want  to  emphasize,  and  that  is 
that  we  are  not  going  to  allow  the 
newspaper-ownership  issue  to  be- 

come involved  with  the  network 
monopoly  or  any  other  issue  before 

the  industry  or  the  Commission." 
WGN's  Stand 

E.  M.  Antrim,  assistant  business 
manager  of  the  Chicago  Tribune 
and  Secretary  of  MBS,  had  ten- 

dered his  resignation  as  a  member 
of  the  original  Ethridge  Committee 
of  44  (now  superseded  by  the  News- 

paper Radio  Committee  of  Nine) 
on  grounds  that  there  was  not  suffi- 

cient assurance  the  $200,000  will  be 
devoted  exclusively  to  the  neAVS- 
paper  case  and  not  "intermingled" 
with  other  issues,  obviously  re- 

ferring to  the  network  monopoly 
issue  on  which  MBS  and  the  other 

Army  Lingo 

DESIGNED  to  help  broad- 
casters and  radio  v^riters  in 

developing  the  full  picture  of 
Army  life  and  activities  on 
the  air,  the  Radio  Branch  of 
the  Bureau  of  Public  Rela- 

tions of  the  War  Department 
last  week  started  mailing  a 
25-page  glossary  of  Army 
slang  and  military  terms  to 
U.  S.  radio  stations.  The  glos- 

sary is  first  of  several  edi- torial services.  Others  are  to 
cover  history  of  the  Army 
and  its  units.  As  the  program 
develops,  it  is  expected  to 
make  such  information  bul- 

letins available  upon  request. 

networks  have  taken  opposing 
stands  [see  letters  at  end  of  this story] . 

The  selection  of  Mr.  Kaye  as  as- 
sociate counsel  was  believed  to  be 

largely  responsible  for  the  WGN 
stand,  Mr.  Kaye's  law  firm  being 
of  counsel  for  CBS  and  Mr.  Kaye 
himself  being  general  counsel  for 
Broadcast  Music  Inc.  It  is  pre- 

(Continued  on  page  50) 

FCC  Action  on  Press  Stations 

Leaves  Applicants  in  Quandary 

Commission,  Having  Frozen  Newspaper  Situation, 
Says  It  Will  Continue  to  Grant  Improvements 

A  VIRTUAL  "freezing"  of  the 
newspaper-radio  situation  until  the 
FCC  completes  its  inquiry  into  the 
whole  broad  subject  under  Order 

79,  was  seen  in  the  FCC's  notice 
of  April  26  stating  it  was  plac- 

ing in  its  pending  files  all  applica- 
tions by  newspaper  interests  for 

new  standard  broadcast  stations  as 
well  as  applications  for  transfer 
of  control  of  existing  stations  to 
newspaper  interests.  The  notice 
added,  however,  that  improvements 
will  continue  to  be  authorized  to 
stations  now  licensed  to  newspaper 
interests  if  deemed  in  the  public 
interest. 

Rival  Applications 
Meanwhile,  counsel  for  proposed 

new  stations  in  which  newspapers 
or  newspapermen  are  involved  were 
in  a  quandary  over  the  Commis- 

sion's intentions  with  respect  to 
rival  non-newspaper  applications. 
Would  they  be  acted  upon  while  the 
newspaper  applications  were  in  the 
pending  files,  they  asked.  On  be- 

half of  WTBS  Radio  Company  Inc., 
applicant  for  a  new  station  on  600 
kc.  in  Toledo,  Paul  M.  Segal,  coun- 

sel, filed  a  petition  with  the  FCC 
April  29  asking  that  a  rival  ap- 

plication for  the  same  facility  also 
be  placed  in  the  pending  file. 

The  WTBS  company  is  a  subsidi- 
ary of  the  Toledo  Blade,  a  Paul 

Block  newspaper,  and  filed  last 
Jan.  31.  On  April  4  the  Genessee 
Broadcasting  Corp.  of  Flint,  Mich., 

applied  also  for  600  kc.  in  Flint. 
The  two  applications,  it  was 
pointed  out,  are  mutually  exclusive 
and  the  granting  of  one  could  pre- 

clude granting  the  other.  It  was 
accordingly  asked  that  the  latter 
be  also  placed  in  the  pending  file 
for  consideration  together  with 
that  of  the  Toledo  Blade. 

The  Commission's  notice  of  April 
26,  issued  as  a  press  release,  reads: 

In  keeping-  with  FCC  policy  uot  to 
grant  new  applications  by  newspaper interests  for  high  frequency  (FM) 
broadcast  facilities  pending  determina- 

tion of  the  general  question  of  news- 
paper control  of  broadcast  facilities, 

the  Commission  is  also  placing  in  its 
pending  files  all  applications  by  news- 

paper interests  for  new  standard 
broadcast  stations,  as  well  as  applica- 

tions for  transfer  of  control  of  exist- 
ing standard  broadcast  facilities  to 

newspaper  interests.  Such  action  is  in- 
tended to  protect  newspapers  from  in- 
curring substantial  radio  expenditures 

l)rior  to  the  Commission's  fact-finding inquiry. 

This  Kupidemental  action  is  in  con- 
formity with  Order  No.  79,  of  March 

20,  which  provides  that  Commission 
investigation  and  public  hearing  "shall also  include  consideration  of  statement 
of  i)olicy  or  rules,  if  any,  which  should 
l)e  iss\ied  concerning  future  acquisi- 

tion of  standard  broadcast  stations  by 
newspapers."  Date  for  this  hearing will  be  set  in  the  near  future. 

In  the  case  of  standard  broadcast 
stations  already  licensed  to  newspaper 
interests,  improvements  in  facilities 
may  ))e  permitted  if  the  proposed  in- crease in  service  is  shown  to  be  in 
tbe  puhlic  interest,  convenience  and 
necessity,  and  in  conformity  with  pre- 

scribed engineering  requirements. 

Newspaper  Cases 

On  Pending  Files 
FCC  Action  Affects  Proposed 

Acquisition  of  Interests 
TRANSFER  deals  involving  the 
proposed  acquisition  of  all  or  part 
ownership  of  radio  stations  by 

newspaper  interests  are  apparent- 

ly stymied  by  the  FCC's  action April  26  placing  in  its  pending 
files  all  newspaper  applications  for 

transfers  of  control  along  -with  ap- 
plications by  newspaper  interests 

for  new  standard  stations.  Pre- 
viously [Broadcasting,  March  24] 

the  Commission  had  suspended  FM 
grants  to  newspapers  already  au- 

thorized, and  let  it  be  known  that  no 
action  on  other  applications  would 
be  taken  until  its  findings  as  a  re- 

sult of  Order  79  of  March  20  call- 
ing for  investigation  and  hearing. 

Still  pending  FCC  approval  are 
the  proposed  outright  purchases  of 
WFTL,  Fort  Lauderdale,  Fla.,  by 

Ralph  A.  Horton,  vice-president  of 
the  Fort  Lauderdale  Times;  of 
WSAR,  Fall  River,  Mass.,  by  the 
Fall  River  Herald-News ;  of  KMMJ, 
Grand  Island,  Neb.,  by  the  Grand 
Island  Independent;  of  KFQD, 
Anchorage,  Alaska,  by  Capt.  A.  E. 
Lathrop,  owner  of  the  Fairbanks 
News-Miner  and  of  KFAR,  Fair- 

banks, among  many  other  Alaskan interests. 

Also  pending  is  the  proposed  ac- 
quisition of  the  remaining  51%  in- terest in  WTMC,  Ocala,  Fla.,  by 

the  John  H.  Perry  newspaper  and 

radio  interests,  but  this  deal  is  in- 
volved with  hearings  on  charges  of 

alleged  "hidden  ownership"  which Commissioner  Walker  is  scheduled 
to  conduct  in  Pensacola,  Ocala  and 
Panama  City  on  May  19. 

In  KFNF,  Shenandoah,  la.,  the 
Des  Moines  Register  &  Tribune  in- 

terests hold  48.75%  interest  and  an 
option  on  the  remainder,  and  a  deal 
is  pending  to  sell  the  station  to  the 
Omaha  World-Herald,  now  opera- tor of  KOWH. 

In  Greenville,  S.  C,  an  option  to 
purchase  49%  of  the  stock  in 
WMRC,  a  recently  constructed 
local,  is  held  by  Roger  Peace,  pub- 

lisher of  the  Greenville  News  and 
Piedmont  and  owner  of  WFBC. 

Portsmouth  Case 

A  case  regarded  as  a  test  of  the 
"local  monopoly"  issue,  involving 

the  proposed  acquisition  of  the  en- tire stock  in  WPAY,  Portsmouth, 

0.,  by  the  Brush-Moore  Newspa- 
pers Inc.,  has  now  been  scheduled 

June  2  before  the  FCC.  The  news- 
paper chain,  which  publishes  the Portsmouth  Times  and  other  Ohio 

dailies,  already  owns  50%  and  seeks 
to  purchase  the  remaining  50% 
from  Chester  A.  Thompson,  Cleve- land broker,  for  $20,000. 

The  FCC  first  claimed  the 
Thompson  half-ownership  interest 
was  not  bona  fide,  held  a  hearing 
last  September  and  raised  the  issue 
of  local  monopoly  of  all  media  of 
expression.  Then  it  ordered  a  hear- 

ing on  license  renewal,  consolidat- 
ing this  with  the  stock  transfer  is- 

sue, and  after  several  postpone- 
ments, fixed  June  2  as  the  date. 
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Advertising,  Facing  Big  Task, 

Said  to  Deter  Price  Increases 

AAAA  Convention  Hears  Relation  of  Expansion  in 
Production  Facilities  as  Result  of  Defense 

ADVERTISING'S  role  in  maintain- 
ing the  high  American  standard  of 

living  during  and  following  the  de- 
fense period  was  described  by  Ath- 

erton  W.  Hobler,  president  of  Ben- 
ton &  Bowles,  New  York,  and  chair- 

man of  the  board  of  the  AAAA,  at 
the  association's  24th  annual  con- 

vention in  Hot  Springs,  Va.,  May  2. 

"Subject  to  direct  defense  needs," 
he  stated,  "the  economic  and  social 
life  and  structure  of  this  country 
must  be  maintained  as  close  as 
possible  to  the  normal  manner  to 
which  we  have  long  become  accus- 

tomed. Such  normalcy  carries  with 
it  success — success  for  the  defense 
program  as  well  as  success  for 
democracy.  For  us  to  attain  rea- 

sonable normalcy,  advertising  as 
an  integral  part  of  our  economy 

plays  an  important  role." 
Keeps  Prices  Down 

Advertising,  he  declared,  helps 
to  keep  prices  down,  as  advertised 
products  are  generally  resistant  to 
price  increases;  advertising  helps 
maintain  morale  by  supporting  ra- 

dio, newspapers  and  magazines, 
which  provide  information  and  en- 

tertainment; it  helps  in  creating 
and  maintaining  normal  business 
activity,  employment  and  wages. 

Advertising  can  help  to  prevent 
needless  interruptions  in  the  nor- 

mal manner  of  life  by  informing 
consumers  of  new  products  created 
to  replace  those  curtailed  by  de- 

fense demands,  and  it  can,  by  con- 
tinuing to  stimulate  sales  and  thus 

to  maintain  our  high  level  of  in- 
come, make  it  possible  for  the  fiscal 

needs  of  the  Government  to  be 
readily  met,  Mr.  Hobler  added. 

Smith  Elected 

Mr.  Hobler  was  succeeded  as 
chairman  of  the  AAAA  board  by 

Guy  C.  Smith,  executive  vice-presi- 
dent of  Brooke,  Smith,  French  & 

Dorrance,  New  York  and  Detroit. 
John  Benson  was  re-elected  presi- 

dent of  the  AAAA,  and  will  serve 
a  four-year  term. 

In  accepting  his  nomination  Mr. 
Smith  said  advei-tising  faces  the 
most  tremendous  task  in  its  his- 

tory as  a  result  of  expansion  of 
production  facilities  resulting  from 
the  defense  program.  The  end  of 
the  war,  he  said  "will  find  America 
with  a  production  capacity  far  be- 

yond anything  previously  dreamed. 
And  it  is  my  belief  that  if  this  ca- 

pacity is  to  be  constructively  used 
for  the  benefit  of  the  people  as  a 
whole,  it  will  be  because  the  pro- 

duction, flow  and  use  of  consumer 
goods  is  stimulated  by  advertising 
in  volume  and  power  far  beyond 
anything  seen  in  this  country  be- 

fore." 
Election  of  Mr.  Smith  was  in  rec- 

ognition of  long  activity  in  AAAA 
affairs.  He  served  as  both  secretary 

and  vice-president  of  the  organiza- 
tion. He  was  one  of  the  original 

advertising  agency  trustees  of  the 
Advertising  Research  Foundation, 
a  joint  enterprise  maintained  by  the 
Assn.  of  National  Advertisers  and 
the  AAAA.  This  institution  has 
been  responsible  for  much  of  the 
advanced  research  being  done  in 
advertising  and  merchandising. 

Other  officers  included: 

B.  B.  Geyer,  president  of  Geyer, 
Cornell  &  Newel).  New  York,  vice- 
president;  Wilbur  Van  Sant,  presi- 

dent of  Van  Sant,  Dugdale  &  Co., 
Baltimore,  secretary,  and  E.  De- 
Witt  Hill,  vice-president  of  Mc- 
Cann-Erickson,  New  York,  treas- 

urer (re-elected). 
Executive  Board 

Also  named  to  the  executive 
board  were: 

Members-at-large,  terms  to  ex- 
pire 1944— Mr.  Hobler;  William 

Reydell,  vie i-pre&Ident  of  Newell 
Emmett  Co.,  New  \ork;  Leo  Bur- 

nett, president.  Leo  Bui'nett  Co., 
Chicago,  and  Edward  Lasker,  first 
vice-president  and  general  man- 

ager. Lord  &  Thomas,  New  York, 
elected  for  two  years  to  fill  unex- 

pired term  of  Don  Francisco,  re- 
signed. 

These  members  at  large  continue: 
F.  R.  Feeland,  vice-president  and 
treasure!.  BBDO,  New  Yoik;  Gil- 

bert Kinney,  senior  vice-president 
and  treasurer,  J.  Walter  Thompson 
Co..  New  York,  and  Chester  J.  La- 
Roche,  president.  Young  &  Rubi- 
cam,  New  York  (terms  expire 
1942).  and  Ernest  V.  Alley,  port- 
ner.  Alley  &  Richards  Co.,  Boston, 
and  Allen  L.  Billingsley,  president. 
Fuller.  Smith  &  Rcss,  Cleveland 
(terms  expire  1943). 
Board  members  representing 

councils,  named  for  one-year  terms, 
include:  New  York  Council,  D.  E. 
Robinson,  general  manager.  Fed- 

eral Adv.  Agency,  New  York;  New 
England  Council,  Harold  Cabot, 
president  and  treasurer,  Harold 
Cabot  &  Co.,  Boston ;  Atlantic  Coun- 

cil, M.  E.  Goldman,  partner,  Aitken- 
Kynett  Co.,  Philadelphia;  Central 
Council,  John  M.  McDonald,  treas- 

urer, Euchen  Co.,  Ch'cjgo;  Pacific 
Council,  William  H.  Horseley,  pres- 

ident. Pacific  National  Adv.  Agen- 

cy, Seattle. 

Spots  for  Cubs 
NATIONAL  BISCUIT  Co.,  New 
York,  promoting  the  cereal  Cubs, 
is  using  a  five-minute  period  six 
times  a  week  on  the  Musical  Clock, 
WBBM,  Chicago;  participating  an- 

nouncements five  times  a  weeic  on 
M»-s.  Page's  Household  Hour  on 
WJR,  Detroit;  and  on  Mrs.  Far- 
rell's  Kitchen,  WFBM,  Indianap- 

olis. Agency  is  Federal  Adv. 
Agency,  New  York. 

Eldon  Park  to  Army 

ELDON  A.  PARK,  assistant  sales 
manager  of  WLW,  Cincinnati,  a  re- 

serve officer  in  the  Army  since  1930, 
has  been  summoned  for  active  duty. 
Park,  who  is  a 
first  lieutenant,  is 
scheduled  to  re- 

port May  29  to Camp  Davis, 
Hollyridge,  N.  C, 
anti  -  aircraft 
training  center. 
Married  and 

father  of  an  in- 
fant son,  he  has 

been  an  executive  Mr.  Park 
of  WLW  for  the  last  11  years. 

mW  COMMERCIALS 

BY  AMERICAN  HOME 

AMERICAN  HOME  PRODUCTS 
Co.,  Jersey  City,  with  the  start  of 
the  insecticide  season  is  shifting 
commercials  on  some  of  its  daytime 
serials  to  Black  Flag  and  Flyded, 
distributed  by  the  subsidiaries,  A. 
S.  Boyle  Co.  and  Midway  Chemical 
Co.,  Jersey  City. 
From  the  first  week  in  June  until 

September,  Just  Plain  Bill  (Ana- 
cin  and  Bisodol),  NBC-Blue  3:45-4 
p.m.)  will  be  heard  Thursdays  and 
Fridays  for  Black  Flag;  Romance 
of  Helen  Trent  (Edna  Wallace 
Hopper  cosmetics  and  Kolynos  den- 

tal cream,  CBS,  12:30-12:45  p.m.), 
will  be  on  five  days  a  week  for 
Flvded;  Our  Gal  Sunday  (Anacin, 
CBS,  12:45-1  p.m.)  will  advertise 
Black  Flag  Thursdays  and  Fridays. 
One  -  minute  announcements  also 
will  be  used  twice  weekly  for  the 
insect  powders  at  the  conclusion  of 
John's  Other  Wife  (Old  English 
Wax,  NBC-Blue,  3:30-3:45),  and 
thrice-weekly  at  conclusion  of  Mr. 
Keen,  Tracer  _of  Lost  Persons 
(Kolynos  dental  cream,  NBC-Blue, 
7:15  -  7:30  p.m.,  Tues.,  Wed., Thurs.). 

Company  also  started  on  April 
30  one-mi  nute  announcements 
thrice-weekly  for  Flyded  on  the  fol- 

lowing southern  stations:  KARK 
WTAR  WOAI  WJDX  WSJS 
WSPA  WWVA  WRDW  KWKH 
WBIG  WSAZ.  The  two  accounts 
are  handled  by  John  F.  Murray 
Adv.  Agency,  New  York. 

Lorillard  Changes 

P.  LORILLARD  Co.,  New  York, 
has  renewed  its  half-hour  weekly 
quiz  programs  for  Sensation  cig- 

arettes on  the  Colonial  and  CBS 
Pacific  networks.  The  transcribed 
quarter-hour  short  short  story 
broadcasts  on  25  stations  are  being 
cancelled  as  contracts  expire,  and 
Army  Camp  News,  five-minute  pro- 

gram broadcast  five  times  weekly 
on  WFBL,  Syracuse,  goes  off  May 
9.  Schedule  for  Ripple  tobacco  has 
been  expanded  with  100-word  an- 

nouncements six  times  weekly 
placed  on  five  additional  stations — 
WFAA,  Dallas;  WRUF,  Gaines- 

ville; WTOC,  Savannah;  WMAZ, 
Macon;  WAYX,  Waycross.  For  the 
new  king  size  Beechnut  cigarette, 
company  is  using  six  announce- 

ments weekly  on  Make  Believe  Ball- 
room on  WNEW,  New  York.  Loril- 

lard agency  is  Lennen  &  Mitchell, 
New  York. 

AYLESWORTH  NAMED 

TO  CULTURAL  POST 

APPOINTMENT  of  Merlin  H. 
Aylesworth,  formerly  president  of 
NBC,  as  head  of  the  radio  section 
of  the  Communication  Division  of 
the  Coordinator's  Office  was  an- nounced last  Thursday  by  Nelson 
A.  Rockefeller,  Coordinator  of  Com- 

mercial &  Cultural  Relations  be- 
tween the  American  Republics.  He 

succeeds  Don  Francisco,  who  re- 
cently was  named  chief  of  the  Com- munications Division  to  follow 

James  W.  Young,  formerly  chief  of 
the  Bureau  of  Foreign  &  Domestic 
Commerce,  resigned  [Broadcast- ing, April  28]. 

Mr.  Aylesworth,  who  has  long 
been  interested  in  shortwave  broad- 
east  service  to  the  other  American 
republics,  was  first  head  of  NBC, 
serving  as  its  president  from  the 
network's  start  in  1926  until  1936. 
From  1932  to  1936  he  was  presi- 

dent of  Radio  Keith  Orpheum  Corp. 
He  resigned  in  1936  as  president 
and  chairman  of  the  board  of  RKO 
and  president  of  NBC  to  join  the 
management  of  Scripps-Howard 
Newspapers.  In  1938  Mr.  Ayles- worth became  publisher  of  the  New 
York  World-Telegram,  resigning 
Jan.  1,  1940,  and  subsequently 
maintaining  his  own  offices  in  New 
York. 

Sales  of  Campbell  Soup 

Reveal  Local  Increase, 

Traced  Direct  to  Radio 

AN  INCREASE  of  74.8%  in  sales 
of  Campbell  Soup  products  in  a  St. 
Augustine  supermarket  has  been 
traced  directly  to  promotion  of  the 
products  on  CBS  programs,  accord- ing to  a  survey  made  in  April  by 
Glenn  Marshall  Jr.,  president  and 
general  manager  of  WFOY,  CBS 
outlet  in  St.  Augustine  since  June 
16,  1940. 

The  survey  compared  sales  fig- ures for  the  first  third  of  1940  when 
CBS  did  not  broadcast  in  that  area 
with  the  first  third  of  1941  when 
WFOY  started  broadcasting  the 
three  CBS  programs,  Campbell 
Playhouse,  Lany  Ross  and  Amos 

'n'  Andy. 

The  management  of  the  Daylight 
Grocery  Co.,  supermarket  reporting 
the  increase,  stated  that  space  ad- 

vertising in  other  media  had  not 
been  increased  from  1940  to  1941, 
and  that  certain  Campbell  soups, 
such  as  Chicken  Gumbo,  now  a  lead- 

ing product,  had  virtually  no  sales 
prior  to  the  radio  advertising.  Ward 
Wheelock  Co.,  Philadelphia,  is  the 
Campbell  agency. 

RCA  Los  Angeles  Fire 

Causes   $250,000  Loss 
SPECTACULAR  fire  early  last 
Thursday  morning  destroyed  a  one- 
story  RCA  Mfg.  Co.  warehouse  at 
1041  North  Orange  St.,  Hollywood 
with  loss  estimated  at  $250,000.  Ac- 

cording to  G.  A.  Toepperwei,  plant 
superintendent,  more  than  250,000 
finished  records  were  ruined. 

Firemen  fought  the  blaze  three 
hours  and  succeeded  in  preventing 
it  from  spreading  to  adjoining  office 
buildings,  one  of  which  houses  RCA 
offices.  The  blaze  apparently 
started  in  an  incinerator  in  the  rear 
of  the  warehouse. 
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NBC's  Shortwaves 

On  Wartime  Basis 

Will  Add  New  Personnel  and 

Go  on  24-Hour  Operation 
IN  PREPARATION  for  24-hour 
daily  operation  of  NBC's  short- wave transmitters,  heads  of  the 
network's  foreign  language  broad- 

casting groups  were  ordered  to  sub- 
mit by  the  end  of  last  week  lists 

of  the  additional  personnel  that  will 
be  required  for  full-time  operation 
on  a  wartime  basis. 

The  extra  broadcasters  in  Eng- 
lish, French,  German,  Italian,  Span- 

ish and  Portuguese,  as  well  as  su- 
pervisors and  editors,  will  increase 

the  present  staff  of  60  plus  to 
about  100,  it  was  estimated.  Hiring 
will  start  immediately  and  it  is  ex- 

pected that  the  full-time  interna- 
tional broadcasting  will  get  under 

way  in  about  three  weeks. 
Uncolored  News 

Expansion  of  this  foreign  serv- 
ice, said  to  have  been  instigated  by 

the  State  Department,  will  add  five 
hours  a  day  to  NBC's  broadcasts 
to  Europe.  At  present  the  short- 

wave schedule  calls  for  transmis- 
sion to  Europe  from  7  a.m.  to  4 

p.m.,  New  York  Time,  and  for 
transmission  to  Latin  America 
from  4  p.m.  to  2  a.m.  New  schedule 
will  start  the  European  transmis- 

sion at  2  a.m.  and  will  provide  a 
morning  service  for  European 
shortwave  set-owners,  who  have 
heretofore  had  no  programs  from 
NBC  before  afternoon  in  Europe. 
Programs  during  these  addi- 

tional hours  will  feature  news  of 
the  world,  broadcast  without  color 
or  censorship  but  selected  to  in- 

form the  nationality  at  whom  it  is 
beamed  of  the  true  status  of  its 
military  and  diplomatic  activities 
as  reported  objectively  by  Ameri- 

can press  associations. 
Live  talent,  especially  prominent 

refugees  who  can  speak  to  their 
homelands,  will  be  widely  used,  it 
was  stated,  in  contrast  to  the  re- 

corded entertainment  commonly 
used  by  European  shortwave  sta- 
tions. 

NBC's  two  stations,  WNBI  and 
WRCA,  usually  broadcast  with 
50,000  watts  each  on  different  fre- 

quencies, although  carrying  the 
same  program,  thus  giving  the  lis- 

tener two  chances  of  tuning  in  and 
insuring  against  interference  on 
either  band.  Recent  experiments  in 
having  both  stations  broadcast  on 
the  same  frequency  has  shown, 
however,  that  the  resulting  signal 
is  equal  to  that  of  a  100,000-watt 
transniitter,  and  it  is  planned  to 
use  yiis  strengthened  signal  for  at 
least  a  portion  of  the  new  schedule. 

With  the  augmented  staff,  the  in- 
ternational division  is  y)eing  moved 

to  larger  quarters.  John  F.  Royal, 
NBC  vice-president  in  charge  of 
international  relations,  supervises 
the  division's  activities. 

As  a  first  step  toward  its  in- 
creased service  to  Europe,  NBC  on 

April  28  started  two  new  daily 
news  programs,  one  in  Portuguese 
and  one  in  Spanish. 
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DODGER  GAMES  involve  all  these  well-known  figures  in  the  radio  and 
sports  world.  They  got  together  at  a  knothole  dinner  at  the  start  of  the 
season.  Present  were  (1  to  r),  standing:  Bill  Slocum,  baseball  coordinator 
for  General  Mills;  Eugene  Thomas,  sales  manager  of  WOR,  New  York; 
Al  Heifer  and  Red  Barber,  play-by-play  broadcasters;  Ken  Fickett  of  the 
Wm.  Esty  agency  handling  Lever  Bros.  (Lifebuoy)  account;  Robert 
DeVany,  handling  baseball  broadcasts  in  the  East  for  Knox  Reeves, 
sports  agency  for  General  Mills  (Wheaties).  Seated:  Larry  MacPhail, 
head  of  Brooklyn  club;  T.  C.  Streibert,  WOR,  v-pres.,  general  manager. 

Big  Announcement  Drive 

Opens  U.  S.  Bond  Sales 
MORE  than  5,000  separate  an- 

nouncements heralded  the  begin- 
ning of  the  Government's  Defense Saving  Bond  drive  April  30.  The 

Radio  section  of  the  bond  drive, 
headed  by  Vincent  F.  Callahan, 
estimated  that  every  station  in  the 
country  participated  in  some  way 
in  announcing  the  drive.  President 
Roosevelt  spoke  over  all  national 
networks  the  night  of  April  30  and 
urged  everyone  able  to  purchase 
either  a  bond  or  war  savings stamps. 

Announcements  urging  partici- 
pation in  the  bond  campaign  will 

be  carried  by  practically  every  net- 
work commercial  and  will  be  heard 

on  many  station  breaks.  In  addi- 
tion, the  radio  section  is  planning 

a  number  of  special  features. 

New  N.  C.  Regional 
BURLINGTON,  N.  C,  a  community 
of  12,000,  was  awarded  a  new  1,- 
000-watt  daytime  station  when  the 
FCC  April  29  granted  a  construc- 

tion permit  to  Alamance  Broad- 
casting Co.  to  operate  on  920  kc. 

The  new  station  has  already  sig- 
nified its  intention  of  being  an 

MBS  outlet.  Ownership  rests  in  27 
stockholder,  26  local  citizens,  with 
no  individual  holding  more  than 
one-fifth  of  the  stock.  Paid  in  cap- 

itals totals  $23,300,  President  is  V. 
Wilton  Lane,  proprietor  of  a  dry 
cleaning  company,  with  R.  R.  Isen- 
hour,  manager  of  the  local  Penny 
Store,  as  vice-president,  and  Ben 
V.  May,  hosiery  manufacturer  as 
treasurer.  Secretary  and  counsel  is 
Thomas  D.  Cooper,  city  attorney. 

Iowa  Soap's  Plans 
IOWA  SOAP  Co.,  of  Burlington, 
la.,  and  Camden,  N.  J.,  absent  from 
the  radio  for  more  than  five  years, 
has  started  a  test  radio  campaign 
April  28  on  KYW,  Philadelphia, 
for  its  Magic  Washer  granulated 
soap.  Thrice-weekly  participations 
for  13  weeks  on  Ruth  Welles  wo- 

men's shows  are  being  used.  Radio 
was  dropped  when  a  silverware 
premium  was  adopted  for  the  soap. 
While  the  premium  is  being  con- 

tinued, radio  is  being  tried  by  the 
new  agency  handling  the  account 
in  belief  that  added  sales  will  jus- 

tify the  added  advertising  expendi- 
tures. If  the  test  is  successful,  par- 

ticipating shows  on  stations  in  the 
Eastern  area  will  be  added.  Agency 
is  .James  G.  Lamb  Co.,  Philadel- 

phia. 

Spots  for  'Citizen' RKO  RADIO  PICTURES,  New 
York,  will  use  considerable  radio 
in  the  promotion  of  the  much  dis- 

cussed Orson  Welles'  picture.  Citi- zen Kane.  Company  has  placed  in 
New  York  through  Lord  &  Thomas, 
that  city,  two  announcements  on 
Nancy  Craig,  WJZ;  two  announce- 

ments on  Woman's  Page  of  the  Air, WABC;  four  five-minute  programs 
on  WEAF;  14  chainbreak  an- 

nouncements on  WOR.  As  the  movie 
is  booked  in  other  cities,  announce- 

ments will  be  placed  through  Dona- 
hue &  Coe,  New  York. 

Satevepost  on  27 

CURTIS  PUBLISHING  Co.,  Phila- 
delphia, is  sponsoring  one-minute 

transcribed  announcements  for  the 
Saturday  Evening  Post  on  27  sta- 

tions. Announcements  are  heard  9 
times  each  week.  BBDO,  New  York, 
is  agency. 

Fox  Film  Spots 

TWENTIETH  CENTURY  -  FOX 
FILM  Corp.,  New  York,  is  promot- 

ing the  Great  American  Broadcast 
in  New  York  with  five  half-minute 
announcements  on  WQXR,  10  on 
WNEW,  nine  on  WMCA,  five  on 
WINS,  eight  on  WHN;  and  in  Jer- 

sey City  with  nine  one-minute  an- 
nouncements on  WAAT,  and  six 

on  WHOM.  Kayton-Spiero  Co., New  York,  is  agency. 

.]  W.  STRICKLAND,  ffumorlv  head 
<il  I'oslcr  Sales  Ik.  Advert  isinj;.  New Vork,  and  iircviously  radio  director  of 
Addison  Vars,  I'.iiffalo  and  New  York, has  .joined  ||ie  sales  department  of  the American  Network,  now  FM  organiza- tion in  New  York. 

Tax  Group  Studies 

Radio  Tax  Scheme 

Proposal  for  Franchise  Levy 
Would  Be  Based  on  Power 
GROWING  indication,  that  a  fran 
chise  tax  on  radio  stations  may  de 
velop  as  part  of  the  Federal  Goa^ 
ernment's  new  tax  program  ap 
peared  this  week  as  public  hearings 
on  the  proposal  to  raise  $3,600,000 
in  new  taxes  were  started  by  the 
House  Waysj  &  Means  Committee 

The  proposed  franchise  tax  came 
up  for  discussion  at  hearings  last 
Tuesday  when  it  was  advanced  by 
Rep.  Sauthoff  (Prog.-Wis.)  as  a 
possible  source  of  defense  revenue 
Also  it  was  revealed  that  the  Joint 
Committee  on  Internal  Revenue 
Taxation,  directed  by  C.  F.  Stam 
was  considering  the  franchise  tax idea. 

Although  Rep.  Sauthoff  made  no 
recommendation  as  to  the  amount 
of  the  proposed  franchise  tax,  he 
indicated  it  should  be  levied  on  the 
basis  of  licensed  power.  He  said  he 
opposed  any  tax  of  this  kind  based 
on  gross  income,  although  it  might 
be  levied  on  a  net  income  basis. 

The  latter  basis  is  advocated  in 
the  proposal  espoused  by  John  B. 
Haggerty,  president  of  the  Interna 
tional  Allied  Printing  Trades 
Assn.,  under  which  radio  stations 
would  be  called  upon  to  pay  a 
franchise  tax  ranging  from  10  to 
20%  of  their  net  income  [Broad. CASTING,  Feb.  24]. 

Mr.  Stam  indicated  to  Broad 
CASTING  that  while  the  radio  fran 
chise  tax  proposition  is  being  stud- 

ied at  the  request  of  several  mem 
bers  of  Congress,  not  enough  infor 
mation  is  yet  at  hand  to  indicate 
what  form  such  a  tax  might  take 

No  Axe  To  Grind 
Emphasizing  that  he  has  no  axe 

to  grind  with  radio,  Rep.  Sauthoff 
pointed  out  to  Broadcasting  that 
the  franchise  tax  on  radio  stations 
is  not  a  new  idea  with  him,  since 
he  advanced  the  idea  originally  as 
far  back  as  1935.  He  explained  that 
such  a  tax  now  appears,  more  than 
ever,  to  be  a  possible  source  of  Fed 
eral  revenue  when  defense  funds 
are  needed.  He  indicated  that  he 

knew  nothing  of  Mr.  Haggerty's 

proposal. "If  the  Government  would  give 

me  a  5,000-watt  radio  station,  I'd be  willing  to  split  the  net  income 
with  the  Government  on  a  50-50 
basis",  Rep.  Sauthoff  declared. 

Maintaining  that  the  income  sur 
tax  schedule  suggested  previous- 

ly by  the  Treasury  Department 
[Broadcasting,  April  28]  would 
put  a  heavy  burden  on  citizens  with 
incomes  up  to  $5,000,  Rep.  Sauthoff 

said  he  felt  a  radio  franchise  tax", along  with  other  proposals  such  as 
boosting  the  price  of  newspaper 
distribution  by  mail,  would  effec- 

tively relieve  the  burden  on  this income  group. 

Appearing  before  the  Ways  & 
Means  Committee  last  Thursday, 
Milton  Diamond,  counsel  for  Decca 
Records  Inc.,  urged  committee  op- 

position to  the  Treasury,.  Depart- 
ment's recommendation  for  a  10  ̂ ( 

excise  tax  on  phonograph  records 
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With  your  CUSTOMERS  in  Oklahoma  City 

I 

4  Out  of  S  Prefer  WKY! 

•  WKY  gets  action  and  enthusiasm  on  BOTH  sides  of  retail  counters 

in  Oklahoma.  Daytime  listeners  in  Oklahoma  City  listen  to  WKY  3  to  1 

over  any  other  station.  In  fact,  more  persons  in  Oklahoma  City  are  listen- 
ing to  WKY  morning,  afternoon  and  evening  than  to  ALL  THREE  other 

stations  combined.  (Ross-Federal  survey.) 
And  among  dealers  in  Oklahoma,  the  preference  for  WKY  is  equally 

decisive.  Because  4  out  of  5  of  its  550  dealers  preferred  WKY,  Superior 

Feed  Mills,  for  instance,  is  now  in  its  fourth  consecutive  year  of  amazingly 

successful  daily  programs  on  WKY.  Feed  dealers,  home  appliance  dealers, 

retail  druggists  and  dealers  in  many  other  fields  have  shown  similar  de- 
cisive preference  for  WKY  time  after  time  because  WKY  gets  the  thing 

done  in  which  they  and  YOU  are  most  interested.  WKY  sells! 



Recalling  $350,000  c 

In  Papers,  NAB  Acts 
CITING  the  $350,000  expenditure 
for  newspaper  advertising  report- 

edly being  made  this  year  by  Ring- 
ling  Bros,  and  Barnum  &  Bailey 
Combined  Shows,  the  NAB  last 
Friday  called  upon  radio  stations 
over  the  country  to  cooperate  in  an 
effort  to  convert  circus  manage- 

ments to  the  use  of  commercial 
broadcast  time  and  to  stop  the 
"free-time  abuse"  now  in  practice 
by  such  shows. 

The  NAB  also  asked  stations  to 
send  to  the  NAB  Department  of 
Broadcast  Advertising  s  u  c  c  e  ss 
stories  of  commercial  programs 
sponsored  by  circuses  or  other 
amusement  enterprises,  to  be  used 
in  presenting  radio's  case  to  circus executives. 

Lesson  from  Press 

Pointing  out  that  it  took  the 
newspaper  industry  years  to  sell 
the  idea  of  paid-space  advertising 
to  circus  press  agents,  the  NAB 
declared  that  radio  stations  can 
speed  up  the  idea  of  sponsored 
circus   broadcasts  by  profiting 

tf  Circus  Spending 

to  Check  Free  Time 

from  the  newspapers'  early  ex- 
ample. 

"As  the  circus  rolls  this  year,  it's 
certain  that  radio  stations  every- 

where will  be  asked  to  broadcast 
sustaining  special  events  programs, 
plugging  the  circus  and  covering 
such  activities  as  the  arrival  and 
unloading,  the  parade,  erection  of 
the  big  top,  etc.,  as  well  as  inter- 

views with  star  performers",  the 
NAB  stated.  "Usually,  when  asked 
to  purchase  this  time,  the  advance 
contact  man  states  that  he  has  no 

authority  to  place  orders  for  com- 
mercial advertising,  but  that  in  a 

few  days  he  will  be  followed  by  an 
advertising  man,  and  that  evidence 
of  cooperation  on  the  part  of  sta- 

tions will  have  a  bearing,  etc.,  etc. 

"Circuses  and  other  traveling 
shows  will  begin  to  use  radio  widely 
on  a  commercial  basis,  it  is  be- 

lieved, only  after  stations  have  pre- 
sented a  united  front  for  one  season 

or  two  by  discouraging  the  free- 
time  abuse  for  disguised  commer- 

cials." 

CRC  and  Strikers 

Remain  at  Impasse 

Group  of  Masters  Removed  at 
Order  of  Local  Court 

COLUMBIA  RECORDING  Corp. 
executives  and  striking  Hollywood 
employes  continue  to  mark  time, 
with  each  side  insisting  any  move 
to  reopen  negotiations  must  be 
initiated  by  the  other.  The  United 
Electrical,  Radio  &  Machine  Work- 

ers announced  that  any  future 
parley  with  the  company  would 
have  to  come  before  the  general 
membership  instead  of  a  negotiat- 

ing committee  [Broadcasting, 
April  21,  28]. 

Secure  Master  Plates 

Davis  &  Schwegler,  Hollywood 
transcription  production  unit, 
which  services  Keystone  Broadcast- 

ing System  (transcribed  network), 
on  April  25  secured  a  claim  and 
delivery  court  order  for  master 
stamp  plates  at  the  Columbia  plant. 
When  officers  passed  through  the 
picket  line  to  remove  the  plates, 
union  officials  protested  to  Under- 
sheriff  Clem  Peoples  that  an  effort 
was  being  made  to  use  his  office  as 
a  strike-breaking  agency. 

Although  Peoples  explained  his 
office  was  required  to  carry  out 
court  orders,  it  is  understood  he 
agreed  to  notify  the  union  of  such 
future  moves.  With  CRC  clients 
using  legal  maneuvers  such  as  those 
employed  by  Davis  &  Schwegler, 
unionists  have  made  arrangements 
to  block  use  of  other  establishments 
for  the  making  of  additional  press- 

ings. They  stated  that  both  RCA- 
Victor  and  Allied  Record  Mfg.  Co. 
have  agreed  not  to  handle  any  CRC 
work  during  the  strike. 

Chicago  Stations  Merge 

In  Handling  Free  Time 
LATEST  cooperative  venture  of 
Chicago  radio  stations  is  the  Radio 
Public  Service  Council,  comprising 
program  directors,  educational  di- 

rectors and  station  managers  as 
well  as  representatives  from  North- 

western U,  Chicago  U  and  the  Ra- 
dio Council  of  the  Chicago  Public 

Schools. 
Meeting  monthly,  the  group  will 

consider  problems  and  practices  of 
handling  requests  for  time  from 
pressure  groups;  the  setting  up  of 
a  clearing  house  arrangement  for 
the  allocation  of  time  on  the  air 
to  such  groups,  and  a  central 
agency  to  handle  publicity  relative 
to  public  service  and  educational 
programs. 
Members  are:  .Judith  Waller, 

NBC;  Lavinia  Schwartz,  CBS; 
Harriet  Hester,  WLS;  Myrtle 
Stahl,  WGN;  Doris  Keane,  WHIP; 
Miles  Reed,  WCFL;  Arnold  Hart- 

ley, WGES;  Bradley  Eidmann, 
WAAF;  Al  Hollender,  WIND- 
W.J.JD;  Harold  Kent  and  Luella 
Hoskins,  Radio  Council,  Chicago 
Public  Schools;  Parker  Wheatley, 
Northwestern  U,  and  Sherman 
Dwyer,  Chicago  U. 

KYW,  Philadelphia,  has  subscribed  to 
Reuters,  Uritish  news  service,  on  an 
experimental  basis.  The  station  is  al- 

ready taking  L'P  and  AP. 

Plan  Polish  Hookup 

PLANS  for  a  special  network  of 
17  stations,  as  yet  not  selected, 
are  being  formulated  to  carry  the 
Rosary  Hour,  foreign  language 
series  in  Polish,  of  Father  Justyn, 
a  Buffalo  priest,  this  fall.  Present 
series  on  17  stations  concluded 
April  17.  Fall  series  will  run  from 
Nov.  2  to  April  26,  1942.  Father 
Justyn  has  been  on  the  air  15 
years,  first  appearing  in  1926  on 
WEBR,  Buffalo.  In  1931  he  organ- 

ized the  Rosary  Hour,  placing  it  on 
a  chain  of  six  stations  in  the  Great 
Lakes  area  and  gradually  expand- 

ing each  year  to  17  stations.  Forjoe 
&  Co.,  New  York  foreign  language 
representatives,  is  assisting  Father 
Justyn  in  the  placements. 

NEWBY,  PERON  &  FLITGRAFT, 
Chicago  agency,  has  stipulated  with 
tlie  Federal  Trade  Commission  to  cease 
C(>rtain  advertising  representations  for 
Respirine,  product  of  its  client,  Albert 
Lalis.,  Chicago,  according  to  an  FTC 
announcement  last  Wednesday. 

Fly  by  Night 
INJECTING  a  bit  of  addi- 

tional excitement  into  the 
busy  days  of  FCC  Chair- man James  Lawrence  Fly,  a 
thief  last  Tuesday  evening 
made  off  with  the  Chairman's week-old  DeSoto  coupe.  The 
car  had  been  parked  on  Wash- 

ington's busy  Constitution 
Ave.,  near  the  FCC,  when 
Mr.  Fly  returned  to  his  office 
for  some  night  work.  Al- 

though the  car  was  found  in 
the  city  by  police  the  follow- 

ing morning,  the  thief  had 
run  it  into  a  tree  and  bent 
up  the  entire  front.  However, 
this  incident  appeared  mild 
compared  to  the  night  sevei-al 
years  ago  when  Mr.  Fly,  then 
general  counsel  of  the  Ten- 

nessee Valley  Authority,  was 
forced  at  gunpoint  to  give  up 
his  car  to  a  pair  of  footpads. 

Red,  White  and  Blue  Net 

Proposed  for  Stations 
Adjacent  to  Army  Camps 

CREATION  of  a  "Red,  White  and 
Blue  network"  by  stations  adjacent 
to  Army  camps  has  been  recom- 

mended in  a  special  transcription 
now  being  distributed  by  the  War 
Department. 
Taking  part  in  a  round-table 

discussion  of  the  "network"  on  the 
disc  are  Brig.  Gen.  J.  A.  Ulio,  as- 

sistant adjutant  general  and  head 
of  the  Morale  Branch,  Edward  M. 
Kirby,  civilian  advisor  for  radio 
to  the  department,  and  Capt.  Gor- 

don Hittenmark,  of  the  Radio  Sec- 
tion of  the  Morale  Branch. 

Purpose  of  the  "network"  would be  to  include  in  early  morning  pro- 
grams on  stations  serving  camp 

areas  news  of  interest  to  soliders, 
music  appealing  to  the  troops  and 
general  information  of  a  helpful 
nature. 

Capt.  Hittenmark,  announcer  of 
an  early  morning  program  on 
WRC,  Washington,  has  included  a 
feature  of  this  type  on  his  own  pro- 

gram for  the  last  several  months. 
Previously  Hittenmark  directed  his 
program  to  the  midshipmen  at 
Annapolis  as  well  as  soldiers  and 
Marines  at  nearby  posts.  The  pro- 

gram has  been  highly  praised  by 
War  Department  officials  in  Wash- 

ington for  its  obvious  morale  build- 
ing and  on  Hittenmark's  recom- mendation it  was  decided  to  enlist 

aid  of  other  stations. 

CONTRACT  BREACH 

SUIT  AGAINST  WIP 
CHARGE  of  breach  of  contract 
was  entered  in  the  Philadelphia 
Court  of  Common  Pleas  against  the 
Pennsylvania  Broadcasting  Co., 
operator  of  WIP,  by  Philip  B. 
White,  trading  as  P.  B.  White  & 
Co.,  local  clothier,  who  charges 
WIP  cancelled  its  contract  with  the 
company  early  in  April  to  clear 
time  for  an  MBS  commercial. 

For  the  last  4%  years  the  cloth- 
ing house  has  sponsored  Tom  Ro- 

cap's  For  Men  Only,  a  daily  quar- 
ter-hour recorded  show,  and  an 

hour  program  on  Sundays.  Radio 
was  the  only  advertising  medium 
used.  Although  the  P.  B.  White 
contract  for  the  radio  time  was  can- 

cellable, the  attorneys  bringing  the 
action  base  their  claim  on  the  al- 

legation that  it  was  not  cancelled 
in  accordance  with  the  contract. 

According  to  counsel,  the  dam- 
ages asked  will  be  high  since  they 

will  be  accumulative  over  a  long 
period  during  which  it  is  contended 
the  plaintiff  will  be  without  the 
benefit  of  its  sole  advertising 
medium. 

Clothing  Firm  Plans 
ZEEMAN  CLOTHING  Co.,  Los 
Angeles  (retail  chain),  devoting 
more  than  90%  of  its  advertising 
appropriation  to  broadcasting,  is 
sponsoring  a  daily  quarter-hour 
newscast  on  KECA,  and  a  weekly 
15-minute  program  titled  Cabbages 
&  Kings  on  KFI.  In  addition  thrice- 
weekly  participation  in  Knox  Man- 

ning's Morning  News  is  being 
sponsored  on  KNX.  Firm  will  ex- 

pand coverage  shortly  to  include 
other  stations.  Agency  is  Lock- 
wood-Shackelford  Adv.  Agency, Los  Angeles. 

THEY  WERE  IN  THE  ARMY  THEN 
One  of  a  Series 

MANY  AN  AGENCY  account  executive  knows  these  station  officials,  all promment  on  the  commercial  side  of  radio,  who  looked  like  this  when they  served  Uncle  Sam  m  World  War  I.  For  pictures  of  what  they  look like  today  and  summaries  of  their  war  records,  see  page  34. 
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There's  Only  ONE 

DOVGLAS  B-19 

And  there's  ONLY  ONE  radio  station  that 

blankets  the  Scranton  market  (17th  largest  in  U.S. A.) 

WGBI 

Biggest  of  the  super-bombers,  that's  the  new  Douglas  B-19.  Which,  in 

a  way,  makes  it  akin  to  WGBI,  biggest  and  most  powerful  radio  sta- 

tion in  the  prosperous  Scranton— Wilkes-Barre  Market.  Like  the  B-19, 

WGBI  has  a  tremendous  range.  For  example,  it's  the  oniy  station  heard 

throughout  this  market . .  .  the  only  regional  or  clear  channel  station 

serving  an  industrial  population  of  652,000.  A  Dr.  Starch  and  Staff 

survey  proved  that  98%  of  the  daytime  listeners  and  96%  of  the  night- 

time listeners  in  Scranton's  home  county  are  regular  WGBI  tuner-inners. 

A  CBS  Affiliate 

910  kc  •  1000  WATTS  DAY 

500  WATTS  NIGHT WGBI 

JOHN  BLAIR 

a  COMPANY 

Notional  Representatives 

SCRANTON,  i  PA. 

SCRANTON  BROADCASTERS,  Inc. 
^Aa/fv4:  «/^<B^<*^ee.,  Pres. 

BROADCASTING  •  Broadcast  Advertising May  5,  1941  •  Page  21 



Merchandising  and  the  Rate  Card 

Special  Rate  Cards 

Are  Suggested  as 

Solution 

By  BARRON  HOWARD 
Business  Manager 
WRVA,  Richmond 

IN  ANY  OBJECTIVE  look  at  so- 
called  merchandising,  two  signifi- 

cant facts  become  immediately  ap- 
parent: Should  radio  stations  be- 

come full-fledged 
m  e  rchandising 
companies  as  well 
as  advertising  me- 

dia, the  client  will 
have  to  pay  the 
bill  in  one  way  or 
another;  and, eth- 

ics and  business 
principles  will 
have  to  be  devel- 

Mr.  Howard  oped  for  the  sale 
of  merchandising 

services  just  as  they  have  been  for 
radio  time. 

The  first  necessity  is  a  definition 
of  terms.  The  line  between  publici- 

ty and  merchandising  is  admittedly 
a  debatable  one  and  it  is  just  this 
room  for  debate  that  creates  con- 

fusion and  puts  the  broadcaster  at 
a  disadvantage.  Where  such  a 
danger  zone  exists,  sound  business 
practice  and  self-protection  re- 

quire well  thought  out  policies, 
rigidly  fixed  in  advance  and  ap- 

plied equally  to  all  comers.  Obli- 
gations undertaken  under  pressure 

of  a  big  contract  are  frequently 
regretted. 

A  Definite  Policy 
Of  course,  each  station  must  set 

its  own  policy.  The  important  thing 
is  that  it  must  have  a  definite  policy 
and  that  the  advertiser  know  well 
in  advance  just  what  he  can  buy 
with  his  money.  For  the  purposes 
of  this  article,  the  field  falls  apart 
on  a  sharply  divided  line:  Publici- 

ty, or  promotion  of  a  station  and 
program  schedule  to  listeners  and 
potential  listeners;  and  merchan- 

dising or  promotion  of  a  specific 
product  or  program  to,  or  through, 
the  trade.  These  are  the  definitions 
with  which  we  shall  work. 

At  the  moment  most  radio  sta- 
tions are  engaged  in  the  business 

of  selling  listeners  at  so  many 
thousand-per-dollar,  together  with 
all  necessary  equipment  and  service 
required  to  build  and  maintain  that 
audience.  It  is  understandable  that 
many  stations  have  found  it  desira- 

ble to  include  publicity  services  as 
part  of  the  job  of  maintaining  an 
audience  and  have  made  provision 
for  such  services  in  operating  costs, 
reflected  in  the  rate  card. 

Such  publicity  might  include  pro- 
gram resumes,  newspaper  high- 
lights, program  building  announce- 

ments, mats  to  newspapers  and, 
perhaps,  listener  bulletins.  All  rou- 

tine publicity  methods  used  by  the 
station  and  available  to  all  clients 
automatically  might  be  included  in 
this  classification. 

TO  MERCHANDISE  or  not  to  merchandise!  That  question 

has  been  discussed  pro  and  con,  and  vice  versa,  for  some  months. 

It's  slated  for  a  frank  going-over  at  the  NAB  convention  next 

week.  In  a  discussion  of  merchandising  from  the  sponsor's  view- 
point, Clair  Heyer  exhaustively  analyzed  the  subject  in  these 

columns  last  week.  Barron  Howard,  of  WRVA,  read  the  piece 

last  Monday  and  within  a  couple  of  hours  the  adjoining  article 

was  in  the  mails.  Barron  looks  at  it  from  the  station  viewpoint, 

and  tells  why  this  merchandising  business  can  get  out  of  hand. 

Decidedly  not  included  would  be 
special  product  announcements, 
series  of  announcements  used  in 
connection  with  a  special  selling 
drive  by  a  client,  window  displays 
on  individual  programs,  calls  on 
dealers,  soliciting  orders  or  any 
other  promotion  devoted  to  specific 
programs  or  products  beyond  that 
allowed  by  regular  station  routine. 
These  items  enter  the  field  of  mer- 

chandising and  start  the  station  on 
a  program  of  expansion  in  a  busi- 

ness field  distinct  for  that  of  radio 
station  operation. 

Let  it  be  understood  that  there  is 
no  objection  to  the  entry  of  any 
person  into  the  field  of  merchan- 

dising, even  if  that  person  also 
happens  to  operate  a  radio  station. 
It  is  also  understandable  that  a  sta- 

tion may  carry  a  rate  higher  than 
ordinary  broadcasting  circum- 

stances justify  and  include  other 
tangible  services  with  radio  time  to 
make  up  the  balance  to  the  ad- 
vertiser. 

In  either  event,  the  advertiser  is 
purchasing  two  separate  services 

and  has  a  right  to  know  the  true 
condition  and  that  the  cost  of  the 
secondary  service,  whichever  it 
might  be,  is  justified. 

Sense  of  Proportion 

Completely  aside  from  the  ethical 
position  of  the  industry  and  the 
vicious  competitive  potential,  there 
seems  to  be  a  tendency  to  award 
merchandising  by  stations  a  posi- 

tion in  the  scheme  of  things  that 
gives  it  an  importance  out  of  all 
proportion  to  actual  fact. 
While  many  stations  carry  on 

sustained  and  valuable  publicity  ac- 
tivity, it  is  doubtful  that  most  so- 

called  station  merchandising  is 
much  more  than  a  flash-in-the-pan 
— the  Christmas  wrappings  and 
cellophane  bow  on  the  package. 
This  does  not  include  those  com- 

paratively few  stations,  of  course, 
which  feature  a  complete  depart- 

ment with  trained  merchandising 
personnel  and  charge  for  it  in  their rates. 

We  are  thus  threatened  with  the 
abnormal   situation   in  which  $25 

INSURANCE  SPONSOR  signs  a  52-week  contract,  effective  May  2,  for 
the  weekly  half-hour  Western  comedy-drama,  Grandpappy  &  His  Pals  on 
2."  NBC  Blue  stations,  Friday,  8-8:30  p.m.  (PST)  as  Minnie  Miner grand  guardian  of  the  Neighbors  of  Woodcraft,  fraternal  and  insurance order,  pens  the  necessary  document  in  her  Portland,  Ore.  office.  Contract marks  one  of  the  largest  network  deals  ever  closed  on  the  Coast  for  full Western  coverage.  Around  Miss  Hiner  are  gathered  (1  to  r)  Arden  X 
Pangborn,  manager  of  KGW-KEX,  Portland,  where  the  series  will  origi- nate; A.  E.  Cole,  executive  of  Mac  Wilkins  &  Cole  Inc.,  Portland  agency servicing  the  account;  and  Showalter  Lynch,  vice-president  of  Mac  Wil- 

kins &  Cole  in  charge  of  radio,  who  will  supervise  production  of  the  pro- grams. The  fraternal  and  insurance  order  for  the  past  year  has  spon- sored, Good  Morning  Neighbor,  on  31  Don  Lee  stations 

worth  of  apparently  free  service 
might  be  the  deciding  factor  in  a 
$5,000  advertising  schedule.  It  is  a 
false  premise  to  expect  or  to  per- 

mit our  stations  to  be  judged  on 
such  a  basis  and  it  is  doubtful  that 
many  important  advertisers  will 
use  any  such  distorted  yardstick. 

Selling  a  Service 

Certainly  the  NAB  cannot  tell  a 
station  operator  whether  or  not  he 
may  engage  in  the  merchandising 
business,  nor  limit  the  extent  of 
such  an  operation.  The  NAB  can 
and  should  adopt  the  position  that 
merchandising  service  is  a  business 
just  like  radio,  in  that  it  sells  a 
specific  service,  at  cost,  plus  a  rea- 

sonable profit.  Once  we  accept  this 
understanding,  it  becomes  plain 
that  there  must  be  some  ethics  in 
the  business  .  .  .  that  is,  set  prices 
and  published  policies. 

This,  then,  is  the  path  the  indus- 
try can  follow  with  honor  to  itself: 

Take  the  position  that  our  mer- 
chandising policies  be  given  the 

same  ethical  position  as  our  rate 
cards,  published  and  available  to 
all  who  would  look.  The  merchan- 

dising policy  should  no  more  be 
tampered  with  to  get  a  specific 
piece  of  business  than  the  rate 
card. 
There  was  a  time  when  many 

rate  cards  represented  the  starting 
point  for  a  bargain.  Merchandising 
will  adopt  the  same  resolution. 

Mars  Candy  to  Sponsor 

Junior  Quiz  on  the  Red 
MARS  Inc.,  Chicago  (Forever 
Your's  candy  bars)  on  May  11  re- 

places What's  Your  Idea  on  28 
NBC-Red  network  stations,  Sun- 

days 6:30-7  p.m.  (CDST)  with  Dr. 
I.  iQ.  Jr.  The  new  program  is  de- 

signed primarily  for  the  juvenile 
audience  and  is  patterned  after 
the  weekly  Dr.  I.  Q.  series  heard 
Mondays  10-10:30  p.m.  (CDST)  for 
the  same  sponsor,  also  on  the  Red network. 

James  McClain,  now  Dr.  I.  Q., 
will  also  be  the  mx.  on  the  new 
series.  Both  shows  will  originate- 
in  the  same  city.  Dr.  I.  Q.  Jr.,  how- 

ever, will  be  confined  to  broadcast- 
ing studio  auditoriums,  while  the 

other  show  originates  in  theatres. 
In  addition  to  cash  awards,  the 

amount  of  which  had  not  been  de- 
termined as  Broadcasting  went  to 

press,  merchandise  such  as  bicycles 
will  be  awarded  those  answering 
questions  correctly.  If  contestants 
miss,  however,  the  awards  go  to 
those  who  have  submitted  the  ques- tions. 

New  promotional  idea  to  be  in- 
augurated with  the  start  of  the 

children's  programs  will  be  the awarding  of  10  completely  equipped 
club  houses  to  groups  collecting 
largest  number  of  wrappers  from 
the  sponsor's  product.  It  is  expect- 

ed an  equal  number  of  houses  will 
be  awarded  at  the  conclusion  of 
each  13-week  series.  Sponsor  will 
arrange  to  have  the  club  houses 
built  on  property  owned  or  secured 
by  the  groups  participating  in  the 
contests.  Equipment  will  include 
such  things  as  ping  pong  tables, 
sewing  outfits,  baseball  uniforms, 
tea  tables  and  sets,  boxing  and 
other  indoor  sporting  material. 
Agency  is  Grant  Adv.,  Chicago. 
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29. 

WQXR  is  recognized  as  having  one  of  the  most  discriminating  audiences  in  radio,  an  audience  of  music  lovers. 

World  salutes  WQXR  for  the  "high  standards  of  its  musical  programs,"  so  fittingly  recognized  in  the  impor- 

tant Peabody  Citation  *  Along  with  the  distinguished  WQXR  orchestra  and  other  splendid  talent  appearing 

in  person  before  this  station's  microphones,  World  has  been  happy  to  contribute  a  wide  variety  of  music 

recorded  by  the  World  Wide  Range  vertical -cut  method  *  This  musical  library  is  known  as  World  Program 

Service  and  fills  an  important  role  in  the  program  departments  of  225  stations  around  the  world  ir  In  serving 

as  WQXR's  sole  transcription  library.  World  acknowledges  both  a  great  responsibility  and  a  great  privilege. 
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Wallace  Heads  Speaker's  List 

For  NAB  Meeting  at  St.  Louis 

Mellett,  Gen.  Richardson,  Fly,  Ethridge  Slated; 

Industry  Topics  Also  Will  Be  Considered 

THE  NATION'S  No.  2  personality 
— Vice-President  Henry  A.  Wal- 

lace— heads  an  imposing  list  of 
headliners  on  the  Washington  scene 
who  will  address  the  19th  NAB 
convention  at  the  New  Jefferson 
Hotel  in  St.  Louis,  May  12-15.  An 
over-all  attendance  of  approxi- 

mately 1,000  is  estimated  by  NAB 
convention  officials. 
Among  other  officials  definitely 

scheduled  are  Lowell  Mellett,  head 
of  the  Office  of  Government  Reports 
and  chief  public  relations  advisor  to 
the  President;  Maj.  Gen.  Robert  C. 
Richardson  Jr.,  chief  of  the  public 
relations  branch  of  the  Army;  FCC 
Chairman  James  Lawrence  Fly; 
Mark  Ethridge,  Louisville  publish- 

er-broadcaster now  assigned  by 
President  Roosevelt  to  a  policy 
survey  of  radio,  and  Comdr.  H.  Ray 
Thurber,  assistant  director  of  pub- 

lic relations  of  the  Navy. 
While  full  details  on  the  topics 

of  the  main  speakers  have  not  been 
divulged,  the  Government  spokes- 

men will  emphasize  national  de- 
fense and  the  part  radio  is  playing 

and  is  destined  to  play  in  the  war 
emergency. 

Vice-President  Wallace,  a  former 
Secretary  of  Agriculture  and  an 
erstwhile  farm  paper  publisher, 
has  more  than  a  cursory  knowledge 
of  broadcasting.  He  is  an  accom- 

plished radio  speaker. 
Messrs.  Mellett,  Richardson  and 

Fly  already  have  indicated  they 
will  discuss  radio  and  national  de- 

fense, per  se. 
Questions  that  repeatedly  have 

arisen  regarding  impending  censor- 
ship for  both  radio  and  the  press, 

unquestionably  will  be  aired  dur- 
ing these  addresses. 

Though  the  war  outlook  over- 

Meeting  of  Independents 
Called  at  NAB  Session 

WITH  THE  national  defense  pro- 
gram and  the  effect  of  the  news- 

paper-station divorcement  issue  de- 
scribed as  of  "immediate  urgency" to  independent  stations,  Harold  A. 

Lafount,  president  of  National  In- 
dependent Broadcasters  Inc.,  has 

called  a  general  meeting  May  13 
of  all  independently-owned  stations 
at  the  Jefferson  Hotel,  St.  Louis,  in 
conjunction  with  the  annual  con- 

vention of  the  NAB.  In  a  joint  in- 
vitation signed  by  Mr.  Lafount  and 

Edwin  M.  Spence,  NIB  managing 
director,  all  NIB  members,  as  well 
as  other  independently-owned  sta- 

tions were  asked  to  attend. 
The  invitation  recited  that  indus- 

try problems  are  multiplying  rap- 
idly in  number  and  seriousness. 

Copyright  was  described  as  "far 
from  solved — in  fact,  it  appears 
more  serious  than  ever".  The  effect 
upon  independent  stations  of  the 
forthcoming  FCC  hearing  on  news- 

paper ownership  is  "of  immediate 
urgency",  said  the  letter,  and  the 
part  independent  stations  must  play 
in  the  national  defense  program  is 
"vital". 

shadows,  the  tentative  agenda  for 
the  convention  is  replete  with 
broadcasting  business  items.  Copy- 

right, and  the  future  status  of  BMI, 
again  will  predominate  at  the  busi- 

ness sessions.  Col.  Willard  Cheva- 
lier, publisher  of  Business  Week, 

will  speak  on  the  place  of  advertis- 
ing in  a  national  emergency  at  the 

May  15  session. 

Business  Topics 

The  much-agitated  mandatory 
daylight  saving  time  issue,  mer- 

chandising, code  amendments,  labor 
and  other  industry  problems  are 
allotted  time  during  the  three-day 
session.  There  also  will  be  the  elec- 

tion of  directors  at  large  from  the 

Canadians  to  Come 
CANADIANS  attending  the  NAB 
Convention  at  St.  Louis  will  include 
an  official  delegation  from  the  Ca- 

nadian Assn.  of  Broadcasters  com- 
posed of  Glen  Bannerman,  CAB 

president;  Harry  Sedgwick,  CFRB, 
Toronto,  chairman  of  the  CAB 
Board;  Joseph  Sedgwick,  K.  C, 
CAB  counsel;  and  from  the  broad- 

casting industry,  Harold  R.  Car- 
son, CFAC,  Calgary,  and  president of  All-Canada  Radio  Facilities; 

Guy  F.  Herbert,  All-Canada  Radio Facilities,  Toronto;  Roy  Thomson, 
president,  and  Jack  Cooke,  gen- 

eral manager  of  Northern  Broad- casting &  Publishing  Co.,  Timmins, 
Ont.  

floor,  selection  of  next  year's  con- vention city,  and  amendment  of 
membership  classification  with  re- 

spect to  dues  payments. 
The  convention  will  conclude 

Wednesday  night  with  the  annual 
banquet.  Cabaret  entertainment  will 
be  provided  by  the  networks  and 
St.  Louis  stations. 

TENTATIVE  PROGRAM,  NAB  CONVENTION 

New  Jefferson  Hotel,  St.  Louis,  May  12-15 

MONDAY,  MAY  12 
Committee  Meetings  of  NAB 
Golf  Tournament  for  Bkoadcasting Trophy. 
NAB  Board  of  Directors  Meeting  (at night) 

TUESDAY,  MAY  13 
Morning 

Opening  of  Convention  Roundtable  on 
National  Defense.  Speakers,  Chair- 

man Fly,  Gen.  Richardson,  Comdr. 
Thurber,  Mr.  Mellett. 

Luncheon 

Speech  by  Vice-President  Wallace. 
Afternoon 

Meetings  of  IRNA,  NIB,  Clear  Chan- 
nel Group,  NARBS,  Sales  Man- 

agers. 
WEDNESDAY,  MAY  14 

Morning 

Breakfast  Roundtables  with  NAB  De- 
partment Heads. 

10  a.m. 
Music  Situation. 

Afternoon 

Music  situation    (continued),  Insur- 

ance Committee  report,  Recording 
Standards,   Daylight  Saving  Time. Evening 

Open  Meeting  on  Facsimile,  Television, 
FM  and  International  Broadcasting. 

THURSDAY,  MAY  15 Morning 

Breakfast  Roundtables  with  NAB  De- 
partment Heads. 

10  a.m. 
Unit  Volume  Plan;  NAB  Code;  Ad- 

dress by  Col.  Willard  Chevalier  on 
"The  Place  of  Advertising  in  a  Na- 

tional Emergency". Luncheon 
Address  by  Mark  Ethridge. 

Afternoon 
Labor  and  other  industry  problems ; 

election  of  directors ;  selection  of 
next  year's  convention  city,  reports 
of  Resolutions  Committee,  and  rou- tine. 

7:30  p.m. 
Annual  banquet. 

FRIDAY,  MAY  16 
Meeting  of  New  NAB  Board  of  Di- rectors. 

GOLF  TOURNAMENT 
ENTRIES  NEAR  MARK 

ALL  PREVIOUS  records  for  en- 
tries in  the  NAB  golf  tournament 

for  the  Broadcasting  Magazine 

trophy  will  be  broken  in  the  com- 
petition May  12  at  the  Sunset  Hill 

course  in  St.  Louis,  according  to  ad- 
vance reports  from  the  golf  com- mittee. 

Thus  far,  there  have  been  ap- 
proximately 40  advance  entries,  as 

against  the  record  event  of  last 
year  in  San  Francisco,  which  at- 

tracted 59  broadcaster-golfers.  In 
addition  to  the  Broadcasting  tro- 

phy for  the  lowest  net  score,  the 
St.  Louis  stations  will  award  a 
trophy  for  the  player  shooting  the 
lowest  actual  score. 

The  golf  committee,  comprising 
Robert  J.  Richardson  Jr.,  KWK, 
and  J.  Roy  Stockton,  KSD,  reports 

also  that  there  may  be  a  ladies' golf  tournament  if  enough  interest 
is  indicated. 

Among  those  already  entered  for  the tournament  are  Carl  Haymond,  KMO, 
Tacoma ;  Clyde  Coombs,  KARM, 
Fresno  ;  F.  Waters  Milbourne,  WCAO, 
Baltimore ;  Bill  Quarton,  WMT,  Cedar 
Rapids;  Robert  Convey,  KWK,  St. 
Louis ;  Gilmore  N.  Nunn,  WLAP, 
Lexington ;  Grerald  King,  Standard 
Radio,  Hollywood ;  C.  T.  Hagman, 
WTCN,  Minneapolis;  R.  J.  Lauben- gayer,  KSAL,  Salina ;  J.  B.  Rock, 
KDKA,  Pittsburgh;  C.  L.  Thomas, 
KFRU,  Columbia;  Hale  Bondurant, 
WHO,  Des  Moines;  Ralph  Elvin, 
WLOK,  Lima;  Milton  B.  Barber, 
KCRC,  Enid,  Okla. ;  Jack  Field, 
WPTF,  Raleigh;  William  S.  Hedges, 
NBC,  New  York ;  Merrill  Lindsay, 
WSOY,  Decatur,  111. ;  James  L.  Howe, 
WBTM,  Danville;  Harry  Hoessly,  O. 
M.  Everson  and  G.  K.  Everson, 
WHKC,  Columbus  ;  Leslie  C.  Johnson, 
WHBF,  Rock  Island ;  Eugene  S.  Pul- 
liam  Jr.,  WIRE,  Indianapolis ;  Hul- bert  Taft  Jr.,  WKRC.  Cincinnati; 
Clark  S.  Luther,  KFH,  Wichita  ;  John 
F.  Patt,  WGAR,  Cleveland;  J.  B. 
Conley,  WOWO,  Fort  Wayne  ;  George 
Thomas,  KVOL,  Lafayette,  La.;  Earl 
H.  Gammons,  WCCO,  Minneapolis; 
Gregory  Gentling,  KROC,  Rochester, 
Minn. ;  G.  W.  Covington  Jr.,  WCOV, 
Montgomery,  Ala. ;  H.  M.  Feltis, 
KOMO-KJR,  Seattle. 

NAB  Convention  Plans 

Are  Discussed  by  BMI 
BMI  board  met  in  New  York  April 
23  in  an  extended  session  devoted 
chiefly  to  discussing  plans  for  the 
NAB  convention  and  plans  to  make 
BMI  music  available  on  a  per-pro- 
gram  basis.  No  action  was  taken 
nor  any  details  of  the  plans  di- 

vulged, and  it  was  reported  that 
BMI  will  make  no  official  move  to- 

ward a  per-program  plan  until 
ASCAP  has  brought  out  its  for- 

mula for  per-program  licensing. 
Present  were:  Neville  Miller, 

NAB ;  Walter  Damm,  WTMJ ;  John 
Elmer,  WCBM;  Niles  Trammell, 
Mark  Woods,  NBC;  Mefford  Run- 
yon,  Joseph  Ream,  CBS;  Paul 
Morency,  WTIC ;  John  Shepard  3d, 
Yankee  Network;  Theodore  Strei- 
bert,  MBS;  Sydney  Kaye,  Merritt 
Tompkins,  Carl  Haverlin,  BMI. 

PROGRAM  DIRECTOR'S  REFUGE  would  appear  to  be  the  lot  of  WIS, 
Columbia,  S.  C,  as  a  checkup  shows  that  four  former  program  directors 
are  on  the  station's  staff  in  addition  to  Floyd  Rodgers,  the  present  WIS 
program  director.  They  are  (1  to  r),  Glenn  Adams,  formerly  program 
director  of  WMRC,  Greenville,  S.  C;  Bob  Bingham  who  was  program 
director  of  WWNC,  Asheville,  N.  C;  Mr.  Rodgers;  John  Sherman,  pro- 

grammer of  WFIG,  Sumter,  S.  C;  and  Jim  Young,  in  the  same  capacity 
at  WJHP,  Jacksonville,  Fla.  Average  age  of  the  group  is  27  years. 

Razor  Blade  Spots 

WORLD'S  PRODUCTS  Co.,  Spen- 
cer, Ind.  (Twenty  Grand  Razor 

Blades),  has  started  a  13-week  spot announcement  campaign  on  WHBF, 
Rock  Island,  111.,  WHKC,  Colum- 

bus, and  KGGM,  Albuquerque.  Ac- cording to  The  Phil  Gordon  Agency, 
Chicago,  which  handle  the  account, other  stations  will  be  added. 
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ARE  YOU  ̂ ^square-pegging'' 

THE  PHILADELPHIA  CIRCLE? 

Defense  contracts  and  geography  have  made  the  expanding 

Philadelphia  market  a  gigantic  circle  of  concentrated  buying 

power.  Philadelphia  and  its  thriving  industrial  neighbors 

within  a  60 -mile  radius  around  the  compass  are  sharing  in 

armament  contracts  totaling  more  than  $2,000,000,000. 

Now  the  question  is,  "Are  you  reaching  all  of  this  big,  active 

consumer  market?  Or  is  your  coverage  square-pegged?" 

The  one  sure  way  to  reach  all  of  the  Philadelphia  market, 

to  cover  all  of  the  Philadelphia  circle  at  the  one  cost  is  to 

use  the  only  station  that  covers  it  all— WCAU-the  only  lA 

clear  channel  station  in  Eastern  Pennsylvania,  Delaware, 

Maryland  or  New  Jersey. 

S0,000  WATTS  /iV  ALL  DIEECTIONS 



WITH  LONG  queues
  forming 

at  marriage  license  win- 
dows, WSTP,  St.  Paul  is 

presenting  a  morning  pro- 
gram devoted  to  hints  for  the 

bride-to-be.  Called  the  Bride's 
Breakfast,  the  program  offers  a 
breakfast  roundtable  of  etiquette, 
fashion  and  culinary  experts  who 
discuss  everything  about  weddings 

from  flowers  to  color  of  ushers' neckties.  Program  also  offers  a 
"Bride's  Booklet"  sent  on  request 
to  prospective  brides,  their  friends 
and  families. 

Culinary  Answers 
PROFESSIONAL  answers  to 
kitchen  problems  is  the  aim  of 
Kitchen  Conversation,  weekly  show 
on  WJHP,  Jacksonville,  featuring 
the  chef  of  one  of  Jacksonville's 
leading  hotels. 

PROGRAMS 

Youth  Problems 

PROBLEMS  OF  YOUTH  in  the 
modern  scheme  of  civilization  and 
the  relation  of  these  problems  to 
Parent-Teachers'  associations  will 
be  dramatized  in  Looking  Ahead, 
to  be  heard  on  WLW,  Cincinnati, 
starting  May  11.  Each  program 
will  begin  by  setting  a  phase  of 
the  problem  under  consideration,  in 
dramatic  form.  Then  Dr.  Ada  Hart 
Arlitt,  child  psychologist,  of  the 
U  of  Cincinnati,  will  analyze  the 
problem,  and  her  analysis  and  rec- ommendations will  be  illustrated 
by  the  cast. 
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Report  to  Constituents 
CONGRESSMEN  AND  SENA- 

TORS of  Missouri  and  Illinois  re- 
port directly  to  their  constituents 

from  Washington  weekly  via  tran- 
scription in  a  new  series  started 

May  3  on  KMOX,  St.  Louis.  Rep- 
resentatives of  the  two  States  de- 

scribe legislation  pending  in  Con- 
gress, particularly  bills  affecting 

the  residents  of  these  States.  Fol- 
lowing the  account  of  Washington 

activities,  the  secretary  of  the  St. 
Louis  Chamber  of  Commerce,  re- 

ports on  legislation  pending  in  the 
Missouri  State  Legislature,  thus  af- 

fording listeners  complete  up-to- 
the-minute  details  concerning  ac- 

tivities in  the  national  and  state 
capitals. 

❖      *  * 
Where  the  Money  Goes 

GOOD  WILL  SERIES  recently  in- 
augurated on  WORL,  Boston  dram- 

atizes various  phases  of  the  year 
'round  activities  of  the  Community 
Fund  of  Greater  Boston,  showing 
contributors  where  their  dollars  go 
after  the  annual  drive  closes  in 
February.  Titled  Sunday  Evening 
Players,  the  program  debuted  with 
a  dramalogue  on  the  Household 
Nursing  Association. 

Darts  and  Dough 

A  COMBINATION  dart  and  quiz 
game  in  which  the  studio  audience 
and  the  listeners  both  participate  is 
been  aired  as  COD  (Cash  on 
Darts,  Collect  One  Dollar)  on 
CFRB,  Toronto.  Listeners  sending 

in  wrappers  of  the  sponsor's  prod- ucts get  one  throw  at  a  dart  board 
by  a  studio  audience  member  for 
each  wrapper  sent  in,  collect  90% 
of  the  money  won  by  dart  thrower. 
In  the  quiz  part  of  the  program  the 
studio  audience  selects  questions  to 
be  thrown  at  a  board  of  two  ex- 

perts, with  the  questioner  collecting 
one  dollar  for  every  question  the 
experts  miss. 

*  >:t Rancher  &  Farmer  News 
AS  A  SERVICE  to  ranchers  and 
farmers  of  Southern  California, 
KMPC,  Beverly  Hills,  is  broadcast- 

ing a  daily  morning  program  titled 
Farm  Journal.  Fred  Henry,  au- 

thority on  livestock  and  agriculture, 
gives  market  reports,  price  scales, 
fluctuations  of  the  various  daily 
commodities  on  the  fruit,  vegetable 
and  grain  markets.  In  addition  he 
covers  all  special  events  of  im- 

portance to  ranchers  and  growers. 
*      *  * 

Cheers  for  the  Housewife 

AS  AN  ANTIDOTE  to  the  Euro- 
pean news,  WDAS,  Philadelphia, 

is  scheduling  a  series  of  morning 
poetry  programs.  J.  W.  Stanistreet, 
a  local  poet,  gives  a  daily  series 
of  original  poems. 

Dancing  at  Camps — River  Race — Around  St.  Louis — 

Signboards  and  Photos — Game  Books 

COOPERATING  with  Laru
s Bros.  Co.,  Richmond  (Edge- 

worth  tobacco,  Chelsea  and 
Domino  cigarettes),  WRVA, 

Richmond,  is  remoting  weekly  a 
half-hour  portion  of  the  three-hour 
Edgeworth  Dancing  Party  which 
the  sponsor  is  rotating  among  four 
military  training  bases  in  Tide- 

water, Virginia.  To  emphasize  the 
good-will  angle,  WRVA  talent  and 
an  orchestra  are  being  sent  to  the 
camps  to  perform  for  the  trainees. 

*  * 
Famous  Print 

A  UNIQUE  merchandising  scheme 
has  been  undertaken  by  WWL, 
New  Orleans,  which  has  issued  a 
reproduction  of  the  famous  Cur- 

rier &  Ives  print  depicting  the 
race  betwen  the  Natchez  and  the 
Robert  E.  Lee.  Tabbed  to  the  pic- 

ture is  a  circular,  gold  on  white 
captioned,  "When  you  think  of 
New  Orleans  you  think  of:  The 
race  between  the  Natchez  and  the 

Robert  E.  Lee— and  WWL". 

Booth  at  Exposition 
WFIL,  Philadelphia,  was  honored 
by  Electrical  Assn.  of  Philadelphia, 
which  set  aside  the  final  day  of 
its  electrical  display  show  as 
WFIL  Day.  Public  recognition  was 
given  for  the  station's  co-operation in  making  this  annual  event  its 
greatest  success.  During  the  entire 
week  of  the  show,  WFIL  main- 

tained a  large  booth  from  which 
feature  events  of  the  show  were 
broadcast  by  Bill  Edmonds. 

Plugs  for  KMOX 
TO  STIMULATE  interest  in  its 
primary  area,  KMOX,  St.  Louis, will  send  more  than  a  score  of  its 
entertainers  and  staff  members  to 
Cape  Girardeau,  Mo.,  May  10,  to 
originate  at  least  eight  of  the  sta- 

tion's programs  from  that  city,  125 
miles  southeast  of  St.  Louis.  The 
Chamber  of  Commerce  of  Cape 
Girardeau  is  sponsoring  the  event, 

which  has  been  designated  "KMOX- 
Cape  Girardeau  Day",  and  its  two- 

fold purpose  is  to  exploit  the  com- 
munity's industrial  and  business  op- 

portunities and  to  promote  interest 
in  KMOX  and  its  entertainers. 

Signs  of  Blue 
CALLING  attention  to  it's  NBC- Blue  network  affiliation  and  popu- 

lar local  features,  WCBS,  Spring- 
field, 111.,  has  placed  a  number  of 

10  X  25  feet  outdoor  signboards  and 
several  hundred  window  news  pic- tures. Each  week  the  window  news 
pictures  are  changed  to  plug  a 
different  network  show  or  local  fea- 

ture. Since  last  Oct.  13  outdoor 
signboards  have  been  used. 

Three  Eye  Games 
SEVERAL  THOUSAND  schedule 
booklets  of  the  Three-Eye  League 
baseball  games  have  been  dis- tributed to  baseball  fans  in  the 
Springfield,  111.,  area.  Booklets  call 
attention  to  the  games  being  aired 
over  WCBS,  Springfield,  and  in- clude a  picture  of  Stretch  Miller, 
baseball  announcer. 
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DESIGNER  of  the  four-tower  di- 
rectional array  of  the  new  WAGE, 

Syracuse,  Paul  Godley,  consulting 
engineer  (left)  is  interviewed  at  the 
station's  dedication  by  Glenn  Wil- 

liams, announcer.  WAGE's  four 
250-foot  tower  setup  is  said  to  be 
the  only  one  of  its  kind  in  the 
country,  permitting  it  to  operate 
with  1,000  watts  on  620  kc. 

PATRIOTIC  DRAMAS 

LIKELY  TO  RETURN 
CONTINUATION  of  the  Free 
Company  dramas  which  have  come 
under  fire  of  the  Hearst  press  for 
the  last  few  weeks  [Broadcasting, 
April  21,  28]  is  possible,  with  dis- 

cussions under  way  to  map  another 
radio  campaign  for  next  fall  em- 

phasizing American  freedom,  simi- 
lar to  the  one  now  presented.  The 

current  series  wound  up  May  4 
with  the  production  of  the  late 
Sherwood  Anderson's  play,  "Above 
Suspicion". The  Free  Company,  organized  to 
combat  foreign  propaganda  by  re- 

stating in  dramatic  terms  the  basic 
belief  in  American  freedom  and  in- 

cluding some  of  the  biggest  names 
in  American  drama  and  prose,  is 
the  brain-child  of  James  Boyd,  his- 

torical novelist,  and  more  recently 
publicist  for  the  alien  registration 
program. 
The  plays  caused  widespread 

favorable  comment  until  the  pres- 
entation of  Orson  Welles  on  April 

6.  After  that,  the  Hearst  press  un- 
dertook to  question  the  background 

and  aims  of  the  Free  Company, 
especially  panning  Welles.  No  men- 

tion was  made  of  the  more  estab- 
lished members  of  the  company 

such  as  Archibald  MacLeish, 
Stephen  Vincent  Benet  and  others 
This  has  led  many  observers  to  see 
some  connection  with  the  Welles' 
picture  "Citizen  Kane",  which Hearst  contends  tries  to  give  an 
uncomplimentary  portrayal  of  his 

'My  Home  Town' 
HEARD  on  KIDO,  Boise, 
Ida.,  is  a  program  called  My 
Home  Town  which  appeals  to 
rural  classes.  A  prize  is 
offered  for  the  best  letters 
about  "My  Home  Town". 
When  the  first  weekly  win- 

ners were  announced,  the 
cash  went  to  Mrs.  Frank 
Corn  of  Emmett,  Ida.,  and 
Mrs.  E.  H.  Plowhead  of  Cald- 

well, Ida.  The  program  is 
sponsored  regionally  by  the 
Stockwell  and  Associated 
Stores  and  Superior  Food 
Products. 

FARM  NEWS  ON  MANY  STATIONS 

Federal  Survey  Shows  1  Out  of  2  Carry  Daily 

 Broadcasts  of  Marketing  Facts  

MORE  than  half  the  800-odd  U.  S. 
radio  stations  carry  agricultural 
market  news  reports  at  least  once 
each  day,  according  to  a  survey 
recently  completed  by  the  Agricul- 

tural Marketing  Service  of  the  De- 
partment of  Agriculture. 

The  survey,  based  on  question- 
naires sent  out  in  January,  indi- 

cates that  433  stations  broadcast 
daily  farm  market  reports.  This 
compares  with  387  stations  in  1940 
and  345  in  1939.  It  was  pointed  out 
also  that  back  in  1922  only  nine 
stations  were  presenting  programs 
of  this  type. 

Dual  Personality 

An  analysis  of  the  survey,  cov- 
ered in  the  1941  Directory  of  Mar- 
ket News  Broadcasts,  to  be  pub- 

lished shortly  by  the  Agricultural 
Marketing  Service,  indicates  that 
while  radio  is  primarily  a  form 

of  entertainment  for  urban  listen- 
ers, it  has  a  dual  personality  in 

the  rural  areas — it  plays  an  im- 
portant entertainment  role,  but 

also  means  dollars  and  cents  to  the 
farmer  by  keeping  him  in  touch 
with  the  markets  for  his  products. 
The  survey  emphasizes  that  news, 
market  information  and  weather 
reports  top  the  preference  list  of 
rural  listeners. 

The  survey  favors  a  uniform 
time  for  farm  programs — the  rural 
audience  should  be  able  to  locate 
its  market  reports  from  habit,  just 
as  it  locates  its  favorite  comedians 
and  quiz  shows.  Another  problem, 
getting  information  to  stations  lo- 

cated some  distance  from  a  market 
news  office,  has  been  alleviated  dur- 

ing the  last  three  years,  it  was 
pointed  out,  by  expansion  of  press 
associations'  service  to  include  mar- 

ket news  and  the  growing  number 

of  radio  stations  subscribing  to 
these  services. 

The  growing  popularity  of  all kinds  of  market  news  broadcasts 
with  the  farmers  is  indicated  by 
the  steady  increase  in  the  number 
of  stations  carrying  these  reports, 
it  was  stated.  Commenting  on  this 
growth,  it  was  observed  that  Wil- 

liam E.  Drips,  NBC  director  of 
agriculture,  declared  recently : 

"Radio  is  a  'natural'  for  rural 
people.  With  it  comes  additional  fa- cilities for  collecting  market  news 
and  eventually  the  means  to  spread 
the  information.  Today  any  farmer 
marketing  agricultural  products 
can  get  just  as  reliable  and  up- to-the-minute  news  as  any  city 

dealer,  broker,  or  commission  mer- 

chant". 

BAMBERGER  Broadcasting  Service, 
owner  and  operator  of  WOR,  New 
York,  ha.s  been  officially  incorporated 
in  New  York  State,  following  the 
shift  of  WOR  studios  from  Newark, 
N.  J.,  to  New  York.  Stock  issued  is 
200  shares,  no  par  value,  with  direc- 

tors listed  as  Alfred  J.  McCosker, 
president  of  WOR,  Theodore  C.  Strei- 
bert,  WOR  general  manager,  and 
Emanuel  Dannet,  WOR  attorney. 

We  pause  for  station 

identification   .   .  . 

THE  PAUSE 

THAT  PRODUCES 

results  for  advertisers  using 

KFYR 

The  regional  station  with  the  clear  channel  coverage 

Let  us  sell  your  story 

550  Kilocycles 

NBC  Affiliate 

Meyer  Broadcasting  Company 

Bismarck,  N.  Dakota 

Ask  any  John  Blair  man 

5000  Watts  Day 

1000  Watts  Night 
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Bleak  Outlook 

RADIO  is  beginning  to  feel  the  pinch  of  the 
national  defense  program.  Up  to  now  the  effect 
has  been  superficial,  but  the  outlook  is  bleak 
unless  the  industry  promptly  gets  busy  in 
Washington. 

In  a  national  emergency  (and  there  no  longer 
can  be  any  doubt  that  one  exists  though  not 
officially  proclaimed)  the  military  has  the  right 
of  way.  Broadcasting,  as  an  industry,  has  not 
been  mobilized.  Yet  one  of  the  first  moves  of 

the  Administration  in  preparing  for  "M-Day" 
was  in  connection  with  communications  and 

with  the  "physical  aspects"  of  broadcasting. 
That  resulted  in  the  creation  last  year  of  the 
Defense  Communications  Board,  with  impor- 

tant subcommittees  for  broadcasting,  both 
domestic  and  international. 

The  situation  facing  radio  today  is  a  con- 
tradiction in  Government  policies.  There  can 

be  no  doubt  about  bx-oadcasting's  status  as  a 
vital  defense  pursuit.  It  is  recognized  as  the 
fourth  arm  of  defense.  The  roster  of  900  sta- 

tions is  of  paramount  importance  in  keeping 
the  public  informed,  in  maintaining  morale, 
and  in  avoiding  complete  breakdown  of  the  last 

semblance  of  the  "business  as  usual"  concept. 
It  is  closer  to  the  130,000,000  Americans  than 

any  other  medium.  To  disturb  broadcasting's 
normal  service  would  result  in  immediate 
unrest. 

Yet,  what  is  on  the  other  side  of  the  ledger? 
A  virtual  stoppage  of  basic  metals  essential  to 
construct  and  maintain  radio  transmitters 
(and  auxiliary  equipment),  as  well  as  receivers, 
is  threatened  under  the  limitations  imposed  by 
the  Priorities  Division  of  the  Office  of  Pro- 

duction Management.  We  do  not  mean  to  con- 
demn OPM  for  its  actions  in  the  interest  of 

national  defense.  Perhaps  the  industry  is  to 
blame  for  failing  to  present  its  case  with  suffi- 

cient emphasis  and  foresightedness. 
But  the  plain  facts,  gleaned  from  soundings 

in  the  industry,  are  that  the  rationing  of  alu- 
minum, brass,  copper,  steel,  zinc  and  nickel 

alloy  to  radio  in  one  of  the  lowest  priority 
classifications,  threatens  to  retard  manufacture 
and  delivery  of  equipment  all  down  the  line, 
beginning  this  summer. 

Some  hair  bristled  when  it  was  revealed  that 
under  the  May  aluminum  priorities  classifica- 

tion aluminum  hoods  for  cottage  cheese  jars 
were  ranked  four  classes  ahead  of  aluminum 
supplies  for  radio  manufactures.  There  are 
sufficient  inventories  of  transmitters  and  ac- 

cessories to  take  care  of  immediate  demand. 

What  will  happen  when  priorities  strike  such 
basic  materials  as  tower  steel,  and  substitutes 
for  aluminum,  copper  and  zinc,  however,  is 
obvious. 

Both  transmitter  and  receiver  plants  are 
diverting  more  and  more  facilities  for  defense 
production.  Following  the  lead  of  the  automo- 

tive industry,  several  manufacturers  already 
are  freezing  1941-42  models  to  avoid  retooling 
and  to  allow  full-scale  defense  production. 
OPM  already  has  ruled  that  the  receiving  set 

industry  doesn't  require  a  defense  rating,  since 
there  are  more  than  50,000,000  sets  in  use.  Yet, 

broadcast  equipment  is  on  the  "critical"  list 
of  the  military  services.  It's  difficult  to  recon- 

cile this  reasoning. 

The  effect  of  the  priorities  rating  on  tele- 
vision and  FM  also  appears  ominous.  The 

simple  truth  is  that  interest  has  bogged  down 
in  both,  with  television  at  this  writing  almost 
dormant.  Industry  investors  are  aware  of  the 
complete  termination  of  television,  after  a 
three-year  run,  in  England,  with  the  onset  of 
the  war.  Moreover,  lack  of  materials,  diversion 
of  plants  for  defense  work,  and  an  indicated 
shortage  of  competent  personnel  have  con- 

tributed to  the  television  inertia. 
FM,  while  off  to  a  better  start  than  tele- 

vision, also  may  become  an  innocent  victim  of 
the  national  defense  momentum,  to  some  ex- 

tent. Slowing  down  of  production,  plus  lack  of 
essential  materials,  are  only  part  of  the  FM 
story.  The  real  rub  is  FM  receiver  production, 
which  will  be  bottled  up  unless  the  priority 
restrictions  are  broken. 

It  seems  to  us  the  Defense  Communications 
Board,  functioning  directly  under  the  Presi- 

dent, should  take  a  hand  in  the  whole  physical 
radio  picture,  and  certify  to  OPM  that  radio 
is  a  vital  defense  industry.  Otherwise  condi- 

tions can  become  chaotic  quicker  than  many 
imagine. 

The  Little  Things 

IT'S  BEEN  SAID  that  the  little  things  count in  life.  This  axiom  could  well  be  applied  to 
radio,  forgetting  such  momentous  problems  as 
the  war  and  censorship,  FCC  relations,  news- 

paper ownership  and  even  merchandising. 
This  is  all  by  way  of  calling  attention  to  an 

innovation  announced  in  last  week's  Broad- 
casting by  KWK,  St.  Louis.  Simple  in  itself, 

we  are  certain  it  will  prove  to  be  a  definite 
deterrent  to  hair  pulling  by  innocent  listeners 
tuning  in  late  on  sports  broadcasts.  KWK's 
contribution    to    progress    is    an  automatic 

THE  PLAY'S  THE  THING 
By  HARRY  ELDRED 

Director,   Program  Research  Department,  WBBM-Columbia Network  Central  Division,  Chicago 

WHEN  a  certain  wise  Englishman  with
 a  smartly  pointed  beard  and  no  type- 

writer jotted  down  that  crack,  "the 
play's  the  thing",  he  was  unwittingly 

projecting  his  wisdom  down  through  the  years 
to  the  radio  showmanship  of  today.  For  cer- 

tainly the  show,  or  idea,  should  be  the  primary 
rather  than  the  secondary  consideration  in 
selling  any  radio  deal. 

Since  the  lusty  dramas  of  the  Bard's  day 
down  through  the  lavender-and-old-lace  period, 
the  era  of  bedroom  farces  and  button-button 
operies  theatrical  producers  with  weather  eye 
on  the  till  have  needed  his  advice.  With  the  re- 

sult that  if  a  man  produced  a  piece  that  was 
"good  theater"  the  playgoing  world  would  beat 
a  path  to  the  box  office. 

Unfortunately  radio  show  building  has  not 
always  followed  the  pattern  of  Mr.  Shake- 

speare or  the  canny  producers  that  followed 
him.  And  this  has  been  due  largely  to  an  un- 

sound approach  in  getting  advertisers  into  ra- 
dio's show  business.  Because  the  sponsor  defi- 

nitely enters  show  business  when  he  goes  on 
the  air,  and  his  opus  must  be  box  office  or  he 
won't  bankroll  it  for  long,  the  radio  salesman's 
job  is  to  get  a  show  that  is  a  potential  hit. 

Too  often  the  salesman  sells  a  chunk  of 
"time,"  then  frantically  searches  for  the  cheap- 

est thing  he  can  lay  hold  of  to  fill  the  period, 
when  he  should  first  find  the  very  best  idea 
that  can  be  conjured  before  he  even  talks  time 
at  all.  In  my  years  in  the  legitimate  theater  I 
never  knew  of  a  play  producer  hiring  a  hall 
before  he  had  what  all  his  friends — and  even 
his  wife — hailed  as  a  potential  hit. 

By  the  same  token  that  I  always  contended 

such  smash  hits  as  "Lightnin',"  "Abie's  Irish Rose"  or  "Tobacco  Road"  would  have  been 
found  by  an  avid  public  if  mummered  in  a 
Third  avenue  basement,  so  I  maintain  that 
Joe  Listener  will  quickly  find  a  radio  hit.  In 
fact,  the  history  of  broadcasting  has  enough 
bright  examples  to  justify  this  argument. 

Therefore,  such  stations  as  WBBM  which 
deliver  important  audiences  in  their  markets 

should,  remembering  that  "the  play's  the 
thing",  get  the  cart  squarely  before  the  horse 
and  sell  a  good  show  first,  after  which  the 
time  sale  follows  logically. 

chimes,  which  ring  every  three  minutes  to  re- 
mind announcers  it's  time  to  give  the  score. 

How  many  times  have  you  tuned  in,  interest 

at  a  high  pitch,  to  hear  who's  winning — and 
then  had  to  wait,  hearing  inning  after  inning 
go  by,  period  after  period  roll  into  history, 
while  your  sports  announcer  talks  about  the 
weather,  his  new  car,  his  sponsor  and  some- 

times even  the  seriousness  of  the  international 
situation — hut  no  score. 

We  bow  to  KWK  for  attempting  to  make  the 
plight  of  the  listener  easier — nay  advancing 
the  wondering  course  of  civilization.  These 
chimes,  we  feel  sure,  will  take  their  place  with 
the  self-starter,  the  automatic  egg-beater,  and 
the  electric  potato-peeler  as  milestones  on  the 
road  to  "the  more  abundant  life". 
And  if  they  fail  to  work  as  gentle  remind- 

ers, we  know  of  one  group  of  sports  listeners 
who  will  willingly  donate  automatic  air  ham- 

mers to  make  certain  that  forgetful  sports 
announcers  will  only  suffer  one  lapse  of memory. 
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LIKE  the  boy  who  got  his higher  education  by  living  in 
the  college  president's  home, 
John  Bernard  Reynolds 

learned  the  ins  and  outs  of  radio  by 
spending  a  busy  10  years  with  the 
Federal  Communications  Commis- 

sion and  its  predecessor  Federal 
Radio  Commission. 
As  assistant  secretary  of  the 

FCC  during  the  years  radio  was 
coming  of  age,  Jack  Reynolds  has 
acquired  a  host  of  genuine  friends 
in  the  broadcasting  industry.  And 
they  all  wish  him  godspeed  in  his 
first  venture  into  commercial  broad- 

casting, as  part-owner  and  general 
manager  of  the  new  WKWK, 
Wheeling,  W.  Va.  In  the  new  ven- 

ture he  is  associated  with  J.  L. 
Smith  Jr.,  son  of  Rep.  Smith,  and 
owner  of  WJLS,  Beckley,  W.  Va. 

Leaving  his  native  Minnesota  at 
the  time  of  World  War  I,  Jack  Rey- 

nolds with  his  long  subsequent  resi- 
dence in  the  District  of  Columbia 

pretty  much  qualifies  as  a  native 
Washingtonian.  However,  he  has 
the  happy  facility  of  appreciating 
his  geographic  background,  so  with 
his  move  to  West  Virginia  it  will 
surprise  no  one  to  see  him  identi- 

fied not  only  as  a  West  Virginian, 
but  also  as  a  Minnesotan  and  a 
Washingtonian.  He  likes  to  run 
over  his  experiences  in  the  Gopher 
State  and  the  Capital  City,  and  is 
looking  forward  to  living  in  West 
Virginia. 
Born  in  Minneapolis,  Jan.  13, 

1897,  he  spent  his  teen-years  down 
in  the  Southwest  corner  of  the 
State,  at  Lamberton.  He  was  gradu- 

ated from  Lamberton  High  School 
in  1916  and  the  next  year  attended 
the  normal  training  school  there. 
During  the  winter  he  played  on  the 
Lamberton  High  basketball  team, 
which  competed  in  a  high  school 
circuit  extending  from  Mankato  on 
the  east  to  Tracy  and  Tyler  on  the 
west.  During  the  summers  he  per- 

formed as  an  outfielder  for  the 
Lamberton  baseball  team. 

Putting  his  teacher's  training  to 
work,  he  started  teaching  grade 

school  at  nearby  Jeffers,  Minn.,  in 
the  fall  of  1917.  But  in  January, 
1918,  he  dropped  his  teaching  job 
to  go  to  Fort  Snelling  and  enlist 
in  the  20th  Engineers  Corps,  which 
was  stationed  there.  Within  six 
weeks  he  was  in  France. 

As  it  happened,  he  was  included 
in  a  group  of  American  doughboys 
detailed  to  active  duty  in  the 
French  Army — among  the  first  sent 
overseas.  In  fact,  he  served  actively 
with  the  French  Army  throughout 
American  participation,  first  with 
General  Mangin's  4th  French  Army 
and  later  with  General  Petain's 
10th  French  Army — the  same  Mar- 

shal Henri  Philippe  Petain  who  is 
now  Chief  of  State  of  Unoccupied 
France.  He  remained  on  duty  with 
the  French  until  May,  1919,  and 
finally  was  discharged  from  service 
at  Camp  Dodge,  Iowa,  in  June, 
1919. 

The  following  month  Jack  came 
to  Washington  to  work  with  the 
superintendent  of  offices  in  the 
State-War-Navy  Department  build- 

ings. Shortly  he  became  building 
manager  of  the  Munitions  Building 

group — a  group  of  10  or  11  "30- 
day  buildings"  constructed  in  about 
a  month  to  take  care  of  the  tre- 

mendous demand  for  official  space 
during  war  days,  some  of  which 
are  still  being  used  today  by  the 
War  and  Navy  Departments. 

In  1924  he  joined  the  Department 
of  Justice  as  chief  of  its  division 
of  supplies  and  printing.  Promoted 
later  to  the  assistant  chief  clerk- 

ship of  the  Justice  Department,  he 
there  made  his  first  association 
with  James  W.  Baldwin,  then  chief 
clerk  and  subsequently  secretary  to 
the  Federal  Radio  Commission  and 
now  Washington  representative  of 
Finch  Telecommunications  Labora- 
tories. 

In  1927  he  was  sent  to  the  U.  S. 

District  Attorney's  office  in  Brook- 
lyn as  the  Department's  adminis- 

trative assistant,  serving  there  un- 
til 1929.  His  next  assignment  was 

field  duty  as  a  Justice  Department 
examiner  checking  offices  of  U.  S. 

SOL  TAISHOFF,  editor  of  Broad- casting, and  Mrs.  Taishoft,  are  the 
parents  of  a  7  lb.  13%  ounce  son, 
Robert  Paul,  born  in  Washington 
April  29.  They  have  a  daughter  11 and  a  son  7. 

JOHN  G.  BAURIEDEL,  manager  of 
KUIN,  Grants  Pass,  Ore.,  a  second 
lieutenant,  has  been  ordered  to  duty 
in  the  ordnance  department  in  Wash- 

ington. Don  H.  Telford,  former  com- 
mercial manager  of  KIEM,  Eureka, 

Cal.,  has  been  named  to  succeed  him. 
GEORGE  F.  BOOTH,  publisher  of 
the  Worcester  Telegram  and  Gazette, 
operating  WTAG,  who  last  week  was 
elected  a  director  of  Associated  Press, 
was  host  to  400  employes  of  the  news- 

papers and  WTAG  who  had  been  with 
him  five  years  or  more.  Some  received 
engraved  gold  watches  and  service 
pins,  and  the  employes  presented  Mr. 
Booth  with  an  album  of  autographs 
of  all  employes  of  the  newspaper  and 
station. 

WEBLE'Y  EDWARDS,  general  man- 
ager of  KGMB,  is  in  New  York  for 

the  Hawaiian  Broadcasting  Svstem 
stations,  KGMB  and  KHON,  Hono- 

lulu, and  KHBC,  Hilo.  He  is  making 
his  headnuarters  with  .John  Blair  & 
Co.,  station  representatives. 
LEE  POTTER,  salesman  of  WOCO, 
Minneapolis,  has  left  to  join  the  Navy 
Air  Corps.  He  will  be  replaced  by  Bob 
Buechner,  of  New  York. 

BARNEY  OGLE,  of  the  merchandis- 
ing department  of  KGNC,  Amarillo. 

Tex.,  has  resigned  to  become  district 
traffic  manager  for  Braniff  Airways  in Amarillo. 

A.  H.  FLATEN.  formerly  commercial 
manager  of  KDAL,  Duluth.  is  study- 

ing station  routine  at  WCCO,  Minne- apolis, and  WBBM,  Chicago,  prior  to 
joining  Radio  Sales  in  New  York.  He 
will  replace  Bob  Summerville  who  has 
switched  to  CBS  network  sales. 

WYTHE  WILLIAMS,  MBS  news 
analyst,  on  April  29  received  the  1941 
trophy  of  the  New  York  alumni  of 
Sigma  Chi,  for  outstanding  public 
service. 

WILLIAM  L.  SHIRER's  chronicle 
of  his  European  experiences,  Berlin 
Diary:  The  Journal  of  a  Foreign  Cor- 
respotident,  IBSJf-^l,  has  been  nomi- 

nated for  the  Book-of-the-Month  selec- 
tion for  July.  Alfred  Knopf,  publisher, 

originally  planned  to  publish  the  book 
on  June  9,  but  will  change  the  date 
to  later  in  the  month.  Shirer  was  CBS 
correspondent  in  Berlin  until  he  re- turned to  the  United  States  last 
autumn. 

attorneys,  marshals,  clerks  of  court 
and  referees  in  bankruptcy. 

In  1930  Jack  entered  the  radio 
field  as  assistant  secretary  of  the 
Federal  Radio  Commission,  of 
which  Mr.  Baldwin  then  was  sec- 

retary. In  May,  1940,  he  rounded 
out  10  years  with  the  FRC  and 
FCC.  During  that  decade  he  dis- 

tinguished himself  as  a  specialist 
in  matters  of  budget,  administra- 

tion and  personnel. 
In  1929  Jack  married  Corinne 

Anderson,  a  native  of  Nebraska 
who  had  come  to  Washington  via 
California.  They  are  the  parents  of 
9-year-old  John  Jr.,  now  finishing 
the  third  grade. 
A  Mason,  he  is  a  member  of 

Lebanon  Blue  Lodge,  Mount  Ver- 
non Chapter  and  Columbia  Com- 

mandery.  Also  he  is  a  member  of 

SAMUEL  R.  ROSEXBAUM,  presi- 
dent of  WFHv,  Philadelphia,  and 

head  of  IRNA,  was  re-elected  to  the 
board  of  directors  of  the  Lit  Brothers 
department  store  in  I'hihidelphia  at  the annual  meeting  of  stockholders. 

DONALD  W.  THOR.XP.T'RGH,  CBS Pacific  Coast  vice-))n'sidcnl ,  having 
attended  the  AAA.\  convention  at 
Ilonii'stead  Hot  Spi'ings.  AV.  Va.,  May 
1  to  3  inclusive,  is  now  conferring 
with  New  Yoi-k  and  ('hic:igo  networlc 
executives.  He  will  iilsn  .-itteinl  the  St. 
Louis  NAB  convention  before  return- 

ing to  his  Hollywood  hcail(|uarters. 
RALPH  R.  BRYAN  has  been  ap- 
))ointod  manager  of  KVCV.  Redding, 
Cal.,  succeeding  Frank  Coffin. 
W.  KENNETH  MATTHEWS,  as.sist- 
ant  secretary-treasurer  of  WJHL. 
Johnson  City,  Tenn.,  recently  married 
Thelma  Spencer. 
PAUL  HELLER,  former  Washington 
advertising  man,  has  been  appointed 
commercial  manager  of  WINX,  that 

city. 

MILTON  J.  FLAMM,  formerly  of 
WMCA,  New  York,  sales  department, 
has  been  appointed  national  sales  di- rector of  WPAT,  Patterson,  N.  J. 
which  began  operation  May  3. 
ROBERT  G.  SOULE,  vice  president 
of  WFBL,  Syracuse,  has  been  ap- pointed to  the  convention  and  publicity 
bureau  of  the  local  chamber  of  com- merce, 

BILL  STERN,  recently  appointed 
NBC  director  of  sports,  has  been  en- 

gaged by  Columbia  Pictures  for  a  se- 
ries of  12  "World  of  Sports"  short 

features,  to  be  released  on  the  1941-42 schedule. 
WES  IZZARD,  newscaster  of  KGNC, 
Amarillo,  Tex.,  was  elected  vice-presi- dent of  the  Panhandle  Press  Assn.  at 
its  32d  annual  convention  in  Amarillo. 

STANLEY  A.  MILLER,  has  been  ap- 
pointed program  director  of  WMRN, 

Marion,  O.,  succeeding  Russell  Salter 
who  has  joined  WKMO,  Kokomo,  Ind. 
FREDERICK  0.  MUELLER  Jr., 
formerly  of  General  Outdoor  Adv.  Co. 
and  the  Oklahoma  Publishing  Co.  sta- 

tions, has  rejoined  the  sales  staff  of 
KLZ,  Denver. 

Robert  Henry  Combs 
ROBERT  HENRY  COMBS,  65, 
pioneer  Canadian  broadcaster  who 
started  CKNC  now  CBY,  Toronto, 
in  1924,  died  suddenly  in  Toronto. 
Born  in  St.  Louis,  he  came  to  Can- 

ada in  1917  as  general  manager 
of  Prest-O-Lite  Storage  Battery 
Co.,  and  was  general  manager  in 
the  Dominion  of  the  Canadian  Na- 

tional Carbon  Co.  He  was  widely 
knovm  as  an  electrical  engineer.  In 
1924  Canadian  National  Carbon 
Co.  built  CKNC  which  he  actively 
operated  for  many  years.  His  inter- ests outside  business  were  widely 

spread. 
Sigma  Chi  fraternity,  an  affiliation 
made  during  his  days  as  a  student 
at  George  Washington  U  in  1923- 
24 — he  was  graduated  in  1926  from 
the  National  U  law  school  in  Wash- 

ington. And  he  is  a  trustee  of  the 

Chevy  Chase  Baptist  Church.  Jack's hobbies  tend  to  the  outdoors,  hia 
favorite  recreations  including  golf, 
bowling  and  fishing. 

The  thrill  of  his  life,  he  main- 
tains, came  in  1937  when  he  repre- 

sented the  FCC,  along  with  Chief 
Engineer  E.  K.  Jett,  at  a  confer- 

ence on  aviation  and  communica- 
tions called  by  the  Governor  of 

Alaska.  During  the  conference  he 
flew  all  over  Alaska,  up  to  Nome 
into  the  Arctic  Circle  and  over  a 
patch  of  Siberia,  Bering  Strait  and 
the  Diomedes — in  all  about  10,000 
miles  over  the  wondrous  snows. 
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REID  KILPATRICK,  KHJ,  Holly- 
wood, announcer,  has  taken  on  addi- 
tional duties  of  handling  programming 

for  W6XAO,  the  Don  Lee  network 
experimental  television  station  in  that 
city, 
MURIEL  R,  RICHARDSON,  secre- 

tary to  Commercial  Manager  George 
H,  Jaspert  of  WTAG,  Worcester, 
Mass,,  has  announced  her  engage- 

ment to  Arthur  E.  French  Jr.,  of  the 
Petrolagar  Labs,  Inc, 
BEN  ALEXANDER,  NBC  Holly- 

wood commentator  -  announcer,  and 
Elizabeth  Robb,  on  the  secretarial 
staff  of  J,  Walter  Thompson  Co,,  that 
city,  have  announced  their  engage- 

ment. Wedding  is  scheduled  for  late 
July. 
TODD  HWNTER,  newscaster  of 
WBBM,  Chicago,  on  April  16  was 
named  as  Special  Safety  Officer  for 
the  office  of  the  Secretary  of  State  of 
Illinois. 
LEE  GEORGE,  formerly  announcer 
and  writer  of  KWTO-KGBX,  Spring- 

field, Mo„  and  WTMV,  E,  St,  Louis, 
111.,  has  joined  the  continuity  depart- 

ment of  WCBS,  Springfield,  111. 
LOUIS  B,  MARSH,  of  New  York,  has 
succeeded  Louis  Mahla,  a  draftee,  as 
news  editor  of  WMRN,  Marion,  O. 
FRANK  HEMINGWAY,  formerly  of 
KWJJ,  Portland,  Ore,,  has  joined  the 
announcing  staff  of  KOIN-KALB Portland. 
BOB  FISK,  KOIN,  Portland,  Ore., 
announcer,  has  been  inducted  into  the 
Army. 

REX  BOWEN,  former  news  editor 
and  continuity  chief  of  KYCA,  Pres- 
cott,  Ariz.,  has  joined  the  continuity 
staff  of  KTUC,  Tucson. 

HARRY  W.  PASCOE,  continuity  di- 
rector of  WINS,  New  York,  has  re- 
signed to  join  WAAT,  Jersey  City,  as 

continuity  and  program  director.  Al- bert W.  Grobe  of  the  news  staff  takes 
his  duties. 
HELEN  B.  PEARSE,  of  the  program 
department  of  KYW,  Philadelphia,  an- 

nounces her  engagement  to  William 
J.  Flett,  former  station  transmitter 
engineer  now  with  the  Carnegie  Insti- 

tute of  Terrestrial  Magnetism. 
LEON  ADAMS  Jr.,  publicity  director 
of  WWL,  New  Orleans,  recently  mar- 

ried Ruth  Pullen  of  Shreveport,  La. 
BOB  PAGE,  formerly  with  KGGF, 
Cofifeyville,  Kan.,  and  KWOS,  Jeffer- 

son City,  Mo.,  has  joined  the  announc- ing staff  of  KOCY,  Oklahoma  City. 
CHARLES  KELLY,  formerly  of 
WROL,  Knoxville,  Tenn,,  has  joined 
WJHL,  Johnson  City,  Tenn.,  replac- 

ing Dick  Crane  who  resigned  to  become 
news  announcer  of  WBIR,  Knoxville. 

HOWARD  FLYNN,  formerly  an  an- nouncer of  WJLS,  Beckley,  W.  Va,, 
has  joined  KLO,  Ogden,  Utah, 
ELEANOR  GEIISER  has  been  named 
as  an  assistant  in  the  continuity  de- 

partment of  WOWO-WGL,  Fort 
Wayne,  Ind. 
FAIRLIE  MYERS,  former  feature 
writer  of  the  Savannah  Morning  News, 
has  been  added  to  the  continuity  de- 

partment of  WMCA.  Jack  Davis,  of 
the  WMCA  production  staff,  has  been 
inducted  into  the  Army. 

JOHN  C.  SPEARS,  formerly  con- 
nected with  the  Boone  County  Jambo- 

ree, on  WCKY,  Cincinnati,  has  signed 
a  personal  management  pact  with  Al 
Clauser  and  his  Oklahoma  Outlaws 
and  will  manage,  book,  and  publicize 
the  cowboys  with  the  full  cooperation 
of  the  station. 

ENLAR6SD  5  TIMeS 

Yessiree  .  .  .  the  Winged  Plug's  night  time  wattage  has  been 

enlarged  5  times  ...  to  5,000  watts  Night  and  Day.  From  my 

greatly  increased  area  of  almost  2  million  consumers  I  now 

pull  more  and  more  sales.  All  the  more  reason  it's  smart  to 

hitch  me  to  your  selling  team  for  more  sales. 

NBC  RED  AND  BLUE  — 5,000  WATTS  NIGHT  AND  DAIT 

MARJORIE  L.  SPRIGGS 

UNCLE  SAM  can  rest  assured  of 
the  success  of  its  new  defense  sav- 

ings bond  campaign  insofar  as 
Marjorie  L.  Spriggs,  its  new  direc- 

tor of  wonaen's  and  children's  radio 
activities  for  the  defense  savings 
staff  of  the  Treasury  Department, 
is  concerned.  Miss  Spriggs'  back- 

ground in  radio  dates  back  to  five 
years  ago  when  she  was  publicity 
director  and  continuity  writer  for 
WORL,  Boston.  She  was  active, 
under  George  Lasker,  in  developing 
the  station's  popular  920  Club  pro- 

gram. She  also  conducted  the  wom- 
en's show,  Woman  of  Tomorrow, under  the  name  of  Jean  Allen. 

Prom  WORL  she  went  to  WBZ- 
WBZA,  Boston-Springfield,  as  pub- 

licity director  and  then  went  to 
Washington  to  work  under  Vincent 
F.  Callahan  on  the  bond  drive.  She 
has  complete  charge  of  securing 
cooperation  for  the  drive  from  the 
hundreds  of  women's  and  children's 
programs  throughout  the  country 
and  is  writing  scripts  keyed  to 
women's  activities  and  educational 
enterprises.  A  graduate  of  Emer- 

son College,  Boston,  and  New 
Rochelle  (N.  Y.)  High  School,  Miss 
Spriggs  is  a  member  of  Zeta  Phi 
Eta,  national  professional  speech 
arts  fraternity  for  women. 

GORDON  BAMBRICK,  formerly  of 
KPRO,  Seattle,  has  joined  the  an- 

nouncing staff  of  KGW-KEX,  Port- land. 

M.  SAYLE  TAYLOR,  HoUywood 
commentator  on  the  thrice-weekly 
quarter-hour  Voice  of  Experience, 
sponsored  by  Alber  Bros.  Milling  Co., 
on  NBC-Pacific  Red,  is  the  father 
of  a  girl  born  April  26. 

HOWARD  FENTON,  CBS-Holly- wood assistant  to  George  McCaughna, 
manager  of  building  maintenance  and 
studio-theatres,  has  been  promoted  to 
the  program  department.  "Virginia  Mc- 
Quade  has  been  made  McCaughna's assistant. 

KEN  HIGGINS,  KFI-KECA,  Los 
Angeles,  announcer,  has  resigned 
to  join  the  Hal  E.  Roach  Studios  as 
scenario  writer  assigned  to  Le  Roy Prinz  Productions. 

ELLIOTT  MILLER,  junior  announc- 
er of  WDRC,  Hartford,  has  been  pro- 

moted to  senior  announcer  during  the absence  of  Gil  Bayek. 

NANCY  HUDSON,  formerly  with 
Movie  &  Radio  Guide,  has  joined  the 
news  bureau  of  WBIG,  Greensboro, N.  C. 

JERRY  CARROLL,  formerly  an- nouncer of  WTEL,  WDAS  and  WIP, 
all  in  Philadelphia,  has  joined  WPID, 
Petersburg,  Va.,  in  the  same  capacity. 
HERB  MORRISON,  announcer  of 
WCAE,  Pittsburgh,  has  been  promoted 
to  the  publicity  and  promotion  depart- ment of  the  station. 
RAY  LEWIS,  program  director  of 
KQW,  San  Jose,  Cal.  resigned  to 
free-lance  in  radio  programs  and  pro- 

duction in  San  Francisco. 

KEN  GIVEN,  sports  announcer  of 
WCHS,  Charleston,  W.  Va.,  and  Mrs. 
Given  are  the  parents  of  a  baby  son, 
Michael  Terry. 

HUB  JACKSON,  TSN-KFJZ  an- 
nouncer-. Ft.  Worth,  has  joined  the 

Texas  Defense  Guard  and  is  sergeant 
in  Company  B,  27th  Battalion. 
DOROTHY  McCAIN,  formerly  pro- 

gram director  of  KOB,  Albuquerque, 
has  joined  the  staff  of  KVCV,  Redding, 

Cal.,  as  traffic  manager  and  woman's editor,  Paul  Windsor,  from  KHSL, 
Chico,  Cal,,  and  Paul  Tissot  Jr.,  new 
to  radio,  have  joined  the  announcing staff  of  KVCV. 

DON  E.  HARVEY,  farmer  service  di- rector of  KSOO  and  KELO,  Sioux 
Falls,  S.  D.,  is  on  a  six-month  leave of  absence  in  a  summer  stock  company 
in  the  Cumberland  Mountain  resort 
region  of  Tennessee. 
RED  BOURN,  musical  director  of 
WOAI,  San  Antonio,  has  written  a 
new  song,  "Battle  of  the  Flowers", 
for  use  during  San  Antonio's  Fiesta  de 
San  Jacinto.  Monte  Kleban,  produc- 

tion manager  of  the  station,  furnished 
the  lyrics. 
DOROTHY  HOPPER  HOLBROOK 
has  rejoined  the  continuity  staff  of 
KGNG,  Amarillo,  Tex.,  after  a  six- month  absence. 

CHARLES  BATTERS,  announcer  of 
WFBL,  Syracuse,  married  Vista Ridlon  May  1. 

JUAN  ARVIZU,  Latin  American 
tenor  recently  signed  by  CBS  for  its 
Latin  American  network,  on  May  5 
starts  a  thrice-weekly  series  of  song 
programs  on  CBS,  accompanied  by 
the  Tipica  Orchestra  made  up  of  Latin 
American  instruments. 
DR.  ROBERT  E.  WOOD,  permanent 
member  of  the  board  of  experts  on 
WBAL's  Quiz  the  Scientist  on  the Baltimore  station  each  Tuesday  at 
7 :45  p.m.,  has  been  awarded  the 
Draper  Gold  Medal  wMch  was  pre- 

sented to  him  by  the  National  Acad- 
emy of  Sciences  on  April  29  in  Wash- ington. Medal  was  given  for  most 

important  original  discovery  in  as- 
tronomical physics.  Dr.  Wood  is  pro- fessor of  experimental  physics  at  John 

Hopkins  U. 
JOSE  P.  MACHADO,  a  native  of 
Brazil,  who  came  to  U.  S.  to  study  at 
Columbia  U,  has  joined  the  Brazilian 
staff  of  WGHA,  General  Electric  short- wave station  in  Schenectady. 

us- 

WSAI 
CINCINNATI'S 
OWN  STATION 
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JAMES  W.  BRIDGE,  assistant  ac- 
count executive  of  BBDO,  Chicago, 

recently  joined  Blacliett-Sample-Hum- 
mert,  same  city,  as  assistant  to  H.  M. 
Dancer  on  the  General  Mills  account. 
VICTOR  VAN  DER  LINDE,  former 
sales  executive  of  WNEW,  New  York, 
and  previously  general  sales  counsel 
for  NBC  has  organized  an  advertis- 

ing agency  under  his  name  at  250  Park 
Ave.  New  York.  Telephone  is  Plaza 
3-6920.  The  agency  will  specialize  in 
radio,  but  will  handle  other  media  for 
its  accounts  as  well. 
OSCAR  LIEFFERS,  formerly  copy 
writer  of  Robert  F.  Dennis  Inc.,  Los 
Angeles  agency,  has  joined  Associated 
Adv.  Agency,  that  city,  as  production 
manager.  He  succeeds  Thaine  Mallett, 
resigned. 
ARTHUR  COHN,  associated  with 
Collier  Adv.  Service  for  more  than  15 
years  and  recently  director  of  sales  for 
New  York  Subways  Adv.  Co.,  has  an- nounced formation  of  Arthur  Cohn  & 
Assoc.,  specialists  in  transportation  ad- 

vertising, with  offices  at  10  Rockefeller 
Plaza. 

CARROLL  NYE,  Hollywood  assist- 
ant publicity  director  of  Young  & 

Rubicam  Inc..  has  been  assigned  a 
part  in  the  daily  quarter-hour  dramatic 
serial,  Second  Mrs.  Burton,  sponsored 
by  General  Foods  Corp.  on  CBS  "West Coast  stations. 
JAMES  c.  Mccormick,  account 
executive  of  Associated  Adv.  Agency, 
Los  Angeles,  has  been  inducted  into 
the  Army. 
NIKKI  KAYE,  formerly  of  Baltimore, 
Md.,  on  April  21  joined  the  W.  E. 
Long  Co.,  Chicago,  as  script  writer. 
Miss  Kaye,  writer  and  commentator 
of  That's  Shoio  Business  on  WAAF, Chicago,  recently  had  her  short  story 
"Call  Me  Dear"  published  in  the  (7/ti- cago  Daily  News. 
CRAWFORD  U.  HALL,  radio  direc- 

tor of  Clark  Locke  Ltd.,  Toronto,  ad- 
vertising agency,  has  been  elected 

president  of  the  Young  Men's  Advertis- ing and  Sales  Club  of  Toronto. 
HOWARD  RAY  ADV.  Agency,  Los 
Angeles,  has  been  discontinued. 
PARK  A.  WOODS,  production  man- 

ager of  Harry  J.  Wendland  Adv. 
Agency,  Los  Angeles,  has  been  inducted 
into   the  Army. 
JOHN  S.  K.  HAJMMANN,  formerly 
on  the  NBC  sales  staff  and  recently 
with  Advertising  d  Selling,  has  joined 
the  sales  staff  of  New  York  Subways 
Adv.  Co.,  New  York. 
LYNN  BAKER  Co.,  New  York,  on 
May  1  moved  to  521  Fifth  Ave.  Tele- 

phone remains  Vanderbilt  6-1556. 

Agency  on  35-Hour  Week 
EFFECTIVE  April  28  all  employes 
of  Russel  M.  Seeds  Co.  went  on  a  five- 
day,  35-hour  week  according  to  Free- 

man Keyes,  president  of  the  Chicago 
agency.  Substantial  salary  increases 
for  all  employes  became  effective 
May  1. 

AS  A  PRELUDE  to  advertising  ex- 
pansion on  a  number  of  it's  accounts, which  will  include  radio.  W.  Frank 

McClure,  vice-president  of  Lane,  Ben- 
son and  McClure,  Chicago,  is  on  a 

one-month  business  inspection  tour 
of  the  West  Coast.  John  Benson,  sec- 

retary-treasurer, has  just  returned 
from  Cuba  where  he  gathered  market 
data  for  one  of  the  agency's  accounts. 

THREE  ADVERTISING  MEN  take 
time  off  from  the  fourth  district 
convention  of  the  American  Federa- 

tion of  Advertisers,  recently  held 
at  the  Lord  Tarleton  Hotel,  Miami. 
They  are  (1  to  r),  Elon  J.  Borton, 
president  of  AFA;  Norman  Mac- 
Kay,  commercial  manager  of 
WQAM,  Miami,  and  newly-elected 
governor  of  the  fourth  district  of 
AFA;  and  Thomas  D.  Connolly,  pro- 

gram promotion  director  of  CBS. 

Y  &  R  Transfers 

WITH  advent  of  daylight  saving 
time  and  seasonal  tapering  off  of 
its  West  Coast  program  origina- 

tions. Young  &  Rubicam,  is  trans- 
ferring several  Hollyvi^ood  produc- 

ers to  the  agency's  New  York  head- 
quarters for  the  summer.  Glenhall 

Taylor,  producer  of  the  weekly  CBS 
Silver  Theater,  sponsored  by  Inter- 

national Silver  Co.  (silverware), 
with  close  of  the  season,  has  been 
shifted  to  New  York.  He  is  now  pre- 

paring Regular  Fellers  as  a  sum- mer substitute  for  the  NBC  Jack 
Benny  Show,  sponsored  by  General 
Foods  Corp.  (Jell-0).  Harry  Ack- 
erman,  producer  of  the  CBS  Gulf 
Screen  Guild  Theatre,  sponsored  by 
Gulf  Oil  Corp.  (oil  &  gas),  and 
Bob  Lee,  his  assistant,  have  been 
shifted  to  New  York.  Lee  also  pro- 

duced the  daytime  serial.  The  Sec- 
ond Mrs.  Burton,  sponsored  on  CBS 

by  General  Foods  Corp.  (Postum). 
Those  duties  have  been  taken  over 
by  Ken  Hansen. 

KQV,  WHJB  to  IRS 

As  WCAE  Appoints  Katz 
FOLLOWING  close  upon  the  shift 
in  the  representation  of  WCAE, 
Pittsburgh,  to  The  Katz  Agency, 
effective  May  1,  it  was  announced 
that  as  of  the  same  date  KQV, 
Pittsburgh,  and  WHJB,  Greens- 
burg,  Pa.,  have  appointed  Interna- tional Radio  Sales  as  exclusive 
representatives.  Both  KQV  and 
WHJB  are  owned  by  H.  J.  Bren- 
nen,  with  C.  S.  Wasser  as  manager 
of  the  former  and  George  Podeyn 
manager  of  the  latter. 

.When  KDKA  becomes  NBC-Red 
outlet  in  Pittsburgh  Oct.  1,  KQV, 
now  MBS,  will  join  the  basic  Blue, 
and  WCAE  joins  MBS.  WCAE  is 
owned  by  Hearst  Consolidated 
Newspapers  and  thus  is  under 
separate  corporate  control  from 
the  other  stations  in  the  Hearst 
Radio  group,  all  of  which  are  rep- 

resented by  IRS  which  in  turn  is 
a  Hearst  subsidiary.  Hence  the 
independent  decision  of  WCAE  to 
withdraw  from  IRS  and  be  repre- 

sented by  Katz. 

WISH the  new  Merchandising  Station 

NBC    •    5000-1000  Watts 

INDIANAPOLIS 
Ask  your  Agency  to  ask  the  Colonel! 

FREE  &>  PETERS,  Inc.,  National  Representatives 

Moore's  Double 
L.  T.  CROSSLEY,  recently 
announced  as  being  trans- 

ferred from  the  Wm.  Esty  & 
Co.,  New  York  office  to  Holly- 

wood, is  a  mythical  person, 
it  has  been  revealed.  He  was 
created  by  William  Moore, 
Hollywood  agency  manager, 
to  act  as  buffer  between  him- 

self and  visitors.  It  was  ex- 
plained that  the  L.  T.  in 

Crossley  reports  means  "less 

than  one". 

Collins  to  Kudner 

KENNETH  COLLINS,  assistant  to 
the  general  manager  of  the  New 
York  Times  and  onetime  vice-presi- 

dent and  advertising  manager  of 
R.  H.  Macy  &  Co.,  New  York  de- 

partment store  operating  WOR, 
has  resigned  from  the  Times  to 
join  Arthur  Kudner  Inc.,  New  York 
agency,  in  an  executive  capacity. 

D.  D.  D.  Corp.,  Batavia,  111.,  has  been 
ordered  by  the  Federal  Trade  Com- 

mission to  stop  alleged  misleading  ad- 
vertising claims  for  D.  D.  D.  Pre- 
scription, proprietary,  according  to  an 

FTC  announcement  last  Thursday. 

Texaco  Signs  'Met' TEXAS  Co.,  New  York,  will  again 

sponsor  next  season's  broadcasts of  the  Metropolitan  Opera  for  16 
weeks  starting  in  November. 
Broadcasts  will  be  heard  on  131 
NBC-Blue  stations  and  will  be 
shortwaved  on  WRCA  and  WNBI. 
Buchanan  &  Co.,  New  York,  is 
agency. 

r 

NBC 

BLUE 

RED 

I 

a«  - 

5?v  wt»  Mia* 

An  H.  C.  Wilder  Station      Represented  by  Raynner 
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NOW  THEY  LOOK  LIKE  THIS 

See  page  20 

PHOTOGRAPHS  ON  PAGE  20  in  the  same  (1  to  r)  order  show:  (1) 
George  W.  Smith,  managing  director  of  WWVA,  Wheeling,  W.  Va.,  who 
served  as  a  doughboy  throughout  World  War  I  with  the  362d  Infantry 
on  the  French  and  Belgian  fronts.  (2)  S.  A.  (Steve)  Vetter,  commercial 
manager  of  WIOD,  Miami,  who  was  with  the  320th  Infantry,  80th  Di- 

vision, but  was  left  behind  when  his  outfit  went  overseas,  because  of 
pneumonia;  later  he  was  assigned  to  Officers  Training  School  at  Camp 
Lee,  Va.  (3)  Maj.  Edward  A.  Davies,  vice-president  of  WIP,  Philadelphia, 
now  back  in  active  service  with  the  28th  Division,  National  Guard;  during 
the  last  war  he  was  a  second  lieutenant,  served  in  the  Meuse-Argonne 
oflFensive  and  was  wounded  in  action  eight  days  before  the  Armistice. 

AN  IDEA  THAT  SUCCEEDED  PDQ 

Coast  Quiz  Merchandises  Itself  and  Builds  Both 

 Good-Will  and  New  Customers  
By  CHET  CRANK 

Dana  Jones  Co.  and  Chet  Crank  Inc., 
Associates,   Los  Angeles 

WHEN  the  Petrol  Corp.,  Los  An- 
geles, went  looking  for  a  radio  pro- 
gram in  August  of  1939,  executives 

had  no  particular  type  in  mind. 
Their  interest  was  to  find  one 

that  would  help  sell  its  petroleum 
products,  but  the  show  must  be  in- 

expensive and  have  general  public 
appeal.  Then,  too,  it  must  interest 
Petrol  dealers  in  the  Southern  Cali- 

fornia area. 
Many  shows  were  considered. 

Just  as  many  were  turned  down. 
Then  up  popped  the  PDQ  Quiz 
Court. 

Frankly,  executives  of  the  firm 
were  not  very  radio  minded.  They 
had  tried  the  medium  in  the  past, 
but  results  hadn't  been  so  good.  No, 
they  weren't  soured  on  radio.  Only 
a  bit  disappointed,  and  other  me- 

dia were  proving  satisfactory.  May- 
be they  had  used  the  wrong  type  of 

program,  they  admitted.  Probably 
the  commercials  weren't  just  right. 

General  Appeal 
So  we  went  into  a  huddle  and  an 

idea  emerged.  They  were  interested. 
As  demanded,  it  wasn't  expensive 
and  it  had  general  appeal.  It  seemed 
to  have  possibilities  for  the  making 
of  new  friends  for  Petrol  Corp. 

The  entire  idea  of  the  Quiz  Court 
revolved  around  audience  partici- 

pation which  assumed  the  leading 
role  with  a  supporting  radio  per- sonality. 

We  secured  LeRoy  Dawson,  pre- 
siding judge  of  the  Los  Angeles 

Municipal  Court,  only  because  a 
portion  of  the  PDQ  Quiz  Court  was 
to  be  devoted  to  questions  on  traf- 

fic safety.  As  a  public  official,  he 
felt  it  his  duty  to  undertake  the 
dissemination  of  traffic  laws  as  a 
means  to  increase  safety.  His  un- 

usual wit  had  won  him  an  envi- 

Nowinson,  KFI  chief  continuity 
writer,  and  the  two  commercials 
prepared  by  the  writer  on  a  dra- matic format,  the  weekly  show  is 
strictly  ad  lib.  It  is  light  and  in- 

formal, entertaining  and  informa- 
tive and  appeals  to  all  ages.  In  ad- 

dition to  building  good  will,  it  is 

selling  the  sponsor's  product.  Deal- 
ers throughout  the  Southern  Cali- 

fornia area  report  further  business 
increases  as  result  of  the  weekly show. 

Judge  Is  Generous 
The  show  is  self-merchandising. 

To  stimulate  added  dealer  enthusi- 
asm, groups  of  distributors  and  em- 

ployes are  invited  to  the  program. 
Sometimes  they  participate  as  de- 

fendants. The  program  occasionally 
originates  from  an  outstanding 
Southern  California  festival  or 
civic  event. 
A  unique  feature  that  is  creat- 

ing good-will  is  the  generosity  dis- 
played by  Judge  Dawson.  The  check 

which  Petrol  Corp.  tenders  him  for 
his  services  each  week,  he  turns 
over  to  some  worthwhile  charity. 
Dealers  report  that  hundreds  of 
new  customers  give  his  generosity 
as  their  reason  for  patronizing 
PDQ  Petrol  stations. 

able  reputation  as  an  after  dinner 
speaker  throughout  Southern  Cali- fornia. 

Emanating  from  the  Paramount 
Theatre  in  downtown  Los  Angeles, 
the  weekly  half-hour  program  was 
started  on  KFI,  Sept.  29,  1939.  The 
stage,  set  with  judge's  bench  and 
jury  and  defendant's  boxes,  creates 
the  atmosphere  of  an  actual  court- 

room. Assisting  Judge  Dawson  as 
clerk  of  court  is  Gary  Breckner, 
West  Coast  announcer. 

Contestants  are  selected  from 
volunteers  in  the  audience.  Each 
week  17  are  chosen.  From  these, 
five  serve  as  defendants,  with  12 
sitting  as  a  jury  of  their  peers.  As 
each  defendant  comes  to  the  micro- 

phone, he  is  presented  with  ten  new 
silver  dollars.  If  he  is  able  to 
answer  the  question,  he  retains  his 
money.  If  he  fails,  the  judge  levies 
a  fine  against  him,  which  goes  into 
the  court  treasury. 

From  Their  Seats 

While  the  jury  is  making  its  de- 
cision, "bailiffs"  pass  through  the 

audience  with  trailing  microphones, 
selecting  volunteers  to  answer  ques- 

tions from  their  seats.  Judge  Daw- 
son propounds  these  questions,  too, 

with  rewards  including  cash,  gaso- 
line and  motor  oil  orders,  or  thea- 

tre tickets,  depending  on  accuracy 
of  the  answer. 

All  questions,  except  those  on 
traffic  are  submitted  by  the  public. 
For  each  question  of  general  infor- 

mation used,  the  person  submitting 
it  is  given  $1,  with  $5  for  questions 
relating  to  the  special  subject  se- 

lected each  week.  All  questions 
must  be  submitted  on  forms  se- 

cured free  at  independent  gasoline 
dealers  who  handle  Petrol  products. 
More  than  3,500  questions  are  re- ceived weekly. 

With  exception  of  the  introduc- 
tions which  are  written  by  David 

Action  in  WSBT  Case 

Reversed  by  Thompson 

IN  AN  about-face,  the  FCC  an- 
nounced April  29  that  Commis- 

sioner F.  I.  Thompson  had  recon- 
sidered his  action  of  April  26 

granting  WSBT,  South  Bend,  Ind., 
additional  hours  with  the  proviso 
that  the  station  operate  non-com- 
mercially.  The  FCC  dismissed  the 
petition  of  the  station  operated  by 
the  South  Bend  Tribune,  for  recon- 

sideration of  Commissioner  Thomp- 
son's action,  disclosing  that  the 

Commissioner  himself  had  reversed 
his  original  decision. 

The  situation  grew  out  of  a  full- 
time  grant  to  WSBT  on  960  kc. 
with  500  watts  power,  in  lieu  of 
operation  of  two  time-sharing  sta- 

tions. The  fulltime  grant  for  WSBT 
was  conditioned  upon  disposal  of 
the  license  to  the  half-time  local 
WFAM,  which  had  been  accom- 

plished. In  the  new  action,  WSBT 
was  given  ten  days'  authority  to 
operate  with  the  additional  time 
commercially,  subject  to  filing  of 
reasons  for  the  delay  in  procuring 
new  equipment  to  permit  the  regu- lar authorization. 

H£l£/f  ADAMS 
conducting 

"LitS  HELP  YOU  KEEP  HOUSE" 
Five  Days  a  Week  on  ST.  LOUiS  KWK 

Exclusive  Affiliate   in  St,  Louis 
MUTUAL  BROADCASTING  SYSTEM 

* 
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WPTF,  Raleigh,  N.  C,  has  adopted 
a  policy  of  giving  a  month's  salary  to 
Army  draftees  taken  from  the  station's personnel.  First  WPTF  member  to  be 
inducted  was  Henry  Nigerelli,  public 
relations  director. 

FOR  THE  FIFTH  consecutive  year 
the  Sunday  evening  CommunHy  Situ/ 
Song  goes  on  the  air  from  Sunny  side 
Beach,  Toronto,  on  June  1  on  CFRB, 
Toronto.  Known  as  the  broadcast  with 
the  largest  visible  and  participating 
audience — it  averaged  16,000  wccldy 
last  summer — the  program  inchules 
featui-e  singers,  a  choir,  and  "the 
world's  largest  song  book"  whose  pages measure  12  by  10  feet  and  are  turned 
by  white-clad  bakers  from  the  George 
Weston  Ltd.  bakeries,  sponsors.  The 
program  is  handled  by  Richardson- MacDonald  Adv.  Agency,  Toronto. 

WCOP,  Boston,  is  contributing  to  the 
national  defense  program  with  a  daily 
quarter-hour  bi'oadcast,  J?adio  Reveille, in  which  are  featured  interviews  with 
the  enlisted  men  in  the  various 
branches  of  the  service  on  their  par- 

ticular work.  WCOP  is  also  carrying 
15  announcements  weekly  for  the 
Army  Air  Corps  endorsed  film,  / 
Wanted  Wings,  and  on  May  7  will 
start  a  new  feature,  Call  to  the  Colors, 
on  the  history  of  each  branch  of  the 
service. 

WTRY,  Troy,  N.  Y.,  is  airing  several 
programs  weekly  from  Russell  Sage 
College,  Troy  women's  college,  as  part 
of  the  institution's  i-adio  activities.  The 
college  has  erected  a  fully-equipped 
studio  on  the  campus  and  remotes 
programs  by  the  glee  club  and  dra- 

matic groups  and  commentaries  by 
members  of  the  faculty.  George  Wil- 

liam Smith,  speech  professor,  is  in 
charge. 

KMBC,  Kansas  City,  is  to  receive  a 
bronze  plaque  as  one  of  the  three  na- 

tional awards  made  by  the  C.  I.  T. 
Safety  Foundation  for  outstanding  ef- 

fort and  achievement  in  support  of 
traffic  safety  during  1940.  The  station 
was  selected  as  having  done  the  most 
outstanding  job  of  utilizing  its  fa- 

cilities in  support  of  trafBc  safety 
measures  and  was  credited  for  Kan- 

sas City  having  tied  Dallas  as  the 
"safest  American  city"  last  year. 

KGKO,  Fort  Worth,  Tex.,  is  broad- 
casting five  times  weekly  the  quarter- 

hour  Army  Camp  Reporter  with  Bob 
Wear,  former  UP  Rocky  Mountain 
manager  as  the  newscaster.  News  from 
the  eight  Texas  training  camps  is 
wired  daily  to  KGKO  by  the  public 
relations  officers  at  the  camps  to  make 
up  the  program. 

WAPI  and  WBRC,  Birmingham,  pro- 
vided coverage  of  the  three-day  conven- tion of  the  Catholic  Committee  of  the 

South  held  recently  in  Birmingham. 
WAPI  keyed  for  the  CBS  program 
Church  of  the  Air,  an  address  by  the 
Most  Rev.  Vincent  J.  Ryan,  Bishop 
of  Bismarck  and  also  carried  a  panel 
discussion  on  the  South  of  today  by 
several  clerics.  Throughout  the  conven- tion WAPI  and  WBRC  carried  several 
other  important  broadcasts. 

WOWO-WGL,  Fort  Wayne,  through 
its  general  manager,  J.  B.  Conley,  to 
gain  a  closer  tie-up  with  radio  service- 

men for  mutual  benefit,  has  made  the 
studios  available  to  a  local  service- 

men's group  for  its  monthly  meeting. The  first  of  such  was  held  April  25, 
with  about  140  servicemen  and  "hams" 
pi-e.sent.  The  close  cooperation  dates 
back  to  "Movin'  Day"  promotion. 
KLZ,  Denver,  played  host  to  the  Colo- 
i-iido  Reserve  Officers  Assn.  when  they 
convened  in  Denver  by  turning  over 
registration  and  telephone  accommo- 

dations to  Ihc  group.  In  addition,  all 
were  guests  at  tlie  Fi-iday  night  re- 

mote (|ui/,  sliciw,  7'r.W  FVuiht,  from  the 
Army  Air  Sch<iol  at  Lowry  Field,  then 
returned  to  the  station  for  special  in- 

terviews and  a  roundtal)le  discussion. 

STRETCHED  to  its  full  was  the 
KFEL,  Denver,  adjustable  mike 

when  Jack  Earle,  8'  6",  365-pound former  circus  giant,  now  salesman 
for  Roma  Wine  Co.,  New  York,  vis- 

ited the  station's  Navaho  studios. 
Posed  with  the  vinaceous  behemoth 

are  the  sons  of  Gene  O'Fallon,  man- 
ager of  KFEL,  Charles  left,  and 

Martin  III.  Roma  Wines'  Mutual 
program  What  Do  You  Think,  is 
heard  currently  over  KFEL. 

WHAS,  Louisville,  is  planning  to  fur- nish 38  new  battery  receiving  sets  and 
two  electric  sets  to  the  U  of  Ken- 

tucky's listening  centers  in  southeast- 
ern "Kentucky.  The  listening  center plan  was  formulated  iu  1933  by  the 

University  to  provide  radio  listening 
facilities  for  remote  areas  in  the  Ken- 

tucky hills  and  has  proved  useful  as 
focal  points  for  educational  listening 
activities. 

WCAU,  Philadelphia,  on  April  26 
started  a  weekly  analysis  of  the  war 
each  Saturday  at  6  :30  p.m.  Analyst  is 
Col.  William  N.  Taylor,  prominent 
Philadelphia  authority  on  military 
and  political  affairs.  WCAU  is  also 
presenting  Maj.  Thomas  Coulson,  for- 

mer member  of  the  British  Intelli- 
gence and  author  of  "Mata  Hari",  in a  daily  news  review. 

KSTP,  St.  Paul,  will  present  a  Mon- 
day dramatic  series  by  the  Little 

Theatre  Company  of  the  Twin  Cities, 
throughout  the  summer.  Titled  The 
People's  Playhouse,  the  dramas  will 
be  directed  and  produced  by  Bob  Mur- 

phy, KSTP  newscaster  who  is  also 
one  of  the  leading  men  in  the  Little 
Theatre  organization.  All  plays  will  be 
originals  written  by  members  of  the 
company. 

FAVORITE  music  of  listeners  to 
WQXR,  New  Yoi-k,  compiled  by  the 
station  from  polls,  will  be  played  dur- 

ing May  on  the  nightly  Symphony 
Hall. 

WRVA,  Richmond,  under  the  title  of The  Edgeworth  Dancing  Party,  and  on 
behalf  of  Larus  Bros.  Co.  (Eldge- 
worth  tobacco,  Chelsea  and  Domino 
cigarettes),  is  currently  remoting 
weekly  half-hour  portions  of  the  three- hour  dance  sessions  which  the  sponsor 
is  providing  officers  and  trainees  at 
various  military  training  quarters  in 
Virginia.  The  dance  music  is  provided 
by  a  visiting,  established  orchestra  and talented  service  men  are  invited  to 
participate  in  the  broadcasts. 
WSOY,  Decatur,  111.,  recently  gave 
a  party  for  listeners  of  Tel-a-tunes, 
daily  request  show  conducted  by 
"Uncle  Berne"  Enterline,  announcer. 
Demands  for  the  party  were  made  by 
the  listeners  and  arrangements  were 
made  by  the  station  with  a  local  skat- ing rink  to  use  their  facilities  and  a 
Tel-A-Tune  Skate-Dance  was  pre- 

sented. Approximately  1,200  attended 
and  arrangements  are  being  made  to 
hold  another  similar  party  in  the  near 
future. 
WCLO,  Janesville,  Wis.,  is  letting 
Milton  College,  Milton,  Wis.,  use  its 
facilities  for  a  complete  course  in 
radio  continuity  and  production.  The 
college  has  opened  its  own  complete 
radio  studios  for  students. 
CONSTRUCTION  of  a  commercial 
building  at  124-26  Broadway  in  Cam- 

den, N.  J.,  has  been  started  by  Camden 
Broadcasting  Co.  Aaron  Heine,  ijresi- 
dent,  said  plans  call  for  a  one-story 
structure,  but  possibility  of  adding  a 
second  floor  for  offices  is  being  consid- 

ered. The  company  has  an  application 
before  the  FCC  for  a  license  to  oper- ate a  new  station  in  Camden. 

W8XE,  Philco  experimental  station  in 
Philadelphia,  televised  the  47th  an- 

nual track  relay  carnival  of  the  U  of 
Pennsylvania  April  25-26. 

WBBM,  Chicago,  on  April  21  in- 
creased its  new  Farm  Service  Hour, 

conducted  by  William  Costello,  from 
25  to  40  minutes  by  going  on  the  air 
15  minutes  earlier  each  morning. 

WCFL,  Chicago,  on  April  23  started 
operating  on  a  19-hour  daily  schedule, 
going  on  the  air  6  a.m.  Monday  through 
Saturday  with  Cheerful  Earful,  pre- 

viously heard  6:30-8  a.m.  (CDST). 
Program  is  currently  sponsored  by 
Levy-Sang,  Chicago  (men's  clothing), 
6  :30-7  :15  and  Associated  Paint  Stores, 
Chicago,  7:15-7:30. 
THE  heaviest  schedule  of  American- 

ization broadcasts  in  the  nation  during 
1940-41  has  won  for  WGBS,  Chicago, 
first  place  in  the  nationwide  awards 
made  Ijy  the  Daughters  of  the  Ameri- can Revolution.  Announcement  of  the 
award  came  in  a  telegram  to  Gene  T. 
Dyer,  owner-manager,  and  Arnold 
Hartley,  xerogram  director,  of  the  Chi- 

cago outlet,  from  Mrs.  Albert  E.  Jen- 
ner  Jr.,  national  vice-chairman  of  ra- 

dio of  the  DAR.  National  first  place 
followed  similar  honors  for  WGES  for 
Illinois,  awarded  during  the  Golden 
Jubilee  Conference  of  the  DAR  in  Chi- 

cago in  late  March. 
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STATION  ACCOUNTS 
sp — Btudio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

KFRC,  San  Francisco 
Blackstone  Products  Co.,  New  York  (As- 

pertane) ,    3    sp    weekly   thru  Raymond 
Spector  Co.,  N.  Y. 

Reid,   Murdoch  &  Co.,  Chicago  (Monarch 
foods),    25   sa   weekly,   thru   Rogers  & 
Smith  Adv.,  Chicago. 

Barbasol  Co.,  Indianapolis  (shaving  cream), 
3  sp  weekly,  thru  Erwin,  Wasey  &  Co., N.  Y. 

Euclid  Candy  Co.  of  Cal.,  San  Francisco 
(Red  Cap  candy),  weekly  sp,  thru  Sid- 

ney Garfinkel  Adv.  Agency,  San  Fran- cisco. 
Ex-Lax    Mfg.    Co.,    Brooklyn  (laxative), ta  series,  thru  Joseph  Katz  Co.,  N.  Y. 
White  Labs.,  New  York  (Chooz),  ta  series, 

thru  H.  W.  Kastor  &  Sons,  Chicago. 
Rockwood    &    Co.,    New    York  (Chocolate 

Bits),  3  sp  weekly,  thru  Federal  Adv. 
Agency.  N.  Y. 

Garden    City    Publishing    Co.,    New  York 
(business    encyclopedia),    t   series,  thru 
Huber  Hoge  &  Sons,  N.  Y. 

Waltham     Fountain     Pens,     Chicago,  sp 
series,    thru    United    Adv.  Companies, 
Chicago. 

Healthaids  Inc.,  Jersey  City  (Serutan),  3  t 
weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Dr.  B.  L.  Corley's  Product,  San  Francisco (medicinal),  weekly  sp,  thru  Rufus 
Rhoades  Adv.,  San  Francisco. 

WRC,  Washington 
Shell  Oil  Co.,  New  York,  5  ta  weekly,  20 

weeks,  thru  J.  Walter  Thompson  Co., N.  Y. 
Lehn  &  Fink  Products  Corp.,  New  York 

(cosmetics),  5  sa  weekly,  for  11  weeks, 
thru  Wm.  Esty  &  Co.,  N.  Y. 

Gunther   Brewing    Co.,    Baltimore,  weekly 
sp,   22   weeks,  thru  Ruthrauflf  &  Ryan, N.  Y. 

Chas.  E.  Hires  Co.,  Philadelphia  (root 
beer),  sa,  thru  O'Dea,  Sheldon  &  Cana- day,  N.  Y. 

Chrysler  Corp.,  Dodge  Division,  Detroit,  7 
ta  weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

WMAL,  Washington 
All-State  Insurance  Co.,  Chicago,  4  sa 

daily,  thru  E.  H.  Brown  Adv.  Agency, Chicago. 
American  Chicle  Co,,  Long  Island  City, 

N.  Y.  (chewing  gum),  6  sp  weekly,  13 
weeks,  thru  Badger  &  Browning,  N.  Y. 

Studebaker  Corp.,  South  Bend,  Ind.  (autos), 
7  sp  weekly,  thru  Roche,  Williams  &  Cun- 
nyngham,  Chicago. 

KFI,  Los  Angeles 
Kellogg  Co.,  Battle  Creek  (All-Bran),  9  ta 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Ball  Bros.  Co.,  Muncie,  Ind.  (bottle  caps, 

jars,  rubbers),  3  sa  weekly,  thru  Apple- 
gate  Adv.  Agency,  Muncie,  Ind. 

Los  Angeles  Brewing  Co.,  Los  Angeles 
(Eastside  beer),  6  sa  weekly,  thru  Lock- 
wood-Shackelford  Adv.  Agency,  Los  An- geles. 

WHO,  Des  Moines 
Garden    City    Publishing    Co.,    New  York 

(business  books).  3  f  weekly,  thru  Huber 
Hoge  &  Sons,  N.  Y. 

Hutchinson  Meadow  Gold  Co.,  Des  Moines 
(dairy   products),   39   sp,   thru  Wallace 
Adv.  Agency,  Des  Moines. 

United    Drug   Co.,    Boston    (Rexall),    3  t 
weekly,  thru   Spot   Broadcasting,  N.  Y. 

WQXR,  New  York 
Pin,  New  York  newspaper,  72  sa,  two 

weeks,  thru  Harry,  A.  Berk,  N.  Y. 
C.  G.  Gunther  Sons.  New  York  (fur  stor- 

age), 14  sa  weekly,  two  weeks,  thru 
Eileen  Gumming  Assoc.,  N.  Y. 

Manhattan  Institute  of  Accountancy,  New 
York  fhome  study  course),  5  sa  weekly, direct. 

WCAU,  Philadelphia 
General  Mills,  Minneapolis  (Wheaties),  6 

Hp  weekly,  13  weeks,  thru  Knox-Reeves, 
Minneapolis. 

Page  36  •  May  5,  1941 

THE  auAincdd.  OF 

BROADCASTING 

KYW,  Philadelphia 
Bisceglia  Brothers,  Philadelphia  (Grey- stone  wines),  6  sp  weekly,  thru  J.  M. 

Korn.  Philadelphia. 
Hulman  &  Co.,  Terre  Haute,  Ind.  (Clabber 

Girl  baking  powder) ,  3  ta  weekly,  thru 
Pollyea  Adv.,  Terre  Haute. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart), 7  sa  weekly,  thru  Franklin  Bruck 

Adv.,  N.  Y. 
Iowa  Soap  Co.,  Camden,  N.  J.  (Iowa  Soap), 

6  sp  weekly,  13  weeks,  thru  James  G. 
Lamb  Co.,  Philadelphia. 

Freihofer  Baking  Co.,  Philadelphia  (Holly- 
wood Bread),  6  sp  weekly,  13  weeks, 

thru  Richard  A.  Foley  Adv.,  Philadel- 
phia. Perfection  Stove  Co.,  Cleveland,  3  ta  week- 

ly, 13  weeks,  thru  McCann-Erickson, Cleveland. 
Philadelphia  Evening  Bulletin,  Philadelphia 

(newspaper),  2  ta  weekly,  thru  Dono- 
van-Armstrong, Philadelphia. 

American  Chicle  Co.,  Long  Island  City. 
N.  Y.  (Chichlets),  6  ta  weekly,  13 
weeks,  thru  Badger  &  Browning,  Boston. 

Abbotts  Dairies,  Philadelphia  (milk),  2 
sp  weekly,  52  weeks,  thru  Richard  A. 
Foley    Adv.,  Philadelphia. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart) ,  3  sp  weekly,  thru  Franklin  Bruck Adv.,  N.  Y. 

WBAL,  Baltimore 
Chrysler  Corp.,  New  York,  100  so.,  thru  J. 

Sterling  Getchell  Inc.,  N.  Y. 
Pierce's  Medicines,  Buffalo,  sa  series,  thru H.  W.  Kastor  &  Sons,  Chicago. 
Carleton    &    Hovey    Co.,    Lowell,  Mass. 

(Father  John's  medicine),  sa  series,  thru John  W.  Queen,  Boston. 
Simon  &  Schuster,  New  York   (books),  3 

sp,    thru    Northwest    Radio    Adv.  Co., Seattle. 
Pittsburgh  Institute  of  Aeronautics 

(school),  101  sa,  direct. 

WJHL,  Johnson  City,  Tenn. 
Chattanooga  Medicine  Co.  (Black  Draught), 

6  sa  weekly,  thru  Nelson  Chesman  Co., Chattanooga. 
Waltham  Pen  Co.,  Chicago,  daily  sa,  thru 

United  Adv.  Agency,  Chicago. 
Miami  Butterine  Co.,  Cincinnati  (Nu- 
Maid  Margerine) ,  5  sa  weekly,  thru 
Ralph  H.  Jones  Co.,  Cincinnati. 

KGMB-KHBC,  Honolulu,  Hilo,  T.H. 
Rainier  Brewing  Co.,  San  Francisco,  sa 

series,  thru  Buchanan  &  Co.,  Los  An- 
geles. Regal  Amber  Brewing  Co.,  San  Francisco, 
sa  series,  thru  M.  E.  Harlan,  Adv. 
Agency,  San  Francisco. 

KJBS,  San  Francisco 
Kip  Corp.,  Los  Angeles  (ointment),  6  sa 

weekly,  thru  Philip  J.  Meany  Co.,  Los 
Angeles. 

Sierra  Candy  Co.,  San  Francisco  (pack- 
aged chocolates),  sa  series,  thru  Robt. 

Young  Adv.  Agency,  San  Francisco. 

WCFL,  Chicago 
American  Cigarette  &  Cigar  Co.,  New  York 

(Pall  Malls),  38  sa  weekly,  13  weeks, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Who  Magazine,  New  York,  3  sp,  7  sa  week- 
ly, thru  H.  C.  Morris  Inc.,  N.  Y. 

KNX,  Hollywood 
Bosco  Co.,  New  York  (milk  amplifier),  3  t 

weekly,  thru  Kenyon  &  Eckhardt,  N.  Y. 
Procter  &  Gamble  Co.,  Cincinnati  (Dash), 

5  f  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 
Studebaker  Corp.,  South  Bend,  Ind.  (autos), 

2    t    weekly,    thru   Roche,    Williams  & 
Cunnyngham,  Chicago. 

United   Drug   Co.,    Boston    (Rexall),    3  t 
weekly,  thru  Spot  Broadcasting,  N.  Y. 

Shaler  Co.,  Waupun,  Wis.   (Rislone  motor 
oil),  6  sa  weekly,  thru  Kirkgasser-Drew Adv.  Agency,  Chicago. 

William  Wrigley  Jr.  Co.,  Chicago  (chew- 
ing gum),  weekly  sa,  thru  Vanderbie  & Rubens,  Chicago. 

Calavo  Growers  of  California,  Los  Angeles 
(avocados),  6  sa  weekly,  thru  Lord  & 
Thomas,  Los  Angeles. 

Marney  Food  Co.,  Huntington  Park,  Cal. 
( Marco  dog  food ) ,  2  sp  weekly,  thru  I. 
F.  Wallin  &  Staff,  Los  Angeles. 

Kellogg  Co.,  Battle  Creek  (Pep  cereal),  10 
sa    weekly,    thru    Kenyon    &  Eckhardt, 
N.  Y. 

Schalk  Chemical  Co.,  Los  Angeles  (Hydro- 
Pura) ,  6  sa  weekly  thru  Erwin,  Wasey 
6  Co.,  Los  Angeles. 

WJLS,  Beckley,  W.  Va. 
Fesenmeier  Brewing  Co.,  Huntington,  W. 

Va.,  5  t  weekly,  thru  Frederick  W.  Ziv 
Inc.,  Cincinnati. 

Chesapeake  &  Ohio  Railway  Co.,  Hunting- 
ton, W.  Va.,  5  sa,  direct. 

Pure  Oil  Co.,  Chicago,  6  sp  weekly,  26 
weeks,  direct. 

WEEI,  Boston 
Shaler  Co.,  Wampun,  Wis.  (Rislone,  mo- 

tor tuneup),  daily  sa,  thru  Kirkgasser- Drew,  Chicago. 
Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 

sa  series,  thru  H.  W.  Kastor  &  Sons, Chicago. 

KHJ,  Los  Angeles 
Santa  Fe  Bus  Lines,  Los  Angeles,  weekly  t, 

thru  Ferry-Hanly  Co.,  N.  Y. 
Los  Angeles  Brewing  Co.,  Los  Angeles 

(Eastside  beer).  6  sa  weekly,  thru  Lock- 
wood-Shackelford  Adv.  Agency,  Los  An- 

geles. KFBK,  Sacramento,  Cal. 
Roma  Wine  Co.,  Fresno,  Cal.,  7  sp  weekly, 

thru  Cesana  &  Assoc.,  San  Francisco. 
Rainier  Brewing  Co.,  San  Francisco 

(Rainier  beer),  7  ta  weekly,  thru  Buch- anan &  Co.,  Los  Angeles. 
WGN,  Chicago 

American  Cigarette  &  Cigar  Co.,  New  York 
(Pall  Malls),  5  t  weekly,  10  weeks,  thru Ruthrauff  &  Ryan,  N.  Y. 

WBBM,  Chicago 
National  Biscuit  Co.,  New  York  (Cubs 

breakfast  food),  7  sp  weekly,  thru  Fed- eral  Adv.   Agency,    N.  Y. 

WBNX,  New  York 
Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 

6  sa  weekly,  15  weeks,  thru  H.  W.  Kas- tor &  Sons,  Chicago. 

WOR,  New  York 
Swift  &  Co.,  Chicago  (Sunbrite  cleanser), 
5  sp  weekly,  thru  Stack-Goble  Adv. Agency,  Chicago. 

Z  NET,  THREE  STATIONS  FOR  THE  PRICE  OF  ONE 

WHEN  VOU  THINK  OF 
MONTANA  COVERAGE 

THINK 

BUnE  .  .  . .  KGIR 
HELENA   .  . .  KPFA 
BOZEMAN  . .  KRBM 
LIVINGSTON KRBM 

Radio  Clients  Seen 

In  Sporting  Goods 
Dealers  Declared  Behind  the 

Xrend  in  Use  of  Radio 
RETAIL  sporting  goods  dealers,  as 
a  group,  are  learning  how  they  can 
use  radio  to  boost  their  sales  vol- 

ume. This  is  indicated  in  a  nation- 
wide survey  of  radio  stations  con- 

ducted by  the  Sporting  Goods 
Dealer,  trade  journal  of  the  retail 
sports  business,  described  in  the 
April  issue  of  the  publication. 

Although  the  survey  was  based 
entirely  on  replies  by  stations, 
rather  than  data  supplied  by  radio- 
using  dealers  themselves,  several 
general  conclusions  were  drawn  by 
the  magazine  from  the  replies, 
among  them:  (1)  Sporting  goods 
stores,  on  the  average,  are  behind 
the  trend  toward  radio  advertis- 

ing; (2)  most  sporting  goods  ad- vertising is  on  small  stations;  (3) 

programs  conducted  by  the  dealer 
himself  rank  among  the  most  suc- 

cessful; (4)  sporting  goods  dealers 
have  advantageous  relationships 
with  many  stations,  with  the  re- 

sult that  they  sometimes  get  free 
plugs  or  cooperative  courtesy  plugs 
where  others  would  not,  such  as  on 
special  event  sports  broadcasts. 

Store  Sponsorships 

Citing  NAB  time  unit  sales  fig- 
ures for  September,  October  and 

November,  1940,  Sporting  Goods 
Dealer  estimated  that  about  325 
programs  were  sponsored  by  sports 
stores  on  the  210  stations  covered 
in  the  NAB  sales  survey  during 

the  three-month  period — an  esti- 
mated average  of  only  about  five 

minutes  per  month  per  station, 
along  with  about  1%  minutes  per 
month  pfer  station  for  spot  an- 

nouncements sponsored  by  these 
stores. 

"It  is  not  likely  that  the  210  sta- 
tions represented  in  the  NAB  study 

are  in  correct  proportions  as  to  the 
number  of  stations  of  each  power 

range,  nor  are  the  figures  intended 
for  such  a  purpose,"  the  magazine 
declared.  "It  is  a  safe  probability 
that  there  is  a  greater  percentage 
of  powerful  stations  included  in 
the  NAB  report  than  the  percent- 

age of  powerful  stations  in  the 
broadcasting  industry. 

"And  from  the  replies  received  to 
the  survey  questions,  it  appears 
that  some  of  the  most  successful 
radio  advertising  by  sporting  goods 
stores  is  handled  through  stations 
of  lesser  wattage.  This  is  true  for 
two  reasons:  The  average  store 
would  be  too  small  to  pay  the  costs 

of  advertising  on  a  powerful  sta- 
tion, and  even  if  able  to  pay  the 

costs,  a  more  equitable  buy  is  nor- 
mally with  the  'local'  powered  sta- 
tions. Many  stores  find  this  extra 

cost  for  extra  listeners  outside 
their  normal  zone  a  method  for 
building  business.  Others,  and  they 
are  in  the  majority,  find  the  cost 
out  of  line  with  the  return,  as  com- 

pared with  what  can  be  done  on  the 

smaller  station." 
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COLONIAL  DAMES,  Los  Anseles 
(cosmetics),  consistent  user  of  West 
Coast  radio,  is  sponsoring  participa- 

tion four  times  weekly  in  Better  Drug 
Store  News  on  KFOX,  Long  Beach  ; 
tlirice-weelvly  in  Knox  Manning  Late 
Evening  Netos  on  KNX,  Hollywood, 
with  six  and  three  spot  announcements 
per  week  on  KOIN,  Portland,  and 
KSFO,  San  Francisco,  respectively. 
In  addition  the  firm  sponsors  a  weekly 
five-minute  program.  Find  the  Woman, 
on  7  CBS  Pacific  Coast  stations. 
(KNX  KSFO  KARM  KROY  KOIN 
KIRO  KVI).  Fri.,  9:5.5-10  p.m. 
(PST).  Agency  is  Glasser-Gailey  & 
Co.,  Los  Angeles. 
PATHFINDER  PETROLEUM  Corp., 
Los  Angeles,  through  Theodore  B. 
Creamer  Adv.,  that  city,  has  started 
sponsoring  a  six  weekly  quarter-hour 
IJrogram,  Pathfinder  Neios  with  Neil 
Reagan,  commentator,  on  KFWB,  Hol- 

lywood. Contract  is  for  13  weeks, 
having  started  April  21. 
CHICAGO  DAILY  NEWS,  Chicago 
(newspaper),  is  sponsoring  a  thrice- 
weekly  quartei--hour  transcribed  pro- 

gram Getting  Some  Fun  Out  of  Life 
on  WCBS,  Springfield.  111.  Series  fea- 

ture songs  by  John  Seagle  and  special 
messages  by  Dr.  William  L.  Stidger. 
ACCOUNTS  PLACED  through  Henry 
J.  Handelsman  Jr.  Inc.,  Chicago 
agency,  during  the  last  two  weeks  in 
April  include :  Match  King  Inc.,  Chi- 

cago (Match  King  lighters),  a  13- 
week  test  campaign  of  six-weekly  five- 
minute  programs  on  WSAZ,  Hunt- 

ington, W.  Va.,  and  thrice-weekly  spot 
announcements  on  WDZ,  Tuscola,  111. ; 
KMO,  Tacoma,  Wash.;  WFEL,  Den- 

ver; WGB,  San  Diego  and  KOY, 
Phoenix.  Monarck  Mfg.  Co.,  Chicago 
(Packard  cameras)  a  two-week  test 
campaign  of  thrice-weekly  two-minute 
announcements  on  WCAR,  Pontiac, 
Mich.,  a  month  campaign  of  seven- 
weekly  announcements  on  KFNF, 
Shenandoah,  la.,  and  a  schedule  of  un- 

determined length  using  seven-weekly 
five-minute  programs  on  WPIC, 
Sharon,  Pa.  Photo  Jigs.  Chicago  (jig- 

saw puzzles  made  from  photo  nega- 
tives) thrice-weekly  announcements  on 

WDZ  and  six-weekly  quarter-hour  hill- 
billy programs  on  WSAZ. 

HELMS  BAKERIES,  Los  Angeles 
(home  delivei-y  service),  has  started 
five-weekly  participation  in  the  morn- 

ing exercise  program.  IloUywood  Way 
to  Glamor  on  KMPC.  Beverly  Hills, 
Cal.  Contract  is  for  13  weeks,  having 
started  April  21.  Firm  in  addition 
sponsors  the  daily  quarter-hour  chil- 

dren's program.  Uncle  Harry  &  the Little  Engine  on  that  station,  and  also 
thrice-weekly  participation  in  Norma 
Young's  Happy  Homes  on  KH.J,  Los 
Angeles.  Martin  Allen  Adv.,  Los  An- 

geles, has  the  account. 
SPENCER  SHOE  Co.,  Boston,  on 
April  19  spon.sored  the  broadcast  of 
the  45th  annual  running  of  the  Patri- 

ot's Day  marathon  on  WBZ-A. 

LAUNCHING  A  LAUNDRY  pro- 
gram was  the  assignment  of  Lyle 

DeMoss,  production  manager  of 
WOW,  Omaha,  and  he  dove  into  the 
suds  with  this  disdainful  expression. 
Occasion  was  the  starting  of  Your 
Musical  Laundry  Boy,  sponsored 
each  weekday  morning  at  7:45  a.m. 
by  Kimball's  Laundry.  This  infor- mal shot  of  DeMoss  in  his  best 
washerwoman  manner  will  be  blown 
up  to  3  X  4  foot  dimensions  and  used 
on  Kimball  trucks  and  billboards. 

F.  &  M.  SCHAEFEB  BREWING 
Co.,  New  York,  on  April  29  will  re- 

place weekly  half-hour  Schaefer  Revue 
on  AVEAF,  New  York,  with  a  variety 
quiz  show.  Col.  Stoopnagle's  Stump CluJj.  Replacement  has  been  signed  for 
22  weeks.  Agency  is  BBDO,  New 
York. 
NORTHERN  TRUST  Co.,  Chicago 
(banking  facilities),  on  April  22  re- newed for  the  sixth  consecutive  year 
on  WGN,  Chicago,  The  Northerners, 
octet  and  ensemble  directed  by  Harry 
S.  Walsh.  Agency  is  J.  Walter  Thomp- 

son Co.,  Chicago. 

CANADA  DRY  GINGER  ALE,  To- 
ronto, on  May  15  starts  IS  to  24 

transc  r  i  b  e  d  flash  announcements 
weekly  on  8  Western  Canada  stations. 
Account  was  placed  by  MacLaren  Adv. 
Co.,  Toronto. 
GOODYEAR  TIRE  &  RUBBER  Co. 
of  Canada,  New  Toronto  (farm  tires), 
has  started  The  Farm  Broadcast  five 
times  weekly  at  noon  on  CFRB,  To- ronto. Account  was  placed  by  J.  J. 
Gibbons  Ltd.,  Toronto. 
GULF  BREWING  Co.,  Houston, 
Tex.,  has  added  208  nighttime  an- nouncements over  the  Texas  Quality 
Network,  to  its  four  quarter-hour  pro- 

grams on  WOAI,  San  Antonio.  The 
TQN  programs  include  four  types  of 
music. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

B-P  T  Co.,  Los  Angeles,  in  a  Southern 
California  campaign  to  promote  a  new 
over-indulgence  formula,  A.  M.  Tab- 

lets, is  using  daily  spot  announcements 
on  KRKD  KFOX  KMPC  KGFJ. 
Agency  is  Logan  &  Rouse,  Los  An- 

geles. IMPERIAL  MUTUAL  Life  Insur- 
ance Co.,  Los  Angeles,  consistent  user 

of  Southern  California  radio,  is  spon- 
soring a  daily  (piarter-hour  newscast 

on  KRKD  KGFJ  KFAC,  and  con- 
templates adding  other  stations  to 

the  list  in  early  fall.  Agency  is  W.  B. 
Ross  &  Associates,  Los  Angeles. 

GALLO  WINE  Co.,  Modesto,  Cal. 
(wines),  in  an  eight-week  test  cam- 

paign started  April  15  is  using  a  total 
of  200  transcribed  musical  announce- 

ments weekly  on  six  Southern  Caifor- 
nia  stations  KRKD  KMTR  KFWB 
KFOX  KHJ  KFSD.  Dahl  Adv. 
Agency,  Los  Angeles,  has  the  account. 

590  ^ 1000 <Watti 

BARKER  BROS.,  Los  Angeles  (fur- 
niture, decora  tors) ,  on  May  1  started 

a  weekly  (piarter-hour  musical  pro- gram. Backgrounds  for  Melody,  on 
KNX,  Hollywood.  Contract  is  for  42 
weeks.  Written,  produced  and  nar- 

rated by  Rod  Mays,  program  features 
an  outstanding  musician  weekly.  Harry 
Q.  Mills  supplies  organ  background 
music.  The  program  originates  from 
the  firm's  store  auditorium.  Barker 
Bros,  also  sponsors  a  four-per-week 
(|uarter-lionr  commentary  on  decorat- ing titled  lliirkgrounds  for  Living,  on 
KNX.  Marion  Kyle  Adv.  Agency,  Los 
Angeles,  has  the  account. 
LOS  ANGELES  BREWING  Co.,  Los 
Angeles,  in  early  May  starts  a  local 
summer  campaign  using  night  an- 

nouncements four  times  weekly  on 
KNX  KFI  KHJ  KFWB.  Lockwood- 
Shackelford  Adv.  Agency  has  the  ac- 
count. 

COLUMBIA'S    EXCLUSIVE    FULL  TIME 
OUTLET    FOR    WESTERN  MICHIGAN 

Repretenlative:   HOWARD  H.  WILSON  CO. 

GOING  UP! 

Here's  news!  Within  the  next  30  days  WDBJ's 

night  power  is  going  UP  to  5000  watts — at 
no  increase  in  rates!  Which  means  a  big,  BIG 

bonus  for  advertisers — many  extra  thousands 

of  radio  families  in  our  primary  night  cover- 

age, at  our  present,  low  1000-watt  rates! 

And  that,  friend,  makes  WDBJ  a  better-than- 

ever  buy — more  than  ever  the  only  station  that 

provides  complete  coverage  of  the  rich  Roan- 
oke-Southwest  Virginia  market !  We  suggest  that 

you  phone  or  wire  for  availabilities! 

ROANOKE, 

VIRGINIA 

Owned  and  Operated  by  the  TIMES  -  WORLD  CORP. 
CBS  Affiliate  •  5000  Watts  Day  •    1000  Watts  Night   •  960  Kc. 
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OMSTAFSON  BROKERAGE  Co.. 
San  I)i('t;(>.  Cal.,  (food  wholesalers), 
is  sponsoring  a  weekly  quarter-hour 
recorded  oonsunier  interview-quiz  pi'o- 
Krani  on  KGB,  that  city.  With  house- 

wives as  i)articii)ants,  proRram  is  re- 
corded every  Friday  afternoon  at  a 

local  grocery  store,  and  released  the 
following  niorninn'.  Questions  on  food products  are  asl;ed.  Participants  are 
awarded  free  grocery  iiroducts  for  cor- 

rect answers.  Agency  is  Norman  W. 
Tolle  &  Assoc.,  San  Diego. 
IOWA  OIL  Co.,  Dubuque,  la.,  is  cur 
rcnily  sponsoring  five-weekly  quarter- hour  news  broadcasts  on  KDTH,  samt 
city.  Contract  is  for  13  weeks.  Placed 
direct. 
BLACK  STONE  PRODUCTS  Co.. 
New  York  (Aspertane),  has  started 
sjiousorsliip  for  52  weel\s  of  Breakfast 
Cluh  on  KFRC,  San  Francisco,  Mon- 

day, Wednesday,  Friday,  8-8:15  a.m. 
(PST).  Agency  is  Raymond  Spector 
Co.,  New  York. 
SIERRA  CANDY  Co.,  San  Francisco 
(packaged  chocolates),  with  distribu- tion tliroughout  the  western  States, 
using  radio  for  the  first  time,  recently 
started  a  spot  announcement  test  cam- 

paign on  two  California  stations — 
KQW.  San  Jose  and  K.JBS,  San 
Francisco.  If  successful  the  company 
plans  to  extend  its  station  list  and  is 
also  planning  a  1.5-minute  pi'ogram 
on  KQW  in  .Tune.  Present  plans  of  the 
sponsor  call  for  a  concentration  of 
announcements  preceding  such  days 
as  Mother's  Day,  Valentine's  Day, 
Fourth  of  .July,  Easter  and  Chi-istmas 
to  stimulate  interest  in  candy  pur- 

chases. Agency  is  Robert  Young  Adv. 
Agency,  San  Francisco. 
ROMA  WINE  Co.,  Fresno,  Cal. 
(Roma  and  LaBoheme  wines)  spon- sor of  Whai  Do  You  Think?  conducted 
by  Art  Linkletter  twice  weekly  on  the 
Mutual-Don  Lee  network  on  the  Coast, 
is  augmenting  its  radio  advertising 
with  a  five-minute  newscast,  seven 
niglits  a  week  on  KFBK,  Sacramento 
and  a  series  of  one-minute  transcribed 
novelty  commercials  on  eight  Califor- 

nia stations.  KSFO  is  releasing  the 
transcriptions  five  times  daily,  six 
days  a  week.  Frequency  on  the  other 
stations  varies.  The  transcriptions 
carry  impersonations  of  radio  and 
movie  stars  and  invite  the  listener  to 
guess  tlie  name  of  the  star  being  im- 
l)ersonated.  Agency  is  Cesana  &  Asso- ciates. San  Francisco.  The  station  list: 
KFOX  KMTR  KGFI  KTMC  KERN 
KAR:\I  KFBK. 
ROCKWOOD  &  Co.,  New  York 
(Chncfdate  Bits),  has  started  sponsor- 
sliip  of  Bens  Bye,  Market  Seotit  on 
KFRC,  San  Francisco,  Tuesday, 
Wednesday,  Saturday,  8  :40-8  :45  a.m. 
(I'ST).  Agency  is  Federal  Adv. 
Agency,    N.  Y. 
A.  S.  BOYLE  Co.,  Jersey  City  (Old 
English  Viiix),  has  started  sponsorship 
for  S  weeks  of  Breakfast  CluT)  on 
KFRC,  San  Francisco,  Tuesday, 
Thursday,  S-,S  :30  a.m.  (PST).  Agency 
is  J.  Walter  Thompson  Co.,  San 
Francisco. 

^^^^^ 

When  you  see  the 
Above  Coat  of  Arms 

You  Think  of  Nova  Scotia 

When  You  Think  of 
Nova  Scotia 

You  Must  Think  of 

CHNS 

The  Key  Station  of  the 
Maritimes  at  Hahfax 

Kep:  WEED  &  CO. 

Procreation  Pays 

PROCREATION  pays  divi- 
dends at  WOE,  New  York, 

under  President  Alfred  J. 
McCosker's  new  plan  to  de- 

posit a  $10  check  in  the 
Greenwich  Savings  Bank,  a 
sponsor  on  the  station  for  the 
last  11  years,  in  the  name  of 
each  child  born  to  a  member 
of  the  WOR  staff.  First  bene- 

ficiary was  WOR  Engineer 
Alexander  Sanford's  daugh- ter, Geraldine  Julia,  born 

April  14.  . 

ROYAL  TAILORS,  Chicago  (men's clothing),  on  April  28  started  a  test 
campaign  of  thrice-weekly  quarter- hour  sports  reviews,  Tlie  Press  Box, 
featuring  Jim  Kearns,  sports  editor 
of  the  Chicago  Trihune,  on  WGN,  Chi- 

cago. Agency  is  George  H.  Hartmau 
Co.,  Chicago. 
KROGER  GROCERY  &  BAKING 
Co.,  Cincinnati,  on  April  28  renewed 
for  52  weeks  its  five-weekly  quarter- hour  dramatic  serials  Mary  Foster, 
the  Editor's  Daughter,  for  Vitamin 
B-One  O'clock  bread,  and  Linda's 
First  Love,  for  Hot-Dated  Coffee,  on 
WGN,  Chicago.  Agency  is  Ralph  H. 
Jones  Co.,  Cincinnati. 

CROWN  DOMINION  OIL  Co.,  Ham- 
ilton, Ont.,  on  April  25  started  thrice- 

weekly  transcribed  spot  announce- ments on  CFRB,  Toronto;  CKOC, 
Hamilton;  CKTB.  St.  Catherines, 
Ont. ;  CKCR.  Kitchener.  Ont. ;  CKPC, 
Brantford,  Ont.  Accovmt  was  placed 
by  E.  W.  Reynolds  &  Co.,  Toronto. 
MID  -  CONTINENT  PETROLEUM 
Corp.,  Tulsa  (D-X  gasoline),  on  April 
14  started  a  13-week  schedule  of  five- 
minute  sports  reviews  featuring  Frank 
McGivern  on  WJBC,  Bloomington, 
111.  Agency  is  R.  J.  Potts  &  Co.,  Kan- sas City. 

WILSON  LINE,  Philadephia  (steam- 
ship line),  will  again  use  radio  in 

Philadelphia  this  summer  to  advertise 
its  boat  schedules  and  excursion  trips 
down  the  Delaware  River.  Starting 
June  2,  and  continuing  until  after 
Labor  Day,  the  sponsor  will  use 
KYW,  WDAS  and  WFIL.  Agency  is 
John  Faulkner  Arndt  &  Co.,  Phila- 
delphia. 
YORK  KNITTING  MILLS,  Toronto 
(Harvey  Woods  products),  has 
started  a  series  of  spot  announcements 
in  cooperation  with  local  retail  dealers 
ion  9  stations  throughout  Canada. 
Account  has  been  placed  by  Cockfield 
Brown  &  Co.,  Toronto. 

GENERAL  MILLS,  Minneapolis 
(Wheaties),  started  April  28  a  10- minnte  daily  sports  review  on  WCAU, 
Philadelphia.  Program  is  being  han- 

dled by  Powers  Gouraud,  WCAU  mid- 
night commentator.  Agency  is  Knox- 

Reeves,  Minneapolis. 

Macaroni  Test 

KEYSTONE  MACARONI  Co., 
Lebanon,  Pa.,  will  test  an  Amer- 

ican language  program  for  the 
first  time,  starting  May  5  and  con- 

tinuing throughout  the  entire 
month,  on  WERE,  Wilkes-Barre, 
Pa.,  for  its  San  Gorgio  spaghetti 
sauce.  Sponsor  has  been  using  for- 

eign-language shows  for  a  number 
of  years  on  many  stations  in  va- 

rious markets.  On  WBEE,  partici- 
pation in  the  10:15  a.m.  Women's Program  will  be  used  five  times 

weekly.  Door-to-Door  sampling 
will  be  tied  up  with  the  radio  ad- 

vertising and  if  the  Wilkes-Barre 
test  proves  successful,  similar 
samplings  in  connection  with 
straight  American  radio  programs 
will  be  extended  to  other  markets. 
Agency  is  James  G.  Lamb  Co., 
Philadelphia. 

Baking  Firm  Using 

38  Station  Series 
Columbia  Features  New  Type 

Of  Packaging  for  Cake 
COLUMBIA  BAKING  Co.,  At- 

lanta, southeastern  bakery,  is  using 
radio  extensively  to  promote  its 
new  Redi-Cut  Cake,  which  is  al- 

ready cut  and  packed  in  a  cello- 
phane wrapper.  The  campaign,  sec- 

ond 13-week  series  of  the  year,  is 
placed  by  Freitag  Adv.  Agency, 
Atlanta,  of  which  Norman  Frankel 
is  radio  director. 

Besides  radio,  the  campaign  in- 
cludes 151  newspapers  in  Virginia, 

North  Carolina,  South  Carolina, 
Georgia  and  Florida,  as  well  as 
25,000  broadsides  for  the  grocery 
trade. 

Before  introducing  the  cake,  Co- 
lumbia conducted  tests,  including 

radio,  and  enjoyed  quick  sellouts. 
The  present  campaign  is  intro- ductory, with  38  stations  carrying 
12  to  21  announcements  a  week, 
and  a  39th  to  be  added  later.  The 
entire  promotion  is  built  around 
the  new  and  exclusive  package. 

A  New  Package 

The  cake  is  two-layers,  cut  into 
eight  slices,  and  placed  on  a  tray 
with  each  slice  in  a  separate  com- 

partment. The  cellophane  wrapper 

is  held  in  place  by  a  cardboard  col- 
lar which  snaps  on  and  off.  The 

package  eliminates  staleness  after 
the  package  is  first  opened.  Discs 
were  recorded  by  NBC.  Stations 
are: WJMA,  Covington,  Va.,  to  start  May  25; 
WAIM,  Anderson,  S.  C;  WISE,  Ashe- ville,  N.  C;  WAGA,  WATL,  Atlanta; 
WSOC,  Charlotte;  WCHV,  Charlottesville, 
Va.;  WCOS,  WIS,  Columbia,  S.  C;  WRBL, 
Columbus,  Ga.  ;  WBLJ,  Dalton,  Ga. ; 
WMFJ,  Daytona  Beach,  Fla. ;  WFNC, 
Fayettevile,  N.  C.  ;  WFTM,  Fort  Myers, 
Fla.;  WRUF  Gainesville  Fla.;  WBIG, 
Greensboro,  N.  C;  WKEU,  Griffin,  Ga.; 
WFEC,  Greenville,  S.  C;  WSVA,  Har- risonburg, Va. ;  WHKY,  Hickory,  N.  C; 
WMFR,  High  Point,  N.  C;  WJAX, 
Jacksonville,  Fla. ;  WMAZ,  Macon,  Ga. ; 
WIOD.  Miami;  WMGA,  Moultrie,  Ga.; 
WTMC,  Ocala,  Fla.:  WLOF,  Orlando, 
Fla.;  WPTF,  Raleigh;  WRGA,  Rome, 
Ga.;  WSPB,  Sarasota.  Fla.;  WSUN,  St. Petersburg,  Fla.  ;  WSPA.  Spartanburg, 
S.  C;  WFIG,  Sumter,  S.  C;  WTAL,  Tal- 

lahassee; WDAE,  Tampa;  WGOV;  Val- dosta,  Ga.;  WAYX,  Waycross,  Ga. ; 
WDAK,  West  Point,  Ga.;  WDBO,  Orlando. 

New  Fitch  Program 

F.  W.  FITCH  Co.,  Des  Moines 
(Fitch  Shampoo)  on  May  3  started 
its  weekly  quai'ter-hour  program 
featuring  Happy  Jack  Turner, 
singing  pianist,  on  10  NBC-Eed network  stations  [Broadcasting, 

April  21].  Series  is  heard  Satur- days 9:45-10  a.m.  (CDST).  Agency 
is  L.  W.  Eamsey  Co.,  Davenport,  la. 

1^ 

DENVER'S  FIRST 
ALL  NIGHT  STATION 

Represented  by  Blair 
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GARRY  HARRIS,  Hollywood  ensi- 
neei-  on  the  CBS  Al  Pearce  Shoto, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co..  who  is  Canadian  born,  celebrated 
three  major  events  in  his  life  dnring 
the  week  of  April  24.  He  had  a  birth- 

day on  Monday,  a  fourth  wedding  an- 
niversary on  Thursday  and  the  follow- 

ing day  became  an  American  citizen. 

JOHN  GAUSE,  engineer  of  WGN, 
Chicago,  is  the  father  of  a  boy,  born 
at  St.  Bernards  Hospital,  Chicago. 

LARRY  WALKER,  formerly  of 
AVFTL,  Fort  Lauderdale,  Fla.,  and 
Ben  Tessler  have  been  added  to  the 
engineering  staff  of  WPID,  Peters- 

burg, Va. 

HAL  O'DONNELL.  engineer-an- nouncer of  KVCV,  Redding,  Cal.,  has 
become  production  manager  of  the  sta- tion. 

HENRY  ROBSON  of  Lancaster.  O., 
has  joined  the  engineering  staff  of 
WJLS,  Beekley,  W.  Va.,  succeeding 
William  Barron  who  transferred  to 
the  new  WKWK.  Wheeling.  Bill  Bar- 

rett has  left  the  WJLS  control  room 
to  accept  a  uewswriting  job. 

PAUL  H.  CLARK,  junior  control 
supervisor  of  NBC,  Chicago,  on  April 
28  reported  for  duty  in  the  Naval  Re- 

serve at  Noroton  Heights,  Conn. 

REALISTIC  EFFECTS 

CBC  Engineer  Gets  Authentic 

 Blitz  Recordings  

Mr.  Holmes 

NOW  it  can  be  told. 
During  the  severe  bombings  of 

London  last  September,  Art  Holmes, 
recording  engineer  with  the  Ca- 

nadian Broad- 
easting  Corp. 
Overseas  Unit  in 
Great  Britain,  sat 
in  the  middle  of 
a  famous  London 

park  with  the  re- 
cording car  to  get 

sound  effects  of 
an  air  raid. 
Nightly,  he  fol- lowed the  blitz  to 
the  hottest  spots 

to  make  recordings  which  have 
since  been  used  not  only  on  numer- 

ous broadcasts  but  also  for  use 
with  newsreels  and  by  speakers  de- 

scribing the  air  raids. 
Holmes  was  first  assigned  to  CBC 

work  in  France  in  March  1940,  has 
been  since  then  in  a  collision  at  sea, 
has  stood  anti-submarine  watch  on 
a  liner,  has  been  on  flights  with 
the  RAF,  has  recorded  activities  of 
Canadian  troops  in  Great  Britain. 
Before  going  overseas  he  had 
worked  in  the  Arctic,  been  a  wire- 

less operator  for  10  years  at  sea, 
worked  on  newsreels,  owned  an 
amateur  transmitter.  He  has  been 
overseas  since  December,  1939, 
when  he  stepped  on  board  the  flag- 

ship which  took  over  the  first  Ca- 
nadian troops,  with  only  a  suitcase 

and  his  recording  car. 

WJR'S  NEW  TOWER,  replacing 
the  one  blown  down  in  an  Armistice 
Day  gale,  went  into  operation  last 
week.  Here  Chief  Engineer  M.  R. 
Mitchell  of  the  Detroit  Station 
waves  a  salute  as  the  last  sec- 

tion of  the  700-foot  structure 
goes  into  place.  Mitchell  won  the 
praise  of  engineers  when,  in  zero 
weather  and  a  70-mile  wind,  he  con- 

structed a  temporary  antenna  last 
November  and  had  the  station  back 
on  the  air  at  starting  time  the  fol- 

lowing morning.  The  makeshift  has 
done  valiant  service  throughout  the 
winter,  keeping  the  WJR  signal  at 
full  strength  throughout  its  primary 
area.  The  new  tower  has  already 
greatly  enlarged  the  area. 

New  WFCI,  Providence 
Announces  Personnel 
AFFILIATED  with  both  MBS  and 
Colonial  Network,  the  new  WFCI, 
Pawtucket-Providence,  began  oper- 

ation under  program  test  April  26 
and  launched  its  regular  schedule 
April  28.  The  station  operates  on 
1420  kc.  with  1,000  watts.  The  for- 

mal dedication  was  scheduled  for 

May  3-4. Owned  by  Pawtucket  Broadcast- 
ing Co.,  of  which  Frank  F.  Crook, 

automobile  distributor,  and  Howard 
W.  Thornley,  former  chief  engineer 
of  WPRO,  are  principal  stockhold- 

ers, the  station  is  managed  by  W. 
Paul  Oury,  pioneer  New  England 
broadcaster  and  operator  of  the 
former  WPAW,  in  Pawtucket, 
which  later  was  combined  with 
WPRO.  Theodore  F.  Allen,  for- 

merly with  NBC  and  one-time  man- 
ager of  WQDM,  St.  Albans,  Vt.,  is 

commercial  manager.  Walter  F. 
Hewitt  is  in  the  sales  department. 
The  announcing  staflT  includes 

Don  Graham,  David  Brooks  and 
David  Adams.  Arthur  Paquette  is 
musical  director.  Jefferson  Bordon 
4th,  Jack  Perry,  Charles  Hammond 
and  Barton  Albert  comprise  the 

technical  stafi'. 

CHIEF  ENGINEERS  of  the  64  CBS 
Latin  American  stations  have  been 
welcomed  into  the  ranks  of  CBS  engi- 

neers bv  E.  K.  Cohan,  CBS  director 
of  eiigiiiccriiig.  in  the  38th  issue  of 
•■Eiigiiiccriiig  Notes",  booklet  on  eiiuip- 
iMciit  and  engineering  news  distributed 
I'lorn  time  to  time  by  the  network  to 
its  alliliates.  The  booklet  will  bore- 
after  be  mailed  to  Latin  American  en- 

gineers in  Spanish  and  Portuguese. 

WISH  YOU  WERE  [N 

...  IN  DIXIE? 

Meet  Southern  housewives  socially 
via  Suzanne  Javeau's  glamourous 
WWL  "Women's  Forum",  their 
best-loved  participating  program. 
Available  for  sponsors  Now.  Re- 

cipes, styles,  folk-lore  —  results! 
(11:45-12:00  A.  M.,  Tues.-Thurs.- 
Sat.) 

NEW  ORLEANS- 

50,000  WATTS 

Video  Innovations 

NICK  De  FRANCESCO,  of 
the  engineering  staff  of 
WPEN,  Philadelphia,  and  a 
former  television  engineer  at 
the  Philco  plant  in  Philadel- 

phia, claims  he  has  designed 
a  new  radio  frequency  sec- 

tion receiving  audio  signals 
simultaneously,  without  in- 

terlocking. The  images,  he 
says,  can  be  enlarged  from 
a  small  cathode  ray  to  a 
three-foot  screen  by  a  special 
lens  process.  The  new  lens, 
incorporated  on  the  televi- 

sion camera,  uses  a  special 
curvature  so  that  all  views 

can  be  picked  up  without  vio- 
lently changing  the  position 

of  the  camera.  De  Francesco 
plans  demonstration  of  his 
experiments  at  the  WPEN 
studios. 

HEARINGS  scheduled  for  May  5  at 
Pensaeola  on  the  proposed  revoca- tions of  licenses  of  WTMC.  Ocala, 
and  WDLP,  Panama  City,  Florida 
locals  identified  with  the  Perry  news- 

paper interests,  on  charges  of  "hidden ownership",  have  been  postponed  until 
May  19.  Commissioner  Walker  will 
conduct  the  hearings,  moving  them  to 
Ocala  and  Panama  City  if  he  deems necessary. 

Board  for  Conciliation 

Of  Labor  Troubles  in 

Dominion  Is  Advocated 

THE  Department  of  Labor  at  Ot- tawa has  announced  readiness  to 
appoint  a  Conciliation  Board  to 
discuss  labor  problems  of  the  Can- 

adian Broadcasting  Corp.  and  its 
technical  employes  who  are  re- 

ported to  have  requested  such  a 
board. 

The  entire  labor  question  is  un- 
derstood to  be  in  connection  with 

technical  staffs  in  larger  centers. 
Shortly  after  the  outbreak  of  war 
the  CBC  announced  that  union  or- 

ganization would  not  be  allowed 
within  the  CBC  for  the  duration. 

The  CBC's  employes  are  not  strict- 
ly civil  servants  since  the  CBC 

is  a  private  corporation  owned  by 
the  government,  but  CBC  officials 
feel  that  CBC  employes  come  under 
the  same  regulations  as  the  civil 
service  insofar  as  unions  are  con- 
cerned. 

This  stand  has  not  yet  been 
tested,  though  it  is  based  on  a 
ruling  of  the  Justice  Department 
that  civil  service  disputes  do  not 
come  under  the  Industrial  Disputes 
Act.  CBC  officials  state  that  they 
are  ready  at  any  time  to  discuss 
wages  and  working  conditions  with its  employes. 

BALTIMORE  INSTITUTIONS: 

i^A  NEW  DAY) 

GOING  MUTUAL  OCT.  1 

PIMLICO 

America's  most  famed 

race  course;  scene  of 

{;pf'^'^  the"Preakness" 

WFBR 

Maryland's  Pioneer  Broadcast  Station 

WFBR  has  always  shown  a  keen,  "home- 
town" interest  in  local  events — it  has  won 

acceptance  by  Baltimoreans  as  a  Baltimore 

_  institution. That  public  acceptance  gives  more 
"pull"  to  your  radio  advertising 
when  you  use  WFBR. 

WFBR 

National  Representative:  Edward  Petry  &  Co. 
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CHILD  QUIZ  SERIES 
GOES  OlS  DON  LEE 

BECAUSE  it  allegedly  followed  too 
closely  formula  of  the  NBC  Quiz 
Kids,  sponsored  by  Miles  Labs. 
(Alka  Seltzer),  Hollywood  execu- 

tives of  that  network  cancelled 
launching  on  April  28  of  the  week- 

ly half-hour  program,  Kids  of  the 
Week,  on  11  Pacific  Blue  network 
stations,  Sunday,  5-5:30  p.m. 
(PST). 
Lime  Cola  Co.  of  California 

(beverages),  sponsor  of  the  new 
show,  was  offered  choice  of  two 
substitute  programs,  but  turned 
them  down.  Instead,  Davis  &  Pear- 

son Adv.  Agency,  Hollywood,  serv- 
icing the  account,  announced  that 

Kids  of  the  Week  will  start  May 
10  for  13  weeks  on  14  Pacific  Coast 
Don  Lee  stations,  Saturday,  1:30-2 
p.m.  (PST),  in  a  test  before  going 
transcontinental  on  MBS. 

Don  D.  Davis,  agency  executive, 
said  the  program  formula  as  pre- 

sented to  NBC  Hollywood  execu- 
tives had  originally  been  approved, 

but  later  tabooed.  He  said  the  Lime 
Cola  program  differs  from  the  Quiz 
Kids  in  that  it  has  only  one  quiz 
angle,  that  of  the  six  youngsters 
hurling  questions  at  a  guest  per- 

sonality. Otherwise,  it  was  said, 
they  discussed  current  topics,  with 
a  "kid  of  the  week"  chosen  for  some 
meritorious  act.  Show,  under  the 
new  setup,  is  to  originate  from 
Hollywood,  with  Doris  Sederholm 
portraying  the  role  of  Betsy  Ross. 

Action  of  NBC  executives  in  can- 
celling Kids  of  the  Week,  it  is  un- 

derstood was  to  avoid  any  infringe- 
ment claim  on  the  part  of  Alka- 

Seltzer,  which  releases  its  weekiy 
Quiz  Kids  on  the  Blue. 

MBS  Outlets  Study  ASCAP  Plan 
{Continued  from  Page  9) 

All carry 

lease 

on  last  Friday  there  was  no  indica- 
tion that  either  of  these  networks 

would  conclude  their  arrangements 
with  ASCAP  until  after  the  NAB 
convention. 

Infringement  Clause 

the  proposed  license  forms 
ASCAP's  agreement  to  re- station  or  network  and  its 

sponsors  and  advertising  agencies 
from  any  liability  claims  that  have 
arisen  since  Jan.  1,  1941,  because  of 
broadcasts  allegedly  infringing  on 
copyrights  controlled  by  ASCAP. 
Contracts  also  for  the  first  time 
provide  for  indemnification  of  ad- 

vertisers and  agencies  as  well  as 
stations  against  infringement 
claims. 

In  a  letter  accompanying  the  li- 
cense forms,  the  Mutual  copyright 

committee  reviews  its  negotiations 
with  ASCAP  which  it  states  were 
undertaken  at  the  decision  of  MBS 
shareholders  that  the  return  of 
ASCAP  music  to  the  air  was  in  the 

public  interest.  Reason  for  Mutual's independent  negotiations,  apart 
from  the  public  interest  involved, 
"was  the  advice  of  our  attorneys 
that  negotiations  should  be  entered 
upon  separately  and  in  good  faith 
to  avoid  any  charge  of  conspiracy 
with  other  elements  in  the  industry 

in  violation  of  the  anti-trust  laws," 
the  letter  states. 

Analyzing  the  proposed  plans, 
the  letter  points  out  the  3%  blanket 

BROOKLYN'S  OWN  STATION 

WBNY 

Now  Serving  the  World's  Richest  Market 

5 00  watts  full  time    1430  kilocycles 

Griffith  B.  Thompson 

Vice  President 

1  Nevins  Street Brooklyn,  N.  Y. 

license  station  fee  in  place  of  the 
5%  paid  previously;  the  deduction 
of  line  charges  and  fixed  sales  ex- 

penses; the  length  of  the  contract, 
eight  years  and  seven  months, 
which  "removes  any  question  as  to 
ASCAP  licenses  for  a  substantial 

period  of  time";  the  extension  of 
indemnity  to  advertisers  and  agen- 

cies; the  "most  favored  nation" 
clause  and  other  advantages,  in- 

cluding the  reduction  in  royalty 
rates  which  "should  make  it  pos- 

sible for  broadcasters  to  secure  ad- 
ditional music  from  other  sources, 

so  that  the  total  music  cost  might 
well  be  the  same  or  less  than  the 
percentage  paid  to  ASCAP  in 

1940." 

Letter  was  signed  by  the  full 
copyright  committee:  Alfred  J. 
McCosker,  chairman;  E.  M.  Antrim, 
H.  K.  Carpenter,  Lewis  Allen 

Fred  Weber,  and  approved 
E.  Macfarlane,  MBS  presi- 

Weiss, 

by  W. dent. 
Minority  Report 

The  Shepard-Taft  telegraphic 
"minority  report"  against  the  ac- 

tion of  the  majority  of  the  Mutual 
board  in  approving  the  proposed 
formula,  reads  as  follows: 

"Mutual  sent  you  today  informa- 
tion regarding  contracts  not  yet 

drawn  which  ASCAP  has  promised 
to  sign  with  Mutual  and  individual 
stations.  Mutual  asked  for  quick 
reply  which  would  commit  stations 
without  allowing  time  for  analysis 
of  proposal  and  without  waiting 
for  NAB  convention  being  held 
within  10  days. 

"Present  proposal  should  be  com- 
pared with  offer  ASCAP  made  to 

you  in  March,  1940,  and  which  you 
turned  down.  In  most  cases  present 
offer  through  Mutual  affords  you  no 
saving.  On  basis  best  figures  pro- 

curable ASCAP  would  collect  under 
proposed  deal  close  to  amount  paid 
in  1940.  We  believe  it  would  be 
suicide  to  put  ASCAP  music  back 
on  air  as  Mutual  committee  sug- 

gests before  individual  station  con- 
tracts are  signed.  Alternative  per- 

program  deal  contains  guarantees 
and  we  believe  does  not  comply  with 
consent  decree.  We  trust  you  will 
not  be  stampeded  and  will  wire 
Mutual  you  are  withholding  your 
decision  until  after  convention.  Let- 

ter follows  as  soon  as  can  make 

detailed  analysis." Releasing  the  telegram  to  the 
press,  Mr.  Shepard  said  that  of 
the  142  stations  which  are  exclu- 

sive MBS  affiliates,  122  are  sub- 
scribers to  BMI.  Breaking  them 

down  into  income  groups  on  the 
basis  of  1939  revenue  figures,  he 
said  that  78  of  the  stations  had  in- 

comes of  $50,000  or  less  and  so 
would  have  paid  ASCAP  only  3% 
under  the  terms  of  the  license  of- 

fered by  ASCAP  last  year  and  re- 
jected by  the  stations.  Of  the  other 

44  Mutual  stations,  37  fall  in  the 
$50,000  to  $150,000  class,  which  the 
license  proffered  by  ASCAP  last 
year  would  have  taxes  4%,  and 
seven  stations  in  the  $150,000  and 
over  category,  for  whom  the  AS- 

CAP fee  would  have  amounted  to 

5%. FCC  Chairman  James  L.  Fly  was 

quoted  by  International  News  Serv- 
ice as  follows :  "I  can  say  that,  of 

course,  I  feel  that  there  is  a  strong 
public  interest  in  making  available 
to  the  public  at  an  early  date  the 
vast  libraries  of  ASCAP.  I  should 
be  regretful  if  there  should  arise 
any  impediment  to  expeditious  con- sideration of  this  problem  by  any 
and  all  broadcasters.  I  certainly 
think  the  movement  is  in  the  pub- 

lic interest  and  I  am  happy  to  hear 
that  the  entire  industry  is  making 
progress  in  the  negotiations  which 

are  now  under  way." MBS,  in  its  press  release,  said 
that  individual  agreements  with 
ASCAP  "can  be  expected  from  such 
stations  as  WOR,  WGN,  KHJ,  Don 
Lee  Network,  WIP,  WHK,  WCLE, 

WGR,  WCAE  and  WFBR".  This, 
it  is  presumed,  stems  from  ap- 

proval of  the  ASCAP  proposal  by 
directors  of  MBS  representing  these 
stations. 

MBS  Reply  to  Miller 

On  May  2  Fred  Weber,  MBS 
general  manager,  sent  the  follow- 

ing answer  to  Neville  Miller:  "Your telegraphic  communication  has 
reached  our  attention.  We  are 
amazed  that  you  would  proffer  an 
analysis  of  the  ASCAP  proposal 
while  it  is  en  route  and  before  it 
was  received  by  Mutual  stations. 
We  wonder  what  prompted  you  to 
make  such  an  analysis  since  the 
Mutual  copyright  committee  sent  a 
complete  analysis  with  the  pro- 

posals. 

"We  understood  that  the  NAB 
was  an  association  supported  by 
the  entire  radio  industry.  Recently 
the  association  has  demonstrated 
an  increasing  alarming  tendency  to 
enter  into  controversial  subjects  af- 

fecting competition  between  the 
older  networks  and  the  Mutual 

Broadcasting  System.  This  is  em- 
phasized by  your  action  in  entering 

into  a  matter  of  business  which 
solely  concerns  the  affiliates  and Mutual. 

"We  protest  against  your  at- 
temps  to  coerce,  influence,  and  re- strain the  free  choice  of  action  of 

independent  broadcasting  stations." 
RADIO  commentators  Johannes  Steel, 
Lisa  Sergio  and  Linda  Littlejohn  will 
be  among  the  well-known  radio  figures 
speaking  at  the  First  National  Town Hall  Conference  to  be  held  at  Town 
Hall,  New  York,  May  7-9,  under  the direction  of  George  V.  Benny  Jr., 
president  of  Town  Hall,  and  moderator 
of  the  NBC  America's  Town  Meeting 
of  Air  program. 

A  new  navy  yard  is  now  being  added 
to  the  already  super-colosaal  defense 
program  centered  here.  Reach  this 
ready  cash  business. 

CHIUeO    DETROIT    ITUHTt  PHIUDCIPHU 

JACKSONVILLE 
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WHO 

at  Des  Moines 

is  "Heard  Regularly" 
all  over  IOWA  with 

50,000  WATTS 
from  the  center 

of  the  State 
• 

J.  O.  MALAND,  Manager 
FREE  &  PETERS,  Inc. 

National  Representatives 

Network  /Kccounh 
Ail  lime  EDSTunless  olherwise  indicated. 

New  Business 

DR.  B.  L.  CORLEY'S  PRODUCT, 
San  Francisco  (medicinal),  recentlj' 
started  for  52  weeks  gviarter-liour 
health  talks  on  8  Don  Lee  California 
stations  (KFRC  KIEM  KHSL  KYCV 
KTKC  KDOX  KYOS  KMYC)  Sat.. 
]0:15-1():3()  a.m.  (FST)  Agency: 
Rufus  Rhoades  &  Co.,  San  Francisco. 
GENERAL  PETROLEUM  Co.,  Los 

j  Angeles    (Mobil  gas,   oil),    on  April I  27  started  for  52  weeks,  /  Was  There 
on  9  CBS  West  Coast  stations  (KNX 
KSFO   KARM   KOIN    KIRO  KYI 
KFPY  KOY   KTUC),   Sun.,  9-9:30 

j  p.m.    Agency :    Smith   &  Drum,  Los Angeles. 
:  STANDARD    OIL   Co.   of  Indiana, 
:  Chicago,  on  April  18  started  Auction 
Quiz  for  52  weeks  on  45  NBC-Blue 
stations,   Fri.,   8-8 :3()   p.m.   Agency : 
McCann-Erickson,  Chicago. 
INTERNATIONAL  SILYER  Co.  of 
Canada,  Hamilton,  Ont.  (silverware), 
on  April  27  started  an  all-Canadian i<ilver  Theatre  Summer  Shoio  on  30 
Canadian  Broadcasting  Corp.  stations. 
Sun.,  6-6:15  p.m.  EDST.  Agency: 
Young  &  Rubicam,  Toronto. 

CAMPBELL  SOUP  Co.,  New  Toron- 
to, Ont.,  on  April  28  started  the 

French  romantic  daytime  serial  Jeun- 
esse  Doree  on  CBF,  Montreal ;  CBV, 
Quebec ;  and  CBJ,  Chicoutimi,  Que. ; 
Mon.  thru  Fri.,  12-12 :15  p.m. 
(EDST).  Agency:  Cockfield  Brown 
&  Co.,  Toronto. 

WILMINGTON   TR  AN  SPORT  A- 
TION  Co.,  Los  Angeles,  on  May  12 

i   starts  Catalina  Fun  Quiz  on  6  CBS 
I  Pacific  Coast  stations,  Mon.  thru  Fri., 

12  noon-12:15  p.m.  (PST).  Agency: 
j  Arthur  Meyerhoff  &  Co.,  Los  Angeles. 
McKESSON  &  BOBBINS,  Bridge- 

port (proprietary),  on  May  12  starts 
'  65  participations  in  Yankee  Netivork Neivs,  on  19  Yankee  stations,  1-1 :15 

p.m.  Agency  :  Brown  &  Tarcher,  N.  Y. 

Renewal  Accounts 

COCA  COLA  Co.,  Atlanta  (soft 
drink),  on  May  25  renews  for  26 
weeks  The  Pause  That  Refreshes  on 
the  Air  on  105  CBS  stations  Sun., 
4 :30-5  p.  m.,  and  on  June  29  shifts 
to  Sun.,  8-8  :30  p.m.  Agency  :  D'Arcy Adv.  Co.,  N.  Y. 
FIRESTONE  TIRE  &  RUBBER  Co., 
Akron,  on  June  2  renews  for  52  weeks 
Voice  of  Firestone  on  56  NBC-Red 
stations,  Mon.,  8:30-9  p.m.  Agency: 
Sweeney  &  James,  Cleveland. 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  has  renewed  Rumha 
y  Romance,  broadcast  in  Spanish  for 
Camel  cigarettes  to  Latin  America 
over  NBC's  shortwave  transmitters, WRCA  and  WNBI,  for  another  13 
weeks.  Thursday  evening  half-hour 
featuring  Xavier  Cugat  and  his  or- 

chestra. Agency :  William  Esty  & 
Co.,  N.  Y. 

St.  Louis 

Welcomes 

N.A.B. 

Come  In  And  Chew 

The  Fat  With  Vs 

Shaffer  -  Brennan 

Margulis  Adv.  Co. 
4  North  Eighth  St. 

Color  Television  Given 

First  Exhibition  by  NBC 
NBC  last  Thursday  took  its  color 
television  out  of  the  laboratory  for 
its  first  demonstration,  with  a  score 
of  newspapermen  as  witnesses.  At 
the  present  stage  of  development 
the  brilliance  added  by  color  is 
partly  offset  by  the  greater  resolu- 

tion of  the  black-and-white  images. 
Like  the  CBS  television,  previous- 
ly demonstrated,  NBC's  system  is mechanical,  with  the  color  supplied 

by  three-color  discs,  operated  in 
synchronization  at  transmitter  and 
receiver.  Scanning  of  the  two  sys- 

tems is  also  similar,  120  fields  giv- 
ing 20  interlaced  frames  a  second. 

Also  like  the  CBS  demonstrations, 
NBC's  was  not  actually  broadcast, 
but  was  sent  by  cable  directly  from 
the  studio  to  the  receivers.  0.  B. 
Hanson,  NBC  vice-president  and 
chief  engineer,  stated,  however, 
that  during  the  past  four  weeks 
NBC  has  broadcast  20  hours  of 
color  television  for  field  tests.  He 
reported  that  he  had  received  the 
colored  pictures  clearly  at  his  sub- urban home  some  45  miles  from  the 
transmitter. 

Mr.  Hanson  said  the  ultimate 
answer  should  provide  an  all-elec- 

tronic system  for  color  as  it  does 
for  black-and-white  television,  but 
that  at  present  the  mechanical  color 
disc  provides  the  simplest  method. 

SANTA  FE  TRAILWAYS  &  Bur- 
lington Trailways.  Los  Angeles  (bus 

transport),  will  jointly  sponsor  week- 
ly the  quarter-honr  transcribed  serial, 

the  Shadow,  on  KHJ,  Hollywood. 
Contract  is  for  20  weeks,  starting- May  6.  A  merchandising  plan  is 
planned.  Agency  is  Ferry-Hanly  Co., 
Los  Angeles. 

FORT  WORTH  POULTRY  &  EGG 
(Armour  &  Co.)  for  Cloverbloom  but- 

ter April  25  renewed  Clover-Bloom 
Quartet  for  13  weeks  over  15  Texas 
State  Network  stations,  Fri.,  12:30- 
12:45  p.m.  (CST).  Placed  direct. 
PRUDENTIAL  INSURANCE  CO. 
OF  AMERICA,  New  York,  on  May 
26  renews  When  a  Oirl  Marries,  on 
.52  CBS  stations,  Mon.  thru  Fri., 
12:15-12:30  p.m.  Agency:  Benton  & 
Bowles,  N.  Y. 

Network  Changes 

CAMPTBELL  SOUP  Co.,  Camden,  on 
May  5  shifted  Amos  'n'  Andy  for  two weeks  from  Hollywood  to  New  York 
on  01  CBS  stations,  Mon.  thru  Fri., 
7-7  :15  p.m  Agency  :  Ward  Wheelock 
Co.,  Philadelphia. 
HECKER  PRODUCTS  Corp..  New 
York  (Shinola),  on  May  3  shifted 
Lincoln  Highway  from  10-10:30  a.m. 
to  11-11 :30  a.m.,  and  rebroadcast  time 
from  12-12  :30  to  1-1 :30  p.m.  Sat.  on 
61  NBC-Red  stations.  Agency  :  Benton 
&  Bowles,  N.  Y. 
MARS  Inc..  Chicago  (candy  bars),  on 
May  26  shifts  Dr.  I.  Q.  from  Washing- ton, D.  C.  to  Detroit,  for  six  weeks  on 
97  NBC-Red  stations,  Mon.  9-9:30 
p.m.  Agency  :  Grant  Adv.,  Chicago. 
ROMA  WINE  Co.,  New  York  (wines), 
on  May  2  shifted  origination  of  What 
Do  You  Think  on  19  Mutual-Don  Lee California  &  Arizona  stations,  Mon., 
Fri.,  6:45-7  p.m.  (PST),  from  San Francisco  to  Los  Angeles.  Agency : 
Cesana  &  Assoc.,  San  Francisco. 

GENERAL  FOODS  Corp.,  New  York 
(La  France,  Satina,  Minute  tapioca), 
on  April  28  added  19  stations  in  -Toiice 
.Jordan,  Oirl  Interne,  making  a  total 
of  78  CBS  stations,  Mon.  thru  Fri., 
2  -15-2  -30  p.m.,  rebroadcast  6  :30-6  :45 
p  m.  The  additional  19  stations  will 
carry  commercials  for  Postum.  .A.gency  : 
Young  &  Rubicam,  N.  Y. 

FARMERS  OF  WLW 

Executives  Don  Rural  Garb  for 

 Special   Program  ■ 
EXECUTIVES  of  WLW,  Cincin- 

nati, turned  farmers  for  a  day 
April  23,  when  a  special  dedicatory 
program  was  aired  from  the  sta- 

tion's new  experimental  farm  in 
Warren  County,  Ohio  [Broadcast- 

ing, April  21].  Holding  the  cup  for 

a  refreshing  pause  during  the  cere- 
monies is  Robert  E.  Dunville,  gen- 

eral sales  manager  of  the  broad- 
casting division  of  the  Crosley 

Corp.  Pumping  the  elixir  is  James 
D.  Shouse,  vice-president  in  charge 
of  broadcasting,  while  Ed  Mason, 
farm  director  of  the  station,  mike 
in  hand,  broadcasts  the  incident. 

With  a  cackling  hen  furnishing 
the  accompaniment,  Mr.  Shouse, 
told  listeners:  "Since  the  project  is 
the  first  of  its  kind  ever  undertaken 
by  a  radio  station — people  have 
asked  me  'Why  is  a  radio  station interested  in  a  farm  and  what  is 

the  logic  in  the  back  of  it'."  In answering  these  questions,  Mr. 
Shouse  pointed  out  that  his  station 
pioneered  along  lines  of  public  serv- 

ice, and  since  a  large  percentage 
of  the  station's  listeners  were  from 
rviral  areas  where  they  could  be 
reached  only  by  a  clear-channel  sta- 

tion such  as  WLW,  they  are  do- 
ing everything  possible  "to  bring them  new  and  additional  informa- 
tion about  better  methods  in  farm- 
ing". The  farm  is  known  as  "Every- 

body's Farm". 

Reggie  Martin  Appointed 

As   Manager   of  WIZE 
REGGIE  MARTIN,  veteran  radio 
man  who  on  May  1  left  the  general 
managership  of  WINX,  Washing- 

ton, on  the  same  date  became  man- 
ager of  WIZE,  Springfield,  O.,  con- 

trolled by  Charles  Sawyer,  Cincin- 
nati attorney  and  Democratic  na- 

tional committeeman  from  Ohio. 
The  appointment  was  announced  by 
Ronald  B.  Woodyard,  vice-president 
of  WIZE  and  of  WING,  Dayton, 
also  Sawyer-controlled.  With  the 
Martin  appointment,  Woodyard 
stated  he  will  devote  his  entire  at- 

tention to  the  Dayton  station. 
Martin's  move  to  WIZE  reunites 

three  former  members  of  the  Iowa 
Broadcasting  Co.  staff.  Several 
years  ago  Martin  was  program  di- 

rector of  KSO,  Des  Moines,  and 
Ranny  Daly,  now  program  director 
of  WING,  held  the  same  position 
at  KRNT.  At  that  time  Woodyard 
was  a  salesman  for  the  two  stations, 
and  he  and  Martin  were  roommates. 
Martin  later  went  to  WJNO,  West 
Palm  Beach,  as  manager,  and  from 
there  to  Washington. 

(D.P.) 
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Two  FM  Station  Grants 

Conditioned  on  Order  79 
DEVIATING  from  its  practice  un- 

der the  newspaper  inquiry  order, 
the  FCC  last  Wednesday  announced 
granting  of  the  Class  B  FM  appli- 

cation of  the  Milicaukee  Journal, 
to  which  the  call  W55M  already  has 
been  assigned.  Action  was  taken 
on  petition  of  the  newspaper  com- 

pany, which  operates  WTMJ,  set- 
ting forth  that  construction  of  the 

station  had  been  about  half-com- 
pleted, with  approximately  $50,000 

already  spent  and  another  $100,000 
earmarked. 

The  Commission  ordered  issuance 
of  the  construction  permit  under 
the  last  proviso  of  Order  79, 
adopted  in  March,  upon  finding  that 
"the  public  interest,  convenience and  necessity  will  be  served  by 
construction  at  this  time  and  with- 

out prejudice  to  determination  of 
the  newspaper  issue". At  the  same  meeting,  the  FCC 
ordered  issuance  of  a  construction 
permit  for  a  new  FM  station  to 
Radio  Service  Corp.  of  Utah,  which 
operates  KSL,  but  with  the  condi- tion that  no  construction  shall  be 
undertaken  or  completed  until  the 
Commission  has  acted  on  the  gen- 

eral newspaper  ownership  question. 
The  proposed  FM  station,  to  which 
the  call  K47SL  has  been  assigned, 
is  corporately  linked  with  the  Salt 
Lake  City  Ti-ibiuie  and  Telegram. 
John  F.  Fitzpatrick,  publisher  of 
the  newspapers,  is  listed  as  an 
approximate  20%  stockholder,  with 
the  Mormon  Church  owning  50.5%. 

LIP-STICK  and  slip-stick  brigade  is  what  this  out-door  shot  was  labelled 
by  Everett  L.  Dillard,  manager  of  Commercial  Radio  Equipment  Co., 
Kansas  City  engineering  firm.  When  spring  fever  struck,  the  crew 
adjourned  to  the  balmy  outdoors.  (1  to  r)  M.  W.  Woodward,  Harold 
Crispell,  Betty  Davis,  R.  F.  Rschannen,  Mr.  Dillard  and  R.  F.  Wolfskill. 

Morris  Granted  Control       Don  Lee  Video  Sports 

ACA  Elections 
LOUIS  LITTLE.JOHN  and  Edward 
Darliugton,  both  of  Philadelphia,  have 
been  elected  chairman  and  .secretary- 
treasurer  respeetivel.v  of  the  newly- created  Broadca.st  District  Local  1  of 
the  American  Communications  Assn. 
Elected  branch  chairmen  were :  Sid- 

ney Adler,  New  York ;  Raymond  P. 
Griswold,  Buffalo,  and  Charles  C. 
Smith,  Philadelphia.  Sanford  Alper 
was  elected  secretary-treasurer  of  the New  York  branch  ;  Walter  Krieman 
was  elected  .secretary  and  Ernest 
.Tones  treasurer  of  the  Buffalo  branch. 
Baltimore  and  Washington  branches 
will  hold  their  elections  shortly,  it  was 
stated. 

Of  KSUN,  Lowell,  Ariz. 
CARLETON  W.  MORRIS,  man- 

ager of  KSUN,  Lowell,  Ariz.,  was 
authorized  by  the  FCC  April  29 
to  assume  control  of  Copper  Elec- 

tric Co.  Inc.,  licensee  of  KSUN. 
Under  the  deal  Mr.  Morris  will 
purchase  58.7%  of  the  issued  and 
outstanding  capital  stock  from  the 
present  holders,  Lawrence  R.  Jack- 

son and  James  S.  Maffeo,  for  a  total 
consideration  of  $6,001.  KSUN 
operates  with  250  watts  on  1200  kc. 

The  FCC  the  same  day  also  au- 
thorized Sarah  M.  Scanlan,  execu- 

trix of  the  estate  of  Joseph  M. 
Scanlan,  deceased,  to  transfer  con- 

trol of  the  Star  Printing  Co.,  per- 
mittee of  KRJF  under  construction 

in  Miles  City,  Mont.,  to  Sarah  M. 
Scanlan  personally.  Action  involves 
68.1%  of  the  stock.  Station  is 
1009f  controlled  by  stockholders  of 
the  Star  Printing  Co.,  publisher  of 
the  Miles  City  Star.  KRJF  will 
operate  with  250  watts  on  1340  kc. 

NEW  YORK  financial  circles  reported 
April  28  that  RCA,  which  last  Oc- 

tober borr(jwed  $5,000,000  from  a 
group  of  banks,  has  borrowed  $10,000.- 
000  more  to  expand  facilities  for  de- 

fense orders  and  other  increased  busi- 
ness. Both  loans  are  for  five  years  at 11/2%- 

TO  TEST  new  developments  in 
equipment  and  technique,  all  avail- 

able outdoor  sports  in  Southern  Cal- 
ifornia will  be  covered  by  the  tele- 
vision cameras  of  W6XA0  in  an 

experimental  program  lined  up  by 
Thomas  S.  Lee,  president  of  Don 
Lee  Broadcasting  System,  which 
owns  and  operates  the  station.  With 
advantages  of  the  new  transmitter 
of  W6XA0  on  top  of  1700-foot  Mt. 
Lee,  two  cameras,  one  with  wide- 
angle  and  the  other  with  telephoto 
lens,  are  to  be  used.  Reports  from 
500  owners  of  teleceivers  in  the 
area  will  be  used  to  judge  qualities 
of  experimental  coverage. 

New  Portable  Recorder 

Is  Announced  by  RCA 

A  NEW  TYPE  portable  disc  re- 
cording equipment  for  cutting  high- 

quality  instantaneous  recordings 
both  in  the  studio  and  on  remote 
locations,  has  been  announced  by 
the  Engineering  Products  Section 
of  RCA  Mfg.  Co.  Although  a  qual- 

ity instrument  in  all  respects,  the 
device  is  compact  enough  to  be 
enclosed  in  two  handy  carrying 
cases  when  ready  for  moving. 

Designed  for  long  service  and 
built  to  the  same  standards  set  for 
RCA's  radio  studio  equipment,  the 
portable  unit  is  a  complete  record- 

ing channel,  with  the  exception  of 
a  microphone.  It  consists  of  a  turn- 

table, a  record  cutting  attachment, 
and  an  amplifier  and  loudspeaker 
unit.  The  turntable  and  the  am- 

plifier-speaker unit  may  be  used  to- 
gether as  a  high-quality  record 

player. 
Boost  for  WHBL 

WHBL,  Sheboygan,  Wis.,  was  au- 
thorized April  29  by  the  FCC  to 

increase  its  power  from  250  watts 
night,  1,000  watts  day,  to  1,000 
watts  fulltime  on  1330  kc,  with  a 
directional  antenna  for  fulltime 
use.  WESX,  Salem,  Mass.,  was 
granted  a  construction  permit  to 
increase  its  power  from  100  watts 
to  250  watts  fulltime,  on  1230  kc. 

Leese  Corp.  Asks  FM 
M.  A.  LEESE  RADIO  Corp.,  owned 
by  the  Washington  Evening  Star 
and  licensee  of  WMAL,  Washington, 
which  it  leases  to  NBC,  has  applied 
to  the  FCC  for  commercial  FM 
facilities  in  the  Capital  City.  The 
application,  bringing  the  number 
pending  to  60,  asks  47.1  mc.  to  cover 
5,000  square  miles  and  a  population of  899,946. 

Criminal  Caught 

IMAGINE  facing  a  hunted 
killer  across  the  counter  of  an 
empty  lunch  room  while  the 
radio  blared  his  description! 
That  was  the  nerve-wracking 
experience  of  a  Hazen,  Nev., 
bartender  April  23  while  lis- 

tening to  KOH,  Reno.  Luckily 
the  killer  was  busy  playing 
the  pin  ball  machine  and  did 
not  hear  the  announcement. 
When  the  keeper  went  out  to 
get  help,  his  friends  said  the 
man  did  not  fit  the  radio  de- 

scription. He  was  allowed  to 
catch  a  freight  to  the  next 
town  but  the  persistent  bar- 

keeper called  the  police  and 
warned  them.  The  killer  was 
picked  up  12  miles  away.  In 
a  letter  to  KOH,  the  police 
chief  gave  the  station  com- 

plete credit  for  making  pos- 
sible the  capture  of  the  mur- derer a  little  more  than  eight 

hours  after  the  crime  was 
committed. 

Rules  for  Applications 

Are  Amended  by  FCC 

RULES  governing  the  submission 
of  applications  to  the  FCC  for 
standard  broadcast,  FM,  interna- 

tional and  television  stations  were 
amended  by  an  action  of  the  Com- 

mission April  30.  Hereafter  appli- 
cants must  submit  applications  in 

triplicate  rather  than  in  duplicate 
as  required  by  items  d  and  f  in  sec- tion 1.351  and  section  1.382  (b)  of 
the  Commission's  Rules  of  Practice and  Procedure.  The  previous  day 
the  FCC  had  amended  the  rules 
governing  studio  transmitter  link 
broadcast  stations  to  provide  for 
utilization  of  stations  in  this  serv- 

ice by  international  stations.  The 
revised  rules  will  permit  the  hold- 

ing of  not  more  than  two  STL  sta- 
tion licenses  in  connection  with  each 

license  for  an  international  station. 

New  FM  Transmitter 

LEWIS  ALLEN  WEISS,  vice- 
president  and  general  manager  of 
Don  Lee  Broadcasting  System,  has 
placed  an  order  with  Graybar  Elec- tric Co.,  Los  Angeles,  for  a  high 
voltage  FM  transmitter  to  be 
erected  atop  Mt.  Lee,  Hollywood 
site  of  the  Don  Lee  television  sta- 

tion, W6XA0.  New  unit,  expected 
to  start  operation  by  early  summer, 
will  consist  of  a  230-foot  steel  ver- 

tical tower  on  top  of  a  six-bay 
turnstile  antenna,  adding  another 
70  feet  to  the  radiator's  height. 
Frank  Kennedy,  Don  Lee  chief  en- 

gineer, is  to  supervise  installation 
of  the  FM  equipment  that  will 
service  an  area  of  7,000  square miles. 

IBEW  Signs  KIEV-KFVD 
AFTER  several  weeks  of  negotiation, 
KIEV,  Glendale,  Cal.,  and  KFVD, 
Los  Angeles,  in  late  April  announced 
the  signing  of  100%  union  shop  con- 

tracts with  Local  40,  IBEW.  Con- tracts call  for  standard  union  wage 
scales  for  all  technicians,  two-week 
vacation,  sick  leave  and  other  improved 
working  conditions.  Al  Speede,  busi- ness manager  of  Local  40,  with  Roy 
Tindall  and  W.  A.  Kelly,  international 
representative  of  IBEW,  negotiated 
the  contracts  wdth  .J.  Frank  Burke 
and  David  H.  Cannon,  managers  of 
KFVD  and  KIEV,  respectively.  Ne- gotiations are  also  under  way  with 
KFAC,  Los  Angeles. 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City  ,  N.  Y. 
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+47.8  of  Population 

Lives  in  140  Cities 

THAT  47.8%  of  the  population 
of  the  United  States  lived  in  the 
140  metropolitan  districts  of  the 
country  as  of  April  1,  1940,  was 
disclosed  in  a  U.  S.  Census  Bureau 
report  released  April  30. 

Statistics  gathered  as  part  of  the 
1940  decennial  census  showed  there 
v/ere  62,958,703  persons  living  in 
the  140  metropolitan  districts,  and 
that  these  districts  also  contained 
18,184,716  dwelling  units,  or  48.7% 
of  the  nation's  total.  The  latter 
figure  was  taken  from  the  1940 
housing  census  gathered  concur- 

rently with  the  population  count. 
Of  these  dwelling  units  850,731,  or 
4.7%,  were  vacant  and  for  sale  or 
rent  as  compared  with  5%  in  the 
country  as  a  whole. 

3.7  Persons  Per  Dwelling 

The  average  population  per  occu- 
pied dwelling  unit  was  3.7  in  the 

total  area  of  140  metropolitan  dis- 
tricts, being  3.6  in  the  central  cities 

J  and  3.8  outside  these  cities.  In  the 
nation  as  a  whole,  the  average  popu- 
lation  per  occupied  dwelling  unit 

J  was  3.8. 
il      Summary  population  and  housing 
.  data  for  each  of  the  140  metropoli- 
)  tan  districts  are  given  in  tables  now 
available  from  the  Census  Bureau. 

■  The  population  figures  are  final, 
'  with  the  housing  figures  subject  to 
'  possible  slight  revisions.  Separate 
i  announcements  are  being  released 
I  by  the  Census  Bureau  for  the  in- 
,  dividual  metropolitan  districts,  giv- 

ing 1940  population  and  housing 
data  on  each. 

Earlier,  the  Census  Bureau  is- 
sued a  preliminary  report  on  total 

farm  population  in  the  United 
States  as  of  April  1,  1940,  showing 
that  it  numbered  30,475,206  as  com- 

pared to  30,445,350  in  1930.  The 
difference  between  the  preliminary 
1940  and  the  1930  figure— 29,856,  or 
0.1% — is  so  small  that  it  is  not 
possible  to  state,  until  the  complete 
returns  are  available,  whether  the 
total  farm  population  of  the  United 
States  has  increased  or  decreased 
during  the  decade. 

The  preliminary  table  of  farm 
population  figures  by  geographical 
divisions  and  States  is  also  avail- 

able from  the  Bureau. 

"We  have  established  and 
are  maintaining  the  daytime 

audience  with  our  INS." — 
John  C.  Sweeney,  KPHO, 
Phoenix. 

RADIO  SAMPLES  MERCHANDISE 

Music  Store  Makes  Unique  Use  of  Air  Medium  to 

 Sell  Its  Products  in  the  Denver  Area  

By  RUSSELL  B.  WELLS 
Vice-president 

Charles  E.  Wells  Music  Co.,  Denver 

FOR  THE  FOURTH  consecutive 
year,  the  Charles  E.  Wells  Music 
Co.  has  signed  a  52-week  contract 
with  KOA.  That,  I  believe,  is  the 
strongest  endorsement  our  company 
can  give  for  a  job  well  done. 

In  the  22  years  of  its  existence 
our  company  has  expanded  from 
one  to  five  stores  and  from  13  em- 

ployes to  110  until  we  are  now 
one  of  the  leading  musical  instru- 

ment dealers  in  the  Rocky  Mountain 
area.  But  the  growth  of  our  "music 
service"  since  we  started  using  ra- 

dio is  the  greatest  satisfaction  my 
father,  Chas.  E.  Wells,  the  founder, 
has  had  throughout  the  store's  his- tory. 

A  Saver  of  Time 

Reports  of  our  salesmen  working 
out  of  the  five  stores  have  indicated 
the  great  assistance  our  broadcasts 
has  given  them.  They  report  that 
much  time  is  saved  for  them  in  their 
calls  upon  prospects  in  homes  and 
businesses.  A  characteristic  wel- 

come our  salesmen  receive  is,  "Oh, 
yes,  we  listen  regularly  to  your 
Wells  of  Music  programs  and  we 
like  it  very  much."  This  value  alone, 
opening  doors  more  easily,  we  re- 

gard as  amply  justifying  our  regu- 
lar use  of  radio. 

But,  in  addition,  sales  of  items  in 
the  various  stores  consistently  re- 

flect, in  the  cash  registers,  the  di- 
rect selling  value  of  our  programs. 

Furthermore,  the  heightened  at- 
tendance at  music  study  classes 

conducted  by  the  store  is  another 
important  factor. 

The  Chas.  E.  Wells  Music  Co.  has 
conducted  free  accordion  classes  for 
boys  and  girls  seven  years  of  age 
or  over.  Information  concerning 
these  classes  has  gone  to  the  public 
via  the  Wells  of  Music  broadcasts. 
The  children  receive  free  instruc- 

tion, free  music  and  are  supplied 
instruments  to  practice  on.  Mothers 
and  fathers  in  large  numbers  have 
taken  advantage  of  this  service  for 
their  children.  The  training  be- 

gins with  the  fundamentals  of  mu- 
sic, and  as  the  children  progress, 

they  join  the  Wells  Elementary 
Accordion  Band.  Hundreds  of  chil- 

dren have  thus  been  enabled  to 
learn  music;  and,  of  course,  many 
sales  of  musical  instruments  have 
resulted. 

An  Aid  in  Sampling 

Among  the  other  activities  of 
our  musical  merchandising  organ- 

ization have  been  the  Junior  Police 
Band  and  a  Marimba  Orchestra, 
believed  to  be  the  only  one  of  its 
kind  between  Chicago  and  the  West 
Coast.  The  Junior  Police  Band  has 
received  the  high  approval  of  civic 
officials  and  has  been  the  means  of 
stimulating  a  love  of  band  music 
among  hundreds  of  youngsters. 

In  general,  the  Chas.  E.  Wells 
Music  Co.  has  used  radio  broad- 

casting most  effectively  to  "sample 
our  merchandise"  in  all  depart- ments. While  our  main  instrumental 
emphasis  in  our  radio  programs  has 
been  the  Steinway  Piano,  programs 
also  have  carried  Hammond  Elec- 

tric Organ,  xylophone,  stringed  in- 

strument and  other  musical  offer- 
ings from  time  to  time. 

Our  keen  appreciation  of  the  im- 
portance of  radio  advertising  may 

be  summed  up  in  a  letter  which  I 
wrote  to  KOA: 

"The  daily  broadcast  over  KOA 
of  Wells  of  Music,  introduced  by 
the  theme  melody  from  "The  Old 
Oaken  Bucket"  draws  inspiration 
from  the  everlasting  wells  of  mel- 

ody, and  broadcasts  its  full  measure 
of  beautiful  music  for  the  enjoy- 

ment of  countless  music  loving homes  .  .  . 
"After  four  years'  occupancy, 

we  have  extended  for  another  term 
of  years  our  lease  upon  the  first 
three  floors  and  basement  of  the 
NBC  Building,  the  musical  heart 
of  Denver,  where  we  hope  our 
friends  always  will  feel  as  free  to 
come  for  musical  service  as  we  are 
happy  to  welcome  them. 

"Not  only  do  we  receive  frequent favorable  comments  from  listeners, 
but  our  sales  figures  have  steadily 
justified  our  KOA  broadcasting  ac- 

tivities since  we  first  started  on 

KOA  in  1937." 

Lone  Ranger  Gets 

C.  I.  T.   Safety  Award 
FOR  THE  SECOND  TIME  since 
1936,  when  the  Foundation  was  es- 

tablished, The  Lone  Ranger,  has 
been  awarded  the  C.  I.  T.  Safety 
Foundation  Award  for  "the  out- 

standing effort  and  achievement  in 
support  of  traffic  safety  during 
1940".  The  program  was  cited  for 
its  regular  safety  talk  delivered 
as  part  of  each  presentation. 

The  committee  of  judges  select- 
ing the  winner  consisted  of  C.  C. 

McGill,  director  of  public  relations 
for  the  Automotive  Safety  Founda- 

tion; Dr.  O.  H.  Caldwell,  editor  of 
Radio  and  Television  Today  and 
Darrell  Bartee,  managing  editor  of 
the  same  publication. 

Reviewer  Pays 

JACK  CREAMER,  WINX,  Wash- 
ington, play  reviewer,  has  been  de- 

nied free  admission  to  the  local 
legitimate  theatre.  Conductor  of 
Two  Down  Front,  he  had  an  agree- 

ment with  Edmund  Plohn,  manager 
of  the  National  Theatre,  to  "re- 

port" plays  on  his  program.  He  was 
recently  given  notice  that  he  would 
no  longer  get  free  ducats  because 
he  adversely  criticized  some  of  the 
shows.  Plohn  declared  he  did  not 

want  to  foster  any  "new  critics"  in Washington,  therefore  withdrew 
the  ticket  offer.  Creamer,  un- 

daunted, still  attends  with  money 
out  of  his  own  pockets — "analyzing" and  criticizing  plays  as  he  sees them. 

Blue  Moon  Test 

BLUE  MOON  FOODS,  Thorp., 
Wis.,  is  testing  announcements  for 
Bavarian  cheese  spread  on  partici- 

pating programs,  five  times  weekly 
on  Bessie  Beatty,  WOR,  New  York; 
thrice-weekly  on  June  Baker,  WGY, 
Schenectady;  and  Dick  Stone, 
WIRE,  Indianapolis.  Agency  is  H. 
B.  LeQuatte  Inc.,  New  York. 

NEW  FM/AM 

TUNES  TO  165  MC 

COVERS  FM 

RELAY  FREQUENCIES 

HALLICRAFTERS  Model S-27B  tube  FM/AM  Com- 
munications tuner  operates  on  3 

bands;  36  to  60  mc;  56  to  94 
mc;  92  to  165  mc.  Changes 
from  FM  to  AM  with  the  band- 
switch.  RF  amplifier  first  detec- 

tor and  oscillators  are  high  fre- 
quency Acorn  Tubes  High  gain 

1852  tubes  in  iron  core  IF 
stages.  Push-pull  high  fidelity 
audio  amplifier  uses  beam  power 
tubes.  Controls  are:  RF  gain; 
bandswitch;  antenna  trimmer; 
IF  selectivity  control;  volume 
control;  beat  oscillator  pitch 
control;  tone  control  with  bass 
boost  position;  S-meter  and  Ver- 
neir  Tuning  Scale;  AVC  on-off 
Switch;  standby  switch;  phone 
jack;  amplitude  or  frequency 
modulation  operation  switch; 
110  volt  50-60  cycle  AC.  (Avail- 

able for  25  to  133  cycles,  110 
to  250  Volts.  Price  upon  ap- 

plication) Model  S-27B  with 
tubes,  $195. 

MODEL  S-31-A HIGH  FIDELITY  AMPLIFIER 
Delivers  25  Watts  of  high  fidelity 
audio  power  to  either  speaker  or 
500  ohm  load.  6  tubes.  Fidelity 
within  2DB  gain  from   50  to 
15,000  cycles,  Channel  No.  1, 
microphone   (high  impedance) 
96  DB,  channel  No.  2,  phone 
(low  impedance)  60  DB  power 
output   25   Watts,   power  con^ 
sumption  120  Watts,  output  im 
pedance  No.  1,  500  ohms;  No 
2,   8   ohms;    No.  3,    4  ohms 
Model  S-31-A  Amplifier  com 
plete  with  tubes  $49.50. 

h ifti aiiicraTTers  co. 

CHICAGO,  U.  S.  A. 
USED  BY  33  GOVERNMENTS 

SOLD  IN  89  COUNTRIES 

INTERNATIONAL  NEWS  SERVICE 
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Screenland  Culls  New  Talent  From  Radio 

Many  Mike  Stars 

Appear  in  Neiv 
Pictures 

By  DAVID  GLICKMAN 
HOLLYWOOD  film  producers, 
running  their  seasoned  eyes  over 
radio  names  on  the  lookout  for  mo- 

tion picture  talent,  have  uncovered 
several  potential  stars.  Some  film 
companies  have  people  assigned  to 
nothing  else  but  listening  in  for 
likely  acting  material.  Others  have 
scouts  out  around  the  country. 

Barbara  Jo  Allen,  HoUyw^ood 
comedienne,  featured  as  Vera 
Vague  on  the  weekly  half -hour  Sig- 

nal Carnival,  sponsored  by  Signal 
Oil  Co.,  on  14  NBC-Pacific  Red  sta- 

tions, Sunday,  7:30-8  p.m.  (PST), 
having  successfully  completed  her 
first  major  film  assignment  in  the 
Paramount  production,  "Kiss  the 
Boys  Goodbye",  has  been  engaged 
by  that  studio  for  a  comedy  lead  in 
another  picture,  "Buy  Me  That 
Town". 

The  Great  Profile 

Cliff'  Nazarro,  double-talker  co- 
median, featured  on  the  weekly 

NBC  West  Coast  sustainer,  This 
Is  the  Show,  will  have  an  import- 

ant role  in  the  Paramount  picture 
"World  Premiere",  which  is  to  fea- 

ture John  Barrymore,  now  a  radio 
star  on  the  NBC  Rudy  Vallee  Show, 
sponsored  by  National  Dairy  Prod- 

ucts Corp.  (Sealtest).  The  picture 
is  in  production. 

Nazarro,  on  completion  of  that 
assignment,  switches  to  Warner 
Bros,  for  a  part  in  the  musical  film, 
"Navy  Blues",  which  goes  into  pro- 

duction shoi'tly.  He  recently  com- 
pleted important  roles  in  the  Re- 

public    Studios     service  comedy, 

"Rookies  on  Parade",  and  "The 
Night  of  Jan.  16",  produced  by 
Paramount.  Martha  Raye,  who 
built  her  reputation  through  radio, 
has  been  signed  for  the  second  fem- 

inine lead  in  "Navy  Blues".  Mary 
Jane  Walsh,  former  New  York  ra- 

dio and  night  club  vocalist,  has  a 
part  in  that  screen  play,  too. 

The  Feminine  Side 

Making  their  vocal  film  debut  will 
be  Gleason's  Royal  Guards,  popu- 

lar radio  sextette,  who  have  been 
signed  by  Fleischer  Studios  in  Mi- 

ami, Fla.,  to  sing  chorus  numbers 
for  "Mr.  Bug  Goes  to  Town",  the 
new  $1,000,000  feature  length  Tech- 

nicolor cartoon,  which  Paramount 
will  release  this  year.  Composed  of 

former  university  men,  Gleason's 
Royal  Guards  include  Tommy  Glea- 
son,  Ollie  West,  Joe  De  Lisle,  Hen- 

ry Austin,  Ricky  Tanzi  and  Roy 
Russell.  Kenny  Gardner  and 
Gwenn  Williams,  also  radio  singers, 
will  do  solo  versions  of  the  melodies. 
Fleischer  Studios,  incidentally,  will 
also  produce  a  Superman  and  Pop- 
eye  cartoon  series. 

Marilyn  Hare,  daughter  of  Ernie 
Hare,  pioneer  radio  comedian,  who 
did  some  work  before  the  micro- 

phone herself  and  is  now  under 
contract  to  Republic  Studios,  has 
completed  her  first  major  screen  as- 

signment in  "Country  Fair".  She 
has  a  top  part  in  "Angels  With 
Broken  Wings",  a  Broadway-back- 

ground musical  now  being  produced 
by  that  film  company. 

Featured  with  Miss  Hare  in  the 
latter  film  are  Mary  Lee,  singer  on 
the  CBS  Melody  Ranch,  sponsored 
by  William  Wrigley  Jr.  Co.  (Dou- 
blemint  gum),  and  Jane  Frazee 
who  was  part  of  the  noted  Frazee 
Sisters  singing  team.  Miss  Frazee 

also  has  a  part  in  "Country  Fair". 
She  made  her  film  debut  as  roman- 

Vacation  Fun 

TRAGIC  happenings  re- 
volved around  the  recent  Ten- 
nessee vacation  of  Herman 

Michael,  CBS-Hollywood  en- 
gineer. He  first  found  his 

mother  seriously  ill.  Then  his 
grandmother  fell  and  injured 
her  head.  A  brother-in-law 
was  fatally  injured.  His  two 
coon  dogs  engaged  in  a  fight 
resulting  in  the  death  of  one. 
To  top  it  off,  on  the  return 
trip  his  new  car  burnt  out 
two  connecting  rods. 

tic  feminine  interest  in  Universal's 
service  comedy,  "Buck  Privates", 
and  has  the  lead  in  "Sing  Another 
Chorus",  recently  completed  by that  company. 

Republic  Studios  has  long  capi- 
talized on  the  popularity  of  radio 

names  and  features  several  others 
from  well-known  local  and  network 

programs  in  "Country  Fair".  There 
are  Whitey  Ford  of  the  NBC  Plan- 

tation Party,  sponsored  by  Brown  & 
Williamson  Tobacco  Co.  (Bugler  to- 

bacco), and  Hal  Peary  who  por- 
trays Throckmorton  P.  Gildersleeve 

on  the  NBC  Fibber  McGee  &  Molly 
program,  sponsored  on  NBC-Red  by 
S.  C.  Johnson  &  Son.  Cast  also 
includes  the  Vass  Family,  singing 
group  of  the  NBC  Alec  Teynpleton 
Time,  sponsored  by  Miles  Labora- 

tories (Alka  Seltzer),  as  well  as 
Lulubelle  &  Scotty,  singing  stars  of 
Boone  County  Jamboree,  on  WLW, 
Cincinnati.  Latter  two  are  also 

signed  by  Republic  for  "Village 
Barn  Dance". Bud  and  Lou 

Following  completion  of  their 
next  service  comedy  for  Universal, 
which  is  titled  "Bud  Abbott  and 
Lou  Costello  in  the  Navy"  the  duo 
will  hit  the  great  open  spaces  in 
"Ride  'Em  Cowboy",  scheduled  for 
June  production.  They  are  featured 
in  "Oh  Charlie",  which  will  not  be 
released  for  some  time.  The  comedy 
team,  which  got  its  start  to  pop- 

ularity on  the  CBS  Kate  Smith 
Hour,  sponsored  on  CBS  by  General 
Foods  Corp.  (Grape  Nuts),  also 
has  a  featured  part  in  "Buck  Pri- 

vates". Under  a  13-week  contract, 
Abbott  &  Costello  on  April  6  re- 

turned to  radio  as  a  feature  of  the 
weekly  NBC  Chase  &  Sanborn 
Show,  sponsored  by  Standard Brands. 

When  that  program  resumes  in 
September  after  a  summer  layoff, 
they  will  continue  to  be  featured 
along  with  Edgar  Bergen  and  other 
cast  members.  J.  Walter  Thompson 
Co.,  agency  servicing  the  Chase  & 
Sanborn  account,  has  a  three-year 
option  on  the  comedy  team.  The 
Andrew  Sisters,  back  in  Hollywood 
after  a  10-week  personal  appear- 

ance tour,  have  also  reported  to 
Universal  for  a  singing  spot  in 
"Buck  Privates". 

Arthur  Q.  Bryan,  who  portrays 
Waymond  Wadcliffe  on  the  weekly 

CBS  Al  Pearce  &  His  Gang,  spon- 
sored by  R.  J.  Reynolds  Tobacco 

Co.,  has  been  assigned  a  featured 
role  in  the  Warner  Bros,  picture, 
"Manpower",  starring  Edward  G. 
Robinson,  radio  and  film  star.  Dick 
Lane,  fast-talking  man  of  the  Al 
Pearce  Show,  has  a  part  in  the 

RKO  production,  "Sunny",  to  be 
released  this  spring.  Martha  Tilton, 
NBC  vocalist,  has  a  singing  and 
dialogue  part  in  the  latter  picture. 
Jimmy  Wakely,  Johnny  Bond  and 

Dick  Rinehart,  cowboy  singers  and 
musicians  of  the  CBS  Melody 
Ranch,  sponsored  by  Wm.  Wrigley 
Jr.  Co.,  were  signed  to  a  five-year 
contract  by  Harry  Sherman  Pro- ductions, for  the  Hopalong  Cassidy 

pictures,  released  through  Para- 
mount. Their  contract  starts  upon 

their  return  from  the  Gene  Autry 
personal  appearance  tour. 

Jerry  Colonna,  ad  lib  comedian 
of  the  NBC  Bob  Hope  Show,  spon- 

sored by  Pepsodent  Co.  (tooth- 
paste), has  a  leading  character  role 

in  "Sis  Hopkins,"  the  million  dol- 
lar production  now  being  released 

by  Republic.  It  stars  Judy  Canova. 
Bob  Crosby's  orchestra  is  also  fea- 

tured in  the  "Sis  Hopkins"  film. 
Brenda  &  Cobina  were  recently  bor- 

rowed by  Columbia  Pictures  from 
the  Bob  Hope  Show  for  a  comedy 

spot  in  "Time  Out  for  Rhythm", 
which  stars  Rudy  Vallee.  When  the 

latter  studio  made  "Penny  Sere- 
nade", Johnny  Johnston,  Holly- 

wood vocalist  featured  in  several 
West  Coast  NBC  network  pro- 

grams, did  the  voice  dubbing. 
Sheriff  Wilson 

Don  Wilson,  announcer  on  the 
NBC  Jack  Benny  Show,  sponsored 
by  General  Foods  Corp.  (Jell-O), 
did  several  bit  parts  in  pictures  be- 

fore he  was  signed  by  Harry  Sher- 
man, producer,  for  a  major  role  in 

"The  Round-Up",  a  western  comedy 
now  being  released  through  Para- 

mount. He  portrays  the  sheriff. 
Douglas  Evans,  KFI-KECA,  Los 

Angeles  producer,  has  been  cast  as 
an  announcer  in  the  Universal  pic- 

ture, "Too  Many  Blondes",  which 
stars  Rudy  Vallee.  Purely  a  coin- 

cidence, his  name  in  the  film  is  Don 
McNamara,  which  is  that  of  a  KFI- 
KECA  announcer.  Tom  Frandsen, 
a  KFI-KECA  announcer,  is  at- 

tending dramatic  classes  at  MGM 
studios  and  getting  paid  for  it. 
The  studio  has  him  under  consid- 
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STANDARD  TWIN  ATTRACTIONS  is  what  Standard  Radio  calls  their 
comely  1941  NAB  convention  hostesses  to  illustrate  the  double  attraction 
of  the  1941  Standard  Radio  Transcription  Library  as  "bigger  and  better". 
These  duplicate  beauties  are  Helen  and  Margaret  Roach  of  Chicago,  20  - 
year-old  twins  who  have  appeared  on  several  radio  programs.  In  addition, 
Standard  Radio  personnel  at  the  convention  will  include  Gerald  King  and 
Milton  Blink,  co-owners;  Alex  Sherwood,  sales  manager;  Don  Allen,  pro- 

duction  director   and   Herbert   Denny,   southern   sales  representative. 

eration  for  picture  work.  Then 
there  is  Eric  Sevareid,  CBS  war 
commentator,  who,  through  a  deal 
made  by  the  NBC  artists  service, 
has  been  signed  to  portray  himself 
in  the  Warner  Bros  film  "Under- 
ground". There  are  scores  of  others  taken 
from  radio  who  are  making  names 
for  themselves  in  motion  pictures. 
The  list  is  long  and  varied  with 
talent  hailing  from  all  parts  of  the 
country.  Among  top  personalities 
are  Dorothy  Lamour,  Jack  Benny, 
Bing  Crosby,  Bob  Hope,  Don 
Ameche,  to  name  but  a  few.  Even 
Rochester  (Eddie  Anderson)  of  the 
Jack  Benny  Show,  is  being  passed 
around  after  being  an  apparent  fix- 

Texas  Cheer 
RELEGATING  war  news 
and  the  grimmer  aspects  of 
the  world  to  an  obscure  posi- 

tion is  the  determination  of 
KGNC,  Amarillo,  Tex.,  dur- 

ing May.  Messages  to  this 
effect  will  be  inserted 
throughout  the  broadcast  day 
reminding  people  to  forget 
their  worries  and  let  romance 
replace  routine.  Local  mer- 

chants are  cooperating  with 
KGNC  by  playing  up  the  sta- 

tion's slogan,  "It's  Maytime 
.  .  .  so  .  .  .  let's  live",  in  their 
window  displays.  One  station 
official  even  suggested,  "that we  send  our  startled  wives  a 

bouquet". 

NEW  YORK 

ture  in  pictures  starring  Benny. 
Rochester  has  a  role  in  "Kiss  the 
Boys  Goodbye",  the  Paramount  pic- 

ture now  in  production,  and  will 
also  be  seen  in  "Birth  of  the  Blues". 
It  is  a  virtual  certainty  he  will  be 
with  Benny  in  the  20th  Century 

Fox  picture,  "Charley's  Aunt", which  was  scheduled  to  get  under 
way  May  5. 

Originally  designed  as  a  medium- 
budgeted  picture,  aimed  to  snare 
the  radio-listening  trade,  RKO  has 
greatly  expanded  plans  for  its  un- 

titled comedy  which  will  feature 
Edgar  Bergen  and  his  Charlie  Mc- 

Carthy, with  Fibber  McGee  & 
Molly.  The  studio  now  has  decided 
to  make  it  a  big  production. 

Writers  and  Producers 
The  film  industry  continues  to 

keep  an  attentive  eye  on  the  writ- 
ing and  production  personnel  of 

radio,  finding  those  fields  quite  fer- 
tile. Scores  of  radio  dramatic  and 

comedy  serials,  and  also  half-hour 
sketches  and  musicals,  have  been 
bought  by  film  studios.  Many  have 
been  used,  others  shelved  for  future 
production. 

Consequently,  some  of  radio's most  brilliant  writers,  as  well  as 
lesser  knowns,  have  had  film  studio 
assignments.  Arch  Oboler,  for  ins- 

tance, recently  did  the  screen  play 
of  "Escape"  for  MGM.  Norman 
Corwin  has  done  a  few  screen  adap- 

tations for  RKO.  Irving  Reis  who 
went  to  Paramount  as  a  writer,  is 
now  an  RKO  director. 
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Sam  Moore,  radio  writer-produc- 
er, has  just  completed  his  writing 

assignment  on  the  MGM  screenplay, 
"The  Merry  Merriweathers".  Louis 
K.  Sidney,  will  produce  the  film 
play.  Sidney  was  formerly  a  radio 
producer.  Prior  to  that  he  was  a 
New  York  radio  station  manager. 
Aubrey  Wisberg,  former  New  York 
radio  writer,  has  sold  an  original 

stoi  y,  "Come  Blow  Your  Horn",  to 
Jacques  Thiery,  for  major  release. 
Ted  Sherdeman,  NBC  Hollywood 
writer-producer,  has  collaborated  in 
screen  adaptations,  to  mention  just 
a  few. 

The  Other  Fellow's 
VIEWPOINT 

'Summer  Naturals' 
EDITOR  Broadcasting: 

I  couldn't  help  but  notice  the 
splendid  editorial  in  the  current 

[April  14]  issue,  "Summer  Natu- rals". I'm  rather  surprised  this 
question  didn't  pop  long  before  this. 

One  partial,  but  important,  ans- 
wer is  the  fact  that  stations  (not 

networks)  have  done  little  or  noth- 
ing to  slant  their  selling  to  entice 

this  kind  of  business. 
This  year  WOR  is  taking  the 

first  step  ever  taken  by  any  sta- 
tion to  plug  the  hell  out  of  summer. 

The  attached  presentation'-'  shows 
you  how. Particularly  novel  and  important 
are  two  sections  of  this  story: 

1.  The  listening  survey  of  boats 

page  12. 2.  The  remarks  on  "available" and  listening  audiences,  pages  9 
and  10. 

The  boat  survey  is  the  first  of 
the  kind  ever  done  by  any  station 
anywhere.  In  fact,  it  was  done  se- 

cretly last  August  to  scoop  the 
boys  this  spring. 

So  far,  we've  had  some  rather 
breath-taking  responses  on  this 
thing;  the  next  few  weeks  will  real- 

ly indicate  what  we  may  expect. 
Joseph  Creamer, 
Promotion  Director, 
WOR,  New  York. 

April  14,  1941. 

*A  26-page  brochure  titled  Five  Months 
Make  One  Year. 

HUB  JACKSON,  TSN  -  KFJZ  an- 
nouncer. Ft.  Worth,  has  joined  the 

Te.xas  Defense  Guard  and  is  sergeant 
in  Company  B,  27th  Battalion. 

70,000 

defense  workers  in  the 

Youngstown  district  have 
just  received  a  liberal  pay 
raise.  Most  of  them  listen 

regularly  to 

WFMJ 

iU^ 

1000  WATTS  DAY  AND  NIGHT 
ON  620  KILOCYCLES 

SYRACUSE, 

NEW  YORK 

Already,  Central  New 

York  listeners  hove  ac- 

corded WAGE  their  v/hoie- 
hearted  acceptance  —  a 

gratifying  tribute  to  the  ex- 
cellence of  WAGE'S  local 

and  network  programming. 

Already,  local  and  national 
advertisers  are.  cashing  in 

on  this  enthusiastic  recep- 

tion by  getting  top  cover- 
age on  a  clear  channel,  a 

responsive  audience  and 
crack  merchandising  sup- 

port. 43  major  Syracuse 
advertisers  opened  with 
WAGE! 

Get  more  for  your  Cen-| 
tral  New  York  advertising! 
dollar.  Put  WAGE  on  the 

top  of  your  list.  ̂ 

SYRACUSE,  NEW  YORK 
Represented  by 

EDWARD  PETRY  &  CO.  fnc. 

New  York  •  Chicago 

Los  Angeles  •  Detroit 
St.  Louis  •  San  Francisco 
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Burnett  Hershey  Named 
Head  of  Overseas  Club 
BURNETT  HERSHEY,  foreign 
news  commentator  of  WMCA,  New 
York,  and  former  manager  of  the 
Paris  bureau  of  the  New  York  Sun, 
was  elected  president  of  the  Over- 

seas Press  Club  of  America  at  its 
annual  meeting  in  New  York. 

Also  elected  to  membership  in  the 
Club,  which  is  made  up  of  more 
than  200  active  and  former  foreign 
radio  and  newspaper  correspon- 

dents, were:  Irene  Kuhn,  NBC  cor- 
respondent, as  a  vice-president; 

Mrs.  Linton  Wells,  wife  of  the  CBS 
commentator,  as  secretary.  New 
executive  board  members  include : 
Wythe  Williams,  MBS  commenta- 

tor; H.  V.  Kaltenborn,  NBC  news 
analyst;  Mary  Knight,  publicity 
director  of  Erwin,  Wasey  &  Co., 
New  York,  and  former  UP  foreign 
correspondent;  Linton  Wells;  Irene 
Taylor,  a  former  United  Press  ra- 

dio editor  abroad ;  Guy  Hickok,  for- 
merly of  NBC  and  now  on  the  Com- 

mittee for  the  Promotion  of  Com- 
mercial and  Cultural  Relations  Be- 
tween the  Americas;  Johannes 

Steel,  commentator  on  WMCA  and 
WOR,  New  York;  Waverly  L.  Root, 
former  MBS  foreign  correspondent 
and  now  associate  foreign  editor  of 
the  iVetf  Yo>'k  Daily  Mirror,  and 
Herbert  Bayard  Swope,  a  member 
of  the  CBS  board  of  directors. 

Procter  &  Gamble  Leads  Schedule  Shifts 

As  Networks  JuggletoMeet  Time  Change 

STORY  OF  PRESSURE 

Coffee  Firm  Finds  Solution 

 By  Use  of  Radio  

LESTER  GOTTLIEB,  publicity  di- 
rector of  :\IBS,  on  May  2  left  New 

York  for  his  annual  three-week  visit 
with  Mutual  affiliates  and  radio  edi- 

tors in  the  East  and  Midwest.  He  also 
will  attend  the  NAB  convention  in  St. 
Louis,  May  12-1.5. 

SOON — 5000  richly  laden 
watts  night  and  day 
to  serve  the  Magic 
Circle  —  richest  and 
most  populous  in  all 
the  Southeast! 

PACED  BY  the  activity  of  Proc- 
ter &  Gamble,  Cincinnati — sum- 
mer removal  of  five  of  their  day- 
time serials,  reshufflling  six  others 

on  the  NBC-Red,  and  the  realign- 
ment of  three  serials  on  CBS — day- 
light saving  time  went  into  effect 

on  April  28,  accompanied  by  the 
annual  minor  headaches  to  net- 

work traffic  managers  and  agency 
timebuyers. 

The  usual  changes  in  summer 
schedules  were  made  with  the 
shifting  of  some  midwest  stations 
from  the  early  broadcast  to  the 
rebroadcast  of  certain  programs, 
while  other  programs  are  or  will 
take  a  summer  hiatus. 

Many  to  Stay 
Although  the  summer  plans  of 

a  number  of  sponsors  have  not  as 
yet  been  decided,  it  has  been  noted 
that  a  number  of  programs  that 
went  off  the  air  last  year  will  re- 

main on  through  the  summer  this 

year. "We  have  found",  one  agency 
official  explained,  "that  the  sum- 

mer audience  is  there,  and  the  net- 
work discount  is  all  the  more  rea- 

son for  staying  on  the  air  right 
through  the  year".  Summer  re- 

placements thus  far  indicate  a  con- 
tinuance of  the  popularity  of  dra- 

matic and  other  non-musical  pro- 
grams. A  number  of  agencies  are 

understood  to  be  auditioning  dra- 
matic shows  as  summer  replace- 
ments. Interestingly  enough,  there 

has  not  been  a  straight  musical 
program  as  a  summer  replacement 
so  far  this  year. 
Summer  and  daylight  time 

changes  on  NBC,  CBS,  and  MBS 
programs  to  date  are  as  follows : 

NBC-RED 
PROCTER  &  GAMBLE  Co.,  Cincinnati— 
Liie  Can  Be  Beautiful  (Ivory  soap),  Houae- lioat  Hannah  (Lava  soap),  Man  I  Married 
(Oxydol),  Kitty  Keene  (Dreft),  and  This Small  Town  (Duz)  went  off  the  air  April 
28.  On  the  same  date,  Road  of  Life  (Chipso 
and  Oxydol)  was  shifted  to  10:45-11  a.m.; 
Story  of  Mary  Marlin  (Ivory  Flakes)  to 
11-11:15  a.m.;  Pepper  Young's  Family  to 11:15-11:30  and  now  on  for  White  Naptha 
soap  ;  Lone  Journey  (Dreft  and  Duz)  to 
11:30-11:45  a.m.;  Aijainst  the  Storm  (Ivory 
Flakes)  to  3-3:15  p.m.;  Guidiny  Light  to 
3:30-3:45  p.m.  and  now  on  for  Camay soap. 

GENERAL  FOODS  Corp.,  New  York— Jac7c 
Benny  (Jell-O),  stations  in  the  central time  zone  switch  to  repeat,  and  after  June  1 
program  will  be  replaced  by  Regular  Fel- lers; Aldrich  Family  added  a  repeat  to  the 
Coast  April  30;  Hom.e  of  the  Brave  (Calumet 
Baking  Powder  and  Swansdown  cake  flour), 
and  Portia  Faces  Life  (Post  Toasties) 
shifted  from  CBS  on  April  28,  now  on  at 
5-5:15  and  5:15-5:30  p.m. 
GENERAL  MILLS,  Minneapolis  (Wheat- 
ies ) — On  June  2  shifts  Jack  Armstrong  to 5:45-6  p.m. 
BEST  FOODS,  New  York  (Hellman's  may- onnaise)— June  2  shifts  We  the  Abbotts 
from  CBS,  Uj  NBC-Red,  5:30-5:45  p.m. 
R.  J.  REYNOLDS  TOBACCO  Co.,  Winston- 
Salem,  N.  C.  (Camel  cigarettes) — Uncle Bzra  otf  for  the  summer  (date  undecided). 
LIGGETT  &  MYERS  TOBACCO  Co.,  New 
York  (Chesterfield  cigarettes) — Fred  War- ing in  Pleasure  Time,  stations  in  central 
time  zone  switched  to  repeat,  April  28. 
PHILIP  MORRIS  &  Co.,  New  York  (Philip 
Morris  cigarettes) — Johntiie  Presents,  sta- tions in  central  time  zone  switched  to  re- 

peat, April  28. 
NBC-BLUE 

AXTON-FISHER  TOBACCO  Co.,  Louisville 
(20  Grand  and  Spud  cigarettes) — Your 
Ilappu  Birthday  on  May  1  added  a  repeat 
at  11-11 :30  p.m.  for  Midwest  and  Far  West. 

CAPPING  THE  CLIMAX  in  stories 
about  busy  station  personnel,  KOA, 
Denver,  offers  this  documentary 
photo  of  its  No.  1  Jack-of-All- 
Trades,  Jack  Lyman.  KOA  claims 
Jack  can  do  anything  around  a  ra- 

dio station — they  give  him  the  fol- 
lowing titles :  Production  manager, 

writer,  actor,  m.c,  announcer,  com- 
mentator, director  and  head  of  spe- cial events. 

WILLIAMSON  CANDY  Co.,  Chicago  (Oh 
Henry  candy  bars) — Famous  Jury  Trials on  April  28  shifted  from  15  stations,  Mon., 
7-7:30  p.m.  to  66  stations,  10-10:30  p.m. 
AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strike  cigarettes) — Information 
Please,  on  May  2  started  Pacific  Blue  re- 
broadcast  7:30-8  (PST). 
J.  B.  WILLIAMS  Co.,  Glastonbury,  Conn, 
(shave  cream) — True  or  False,  off  for  ten weeks,  July  7.  Sponsored  in  the  interim 
by  W.  F.  Young,  Springfield,  Mass.  (Ab- sorbine  Jr.). CBS 

PROCTER  &  GAMBLE  Co.,  Cincinnati, 
on  April  28  started  The  Story  of  Mary  Mar- 

lin for  Ivory  soap,  Mon.  thru  Fri.,  5-5:15 
p.m.  (also  on  NBC-Red,  11-11:15  a.m.); shifted  The  Goldbergs,  now  on  for  Duz, 
to  5:15-5:30  p.m.,  and  The  O'Neill's  (Ivory soap)    to   5:30-5:45  p.m. 
THOMAS  J.  LIPTON  Inc.— Helen  Hayes Theatre  off  June  22. 
GULF  OIL  Corp.,  Pittsburgh— On  April  27 replaced  Screen  Guild  Theater  with  World 
News  Tonight. 
INTERNATIONAL  SILVER  Co.,  Meriden, 
Conn. — On  April  27  replaced  Silver  Theater with  Silver  Theater  Summer  Show. 
LEVER  BROTHERS  Co.,  Cambridge 
(Rinso) — On  July  2  replaces  Big  Town, 
replacement  undecided. 
GENERAL  FOODS  Corp.,  New  York— Kaie 
Smith  Hour  (Grape  Nuts),  eight  stations 
in  central  and  mountain  time  zone  switched 
to  repeat  April  28,  and  about  June  27  pro- 

gram will  be  replaced  by  Claudia;  We  The 
People  (Sanka  coffee),  nine  stations  in  cen- 

tral and  mountain  time  zones  switched  to 
repeat,  April  28;  and  on  same  date,  Kate 
Hopkins  (Maxwell  House  coffee)  shifted 
to  2  :45-3  p.m. 

U.  S.  TOBACCO  Co.,  New  York  (Dill's Best  and  Model  smoking  tobacco) — Gay Nineties  Revue,  shifted  16  western  stations 
to  repeat,  April  28. 
R.  J.  REYNOLDS  TOBACCO  Co.,  Winston- 
Salem,  N.  C.  (Camel  cigarettes) — Shifted  9 
stations  carrying  Blondie  to  repeat,  April 
28;  and  25  stations  of  Al  Pearce  &  His  Gang to  repeat.  May  1. 

CAMPBELL  SOUP  Co.,  Camden,  Amos  'n' Andy  (soup),  shifted  23  stations  to  repeat, 
April  28;  and  19  stations  of  Lanny  Ross 
(Franco-American  spaghetti)  to  repeat 
April  28. 
AMERICAN  TOBACCO  Co.,  New  York 
(Lucky  Strike  cigarettes) — Your  Hit  Pa- 

rade shifted  8  western  stations  to  repeat 
May  3. 
PET  MILK  SALES  Corp.,  St.  Louis 
(canned  milk) — Mary  Lee  Taylor,  shifted  3 stations  to  repeat,  April  29. 
MAGAZINE  REPEATING  RAZOR  Co., 
New  York  (Schick  Injector  razor)  — 
Duffy's  Tavern  off  for  13  weeks,  June  14. 
BROWN  &  WILLIAMSON  Tobacco  Corp. 
Louisville  (Raleigh  cigarettes ) —Paui  Sul- livan Reviews  the  News,  shifted  7  stations to  repeat. 

PHILIP  MORRIS  &  Co.,  New  York  (cig- 
arettes)— The  Crime  Doctor,  shifted  16  sta- 

tions to  repeat,  April  27. 

WHEN,  slightly  more  than  a  year 
ago.  Tone  Bros.,  Des  Moines,  an- 

nounced Tone's  Pressure  Pack  Cof- 
fee, both  the  account  and  its  agency, 

Son  De  Regger  &  Brown  of  that 
city,  admitted  the  sales  story  of 
pressure  packing  was  difficult  to 
tell.  Various  advertising  tests  would 
have  to  be  made  to  determine  the 
most  effective  way  of  getting  the 

story  across.  Radio's  portion  of  the initial  schedule  was  limited. 
Following  the  first  announcement 

in  April,  1940,  Tone  Bros,  salesmen 
checked  carefully  the  reaction  of 
grocers  and  consumers  alike.  By 
December  all  advertising  plans 
were  abruptly  changed  and  Tone 
Bros,  put  all  their  eggs  in  a  news 
show  on  KRNT,  Des  Moines. 

The  response  on  the  part  of  the 
consumer  was  instantaneous  ac- 

cording to  the  sponsors.  In  some 
cases  grocers  actually  quadrupled 
their  purchases  and  sales  of  the 
new  coffee  in  January  alone.  Retail 
grocers  who  had  previously  refused 
to  include  the  new  product  in  their 
stores  began  ordering  and  discuss- 

ing with  salesmen  the  unique  claims 
made  in  commercials.  They  were 
convinced. 

Pure  Oil  Series 

PURE  OIL  Co.,  Chicago,  is  cur- 
rently sponsoring  a  varying  sched- ule of  five  to  seven-weekly  5,  10 

and  15-minute  news  broadcasts  on 
WJLS  WLVA  WCHV  WBTM 
WARM  WFDF  WPAY  WSVA; 
thrice-weekly  sports  programs  and 
thrice-weekly  newscasts  on  WSLS 
and  six-weekly  sports  broadcasts 
on  WDEL.  Contracts  are  for  13 
and  26  weeks.  Agency  is  Leo  Bur- nett Co.,  Chicago. 

Double  Daylight  Dropped 
DOUBLE  DAYLIGHT  saving  time 
did  not  go  into  eifect  in  industrial 
areas  of  Ontario  and  Quebec,  as  con- 

templated. While  it  was  seriously  con- sidered at  Ottawa  for  cities  which  have 
been  on  daylight  time  since  last  sum- mer, the  government  finally  decided 
not  to  go  ahead  with  the  plan  adopted 
in  Great  Britain.  But  within  the 
broadcasting  industry  it  is  thought 
daylight  saving  may  be  nationally  ap- plied as  a  wartime  measure  to  save 
electric  power  in  the  autumn,  follow- 

ing the  experience  at  Ontario  and 
Quebec  with  year  round  daylight  sav- 

ing. 
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BLAGDEN  BROS.,  New  York  (Chrysler- 
Airtemp  oil  heating  and  air-conditioning), 
to  Adrian  Bauer  Adv.,  Philadelphia. 
IOWA  SOAP  Co.,  Burlington,  la.,  and 
Camden,  N.  J.  (Iowa  soap),  to  James 
G.  Lamb  Co.,  Philadelphia,  to  handle  a 
radio  test  campaign  in  the  east. 

CHICAGO  CARPET  Co.,  Chicago,  to  Rob- 
ert Kahn  &  Assoc.,  same  city.  Currently 

running  thrice-weekly  participations  in 
the  June  Baker  Home  Management  pro- 

gram on  WGN,  Chicago. 

CONSUMERS  OIL  Co.,  Chicago  (Blue- 
tone  Oil)  to  Robert  Kahn  &  Assoc.,  Chi- 

cago. Currently  using  a  13-week  thrice- 
weekly  quarter-hour  transcribed  musical 
program  on  WJJD,  same  city,  and  WIND, 
Gary,  Ind. 
LOWENBAUM  MFG.  Co.,  St.  Louis 
(junior  miss  dresses),  to  Reiss  Adv.,  New 
York.  Plans  being  formulated  for  a  fall 
promotional  campaign. 

W.  K.  BUCKLEY  Ltd.,  Toronto  (pro- 
prietary), to  Walsh  Adv.  Co.  Ltd.,  Toronto. 

Radio  advertising  will  be  continued  in  the 
autumn. 

DISTILLERS  WAREHOUSE  Inc.,  St. 
Louis  (Glen  Echo  wines),  to  Olian  Adv. 
Co.,  same  city.  Currently  conducting  a  test 
campaign  of  24-weekly  spot  announcements 
on  WIL,  St.  Louis.  Sponsor  plans  to  ex- 

pand as  market  develops. 

WETHERBY-KAYSER  SHOE  Co.,  Los 
Angeles,  to  Sidney  Garfinkel  Adv.  Agency, 
that  city.  On  May  6  starts  for  52  weeks, 
using  five  spot  announcements  weekly  on 
KECA. 

GORDON  BAKING  Co.,  Detroit  (Silver- 
cup  bread),  to  Geyer,  Cornell  &  Newell, 
N.  Y.  Extensive  radio  is  planned. 
BLUE  MOON  FOODS,  Thorp,  Wis. 
(cheese  spreads),  to  H.  B'.  LeQuatte  Inc., 
N.  Y.  Testing  spots. 
OYSTER  SHELL  PRODUCTS  Co.,  New 
Rochelle,  N.  Y.,  to  Cecil  &  Presbrey  Inc., 
N.  Y. 

STANDARD  OIL  Co.  of  Kentucky,  Louis- 
ville, to  Burton  E.  Wyatt  &  Co.,  Atlanta, 

Ga. 

LAURA  LEE  CANDY  Co.,  Alexandria, 
Va.,  to  Vincent  Tutching  &  Assoc.  Inc. 
Using  participations  on  WRC,  WJSV, 
Washington. 

Shaler  Spots 
SHALER  Co.,  Waupun,  Wis.  (Ris- 
lone  Motor  Tune-up  &  Karbout)  on 
May  23  starts  a  special  spring 
campaign  of  seven-weekly  live  spot 
announcements  on  24  stations. 
Present  schedule  is  for  one  week 
but  may  be  expanded  later.  Sta- 

tions selected  are  WSB  WEEI 
WBBM  WGAR  WFAA  KLZ  WHO 
WJR  KPRC  WDAF  WHAS  WREC 
WTMJ  WOW  KOY  KOIN  KSL 
KSPO  KIRO  KGNC  WABC 
KMOX  WCCO  KNX.  Agency  is 
Kirkgasser-Krew  Co.,  Chicago. 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

Priorities 

{Continued  from  page  11) 

quarters  and  steps  are  being  taken 
to  avert  any  repetition. 

Both  the  Domestic  Broadcast  and 
the  International  Broadcast  sub- 

committees of  the  Defense  Com- 
munications Board  have  been  hold- 

ing periodic  meetings,  to  blueprint 
operations  in  these  fields  under  ac- 

tual emergency  conditions.  The 
domestic  broadcast  phase  is  limited 
by  the  President's  Executive  Order 
of  last  year  to  jurisdiction  over 

"physical  aspects  of  broadcasting" 
as  a  means  of  reassuring  the  in- 

dustry against  any  censorship  im- 
plications. 

Essential  to  Defense 

While  the  sessions  of  all  the  DCB 
committees  are  being  held  in  strict 
confidence,  the  Domestic  Broadcast 
Committee  has  been  meeting  regu- 

larly during  recent  weeks  under 
chairmanship  of  NAB  President 
Neville  Miller.  A  number  of  studies 
have  been  undertaken  to  create  a 
pattern  for  wartime  operation. 

In  these  deliberations  radio's 
status  as  a  first-line  medium  and  as 
an  essential  national  defense  pur- 

suit is  fully  recognized.  The  fact 
that  this  status  does  not  jibe  with 
the  0PM  conclusion  on  priorities 
has  caused  disturbance  within  the 
industry.  Moreover,  the  DCB  itself 
has  been  thinking  along  the  lines 
of  100%  spare  equipment  for  the 
900-station  broadcast  structure  as 
a  war  measure — presumably  hav- 

ing in  mind  availability  of  auxiliary 
transmitters  for  immediate  in- 

stallation, in  the  event  existing  fa- 
cilities are  disrupted.  Unless  pro- 
duction schedules  are  maintained, 

it  appears  hopeless  without  the  es- 
sential metals,  to  evolve  such  a 

replacement  plan. 
Preparation  of  a  guidebook  or 

manual  of  broadcast  station  oper- 
ations is  under  way  under  DCB 

Committee  auspices,  it  is  reported. 
This  is  designed  to  provide  a  com- 

plete picture  of  the  broadcast  struc- 
ture, presumably  to  be  used  in  some 

contingency  that  might  develop  as 
a  result  of  the  war. 

THE  HOT  SPOT 

740 

between 

NBC's  Red  and  Blue 

KQW 
San  Jose,  Calif. 

San  Francisco  Studios 

1470  Pine  Street 

Reps. :  Reynolds-Fitzgerald,  Inc. 

Peare  Heads  Session 
ROBERT  S.  PEARE,  director  of 
publicity  department  of  General 
Electric  Co.,  Schenectady,  has  been 

appointed  chair- man of  the  radio 

departmental  ses- sion to  be  held 
May  28  as  part  of 
the  37  th  annual 
convention  of  the 
Advertising  Fed- 

eration of  Amer- 
ica, Hotel  Statler, 

Boston  [Broad- casting, April 

28].  Other  speak- ers at  the  session  have  not  been 
announced. 

Mr.  Peare 

Capper  Post  to  Zach 
PHILIP  ZACH,  for  17  years  east- 

ern advertising  manager  of  Cap- 
per Publications,  and  manager  of 

the  New  York  office,  has  been 
named  vice-president  and  director 
of  advertising,  in  which  capacity  he 
will  direct  the  publicity  of  WIBW, 
Topeka,  and  KCKN,  Kansas  City, 
both  Capper  stations.  Mr.  Zach 
joined  the  Capper  organization  in 
1919  and  has  been  a  director  of 
the  company  since  its  incorporation. 

Greeting  Card  Plans 
ARTISTIC  CARD  Co.,  Elmira,  N. 
Y.  (greeting  cards),  early  in  the 
fall  will  start  a  13-week  announce- 

ment campaign  on  25  or  28  sta- tions. The  Phil  Gordon  Agency, 
Chicago,  handles  the  account. 

NAB  Committee  Will 

Ponder  Public  Relations 

A  FORMAL  plan  for  the  creation 
of  a  $300,000-.$.500,000  public  rela- 

tions fund  for  the  broadcasting  in- 
dustry, will  be  considered  by  the 

NAB  "Grass-Roots"  Committee  at 
a  meeting  called  by  its  chairman, 
Edward  Klauber,  CBS  executive 
vice  president,  on  May  11  in  St. Louis. 

Mr.  Klauber  told  Broadcasting 
last  Thursday  he  is  completing  his 
draft  of  the  plan  for  an  all-inclu- 

sive industry  promotional  and  edu- 
cational campaign  and  would  sub- mit it  to  the  full  committee  at  the 

pre-NAB  convention  meeting — the 
first  session  of  the  group  since  its 
organization  meeting  in  New  York 
April  3.  If  approved,  the  plan,  as 
modified,  will  be  presented  to  the 
convention  during  the  May  12-1.5 sessions. 

Members  of  the  Committee,  in 
addition  to  Chairman  Klauber,  are 
Neville  Miller,  NAB  president,  ex 
officio;  Frank  E.  Mullen,  NBC  vice- 
president  and  general  manager;  A. 
H.  Kirchhofer,  WBEN-WEBE,  Buf- 

falo; Maj.  Edney  Rdige,  WBIG, 
Greensboro;  Gardner  Cowles  Jr., 
Iowa  Broadcasting  Co.,  and  C.  T. 

Hagman,  WTCN,  St.  Paul-Min- 
neapolis. T.  C.  Streibert,  WOR- 

MBS  vice  president,  participated 
in  the  initial  session  as  an  ob- 
server. 

WITH,  Baltimore,  and  WWDC, 
Washington,  have  signed  with  Charles 
Michelson,  New  York,  for  the  Speedy- 
Q  sound  effect  record  library. 

. . .  and  a  little  child  shall  lead  them  .  .  . 

ON  A  GREAT  BIG  HORSE! 
Defense  contracts  are  making  a  world  of  difference  in  markets  today.  Take  Wichita,  for 
example.  Last  year  we  understand  the  total  earned  income  amounted  to  approximately  82 million  dollars.  Add  to  that  another  90  million  in  the  form  of  defense  contracts  for  Wichita 
industry  (and  there's  more  coming  all  the  time),  and  you'll  have  some  idea  of  how  things are   booming   out  Wichita 

thouph  Kansas  may  not  In biggest  potential  market,  we  believe  it  has  the  oppor- tunity to  be  one  of  your  most  profitable 
markets,  particularly  if  you  tell  'em  about your  wares  over— "The  Wichita  Station 
with    the  Programs". 

K    A  N 

MANHATTAN  • 

4WICHITA n  OCHANUTE 

INDEPENDENCE ,  p.pcnrjc 

ARKSNSA^CITY,  COFFEVvaLE, 
PONCA  CITr « 

BARTLESVIL 
ENID  I 

O  K  LA M  A 

That  Selling  Station  for  Kansas 

KFH 

WICHITA 

The  Only  Full  Time  CBS  Outlet  for  Kansas Glenn  D.  Gillett  Field  Strength  Survey — 1939 
Map  Shows  Coverage  to  the  .1  MV/M  Line 
CBS  •  5000  DAY  •  5  KW  NIGHT  READY  SOON — CALL  ANY  EDWARD  PETRY  OFFICE 
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The 

Clearing 

House 

for  the 

BROADCASTING 

INDUSTRY 

*  Help  Wanted 

*  Situations  Wanted 

*  Wanted  to  Buy 
OR  Sell 

Copy  should  reach  this  office  five 
days  prior  to  date  of  publication. 
7c  per  word  for  Help  Wanted  and 
Situations  wanted.  All  others  12c 
per  word. 

870  NATIONAL  PRESS  BLDG. 

WASHINGTON,  D.  C. 

TECHISICIANS  UNDER 

FAIR    LABOR  LAWS 

AS  A  GROUP,  radio  technicians  do 
not  qualify  as  professional  em- 

ployes under  the  Fair  Labor  Stand- 
ards Act  and  cannot  be  exempt,  as  a 

group,  from  overtime  provisions  of 
the  Wage-Hour  Act.  This  opinion 
was  expressed  by  Harold  Stein,  at- 

torney of  the  Wage  &  Hour  Division 
of  the  Labor  Department,  following 
an  inspection  during  the  last  fort- 

night of  engineering  operations  at 
stations  in  Washington  and  confer- 

ences with  Joseph  L.  Miller  NAB 
labor  relations  director,  and  Lynne 
C.  Smeby,  NAB  director  of  engi- neering. 

Depending  upon  their  duties, 
chief  engineers  and  supervisors  may 
be  exempt  as  executives,  Mr.  Stein 
commented,  although  he  explained 
that  both  educational  requirements 
and  duties  led  him  to  believe  that 
all  technicians,  as  a  group,  could 
not  be  called  professionals. 

Acting  upon  a  query  from  station 
operators,  Mr.  Miller  last  week  sent 
the  Wage  &  Hour  Division  an  in- 

quiry regarding  the  classification  of 
"outside  salesmen"  who,  in  addition 
to  their  dominant  function  of  sell- 

ing, write  commercial  continuity  for 
use  on  programs  they  have  sold  and 
even  in  some  cases  announce  the 
programs  they  sell.  The  question 
arose  since  "outside  salesmen"  are 
exempt  from  overtime  provisions  of 
the  act,  and  if  these  additional  func- 

tions were  interpreted  to  weigh 
against  the  "outside  salesman" classification  in  individual  cases, 
these  employes  must  necessarily  be 
paid  overtime. 

Puerto  Rican  Grant 

ADOPTING  its  findings  of  fact 
and  conclusions  of  March  5  propos- 

ing to  grant  a  new  station  in  San 
Juan,  P.  R.,  to  Enrique  Abarca 
Sanfeliz,  Puerto  Rican  sugar  re- 

fining machinery  manufacturer 
[Broadcasting,  March  10],  the 
FCC  on  April  25  made  the  grant 
final.  The  new  outlet  will  operate 
on  580  kc.  with  5,000  watts  day  and 
1,000  night.  Action  also  denied 
finally  the  rival  application  of 
United  Theatres  Inc.,  for  like  fa- 

cilities in  San  Juan.  The  Commis- 
sion in  giving  preference  to  Senor 

Sanfeliz's  application,  stated  he 
was  better  qualified  financially  and 
had  proven  he  could  provide  su- 

perior technical  service. 

BONUSES  FOR  IDEAS 
WOR  Staff  to  ProfiJ  From 

 Good  Suggestions  

WOR,  New  York,  is  offering  bon- 
uses of  $25  and  $5  to  members  of  its 

staff  for  the  best  "suggestions" 
turned  in  twice  each  month  cover- 

ing program  or  production  ideas, 
slogans,  more  efficient  business  or 
office  methods,  etc.  Members  of  the 

program,  special  features  and  pub- 
licity departments,  however,  are 

not  eligible  for  awards  on  pro- 
gram ideas. At  the  end  of  each  six  months, 

first,  second  and  third  grand  prizes 
of  $75,  $50  and  $25  will  be  given 
to  those  who  have  submitted  the 
three  best  individual  suggestions 
during  that  period,  with  possible 
adjustment  if  the  suggestion  proves 
more  valuable  than  originally  esti- mated. 

Ideas  are  to  be  submitted  in 
sealed  envelopes  to  a  suggestion 
committee  composed  of  J.  R. 
Poppele,  chief  engineer;  Joseph 
Creamer,  sales  promotion  director, 
and  Jules  Seebach  Jr.,  program  di- rector. 

Stores  on  Gaspipe  Station 
FINCHLBT  and  Brooks  Bros.,  New 
York  stores  for  men's  clothing,  have 
signed  for  a  series  of  18-27  spot  an- nouncements on  the  Princeton  U 
broadcasting  station  WFRU,  to  co- incide with  the  arrival  on  the  campus 
of  the  traveling  representatives  of  the 
two  stores.  Spots  wOl  run  about  three 
a  day  during  May.  Finehley  also  wiU 
sponsor  spots  on  the  station  of  Brown 
U  in  Providence  in  mid-May.  Con- 

tracts were  placed  through  the  Inter- 
collegiate Broadcasting  Station  Rep- resentatives, New  York. 

Film  Based  on  Serial 
AS  A  SHORT  subject  for  its  current 
"Headliner"  series,  Paramount  Pic- tures on  June  6  will  release  a  film 
dramatizing  the  CBS  serial  Those  We 
Love,  sponsored  five  times  weekly  by 
Procter  &  Gamble  Co  ,  Cincinnati,  for 
Teel  and  Drene.  The  one-reel  picture, 
narrated  by  Jimmie  Fidler,  gives  a 
graphic  idea  of  the  show  in  rehearsal and  on  the  air. 

New  Fitch  Program 
IN  ADDITION  to  its  Bandioagon  pro- 

gram on  NBC-Red,  F.  W  Fitch  Co., 
Des  Moines,  on  May  3  started  on 
NBC-Red  a  weekly  series  of  quarter- hour  programs  featuring  Happy  Jack 
Turner.  Program  is  heard  for  Fitch 
Dandruff  Remover  Shampoo.  Agency 
is  L.  W.  Ramsey  Co.,  Davenport,  la. 

ENTER  YOUR  SUBSCRIPTION  NOW  .  .  .  GET 

•  52  issues  of  BROADCASTING  WEEKLY 

•  including  New  1941  YEARBOOK  Number 

•  and  revised  33''  x  22"  Radio  Outline  Map 

□  Check  for  $5  is  enclosed  □  Please  send  bill 

Name 

Firm Title 

Address 

City  State 

Add  $1  per  year  for  Foreign  or  Canadian  Subscriptions. 

LETTERS,  and  thousands  of  them, 
with  telegrams  too,  were  the  re- 

sponse when  Frank  Graham  asked 
listeners  how  they  felt  about  his 
late  evening  one-man  theatre  se- 

ries. Nightcap  Yarns,  on  CBS  Pa- cific Coast  stations.  Seated,  he  is 
discussing  the  more  than  11,000 
letters  received  with  Arthur  Kemp, 
the  network's  West  Coast  sales 
manager.  Consolidated  Drug  Trade 
products,  Chicago  (Yeast  Foam 
tablets),  on  April  28  starts  sponsor- 

ing the  six  weekly  quarter-hour  pro- 
gram on  KNX,  Hollywood,  in  a  13- 

weeks  test  as  a  possible  Pacific 
Coast  network  release.  Agency  is 
Benton  &  Dall,  Chicago. 

Cleveland  Flags 

FLAGS,  3,000  of  them,  for 
all  Cleveland  schoolrooms  are 
to  be  provided  out  of  a  cam- 

paign conducted  by  WGAR  in 
cooperation  with  the  Ameri- can Legion.  Civic  leaders  and 
school  officials  are  featured  on 
several  programs  each  week. 
An  essay  contest  on  the  flag 
is  being  staged.  The  drive 
culminates  May  10  in  an  all- 
night  broadcast  that  will  in- clude the  entire  WGAR  staff, 
as  well  as  local  performers.  A 
staff  of  operators  will  accept 
telephoned  pledges.  Head  of 
the  committee  is  John  F. 
Patt,  WGAR  manager. 

WABC-Guild  Pact 
CBS  on  April  23  signed  a  contract 
with  the  Radio  Writers  Guild  cover- ing staff  news  writers  employed  by  the 
network  for  WABC,  CBS  key  station 
in  New  York.  Besides  the  standard 
clauses  the  one-year  contract,  retro- 

active to  Jan.  1,  covers  salary  mini- mums  for  three  groups  of  writers, 
senior  writers  with  three  or  more  years 
experience  receive  $60  per  week ; 
juniors  with  three  years  or  less  experi- 

ence, $35  weekly  minimum,  and  ap- prentice writers  of  less  than  six  months 
experience,  who  may  be  paid  less  than 

$35. 
MM         ̂ THAT  wins'. 

WMWM^audieneel 

POPULAR 

Statlatt- 
Sa/l  Lake  Cily 

Nilional  RepresenUlive: 
JOHN  BLAIR  &  CO. 
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WWDC,  WASHINGTON 
TAKES    AIR    MAY  3 

>  WWDC,  Washington's  sixth  sta- 
tion, went  into  operation  May  3. 

Station  was  authorized  by  the  FCC 
j  last  Oct.  29  to  the  Capital  Broad- I  casting  Co.   [Broadcasting,  Nov. 
1]  and  uses  250  watts  on  1450  kc. 
with   a   100-watt   booster   at  the 
northern  limits  of  the  city.  The 

1  owners  are  Stanley  Horner,  local 
auto  dealer,  with  40%  of  the  stock, 
president;     Dyke     Cullum,  auto 
dealer,   vice-president,   40%;  Ed- 

ward M.  Spence,  formerly  secre- 
tary-treasurer of  the  NAB,  20%. 

I     Mr.  Spence,  onetime  manager  of 
WBAL,  Baltimore,  and  the  now  ex- 

tinct WPG,  Atlantic  City,  is  man- 
,1  ager  of  WWDC.  Helen  Mobberly, 
^  formerly  with   WRC-WMAL  and 
WINX,  Washington,  is  commercial 

s  manager.  Program  director  is  Nor- 
■!  man  Reed,  previously  with  WBAB, 
•  Atlantic  City.  Announcing  staff  con- 

sists  of  Ray  Carson,  from  WBAB 
(1  where  he  was  known  as  Ray  Mor- 
,1  gan,  chief  announcer;  Peter  J.  Har- 
a  kins,  from  WBTM,  Danville,  Va.; 
9  Willby  GofF,  from  WGH,  Newport 
D  News,  Va. ;  Carlos  Larrazolo  and 
.  Earl  Hague.  E.  C.  Kohlsaat  Jr., 
J  new  to  radio,  is  chief  engineer. 
.:      Studios  at  Connecticut  Ave.  and 
1  K  St.  are  Western  Electric  equipped 
!  throughout  and  a  Lehigh  tower  was 

erected.  AP  news  will  be  used  every 
hour  on  the  hour  and  music  will  be 
taken  from  both  BMI  and  ASCAP. 

Dried  Soup  Tests 
SKINNER  &  EDDY  Corp.,  New 
York,  is  testing  announcements  for 
Minute  Man  soup  mixes  in  the  New 
York  market  through  J.  M.  Mathes 
Inc.,  New  York,  newly-appointed 
agency.  Company  is  using  three  an- 

nouncements a  week  on  Make  Be- 
lieve Ballroom,  WNEW;  and  on 

Alfred  McCann's  Pure  Food  Hour on  WOR. 

Barbasol  Series 
BARBASOL  Co.,  Indianapolis 
(shaving  cream),  is  sponsoring 
Close  Shaves  a  thrice-weekly  five- 
minute  program  relating  miracu- 

lous escapes  from  death  on  WCAE, 
Pittsburgh;  WMAQ,  Chicago;  and 
KFRC,  San  Francisco.  Listeners 
are  awarded  cash  prizes  for  best 
stories.  Erwin,  Wasey  &  Co.,  New 
York,  is  agency. 

Odora's  Plans 
ODORA  Co.,  New  York,  starting 
seasonal  campaign  for  its  moth 
preventive,  is  sponsoring  on 
WEAF,  New  York,  a  quarter-hour 
newscast  four  days  a  week  for 
eight  weeks.  Company  is  consider- 

ing programs  in  the  Boston  and 
Chicago  markets,  but  plans  have 
not  been  definitely  set.  H.  A.  Salz- 
man  Adv.,  New  York,  is  agency. 

Calox  Returns 

McKESSON  &  ROBBINS,  Bridge- 
port, Conn.,  off  the  air  since  the 

spring  of  last  year,  on  May  5  starts 
a  thrice-weekly  series  of  quarter- 
hour  Evening  News  programs  with 
Mel  Allen  on  WABC,  New  York,  in 
the  interests  of  Calox  toothpowder. 
Agency  is  J.  D.  Tarcher  &  Co., 
New  York. 

RUDY  VALLEB,  star  of  the  Seal- 
test  program  on  NBO  and  veteran  ra- 

dio showman,  will  be  m.c.  May  9  at 
the  anniversary  dinner  for  Jack  Benny 
given  by  Niles  Trammell,  president  of 
NBC,  at  the  Los  Angeles  Hotel  Bilt- more. 

Drive  for  Emblems 

SOCIETY  OF  ST.  DUN- 
STANS,  London,  through 
First  United  Broadcasters, 
Chicago,  is  currently  plan- 

ning a  national  spot  cam- 
paign to  sell  novelty  wooden 

pin  emblems  made  of  wood 
taken  from  buildings  that 
have  been  bombed  in  that  city. 
Proceeds  from  this  campaign 
will  be  used  for  British  war 
relief  with  a  special  effort 
made  to  see  that  persons 
from  whose  home  this  wood  is 
taken  are  cared  for. 

Store's  Big  Schedule 
ADAM,  MELDRUM  &  ANDER- 

SON, Buffalo  store,  has  signed 
what  WEBR  claims  is  the  largest 
local  time  contract  in  the  city's  ra- 

dio histoi-y.  It  includes  six  weekly 
quarter-hour  chats  by  Ruth  Paige 
as  Amanda;  five-weekly  noon  re- 

vues, half -hour  each;  ten-minute 
news  programs  twice  daily,  five 
days  a  week;  two  Sunday  news 
periods.  Total  is  six  hours  a  week. 

Preakness  on  Red 

NBC  has  been  granted  exclusive 
rights  to  broadcast  the  Preakness 
race  at  Pimlico  May  10.  The  race 
was  sponsored  last  year  on  NBC- 
Red  by  American  Oil  Co.,  Balti- 

more, but  up  to  Saturday  no  spon- 
sor has  signed  for  the  1941  broad- 

cast of  the  event. 

Sowell  Buys  Weekly 
F.  C.  SOWELL,  general  manager  of 
WLAC,  Nashville,  has  pnrchased  an 
interest  in  the  Maury  Democrat,  a 
weekly  published  in  Columbia,  Tenn., 
on  which  he  served  as  a  cub  reporter. 
The  weekly  has  been  in  his  family  for 
the  last  30  years  and  formerly  was 
published  by  his  brother,  Ashley  B. 
Sowell,  now  commercial  attache  in 
Panama.  Recently  it  has  been  managed 
by  a  sister.  Louise.  Mr.  Sowell  will 
continue  fulltime  with  WLAC,  whose 
stock  is  wholly  owned  by  J.  T.  Ward. 

All  in  An  Hour 
WARDE  ADAMS,  announcer 
of  WRVA,  Richmond,  has 
been  named  assistant  pro- 

gram director  to  succeed  Ira 
Avery  who  recently  joined 
WOR,  New  York.  An  hour 
after  he  learned  of  his  pro- 

motion, Adams  got  word  that 
he  had  become  a  father. 

"SOUND" 

DOLLARS! 

When  you  buy  RADIO,  you 
buy  SOUND.  When  you  buy 
WAIR,  you  make  SOUND  a 
SOUND  investment.  You'll 
agree  —  after  your  campaign 
starts  on — 

WAIR 
Winston-Salem,  North  Carolina 

National  Representatives 
International  Radio  Sales 

NBC  Adds  in  Chile 
TWO  CHILEAN  stations,  CB150, 
Santiago,  and  CB64,  Valparaiso, 
have  joined  NBC's  Pan  American 
network,  comprising  about  30  sta- 

tions, according  to  John  F.  Royal, 
NBC  vice-president  in  charge  of 
international  relations.  Much  favor- 

able response  has  been  received  by 
NBC's  International  Division  from 
Latin  American  stations  for  the  op- 

portunity to  rebroadcast  the  April 
22  speech  by  Secretary  of  State 
Cordell  Hull,  shortwaved  in  Span- 

ish to  Latin  America  by  WRCA 
and  WNBI,  NBC's  international stations. 

Rep  Firm  Expands 
ASSOCIATED  RADIO  SALES, 
New  York,  has  opened  Chicago  of- 

fices at  333  N.  Michigan  Ave., 
phone  Randolph  6225.  The  station 
representative  firm  has  moved  to 
larger  New  York  offices  at  420  Lex- 

ington Ave.,  phone  is  Murray  Hill 6-4217. 

Investment  Series 
COMMERCIAL  Investment  Trust, 
New  York  (auto  finance),  is  using 
one-minute  transcribed  announce- 

ments six  times  weekly  on  stations 
in  Alabama  and  Georgia.  Lord  & 
Thomas,  New  York,  is  agency. 

Nunn  Out  of  Newspapers 
J.  LINDSAY  NUNN,  former  Texas 
and  Lexington,  Ky.  publisher  who 
heads  companies  operating  WLAP, 
Lexington,  WCMI,  Ashland,  Ky.  and 
KFDA,  Amarillo,  reports  that  he  is 
no  longer  a  stockholder  in  the  El  Paso 
Times  and  thus  has  served  his  last 
connection  with  any  newspaper.  His 
son.  Gilmore  N.  Nunn,  operates  the 
stations. 

RKO  Pictures  to  Carry- 
NBC   Shortwave  Series 
RKO  PICTURES,  New  York,  on 
May  1  signed  a  52-week  contract 
with  NBC's  International  Division 
for  a  series  of  twice-weekly  pro- 

grams in  Spanish  to  be  shortwaved 
to  Latin  America  on  WRCA  and 
WNBI,  NBC's  shortwave  stations. 

Starting  May  6,  the  programs 
will  be  heard  Tuesdays,  8:15-8:45 
p.m.  (EDST),  when  live  dramatiza- tions of  current  RKO  pictures  will 
be  featured,  and  Thursdays,  8:15- 
8:30  p.m.  (EDST),  featuring 
dramatizations  of  the  lives  of  vari- 

ous RKO  stars.  The  programs  will 
be  written,  produced  and  cast  by 
Frank  Ortega,  Spanish  author, 
under  the  direction  of  Michael 
HofFay,  director  of  foreign  publicity 
for  RKO.  Account  is  handled  direct. 

Breaks  for  Lava 

PROCTER  &  GAMBLE,  Cincinnati 
(Lava  soap)  during  the  week  of 
April  28  started  a  varying  schedule 
of  three  to  six  station-breaks  week- 

ly on  WLW,  Cincinnati;  WWJ,  De- 
troit; WTMJ,  Milwaukee  and 

WCAE,  Pittsburgh.  Contracts  are 
for  26  weeks.  Agency  is  Blackett- 
Sample-Hummert,  Chicago. 

Candy  Test 
M  &  M  CANDY  Co.,  Newark,  in- 

troducing a  small  five-cent  box  of 
assorted  chocolates,  is  testing  sta- 

tion break  announcements  six  times 
on  WMBG,  Richmond,  and  WCAO, 
Baltimore.  Lord  &  Thomas,  New 
York,  is  the  newly-appointed 
agency. 

PULLING  POWER  PLUS 

PROSPEROUS  PROSPECTS 

You  get  both  when  you  buy  KTBS  .  .  . 

1,000  watts  NBC  in  Shreveport,  the 

7th  city  in  the  100,000  or  more  group 

in  the  entire  South  for  per  capita 

efFective  buying  income  .  .  .  industrial 

center  of  a  Tri-state  area  formed  by 
North  Louisiana,  East  Texas  and  South 

Arkansas  .  .  .  one  of  the  really  im- 

portant markets. 

For  effective  concentrated  coverage  of 

this  center  of  rising  prosperity,  tell  your 

sales  message  to  able-to-buy  prospects 

through  KTBS. 

If  T  n  Q  1000  WATTS  •  NBC 

1^    I    |j  ̂      SHREVEP
ORT,  LA. 

A  Shreveport  Times  Station 

Member  Southcentral  Quality  Network 

REPRESENTED    BY    THE    BRANHAM  COMPANY 
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Harper  M.  Phillips,  21, 

Named  KYUM  Manager 
HARPER  M.  PHILLIPS,  21,  for- 

merly traffic  manager  and  assist- 
ant to  the  business  manager  of 

KTAR,  Phoenix, 

^ttt^^       became     one  of 

^^HpPnPI       radio's  youngest 
^^V^  station  managers, 
HIP when  he  was named  to  direct 

KYUM,  Yuma, 
Ariz.,  May  1.  Mr. 
Phillips,  stated  the 
announcement  of 
John  H.  Huber, 
president  of  the 

Yuma  Broadcasting  Co.,  succeeded 
Jerry  Akers  who  resigned  to  join 
KSAN,  San  Francisco.  Akers  had 
been  associated  with  KYUM  since 
its  inception  and  prior  to  that  had 
been  with  the  old  K¥MA,  Yuma. 
KYUM  is  a  250  watter  on  1240  kc. 

Mr.  Phillips 

1000  nite 

1070  Kc. 

WICHITA^ 

Press-Radio  Hearing 
{Continued  from  page  H) 

sumed  the  Chicago  Tribune  and 
WGN  will  present  an  independent 
case  before  the  FCC  hearing. 

The  new  associate  counsel,  Mr. 
Herman,  has  long  represented  the 
Fort  Worth  Star-Telegram,  includ- 

ing some  of  its  radio  interests 
(WBAP  and  KGKO),  through  his 
law  firm,  Samuels,  Foster,  Brown 
&  McGee,  of  Fort  Worth.  He  is 
virtually  the  personal  advisor  of 
Mr.  Hough,  upon  whose  shoulders 
fell  the  task  of  leading  the  fight 
after  Mark  Ethridge,  vice-presi- 

dent and  general  manager  of  the 
Louisville  Courier  -  Journal  and 
Times,  had  resigned  to  undertake  a 
study  of  *he  radio  situation  as  a 
whole  at  the  personal  behest  of 
President  Roosevelt  [Broadcast- 

ing, April  28]. 

Letter  of  Resignation 

The  text  of  Mr.  Antrim's  letter follows : 

I  hereby  resign  as  a  member  of  the 
Newspaper  Radio  Committee.  I  am 
further  authorized  to  state  that  WGN 
Inc.  cannot  support,  or  continue  to  be 
represented  in,  the  committee. 

Our  reason  for  this  action  is  that  de- 
velopments to  date  indicate  to  us  that 

there  is  not  sufficient  assurance  that 
the  large  fund  of  $200,000  to  be  col- 

lected from  the  newspapers  will  be  de- 
voted exclusively  to  the  preparation 

and  presentation  of  the  case  on  behalf 
of  newspaper  ownership  of  broadcast- 

ing stations  on  the  merits  of  the  issues 
involved,  and  that  there  is  not  suffici- 

ent safeguard  against  intermingling  of 
these  issues  with  other  and  unrelated 

'Tm  just^ne^  thank  you..." 

Mrs.  Williams  feels  fine, 

thanii  you.  She  is  one  of  the  thousands  who  icnow  from 

experience  that  cancer  in  its  early  stages  can  be  cured.  You  can  help 

others  to  healtli  by  aiding  the  Women's  Field  Army  of  the  American 
Society  for  the  Control  of  Cancer.  Enlist  in  your 

local  unit  now!  Help  save  lives. 

AMERICAN  SOCIETY  FOR  THE  CONTROL  OF  CANCER 
350  MadiBon  Avenue  •  New  York  City 

If  a  resident  of  Netv  York  City  or  the  Metropolitan  area,  address  New  York  City  Cancer  Committee, 
230  East  66th  Street.  Package  labels  and  the  Quarterly  Review  will  be  sent  to  you  for  your  dollar. 

POINTING  with  obvious  pride  at 
his  new  1941  license  tags  is  Jack 
Tiffany,  chief  engineer  of  WKRC, 
Cincinnati,  who  really  believes  in 
plugging  his  station.  Reason  for  the 
contented  smile,  of  course,  is  the 
fact  that  550  kc.  as  shown  on  the 

plate  is  the  station's  frequency. 

issues  and  activities  in  which  the  news- 
paper  group,  as  such,  have  no  interest. 
We  believe  that  the  course  indicated  by 
these  developments  will  seriously  prej- 

udice the  interests  of  the  newspaper 
group  by  linking  its  fortunes  with 
those  of  other  groups  having  entirely 
separate  problems. 

As  has  been  repeatedly  stated  by 
our  representatives,  particularly  at  the 
meeting  held  in  New  York  on  March 
28,  1941,  we  believe  that  the  issues  in- 

volved in  newspaper  ownership  of 
broadcasting  stations  have  not  been 
prejudiced  by  the  FCC,  that  the  facts 
and  arguments  bearing  on  these  issues 
should  be  gathered  and  presented  ex- 

clusively on  the  basis  of  their  merits, 
without  regard  to  whether  such  facts 
and  arguments  help  or  hurt  the  cause 
of  other  radio  interests  before  the  Com- 

mission, and  that  with  such  prepara- 
tion and  presentation  the  newspaper 

group  should  be  able  to  convince  the 
Commission  not  only  that  there  is  no 
basis  for  any  charge  of  monopoly 
against  newspaper  owners  of  stations, 
but  also  that  such  ownership  has 
served,  and  wiU  continue  to  serve,  the 
public  interest. 

Hough's  Reply 

On  April  25,  upon  receipt  of  the 
Antrim  letter,  Mr.  Hough  addressed 
the  following  letter  to  Mr.  Antrim, 
accepting  his  resignation: 

I  acknowledge  with  regret  the  re- 
ceipt of  your  letter  of  April  23  resign- 

ing from  the  Newspaper  Radio  Com- 
mittee. If  you  lack  confidence  in  the 

committee  which  was  appointed  by  the 
approximately  250  newspaper  publish- 

ers at  the  meeting  which  you  attend- 
ed, you  have,  of  course,  no  other  course 

open  to  you  but  to  resign. 
At  the  same  time,  I  must  insist  that 

any  lack  of  confidence  on  your  part  is 
wholly  baseless.  The  committee  sub- 

scribes most  wholeheartedly  to  the 
principle  that  any  hearings  on  news- 

paper ownership  of  radio  stations 
should  be  limited  most  strictly  to  the 
actual  issues  involved.  It  is  our  belief 
that  a  dispassionate  consideration  of 
the  question  will  demonstrate  that  the 
newspaper  publishers  who  have  had 
radio  facilities  entrusted  to  them  have 
been  operating  them  in  the  highest 
public  interest.  It  is  in  this  belief 
that  the  committee  desires  to  approach 
the  Federal  Communications  Commis- 

sion in  a  spirit  of  full  cooperation  and 
in  full  confidence  that  hearings  will 
establish  that  there  is  neither  legal 
nor  social  justification  for  the  classi- 

fication of  newspaper  publishers  as  a 
category  of  persons  whose  rights  are 
in  any  way  different  from  other  citi- zens of  the  United  States. 

I  am  convinced  that  the  progress 
and  actions  of  our  committee  will  ulti- 

mately convince  you  that  your  present 
suspicions  with  respect  to  the  com- 

mittee are  wholly  unjustified.  But, 
meanwhile,  I  must  asquiesce  in  your decision. 

CKNX,  Wingham.  Ont.,  has  purchased 
two  180-foot  uniform  cross  section  tow- 

ers from  Canadian  Bridge  Co.,  Walker- 
ville,  for  its  new  1-kw.  installation. 
Towers  will  be  erected  by  the  end  of June. 

BULLETIN'  YIELDS 
TO  RADIO  AT  LAST 

THE  Philadelphia  Bulletin,  con- 
servative newspaper  and  credited 

with  the  largest  circulation,  is  the 
last  of  the  city's  five  dailies  to 
capitulate  completely  to  radio.  Two 
months  ago,  as  the  Gibraltar  Serv- 

ice Corp.,  It  filed  application  with 
the  FCC  for  an  PM  license.  The 
Bulletin  last  week  consummated 
time-f  or-space  swaps  with  two  local 
stations,  KYW  and  WPEN. 

That  the  newspaper  has  decided 
to  finally  take  radio  seriously  is 
seen  by  the  fact  that  KYW  has 
drawn  lines  to  the  Bulletin  editorial 
room  for  a  daily  10-minute  news 
period  at  1:45  p.m.  While  an  im- 

provised studio,  with  borrowed 
equipment,  is  being  used,  it  was 
disclosed  by  newspaper  officials 
that  a  regular  broadcasting  studio 
will  be  constructed  in  the  editorial 
room.  New  equipment  has  been  or- 

dered by  the  newspaper  and  the 
remote  studio  is  expected  to  be 
ready  for  operations  by  the  middle of  May. 

Harold  Hadley,  feature  staff 
writer,  is  radio  director,  of  the 
Bulletin,  the  second  local  newspa- 

per to  create  such  an  office.  Last 
year,  the  Philadelphia  Record, 
which  now  owns  WHAT,  named 
Enid  Hager  from  WFIL,  Phila- 

delphia, to  take  charge  of  radio 
activities. 

The  Bulletin's  KYW  broadcasts 
are  conducted  by  Henry  Pleasants, 
music  and  dramatic  editor.  On 
Tuesdays  and  Saturdays,  com- mentaries on  the  war  news  are 
added  by  Melvin  K.  Whiteleather. 
In  addition  the  Bulletin  is  using 
two  transcribed  announcements 
weekly.  The  space  swap  with 
WPEN  calls  for  a  staggered  spot 
announcement  schedule.  Although 
all  time  used  is  matched  by  agate 
lines,  all  radio  commitments  are 
handled  for  the  newspaper  by 
Donovan-Armstrong  Co.,  Philadel- 

phia agency. 

Wayne  U  Awards 
WINNER  of  the  third  annual 
Broadcasting  Guild  script  writing 
contest  of  Wayne  U,  Detroit,  is 
Russell  Beggs,  according  to  Garnet 
Garrison,  Guild  director.  Beggs, 
editor  of  the  university  newspaper 
and  regular  script  writer  for  the 
Guild's  presentations  on  Detroit 
stations  as  well  as  gag-men  for  the 
Guild's  comedy-variety  program  on 
W45D,  FM  station  of  the  Detroit 
News,  won  the  $25  award  for  a 
character  study  of  a  "professional- 
amateur"  tennis  player  entitled 
"Tennis  Tramp".  Second  prize  of 
$10  went  to  Robert  Farmer  for  an 
experimental  script,  "I  Had  to  Die 
Happy",  and  third  prize  was  award- ed to  Evelyn  Linden  for  her  psy- 

chological study,  "Only  Child". 

On  N.  Y.  Defense  Committee 
FOUR  radio  men  are  among  the  11 
members  of  the  State  Defense  Informa- tion Committee  named  April  26  by 

Gov.  Lehman  of  New  York  "to  facili- tate the  dissemination  of  information 
on  defense  activities  and  defense  re- sponsibilities of  New  York  State  and 
its  localities".  The  radio  representa- 

tives are :  Alfred  J.  McCosker,  presi- dent of  WOR  and  chairman  of  MBS  ; 
William  S.  Paley,  president  of  CBS; 
Niles  Trammell,  president  of  NBC ; 
Clarence  Wheeler,  WHEC.  Rochester, 
representing  the  NAB.  Others  repre- sent the  press  and  movies. 
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AFRA's  New  Code 

Awaits  Signatures 
lATSE  Claims  Jurisdiction 
Over  Sound  Effects  Men 

AMERICAN  Federation  of  Radio 
Artists  is  distributing  its  transcrip- 

tion code  among  producers  of  tran- 
scribed programs  employing  actors, 

singers  and  sound  effects  men, 
groups  under  AFRA  jurisdiction, 
for  signature. 

Questions  raised  by  record  manu- 
!j  facturers  at  industry  meeting  April 
;  24,  28,  were  ironed  out  at  a  final 
meeting  of  industry  representatives 

•  and  union  executives  April  29,  at 
■  which  time  a  few  minor  changes 
;  were  made  in  the  code  and  both 
sides  termed  it  acceptable. 

First  Nationwide  Pact 

,  Code,  like  its  forerunner  covering 
J  network  broadcasts,  will  be  signed 
,  by  companies  making  transcrip- 

tions, while  agencies  producing 
1  transcribed  programs  will  sign  let- 
;  ters  binding  them  to  live  up  to  the 
•  terms  of  the  code. 

AFRA  is  hailing  the  new  code  as 
j  its  first  national  agreement,  since 

it  covers  all  transcriptions  made  in 
(  the  United  States,  while  the  net- 

work code  specified  the  four  major 
;  points  of  network  program  origi- 

nation. New  York,  Chicago,  Holly- 
I  wood  and  San  Francisco. 

Need  for  a  special  contract  with 
■  NBC  covering  Hollywood,  where 
NBC   has  a  pact  with  an  inde- 

;  pendent  sound  effects  union,  was 

'  obviated  when  this  group  last  week ;  voted  to  join  AFRA,  which  took 
,  over  its  contract  with  NBC,  en- 

abling the  network  to  accept  the 
t  AFRA  code  without  reservations. 
Code  became  effective  May  1  and 

•  will  run  until  Nov.  1,  1943,  expiring 
coincidentally  with  the  network 
codes  for  sustaining  and  commer- 

cial program. 
AFRA's   organization  of  sound 

effects  men  and  its  claims  to  juris- 
\  diction  over  them  have  been  con- 
tested  by  another  AFL  union,  the 
International  Alliance  of  Theatrical 

,  Stage  Employes,  stagehands'  union. The  lATSE  claim  is  that  the  kind 
of  work  a  man  does  determines  the 

■  union  he  should  belong-  to  and  that 
■  the  work  of  sound  effects  men  in 
radio  parallels  that  of  stagehands 

wifh 

CIRCUIT  DESIGN 

A  NAZI  UNCOVERED 

FCC  Tracks  Down  Station  in 

 Home  in  Peoria  

SEARCH  by  the  National  Defense 
Operations  Section  of  the  FCC  for 
an  unauthorized  radio  transmission 
which  trespassed  on  Government 
frequencies  and  claimed  to  be  in 
the  service  of  "foreign  agents" 
culminated  April  30  in  the  ar- 

rest at  Peoria,  111.,  of  a  Charles 
W.  Johnson,  who  identified  himself, 
according  to  the  FCC,  as  a  senior 
student  in  electrical  engineering  at 
"a  midwestern  institute".  Johnson's 
home  revealed  illegal  equipment 
which  was  seized  by  the  U.  S.  Mar- 

shall. The  student  was  charged  with 
violating  Sections  301  and  318  of 
the  Communications  Act. 

The  unlicensed  station  used  no 
call  letters  and  the  operator  called 
himself  "Fritz"  and  frequently  con- 

cluded his  transmissions  with  "Heil, 
Hitler".  He  claimed  to  be  a  cryp- 

tographer for  a  signal  unit  in  a 
German  army  of  occupation  and  his 
general  procedure  was  to  broadcast 
that  he  was  a  foreign  agent  and  to 
attempt  to  engage  in  communica- 

tions with  U.  S.  Government  sta- 
tions. He  declared  he  was  relaying 

information  from  foreign  agents 
and  on  one  occasion  threatened  to 
"jam"  Government  channels  with 
high-powered  stations  being-  con- structed for  that  purpose.  Special 
equipment,  recently  perfected  by 
the  FCC,  was  used  to  trace  the  sta- tion. 

AFRA  Officers 

SUCCESSORS  to  Vic  Connors, 
San  Francisco  official  of  AFRA  and 
AGVA,  newly  appointed  national 
field  representative  of  AFRA 
[Broadcasting,  April  14]  have 
been  announced  in  the  Golden  Gate 
City.  Vince  Silk,  formerly  organ- 

izer for  AGVA,  was  appointed  ex- 
ecutive secretary  of  AGVA.  Adele 

West,  former  secretary  to  Connors, 
was  named  office  manager  of 
AFRA  and  Max  West  part  time 
business  agent  and  representative 
for  AFRA.  Appointments  became 
effective  April  28. 

in  the  theatre.  Stagehands,  they 
point  out,  construct  and  operate 
scenic  and  lighting  and  sound  ef- 

fects, just  as  soundmen  in  radio 
construct  and  operate  their  effects. 
AFRA  states  that  sound  men  in 
radio  are  performers,  whatever 
they  may  be  on  the  stage. 

Issue  was  officially  raised  by 
lATSE's  New  York  local  April  25, 
when  it  brought  the  alleged  inva- 

sion of  its  field  by  AFRA  to  the 
attention  of  the  Associated  Actors 
&  Artistes  of  America,  parent  body 
comprising  AFRA  as  well  as 
Actors  Guild,  American  Guild  of 
Musical  Artists  and  other  per- 

former unions. 
AFRA  suggested  that  the  ques- 

tion of  union  affiliation  be  put  to 
a  vote  of  radio  sound  effects  men 
in  an  election  to  be  held  under  the 
supervision  of  the  American  Arbi- 

tration Assn.  lATSE  has  not  re- 
sponded to  that  proposal  but  is  not 

expected  to  agree,  in  which  case 
the  broadcasters  employing  sound 
effects  men  may  find  themselves  in- 

volved in  a  jurisdictional  union 
battle. 

Equipment  Delays 
(Continued  from  page  11) 

every  consideration  in  direct  line 
with  what  is  considered  as  direct 
defense  material. 
"Our  deliveries  at  present  are 

good  due  to  foresighted  efforts  of 
our  purchasing  department,  but 
they  cannot  continue  this  past  mid- 

summer under  present  retarded  de- 
livery conditions.  It  is  our  firm  be- 

lief that  the  commanding  position 
radio  broadcasting  holds  in  listener 
numbers  can  only  be  maintained  by 
industries'  ability  to  deliver  equip- 

ment as  required  when  required  to 
keep  in  first-class  condition  nearly 
900  radio  broadcasting  station-:, 
which  unquestionablv  would  be  of 
top  importance  under  an  emer- 
gency. 

Charles  M.  Srebroff ,  nresident  of 
Radio  Engineering  Laboratories 
Inc.  said  on  FM  broadcast  trans- 

mitting eiuinment  his  comnany  is 

maintaining  three  mf^nths'  deliverv 
for  one  and  three  kilowatt  trans- 

mitters and  five  to  six  months  on 
ten  and  fifty  kilowatt  transmitters. 

"We  have  sufficient  materials  on 
hand  to  meet  present  orders,  but 
will  remiire  materials  for  new  or- 

ders, delivery  time  of  which  will 
depend  upon  how  long  we  must 
wait  for  materials.  We  have  made 
substitution  as  far  as  nossible  fnp 
aluminum.  Our  deliveries  will  be 
directlv  contingent  upon  our  get- 

ting the  deliveries  from  other 
manufacturers  on  transformers, 
meters,  condensprs.  cr-nner  tubine 
for  transmission  lines,  etc.  Any 
efforts  to  obtain  nriority  riehts  for 
the  purchase  of  radio  materials 
should  also  include  such  items  as 
are  purchased  from  parts  manu- 

facturers. Your  effort  in  this  mat- 
ter should  be  appreciated  by  the 

entire  radio  industry". 

More  for  Grevstone 

BISCEGLIA  BROS..  Phil^dplnhi'a (wine),  has  added  KYW,  Philadel- 
phia, to  its  radio  schedule  for 

Greystone  California  wines.  In  ad- 
dition to  the  six  five-minute  pe- 

riods weekly  of  Weather  Facts  & 
Freaks  started  last  month  on 
WJAS,  Pittsburgh,  a  new  series  of 
seven  five-minute  news  commen- 

taries by  William  Lang  was  started 
last  week  on  KYW.  Contracts  run 
indefinitely  and  additional  stations 
in  the  Pennsylvania  market  may 
be  added  later  in  the  year.  Agency 
is  J.  M.  Korn  &  Co.,  Philadelphia. 

□ FRU 

IN  COLUMBIA,  COVERS  THE 
HEART  OF  MISSOURI 

Winner  ol  the  "George  Foster  Peabody 
Award"  for  Distinsuished  and  Meritorious Public  Service  Programs  in  the  local 
channel  group  during  1940. 

1400  KC.      250  WATTS 

New  Station  for  Denver, 

KMYR,  in  Formal  Debut 
DENVER'S  sixth  station,  KMYR, 
made  its  formal  debut  after  five 
days  of  actual  operation  with  an 
official  dedicatory  broadcast  April 
27.  Station  had  been  granted  by 

the  FCC  in  No- vember of  1939  to 

F.  W.  Meyer,  for- 
merly manager  of 

KLZ,  Denver,  but 
appeals  against the  decision  by 
two  other  Denver 

stations  had  re- tarded its  actual 
construction. 
KMYR  operates 
with  100  watts 
day  on  1340  kc. 

The  three-hour  inaugural  pre- 
sented the  talent  and  personnel  of 

the  new  outlet.  Owner  F.  W.  Meyer, 
also  manager  of  KMYR,  outlined 
in  brief  the  aims  and  ideals  of  the 
station.  Gov.  Carr  of  Colorado  and 

Mayor  Stapleton  of  Denver  ex- tended their  greetings. 
KMYR  also  became  the  first  sta- 

tion in  Denver  to  obtain  use  of  both 
ASCAP  and  BMI  copyrights  and 
news  every  hour  on  the  hour  will 
be  presented  as  a  feature  of  the 
station. 

Mr.  Meyer 

night   and  250 

Fulf  ord  in  Canada 
C.  E.  FULFORD  Ltd.,  Toronto 

(proprietary)  has  started  thrice- 
weekly  quarter-hour  musical  tran- 

scribed shows  on  34  Canadian  sta- 
tions across  Canada.  Account  was 

handled  by  F.  H.  Hayhurst  Co., 
Toronto. 

NO  SEASONAL  SLUMP 

at 
WLAW 
LAWRENCE,  MASS. 

5000  watts  -  680  k.c. 

8  NEW  network  shows  in 
3  weeks. 

57  National  and  Regional 
accounts  since  December 

1,  1940. Prices  vs.  Coverage,  WLAW 
is  the  Biggest  Buy  in 
Radio! 

HEUI  EnCUNID 

WLAW 

LAWRENCE,  MASS. 

C.B.S.  Affiliate 

National  Representatives 
THE  KATZ  AGENCY,  INC. 

GENERAL  m  ELECTRIC 
160-n 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

APRIL  26  TO  MAY  2,  INCLUSIVE- 

Decisions  .  .  . 

APRIL  26 
WTMC,    Ocala,    F!a.;    WDLP,  Panama 

City,  Fla., — Continiud  heai-ings  to  5-19-41 re  license  revocations. 
APRIL  28 

MISCELLANEOUS  —  Extension  granted 
W8XFM,  CinciTinati;  Jansky  &  Bailey, 
Washington;  KFAR,  Fairbanks,  Alaska; 
W2XBS,  New  York;  W2XWG,  New  York; 
W3XEZ,  Camden. 
WCKY,  Cincinnati — Modification  license 

to  directional  aftiT  sunset  Sacramento. 
NEW,  M.  A.  Lcese  Radio  Corp.,  Wash- 

ington—CP 47.1  mc  5,600  sq.  miles,  399,946 
pop. 
NEW,  Lake  Worth  Broadcasting  Corp., 

Lake  Worth,  Fla.— CP  1340  kc  250  w  unl. 
NEW,  Fred  Jones  Broadcasting  Co.,  Tulsa 

— CP  690  kc  5*0  kw  unl.  dii-ectional,  amended to  740  kc  25  kw  N  50  kw  D. 
WHB,  Kansas  City — CP  new  transmitter. 
WLOL,  Minneapolis — Modification  license 

change  to  directional  N  only. 
KTKC,  Visalia,  Cal.— CP  change  to  940 

kc  5  kw,  new  transmitter,  change  an- tenna. 

APRIL  29 
NEW,  Alamance  Broadcasting  Co.,  Bur- 

lington, N.  C. — Granted  CP  new  station 920  kc  1  kw  D. 
KSUN,  Lowell,  Ariz. — Granted  authority transfer  control  to  Carleton  W.  Morris 

(463%  shares  or  58.7%  outstanding  stock) for  $6,001. 
WESX,  Salem,  Mass.— Granted  CP  in- 

crease to  250  w  N  &  D. 
WHBL,  Sheboygan,  Wis.  —  Granted  CP 

directional  N,  increase  to  1  kw  N  &  D. 
KRJF,  Miles  City,  Mont. — Granted  au- 

thority transfer  control  to  Sarah  M.  Scan- 
Ian,  403  shares  common  voting  stock  in 
Star  Printing  Co.,  permittee,  from  trans- 

feror's capacity  as  executrix  to  herself personally. 
TEMPORARY  RENEWALS  —  W9XC, 

Mitchellville,  la.,  developmental :  W3XE, 
W3XP,  Philadelphia;  W2XVP,  New  York; 
W9XLA,  Denver;  W4XA,  Nashville; 
W5XAU,  Oklahoma  City. 
MISCELLANEOUS— WGES,  Chicago,  de- 

nied temporary  authority  1390  kc  500  w 
during  hours  vacated  WSBT  ;  WBST,  South 
Bend,  granted  extension  temporary  au- 

thority unl.  pending  CP ;  WQDM,  St.  Al- 
bans, Vt.,  granted  extension  temporary 

authority  1420  kc  until  WWSR  conducts 
program  tests,  but  not  after  5-7-41  ;  WSJS, Winston-Salem,  N.  C,  granted  extension 
temporary  basis  pending  action  on  renewal 
and  application  transfer  control  ;  WLAK, 
Lakeland,  Fla.,  granted  request  dismiss 
application  transfer  control  to  Russell  E 
Baker;  WPAT,  Paterson,  N.  J.,  granted modification  CP  new  transmitter ;  KMLB, 
Monroe,  La.,  continued  hearing  to  5-23-41  ; 
W51R,  Rochester,  granted  temporary  au- thority FM  to  7-1-41. 
SET  FOR  HEARING— NEW,  West  Allis Broadcasting  Co.,  West  Allis,  Wis.,  CP 1480  kc  250  w  D  ;  KFJM,  Grand  Forks 

N.  D.  and  NEW,  Dalton  Le  Masurier,  Grand 
Forks,  renewal  application  KFJM  and modification  license,  and  Dalton  Le  Masu- 

rier application  CP  1440  kc  500  w  1  kw  D 
asks  KFJM  facilities ;  WTAQ,  Green  Bay, Wis.,  CP  change  directional  antenna. 

MAY  1 
WWNC,  Asheville,  N.  C— Granted  CP. subject  to  renewal  proceedings,  for  new transmitter,  increase  to  5  kw  N  &  D  570 kc  directional  N. 
WSYR,  Syracuse — Granted  CP  new transmitting  equipment,  change  directional, increase  to  5  kw  570  kc,  conditional  on efffct  on  WMCA. 
WMCA,  New  York— Granted  modifica- 

tion license  increase  to  5  kw  unl.  570  kc directional  N  &  D. 
WKBN,  Youngstown,  O.— Granted  CP 

increase  to  5  kw  unl.,  new  transmitter,  di- 
rectional, 570  and  granted  modification  li- 

cense to  unl.  conditional  WOSU  leaves 820  kc. 
WOSU,  Columbu.s— Granted  CP  change  to 820  kc  increase  to  5  kw  LS  Dallas. 
WCBD,  Chicago— Granted  CP  change  to 820  kc  10  kw  D  only.  , 
NEW,  Fairfield  Broadcasting  Corp.,  Lan- 

caster, O. — Set  for  hearing  application  CP 820  kc  250  w  D. 

MAY  2 

MISCELLANEOUS  —  KBWD.  .Brown- 
wood,  Tex.,  granted  modification  CP  new 
station  re  transmitter  and  1320  kc  under 
treaty  ;  WJAS,  Pittsburgh,  granted  modifi- cation CP  increase  to  5  kw  directional  for 
1320  kc  under  treaty,  change  antenna ; 
WMVA,  Martinsville,  Va.,  grant.ed  license 
new  station  1450  kc  100-250  w  unl ;  KPOW, 
Powell,  Wyo.,  granted  license  new  station 
1230  kc  250  w  unl. ;  WALA,  Mobile,  Ala., 
granted  modification  CP  increase  power  for 
change  in  transmitter,  antenna  on  1410  kc 
under  treaty  ;  WKMO,  Kokomo,  Ind.,  grant- 

ed license  for  CP  as  modified  for  new  sta- tion 1400  kc  250  w  unl.  KFJI,  Klamath 
Falls,  Ore.,  dismissed  without  prejudice 
application  for  CP  ;WPAY,  Porstmouth,  O., 
granted  petition  hold  hearing  on  transfer 
and  renewal,  and  change  date ;  KFJI, 
Klamath  Falls,  Ore.,  granted  motion  dis- 

miss without  prejudice  application  change 
to  600  kc  500  w  1  kw;  WRDO,  Augusta, 
Me.,  granted  leave  amend  renewal  applica- tion. 
WAAT,  Jersey  City— Modification  CP  to 

unl.,  1  kw,  move  transmitter. 
WJLS,  Becklcy,  W.  Va. — CP  new  trans- mitter, directional  N,  change  to  900  kc  1 

kw,  amended  to  640  kc  ltd.  to  LS  Los  An- geles, directional  from  LS  Beckley  to  LS 
Los  Angeles. 
WHN,  New  York— Modification  CP  new 

transmitter  etc.,  for  new  transmitter, 
change  antenna. 
WSAZ,  Huntington,  W.  Va.— Modifica- tion CP  change  to  directional  N  only,  930 

kc  under  treaty. 
NEW,  William  Price,  Burlington,  N.  C— CP  1490  kc  w  unl.,  contingent  new  freq. 

for  WDNC. 
KMBC,  Kansas  City— CP  change  to  690 

kc  50  kw  unl.  etc.,  amended  to  770  kc,  omit 
moving  studio,  change  directional,  omit 
request  for  facilities  of  KFEQ,  KGGF, 
WNAD. 
KTUC,  Tucson,  Ariz.— Transfer  control 

from  John  Merino  (100  shares),  Glenn 
Snyder  (50),  George  R.  Cook  (50),  Bur- 
ridge  D.  Butler  (38),  Carleton  W.  Morris 
(30),  Louis  F.  Long  (30),  Ralph  W.  Bilby 
(1),  Frank  Z.  Howe  (1)  to  John  Merino 
(50),  Glenn  Snyder  (50),  George  R.  Cook 
(50),  Burridge  D.  Butler  (69),  Louis  F. 
Long  (30),  Ralph  W.  Bilby  (50),  Frank Z.  Howe  (1). 

Tentative  Calendar  .  .  . 

WTMC, 

City,  Fla.- 

MAY  19 
Ocala,  Fla.;  WDLP, -License  revocations. 

MAY  22 

Panama 

NEW,  Stephenson,  Edge  &  Korsmeyer, 
Jacksonville,  III.— CP  1150  kc  250  w  D. 
NEW,  Helen  L.  Walton,  Walter  Bellatti, 

Jacksonville,  III.— CP  1150  kc  250  w  D. 
MAY  23 

KMLB,  Monroe,  La.— CP  1410  kc  1  kw unl.   directional  N. 

MAY  28 
KRBC,  Abilene,  Tex.— CP  940  kc  1 unl.  directional. 
WRDO,  Augusta,  Me. 

kw 

License  renewal. 
WGST, JUNE  2 

Atlanta — License  renewal. 
JUNE  24 

WTEL,  PhUadelphia- CP  1500  kc  250  w unl. 

JUNE  26 
WKZO,    Kalamazoo,  Mich.- 5  kw  unl. 

JULY  7 
KWTO,    Springfield,  Mo. 1-5  kw  unl.  directional  N. 

-CP    590  kc 

-CP    560  kc 

UNITED  PRESS  has  established  a 
radio  news  office  in  Jackson,  Miss., 
and  later  in  May  will  set  up  one  in 
Richmond  under  the  direction  of  War- 

ren Duffee,  formerly  in  the  UP 
Raleigh  office.  New  subscribers  to  UP 
service  are :  WIP,  Philadelphia ; 
KAVE,  Carlsbad,  N.  M. ;  KSWO, 
Lawton,  Okla. ;  WTAL,  Tallahassee; 
KSEI,  Pocatello;  WAOV,  Vincennes, 
Ind.;  KRMO,  Jamestown,  N.  D. ; 
KADA,  Ada,  Okla.;  WJMA,  Coving- 

ton, Va.,  and  WEED,  Rocky  Mount, 
N.  C. 

TODAY'S  MODERN  RADIO  PLANTS  represent  a  far  cry  from  these pioneer  installations  in  the  South,  both  the  product  of  W.  Walter  Tison, 
general  manager  of  WFLA,  Tampa,  a  veteran  radioman  prominent  in 
the  industry  as  NAB  district  director.  Upper  photo  shows  interior  of 
the  first  broadcasting  station  in  the  South  to  be  owned  by  a  newspaper — 
the  original  100-watt  set  of  WSB,  Atlanta,  which  Tison  as  chief  engineer 
put  on  the  air  March  17,  1922.  He's  at  the  desk.  Standing  beside  him is  George  Isler.  Lower  photo  shows  the  original  WFLA,  to  install  which 
Tison  (standing)  left  WSB  in  1925,  becoming  its  manager  and  chief 
engineer.  Seated  with  the  headphones  is  L.  G.  McKeown,  operator. 

WE  Names  Contingent 

For  St.  Louis  Convention 

REPRESENTING  Western  Elec- 
tric at  the  NAB  convention  in  St. 

Louis,  May  12-15,  in  Suite  648-652 of  the  Hotel  Jefferson,  will  be:  F. 
R.  Lack,  division  manager;  H.  N. 
Willets,  assistant  sales  manager; 
L.  F.  Bockoven,  A.  B.  Kouwen- 
hoven,  C.  E.  Snow,  H.  F.  Scarr, 
W.  E.  Jonker  of  the  Specialty 
Products  Division  at  Kearny,  N.  J. ; 
G.  W.  Davis,  H.  L.  Hamilton  and 
F.  M.  Harris,  Midwestern,  West 
Coast  and  Southeastern  represent- 

atives of  the  Specialty  Products 
Division  respectively;  Will  Whit- 
more,  editor  of  Pick-Ups.  Present from  Bell  Laboratories  will  be  J. 
F.  Morrison  and  A.  A.  Skene.  Gray- 

bar will  be  represented  by  A.  J. 
Eaves  and  J.  W.  LaMarque,  New 
York;  G.  I.  Jones,  Philadelphia; 
L.  H.  Whitten,  Washington;  F.  L. 
Allman,  Richmond;  E.  H.  Taylor, 
Chicago;  J.  A.  Costelow,  Kansas 
City;  C.  C.  Ross,  Dallas;  W.  E. 
Henges  and  R.  G.  McCurdy,  St. 
Louis. 

To  concentrate  more  fully  on  the 
demands  of  the  nation's  armed 
forces,  and  to  continue  to  meet  the 
engineering  and  equipment  needs 
of  America's  broadcasters,  Western 
Electric  has  foregone  its  usual 
practice  of  preparing  and  exhibit- 

ing equipment  at  the  NAB  conven- 
tion. 

FCC  Statistical  Volume 
PREPARED  in  yearbook  form  for  the 
first  time,  the  FCC  April  28  announced 
availability  of  a  volume  entitled  "Sta- tistics of  the  Communications  Industry 
in  the  United  States",  covering  1939 
broadcast  and  common  carrier  finan- 

cial and  operating  data.  The  statistics 
were  compiled  by  the  Accounting,  Sta- tistical and  Tariff  Dept.  of  the  FCC 
from  reports  filed  by  broadcast,  tele- 

phone, telegraph,  cable  and  other  in- dustries regulated  by  the  FCC  for 
1939.  Broadcast  data  included  in  the 
report  were  published  in  part  in  the 
1941  Broadcasting  Yearbook.  Copies 
of  the  volume  are  available  at  the 
Government  Printing  Office,  Washing- 

ton, 25  cents. 

WORC-ACA  Dicker 
AMERICAN  Communications  Assn. 
has  been  chosen  collective  bargaining 
agent  for  all  employes  of  WARM, 
Scranton,  the  union  reports,  and  it 
has  asked  the  station  to  enter  into  ne- gotiations. ACA  has  requested  the 
Massachusetts  Commission  of  Arbitra- tion &  Conciliation  to  aid  in  speeding 
the  union's  negotiations  with  WORC, Worcester. 

ART  DONAHUE,  RAF  flyer  and  au- 
thor of  "Tallyho"  in  the  May  3 

Saturday  Evening  Post,  is  a  brother  of 
Bob  Donahue,  manager  of  WLLH, 
Lowell,  Mass.  Art  was  the  first  Amer- 

ican flyer  to  see  "shooting"  action  with the  RAF  and  his  article  tells  of  his 
experiences.  He  wrote  it  during  a  six- 
week  period  of  convalescense  in  a British  hospital. 

VIDEO  &  SOUND  ENTERPRISES, 
Omaha,  has  consolidated  its  Kansas 
City  office  with  Omaha  headquarters. 
Kendall  Berg,  formerly  representing 
the  firm  in  the  Kansas  City  area,  is now  free  lancing. 
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Help  Wantad  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

iExperienced  Operator- Announcer  —  And/ 
or  office  man.  Box  434,  BROADCAST- ING. 

lEnirineer — Give  Qualifications,  transcription, 
$100  month,  WBRW,  Welch,  West  Vir- 
ginia. 

Wanted — Combination  Announcer-Engineer. 
State  age,  experience  and  salary  desired. 
WAML,  Laurel,  Mississippi. 

lAnnouncer-Engineer — Good  voice,  experi- 
ence unnecessary.  Small  city  Rocky  Moun- tain West.  Box  426,  BROADCASTING. 

Experienced  Engineer — As  first  assistant  in one  thousand  watt  midwest  station.  Box 
435,  BROADCASTING. 

Announcers,  Writers,  Salesmen,  Operators, 
Directors — Investigate  our  national  place- 

ment sei'vice.  Central  Registry,  Orpheum Bldg.,  Wichita,  Kans. 
COMBINATION  ANNOUNCER  OPERA- 

TORS—NO TECHNICAL,  ENGINEER- 
ING OR  MAINTENANCE  ABILITY  RE- 

QUIRED. MUST  BE  FIRST  CLASS  AN- NOUNCERS. SEND  TRANSCRIPTION 
AIR  WORK.  STATE  SALARY  DE- 

SIRED. KJBS,  San  Francisco,  Calif. 

!  Sales  Manager-Station  Manager — One  who can  buy  minority  interest  in  full  time 
'  local  station.  Give  full  details  of  experi- 
'■  ence  and  location  preferred.  Box  428, ;  BROADCASTING. 

Radio  Technicians  and  Engineers  Wanted — 
'  Large  broadcasting  company  in  East  has openings  for  experienced  radio  techni- 

cians-engineers who  can  speak  or  have 
a  knowledge  of  Spanish  and/or  Portu- 

guese. Apply  in  writing,  stating  detailed 
qualifications,  including  photograph,  to 
Box  441,  BROADCASTING. 

Excellent  Opportuntiy — For  clean-cut,  live- wire  Sports  Announcer  to  become  one  of 
the  biggest  Sports  figures  in  East.  All- 
round  and  ad-lib  sport  experience  nec- 

essary— to  handle  daily  Sports  program I  over  successful  station  in  large  Eastern 
city.    Salary   moderate   to   start — ceiling 

I  unlimited.  If  your  experience,  background, and  personality  fit  our  requirements 
vprite  Box    440,  BROADCASTING. 

Situations  Wanted 

!  Young  Woman — Thoroughly  experienced continuity  writing  and  traffic.  Attractive, 
hard-worker,  college  graduate.  Box  437, BROADCASTING. 

Why  Lose  Money? — Will  manage  Southern 
station  profit  sharing  basis — you  can't lose.  Box  431,  BROADCASTING. 

1  Production-Program  Manager — Also  an- 
nouncer, writer — fourteen  years'  expe- rience— willing  to  make  investment — em- 

ployed  but   wants   to   make   a  change. 
Y    Box  436,  BROADCASTING. 

Combination  Operator-Announcer  —  Four 
years  experience.  Continuity — Transra- 
dio  Press.  Now  employed.  Desires  change. 
References.  Radiotelephone  First  Class. 
Prefer  Southern  or  Southwestern  Loca- 

!    tion.  Box  438,  BROADCASTING. 

Married  Man — Fourteen  years'  experience, sales,  continuity,  program,  announcing, 
station  management  and  ownership.  Best 
references.  Will  accept  any  kind  of  po- sition at  reasonable  salary.  Box  433, 
BROADCASTING. 

Experienced  Sports,  Commercial  An- 
nouncer— And  continuity  writer  with 

well  known  network  station  two  years, 
desires  change.  Sales  experience.  Age 
36,  college  degree.  Personal  application. 
Box  432,  BROADCASTING. 

Newscaster-Commentator — Man  with  broad 
cultural  background ;  exceptionally  fine 
voice ;  capable  preparing,  editing  copy ; 
available  part-time,  fill-in  ;  moderate  sal- 

ary ;  New  York  or  vicinity.  Box  427, BROADCASTING. 

Situations  Wanted  (Continued) 

Announcer-Engineer  —  Experienced,  versa- 
tile, good  voice.  Now  employed  network 

affiliate.  Young,  married,  experienced 
selling  and  copywritinq-.  Details.  Tran- scription. Box  443,  BROADCASTING. 

Salesman — Well  experienced,  aggressive, 
high  proven  record,  good  references, 
not  draftable.  desires  change.  Box  439, BROADCASTING. 

Experienced  Program-Producer — With  suc- 
cessful selling-merchandising  ideas  de- 

sires position  with  progressive  station. 
Ten  years'  radio  includes  local-regional stations  ;  national  agency-national  re- 

search training.  Draft  exempt.  Excellent 
references.   Box   430,  BROADCASTING. 

Wanted  to  Buy 

General   Radio    Instruments   as   Follows — 
Type  617-B  or  Type  617-C  Interpolation Oscillator ;  and  Type  616-C  or  616-B 
Heterodyne  Frequency  Meter.  In  first  let- 

ter state  condition  and  lowest  cash  price. 
Box  442,  BROADCASTING. 

Radio-Press 

BOND  of  friendliness  and 
cooperation  that  has  grown 
between  the  press  and  radio 
was  further  exemplified  April 
17  when  the  Paducah  (Ky.) 
Sun  Democrat  carried  an  edi- 

torial praising  the  local 
WPAD  for  its  valuable  con- 

tributions to  the  community 
and  recommending  that  the 
pending  application  of  the 
owners  of  WPAD  for  another 
station  in  Henderson,  Ky., 
be  granted.  The  Sun  Demo- 

crat claimed  that  like  news- 
papers radio  will  win  the 

support  of  the  public  as  long 
as  it  contributes  to  the  good 
of  society  and  that  "we  are not  among  the  newspapers 
that  resent  the  development 
of  radio  for  we  believe  there 
is  a  place  for  it  and  news- 

papers too." 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-AILOCATION 

We  ore  al  your  service  to — 
1.  REGRIND  your  present 

cr'/stal  to  higher  new 
frequency  ....  $1  7.50 

2.  NEW  CRYSTAL  (less 
holder)  ....  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

124  Jackson  A/e. 
University  Park,  Md. 

Hamm  Predictions 
THEODORE  HAMM  BREWING 
Co.,  St.  Paul,  is  currently  present- 

ing Hill  Sanders,  This  Will  Happen, 
five-minute  live  news  prediction 
programs  on  four  northwest  sta- 

tions [Broadcasting,  March  10]. 
Identity  of  the  commentator,  "Hill 
Sanders",  is  secret.  He  is  known  as 
the  "mystery  man"  and  wears  a 
mask  during  his  broadcasts.  Con- tracts have  been  extended  to  52 
weeks  on  WNAX,  Yankton,  S.  D.; 
WD  AY,  Fargo,  N.  D.;  KOIL,  Oma- 

ha and  KFAB,  Lincoln,  Neb.  Agen- 
cy is  Mitchell-Faust  Adv.  Co.,  Chi- cago. 

SITUATION  WANTED 

Successful  Radio  Time 
Salesman 

I  like  to  sell  radio  time  and  I  know 
the  ins  and  outs  of  radio  station 
operation  in  a  way  that  appeals  to 
advertisers.  Seven  years  with  pres- 

ent station,  a  basic  CBS  outlet  in 
the  midwest,  selling,  servicing, 
writing,  merchandising,  promotion. 
Reason  for  this  ad:  my  present 
station  is  nearly  sold-out.  Let  me 
tell  you  more.  Box  429,  BROAD- CASTING. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash..  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Office: 
7134  Main  St. Kansas  City,  Mo. 

Crossroads  of 
the  World 

Hollywood.  Cal. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munscy  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR-ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowrn   Bldg.  o  WASH. 0.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 
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Mr.  Rosenbaum 

Rosenbaum  to  Quit 

His  Post  With  IRN  A 

Morency,  Mentioned,  Adamant ; 
Group  to  Meet  on  May  13 

SAMUEL  R.  ROSENBAUM,  presi- 
dent of  WFIL,  Philadelphia,  and 

chairman  of  Independent  Radio 
Network  Affiliates  Inc.  since  its 
permanent  organization  in  1937, 

plans  to  resign 
the  latter  post 
May  13  because 
of  the  pressure  of 
business  in  Phila- 
delphia. 

While  no  for- 
mal anouncement 

has  been  made,  it 
is  understood  Mr. 
Rosenbaum  has 
advised  the  IRNA 
board  of  his  in- 

ability to  continue  in  the  office.  In 
addition  to  his  presidency  of  WFIL, 
Mr.  Rosenbaum  is  vice-president 
and  counsel  for  Albert  H.  Green- 

field Co.,  investment  bankers,  and 
a  director  of  Lit  Bros,  department 
store,  as  well  as  an  executive  of 
the  Philadelphia  Symphony  Orches- 

tra Assn. 
Activities  arising  out  of  con- 

tracts with  production  for  national 
defense,  in  which  the  Greenfield 
Co.  is  active,  make  it  difficult  for 
Mr.  Rosenbaum  to  be  outside  of 
Philadelphia  on  broadcasting  busi- 

ness, according  to  his  IRNA  col- 
leagues. 

Morency  Mentioned 

Paul  W.  Morency,  general  man- 
ager of  WTIC,  Hartford,  and  vice- 

chairman  of  IRNA,  is  regarded  as 
Mr.  Rosenbaum's  logical  successor. 
Mr.  Morency,  however,  also  has  in- 

dicated to  associates  that  his  serv- 
ice on  the  boards  of  Broadcast 

Music  Inc.  and  NAB,  as  well  as  his 
work  in  Hartford,  would  make  it 
difficult  for  him  to  take  over  the 
IRNA  helm. 

IRNA  has  called  a  general  meet- 
ing of  its  membership  of  some  300 

affiliates  on  May  13,  at  the  New 
Jefferson  Hotel  in  St.  Louis,  in  con- 

junction with  the  NAB  convention. 
The  terms  of  five  directors  will 
expire  at  the  meeting.  These  are 
John  A.  Kennedy,  West  Virginia 
Network,  Charleston,  and  Charles 
W.  Myers,  KOIN-KALE,  Portland, 
former  NAB  president,  CBS  repre- 

sentatives; Mr.  Morency  and  W.  J. 
Scripps,  WWJ,  Detroit,  NBC  repre- 

sentatives; and  I.  R.  Lounsberry, 
WGR-WKBW,  Buffalo,  MBS  repre- 

sentative. The  new  terms  will  be 
for  three  years. 

It  is  believed  Mr.  Rosenbaum, 
who  also  serves  as  chairman  of  the 
NBC  Program  Policy  Negotiating 
Committee  for  IRNA,  will  remain 
as  a  member.  He  was  not  a  candi- 

date for  re-election  last  year,  but 
was  drafted  by  the  membership. 
In  some  quarters  it  is  thought  an 
effort  will  be  made  to  draft  him 
again,  in  spite  of  his  repeated  de- 

sire to  be  relieved  of  this  duty. 

'Hey,  Lay  Off  That  Station 

Drawn  for  Broadcasting  by  Six  Hix 

I'm  Listening  to  Orphan  Annie!" 

WHK's  SHELL  DISCS 
Spot   Series   Is  Merchandised 

 By  Transcriptions  
DEVELOPING  what  he  believes  to 
be  an  entirely  new  method  of  mer- 

chandising spot  announcements, 
Robert  Greenberg  is  putting  the 
plan  in  operation  in  connection 
with  a  campaign  on  WHK,  Cleve- 

land, for  Shell  Oil  Co.,  placed  by 
the  New  York  office  of  J.  Walter 
Thompson  Co. 

When  the  contract,  calling  for 
three  transcribed  announcements 
daily,  7  days  a  week  for  six  months, 
was  signed,  Greenberg  (left  seated) 
outlined  his  plan  to  E.  M.  Shelton 

(standing).  Shell's  Cleveland  mer- 
chandising manager,  and  J.  G.  Jor- 

dan (center),  the  company's  divi- sion manager.  Under  the  plan, 
WHK  is  making  and  sending  out  to 
a  selected  list  of  100  Shell  dealers 
six-inch  discs  upon  which  are 
copies  of  the  Shell  transcribed  an- 

nouncements the  station  is  broad- 
casting. 

The  discs  are  made  to  be  played 
on  the  dealers'  home  playback  ma- 

chines, giving  them  directly  the 
sales  talk  that  goes  on  the  air.  In 
this  way  they  learn  what  Shell  is 
doing  for  them  in  the  way  of  ra- 

dio advertising,  and  at  the  same 
time  pick  up  the  best  sales  argu- 

ments they  can  use  on  customers. 
Also  listening  with  interest  in 

the  photo  is  Charles  A.  Stevens  of 
the  Radio  Adv.  Corp.,  national  rep- 

resentative of  WHK. 

Government  in  Canada 

Adds  Two  Paid  Series 
THE  CANADIAN  government  is 
branching  out  with  more  paid  ra- 

dio shows  following  successful  use 
of  broadcasts  for  a  number  of  finan- 

cial campaigns.  Two  of  Ottawa's departments  now  have  programs  on 
the  air.  The  Department  of  Na- 

tional War  Service  for  its  cam- 
paign for  the  collection  of  scrap 

of  all  kinds  has  furnished  local 
committees  three  five-minute  tran- 

scribed talks  by  the  departmental 
minister  and  other  officials  for  use 
with  paid  broadcasts  and  live  an- nouncements on  local  stations.  R. 
C.  Smith  &  Son,  Toronto,  is  agency. 

The  Department  of  Mines  &  Re- 
sources has  started  local  paid  cam- 

paign on  practically  every  station 
in  the  Dominion  on  forest  fire  pre- 

vention. School  children  are  com- 
peting for  local  and  a  grand  prize 

on  essays  on  forest  fire  prevention. 
Prize  essays  are  being  aired  lo- 

cally in  a  program  on  every  Cana- 
dian station  May  9,  and  on  May  23 

the  complete  Canadian  Broadcast- 
ing Corp.  commercial  network  of 

34  stations  will  carry  the  essays 
of  the  national  prize  winners  and 
prizes  will  be  awarded  before  the 
microphone.  Cockfield  Brown  &  Co., 
Montreal,  is  handling  this  account. 

Milwaukee  R.  R.  Spots 

CHICAGO,  MILWAUKEE,  ST. 
PAUL  &  PACIFIC  R.  R.,  Chicago, 
on  May  1  started  a  series  of  daily 
one-minute  transcribed  announce- 

ments on  23  stations  promoting  it's 
summer  travel  service.  Announce- 

ments are  scheduled  to  run  through 
May,  June  and  July  on  KIRO 
KOMO  KFPY  KHQ  KOBH  KGIR 
KRBM  KPFA  KGVO  KGLO  KABR 
WTAQ  WKBH  WSAU  WMT 
KRNT  WNAX  WKBB  WOW 
KELO  KSOO  WTCN  KSTP.  Agen- 

cy is  Roche,  Williams  &  Cunnyng- 
ham,  Chicago. 

U.  S.  TELEVISION  MFG.  Corp.,  has 
moved  to  106  Seventh  Ave.,  Xcw  York. 
Telephone  is  Chelsea  2-3906. 

EDWARD  SLOMzV>r,  head  of  Edward 
Slonian  Productions,  Hollywood  pro- 
Kram  firm,  has  taken  over  the  sales 
and  production  duties  formerly  han- 

dled tiy  Sam  Martin  Kerner. 

Illinois  Campaign 

ILLINOIS  OIL  and  FARMOWN- 
ERS  EQUITY  Assn.,  Centralia,  111., 
on  April  21  started  a  special  one- 
month  campaign  of  six-weekly  quarter- 
hour  transcribed  programs  on  WDZ, 
Tuscola;  WJPP,  Herrin ;  WEBQ, 
Harrisburg  ;  WJBC,  Bloomington,  111. 
I'rograms  featui-e  Charles  Crowder, 
oil  problem  analyst,  who  offers  help  to 
any  li.stener  with  problems  in  which 
that  product  is  concerned. 

SERVICE  COMMITTEE 
NAMED  BY  MILLER 
MEMBERS  of  the  radio  committee 
of  the  recently  formed  United  Serv- 

ice Organizations  for  National  De- fense have  been  announced  by 
Neville  Miller,  president  of  the 
NAB  and  national  chairman  of  the 
USO  radio  committee,  as  follows: 

William  S.  Paley,  president  of 
CBS;  Niles  Trammell,  president  of 
NBC;  A.  J.  McCosker,  MBS  chair- 

man of  the  board;  Lewis  Allen 
Weiss,  executive  vice-president  of the  Don  Lee  Network;  Burridge 
Butler,  WLS,  Chicago;  Edgar  Bill, 
WMBD,  Peoria;  Martin  Campbell, 
WFAA,  Dallas;  Edwin  Craig, 
WSM,  Nashville;  Roy  Harlow, 
Yankee  Network;  Jack  R.  How- 

ard, Scripps-Howard  Radio;  Henry 
P.  Johnston,  WSGN,  Birmingham; 
Harold  A.  Lafount  of  the  Bulova 
stations;  Clair  R.  McCullough  of 
the  Mason-Dixon  Group;  Roger  W. 

Clipp,  WFIL,  Philadelphia;  Wm. 
J.  Scripp,  WWJ,  Detroit;  E.  J. 
Noble,  WMCA,  New  York,  and 
Griffith  Thompson,  WBYN,  newly- 
formed  from  consolidation  of  four 
Brooklyn  stations. 

First  broadcast  by  the  group  was 

presented  May  2  on  CBS,  10:30- 
10:45  p.m.,  at  which  time  Gen. 
George  C.  Marshall,  Chief  of  Staff 
of  the  U.  S.  Army,  described  its 
aims  and  introduced  Thomas  E. 

Dewey,  New  York  District  Attor- 
ney, who  has  been  named  national 

chairman  of  USO.  Radio  plans  for 
the  nationwide  advertising  cam- 

paign by  the  group  have  not 
been  arranged,  according  to  Jesse 
Butcher,  radio  director,  but  will 
probably  be  released  later  this  week. 
Organizations  comprising  the  USO 
are  the  YMCA,  YWCA,  National 
Catholic  Community  Service,  Sal- 

vation Army,  Jewish  Welfare 
Board  and  the  National  Travelers Aid  Assn. 

Order  for  New  Station 

In  Honolulu  Is  Recalled 
IN  AN  UNUSUAL  action  April 

29,  the  FCC  recalled  a  construc- tion permit  issued  for  a  new  local 
station  in  Honolulu  to  the  Ha- 

waiian Broadcasting  System  Ltd., 

and  set  the  application  for  rehear- 
ing. Action  was  taken  on  the  peti- tion of  KGU,  Honolulu,  operated 

by  the  Honolulu  Advertiser,  alleg- 
ing an  economic  monopoly  in  the 

Islands  in  a  number  of  industrial 
fields  by  the  owners,  Hawaiian 
Broadcasting  System,  which  also 
operates  KGMB,  Honolulu,  and  j 
KHBC,  Hilo. 

The  FCC  granted  the  KGU  peti- 
tion for  rehearing,  and  recall  of 

construction  permit  and  stay  order. 
It  set  aside  the  action  of  Feb.  15 
and  its  memorandum  decision  of 
Feb.  25,  granting  the  application 
for  a  new  local  on  1310  kc,  with 
250  watts  power,  unlimited. 

Food  Firm's  Spots 
READY-TO-SERVE  FOODS,  New 

York,  is  testing  one-minute  tran- scribed announcements  daily  on 
WDEL,  Wilmington,  and  WTAR, 
Norfolk.  Announcements  are  pro- 

moting a  new  line  of  canned  cus- tard and  pudding  desert  products 
under  the  trade  name  of  Alice 
Bailey.  Campaign  will  be  expanded if  test  is  successful.  J.  Walter 
Thcmpscn  Co.,  New  York,  is agency. 
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''My  50,000  Watt  'Coming  Out  Party 

Is  Set  For  May  25,  1941 " 

onE  OF  nmERicns  great  radio  statiors 

For  listeners — an  entirely  new  and  glorious  strength  of  signal,  qual- 

ity of  tone,  and  excellence  of  programs. 

For  advertisers — an  entirely  new  opportunity  to  publicize  and  mer- 

chandise their  products  over — 

The  BASIC  advertising  medium  of  the 

Central  Atlantic  States 

National  Representation  By  INTERNATIONAL  RADIO  SALES,  NEW  YORK,  N.  Y. 



ft  all  started  in  a  tent... 

Against  the  horizon  of  "the 

spires  of  Prince ton^  the  world' s 
largest  radio  research  labora- 

tories are  to  be  built  by  the 

Radio  Corporation  of  America 

at  Princeton,  New  Jersey. 

The  new  RCA  Laboratories, 

to  be  completed  before  the 

year-end,  are  planned  to  pro- 

mote the  growth  of  radio  as  an 

art  and  industry,  and  to  meet 

the  expanding  demands  of 
national  defense.  Several 

hundred  research  experts  and 

engineers  will  coordinate  their 

efforts  to  create  new  products 

and  services,  and  improve 

existing  ones,  in  all  fields  of 
radio  and  electronics. 

The  march  of  progress  which 
has  led  to  Princeton  started 

back  in  1919  when  the  first  RCA 

laboratory  was  located  in  a 

tent,  later  to  be  augmented  by 

a  shack  15  feet  square  at 

Riverhead,   L.   I.  From 

RCA  LABORATORIES 

A  SERVICE  OF  RADIO  CORPORATION  OF  AMERICA 

Radio  City,  New  York 

RCA  Manufacturing  Co.,  Inc.  •  Radiomarine  Corporation  of  America 
RCA  i^altoratories  •  National  Broadcasting  Company,  Inc. 

R.C.A.  Communications,  Inc.  •  RCA  Institutes,  Inc. 

that  humble  beginning,  with 

public  service  as  the  watch- 
word, RCA  has  pioneered  in 

radio  manufacturing,  inter- 

national communications,  ma- 

rine radio,  broadcasting,  sound 

reproduction  and  television. 

Through  continuous  research 

it  has  discovered  keys  that  have 
unlocked  new  doors  of  radio 

science,  and  has  extended  the 

usefulness  of  radio  into  many 

realms  of  public  service. 

Now,  RCA  research  experts 
on  a  united  front  at  Princeton 

are  to  take  another  historic  step 

to  enhance  America's  preemi- 
nence in  radio,  and  to  increase 

the  services  of  radio  to  the  Gov- 

errunent,  to  the  people  of  the 

United  States  and  to  industry. 



NAB  CONVENTION     /J\Jy^y^  ISSUE 

B  ROADmST  I N  C 

The  Weekl^^^P'^ Mewsmagazine  of  Radio 

Brd^cast  Advertisingr 

15c  the  Copy    •    $5.00  the  Year  MAY  12,  1941  Vol.  20  •  No.  18 
Canadian  &  Foreign     $6.00  the  Y  6Hr  Published  every  Monday,  53rd  iasne  (Yearbook  Number)  Published  in  February  WASHINGTON,   D.  C. 

ON  April  1,  WLS  had  received  a  half  million 

letters  in  1941— in  only  a  fourth  of  the  year, 

already  halfway  to  its  12th  consecutive  "million 

letter  year"  — dramatic  evidence  of  WLS  results! 

57,000  more  letters  were  received  in  the  first 

three  months  of  1941  than  in  the  same  period 

last  year.  Of  the  half  million  received  the  first 

quarter  of  1941,  80,352  were  from  Cook  County 

(Chicago),  One  advertiser  has  received  88,923 

letters,  another  56,038,  and  several  others  have 

received  more  than  10,000  letters  each. 

Here  again  is  definite  evidence  of  listener  ac- 
tion. When  WLS  invites  them  to  write,  they  write 

.  .  ,  and  when  WLS  tells  them  to  buy,  they  buy. 

■ 



A  NY  way  you 

check  it,  this 

must  be  reckoned 

as  one  of  the 

indispensable  top 

string  of  American 

radio  stations. ..Ask 

any  research  expert! 

WHAS 

LOUISVILLE 

840  on  the  Dial  .  .  .  50,000 

Watts  .  .  .  Represented  Nation- 

ally by  Ediv.  Petry  &  Company 



A  BIGGER  TRANSCRIPTION  SERVICE 

BIGGER  BASIC  LIBRARY 

Now  2,500  musical  selections 

BIGGER  MONTHLY  RELEASES 

100  new  selections  each  month 

BIGGER  CONTINUITY  SERVICE 

20  hours  of  sparkling  continuity  every 
week 

BIGGER  PUBLICITY  SERVICE 

Photographs,  newspaper  mats,  publicity 
stories  furnished  in  Kit  form,  plus 
regular  monthly  releases 

BETTER" 

I 

A  BETTER  TRANSCRIPTION  SERVICE 

UNINTERRUPTED  SYMPHONIES 

A  totally  new  idea,  featuring  famous 
Philharmonic  Orchestra 

NEW  NAME-BAND  DANCE  MUSIC 

Featuring  Henry  Busse,  Duke  Ellington, 
Freddie    Martin — and  many  others 

MERCHANDISING  "EXTRAS" 
Including  192  readily  salable"  SPOT- ADS"  as  a  bonus 

IMPROVED  FILING  SYSTEM 

New  methods  of  filing  transciptions  and 
index  cards  for  easier  programming 

ROOM  868 

JEFFERSON 

HOTEL 

LEADERSHIP I  N LIBRARY SERVICE 

Tangible  evidence  of  Standard  Radio's  leadership  in  the  transcrip-       Standard's  "twin  attractions"  for  the  year  to   come:   A  "BIGGER" 
tion  industry,  in  fact-and-figure  form,  awaits  you  in  the  Standard       transcription  service — and  a  "BETTER"  transcription  service 

Radio    Convention  Exhibit  —  an  impressive  presentation  of      —  tailored  to  fit  YOUR  individual  talent  and  budget  needs! 

HOLLYWOOD H  I 

Published  every  Monday.  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.   870  National  Press  Building,  Washington,  D.  C.  Entered  as 
second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington.  D.  C.  under  act  of  March  3,  1879. 
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50,000  WATTS 
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not  next  fall ...  not 

next  winter— NOW 
5  million  Touring  Vacationists  will  spend  12 
million  dollars  in  Detr(>k  this  summer . . .  Extra 

sales  dollars  added  to  D^Woit's  huge  "payroll." 

W!Y 

KING-TRENDLE  BROADCASTING  CORPORATION  • 

National  Sales  Representative  —  Paul  H.  Raymer  Co. 

DETROIT 



Letters . . .  that  tooK 

In  a  busy  day,  these  letters  catch  one  by  the  coat-sleeve.  A  woman  from  Texas,  a 

man  from  Michigan,  each  after  ten  years  of  listening,  writes  to 

I  CBS.  Not  just  about  radio  as  entertainment,  or  radio  as  educa- 

tion. But  radio,  so  deeply  rooted  in  the  lives  of  its  listeners  that  a 

man  and  a  woman  do  write  letters  like  these.  They  remind  us  that 

the  roaring  growth  of  radio  has  been  so  fast,  so  big,  it  tends  to  hide 

the  most  important  thing  of  all.  And  that  is  the  way  in  which  a  man 

and  a  woman  take  radio  into  their  homes.  As  though  each  radio  in  each 

home  were  the  only  radio  in  the  world.  Warm,  friendly,  familiar —  radio 

says  what  it  has  to  say  directly  to  each  who  listens. 

This  is  the  solid  rock  on  which  radio  stands.  And  these  letters  make  it  plain. 

Dear  Columbia:  I  have  planned  for  sev- 
eral years,  to  write  to  you.  I  say  several 

years,  because  for  10  years  I  have  been 

very,  very  grateful  to  you  for  what  your 
program  has  done  for  my  son.  I  am  sure 

my  experience  is  just  one  of  the  many  — 
there  are  many  grateful  mothers  such  as  I, 

but  I  do  want  you  to  know  what  your  pro- 
gram has  meant  to  my  family. 

When  our  son  was  8  years  of  age  (he  is 

now  19) ,  we  were  forced  to  take  him  out  of 

school.  For  seven  years  he  was  hardly  in 

school  a  year  during  that  time  —  mostly  in 

bed  —  so  he  naturally  turned  to  the  radio. 
Your  program  was  his  favorite  and  the 
American  School  of  the  Air  was  one  of  the 

requirements  of  each  private  tutor  we 
secured  for  his  schooling.  When  he 
entered  private  school,  he  influenced  that 

teacher  to  have  that  program  for  the  stu- 
dents (for  which  they  were  always  grateful 

after  hearing  it  once) . 

Your  program  has  always  been  a  part  of 
his  life,  and  when  he  was  able  to  enter  High 
School,  his  teachers  were  aware  of  his  poor 

foundation  and  how  he  had  been  forced  to 

acquire  what  education  he  had.  They  mar- 
veled at  his  broad  knowledge  and  when  he 

told  them  of  the  interesting  things  the 

American  School  of  the  Air  had  brought 

him  through  the  loud  speaker,  they  as- 
sured both  him  and  me  that  he  had  missed 

very  little  and  would  have  no  trouble. 

This  year,  my  son  will  finish,  although 

he  is  about  a  year  behind.  He  has  sailed 

through  these  four  years  without  a  failure, 
and  he  has  his  health  to  the  extent  of  6  feet 

4  inches  and  200  pounds  and  has  played 

football.  I  do  not  think  any  of  these  things 

could  have  been  accomplished  without  the 

aid  of  your  grand  program.  When  he  has 

received  his  diploma,  I'll  feel  as  I  know  he 
will,  you  have  played  a  major  part  in  help- 

ing him  earn  it. 

Thanking  you  again  for  all  you  have 
done  for  us  and  asking  your  pardon  for 

such  a  lengthy  letter— 

Gratefully  yours,  Mrs.  Guy  J.  Howard 
122  North  Beckley,  Dallas,  Texas 



ten  years  to  write ! 

Dear  Columbia:  After  having  listened  to 

the  programs  of  your  network  for  nearly  a 
decade  I  feel  that  the  least  I  can  do  is  write 

you  a  letter  showing  in  a  small  way  my 

appreciation. 
My  family  and  I  like,  and  have  liked,  the 

features  you  have  presented  so  well  that 

without  doubt  I  can  surely  say  that  90%  of 

the  radio  programs  that  come  into  our 
home  are  those  of  Columbia. 

I  suppose  that  if  it  were  not  for  WJR 

(your  network's  Detroit  and  Michigan  out- 
let) we  would  not  have  been  so  exposed  to 

CBS  programs  and  thus  not  become  such 
extensive  listeners  to  them.  Thanks  are  also 

due  to  WJR.  Many  times,  too  numerous  to 
mention,  when  we  found  that  WJ  R  was  not 

going  to  carry  a  CBS  program  that  we 
wanted  to  hear  we  tuned  to  WGAR  Cleve- 

land, CFRB  Toronto,  WJSV  Washington, 
WBT  Charlotte,  WABC  New  York,  WWL 

New  Orleans,  KWKH  Shreveport,  KMOX 
St.  Louis,  WHAS  Louisville,  WRVA  Rich- 

mond and  many  others.  You  would  be 
astonished  to  hear  with  what 

clarity  and  strength 

we  get 

your  key  station  WABC  New  York  out  here 
in  southeastern  Michigan.  That  is  to  say 

between  the  hours  of  6  p.m.  and  2  a.m. 

each  night.  We  cannot  get  WABC  in  the 

daytime  at  all. 
We  are  quite  aware  of  your  fine  coverage 

of  the  North  American  continent,  as  rela- 
tives in  various  parts  of  this  nation  and 

Canada  hear  the  voice  of  Columbia  just  as 

much  as  we.  I  am  as  proud  as  you  that 

yours  is  the  world's  largest  radio  network. 
Our  favorite  Columbia  programs  are  too 

numerous  to  mention  but  here  are  a  few: 

Ford  Sunday  Evening  Hour  (consider  first 

and  foremost)  —Sunday  New  York  PhOhar- 

monic-Symphony  Orchestra  concerts  — Sil- 
ver Theatre— Screen  Guild— Dr.  Christian 

—Lux  Radio  Theatre— Texaco  Star  Theatre 

plays— your  many  fine  talks,  etc. . .  .We  like 
best  Elmer  Davis  as  news  commentator. 

The  only  CBS  program  I  have  seen  as 
well  as  heard  is  the  Ford  Hour.  I  have 

often  thought  that  I'd  like  to  see  more.  I 

am  only  sorry  I  didn't  write  sooner.  I 
intended  to  but  quite  typically  as  the  aver- 

age person  I  kept  putting  it  off.  I  remain, 
a  devoted  Columbia  listener. 

Sincerely  yours,  John  Bevekley  Blair 
568  Ann,  Birmingham,  Michigan 

We  wondered  what  specific  thing  might  have  prompted  Mr. 

Blair  to  write  this  letter,  after  ten  years  of  CBS  listening. 

We  asked  him.  And  this  was  the  only  explanation  he  could 

give.  Happily,  it  is  the  best  one:  "There  is  no  reason  except 
that  I  felt  that  was  the  least  I  could  do  to  express  my  appre- 

ciation of  your  fine  programs." 

Columbia  Broadcasting  System 
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FM 

ON  THE  TOP 

MT.  WASHINGTON 

■ 

yan¥ee  network 

station  w39b 
using 

GRUELLING  WEATHER  CONDITIONS  PROVE 

REL  FM  TRANSMITTERS  ARE  DURABLE  AND  RELIABLE 

Despite  sub-zero  temperature,  average  72  mile 
wintry  gales,  blizzards,  snow,  sleet  and  rain,  Yankee 

Network's  Mt.  Washington  FM  station,  using  a  1  kw 
REL  transmitter,*  maintained  its  remarkable  per- \ 
formance  record  of  16  hours  daily  throughout  the  % 

post  winter.  REL's  transmitter  met  what  Dr.  C.  Brooks 
of  Harvard's  observatory  describes  "as  the  worst 
weather  in   the  world",   without  any  impairment. 

proving  beyond  a  doubt  REL's  durability  and  reli- 
ability in  FM  manufacture. 

No  wqnder,  then,  the  majority  of  FM  broadcasters 
now  in  actual  operation  use  REL  transmitters.  If  you 
want  to  protect  your  FM  investment,  by  all  means 
check  your  FM  needs  with  REL,  the  pioneer  name  in 
FM  manufacture.  Long  Island  City,  N.  Y.  . 

*/45  soon  as  weather  conditions  permit,  Yankee's W39B  will  install  a  10  kw  REL  FM  transmitter. 



IN  INDIANAPOLIS 

GET  THE  BEIEFIT 

of  WFBM's  Merchandising  and  Promotional  Punch 
POSTER  DISPLAYS  on  the  rear  tire  covers  of 

Indianapolis'  leading  fleet  of  taxicabs. 

FOUR-PAGE  FOLDERS  inside  these  same 

cabs,  published  bi-monthly  and  read  by 
thousands. 

WFBM    WF  BM  [Pbm  ̂ 

STARS  '-f--^, 

^ 

I/.  ̂ iM^ 
'  SSsW-'" 

Si  ■'^Sa.  — 

LOBBY  DISPLAYS  in  Indianapolis'  downtown 

theatres  and  movie  trailers  telling  of  station's 

programs. 

DAILY  ADVERTISING  in  newspapers  play- 

ing up  local  and  national  programs. 

LETTERS  AND  BULLETINS  to  dealers  in 

all  types  of  merchandise  promoting  WFBM- 
advertised  products. 

WINDOW  AND  INTERIOR  DISPLAYS 

in  leading  department  stores,  specialty  shops 

and  neighborhood  stores. 

PLUS 

5000  WATTS  DAY  AND  NIGHT 

To  Reach  the  HOOSIER  Market  —  in  Indionopoiis  USE 



THE  MUTUAL  BROADCASTING  SYSTEM 



MARKS    ARE  CHANGING 

The  Sporting  thing  to  do  is  to  tune  to  Mutual.  The  Baseball  World  Series  has  for  years 

been  a  Mutual  exclusive.  So,  too,  last  year  was  the  Professional  Football  Play-off.  And 

now  (starting  June  18th)  all  World  Championship  Boxing  Bouts  come  into  our  corner. 

All  are  sponsored  by  Gillette.  Bayuk  "Phillies"  found  out  long  ago  that  sporting  people 

are  loyal  to  Mutual,  that's  why  they  have  presented  "The  Inside  of  Sports"  over  this 

network  3  days  a  week  on  some  stations  (6  days  on  others!)  for  156  consecutive  weeks. 

. . .  America's  ONLY  Station -Operated  Network 



1931  SESAC 

5  music  publishers  . . .  first  10  radio  stations  licensed 

1933  SESAC 

22  music  publishers  ...  63  radio  stati
ons  licensed 

no  increase  in  rates 

1935  SESAC 

48  music  publishers  . . .  239  radio  stations  licensed 

no  increase  in  rates 

1937  SESAC 

74  music  publishers  . . .  412  radio  stations  licensed 

no  increase  in  rates 

1939  SESAC 

97  music  publishers  . . .  571  radio  stations  licensed 

no  increase  in  rates 

1941  SESAC 

125  publishers  .  .  .  738  stations  licensed^ 

still  no  Increase  in  rates 

*  SESAC  has  license  agreements  with  a  larger  number  of  commercial  radio  stations 
than  any  other  performance  rights  organization  has  ever  had  in  broadcasting  history. 

SESAC,  INC. 

113  W.  42n(l  St.,  New  York  City 

SESAC  represented  by  L.  D.  Callahan,  C.  J.  Calmer,  E.  J.  Cough,  G.  A.  Hagenah  and  K.  A.  Jadassohn 

SEE  SESAC  AT  NAB  CONVENTION  •  SUITE  908  - 10,  JEFFERSON  HOTEL 



How  to  make  5,000  watts 

do  the  work  of  480,000 

WMCA  now  is  a  5,000  watt  station,  day  and  night.  BUT,  of  even  greater  importance, 

it's  first  on  the  dial  in  New  York.  It's  an  engineering  fact  that  the 
lower  the  frequency  the  longer  the  wave-length.  And,  the  longer  the 

wave-length  the  stronger  the  primary  signal  remains  as  you  move 

away  from  the  transmitter... based  on  curves  prepared  by  the  FCC. 
FOR  EXAMPLE, 
directional      antenna  were  used: 

WMCA  would  lay  down  a  2  millivolt  signal 
43  miles  away  from  the  transmitter.  (The 
FCC  considers  a  signal  of  this  density 
good  coverage  of  city  residential  sections.) 

WMCA  atmkc. 5,000  watts  required  to  deliver  2  millivolts  43  miles 

If  WMCA  were  on  a  1000  kc.  frequency 
it  would  need  76,500  watts  to  deliver  a 
2  millivolt  signal  43  miles  away. 

IF  WMCA  were  at  1000  kc. e  required  to  deliver  2  millivolts  43  miles 

If  WMCA  were  at  1200  on  the  dial  it 

would  require  158,000  watts  to  transmit 
a  2  millivolt  signal  43  miles  distance. 

IF  WMCA  were  at  1200  kc. 43  miles 

And,  if  WMCA  were  at  the  extreme  end 
of  the  dial  (1600)  it  would  require  480,000 

watts  (not  a  typographical  error)  to  de- 
liver a  2  millivolt  signal  43  miles  away. 

IF  WMCA  were  at  1600  kc. . . 

(sorry,  no 

*  Actually  WMCA  triples  its  power  through  the  use  of  a  three  element  directional  antenna  which 

amplifies  the  signal  toward  New  York  City,  Long  Island,  Westchester  and  Connecticut. 

room) 
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ASK   YOUR  MAN 

IN  SYRACUSE! 

New  York  State,  as  everybody  knows,  is  by 
long  odds  the  largest  manufacturing  section 
in  the  U.  S.  .  .  .  and  Syracuse,  with  more 
industrial  output  than  many  entire  States, 
is  actually  the  fifth  manufacturing  city  in  New 

York — surrounded  by  the  richest  agricultural 
area  in  the  State. 

Easy  as  it  is  to  pick  as  a  prosperous  market, 

Syracuse  offers  an  equally  simple  problem  in 
station  selection.  By  any  test,  WFBL  is  always 

the  Number  One  station  in  Syracuse — in  all 
of  Central  New  York.  More  power,  day  and 

night.  More  top-flight  shows.  More  cover- 
age. More  audience.  And  with  one  of  its 

principal  owners  devoting  his  time  entirely 
to  merchandising  work,  WFBL  volimtarily 

gives  its  advertisers  an  amount  and  degree  of 

promotion  help  that  is  startling,  even  in  this 

promotion-minded  industry. 

These  facts  are  known  and  appreciated  by 

every  dealer,  salesman  or  representative  in 
the  area.  Ask  your  man  in  Syracuse.  Or,  for 

further  data,  "ask  your  Agency  to  ask  the 
Colonel!" 

WFBL   FOR  CENTRAL  NEW  YORK 

Syracuse  •  5000  watts  •  CBS 

FREE  & 

PETERS 

Pioneer  Radio  Station 

Representatives 

m 

Exclusive  National  Representatives: 

WGR-WKBW   ....  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN  .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

...  IOWA... 

WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

..  SOUTHEAST... 

WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ  ROANOKE 

...SOUTHWEST... 

KGKO  ...  FT.  WORTH-DALLAS 
KOMA  ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  PACIFIC  COAST  .  .  . 

KECA  LOS  ANGELES 
KOIN-KALE  ....  PORTLAND 
KROW  .  OAKLAND-S.  FRANCISCO 
KIRO  SEATTLE 

9  INC. 

CHICAGO:  iHo  N.  Michigan 
Franklin  6373 

Since  May,  1932 

NEW  YORK:  347  Part  Ave.     DETROIT:  New  Center  BUg. 
Plaza  5-4131  Trinity  2-8444 

SAN  FRANCISCO:  r,,  Sutler      LOS  ANGELES:  g;o  5.  Grand     ATLANTA:  ^22  Palmer  BIdg. Sutter  4353  Vandike0569  Main  5667 
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Networks  Seek  Ways  to  Halt  FCC  Action 

Legal  or  Congress 

Delays  Viewed 

As  Likely 

By  SOL  TAISHOFF 

GIVEN  LESS  than  three  months 
to  live  as  full-fledged  networks, 
NBC  and  CBS  officials  and  attor- 

neys are  frantically  exploring  legal 
means  of  thwarting  the  May  2  ac- 

tion of  the  FCC  majority  which 
decreed  an  end  to  their  dominance 
in  radio,  unless  the  President  or 
Congress  intervenes. 

Though  they  are  not  looking  for 
miracles,  observers  in  Washington 
saw  last  weekend  two  other  pos- 

sible developments  that  might  stay 
the  FCC's  not  unexpected  but 
nevertheless  paralyzing  mandate : 

1.  President  Roosevelt,  on 
the  basis  of  recommendations 
made  last  Thursday  by  Mark 
Ethridge,  whom  he  had  dele- 

gated to  survey  the  whole  ra- 
dio regulatory  picture,  might 

ask  the  FCC  to  postpone  the 
effective  date  of  its  order 
pending  further  study. 

2.  Chairman  Wheeler,  of  the 
Senate  Interstate  Commerce 
Committee,  jointly  with  Sena- 

tor White  of  Maine,  might  in- 
troduce legislation  to  "review" 

the  FCC's  action  and  simultan- 
eously express  it  as  the  sense 

of  the  committee  that  the  FCC 
hold  everything  until  Congress 
has  a  chance  to  examine  the 
whole  issue. 

The  impact  of  the  FCC's  ma- 
jority report,  nursed  through  its 

final  stages  by  FCC  Chairman 
James  Lawrence  Fly  after  a  three- 
year  incubation,  all  but  demoralized 
the  industry.  The  only  peans  of 
praise  came  from  Mutual,  which 
had  advocated  almost  precisely  the 
kind  of  action  taken  in  the  proceed- 

ings before  the  FCC  which  began 
in  1938. 

While  many  station  owners,  par- 
ticularly those  ranking  first  in 

their  markets,  foresaw  an  unprece- 
dented business  boom  for  them  as 

virtually  "free-lance"  outlets,  they 
nevertheless  were  inclined  to  re- 

serve judgment  until  they  will  have 
had  opportunity  to  digest  the  153- 
page  document,  and  have  heard  the 
analyses  to  be  presented  to  the 

NAB  convention  in  St.  Louis  May 
12-15.  Some  independent  stations, 
too,  saw  visions  of  network  service 
for  the  first  time,  but  the  general 
attitude  was  one  of  viewing  with 
suspicion  the  claims  of  the  FCC's 
majority  that  the  new  regulations 
are  "a  Magna  Charta  for  Ameri- 

can broadcasting  stations". 
Congress  or  White  House 

Aware  of  the  crackdown  temper 
of  the  FCC  majority  that  voted  the 
new  orders,  as  exemplified  in  other 
rulings  of  that  body  during  the  Fly 
tenure,  broadcasters,  advertisers 
and  agencies  alike  found  little  sol- 

ace in  the  statements  that  greater 
and  healthier  competition  would  re- 

sult. On  the  contrary,  they  were 
inclined  to  feel  the  action  was  just 
another  step  toward  eventual  Gov- 

ernment domination  or  absorption 
of  commercial  radio,  though  tempo- 

rary advantages  might  accrue  to 
certain  industry  segments. 

Mr.  Ethridge  submitted  his  final 
report  to  Lowell  Mellett,  as  confi- 

dential assistant  to  the  President, 
last  Thursday.  He  recommended 
legislative  action,  it  is  understood, 
to  forestall  FCC  assaults  upon  net- 

works and  upon  newspaper  owner- 
ship. On  the  preceding  Wednesday 

(April  30)  he  had  submitted  a  pre- 
liminary report  suggesting  the 

FCC  issue  its  report  on  monopoly 
but  withhold  the  regulations.  There 
was  no  indication  that  the  Adminis- 

tration had  approved  the  Fly  stam- 
peding of  the  regulations. 

Chairman  Wheeler  and  Senator 
White  planned  to  confer  over  the 
weekend.  Both  were  alarmed  over 
the  FCC's  action.  Whatever  the 
White  House  may  do,  it  was 
deemed  likely  they  would  propose  a 

Texts  of  new  network  regu- 
lations promulgated  by  the 

FCC,  with  salient  excerpts 
from  the  Network  Monopoly 
Report  pertaining  to  each, 
and  with  statements  by  the 
presidents  of  NBC,  CBS  and 
other  industry  leaders,  will 
be  found  on  page  70  et  seq. 
Comment  of  the  Case-Craven 
minority  will  be  found  on 

pages  86-89. 
resolution  to  stop  the  FCC  in  its 
tracks  and  launch  the  long-antici- 

pated investigation  of  radio  and 
the  FCC.  The  legislation  might  be 

dropped  into  the  hopper  by  Mon- 
day  (May  12). 

President  Roosevelt's  illness  dur- 
ing almost  the  entire  week  pre- 

vented a  conference  with  Mr.  Eth- 
ridge, who  on  April  22  had  been 

(Continued  on  page  lOS) 

RCA  Studies  Ways  to  Dispose  of  Blue 

Has  Had  Several  Offers; 

Could  Give  Net  to 

Stockholders 
THOUGH  key  network  executives 
have  indicated  a  finish  fight  against 
the  reeulations  promulgated  with 
the  FCC  majority's  Network 
Monopoly  Report,  there  is  now  no 
secret  of  the  fact  that  RCA  has 
long  considered  wavs  of  disposing 
of  the  NBC-Blue  Network,  which 
it  must  virtually  abandon  under  the 
regulations,  and  that  the  company 
has  even  given  serious  thought  to 
getting  out  of  the  broadcasting  field. 

Not  less  than  four  approaches 
have  been  made  to  RCA,  the  parent 

company  of  NBC-Red  and  NBC- 
Blue,  to  persuade  it  to  dispose  of 
the  Blue  in  one  way  or  another — 
the  latest  occurring  within  48  hours 
after  the  Network  Monopoly  Re- 

port was  released  May  3  and  com- 
ing from  a  Wall  Street  banking 

house  which  asked  for  a  price. 
What  to  Sell? 

The  question  facing  RCA  is,  Ex- 
actly what  have  we  to  sell?  The 

only  Blue  stations  which  it  owns 
outright  are  the  50,000-watt  W.TZ, 
New  York,  and  the  50,000-watt 
WENR,  Chicago,  the  latter  being 
a  halftime  outlet  sharing  with  the 

independently  owned  WLS.  Other- 
wise all  NBC  has  is  affiliation  con- 

tracts with  the  Blue  Network  sta- 
tions, and  their  assignability  is 

definitely  clouded  by  the  FCC's 
assumption  of  authority  to  deter- 

mine whether  a  station  may  affili- 
ate with  a  network  and  with  what 

network. 
More  than  that,  the  sale  of  the 

Blue  as  a  separate  entity  might 
immediately  lead  to  the  defection 
of  some  of  its  most  important  out- 

lets since  all  but  WJZ  and  WENR 
would  presumably  have  free  choice 
to  quit  the  Blue  and  operate  in- 

dependently or  align  with  some 
other  network.  In  fact,  NBC  coun- 

sel made  point  of  the  probability,  at 
the  network  monopoly  hearings  in 
Washington,  that  some  of  the 
Blue's  most  important  independent 
outlets  would  immediately  shift 
over  to  Mutual  Broadcasting  Sys- 

tem, strengthening  that  network 
substantially  but  leaving  the  field 
very  thin  for  a  strong  fourth  net- 
work. 

In  other  words,  they  claimed  that 
the  Blue,  if  it  survived  at  all,  would 
become  an  extremely  weak  fourth 
network  due  to  the  absence  of  avail- 

able outlets  in  many  of  the  most 
desirable  markets. 

Thus  it  was  disclosed  at  the  hear- 
ing by  NBC  counsel  that  a  repre- 

sentative of  Col.  Robert  R.  McCor- 
mick,  publisher  of  the  Chicago 
Tribune,  which  owns  WGN  and  is 

one  of  the  principal  stockholders  in 
MBS,  had  approached  RCA  with  a 
proposition  to  buy  either  WJZ 
alone  or  WJZ  and  the  Blue  net- 

work. The  ofi'er  made,  it  was  said, 
was  "ridiculously  low",  though  its 
terms  were  undisclosed. 

NBC  counsel  concluded  there- 
from that  the  plan  was  to  salvage 

the  best  Blue  affiliates,  join  them  to 
MBS  to  bolster  up  its  weak  spots 
and  abandon  the  remainder.  In- 

formally it  was  also  suggested  that, 
in  the  event  of  Tribune  acquisition 
of  WJZ,  there  might  be  no  more 
need  for  WOR  as  the  New  York 

key  of  MBS. 
Patterson's  Offer 

Another  offer,  it  was  learned, 
came  from  Capt.  J.  M.  Patterson, 
publisher  of  the  New  York  Daily 
Ne2vs,  who  is  a  cousin  of  Col.  Mc- 
Cormick  though  usually  on  .  oppo- 

site sides  of  the  political  fence. 
Ownership  of  both  the  Chicago 
Tribune  and  New  York  Daily 
News,  however,  resides  in  the  same 
family,  although  Col.  McCormick 
does  not  interfere  in  any  way  with 
the  management  of  the  New  York 
newspaper  nor  Capt.  Patterson 
with  the  Chicago  newspaper. 

The  Patterson  offer,  it  was  said, 
also  contemplated  purchase  of 
WJZ  and  the  Blue.  Capt.  Patterson 

(Continued  on  page  18) 
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The  Monopoly  Report:  Five  Men  Against  the  Public... Editorial 

NEXT  AUGUST,  if  the  FCC  majority's  calen- 
dar of  conquest  holds,  Radio  by  the  American 

Plan,  as  we  know  it  today,  will  go  into  the 
discard.  What  is  today  the  best  and  the  freest 
radio  system  in  the  world  will  begin  rotting 
away — the  prelude  to  a  government-operated 
system  for  which  the  public  then  will  clamor. 

Many  broadcasters  may  not  realize  the  full 

impact  of  the  FCC's  monopoly  order  smuggled 
out  of  the  Commission  during  the  stillness  of 
that  May  3  Saturday  forenoon.  It  is  certain 
that  the  public,  buttered  up  with  headlines 
about  more  networks  and  free  competition,  has 
no  appreciation  of  what  the  FCC  edict  means. 

The  majority  report  is  as  brilliant  as  it  is 
clever.  It  is  tribute  to  the  genius  of  FCC 
Chairman  James  Lawrence  Fly  as  a  lawyer 
and  an  editor,  and  to  the  top  members  of 
the  FCC  Law  Department  who  carried  out 

the  instructions  of  the  FCC's  majority.  But 
in  our  judgment  it  does  something  far  worse 
than  a  disservice  to  130,000,000  Americans 
who  make  up  the  radio  audience. 

The  five  men  who  voted  for  the  destruction 
of  the  existing  system  of  broadcasting  (for 
that  is  its  obvious  long-range  effect)  did  so  on 
fallacious  grounds,  however  noble  their  inten- 

tions. Despite  the  artful  language  and  inspired 
conclusions,  there  is  apparent  the  blind  rage  of 
certain  commissioners  against  the  major  net- 

works and  their  directing  heads.  The  majority, 
in  our  studied  view,  has  set  up  rules  that  can- 

not work,  and  will  bring  about  a  public  reaction 
that  is  bound  to  force  another  change.  And  the 
only  avenue  left  in  these  times  of  world  stress 
would  be  government  operation. 

The  majority  evidently  had  only  one  thought 
in  mind — divide  and  rule.  Up  to  the  present 
writing  it  has  been  eminently  successful.  There 
are  those  who  see  immediate  advantage  to 
themselves.  Big  stations  envision  all  of  the 
network  business  coming  their  way;  little  sta- 

tions that  feel  they  have  been  pushed  around 
by  the  chains  figure  they  will  cut  in  on  net- 

work business  for  the  first  time  and,  of  course, 
many  promoters  see  the  opportunity  for  new 

chain  operations  overnight,  without  the  ne- 
cessity of  supplying  sustaining  programs  or  of 

having  anything  more  than  a  sales  organiza- 
tion and  a  rented  studio  and  long-lines  con- 

tracts for  a  tailor-made  hookup. 
We  cannot  conceive  of  the  Administration 

or  of  Congress  permitting  the  FCC  order  to 
stand.  We  go  along  with  the  Craven-Case 
minority  in  their  view  that  it  will  create  chaos 
in  which  service  to  the  public  will  suffer.  We 
cannot  see  how  Chairman  Fly,  himself  the 
sponsor  of  the  Defense  Communications  Board, 
a  war  agency,  can  lead  his  Commission  pell 

mell  into  a  remaking  of  the  whole  broadcasting- 
structure,  all  in  90  days,  while  the  nation  is 
on  the  brink  of  possible  involvement  in  war 
and  actually  on  a  war-footing. 

The  fact  that  the  upheaval  which  would  be 
induced  by  the  new  rules  probably  will  not 
occur  Aug.  1,  as  a  result  of  some  sort  of  inter- 

vention from  higher  places,  does  not  minimize 
the  danger  that  faces  not  only  radio  but  all 
industry  in  these  times.  It  demonstrates  the 
utter  necessity  for  prompt  and  forceful  action 
to  curb  bureaucratic  agencies  drunk  with  power. 

We  are  not  attempting  here  to  whitewash  the 
major  networks.  In  a  highly  competitive  field 
they  have  indulged  in  practices  that  are  sub- 

ject to  criticism.  But  the  public  has  not  suf- 
fered. There  hasn't  been  a  murmer  of  complaint 

about  network  programs  on  the  whole.  The 
controversies — more  or  less  normal  business 
gripes — have  been  within  the  industry,  and 
therefore  (if  we  interpret  the  Supreme  Court's 
dictum  in  the  Sanders  case  rightly)  outside  the 
purview  of  the  FCC. 

Such  matters  as  NBC's  dual  network  oper- 
ation and  network  ownership  of  stations  may 

warrant  scrutiny  and  action  by  the  Govern- 
ment. But  we  seriously  question  the  jurisdiction 

of  the  FCC  to  do  anything  about  them  without 
a  specific  mandate  from  Congress  under  the 
facts  as  they  exist.  To  use  the  public  interest 
clause  as  a  catch-call,  goes  far  beyond  the 
Congressional  intent. 

Chairman  Fly's  allusion  to  the  majority  re- 
port as  the  "Magna  Carta  for  American  broad- 

casting" is  simply  another  dramatic  play  on 
words.  It  is  rather  silly  to  talk  about  more  net- 

work competition  when  the  problem  is  simply 
one  of  allocation.  If  there  were  additional  out- 

lets in  important  cities  there  would  be  more  net- 
works. Under  the  existing  allocations  a  dozen 

networks  can't  supply  any  more  program  serv- 
ice to  a  city  with  four  stations  than  do  the 

existing  four  networks.  The  programs  simply 
would  bear  different  trademarks,  because  the 

aggregate  number  of  hours  available  for  serv- 
ice would  be  the  same. 

But  there  would  be  a  decided  change  in 
the  calibre  of  programs.  Incentive  for  the  pro- 

duction of  sustaining  programs  would  die. 
Many  of  the  advertising  agencies  now  buying 
networks  or  spot  do  so  because  of  listener 
loyalty  created  over  stations  by  the  network 

service.  All  that  would  be  gone.  And  there's 
no  reason  why  the  Young  &  Rubicams  and  J. 
Walter  Thompsons  should  not  set  up  their  own 
chains,  picking  the  desirable  markets  and  leas- 

ing the  lines.  They  already  have  the  studios 

and  the  talent.  They  wouldn't  be  interested, 
however,  in  the  sheep-herders  in  Montana  or 
the  nomads  of  the  Great  American  Desert. 

President  Roosevelt,  in  a  recent  letter  to 
Congressional  leaders  on  the  new  3^^  billion 
dollar  tax  measure,  asked  for  legislation  that 
would  not  make  the  rich  richer  and  the  poor 
poorer.  That,  in  our  judgment,  is  precisely 
what  the  new  monopoly  order  of  the  FCC  will 
do.  And  that  may  be  the  intent,  in  what 

appears  to  be  a  planned  drive  toward  govern- 
ment absorption  of  radio. 

It  isn't  up  to  the  major  networks  to  try  to 
stem  the  tide  alone  now.  Maybe  they  have  tried 
to  do  too  much  already.  But  it  is  up  to  every 

broadcaster,  in  the  interest  of  his  public  serv- 
ice, and  in  his  own  self-preservation,  to  take 

the  long-range  view  and  bring  the  FCC  ma- 
jority— perhaps  through  its  creator,  the  Con- 

gress— to  its  senses. 

Disposal  of  Blue 
(Continued  from  page  17) 

has  long  evinced  an  interest  in 
getting  into  radio,  being  one  of  the 
applicants  for  an  FM  station  whose 
application  has  been  held  up  due 
to  the  pending  newspaper  owner- 

ship inquiry. 
The  fourth  offer  was  said  to  have 

come  from  George  E.  Allen,  twice 
a  Roosevelt  appointee  as  commis- 

sioner of  the  District  of  Columbia 
and  now  vice-president  of  the  Home 
Insurance  Co.  of  New  York.  Rep- 

resenting unnamed  principals,  he 
is  said  to  have  learned  of  the  pro- 

posed FCC  divorcement  of  the  Blue 
and  to  have  approached  NBC  offi- 

cials with  a  suggestion  that  his 

group  might  buy.  Mr.  Allen's  in- tentions were  understood  to  be 
known  to  FCC  Chairman  Fly,  who 
was  asked  for  an  opinion  on  the 
assignability  of  the  affiliation  con- 
tracts. 
The  proposed  Allen  deal  is 

shrouded  with  considerable  mys- 
tery, and  efforts  to  secure  details 

have  been  unavailing.  The  only 
thing  that  could  be  learned  was 
that  Allen's  principals,  hearing  of 
the  severe  restrictions  to  be  im- 

posed by  the  FCC  on  affiliation  con- 
tracts, time  options  etc.  in  the  then 

forthcoming  Network  Monopoly 
Report,  cooled  on  the  deal  as  a  too 
risky  investment.  Because  Allen 
has  always  been  close  to  the  New 
Deal,  there  was  a  suspicion  that 
the  object  was  to  get  the  Blue  and 
develop  it  as  a  sort  of  "pet"  New 
Deal  project  and  as  a  possible 
offset  to  newspaper  opposition  to 
New  Deal  activities. 

How  to  Dispose  of  Blue 

In  New  Deal  quarters  no  secret 
has  ever  been  made  of  antagonism 
to  Col.  McCormick  and  the  Chicago 
Tribune  because  of  their  opposition 
to  Roosevelt  policies,  and  New 
Dealers  in  conversations  have  fre- 

quently stated  they  would  fight 
any  effort  to  strengthen  his  posi- 

tion in  radio. 
Faced  with  the  possibility  of  be- 

ing forced  to  dispose  of  the  Blue, 

one  of  the  proposals  made  to  RCA 
is  that  the  network  should  be  capi- 

talized separately  for  perhaps 
$10,000,000  and  that  its  stock  be 
distributed  as  a  dividend  to  the 
250,000  RCA  stockholders.  It  could 
be  moved  into  separate  quarters 
with  its  own  executives,  staff  and 
program  organization,  and  it  would 
be  operated  as  an  absolutely  inde- 

pendent entity  in  no  way  beholden 
to  RCA. 
What  the  stockholders  would 

elect  to  do  with  their  stock  would 
be  their  own  choice.  They  could  keep 
it  as  private  citizens  or  sell  it  as 
they  pleased.  There  would  be  no 
subsidy,  but  manifestly  new  money 
would  have  to  be  brought  in  as 
working  capital  and,  in  keeping 
with  the  FCC's  divorcement  de- 

mands, this  capital  could  not  be 
obtained  from  RCA. 

The  merit  of  this  plan  was  said 
to  be  that  it  would  (1)  preserve 
the  Blue  as  a  going  business  and 
maintain  its  payroll,  probably  aug- 

mented; (2)  obviate  the  danger  of 
stockholder  suits  charging  dissipa- 

tion of  the  assets  of  RCA;  (3)  fol- 

low the  letter  and  spirit  of  the 
FCC  demands  against  dual  network 
operation  and  the  implications  of monopoly. 

That  the  Blue  could  continue  in 
business  was  regarded  as  certain 
since  it  already  enjoys  a  gross 
revenue  of  $10,000,000  a  year  or more. 

It  has  also  been  suggested  that 
RCA  might  do  the  same  with  the 
Red,  thus  getting  out  of  the  broad- 

casting business  altogether  and 
concentrating  on  its  manufacturing 
and  communications  activities.  It 
was  recalled  that  General  Electric 
Co.,  onetime  half-owner  of  NBC, 
got  out  of  the  network  broadcasting 
field  just  as  it  got  out  of  the  field 
of  public  utility  operation  when  it 
divested  itself  of  all  interest  in 
Electric  Bond  &  Share. 
Another  proposal  has  been  to 

incorporate  the  Blue  separately  and 
sell  it  to  the  Blue  affiliates,  RCA 
pocketing  the  proceeds  and  leaving 
to  a  company  formed  by  the  affili- 

ates whether  it  should  be  operated 
for  stockholder  profits  or  as  a  mu- 

tual enterprise  like  MBS. 

Page  18  •  May  12,  1941 BROADCASTING  •  Broadcast  Advertising 



Summer  Time  Sales  to  Break  All  Records 

Warm-Weather  Jinx  Overcome  at  Last; 

Defense  Boom  Brings  Campaigns 

RADIO  advertising  faces  a  good  summer,  easily  its  best 
summer. 

That  prediction  is  a  safe  one ;  it's  based  on  business  actually 
signed  and  in  the  works. 

Furthermore,  it  applies  to  the  fall  and  winter  months,  as- 

suming the  world  crisis  doesn't  upset  the  nation's  economy. 
A  possibly  disturbing  factor  is  noted  in  the  FCC's  Network 

Monopoly  Report,  which  may  react  unfavorably  on  some  radio 
contracts.  What  results  the  goings-on  among  Washington  radio 
regulators  will  bring  cannot  yet  be  foreseen. 

In  a  survey  of  agency,  advertiser 
and  broadcast  industry  executives 
from  coast  to  coast,  Broadcasting's 
correspondents  have  submitted  re- 

ports that  point  to  record-breaking 
business  in  the  approaching  months. 

time  experience  is  a  criterion.  And 

heavy  industries  don't  buy  much radio. 
But  most  important  of  all,  the 

increased  sales  of  packaged  goods 

Defense  Stimulus 

Combing  the  field  for  facts  about 
the  radio  advertising  business,  they 
have  been  unanimous  in  reporting 
optimism  everywhere. 

The  usual  ifs  and  buts  are  cen- 
tered mainly  on  problems  involved 

in  the  national  defense — a  factor 
that  has  provided  the  main  stimulus 
to  general  business  and  a  corre- 

sponding stimulus  to  radio  adver- 
tising. 

The  general  upswing  even  over- 
shadows a  fact  that  would  have 

rung  the  bell  in  an  ordinary  year. 
The  fact:  Summer  no  longer  is 

hard  for  broadcasters  to  sell! 
Nor  is  Saturday! 
In  fact,  the  current  summer  will 

find  many  stations  sold  out,  or  al- 
most so. 

Any  other  year  this  situation 
would  have  had  the  advertising 
world  agog.  But  the  spring  of 
1941,  teeming  with  talk  about  war, 
priorities,  taxes  and  the  breakup  of 
network  relations,  is  too  full  of  ex- 

citement for  such  a  phenomenon  to 
arouse  much  attention. 

How  long  the  boom  will  last  no 
sane  prognosticator  would  care  to 
guess.  Observant  agency  execu- 

tives, quick  to  note  soaring  retail 
sales,  are  revising  advertising- 
schedules  to  get  their  clients  a  piece 
of  this  business.  As  a  flexible  me- 

dium easily  adapted  to  changing 
trends,  radio  is  naturally  bene- 
fiting. 
Luxury  buying  is  a  factor  of 

growing  importance.  As  more 
money  goes  into  circulation  and 
payrolls  increase,  observers,  for  ex- 

ample, note  a  tendency  for  buyers 
to  shift  from  10  to  15-cent  cigar- 
ettes. 

Priorities  Minimized 

Talk  of  priorities  is  widespread, 
of  course,  but  so  far  there  has  been 
little  impact  from  Government  con- 

trol over  basic  commodities,  except 
for  cancellation  of  the  Keglined 
beer  can  network  series. 

Should  priorities  hit  radio-adver- 
tised products,  substitutes  would 

tend  to  minimize  the  blow.  Fur- 
ther, some  sponsors  would  turn  to 

institutional  copy,  if  Canada's  war- 

will  likely  orrset  any  loss  oi  adver- 
tising from  priority,  tax  and  other 

troubles,  it  is  believed. 
All  types  of  broadcast  rendition 

are  sharing  the  rise  in  business. 
Networks,  regional  hookups  and 
local  stations  are  booking  this  busi- 

ness faster  than  they  ever  have 
booked  it  before  at  this  time  of  the 

year.  Especially  active  are  tran- 
scribed musical  spots  and  jingles. 

The  brief  spot  campaigns  are 
running  into  a  schedule  problem — 
a  problem  arising  from  the  fact 
that  schedules  are  jammed.  One  of 
the  natural  results  is  a  Saturday 

BUSINESS  will  be  the  order  of 
the  day  at  the  NAB  convention  May 
12-15,  but  it  will  not  be  all  work 
with  no  play.  Provision  has  been 
made  for  entertainment  of  the 
work-weary  and  sight-seers,  accord- 

ing to  Merle  S.  Jones,  general  man- 
ager of  KMOX,  St.  Louis,  chair- man of  the  convention  committee. 

Where  to  eat  will  be  a  question 
popping  up  all  over  convention  hall. Even  radio  men  must  eat.  St. 
Louis  has  new  Hotel  Chase's  Star- 

light Roof,  a  favorite  gathering 
spot  to  meet  friends.  If  gourmonds 
wish  to  dance,  dining  and  dancing 
will  be  the  order  at  Hotel  Park 
Plaza's  Crystal  Terrace,  Hotel  Jef- 

ferson's Ciub  Continental  and  Ho- 
tel Coronade's  Jug.  At  the  Lennox, 

the  Mayfair  and  Statler  hotels  it's 

just  plain  eatin'. Atmosphere,  Too 

Of  course,  there  will  be  atmos- 
phere seekers.  They  can  visit  Rug- 

geri's  and  Garavelli's  for  Italian dishes;  at  Edmonds  and  Bevo  Mill 

for  piscatorial  plates;  and  there's 
plenty  left  in  the  Greeks  yet,  es- 

pecially at  Masticha  Jim's  Grecian Garden;  Old  Spain  is  found  in  The 
Castilla  and  the  Olde  Cheshire  is 
a  shelter  for  those  with  English 
taste. 

Are  you  a  camera  fiend?  a  sight 
seer?  or  even  if  you  just  go  along 
because  your  wife  forces  you, 
there's  plenty  to  see  in  St.  Louis. 
There's  baseball,  if  you're  a  fan. 

morning  boom  at  many  stations, 

and  it  wasn't  long  ago  that  Satur- 
day morning  time  was  hard  to  give away. 

In  Canada,  broadcast  stations  are 
still  getting  more  and  more  busi- 

ness after  20  months  of  war.  Firms 
whose  consumer  products  have  been 
affected  have  turned  to  institu- 

tional copy.  There,  too,  summer 
bookings  indicate  a  record. 
And  there,  too,  the  first  quar- 

ter of  1941  set  all-time  records.  In 
this  country  the  quarter  showed  an 
increase  of  perhaps  20%  for  net- 

works, more  for  spot. 
While  Canadian  comparisons  are 

a  help,  they  are  not  exactly  par- 
allel because  the  United  States  ap- 

proaches war  participations  at  a 
time  when  serious  shooting  is  under way. 

Autos,  for  Example 

The  war  factor,  difficult  to  ana- 
lyze or  predict,  has  varying  effects. 

In  the  automobile  industry,  pro- 
duction for  the  next  model  year, 

starting  in  the  autumn,  will  be  cur- 
tailed 20%.  It  may  be  more  before 

many  months  have  passed.  This 
will  affect  sales.  Since  auto  time  is 
bought  on  dealer  or  zone  recom- 

mendation, a  marked  curtailment 
in  production  may  cut  into  radio bookings. 

On  the  other  hand,  curtailed  pro- 
duction may  bring  a  boom  in  the 

Provisions  have  been  made  for  dele- 
gates to  attend  games  at  Sports- 
man's Park  between  the  Cardinals 

and  New  York  Giants  May  13-14 
and  with  the  Boston  Braves  May 
15.  On  the  riverfront,  where  steam 
boats  used  to  'round  the  bend  is 
the  famous  Old  Cathedral,  the  Old 
Rock  House,  oldest  building  in  the 
city,  and  Eads  Bridge,  world  re- 

nowned for  its  architectural  perfec- tion. 

Delegates  can  see  the  much-dis- 
cussed Milles  fountain  located  in 

Aloe  Plaza  near  Union  Station,  it- 
self a  showplace.  Public  buildings 

of  architectural  grace  are  to  be 
seen  in  the  Municipal  Auditorium, 
the  Civil  Courts  Building,  City 
Hall,  Public  Library  and  the  Sol- 

dier Memorial  Bldg. 
Away  from  the  heart  of  the  city 

are  the  Jefferson  Barracks,  100- 
year-old  U.  S.  Army  post  now  used 
for  selectees. 

Flower  Lover?  Here's  Eden. 
Shaw's  Garden,  botanical  headquar- 

ters boast  the  largest  collection  of 
plant  life  in  the  western  hemis- 

phere. You  too,  can  see  the  zoo. 
Over  2,000  animals  are  housed  over 
the  1,400  acres  of  Forest  Park. 
Here  too,  can  be  found  the  Opera 
Open-Air  Theatre,  the  Arena,  huge 
indoor  showplace,,  and  the  Art  Mu- seum. 

And  if  you're  on  a  busman's  holi- 
day, you  can  brouse  around  any  or 

all  of  St.  Louis'  eight  radio  sta- tions. 

second-hand  car  market,  with  radio 
benefiting  since  it  has  proved  an 
effective  medium  for  this  business. 

That's  a  sample  of  the  knots  a 
forecaster  gets  into  if  he  tries  too 
much  experting. 
Much  food  for  thought  can  be 

gained,  however,  from  a  scanning 
of  the  nation's  radio  centers.  Here- 

with are  the  analyses  of  Broad- 
casting's regional  i-epresentatives : 

NEW  YORK 

By  BRUCE  ROBERTSON 
BUSINESS  as  usual,  and  indeed 
somewhat  better  than  usual,  sums 
up  the  current  status  of  advertis- 

ing on  the  air,  according  to  some 
50  executives  of  advertising  agen- 

cies, networks,  stations  and  station 
representative  organizations  inter- 

viewed by  the  New  York  office  of 
Broadcasting  during  the  past 
couple  of  weeks. 

The  first  quarter  of  1941  was  bet- 
ter than  the  first  quarter  of  1940 

by  about  20%  for  the  networks 
and  by  somewhat  more  than  that 
for  spot,  with  a  number  of  station 
representatives  reporting  March  of 
this  year  as  their  all-time  high  bill- ings. 

A  Good  Summer 
The  outlook  for  summer  busi- 

ness is  extremely  good;  more  net- 
work advertisers  are  continuing 

through  the  summer  than  ever  be- 
fore and  spot  radio  placements 

are  also  well  ahead  of  previous 

years. 

Beyond  the  summer  season,  no 
one  was  willing  to  do  any  pre- 

dicting. To  date  the  war  abroad  and 
the  defense  program  at  home  have 
had  little  effect  on  radio  adver- 

tising, but  the  grovsang  list  of  ma- 
terials placed  on  the  defense  priori- 

ties list,  the  diversion  of  public 
funds  into  the  purchase  of  defense 
bonds  rather  than  commercial 

goods,  and  the  anticipated  tax  in- creases are  considered  certain  to 
alter  the  present  picture  to  some 
degree. Up  to  now,  however,  the  defense 
program  has  served  only  to  put 
more  money  into  circulation,  stim- 

ulating purchases  and  the  competi- 
tion of  advertisers  to  secure  their 

share  of  those  purchases,  which 
has  resulted  in  more  advertising 
on  the  air. 

Some  of  the  station  representa- 
tives report  increased  billings  for 

stations  in  defense  markets,  indus- 
trial cities  and  cities  with  Army 

camps  nearby,  where  there  is  more 
money  available  for  the  purchase 
of  advertised  products.  Other  rep- 

resentatives, however,  say  that 

their  efforts  to  sell  certain  "pay- 
roll" centers  to  advertisers  have 

met  with  small  success. 
Several  agencies  stated  that  the 

defense  picture  and  its  effects  on 
retail  sales  are  being  closely 
watched  and  that  spot  and  net- 

work schedules  are  being  revised 
{Continued  on  page  39) 

FUN  FOR  ALL  AT  ST.  LOUIS 

Mound  City  Has  Plenty  of  Places  for  Dining, 

 Dancing,  Touring — and  Stations,  Too  

BROADCASTING  •  Broadcast  Advertising May  12,  1941  •  Page  19 



NAB  Assembles  for  a  Stormy  Convention 

Net  Report,  Music, 

War  Are  Main 

Subjects 
A  SOMEWHAT  DAZED 

broadcasting  industry,  stag- 
gering under  the  impact  of 

the  FCC's  latest  pronuncia- mento  aimed  at  networks  and 
stations  alike,  meets  this  week 
in  St.  Louis  for  the  19th  an- 

nual NAB  convention,  hoping 
to  find  some  means  of  bring- 

ing a  semblance  of  order  out 
of  the  threatened  chaos. 

The  agenda  for  the  conven- 
tion, worked  out  weeks  in  ad- 

vance, may  be  all  but  thrown 
overboard  to  accommodate  the 
free-for-all  discussions  ex- 

pected to  develop  as  a  result 
of  the  FCC  monopoly  order,  as  well 
as  eleventh  hour  developments  on 
the  copyright  front. 

The  War  Problem 

Totally  aside  from  these  consid- 
erations, however,  the  seriousness 

of  the  war  situation,  with  its  effect 
both  on  program  schedules  and  on 
equipment  availability  from  micro- 

phone to  transmitter,  is  bound  to 
provoke  action  of  extraordinary  im- 
portance. 

The  outlook  is  far  from  har- 
monious, with  Mutual  Broadcasting 

System  taking  a  position  diamet- 
rically opposite  to  that  of  NBC  and 

CBS  on  the  industry  regulatory  is- 
sues. MBS  Itkes  the  Network  Mo- 

nopoly Report,  despite  the  dire 
predictions  from  other  industry 
quarters.  And  it  wants  to  deal  with 
ASCAP  on  a  basis  contrary  to  that 
favored  by  BMI,  NAB  President 
Neville  Miller,  the  major  networks, 
and  even  a  number  of  its  own  affil- 
iates. 

An  "anything  can  happen"  at- 
mosphere seemed  to  pervade  the 

industry  just  prior  to  the  opening 
of  the  convention  May  13.  Extraor- 

dinary sessions  of  NBC  affiliates, 
as  well  as  those  of  CBS  and  Mu- 

tual, were  planned,  with  the  NBC 
session  definitely  scheduled  for  8 
Sunday  evening.  In  addition,  all  of 
the  industry  groups  functioning 
under  the  NAB,  such  as  Independ- 

ent Radio  Network  Affiliates,  Na- 
tional Independent  Broadcasters, 

regional  stations,  clear  channel 
•group  and  several  "rump"  sessions 
of  particular  segments  of  the  broad- 

casting industry,  all  planned  pre- 
convention  meetings,  to  arrive  at 
positions — they  propose  to  take  in 
the  discussions  expected  to  occur. 
The  MBS  lunge  at  President 

Miller,  because  of  his  statements 
both  in  regard  to  the  Network  Mo- 

nopoly Report  and  the  ASCAP  for- 
mula accepted  by  that  board,  had 

the  earmarks  of  precipitating  a 
first-class  row.  Fred  Weber,  MBS 
general   manager,    launched  both 

vitriolic  attacks  upon  Mr.  Miller. 

The  whisperings  of  past  conven- 
tions that  the  NAB  is,  in  effect, 

acting  in  the  interests  of  certain 
of  its  members  as  against  those 
of  others  (i.e.,  NBC  and  CBS  as 
opposed  to  MBS)  apparently  are 
being  heard  on  a  grander  scale. 

Advance  registrations  and  room 
assignments  as  of  last  week-end 
have  totaled  over  800,  with  likeli- 

hood the  over-all  I'egistration  would 
eclipse  1,000.  This  would  be  a  new 
record,  with  the  previous  high  fig- 

ure at  850  gross,  including  non- 
members,  exhibitors  and  other  sat- 

ellites of  bi'oadcasting. 
Monopoly  Report? 

While  the  regular  convention 
agenda  (published  herewith)  stands, 
it  was  made  clear  that  any  spon- 

taneous discussions  from  the  floor 
on  these  latest  developments  would 
be  given  right  of  way,  except  for 
definitely    scheduled    speeches  of 

outstanding  personages  attending. 
As  Broadcasting  went  to  press, 

there  still  was  no  clear-cut  indus- 
try opinion  on  how  the  Network 

Monopoly  Report  might  affect  indi- 
vidual stations.  Save  for  the  posi- 

tion taken  by  Mutual  in  support 
of  the  explosive  report  as  one  that 
would  open  up  "new  and  healthy 
competition  among  the  radio  chains 
and  give  individual  stations  more 
independence",  no  other  quotable 
support  yet  has  been  heard.  By  the 
time  of  the  opening  gavel,  however, 
it  is  expected  that  sentiment  will 
have  crystallized  to  the  point  where 
definite  positions  will  be  taken  by 
particular  industry  groups. 

With  so  many  crises  on  so  many 
fronts,  broadcasters  were  a  bit  be- 

wildered as  to  what  direction  the 
convention  might  take.  Newspaper 
stations  expected  to  consolidate 
their  own  position  with  respect  to 
the  FCC  newspaper  divorcement  in- 

quiry, as   yet  unscheduled,   at  a 

SUMMARIES  of  yearly  reports 
of  NAB  officers  to  the  Conven- 

tion will  be  found  on  page  98. 

Public  Service  of  the  Industry 

Is  Outlined  in  Miller's  Report 
No   Place   for   Internal   Warfare,    He  Declares; 
Reviews  Achievements  of  BMI  for  the  Year 

CITING  radio's  response  to  its  op- 
portunity of  increasing  public  serv- 

ice in  the  light  of  worldwide  events 
since  the  San  Francisco  convention 
last  August,  NAB  President  Ne- 

ville Miller  in  his  annual  report  de- 
clared that  the  broadcasting  indus- 

try could  look  back  on  the  last 
nine  months  "with  a  real  sense  of 
satisfaction  and  pride". 
He  emphasized  the  successful 

operation  of  Broadcast  Music  Inc., 
paying  tribute  to  BMI  executives 
and  the  industry's  realization  "that 
they  could  no  longer  afford  the 
luxury  of  internal  warfare"  as  the 
key  to  the  organization's  success. 

Defense  Activity 

Full  cooperation  of  broadcasters 
in  the  national  defense  effort  also 
drew  praise  from  President  Miller. 
He  declared  that  the  NAB  program 
code  is  winning  continual  public 
approval  and  that  its  success 
"proves  the  wisdom  shown  by  the 
industry   in   adopting  the  code". 

Highlights  of  the  last  year's  code 
enforcement  covered  the  placing  of 
commercial  sections  in  effect,  an 
exhaustive  survey  of  children's  pro- 
grains  prepared  by  Mrs.  Dorothy 
Lewis,  and  continuous  intelligent 
work  by  the  Code  Committee, 
headed  by  Edgar  L.  Bill,  of  WMBD, 
Peoria,  111. 

Mr.  Miller  announced  that  NAB 
membership  has  reached  a  new  high, 
with  .526  active  and  21  associate 
members.  The  associate  member- 

ship plan,  developed  to  allow  broad- 
casters to  pool  their  energies  and 

resources  with  those  engaged  in 
other  branches  of  the  radio  indus- 

try, was  put  into  effect  last  winter, 
he  explained. 

"The  greater  portion  of  your 
President's  time  this  year  has  been 
devoted  to  activities  connected  with 

the  music  copyright  controversy", 
Mr.  Miller  stated.  "I  believe  we  can 
confidently  state  that  finally  we 
have  solved  a  problem  which  has 
vexed  broadcasters  for  the  last  two 
decades.  To  Sydney  M.  Kaye,  Mer- 
ritt  E.  Tompkins  and  Carl  Haver- 
lin,  and  to  the  entire  BMI  staff  and 
board  of  directors,  we  owe  a  debt 
of  gratitude  for  the  simply  marvel- 

ous job  which  has  been  done. 
BMI  Achievements 

"Not  only  have  they  performed 
miracles,  but  have  secured  the  co- 

operation of  the  broadcasters  and, 
of  many  other  industries,  to  the 
end  that  what  many  thought  was 
impossible  is  now  an  accomplished 
fact.  Radio  has  created  a  competi- 

tive market  of  music,  has  opened 
the  door  of  opportunity  to  the 
young  author  and  composer  and 
has,  despite  many  handicaps,  con- 

tinued to  give  the  American  public 
musical  programs  of  high  quality. 

"Apart  from  the  work  of  the 
BMI  staff,  the  greatest  single  fac- 

tor in  accomplishing  this  result  has 
been  the  realization  by  broadcast- 

ers that  they  could  no  longer  af- 
ford the  luxury  of  internal  warfare. 

The  skeptical,  who  have  often  re- 
peated that  broadcasters  would 

never  approach  a  problem  as  a 
united  industry,  and  those  who  in 
the  past  have  been  successful  by 

meeting  called  by  Chairman  Har- 
old V.  Hough  to  be  held  Friday 

after  the  convention  itself  closes. 
Mark  Ethridge,  former  NAB 

president,  who  was  delegated  by 
President  Roosevelt  to  make  an  all- 
inclusive  survey  of  the  radio  reg- 

ulatory problem,  also  was  to  make 
an  over-all  report.  It  was  expected 
he  again  would  prove  the  rallying 
point  in  the  hope  of  leading  the  in- 

dustry out  of  the  wilderness.  Mr. 
Ethridge  is  scheduled  to  address 
the  convention  at  its  Wednesday 
session.  Prior  to  that,  however,  it 
is  expected  he  will  have  an  oppor- 

tunity to  advise  on  the  outcome 
of  his  eleventh  hour  appeal  to 
the  Administration  to  prevent  an 
industry  upheaval  by  legislative 
means  [see  page  17]. 

Prior  to  the  May  3  release  of  the 
FCC's  monopoly  report,  indications 
had  been  that  IRNA  would  become 

inactive.  But  the  Commission's  ac- 
tion immediately  resulted  in  a  re- 

vival of  that  organization  as  the 
strongest  entity  in  the  industry. 
At  a  breakfast  meeting  scheduled 
for  Tuesday,  May  13,  the  IRNA 
board  of  directors  plans  to  adopt 
a  plan  of  operation,  with  likelihood 
that  at  the  general  IRNA  meeting 
the  same  afternoon,  steps  would 
be  taken  for  a  united  approach  on 
the  whole  network-affiliate  issue. 

Notable  Speakers 

A  blue-ribbon  slate  of  guest 
speakers  has  been  arranged  for 
the  convention,  headed  by  Vice- 
President  Henry  A.  Wallace,  who 
will  address  the  luncheon  session 
Tuesday,  May  13  and,  among  other 
things,  probably  bring  greetings 
from  President  Roosevelt. 
At  the  first  business  session 

Tuesday  morning,  the  subject  will 
be  the  relation  of  radio  to  the  na- 

tional defense.  Participants  in  this 
{Continued  on  page  96) 

the  pursuit  of  a  policy  of  divide  and 
rule,  have  been  sorely  disappointed. 

"It  would  serve  no  purpose  here 
to  review  the  events  of  the  last  six 
months  which  are  fresh  in  the 
minds  of  all  of  you,  but  may  I  re- 

peat once  more  what  I  have  so  often 
stated — that  the  determined  man- 

ner in  which  the  industry  has 
fought  through  this  fight  will  give 
courage  and  determination  to  the 
industry  in  the  future,  and  for 
many  years  to  come  you  will  be 
gathering  additional  fruits  of  your well-earned  victory. 

"I  believe  there  are  those  in 
radio  who  have  the  experience  and 
the  ability  and  the  patriotism  to 
guide  this  industry  and  that  radio 
as  a  privately  operated  competitive 
business  will  render  a  greater  serv- 

ice than  under  Government  con- 
trol. We  in  radio  face  the  future 

with  confidence  and  know  that  come 
what  may,  radio  will  perform  its 
task  with  credit  to  itself,  to  the 
Government,  and  to  the  American 

public". 
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GENERAL  PROGRAM,  NAB  CONVENTION 

New  JefF erson  Hotel,  St.  Louis,  May  12-15 

NO.  1  handicap  golfer  of  the  radio 
industry  will  win  this  handsome 
trophy,  like  the  others  awarded  an- 

nually since  1932  by  Broadcasting, 
at  the  tournament  on  May  12 
at  St.  Louis'  Sunset  Hills  Country 
Club  as  the  opening  feature  of  the 
NAB  convention.  The  trophy  will 
be  presented  to  the  low  net  scorer 
in  the  blind  bogey  tournament  at 
the  annual  banquet  May  15.  Past 
winners  of  the  Broadcasting 
trophy  include  Sherwood  Brunton, 
KJBS,  San  Francisco,  1940;  V.  E. 
Carmichael,  KWK,  St.  Louis,  and 
K.  W.  Pyle,  KFBI,  Wichita,  tie, 
1939  (no  tournament  in  1938)  ;  E. 
C.  Pulliam  Jr.,  WIRE,  Indianapolis, 
and  Harry  C.  Butcher,  CBS,  Wash- 

ington, tie,  1937;  Ross  Wallace, 
WHO,  Des  Moines,  1936;  Carl  Hay- 
mond,  KMO,  Tacoma,  1935;  Lewis 
Allen  Weiss,  Don  Lee,  1934;  Jerry 
King,  Standard  Radio,  1933;  Dr. 
Leon  Levy,  WCAU,  Philadelphia, 
1932. 

Ratner  Resigns  at  CBS 
To  Join  Lord  &  Thomas 
VICTOR  M.  RATNER,  CBS  Direc- 

tor of  Sales  Promotion,  on  May  10 
resigned  to  join  Lord  &  Thomas, 
New  York,  in  an  executive  capacity. 
He  plans  to  take  a  two-month  vaca- 

tion prior  to  joining  that  agency.  No 
successor  at  CBS  has  been  named, 
but  Dr.  Frank  Stanton,  Director  of 
Research,  will  temporarily  take 
over  general  direction  of  the  net- 

works' promotion  as  well  as  re- search activities. 
Mr.  Ratner,  a  graduate  of  U  of 

Michigan,  was  a  copywriter  and 
later  vice-president  of  J.  L.  Arnold 
Adv.  Agency,  New  York,  before 
joining  the  CBS  sales  promotion 
department  in  1930.  He  became  di- 

rector of  the  department  in  1936 
and  since  that  time  has  actively 
supervised  the  promotion  staff  in 
addition  to  doing  much  creative 
copywriting. 

S.  A.  Admirals  on  NBC 
TEN  ADMIRALS  and  other  high 
ranking  officers  from  South  American 
republics,  now  visiting  the  United 
States  as  guests  of  the  Navy  to  in- 
peet  defense  efforts,  will  participate 
May  12  on  a  special  broadcast  to 
South  America  on  NBC's  interna- tional stations  WRCA  and  WNBI. 
'Hie  program  will  be  heard  in  both 
I'ortuguese  and  Spanish  from  a  dinner 
in  the  Rainbow  Room  atop  the  RCA 
I'.ldg.,  New  York. 

SUNDAY,  MAY  11 

2  :30  p.m. — Public  Relations  Commit- 
tee, Room  2. 

3 :00  p.m. — NAB  Bureau  of  Copy- 
right, Board  of  Directors, 

Room  8. 

:00  p.m — Board  of  Directors, 
Broadcast  Music,  Inc., 
Room  3. 

9:00  p.m.— NBC  Affiliates  Meeting, 
Niles  Trammell,  presid- 
ing. 

MONDAY,  MAY  12 

7  :4o  a.m. — NAB  Staff  Breakfast, Room  3. 

9  :00  a.m.  to  5 :00  p.m. — Registra- 
tion, Mezzanine. 

10  :00  a.m. — Engineering  Committee, Room  8. 
Legislative  C  o  m  m  i  ttee, 
Room  2. 
Research  Committee, 
Room  7. 

Sales  Managers'  Execu- tive Committee,  Room  6. 

2  :30  p.m.—NAB  Annual  Golf  Tour- nament, Sunset  Hill, 
( The  Broadcast ing 
Magazine  Trophy).  En- 

tries and  Transportation 
arrangements  may  be 
made  at  the  time  of  Reg- istration. 

7:00  p.m. — NAB  Board  of  Directors, Room  3. 
Accounting  C  o  m  m  ittee, 
Room  8. 
Code  Committee,  Room  7. 
Labor  and  Wages  and 
Hours  Committees,  Room 
6. 

TUESDAY,  MAY  13 

7:45  a.m. — NAB  Staff  Breakfast, 
Room  3. 

8:30  a.m. —  (IRNA)  Board  of  Direc- tors Breakfast,  Room  2. 

10  :00  a.m. — Business  session,  NeviUe 
Miller,  presiding.  Ivory 
Room. 
President's  Annual  Re- 

port. 
Appointment  of  Conven- tion Committees. 

Secretary-Treasurer's  An- nual Report. 
Proposed  Amendments  to 
By-Laws. 
Report  o  f  Nominating 
Committee. 
THE  RELATION  OF 
RADIO  TO  THE  NA- TIONAL DEFENSE. 
Maj.  Gen.  Robert  C.  Rich- 

ardson Jr.,  Public  Rela- tions Director,  U.  S. Army. 
Comdr.  H.  R.  Thurber, 
Public  Relations  Officer, 
U.  S.  Navy. 
Hon.  .James  Lawrence 
Fly,  Chairman,  FCC  and 
Defense  Communications 
Board. 
Lowell  Mellett,  Director, 
Office  of  Government  Re- 

ports. 12  :30  p.m. — Luncheon,  Gold  Room. 
1 :20  p.m. — Address  of  Welcome, 

Hon.  William  Dee  Beck- 
er, Mayor  of  St.  Louis. 

1 :30  p.m. — Address  :  Hon.  Henry  A. 
Wallace,  Vice  -  President of  the  United  States. 

2  :15  p.m. — Group  Meetings 
IRNA,  Ivory  Room. 
NIB,  Room  9. 
Sales  Managers'  Execu- tive Committee,  Sales 
Managers'  General  Com- 

mittee, Station  Repre- 
sentative Associate  Mem- 

bers, and  Agency  Repre- sentatives, Room  1. 
Address,  ".Joe  American", 
A.  E.  Johnston,  Adv.  Di- rector, Kroger  Co. 
Address,  "Selling  &  Serv- 

icing Radio  Advertisers", Don  Davis,  WHB. 
4:15  p.m. — Clear     Channel  Group, 

Room  9. 
Regional  Channel  Group, 
Room  8. 
Local  Channel  G  r  o  u  p. 
Ivory  Room. 

WEDNESDAY,  MAY  14 
7 :30  a.m.— NAB     Staff  Breakfast, 

Boom  4. 
8  :30  a.m. — Breakfast  Sessions 

(NAB    Staff  Directors, presiding) 
Coordination  of  National 
Defense  Broadcasting 
Public  Relations  Round- table,  Edward  M.  Kirby 
presiding,  Room  9. 
Department  of  Broadcast 
Advertising  Roundtable, 
Frank  E.  Pellegrin,  pre- 

siding. Room  1. 
Engineering  Roundtable, 
Lynne  C.  Smeby,  presid- 

ing, Room  3. 
Foreign  Language  Broad- 

casting Roundtable,  Ne- ville Miller,  presiding, 
Room  8. 
Law  Roundtable,  Russell 
P.  Place,  presiding,  Room 6. 
Labor,  Wages  and  Hours 
Roundtable,  Samuel  R. 
Rosenbaum,  presiding, 

Joseph  L.  Miller,  discus- sion leader.  Room  7. 
Research  Roundtable, 
Paul  F.  Peter,  presiding, 
Room  2. 
Insurance  Roundtable, 
Roger  Clipp,  WFIL,  pre- siding. 

10  :00  a.m. — Business  Session,  Neville 
Miller,  presiding.  Ivory 
Room. 
"The  Music  Situation". 
Reports  by  Sydney  M. 
Kaye,  vice  president  and 
general  counsel ;  Merritt 
Tompkins,  vice  president and  general  manager ; 
Carl  Haverlin,  stations 
relations  director  of 
Broadcast  Music  Inc.. 

12  :30  p.m. — Luncheon,  Gold  Room. "The  Radio  Broadcasting 
Industry,  Its  Problems 
and  R  e  s  p  o  n  s  ibilities", Mark  Ethridge,  WHAS, 
NAB  director  and  past 

president. 1 :20  p.m. — Address  of  Greeting,  Hon. 
Dwight  L.  Greene,  Gov- ernor of  Illinois. 

2  :15  p.m. — Business  Session,  Neville 
Miller,    presiding.  Ivory 
Room. 
Insurance  Committee  Re- 

port, Roger  Clipp,  WFIL. 
Davlight  Saving,  John  J. 
Gillin,  WOW,  NAB  Di- 

rector, District  11,  pre- 
siding ;  Report  on  Sur- vey, Paul  F.  Peter,  NAB 

Research  director. 
8:30  p.m. — Evening  Session  (public 

meeting),  Gold  Room. 
THE  RADIO  SPEC- TRUM. 
Chairman  and  General 
Remarks,  C.  J.  Burnside, 
Westinghouse  Electric  & 
Mfg.  Co. Facsimile  Broadcasting, 
John  V.  L.  H  o  g  a  n, 

WQXR. Frequency   M  o  d  u  lation 
Broadcasting.    Maj.  Ed- win H.  Armstrong. 
Television  Broadcasting. 
A.  H.  Morton,  NBC. 

International  Shortwave 
Broadcasting,  Edmund 
Chester,  CBS. 

THURSDAY,  MAY  15 

7:30  a.m.— NAB  Staff  Breakfast, 
Room  4. 

8  :30  a.m. — Breakfast  Sessions 
Coordination  of  National 
Defense  Broadcasting 
Public  Relations  Round- table,  Edward  M.  Kirby, 
presiding.  Room  9. 
Department  of  Broadcast Advertising  Roundtable, 
Frank  E.  Pellegrin,  pre- 

siding. Room  1. Engineering  Roundtable, 
Lynne  C.  Smeby,  presid- 

ing. Room  3. BMI-Transcription  Rep- 
resentatives Roundtable, 

Merritt  Tompkins,  presid- 
ing. Room  8. Labor,  Wages  and  Hours Roundtable,  .Joseph  L. 

Miller,  presiding.  Room  7. 
Law  Roundtable,  Russell 
P.  Place,  presiding,  Room 6. 
Research  Roundtable, 
Paul  F.  Peter,  presiding, 
Room  2. 

10:00  a.m. — Business  Session,  Neville Miller,  presiding.  Ivory 
Room. 
"The  Commercial  Pro- 

visions of  the  NAB  Code", Edgar  Bill,  WMBD, 
Chairman  NAB  Code 
Committee. 
"Broadcast  Advertising 
Record",  William  Scripps, 
WWJ,  chairman  NAB 
Research  Committee. 
B.  Y.  Flanigan,  WSPD, 
Chairman,  NAB  Sales 
Managers'  Executive Committee,  Chairman. "Broadcast  Advertising, 

an  Industry  .Job",  Frank E.  Pellegrin,  director, 
NAB  Department  of 
Broadcast  Advertising. 
"Planning  Today  for 
Post-War  Business",  Col. 
Willard  Chevalier,  Pub- 

lisher, Business  Week. 
12  :.30  p.m. — Luncheon  Session,  (Open 

to  NAB  members  and  as- sociate members  only), 
General  discussion  on 
Monopoly  Report,  Gold 

Room. 2  :15  p.m. — Business   Session,  Ivory 

Room.  • 

Neville  Miller,  presiding. 
"Labor  and  the  Broad- 

caster" (open  discussion). 
3  :00  p.m. — Election,    Directors  -  at- 

Large  and  Network  Di- rectors. 
Advisory  Ballot  on  Site  of 
1942  Convention. 
Report  of  Resolutions 
Committee. 
Adjournment. 

7  :00  p.m. — Refreshment  service  pre- liminary to  Banquet, 
Ivory  Room. 

7  :45  p.m. — Nineteenth  Annual  NAB 
Banquet,  Gold  Room. 

FRIDAY,  MAY  16 

10  :00  o.m. — Newspaper  -  Radio  Com- mittee, Room  8. 
10  :00  a.m. — NAB  Board  of  Directors, Room  3. 

Territory  Disc  Ruling 
AMERICAN  FEDERATION  of  Mu- 

sicians has  temporarily  revised  its  rul- ing on  delayed  transcription  programs 
going  to  Hawaii,  the  Philippine 
Islands  and  Alaska  so  that  programs 
may  now  be  sent  to  stations  in  those 
locations  for  broadcast  without  any 
additional  fee  to  the  musicians.  Rul- 

ing will  hold  until  the  AFM  conven- tion, to  be  held  June  9  in  Seattle. 
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Defense  Offices  Coordin
ating  Radio 

Army,  Treasury y  Navy 

Are  Organized  for 

Use  of  Medium 

RADIO  broadcasting,  long  ac- 
corded a  prominent  place  in  paper 

defense  preparations,  is  now  estab- 
lished as  a  functioning  factor  in 

the  country's  national  defense  ef- 
fort. With  personnel  drawn  largely 

from  experienced  radio  circles,  the 
Government's  broadcasting  organ- 

ization stands  prepared  to  supply 
practical  advice,  guidance  and  pro- 

duction ideas  to  the  industry. 
The  Government's  defense  radio 

activities  run  the  gamut  from  ar- 
ranging time  for  speakers  repre- 
senting the  Office  of  Production 

Management  and  other  defense  or- 
ganizations to  writing  spot  an- 

nouncements for  Army  and  Navy 
recruiting  and  complete  produc- 

tions designed  to  educate  the  listen- 
ing public  to  the  defense  effort. 

The  scope  of  the  program  ex- 
tends from  use  of  radio  to  push  the 

Treasury  Department's  campaign 
for  defense  savings  bonds  and 
stamps  to  clearing  authority  for 
making  broadcasts  from  U.  S. 
Army  reservations. 

Army  Activity 
The  Radio  Branch  of  the  newly 

organized  Bureau  of  Public  Rela- 
tions of  the  War  Department, 

headed  by  Maj.  Gen.  Robert  C. 
Richardson  Jr.,  is  establishing  it- 

self as  the  busiest  and  farthest- 
reaching  defense  broadcast  setup  in 
the  Government.  With  Edward  M. 
Kirby,  public  relations  director  of 
NAB,  as  a  dollar-a-year  civilian  ad- 

visor directing  the  Radio  Branch's 
work,  its  key  personnel  has  been 
drawn  directly  from  broadcasting 
and  advertising  fields. 

The  War  Department's  radio  ac- tivities center  in  the  Radio  Branch 
of  the  Bureau  of  Public  Relations, 
which  is  broadly  divided  into  two 
divisions — a  writers'  section  and  a 
special  events  section.  As  admin- 

istrative executive,  Robert  C.  Cole- 
son,  formerly  in  charge  of  radio 
and  special  events  at  the  San 
Francisco  Golden  Gate  Exposition, 
is  responsible  for  assigning  and 
scheduling  work,  as  well  as  the 
follow-through  on  detail. 

In  the  writers'  division  are  Jerry 
Ross,  chief  script  writer,  formerly 
a  freelance  radio  writer,  New  York 
Post  newsman  and  writer  with 
Blackett-Sample-Hummert ;  Morris 
Jacobs,  writer,  formerly  of  Benton 
&  Bowles  and  B-S-H,  and  in  1936 
progi-am  director  of  the  Democratic 
National  Committee;  Joseph  L. 
Brechner,  who  has  written  the 
scripts  for  most  of  the  Army  re- 

cruiting transcriptions  now  on 
some  700  stations;  William  A.  Cole- 

man, handling  research  assign- 
ments, former  freelancer  on  Wash- 
ington stations. 

Jack  Harris,  formerly  in  charge 
of  news,  special  events  and  sports 
at  WSM,  Nashville,  is  in  charge  of 
the  special  events  division.  Asso- 

ciated with  him  are  Brooks  Watson, 

FM  Wedding  March 

WEDDING  MUSIC  was  pro- 
vided recently  by  W3X0,  ex- 

perimental FM  station  of 
Jansky  &  Bailey  in  Washing- 

ton, D.  C.  To  the  strains  of 
Lohengrin's  "Wedding 
March"  played  at  the  station, 
Alice  Wade  Sowders  came 
down  the  stairs  in  her  home 
in  Washington  to  walk  to  the 
altar  where  she  became  the 
bride  of  James  William  Cleve- 

land Jr.  Turned  off  for  the 
duration  of  the  ceremony,  the 
receiver  set  was  switched 
back  on  and  the  couple  left 
the  altar  to  the  accompani- 

ment of  Mendelssohn's  "Wed- 

ding March". 

formerly  of  WMBD,  Peoria,  111., 
and  Ross  Worthington,  former  pro- 

ducer of  We,  The  People  and  with 
Pathe  News,  who  is  responsible  for 
coordinating  pictorial  aspects  of 
Army  radio  special  events  with  the 
pictorial  branch  of  the  Bureau  of 
Public  Relations  for  newsreel  and 
still  picture  coverage. 

Liaison  with  educational  broad- 
casters is  Capt.  Harold  Kent,  for- 

merly in  charge  of  radio  for  the 
Chicago  public  schools.  Capt.  Gor- 

don Hittenmark,  of  WRC,  Wash- 
ington, is  in  charge  of  radio  ac- 
tivities of  the  Morale  Branch  of 

the  Army,  clearing  through  the 
Radio  Branch.  Also  functioning  as 
an  advisor  on  radio  matters  is 
Lieut.  John  S.  Hayes,  formerly  of 
WOR,  New  York,  head  of  the  radio 
section  of  the  public  relations 
branch  of  the  Office  of  the  Quarter- 

master General. 
On  a  general  basis,  the  radio 

section's  field  extends  to  all  na- 
tional or  sponsored  programs  orig- 

inating at  a  military  reservation. 
Local  sustaining  programs  may  be 
cleared  through  the  commanding 
officers  of  the  posts  involved.  Mr. 
Kirby  has  urged  stations  to  make 
inquiries  of  the  Radio  Branch 
whenever  they  are  in  doubt  about 
authorization  or  commitments,  and 
it  is  planned  to  have  authorized 
persons  on  hand  in  the  Radio 
Branch  throughout  the  day,  from 
8:15  a.m.  to  midnight,  to  handle 
telephone  inquiries  from  stations. 

Treasury  Drive 

In  the  Treasury  Department,  the 
Radio  Section  of  the  Defense  Sav- 

ings Staff  is  headed  by  Vincent  F. 
Callahan,  former  newspaperman, 
general  manager  of  WWL,  New 
Orleans,  and  WBZ-WBZA,  Boston- 
Springfield.  As  chief  of  the  Radio 
Section,  Mr.  Callahan  directs  the 
nationwide  radio  campaign  to  sell 
defense  savings  bonds  and  stamps, 
which  started  May  1. 

Assisting  Mr.  Callahan  is  Charles 
J.  Gilchrest,  for  10  years  radio 
editor  of  the  Chicago  Daily  News 
and  later  for  two  years  director  of 
news  and  special  events  for  WBZ- 
WBZA.  Before  joining  the  Treas- 
uiy   Department   organization  he 

was  general  manager  of  Radio  Fea- ture Service  Inc.,  New  York. 
Other  personnel  of  the  defense 

savings  radio  staff  includes  Frank 
King,  continuity  editor  and  script 
writer,  with  the  Treasury  Depart- 

ment since  1931  in  public  relations 

work;  Irvin  Sulds,  director  of  for- 
eign language  programs,  former 

newspaperman  who  some  time  ago 

was  employed  by  the  Justice  De- 
partment to  handle  foreign  lan- 

guage radio  production  for  the 
alien  registration  campaign;  Mar- 
jorie  L.  Spriggs,  director  of  wom- en's and  children's  programs,  who 
was  formerly  continuity  writer  and 
publicity  director  of  WORL,  Bos- 

ton, and  WBZ-WBZA. 
Headed  by  Bernard  C.  Schoen- 

feld,  formerly  chief  script  writer 
of  the  Radio  Section  of  the  Division 
of  Information  of  the  Department 
of  Interior,  the  Radio  Section  of 
the  Office  for  Emergency  Manage- 

ment has  been  functioning  since 
March  1.  Besides  writing  and  as- 

sisting in  the  production  of  live  and 
transcribed  programs  slanted  to  the 
national  defense  situation,  the 
Radio  Section  assists  in  arrang- 

ing broadcast  time  for  officials  of 
the  Office  of  Production  Manage- 

ment and  associated  defense  organ- izations. 
In  addition  to  Mr.  Schoenfeld, 

the  staff  of  nine  includes  John  Fin- 
erty,  assistant  to  the  chief  of  the 
Radio  Section,  formerly  in  adver- 

tising as  well  as  press  relations  and 
radio  work;  Dorothea  Lewis,  chief 
script  writer,  formerly  Washington 
newspaper  correspondent  and  chief 
script  writer  for  the  National 
Parks  Service;  Armand  Deutsch, 
field  representative,  widely  experi- 

enced in  commercial  radio  and  for- 
merly with  Young  &  Rubicam  and 

program  director  of  Rudy  Vallee 
shows. 

Selective  Service 

Radio  activities  of  National  Se- 
lective Service  Headquarters,  which 

hit  a  high  last  fall  just  before  the 
national  selective  service  registra- 

tion, promise  to  rise  again  when 
an  expected  second  registration  is 
held  in  a  few  weeks.  Broadcast 
operations  are  supervised  directly 
by  Major  Ernest  M.  Culligan,  pub- 

lic relations  officer  of  National  Se- 
lective Service  Headquarters,  who 

also  has  appeared  frequently  before 
the  microphone  to  discuss  selective 
service  problems  and  progress. 

He  is  assisted  in  radio  work  by 
Bourke  Floyd.  Under  the  coopera- 

tive setup  between  broadcasters  and 
the  headquarters  organization,  the 
NAB  and  network  liaisons  function 
as  an  advisory  radio  committee. 

It  is  expected  that  the  functions 
and  personnel  of  the  radio  section 
of  the  Office  of  Public  Relations  of 
the  Navy  Department  will  be  ex- 

panded shortly,  following  the  ap- 
pointment of  Frank  E.  Mason,  NBC 

vice-president  in  charge  of  infor- 
mation, as  a  dollar-a-year  special 

assistant  to  the  Secretary  of  Navy 
[Broadcasting,  April  28].  Lieut. 
Comdr.  Norvelle  Sharpe  will  con- 

tinue as  active  head  of  the  radio 
section,  recently  made  a  part  of  the 
new  public  relations  bureau  headed 
by  Rear  Admiral  Arthur  J.  Hep- 

burn. Although  Comdr.  Sharpe  at 
the  moment  is  a  one-man  radio 
staff  for  the  Navy  Department,  it 
is  expected  that  additional  person- 

nel will  be  appointed  under  the 
reorganization  to  be  engineered  by 
Mr.  Mason. 

WBYN  Post  to  Wilkins 
BERNE  W.  WILKINS  has  been 
appointed  commercial  manager  of 
WBYN,  Brooklyn,  as  of  May  5,  ac- 

cording to  an  announcement  of 
Griffith  B.Thomp- 

son, vice-president 
and  general  man- 

ager. Mr.  Wil- kins' background 
in  radio  includes 
executive  sales 

positions  with 
many  stations  in 
the  Metropolitan New  York  area, 

■  including  WNEW 
Mr.Wilkms  ^nd  WMCA.  He 

comes  to  his  present  position  after 
having  served  as  advertising  man- 

ager in  charge  of  all  radio  for  the 
Air  Conditioning  Training  Corp., 
Youngstown,  which  position  he  held 
after  successfully  founding  and 
running  his  own  New  York  adver- tising agency. 

Seek  Draft  Deferment 
LEAGUE  of  Wisconsin  Broad- 

casters which  met  at  La  Crosse  last 
week  with  WKBH  as  host,  adopted 
a  resolution  which  requests  a  new 
draft  classification  for  radio  station 
technicians  and  other  men  in  key 
positions  by  which  they  will  have 
automatic  deferment.  The  resolu- 

tion has  been  submitted  to  the  NAB 
with  a  request  that  it  be  discussed 
at  the  St.  Louis  convention.  Attend- 

ing the  meeting  were  Ed  Cunniff, 
Otto  M.  Schlabach,  Howard  Dahl, 
WKBH,  La  Crosse;  James  F.  Kyler, 
WCLO,  Janesville;  William  C.  For- 

rest, WIBU,  Poynette;  Harold 
Newcomb,  WRJN,  Racine;  Donald 
R.  Burt,  WSAU,  Wausau;  George 
Frechette,  W  F  H  R  ,  Wisconsin 
Rapids. 

Chicago  AFRA  Pacts 
TWO  MORE  Chicago-area  stations 
have  signed  contracts  with  the 
American  Federation  of  Radio 
Artists  for  a  basic  wage  setup 
v/hich  includes  announcers  and 
staff  talent.  New  contracts  will  be 
in  effect  until  Nov.  1,  1943.  WJJD, 
Chicago,  which  formerly  had  a 
minimum  payment  base  of  $37.50 
per  week,  now  will  pay  $55.  WIND, 
Gary,  Ind.,  with  studios  in  Chicago, 
went  from  $35  minimum  to  $50. 
In  addition,  the  working  week  has 
been  cut  from  six  to  five  days.  Both 
stations  are  owned  by  Ralph  L. Atlass. 

Weed  Sues  Stenger 
JOSEPH  J.  WEED,  president  of 
Weed  &  Co.,  New  York,  station  rep- resentative, on  May  6  filed  suit  for 
.$3,642  in  New  York  Supreme  Court 
against  John  Stenger  Jr.,  former  oper- 

ator of  WBAX,  Wilkes-Barre,  Pa., 
which  had  its  license  renewal  denied 
by  the  FCC  April  1.  Weed  charges 
his  company  represented  WBAX  from 
June  1938,  to  March  1941,  and  that 
the  sum  due  him  is  commission  on  a basis. 
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«l'0  NEVER  THINK  THEY 

LISTEN  DIFFERENT/" 

#  If  you  (or  anybody  you  know)  thinks  there  aren't 

significant  preferences  in  the  listening  habits  of  vari- 

ous kinds,  ages  and  classes  of  people,  you  need  a 

copy  of  the  1941  Iowa  Radio  Audience  Survey.  There 

are  decided  preferences  .  .  .  and  the  Survey  will  tell 

you  what  they  are! 

(Also  it  will  help  you  plan  a  lot  of  really  dependable 

ideas  on  ways  to  capitalize  these  preferences.) 

Whether  your  best  prospects  are  urban,  village  or 

farm  families — the  1941  Iowa  Survey  will  tell  you 

1.  Which  programs  they  "listen  to  most" 

2.  Which  stations  they  "listen  to  most" 

3.  How  much  they  listen  to  each  station 

named  as  "listened  to  most" 

Won't  that  help  you  with  your  radio  plans? 

Fourth  of  an  annual  series  of  similar  studies,  the 

1941  Survey  is  now  under  way.  Eighty  trained  inter- 

viewers are  sampling  the  Iowa  audience,  under  the 

direction  of  Dr.  H.  B.  Summers  of  Kansas  State  Col- 

lege and  Dr.  F.  L.  Whan  of  the  University  of  Wichita. 

Within  a  few  weeks  the  figures  will  be  on  the  press. 

If  you'll  drop  us  a  line  now,  we'll  put  you  down  for 

one  of  the  first  copies.  No  obligation,  of  course. 

Address : 

WHO 

^fa*  IOWA  PLUS !  + 
DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC  National  Representatives 
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CONDUCTING  the  19th  Annual  Convention  of  the 
NAB  in  St.  Louis  May  12-15  will  be  this  executive 
staff  of  the  trade  association.  Seated  (1  to  r)  Joseph 
L.  Miller,  labor  relations;  Ed  Kirby,  public  relations; 
President  Neville  Miller;  C.  E.  Arney  Jr.,  assistant 
to  the  president;  Paul  F.  Peter,  research.  Standing, 

Arthur  Stringer,  promotion;  Frank  E.  Pellegrin, 
Bureau  of  Radio  Advertising;  Lynne  C.  Smeby,  en- 

gineering; Everett  Revercomb,  auditor;  Russell  P. 
Place,  counsel,  and  J.  Robert  Myers,  research  assist- 

ant. Breakfast  roundtables  will  be  held  each  morning 
during  the  convention  by  department  heads. 

Los  Angeles  Newspapers 

Again  Ban  Radio  News 

LOS  ANGELES  metropolitan  news- 
papers have  again  clamped  down  on 

radio  news.  Hedda  Hopper's  daily 
Hollywood  column  was  pulled  from 
the  May  6  issue  of  the  Los  Angeles 
Times  because  it  ran  contrary  to 
the  Los  Angeles  metropolitan  pub- 

lishers' ban  on  radio  news,  which 
was  tightened  in  early  May  to  bar 
all  mention  of  the  NBC  testimonial 
dinner  to  Jack  Benny,  staged  at 
Biltmore  Hotel  Bowl,  May  9.  Miss 
Hopper  had  devoted  her  entire 
May  6  column  to  Benny's  show  bus- iness career. 

Los  Angeles  Times  tossed  out  the 
column  and  requested  her  to  substi- 

tute another.  Miss  Hopper  refused 
on  grounds  that  she  was  busy  with 
rehearsals  for  her  thrice-weekly 
CBS  Hedda  Hopper's  Hollywood, 
sponsored  by  California  Fruit 
Growers  Exchange  (Sunkist  or- 

anges, lemons).  Handled  by  the  Des 
Moines  Register-Tribune  syndicate, 
her  column  ran  as  usual  outside 
Los  Angeles.  Hollywood  Citizen- 
News  is  the  only  Los  Angeles  area 
daily  that  gave  consistent  mention 
to  the  Jack  Benny  dinner. 

Grant  of  Tivo  Stations  to  Tacoma^  Wash.^ 

Carries  Out  'Survival  of  Fittesf  Theory 

New  MBS  Comedy 

A  HALF-HOUR  comedy  sketch. 
The  Great  Gunns,  story  of  the  an- 

tics of  a  theatrical  family,  will  be 
heard  on  MBS,  Thursdays,  10:30- 
11  p.m.,  replacing  In  Chicago  To- 

night which  went  off  the  air  for  the 
summer  on  May  1.  The  summer 
sustainer  is  produced  by  William  A. 
Bacher,  written  by  Forrest  Barnes, 
and  features  Bret  Morrison,  Bar- 

bara Luddy  and  Phil  Lord. 

'Liberty'  Spots 
MACFADDEN  PUBLICATIONS, 
New  York,  promoting  the  circula- 

tion of  Liberty  Magazine,  is  start- 
ing 35-word  announcements  three 

to  six  times  a  week  on  WOR 
WCAU  WHK  KOMO  WJAX 
WBAL  WTAM  WWJ  WBEN;  and 
quarter-hour  newscasts  once  weekly 
on  KFI  KGY  and  KPO.  Erwin, 
Wasey  &  Co.,  New  York,  is  agency. 
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THE  FCC's  "survival  of  the  fittest" 
policy,  laid  down  in  the  Sanders- 
Dubuque  case,  was  again  pointedly 
demonstrated  May  7  when  it  au- 

thorized two  new  broadcasting  sta- 
tions, one  of  them  a  regional,  in 

Tacoma,  Wash.,  where  two  stations 
have  long  been  in  operation  and 
where  some  service  is  rendered  by 
some  of  the  eight  stations  located 
in  nearby  Seattle. 

In  addition,  the  previous  day  the 
Commission  authorized  new  re- 

gional stations  in  Everett,  Wash., 
and  Dallas,  Tex.,  and  a  new  local 
in  Cedartown,  Ga. 

No  Newspaper  Grants 

None  of  the  station  grants  in- 
volved newspaper  interests,  al- 
though in  the  case  of  one  of  the 

Tacoma  grants  the  successful  ap- 
plicant is  a  former  newspaper  edi- 

tor and  executive  with  no  present 
connections.  This  Tacoma  grant 
went  to  Michael  J.  Mingo,  who  was 
granted  an  optional  500  or  1,000 
watts  fulltime  on  1430  kc. 

The  other  Tacoma  grant  went  to 
Tacoma  Broadcasters  Inc.,  and  cov- 

ered 250  watts  fulltime  on  1490  kc. 
Officers  and  stockholders  are:  G.  C. 
Cavanaugh,  lumberman,  president 
and  52.5%  stockholder;  J.  T.  S. 
Lyle,  banker,  vice-president,  22.5%  ; 
Harold  Woodworth,  construction 
company  executive,  2.5%;  James 
Dempsey,  lumberman,  1% ;  Roy  Da- 

vison, Standard  Paper  Co.,  1%;  C. 
S.  Chapman,  lumberman,  1%;  B.  E. 
Buckmaster,  North  Pacific  Bank 
Note  Co.,  1%. 
The  Everett,  Wash.,  grant  was 

to  Cascade  Broadcasting  Co.  Inc., 
of  which  Dr.  J.  R.  Binyon,  owner 
of  an  optical  company,  is  president 
and  50%  stockholder.  L.  W.  Wall- 
gren,  an  engineer,  holds  49.2%  of 
the  stock,  and  C.  A.  Hampton,  ra- 

dio dealer,  holds  a  qualifying  share. 
Dr.  Binyon  also  recently  made  a 
deal  to  purchase  25%  interest  in 
KWAL,  Wallace,  Idaho.  The  sta- 

tion was  assigned  500  watts  full- time  on  1460  kc. 

Chilton's  Dallas  Regional 

The  Dallas  grant  gives  the  com- 
munity its  fourth  station.  It  went 

to  A.  L.  Chilton  Radio  Corp.,  in 
which  A.  L.  Chilton,  chief  owner 
of  KLRA  and  KGHI,  Little  Rock, 
holds  1,960  shares  of  stock  and  his 
wife  36  shares.  In  addition,  James 
R.  Wood  holds  four  shares.  The 
grant  covers  1,000  watts  daytime 
on  660  kc. 

The  new  station  in  Cedartown, 
Ga.  will  operate  with  250  watts 
fulltime  on  1340  kc,  and  the  con- 

struction permit  was  issued  to 
Northwest  Georgia  Broadcasting 
Co.  0.  C.  Lam,  of  Rome,  Ga.,  theatre 
and  farm  owner,  is  president-treas- 

urer and  82.5%  stockholder.  R. 
W.  Tounsaville,  of  Rome,  dancing 
school  owner,  is  vice-president  and 
secretary  and  16.7%  stockholder. 
Joe  W.  Lam  holds  a  qualifying- share. 

Gillette  Razor  Dickers 

On  World  Series  Option 
GILLETTE  SAFETY  RAZOR  Co., 
Boston,  which  has  an  option  with 
Judge  Kenesaw  M.  Landis,  base- 

ball commissioner,  for  the  broad- 
cast rights  on  the  World  Series 

games  this  fall,  is  reported  to  be 
signing  the  contract  for  the  games 
early  this  week,  although  no  official 
statement  on  the  matter  was  forth- 

coming from  Maxon  Inc.,  New 
York,  the  agency. 

NBC  has  been  bidding  for  the 
broadcasts,  but  it  is  probable  that 
MBS  will  get  the  contract  again, 
making  the  third  consecutive  year 
that  network  has  carried  the  Series exclusively. 

Soft  Drink  Firms 

In  Summer  Drives 

Coca  Cola,  Pepsi-Cola,  Nehi, 

Clicquot  and  Par  Active 
RADIO  will  be  more  widely  used 
this  summer  than  ever  before  by 
the  national  soft  drink  companies, 

judging  from  the  companies'  net- work and  spot  summer  schedules 
that  are  nearing  completion.  In 
some  of  the  major  markets,  radio 
advertising  is  underwritten  entire- 

ly by  the  company,  while  in  the 
majority  of  cities,  the  appropria- 

tion is  split  on  a  cooperative  basis 
with  the  local  bottler. 

The  local  bottlers  have  been  en- 
couraged to  take  advantage  of  ra- 

dio and  transcriptions  have  been 
supplied  to  them  by  most  of  the 
companies.  The  following  national 
soft  drink  companies  are  active  in 
summer  radio: 

Coca  Cola,  Atlanta — On  May  25 
renews  program  Pause  That  Re- 

freshes on  the  Air,  on  105  CBS 
stations  Singing  Sam  quarter-hour 
transcriptions  have  been  placed  on 
221  stations  five  times  a  week  in 
cooperation  with  local  bottlers. 
D'Arcy  Adv.  Co.,  St.  Louis,  is 
agency. 

Jingle  Series 
Pepsi-Cola  Co.,  Long  Island  City 

— Has  started  the  Nickel  Man,  a 
five-minute  program  five  times  a 
week  on  135  NBC-Blue  stations. 
Transcribed  15-second  jingles  have 
been  placed  daily  on  about  375  sta- 

tions in  cooperation  with  local  bot- 
tlers. Newell-Emmett  Co.,  New 

York,  is  the  agency. 

Nehi  Corp.,  Columbus,  Ga. — Has 
placed  cooperatively  five-minute Howard  &  Shelton  transcriptions 
twice  weekly  on  325  stations. 
BBDO,  New  York,  is  agency. 

Clicquot  Club  Co.,  Millis,  Mass.— 
Starting  one-minute  transcribed 
announcements  twice  daily  on 
WBZ-WBZA  WEEI  WPRO  WJAR 
WORC  WTAG  WCSH  WGAN 
WLBZ  WCAX  WSYB  WICC 
WNLC  WRC.  More  stations  may 
be  added,  according  to  the  agency, 
N.  W.  Ayer  &  Son,  New  York. 
Par  Beverage  Corp.  (formerly 

Vanti  Pa-Pi-A  Corp.),  New  York 
— On  May  13  starts  Can  You  Top 
This  half-hour  comedy  program  on 
WOR,  New  York,  featuring  Harry 
Hershfield,  "Senator"  Ford,  and  Joe 
Laurie  Jr.  Company  may  eventually 

sponsor  program  on  a  split  net- work. It  is  also  sponsoring  three 
announcements  weekly  on  Make 
Believe  Ballroom  on  WNEW,  New 
York.  Erwin,  Wasey  &  Co.,  New York,  is  agency. 

WOR  Staff  Bonuses 
SIX  MEMBERS  of  the  sales  staff 
of  WOR,  New  York,  received 
bonuses  ranging  from  $100  to  $430 
last  week  for  having  exceeded  their 
sales  quotas.  Bonuses  were  award- 

ed to  New  York  salesmen  Robert 
Garver,  George  Schmidt,  Robert 
Smith  and  Otis  Williams;  and  Chi- 

cago salesmen  Harold  Higgins  and John  Shelton. 
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AFRA's  Disc  Code 

Delayed  to  May  15 

No  Reply  Yet  From  lATSE  on 
Sound  Effects  Employes 

AMERICAN  Federation  of  Radio 
Artists  has  changed  the  effective 
date  of  its  new  transcription  code 
from  May  1  to  May  15  because  of 
delays  in  distribution  of  the  code 
which  made  it  impossible  for  tran- 

scription producers  to  receive  cop- 
ies of  the  code  and  return  them 

before  the  earlier  date. 

Signed  copies  are  beginning  to 
come  into  AFRA  headquarters, 
however,  and  the  union  expects  that 
all  of  the  major  transcription  com- 

panies will  be  signed  up  before 
May  15. 

Union  has  secured  contracts  cov- 
ering the  talent  employed  by 

WIND,  Gary,  and  WJJD,  Chicago, 
from  the  management  of  those  sta- 

tions, after  prolonged  negotiations 
which  at  one  point  reached  an  im- 

passe that  nearly  resulted  in  a 
strike  of  AFRA  members.  Con- 

tracts, running  until  Nov.  1,  1943, 
were  described  as  containing  all 
the  standard  AFRA  provisions  and 
raising  the  minimum  wages  at  both 
stations  to  sums  in  line  with  those 
paid  at  other  major  Chicago  sta- 
tions. 

No  Reply  From  lATSE 

AFRA  stated  that  as  yet  it  has 
received  no  reply  from  the  Interna- 

tional affiliates  of  Theatrical  Stage 
Employes,  AFL  stagehands  union, 
to  the  proposal  advanced  by  AFRA 
that  the  question  of  which  union 
should  have  jurisdiction  over  ra- 

dio's sound  effects  men  be  decided 
by  a  vote  of  these  men  [Broadcast- 

ing, May  5].  AFRA's  authority  to 
represent  the  soundmen  as  well  as 
actors,  singers  and  announcers  had 
been  questioned  by  the  New  York 
local  of  lATSE  on  the  grounds  that 
soundmen's  work  on  the  air  is  simi- 

lar to  that  of  stagehands  in  the 
theatre  and  that  therefore  the 
sound  effects  men  should  belong 
to  lATSE. 

Annual  AFRA  ball,  held  May  9 
at  the  Waldorf-Astoria,  New  York, 
was  a  complete  sellout,  according 
to  Betty  Garde,  entertainment 
chairman.  Eddie  Cantor  was  m.c, 
with  the  assistance  of  Harry  von 
Zell.  Half  of  the  receipts  went  to 
AFRA's  sick  benefit  fund;  the  re- 

mainder was  divided  between  the 
American  Theatre  Wing  of  British 
War  Relief,  Greek  War  Relief  Assn. 
and  the  Chinese  War  Relief  Society. 

Gen.  Foods  Symphony 
GENERAL  FOODS  Corp.,  New 
York,  sponsoring  the  nightly  Sym- 

phony Hall  on  WQXR,  New  York, 
since  September  1940,  has  renewed 
the  program  in  the  interests  of 
Sanka  coffee  for  52  weeks  through 
October  1942,  following  the  com- 

pletion of  the  current  year's  con- 
tract. Program  is  heard  8-9  p.m. 

featuring  serious  recorded  music. 
Agency  is  Young  &  Rubicam,  N.  Y. 

CONGRATULATIONS  were  in  order  for  A.  M.  McGregor,  chief  owner- 
manager,  and  Hugh  L.  Gately,  advertising  manager  and  stockholder,  of 
WJBC,  Bloomington,  111.,  on  May  3  and  4  when  the  station's  new  studios occupying  6,160  feet  of  floor  space  were  formally  opened.  In  addition  to 
a  main  studio  which  seats  100  and  a  smaller  studio  a  number  of  other 
rooms  and  offices  have  been  equipped  for  broadcasting.  Twenty-six  re- 

mote studios  are  maintained  on  a  fulltime  basis.  The  new  studios,  located 
at  209  E.  Washington  St.,  are  RCA  equipped  and  employ  a  30  Series  Gates 
Console  monitor.  Celebrating  are  (1  to  r)  Mayor  Marsh,  of  Normal,  the 
sister  city;  Mr.  Gately;  Mayor  Mark  B.  Hayes  of  Bloomington  shaking- 
hands  with  Mr.  McGregor;  Ralph  N.  Weil,  manager  of  the  Chicago  office 
of  International  Radio  Sales,  the  station's  newly-appointed  representative. 

'ALL  OUT'  MERCHANDISING  AID 
The  Case  of  the  Apple  Peddlers  Teaches  a  Lesson; 

 How  WFIL  Cooperates  With  Sponsors  

Mr.  Clipp 

EDITOR,  Broadcasting: 

The  "quadruple  nought"  boys  will 
not  agree  with  me.  I  don't  expect 
them  to.  I'm  a  firm  believer  in  "all 
out"    merchandising    support  for 

every  advertiser 
on  WFIL. 
Before  we 

start  let's  get  our terms  straight. 

B  y  "quadruple 
nought"  I  mean 
the  I'adio  stations 
that  get  orders 
by  parading  four 
noughts,  prefaced 
by  any  number from  1  to  5,  in 

front  of  a  sponsor  or  timebuyer. 
By  "all  out  merchandising  support" I  mean  giving  not  only  the  easy 

natural  support,  but  going  "all  out" with  every  bit  of  gray  matter  and 
every  fibre  in  our  organization  to 
help  our  advertisers  produce  re- sults. 

Already  I  can  hear  the  "quad- 
ruple nought"  boys  start  to  scream, 

"You're  giving  your  profits  away!" 
"You'll  break  down  the  industry!" 
What  they  really  mean  is  they'll 
have  to  start  thinking  for  them- 

selves. They'll  have  to  take  their 
heels  off  the  desk  tops,  come  out 
from  behind  those  smug  "quadruple 
noughts"  and  go  to  work.  Getting results  for  our  advertisers  is 
ground  on  which  we  can  meet  the 
"quadruple  noughts"  in  equal  com- 

bat and  it's  natural  that  they'd  like 
to  disarm  us  as  much  as  possible. 

Take  Apples,  for  Instance 
This  merchandising  support  idea 

is  as  elemental  as  two  apple  ped- 
dlers. One  has  large  fruit.  The  other 

has  smaller  fruit.  One  points  to  the 
size  of  his  apples,  the  other  fellow 
rubs  his  on  his  coat  sleeve  to  give 
them  more  lustre. 

Naturally  the  peddler  with  the 
smaller  fruit  and  the  coat  sleeve 
has  to  use  more  energy.  He  must 
put  more  time  and  thought  into  dis- 

playing his  wares.  He  must  be  more 
aggressive,  more  constantly  alert. 
He  gets  his  customers  from  those 
who  are  attracted  by  his  brighter 
fruit,  from  those  who  prefer  to  buy 

of  the  peddler  who  takes  an  interest 
in  what  he  has  to  sell  and  whether 
or  not  his  apples  please  his  custo- 

mers. That  is  what  we  have  learned 
at  WFIL. 
A  little  over  a  year  ago  WFIL 

went  "all  out"  in  merchandising 
support  of  its  advertisers.  Today  we 
have  38%  more  advertisers  than  at 
this  time  last  year.  Today  old  cus- 

tomers are  spending  in  excess  of 
50%  more  than  at  this  time  last 
year.  And  why?  More  power?  No. 
But  three  of  our  competitors  ob- 

tained more  power.  New  Antenna? 
No.  New  frequency?  No.  Extra 
merchandising?  YES! 

The  fact  is  that  WFIL's  "triple 
nought"  station,  prefaced  by  the 
number  1  covers  within  2%  of  the 
land  area  of  the  city's  best-covering 
"quadruple  nought"  station,  pref- 

aced by  the  number  5,  but  then  we 
have  always  had  that,  too.  No,  the 
only  difference  is  we've  rubbed  our 
apples  on  our  coat  sleeves.  We've 
done  an  "all  out"  merchandising 
job  that  has  helped  sell  products 
advertised  over  WFIL.  Our  adver- 

tisers liked  this  and  have  come  back 
for  more  with  increased  appropria- 

tions. That's  the  whole  answer.  And 
WFIL  doesn't  want  any  "ceiling" 
put  on  its  efforts  by  anyone.  You 

can  have  the  "floor". Merit  Recognized 

Of  course,  the  "quadruple 
nought"  boys  who  shout  against 
this  "free"  merchandising  occa- 

sionally recognize  merit  when  it  is 
uncovered  by  a  sleeve-rubbing 
peddler.  It  happened  in  Philly  a 
few  months  ago.  We  developed  a 
merchandising  avenue  that  looked 
pretty  good  to  a  "quadruple 

noughter". This  peddler  dazzled  the  merchan- 
dising avenue  with  the  size  of  his 

apple  and  stole  a  customer.  How- 
ever the  "quadruple  noughter" 

woke  up  to  find  we  had  already  de- 
veloped another  merchandising  ave- 

nue that  surpassed  the  first,  of 
which  we  were  ready  to  let  go 
anyway.  (Names,  places,  dates  and statistics  on  request.) 

Unless  a  radio  station  is  geared 
to  it,  unless  it  is  thinking  rapidly 

and  doing  energetically,  it  is  not 
able  to  compete.  I  don't  blame  the 
"quadruple  noughters"  for  being  be- wildered and  embarrassed  when 
"all  out"  merchandising  support  is 
suggested.  I  don't  blame  them  for 
wanting  a  "ceiling"  on  it — and  a low  one  at  that. 
A  radio  station  that  is  giving 

complete  merchandising  support  is 
able  to  give  the  advertiser  better 
advice.  That  station  is  closer  to  the 
seller  and  the  purchaser.  That  sta- 

tion has  the  "feel"  of  the  market. 
That  station  is  a  better  advertising 
buy.  I  know  because  WFIL  has 
stood  in  the  market  place.  We've shined  our  apples  on  our  coat 
sleeves.  We've  taken  customers 
from  the  "quadruple  nought"  boys and  satisfied  those  customers. 

WFIL  is  giving  "all  out"  merchan- dising support  to  its  advertisers 
and  we  can  prove  it  pays. 

Roger  W.  Clipp, 
General  Manager, 

May  6  WFIL,  Philadelphia 

THREE  ISEWSPAPERS 

GET  FM  STATIONS 

THREE  new  commercial  FM  sta- 
tions— all  licensed  to  newspapers — 

were  given  right  of  way  May  6, 
by  the  FCC,  without  prejudice  to 
determination  of  the  newspaper 
divorcement  issue,  in  line  with  the 
recently  declared  policy  that  such 
applications  will  be  granted  upon 
finding  that  the  public  interest  will 
be  served. 

The  new  grantees  are  W45D,  De- troit, Detroit  News  (WWJ) ; 
W45CM,  Columbus,  owned  by  prin- 

cipals in  the  Ohio  State  Journal 
and  the  Columbus  Dispatch 
(WBNS)  ;  and  W45BR,  Baton 
Rouge,  La.,  owned  by  the  Baton 
Rouge  Advocate  and  Baton  Rouge 
State  Times  (WJBO). 

Issuance  of  the  construction  per- 
mit to  the  News  station  was  accom- 

panied by  authorization  to  operate 
a  3,000-watt  transmitter  for  60 
days,  without  prejudice  to  the  de- termination of  the  newspaper  issue. 
The  Columbus  grant  ordered  issu- 

ance of  a  construction  permit  on 
identical  terms.  In  the  authoriza- 

tion to  Baton  Rouge,  no  mention 
was  made  of  power,  but  a  construc- 

tion permit  was  ordered  issued 
without  prejudice  to  determination 
of  the  newspaper  ownership  issue. 

WNBZ-WMFF  Blue  Hookup 
WNBZ,  Saranac  Lake,  N.  Y.,  on 
May  1  became  an  outlet  of  NBC- 
Blue,  operating  in  conjunction  with 
WMFF,  Plattsburg,  N.  Y.  It  was 
announced  that  the  two  stations 
will  be  sold  at  a  combination  rate 
and  that  contracts  have  already 
been  signed  with  several  accounts 
regionally  on  the  joined  stations. 
WNBZ  is  a  100-watt  outlet  on  1320 
kc,  and  is  owned  by  Carl  F.  Woese, 
of  Syracuse. 

Dunlavey  Named 
MARY  DUNLAVEY  has  been  ap- 

pointed radio  space  buyer  for  the 
New  York  office  of  Erwin,  Wasey  & 
Co.,  replacing  John  Schultz,  who 
has  been  called  for  service  by  the 
Government.  Miss  Dunlavey  has 
been  with  the  agency  over  1% 
years.  Schultz  is  the  eighth  man  to 
be  called  for  service  from  Erwin, 
Wasey  &  Co.'s  New  York  office. 
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"KOA,  Denver,  for  most  consistent  exploitation" 

WE SAY- 

"Tfiank  you.  Billboard 

KOA  is  very  proud  to  be  the 
recipient  of  this  special  award 
for  most  consistent  exploita- 

tion.Consistency  has  long  been 

our  theme,  and  whether  it's  in 
results  for  advertisers,  pro- 

gram popularity,  or  general 
leadership,  consistency  re- 

mains our  watchword.  That  is 

why  we  say,  it  all  adds  up  to- 
First  in  Denver  in  Everything  I 

REPRESENTED  NATIONALLY  BY SPOT  SALES  OFFICES 

BROADCASTING  •  Broadcast  Advertising May  12,  1941  •  Page  27 



CAB  Finds  Rural  Audience  Uses  Radio 

In  Day  More  Than  City^  But  Less  at  Night 
RURAL  listeners  use  their  radios 
more  than  city  dwellers  during  the 
daytime,  but  the  city  listening  tops 
that  in  rural  areas  after  8  p.m.,  a 
survey  just  published  by  the  Co- 

operative Analysis  of  Broadcast- 
ing reveals. 

Because  its  regular  semi-monthly 
report  covers  only  metropolitan 
set  owners,  although  43%  of  the 

country's  population  is  still  rural, 
the  CAB  during  the  first  week  in 
March  interviewed  33,032  rural  set- 
owners  in  375  communities,  con- 

trasting their  answers  with  those  of 
41,535  listeners  in  22  big  cities,  in- 

terviewed Feb.  19-26,  and  March 
9-15. 

The  regular  CAB  day-part  meth- 
od, involving  eight  daily  calls  made 

at  two-hour  intervals,  was  used  in 
the  study,  which  was  conducted  by 
the  regular  CAB  interviewers. 

Favorite  Programs 

Analysis  of  program  preferences 
reveals  that  by  and  large  the  pro- 

grams most  popular  with  city  resi- 
dents also  rank  high  with  ruralites. 

The  top  five  city  favorites  were,  in 
descending  order.  Jack  Benny, 
Chase  &  Sanhorn  Program,  Aid- 
rich  Family,  Lux  Radio  Theatre 
and  Fibber  McGee  &  Molly.  Five 
top  rural  programs  were  Aldrich 
Family,  Lowell  Thomas,  Jack  Ben- 

ny, Chase  &  Sanborn  Program, 
Fibber  McGee  &  Molly.  Lux  Radio 
Theatre  ranked  10th  with  the  rural 
audience,  Lowell  Thomas  15th  with 
city  people. 

If  the  lists  are  extended  to  20 
programs,  the  rural  list  contains 
live  programs  not  so  popular 
in  cities:  National  Barn  Dance 
(ranked  eighth  in  the  country,  35th 
in  the  city),  Gene  Autry,  Battle  of 
Sexes,  Pot  o'  Gold  and  Plantation 
Party  (rurally  ranked  17th,  18th, 
19th  and  20th,  but  ranked  36th, 
50th,  50th  and  74th  in  the  city). 
Similarly,  Kay  Kyser,  Big  Town, 
Fred  Allen,  Rudy  Vallee  and  Screen 
Guild  Theatre  are  included  in  the 
first  20  city  favorites  but  are  much 
farther  along  in  the  list  in  rural 
areas. 

The  same  rule  also  holds  with 
daytime  shows.  Fifteen  appear  on 
the  list  of  the  20  favorites  for  both 
urban  and  rural  listeners,  but  there 
are  such  startling  differences  as 
Tom  Mix  &  His  Ralston  Straight 
Shooters,  which  is  tied  for  second 
place  in  the  rural  list  and  ranked 
50th  by  urbanites,   and  Our  Gal 

Chicago's  FM  Sets 
ACCORDING  to  a  survey  con- 

ducted by  Carl  J.  Meyers,  chief 
engineer  of  WGN,  Chicago,  on 
April  1,  1941,  there  were  approxi- 

mately 4,000  FM  sets  in  use  in  that 
city.  These  include  new  and  con- 

verted sets.  Manufacturers  and 
dealei's  predict,  according  to  Mr. 
Meyers,  that  currently  FM  sets  are 
being  sold  at  the  rate  of  1000  a 
month. 

Sunday,  third  most  popular  city 
show  but  placed  33d  by  rural  lis- 
teners. 

Comparing  favorite  types  of  pro- 
grams among  city  and  rural  dwell- 

ers, both  rank  variety  shows  first; 
audience  participation  programs 
are  second  in  the  country  and  third 
in  the  city,  with  dramas  third  in 
the  country  and  second  in  the  city. 
Both  groups  rank  serial  dramas 
fourth,  classical  music  fifth  and 
popular  music  sixth.  Commentators 
rank  seventh  with  rualites  and  fa- 

miliar music  eighth,  with  those  po- 
sitions reversed  for  city  dwellers. 

Daytime  programs  had  average 

1.  Network,  National  Organization,  or 
Clear-Channel  Station. 

a.  For  General  Use  by  Adults.  Lecture, 
talk,  speech. 
No  First  Award. 
Class  lA,  15  Minutes — Human  Nature  in 

Action.  NBC.  Honorable  Mention.  "Good 
political  and  psychological  analysis  of  na- 

tionalism illustrated  by  racial  and  national 
differences  in  Jugoslavia." Class  lA,  15  Minutes — Mark  Twain. 
American  Pilgrimage.  NBC.  Honorable 
Mention.  "Illumination  of  personal  and community  life  of  Mark  Twain  broadcast 
from  his  boyhood  home." 6.  For  General  Use  by  Adults.  Demonstra- 

tion or  Participation  Program. 
No  First  Award. 
Class  IB,  30  Minutes — Musician  & American  Youth.  NBC.  Honorable  Mention. 

"Music  by  St.  Louis  High  School  students illustrates  kinship  of  religious  music  of 
various  faiths  and  promotes  racial  and 
religious  tolerance." Class  IB,  60  Minutes — Labor  Arbitration. 
Station  WMCA.  "Unusual  ad  lib  broadcast from  studios  of  mediation  of  actual  em- 

ploye dispute." c.  For  General  Use  By  Adults.  Dialogue, 
Round-Table  Conversation,  Interview,  De- 

bate, Question  and  Answer. 
Class  IC,  .30  Minutes — "London  After 

Dark,"  European  News.  CBS.  First  Award. 
"Vivid  document  of  London  life  during  air 
raid.  Fullest  use  of  radio's  unique  facilities." 

Class  IC,  60  Minutes— "Should  We  Adopt 
the  President's  Lend-Lease  Plan  ?"  Ameri- 

ca's Town  Meeting  of  the  Air,  NBC.  First 
Award.  "Freedom  of  speech  in  action  point- ing up  radically  opposed  views  on  most 
controversial  of  contemporary  American 

problems." Class  IC,  30  Minutes — "Where  Are  Those 
50,000  Planes '!"  University  of  Chicago Round  Table.  NEC.  Honorable  Mention. 
"Good  combination  of  acts  and  opinions  on 
controversial  subject." d.  For  General  Use  by  Adults.  All  Forms 
of  Dramatization. 

Class  ID,  30  Minutes — "The  Mole  on 
Lincoln's  Cheek,"  by  Mare  Connelly,  Free Company  Series.  CBS.  First  Award. 
"Courageous  answer  to  powerful  forces which  threaten  to  stamp  out  academic 
freedom  in  the  United  States." 

Class  ID,  30  Minutes — "Royal  March," 
Tonight's  Best  Story.  Radio  Station  WHN, 
Honorable  Mention.  "Well  written  adapta- tion of  short  story  illustrating  the  per- 

sistence of  feelings  of  nationalism  on  the 
part  of  an  Austrian  and  an  Italian  ex- 
soldier.  Excellent  acting." 

Class  ID,  30  Minutes — "Precious  Free- 
dom." Everyman's  Theatre,  Procter  & 

Gamble.  NBC.  Honorable  Mention.  "Dra- matic portrayal  of  effects  on  American 
people,  dramatized  in  terms  of  one  man's experience  of  loss  of  civil  rights  accom- 

panying totalitarian  invasion." e.  For  General  Use  by  Children.  Any 
Type  of  Out-of -School  Children's  Programs. 

Class  IE,  30  Minutes — "The  Fisherman 
and  His  Wife,"  Let's  Pretend.  CBS.  First 
Award.  "Effective  adaptation  of  children's classic  produced  for  boys  and  girls  of  to- 

day. Good  adult  listening,  too." Class  IE,  30  Minutes — March  of  Games. 
CBS.  Honorable  Mention.  "Original  use  of 
children's  games  with  strong  appeal  for 
listener  participation." /.  For  Use  in  School  of  Primary  Children. 
(Approximately  Grades  1-3) No  Awards. 

g.  For  Use  in  School  by  Elementary  Chil- 
dren.   ( Apiiroximately  Grades  i-0) 

WING  Only  Blue 

WING,  Dayton,  on  May  15  shifts 
from  an  NBC  Basic  Red  and  Blue 

supplementai-y  outlet  to  a  Basic Blue  station.  Station,  owned  by 
Great  Trails  Broadcasting  Corp., 
operates  on  1410  kc,  5,000  watts 
day  and  1,000  night  power. 

rural  ratings  of  6.2;  big-city  rat- 
ings of  5.5.  Evening  programs  av- 

eraged 10.6  rurally;  12.8  among 
city  people.  Rural  listening  is 
ahead  of  city  until  8  p.m.  week- 

days, 9  p.m.  Saturdays  and  7  p.m. 
Sundays,  except  for  the  Saturday 
hours  of  9  to  11  a.m.  and  2  to  6  p.m. 
and  during  most  of  Sunday,  when 
urban  listening  rises  ahead. 

No  Fii-st  Award. 
Class  IG,  30  Minutes — "Monument  to  the 

Might  of  Water,"  "New  Horizons,"  Co- lumbia's School  of  the  Air  of  the  Americas. 
CBS.  Honorable  Mention.  "A  vivid  drama- 

tization of  the  success  of  American  engi- 
neering science  in  harnessing  the  might  of 

the  Colorado  River.  Nationally  known  au- 
thority effectively  used." h.  For  Use  in  School  by  Junior  or  Senior 

High  School  Pupils.  (Approximately 
Grades  7-12) 

Class  IH,  30  Minutes — "Poor  Farmer 
Songs,"  Folk  Music  of  America,  1939-1940 
Columbia' s  School  of  the  Air  of  the  Ameri- 

ca, CBS.  First  Award.  "The  everyday lives  of  poor  farmers  and  their  struggles 
for  existence  on  the  land  movingly  inter- 

preted through  song  and  conversation. 
Special  unclassified  entry." Class  IH,  60  Minutes — "One  Nation  In- 

divisible." NBC.  First  Award.  "Interpreta- tion of  the  spirit  of  America  using  extensive 
range  of  radio  technics  and  facilities  to 
dramatize  the  human  and  physical  re- 

sources of  the  nation  in  time  of  crisis." 
2.  Local  and  Regional  Stations  or 

Organizations. 
a.  For  General  Use  by  Adults.  Lecture, 

Talk,  Speech. 
Class  2A,  15  Minutes — "Radio  in  De- 

fense," We  Defend  America,  University  of Colorado.   Honorable  Mention. 
6.  For  General  Use  by  Adults.  Demon- stration of  Participation  Programs. 
Class  2B,  30  Minutes — "Calypso  in  Amer- 

ica," Adventures  in  Music.  Municipal  Broad- casting System.  Honorable  Mention. 
Class  2B,  30  Minutes — Northwestern  A 

Cappella  Choir.  NBC.  Honorable  Mention. 
c.  For  General  Use  by  Adults.  Dialogue, 

Round-Table  Conversation,  Interview,  De- 
bate,  Question   and  Answer. 

Class  2C,  30  Minutes — Montana  Boys  As- sociation Round  Table.  Station  KFBB.  Hon- orable Mention. 
Class  2C,  30  Minutes —  "This  Is  Our 

War."  University  of  Colorado.  Honorable Mention. 
d.  For  General  Use  by  Adults.  All  Forms 

of  Dramatization. 
Class  2D,  25  Minutes — "The  Stephens 

Family  Plans  Thanksgiving."  Station  WHA. First  Award. 
Class  2D,  30  Minutes — Dickens'  Christmas Carol.  Station  KBPS  and  Portland  Public 

Schools.  Honorable  Mention. 
e.  For  General  Use  by  Children.  Any  Type 

of  Out-of -School  Children's  Programs. 
Class  2E,  15  Minutes — "The  Greedy  Goat," Story  Book  Time.  University  of  Minnesota. First  Award. 
Class  2E,  30  Minutes — Through  the 

Looking  Glass.  Municipal  Broadcasting 
System,  New  York.  First  Award. 

/.  For  Use  in  School  by  Primary  Chil- 
dren. (Approximately  Grades  1-3). 

Class  2F,  15  Minutes — Wilbur  the  Sleepy 
Little  Ghost,  Station  WHA.  First  Award. 

g.  For  Use  in  School  by  Elementary 
Children.  (Approximately  Grades  i-6). 

Class  2G,  30  Minutes— "Hansel  &  Gretel." Rochester  School  of  the  Air.  First  Award. 
Class  2G,  30  Minutes — "News  of  the 

Week,"  School  of  the  Air.  Station  KOAC. Honorable  Mention. 
h.  For  Use  in  School  by  Junior  or  Senior 

High  School  Pupils.  (Approximately  Grades 
7-12). 

Class  2H,  30  Minutes— A  Band  Clinic. 
University  of  Minnesota.  First  Awar' 

Class  2H,  30  Minutes— T/ie  Mystic  Mood 
■ — Good  Reading.  Station  WHA,  Honorable Mention, 

Networks  Answer 

Censoring  Charge 

Say  Hitler  WiU  Be  Aired  H 
Speeches  Are  Noteworthy 
IN  VIEW  OP  a  story  in  the  New 
York  Daily  News  and  Washington 
Times-Herald  May  6  to  the  effect 
that  NBC,  CBS  and  MBS  had 
banned  Adolph  Hitler's  speech  May 
4  and  would  not  carry  future  broad- 

cast speeches  of  foreign  political 
leaders,  the  three  networks  have 
issued  statements  asserting  that  the 
decision  on  broadcasting  such  ad- 

dresses lies  entirely  in  whether  the 
speeches  are  newsworthy. 
NBC  did  feed  summaries  of  the 

Hitler  talk  to  its  networks,  but  did 
not  feel  the  speech  important 
enough  to  interfere  vidth  its  regu- 

lar Sunday  morning  religious 
broadcasts.  MBS  also  had  previous 
commitments  for  regular  programs 
and  added  that  it  had  received  no 
word  from  its  foreign  correspon- 

dents that  the  speech  warranted 
special  attention  or  required  nation- wide broadcast  on  its  stations. 

God  or  Hitler? 

CBS  issued  the  following  official 

statement  on  the  situation:  "CBS 
broadcast  one  of  its  weekly  devo- 

tional programs  the  Church  of  the 
Air,  at  the  hour  when  Hitler  spoke. 

"To  have  carried  Hitler's  words 
in  a  foreign  language  would  have 
deprived  millions  of  listeners  of  the 
religious  inspiration  and  solace  of 
this  non-denominational,  non-com- 

mercial program. 

"As  soon  as  Hitler's  long  ha- 
rangue could  be  translated  into 

English  and  condensed,  CBS  broad- 
cast its  contents  as  a  legitimate 

news  summary  of  an  international 
event  within  20  minutes  of  the  con- 

clusion of  his  talk. 
"CBS  believes  that  the  word  of 

God  in  English  is  more  important 
than  the  words  of  Hitler  in  Ger- 

man." 

Nesbitt  Active 
NESBITT  FRUIT  PRODUCTS, 
Los  Angeles  (orange  beverage),  on 
May  23  starts  sponsoring  a  tran- 

scribed version  of  John  Nesbitt's 
Passing  Parade,  on  19  Don  Lee  Pa- 

cific Coast  stations,  Monday,  Wed- 
nesday, Friday,  5:15-5:30  p.m.  Con- tract is  for  13  weeks.  Program  is  to 

originate  from  KFRC,  San  Fran- 
cisco, for  release  on  KMO  KIT 

KPQ  KXRO  KVOS  KOL  KGY 
KELA  KRKO  KWLK  KWIL  KOOS 
KORE  KRNR  KALE  KFJI  KIEM 
KHSL  KVCV.  In  addition,  the  firm 
will  sponsor  the  program  thrice- 
weekly  also  on  KHQ  KMED  WROL 
KRMD  KLAH.  Merchandising  will 
include  point  sales  display,  news- 

papers and  theatre  trailers  which 
tie-in  with  the  MGM  short  film, 
"Passing  Parade",  narrated  and 
produced  by  John  Nesbitt.  Agency 
is  Walter  K.  Neill  Inc.,  Los  An- 

geles. MARY  MARGARET  McBRIDE, 
GBS  "Columnist  of  the  Air",  heard five  times  weekly  under  sponsorship  of 
the  Florida  Citrus  Commissions,  Lake- 

land, Fla,,  celebrated  her  seventh  an- niversary as  a  radio  commentator May  3, 

Institute  for  Education  by  Radio  Citations 
Made  at  Columbus,  0.,  May  5 
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^-k^THE  PARADE  (IF  STARS/ 

m  NOBLE 

signs  with 

Llili-WORTH 

★  ★  ★ 

Another  famous  luminary  joins  Lang-Worth's  All-Star 
Dance  Band  Parade  which  already  includes:  Gene 

Krupa,  Joe  Reichman,  Will  Bradley  and  Ray  McKinley, 

Tony  Pastor,  Woody  Herman,  John  Kirby  and  Maxine 

Sullivan,  Larry  Clinton,  Mai  Hallett,  Ray  Herbeck,  Russ 

Morgan,  Del  Courtney,  Johnny  Long,  Charlie  Barnet, 

Jimmy  Lunceford,  Tommy  Reynolds,  Shep  Fields,  Emery 

Deutsch  and  others.  Today  Lang-Worth  is  FIRST  in 

popular  dance  music.  It  has  always  been  the  leader 

in  every  other  classification. 

Get  your  copy  of 

"NAA  .  .  .  How  Modern 

Programs  are  Builf", 
at  LANG-WORTH'S Convention  headquarters. 

Room  741 

HOTEL  JEFFERSON 

lANG-WORTH  FEATURE  PROGBAMS,  m. 

Producers  of  NAB  •  LANG-WORTH  Music  Service 

420  MADISON  AVENUE  ★  NEW  YORK  CITY 
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Army  vs.  Navy  Quiz 

NEW  QUIZ  show,  Play  Ask-It- 
Ball,  in  which  men  of  the  United 
States  military  and  naval  forces 
are  pitted  against  each  other,  had 
its  debut  on  WGN,  Chicago,  on 
May  3.  Programs  originate  at  va- 

rious training  camps  and  training 
stations.  They  follow  the  principle 
of  baseball.  A  team  of  five  is  chosen 
from  the  audience.  On  stage  is  a 
large  diagram  of  a  baseball  field.  A 
contestant  is  asked  a  question — it 
may  be  a  one-base  question  (easy), 
two-base  (harder)  or  home  run 
(very  difficult).  If  he  answers  cor- 

rectly a  "runner"  is  put  on  base.  A 
question  missed  is  recorded  as  an 
"out".  All  during  the  queries  con- 

testants earn  cash  prizes. 

Sports  Queries 
QUESTIONS  pertaining  to  the 
sports  world  are  sent  in  by  listen- 

ers to  Quiz  Bowl,  weekly  MBS  pro- 
gram which  features  a  board  of 

three  permanent  sports  experts  and 
weekly  guest  star.  For  every  ques- 

tion used,  the  sender  receives  $2.50 
with  a  bonus  of  $2.50  if  the  correct 
answer  is  not  given  by  the  experts 
and  a  free  subscription  to  Sporting 
News.  Board  includes  Dick  Nesbitt, 
MBS  sportscaster,  Dan  Tehan, 
noted  athletic  official,  and  Charles 
O'Connor,  sports  columnist  of  the Cincinnati  Times  Sta): 

Historical  Backgrounds 
HAPPENINGS  of  historical  inter- 

est which  occurred  at  the  time 
when  famous  musical  compositions 
came  from  the  pens  of  renowned 
composers  are  woven  together  in 
the  new  Musical  History  Book  on 
KGO,  San  Francisco.  A  narrator 
sets  the  scene  for  the  composition, 
pointing  out  it  was  written  while 
various  historical  events  were  oc- 

curring in  other  parts  of  the  world. 
He  relates  the  events  briefly  and 
then  a  concert  orchestra  plays  the 
composition. 

No- War  News 

"NEWS— NO  WAR"— That  is  the 
title  of  an  innovation  in  newscasts 
presented  daily  by  KFRC,  San 
Francisco. 

The  station  has  nearly  a  dozen 
newscasts  daily,  all  of  which  stress 
the  news  from  the  war  zones,  so  the 
station  decided  to  give  the  listeners 
one  period  a  day  in  which  war 
news  was  entirely  eliminated.  The 
newscast  is  made  up  of  develop- 

ments in  the  nation,  state  and  city. 

Religious  Problems  of  the  Day 
ROUND  TABLE  ON  RELIGIOUS 
problems  of  the  day,  discussed  with 
laymen,  makes  up  the  Sunday  Non- 
Sectarian  Biblical  Round  Table  in- 

augurated on  WPEN,  Philadelphia, 
under  the  auspices  and  supervision 
of  the  Salvation  Army.  Each  Sun- 

day, a  group  of  eminent  clergymen 
are  to  be  assembled  to  discuss  with 
lajTinen  various  religious  problems 
arising  from  current  world  politics. 

Visits  to  States 

TOUR  OF  STATES,  a  visit  to  a 
different  one  each  Sunday  is  the 
subject  of  Transcontinental  Tour, 
new  feature  on  KTSA,  San  An- 

tonio. The  tour  is  conducted  in  such 
a  manner  as  to  stop  in  principal 
cities  and  visit  points  of  interest. 

fi^  PR
OGRAMS

 
Eavesdropping 

TO  DEVELOP  a  truly  extempo- 
raneous type  of  radio  discussion 

about  things  of  current  interest, 
the  U  of  Kentucky  is  introducing 
Conversation  Hour,  designed  to 

catch  participants  "off  guard". Each  week  a  different  professor, 
plus  a  group  of  students,  will  be 
invited  to  come  to  the  studios  about 
11:30  a.m.,  when  they  will  be  ush- 

ered into  a  small  studio;  coffee  will 
be  served,  and  some  time  during 
the  conversation  the  mikes  will  be 
opened  unknown  to  the  partici- 

pants. In  this  way  it  is  hoped  that 
the  real  feelings  and  attitudes  of 
the  performers  will  be  made  known 
to  the  audience. 

Musical  Movie  Quiz 
A  MUSICAL  MOVIE  quiz  makes 
its  debut  daily  on  WDAS,  Philadel- 

phia, as  the  Hollywood  Star  Mu- sical Quiz.  The  title  of  a  recording 
played  suggests  the  name  of  a  well- known  screen  star  and  the  first 
five  listeners  sending  in  the  correct 
name  are  given  passes  for  a  first- 
run  theatre.  Each  day,  passes  to  a 
different  movie  house  are  awarded, 
the  Warner  Brothers  theatre  cir- 

cuit in  the  city  cooperating  by  do- 
nating the  passes  in  return  for 

readers  on  the  picture  attraction. 

Studio  Audience  Amateurs 
STUDIO  AUDIENCE  provides 
amateurs  for  the  C.  S.  Hamilton 
Amateur  Hour,  on  KGKO,  Dallas. 
Following  the  amateur  entertain- 

ers who  are  chosen  by  audition, 
an  impromptu  skit  is  presented 
with  the  cast  selected  at  random 
from  the  audience  by  the  mc.  As 
reward  for  appearing  in  the  play, 
each  person  is  given  a  smoked  ham. 
The  top  amateur  for  every  six-week 
period  is  given  an  all-expense  trip 
to  New  York  City  and  an  audition 
before  Major  Bowes. *      *  * 

Call  to  the  Colors 

ANSWERING  many  questions  that 
confuse  men  considering  enlistment 
in  the  Army,  WCOP,  Boston,  has 
inaugurated  Call  to  the  Colors,  de- 

signed to  detail  activities  of  the 
various  branches  of  the  Army  and 
indicate  chance  for  advancement 
and  training.  The  series  is  under 
the  direction  of  Capt.  H.  E.  Linder- 
son,  assistant  recruiting  officer,  4th 
Recruiting  District. 

*  * 

Analyzer  of  Writing 
A  WEEKLY  SERIES  of  Psycho- 
graphology — the  science  of  psycho- 

analysis by  studying  handwriting, 
has  been  started  on  WINS,  New 
York.  Herry  0.  Teltscher,  conduc- 

tor of  the  half-hour  program,  ana- 
lyzes the  handwriting  of  famous 

personages,  of  radio  listeners,  and 
of  guest  celebrities  on  the  program. *  *  * 

Autoless  Folk 

FOLKS  WITHOUT  cars  will  get  a 
break  on  Let's  Get  Out  of  the House  Saturday  mornings  on  KSTP, 
St.  Paul.  In  addition  to  suggesting 
week-end  auto  trips,  the  broadcasts 
will  tell  families  how  to  enjoy  the 
weekend  by  using  streetcars,  buses, 
trains  and  bicycles. 

Paper  Strip 
THE  Press-Democrat,  daily  of 
Santa  Rosa,  Cal.,  which  owns 
KSRO,  that  city,  helped  acquaint 
its  readers  with  the  new  frequen- 

cies of  not  only  its  own  but  all  other 
Northern  California  stations.  Each 

day  the  paper  arrived  at  subscrib- 
ers' homes  bearing  a  strip  pasted 

to  the  front  page  on  which  was 
printed  the  new  wave-lengths  of  15 stations.  It  also  called  attention  to 
KSRO's  forthcoming  power  in- crease to  1,000  watts  night  and  day. 

^        ̂   ^ 
Two  Girls  on  a  Bus 

STORY  OF  TWO  WORKING 
GIRLS  who  daily  ride  the  bus  to 
work,  discussing  their  business  and 
personal  affairs,  is  the  subject  of 
a  new  daily  show,  on  KOB,  Albu- 

querque. The  program,  sponsored 
by  the  Albuquerque  Bus  Co.,  is 
titled  Joan  &  Patsy  Ride  the  Bus, 
has  a  background  of  sound  effects 
recorded  from  actual  sounds  of  a 
bus  in  operation. 

Book  and  People 
THOSE  WITH  LITERARY 
TASTE  will  turn  to  Books  &  People 
a  new  series  on  WTMV,  E.  St. 
Louis,  111.  The  quarter-hour  Satur- 

day morning  feature  will  include 
book  reviews,  interviews  with  prom- 

inent local  authors  and  personali- 
ties, and  discussions  of  new  litera- ture. 

Collegiate 

DIRECTED  at  "jobhunters"  among 
the  college  crowd  is  a  new  series 
of  5-minute  programs  on  WTAG, 
Worcester.  Entitled  "Off  the  Rec- 

ord," broadcasts  dramatize  success 
stories  of  actual  graduates  whose 
case  histories  are  listed  on  the  rec- 

ords of  a  local  business  school. 
Purpose  of  the  shows  is  to  encour- 

age out-of-a-job  college  graduates. 

Odd  Jobs 
MONEY  MADE  from  various  un- 

usual types  of  work  by  boys  and 
girls  is  the  theme  of  Odd  Jobs, 
heard  weekly  on  WSB,  Atlanta. 
Each  program  two  or  three  young- 

sters who  have  some  unique  voca- 
tion or  avocation  are  interviewed. 

Slice  of  Links 
GOLFERS  receive  air  instruction 
on  the  Hook  &  Slice  Club  program, 
half-hour  weekly  broadcast  on 
WHN,  New  York,  with  Dick  Fish- 
ell,  a  three-man  quiz  on  the  sport 
and  interviews  with  leading  golfers. 

MBS  Sales  Figures 

MBS  HAS  announced  it  will  hence- 
forth release  its  gross  time  sales 

figures  only  on  an  annual  basis,  in- 
stead of  monthly  as  heretofore. 

NBC  and  CBS  took  this  step  the 
first  of  the  year,  but  Mutual  con- 

tinued its  monthly  income  state- 
ments through  the  first  quarter  of 

1941.  No  explanation  was  made  for 
the  change  at  MBS,  but  it  is  antici- 

pated that  all  major  networks  will 
cooperate  with  the  NAB,  which  is 
establishing  a  new  system  of  com- 

parative business  reports  based  on 
time  rather  than  dollar  units. 

LOOKING  ON  while  Jerome  Lay- 
ton,  advertising  manager  of  Craw- 

ford Clothes,  New  York,  signs  the 
largest  time  contract  for  a  local 
company  ever  placed  on  WMCA, 
New  York,  are  Don  Shaw,  WMCA 
general  manager  (left),  and  Wil- 

bur Stark,  WMCA  account  execu- tive. Contract,  started  April  28, 
calls  for  48  quarter-hours  weekly, 
including  Gregory  Abbott's  news, 
Lester  Bromberg's  sports  program 
and  other  programs  of  music  and 
news. 

Miles  Coast  Test 
MILES  LABS.,  Elkhart,  Ind. 
(Alka  Seltzer),  in  a  13-week  test 
campaign  starting  June  2,  will 
sponsor  Lum  &  Abner,  rural 
comics,  on  a  group  of  NBC-Pacific Red  stations,  Monday,  Tuesday, 

Thursday,  Friday,  7:15-7:30  p.m. 
(PST).  If  test  is  successful,  the 
series  will  be  sponsored  transcon- 
tinentally  on  the  Red,  starting  in 
early  September.  Off  the  air  for 
more  than  a  year  and  formerly 
sponsored  on  CBS  by  General 
Foods  Corp.  (Postum),  Chester 
Lauck  and  Norris  Goff,  portray 
the  Lum  and  Abner  characters. 
Sybil  Chism  has  been  signed  as  or- 

ganist for  the  series,  with  Lou 
Crosby  announcer.  Wade  Adv. 
Agency,  Chicago,  has  the  account. 

Magazine  Test 
PROGRESSIVE  Magazine,  Mil- waukee, founded  50  years  ago  by 
the  senior  Robert  La  Follette  and 
now  edited  by  his  two  sons,  Phil, 
former  governor  of  Wisconsin,  and 
Bob  Jr.,  U.  S.  Senator,  is  testing 
with  13  quarter-hour  programs 
over  15  stations  to  expire  in  a 
month.  Tentative  plans  are  to  in- crease to  50  stations  and  possibly 
a  network  in  the  next  30  days.  Sta- 

tions being  used  are:  KFEL  KQW 
WIL  WWSW  KMO  KHJ  WAAF 
WMIN  WIBC  KGIR  KPFA  KRBM 
KMA  KTRI.  Agency  is  Advertis- 

ers' Sales  Agency,  Milwaukee  and Los  Angeles. 

Blue  Summer  Series 
A  SUSTAINING  variety  program, 
titled  Talent  Ltd.,  has  been  started 
on  NBC-Blue,  Sundays,  3:30-4 
p.m.  Built  around  the  adventures 
of  operating  a  talent  bureau,  the 
program  features  Garry  Moora  as 
m.c;  Shirley  Sadler,  contralto; 
Murray  Forbes  and  Marie  Tolen, 
character  actors.  Guest  vocalists 
will  be  heard  on  the  program  each week. 

BIRNEY  IMES,  licensee  of  WCBI, 
Columbus,  Miss.,  and  publisher  of 
the  Columbus  Commercial-Dispatch, 
has  applied  to  the  FCC  for  a  new 
station  in  Tupelo,  Miss.,  250  watts on  1240  kc. 
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YES,  we  operate  "service"  stations.  Frequently  we  roll  up  our  sleeves  to  perform 
those  important  "extras"  for  our  communities  and  their  institutions,  for  our  listeners. 

In  1940,  WWVA's  manager,  George  W.  Smith,  was  chairman  of  Wheeling's  Red 
Cross  drive.  Radio  scored  a  triumph.  WSPD  topped  all  trumps  for  promotion  of 

Toledo's  Community  Chest  last  month.  WHIZ,  Zanesviile,  even  chartered  a  'plane  to 
insure  adequate  coverage  of  Zanesviile  High  School's  basketball  games — a  public 
service  "first".  WLOK  did  no  less  for  its  sports  fans. 
Atlanta,  sizzling  with  civic  pride,  always  drafts  WAGA  when  there's  a  service  job 
to  be  done.  And  just  ask  any  Fairmont  citizen  what  WMMN  did  for  his  hospital. 

Fort  Industry  managers  believe  in  "service";  they  know  it's  the  life  force  of  American 
broadcasting.  They  think  that  inspired  service,  like  virtue,  is  its  own  reward. 

THE  FORT  IN Y  STATIONS 

Wf¥M  HtSP^  miJMJif 
WHEELING,  W.  VA. TOLEDO,  O. FAIRMONT,  W.  VA. 

moiK  §yiiiz  miaji 

LIMA,  O. ZANESVILLE,  O. 
ATLANTA,  GA. 



MBS  Formula  With  ASCAP 

Threatens  I  ndustry- Wide  Fight 
Telegrams,  Calls  and  Letters  Abound  as  Parties 
Present  Conflicting  Ideas  on  New  Contract 

POETENTS  of  a  new  copyright 
fight  of  industiy-wide  proportions 
developed  last  week  over  accept- 

ance by  MBS  of  a  new  ASCAP 
formula  for  return  of  its  music  to 
the  air. 

A  battle  of  telegrams,  confer- 
ence calls  and  letters  followed  the 

move  made  May  1  by  NAB  Presi- 
dent Neville  Miller  in  asking  MBS 

stations  to  withhold  ratification  of 
the  MBS-ASCAP  proposal  until 
the  convention  in  St.  Louis,  May 
12-15. 

The  upshot  was  that  MBS  an- 
nounced calling  of  a  meeting  of  its 

affiliates  for  Saturday,  May  10,  at 
the  Chase  Hotel  in  St.  Louis,  in  the 
hope  of  completing  arrangements 
for  reinstatement  of  ASCAP  music 
not  later  than  the  weekend  and  be- 

fore the  NAB  convention  officially 
opened. 

Conflict  of  Views 
The  MBS  effort  to  canvass  its 

affiliates  by  wire,  with  a  decision 
requested  not  later  than  May  6, 
apparently  proved  inconclusive  be- 

cause of  the  cross-fire  of  communi- 
cations to  affiliates  not  only  from 

NAB  but  from  two  membei"s  of 
MBS'  own  organization  —  John 
Shepard  3d,  president  of  the  Yan- 

kee Network,  and  Hulbert  Taft  Jr., 
manager  of  WKRC,  Cincinnati. 

Fred  Weber,  MBS  general  man- 
ager, in  his  telegram  to  affiliates 

May  6  calling  the  St.  Louis  meet- 
ing said,  "We  know  that  there  are 

elements  in  the  industry  at  work  to 
forestall  action  and  they  will  in- 

tensify their  efforts  in  open  meet- 
ing. Therefore,  the  network  cannot 

await  action  at  the  NAB  conven- 

tion." 
Mr.  Miller,  in  his  May  1  tele- 

gram, advised  MBS  affiliates  that 
in  order  to  enable  NAB  members 
to  comprehend  the  effect  of  the 
MBS-ASCAP  proposal,  a  factual 
analysis  is  being  made.  He  said 
this  would  be  transmitted  to  sta- 

tions in  time  to  be  available  for 
consideration  at  the  convention. 

On  the  heels  of  this  move  and 
after  Messrs.  Shepard  and  Taft 
had  implored  stations  to  await 
the  NAB  convention  before  ratify- 

ing the  contract,  Alfred  J.  Mc- 
Cosker,  MBS  chairman  and  presi- 

dent of  WOR;  W.  E.  Macfarlane, 
MBS  president  and  managing  di- 

rector of  WGN;  Gene  Buck, 
ASCAP  president;  and  John  G. 
Paine,  ASCAP  general  manager, 
as  well  as  others,  leaped  into  the 
fray.  Each  issued  statements  or 
telegrams  protesting  any  effort  to 
block  ratification  for  MBS. 

On  May  6  Mr.  Weber  also  dis- 
patched to  all  Mutual  affiliated  sta- 

tions a  detailed  analysis  which  he 
said  answered  the  objections 
raised  by  Mr.  Shepard  in  his  letter 
of  May  5,  protesting  the  terms  of 
the  decree  [see  story  on  this  page]. 
Mr.  Weber  argued  that  there  were 

many  advantages  in  the  proposal 
approved  by  the  MBS  Board,  in 
that  under  the  blanket  license  it 
provided  for  a  3%  royalty  instead 
of  a  5%  royalty  during  the  first 
four  years,  resulting  in  a  saving  of 
40%  and  a  3%%  royalty  during 
the  balance  of  the  license  of  nearly 

nine  years,  or  a  saving  of  33% ''/<"• 
Attempt  at  Delay 

In  summary,  he  said  that  Mr. 
Shepard's  objections  do  not  in  the 
main  question  the  reasonable- 

ness of  the  license  fees  to  be 
paid  under  the  blanket  license  and 
per-program  formula  advanced  by 
ASCAP.  "Instead  his  objections 
deal  with  matters  such  as  the 
making  of  arrangements,  the  nego- 

tiation of  single  station  licenses 
before  the  network  license  is  en- 

tered into,  the  alleged  violation  of 
the  ASCAP  consent  decree,  etc.; 
objections  which  in  the  considered 
judgment  of  Mutual's  copyright committee  should  not  deter  station 

approval  of  the  plan." Mr.  McCosker,  in  his  message  to 
MBS  affiliates,  described  as  an 
answer  to  the  attempt  "on  the  part 
of  NAB  and  others  to  coerce  Mu- 

tual affiliates  and  stockholders"  to 
postpone    the    decision    on  the 

BROOKLYN  may  think  the 
Dodgers  have  everything,  but  at 
least  they  never  had  a  symphony 
written  about  them  up  until  now. 
Dodger  Manager  Leo  Durocher 
looks  properly  pleased  here  as  he 
hears  an  explanation  of  the  score 
of  "A  Symphony  in  D  for  the 
Dodgers",  written  by  Russell  Ben- 

nett (right),  who  conducts  the 
Russell  Bennett's  Notebook  pro- 

gram on  WOR,  New  York.  Red 
Barber,  WOR  sports  commentator 
for  the  Dodger  games,  who  takes 
part  in  the  last  movement  of  the 
symphony,  looks  on  in  bewilder- 

ment. The  symphony  has  its  pre- 
miere May  16  on  WOR,  by  the  way. 

ASCAP  proposals  until  the  NAB 
convention  and  "thus  sabotage  the 
proposals",  asked  that  stations 
ignore  the  statements  of  anyone 
"who,  for  private  reasons  which  are 
not  compatible  with  the  interests 
of  the  Mutual  Network  or  its  in- 

Proposed  Copyright  Contracts 

Are  Studied  by  Justice  Dept. 

Shepard  Points  Out  Objections  to  ASCAP-MBS 

Formula,  Not  Yet  Ratified  by  Affiliates 

POSSIBILITY  that  the  Depart- 
ment of  Justice  again  will  step  into 

the  copyright  picture  to  see  that 
its  consent  decrees  entered  with 
ASCAP  and  BMI  are  followed  out 
to  the  letter,  was  foreseen  last  week 
in  Washington  after  release  of  the 
ASCAP  formula  accepted  by  MBS 
but  not  formally  ratified  by  its 
affiliated  stations. 

While  no  formal  word  came  from 
the  Department,  it  was  learned 
that  a  preliminary  study  of  the 
MBS  proposal  indicated  the  per- 
program  single  station  license  pro- 

posal, containing  a  minimum  guar- 
antee, fails  to  comply  with  the  con- 
sent decree  terms.  One  of  the 

fundamental  objectives  of  the  Gov- 
ernment was  to  eliminate  any  guar- 

antees anywhere  down  the  line,  it 
was  pointed  out,  as  interference 
with  free  competition. 

Under  Observation 

While  the  Department  has  not 
yet  moved  and  probably  will  not 
unless  complaints  are  received,  it 
is  known  that  the  Anti-Trust  Di- 

vision is  watching  closely  all  de- 
velopments on  the  copyright  music 

front.  Victor  0.  Waters,  special  as- 
sistant to  the  Attorney  General  in 

charge  of  the  copyright  prosecu- 

tions, has  been  instructed  to  con- 
tinue his  observations  of  the  over- 

all negotiations. 
Meanwhile,  it  was  evident  that 

MBS  had  not  procured  from  a  ma- 
jority of  its  175  affiliated  stations 

the  ratification  it  sought  by  May 
6  of  the  agreement  reached  with 
ASCAP  and  approved  by  a  ma- 

jority of  its  board  of  directors 
[Broadcasting,  May  5].  A  special 
meeting  of  MBS  affiliates  had  been 
called  in  St.  Louis  for  Saturday, 
May  10  to  consider  the  ASCAP 

proposal. The  entire  question  of  copyright, 
embracing  both  the  ASCAP  for- 

mula and  the  projected  optional 
per-program  and  blanket  license 
proposals  of  BMI,  designed  to  con- 

form with  the  decree,  is  therefore 
slated  for  over-all  consideration  at 
the  NAB  convention  May  12-15. 

Supplementing  his  telegram  of 
May  1  to  MBS  members  and  affili- 

ates, asking  them  to  withhold  con- 
firmation of  the  ASCAP  contract 

until  there  is  a  discussion  at  the 
NAB  convention,  John  Shepard  3d, 
president  of  Yankee  and  Colonial 
Networks  and  a  member  of  the 
MBS  board,  sent  May  6  to  the  MBS 

{Continued  on  page  104) 

dependent  affiliates,  are  seeking  to 
prevent  you  from  reaching  your 
own  independent  judgment  in  the 

matter." 

Mr.  McCosker  alluded  to  previ- 
ous network  negotiations  with 

ASCAP  and  said  that  the  other 
networks  now  are  concerned  be- 

cause "they  will  for  the  first  time 
be  compelled  to  pay  their  share  of 
ASCAP  music  costs".  He  said  the 
communications  received  from 

other  sources  contained  "many  in- 
accuracies" and  advised  affiliates 

to  digest  these  proposals,  where- 
upon the  inaccuracies  "will  then  be 

immediately  evident  to  you". Mr.  Macfarlane,  in  his  message 
to  affiliates,  warned  it  was  possi- 

ble that  if  MBS  stations  do  not 

make  their  own  decision,  "the  deal 
may  not  be  as  favorable  to  you  in 
the  final  analysis".  Declaring  that 
the  opposition  had  stated  Mutual 
should  not  demand  acceptance  of 

the  proposed  contract  until  the  in- dustry has  had  an  opportunity  to 

approve,  he  said  he  desired  to  re- 
mind affiliates  that  "the  conspiracy 

angle  in  negotiating  under  the 
Government's  consent  decree  re- 

quires Mutual  to  make  its  own  deal. 
It  cannot  be  made  in  combination 
with  others.  Therefore,  a  delay  to 
convention  time  seems  both  im- 

practical and  dangerous." Buck's  Threats 

Mr.  Buck,  ASCAP  president,  on 
May  2  wired  Neville  Miller,  NAB 
president,  as  follows: 
"We  have  a  contract  with  the 

MBS  where  the  approval  of  a  ma- 
jority of  its  affiliates  will  immedi- 

ately reinstate  the  use  of  ASCAP 
music  on  the  entire  Mutual  system. 
We  construe  your  telegram  as  an 
unlawful  interference  with  the 
realization  of  the  benefits  of  the 
contract.  We  hold  you  fully  re- 

sponsible for  all  damages  we  may 
suffer  thereby  and  demand  that 
you  take  immediate  action  to  fully 
counteract  the  damaging  effect  of 

your  unwarranted  and  illegal  inter- 
ference with  the  said  contract." 

Mr.  Paine,  general  manager  of 
ASCAP,  also  issued  a  statement reading: 

"I  have  been  informed  that  many 
persons  who  are  endeavoring  to 
stymie  the  Mutual-ASCAP  deal 
have  stated  that  the  proposals  will 

materially  increase  ASCAP's  re- ceipts from  the  radio  stations.  This 
is  so  absurd  it  hardly  deserves  con- 

sideration. If  such  statements  have 
been  made  they  are  on  the  face 
of  them  ridiculous  because  3%  is 
less  than  5%  and  5%  is  what  we 
used  to  get  and  3%  is  what  we 

are  asking  for." Douglas  Moore,  secretary  of  the 
Committee  of  Music  Educator- 
Composers,  which  previously  had 
petitioned  the  FCC  to  step  into  the 
copyright  controversy.  May  5 
wrote  all  MBS  affiliates  that  his 
committee,  which  he  said  repre- 

sented "thousands  of  leading  edu- 
cators and  musicians",  is  "deeply 

gratified  that  MBS  and  ASCAP 

have  reached  an  agreement".  He said  that  with  Chairman  Fly  of  the 

FCC,  his  group  would  be  "regret- ful if  there  should  arise  any  im- 

pediment to  an  early  conclusion". 
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The  transcription  library  with 

"MUSIC  FOR  ALL" 

BEST  MEETS  THE  REQUIREMENTS 

OF  Am  AND  ALL  BROADCASTERS 

Proof  that  "quality  pays"  is  found  in  the  tact  that 

15  of  the  22  FM  stations  now  actually  broadcasting 

subscribe  to  Associated  Recorded  Program  Service 

With   ̂ ^T'^^kU^trZafec/    You  Get: 

QUALITY  WIDE  VARIETY  OF  MUSIC 

Western  Electric  Wide-Range  A  basic  library  of  more  than 

High-Fidelity  Vertical  Cut  ^,700  selections  .  .  .  additional 
releases  twice  monthly  .  ,  . 

Transcriptions  .  .   .  Ymylite  ,  .       „         i  •nu-n 
^  everything   irom   hillbilly  to 

Pressings.  grand  opera. 

ARTISTS  CONTINUITY 

The  largest  roster  of  name  ^  variety  of  quarter  and  half- 
.  hour  shows,  designed  to  make 

artists,  recognized  as  leaders  in  ,  ^         x-  i? 
'        "  the  most  enective  use  oi  the 

their  various  fields  of  musical  musical  selections  in  the  li- 

expression.  brary. 

Associated  Recorded  Program  Service 

25  WEST  45th  STREET 
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A  Timebuyer  Talks  to  Radio  Salesmen 

Some  Pregnant  Tips  on 
What  and  How  to 

Peddle  Time 

This  article  loas  originally  writ- 
ten for  'Spot  Data',  an  infor- mation hulMiii  for  salesmen  in 

the  NBC  National  Spot  and  Lo- 
cal Sales  Department.  We  asked 

permission  of  Mr.  Hymes  and 
NBC  to  reprint  it.  In  our  opinion 
it  merits  ivider  circulation  he- 
cause  it  is  such  a  straightforward 
presentation  of  a  timebuyer' s thoughts,  feelings  and  reactions. 

By  JOHN  HYMES 
Lord  &  Thomas 

New  York 
IN  THE  COURSE  of  six  years  as 
a  timebuyer,  I've  been  approached 
by  all  types  of  radio  time  salesmen. 
Naturally,   I've   arrived   at  some 
pretty  definite   conclusions   as  to 
how  time  should  be  sold.  In  my 
opinion  there  is  only  one  satisfac- 

tory method. 
The  first  step  in  time  selling  is 

know  the  buyer.  Establish  a  friend- 
ly working  relationship  with  the 

agency  timebuyer.  This  will  create 
a  mutual  trust  and  confidence  upon 
which  future  business  is  based. 

The  second  step  is  to  know  the 
buyer's  needs.  The  timebuyer  de- 

pends on  the  time  salesman  for 
most  of  the  current  information 

regarding  the  salesman's  stations. 
The  salesman  must  supply  the 
buyer  with  all  the  pertinent  fac- 

tual information  available  on  his 
stations.  By  pertinent  information, 
I  do  not  mean  pictures  of  the  man- 

ager's secretary,  or  of  the  stars  of 
the  station's  network  shows. 

Factual  Data 

Instead,  the  buyer  needs  such 
factual  information  as  accurate 
coverage  data  based  on  stated  and 
accepted  measurement  methods, 
market  facts,  surveys  of  listener 
preference,  station  programming 
and  programs  for  sale,  costs  sched- 

ules, merchandising  facilities,  pol- 
icies, etc.  The  salesman  should  base 

his  story  on  such  facts,  thus  prov- 
ing the  advantages  of  his  station. 

After  carefully  weighing  these 
facts  with  those  of  the  competition, 
the  buyer  makes  his  decision  .  .  . 
such  decisions  are  always  based  on 
facts. 

The  third  step  is  anticipate  the 
business.  The  salesman  should  study 
all  of  the  advertising  handled  by 
the  agency.  His  solicitation  should 
be  slanted  at  specific  accounts,  re- 

gardless of  the  account's  present 
activitiy.  This  is  one  of  the  most 
effective  methods  of  presenting  a 
selling  story.  The  salesman  must 
anticipate  business  and  make  his 
solicitations  at  a  time  when  the 
buyer  can  listen  intently  and  can 
concentrate  and  absorb  the  sales 
story. 

If  the  salesman  only  calls  on  the 
buyer  when  the  buyer  is  actually 
in  the  process  of  placing  business, 
he  can  not  expect  a  sympathetic 
ear.  If  the  salesman  has  performed 
his  job  satisfactorily,  his  stations 
will  have  already  been  sold  when 
the  time  comes  for  the  buyer  to 

actually  place  the  campaign.  When 
the  buyer  calls  for  availabilities, 
the  salesman  should  promptly  sub- 

mit a  selection  of  the  best  available 
spots — then  cross  his  fingers  and 
hope. 

Step  No.  4  is  maintain  the  con- 
tact. The  seller  should  call  on  the 

buyer  regularly,  both  before  and 
after  the  business  is  placed.  He 
should  keep  the  buyer  informed  as 
to  all  recent  developments  and 
changes  in  the  station's  story.  He 
should  make  every  effort  to  service 
those  advertisers  already  on  the 
air. 

In  this  way  he  maintains  the 
goodwill  that  is  so  necessary  in  his 
relationship  with  the  agency.  Al- 

ways remember  that  the  agency 
timebuyer  is  a  trained,  experienced 
man  whose  specific  job  is  to  buy 
radio  time.  Don't  try  to  kid  him  .  .  . 
he  knows  as  much  about  radio  as 
you  do.  Give  him  the  tools  with 
which  to  work.  Give  him  all  of  the 
information.  That  is  all  the  sales- 

man can  do. 

Don'ts  for  Salesmen 

Because  successful  time  selling 
is  based  on  the  salesman's  rela- 

tionship with  the  advertising 
agency,  he  should  avoid  blunders 
in  his  buyer  contacts.  Here,  in  my 

opinion,  are  a  few  "don'ts"  for salesmen. 

1.  Don't  be  an  order-taker.  You 
can't  expect  the  business  unless  you 
sell  it.  Don't  sit  back  and  wait  for 
the  buyer  to  call  you  unless  you  are 
sure  that  you  have  sold  all  of  your 
stations  and  all  of  your  contacts 
have  been  cemented. 

2.  Don't  be  a  nuisance.  Use  com- 
mon sense  in  your  agency  contacts. 

Call  only  when  you've  got  some- 
thing to  say.  Don't  call  to  pass  the 

time  of  day.  Don't  overstay  your 
welcome.  Remember,  you  can't  ex- 

pect the  timebuyer  to  use  your  sta- 
tions on  every  campaign  just  be- 
cause you  call  him  daily. 

3.  Don't  use  high  pressure.  The 
timebuyer  usually  knows  what  he 
wants.  If  you  have  properly  sold 
him  your  stations  and  he  still  does 
not  want  to  use  them,  there  is  prob- 

ably a  good  reason  why.  All  your 
insistence,  persuasion  and  pressure 
will  not  change  his  mind. 

4.  Don't  appeal  for  sympathy. 
The  timebuyer  cannot  be  concerned 
as  to  whether  or  not  your  boss  will 
hit  the  ceiling  if  you  lose  the  busi- 

ness. His  job  is  to  place  his  client's 
advertising  in  the  best  available 
spot  at  the  best  price.  Your  job  is 
to  sell  your  stations.  If  he  doesn't 
buy  them,  it's  because  there's  a 
flaw  in  the  sales  story. 

If  you  weren't  advised  of  the 
campaign  or  if  you  weren't  allowed 
to  make  your  "pitch",  it's  because 
he  was  not  sufficiently  interested  in 

your  story.  Don't  be  a  cry  baby. 
If  the  buyer  doesn't  include  your 
station,  don't  weep  on  his  shoulder. 
Instead  find  out  why  he  didn't  buy 
your  station  and  try  to  correct  the 
fault. 

More  Than  Contacts 
5.  Dont  be  a  social  bug.  You 

can't  sell  a  timebuyer  by  merely 
taking  him  to  lunch  or  dinner  or 
buying  him  a  drink.  Strengthening 
your  contacts  is  good  policy,  but 
this  in  itself  will  not  produce  busi- 

ness. Deliver  your  sales  story  dur- 

ing business  hours  and  don't  ex- pect social  contacts  to  pay  out. 
6.  Don't  be  a  one-station  sales- 

man. If  you  have  a  list  of  stations 
to  sell,  make  sure  that  you  have 
covered  and  sold  all  of  the  stations 
on  that  list  with  the  buyer.  If  he 
inquires  about  one  station  on  a  cam- 

paign, make  sure  that  he  is  not 
going  into  other  markets  in  which 
you  have  stations.  Ask  him  what 
other  markets  he  is  placing  and 
if  he  needs  information  on  any  of 
your  other  stations. 

Radio  time  is  sold  in  every  in- 
stance. Don't  believe  it  when  people 

tell  you  that  radio  time  isn't  sold, or  that  all  the  salesmen  need  do 
is  to  sit  and  wait  for  business  to 
fall  over  the  transom.  The  job  of 
really  selling  radio  time  is  not  an 
easy  one.  It  depends  entirely  on 
first,  your  ability  to  establish  and 
maintain  a  contact  at  the  agency 
and  second,  your  complete  knowl- 

edge of  what  you  are  selling  and 
your  ability  to  sell  it. 

Air  School  Exhibit 

AT  THE  INVITATION  of  the 
Canadian  Broadcasting  Corp., 
demonstrations  of  the  CBS  School 
of  the  Air  of  the  Americas  will  be 
staged  in  Toronto  May  17,  Mon- 

treal May  21  and  Winnipeg  May 
29  under  the  supervision  of  Ster- 

ling Fisher,  CBS  director  of  edu- 
cation. Canada  was  one  of  the  first 

nations  to  accept  an  invitation  to 
participate  in  and  broadcast  the 
series,  Columbia's  School  of  the Air,  when  the  network  decided  to 
make  it  an  educational  project  for 
the  entire  Western  Hemisphere. 
Two  groups  were  aired  over  the 
Canadian  network  during  the  1940- 
41  series  and  a  third  may  be  added 
during  the  1941-42  season. 

Kolynos  Shortwave 
AMERICAN  HOME  PRODUCTS, 
New  York,  on  May  7  started  52- 
week  sponsorship  of  Jean  Sablon, 
French  baritone,  on  four  quarter- 
hour  programs  weekly  to  South 
America  on  WRCA  and  WNBI, 
NBC's  international  stations,  in 
the  interests  of  Kolynos  toothpaste. 
Series  is  heard  Mondays  and 
Thursdays,  7:15-7:30  p.m.  (EDST) 
in  Spanish  and  Wednesdays  and 
Saturdays,  8:15-8:30  p.m.  (EDST) 
in  Portuguese.  Agency  is  John  F. 
Murray  Adv.  Agency,  New  York. 

WLS  Army  Pickups 
WLS,  Chicago,  has  begun  a  series  of 
special  broadcasts  originating  in  Army 
camps  quartering  Illinois  recruits.  "We have  planned  this  extensive  series  of 
broadcasts  from  Army  camps,"  an- 

nounced Glenn  Snyder,  manager,  "to serve  two  purposes.  It  will  give  the 
new  recruits  an  opportunity  to  partici- 

pate on  the  programs  as  an  ideal  form 
of  recreation  and  entertainment,  and 
it  will  also  give  their  families,  parents, 
wives  or  sweethearts  first  hand  news 
of  their  activities  in  the  Army." 

CONVENTION  URGED 

FOR  NEWS  EDITORS 

CALLING  of  a  second  "NAB  Con- 
vention" in  June  or  July  to  be  at- 

tended by  program  directors,  news 
editors  and  special  events  directors 
is  urged  in  the  annual  report  of 
Edward  M.  Kirby,  director  of  pub- 

lic relations  for  the  NAB  and  civil- 
ian advisor  on  radio  to  the  War 

Department. In  suggesting  the  convention  Mr. 
Kirby  said  the  purpose  of  the  meet- 

ing would  be  to  allow  these  "spe- cialists immediately  concerned  the 
opportunity  to  exchange  and  estab- 

lish programming  and  news  poli- cies, commercial  and  sustaining, 
needed  in  the  emergency  we  now 

face." 

The  NAB  public  relations  head 
cited  the  twin  meetings  of  the 

newspaper  fraternity  as  "ample 
precedent"  for  the  move.  Mr.  Kirby 
said  the  American  Newspaper  Pub- 

lishers Assn.  meets  once  a  year  at 
a  management  convention,  while 
the  American  Society  of  Newspaper 
Editors  meets  separately — a  con- 

vention of  news  specialists  em- 
ployed by  management. 

Finance  Discs 

HOUSEHOLD  FINANCE  Corp., 

Chicago,  on  May  12  started  a  13- 
week  test  campaign  of  five-weekly 
one-minute  transcribed  announce- 

ments on  WCFL  and  WJJD,  Chi- 
cago. In  addition,  during  the  last 

part  of  March  and  first  part  of 
April,  firm  started  five-weekly  five- minute  news  programs  on  CKLW, 
Detroit;  WMAN,  Mansfield,  O.; 
WAKR,  Akron,  and  five-weekly 
quarter-hour  variety  programs  on 
WMMN,  Fairmont,  W.  Va.  Con- tracts are  for  52  weeks.  Agency  is 
BBDO,  Chicago. 

CHAS.  B.  KNOX  GELATIN  Co., 
Johnston,  N.  Y.,  has  entered  into  a 
supplemental  stipulation  with  the  Fed- eral Trade  Commission  to  stop  certain 
advertising  claims  for  Knox  Gelatin 
and  Sparkling  Gelatin,  according  to  an 
FTC  announcement  last  Friday. 

FLIGHT  REGALED  and  ready  to 
go  is  Johnny  Wood,  announcer  of 

WPEN,  and  W3XE,  Philco's  experi- mental television  station  in  Phila- 
delphia. Johnny  joined  the  Marine 

Naval  Reserve  two  months  ago  and 
will  report  to  the  naval  air  station 
May  13  for  further  flight  training. 
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PUSH  BUTTON 

It's  second  nature  for  most  radio  listeners  in  the 
New  York  area  to  push  the  button  on  their  radio 

dials  marked  WEAF.  They've  been  doing  it  for 
years.  And  no  wonder!  WEAFcarries  7  of  the  10  most 

popular  programs  on  the  air.  What's  more,  WEAF 
as  the  New  York  outlet  of  the  NBC  Red  Network, 

carries  the  fullest  schedule  of  popular  features  in  the 

entire  market — theprograms  most  people  listen  to  most! 

But  there's  still  another  reason  for  WEAF's  ever- 

increasing  popularity  in  the  world's  richest  and  most 
concentrated  market.  Since  last  November,  WEAF's 

signal  has  been  better-than-ever — because  it  comes 

to  listening  millions  via  the  "salt  water  way."  You 

see,  WExAF's  50,000-watt  transmitter  is  located  at 
Port  Washington,  Long  Island.  The  path  from 

antenna  to  New  York  travels  almost  entirely  over 

Long  Island  Sound — and  there's  no  better  sounding 
board  for  radio  than  salt  water.  This  makes  it  pos- 

sible for  WEAF  to  lay  down  a  signal  of  at  least  25 

millivolts — day  and  night — in  New  York's  5  boroughs 
— give  all  listeners  in  the  New  York  area  a  reception 
from  2  H  to  10  times  clearer  than  ever  before! 

We  could  tell  you,  too,  about  listeners  in  Florida, 

Texas  and  Alaska,  who  praise  WEAF's  reception  in 

those  scattered  areas.  But  let's  forget  about  that. 

The  main  thing  to  remember  is — WEAF  dominates 
the  world's  richest  and  most  concentrated  market. 

So  if  you  want  your  sales  message  to  enter  the  great- 

est number  of  homes— be  sure  to  send  it  via  WEAF's 

"salt  water  way"  into  the  world's  richest  market. 
National  Broadcasting  Company — A  Radio  Corpor- 

ation of  America  Service. 

THE  SALT  WATER  WAY  TO  THE  WORLD'S  RICHEST  MARKET 

NEW  YORK  •  50,000  WAT^ 



Summer  Time  Sales  to  Break  Records 

Normal  Industry  Gains, 
Defense  Funds  Are 

Main  Factors 

(Continued  from  page  19) 

to  take  advantage  of  boom  town 
purchasing. 

It  was  also  pointed  out,  however, 
that  orders  for  materials  in  one 
city  usually  mean  orders  for  tools, 
specialized  equipment  and  supplies 
from  dozens  of  other  cities,  so  that 
the  real  effect  of  the  defense  pro- 

gram has  been  increased  payrolls, 
and  therefore  purchasing  power, 
throughout  the  country,  rather  than 
being  confined  to  the  defense  cities 
per  se. 

Luxury  Buying 

The  radio  director  of  one  large 
gency  explained  it  like  this:  "We 

c;re  making  surveys  of  the  cities 
getting  defense  orders,  but  we  are 
not  planning  to  rush  into  these 
cities  im.mediately  because  we  feel 
that  it  will  be  another  six  months 
before  the  increased  spending  there 
will  be  felt  by  the  advertiser. 

"In  package  goods  it  is  our  be- 
lief that  the  increase  will  not  be 

in  volume,  but  in  dollar  sales.  In 
other  words,  with  income  levels 
going  up,  the  defense  areas  will 
be  markets  for  15-cent  rather  than 
10-cent  cigarettes,  for  25-cent  tubes 
of  toothpaste  instead  of  10-cent 
tubes.  To  a  certain  extent,  the  de- 

fense program  has  put  these  com- 
munities into  the  luxury  buying 

brackets". 
Following  this  line  of  reasoning, 

it  might  have  been  expected  that 
the  defense  program  would  have 
produced  more  advertising  for  elec- 

tric refrigerators,  ranges,  washing- 
machines,  etc.  Such  items,  however, 
have  not  appeared  on  either  net- 

work or  national  spot  schedules, 
although  several  station  represent- 

atives reported  with  some  indigna- 
tion that  their  stations  are  carry- 
ing quite  a  volume  of  advertising 

for  such  merchandise,  all  placed  by 
local  dealers  and  at  local  rates. 

Certainly,  on  a  national  scale, 
there  has  been  no  appreciable 
change  in  the  line-up  of  radio-ad- 

vertised merchandise.  Foods,  bev- 
erages, soaps,  drugs  and  cosmetics, 

cigarettes,  candy  bars,  gasolines 
and  motor  oils  continue  to  supply 
most  of  radio's  revenue  just  as  in 
the  past. 

Such  products,  by  and  large,  are 
not  apt  to  be  affected  by  priority 
schedules  nor  is  their  volume  of 

sales  apt  to  skyrocket  with  in- 
creased purchasing  power. 

An  analysis  of  advertising  in 
England  during  the  first  year  of 
the  war,  recently  published  by  a 
drug  trade  paper,  showed  auto- 

motive advertising  off  80%,  house- 
hold equipment  advertising  off  60%, 

etc.,  but  a  decline  in  drug  adver- 
tising off  only  7%.  If  it  is  fair  to 

compare  the  two  countries,  it  might 
then  be  assumed  that  under  sim- 

ilar conditions  radio  would  be  less 
affected  than  other  media  with  a 
larger  percentage  of  business  from 
the  automotive  and  home  appliance fields. 

Institutional  Drives 

Another  expectation  that  failed 
to  materialize  was  the  anticipated 
volume  of  institutional  advertising 
on  the  air.  Radio,  which  began  its 
commercial  life  almost  exclusively 
as  an  institutional  medium,  has  so 
ably  proved  its  power  to  sell  mer- 

chandise that  there  are  only  a  hand- 
ful of  institutional  shows  on  the  air 

today,  and  most  of  them  are  of  long 
standing. 
American  Can  Co.,  which  re- 

cently started  a  series  on  MBS 
to  promote  its  Keglined  cans,  is 
cancelling  at  the  end  of  the  first 
13  weeks  because  of  defense  de- 

mands for  tin,  rather  than  continue 
to  do  an  institutional  job.  Several 
agency  executives  expressed  the 
belief  that  as  priorities  cut  further 
into  the  national  production  of  con- 

sumer goods,  other  manufacturers 
will  go  off  the  air  rather  than  con- 

tinue on  an  institutional  basis. 
As  far  as  could  be  discovered, 

no  advertisers  are  planning  in- 
creased advertising  as  a  means  of 

curtailing  the  size  of  their  profits 
taxes.  On  the  contrary,  there  may 
be  some  curtailments  in  advertising 
to  enable  the  payment  of  those 
taxes.  But  on  the  whole  it  is  confi- 

dently expected  that  the  increase 
in  package  goods  advertising  will 
more  than  make  up  for  other  losses. 

Spot  radio  advertising  contin- 
ues to  grow  rapidly,  following  the 

trend  of  the  past  few  years.  New 
advertisers,  notably  several  maga- 

zine publishers,  who  are  using  reg- 
ular spot  campaigns  to  announce 

the  contents  of  their  publications 
and  so  stimulate  newsstand  sales, 
and  a  number  of  new  grocery  and 
drug  products  which  are  testing 
radio  in  smaller  markets,  account 

for  some  of  the  increase,  while  more 
extensive  use  of  spot  by  former 
advertisers  supplies  the  rest. 
Announcements  are  in  such  de- 

mand that  the  better  spots  on  the 
better  stations  are  already  sold  out 
for  months  ahead.  Participating 
programs,  long  used  by  local  ad- 

vertisers, are  rapidly  finding  favor 
with  national  accounts  as  well. 

Chain-Break  Problem 

Resentment  against  "hitch-hik- 
ing" chain-break  announcements  on 

the  part  of  national  advertisers, 
particularly  sponsors  of  high-rat- 

ing evening  programs,  has  again 
reached  the  "something's  got  to  be 
done  about  it"  stage,  but  without 
having  any  apparent  effect  on  the 
prevalence  of  such  spots,  possibly 
because  of  many  of  the  loudest 
objectors  are  among  the  largest 
users  of  this  type  of  radio  ad- vertising. 

One  leading  station  representa- 
tive said  that  a  careful  analysis 

of  station  revenue  had  convinced 
him  that  spot  announcements  ac- 

count for  more  than  half  the  aver- 

age station's  income,  and  that  un- der such  conditions  there  is  little 
likelihood  of  the  broadcasters 
agreeing  to  any  curtailment  of 
announcements  unless  the  adver- 

tisers would  guarantee  to  replace 
them  with  an  equal  dollar  volume 
of  commercial  programs. 

Another  trend,  just  getting  under 
way,  is  toward  Saturday  morning 
time,  which  has  probably  been  the 
most  neglected  period  by  radio  ad- 

vertisers, although  numerous  sur- 
veys have  shown  Saturday  morn- 
ings to  have  a  larger  potential 

audience  than  any  other  weekday 
morning.  Many  agency  men  re- 

ported that  they  and  their  clients 
were  watching  closely  the  progress 
of  current  Saturday  morning  pro- 

grams, and  it  is  anticipated  that 
before  the  year  is  out  the  amount 
of  Saturday  morning  advertising 

INTERVIEWS  among  the  strik- 
ing soft  coal  miners  at  Cranberry, 

W.  Va.,  were  treated  to  the  delight- 
ful personality  of  a  woman  program 

manager,  Kathryn  Riddick,  then  of 
WJLS,  Beckley.  When  the  mines  in 
this  area  shut  down  Miss  Riddick 
took  the  station's  mobile  unit  to  the 
strike  scenes  every  day  for  a  week 
and  conducted  quarter-hour  pro- 

grams, since  most  of  the  station's listeners  are  miners  and  their  fami- 
lies. Assisting  Miss  Riddick  ia 

Charles  Armentrout,  assistant 
manager.  Since  this  picture  was 
made  Miss  Riddick  has  joined 
WKWK,  Wheeling. 

on  the  air  will  rival  that  of  any other  day. 

While  daylight  saving,  with  its 
concurrent  mixup  of  network  and 
local  schedules  in  communities 
which  remain  on  standard  time  the 
year  round,  has  occasioned  more 
talk  this  year  than  for  some  years 
previously,  most  of  the  radio  exec- 

utives interviewed  have  come  to 

take  it  as  "one  of  those  things" 
about  which  not  much  can  be  done, 
unless  the  Government  should  de- 

cide to  put  the  entire  country  on 
a  DST  basis. 

Draft  Hits  Agencies 

Another  newer  problem,  that  of 
replacing  men  who  have  been 
drafted  into  the  Army,  has  as  yet 
caused  no  serious  trouble  for  radio 

stations,  according  to  network  offi- 
cials and  station  representatives. 

Several  agency  executives,  how- 
ever, said  that  their  own  organiza- 
tions are  being  seriously  affected. 

As  one  radio  director  put  it, 
"Advertising  is  one  of  the  most 
specialized  of  businesses  and  a 
good  agency  executive,  especially 
in  radio,  is  a  rare  combination  of 
salesman,  executive  and  creative 
artist.  Such  men  can't  be  devel- 

oped overnight  and  when  one  is 
drafted  it  competely  upsets  the  or- 

ganization. "One  of  our  men  was  deferred 
for  six  months  because  he  was 
working  on  a  radio  program  where 
it  would  be  impossible  to  replace 
him  any  sooner."  Others  reported 
that  while  the  draft  had  not  par- 

ticularly affected  them,  they  were 
apprehensive  as  to  the  future,  since 
a  number  of  executives,  while  be- 

yond the  draft  age,  are  reserve 
officers  and  subject  to  immediate 
call. 

Despite  all  the  unusual  prohlems 
caused  by  the  war  across  the  seas 
and  its  I'epercussions  here  and  de- 

spite all  the  fears  for  what  the 
future  may  bring,  most  executives 
interviewed  did  not  bring  up  such 
topics  until  they  were  suggested. 

Rather,  when  asked  about  busi- 

THEY  WERE  IN  THE  ARMY  THEN 

One  of  a  Series 

WITH  THE  CANADIAN  Expeditionary  Forces  during  the  first  World 
War  went  these  three  native  Canadians,  two  of  whom  were  badly  wounded 
in  action  and  one  of  Avhom  is  again  in  active  service  now.  All  are  promi- 

nent in  radio.  Turn  to  page  57  for  their  identification. 

BROADCASTING  •  Broadcast  Advertising May  12,  1941  •  Page  39 



ness.and  their  radio  schedules^  they 
talked  about  the  normal  business 
proWems  and  conditions  without 
reference  to  the  state  of  the  na- 

tion and  the  worl'l.  Business  for  the 
nonce  is  good:  advertising  is  up; 
summer  commercial  broadcasting 
will  dip  less  this  year  than  ever 
before. 

Certainly  the  general  increase 
in  income  levels  has  something  to 
do  with  increasing  the  traditional 
summer  slump,  but  more  emphasis 
was  placed  on  the  growing  realiza- 

tion of  the  advertiser  that  most 
people  are  at  home  most  of  the 
summer,  and  that  portable  and 
automobile  radios,  in  ever  increas- 

ing number,  accompany  vacation- 
ers on  their  travels,  making  them 

almost  as  available  for  programs 
and  commercial  messages  as  dur- 

ing the  winter  months. 

CHICAGO 

By  EDWARD  CODEL 

MIDWEST  agencies,  advertisers, 
station  executives  and  representa- 

tives are  looking  forward  to  the 
coming  season  and  coming  cam- 

paigns with  confidence. 
On  the  whole,  the  outlook  is  en- 

couraging; local,  national  spot  and 
network  business  is  still  on  the  rise 
and  will  continue  to  be  so  through 
the  remainder  of  the  year.  This 
statement  will  still  hold  true,  ac- 

cording to  the  majority,  even  if 
this  country  actually  joins  in 
armed  conflict,  with  the  possible 
exception  of  a  lag  at  the  time  of 
actual  entry.  This  lag,  it  is  believed, 
could  last  at  most  but  a  few 
months. 
Government  priorities  should 

cause  no  great  concern  to  radio. 
With  but  one  exception  of  all  those 
questioned,  did  priorities  seem  a 
problem.  For  the  most  part  priori- 

ties affect  the  so-called  "heavy"  in- 
dustries. These  industries  have  al- 

ways been  the  least  lucrative  of  all 
radio  advertisers.  Naturally,  priori- 

ties will  be  felt  in  some  instances, 
especially  tin,  but  not  enough  to 
change  the  advertising  outlook. 

Summer  Bright 

On  the  question  of  summer  ad- 
vertising, there  was  no  disagree- 

ment. Revenue  for  the  summer  will 
be  high ;  the  highest,  it  is  believed, 
in  the  history  of  summer  radio  ad- 

vertising. With  more  money  in  cir- 
culation, advertisers,  with  the  ex- 

^;eption  of  those  with  seasonal  prod- 
jucts,  are  ".sticking  to  their  guns" 
ja/nd  even  increasing  expenditures. 

some  cases  less  expensive  net- 
-work  shows  will  be  substituted  but, 
more  important,  the  number  of 
imarlsets  and  the  total  volume  of 
:air  time  u.sed,  will  not  be  dimin- 
lished. 

Other  factors  tending  to  hold  ad- 
vertisers who  formerly  pared  ex- 

penditures in  summer  are: 
1.  A  desire  to  hold  choice  network 

or  local  air  time. 
2.  The  more  than  2,000,000  port- 

able radios  now  in  use  and  the 
equal  of  greater  number  of  auto- 

mobile radios. 

SAMPLING  the  delicious  cooking  of  Jane  Weston,  WOWO-WGL,  Fort 
Wayne,  whose  Modern  Home  Forum  they  sell,  is  the  Chicago  staff  of  the 
NBC  Spot  Sales  Division,  which  represents  the  stations  nationally.  Fiesta 
came  during  a  lull  in  activities  when  the  NBC  Spot  Staff  was  entertained 
by  WOWO-WGL.  Golf,  specially  arranged  air  shows  and  banquets  were 
the  order  of  the  day.  Smilin'  through  the  festivities  are,  standing  (1  to 
r),  Gil  Berry,  Phil  Steitz,  NBC;  Franklin  Tooke,  WOWO-WGL  Pro- 

gram Director;  Jimmy  McEdwards,  Ray  Neihengen,  NBC;  Frank  V. 
Webb  sales  manager,  J.  B.  Conley,  WOWO-WGL  manager,  and  Jane 
Weston.  Seated,  Maurice  (Mo)  Boyd,  Rudi  Neubauer,  NBC,  and  Oliver 
Morton,  in  charge  of  Westinghouse  station  sales  at  NBC. 

3.  The  general  all-round  im- 
provement of  summer  radio  pro- 

grams. 4.  The  large  number  of  partici- 
pation shows  using  name  bands 

and  other  outstanding  features, 
which  allow  advertisers  with  small 
appropriations  an  opportunity  to 
sponsor  a  portion  of  a  specially- 
built  big-time  production. 

5.  Large  advertisers  have  found 
that  averages  of  costs  and  program 
ratings  if  based  on  a  12-month 
basis  are  ahead  of  those  based  on  a 
9-month  basis  when  total  results 
are  considered.  In  many  instances, 
agencies  said,  the  loss  sustained  in 
product  sales  by  dropping  advertis- 

ing during  the  summer  has  been 
far  greater  than  if  advertising  had 
been  continued  during  the  summer 
months  even  if  returns  per  dollar 
spent  were  less  than  in  the  other 
seasons  of  the  year.  Ratings  on 
some  programs  have  never  climbed 
back— many  times  because  choice 
broadcast  time  was  lost — after  a 
summer  layoff. 

6.  In  the  Midwest,  especially,  the 
Rural  Electrification  Administra- 

tion has  brought  power  to  many 
areas  which  are  now  markets  for 
all  products  electrically  operated. 

And  along  with  the  death  of  the 
"summer  myth"  is  also  sounded  the 
knell  for  special  summer  rates.  The 
few  remaining  are  negligible. 

Taxes  Not  the  Key 

A  surprising,  almost  unanimous 
declaration  was  expressed  by  agen- 

cies and  sponsors  regarding  an- 
ticipated increased  excise  and  ex- 

cess profits  taxes.  Six  months  ago 
there  was  much  talk  regarding  in- 

creased taxation  causing  sponsors 
to  exploit  new  markets,  develop  ad- 

ditional products,  improve  pack- 
aging and  general  increase  adver- 
tising appropriations. 

Today  there  is  a  somewhat  dif- 
ferent tune.  Not  the  taxes  levied 

by  the  Government  but  money  in 
circulation,  in  the  most  part  fur- 

nished by  the  Government,  is  raised 
as  the  cause  for  increased  expendi- 

tures. A  composite  of  the  senti- 
ments expressed  could  be  stated: 

"We  intend  to  promote  to  the  full- 
est extent  during  this  period  of 

economic  plenty.  But  the  reason 
for  this  promotion  is  increased 
spending  caused  by  higher  wages 
and  more  employment,  not  an  at- 

tempt to  spend  our  profits  so  that 

we  pay  less  taxes". In  some  instances  where  de- 
mand may  exceed  the  supply  in 

some  companies  (due  to  priorities), 
"insurance"  advertising  —  that 
which  serves  only  to  keep  the  com- 

pany and  trade  name  before  the 
public  and  is  institutional  in 
nature — will  be  used.  Not  one  in- 

stance could  be  found  of  a  sponsor 
willing  to  cease  advertising  if  his 
plant  were  operating  to  capacity. 
Before  and  during  World  War  I, 
newspapers,  magazines  and  outdoor 
advertising  profited  by  this  adver- 

tising. Radio  is  now,  and  will  con- 
tinue in  greater  measure,  to  get  a 

large  share. 

Sponsor's  Job Under  capacity  production,  the 
sponsor  has  the  many-fold  job  of 
maintaining  established  distribu- 

tors and/or  dealers,  keeping  the 
consumer  acceptance  strong  despite 
the  fact  that  deliveries  cannot  al- 

ways be  made,  and  maintaining  the 
morale  of  the  trade.  Continued 

advertising  of  the  "insurance"  type 
will,  when  normal  times  return, 
move  goods  off  the  shelves  by  pure 
momentum,.  In  addition,  this  type 
of  advertising  informs  the  public 
that  the  advertiser  is  doing  his 
part  to  the  best  of  his  ability.  Thus 
prestige  is  gained. 

The  basic  buying  market  must 
be  maintained  and  the  sponsor 
knows  it.  With  millions  of  buyers 
entering  new  markets  each  year 
reduction  of  advertising,  even  for 
a  short  time,  may  undue  years  of 
effort    and    expenditures.  Estab- 

lished brand  names  give  consumers 
the  opportunity  to  recognize  prod- 

ucts of  certain  quality  and  uniform- standards.  When  emergency  con- 
tracts expire,  if  advertising  is  cur- 

tailed, sponsors  may  find  them- 
selves on  the  outside.  Besides,  na- 
tional advertising  is  a  sign  of  con- 

fidence in  the  future.  The  Midwest 
survey  shows  that  sponsors  are  well 
aware  of  this  fact. 

Effect  of  Draft 

The  draft,  thus  far  at  least,  has 
caused  so  little  disruption  to  nor- 

mal efficiency  that  it  is  brushed 
aside  with  a  wave  of  the  hand.  Sta- 

tions, especially,  are  unusually  well 
prepared  for  this  emergency.  One 
Chicago  station,  effective  the  day 
the  draft  started,  began  the  train- 

ing of  three  people  for  every  job 
in  the  organization !  Each  person  of 
eligible-draft  age  has  taught  the 
fundamentals  of  his  position  to 
two  others.  Jobs  were  switched  for 
short  periods  of  time.  Now  prepara- 

tion is  complete.  This  will  be  con- 
tinued for  the  duration  of  the  draft 

and  as  and  when  the  person  in 
charge  of  certain  work  is  called, 
there  will  be  two  others  who  know 
his  work  and  a  third  will  start 

training.  Most  stations  and  agen- 
cies have  made  some  preparation 

along  this  line.  As  yet,  no  key  men 
have  been  lost  to  Midwest  organ- izations. 

Luxury  items,  it  is  generally  be- 
lieved, should  profit  greatly  during 

the  remainder  of  1941.  The  average 
American  family  has  always  had 
enough  income  for  the  necessities 
of  life  and  a  few  of  the  luxuries. 
With  increased  incomes  due  to  in- 

creased wages  and  the  other  fac- 
tors, the  luxury  items  will  be  among 

the  first  to  profit.  If  there  is  a 
shortage  of  new  automobiles  due  to 
the  agreed  20%  cut  in  production 
by  the  industry  and  the  deletion 
of  1943  models,  which  has  been 
agreed  to  by  the  major  companies, 
the  used-car  market  will  come  to 
the  fore.  The  trend  is  apparent 
when  one  realizes  that  although  the 
national  income  went  up  but  5% 

during  the  last  year,  dollar  sales of  automobiles  went  up  25%. 
Women  can  now  look  forward  to 

additional  fineries;  families  in  gen- 
eral to  improved  homes  and  the 

things  that  make  them  more  com- fortable. 

Musical  Spot  Trend 

The  trend  toward  transcribed 

musical  spot  announcements  is 
growing  steadily.  Many  sponsors 

are  having  sales  messages  incor- 
porated in  rhyming  jingles.  Single 

voices,  duets,  trios,  musical  ensem- bles and  orchestras  are  being  used 

for  this  purpose.  Some  one-minute 
time  is  being  purchased — and  more 
will  be  in  the  future— for  20  or 
30  seconds  of  commercial  preceded 
and  followed  by  a  musical  selection. 

In  most  cases  the  musical  portion 
or  melody  of  the  jingles  remain 
the  same  with  the  selling  commer- 

cial being  varied.  It  was  found  that 
many  Midwest  agencies  are  recom- 

mending these  types  of  commercials 
except  for  very  small  campaigns 
where  the  music  or  jingles  would 
not  be  heard  often  enough  so  that 
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the  sponsor  could  be  identified  by 
repetition. 

The  musical  situation  has  settled 
itself  to  the  complete  satisfaction  of 
station  and  agencies.  ASCAP  seems 
not  to  be  missed  by  any  of  those 
interviewed. 

Roundup 

Here  are  a  few  of  the  more  im- 
portant facts  brought  forward  by 

individuals  or  small  groups  of  Mid- 
west executives: 

While  six  months  ago  there  was 
much  talk  of  "war  clauses"  in  con- 

tracts, today  this  seems  to  have 
almost  entirely  died  out.  This  is 
taken  as  a  healthy  sign  by  agencies. 

StatioHs  report  that  more  than 
ever,  sponsors  and  agencies  are  ask- 

ing advice  regarding  the  best  type 
of  programs  to  reach  their  par- 

ticular audiences.  Stations  believe 
this  will  lead  to  a  greater  number 
of  local,  live  talent  shows  during 
the  summer  and  fall. 

There  is  general  belief  that  na- 
tional daylight  saving  time  would 

be  favorable.  Today,  for  example, 
in  driving  on  almost  a  straight  line 
of  little  more  than  200  miles  in 
Illinois  it  is  necessary  to  change  the 
watch  four  times  to  conform  to 
local  time. 

MIDWEST  ACCOUNTS  AND  CAMPAIGNS 

DETROIT 

PROSPECTS  for  radio  business 
out  of  the  Detroit  area  are  both 
bright  and  gloomy.  Perhaps  no- 

where else  in  the  country  is  the 
entire  outlook  so  conditioned  by  the 
agencies  growing  out  of  the  war 
and  the  defense  program.  If  "busi- 

ness as  usual"  continues  to  any 
fair  degree,  the  likelihood  is  that 
radio  time-buying  will  continue  to 
gain.  In  the  same  breath,  each  con- 

traction of  "business  as  usual"  in 
favor  of  augmented  armament  out- 

put appears  likely  to  develop  re- 
strictions in  the  use  of  all  adver- 

tising media. 
Auto  Troubles 

The  automobile  companies  ac- 
count for  an  overwhelming  share 

of  advertising  booked  out  of  De- 
troit, and  their  situation,  likewise, 

is  good  and  bad.  On  the  one  hand, 
retail  sales  are  booming  along  at 
levels  which  have  established  rec- 

ords for  the  particular  months  in- 
volved straight  through  from  last 

October  until  April.  April's  volume 
was  close  to  the  all-time  record 
peak  of  April,  1929. 

But  on  the  other  side  of  this  pic- 
ture is  the  fact  that  the  Office  of 

Production  Management  has  al- 
ready arranged  a  20%  curtailment 

in  output  during  the  1942  model 
year,  starting  early  next  fall.  Al- 

though no  executive  of  the  industry 
will  put  himself  on  record  on  the 
subject,  general  belief  here  is  that 
this  reduction  will  be  followed, 
sooner  or  later,  by  a  further  slash. 

The  effect  of  improved  sales  has 
been  readily  noted  throughout  the 
country  in  radio  circles.  As  has  be- 

come a  fairly  settled  policy  in  the 
auto  industry,  radio  time  is  bought 
(with  the  exception  of  the  few 
chain   shows)    on   dealer  or  zone 

LISTED  here  are  some  of  the  Mid- 
west accounts,  or  accounts  placed 

through  Midwest  agencies,  which 
plan  summer  and/or  fall  cam- 

paigns. A  number  have  their  ac- 
counts divided  among  agencies  lo- 

cated in  various  parts  of  the  coun- 
try. Following  the  account  name  is 

its  home  city  and  the  type  of  cam- 
paign planned: 

Consolidated  Drug  Trades,  Chicago,  live 
and  transcribed  local  programs. 
American  Dairy  Assn.,  Chicago,  spot 

announcements. 
Armour  &  Co.,  Chicago,  network. 
Luxor  Cosmetics,  Chicago,  network. 
Pepsodent  Co.,  Chicago,  network. 
Armand  Co.,  Des  Moines,  spot  announce- ments. 
Sheaffer  Pen  Co.,  Ft.  Madison,  la.,  spot 

announcements. 
Pinex  Co.,  Fort  Wayne,  spot  progra- Keystone  Steel  &  Wire  Co.,  Peoria,  111., 

programs. Wm.  Wrigley  Jr.  Co.,  Chicago,  network, 
spot  announcements  and  programs. 
Acme  White  Lead  &  Color  Works,  De- troit, network. 
John  Morrell  &  Co.,  Ottumwa,  la.,  spot 

and  network  programs. 
Skelly  Oil  Co.,  Kansas  City,  network. 
Hall  Bros.  Kansas  City,  network. 
Hecker  Products  Corp.,  Chicago,  spot  an- nouncements and  programs. 
Pure  Oil  Co.,  Chicago,  network. 
Hulman  &  Co.,  Terre  Haute,  Ind.,  spot 

announcements. 
Murphy  Products,  Burlington,  Wis.,  s. 

announcements  and  programs. 
Carnation  Co.,  Milwaukee,  network  and 

transcribed  programs. 
Cudahy  Packing  Co.,  Chicago,  network. 
Horlick's  Malted  Milk  Corp.,  Racine, transcribed  programs. 
Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 

network,  spot  announcements  and  pro- 
grams. F.  Ad.  Richter  &  Co.,  Brooklyn,  spot  an- nouncements. 

Beaumont  Lab.,  St.  Louis,  spot  announce- 
ments and  programs. 

Campbell  Cereal  Co.,  Minneapolis,  spot announcements. 
McKesson  &  Robbins,  Bridgeport,  spot announcements. 
O'Cedar  Corp.,  Chicago,  spot  announce- ments. 
Procter  &  Gamble  Co.,  Cincinnati,  net- work, spot  announcements  and  programs. 
Pierce's  Medicines  Inc.,  Buffalo,  spot  an- nouncements. 
White    Labs.,    Newark,    spot  announce- 

Gilmore  Oil  Co.,  Los  Angeles,  spot  an- 
nouncements. 

Colgate-Palmolive-Peet  Co.,  Jersey  City, 
network  and  spot  announcements. Dr.  W.  B.  Caldwell  Inc.,  Monticello,  111., 
one-minute  transcriptions. 

Ralston  Purina  Co.,  St.  Louis,  network. 
Wheeling  Steel  Corp..  Wheeling,  network. 
Curtiss  Candy  Co.,  Chicago,  network,  spot 

announcements  and  programs. 
Grove  Labs.,  St.  Louis,  network,  spot 

announcements  and  programs. 
Plough  Inc.,  Memphis,  spot  announce- ments and  programs. 
Chattanooga  Medicine  Co.,  Chattanooga, 

programs. Kellogg  Co.,  Battle  Creek,  Mich.,  spot 
announcements  and  programs. 

Standard  Oil  Co.  of  Indiana,  Chicago,  net- work. 
Brown  &  Williamson  Tobacco  Corp., 

Louisville,  spot  announcements,  programs, 
and  network. 
Milwaukee  R.  R.,  Chicago,  spot  an- nouncements. 
Holland  Furnace  Co.,  Holland,  Mich., 

network. 
Phillips  Petroleum  Co.,  Bartlesville,  Okla., 

spot  programs. General  Mills,  Minneapolis,  network  and 
spot  programs. 

Shell  Oil  Co.,  midwest,  spot  programs. 
T.  M.  Sayman  Products  Co.,  St.  Louis, 

transcribed  programs. 
Kroger  Grocery  &  Baking  Co.,  Cincin- nati, transcribed  programs. 
Oelwein  Chemical  Co.,  Oelwein,  la.,  spot 

announcements. 
Dr.  Ellis  Sales  Co.,  Pittsburgh,  spot  an- nouncements and  programs. 
Quaker  Oats  Co.,  Chicago,  network. 
Lewis,  Howe  Co.,  St.  Louis,  network. A.  E.  Staley  Mfg.  Co.,  Decatur,  III., 

transcribed  programs  and  spot  announce- 
ments. 

Little  Crow  Milling  Co.,  Warsaw,  Ind., 
spot  programs. Reid,  Murdoch  &  Co.,  Chicago,  spot 
announcements. 

Marrow's    Inc.,    Chicago,  network. 
Omar  Inc.,   Omaha,   spot  programs. 
Mars  Inc.,  Chicago,  network. 
Miles  Labs.,  Elkhart,  Ind.,  network. 
Williamson  Candy  Co.,  Chicago,  net- work. 
Campana  Sales  Co.,  Batavia,  111.;  net- work. 
Falstaff  Brewing  Corp.,  St.  Louis,  spot announcements  and  programs. 
Pennsylvania  Salt  Mfg.  Co.,  Philadel- 

phia, transcribed  announcements. 
F.  W.  Fitch  Co.,  Des  Moines,  network. 
S.  C.  Johnson  &  Son,  Racine,  network. 
Swift   &   Co.,   Chicago,   spot  announce- ments and  network. 
Kraft  Cheese  Co.,  Chicago,  network. 

recommendation,  with  costs  pro- 
rated between  the  retail  outlets  and 

the  factories  in  a  very  few  cases, 
by  dealers  completely  in  others. 

Accordingly,  the  factory  agen- 
cies are  unable  to  say  with  any  ac- 

curacy how  much  increase  has  been 
manifested  since  the  turn  of  the 
year  in  radio  advertising.  But  re- 

quests for  scripts,  etc.,  furnished 
by  the  factories  are  generally  re- 

ported to  have  increased.  On  this 
basis,  and  on  the  basis  of  reports 
of  individual  stations  of  new  busi- 

ness, the  agency  men  believe  there 
has  been  a  noticeable  pickup  in  ra- 

dio spot  purchasing  by  their  re- 
spective outlets  through  the  coun- try. 

This  is  expected  to  continue  as 
long  as  sales  keep  in  high  gear — 
and  sales  are  expected  to  hold 
strong  as  long  as  cars  are  obtain- 
able. 

The  situation  would  appear  to 
presage  a  more  active  summer  than 
usual,  so  far  as  radio  sales  are  con- 

cerned. After  that,  as  President  C. 
E.  Wilson  of  General  Motors  said 
at  a  news  conference  late  in  April, 
"nobody  knows  what  v/ill  happen, 
and  anything  could." 

It  is  a  certainty,  with  the  20% 

OPM  curtailment,  that  no  more 
than  4,000,000  vehicles  will  be  built 
in  the  1942  model  run.  This  is 
slightly  below  the  size  of  the  1940 
model  span,  and  on  that  basis  it 
might  be  hypothesized  that  radio 
advertising,  insofar  as  automotive 
accounts  are  concerned,  will  be 
slightly  below  the  bookings  between 
October,  1939,  and  July,  1940. 

But  if  further  curtailments  come, 
past  experience  would  indicate  that 
radio  will  suffer  somewhat  more 
than  proportionately. 

What  to  Expect 

It  is  expected  here  that  regard- 
less of  the  size  of  the  curtailment, 

however,  that  a  fairly  active  start 
will  be  seen  on  the  1942  model  year. 
Reasonably  good  production  and 
promotion  activity,  then,  could  be 
expected  in  the  early  fall  of  this 

year. 
The  transition  from  automotive 

manufacture  to  armament  output 
in  the  Detroit  area,  one  of  the  focal 
points  of  the  nation  in  this  respect, 
is  not  expected  to  be  accomplished 
without  maladjustment.  Scattering 
unemployment  during  the  late  fall 
and  early  winter  months  is  believed 
almost  impossible  to  avoid.  So  it 
might  be  expected  that  a  rather 

lush  period  of  consumer  buying  and 
attendant  radio  promotion  this 
summer  may  be  followed  by  some 
slackening  in  the  fall.  Accordingly, 

retail  promotion  over  radio,  an  in- 
creasing tendency  in  Detroit  in  the 

past  few  years,  may  momentarily 
halt  after  the  summer  months,  but 
could  be  expected  to  improve  later. 

Incidentally,  there  appear  few 
signs  of  a  summer  slackening  in 
Detroit,  due  to  the  intense  pace  of 
manufacturing  and  high  employ- 

ment totals.  Stations  report  good 
business  and  good  anticipations. 

Naturally,  this  entire  picture  can 
be  summarily  thrown  out  of  focus 
by  labor  trouble,  always  a  factor 
in  appraising  Detroit  conditions. 
The  Ford  strike  in  early  April, 

throwing  100,000  men  out  of  work 
in  the  area  for  a  fortnight,  was 

just  bringing  a  slump  in  Detroit 
trade  and  local  advertising  re- 

trenchment had  already  begun. 
Labor  negotiations  for  General 

Motors  Corp.  are  proceeding,  and 
if  they  should  eventuate  in  a  strike, 
a  situation  like  grew  out  of  the 
Ford  tieup  might  develop,  not  only 
in  Detroit  but  in  many  other  Mich- 

igan and  midwest  cities  where  the 
far-flung  plants  of  GM  are  located, 
it  was  indicated  last  week. 

LOS  ANGELES 

By  DAVID  GLICKMAN 
CHECK-UP  with  Pacific  Coast 

agency  timebuyers,  sponsors,  broad- casters and  station  representatives 
reveals  that  war  jitters,  prevalent 
throughout  other  sections  of  the 
country,  have  had  no  ill  effect  on 
Western  radio  business. 

To  the  contrary,  the  West  Coast 
is  reaping  a  harvest  from  new 
money  being  expended  through 
defense  activities.  Present  spon- 

sors are  expanding  operation  and 
many  new  ones  are  coming  in  with 
extensive  campaigns  for  summer 
and  early  fall,  using  either  spot 
radio,  regional  network  time,  or 
both.  There  will  be  no  let  down, 
is  the  general  opinion. 

A  New  High 

Although  January  and  February 
started  out  at  a  slow  pace  for  most 
Pacific  Coast  radio,  business  picked 
up  at  an  accelerated  tempo  with 
the  first  quarter  of  1941  reaching 
a  new  high,  substantiating  in  part 
the  forecast  contained  in  the  Jan- 

uary 1  BROADCASTING  Summary. 
Many  stations  on  the  West  Coast 
declared  this  past  quarter  has  set 
a  new  mark  in  sales  with  volume 

prospects  looking  even  brighter. 
Increases  are  reported  by  sta- 

tions as  from  1^2  to  35%  for  the 
first  quarter  over  that  of  1940. 
From  commitments  on  hand,  and 
campaigns  in  the  making,  there  is 
every  indication  of  a  healthy  sum- 

mer, local  business  continuing  to 
climb  to  a  new  peak.  That  general 
note  of  optimism  is  tempered,  of 
course,  with  an  if  and  but,  and 
many  an  executive  has  his  fingers crossed. 

Many  stations  in  the  West  re- 
port themselves  practically  sold  out 
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C.  ,130,000,000  times 

Every  man,  woman  and  child  in  this 
country  is  grateful  to  you,  America's Broadcasters,  for  the  tremendous  job 
you  are  doing  in  helping  to  mobilize  the 
nation's  industrial  and  military  might. 
You  have  had  to  cancel  programs,  dis- 

rupt schedules,  extend  facilities,  work 
day  and  night.  But  it's  your  Number  One 
job  and  you  accepted  it  wholeheartedly. 

The  Western  Electric  Company  has  its 
Number  One  job  too — producing  vast 
quantities  of  communication  equipment 
for  the  armed  forces  and  mounting 

industrial  needs.  To  concentrate  wholly 
on  these  demands  and  on  your  needs, 
we  have  foregone  our  usual  practice  of 
exhibiting  equipment  at  the  N.  A.  B.  Con- 

vention. However,  your  old  friends  from 
Western  and  Graybar  will  be  on  hand 
with  full  information  on  all  latest  devel- 

opments. Drop  in.  Suite  648-650-652. 

Western  Electric  Company 

Kearny,  N.  J. 
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BROTHERS  TWO  are  dominating  figures  at  the  new  KMYR,  Denver, 
and  they  greeted  each  other  officially  April  27  during  the  inaugural  broad- 

cast. F.  W.  Meyer  (right),  owner  and  general  manager,  here  extends 
a  cordial  hand  to  Al  G.,  business  manager  of  the  new  fulltime  outlet. 

for  the  next  several  months,  with 
sales  executives  of  others  inform- 

ing Broadcasting  that  available 
choice  time  is  gone.  Still  other 
station  executives  state  that  signed 
summer  and  early  fall  business  will 
put  them  on  a  par  with  activity  of 
this  past  winter,  indicating-  a  top 
season.  Signed  summer  business 
for  KNX,  Hollywood,  is  reported 
up  21%  over  that  of  1940.  Other 
stations  also  quote  off  the  record 
percentage  increases  as  compared 
to  last  year. 

A  great  deal  of  this  is  renewal 
business  which  will  take  sponsors 
through  the  fall.  Some  advertisers 
are  new  to  radio.  Others  are  re- 

turning after  a  lapse  of  months. 
Then  there  are  seasonal  users  too. 
From  the  consensus,  there  definite- 

ly will  be  no  summer  slump  on 
the  Western  slope.  Stations  report 
they  are  busy  shuffling  schedules 
to  take  the  reported  avalanche  of 
new  business  being  offered  by 
agency  timebuyers  and  sponsors. 

Problem  of  the  moment,  it  was 
pointed  out  by  agency  buyers,  is 
to  find  available  time  on  key  sta- 

tions, especially  those  affiliated 
with  networks.  Many  accounts  are 
luxury  business,  such  as  new  and 
used  cars,  pianos,  appliances, 
clothing,  shoes  and  florists.  Local 
and  chain  retail  furniture  concerns 
in  the  Southern  California  area 
are  also  going  in  for  heavy  sched- 

ules of  spot  radio.  Then  there  are 
cosmetic  manufacturers. 
Food  products  concerns  and 

chain  drug  stores  continue  to  be 
big  users  of  spot  radio  in  the 
Southern  California  area.  They 
are  all  doing  a  straight  selling  job, 
many  using  participation  pro- 

grams, or  sponsoring  a  full  quar- 
ter-hour several  times  weekly  on local  stations. 

Defense  Money 

It  must  be  remembered  that 
$1,873,261,000  in  defense  contracts 
went  to  the  Far  West  from  June 
of  last  year  to  March  of  this  year. 
That's  18%  of  the  national  total 
— much  more  than  the  New  Eng- 

land, South  Atlantic  or  the  South 
Central  regions  received.  Conse- 

quently, employment  is  30%  higher 
on  the  West  Coast.  Payrolls,  too, 
are  50%  higher  than  nine  months 
ago,  with  major  developments  in 
shipbuilding  and  aircraft  yet  to 
come.  Approximately  $100,000,000 
in  new  merchant  shipbuilding  or- 

ders have  been  added  to  the  .$250,- 
000,000  ah-eady  on  order  on  the 
Pacific  Coast.  This  does  not  include 
over  a  billion  dollars  worth  of 
naval  ship  contracts. 
West  Coast  lumber  production 

continues  to  exceed  the  calculated 
capacity  of  that  industry,  with  the 
average  week's  output  in  March 
reported  as  169,108,000  board  feet, 
or  26%  higher  than  in  March, 
1940.  N"w  car  sales  in  California, 
always  a  good  index  of  consumer 
prosperity,  totaled  83,159  for  the 
first  quarter  of  this  year,  a  417c 
increase  over  1940. 

Western  residential  building, 
with  a  March  value  of  $30,800,000 

was  23%  higher  than  in  February, 
and  27%  better  than  March,  1940. 
The  outlook  for  a  continuation  of 
a  higher  level  of  home  building  was 

indicated  as  "good." 
Changing  Tastes 

Of  the  top  dozen  cities  profiting 
from  defense  spending,  four  of 
them  are  on  the  West  Coast:  Los 
Angeles,  with  $626,322,000  in  con- 

tracts ;  Seattle-Tacoma,  receiving 
$453,612,000;  San  Francisco-Oak- 

land, $345,165,000;  and  San  Diego, 
alloted  $233,836,000.  These  four 
major  Pacific  Coast  markets  alone 
amount  to  15.58%  of  all  national 
defense  contracts. 

To  visualize  this  more  concretely, 
consider  that  in  these  cities  de- 

fense spending  amounts  to  $2,000 
per  family.  There  are  more  than 
68,000  persons  employed  in  the 
Southern  California  aviation  indus- 

try alone.  By  summer  that  figure 
is  expected  to  increase  to  90,000. 

Although  there  are  no  official 
figures  available  at  the  moment, 
it  is  generally  estimated  the  de- 

fense program  has  brought  into 
California  alone  over  50,000  new 
families  from  other  parts  of  the 
nation.  As  result,  defense  dollars 
pouring  into  trade  channels 
through  pockets  of  factory  work- 

ers are  changing  buying  tastes  on 
the  West  Coast.  The  public  in 
general  is  buying  better  quality 
merchandise  than  a  few  months 
back. 

Retail  store  sales  in  key  cities 
currently  are  zooming  along  at  a 
rate  of  from  7  to  50%  above  a  year 
ago.  Although  sales  totals  dropped 
off  somewhat  during  January  and 
February,  merchants  in  many  cen- 

ters found  results  unusually  satis- 
factory in  view  of  the  burst  of 

spending  during  the  pre-Easter 
period  and  the  limited  promotional 
merchandise  currently  available 
for  special  sales. 
Volume  of  department  store 

sales  on  the  West  Coast  during  the 
week  of  April  26  jumped  337c  over 
the  corresponding  period  of  last 
year,  the  Federal  Reserve  Bank 
reports.  The  Los  Angeles  area 
alone  showed  the  greatest  rise, 
with  five  downtown  department 
stoi-es  reporting  sales  as  up  70% 

for  the  week,  while  15  stores  of 
the  same  type  gave  their  increase as  52%. 

Other  department  store  increases 
in  cities  on  the  West  Coast  include 
Oakland,  7%;  San  Francisco,  and 
Portland  15%,  respectively;  Seat- 

tle, 37%;  and  Salt  Lake  City,  13%. 
Volume  of  sales  for  the  Western 
region  was  up  21%  for  the  four- 
week  period  ending  April  26,  and 
13%  for  the  13  week  period  as 
compared  with  last  year. 

Radio  Benefitting 

Because  of  this  greater  buying 
power,  agency  timebuyers  and 
account  executives  emphatically 
stated  there  will  be  no  clipping  of 

advertising  budgets.  To  the  con- 
trary, they  are  of  the  opinion 

that  radio  appropriations  will  be 
increased. 

In  many  cases,  appropriation 
allocations  show  extreme  partial- 

ity toward  radio  with  correspond- 
ing reduction  in  schedules  for  other 

media.  Several  agency  men  in- 
formed Broadcasting  that  certain 

clients  will  cut  their  newspaper 
and  other  media  appropriations, 
using  that  advertising  money  in- stead for  radio. 

There  are  already  several  ex- 
cellent examples.  Richard  Hudnut 

Inc.,  New  York  (cosmetics),  which 
devoted  its  entire  advertising 
budget  to  newspapers,  periodicals 
and  other  media  in  the  past,  on 
April  1  started  a  weekly  half -hour 
program  titled  Hollywood  Show- 

case, on  8  CBS  Pacific  Coast stations. 

The  contract  is  for  13  weeks,  as 
a  test  before  going  transcontinen- 

tal. American  Chicle  Co.,  Long 
Island,  N.  Y.  (chewing  gum),  a 
heavy  user  of  newspapers  and 
other  media,  is  now  including  na- 

tional spot  and  also  regional  net- 
work radio  in  its  advertising budget. 

Firm  on  March  5  started  spon- 
soring a  twice-weekly  news  pro- 

gram titled  By  the  Way,  featuring 
Bill  Henry,  newspaper  columnist, 
as  commentator  on  7  CBS  Pacific 
Coast  stations.  American  Chicle 
Co.  also  currently  sponsors  Frank- 

lin Bingman  in  Drama  Behind  the 
News  thrice-weekly  on  11  NBC- 
Pacific  Blue  stations. 

Regional  Nets  Busy 

Seiberling  Rubber  Co.,  Akron, 
(rubber  heels),  on  April  14  started 
a  thrice-weekly  quarter-hour  pro- 

gram on  16  California  Don  Lee 
stations,  titled  Texas  Jim  Lewis  & 
His  Gang.  Billboards  were  used 
almost  exclusively  by  Seaside  Oil 
Co.,  Santa  Barbara,  Cal.,  until  the 
firm  on  April  13  started  for  52 
weeks  sponsoring  the  weekly  half- 
hour  Spelling  Beeliner  on  6  CBS 
West  Coast  stations. 

General  Petroleum  Corp.,  a  heavy 
user  of  newspapers,  has  turned  to 
radio  for  the  first  time  in  many 
years,  having  started  sponsorship 
of  the  weekly  program  /  Was 
There  on  9  CBS  West  Coast  sta- 

tions on  a  52-week  contract. 
It  is  interesting  to  note  that 

more  than  50  advertisers  are 

sponsoring  about  152  quarter-hours 
of  West  Coast  regional  network 
time  per  week,  dividing  it  among 
Don  Lee  Broadcasting  System, 
NBC-Pacific  Red  and  Blue  chains 
and  CBS,  with  program  originat- 

ing from  Hollywood  and  San 
Francisco.  Some  of  these  adver- 

tisers are  national,  other  strictly 
regional.  Several  are  also  using 
additional  spot  radio  to  supple- 

ment network  coverage. 

The  West  Coast  is  in  a  unique 
position  having  become  the  testing 
ground  for  several  national  ac- 

counts before  going  transcontinen- 
tal. A  specific  example  of  this  is 

the  previously  mentioned  Richard 
Hudnut  Inc.  account,  and  also 
P.  Lorillard  Co.,  New  York  (Old 
Gold  cigarettes),  is  another,  hav- 

ing started  on  April  17  for  13 
weeks,  sponsoring  Tommy  Riggs  & 
Betty  Lou  on  6  NBC-Pacific  Red 
stations,  Thursday,  9:30-10  p.  m. 
(PST),  in  a  summer  test.  If  this 
weekly  program  proves  successful, 
the  firm  will  send  it  transconti- 

nental on  that  network  in  fall. 

From  Spot  to  Net 

There  are  still  other  tests  being 
conducted  on  Pacific  Coast  net- 

works, and  unquestionably  expan- 
sion of  these  programs  to  other 

markets  are  anticipated.  An  in- 
flux of  radio  advertisers  who  never 

before  used  radio  went  on  the  air 
this  past  quarter  with  successful 
results,  and  agency  executives 
state  that  many  of  these  accounts 
will  continue  through  the  summer. 
There  are  several  advertisers  using 
spot  judiciously.  Still  others  started 
out  using  spot  last  fall  and  ex- 

panded into  network. 

Intensive  effort  was  made  to  get 
definite  information  on  new  cam- 

paigns now  in  the  works.  Some 
agencies  refused  to  reveal  such 
data;  others  readily  supplied  it, 
but  off  the  record.  Some  place- 

ments will  be  on  a  short-term 
basis,  not  surprising  in  view  of 
the  feverish  state  of  the  general 
business  mind.  In  some  cases,  agen- 

cies handling  national  accounts  are 
waiting   for  approval   on  recom- 
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DEFENSE 

activities  have  made 

PORTLAND,  ORE.  a 

PLUS  MARKET 

Always  reliable  .  .  .  always  productive  .  .  .  now  it  offers  bonus 

value  through  abnormal  increases  in  spending  power  . . . 

Shipbuilding  .  .  .  aluminum  manufacture  (with  Bonneville 

power ^  . . .  airplane  parts  . . .  army  airports  .  .  .  Tongue  Point 

naval  air  base ...  9  million  dollar  ammunition  dump  .  .  .  million 

dollar  bombing  base  . . .  approximately ... 

$200,000,000  TOTAL  TO 

MAY  FIRST  .  .  .  AND  CONTINUALLY  INCREASING 

. .  .  and  there's  a 

PLUS  STATION 

in  the  Portland  market .  . .  Crossley  .  .  .  Hooper  .  .  .  Facts,  Con- 

solidated . . .  Ross  -  Federal ...  all ...  by  a  wide  margin  . . .  place 

KOIN  FIRST 

KOIN  —  The  Journal  is  the  Columbia  Affiliate  for  Oregon  and  Southern 

Washington---and  96%  of  ALL  HOMES  IN  THIS  AREA  HAVE  RADIOS 

FREE  &  PETERS,  INC.,  National  Representatives 



mended  campaigns  for  California 
or  West  Coast  regional  network 
use,  designed  as  tests  before  going 
transcontinental  in  the  fall. 

Still  other  agencies  contacted 
declared  that  spot  business  this 
fall  is  expected  to  surpass  the 
total  of  last  year,  but  they  were 
reluctant  to  discuss  plans  because 
proposed  campaigns  were  only  in 
the  talking  stage  with  "most  any- 

thing can  happen"  as  explanation 
for  caution.  Agencies  generally  in 
the  Los  Angeles  and  San  Fran- 

cisco areas  expect  a  busy  summer, 
with  radio  getting  a  good  slice 
of  practically  all  advertising 
appropriations. 

Few  Cancellations 

There  is  no  particular  trend 
predicted.  As  stated  in  the  Jan.  1 
Broadcasting,  interest  in  the  war 
has  increased  listening,  and  more 
and  more  sponsors  are  turning  to 
newscasts  to  sell  their  products. 
Sponsors  too  have  come  to  learn 
that  there  is  no  such  thing  as 
"undesirable"  time  on  stations. 
Many  are  turning  to  late  eve- 

ning newscasts,  and  other  types  of 
less  expensive  programs,  such  as 
the  one-man  show,  Night  Cap 
Yarns,  which  started  April  28  on 
KNX,  Hollywood,  under  sponsor- 

ship of  Consolidated  Drug  Prod- 
ucts, Chicago  (Yeast  Foam  tab- 

lets) ,  Monday  through  Friday, 
9:45-10  p.  m.  (PST).  Check-up 
with  Hollywood  network  executives 
reveals  there  will  be  few,  if  any, 
summer  cancellations.  Most  adver- 

tisers will  use  substitute  shows 
for  those  going  off  the  air  for  the 
summer. 

Several  West  Coast  stations  with 
Eastern  representation  are  estab- 

lishing a  new  precedent  by  sending 
their  sales  managers  or  top  ac- 

count executives  eastward  to  con- 
tact agencies  and  national  ac- 

counts, thereby  bringing  new  busi- 
ness to  the  West  Coast.  They 

feel  such  a  policy  of  personal  con- 
tact will  bring  added  revenue  to 

the  stations  and  agencies  will  be- 
come more  aware  of  the  potenti- 

alities of  the  Western  empire. 

PHILADELPHIA 

By  M.  H.  ORODENKER 
PHILADELPHIA  radio  stations 
and  agencies  expect  record  business 
for  1941,  barring  war  complica- 

tions. With  industry  humming, 
increased  advertising  budgets  are 
reported  throughout  the  agency field. 

National  advertisers  are  turning 
in  increasing  numbers  to  agencies 
in  this  city.  Inactive  accounts  have 
suddenly  come  to  life.  Availability 
of  radio  time  on  all  of  the  nine  .sta- 

tions in  the  area  is  increasingly 
becoming  less  and  less  despite  the 
advent  of  summer,  which  will  hard- 

ly show  any  slack  this  year,  from 
present  indications. 

Defense  Benefits 

Apart  from  the  fact  that  Phila- 
delphia represents  the  third  largest 

market  in  the  United  States,  this 
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A  LAUNDRY  CLEANS  UP 

Advertising  Fund  Is  Devoted 

 Entirely  to  Radio  

SPONSOR'S  GIFT  to  Jim  Wells, 
sportscaster  of  WBEN,  Buffalo  (in 
car)  was  a  1941  Studebaker  sedan, 
awaiting  him  when  he  returned 
from  the  Florida  training  camps 
last  month.  Six  nights  weekly 
Wells,  who  is  being  felicitated  by 
Sidney  Skillman,  Studebaker  re- 

gional manager,  does  his  Stude- 
baker Twilight  Sports  Column  in 

addition  to  his  Strictly  Baseball 
program  and  his  late  evening 
roundup  of  sports  over  WBEN. 

unusual  condition  of  an  unprece- 
dented rush  of  business  is  traced  to 

the  fact  that  this  area  is  a  key  point 
in  the  defense  program.  The  area 
is  a  defense  triangle  in  which  one- 
seventh  of  the  nation's  entire  de- 

fense program  is  concentrated. 
Only  a  change  in  the  war  situation 
will  change  that  picture  for  1941. 

The  acceleration  of  business  at 
the  radio  stations,  which  will  con- 

tinue through  the  summer  and  even 
into  1942,  is  typified  in  the  state- 

ment of  Roger  W.  Clipp,  general 
manager  of  WFIL. 

"For  the  first  quarter  of  1941," 
said  Mr.  Clipp,  "WFIL  is  60% 
ahead  of  last  year  in  local  and  na- 

tional spot  business,  vsdth  written 
business  assuring  a  greater  in- 

crease for  the  second  quarter.  Ad- 
vertisers, national  and  local,  rec- 

ognize the  potential  business  pos- 
sibilities in  the  Philadelphia  area, 

even  though  orders  for  national 
defense  are  far  from  reaching  the 
peak  of  their  production.  And  not 
only  do  we  find  that  regular  radio 
advertisers  have  substantially  in- 
crease.d  their  budgets,  but  we  are 
daily  adding  advertisers  for  whom 
radio  is  a  new  experience. 

"In  the  past,  the  radio  industry 
has  been  reconciled  to  a  falling  off 
of  business  during  the  summer 
months,  but  1941  will  see  a  marked 
change  in  this  practice.  Business 
will  cease  to  have  its  seasonal  peaks 
and  valleys  for  some  time  to  come, 
and  summer  will  see  the  wheels  of 
industry  grinding  unabated.  Buy- 

ing power  will  therefore  suffer  no 
appreciable  decline  and  advertisers 
will  reap  the  benefits  of  this 

condition." Expects  Sellout 
Mr.  Clipp  further  asserted  that 

at  the  present  tempo  of  business, 
time  on  WFIL  will  be  completely 
sold  out  before  the  .summer  season 
actually  starts.  The  same  situation 
is  reported  at  many  other  stations, 
time  buyers  at  agencies  admitting 
it  is  increasingly  difficult  to  buy 

RADIO  WILL  CONTINUE  as  an 
exclusive  medium  for  Manchester 
Laundries,  Philadelphia,  according 
to  Sol  Reivich,  advertising  man- 

ager, who  appropriated  the  entire 
advertising  budget  to  radio. 

Since  starting  its  three  quarter- 
hour  broadcasts  a  week  on  WIP, 
Philadelphia,  on  March  17,  through 
Cox  &  Tanz  Adv.  Agency,  Phil- 

adelphia, the  laundry  has  increased 
its  potential  customer  list  by  more than  500. 

The  sponsor  was  solely  interested 
in  advertising  the  name  of  "Man- 

chester" in  the  laundry  field  with 
the  housewife.  No  direct  attempt 
was  to  be  made  to  increase  con- 

sumer sales.  As  a  result,  a  tran- 
scribed music  program.  Mystery 

Melodies,  was  bought,  based  on  the 
idea  of  having  the  listener  guess 
the  titles  of  the  unannounced  mu- 

sic vnth  30  sets  of  theatre  tickets 
awarded  each  week  to  winners. 
While  the  tickets  are  delivered  in 
person  by  one  of  the  Manchester 
Laundries  drivers,  no  selling  meth- 

ods or  schemes  are  permitted. 
The  merchandising  of  the  pro- 

gram has  also  been  thoroughly  cov- 
ered by  Manchester  Laundries. 

Their  60  trucks,  covering  all  of 
Philadelphia,  suburban  Delaware 
County  and  nearby  New  Jersey 
communities,  carry  full  side-ban- 

ners advertising  the  program.  In 
addition,  each  package  of  finished 
laundry  contains  a  printed  insert 
calling  attention  to  the  broadcast. 

Covering  the  service  area  desired, 
mail  results  have  shown  a  definite 
increase  in  listeners  each  week, 
thus  creating  an  ever  increasing 
potential  customer  list  through  the 

program. "We  are  agreeably  surprised 
with  the  response  we  have  received 

from  our  program,"  said  Mr.  Rei- 
vich. 

desirable  time.  WIBG,  at  suburban 
Glenside,  Pa.,  revealed  that  91% 
of  the  station's  time  on  the  air 
(from  7  a.  m.  to  8 :15  p.  m.)  is  spon- 

sored, with  very  little  of  the  re- 
maining 9%  available  for  sponsor- 

ship since  the  major  portion  of  it 
is  reserved  for  public  interest 
features. 

At  WCAU,  Commercial  Manager 
Alex  Rosenman  this  month  found 
it  necessary  to  expand  from  15 
minutes  to  25  minutes  the  daily 
participating  For  Women  Only  to 
take  care  of  a  waiting  list  of 
prospective  sponsors.  WPEN  has 
been  holding  down  to  a  minimum  its 
foreign  language  broadcasts  in 
order  to  provide  the  time  for  ad- 

vertisers, and  by  July  1  expected 
to  have  no  more  available  time  for 
foreign  language  programs. 

Similar  excitement  is  manifest  at 
agencies,  typical  comment  being 
"if  business  continues  at  this  rate, 
we  will  need  a  year's  vacation. 
We're  so  busy,  even  the  account 
executives  are  doing  art  work."  A 
true  indication  that  radio  here  will 
find  no  seasonal  lull  this  summer 
is  seen  at  agencies.  The  usual  taper- 

ing off  of  activity  after  Easter  was 
not  manifest  this  year,  and  instead 

of  counting  on  the  summer  months 
for  leisurely  planning  of  fall  cam- 

paigns, the  agencies  are  completely 
occupied  with  current  and  con- 

tinuing accounts. 
This  optimism  is  shared  by  all 

with  both  large  and  small  accounts 
showing  new  activity  and  pointing 
the  way  for  further  gains. 

Batten  Sees  Gains 

"Business  opportunities  should 
be  substantially  greater  in  1941 
than  they  were  last  year,  due  to  the 
stimulated  flow  of  money  resulting 
from  increased  industrial  activity. 
This  should  mean  a  substantial  ex- 

pansion in  the  use  of  advertising, 
certainly  during  the  first  part  of  the 
year,  and  probably  for  the  year  as 
a  whole,"  stated  H.  A.  Batten, 
president  of  N.  W.  Ayer  &  Son. 
From  Charles  E.  Eyles,  presi- 

dent of  Richard  A.  Foley  Adv. 

Agency,  "In  my  opinion,  1941 should  be  an  especially  good  year 
for  advertising  agencies  with 
clients  whose  products  or  services 

are  classed  as  'common  necessities.' 
As  the  tempo  of  national  defense 
accelerates,  payrolls  Avill  lengthen. 

Workers  are  spenders." "No  longer  does  any  experienced 
manufacturer  whittle  downi  his  ad- 

vertising program  in  times  of  ex- 
ceptional demand,"  says  Jay  Lav- 

enson,  president  of  the  Lavenson Bureau. 

From  Charles  Blum,  head  of 
Charles  Blum  Adv.  Corp.,  "From 
all  indications,  1941  advertising  ap- 

propriations are  likely  to  exceed 
those  of  1940  by  15%  or  better. 
Schedules  in  hand  show  variable 
degrees  of  increase,  but  not  a  single 
decrease.  Further  increase  in  ad- 

vertising appropriations  for  the 
last  half  of  the  year — beyond 

those  planned — seems  likely." From  Henry  Haas,  partner  in 
the  Adrian  Bauer  Adv.  Agency, 

"Both  in  volume  of  advertising  and 
in  number  of  advertisers,  1941 
should  be  a  record  year.  From 
present  indications  our  volume  of 
business  will  be  nearly  twice  that 

of  1940." 

"Many  of  our  clients  have  made 
plans  for  budget  expansion  and 
greater  output  which  will  follow  in 
the  wake  of  great  advertising," 
says  Philip  Klein,  president  of 
Philip  Klein  Adv.  Agency. 

Luxury  Lines 

At  Gray  &  Rogers  Adv.  Co.  it 
was  stated  that  "not  one  of  our 
clients  who  has  increased  his  ap- 

propriation is  working  on  defense 
orders."  A  great  deal  of  the  in- creased business  in  radio  will  come 
from  "luxury"  items.  Moreover, 
the  possibility  of  increased  taxation 
on  luxury  items  will  tend  to  call 
for  an  increase  rather  than  a  cur- 

tailment in  advertising  appropria- 
tions. It  is  pointed  out  by  agency 

executives  that  heavier  taxes  on 
luxury  items  will  create  stiffer 
sales  resistance  on  part  of  the 
public,  and  the  advertisers  will 
have  to  spend  even  more  to  break 
down  that  increased  sales  resist- 

ance because  of  added  taxes. 
New  business  for  radio  is  also 
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because  it  offers  most 

U.II 

United  Press  serves  more  radio  stations  than  al 

other  news  services  combined. 

It  is  radio's  overwhelming  preference  because: 

United  Press  maintains  the  largest  staff  of  radio  news  writing 

specialists  of  any  news  service,  operates  the  only  transcontinen- 

tal wire  system  carrying  news  written  specifically  for  broadcast. 

United  Press  offers  radio's  most  complete  sectional  coverage — 
a  network  of  more  than  40  regional  bureaus  each  manned  by 

a  special  staff  writing  state  and  sectional  news  for  the  radio  wire. 

United  Press  provides  news  bonuses— 11  regularly  delivered 
radio  news  features.  This  means  added  time-sales  for  sub- 
scribers. 

In  consequence,  United  Press  radio  clients  get  the  fastest,  most 
complete  national,  regional  and  foreign  coverage— day,  night 
and  Sunday;  have  the  widest  opportunities  for  sponsorship. 

United  Press  radio  news  deserves  to  be  foremost.  It  offers  most. 

UNITED  PRESS 

e  w  ̂  
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seen  from  the  allied  amusement 
fields.  With  more  men  on  payrolls, 
resorts  amusement  parks,  theatres 
and  night  clubs  are  expected  to 
provide  the  major  amusements  for 
the  "working  classes"  this  summer 
with  the  result  that  radio  advertis- 

ing will  become  an  essential  in  the 
advertising  budget.  That  trend 
has  already  manifest  itself  in  this 
territory. 

For  the  first  time,  a  legitimate 
theatre  attraction  has  bought  time 
on  a  local  radio  station.  Through 
Stewart-Gordon  Adv.  Co.,  Life  With 
Father  has  contracted  for  a  series 
of  programs  on  WDAS.  The  Wil- 

son Lines,  through  John  Faulkner 
Arndt  &  Co.,  has  scheduled  a  sum- 

mer campaign  on  WDAS,  KYW 
and  WFIL  to  publicize  its  moon- 

light cruises  and  excursion  boat 
trips.  And  with  no  time  available 
even  in  the  late  evening  hours  for 
dance  remotes,  several  night  clubs 
in  the  city  have  been  buying  spot 
announcements  on  local  stations. 

The  only  disconcerting  note  is 
the  matter  of  priorities.  No  one 
knows  to  what  extent  it  will  be 
necessary  for  the  rearmament  pro- 

gram to  push  aside  civilian  busi- 
ness once  it  goes  into  high  gear. 

And  until  such  time  that  the  new 
conditions  are  clear,  none  can  de- 

termine the  effect  of  such  a  de- 
velopment on  advertising. 

Despite  the  warnings  sounded 
by  the  transcription  and  recording 
companies  on  the  priorities  of 
aluminum,  none  of  the  local  radio 
stations  are  alarmed  at  this  time, 
likewise  feeling  that  the  industry 
will  find  a  suitable  substitute 
should  the  emergency  become  acute. 

SAN  FRANCISCO 

By  J.  CLARENCE  MYERS 
THE  BAY  REGION  broadcast 
"take"  will  show  an  increase  this 
summer  over  last  and  from  pres- 

ent observations  the  same  trend 
will  continue  through  the  fall. 

Radio  reaped  a  greater  harvest 
of  business  during  the  first  quarter 
of  1941  than  during  the  same 
period  last  year,  in  some  cases  reg- 

istering as  much  as  .35'/:  and  40  Vr 
greater  volume. 

National  defense  building  pro- 
grams in  the  Golden  Gate  area, 

still  in  the  embryonic  stage,  have 
had  no  appreciable  effect  on  radio 
business,  but  advertising  is  ex- 

pected from  firms  directly  or  indi- 
rectly benefiting  from  the  program. 

No  Cancellations 

War  fear  has  caused  ijo  cancella- 
tions by  advertisers.  There  were 

only  rare  cases  where  defense  prior- 
ities or  difficulty  in  getting  raw 

materials  caused  radio  advertisers 
to  shade  or  completely  cancel  their 
radio  commitments. 

Such  was  the  outlook  gleaned 
from  comments  of  station  man- 

agers, sales  managers,  agency 
heads  and  timebuyers,  station  rep- 

resentatives and  major  sponsors  in 
the  San  Francisco  Bay  area. 

Station  operators  were  further 
cheered    by    the    San  Francisco 

Wash.  Apple  Drive 
WASHINGTON  STATE  APPLE 
ASSN.,  Wenatchee,  Wash.,  on 
April  30  started  a  four-week  sea- 

sonal radio  campaign  on  stations 
in  approximately  25  major  markets. 
The  association  is  using  100-word 
announcements,  daytime,  during 
the  latter  days  of  the  week,  two 
to  three  spots  daily,  on  behalf  of 
winesap  apples.  The  campaign 
ends  May  23.  Agency  is  J.  Walter 
Thompson  Co.,  San  Francisco. 

Chamber  of  Commerce  report  that 
business  reached  an  11-year  high 
during  the  first  quarter. 

Typical  figures  show  business  as 
a  whole  8.9%  better  than  Janu- 

ary, February  and  March  last  year. 
Industrial  payrolls  skyrocketed 
28%.  Nearly  $75,000,000  in  new  de- 

fense orders  was  placed  during 
March  in  the  region.  Total  orders 
on  hand  amount  to  $879,000,000. 

In  the  opinion  of  the  majority  of 
radio  men  and  timebuyers,  this 
program  will  soon  begin  to  show  its 
effect  in  advertising  appropriations. 
It  will  come  principally  from  local 
merchants  and  regional  advertis- 

ers, whose  business  is  improved  by 
the  increased  buying  power  of  de- 

fense workers. 
The  San  Francisco  Bay  area,  for 

instance,  is  dotted  with  shipyards, 
which  are  humming  with  activity 
day  and  night.  March  saw  an  in- 

crease of  210%.  in  number  of  ship- 
yard workers  compared  to  a  year 

ago.  Payrolls  rose  26%  during  the 
same  period. 

Stores  Yielding 
The  campaign  by  the  four  major 

network  outlets  in  San  Francisco 
to  break  down  the  resistance  of  the 
major  department  stores  and  spe- 

cialty shops  is  slowly  beginning  to 
bear  fruit.  Their  expected  expan- 

sion of  the  use  of  radio  time  dur- 
ing summer  and  fall  has  caused 

optimism  in  the  radio  fraternity. 
But  San  Francisco  still  has  a 

long  way  to  go  to  be  on  a  par  with 
the  eastern  cities  such  as  New 
York,  Philadelphia  and  Chicago,  in 
the  opinion  of  Al  Nelson,  general 
manager  of  KPO-KGO.  He  com- 
pai-ed  present  San  Francisco  radio 
to  that  of  Chicago  in  1932. 

"San  Francisco  businessmen  have 
been  ultra-conservative  and  have 
been  afraid  to  step  into  this  new 
medium  of  advertising,"  Mr.  Nel- 

son stated.  "They  still  are  not  com- 
pletely conscious  of  its  tremendous 

possibilities.  In  the  past  years, 
however,  we  have  been  successful 
in  opening  the  eyes  of  some  of  the 
business  leaders  by  means  of  pro- 

motion, goodwill  and  staging  broad- 
cast productions  right  before  their 

eyes  either  in  their  own  business 
establishments  or  at  their  luncheon 
clubs.  By  bringing  these  business 
leaders  in  actual  contact  with  the 
business  of  broadcasting  we  have 
been  pai-tially  successful  in  break- 

ing down  a  lot  of  resistance." 
Constant  promotion  in  connection 

with  the  NBC  million-dollar  build- 
ing, soon  to  be  constructed  in  San 

Francisco,  is  helping  make  the  city 
more  radio  conscious. 

This  summer  will  be  the  best 
ever  enjoyed  by  KPO  and  KGO, 
Mr.  Nelson  stated.  The  volume  on 

both  stations  during  the  first  quar- 
ter was  considerably  ahead  of  the 

preceding  year.  He  added  that  from 
present  commitments  the  fall  looks 
particularly  healthy. 

The  consensus  of  the  majority  of 
broadcasters  interviewed  was  that 
to  date  sponsors  are  not  spending 
more  money  in  air  advertising  due 
to  anticipation  of  increased  taxes. 
They  also  were  united  in  their 
statement  that  labor  troubles  were 
practically  nil  in  this  area  and 
therefore  causing  no  cancellations 

by  sponsors.  In  fact,  San  Fran- cisco has  less  labor  trouble  today 
than  most  cities. 

So  far,  staff  depletion  due  to  se- 
lective training  has  not  become  a 

problem  at  stations  here,  replace- 
ments being  made  without  diffi- 

culty. Luxury  business  is  increas- 
ing by  a  shade.  The  increase  will 

probably  be  greater  as  buying 

power  grows. 
Institutional  campaigns  are  re- 

placing straight  selling  on  the  air 
in  only  a  few  cases.  This  method  is 
principally  utilized  by  utilities  and 
a  few  large  manufacturers. 

Eastern  daylight  time  is  a  thorn 
to  West  Coast  network  affiliates, 
but  it  has  little  effect  on  inde- 

pendents. The  managers  of  network 
affiliates  and  agencies  handling  ac- 

counts placed  on  those  stations 
were  practically  unanimous  in  their 
belief  that  Western  States  should 
go  on  daylight  time. 

As  it  is,  with  the  West  on  stand- 
ard time,  programs  originating  on 

the  East  Coast  or  in  Hollywood  for 
East  Coast  reception  are  released 
here  four  hours  earlier,  bringing 
most  of  the  major  programs  to  the 
coast  between  4  and  7  p.m.  This  is 
far  too  early  for  the  maximum  lis- 

tening audience. 
Time  Commitments 

Network  commitments  on  day- 
light time  freeze  out  many  good 

local  or  regional  sponsored  spots  on 
the  Coast  and  curb  the  opportunity 
to  sell  valuable  early  morning  time 
and  certain  parts  of  the  afternoon. 

COOPERATION  of  KFRC,  San 
Francisco,  with  the  San  Francisco 
Junior  Chamber  of  Commerce  in 
presenting  Our  Northern  Neigh- 

bors was  responsible  for  the  civic 
organization  winning  high  awards 
at  recent  state  and  national  con- 

ventions of  the  junior  C.  of  C. 
Trophies  were  awarded  for  excel- 

lence of  trade  promotion  and  crea- 
tion of  good  will  for  San  Francisco 

in  counties  and  communities  of 
Northern  California.  Dan  Beswick 
(left),  chairman  of  the  trade  de- 

velopment committee  of  the  junior 
C.  of  C,  holds  the  trophy  present- 

ed at  Washington,  D.  C.,  watch- 
ing Pat  Kelly  (center),  KFRC 

writer-producer  of  Our  Northern 
Neighbors,  and  Murray  Draper, 
president  of  the  junior  C.  of  C, with  the  ether  award. 

KSFO,  CBS  affiliate  in  San 
Francisco,  has  played  an  equal  part 
with  the  other  network  stations  in 
breaking  down  the  department 
store  and  specialty  shop  resistance 
to  radio  and  has  been  rewarded  for 
its  efforts.  General  Manager  Lin- 

coln Dellar  stated  his  station  has 
made  a  sales  drive  to  replace  win- 

ter accounts  with  spring  and  sum- 
mer business  and  that  large  de- 

partment and  retail  stores  are 
showing  unusual  interest  in  radio 
this  season.  Summer  slump  in  San 
Francisco  is  a  thing  of  the  past, 
he  averred. 

As  to  the  fall,  Mr.  Dellar  said: 
"There  are  no  signs  on  the  horizon 

at  the  present  time  to  indicate  that 
fall  won't  show  a  substantial  gain 
on  a  proportionately  increased  basis 
throughout  1941."  And  as  to  the 
growing  interest  on  the  part  of  de- 

partment stores  to  the  medium  Mr. 
Dellar  stated: 

"Department  stores,  long  aloof 
to  radio,  are  gradually  becoming 
more  amenable  to  program  ideas 
that  fit  into  their  particular  needs. 
We  at  KSFO  are  endeavoring  to 
build  ideas  that  will  fit  into  the 

particular  sales  problem  of  a  de- 
partment store.  To  date  we  have 

been  partially  successful. 
Hard-to-Sell  Sales 

"In  the  past  year  we  have  geared 
up  our  sales  and  program  depart- 

ments to  present,  sell  and  produce 
local  programs  of  network  caliber. 
We  have  laid  a  stress  on  local  live 
talent  production.  Our  revenue  has 
increased,  too,  by  the  proper  sell- 

ing and  merchandising  of  hard-to- sell  time,  such  as  early  morning, 
late  night  and  Saturdays.  We  have 
accomplished  this  by  carefully 
analyzing  the  audience  and  pro- 

gramming those  times  so  that  they 
were  made  attractive  to  the  poten- 

tial sponsors." 
William  Pabst,  general  manager 

of  KFRC,  the  Mutual  affiliate,  de- 
clared that  from  present  commit- 
ments, his  station  will  enjoy  its 

best  summer  in  the  history  of  the 
station.  He  expects  the  upward 
trend  to  continue  through  the  fall. 
KFRC  showed  a  decided  increase 
during  the  first  quarter  this  year 
over  the  same  period  last  year. 

Of  the  independents  in  this  re- 
gion, KQW,  KYA,  KJBS,  KROW 

and  KSRO  showed  definite  in- 
creases the  first  four  months  of 

this  year  over  last  year. 
Prospects  for  the  summer  and 

fall  are  particularly  encouraging  at 
this  point,  according  to  Harold  H. 
Meyer,  general  manager  of  KYA. 
KQW  in  San  Jose,  which  through 
the  reallocation  of  frequencies 
gained  a  coveted  spot  on  the  dial 
between  KPO,  Red  network  outlet, 
and  KGO,  outlet  for  the  Blue,  has 
shown  a  35%  increase  in  business 
in  the  first  quarter.  C.  L.  McCarthy, 

manager,  forecast  a  record-break- 
ing mid-year  season  for  his  station. 

Bright  in  Oakland 
Philip  G.  Lasky,  general  man- 

ager of  KROW,  said  Oakland  has 
always  been  a  good  summer  mar- 

ket. "Now,  with  shrinkage  of  un- 
employment, defense  money  and 

general  optimistic  outlook,  it  should 
be  a  better  summer  than  ever,"  he 
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said.  "Our  territory  is  humming 
with  defense  activity.  By  fall  we 
expect  that  the  money  going  into 
these  defense  activities  will  have 
found  its  way  down  through  the 
channels  into  the  retail  establish- 

ments, who  are  85%  of  our  adver- 
tisers on  KROW." 

Wilt  Gunzendorfer,  manager  of 
KSRO,  Santa  Rosa,  reports  a 
bright  outlook  for  his  station  and 
said  resorts  in  the  Redwood  Empire 
are  planning  considerably  enlarged 
radio  campaigns. 

The  reports  and  predictions  of 
the  agencies  were  in  conformity 
with  the  statements  made  by  the 
broadcasters. 

Walter  Burke,  radio  director  of 
McCann-Erickson's  San  Francisco 
office,  said  the  majority  of  their  ac- 

counts using  radio  would  continue 
throughout  the  summer.  These  in- 

clude Standard  Oil,  Pacific  Gas  & 
Electric  Co.,  Southern  California 
Gas,  Southern  Counties  Gas,  Cali- 

fornia Packing  Corp.,  W.  P.  Ful- 
ler &  Co.  and  Associated  Dental 

Supply  Co.  This  agency  placed 
more  business  during  the  first  quar- 

ter of  1941  than  it  did  a  year  ago. 
Mr.  Burke  declared :  "We  look  to 

a  greater  increase  in  radio  adver- 
tising this  year  by  service  accounts, 

such  as  transportation  companies 
and  utilities." 

A  Summer  Gain 
Hassel  Smith,  San  Francisco 

manager  of  Long  Adv.  Service, 
said  radio  business  placed  out  of 
his  office  will  show  a  definite  in- 

cline in  the  summer.  In  some  in- 
stances, he  stated,  the  small  adver- 

tiser is  curtailing  his  advertising 
appropriation  due  to  the  tremend- 

ous increase  in  business,  feeling  it 
wasn't  necessary  to  advertise  while 
business  was  good.  The  larger  ad- 

vertiser operates  in  just  the  oppo- 
site manner,  he  said.  The  George 

W.  Caswell  Co.  (coffee),  and  the 
Gallenkamp  Stores  (shoes),  two  of 
the  many  radio  accounts  handled 
by  this  agency,  will  continue  their 
radio  programs  throughout  the 
summer  and  fall. 

Business  placed  on  radio  out  of 
the  San  Francisco  office  of  Erwin, 
Wasey  Co.  will  show  a  decided  in- 

crease during  the  coming  season, 
Radio  Director  Marigold  Cassin  re- 

ported. Golden  Glow  Brewing  Co., 
National  Lead  Co.,  Albers  Milling 
Co.  and  Carnation  Milk  Co.  are  but 
a  few  of  the  accounts  using  radio 
through  this  office. 

Barring  any  great  national  emer- 
gency, the  San  Francisco  area  will 

reap  a  rich  reward  in  radio  con- 
tracts in  the  forthcoming  months, 

in  the  opinion  of  Lindsay  Spight, 
Pacific  Coast  manager  of  John 
Blair  &  Co.,  station  representatives. 
"Of  course,  1940  was  a  record  year 
in  national  spot  business  and  1941 
will  have  to  go  some  to  top  it,"  he 
said.  "It  will  take  a  lot  of  work  to 
hold  the  accounts." 

Other  optimistic  statements  came 
from  Fred  Wilmar  of  J.  Walter 
Thompson  Co.,  Emil  Brisacher  of 
Brisacher,  Davis  &  Staff ;  Richard 
Holman,  radio  director  of  Beau- 

mont &  Hohman;  Robert  O.  Davis 
of  Rufus  Rhoades  &  Co.,  and  Wal- 

ter Guild,  of  Sidney  Garfinkel  Adv. 
Agency. 

FLYING    FORTRESSES    of  the 
Army  provide  program  material 
for  KDYL,  Salt  Lake  City,  where 
the  20th  Wing  of  the  Air  Corps 
is  located.  Emerson  Smith  (center, 
lower  photo),  KDYL  program  di- 

rector, poses  with  two  flyers  as  he 
boards  a  fortress  for  a  shortwave 
broadcast  from  the  air.  The  KDYL 
mobile  unit  parked  under  the 
motors  of  one  of  the  big  bombers 
during  an  interview  with  a  squad- ron commander. 

CANADA 

By  JAMES  MONTAGNES 
AFTER  20  months  of  war  Ca- 

nadian broadcasting  stations  still 
continue  to  report  an  increasing 
amount  of  commercial  programs. 
The  broadcasting  industry  is  pros- 

perous in  Canada,  and  sees  no  signs 
yet  of  a  falling  off  in  commercial 
business  because  of  the  war. 

While  the  majority  of  agency 
executives  report  a  steady  increase 
in  radio  advertising,  one  large  rep- 

resentative firm  reports  billings  on 
spot  business  up  more  than  20% 
over  last  year. 

The  experience  of  the  Canadian 
industry,  operating  while  the  Do- 

minion is  actually  at  war,  can  be 
taken  as  a  barometer  of  what 
United  States  broadcasters  can  ex- 

pect if  the  United  States  should 
enter  the  war.  Few  advertisers 
have  gone  off  the  air  because  their 
production  is  entirely  for  war  pur- 

poses, but  the  majority  whose  con- 
sumer products  have  been  affected 

because  of  government  contracts 
have  turned  to  institutional  adver- tising. 

More  Inquiries 

One  large  company,  unable  to 
meet  consumer  demand  for  its  prod- 

ucts because  of  wartime  produc- 
tion, is  continuing  on  the  air,  deem- 

ing it  unwise  to  drop  its  radio  pro- 
gram, and  prefers  to  have  greater 

demand  for  its  product  than  it  can 
meet  at  present.  There  is  a  greater 
interest  in  radio  advertising  today 
than  ever  before,  and  agencies  as 
well  as  stations  are  receiving  more 
inquiries  from  would-be  advertisers 
than  before  the  war.  Wartime  taxes 
on  non-essentials  have  not  yet 
greatly  affected  broadcast  advertis- 

ing of  such  products. 
The  first  quarter  of  1941  has 

come  up  to  expectations,  is  better 
than  the  same  period  in  1940.  Sum- 

mer business  booked  at  this  time  is 
on  a  par  with  that  of  the  summer 
of  1940.  Canadian  advertisers  are 
not  yet  using  radio  in  summer  as 
in  the  United  States.  But  the  con- 

sensus is  that  tentative  and  defi- 
nite autumn  bookings  show  there 

will  be  a  great  increase  in  commer- 
cial business  after  the  summer. 

Much  time  has  already  been  defi- 
nitely booked  for  autumn  and  early 

winter  months.  There  has  developed 
a  tendency  among  some  advertisers 
to  book  for  shorter  periods  because 
of  uncertain  conditions,  but  this  is 
not  general. 

Government  ruling  that  normal 
expansion  of  advertising  will  be 
allowed  under  excess  profits  taxa- 

tion accounts  for  part  of  the  in- 
crease in  advertising,  which  would 

have  developed  in  normal  times.  A 
number  of  dormant  accounts  have 
been  rejuvenated  because  of  this 
ruling,  it  is  understood.  Wartime 
luxury  taxation  on  the  other  hand 
has  eliminated  some  advertisers,  of 
course,  or  forced  them  to  decrease 
their  budgets,  since  some  of  the 
taxation  cannot  be  passed  on  to  the 
ultimate  consumer. 

Also  a  factor  has  been  the  de- 
mand for  articles  such  as  autos, 

electrical  appliances,  radios,  just 
prior  to  the  bringing  down  the 
budget  in  Parliament,  with  public 
demand  increasing  at  that  time 
without  any  special  advertising. 
This  has  also  curtailed  some  adver- tising. 

Networks  Improve 

There  has  been  a  slight  increase 
in  the  use  of  network  broadcasts 
over  last  year,  and  while  the  usual 
summer  cancellations  have  arrived, 
new  summer  network  programs 
have  been  booked,  including  Gen- 

eral Food's  Aldrich  Family,  Carna- 
tion's Contented  Program,  and  an 

all-Canadian   International  Silver 

Summer  Silver  Theatre.  Because  of 
the  increasing  demand  for  network 
time  during  evening  hours,  discus- 

sion continues  on  the  rumored  sec- 
ond national  network. 

No  formal  discussions  have  yet 
been  held  on  this  subject,  it  is  un- 

derstood, between  the  Canadian 
Broadcasting  Corp.  and  the  private 
broadcasters,  but  it  is  being  talked 
about  by  advertising  agencies,  sta- 

tion owners,  representatives  and 
CBC  officials. 

A  development  of  recent  months 
which  is  expected  to  continue  and 
probably  expand  is  the  amount  of 
government  paid  time  bought  on 
broadcasting  stations.  While  the 
broadcasters  have  given  consider- 

able free  time  for  various  local  and 
national  war  organizations,  the 
financial  campaigns  of  the  govern- 

ment are  being  put  on  the  air 
through  paid  broadcasts,  network 
and  local,  in  which  nearly  every 
Canadian  station  participates.  A 
standing  committee  of  the  CBC, 
advertising  agencies,  government 
departments  and  the  private  broad- 

casters has  this  problem  in  hand. 
A  number  of  commercial  accounts 

and  many  station  sustaining  shows 
have  been  built  around  wartime  ac- 

tivities in  local  areas.  Many  spon- 
sors have  put  plugs  in  their  an- 

nouncements about  some  war  serv- 
ice or  war  finance  drive.  Big  names 

in  the  radio  and  theatrical  world  in 
the  United  States  have  been 
brought  to  Canada  for  important 
paid  and  sustaining  war  theme 
shows.  More  such  stars  are  slated  to 

come  to  Canada  during  the  sum- mer months. 

Staff  Depletions 

The  broadcasting  industry  does 
not  expect  much  more  depletion  of 
staff  through  voluntary  enlistments 
or  conscription.  Practically  every 
station  and  agency  has  already 
lost  some  men  either  on  active  serv- 

ice with  one  of  the  three  branches 
of  the  armed  forces  or  conscripted 
in  one  of  the  classes  called  since 
last  summer.  Some  now  serving 
with  reserve  forces  may  volunteer 
for  active  service  during  the  re- 

cruiting campaign  planned  for  this summer. 

Daylight  saving  is  now  consid- ered a  wartime  necessity,  and  as 
such  the  industry  is  cooperating 
fully  with  Ottawa  on  this  means  of 
saving  electric  power.  Canadians 
expect  to  see  daylight  saving  con- 

tinue in  many  more  districts  this 
autumn  on  a  year-round  basis  than 
last  winter  when  industrial  centers 

in  Ontario  and  Quebec  were  or- 
dered to  stay  on  12-month  daylight 

time.  There  was  talk  of  double  day- 
light time  for  those  districts  for 

this  summer,  but  this  thought  has 
been  dropped  by  Ottawa.  But  the 
industry  expects  the  same  head- aches this  autumn  when  programs 
imported  from  the  United  States 
with  standard  time  will  have  to  be 

fitted  into  Canada's  daylight  sav- ing time  system. 
Generally  speaking  the  industry 

does  not  expect  to  see  many  changes 
during  the  balance  of  this  year, 
but  believes  business  will  carry  on 
about  the  same  as  it  has  since  the 
start  of  the  war. 
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A  LOOK  AT  THE 

RECORD 

Five  years  ago,  Presto  offered  the  first  high  fidelity 
instantaneous  recording  equipment  to  radio  sta- 

tions. Today,  more  radio  stations  use  Presto 

recording  equipment  than  any  other  make. 

Today,  radio  stations  have  a  larger  investment 
in  Presto  equipment  than  in  all  other  makes  of 
recording  equipment  combined. 

We  want  to  express  our  thanks  to  the  hundreds 
of  broadcast  engineers  whose  endorsement  of 

Presto  equipment  has  given  us  this  outstanding 

position  in  the  recording  field.  More  particu- 
larly, we  want  to  thank  those  engineers  whose 

practical  suggestions  have  helped  us  adapt 
Presto  equipment  to  the  exacting  requirements 
of  station  operation. 

Shown  here  are  some  new  Presto  develop- 
ments which  will  further  improve  the  perform- 

ance of  your  recording  installation. 

1.  Presto  1-C  cutter 
gives  wider  response 
range,  higher  play- back level  from  Presto 
recordings.  Can  ex- 

change for  Presto  1-B 
cutter  at  low  cost. 

2.  Presto  6-N  recording 
turntable  for  portable  or 
fixed  recording  installa- 

tions. A  great  improve- 
ment over  the  standard 

6-D  table,  less  vibration, 
wider  frequency  response. 

3.  Presto  88- A,  50  watt  record- 
ing amplifier.  Selector  switch 

pre-emphasizes  high-frequen- 
cy response  to  record  NBC 

Orthacousticor  standard  high 
fidelity  lateral  characteristic. 
Gain  85  db,  1%  distortion. 

4.  Presto  8-N  recorder,  the  fin- 
est recording  turntable  made  by 

Presto.  Used  by  the  larger  sta- 
tions in  U.  S.  and  Canada.  Rec- 
ords made  on  the  8-N  repro- 
duce uniformly  range  50-9000 

C.  P.  S.  Noise  level  -50  db. 

6.  Presto  model  Y  recorder,  used  by  scores  of  stations 
for  outside  pickups.  Makes  high  quality  16"  transcrip- 

tions suitable  for  broadcasting. 

5.  Presto  62-A  transcription 
table,  called  by  leading  en- 

gineers the  quietest,  steadiest 
table  on  the  market.  Selector 
switch  adjusts  pickup  re- 

sponse instantly  for  any  type 
lateral  recording. 

7.  Presto  recording  discs,  greatly 
improved  by  new  manufacturing 
process  to  have  more  uniform 
coating,  lower  surface  noise, 
wider  frequency  range,  higher 
playback  level. 

8.  Presto  model  L  portable 
playback,  lightweight,  sim- ple to  operate,  gives  perfect 
reproduction  of  all  types  of 
lateral  recordings,  ideal  for 
time  salesmen  and  agency 
executives. 

PRESTO  EQUIPT  FOR 

SOUND  RECORDING 

KALE KPHO WCOL 

WKAQ 

KANS KPO WCOU 
WKBZ 

KBTM 

KPQ 

WDAN 
WKPT 

KCMO KRGV WDAY WEAK 
KDKA KRIS 

WDBJ 

WLBC 

KDYL KRLC WDBO 
WLBZ 

KEVR KSD WDGY WLEU 

KFBK 
KSEI WDZ 

WLLH 
KFKA KSL WEAF WLOL 
KFH 

KSRO 
WEBC 

WLTH 

KFI 
KSUN WEEI WMAL KFJI 

KTFI 

WFAS 
WMAZ 

KFJM 
KTKC 

WFBG 
WMBD 

KFNF KTRB WFBL WMBI 
KFPW 

KTUC WFIG WMBO 

KFPY 

KUJ 

WFMD WMC KFUO 
KUTA WFTC WMFG 

KFWB 
KVOO WGAC WMIN 

KGA KVOS WGBR WMPC 

KGDE KVOX 
WGH WMSD 

KGER KVSF 
WGL WNBH 

KGGF 
KWSC WGN 

WNLC 

KGGM 
KXRO WGTM WOR 

KGHF KXYZ WHAM WORL 

KGIR KYA WHEB WOW 
KGKO WAAT 

WHEC WOWO 

KGMB WAGM 
WHKC WPAX 

KGNO WAIM 
WHO WPIC 

KGO 
WAIR 

WHP  ' 

WPRO 

KGVO WBAP WIBW WRC 

KHQ 

WBLK WIBX WSAV KIDO 
WBNS 

WICA 
WSB 

KIEM 
WBNY 

WICC 

WSM 

KITE 

WBOC WIL 
WSFA 

KIUN WBRB 
WING WSOC 

KLAH WBRC WINN WSOO 

KLZ WBRK 
WIRE 

WSTV KMBC WBRW 
WISN 

WTAM 
KMOX 

WBT 
WJAC 

WTAQ 

KMPC WBTM 
WJBC 

WTCN 

KOA 
WCAP 

WJLS 

WTHT 
KOIN 

WCAU 

WJNO 

WTIC 

KOME 
WCCO WJR 

WTOC 

KOMO WCHS 

WJTN 

WWNC 

KPFA WCKY WJZ WXYZ 

PRESTO  RECORDING  CORPORATION 

242  WEST  55th  STREET,  NEW  YORK,  N.  Y. 

World's  Largest  Manufacturers  of  Instantaneous  Somti  Recording  Equipment  and  Discs 
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Canadian  Stations  Learn  War  Lessons  vfSef/k^ 

Private    and  Government 

Stations  Cooperate 
In  Emergency 

By  GLEN  BANNERMAN 
President  and  General  IManager 
Canadian  Assn.  of  Broadeasters 

CANADIAN  broadcasters  have 
learned  a  number  of  valuable  les- 

sons about  broadcasting  in  war- 
time, the  results  of  which  are  seen 

today  in  the  coordination  of  all 
war  effort  programs  and  the  co- 

operation of  the  private  broadcast- 
ers with  the  publicly-owned  Ca- 

nadian Broadcasting  Corp. 
Canadian  broadcasting  has  also 

advanced  from  a  free  service  for 
wartime  programs  to  a  status 
similar  to  other  media  where  a 
growing  number  of  war  effort  pro- 

grams and  wartime  money  raising 
campaigns  are  carried  as  paid  com- 

mercial programs. 
Some  Lessons 

By  trial  and  error  Canadian 
broadcasters  have  learned  that  too 
many  war  talks  will  kill  an  audi- 

ence and  that  money  raising  cam- 
paigns must  not  overlap,  whether 

locally  or  on  a  national  scale.  For 
instance  this  year  a  government 
war  finance  campaign  in  February 
was  to  be  followed  immediately  by 
an  appeal  of  six  war  service  organ- 

izations. There  was  a  gap  of  sev- 
eral weeks  between  the  campaigns 

after  broadcasters  had  shown 
authorities  that  from  a  radio  stand- 

point the  two  campaigns  were  too 
close  together.  The  broadcasters 
held  up  their  own  campaign,  the 
sale  of  a  Winston  Churchill  bio- 

graphical booklet,  until  both  other 
campaigns  had  been  entirely  com- 
pleted. 

Broadcasters  in  Canada  have 
also  learned  that  Canadian  listen- 

ers, being  accustomed  to  commer- 
cial type  programs,  could  be  more 

effectively  reached  by  applying 
commercial  program  methods  to 
war  effort  programs.  While  there 
are  still  many  war  talks  on  the  air 
today,  a  number  of  campaigns  for 
war  finance  have  now  been  oper- 

ated as  commercial  programs,  with 
commercial  announcements  just  as 
for  any  advertiser.  These  programs 
have  taken  the  form  of  all-star 
shows,  daytime  serials,  evening 
dramas,  with  interspersed  commer- 

cial announcements  about  the  cam- 
paign. This  method  has  been  found 

very  successful. 

Radio  being  a  public  service  util- 
ity, first  call  on  broadcasters  is 

their  service  to  the  listener.  From 
the  outbreak  of  war  station  oper- 

ators were  besieged  by  numerous 
requests  for  time  for  announce- 

ments and  talks.  Many  station  own- 
ers thought  there  were  too  many 

such  talks  already  on  the  air,  and 
that  listeners  would  soon  tire  of 
them. 
The  officers  of  the  Canadian 

Assn.  of  Broadcasters  and  of  the 
Canadian  Broadcasting  Corp.  were 
approached  on  the  question  by  in- 

dividual operators,  resulting  in  the 

Glen  Bannerman 

setting  up  of  a  radio  committee  of 
the  CAB  and  the  CBC  for  the  co- 

ordination of  war  effort  programs. 
The  CBC  carries  many  such  pro- 

grams on  its  national  sustaining 
network.  Others  are  requested 
locally. 

A  system  has  now  been  developed 
where  many  local  stations  reserve 
a  half-hour  or  an  hour  daily  for 
wartime  announcements  of  all 
kinds,  feature  it  under  some  such 
distinctive  name  as  The  Red,  White 
and  Blue  Program  at  a  certain 
hour  each  day.  One  commercial 
sponsor  has  developed  a  similar 
idea,  with  such  a  program  using 
patriotic  music  aired  locally  on 
nearly  a  dozen  stations. 

Requests  for  Free  Time 
National  requests  for  free  time 

came  to  the  CBC  and  the  CAB 
practically  from  the  start  of  the 
war  for  Red  Cross  annual  cam- 

paigns, the  Canadian  Legion  cam- 
paign, two  government  war  loans, 

the  motion  picture  industry's  war 
saving  stamps  campaign,  announce- 

ments about  national  registration 
in  August,  1940,  and  other  serv- 

ices with  wartime  appeal. 
Last  year  all  Canadian  stations 

contributed  an  estimated  total  of 
4,300  hours  free  time.  For  the  first 
quarter  of  1941  the  amount  of  free 
time  runs  to  about  950  hours,  paid 
time  to  350  hours. 
As  the  hour  ratio  for  free 

time  kept  growing,  charitable  war 
organizations  and  the  government 
were  advised  that  while  radio  sta- 

tions in  Canada  are  not  at  all 
anxious  to  make  any  money  out  of 
charitable  and  financial  campaigns, 
they  feel  that  all  media  should  be 
treated  alike — all  paid  or  none  at 
all.  Radio  stations  are  willing  and 
give  far  more  free  time  than  the 
value  of  any  time  purchased.  Ex- 

cept for  the  ten  stations  owned  by 
the  CBC  all  other  stations  are  de- 

pendent solely  upon  the  sale  of 
commercially  sponsored  time. 

A  committee  was  set  up  early  this 
year  representing  the  CAB,  CBC 
and  the  advertising  agencies,  with 

a  member  from  the  latter  as  chair- 
man. This  committee  now  functions 

to  line  up  the  commercial  aspects 
of  government  campaigns. 

First  to  go  commercial  was  the 
February  government  war  saving 
campaign  with  daytime  serial  and 
weekly  all-star  hour  as  well  as 
numerous  spot  announcements.  This 
campaign  did  so  well  that  it  has 
been  renewed  for  war  savings  and 
for  the  government  third  war  loan 
starting  in  June.  That  stations 
gave  much  free  time  and  program- 

ming to  the  furtherance  of  the 
February  campaign  is  shown  by 
the  figures  of  one  metropolitan  sta- 

tion which  in  free  time  provided 
more  than  five  times  the  amount  of 
time  for  which  it  was  paid. 

Another  station  for  the  month 
put  in  daily  free  time  ranging  from 
announcements  to  half-hour  feature 
programs  including  a  blackout  pro- 

gram. This  blackout  feature  was 
announced  solidly  for  a  week  as  a 
television  experiment.  When  the 
time  came  for  the  program  to  go  on 
the  air  the  audience  was  asked  to 
turn  off  all  the  lights  in  their  home, 
to  sit  in  front  of  the  radio  in  the 
dark.  While  this  blackout  was  on 
listeners  heard  an  actual  broadcast 
of  a  London  air  raid,  recorded  on 
the  spot  by  Canadian  engineers. 
Close  co-operation  between  the 
radio  station  and  the  newspaper 
under  the  same  ownership  helped 

make  this  program  a  success.  Sim- 
ilar co-operation  between  news- 

paper and  broadcasting  stations 
owned  by  the  same  group  was  ob- 

tained elsewhere  throughout  the 
Dominion. 

Advertisers  Help 

Advertisers  on  Canadian  stations 
have  co-operated  wholeheartedly 
with  war  effort  programs,  fre- 

quently giving  up  valuable  time, 
and  always  with  or  without  sta- 

tion request  plugging  in  their  com- 
mercial announcements  the  various 

charitable  campaigns  for  which  the 
stations  give  free  time. 

Radio  has  without  a  doubt  demon- 
strated its  usefulness  in  Canada  as 

a  medium  for  charitable  and  gov- 
ernmental appeals.  Because  of  the 

small  number  of  stations  in  the 
Dominion,  85  in  all,  there  has  not 
been  much  diflSculty  in  obtaining  a 
cooperative  and  coordinated  work- 

ing arrangement  on  the  handling  of 
war  effort  programs  of  all  kinds. 

Less  than  a  dozen  stations  are 
either  not  members  of  the  CAB  or 
do  not  belong  to  the  CBC,  and  these 
are  all  small  stations.  As  a  result 

practically  every  station  is  repre- 
sented either  through  the  CAB  or 

CBC  at  Toronto,  where  both  have 
headquarters,  arid  committee  meet- 

ings of  the  two  organizations  and 
the  advertising  agencies  are  quickly 
arranged.  In  this  way  we  have 
been  able  to  develop  a  central 
method  of  operation  on  all  war 
effort  programs. 

M  YEAR  REVIEWED 

MEETING  in  New  York  in  ad- 
vance of  the  NAB  convention, 

United  Press  executives  reviewed 
UP  activities  in  radio  during  the 
year  and  outlined  plans  for  the  fu- 

ture. Edwin  Moss  Williams,  vice- 
president  and  general  sales  man- 

ager, reported  the  year  has  wit- nessed the  greatest  expansion  in 
radio  news  facilities  in  the  history 
of  UP. 

"Noteworthy  achievements,"  he 
said,  "include  completion  of  the first  transcontinental  wire  network 
providing  news  exclusively  for 
broadcast,  creation  of  a  relay  bu- reau at  Atlanta  and  the  addition 
of  many  new  bureaus,  manned  by 
men  specially  trained  in  radio  writ- 

ing. These  strides  have  been  of 
great  importance  to  the  radio  in- 

dustry as  well  as  to  the  U.  S."  To the  stations,  he  further  pointed  out, 
the  improvements  made  have  meant 
longer  hours  of  continuous  service, 
greatly  increased  speed  in  news 
transmission  and  a  vastly  enlarged 
volume  of  local,  state  and  regional 
news  available  to  individual  sta- tions. 

A.  F.  Harrison,  radio  sales  man- 
ager, explained  that  the  program  of 

expansion  is  a  full  year  ahead  of 
schedule.  He  informed  the  execu- 

tive group  that  UP,  as  of  May  1, 
either  was  serving  or  had  under 
contract  well  in  excess  of  500  sta- tions. 

A  series  of  weekly  radio  tran- 
scriptions, dramatizing  UP  cover- 

age of  great  news  events,  was  sup- 
plied to  365  stations. 

It  was  announced  UP  vnll  be 
represented  at  the  St.  Louis  con- vention by  Hugh  Baillie,  president; 
Mr.  Williams;  Mr.  Harrison; 
Thomas  R.  Curran,  central  divi- 

sion manager,  Chicago;  Jacques 
D'Armand,  southwestern  division 
manager,  Kansas  City;  Stanley 
Whitaker,  southern  division  man- 

ager, Atlanta;  Jack  Bisco,  assist- ant business  manager,  New  York; 
and  business  representatives  Mims 
Thomason,  Chicago,  and  S.  D. 
Hales,  Kansas  City. 

IBEW  Signs  KFAC 

KFAC,  Los  Angeles,  formerly  un- der CIO  agreement,  in  early  May 
signed  a  contract  with  Local  40, 
IBEW,  covering  all  technicians. 
Contract  provides  for  wage  in- 

creases to  $215  per  month  for  tech- 
nicians and  starting  at  $240,  in- 

creasing to  $250  per  month  for  the 
chief  engineer,  with  increased  juris- 

diction over  recordings.  Pact  also 
calls  for  three-week  vacation  with 
full  pay,  sick  leave,  overtime  pay, 
full  seniority  rights,  and  other  im- 
proved  working  conditions.  Al 
Speede,  business  manager  of  Local 
40,  with  Roy  Tindall,  chairman  of 
the  Broadcast  Technicians  Divi- 

sion, State  Electrical  Workers 
Assn.,  and  W.  A.  Kelly,  interna- 

tional representative  of  IBEW,  ne- 
gotiated the  contract  with  Calvin 

Smith,  station  manager.  IBEW  re- 
ports it  is  negotiating  a  new  con- tract with  Don  Lee  Broadcasting 

System,  Hollywood,  covering  tech- nical staff  of  KHJ  KFRC  KGB 
KDB. 

MEMBERS  of  the  Congressional  Sec- 
retaries' Club,  composed  exclusively  of 

secretaries  to  Representatives  and  Sen- ators in  Washington,  were  guests  of 

NBC  last  week  during  the  club's  an- nual visit  to  New  York. 
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8UTA  WOMAN  WILL  ALWAYS 

LISTEN  WHEN  THE  TIME  AND 

PLACE  ARE  RIGHT 

That's  why  these  special  radio  programs 
for  women  .  .  .  these  daily  station  fea- 

tures .  .  .  are  such  successful  sales  pro- 
ducers .  .  .  They  are  broadcast  when 

women  want  to  listen  ...  by  women  who 
know  how  to  keep  them  listeyiing  .  .  .  And, 

most  important,  they  are  featured  on 
eleven  great  NBC  stations,  dominant  in 

their  markets  .  .  .  consistently  preferred 

by  leading  spot  and  local  advertisers. 
If  you  have  a  product  women  need  for 

their  homes,  their  families  or  themselves, 
you  will  certainly  want  to  know  a  whole 
lot  more  about  these  programs.  Check 
the  list  at  the  right  and  then  contact  the 
NBC  Spot  Sales  office  nearest  you. 

WBI 
^T?V  /-wll'wtAI 

WOWO  ^ 

NBC-SPOT  &  LOCAL  SALES 
New  Vortr*  Chicago  •  Son  Francisco  •  Boston  •  Washingion  •  Cleveland  »  Denver  •  HotlYwood 

NATIONAL  BROADCASTING  COMPANY A  Radio  Corporation  of  America  Service 

Representing 
WEAF  . 
WJZ 
WMAQ 
WENR  . 
KGO  . 
KPO  . 
WRC  . 

.    New  York 
New  York 
.  Chicago 
.  Chicago 

San  Francisco 
Son  Francisco 
Washington 

WMAL  ;    .    .    .  Washington 
KOA  Denver 
WTAM      ....  Cleveland 

WESTINGHOUSE  STATIONS 

JWBZ  Boston /WBZA  Springfield 

KYW    ;    .    .    .  Philadelphia 
KDKA  Pittsburgh 
WOWO  ....  Ft.  Wayne 
WGL  Ft.  Wayne 

GENERAL  ELECTRIC  STATION 
WGY    ....  Schenectady 

CHOOSE 

A  "GOLPEN 

MOMENT" 

ON  THESe 

eLSVBN  MAJOR 

STATIONS 

Here  are  \vell-estai)lished.  adver- 
tiser-tested features  . . .  known  by 

women  .  .  .  listened  to  Ijy  women 
.  .  .  responded  to  by  women  .  .  . 
thousands  of  women  in  each  of 
these  great  markets.  And  each 
program  is  so  favorably  priced 
that  it  offers  ad\'ertisers  a  value 
tl)at  ('annot  be  equalled. 

WJZ  ...  New  York  — Nancy 
Craig's  ''The  Woman  of  Tomor- 

row." 9  to  9:30  .A.M.  (E.D.T.) 
Monday  throuech  Fi  iday. 

WEAF  .  .  .  New  York  — Isabel 

Maiming  Hewson's  '"I'he  Market Basket."  9:30  to  9:45  A.  M. 
(E.D.T.)  Monday  through  Friday. 

KYW  .  .  .  Philadelphia  — Ruth 
Welles,  \\'oman's  Home  Coun- selor. 1 :30  to  1:45  P.M.  (E.D.T.) 
Monday  through  Friday. 

WGY. .  .Schenectady — Martha 
Brooks  "Market  liasket"  8:45  to 
9A.M.  (E.D.T.)  Monday  through 

Saturda}'. WBZ-WBZA  . . .  New  England 
— ]\Iildred  W.  Carlson's  "Home 
Foriun."  11  to  11:15  A.M.  (E.D.T.) 
Monday  through  Friday. 

WRC  . .  .Washington,  D.  C— 
Mary  Mason's  "The  \\'RC  Home Forum."  11:15  to  12 noon  fE.S.T.) 
Monday  through  Fridaj'. 

KDKA . . .  Pittsburgh  — Evelyn 
Gardiner's  "Home  Forum."  2:45 to  3:00  P.M.  (E.D.T.)  Monday 
through  Friday. 

WTAM  .  .  .  Cleveland  —  .Jane 
Weaver's  "Woman's  Club  of  the 
Air."  4:45  to  5:00  P.M.  (E.S.T.) 
Monday  through  Friday. 

WOWO  .  .  .  Fort  Wayne— Jane 
Weston's  "The  Modern  Home 
Forum."  9:45  to  10:15  A.M. 
(C.D.T.)  Monday  through  Sat- 
urdav.  On  Saturday,  9:45  to 
10:00\\.M. 

KPO... San  Francisco — Gladys 
Cronkhite's  "International 
Kitchen."  8:30  to  9:00  A.  M. 
(P.S.T.)  Monday  through  Friday. 

KGO  .  .  .  San  Francisco — Ann 
Holden's  "Home  Forum."  9:30 
to  10:00  A.M.  (P.S.T.)  Monday 
through  Friday. 

N.B.Tear  out  this  advertisement 
for  your  files.  It  lists  every  .special 
radio  program  for  women  on  NBC 
represented  stations. 
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Clearing  Library  Programs
  at  Source 

Protection  From  Suits 

Vital,  Says  Craney, 

Answering  King 

EDITOR,  Broadcasting: 
I  was  very  much  interested  in 

the  April  7  issue  of  Broadcasting 
because  you  show  my  good  friend 
Jerry  King  of  Standard  Radio  read- 

ing an  issue  of  our  trade  magazine 
Broadcasting  in  which  you  were 
kind  enough  to  print  an  article  I 
wrote  on  copjTight. 

Jerry  King  and  I  seem  to  see  eye 
to  eye  on  the  entire  copyright  prob- 

lem with  but  one  or  two  minor 

points  in  question.  Jerry  says,  "I 
agree  with  Mr.  Craney,  commercial 
transcriptions  should  be  cleared  at 
source  if  network  commercial  pro- 

grams are  cleared  at  source".  Well, 
the  ASCAP  and  BMI  consent  de- 

crees both  specify  that  ALL  net- 
work programs  be  cleared  at  the 

source  so  I  guess  that  puts  us  to- 
gether on  that  score. 

There's  a  Difference 
Then  after  the  above,  Jerry  goes 

on  and  on  telling  about  transcrip- 
tion library  services.  He  mentions 

all  in  one  breath  Standard,  NBC, 
World,  Associated,  Lang  -  Worth 
and  MacGregor.  Now  there  is  as 
much  difference  between  these  vari- 

ous services  as  there  is  between 
day  and  night. 

We  subscribe  to  the  Lang  -  Worth 
library  and  there  isn't  a  single 
number  on  a  Lang  -  Worth  disc 
that  they  don't  clear  at  the  source. 
In  other  words,  we  can  play  any 
number  in  the  Lang-Worth  library 
without  a  license  from  anyone.  An- 

other library  service  we  subscribe 
to  is  the  MacGregor  service.  Many 
MacGregor  numbers  are  cleared  at 
the  source.  This  includes  not  only 
public  domain  music  but  also  much 
copyrighted  material.  MacGregor 
sends  out  his  numbers,  tells  you 
who  the  copyrights  belong  to, 
whether  or  not  you  have  the  right 
to  play  them  without  other  per- 

formance licenses  and  guarantees 
to  back  up  his  listings  if  you  should 
be  sued  for  playing  any  number  he 
tells  you  is  tax  free  or  paid  for  in 
your  license  with  him. 

Now  I  used  to  use  transcriptions 
from  Standard  Radio  headed  by  my 
friend  Jerry  King.  I  had  to  discon- 

tinue the  use  of  Jerry's  transcrip- 
tions, however,  when  we  were  in 

the  ASCAP  scrap  out  here  in  Mon- 
tana because  we  stopped  playing 

any  ASCAP  music  a  long  time  be- 
fore other  broadcasters  even 

thought  of  doing  so.  I  had  to  be 

<larn  good  and  sure  that  I  wasn't 
playing  ASCAP  music  so  I  started 
to  find  out  just  how  far  the  tran- 

scription houses  I  was  purchasing 
transcriptions  from  would  go  in 
backing  me  up  if  I  should  be  sued 
by  ASCAP  for  playing  one  of  the 
numbers  they  said  was  non- 
ASCAP.  I  found  I  would  be  backed 
up  by  some  and  not  by  others.  Jerry 
wrote  me  as  follows : 

June  23,  19.39 — ".  .  .  I  cannot 

MUNICH  DAYS  at  CBS  were  re- 
called recently  by  H.  V.  Kaltenborn 

and  Jack  Stapp  when  they  had  a 
chat  at  Nashville.  Both  are  now  on 
NBC,  Kaltenborn  as  a  commentator 
and  Stapp  as  WSM  program  direc- 

tor. They  actually  lived,  slept  and 
ate  together  in  a  CBS  New  York 
studio  back  in  the  Munich  crisis, 
covering  developments  from  hour 
to  hour  during  that  1939  period. 

include  the  protective  clause  on  the 
copyright  infringement  suits.  To 
begin  with  there  is  no  way  whereby 
we  can  accept  the  responsibility  of 
this  kind  because  suits  can  be  filed 
without  any  basis  in  fact.  Your 
clause  would  then  compel  us  to  em- 

ploy counsel  and  protect  you  in 
Montana.  One  such  suit  would  cost 
us  more  than  the  total  revenue  ac- 

cruing under  the  deal." 
June  30,  1939 — ".  .  .  we  are  per- 

fectly willing  to  do  everything  in 
our  power  to  assist  the  broadcasters 
but  I  don't  think  this  should  include 
the  point  of  the  broadcasters  ask- 

ing us  to  make  legal  guarantees 
about  music  which  we  believe  will 

be  found  100%  tax-free." 
Indemnity  Clause 

Then  later  on  after  the  settle- 
ment of  the  Montana-ASCAP  dis- 
pute Jerry  wrote  and  wanted  me 

to  subscribe  again  to  his  service 
and  I  asked  for  his  library  with  his 
guarantee  that  each  tune  he  said 
belonged  to  this  or  that  copyright 
owner  actually  belonged  to  the  par- 

ticular owner  in  question  and  Jerry 
wrote  me  as  follows: 

Dec.  6,  1940— "Your  letter  of 
Dec.  2  with  reference  to  our  tax- 
free  library  service  enclosing  your 
indemnity  agreement  has  been  for- 

warded to  me.  Inasmuch  as  you 
ask  two  questions:  1)  whether  we 
will  sign  the  indemnity  agreement 
and,  2)  what  our  price  for  the 
service  will  be  .  .  . 

"Let  me  point  out  that  if  you  are 
willing  to  pay  our  price  for  the 
service  we  will  sign  the  indemnity 
agreement.  For  stations  who  want 
such  an  agreement  our  price  for 
service  is  $1,000  per  month  per  sta- 
tion. 

"You  are  familiar  enough  with 
the  copyright  act  to  know  that  it  is 
absurdity  to  attempt  to  clear  music 
at  the  source  so  long  as  the  $250 
statutory  minimum  award  is  in  the 
act.  To  make  one  company  respon- 

sible for  infringement  which  easily 
could  run  into  several  hundred 
thousand  dollars  is  just  not  within 

the  realm  of  possibility." 
Jerry  wrote  the  above  right  in 

the  middle  of  an  advertising  cam- 

paign he  was  putting  on  telling  the 

broadcasters  he  had  "tax  free"  mu- sic. In  the  advertising,  of  course,  he 
didn't  say  he  wouldn't  stand  back 
of  any  suits  unless  a  station  paid 

a  preposterous  fee.  Now  I  don't quite  understand  all  of  this  when 
Jerry  King  admits  in  his  article 
that  he  has  to  pay  the  "mechanical 
rights."  He  says,  "We  are  pretty 
careful  about  what  we  record  and 
have  facilities  better  than  most  for 
checking  sources  of  music.  We  have 
to."  Then  he  goes  on  to  say  that  to 
his  knowledge  no  broadcaster  has 
ever  been  sued  because  of  a  tran- 

scribed number.  Well,  here  in  Mon- 
tana we  were  and  while  the  suit 

was  finally  dismissed  with  preju- 
dice against  the  publisher  it  was 

mighty  nice  to  know  that  the  num- 
ber was  played  from  a  transcrip- 
tion library  service  where  the  man- 

ufacturer was  backing  us  up  and 
said  they  would  appear  in  court 
with  us  or  go  whole  hog  and  defend 
the  case. 

For  the  life  of  me  I  don't  see  why 
all  broadcasters  don't  insist  that 
the  transcription  manufacturers  be 
responsible  for  the  numbers  they 
say  belong  in  public  domain  or  are 
licensed  by  one  or  another  of  the 
various  licensing  groups.  After  all 
the  broadcaster  is  the  one  that  is 
responsible  for  what  he  originates 
and  should  have  as  much  protection 
as  possible.  Certainly  he  should 
have  the  protection  he  pays  for 
when  he  purchases  transcriptions 
represented  to  him  to  be  one  thing 
and  he  wakes  up  to  find  an  in- 

fringement suit  pending  against 
him  because  the  copyright  belongs 
to  someone  else. 

Way  of  Settlement 

Jerry  King  devotes  a  whole  para- 
graph to  what  he  believes  to  be  the 

ideal  way  of  settling  the  music  bus- iness. He  says: 
"The  ideal  way  of  settling  the 

music  business  as  I  see  it  would  be 
for  a  uniform  contract  for  per- 

formance agreed  to  by  all  the  music 
pools  and  which  would  cost  the  local 
outlet  nothing,  except  for  sustain- 

ing programs  if  these  are  put  on  a 
blanket  basis.  Network  commercials 
would  then  require  no  attention 
being  cleared  at  source.  Neither 
would  commercial  transcriptions. 

"Local  commercials  would  be  re- 
ported per  program  to  the  pool 

whose  music  was  used.  And  that 
would  be  the  end  of  it  except  the 
deal  might  be  made  to  include  clear- 

ance of  all  network  broadcasts  at 
source  so  as  to  eliminate  the  neces- 

sity of  the  local  outlet  taking  on 
dozens  of  sustaining  contracts  from 
each  music  pool  and  the  150  inde- 

pendent publishers  of  the  country." Now  if  Jerry  will  just  read  the 
ASCAP  &  BMI  consent  decrees  he 
will  find  that  the  Department  of 
Justice  satisfied  his  fondest  expec- 

tations. The  Department  of  Justice 
did  even  better.  The  wording  of 
Jerry's  above  quoted  paragraph 
shows  he  didn't  read  the  consent  de- 

crees so  I  quote  for  the  benefit  of 
those  not  familiar  with  it  two  per- 

tinent sections  of  the  ASCAP  de- cree. 

"Sec.  II  (4)  Clearance  at  source 
on  all  network  programs. 

"Defendant,  American  Society  of 

Composers,  Authors  and  Publish- 
ers, shall  not  license  the  public  per- 

formance for  profit  of  any  musical 
composition  or  compositions  except 
on  a  basis  whereby,  in  so  far  as 
network  radio  broadcasting  is  con- 

cerned, the  issuance  of  a  single  li- 
cense, authorizing  and  fixing  a  sin- 

gle license  fee  for  such  performance 
by  network  radio  broadcasting, 
shall  permit  the  simultaneous 
broadcasting  of  such  performance 
by  all  stations  on  the  network  which 
shall  broadcast  such  performance, 
without  requiring  separate  licenses 
for  such  several  stations  for  such 

performance. "Sec.  II  (5)  Clearance  at  source 
on  commercial  transcriptions. 

"With  respect  to  any  musical 

composition  in  defendant's  cata- 
logue of  musical  compositions  li- 

censed for  radio  broadcasting  and 
which  is  or  shall  be  lawfully  re- 

corded for  performance  on  specified 
commercially  sponsored  programs 
on  an  electrical  transcription  or  on 

other  specially  prepared  recorda- 
tion intended  for  broadcasting  pur- 

poses, said  defendant  shall  not  re- fuse to  offer  to  license  the  public 
performance  for  profit  by  desig- 

nated radio  broadcasting  stations 
of  such  compositions  by  a  single  li- 

cense to  any  manufacturer,  pro- 
ducer or  distributor  of  such  tran- 

scription or  recordation  or  to  any 
advertiser  or  advertising  agency  on 
whose  behalf  such  transcription  or 
recordation  shall  have  been  made 
who  may  request  such  license, 
which  single  license  shall  authorize 
the  broadcasting  of  the  recorded 
composition  by  means  of  such  tran- 

scription or  recordation  by  all  radio 
stations  enumerated  by  the  licensee, 
on  terms  and  conditions  fixed  by 
said  defendant,  without  requiring 

separate  licenses  for  such  enumer- 

ated stations." Terms  of  Decree 

There  is  no  other  section  of  the 

ASCAP  decree  pertaining  to  tran- 
scriptions so  you  see  if  Jerry  had 

read  the  decree  first  there  would 
have  been  no  reason  for  his  article. 
The  decree  says  nothing  about  sus- 

taining or  librauy  transcriptions. 
It  leaves  them  to  be  dealt  with  the 

same  as  phonograph  records.  Jer- 
ry's "ideal  way  of  settling  the  mu- 

sic business"  is  here  IF  the  broad- 
caster will  only  go  through  with 

the  rights  given  him  under  the 
terms  of  the  consent  decrees  and 
insist  on  establishing  once  and  for 
all  the  principles  of  clearance  at 
the  source  and  a  use  method  of 
payment  he  has  been  fighting  for since  1932. 

Those  weaklings  who  would  sign 
a  blanket  form  of  contract  with 
either  ASCAP  or  BMI  no  matter 
how  favorable  the  present  terms  of 
such  blanket  license  will  rue  the 
day  they  do  so  in  years  to  come 
when  again  the  music  battle  of 
1932-41  would  have  to  be  fought. 

Ed  Craney, 

KGIR,  Butte,  Mont. 
May  5,  1941. 

Page  54  •  May  12,  1941 BROADCASTING  •  Broadcast  Advertising 



KLZ's  STANDOUT  NEWSCmSI 

HAVE  BEEN  CONTINDuUbLi 

R  5W  *RS! 



12. 

Id-. 
.ed  5-^ 

its 

Simplified 

Circuit 
>esign 

.0 ^■loj^^^-i^'is.^^ 

°  tr.  taos^  ;  tics , 

res 

of  ̂°fance^ 

FM
' 

toughest  job  is  audience  building.  And  the  trend 

in  WlXTG's  area  shows  that  G-E  simphfied  FM  is  doing  more 
than  its  share  in  winning  listener  approval. 

General  Electric  FM  broadcast  transmitters  give  full  fidelity,  real 

dependability,  extra  economy.  Ask  to  see  the  figures  on  G-E  per- 
formance. 

G.E.  for  Complete  Service 

General  Electric  offers  the  only  complete  line  in  FM  today — 
broadcast  and  relay  transmitters,  tubes,  receivers,  antennas,  crys- 

tals, and  the  new  station  monitor.  Speech  equipment  will  be  an- 
nounced soon. 

FM  audience  building  is  a  specialty  with  G.E.,  through  co-ordina- 
tion of  the  work  of  our  receiver  and  transmitter  sales  divisions. 

Get  an  early  start  in  FM.  Your  copy  of  "How  to  Plan  an  FM  Sta- 

tion," and  full  information  on  the  G-E  complete  service,  are  avail- 
able through  any  of  our  80  offices,  or  from  Radio  and  Television 

Dept.,  General  Electric,  Schenectady,  N.  Y. 

Chief  Engineer  H.H.  Newell  (right)  compliments 
G.E.'s  S.H.  Magruder  on  the  excellent  life  of  the  G-E  tubes 
at  WIXTG,  A  complete  set  of  tubes  for  WlXTG's  l-kw  G-E transmitter  costs  less  than  $290! 



New  Rules  and  Regulations 

Governing  Commercial  Television  Broadcast  Stations 

Promulgated  by  FCC  April  30,  1941,  Effective  July  1,  1941 

DEFINITIONS 

4.201 —  Television  Broadcast  Station 
means  a  station  licensed  for  the  trans- 

mission of  transient  visual  images  of 
moving  or  fixed  objects  for  simul- 

taneous reception  and  reproduction  by 
the  general  public.^ 

4.202 —  Television  Broadcast  Band 
means  the  bands  of  frequencies  al- 

located for  television  broadcast  sta- 
tions. 

4.203 —  Television  Channel  means  a 
band  of  frequencies  6,000  kc.  wide  and 
which  may  be  designated  by  channel 
numbers  as  in  Section  4.224  or  by  the 
extreme  lower  and  upper  frequencies. 

4.204 —  T  elevision  Transmission 
Standards  means  the  standards  which 
determine  the  characteristics  of  the 
television  signal  as  radiated  by  a  tele- 

vision broadcast  station. 
4.205 —  Standard  Television  Signal 

means  a  television  signal  conformiug 
with  the  television  transmission  stand- 

ards set  forth  in  the  Standards  of  Good 
Engineering  Practice  for  Television 
Broadcast  Stations. 

4.206 —  Television  Transmitter  means 
the  radio  transmitter  or  transmitters 
for  the  transmission  of  both  visual  and 
aural  signals. 

4.207 —  Visual  Transmitter  means  the 
radio  equipment  for  the  transmission  of 
the  visual  signal  only. 

4.208 —  Aural  Transmitter  means  the 
ladio  equipment  for  the  transmission 
of  the  aural  signal  only. 

4.209 —  Visual  Transmitter  Poiver 
means  the  peak  power  output  when 
transmitting  a  standard  television 
signal. 

4.210 —  Service  Area  means  the  area 
in  which  the  signal  is  not  subject  to 
objectionable  interference  or  objection- 

able fading.  (Television  broadcast  sta- 
tions are  considered  to  have  only  one 

service  area  ;  for  determination  of  such 
area,  see  Standards  of  Oood  Engineer- 

ing Practice  for  Television  Broadcast 
Stations.) 

4.211 —  Main  Studio  as  to  any  tele- vision broadcast  station  means  the 
studio  from  which  the  majority  of  the 
local  programs  originate,  or  from  which 
a  majority  of  the  station  identification 
announcements  are  made. 

ALLOCATION  OF  FACILITIES 

4.221 —  Basis  for  License.  Television broadcast  stations  will  be  licensed  on 
the  basis  of  the  effective  signal  radiated 
(ESR)  from  the  visual  transmitter 
in  accordance  with  the  following : 

ESR  is  equal  to  the  square  root 
of  the  power  times  the  antenna  field 
gain  times  the  height  of  the  antenna 
above  the  surrounding  area.  The 
power  is  measured  in  kilowarto,  the 
gain  in  voltage  ratio,  and  the  an- 

tenna height  in  feet  above  surround- 
ing ai-ea. 

4.222 —  Time  of  Operating.  Television 
broadcast  stations  will  be  licensed  only 
for  unlimited  time  operation. 

4.22.3 — Showing  Required.  Authori- zation for  a  new  television  broadcast 
station  or  increase  in  facilities  of  an 
existing  station  will  be  issued  only 
after  a  satisfactory  showing  has  been 
made  in  regard  to  the  following  mat- ters : 

(a.)  That  the  service  area  and  popu- 
lation which  the  applicant  proposes  to 

.serve  are  computed  in  accordance  with 
the  Standards  of  Oood  Engineering 
Practice  for  Television  Broadcast  Sta- 

1  The  transmission  of  synchronized  sound 
(aural  broadcast)  is  considered  to  be  an 
essential  phase  of  television  broadcast  and 
one  h'cense  will  authorize  both  visual  and aural  broadcasts. 

Hons.  (The  service  area  shall  be  con- 
sistent with  and  serve  adequately  the 

city  or  community  proposed  to  serve 
in  keeping  with  technical  feasibility  of 
coverage.  The  application  shall  be  ac- 

companied by  an  analysis  of  the  com- 
putation of  the  service  area  as  set  forth 

in  the  application.  No  application  for 
construction  permit  for  a  new  station 
or  change  in  service  area  of  an  existing 
station  will  be  accepted  unless  a  defi- 

nite site,  details  of  proposed  antenna 
and  other  data  required  by  the  applica- 

tion form  are  supplied.) 
(b)  That  objectionable  interference 

will  not  be  caused  to  existing  stations 
or  that  if  interference  will  be  caused 
the  need  for  the  proposed  service  out- 

weighs the  need  for  the  service  w'hich 
will  be  lost  by  reason  of  such  inter- ference. 

Cc)  That  the  proposed  station  will 
not  suffer  interference  to  such  an  ex- 

tent that  its  service  would  be  reduced 
to  an  unsatisfactory  degree.  (For  de- 

termining objectionable  interference, 
see  Standards  of  Good  Engineering 
Practice  for  Television  Broadcast  Sta- tions.) 

(d)  That  the  technical  equipment 
proposed,  the  location  of  the  trans- 

mitter, and  other  technical  phases  of 
operation  comply  with  the  regulations 
governing  the  same,  and  the  require- 

ments of  good  engineering  practice. 
(See  technical  regulations  herein  and 
Standards  of  Good  Engineering  Prac- 

tice for  Television  Broadcast  Stations.) 
(e)  That  the  applicant  is  financially 

qualified  to  construct  and  operate  the 
proposed  station. 

(f)  That  the  applicant  has  available 
adequate  sources  of  program  material 
for  the  rendition  of  satisfaetoi-y  tele- 

vision bi'oadcast  service. 

(g)  That  the  proposed  assignment will  tend  to  effect  a  fair,  efficient,  and 
equitable  distribution  of  radio  service 
among  the  several  states  and  commun- ities. 

(h)  That  the  applicant  is  legally 
qualified,  is  of  good  character,  and  pos- sesses other  qualifications  sufficient  to 
provide  a  satisfactory  public  service. 

(i)  That  the  facilities  .sought  are 
subject  to  assignment  as  requested 
under  existing  international  agreements 
and  the  Rules  and  Regulations  of  the 
Commission. 

(j)  That  the  public  interest,  con- venience, and  necessity  will  be  served 
through  the  operation  under  the  pro- 

posed assignment. 
4.224 — Channel  Assignments.  T  h  e 

channels  or  frequency  bands  set  forth 
below  are  available  for  assignment  to 
television  broadcast  stations  : 

(a)  Channel 
No. 

1 50,000-  56,000 kc. 
2 60,000-  66,000 

kc. 

3 66,000-  72,000 

kc. 

4 78,000-  84,000 kc. 

.5 

84,000-  90,000 

kc. 

6 96.000-102.000 kc. 
7 io2.ono-i(is.ooo 

kc. 

8 i(;i;,(Hio-l(;s.(K)0 kc. 
9 l.S().()()()-lS(i,(ii)0 kc. 

10 

186,000-192.000 kc. 
11 

204.000-210.000 

kc. 

12 210,000-216.000 

kc. 

13 2.30,(i(i(  )-■_';!(;.(  (00 

kc. 

14 2.H6.(»00-i'4l',000 

kc. 
1.5 

l!."iS.0(i()-ij(;4,()(»0 
kc. 

16 2r,4,(i(i()-L;7().()00 

kc. 17 

282.(I()0-2S,S.(I00 

kc. 18 

288,000-294,000 kc. 
(b)  Stations  serving  the  same  area 

will  not  be  assigned  channels  adjacent in  frequency. 

(c)  One  channel  only  will  be  as- 
signed to  a  television  broadcast  sta- 

tion. 
4.225  —  Experimental  Operation. 

Television  broadcast  stations  may  con- 
duct technical  experimentation  directed 

to  the  improvement  of  technical  phases 
of  operation  and  for  such  purposes  may 
utilize  a  signal  other  than  the  standard 
television  signal  subject  to  the  follow- 

ing conditions : 
(a)  That  the  licensee  complies  with 

the  provisions  of  Section  4.261  with 
regard  to  the  minimum  number  of 
hours  of  transmission  with  a  standard 
television  signal. 

(b)  That  no  transmissions  are  radi- ated outside  of  the  authorized  channel 
and  subject  to  the  condition  that  no 
interference  is  caused  to  the  trans- 

missions of  a  standard  television  sig- 
nal bj'  other  television  broadcast  sta- tions. 

(c)  If  objectionable  interference  ii 
would  result  from  the  simultaneous 
operation  of  a  television  broadcast  sta- 

tion operating  experimentally  and  an 
experimental  broadcast  station,  the 
licensees  shall  make  arrangements  for 
operation  to  avoid  interference. 

(d)  No  charges  either  direct  or  in- direct shall  be  made  by  the  licensee  of 
a  television  broadcast  station  for  the 
production  or  transmission  of  programs 
when  conducting  technical  experimen- 
tation. 

4.22(5 — Multiple  Oionership.  No  per- 
son (including  all  persons  under  com- 
mon control  shall,  directly  or  indi- 

rectlj',  own.  operate,  or  control  more 
than  one  television  broadcast  station, 
except  upon  a  showing  (1)  that  such 
ownership,  operation,  or  control  would 
foster  competition  among  television 
broadcast  stations  or  provide  a  tele- vision broadcast  service  distinct  and 
separate  from  existing  services,  and 
(2)  that  such  ownership,  operation  or 
conti-ol  would  not  result  in  the  con- centration of  control  of  television 
broadcasting  facilities  in  a  manner  in- 

consistent with  public  interest,  con- 
venience, or  necessity ;  provided,  how- 

ever, that  no  person  (including  all 
persons  under  common  control),  shall 
directly  or  indirectly,  own,  operate,  or 
control  more  than  one  television  broad- 

cast station  that  would  serve  sub- 
stantially the  same  service  area  ;  and 

provided,  further,  that  the  Commis- 
sion will  regard  the  ownership,  opera- 
tion, or  control  of  more  than  three  tele- 

vision broadcast  stations  as  constitut- 
ing a  concentration  of  control  of  tele- 

vision broadcasting  facilities  in  a  man- 
ner inconsistent  with  public  interest, 

convenience,  or  necessity. 
4.227 — Normal  License  Period.  All 

television  broadcast  station  licenses 
shall  be  issued  so  as  to  expire  at  the 
hour  of  3  a.m..  Eastern  Standard  Time, 
and  will  be  issued  for  a  normal  license 
period  of  one  year,  expiring  Feb.  1. 

EQUIPMENT 
4.241 —  Maximum  Rated  Power;  how 

determined,  (a)  The  maximum  rated 
carrier  power  of  standard  television 
transmitters  shall  be  the  same  as  the 
manufacturer's  rating  of  the  equip- 

ment, (b)  The  maximum  rated  carrier 
power  of  composite  television  trans- 

mitters shall  be  the  sum  of  the  ap- 
plicable commercial  ratings  of  the 

vacuum  tubes  employed  in  the  last radio  stage. 

4.242 —  Maximum  Potoer  Rating  and 
Operating  Power.  The  Commission  will 
authorize  the  installation  of  a  tele- 

-  The  word  "control",  as  used  herein,  is 
not  limited  to  majority  stock  ownership,  but 
includes  actual  working  control  in  what- ever manner  exercised. 

NOW  THEY  LOOK  LIKE  THIS 
See  page  39 

PHOTOGRAPHS  ON  PAGE  39  in  same  (1  to  r)  order  show:  (1)  Maj. 
William  Coates  Borrett,  managing  director  of  CHNS,  Halifax,  who  was 
born  into  an  Army  family,  was  educated  at  Army  schools  and  during 
World  War  I  served  with  the  Canadian  Expeditionary  Forces  overseas; 
he  was  in  active  service  the  day  after  the  present  war  broke  out,  serving 
aboard  transports  in  Halifax  until  called  to  Ottawa  on  more  urgent  serv- 

ice. (2)  Harry  Sedgwick,  president  of  CFRB,  Toronto,  who  joined  the  15th 
Battery  Canadian  Field  Artillery  in  1914,  went  overseas  in  1915,  served 
in  Belgium  and  France  until  wounded  at  Courcelette  in  the  Somme  drive 
in  September,  1916  and  spent  until  May,  1918  in  various  hospitals  as  an 
invalid.  (3)  Charles  B.  Brown,  NBC  manager  of  station  promotion,  who 
is  a  native  of  Victoria,  B.  C,  spent  his  boyhood  in  Edmonton,  Alta., 
joined  up  at  the  outbreak  in  1914  with  a  unit  recruited  at  Windsor,  was 
sent  almost  immediately  to  England  for  training,  was  in  the  thick  of  it 
at  Ypres  within  four  months,  then  saw  service  on  the  Somme  and  at 
Lens;  at  Lens  he  "got  his  blighty",  being  wounded  three  times  in  both 
legs,  head  and  neck,  and  he  was  invalided  home  in  October,  1917. 
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THEIR  FAITH  IN  RADIO  PAID 

First  1 3  Weeks  Were  the  Hardiest,  but  Big  Jewelry  Store 

 Soon  Began  to  Reap  Benefit  

vision  transmitter  having  maximum 
power  ratins  equal  to  the  operating 
output  power  in  accordance  with  the 
tahle  set  out  in  Section  4.221. 

4.243 —  MiiiiHors.  The  licensee  of 
each  television  broadcast  station  shall 
operate  at  the  transmitter: 

(a)  A  frequency  monitor  inde- 
pendent of  the  fre(iuenc.v  control  of  the 

transmiller.  The  monitor  shall  meet 
the  re(|ui rements  set  forth  in  the  Stand- 

ards of  (load  Enuiiieeriiig  Practice  for 
Television  Ihoudrust  Stations; 

(b)  A  modulation  monitor  to  deter- 
mine that  the  radiated  television  sig- 

nal complies  with  the  television  trans- mission standards  set  forth  in  the 
Standards  of  dood  Engineering  Prac- 

tice for  Television  Broadcast  Stations. 
4.244 —  Required  Transmitter  Per- 

formance. The  external  performance  of 
television  broadcast  transmitters  shall 
be  capable  of  radialinu  a  standard  tele- 

vision signal  mccliuK  the  minimum  re- 
quirements pr('s<-ril)eil  by  I  he  Commis- .sion  contained  in  the  Sla ndards  of  Good 

Enqinecrinfi  Practice.  The  transmitters 
shall  be  wired  and  shi(ddeil  in  accord- 

ance with  the  good  engineering  practice 
and  shall  be  provided  with  safety  fea- 

tures in  accordance  with  the  specifica- 
tions of  Article  810  of  the  current  Na- 

tional Electrical  Code  as  approved  by 
the  American  Standards  Association. 

4.24.") — I ndicating  I nstrii nicnts.  The operating  output  iiower  of  television 
broadcast  stations  shall  be  measured  by 
in.struments  ha\ing  an  acceiJtable  ac- 

curacy (See  Standards — to  be  sup- 
plied). 

4.240  —  Au.ritiarij  and  Duplicate 
Transniittrrs.  The  jirovisions  of  Sec- 

tions .''.(i.H  and  3.()4  of  the  rules  govern- ing standard  and  high  frequency  broad- 
east  stations  shall  also  govern  the  use 
of  auxiliary  and  duplicate  transmitters 
for  tidevision  broadcast  stations. 

4.247 — ('lian(/cs  in  Kqiiiitincnt  and Antenna  Si/stem. 
(a)  No  changes  in  equipment  shall 

be  made  : 
1.  That  would  result  in  emission  of 

signals  outside  of  the  authorized  tele- 
vision channel. 

2.  That  would  result  in  the  external 
performance  of  the  transmitter  being 
in  disagreement  with  thai  prescriljed 
by  the  Commission  in  the  Stundnrds  of 
flood  Ennineerinr/  Practice  provided 
that  for  experimental  transmissions 
equipment  changes  tnay  be  made  which 
would  nut  i-ciKler  The  transmitters  in- 

capable of  radiating  a  sl.-iiidard  tele- 
vision signal  for  the  re(|uired  minimum 

number  of  hours.  (See  Section  4.261). 
(b)  Specific  authority."  is  r<'(|uired 

for  a  change  in  any  of  the  following: 
1.  Increase  in  the  maximum  i)ower 

rating  of  the  transmitter. 
2.  Replacement  of  the  transmirter 

as  a  whole. 
3.  Location  of  the  transmitter  an- 

tenna. 
4.  Antenna  .system,  including  trans- 

mission line,  which  would  result  in  a 
measurable  change  in  service  area  or 
which  would  affect  the  determination 
of  the  operating  power  by  the  direct 
method.  If  any  change  is  made  in  the 
antenna  system  or  any  change  made 
which  may  affect  the  antenna  system, 
the  method  of  determining  oiierating 
liower  shall  be  changed  immediately  to 
the  indirect  method. 

i).  Relocation  of  main  studio  if  new 
location  is  outside  of  the  borders  of 
the  city,  .state.  District  of  f'olumbia. territory,  or  possession. 

6.  Operating  outinit  power  delivered 
to  the  antenna. 

(e)  Specific  authority.'  upon  filing 
informal  request  therefor,  is  required 
for  the  following  change  in  equipment 
and  antenna  ; 

I.  Indicating  instruments  installed 
to  measure  the  antenna  current  or 
transmi.ssion  line,  except  by  an  instru- 

ment of  tlie  same  type,  maximum  scale 
reading  and  accuracy. 

^  Formal  application  required.  See .Standards  of  flood  Enpineeritig  Practice 
for  Televinion  Hroadcant  Stations  for  specific 
application  form. 

•  Informal  application  by  letter  may  be made. 

By  WILL  RUSSELL 
W  ill  Russell  &  Co.,  San  Francisco 

FAITH  is  the  keynote  of  the  jew- 
elry business.  When  the  ordinary 

layman  buys  a  diamond  he  is  about 
as  well  qualified  to  argue  with  the 
salesman  as  he  would  be  to  discuss 
arthritis  with  his  doctor.  There- 

fore, successful  jewelers  have  con- 
sistently endeavored  to  promote 

confidence  and  faith  in  their  firms 
through  intelligent,  persistent  ef- 

forts, over  a  period  of  years. 
It  was  with  this  kind  of  a  back- 

ground that  Albert  S.  Samuels  Co., 
jewelers  of  San  Francisco  and 
Oakland,  began  a  radio  campaign 
over  the  CBS  station,  KSFO,  in  San 
Francisco  in  March  of  1940.  They 
had  tried  radio  off  and  on  in  an  at- 

tempt to  find  a  program  which 
would  sell  diamonds  and  were  de- 

termined to  keep  on  until  they  dis- covered the  natural  for  their  kind 
of  business. 

A  Simple  Idea 
The  program  selected  was  not 

new,  it  was  not  pretentious  and  it 
was  not  complicated.  It  was  simply 
a  slightly  different  version  of  the 
"man-in-street"  broadcast,  done 
from  the  lobby  of  the  Hotel  St. 
Francis  each  Sunday  night,  utiliz- 

ing people  who  were  dining  and 
dancing  in  the  Mural  Room. 
They  felt  the  right  m.c.  would 

build  for  their  store  the  good  will 
and  confidence  necessary  to  sell  dia- 

monds to  prospective  brides  and 
bridegrooms.  The  man  chosen  was 
Arthur  Linkletter,  past  radio  di- 

rector of  the  Golden  Gate  Exposi- 
tion. 

There  is  no  format,  no  merchan- 
dise "hook",  no  set  procedure  of 

any  kind  in  the  Samuels'  night broadcast.  Couples  are  selected 
from  those  dining  and  dancing  and 
they  are  interviewed  as  couples.  If 
they  are  engaged,  the  questions 
proceed  along  the  lines  of  future 
plans  and  problems  they  will  have 
to  meet.  If  they  are  married,  rem- 

iniscences of  courtships,  marriage 
and  the  honeymoon  flavor  the  con- 

versation. If  they  are  just  out  for 
an  evening  as  boy  and  girl.  Link- 
letter  talks  about  almost  anything 
with  a  concluding  flavor  of  ro- 

mance which  invariably  works  into 
a  commercial  approach  to  the  Al- 

bert Samuels  slogan,  "The  House 
of  Lucky  Wedding  Rings". 

For  the  first  13  weeks  the  pro- 
grarn  accomplished  absolutely  noth- 

ing in  the  way  of  tangible  progress. 
As  a  matter  of  fact,  after  the 

second  month,  diamond  sales  were 
under  par  for  the  corresponding 
time  a  year  before.  Comments  and 
audience  "pull"  was  excellent,  but fewer  diamonds  were  being  sold. 
And  diamonds  are  the  "life-blood" 
of  the  "House  of  Lucky  Wedding 

Rings". 
2.  Minor  changes  in  the  antenna  sys- 

tem or  transmission  line  which  would 
not  result  ill  an  increase  of  service area. 

3.  Changes  in  the  loeatioTi  of  the 
main  studio  except  as  provided  for  in 
sub-sect  if)n  (b)  5. 

td)  r)ther  changes,  except  as  above 
provided  for  in  this  section  or  in  Stand- 

ards of  dood  Eni/incrrinf/  Practice  for 
Television  Uroadcast  Stations  pre- 

scribed by  the  Commission  may  be 
niadi-  ;il  any  lime  without  the  authority 

But  the  Samuels  people  felt  they 
were  on  the  right  track  and  deter- 

mined to  give  radio  a  fair  chance 
to  prove  itself. Sure  enough,  the  program  slowly 
began  to  sell  diamonds  in  its  15th 
week.  The  regular  weekly  half -hour 
impact  of  friendly,  reassuring 
messages  began  to  bear  fruit.  Dia- mond sales  soared  despite  a  new 
California  law  requiring  a  physical 
examination  which  sent  20%  of  the 
engaged  couples  out  of  State  for 
their  marriages.  At  the  year's  end, counting  the  first  discouraging  13 
weeks,  the  diamond  sales  were  up 
22%  while  general  store  volume 
was  up  only  3%. 

Then,  beginning  the  new  year, 
1941,  the  results  of  the  campaign 
month  by  month  began  to  become 
dramatically  evident.  January,  ordi- 

narily a  poor  month  in  the  jewelry 
business,  was  extraordinarily  good. 
Business  in  the  Oakland  store  was 
up  50%)  over  the  year  before  and 
in  the  larger  and  older  San  Fran- 

cisco store  business  was  up  some 
30%.  February  brought  an  even 
greater  upswing,  with  the  Oakland 
branch  increasing  diamond  sales 
over  the  previous  year  68%  and  the 
San  Francisco  headquarters  mark- 

ing up  their  volume  45%.  In  March 
the  San  Francisco  figures  showed 
a  56%  increase. 

The  Albert  S.  Samuels  jewelers 
had  been  in  business  over  35  years, 
selling  on  a  dependable,  money- 
back  guarantee  to  the  middle-class 
consumer.  No  extravagant  claims 
have  been  made  and  no  pretentions 
to  the  title  of  "biggest",  "best",  or 
"only"  have  been  advertised.  Link- 
letter  is  left  free  to  handle  his  com- 

mercial as  he  sees  fit  .  .  .  adlibbing 
it  completely,  or  using  part  of  the written  copy. 

Merchandise  Prizes 

The  announcer,  Dick  Wynne,  also 
has  one  commercial  which  he  reads 
simply  and  conversationally. 

Merchandise  orders  for  $5.15  are 
given  to  the  girl  of  each  couple  in- 

terviewed as  a  "courtesy"  of  the 
Samuels  people.  Linkletter  explains 
that  the  15  cents  takes  care  of  the 
sales  tax  on  every  $5  purchase. 
This  trifling  amount  gives  added 
i^m  p  e  t  u  s  to  the  thought  that Samuels  is  really  sincere  in  giving 
both  gifts  and  service. 

Over  the  year  it  has  been  dis- 
covered that  about  20%  of  the  mer- 

chandise orders  are  never  used  be- 
cause the  people  are  visitors  to  San 

Francisco  and  leave  before  they  can 
visit  the  store.  Of  the  remaining 
80%,  about  half  are  used  for  small 
gifts  and  the  other  half  are  used 
as  down  payments  on  more  expen- 

sive items.  In  either  case  it  brings 
new  customers  into  the  store  and 
acquaints  them  with  the  friendly service. 

of  the  Commission,  provided  that  the 
Commission  shall  be  promptly  notified I  hereof.  ;iiid  such  changes  shall  be 
shown  in  the  next  application  for  re- Jiewal  of  license. 

4.248 — Operating  otitput  power;  how defer  mined.  The  operating  output 
power,  aiid  the  requirements  for  main- tenance tliereof,  of  each  television broadcast  station  shall  be  determined 
by  the  Standards  of  Good  Engineering 
Practice  for  Television  Broadcast  Sta- tions. 

OPERATION 
4.261 —  Minimum  Operating  Sched- 

ule. 
(a)  The  licensee  of  each  television 

broadcast  station  shall  maintain  a 
regular  program  operating  schedule 
transmitting  a  standard  television  sig- 

nal for  a  total  of  10  hours  per  week. 
On  each  day,  except  Sunday,  there 
shall  be  at  least  2  hours  program  trans- 

mission between  2  P.M.  and  11  P.M., 
including  at  least  1  hour  program 
transmission  on  five  week  days  between 
7  :30  P.M.  and  10  :30  P.M. 

(b)  The  aural  transmitter  of  a  tele- vision broadcast  station  shall  not  be 
operated  separately  from  the  visual 
transmitter  except  for  exi^erimental  or 
test  purposes,  and  for  purposes  inci- 

dental to  or  connected  with  the  opera- tion of  the  visual  transmitter. 
4.262 —  Station  Identification. 
(a)  A  licensee  of  a  television  broad- cast station  shall  make  station  identi- 

fication announcement,  aurally  and 
visually,  (call  letters  and  location), 
at  the  beginning  and  ending  of  each 
time  of  operation  and  during  operation 
on  the  hour. 

(b)  Identification  announcements 
during  oijeration  need  not  be  made 
when  to  make  such  announcement 
would  interrupt  a  single  consecutive 
speech,  play,  or  any  type  of  production. 
In  such  cases  the  identification  an- nouncement shall  be  made  at  the  first 
interruption  of  the  entertainment  con- 

tinuity and  at  the  conclusion  thereof. 
4.263 —  Motion  Picture  Film.  All 

motion  picture  film  employed  in  the 
broadcasts  of  a  television  broadcast 
station  must  be  briefly  described  as 
such  either  at  the  beginning  of  the  pro- 

gram in  which  such  film  is  used,  or 
immediately  prior  to  the  broadcast  of 
the  film.  Where  the  film  broadcast  is  of 
more  than  1.5  minutes  duration,  it  shall 
also  be  briefl.y  described  as  such  either 
at  the  end  of  the  program  or  immedi- 

ately following  the  broadcast  of  the film. 

4.264 —  Logs.  The  licensee  of  each 
television  broadcast  station  shall  main- 

tain program  and  operating  logs  and 
shall  require  entries  to  be  made  as follows  : 

(a)  Program  log. 
1.  Entry  of  the  time  each  station 

identification  is  made. 
2.  Entry  briefly  describing  each  pro- gram broadcast  under  the  heading 

"outside  pickup",  "studio  production", 
and  "motion  picture  film",  or  com- bination thereof. 

3.  Entry  showing  that  each  spon- 
sored program  has  been  announced  as 

sponsored,  paid,  for  or  furnished  by 
the  sponsor. 

4.  Entry  showing  name  of  each 
sponsor  and  commodity  advertised. 

(b)  Operating  log  (when  trans- mitting a  standard  television  signal) 
1.  Entry  of  the  time  the  station 

begins  to  supply  power  to  the  antenna and  the  time  it  stops. 
2.  Entry  of  the  time  the  program 

begins  and  ends. 
3.  Entry  of  each  interruption  to  the 

carrier  waves,  cause  and  duration. 
4.  Eutry  of  the  following  each  thirty minutes : 

(i)  Operating  constants  of  the  last radio  stages. 

(ii)  Frequency   monitor  readings. 
(c)  Log  of  experimental  operation 

when  transmitting  other  than  a 'stand- ard television  signal. 
1.  Entry  of  the  time  the  station  be- 

gins to  supply  power  to  the  antenna and  the  time  it  stops. 
Z.  Short  description  of  the  broadcast 

made  and  its  technical  purpose. 

4.265 —  Logs:  retention  of.  Logs  of 
a  television  broadcast  station  shall  be 
retained  by  the  licensee  for  a  period  of 
2  years,  except  when  required  to  be 
retained  for  a  longer  period  in  accord- 

ance with  the  provisions  of  section 2.54. 

BROADCASTS  BY  CANDIDATES 
FOR  PUBLIC  OFFICE 

4.281 — The  provisions  of  Section 
3.421  to  8.424,  both  inclusive,  of  the 
Rules  and  Regulations  Governing 
Standard  and  High  Frequency  Broad- 

cast Stations  shall  also  govern  tele- vision broadcast  stations. 
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"V^iCH  Station  should  you 

use,  to  do  an  outstanding 

job  of  radio  advertising  in 

the  Hartford  Market?  It's  just 

good  horse  sense  to  choose 

WDRC-and  gef  all  3- 

coverage/  programs,  rate! 

WDRC 

CONNECtlCUT'S  PIONEER  BROADCASTER 
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Radio  Figures  in  
a  Storeys  Success MANY  times  in  the  past  few  weeks 

we  have  been  asked  by  leading  de- 
partment store  executives  and 

others  in  the  field  of  promotion  and 
advertising:  "How  successful  is 
your  radio  program?  Does  it  in- 

crease sales,  does  it  help  you  in 
your  merchandising  policies;  in 
short,  does  it  bring  people  into  the 

store?" These  are  matters  of  the  greatest 
import  to  department  stores,  which 
have  problems  not  affecting  con- 

cerns handling  only  a  line  or  two. 
This  is  our  succe::s  story  in  the 
use  of  radio,  how  we  developed  a 
technique  in  appealing  to  the  pub- 

lic, and  how  we  brought  people  into 
the  store  because  we  made  them 

feel  that  on'y  at  Wise-Smith's 
could  they  get  the  personal  atten- 

tion they  wanted. 

Everyone  Satisfied 
Success?  Well,  our  program  over 

WDRC,  Hartford,  gave  us  a  22.66% 
increase  in  the  corset  department 
in  six  months.  And  because  our 
customers  were  satisfied,  it  cre- 

ated a  friendship  for  the  store 
which  brought  them  back  to  other 
departments.  A  satisfied  customer 
is  a  store's  greatest  asset. 

And  so  this  is  the  story  of  how 
we  are  selling  a  department  store 
over  the  radio  by  concentrating  on 
a  single  department. 

It  was  nine  months  ago  when  I 
took  over  as  a  merchandising  man- 

ager at  Wise-Smith's,  one  of  Hart- 
ford's largest  department  stores. 

One  of  the  first  things  I  did  was 
to  survey  the  store  and  the  posi- 

tion it  held  in  the  community. 
I  found  the  store  had  a  great 

following  among  the  older  persons 
in  the  Hartford  area,  but  not 
among  younger  people.  Our  window 
displays,  in  my  mind,  were,  not 
adequate  to  carry  the  message  we 
wished;  the  appearance  of  our  de- 

partments did  not  permit  a  dra- 
matization of  merchandise;  our 

sales-people  were  not  fully  ac- 
quainted with  style  trends  and  the 

various  types  of  merchandise. 

And  so  things  began  to  happen. 
New  window  decorators  appeared, 
there  were  new  training  directors, 
a  few  new  buyers  with  modern 
viewpoints.  Modern  systems  were 
developed  for  a  fast  turnover  of 
style  merchandise,  permitting  new 
types  to  come  in  daily. 

Then,  this  question  came  up: 
How  could  we  reach   our  public 

Leading  Hartford  Retailer  Attains 

Definite  Increase  in  Sales 

By   ROBERT   E.  BERNHARD 

Apparel  Merchandising  Manager, 
Wise-Smith's  Department  Store,  Hartford 

quickly  to  get  our  message  over? 
How  could  we  test  the  reaction  of 
the  public  to  these  modornizations? 
We  couldn't  change  our  newspaper 
advertising  overnight  because  we 
depended  on  that  to  bring  in  daily 
business. 

The  answer,  of  course,  was  radio. 
We  wanted  to  talk  to  the  women 

when  they  were  in  their  homes,  re- 
laxed. We  didn't  want  to  throw 

a  lot  of  information  at  them  that 
would  be  hard  to  assimilate.  We 
wanted  to  put  our  ideas  over  in 
easy  stages,  to  gain  their  interest 
and  surely  their  confidence. 

We  held  conferences.  We  needed 
to  pick  out  one  department  in  which 
all  women — large,  small,  short,  tall 
— could  be  vitally  interested.  And 

it  had  to  be  a  department  which 
would  be  profitable  even  though  our 
radio  program  was  experimental. 
The  corset  department  was 

chosen. 
Then  we  had  to  select  a  radio 

station.  WDRC  was  unanimously 
chosen  as  perfectly  fitting  our 
needs,  giving  us  a  wide  coverage 
at  not  too  great  a  cost  in  the  ex- 

perimental stage.  And  so  our  staff 
and  the  production  department  of 
WDRC  immediately  got  together 
and  soon  there  was  a  great  throw- 
ing-about  of  brains  and  ideas. 
We  decided  on  a  15-minute  pro- 

gram which  would  have  human  in- 
terest from  an  entertainment 

standpoint,  and  still  give  us  time 
to  build  in  the  mind  of  the  poten- 

tial customer  that  Wise-Smith's 
was  a  big  department  store  spe- 

cializing in  a  given  line — corsets. 
We  called  the  program  Figures  in Music. 

Our  .story  was  an  involved  one  to 
tell  over  the  air.  We  had  to  tell  the 
women  that  most  people  do  not  get 
the  most  out  of  their  appearance, 
that  it  was  not  a  question  of  buy- 

ing high-priced  corsets.  Oh,  no!  It 
was  expert  advice  on  the  customer's 
personal  need. 
We  had  to  tell  them  we  had  a 

competent  staff  of  experienced  fit- 
ters who,  through  diagnosis,  could 

fit  the  needs  of  the  individual.  We 
had  to  let  it  be  known  what  lines 
we  carried  exclusively,  and  why 
we  had  chosen  these  lines.  And  we 
had  to  let  them  know,  too,  that  it 
wouldn't  be  expensive. 

Out  of  a  Huddle 

Conferences  with  WDRC  Sales- 
man J.  Eric  Williams  and  Chief 

Announcer  Ray  Barrett  quickly  in- 
dicated they  understood  our  prob- 

lem. Out  of  these  huddles  came  a 
program  which  we  are  very  proud 
of  today,  and  which  we  have  just 
renewed  for  an  indefinite  period. 

The  copy  was  the  most  important 
thing,  of  course.  Never  did  we  men- 

tion the  material  of  the  corset.  We 
told  only  of  what  it  did  to  the 
person  who  wore  it.  We  talked  of 
famous  women  in  history,  how  they 
looked.  We  talked  of  Hollywood 
women.  We  made  women  conscious 
of  their  appearance.  We  let  them 
know  the  merchandise  we  were  sell- 

ing could  make  them  attractive  and 
we  demonstrated  our  ability  to 
serve  them  better  than  average 
competition.  We  gave  them  musical 
entertainment.  And  then  we  ap- 

pealed to  their  own  best  interest, 
their  appearance. 

Our  average  sales  increased  im- 
mediately. People  came  in  and  said 

they  did  so  because  they  heard  it 
on  the  radio.  What  could  we  do 
for  them?  They  were  patients  com- 

ing to  a  clinic,  coming  to  a  special- ist for  advice. 
In  six  months,  business  in  the 

corset  department  increased  almost 
23%  without  much  newspaper  ad- 

vertising, except  for  clean-ups  on 
odds  and  ends. 

Our  primary  thought  in  this  spe- 
cialization was  to  acquaint  people 

with  a  department  in  which  we  were 

superior  in  price,  size  range,  qual- 
ity and  assortment. 

And  then,  through  this  satisfac- 
tory contact  with  a  new  customer, 

we  would  interest  her  in  our  gen- 
eral assortment  of  merchandise  in 

other  departments  of  the  store.  Our 
store  volume  has  also  very  satisfac- 

torily increased.  We  do  not  know 
definitely  how  much  of  it  can  be 
ascribed  to  radio.  But  we  do  not 
doubt  that  these  specialized  pro- 

motions by  air  will  be  the  means 

of  furthering  our  store's  potential sales  increases. 
The  program,  which  we  carry 

every  Tuesday,  Thursday  and  Fri- 
day, taught  us  many  things.  We 

were  able  to  stabilize  the  corset 
lines  carried.  We  kept  a  model 
stock  of  various  sizes  and  types. 
We  were  able  to  catalogue  more 
closely  the  definite  need  of  the  pub- 

lic and  to  recast  our  stocks  to  pro- 
tect this  need.  We  were  able  to 

reduce  our  investment  and  speed 
up  our  turnover  of  stocks. 

It  is  only  a  question  of  time 
now  before  we  will  have  a  house 
furnishing  program  and  a  complete 
Fashion  Forum  of  the  Air.  This 
will  be  a  weekly  talk  on  fashions, 
and  so  on,  which  will  tear  down 
certain  popular  beliefs. 

But  one  thing  should  be  borne 
in  mind.  Department  store  officials 
do  not  know  everything  about  radio. 
For  radio  information,  it  seems 
to  me  the  best  thing  is  to  go  to 
radio  people.  That  is  why  we  asked 
WDRC  for  advice. 

At  least  50%  of  the  success  of 

Figures  in  Music  rests  on  WDRC's 
production  advice. 

FIGURES  DOMINATE  the  conversation  when  Salesman  J.  Eric  Williams 
(left),  of  WDRC,  Hartford,  gets  together  with  Robert  E.  Bernhard, 
apparel  merchandising  manager  of  Wise-Smith's  department  store,  and 
the  moving  spirit  behind  the  store's  successful  use  of  radio  to  sell 
corsets.  Mr.  Bernhard  was  formerly  vice-president  of  Gimbel  Brothers. 
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FOR  TODAY'S 

OUTSTANDING 

ANTENNA 

ACHIEVEMENTS 

Backed  by  the  conviction  that  a  better 

job  can  be  done  than  has  ever  been 

done  before,  John  E.  Lingo  &  Son, 

Inc.  is  accomplishing  outstanding  re- 

sults in  the  designing  and  construc- 
tion of  AM  and  FM  radiators  that 

set  new  performance  standards  for 

the  broadcasting  industry.  Improved 

designs  and  exclusive  patented  fea- 
tures are  responsible  for  their  high 

efficiency,  unexcelled  stability  and 
low  maintenance  costs. 

As  a  result,  for  service  and  economy, 

LOOK  TO  LINGO! 

LINGO  FOR  AM 

VERTICAL  RADIATORS 

To  Increase  Station  Efficiency 

and  Lower  Cost  of  Antenna 

Alaintenance »  .  . 

Solid  facts  and  figures  are  available  to  you  on  numerous  Lingo 
Vertical  Tubular  Steel  Radiators  now  in  service  ttiroughouf  this 
country  and  Canada.  The  widespread  application  and  increasing 
acceptance  of  Lingo  "Tube"  Radiators  ore  your  assurance  and 

proof  that  you  can  expect  and  get  a  full  dollar's  worth  of  per- formance for  every  dollar  you  invest.  Buy  on  the  basis  of  proved 

performance  and  enjoy  the  benefit  of  Lingo's: 
•  Moderate    initial    cost     •     Exceptional    High  efilcicncy 
•  Low  maintenance  cost  9  Unexcelled  stability  •  Five-year 
insurance  protection  •  Single  responsibility  for  con- 

structing and  erecting. 

Our  engineering  staff  will  be  pleased  to  supply  you  with  technical 
details  as  they  apply  in  your  own  case — without  obligation,  of 
course.  In  writing  please  state  location,  power  and  frequency  of 
station. 

LINGO  FOR  FM 

TURNSTILE  RADIATORS 

Already  Installed!  Already  Proven! 

Now  Available  for  Your  Parties 
ular  Use  .  .  . 

Here  is  the  first  and  only  Frequency  Modulation  antenna  of  its 
kind  in  the  radio  industry!  The  new,  improved  design  is  another 

step  in  Lingo's  policy  of  leading  in  FM  antenna  development. 
This  nev/  turnstile  antenna  is  the  result  of  years  of  research  and 
development.  These  features  are  important: 
•  Antenna  radiates  a  liorizontal  polarized  signal  with  uniform 
circular  field  pattern. 
•  Antennas  are  custom  built,  and  factory  adjusted  to  the  operating 
frequency,   making   no   field   adjustments  necessary. 
O    Improved,   simplified   method   of   feeding   and  coupling. 
•  Turnstile  elements  fed  by  coaxial  lines,  no  open  turnstile  wires 
used.  Only  one  main  transmission  line  required.  Only  two  lines  used 
between  layers   of  elements. 
•  Available  with  2,  4,  6,  8  or  10  layers  of  turnstile  elements  de- 

pending upon  desired  gain. 
Quotations  now  for  stations  up  to  30  KW,  include  essential  steel 
mounting  pole,  turnstile  elements,  coupling  equipment^  transmission 
lines  feeding  the  elements,  etc.  (Climbing  steps,  lighting  equip- 

ment and  sleet  melting  units  are  also  available  as  optional  equip- 
ment.) Write  today  for  complete  facts  and  please  indicate  your 

proposed  frequency,  power  and  location. 

^  JOHX  E.  LINGO  &  SON,  INC.  Dept.  B-5  CAMDEN,  N.  J, 

BROADCASTING  •  Broadcast  Advertising May  12,  1941  •  Page  61 



The  ABCD's  of  Radio  Audiences 
Definite  Class  Appeals 

Of  Various  Programs 

Are  Analyzed 

By  H.  M.  BEVILLE  Jr. 
Research  Manager,  NBC 

IT  SEEMS  to  be  common  prac-
 

tice for  those  not  directly  con- 
nected with  broadcasting  activi- 

ties to  assume  that  their  own 
radio  listening  habits  are  typical 
of  the  general  audience.  My  own 
acquaintances  are  prone  to  consider 
Information  Please  among  the  top- 
ran  k  i  n  g  of  all 
programs  in  pop- 

ularity (and  if  I 
were  to  judge 
program  popular- 

ity by  the  re- 
quests I  receive 

for  tickets  to 
broadcasts  I 
would  be  con- 

vinced that  such 
was  the  case).  Mr.  Beville 
Since  radio  lis- 

tening is  such  a  personal  experi- 
ence it  is  quite  natural  to  expect 

this  reaction  from  the  lay  listener. 
Those  closer  to  the  broadcast- 

ing picture  are,  of  course,  far  more 
sophisticated.  They  know  about 
"surveys",  have  heard  of  "pro- 

gram ratings".  In  fact,  some  have 
even  seen  a  "Crossley  report"  or  at least  some  of  the  figures. 

Who  Listens 

These  "professionals"  could 
quickly  point  out  that  Information 
Please  isn't  really  in  the  select 
class — that  it  actually  is  in  about 
30th  place  in  present  CAB  ratings. 
"But  how  can  this  be,"  you  may 
ask,  "when  everyone  I  know  faith- 

fully follows  Information  Please  1" The  answer  is  readily  found  in 
the  following  popularity  ranking 
for  this  program  (among  evening 
half  hour  programs)  based  on  its 
first  six  months  under  the  sponsor- 

ship of  Canada  Dry  (November 
1938-April  1939): 

Rank  based  on  total  audience  30 
Rank  in  upper  income  group  9 
Rank  in  middle  income  groun  32 
Rank  in  lower  income  group  47 

These  rankings  demonstrate  viv- 
idly what  neither  the  layman  nor 

the  initiate  had  considered — that 
under  normal  circumstances  there 
is  not  one  but  many  radio  audi- 

ences; that  ladio  listening  habits 
vary  cnoi-mously  with  economic, 
social,  and  cultural  levels. 
With  the  large  audience  deliv- 

erable by  radio  growing  by  leaps 
and  bound.s,  it  is  small  wonder 
that  most  of  the  attention  of  radio 
research  has  been  directed  at  meas- 

uring gross  size.  To  advertisers 
and  agencies,  to  produceis  and 
perfoiTTiers,  broadcasting  has  been 
a  mass  medium.  Universally  the 
question  was,  and  still  is.  "How 
big  is  my  audience,"  or,  "What's 
our  rating  in  the  latest  report." 

But  radio  offers  a  "class"  as  well 
as  a  "mass"  market.  And,  although 
total  program  audience  must  al- 

ways be  of  primary  concern,  a  dis- 
section of  this  audience  is  of  tre- 

mendous value  to  many  who  would 
influence  certain  strata.  Actually, 
the  "radio  audience"  is  no  more 
a  homogeneous  whole  than  is  the 
population  of  the  United  States. 
It  is  composed  of  many  "cells" which  can  be  stratified  not  only 

BECAUSE  of  radio's  universality,  the  fact  is  often  over- 
looked that  it  also  has  very  definite  class  appeals.  The 

research  manager  of  NBC  here  discusses  the  socio- 
economic stratification  of  radio  audiences.  Considering 

a  selected  group  of  programs  of  different  types,  he  de- 
scribes their  relative  appeal  to  income  groups,  analyzes 

the  competition  of  their  audiences  and  considers  their 

popularity  ratings  by  economic  groups.  This  article  is 

reprinted  with  permission  from  Public  Opinion  Quar- 
terly [Princeton  University]. 

by  economic  group  but  also  by 
geographic  region,  community  size 
and  character,  family  size  and  com- 

position, etc.  Nevertheless,  there  is 
little  doubt  that  from  a  standpoint 
of  usefulness  as  well  as  significance 
the  socio-economic  stratification  is 
of  greatest  importance.  Not  only 
is  this  of  value  to  advertisers  but 
to  educational  and  political  broad- 

casters, since  there  exists  a  direct 
relationship  between  economic  stat- 

us and  cultural  level. 
Survey  Technique 

Fortunately,  an  invaluable  reser- 
voir of  data  on  the  listening  habits 

of  principal  economic  groups  is 
available  in  the  semi-annual  pro- 

gram audience  reports  of  the  Co- 
operative Analysis  of  Broadcasting, 

oldest  and  best  known  of  the  regu- 
lar program  survey  services.  This 

material  for  several  back  years  was 
made  available  to  the  author  for  a 
special  study  for  the  Princeton  Ra- 

dio Research  Project  entitled  "So- cial Stratification  of  the  Radio 
Audience."  [Available  from  Office 
of  Radio  Research,  15  Amsterdam 
Ave.,  New  York  City,  $1.]  Before 
presenting  here  a  few  of  the  listen- 

ing patterns  that  exist  within  vari- 
ous economic  classes  it  might  be 

helpful  to  see  how  these  data  were 
collected. 
The  Cooperative  Analysis  of 

Broadcasting  (CAB)  is  sponsored 
jointly  by  the  Association  of  Na- 

tional Advertisers  and  the  Ameri- 
can Association  of  Advertising 

Agencies.  The  interviewing  and 
tabulating  is  performed  by  Cross- 
ley,  Inc.  The  CAB  technique  is 
known  as  "telephone  recall".  Calls 
are  made  four  times  a  day  to  cover 
the  preceding  listening  period:  At 
12  noon  covering  6  a.m.  to  noon;  at 
5  p.m.  for  noon  to  5  p.m.  listening; 
at  8  p.m.  for  the  5  to  8  p.m.  period; 
and  at  9  a.m.  the  following  morning 
for  the  preceding  evening's  listen- ing after  8  p.m. 

Interviewing  is  conducted  in  33 
major  cities  24  weeks  a  year,  dur- 

ing the  first  and  third  weeks  of  each 
month.  A  total  of  750  calls  are 
made  in  the  33  cities  during  each 
period  each  week.  The  ratings  con- 

tained in  the  bi-weekly  reports  are 
based  on  two  weeks'  interviewing, 
£0  that  the  total  base  for  a  program 
rating  is  1500  calls.  These  bi-weekly 
reports  give  advertiser,  agency  and 
broadcaster  a  valuable  measure- 

ment of  audience  trends. 
One  of  the  two  major  features  of 

the  technique  employed  by  the  CAB 
which  distinguishes  it  from  prac- 

tically all  other  telephone  surveys 
is  its  distribution  of  calls  within 
cities  to  get  proper  economic  class 
samples.  (The  second  major  differ- 

ence is  the  use  by  CAB  of  recall  in- 
terviews while  most  other  surveys 

employ  the  coincidental  technique, 

calling  while  the  program  is  actu- 
ally on  the  air.)  These  socio-eco- nomic groupings  are  obtained  by  a 

rental  classification  of  the  geogra- 
phic section  in  which  the  telephone 

respondent  lives.  Calls  are  allocated 
to  these  various  sections  by  proper 
selection  of  telephone  numbers  ac- 

cording to  exchange  and  street  ad- 
dress. Despite  its  limitations  this 

method  yields  a  very  useful  income 
group  breakdown  which  possesses 
the  important  virtue  of  uniformity 
from  city  to  city  and  year  to  year. 

The  income  groups  used  by  the 
CAB  during  the  years  covered  by 
the  study  of  the  "Social  Stratifica- 

tion of  the  Radio  Audience"  with 
their  proper  call  distribution  were as  follows: 

Income 
Group 

A 
B 
C 
D 

Approximate 
Equivalent Annual  Income 

$5000  and  over 
$3000-4999 S2000-2999 
Under  $2000 

%  of  Total 

6.7% 
13.3% 
26.7% 53.3% 

By  combining  all  interviews  over  a 
period  of  months  it  is  possible  to  get 
statistically  reliable  indexes  of 
listening  and  program  audiences  by 
economic  groups.  [CAB  now  uses  a 
somewhat  different  grouping  in- 

volving 5  rather  than  4  income 
classes  for  control  purposes  but 
furnishes  reports  only  on  three 
broad  groups — upper,  middle  and 
lower.] 

General  Habits 

Before  analyzing  audiences  to 
particular  programs  by  economic 
groups,  it  is  important  to  know 
something  about  the  general  listen- 

ing habits  of  each  group.  The  table 
below  gives  an  index  of  radio  set 
use  by  each  income  group  during 
four  periods  of  the  day.  [Based  on 
the  Monday  through  Friday  aver- 

age for  two  years  (October  1935 
through  September  1937).]  In  each 
case,  total  listening  by  all  groups 
combined  is  taken  as  100  per  cent. 
We  can  thus  see  how  general  listen- 

ing by  each  income  group  varies 
from  the  "norm"  for  the  total  radio audience. 

the  influencing  factors  bearing  on 
low  listening  in  the  A  group  must 
certainly  include: 

1.  More  money  available  for  out- 
side entertainment,  thus  minimum 

dependence  on  radio. 
2.  Wide  range  of  social  interests 

and  activities,  limiting  time  avail- able for  listening. 
3.  The  average  radio  program  is 

directed  primarily  to  the  lower  eco- 
nomic groups  making  up  the  bulk 

of  the  audience,  and  therefore  lacks 
interest  for  the  A  group. 

4.  With  higher  educational  and 
cultural  standards,  this  group  prob- 

ably depends  more  on  reading  than 
on  radio  listening  for  news  and  in- formation as  well  as  for  recreation. 

5.  Presence  of  domestic  help  al- 
lows women  members  of  family 

more  time  away  from  home. 
Lowest  Group  a  Problem 

The  B  group,  being  intermediate 
between  A  and  C,  shows  some  in- 

fluences from  each  of  these.  The  C 

group's  high  level  of  listening should  be  readily  accounted  for  by 
these  factors: 

1.  Radio  is  the  primary  source  of 
entertainment  and  culture  because 
of  limited  budgets. 

2.  Most  programs  are  directed 
toward  this  class,  as  the  average  of 
the  radio  audience  and  as  the  most 
important  market  for  many  radio 
advertised  products. 

3.  Listening  is  preferable  to  read- 
ing as  a  means  of  getting  informa- 

tion, news  and  entertainment  be- 
cause of  lower  educational  and  cul- 
tural standards. 

The  picture  of  D  group  listening 
presented  by  these  data  is  some- 

what confusing  inasmuch  as  some 
of  the  factors  making  for  high 
listening  in  the  C  group  should  be 
operative  in  even  greater  degree  in 
the  lowest  social  stratum.  Data 
available  from  other  studies  by  the 
Princeton  Radio  Research  Project 
indicates  that  D  group  listening 
should  be  at  least  as  high  as  that of  the  C  group. 

It  must  be  admitted  that  there  is 
still  some  doubt  about  the  general 
listening  pattern  of  the  lowest  eco- 

nomic group.  Research  authorities 
are  in  general  accord  that  this  is 
the  most  difficult  group  to  sample 
adequately,  whether  by  telephone  or 
personal  interview.  There  are  fac- tors which  would  contribute  to 
lower  listening  such  as  narrow 
fields  of  interest,  expense  of  set 
operation,  longer  working  hours, 

poor  quality  and  condition  of  receiv- ers, crowded  living  conditions. 
On  the  other  hand,  very  little  en- tertainment other  than  radio  is 

available  to  this  group.  We  know 
that  the  D  group  listens  more  to 
small  non-network  stations  than 
other  groups  and  since  this  type  of 
listening  is  hardest  to  identify  in 

Income  Groups 

6  a.m. -12  noon 
12  noon-5  p.m. 
5  p.m. -8  p.m. 
8  p.m.-12  midnight 

A 

62% 

59 
80 

82 

B 

93% 

92 
98 
97 

C 

116% 

116 110 

109 

D 

92% 

93 
89 
93 

All  Groups 

100% 

100 
100 
100 

No  one  of  the  four  groups  is 
typical  of  the  whole  so  far  as  gen- 

eral listening  is  concerned.  Group 
A  is  universally  the  lowest;  C 
group,  the  highest — and  the  only 
one  consistently  higher  than  the 
index  for  the  combined  groups.  The 
B  and  D  groups  are  relatively  simi- 

lar and  show  a  listening  level  con- 
siderably above  the  A  but  below  the 

C  group.  What  causes  these  differ- 
ences? We  can  only  surmise,  but 

recall  interviews,  this  may  be  a  con- 
tributory factor.  A  field  which 

needs  further  study  is  whether  the 
D  telephone  homes  are  truly  typical 
of  all  D  radio  families. 

Relative  Popularity 

With  the  general  listening  habits 
of  each  income  group  in  mind,  we 
may  now  consider  the  relative  popu- 

larity among  the  four  groups  of 
particular  radio  programs,  classi- 
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Table  1 

Relative  Popularity  Among  Income  Groups  of 
Selected  Evening  Programs 

INCOME  GROUP  INDICESf 
General  Entertainment    Total  Rating* A B C D 

Jack  Benny 25.8 90 102 104 91 
Major  Bowes 23.0 

61 
95 

110 
91 

Fred  Allen 21.6 75 96 
107 

94 
Rudy  Vallee 19.3 100 106 

103 83 T>  O       All  — Burns  &  Allen 18.8 92 
97 106 

93 
Bob  Ripley 16.0 

86 
94 

107 

96 

Eddie  Cantor 15.2 
81 

93 
105 103 

Kate  Smith 13.1 78 99 105 

96 

Maxwell  House  Show  Boat 13.1 116 105 101 82 
Amos  'n'  Andy 

13.0 oo oo 86 111 
104 

Joe  Penner 12.5 nc\ 
i\J 

oo 112 104 
Pick  &  Pat 12.5 62 

92 
106 106 

National  Barn  Dance 12.1 
45 

86 108 
119 

Lum  &  Abner 9.1 71 83 
108 117 

Manhattan  Merry-Go-Round 7.5 00 
9b 107 

119 
Easy  Aces 4.4 oo OiS 95 

107 
98 

Classical  and  Semi-Classical 
Music 

Ford  Sunday  Evening  Hour 13.9 157 1  OA izy 
90 

62 
1    TIT'    J.            a  1 General  Motors  Symphony 11.7 172 107 

92 
76 

Palmohve  Beauty  Box 10.1 145 1  1  o llo A  C 95 80 
Cities  Service  Concert 10.1 

■\  AO 

14» 11^ 
114 

87 95 

Lawrence  Tibbett 9.9 idU 1  oo AO yz £?0 bz 
Voice  of  Firestone 9.9 ion 

lo7 
111 111 1  AO lUz 64 

Andre  Kostelanetz 7.9 lo4 1  oo Izo A1 

91 72 
A  &  P  Gypsies 7.2 1  OO 1  o  c Izo AO 90 72 
Philadelphia  Orchestra 

5.8 1 1  >1 
114 

r?  A 

O  1 ol 
Contented  Program 5.8 1  /;o 11^ lib A  A O  1 

81 
News 

Lowell  Thomas 12.0 y4 

"X  A 

114 1  AO 1 1 
Boake  Carter 11.6 loo 1  OA 1/U yb 70 ITT      1  I              TTT  ■           1  11 Walter  Wmchell 9.7 

1 1 

1  1  A llu 1  AO lOo AO 
March  of  Time 8.4 11/1 114 IOC izo AO 98 63 
Edwin  C.  Hill 7.1 1  OA lOU 1  (\C lub 

y  1 bo 
Jimmy  Fidler 6.1 

QQ 9o 1 1  cc 110 
VO 

yo 
Educational 

Professor  Quiz 7.9 Q1 yi 1  1  o IIU 1  AO 1U» 

net 
(Z 

Cavalcade  of  America 7.3 oO 
1  A^ lU  / 1  f\A iU4 Q1 Ol 

Voice  of  Experience 6.2 
OZ 

1  AA lUU 
lUb 1  AQ 

iUO Alexander  Woollcott 6.0 1  CO loo 1  OO loo CT O  ( 70 
Husbands  &  Wives 5.6 84 

104 
98 

107 

General  Dramatic 
Lux  Radio  Tbeatre 22.6 98 107 

102 
84 

First  Nighter 
One  Man's  Family 

15.0 66 
89 

110 102 
14.8 

89 

95 104 100 

Gang  Busters 13.8 67 93 109 
100 

Helen  Hayes 10.9 117 106 104 74 
Death  Valley  Days 8.1 

86 
90 

105 

97 

Warden  Lawes 6.6 80 88 
108 

100 
*  Total  radio  families  interviewed  =  100%. 
t  Income  group  rating  adjusted  for  amount  of  listening  of group and  related to  total 

rating  as  100. 

fied  according  to  type.  In  view  of 
the  marked  differences  in  general 
use  of  sets  among  the  income 
classes,  an  important  adjustment  to 
the  income  group  ratings  obtained 
from  the  CAB  data  was  necessary 
in  order  to  facilitate  comparisons. 
Since  the  A  group  was  generally 
low  in  set  usage  and  the  C  group 
high,  it  would  be  expected  that  the 
A  rating  for  most  individual  pro- 

grams would  be  low  and  the  C  rat- 
ing high.  To  compensate  for  this 

variable  and  put  the  income  group 
ratings  on  a  comparable  basis,  it 
was  necessary  to  adjust  the  income 
group  program  ratings  by  the 
proper  general  listening  indices. 
The  actual  calculation  was  merely 
to  divide  the  income  group  program 
rating  by  the  corresponding  listen- 

ing index,  thus  raising  the  rating 
when  set  use  was  below  average 
and  lowering  it  when  set  use  was 
above  average.  The  adjusted  in- 

come group  ratings  were  then  re- 
lated to  the  total  actual  rating  of 

the  particular  program,  which  was 

considered  as  100  per  cent.  Once 
this  adjustment  was  made,  it  was 
possible  to  compare  the  relative 
popularity  of  individual  programs 
among  the  four  socio-economic 
groups  on  an  equal  basis.* For  purposes  of  comparison,  a 
representative  group  of  daytime 
and  evening  programs  was  selected. 
These  were  segregated  into  five 
rough  classifications: 

1.  General  entertainment  —  in- 
cluding all  variety,  comedy,  and 

light  musical  programs. 
2.  Classical  and  semi-classical 

music — the  symphonies,  and  some- 
what lighter  but  high  quality  musi- 

cal programs. 
3.  News — the  commentators,  the 

dramatic  presentations,  and  the 
Broadway  and  Hollywood  reporters. 

4.  Educational  —  talk  and  ques- 
tion-and-answer  programs  which  by 
reason  of  presentation  or  appeal 
would  be  considered  "educational" 
by  listeners. 

5.  Dramatic — various  types  of 
*  How  these  adjustments  were  made  can  be  seen  from  the  following  example  of  the 

adjustment  in  the  income  group  ratings  for  Jack  Benny,  taken  from  the  October  1935 
to  April  1936  report: 

Table  2 

Composition  by  Income  Groups  of  Total  Program 
Audiences 

A B c D Total Normal  Distribution 

6.7% 13.3% 26.7% 53.3% 
100.0% 

Philadelphia  Orchestra 14.2 16.6 26.0 43.2 100.0 
Ford  Hour 12.1 

20.3 

32.7 
34.9 100.0 

General  Motors  Symphony 11.9 
20.3 

29.9 37.9 100.0 
Helen  Hayes 10.9 19.5 

31.0 
38.6 100.0 

Andre  Kostelanetz 9.7 19.2 30.5 
40.6 100.0 

Maxwell  House  Show  Boat 

8.3 

17.8 
32.4 

41.4 100.0 

Boake  Carter 8.5 19.0 
33.4 

39.1 100.0 A  &  P  Gypsies 7.9 19.1 
32.1 

40.9 100.0 March  of  Time 7.6 
19.8 

34.6 
38.0 100.0 

One  Man's  Family 5.0 
12.7 

31.4 50.9 

100.0 
Amos  'n'  Andy 

4.7 
13.5 

30.8 51.1 100.0 
Major  Bowes 

4.3 

10.8 
30.1 

54.8 100.0 

National  Barn  Dance 

2.8 

7.7 29.5 60.0 
100.0 

Table 3 

Actual  Popularity  Ratings  by  Income  Groups 
[Percentage  of  Each  Income  Group  Which  Listens  to  Each  Program. 

percent  of  listeners  within  each 
income  group 

A B c D 
Jack  Benny 

24.4% 32.4% 
38.2% 24.2% 

Eddie  Cantor 19.9 24.8 
28.3 

18.8 
Burns  &  Allen 

13.7 
21.7 24.4 18.4 

Major  Bowes 11.4 21.1 
27.7 19.3 

Lux  Radio  Theatre 17.9 
23.4 

25.2 17.4 Maxwell  House  Show  Boat 
12.3 

13.4 14.4 9.9 
March  of  Time 7.8 10.2 

8.9 

4.9 
Lowell  Thomas 8.7 13.6 13.5 8.1 
National  Barn  Dance 

4.3 

9.9 
14.2 13.7 

Pick  &  Pat 6.3 11.2 
14.5 

12.2 
First  Nighter 8.0 12.9 18.0 

14.1 

Gang  Busters 7.5 
12.5 16.3 

12.7 
General  Motors  Symphony 16.6 14.1 10.4 6.6 
Ford  Hour 

20.3 17.0 
13.7 

7.3 

Andre  Kostelanetz 9.9 9.8 

7.8 

5.2 
Alexander  Woollcott 7.1 8.2 5.7 3.7 

*  Total  radio   families   interviewed  in each  income group equals    100  per cent. 

Total A B C D 
Actual  rating 25.is 18.1 26.5 29.1 

21.8 

Set  use  index 100.0 78.0 101.0 108.0 93.0 
Adjusted  rating 25.8 23.2 26.2 26.9 

23.4 Income  group  indices 100.0 90.0 102.0 104.0 91.0 

dramatic  programs  with  the  excep- 

tion of  comedy  drama  ("Amos  'n' Andy,"  "Easy  Aces") ,  musical 
drama  ("Beauty  Box  Theatre," 
"Showboat"),  and  news  drama 
("March  of  Time"). 

In  Table  1  will  be  found  income 
group  indices  for  a  number  of  bet- 

ter known  evening  commercial  pro- 
grams for  a  winter  season  (either 

October  1935  through  April  1936 
or  October  1936  through  April 
1937).  Programs  are  ranked  in 
order  of  their  actual  rating  (total 
radio  families  =  100% ) .  In  study- 

ing these  indices  bear  in  mind  that 
they  show  only  the  relative  appeal 
of  the  individual  program  to  the 
four  income  classes. 

Particular  Programs 

It  is  no  surprise  to  find  that  high 
ranking  general  entertainment  fea- tures such  as  Jack  Benny,  Rudy 
Vallee,  and  Burns  &  Allen  have 
a  fairly  universal  appeal.  On  the 
other  hand,  it  is  of  great  inter- 

est to  note  the  high  audience  rank- 
ing of  Major  Bowes  and  Fred  Allen 

despite  their  relatively  low  appeal 
to  Group  A.  This  emphasizes  the 
numerical  unimportance  of  the 
over-$5,000  income  group.  On  the 
other  hand  the  classical  and  semi- 
classical  music  programs  are  all 
highly  skewed  toward  the  upper 
income  group  and  show  relatively 
low  appeal  to  the  C  and  D  groups. 

Some  interesting  observations  can 
be  made  from  studying  the  news 
category.  Although  Lowell  Thomas 
and  Boake  Carter  have  practically 

identical  ratings,  the  latter's  ap- 
peal was  far  more  "highbrow." This  may  in  part  explain  Boake 

Carter's  success  as  a  Philco  sales- 
man and  his  short  experience  on  the 

air  for  Huskies,  a  cold  cereal  with 

a  broad  market.  Jimmy  Fidler's Hollywood  News  seems  to  have 
about  equal  appeal  to  all  income 

groups,  whereas  Winchell's  audi- ence suffers  in  the  A  group. 
The  "educational"  classification 

(which  includes  a  heterogeneous 
collection  of  programs  selected  be- 

cause of  their  possibilities  as  educa- 
tional techniques)  indicates  that 

the  audience  participation  program 
and  historical  drama  have  broad 
appeal.  In  this  connection  it  is  in- 

teresting to  note  the  audience 
stratification  of  the  Town  Meeting 

of  the  Air,  one  of  NBC's  most  suc- cessful public  service  features  dur- 
ing the  1938-1939  season:  upper 

group  index  147,  middle  group  113, 
lower  75.  This  heavy  skewing  to- 

ward the  upper  groups  is  charac- 
teristic of  educational  programs  of 

serious  content. 

Old  Favorites 

In  the  dramatic  group  three  old 

standbys — Liix  Theatre,  One  Man's Family  and  Death  Valley  Days — 
show  a  relatively  uniform  appeal 
to  all  groups.  It  is  interesting  to 
note  the  upper-class  appeal  of 
Helen  Hayes  who  appeared  in  a 
script  dramatic  series  distinguished 

by  nothing  but  that  famous  actress' name. 

With  the  exception  of  Sunday 
afternoon  programs,  which  fol- 

lowed the  same  pattern  as  evening 
shows,  most  daytime  programs 
analyzed  were  of  two  types — dra- 

matic serials  and  homemaker  talks. 
{Continued  on  page  82) 
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PWrhe  Radio  they  call  me,  a  thing  by  tyrants  feared. 

I  am  the  joy  of  free  men  by  which  all  lives  are  cheered 

I  am  the  right  of  free  men,  their  culture,  mirth  and  song, 

A  college  for  their  children,  a  guard  'gainst  every  wrong. 

The  glorious  songs  of  freedom  exultantly  I  sing, 

America  for  devotion  !  one  God  for  worshipping  ! 

No  tyrant  stills  my  teaching;  no  home  denied  to  me. 

I  am  the  soul  and  body  and  breath  of  liberty. 

I  am  the  living  substance  of  peace  and  brotherhood 

Of  human  rights  unfettered,  of  all  that  men  hold  good. 

Mine  are  the  fruits  of  freedom,  of  skill  and  genius  rare. 

And  art's  supremest  triumphs — and  all  who  wish  may  share. 

American  my  purpose!  American  my  creed! 

No  time  have  I  for  hatred,  for  lust,  for  power  or  greed. 

Mine  are  the  hymns  of  freedom,  a  free  man's  prayer  I  pray. 

America,  at  your  service!  The  Radio — night  and  day! 

Edgar  A.  Guest 

W  Sutlon,  Inc. 

THE  GREAT  STATIONS 

E  FRIENDLY  STATION 

w 

THE  GOODWILL  STATION 

President  (^^,/C6€^€i^ZM€C^ 
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St.  Louis  Blues 

WAR,  hell  and  the  FCC. 
That  just  about  epitomizes  the  agenda  for 

the  19th  annual  convention  of  the  NAB  meeting 
this  week  in  St.  Louis.  The  outlook  was  never 
blacker. 

In  broadcasting,  we  are  accustomed  to  the 

^  "crisis-a-day"  diet.  But  no  legitimate  industry 
ever  has  been  subjected  to  the  brand  of  regu- 

latory strafing  that  has  been  meted  out  to 
radio  by  an  anti-radio  FCC  majority  now 
running  riot. 

In  a  national  emergency,  requirements  of  the 
Government  are  paramount.  Broadcasting  has 
given  freely  of  its  time  and  energy  in  the  neces- 

sary all-front  moves  toward  defense  of  the 
:  nation.  It  seeks  no  plaudits.  It  is  broadcasting's 
;  duty. 
I  But  commercial  bi'oadcasting,  as  if  in  a  world 
■  apart,  is  being  besieged  on  all  fronts  by  an  FCC 
majority  that  appears  to  be  determined  to  run 
the  industry  into  eventual  receivership.  The 

Fly-engineered  Network  Monopoly  Repoi-t, 
dealt  with  editorially  elsewhere  in  this  issue,  is 
but  one  of  the  numerous  moves  that  seem  to  de- 

note a  trend  toward  limitation  of  profits,  rate 
regulation  or  worse. 

To  us  it  seems  that  all  this  punitive  activity 
in  time  of  national  stress  is  out  of  step  with  the 

Government's  all-out  defense  effort.  It  hardly 
conduces  to  the  public  welfare  and  morale  to 
have  an  industry  so  sensitive  to  public  reaction 
flailed  and  browbeaten  at  every  turn. 

Already  there  are  indications  of  back-biting 
and  dissension  in  industry  ranks  over  both  the 
network-monopoly  and  the  newspaper-divorce- 

ment moves  of  the  FCC  majority.  Its  actions, 
all  down  the  line,  cleverly  were  contrived  to 
precipitate  precisely  that  situation. 

For  the  first  time  in  nearly  two  decades  of 
NAB  conventions,  the  copyright  problem  is 
slated  to  take  a  backseat  despite  its  importance 
to  every  station,  network  and  advertiser.  There 
\vi]\  be  words  about  ASCAP  and  BMI  music, 
but  the  very  fate  of  the  industry  is  involved  in 
the  other  issues. 

Before  each  convention  there  always  has  been 
the  clarion  call  for  a  united  front.  At  this  writ- 

ing such  action  in  concert  seems  impossible,  as 
the  pros  and  cons  on  each  important  issue  gird 
for  battle.  From  where  we  sit,  we  feel  that  un- 

less the  best  brains  in  the  industry  take  hold 
to  force  the  industry  body-politic  to  forget 
petty  grievances,  and  in  forthright  fashion 
meet  the  issue  of  how  to  preserve  the  broad- 

casting industry  itself,  a  wrecking  crew,  gov- 
ernment-directed, will  move  in. 

The  Deac's  Return 
NO  BETTER  MAN  than  Merlin  Hall  Ayles- 
worth  could  have  been  selected  by  Nelson  A. 
Rockefeller  to  head  radio  activities  of  the  Office 
of  the  Coordinator  of  Commercial  and  Cultural 
Relations  Between  the  American  Republics. 

The  $1  a  year  job  brings  "Deac"  Aylesworth, 
founder  president  of  NBC  and  one  of  the  true 
pioneers  of  modern  broadcasting,  back  into  the 
field  of  his  most  fruitful  endeavors,  albeit  in 
a  temporary  Governmental  capacity. 

In  the  half-dozen  years  since  he  left  NBC, 
"Deac"  Aylesworth  as  a  motion  picture  execu- 

tive, newspaper  publisher,  lawyer  and  public 
relations  counsel  has  never  lost  the  radio 
touch;  he  has  maintained  his  contacts  with 
the  executives  of  networks  and  stations,  with 
sponsors  (he  sits  on  the  boards  of  several  big 
radio  advertising  firms),  with  agency  men  (on 
the  Rockefeller  Committee  he  works  with  Don 

Francisco,  president-on-leave  of  Lord  & 
Thomas)  and  with  countless  friends  among  the 
rank  and  file. 

Even  now,  we  learn,  some  of  his  brightest 
young  proteges  have  gathered  around  him  for 
the  new  task.  Recalling  his  brilliant  job  in 
attracting  major  advertisers  to  the  new-born 
medium  of  radio  not  so  many  years  ago,  it  is 
a  certainty  that  shortwave  broadcasting  to 
Latin  America,  sponsored  and  sustaining,  will 
get  a  greater  impetus  from  his  efforts.  Every- 

one in  American  radio  should  be  heartened  in 
his  desire  to  contribute  to  the  vital  cause  of 
hemispheric  solidarity  by  reason  of  the  fact 
that  "Deac"  Aylesworth  has  been  selected  for 
leadership  on  the  all-important  radio  front. 

Good  Old  Summertime 

TWO  FACTORS  are  combining  to  bring  broad- 
cast advertising  the  best  summer  in  its  history. 

First,  the  industry  is  cashing-in  on  its  per- 
sistent campaign  to  convince  advertisers  that 

people  listen  to  their  radios  in  the  summer,  and 
continue  to  spend  their  money. 

Second,  the  natural  grovvrth  of  the  broadcast 
industry  is  augmented  by  a  stimulus  from  the 
increased  payrolls  in  connection  with  the  de- 

fense program. 
In  a  nationwide  survey  of  station,  network, 

agency,  advertiser  and  representative  fields, 
Broadcasting's  correspondents  report  that 
summer  prospects  are  the  brightest  yet  en- 

countered at  this  time  of  the  year.  There  are, 
of  course,  such  doubtful  factors  as  defense 

The  RADIO 

BOOK  SHELF 

ONE  OF  THE  MOST  useful  volumes  available 
to  radio  and  advertising  agency  executives  is 
1070  Cities  &  3071  Counties,  a  60-page  spiral- 
bound  book  just  published  by  The  Katz  Agency 
Inc.,  radio  and  newspaper  representatives,  500 
Fifth  Ave.,  New  York  [$5] .  It  is  a  summary  of 
major  items  in  the  1940  census  thus  far  made 
available  by  the  U.  S.  Census  Bureau,  showing 
the  population  and  retail  sales  for  all  counties 
in  the  United  States  and  for  all  cities  of  more 
than  10,000  population.  For  every  city  and 
county  not  only  is  the  1940  population  and 
1939  total  retail  sales  figure  given,  but  also 
food  group  sales,  automotive  group  sales,  drug 
store  sales,  population  as  per  cent  of  U.  S., 
total  retail  sales  as  per  cent  of  U.  S.,  popula- 

tion as  per  cent  of  State  and  total  retail  sales 
as  per  cent  of  State.  This  is  the  eighth  census 
and  market  study  so  far  issued  by  Katz,  which 
states  that  it  plans  a  companion  volume  on 
population  characteristics,  housing,  radio 
homes  and  agriculture  as  soon  as  final  reports 
are  released  by  the  Census  Bureau. 

THE  CBS  Sunday  afternoon  series  of  plays  by 
the  Free  Company,  dedicated  to  the  cause  of 
freedom  and  democracy,  has  taken  book  form. 
Dodd,  Mead  &  Co.  has  published  The  Free 
Company  Presents  with  a  special  foreword  by 
James  Boyd,  and  plays  by  Robert  Sherwood, 
William  Saroyan,  Paul  Green,  James  Boyd, 
Stephen  Vincent  Benet,  Orson  Welles,  Marc 
Connelly,  Maxwell  Anderson,  Archibald  Mac- 
Leish  and  others. 

SOCIETY  FOR  CURRICULUM  STUDY, 
Philadelphia,  which  issues  a  monthly  maga- 

zine on  modern  problems  titled  Building  Amer- 
ica, has  devoted  one  of  the  recent  numbers  en- 

tirely to  radio  and  its  varied  fields  of  entertain- 
ment. Illustrated  with  photographs  donated  by 

networks  and  stations,  the  20-page  booklet  tells 
how  radio  began,  how  the  FCC  operates. 

uncertainties,  priorities  and  international  com- 

plications. 
With  this  rosy  outlook  on  the  immediate 

future,  there  arises  the  problem  of  how  to  meet 
the  issues  that  naturally  arise.  Keeping  in 
mind  the  axiom  that  few  men,  or  businesses, 
can  stand  prosperity,  broadcasters  must  decide 
what  to  do  when  they  are  sold  out,  as  appears 
the  case  in  some  instances;  how  to  keep  grow- 

ing, for  broadcasting  has  never  known  a  con- 
stant level;  how  to  live  up  to  the  summer 

promises  given  advertisers;  how  to  keep  staff 

personnel  happy;  how  to  maintain  public  serv- 
ice standards  when  so  little  time  is  available 

for  sustaining  programs;  how  to  get  along 
with  a  regulatory  situation  that  becomes  more 
complicated  as  the  months  pass. 

Re  Priorities 

LATEST  edict  of  the  OPM  Priorities  Division 
places  all  metals  except  a  few  precious  ones  on 
the  Priorities  Critical  List.  That  means  nearly 
all  metals  used  in  transmitter  and  tube  manu- 

facture, under  existing  defense  schedules,  will 
be  virtually  impossible  to  procure.  The  outlook 
is  serious — more  serious  than  even  the  most 
pessimistic  figured.  Unless  broadcasting  is 
classified  as  a  full-fledged  national  defense 
operation,  equipment  production  may  be  all  but 
shut  down  a  few  months  hence. 
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MERLE  SILAS  JONES 

BUSIEST  MAN  in  St.  Lo
uis 

during  the  NAB  convention 
will  be  Merle  S.  Jones,  gen- 

eral manager  of  the  CBS- 
operated  KMOX  who  as  chairman 
of  the  convention  committee  heads 

all  arrangements  for  the  care,  feed- 
ing and  entertainment  of  the  1,000 

or  more  delegates,  visitors  and 
their  ladies. 

Working  with  him  he  has  a 
highly  efficient  staff  of  station  ex- 

ecutives whose  work  is  pretty  well 
cut  out  for  him— William  H.  West, 
entertainment  and  reception;  Clar- 

ence G.  Cosby,  exhibits;  Robert 
Richardson  Jr.,  golf;  Ray  E.  Dady, 
housing;  Howard  0.  Peterson,  pro- 

motion exhibit;  George  W.  Bur- 
bach,  public  relations;  Burt  Slat- 
tery,  transportation.  But  upon  his 
own  strong  shoulders  falls  the 
supervision  of  the  whole. 

Merle  Jones,  at  35,  is  one  of  those 
successful  executives  frequently 
alluded  to  as  "radio's  bright  young 
men".  He  is  one  of  a  coterie  of 
Midwestern  youths,  all  prominent 
in  the  business,  who  found  in  the 
new  art  and  industry  exactly  the 
right  outlet  for  their  particular 
capabilities.  Had  it  not  been  for  ra- 

dio, the  law  would  have  commanded 
his  energies. 

Born  in  Omaha  Aug.  14,  1905, 
Merle  attended  the  primary  and 
high  schools  of  that  city  before  en- 

tering the  U  of  Nebraska  to  study 
law.  On  the  campus  he  was  promi- 

nent in  every  phase  of  politics,  even 
though  he  was  working  his  way 
through  college,  and  they  still  say 
he  was  elected  (or  could  have  been) 
to  every  important  office  except  the 
presidency  of  the  Women's  Student Council. 

Full  of  college  honors,  including 
the  presidency  of  the  coveted  Senior 
Honorary  Society,  Merle  Jones  was 
graduated  in  1929,  and  immediately 
hung  out  his  lawyer's  shingle  in 
Omaha.  For  three  years  he  led  the 
life  of  a  struggling  young  attor- 

ney. Then  a  client  asked  him  to 
look  over  WAAW,  a  500-watt  day- 

time outlet  in  Omaha  (now  KOWH) 
and  he  was  told  to  "do  anything 
around  the  station  you  want". It  was  a  fascinating  assignment, 
but  not  calculated  to  earn  enough 
to  draw  him  away  from  law  prac- 

tice until  he  suddenly  landed  his 
first  big  sale — one  hour  across  the 
board  for  Crazy  Crystals.  Then 
came  an  assignment  to  handle  the 
radio  account  of  Union  Pacific  Bus 
System,  which  involved  the  writing 
and  placing  of  programs  on  about 
25  stations.  By  this  time  the  law 
practice  was  being  completely  ig- 
nored. 

In  1934,  President  Arthur  B. 
Church  of  KMBC,  Kansas  City, 
was  casting  about  for  a  new  sales- 

man. Kansas  City  was  the  home 
town  of  Mrs.  Jones  (the  former 
Frances  Greene,  whom  he  married 
in  1932)  so  he  took  the  job.  Within 
a  year  he  was  regional  sales  man- 

ager of  KMBC,  his  territory  in- 
cluding St.  Louis.  There  he  got  ac- 

quainted with  James  D.  Shouse, 
then  KMOX  general  manager  and 
now  the  general  manager  of  the 
Crosley  broadcasting  activities  in 
Cincinnati.  In  July,  1936  he  became 
Shouse's  assistant.  A  year  later  he 
was  assigned  to  the  CBS  sales  sub- 

sidiary. Radio  Sales,  as  western 
sales  manager  in  Chicago.  And  a 
year  after  that  he  was  back  in  St. 
Louis  as  general  manager  of 
KMOX,  succeeding  Jack  Van  Volk- 
enburg  who  had  been  transferred 
to  Chicago  to  succeed  H.  Leslie 
Atlass,  Chicago  vice-president. 

While  assistant  to  Shouse,  Jones 
was  particularly  active  in  establish- 

ing closer  relations  between  the 
station  and  retail  dealers  in  the 
KMOX  territory,  and  he  has  since 
concentrated  on  this  type  of  pro- 

motion. His  predecessor,  Jack  Van 
Volkenburg,  believed  firmly  in  the 
development  of  local  personalities. 
Jones  concurs,  and  has  carried  on 
and  added  some  new  ones.  He  is 

NOTES 

MAJOR  EDWIN  HOWARD  ARM- STRONG, as  the  inventor  of  frequency 
modulation,  will  be  honored  at  the 
annual  Medal  Day  exercises  on  May 
21  in  Philadelphia  by  the  Franklin 
Institute.  Maj.  Armstrong,  along 
with  Sir  Chandrasekhara  Venkata 
Raman,  Indian  physicist  who  won  a 
Nobel  prize  for  his  experiments  with 
light,  will  receive  the  science  institute's highest  awards  for  1941  for  scientific achievement. 

DR.  LEON  LEVY  and  Isaac  D.  Levy, 
president  and  vice-president,  respec- 

tively, of  WCAU,  Philadelphia,  were 
appointed  to  the  executive  committee  of 
the  Philadelphia  Chapter  of  the  Na- tional Foundation  for  Infantile Paralysis.  , 

PAUL  KANE,  of  the  sales  staff  of 
WPEN,  Philadelphia,  has  enlisted  in the  Army. 

FRANK  A.  SEITZ,  vice-president  and 
managing  director  of  WFAS,  White 
Plains,  has  been  appointed  to  serve 
with  the  Westchester  Defense  Council 
to  coordinate  radio  facilities  in  West- 

chester County  in  connection  with  civil defense. 

A.  A.  FAHY,  general  manager  of 
KABR,  Aberdeen,  S.  D.,  has  been 
elected  president  of  the  Aberdeen  Com- 

munity Theatre,  dramatic  group,  for 
the  coming  year. 

CHARTER  HESLEP,  formerly  man- 
aging editor  of  the  Washington  Daily 

Neivs,  on  May  7  joins  the  NBC  news 
staff  in  New  York. 

GARY  KRIEDT,  sales  promotion 
manager  of  KFRC,  San  Francisco,  and 
Myrtle  Hamilton  were  married  in  San Francisco  May  4. 

AL  SOMMERFIELD,  formerly  of 
Colliers  magazine,  has  joined  WNEW, 
New  York,  as  promotion  director. 
Recent  additions  to  the  WNEW  an- 

nouncing staff  are  Andrew  Stanton and  .James  Coy. 

THEODORE  A.  (Ted)  SMITH,  man- 
ager of  visual  equipment  sales  of  RCA 

Mfg.  Co.,  Camden,  and  Janice  Munson. 
of  Amherst,  Mass.,  were  married  April 
26  at  Amherst.  They  are  honeymooning 
in  the  South. 

HUGH  ASPINWALL,  known  as  the 
"Chick  Martin"  of  Purina's  Checker- 
hoard  Time,  in  radio  for  16  years,  has 
joined  KWTO-KGBX,  Springfield,  Mo. 
FORD  BILLINGS,  sales  manager  of 
WCKY,  Cincinnati,  is  recovering  from 
an  appendectomy. 

now  surrounded  by  a  staff  that 
include  such  nationally  recognized 
personalities  as  France  Laux,  for 
six  years  CBS  World  Series  an- 

nouncer; Harry  W.  Flannery,  now 
CBS  correspondent  in  Berlin;  Jane 
Porter,  nationally  known  home 
economist;  "Pappy"  Cheshire,  di- 

rector of  the  National  Chamj)ion 
Hillbillies  and  now  a  star  with  Re- 

public Pictures;  Charles  Stookey, 
CBS  agricultural  director  and  edi- 

tor of  the  Columbia  Coimtry  Jour- 
nal, which  originates  from  KMOX. 

Although  St.  Louis  radio  stations 
have  had  more  than  their  share  of 
labor  difficulties,  Jones  maintains  a 
close  relationship  with  his  em- 

ployes. An  organization  usually  re- 
flects the  personality  of  the  man  at 

the  head  of  it,  and  KMOX  is  a 
friendly  organization.  A  newcomer 

HORACE  HAGEDORN,  after  six 
weeks  on  the  promotion  staff  of  NBC's national  spot  and  local  sales  division, 
has  been  transferred  to  the  spot  and 
local  sales  force,  effective  May  5.  Hage- 
dorn  joined  NBC  March  24  after  sev- eral years  as  head  of  the  New  York 
office  of  Howard  H.  Wilson  Co.,  sta- 

tion representative. 
DR.  EMORY  ROSS,  general  secretary 
of  the  Foreign  Missions  Conference  of 
North  America,  has  joined  the  Advis- 

ory Board  of  the  CBS  Church  of  the 
Air  series,  replacing  Dr.  Finis  S.  Idle- man,  who  died  March  22. 
WARREN  S.  STOLTZ,  formerly  of 
the  radio  department  of  .J.  W.  Pepper, 
New  York,  has  joined  the  sales  staff 
of  WINS,  New  York. 
BOB  ANTHONY,  formerly  manager 
of  the  production  department  of 
WOLF,  Syracuse,  has  joined  WSPA, 
Spartanburg,  S.  C. 

EARL  MELBY,  formerly  program  di- rector of  WLOF,  Orlando,  Fla.,  has 
joined  the  announcing  staff  of  KWK, 
St.  Louis. 
LESLIE  T.  HARRIS,  of  CBS,  New 
York,  is  engaged  to  marry  Rosemary 
Cox,  of  Douglaston,  L.  I. 

ROLAND  SCHWEER,  assistant  pro- 
duction manager,  and  Thora  Thomp- sen,  of  the  continuity  department  of 

KRGV,  Weslaco,  Tex.,  were  married 
May  3,  at  Brownsville,  Tex. 

Field  Appointed 

R.  F.  FIELD,  vice-president  of 
Campbell-Ewald  Co.,  has  been  ap- 

pointed manager  of  the  agency's Chicago  branch,  H.  T.  Ewald,  pres- 
ident of  the  company  announced 

last  week.  For  the  last  several 
years  Mr.  Field  has  been  stationed 
in  New  York.  A  native  Chicagoan 
and  a  son  of  the  late  Eugene  Field, 
he  worked  in  Chicago  a  number  of 
years  after  attending  the  U  of  Illi- 

nois, joining  Campbell-Ewald's  Chi- cago staff  15  years  ago. 

A.  C.  Her 
A.  C.  ILER,  for  the  last  seven  years 
an  account  executive  \,-ith  Vickers  & 
Benson  Ltd.,  Montreal  advertising- agency,  died  in  Montreal  on  April  30. 
A  star  athlete  in  the  early  years  of 
the  century,  he  was  well  known  in  ad- vertising and  sales  promotion  circles 
throughout  Canada.  He  had  been  gen- eral manager  of  McAlpin  Tobacco  Co., 
Toronto  ;  secretary  and  sales  manager 
of  J.  M.  Fortier  Ltd.,  (Cigars),  Mon- 

treal ;  advertising  manager  Western 
Canada  Flour  Mills,  Toronto  ;  manager 
of  sales  promotion  and  research  depart- 

ment Maclean' s  Magazine,  Toronto  ; 
publicity  manager  Distillers  Corpora- tion Seagrams  Ltd..  Montreal.  He  is 
survived  by  his  widow  and  two  sons, 
A.  H.  Iler  of  Montreal,  and  P.  H.  Iler 
of  Toronto. 

finds  he  is  quickly  on  a  basis  with 
fellow  workers  that  would  take  him 
months  in  other  organizations.  The 
atmosphere  is  perhaps  best  illus- 

trated by  the  fact  that  at  a  labor 
board  hearing  in  which  all  St. 
Louis  stations  were  involved, 
KMOX  employes,  when  called  to 
the  stand  to  testify,  preferred  to 

speak  of  their  boss  as  "Merle",  in- 
stead of  as  "Mr.  Jones". 

Fishing  and  golf  occupy  Merle 
Jones'  attention  when  away  from 
his  office.  Last  summer  he  donated 
a  cup  for  the  winner  of  a  KMOX 
golf  tournament.  The  winner  was 
Merle  S.  Jones.  He  is  a  member 
of  the  Algonquin  Golf  Club,  the 
Missouri  Athletic  Club,  Kiwanis 
and  the  St.  Louis  Advertising 
Club ;  on  the  latter  he  sits  as  a  mem- 

ber of  the  board  of  directors. 
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BEHI
ND 

KEITH  OrXTIIER.  formerly  with 
NBC.  has  joined  AVHX,  New  York, 
as  assistant  nijtlit  manager,  while 
Louis  Cucol  has  been  made  assistant 
to  the  day  operations  manager  of 
"\VHN.  replacing  Dan  Rokaw  who  has 
been  shifted  to  duties  with  Loew's  Inc. 
DON  WILSON.  Hollywood  announcer 
of  the  NliC  Jack  Benny  Show,  spon- 

sored by  General  Foods  Corp.,  5>ew 
York  (Jell-0),  is  the  latest  radio  per- 

former to  be  signed  bv  Universal  for 
the  film.  "Radio  Revels  of  1042". 
Richard  Haydn.  English  actor,  known 
professionally  in  radio  as  Professor 
Carp,  has  been  signed  by  20th  Cen- 

tury-Fox for  a  role  in  the  film, 
"Charley's  Aunt",  which  will  star  Jack Benny. 

IVAN  SCHOOLEY.  formerly  of  KOA, 
Denver,  music  clearance  department, 
has  been  transferred  to  the  announc- 

ing staff  replacing  Martin  Tobin.  who 
resigned  to  free-lance.  Bevei-ly  Ward 
has  been  promoted  to  music  clearance 
Jind  transcription. 
JOHN  BECK,  formerly  of  the  UP 
staff  and  assistant  news  editor  of 
KXOK,  St.  Louis,  has  .ioined  the  CBS 
Hollywood  news  department. 
CYRIL  ARMBRISTER,  formerly  a 
program  director  of  Benton  &  Bowles. 
New  York,  has  joined  the  NBC  pro- 

duction staff  as  director  for  the  four 
NBC  iH'ograms  Mrinhattan  at  Mid- 

night. Lincoln  lliyhway.  Inner  Sanc- 
ium  Mysteries  and  On  Your  Job. 
RAY  WINTERS,  formerly  an  an- 

nouncer of  NBC  and  MBS.  has  joined 
the  announcing  staff  of  WHN,  New 
Y/jrk.  replacing  Bob  Stevenson,  re- 
.signed.  Herluf  Provenson,  formerly  of 
NBC,  also  has  become  a  WHN  an- 
nouncer. 

H.  ARTHT  R  BROWN,  musical  di- 
rector of  KROD.  El  Paso,  and  con- 
ductor of  the  EI  I'aso  Symphony  Or- chestra, is  the  subject  of  an  article  in 

Time  Magazine. 
ALBERTA  E.  SULLIVAN,  in  radio 
for  nine  years  as  conductor  of  wom- 

en's features  and  children's  programs, lias  joined  WMUR,  Manchester,  N.  H. 
JOHN  ADEMY,  originator'  of  the 
verse  program,  Nocturne,  on  WCAO, 
Baltimore,  has  had  some  of  his  works 
])ublished  in  the  .Ark  and  Peahody  Bul- 

letin magazines  and  the  Independent 
of  St.  Petersburg. 

ROLF  KALTENBORN,  radio  critic 
-ind  author,  .son  of  H.  V.  Kaltenborn, 
has  finished  conducting  a  special  three- 
month  course  in  radio  at  the  U  of 
Miami.  He  will  go  to  Dayton.  O.,  to 
jirrange  a  series  of  programs  for  the 
Women's  Republican  Club  of  Ohio. 
RALPH  KLEIN,  continuity  manager 
of  W.VI'.C,  New  Britain,  Conn.,  re- 
<  ently  married  Ruth  Neigher  of  Spring- field, Ma.ss. 

TED  BLISS,  formerly  KIIJ,  Holly- 
wood production  manager,  has  joined 

KNX,  that  city,  as  producer. 
PHYLLIS  PARKER,  Xew  York  ra- 
<lio  writer,  has  moved  to  Hollywood. 
BOB  GREENE,  formerly  WSPD,  To- 

ledo, announcer,  has  joined  KFWB, 
Hollywood. 

BILL  GOODWIX,  Hollywood  an- 
nouncer of  the  weekly  CBS  Blondie 

program  sponsored  by  R.  J.  Reynolds 
Tobacco  Co.  (Camel  cigarettes),  has 
been  .signed  for  a  role  in  the  Columbia 
Pictures  series  by  the  same  title. 

MORT  JAEMPEL,  new.s  commentator 
of  WSOO,  Sault  Ste.  Marie,  Mich., 
is  to  marry  Louise  Paley  of  New  York June  1. 

Shields  in  Army 
ASSIGNED  to 
the  medical  unit 
of  the  Army  is 
Swanson  Shields, 
who  formerly 
served  as  the 
news  editor  of 

WCAR,  in  Pon- tiac,  Mich.  He  had 
held  this  post  for 
a  year  prior  to 
joining  the  Army. 
  He  is  stationed  at 

Camp  Custer,  which  is  located  near 
Battle  Creek,  Mich. 

Mr.  Shields 

Wedding  Aired 

STUDIO  WEDDING  cere- 
monies were  broadcast  on 

KGNF,  North  Platte,  Neb., 
when  Robert  Irwin,  staff  an- 

nouncer, married  Florence 
Staas  of  Freeport,  111.,  April 
24.  Ring  bearer  for  the  cou- 

ple was  young  Janet  Eaves, 
whose  father,  KGNF  Chief 
Engineer  J.  B.  Eaves,  and 
mother,  were  married  in  the 
same  studios  in  January 
1933. 

RICH  HALL,  CBS  Hollywood  con- 
tinuity writer,  has  written  a  song  titled 

"Blue  Afterglow"  which  was  recently 
featured  on  the  CBS  Moonlight  Seren- 

ade sponsored  by  Liggett  &  Meyers 
Tobacco  Co.,  (Chesterfield  cigarettes). 
XELSOX  BARBEE,  formerly  of 
W.JMC,  Rice  Lake,  Wis.,  has  joined 
the  announcing  stafE  of  WBBM,  Chi- 
cago. 

.JOHN  E.  (Ted)  ROBERTSON,  for- 
merly actor  and  stage  manager  of  the 

Jessie  Bonstelle  Stock  Co.  produc- 
tions, Detroit,  and  for  eight  years  on 

the  production  staff  of  the  Lone 
Ranger,  has  joined  the  production  staff 
of  WBBM,  Chicago. 
WILLIAM  SEYMOUR,  announcer  of 
CBS,  Chicago,  on  April  30  married 
Mildred  Day  of  Monroe,  La. 
FRED  BEELBY,  formerly  of  KPHO, 
Phoenix,  has  joined  the  announcing 
staff  of  WIRE,  Indianapolis,  Ind. 
Beelby  replaced  Bob  Will  who  has 
been  indiicted  into  the  Army  Air 
Corps. 
LOU  BRING,  musical  director  of  the 
CBS  Al  Pearce  <f  His  Gang,  sponsored 
by  R.  J.  Reynolds  Tobacco  Co.,  has 
written  a  new  closing  theme  for  the 
program,  titled  "I  Hope,  I  Hope". 
GENE  KERN,  former  NBC  an- 

nouncer, who  left  radio  for  the  stage 
in  1939,  returned  to  the  field,  joining 
the  announcing  staff  on  WPEN,  Phila- 
delphia. 
CHIC  KELLY,  news  editor  of  KYW, 
Philadelphia,  and  Amy  Bean,  were 
married  on  May  3. 
JOE  GRADY,  announcer  of  WHAT, 
Philadelphia,  was  elected  vice-president 
of  production  and  non-production  of 
the  Philadelphia  branch  of  Broadcast 
Local  Xo.  1  ACA. 

AXTHOXY  BROWNE,  of  the  writ- 
ing staff  of  KGW-KEX,  Portland,  has 

been  promoted  to  the  position  of  con- tinuity chief. 

Roger  D.  Morton 
ROGER  D.  MORTON,  2.5,  office 
manager  of  KVOA,  Tucson,  Ariz., 
was  killed  May  3  when  the  car  he 
was  driving  plunged  off  a  mountain 
road  north  of  Tucson.  Funeral 
services  were  held  in  Tucson  May 
6,  with  burial  at  his  former  home. Mount  Vernon,  0.  He  is  survived 
by  his  parents  and  a  brother,  all of  Columbus,  0. 

LADIES. 

RUTH  ELSON  CLARK 

DIRECTOR  of  v.'omen's  activities 
of  WSUN,  St.  Petersburg,  charm- 

ing Ruth  Elson  Clark  has  a  busy 
time  interviewing  outstanding  wom- 

en visitors  for  her  Women  of  Our 
Town  program  during  the  winter 
season.  Also  conductor  of  Parent's Forum,  a  child  psychology  feature, 
and  No  Thank  You,  Just  Looking, 
a  new  angle  on  department  store 
advertising.  Miss  Clark  has  built 
up  a  large  feminine  audience.  A 
graduate  of  Columbia  U,  she  was 
previously  connected  with  Tom  Fiz- 
dale  Inc.,  New  York  publicity  firm 
and  with  WWNC,  Asheville,  N.  C. 

De  Russy  to  KDKA 
JOHN  S.  De  RUSSY,  of  the  NBC 
sales  staff  in  New  York,  has  been 
named  sales  manager  of  KDKA, 
Pittsburgh,  succeeding  William  E. 
Jackson,  who  was  recently  ap- 
pointed  sales 
manager  of  West- inhouse  Radio 
Stations  Inc.,  in 
P  h  i  1  a  d  e  1  phia. "Jack"  De  Russy 

is  a  native  of  New 
Brunswick,  N.  J., 
and  attended 
Brown  U,  class  of 
1929.  After  leav- 

ing college  he  be- came a  reporter  t^. 

on  the  Newark  Mr.  De  Russy Evening  News.  Three  years  later 
he  went  to  Philadelphia  as  branch 
manager  of  Scovil  Bros.,  New  York 
financial  adv.  agency.  He  later 
served  in  the  advertising  depart- 

ments of  three  Philadelphia  papers, 
The  Evening  Bulletin,  the  Inquirer 
and  the  Record.  In  1939  he  joined 
the  sales  staff  of  KYW,  that  city, 
where  he  remained  a  year-and-a- half.  He  went  to  the  NBC  spot  and 
sales  department  in  New  York  in June,  1940. 

Wallace  Joins  CBS  School 
HENRY  A.  WALLACE,  vice-presi- dent of  the  United  States,  has  joined 
the  newly-formed  Pan-American  Coun- 

cil of  CBS'  School  of  the  Air  of  the Americas,  as  announced  by  Sterling 
Fisher,  CBS  director  of  education,  and chairman  of  the  Council. 

WLAG,  in  LaGrange,  Ga. 

Makes  Its  Formal  Debut 
THE  NEW  WLAG,  LaGrange,  Ga., 
made  its  formal  debut  April  30 
with  a  special  4% -hour  dedicatory 
program  which  featured  a  salute 
from  the  nearby  WDAK,  West 
Point,  Ga.  Attending  the  inaugural 
in  the  studios  in  the  Daily  News 
Bldg.  were  leading  local  civic  offi- 

cials and  several  members  of  the 
Georgia  Assn.  of  Broadcasters. 
WLAG  was  authorized  last  Nov. 

4  to  the  LaGrange  Broadcasting 
Co.  and  operates  with  250  watts  on 
1240  kc.  Station  is  33  1/3%  owned 
by  Roy  C.  Swank,  publisher  of  the 
LaGrange  News,  16  2/3%  by  Ar- 

thur Lucas,  Georgia  theater  owner 
and  part  owner  of  WRDW  and 
WMOG,  16  2/3%  by  William  K. 
Jenkins,  partner  of  Mr.  Lucas; 
33  1/3%  by  the  Fuller  Callaway 
Foundation  of  LaGrange. 
Manager  is  23-year-old  Edwin Mullinax,  formerly  of  WHMA, 

Anniston,  Ala.  Program  director  is 
John  Bogess,  previously  of  WMSL, 
Decatur,  Ala.,  and  Bob  Davidson, 
from  WHUB,  Cookeville,  Tenn.,  is 
chief  announcer.  Engineering  staff 
consists  of  James  Hudson,  for- 

merly of  WSIX,  Nashville,  Tenn., 
chief  engineer,  and  Russell  Powell, 
from  WBHP,  Huntsville,  Ala.,  as 
assistant  chief  engineer. 
A  Gates-Amercian  transmitter 

and  a  Wincharger  radiator  are  be- 
ing used,  with  UP  news. 

KMPC  Appointments 

ROBERT  0.  REYNOLDS,  recent- 
ly appointed  manager  of  KMPC, 

Beverly  Hills,  Cal.,  announces  the 
following  personnel  changes  effec- tive immediately:  Clete  Roberts, 
news  editor,  has  been  made  coordi- 

nator of  all  program  activity,  with 
Lou  Huston,  announcer-continuity 
editor,  elevated  to  production  man- ager. William  Conrad,  producer, 
replaces  Huston  as  continuity  edi- tor. Paul  Masterson,  formerly  of 
KOY,  Phoenix,  joined  the  station 
as  announcer.  Jeanette  Spiegelman 
is  in  charge  of  music  clearance, 
having  taken  over  the  recorded  pro- 

gram and  library  service.  Fred 
Henry  continues  as  associated  news 
editor  of  the  station,  with  Walter 
Davison,  commercial  manager. 

Amos  'n'  Andy  Sued 
CHARLES  CORRELL  and  Freeman 
Gosden  (Amos  'n'  Andy),  sponsored on  61  CBS  stations  by  Campbell 
Soup  Co.,  have  been  named  defend- ants in  a  $50,000  damage  suit  filed 
in  Los  Angeles  Superior  Court  by 
Basil  Travnekoff,  writer.  Also  de- fendants are  NBC  and  several  John 
Does.  Plaintiff,  also  known  as  William 
Trow,  says  he  and  a  former  associate, 
John  P.  Hearne,  in  1934-35  created  a dramatic  series.  Stop  £  Swap  Shop. 
Material  was  broadcast  over  KHJ, 
Los  Angeles,  and  KMTR,  Hollywood, 
it  was  set  forth.  It  further  charges 
that  in  March  1938,  defendants  pirated 
and  broadcast  the  dialogue  on  NBC, 
disrupting  plans  to  produce  a  motion 
picture. 

Mrs.  Ramona  R.  Bergere 
MRS.  RAMONA  R.  BERGERE.  40, 
writer-actress,  and  former  wife  if  Cliff 
Bergere,  racing  driver,  died  at  Glen- dale,  Cal.,  April  26,  following  a  short 
illness.  Under  the  professional  name 
of  Ramona  Sharp,  she  played  in  silent 
pictures,  later  turning  to  radio. 

RADIO  Coverage  Reports,  due  to 
business  increases,  is  moving  to  larger 
quarters  at  the  same  address,  18  East 
48th  St.,  New  York  City. 

BOTH  NBC-Red  and  Blue  Networks 
and  CBS  arranged  special  programs  in 
observance  of  Inter- American  and  Na- 

tional Music  Week,  May  4-11. 
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wow 
5000  Watts 

Day  and  Night 

590 
Kilocycles WOWS-A-GRAM 

WOW 
Covers  an  area  of 
185,288  square  miles, 
containing  more  tlian 
700,000    radio  Kiomes. 

Vol.  1  —  No.  4 OMAHA  -  GREAT  PLAINS  MARKET  BULLETIN OMAHA,  NEBRASKA 

PIONEER  RADIO  NEWS  POLICY  HOLDS 

AUDIENCE  FOR  YOUR  MESSAGE  ON  WOW 

34  Weekly  Newscasts  Styled  To 

Suit  Listeners  In  This  Area 

Guided  by  a  strict  policy  designed  to  give  listeners  complete  local, 
national  and  international  news,  the  WOW  news  department  has 
built  a  tremendous  audience  rated  at  700,330  radio  homes. 

Thirty-four  regular  15 -minute  news  casts  weekly,  plus  frequent 
special  events  broadcasts  of  news  interest,  keeps  sets  in  this  area 
tuned  to  WOW. 

WOWs  news  department,  created  in  1935,  was  one  of  the  first 

full-time  radio  news  departments  of  any  independent  station.  Today 
it  employs  11  people,  has  full  United  Press  service,  direct  wire  to  fire 

and  police  departments,  and  a  short  wave  receiver  constantly  tuned 

to  Department  of  Commerce  Airways  ra- 
dio, as  well  as  9  private  telephone  lines. 

News  for  Those  Who  Hear  It 

Striving  for  news  designed  for  listeners — not 
readers — News  Editor  Foster  May  and  three  as- 

sistants rewrite  every  word  of  news  that  comes 

over  the  wire.  Re-write  men  follow  a  special 
WOW  style  carefully  developed  over  a  period 
of  years  for  the  purpose  of  hitting  high  interest 

points  for  listeners  of  the  Omaha-Great  Plains 
market.  WOW  news  reaches  Omaha  city  lis- 

teners four  hours  quicker  than  newspapers,  and 

country  listeners  as  much  as  18  hours  quicker. 

Fixed  Audience  Stays  Tuned  to  WOW 

To  the  radio  time  buyers,  this  exceptional  and 

popular  news  service  means  one  thing — a  con- 
stant, loyal  audience  for  your  advertising  mes- 

sage ...  an  audience  that  tunes  to  WOW  and 

stays  tuned. 

'Oil'''  Takes  UslL'i/crs  to  National  Comhuskiii  Loii!c\l 

MOBILE  UNIT  TRAVELS  FAR  AND  WIDE  TO  BRING 

LISTENERS  NEWS  WHILE  IT  IS  HAPPENING 

"You  never  know  where  he'll  be  next." 
That's  what  midwesterners  tell  you 

about  Foster  May,  their  favorite  news- 
caster and  chief  of  the  WOW  special 

events  department. 

'When  the  time  for  any  one  of  his  many daily  appearances  on  the  air  rolls  around, 
he's  just  as  likely  to  be  several  hundred miles  from  home  describing  an  important 
event,  as  he  is  likely  to  be  in  his  studio. 

Listeners  have  heard  him  describe  a  run- 
ning gun  battle  with  escaped  convicts  — 

even  heard  one  of  the  fugitives  surrender 
to  May  when  he  accidentally  stumbled  on 
him  in  a  farm  building.  At  many  a  spec- 

tacular fire,  Foster  May's  mike  line  has 
run  parallel  to  the  firemen's  hose. 

■Within  the  six  years  he  has  directed  this 
unusual  news  and  special  events  depart- 

ment. May  has  made  newscasts  from  both 
the  Atlantic  and  Pacific  Coasts,  Canada, 
Florida  and  Old  Mexico  —  even  from  the 
heart  of  the  Arizona  desert.  This  depart- 

ment made  the  first  broadcast  direct  from 
the  National  Cornhusking  Contest  despite 
attempts  of  the  National  Cornhusking  As- 

sociation to  prevent  the  broadcast  by  hav- 
ing May  arrested.  Other  events  have  been 

broadcast  from  every  sizeable  community 
in  Nebraska,  Southern  South  Dakota  and 
Western  Iowa. 

On-the-Scene  Fire  De- 
scription Thrills  WOW 

Listeners 

Seasoned  Sportscaster  Brings 

Celebrities  to  WOW  Listeners 

Catching  and  interviewing  sports  celebrities  for 
WOW  listeners  is  the  long  suit  of  Tom  Dailey, 

WOW  Mobile  Unit  Covers  Flood 
(Flood  Nearly  Covered  WOW  Mobile  Unit) 

May  and  Dailey  Broadcast  from  Pacific  Coast 

WOW  sportscaster.  He  has  just  completed  a  series 
of  18  transcribed  interviews  with  the  leading  base- 

ball figures  of  1941.  Unusual  features  like  this 
win  a  large  audience  for  WOW  at  all  times  of the  day. 

You  Can  Dominate  the 
Omaha  Great  Plains  Market 

OMAHA,  NEBRASKA 

On  the  RED  Network 
590  KC.  .  5000  WATTS  DAY  <Gr  NIGHT: 

JOHN  J.  GILLIN,  JR.,  MGR.  ' John  Blair  (*■  Co.,  Representatives  ,i 
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New  Network  Regulations  Promulgated  by  the  FCC 

With  Salient  Excerpts  from  Majority's  Report  Pertaining  to  Each 

EXCLUSIVE  AFFILIATION 

Regulation  3.101  No  license  shall 
be  granted  to  a  standard  broad- 

cast station  having  any  contract, 
arrangement,  or  understanding, 
express  or  implied,  with  a  network 

J.  organization  uiul(>r  which  the  sta- 
tion is  prevented  or  hindered  from, 

■;  or  penalized  for,  broadcasting  the 
:■,  programs  of  any  other  network 

organization.  [The  term  "network 
'■  "  organization,"  as  used  herein,  in- V'  eludes  national  and  regional  net- 
-  "      work  organizations.] 

1     Licensee    Allowed    to  Broadcast 
Programs  of  Only  One  Network 
NBC  and  CBS,  by  contractual 

arrangements  with  their  affiliates, 
prevent  the  great  majority  of  them 

.  ..  from  broadcasting  programs  of  any 
other  national  network.  This  re- 

striction hinders  the  development 
of  other  national  networks.  The 
evidence  is  convincing  that  the  pur- 

pose, as  well  as  the  effect,  of  ex- 
clusive affiliation,  is  to  prevent  the 

growth  of  other  national  networks. 
Since  its  first  contract  in  1927, 

CBS  has  had  an  exclusive  affilia-" 
tion  clause  designed  to  obstruct 
what  it  calls  "wildcat  networks". 
NBC,  however,  did  not  adopt  its 
exclusivity  clause  until  1936,  after 
certain  of  its  affiliates  had  begun 
to  broadcast  Mutual  programs.  .  .  . 

But  whatever  the  purpose  of  the 
exclusory  clause,  there  is  no  doubt 
as  to  its  effect.  At  the  present  time 
there  are  45  cities  with  a  popula- 

tion of  more  than  50,000  served  by 
NBC  or  CBS  or  both  to  which  Mu- 

tual cannot  obtain  any  access  what- 
ever. In  over  20  more,  including 

Cleveland,  Indianapolis,  Houston, 
Birmingham,  Providence,  Des 
Moines,  Albany,  Charlotte,  and 
Harrisburg,  it  can  obtain  only  lim- 

ited access  to  facilities.  The  diffi- 
culties facing  a  new  network  under 

these  circumstances  would  be  well- 
nigh  insurmountable. 

Limits  Number  of  Networks 
Of  the  92  cities  of  more  than 

100,000  population,  less  than  50 
have  3  or  more  full  time  stations, 
even  including  locals,  and  less  than 
30  have  4  or  more.  Since  a  national 
network  must  have  outlets  in  the 
more  important  markets  of  the 
country,  it  is  readily  apparent  that 
exclusive  network  affiliation  con- 

tracts severely  limit  the  number  of 
national  networks  which  may  do 
business. 

But  figures  on  the  limited  num- 
ber of  stations  outside  the  NBC 

and  CBS  domain  do  not  fully  show 
the  extent  of  their  present  domi- 

nance. NBC  and  CBS  have,  by  their 
exclusive  contracts,  tied  up  the 
largest  stations  in  the  most  desir- 

able markets.  This  is  evidenced  by 
the  fact  that  of  the  30  clear-chan- 

nel stations  in  1938,  there  were  28 
licensed  to  or  affiliated  with  NBC 
or  CBS;  and  this  dominance  of  the 
clear  channels  is  typical  of  NBC 
and  CBS  dominance  with  respect 
to  high-power  regional  stations  as 
well.  Thus  even  where  stations  are 
available  to  a  new  network,  they 
are,  with  few  exceptions,  locals  or 
low-power   regionals  not  able  to 

compete  effectively  with  the  su- 
perior stations  under  exclusive  con- tract to  NBC  and  CBS. 

As  previously  noted,  there  are 
natural  obstacles  making  the  for- 

mation and  operation  of  a  new  net- 
work difficult  enough  at  best;  the 

existence  and  enforcement  of  ex- 
clusive contracts  make  it  practi- 

cally impossible.  Obstacles  should 
not  thus  be  heaped  one  upon  the 
other.  Exclusive  contracts,  which 
foreclose  the  possibility  of  new  net- 

works, deprive  the  public  of  im- 
provement in  station  program  con- 

tent which  could  reasonably  be  ex- 
pected to  flow  from  competition  by 

new  national  networks. 

Stations  Can't  Select 
In  the  many  areas  where  all  sta- tions are  under  exclusive  contract 

to  NBC  or  CBS,  the  public  is  de- 
prived of  the  opportunity  to  hear 

Mutual  programs.  Restraints  hav- 
ing this  effect  are  to  be  condemned 

as  contrary  to  the  public  interest 
irrespective  of  whether  it  be  as- 

sumed that  Mutual  programs  are 
of  equal,  superior,  or  inferior  qual- 

ity. The  important  consideration  is 
that  station  licensees  are  denied 
freedom  to  choose  the  programs 
which  they  believe  best  suited  to 
their  needs;  in  this  manner  the 
duty  of  a  station  licensee  to  oper- 

ate in  the  public  interest  is  defeat- 
ed. The  Mutual  programs  which  the 

stations  would  broadcast  if  permit- 
ted freedom  of  choice  are,  in  these 

areas,  withheld  from  the  listening 
public.  In  addition,  the  very  fact 
that  Mutual  is  denied  access  to  im- 

portant markets  immeasurably  re- 
stricts its  ability  to  grow  and  to 

improve  program  quality. 

Not  only  is  regular  Mutual  pro- 
gram service  banned  from  large 

areas,  but  even  individual  programs 
of  unusual  interest  are  kept  off  the 
air.  A  concrete  example  of  the 
manner  in  which  exclusivity  clauses 
operate  against  the  public  interest 
may  be  seen  in  the  broadcasting  of 
the  World  Series  baseball  games 
of  October,  1939.  Mutual  obtained 
exclusive  privileges  from  the  base- 

ball authorities  for  the  broadcast- 
ing of  the  series  with  the  Gillette 

Co.  as  commercial  sponsor.  There- 
upon it  attempted  to  obtain  time 

from  various  stations,  including 
stations  which  were  then  under  ex- 

clusive contract  to  NBC  and  CBS. 
CBS  and  NBC  immediately  called 
upon  their  outlet  stations  to  re- 

spect the  exclusive  provisions  of 
their  contracts.  Disregard  of  this 
reminder  would  have  jeopardized  a 
station's  rights  under  the  contracts. 
This  prevented  certain  licensees 
from  accepting  a  program  for 
which  they  believed  there  was  pub- 

lic demand  and  which  they  thought 
would  be  in  the  public  interest.  It 
also  deprived  the  advertiser  of  net- 

work advertising  service  in  some 
areas,  and  prevented  the  licensee 
from  receiving  income  which  could 
have  been  obtained  from  accept- 

ance of  the  program  series.  As  a 
result,  thousands  of  potential  lis- teners failed  to  hear  the  World 
Series  of  1939. 

Audiences  Follow  Programs 

Only  strong  and  compelling  rea- 
sons would  justify  contractual  ar- 

rangements which  have  the  results 
we  have  described.  We  turn,  there- 

fore, to  a  consideration  of  the  argu- 
ments proffered  by  NBC  and  CBS 

in  support  of  their  contention  that 
the  exclusivity  clauses  are  neces- 

sary to  the  proper  operation  of 
network  broadcasting. 
NBC  seeks  to  justify  exclusivity 

on  the  ground  that  it  eliminates 
"confusion"  on  the  part  of  the 
radio  audience  concerning  the  affili- 

ation of  any  particular  station  and 
enables  the  listening  audience  to 
know  where  to  turn  for  the  pro- 

grams of  any  given  network.  But  A| 
it  is  a  well-known  fact  that  audi-  " 
ences  are  keenly  aware  of  the  qual- 

ity and  merit  of  particular  pro- 
grams and  follow  their  favorite 

programs  from  station  to  station. 
Numerous  ratings  of  programs 
show  that  the  power  of  programs 
to  attract  listeners  varies  widely 
among  programs  broadcast  over  the 
same  station.  Indeed,  the  whole 
effort  to  improve  programs  by 

spending  large  sums  on  talent  and 
material  is  founded  upon  the  theory 
that  good  programs  attract  large audiences.  .  .  . 

A  second  argument  advanced  by 
NBC  to  justify  exclusivity  is  that 
network  broadcasting  is  a  joint 
venture  in  which  NBC  spends  large 
sums  on  sustaining  programs  to 
build  up  goodwill  for  station  and 
network  alike.  It  is  urged  that  it 
would  be  unfair  to  NBC  for  an 
affiliated  station,  by  disposing  of 
its  time  to  another  network,  to 
trade  on  the  goodwill  which  has 
been  built  up  through  the  broad- 

casting of  NBC  programs,  and  that 
it  would  remove  the  incentive  for 
furnishing  good  sustaining  pro- 

grams to  its  affiliates. 
For  various  reasons  this  line  of 

argument  also  fails  to  persuade.  If 
we  assume  that  NBC's  incentive  for 
supplying  good  sustaining  pro- 

grams to  its  affiliates  is  its  desire 
to  build  up  a  listening  audience  for 
NBC  commercial  programs,  this 
does  not  aid  its  argument.  For  this 
would  only  give  NBC  a  legitimate 
interest  in  seeing  that  the  station 
did  not  broadcast  poor  programs 
during  its  non-NBC  time.  It  is 
hardly  to  be  presumed  and,  indeed 
NBC  does  not  contend,  that  a  sta- 

tion given  free  rein  would  choose 
a  program  from  another  network 
less  attractive  than  the  program 
which  would  otherwise  have  been broadcast. 

No  Deterioration  Foreseen 
The  evidence  introduced  at  the 

committee  hearings  leads  to  the 
conclusion  that  the  elimination  of 
exclusivity  will  not  bring  any  de- 

terioration in  the  overall  quality  of 
network  sustaining  programs.  In- 

deed, as  an  historical  matter,  NBC 

supplied  its  affiliates  with  sustain- 
ing programs  for  some  10  years 

before  it  adopted  exclusivity.  No 
attempt  was  made  to  show  that  the 
introduction  of  exclusivity  im- 

proved in  any  way  the  quality  of 
the  sustaining  programs  furnished 
by  NBC  to  its  outlets.  .  .  . 
We  are  driven  to  the  conclusion 

that  the  real  purpose  and  function 
of  NBC'c  exclusivity  is  to  prevent 
competing  networks  from  making 
any  use  of  the  audiences  of  its  affili- ates. But  those  audiences  are  not 
NBC's  to  use  or  withhold  as  it  sees 
fit,  even  though  NBC  claims  that 
they  were  attracted  in  part  by 

Network  -  Station 

Relationships  Under  New  Rules 
(As  Stated  by  FCC  in  Its  Majority  Network-Monopoly  Report) 

THIS  REPORT  is  based  upon  the  premise  that  the  network  system  plays 
a  vital  role  in  radio  broadcasting  and  has  brought  great  benefits  to  it. 
We  have  carefully  drawn  our  regulations  so  as  not  to  interfere  with  any 
of  the  three  major  functions  which  a  network  performs — the  sale  of  time 
to  advertisers;  the  production  of  programs,  both  commercial  and  sus- 

taining; and  the  distribution  of  programs  to  stations. 
Under  the  regulations  herein  set  forth,  a  network  will  still  be  able  to 

enter  into  regular  affiliation  contracts.  A  station  will  still  be  able  to  hold 
itself  out  as  the  regular  affiliate  of  a  given  network. 

A  network  can  still  sell  the  use  of  its  facilities  to  advertisers  in  accord- 
ance with  published  rate  schedules  in  much  the  same  manner  as  it  now 

does.  The  fact  that  networks  must  ascertain  whether  each  station  has  a 
specific  period  uncommitted  before  entering  into  a  firm  contract  for  that period  need  not  unduly  hinder  their  selling  activities.  The  network  can 
and  undoubtedly  will  require  that  all  stations  intending  to  broadcast  its 
programs  keep  it  currently  informed  of  all  station  commitments. 
The  networks'  right  to  produce  programs  is  wholly  unaffected.  Their right  to  distribute  programs  is  vastly  enlarged,  for  hereafter  any  network will  be  free  to  distribute  programs  to  any  station. 
Similarly,  networks  will  be  free  to  offer  program  service  to  stations 

regularly  affiliated  with  them  throughout  any  or  all  of  the  hours  of  the 
broadcast  day.  We  do  not  see  that  the  public  interest  requires,  and  nothing 
in  our  regulations  necessitates  or  suggests,  that  stations  shift  hourly from  network  to  network.  We  are  concerned  rather  with  insuring  that, 
at  reasonable  intervals,  a  station  will  be  free  to  change  its  regular  net- 

work affiliation,  and,  as  occasion  requires,  to  broadcast  the  programs  of networks  with  which  it  is  not  regularly  affiliated,  and  to  exercise  inde- 
pendent judgment  in  rejecting  or  refusing  network  programs.  To  the 

extent  that  the  networks'  present  status  rests  upon  excellence  of  service rather  than  coercive  power,  it  will  remain  substantially  unaffected. 
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STATEMENT  BY  CBS  PRESIDENT  PALEY  ON  FCC  MONOPOLY  REPORT 

virtue  of  its  sustaining  programs. 
The  licensee  must  remain  free  to 
use  its  time  and  facilities,  when 
they  are  not  being  utilized  by  NBC, 
in  any  way  that  it  sees  fit  in  the 
public  interest.  No  station  should 
be  permitted  to  enter  into  an  ex- 

clusive agreement  which  prevents 
it  from  offering  the  public  out- 

standing programs  of  any  other 
network  or  hinders  the  entrance  of 
a  newcomer  in  the  field  of  network 
broadcasting.  .  .  . 

CBS  and  Exclusivity 

Obviously,  CBS's  exclusivity 
clause,  assertedly  designed  to  pre- 

vent "wildcat"  networks,  would  as 
eflFectively  preclude  the  competition 
of  responsible  networks.  Indeed, 
CBS  has  a  far  greater  stake  in  pre- 

cluding the  establishment  of  re- 
sponsible networks  which  could 

offer  real  and  continued  competi- 
tion to  it  than  it  has  in  barring  the 

door  to  newcomers  lacking  in  relia- 
bility. Their  deficiency  in  this  re- 

spect would  bring  their  quick  exit. 
It  is  interesting  to  note  that  in 

another  connection,  in  arguing  that 
the  rate  of  return  upon  its  invested 
capital  was  not  too  high,  CBS  took 
a  very  different  position  on  the  im- 

portance of  capital  in  network 
broadcasting.  The  brief  states: 
"Broadcasting,  as  any  other  ad- 

vertising enterprise,  is  a  service 
business,  the  value  of  which  is  not 
dependent  upon  or  determined  by 
the  value  of  the  tangible  assets  de- 

voted to  the  business." 
The  president  of  CBS  also  testi- 

fied that  there  was  no  reason  for 
organizing  another  network  be- 

cause a  new  network  could  not  do 
any  better  than  CBS  was  doing.  .  .  . 

This  attempted  justification  of 
exclusivity,  however,  fails  to  take 
into  account  the  function  of  com- 

petition in  our  economy.  CBS  pro- 
grams may  be  good ;  they  are  not 

perfect.  CBS  has  not  been  granted 
an  exclusive  franchise  to  engage  in 
network  broadcasting;  it  has  no 
right  to  exclude  others  from  the 
field  on  the  ground  that  it  is 
already  furnishing  adequate  serv- 

ice to  the  public,  or  on  any  other 
ground.  Competition  is  in  the  pub- 

lic interest  not  because  the  par- 
ticular service  offered  by  a  new 

unit  is  better  than  the  existing 
service,  but  because  competition  is 
the  incentive  for  both  the  old  and 
new  to  develop  better  services. 

Tie  Up  the  Best  Outlets 
Both  large  network  organizations 

also  contend  that,  were  it  not  for 
exclusivity,  the  station  in  each 
community  with  the  best  coverage 
would  get  all  the  superior  uro- 

grams; the  less  favored  stations 
would  get  only  the  leftovers.  As  a 
result,  they  argue,  existing  in- 

equalities in  facilities  would  be 
accentuated  and  effective  competi- 

tion by  the  small  stations  rendered 
impossible.  This  solicitude  for  the 
smaller  station  is  not  easy  to  recon- 

cile with  the  NBC  and  CBS  policy 
of  tying  up  the  best  possible  sta- 

tions in  a  city  and  refusing  their 
programs  to  the  smaller  stations. 
The  contention  comes  with  little 
grace,  too,  from  network  organiza- 

tions whose  restrictive  practices 
have  tended  to  prevent  the  rise  of 
new  networks  which  might  supply 
these  less  favored  stations  with 
programs. 

Nor  do  we  believe  that  the  elimi- 
nation of  exclusivity  will  have  the 

predicted  results.  On  the  contrary, 
its  elimination  should  lead  to  an  in- 

creased number  of  networks  and, 
consequently,  a  larger  supply  of 

WILLIAM  S.  PALEY,  CBS  presi- 
dent, made  the  following  state- 

ment concerning  the  FCC  monopoly 
report : 

"About  three  weeks  ago  Presi- 
dent Roosevelt  appointed  Mark 

Ethridge,  of  Louisville,  to  make 
for  him  a  study  of  the  whole  field 
of  radio  broadcasting,  pointing  out 
that  he,  the  President,  recognized 
that  the  principal  function  of  the 
government  was  to  determine  who 
should  operate  the  limited  number 
of  transmitters  and  asking  Mr. 
Ethridge  to  make  recommendations 
as  to  how  to  keep  radio  free,  pre- 

vent monopoly  of  ownership  or 
operation,  and  how  best  to  utilize 
radio  in  the  public  interest. 

"Mr.  Ethridge's  appointment 
came  at  a  time  when  broadcasters 
throughout  the  country  were  dis- 

quieted at  the  increasingly  hostile 
attitude  shown  by  a  majority  of 
the  Comm.ission  toward  the  indus- 

try and  particularly  toward  the 
principal  networks,  with  the  air 
full  of  rumors  that  the  Commis- 

sion's monopoly  report  would  be destructive. 

Would  Torpedo  Radio  First 

"The  appointment  of  Mr.  Eth- 
ridge was  welcomed  by  the  industry 

because  of  his  broad  experience  in 
both  broadcasting  and  newspaper 
publishing,  and  because  the  ap- 

pointment was  interpreted  as  evi- 
dence that  the  President,  who  has 

fostered  broadcasting  throughout 
his  years  in  the  White  House,  had 
not  suddenly  switched  to  advocacy 
of  a  wrecking  operation  and  was 
willing  open-mindedly  to  weigh  all 
the  facts  before  any  effort  was 
made  to  tamper  with  the  existing 
structure. 

"Hardly  was  Mr.  Ethridge  em- 
barked upon  his  presidential  mis- 

sion when  the  Commission  launches 

available  network  programs  and  a 
wider  latitude  for  all  stations  in 
obtaining  network  programs.  Then, 
too,  there  should  be  a  gain  in  qual- 

ity as  well  as  quantity  as  a  result 
of  increased  competition  among 
networks  for  the  time  of  outlet  sta- 

tions. Not  only  the  more  powerful 
stations,  but  those  with  less  desir- 

able facilities,  and  the  public  as 
well,  will  benefit. 

From  a  practical  standpoint,  this 
contention  by  the  networks  over- 

looks the  highly  important  matter 
of  cost  of  time.  The  large  stations 
in  each  city  cannot  monopolize  the 
best  commercial  programs  unless 
the  advertising  sponsors  are  will- 

ing to  pay  the  higher  rates  charged 
by  such  stations.  A  great  variety 
of  factors  will  affect  the  sponsors' decisions  on  this  matter.  To  be  sure, 
if  a  sponsor  desires  effective  cov- 

erage of  all  his  best  markets  on  a 
national  scale,  he  will  not  be  con- 

tent with  a  network  of  low-power 
stations;  as  we  have  seen,  the  fact 
that  NBC  and  CBS  have  tied  up 
the  best  facilities  in  every  impor- 

tant market  has  been  the  main 
obstacle  to  other  networks.  But  in 
determinating  precisely  how  many 
high-powered  stations  should  be 
purchased,  each  sponsor  will  want 
to  consider,  in  the  light  of  his  radio 

a  report  backed  up  by  regulations 
calculated  to  torpedo  the  existing 
broadcasting  structure  and  appar- 

ently defiant  of  the  orderly  process 

proposed  by  the  President  and  de- 
fiant as  well  of  the  very  limited 

powers  conferred  upon  the  Com- 
mission by  the  Congress. 

"While  crediting  the  Commission 
with  cleverness  in  cloaking  the  in- 

evitable results  of  its  proposed  ac- 
tion in  language  designed  to  make 

the  public  believe  it  is  promoting 
what  it  is  actually  destroying,  I 
feel  it  to  be  a  public  duty  as  head 
of  one  of  the  major  networks  to 
warn  out  of  the  depth  of  long  ex- 

perience and  study  that  if  the  Com- 
mission succeeds  in  the  venture 

it  now  launches,  networks  will 
become  mere  catch-as-catch-can, 
fly-by-night  sellers  of  programs. 
Performance  and  stability  will  have 
departed  from  the  industry  and  in- 

centive to  public  service  will  have 
been  removed  from  the  broadcast- 

ing the  American  people  knows  and 
likes.  Worst  of  all,  the  first  paralyz- 

ing blow  will  have  been  struck  at 
freedom  of  the  air,  because  a  Com- 

mission which  can  exercise  such 
drastic  powers  without  even  going 
to  the  Congress  for  authority  to 
exercise  them,  will  have  reduced 
the  networks  and  stations  of  Amer- 

ica to  impotent  vassals,  able  to  sur- 
vive only  so  long  as  they  please  the 

regulatory  authority. 
Rammed  Down  Throats 

"Ramming  what  the  Commission 
calls  'a  Magna  Charta'  down  the throats  of  the  affiliates  of  the 
major  networks  is  really  taking 
away  from  them  that  freedom  of 
independent  lawful  action  without 
which  radio  itself  cannot  remain 
free.  This  is  true  even  though  there 
may  be  opportunistic  elements  in 
the  industry  who  will  see  in  a  sud- 

advertising  budget,  such  matters 
as  the  geographical  location  of  each 
station  in  relation  to  his  merchan- 

dising problem,  its  ratio  of  urban, 
suburban,  and  rural  listeners,  the 
incqme  status  of  its  audience,  and 
numerous  other  such  matters. 
Facilities  highly  desirable  for  one 
advertiser  may  be  wasteful  for others.  .  .  . 

Effect  on  Public  Service 

Perhaps,  in  some  cases,  an  adver- 
tiser will  be  willing  to  pay  the  addi- 

tional amounts  required  to  secure 
an  unusual  number  of  large  sta- 

tions for  his  program.  But  it  is  also 
likely  that,  in  other  cases  adver- 

tisers will  seek  to  lower  their  costs 
by  using  fewer  high-powered  sta- 

tions. The  elimination  of  exclusiv- 
ity, accordingly,  seems  likely  to  in- 

troduce a  greater  amount  of  flexi- 
bility into  the  situation  by  giving 

advei'tisers  a  wide  range  of  choice 
with  respect  to  rates  and  coverage. 

Finally,  if  the  dominant  stations 
should  take  commercial  programs 
during  the  more  desirable  broad- 

casting hours  to  the  exclusion  of 
public  service  programs,  they 
would  undermine  their  own  posi- 

tion. Degeneration  in  the  quality 
and  variety  of  their  programs 
might  cause  them  to  lose  listeners, 

den  upset  of  the  whole  broadcasting 
structure  a  chance  to  gain  tempor- 

ary commercial  advantage. 
"The  fact  that  the  Commission 

has  proposed  to  go  so  far,  and  that 
it  openly  threatens  government 
ownership  or  common  carrier  regu- 

lation if  it  is  thwarted  in  its  pur- 
pose, is  evidence  enough  that  the 

American  people  should  be  alarmed 
and  on  the  alert. 

"If  these  are  strong  words,  they 
are  measured  ones.  Competition  in 
broadcasting  exists  now;  its  prin- 

cipal limitation  is  imposed  by  the 
physical  limitation  upon  existing 
facilities.  To  make  a  fetish  of  com- 

petition to  the  extent  the  Commis- 
sion proposes  makes  as  much  sense 

to  me  as  if  one  were  to  argue  that 
freedom  of  the  press  cannot  exist 
unless  one  national  magazine  is 
allowed  to  sell  advertising  in  the 
columns  of  another. 

FCC  Ignores  the  Evidence 
"This  argument  is  absurd.  If  the 

one  making  it  were  to  add  that  his 
real  purpose  was  to  strengthen  and 
improve  the  national  magazines  as 
a  whole,  his  sincerity  would  come 
into  question. 

"The  Commission  in  its  report 
and  proposed  actions  persistently 
ignores  the  evidence.  It  disregards 
the  remarkable  progress  of  radio, 
the  absence  of  substantial  com- 

plaint and  it  insists  upon  consider- 
ing the  whole  question  of  monopoly 

without  giving  the  slightest  weight 
to  the  fact  that  the  networks  and 
the  stations  of  America  are  pub- 

licly committed  to  a  policy  of  free- 
dom and  fairness  of  the  air,  devoid 

of  any  editorial  bias  whatsoever. 
"I  do  not  believe  that  either  the 

President  or  the  Congress  will 
countenance  what  the  Commission 

seeks  to  do". 
and  bring  about  a  weakening  of 
their  competitive  commercial  situa- 

tion. Furthermore,  stations  enjoy- 
ing the  benefits  of  a  public  license 

have  an  obligation  to  render  the 
public  its  due  in  the  form  of  the 
best  program  service  that  the  cap- 

ital and  intelligence  of  the  licensee 
permits.  This  obligation  is  particu- 

larly clear  where  the  license 
authorizes  the  use  of  high  power, 
with  the  concomitant  benefits  of 
coverage,  opportunity  for  profit, 
and  exclusion  of  others  from  the 
spectrum.  Accordingly,  such  tactics 
would  render  the  dominant  stations 
vulnerable  to  applications  for  their 
facilities  by  other  stations  or  per- 

sons willing  to  furnish  a  better- rounded  service. 

Disadvantages  Outweigh 

Our  conclusion  is  that  the  dis- 
advantages resulting  from  these 

exclusive  arrangements  far  out- 
weigh any  advantages.  A  licensee 

station  does  not  operate  in  the  pub- 
lic interest  when  it  enters  into  ex- 

clusive arrangements  which  pre- 
vent it  from  giving  the  public  the 

best  service  of  which  it  is  capable, 
and  which,  by  closing  the  door  of 
opportunity  in  the  network  field, 
adversely  affect  the  program  struc- 

ture of  the  entire  industry. 
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Network  Allowed  to  Send  Pro- 
grams to  Only  One  Station 

Regulation  3.102  No  license  shall 
be  granted  to  a  standard  broadcast 
station  having  any  contract,  ar- 
raufremcnt,  or  understanding,  ex- 

press or  implied,  with  a  network 
organization  which  prevents  or 
hinders  another  station  serving 
substantially  the  same  area  from 
broadcasting  the  network's  pro- 

grams not  taken  by  the  former  sta- 
tion, or  which  prevents  or  hinders 

another  station  serving  a  substan- 
tially different  area  from  broad- 

casting any  program  of  the  net- 
work organization. 

HITHERTO  we  have  dealt  only 
with  exclusivity  of  affiliation  which 
obligates  an  outlet  to  broadcast 
the  programs  of  only  one  national 
network.  The  correlative  of  this 
exclusivity  is  territorial  exclusivity, 
whereby  the  network  agrees  not 
to  transmit  its  px-ograms  to  any 
other  station  in  the  "territory"  of an  existing  affiliate. 

The  NBC  vice  president  in  charge 
of  station  relations  testified  .  .  . 
that  about  the  same  principles  ap- 

ply to  territorial  exclusivity  as  to 
exclusivity  of  affiliation  .  .  .  NBC 
had  granted  territorial  exclusivity 
as  a  matter  of  contract  right  in 
only  a  few  cases  .  .  .  CBS,  on  the 
other  hand,  regards  fidelity  of  the 
network  to  the  station  more  rigor- 

ously. In  the  very  provision  of  its 
affiliation  contract  which  makes  its 
affiliates  exclusive  CBS  outlets,  the 
affiliate  is  granted  protection 
against  the  competition  of  CBS 
programs  from  other  stations.  .  .  . 

Mutual  grants  its  associated  sta- 
tions territorial  exclusivity.  At  the 

time  of  the  committeee  hearings, 
five  organizations,  including  the 
Don  Lee  regional  network,  were 
given  this  protection  against  com- 

petition in  their  affiliation  con- 
tracts; and,  as  a  matter  of  practice, 

Mutual  affords  similar  protection 
to  its  other  outlets. 

Programs  Are  Excluded 

The  question  of  territorial  ex- 
clusivity is  an  important  one  be- 

cause, among  other  reasons,  net- 
work affiliates  take  only  some  of  the 

programs  offered  thern  by  the 
networks.  With  few  exceptions, 
stations  may  select  freely  from 
among  the  sustaining  programs  of 
their  respective  networks  those 
that  they  want  to  broadcast  and 
reject  the  others.  An  affiliate  may 
reject  a  sustaining  program  because 
of  its  quality,  or  because  it  does 
not  fit  the  program  structure  for  a 
given  day,  or  for  any  reason  what- 

soever. The  affiliate's  right  to  re- 
ject network  sustaining  programs 

is  not  restricted  in  the  same  way  as 
its  right  to  reject  network  commer- 

cial programs. 
Territorial  exclusivity  arrange- 

ments are  important  from  the  point 
of  view  of  over-all  program  struc- 

ture. To  be  sure,  usually  it  would 
be  wasteful  duplication  of  service 
for  a  network  simultaneously  to 
send  identical  programs  to  stations 
whose  service  areas  approximately 
coincide.  If  the  only  effect  of  ter- 

ritorial exclusivity  were  to  prevent 
duplication,  no  fault  could  be 
found.  But  exclusivity  goes  much 
further;  it  protects  the  affiliate 
from  the  competition  of  another 
station  in  the  same  area  which  may 
wish  to  use  network  programs  not 
carried  by  the  affiliate. 

Under  territorial  exclusivity,  pro- 
grams rejected  by  affiliates,  sustain- 

ing or  commercial,  may  not  be 
offered  by  the  network  to  other 
stations  in  the  service  area  of  the 
affiliate  which  rejects  the  program. 
An  example  of  the  adverse  effect 
this  may  have  upon  the  public  is 
given  in  a  brief  filed  Aug.  7,  1940, 
by  station  WBNY  at  Buffalo,  N.  Y. 
WBNY  related  that  Mutual  outlets 
in  Buffalo  rejected  a  sustaining 
program  series  known  as  The 
American  Forum  of  the  Air,  but 
that  its  efforts  to  obtain  this  pro- 

gram were  futile.  Consequently, 
this  worth-while  program  was  not 
broadcast  to  the  Buffalo  area  de- 

spite the  desire  of  WBNY  to 
carry  it. 

It  is  not  in  the  public  interest  for 
the  listening  audience  in  an  area 
to  be  deprived  of  network  programs 
not  carried  by  one  station  where 
other  stations  in  that  area  are 
ready  and  willing  to  broadcast  the 
programs.  It  is  as  much  against  the 
public  interest  for  a  network  affili- 

ate to  enter  into  a  contractual  ar- 
rangement which  prevents  another 

station  from  carrying  a  network 
program  as  it  would  be  for  it  to 
drown  out  that  program  by  electri- 

cal interference.  .  .  . 
*      *  * 

Applied  to  Regional  Nets 
EXAMINATION  of  the  record 
herein  indicates  that  the  practices 
of  national  networks  subjected  to 
criticism  by  us  are  followed  by 
certain  regional  networks. 
We  recognize  that  the  regional 

networks  are  in  a  state  of  more 
rapid  flux  than  the  national  net- 

works; and  that  new  regional  net- 

NILES  TRAMMELL,  president  of 
NBC,  on  May  4  issued  the  follow- 

ing statement  on  the  network  regu- 
lations made  public  in  Washington 

by  the  FCC: 
"The  NBC  is  making  a  detailed 

study  of  the  regulations  issued  by 
the  FCC  on  May  3,  together  with 
the  139-page  report  on  'chain 
broadcasting.'  Even  a  casual  read- 

ing of  the  regulations  set  foi-th  in 
the  report  adopted  by  a  majority 
of  the  Commission  is  enough  to  in- 

dicate that  chaos,  not  further  com- 
petition, would  result  from  the 

blow  aimed  at  the  American  Sys- 
tem of  Broadcasting. 

"The  regulations  governing  the 
operations  of  network  broadcast- 

ing in  the  United  States,  announced 
yesterday  by  the  FCC,  is  a  definite 
step  toward  complete  Government 
control  of  radio  in  this  country, 
and  whether  intended  or  not,  would 
ultimately  destroy  the  freedom  of 
the  air. 

New  Bureaucratic  Grip 

"Under  the  claim  of  fostering 
competition,  the  FCC  has  promul- 

gated regulations  that  destroy  any 
opportunity  for  sustained  relation- 

ship between  network  program  pro- 
ducers and  the  independent  sta- 

tions comprising  the  networks. 
Such  relationship  has  been  the 
basis  for  the  growth  and  extraordi- 

nary progress  of  broadcasting  in the  United  States. 
"The  new  regulations  issued  by the  Commission,  in  my  opinion, 

make  certain  a  confusion  that  must 
lead  to  a  further  beaureaucratic 
grip  upon  the  freedom  of  the  air. 

"The  latest  action  of  the  Com- 
mission is  all  the  more  extraordi- 

nary when  considered  against  the 

works  have  arisen  since  the  com- 
mittee hearings  were  held.  Accord- 
ingly, we  will  carefully  consider, 

in  particular  instances,  any  show- 
ing that  the  application  of  the 

regulations  herein  adopted  to  a  sta- 
tion affiliated  with  a  regional  net- 

work will  reduce  rather  than  in- 
crease its  ability  to  operate  in  the 

public  interest. 
Regional  networks  fall  into  two 

classes — purely  regional  networks, 
and  nationally  affiliated  regional 
networks  which  act  as  conduits  for 
national  network  programs.  The 
record  indicates  that  the  conditions 
which  will  be  affected  by  the  reg- 

ulations contained  in  this  report 
are  more  common  among  nationally 
affiliated  regional  networks  than 
among  regional  networks  not  so affiliated. 

Some  regional  network  affiliation 
contracts  contain  exculsivity  clauses 
preventing  stations  from  carrying 
any  network  programs,  regional  or 
national,  not  sent  through  the  re- 

gional network.  Some  contain 
clauses  which  prevent  regional  net- 

works from  sending  programs  to 
other  stations  in  areas  served  by 
their  affiliates;  this  clause  is  effec- 

tive even  though  the  affiliate  rejects 
the  network  program.  Some  re- 

gional networks  have  options  on 
substantially  all  the  time  of  their 
affiliates;  and  some  stations  affili- 

ated with  regional  networks  have 
signed  away  their  right  to  reject 
network  commercial  programs  of- 

fered during  optioned  hours,  save 
only  for  the  usual  proviso  con- 

cerning programs  the  broadcasting 

fact  that  the  majority  report  ad- 
mits that  'the  network  system  has 

brought  great  benefits'  to  broad- casting, while  the  minority  report 
states  that  'it  has  provided  the 
public  with  the  best  broadcasting 

system  in  the  world'. "I  do  not  purport  to  know  why 
such  a  bombshell  should  be  explod- 

ed at  this  critical  time  in  the  life 
of  our  country,  when  the  fullest 
use  of  the  nation's  radio  facilities is  demanded. 

Without  Consulting  Congress 

"I  do  not  believe  that  Congress, 
in  passing  the  Communications 
Act  of  1934,  ever  contemplated  that 
the  FCC  would  attempt  to  remake 
the  American  System  of  Broad- 

casting without  even  consulting  the 
Congress.  In  this  connection,  the 
minority  members  of  the  Commis- 

sion, in  their  dissenting  public  re- 
port, have  stated  that  it  is  'no  ex- 

aggeration to  predict  that  the  de- 
cision of  the  majority,  instead  of 

resulting  in  free  competition,  would 
more  likely  create  anarchy,  or  a 
kind  of  business  chaos  in  which  the 
service  to  the  public  would  suffer.' 

"The  questions  as  to  whether  the 
NBC  should  or  should  not  operate 
two  network  services,  own  a  few  of 
the  stations  included  in  these  net- 

works, or  whether  certain  pro- 
visions in  contracts  with  independ- 

ent stations  should  be  changed,  are 
less  important  than  the  funda- 

mental position  adopted  by  the  ma- 
jority of  the  FCC.  This  appears  to 

be  that  those  who  have  pioneered 
in  broadcasting,  who  have  created 
the  most  efficient  facilities,  and 
have  developed  a  program  struc- 

ture considered  the  best  in  the 
world,  should  be  penalized  because 

of  which  would  violate  the  "public 
interest"  provision  of  the  Com- 

munications Act.  At  least  one  re- 
gional network's  standard  affiliation 

contract  provides  that  the  network 
may  proportionately  reduce  the 
compensation  of  any  station  which 
sells  time  to  advertisers  at  less 
than  the  rate  which  the  network 
charges  for  that  station;  thus,  the 
stations  are  prevented  from  com- 

peting freely  with  the  network  for 
advertisers.  Another  regional  net- 

work's contracts  are  binding  upon 
its  affiliates  for  5  years,  though 
on  the  network  for  only  1. 

Same  Rules  Apply 

Restrictive  contracts  and  the 
other  practices  with  which  these 
regulations  are  concerned  restrain 
competition  and  operate  against  the 
public  interest  whether  the  net- 

work concerned  is  national,  na- 
tionally affiliated  regional,  or 

purely  regional.  True,  the  national 
network  restraints  loom  larger;  but 
this  should  not  and  does  not  bind 
us  to  the  need  for  terminating 
or  forestalling  similar  restraints 
whose  only  distinguishing  charac- 

teristic is  that  they  are  of  local 
or  regional  rather  than  national 
scope.  With  respect  to  a  given 
station,  a  given  community,  or  a 
given  region,  a  restrictive  contract 
between  a  station  and  a  regional 
network,  or  ownership  of  many  sta- 

tions by  a  regional  network,  may 
operate  to  foster  a  local  monopoly 
and  to  impair  station  operation  in 
the  public  interest  just  as  effec- 

of  the  superior  services  they  have 
created  and  the  greater  number  of 
listeners  which  they  serve. 

90  Days  to  Drop  Blue 

"The  NBC  operates  two  network 
services — the  Red  and  the  Blue.  It 
has  operated  these  networks  con- tinuously for  almost  15  years.  They 
were  the  pioneer  networks  of  the 
country  and  were  established  in 
order  to  provide  the  public  with  a 
choice  of  programs  of  a  national 
character.  Year  after  year,  the 
Commission  has  renewed  the 
licenses  of  independent  stations 
affiliated  with  the  NBC's  networks 
in  recognition  of  the  fact  that  the 
stations  performed  a  service  in  the 
public  interest. 

"Now  the  NBC  is  suddenly  given 
90  days  to  make  a  forced  sale  or  to 
destroy  what  took  15  years  to  de- 

velop. To  meet  the  new  regulations 
of  the  Commission,  the  NBC  may 
be  forced  to  sacrifice  such  outstand- 

ing programs  as  the  Town  Meeting 
of  the  Air,  Toscanini  Symphony 
Concerts,  Farm  and  Home  Hour, 
NBC  Music  Appreciation  Hour, 
Metropolitan  Opera,  and  outstand- 

ing religious  and  educational  pro- 

grams. 
"The  NBC  has  never  held  that 

improvements  were  not  possible, 
nor  has  it  ever  stopped  making 
them.  It  has  never  held  that  the 
industry  should  not  be  subject  to 
the  regulations  intended  by  Con- 

gress. But  the  revolutionary 
changes  announced  by  the  Com- 

mission should  have  received  the 
consideration  and  specific  approval 
of  the  Congress,  which  created  the 
FCC,  not  to  make  laws,  but  to  ad- 

minister them." 

STATEMENT  BY  NILES  TRAMMELL,  PRESIDENT  OF  NBC 
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Three  little  words -six  BIG  meanings 

\     To  the  average  listener,  it  means  the  finest  local  program  schedule  on 

the  Missouri-Kansas  air— conceived,  produced 

and  broadcast  by  a  staff  of  more  than  a  hun- 

dred enthusiastic  people. 

To  the  farmer,  student,  housev/ife,  it  means  more  than  thirty  solid  broad- 

cast hours  each  week  devoted  to  service  fea- 

tures —  farm  and  markets,  nev/s,  education, 

home  economics,  religion,  civic  affairs. 

To  the  engineer,  it  means  technical  advances  in  the  science  of  radio- 

modern  equipment,  superb  facilities,  both  for 

standard  and  FM  broadcasting. 

/  1     To  the  showman,  it  means  the  building  of  stars— transforming  of  local 

personalities  into  national  big-names  like  The 

Texas  Rangers,  Bonnie  King,  Ted  Maione, 

Caroline  Ellis,  and  countless  others. 

To  the  broadcaster,  it  means  leadership  in  industry  progress— stanch 

adherence  to  the  NAB  Code— service  in  the 

public  interest,  convenience  and  necessity. 

To  the  advertiser,  it  means  the  force  that  vitalizes  the  Midwest  market 

—the  power  that  sells  and  sells. 

ALL  THIS  IS  KMBC  of  Kansas  City 

FREE    &    PETERS,  INC CBS     BASIC  NETWORK 
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STATEMENT  BY  SAMUEL  R.  ROSENBAUM 

President,  WFIL,  Philadelphia 
President,  Independent  Radio  Network  Affiliates 

tively  and  as  intensively  as  similar 
practices  on  a  national  scale.  .  .  . 

Many  regional  networks  now  op- 
erate successfully  within  the  scope 

of  these  regulations.  Some  of  these 
regional  networks  are  in  fact  co- 

operative station  enterprises,  bound 
together  by  mutual  interest  rather 
than  by  formal  contract.  Others 
are  profit  enterprises  binding  sta- 

tions to  them  by  contract;  such 
contracts  vary  all  the  way  from 
those  wholly  permissible  under  the 
regulations  to  those  transgressing 
substantially  every  regulation.  In 
general,  it  may  be  said  that  the 
more  powerful  a  network  becomes, 
the  more  restrictions  it  is  able  to 
place  upon  its  outlet  stations.  We 
believe  that  this  process  of  increas- 

ing restrictions  should  be  reversed, 
and  that  stations  affiliated  with 
regional  networks  should  retain 
their  freedom  of  operation  in  the 
public  interest  as  fully  as  stations 
affiliated  with  national  networks. 

Accordingly,  we  find  that  the  pub- 
lic interest  requires  the  application 

of  the  regulations  to  stations  affili- 
ated with  regional  as  well  as  na- 

tional networks.  In  the  application 
of  these  regulations  to  regional 
networks,  and  particularly  the  reg- 

ulation with  respect  to  ownership 
of  stations,  the  Commission  will 
take  into  consideration  any  factors 
of  a  local  character  which  tend  to 
remove  them  from  the  purposes  of 
the  regulations  we  are  adopting. 

LONG-TERM 
AFFILIATION  CONTRACTS 

Regulation  3.103  No  license  shall 
be  granted  to  a  standard  broadcast 
station  having  any  contract,  ar- 

rangement, or  understanding,  ex- 
press or  implied,  with  a  network 

organization  which  provides,  by 
original  term,  ijrovisions  for  re- 

newal, or  otherwise,  for  the  affilia- 
tion of  the  station  with  the  net- 

work organization  for  a  period 
longer  than  one  year :  Provided, 
That  a  contract,  arrangement,  or 
understanding  for  a  one-year 
period,  may  be  entered  into  within 
00  days  prior  to  the  commencement 
of  such  one-year  period. 

ANOTHER  way  in  which  the  na- 
t  i  o  n  a  1  networks  obstruct  the 
growth  of  new  networks  is  by 
means  of  long-term  contracts  with 
their  affiliated  stations. 
The  standard  NBC  affiliation 

contract  is  for  a  term  of  5  years 
with  the  right  granted  to  NBC,  but 
not  to  the  station,  to  terminate  the 
contract  upon  a  year's  notice.  The 
record  in  this  proceeding  shows 
that  the  purpose  of  the  5-year  term 
is  to  prevent  the  affiliates  from  be- 

coming affiliated  with  another  na- 
tional network.  Perhaps  the  most 

conclusive  evidence  is  the  fact  that 
the  term  of  the  NBC  contracts  was 
changed  from  1  year  to  5  in  19.36, 
.soon  after  Mutual  was  launched. 
According  to  the  NBC  vice-presi- 

dent in  charge  of  stations  relations, 
NBC  adopted  the  5-year  plan  be- 

cause competitors  were  taking 
away  its  stations  and  NBC  wanted 
to  keep  its  network  intact.  .  .  . 

Furthermore,  the  change  that  oc- 
curred in  1936  affected  only  the 

obligation  of  the  station,  but  not 
that  of  NBC.  NBC  retained  the 
right,  upon  12  months'  notice,  to terminate  the  contract  with  or 
without  cause.  NBC's  contractual 
obligation  was  thus  limited  to  a 
single  year.  There  was  no  effort  to 

The  Blue  Network  affiliation  con- 
tract of  WFIL  with  the  NBC  has 

been  of  great  advantage  to  our  lis- 
tening public,  and  therefore  to  us. 

We  can  benefit  only  from  that 
which  benefits  our  listeners. 

The  American  system  of  network 
broadcasting  has  been  built  up  on 
the  added  benefits  and  service  it 
has  enabled  the  local  station  to 
bring  to  its  local  audience. 

The  network  contract  opens  for 
the  station  and  its  listeners  a  win- 

dow that  lets  in  the  whole  world. 
Over  the  Blue  Network  wires 

we  have  received  and  given  our 
listeners  such  program  as  the  Tos- 
canini  Symphony,  the  Metropolitan 
Opera,  the  addresses  of  President 
Roosevelt  and  other  world  leaders, 
the  Damrosch  music  appreciation 
classes,  the  Lowell  Thomas  and 
other  news  periods,  the  Breakfast 
Club  and  other  variety  shows  and 
most  of  the  leading  speakers, 
artists,  entertainers,  quiz-programs 
and  dance  bands  of  the  country  and 
the  world. 

Listener  Must  Be  Served 

The  public-service  portion  of  this 
schedule  is  made  possible  by  the 
revenue  derived  from  advertisers, 
but  it  is  the  listeners  who  must 
be  served.  Unless  the  programs  and 
the  schedule  attract  listeners  they 
fail. 
The  network  can  give  the  ad- 

vertiser nothing  but  listeners.  It 

stabilize  the  network-affiliate  rela- 
tionship on  a  5-year  basis.  The  new 

contract  was  clearly  an  effort  to 
tie  up  the  station  for  5  years,  if 
the  network  wanted  to  utilize  it 
that  long.  .  .  . 

The  term  of  the  standard  CBS 
affiliation  contract,  like  that  of  the 
NBC  contract,  is  for  5  years.  CBS, 
but  not  the  station,  may  terminate 
it  upon  1  year's  notice.  .  .  . 

Prevent  Competition 

The  long-term  contracts  of  CBS 
and  NBC  were  intended  to,  and  do, 
prevent  any  real  competition  in  the 
network-station  market.  The  pub- 

lic is  thus  deprived  not  only  of  the 
advantages  that  might  flow  from 
the  establishment  and  development 
of  new  networks,  but  it  also  loses 
the  benefits  of  competition  between 
existing  networks  for  the  better 
outlets. 

Regardless  of  any  changes  that 
may  occur  in  the  economic,  politi- 

cal, or  social  life  of  the  nation  or 
of  the  community  in  which  the  sta- 

tion is  located,  CBS  and  NBC  affili- 
ates are  bound  by  contract  to  con- 
tinue broadcasting  the  network  pro- 

grams of  only  one  network  for  5 
years.  The  licensee  is  so  bound  even 
though  the  policy  and  caliber  of 
programs  of  the  network  may  de- 

teriorate greatly.  The  future  neces- 
sities of  the  station  and  of  the 

community  are  not  considered.  The 
station  licensee  is  unable  to  follow 
his  conception  of  the  public  inter- 

est until  the  end  of  the  5-year  con- 
tract. 

The  option  of  CBS  and  NBC  to 
terminate  the  contract  upon  a 
year's  notice,  without  a  correlative 
option  in  the  affiliate,  gives  the  net- 

work the  whip  hand  over  the  out- 

requires  unceasing  artistry,  inge- 
nuity, enterprise  and  building  up  of 

confidence  to  hold  them.  Each  net- 
work strives  through  its  local  sta- 

tion in  each  community  to  win  that 
confidence  and  establish  the  identity 
which  every  business  knows  is  good- will. 

Separation  of  the  Blue  Network 
from  the  NBC  seems  a  drastic  pun- 

ishment of  its  affiliates  for  the  serv- 
ice they  have  rendered  the  public. 

It  might  be  justified  if  the  public 
receives  compensating  advantages. 
The  public  interest  is  paramount 
and  no  private  interest  can  stand in  its  way. 

However,  the  report  of  the  Com- 
mission's order  sounds  as  if  its 

effect  would  be  to  break  dovm  not 
only  the  Blue  Network  but  the  en- 

tire structure  of  American  net- 
work broadcasting  as  we  know  it. 

The  prohibitions  placed  on  the 
dealings  between  affiliates  and  net- 

works look  at  first  glance  like  a 
death-blow  to  the  Red  Network 
and  the  Columbia  Network  as  well. 

The  Commission's  final  order  will 
be  studied  with  an  open  mind.  If 
its  effects  will  benefit  the  public, 
the  stations  will  benefit.  However, 
if  it  deprives  the  industry  of  in- 

centive to  maintain  the  system  of 
network  broadcasting  which  up  to 
now  has  built  American  radio  into 
the  finest  in  the  world  it  is  hard 
to  believe  the  public  will  be  the 

gainer. 

let.  Such  an  arrangement  is  lack- 
ing in  mutuality. 

In  general,  Mutual's  contracts with  its  affiliated  stations  permit 
both  parties  to  cancel  their  affili- ations after  the  first  year,  upon  a 
year's  notice.  The  contracts  be- 

tween Mutual  and  its  seven  stock- 
holders, however,  are  for  a  5-year 

period,  but  give  to  those  stockhold- 
ers, rather  than  Mutual,  the  priv- 

ilege of  cancelation  upon  a  year's notice  at  any  time  after  the  first  2 

years. Prevent  New  Networks 

We  conclude  that  long-term  net- work affiliation  contracts  remove 
the  choice  outlets  from  the  net- 

work-station market  and  thus  pre- 
vent the  establishment  and  develop- 

ment of  new  networks;  that,  under 
such  contracts,  stations  become 
parties  to  arrangements  which  de- 

prive the  public  of  the  improved 
service  it  might  otherwise  derive 
from  competition  in  the  network 
field ;  and  that  a  station  is  not  oper- 

ating in  the  public  interest  when  it 
so  limits  its  freedom  of  action. 
We  are  supported  in  this  view 

by  the  fact  that  Congress  has  fore- 
closed vested  rights  in  the  field  of 

radio  broadcasting.  Congress  also 
provided  that  no  radio  station 
should  be  licensed  for  more  than  3 
years;  licenses  issued  by  the  Com- 

mission in  fact  run  for  only  1  year. 
While  the  network-outlet  contract 
is  necessarily  contingent  upon  the 
Commission's  granting  license  re- 

newals, we  nevertheless  conclude 
that,  as  a  matter  of  policy,  no  radio 
station  should  even  partially  or 
contingently  bind  over  its  facility 
to  a  network  for  as  long  a  period 
as  5  years. 

With  respect  to  the  maximum 
term  of  the  contract,  no  showing 
has  been  made  that  there  is  any 
business  need  for  an  affiliation  con- 

tract longer  than  1  year.  On  the 
contrary,  competition  will  be 
strengthened  if  opportunity  is  pro- 

vided for  annual  readjustments  on 
the  basis  of  comparative  showings 
of  networks  and  stations.  We  con- 

clude, therefore,  that  station  licen- 
sees will  best  serve  the  public  in- 

terest if  they  refrain  from  enter- 
ing into  such  contracts  for  periods 

in  excess  of  1  year  and  hold  them- 
selves free  to  negotiate  with  net- works annually. 

NETWORK  OPTIONAL  TIME 

Regulation  S.lOJf  No  license  shall 
be  granted  to  a  standard  broad- cast station  having  any  contract, 
arrangement,  or  understanding, 
express  or  implied,  with  a  network 
organization  which  prevents  or 
hinders  the  station  from  schedul- 

ing programs  before  the  network 
finally  agrees  to  utilize  the  time 
during  which  such  programs  are 
scheduled,  or  which  requires  the 
station  to  clear  time  already  sched- 

uled when  the  network  organiza- tion seeks  to  utilize  the  time. 
*      *  * 

AT  THE  TIME  of  the  committee 
hearings,  both  NBC  and  CBS  had 
network  optional  time  provisions  in 
the  affiliation  contracts  with  their 
outlet  stations.  Mutual  entered  into 
similar  arrangements  with  its  7 
stockholders  early  in  1940,  cover- 

ing some  50  stations  ovsmed  or  oper- 
ated by  the  stockholders  or  affili- ated with  their  regional  networks. 

Upon  28  days'  notice  NBC  may call  upon  its  outlet  stations  to  carry 
a  commercial  program  during  any 
of  the  hours  specified  as  network 
optional  time.  This  covered  the  en- tire broadcast  day  for  29  outlets  of 
NBC  in  the  far  west  and,  for  sub- 

stantially all  the  rest  of  its  affili- 
ated stations,  8%  specified  hours  on 

week  days  and  8  specified  hours  on 
Sundays.  Three  and  a  half  evening 
hours  are  included  each  day,  and 
4  evening  hours  on  Sunday.  The 
evening  hours  between  8  and  11, 
which  are  included  within  the  NBC 
option,  are  the  most  profitable  and 
valuable  of  the  broadcast  day. 

In  spite  of  the  fact  that  it  op- 
tioned such  substantial  periods  of 

time,  in  1938  NBC  used  for  net- work commercial  programs  only 
58.1%  of  the  optioned  time  of  sta- tions on  the  basic  Red  network,  and 

only  19.4%  on  the  basic  Blue  net- work. The  percentages,  of  course, 
would  be  far  smaller  if  figures  for 
all  the  supplementary  stations  were 
included,  because  the  basic  stations, 
located  in  the  important  markets 
and  usually  available  to  advertisers 
only  as  a  group,  carry  far  more 
network  commercial  programs  than 
the  supplementary  stations. 
NBC  affiliates  may  utilize  the  op-  . 

tioned  time  only  subject  to  28  days' notice  that  NBC  wants  that  time. 
This  limits  severely  their  ability  to 
sell  their  own  time.  .  .  . 

NBC's  optioning  of  time  has  an 
even  more  adverse  effect  upon  the 
broadcasting  of  national  spot  com- 

mercial programs  by  means  of  tran- scriptions. The  NBC  exclusivity 
clause  does  not  apply  to  transcrip- 

tions, but  the  optional-time  provi- 
sion does.  The  fact  that  transcrip- 
tion broadcasts,  which  fall  within 

the  periods  optioned  to  NBC,  can 
only  be  scheduled  subject  to  a  28- 
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Department  stores  know  their  local  media.  They  must 

produce  sales.  So  Richmond's  two  leading  department 
stores  sell  on  WRNL!  It's  the  N.B.C.  Blue  outlet;  1,000 
watts  night  and  day;  910  on  the  dial.  You  can  sell  on 
WRNL  because  it  rings  the  bell ! 

EDWARD  PETRY  &  CO.,  Inc.,  National  Representatives 

BROADCASTING  •  Broadcast  Advertising May  12,  1941  •  Page  75 



STATEMENT  OF  HAROLD  A.  LAFOUNT 
President,  National  Independent  Broadcasters 

shows  Ashevi 1 le  I 

as  a  Preferred-  ■ 

City  for  June  .  .  i 
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for  June,  1940.  I 

Ranking  13th  in  the  I 

nation  in  percent  I 

of  increase  .  ,  this  I 

is  the  spot  for  I 

BUSINESS!  I 

day  call  by  NBC,  is  a  serious  ob- 
stacle to  obtaining  sponsors  for 

such  programs.  Like  sponsors  of 
other  programs,  they  endeavor  to 
build  up  regular  listening  audiences 
rnd  this  takes  longer  than  4  weeks. 
By  keeping  a  4-week  call  on  the best  time  of  its  affiliates,  NBC 
renders  transcription  programs  a 
less  effective  competitor. 
CBS  and  MBS  Optional  Time 
The  CBS  optional-time  provision 

restricts  the  outlet  stations  even 
mere  chan  does  that  of  NBC.  While 
NBC  optional  time  for  most  of  its 
outlets  covers  8  or  81/2  specified 
hours  per  day,  CBS  optional  time 
covers  the  entire  broadcast  day. 
Upon  28  days'  notice  CBS  may  call 
upon  its  outlet  stations  to  carry  a 
network  commercial  program  at 
any  hour.  This  has  the  same  re- 

strictive effect  upon  other  types  of 
programs  broadcast  by  CBS  affili- 

ates as  does  the  NBC  optional -time 
provision.  Notwithstanding  these 
disadvantages  from  the  optioning 
by  CBS  of  all  the  time  of  its  out- 

lets, CBS  during  1938,  used  for 
commercial  programs  only  39%  of 
the  optioned  time  of  its  basic  net- work stations. 

Only  five  CBS  affiliates  were,  as 
of  January  1939,  outlets  of  Mutual 
as  well.  The  optioning  of  time  by 
CBS  restricts  the  broadcasting  of 
Mutual  programs  over  these  five 
stations.  Upon  the  elimination  of 
the  CBS  exclusivity  clause,  the  re- 

strictive effect  of  the  present  op- 
tional-time provision  upon  the  de- 

velopment of  new  networks  would 
be  apparent  at  once.  Indeed,  as  a 
practical  matter,  it  is  not  unlikely 
that,  even  if  exclusivity  as  such 
were  eliminated,  the  present  net- 

work optional-time  provisions 

IN  MY  JUDGMENT,  the  conclu- 
sions reached  by  the  majority  of 

the  FCC  on  chain-monopoly  of 
broadcasting  are  ill-timed. 

As  president  of  National  Inde- 
pendent Broadcasters,  I  realize 

that,  in  normal  times,  many  of  our 
members  would  stand  to  benefit 
from  the  new  radio  order  which  the 
Commission's  majority  essays  to 
create.  On  the  other  hand,  we  are 
in  a  national  emergency.  Radio  is 
an  important  instrumentality  in 
these  tense  times. 

It  seems  to  me  that  only  utter 
confusion  and  possibly  chaos  would 
result  in  American  radio  if  the 
drastic  reforms  proposed  by  the 
Commission  majority  were  institut- 

ed within  the  stipulated  time  lim- 
itation. Moreover,  there  is  serious 

question  about  the  Commission's jurisdiction,  with  the  minority 
(Commissioners  Craven  and  Case) 
holding  that  the  Commission  utterly 
lacks  the  authority  to  do  these things. 

As  a  former  member  of  the  Fed- 
eral Radio  Commission  (from  1927 

until  1934),  I  often  was  confronted 
with  questions  of  a  similar  nature. 

would,  unless  likewise  eliminated, 
perpetuate  exclusivity. 

From  the  time  of  its  organiza- 
tion in  1934  until  1940,  Mutual  did 

not  option  any  of  the  time  of  its 
associated  stations.  Early  in  1940, 
however.  Mutual  entered  into  op- 

tional-time arrangements  with  its 
seven  stockholders.  These  arrange- 

ments are  less  inclusive  than  those 
of  NBC  and  CBS  in  that  they  cover 
only  314  to  4%  specified  hours  on 
weekdays  and  6  specified  hours  on 
Sundays  and  apply  to  only  about 
half  of  the  stations  associated  with 
Mutual.  The  contracts  expressly 
provide  that  the  optional  time  pro- 

vision shall  lapse  if  the  FCC  pro- 
hibits that  practice  or  the  other  na- 
tional networks  voluntarily  aban- don it.  .  .  . 

Local  Autonomy 

A  station  licensee  must  retain 
sufficient  freedom  of  action  to  sup- 

ply the  program  and  advertising 
needs  of  the  local  community.  Local 
program  service  is  a  vital  part  of 
community  life.  A  station  should 
be  ready,  able,  and  willing  to  serve 
the  needs  of  the  local  community 
by  broadcasting  such  outstanding 
local  events  as  community  concerts, 
civic  meetings,  local  sports  events, 
and  other  programs  of  local  con- 

sumer and  social  interest. 
We  conclude  that  national  net- 

work time  options  have  restricted 
the  freedom  of  station  licensees 
and  hampered  their  efforts  to  broad- 

cast local  commercial  programs, 
the  programs  of  other  national  net- 

works, and  national  spot  transcrip- 
tions. We  believe  that  these  con- 

siderations far  outweigh  any  sup- 
posed advantages  from  "stability" of  network  operations  under  time 

options.  We  find  that  the  optioning 
of  time  by  licensee  stations  has 
operated  against  the  public  Interest. 

The  fact  that  NBC  was  able  to 
carry  on  its  business  for  7  years 
v/ithout  time  options,  and  changed 
only  when  CBS  began  to  derive  a 
competitive  advantage  from  its 
time  options,  as  well  as  the  some- 

I  had  occasion  to  concur  with  my 
colleagues  repeatedly  in  the  view 
that  we  were  without  jurisdiction 
to  regulate  the  business  aspects  of 
broadcastinn;.  The  Act  under  which 
the  Federal  Radio  Commission 
functioned  is  virtually  identical 
with  that  in  force  today.  It  is  diffi- 

cult for  me  to  conclude  that  this 
newer  Commission  has  any  more 
authority  over  the  business  of 
broadcasting  than  did  the  predeces- 

sor Radio  Commission. 
In  view  of  the  conflict  on  the 

question  of  jurisdiction,  and  keep- 
ing in  mind  that  a  national  emer- 

gency exists,  it  seems  to  me  that 
the  only  safe  course  to  pursue 
would  be  to  seek  from  Congress  a 
new  mandate  on  the  powers  of  the 
licensing  authority  over  the  broad- 

casting industry,  networks  includ- 
ed. Then  the  Commission  could  pro- 

ceed with  assurance  and  avoid  tur- 
moil, litigation,  and,  most  impor- 
tant, what  appears  to  be  a  likely 

deterioration  of  service  to  the 
American  public. 
Why  not  declare  a  moratorium 

until  Congress  has  had  the  oppor- 
tunity to  reappraise  the  statute  and write  a  new  law? 

what  similar  experience  of  Mutual, 
lead  us  to  the  conclusion  that  time 
options,  with  their  restraint  upon 
the  freedom  of  licensees,  are  not 
an  essential  part  of  network  opera- 

tions. With  all  the  networks  oper- 
ating on  an  equal  footing,  the  ab- 
sence of  optional  time  as  it  now 

exists  will  not,  we  believe,  hamper 
network  operations  or  drive  adver- tisers to  other  media. 

RE.IECTION  OF 
NETWORK  PROGRAMS 

Regulation  3.105  No  license  shall 
be  granted  to  a  standard  broad- cast station  having  any  contract, 
arrangement,  or  understanding, 
express  or  implied,  with  a  network 
organization  which  (a),  with  re- 

spect to  programs  offered  pursuant 
to  an  affiliation  contract,  prevents 
or  hinders  the  station  from  reject- 

ing or  refusing  network  programs 
which  the  station  reasonably  be- 

lieves to  be  unsatisfactory  or  un- 
suitable;  or  which  (b),  with  re- spect to  network  programs  so 

offered  or  already  contracted  for, 
prevents  the  station  from  lejecting 
or  refusing  any  program  which,  in 
its  opinion,  is  contrary  to  the  pub- lic interest,  or  from  substituting  a 
program  of  outstanding  local  or 
national  importance. 

*      *  * 

WHILE  station  rejection  of  net- 
work programs  is  not  solely  a  prob- 

lem of  competition,  its  close  rela- 
tion to  optional  time  and  its  gen- 
eral importance  as  an  element  of 

network  broadcasting  require  its consideration. 

It  was  noted  in  the  preceding 
chapter  that  most  NBC  and  CBS 
affiliates  are  reouired  to  take  net- 

work commercial  programs  unless 
such  programs  are  not  in  the  pub- lic interest.  NBC  even  goes  so  far 

as  to  require  that  the  licensee  "be able  to  support  his  contention  that 
what  he  had  done  has  been  more  in 
the  public  interest  than  had  he  car- 

ried on  the  network  program." Thus,  the  burden  of  proof  is  placed 
upon  the  licensee. 

Practical  difficulties  confront  a 

A/ow! 

5000  WATTS 

FULL  TIME 

Thoroughly  Covering  the  Rich 

Central  Louisiana  Market 

NBC  JBO 

Baton  Rouge,  La. 

Represented  Nationally  by 

George  P.  Hollingbery  Company 
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licensee  who  conscientiously  seeks 
to  carry  out  his  duty  to  furnish  the 
public  with  the  best  available  pro- 

grams. Precise  information  con- 
cerning the  program  the  network 

proposes  to  distribute  is  not  usual- 
ly furnished  and  is  not  always  easy 

to  furnish.  If,  in  addition  to  this 
obstacle,  the  licensee  is  not  allowed 
to  reject  a  program  unless  he  can 
prove  to  the  satisfaction  of  the  net- work that  he  can  obtain  a  better 
program,  his  efforts  to  exercise 
real  selection  among  network  pro- 

grams become  futile  gestures,  and 
he  soon  proceeds  to  broadcast  net- 

work programs  as  a  matter  of 
course.  The  limitation  on  the  right 
of  rejection  contained  in  the  NBC 
and  CBS  contracts  removes  the  li- 

censee's incentive  to  find  out  what 
the  network  program  is  going  to  be. 

Licensee  Must  Decide 

It  is  the  station,  not  the  network, 
which  is  licensed  to  serve  the  pub- 

lic interest.  The  licensee  has  the 
duty  of  determining  what  programs 
shall  be  broadcast  over  his  station's 
facilities,  and  cannot  lawfully  dele- 

gate this  duty  or  transfer  the  con- 
trol of  his  station  directly  to  the 

network  or  indirectly  to  an  adver- 
tising agency.  He  cannot  lawfully 

bind  himself  to  accept  programs  in 
every  case  where  he  cannot  sustain 
the  burden  of  proof  that  he  has  a 
better  program.  The  licensee  is 
obliged  to  reserve  to  himself  the 
final  decision  as  to  what  programs 
will  best  serve  the  public  interest. 
We  conclude  that  a  licensee  is 

not  fulfilling  his  obligations  to 
operate  in  the  public  interest,  and 
is  not  operating  in  accordance  with 
the  express  requirements  of  the 
Communications  Act,  if  he  agrees 
to  accept  programs  on  any  basis 
other  than  his  own  reasonable  de- 

cision that  the  programs  are  satis- 
factory. 

Even  after  a  licensee  has  ac- 
cepted a  network  commercial  pro- 

gram series,  we  believe  he  must  re- 
serve the  right  to  substitute  pro- 

grams of  outstanding  national  or 
local  importance.  Only  thus  can  the 
public  be  sure  that  a  station's  pro- gram service  will  not  be  controlled 
in  the  interest  of  network  revenues. 

These  are  principles  of  general 
application  based  on  sections  301, 
309,  and  310  of  the  Communications 
Act.  They  apply  to  stations  receiv- 

ing programs  from  national  net- 
works, from  regional  networks,  or 

from  any  other  person  engaged  in 
supplying  programs.  The  licensee 
himself  must  discharge  the  respon- 

sibilities imposed  by  the  law. 

NETWORK  OWNERSHIP  AND 
OPERATION  OF  STATIONS 

Regulation  3.106  No  license  shall 
be  granted  to  a  network  organiza- tion, or  to  any  person  directly  or 
indirectly  controlled  by  or  under 
common  control  with  a  network 
organization,  for  more  than  one 
standard  broadcast  station  where 
one  of  the  stations  covers  sub- 

stantially the  service  area  of  the 
other  station,  or  for  any  standard 
broadcast  station  in  any  locality 
where  the  existing  standard  broad- cast stations  are  so  few  or  of  such 
unequal  desirability  (in  terms  of 
coverage,  power,  frequency,  or 
other  related  matters)  that  com- 

petition would  be  substantially  re- strained by  such  licensing 

can  Radio  sell  houses 

A  year  ago  WJSV  developed  Washington's  first  participating  home 

building -real  estate  program.  The  theme:  low-cost  dwellings.  The 

^         result:  at  least  110  direct  sales  of  houses  from  this  1940  campaign. 
From  this  significant  pioneering  WJSV  has  developed  five  regular 

quarter  hours  of  real  estate  advertising— weekly  Sunday  features,  in 

cooperation  with  Advertising  Agency  Vincent  Tutchings  Associates. 

According  to  the  Tutchings  organization  WJSV  has  been  steadily 

increasing  direct  sales  for  WJSV  real  estate  clients.  ("House  and 

Home  Time"  alone  sold  almost  a  quarter  million  dollars  of  homes  in 

first  60  days  of  1941.) 

"House  and  Home  Time"  (a  quarter  hour  show)  has  been  exclu- 

sively the  selling  tool  of  one  client  since  its  beginning  months  ago. 

"Homes  on  Parade"  an  hour  long  participation  limited  to  15  clients, 
has  been  a  sell-out  almost  from  the  first  week. 

WJSV,  convinced  of  radio's  usefulness  in  selling  real  estate,  sold 

WJSV's  effectiveness  to  Washington  real  estate  interests  . . .  and  of 

course  leads  all  other  stations  in  this,  the  Nation's  wealthiest  market, 
in  commercial  business  of  all  types. 

Columbia's  station  fof  the  Nation's  Capital 
5  0,00  0  WATTS 

Owned  and  operated  by  the  Columbia  Broadcasting  System.  Repre- 

sented by  Radio  Sales  with  offices  in  New  York  •  Chicago 

Detroit  *  St.  Louis  •  Charlotte  *  Los  Angeles  •  San  Francisco 

AT  THE  present  time,  NBC  is  the 
licensee  of  two  stations  each  in 
New  York,  Chicago,  Washington, 
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Lots  o'  Lines 

in  the  Water 

•  The  way  to  catch  fish  in  Texas  is 
to  wet  lots  of  hooks.  The  way  to  catch 
customers  is  to  use  ENOUGH  radio 

to  get  the  job  done.  That's  what  smart 
advertisers  are  doing  on  KRRV,  thus 
reaching  a  million  and  a  quarter  follts 
in  36  counties  of  prosperous  North 
Texas  and  souihern  Oklahoma.  For 
more  information,  write  KRRV, 
Sherman  and  Denlson,  Texas. 

An  Affiliate  of  the 
MUTUAL  BROADCASTING  SYSTEM 

TEXAS  STATE  NETWORK 

The  Sherman -Denison  Station 

KRRV 
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and  San  Francisco,  one  in  Denver, 
and  one  in  Cleveland,  or  10  stations 
in  all.  CBS  is  the  licensee  of  8  sta- 

tions, one  in  each  of  the  following 
cities:  Charlotte,  Minneapolis,  St. 
Louis,  Los  Angeles,  Chicago,  Wash- 

ington, New  York,  and  Boston.  Mu- 
tual has  never  owned  any  stations. 

At  the  time  of  the  committee  hear- 
ings, however,  Mutual  was  owned 

by  the  licensees  of  stations  WGN 
at  Chicago  and  WOR  at  Newark. 
In  January  1940,  as  previously  set 
forth,  stock  in  Mutual  was  issued 
to  five  additional  affiliates. 

The  18  stations  presently  licensed 
to  NBC  and  CBS  are  among  the 
most  powerful  and  desirable  in  the 
country.  Of  the  25  I-A  clear-chan- nel stations  in  the  country,  NBC 
and  CBS  are  the  licensees  of  10. 
They  are  located  in  the  largest  and 
richest  markets  and  their  station 
rates,  time  sales,  and  revenues  are 
among  the  highest  for  all  stations. 
Long-term  affiliation  contracts, 

with  their  exclusivity  and  optional- 
time  provisions,  seriously  interfere 
with  competition  among  networks. 
Ovimership  of  broadcast  stations  by 
networks,  however,  goes  even  fur- 

ther. It  renders  such  stations  per- 
manently inaccessible  to  competing 

networks.  Competition  among  net- 
works for  these  facilities  is  non- 

existent, as  they  are  completely  re- 
moved from  the  network-station 

market.  It  gives  the  network  com- 
plete control  over  its  policies.  This 

"bottling-up"  of  the  best  facilities 
has  undoubtedly  had  a  discouraging 
effect  upon  the  creation  and  growth 
of  new  networks. 

Furthermore,  common  ownership 
of  network  and  station  places  the 
network  in  a  position  where  its  in- 

terest as  the  owner  of  certain  sta- 
tions may  conflict  with  its  interest 

as  a  network  organization  serving 
affiliated  stations.  In  dealing  with 
advertisers,  the  network  represents 
its  own  stations  in  a  proprietary 
capacity  and  the  affiliated  stations 
in  something  akin  to  an  agency  ca- 

pacity. The  danger  is  present  that 
the  network  organization  will  give 
preference  to  its  own  stations  at 
the  expense  of  its  affiliates. 

Operations  Interwoven 
Assuming  that  the  question  were 

presented  as  an  original  matter  at 
this  time,  the  Commission  might 
well  reach  the  conclusion  that  the 
businesses  of  station  operation  and 
network  operation  should  be  en- 

tirely separated.  However,  this 
Commission  and  its  predecessor, 
the  Federal  Radio  Commission, 
have  heretofore  approved  as  in  the 
public  interest  the  acquisition  by 
NBC  and  CBS  of  most  of  these 
owned  or  operated  stations  and 
have  periodically  renewed  the  li- 

censes of  such  stations.  From  a 
legal  standpoint  these  circum- 

stances confer  no  vested  rights 
upon  NBC  or  CBS,  but  we  think 
it  inadvisable  to  compel  these  net- 

works to  divest  themselves  of  all  of 
their  stations. 

In  New  York,  Chicago,  and  Los 
Angeles  or  San  Francisco,  network 
operations  have  become  so  inter- 

woven with  station  ownership  that 
we  do  not  deem  it  in  the  best  in- 

terests of  radio  broadcasting  to  di- 
vorce the  two  at  this  time.  Stations 

in  these  "key"  cities  make  available 
a  substantial  minimum  audience 
for  network  sustaining  programs 
and  enable  the  networks  to  make 
provision  for  adequate  studios  and 
other  facilities  on  an  economic 
basis  at  talent  centers.  They  per- 

mit the  networks  to  experiment 
with   new  techniques  of  program 

Milwaukee  Sentinel 
"Better  Turn  Down  Your  Radio,  Joe — 

Everybody's  in  Bed  Now." 

production  and  new  ideas  in  pro- 
gram content  and  balance,  and  give 

assurance  that  the  experiments  will 
have  a  fair  test  over  good  facili- 

ties. In  the  light  of  these  conditions 
and  the  fact  that  there  exists  in 
these  cities  the  largest  supply  of 
stations,  we  do  not  deem  it  advis- 

able to  prohibit  a  national  network 
organization  from  being  the  licen- 

see of  one  station  in  these  "key" cities. 
Different  considerations  apply  to 

other  stations  licensed  to  NBC  and 
CBS.  We  do  not  believe,  for  ex- 

ample, that  any  substantial  justi- 
fication can  be  found  for  NBC's 

operation  of  two  stations  in  New 
York,  Washington,  Chicago,  or  San 
Francisco.  In  none  of  these  cities 
are  the  better  radio  facilities  so 
numerous  as  to  make  it  in  the  pub- 

lic interest  for  any  one  network 
organization  to  control  two  sta- 

tions; in  each  case  such  dual  own- 
ership is  bound  to  obstruct  the  de- 

velopment of  rival  networks  and 
the  establishment  of  new  networks. 
In  Washington  (excluding  local 
stations)  there  are  but  three  re- 

gional stations,  of  which  NBC  con- 
trols two,  and  one  clear-channel 

station,  which  is  owned  by  CBS.  In 
Chicago,  the  equivalent  of  two  of 
the  four  50,000-watt  full-time  fa- 

cilities are  owned  by  NBC,  and  one 
by  CBS.  In  San  Francisco,  the  only 
two  stations  with  better  than  re- 

gional power  are  NBC's.  Competi- tion will  be  greatly  strengthened  if 
the  best  facilities  in  important 
cities  are  not  so  tied  in  the  hands 
of  a  single  network  organization. 
Even  in  New  York,  where  desirable 
facilities  are  more  plentiful,  NBC's 
ownership  of  two  clear-channel  sta- 

tions gives  it  a  dominant  position 
which  tends  to  restrict  competition 
on  even  terms  from  other  networks. 

2-Station  Operation  Unsound 
We  find,  accordingly,  that  the 

licensing  of  two  stations  in  the 
same  area  to  a  single  network  or- 

ganization is  basically  unsound  and 
contrary  to  the  public  interest.  In 
any  particular  case,  of  course,  net- 

works will  be  given  full  oppor- 
tunity, on  proper  application  for 

new  facilities  or  renewal  of  exist- 
ing licenses,  to  call  to  our  atten- 
tion any  reasons  why  the  principle 

should  be  modified  or  held  inappli- cable. 

In  several  cities  where  NBC  or 
CBS  owns  one  station,  the  avail- 

able facilities  are  so  few  and  of 
such  unequal  coverage  that  network 
ownership  is  undesirable.  In  Cleve- 

land, a  most  important  radio  mar- 
ket, the  only  broadcasting  facilities 

are  one  clear-channel  station 

(owned  by  NBC),  two  full-time 
regionals,  and  one  part-time  re- 

gional. Charlotte,  N.  C,  has  but 
two  stations,  one  of  which  is  a 
50,000-watt  station  owned  by  CBS. 
It  seems  clear  that  no  network  own- 

ership whatsoever  should  be  al- lowed in  either  of  these  cities.  In 
several  other  cities,  such  as  Denver 
(NBC),  Minneapolis  (CBS),  and 
Washington  (NBC  and  CBS),  the 
available  facilities  are  somewhat 
more  plentiful,  but  the  disparity 
among  the  facilities  raises  serious 
doubts  whether  any  network  own- 

ership should  be  permitted.  We  find 
that  it  is  against  the  public  interest 
for  networks  to  operate  stations  in 
areas  where  the  facilities  are  so 
few  or  so  unequal  that  competition 
is  substantially  restricted. 
NBC  and  CBS  have  such  com- 

petitive advantages  over  any  actual 
or  potential  rival  that  no  addi- tional stations  should  be  licensed  to 
either  and  they  should  be  required 
to  dispose  of  some  of  the  stations 
now  licensed  to  them.  We  do  not, 
however,  deem  it  advisable  to 
specify  at  this  time  a  precise  maxi- 

mum figure  for  network  ownership. 

'Orderly  Disposition' 
In  exercising  our  licensing  pow- 

ers with  respect  to  the  renewal  of 
the  licenses  now  held  by  NBC  and 
CBS,  we  propose  to  consider  the 
applicability  of  the  two  principles 
hereinbefore  set  forth.  Subject  to 
the  right  and  opportunity  of  CBS 
and  NBC  to  show  at  hearing  in 
a  particular  case  that  public  inter- 

est requires  otherwise,  the  Commis- sion will  not  license  to  a  single 
network  organization  more  than 
one  station  within  a  given  area, 
nor  will  it  license  stations  to  any 
network  organization  in  communi- ties where  the  available  outlets  are 
so  few  or  of  such  unequal  desira- 

bility as  to  require  that  all  facili- 
ties be  open  to  competition  among 

networks  for  outlets  and  among 
stations  for  networks.  In  consider- 

ing methods  of  divorcement,  we 
will  seek  to  ensure  that  the  divorce 
of  stations  from  networks  shall  be 
actual  as  well  as  formal,  and  will 
permit  the  orderly  disposition  of 

properties. Mutual  presents  a  somewhat  dif- 
ferent problem.  The  network  cor- 

poration itself  does  not  own  or 
operate  any  station;  however,  the 
stock  of  the  network  corporation 
is  owned  by  various  station  licen- 

sees. This  difference  has  several  im- 
portant practical  aspects.  To  begin 

with,  the  licensees  which  own  Mu- tual are  not  under  common  control 

and,  therefore,  there  is  no  concen- tration of  ownership  or  control  of 
radio  facilities  in  any  one  organi- 

zation. Likewise,  and  probably 
more  important,  the  network  can- 

not control  its  owners;  on  the  con- 
trary, it  is  controlled  by  them.  The 

stations  which  own  Mutual  can 
terminate  the  ovraership  relation  by 
disposing  of  their  stock.  The  choice 
in  the  case  of  Mutual  is  with  the 
station,  rather  than  with  the  net- work as  in  the  case  of  NBC  and CBS. 

The  Case  of  Mutual 

However,  the  foregoing  does  not 
completely  solve  the  problem.  The 
licensees  which  own  Mutual  have 
an  interest  in  the  network  which 
tends  to  cause  them  to  prefer  Mu- 

tual programs  over  those  of  other 
networks.  The  judgment  of  licen- 

I 
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sees  in  making  a  choice  among 
available  programs  should  not  be 
subject  to  distortion  by  such  ex- 

traneous considerations.  Under 
some  circumstances,  therefore,  li- 

censee ownership  of  networks  might 
be  subject  to  serious  objection. 

However,  there  seems  to  be  at 
least  two  reasons  for  not  taking 
action  in  this  connection  at  the 
present  time.  First,  three  substan- 

tial interests  in  Mutual  (25%  each) 
are  held  by  station  licensees  in  New 
York  and  Chicago  and  a  regional 
network  (Don  Lee)  on  the  Pacific 
Coast  which  controls  four  Califor- 

nia stations.  Thus,  the  dominant 
interests  in  Mutual  roughly  parallel 
the  direct  ownerships  of  NBC  and 
CBS  which  this  report  does  not 
seek  to  disturb.  Secondly,  Mutual 
does  not  own  studios,  station  fa- 

cilities, or  any  substantial  amount 
of  property.  It  is  largely  a  cor- 

porate vehicle  for  a  cooperative 
network  arrangement.  Consequent- 

ly, the  licensee  stock  interests  in 
Mutual  are,  at  present,  from  an 
investment  standpoint,  largely  sym- 

bolic. For  the  present  at  least,  and 
particularly  in  the  light  of  the 
dominant  position  of  CBS  and 
NBC,  there  is  no  reason  to  require 
these  licensees  to  divest  themselves 
of  their  stock  interests  in  Mutual. 

Accordingly,  at  this  time  we  find 
no  reason  to  establish  a  definite 
policy  concerning  licensee  owner- 

ship of  networks.  If,  in  the  future, 
the  question  becomes  significant, 
we  will  give  it  further  considera- 
tion. 

NBC'S  RED  AND 
BLUE  NETWORKS 

Regulation  3.107  No  license  shall 
be  issued  to  a  standard  broadcast 
station  affiliated  with  a  network 
organization  which  maintains 
more  than  one  network  :  Provided, 
That  this  regulation  shall  not  be 
applicable  if  such  networks  are  not 
operated  simultaneously,  or  if 
there  is  no  substantial  overlap  in 
the  territory  served  by  the  group 
of  stations  comprising  each  such 
network. 

LARGELY  because  it  has  2  net- 
works, many  more  stations  are  af- 
filiated with  NBC  than  with  any 

other  network  organization.  When 
NBC  presented  evidence  at  the 
committee  hearings  it  had  161  out- 

let stations;  the  number  had  in- 
creased to  214  by  the  end  of  1940. 

NBC  is  the  licensee  of  2  stations 
in  each  of  4  cities.  At  the  time  of 
the  committee  hearings,  NBC  had 
2  outlets  in  over  30  cities.  The 
number  of  cities  in  which  there  are 
2  NBC  stations  is  now  about  40. 
One  is  generally  a  Red  network 
station  and  the  other  a  Blue  net- 

work station,  although  the  demar- 
cation is  frequently  not  clear. 

The  Red  network  carries  more 
commercial  programs,  and  the  Blue 
more  sustaining  programs;  the  dis- 

parity in  this  respect  is  marked. 
In  1938,  NBC  sent  74.5%  of  its 
commercial  programs  over  the  basic 
Red  and  only  25.5%  over  the  basic 
Blue.  Although  NBC  does  not  sep- 

arate income  and  expense  as  be- 
tween them,  the  Red  is  obviously 

the  money-maker  of  the  two.  In 
1938  NBC  paid  its  17  independently 
owned  outlets  on  the  basic  Red  net- 

work $2,803,839  for  network  com- 
mercial programs;  to  the  18  on  the 

basic  Blue  network  it  paid  only 
$794,186. 

Despite    this    great  disparity, 

NBC's  network  affiliation  contracts 
do  not  specify  whether  a  given  sta- tion is  to  be  affiliated  with  the  Red 
or  the  Blue  network.  NBC  retains 
the  right  to  shift  a  station  from 
one  network  to  the  other,  regard- 

less of  the  station's  wishes.  This 
power  gives  NBC  undue  control 
over  its  affiliated  stations. 
NBC's  witnesses  testified  that 

the  Red  and  Blue  networks  com- 
pete vigorously  for  listening  audi- 

ences and  for  the  advertising  dol- 
lar. But  the  competition  between 

Red  and  Blue  is  largely  of  an  in- 
tramural character.  Even  taking 

into  account  the  changes  which 
NBC  has  made  in  its  organziation 
since  the  time  of  the  committee 
hearings,  there  is  no  complete  allo- 

cation of  stations  or  programs  be- 
tween the  Red  and  Blue  networks, 

nor  any  clear  demarcation  between 
the  properties,  personnel,  income 
or  expenses  of  the  two  networks. 
No  claim  is  made  that  the  two  net- 

works compete  for  affiliates.  So  far 
as  competition  for  advertising  and 
listeners  is  concerned,  it  is  con- 

ducted in  a  friendly  manner  under 
the  direction  of  the  NBC  board  of 

directors  and  for  the  financial  bene- 
fit of  NBC. 

Friendly  Sort  of  Rivalry 
Although  the  sales  and  program 

personnel  allocated  to  the  Red  or 
the  Blue  network  may  now  engage 
in  friendly  rivalry,  it  is  hardly  to 
be  supposed  that  this  rivalry  will 
ever  reach  the  point  where  NBC 
employees  are  acting  against  the 
best  interests  of  NBC.  Under  such 
conditions,  there  can  be  no  compe- 

tition as  that  term  is  properly 
used.  .  .  . 

The  operation  of  the  Red  and 
Blue  networks  by  NBC  gives  it  a 
decided  competitive  advantage  over 
the  other  two  national  networks. 
In  the  first  place,  under  the  NBC 
discount  policy,  a  discount  up  to 
25%  is  granted  to  advertisers  based 
upon  the  amount  of  business  they 
do  with  NBC.  This  gives  the  Blue 
network,  for  example,  a  marked 
advantage  over  the  other  networks 
in  getting  the  business  of  a  na- 

tional advertiser  who  is  already 
sponsoring  a  program  over  the  fa- 

cilities of  the  Red  network.  In  ad- 
dition, NBC  grants  certain  special 

discounts  to  advertisers  to  encour- 
age the  sale  of  time  over  certain 

Blue  network  stations. 
Again,  NBC  is  able  to  arrange 

certain  of  its  most  attractive  facili- 
ties into  one  combination.  In  view 

of  the  differences  between  the 
power  and  frequency  of  individual 
stations,  NBC's  ability  to  substi- tute a  more  desirable  station  if  an 
advertiser  is  dissatified  with  the 
one  customarily  provided  puts  its 
competitors  at  a  decided  disadvan- 
tage. 

Likewise,  the  operation  of  two 
networks  gives  NBC  a  great  ad- 

vantage in  terms  of  programming. 
By  this  arrangement,  NBC  has 
roughly  twice  as  many  hours  at  its 
disposal  each  day  as  does  either 
CBS  or  Mutual.  For  any  single 
period,  CBS  and  Mutual  must  make 
a  choice  between  two  commercial 

programs,  or  between  a  commer- cial and  sustaining  program,  or 
perhaps  between  an  entertainment 
and  a  public  service  feature.  NBC, 
with  two  networks  at  its  disposal, 
can  simultaneously  send  an  educa- 

tional program  over  the  Blue  and 
a  variety  entertainment  commer- 
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HERE'S  the  SPOT 
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that  COVERS 

Over  8,000,000  PEOPLE 

CKLW,  at  800  K.C. 
Now  Offers  Advertisers: 

•  25%  increase  in  our  500  microvolt  contour  line. 
339o  greater  than  under  our  old  frequency. 

•  Total  population  in  CKLW's  primary  area  at  800  kc. 
8,063,520 

33%  greater  than  under  our  old  frequency. 

•  Total  radio  families  2,211,523 

35%  greater  than  under  our  old  frequency. 

•  Retail  buying  power  §2,659,646,000 
22%  greater  than  under  our  old  frequency. 

You  get  not  only  increased  coverage  within 
the  DETROIT  AREA  proper,  but  an  added 
percentage  of  new  listeners  OUTSIDE  of  this 
area!  Thousands  of  new  sales  impacts  for  your 
product  —  AT    NO    INCREASE    IN  RATES! 

IN  THE  DETROIT  AREA-IT'S 

5,000  Watts  Day  and  Night 

CLEAR  CHANNEL 

Joseph  Hershey  McGillvra— Representative 

MUTUAL    BROADCASTING  SYSTEM 

ciai  program  over  the  Red.  Fur- thermore, NBC  is  in  a  position  to 
assure  advertisers  buying  time  on 
one  of  its  networks  that  they  will 
not  meet  serious  competition  for 
listening  audiences  from  the  pro- 

grams scheduled  simultaneously  on 
its  other  network. 

NBC  takes  the  position  that  sta- 
tion demand  for  affiliation  with  it 

is  the  reason  for  its  two  networks. 
But  it  is  not  without  significance 
that  NBC's  second  network — the 
Blue — was  formed  before  this  de- 

mand had  any  real  opportunity  to 
manifest  itself.  The  Blue  network 
was  organized  in  1926,  immediately 
after  NBC  took  over  station  WEAF 
(the  key  station  of  the  Red  net- 

work) and  the  Telephone  Co.  net- 
work. RCA  already  owned  station 

WJZ,  and  this  station  was  the  basis 
of  the  present  Blue  network. 

Blue  Called  a  'Bufifer' 
But  without  regard  to  how  or 

why  NBC  created  two  networks,  it 
seems  clear  that  the  Blue  has  had 
the  effect  of  acting  as  a  buffer  to 
protect  the  profitable  Red  against 
competition.  Available  radio  facili- 

ties are  limited.  By  tying  up  two 
of  the  best  facilities  in  lucrative 
markets — through  the  ownership  of 
stations,  or  through  long-term  con- 

tracts containing  exclusivity  and 
optional-time  provisions — NBC  has 
utilized  the  Blue  to  forestall  com- 

petition with  the  Red.  We  have  al- 
ready noted  that  Mutual  is  ex- 
cluded from,  or  only  lamely  admit- 

ted to,  many  important  markets. 
In  such  important  cities  as  Mil- 

waukee, Toledo,  Salt  Lake  City, 
and  Jacksonville,  both  the  Red  and 
the  Blue  have  outlets,  but  Mutual 
can  get  no  affiliation  whatever.  In 
Cleveland,  Baltimore,  New  Orleans, 
Louisville,  and  Atlanta,  both  the 
Red  and  the  Blue  have  outlets,  but 
Mutual  can  get  only  an  unsatisfac- 

tory facility  in  terms  of  power  or 
coverage.  In  Houston,  Birmingham, 
Providence,  Des  Moines,  Memphis, 
Oklahoma  City,  and  Tulsa,  the  Red 
and  the  Blue  are  provided  for  but 
Mutual  must  share  an  affiliate.  The 
effect  upon  a  new  network  of 
NBC's  preemption  of  the  best  fa- cilities in  many  markets  would,  of 
course,  be  even  more  restrictive. 
The  existence  of  this  situation  can 
hardly  fail  to  discourage  anyone 
who  might  otherwise  seek  to  enter 
the  network  broadcasting  field. 

We  are  impelled  to  conclude  that 
it  is  not  in  the  public  interest  for a  station  licensee  to  enter  into  a 
contract  with  a  network  organiza- tion which  maintains  more  than 
one  network.  With  two  out  of  the 
four  major  networks  managed  by one  organization,  a  station  which affiliates  with  that  organization 
thereby  contributes  to  the  continu- 

ance of  the  present  noncompetitive situation  in  the  network-station 
market.  The  reestablishment  of  fair 
competition  in  this  market  is  con- 

tingent upon  ending  the  abuses  in- 
herent in  dual  network  operation; 

our  regulation  is  a  necessary  and 
proper  means  of  reestablishing that  fair  competition. 

Our  determination  that  it  is  not 
m  the  public  interest  for  a  station to  enter  into  a  regular  affiliation 
contract  with  a  network  organiza- tion maintaining  more  than  one network  does  not,  however,  rest 
rnerely  upon  competitive  considera- 

tions. We  are  seriously  concerned 
also  with  the  maintenance  of  a  free 
radio  system  from  the  point  of  view 
of  concentration  of  power  over  li- 

censees and  their  listeners. 

In  most  large  countries  today, 
radio  broadcasting  is  a  governmen- 

tal monopoly.  The  United  States 
has  rejected  government  ownership 
of  broadcasting  stations,  believing 
that  the  power  inherent  in  control 
over  broadcasting  is  too  great  and 
too  dangerous  to  the  maintenance 
of  free  institutions  to  permit  its 
exercise  by  one  body,  even  though 
elected  by  or  responsible  to  the 
whole  people.  But  in  avoiding  the 
concentration  of  power  over  radio 
broadcasting  in  the  hands  of  gov- 

ernment, we  must  not  fall  into  an 
even  more  dangerous  pitfall:  the 
concentration  of  that  power  in  the 
hands  of  self -perpetuating  man- 

agement groups. 
Under  any  system  of  broadcast- 

ing, someone  must  decide  what  a 
station  will  put  on  the  air  and  what 
it  will  not.  Someone  must  select 
some  programs  and  reject  others. 
Congress  has  chosen  to  leave  that 
power  in  the  hands  of  individual 
station  licensees,  subject  to  the 
public  interest  provisions  of  the 
Communications  Act  and  the  pow- 

ers delegated  to  this  Commission. 
Decentralization  of  this  power 
is  the  best  protection  against  its 
abuse.  We  cannot  permit  the  pro- 

tection which  decentralization  af- 
fords to  be  destroyed  by  the  gravi- 
tation of  control  over  two  major  net- 
works into  one  set  of  hands.  While 

the  concentration  of  power  result- 
ing from  operation  of  a  network  is 

unavoidable,  the  further  concentra- 
tion of  power  resulting  from  oper- 

ation of  two  networks  by  one  or- 
ganization can  and  should  be 

avoided. 
The  radio  spectrum  is  essentially 

public  domain.  In  delegating  to  this 
Commission  the  power  to  license, 
Congress  was  moved  by  a  fear  that 
otherwise  control  over  that  public 
domain  would  gravitate  into  too 
few  hands.  Stations  entering  into 
regular  affiliation  contracts  with 
a  network  organization  operating 
more  than  one  network  defeat  the 
manifest  intent  of  Congress.  We 
conclude  that  such  concentration  of 
power  over  licensees  and  their 
audiences  violates  the  public  in- terest. 

Pa.  Opposes  Swing 
PENNSYLVANIA  radio  stations, 
in  a  resolution  (No.  76)  passed  by 
the  State  House  of  Representatives, 
were  urged  by  State  Legislature  to 
cooperate  in  a  movement  seeking 
to  limit  the  use  of  Negro  spiritual 
and  folk  music  to  programs  of  a 
religious  nature  and  by  eliminat- 

ing the  jazz  and  swing  arrange- ments of  such  music  which  tend  to 
desecrate  it.  The  resolution,  intro- 

duced by  Honorable  Ralph  T.  Jef- 
ferson, was  adopted  by  the  House 

on  April  15  and  copies  of  the  reso- 
lution were  mailed  to  all  radio  sta- tions on  April  23. 

S^COVERT^<?-. 360  N.MICHIGAN  AVE,,CHICAGO 
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LIMITATION    OF  COMPETI- 
TION BETWEEN  NETWORK 
AND  OUTLET 

Recjulaiion  3.108  No  license  shall 
be  granted  to  a  standard  broadcast 
station  having  any  contract,  ar- 

rangement, or  understanding,  ex- 
press or  implied,  with  a  network 

organization  under  which  the  sta-  i 
tion  is  prevented  or  hindered  from, 
or  penalized  for,  fixing  or  altering 
its  rates  for  the  sale  of  broadcast 
time  for  other  than  the  network's programs. 

IMPROVEMENT  in  the  quality  of 
electrical  transcriptions  in  recent 
years  has  made  it  possible  for  indi- 

vidual stations,  including  network 
affiliates,  to  compete  with  networks 
for  some  of  the  business  of  national 
advertisers.  In  1934,  national  spot 
business  involving  the  use  of  elec- 

trical transcriptions  amounted  to 
$13,500,000;  in  1938,  to  $34,680,- 
000.  Transcriptions  have  made  it 
possible  for  affiliates  to  compete  for 
national  business  by  offering  pro- 

grams comparable  in  popularity  to 
those  of  the  networks.  Continuing 
and  unrestricted  competition  be- 

tween network  and  outlet  for  this 
business  will  provide  the  public 
with  steadily  improving  program 
service. 
NBC  has  attempted  to  protect 

itself  against  competition  with  its 
affiliates  for  the  business  of  na- 

tional advertisers  by  inserting  the 
following  provision  in  its  affiliation 
contracts:  "If  you  accept  from  na- 

tional advertisers  net  payments  less 
than  those  which  NBC  receives  for 
the  sale  of  your  station  to  network 
advertisers  for  corresponding  peri- 

ods of  time,  then  NBC  may,  at 
its  option,  reduce  the  network  sta- 

tion rate  for  your  station  in  like 
proportion,  in  which  event  the  com- 

pensation due  you  from  NBC  will 
be  likewise  reduced  but  the  right 
of  termination  provided  for  in  the 
preceding  paragraph  shall  not 
thereby  accrue  to  you." 

This  provision  means  that  an  af- 
filiated station  cannot  accept  the 

business  of  a  national  advertiser 
at  a  rate  lower  than  that  which 
NBC  has  established  at  the  affili- 

ate's rate  for  network  programs without  subjecting  itself  to  the  risk 
that  this  lower  rate  will  be  applied 
to  all  of  the  affiliate's  network  busi- 

ness. A  contract  of  this  kind,  pro- 
viding a  severe  penalty  for  price- 

cutting,  is  equivalent  to,  and  has 
the  same  effect  as,  a  price-fixing 
agreement. 
NBC  frankly  concedes  that  the 

purpose  of  the  provision  is  to  pre- 
vent its  affiliated  stations  from  en- 

tering into  competition  for  national 
advertising  business.  .  .  . 

No  Reason  for  Pegging 

No  other  explanation  of  NBC's position  was  made  and  no  reason 
appears  why  the  affiliate's  national 
spot  rate  should  be  artificially 
pegged  at  the  network  rate.  In  set- 

ting the  network  station  rates  of 
its  affiliates,  NBC  considers  pri- 

marily the  potential  circulation  or 
listening  audience  of  each  station. 
According  to  the  testimony  of  its 
vice-president  in  charge  of  station 
relations,  absolutely  no  account  was 
taken  of  the  local  competitive  situ- 

ation. Stations  whose  potential 
audience.';  were  the  same  were  given 
the  same  network  rate  whether  they 
were  the  sole  stations  in  their  com- 

munities or  had  to  split  their  audi- 
ences with  several  competing  sta- 
tions.   Likewise,   no    account  was 

taken  of  the  purchasing  power  of 
the  communities  served  by  the  af- 

filiate, or  of  other  factors  that 
might  affect  the  value  of  the  sta- 

tion to  advertisers. 
Several  factors  tend  to  make  na- 

tional spot  rates  lower,  at  least 
where  electrical  transcriptions  are 
used,  than  comparable  network 
rates.  In  the  first  place,  electrical 
transcription  programs  avoid  the 
heavy  telephone  line  charges  inci- 

dent to  network  broadcasts.  Tran- 
scription programs  are  distributed 

to  stations  by  shipping  the  actual 
discs  on  which  the  programs  have 
been  recorded. 

Furthermore,  opinions  differ  con- 
cerning the  relative  advertising  ef- 

fectiveness of  transcriptions  and 
live  talent  programs.  There  is  no 
reason  why  such  differences  of 
opinion  should  not  be  permitted  to 
play  a  part  in  negotiating  station 
rates,  or  why  they  should  not  be 
reflected  in  rate  differentials  be- 

tween the  two  types  of  business. 
Finally,  only  the  less  desirable 

hours  of  the  broadcast  day  are  out- 
side the  NBC  optional-time  provi- 

Hopson  Interested 
BASCOM  H.  HOPSON,  owner  of 
WJBY,  Gadsden,  Ala.,  51%  owner 
of  WHBB,  Selma,  and  with  a 
minority  interest  in  WCOV,  Mont- 

gomery, Ala.,  is  connected  with  the 
application  of  the  Jefferson  Broad- 

casting Corp.,  seeking  a  new  sta- tion in  Birmingham,  Ala.  Applied 
fcr  are  250  watts  on  1340  kc,  the 
facilities  that  WSGN,  Birmingham, 
will  vacate  when  it  moves  to  610 
kc.  Hopson,  who  also  is  son-in-law of  FCC  Commissioner  Thompson, 

holds  33  Vz  %  of  the  corporation's stock.  Other  interests  are  Allan 
Glover,  in  the  investment  business, 
17%  of  the  common  stock  and  25%. 
of  the  preferred;  Benjamin  Leader, 
attorney,  17%  common  and  25% 
preferred;  Thomas  N.  Beach,  in- 

vestments, 17%.  common  and  25% 
preferred;  H.  M.  Davis,  real  estate 
and  insurance,  16%.  common  and 
25%  preferred. 

sions  and  thus  available  for  national 
spot  business  without  being  subject 
to  call  by  NBC.  If  time  within  the 

option  period  is  sold,  such  programs 
are  subject  to  be  shifted  by  NBC 
on  28  days'  notice.  This  inability 
to  enter  into  firm  commitments 
makes  national  spot  programs  less 
desirable  to  advertisers  than  NBC 

network  programs.  While  the  elim- 
ination of  option  time  will  remove 

this  factor,  the  others  will,  of 
course,  remain. 

It  is  no  wonder,  therefore,  that 
many  of  NBC's  affiliates,  despite 
the  danger  of  sanctions,  have  adopt- 

ed a  national  spot  rate  less  than 
the  network  rate.  One  exhibit  shows 
that  53  NBC  affiliates  have  a  na- 

tional spot  rate  lower  than  the  net- work rate,  whereas  only  36  have  a 
higher  rate.  .  .  . 
We  conclude  that  it  is  against 

the  public  interest  for  a  station  li- censee to  enter  into  a  contract  with 
a  network  which  has  the  effect  of 
decreasing  its  ability  to  compete 
for  national  business.  We  believe 
that  the  public  interest  will  best  be 
served  and  listeners  supplied  with 
the  best  programs  if  stations  bar- 

gain freely  with  national  adver- tisers. 

(HIH  TAM
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Over  two  and  a  half  million  brand-new 

neighbors  moved  in  "next  door"  when 
WIBW's  nighttime  power  was  boosted 500%. 

Now  that  we  visit  with  these  neighbors 

every  day  instead  of  occasionally,  we've 
been  busy  welcoming  and  making  friends 
with  them. 

And  do  they  appreciate  it!  Thousands 
of  additional  letters,  inquiries,  and  orders 

have  been  pouring  in  for  WIBW  adver- 
tisers. 

This  friendly,  whole-hearted  response 
.  .  .  this  173.4%  increase  in  radio  homes 
.  .  .  tells  a  story  that  no  alert  advertiser 
can  afFord  to  overlook. 

WI BW  ̂ o-^:^^  ^  5
^^*^^ WW    lE  WW  ^rg*^  '    COLUMBIA  OUTLET  FOR  KANSAS I  =-  -  BEN    LUDY,  G.».  Mgr.  .  . 

REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC. 
NEW  YORK  DETROIT  CHICAGO  KANSAS  CITY  SAN  FRANCISCO 
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ABCD's  of  Radio  Audiences 
(Continued  from  page  63) 

Today,  as  since  the  earliest 
days  of  radio,  the  name 
CLARK  on  processed  re- 

cordings is  a  symbol  of 
sterling  workmanship  and 
quality  materials.  And  to- 

day practically  every  im- 
portant transcription  pro- 

ducer is  a  CLARK  client. 
So,  today,  we  suggest  that 
if  you  are  interested  in 
quality  transcription 
processing  you  investigate 
CLARK. 

Phonograph  Record  Co. 

216  High  St.  Humboldt  2-0880 

221  N.  La  Salle  St.  Central  5275 

Only  a  few  of  these  seemed  to  have 
as  high  appeal  to  the  A  class  as  to 
the  other  three  groups,  even  after 
adjusting  for  the  low^  total  listen- 

ing of  this  group.  This  would  indi- 
cate that  much  of  the  daytime 

listening  of  the  A  group  is  probably 
to  network  sustaining  programs, 
many  of  which  are  specifically  di- 

rected to  this  group.  For  example, 
the  NBC  Metropolitan  Opera 
broadcasts  during  the  past  season 
showed  this  type  of  stratification: 

Index 178 
Middle 

110 
Lower 
65 

On  the  other  hand,  there  was  a 
definite  increase  in  daytime  listen- 

ing of  the  A  group  and  a  decided 
increase  in  the  popularity  of  cer- 

tain daytime  features  among  A 
class  listeners  over  the  two-year 
period  studied.  Three  popular  dra- 

matic serials  showed  the  following 
change  in  A  group  index:  Mary 
Marlin  from  52  to  84;  Ma  Perkins 
from  57  to  74;  Betty  &  Bob  from 
51  to  79. 

Almost  without  exception,  how- 
ever, these  daytime  shows  were 

relatively  most  popular  in  C  group 
($2,000-$3,000)  which  has  been 
demonstrated  to  be  the  heaviest 
daytime  listening  group. 

Audience  Size 

Thus  far  in  this  article,  empha- 
sis has  been  on  the  relative  popu- 

larity among  the  four  socio-eco- 
nomic groups  of  particular  pro- 
grams. However,  this  should  not 

obscure  the  importance  of  audience 
size,  certainly  a  most  important 
consideration  in  a  mass  medium 
such  as  radio.  This  factor  has  two 
aspects,  both  of  which  merit  men- 

tion at  this  point:  (1)  the  composi- 
tion by  income  groups  of  the  total 

audience  to  a  particular  program 
(that  is,  the  percentage  of  the  total 
audience  belonging  to  each  income 
group) ;  and  (2)  a  comparison  of 
the  total  number  of  people  in  each 
income  group  who  listen  to  different 
programs. 

Referring  back  to  the  distribu- 
tion of  telephone  calls  made  by  CAB 

it  is  seen  that  more  than  half  the 
total  radio  audience  is  found  in  the 
D  group  while  the  A  and  B  groups 
combined  account  for  only  20%  of 
radio  listeners.  With  four-fifths  of 
the  total  audience  in  Groups  C  and 
D,  a  breakdown  of  the  actual  audi- 

ence of  even  the  program  with  the 
greatest  relative  appeal  to  the  A 
group  will  still  show  a  preponder- 

ance of  listeners  in  the  two  lower income  classes. 
For  example,  the  Philadelphia Orchestra  showed  an  index  of  233 

in  Group  A,  but  look  at  the  dis- 
tribution of  its  total  audience: 

Group  A 
B 
C 
D Program  Total 

Rating 

Index 2.33 

114 

79 
81 

100 

Per  cent 
of  Total Audience 14.2% 

16.6 
26.0 43.2 

100.0 

In  other  words,  30%  of  this  pro- 
gram's audience  is  in  the  A  and  B 

groups,  instead  of  the  normal  dis- 
tribution of  20%.  Nevertheless, 

70%  of  the  listeners  to  this  "high- 
brow" presentation  come  from  the 

groups  whose  income  is  less  than 
.$3,000  a  year.  Table  2  gives  the 
composition  by  income  groups  of 
the  audiences  for  a  selected  group 
of  evening  programs. 

The  second  consideration  of  audi- 
ence size  relates  to  actual  numerical 

audiences  within  an  income  group. 
Table  3  illustrates  this  aspect  of 
audience  measurement  by  socio- tconomic  groups. 

Benny  vs.  Ford 
Just  as  it  was  found  above  that 

the  major  portion  of  the  audience 
to  a  symphonic  program  is  in  the 
C  and  D  groups  (despite  relatively 
low  ratings  in  those  groups),  it  is 
also  true  that  the  highest  actual 
rating  (and  consequently  the  larg- 

est audience)  reported  for  the  A 
group  was  Jack  Benny.  In  other 
words,  if  it  is  desired  to  reach  the 
largest  possible  audience  with  an 
annual  income  of  more  than  $5,000, 
Jack  Benny  would  still  be  a  better 
vehicle  than  the  Ford  Hour,  even 
though  this  symphonic  feature  is 
exceedingly  high  in  relative  appeal 
to  upper  strata  listeners.  Despite 
the  fact  that  Jack  Benny  has  a 
greater  relative  appeal  to  the  mid- 

dle income  groups  than  to  the  upper, 
nevertheless  he  still  attracts  nu- 

merically more  A  listeners  than 
does  the  Ford  Hour  (24.4%  as 
against  20.3%). 

Likewise  Jack  Benny  gets  the 
largest  number  of  D  radio  homes, 
despite  the  greater  relative  popu- 

larity of  National  Barn  Dance  and 
Gang  Busters  at  this  end  of  the 
socio-economic  scale. 

This  study  clearly  points  to  the 
inadequacy  of  total  rating  figures 
for  the  purpose  of  giving  a  sponsor 
a  picture  of  his  audience.  When  he 
learns  that  his  program  has  reached 
a  rating  of  8.8%  of  the  total  radio 
audience,  he  should  also  want  to 
know  whether  that  8.8%  looks  like 
this: 

LEIGH  WHITE  FOUND 

IN  GREEK  HOSPITAL 

LEIGH  WHITE,  CBS  Balkan  cor- 
respondent, missing  from  Buda- 

pest, Hungary,  since  April  16,  has 
been  located  in  a  private  hospital 
in  Argos,  Greece,  where  he  is  re- 

covering from  wounds  received 
when  a  German  Messerschmitt  ma- 

chine-gunned the  train  on  which  he 
was  traveling  to  Athens. 

News  of  White's  condition  was 
cabled  to  CBS  in  New  York  by 
Russell  Hill,  New  York  Herald- 
Tribune  correspondent,  who  related 
that  on  April  16  White  and  a  num- 

ber of  other  newspapermen  left 
Budapest  for  Belgrade.  From  Bel- 

grade they  proceeded  to  the  Adri- atic coast  and  embarked  at  Mon- 
tenegro in  a  small  boat,  intending 

to  meet  a  British  destroyer.  When 
the  destroyer  didn't  show  up,  the small  craft  turned  back  and  White 
headed  for  Athens  by  train.  Be- tween Patros  and  Corinth,  the 
train  was  attacked  by  German 
planes  and  White  was  wounded  in the  legs. 

Cecil  Brown,  CBS  correspondent 
who  arrived  in  Belgrade  from  Rome 
on  April  5  and  was  last  reported 
"somewhere  in  Yugoslavia" 
[Broadcasting,  April  14],  is  now 
in  Anakara,  "Turkey,  along  with 
Winston  Burdett,  CBS  correspon- 

dent, according  to  CBS  officials. 

SERIES  of  13  short  story  masterpieces 
by  famous  authors  are  dramatized  on 
the  weekly  half-hour  programs,  titled 
The  World's  Best  on  NBC-Blue.  The 
stories  are  adapted  for  radio  by 
Ronald  R.  MacDougall  of  the  NBC 
script  division,  and  directed  by  Howard 
Nussbaum  of  the  production  division. 

BURN-SMITH  Co.  has  moved  its  of- 
fices in  New  York  to  9  E.  40th  St. 

Total A 

5.8% 

Wayne  King  8.8  9< 
or  like  this: 

Helen  Hayes  8.8  12.0 

These  two  programs  have  the  "same 
rating"  but  by  no  means  the  "same 

audience." Similarly  the  educational  or  po- 
litical broadcaster  should  be  deeply 

concerned  with  the  composition  of 
his  audience  as  a  factor  which  seri- 

ously affects  the  achievement  of  his 
objectives. 

B 

8.4% 

10.7 

C 
10.3% 

8.5 

D 
7.2% 

5.3 

Largest  Companies 

ONE  of  the  200  largest  non- 
financial  business  enterprises 
in  the  country  is  Radio  Corp. 
of  America,  according  to  a 
survey  and  analysis  completed 
recently  by  the  Securities  & 
Exchange  Commission  for  the 
Temporary  National  Econom- 

ic Committee.  The  study  clas- 
sified RCA  as  167th  in  size 

among  the  nation's  corpora- 
tions, with  $89,373,000  in  as- 

sets as  of  Dec.  31,  1937.  The 
largest  corporation  classified, 
holding  the  No.  1  spot  for 
size,  was  American  Telephone 
&  Telegraph  Co.,  with  $3,- 
859,293,000  in  assets.  The 
survey  figures  were  presented 
in  TNEC  Monograph  No.  29, 
The  Distribution  of  Owner- 

ship in  the  200  Largest  Non- 
financial  Corporations. 

Westinghouse  Periodical 
PUBLICATION  of  a  new  quarter- 

ly journal  of  engineering  informa- tion. The  Westinghouse  Engineer, 
commencing  this  month  has  been 
announced  by  Westinghouse  E.  & 
M.  Co.  The  periodical  will  carry  no 
advertising  and  will  cover  news  of 
generation,  transmission  and  dis- 

tribution of  electric  power.  Publi- cation dates  are  February,  May, 
August  and  November.  It  will  be 
distributed  to  engineers  and  execu- 

tives and  also  be  available  by  sub- 
scription. Editor  is  Charles  A, 

Scarlott,  who  has  prepared  six  edi- tions of  Engineering  Progress,  the 
annual  Westinghouse  review,  and 
who  was  connected  with  the  staff 
of  the  Electric  Journal  for  12 

years. Defense  Series 

SO  LISTENERS  may  receive  a  week- ly first-hand  report  on  defense  activity, 
MBS  on  May  1  started  a  weekly 
series,  10  :4.5-ll  p.m.,  featuring  Fulton 
Lewis  jr.,  MBS  commentator,  as  Your 
Defense  Reporter.  With  the  coopera- tion of  the  National  Assn.  of  Mfrs., 
Mr.  Lewis  will  travel  each  week  to 
some  defense  point  in  the  country  to 
report  developments  and  interview 
Army  or  Navy  representatives.  He 
will  continue  his  regular  MBS  series 
of  five  times  weekly  7-7  :15  p.m.  news 
programs. 
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FROM  NEW  YORK  to  HOLLYWOOD 

SOUND-CONTROL  by  JOHNS-MANVILLE 

KEY  STATIONS  from  coast  to  coast  make  sure  of  true 

high-fidelity  reproduction  by  using  J-M  Sound- 
Control  Materials  and  Methods.  Pictured  on  this  page 

are  three  of  the  many  key  stations  in  three  big  networks 

— NBC,  CBS  and  Mutual— where  J-M  has  supplied  the 
correct  acoustical  background.  Yet,  as  you  can  see  from 

the  list  below,  brilliant  broadcast  quality  is  not  limited  to 

key  stations  alone. 

Whatever  your  wattage . . .  whether 

your  sound-control  problems  in- 
volve acoustical  correction  or  soxmd 

isolation  , . .  Johns -Manville  Engi- 

neers can  show  you  how  to  achieve 
the  best  results  at  minimum  cost. 

For  complete  details  on  the  J-M 

Acoustical -Engineering  Service  and 
on  J-M  Sound-Control  Materials, 

write  Johns-Manville,  22  East  40th 

Street,  New  York,  N.  Y. 

HOLLYWOOD 
RADIO  CITY 

(NBC) 

WABC,  New  York  City  (CBS  Key  Station) 

ilJOHNS-MANVILLE 

SOUND -CONTROL  MATERIALS  AND 

ACOUSTICAL- ENGINEERING  SERVICE 
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'  THE  892-R 

POWER  am- 
plifier tube,  air- cooled,  is  easily 

reached  when  the 
rear  door  of  the 
radio  frequency 

power  amplifier  cu- bicle is  opened. 

★ VARIABLE 
COMPRESS- 
ED GAS  CON- DENSER used  in 

the  final  radio  fre- 
quency stages  has short  leads,  low 

losses,  complete 
shielding  and  pro- 

vides a  wide  range of  tuning. 

.-^PI  NET- WORK  easy 

to  adjust.  R.  F.  har- monic reducing  Pi 
network  is  preset  at 
the  factory  but  has 
convenient  taps  for 
final  adjustment  on the  job. 

Open  the  front  and  rear  doors  of  the  new  West- 
inghouse  5-HV  5000-watt  radio  broadcast  trans- 

mitter and  you  see  at  a  glance  one  good  reason 

why  it  is  being  chosen  for  modern,  up-to-the- 
minute  broadcasting  stations.  Every  part  is  fully 

accessible — every  part  fits  to  make  a  compact 
unit,  but  with  no  crowding — every  adjustment  is 
within  easy  reach.  The  power  amplifier  cubicle, 
illustrated  at  the  left,  is  typical  of  the  rear  door 

accessibility  of  the  5-HV. 
ATTRACTIVE  to  look  at — but  its  beauty  is 

more  than  skin  deep  and  goes  far  beyond  the 

panel  finish.  Its  operating  advantages  are  attrac- 
tive to  men  who  are  responsible  for  the  opera- 
tion, inspection  and  maintenance  of  a  radio 

station — advantages  built  in  by  the  same  en- 
gineers who  designed  the  Westinghouse  50-HG 

which  aroused  such  widespread  interest  when  it 
was  installed  in  KDKA  slightly  over  a  year  ago. 

METAL  RECTIFIERS  used  in  all  of  the  low  volt- 

age plate  and  bias  power  supply  circuits  elimi- 
nate replacement  trouble  and  expense  and  insure 

against  unpredictable  rectifier  tube  failures. 

OPERATING  ADVANTAGES 

•  Air-cooled  tubes  in  all  stages. 
•  Low  operating  costs. 
•  Except  for  the  rectifier  supplying 
power  to  the  amplifier  and  the 
class  "B"  modulator,  metal  recti- 

fiers are  employed  throughout. 
•  Inductive  neutralization  is  em- 

ployed in  all  radio  frequency 
stages  requiring  neutralization. 

•  Equalized  feedback. 
•  Compressed  gas  condenser. 

•  Complete  fuseless  overload  pro- tection. 

•  Simplified    circuit  adjustments. 
•  Automatic   control  is  realized. 
•  Conservative  operation  of  all tubes. 

•  Current  and  voltage  indicators  are 
provided  in  all  circuits  where  such 
instruments  are  normally  desired. 

•  Split  second  svntching  to  1-KW reduced  power. 
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UNDIVIDED  RESPONSIBILITY  — In  addition 
to  complete  broadcast  transmitters,  Westing- 
house  makes  ALL  the  other  equipment  required 
for  transmitting  station  operation,  including 
tower  lighting,  antenna  phasing  and  tuning, 
power  input  apparatus,  switchgear,  and  station 
lighting.  No  matter  what  your  problem  may  be, 
Westinghouse  has  the  experience  and  the  ap- 

paratus to  give  you  exactly  what  you  need.  Call 
your  nearest  Westinghouse  office. 

EXCITER  CUBICLE— Two  doors  and  a  drop 
leaf  give  ready  access  to  all  controls,  instru- 

ments, tubes — all  you  need  to  touch  or  see  to 
adjust  exciter  for  operation.  Inclined  panelboard 
makes  it  easy  to  read  the  instruments. 

QQQQ  g  o~Q~Q 

MODULATOR  CUBICLE— Lower    POWER  AMPLIFIER  CUBICLE 
door  opens  to  make  it  easy  to  check     — Tubes  and  their  supporting  sockets 
relay  operation. 

/ 

are  instantly  available  through 
lower  door. 
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Case-Craven  Dissenting  Comment  on  Monopoly  Report 

ALL  MEMBERS  of  the  Commis- 
sion recognize  that  improvements 

in  the  present  broadcast  service  as 
well  as  in  the  organization  thereof 
are  not  only  possible  but  also  de- 

sirable. However,  the  minority  dis- 
agrees with  the  proposals  which 

the  majority  has  adopted  as  a 
method  of  securing  improvements. 
We  fear  that  the  proposals  of 

the  majority  will  result  inevitably 
in  impaired  efficiency  of  the  existing 
broadcast  organization  of  the  coun- 

try. This  system  has  been  developed 
as  a  result  of  practical  experience 
over  a  period  of  years.  In  the  main 
it  is  operating  very  well  in  the 
public  interest.  Undoubtedly  it  pro- 

vides the  public  with  the  best 
broadcasting  service  in  the  world. 
Naturally,  there  are  faults  which 
may  need  correction.  However, 
some  of  the  corrective  processes 
suggested  by  the  majority  may 
easily  result  in  faults  which  are  far 
more  basic  than  the  known  defects 
which  exist  today.  Furthermore,  it 
appears  that  insufficient  recogni- 

tion is  given  to  the  practical  con- 
siderations which  are  inherent  in 

the  American  system  of  broadcast- 
ing and  which  cannot  be  circum- 

vented. 

Natural  Economic  Limitations 

It  seems  that  no  weight  is  given 
to  the  fact  that  broadcasting  is 
dynamic  and  not  static.  No  con- 

sideration seems  to  be  given  to 
the  probable  effect  of  new  develop- 

ments. Also  inadequate  recognition 
is  given  to  the  effect  of  the  natural 
and    economic    limitations  within 

which  broadcasting  must  operate. 
Likewise,  inadequate  recognition  is 
given  to  the  natural  laws  which  in- 

fluence basically  the  manner  in 
which  broadcasting  renders  a  so- 

cial service  to  the  public  of 
America. 
No  member  of  the  Commission 

condones  any  form  of  monopoly 
which  concentrates  power  contrary 
to  the  public  interest  or  which  con- stitutes unreasonable  restraint  of 
competition.  However,  the  major- 

ity appears  to  suggest  that  "un- 
limited" competition  is  the  most 

important  factor  in  securing  im- 
provements in  radio  broadcasting 

service  and  proposes  to  issue  regu- lations the  effect  of  which  will 
prohibit  certain  contracts  which 
now  exist  between  chain  companies 
and  their  affiliates. 

The  intent  of  these  regulations 
is  to  ban  all  arrangements  which 
limit  the  ability  of  any  broadcast 
station  licensee  to  engage  at  any 
time  in  any  and  all  forms  of  com- 

petition. While  the  minority  in- 
sists upon  competition  they  sug- 

gest the  principle  of  "Free  com- petition accompanied  by  good  radio 
service  to  the  public"  rather  than 
competition  which  affects  adversely 
program  service. 

Most  Important  Problem 
The  minority  is  of  the  opinion 

that  the  most  important  problem 
confronting  the  Commission  may  be 
stated  briefly  as  follows: 

"Considering  the  necessity  of  a 
balanced  radio  broadcast  service  of 
interest  to  and  in  the  interest  of 

the  public,  and  recognizing  the  nat- ural limitations  inherent  in  radio, 
how  can  greater  equality  of  oppor- 

tunity be  extended  to  persons  de- 
siring to  utilize  radio  as  a  media  of 

broadcasting  information  to  the 

public?" 

The  solution  of  the  problem  re- 
quires a  broad  viewpoint  as  well 

as  a  balanced  consideration  of  at 
least  all  of  the  following  factors 
which  among  others  contribute  to 
broadcast  service  in  the  interest  of 
the  public: 

1.  The  establishment  of  a  "free 
radio"  insofar  as  is  practicable 
within  inherent  natural  limitations. 

2.  Good  programs. 
3.  An  equitable  distribution  of 

facilities  to  states  and  communities. 
4.  Diversification  of  control  of 

radio  stations  among  many  licen- sees. 
5.  Competition. 
6.  Efficiency  of  program  dis- tribution to  the  nation  as  a  whole. 
7.  Operation  of  each  station  in 

the  public  interest  rather  than  for 
the  private  interest  of  the  licensee. 

8.  Natural  economic  laws  of  sup- 
ply and  demand. 9.  Principles  of  sound  business. 

Revolution  Means  Destruction 

A  limited  approach,  or  conclu- 
sions based  upon  over-emphasis  of 

one  phase  of  the  problem,  will  re- sult in  unsound  administration  and 
unfortunate  consequences  to  the 
radio  service  to  which  the  public  is 
entitled.  More  specifically,  we  fear 
that  the  revolutionary  change  pro- 

posed by  the  majority  will  result  in 

the  destruction  of  the  present  ex- 
cellent national  program  distribu- 

tion system  and  the  substitution 
therefor  of  some  new  kind  of  sys- 

tem, the  effects  of  which  the  ma- 
jority does  not  adequately  visualize. 

It  is  axiomatic  that  unlimited 
availability  of  the  few  existing  ra- 

dio facilities  and  efficient  national 
program  distribution  cannot  both 
be  attained  at  the  same  time.  There 
is  no  open  market  condition  in  the 
business  of  broadcasting  as  in  other 
businesses.  Nature  has  determined 
that.  To  attempt  to  circumvent 
these  basic  economic  laws  is 
fraught  with  peril  to  an  industry 
which  has  hitherto  achieved  a 
marked  degree  of  success.  Regula- 

tion in  disregard  of  economic  laws 
may  foster  a  situation  in  which 
competition  among  competently 
managed  networks  would  be  re- 

placed by  an  unwholesome  conglo- 
meration of  opportunitistic  "time 

brokers"  catering  to  an  aggrega- 
tion of  local  monopolies  in  the 

various  towns  and  cities  of  the 
nation.  This  will  result  in: 

1.  Responsibility  for  carrying 
sustaining  programs  of  public  im- 

portance would  be  so  diffused  that 
such  service  would  likely  become 
nobody's  business  and  the  difficulty 
in  clearing  time  on  a  national  net- 

work would  become  an  almost  in- 
surmountable task. 

2.  The  incentive  would  be  re- 
moved for  the  origination  of  such 

sustaining  features  as  the  Euro- 
pean war  broadcasts,  the  American 

Farm  and  Home  Hour,  the  Town 
Meeting  of  the  Air,  Toscanini,  etc. 

Buffalo  IS  a  good  Marketl—what's  more-- 
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Chimes  for  Eggs 

IT  MIGHT  BE  business  be- 
fore pleasure,  but  the  mark  of 

genius  is  the  combination  of 
both.  Take  those  new  chimes 
of  KWK,  St.  Louis,  which 
ring  at  three-minute  intervals 
during  the  play-by-play  base- ball broadcasts  to  remind 
sportcasters  to  repeat  the 
score  for  listeners  who  may 
have  just  tuned  in.  Then  take 
a  little  thing  like  boiling  eggs 
— a  regular  household  chore 
— and  mix  them.  One  house- 

wife writes  in  saying  she 
found  the  chimes  a  great  help 
in  boiling  eggs.  She  just 
drops  them  in  when  the  chime 
rings  and  takes  them  out 
when  they  sound  again. 

If  the  proposals  of  the  majority 
are  enforced  there  can  be  no  logical 
determination  of  who  will  pay  for 
such  service  or  how  it  will  be  de- 
veloped. 

Known  Into  Unknown 
These  considerations  and  other 

far  -  reaching  adjustments  that 
would  be  involved  would  plunge  the 
American  broadcasting  system 
from  the  known  of  good  public 
service  to  the  unknown  in  which  all 
the  consequences  cannot  be  fore- 

seen. It  is,  therefore,  no  exaggera- 
tion to  predict  that  the  decision  of 

the  majority  instead  of  resulting 
in  "free  competition",  would  more 
likely  create  "anarchy"  or  a  kind of  business  chaos  in  which  the 
service  to  the  public  would  suffer. 

The  majority  appears  to  con- 
clude that  it  is  necessary  to  exert 

control  over  certain  business  poli- 
cies of  radio  station  licensees  in 

much  the  same  manner  as  has  been 
proven  suitable  for  public  utilities 
other  than  radio.  However,  in  ar- 

riving at  this  conclusion  there  ap- 
pears to  have  been  no  weighing  of 

the  advantages  and  the  disad- 
vantages of  the  present  broadcast 

structure  in  terms  of  good  program 
service  to  the  public.  Hence,  no 
conclusions  based  upon  evidence  in 
the  record  have  been  made  of  the 
reasonableness  of  the  present  prac- 

tices of  the  industry.  For  14  years, 
existing  contract  arrangements 
have  been  enforced  both  through 
formal  and  informal  agreements, 
and  broadcasting  in  America  has 
achieved  greater  progress  than  in 
any  country  in  the  world.  The  rec- 

ord does  not  disclose  that  there 
is  unreasonable  restraint  of  com- 

petition resulting  from  certain 
contracts  which  the  majority  pro- 

poses to  prohibit. 

Doctrine  of  'Free  Radio' 

It  is  possible  that  the  majority 
in  its  desire  to  regulate  one  facet  of 
the  broadcast  problem  has  over- 

looked some  of  the  other  important 
considerations  and  hence  may  have 
made  impossible  the  attainment  of 
an  ideal  objective.  For  example, 
in  asserting  jurisdiction  to  regu- 

late the  business  practices  of  broad- 
cast station  licensees  the  majority 

may  have  assumed  certain  power 
which  is  not  delegated  to  it  under 
the  law. 

In  broadcasting,  Congress  evi- 
dently intended  to  apply  the  consti- 

tutional doctrine  of  a  "free  press". 
In  so  doing.  Congress  recognized 
that  the  advantages  of  a  "free  ra- 

dio" were  more  important  than  the 
advantages  of  the  type  of  regula- 

tion heretofore  considered  neces- 
sary in  the  public  utility  field.  As 

evidence  of  their  intent.  Congress 
specified  that  radio  broadcasting 
should  not  be  classed  as  a  common 
carrier  even  though  licensed  by  the 
Government  to  operate  as  a  form 
of  monopoly  in  the  public  domain. 
The  type  of  regulation  specified  by 
Congress  for  broadcasting  clearly 
envisioned  that  the  Communications 
Commission  should  not  regulate  the 
programs,  the  business  practices  or 
business  policies  of  broadcast  sta- 

tion licensees.  Congress  specified  a 

type  of  regulation  designed  to 

maintain  its  policy  of  a  "free  ra- dio". This  type  of  regulation  differs 
from  that  applied  to  other  private 
business  operations  in  the  public domain. 

Thus,  the  question  of  the  power 
of  the  Commission  to  regulate  the 
business  phases  of  broadcasting 

may  be  approached  from  the  stand- 
point of  public  interest.  Congress 

required  that  radio,  like  the  press, 
must  be  free  from  those  restraints 
of  Government  which  hamper  free 
expression  and  which  control  what 
may  be  said  or  who  may  speak. 
The  most  important  function  of 
Government  should  be  to  facilitate 
the  attainment  of  a  "free  radio". 
Therefore,  it  may  be  argued  that 
if  the  licensing  authority  inter- 

feres with  the  business  practices  of 
persons  engaged  in  broadcasting, 
there  is  concentrated  in  a  single 
Government  agency  a  power  which 
must  lead  inevitably  to  undesirable 

restraints  upon  a  "free  radio". Such  concentration  of  power  in 
Government  is  just  as  contrary  bo 
public  interest  as  the  concentration 
of  control  of  broadcast  stations 
among  a  limited  number  of  li- censees. 

Centralization  of  Control 
It  is  obvious  that  if  all  the  sta- 

tions in  the  country  were  licensed 
to  one  person,  that  person,  even 
though  regulated  by  the  Govern- 

ment, would  have  vast  power  to 
control  an  important  media  of  in- 

formation. Even  though  such  per- 
son had  the  best  of  intentions  for 

the  welfare  of  the  public,  his  would 
be  the  sole  judgment  which  deter- 

mined how  radio  would  be  utilized 
to  influence  public  opinion.  Such 
an  extreme  is  unthinkable.  On  the 
other  hand,  if  we  had  innumerable 
licensees  and  therefore  innumerable 
competitive  judgments,  all  under 
the  autocratic  regulatory  super- 

vision of  a  single  Government 
agency  vested  with  final  and  un- 

restrained power  of  life  and  death 
over  the  economic  destinies  of  each 
licensee,  we  likewise  would  have  an 
intolerable  situation,  however  well- 
intentioned  such  Government 
agency  may  be. 

It  was  for  this  reason  that  Con- 
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gress  provided  not  only  for  a  di- versification of  control  of  radio 
broadcasting  among  licensees,  but 
also  for  diversification  of  jurisdic- 

tion among  various  regulatory 
agencies  of  Government.  It  was  not 
intended  by  Congress  that  any  li- 

censee merely  because  he  was  a 
radio  broadcaster  should  be  exempt 
from  the  application  of  laws  di- 

rected to  business  enterprise  gen- 
erally. The  Department  of  Justice 

and  the  Federal  Trade  Commission 
as  well  as  other  Government  agen- 

cies include  broadcasters  within 
their  jurisdiction  when  adminis- 

tering the  laws  relating  to  all  busi- 
ness enterprise. 

Scope  of  FCC  Power 
Congress  empowered  the  FCC  to 

regulate  only  that  phase  of  radio 
operation  which  relates  to  licensing 
stations.  This  embraces  a  fair  and 
equitable  distribution  of  radio  fa- 

cilities to  States,  communities  and 
persons  in  a  manner  which  insures 
diversification  of  control  among 
many  licensees,  as  well  as  a  good 
program  service  of  interest  to  and 
in  the  interest  of  the  public.  It 
likewise  includes  the  regulation  of 
technical  aspects  of  operating  sta- 

tions and  certain  other  phases  of 
radio  operation  aifecting  public  in- 

terest which  are  not  under  the 
jurisdiction  of  other  agencies  of 
Government.  The  Commission  is 
charged  with  the  responsibility  of 
determining  the  qualifications  of  li- 

censees to  operate  radio  broadcast 
stations,  but  the  Commission  does 
not  have  the  responsibility  to  de- 

termine the  guilt  of  licensees  for 
violations  of  law,  the  administra- 

tion of  which  is  not  under  the  di- 
rect jurisdiction  of  the  Communica- 

tions Commission.  If  licensees  of 
radio  stations  are  found  guilty  of 
violation  of  such  other  laws,  the 
Ccmmission's  responsibility  in  the 
premises  rests  solely  as  to  the 
qualifications  of  such  licensees  to 
operate  stations  in  the  interest  of 
the  public. 

If  some  form  of  monopoly  exists 
in  radio  broadcasting  which  is  con- 

trary to  the  best  interests  of  the 
public,  it  should  be  remembered 
that  the  Commission  has  licensed 
all  broadcasting  stations  in  the 
United  States  after  finding  time 
and  time  again  that  each  of  the  li- 

censees was  operating  his  station 
in  the  public  interest.  Therefore,  if 
the  Commission  has  erred  in  the 
past,  it  can  now  correct  the  mis- 

take by  exercising  in  individual 
cases  the  licensing  power  delegated 
to  it  under  the  Communications  Act 
of  1934. 

How  to  Encourage  Competition 
The  Commission  should  encour- 

age the  organization  of  independent, 
highly  competitive  national  net- 

works. However,  if  there  are  lim- 
itations or  barriers  to  the  estab- 

lishment of  additional  competitive 
networks,  the  Commission  need  not 
and  should  not  promulgate  rules 
the  effects  of  which  would  destroy 
all  existing  systems,  merely  to  pro- 

vide some  other  private  enterprise 
with  an  opportunity  to  capture  the 
revenues  of  broadcasting.  There 
are  better  ways  to  encourage  and 
secure  additional  competition. 

No  Important  Abuses 

There  are  certain  factors  which 
should  provide  the  basis  for  con- 

sideration of  the  many  complex 
problems  in  the  field  of  radio 
broadcasting.  However,  as  has 
been  stated  elsewhere  in  this  re- 

ONE  HARMONICA  PLAYER  of- 
fered congratulations  on  a  job  well 

done  to  another  when  Glenn  Sny- 
der (right),  manager  of  WLS,  Chi- 

cago, shook  hands  with  Lou  Novi- 
koff,  Chicago  Cub  outfielder,  after 
the  latter  had  played  a  solo  on  the 
WLS  National  Barn  Dance  pro- 

gram. Cub  Coach  Charlie  Grimm, 
(center)  contributed  a  banjo  solo 
to  the  program  and  offered  his  con- 

gratulations also.  Snyder  is  known 
for  his  rendition  on  the  harmonica 

of  the  "Temple  Bells  of  Texas". 

port,  no  abrupt  changes  should  be 
attempted  without  positive  indica- tion that  such  changes  will  result 
in  improved  service  to  the  public. 
The  record  in  this  instant  investi- 

gation does  not  justify  sweeping 
proposals  to  change  the  develop- 

ments resulting  from  practical  ex- 

perience. It  must  be  considered  that  since 
1927,  the  American  system  of 
broadcasting  has  developed  under 
a  Congressional  formula  which,  un- 

til recently,  has  been  administered 
in  its  broad  policy  aspects  with  fair 
consistency  by  the  Commission  and, 
on  the  whole,  uniformly  interpreted 
by  the  courts. 

It  must  be  admitted  that  imper- 
fections exist.  No  human  institu- 

tion is  free  from  error.  It  is  signifi- 
cant, however,  that  this  record  fails 

to  disclose  important  abuses.  More- 
over, no  information  is  available 

to  the  Commission  which  justifies 
an  invasion  of  the  business  prac- 

tices of  the  licensees  of  this  Com- 
mission. 

It  is  true  that  some  of  the  pio- 
neers in  broadcasting  have  achieved 

conspicuous  financial  success.  Like- 
wise others  who  have  made  contri- 

butions to  the  industry  and  the 
public  have  been  well  rewarded. 
This  fact  alone  affords  no  proper 
basis  for  a  radical  extension  of  the 
regulatory  scheme. 

Vigorous  Competition  Exists 
The  record  shows  that  in  broad- 

casting there  exists  vigorous  com- 
petition in  the  areas  that  count.  It 

is  the  duty  of  the  Commission  to 
preserve  and  encourage  such  com- 

petition. However,  we  should  not 
embark  upon  novel  or  untried 
courses  of  regulation  based  upon 
mere  speculation  as  to  how  Ameri- 

can businessmen  should  manage 
their  affairs.  Rather  we  should  con- 

sider that  the  consequences  of  our 
acts  might  injure  or  retard  further 
improvement  in  the  existing  sys- 

tem and  the  service  which  it  now 

performs. Competition  accompanied  by  good 
radio  service  to  the  public  should 
continue  to  be  fostered  by  the  Com- 

mission. However,  the  blind  adher- 
ence to  the  slogan  "free  competi- 

tion," regardless  of  all  practical factors,  is  unsound  and  will  result 
in  a  conglomeration  of  uncoordi- 

nated radio  stations  rendering  an 
inferior  service  to  the  public. 

Radio's  Record  of  Service 
On  the  whole,  radio  broadcasting 

has  an  excellent  record  of  public 
service.  This  includes  both  net- 

works and  the  independent  sta- 
tions. Possibly  with  a  few  isolated 

exceptions,  radio  has  been  scrupu- 
lously fair  in  dealing  with  questions 

of  political,  social  and  economic  im- 
portance. It  has  been  progressive 

and  enterprising  in  the  entertain^  '  ■ ment  field.  The  public  has  been 
and  should  continue  to  be  its  most 
important  and  only  censor. 

Radio  is  so  constituted  that  it  is 
sensitive  to  public  criticism  and 
responds  promptly  to  changing 
public  tastes.  For  this  Commission 
or  any  agency  of  government  to 
attempt  to  substitute  its  judgment 
for  that  of  the  public  involves  an 
arrogant  presumption  which  should 
be  avoided  at  all  costs.  That  such 
a  policy  is  not  contemplated  by 
anyone  on  the  Commission  seems 
quite  clear.  However,  it  can  be 
argued  with  logic  that  invasion  of 
this  economic  field  by  the  licen'sing 
authority  in  the  absence  of  clear  i 
legal  mandate  would  constitute  an  ■ 
inevitable  prelude  to  the  second  » 
step  of  assuming  the  role  of  arbiter 
of  public  tastes. 

Mr.  Roosevelt's  Words 
Circumstances  may  require  the 

Federal  Government  to  exercise 
broad  powers  in  many  fields  of  our 
economic  life;  but  it  is  imperative 
that  broadcasting  be  maintained  as 
a  free  American  institution.  To 
adopt  some  pattern  of  government 
regulation  as  applied  in  other  fields 
is  to  ignore  the  real  nature  of 
broadcasting.  Borrowed  techniques 
just  don't  fit.  Broadcasting  must  be 
kept  free  from  unnecessary  govern- 

ment restraints.  Nowhere  has  this 
concept  been  given  better  expres- 

sion than  in  a  recent  statement  of 
the  President  of  the  United  States 
wherein  he  said: 

"Your  government  has  no  wish 
to  interfere  or  hinder  the  con- 

tinued development  of  the  Ameri- 
can system  of  broadcasting. 

Radio  was  born  and  developed  in 
the  real  American  way  and  its 
future  must  continue  on  that 

basis." 

Summary  of  Minority  Views 
Our  views  in  this  matter  may  be 

summarized  as  follows: 
1.  The  Commission  is  without  juris- 

diction to  promulgate  regulations 
which  undertake  to  control  indirectly 
the  business  arrangements  of  broad- casting licensees. 

2.  The  record  shows  vigorous  com- 
petition among  networks  and  independ- ent stations  within  the  limitations  of 

facilities  imposed  by  nature  and  thus 
no  finding  of  illegal  monopoly  can  be 
made  by  this  Commission,  even  if  it 
can  be  assumed  that  this  Commission 
had  the  legal  authority  to  make  such determination. 

3.  The  Commission  through  its  li- 
censing powers  has  ample  authority  to 

"Remember,  Pa,  if  you  need  any 

help,  WFDF  Flint  Michigan 
now  has  a  kilowatt  on  910,  and  we 

can  get  the  Lone  Ranger" 
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deal  with  any  abuses  that  may  arise, 
or  which  may  now  exist.  Thus  with 
the  possible  exception  of  clarification 
of  the  procedural  and  appellate  pro- 

visions of  the  Communications  Act  of 
1934,  no  legislative  changes  seem  neces- 
sary. 

4.  There  is  no  support  in  the  record 
of  these  proceedings  or  otherwise  in 
the  possession  of  the  Commission  which 
would  require  new  regulations  which 
would  attempt  to  control  the  relations 
between  networks  and  affiliates. 

5.  Broadcasting  service  is  essentially 
a  national  service.  It  must  be  recog- 

nized that  listeners  prefer  good  ijro- 
grams  originating  from  any  source 
where  there  is  superior  talent  and 
which  may  have  greater  entertainment 
value  than  would  otherwise  be  avail- 

able from  a  purely  local  soui'ce. 
6.  There  is  an  important  function 

to  be  served  by  the  smaller  local  sta- 
tions. The  Commission  should  con- 

tinuously strive  to  improve  the  tech- 
nical efficiency  of  such  stations  and, 

within  the  limits  of  the  Act,  afford 
encouragement  to  broader  economic  op- 

portunities for  such  stations.  This 
should  not  be  attempted  by  the  de- 

struction or  impairment  of  existing 
services.  There  is  room  for  both. 

7.  There  is  the  strong  presumption 
that  four  competing  national  networks 
independently  operated  might  afford 
opportunity  for  improved  service,  al- 

though there  is  nothing  in  this  record 
to  establish  that  stations  affiliated  with 
the  company  operating  two  networks 
have  not  rendered  a  good  public  serv- 

ice. It  is,  therefore,  recommended  that 
informal  discussions  begin  forthwith 
between  the  Commission  and  the  rep- 

resentatives of  the  company  operating 
two  networks  with  a  view  of  obtaining 
a  voluntary  segregation. 

8.  Network  companies  maintain  con- 
cert and  artist  management  bureaus 

as  an  incident  to  their  operations.  The 
Commission  has  no  jurisdiction  in  this 
field.  However,  the  companies  should 
be  notified  that  the  Commission  in- 

tends to  request  an  inquiry  by  either 
the  Federal  Trade  Commission  or  the 
Department  of  Justice,  or  both,  in 
the  event  the  companies  do  not  divest 
themselves  of  these  activities  within 
a  reasonable  time. 

9.  There  is  no  reason  why  the  Com- mission should  not  forthwith  extend 
the  terms  of  broadcast  licenses  to  the 
full  statutory  limit  of  three  years. 
This  would  create  an  atmosphere  of 
greater  stability  in  the  industry  and 
would  in  no  way  detract  from  the 
Commission's  power  to  proceed  by  re- 

vocation against  licensees  who  con- 
travene the  standard  of  public  interest. 

No  Time  for  Experiment 

Finally,  it  seems  appropriate  to 
emphasize  that  our  government  is 
concerned  with  many  important 
and  crucial  problems.  This  is  no 
time  to  embark  upon  a  new  and 
untried  course  for  which  no  urgent 
need  can  be  established.  It  seems 
to  us  that  the  kind  of  democratic 
freedom  which  we  are  preparing  to 
defend  requires  those  in  govern- 

ment to  manifest  restraint  and  tol- 
erence.  There  is  no  evidence  to 
justify  an  attempt  at  unnecessary 
control  of  the  broadcasting  indus- 

try under  even  normal  circum- 
stances. In  this  atmosphere  of 

world  tension,  our  own  national 
unity  would  be  disserved  by  a  new 
experiment  at  "reform"  of  an 
established  system  of  mass  com- 

munication upon  which  so  many  of 
our  people  rely  for  information  and 
diversion. 

Pepsodent  Spots 

PEPSODENT  Co.,  Chicago  (Dent- 
ifrice), on  May  5  started  a  short 

varying  schedule  of  spot  announce- 
ments on  KDAL,  WEBC,  Duluth, 

Minn.,  and  KRNT,  KSO,  Des 
Moines.  Agency  is  Lord  &  Thomas, 
Chicago. 

Makelim's  Firm 
HAL  MAKELIM,  for  the  last  two 
years  Chicago  representative  of 
WHN,  New  York,  and  previously 
part  owner  of  WIND,  Gary,  and 
WWAE,  Hammond,  Ind.,  has  re- 

signed to  assume 
the  pre  sidency 
and  complete 
manage  m  e  n  t  of 
the  Covert  Co., 

Chicago  produc- 
tion firm.  A  vet- 
eran of  the  early 

days  of  the 
movies  as  a  lead 
in  two  reel  com- 

edies produced  by 

Bioscope  in  Hol- 
lywood and  Es- sanay  in  Chicago,  Mr.  Makelim 

broke  into  radio  as  a  freelance  an- 
nouncer known  as  Little  Bitsey 

Hal.  In  1935  he  was  named  sales 
manager  of  WIRE,  Indianapolis. 
Prior  to  taking  over  his  new  duties 
he  is  taking  a  short  southern  cruise. 

Makelim 

Several  Union  Contracts 

At  West  Coast  Stations 

Are  Claimed  by  IBEW 
THE  San  Francisco  headquarters 
of  International  Brotherhood  of 
Electrical  Workers  has  announced 
that  the  IBEW  local  at  Boise,  Ida., 
has  signed  an  agreement  with  the 
management  of  KIDO,  that  city. 
Regular  technicians  receive  $40 
per  week,  an  increase  of  approxi- mately $10. 

IBEW  reported  that  the  union 
and  KOL,  Seattle,  have  signed 
a  new  contract  for  technicians. 
The  scale  is  $210  per  month  for 
the  first  six  months,  then  $217  for 
the  balance  of  the  year.  The  usual 
seniority,  two-week  vacation,  sick 
leave  and  union  shop  provisions 
were  continued.  All  new  agree- 

ments in  this  area  include  a  clause 
providing  that  any  technician  who 
leaves  a  station  to  go  into  military 
service  shall,  upon  his  discharge, 
be  re-employed  at  his  old  job  with 
no  loss  of  seniority. 

A  new  agreement  has  been  ne- 
gotiated at  KXA,  Seattle,  provid- 

ing three  increases  during  the  life 
of  the  contract  and  it  establishes 
the  $210-per-month  scale.  KXA  is 
a  part-time  station.  Contracts  with 
all  other  Seattle  stations  had  been 
previously  renewed  with  substan- tial wage  increases. 

Denver  Organized 

Technicians  at  KLZ,  KFEL  and 
KVOD  in  Denver,  and  KFKA  in 
Greeley,  Col.  have  been  granted 
local  union  Charter  1222  of  IBEW 
and  are  now  formally  organized 
in  an  autonomous  local  for  broad- 

cast members  in  the  vicinity  of 
Denver.  IBEW  claims  all  stations 
are  organized  100%  with  the  ex- 

ception of  KLZ,  which  has  a  dis- 
puted majority  due  to  be  deter- 
mined by  the  Labor  Board.  Nego- 

tiations are  under  way  at  KFEL 
and  KFKA.  The  officers  of  the  new 
broadcast  local  are  Dan  Garretson, 
KVOD,  president;  George  Poque, 
KFKA,  recording  secretary;  D.  D. 
Kahle,  KLZ,  press  secretary. 

WFIL  WINS 

REGIONAL  STATION 

BLUE  RIBBON 

WFIL  scores  againl 

Because  WFIL  performed  the  most  outstanding  job 

of  promotion  and  public  service  in  the  fields  of  talent, 

education  and  merchandising,  B(7/toiJr(i  adjudged  WFIL 

top  winner  in  its  fourth  Annual  Exploitation  Survey. 

This  award  is  especially  significant  to  time  buyers. 

It  means  that  WFIL  has  become  a  better  advertising 

buy  than  ever.  More  listeners  are  being  attracted 

through  better  programming  and  promotion  . . .  sales 

of  WFIL  advertising  products  are  increasing  through 

more  extensive  merchandising  and  cooperation. 

The  proof  of  the  pudding?  38.4  PERCENT  MORE  AD 

VERTISERS  IN  1941  COMPARED  TO  1940  ARE  USING 

WFIL  FACILITIES-THEY  HAVE  FOUND  IT  PAYS  TO 
BUY  WFIL. 

NBC  BLUE  •  KEY  STATION  QUAKER  NETWORK 
REPRESENTED   BY  EDW.  PETRY  &  CO.,  INC. 
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STATION  ACCOUNTS 
8p — Studio  programs 

t — transcriptions 
aa — spot  announcements 

ta — transcription  announcements 

THE  a udinaAA  Of 

BROADCASTING 

WFAA-WBAP,  Dallas-Fort  Worth 

Webster-Eisenlohr,  New  York  (cigars),  52 
f,  thru  N.  W.  Ayer  &  Son,  N.  Y. 

Hulman's  Baking  Powder  Co.,  Terre  Haute, Ind..  100  sa,  thru  PoUyea  Adv.,  Terre Haute. 
Quaker  State  Oil  Refining  Corp.,  New 

York.  39  f,  thru  Kenyon  &  Eckhardt, N.  Y. 
Johnson  &  Johnson,  New  Brunswick,  N.  J. 

(toothbrushes),  175  sa  thru  Ferry  Hanlv 
Co..  N.  Y. 

Ball  Brothers  Co.,  Chicago  (canning  sup- 
plies ) .  39  so,  thru  Applegate  Adv. 

Agency.  Chicago. 
General  Foods  Corp.,  New  York  (cereal), 

130  sp,  thru  Young  &  Rubicam,  N.  Y. 
Fasel  Optical  Co.  Dallas,  208  sa,  thru 
Couchman  Adv.  Agency,  Dallas. 

Griesedieck  Western  Brewery  Co.,  Belle- 
ville, 111.,  150  t,  thru  Gardner  Adv.  Co., 

Chicago. 
Campbell    Cereal    Co.,    Northfield.  Minn. 

(cereal).  260  sa,  thru  H.  W.  Kastor  & 
Sons  Adv.  Co.,  Chicago. 

Kelvinator    Corp..    Detroit  (refrigerators), 
52  f,  thru  Geyer.  Cornell  &  Newell,  N.  Y. 

Mahdeen    Co.,     Nacogdoches,     Tex.  (hair 
tonic),  13  sp,  thru  Grant  Adv.,  Dallas. 

Lehn  &  Fink  Products  Corp.,  New  York 
(hand  lotion),  76  t,  thru  William  Esty 
&  Co..  N.  Y. 

Sweets  Co.  of  America,  New  York  (candy), 
260  sa,  thru  Blow  Co.,  N.  Y. 

Wm.  H.  Gross  Chemical  Co.,  San  Antonio 
(hair   tonic),    52    sa,    thru    Bernard  M. Brooks.  Adv.,  San  Antonio. 

Dallas  Morris  Plan  Bank,  Dallas  (loans), 
100    sa,    thru   Ira    de    Jernett  Agency, Dallas. 

WNAC-WAAB,  Boston 
Girard  Publishing  Co.,  New  York  (Who 
magazine),  8  sa,  thru  H.  C.  Morris  & 
Co.,  N.  Y. 

Sudbury  Labs.,  S.  Sudbury,  Mass.  (Chap- 
erone) ,  sa,  thru  Mason  L.  Ham  Adv., 
Boston. 

R.  J.  Reynolds  Tobacco  Co.,  Winston- 
Salem  (George  Washington,  Top  tobac- 

co), sa  series,  thru  Wm.  Esty  &  Co., N.  Y. 
Feminine  Products,  New  York  (Arrid),  sa, 

ta  series,  thru  Street  &  Finney,  N.  Y. 
Ex-Lax    Inc.,    Brooklyn    (proprietary),  ta 

series,  thru  Joseph  Katz  &  Co.,  N.  Y. 
Lydia    E.    Pinkham    Medicine    Co.,  Lynn, 

Mass.    (proprietarj  ) ,   5  sa  weekly,  thru 
Erwin.  Wasey  &  Co.,  N.  Y. 

General  Mills.  Minneapolis    (Corn   Kix),  3 
t  weekly,  thru  Blackett-Sample-Hummert, Chicago. 

KQW,  San  Jose,  Cal. 
Progressive  Magazine,  Milwaukee,  3  t 

weekly,  thru  Advertisers  Sales  Agency, 
Milwaukee. 

Swerl  Products  Co.,  San  Francisco 
fSwerl),  4  so  weekly,  thru  Lord  & 
Thomas,  San  Francisco. 

Regal  Amber  Brewing  Co.,  San  Francisco 
(Regal  Amber  Beer),  3  sa  weekly,  thru 
M.  E.  Harlan  Adv.  Agency,  San  Fran- cisco. 

Garden  City  Publishing  Co.,  New  York 
(Businessmen's  Encyclopedia),  6  sp weekly,  thru  Huber  Hoge  &  Sons,  N.  Y. 

Sierra  Candy  Co.,  San  Francisco  (candy), 
3  so  weekly,  thru  Robert  Young  Adv. 
Agency,  San  Francisco. 

WIBG,  Glenside,  Pa. 

Policy  Owners  Analysis  Co.,  Philadelphia 
(insurance),  2  sp  daily,  for  13  weeks, direct. 

Silver  Suds  Co.,  Philadelphia  (Silver  Bath 
polish),  13  sa  weekly,  for  13  weeks,  direct. 

Quaker  City  Co.,  Philadelphia  (Nu-Enamel 
paints),  sp  daily,  for  13  weeks,  direct. 

KYW,  Philadelphia 
Longines-Wittnauer,  New  York  (Longines 

watches) ,  sp  weekly,  thru  Arthur  Rosen- 
berg, N.  Y. 

WHO,  Des  Moines 
Berd  Products  Co.,  Newton,  la.,  33  sa,  thru 
Rogers  &  Smith,  Chicago. 

Flex-O-Glass  Mfg.  Co.,  Chicago,  13  sp,  thru 
Presba,  Fellers  &  Presba,  Chicago. 

Mohawk  Bedding  Co.,  Chicago,  3  t  weekly, 
thru  Schwimmer  &  Scott,  Chicago. 

American    Chicle    Co.,    Long    Island  City, 
N.   Y.    (Dentyne),  264  ta,  thru  Badger, 
Browning  &  Hersey,  N.  Y. 

Fenn  Brothers,  New  York  (Butter  Brickie), 
130  sa,  thru  BBDO.  N.  Y. 

Procter  &  Gamble,  Cincinnati  (Ivory),  178 
f,  thru  Compton  Adv..  N.  Y. 

Reader's  Digest  Assn.,  Pleasantville,  N.  Y., 6  ta,  thru  BBDO,  N.  Y. 
Waltham  Fountain  Pen  Co.,  Chicago,  6  sa 

weekly,  thru  United  Adv.  Co.,  Chicago. 
Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy), 

25  ta,  thru  Piatt- Forbes,  N.  Y. 
Ball  Brothers  Co.,  Muncie,  Ind.  (canning 

supplies),    39   so,   thru  Applegate  Adv. 
Agency,  Muncie. 

WHK-WCLE,  Cleveland 
S.  E.  Mighton  Co.,  Bedford,  O.  (dog  food), 

weekly  sp,  direct. 
Girard   Publishing  Co..  New  York  (Who 

magazine) ,  9  so,  thru  H.  C.  Morris  & 
Co..  N.  Y. 

Ortholine  Labs.,  Cleveland  (proprietary), 
so  series,  direct. 

Shell  Oil  Co.,  New  York,  21  ta  weekly, 
thru  J.  Walter  Thompson  Co.,  N.  Y. 

United  Advertising  Services,  Chicago 
(fountain  pens),  5  sp  weekly,  thru 
United  Advertising  Companies,  Chicago. 

Wayne  Short  Wave  Co.,  Detroit  (dia- 
thermy), weekly  sp,  thru  Simons-Michel- son  Co.,  Detroit. 

WDAS,  Philadelphia 
Philco  Radio  Dealers  of  Pennsylvania, 
Philadelphia  (radio  dealers),  24  fa 
weekly,  thru  Julian  G.  Pollock,  Philadel- 

phia. Wilson     Lines,     Philadelphia  (excursion 
liners ) ,  6  sa  weekly,  thru  John  Faulkner 
Arndt,  Philadelphia. 

Oscar    Berlin,    New    York     ("Life  With 
Father"  production),  6  sp  weekly,  thru Stewart-Jordon,  Philadelphia. 

WQXR,  New  York 
J.  B.  Williams  Co.,  Glastonbury,  Conn. 

(Aqua  Velva  lotion),  12  so  weekly,  13 
weeks,  thru  J.  Walter  Thompson  Co., 
N.  Y. 

Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 
10  sa  weekly,  13  weeks,  thru  H.  W.  Kas- 

tor &  Sons,  Chicago. 

WOR,  New  York 
Packard  Motor  Car  Co.,  Detroit,  3  sn 

weekly,  thru  Young  &  Rubicam,  N.  Y. 
Duffy-Mott  Co.,  New  York  (Sunsweet  apple 

juice),  weekly  sp,  thru  Al  Paul  Lefton 
Co.,  N.  Y. 

Gulf  Oil  Corp.,  Pittsburgh,  2  t  weekly, 
thru  Young  &  Rubicam,  N.  Y. 

WINS,  New  York 
Postal  Telegraph  Cable  Co.,  New  York,  70 

sa,  thru  Biow  Co.,  N.  Y. 

KFRC,  San  Francisco 
Crowell   Pub.   Co.,   New   York  (Woman's Home  Companion) ,  sp  weekly,  thru  Mc- Cann-Erickson,  N.  Y. 
Walter    N.    Boysen    Co.,    Oakland.  Cal. 

(paint),  2  sa  weekly,  thru  Emil  Rein- 
hardt  Adv.,  Oakland. 

T.  M.  Sayman  Products  Co.    (soap),  3  t 
weekly,  thru  Kelly,  Stuhlman  &  Zahrndt, 
St.  Louis. 

A.  S.  Boyle  Co.,  Jersey  City  (Old  English 
wax),    2    sp    weekly,    thru    J.  Walter 
Thompson  Co.,  San  Francisco. 

Bank  of  America,  San  Francisco,  sa  series, 
thru  Charles  R.  Stuart,  San  Francisco. 

Nash    Kelvinator    Corp.,    Kenosha,  Wis. 
(autos.  refrigerators).  30  ta,  thru  Geyer, Cornell  &  Newell,  N.  Y.  . 

General    Brewing    Corp.,     San  Francisco 
(Lucky  Lager  beer) ,  30  so,  thru  McCann- Erickson.  San  Francisco. 

CKCL,  Toronto 

Leaded-Light  Window  Craft  Co.,  Torontr- so  series,  thru  Commercial  Broadcasting 
Services,  Toronto. 

Hunt's  Ltd.,  Toronto  (chain  confection- 
ery stores),  5  sp  weekly,  thru  Ellis  Adv. 

Co.,  Toronto. 
Harry  D.  Reld  &  Co.,  Toronto  (Klaas  Ti 
Haarlem  oil) ,  sa  series,  thru  Tandy  Ac 
Agency,  Toronto. 

KECA,  Los  Angeles 
Washington    State   Apple   Growers  Assn., 

Seattle    ( apples ) ,   5  so  weekly,  thru 
Walter    Thompson    Co.,    San  Francisco. 

Western   Auto    Supply    Co.,    Los  Anpe'- (auto  accessories),   50  so  and  ta,  thru 
Dan  B.  Miner  Co.,  Los  Angeles. 

KOA,  Denver 
Perfection     Stove     Co..     Cleveland  (cook 

stoves),    3    so    weekly,    thru  McCe Erickson,  Cleveland. 
Lehn  &  Fink  Products  Corp..  New  York 

(Hinds  Honey  &  Almond  Cream),  13  so 
weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 

WEEI,  Boston 
Forty  Fathom  Fish  Inc.,  Boston,  3  so 

weekly,  thru  Alley  &  Richards  Co.,  Bos- ton. 
Howard  Johnson  Restaurants,  WoUaston, 

Mass.,  3  so  weekly,  thru  Harry  M.  Frost 
Co.,  Boston. 

KFI,  Los  Angeles 
Guaranty  Union  Life  Insurance  Co.,  Los 
Angeles  (insurance),  sp  weekly,  tlira 
Stodel  Adv.   Co.,  Los  Angeles. 

WABC,  New  York 

Bookhouse  for  Children,  Chicago  (My  Br"^'- house  set),  3  sp  weekly,  thru  Presba Fellers  &  Presba,  Chicago. 

WBBM,  Chicago 
All- Year  Club  of  Southern  California,  2  t 

weekly,  thru  Lord  &  Thomas,  Los  An- 

geles. Packard  Motor  Car  Co.,  Detroit,  6  ta  week- 
ly and  6  sa,  thru  Young  &  Rubicam,  N.  Y. 

WJMA,  Covington,  Va., 
Constructed  in  a  Hurry 
IN  RECORD-BREAKING  time  the 
new  WJMA,  Covington,  Va.,  au- 

thorized less  than  three  weeks  ago, 
will  go  on  the  air  May  25.  Construc- 

tion permit  was  issued  last  April 
22  to  John  and  Marcia  Arrington, 
formerly  operators  of  WCHV, 
Charlottesville,  Va.,  to  operate  with 
250  watts  on  1340  kc.  Mr.  Arring- 

ton more  recently  was  manager  of 
WGOV,  Valdosta,  Ga.,  and  is  gen- 

eral manager  of  the  new  outlet. 
Marcia  Arrington  is  to  be  business 
manager  and  secretary-treasurer. 

John  Bradshaw,  formerly  pro- 
duction manager  of  WGOV  and 

WMJM,  Cordele,  Ga.,  has  been 
named  station  manager.  Other 
members  of  the  staff  will  include: 
Robert  L.  Arrington,  who  was  a 
salesman  of  WGOV,  in  a  similar 
capacity;  Prank  Rapley,  from 
WMJM,  and  Norman  Lewis,  from 
WMGA,  Moultrie,  Ga.,  announcers; 
Charles  Gill,  formerly  of  WTAD, 
Quincy,  111.,  and  WCBS,  Spring- 

field, 111.,  chief  engineer;  Weldon 
Garber  of  Covington,  engineer.  Re- 

mainder of  personnel  will  be  se- lected shortly. 
WE  equipment  will  be  installed 

throughout  and  studios  will  be 
maintained  in  both  Covington  and 
Clifton  Forge,  Va.  UP  news  service 
will  be  used  for  newscasts  every hour. 

Griesedieck  Series 

GRIESEDIECK  BROS.  BREW- 
ERY, St.  Louis  (beer),  is  current- 

ly running  a  varying  schedule  of 
three  to  six-weekly  quarter-hour 
recorded  programs  entitled  Double 
Mello  Melodies  on  KFVS  WDWS 
WJPF  KWOS  KBTM  KGBX 
WCBS  WDZ  KDRO  KSD  KXOK. 
In  addition,  two-weekly  five-minute 
news-musical  programs  are  pre- 

sented on  KDRO;  10-weekly  five- minute  news  programs  on  KFRU; 
five-weekly  five-minute  news  pro- 

grams on  WJPF  and  six-weekly  30- word  announcements  on  KSD.  Each 
Monday  sponsor  presents  Mello 
Time,  a  half -hour  variety  program 
featuring  local  talent,  and  on 
Thursday  presents  Mello  Time 
Junior,  a  quarter-hour  program 
patterned  after  the  Monday  broad- cast. Agency  is  BBDO,  Chicago. 

Transfer  of  Suit  Denied 
JUDGE  GUT  K.  BARD,  in  the  U.  S. 
District  Court  in  Philadelphia  on 
April  26,  handed  down  his  opinion 
denying  the  motion  of  the  National 
Assn.  of  Performing  Artists  to  remand 
its  ease  against  WPEN,  Philadelphia, 
back  to  the  Philadelphia  Court  of 
Common  Pleas.  A  suit  to  restrain  the 
station  from  playing  phonograph  rec- 

ords, joining  three  of  the  station  ad- vertisers as  defendants,  was  original- 
ly filed  in  the  lower  Common  Pleas 

Court  by  Herbert  A.  Speiser,  counsel 
for  the  NAPA.  Philip  Werner  Am- 
ram,  counsel  for  the  William  Penn 
Broadcasting  Co.,  operating  WPEN, 
several  months  later  had  the  case 
transferred  to  .iurisdiction  of  Federal 
courts.  The  action  was  contested  and 
Mr.  Speiser  sought  to  have  the  case returned  to  the  jurisdiction  of  the 
lower  court.  It  was  in  the  Philadel- 

phia Court  of  Common  Pleas  that  the 
NAPA  won  its  first  legal  victory 
against  WDAS,  Philadelphia,  re- straining the  station  .from  playing 
Fred  Waring's  recordings. 
WESTERN  ELECTRIC  Co.  ,  New 
York,  has  announced  manufacture  of 
a  new  marine  radio  telephone,  226-D, 
capable  of  communcating  with  any 
shore  station  serving  U.  S.  territorial waters. 
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HAAS-BARUCH  &  Co.,  Los  Angeles, 
to  promote  Black  &  White  granulated 
soap,  on  May  13  starts  a  thrice-week- 

ly quarter-hour  newscast  on  KECA, 
that  city.  Contract  is  for  52  weeks. 
Firm,  for  its  Iris  Coffee  and  canned 
food  products,  is  also  currently  using 
35  spot  announcements  per  week  on 
KNX,  and  10  weekly  on  KHJ.  Robert 
Smith  Adv.  Agency,  Los  Angeles,  has 
the  account. 

VENICE  AMUSEMENT  PIER, 
Venice,  Cal.,  in  a  30-week  campaign 
started  April  30  is  using  from  one  to 
five  daily  transcribed  one-minute  an- 

nouncements stressing  Kiddies  Day, 
on  seven  Southern  California  stations. 
List  includes  KRKD  KIEV  KMPC 
KMTR  KGFJ  KFAC  KHJ.  United 
Adv.  Agency,  Los  Angeles,  has  the  ac- count. 

SOIL-OFF  MFG.  Co.,  Glendale,  Cal. 
(cleaning  fluid),  has  started  a  twice- 
weekly  quarter-hour  news  program  on 
KOA,  Denver.  Contract  is  for  52 
weeks  having  started  May  2.  Firm 
also  sponsors  a  twice-weekly  15-min- 
ute  newscast.  Boh  Garred  Reporting, 
on  8  CBS-Pacific  Coast  network  sta- 

tions (KNX  KARM  KSFO  KROY 
KOIN  KIRO  KVI  KFPY),  Thurs- 

day. 4:45-4:55  p.m.;  Saturday,  7:30- 
7  :45  a.m.  Hillman-Shane  Adv.  Agency has  the  account. 

DODDS  MEDICINE  Co.,  Toronto 
(proprietary),  has  started  announce- 

ments on  CFAR,  Flin  Flon,  Man. ; 
CFOS,  Owen  Sound,  Ont.  Account  was 
placed  by  A.  J.  Denne  &  Co.,  Toronto. 

W.  E.  BOOTH  Co.,  Toronto  (Selo 
film),  on  May  19  starts  live  announce- 

ments at  various  weekly  frequency  on 
25  Canadian  stations.  Account  was 
placed  b,y  Lord  &  Thomas  of  Canada, 
Toronto. 

THE  Jolly  Polly  Party  has  been  signed 
for  52  quarter-hour  programs  on 
KGKO,  Fort  Worth,  by  Pangburn  Co., 
local  candy  and  ice  cream  manufac- 

turers. Robert  Burke,  many-voiced 
comedian,  is  featured.  Several  local 
promotion  stunts,  including  a  live 
parakeet,  the  Pangburn  trade  mark, 
heralded  the  program.  Kane  Adv.  Co. 
is  the  local  agency. 

SEIBBRLING  RUBBER  Co.,  Akron, 
will  sponsor  The  Sports  Final,  with 
Len  Riley,  sports  commentator,  for  26 
weeks,  six  days  a  week,  5 :45-6  p.m. 
(EST),  on  WCKY,  Cincinnati.  Mel- 
drum  &  Fewsmith,  Cleveland,  handles 
the  account.  Foot  Care  Institute,  Cin- 

cinnati, has  taken  a  9 :45  a.m.  news 
spot,  six  days  a  week  on  the  same  sta- 

tion. The  business  was  placed  by 
Walter  Haehnle  Adv.  Agency,  Cincin- nati. 

D.  G.  GILL,  formerly  in  the  advertis- 
ing department  of  Procter  &  Gamble 

Co.,  Cincinnati,  has  been  appointed 
merchandising  manager  of  the  Na- 

tional Refining  Co.,  Cleveland,  and 
also  will  handle  advertising  and  sales 
promotion  activities. 

I 

MUTUAL 

DENVER'S  ORIGINAL 
24 -HOUR  STATION 

Represented  by  Blair 

S.  F.  LAWRASON  &  Co.  Ltd.,  Lon- 
don, Ont.,  (cleaning  products),  has 

started  twice  weekly  quarter  hour  or- 
gan recitals  on  CFRB,  Toronto,  as  a 

test  campaign.  Account  is  handled  by 
Norris-Patterson  Ltd.,  Toronto. 

LIT  BROTHERS,  Philadelphia  (de- 
partment store),  has  expanded  its  use 

of  radio,  leading  all  other  department 
stores  in  the  city,  in  taking  over  the 
sponsorship  of  two  additional  pro- 

grams. Kay  Martin's  College  of  Prac- 
tical Knowledge,  Tuesdays  and  Thurs- 

days, 11 :15-11  :30,  giving  household 
hints  and  shopping  news,  is  heard  on 
WHAT.  For  Leonard  Shoes,  sold  ex- 

clusively in  the  store.  Lit  Brothers 
sponsors  the  early  morning,  ten  min- 

ute, news  commentary  on  WFIL  by 
FXD,  the  anonymity  cloaking  Frank 
Donahue,  rewrite  man  of  the  Phila- 

delphia Inquirer.  In  addition,  the  de- 
partment store  continues  its  sponsor- 

ship of  the  thrice-weekly,  quarter-hour 
Shopper  at  the  Mike  quiz  programs  on 
WFIL,  emanating  from  an  improvised 
studio  in  the  department  store.  The 
account  is  handled  direct. 

ILLINOIS  OIL  &.  FARM  OWNERS 
EQUITY  Assn.,  Centralia,  111.,  week 
of  April  21  started  a  five-week  series 
of  eight-weekly  quarter-hour  tran- 

scribed programs  on  WJBC,  Blooming- 
ton,  111. 

Yeast-Foam  Test 
CONSOLIDATED  DRUG  TRADE 
PRODUCTS,  Chicago  (Yeast-Foam 
tablets),  through  Benson  &  Dall, 
that  city,  in  a  13-week  test  cam- 

paign which  started  April  28,  is 
currently  sponsoring  the  six-week- 

ly quarter-hour  Nightcap  Yarns, 
with  Frank  Graham,  narrator,  on 
KNX,  Hollywood.  If  test  is  suc- 

cessful, the  firm  contemplates  ex- 
pansion of  sponsorship  in  fall  to 

the  entire  CBS  Pacific  Coast  net- 
work. Graham  portrays  all  charac- 

ters in  the  night  program  which  is 
produced  by  Sterling  Tracy.  Writ- 

ers are  Jerry  Schwartz,  Everett 
Tomlinson,  Rich  Hall  and  Joel 
Malone. 

WALGREEN  DRUG  Co.,  Chicago 
(drug  chain),  consistent  user  of  radio, 
has  increased  its  station  break  sched- 

ule from  one  to  six-weekly  on  WGN, 
Chicago.  In  connection  with  the  open- 

ing of  a  new  store  at  Syracuse,  N.  Y., 
firm  will  broadcast  on  May  15  a 
quarter-hour  man-on-the-street  inter- 

view direct  from  the  scene.  Agency  is 
Schwimmer  &  Scott,  Chicago. 

WESTGATE  SEA  PRODUCTS  Co., 

San  Diego,  Cal.  (Breast-O'-Chicken tuna),  is  using  five  one-minute  tran- scribed announcements  weekly  on  9 
Michigan  Network  stations  (WXYZ 
WFDF  WELL  WOOD-WASH  WIBM 
WBCM  WHLS  WJIM).  Transcrip- 

tions were  cut  by  C.  P.  MacGregor, 
Hollywood.  A  free  recipe  booklet  is 
offered.  Agency  is  Barnes  Chase  Co., 
San  Diego.  Norman  R.  Barnes  is  ac- count executive. 

LONGINES  -  WITTNAUER,  New 
York,  (Longines  watches),  is  sponsor- 

ing a  half-hour  Sunday  evening  Sym- 
phonetta  of  transcribed  orchestral  clas- sical music  on  KYW,  Philadelphia, 
at  5 :30  p.m.  Agency  Arthur  Rosen- 

berg, Inc.,  N.  Y. 
BUNTE  BROS.,  Chicago  (candy) 
recently  started  six-weekly  time  sig- 

nals and  station  breaks  on  WBBM, 
Chicago.  In  addition  firm  renewed  its 
thrice-weekly  five-minute  news  period 
on  WLW,  Cincinnati.  Both  contracts 
are  for  26  weeks.  Agency  is  Presba, 
Fellers  &  Presba,  Chicago. 

W.JBC,  Bloomington,  111.,  has  named 
International  Radio  Sales  as  national 
representative. 

'THE  CUP'S  AT  THE  FAR  EDGE" 

Y 
Xou  CAN  MAKE  a  sales  approach  to  Blair 
markets  /—  tKrougk  us  '  witK  complete 
confidence  tKat  every  detail  is  right 

before  you  shoot.  In  golf  there  is  a  correct  club  for  each 
shot  in  Spot  Broadcasting  there  is  a  correct  approach  to 
each  market.  Let  a  John  Blair  man  help  you  plan  Spot 

Broadcasting  that  goes  "straight  for  the  pin"  of  Results. 

John  Blair  &  Company 

National  Representatives  of  Radio  Stations 

Copr.  1041 
JohnBlair&Co. 

CHICAGO  NEW  YORK  DETROIT 
520  N.  Michigan  Ave.    341  Madison  Ave.     New  Center  Bldg. 
superior  8659  Murray  Hill  9-6084     Madison  7889 

ST.  LOUIS 
349  Paul  Brown  Bldg. 
Chestnut  5688 

LOS  ANGELES 
Chamber  of  Comm.  Bldg. 
Prospect  3584 

SAN  FRANCISCO 
608  Russ  Building 
Douglas  3188 

BROADCASTING  •  Broadcast  Advertising May  12,  1941  •  Page  91 



THE 

^lARKET 

RCA  Studies  Future  of  Video 

But  Sees  Rather  Dim  Future 

Number  of  Stations  and  Set  Makers  Are  Needed 

Prior  to  Launching;  Defense  Creates  Problem 

r  GRANTED 

3000 WATTS 

Lehigh  Valley  Broadcasting  Co. 

ALLENTOWN,  PA. 
NBC  RED  AND  BLUE 
QUAKER  NETWORK 
PENNA.  REGIONAL 

NEW  YORK  OFFICE: 
30  ROCKEFELLER  PLAZA 

CIRCLE  7-0228 

RCA,  which  a  year  ago  responded 
to  the  FCC's  authorization  of  par- tial commercialization  of  television 
by  advertising  video  receivers  to 
the  public  on  reduced  prices  and  on 
a  time  payment  plan,  thereby  caus- 

ing a  cancellation  of  the  ruling  and 
an  investigation  of  the  entire  tele- 

vision industry,  is  not  expected  to 
take  the  lead  again,  now  that  the 
Commission  has  announced  the 

temporary  adoption  of  video  stand- 
ards and  the  granting  of  full  com- 

mercialization for  television  broad- 
casts as  of  July  1. 

Instead  of  announcing  an  inten- 
sive sales  campaign  for  television 

receivers,  RCA  at  present  is  "en- 
gaged in  reviewing  the  whole  sub- 

ject of  television  in  the  light  of  the 
new  order  just  issued  by  the  Com- 

mission," the  Company's  president, 
David  S.  Sarnoff,  told  the  annual 
stockholders  meeting  last  Tuesday 
[see  separate  story].  Declaring 
that  RCA  "will  not  seek  a  monopo- 

ly in  television  any  more  than  we 
have  a  monopoly  in  sound  broad- 

casting," he  said  that  there  must 
be  a  number  of  stations  and  a  num- 

ber of  receiver  manufacturers  en- 
gaged in  television  before  the  me- 

dium can  be  properly  launched. 
Defense  Problems 

"We  have  lost  none  of  our  en- 
thusiasm for  television,"  he  stated, 

"nor  our  faith  in  its  eventual  suc- 
cess, but  no  one  company  can  do  it 

all."  He  expressed  the  doubt  that 
commercial  television  would  make 
much  headway  during  1941,  assert- 

ing that  advertisers  are  not  apt  to 
be  interested  in  .the Jinytpd, ■number 
of  receiving  sets  now  available — 
between  2,000  and  3,000  in  the  New 
York  area,  he  estimated. 

Mr.  Sarnoff  did  not  offer  much 
hope  for  a  rapid  increase  in  the 
number  of  television  receivers,  but 

on  the  contrary  pointed  out  the  "in- 
creasing demands  upon  our  facili- 

ties and  technical  experts  made  by 
the  requirements  of  national  de- 

fense and  the  matter  of  priorities 
which  may  affect  the  establishment 

of  new  services." In  the  field  of  television  broad- 
casting, NBC  executives  echoed  Mr. 

Sarnoff's  remarks  about  studying 
the  new  FCC  rules  and  regulations 
and  refused  to  discuss  plans  for 
compliance. 
CBS  television  officials  likewise 

were  adverse  to  committing  them- 
selves until  the  Commission's  order 

has  been  fully  analyzed,  but  did 
say  they  were  proceeding  "step  by 
step"  to  adjust  their  plans  to  the 
new  pattern.  It  is  expected,  how- 

ever, that  both  the  NBC  and  CBS 
television  transmitters  will  be  ready 

for  operations  with  the  new  techni- 
cal requirements  by  July  1  and 

that  their  program  departments 
will  also  be  ready  to  supply  for  set- 
owners  within  range  of  their  sig- 

nals the  15-hour  weekly  program 
schedule  required. 

DuMont  Hopeful 

Allen  B.  DuMont,  head  of  the 
laboratories  bearing  his  name, 
which  manufacture  cathode-ray 
tubes  and  other  equipment  as  well 
as  television  receivers,  admitted 
that  any  manufacturing  prediction 
is  hazardous  these  days  when  pri- 

ority lists  are  constantly  changing, 
but  said  that  the  outlook  was  hope- 

ful enough  so  that  he  is  planning 
to  put  television  sets  into  produc- tion. 

"There  were  11,000,000  radio  sets 
produced  last  year,"  he  explained, 
"and  the  industry  is  planning  to 
make  an  equal  number  this  year. 
Suppose  priorities  cut  this  in  half, 
and  that  only  5,000,000  sets  plus 
are  turned  out  in  1941.  If  parts 
are  available  for  millions  of  radio 
sets,  there  should  also  be  parts  for 
the  not  more  than  50,000  television 
receivers  which  might  conceivably 

be  purchased  this  year." 
More  enthusiasm  was  expressed 

at  the  DuMont  television  station  in 
New  York,  where  it  was  stated  that 
construction  and  installation  of 
equipment  is  being  rushed  to  com- 

pletion and  that  everything  is  ex- 
pected to  be  ready  for  telecasting 

on  a  regular  schedule  by  July  1. 
Program  plans,  comprising  both 
live  and  film  entertainment,  are 

Defense  and  Video 

IN  THE  FACE  of  prevalent 
reports  that  shortages  of 
strategic  materials,  stemming 
from  defense  manufacturers 
and  priorities  acting  to  cut 
civilian  supplies  to  the  bone, 
would  force  a  virtual  stand- 

still in  television  development, 
FCC  Chairman  James  Law- 

rence Fly  at  his  press  confer- 
ence last  Monday  indicated 

the  FCC's  belief  that  the  in- 
dustry could  and  would  go 

ahead  with.televisioriy  both  oh 
the  manufacturing  and 
broadcasting  end.  Chairman 
Fly,  declaring  he  did  not think  these  reports  were  true, 
commented:  "It  is  quite  con- 

ceivable that  defense  require- 
ments might  have  an  impact 

on  the  radio  field  as  a  whole. 
But  we  have  not  been  notified 
of  any  bottleneck  reached  so 

far." 

Justus  Allen 
JUSTUS  ALLEN,  NBC  television 
transmitter  engineer,  on  May  4  died  in 
St.  Luke's  Hospital,  Denver,  as  the result  of  an  operation  for  a  brain 
tumor.  Previous  to  his  transfer  to 
NBC's  transmitter  in  the  Empire 
State  Bldg.,  Mr.  Allen  was  an  engi- neer of  WENR,  Chicago. 

WEL-IIAL  BEVERAGE  Co.,  Spring- 
field, 111.  (Moonshine  soft  drink),  on 

April  28  started  The  Street  Quiz  on 
WCBS,  that  city.  Program  features 
Arthur  Sieving,  local  ventriloquist. 
Contract  is  for  13  weeks. 

also  in  hand  for  offering  an  inter- 
esting and  varied  schedule,  it  was 

stated. 
Asked  how  much  of  a  task  it  will 

be  to  convert  the  television  receiv- 
ers currently  in  use  to  the  new 

standards,  one  eminent  television 
engineer,  who  asked  not  to  be 
quoted,  said  that  after  cursory  in- 

spection of  the  FCC's  new  techni- 
cal requirements  he  believed  that 

a  first  class  television  service  man 
could  make  the  necessary  adjust- 

ments in  about  a  half -day,  probably 
without  having  to  remove  the  re- 

ceiver from  the  home  to  shop  or factory. 

Changes  in  Receivers  - The  main  changes,  he  explained, 
are  to  revamp  the  audio  receiver 
for  FM  instead  of  AM  signals, 

shifting  the  deflector  circuits  to  ac- 
commodate 525-line  pictures  instead 

of  the  present  441-line  images,  re- 
setting the  tuning  apparatus  to  in- 

clude the  channel  now  assigned  to 
CBS  which  was  formerly  not  a 
television  channel,  and  changing 
the  synchronizing  circuits  to  give 

the  required  "flexibility"  of  recep- tion. 

None  of  these  appear  to  be 
major  changes,  he  said,  although 
stressing  the  fact  that  the  new 
standards  will  have  to  be  given 
careful  study  before  the  actual 
plans  for  making  essential  altera- 

tions in  existing  receivers  are 
drawn  up.  Nor  has  any  manufac- 

turer as  yet  announced  whether  he 
will  assume  the  cost  of  making  the 
changes  on  the  sets  he  has  sold  or 
whether  this  expense  will  be 
charged  to  the  set-owner. 
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First  Quarter  Net 

Of  RCA  Rises  18% 

Over  1940  Figure 
Defense  Problem  Is  Discussed 

At  Stockholders'  Meeting 
CITING  the  possibility  that  de- 

velopment of  television,  despite  the 
FCC's  April  30  authorization  of 
full  commercial  operation  starting 
July  1,  may  necessarily  be  delayed 
because  of  shortages  in  manufac- 

turing materials  arising  from  the 
defense  program,  David  Sarnoff, 
president  of  RCA,  reported  last 
Tuesday  at  the  22d  annual  stock- 

holders meeting  in  New  York  that 
RCA  during  the  first  quarter  of 
1941  had  a  net  profit  of  $2,734,572, 
an  18%  increase  over  the  $2,312,- 
893  for  the  same  period  last  year. 

Mr.  Sarnoff  reported  that  RCA 
had  a  consolidated  gross  income  for 
the  three  months  ending  March  31 
amounting  to  $34,303,324,  an  in- 

crease of  $5,992,917,  or  21%,  over 
the  first  quarter  of  1940.  He  point- 

ed out  that  during  1940  the  com- 
pany increased  its  gross  volume 

16%  over  1939  levels,  with  net 
profits  running  13%  higher  than 
1939. 

Increased  Taxes 

He  explained  that  the  net  profit 
figure  for  the  1940  first  quarter 
was  arrived  at  after  providing  for 
normal  Federal  income  taxes  of 
$525,800,  while  the  1941  quarter 
figure  resulted  after  deducting  nor- 

mal Federal  taxes  of  $1,171,300 
plus  excess  profits  taxes  of  $424,- 
800,  or  a  total  of  $1,596,100  in  Fed- 

eral taxes. 

Stating  that  "RCA  has  enlisted 
in  the  first  line  of  America's  de- 

fense on  land,  on  sea  and  in  the 
air",  Mr.  Sarnoff  said  the  com- 

pany has  received  defense  orders 
and  commitments  amounting  to  ap- 

proximately $36,500,000  and  calling 
for  some  11,000,000  man-hours  of 
work  in  the  RCA  plants  at  Camden, 
Harrison  and  Indianapolis. 

In  addition,  he  said,  work  on  some 
of  the  large  contracts  has  been  di- 

vided with  as  many  as  109  sub-con- 
tractors. To  supply  the  Army  and 

Navy  with  radio  and  electronic 
products  while  continuing  to  pro- 

vide for  the  normal  requirements 
of  the  public  has  called  for  expan- 

sion of  manufacturing  facilities  and 
purchases  of  materials  far  beyond 

the  company's  normal  require- 
ments, with  corresponding  abnor- 

mal cash  expenditures,  he  stated, 
which  were  met  by  borrowing  $15,- 
000,000  for  five  years  at  11/2%. 

Monopoly  Report 

Giving  passing  mention  to  the 
FCC's  chain-monopoly  regulations 
in  an  addenda  to  his  report,  Mr. 

Surnoff  emphasized  the  company's 
activity  in  supplying  defense  de- 

mands for  manufactured  equipment 
and  technical  service.  He  indicated 
that  the  pressure  of  these  defense 
orders  might  force  a  slow-down  in 
supplying  the  private  domestic 
needs  for  radio  equipment,  includ- 

Nazis  Paid 

ASKED  by  a  stockholder  at 
RCA's  annual  meeting  last 
Tuesday  if  the  company  had 
been  paid  for  the  trans-At- 

lantic messages  sent  collect 
to  the  Nazi  government  by 
American  citizens  a  few 
months  ago  in  response  to 
an  offer  made  on  the  Nazi 
shortwave  broadcasts  to  this 
country,  Mr.  Sarnoff  replied 
that  he  was  glad  to  say  that 
the  bill  had  been  paid  in  full. 

ing  television  transmitters  and  re- 
ceivers. 

"RCA,  the  pioneer  in  television 
research  and  development  in  the 
United  States,  has  always  been  and 
is  today  a  believer  in  the  possi- 

bilities of  the  transmission  of  sight 
through  radio,"  Mr.  Sarnoff  de- 

clared. "The  company  is  engaged 
in  reviewing  the  whole  subject  of 
television  in  the  light  of  the  new 

order  just  issued  by  the  FCC.  Im- 
portant new  factors  which  now 

must  be  considered  are  the  increas- 
ing demands  upon  our  facilities  and 

technical  experts  made  by  the  re- 
quirements of  national  defense,  and 

the  matter  of  priorities,  which  may 
affect  the  establishment  of  new 
services. 

"We  may  have  to  divert  engi- 
neering, facilities  and  labor  more 

and  more  from  normal  work  to 
operations  essential  to  the  national 
interest;  we  may  have  to  work  un- 

der reduced  allotment  of  materials 
in  order  to  complete  our  obligations 
to  defense.  We  cannot  foresee  today 
the  further  demands  that  may  be 

made  upon  us." A  resolution  asking  Congress  to 

investigate  the  FCC's  chain-monop- 
oly action  was  proposed,  during  the 

meeting  but  was  withdrawn  after 
Mr.  Sarnoff  explained  that  not  only 
RCA  and  NBC,  but  the  entire 
broadcasting  industry,  is  involved. 
He  added  that  Mark  Ethridge,  rep- 

resenting the  industry,  was  re- 
ported to  be  seeing  President Roosevelt  that  day. 

"We  should  wait  for  his  report 
before  asking  for  Congressional 
action",  he  declared. 

Music  Situation 

Asked  about  the  ASCAP  situa- 
tion, Mr.  Sarnoff  called  on  Niles 

Trammell,  NBC  president,  who 

briefly  reviewed  NBC's  reasons  for 
not  accepting  the  license  offered 
by  ASCAP  last  year  and  its  partici- 

pation in  the  establishment  of  BMI 
as  an  alternative  source  of  music. 

Explaining  that  NBC  holds  approx- 
imately 10%  of  BMI  stock,  Mr. 

Trammell  said  that  NBC  had  paid 

$189,783  to  BMI  for  stock  and  li- cense fees  for  the  year  ending 
April  1,  1941,  and  is  obligated  to 
pay  BMI  $200,388  for  the  second 

year. 

Since  the  acceptance  of  Govern- 
ment   consent    decrees    by  both 
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WLW.  Cineiiinati,  luis  inaugurrttecl 
77ic  Vnlaf  <if  tlic  Press,  a  weekly  fea- 

ture designed  to  reflect  public  opinions 
of  the  Midwest  as  expressed  by  edi- 

torials of  the  leading  newspapers  of 
the  region.  Heard  Sundays  at  9  -.30  p.m. 
EST.  The  series,  which  consists  of  ex- 

cerpts quoted  verbatim  from  the  edi- 
torials, eacli  qnoled  by  name,  features 

Peter  Grant,  WI.W  news  commentator 
and  Elizabeth  ISemis,  woman's  com- mentator for  the  station. 

WCKY,  Cincinnati,  effective  with  time 
changes,  will  go  on  the  air  each  week- 
<lay  morning  at  •"),  the  earliest  the  sta- 

tion has  ever  signed  on.  Gittin'  Up Time,  with  hillbilly  music,  will  go  on 
the  first  45  minutes  followed  by  Hot 
Coffee,  which  features  Al  Clauser  and 
his  Oklahoma  Outlaws,  Don  Dean's farm  news  and  Gordon  Gray  as  m.c, 
from  5  :45  to  7. 

NEW  studios,  occupying  3,000  square 
feet  of  floor  space  in  the  Fairmont 
Hotel,  atop  Nob  Hill  in  San  Francisco, 
for  KGEI.  the  General  Electric  short- 

wave station,  are  expected  to  be  com- 
pleted by  June  1,  E.  T.  (Buck)  Harris, 

station  manager,  reports. 

WCAU,  Philadelphia,  will  begin  con- struction on  May  19  of  a  new  RCA 
1-G.  1  kw.  transmitter  to  be  used  for 
auxiliary  purposes,  it  was  announced 
by  technical  director  John  G.  Leitch. 
Installation,  recently  approved  by  the 
FCC,  will  be  completed  on  November 
19.  The  new  auxiliary  transmitter 
will  complement  the  new  WCAU 
50-kw.  RCA  high  fidelity  transmitter 
which  is  being  erected  at  a  new  site 
in  Moorestown,  N.  J. 

CKWX,  Vancouver,  B.  C,  and  short- wave station  CKFX.  on  April  28 
broadcast  the  air  raid  precautions 
demonstration  staged  in  New  West- 

minster's Queen's  Park  Arena.  The demonstration  was  realistically  staged 
with  sounds  of  fighter  planes,  bomb 
explosions,  sirens  and  the  confusion 
of  those  on  the  ground. 

lit  i, 

-  '    V.  F\ouv  to  Ma^;^ 

WILL  m/  $€LL  IT  ? 

A  BIG  appetite  is  fine  .  .  .  when  you  can  afford 

to  satisfy  it.  And  the  folks  in  "America's 
Money  Belt"  are  happy  about  the  whole 
thing,  when  they  get  up  from  the  table.  For 
flour  alone  they  spend  enough  to  ransom  a 
king,  and  a  couple  of  dictators  for  good 
measure. 

Why  not  step  right  up  and  mix  yourself 

a  batch  of  the  dough  that  makes  the  "Money 
Belt  "  the  nation's  best  bet  for  advertisers? 
The  recipe  calls  for  one  medium  .  .  .  the  four- 
way  voice  of  The  Cowles  Stations,  specially 

prepared.  We're  doing  it  for  others,  every 
day.  Write,  we'll  tell  you  the  secret. 

WHICH  OF  THESE 
DO  YOU  SELL? 

Annual  Retail  Sales  in 
"America's  Money  Belt" 

Canned 
Fish  .  .  .510,188,579.30 

All 
Cereals  .  21,396,016.64 

Canned 
Milk  .  .  27,370,565.09 

Shortenings  (Vegetable 
and  Salad  Oils )    (  not including 

lard)  ..  31,209,919.20 
All  Perfumes  and 
Cosmetics  17,215,412.46 

All  Soaps.  39,197,765.40 
All  Canned  Fruit  and 

Vegetables  47,73 1,97 1.20 
Tobacco    .  85,649,799.31 

7th  Division  Session 
DISTRICT  SALES  MEETING  of 
the  Sales  Managers'  Division  of the  Seventh  District  NAB  took 
place  May  2  at  the  Biltmore  Hotel, 
Dayton,  O.  In  addition  to  taking 
up  routine  problems,  the  25  com- mercial managers  who  attend,  were 
addressed  by  Robert  Dunville  gen- 

eral sales  manager  of  WLW,  who 
spoke  on  merchandising,  and  Leo 
Schumacher,  director  of  sales  edu- 

cation, for  the  National  Cash  Reg- 
ister Co,,  who  gave  a  pep  talk  on 

sales.  As  a  new  feature,  the  meet- 
ing auditioned  success  shows  pre- 

sented by  the  various  managers. 

WFMJ,  Youngston,  O.,  scored  a  hit 
during  the  six-day  showing  of  the Builders  Assn.  Home  Show  in  that 
community  when  it  presented  the  RCA 
portable  television  demonstration.  Open 
daily  2-11  p.m.,  the  WFMJ  television theater  with  a  600  capacity  was 
jammed  dui'ing  the  entire  stay.  Local social  organizations,  the  Boy  Scouts, 
Camp  Fire  Girls  and  other  civic 
groups  presented  televised  programs. 
WGBI,  Scranton,  was  presented  with 
a  testimonial  of  appreciation  at  a  re- 

cent meeting  of  the  Koch-Conley  Post 
121  of  the  American  Legion.  The 
gesture  was  the  result  of  the  numerous 
services  advanced  by  WGBI  on  behalf 
of  the  Legion.  The  meeting  was  broad- cast and  the  testimonial  acknowledged 
by  Chief  Announcer  Bill  Pierce. 

WLOL,  Minneapolis,  has  secured  spon- sorship for  practically  every  angle  of 
its  baseball  broadcasts  this  season. 
Harry  McTigue,  General  Mills'  ace sports  commentator,  arrived  from  Flor- ida the  first  week  in  April  to  give  a 
play-by-play  of  both  day  and  night 
games  of  the  Minneapolis  Millers, 
sponsored  jointly  by  General  Mills  and 
Socony-Vacuum.  These  will  be  fed  to 
the  Minnesota  Network.  Brownie  Bev- 

erage Co.,  distributor  of  Brownies  Root 
Beer  and  Sprig,  has  bought  a  ten-min- 

ute strip  before  the  ball  games  fea- 
turing McTigue  in  Baseiall  Chatter 

from  the  dugout.  Shaw  Motor  Co.,  dis- tributor of  Cadillacs,  has  bought  daily 
baseball  scores  by  Jerry  Harrington. 
In  case  of  rain.  Western  Life  Insur- 

ance Assn.  has  purchased  all  baseball 
spots  for  a  special  musical  program 
and  baseball  score  review. 

KLZ,  Denver,  has  completed  arrange- ments for  a  summer  series  of  remote 
orchestra  programs  from  Lakeside 
Amusement  Park,  where  name  bands 
play  during  the  summer.  In  addition 
to  regular  dance  remotes,  KLZ  has 
made  arrangements  to  hold  its  annual 
fan  picnic  at  the  park.  Admission  is 
by  tickets  given  free  by  KLZ  spon- sors and  all  concessions  and  rides  are 
free  or  half  price.  A  KLZ  talent  show 
is  given  during  the  afternoon  and  the 
station  also  gives  away  free  refresh- 

ments and  a  pony  to  some  lucky 
youngster. 
IN  VIEW  of  the  rising  importance  of 
general  industrial  relations  and  strikes 
in  the  news,  WMCA,  New  York,  is 
presenting  a  thrice-weekly  quarter- hour  Labor  News  program,  featuring 
Elmer  F.  Andrews,  former  Federal 
Wage-IIour  Administrator,  as  com- mentator. 

WNBC,  New  Britain,  Conn.,  broke 
ground  last  week  for  its  new  trans- mitter at  Newington,  Conn.  The  new 
station,  equipped  as  a  5,000-watter and  modern  in  every  detail,  will  be  of 
brick  and  mosaic.  There  will  be  a 
transmitter  room,  apparatus  room, 
workshop,  emergency  power  plant,  as 
well  as  living  quarters  for  the  engi- 

neers. Some  of  the  high-power  equip- 
ment will  be  in  a  concrete  vault  under 

the  apparatus  room.  Rogers  Holt  is 
chief  engineer. 

WLAC,  Nashville,  covered  all  phases 
of  the  opening  of  the  new  Vultee  Air- craft Co.  plant  last  week.  Flying  high 
over  the  scene  in  one  of  the  Vultee 
observation  planes,  Tim  Sanders  gave 
a  bird's-eye  view  of  the  great  plant, 
while  earlier  in  the  day  a  WLAC  mike 
was  at  the  field  when  Wendell  L.  Will- 
kie  arrived  by  plane  to  take  part  in 
the  ceremonies.  Christening  of  the 
first  bomber  to  come  off  the  Vultee 
assembly  lines  was  a  highlight,  with 
the  climax  coming  when  WLAC  fed 
Willkie's  speech  to  the  entire  CBS. 
WIRE,  Indianapolis,  has  increased  its 
Farm  &  Home  program  to  a  full  hour. 
Dick  Stone,  Hoosier  food  expert,  has 
been  added  to  the  show  which  features 
Pete  French  as  m.c,  the  WIRE  Farm- 

hands, and  complete  market  and 
weather  reports.  Program  is  heard 
Monday  through  Saturday,  11 :30- 12  :80  noon. 

KWKH,  Shreveport,  La.,  recently  sent 
its  mobile  tmit  to  Camp  Hulen,  'Texas, 
where  a  large  percentage  of  selectees 
from  the  Shreveport  area  are  in  train- 

ing, to  interview  officers  and  men  in 
a  series  of  transcribed  15-minute 
programs.  Questions  dealt  more  with 
the  human  side  of  Army  life — those  the 
folks  back  home  would  like  to  have 
answered.  The  men  were  even  per- 

mitted to  send  greetings  to  relatives 
and  friends  via  the  discs.  The  pro- 

gram department  of  KWKH  arranged 
for  these  relatives  and  friends  to  be 
present  in  the  studios  at  the  broadcasts 
to  be  interviewed  for  the  benefit  of  the 
boys  listening  at  Camp  Hulen. 

WLS,  Chicago,  had  recording  equip- 
ment set  up  in  Chicago's  Post  Office when  the  first  buyer  of  a  Defense 

Bond  in  Chicago  appeared  at  the  win- 
dow to  make  his  purchase.  Mel  Gal- 

liart,  announcer  of  WLS,  interviewed 
the  purchaser  and  introduced  him  to 
Postmaster  Kruetgen  who  congratu- 

lated the  first  investor.  The  Postmaster 
then  described  the  various  types  and 
costs  of  the  new  bonds  and  encour- 

aged WLS  listeners  to  cooperate  in 
purchasing  same. 
LARGEST  CROWD  ever  to  attend  a 
lecture  in  Kansas  City,  assembled  in 
Municipal  Stadium  when  KMBC 
brought  William  L.  Shirer,  former 
CBS  Berlin  news  chief,  to  the  city 
for  a  public  lecture.  The  venture  was 
undertaken  as  a  test  of  the  station's 
ability  to  promote  such  an  event 
through  its  own  medium  solely.  The 
7,000  people  were  brought  by  plugs  of 
spot  announcements,  some  of  which 
employed  transcribed  exerpts  from 
various  news  reports  by  Shirer  from Germany. SQQQ 
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RAYMOND  RUBICAM,  chairman 
of  the  board  of  Young  &  Rubicam,  New 
York,  will  be  one  of  the  speakers  at 
the  May  28  session  of  the  Advertising 
Federation  of  America  convention  in 
Boston.  Feature  of  this  session,  de- 

voted to  "What  Does  Advertising  Face 
in  the  World  of  Tomorrow,"  will  be  a 
two-way  shortwave  broadcast  with 
London,  as  arranged  by  NBC. 

DON  WALLACE,  formerly  continuity 
writer  of  Pedlar  &  Ryan,  New  York, 
has  joined  the  radio  department  of 
McCann-Erickson,  New  York. 

GREGORY  WILLIAMSON,  radio  di- 
rector of  Pedlar  &  Ryan,  has  been 

elected  vice-president.  Other  execu- 
tives of  the  agency  that  have  been 

elected  vice-presidents  are  E.  C.  Brad- 
ley, D.  K.  Clifford,  F.  R.  Coutant,  J.  P. 

Hardie  and  A.  E.  McElfresh. 

JOHN  J.  CLAREY  Jr.,  foreign  ad- 
vertising manager  of  Bristol-Myers 

Co.,  New  York,  has  been  elected  presi- 
dent of  the  Export  Adv.  Assn.,  New 

York,  succeeding  Peter  St.  C.  Christie, 
director  of  international  sales  of  R.  B. 
Davis  Sales  Co.,  Hoboken,  N.  J. 

HARRY  ACKERMAN,  Hollywood 
producer  of  Young  &  Rubicam  on  the 
CBS-Gulf  Screen  Guild  Theatre,  spon- 

sored by  Gulf  Oil  Corp.,  will  take  a 
Caribbean  cruise  before  reporting  to 
the  agency's  New  York  office  to  as- 
surne  charge  of  all  ma.ior  shows  origi- 

nating from  that  city  during  the  sum- 
mer. He  will  return  to  the  West  Coast 

in  August  to  prepare  the  Gulf  program 
for  another  season.  Ackerman  is  ac- 
eomiianied  on  the  cruise  by  his  radio- 
actress  wife,  Mary  Shipp. 

H.  H.  DOBBERTEEN,  head  of  the 
media  department  of  Benton  &  Bowles, 
since  1938,  has  been  elected  a  vice- 
president.  With  the  agency  since  1936, 
Mr.  Dobberteen  was  formerly  asso- 

ciated with  Brooke,  Smith  &  French, 
Detroit.  It  was  also  announced  by  the 
agency  that  the  radio  time-buying 
division  has  been  merged  into  the 
media  division  ;  effective  May  3. 

LAWRENCE  O.  HOLMBERG,  man- 
ager of  the  Chicago  office  of  J.  Stirling 

Getcbell  Inc.,  married  Lura  P. 
Schreiner,  same  city,  April  26.  Holm- 
berg  will  return  to  his  desk  May  26 
following  a  Mexico  and  West  Coast 
honeymoon. 

ROY  A.  FRANKE,  formerly  produc- 
tion manager  of  Burns-Hall  Agency, 

has  .ioined  Bert  S.  Gittens  Adv.,  Mil- waukee. 

CHARLES  DILDAY,  formerly  sales 
promotion  and  advertising  manager  of 
the  A,!ax  Rubber  Co.,  has  been  ap- 

pointed radio  director,  and  Kenneth 
W.  Sickinger,  formerly  identified  with 
direct  mail  services  in  Chicago  and  the 
display  departments  of  midwest  news- 

papers, has  joined  the  retail  merchan- 
dising department  of  Western  Adv. 

Agency,  with  offices  in  Racine,  Wis., 
and  Chicago,  according  to  an  announce- 

ment by  G.  B.  Gunlogson,  president  of 
the  organization. 

HAROLD  ANDERSON,  vice-Dresi- 
ident  of  McCann-Erickson,  San  Fran- 

cisco, and  account  executive  on  Stand- ard Oil  Co.  of  California,  has  been 
transferred  to  the  firm's  New  York office. 

MARIGOLD  CASSIN,  for  a  number 
of  years  radio  director  of  the  San 
Francisco  office  of  Erwin,  Wasey 
&  Co.,  is  resigning  May  15  to  free- 

lance in  radio  production  and  adver- 
tising. She  will  handle  several  Erwin- 

Wasey  radio  accounts. 

H.  V.  PETERSEN,  radio  executive 
of  James  Fisher  Co.  Ltd..  Montreal, 
has  joined  the  Montreal  office  of  Stan- 
field  &  Blaikie  Ltd.  He  was  formerly 
with  the  Montreal  office  of  Lord  & 
Thomas  of  Canada,  Ltd. 

AAAA  Group  Elects 
CENTRAL  COUNCIL  of  the 
American  Association  of  Advertis- 

ing Agencies,  which  met  May  2  at 
333  N.  Michigan  Ave.,  Chicago, 
elected  John  M.  McDonald,  treas- 

urer of  the  Buchen  Co.,  Chicago, 
chairman;  Arthur  R.  Mogge,  presi- 
ident  of  Arthur  R.  Mogge  Inc.,  Chi- 

cago, vice-chairman,  and  R.  J. 
Scott,  partner  of  Schwimmer  & 
Scott,  Chicago,  treasurer.  Also 
elected  v^^as  a  board  of  governors 
comprising  of  Mr.  Scott,  K.  Laird, 
account  executive  of  Young  &  Rubi- 

cam, Chicago;  Leon  F.  Hussey, 
vice-president  of  Fuller  &  Smith  & 
Ross,  Cleveland;  C.  W.  Brooke, 
vice-president  and  treasurer  of 
Brooke,  Smith,  French  &  Dorrance, 
Detroit.  Carry-over  members  of  the 
board  include  J.  H.  Jameson,  vice- 
president  of  McCann-Erickson,  Chi- 

cago; Melvin  Brorby,  vice-presi- 
dent of  Needham,  Louis  &  Brorby, 

Chicago;  G.  B.  Gunlogson,  presi- 
dent of  Western  Adv.  Agency,  Ra- 
cine and  Chicago;  Mr.  McDonald 

and  Mr.  Mogge. 

ETHEL  H.  GREGORY,  formerly  ra- 
dio copywriter  of  Lord  &  Thomas  and 

Ruthrauff  &  Ryan,  New  York,  has 
joined  the  radio  department  of  Sher- 

man K.  Ellis  &  Co.,  New  York. 

FLORENCE  RYDER,  production 
supervisor  of  Young  &  Rubicam,  re- 

signed effective  May  2. 

LAWRENCE  WYNN,  freelance  radio 
writer  and  producer,  has  been  appoint- 

ed radio  director  of  H.  A.  Salzman 
Adv.,  New  York. 

ALBERT  SCHNEIDER  has  resigned 
from  Columbia  Management  Inc., 
Hollywood  talent  agency,  to  handle 
Orson  Welles  exclusively. 

CESANA  &  ASSOC.,  San  Francisco 
agency,  has  established  Hollywood  of- fices at  6518  Selma  Ave.  Renzo  Cesana 
is  manager.  Telephone  is  Hollywood 8155. 

PAUL  R.  BAUGH,  formerly  executive 
vice-president  of  Blaker  Adv.  Agency, 
New  York,  has  joined  Erwin,  Wasey  & 
Co.,  New  York,  in  an  executive  capac- ity. 

KELLY,  NASON,  New  York,  has 
moved  from  30  Rockefeller  Plaza  to 
247  Park  Ave.  Telephone  is  Columbus 5-6300. 

WAXELBAUM  &  Co..  New  York,  has 
moved  to  132  W.  43d  St.  Telephone 
number  is  Pennsylvania  6-0043. 
METROPOLITAN  ADV.  AGENCY, 
New  York,  which  celebrates  its  40th 
anniversary  this  year,  has  moved  to  55 
W.  44th  St.  Telephone  number  is  Mur- 

ray Hill  2-2220. 
J.  W.  PEPPER  Inc.,  New  York,  has 
moved  to  1  East  42d  St.  Telephone  is 
Murray  Hill  2-4650. 

New  Trial  Ordered 
REVERSING  a  previous  dismissal, 
the  Appellate  Division  of  the  New 
York  Supi-eme  Court  on  May  3  or- dered a  new  trial  in  the  $250,000  libel 
suit  brought  by  Attorney  Moses  Pola- 
koff  against  CBS,  American  Tobacco 
Co.  and  Edwin  C.  Hill.  Polakolf  claims 
he  was  libeled  by  Hill  on  a  WABC, 
New  York,  broadcast  Aug.  12,  1937, 
in  a  comment  on  the  trial  of  Lucky 
Luciano,  for  whom  Polakoff  was  act- 

ing attorney. 

STEWART-WARNER  Corp.,  Chi- 
cago, on  June  30  will  pay  a  bonus  con- 

sisting of  one  week's  (40  hours)  salary 
to  weekly  and  hourly  employes  in  all 
its  factories  and  branches,  who  have  a 
record  of  at  least  one  year's  uninter- 

rupted service.  Others  will  receive  pro- 
portionate payments. 

KMPC  Leaving  CBS 
SEVERANCE  of  its  affiliation 
with  CBS  is  being  undertaken  by 
KMPC,  Beverly  Hills,  Gal.,  owned 
by  G.  A.  (Dick)  Richards.  Using 
KMPC  as  a  secondary  outlet,  CBS 
has  been  routing  sustainers  and  a 
few  commercials  over  the  station 
which  couldn't  be  handled  on  KNX, 
Hollywood.  Object  of  the  friendly 
break,  it  is  understood,  is  to  enable 
the  station  to  strike  better  deals 
with  unions  as  an  independent,  un- 

affiliated station.  Robert  O.  Rey- 
nolds, manager  of  KMPC,  has  been 

ordered  to  cut  the  overhead,  but 
encountered  objections  from  the 
musicians  union  when  he  sought  to 
eliminate  the  six-man  orchestra  in 
favor  of  an  organist.  KMPC  was 
included  in  the  deal  with  Richards' owned  WGAR,  Cleveland,  and 
WJR,  Detroit,  when  those  stations 
signed  with  CBS  after  NBC  sought 
to  add  the  latter  to  its  network. 

Katz  at  St.  Louis 

THE  KATZ  AGENCY,  national 
advertising  representatives,  will 
have  a  staff  of  five  at  the  NAB  con- 

vention May  12-15,  headquartering 
at  the  Statler  Hotel.  These  will  in- 

clude Eugene  Katz,  New  York; 
Steve  Rintoul,  New  York;  Lowell 
Jackson  and  Stanley  Ruelman,  Chi- 

cago, and  Gordon  Gray,  Kansas City. 

TURNER  Co.,  Cedar  Rapids,  la.,  has 
named  W.  D.  Lyon,  of  W.  D.  Lyon 
Adv.  Co.,  same  city,  to  head  the  ad- 

vertising department  in  charge  of  Tur- 
ner microphones  and  vibrators.  Garnet 

L.  Ramsey  has  been  appointed  to 
handle  the  vibrator  export  market. 
Exporting  of  microphones  will  remain 
under  the  direction  of  Ad  Auriema, 
New  York. 

MEETING  IS  HELD 

BY  15TH  DISTRICT 
SOME  of  the  problems  to  come 
before  the  NAB  Convention  in  St. 
Louis  were  previewed  by  members 
of  the  Fifteenth  District  of  the 

NAB,  comprising  Northern  Cal- ifornia, when  members  of  the  group 
met  recently  at  the  Palace  Hotel 
in  San  Francisco.  The  meeting  was 
called  by  Howard  Lane,  director  of 
the  15th  District,  and  business  man- 

ager of  the  McClatchy  Stations  in California  and  Nevada. 
Messages  from  President  Neville 

Miller,  C.  E.  Arney  Jr.,  Frank  Pel- 
legrin,  Arthur  Stringer  and  Russell 
Place,  all  of  NAB  headquarters, 
were  read  and  discussed.  Lieut. 
M.  O.  Atkinson,  of  the  public  re- 

lations office  of  the  Navy,  was  a 

guest  speaker,  as  was  Chief  Yeo- man Howard  N.  Smith,  U.  S.  Navy 
Recruiting  Office,  publicity  section 
and  Commander  S.  S.  Reynolds,  U. 
S.  Navy,  officer  in  charge  of  Navy 
Recruiting  in  Northern  California. 

Station  managers  and  executives 
who  attended  were:  Arthur  West- 
lund,  KRE;  Howard  Walters, 
KDON;  Wilt  Gunzendorfer,  KSRO; 
Lincoln  Dellar,  KSFO;  Clifton 
Howell,  KSFO;  Ralph  R.  Brunton, 
KJBS-KQW;  William  Ryan,  KPO- 
KGO;  William  B.  Smullin,  KIEM; 

Clyde  Coombs,  KARM;  John  Brun- ton, KQW;  Will  Thompson  Jr., 
KROY;  Haan  J.  Tyler,  KSFO; 
Harold  H.  Meyer,  KYA,  and  Lane. 

WILLIAM  PRICE,  for  six  years  edi- 
tor and  publisher  of  Hardin  County Enterprise  in  Elizabethtowu,  Ky., 

which  he  sold  last  Nov.  1,  has  applied 
for  a  new  local,  250  watts  on  1490  kc, 
in  Elizabethtown.  Application  is  con- tingent on  WDNC.  Durham,  N.  C, 
moving  to  another  frequence 

W  F  B  L 
SYRACUSE,    N.  Y. 

•  'Member  Basic  Network 
Columbia  Broadcasting  System 

FREE  &  PETERS,  Inc.,  ExcinsivE  national  rephesentatives 
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SPRAGUE,  WARNKR  &  Co.,  Chicago 
(food  products),  to  Newby,  Peron  &  Flit- 
craft,  Chicago.  Radio  will  be  used. 
MURPHY  PRODUCTS  Co.,  Burlington, 
Wis.  (livestock  and  poultry  feed),  to 
Critchfield  &  Co.,  Chicago.  Currently  run- 

ning five-weekly  one-minute  spot  announce- 
ments on  WLW.  Cincinnati,  and  KMA. 

Shenandoah.  la.  ;  weekly  half-hour  program 
entitled  Real  Farm  Folks  on  WDAY.  Fargo, 
the  Minnesota  network  and  WMT,  Cedar 
Rapids,  la. 
DAWN  PUBLISHING  Co..  New  York,  to 
W.  L.  Gleeson  &  Co.,  Riverside.  Cal.  Cur- 

rently sponsoring  a  quarter-hour  tran- 
scribed program  on  34  stations,  expansion 

to  more  than  100  stations  in  this  country, 
Canada  and  Australia  is  planned. 

PURE  MILK  CHEESE  Co..  Chicago  (Gold- 
N-Rich  cheese)  to  Howard  Schendorf  & 
Assoc.,  same  city.  May  use  radio  in  fall. 

QUAKER  OATS  Co.,  Chicago,  has  ap- 
pointed Ruthrauff  &  Ryan,  same  city,  to 

handle  advertising  on  its  new  Oaties.  a 
ready-to-eat  oat  cereal.  Radio  is  e.xpected  to 
figure  in  future  plans. 

TOWNE  TALK  Co..  Los  Angeles  (Towne 
Toppings,  dessert  frosting),  to  Robert 
Smith  Adv.  Agency,  Los  Angeles.  Radio 
being  considered  with  other  media. 

DOUGLAS  OIL  Co.,  Los  Angeles,  to  H.  W. 
Kastor  &  Sons,  Chicago.  Plans  Southern 
California  and  Washington  60-day  spot  an- 

nouncement test  campaign  starting  June 15. 

WILCO  Co.,  Los  Angeles  (shoe  dressing), 
to  Elwood  J.  Robinson  Adv.  Agency,  Los 
Angeles.  Will  use  daily  participation  in 
Andy  &  Virginia  on  KMPC,  Beverly  Hills, 
Cal.,  starting  after  May  15. 
CHARLES  G.  NESSLER  Co.,  New  York 
(Firefly  Bubbling  Hair  Rinse),  to  Kleppner 
Inc.,  N.  Y.  Said  to  use  radio. 

COMMANDER  LARABEE  MILLING  Co., 
Minneapolis  (Airy  Fairy  cake  flour)  to 
C.  Wendel  Muench  &  Co.,  Chicago. 

WETHERBY-KAYSER  SHOE  STORES, 
Los  Angeles  to  Sidney  Garfinkel  Advertis- 

ing Agency,  San  Francisco. 
BREWING  CORP.  OF  AMERICA,  Cleve- 

land, Ohio,  to  Hubbell  Adv.  Agency,  Cleve- land. 

GORDON  BAKING  Co.,  Detroit,  to  Geyer, 
Cornell  &  Newell,  Detroit. 
PILOT  RADIO  Corp.,  Long  Island  City, 
N.  Y..  to  Grey  Adv.  Agency,  N.  Y. 
REPUBLIC  STEEL  Co.,  Cleveland,  to 
Baker  &  Baker  &  Assoc.,  Cleveland  (for 
Toncan  Culverts,  Drainage  Products  adv.). 
VANCOUVER  EXHIBITION  ASSN.,  to 
.1.  J.  Gibbons  Ltd.,  Vancouver,  B.  C.  News- 

papers, radio,  outdoor,  transit  space  and 
direct  mail  will  be  used. 

NAB  Ready  For  Meeting 
{Continued  from  page  20) 

discussion  include  headliners  on  the 
national  scene.  They  are  Major  Gen. 
Robert  C.  Richardson  Jr.,  public 
relations  director  of  the  Army; 
Comdr.  H.  R.  Thurber,  public  re- 

lations officer  of  the  Navy;  FCC 
Chairman  James  Lawrence  Fly, 
who  also  heads  the  Defense  Com- 

munications Board;  Lowell  Mellett, 
director  of  the  Office  of  Govern- 

ment Reports  and  the  President's 
No.  1  public  relations  advisor. 
The  pre-convention  activity,  aside 

from  the  special  meetings  which 
have  been  or  may  be  scheduled  by 
the  networks,  actually  began  Sun- 

day. The  NAB  Public  Relations 
Committee,  headed  by  Edward 
Klauber,  executive  vice-president 
of  CBS,  planned  a  session  to  con- 

sider his  prospectus  for  the  crea- 
tion of  a  $500,000  "grass  roots" 

campaign  to  indoctrinate  the  pub- 
lic with  the  philosophy  and  pur- 

pose of  radio  by  the  American 

plan. This  project  already  has  aroused 
some  opposition  and  an  alternative 
plan,  to  create  a  separate  depart- 

ment within  the  NAB  to  carry  on 
this  type  of  work,  probably  will  be 
projected  either  to  the  committee 
or  to  the  convention  itself.  It  is 
certain  to  arouse  floor  discussion 
because  it  ties  into  the  whole  ques- 

tion of  the  industry  move  to  head 
off  the  trend  toward  more  and  more 
regulation  without  public  under- 

standing or  participation. 
Golf  Tournament 

The  BMI  board  of  directors, 
headed  by  President  Neville  Miller, 
meets  Sunday  evening,  after  which 
NBC  holds  its  affiliate  session,  at 
which  time  Niles  Trammell  will 

make  a  pronouncement  on  NBC's 
position  with  regard  to  the  net- 

work monopoly  order. 
The  Monday  session  is  given 

over  entirely  to  committee  and  sub- 
sidiary organization  activity,  as 

well  as  the  golf  tournament  for 
the  BROADCASTING  Trophy.  Although 
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EDWARD  RETRY  &-  CO.,  NATIONAL  REPRESENTATIVE 

the  tournament  is  scheduled  for 
2:30  p.m.  on  the  official  agenda, 
foursomes  teeing  off  in  advance  of 
that  time  will  be  regarded  as  qual- 

ified entries,  it  has  been  ruled  by 
the  golf  committee. 

In  addition  to  the  national  de- 
fense session  Tuesday,  the  reports 

of  the  various  NAB  departments 
will  be  delivered,  including  the  an- 

nual report  of  President  Miller. 
Group  meetings  will  be  held  that 
afternoon,  and  will  include  those  of 
IRNA,  NIB,  sales  managers  group, 
clear  channel  group,  regional  chan- 

nel group  and  local  channel  group. 

Following  the  practice  estab- 
lished last  year,  breakfast  sessions, 

with  NAB  staff  directors  presiding, 
will  be  held  Wednesday  and  Thurs- 

day. These  will  begin  at  8:30  and 
include  national  defense,  with  Ed- 

ward M.  Kirby,  NAB  director  of 
public  relations  and  chief  of  the 
radio  branch  of  the  War  Depart- 

ment, presiding;  broadcast  adver- 
tising, with  Frank  E.  Pellegrin  pre- 

siding; engineering  round  table, 
conducted  by  Lynne  C.  Smeby,  NAB 
director  of  engineering;  foreign 

language  broadcasting,  with  Pres- 
ident Miller  presiding;  law  round 

table,  led  by  Russell  P.  Place;  la- 
bor, wages  and  hours,  with  Joseph 

L.  Miller,  NAB  labor  relations  di- 
rector, in  charge;  and  research,  pre- 

sided over  by  Paul  F.  Peter,  NAB 
director  of  research. 

The  Wednesday  business  session 
will  be  given  over  primarily  to 
copyright.  With  President  Miller 
wielding  the  gavel,  reports  will  be 
made  on  BMI  by  Sydney  M.  Kaye, 
vice-president  and  general  counsel; 
Merritt  E.  Tompkins,  vice-president 
and  general  manager,  and  Carl 
Haverlin,  station  relations  director. 

BMI  Formula 

The  music  situation  discussion 
will  be  continued  in  the  afternoon, 
and  it  is  expected  that  BMI  will 
project  its  formula  for  compliance 
with  the  consent  decree,  providing 
both  a  per-program  and  blanket  li- 

cense method.  The  ASCAP-MBS 
proposal  also  will  be  taken  apart 
during  these  sessions.  Copyright 
insurance,  recording  standards  and 
the  daylight  saving  time  issue  will 
be  covered  at  the  closing  session 
Wednesday  afternoon. 

An  evening  session  on  Wednes- 
day, beginning  at  8:30,  to  discuss 

the  radio  spectrum,  also  has  been 
scheduled.  Facsimile,  FM,  television 
and  international  shortwave  broad- 

casting will  be  covered. 

At  the  concluding  session  Thurs- 
day, there  will  be  the  breakfast 

roundtables.  The  regular  business 
session  will  cover  commercial  as- 

pects, including  code  provisions, 
the  unit  plan  of  volume  measure- 

ment, broadcast  advertising,  and  a 
speech  by  Col.  Willard  Chevalier, 
publisher  of  Business  Week,  on 
planning  for  post-war  business. 

At  the  afternoon  session,  to  be 
presided  over  by  Samuel  R.  Rosen- 

baum,  president  of  WFIL,  chair- 
man of  IRNA  and  chairman  of  the 

NAB  labor  committee,  labor  prob- 
lems will  be  covered.  Joseph  L. 

Miller,  NAB  labor  relations  direc- 
tor, will  open  the  discussion. 

Election  of  six  directors  at  large 
and  the  network  directors  will  oc- 

cur at  the  late  afternoon  session, 
along  with  balloting  on  the  selec- 

tion of  the  1942  convention  city. 
The  business  sessions  of  the  con- 

vention are  slated  to  close  with  the 
adoption  of  resolutions.  The  annual 
convention  banquet  will  be  held  in 
the  New  Jefferson  Hotel  at  7:45p.m. 

The  newspaper-radio  committee, 
at  the  call  of  Chairman  Hough,  will 
meet  on  Friday  morning  at  the  New 
Jefferson.  This  will  be  followed  by 
a  morning  session  of  the  newly 
elected  board  of  directors. 

WMAZ,  WCAX  Receive 
Grants  to  Boost  Power 

WMAZ,  Macon,  Ga.,  was  granted 
a  construction  permit  to  increase 
its  night  power  from  1,000  to  5,000 
watts,  with  an  increase  in  hours 
of  operation  from  limited  to  un- 

limited time  on  940  kc,  in  an  ac- 
tion announced  May  6  by  the  FCC. 

The  station  has  been  operating 
temporarily  with  reduced  power 
fulltime. 

WCAX,  Burlington,  Vt.,  was 
granted  a  construction  permit  to 
change  frequency  from  1230  kc. 
to  620  kc,  increase  its  power  from 
250  watts  to  1,000  watts  day  and 
night,  -with  a  transmitter  removal and  a  directional  antenna  for  day 
and  night  use. 

KFUN  Principals  File 
Petition  for  New  Station 

HAVING  earlier  in  the  year  sur- 
rendered a  construction  permit  for 

a  new  station,  KFUN,  in  Las 
Vegas,  Nev.,  the  principals  of  the 
now  extinct  Las  Vegas  Broadcast- 

ing Co.  Inc.  [Broadcasting,  Jan. 
13],  have  applied  to  the  FCC  for 
a  new  station  in  Las  Vegas,  N.  M. 

Applying  under  the  name  of Southwest  Broadcasters  Inc.  for 
250  watts  on  1230  kc.  are  Ernest 
Thwaites,  retired  railroad  executive 
residing  in  La  Jolla,  Cal.,  with  an 
82%  interest;  his  son,  Ernest  N. 
Thwaites,  formerly  connected  with 
KVSF,  Santa  Fe,  N.  M.,  16.6%; 
Dorothy  G.  Thwaites,  .7%. 

WTCN  Is  UnafEected 

THE  "realignment"  of  newspapers 
in  the  Twin  Cities,  under  which 
the  Star-Journal  and  Tribune  Co. 
will  be  holding  company  for  the 
city's  three  newspapers  [Broad- 

casting, May  5]  will  in  no  way 
affect  the  ownership  or  operation 
of  WTCN,  according  to  C.  T.  Hag- 
man,  general  manager.  The  St. 
Paul  Dispatch  and  Pioneer  Press, 
Ridder  newspapers,  continue  to  own 
50%  of  the  station,  and  the  F.  E. 
Murphy  estate  and  Kingsley  Mur- 

phy, stockholders  in  the  Minneapolis 
Tribune,  continue  to  own  the  re- mainder. 
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LIFE  CAN  BE 

A  THING  OF  BEAUTY, 

Mr.  Transcription  Buyer 

jjOHN  FlMEG-ANj 

u  y 

100K  at  John  Finegan,  for  instance. ..  Right  now  he's  sitting  on  top  of  a 
-i  mighty  ornery  Httle  problem — the  most  important  transcription  job 

he's  ever  run  into,  with  RUSH  signs  written  all  over  it! 

But  John  isn't  worried.  Ten  minutes  ago  he  put  his  formula  for  tough  ones 
into  action  by  picking  up  his  phone  and  giving  us  his  headache. 

And  he  knows  from  experience  that  there  won't  be  any  hitches  on  his  job. 

When  he  saunters  over  to  our  new  Columbia  Transcription  Service,  there'll 

be  a  studio  cleared  and  waiting  for  him.  All  the  equipment  he  needs — and 

it's  the  most  modern  in  the  world — will  be  at  his  exclusive  disposal  until 
he  has  finished  recording.  With  NO  DELAYS  or  INTERRUPTIONS. 

And,  incidentally,  he'll  get  as  slick  a  set  of  ultra  high-quality  transcriptions 

as  ever  dazzled  a  client.  Why  don't  you  join  John  in  the  ranks  of  Columbia's 

happy,  carefree  transcription  buyers?  Try  us  on  your  next  assignment — we 
have  studios  waiting  for  you  in  New  York,  Chicago  and  Hollywood. 

TRANSCRIPTIONS 

MADE  BY  THE  COLUMBIA  RECORDING  CORPORATION  •  A  SERVICE  OF 

THE   COLUMBIA  BROADCASTING  SYSTEM 
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REVIEW  OF  1940-41  ACTIVITIES  OF  THE  NAB 

PUBLIC  RELATIONS 
Ed  Kirby,  Director 

THE  ACCENT  of  radio's  public relations  is  on  1941  not  1940.  The 
industry  is  faced  with  a  war  emer- 

gency on  one  hand  and  a  regula- 
tory death  struggle  on  the  other. 

The  American  system  of  pri- 
vately owned  and  competitively 

operated  broadcasting  is  facing  the 
most  crucial  test  in  its  brief  but 
brilliant  20-year  record. 

For  every  consideration  of  self 
interest  must  be  submerged  in  serv- 

ice to  national  defense.  Radio  has 
a  twofold  mission :  To  keep  the  na- 

tion informed,  and  to  inspire  loy- 
alty of  country,  a  pride  in  the 

Army  and  Navy,  as  the  facts  war- 
rant. Its  mission,  also  is  to  open 

channels  of  trade  and  commerce, 
and  thus  justify  its  economic  ex- 

istence ;  to  interest  and  retain  large 
audiences  of  people  before  their 
loud  speakers  that  maximum  num- 

bers may  be  reached  instantly, 
when  information  must  be  relayed 
to  the  civilian  population  without 
loss  of  time  or  coverage — and  thus 
justify  its  social  being.  The  one 
makes   possible  the  other. 

It  must,  in  addition,  continue  to 
provide  opportunity  for  the  ex- 

pression of  honest  diversity  of  opin- ion and  ideas  in  accord  with  the 
democratic  principles  we  are  de- 

fending, that  truth  and  the  facts 
may  come  out,  upon  which  we  may 
base  a  course  of  common  action. 

At  the  same  time,  the  microphone 
must  be  denied  to  those  who  would 
foul  its  naturally  simultaneous 
unifying  character  by  promoting 
social,  racial  or  religious  strife  and 
discord;  it  must  be  denied  those 
whose  alien-inspired  demands  for 
broadcasting  time  are  for  no  other 
purpose  than  the  promotion  of 
civilian  and  military  hysteria  and 
confusion. 

Fortunately,  this  country  has 
seen  examples  of  both  types  of 
broadcasting  at  work  abroad. 

Again  we  know  that  what  does 
7iot  go  into  the  microphone  is  as 
important  as  what  does. 

The  beginning  and  end  of  all 
radio  problems  lies  in  the  character 
and  quality  of  program  service 
broadcast  and  heard. 

It  is  time  we  start  our  public 
relations  thinking  in  the  program 
department.  In  the  critical  days 
ahead,  new  and  greater  demands 

SINCE  the  194-0  convention  in  San 
Francisco,  the  NAB  and  all  its 
departments  have  had  a  busy  fiscal 
year,  as  evidenced  in  these  reviews 
of  the  activities  of  the  various 
NAB  divisions.  A  complete  report 

on  each  department^ s  activities 
will  be  offered  by  department  heads 
at  the  19^.1  convention  in  St.  Louis. 

are  going  to  be  placed  upon  the 
limited  hours  available  for  broad- casting. 

There  is  immediate  need  for  a 
broader  interchange  of  information, 
ideas  and  experiences  among  all 
stations  through  the  NAB.  There 
is  immediate  need  for  a  broader 
coordination  of  program  effort,  for 
an  expansion  of  contact  work  with 
press  and  other  media,  and  among 
all  social  and  governmental  agen- 

cies, telling,  interpreting,  design- 
ing the  story  of  radio.  There  is  im- mediate need  of  a  central  NAB 

clearance  agency  that,  from  the 
ever-increasing  multiplication  of 
demands,  program  priorities  may 
be  established  so  that  prime  time 
is  available  for  prime  purposes; 
that  the  right  time  is  not  given  to 
the  wrong  person  or  group. 

Throughout  the  past  year  a  con- 
sistent effort  has  been  made  to 

drive  home  the  importance  of  a  free 
American  radio.  The  campaign  was 
inaugurated  at  the  San  Francisco 
Convention  where  a  plaque  sym- 

bolic of  freedom  of  the  air  was 
dedicated  at  the  Golden  Gate  Ex- 

position, with  simultaneous  cere- 
monies at  the  New  York  World's Fair. 

It  is  gratifying  to  report  that 
both  the  concept  and  the  phrase 
"freedom  of  the  air"  have  now  be- 

come part  of  the  language  of  the 
day. 

At  Radio's  Twentieth  Birthday 
Party  held  in  the  Hotel  Willard, 
Washington,  last  November,  both 
President  Roosevelt  and  Wendell 
Willkie  congratulated  the  industry 
for  its  fairness  in  the  heated  presi- 

dential campaign,  and  declared  that 
a  free  American  radio  must  con- 

tinue to  rank  alongside  a  free 
American  press  as  cornerstones  of 
American  democracy. 

The  industry  continues  to  receive 
social  and  commercial  benefits  from 
the  operation  of  the  NAB  Code. 
This  will  be  especially  marked  dur- 

ing the  development  of  the  war- emergency. 

The  development  of  the  George 
Foster  Peabody  Awards  for  Public 
Service  Broadcasting  was  one  of 
the  public  relations  highlights  of the  year. 

LABOR  RELATIONS 
Joseph  L.  Miller,  Director 

SINCE  the  time  of  the  organiza- 
tion of  the  NAB  labor  relations  de- 

partment three  years  ago  American 
industry  has  been  plagued  by  labor 
trouble  —  particularly  during  the 
last  year.  The  broadcasting  indus- 

try has  been  one  of  few  exceptions. 
Paying  its  employes  well,  obey- 

ing the  law  and  constantly  seeking 
to  understand  labor's  viewpoint  on 
all  questions  of  mutual  interest,  it 
has  enjoyed  three  years  of  com- 

parative peace.  The  industry's  labor 
policy  is  highly  respected  in  the 
business  world  and  by  labor  and 

government  as  well.  The  NAB  pro- 
poses to  continue  its  current  labor 

policy  during  the  coming  year. 
FCC  figures,  for  the  week  of  Oct. 

15,  1939,  indicate  that  broadcasting 
employes,  excluding  executives,  re- ceived an  average  weekly  wage  of 

$41.08.  With  the  FCC's  next  report expected  to  show  an  increase,  it  is 
likely  that  broadcasting  will  re- 

main at  or  near  the  top  of  the  list 
of  employing  industries.  On  a  basis 
of  all  fulltime  employes,  including 
executives,  as  of  Oct.  15,  1939,  the 
average  wage  of  19,883  employes 
was  $45.92. 

Labor  Act  Problems 

The  headache  coming  with  initial 
application  of  the  Fair  Labor 
Standards  Act  of  1938  gradually  is 
wearing  off.  The  remaining  dull 
pain  results  largely  from  the  dis- 

appearance of  the  give-and-take arrangement  regarding  working 
hours  that  went  on  between  em- 

ployer and  employe  in  the  industry 
before  the  wage-hour  law  went  into 
effect.  Some  relief  came  last  fall 
with  a  redefinition  by  the  Wage 
and  Hour  Administrator  of  "execu- 

tives", "administrative  employes", 
"professionals"  and  "outside  sales- 

men", four  classes  of  employes  who 
need  not  be  paid  overtime. 

Only  one  station  got  into  any 
serious  wage-hour  trouble  during 
the  year,  resulting  from  misunder- 

standing of  the  application  of  the 
Act.  This  spring  the  labor  relations 
director  has  proceeded  to  secure 
further  clarification  of  the  status 
of  broadcast  technicians  and  engi- 

neers under  the  Act,  stemming 
from  a  series  of  conferences  and 
field  inspection  trips  with  wage- hour  officials. 

During  the  last  eight  months  the 
National  Labor  Relations  Board 
has  cited  only  two  stations  for  vio- 

lation of  the  Wagner  Act.  This 
record  is  far  from  bad,  considering 
the  number  of  complaints  in  other 
industries  and  the  number  of  in- 

stances in  which  broadcasters  have 
dealt  with  labor  unions  for  the  first time. 

There  have  been  only  two  actual 
strikes  in  the  industry  during  the 
last  eight  months,  although  several 
incidents  have  led  to  temporary 
withdrawal  of  union  musicians 
from  broadcasting  stations.  During 
a  period  when  strikes  made  the 
headlines  almost  daily,  the  lack  of 
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any  serious  labor  trouble  in  the 
broadcasting  industry  is  a  tribute 
to  the  industry,  its  employes,  and 
the  labor  unions  it  deals  with. 
Good  wages,  good  working  condi- 

tions, fair  dealing  and  law  obedi- 
ence have  paid  dividends. 

Arbitration  is  a  well-established 
principle  in  the  labor  policy  of  the 
broadcasting  industry.  Its  exten- 

sion is  constantly  advocated  by  the 
NAB  as  fundamental  to  the  devel- 

opment of  sound  labor  relations. 

Union  Activities 

Only  a  few  local  incidents  have 
marred  eight  months'  peaceful  re- 

lationship between  the  industry  and 
the  AFM.  The  incidents  grew  out 
of  expiration  of  quite  a  few  local 
contracts  in  January,  when  the 
local  unions  in  some  cases  de- 

manded increased  employment  or 
expenditure  for  musicians.  Only  a 
few  of  these  cases  remain  unset- 

tled at  the  moment. 
The  Associated  Broadcast  Tech- 

nicians Unit  of  IBEW  (AFL)  has 
continued  a  successful  organization 
drive  throughout  the  country.  The 
union  indicated  April  15  that  it 
had  contracts  covering  technicians 
at  150  stations,  with  organization 
or  negotiations  under  way  in  at 
least  75  others. 

The  American  Federation  of  Ra- 
dio Artists  (AFL),  busy  with  proj- 
ects previously  undertaken,  has  not 

expanded  its  territory  appreciably. 
Last  fall  the  issue  of  whether  Chi- 

cago staff  announcers  should  re- 
ceive extra  pay  for  local  commer- 

cials was  settled  by  mediation  and 
compromise.  The  "Chicago  Form- 

ula" for  payment  of  staff  announc- 
ers is  one  of  four  now  in  effect.  Ne- 

gotiations toward  an  AFRA  tran- 
scription code,  covering  actors,  an- 
nouncers and  singers  on  transcribed 

programs,  have  continued  through- 
out the  winter  and  spring. 

Although  the  International  Alli- 
ance of  Theatrical  &  Stage  Em- 
ployes (lATSE-AFL)  maintains  it 

has  certain  jurisdiction  in  televi- 
sion, jurisdictional  issues  in  this 

field  have  not  yet  come  to  a  head. 
The  union  also  recently  laid  claim 
to  network  sound-effects  men,  with 
AFRA  disputing  the  claim. 
American  Communications  Assn. 

(CIO)  continued  to  confine  to 
northeast  metropolitan  centers  its 
efforts  to  organize  technicians,  an- 

nouncers, salesmen  and  oflice  help. 
The  American  Newspaper  Guild 

(CIO)  did  not  enlarge  its  activi- 
ties in  the  broadcasting  field. 

When  the  NAB  code  was  adopted 
two  years  ago,  we  were  quite  sure 
we  could  count  on  an  unqualified 
endorsement  from  organized  labor. 
It  turned  out  that  labor  was  not 
with  us  lOO'^/f.  However,  a  great 
majority  of  labor  leaders  have  given 
the  code  their  enthusiastic  support. 
We  have  heard  nothing  but  praise 
of  the  national  network  policy  in 
regard  to  the  amount  of  time  ac- 

corded labor  leaders  and  govern- 
ment officials  dealing  with  labor 

problems.  Labor  locally  also  has 
fared  well  under  the  code. 

KLZ,  Denver,  claims  to  be  the  first 
station  in  the  Rocky  Mountain  area 
to  establish  its  own  .shortwave  listen- 

ing post.  New  receiving  equipment  has 
been  installed  at  the  transmitter  and  a 
high-powered  speaker  set  up  in  the newsroom  at  the  downtown  station. 
Some  members  of  the  news  staff  of  the 
station  plus  interpreters,  will  cover 
foreign  l)roadcasts. 

PROMOTION 
Arthur  Stringer 

NATIONAL  DEFENSE,  radio's 
20th  birthday,  reallocation  and 
"listen  before  you  vote"  were  focal 
points  of  this  department  since  last 
August.  Continued  aid  to  national 
defense  was  in  line  with  the  direc- 

tors' "Defense  of  Nation"  resolu- 
tion adopted  at  the  San  Francisco 

convention. 
The  industry  showed  its  willing- 

ness, ability  and  capacity  for  co- 
operating with  the  Government  in 

this  emergency  period.  The  fact 
that  this  assistance  was  self-im- 

posed has  resulted  in  outstanding 
service  to  this  country  without  de- 

stroying listener  interest. 
Through  the  NAB  over  700  sta- 

tions pledged  their  cooperation  to 
secure  skilled  manpower  for  na- 

tional defense  projects  by  broad- 
casting power  announcements. 

Through  radio  at  least  325,000 
skilled  workers  were  added  to  na- 

tional defense  employment  rolls  up 
to  April  15,  1941,  according  to  U.  S. 
Civil  Service  Commission  figures. 
Station  announcements  were  cred- 

ited with  the  procurement  of  em- 
bryo flyers  for  the  air  services  as 

well  as  the  large  enlistments  in 
other  branches. 

Stations  throughout  the  year  co- 
operated extensively  with  selective 

service  and  the  Dept.  of  Justice's 
alien  registration.  Currently  plans 
are  being  formulated  in  connection 
with  the  Treasury's  sale  of  securi- ties. 
NAB  for  many  months  prior  to 

the  reallocation  conducted  a  cam- 
paign to  inform  the  public  as  well 

as  all  trades  related  to  radio  of  the 
details  of  the  new  setup.  Support 
to  this  successful  move  by  the  NAB 
was  given  by  utilities  throughout 
the  nation,  department  stores,  gro- 

cery chains,  gasoline  and  oil  com- 
panies and  through  members  of  the 

Radio  Manufacturers  Assn. 
Radio,  through  NAB  promotion, 

is  credited  with  helping  to  bring 
49,808,624  voters  to  the  polls  in  the 
1940  Presidential  election,  an  in- 

crease of  4,200,000  over  the  record 
1936  election. 

Radio's  20th  birthday  was  cele- 
brated throughout  the  country  Nov. 

11-30,  1940.  Station  personnel 
proved  adept  in  building  listener 
interest  in  radio  programs  which 
focused  attention  on  radio's  contri- 

bution to  the  American  Way. 

LEGAL  DEPARTMENT 

Russell  P.  Place,  Counsel 

ACTIVITIES  of  the  Legal  Depart- 
ment for  roughly  eight  months 

since  the  last  annual  meeting: 
Congress:  To  date  no  adverse 

legislation  has  been  enacted.  In  the 
field  of  copyright,  Executive  E,  the 
International  Copyright  or  Berne 
Convention  Treaty  is  again  before 
the  Senate. 

State  Legislation:  Legislatures 
in  48  states  have  been  in  session 
this  year.  District  Directors  coop- 

erated with  counsel  by  appointing 
broadcasters  in  each  State,  and 
wherever  possible  in  the  State  Cap- 

ital, to  serve  as  legislative  contacts 
for  NAB.  By  providing  an  addi- 

tional safeguard  against  overlook- 
ing the  introduction  of  bills  affect- 
ing radio,  and  liaison  for  communi- 

cation  on   legislative   matters  in 
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Chiefly  of  note  was  introduction 
of  35  so-called  "anti-ASCAP"  bills 
in  18  States.  Other  than  enactment 
of  the  Wisconsin  law  to  provide  ef- 

fective enforcement  of  existing 
provisions  relating  to  investigators 
and  music  brokers,  no  such  bills 
have  been  enacted.  The  NAB  did 
not  encourage  or  support  such  leg- 

islation. The  Montana  law  was  re- 
pealed. 

The  Perry  bill  to  bar  off-the-air 
recording  of  broadcasts  was  again 
introduced,  in  somewhat  different 
form,  in  New  York.  New  York 
State  Broadcasters  persuaded  the 
author  to  strike  the  enacting  clause, 
and  the  measure  was  killed. 

Oregon  passed  a  radio  libel  law, 
relieving  broadcastei's  from  lia- 

bility for  radio  defamation  unless 
the  plaintiff  can  prove  that  the 
broadcaster  failed  to  exercise  due 
care.  A  similar  bill  was  vetoed  by 
the  Governor  of  Washington. 

Litigation:  The  position  of  the 
NAB  in  RCA  v.  Whiteman  was  sus- 

tained in  the  Circuit  Court  of  Ap- 
peals and  again  in  the  Supreme 

Court,  thus  establishing  the  law, 
except  in  Pennsylvania,  that  broad- 

casters are  at  liberty  to  play  phono- 
graph records  without  license  from 

the  record  manufacturer  of  the  per- 
forming artists. 

Facilities  Contract:  Nearly  five 
months  were  required  in  conference 
with  the  AAAA  Time-Buyers'  Com- mittee to  determine  that  complete 
reconcilement  of  views  on  certain 
provisions  was  impossible. 
FCC  application  forms:  An 

NAB  committee  was  successful  in 
securing  amendment  to  the  stand- 

ard and  FM  forms  which  greatly 
facilitates  filling  out  of  these  forms. 

HIGHLY  PLEASED  with  the 

thought  of  a  day's  freedom  from 
duties,  Frank  Quinn  (left),  man- 

ager of  KOB,  Albuquerque,  hands 
over  the  station  keys  to  Claude 
Mann,  Albuquerque  high  school 
senior.  Mann  was  elected  by  his 
classmates  as  "student  manager" 
for  KOB  on  "Students'  Day"  when radio  classes  of  Albuquerque  High 
School  and  University  of  New 
Mexico  had  complete  charge  of  the 
station's  activities. 

ENGINEERING 
Lynne  M.  Smeby,  Director 

OF  PRIME  importance  during  the 
past  NAB  year  has  been  the  real- 

location that  took  place  on  March 
29,  1941.  Plans  were  started  over  a 
year  ago  to  meet  the  emergency  of 
a  short  notice  period.  This  plan- 

ning was  formulated  in  meetings  of 
the  engineering  committee  and  con- 

tacts with  the  FCC  engineering 
department.  The  consulting  engi- 

neers were  invited  to  a  special  "Re- 
allocation Meeting"  of  the  execu- 

tive engineering  committee  held  in 

Washington.  The  director  of  engi- 
neering had  prepared  a  13-page 

analysis  of  the  directional  antennas 
that  were  to  be  shifted  in  frequency. 
This  analysis  was  used  as  the  basis 
of  discussion. 

Subsequent  to  the  reallocation 
meeting,  it  occurred  to  the  director 
that  it  would  be  helpful  in  making 

the  changes  if  the  normal  test  peri- 
od from  1  a.m.  to  6  a.m.  were  ex- 

tended to  midnight  to  7  a.m.  This 
was  discussed  with  Andrew  D. 
Ring,  FCC  engineer  in  charge  of 
broadcasting,  and  the  members  of 
the  executive  committee.  The  ap- 

proval of  the  committee  resulted  in 
NAB  officially  requesting  this  ex- 

tension and  the  FCC  granted  the 

request.  Many  engineers  have  re- ported that  this  additional  test  time 
materially  aided  them  in  making 
the  changes. 

The  director  has  also  worked  with 
Arthur  Stringer  for  over  a  year 
on  plans  for  the  promotional  work 
in  connection  with  the  reallocation. 
Technical  articles  on  the  realloca- 

tion were  written  for  the  NAB  Re- 
ports, Broadcasting,  radio  trade 

journals  and  servicemen's  maga- zines. A  frequency  log  was  also 
prepared  by  the  director  and  this 
was  extensively  used  by  broad- 

casters and  used  by  many  who  made 
up  logs  for  general  distribution. 

Engineering  Conference 
NAB  again  officially  cooperated 

in  the  Fourth  Ohio  State  Broadcast 
Engineering  Conference.  This  was 
held  in  February  at  Columbus.  The 
preliminary  program  for  the  Con- ference was  formulated  at  NAB 
headquarters  during  a  two-day  visit 
by  Dr.  W.  L.  Everitt,  Director  of 
the  Conference. 

Before  the  last  convention  the 
engineering  committee  instituted 
proceedings  for  broadening  the 
scope  of  NAB  to  include  not  only 
standard  band,  but  also  any  other 
broadcasters.  This  culminated  in  a 
suggested  by-law  revision  that  was 
adopted  by  NAB  at  San  Francisco. 
All  broadcasters  are  now  eligible 
for  NAB  membership  and  a  num- 

ber of  high  frequency  stations  have 

joined. The  FCC  engineering  department 
has  had  under  study  for  some  time, 
an  alteration  in  the  RSS  method  of 
rating  interference,  suggested  by 
NAB.  With  the  reallocation  out  of 
the  way,  the  FCC  engineering  de- 

partment is  again  active  in  consid- 
ering this  matter.  It  is  hoped  that 
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this  controversial  rule  will  be  modi- 
fied soon. 

In  line  with  its  broadened  scope, 

NAB  participated  in  the  delibera- tions of  the  National  Television 
System  Committee.  John  V.  L.  Ho- 
gan  served  on  the  main  committee 
as  NAB  representative  and  the  di- 

rector was  a  member  of  one  of  the 

panels  and  also  Mr.  Hogan's  alter- nate on  the  main  committee. 
During  the  past  few  months,  dis- cussions have  been  held  with  station 

managers,  agency  men  and  engi- neers concerning  the  divergence  of 
quality  on  records  and  transcrip- 

tions produced  by  various  compan- 
ies and  played  on  machines  manu- 

factured by  various  companies.  The 
engineering  committee  passed  a 
resolution  recommending  that  NAB 
coordinate  a  plan  to  formulate  re- 

cording and  reproducing  standards. 
This  resolution  was  referred  to  Ne- 

ville Miller  for  consideration  by  the 
executive  committee  and  the  proj- 

ect was  subsequently  authorized. 
Time  has  been  asked  for  at  St. 
Louis  during  the  annual  convention 
for  open  discussion  of  this  project. 
It  is  planned  that  the  work  of  form- 

ulating standards  will  be  inaugu- 
rated by  the  engineers  at  the  IRE  , 

Convention  in  June  at  Detroit. 
Everyone  interested  in  the  subject, 
whether  he  be  an  NAB  member  or 
not,  will  be  invited  to  participate 
in  the  work. 

All  FCC  Engineering  hearings  of 
general  interest,  including  the  mo- 

nopoly hearing,  during  the  past 
year,  have  been  attended  by  the 
director  and  reported  in  the  NAB 

Reports. 
The  director  was  appointed  Ne- 

ville Miller's  alternate  on  the  do- 
mestic broadcast  committee  of  the 

DCB  and  was  appointed  NAB  tech- 
nical advisor.  The  director  is  serv- 

ing as  chairman  of  one  of  the  sub- committees. 
A  revision  of  the  handbook  is 

nearly  completed.  The  time  neces- 
sary to  do  this  job  has  been  serious- 

ly curtailed  by  other  more  pressing 
matters  such  as,  work  in  connection 
with  the  reallocation  and  work  in 
connection  with  the  defense  com- 

mittee. It  is  anticipated  that  the 
revision  will  be  ready  for  distribu- tion shortly. 

The  engineering  committee  met 
Jan.  9,  1941,  in  New  York  and  on 
Feb.   19,   1941,  at  Columbus.  An|j 

Executive  Engineering  meeting  was'l held  Sept.  26,  1940,  in  Washington. 

SECRETARY-TREASURER 
C.  E.  Arney,  Jr.,  Assistant  to 

the  President 

THE  NINE  months  that  have  in- 
tervened since  the  1940  convention 

have  been  unusually  active  and  busy 
ones  at  NAB  headquarters.  The 
work  incident  to  the  music  contro- 

versy consumed  a  great  deal  of  the 
time  of  the  staff  but,  nevertheless, 
the  other  activities  of  the  associa- 

tion have  been  maintained  upon  a 
constructive  and  active  basis.  Every 
effort  has  been  made  to  operate  the|| 
association  in  a  manner  that  will 
best  serve  the  interests  of  broad- 

casters in  every  field  of  their  activ- 
ity. The  association  has  been  oper- ated well  within  the  limit  of  the 

funds  available. 

The  membership  of  the  NAB 
as  of  May  1,  1941,  stands  at  547, 
an  increase  of  87  members  since 
the  date  of  the  last  annual  conven- 

tion in  San  Francisco  in  1940.  The 
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membership  is  composed  of  526  ac- 
tive and  21  associate  members.  In- 

cluded in  the  526  active  members 
are  6  FM  stations  which  were  ad- 

mitted to  membership  during  the 
past  year. 

Associate  Members 

During  the  year,  your  board  of 
directors  approved  a  plan  of  asso- 

ciate membership  which  has  met 
with  success.  Six  industries  and 
trade  lines  closely  allied  with  ra- 

dio broadcasting  are  now  eligible 
for  associate  membership  in  NAB 
as  follows:  Transcription  compan- 

ies, equipment  manufacturers,  sta- 
tion representatives,  news  services, 

telephone  and  telegraph  companies, 
and  market  research  organizations. 
These  companies  hold  from  one  to 
four  $250  units  of  associate  mem- 

bership depending  on  their  gross 
volume  of  business.  We  now  have 
21  associate  members  holding  35 
units  of  membership.  Included  in 
these  21  members  are  7  transcrip- 

tion companies,  10  equipment  man- 
ufacturers, 3  station  representa- 

tives and  1  research  organization. 
Active  membership,  has  been  in- 

creased to  its  highest  point  in  NAB 
history. 

The  financial  records  were  au- 
dited at  the  close  of  the  calendar 

year.  Their  report  is  available  to 
any  member.  During  the  year  1940 
we  operated  well  within  our  budget 
and  are  at  present  within  the  bud- 

get as  approved  for  1941. 
Financial  statement  shows  re- 

ceipts of  $274,531.71  and  disburse- 
ments of  $247,017.39  for  the  asso- 

ciation for  the  nine  months  since 
the  1940  annual  convention. 

Whereas  activities  have  increased 
greatly  during  the  past  year,  the 
payroll  on  April  1,  1941,  lists  only 
29  full  and  part-time  employes  as 
compared  to  26  employes  reported 
at  the  last  convention,  a  net  in- 

crease of  only  3  employes. 

BROADCAST 
ADVERTISING 

Frank  E.  Pellegrin,  Director 

FROM  May  1939  to  Jan.  31,  1941, 
the  NAB  Bureau  of  Radio  Adver- 

tising served  the  entire  industry  in 
commercial  aspects  of  its  business. 
Under  the  direction  of  Samuel  J. 
Henry  Jr.,  this  bureau  started  many 
services  and  activities. 

With  Mr.  Henry's  resignation 
Jan.  31,  1941,  the  sales  managers 
committee  recommended  and  the 
board  approved  the  abolition  of  the 
Bureau  and  the  creation  of  the 
Department  of  Broadcasting  Ad- 

vertising as  a  branch  of  NAB. 
Frank  E.  Pellegrin  was  named 
and  on  April  1  assumed  his  duties. 

Department's  Aims 
The  aims  and  policies  of  the  de- 

partment are: 
To  promote  the  use  of  radio  as  an 

advertising  medium;  contact  with 
advertising  agencies,  manufactur- 

ers, trade  associations  and  helping 
sales  departments  of  member  sta- 

tions sell  more  radio  time;  to  un- 
cover new  fields  for  revenue;  to  de- 
velop dealer-cooperative  advertis- 

ing; to  eliminate  discrimination  by 
advertisers  against  radio;  to  gather 
files  of  success  stories;  to  advise 
new  stations  in  organizing  sales  de- 

partments; to  encourage  and  give 
attention  to  requests  for  advice 
from  stations  and  advertisers;  to 
cooperate  with  broadcasters,  agen- 

Shea  Given  WE  Leave 

T.  E.  SHEA,  engineering  vice- 
president  of  Electrical  Research 
Products  Inc.,  a  subsidiary  of  West- 

ern Electric,  has  been  granted  an 
indefinite  leave  of  absence  to  par- 

ticipate in  important  studies  for 
the  National  Defense  Research 
Committee.  Dr.  E.  M.  Homan  of 
ERPI's  Hollywood  office  will  di- 

rect the  company's  motion  picture 
engineering  activities  for  the  dura- 

tion of  Mr.  Shea's  leave. 

cies  and  advertisers  to  increase  ef- 
fectiveness of  the  medium;  to  co- 

operate in  agency  recognition;  to 
study  trends  of  consumer  groups; 
to  build  toward  a  weekly  published 
report  to  sales  managers;  to  parti- 

cipate and  secure  adequate  repre- 
sentation of  radio  at  meetings  and 

conventions  of  other  groups  such 
as  AAAA,  NRDGA,  ANA  etc.;  to 
maintain  governmental  and  infor- 

mational contacts;  to  study  promo- 
tion and  merchandising;  to  make 

available  a  study  on  standards  of 
practice;  to  encourage  standardized 

uniform  radio  contract  and  other 
forms. 

Other  field  work  has  entailed 
trips  to  NAB  district  meetings  and 

meetings  of  sales  managers'  divi- sions, and  direct  selling  trips  to 
call  on  advertisers  and  agencies. 

The  department  has  continued  its 
investigation  of  requests  for  free 
time  and  for  contingent  or  pre- 
inquiry  deals,  and  has  enlisted  co- 

operation of  stations  and  endea- vored to  convert  the  advertiser  to 
the  proper  use  of  radio  on  the  basis 
of  established  rates. 
Work  has  been  started  by  this 

department  in  cooperation  with  the 
department  of  research  to  interpret 
the  "Broadcast  Advertising  Rec- 

ord" (formerly  the  Unit  Plan  of 
Volume  Measurement),  to  develop 
this  into  a  practical  means  of  in- 

creasing station  revenue. 

WLW,  Cincinnati,  to  cooperate  with 
the  national  defense  program  on  April 
25  started  remoting  its  popular  quiz 
show,  Scramhy-Amhy,  sponsored  by 
the  Walter  H.  Johnson  Candy  Co., 
Chicago,  direct  from  Army  camps  for 
the   entertainment  of  soldiers. 

RESEARCH 
Paul  F.  Peter,  Director 

THE  NAB  Research  Department 
has  materially  expanded  its  work 
since  the  San  Francisco  convention 
in  August,  1940. 

The  NAB  Board  of  Directors  and 
the  San  Francisco  convention  ap- 

proved the  "Unit  Plan  for  Measur- 
ing Broadcast  Advertising  Volume" which  called  for  the  collection  of 

monthly  information  from  radio 
stations  giving  a  list  of  accounts 
and  products  advertised  with  basic 
information  on  source  of  business, 
type  of  rendition,  broadcast  time, 
broadcast  length  and  the  number  of 
times  per  month.  The  information 
was  collected  to  be  tabulated  in 
terms  of  time  units  by  classes  of 
accounts  to  fulfill  the  need  in  the 
industry  for  an  analytical  record 
of  business  done  which  can  be  used 
by  the  radio  industry  in  selling 
more  broadcast  advertising. 

The  approved  plan  authorized  ex- 
perimental operation  to  the  end  of 

the  year  1940  and  asked  that  ap- 

The  World  with  a  fence  around  it 

Frankly  WHAM  doesn't  give  you  the  whole 

world  in  its  primary  area.  But  it  does  give  you 

a  profitable  chunk  of  it.  WHAM's  world,  all 

fenced  in,  ready  for  delivery  to  your  doorstep 

is  made  up  of  43  counties.  Here,  WHAM's  clear 

channel  50,000  watt  signal  brings  dependable 

day  and  night  reception  of  audience-favored  na- 

tional and  local  programs  to  more  than  900,000 

radio  homes — at  a  cost  to  you  of  approximately 

one  third  the  cost  of  localized  coverage  of  the 

same  area. 

50,000  Watts  .  .  .  Clear  Channel  .  .  . 
Full  Time  .  .  .  NBC  Blue  and  Red  Networks 

National  Representatives: 
George   P.   Hollingbery  Co. 

ROCHESTER,    N.  Y. 

"THE  S  T  R  O  M  B  E  R  G-C  A  R  L  S  O  N  STATION" 
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Fully  Equipped  to  Render 

Prompt,  Accurate  Service 

•  Allocation  Engineering — 
•  Directional  Antenna  Design,  and  Proof-of-Perfor- 

mance. 

•  Certified  Coverage  Surveys — 

•  Frequency  Measurements — 

Commercial  Radio  me"n^  Co^ 
Radio  Engineering  Consultants 

7134-36  Main  St. 
Kansas  City, 

Missouri 

Cross-Roads  of 
the  World 

Hollywood,  Calif. 

"Good  Engineering  Is  Good  Business" 

Paul  F.  1 God 

• 

ley 

Qonsulting  '^Radio  Sngineer 

Phone 

Montclair  (N.  J.)  2-7859 

propriation  be  made  to  continue  the 
service  until  the  Research  Commit- 

tee and  the  Research  Director  could 
recommend  a  permanent  plan  of 

operation. The  experimental  operation  has 
been  concluded.  "Broadcast  Adver- 

tising Unit  Reports"  were  released for  each  month,  September  through 
December,  1940.  Considerable  time 
was  spent  in  investigating  various 
means  of  presenting  the  informa- 

tion and,  for  that  reason,  no  defi- 
nite schedule  for  the  release  of  in- 

formation has  yet  been  evolved. 
Beginning  with  the  January  anal- 

ysis, the  Unit  Plan  will  be  operated 
under  the  name  "Broadcast  Adver- 

tising Record".  January  "Broad- 
cast Advertising  Record",  pub- lished and  released  in  the  week  of 

May  5,  is  a  completely  new  report 
— revised — a  new  format  to  in- 

crease the  value  of  this  sales  tool 
to  individual  stations. 

Operation  of  Record 
During  the  experimental  period, 

the  research  department  has  ex- 
perimented with  a  station  reporting 

system  designed  to  minimize  the 
work  involved  in  station  coopera- 

tion. It  is  termed  a  "write-back" 
system.  Essentially,  it  involves  sub- 

mitting forms  on  which  the  previ- 
ous month's  business  is  typed  for 

the  station's  correction  to  conform 
with  the  current  month's  business. 
A  service  is  rendered  the  station 
by  rearranging  the  accounts  in  the 
exact  classification  of  advertiser 
used  in  the  Record.  This  furnishes 
the  station  an  analysis  of  its  busi- 

ness which  may  be  compared  di- 
rectly with  the  Record  tabulations. 

Experimentation  with  this  system 
of  reporting  has  established  its 
value  and  the  research  committee 
has  decided  to  adopt  it  as  standard 
procedure  as  soon  as  a  final  budget 
for  the  entire  operation  is  adopted. 
On  recommendation  of  the  re- 

search committee  and  the  director 
of  research,  the  NAB  board  of  di- 

rectors authorized  the  publication 
of  a  "Survey  of  Urban  Radio 
Listening  in  the  United  States". 
The  field  work  of  the  Survey  was 
conducted  by  quarter  during  the 
years  1938  and  1939  by  the  research 
organization,  Crossley  Inc.,  for 
CBS  and  the  NBC.  The  method  em- 

ployed in  developing  information 
on  radio  ownership  and  listening 
habits  is  basically  the  same  as  that 
used  by  the  Joint  Committee  on 
Radio  Research  in  conducting  the 
Rural  Radio  Ownership  Study  pub- lished in  1939. 

^  On  March  24,  the  publication "Urban  Radio  Listening  in  the 
United  States"  was  mailed  over 
Neville  Miller's  signature  to  the NAB  membership,  principal  radio 
advertisers  and  advertising  agen- 

cies—a mailing  list  of  some  8,000 names. 

Method  Studies 

The  NAB  Research  Committee 
also  undertook  a  study  of  methods 
used  in  measuring  program  audi- 

ence since  the  San  Francisco  con- 
vention. The  committee  invited  the 

C.  E.  Hooper  organization  to  pre- sent to  it  a  report  on  the  method 
employed  in  the  "Hooper  Radio  Re- 

port 'National  Returns'  on  Radio 
Programs."  The  method  report, submitted  to  the  research  commit- 

tee by  Mr.  C.  E.  Hooper  and  Dr. 
Matthew  N.  Chappell  of  C.  E. 
Hooper  Inc.,  shed  much  light  on  the 
operation  of  the  telephone  coinci- 

dental method  and  sought  to  estab- 
lish the  merit  of  the  method  in 

competition  with  all  others  em- 

ployed. 
Facilities  Contract  ( 

The  director  of  research  was  ap- 
pointed a  member,  ex  officio,  of  the 

NAB's  4A  conference  committee. 
This  committee  was  appointed  by 
the  Association  to  meet  with  a 

time  buyers'  committee  of  the 
American  Association  of  Advertis- 

ing Agencies  to  effect  needed 
changes  in  the  "standard  order 
blank  for  spot  broadcasting",  pub- lished in  1933.  Numerous  meetings 
of  the  NAB  committee,  alone  and 
in  conference  with  the  4A  commit- 

tee, resulted  in  the  publication,  Jan. 
7,  of  the  "Standard  Facilities  Con- 

tract (recommended  by  NAB)". 
Publication  of  this  form  was  pur- 

suant to  the  instructions  of  the 
executive  committee  of  the  NAB 
board  of  directors. 
AAAA  objected  to  certain  fea- 

tures of  the  facilities  contract  and 
joint  meetings  of  the  two  commit- tees were  resumed.  After  a  series 
of  meetings,  a  revision  of  the  con- 

tract was  submitted  to  the  NAB 
board  and  approved.  The  new  form, 
labeled  "Agency  Contract  (recom- 

mended by  NAB,  March  21,  1941)  ," was  published  in  the  NAB  Reports, 
March  21.  Subsequent  to  the  pub- 

lication of  the  March  21  Agency 
Contract  form,  the  4A's  registered 
objections  to  certain  features  of 
it.  It  is  quite  apparent  that  the  two 
committees  cannot  reach  complete 
agreement  on  the  subject.  However, 
the  industry  has  gained  much  by  the 
work  of  the  4A  conference  com- 

mittee. Discussions  are  continuing 
on  developing  a  recommended  in- voice form. 

Census  of  1940 
NAB  Research  Department  has 

been  in  contact  with  the  Bureau  of 
Census  during  the  past  year  and 
has  assembled  a  complete  file  of 
census  information  released  to  date. 
Considerable  information  has  been 
released  on  the  Census  of  Manu- 

factures, the  Agriculture  Census, 
the  Census  of  Business  and  pre- 

liminary detail  breakdowns  of  the 
Population  Census. 

No  information  has  been  released 
to  date  on  radio  ovraership  which 
was  obtained  in  the  Housing  Cen- 

sus. The  original  schedule  of  the 
Census  Bureau  was  to  start  releas- 

ing radio  figures  by  state  early  in 1941. 

The  Research  Department  also 
has  conducted  surveys  on  daylight 
saving  time,  programs  originating 
at  Army  posts,  and  merchandising 
policy  and  practice. 

C  &  S  Hunts  Program 
STANDARD  BRANDS,  New  York, 
is  looking  for  a  summer  replace- 

ment program  for  the  Chase  & 
Sanhorn  Program  during  July  and 
August,  when  Edgar  Bergen  and 
Charley  McCarthy  take  their  an- 

nual vacation.  On  those  nine  Sun- 
days the  8-8:30  p.m.  spot  on  the 

Red  Network  will,  according  to 

present  plans,  be  devoted  to  adver- 
tising Royal  Desserts  instead  of  the 

coff'ee  usually  plugged  during  the 
program.  Agency  for  Chase  &  San- born is  J.  Walter  Thompson  Co., 
New  York.  Sherman  K.  Ellis,  New 
York,  handles  the  Royal  Desserts advertising. 
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CONTRO 

ROOM 

EUGENE  KAARI,  chief  engineer  of 
WSOO,  Sault  Ste.  Marie,  Mich.,  on 
May  10  married  Marian  Sand  of  Iron- 
wood,  Mich. 
T.  L.  WILSON,  formerly  of  the  KSL, 
Salt  Lake  City,  engineering  depart- ment, and  now  with  RCA  in  Camden, 
and  Mrs.  Wilson  are  the  parents  of  a 
daughter  born  last  March  23. 
A.  A.  (Bud)  SOVEREIGN  of  the 
engineering  staff  of  WNAX,  Yankton, 
S.  D.,  is  the  father  of  a  baby  boy. 

AUSTIN  A.  HARRISON  has  been  ap- 
pointed chief  engineer  of  KGNF,  North 

Platte,  Neb.,  succeeding  J.  B.  Eaves 
who  has  been  called  to  duty  with  the 
Naval  Reserve. 
JOHN  E.  (Gene)  CARPENTER  has 
been  appointed  a  permanent  member 
of  the  engineering  staff  of  KOA,  Den- ver. 
WILLIAM  L.  FOSS,  onetime  chief 
engineer  of  WCSH.  Portland,  Me., 
and  a  former  Washington  consulting 
engineer,  on  April  29  was  granted 
Patent  No.  2,239,672  covering  a  radio 
alarm  system  which  he  has  assigned  to 
Howton  Radio  Alarm  Co.,  Seattle. 
I.  E.  DICKINSON,  chief  engineer 
of  KMJ,  Fresno,  Cal.,  has  been  called 
to  active  duty  with  the  Naval  Re- 

serve and  has  been  assigned  the  post 
of  Commanding  Officer  of  Section  3, 
Naval  Communications  Reserve.  He  is 
in  charge  of  the  training  of  Naval 
Reserves  communication  personnel  in 
Central  California. 
JAN  KING,  technician,  formerly  of 
KINY,  Juneau,  Alaska,  is  now  on  the 
engineering  staff  of  KXA,  Seattle, 
Wash. 
VAL  STRANGE,  technician,  formerly 
of  KFIO,  Spokane,  Wash.,  has  been 
added  to  the  staff  of  KVI,  Tacoma, 
Wash.  Ernie  Estes,  recently  called  to 
active  duty  in  the  Navy,  has  returned 
to  civilian  life  and  is  back  on  the 
engineering  staff  of  KVI. 
DAN  HINES,  engineer  of  WWL,  New 
Orleans,  has  been  commissioned  as  a 
second  lieutenant  in  the  Army  Air 
Corps  and  will  be  communications 
officer  for  the  122nd  Observation 
Squadron. 
TOM  McClelland,  chief  engineer 
of  KLZ,  Denver,  has  been  ordered  to 
report  to  Annapolis  as  an  ensign  in 
the  Naval  Reserve. 
LOU  PATBERG,  engineer  of  WWL, 
New  Orleans,  has  resigned  to  become 
a  monitor  officer  with  the  FCC.  Bobbie 
Grevemberg  has  been  transferred  to 
the  WWL  transmitter  replacing  Tony 
Maggiorie  who  is  returning  to  the 
studio.  Johnny  Daspits,  professor  of 
physics  at  Loyola  U,  will  again  be 
studio  relief  engineer  for  summer  vaca- tions. 
ALVIN  BARNARD  and  Art  Brud- 
wig,  of  the  technical  staff  of  KGW- 
KEX,  Portland,  have  been  called  to 
service.  Barnard  will  take  over  radio 
instruction  in  the  air  corps  at  Scott 
Field,  while  Brudwig  will  become  ra- 

dio inspector  on  the  Pacific  Coast  for 
the  Navy  department. 

CRYSTALS  by 

The  Hipower  Crystal  Company,  one  of 
America's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today .  for  full information. 

HIPOWER  CRYSTAL  CO. 
Salts  Division— 205  W.  Wacktr  Drive,  Chicago 
Fietory— 2035  Charleston  Street,  Chicago,  III. 

FACSIMILE  receiver  installed  by 
WOR  at  Fort  Dix,  N.  J.,  is  trans- 

mitting Army  news  once  a  week. 
Private  Charles  Davidson,  former 
WOR  engineer  now  at  the  Fort, 
looks  over  the  report  as  it  comes 
into  the  recreation  center,  where 
the  receiver  has  been  placed,  avail- 

able for  all  soldiers  to  read.  At 
present  WOR  is  devoting  two 
hours,  from  2  to  4  a.m.  each  Tues- 

day for  transmission  of  Army  ma- 
terial. The  service  at  present  con- 

sists of  material  from  the  Fort  Dix 
Gazette,  a  newspaper  written  by 
the  men  at  the  center. 

WLWO  Sponsors 
AMERICAN  SAFETY  RAZOR 
Co.,  Brooklyn,  is  sponsoring  Micro 
Fonicas  Deportivas  Gem,  quarter- 
hour  sports  resume  on  WLWO, 
Cincinnati  shortwave  station,  each 
Tuesday  and  Thursday  at  6:30  p.m. 
Bayer  Co.,  New  York  (Bayer's  as- 

pirin), has  renewed  its  13-week 
contract  on  the  same  station  for 
sponsorship  of  Bajo  el  Cielo  de 
Mexico,  Thursday  9-9:15  p.m. 

New  Pen  Test 

HAMILTON  FOUNTAIN  PEN 
Co.,  Chicago,  new  to  radio,  on  May 
5  started  a  test  campaign  of  six- 
weekly  spot  announcements,  5  and 
15-minute  recorded  programs  on 
six  stations.  If  campaign  proves 
successful  station  list  will  be  ex- 

panded. Agency  is  Frank  R.  Steel 
Assoc.,  Chicago. 

Hoffman  Spots 

HOFFMAN  BEVERAGE  Co., 
Newark  (soft  drinks),  has  started 
one-minute  transcribed  announce- 

ments on  six  New  York  stations: 
once  daily  on  WOR  and  WJZ; 
twice  daily  on  WMCA,  WNEW, 
WHN;  and  thrice  daily  on  WINS. 
BBDO,  New  York,  is  agency. 

New  Philco  Contract 
PHILCO  RADIO  &  TELEVISION 
Corp.,  Philadelphia,  signed  a  new  con- 

tract providing  a  pay  raise  and  vaca- 
tions for  workers  at  its  plant 

with  the  radio  and  television  workers 
union.  Locals  101  and  102  of  United 
Electrical  Radio  &  Machine  Workers 
of  America.  The  agreement  gives  em- 

ployes a  week's  vacation  with  pay, a  substantial  increase  in  wages  and 
an  extra  premium  for  working  the 
second  and  third  shifts.  Effective  May 
1,  it  is  estimated  the  increased  com- 

pensation of  employes  resulting  from 
the  new  labor  agreement  will  amount 
to  $400,000  a  year. 

bea
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eb 

The  best  act  the 
 best  song,  the 

best  station  becom
e  headhners. 

People  see  and  hear  th
em  in  pref- 

erence to  others.  Headline
 

stations  from  coast  to  coast 
 use 

Blaw-Knox  Vertical  Radiators
  be- 

cause they  give  better  broadcast-
 

ing results.  And  these  better 

results  are  inherent  in  the  struc- 
tural and  electrical  advantages  of 

Blaw-Knox  Vertical  Radiators . . . 

the  natural  benefits  of  an  experi- 
ence that  covers  virtually  the 

entire  history  of  radio.  Whatever 

your  antenna  problem,  we'll 
gladly  discuss  it  with  you. 

BLAW-KNOX VERTICAL 

RADIATORS 
BLAW-KNOX  DIVISION  of  Blaw-Knox  Company Farmers  Bank  Bldg.,  Pittsburgh,  Pa. Offices  in  principal  cities 

G  r  a  y  b  a  R ELECTRIC  COMPANY 
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Copyright  Studied  by  Justice  Dept. 
(Continued  from  page  93) 

NEW  YORK  SESSION 

OF  NAB  COMMITTEE 
THE  NAB  executive  committee 
held  a  five-hour  session  in  New 
York  last  Wednesday  on  the  net- 

work monopoly  regulations  and 
copyright,  among  other  things,  with 
Fred  Weber,  of  MBS,  practically 
opposing  the  field  on  the  trade  as- 

sociation's position. 
While  no  formal  announcement 

came  from  the  session.  President 
Neville  Miller  stated  that  the  vari- 

ous industry  problems  discussed 
would  be  reported  to  the  NAB 
board  of  directors  at  its  pre-con- 
vention  meeting  in  St.  Louis  on 
Monday  (May  12)  for  whatever 
action  deemed  necessary. 

Attending  were  President  Miller; 
John  Elmer,  WCBM,  Baltimore; 
John  A.  Kennedy,  WCHS,  Charles- 

ton, W.  Va.;  Paul  W.  Morency, 
WTIC,  Hartford;  and  Don  Searle, 
KOIL,  Omaha,  members  of  the  com- 

mittee, with  Edwin  W.  Craig,  of 
WSM,  Nashville,  and  Herb  Hollis- 
ter,  of  KANS,  Wichita,  absent. 
Also  present  but  only  as  observers 
were  Edward  Klauber,  CBS  execu- 

tive vice-president;  Frank  M.  Rus- 
sell, NBC  Washington  vice-presi- 
dent, and  Fred  Weber.  Ralph  Brun- 

ton,  KJBS,  San  Francisco;  Harold 
V.  Hough,  WBAP-KGKO,  Fort 
Worth ;  and  John  H.  Rand,  who  ac- 

companied Mr.  Hough,  were  pres- 
ent did  not  participate  in  the  dis- 

cussion. 

roster  a  detailed  analysis  of  his  ob- 
jections to  the  proposed  contract. 

NAB  President  Neville  Miller 
similarly  had  asked  MBS  affiliates 
to  await  the  convention,  a  move 
that  brought  strong  condemnation 
from  MBS  General  Manager  Fred 
Weber.  ASCAP,  meanwhile,  ap- 

peared to  be  marking  time,  waiting 
for  developments.  While  conversa- 

tions are  going  forward  with  other 
stations  and  station  groups,  noth- 

ing has  crystallized  and  nothing 
likely  will  before  an  expression 
from  the  NAB  membership  in  St. 
Louis. 

Mr.  Shepard,  in  his  May  6  letter, 
also  expressed  the  view  that  the 
ASCAP-MBS  proposal  did  not  com- 

ply with  the  Government  consent 
decree.  He  said  he  had  asked 
ASCAP  to  submit  a  contract  for 
stations  owned  by  the  Yankee  Net- 

work on  a  "per-program  basis", 
without  the  guarantee,  which  he 
viewed  as  in  violation  of  the  Gov- 

ernment decree. 

The  Shepard  Letter 

The  full  text  of  Mr.  Shepard's letter  follows: 
On  Friday,  April  25,  a  meeting  of 

the  Mutual  shareholders  was  held,  at 
which  time  it  was  resolved  that  AS- 

CAP proposals  be  submitted  to  the 
members  and  affiliates  of  Mutual  for 
approval,  and  which,  if  approved  by  a 
majority,  would  be  accepted  by  Mu- 

tual to  the  extent  that  Mutual  would 
then  enter  into  a  contract  with  AS- 

CAP for  the  purpose  of  broadcasting 
ASCAP  music  over  the  Mutual  Net- 
work. 

On  May  1,  the  Mutual  copyright 
committee  addressed  a  letter  to  the 
members  and  affiliates  of  Mutual,  in 
which  the  so-called  advantages  of  the 
proposals  were  pointed  out. 

That  letter  does  not  indicate  the 
position  taken  by  Hulbert  Taft  and 
myself,  nor  does  it  attempt  to  give  the 
reasons  which  caused  me  to  oppose 
the  plan,  which  has  been  recommended 
to  you. 

As  a  shareholder  and  director  of  Mu- 
tual, I  believe  I  owe  you  the  duty  and 

obligation  of  explaining  why  I  opposed 
the  plan  and  why  I  still  oppose  it. 

(1)  The  Mutual  proposal,  as  it  was 
put  up  to  me,  involved  Mutual  putting 
ASCAP  music  on  the  air  over  the 
stations  owned  by  the  Yankee  Net- 

work as  soon  as  a  majority  of  Mutual 
stations  had  agreed  to  allow  Mutual 
to  deduct  the  cost.  As  a  businessman, 
I  did  not  and  still  do  not  want  to  be 
in  a  position  in  which  I  am  carrying 
ASCAP  music  on  network  programs 
without  having  an  opportunity  to  ne- 

gotiate a  contract  for  my  local  needs. 
Once  I  put  ASCAP  music  on  the  air 
under  a  contract  running  over  eight 
years,  which  Mutual  was  to  sign,  I 
felt,  and  still  feel,  that  I  would  have 
lost  my  trading  position. 

A  Chance  to  Study 

From  experience  I  know  that  there 
is  a  great  difference  between  the  gen- 

eral language  of  a  proposal  and  the 
actual  provision  of  a  contract  and  that 
many  points  come  up  in  drawing  a 
contract  which  are  not  included  in  the 
general  language  of  a  proposal. 

Mutual  has  not  explained  to  me 
what  will  eventually  happen  to  the 
stations  owned  by  the  Yankee  Network 
if  a  majority  of  stations  assent  to  the 
proposal.  They  have  indicated  to  me 
that  we  will  receive  "free  service"  for 
a  few  months,  but  after  all,  this  is  a 
contract  for  more  than  eight  years 
that  Mutual  proposes  to  make. 

I  felt  that  each  and  every  affiliate 
of  Mutual  should  have  an  opportunity 
to  study  the  plan  as  it  afEected  their 
individual  operation  as  well  as  the 
operations  of  Mutual,  and  if  the  plan 
was  accepted,  that  all  stations  should 
have  an  opportunity  to  negotiate  and 
sign  an  individual  contract  with  AS- 

CAP before  putting  music  back  on  the 
air.  I  am  convinced  that  sooner  or 
later,  after  Mutual  puts  ASCAP 
music  back  on  the  air,  that  I  will  be 
compelled  for  practical  reasons  to  sign 
an  individual  contract  with  ASCAP, 
whether  or  not  I  consider  such  con- 

tract reasonable.  Those  reasons  stiU 
hold  good.  On  further  examination  of 
the  proposals,  I  have  these  additional 
reasons  among  others : 

(1)  The  "per  program"  single  sta- tion license  proposal  does  not,  in  my 
opinion  comply  with  the  consent  decree 
because  it  contains  a  minimum  guar- antee. 

I  have  asked  ASCAP  to  submit  a 
contract  to  me  for  the  stations  owned 

by  the  Yankee  Network  on  a  "per  pro- 
gram" basis  without  a  guarantee. 

(2)  Objectionable  to  me  in  this  con- 
tract is  the  fact  that  no  provision  is 

made  in  case  of  a  program  containing 

one  number  of  ASCAP  music  and  sev- 
eral numbers  licensed  by  others. 

(3)  The  accountings  called  for  in 
this  proposal  are  imnecessarily  bur- 
densome. 

(4)  ASCAP  only  agrees  to  main- tain during  the  term  of  the  agreement 
substantially  the  existing  domestic 
repertoire.  In  my  opinion  the  word 
substantially  should  be  clarified  by 
agreeing  that  if  any  of  the  ten  lead- 

ing publishing  members  of  ASCAP 
shall  at  any  time  resign  from  ASCAP, 
it  is  agreed  that  that  would  substan- 

tially reduce  their  domestic  repertoire. 

Foreign  Repertoire 

This  proposed  agreement  also  makes 
no  provision  for  reduction  in  ease 
ASCAP  loses  their  foreign  repertoire, 
for  which  ASCAP  pays  to  various 
foreign  societies  10%  of  their  total income. 

In  past  years,  under  the  ASCAP 
license,  stations  I  believe  have  used 
10%  or  more  of  the  music  which  they 
played  from  these  foreign  catalogues. 
Under  the  ASCAP  proposal  there  is 
nothing  to  prevent  ASCAP  from  drop- 

ping this  repertoire  without  any  re- 
duction in  their  charges,  and  thus  mak- 

ing it  necessary  to  take  out  a  separate 
license  with  the  foreign  societies  at, 
of  course,  a  total  increase  in  cost. 

I  was  also  influenced  by  the  fact 
that  ASCAP's  repertoire  today  is  not 
as  large  as  it  was  under  our  former 
contract  with  ASCAP.  This  is  oc- 

casioned by  ASCAP's  loss  of  the 
Marks  catalogue  and  by  the  loss  of  a 
great  amount  of  their  repertoire  of 
South  American  music. 

(5)  The  ASCAP  proposal  states 
that  when  the  total  payments  per  an- 

num made  by  any  licensee  to  ASCAP 
shall  be  less  than  2%  of  the  total  "net 
receipts"  of  the  station  for  broadcast- 

ing facilities,  then  ASCAP  may  re- 
quire the  licensee  to  change  to  the 

blanket  license  basis  for  the  remainder 
of  the  term.  If  such  payments  amount 

to  more  than  5%  of  the  "net  receipts" of  the  station,  the  station  has  the  right 
to  change  to  the  blanket  license  basis. 
This  is  unfair  in  my  judgment  in  that 
when  a  station  saves  over  1%  it  is 
forced  to  the  blanket  license,  whereas 
it  has  to  pay  2%  more  than  the  blanket 
license  before  the  station  can  change. 

A  Matter  of  Definitions 

(6)  This  proposal,  as  well  as  the 
proposal  for  blanket  single  station  li- 

cense specifies  "net  receipts"  as  being 
construed  to  mean  the  gross  amount 
paid  by  the  sponsor  for  all  local  broad- 

casting facilities  less  rate  card  dis- counts (quantity  and/or  frequency) 
and  all  or  any  advertising  agency  com- 

mission not  to  exceed  15%  actually 
allowed  and  paid  to  a  recognized  ad- vertising agency. 

The  term  "gross  amount  paid  by 
sponsor  for  all  local  broadcasting  fa- 

cilities" is  not  clear ;  it  should  read, 

in  my  opinion,  as  follows :  "Gross amount  paid  by  sponsor  for  time  on 
air  for  all  local  broadcasting."  One 
field  representative  of  ASCAP  has  al- 

Here's  a  Center  Cut- 

All  Solid  Market 

WTAG 
The  Central  New  England  Market  of 
more  than  LOOO.OOO  people,  centers 
around  Worcester,  reaches  into  New 
Hampshire  and  dips  into  Cormecticut. 
These  people  are  over-average  as 
skilled  workers,  and  as  food  and 
drug  buyers.  They  draw  over-aver- 

age pay  too.  And  they're  loyal  to 
one  radio  station  —  WTAG.  Your 
New  England  appropriation  or  your 
test  market  calls  for  this  coverage. 

WORCESTER 

NBC  BASIC  RED  AND  YANKEE  NETWORKS 
EDWARD  PETRY  &  CO..  INC.— NATIONAL  REPRESENTATIVE 
OWNED  AND  OPERATED  BY  THE  WORCESTER  TELEGRAM-GAZETTE 
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ready  stated  that  the  way  this  is  now 
di-awn  he  interprets  it  to  mean  the 
amount  paid  by  the  sponsor  means  not 
only  for  time  on  the  air,  but  for  talent 
and  lines  as  well,  thus  ijroving  my 
thought  that  this  is  ambiguous. 

(7)  In  negotiating  with  ASCAP 
for  licenses  for  the  stations  owned  by 
the  Yankee  Networli,  I  want  it  to  be 
clear  before  signing  any  such  license 
that  claims  made  by  ASCAP  on  these 
stations  in  the  past  for  payment  on 
the  so-called  free  hours  are  waived  by ASCAP. 

(8)  This  pi-oposal  does  not  specify 
that  any  amount  paid  to  Mutual  or  any 
other  networlv  by  the  station  as  a  sus- 

taining fee  is  to  be  deducted  from  the 
station's  local  sustaining  fee  as  speci- fied in  this  proposal. 
Many  of  these  objections  in  single 

station  contracts  apply  with  equal 
force  to  the  contract  which  Mutual 
recommends  signing  for  the  network. 

More  Objections 

Referring  to  the  "advantages  of 
proposal"  in  the  Mutual  letter  of  May 1,  the  following  are  reasons  why  I 
cannot  concur  with  all  of  these  and 
the  numbers  which  I  shall  use  coin- 

cide with  the  numbers  given  to  the 
so-called  advantages  in  that  letter. 

1,  This  fails  to  take  into  considera- 
tion the  offer  of  March,  1940,  that  was 

made  by  ASCAP  to  the  vast  majority 
of  Mutual  affiliates. 

3.  As  previously  pointed  out,  this 
contains  a  guarantee  which  was  not 
contemplated  by  the  affiliates  who  have 
insisted  upon  a  measured  use  plan. 

4.  I  cannot  see  how  most  stations 
doing  $150,000  a  year  would  be  able 
to  pay  for  an  additional  source  of 
music.  While  this  does  not  directly  af- 

fect the  stations  owned  by  the  Yankee 
Network,  I  am  unwilling  as  a  share- 

holder and  director  of  the  Mutual  Net- 
work to  allow  this  statement  to  go  un- 

challenged in  view  of  the  fact  that  I 
am  convinced  that  numerous  stations 
affiliated  with  Mutual  would  in  my 
opinion  pay  more  for  additional  music 
than  would  be  saved  under  this  pro- 
posal. 

8.  This  is  mandatory  under  the  con- 
sent decree.  I  believe,  however,  that 

Mutual  should  be  entitled  to  deduct 
all  legitimate  network  operating  ex- 

penses not  only  lines  and  sales  cost, 
and  if  Mutual  has  the  future  which  I 
believe  it  has,  this  proposal  for  deduc- 

tions as  drawn  will  not  include  all  of 
the  legitimate  expenses  of  operating  a 
network. 

10.  The  contract,  when  drawn, 
should  definitely  cover  the  matter  of 
arrangements  and  it  is  not  satisfac- 

tory to  me  that  one  publishing  mem- 
ber of  ASCAP  has  stated  that  there 

is  no  intention  on  the  part  of  the  pub- 
lishers to  make  a  charge  for  any  such 

arrangements  inasmuch  as  he  can  only 
speak  for  himself.  To  my  mind,  AS- 

FIRST  BROADCAST  of  what  became  NBC's  Farm  &  Home  Hour  from 
KDKA  in  1923.  The  first  public  broadcast  had  been  made  only  18  months 
before.  Frank  Mullen,  the  broadcaster,  admits  his  salary  was  $7.50  a 
week  as  radio  editor,  producer,  script  writer  and  spieler  for  The  Nat.ional 
Stockman  &  Farmer.  He  was  fresh  out  of  the  Army  and  the  staff  of  the 
Sioux  City  (la.)  Journal,  where  he  conducted  the  farm  news  page. 

WCAD^  St.  Lawrence  U  Station^  Quits; 

Operating  Costs  Force  Trustee  Action 
ONIl;  of  America's  oldest  non-com- 

mercial educational  broadcasting 
stations,  WCAD,  licensed  to  St. 
Lawrence  University  at  Canton, 
N.  Y.,  will  voluntarily  cease  opera- 

tions at  the  end  of  this  month 
under  an  edict  of  the  board  of 
trustees  of  the  university  meeting 
in  Canton  May  5.  The  board  decided 
that  broadcasting  activities  of  the 
university  will  henceforth  be  carried 
on  through  the  facilities  of  WSLB, 
Ogdensburg,  N.  Y.,  a  privately- 
operated  commercial  station,  ac- 

cording to  Richard  C.  Ellsworth, 
university  secretary  and  radio 
chairman. 

The  station,  known  as  the  "Voice 
of  the  North  Country"  for  the  last 

CAP  can  requii-e  additional  payments 
under  the  proposed  contract  from  any 
station  that  is  using  arrangements  and 
before  I  sign  any  contract  with  AS- 

CAP, I  want  this  definitely  covered. 
12.  I  feel  that  the  most  favored  na- 

tion clause  is  largely  nullified  when 
Mutual  puts  ASCAP  music  back  on 
the  air  because  it  then  affects  my  trad- 

ing position  and  ASCAP  having  a 
favorable  contract  with  Mutual,  it  is 
difljcult  to  conceive  of  ASCAP  mak- 

ing a  more  favorable  contract  with 
someone  else  and  thus  having  to  make 
a  more  favorable  contract  with  Mutual. 

I  have  not  discussed  with  you 
whether  or  not  the  proposed  plan  may 
run  counter  to  some  of  the  provisions 
of  the  recent  FCC  Monopoly  Order  re- 

lating to  the  terms  of  contracts  with 
afiiliates. 

SALES  GO  SOARING 

17  years,  operates  part  daytime 
only  on  1250  kc,  and  has  been  used 
for  experimental  purposes  and  in- 

struction in  broadcasting.  It  was 
estimated  that  more  than  $75,000 
has  been  spent  in  supporting 
WCAD,  which  ̂ has  never  accepted 
commercial  accounts,  while  not 
more  than  20  students  had  ob- 

tained jobs  in  radio  as  a  result  of 
their  training. 
Because  of  its  limited  time 

operation,  annual  operating  ex- 
penses have  averaged  only  around 

$5,000  a  year,  which  was  appro- 
priated from  the  general  income  of 

the  university,  where  at  present 
there  are  some  25  students  en- 

rolled in  various  radio  courses. 
The  station  was  established  in 

1924  by  Dr.  Ward  C.  Priest,  head 
of  the  physics  department,  with 
the  cooperation  and  assistance  of 
Owen  D.  Young,  chairman  of  the 
board  of  General  Electric  Co.  and 
a  St.  Lawrence  alumnus  and  trus- 

tee. Harold  K.  (Hal)  Bergman  and 
Ellis  L.  Manning  doubled  as  an- 

nouncers and  technicians  along 
with  Dr.  Priest;  Mr.  Bergman  is 
now  manager  of  the  station. 

The  demise  of  the  station  was 
forecast  earlier  this  year  when  it 
was  reported  that  the  university 
would  have  difficulty  in  defraying 
the  estimated  $4,000  cost  of  shift- 

ing WCAD's  frequency  from  1220 to  1250  kc.  under  the  Havana 
Treaty.  This  estimate  proved  high, 
but  FCC  requirements  demanded 
new  types  of  ti'ansmitting  equip- 

ment and  other  modernization 
which  the  trustees  felt  was  too 
costly.  Hence  the  eventual  decision 
to  sign  off  permanently. 

About  two  years  ago  Harold  B. 
Johnson,  publisher  of  the  Water- 
town  (N.  Y.)  Times,  made  a  lease 
agreement  with  the  university,  of 
which  he  is  also  a  trustee,  to  take 
over  the  operation  of  WCAD  and 
move  it  into  Watertown.  The  deal 
was  held  up  by  litigation  involving 
various  other  conflicting  applica- 

tions for  facilities  in  Watertown, 
and  later  the  FCC  granted  Mr. 
Johnson's  newspaper  a  construc- 

tion permit  for  a  new  500-watt 
daytime  station  on  1300  kc.  in 
Watertown  (WWNY). 

KSTP 

MINNEAPOLIS  •  SAINT  PAUL 

STATION  OF  THE  STARS 

50,000  WATTS 

CLEAR  CHANNEL 

NBC 

BASIC  RED  NETWORK 

REPRESENTED  NATIONALLY  BY  EDW.  RETRY  CO. 
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NATIONAL  advertisers  
using 

regular  network  programs 
and  stations  throughout  the 
country  are  cooperating  this 

week  and  next  in  the  promotion  of 
National  Cotton  Week,  May  16-24, 
jointly  sponsored  by  the  National 
Cotton  Council  of  America  and  the 
Cotton  Textile  Institute. 

Special  scripts  and  transcriptions 
have  been  sent  to  stations  for  local 
broadcast  in  varied  areas,  with 
spot  announcements  heard  daily 
under  sponsorship  of  local  textile 
and  merchandising  concerns. 
Among  the  national  advertisers 

saluting  the  11th  annual  Cotton 
Week  on  NBC,  CBS  and  Mutual 
programs  are :  Lever  Bros.  Co. ; 
Procter  &  Gamble  Co.;  Adam  Hat 
Stores;  Gallenkamp  Stores;  B.  F. 
Goodrich  Co.;  W.  T.  Grant  Co.; 
Melville  Shoe  Stores;  Firestone 
Tire  &  Rubber  Co.;  Sears  Roebuck 
Stores,  and  United  Dollar  Stores. 
An  estimated  total  of  $3,000,000 
will  be  spent  for  all  adverrismg 
and  promotion  for  the  event,  ac- 

cording to  Charles  K.  Everett,  mer- 
chandising director  of  the  Cotton 

Textile  Institute. 
*      *  * 

At  the  Food  Show 

TYING-IN  its  food  products  spon- 
sors in  a  novel  way,  KROW,  Oak- 

land, Cal.,  recently  completed  a 
week  of  exclusive  broadcasts  from 
the  Alameda  County  Food  Show, 
held  in  Oakland.  A  number  of  the 

station's  major  programs,  spon- 
sored by  food  companies,  were  orig- 

inated from  the  show.  The  station 
tied  up  with  the  Oakland  Post  En- 

quirer one  day  in  broadcasting  a 
cooking  school  class.  The  station 
maintained  an  exhibit  at  the  show, 
where  microphone  personalities 
greeted  the  public. 

Week  of  Cotton — Chicago  Schedules — Cigarettes 
For  the  Soldiers — Shots  at  the  Tower 

Harum  in  Syracuse 
A  NATURAL  ANGLE  was  ex- 

ploited by  WSYR,  Syracuse,  to  pro- mote its  David  Harum  series.  The 
book  was  written  by  a  late  Syra- 
cusan  and  the  scene  was  laid  in 
Homer,  a  small  town  35  miles  from 
the  city.  Interviews  were  held  with 
many  residents  of  the  town  who 
knew  the  famous  character,  in  a 
special  broadcast.  For  several  is- 

sues preceding  the  broadcast  from 
Homer  the  leading  paper  plugged 
the  Harum  show  with  front  page 
space.  Special  display  windows  in 
stores  in  Homer  and  several  an- 

nouncements plugged  the  program. 

Disc  Campaign 
COMPLETE  sales  campaign  is 
submitted  by  Kasper-Gordon,  Bos- 

ton, for  its  transcribed  series,  Fun 
With  Music.  The  series  is  designed 
for  music  merchants,  with  discs 
featuring  Dr.  Sigmund  Spaeth, 
tune  detective.  A  book  by  Spaeth 
is  used  as  giveaway  to  get  store 
traffic. 

All  About  the  Change 
ACQUAINTING  listeners  with  the 
change  of  time  KTSA,  San  An- 

tonio, distributed  4,000  booklets 
listing  the  new  time  of  programs 
each  day.  Also  in  the  booklet  are 
pictures  of  KTSA  personnel  and 
talent. 

RAYMOND  M.  WILMOTTE 

Consulting    Radio  Engineer 

BOWEN  BUILDING,  WASHINGTON,  D.  C. 

DESIGNER  OF  FIRST  DIRECTIONAL  ANTENNA 

CONTROLLING  INTERFERENCE 

Theatre's  Studio 
THREE  San  Francisco  stations — 
KFRC,  KSAN  and  KGO— are  col- 

laborating with  the  Telenews  Thea- 
tre, newsreel  house,  in  mutual  pro- 

motion, broadcasting  more  than  120 
programs  a  week  from  the  special 
radio  studios  in  the  basement  of 
the  theatre.  Each  program  men- 

tions the  point  of  origination.  The 
entire  news  staff  of  KSAN,  headed 
by  Bob  Davies,  works  day  and 
night  in  a  glass-enclosed  news- room at  the  theatre,  in  view  of 
patrons.  INS  and  UP  printers  are 
installed.  Ten  five-minute  newscasts 
are  broadcast  on  the  hour,  start- 

ing in  the  forenoon  and  ending  late 
at  night.  KSAN  also  broadcasts 
quiz  shows,  commentators  and  a 
weekly  roundtable  on  current 
events  from  the  theatre.  KFRC 
and  KGO  use  the  studios  for  a 
variety  of  broadcasts. ^  ^ 

Bowling  Quiz 

QUIZ  SHOW  for  bowlers  will  be 
started  May  16  by  WPEN,  Phila- 

delphia. Called  Bowling  for  Ten 
Pins,  each  week  representative 
teams  from  factories  and  offices 
in  the  city  will  be  pitted.  Quiz- 

master will  be  Bill  Vriner,  presi- 
dent of  the  Philadelphia  Bowling 

Assn.,  and  bovvling  experts  will 
serve  as  judges.  Individual  and 
team  prizes  will  be  donated  by 
bowling  alleys.  Questioning  will 
follow  the  bowling  pattern,  with 
strikes,  spares  and  poodles,  and 
points  for  keeping  score  will  like- 

wise be  in  the  manner  of  a  bowling 

game. Weekly  Analysis 
PROBLEM  of  keeping  distant  sales 
representatives  in  close  touch  with 
changing  conditions  of  market  and 
competition  is  met  by  WCAU, 
Philadelphia,  through  a  weekly 
"Analysis  Letter."  Prepared  by 
Promotion  Director  Joe  Connolly 
and  released  in  mimeo  form,  the  let- 

ters tabulate  new  market  develop- 
ments, statistics,  list  new  station 

success  stories,  and  X-ray  the  trade 
paper  advertising  and  promotional 
copy  of  other  Philadelphia  stations. 
This  new  stunt  has  already  proved 
helpful. 

Summer  Time 
THE  CASE  for  summer  radio  is  ex- 

haustively outlined  in  a  19-page 
NBC  promotional  booklet  issued  by 
the  Blue  network  and  titled  Hot 
Months  for  Radio  Advertising. 
V/ith  charts,  audience  surveys  and 
economic  studies,  the  booklet 
demonstrates  "eight  Blue  summer j 
points":  I 

There  will  be  more  radio  sets  in " 
operation  this  summer  than  ever 
before;  There  will  be  a  wider 
variety  of  programs  this  summer; 
more  listeners  will  listen  more 
hours  per  day  than  ever  before;  in-| 
comes  are  greater  during  the  three! 
summer  months  than  during  any 
other  quarter  save  one;  people 

spend  money  during  the  summer — at  the  same  rate  for  everyday  neces- 
sities, at  an  increased  rate  for  sum- 

mer products;  the  results  of  ad- vertisers who  have  used  radio 
through  the  summer  prove  its 
value;  products  with  the  largest 
summer  market  are  the  same  prod- 

ucts that  are  benefited  by  radio  ad- 
vertising the  rest  of  the  year;  the 

Blue  offers  year-round  advertisers  a 
rebate  which  can  be  considered  a 
reduced  summer  rate. 

Log  With  Plants 
GARDNER  NURSERY  Co.,  Osage 
la.,  currently  using  transcribed  and 
live  programs  and  announcements 
on  nearly  300  stations  in  the 
United  States,  Alaska  and  Canada, 
during  the  week  of  April  21  to  26 
offered  to  send  with  each  shipment 
of  plants  a  radio  log  giving  all  the 
new  frequencies  of  stations 
throughout  the  country.  A  previ- 

ous offer,  made  early  in  April, 
proved  so  successful  that  the  nurs- ery decided  to  repeat  it,  according 
to  Edwin  A.  Kraft,  manager  of 
Northwest  Radio  Adv.  Co.,  Seattle, 
which  handles  the  account. 

Schedules  Released 

WGN,  Chicago,  in  May  started  a 
file-size  mimeographed  schedule  of 
it's  educational  and  classical  musi- 

cal programs.  Similar  mailing 
pieces  will  be  sent  out  monthly  to 
music  and  women's  clubs,  libraries 
and  high  schools  in  the  Chicago area. 

Chicago  Schedule 
MORE  THAN  226,000  official 
schedule  booklets  of  the  Chicago 
Cubs'  games  have  been  given  to 
baseball  fans  in  the  Chicago  area 
by  WBBM.  Nine  pages  of  station 
promotion  are  included  in  the 

presentation. 
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Nobody's  Children 
AIMED  to  bring  to  the  public  a 
sharper  consciousness  of  the  or- 

phaned or  half-orphaned  child's 
plight,  Nobody's  Children,  on  MBS — Don  Lee  features  dramatization 
of  actual  case  histories  taken  from 
files  of  the  Children's  Home  So- 

ciety of  California.  Interviews  with 
one  of  the  children  from  the  in- 
stitutioTi  are  held  each  week. 
Youngsters,  however,  are  not  per- 

mitted to  listen  to  the  preceding 
dramatic  sketch.  Endorsing  the 
program  are  twenty  film  stars,  who, 
in  addition  to  making  guest  appear- 

ances, contribute  $10  apiece  weekly 
toward  "upkeep"  of  the  series  for 
the  entire  13  weeks  period. 

Smokes  for  Soldiers 

GRAHAM'S,  Springfield,  111.  (res- taurant) has  started  a  thrice- 
weekly  five-minute  mu§ical  program 
of  patriotic  theme  on  WCBS,  same 
city,  as  a  stunt  to  give  soldiers 
and  sailors  free  cigarettes.  The  res- 

taurant is  offering,  via  radio,  a  card 
which  is  punched  each  time  a  pur- 

chase is  made  and  for  every  $5  in 
business,  two  packages  of  cigarettes 
are  sent  to  boys  in  the  Army  or 
Navy.  Customers  designate  where 
the  tobacco  is  to  be  sent.  Series  is 
titled  Smokes  for  Soldiers  &  Sailors. 
Account  was  placed  direct. 

Tower  Shots 
CAMERA  CONTEST  with  the 
three  500-foot  antenna  towers  of 
the  new  WEAL,  Baltimore,  trans- 

mitter, located  near  Pikesville,  Md., 
as  the  subject,  is  to  be  conducted 
May  5-20  by  the  station.  The  best 
shot  will  get  $25,  second  $10  and 
the  third  $5.  The  next  22  will  get 
$1  each.  All  entries  will  be  dis- 

played in  WBAL's  reception  room 
for  the  week  beginning  May  25. 

BROCHURES 

WSB,  Atlanta — Lithographed  booklet 
"In  the  Public  Interest"  with  photo- static copies  of  letters  from  civic,  edu- 

cational and  religious  leaders  com- 
mending WSB  for  its  public  service. 

WIBW,  Topeka — Leaflet  with  circle 
cut  on  front  flap,  in  which  is  pasted 
a  compass  ;  on  the  outside  is  the  slogan, 
"How  to  chart  your  Kansas  sales 
course  to  more  sales". 

NBC-RED— Two  11  x  17  maps  of  the 
U.  S.  with  the  daytime  and  nighttime 
coverage  area  of  the  Red  Network 
colored  in  red. 

WABC,  New  York— Folder,  "Gang- 
way for  Godfrey",  to  promote  the 

Arthur  Godfi'ey  participating  pro- gram. 

NBG-Blue — Blue  and  white  booklet 
telling  success  of  .T.  B.  Williams'  True 
or  False  show,  with  illustrations  by 
Steig. 

WDRC,  Hartford — Four-page  piece 
telling  of  coverage,  programs  and  rates 
with  listing  of  its  national  advertisers. 

FM  BRO ADCA STERS— Red-covered 
3  X  5-inch  booklet  titled  A  Profile  of 
Frequency  Modulation. 
CBS,  Pacific  Network — Four-page  leaf- 

let titled  "Stretching  your  advertising 
dollar". 
MINNESOTA  Network— Blue  leaflet 
showing  the  network's  coverage. 
WSPA,  Spartanburg — Folder  citing 
WSPA's  coverage. 

PROMOTION  of  some  of  its  programs  by  cards  on  the  outside  of  385 
public  service  buses  in  six  New  Jersey  counties  is  the  latest  campaign  of 
WOR,  New  York,  in  addition  to  cards  on  the  inside  of  all  2,100  such  buses 
in  the  State.  Current  month's  campaign  features  WOR's  Dear  hnogene 
program,  heard  thrice  weekly  at  9  a.m. 

RCA  Meeting 

(Continued  from  page  93) 

ASCAP  and  BMI,  NBC  has  been 
negotiating  with  ASCAP  in  a  sin- 

cere effort  to  reach  a  satisfactory 
and  fair  arrangement,  he  declared, 

adding  that  "we  hope  soon  to  have 
ASCAP  music  back  on  the  air  and 
to  continue  BMI  at  a  cost  we  can 

afford". Answering  questions  about  FM 
broadcasting.  Otto  S.  Schairer,  vice- 
president  in  charge  of  patents,  said 
RCA  is  manufacturing  FM  trans- 

mitters but  has  not  entered  the  re- 
ceiver field  for  this  type  of  broad- 

casting and  that  whether  it  does 
will  depend  on  the  demand  as  well 
as  material  priorities.  He  explained 
that  no  arrangement  had  been  made 
with  Maj.  E.  H.  Armstrong  for  use 
of  his  FM  patents  because  the  com- 

pany's legal  and  technical  experts 
don't  think  the  purchases  justified 
on  the  terms  offered  by  Maj.  Arm- 
strong. 

The  stockholders  re-elected  Ar- 
thur E.  Braun,  John  Hays  Ham- 
mond Jr.,  Edward  W.  Harden  and 

Mr.  Sarnoff  as  directors  for  three- 
year  terms.  Arthur  Young  &  Co. 
was    reappointed    as  independent 

^^^^^ 

Every  national  advertiser 
wanting   results   in  the 
Maritime  Provinces 

OF  Canada 

should  make  sure  that  his 
schedule  includes 

C  H  N  S 

Halifax,  Nova  Scotia 

JOS.  WEED  &:  CO. 
350  Madison  Avenue,  New  York 

Representatives 

public  accountants  for  auditing  and 
certifying  the  annual  financial 
statements  of  the  company. 

While  the  ballots  were  being  tab- 
ulated, the  stockholders  were  en- 

tertained with  a  motion  picture  ex- 
plaining the  new  RCA  electron 

microscope  and  with  a  five-way 
conversation  between  A.  A.  Schech- 
ter,  NBC  director  of  news  and  spe- 

cial events,  in  the  studio,  and  NBC 
correspondents  in  London,  Berlin, 
Vichy  and  Rome.  Questions  put  by 
stockholders  were  answered  by 
these  foreign  reporters. 

TEXAS  CO.  GIVES 

TIME  TO  TREASURY 

TEXAS  Co.,  New  York,  in  what  is 
believed  to  be  the  first  action  of  its 
kind,  has  donated  to  the  Govern- 

ment 13  one-hour  periods  on  85 
CBS  stations  from  July  2  to  Sep- 

tember, the  period  during  which 
the  Texaco  Star  Theatre  featuring 
Fred  Allen  goes  off  for  the  sum- 

mer. The  time  contributed,  Wednes- 
days, 8-9  p.m.,  will  be  used  to  pro- mote the  sale  of  the  new  defense 

bonds  and  the  stamps,  broadcasts 
being  under  direction  of  Treasury Dept. 

Type  of  programs  to  be  produced 
is  now  being  considered  by  Vincent 
Callahan,  radio  director  of  the 
Treasury  Dept.,  to  fill  the  time  in  a 
manner  which  will  meet  with  the 
approval  of  the  Government,  the 
Texas  Co.,  and  CBS.  Tentative 
plans  include  guest  appearances  by 
radio,  screen  and  stage  stars  with 
a  musical  program  under  the  direc- 

tion of  Howard  Barlow  also  receiv- 
ing consideration.  The  Texas  Co. 

will  bring  Fred  Allen  back  to  the 
air  for  the  1941-42  season  on  Sept. 24. 

N.  Y.  Ad  Club  Elects 
I.  S.  RANDALL,  assistant  to  the 
chairman  of  the  board  of  Transconti- 

nental &  Western  Airlines,  on  May  14 
was  elected  president  of  the  Advertis- 

ing Club  of  New  York  at  its  annual 
election  meeting.  Among  the  directors 
elected  or  retained  in  office  are :  Al- 

fred J.  McCosker,  president  of  Bam- 
berger Broadcasting  Service ;  LoweU 

Thomas,  NBC  commentator  and  au- 
thor, and  Frederic  R.  Gamble,  manag- 

ing director  of  the  4  A's. 

n\  see  o««  ;  ̂,^AVo*^ 
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Networks  Seek  Ways  to  Halt  FCC  Action 

Legal Congress or 

Delays  Viewed 

As  Likely 

{Continued  from  page  17) 
delegated  to  make  a  survey  for  the 
Chief  Executive. 
Whatever  the  outcome  of  the 

three  possible  blocking  develop- 
ments, it  was  regarded  as  a  virtual 

certainty  that  the  new  order,  de- 
marking  the  specific  regulations  re- 

making network-affiliated  relation- 
ships, would  not  become  effective  in 

August,  as  promulgated.  There 
may  be  petitions  for  rehearing  or 
reargument  before  the  FCC,  or  for 
out-and-out  postponement.  With  all 
of  the  hullabaloo  already  provoked, 
and  with  what  may  yet  develop,  it 
is  felt  certain  that  the  Fly-Thomp- 
son-Walker-Payne-Wakefield  ma- 

jority could  not  ignore  such  a  legal 
pleading. 

Await  Convention  Action 

Precisely  what  moves  the  net- 
works themselves  will  make  prob- 

ably will  depend  upon  reaction  at 
the  NAB  convention.  Mr.  Ethridge 
will  make  his  report,  too,  and  tell 
broadcasters  just  what  they  face, 
in  his  judgment.  Since  the  affiliates 
rather  than  the  networks  are  licen- 

sees, the  litigation  may  develop 
through  entering  of  a  joint  suit  to 
enjoin  the  FCC. 

The  FCC  edict  that  in  eflFect  there 
be  a  forced  sale  by  NBC  of  the 
Blue  Network,  according  to  present 
signs,  will  not  be  taken  lying  down. 
Lawyers  have  raised  serious  ques- 

tion about  the  Commission's  juris- 
diction over  any  phase  of  the  judg- 
ments enumerated  in  its  eight- 

point  order,  but  they  appear  singu- 
larly confident  about  the  lack  of  au- 

thority to  force  them  to  junk  a  net- 
work without  more  authority  than 

expressed  in  the  Communications 
Act  of  1934. 

Just  in  case  the  FCC's  stagger- 
ing mandate  should  stick,  many 

station  owners  journeyed  to  St. 
Louis  prepared  to  revise  their  net- 

work affiliation  contracts  in  accord 
with  the  decree — for  one-year  terms 
in  lieu  of  the  generally-invoked 
five-year  NBC  and  CBS  authoriza- 
tions. 

Blue  Network  outlets,  for  the 
most  part  were  in  a  quandary,  since 
the  FCC  order  specifies  that  only 
one  station  in  a  city  may  accept 
programs  from  a  single  network  at 
the  same  time.  This  rule  strikes  at 
both  NBC  networks,  but  it  is  an 
obvious  conclusion  that  if  the  order 
holds,  NBC  will  continue  its  more 
productive  Red  operation,  rather 
than  the  Blue. 

MBS  took  up  its  virtual  single- 
handed  defense  of  the  FCC  ma- 

jority action  almost  coincident  with 

G 

Based  on  the  same  stimulus,  mass  reaction's  pretty 
much  the  same  all  over. 
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Copies  of  the  153-page  Report 
on  Chain  Broadcasting  of  the 
FCC  are  available  from  the  Su- 

perintendent of  Documents,  Gov- 
ernment Printing  Office,  Wash- 

ington, D.  C,  at  30  cents. 

the  release  of  bristling  condemna- 
tions of  the  report  by  NAB  Presi- 

dent Neville  Miller,  CBS  President 
William  S.  Paley,  NBC  President 
Trammell,  IRNA  Chairman  Sam- 

uel R.  Rosenbaum,  NIB  President 
Harold  A.  Lafount,  and  a  long  list 
of  newspaper  columnists  and  edi- 

torial writers. 
The  crowning  retort  came  when 

MBS  Chairman  Alfred  J.  McCosker 
and  President  W.  E.  Macfarlane, 
who  is  also  managing  director  of 

the  Chicago  Tribune's  WGN,  wired 
President  Roosevelt  last  Wednes- 

day, disclaiming  Mr.  Ethridge  as 
spokesman  for  that  network,  and 

describing  him  as  a  "self-consti- tuted mentor  and  representative 

for  the  industry". 
Opposing  Views 

Previously,  Mr.  McCosker  had 
lauded  the  majority  report  as  a 
"scholarly  and  thorough  analysis 
of  the  network  problem"  [see  page 
117].  This  in  contrast  to  the  ex- 

pression of  Mr.  Paley  [page  71] 

that  networks  will  become  "mere 
catch-as-catch-can,  fly-by-night  sell- 

ers of  programs",  and  that  the 
regulations  are  calculated  "to  tor- pedo the  existing  broadcasting 
structure"  in  defiance  of  the  Ad- 

ministration and  of  Congress." 
Mr.  Trammell  [page  72]  called  it 

a  "definite  step  toward  complete 
Government  control  of  radio  in  this 

country".  NAB  President  Miller 
branded  the  report  a  "usurpation 
of  power  which  has  no  justification 
in  law  and  menaces  the  freedom  of 
the  American  System  of  Broadcast- 

ing". Mr.  Lafount  [page  76]  called 
it  ill-timed  and  suggested  a  mora- 

torium until  Congress  can  act.  And 
Mr.  Rosenbaum  [page  74]  called  it 
a  death-blow  not  only  to  NBC-Blue 
but  to  the  Red  and  CBS  as  well. 

Though  the  majority  report  was 
damned  by  the  major  entities  in  ra- 

dio, it  nevertheless  was  conceded 
to  be  an  extremely  clever  job  of 
drafting.  Virtually  all  of  the  in- 

dustry attacks,  such  as  Govern- 
ment ownership  implications  and 

common  carrier  characteristics, 
were  anticipated  and  buttoned  up 
in  legalistic  style.  Chairman  Fly 
an  ardent  New  Deal  lawyer  before 
he  assumed  the  FCC  chairmanship 
nearly  two  years  ago,  is  credited 
with  master-minding  the  report, 
though  the  drafting  was  done  by 
General  Counsel  Telford  Taylor 
and  Assistant  General  Counsel  Jo- 

seph L.  Rauh  Jr.,  the  latter  work- 
ing directly  under  the  chairman. 

But  the  views  on  banning  dual 
network  operation,  on  knocking  out 
exclusivity,  option  time,  network 
ownership  of  other  than  key  sta- 

tions, and  on  scuttling  NBC  and 
CBS  operations  as  dominant  enti- 

ties, had  been  espoused  by  the 
Walker  -  Thompson  -  Payne  group 
while  Chairman  Fly  was  still  gen- 

eral counsel  of  the  Tennessee  Val- 

ley Authority.  Why  the  FCC's  neo- 
phyte member,  Ray  C.  Wakefield, 

who  has  been  with  the  FCC  only  a 
few  weeks,  voted  at  all  on  such  a 
hot  issue,  stumped  almost  all  ob- 

servers, including  several  of  his 
colleagues. 

Shepard  Afifected 

The  dual  ownership  ban  does 
more  than  affect  only  NBC.  The 
John  Shepard  3d  New  England  net- 

work operations  also  are  caught  by 
this  edict.  His  regional  Yankee 
and  Colonial  Networks  virtually 
parallel  in  New  England.  More- 

over, the  Shepard  interests  own 
two  stations  in  Boston  —  WNAC 
and  WAAB — and  the  letter  of  the 
dual  network  ban  appears  to  re-^ 
quire  disposition  of  one  of  these outlets. 

NBC's  position  is  more  precari- 
ous than  that  of  CBS  because  of  its 

dual-network  structure.  Actually, 
according  to  attorneys,  it  cannot 
guarantee  contracts  beyond  90  days 
since  there  is  no  assurance  of  the 
makeup  of  its  network  once  the 
one-year  contract  limitation  and 
non-exclusivity  rules  become  effec- 

tive. That,  of  course,  presupposes 
that  there  will  be  no  change  in  the 
effective  date. 

While  several  courses  of  action 
are  contemplated  by  NBC,  Blue 
Network  executives  and  employes 
seem  more  or  less  resigned  to  a 

physical  separation  of  the  opera- 
tions, irrespective  of  ownership. 

Though  separate  departments  al- 
most all  down  the  line  are  main- 

tained for  the  Blue  at  Radio  City 
headquarters,  speculation  centered 
upon  a  possible  move  of  the  Blue  to 
the  original  NBC  headquarters  at 
711  Fifth  Ave.,  still  leased  by  NBC, 
probably  under  a  new  name  and  a 
fully  divorced  organization.  This, 
presumably,  would  comply  with 
the  FCC  edict. 

Forced  Sales 

Both  NBC  and  CBS  face  pros- 
pects of  forced  sales  of  several  of 

their  managed  and  operated  sta- 
tions under  the  regulations  as  writ- 
ten. The  90-day  limitation,  how- 
ever, does  not  apply  in  these  ins- 

tances. The  order  provides  that  the 
effective  date  of  this  regulation 
"may  be  extended  from  time  to 
time  with  respect  to  any  station,  in 

order  to  permit  the  orderly  disposi- 

tion of  properties". The  network  order  asserts  that  in 

New  York,  Chicago  and  Los  An- 
geles or  San  Francisco,  network 

operations  have  become  so  inter-| 
woven  with  station  ownership  "that 
we  do  not  deem  it  in  the  best  inter- 

ests of  radio  broadcasting  to  di4 

vorce  the  two  at  this  time".  Con4 

I 

I 
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 at  Time  Net  Report  Was  Released  

versely,  the  order  means  that  NBC 
and  CBS  may  own  one  station  each 
in  the  three  key  cities  (Los  An- 

geles or  San  Francisco  optional), 
but  that  NBC  must  dispose  of  sec- 

ond stations  in  those  cities  and 
that  both  networks  probably  will 
have  to  relinquish  stations  in  other 
cities. 
NBC  has  WEAF  and  WJZ  in 

New  York;  WMAQ  and  the  half- 
time  WENR  in  Chicago;  WRC  and 
the  leased  WMAL  in  Washington; 
KPO  and  the  leased  KGO  in  San 
Francisco;  KOA  in  Denver,  and 
WTAM  in  Cleveland,  or  a  total 
of  10  stations.  Under  the  order  as 
now  written,  it  appears  NBC  would 
have  to  dispose  of  all  of  these  sta- 

tions but  WEAF  in  New  York, 
WENR  in  Chicago,  and  KPO  in 
San  Francisco,  but  there  is  the  loop- 

hole of  proper  showing  and  hear- 
ing. 

CBS  is  not  affected  by  the  dual 
station  ownership  in  any  city,  but 
it  holds  licenses  for  eight  stations — 
WABC,  New  York;  WBBM,  Chi- 

cago; KNX,  Los  Angeles;  WCCO, 
Minneapolis;  KMOX,  St.  Louis; 
WJSV,  Washington;  WBT,  Char- 

lotte; WEEI,  Boston,  the  latter 
under  lease.  The  order,  as  written, 
might  force  the  disposition  of  all 
of  the  stations  but  WABC,  WBBM 
and  KNX. 

Some  Hedging 

The  Commission  majority  hedges 
somewhat  on  the  extent  to  which 
it  would  force  sale  of  stations  by 
the  networks.  While  it  holds  that 
it  is  against  public  interest  for 
networks  to  operate  stations  in 
areas  where  the  facilities  are  so 
few  or  so  unequal  that  competition 
is  "substantially  restricted",  the 
Commission  majority  concluded 
that  no  additional  stations  should 
be  licensed  to  either  NBC  or  CBS, 
and  they  should  be  required  to  dis- 

pose of  some  of  the  stations.  "We 
do  not,  however,  deem  it  advisable 
to  specify  at  this  time  a  precise 
maximum  figure  for  network  own- 

ership," the  report  stated. 
The  Commission  set  up  this  pol- 

icy: 
"In  exercising  our  licensing  pow- 

ers with  respect  to  the  renewal  of 
the  licenses  now  held  by  NBC  and 
CBS,  we  propose  to  consider  the 
applicability  of  the  two  principles 
hereinbefore  set  forth.  Subject  to 
the  right  and  opportunity  of  CBS 
and  NBC  to  show  at  hearing  in  a 
particular  case  that  public  interest 

.  requires  otherwise,  the  Commission 
,  will  not  license  to  a  single  net- 

work organization  more  than  one 
^  station  within  a  given  area,  nor 

i'  will  it  license  stations  to  any  net- 
I  work  organization  in  communities 
where  the  available  outlets  are  so 
few  or  of  such  unequal  desirability 

■  as  to  require  that  all  facilities  be 
opened  to  competition  among  net- 

works for  outlets  and  among  sta- 
r  tions   for  outlets.   In  considering 
[  methods  of  divorcement,  we  will 
',  seek  to  ensure  that  the  divorce  of 
\.  stations   from  networks   shall  be 
actual  as  well  as  formal,  and  will 
permit  the  orderly  disposition  of 

'  properties." 
This  phase  of  the  majority's  ac- 

ALL  IS  CONFUSION  on  the  FCC 
front  as  an  aftermath  of  the  net- 

work monopoly  action  of  May  3, 
with  bad  feeling  at  its  highest 
pitch  in  months. 

Totally  aside  from  the  manner  in 
which  Chairman  James  Lawrence 

Fly  spirited  the  majority's  release through  press  channels,  feeling  has 
been  engendered  by  the  almost 
unanimously  bad  "press"  given  the 
action.  Individual  members  are  re- 

ported in  a  rather  ugly  mood. 
The  Saturday  (May  3)  release  of 

the  150-page  printed  report  came 
as  a  complete  surprise  not  only  to 
the  Craven-Case  minority,  but  to 
many  close  observers  of  the  Com- 

mission and  to  certain  of  the  mem- 
bers who  voted  affirmatively. 

Chairman  Fly,  it  is  reported,  ap- 
parently kept  his  own  counsel  until 

the  report  was  released. 
What  Fly  Said 

Queried  by  BROADCASTING  on  Fri- 
day, May  2,  shortly  after  the  final 

vote  had  been  taken  in  executive 
session  [BROADCASTING,  May  5], 
Chairman  Fly  said  the  report 
would  not  be  available  for  "several 
days"  and  that  in  his  judgment 
there  would  be  no  dissenting  report. 
Immediately  following  the  Friday 
session,  however,  word  emanated 
from  other  FCC  quarters  that  a 
Saturday  release  had  been  ordered 
by  the  Chairman,  and  both  the  law 
and  press  departments  collaborated 
in  the  preparation  of  the  release 
of  the  majority  press-statement, 
which  was  followed  later  in  the 
afternoon  by  the  printed  text  of 
both  the  majority  and  minority 
views. 
What  sequence  of  events  caused 

Chairman  Fly  to  force  the  report 
through  on  a  dull  Saturday  fore- 

noon is  not  entirely  clear.  One  ver- 
sion is  that  he  desired  to  get  the 

publicity  "drop"  on  the  minority, since  the  press  release  covering 
the  majority  views  was  given  out 
at  11  a.m.  Saturday,  with  only  a 
bare  phrase  mention  of  a  dissent 
on  the  final  page  of  a  14-page  re- 
lease. 

The  Case-Craven  dissent  was  re- 
leased the  same  day  only  after 

rather  speedy  work  by  the  dis- 
senters. Commissioner  Case,  who 

had  planned  to  take  the  day  off", rushed  to  his  office  after  a  tele- 
phone conversation  with  Commis- 
sioner Craven,  who  was  confined 

to  his  bed  by  a  fever  and  a  respira- 

tion immediately  resulted  in  pre- 
liminary overtures  for  the  acquisi- 

tion of  stations  by  outside  inter- 
ests. Totally  aside  from  proposi- 
tions made  for  purchase  of  the 

Blue,  individual  negotiations  were 
said  to  have  been  initiated  in  a 
number  of  areas.  Several  existing 
stations  are  understood  to  be  con- 

templating deals  whereby  they 
would  turn  in  their  present  facil- 

ities for  the  vastly  better  network 
stations  that  appear  slated  for  the 
block. 

The  Commission  originally 
had  contemplated  a  ban  on 
multiple  ownership,  whether 
by  networks  or  by  other  en- 

tities. It  pointed  out,  however, 

tory  ailment.  A  few  typewritten 
copies  of  summary  of  the  dissent- 

ing opinion  were  run  off,  followed 
later  in  the  day  by  a  mimeographed 
release. 
Though  an  explanation  was 

lacking,  it  is  reported  in  one  quar- 
ter that  Chairman  Fly  rushed  to 

print  ahead  of  schedule  with  the 
majority  report  and  the  drastic 
chain  order  after  he  had  received 
word  that  a  recommendation  had 
been  made  to  the  White  House  by 
Mark  Ethridge,  who  had  under- 

taken a  survey  of  the  whole  regu- 
latory picture  at  the  behest  of 

President  Roosevelt,  that  issuance 
of  any  rules  be  held  in  abeyance. 
One  majority  member,  it  is  under- 

stood, had  informed  an  important 
New  Deal  Senator  that  Saturday 
morning  that  no  announcement 
would  be  made  until  the  following week. 

Internal  Troubles 

Internecine  strife  transcends  the 
dispute  between  the  Fly-directed 
majority  and  the  Craven-Case 
minority,  it  is  reported.  Two  other 
Commissioners,  in  addition  to  the 
dissenters,  are  said  to  be  indignant 

over  the  participation  of  the  FCC's newest  Commissioner,  Ray  C. 
Wakefield,  California  Republican, 
in  the  network  monopoly  vote,  as 
well  as  in  the  final  disposition  of 
the  commercial  television  rules 
[Broadcasting,  May  5].  Mr.  Wake- 

field did  not  join  the  FCC  until 
March  22 — long  after  the  records 
had  been  closed  in  both  cases. 

Aside  from  these  manifestations 
of  pique,  it  is  regarded  as  an  open 
secret  around  the  FCC  that  both 
Commissioners  F.  I.  Thompson  and 
George  H.  Payne  are  far  from 
happy  about  repercussions  to  the 
newspaper-divorcement  order  (No. 
79),  for  which  both  voted  with  the 
majority.  That  is  because  both 
have  newspaper  backgrounds. 

Commissioner  Thompson,  named 
in  April  1939  to  fill  the  unexpired 
term  of  Judge  E.  0.  Sykes,  who 
resigned,  is  a  candidate  for  reap- 

pointment for  a  new  seven-year 
term.  His  present  term  'expires 
June  30.  In  spite  of  the  preoccupa- 

tion of  Congress  with  national  de- 
fense matters,  there  is  a  growing 

view  in  informed  circles  that  an 
entirely  new  radio  regulatory  body 
may  be  created  before  any  new  ap- 

pointment is  made  to  the  FCC. 

that  it  was  confining  its  order 
to  network  reforms  and  that 
it  is  working  on  the  general 
policy  of  multiple  ownership  in 
its  "day-to-day  decisions".  The 
majority  said  a  limitation  on 
multiple     ownership  already 
had  been  set  in  both  the  FM 
and  television  rules,  and  logi- 

cally would  be  applied  to  stand- 
ard broadcasting. 

The  Commission  said  that  an- 
other non-network  matter  consid- 

ered at  the  hearings  but  not  cov- 
ered in  the  order  was  that  of  list- 

ing on  the  stock  exchanges  of  some 
corporate  licensees  of  stations,  de- 

claring that  a  number  of  stations 
are  owned  or  controlled  by  large 

companies  whose  stock  is  listed  and 
widely  held.  The  Commission  said 
this  matter  is  being  given  careful 
consideration  under  Section  310  (a) 
of  the  Act,  relating  to  ownership 
or  control  of  stations.  It  added  it 
proposed  to  suggest  to  Congress 
enactment  of  amendments,  if  found 
necessary,  covering  both  multiple 
ownership  and  stock  ownership. 

In  inviting  the  Department  of 
Justice  to  look  into  monopoly  as- 

pects of  broadcasting,  the  majority 

dwelt  particularly  upon  RCA's 
"premier  position"  as  the  owner  of 
two  networks,  as  well  as  its  other 
ramified  operations  covering  tran- 

scription companies,  artists  bu- 
reaus, equipment  manufacture  and 

research.  Whether  RCA,  with  its 
consistent  tendency  "to  grow  and 
to  expand  into  new  fields  at  the 
expense  of  smaller  independent  con- 

cerns is  desirable,  is  not  to  be  de- 
cided here",  said  the  majority  re- 
port. "We  have  thought  it  proper, 

however,  to  call  the  attention  of 
Congress  and  the  public  to  the 
broader  problems  raised  by  the  con- 

centration of  power  in  the  hands  of 

a  single  group." Much  ado  was  made  by  the  ma- 
jority over  network  profits,  at  the 

expense  of  affiliated  stations.  Even 
MBS  was  cited  as  having  a  ten- 

dency to  "follow  the  paths  toward 
restrictive  practices  blazed  by  CBS 
and  NBC".  The  majority  disclaimed 
any  intention  to  approve  MBS  prac- 

tices or  to  set  "them  up  as  ideals 

or  models". Contract  Provisions 

In  analyzing  contractual  arrange- 
ments between  the  national  net- 

works and  their  affiliates,  the  ma- 
jority said  it  sought  to  rectify  con- 
ditions under  which  NBC  and  CBS, 

by  contract,  prevent  the  majority 
of  their  stations  from  broadcast- 

ing programs  of  other  national  net- works; from  invoking  provisions 
whereby  programs  rejected  by  their 
affiliates  may  not  be  offered  by  the 
network  to  other  stations  in  the 
same  service  area  of  the  rejecting 
affiliate;  by  banning  network  time 
options  as  restricting  the  freedom 
of  stations  and  hampering  their 
efforts  to  broadcast  local  commer- 

cials, programs  of  other  networks, 
or  national  spot;  by  limiting  con- 

tracts to  one  year,  and  by  banning 
of  exclusivity  and  option  time  to 
avoid  interference  with  competi- 

tion among  networks ;  and  by  elimi- 
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nating  other  restrictive  clauses 
which  the  Commission  said,  taken 
cumulatively,  restrain  competition. 

Then  the  Commission  broke  down 
each  of  the  eight  network  restraints 
which  it  held  would  be  terminated 
under  its  new  order. 

The  majority  summed  up  its 
views  in  a  detailed  chapter  in 
which  it  held  that  it  had  the  juris- 

diction to  issue  the  regulations 
under  the  Communications  Act.  It 
said: 

"We  have  already  seen  that 
many  of  the  provisions  of  the  affili- 

ation contract  do  prevent  the 
licensee  from  fully  utilizing  his 
facility.  Time  options  adversely  af- 

fect the  ability  of  licensees  to  serve 
the  local  needs  of  their  commun- 

ities for  program  and  advertising 
service.  Artificial  limitations  on  the 
price  which  licensees  may  charge 
national  advertisers  hamper  li- 

censees' efforts  to  render  the  best 
possible  program  service. 

Jurisdiction  Angle 

"Restrictions  imposed  on  the 
affiliates'  freedom  to  reject  network 
commercial  programs  prevent  them 
from  assuming  their  full  statutory 
responsibility  (which  under  the 
Act  they  cannot  delegate)  of  deter- 

mining what  programs  should  go 
out  over  the  facilities  licensed  to 
them. 

"Exclusivity  provisions  which 
prevent  affiliates  from  carrying  the 
programs  of  other  networks  and 
which  prevent  any  other  station 
within  the  'territory'  of  the  affili- 

ate from  obtaining  programs  from 
the  latter's  netwoi'k,  deprive  many 
listeners  of  the  opportunity  to  hear 
certain  worthwhile  programs. 
Long-term  affiliation  contracts  pre- 

vent the  licensees  from  bargaining 
at  reasonable  intervals  for  the  best 
network  programs. 

"Affiliation  with  a  network  or- 
ganization operating  two  networks 

contributes  to  a  concentration  of 
control  over  stations  and  the  pro- 

grams they  broadcast  imcompatible 
with  the  public  interest.  Network 
ownership  of  a  large  number  of 
stations  creates  a  potential  conflict 
between  the  interest  of  the  network 
as  a  station  owner  and  its  interest 

as  a  network  organization." 
The  majority  disclaimed  any  at- 

tempt to  "fix  rates,  to  prescribe 
a  uniform  system  of  accounts,  to 
regulate  advertising,  to  supervise 
the  programs  or  the  business  pol- 

icies of  the  licensees,  or  to  im- 
pose any  of  the  obligations  which 

are  applicable  to  common  carriers". 
But  the  preponderant  industry 

opinion  was  that  practically  all  of 
these  things  are  envisaged  within 
the  scope  of  the  new  regulations. 

In  its  conclusion,  the  majority 
points  out  that  if  the  industry  can- 

not go  forward  on  a  competitive 
basis  and  if  the  restraints  upon 
competition  which  it  seeks  to  elimi- 

nate under  the  orders  are  indis- 
pensable to  the  industry  "then  we must  frankly  concede  that  broad- 

casting is  not  properly  a  competi- 
tive industry". Then  came  the  threat  that  if  this 

be  the  case  "we  recommend  that 
the   Congress   should   amend  the 

Communications  Act  to  authorize 
and  direct  regulations  appropriate 
to  a  non-competitive  industry,  with 
adequate  safeguards  to  protect 
listeners,  advertisers  and  consum- 

ers." 

This  was  interpreted  as  meaning 
out-and-out  regulation  of  broad- 

casting as  a  utility,  with  the  right 
to  fix  rates  and  limit  profits. 

Minority  Views 

The  minority  report  of  Commis- sioners Craven  and  Case  [page  86] 

was  labeled  "Additional  View^s", since  these  Commissioners  did  not 
essay  to  cover  all  of  the  historical 
background  of  network  operations, 
ownership,  and  other  more  or  less 

factual  aspects  of  the  majority's 
report. Their  conclusions  were  stoutly 
defended  in  the  NBC,  CBS  and 
other  statements  taking  issue  with 

the  majority's  opinion.  Editorial comment  preponderantly  supported 
these  views,  which  questioned  not 

only  the  propriety  of  the  majority's action,  but  also  the  jurisdiction  of 
the  Commission  under  the  Com- 

munications Act. 

The  minority  took  issue  with  vir- 
tually every  conclusion  reached  by 

the  Fly-directed  majority.  They 
predicted  that  regulation  of  the 
character  proposed  would  mean 
that  competently-managed  net- 

works would  be  replaced  by  an 
"unwholesome  conglomeration  of 

opportunistic  'time  brokers'  cater- ing to  an  aggregation  of  local 
monopolies  in  the  various  towns 
and  cities  of  the  nation".  And  they 
predicted  a  public  outcry  against 
the  depreciation  in  program  serv- 

ice. The  majority,  said  the  dissent- 
ing opinion,  implies  that  there  is 

something  "harmful  or  wicked 
about  the  earnings  of  some  broad- 

casting licensees".  Congress,  they 
said,  did  not  intend  this  Commis- 

sion to  penalize  profits.  The  earn- 
ings of  all  broadcasters,  along  with 

other  entities,  are  taxed.  "If  there be  undue  or  unjust  enrichment,  the 
Federal  tax  policy  is  the  remedy; 

not  an  extension  or  regulation," they  contended. 

No  Time  for  Rancor 

The  clincher  conclusion  of  the 
minority  which  won  widespread  in- 

dustry applause,  read: 
"Finally,  it  seems  appropriate 

to  emphasize  that  our  Government 
is  concerned  with  many  important 
and  crucial  problems.  This  is  no 
time  to  embark  upon  a  new  and 
untried  course  for  which  no  urgent 
need  can  be  established.  It  seems 
to  us  that  the  kind  of  democratic 
freedom  which  we  are  preparing  to 
defend  requires  those  in  Govern- 

ment to  manifest  restraint  and  tol- erance. 

"There  is  no  evidence  to  justify 
an  attempt  at  unnecessary  controls 
of  the  broadcasting  industry  under 
even  normal  circumstances.  In  this 
atmosphere  of  world  tension,  our 
own  national  unity  would  be  dis- 

served by  a  new  experiment  at  're- 
form' of  an  established  system  of 

mass  communication  upon  which 
so  many  of  our  people  rely  for  in- 

formation and  diversion." 
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Educators  Discuss 

Defense  and  Radio 

IN  THE  KEYNOTE  meeting  of 
the  12th  Institute  for  Education  by 
Radio  on  May  5,  Edward  M.  Kirby, 
civilian  radio  advisor  to  the  Army, 
said  the  two  main  jobs  of  radio  are 
to  "keep  the  nation  informed  and 
to  inspire  loyalty  to  the  armed 
forces  of  the  country".  In  his  ad- 

dress on  "Radio  in  the  Current 
Crisis",  Mr.  Kirby  also  emphasized that  each  program  should  serve 
some  useful  purpose  in  the  pattern 
of  national  defense. 

Clifton  Utley,  Chicago  Council 
on  Foreign  Relations,  said  radio 
should  serve  also  as  a  control  on 
propaganda. 
NBC  Toivn  Hall  techniques  were 

used  in  this  Monday  morning  ses- 
sion, George  V.  Denny  Jr.,  Town 

Hall  Inc.,  acting  as  moderator. 
John  M.  Begg,  Division  of  Cultural 
Relations,  Department  of  State, 
speaking  in  the  second  general  ses- 

sion, on  "Radio  &  Cultural  Rela- 
tions with  the  Americas",  stated 

that  it  is  the  job  of  the  private  ra- 
dio companies  to  maintain  good  re- 

lations with  the  other  American 
republics  via  radio.  He  said  there  is 
a  need  for  surveys  of  Latin  Ameri- 

can listening  audiences  and  habits. 
In  the  opinion  of  Philip  Barbour, 

Office  for  Coordination  of  Commer- 
cial &  Cultural  Relations  Between 

the  American  Republics,  broadcast- 
ers of  programs  to  Latin  America 

should  consider  average  cultural 
level,  differences  in  nationalities. 

FATHER  TIME  CHANGE  put  in 
an  appearance  thus  at  Duluth's Beaux  Arts  Ball  on  the  eve  of  the 
shift  to  daylight  saving  time,  get- 

ting in  a  substantial  plug  for 
KDAL.  Father  Time  was  Gil  Faw- 
cett,  program  director,  whose  flow- 

ing robe  had  the  names  of  the  sta- 
tion's programs  written  over  it. 

The  roving  mike  was  carried  by 
Ellis  Harris,  special  events  director. 

and  differences  in  time  and  listen- 
ing habits  of  the  various  countries, 

when  preparing  programs  directed 
to  them. 

Antonio  Gonzalez,  Assistant  Di- 
rector of  Latin  American  Rela- 

tions, CBS,  outlined  CBS  plans  for 
broadcasting  to  and  from  Latin 
America. 

In  the  final  general  session  Wed- 
nesday, the  role  of  radio  in  Canada 

and  Great  Britain  was  discussed 
by  Ernest  Bushnell,  Canadian 
Broadcasting  Corp.,  and  W.  M. 
Newton,  British  Broadcasting 
Corp.,  Helen  Hiett,  NBC;  H.  B. 
McCarty,  WHA,  Madison,  Wis., 
and  Eric  Sevareid,  CBS. 

GLENN  D.  GILLETT  &  Associates 

Consulting  Radio  Engineers 

National  Press  Bldg. Washington,  D.  C. 

THERE  IS  m  SUBSTITUTE 

FOR  EXPERIENCE 

Hedda  to  Speak 

ONLY  WOMAN  to  address 
the  NAB  convention  will  be 
Hedda  Hopper,  who  was  in- 

vited by  Donald  W.  Thorn- 
burgh,  CBS  Pacific  Coast 
vice-president.  A  CBS  radio 
columnist,  creator  of  Hedda 
Hopper's  Hollywood,  she  will attend  as  a  special  guest  and 
speak  on  "Hollywood  Takes 
to  Radio" — how  radio  has  af- 

fected movie  studios  and  what 
filmdom's  stars  and  execu- 

tives think  of  radio  along 
with  amusing  and  informative 
sidelights  on  Hollywood. 

68  STATIONS  ADDED 

BY  AP  RADIO  NEWS 
SINCE  its  inception  in  February, 
Press  Association,  radio  news  sub- 

sidiary of  Associated  Press,  has 
signed  68  new  contracts  with  indi- 

vidual stations  for  use  of  AP  news, 
and  has  started  service  to  MBS 
under  an  agreement  similar  to  those 
in  effect  with  NBC  and  CBS. 

In  announcing  the  acquisitions 
W.  J.  McCambridge,  PA  general 
manager,  said  it  has  added  more 
stations  than  all  other  organiza- 

tions combined.  He  explained  that 
PA  has  the  only  24-hour  special 
radio  news  circuit  in  existence. 
Among  features  are  regular  five- 
minute  news  roundups,  at  least 
six  times  a  day,  in  addition  to  sum- 

maries of  war  and  Washington 
news.  All  reach  stations  ready  for 
immediate  airing,  he  said. 

The  68  additional  stations  signed 
since  February,  which  do  not  in- 

clude renewals  of  previous  agree- 
ments, follow: 

KTHS  KECA  KFI  KGO  KPO  KOA 
WWDC  WDAE  WSB  WGST  WRLC 
WDWS  WIRE  KDTH  KGLO  WHAS 
WFBR  WITH  WBZ  WBZA  WMEX  WTCM 
WCCO  WSLI  KGFW  WMUR  WPAT 
WMCA  WNEW  WOR  WAGE  WFAS 
WAKR  WCLE  WHK  KOME  KEX  KGW 
WCAU  KYW  WSM  KRBC  KBST  KGKL 
WMVA  KVI  KPQ  WBLK  WBRW  WNOE 
WWSW  WGY  KRSC  WBYN  WCNW 
KIRO  WIOD  WKEU  WISR  WALK' 
KNOE  KDLR  KTOK  KOB  WSBC  WGES 
WCBD  WHOM. 

FDR  Illness  Brings  Shift 

In  Radio  Newsmen  Fete 

PRESIDENT  Roosevelt's  gastro 
upset  of  the  last  week  caused  post- 

ponement of  the  Radio  Corre- 
spondents Assn.  second  annual  din- 

ner scheduled  for  May  8.  The  din- 
ner was  put  over  at  the  suggestion 

of  Secretary  Early,  which  was 
taken  as  an  indication  that  Mr. 
Roosevelt  would  attend  the  dinner 
at  a  later  date. 

Albert  Warner,  CBS  Washing- 
ton correspondent  and  president  of 

the  association,  said  that  the  din- 
ner would  be  held  the  week  follow- 
ing the  NAB  convention  in  St. 

Louis,  to  allow  those  attending  the 
meeting  to  be  present  for  the  din- 

ner. No  date  has  been  set  as  yet. 
Vice-President  Wallace,  leading 
members  of  the  House  and  Senate, 
as  well  as  Secretary  of  the  Trea- 

sury Morgenthau  and  Postmaster 
General  Walker  had  accepted  invi- tations. 

Women  Urge  FCC 

To  Rescind  Order 

WNRC  CaUed  Network  Order 

Undemocratic,  Un-American 
CALLING  the  FCC  network  mo- 

nopoly order  "undemocratic,  un- American  and  as  an  infringement 

of  liberty  at  a  time  of  crisis",  the 
Women's  National  Radio  Commit- 

tee May  5  sent  telegrams  to  Presi- 
dent Roosevelt  and  Chairman 

James  Lawrence  Fly  of  the  FCC, 
asking  that  the  order  be  rescinded. 

"As  members  of  the  executive 
committee  of  the  Women's  National 
Radio  Committee,"  said  the  identi- 

cal telegrams  to  the  President  and 
Mr.  Fly,  "we  desire  to  protest 
strongly  against  the  ruling  of  the 
FCC  directing  NBC  to  dispose  of 
one  of  its  networks. 

Called  Un-American 

"We  have  often  disagreed  with 
network  policies  in  the  past,  but 
in  this  instance  we  stand  solidly 
behind  them.  We  regard  the  arbi- 

trary action  of  the  Commission  as 
undemocratic,  un-American,  and  as 
an  infringement  of  liberty  at  a  time 
of  crisis  when  the  preservation  of 
free  speech,  press,  and  radio  are 
essential  to  the  continuance  of  dem- 

ocratic institutions." The  telegrams  were  signed  by 
Mme.  Yolanda  Mero-Irion,  founder 
and  chairman  of  the  committee; 
Mrs.  Marion  M.  Miller,  director  of 
education.  United  Parents  Assn.; 
Miss  Edith  E.  Lowry,  executive 
secretary,  National  Committee  of 
Church  Women;  Miss  Helen  Hav- 

ener, publicity  chairman,  Interna- 
tional Federation  of  Business  & 

Professional  Women;  Mrs.  D.  Leigh 
Colvin,  vice-president.  National 
Woman's  Christian  Temperance 
Union;  Mrs.  Sidonie  M.  Gruen- 
berg,  Child  Study  Assn.  of  Amer- 

ica; Mrs.  Edwin  C.  Lewis,  National 
Society  of  New  England  Women; 
Mrs.  M.  D.  Jackson,  Sigma  Alpha 
Iota;  Mrs.  Rosalie  Wolf,  chairman, 
Review  Committee. 

The  committee,  founded  seven 
years  ago  upon  suggestion  of  the 
late  Chairman  Anning  S.  Prall  of 
the  FCC,  is  composed  of  some  25 
organizations  and  claims  to  have  a 
membership  of  many  millions.  Since 
its  inception,  the  announcement 
said,  it  has  strongly  supported  free- 

dom of  radio  as  opposed  to  Govern- ment control. 

Gel  the  (acts  from  WOL-  WASHINGTON,  0.  C. 
Affiliated  with  MUTUAL  BROADCASTING  SYSTEM 
National  Representatives: 
iNTERNATIONAL  RADIO  SALES 
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Widespread  Support  for  Daylight  Saving 

Noted  by  NAB  in  Surveying  the  Industry 
HEAVY  SUPPORT  for  a  change 
from  the  present  hodge-podge  day- 

light saving  plan,  along  with  strong 
sentiment  for  a  universal  daylight 
saving  time  system,  is  indicated  in 
results  of  the  NAB*s  recent  day- 

light saving  survey,  announced 
last  Friday. 

The  survey,  based  on  answers 
from  485  of  the  837  stations  served 
with  questionnaires,  revealed  that 
87  of  these  stations  during  the 
April-September  daylight  saving 
season  in  1940  suffered  revenue 
losses,  traceable  to  the  non-uniform 
time  base,  aggregating  $664,786. 
The  NAB  estimated  that  on  an  in- 

dustry-wide projection,  this  would 
amount  to  about  a  $5,000,000  loss 
for  the  whole  industry. 

Studied  by  0PM 

Although  it  still  appears  that  no 
action  will  be  taken  on  any  of  the 
three  pending  daylight  saving  bills 
in  Congress,  at  least  until  daylight 
saving  time  is  recognized  as  an 
important  defense  consideration 
and  pushed  by  the  Administration, 
it  was  revealed  by  the  Office  of 
Production  Management  that  OPM 
Director  William  S.  Knudsen  had 
advised  NAB  President  Neville 
Miller  that  the  daylight  saving 
idea  was  being  studied  by  OPM. 

Mr.  Knudsen's  May  1  letter,  re- 
sponding to  an  earlier  letter  from 

Mr.  Miller,  gave  no  indication 
whether  the  study  might  result  in 
an  OPM  recommendation  favoring 
DST.  However,  it  was  reported  to 
Broadcasting  that  at  the  moment 
sentiment  does  not  appear  to  be 
very  strong  among  OPM  officials 
for  any  immediate  move  to  estab- 

lish universal  DST  as  a  defense 
measure. 

In  response  to  a  survey  query 
on  whether  a  change  in  the  existing 
time  setup  should  be  made,  241 
stations,  or  50  7o  of  the  485  report- 

ing, favored  a  change,  with  112 
or  23%  recommending  no  change 
and  132  or  27 %  registering  no  opin- 

ion. Of  the  241  favoring  a  change, 
only  11  stations  were  located  in 
cities  where  daylight  saving  time 
was  observed. 

Of  this  same  group,  62  stations 
or  26%  of  the  241  favored  establish- 

ing universal  daylight  saving  time; 
78  or  32%  favored  either  estab- 

lishing universal  daylight  saving 
or  forbidding  it  altogether;  33  or 
14  %i  favored  either  daylight  saving 
or  keeping  radio  on  standard  time, 
like  the  practice  of  railroads;  51 
or  21%  favored  keeping  radio  on 
standard  time;  17  or  7%  favored 
abolishing  all  daylight  saving  time. 

Public  Divided 

Of  the  485  reporting  stations, 
104  were  located  in  cities  observ- 

ing daylight  saving  time,  it  was 
explained  by  the  NAB  research 
department,  which  conducted  the 
survey  under  supervision  of  Paul 
F.  Peter,  director. 

The  general  attitude  of  people  in 
individual    communities    was  re- 

ported as  favorable  to  daylight 
saving  by  152  stations,  unfavorable 
by  219,  evenly  divided  by  17,  and 
unknown  by  97  —  with  attention 
drawn  to  the  fact  that  returns  were 
in  about  a  3-to-l  ratio  predomi- 

nantly from  non-daylight  saving 
communities.  A  breakdown  of  these 
figures  indicated  that  on  a  general 
basis,  people  in  communities  ob- 

serving daylight  saving  like  it,  and 
vice  versa. 

Of  the  stations  reporting,  281 
or  58%  indicated  they  had  to  make 
program  realignments  during  the 
daylight  saving  season.  Of  the  281 
stations,  262  were  network  affili- 

ates and  19  independent  stations, 
18  were  located  in  daylight  saving 
communities  and  263  in  non-day- 

light saving  communities. 
Of  this  group,  133  stations  re- 

ported outright  losses  of  accounts 

because  of  schedule  realignments, 
127  reported  accounts  going  off  the 
air  during  the  April-September 
season  who  would  not  go  off  or 
would  be  off  for  a  briefer  period 
were  it  not  for  the  daylight  sav- 

ing situation,  and  211  reported  dis- 
satisfaction among  local  clients  at 

schedule  changes. 
The  $664,786  loss  reported  by  87 

stations  is  not  the  total  monetary 
loss  suffered,  according  to  survey 
figures.  Of  the  485  reporting  sta- 

tions, 145  or  30%  indicated  they 
suffered  some  monetary  loss  due  to 
daylight  saving  time.  All  but  three 
of  these  145  stations  were  network 
affiliates  and  all  but  three  also 
were  in  non-daylight  saving  com- 
munities. 
A  breakdown  of  the  money-loss 

figures  indicates  $173,713  repre- 
senting outright  loss  of  accounts; 

$154,725,  longer  summer  lay-offs; 
$146,290,  programs  changed  to 
lower  rate  classifications;  $3,150, 
additional  personnel  or  overtime; 

$186,908,  unassigned  and  other 
causes.  In  addition  to  the  figures  for 
these  87  stations,  two  other  report- 

ed losses  of  10%  and  25%  of  reve- nue. 
Of  the  485  stations,  128  reported 

that  daylight  saving  time  had  a 
definite  effect  on  their  competitive 
program  situation,  94  reporting  an 
impaired  situation  and  34  an  im- 

proved situation  with  DST. 
Thirty-five  stations  reported  hav- 

ing made  surveys  or  possessing 
concrete  evidence  of  the  effect  of 
daylight  saving  on  their  listening 
audiences.  Four  stations  reported 
that  DST  has  a  good  effect  sn  the 
listening  audience,  while  31  re- 

ported a  deleterious  effect. 

ASCAP  publishers  have  granted  free 
use  of  their  catalogs  to  the  Broadway 
Calling  series  of  transcriptions  which 
Gertrude  Lawrence,  actress,  is  pre- 

paring with  NBC  Radio-Recording division  for  shipment  to  England.  The 
discs  will, not  be  heard  in  this  coun- 

try, but  in  England  for  the  entertain- ment of  troops. 
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Advance  Registration  at  NAB  St.  Louis  Convention 

(With  Hotel  Reservations  Reported) 

A 
Abeloff,  I.  G..  WRVA.  Richmond.  Mayfair. 
Abramson,  N.  M.,  WOR.  New  York.  Chase. 
Akerbergr,  H.  V.,  CBS,  New  York.  Jeffer- son. 
Albertson,  Roy  L..  WBNY,  Buffalo,  Lennox. 
Allen,  Don,  Standard  Radio,  Jefferson. 
Allen  Edwin  C  WIBA,  Madison,  Jefferson. 
Allen,      Edwin      C,  Reynolds-Fitzgerald, 

Mayfair. 
Allison,  M.  F.,  WLW,  Cincinnati,  Jefferson. 
Allman,  F.  L.,  Graybar,  New  Yock,  Jeffer- son. 
Alsup,  C.  C,  KICA,  Clovis,  N.  M.,  Statler. 
Anderson,  H.  Vernon,  WJBO  Baton  Rogue, 

La.,  Jefferson. 
Anderson,  Warwick,  Doe-Anderson,  Louis- 

ville, DeSoto. 
Armstrong,  Maj.  Edwin  H.,  Boston. 
Amey,  C.  E.,  NAB,  Washington,  Jefferson. 
Arnold.  C.  B.,  KINY,  Juneau  Alaska, 

Jefferson. 
Arnoux,  Campbell,  WTAR,  Norfolk,  Jeffer- son. 
Ashbacker,  Frank,  WKBZ,  Muskegon, 

Statler. 
Ashbacker,  Grant,  WKBZ,  Muskegon,  Stat- ler. 
Ashby,  A.  L.,  NBC,  New  York,  Jefferson. 
Atlass,  H.  L.,  CBS.  Chicago,  Park  Plaza. 
Atteberry,  Ellis,  KCKN,  Kansas  City,  Kan,, 

Jefferson. 
Avery  L.  H.,  Free  &  Peters,  Jefferson. 

B 
Bacon,  John  A.,  WGR,   Buffalo,  Jefferson. 
Bailie,  Chas.  A.,  KOMO,  Seattle,  DeSoto. 
Balch,  Mr.,  KSAL.  Salina,  Kan.,  Jefferson. 
Bannerman  Glen.  Canadian  Assn.  of  Broad- 

casters. Jefferson. 
Bannister.  Harry,  WWJ,  Detroit,  Jefferson. 
Barata.  Dr.  Julio.  Rio  de  Janiero.  Jefferson. 
Barroll,  Hope  H.,  Jr.,  WFBR,  Baltimore, 

Park  Plaza. 
Batchelder.  Harold  W.,  WFBR,  Baltimore, 
Park  Plaza. 

Batteridge.  Harry,  HoUingberry  Inc.,  Len- nox. 
Beaver.  C.  K..  KARK,  Little  Rock,  DeSoto. 
Behrman.   W.   W.,   WBOW,   Terre  Haute, 

Jefferson. 

Pinellas  County,  of  which  St.  Peters- 
burg is  the  principal  city,  lias  a  year 

round    population    per   square  mile 
more   than    five    times    that   of  the 
United    States.    The    most  densely 
poptloted     county     in     the  State, 
Pinellas  County  is  only  part  of  the 

Tampa    Boy    Area — the    "Class  A" 
market     covered      completely  and 
economically  by  WTSP. 

Added  to  this  bargain — your  advertising 
is  absolutely  free  every  day  the  sun  fails 
to  shine  on,  .  .  , 

WTSP 

St.   Petersburg  TIMES  Affiliate 
A  REGIONAL  STATION 
R.  S.  Stratton,  Manager 

St.  Petersburg,  Fla. 
Represented  by 

Radio  Advertising  Corp. 
New  York  •  Cleveland   •  Chicago 

Bennett,  Sam,  KMEC.  Kansas  City,  Len- nox. 

Eerk,  S.  Bernard.  WAKR.  Akron,  Statler. 
Bess,  H.  M.,  WNEW.  New  York,  Lennox. 
Bill.  Edgar  L.,  WMBD,  Peoria,  Jefferson. 
Billings.  Ford.  WCKY.  Cincinnati.  Statler. 
Birdwell,  J.  W.,  WBIR,  Knoxville,  Jeffer- son. 
Bisco,   Jack.    United   Press,  Jefferson. 
Bishop,  E.  E.,  WGH,  Norfolk.  Jefferson. 
Bitner.  Harry  M.,  Jr.,  WFBM,  Indiana- 

polis, Lennox. 
Bixby,  Tarns,  Jr.,  KBIX,  Muskogee,  Okla., 

Jefferson, 
Black,  Elizabeth,  Joseph  Katz  Co.,  Jeffer- son. 
Blair,  John,  John  Blair  &  Co.,  Jefferson. 
Blatterman,    H,    L.,    KFI,    Los  Angeles, 

Jefferson. 
Blink,  M.  M..  Standard  Radio,  Jefferson. 
Bodec.  Ben,  Variety,  Jefferson. 
Bondurant,  E.  H.,  WHO,  Des  Moines,  Jef- ferson. 
Bookoven.  L.  F.,  Western  Electric  Co., 

Jefferson. 
Bookwalter,  L.  S.,  KOIN,  Portland,  Ore., 

Jefferson. 
Booth,  Paul,  Printers'  Ink,  Statler. Borel.  Richard  A.,  WBNS,  Columbus,  De- Soto. 
Born,  H,  H.,  WHBL,  Sheboygan,  Wis., 

Jefferson. 
Borroff,  E.  R.,  NBC,  Chicago,  Park  Plaza. 
Boler,  John,  St.  Paul,  Jefferson. 
Bowry,  Walter,  WMEG,  Richmond,  Jeffer- son. 
Boyle,  John  J.,  WJAR,  Providence,  Jeffer- son. 
Brackett,  Quincy,  WSPR,  Springfield, 

Statler 
Bradford,  Guy,  KRGV,  Weslaco,  Tex., Lennox. 
Brandt.  Otto,  NBC,  Jefferson. 
Bratton,    Verl,    WREN,    Lawrence,  Kan., 

Jefferson. 
Brazeal,  R.  W.,  KFPY,  Spokane,  Jefferson. 
Brenner,  Robert,  Radio  Daily,  Jefferson. 
Breskin,  Louis  A.,  Sterling  Ins.  Co.,  Statler. 
Brewer,  Clarence  D.,  WWJ,  Detroit,  Statler. 
Bright,  Arthur  L.,  KFPY,  Spokane,  Jef- 

ferson. 
Bright.  Ray,  KTRH.  Houston,  Lennox. 
Broderick,    Gertrude,    FREC,  Washington, 

DeSoto. 
Brown,  Walter,  WSPA,  Spartanburg,  S.  C, 

Jefferson. 
Brunton,  John,  KQW,  San  Jose,  Cal„  Jef- ferson. 
Brunton,  Ralph  R.,  KJBS,  San  Francisco, Jefferson. 
Bryan,  Tennant,  WRNL,  Richmond,  Jef- ferson. 
Euckendahl,  Harry,  KOIN,  Portland,  Ore,, 

-Jefferson. 
Bugg.  Fred,  WDEF,  Chattanooga,  Jeffer- son. 
Burnside,  C.  J..  Westinghouse  Co. 
Burbach,   George,   KSD,  St.  Louis,  Jeffer- son. 
Eurbank.  Mortimer,  WJAR,  Providence, 

Jefferson. 
Burke.  Harold  C,  WBAL,  Baltimore,  Jef- 

ferson. Burkland,  Carl,  WCCO,  Minneapolis,  Park 
Plaza. 

Burton.  Robert,  EMI,  New  York,  Lennox. 
Bush.  W.  T.,  WPRO,  Providence,  Statler. 
Butcher,  Harry,  WJSV,  Washington,  Park Plaza. 
Byrne,  J.  F.,  Collins  Radio  Co.,  Jefferson. 
Byrne,  Fran,  CBS,  Chicago,  Park  Plaza. 

C 
Caldwell,  Louis  G..  Washington,  DeSoto. 
Caley,  Charles  C,  WMBD,  Peoria,  Jeffer- son. 
Callahan,  Leonard  D.,  SESAC,  New  York, •Jefferson. 
Camp'.ell,  Martin  B.,  WFAA,  Dallas,  Jef- ferson. 
Campbell,  Pat,  WBS,  Hollywood,  Mayfair. 
Campeau.  J.  E.,  CKLW,  Detroit.  Chase. 
Cargill,  E.  K..  WMAZ.  Macon,  Ga..  DeSoto. 
Carpenter,  H.  K.,  WHK,  Cleveland,  Jeffer- son. 
Carr.  Gene.  WGAR.  Cleveland.  Mayfair. 
Carrigan,    Joe    E.,    KWFT,    Wichita  Falls. 

Jefferson. 
Carson.  H.  R..  All-Canada,  Toronto,  Jef- 

ferson. 
Cavagnaro.  Bob,  Associated  Press,  Jefferson. 
Cavey,   Rev.   F.  A.,   WWL,   New  Orleans, 

•Jefferson. 
Chadwick.  Lee.  WPID,  Petersburg,  Va., 

Jefferson. 
Chafey,  Clifford,  WEEU,  Reading,  Pa., 

Jeffer.son. 
Chamberlain,  A.  B.,  CBS,  New  York,  Park Plaza. 
Chernoff.   Howard   L..   WCHS,  Charleston, 

W.  Va..  Jefferson, 
Chester,    Edmond,   CBS,    New   York,  Park 

Plaza. 
Chevalier,  Col.  Willard,  Buaineaa  Week,  Jef- ferson. 

Chizzini,  F.  E.,  NBC  Recording  Division, Jefferson. 
Church,  Arthur,  KMBC,  Kansas  City,  Jef- ferson. 
Cisler,  S.  A.,  WGRC,  New  Albany,  Ind„ Jefferson. 
Clancy,  R.  R.,  Associated  Press,  Jefferson. 
Clark,  Plez  S.,  KFH,  Wichita,  Jefferson. 
Clifford.  Miss  Marie  E.,  WHFC,  Cicero, 

111.,  Jefferson. 
Clipp,  Roger  W.,  WFIL,  Philadelphia,  Jef- ferson. 
Codel,  Edward,  Broadca.sting,  Jefferson. 
Codel,  Martin.  Broadcasting,  Jefferson. 
Cohan,  E.  K.,  CBS,  New  York,  Park  Plaza. 
Coleman,  George  D.,  WGBI,  Scranton,  Pa., 

Mayfair. Comer  Jim.  WATL,  Atlanta,  Jefferson. 
Compton,  Gove,  Printers'  Ink,  Jefferson. Connolly,  Thomas,  CBS,  New  York,  Park 

Plaza. 
Cook,  Chas.  R.,  WJPF,  Herrin.  111.,  Jeffer- son. 
Cook,  N.  W.,  WIBX,  Utica,  N.  Y.,  Statler. 
Cooke.  Jack,  CAB,  Statler. 
Coombs,    Clyde  F.,    KARM,    Fresno,  Cal., 

Mayfair. 
Coontz,  E.  C,  KVOO,  Tulsa,  Jefferson. 
Corcoran,  E.  F.,  Branham  Co.,  Jefferson. 
Corken,    Maurice,    WHBF,    Rock  Island, 

Lennox. 
Corwith,  Miss  Doris,  NBC,  Jefferson. 
Cosman,  James  F.,  Federal  Telegraph  Co., Jefferson. 
Costelow,  J.  H.,  Graybar,  New  York,  Jef- ferson. 
Covington,  G,  W.,  Jr.,  WCOV,  Montgomery, Ala..  Lennox. 
Cox,  J.  F.,  WAVE,  Louisville,  Jefferson. 
Cox,   Lester  E.,   KGBX,   Springfield,  Mo., 

Jefferson. 
Craig,  Edwin  W.,  WSM,  Nashville,  Jeffer- son. 
Craig,  W.  F.,  WLBC,  Muncie,  Ind.,  DeSoto. 
Crandall,   George,   CBS,   New  York,  Park 

Plaza. 

Crandall,  John  B.,  Arthur  Kudner  Inc., 
Statler. 

Cranston,  George,  WBAP,  Ft.  Worth,  Jef- ferson. 
Cribb.  Wayne,  WHBL,  Sheboygan,  Wis., 

Jefferson. 
Croghan,  Arthur  H.,  WJBK,  Detroit,  Jef- ferson. 
Crowther,  Frank,  WMAZ,  Macon,  Ga.,  De- 

Soto. 
Culmer,  Claude  C.  J.,  SESAC,  New  York, 

Jefferson. 
Cummings.  Harry,  Geo.  Washington  Ho- 

tel, Statler. 
Cunniff,  Ed,  WKBH,  LaCrosse,  Wis.,  Len- nox. 
Curran,  T.  R.,  United  Press,  Jefferson. 

D 
Dady,  Ray,  KWK.  St.  Louis.  Jefferson. 
Dalton,    Victor,    KMTR,    Hollywood,  Stat- ler. 

Danenbarger,  W.  F.,  United  Press,  Statler, 
D'Armand,  Jacques,  United  Press,  Jeffer- 

son. 

Davis,  Charles  E.,  Lake  Worth,  Fla.,  Stat- ler. 

Davis,  Donald  D.,  WHB,  Kansas  City,  May- fair. 

Davis,  E.  C,  Beaumont  (Tex.)  Enterprise, 
Jefferson. 

Davis,  G.  W.,  Western  Electric  Co.,  Jef- ferson. 
Davis,  G.  W.,  Kansas  City,  Lennox. 
Davis,  George  C,  Page  &  Davis,  Washing- ton, Statler. 
Dean,  Lorraine,  The  Advertiser,  Jefferson. 
Deller,  Lincoln,  KSFO,  San  Francisco, 

Jefferson. 
Denious,  J.  C,  KGNO,  Dodge  City,  Kan., 

DeSoto. 
Denny,  Herbert.  Standard  Radio,  Jefferson. 
Dewing,    Harold    L.,    WCBS,  Springfield, 

111.,  Jefferson. 
Dirks,  Dietrich,  WTRI,  Sioux  City,  DeSoto. 
Dolph,    William    B.,    WOL,  Washington, 

Chase. Doran.  Dorothy,  Akron  Beacon  Journal, 
Statler. 

Dowling.    Haroll    L.,    WCBS,  Springfield, 
111.,  Jefferson. 

Dunham,   George,   CBS,   New   York,  Park 
Plaza. 

Dunville.  Robert,  WLW,  Cincinnati,  Jeffer- son. 
Dyke,  Ken  R.,  NBC,  New  York,  Jefferson, 

E 
Eaves,  A.  J..  Graybar,  New  York,  Jeffer- son. 
Eggleston,  J.  C,  WMC,  Memphis,  Jeffer- son. 
Egner,  C.  Lloyd,  NBC,  New  York,  Jeffer- 

son. 
Egolf.  Willard.  KVOO.  Tulsa.  Jefferson. 
Ehresman,     C,     Russell,    WMBD,  Peoria, Jefferson. 
Eighmey,  F.  C,  KGLO,  Mason  City,  la., Jefferson. 

Ekrem,  T.  C,  KVOA,  Tucson,  DeSoto. 
Elias,  Don  S.,  WWNC,  Asheville,  Jefferson. 
Elmer,  John,  WCBM,  Baltimore,  Jefferson. 
Elvin,  Ralph  G.,  WSPD,  Toledo,  Jefferson. 
Engel,  Harry,  BMI,  Los  Angeles,  Jefferson. 
Ethridge,  Mai'k,  WHAS,  Louisville,  Jeffer- 

son. 

Evans,  Ralph,  WHO,  Des  Moines,  Chase. 
Evans,    T,    L.,    KGBX,    Springfield,  Mo., 

Jefferson. 
Everson,  C.  M.,  WHKC,  Columbus,  DeSoto. 
Ewing,  P.  K.,  WDSU,  New  Orleans,  Statler. 

F 

Fahy,  A.  A.,  KABR,  Aberdeen,  S.  D.,  Jef- ferson. 
Fair,  Harold,  WHO,  Des  Moines,  Jefferson. 
Falvey,  J.  D.,  KBIZ,  Ottumwa,  la.,  Len- 

no*'. 

Faulkner,  Frank,  WBBM,  Chicago,  Park Plaza. 

Fay,  William,  WHAM,  Rochester,  Jefferson. 
Fehlman,  F.  E.,  WBS,  New  York,  Jeffer- 

son. Fellers,  E.  A.,  KGBX,  Springfield,  Mo., Lennox. 
Fellows,     Harold,    WEEI,     Boston,  Park 

Feltis,  H.  M.,  KOMO,  Seattle,  DeSoto. 
Fetzer,   John,   WKZO,   Kalamazoo,  Jeffer- son. 
Fields,  J.  H.,  Jr.,  WPTF,  Raleigh,  Len- nox. 
Fifer,  C.  Arthur,  WTAD,  Quincy,  111.,  Jef- 

ferson. 

Finney,  C.  M.,  AMP,  New  York,  Jefferson. 
Fisher,  Ben  S.,  Washington.  Lennox. 
Fisher,  C.  H.,  New  York,  Jefferson. 
Fisher,  Jack,  Chicago,  Jefferson. 
Fitzer.  Dean,  WDAF,  Kansas  City,  Chase. 
Fitzpatrick,  Leo,  WJR,  Detroit,  Mayfair, 
Fitzsimonds,  F.  E.,  KFYR,  Bismarck,  N.  D., Jefferson. 
Flanigan,  Mr.,  WIBC,  Indianapolis,  Len- 

nox. 

Flanigan,  E.  Y.,  WSPD,  Toledo,  Jefferson. 
Planter,    Adrian   James,   New   York,  Jef- ferson. 
Fletcher,  Frank,  Washington,  Lennox. 
Fly,  James  Lawrence,  FCC,  Jefferson. 
Foreman,    Edwin    J.    Jr.,    Foreman  Co., 

Chicago,  Jefferson. 
Foster,    R.    D.,    KGBX,    Springfield,  Mo., 

Lennox. 
Fox,  S.  S.,  KDYL,  Salt  Lake  City,  Statler. 
Franco,    Carlos,   Young   &  Rubican,  Park Plaza, 
French,  Parlin  S.,  WTMV,  E,  St.  Louis, 

III., 

Fuld.  Steve,  CBS,  New  York,  Park  Plaza. 
Fulton,    Harold,   WHO,   Des   Moines,  Jef- ferson. 

G 

Gammons,  Earle,  WCCO,  Minneapolis,  Park Plaza. 
Garber,  Milton  B.,  KCRC,  Enid,  Okla., Jefferson. 

Gentling,  Gregory,  KROC,  Rochester,  Minn. Statler. 

Gillespie,  William  G.,  KOMA,  Tulsa,  Jef- ferson. 
Gillett,  Glenn  D..  Washington,  Statler. 
Gillin,  John.  WOW,  Omaha,  Jefferson. 
Gilmore,  Robert,  Southern  Music  Co.,  Jef- ferson. 

Gilpin,  Lewie  V.,  Broadcasting,  Jefferson, 
Gimbel,   Benedict,   Jr.,  WIP,  Philadelphia, Jefferson. 
Glickman,  David,  Broadcasting,  Jefferson. 
Goddard,  C.  G.,  KXRO,  Aberdeen,  Wash., Jefferson. 
Godley,  Paul  F.,  Upper  Montclair,  N.  J., Statler. 
Goldman,  Norman,  Broadcasting,  Jeffer- 

son. 

Gordon,  James  E.,  WNOE,  New  Orleans, Jefferson. 
Gordon,  K.  S.,  KDTH,  Dubuque,  Lennox. 
Gottlieb,  Lester,  WBS,  New  York,  Jeffer- 

son. 

Gould,  Jack,  New  York  Times,  Statler. 
Gould,  Purnell  H.,  WFBR,  Baltimore,  Park Plaza. 
Gove,  E.  L.,  WHK,  Cleveland,  Jefferson. 
Grady,  H.  I.,  Jno,  C.  Paige  &  Co.,  Jeffer- 

son. 

Gramling.  Oliver  S.,  Associated  Press, 
Mayfair. 

Gray,  Gilson,  CBS,  New  York,  Park  Plaza. 
Gray,  Gordon,  WSJS,  Winston-Salem,  N, 
C,  Statler. Gregory,  Sherman  D.,  NBC,  Jefferson. 

Grignon,  G.  W„  WISN,  Milwaukee,  De- Soto. 

Griswold,  G.  G.,  KFEQ,  St.  Joseph,  Mo., Mayfair. 
Gross,  Maurice  R.,  Jno.  C.  Paige  &  Co., Jefferson. 
Gude.  J.  K.,  CBS,  New  York,  Jefferson. 
Gunst.    G.     H.,     Katz    Agency,  Chicago, Statler. 

Gunzendorfer,  Wilt,  KSRO,  Santa  Rosa, Cal.,  Jefferson. 
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H 
Haase,  W.  B..  WDRC,  Hartford,  Statler. 
Hackathorn,  K.  K.,  WHK,  Cleveland,  Jef- ferson. 
Hagenah,    Gustav    M.,    SESAC,  Phoenix, 

Jefferson. 
Hager,  Kolin,  WGY,  Schenectady,  Mayfair. 
Hager,   Lawrence  W.,  WOMI,  Owensboro, 

Ky.,  Lennox. 
Hagman,  Clarence  T.,  WTCN,  Minneapolis, 

Jefferson. 
Haigh,     Stan     H.,     WLOL,  Minneapolis, Statler. 
Hales,  S.  D.,  United  Press,  Jefferson. 
Haley,   Andrew   G.,   Washington,  Mayfair. 
Hamilton,    H.    L.,    Western    Electric  Co., 

Jefferson , 
Hanover,  E.  A.,  WHAM,  Rochester,  Jeffer- son. 
Hanrahan,  James  C,  WMPS,  Memphis, Jefferson. 
Hanson,  O.  B.,  NBC,  New  York,  Jefferson. 
Harder,    George,    Westinghouse   Co..  May- fair. 
Harris,  C.  L.,  WGRC,  New  Albany,  Ind., Jefferson. 
Harris,  F.  N.,  Western  Electric  Co.,  Jef- ferson. 
Harrison,  A.   F.,  United  Press,  Jefferson. 
Harter,  Bob,  WHO,  Des  Moines,  Jefferson. 
Haskins,  C.  L.,  Printers'  Ink,  Jefferson Havens,    Wilbur    M.,    WMBG,  Richmond, Jefferson. 
Haverlin,  Carl,  BMI,  New  York,  Jefferson. 
Hayes,    Arthur,    CBS,    New    York,  Park Plaza. 
Haymond,  Carl  E.,  KMO,  Tacoma,  DeSoto. 
Headley,   Frank,   Headley  Reed  Co.,  May- fair. 
Heath,  Horton,  NBC,  Jefferson. 
Heatherington,  J.  Chris,  John  Blair  &  Co., Jefferson. 
Hecker,  Con,  KVOA,  Tucson,  DeSoto. 
Hedges,  William  S.,  NBC,  Jefferson. 
Heffelfinger,  J.  B.,  Collins  Radio  Co.,  Jef- ferson. 
Henderson,  Gerald,  Jno.  C.  Paige  &  Co., Jefferson. 
Henjes,  W.  E.,  Graybar,  New  York,  Jeffer- son. 
Henkin,  Joseph,  KSOO,  Sioux  Falls,  Stat- ler. 
Herbert,  G.  F.,  All-Canada,  Toronto,  Jef- ferson. 
Hickox,  Sheldon,  Jr.,  NEC,  Jefferson. 
Hill,  E.   E.,  WTAG,  Worcester,  Jefferson 
Hirsch,  Oscar  C,  KFVS,  Cape  Girardeau,' Mo.,  Mayfair. 
Hoessly,  H.  H.,  WHKC,  Cleveland,  DeSoto. 
Hoffman,  Edward,  WMIN,  St.  Paul,  Jeffer- son. 
Hogan,  John  V.  L.,  WQXR,  New  York. 
HoUe,  H.  J.,  Advertising  &  Selling,  Jeffer- son. 
Hollingsworth,  Raymond,  KGNC,  Amarillo, Lennox. 
Hollister,  Herbert,  KANS,  Wichita,  Jeffer- son. 
Holliway,  Harrison,  KFI,  Los  Angeles,  Jef- ferson. 
Holman,  Hal,  Associated  Radio  Sales,  Len- nox. 
Honigberg,  Sam,  Billboard,  Statler. 
Holt,    Thad,    WAPL    Birmingham,  Jeffer- son. 
Holtshouser,  H.  H.,  WAPI,  Birmingham, Jefferson. 
Hooper,  C.  E.,  C.  E.  Hooper  Inc.,  Jefferson. 
Hopkins,    Jack,    Geo.    Washington  Hotel, Statler. 
Hopkins,  James  F.,  WJBK,  Detroit,  Jef- ferson. 
Hopper,  Hedda,  Hollywood,  Mayfair. 
Horn,  Charles  W.,  NBC,  Jefferson. 
Horton,    Kingsley,    WEEI,    Boston,  Park Plaza. 
Hough,  Harold  V.,  WBAP,  Fort  Worth, Jefferson. 
Howe.  James  L.,  WBTM,  Danville,  Va., Jefferson. 
Howell.  Rex,  KFXJ,  Grand  Junction,  Colo  , DeSoto. 
Hubbard,  M.  R.,  Collins  Radio  Co.,  Jeffer- son. 
Hubbard,  Stanley,  KSTP,  St.  Paul,  Jeffer- son. 
Hull,  Clair  B.,  WDZ,  Tuscola,  111.,  Lennox 
Hurt,   Edward,   KFXD,   Nampa,  Ida.,  De- Soto. 
Hurt,  Frank  E.,  KFXD,  Nampa,  Ida.,  De- Soto. 
Hutchings,  W.  C,  AMP,  New  York,  Jeffer- son . 

I 
Imbrogulio,     Joseph,    WFBR,  Baltimore, Park  Plaza, 
loset.  Don,  WAGA,  Atlanta,  Jefferson 
Irwin,  Earl  T.,  KVI,  Tacoma,  DeSoto. 

J 
Jackson,  A.  H.,  Blaw-Knox  Co.,  Jefferson. 
Jackson,  George  M.,  WBOW,  Terre  Haute, Jefferson. 
Jackson,  Henry,  CBS,  Chicago,  Park  Plaza. 
Jackson,  Lowell,  Katz  Agency,  Statler. 
Jadassohn,   Kurt  A.,   SESAC,   New  York, Jefferson. 
Jaspart.  G.  H.,  WTAG,  Worcester.  Statler. 
Jayne.  D.  E.,  WELL,  Battle  Creek,  Mich., Jefferson. 
Jenkens,  Ray,  KSTP,  St.  Paul,  Jefferson. 
Jeppesen.  Fred,  KFXD,  Nampa,  Ida.,  De- Soto. 

Johnson,  G.  W..  KTSA,  San  Antonio,  Len- nox. 
Johnson,  Leslie  C,   WHBF,   Rock  Island, 

Jefferson. 
Johnston,  A.  E.,  Kroger  Grocery  Co.,  Cin- cinnati. 
Johnston,  Henry  P.,  WSGN,  Birmingham, 

Jefferson. 
Johnston,   Kenneth  B.,  WCOL,  Columbus, 

Statler. 
Johnstone,  G.  W.,  Chicago,  Jefferson. 
Jones,  David  G.,  WLAW,  Lawrence,  Mass., DeSoto. 
Jones,  E.  E.,  WSOC,  Charlotte,  Statler. 
Jones,  G.  I.,  Graybar,  New  York,  Jeffer- son. 
Jones,  M.  Tilford,  KXYZ,  Houston,  Jeffer- son. 
Jones,  Merle.  KMOX,  St.  Louis,  Jefferson. 
Jonker,  W.  E.,  Western  Electric  Co.,  Jef- ferson. 
Jordan,  Chas.  B.,  WRR.  Dallas,  Mayfair. 
Jordan,  R.  P.,  WDBJ,  Roanoke,  Jefferson. 
Joselyn,  A.  E.,  WBT,  Charlotte,  Park  Plaza. 
Joy,  George  E.,  WRAK,  Williamsport,  Pa., Statler. 

K 

Kapner,     Leonard,     WCAE,  Pittsburgh. 
Lennox. 

Karol,  John,  CBS.  New  York,  Park  Plaza. 
Katz,    Eugene,    Katz   Agency,  Statler. 
Kaufman,     Bob,     Cedar    Rapids  Gazette, 

Statler. 
Kaufman,  S.  H.,  Radio  Showmanship,  Jef- ferson. 
Kane,  James,  CBS.  Chicago,  Park  Plaza. 
Kaye.  Arthur  E.,  KXOK,   St.  Louis,  Jef- ferson. 

Kaye.  Sidney.  BMI,  New  York,  Jefferson. 
Keasler,   Jack,   WOAI,   San   Antonio,  De- Soto. 
Kelchner,   O.    J.,   WMMN,    Fairmont.  W. 

Va.,  Jefferson. 
Keller,  R.  S.,  AMP.  New  York,  Jefferson. 
Kemp,    Arthur,    CBS,    New    York,  Park Plaza. 

Kendall,  F.  C,  Advertising  &  Selling,  Jef- ferson. 
Kendrick,  A.  J.,  WBS,  New  York,  Jeffer- son. 
Kennedy,  J.  H.,  KXOK,  St.  Louis,  Jeffer- son. 
Kennon.    Mr.,    KGBX,    Springfield,  Mo., Lennox. 
Kercher,  G.  A.,  Edward  Petry  &  Co.,  Jef- ferson. 
Kettler,   Stanton   P.,  WSPD,   Toledo,  Jef- ferson. 
Kiggins,  Keith.  NEC,  New  York.  Jefferson. 
King.  Frank,  WMBR,  Jacksonville,  Jeffer- son. 
King,  Jerry,  Standard  Radio,  Jefferson. 
Kirby,   Ed.,   NAB.   Washington.  Jefferson. 
Kirchofer.  A.  H..  WBEN.  Buffalo,  Chase. 
Kirsch,  Marvin,  Radio  Daily,  Jefferson. 
Klauber,   Edward,   CBS,  New  York,  Park Plaza. 
Kleinfeld,    M.    J.,    Franklin-Bruck  Adv. 
Agency,  Jefferson. 

Knight,    W.    T.,    Jr.,    WTOC,  Savannah, 
Jefferson. 

Knodel,  J.  W..  Free  &  Peters,  Jefferson. 
Kobak,  Edgar,  NEC,  New  York,  Jefferson. 
Koessler,    Walter.   WROK,    Rockford,  Jef- ferson. 
Kopf,  Harry.  NBC.  Jefferson. 
Korken.    Maurice,    WHBF,    Rock  Island, 

Lennox. 
Kouwenhaven,  A.  B.,  Western  Electric  Co., Jefferson. 
Krelstein,   H.   R.,   WMPS,   Memphis,  Jef- ferson. 
Kyler,  James  F.,  WCLO,  Janesville,  Wis. Jefferson. 

L 
Lack.  F.  R..  Western  Electric  Co.,  Jeffer- son. 
Lahr,  Malvin,  WKOK,  Sunbury,   Pa.,  De- Soto. 
Lamarque,    J.    W.,    Graybar,    New  York, Jefferson. 
Lancaster,    W.    E.,    WTAD,    Quincy,  111., 

Jefferson. 
Landis.    Dewitt,    KFYO,    Lubbock,  Tex.. 

Lennox. 
Landry.  Robert,  Variety,  Jefferson. 
Lane,  Drury,  BMI,  New  York,  Statler. 
Lane,    Howard,    KFBK,    Sacramento,  Jef- ferson. 
Lane,  Wm.  T..  WAGE.  Syracuse,  Lennox. 
Langlois.  C.   O..   Lang-Worth.  Mayfair. 
Lasensky,  M.   M..   Wincharger  Corp..  Jef- ferson. 
Latham,  John  R.,  American  Network,  May- fair. 
Laubengayer,  R.  J.,  KSAL,  Salina,  Kan., 

Jefferson. 
Lavin,  Barney,  WDAY,  Fargo,  Jefferson. 
Lawrence,  Craig,  KRNT,  Des  Moines,  Jef- ferson. 
LeGate,  James  M.,  WHIO,  Dayton,  DeSoto. 
Leich.    Clarence,   WGBF,    Evansville,  Jef- ferson. 
LeMasurier,  Dalton,  KDAL,  Duluth,  Jeffer- son. 

Levy.  Leon,  WCAU,  Philadelphia,  Statler. 
Lewis,  Dick.  KTAR,  Phoenix.  Jefferson. 
Lewis,  Dorothy,  Radio  Council  on  Children's Programs,  Jefferson. 
Liebler,    Vin.    Columbia   Recording  Corp., 

Mayfair. 
Lindow,   Lester  W.,   WFBM,  Indianapolis, 

Lennox. 

Liner.  J.  C.  Jr..  KMLB.  Monroe,  La., Mayfair. 
Liner,  J.  C.  Sr.,  KMLB,  Monroe,  La., Mayfair. 
Locke,  C.  B.,  KFDM,  Beaumont,  Tex., Lennox. 
Lodge,  Wm.,  CBS,  New  York,  Park  Plaza. Loeb.    Howard    M.,    WFDF,    Flint,  Mich.. Jefferson. 
Lohnes,  Horace  L..  Washington.  Statler. 
Long,  Maury  H.,  Broadcastinc,  Jefferson. 
Lord.  Nathan.  WAVE.  Louisville.  Jefferson. 
Lo^ov.  George.  KHMO.  Hannibal.  Mo.. Statler. 
Lounsberry.  I.  R..  WGR.  Buffalo,  Jefferson. 
Loyet,  P.  A.,  WHO.  Des  Moines,  Jefferson. 
Lucy,  C.  T..  WRVA.  Richmond.  Mayfair. 
Ludy,  Ben.  WIBW.  Topeka.  Mayfair. 
Luther,  Clark  A.,  KFH.  Wichita.  Jefferson. 
Lynch.  Tom,  Wm.  Estay  &  Co.,  Mayfair. 

M 
Maland,  J.  O.,  WHO.  Des  Moines,  Jefferson. 
Mallinson.  Horton  W.  Jr..  Badger.  Brown- 

ing, Hersey  Inc..  Statler. Malo.  W.  F..  WDRC.  Hartford.  Statler. 
Marshall,  K.  G..  WBRC,  Birmingham,  Jef- ferson. 
Maslin,   Robert  S.   Jr.,  WFBR,  Baltimore, 

Park  Plaza. 
Mason.  Richard  H.,  WPTF,  Raleigh,  Len- h6x. 
Mason,  H.  R..  Associated  Press,  Jefferson. 
Masters.  Keith.  MBS.  New  York,  Chase. 
Mastin.  Cecil.  WNBF,  Binghamton,  N  Y., Statler. 
Maxwell.  M..  Associated  Broadcasting  Co.. 

Ltd..  Montreal.  Canada.  DeSoto. 
May.    Earl    E.,    KMA,    Shenandoah.  la.. 

Lennox. 
Mayo.  John.  Associated  Recorded  Program 

Service,  New  York.  Jefferson. 
McBride.  W.  G..  WDEO,  Orlando.  Fla., DeSoto. 
McCarthy,  C.  L.,  KQW.  San  Jose,  Jefferson. 
McClancy,  B.  F..  NBC,  New  York,  DeSoto. 
McClinton,    H.    L..    N.    W.    Ayer   &  Son, Statler. 
McClung,  Hugh,  KYOS,  Merced,  Cal.,  Jef- ferson. 
McCollister,  H.  J..  Baldwin  Park,  Cal., Melbourne. 
McCoUough.    Clair   R..   WGAL,  Lancaster, Pa..  Jefferson. 
McCormack,  John  C,  KWKH,  Shreveport, Jefferson. 
McCurdy.  R.  F.,  Graybar,  New  York, Jefferson. 
McGillvra.  Joseph  Hershey,  New  York. 

Statler. 

McGrath,  Helen,  J.  Walter  Thompson  Co., Mayfair. 
McGuineas,  Wm.,  WGN,  Chicago,  Chase. 
Mcintosh,    Robert,    WGRC,    New  Albany, 

Ind.,  Jefferson. 
McLaughlin,    C.    A.,    WIBC,  Indianapolis, Lennox. 
McPherson,  K.  O.,  KPFA.  Helena,  Mont., 

Statler 
Meighan.  Howard,  CBS,  N.  Y.,  Park  Plaza. 
Mellett,  Lowell.  Washington,  Jefferson. 
Merino.  John.  KTUC.  Tucson.  Mayfair. 
Meyer.  Phillip  J..  KFYR,  Bismarck,  N.  D., Jefferson. 
Meyers,  Carl,  WGN.  Chicago.  Chase. 
Meyers.     Charles.     KMBC,     Kansas  City, 

Jefferson. 
Midgley.  C.  E..  BBDO.  Jefferson. Milbourne.   L.   Waters,  WCAO,  Baltimore, Jefferson. 

Miller.  Allen  B..  Clear  Channel  Broadcast- 
ing Service,  Jefferson. Miller,  C.  R..  Collins  Radio  Co.,  Jefferson. 

Miller.   Joseph  L..  NAB.  Jefferson. 
Miller,  Neville,  NAB,  Jefferson. Mills,  Frank  R.,  Jefferson. 
Mitchell,    L.    S.,    WDAE,    Tampa,  Park 

Mitchell',  R.  E.,  WMBG,  Richmond,  Jeffer- son. 
Moore.  William  J.,  WBNX.  New  York. 

Jefferson. 
Morency.  Paul  W.,  WTIC,  Hartford,  Jef- ferson. 
Morgan,  Clem.  Great  Bend,  Kan.,  Lennox. 
Moroney,  J.  M..  WFAA,  Dallas,  Jefferson. 
Morris,  R.  M..  NBC.  Jefferson. 
Morrison.    J.    F..    Western    Electric  Co., Jefferson. 
Morton,  A.  H.,  NBC,  New  York,  Statler. 
Moss.  Walter  E..  International  News  Serv- ice. Statler. 
Mullen,  Frank  E..  NBC.  Jefferson. 
Murdock.  Marcellus,  KFH,  Wichita,  Jeffer- son. 
Murphy,  James  A.,  KIT,  Yakima,  Wash., Jefferson. 
Musselman,  B.  B.,  Kansas  City,  Mo., 

Lennox. 
Myers.  C.  W.,  KOIN,  Portland,  Ore.,  Jef- ferson. 

N 
Neale.    J.    James,  Blackett-Sample-Hum- 

mert,  Jefferson. 
Nelson,  Miss  Linnea,  J.  Walter  Thompson, 

Mayfair. Nelson,  Louis  J.,  Wade  Advertising  Co., Statler. 

MASSACHUSETTS 
BROADCASTING 

CORP. 
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Justice  Dept  Studies  Report 

To  Decide  Net  Monopoly  Plans 

Nicholson,  Ralph,  Tampa  Times,  Park 
Plaza. 

Nicoll,  Paula,  MBS,  New  York,  Chase. 
Norris,   S..   Amperex,  Statler. 
Norton,    Ed,    WMBR,    Jacksonville,  Jef- ferson. 
Norton,  Ed,  WAPI,  Birmingham,  Jeffer- son. 
Norton,  George  W.,  Jr.,  WAVE,  Louisville, 

Jefferson. 
Norton,  John  H.  Jr.,  NBC,  Jefferson. 
Nunn,  Gilmore  N.,  WLAP,  Lexington,  Ky., 

Jefferson. 
O 

O'Donovan,  C.  A.,  KVOO,  Tulsa.  Jefferson. Orr,  B.  F.,  KTRH,  Houston,  Jefferson. 
Orr.  Wallace,  N.  W.  Ayer  &  Son,  Statler. 
Outlcr,  John,  WSB,  Atlanta,  Jefferson. 

P 
Page,  E.  C,  Page  &  Davis,  Washington, Statler. 
Palmer,  Colonel  B.  J.,  WOC,  Davenport, 

la.,  Statler. 
Parham,  Carter,  WDOD,  Chattanooga, 

Mayfair. 
Parsons,  W.  B.,  NBC,  Jefferson. 
Pasternak,  Davis,  WIL,  St.  Louis,  Jeffer- son. 
Patt,  John,  WGAR,  Cleveland,  Mayfair. 
Patzloff,  W.  F.,  Branham  Co.,  Jefferson. 
Paul.  W.  L.,  KINY,  Juneau,  Alaska,  Jef- ferson. 
Pearson,  John  E.,  KGBX,  Chicago,  Lennox. 
Pell,  C.  C.  Jr.,  Audio  Devices  Inc.,  Jeffer- son. 
Pellegrin,  Frank,  NAB,  Jefferson. 
Penny,  Royal,  WBT,  Charlotte,  Park  Plaza. 
Peter,  Paul  F.,  NAB,  Washington,  Jeffer- son. 
Petersen  N.  C,  KGNO,  Dodge  City,  Kan., DeSoto. 
Peterson,  Eldridge,  Printers'  Ink,  DeSoto. Peterson,  Howard,  WOW,  Omaha,  Jeffer- son. 
Pew,  Samuel  H.,  International  News  Serv- 

ice, DeSoto. 
Phillips,  Charles  F.,  WFBL,  Syracuse,  Jef- ferson. 
Phillips,  C.  G.,  KIDO,  Boise,  Ida.,  Jeffer- son. 
Pigney.  Joe,  Associated  Press.  Jefferson. 
Pill,  Howard  E.,  WSFA,  Montgomery,  Ala., 

Mayfair. 
Place.  Russell  P.,  NAB.  Jefferson. 
Porter,  George  B.,  Washington,  Lennox. 
Porter,  Paul.  CBS,  Park  Plaza. 
Potter,  Hugh  O.,  WOMI,  Owensboro,  Ky., Lennox. 
Potter,  John  W.,  WHEF,  Rock  Island,  Jef- ferson. 

A  RICH,  AEW 

WHO'S  GETTING 
YOUR  SHARE? 
On  the  crest  of  new  expansion, 
payroll  dollars  in  this  area  are 
buying  dollars.  Put  KFDM  on  your 
schedules  and  get  your  share  of 
this  new  business. 
Located  in  the  Very  Heart  of 

Texas*  Booming  Gulf  Coast Industrial  Area 

Repreienled  by 
Howard  H.  Wilson  Company 

AT  LEAST  a  fortnight  will  elapse 
before  the  Department  of  Justice 
decides  whether  it  will  initiate 
Sherman  anti-trust  proceedings 
against  the  networks  on  the  basis 
of  the  FCC,  are  those  of  alleged  re- 
its  network-monopoly  inquiry. 

Chairman  James  Lawrence  Fly 
on  May  5  transmitted  to  Attorney 
General  Robert  Jackson  a  copy  of 
the  report,  and  the  Assistant  At- 

torney General  Thurman  Arnold, 
in  charge  of  the  Anti-Trust  Divi- 

sion, three  copies  of  the  report 
along  with  the  full  record  of  the 
three-year-old  inquiry.  In  covering 
letters  he  said  the  documents  were 
transmitted  "for  such  attention  as 
you  may  deem  proper".  In  address- ing Mr.  Arnold,  however.  Chairman 
Fly  referred  to  "previous  discus- 

sions" with  him  on  the  monopoly 
inquiry. 

Waters  Will  Study 

The  preliminary  study  will  be 
made  by  Victor  O.  Waters,  special 
assistant  to  the  Attorney  General, 
who  handled  the  ASCAP-BMI  con- 

sent decrees  and  who  already  has 
been  assigned  to  the  Petrillo-music 
case,  as  well  as  the  monopoly 
study.  He  will  be  assisted  by  War- 

Powell,  Malvern  L.,  WGH,  Norfolk,  Jeffer- son. 
Poynor,  D.  J.,  WMBH,  Joplin,  Mo.,  Jef- ferson. 
Prockter,   Bernie,  Biow  Co.,  Mayfair. 
Pulliam,   Eugene  C,   WIRE,  Indianapolis, 

Jefferson. 
Pyle,  K.  W.,  KFBI,  Wichita,  Lennox. 
Pyle,  Wm.  D.,  KVOD,  Denver,  DeSoto. 

R 
Rager,  Hugh,  First  United  Broadcasters, Lennox. 
Rapp,  J.  C,  KMA,  Shenandoah,  la.,  Len- nox. 

Raymer.  Paul.  New  York,  Mayfair. 
Read,  Louis,  WWL,  New  Orleans,  Jeffer- son. 
Ream,  Joe,  CBS,  New  York,  Jefferson. 
Reed,  Dwight  S.,  Headley  Reed  Co.,  May- fair. 
Reed,  Vernon,  KFH.  Wichita,  Jefferson. 
Reineke,  E.  C,  WDAY,  Fargo,  Jefferson. 
Reinsch,  J.  Leonard.  WSB,  Atlanta,  Jef- ferson. 
Rembert,  C.  W.,   KRLD,  Dallas,  Mayfair. 
Reulman.   S.   J.,   Katz  Agency.  Statler. 
Reuss,  William,  WOW,  Omaha.  Jefferson. 
Revercomb,  Everett  E.,  NAB,  Jefferson. 
Revoir,  Frank,  WAGE,  Syracuse.  Lennox. 
Richardson,    Gen.    Robt.    C,  Washington, 

Jefferson. 
Ridge,  Edney,  WBIG,  Greensboro,  Jeffer- son. 
Rigby.  John,  KFH.  Wichita,  Jefferson. 
Ringlep,  Carter,  KMBC,  Kansas  City,  Jef- ferson. 
Rintoul.  S.  R.,  Katz  Agency,  Statler. 
Robb,  Archie,  WIOD,  Miami,  Jefferson. 
Robertson,  Charles,  Ralph  H.  Jones  Agency, Statler. 
Roderick,  Dorrance,  KROD,  El  Paso,  May- fair. 
Rodgers,  Dan.  Raymond  Spector  Co.,  Stat- 

ler. Roeder,  George,  WCBM,  Baltimore,  Jef- ferson. 
Roesler,  George,  Foreman  Co.,  Jefferson. 
Rogers,   Edly,   Associated   Pi^ess,  Jefferson. 
Rogers.  Naylor.   BMI,  New  York.  Statler. 
Rollo,  Reed  T.,  Washington,  D.  C,  DeSoto. 
Rorabaugh,  Charles  N.,  Printers'  Ink,  De- Soto. 
Rose,  Rayburn,  WLBJ,  Bowling  Green,  Ky., 

DeSoto. 
Roaenbaum.  Samuel  R.,  WFIL,  Philadel- 

phia, Jefferson. 
Rosenburg,  Manuel,  The  Advertiser,  Jef- 

ferson. 
Ross,  C.  C,  Graybar  Electric  Co.,  Jeffer- son. 
Roth.  Eugene  J.,  KGNO,  San  Antonio, 

Jefferson. 
Rothschild,  W.  J.,  WTAD,  Quincy,  III., 

Jefferson. 
Runyon,  J.  W.,  KRLD,  Dallas,  Mayfair. 

ren  P.  Cunningham,  his  associate 
in  the  earlier  proceedings,  and  will 
report  to  Holmes  Baldridge,  chief 
of  the  litigation  section  of  the 
Anti-Trust  Division. 

The  questions  to  be  studied  by 
the  Department,  at  the  invitation 
of  the  FCC,  are  those  of  alleged  re- 

straints upon  the  broadcasting  in- 
dustry caused  by  the  purported 

monopolistic  tendencies  of  the 

major  networks,  and  of  RCA's  con- trol of  NBC.  Since  the  charges 
against  James  C.  Petrillo,  head  of 
the  American  Federation  of  Musi- 

cians, also  involve  imposition  of 
restraints  upon  users,  through 
made  work  and  boycotts,  it  is  en- 

tirely possible  that  the  Department 
may  move  against  all  such  allega- 

tions in  grand  jury  proceedings. 
The  Petrillo  proceedings  were 
ordered  in  February  by  Mr.  Arnold, 
at  which  time  it  also  was  an- 

nounced that  Mr.  Waters  had  been 
instructed  to  undertake  a  pre- 

liminary study  of  the  network- 
monopoly  situation. 

Chairman  Fly  sent  to  the  De- 
partment of  Justice  three  packing 

cases  containing  the  chain- 
monopoly  record.  Each  box  was  2- 
feet  long  and  1%-feet  high. 

Runyon,  M.  R.,  CBS.  New  York,  Jefferson. 
Ruppell,    Louis,    CBS,    New    York,  Park Plaza. 
Russell,  F.  M.,  NBC,  Jefferson. 
Ryan,   Miss   Hazel,   KRKD,   Los  Angeles, Jefferson. 
Ryan,  J.  H.,  WSPD,  Toledo,  Jefferson. 

S 
Saliba,  Geo.  J.,  Presto  Recording  Corp., Statler. 
Sambrook,  A.  B.,  WBS,  New  York,  Jeffer- son. 
Samuelson,  Cliff  S.,  General  Mills,  Park 

Plaza. 

Schannberger,  Major,  Kansas  City,  Len- nox. 
Schechter,  A.  A.,  NBC,  Statler. 
Schepp,  Rex,  WIRE,  Indianapolis,  Jeffer- son. 

Schilling,  John  T.,  WHB,  Kansas  City, 
Mayfair. 

Schilpin,  Fred,  KFAM,  St.  Cloud,  Minn., Jefferson. 

Schindler,  S.  E.,  WGRC,  New  Albany,  Ind., Jefferson. 
Schreiber,  Frank,  MBS,  New  York,  Chase. 
Schudt.  William  A.,  Jr.,  Columbia  Record- 

ing Corp,  Mayfair. 
Scraper,  E.  F.,  KFH,  Wichita,  DeSoto. 
Scripps,  W.  J.,  WWJ,  Detroit.  Jefferson. 
Searle,  Don,  KOIL,  Omaha,  Jefferson. 
Sears,  B.  H.,  Sears  &  Ayer,  Jefferson. 
Sedgwick,  Harry,  CFRB,  Toronto,  Jeffer- son. 
Sedgwick,  Joe,  CAB,  Toronto,  Jefferson. 
Segal,  Paul  M.,  Washington,  Mayfair. 
Sepaugh,    L.    M.,    WSLI,    Jackson,  Miss., Jefferson. 
Sexton,  Jack,  WTAD,  Quincy,  111.,  Jeffer- son. 

Shaffer,  Roger,  WSPA,  Spartanburg,  S.  C, Jefferson. 
Shafto,  G.  Richard,  WIS,  Columbia,  S.  C, Jefferson. 
Shapiro,  M.  H.,  Radio  Daily,  Jefferson. 
Sharp,  Ivor,  KSL,  Salt  Lake  City,  Jeffer- son. 
Sharp,  Thomas  E.,  KFSD,  San  Diego,  Jef- ferson. 
Shaw,  Glen,  KSL,  Salt  Lake  City,  Jeffer- son. 

Shawd,  Arch,  WTOL,  Toledo,  Jefferson. 
Shepard,  John,  III,  WNAC-WIXOJ,  Bos- ton, Park  Plaza. 
Sherwood,  Alec,  Standard  Radio,  Jefferson. 
Sholis,  Victor,  Clear  Channel  Broadcasting Service,  Jefferson. 
Shurick,  Edward  P.,  WLOL,  Minneapolis, Jefferson. 
Sibson,  Ken  L.,  KRGV,  Weslaco,  Tex.,  Len- nox. 
Sill,  Jerome,  CBS,  New  York,  Park  Plaza. 
Sinnett,  R.  J.,  WHBF,  Rock  Island,  111., Lennox. 
Skene,  A.  A.,  Western  Electric  Co.,  Jef- ferson. 

Slavick,  H.  W.,  WMC,  Memphis,  Jefferson. 
Smeby,  Lynne  C.,  NAB,  Jefferson. 
Smith,  Cal,  KFAC,  Los  Angeles,  Mayfair. 
Smith,    George    W.,    WWVA,  Wheeling, 

Jefferson. 
Smith,  Hugh  M.,  WAML,  Laurel,  Miss.,  De- 

Soto. 
Smith,  J.  P.,  WGRC,  New  Albany,  Ind., Jefferson. 
Smith,  Kelly,  WBBM,  Chicago,  Park  Phiza. 
Smith,  Neal  A.,  WOOL,  Columbus,  Jeffer- son. 
Smith,  Vernon  H.,  KOWH,  Omaha,  De- 

Soto. 
Sneder,  Richard  E.,  Civil  Service  Commis- 

sion, Jefferson. 
Snow,  C.  E.,  Western  Electric  Co.,  Jeffer- son. 
Snyder,  Glenn,  WLS,  Chicago,  Jefferson. Socolow,    Walter   A.,    Jno.    Paige   &  Co., 

Jefferson. 
Sollie,  Sigurd,  Memovox  Inc.,  Jefferson. 
Sommerville,     Robert,    CBS,    New  York, 

Soule,  O.  F.,  KSEI,  Pocatello,  Ida.,  De- Soto. 
Sowell,  F.  C,  WLAC,  Nashville,  Mayfair. 
Sparks,    E.    L.,    KHMO,    Hannibal,  Mo., 

Statler. Spearman,  Paul  D.  P.,  Washington,  Len- 
nox. Spence,  Harry,  KXRO,  Aberdeen,  Wash., 
Jefferson. 

Stanton,  Frank,  CBS,  New  York,  Park 
Plaza. 

Stark,  Miss  Evelyn,  Hays  McFarland  &  Co., 
Statler. Staublitz,  E.  J.,  Blaw-Knox  Co.,  Jefferson. 

Stetson,    Albert,    KYCA,    Prescott,  Ariz., 
Jefferson. 

Stewart,  Elliott,  WIBX,  Utica,  N.  Y., Statler 
Stewart,  Jack,  KGBX,  Springfield,  Mo., 

Jefferson. 
Stitt,  Maynard,  NBC,  New  York  Jeffer- 

son. 

Stoer,  E.  M.,  WINS,  New  York,  Statler. 
Stone,   Harry,  WSM,   Nashville,  Mayfair. 
Stone,    Wallace    E.,    WDGY,  Minneapolis, 

Minn.,  Jefferson. 
Storer,  George  B.,  WWVA,  Wheeling,  W. 

Va.,  Jefferson. Streed,  Ivan,  WHBF,  Rock  Island,  Lennox. 
Streibert,  Ted,  WOR,  New  York,  Jefferson. 
Stringer,  Arthur,  NAB,  Jefferson. 
Sullivan,  B.  O.,  Associated  Press,  Jefferson. 
Summerville,  W.  H.,  WWL,  New  Orleans, Jefferson. 
Sutton,  George  O.,  KXOK,  St.  Louis, Jefferson. 
Swartley,  W.  C,  WBZ,  Boston,  Jefferson. 
Swartwood,    H.,    KOIN,     Portland,  Ore., Jefferson. 
Swicegood,  Jess,  WKPT,  Kingsport,  Tenn., 

DeSoto. 

Sykes,  E.  O.,  Washington,  Lennox. 
T 

Taft,  Hulbert,  Jr.,  WKRC,  Cincinnati, Jefferson. 
Taishoff,  Sol,  Broadcasting,  Jefferson. 
Taylor,  Dale  L.,  WENY,   Elmira,   N.  Y., Jefferson. 

Taylor,  E.  H.,  Graybar,  New  York,  Jeffer- 
son. 

Taylor,  O.  L.,  KGNC,  Amarillo,  Jefferson. 
Tedrick,  O.  A.,  KWOC,  Poplar  Bluff,  Mo., Mayfair. 

Thayer,  John,  WWNC,  Asheville,  DeSoto. 
Thomas,  C.  L.,  KFRU,  Columbia,  Mo.,  Len- nox. 

Thomas,  Norman,  WDOD,  Chattanooga, 
Mayfair. 

Thomason,  Mims,  United  Press,  Jefferson. 
Thompson,   Griffith  B.,  WBYN,  Brooklyn, Statler. 

Thompson,  R.,  CAB,  Toronto,  Statler. 
Thompson,  Roy,  WFBG,  Altoona,  Pa.,  Jef- ferson. 
Thornberg,  Don,  KNX,  Hollywood,  Park Plaza. 

Thurber,  Comdr.  H.  R.,  Washington,  Jef- ferson. 
Thwaites,  E.  N.,  Albuquerque,  N.  M.,  De- Soto. 

Timlin.  J.  F.,  Branham  Co.,  Jefferson. 
Tips,  Kern,  KPRC,  Houston,  Jefferson. 
Tison,  W.  Walter,  WFLA,  Tampa,  Jeffer- 

son. 

Tompkins,  Merritt,  BMI,  New  York,  Jef- ferson. 
Trace,  Gene,  WMBD,  Peoria,  Jefferson. 
Trammell,  Niles,  NBC,  New  York,  Jeffer- son. 

Treacy,  John,  NBC,  Jefferson. 
Tucker,  Merle  H.,  KROD,  El  Paso,  Mayfair. 
Tully,    J.     C,    WJAC,    Johnstown,  Pa., Jefferson 
Turner,  J.  P.,  WLBJ,  Bowling  Green,  Ky., DeSoto. 

Twamley,   Edgar,   WHEN,   Buffalo,  Chase. 
V 

Uridge,  Owen,  WJR,  Detroit,  Mayfair.  __ 
V 

Van    Person,    W.,    WRAK,  Williamsport, Pa.,  Statler. 
Van  Volkensberg,  J.  L.,  WBBM,  Chicago, Jefferson. 

W 
Wagstaff,  W.  E.,  KDYL,  Salt  Lake  City, Statler. 
Wailes.  Lee  B..  Westinghouse  Co.,  Mayfair. 
Wall.  H.  G.,  WIBC.  Indianapolis,  Leinox. 
Wallace,   F.   P.,  WWJ,   Detroit,  Jefferson. 
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Wallace.  Vice-President  Henry  A..  Wash- ington, Jefferson. 
Watson,  Loren  L.,  International  Radio 

Sales,  Statler. 
Way,  Wm.  B.,  KVOO.  Tulsa,  Lennox. 
Weber,  Fred.  MBS,  New  York,  Chase. 
Weed,  Joseph  J.,  Weed  &  Co.,  Statler. 
Weeks.  Roland,  WCSC,  Charleston,  S.  C, 

Jefferson. 
Weil,    Ralph,    WISN,    Milwaukee,  DeSoto. 
Weiss,  Lewis  Allen,  Don   Lee.  Hollywood, 

Mayfair. 
Weiss,  Pierre,  Lang-Worth,  Mayfair. 
Wentworth,   Ralph.   Lang-Worth.  Mayfair. 
West,  William,  WTMV,  E.  St.  Louis,  111., Jefferson. 
Wheelahan,  Harold,  WSMB,  New  Orleans, 

Jefferson. 
Wheeler,  Clarence,  WHEC,  Rochester,  Jef- ferson. 
Whitaker,  Stanley.  United  Press,  Jefferson. 
Whitlock,  E.  S.,  WRNL,  Richmond,  Jeffer- son. 
Whitmore,  Will.  Western  Electric  Co.,  Jef- ferson. 
Whitten,  L.  H.,  Graybar,  Washington, 

Jefferson. 
Wilburn,  David,  WGRC,  New  Albany,  Ind., 

Jefferson. 
Wilder,  Harry  C,  WSYR.  Syracuse,  Jeffer- son. 
Willard,    Jess,    WJSV,    Washington,  Park 

Willets,'  H.  N..  Western  Electric  Co.,  Jef- ferson. 
Williams,  Edwin  Moss,  United  Press,  Park 

Plaza. 
Williams,  R.  B.,  KVOA,  Tucson,  Jefferson. 
Williamson,     Warren     P.,     Jr.,  WKBN, 
Youngstown,  Jefferson. 

Willis,    Marjorie    B.,    WTOC,  Savannah, 
Jefferson. 

Wilson,  Glenn  V.,  KRMD,  Shreveport, 
Jefferson. 

Wilson,  H.  W.,  WGTM,  Wilson,  N.  C., 
Statler. 

Wilson,  Herbert  L.,  New  York  City,  Jeffer- son. 
Wilson,  Howard,  Howard  H.  Wilson  Co., 

Lennox. 
Wilson,  L.  B  .  WOKY.  Cincinnati,  Mayfair. 
Winger,  Earl.  WOOD,  Chattanooga,  May- fair. 
Winton,  Chas.  J.,  WLOL,  Minneapolis, 

Statler. 
Winston,    Lou    R.,    Radio    Producers  of 

Hollywood,  Jefferson. 
Wixson,   Harvey.    KHQ.   Spokane,  DeSoto. 
Wolever.  Jack,  WGRC,  New  Albany,  Ind., 

Jefferson, 
Woodruff,  J.  W.,  WRBL,  Columbus,  Ga., 

Jefferson. 
Woods.  Woody,  WHO,  Des  Moines,  Jeffer- son. 
Wyatt,  Gene.  WBEN,   Buffalo,  Chase. 
Wyler.  Karl  O.,  KTSM.  El  Paso,  Jefferson. 
Wylie.  Margaret,  J.  Walter  Thompson  Co., 

Mayfair. 
Y 

Young,  Adam,  366  Madison,  New  York 
City,  Statler. 

Z 
Zimmerman,  Ed,  KARK,  Little  Rock,  Jef- ferson. 

Continental  on  130 
CONTINENTAL  OIL  CO.,  New 
York  (Conoco)  will  use  one-minute 
transcribed  dramatized  announce- 

ments twice  a  day  between  June  4 
and  29  on  approximately  130  sta- 

tions. Tracy-Locke-Dawson,  New 
York,  is  agency. 

Hecker  Contest 
HECKER  PRODUCTS  Corp.,  New 
York,  manufacturers  of  Shinola  shoe 
polish,  starting  May  17  will  give  away 
$1,000  in  prizes  each  week  for  end- 

ings to  the  sentence  "I  like  Shinola 
white  cleaner  because  .  .  ." 

IN  A  WIRE  to  President  Roose- 
velt, dated  May  7,  Alfred  J.  Mc- 

Cosker,  chairman  of  the  board  of 
MBS,  and  W.  E.  Macfarlane,  pres- 

ident of  the  network,  praised  the 

FCC  monopoly  report  for  its  "thor- 
oughness, fairness  and  long  range 

enlightened  vision"  and  disclaimed 
Mark  Ethridge  as  a  spokesman  for 
Mutual  and  its  affiliates.  The  wire 
reads : 

"Certain  press  accounts  and  edi- 
torials attacking  the  FCC  for  its 

recent  chain  broadcasting  report 
lead  us  to  communicate  to  you  the 
belief  of  majority  stockholders  in 
the  Mutual  Broadcasting  System 
that  the  criticisms  are  unjustified. 
Obviously,  many  of  the  critics 
either  have  not  read  the  report  or 
reflect  a  vicious  partisan  viewpoint. 

'Due  Process' 

"Although  Mutual  is  adversely 
affected  in  some  respects,  these 
stockholders  believe  the  Commis- 

sion's report  is,  on  the  whole,  sound 
and  highly  commendable  for  its 
thoroughness,  fairness  and  long- 
range  enlightened  vision.  It  result- 

ed from  exhaustive  research  and 
formal  hearings  lasting  over  many 
months,  in  which  all  parties  were 
given  full  opportunity  to  be  heard, 
followed  by  extensive  briefs  and 
arguments,  the  entire  proceedings 
being  conducted  in  accordance  with 

RADIO'S  INFLUENCE 
ON  WOMEN  STUDIED 

WHETHER,  through  daytime  seri- 
als, "radio  is  likely  to  have  a  great 

influence  upon  the  attitude  of  some 
2,000  regular  women  listeners  to- 

ward their  own  lives  and  the  prob- 
lems they  have  to  meet"  is  the 

question  analyzed  by  Herta  Herzog 
in  an  article  titled  "On  Borrowed 
Experience,"  appearing  in  Studies 
in  Philosophy  &  Social  Science. 

This  compilation  of  papers,  deal- 
ing with  problems  of  modern  mass 

communication,  was  published  in 

April  by  the  Institute  of  Social  Re- search in  collaboration  with  the 
Office  of  Radio  Research  of  Colum- 

bia U,  New  York. 
Miss  Herzog's  report,  based  on 

personal  interviews  obtained  with- 
in the  last  two  years  with  100  wom- 
en living  in  Greater  New  York, 

delves  deep  into  the  reason  why 
women  like  such  programs  with 
their  answers  boiling  down  the 
"stereotyped  formula"  that  all  the 
serials  tell  about  "getting  into  trou- 

ble and  out  again".  Basically,  Miss 
Herzog  says,  "the  various  stories 
appeal  to  the  listener's  insecurity and  provide  him  or  her  in  one  way 
or  another  with  remedies  of  a  sub- 

stitute character." 
Although  numerous  comments  by 

listeners  are  quoted  to  show  their 
emotional  reactions  to  serial  pro- 

grams. Miss  Herzog  states  in  con- 
clusion that  "it  is  impossible  to  give 

a  final  interpretation  of  the  com- 
ments without  a  careful  content 

analysis  and  a  more  elaborate 
study  of  the  effects  of  listening 
upon  the  psychological  make-up  of 
the  listeners." 

the  American  ideal  of  due  process 
of  law. 

"Press  accounts  indicate  that  an 
individual,  acting  as  self -constitut- 

ed mentor  and  representative  of 
the  industry,  is  calling  upon  you, 
purporting  to  present  industry 

views  against  the  Commission's  re- port. In  so  doing  he  does  not  speak 
for  Mutual  or  we  believe  the  great 
proportion  of  Mutual  affiliates  and 
independent  non-network  stations 
whose  progress  has  heretofore  been 
stultified  by  the  restrictive  prac- 

tices condemned  in  the  report. 
"The  new  regulations  for  the  first 

time  bring  to  the  radio  industry 
an  opportunity  for  genuine  compe- 

tition, free  of  excessive  control  and 
domination  heretofore  exercised 
over  the  entire  industry  by  two 

other  national  network  companies." 

Vogel  Joins  B  &  B 
FRANK  E.  VOGEL,  chief  of  the 
European  division  of  Lord  & 
Thomas  for  12  years,  has  joined 
Benton  &  Bowles,  New  York,  as  an 
executive  in  the  radio  department. 
While  in  France,  Mr.  Vogel  was 
credited  with  introducing  the 
American  type  of  variety  and  se- 

rial programs  in  that  country.  Be- 
fore joining  Lord  &  Thomas,  he 

was  associated  with  George  Batten 
Inc.,  New  York. 

GILLETTE  SPONSORS 

HEAVYWEIGHTFIGHT 

FIRST  in  the  series  of  20th  Cen- 
tury Sporting  Club  matches  to  be 

broadcast  on  MBS  under  sponsor- 
ship of  Gillette  Safety  Razor  Co., 

Boston,  is  scheduled  for  June  18 
when  Joe  Louis  fights  Billy  Conn 
for  the  heavyweight  championship 
at  New  York's  Polo  Grounds.  This 
contest  is  dependent  on  a  victory 
by  Louis  when  he  meets  Buddy 
Baer  in  Washington  May  23,  this 
fight  to  be  heard  on  NBC-Blue  as one  of  the  Adams  Hats  series  of 
fight  broadcasts. 

Second  in  the  Gillette  series  on 
MBS  is  the  Al  Davis-Fritzie  Zivic 
non-title  welterweight  bout  June  25 
at  the  Polo  Grounds,  with  a  portion 
of  the  gate  receipts  going  to  the 
Army  Relief  Fund.  Agency  for  Gil- 

lette is  Maxon  Inc.,  New  York. 
NBC's  legal  action  to  prevent 

Mutuals'  acquisition  of  the  fights 
produced  only  minor  moves  last 
week.  NBC  acceded,  with  certain 
stipulations,  to  the  MBS  motion  to 
examine  John  F.  Royal,  NBC  vice- 
president,  before  trial,  and  set  the 
date  of  this  examination  as  May  19, 
when  Mr.  Royal  will  have  returned 
from  the  Coast.  In  return,  NBC  on 
May  8  made  a  similar  motion  to 
examine  Mike  Jacobs,  president  of 
the  20th  Century  Sporting  Club 
and  a  defendant  in  the  suit,  before 
trial.  NBC  has  also  placed  demands 
on  all  defendants  for  particulars  of 
their  defenses. 

RAY  M.  NEIHENGEN,  of  the  local 
and  spot  sales  traffic  department,  NBC, 
Chicago,  won  a  Chevrolet  in  a  raffle. 

McCosker's  Song 
A.  J.  MoCOSKER,  president 
of  WOR,  New  York,  ran  into 
a  musical  mixup  last  week 
when  MiUs  Music  Co.  wanted 
to  revive  the  ASCAP  tune 
"Give  Me  Your  Answer", 
which  Mr.  McCosker  com- 

posed back  in  1925.  The  song, 
being  ASCAP,  couldn't  be played  on  WOR  or  other  MBS 
stations,  so  it  was  placed  on 
Irv  Carroll's  program  from 
Jack  Dempsey's  restaurant 
on  WMCA,  New  York — one 
of  the  independent  stations 
playing  ASCAP  tunes. 

KIDO 

NBC 

UOHN  BLAIR  a  CO. 

FACTS 

Of  Idaho's  Total  Retail 

Sales 
KIDO  covers  46% 

Of  Total  GenerarMerchandise  Sales 

KIDO  covers  52% 

Of  Total  Building;  Material  Sales 
KIDO  covers  51% 

Of  Total  Gasoline  Sales 

KIDO  covers  46.8% 

Of  Total  Retail  Drug  Sales 
KIDO  covers  45% 

Of  Total  New  Car  Sales 

KIDO  covers  43.4% 

Of  Total  Hardware  Sales 
KIDO  covers  38% 

Of  Total  Grocery  Sales 

KIDO  covers  32% 
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•    To  Serve  Well  • 

The  Broadcasting  Engineer 

INTOWORD^ 

r 

Foreign  Broadcast  Office  in  State  Dept. 

Urged  in  Column  by  Dorothy  Thompson 

8  Complete  Laboratories  and 
Modern  Equipment  of  the  CREI 
RESIDENCE  SCHOOL  Are  Used  to 
Prove  and  Improve  Each  Lesson 
Included  in  the  CREI  Home  Study 
Course  

A  total  of  2700  sq.  ft.  is  devoted  to 
these  laboratories : 

MAIN  EXPERIMENTAL  LABORATORY 
STANDARD  FREQUENCY  LABORATORY 

TRANSMITTER  LABORATORY 
SHOP  PRACTICE  WIRING  LAB 

BROADCAST  LAB,  STUDIO  GROUP 
TELEVISION  LABORATORY 

GENERATOR  AND  POV/ER  LABORATORY 
ADVANCED   EXPERIMENTAL,  AUDIO  LAB 

What  do  these  extensive  Residence 
School  facilities  mean  to  the  Home  Study 
student? 

They  mean  that  lessons  are  not  only- 
based  on  theory,  but  also  on  praaicability 
and  useability,  as  determined  by  tests 
made  upon  the  Residence  School  Class 
of  students. 
They  mean  that  faculty  members  are 
constantly  applying  new  theories  and  put- 

ting TECHNICAL  VACTS  INTO  UN- 
DERSTANDABLE WORDS! 

They  mean  that  this  Residence  School 
background  proteas  and  increases  each 
investment  in  CREI  training,  by  pro- 

viding up-to-date  lesson  texts  developed 
in  our  laboratories — keeping  pace  at  all 
times  with  the  forward  surge  of  the  in- 
dustry. 
They  mean  that  based  on  this  scientific 
foundation,  CREI  offers  the  only  high- 
type  course  of  its  kind  in  advanced 
Practical  Radio  Engineering. 
These  fads  are  important  to  you  ,  .  . 
and  to  EVERY  MAN  who  is  seeking 
a  way  to  improve  his  position  in  the 
radio  field.  We  will  be  pleased  to  send 
our  booklet  and  pertinent  facts  on 
request. 

"Serving  the  Radio  Industry 
since  1927" 

CAPITOL  RADIO 

Engineering  Institute 
E.  H.  lUF.TZKE,  President 

Dept.  B-5 
3224  SIXTEENTH  STREET,  N.  W. 

V/ASHINGTON,  D.  C. 

MAINTAINING  that  shortwave 
broadcasting  to  Latin  America  and 
other  countries  is  an  integral  part 
of  American  diplomacy,  Dorothy 
Thompson  in  her  syndicated  col- 

umn printed  last  Wednesday  in  the 
New  York  Post  recommended  that 
an  international  broadcasting  or- 

ganization be  set  up  under  the  State 
Department. 

It  would  operate  shortwave  fa- 
cilities to  insure  a  positive  policy 

which  will  combat  directly  the 
propaganda  broadcasts  of  totali- 

tarian powers. 
Miss  Thompson  declared  that 

conduct  of  international  shortwave 

broadcasting  by  pri\'ate  companies 
was  "illogical"  and  that  these  com- 

panies should  ask  the  Government 
to  relieve  them  of  their  responsi- 

bility in  this  field. 

Policy  Needed 

Calling  for  Government  opera- 
tion of  shortwave  outlets  to  fight 

totalitarian  air  campaigns  directed 
at  Latin  America,  Miss  Thompson 
declared  that  under  private  opera- 

tion U.  S.  international  outlets  have 
no  defined  or  common  policy  and 
are  "subject  to  the  pressures  of 
private  commercial  interests".  She termed  shortwave  radio  operations 
"the  most  effective  means  of  hav- 

ing America  heard  abroad,  a  pow- 
erful weapon  for  influencing  the 

course  of  events,  and  a  powerful 
instrument  in  the  psychological 
warfare  which  is  going  on  between 

Democracy  and  its  enemies". 
"There  is,  inevitably,  some  con- 

flict between  the  business  mind  and 

any  larger  political  policy,"  Col- 
umnist Thompson  declared.  "Short- 

wave programs  have  been,  and  as 
far  as  I  know,  still  are,  sponsored 
by  American  corporations,  so  that 
news  and  comment  on  them  is  heard 
through  the  courtesy  of  fruit,  or 
oil,  or  fountain  pens,  or  what  not. 
The  sponsor  inevitably  has  his  own 
interests  to  preserve,  and  our 
South  American  friends  must  in- 

evitably obtain  the  impression  that 
commercial  pressures  and  political 
analysis  go  close  together.  In  a 
world  where  the  Axis  powers  con- 

tinually attack  us  as  'money-loving 
commercialists',  this  is  deplorable. 

"One  network  that  makes  a  spe- 
cialty of  shortwave  broadcasts — it 

is  not  one  of  the  major  American 
systems,  but  has  a  powerful  trans- 

mitter and  specializes  in  short- 
waves — puts  speakers  on  the  air  in 
all  languages  to  expound  American 
ideals  and  general  policies.  Who 
selects  these  speakers?  Are  they 
subject  to  any  official  check? 

"That  answer  is  they  are  not. 
The  network  selects  them.  The  men 
in  charge  have  the  best  intentions 
in  the  world,  but  they  are  not  men 
in  close  touch  with  the  State  De- 

partment. They  must  find  persons 
who  speak  foreign  languages,  and 
who  possibly  have  names  known 
abroad.  This  is  all  right,  but  it  is 
unfortunate  that  men  are  some- 

times selected  to  speak  who  are 

wholly  discredited  in  the  nations 
whose  language  they  command,  and 
others  present  themselves  to  speak 
who  have  personal  foreign  political 
interests  at  stake. 

Much  at  Stake 

"Both  the  Government  and  the 
networks  wish,  apparently,  to  avoid 
an  airing  of  this  question — the 
Government  because  it  fears  it  will 

be  accused  of  trying  to  'take  over' the  broadcasting  companies;  the 
broadcasting  companies  because 

they  fear  an  'entering  wedge'. 
"But  the  problem  needs  thinking 

through.  What  is  at  stake  is  a  good 
deal  more  than  the  private  inter- 

ests of  the  broadcasting  companies. 
They  ought,  if  they  were  wise,  to 
ask  the  Government  to  relieve  them 
of  this  responsibility.  The  Govern- 

ment ought  to  set  up  an  organiza- 
tion under  the  State  Department, 

with  proper  safeguards  against 
partisan    politics   and   take  over 

shortwave,  establish  the  policy,  ana 
take  the  responsibility  for  it. 

"There  is  a  different  problem  in- 
volved in  programs  designed  for 

internal  listeners  and  programs  de- 
signed for  people  abroad.  We  are  in 

a  war  of  nerves,  and  a  war  of  ideas, 
and  we  are  in  it  under  the  most 
adverse  possible  conditions.  It  is 
neither  the  business  of  private 
companies  to  decide  what  goes  out, 
nor  their  responsibility  to  pay  for 

what  goes  out.  Shortwave  broad- 
casting is  an  integral  part  of 

American  diplomacy,  and  its  con- 
duct by  private  companies  is  il- 

,  logical." 

RITTERS  FURNITURE  Co.,  Chi- 
cago, on  May  18  starts  a  52-week 

schedule  of  seven-weekly  quarter-hour 
news  programs  on  WJJD,  Chicago. 
Agency  is  Henry  Flarsheim  &  Staff. Chicago. 

PRIVATE  THOMAS  De  HUFF,  for- 
merly in  the  NBC  advertising  and  pro- 

motion department,  is  now  working  on 
special  duty  in  the  public  relations 
office  at  Ft.  Monmouth,  N.  J.,  assist- 

ing in  the  production  of  the  camp's weekly  radio  program  heard  on 
WCAP,  Asbury  Park,  N.  J. 

Help  Wonted  and  SItwationt  Wanted,  7c  par  word.  All  ottier  closti- 
fications,  1  2c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  cliarge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 

Program  Director — Outstanding  opportunity 
for  man  with  actual  experience  as  pro- 

gram director  to  help  build  up  new  ra- 
dio station  in  large  Eastern  city  and 

build  up  his  own  reputation.  Station  is 
spectacular  success  so  far  and  requires 
man  thoroughly  familiar  with  station 
routine,  programming,  production.  Mod- 

erate starting  salary — splendid  chance  for 
right  man.  Write  Box  462,  BROADCAST- ING. 

Salesmen — Experienced,  campaigns,  copy- 
writing,  announcing.  State — marriage, 
draft  status.  Bondable.  Box  461,  BROAD- CASTING. 

Two  Salesmen — Experience  in  selling  in 
medium-sized  city.  Howard  L.  Chernoff, 
WCHS,  Charleston,  W.  Va. 

Assistant  Sales  Manager — For  regional, 
non-network,  rural  coverage  station. 
Services  desired  immediately.  Promotion 
to  sales  manager  within  6  months  upon 
satisfactory  record.  Box  456,  BROAD- CASTING. 

Positions  To  Offer — Combination  operator- 
announcers,  transradio  press,  salesmen, 
others  except  talent.  Register  with  recog- 

nized employment  bureau  —  National 
Radio  Employment  Bureau,  Box  864, Denver,  Colorado. 

Wanted  Immediately — Announcer  for  Mu- 
tual outlet.  Write  fully  stating  versatility, 

writing  and  performing  ability,  experi- 
ence, draft  possibilities  and  starting  sal- 

ary expected.  H.  M.  Steed,  WLAV,  Grand 
Rapids,  Michigan. 

Radio  Technicians  And  Engineers  Wanted — 
Large  broadcasting  company  in  East  has 
openings  for  experienced  radio  techni- 

cians-engineers who  can  speak  or  have 
a  knowledge  of  Spanish  and/or  Portu- 

guese. Apply  in  writing,  stating  detailed 
qualifications,  including  photograph,  to 
Box   453,  BROADCASTING. 

Net  Affiliated  Local — In  Southern  market  of 
75,000  needs  local  Sales  Manager.  Salary 
and  commission  basis  such  that  current 
income  would  be  $50  weekly  with  oppor- 

tunity for  good  man  to  greatly  increase 
this.  Must  have  ability  to  direct  sales 
force,  and  assume  responsibility  for  sta- 

tion operation  when  required.  Inquiries 
kept  confidential.  Applicants  should  be  in 

Help  Wanted  (Continued) 

position  to  appear  for  personal  interview. 
Box  460,  BROADCASTING. 

Situations  Wanted 
Salesman — Well  experienced,  aggressive, 
high  proven  record,  good  references, 
not  draftable,  desires  change.  Box  452, BROADCASTING. 

Engineer — Eleven  years'  broadcast  station 
experience.  Excellent  references.  Quali- fied to  act  as  chief  or  assistant.  Box  454, 
BROADCASTING. 

Commercial  Writer — 5  years'  experience handling  copy  for  5  kilowatt  network affiliate.  Seeks  chance  for  advancement. 
Box  457,  BROADCASTING. 

Writer — Liv6  copy,  plays,  news  com- 
mentaries, publicity,  etc.  Prefer  eastern 

station  or  agency.  Now  employed  as  an- 
nouncer-writer. University  education. 

Draft  exempt.  Box  458,  BROADCAST- ING. 

Married  Man — Fourteen  years'  experience, sales,  continuity,  program,  announcing, 
station  management  and  ownership.  Best 
references.  Will  accept  any  kind  of  po- sition at  reasonable  salary.  Box  451, BROADCASTING. 

Station  Manager — 9  years'  experience  in  all 
departments.  At  present  employed  as  com- 

mercial manager  of  a  large  station. 
Wishes  to  manage  network  affiliated  sta- tion. For  details  address  Box  459, 
BROADCASTING. 

Chief  Engineer — Excellent  record  of  past 
experience  thoroughly  familiar  with  RCA 
Equipment,  design,  installation,  main- tenance, personnel,  testimony  before  FCC, 
14  years'  continuous  employment,  best 
of  references.  Gladly  arrange  an  inter- 

view at  own  expense.  Box  455,  BROAD- CASTING. 

Wanted  to  Buy 

Wanted — GR  516-C  Radio  Frequency  Bridge, 
associated  equipment  optional.  C.  L.  Hast- 

ings,  KFEL,  Denver. 
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AT  DEDICATION  of  the  new  Vultee  airplane  plant  in  Nashville,  two 
networks  carried  pickups  and  WSM  had  an  exclusive  plane-ground  pro- 

gram featuring  Wendell  Willkie,  who  is  having  a  parachute  buckled  on 
prior  to  the  flight  in  an  observation  plane.  With  him  are  Richard  Miller, 
Vultee  president;  Mrs.  W.  P.  Cooper,  mother  of  Governor  Cooper  of 
Tennessee;  Davis  Cobb,  WSM  announcer;  Jack  Stapp,  program  director, 
and  Aaron  Shelton,  engineer. 

Business  as  Usual 

Is  Network  Policv 

Agencies   Believe   That  FCC 

'Can't  Get  Away  With  It' 
CONFIDENCE  that  the  FCC  "can't 
get  away  with"  its  attempted  re- 

vision of  network  broadcasting  and 
that  NBC  and  CBS  will  "win  out 
in  the  end"  seemed  general  among 
New  York  advertising  agency  ra- 

dio executives  last  week.  While 
their  curiosity  over  the  Commis- 

sion's action  as  reported  in  the 
Sunday  papers  caused  them  to 
swamp  NBC  and  CBS  with  calls 
on  Monday,  they  seemed  generally 
satisfied  with  the  assurances  re- 

ceived that  the  ruling  would  be 
fought  by  every  means  available 
and  that  in  the  meantime  their 

clients'  programs  would  be  broad- 
cast on  the  same  basis  as  before. 

Just  how  the  networks  will  pro- 
ceed to  combat  the  new  FCC  rule 

was  not  known.  Network  officials 
stated  that  the  150-page  report  is 
being  carefully  studied  and  that 
plans  to  block  the  carrying  out  of 
its  provisions  must  wait  until  this 
analysis  has  been  completed.  But 
that  the  ruling  will  be  fought  there 
is  no  doubt. 

Niles  Trammell,  NBC  president, 
told  a  special  meeting  of  all  NBC 
salesmen.  Red,  Blue  and  spot, 
that  they  could  offer  their  clients 
assurance  of  business  as  usual  for 
a  long  time  to  come. 
Edgar  Kobak,  vice-president  in 

charge  of  the  Blue  network,  which 

the  new  regulations  would  divorce 
from  NBC  control,  on  Tuesday  is- 

sued a  memo  to  his  staff  stating 
that  "whatever  we  decide  to  do  will 
be  done  for  the  complete  protection 
of  the  public,  our  company,  our  em- 

ployes, our  advertisers,  our  sta- 
tions and  our  talent.  We  have  not 

knowingly  been  guilty  of  any 
wrongdoing  and  any  mistake  which 
we  may  have  made  will  be  found  to 
be  of  the  head  and  not  of  the  heart. 

"So  hold  your  heads  high — go 
about  your  business  in  your  regu- 

lar way — sell  and  serve  honestly — 
help  to  build  the  Blue  to  even 

greater  heights." 

Browne  to  J-W-T 
BRADFORD  BROWNE,  radio  actor 
and  freelance  director,  will  join  .J. 
Walter  Thompson  Co.,  Los  Angeles, 
as  producer  of  Gene  Autry  Melody 
Ranch  program,  replacing  Tony  Stan- 

ford, resigned.  Mr.  Browne  will  take 
over  production  of  the  show,  spon- 

sored on  CBS  by  William  Wrigley  Jr. 
Co.,  Chicago,  for  Doublemint  gum,  on 
May  18. 

McMAHAN  FURNITURE  Co.,  Santa 
Monica,  Cal.  (chain),  heavy  user  of 
Southern  California  radio,  is  sponsor- 

ing a  thrice-weekly  quarter-hour  news- cast titled  The  News  Crier,  on  KFI. 
Los  Angeles.  Contract  is  for  eight 
weeks,  having  started  May  1.  Ad  Car- penter Adv.  Agency,  Santa  Monica, 
Cal.,  has  the  account. 

RADIO  ACTIVITIES 

AT  WOME^^'S  GROUP 
TWO  special  broadcasts  on  NBC 
and  a  radio  session  have  been 
scheduled  so  far  by  the  General 
Federation  of  Women's  Clubs  from 
its  annual  convention  in  Atlantic 

City,  N.  J.,  May  19-26,  while  ne- gotiations are  now  in  progress  for 
several  programs  to  be  broadcast on  MBS. 

The  May  22  broadcast  on  NBC- 
Blue  of  America's  Town  Meeting 
of  the  Air  will  originate  from  the 
Convention  Hall,  the  subject  being 
"Is  This  Our  War  Now?".  NBC- 
Red  on  May  23  will  broadcast  a 
talk  by  Mrs.  John  L.  Whitehurst, 
president-elect  of  the  General  Fed- eration. 

Mrs.  Harold  V.  Mulligan,  radio 
chairman  of  the  group,  will  con- 

duct the  radio  session  May  22,  at 
which  time  A.  A.  Schechter,  NBC 
director  of  news  and  special  events, 
will  conduct  a  two-way  conversa- 

tion with  NBC  foreign  correspon- 
dents. 

Helen  Hiett,  NBC  foreign  repre- 
sentative now  in  this  country,  and 

Cesar  Saerchinger,  NBC  news  an- 
alyst, also  will  speak  during  the 

session.  After  the  convention,  300 

regional,  state  and  local  radio  chair- men of  the  Federation  will  come 
to  New  York  to  visit  NBC's  studios 
and  hear  Dr.  James  Rowland  An- 
gell,  NBC  public  service  counsellor, 
and  other  executives. 

WOR,  New  York,  from  May  30 
through  Labor  Day  is  planning  almost 

nightly  broadcasts  from  Monte  Proser'.s Dance  Carnival  in  Madison  Square 
Garden,    New  York. 

McNARY  &  CHAMBERS 

Radio  Engineers 

Washington,  D.  C. 

National  Press  Building 

Telephone    District  1205 
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FEDERAL  COMMUI^^^^^^  COMMISSION 
■MAY  3  TO  MAY  9,  INCLUSIVE- 

Decisions  .  .  . 

MAY  5 
MISCELLANEOUS— W3XMC,  Washing- 

ton, granted  extension  temp,  authority  FM  : 
WDRC.  Hartford,  same,  also  W65H  ;  KFNF, 
Shenandoah,  la.,  continued  renewal  hearing 
to  5-26-41  :  WWDC,  Washington,  granted 
modification  CP  re  transmitter ;  WRC, 
Washington,  granted  modification  CP  in- 

crease power  etc.,  for  980  kc  under  treaty  ; 
WKWK,  Wheeling,  granted  modification  CP 
re  transmitter  :  W2XQR,  Long  Island  City, 
N.  Y.,  granted  extension  temp,  authority 
FM. 

MAY  6 
NEW,  Chilton  Radio  Corp.,  Dallas- Granted  CP  660  kc  1  kw  D. 
NEW,  Northwest  Ga.  Broadcasting  Co., 

Cedartown,  Ga.— Granted  CP  1340  kc  250 w  im. 
NEW,  Cascade  Broadcasting  Co.,  Everett, 

Wash.— Granted  CP  1460  kc  500  w  unl. 
MISCELLANEOUS  —  WSJS,  Winston- 

Salem,  N.  C,  granted  consent  relinquish 
control  by  Gordon  Grey  over  Piedmont  Pub- 

lishing Co.,  to  86  stockholders,  conditionally, 
and  granted  renewal ;  WCAX,  Burlington, 
Vt.,  granted  CP  change  to  620  kc  1  kw,  di- rectional N  &  D,  new  transmitter  ;  WMAZ, 
Macon,  Ga.,  granted  CP  increase  to  5  kw 
unl. ;  KGEZ,  Kalispell,  Mont.,  granted  modi- 

fication CP  directional  N ;  WJBC,  Bloom- 
ington.  111.,  granted  assignment  license  from 
Arthur  Malcolm  McGregor  and  Dorothy 
Charlotte  McGregor,  partnership,  to  Arthur 
Malcolm  McGregor.  Dorothy  Charlotte  Mc- 

Gregor and  Hugh  L.  Gatley,  a  partnership  ; 
KNET,  Palestine,  Tex.,  granted  consent 
assignment  license  from  John  Calvin  Welch, 
William  M.  Keller  and  Bonner  Frizell  d/b 
Palestine  Broadcasting  Assn.,  to  Bonner 
Frizell. 
SET  FOR  HEARING— NEW,  Nashville 

Radio  Corp.,  Nashville,  application  CP  1410 
kc  1  kw  N  &  D  directional ;  NEW,  A.  M. 
Burton,  Nashville,  application  CP  1410  kc 
1  kw  N  &  D  directional,  both  Nashville 
cases  to  be  heard  jointly  ;  KEVR,  Seattle, 
set  for  hearing  application  CP  change  to 
1090  kc  250  w  N  &  D,  unl.,  new  equip. 

MAY  7 
NEW,  Tacoma  Broadcasters  Inc.,  Ta- 

coma.  Wash. — Adopted  order  granting  ap- 
plication CP  1490  kc  250  w  unl. 

NEW,  Michael  J.  Mingo,  Tacoma,  Wash. 
— Adopted  order  granting  application  CP 1430  kc  500  w  or  1  kw  unl. 

W45D,  Detroit — Ordered  issuance  of  CP new  FM  station  3  kw  transmitter,  without 
prejudice  to  determination  of  newspaper 
issue. 
W45CM,  Columbus,  O. — Ordered  Issuance 

of  CP  new  FM  station  3  kw  transmitter, 
without  prejudice  to  determination  of  news- 

paper issue. 
W45BR,  Baton  Rouge,  La. — Ordered  is- suance of  CP  new  FM  station  without 

prejudice  to  determination  of  newspaper issue. 
WIXG,  Boston — Denied  30  day  extension 

television  authority. 
WPRP,  Ponce,  P.  R. — Set  for  hearing 

renewal  application  and  CP  increase  power, 
change  freq. 
NEW,  Evening  News  Press,  Port  Angeles, 

Wash. — Placed  in  pending  files  application 
new  station  1450  kc  250  w  unl,  pending 
disposition  of  newspaper  issue. 

MAY  8 
MISCELLANEOUS— KRBC,  Abilene, 

Tex.,  granted  amendment  application  to 
1470  kc  directing  hearing  be  cancelled; 
KMA,  Shenandoah,  la.,  granted  continuous 
renewal  hearing  to  5-27-41  ;  WGN,  Chicago, 
referred  to  Commission  petition  to  inter- 

vene and  enlarge  issues  re  WTON  applica- 
tion, and  same  for  WHB. 

Applications  .  .  . 
MAY  2 

^Correction) 
In  the  tabulation  of  FCC  applications  for 

May  2,  appearing  in  the  May  5  Broad- 
casting, the  headline  "Applications"  was inadvertently  omitted.  As  a  result  there  ap- 

peared a  number  of  applications  under  the 
headline  "Decisions".  The  applications  in- 

correctly listed  under  "Decisions"  were  those of  WAAT,  .Tersey  City;  WJLS,  Beckley, 
W.  Va.;  WHN,  New  York;  WSAZ,  Hunt- 

ington, W.  Va.;  NEW,  William  Price,  Bur- lington, N.  C;  KMBC.  Kansas  City; 
KTUC,  Tucson,  Ariz. 

MAY  8 

WCAP,  Asbury  Park,  N.  J.— Modifica- tion license  to  Sh.-WCAM. 
WCAM,  Camden,  N.  J. — Modification  li- 

cense to  Sh.-WCAP. 
NEW,  Courier-Post  Broadcasting  Co., 

Camden,  N.  J.— CP  1540  kc  500  w  1  kw  D 
unl. 
W57A,  Albany  Co.,  N.  Y.— Modification CP  FM  change  to  43.5  mc  15,200  sq.  miles. 
W65H,  Mcriden,  Conn.— Modification  CP 

FM  to  43.5  mc  13,944  sq.  miles  increase 
power. WMMN,  Fairmont,  W.  Va.— Modification CP  change  antenna,  asking  920  kc  under treaty. 
NEW,  Peter  Q.  Nyce,  Alexandria,  Va.— CP  740  kc  1  kw  ltd.,  LS  Houston. 
WNBF,  Binghamton,  N.  Y.— CP  new transmitter,  directional  N,  increase  to  5 

kw  1200  kc. 
WGTM,  Wilson,  N.  C— CP  move  trans- mitter, studio. 
NEW,  J.  I.  Sims,  Orangeburg,  S.  C— CP  1450  kc  250  w  unl. 
NEW,  Helena  Broadcasting  Co.,  Helena, 

Ark.— CP  1490  kc  250  w  unl. 
NEW,  Concord  Tribune  Inc.,  Concord, 

N.  C— CP  1200  kc  1  kw  ltd.,  LS  San Antonio. 
NEW,  Beauford  H.  Jester,  Waco,  Tex.— CP  1230  kc  250  w  unl. 
WDNC,  Durham.  N.  C. — CP  new  trans- 

mitter, directional,  change  to  620  kc  1-5 
kw,  move  trans. 
NEW,  Iowa  Great  Lakes  Broadcasting 

Co.,  Spencer,  la. — CP  1240  kc  100  w  unl. 
NEW,  William  C.  Hess,  Fargo,  N.  D.— 

CP  1340  kc  250  w  ltd.,  midnight  to  7  a.m., 
Sh.-KVOX,  amended  to  Sh.-KVOX. 
W71RF,  Rockferd,  111.— Modification  CP 

change  transmitter,  antenna. 
NEW,  Globe  Democrat  Pub.  Co.,  St.  Louis 

—CP  44.7  mc  1,858,665  population,  15,850 
sq.  miles. 
NEW,   U  of   Illinois,   Urbana,   111.— CP noncommercial  educational  42.9  mc  250 

w  unl.  FM. 
W63C,  Chicago— Modification  CP  FM, 

change  antenna,  transmitter. 
KOB,  Albuquerque,  N.  M. — Special  serv- ice authorization  1030  kc  25  kw  N  50  kw 

D  unl.  180  days. 

Tentative  Calendar  .  .  . 

MAY  16 
KMA,  Shenandoah,  la. — License  renewal. 

MAY  26 

KFNF,  Shenandoah,  la. — License  renewal. 
WCAM,  Camden,  N.  J.;  WCAP.  Asbury 

Park;  WTNJ,  Trenton;  NEW,  Trent  Broad- 
cast Corp.,  Trenton;  WDAS,  Philadelphia — 

Consolidated  hearing  on  renewal  applica- 
tions of  WCAM,  WCAP  and  WTNJ  ;  CP's for  WTNJ,  Trent  Broadcast  Corp.  and WDAS. 

JUNE  3 
WPAY,  Portsmouth,  O.— Transfer  of  con- trol and  renewal  of  license. 

New  Studio  Dedication 

Is  Arranged  by  WSBT 
WSBT,  South  Bend,  Ind.,  on  May 
12  was  to  dedicate  its  new  opera- 

tion with  500  watts  on  960  kc.  with 
a  special  dedicatory  program  8-9 
p.m.  before  an  audience  of  3,500  in 
the  local  John  Adams  High  School 
auditorium.  The  show,  dedicating 
new  studios  and  transmitting  plant, 
featured  Irene  Rich  as  mistress  of 
ceremonies.  Miss  Rich,  who  was  to 
fly  in  from  Hollywood,  was  to  in- 

terview Virgil  Pinkley,  United 
Press  foreign  news  manager,  on 
the  program.  Also  appearing  were 
Harlan  Hogan's  band,  with  Dale 
Evans  and  Buddy  Clark,  CBS  per- 

formers, as  soloists,  and  the  Stude- baker  male  chorus. 

THE  Gates  Companies,  Quincy,  111., 
manufacturers  of  transmitter  equip- 

ment, announce  the  addition  to  their 
sales  engineering  staff  of  F.  J.  Pip- 
penger,  former  sales  manager  of  Doo- little  Radio  Inc.,  Chicago. 

GraybaR 

RVLIISG  CLARIFIES 

SALESMAN'S  STATUS 
HAILED  as  a  "break"  for  small 
stations,  the  Wage  &  Hour  Division 
of  the  Labor  Department  has  held 
under  a  recent  interpretation  of 
the  Fair  Labor  Standards  Act  that 
radio's  "outside  salesmen"  could 
write  copy  for  accounts  they  handle 
without  losing  their  qualification 
for  exemption  from  the  overtime 
provisions  of  the  Act. 

The  interpretation  was  made  fol- 
lowing a  query  by  Joseph  L.  Mil- 

ler, NAB  labor  relations  director 
[Broadcasting,  May  5],  at  a  con- 

ference with  Wage-Hour  Division attorneys. 

The  definition  of  an  exempt  "out- side salesman"  declares  that  such 
an  employe  can  do  work  "inciden- tal to"  his  selling  without  losing 
exemption.  The  Wage-Hour  Divi- 

sion's interpretation  held  that  copy 
writing  was  "incidental  to"  selling. 
However,  it  was  explained,  an- 

nouncing was  not  considered  "inci- 
dental to"  selling,  and  if  an  "out- 

side salesman"  spends  on  announc- 
ing assignments  more  than  20%  as 

much  time  as  regular  announcers 
who  are  not  exempt,  his  exemption 
is  forfeited. 

An  example  cited  to  illustrate  the 
effect  of  the  interpretation  indicated 
that  in  a  station  where  regular  an- 

nouncers work  40  hours  weekly,  an 
outside  salesman  could  put  in  40 
hours  weekly  on  outside  selling,  10 
hours  on  writing  copy  for  accounts 
sold,  and  eight  hours  on  announcing 
without  payment  of  overtime. 

NBC-Chicago  Changes 
CHANGES  announced  the  week  of 
May  5  in  the  engineering  department 
of  NBC  Chicago,  include  the  appoint- 

ment of  W.  K.  Cole,  formerly  control 
relief  engineer  to  junior  control  super- visor taking  over  the  post  vacated  by 
Paul  H.  Clark  who  reported  for  duty 
in  the  U.  S.  Naval  Reserve.  Glenn 
Webster  replaced  Cole.  A.  H.  Otto, 
maintenance  engineer,  was  transferred 
to  studio  and  field  work.  R.  H.  Schoes- 
sow  joined  NBC  staff  as  maintenance 
engineer,  and  W.  J.  Pickering  was 
added  to  the  staff  as  vacation  relief 
engineer  at  the  WMAQ  transmitter. 

Lazarus  Joins  Agency 

HARRY  J.  LAZARUS,  formerly  ad- 
vertising and  divisional  merchandize 

manager  of  the  12th  St.  Store,  Chi- 
cago, on  May  5  joined  T.  R.  Bauerle 

Adv.  Agency,  same  city,  as  associate. 
New  accounts  to  be  serviced  by  the 
agency  and  Mr.  Lazarus  are  Vee-Bee Products  Co.,  Chicago,  with  plans  to 
use  radio  in  the  near  future  promoting 
Oil  for  Youth  and  Aeolian  Almond 
Cream,  and  the  12th  St.  Store  (de- 

partment store),  which  plans  to  use 
a  half-hour  program  in  the  fall. 

Navy  Calls  Knight 
.JOHN  B.  KNIGHT  Jr.,  senior  tele- 

vision engineer  at  NBC's  transmitter atop  the  Empire  State  Bldg.,  reports 
for  active  duty  May  12  as  a  lieuten- 

ant in  the  U.  S.  Naval  Reserve  to  be 
stationed  in  the  Bureau  of  Ships  in the  Navy  Dept. 
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Network  iKccomh 
All  lime  EDSTunless  olherwise  indicaled. 

New  Business 

PROCTER  &  GAMBLE,  Cincinnati 
(Ivory  Flakes),  on  April  28  started 
The  Story  of  Mary  Marlin  on  17  CBS 
stations,  Mon.  thru  Fri.,  5-5 :15  p.m. 
Agency :  Conipton  Adv.,  N.  Y. 

MILES  LABS.,  Ellihart,  Ind.  (Allva 
Seltzer),  on  June  2  starts  for  13 
weeks,  Lum  &  Abner,  on  NBC-Pacific 
Red  stations,  Mon.,  Tues.,  Thurs., 
Fri.,  7:15-7:30  p.m.  (PST).  Agency: 
Wade  Adv.  Agency,  Chicago. 

Network  Changes 

MARS  Inc.,  Chicago  (Forever  Your's candy  bar),  on  May  11  replaced 
What's  Your  Idea  with  Dr.  I.  Q.  Jr. 
on  28  NBC-Red  stations.  Sun.  6:30-7 
p.m.   Agency :   Grant  Adv.,  Chicago. 

WHITE  LABS.,  New  York  (Feena- 
mint),  on  May  16  shifts  Douhle  or 
Nothing  on  85  MBS  stations  from 
Sun.,  6-6  :30  p.m.  to  Fri.,  8-8  :30  p.m. 
Agency:  Wm.  Esty  &  Co.,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Maxwell  House  coffee),  on  May  5 
added  seven  stations  to  Kate  Hop- 

kins, making  a  total  of  51  CBS  sta- 
tions, Mon.  thru  Fri.,  2 :45-3  p.m. 

Agency:  Benton  &  Bowles,  N.  Y. 

GENERAL  FOODS  Corp.,  New  York 
(Jell-0),  on  June  8  replaces  The 
Jell-0  Program  Starring  Jack  Benny 
with  Reg'lar  Fellers  on  103  NBC-Red 
and  CBC  stations.  Sun.,  7-7:30  p.m., 
rebroadcast  11:30-12  midnight. 
Agency :  Young  &  Rubicam,  N.  Y. 

AFA  Speakers  Selected 

For  Radio  Departmental 
SPEAKERS  for  the  radio  depart- 

mental session  to  be  held  May  28 
as  part  of  the  37th  annual  conven- 

tion of  the  Advertising  Federation 
of  America,  Hotel  Statler,  Boston, 
have  been  announced  with  the  sub- 

jects of  their  talks,  as  follows: 
"Increasing  the  Tune-in,"  by 

Walter  J.  Neff,  president  of  Neff- 
Rogow,  New  York;  "The  Effect  on 
Advertisers  of  the  Monopoly  Re- 

port," by  Russell  Place,  NAB  coun- 
sel; "Chimes  and  Gongs  in  Radio 

Advertising,"  by  Frank  E.  Pelle- 
grin,  director  of  the  department  of 
broadcast  advertising  of  the  NAB, 
and  "Highlights  of  the  NAB  Con- 

vention," by  Mr.  Place  and  Mr. 
Pellegrin.  The  latter  talk  will  con- 

sist of  a  frank  discussion  with 
answers  to  the  questions  brought 
up  at  the  NAB  convention  in  St. 
Louis,  May  12-15,  including  such 
problems  as  ASCAP-BMI,  mer- 

chandising practices,  and  commer- 
cial sections  of  the  code. 

Presiding  at  the  session  will  be 
Robert  S.  Peare,  director  of  pub- 

licity department  of  General  Elec- 
tric Co.,  Schenectady  [Broadcast- 
ing, May  5]. 

DE  SOTO  DEALERS  of  Southern 
California,  Los  Angeles,  on  May  5 
started  for  52  weeks  sponsoring  the 
nightly  quarter-hour  Sports  Bullseye 
with  Frank  Bull,  commentator,  on 
KFWB,  Hollywood.  Agency  is  Smith 
&  Bull  Adv.,  Los  Angeles. 

Armour  Anniversary 
ARMOUR  &  Co.,  Chicago,  commemo- 

rating the  25th  anniversary  of  its 
plant  at  Indianapolis,  on  May  8  start- 

ed a  five-week  schedule  of  four-weekly 
one-minute  announcements  on  WFBM, 
that  city.  Announcements  also  promote 
various  Armour  products.  Agency  is 
Lord  &  Thomas,  Chicago. 

ON  LEAVE  of  absence  until  latter 
June  is  W.  R.  (Bill)  Helie,  sales  man- 

ager of  WCOA,  Pensacola,  who  is  a 
member  of  the  Florida  State  Legis- 

lature now  sitting  in  Tallahassee. 

BLILEY  precision-made  Crystal  Units 
are  supplied  for  all  frequencies 

from  20Kc.  to  30Mg.  Catalog  G-12 
contains  complete  information. 

BLILEY  ELECTRIC  COMPANY 

UOTON  STATION  BUILDING  ERIE/  j 

Dog  Food  Series 
VITAI'EP  PRODUCTS,  Los  Angeles 
(dog  biscuits),  new  to  radio,  on  May 
19  starts  sponsoring  a  thrice-weekly 
quarter-hour  series  titled  Guiding 
I'Jycs,  on  KH.I,  that  city.  Contract  is 
for  .52  weeks.  Built  around  the  seeing- 
eye  dog  theme,  commentator  requests 
letters  from  persons  in  California  stat- 

ing specific  cases  of  blindness.  Most 
deserving  individual,  judged  by  an  of- 

ficial committee,  will  be  given  a  see- 
ing-eye  dog.  Ray  Coffin,  formerly  pro- 

gram director  of  television  station 
W6XA0,  Hollywood,  is  writer-com- mentator of  the  series.  Cooperating 
with  the  sponsor  in  supplying  dogs  is 
the  Tailwagger  Foundation,  Holly- wood. Davis  &  Pearson  Adv.  Agency, 
Los  Angeles,  has  the  account. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA! 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bide-  Wash..  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtionol  7757 

HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Gffles: 
7134  Main  St Kansas  City,  M*. 

Crossroadi  of 
tlia  World 

Hollywood,  Cal. 

RING  8c  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  Bldg.  Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 
Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  Bldg.  •  WASH..   D.  0.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 
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Movie  Money  Seen 

In  ASCAP  Peace 

MBS  Said  to  Be  Slated  for 
Heavy  Holly>vood  Business 
WITH  SIGNING  of  a  peace  pact 
by  MBS  and  ASCAP,  that  net- 

work is  scheduled  to  receive  a  flood 
of  business  from  Hollywood  major 
film  studios  who  have  big  musicals 
on  their  production  charts. 

The  peace  agreement  would  pro- 
vide the  only  current  available  na- 

tional network  for  airing  of  song 
numbers  from  films  as  exploitation 
plugs.  Consequently,  20th  Century- 
Fox  announced  May  1  that  it  will 
take  the  earliest  possible  advantage 
of  MBS  to  boost  musicals  and  other 
pictures  having  song  numbers. 

Tentative  Plans 

Although  the  motion  picture  has 
been  on  the  market  for  some  weeks, 
it  was  said  that  a  special  broad- 

cast would  be  arranged  at  once, 
if  possible,  to  plug  "That  Niqrht  in 
Rio".  Studio  executives,  sold  on 
boxoffice  benefits  from  network  pro- 

gram plugs  for  musicals,  believe 
such  a  special  broadcast  will  ma- 

terially increase  the  already  heavy 
take. 

During  the  ASCAP-radio  con- 
troversy, 20th  Century-Fox  has 

been  using  everything  from  trick 
trailers  to  loudspeakers  on  trucks 
to  plug  musical  numbers.  Results 
were  regarded  as  none  too  good. 
Executives  of  that  company  are 
also  planning  to  negotiate  network 
exploitation  for  "The  Big  Amer- 

ican Broadcast",  which  is  just  hit- 
ting the  market,  with  future  MBS 

shows  presenting  music  from 
"Moon  Over  Miami",  just  com- 

pleted, and  "Sun  Valley  Serenade". 
Paramount,  using  radio  wherever 

possible  since  the  first  of  the  year, 
plans  to  go  after  broadcast  exploi- 

tation even  more  extensivelv  than 
before.  It  has  already  aired  22  pic- 

tures, and  on  programs  with  high 
Crossley  ratings,  timing  them  when 
possible  to  national  release  dates 
as  an  aid  to  exhibitors.  "The  Road 
to  Zanzibar",  Paramount's  top 
grosser  of  the  past  four  months, 
benefited  particularly  from  this 
treatment  due  to  tie-ups  of  Bing 
Crosby,  Bob  Hope  and  Dorothy  La- 
mour  who  are  featured.  This  pic- 

ture has  received  more  extensive 
radio  mention  than  any  film  of  the 

year.  There  have  been  coast-to- 
coast  plugs  on  both  NBC  and  CBS, 
by  Kate  Smith,  Rudy  Vallee,  Eddie 
Cantor,  Hedda  Hopper,  Alec  Tem- 
pleton.  Jack  Benny,  Crosby  and 
Hope,  not  to  mention  such  shows 
as  Lux  Radio  Theatre,  and  Gulf- 
Screen  Guild  Theatre,  now  off  the 
air  for  the  summer. 

Forthcoming  pictures  for  which 
special  radio  exploitation  now  is 

being  planned  include  "Hold  Back 
the  Dawn",  "Caught  in  the  Draft", 
"Great  Man's  Lady",  "One  Night 
in  Lisbon",  "Skylark",  "Reap  the 
Wild  Wind",  "Nothing  but  the 
Truth",  "Shepherd  of  the  Hills", 
"Kiss  the  Boys  Goodbye",  "Parson 

Drawn  for  BROADCASTING  by  Sid  Hix 

"So  You  Have  12  Hours  Leave?  What  Are  Your  Plans?" 

Neivspaper  Oivnership  Issue  at  Impass
e 

As  Committee  Plans  for  May  16  Meeting 
TEMPORARILY  forced  into  the 

background  by  the  network  mo- 
nopoly issue,  the  newspaper  owner- 

ship situation  is  in  a  state  of 
suspended  animation  while  the 
Newspaper-Radio  Committee  pre- 

pares for  its  next  meeting  in  St. 
Louis  May  16  immediately  follow- 

ing the  NAB  convention. 
Chairman  Harold  Hough  left  New 

York  for  St.  Louis  on  Friday  after 
appointing  Carl  H.  Sundberg,  re- 

search and  promotion  manager  of 
the  Branham  Co.,  station  and  news- 

paper representatives,  as  execu- 
tive secretary  in  charge  of  the  New 

York  office  at  370  Lexington  Ave. 
Mr.  Sundberg,  who  headquarters 

in  Chicago,  is  on  loan  from  his 
company,  which  represents  mostly 
newspaper-owned  stations  in  the 
national  advertising  field.  He  has 
been  with  Branham  for  six  years 
and  before  that  was  associated  with 
Major  Markets  Newspapers. 

Meeting  With  Fly 

The  St.  Louis  meeting  will  bring 

together  Mr.  Hough's  committee  of 
nine  for  conferences  with  the  at- 

of  Panamint",  "Aloma  of  the  South 
Seas",  and  "Birth  of  the  Blues". 
Network  exploitation  tie-ins  are 

being  augmented  by  transcribed 
spot  and  quarter-hour  dramatiza- 

tions planted  locally  throughout 
the  country.  These  are  especially 
eff^ective  for  dramatic  and  action 
shows.  As  example,  "I  Wanted 
Wings",  is  drawing  top  coverage 
on  this  system  through  tie-ups  with 
recruiting  services  throughout  the 
country. 

Universal  has  started  production 
on  "Radio  Revels  of  1941",  which  is 
to  include  many  top  names  in 
broadcasting.  Supporting  Ken  Mur- 

ray and  Frances  Langford  will  be 
Skinnay  Ennis  and  his  band,  Han- 
ley  Stafford,  Susanne  Miller,  pro- 

tege of  Rudy  Vallee,  and  many 
others.  This  musical  film  will  come 
in  for  many  air  plugs  on  network 
programs  and  in  addition,  Univer- 

sal will  exploit  it  locally  on  sta- 
tions throughout  the  nation  via 

transcriptions,  with  the  usual  ex- 
hibitor tie-in. 

torneys  who  will  handle  the  news- 
paper ownership  case  before  the FCC  when  the  hearings  are  called 

in  compliance  v^^ith  Order  79.  They 
will  also  select  a  research  chief 
at  that  time. 

Chairman  Hough  announced  that 
the  New  York  meeting  plea  for  a 
fund  of  $200,000  to  defray  the  ex- 

penses of  preparing  for  and  ap- 
pearing at  the  hearings  [Broad- 
casting, April  28]  has  met  with 

"excellent  responses".  There  have 
been  "no  other  defections"  from  the 
group  than  the  Chicago  Tribune 
(WGN),  he  said.  The  latter  has 
indicated  it  will  present  an  inde- 

pendent case  at  the  hearing. 

Tbe  Newspaper-Radio  Commit- 
tee's lawyers  met  May  5  as  sched- 
uled with  FCC  Chairman  Fly  in 

his  Washington  office,  and  informal- 
ly discussed  the  plans  for  the  inves- 

tigation and  hearing.  Present  with 
Mr.  Fly  were  Telford  Taylor,  FCC 
general  counsel,  and  Joseph  L. 
Rauh  Jr.,  assistant  general  coun- 

sel. All  three  newspaper-radio 
counsels  were  in  the  session — Chief 
Counsel  Thomas  D.  Thacher  and 
Associate  Counsel  Sydney  M.  Kaye 
of  New  York  and  Abe  M.  Herman 
of  Fort  Worth. 

Their  discussions  were  described 

as  preliminary  and  wholly  "amica- 
ble" and  it  was  agreed  to  hold 

another  legal  session  in  Mr.  Fly's 
office  on  Monday,  May  19,  to  define 
the  issues  and  possibly  to  arrange 
the  date  for  the  hearings.  These  are 
not  expected  to  start  before  June 
1.5,  and  it  is  doubtful  now  whether 
either  party  will  be  ready  by  then. 

ALLIED  FLORISTS,  Chicago,  dur- 
ing the  week  of  May  5  ran  a  spe- 
cial Mothers'  Day  campaign  of  spot 

announcements  on  WBBM  WMAQ 
WCFL  WGES  WEDC,  same  city, 
and  WIND,  Gary,  Ind.  Agency  is 
Brandt  Adv.  Co.,  Chicago. 

i:.  CLAT^DP:  :MILLS,  chairman  of  the 
executive  committee  of  ASCAP,  and 
.Fdhii  G.  Paine,  general  manager,  will 
rei)resent  ASCAP  at  the  NAB  con- 
vention. 

New  List  Blankets 

Most  Basic  Metals 

Priorities  Point  to  Further 
Restrictions  on  Supplies 

ALL  ESSENTIAL  construction 

metals,  including  iron  and  steel 

products,  are  blanketed  in  a  revised 
and  expanded  priorities  critical  list 
announced  last  Thursday  by  E.  R. 

Stettinius  Jr.,  Director  of  Priorities 

of  the  Office  of  Production  Man- 
agement. The  list  covers  all  but  a 

few  precious  metals  and  includes 
16  metals  and  classes  of  metals 

put  under  inventory  control  May  1. 

Coming  along  with  a  growing 

crisis  in  radio  manufacture  for  ci- 
vilian use  resulting  from  a  sharp 

curtailment  of  aluminum  supplies, 

the  revised  critical  list  points  to 
new  restrictions  on  manufacturings 
material  which  will  encompass  thef 

whole  field  of  radio  manufacture — 
transmitters  as  well  as  receivers. 

Military  Preference 

The  list  amounts  to  a  compilation 
of  items  on  orders  for  which  the 

appropriate  Army  and  Navy  rep- resentatives may  issue  preference 

rating  certificates  automatically. 
Preference  rating  certificates  also 

may  be  assigned  on  subcontracts 
for  these  items,  it  was  stated.  The 

priorities  critical  list  is  subject  to 
revision  once  each  month. 

With  the  Priorities  Division  re- 
vealing indications  of  a  constantly 

tightening  situation  so  far  as  stra- tegic materials  are  concerned,  it 

was  pointed  out  by  industry  ob- 
servers that  the  prospect  for  civil- 

ian production  grows  darker  day 

by  day,  since  even  under  a  more 
favorable  priority  rating  than  the 
B-7  now  accorded  aluminum  for  use 

in  radio  and  communications  man- 
ufacture there  would  be  so  little 

aluminum  available  over  and  above 

the  defense  demands  that  the  lower 

priority  rating  would  actually  make 
no  more  of  the  material  available 
for  civilian  manufacture  than  the 

higher  rating.  This  situation,  now 

extending  beyond  aluminum,  prob- 
ably will  prevail  for  all  metals 

used  in  radio  manufacture,  it  was thought. 

In  addition  to  iron  and  steel  prod- 

ucts, among  the  45  new  items  in- 
cluded in  the  revised  list  are  anti- 
mony, cadmium,  chromium,  cobalt, 

copper,  halowax  solution  for  insu- 
lating wire,  iridium,  lead,  man- 

ganese or  spiegeleisen,  mercury, 
molybdenum.  Previously  on  the  list 
were  aluminum,  brass,  bronze, 

magnesium,  monel  metal,  vanadium and  zinc. 

In  making  the  announcement  of 
the  revised  list,  the  Priorities  Di- 

vision emphasized  that  while  in- 
clusion of  an  item  on  the  list  in- 
dicated that  the  Army  and  Navy 

was  interested  in  supplies  of  that 
article  and  would  move  to  i-estrict 
its  use  to  defense  purposes  if  nec- 

essary, it  did  not  indicate  that  ac- 
tual priority  ratings  would  follow. 
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Jean  Beauman,  pretty  13- 
ycar-old  daughter,  is  an  ar- dent fan  of  all  4-H  Club  and Children  s  programs  heard  on 
WLW.  She  is  pictured  below 
with  her  small  lamb,  which 
she  may  enter  in  4-H  Club Competition  this  Spring. 

The  Beaumans  live 
ling,  Ohio,  located 

in  this  well-kept  farm  home  in  Madison  County,  near  Mt.  Ster- in  the  central  part  of  the  state  near  Columbus. 

Snapped  here  with 
his  father,  12-year- old  Jerry  Beauman takes  great  pride  in 
h  i  s  Prize  -  Winning Hogs.  Like  Dad, 
Jerry  enjoys  WLW's early  morning  pro- grams which  feature 
market,  weather  and news  reports.  H.  R. 
Gross  is  their  favo- rite early  morning 
news  reporter.  Both 
Jerry  and  sister  Jean are  actively  engaged 
in  Four-H  Club  work. 

Thti  Btauman  Family — Jerry,  Jean.  Mrs.  Beauman  and  Mr.  Beauman — enjoy  WLW  s  evening 
programs  together — listening  to  such  favorites  as  Jack  Benny,  Edgar  Bergen  and  Charlie 
McCarthy-  Quiz  programs  and  educational  features  are  a  part  of  thtir  regular  listening 
habits.  The  Beauman  radio  is  tuned  to  WLW  first  thing  in  the  morning  and  WLW  is  a welcome  visitor  all  day  long. 

MEET  FRED  BEAUMAN 

AND  FAMILY 

The  Fred  Beaumans  were  chosen  at  random  as  representa- 
tive of  the  thousands  of  enterprising  farm  families  who  live 

n  the  wide,  primary  area  of  WLW  and  regularly  dial  the 

Nation's  Station  for  information  and  entertainment. 

Mrs.  Beauman  is  a  neighborly,  efficient  housewife  who 

heartily  endorses  WLW's  type  of  farm  programs  and  en- 
tertainment. She  says  she  gets  a  lot  out  of  Marsha  Wheel- 

er's interesting  Homemaker's  Review.  For  help  in  planning 

his  work-day  routine,  Mr.  Beauman  relies  on  WLW's  agri- 
cultural programs,  the  market  reports  and  weather  forecasts. 

The  agricultural  data  prepared  especially  for  the  Midwest 

farmer  by  the  WLW  Farm  Specialty  Staff  proves  of  great 

value  to  this  conscientious  Madison  County  farm  family, 

just  as  it  does  to  thousands  of  others  like  them. 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NitlriOM 



The  RCA  Model  1-K  consists  b 

250-K  transmitter  plus  a  mati 
250- watt  stations  with  Model  .  > 

power  to  1,000  watts  easily  and 

Use  RCA  Radio 

•  Flat  within  1.5  db,,  30-10,000 

cycles •  High-eflFiciency  Class  B 
Modulation 

•  Distortion  less  than  3%, 
50-7,500  cycles 

•  Carrier  frequency  exact  within 
±20  cycles 

•  Less  than  5%  Carrier  Shift 

SIMPLICITY  and  accessibility. . . 
extended  frequency -response 

and  low  distortion  .  .  .  with  ex- 

tremely low  overall  operating  costs 

...make  the  RCA  Type  1-K  Trans- 

mitter your  logical  choice  when 

you  go  to  1,000  watts! 
Excited  by  the  famous  RCA 

2  50-K  transmitter  unit,  the  1-K 
offers  unusual  flexibility,  operating 

atl,OOOwatts,  500  watts,  500/1000 

watts,  250/1,000  watts,  and 

250/500  watts.  Stations  already 

equipped  ̂ ith  the  250-K  can  in- rre-'.:^f'  th'=-ir  newer  to  a  maximum 

simply  by  the  ad- «  amplifier  unit  (RCA 

),  and  power  unit, 
plete  story,  yours 

RCA  Manufacturing  Company,  Inc.,  Camden,  N.  J.  .  A  Service  of  the  Radio  Corporation  of  America 
  In  Canada:  RCA  Victor  Co.,  Ltd.,  Montreal 

w  York:  411  Fifth  Ave.     Chicago:  589  E.  Illinoi«  St.     Atlanta:  530  Citiiens  &  Southern  Bank  BIdg.      Dallas:  Santa  Fe  Bldg.     San  Fr anciaco:  170  Ninth  St.     Hollywood:  1016  N.  Sycamore  Ave. 
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"Oh,  morning  bright  and  fit  for  flight 

And  who  wilt  with  me  go?" 

"The  Mrs.,  Sir." 

"The  question,  Williams,  was  purely  rhetorical.  Use 
your  imagination,  man.  What,  think  you,  brings  song 

to  my  lips  this  gay  and  bright  new  day?" 

"Not  the  faintest  idea,  Sir." 

"Ha,  Williams!  I  thought  you  looked  a  trifle  baffled. 

You're  wondering  why  I'm  feeling  so  spry,  eh?  Why 

this  display  of  vulgar  jollity?" 

"Oh  no,  Sir." 

"Well,  man,  it's  WOR,  if  you  will  know.  Wonderful 
station  that.  A  persuasive  behemoth,  if  I  do  say  so. 

Let  me  tell  you,  Williams— one  mention  on  my  WOR 

program  sent  13,442  lovely  ladies  fluttering  into  stores 

for  a  sample  of  our  product.  And  my  advertising  man- 

ager, prompt  lad,  reports  that  we  have  100%  distribu- 

tion in  New  York.  Forced  it,  as  a  matter  of  fact!  * 

"Marvelous,  Sirl" 

"Indeed,  Williams.  Now  off  with  you,  man,  and 
hustle  me  forth  a  breakfast  fit  for  a  light. and  tender 

mood." 

*  The  characters  in  this  brief  sketch  are  fictitious.  But 

the  results  aren't.  They  are  excerpts  from  one  of  WOR's 
73  success  stories— the  greatest  collection  of  success 
stories  ever  gathered  by  any  station  anywhere. 

—(hat 

power-fiii 
slalioii 



We*re  Already  Accepted 

WE'RE  already  accepted  in  Mid- West  America 

—"one  of  the  family"  for  millions  of  radio 
listeners.  But  our  acceptance  goes  farther  than 

the  Mid- West:  On  a  recent  offer,  five  weeks  on 

the  WLS  National  Barn  Dance,  we  received  lis- 

tener response  from  36  states,  the  District  of 

Columbia  and  Canada— and  on  a  50c  offer,  to  boot! 

Furthermore,  you'd  be  surprised  how  many 

Chicago  people  listen  to  the  WLS  National  Barn 

Dance.  For  45%  of  these  letters  came  from  WLS 

listeners  in  Metropolitan  Chicago. 

The  response  from  these  five  programs  is  only 

a  small  part  of  mail  received  through  WLS  for  this 

advertiser.  In  the  past  three  months,  he's  received 
100,000  half  dollars  from  his  WLS  advertising! 

It's  our  same  old  story:  WLS  Gets  Results— not 

only  in  Mid -West  America,  but  from  coast  to 
coast  and  border  to  border  as  well! 

50,000  WATTS 
NBC  AFFILIATE 

REPRESENTED  BY 

JOHN  Blair  &  Company 
AGO 

PRAIRIE 

FARMER 
STAT  I O  N 

BuRRiDGE  O.  Butler 
President 

Glenn  Snyder Manager 

ir 



are  Test  Friends 

T 

they  stand  the  test  of  time  .  .  . 

HE  same  parallel  applies  on  radio  stations,  particularly  Yankee  Network 

radio  stations  in  New  England.  You  can  depend  on  them  because  they've 

proven  their  worth  by  years  of  service. 

On  the  listeners  side,  the  nineteen  Yankee 

Network  stations  enjoy  the  acceptance  and 

loyalty  given  only  to  old  Friends  of  established 

acquaintance,  the  good  neighbors  who  have 

been  part  of  the  community  for  years.  It's  the 

only  way  to  get  acceptance  as  complete  as  the 

coverage,  in  all  key  markets  of  New  England. 

FIRST  NATIONAL 

STORES  .  .  . 

Please  accept  the  thanks  of 
John  Shepard  III  and  all  of 
us   at  Yankee  for  the 

renewal  of  your  radio  cam- 
paign for  the  7th  consec- 

utive year. 
Linus  Travers 

Vice  President 

WTAG 

Worcester 

WICC 
Bridgeport 
New  Haven 

WCSH Portland 

WLLH 
Lowell 
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A  TYCOON  in 

one  of  Americans 

biggest  soap 

corporations  has 

this  to  say 

about  KOIL^s 
7'Point  Plus 

Merchandising: 

f  f  Many  thanks 

for  your  swell 

DAY  BY  DAY 

promotional 
activities  .  ♦  . 

They  r  e  all  y 

pay  dividends!  ?? 

For  Nebraska  and  her 
neighbors,  be  sure  to 
use  that  7-Point  Plus 
Merchandising  station 
in  Lincoln,  Nebraska  .  . . 
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jtJia9dt  Ut,  Sin.! 

We  don't  like  to  boast,  but  there 

seems  to  be  something  about  Free 

&  Peters  that  makes  us  a  little  bit 

different  from  almost  any  other 

representatives  in  America. 

Maybe  it's  the  bell-ringing  stations 

we  represent  .  .  .  our  200  years 

of  cumulative  experience  in  radio, 

advertising  and  merchandising  .  .  . 

our  extensive  knowledge  of  mar- 

kets, listening  habits,  stations  and 

programs  ...  or  our  intense  in- 

terest in  seeing  that  every  custo- 

mer gets  his  money's  worth  or 
more. 

More  than  likely  it's  a  combina- 
tion of  all  these  features.  At  any 

rate,  we  seem  to  be  the  answer 

to  many  a  harried  executive's 

prayer 

Maybe  we  can  be  the  answer  to 

some  of  your  prayers!  Every  fa- 

cility of  our  organization  is  yours. 
Any  one  of  the  six  offices  listed 

below  will  be  glad  to  give  you  all 
the  dope.  Now? 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW   BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN     .   .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  ..IOWA.. . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 
WCSC  CHARLESTON 
WIS  COLUMBIA 
WPTF  RALEIGH 
WDBJ   ROANOKE 

.  . .  SOUTHWEST  . .  . 
KGKO  FT.  WORTH-DALLAS KOMA    ....   OKLAHOMA  CltV 
KTUL  TULSA 

.  . .  PACIFIC  COAST  . .  . 
KECA  .LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives 
Since  May,  1932 
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NAB  Convention  Votes  Fight  to  the  Finish 
Will  Ask  Congress 

To  Probe  FCC 

'       And  Rules 
By  SOL  TAISHOFF 

IN  THE  MOST  tumultuous 
meeting-  of  its  19  years  the 
NAB  by  a  sweeping  majority 
at  its  annual  convention  in  St. 
Louis  May  12-15  voted  a  fight 
to  the  finish  against  the  so- 

called  "monopoly"  regulations 
of  the  FCC's  five-man  major- ity, and  set  in  motion  ma- 

chinery to  spur  legislation  in 
Congress  to  aid  harassed 
broadcasters. 

Discord  ran  riot  through 
the  sessions,  vi'ith  FCC  Chair- 

man James  Lawrence  Fly  the 
central  figure.  He  angrily  de- 

nounced the  NAB  as  a  "so- 
called  trade  association"  in  a 
press  interview,  and  described 

the  industry's  leadership  by  a 
"combination"  as  akin  to  "a 
dead  mackerel  in  the  moon- 

light—  it  both  shines  and 
stinks." 

Board  Lashes  Fly^s 
Temperamental  Outburst 

Following  Mr.  Fly's  blistering 
attack,  the  new  NAB  board  of  di- 

rectors, meeting  Friday  morning, 
issued  a  statement  questioning 
whether  "the  state  of  mind  exhibit- 

ed by  Mr.  Fly  qualifies  him  to  be 
chairman  of  a  Government  agency 
calling  for  judicial  impartiality". 

"The  broadcasters  have  contend- 
ed that  regulation  under  the  pres- 
ent chairman  of  the  FCC,  Mr.  Fly, 

has  been  punitive,  capricious, 
biased  and  destructive.  Mr.  Fly's 
violent  statement  of  yesterday  was 
the  strongest  substantiation  of  the 
truth  of  what  we  have  been  say- 

ing," the  board  announced  follow- 
ing a  three-hour  session. 

It  said  it  would  leave  to  the 
public  the  judgment  of  whether 
Mr.  Fly  is  qualified  to  remain 
'Chairman. 

Mr.  Fly  had  flayed  President  Ne- 
ville Miller  as  part  of  what  he 

termed  an  "Evers-to-Tinker-to- 
Chance  combination"  with  NBC 
and  CBS  officials,  and  he  attacked 
Mark  Ethridge,  former  NAB  pres- 

ident, around  whom  the  majority 

of  the  broadcasters  rallied  in  the 
monopoly  fight.  The  FCC  chairman 
was  vehement  after  hearing  Mr. 
Ethridge's  stinging  rebuke  of  the 
FCC  majority,  charging  a  ''breach 
of  faith"  and  that  the  Commission 
"deceived  and  almost  betrayed" President  Roosevelt. 

For  acrimony  and  invective  the 
convention  had  no  parallel  in  NAB 
annals,  and  it  will  probably  be  re- 

called in  radio  history  as  the  "Bat- 
tle of  St.  Louis".  The  bitter  ex- 

changes even  had  White  House 
repercussions  when  Mutual  re- 

leased a  letter  from  Secretary 
Stephen  T.  Early,  implying  Presi- 

dential endorsement  of  its  support 
of  the  Monopoly  Report  [see  page 
55]  and  when  President  Roosevelt, 
at  his  Friday  press  conference, 
commented  that  he  had  no  prior 
knowledge  of  the  issuance  of  the 
regulations  [see  page  12]. 
Viewing  the  monopoly  regula- 

tions, slated  to  become  effective 
next  August,  as  a  threat  to  free- 

dom of  radio,  the  convention,  with 
a  I'ecord  attendance  of  nearly  1,100, 

Texts  of  the  addresses  by 
Mark  Ethridge  and  FCC 
Chairman  James  Lawrence 
Fly  before  the  NAB  conven- 

tion in  St.  Louis  will  be  found 
on  pages  15  and  21  respec- tively. 

adopted  a  strongly  worded  resolu- 
tion solidly  backing  the  White 

Resolution  [see  page  11]  for  a 
Senate  investigation  of  radio,  which 
looks  toward  new  legislation  and 
would  suspend  the  rigorous  opera- 

tion of  the  new  monopoly  rules  in 
the  interim. 

Reminiscent  of  several  past  con- 
ventions were  the  on-the-spot  res- 

ignations of  some  members  be- 
cause of  disagreement  with  Pres- 
ident Miller.  Mutual,  which  had 

pi-ecipitated  the  convention  turmoil 
in  supporting  the  monopoly  reg- 

ulations and  entering  into  an 
ASCAP  agreement  described  by 
some  as  a  "Blitzkrieg  deal",  led 
the  procession  as  such  MBS  stock- 

holder members  as  WOR,  WGN 
and  the  Don  Lee  group  of  sta- 

tions resigned.  Several  others  fol- lowed suit  [see  page  10]. 

Both  copyright  and  national  de- 
fense paled  in  comparison  to  the 

pyrotechnics  touched  off  by  the 
vigorous  demonstration  which  fol- 

lowed Mr.  Ethridge's  address,  and 
the  bitter  outburst  by  Chairman 
Fly  afterward  [see  story  on  this 

page]. Mr.  Fly  had  first  spoken  in  what 
was  to  have  been  a  radio  and  na- 

tional defense  seminar  by  talking 
about  the  monopoly  regulations 
and  berating  those  who  talked 
about  the  spectres  of  Government 
ownership,  censorship  and  the  de- 

struction of  commercial  broad- casting. 

That  was  at  the  Tuesday  session. 
After  hearing  Mr.  Fly,  Mr.  Miller 
declared  he  could  not  permit  the 
charge  to  go  unchallenged.  If  that 
was  a  tense  moment,  it  was  com- 

pletely overshadowed  by  the  de- 
velopments the  next  day,  in  the 

wake  of  the  devastating  Ethridge 

Fly  Blasts  Nets,  in  Reply  to  Ethridge 
Asserts  Trade  Association 

Is  Dominated  by 

Networks 

MINCING  no  words,  FCC  Chair- 
man James  Lawrence  Fly  leveled 

a  parting  blast  at  the  management 
of  the  NAB,  NBC  and  CBS,  and 
pledged  his  desire  to  help  work  out 
the  broadcasting  industry's  prob- 

lems of  adjustment  "constructively 
and  for  the  common  good  of  all" 
at  a  special  press  conference  just 
before  he  returned  to  Washington 
Thursday  noon  from  the  St.  Louis 
convention. 

Chairman  Fly's  statement  to  the 
press,  read  carefully  fi'om  a  pre- 

pared draft,  climaxed  the  tense 
situation  arising  when  he  was  not 
given  opportunity  to  respond  ex- 

temporaneously immediately  follow- 
ing Mark  Ethridge's  indictment  of 

the  monopoly  report  and  the  FCC 
majority  at  the  Wednesday  lunch- 

eon meeting  of  the  NAB  convention 
[see  page  15]. 

Piscatorial  Allusion 

Chairman  Fly  repeatedly  re- 
ferred to  the  NAB  as  a  "so-called 

association"  and  charged  that  the 

radio  industry  was  really  managed 

and  controlled  by  a  "combination" 
which  shaped  both  public  and  polit- 

ical opinion.  Speaking  of  the  "too 
clever"  management  of  the  indus- 

try's affairs  by  the  combination,  he 
commented  that  the  situation  re- 

minded him  of  "a  dead  mackerel 
in  the  moonlight — it  both  shines 

and  it  stinks". 
"I  think  there  is  a  serious  ques- 

tion as  to  whether  the  NAB  exists 
as  an  effective  vehicle  for  the  ex- 

change of  ideas  and  the  formula- 
tion and  expression  of  member  sta- 

tions' opinions",  he  declared,  setting 
the  tone  for  his  later  comment. 

"Some  weeks  ago  Neville  Miller, 
the  NAB  president,  without  meet- 

ing with  the  members — and  for  that 
matter,  the  directors  of  the  so- 
called  association — but  after  con- 

tact with  the  two  big  networks, 
publicly  announced  the  decision  of 
the  'association'  as  dead  set  against 
the  Government's  decision  on  net- 

work broadcasting. 

"That  is  the  way  the  association 
appears  to  function  as  a  matter  of 
day-to-day  operation  in  Washing- 

ton and  New  York.  Two  men  run 
the  show.  A  couple  of  others  do 
the   chores — all,   of  course,   of  a 

(BROADCASTING  •  Broadcast  Advertising 

purely  non-political  nature.  The 
Evers-to-Tinker-to-Chance  t  e  c  h- 
nique  is  generally  involved. 

"As  a  matter  of  fact,  the  conven- 
tion yesterday  ringingly  declared 

the  exertion  of  political  influence  in 
regard  to  Commission  decisions  to 
be  a  crime.  All  of  us  heartily 
cheered  that  pronouncement.  So 
hereafter  when  the  little  fellow 
with  ragged  pants  comes  in  from 
the  hills  and  asks  his  Congressman 
to  help  him  get  a  little  100-watt 
radio  station,  he  is  to  be  slapped 
into  the  bastille.  But  God  forbid- 
that  anything  be  done  to  break  up 
the  famous  tripletoss  combination, 
with  all  its  beneficent  results. 

Control  of  Opinion 

"Then,  too,  the  public  should 
never  know  that  the  combination 

which  controls  the  nation's  radio 
coverage  measureably  controls  pub- 

lic and  political  opinion.  The  public 
must  accept  the  basic  premise  that 
this  combination  does  not  pack  a 
political  wallop  which  is  derived 
from  grants  from  the  very  Govern- 

ment it  seeks  to  manipulate  and control. 

"Surely  this  group  is  respected 
(Continued  on  page  56) 
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Let  Congress  Decide  If  the  Mackerel  Is  Dead!  .  .  .  An  Edi
torial 

THE  BROADCASTING  industry  has  elected 
to  fight,  rathei"  than  take  it  lying  down. 

It  was  a  choice  of  appeasement  or  counter- 
attack. The  former  course  would  have  meant 

compromise,  probably  on  dictated  terms,  with 

the  FCC  majority's  death-dealing  "monopoly" 
regulations  sclieduled  to  become  effective  in 
August.  But  that  would  have  been  an  admission 
of  flabby  weakness,  and  the  long-range  result 
would  mean  capitulation  to  the  little  coterie 
of  wilful  men  who  appear  to  have  set  their 
sights  for  complete  Government  domination  if 
not  ownership  of  American  radio  in  all  its 
aspects. 

Disclaimers  of  Chairman  Fly  and  others  sim- 
ply don't  stand  up  against  the  practical  ex- 

igencies of  the  sudden  "reforms"  they  intend 
to  impose. 
When  the  NAB  convention  opened  in  St. 

Louis  last  week,  the  visages  of  most  of  the 
1,100  broadcasters  attending  were  funereal,  to 
put  it  mildly.  High  and  low,  the  operators  of 
the  nation's  stations  and  networks  were  floun- 

dering, groping  for  leadership.  It  was  not 
until  last  Wednesday,  the  day  before  the  con- 

vention adjourned,  that  signs  of  leadership 
appeared  and  a  course  was  charted. 

Carry  the  Fight  to  Congress 

They  found  that  leadership  in  Mark  Eth- 
ridge,  who  twice  before  had  been  drafted  in 
hours  of  need.  They  found  the  formula,  too — 
a  fight  to  the  finish  against  the  Fly-manipu- 

lated FCC,  centered  on  all-out  support  of  the 
White  Resolution  for  a  Senate  investigation 
which  will  at  least  have  the  effect  of  staying 
the  giddy  pace  of  the  FCC  majority. 

Mark  Ethridge  faced  the  convention  a  dis- 
illusioned man,  but  in  fighting  mood.  Always 

an  advocate  of  rule  by  reason  and  persuasion, 
this  time  he  loosed  the  most  devastating  at- 

tack on  the  Washington  bureaucracy,  cour- 
ageously and  with  stinging  phrases,  that  any 

broadcaster  ever  had  the  nerve  to  assert. 
Chairman  Fly,  never  lacking  in  courage  him- 

self, had  faced  the  convention  the  day  before 

to  talk  about  "defense"  but  really  to  inter- 
polate his  "grim  determination"  to  step  unin- 

yited  into  radio's  house,  a  house  much  admired 
by  the  put)lic  for  the  wholesome  way  it  has 
conchicted  itself,  and  clean  it  out. 

He  sat  only  a  few  feet  away  from  Mr. 
Ethridge  and  heard  himself  and  his  majority 

colleagues  denounced  for  having  committed  "a 
breach  of  faith";  for  having  "deceived"  and 
"almost  betrayed"  President  Roosevelt;  for 
playing  politics  in  their  decisions  in  favor  of 
Administration  friends;  for  having  resorted  to 

"sharp  administrative  practices"  in  the  way 
they  issued  their  monopoly  regulations. 

He  heard  the  rousing  ovation  given  Mr. 
Ethridge  [and  we  commend  a  close  readership 
of  the  Ethridge  address  on  page  15]  and  he 
knew  the  Louisville  publisher-broadcaster  was 
expressing  the  grim  sentiments  of  the  vast 
majority  of  those  in  the  convention  hall. 

Should  Have  Given  Mr.  Fly  Platform 

It  is,  of  course,  regrettable  that  bitterness 
had  to  develop  between  Chairman  Fly  and  the 
broadcasters.  Mr.  Fly  claims  he  was  treated 
discourteously  and  was  denied  the  right  of 
free  speech  by  NAB  President  Miller.  He  left 
the  hall  in  a  veritable  frenzy  of  anger,  accord- 

ing to  reporters,  and  then  plunged  into  the 
public  prints  with  his  bitter  condemnation  of 
the  NAB,  the  networks,  the  industry  and  all 
save  those  who  have  held  his  hand. 

In  the  heat  of  the  convention  atmosphere, 
perhaps  Mr.  Miller  did  overlook  the  amenities 
by  not  inviting  the  chairman  to  rebut  the 
Ethridge  declarations  then  and  there.  Mr. 

Miller  probably  should  not  have  "challenged" 
Mr.  Fly,  a  guest  speaker,  immediately  after 
the  FCC  chairman  had  delivered  his  Tuesday 
talk  in  support  of  the  Monopoly  Report,  dur- 

ing the  course  of  which  both  raised  the  "bogey 
man"  cries  over  Government  ownership  and 
monopoly  charges. 

But  even  that  does  not  seem  to  justify  the 
action  of  a  high  Government  official  in  flying 
into  rage,  damning  and  condemning  all  those 

who  did  not  agree  with  him.  If  Mr.  Fly  didn't 
get  his  chance  at  the  frenzied  convention  ses- 

sion, we  are  sure  he  will  demand — and  get — 
his  chance  on  the  very  radio  he  is  harassing; 

indeed,  he'll  probably  get  his  chance  be- 
fore a  Congressional  committee,  and  we'd  like 

to  see  him,  in  forum  debate  before  the  radio 
public,  with  his  colleagues  ranged  alongside 
him  while  Mr.  Ethridge  and  other  spokesmen 
for  the  industry  present  their  views.  Possibly 

the  Town  Meeting  of  the  Air  over  a  combined 
hookup  would  be  the  proper  medium.  Certainly 
the  public  ought  to  have  the  issues  clarified 
after  reading  all  this  name-calling  and  won- 

dering what  it's  all  about. The  convention  approval  of  the  Ethridge 
speech  was  overwhelming,  but  it  would  be  a 
mistake  to  report  that  the  industry  will  be 
united  in  supporting  the  White  Resolution 
(which  asks  nothing  more  than  an  investiga- 

tion by  a  properly  constituted  authority,  and 
the  passage  of  which  will  merely  stay  the  fall of  the  ax). 

Some  stations  have  seen  fit  to  gamble  with 

the  FCC's  rules,  some  to  resign  from  the  NAB 
in  protest  against  its  position  on  that  issue 
and  on  copyright.  Some  more  will  bolt  the 
NAB,  but  we  predict  the  association  will  not 
disintegrate  despite  the  name-calling  and  the 
"dead  mackerel  that  both  shines  and  stinks' 
allusion  of  Mr.  Fly  and  his  uncalled-for  per 

sonal  slurs  against  the  "Louisville  pair' 
(meaning,  of  course,  Mr.  Ethridge  and  Mr Miller). 

Broadcasters  should  make  no  mistake  about 
the  opponent  they  face;  he  is  a  fighter,  smart 
hard-hitting,  unrelenting — and  he  may  carry 
the  President  with  him.  For  it  is  now  apparent 

that  Mr.  Roosevelt,  who  asserts  he  didn't  know 
of  the  regulations  beforehand,  at  least  did  not 
oppose  them  when  the  serious  situation  was 
called  to  his  attention. 

Operating  Table  of  Public  Opinion 

Radio  is  ready  and  willing  to  lay  bare  its 
soul  on  the  operating  table  of  public  opinion 
It  is  frank  to  admit  there  have  been  some  bad 
practices  during  its  short  life,  but  at  the  same 
time  feels  that  the  governmental  agency  which 
seeks  to  reform  in  90  days  what  took  19  years 
to  build  should  be  ready  for  the  same  scrutiny, 

Surely,  Mr.  Fly  and  the  gentlemen  of  the 
majority  will  welcome  this!  Surely  they  should, 

be  only  too  willing  to  let  the  nation's  legis 
lators  representing  the  public  determine  the best  course. 

Objection  to  a  complete  airing  of  this  vitali 
problem,  devoid  of  name-calling,  would  seem' 
to  indicate  the  possibility  of  mistaken  identity 

in  the  allusion  to  John  Randolph's  famous mackerel. 

rebuke  in  which  he  did  everything 
short  of  breaking  with  the  Admin- 

istration. Though  he  is  a  long- 
standing friend  of  President  Roose- 

velt, Mr.  Ethridge  not  only  urged 
^support  of  the  White  Resolution 
hut  asked  broadcasters  to  plump 
for  legislation  to  remake  the  FCC, 
probably  into  a  three-man  body. 

After  the  Ethridge  address  the 
1,200  persons  who  crowded  the 
luncheon  hall  gave  him  a  rousing 
ovation.  Mr.  Fly  was  on  the  ros- 

trum and  made  notes  throughout 

Ethridge's  speech,  apparently  ex- 
pecting to  be  called  upon  for  re- 
buttal. Instead,  Mr.  Miller  made 

several  routine  announcements  and 
recessed  the  session. 

It  was  this  incident,  added  to  the 

preceding  day's  speech  by  Fly,  that 
brought  about  veritable  pandemo- 

nium. Word  soon  spread  that  the 
chairman  felt  he  had  been  embar- 
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rassed.  Mr.  Miller  disclaimed  any 
intention  of  discourtesy  in  public 
statements  and  to  Mr.  Fly,  and 
extended  the  FCC  chief  an  invita- 

tion to  address  the  convention  at 
any  time.  A  committee  was  sent  to 
placate  Mr.  Fly  and  sat  with  him 
for  four  hours.  But  he  remained 
adamant  against  accepting  the  in- 
vitation. 
By  overwhelming  vote  the  con- 

vention also  got  behind  Broadcast 
Music  Inc.,  commended  its  actions 
and  committed  itself  to  its  con- 

tinuance as  a  going  concern  in  the 
music  copyright  field,  irrespective 
of  what  may  happen  in  current  ne- 

gotiations with  ASCAP  and  despite 
the  MBS-ASCAP  reunion. 
BMI  members  were  told  there 

would  be  a  one-third  reduction  in 
their  fees  for  the  catalog  during 
the  second  year  of  its  phenomenal 
operation,  and  many  independents 
were  prepared  to  get  along  with- 

out ASCAP  unless  it  was  willing 
to  bargain  equitably  and  comply 
with  the  Department  of  Justice 
consent  decree.  It  was  freely  stated 
that  the  MBS  deal,  requiring  a 
minimum  guarantee,  is  in  conflict 
with  the  decree. 

Controversy  Over 
While  House  Viewpoint 

Before  the  convention  opened  for 
its  business  sessions  last  Tuesday, 
word  had  spread  that  the  President 
was  solidly  behind  the  monopoly 
regulations.  It  became  known  that 
the  President  had  referred  to 
Chairman  Fly  for  answer  a  tele- 

gram from  CBS  President  William 
S.  Paley  bitterly  attacking  the  reg- 

ulations as  "torpedoing  the  indusr 
try."  Mr.  Fly  in  a  three-page  reply 
reviewed  the  history  of  the  nearly 
three-year-old  monopoly  investiga- 

te tion,  the  amount  of  testimony  put 
in  the  record,  and  every  step  of 
the  procedure,  which  he  describee 
as  "orderly  conduct." 

Then  he  invited  Mr.  Paley  to  dis 
cuss  the  whole  subject  with  the 
FCC.  Copies,  it  is  understood,  were 
sent  to  Niles  Trammell,  NBC  pres-j 
ident,  and  Mr.  Miller. 

Even  these  indications  did  nol 
dampen  the  ardor  of  the  conven 
tioneers  after  Mr.  Ethridge's  ad 
dress.  Before  that  they  looked  tc 
the  networks  for  expressions,  bul 
they  did  not  come  until  Mr.  Eth 
ridge  had  unburdened  himself. 

At  the  closing  session  Thursdaj 
a  resolution  offered  by  Don  S 
Elias,  WWNC,  Asheville,  com 
mending  Mr.  Ethridge,  was  adoptee 
with  enthusiasm.  It  lauded  Mr 
Ethridge  for  his  thoughtful  studj 

and  inspiring  report,  and  the  "cour 
age,  clarity,  sincerity  and  sound 
ness"  of  his  address,  and  resolveeB(,| 

Ml 
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NAB's  Unanimous  Resolution 

Asking  For  Senate  Investigation 

FOLLOWING  is  the  text  of  the  resolution  adopted  by  the  NAB, 
unanimous  vote,  at  its  convention  in  St.  Louis  May  IJf,  favoring  the 

White  Resolution  for  a  radio  investigation  with  a  view  toward  enact- 
ment of  a  neiv  laic  and  to  suspend  operation  of  the  new  network  rules 

pending  completion  of  the  Senate  investigation: 

WHEREAS,  precipitate  promulgation  of  the  Federal  Communications  Com- 
mission's new  rules  regarding  network  broadcasting  threatens  the  freedom  of radio  and  the  American  System  of  Broadcasting ;  and 

WHEREAS,  the  National  Association  of  Broadcasters  is  of  the  opinion  that 
the  listening  public  and  the  American  people  as  a  whole  should  be  given  the 
opportunity  to  learn  just  what  the  effect  of  these  rules  would  be  on  American 
radio,  particularly  with  regard  to  program  service ; 

BE  IT  RESOLVED  :  that  the  National  Association  of  Broadcasters  urge  the 
United  States  Senate  to  give  prompt  and  favorable  consideration  to  a  resolu- 

tion introduced  by  Senator  Wallace  White  of  Maine,  which  would  result  in  a 
thorough  investigation  of  the  whole  radio  structure  with  a  view  to  the  enact- 

ment of  a  new  radio  law ;  and  would  request  the  Federal  Communications  Com- 
mission to  suspend  operation  of  the  new  network  rules  pending  completion  of 

the  Senate  investigation. 

POSIES  WERE  THE  ATTRACTION  around  MBS  headquarters,  and  dele- 
gates by  the  hundreds  had  carnations  pinned  on  their  lapels.  Upper  left: 

Louis  Caldwell,  MBS  attorney,  and  E.  M.  Antrim,  WON.  Upper  right: 
FCC  Chairman  James  L.  Fly.  Center  left:  John  Shepard  3d,  Yankee  Net- 

work. Center  right:  Carl  Everson,  WHKC;  H.  K.  Carpenter  and  K.  K. 
Hackathorn,  WHK-WCLE.  Lower  left:  Fred  Weber,  MBS  general  man- 

ager, and  Walter  Damm,  WTMJ.  Lower  right:  Lewis  Allen  Weiss,  Don 
Lee  Network. 

that   the   convention   express  its 

ll  "sincere  and  grateful  thanks." 
While  overshadowed  by  the  dra- 

matics on  monopoly,  national  de- 
!  fense  nevertheless  figured  promi- 
nently  in  the  convention  activity. 
From  such  figures  as  Maj.  Gen. 

t  Kobert  C.  Richardson,  director  of 
public  relations  of  the  War  Depart- 

,j  ment;    Comdr.   H.    Ray  Thurber, 
.  public  relations  officer  of  the  Navy, 
,  and  Lowell  Mellett,  executive  as- 

sistant to  the  President,  were  heard 
reassuring  words  on  radio's  role 

'  in  the  emergency,  and  apprecia- 
'  tion  for  its  service. 

I  Board  Authorizes 

^  Radio  Defense  Committee 

'  President  Miller  announced  that 
"  the  board,  cognizant  of  the  tremen- 
i  dous  job  which  lies  ahead  for  radio 
1  in  national  defense,  had  authorized 
appointment  of  a  national  radio  de- 

■.  fense  committee. 
,     On    the    commercial    side,  the 

■   standout  action  was  the  adoption 
,  I,  of  time  limitations  for  commercials 

in  5,  10  and  25-minute  programs, 
1  settling  a  problem  that  has  haunted 

'  i  sales  managers  sine?  the  copy  re- 
'  strictions  for  the  code  became  ef- 

J  T  fective  more  than  a  year  ago. 

*'     The  limitations  recommended  by 
« s  the  committee,  and  adopted  by  un- 
)t  )t  animous  vote,  provide  that  in  a  5- 
is  I  minute   program   the  commercial 

credit  be  limited  to  2  minutes  day- 
time and  1  minute  45  seconds  night. 

On  5-minute  news  periods  the  lim- 
[j ,  itation  is  1  minute  45  seconds  day- 

^" ',  time  and  1  minute  30  seconds  night. 
II  [i     On  10-minute  programs,  the  new 
^  ̂  limit  is  2  minutes  30  seconds  com- 

mercial  daytime  and  2  minutes  flat 
at  night.  On  25-minute  programs 

f   the  limitation  is  4  minutes  15  sec- 
5  '  onds  daytime  and  2  minutes  45 
li  5i  seconds  night. 

J  fWhat  the  Chairman 
^  ̂Would  Have  Said 

Chairman  Fly  said  that  if  he  had 
a  [i.been  called  upon  "as  promised",  he 
1,  [iwould  have  made  the  simple  state- 

ly ijOnent  that  free  speech  prevailed 
ij! ,  when  the  representative  of  an  im- 

portant station  (WHAS)  could  cas- 
tigate a  Government  agency  for  its 

"action,  and  a  spokesman  for  the 
in  [1  Government  could  make  his  re- 
0  iibuttal  from  the  same  rostrum. 

But  all  that,  he  said,  was  de- 
stroyed when  the  convention  voted 

is  the  resolution  before  he  had  an  op- 
ti' '  portunity  to  speak. 
'    In  his  press  conference  Thurs- 
day,  he  referred  to  the  "facility 
with  which  the  Louisville  pair  (Mr. 

"i  Ethridge  and   Mr.   Miller)  func- 
|j  ;  tioned    yesterday    in    that  great 
J  forum  of  debate — the  so-called  as- 
13ociation  of  broadcasters." 
(  The  convention  acted  on  other 
subjects  besides  monopoly.  The 

r  aoard  of  directors  at  a  Monday 
^  jiight  session,  following  the  MBS 
jJiDolt,  approved  all  of  President  Mil- 

(jj  er's  actions,  against  which  MBS 
|[j  lad  complained,  and  then  pro- 
jjj  ;eeded  to  extend  his  contract  for 
J,  ;wo  years  from  July  1,  1942,  at  his 
jij;Oresent  salary  of  $35,000  plus 
,ji  ,?P5,000  expenses. 

Need  for  Unity 

Voiced  by  Miller 
Almost  the  first  words  uttered 

by  President  Miller  in  bringing  the 
convention  to  order  touched  off  py- 

rotechnics on  the  monopoly  issue. 
On  the  rostrum,  at  his  right,  was 
Chairman  Fly,  and  the  atmosphere 
was  tense.  The  meeting  room  was 
literally  jammed,  with  some  850 
broadcasters  present. 

Declaring  that  problems  of  "ut- 
most gravity"  face  radio,  Mr.  Mil- 

ler said  that  today  as  never  before 
there  is  need  for  unity,  calm  think- 

ing and  industry  statesmanship — 
problems  which,  if  not  solved  cor- 

rectly, may  mean  the  end  of  broad- 
casting as  we  know  it,  are  faced 

by  radio,  he  said. 
"I  would  be  remiss  in  my  duty," 

he  said,  "if  I  did  not  emphasize 
the  fact  that  the  preservation  of  a 
free  radio  is  of  greatest  importance 
to  our  democracy — that  a  serious 
division  in  the  ranks  of  broadcast- 

ers is  bad  enough  in  normal  times 
but  today  in  the  face  of  our  present 
problems  such  a  division  may  be 
the  first  of  a  sequence  of  events 
which  will  prove  destructive  not 
only  to  the  American  System  of 
Broadcasting,  but  ultimately  to 
freedom  of  radio,  to  freedom  of 
speech  and  to  freedom  of  the  press. 

If  we  lose  our  civil  liberties,  democ- 

racy will  perish." Enlightened  self-interest,  Mr. 
Miller  asserted,  demands  that  "we 
think  on  a  broad  basis  of  indus- 

try preservation  and  not  upon  the 
limited  approach  of  temporary  in- 

dividual advantage." The  scene  shifted  temporarily  as 
Mr.  Miller  picked  up  the  thread  of 
routine  convention  business.  He 

called  up  for  consideration  pro- 
posed amendments  to  the  by-laws, 

which  were  promptly  adopted. 
He  first  authorized  the  selection 

of  the  following  year's  convention 
city  at  the  annual  meeting,  with 
first  choice  and  second  to  be  desig- 

nated. The  vote  was  set  for  the 
closing  session  on  Thursday. 

ISew  Procedure  in 

Electing  Directors 
A  second  resolution  adopted,  fol- 

lowing an  explanation  of  its  pur- 
pose by  Harold  V.  Hough,  WBAP- 

KGKO,  Fort  Worth,  its  author, 
provides  for  the  nomination  and 
election  of  the  six  directors-at-large 
(two  each  representing  big,  medium 
and  small  stations)  from  the  floor 
at  the  annual  convention.  The  pres- 

ent by-laws  specify  that  the  17 
district  directors  shall  constitute 
the  nominating  committee  to  meet 
in  advance  of  the  convention  and 
nominate  two  persons  for  each  of 
the  six  positions. 
Mr.  Hough  said  this  change 

would  give  the  association  an  op- 
portunity to  select  directors-at- large  on  the  basis  of  showing  made 

at  the  convention,  and  also  allow 
rank  and  file  broadcasters  to  select 
new  men  for  such  posts. 

The  three  incumbent  network  di- 
rectors—F.  M.  Russell,  NBC  Wash- 

ington vice-president;  Edward 
Klauber,  CBS  executive  vice-presi- 

dent; Fred  Weber,  MBS  general 
manager — were  renominated  by  the 
district  directors,  which  was  tanta- 

mount to  reelection. 

The  meeting  adopted  amend- 
ments to  the  by-laws  altering 

monthly  dues  of  stations  in  the 
higher  income  brackets  to  make 
them  consistent  with  payments  by 
stations  in  the  lower  and  inter- 

mediate brackets.  The  monthly 
maximum  remains  at  $500  for  sta- 
stations  doing  business  of  over 
$2,000,000  per  year.  But  stations  in 
the  brackets  between  $600,000  and 

$1,000,000  gross  were  reappor- tioned. 
The  final  amendment  adopted  re- 

vised the  boundaries  of  six  of  the 
17  NAB  districts  because  of  nat- 

ural spheres  of  economic  influence. 
District  9,  now  comprising  Illinois 
and  Wisconsin,  was  revised  so  that 
34  counties  in  Wisconsin  are  ex- 

cluded, but  are  added  to  District  11, 
comprising  Minnesota,  North  Da- 

kota and  South  Dakota.  In  Dis- 
trict 11,  22  counties  in  South  Da- 

kota are  excluded,  which  are  added 
to  District  14,  which  embraces 
Colorado,  Idaho,  Utah,  Wyoming, 
Montana  and  the  new  portion  of 
South  Dakota. 

District  2,  now  comprising  only 
New  York,  was  revised  to  include 
New  Jersey.  District  3,  now  cover- 

{Continued  on  page  60) 
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Senator  White  Believes  Probe 

Will  Receive  Senate  Approval 

Committee  Action  Is  Up  to  Wheeler,  He  Declares; 
Regret  Is  Expressed  Over  Industry  Split 

WOR,  WGN  Quit 

NAB  Membership 

WFBR,  WTMJ,  KFPY,  KGIR 
And  Don  Lee  Also  Out 

ON  THE  GROUND  that  the  NAB 

"is  no  longer  representative  of  the 
entire  industry",  WOR,  New  York, 
WGN,  Chicago,  and  Don  Lee 
Broadcasting  System,  on  May  13 
formally  resigned  from  the  NAB 
in  protest  against  President  Neville 
Miller's  "intrusion  in  the  Mutual- 
ASCAP  matter  and  to  your  con- 

demnation of  the  Monopoly  Re- 

port". MBS  itself  is  not  a  member  of 
NAB.  Fred  Weber,  MBS  general 
manager,  has  represented  that  net- 

work on  the  board  of  directors. 
MBS  announced  it  had  withdrawn 
Mr.  Weber's  nomination  to  serve 
on  the  new  board  and  that  MBS  will 
not  be  represented  in  the  future. 

Alfred  J.  McCosker,  in  resign- 
ing for  WOR  as  its  president,  said 

he  noted  with  regret  that  the  res- 
olutions adopted  by  the  NAB  board 

at  the  meeting  the  preceding  day 
gave  approval  to  Mr.  Miller's  ac- 

tions. "It  is  now  entirely  clear  that 
your  association  is  no  longer  rep- 

resentative of  the  entire  industry, 
and  that  you  are  taking  a  posi- 

tion in  various  matters  adverse  to 
our  interests  and  in  favor  of  those 

of  others",  he  said.  "For  these  rea- 
sons we  hereby  tender  our  resig- 

nation from  your  Association". 
Others  Also  Out 

E.  M.  Antrim,  assistant  secre- 
tary of  WGN  and  executive  secre- 
tary of  MBS,  and  Lewis  Allen 

Weiss,  vice-president  and  general 
manager  of  Don  Lee  and  vice-pres- 

ident of  MBS,  resigned  for  those 
companies. 

Later  it  was  announced  that 
WFBR,  Baltimore,  now  an  NBC- 
Red  affiliate,  but  which  joins  MBS 
effective  Oct.  1,  also  had  resigned 
from  NAB  in  protest  against  Mil- 

ler's activities.  Hope  Barroll  Jr., 
executive  vice-president  of  WFBR, 
has  been  vehement  in  his  criticism 
of  the  NAB  action. 
KGIR,  Butte,  headed  by  Ed 

Craney,  and  KFPY,  Spokane,  head- 
ed by  T.  W.  Symons,  his  partner  in 

ownership  of  several  stations,  also 
resigned. 

Mr.  Miller  stated  that  while  he 
regretted  the  withdrawals,  he  be- 

lieved the  issues  "subtly  concealed 
in  the  Monopoly  Report  represent- 

ing a  direct  challenge  to  the  free- 
dom of  radio,  and,  if  not  opposed, 

would  be  the  first  of  a  series  of 
events  leading  to  the  destruction  of 
not  only  the  freedom  of  radio,  but 
also  the  freedom  of  press  and  the 

freedom  of  speech". 
He  said  NAB  would  be  derelict 

in  its  duty  not  only  to  its  members 
but  also  to  the  public  "if  we  sat 
idly  by  merely  to  maintain  our 
membership".  In  resisting  all  at- 

tacks upon  the  freedom  of  radio, 
he  said  he  believed  the  NAB  rep- 

resents the  views  of  an  overwhelm- 
ing majority  of  the  industry  and 

of  the  public. 

APPRISED  of  developments  at  the 
St.  Louis  NAB  convention,  particu- 

larly the  Ethridge  speech  urging 
broadcasters  to  support  his  resolu- 

tion, Senator  Wallace  White  Jr. 

(R-Me.)  said  Thursday  "the  long- 
range  prospects  are  that  the  reso- 

lution will  be  reported  out  and 

passed." 
The  enormous  publicity  attendant 

upon  the  St.  Louis  convention,  oc- 
cupying front  page  space  in  news- 
papers everywhere,  caused  many 

questions  to  be  asked  on  Capitol 
Hill.  Senator  White  said  there  were 

"many  questions  in  the  minds  of 
Senators  about  the  whole  situation" and  that  these  needed  clarification. 
He  said  it  was  up  to  Senator  Wheel- 

er (D-Mont.),  chairman  of  the  In- 
terstate Commerce  Committee,  of 

which  Mr.  White  is  ranking  Re- 
publican member,  to  fix  the  time 

for  a  committee  meeting. 

Split  Regretted 
Most  Senators  who  gave  any 

thought  to  the  matter  were  repre- 
sented as  expressing  regret  that 

the  industry  itself  was  so  badly 
split  over  the  Network  Monopoly 
Report,  reacting  to  the  stand  taken 
by  the  NAB  in  opposition  to  the 
new  regulations  and  that  of  MBS 
in  favor  of  them.  One  Senator  as- 

serted "there  is  no  excuse  why  the 
industry  should  get  itself  into  such 

a  mess,  and  split  itself  wide  open." 
Senator  White  left  Washington 

Thursday  for  Maine,  but  was  due 

back  Monday.  Senator  Wheeler's office  said  he  had  no  statement  to 
make  other  than  that  of  May  14 
[see  adjoining  column]  and  that 
at  present  he  was  absorbed  in  his 
anti-convoy  fight  to  give  the  matter 
immediate  study. 

Ten  Points  for  Probe 

If  the  measure  is  reported  favor- 
ably by  the  full  committee  it  will  be 

placed  on  the  Senate  calendar  for 
consideration  and  a  majority  vote 

Statement  by  Wheeler 

Full  text  of  the  Wheeler  state- 
ment May  14  follows: 

I  have  been  reading  some  talk  to 
the  effect  that  I  was  "alarmed"  by the  FCC  report  on  chain  broadcasting 
and  its  order  carrying  out  the  prin- ciple set  forth  in  that  report.  I  have 
not  had  a  chance  to  study  the  report 
carefully  enough  to  make  any  fixed 
judgment  as  to  the  advisability  of  all 
that  the  Commission  has  done.  But  I 
am  alarmed  by  some  of  the  facts  set 
forth  in  that  report.  For  example,  I  am 
worried  when  I  read  that  NBC  and 
CBS  control  85%  of  the  night-time power  of  this  country.  The  principles 
which  would  guide  me  in  forming  a 
judgment  about  what  the  Commission has  done  are  these : 

(1)  Free  speech  should  be  preserved 
over  the  radio.  Neither  Government 
nor  private  concei-ns  should  have  the 
power  to  prevent  either  side  from 
having  equal  time  and  equal  facilities 
on  public  issues.  The  law  should  be 
explicit  on  this  subject. 

(2)  That  there  should  be  free  and 
open  competition  in  radio  broadcasting 
and  that  there  should  be  no  artificial 
restraints  placed  upon  the  development 
of  new  networks. 

(3)  That  no  single  organization 
should  obtain  an  undue  control  of  what 
the  people  of  this  country  may  hear. 

(4)  That  the  business  of  running 
a  network  and  of  running  a  radio  sta- 

tion are  different  and  confiicting  and 
should  in  general  be  kept  separate. 

As  soon  as  time  permits,  I  shall 
study  what  the  Commission  has  done 
in  the  light  of  these  principles. 

by  that  body  will  authorize  com- 
mittee action.  If  it  is  voted  down 

by  the  committee  the  resolution  will 
never  reach  the  Senate  floor  and 
will  die  in  committee. 

Senator  White's  resolution  sets 
forth  10  points  for  the  committee 
to  investigate.  They  are: 

Rules  and  regulations;  probable 
effects  on  broadcast  system  and 
networks;  effects  on  program  qual- 

ity; extent  of  control  by  FCC  over 
{Continued  on  page  51) 

Promotion  Display 

Awards  Presented 

Trophies  Are  Selected  From 

Displays  of  275  Stations 
AFTER  viewing  more  than  275 
panel  displays  entered  by  approxi- 

mately 100  stations  nationally,  the 
judges  committee  of  the  promotion 
displays  at  the  NAB  convention 
last  Thursday  announced  the  fol- 

lowing stations  as  winners  in  six 
general  classifications : 
WABC,  New  York  —  Statuette 

trophy  presented  by  Sales  Management 
Magazine  for  trade  paper  advertising. 
WIBW,  Topeka  —  Certificate  of 

merit  presented  by  Direct  Mail  Adv. 
Assn.  for  direct  mail  advertising. 
WAAB,  Boston — Gold  plaque  pre- 

sented by  Radio  Daily  for  special 
events  and  public  service. 
KMOX,  St.  Louis — ^Statuette  trophy 

presented  by  Young  Men's  Division, St.  Louis  Chamber  of  Commerce. 
KNX,  Hollywood — Desk  set  pre- sented by  Standard  Radio  for  program 

presentations. 
WOW,  Omaha — Trophy  awarded  by 

St.  Louis  U  for  house  organs. 
KXOK  Gets  Mention 

Although  no  trophy  award  was 
made  in  the  seventh  classification, 
special  activities,  the  judges  com- 

mittee voted  special  mention  be 
given  KXOK,  St.  Louis,  for  out- 

standing presentation. 
Judges  committee  consisted  of 

Jack  W.  Laemmar,  Lord  &  Thomas, 
Chicago,  chairman;  Carlos  Franco, 
manager  of  station  relations  bu- 

reau. Young  &  Rubicam,  New 
York;  John  Crandall,  Arthur  Kud- 
ner  Inc.,  New  York;  Bernard  J. 
Prockter,  radio  timebuyer.  Blow 
Co.,  New  York;  Tom  Lynch,  radio 
timebuyer,  Wm.  Esty  &  Co.,  New 
York;  Oscar  Zahner,  manager, 
Ruthrauff  &  Ryan,  St.  Louis; 
Charles  Gardner,  Gardner  Adv. 
Co.,  St.  Louis. 

Headed  by  Howard  0.  Peterson, 
of  WOW,  Omaha,  committee  in 
charge  of  the  promotion  display  for 
the  NAB  included  Chick  Allison, 
WLW,  Cincinnati ;  J.  Soulard 
Thompson,  KMOX,  St.  Louis;  Rob- 

ert Sampson,  KWK,  St.  Louis.  All 
are  promotion  managers  of  their 
respective  stations. 

STANDARD  RADIO  TWINS  are  surrounded  by  (1  to  Pyle,  KVOR;  C.  E.  Hooper,  New  York;  Joe  Weed, 
r):  Walter  Rothschild,  WTAD;  Ben  Fisher,  Wash-  New  York;  Milt  Blink,  Standard  Radio.  For  other 
ington;  Jerry  King,  Standard  Radio,  the  twins;  W.  D.     promotional  features  at  St.  Louis,  see  page  62. 
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Text  of  White  Resolution  Calling  for  a  Senate  Probe  .  .  . 

WHEREAS,  the  Federal  Communi- 
cations Commission  (hereinafter  re- 

ferred to  as  the  Commission)  is  an 
administrative  agency  created  by  the 
Act  of  June  19,  1934,  48  Stat.  1064, 
known  as  the  Communications  Act  of 
1934,  as  amended,  by  Act  of  June  5, 
1936,  49  Stat.  1475,  and  by  Act  of 
May  20,  1937,  50  Stat.  189  ;  and 
WHEKEAS,  said  Commission  has 

by  the  terms  of  said  Act  certain  dele- 
gated powers  and  duties  in  respect  of 

interstate  commerce  in  communications 
and  the  facilities  and  instrumentalities 
used  and  useable  in  said  commerce 
and  has  no  powers  and  duties  not 
specifically  conferred  upon  it ;  and 
WHEREAS,  the  Commission  on 

May  2,  1941,  in  a  proceeding  before  it 
styled  "In  the  Matter  of  the  Investi- 

gation of  Chain  Broadcasting",  Docket No.  5060,  made  and  published  certain 
rules  and  regulations  enacted  and  pro- 

mulgated by  it  which  said  rules  and 
regulations  are  alleged  to  constitute 
an  attempt  upon  the  part  of  the  Com- 

mission to  exercise  a  supervisory  con- 
trol of  the  programs,  of  the  business 

management  and  of  the  policy  to  be 
employed  by  radio  broadcast  stations 
which  are  licensed  by  said  Commission 
pursuant  to  said  Act ;  and 
WHEREAS,  it  is  urged  that  the 

Supreme  Court  of  the  United  States 
ni  the  ease  of  FCC  v.  Sanders  Bros. 
Radio  Station,  decided  March  25,  1940, 
interpreted  and  construed  the  Com- 

munications Act  of  1934,  as  amended, 
as  conferring  no  such  power  of  author- 

ity upon  the  Commission  as  that  which 
it  is  charged  the  Commission  has  at- 

tempted to  exercise  in  its  said  rules 
and  regulations  of  May  2,  1941,  as 
aforesaid,  and  in  so  doing  stated  : 
"But  the  Act  does  not  essay  to regulate  the  business  of  the  licensee. 

The  Commission  is  given  no  super- 
visory control  of  the  programs,  of 

business  management  or  of  policy.  In 
short,  the  broadcasting  field  is  open 
to  anyone,  provided  there  be  an  avail- 

able frequency  over  which  he  can 
broadcast    without    interference  to 

2,000  Take  Part 

In  NAB's  Banquet ATTENDED  by  a  record-breaking 
crowd  of  2,000,  the  annual  banquet 
concluding  the  NAB  convention  in 
St.  Louis  last  Thursday  evening 
featured  top  entertainment  attrac- 

tions drawn  from  radio  and  the 
stage,  along  with  presentation  of 
various  awards  of  the  19th  annual 
convention.  Awards  included  the 
Broadcasting  golf  trophies  given 
Paul  H.  Raymer  and  Peirce  Ro- 
maine  and  awards  in  the  merchan- 

dising and  promotion  display  com- 
petition. The  banquet  was  held  in 

the  Gold  room  of  the  Hotel  Jeffer- 
son, convention  headquarters. 

The  entertainment  program  head- 
lined Quiz  Kids,  NBC  program, 

with  George  Jessel  m.c.  of  the 
stage  show.  The  show,  music  for 
which  was  furnished  by  Jack  Fields' 
orchestra,  also  featured  Rose  Bamp- 
ton.  Metropolitan  Opera  star;  Jane 
Froman,  radio  singer;  the  St.  Louis 
Municipal  Opera  Octette;  Sten 
Kavanaugh,  juggler;  Henry  Mor- 

gan, radio  entertainer;  Dr.  Gio- 
vanni, magician. 

Presented  under  joint  sponsor- 
ship of  the  three  national  networks, 

the  show  was  produced  by  Nat  M. 
Abramson,  head  of  the  Artists' 
Bureau  of  WOR,  New  York.  Co- 

operating in  arranging  the  talent 
were  Clarence  Menser,  NBC;  Doug 
Coulter,  CBS,  and  Adolph  Opfinger, MBS. 

others,  if  he  shows  his  competency, 
the  adequacy  of  his  equipment,  and 
financial  ability  to  make  good  use  of 
the  assigned  channel". 
NOW,  THEREFORE  BE  IT  RE- 

SOLVED, that  the  Committee  on  In- 
terstate Commerce  of  the  Senate,  or 

a  subcommittee  thereof,  be  and  it  here- 
by is  authorized  and  requested  to 

undertake  a  study  (1)  of  said  rules 
and  regulations;  (2)  of  the  probable 
effects  thereof  upon  the  broadcast  sys- 

tem of  the  United  States  and  in  par- 
ticular upon  the  network  organizations 

and  licensees  affiliated  with  said  organ- 
izations or  independent  thereof ; 

(3)  of  the  probable  effects  thereof 
upon  the  quality  of  programs  broad- 

cast to  the  American  public;  (4) 
of  whether  said  rules  and  regulations 
attempt  to  confer  or  do  confer  upon 
the  Commission  supervisory  control  of 
the  programs,  business  management  or 
policies  of  network  organizations  and 
of  broadcast  licensees;  (5)  of  whether 
said  rules  and  regulations  if  enforced 
will  adversely  affect  the  broadcast 
structure  of  the  United  States  and 
the  service  rendered  thereby  to  the 
people  thereof;  (6)  of  whether  they 
constitute  a  threat  to  the  freedom  of 
speech  by  radio  in  the  United  States ; 
(7)  of  whether  they  will  contribute 
to  Government  ownership  and  oper- 

ation of  broadcast  stations,  or  to  regu- 
lation of  them  as  common  carriers ; 

(8)  of  whether  said  rules  and  regu- 
lations are  in  their  effect  an  effort 

to  define  monopoly  or  monopolistic 
practices  and  to  assert  the  power  of the  Commission  to  find  a  licensee 
guilty  thereof  and  to  deny  a  license  to 
an  applicant  because  of  such  findings; 
(9)  of  any  problem  of  radio  broadcast- 

ing which  said  committee  finds  is  raised 
or  is  affected  by  said  rules  and  regula- 

tions and  the  principles  and  policies which  should  be  declared  and  made 
effective  in  legislation  for  the  regula- 

tion and  control  of  the  radio  industry, of  broadcasting  and  of  interstate  and 
foreign  communication  by  radio  and which  should  guide  and  should  control 
the  Commission  in  the  administration 

POSSIBILITY  that  NBC-Basic 
Blue  affiliates  may  seek  to  purchase 
that  network  from  NBC,  if  RCA 
decides  to  sell  it  outright  in  keep- 

ing with  the  FCC  network-monopo- 
ly edict,  developed  last  Monday  at  a 

meeting  of  Blue  affiliates  during 
the  NAB  convention. 

The  meeting,  called  by  Samuel  R. 
Rosenbaum,  president  of  WFIL, 
Philadelphia,  and  chairman  of 
IRNA,  was  attended  by  about  a 
dozen  owners  or  representatives  of 
leading  Blue  outlets. 

Showed  Interest 

Although  no  commitments  were 
made  at  the  Monday  meeting,  the 
view  was  expressed  that  acquisi- 

tion of  the  network  by  the  affiliates 
was  of  "decided  interest"  to  them. 
A  plan  for  cooperative  operation  of 
the  network  along  lines  similar  to 
Mutual  Broadcasting  System  was 
discussed. 

The  projected  plan  covered  pur- 
chase of  WJZ,  New  York,  as  the 

key  station  of  the  network,  and 
possibly  WENR,  Chicago.  The  two 
50,000-watt  stations  are  the  only 
two  Blue  stations  owned  by  NBC. 

of  said  Communications  Act  of  1934 
as  amended;  (10)  and  finally,  to  con- 

sider whether  said  Commission  is  au- 
thorized by  present  law  to  promulgate 

and  enforce  the  rules  and  regulations 
adopted  by  it  as  aforesaid ;  and  be  it further 
RESOLVED,  that  all  testimony,  ex- 

hibits, bi-iefs,  arguments  and  reports 
or  photostatic  copies  thereof  submitted 
to  the  Commission  in  connection  with 
said  proceeding.  Docket  No.  5060,  be 
transferred  to  and  filed  with  said  com- 

mittee of  the  Senate  for  its  study 
and  consideration  ;  and  be  it  further 
RESOLVED,  that  the  committee 

shall  report  to  the  Senate  as  soon  as 
practicable  its  findings  and  its  recom- 

mendations concerning  the  matters 
which  it  is  hereby  requested  to  study  ; 
and  be  it  further 
RESOLVED,  that  said  Commission 

be  and  it  hereby  is  requested  to  post- 
pone the  effective  date  of  said  rules 

and  regulations  until  said  Interstate 
Commerce  Committee  shall  have  made 
its  report  to  the  Senate  in  pursuance 
to  this  resolution,  and  for  60  days thereafter. 

For  the  purposes  of  this  resolution 
the  Committee,  or  any  duly  author- 

ized subcommittee  thereof,  is  author- 
ized to  hold  such  hearings ;  to  sit  and 

act  at  such  times  and  places,  either 
in  the  District  of  Columbia  or  else- 

where, during  the  sessions,  recesses 
and  adjourned  periods  of  the  Senate 
in  the  77th  Congress;  to  employ  such 
experts,  and  clerical,  stenographic  and 
other  assistance ;  to  require  by  sub- 
pena  or  otherwise  the  attendance  of 
such  witnesses,  and  the  production  and 
impounding  of  such  books,  papers  and 
documents;  to  administer  such  oaths; 
and  to  take  such  testimony  and  to 
make  such  expenditures  as  it  deems 
advisable.  The  cost  of  stenographic 
services  to  report  such  hearings  shall 
not  be  in  excess  of  25  cents  per  hun- 

dred words.  The  expenses  of  the  com- 
mittee, which  shall  not  exceed  $5,000, 

shall  be  paid  from  the  contingent  fund 
of  the  Senate  upon  vouchers  approved 
by  the  chairman. 

Opinion  was  expressed  that  since 
the  affiliation  contracts  could  not 
be  sold  without  consent  of  affiliates, 
they  would  be  the  logical  parties  to 
take  over  operation  of  the  network. 

This  plan  is  one  of  several  pro- 
posed to  RCA  in  event  the  parent 

company  of  NBC  should  decide  to 
divest  itself  of  all  interest  in  the 
Blue  network.  Four  offers  of  out- 

right purchase  of  the  Blue  are  un- 
derstood to  have  been  advanced  to 

NBC. 

Offering  to  Buy 

One  is  reported  to  have  come 
from  a  Wall  Street  banking  house, 
which  asked  for  a  price;  a  second 
from  a  representative  of  Col.  Rob- 

ert R.  McCormick,  publisher  of  the 
Chicago  Tribune;  a  third  from 
Capt.  J.  M.  Patterson,  publisher 
of  the  New  York  Daily  News,  a 
cousin  of  Col.  McCormick  and  part- 
owner  of  the  Tribune;  and  a  fourth 
from  George  E.  Allen,  former  Dis- 

trict of  Columbia  commissioner  and 
now  vice-president  of  the  Home  In- 

surance Co.  of  New  York,  repre- 
senting unnamed  principals  [Broad- casting, May  12]. 

Advertising  Held 

Vital  in  Wartime 

Chevalier  Says  Media  Must 
Convince  Management 

ALL  ADVERTISING  media,  in- 
cluding radio,  must  concert  their 

efforts  to  educate  advertisers  to 
the  need  for  continuous  advertis- 

ing, through  times  of  war  as  well 
as  peace,  in  order  to  sustain  and 
broaden  the  markets  for  consumer 
goods.  This  counsel  was  advanced 
at  the  Thursday  morning  business 
session  at  the  NAB  convention  in 
St.  Louis  by  Col.  Willard  Chevalier, 
publisher  of  Business  Week  maga- 

zine, when  he  spoke  on  "Planning 
Today  for  Post-War  Business". 

The  immediate  job  for  advertis- 
ing media  is  to  shape  the  attitude 

of  business  management  toward  ad- 
vertising, particularly  when  an  eye 

is  cast  on  the  situation  to  follow  the 
present  national  emergency.  Col. 
Chevalier  declared. 

A  Regular  Function 
Whether  business  is  good  or  bad, 

advertising's  troubles  are  always 
acute,  he  observed,  giving  as  one 
reason  the  fact  that  business  man- 

agement has  not  been  sold  on  ad- 
vertising as  a  regular  business 

function.  Recognizing  advertising 
as  a  line  of  communication  between 
producers  and  users  of  consumer 
goods,  the  more  regularly  it  is 
used  the  more  effective  it  is,  he 
stated. 

Increased  buying  power  for  con- 
sumer goods  is  bound  to  result  from 

the  tremendous  expenditures  being 
made  in  the  defense  effort,  regard- 

less of  increased  taxes  and  diver- 
sion of  income  for  defense  bonds. 

Col.  Chevalier  observed.  With  this 
in  mind,  the  purchasing  power  must 
be  wisely  expended  to  avoid  infla- 

tion, he  pointed  out,  citing  that  all 
along  the  line  an  effort  is  being 
made  to  "channel  and  funnel"  con- 

sumer buying  in  order  to  cope  with 
this  situation.  Such  efforts  vdll 
have  a  deep-seated  effect  on  con- 

sumer buying,  he  maintained. 
When  conditions  are  upset,  as 

during  a  defense  emergency,  it  is 

no  time  to  relax  the  producers' 
contacts  with  his  markets,  he  ar- 

gued. Rather,  it  is  the  time  con- 
tacts should  be  strengthened,  and 

advertising  is  a  means  of  strength- 
ening the  contacts.  Items  unrelated 

to  the  defense  programs  must  be 
pushed,  he  declared,  and  this  is  a 
job  advertising  can  do. 

"Deal  with  each  day's  prob- 
lems. Go  as  far  as  you  can  see,  and 

then  see  how  far  you  can  go,"  Col. 
Chevalier  recommended.  "Business 
has  got  to  be  fought  for,  and  we 

have  the  weapon — advertising". 

ANA  Discusses  Report 
POSSIBLE  effects  of  the  FCC  mo- 

nopoly report  on  the  entire  advertis- 
ing business  was  the  subject  of  dis- 

cussion at  the  May  12  session  of  the 
Assn.  of  National  Advertisers  conven- 

tion, held  last  week  for  ANA  members 
only  at  the  Westchester  Country  Club, 
Rye,  N.  Y.  Among  the  extemporane- ous speakers  at  the  radio  roundtable 
were  J.  M.  Greene,  circulation  man- 

ager of  the  NBC  promotion  depart- 
ment, and  Dr.  Frank  Stanton,  CBS. 

Basic  Blue  Affiliates  Ponder 

Plan  to  Purchase  the  Network 
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Board  Discusses 

Plans  to  Support 
White  Resolution 

New  Executive  Committee  for 

Coming  Year  Is  Elected 

A  NEW  EXECUTIVE  committee 
for  the  NAB,  with  only  one  hold- 

over member,  was  named  by  the 
board  of  directors  at  a  session  in 
St.  Louis  last  Friday.  The  members 
are  James  D.  Shouse,  WLW,  Cin- 

cinnati, and  Paul  W.  Morency, 
WTIC,  Hartford,  for  big  stations; 
John  J.  Gillin  Jr.,  WOW,  Omaha, 
and  Don  S.  Elias,  WWNC,  Ashe- 
ville,  for  medium  stations;  William 
H.  West  Jr.,  WTMV,  E.  St.  Louis, 
and  John  Elmer,  WCBM,  Balti- 

more, for  small  stations,  the  latter 
re-elected. 

The  new  NAB  board,  aside  from 
its  statement  replying  to  the  at- 

tack by  FCC  Chairman  James 
Lawrence  Fly  in  a  St.  Louis  press 
interview,  discussed  plans  to 
espouse  adoption  by  the  Senate  of 
the  White  Resolution  for  a  radio 
investigation  premised  on  the  mo- 

nopoly regulatio::s. 

Newspaper  Session 

A  committee  representing  news- 
paper-owned stations,  which  was 

meeting  simultaneously  in  St.  Louis 
Friday  to  make  preparations  for 
the  yet  unscheduled  hearing  on 
newspaper-radio  divorcement,  also 
met  with  the  NAB  board.  The 
group  comprised  Gardner  Cowles 
Jr.,  Iowa  Broadcasting  Co.,  Roy 
Roberts,  WDAF,  Kansas  City; 
James  M.  Cox  Jr.,  WSB,  Atlanta. 

Following  the  meeting  of  the 
newspaper-radio  committee,  pre- 

sided over  by  chairman  Harold  V. 
Hough,  WBAP-KGO,  Fort  Worth, 
it  was  announced  that  a  prelimi- 

nary meeting  would  be  held  in 
Washington  May  19  by  its  counsel 
to  consider  the  impending  hearing. 
The  mechanics  of  its  preparation 
for  the  hearing  were  discussed  by 
the  newspaper-radio  hearing  com- 

mittee. C.  H.  Sundberg,  loaned  by 
the  Branham  Co.,  was  authorized 
to  increase  his  staff  and  proceed 
with  research  work.  Headquarters 
are  in  New  York. 
Hearing  committee  members 

present  included  Chairman  Hough 
and  Messrs.  Cowles  and  Cox;  Jack 
Howard,  Scripps-Howard  Radio; 
Tennant  Bryan,  WRNL,  Rich- 

mond ;  Howard  Lane,  representing 
Guy  Hamilton  for  the  McClatchy 
interests;  John  E.  Person,  WRAK, 
Williamsport;  Walter  J.  Damm, 
WMTJ,  Milwaukee  Nelson  Poynter, 
KTSP,  St.  Petersburg  was  absent. 

Sitting  in  as  observers  were  Roy 
Roberts,  St.  Louis;  George  M.  Bur- 
bach,  KSD,  St.  Louis,  and  Mr. 
Elias. 

OX  THE  FIRST  anniversary  of  the 
crpation  of  the  National  Defense  Ad- 
vi.sory  Committee  May  29.  XBC-Blne 
will  broadcast  a  review  of  one  year'.s 
progress  in  American  defense  plans. 
On  May  18  XBC-Red  and  Blue  carried 
a  defense  feature  with  air  observers  in 
London  and  ChunskinK  reporting  on 
British  and  Chinese  methods  of  fitjht- 
ing  air  raids. 

THEY  SMILED  AS  THEY  SIGNED  the  AFRA  transcription  code,  in- 
dicating a  successful  ending  to  more  than  a  year  of  negotiations  between 

the  union  and  the  transcription  industry.  Pictured  are  (seated  left  to 
right):  C.  M.  Finney,  president,  Associated  Music  Publishers;  Charles 
Gaines,  secretary,  World  Broadcasting  System;  Emily  Holt,  executive 
secretary,  AFRA;  John  MacDonald,  assistant  treasurer,  NBC;  (standing, 
left  to  right):  George  Heller,  assistant  executive  secretary  and  treasurer, 
AFRA;  Lloyd  Egner,  vice-president  and  manager,  NBC  Radio-Recording 
Division;  Mark  Woods,  vice-president  and  treasui'er,  NBC,  in  whose office  the  signing  took  place  May  9. 

NBC  Includes  Direct  Appeal  to  French 

In  Shortivaving  Message  of  President 
ABANDONING  for  the  first  time 
the  traditional  American  short- 

wave presentation  of  straight  news, 
NBC's  international  division  last 
Thursday  appealed  directly  to  the 
French  people  and  the  French  am- 

bassador to  Paris  as  it  presented 
President  Roosevelt's  message  urg- 

ing the  French  not  to  collaborate 
with  Germany. 

Curtailing  its  program  service  to 
South  America,  which  normally 
continues  until  2  a.m.,  at  midnight, 
with  State  Department  approval, 
NBC  swung  its  beam  toward  Eu- 

rope using  the  combined  100,000 
watts  power  of  both  WNBI  and 
WRCA  through  the  former  trans- 

mitter. A  half-hour  broadcast  was 
presented  in  French,  then  quarter- 
hour  newscasts  in  Spanish  and  Por- 
tuguese. 

This  program  was  repeated  for 
each  successive  hour  up  to  10  a.m. 
when  the  normal  program  schedule 
was  resumed.  The  French  broad- 

casts were  the  ones  which  attracted 
widespread  interest  in  radio  circles. 

Special  Message 
The  broadcasts  all  started  with 

the  playing  of  the  "Marseillaise", 
followed  by  the  "Star  Spangled 
Banner".  Then  Fernand  Auber- 
jonis,  chief  of  the  French  sec- 

tion, who  personally  handled  the 
French  programs  through  the  early 
morning  hours,  spoke  of  the  bonds 
that  for  150  years  have  existed  be- 

tween the  two  great  nations  and 
asked,  "Are  you  going  to  break 
these  now?"  This  was  followed  by 
the  President's  statement,  urging 
the  French  people  not  to  support 
Marshall  Petain's  Nazi  collabora- 

tion policy.  Mr.  Auberjonois  then 
read  a  list  of  questions  addressed 
to  Fernand  De  Brion,  French  am- 

bassador to  Paris,  asking,  "Do  you 
represent  France  or  Germany?" 
and  similar  questions  and  conclud- 

ing that  "America  wants  to  know", 
stating  that  NBC  will  go  on  ask- 

ing these  questions  until  they  are 
answered. 

All  broadcasts  were  identical,  ex- 
cept for  subscription  of  later  news 

stories  in  each  successive  broad- 
cast. 

Thursday's  action  put  the  NBC 
international  division  on  a  24-hour 
basis  ahead  of  schedule.  John  W. 
Elwood,  manager  of  the  interna- 

tional division,  however,  empha- 
sized that  the  24-hour  operation  is 

not  yet  permanent,  but  is  merely 
experimental  at  this  time. 

It  is  not  expected  there  will  be 
any  return  to  the  old  basis  in  the 
near  future.  For  the  last  several 
weeks,  since  the  division  was  first 
informed  that  operations  on  a  war- 

time basis  were  imminent,  heads  of 
the  various  language  sections  have 
been  interviewing  applicants  for 
announcing  berths  and  it  is  expect- 

ed that  hiring  will  begin  immedi- ately. 

New  schedule  will  henceforth  in- 
clude broadcasts  to  Europe  from 

midnight  until  4  p.m.,  nearly  doub- 
ling the  previous  European  trans- 

mission which  were  from  7  a.m.  to 
4  p.m.  Latin  American  transmis- 

sions, formerly  on  from  4  p.m.  to  2 
a.m.,  are  cut  by  two  hours,  now 
running  from  4  p.m.  to  midnight. 
CBS  international  division  exec- 

utives stated  Friday  that  no  change 
in  their  normal  operating  schedule 
is  expected.  On  Thursday  CBS 
broadcast  the  Presidential  state- 

ment several  times  in  English, 
French,  German,  Italian  and  Pol- 

ish, and  the  shortwave  transmit- 
ters were  switched  at  8  p.m.  WCBX 

was  aimed  at  Europe  instead  of 
Latin  America  and  WCAB  turned 
southward  instead  of  east,  to  in- 

sure the  best  possible  reception  in 
Europe,  but  they  signed  off  at  their 
usual  time,  1  a.m. 

AN  ADDRESS  "We  Can  Defend 
America",  by  I.  S.  Randall,  vice-pres- ident of  Transcontinental  Airways, 
will  be  the  highlight  of  a  service  for 
deceased  advertising  men  of  the  armed 
forces,  May  2.5  as  the  first  official  meet- 

ing of  the  Advertising  Federation  of America  in  Boston. 

FDR  Has  Not  Read 

FCC'S  Net  Reportfi 
PRESIDENT  ROOSEVELT  told 
his  first  press  conference  in  almost 
two  weeks  last  Friday  that  he  did 
not  know  about  the  FCC  network 
monopoly  regulations  before  they 
were  issued.  In  response  to  a  ques- 

tion, the  President  said  that  he  had 
not  seen  the  sweeping  regulations 
nor  had  he  read  them  as  yet. 

Asked  if  he  had  any  personal 
reaction  to  the  regulations,  the 
President  replied  in  the  negative. 

Pressed  if  that  meant  that  the 
statement  of  Mark  Ethridge  to  the 
NAB  convention  was  true,  in  which 
he  charged  that  Mr.  Roosevelt  was 
"deceived"  and  "almost  betrayed" 
by  the  FCC's  action,  the  President 
similingly  replied  that  it  was  an 
awful  thing  to  say  but  he  had  been 
occupied  by  more  important  things 
these  last  few  weeks. 

GILLETTE  TO  CARRY 

SERIES  ON  MUTUAL 
CONTRACT  for  the  exclusive 
broadcast  of  the  1941  World  Series 
over  MBS  was  signed  last  Friday 
in  the  office  of  Commissioner  K.  M. 
Landis  in  Chicago  by  J.  P.  Spang 
Jr.,  president  of  Gillette  Safety 
Razor  Co.,  and  Fred  Weber,  MBS 
general  manager. 

It  will  be  the  third  successive 
year  for  MBS  and  Gillette  to  pre- 

sent baseball's  classic.  An  option 
has  been  taken  for  1942.  The  series 
will  be  broadcast  over  nearly  300 
stations  in  the  United  States  and 
Canada  and  shortwaved  around  the 
world.  Special  provisions  will  be 
made  for  the  broadcast  to  South 
America  in  Spanish  for  the  first time. 

No  announcement  of  the  sum 
paid  for  the  exclusive  rights  was 
made.  Observers  recalled  that  last 
year's  broadcast  added  $100,000 
to  the  post-season  receipts. 

Gillette  will  sponsor  all  fights 
promoted  by  Mike  Jacobs  20th 
Century  Sporting  Club  on  the  en- 

tire MBS  network  beginning  June 
18  with  the  Louis-Conn  bout. 

Purity  Bakeries  Series 
PURITY  BAKERIES  SERVICE 
Corp.,  Chicago  (Taystee  Bread),  is 
expanding  the  transcribed  quarter- 
hour  thrice-weekly  program  Man- 
drake  the  Magician  on  WOR,  New 
York;  WLAC,  Nashville;  and 
KWK,  St.  Louis.  Starting  May  19, 
KMBC,  Kansas  City,  and  KGBK, 
Springfield,  Mo.,  will  be  added. 
Program  is  being  extensively  mer- chandised in  the  new  markets  with 

newspaper  ads,  truck  posters,  hand- 
bills, lapel  badges,  window  stream- 

ers and  special  Mandrake  the  Mu- sician bread  wrappers.  Agency  is 
Campbell-Ewald  Co.  of  New  York. 

ACA  Signs  WARM 
AMERICAN  Communications  Assn., 
CIO  union,  has  negotiated  a  contract 
with  the  management  of  WARM, 
Scranton,  Pa.  Graham  Dolan,  AGA 
organizer,  handled  the  negotiations, 
which  were  concluded  in  less  than  two 
weeks  after  the  WARM  stall  had 
joined  ACA. 
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MBS-ASCAP  Pact  Splits  Solid  Front 

NBC,  CBS  to  Continue 

Negotiations  to  Get 
Better  Contract 

IN  ANOTHER  maneuver  to  catch 
its  older  competitors  off  balance, 
Mutual  reunited  with  ASCAP  in  St. 
Louis  May  11  on  the  eve  of  the 
opening  of  the  NAB  annual  conven- 

tion, breaking  what  had  been  a 
united  industry  front  in  the  bit- 

terly fought  music  fight. 
Only  a  few  hours  after  MBS  offi- 

cials had  announced  that  the  10- 
day  drive  had  failed  to  procure 
ratification  by  affiliates  of  a  blanket 
license  deal  providing  for  a  flat 
3%  of  gross  for  four  years,  with 
31/2%  until  1950,  the  network  dra- 

matically announced  that  later  re- 
turns indicated  a  clear  majority 

had  been  procured,  and  that 
ASCAP  music  would  return  to  its 
network  May  13.  The  seven  stock- 

holders also  ratified  the  contract 
May  11. 

Some  Criticism 

In  the  heat  of  battle,  a  half- 
dozen  MBS  affiliates  promptly  an- 

nounced they  would  refuse  that  net- 
work's service  on  the  ground  that 

MBS  had  "sold  out"  when  industry 
victory  was  within  grasp.  Remin- 

iscent of  the  talk  in  1932  and  1935 
against  NBC  and  CBS  for  making 
"separate  deals"  with  ASCAP, 
sharp  criticism  of  the  "coup"  was 
heard  throughout  the  convention 
corridors.  Some  broadcasters  com- 

mented that  the  MBS  deal  prej- 
udices the  opportunity  for  an  indus- 

try-wide formula  on  a  more  equit- 
able basis,  and  also  will  seriously 

affect  BMI's  future  as  an  ASCAP 
competitor. 

Ratification  of  the  agreement 
does  not  automatically  commit  MBS 
affiliates  to  ASCAP  contracts.  It 
simply  covers  network  service,  with 
MBS  clearing  at  the  source  in  ac- 

cord with  the  Department  of  Jus- 
tice consent  decree.  Affiliates,  how- 

'  ever,  will  rebate  to  MBS  3%  of 
their  receipts  from  the  network, 
minus  line  charges.  This  same  for- 

i  mula,  it  is  indicated,  will  be  invoked 
;  by  CBS  and  NBC  when,  as  and  if 
'  they  come  to  terms  with  ASCAP. 

Niles  Trammell,  NBC  president, 
said  his  company  would  continue 
its  negotiations  with  ASCAP  in  an 

j  effort  to  reach  the  best  terms  pos- sible. He  declared  the  MBS  action 
will  not  affect  these  negotiations 
or  tend  to  hasten  them. 

Taking  a  similar  position,  Ed- 
ii  ward  Klauber,  CBS  executive  vice- 
president,  declared  his  company 
would  not  be  "stampeded"  into  ac- 

ceptance of  a  contract  similar  to 
'  that  taken  by  MBS.  He  said  he 
would  continue  negotiations  "until 
we  arrive  at  better  terms".  It  was 
pointed  out  that  ASCAP  had  of- 

fered the  formula  accepted  by  MBS 
to  the  other  networks  and  they  had 
rejected  it. 

But  E.  Claude  Mills,  chairman  of 
ASCAP's  executive  committee,  who 
had  set  up  convention  headquarters 
in  St.  Louis  with  John  G.  Paine, 

general  manager,  promptly  an- 
nounced that  no  better  terms  would 

be  accorded  any  network.  It  was  on 
this  premise,  largely,  that  a  major- 

ity of  MBS  affiliates  were  brought 
into  line,  despite  the  determined 
opposition  of  NAB  President  Ne- 

ville Miller,  the  entire  BMI  official 
command,  the  competitive  net- 

works, and  several  of  MBS'  im- 
portant affiliates,  including  John 

Shepard  3d,  Yankee-Colonial  net- 
works; Hulbert  Taft  Jr.,  WKRC, 

Cincinnati;  Steve  Cisler,  WGRC, 
Louisville,  and  John  Elmer,  WCBM, 
Baltimore. 

Sustaining  Fee 
The  first  ASCAP  programs, 

dance  band  remotes,  were  picked 
up  May  13  by  MBS.  A  gala  one- 
hour  dedicatory  program,  featuring 
big-name  talent,  was  to  be  pre- 

sented Sunday,  May  18,  to  observe 

network  performance  of  ASCAP's 
repertoire  for  the  first  time  since 
the  break  Jan.  1.  Then  MBS  would 
make  available  to  its  sponsors  the 
ASCAP  catalog,  and  include 
ASCAP  numbers  in  sustainings.  A 
substantial  number  of  MBS  outlets 
said  they  would  cut  such  sustain- 

ings since,  under  the  formula,  they 
would  be  required  to  pay  one-half 
of  their  highest  hour  rate  per  month 
to  MBS,  which  would  pass  it  on  to 
ASCAP.  The  amount  thus  paid, 
however,  could  not  exceed  three- 
fourths  of  the  1940  sustaining  fee. 
ASCAP  made  no  bones  about  its 

anxiety  to  align  MBS,  and  as  a 
matter  of  fact  pitched  in  to  switch 

EXPRESSING  belief  they  had  been 
"sold  down  the  river,"  and  that  a 
canvass  should  be  made  of  all  af- 

filiated stations  to  see  "if  the  ballot 
box  wasn't  stuffed",  representa- 

tives of  39  independent  MBS  af- 
filiates last  Wednesday  formed  a 

permanent  organization  of  their 
own  to  investigate  the  Mutual-AS- 
CAP  contract  deal. 
The  stations  also  were  almost 

unanimous  in  agreeing  not  to  make 
individual  deals  with  ASCAP. 

Many  announced  MBS  had  been 
notified  they  will  not  take  ASCAP 
music.  Station  managers  agreed 
the  industry  must  maintain  BMI 
and  make  use  of  it,  pointing  out 
that  if  ASCAP  music  comes  back 
it  will  be  the  breakdown  of  BMI 
and  radio  will  be  back  where  it 
was  a  year  ago. 

Might  Withdraw 

One  midwestern  broadcaster 

urged  the  stations  to  "stand  pat 
and  not  use  ASCAP  music",  stat- 

ing that  "if  we  cannot  feed  any- 
thing but  ASCAP  music,  we'll  let 

it  drop",  implying  withdrawal  from MBS. 

Other  station  managers  agreed 
there  should  be  a  minimum  or  nor- 

mal flow  of  sustaining  ASCAP  mu- 

THE  SALES  FRONT  is  covered 
by  Ed  Wood,  MBS  sales  manager, 
as  that  network's  sales  managers 
meet  in  the  Chase  Hotel  following 
the  stormy  copyright  sessions. 

negative  votes  and  corral  new  af- 
firmative ones  in  the  drive  to  win 

majority  ratification.  Other  net- 
works, and  BMI  held  that  if  no  deal 

(Continued  on  page  52) 

sic,  but  warned  that  for  the  next 
few  months  the  air  will  be  cluttered 
with  that  type  of  tunes. 

Steve  Cisler,  president  and  man- 
ager of  WGRC,  Louisville,  was  ap- 

pointed acting  chairman  of  the  per- 
manent organization  of  Mutual  af- 
filiates, which  was  formed  not  only 

to  investigate  the  ASCAP  contract 
but  to  help  solve  other  future  prob- 

lems. Appointed  to  draw  up  plans 
and  bylaws  for  the  organization 
were  Gene  O'Fallon,  KFEL;  Leslie 
C.  Johnson,  WHBF;  Edgar  E. 
Bishop,  WGH.  Cisler  vras  also  au- 

thorized to  appoint  a  committee  of 
research  and  recommendations.  C. 
E.  Schindler,  WGRC,  was  named 
acting  secretary  of  the  group. 

Broadcasters  who  indicated  their 
stations  might  take  ASCAP  tunes 
declared  affiliates  should  request 
MBS  to  use  discretion  on  the  num- 

ber released,  warning  that  it  "must 
not  be  crammed  down  our  throats". 
One  broadcaster  stated  that  AS- 

CAP was  thoroughly  licked,  and 
now  "thanks  to  Mutual,  we  are 
settling  on  the  Society's  own  terms. 
We  must  cover  every  station  to  see 
if  the  affiliates  have  been  sold  down 
the  river.  We  will  not  take  a  deal 

like  the  present  Mutual-ASCAP 

deal". 

Music  Negotiations 

Will  Be  Continued 
BMI  Remains  Going  Concern, 
Neville  Miller  Declares 

ON  THE  heels  of  the  announce- 
ment by  MBS  May  11  that  its  con- 
tract with  ASCAP  had  been  rati- 

fied by  a  majority  of  its  member- 
ship and  approved  by  its  stock- 

holders, both  NAB  and  BMI  lashedi 
out  with  statements  that  the  copy- 

right fight  was  not  over  and  that 
BMI  would  continue  a  going  con- 
cern. 
NAB  President  Neville  Miller 

said  the  trade  association  "cannot 
agree"  with  the  statement  of  MBS 
that  "the  music  war  is  over".  He 
said  the  preponderant  elements  of 
the  industry,  including  many  MBS 
affiliates,  have  still  not  received 
terms  satisfactory  to  them  from 
ASCAP. 

Miller's  Comment 

"Even  more  important,"  said  Mr. 
Miller,  "ASCAP  has  yet  to  offer 
a  music  licensing  plan  which  com- 

plies with  the  terms  of  the  con- 
sent decree  which  ASCAP  signed 

in  the  action  brought  against  it  by 
the  Government,  and  which  becomes 
operative  on  June  1.  Until  the  prob- 

lem is  solved  for  broadcasters  gen- 
erally, not  only  with  respect  to 

network  programs  but  also  with 
respect  to  local  programs,  the  NAB 
will  continue  to  regard  the  music 

problem  as  a  vital  one." Broadcast  Music  Inc.  issued  the 
following  statement: 

"There  is  nothing  in  the  action 
of  Mutual  stockholders  in  ratifying 
an  ASCAP  contract  for  network 
service  which  in  any  way  affects 
the  future  plans  of  BMI.  BMI  was^ 
in  fact,  organized  to  bring  competi- 

tion into  the  field  of  music  licens- 
ing. BMI  will  continue  to  render  a 

full  music  service  not  only  for  the 
benefit  of  those  stations  who  are 
relying  chiefly  upon  its  catalogs 
but  also  for  the  benefit  of  those  of 
its  licensees  who  have  ASCAP  as 
well  as  BMI  licenses.  Over  95%  of 
Mutual  affiliates  are  BMI  licensees. 

"The  character  of  the  BMI  music 
service  has  been  demonstrated  by 
the  successful  use  which  has  been 
made  of  it  during  the  last  four 
months.  During  that  period  such 
hits  as  'I  Hear  a  Rhapsody',  'There 
I  Go',  'You  Walk  By',  'My  Sister 
&  I',  and  many  others  have  been 
taken  to  the  public  heart,  and  have 
proved  that  the  younger  writers  of 
America  are  rich  in  talent.  BMI's 
repertory  now  includes  the  publica- 

tions of  over  a  hundred  publishers 
whose  catalogs  contain  in  excess 

of  400,000  compositions.  BMI's  per- petuation as  a  competitive  factor 
in  the  field  of  music  is  assured,  and 

its  perinanent  support  from  Mu- 
tual stations,  from  stations  on  other 

networks,  and  from  independent 
stations  is  established  without  ques- 

tion." 

RCA  5-kw.  transmitter  is  being  in- 
stalled at  WKZO,  Kalamazoo,  Mich., 

preparatory  to  its  5,000-watt  operation 
due  to  begin  within  four  weeks. 

Group  of  39  MBS  AMliates  Organize 

Permanent  Body  to  Probe  ASCAP  Deal 
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Ethridge  Calls  for  Investigation  of  FCC 

Asserts  That  'Breach  of  Faith'  and  'Vindictiveness'  Create 

Need  for  Inquiry  Sought  by  Senator  White 

Following  is  the  full  text  of 
the  address  by  Mark  Ethridge : 

WHAT  I  HAVE  to  say  is  the  hard- 
est thing  I  ever  had  to  say,  and  the 

only  justification  for  saying  it  is 
that  it  is  the  truth,  as  I  see  it. 

I  want  to  acknowledge  in  the  be- 
ginning that  for  the  first  time  in 

my  life  I  agree  with  the  Chicago 
Tribune.  Mr.  MacFarlane,  its  busi- 

ness manager,  was  kind  enough  re- 
cently to  disavow  an  "unnamed  in- 

dividual, acting  as  self-constituted 
mentor  and  representative  of  the 
industry",  whom  I  took  to  be  my- 

self— although  I  wish  people  would 
call  my  name  when  they  are  talk- 

ing about  me — as  speaking  for  him. 
God  forbid  that  I  should  ever  be 

able  to  speak  for  the  Chicago 
Tribune!  Nor  am  I  speaking  for 
the  radio  industry  today.  I  have  re- 

signed every  connection  I  ever  had 
with  this  association,  even  to  the 
mission  which  the  President  asked 
me  to  undertake.  I  speak  for  my- 

self, and  myself  alone,  and  I  hope 
that  if  there  be  those  with  Gestapo 
minds  who  know  and  like  Gestapo 
methods,  they  will  not  visit  their 
punishment  upon  you  because  of 
bias  against  me,  or  in  retribution 
for  what  I  have  to  say  here. 

'Fast  Boys  Moving  In' 
I  want  to  make  one  thing  more 

clear.  Because  I  feel  as  I  do  today 
does  not  mean  that  I  have  re- 

nounced the  New  Deal.  The  New 
Deal  to  which  I  subscribed  before 
this  Administration  came  into 
power,  to  which  I  shall  subscribe 
after  it  is  history,  is  a  basic  democ- 

racy that  does  not  like  undue  con- 
centrations of  power  in  any  hands, 

whether  private  or  governmental. 
I  have  never  been  one  of  those  to 
subscribe  to  the  absurd  notion  that 
Mr.  Roosevelt  wanted  to  be  a  dic- 

tator. I  have  felt,  and  I  do  feel,  that 
if  we  ever  have  any  perversion  of 
democracy  in  this  country,  it  might 
be  through  a  form  of  Praetorian 
guard,  or  French  bureaucracy — 
that  is,  the  fast  boys  moving  in  and 
seizing  power  to  defeat  the  peo- 

ple in  the  exercise  of  their  rights. 
I  think  that  is  perhaps  an  element 
in  this  situation,  and  as  far  as  I 
am  able,  I  intend  to  fight  it  to  pre- 

serve the  deep,  basic  purposes  of 
the  real  New  Deal. 

I  am  not  a  radio  man  but  I  as- 
sumed certain  obligations  from  time 

to  time.  One  of  them  was  the  presi- 
dency of  the  NAB.  During  my  term, 

as  short  as  it  was,  I  began  to  study 
radio,  to  try  to  get  a  philosophy 
about  it,  and  to  try  to  understand 
what  it  was  all  about.  I  found,  to 
my  dismay,  that  nobody,  including 
the  Government,  had  any  philos- 
cphy  about  where  radio  was  going 
cr  where  it  should  go.  I  undertook, 
thrse  years  ago  tomorrow  night, 
to  give  something  of  the  viewpoint 

ETHRIDGE  DELIVERS  FIGHTING  SPEECH 

of  the  broadcaster.  One  of  the 
things  I  said  was: 

Groping  for  a  Policy 
"What  is  their  attitude  toward 

regulation?  The  great  majority 
with  whom  I  have  talked  are  will- 

ing to  accept  the  thesis  that  the 
air  belongs  to  the  people  and  that 
they  are  licensed  to  use  a  natural 
resource.  The  mere  acceptance  of 
that  thesis  implies  their  recogni- 

tion that  we  not  only  do  have,  but 
that  we  should  have  regulation  as 
an  industry.  They  recognize,  more- 

over, that  the  Commission  and  Con- 
gress are  groping  for  a  permanent 

policy.  Most  of  the  broadcasters 
with  whom  I  have  talked  recognize 
the  desirability  of  a  permanent 
policy,  providing  it  is  shaped  to- 

ward the  end  of  taking  the  confu- 
sion and  uncertainty  out  of  the 

industry  and  out  of  its  regulation. 
But  they  do  want  to  come  out  of  all 
these  hearings  and  all  this  probing, 
a  policy  that  is  fair  to  them  and 
fair  to  the  public,  and  a  method  of 

regulation  that  is  intelligent." 
That  is  still,  I  may  say,  what 

the  broadcasting  industry  wants 
as  I  know  it  and  that  is  what  I 
have  been  working  for  for  these 
three  years.  I  felt  a  particular  ob- 

ligation to  try  to  do  something 
about  it  for  two  reasons :  One  was 
that  the  President  had  said  upon 
cne  occasion  that  he  would  want  my 
suggestions  when  the  time  came  to 
consider  a  new  law;  and  the  other 
was  that  I  had  been  concerned  a 
long  time  about  the  trend  radio 
regulation  was  taking. 

Radio  Act  an  Antique 

I  came  to  feel  strongly  some  time 
2i^o  that  the  Federal  Communica- 

tions law  belonged  to  the  "horse 
and  buggy  days".  The  President 
h'mself  said,  in  a  letter  of  Jan. 

Early  on  Ethridge 
FIRST  WHITE  HOUSE  re- 

action to  Mark  Ethridge's speech  to  the  NAB  convention 
in  St.  Louis  May  14  was 
short  and  sweet.  Asked  at  his 
regular  daily  press  confer- 

ence about  Ethridge's  state- ment that  President  Roose- 
velt had  been  "deceived"  and 

"almost  betrayed"  by  the 
FCC  report  on  chain  broad- 

casting. Secretary  Stephen 
T.  Early  said: 

"I  don't  know  about  the 
White  House  reaction.  But 
my  personal  reaction  is  that 
Mr.  Ethridge  is  a  gentleman 
of  great  honesty  and  sin- 

cerity of  purpose." 

24,  1939,  to  the  chairmen  of  the 
Senate  and  House  Interstate  Com- 

merce Committees: 
Although  considerable  progress  has 

been  made  as  p  result  of  efforts  to  re- 
organize the  work  of  the  Federal  Com- 

munications Commission  under  exist- 
ing law,  I  am  thoroughly  dissatisfied 

with  the  present  legal  framework  and 
administrative  machinery  of  the  Com- mission. I  have  come  to  the  definite 
conclusion  that  tlie  new  legislation  is 
necessary  to  effectuate  a  satisfactory 
reorganization  of  the  Commission. 
New  legislation  is  also  needed  to 

lay  down  clearer  Congressional  policies 
on  the  substantive  side — so  clear  that 
the  new  administrative  body  will  have 
no  difiieulty  in  interpreting  or  admin- istrating them. 

I  have  never  abandoned  that  idea 
for  a  moment.  I  have  subscribed  to 

the  President's  line  of  thought.  In 
fact,  since  Mr.  Fly  took  office,  I  have 
felt  all  the  more  strongly  about  it. 
I  have  felt,  along  with  the  radio  in- 

dustry, I  believe,  that  we  have  been 
the  victims  of  an  outworn  law  and 
of  bad  administration.  I  have  felt 
that  the  Commission  has  gone  be- 

yond any  powers  conferred  in  the 

law  and  that  it  has  been  preju- 
diced and  frequently  punitive.  I 

have  felt,  moreover,  that  the  Com- mission has  not  reflected  upon  the 
whole  either  the  attitude  or  the  de- 

sires of  the  Administration.  I  felt, 
moreover,  that  the  Commission  was 
the  victim  of  tremendous,  and  fre- 

quently improper,  pressures,  for 
which  everybody  was  responsible. 

A  Psychopathic  State 
I  took  occasion  to  say  to  responsi- 

ble people  that  both  the  Commission 
and  the  industry  had  reached  an 
almost  psychopathic  state  —  the Commission  because  a  majority  of 
its  members  displayed  something 
that  was  at  least  close  to  a 
psychosis  against  certain  people 
and  elements  in  the  industry,  and 
those  of  us  in  the  industry  because 
of  the  harassments  and  uncertain- 

ties. The  Commission  could  not  be 
expected,  out  of  that  atmosphere, 
nor  has  it  ever  been  able,  in  my 
knowledge,  to  formulate  a  policy, 
or  at  least  to  express  it,  defining 
what  place  radio  was  to  have  in 
the  social  and  economic  structure 
of  the  country. 

What  I  proposed  was  a  study  of 
an  impartial  mind,  not  my  own, 
trusted  by  the  President,  to  deter- 

mine and  report  to  him  (1)  What 
type  of  law  would  best  serve  public 
interest;  (2)  what  changes  in  the 
law  would  make  for  clarification 
for  the  administrators,  and  stabil- 

ity, certainty  and  freedom  from 
harassment  for  the  industry,  and 
(3)  how  to  clarify  a  situation  and 
bring  an  industry  that  has  always 
been  regulated,  expects  to  be  regu- 

lated and  needs  to  be  regulated,  to 
a  better  understanding  of  its  own 
future  and  to  a  better  atmosphere. 
There  were  not  enough  brain  cells 

in  the  individual  broadcaster's 
brain  for  each  to  take  on  an  indi- vidual worry. 

Mr.  Fly  to  His  Serfs 

I  urged  the  study  as  desirable  for 
several  reasons.  The  Commission 
had  made  an  attack  on  every  front 
in  radio — an  attack  of  such  breadth 
and  vigor  that  there  was  on  the 
part  of  almost  every  person  I  knew 
the  feeling  that  something  deep 
and  underlying  was  going  on.  The 
independent  stations,  while  not  be- 

ing shot  at,  certainly  realized  that 
whatever  pattern  emerged  would 
apply  to  them.  The  networks  were 
of  course  disturbed  and  their  affili- 

ates— about  500  serfs  under  Mr. 
Fly's  conception,  as  expressed  yes- 

terday— were  certainly  not  happy. 
These  matters  were  up  in  the  air: 
Frequency  modulation,  television, 
newspaper  ownership,  multiple 
ownership,  network  structures,  net- 

work-station relationships,  network 
managed  and  owned  stations,  ex- 

clusivity, clear  channels  and  high 
power.  There  were  not  enough 
brain  cells  for  each  to  take  up  an 
individual  worry. 

I  felt  that  no  sane  operator  of 
stations  affected  by  questions  pend- 

ing before  the  Commission  would 
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make  a  move;  in  short,  that  the 
industry  was  stifled.  I  felt  it  was 
tragic  that  an  industry  which  de- 

pends so  much  for  its  development 
upon  creative  imagination  should 
have  to  devote  so  much  of  its  men- 

tal faculty  to  worrying  about  where 
the  next  blow  from  the  Commission 
was  coming  from.  More  than  that, 
I  had  a  much  deeper  reason  for  not 
wanting  to  see  a  fight  precipitated 
between  the  Administration  and  the 
radio  industry. 

This  Is  Wartime 

We  are  engaged  in  a  war  besides 
which  the  adjustment  of  the  19- 
year-old  structure  of  radio  is  triv- 

ial. I  am  aware  of  the  argument  of 

"Washington  bureaucrats  that  they 
are  always  being  told  that  "now 
is  not  the  time  to  touch  us."  But 
it  happened  to  be  simple  truth  in 
this  case. 

Here  is  an  industry  that  was 
born  of  regulation.  The  Government 
was  its  midwife;  it  has  certified,  in 
granting  licenses,  to  the  legal, 
moral  and  financial  responsibility 
of  everybody  who  runs  radio  sta- 

tions. It  has  set  up  every  situation 
that  exists  in  the  country.  If  there 
be  monopolies,  the  Government 
made  them,  frequently  by  granting 
licenses  to  favorites.  If  there  are 
restraints  of  trade  in  contracts, 
the  Government  has  been  aware  of 
them  for  years.  It  is  not  a  case  in 
which  the  800  licensees  have  been 
suddenly  told,  in  a  burst  of  piety 
by  the  Government,  that  they  were 
in  efi^ect  operating  illegally.  Told 
that  after  19  years!  Told  that  at 
a  time  when  radio  was  doing  per- 

haps the  best  job  of  any  medium  in 
bringing  to  the  people  the  realiza- 

tion of  what  all  of  us  face  in  inter- 
rational  peril. 

No  Insoluble  Problems 

Simple  truths  are  sometimes 
more  unpleasant  because  they  are 
simple.  I  said,  and  I  repeat  now, 
that  it  was  no  time  drastically  to 
alter  the  radio  structure  of  this 

country  in  pursuance  of  will  o'  the 
wisp  theories.  The  most  important 
job  for  all  of  us  is  to  beat  Hit- 

ler and  next  to  the  military  forces, 
there  is  no  instrument  more  im- 

portant in  doing  that  than  radio. 
I  firmly  believe  the  President  was 
deceived  as  to  the  extent  of  radio's 
ills  and  almost  betrayed  in  not 
being  told  the  divisive  possibilities 
of  the  sort  of  fight  which  was  being 
invited.  If  that  fight  comes,  he 
must  blame  the  majority  of  the 
Commission  which  insisted  upon 
it. 

I  did  not  want  to  see  the  fight. 
I  felt  it  was  tragic.  When  the 
President  asked  me  to  make  a  study 
and  assured  me  that  Mr.  Fly  would 
welcome  it,  I  was  glad  to  under- 

take it.  (It  turns  out,  of  course, 
that  Mr.  Fly  did  not  welcome  it). 
But  I  did  undertake  it  in  good 
faith,  not  with  the  idea  of  saving 

anybody's  skin,  but  of  making  hon- 
est and  objective  recommendations. 

I  carried  on  conversations  with  a 
great  number  of  people  in  the  in- 

dustry and  invited  memoranda 
from  a  number  of  them,  including 
the  attorney  for  Mutual,  from 
whom  I  have  received  nothing  so 
far.  I  soon  discovered  that  there 
were  no  insoluble  problems;  Indeed, 
no  problems  that  could  not  be 
worked  out  to  the  advantage  of 
both  the  industry  and  the  Govern- 

ment if  good  faith  were  demon- 
strated on  both  sides. 

Political  Pull  vs.  Principles 
I  felt  that  the  first  gesture  of 

good  faith  should  come  from  the 
Government,  because,  to  my  chagrin 
and  dissillusionment,  I  discovered 
that  so  many  gestures  of  bad  faith 
had  come  from  the  Government. 
I  do  subscribe  deeply  to  the  idea 
that  the  air  belongs  to  the  people 
and  that  the  Government  is  merely 
the  trustee  for  the  people  in  issuing 
licenses.  If  that  be  true,  there  is 
one  test,  and  one  test  only,  that 
should  be  made  to  determine  who 
shall  have  them :  who  can  best  use 
them  in  the  public  interest.  But  no- 

body would  pretend  that  the  test 
has  universally  been  applied.  All 
too  frequently,  licenses  have  been 
issued  upon  a  basis  of  what  ap- 

peared at  least  to  be  political  pull. 
I  know  of  three  instances  in 

which  the  Commission  laid  down 

principles,  or  had  the  determina- 
tion of  principles  under  consid- 

eration, and  violated  them  by  al- 
most immediate  action  in  favor  of 

people  who  were  not  unfriendly  to 
the  Administration.  I  believe  so 
strongly  in  democratic  government 
that  I  am  old-fashioned  enough  to 
insist  that  it  should  set  higher 
standards  than  the  people  it  reg- ulates. 

I  have  never  defended  the  status 
quo  in  radio  and  I  do  not  intend 
to  do  so.  I  am  perfectly  willing  to 
admit  there  are  situations  that  call 
for  change;  indeed,  I  have  said 
so  inside  and  outside  the  industry. 
Nobody  could  ever  say  in  honesty 
that  I  have  advocated  a  "hold-fast- 
to-what-you-have  policy."  But  I 
must  say  in  all  honesty  that  I  have 
found  that  the  radio  operator  is 
willing  to  take  his  chances  with  the 
most  stringent  sort  of  government 
regulation  if  he  is  assured  of  two 
things:  (1)  That  the  regulation  is 
honest  and  intelligent;  (2)  that  he 
has  assurance  that  what  is  done  is 
not  done  to  produce  chaos,  to  fur- 

ther an  eventual  taking  over  by  the 
Government,  but  is  done  in  pur- 

suance of  sound  policy. 

Urges  New  Commission 
Personally,  I  do  not  believe  you 

will  have  that  assurance  until  the 
President  and  Congress  jointly 
enunciate  a  policy  under  which  the 
Communications  Commission  shall 
regulate — a  policy  so  clear  that 
there  can  be  no  mistake  in  the 
minds  of  anybody.  I  should  like  to 
see  a  new  Commission,  perhaps  of 
three  men,  so  hedged  about  by  safe- 

guards that  members  of  Congress 
or  radio  operators  or  anybody  else 
who  approached  them  to  suggest 
dispositions  of  licenses,  except  in 
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open  hearings,  would  be  put  in  jail. 
I  should  like  to  see  full  and  fair 

hearings  where  substantial  inter- 
ests are  involved,  the  right  of  re- 
view and  the  assurance  that  the 

vague  standard  of  public  interest 
is  not  to  be  used  arbitrarily  to  ex- 

press and  enforce  personal  predi- 
lections. I  should  like  to  see  the 

SEC,  or  the  National  Association 
of  Broadcasters,  given  the  right  to 
intervene  in  connection  with  appli- 

cations, so  that  known  exploiters  of 
radio  licenses  could  be  fought.  I 
should  like  to  see  that  section  of 
the  Act  as  to  fairness  of  the  air 
strengthened.  I  should  like  to  see 
the  industry  itself  assume  a  greater 
degree  of  self -regulation  and  make 
a  more  enlightened  approach  to 
public  service  programs. 

I  think  it  is  true,  as  it  has  often 
been  said  in  the  hearing  of  radio 
operators,  that  public  discussion  is 
on  a  higher  level  in  England  than 
in  this  country.  The  level  of  public 
life,  or  the  education  of  public  men 
in  England  may  be  higher,  but 
nevertheless  I  think  radio  in  Amer- 

ica on  its  own  motion  can  be  more 
creative  and  more  imaginative  than 
it  is.  That  will  come  not  by  fiat, 
but  by  voluntary  action  and  the 
stimulus  of  a  friendly  Commission. 

The  Monopoly  Report 
I  have  not  touched  the  Monopoly 

Report  so  far.  I  have  been  repre- 
sented as  having  so  many  attitudes 

on  that  that  it  may  come  as  a 
shock  to  some  people  to  know  that 
I  had  a  very  simple  position.  In 
everything  I  said,  I  never  once 
urged  that  the  Monopoly  Report  be 
suppressed.  I  urged  that  it  be 

brought  out  in  one  letter  "the 
sooner  the  better" — and  I  think  I 
produced  it  sooner  but  not  bet 
ter — but  that  it  not  be  issued  with 
rules  and  regulations  until  the  in 
dustry  as  a  whole  had  been  given 
an  opportunity  to  study  the  rulesi 
and  regulations  against  their  prac- 

tical operating  experience.  I  saw! 
nothing  presumptuous  or  unfair: 
about  that;  as  a  matter  of  fact,  Ii 
thought  not  to  do  that  was  both 
unreasonable  and  unfair  on  the 
part  of  the  Commission. 

Before  it  was  issued,  the  Monop 
oly  Report  had  only  one  importance 
to  me,  in  the  light  of  what  I  was 
attempting  to  do.  That  was  a  psy- 

chological factor.  I  felt  that  if  the 
time  had  really  come  when  the  Ad- 

ministration— and  I  mean  the  lead 
ers  in  all  branches  of  Governmentititl 
concerned — was  ready  to  formulate 
a  policy  on  radio,  then  it  was  point- 

less to  effectuate  regulations  that 

tie 
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made  drastic  changes  in  a  struc- 
ture under  study.  I  felt  that  it 

would  be  not  only  fair,  but  merely 
common  sense,  to  go  on  and  make 
the  indictment  and  let  all  of  us  see 
what  should  be  done  about  it. 

A  Crack  at  Col.  McCormick 
I  am  not  excited  about  whether 

the  networks  should  have  artists 
bureaus  or  not.  I  am  not  excited 
about  whether  Columbia  should 
give  up  some  of  its  option  time; 
I  am  not  excited  about  whether  the 
Red  and  Blue  should  be  separated. 
I  have  no  feeling  against  Mutual, 
although  I  believe  if  Colonel  Mc- 

Cormick translated  that  rugged  in- 
dividualism he  manifests  in  the 

newspaper  field  into  radio,  and 
spent  some  of  his  vast  capital  for 
development  of  Mutual,  he  might 
come  out  better  than  he  will  by 
having  the  Government  which  he 
so  much  distrusts  try  to  work  mat- 

ters out  for  him. 

What  I  am  excited  about,  how- 
ever, is  that  the  very  way  in  which 

the  report  was  issued  raised  a  ques- 
tion of  the  good  faith  of  an  invita- 
tion to  make  the  study.  I  know  the 

President  on  his  part  issued  the 
invitation  in  all  good  faith.  But 
there  has  been  a  breach  of  faith, 
and  I  am  perfectly  certain  that  it 
can  be  pinned  directly  upon  the 
Commission  majority. 

Rules  Nets  via  Stations 

I  am  excited,  too,  about  the  dis- 
ingenuous method  by  which  the 

Commission  seeks  to  accomplish  its 
purposes.  By  directing  the  orders 
against  the  stations,  rather  than 
against  the  networks,  the  Commis- 

sion gave  frank  recognition  to  the 
doubt  of  its  powers  directly  to 
carry  out  its  purposes,  and  in  mak- 

ing the  recognition  resorted  to 
sharp  administrative  practices.  A 
more  honest  way  would  have  been 
to  seek  the  power  from  Congress. 

I  am  excited,  too,  because  the 
Commission,  under  cover  of  an 
alleged  fear  that  some  group  would 
gain  control  of  mass  communica- 

tion in  this  country — although 
there  is  every  safeguard  in  law,  in 
Commission  power  and  in  Ameri- 

can character  against  that — seeks 
to  remake  radically  the  system 
which  it  has  set  up  itself — a  system 
that,  with  all  its  faults,  still  has 

'  given  the  public  the  finest  program 
i  service  any  people  enjoys.  I  am  ex- 

cited about  that  because  the  Com- 
mission  is  transferring  a  latent 

;  power  which  has  never  been  abused, 
but  jealously  safeguarded  by  the 
^industry,  to  itself,  where  it  may  be 
(abused. 

Protective  Custody  Needed? 

The  text  of  the  new  regulations 
iemonstrates  how  dangerous  it  is 

"or  an  administrative  body  clothed vith  the  power  of  law  to  substitute 
ts  judgment  for  the  experience 
gained  over  many  years  of  trial 
md  error  by  those  who  have  built 
ip  a  system  of  public  service  which 
3  acknowledged  to  be  the  best  the 
/orld  provides. 

The  Commission's  order  seems  to 
ake  it  for  granted  that  the  net- 
'ork  affiliates  are  economic  serfs 

Miller,  Re-Elected  Two  Years, 

Receives  NAB  Board  Support 

Vote  Is  24  to  1;  Mutual  Officials  Protest  Action 

In  Monopoly  Report  and  Copyright  Situations 
UPHOLDING  the  actions  of 
Neville  Miller  in  the  copyright  and 
monopoly  controversies,  which 
found  Mutual  pitted  against  other 
segments  of  the  industry,  the  NAB 
board  of  directors  at  a  pre-conven- 
tion  meeting  in  St.  Louis  March  12 

unanimously  extended  Mr.  Miller's 
term  as  NAB  president  for  two 
years  from  July  1,  1942.  His  salary 
is  $35,000,  plus  $5,000  allowances. 

Action  came  after  the  board,  by 
a  vote  of  24  Lo  1,  with  Fred  Weber, 
MBS  general  manager,  dissent- 

ing, had  approved  an  exchange  of 
correspondence  between  Mr.  Miller 
and  Alfred  J.  McCosker,  MBS 
chairman  of  the  board,  in  which 
the  latter  had  protested  Mr.  Mil- 

ler's statements  and  actions  on 
copyright  and  monopoly.  Mr. 
Weber  did  not  participate  in  the 
vote  on  extension  of  Mr.  Miller's term. 

Long  Discussion 
There  was  much  debate  before 

the  board  adopted  the  resolution 
approving  the  correspondence  ex- 

change, with  Mr.  Weber  taking  the 
position  that  the  NAB  should  not 
have  become  involved  in  issuing  the 
public  statement.  The  resolution 
stated  that  after  mature  considera- 

tion of  the  correspondence,  it  ap- 
proved "all  actions  by  the  pres- 

ident to  date  with  regard  to  the 
music  situation  and  the  monopoly 
report  and  all  actions  taken  by  the 
executive  committee  since  the  last 

board  meeting."  The  latter  referred 
to  the  executive  committee's  ap- 

proval of  a  vigorous  opposition  to 
the  monopoly  report. 

Mr.  McCosker  on  May  8  ad- 
dressed a  four-page  letter  to  Mr. 

Miller  reciting  that  three  events 
had  transpired  during  the  past 
week  which  led  MBS  to  believe 

that  he  was  not  acting  "in  the  in- 
terests of  all  elements  of  indus- 

try." He  enumerated  these  as  the 
May  1  telegram  to  MBS  affiliates 
on  the  MBS-ASCAP  copyright  con- 

tract; his  statement  on  the  monop- 
oly report,  branding  it  a  "usurpa- 

tion of  power,"  and  his  statement 
at  the  May  7  executive  committee 
meeting  of  NAB  condemning  the 
monopoly  report. 

"Under  the  circumstances,"  Mr. 

McCosker  concluded,  "unless  your 
conduct  of  the  past  week  is  ex- 

plained to  our  satisfaction,  or  ade- 
quate written  assurances  given 

that  matters  which  concern  com- 
petitive conditions  between  our- 

selves and  the  older  networks  will 
not  be  made  a  matter  for  action 
at  convention  or  board  meetings, 
we  do  not  feel  that  we  can  par- 

ticipate in  the  forthcoming  con- 

vention." 
In  his  reply  May  10,  Mr.  Miller 

said  he  desired  to  assure  the  MBS 

executive  that  "I  shall  always  at- 
tempt to  represent  the  entire  in- 
dustry and  not  take  sides  in  any 

private  controversy,  quarrel  or 
competition  between  any  groups 

within  the  industry."  He  added 
that  when  conditions  develop  which 
seriously  aff'ect  the  whole  industry 
"I  think  it  is  my  duty  to  see  that 
all  factual  information  is  given  to 
the  industry  so  that  each  station 
may  individually  have  complete  in- 

formation in  its  possession  before 

making  its  decision." Mr.  Miller  explained  that  upon 
important  industry  matters  upon 
which  the  board  has  laid  down  a 
policy,  he  believed  he  should  carry 
out  that  policy  even  though  some 
might  disagree. 

Board  Views 
All  of  the  matters  raised,  Mr. 

Miller  said,  had  been  fully  dis- 
cussed in  previous  board  meetings 

and  his  actions  were  taken  in  ac- 
cordance with  the  majority  view 

of  the  board.  He  also  stated  there 
were  a  number  of  inaccui'acies  in 
the  McCosker  letter. 

Copies  of  Mr.  Miller's  reply 
also  were  sent  to  WGN,  Don  Lee 
and  WFBR,  which  had  protested  to 
Mr.  Miller  by  telegram  on  May  9 

against  "your  misrepresentation  of 
the  position  of  Mutual,  its  members 
and  affiliates  of  your  presuming  to 
take  a  position  with  regard  to  mat- 

ters which  affect  competitive  con- 
ditions between  Mutual  and  the 

private  owned  profit  networks  and 
of  unwarrantedly  intruding  your- 

self into  matters  which  concern 
Mutual  and  its  affiliates  only  all  as 
more  fully  set  forth  in  letter  sent 

to  you  by  WOR  dated  May  8." 

whom  it  must  take  into  protective 
custody  to  protect  them  from  the 
so-called  power  of  the  networks. 
The  fact  is  that  every  licensee  who 
holds  an  affiliation  contract  with 
one  of  the  networks  has  entered 
into  it  voluntarily,  and  prizes  it  in 
some  degree  as  a  valuable  fran- 

chise, eagerly  sought  after. 
Nobody  can  speak  dogmatically 

about  the  eff'ect  of  these  regula- 
tions, but  I  believe  it  is  more  than 

probable  that  the  Commission's  reg- ulations will  induce  a  lowering 
rather  than  an  elevation  of  pro- 

gram standards.  I  believe,  more- 
over, that  they  may  have  the  effect 

of  gutting  some  small  stations.  It 
is  perfectly  true  that  the  Commis- 

sion has  undertaken  to  provide 
against  that,  but  the  provision  is 
in  the  form  of  a  threat. 

Then  Take  It  Over 

Regulation,  to  be  successful, 
should  be  intelligent  and  deliberate. 
The  new  order,  both  from  its  text 
and  from  the  tone  of  the  utterances 

of  its  authors  in  public  and  in  pri- 
vate, is  founded  on  a  basis  of  bad 

temper,  impatience  and  vindictive- ness.  It  is  intended  to  be  punitive, 
not  constructive.  It  will  impair  the 
very  service  which  it  is  charged 
with  protecting. 

I  feel  strongly  that  the  regula- 
tions are  so  impractical  in  their 

working  out  that  the  Commission 
will  engage  in  a  constant  process 
of  tinkering,  which  may  be  fun  for 
the  Commission,  but,  I  venture, 
hardly  so  amusing  to  the  patient, 
or  so  beneficial  to  the  public.  To 
my  mind  the  Commission  has  em- 

barked upon  a  continuing  process 
of  adjustment  that  will  lead  us 
sooner  or  later  to  the  easy  solution 
of  having  the  whole  thing  taken 
over.  The  chairman  of  the  Commis- 

sion has  denied  that  is  his  intent 
and  of  course  he  speaks  in  all  good 
faith,  but  people  who  set  houses  on 
fire  frequently  have  no  intent  to do  so. 

Invitation  to  a  Funeral 

In  fairness  I  must  point  out  to 

you  the  chairman's  statement  of 
yesterday  that  he  is  willing  to  sit 
down  with  responsible  representa- 

tives of  the  industry  to  discuss  the 
implementation,  the  timing  and  the 
procedure  in  connection  with  the 
rules  and  regulations.  I  venture 
the  personal  comment  that  the  of- 

fer is  equivalent  to  asking  you 
whether  you  want  six  or  eight  pall 
bearers  and  whether  you  want  to 
be  cremated  or  put  under  ground. 
My  sole  purpose  in  accepting  a 

commission  to  review  the  status 
and  needs  of  American  radio  was 
to  lay  a  basis  for  discussion  in 
which  both  the  industry  and  Gov- 

ernment could  participate  and  out 
of  which  a  new  orientation  of  radio 
law  and  practice  could  emerge.  I 
had,  I  felt,  made  considerable  prog- 

ress toward  securing  from  the  in- 
dustry suggestions  for  change 

which  would  not  only  cure  situa- 
tions complained  of,  but  consid- 
erably advance  the  status  of  radio 

as  an  instrument  of  public  thought 
and  national  service.  But  that  work 
has  been  destroyed  not  only  by  the 

text  and  tone  of  the  Commission's 
order  but  by  the  evident  deter- 

mination of  the  Commission,  by 
precipitate  action,  to  forestall  the 
expression  of  views  by  any  other 
agency. 

Support  White  Resolution 
However,  the  introduction  of  the 

White  Resolution  in  the  Senate  yes- 
terday provides  a  broader  and 

more  public  forum  in  which  can 
take  place  the  very  discussion  and 
deliberation  which  the  industry 
and,  I  believe,  the  public  regard  as 
essential.  I  therefore  have  decided 
to  stand  aside  as  an  individual  and 
to  recommend  to  the  radio  industry 
and  to  the  public  which  has  a  vital 
interest  to  be  served,  that  the 
White  Resolution  be  supported  by 
every  proper  means.  I  urge  that  all 
groups,  individuals  and  interests 
concerned  with  radio  and  its  de- 

velopment recommend  the  passage 
of  the  White  Resolution  and  there- 

after participate  in  hearings. 
Only  in  such  an  orderly  manner 

can  the  pattern  of  radio  for  the 
future  be  defined. 
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AN  EAR  to  the 
ground  has  Otto 
Brandt,  NBC,  as  he 
Is  threatened  by 
John  Norton,  NBC; 
Bob  Thorn p son , 
WEBR;  Frank  Rtz- 
slmonds.  KFYR. 

STEERING  Comnnittee  of  record-breaking  tour- 
nament were  Frank  Eschen,  KSD,  and  Bob  Rich- 
ardson, KWK. 

LOLUNG  at  the  first  tee 
arc  Hale  Bondurant,  WHO; 
Charley  Caley,  WMBD; 
Charley  Phillips,  WFBR;  Ed 
Fellers,  Presba  ,  Fellers  & 
Presba. 

'■RAPPEo  ,  _____ 

"■^^-•"^^''>«e,-s.,  Co.,,,, 

POSING  PREHILY  are 
George  Smith,  WWWA; 
Pete  Kettler,  WHIZ- George  B.  Storor, 
WSPD-WWVA 
WMMN-WAGA  , 
Bill  Hedges,  NBC. 

i™f  *  Network;  Ed 

MADE  IN  CANADA  is  the  ball  held  by  Glenn  Bannerman, 
president,  Canadian  Assn.  of  Broadcasters  (center);  larger 
American-made  pill  held  by  John  TInnea,  KWK,  with  Milton 
Garber,  KCRC,  at  left 



Raymer,  Romaine 

Split  Golf  Tourney 
Duplicate  Trophies  Awarded; 
124  Entered  in  Tournament 

TOPPING  a  record-breaking  field 
of  124  contestants,  Paul  H.  Raymer, 
president  of  Paul  H.  Raymer  & 
Co.,  and  Pierce  Romaine,  of  the 
New  York  office  of  the  same  station 
representative  company,  last  Mon- 

day tied  to  win  the  Broadcasting 
trophy  at  the  annual  blind  bogey 
golf  tournament  which  opened  the 
NAB  convention  in  St.  Louis. 

Both  winners  were  awarded  du- 
plicate trophies  at  the  Thursday 

night  banquet.  Carding  gross  scores 
of  93  and  90,  respectively,  they 
ended  with  a  net  of  60  strokes. 

Winner  of  low  gross  honors  of 
the  day,  and  a  trophy  presented  by 
St.  Louis  stations,  was  Gene  Pul- 
liam  Jr.,  of  WIRE,  Indianapolis. 
Mr.  Pulliam  carded  a  75  on  the 
difficult  par  73  Sunset  Country  Club 
course,  which  will  be  the  scene  of 
the  Trans-Mississippi  tournament 
in  a  few  weeks.  Mrs.  R.  T.  Convey, 
wife  of  the  president  of  KWK,  St. 
Louis,  won  the  third  trophy  of  the 
day  in  the  women's  tournament. 

Finding  the  Scores 

Winning  net  scores  were  deter- 
mined by  subtracting  the  blind 

bogey  six-hole  handicaps  from 
gross  scores,  with  a  35-stroke  maxi- 

mum handicap.  The  tournament 
was  directed  by  Les  Scanlon,  Sun- 

set pro. 
In  winning  the  1941  competition, 

Mr.  Raymer  and  Mr.  Romaine  be- 
came the  third  set  of  co-winners 

of  the  Broadcasting  trophy  in  its 
10-year  history.  Gene  Pulliam  Jr., 
winner  of  the  low  net  award  in  the 
1941  tourney,  tied  with  Harry  C. 
Butcher,  CBS  Washington  vice- 
president,  for  the  trophy  in  1937, 
as  did  V.  E.  (Mike)  Carmichael, 
KWK,  St.  Louis,  and  K.  W.  Pyle, 
KFBI,  Wichita,  in  1939.  Other  win- 

ners of  the  trophy  include  Sher- 
wood Brunton,  KJBS,  San  Fran- 
cisco, 1940;  Ross  Wallace,  WHO, 

Des  Moines,  1936;  Carl  Haymond, 
KMO,  Tacoma,  1935;  Lewis  Allen 
Weiss,  Don  Lee,  1934;  Jerry  King, 
Standard  Radio,  1933;  Dr.  Leon 
Levy,  WCAU,  Philadelphia,  1932. 

GOLF  TOURNAMENT  SCORES 

Addition  of  25  Stations 

Brings  NAB  Total  to  555 
WITH  board  of  directors  approv- 

ing 25  additional  stations,  active 
membership  of  the  NAB  on  May 
15  was  announced  as  555,  highest 
in  its  history.  One  FM  station  was 
admitted  to  active  membership, 
with  five  radio  affiliated  firms  com- 

ing in  as  associate  members. 
New  active  station  members  are 

WAGE    WATN    WDAK  WOOD 
WFEA  WFOY 
WISH  WJDX 

WFTL  WGY 
WLOF  WMBS 

WMUR  WRDO  WWNY  KDTH 
KMLB  WSAV  WNBF  WCBT 
WINC  WJMA  KTRI  WHIP 
W41MM.  Associate  members  in- 

clude Audio  Devices  Inc.,  Lehigh 
Structural  Steel  Co.,  Presto  Re- 

cording Corp.,  RCA  Mfg.  Co. 

Gross 
Paul    H.    Raymer,   Paul  H. 
Raymer   Co.   93 

Peirce    Romaine,    Paul  H. 
Raymer  Co.   90 

Dick  O'Brien,  KSD  81 I.     R.     Lounsberry,  WGR- 
WKBW   93 

B.  F.  McClancy,  NBC  97 
Walter  Tenney,  Paul  H.  Ray- 

mer Co.   97 
A.  D.  Willard,  WJSV  82 
Don  Thornburgh,  CBS  89 
Hale  Bondurant,  WHO  98 
L.  W.  Milbourne.  WCAO  __  93 
Jack  Field,  WPTF  90 
C.  A.  McLaughlin.  WIBC  ___  99 
Leonard  Kapner.  WCAE  __  94 
Ralph  Elvin,  WLOK   91 
Harry  Hoessly,  WHKC  88 
Bill  Schroder,  WCAE   100 
W.  S.  Adams,  Fonda  Corp._  91 
P.  J.  Meyer,  KFYR  97 
Len  Nasman,  WFMJ  102 
J.  L.  Harvey   97 
Ed  Wood,  MBS   92 
Paul  Porter,  CBS  89 
Herb  Hollister,  KANS  104 
Bob  Richardson  Jr.,  KWK__  78 
J.  C.  Liner,  KMLB   104 
Jim  Thompson,  Edw.  Petry 
&  Co.   81 

Sherman  Gregory,   NBC  102 
Edwin  M.  Craig,  WSM  93 
Russell    Woodward,    Free  & 
Peters   87 

Gene  Pulliam  Jr.,  WIRE 75 
R.  J.  Laubengayer,  KSAL__  94 
Neal  Weed,  Weed  &  Co  91 
Wm.  Reilly,  Weed  &  Co  105 
Lee  B.  Wailes.  Westinghouse  103 
Guy  Yeldell,  KSD   86 
George  Smith,  WWVA  106 
Neal  Barrett,  KOMA  77 
Earl  Gammons.  WCCO  89 
R.  T.  Convey,  KWK  83 
C.  S.  French.  WTMV  106 
John  Kennedy.  WCHS  95 
Hugh  Feltis,  KOMO   98 
Walter  Brown,  WSPA- 
WORD   98 

G.     D.    Crane,  Advertising 
Ape   106 

J.  B.  Conley.  WOWO   89 
Ed  Fellers.  Chicago   104 
L.  H.  Whitten    84 
George  B.  Storer.  WAGA___  78 
Charles  Wright,  WFOR  107 
William  O'Neil.  WJW  107 John  Patt,  WGAR   93 
John  Tinnea,  KWK  107 
Glen  Bannerman,  CAB   107 
Henry     I.     Christal,  Edw. 

Petry  &  Co.   97 
Ed  Voynow,  Edw.  Petry  & 
Co.   82 

William  Hedges,  NBC  103 
Harry  Bettridge,  WWJ   108 
Wm.  Cartwright,  Edw.  Petry 

&  Co.   108 
Hulbert  Taft  Jr..  WKRC  __  97 
Charles   Caley,   WMBD    88 

Han- 

dicap Net 
33  60 

30  60 18  63 

30  63 33  64 
33  64 
18  64 24  65 
33  65 27  66 24  66 
33  66 27  67 
24  67 
21  67 
33  67 
24  67 30  67 
35  67 
30  67 
24  68 
21  68 
35  69 9  69 35  69 

12  69 
33  69 24  69 

18  69 
6  69 24  70 

21  70 
35  70 33  70 
15  71 33  71 
6  71 18  71 
12  71 
35  71 24  71 
27  71 

27  71 
35  71 
18  71 33  71 
12  72 6  72 
35  72 
35  72 
21  72 
35  72 
35  72 
24  73 

9  73 30  73 
35  73 
35  73 
24  73 
15  73 

REPS  REIGNED  in  the  competi- 
tion for  the  1941  Broadcasting 

trophy,  with  Paul  Raymer  (right) 
and  Peirce  Romaine,  of  the  New 
York  office  of  Paul  Raymer  &  Co., 
tying  for  low  net  score  to  win  du- 

plicate cups  in  the  blind  bogey  com- 
petition. Their  scores:  93-33-60  for 

Raymer,  90-30-60  for  Romaine. 

Gross C.  F.  Phillips,  WFBL  94 
Carl  E.  Haymond,  KMO  79 
M.  B.  Garber,  KCNC  108 
Ben   Ludy,   WIBW   107 C.  Robert  Thompson, 
WEBR   98 

C.   Burkland,  WCCO   89 
Gregory   Gentling,   KROC— _  98 
Wm.  Quarton,  WMT  96 
Harrison  Holliway,  KFI- 
KECA   96 

Harry  Trenner,  WNBF  99 
George   Boiling,   John  Blair 

&   Co.   87 
John  Blair,  John  Blair  Co._  81 
Owen  Uridge,  WJR   105 
William  Wyse,  KWBG  97 
L.  C.  Johnson,  WHBF  91 
C.  D.  Brewer,  WWJ   94 
Paul  A.  Loyet,  WHO   88 
R.  L.  Coe,  KSD  112 
Merrill  Lindsay,  WSOY  80 
William  B.  Dolph,  WOL  112 
V.  E.  Carmichael,  KWK  89 
Robert  Tincher  105 
Les  Pefferle,  WCRS  99 
R.  W.   Carpenter   108 
Don  Elias,  WWNC  96 
Jack  Van  Volkenberg,  CBS-113 
King  Horton,  CBS   110 
John  Bacon,  WGR-WKBW—  99 
Chet  Thomas,  KFRU  113 
H.  G.  Wall,  WIBC   90 
Burt  Honea,  WBAP  79 
Carl  Everson,  WHKC  88 
Burt  Sears,  Sears  &  Ayer  91 
Wm.  Ware,  KTHS  88 
Lou     Nelson,     Wade  Adv. 
Agency   114 

W.    E.    Jackson,  Westing- house   112 
John  J.  Gillin  Jr.,  WOW  92 
C.  Culmer,  SESAC  107 
Otto  Brandt,  NBC   115 
Frank  Fitzsimonds,  KFYR__110 
Clyde  Coombs,  CBS  98 
Fred  Brokaw,  Paul  H.  Ray- mer Co.  115 
A.  H.  Jackson  99 
Pete  Kettler,  WHIZ  96 
Wm.  Ruess,  WOW   116 
Brick  Poyner,  WMBH  84 
J.    C.    Safford,  Advertising 
Age   117 Walter  Preston,  CBS  95 

John  Crandall,  Arthur  Kud- 
ner  Inc.   118 

J.  B.  Rock,  KDKA  90 
A.  E.  Joscelyn,  CBS   100 
G.   Richard  Shafto,  WIS___121 
C.  R.  Yarger,  KSD  117 
J.  J.  Flanigan,  WIBC  127 John  H.  Norton,  NEC  129 Clark  A.  Luther,  KFH  134 Bill  Swartley,  WBZ-WBZA  149 Frank  Webb,  WOWO  170 

And  the  Ladies 
Mrs.  R.  T.  Convey,  KWK  __108 
Mrs.  R.  M.  Sampson,  KWK_138 
Mrs.  V.  E.  Carmichael, 
KWK   121 

Mrs.  Robert  Tincher, 
WNAX   142 

Han- 

dicap Net 
21  73 
6  73 35  73 

33  74 

24  74 15  74 24  74 21  75 

21  75 
24  75 
12  75 
6  75 
30  75 
21  76 15  76 
18  76 12  76 

35  77 3  77 
35  77 
12  77 
27  78 
21  78 30  78 
18  78 
35  78 
35  78 21  78 35  78 
12  78 

12  79 
9  79 
35  79 
33  79 
12  80 
27  80 
35  80 30  80 
18  80 
35  80 
18  81 
15  81 
35  81 3  81 
35  82 12  83 
35  83 
6  84 15  85 
35  86 
27  90 35  92 
35  94 
35  101 35  114 
35  135 

33  75 
39  109 

35  86 

37  105 

Defense  Broadcasting 
PROBLEMS  of  coordinating  de- 

fense broadcasting  were  discussed 
last  Wednesday  and  Thursday  at 
breakfast  sessions  of  the  conven- 

tion presided  over  by  Edward  M. 
Kirby,  NAB  public  relations  di- 

rector. Plans  were  discussed  for 
setting  up  a  program  priorities 
committee,  working  through  the 
Government  rather  than  the  indus- 

try, to  sift  requests  for  time  in  an 
effort  to  coordinate  programs  and 
alleviate  problems  arising  from 
heavy  requests  for  broadcast  time 
from  Government  defense  agencies. 
The  group,  composed  of  some  40 
broadcasters,  also  discussed  ways 
and  means  of  standardizing  and 
coordinating  the  production  of 
transcribed  speeches  by  Congress 
men  and  other  Government  offi cials. 

TREED,  like  a  possum,  was  (upper 
photo)  W.  S.  Adams  Jr.,  Fonda 
Corp.,  by  L.  W.  Milbourne,  WCAO; 
J.  C.  Langer  Sr.,  KMLD;  C.  Cul- 

mer, SESAC.  Below,  playing  Tar- 
zan,  is  Bill  Ware,  KTHS,  with  Les 
Johnson,  WHBF;  Chuck  Wright, 
WFOR;  Leonard  Nasman,  WFMJ. 

Foreigners  Honored 
HONORING  Canadian  and  Bra- 

zilian broadcasters  attending  the 
convention,  NAB  board  of  direc- 

tors, with  Neville  Miller,  presi- 
dent, presiding,  on  May  12  was 

host  at  an  informal  dinner  prior  to 
its  executive  meeting.  Visiting  exec- 

utives included  Glen  Bannerman, 
president,  Canadian  Broadcasters 
Assn.;  E.  A.  Weir,  commercial 
manager;  J.  R.  Radford,  director 
of  station  relations,  and  Arthur  du- 
Pont,  manager,  French  Broadcast- 

ing System,  respectively  of  Ca- nadian Broadcasting  Corp.;  Dr. 
Julio  Barata,  chairman.  Depart- 

ment of  Press  and  News,  Govern- 
ment of  Brazil.  Other  CBA  execu- 

tives at  the  dinner  were  Harry  and 
Joe  Sedgwick,  Harold  Carson,  Guy 
Herbert. 

BMI  tunes  and  their  creators  will  be 
featured  in  a  series  of  broadcasts  to 
be  sponsoi-ed  by  the  Canadian  Govern- 

ment on  the  CBC  network  beginning 
in  the  fall.  Series  will  tell  the  stories 
behind  the  song  hits, 

APPLYING  for  a  local  in  Fargo, 
N.  D.,  to  share  time  with  KVOX, 
Moorhead,  Minn.,  on  1340  ke.  employ- 

ing 250  watts  is  William  C.  Hess,  rail- 
road telegrapher  of  Wobnrn,  N.  D.  He 

asks  for  operation  between  midnight 
and  7  a.m. 
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DEFENSE  PANEL  turns  from  discussion  of  war  censorship  when  Chair- 
man Fly  [see  opposite  page]  lashes  out  against  "concentrated  control" 

of  broadcasting.  On  the  rostrum  (1  to  r)  are:  Harold  V.  Hough,  WBAP- 
KGKO,  Fort  Worth;  Merle  S.  Jones,  KMOX,  St.  Louis,  chairman  of 
convention  committee;  John  J.  Gillin  Jr.,  WOW,  Omaha;  Chairman  Fly; 

Neville  Miller,  NAB  president,  presiding;  Lowell  Mellett,  administrative 
assistant  to  President  Roosevelt  and  director  of  the  Office  of  Government 
Reports;  Maj.  Gen.  Robert  C.  Richardson,  chief  of  the  Bureau  of  Public 
Relations,  War  Department;  Comdr.  H.  R.  Thurber,  public  relations 
officer  of  the  Navy. 

Defense  Officials  Praise  Radio's  Function 

Censorship  Plans 

Cover  Military 

Information 

FULL  COOPERATION  of  the 
broadcasting  industry  in  the  de- 

fense effort  drew  praise  from  Gov- 
ernment officials  and  military  lead- 

ers last  Tuesday  at  the  NAB  con- 
vention in  St.  Louis.  And  once 

again  it  was  emphasized  that  no 
censorship  of  radio  or  press,  apart 
from  what  may  arise  as  a  military 
control  of  strategic  information 
during  war  emergency,  is  planned 
by  the  Government. 

Official  Prai.se 
Speaking  for  various  branches  of 

the  Government,  the  forum  pre- 
sented Gen.  Robert  C.  Richardson 

Jr.,  director  of  the  Bureau  of  Pub- 
lic Relations  of  the  War  Depart- 

ment; Comdr.  H.  R.  Thurber,  Navy 
Department  Public  Relations  Offi- 

cer; Lowell  Mellett,  director  of  the 
Office  of  Government  Reports;  FCC 
Chairman  James  Lawrence  Fly.  At 
a  luncheon  session  that  followed 
the  important  position  of  radio  in 
the  national  defense  picture  was 
discussed  by  Vice-President  Henry 
A.  Wallace  in  a  radio  address  orig- 

inating from  the  Vice-President's 
chambers  in  the  Capitol  at  Wash- 
ington. 

From  the  remarks  of  the  official 
spokesmen  it  was  indicated  that 
broadcasting  is  slated  to  play  an 
increasingly  important  part  in  de- 

fense. Tribute  was  paid  to  the  in- 
dustry for  cooperation  with  the 

War  and  Navy  Departments. 
Gen.  Richardson  pointed  out, 

hand  in  hand  with  its  rapid  ad- 
vance and  despite  its  success  in 

preventing  abuses,  the  broadcast- 
ing industry  has  a  "tremendous" responsibility.  He  cautioned  against 

lazy  thinking  on  the  part  of  the 
civilian  population,  laying  the  coun- 

try open  to  the  effects  of  propa- 
ganda and  similar  influences.  De- 

velopment   of    such    an  attitude 

among  listeners  would  be  "the 
greatest  disaster  that  could  come 
to  this  country",  he  declared,  add- 

ing that  competition  among  broad- 
casters for  the  listeners'  ears  would 

forestall  such  a  situation. 

Radio's  Brilliant  Record 

"The  Army  is  not  unmindful  that 
the  brilliant  and  useful  record 
which  radio  has  made  in  this  coun- 

try has  been  based  upon  a  typical 
American  concept  of  competitive 
enterprise  which  has  furthered  the 
social  and  economic  advance  of  our 

country,"  Gen.  Richardson  declared. 
"Your  industry  has  demonstrated 

a  will  and  a  capacity  to  serve  the 
public  interest,  fairly  and  squarely. 
Through  the  evolvement  of  your 
own  system  of  self-regulation  you 
have  demonstrated  a  capacity  to 
eliminate  social  and  commercial 
abuses  within  the  ranks.  So  long  as 
you  continue  to  operate,  I  believe 
you  yourselves  will  justify  the  con- 

tinuance of  the  American  System 
of  Broadcasting  by  your  day-to- 
dav  service  to  the  nation." 

Declaring  he  did  not  think  it 
would  be  necessary  for  the  Army  to 
take  over  broadcasting  in  order  to 
use  it,  Gen.  Richardson  explained 
that  the  Army  Signal  Corps  is  con- 

cerned exclusively  with  the  military 
use  of  radio  frequencies  for  essen- 

tial systems  of  Army  communica- 
tions, and  that  apparently  suffi- 

cient frequencies  are  available  for 
such  functions. 

However,  although  the  Army  has 
no  authority  to  censor  news  ma- 

terial as  such,  except  by  order  of 
the  Commander-in-Chief,  there  is  a 
need  for  certain  controls  over  the 
publication  or  transmission  of  in- 

formation which  should  not  be  in 
unfriendly  hands,  he  pointed  out. 
Radio  is  one  of  the  best  ways  of 
keeping  people  at  home  in  touch 
with  the  boys  in  camp,  he  said,  and 

is  doing  a  "great  service". 
Gen.  Richardson  lauded  as  "a 

bulwark  of  strength"  to  the  Army's 
bureau  of  public  relations  the  work 
of  Edward  M.  Kirby,  NAB  public 

relations  director,  who  as  a  $l-a- 
year  man  is  acting  as  civilian  ad- visor to  the  radio  section  of  the 
bureau. 

Also  praising  radio  for  its  co- 
operation, Comdr.  Thurber  outlined 

the  news  precautions  covered  in  the 
latest  "avoidance  list"  issued  by  the 
Navy  Department.  Applying  to  all 
publicity  media,  the  list  is  designed 
for  use  by  these  media  in  exercising 
voluntary  control  to  guard  against 
revealing  details  of  military  value 
to  potential  enemies.  The  revised 
list  outlined  by  Comdr.  Thurber 
puts  a  "do  not  broadcast"  ban  on: 

(1)  Pi-esence,  and  actual  or  in- tended movements  of  U.  S.  Navy  ves- sels or  aircraft ; 
(2)  Actual  or  intended  movements 

of  units  of  Naval  (and  Marine  Corps) 
personnel ; 

(3)  Secret  technical  Navy  weapons, 
or  their  development ; 

(4)  Details  of  the  armament,  armor, 
speed,  cruising  radius  of  new  ships or  aircraft ; 

(5)  Details  of  itemized  assembly 
capacities,  skilled  machinery  practices, 
and  number  of  personnel  employed  in 
shipyards,  aircraft  factories,  and  in- dustrial plants  having  Navy  contracts  ; 

(6)  Information  of  the  military 
strength  or  defenses  of  our  naval 
bases — continental  and  outlying  ; 

(7)  Aerial  photographs  of  Navy 
ships  and  shore  establishments  ; 

HEMISPHERIC  SOLIDARITY  is 
promoted  by  presence  at  the  con- 

vention of  Dr.  Julio  Barata,  repre- 
senting the  Government  of  13razirs 

radio  services  (right).  He  chatted 
with  Paul  White,  CBS  news  chief 
whom  he  first  met  while  the  lat- 

ter was  in  South  America  on  a 
goodwill  trip  last  winter  with  CBS 
President  Paley.  At  the  Tuesday 
luncheon  Dr.  Barata  made  a  speech. 

(8)  Presence  or  movements  of  Brit- ish warships  and  merchant  ships  in 
U.  S.  waters. 

"That  list  is  a  vital  one  from 

a  military  standpoint,"  Comdr. 
Thurber  declared.  "Recognizing 
that  there  are  many  important  fac- 

tors contained  in  the  list,  the  Navy 
Department  announces  regularly  as 
much  as  can  be  released  on  those 
subjects  so  that  the  people  of  this 
country  may  know  that  the  Navy 
is  on  watch  and  under  full  power. 
But  unless  details  are  announced 
or  authorized  by  the  Department 
or  responsible  naval  commanders,  it 
is  far  better,  from  a  military  point 
of  view,  that  publicity  be  avoided 
on  the  subjects  which  have  just 
been  itemized. 

In  Case  of  Doubt 

"Although  casual  reporting  of 
those  subjects  may  be  unintention- 

ally harmful,  unauthorized  release 
of  information  may  reveal  to  the 
enemies'  observer  and  espionage 
services  a  missing  link  they  are 
trying  to  discover  in  the  chain  of 
valuable  military  information.  In 
case  of  doubt  it  is  recommended  you 
refer  your  questions  to  the  Navy 
Department  or  to  the  Naval  Dis- tricts. 

"Incidentally,  and  to  answer  such 
queries,  the  Department  early  in 
the  year  began  operating  the  press 
radio  news  section  of  its  Public 
Relations  Office  on  a  16-hour  basis, 
and  last  week  went  to  a  24-hour 

watch.  Enlargement  of  the  Navy's 
public  relations  facilities  has  been 
carried  on  in  the  Naval  Districts, 

so  that  you  also  may  look  to  head- 
quarters of  these  Districts  for  as- sistance. 

"If  this  country  should  actually 
enter  the  present  conflict,  you  un- 

doubtedly will  be  asked  by  the 
Navy  to  avoid  publicity  on  two  or 
three  additional  subjects.  For  in- 

stance, during  World  War  I  there 
were  20  items  on  the  original  re- 

quest list  issued  by  the  Committee 
on  Public  Information.  These  in- 

{Continued  on  page  58) 
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Fly  States  Credo  of  Broadcast  Control 

Monopoly  Proves 

Highlight  of 
Address 

Following  are  the  salient  ex- 
cerpts from  the  May  13  address 

of  the  chairman  of  the  FCC 
before  the  NAB  convention  in 
St.  Louis: 

NATIONAL  DEFENSE  in  its 
narrowest  aspect  means 
purely  the  defense  of  our 
country  against  actual  in- 

vasion. In  its  broadcast  aspect  it 
includes  everything  which  con- 

tributes towards  our  national  exist- 
ence and  preservation  of  our  Amer- 
ican way  of  life.  I  want  to  talk 

briefly  about  the  role  of  radio 
broadcasting  in  national  defense 
construed  both  narrowly  and 
broadly. 

The  problems  of  communications 
in  the  event  of  actual  military  peril 
are,  as  you  know,  being  studied  by 
the  Defense  Communications  Board. 
Its  chief  focus  is  on  communica- 

tions, though  it  is  incidentally  con- 
cerned also  with  some  technical 

and  physical  aspects  of  broadcast- 
ing. The  board  is  purely  and  sim- 

ply a  planning  body.  Its  plans  are 
designed  to  abolish  the  danger 
which  lurks  in  "unforeseen  con- 

tingencies" by  applying  foresight. 
In  Case  of  Invasion 

An  example  will  show  what  I 
mean.  In  the  event  of  an  actual 
threat  of  invasion,  some  American 
broadcasting  stations  become  a 
potential  beacon  for  enemy  air- 

craft equipped  with  suitable  direc- 
tion-finding apparatus.  Simultan- 

eously the  stations  may  be  needed 
to  perform  a  basic  role  in  giving 
air  raid  alarms.  How  to  reconcile 
the  dangers  of  broadcasting  in  an 
area  of  military  operations  with 
the  need  for  broadcasting  service 
in  such  an  area  is  a  problem  which 
requires  our  best  technical  skill 
and  ingenuity. 

If  such  plans  lie  idle  forever — 
and  I  trust  the  occasion  for  their 
use  will  never  arise — no  harm  is 
done.  But  if  the  occasion  should 
arise,  the  plans  will  be  ready — the 
plans  which  in  effect  are  made  by 
the  industry  itself. 

I  would  turn  now  to  the  broader 
aspects  of  broadcasting  itself  in 
national  defense.  I  assume  that  this 
is  the  appropriate  place  to  reiterate 
what  I  said  at  your  San  Francisco 
convention  and,  indeed,  in  many 
expressions  and  statements  since 
that  time.  It  seems  strange  that 
there  should  be  any  necessity  to 
repeat  this  thought,  and  I  do  it 
only  in  view  of  certain  dire  fore- 

bodings which  have  come  recently 
from  monopolistically  controlled 
sources  in  the  industry.  These  men, 
to  divert  attention  from  the  fact  of 
monopolistic  control  in  their  hands, 
conjure  up  insistently  the  bogey 
man  of  Government  operation. 

"GRASS  ROOTS"  Public  Relations  Committee  of  the 
NAB  holds  its  pre-convention  meeting  May  10  on 
suggested  $500,000  promotional  fund  for  broadcasting 
industry.  Left  to  right:  Frank  E.  Mullen,  NBC  execu- 

tive v.-p.;  C.  T.  Hagman,  WTCN;  Edward  Klauber^ 
CBS  executive  v.-p.;  Neville  Miller,  NAB  president; 
Edney  Ridge,  WBIG;  A.  H.  Kirchhofer,  WBEN;  Gard- 

ner Cowles  Jr.,  KSO-KRNT-WMT. 

I  think  I  can  categorically  state 
again  that  there  is  no  present  fore- 

seeable emergency  which  would  re- 
sult in  the  Government's  taking 

over  the  broadcasting  industry. 
The  FCC  has  no  desire  and  no 

plans  to  take  over  the  nation's 
broadcasting  system.  Neither  has 
the  Defense  Communications  Board. 
Neither,  so  far  as  I  know,  has  any 
other  Government  agency.  Wher- 

ever this  baseless  charge  may  be 
repeated,  I  trust  you  gentlemen 
will  meet  it  head-on,  and  that  you 
will  carefully  examine  the  sources 
— and  the  purposes  to  be  served. 

I  am  grimly  determined  that  you 
individual  station  operators  shall 
forever  continue  their  important 
functions — that  they  shall  continue 
to  live  and  to  prosper.  They  too 
are  an  essential  part  of  the  Amer- 

ican system  of  broadcasting. 
Defense  Problems 

We  of  the  FCC  are  fully  de- 
termined that  control  over  broad- 

casting shall  not  gravitate  into 
Governmental  hands,  even  in  the 
most  critical  foreseeable  emer- 

gency. But  we  are  equally  deter- 
mined that  such  control  shall  at 

no  time  gravitate  into  the  hands 
of  two  or  three  private  groups. 
That,  it  seems  to  me,  is  one  main- 

spring of  the  Commission's  Report 
on  Chain  Bi-oadcasting  handed 
down  less  than  two  weeks  ago. 

In  a  very  real  sense,  you  who 
own  and  operate  our  radio  sta- 

tions have  been  engaged  in  the 
national  defense  since  the  first  ra- 

dio program  went  out  from  the 
transmitter  of  the  first  broadcast- 

ing station.  Your  news  programs 
contribute  to  the  national  defense 

directly  and  immediately  by  giving 
each  citizen  an  honest  picture  of 
the  state  of  the  nation  and  of  the 
world.  Your  forum  and  discussion 

programs,  insofar  as  they  are  well- 
rounded,  similarly  contribute  by 
giving  listeners  access  to  the  pros 
and  cons  of  current  issues,  thus 
enabling  them  to  decide  wisely 
those  issues  which  in  a  democracy 
they  and  their  fellows  must  decide 
for  themselves.  Even  the  lightest 
variety  program,  if  it  is  well  and 
sensitively  produced,  contributes 
by  making  us  a  stable  and  emo- 

tionally well-balanced  nation. 

'If  Control  Concentrated' 

For  hei-e  is  the  greatest  means 
of  mass  communications  of  the  na- 

tion— to  quote  Mr.  Miller,  "the 
means  of  shaping  the  entire  men- 

tal attitude  of  a  nation's  people." 
So  if  control  over  our  whole 

broadcasting  system,  or  over  the 
most  important  units  in  it,  is  to  be 
concentrated  in  the  hands  of  a 
couple  of  private  management 
groups,  the  situation  is  of  real  con- 

cern. In  that  event  an  error  of  judg- 
ment or  in  policy  can  have  a  most 

disastrous  result  for  the  nation  as 
a  whole.  Suppose,  for  example, 
that  groups  exercising  a  tremen- 

dous degree  of  control  over  97% 
of  the  nation's  total  nighttime 
broadcasting  power  should  decide 
that  the  public  interest  required 
the  suppression  of  statements  by 
the  Republican  Party,  or  the  Dem- 

ocratic Party,  or  any  other  party. 
Here  more  is  at  stake  than  misuse 
of  broadcasting  facilities.  The  very 
survival  of  our  free  democratic  in- 

stitutions— which  is  what  national 

PRIMPING  as  they  total  their  scores  for  the  18-hole  convention  ladies' tournament,  won  by  Mrs.  Robert  Convey,  KWK,  are  (1  to  r) :  Mrs.  R.  M. 
Sampson,  KWK;  Mrs.  V.  E.  Carmichael,  KWK;  Mrs.  Robert  Tincher, 
WNAX;  Mrs.  Convey,  whose  winning  score  was  108-33-75. 

defense  in  its  broadest  aspect 
means — is  at  stake. 

I  could  hardly  render  a  greater 
service  to  the  broadcasters  of 
America  than  to  commend  for  their 
consideration  the  language  of  the 
National  Association  of  Broadcast- 

er's President,  Mr.  Neville  Miller, 
in  his  statement  of  yesterday.  Mr. 
Miller  applauded  the  statement  by 
the  President  of  the  United  States 
that  we  should  keep  radio  free,  and 
urged  that  we  be  guided  by  that 
thought  "to  the  end  that  freedom 
of  radio  might  continue  to  exist 
unimpaired  and  that  Democracy  in 
America  as  we  know  it  may  be  pre- 

served." Mr.  Miller  continued,  "I 
believe  that  there  are  those  in  radio 
who  have  experience  and  the  ability 
and  the  patriotism  to  guide  this 
industry,  and  that  radio  as  a  pri- 

vately operated  competitive  busi- ness will  render  a  greater  service 

than  under  Government  control." These  are  the  same  thoughts  which 
I  have  expressed  to  you  today  and 
which  I  have  repeatedly  empha- 

sized to  the  industry  and  in  public 
statements  throughout  my  term  in 
office. 

President's  View 
Perhaps  we  rnight  render  a  more 

complete  and  well-rounded  service, 
however,  by  noting  a  few  lines  in 
the  President's  letter  immediately 
following  the  quotation  stressed  by 
Mr.  Miller.  There  our  great  Pres- 

ident frankly  recognized  the  fol- 

lowing problem:  "How  to  keep  ra- dio free  as  part  of  our  purpose  to 

keep  all  channels  of  public  infor- 
mation free.  This  includes,  natu- 

rally, how  to  prevent  monopoly 

of  radio  operation  or  ownership." One  way  of  preventing  such  s 
catastrophe  is  to  lodge  in  the  FCC 
or  some  other  Government  agency 

day-to-day  supervision  over  the 
fairness  and  impartiality  of  sta- 

tions and  networks.  The  Commis- 
sion unanimously  rejects  such  pro- 

posals. We  are  as  opposed  to  con- 
centration of  power  in  the  hands  of 

Government  as  we  are  opposed  to 
concentration  in  the  hands  of  a  few 
networks. 

We  believe  that  the  way  to  avoid 
abuse  of  the  power  is  to  decentral- 

ize it — to  return  it,  in  short,  to  you 
gentlemen — the  individual  licen- 

sees. That  is  where  under  the  law 
the  power  and  the  duty  lie.  Let  me 

{Confirmed  on  page  51) 
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GOUF  TRAFFIC  discussed  by  B.  F.  ̂ 

McClancy,  NBC;  Guy  Yeldell,  KSD;  | 

Ralph  Elvin,  WLOK;  Dick  O'Brien, 
KSD 

-  agan. 

WaH.Ny'^.- 

NEW  STICKS  are  given 
once  over  by  Bob  Coe, 
KSD;  Sherman  Gregory, 
NBC;  Merrill  Lindsay, 
WSOY;  Pete  Yarger, 
KSD. 

at  Me 

EARLY  STARTERS  were  Harry 

Trenner,  WNBF;  John  Crandall, 

Arthur  Kudner,  Inc.;  Harry  Hoi  .• 

sly  and  Carl  Everson.  WHKC. 

IN  THE  DOGHOUSE  arc  Ike 
Lounsberry,  WGR  -  WKBW;  j 
Mike  Carmichael,  KWK  ( 1939  i 
co-winner  of  trophy);  Fred 
Brokaw,  Walter  Tenney,  Paul 
Raymer  &  Co.,  Chicago. 

SWING  SYMPHONY  executed 

Bob  Carpenter,  KMOX;  George  ScO' 
vern,  KSD;  John  Harvey,  KMOX;  Carl 
Burkland,  WCCO. 

1% 

(•VAer 

TAKEN  FOR  A  RIDE 
were  John  Bacon,  WGR- 
WKBW;  Dick  Shafto, 
WIS;  Russel  Woodward. 
Free  &  Peters,  New  York; 
Jack  Field,  WPTF. 

AT 

inn 

sa/e 

•  Won, 
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ager- 
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When  KOA  applies  its  sales  power  in  the  Denver 

market  things  like  this  happen . . . 

A  5 -day- a -week  advertiser  climbed  from  18th 

place  to  2nd  place  in  a  very  competitive  field  in 

four  years... 25,000  women  went  into  grocery  stores  to  get  club 

membership  cards... An  advertiser  who  had  a  supply  of  72,000 

premiums  had  to  order  240,000  more. 

For  results  KOA  is  first  in  Denver,  just  as  it  is 

first  in  everything  else.  It  can  do  great  things  to 

your  sales  curve.  We'd  like  to  prove  it.  Just  ask  us. 

REPRESENTED  NATIONALLY  BY 

50,000  WATTS 

NBC  RED  NETWOR 

SPOT  SALES  OFFICES 
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Practical  Effects  of  Proposed  Rules 

WESTINGHOUSE  Radio  Stations  Group  (1  to  r,  first  row):  George  S. 
Law,  counsel;  Lee  B.  Wailes,  general  manager;  Bill  Jackson,  sales  man- 

ager; J.  B.  Conley,  WOWO-WGL,  Fort  Wayne.  Second  row:  George 
Harder,  advertising  and  sales  promotion  manager;  James  B.  Rock,  KDKA, 
Pittsburgh;  Leslie  Joy,  KYW,  Philadelphia;  Bill  Swartley,  WBZ-WBZA, 
Boston-Springfield;  Frank  Webb,  sales  manager,  WOWO-WGL. 

Affiliates  and  Nets 

Face  Operating 

Difficulties 

PRACTICAL  operating  difficulties 
which  would  arise  as  a  result  of  the 

FCC's  new  regulations  began  to 
become  apparent  as  station  owners 
and  network  officials  meeting  at  the 
NAB  Convention  in  St.  Louis  May 
12-15  were  able  to  compare  notes. 

Save  for  the  position  taken  by 
Mutual  in  support  of  the  report, 
few  broadcasters  were  prepared  to 
comment  on  any  benefits  that  might 
accrue,  but  on  the  contrary  took  a 
position  in  opposition  to  any  further 
Governmental  regulation  whatever 
its  nature. 

The  most  pronounced  expression 
against  the  regulations  came  from 
the  meeting  of  Independent  Radio 
Network  Affiliates  May  13,  at  which 
more  than  a  score  of  prominent 
broadcasters  strongly  urged  prompt 
steps  to  prevent  their  operation. 

Limit  on  Contracts 

Both  network  officials  and  station 
operators  asked  for  comment  ac- 

knowledged the  difficulty  of  visual- 
izing methods  of  operation  under 

the  new  rules  or  in  determining  the 
nature  of  the  affiliation  contract 
which  the  Commission  would  permit 
for  a  period  of  one  year.  Inasmuch 
as  networks  cannot  contract  for 
optional  time  or  the  exclusive  use 
of  a  station,  nor  can  the  station 
contract  for  exclusive  network  ser- 

vice, it  appears  that  all  that  could 
be  embraced  within  a  contract  is 
that  when,  as  and  if  stations  carry 
network  programs  they  will  be 
paid  for  programs — but,  on  the 
other  hand,  when  the  station  car- 

ries sustaining  programs  it  would 
pay  the  network. 

It  is  likewise  presumed  that  each 
of  the  networks  under  the  new 
orders  would  seek  to  maintain  its 
present  network  structure  by  enter- 

ing into  affiliation  agreements  with 
their  present  affiliates.  It  was 
pointed  out,  however,  that  some  of 
the  present  affiliates  of  one  net- 

work might  seek  and  secure  out- 
standing programs  of  another 

network  to  have  affiliation  agree- 
ments or  understandings  with  as 

many  as  four  or  five  stations  in 
some  cities  in  order  that  they  might 
at  all  times  be  assured  of  network 
outlets  in  each  market. 

A  Switchboard  Operation 

Each  network  company,  it  is 
presumed,  will  maintain  a  line  from 
originating  points  such  as  New 
York,  Chicago  and  Hollywood  to 
the  principal  cities  in  the  United 
States,  and  each  of  the  stations 
would  have  to  contract  for  its  own 
local  loops  so  that  the  telephone 
company  could  switch  programs  in 
and  out  of  the  various  stations. 
The  switching  charges  of  each  of 
the  networks  would  be  increased 
many  times  over. 

Cited  as  a  concrete  illustration  of 

the  impossibility  of  the  synchron- 
ized operation  of  all  networks  and 

resultant  inefficient  operation  can 
be  seen  in  the  fact  that  NBC's  in- 

structions to  AT&T  are  to  switch 
on  NBC  chimes  whereas  CBS  in- 

structions are  to  switch  on  a  stand- 
ard cue,  "This  is  the  Columbia 

Broadcasting  System." If  a  station  is  scheduled  to  carry 
a  Red  program  to  be  followed  im- 

mediately by  a  CBS  program,  and 
the  Red  programs  ends  ten  seconds 
early  but  the  CBS  program  op- 

posite runs  over  so  that  the  follow- 
ing show  from  CBS  is  late  in 

getting  started,  the  station  that 
changes  over  from  Red  to  CBS 
would  have  dead  air  for  perhaps 
as  long  as  a  minute  or  more  with 
no  way  of  knowing  whether  the 
dead  air  would  last  for  one  second 
or  60  seconds. 

If  the  station  which  had  been 
carrying  the  CBS  show  that  ran 
over  35  seconds,  for  example,  was 
scheduled  to  take  the  Red  program 
and  the  Red  program  started  on 
time,  this  station  would  miss  the 
opening  portion  of  the  program  for 
whatever  period  of  time  the  pro- 

gram on  the  opposite  network  had 
run  over.  When  this  situation  is 
multiplied  by  the  number  of 
switches  that  would  be  necessary 

on  programs  during  the  course  of 
one  evening,  some  idea  may  be 
gained  of  the  confusion  that  will 
occur  and  the  annoyance  that  will 
result  to  the  listener. 

As  a  by-product  of  the  situation, 
stations  might  find  it  impossible  to 
schedule  chain  -  break  announce- 

ments which  today  constitute  an 
important  source  or  revenue  to  net- 

work affiliates,  in  some  cases 
amounting  to  40  or  50%  of  their 

gross  revenue. 
To  the  Strong 

Another  illustration  cited  by  an 
NBC  official  as  showing  the  effect 
that  these  regulations  would  have 
upon  stations  is  as  follows:  Station 
A,  which  normally  carries  Red  net- 

work programs  having  a  quarter- 
hour  local  program,  may  refuse  the 
NBC  Red  network  show  of  an  hour 
duration  and  dramatic  type  which 
therefore  must  be  taken  in  its  en- 

tirety or  not  at  all.  The  competing 
station  takes  over  the  hour  show, 
with  the  result  that  the  station 
which  refused  the  show  is  blocked 
from  service  for  three-quarters  of 
an  hour. 

It  was  the  general  consensus  that 
the  stronger  stations  in  each  com- 

munity would  eventually  obtain  all 
of  the  bigger  and  better  network 

programs,  resulting  in  little  if  any 
time  being  available  for  public 
service  programs.  The  smaller  sta- 

tions, having  lost  their  popular 
programs,  would  stand  to  lose  audi- 

ence and  as  a  consequence  lose  reve- 
nue resulting  in  financial  peril  to 

each  of  them. 
Rule  3.103  limits  the  term  of  the 

contract  to  a  period  of  one  year 
but  pi'ohibits  the  station  and  the, 
network  to  enter  into  the  contract 

prior  to  60  days  before  the  com- 
mencement of  such  one-year  period. 

This  would  mean,  it  was  said,  that 

as  each  day  of  the  affiliation  con- 
tract passes  the  network  would 

have  one  less  day  to  sell  until  a  re- 
newal is  secured  within  60  days  of 

the  expiration  of  the  contract. 
This  lack  of  stability  on  the  part 

of  network  organizations,  it  is  felt, 
will  certainly  place  an  impediment 
upon  the  sale  of  broadcast  time  and, 
when  coupled  with  the  elimination 
of  network  optional  time  as  re- 

quired under  Regulation  3.104, 
broadcasting  as  a  national  adver- 

tising medium  would  revert  back 
to  the  days  when  it  was  necessary 
to  secure  individual  availabilities. 

Many  contracts  were  lost  in  the 
days  prior  to  the  use  of  optional 
time  because  one  or  more  important 
stations  serving  the  larger  markets 
were  unavailable  for  network  pro- 

grams, with  the  result  that  desira- 
ble programs  were  lost  to  the  other 

affiliated  stations  which  were  able 
to  clear  time  and  were  eager  to 
have  the  programs. 

One  NBC  Network 

With  contracts  expiring  at  differ- 
ent times  of  the  year,  a  network 

would  not  be  able  to  guarantee  to 
an  advertiser  a  complete  lineup  of 
stations  for  the  complete  length  of 
his  contract.  As  far  as  the  affiliate 
is  concerned,  since  the  rule  works 
both  ways,  no  assurance  could  be 
given  that  he  would  be  able  to  car- 

ry the  program  for  the  duration  of 
the  series.  Stations,  therefore,  ob- 

viously would  be  reluctant  to  pro- 
mote programs  which  might  subse- 

quently be  shifted  to  their  compe- titors. 

Rules    3.106    and   3.107,  which 
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CONVENTION  HUDDLES  caught  by  our  cameraman.  Upper  photo 
(1  to  r):  Ed  Craig,  WSM;  Harold  Hough,  WBAP-KGKO;  Capt.  Enoch 
Brown,  WMC;  G.  E.  Zimmerman,  KARK;  Henry  Slavick,  WMC.  Lower 
photo:  Bill  Male,  WDRC;  Leonard  Reinsch,  WSB-WHIO-WIOD;  Bill 
Fay  and  E.  A.  Hanover,  WHAM;  Jack  Hopkins,  WJAX. 

would  have  the  effect  of  compelling 
NBC  to  operate  one  network,  would 
have  their  most  serious  effect  upon 
affiliates  which  have  been  able  to 
round  out  satisfactory  program 
schedules  by  being  able  to  draw 
upon  either  network.  These  sta- 

tions, which  are  listed  as  optional 
Red  and  Blue,  would  be  blocked 
from  service  for  long  periods  of 
time — a  condition  which  prevails 
in  similar  regions  where  stations 
are  affiliated  with  CBS  or  MBS 
when  the  more  important  outlets 
are  being  used  on  those  networks 
by  commercial  sponsors. 

If  the  rules  go  into  effect,  it  was 
said,  many  stations  are  wondering 
how  they  are  going  to  identify 
themselves   as   network  affiliates. 

If  the  larger  stations  secure  full 
schedules  of  more  popular  pro- 

grams, many  stations  will  find  their 
expenses  mounting  in  producing 
sustaining  programs  or  in  pur- 

chasing them  from  network  organ- 
izations. This  inevitably  would 

widen  the  margin  between  profits 
made  by  higher  powered  stations 
and  those  with  less  important  fa- 
cilities. 

Stations  would  probably  be  like- 
wise compelled  to  expand  their  traf- 

fic and  bookkeeping  and  auditing 
departments. 

Stations  would  be  faced  with  the 
necessity  of  making  arrangements 
with  network  organizations  to  pro- 

vide coverage  for  such  events  as 
national  political  conventions, 
speeches  of  current  interest  at  pub- 

lic meetings.  Presidential  inaugu- 
rations and  intercollegiate  games 

of  various  character  which  do  not 
lend  themselves  to  sponsorship,  and 
for  other  special  events  involving 
the  use  of  special  facilities  and 
origination  expense. 

There  would  arise  the  need  for 
devising  a  formula  by  which  the 
network  companies  could  be  paid 
for  this  type  of  service. 

There  was  even  speculation  as  to 
[  how  networks  could  prepare  cover- 

age maps  because  the  coverage  of 
j  any  one  market  may  vary  in  radical 
extremes  dependent  upon  the  class 
of  station  secured  for  any  net- 

work program.  Would  rate  cards 
become  a  thing  of  the  past? 
Fears  were  expressed  that  chiseling 
and  rate-cutting  might  become  the 
order  of  the  day,  with  some  of  the 
stations  openly  bidding  for  the 
more  popular  programs  by  offering 
to  make  their  stations  available  for 
somewhat  less  than  card  rates. 

Lines  Problem 
Stations  in  remote  areas  are 

wondering  how  any  network  organ- 
ization would  be  able  to  afford  to 

maintain  network  lines  into  their 
stations  when  they  are  no  longer 

/able  to  give  networks  exclusivity. 
When  this  situation  comes  about 
and  when  temporary  circuits  are 
used  for  particular  programs,  the 
prospect  of  losing  all  sustaining 
service  looms  unless  they  go  to  the 
expense  of  buying  circuits  them- 

selves to  connecting  points  on  the 
main  line  of  the  network  for  sus- 
:aining  service. 
One  analysis  by  a  network  exec- 

ative  purported  to  show  that  affili- 

ates of  Mutual  in  approximately 
70  markets  will  feel  the  brunt  of 
competition  from  their  more  pow- 

erful competitors  who  are  now 
afl[iliated  with  NBC  and  CBS  on  an 
exclusive  basis. 

Since  networks  cannot  assure  ad- 
vertisers of  delivery  of  stations  in 

any  markets,  they  no  longer  can 
impose  the  requirements  of  group 
minimum  pyrchases,  according  to 
one  network  spokesman,  with  the 
result  that  the  stations  in  the  weak- 

er markets  will  not  be  able  to 
benefit  from  selling  broadcast  net- 

works as  a  national  advertising 
medium. 

Decentralization 

This  decentralization  directed  by 
the  Commission  would  mean  that 
each  market  would  have  to  stand 
on  its  own  merits,  and  that  each 
station  in  each  market  would  sur- 

vive or  perish  dependent  not  upon 
the  initiative,  selling  ability  or  skill 
of  its  management  but  solely  upon 
the  nature  of  the  facilities  granted 
the  station. 

Blue  network  affiliates  were  in  a 

quandary  because  of  the  uncer- 
tainty of  the  future.  While  reports 

were  rampant  that  the  Blue  would 
be  sold,  no  definite  information  ap- 

parently had  been  given  these  sta- 
tions. 

Divorcement  of  the  Blue  from 
NBC,  it  was  generally  felt,  would 
have  a  serious  impact  upon  all  net- 

work operations  because  the  Blue, 
in  effect,  has  been  the  national 
"sustaining"  network,  carrying  the 
bulk  of  the  public  service  features. 
Under  new  ownership  or  manage- 

ment, however,  it  would  probably 
not  be  disposed  to  provide  a  pre- 

ponderance of  such  service,  with 
the   result   that   other  networks 

KLUF  and  Ripley 

ODDITIES  connected  with 
two  members  of  KLUF,  Gal- 

veston, Tex.,  recently  were 

publicized  in  Ripley's  "Be- lieve It  or  Not"  column.  One 
was  about  a  new  staff  addi- 

tion with  the  appropriate 
name,  London  England,  who 
celebrated  his  birthday  on 
the  same  day  that  the  King 
of  England  was  coronated. 
The  other  concerned  Station 
Owner  Roy  Clough  whose 
plane  was  forced  down  by 
mosquitoes.  An  examination 
of  the  carburetor  of  the 
grounded  plane  revealed  it  to 
be  full  of  the  skeeters.  Rip- 

ley claims  this  is  the  only 
known  incident  of  mosquitoes 
downing  a  plane. 

would  be  obliged  to  divide  that  bur- 
den and  sacrifice  commercials  to 

a  corresponding  degree. 
Moreover  Blue  affiliates,  despite 

their  ignorance  of  the  future,  were 
convinced  that  they  should  have 
some  say  about  new  ownership  of 
that  network,  assuming  it  is  sold. 
Their  contracts  automatically 
would  be  cancelled  and  therefore 
would  not  be  transferrable  in  event 
of  sale. 

The  predominant  view  appeared 
to  be  that  under  the  regulations  as 
now  written,  the  rich  would  get 
richer  and  the  poor  would  get  sus- 
tainings,  if  any. 

CBS  Dividend 
THE  CBS  board  of  directors  May  7 
declared  a  cash  dividend  of  45  cents 
per  share  on  the  present  Class  A  and 
Class  B  stock  of  $2.50  par  value,  pay- 

able June  6  to  stockholders  of  record 
May  23. 

First  Issue  Distributed 

Of  New  NAB  Statistics 

Showing  Monthly  Sales 
FIRST  ISSUE  of  the  Broadcast 
Advertising  Record,  a  unit  plan  of 
volume  measurement  compiled  by 
the  research  department  of  the 
NAB  headed  by  Paul  P.  Peter,  was 
released  to  sales  managers,  station 
representative  associate  members 
and  agency  representatives  May  13 
in  St.  Louis.  This  measurement  re- 

port, now  improved  and  enlarged, 
was  formerly  published  as  part  of 
the  NAB  weekly  reports.  It  will 
now  be  published  monthly,  the  first 
covering  January,  1941. 

In  determining  results  by  units, 
each  is  figured  as  one  minute  of 
broadcast  time.  Questionnaires  were 
sent  to  the  794  commercial  stations, 
of  which  227  reported  results. 
From  these  results  was  drawn  the 
12-page  brochure  containing  three 
main  divisions:  (1)  Local  business, 
retail  and  general  accounts;  (2) 
national  spot  business,  retail  and 
general  accounts;  (3)  all  business 
(consolidated)  with  all  national 
networks  reporting  in  addition  to 
the  227  individual  stations. 

Listings  include  the  average 
units  of  broadcast  time  for  five 
classes  of  stations  determined  by 
population  of  the  cities  they  cover. 
Local  business  comes,  according  to 
the  report,  from  26  categories  of 
business,  national  from  28.  The 
consolidated  figures  list  28. 

Suggested  methods  of  best  utiliz- 
ing this  record  by  stations  include : 

(1)  A  comparison  of  business 
sources  so  as  to  determine  whether 
a  station  may  be  below  the  aver- 

age; (2)  a  comparison  of  stations in  markets  of  similar  size  so  as  to 
figure  one's  own  relative  standing; 
(3)  selecting  weak  sources  for 
sales  concentration;  (4)  write  to 
the  NAB  department  of  broadcast 
advertising  for  data  on  specific  ac- 

count classifications,  plus  success 
stories;  (5)  using  the  record  as  a 
sales  force  in  submitting  figures  to 
prospects  showing  how  others  in 
any  particular  field  are  using  radio advertising. 

The  January  report  will  be 
mailed  to  N^B  member  stations within  a  few  days. 

Damm  to  Execute  Plan 

For  FM,  Video  Outlets 
ASSERTING  that  he  had  lost  faith 
neither  in  the  American  system  of 
broadcasting  nor  in  FM  and  tele- 

vision, for  which  his  company  holds 
construction  permits,  Walter  J. 
Damm,  WTMJ,  Milwaukee  Journal 
station,  stated  during  the  NAB  St. 
Louis  convention  that  he  was  go- 

ing forward  with  all  plans,  includ- 
ing the  construction  of  the  separate 

transmitter  building  for  FM  previ- 
ously announced.  He  said  he  has 

also  placed  orders  for  more  than 
$100,000  worth  of  television  equip- 
ment. 

Mr.  Damm,  former  NAB  presi- 
dent, stated  that  he  has  resigned 

from  the  NAB  because  its  president 
"has  failed  to  carry  out  the  plan  of 
reorganization"  originally  projected 
by  the  reorganization  committee  of 
which  he  was  a  member. 

RADIO  WRITERS  GUILD,  Holly- 
wood, voted  unanimous  support  of  the 

Screen  Writers  Guild  in  its  current 
negotiations  with  film  producers  for 
a  higher  wage  scale  at  an  emergency 
meeting  called  May  12. 
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or  mSB  ? 

m 

1.  TRUE  OR  FALSE? 

Q.  The  Blue  Network  covers  the  entire  United  States 

equally  well,  regardless  of  population  and  distribution 
of  wealth  ? 

FALSE! 

A.  The  Blue  concentrates  its  coverage  in  the  Money 

Markets  where  the  nation's  buying  power  is  greatest. 

2.  7RUE  OR  FALSE? 

Q.  The  NBC  Blue  Network  comprises  99  stations  ? 

FALSE! 

A.  There  are  30  on  the  Basic  Blue  plus  69  Blue  Supple- 

mentaries,  plus  55  other  stations  available  by  special 

arrangement  for  "saturation  coverage  from  within" — a  total  of  154  stations. 

3.  IRUE  OR  FALSE? 

Q.  The  Blue  and  its  major  competitors  have  approxi- 
mately the  same  system  of  discounts? 

FALSE! 

A.  The  Blue  not  only  gives  the  normal  volume  discounts 

and  annual  rebates,  but  through  its  unique  system  of 
Blue  Plate  Discounts  allows  an  advertiser  to  expand 

his  network  with  savings  up  to  20%.  Thus,  the  adver- 

tiser gets  nationwide  coverage  at  a  cost  per  listener 

that  can't  be  matched. 

4.  TRUE  OR  FALSE? 

Q.  For  as  little  as  $24.56  per  Blue  station,  for  an  evening 
half-hour  (or  for  three  daytime  quarter-hours)  you  can 
blanket  such  important  markets  as  Los  Angeles,  Denver, 

Tulsa,  Atlanta,  New  Orleans  and  Miami .'' 

TRUE! 

A.  The  Basic  Blue  (30  stations)  costs  S3, 960  or  an  aver- 
age of  $132  per  station.  Because  of  the  Blue  Plate 

Discount,  the  69  other  Blue  stations  (with  a  card  rate 

of  $3,768)  cost  only  $1,694.88— $24.56  per  station. 
Thus  you  can  actually  blanket  Los  Angeles  or  Miami 
for  less  than  it  costs  to  blanket  your  own  bed. 

Note:  All  of  above  costs  are  net  on  a  52-week  basis. 

5.  TRUE  OR  FALSE? 

Q.  Dollar  for  dollar  the  Blue  adds  up  to  the  best  buy  an 

advertiser  can  make.? 

DARN  "TRUETING"  IT'S  TRUE! 
A.  The  Blue  enables  advertisers  to  do  a  national  adver- 

tising job  at  the  lowest  cost  of  any  medium  entering 
the  home. 
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• .  •  Some  questions  and  answers  about  networks  presented  in 

the  technique  of  our  good  friends  and  clients,  the 

J.  B.  Williams  Company 

No  program  is  more  indicative  of  the  Blue's  suc- 
cess with  low- cost,  high-interest  shows,  than  the 

J.  B.  Williams  Company's  own  "True  or  False" 
program,  heard  over  the  Blue  Network  from  8:30 

to  9:00  Monday  evening. 

In  two  years  "True  or  False"  more  than  doubled 

its  listening  rating— rising  from  5.6%  in  January 
1939  to  12.1%  in  March  1941  without  the  use  of 

"big  names"  or  "expensive"  talent.  Its  rating 
throughout  each  month  of  1940  was  higher  than 

the  corresponding  month  of  1939.  And  each  month 

of  1941  has  similarly  topped  the  1940  records. 

As  for  sales  results — -take  a  gander  at  this !  A  recent 

THE  SHOW  OF  THE  MONTH  . .  Can  you  imagine 

comedian  Jack  Pearl  in  a  serious  role?  We  couldn't 
until  THE  STAR  SPANGLED  THEATRE  proved 

him  to  be  a  lirst-class  Hamlet.  This  standout  BLUE 

survey  made  by  Hooper  in  29  cities  showed  that 

the  percentage  of  Williams  users  among  listeners  is 

ahnost  double  the  percentage  of  Williams  users  among 

non-listeners .  And  although  Williams  trailed  a  com- 

petitor among  non-listener  sales,  it  leads  that  same 

competitor  and  all  others  among  "True  or  False" 
listeners.  Striking  proof  once  again  that  the  Blue 

provides  sales  thru  the  air  with  the  greatest  of  ease. 

(Did  you  get  your  copy  of  our  booklet  "True 

or  False"  ?  If  not,  please  call  us.  We'll  be  glad  to 
send  you  one. ) 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service  -' 

sustaining  show  presents  top-flight  stars  of  stage, 
screen  and  radio — different  each  week,  in  original, 
unusual  productions.  A  real  dramatic  thrill  every 

Sunday  evening  at  8:00  ( Eastern  Time)V\?L  the  BLUE. 

NETWORK 

V^i- 
 thru  th

e  o"" 

>  v^ith  the  greate
st  of  ease 
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Furniture  Storeys  Dreams  Come  True 
IT  WAS  AFTER  a  very  strenuous 
buying  day  at  the  January  furni- 

ture market  in  Chicago,  1938. 
A  group  of  well-known  furniture 

merchants  and  buyers  had  turned 
their  thoughts  from  the  new  style 
groupings  they  had  seen  that  day 
to  an  even  greater  problem — ad- 
vertising. 

One  by  one,  each  voiced  his  prob- 
lem and  the  difficulty  he  faced  in 

trying  to  solve  it. 
One  by  one,  each 
admitted  that  tre- 

mendous inroads 
had  been  made  in 
the  furniture  bud- 

get of  the  average 
family  by  the  vast 
volume  of  nation- 

al advertising 
done  by  the  auto- 

Mr.  Nee  mobile  manufac- 
turers. 

"Oh,  to  be  an  automobile  retailer 
and  have  all  your  advertising  done 
for  you,"  was  the  general  con- sensus. 

Still  another  questioned  the  re- 
sults he  was  obtaining  from  his 

newspaper  ads,  and  seemed  sur- 
prised to  find  everyone  in  accord 

with  him.  The  department  stores 
were  dominating  the  newspapers 
with  their  large,  promotional  ads. 
Lineage  used  for  institutional  pur- 

poses was  getting  more  and  more 
expensive  and  less  and  less  pro- 
ductive. 

Phenomenal  Gains 

This  was  the  setting  when  my 
brother  Dermot  A.  Nee,  vice-presi- 

dent of  the  P.  J.  Nee  Co.,  for  60 
years  one  of  the  leading  furniture 
stores  in  Washington,  voiced  a 
thought  that  was  destined  to 
change  our  advertising  story — a 
policy  that  was  to  enable  it  to  show 
phenomenal  strides  in  sales  vol- 
volume  in  the  short  space  of  2V2 
years. 

Dermot  Nee  expressed  the  opin- 
ion that  a  cooperative  radio  pro- 

gram was  the  answer  to  the  many 
advertising  ailments  that  beset  the 
various  furniture  stores.  His  idea 
was  a  network  broadcast  originat- 

ing in  New  York  or  Chicago  that 
provided  for  tie-ins  in  the  several 
cities  of  the  network. 

So  confident  was  he  that  he  had 
the  solution  to  the  problem,  and 
so  enthusiastic  were  the  others, 
that  he  invested  quite  a  sum  of 
money  in  exploring  his  plan.  After 
consuming  considerable  time  and 
effort,  his  idea  failed  to  materialize, 
even  though  the  more  progressive 
dealers  received  it  with  open  arms. 
It  was  impossible  to  get  complete 
coverage  in  all  the  cities  necessary 
to  comprise  a  network. 

The  preliminary  work  was  not  in 
vain,  however.  We  discovered  the 
real  job  that  radio  was  doing  in 
many  cases.  Even  though  the  orig- 

inal idea  met  with  only  partial 
success,  it  convinced  us  that  radio 
could  do  the  difficult  job  we  wanted. 

Bulk  of  Budget  Is  Diverted  to  Radio 

By  Store  in  Nation^ s  Capital 
By    MAURY  NEE 

Advertising  Director 
P.  J.  Nee  Furniture  Co.,  Washington,  D.  C. 

THREE  years  ago  Dermot  Nee,  operating  a  furniture  store 
that  has  been  a  leading  figure  in  the  Washington  mart  for  60 
years  had  a  radio  inspiration.  It  was  a  honey,  he  figured,  and 
had  nationwide  possibilities.  The  plan  fell  through,  however, 
because  of  coverage  difficulties.  Out  of  it  he  salvaged  a  radio 
urge  that  led  him  to  the  first  big  P.  J.  Nee  radio  program. 

That  in  turn  led  to  a  bigger  and  better  series,  'Dreams  Come 

True'.  They  really  have,  and  radio  now  tops  the  Nee  budget. 

The  P.  J.  Nee  Co.  went  on  the  air 
independently. 

After  a  brief,  successful  expe- 
rience with  transcriptions  featur- 

ing Captains  of  Industry,  coupled 
with  Donald  Novis  and  Felix 
Knight,  in  a  half-hour  program, 
a  desire  for  live  talent  led  to  the 
first  airing  of  Dreams  Come  True 
in  January,  1939.  This  consisted 
of  seven  pieces  from  the  Washing- 

ton NBC  studio  orchestra  under  the 
direction  of  Morgan  Baer,  a  young 
soprano,  Lynn  Allison,  and  a  prom- 

ising tenor.  El  Gary.  Bill  Crago, 
NBC  announcer,  was  m.c.  The  pro- 

gram was  on  WRC.  The  signature 
melody.  Dreams  Come  True,  was 
composed  by  Arthur  Daly,  the  pro- 

gram, director. 
With  this  simple  background. 

Dreams  Come  True  began  what 
has  proved  to  be  a  very  successful 
advertising  venture.  It  was  flexible 
enough  to  meet  seasonal  and  pro- 

motional changes,  yet  inflexible  in 
its  consistency.  Though  immediate, 
direct  results  were  intangible  (and 
still  are)  our  overall  picture  began 
to  improve  encouragingly. 

The  Sales  Curve 

Wo  learned,  much  to  our  regret, 
that  our  new  radio  program  was  not 
entirely  responsible  for  August, 
1938  being  our  best  month  in  50 
years  because  the  same  was  not 
true  of  the  remaining  three  months. 
We  did,  however,  notice  a  10%  in- 

crease during  these  four  months 
and  finished  with  a  very  success- 

ful year,  showing  an  increase  of 
8%  when  the  other  stores  in  our 
locality  were  laboring  arduously  to 
equal  figures  of  the  preceding  year. 

The  following  year  saw  a  much 
more  polished  Dreams  Come  True. 
An  orchestra  of  12  pieces,  a  master 
of  ceremonies  and  commercial  an- 

nouncer to  give  poise  and  finesse 
to  our  singing  stars,  larger  studio 
facilities  to  accommodate  the  vis- 

ual audience,  and  the  introduc- 
tion of  frequent  guest  talent 

stepped  up  the  quality  and  number 
of  our  listeners.  Among  the  visitors 
to  Dreams  Come  True  were  Jimmy 

NEESTARS  Lynn  Allison  (step- 
ping out  of  the  carriage)  and  El 

Gary  arriving  for  the  60th  anni- 
versary celebration  of  the  P.  J. 

Nee  Furniture  Co.  It  was  part  of 
a  stunt  in  connection  with  the  Nee 
program  Dreams  Come  True,  origi- 

nated from  the  store  that  night. 

Fidler,  Gene  Austin,  Yvette,  Mar- 
jorie  Weaver,  Jessica  Dragonette, 
Glenn  Miller,  Senator  "Happy" 
Chandler  and  a  host  of  others. 

Spring  Style  Show 
An  important  commercial  inno- 

vation was  worked  out  during  1939 
and  repeated  the  following  year 
with  equal  success.  We  inaugurated 
a  spring  style  show  with  a  broad- 

cast of  our  program  from  the  main 
store.  The  public  was  invited.  The 
showing  lasted  three  evenings  and 
was  repeated  in  October  to  break 
our  anniversary  sale. 

The  October  broadcast,  coupled 
with  clear  skies,  saw  an  attend- 

ance of  more  than  1,100  in  the  store, 
with  more  turned  away.  October 
sales  figures  reached  a  new  high. 
We  suffered  a  setback  a  year  later, 
however,  after  an  even  larger  crowd 
was  anticipated  and  prepared  for. 
A  downpour  at  precisely  the  inop- 

portune moment  cut  our  crowd  to 
one-third  of  what  it  should  have 
been.  We  still  gained  the  benefit  of 

those  cozily  entrenched  beside  their 
radios  at  home. 

In  1939  we  exceeded  the  Federali 

Reserve  district  figures  for  the* average  furniture  store  in  our  city 
with  a  12%  improvement.  The  note- 

worthy feature  of  this  increase  ap- 
peared in  the  total  advertising 

budget  which  showed  an  increase 
over  1938  of  less  than  1%.  A  break- 

down of  the  total  advertising  ex- 
penditure shows  that  47%  was 

spent  in  radio,  with  Dreams  Come 
True  using  98%  of  that  figure.  The 
newspapers  still  received  42%  of 
our  budget  in  lineage,  art  work, 
commissions,  etc.  A  negligible 
amount  was  invested  in  direct  mail 
and  miscellaneous  ways.  Thus,  an 
increase  in  the  amount  spent  on 
radio,  which  corresponded  almost 
exactly  with  the  amount  spent  in 
newspapers  during  the  preceding 
year,  produced  an  increase  of  12% in  total  sales. 

Although  we  spent  nearly  half 
as  much  in  the  newspapers  as  we 
did  in  radio  in  1939,  we  were  rap- 

idly becoming  known  as  radio  ad- vertisers exclusively. 

Painless  Plugs 

During  1940  an  even  greater 
Dreams  Come  True  came  on  the 
scene.  We  emphasized  guest  talent 
and  no  matter  who  was  on  the  pro- 

gram, he  had  to  contribute  more 
than  an  interview.  This  feature  we 
found  beneficial  and  important.  An 
even  larger  orchestra,  quartette 
and  sponsor  participation  were 
added.  The  writer  was  interviewed 
briefly  by  the  m.c.  on  interesting 
and  unusual  facts  about  furniture 
and  interior  decoration.  We  kept 
this  feature  bright  and  informal, 
yet  established  a  direct  tieup  of 
the  firm  with  the  program. 

Coupled  with  this,  Harwood  Mar- 
tin Adv.  Agency,  of  Washington, 

developed  highly  individualized 
commercial  announcements  of  the 
painless  type  that  packed  a  lot  of 
institutional  punch.  Plenty  of  peo- 

ple told  us  they  liked  them  when 
they  came  into  our  stores. 

Early  in  the  fall  of  1940  the  Qua- 
ker Oats  Co.,  desirous  of  buying 

a  program  similar  in  name  to Dreams  Come  True,  agreed  to  pay 

the  P.  J.  Nee  Co.  a  mutually  agree- 
able amount  for  our  title.  The  name 

of  Dreamhouse  was  then  adopted, 

and  after  a  brief  period  of  con- 
fusion caused  by  the  title  change, 

it  has  proved  even  better  commer- 
cially, tying  in  nicely  with  the  fur- 
niture business  from  the  merchan- 
dising side.  About  this  time  we 

moved  our  program  to  NBC's WMAL  and  took  our  audience  with 
us. 

The  year  1940  brought  even  more 
gratifying  sales  figures  than  the 
previous  year.  Our  volume  in- 

creased more  than  20%  while  our 
advertising  appropriation  was  5% 
less  than  in  1939.  Our  20%  increase 
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compared  most  favorably  with  the 
Federal  Reserve  figures  for  all 
Washington  furniture  stores — this 
increase  being  12%  for  1940.  A 
further  breakdown  shows  a  change, 
however,  in  the  amounts  appor- 

tioned to  radio  and  newspaper.  The 
newspapers  received  only  17%  of 
our  1940  budget  while  radio  was 

"upped"  to  60%  of  our  total  appro- 
priation. The  remaining  23%  was 

spent  in  direct  mail  and  other  mis- 
cellaneous ways. 

Sports  Pickups 

Thus,  the  Dreamhouse  expendi- 
ture was  sizably  increased  and,  in 

addition,  was  supplemented  by  fre- 
quent broadcasts  of  outstanding  lo- 

cal sports  events.  In  December  we 
added  a  late-night  "slumber  type" 
program  called  Dream  Time  on 
WINX,  the  new  Washington  local. 
We  found  this  contacted  some  peo- 

ple we  were  not  reaching  with  our 
other  programs.  Our  commercials, 
however,  could  have  been  used  inter- 

changeably— in  other  words,  we 
merchandised  both  the  same  way. 

We  are  frequently  asked  whether 
it  is  possible  to  sell  furniture  di- 

rectly from  a  radio  broadcast,  and 
I  unhesitatingly  say  no,  it  is  not. 
When  eyebrows  are  raised  at 

this,  I  ask  to  see  the  medium  that 
will  definitely  and  directly  pay  for 
itself  in  profitable  furniture  sales 
the  day  after  it  is  publicized.  I  am 
afraid  those  days  are  gone  forever. 
Perhaps  the  fact  that  our  leading 
newspaper  carries  2,000,000  more 
lines  of  advertising  than  the  New 
York  Times  may  be  responsible  for 
my  reasoning. 

Can  radio  sell  a  service?  My  opin- 
ion is  definitely  yes.  I  am  ac- 

quainted with  too  many  concrete 
evidences  to  think  otherwise. 

Can  radio  s^ll  an  institution  and 
through  this  the  merchandise  that 
institution  offers?  To  answer  this 
question  I  need  only  to  refer  to  our 
aud  t  for  the  past  month. 

In  a  word,  we  think  radio  has 
"it,"  to  use  a  trite  word,  and  we 
Avill  welcome  our  competitors  in  the 
field  because  we  feel  that  21/)  years 
of  extensive  experience  in  radio 
have  proved  very  beneficial  in  pre- 

serving our  position  as  an  outstand- 
ing local  radio  advertiser. 

Hams  Aid  Uncle  Sam 

ACTIVE  COOPERATION  with  the 
Federal  Government  on  the  present 
national  defense  program  was  re- 

affirmed at  the  annual  meeting  of 
the  American  Radio  Relay  League, 
concluded  May  10  in  West  Hart- 

ford, Conn.  Defense  matters  took 
up  a  large  part  of  the  two-day 
agenda.  The  board  of  directors  re- 

ceived confidential  reports  from  the 
League  officials  on  the  national  de- 

fense picture  and  discussed  plans 
and  status  of  amateur  participa- 

tion in  detail.  The  special  "defense 
fund"  of  $10,000,  previously  appro- 

priated, was  reapproved  and  con- 
tinued. 

CBS  POW-WOW  (1  to  r):  George  Dunham,  Tom  Connolly  and  Jerry 
Sill,  all  of  CBS;  Dorrance  D.  Roderick  and  Merle  H.  Tucker,  KROD; 
Roger  Shaffer,  WSPA. 

Little  Red  Notebooks 

THOSE  LITTLE  red  notebooks  in 
which  NAB  convention-goers  scrib- 

bled notes — official  and  unofficial — 
were  distributed  as  NBC  promo- 

tional memos.  The  work  of  William 
E.  Webb  of  NBC's  Institutional 
Promotion  Department,  the  note- books contained  breakfast  menus  of 
NBC  advertised  products,  the  ad- 

dresses of  St.  Louis  advertising 
agencies,  location  of  NBC  station 
relations  men,  and  ample  room  for 
telephone  numbers  and  appoint- 

ments— official  and  unofficial. 

GABRIEL  IIEATTER.  commentator 
and  m.c.  for  We,  the  People,  sponsored 
on  CBS  b.v  Genei-al  Vom]  Cor]),  New 
York,  on  Juno  3  .starts  his  first  leave 
of  absence  for  the  summer. 

'•^LOCAL  INTEREST  BUILDS  NATIONAL  SALES 

Give  them  what  they  want  and  you're  in.  Take basketball  for  example.  Last  season  while 
391,000  eager  partisans  romped  through  the 
turnstiles  to  see  98  thrilling  games,  WOWO 

spread  play-by-play  accounts  throughout  its 
Indiana-Ohio-Michigan  area.  Sponsors  of  the 
series  were  satisfied  to  draw  their  audience 

from  WOWO'S  potential  of  two  and  one-half million  listeners. 

There  are  other  program  naturals  to  help  you 
reach  this  same  buying  audience  of  two  and 
one-half  millions.  And  WOWO — more  than 

150  miles  from  Chicago,  Detroit  or  Cincin- 
nati—Is  the  only  single  station  that  commands 

this  audience.  Won't  you  Invite  your  NBC  Spot Salesman  to  call  today? 

MWESTINGBOUSE  MDIO  STATIONS  Inc 
KDKA    KYW    WBZ    WBZA    WOWO    WGL  WBOS 

REPRESENTED    NATIONALLY    BY  NBC  SPOT  SALES 
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Little  Congress 
THAT  Congress  brings  more 
than  legislative  talent  to 
Washington  was  evidenced 
May  18  when  children  of 
Senators  and  Representatives 
presented  a  special  45-minute 
program  over  NBC-Blue.  The 
program  is  an  annual  feature 
arranged  by  Pauline  and  Bud 
Ward  who  handle  various 
children's  programs  for  NBC. Each  participant  must  have  a 
parent  who  is  an  active  mem- 

ber of  Congress  and  this 
year's  variety  show  was  pre- sented by  the  children  of  four 
Senators  and  16  Representa- 
tives. 

Federal  Control  of  Latin  Broadcasts  Engineer 3  Discuss 

Conceived  as  Threat  to  Effectiveness  Aluminum  Supply 
THE  SUREST  WAY  to  deprive 
U.  S.  shortwave  broadcasts  to 
Latin  America  of  their  effectiveness 
would  be  to  take  them  from  the 
control  of  private  broadcasting 
companies  and  make  them  Govern- 

mental enterprises,  Edmund  A. 
Chester,  CBS  director  of  interna- 

tional broadcasts,  states  in  a  letter 
to  the  editor  of  the  New  York  Post 
replying  to  a  column  by  Dorothy 
Thompson  printed  in  the  Post  on 
May  7  [Broadcasting,  May  12]. 

Calling  shortwave  programs  "the most  effective  means  of  having 

America   heard   abroad".  Miss 

ANNOUNCEMENT 

WSYR 

Will  Soon  Increase  Its  Power 

From  1000  Watts  to 

5000  watts 

Day  and  Night 

Authoriz'-d  by  the  Federal  Communications  Com- 
mission. Construction  Work  Will  Start  Shortly. 

#  The  present  superior  cover- 

age of  WSYR  will  be  greatly 

enlarged  with  this  new  power 

on  570  K.C. 

WSYR 

570  K.C. 

5000  W. 

1923 1936 1941 

1 

N.  B.  C. 

250  W  1000  W         5000  W 

Graphic  Chart  of 

WSYR 
POWER  INCREASES 

Thompson  had  urged  that  their  con- 
trol be  taken  over  by  the  State  De- 

partment so  these  broadcasts  could 

be  integrated  with  the  nation's  of- ficial foreign  policy. 

In  answer  to  this  proposal,  Mr. 

Chester  replied  that  "Latin  Ameri- 
cans" have  been  showered  with 

German,  French,  Italian  and  Eng- 
lish propaganda  for  years  and  have 

become  the  most  propaganda-con- 
scious people  on  earth.  They  can 

detect  propagT,nda  even  though  it 
is  well  camouflaged.  Once  an  effort 
is  defined  as  propaganda  it  has  lost 
its  intended  value  in  Latin  Amer- 

ica. The  quickest  way  to  define  any 
kind  of  campaign  for  the  Latin 
Americans  is  to  make  it  a  govern- 

ment effort.  That  simplifies  mat- 
ters. They  know  it  is  propaganda". 

Pointing  out  that  "the  most  po- tent North  American  influence  in 
Latin  America  for  the  past  20 
years  has  been  The  United  Press 
and  The  Associated  Press"  and 
that  "Germany,  despite  its  cam- 

paign of  propaganda,  has  never 
been  able  to  remove  these  influ- 

ences nor  to  discredit  them",  Mr. 
Chester  continues:  "These  press 
services  owe  their  success  in  Latin 
America  to  the  very  things  Miss 
Thompson  would  destroy — impar- 

tiality and  freedom  from  govern- ment control. 

"Shortwave  listeners  are  just  as 
intelligent  as  longwave  listeners. 
They  know  that  good  programs  cost 
money  and  that  the  democratic  way 
to  pay  for  such  programs  is 
through  sale  of  time  for  commercial 

programs". 
FURTHER  SHORTAGE 

OF  ALUmmUM  SEEIS 

ALUMINUM,  one  of  radio's  essen- 
tial metals,  will  be  entirely  cut  off 

from  the  industry  next  year  to 
make  way  for  direct  military  needs 
according  to  William  L.  Batt, 
deputy  0PM  production  chief.  Tes- 

tifying May  12  before  the  Senate 
Defense  Investigating  Committee, 
Batt  admitted  that  estimates  made 
last  year  by  the  Defense  Commis- 

sion as  to  aluminum  requirements 
were  entirely  inadequate.  He  de- 

clared the  production  goal  set  in 
this  field  and  other  defense  produc- 

tion is  not  high  enough  to  meet 
requirements  and  as  a  result  cur- 

tailment of  aluminum  for  civilian 
needs,  into  which  category  radio 
has  been  classified,  is  inevitable. 

Already  relegated  far  down  the 
line  with  a  B-7  rating  by  the  Pri- 

orities Division  [Broadcasting, 
May  12],  aluminum  probably  will 
be  totally  inaccessible  after  defense 
needs  are  satisfied  and  industry 
observers  claim  that  now  there  is 
no  hope  whatsoever  for  civilian 

production. 
Meanwhile  facilities  for  the  pro- 

duction of  the  important  metal  will 
be  increased  this  month  when  the 
Reynolds  Metal  Co.  starts  oper- 

ations, the  0PM  officials  further 
stated.  Heretofore  the  Aluminum 
Corp.  of  America  has  been  the  lone 
American  producer. 

Standardization  Is  Favored 
In   Reproducing  Equipment 
ALUMINUM  PRIORITIES  was  a 

major  topic  at  the  NAB  Engineer- 
ing Committee  meeting  at  the  Jef- 

ferson Hotel  May  12.  With  Chief 
Engineer  Edward  L.  Gove  of  WHK, 
Cleveland,  presiding,  discussions 
centered  about  Federal  restrictions 
placed  on  strategic  metals  and 
their  implications  to  the  radio  in- 

dustry, particularly  the  difficulties 
encountered  by  manufacturers  of 
instantaneous  recording  blanks  in 
obtaining  alumnium  for  discs. 

Fear  was  expressed  over  the  fu- 
ture availability  of  vacuum  cubes, 

with  an  acute  shortage  in  prospect 
in  the  not  too  distant  future.  It 
was  pointed  out  that  aluminum  for 
recording  discs  has  been  given  a 
rating  suflficient  to  meet  only  some 
of  the  industry's  requirements.  To 
a  small  degree,  also,  manufacturers 
can  salvage  aluminum  from  used 
blanks. 

Urge  Standardizing 
They  have  an  arrangement 

whereby  they  either  pay  for  the  old 
blanks  or  issue  new  ones  on  the 
basis  of  the  number  of  used  blanks 
returned.  A  considerable  quantity 
of  these,  however,  are  now  in  the 
hands  of  non-broadcasters,  such  as 
agencies,  and  the  committee  urged 
that  they  be  returned  to  the  manu- 
facturers. 

Divergency  in  transcriptions  and 
reproduction  equipment,  resulting 
in  wide  differences  in  reproduced 
quality,  was  discussed  at  length. 
It  was  pointed  out  that  that  NAB 
had  previously  sanctioned  the  co- 

ordination, by  the  engineering  com- 
mittee, of  an  attempt  to  standardize 

the  manufacturing  of  transcrip- 
tions and  reproducing  equipment 

and  as  a  first  step  in  this  direction 
the  committee  agreed  to  collect  full 
information  from  member  stations. 
Paul  Loyet  of  WHO,  Des  Moines, 
was  appointed  committee  chairman 
to  formulate  a  questionnaire  to  be 
sent  to  broadcasters. 

Besides  Gove  and  Loyet,  attend- 
ing the  NAB  engineering  commit- 
tee meeting  were  F.  M.  Doolittle, 

WDRC;  W.  Lodge,  CBS;  J.  H. 
DeWitt  Jr.,  WSM;  K.  W.  Pyle, 
KFBI;  Earl  Cullum,  KFDM;  R. 
Morris  Pierce,  WGAR;  Jay  Tapp, 
KGER;  O.  B.  Hanson,  NBC;  R. 
Morris,  NBC;  Lynne  Smeby,  NAB. 

New  WHN  Plant 

NOW  UNDER  construction  in 
Rutherford,  N.  J.,  for  operation 
this  fall  is  the  50,000-watt  trans- 

mitter of  WHN,  New  York,  which 
will  cost  $250,000.  The  Western 
Electric  equipment  includes  two 
self-supporting  antennae,  each  400 
feet  high  with  a  680-foot  catwalk 
to  the  towers,  under  each  of  which 
will  be  120  radials.  The  transmit- 

ter will  be  equipped  with  an  auto- matic switch  to  throw  into  use  a 

special  emergency  5,000-watt  aux- 
iliary transmitter.  Construction  is 

being  handled  by  Hartenstein,  Zane 
Co. 
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Fish  in  Alaska 

FISHERMEN'S  PROGRAM,  a vital  service  to  fishermen  in  the 
Territory  of  Alaska,  presented  six 
nights  weekly,  has  started  its  fifth 
consecutive  year  on  KINY,  Juneau. 
Its  services  include  the  latest 
weather  reports  in  Alaska  and 
North  Pacific  points,  arrivals  and 
departures  of  fishing  vessels,  cur- 

rent fish  prices  at  principal  Alaska 
ports  as  well  as  Seattle,  schedules 
of  sailings  of  all  southbound  ves- 

sels capable  of  carrying  refriger- 
ated fish  and  other  timely  informa- 
tion of  interest  to  Alaska's  great- 

est industry,  fishing.  The  program 
also  includes  some  music. 

Local  Town  Meeting  of  Air 
LOCAL  CONTROVERSIAL  IS- 

SUES are  brought  up  for  discus- 
sion so  as  to  enlighten  the  average 

citizen  on  just  what  is  happening 
in  his  community  on  Anniston 
Town  Hall  Meeting,  on  WHMA. 
Each  week,  a  committee  made  up 
of  four  civic  workers  select  issues 
and  principal  speakers  for  the 
hour-long  program.  After  the 
speeches,  presenting  both  sides, 
local  citizenry  are  given  a  chance 
to  give  their  opinions  from  the 
floor. 

Names  &  News 
FOLLOWING  the  axiom  that 
"names  make  news",  a  new  feature 
is  currently  running  on  WGAR, 
Cleveland,  that  guarantees  to  every 
person  in  Cleveland  the  inclusion  of 
his  name  on  the  air.  Each  night,  on 
the  Music  in  the  Air  programs  a 
segment  of  25  names  from  the  city 
directory  is  read.  Names  are  taken 
in  alphabetical  sequence,  so  that 
listeners,  by  calculation  can  figure 
just  when  their  names  will  be  read. 

Guest  Vocalists 
PROGRAM  SINGER  auditioning 
guest  vocalists  is  the  pattern  char- 

acterizing the  new  series  of  pro- 
grams started  on  KYW,  Philadel- 

phia. Bonnie  Stuart,  program's  fea- tured vocalist,  auditions  guests 
vocalists  before  each  broadcast  with 
the  studio  audience  determining  the 
winner  through  the  applause 
meter.  Each  audition  winner  ap- 

pears on  the  succeeding  week's  pro- gram. i|:  ^  ^ 

Budding  Poets 
BUDDING  POETS  are  given  a 
chance  to  show  their  talents  as  well 
as  local  pride  on  Pet  Poem,  new 
feature  on  WCOA,  Pensacola,  Fla. 
Listeners  are  asked  to  send  in  an 
original  poem  about  anything  con- 

nected with  Pensacola — its  citizens, 
history,  opportunities,  etc.  The  bet- 

ter ones  are  singled  out,  read  over 
the  air  and  a  prize  is  awarded  by 
a  local  furniture  company. 

Children  of  Today 

SERIES  predicated  on  the  "Chil- 
dren's Charter",  which  was  pro- 

mulgated at  the  White  House  Con- 
ference on  Children  in  a  Democracy 

in  1940,  was  inaugurated  May  9 
with  the  title  Fitting  Your  Child 
to  Live  on  WCNW,  Brooklyn. 

Balloon  Quiz 
NOVEL  TWIST  to  the  sidewalk 
quiz  has  been  conceived  by  WSAZ, 
Huntington,  W.  Va.  The  idea  of 
the  program,  known  as  Kay's  Bal- loon Busters,  centers  around  a 
group  of  colored  balloons  inside  of 
which  questions  are  placed.  To  get 
the  question  sent  in  by  a  listener, 
the  contestant  breaks  the  balloon 
of  his  choice  with  a  sharply-pointed 
object.  Prizes  are  given. 

Poll  of  Opinion 
POLL  of  public  opinion  on  the  more 
important  news  developments 
abroad  and  in  the  nation  will  be 
taken  by  KMOX,  St.  Louis,  through 
its  man-on-the-street  broadcasts. 
Passers-by  will  be  interviewed,  en- 

abling listeners  to  determine  just 
what  the  average  citizen  thinks. 

Courteous  Driving  Awards 
A  WEEKLY  AWARD  for  the  most 
courteous  motor  act  of  the  week  is 
being  made  on  a  CFRB,  Toronto, 
program.  Listeners  are  asked  to 
write  in  what  they  consider  the 
most  courteous  act  of  a  motorist 
which  has  come  to  their  attention 
with  name  or  license  number  of 
motorist.  Listeners  are  paid  for 
stories  of  motoring  happenings  used 
on  the  program.  The  series  is  spon- 

sored by  R.  M.  Hollingshead  Co., 
Toronto. 

FETISH  POLISHED  OFF 

Saturday  Morning  Net  Series 
 Proves  a  Success  

WBYN,  N.  Y.  Studios 
WBYN,  new  fulltime  Brooklyn  sta- tion, has  opened  New  York  studios  at 
1.32  W.  43d  St.,  according  to  Griffith  B. 
Thompson,  WBYN  executive  vice- 
president,  with  Sidney  Walton,  pro- 
gi'am  director,  and  Bei'ne  W.  Wilkins, 
sales  manager,  in  charge  of  production 
and  commercial  activities  respectively. 
Temporary  Brooklyn  studios  and  Mr. 
Thompson's  office  about  May  19  move 
to  One  Nevins  St.  for  permanent  head- 

quarters. Foreign  language  programs 
will  originate  from  Brooklyn,  and 
Engish  programs  from  New  York 
studios. 

CONTINUING  to  explode  the  bug- 
aboo of  Saturday  morning  radio 

time,  NBC-Red  has  issued  a  book- 
let titled  "The  Fetish  that  Crawled 

Under  a  Rock" — the  story  of  Shi- 
nola's  success  in  capturing  an  audi- 

ence and  increasing  its  sales  with 
the  Lincoln  Highway  program  on 
Saturday  mornings. 

Furtive  fetishes  peer  from  the 

pages  as  the  booklet  relates  the  re- sults of  a  C.  E.  Hooper  survey  of 
29  cities,  using  the  responses  of 
312  verified  listeners  to  the  pro- 

gram. Shinola  received  65%  more 
mentions  among  this  group  than 
among  the  non-listeners,  49%  more 
mentions  from  listeners  than  the 
total  of  all  other  shoe  polish  brands, 
while  62%  of  the  families  listening 

reported  use  of  Shinola.  "So  Shin- 
ola followed  through,"  the  booklet 

states,  "and  polished  off  the  Satur- 

day Morning  Fetish." 

AFFILIATE  NBC 

MEMBER  TQ  N 

CLEAR  CHANNEL 

REPRESENTED  NATIONALLY 

BY  EDWARD  RETRY  6-  CO. 

U/OAl 

^and  that^s 

SPINA C  H : 

Rushed  by  special  trains  from  the 
sunny,  winter  fields  of  South  Texas, 

spinach  brings  lop  prices  in  markets 
of  the  snow-covered  North  and  East. 
Luscious  Texas  grapefruit  command  a 

premium  in  the  same  markets. 

Yet  spinach  and  grapefruit  are  only 
two  of  the  early  crops  which  pour  a 

stream  of  weahh  into  this  favored  sec- 
tion. Bermuda  onions,  cabbage  and 

other  vegetables  and  fruits  are  among 

the  big  money-makers. 

Money  means  buying  power  —  and, 
year  in  and  year  out,  WOAI  success- 

fully translates  the  immense  buying 

power  of  South  Texas  into  profitable 
sales  for  advertisers. 

San  Antonio 

50,000  WATTS 
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Day  at  Cape — At  Dealers'  Meeting — Movie  Tieup — 
Plug  for  BMI— Hats  and  Such 

NEW  HEIGHTS  in  promotion and  exploitation  of  radio  in 
community  areas  were 
reached  May  10  with  the 

staging  of  the  KMOX  (St.  Louis) 
— Cape  Girardeau  Day  celebration. 
Practically  every  live  local  and  net- 

work origination  with  station  talent 
was  moved  to  Cape  Girardeau  for 
the  day. 

More  than  18  hours  of  entertain- 
ment were  aired,  and  the  special 

activities  and  personal  appearances 
including  a  big  night  show  were 
largely  attended.  Campaign  an- 

nouncing the  event  covered  less 
than  three  weeks  during  which  pub- 

licity pictures,  advertisements  and 
announcements  were  featured.  Six- 

ty daily  and  weekly  papers  plus 
seven  radio  stations  in  the  area 
cooperated  to  give  publicity  to  the 
event,  climaxed  by  a  parade. 

Blue  Coverage 

NBC  has  received  so  many  calls  for 
its  new  Blue  Network  coverage 
maps,  which  are  still  at  the  print- 

ers', that  E.  P.  H.  James,  Blue 
sales  promotion  manager,  has  pre- 

pared a  small  framed  map  of  the 
United  States  covered  by  blue  net- 

ting, with  a  letter  stating  that  the 
"Blue  Network  covers  the  United 
States". ^  ^  ^ 

Rockford  Offers 

LISTENERS  to  WROK,  Rockford, 
111.,  are  told  how  to  Listen  &  Win 
in  an  afternoon  program  featuring 
contests  and  premium  offers  adver- 

tised on  the  station.  The  show  is 
heard  during  the  afternoon,  five 
days  a  week. 

Tire  Sports 

A  SEIBERLING  tire  dealers'  meet- 
ing was  held  May  7  in  Hotel  Gib- 
son by  WCKY,  Cincinnati,  where 

promotion  plans  for  the  Sports 
Final  program  of  Seiberling  were 
outlined.  During  the  meeting 
Sportscaster  Len  Riley  and  An- 

nouncer Jack  Foster  did  a  typical 
broadcast  and  addresses  were  pre- 

sented by  J.  P.  Seiberling,  presi- 
dent of  the  tire  company,  and  N.  E. 

Malone,  Seiberling  advertising 
manager.  A.  J.  Albers,  president  of 
Re-Go  Gasoline  &  Oil  Corp.,  new 
Cincinnati  distributor  of  Seiberling 
tires,  was  introduced  to  the  gath- ering. 

*      *  * 

Salute  to  Counties 
DIFFERENT  GEORGIA  counties 
are  being  honored  each  Saturday 
night  by  WSB,  Atlanta,  which  goes 
all  over  the  State  to  put  on  actual 
radio  shows  in  a  series  known  as 
Salute  to  Georgia  Counties.  Coun- 

ties are  taken  in  alphabetical  order, 
with  musicians  and  other  perform- 

ers appearing  on  the  show,  selected 
from  the  citizens  of  the  honored 
county.  Music,  singing  and  brief 
talks  by  the  prominent  citizens  of 
the  various  counties  together  with 
highlights  of  importance  about  the 
counties  and  their  chief  towns 
round  out  the  program. 

For  Film  Release 
RADIO  and  films  neatly  dovetailed 
in  the  local  campaign  promoting 

20th  Century  Fox's  Hollywood  re- 
lease on  May  14  of  "The  Great 

American  Broadcast".  Loew's  State 
and  Grauman's  Chinese  theatres, 
one  week  prior  to  the  show's  open- 

ing sponsored  recordings  from  the 
film  on  four  local  stations,  KFVD, 
KIEV,  KRKD,  as  well  as  KFWB. 
Purchase  of  time  by  outside  thea- 

tres on  the  latter  station,  owned 
and  operated  by  Warner  Bros. 
Broadcasting  Corp.,  Hollywood, 
subsidiary  of  Warner  Bros.  Studios, 
that  city,  sets  a  precedent  for  such 
a  transaction.  In  addition,  displays 
in  the  two  theatre  foyers  depicting 
entire  history  of  broadcasting  were 
installed  by  CBS  and  NBC. ■fl      ̂   ^ 

Show  for  Dealers 

AN  HOUR-AND-A-HALF  of  com- 
plete entertainment  was  supplied 

delegates  to  the  Mid-Continent 
Petroleum  Co.'s  Southern  Illinois sales  convention  at  Herrin,  111., 
May  1,  by  WJPF.  The  station 
erected  a  complete  studio  in  Legion 
Hall,  scene  of  the  convention  in- 

cluding two  studios  and  a  control 
room,  and  for  the  full  IV2  hour 
while  the  show  was  remoted  from 
the  station,  dealers  were  allowed 
to  go  "backstage"  in  a  radio  sta- tion. With  special  lighting  effects, 
the  show  was  carried  off  in  the 
studios  complete  with  spots  and 
even  a  Defense  Savings  Bond  plug. 

Trips  for  Citizens 
WCKY,  Cincinnati,  as  a  contribu- 

tion to  patriotic  thought  offered  a 
free  all-expense  trip  via  American 
Airlines  to  Washington  as  a  prize 
in  a  local  contest  to  promote  Young 
Citizens  Week  May  12-18.  Contest, 
limited  to  youths  between  21  and 
30  years  of  age,  was  conducted  by 
Helen  Rees  on  her  morning  Home 
Makers  program.  Contestants  were 
required  to  complete  in  50  words  or 
less  the  statement,  "Accepting  my responsibilities  as  a  true  American 
citizen,  I  must  .  .  ." 

BMI  Hits  and  Their  Composers 
BMI  HITS  and  near  hits  and  their 
creators  will  feature  a  new  pro- 

gram sponsored  by  the  Canadian Government  over  the  facilities  of 
CBS.  The  broadcast,  which  will  be- 

gin in  the  fall  and  run  for  a  year, will  present  the  news  behind  the 
song.  The  story  of  how  the  song 
came  to  be  written  and  interesting incidents  from  the  lives  of  the  com- 

posers will  be  included  as  well  as 
letters  of  greeting  from  the  com- 

posers to  the  Canadian  audience. 

Better  Business  Relations 
WITH  ITS  purpose  the  better  rela- 

tion between  consumer  and  the  busi- 
nessman, KRE,  Berkeley,  Cal.,  has 

started  a  program,  entitled:  Do 
You  Know  Hotv  to  Buy?  Prominent 
business  leaders,  both  in  merchan- 

dising and  manufacturing  are  in- 
terviewed during  the  series,  which 

IS  presented  under  the  auspices  of the  California  Home  Economics Assn. 

WLW  at  Convention 

WLW,  Cincinnati,  has  been  given 
credit  for  a  large  part  of  the  suc- 

cess of  the  11th  annual  convention 
of  the  Indiana  Assn.  of  Retail  Gro- 

cers &  Meat  Dealers  during  which 
the  station  provided  entertainment, 

contests,  etc.  Climax  of  WLW's  ac- tivities was  reached  at  a  banquet 
on  the  closing  day  of  the  three-day 
convention  when  hundreds  of  bal- 

loons bearing  the  message  "WLW Has  More  Listeners  in  Indiana 

Than  Any  Other  Station",  were used  to  decorate  the  banquet  hall. 
Paper  hats  carrying  a  printed 
greeting  from  the  station  were 
passed  out  to  each  one  attending, 
by  two  pretty  WLW  hostesses.  On 
the  opening  night  WLW  conducted 
a  "Find  Your  Double"  contest  in 
which  Crosley  radios  were  given  as 
prizes;  from  a  stage  at  the  end  of 
the  dining  room  the  station  pre- 

sented a  show  featuring  outstand- 
ing radio  personalities.  Book 

matches  bearing  the  message  of 
WLW's  Indiana  coverage  were  also 
given  out  during  the  session. 

^  ^  ^ 

News  Quiz 
FEATURING  review  of  the  news 
in  quiz  style.  Who,  What,  Where 
&  Why?  was  inaugurated  May  12 
on  the  CBS  Pacific  Coast  network. 
Contestants,  chosen  from  the  stu- 

dio audience  through  use  of  num- 
bered ticket  stubs,  are  questioned 

on  recent  news  stories  and  must 
tell  the  who,  what,  where  and  why 
of  the  query.  Each  contestant  is 
given  $3  at  start  of  program,  de- 

pletion of  which  depends  upon  ac- 
curacy of  his  answer.  Program  also 

includes  audience  participation  in 
topical  questions. 

*  *  * 

Dubuque  Supplement 
KDTH,  Dubuque,  la.,  on  May  4,  the 
day  it  made  its  bow,  had  a  12-page 
supplement  in  the  Dubuque  Tele- graph-Herald containing  pictures 
of  transmitter,  studios,  personal 
and  MBS  features,  as  well  as 
stories  concerning  every  phase  of 
its  equipment,  schedules  and  oper- ation. Ken  Gordon  is  manager. 

*  *  * 

Pages  for  Power 
WHBQ,  Memphis,  upon  increasing 
its  power  from  100  to  250  watts, 
had  a  four-page  section  in  The 
Press-Scimitar  devoted  to  pictures 
and  stories  of  its  staff  and  equip- 

ment. E.  A.  (Bob)  Alburty  is  man- 
ager of  WHBQ. 

BROCHURES 

NBC-Blue — Blue  -  and  -  white  folder 
•'This  Is  Your  Dish,"  showing  adver- 

tisers the  "a  la  carte"  costs  and  the 
"blue  plate"  discounts  available  when 
tlicy  use  the  Blue  Network. 

WCKY,  Cincinnati— Yellow  booklet 
offering  .Jimmy  Scribner's  Johnson 
Family,  with  largo  established  audi- ence, for  sijonsorship. 
AP — Pictorial  booklet  showing  AP 
coverage,  availal)le  to  radio  through 
its  subsidiary,  Press  Association  Inc. 
CBS — Booklet,  blue  on  white,  telling 
the  story  of  technical  advances  of  CBS 
in  the  past  nine  months. 

WWNC,  Asheville,  N.  C— Single-sheet table  giving  station  market  data. 

KLZ,  Denver — Promotion  piece  of four  pages. 

OVERTIME  MEANS  TfME  AND  A  HALF 

Cincinnati  produces  the  machines  that  produce  the  armaments 

for  ALL  Democracy.  It's  the  machine  tool  center  of  the 

world.  Woriters  are  putting  in  overtime  for  defense— and  that 

means  time  and  a  half  in  pay  for  thousands.  A  boost  in 

buying  power  which  makes  the  Winged  Plug's  maritet  in 
Greater  Cincinnati  GREATER  than  ever! 

NBC  RED  AND  BLUE  — 5,000  WATTS  NIGHT  AND  DAY 

WSAI 
CINCINNATI'S 
OWN  STATION 

REPRESENTED     BY     INTERNATIONAL     RADIO  SALES- 
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THERE  is  a  grciiter  demaud  for 
Polish  music  than  for  that  of  any 
other  foreign  nation,  BMI  reports  fol- 

lowing a  survey  of  requests  received  by 
member  stations.  Italian  music  is  the 
second  most  popular,  followed  by  Cu- 

ban, Latin  American,  Scandinavian 
and  Hungarian.  BMI  has  just  closed 
a  contract  with  Edward  and  Louis 
Rossi,  New  York,  for  some  Italian 
music  and  is  now  negotiating  for  other 
foreign  catalogs,  notably  Polish,  to 
augment  the  present  BMI  supply  of 
foreign  tunes. 

WJBK,  Detroit,  without  benefit  of  a 
large  national  client  has  sold  out  all 
its  newscasts,  Ki  five-minute  and  three 
(]uarter-h()ur  periods  daily.  Latest 
sponsor  is  Crawford  Clothes  of  New 
York,  taking  four  newscasts  daily. 

RADIO  ACTIVITY  will  play  part  in 
the  newly-formed  Woman's  Service Center,  which  will  offer  services  and 
guidance  on  virtually  every  phase  of 
the  home  and  open  new  frontiers  in 
homemaking.  The  Center,  which  will 
headquarter  in  Chicago,  plans  its  own 
l)roadcasting  studio,  while  more  defi- 
inite  plans  call  for  a  daily  half-hour 
homemakers'  program  on  WENR,  Chi- cago, bringing  to  feminine  audiences 
authoritative  information  on  widely 
varied  problems  of  the  home. 

WBAL,  Baltimore,  in  refurnishing  its 
studios,  is  benefiting  the  men  in  the 
IToth  Infantry,  now  in  training  at 
Fort  Geo.  G.  Meade.  In  keeping  with 
the  enlarging  of  the  station  to  50,000 
watts,  it  is  buying  new  furniture  for 
its  reception  room  and  studios,  and 
has  given  the  furnishings  now  in  use 
to  the  former  "Dandy  Eifth"  to  help 
equip  the  regiment's  18  company  rec- reational rooms. 

KROD,  El  Paso,  in  an  exclusive  fea- 
ture, recently  broadcast  the  finals  in 

the  district  spelling  bee  sponsored  by 
the  El  Faso  Herald-Post.  The  program 
was  remoted  from  a  downtown  audi- 

torium. Winner  of  the  contest  will 
compete  in  Washington  with  entrants 
from  all  over  the  country. 

KDKA,  Pittsburgh,  as  a  special  serv- ice to  farmers  has  established  an  early 
morning  farm  program,  the  KDKA 
Farm  Hour,  and  has  named  Donald  G. 
Lercli  Jr.,  a  graduate  in  agronomy 
from  Peuu  State  College  and  at  pres- 

ent employed  with  the  U.  S.  Soil  Con- servation Service,  to  be  farm  editor  of 
the  station.  The  usual  farm  formula 
of  latest  market  prices  and  reports, 
practical  suggestion  on  farming,  world- wide news  and  a  musical  background, 
will  be  followed. 

KRNT,  Des  Moines,  and  WMT,  Cedar 
Rapids,  la.,  will  broadcast  all  the  U 
of  Iowa's  football  games  next  season 
under  sponsorship  of  the  Iowa  Dairy 
Industries.  Gene  Shumate  sportscaster 
of  KRNT  will  give  the  play-by-play. 

KLZ,  Denver,  has  debuted  a  new  show 
slanted  toward  the  younger  audience. 
Titled  Uncle  Charlie's  Junior  Genius, 
program  features  a  board  of  four 
"junior  geniuses",  all  under  15  years 
of  age,  who  attempt  to  answer  ques- tions sent  in  by  listeners  also  under 
that  age  limit.  If  a  question  is  un- 

answered by  the  embi-yo  experts,  the 
sender  gets  a  doUar. 

AS  THE  Chicago  racing  season  moves 
from  Sportsman  Park  to  Lincoln 
Fields  May  19,  WIND,  Gary,  Ind., 
will  broadcast  the  eight  daily  races 
direct  from  the  Crete,  111.  track.  The 
sea.son  runs  until  June  2. 

WMEX,  Boston,  has  issued  Postal 
Savings  Stamps  Albums  with  a  25c 
stamp  afiixed  to  each  to  its  entire  staff. 
Presentation  was  made  May  12  by  Wil- 

liam S.  Pote,  commercial  manager.  The 
albums  carried  the  notations  that  as 
fast  as  the  book  is  filled  and  exchanged 
for  a  dcf(,'nse  bond,  WMEX  will  issue 
a  similar  album  with  another  stamp. 

WATCHING  his  young  son,  Billy, 
draw  a  bead  is  Bill  Kostka,  man- 

ager of  the  NBC  Press  Division. 
Bill  is  an  outdoor  sportsman  from 
way  back.  The  rustic  scene  lends  a 
fitting  background  for  the  open-air 
cavortings  that  he  is  so  fond  of. 

IN  COOPERATION  with  NBC, 
Miles  Labs.,  Elkhart,  Ind.  (Alka- 
Seltzer),  sponsors  of  Quiz  Kids,  and 
with  assistance  of  the  Treasury  De- 

partment and  other  Government  au- thorities, a  special  Quiz  Kids  program 
is  being  recorded  to  carry  the  savings 
bond  and  stamp  message  to  all  school 
children  throughout  the  United  States. 
Transcriptions  will  be  available  to 
every  school  in  the  nation  which  has 
facilities  to  use  it.  In  addition,  plans 
are  being  made  for  several  of  the 
Quiz  Kids'  programs  to  be  broadcast 
this  summer  from  various  Army  can- tonments. 

WBAP,  Fort  Worth,  and  the  Texas 
Quality  Network,  in  a  recent  survey 
found  that  out  of  3,073  schools  using 
classroom  radios,  2,765  were  regular 
listeners  to  the  Texas  School  of  the 
Air  series.  Survey  conducted  by  the 
Texas  State  Dept.  of  Education  in 
5,000  schools  to  determine  the  number 
and  types  of  schools  actually  listening 
to  the  program  also  revealed  that  two 
of  every  three  Texas  schools  have 
classroom  radio  equipment  and  more 
than  50%  of  all  Texas  schools  were 
users  of  the  1941  School  of  the  Air 
series.  This  represents  about  500,000 
pupils  and  20,000  teachers. 

ON  THE  AIR  only  a  month  George's Coffee  Cluh  on  WMVA,  Martinsville, 
Va.,  has  proved  one  of  the  most  suc- 

cessful mail  pullers  in  the  history  of 
the  station.  A  theme  song,  "The  Java 
Jive",  played  only  in  part,  was  in- 

augurated. Mail  began  rolling  in  re- 
questing the  song  to  be  played  through. 

George's  Super  Market  &  Grocery undertook  to  sponsor  the  program 
which  originally  was  a  sustainer  to 
plug  its  Town  Talk  coffee.  Mail  keeps 
flowing  in  at  such  a  pace  that  only  a 
few  can  be  played,  though  all  are 
acknowledged.  Program  consists  of 
popular  music. 

WCCO,  Minneapolis,  capitalizing  on 
the  experience  of  forest  rangers  and 
game  wardens  throughout  the  State, 
is  presenting  a  new  series  in  coopera- 

tion with  the  Minnesota  State  De- 
partment of  Conservation.  Program 

consists  of  interviews  with  the  rangers 
and  game  wardens  from  all  points  in 
the  state  and  will  be  broadcast  each 
Friday  until  Sept.  19. 

WTAG,  Worcester,  Mass.,  as  educa- 
tional and  goodwill  promotion,  is  lend- 

ing a  film  based  on  the  expansion  of 
radio  and  the  advent  of  FM  to  local 
schools,  clubs  and  civic  organizations. 
Role  of  WTAG  in  central  New  Eng- land radio  is  also  illustrated. 

Special  award 

for  nearly  causing 

a  riot 

M  AYBE  we  should  say  a  series  of  near  riots.  For  that's  why  KGO- 

KPO  jointly  won  Billboard  Magazine's  Fourth  Annual  Award 
for  the  nation's  outstanding  radio  exploitation  job  of  the  year 
(and  for  the  second  consecutive  time).  How?  With  a  gigantic 

civic  promotion  idea  that  literally  became  a  parade  of  events. 

And  set  a  new  high  in  radio  station  promotion,  and  radio-news- 

paper cooperation. 
Along  the  way  the  spectators  were  treated  to  many  brilliant 

events:  The  KGO-KPO  San  Francisco  Chronicle  election  party; 

the  KGO-KPO  San  Francisco  News  promotion  of  the  Golden 

Gate  International  Exposition;  the  KGO-KPO  San  Francisco 

Call-Bulletin  Christmas  party;  the  gigantic  KGO-KPO  San  Fran- 
cisco Chronicle  Diamond  Jubilee  celebration  which  jammed  40,- 

000  people  into  Civic  Auditorium,  and  many  more. 

So  now,  more  than  ever  before,  KGO  and  KPO  are  important 

to  Northern  Californians.  Important  enough  to  give  advertisers 

a  remarkable  personal  relationship  between  listeners  and  sta- 

tions that  gets  action  —  action  that  bring  out  crowds  —  action 
that  moves  merchandise.  It  took  a  series  of  near  riots  to  prove  it. 

KGO-KPO 

Represented  Nationally  by  NBC  Spot  Sales  Offices:  New  York,  Chicago, 
San  Francisco,  Boston,  Denver,  Cleveland,  Washington,  Hollywood. 

BROADCASTING  •  Broadcast  Advertising May  19,  1941  •  Page  33 



Swing  Is  Honored 

As  Commentator  at 

Women'sLuncheon 
FCC  Report  Is  Condemned  at 
Annual  Session  of  WNRC 

CHANGING  ITS  FORMULA  from 
previous  years,  in  which  radio  was 
its  sole  concern  and  when  awards 
were  made  for  the  best  programs 
in  each  classification,  the  Women's National  Radio  Committee  in  its 
nationwide  poll  this  year  consid- 

ered "only  those  programs  which  in 
one  way  or  another  help  to  safe- 

guard our  essential  freedoms." 
Awards,  announced  at  the  group's 

annual  luncheon.  May  13  at  the 
Astor  Hotel,  New  York,  went  to  the 
commentator,  the  radio  forum,  the 
educational  program  and  the  mis- 

cellaneous program  adjudged  "to 
further  most  effectively  the  inter- 

ests of  democracy". 
Raymond  Gram  Swing,  MBS  for- 

eign news  analyst,  received  the 
award  for  commentators,  winning 
first  place  by  the  narrow  margin 
of  11  votes  over  NBC's  H.  V.  Kal- 
tenborn.  Other  high-ranking  com- 

mentators were  Dorothy  Thomp- 
son, Lowell  Thomas  and  Elmer 

Davis. 
Forum  Award 

The  oldest  radio  forum,  NBC's 
University  of  Chicago  Round  Table, 
received  first  honors  in  this  class 
by  an  even  slighter  margin,  head- 

ing out  its  nearest  competitor, 
America's  Town  Meeting  of  the 
Air,  also  on  NBC,  by  a  single  vote. 
Mutual's  American  Forum  of  the 
Air  and  People's  Platform  on  CBS 
were  other  popular  programs  in 
this  group. 

As  "best  educational  program 
with  a  democracy  theme"  the  poll 
gave  top  honors  to  Headlines  & 
Bylines,  a  CBS  series,  with  another 
CBS  program,  American  School  of 
the  Air  second  by  only  two  votes. 

NBC's  Fm  an  American,  featur- 
ing foreign  born  citizens  who  have 

won  distinction  in  this  country,  won 
the  award  in  the  classification  of 
"miscellaneous  programs  promoting 
democracy". 

Special  local  awards  for  New 
York  City  went  to  Americana  Quiz 
on  WMCA,  America  Speaks  on 
WNYC,  and  Ethical  Side  of  the 
News  on  WQXR.  Two  programs 
broadcast  under  the  auspices  of  the 
Council  for  Democracy,  We  Live 
Again,  broadcast  Easter  Sunday  on 
NBC-Blue,  and  Speaking  of  Lib- 

erty, current  series  on  NBC-Red, 
were  mentioned  as  arousing  en- 

thusiastic committee  reports,  al- 
though introduced  too  late  for  in- 

clusion in  the  ballots. 
The  group  presented  medals  to 

four  individuals  whom  the  commit- 
tee felt  had  made  significant  con- 

tributions toward  the  preservation 
of  democracy.  These  were:  Mrs. 
Franklin  D.  Roosevelt,  for  her 
"services  to  youth  and  her  sym- 

pathy with  the  problems  of  the  dis- 
advantaged;" Mrs.  J.  Borden  Har- 

riman,  former  American  Minister 

to  Norway,  for  her  "lifelong  devo- 

THE  GREAT  ABOUNDED  as  NBC  feted  Jack  Benny  in  Los  Angeles 

May  9  on  his  tenth  anniversary  in  radio.  Among  participants  were 
(above,  1  to  r)  Tom  Harrington,  radio  v-p  of  Young  &  Rubicam;  L.  N. 
Brockway,  Y  &  R  vice-president;  Charles  G.  Mortimer,  General  Foods 
v-p;  Colby  M.  Chester,  General  Foods  board  chairman;  Clay  Morgan, 
assistant  to  Niles  Trammell,  NBC  president.  At  the  head  table  (below), 
amidst  laughter,  were  the  guest  of  honor;  Mr.  Trammell;  Mrs.  Benny 
(Mary  Livingstone);  Rudy  Vallee,  m.  c.  of  the  Sealtest  program  on  NBC 
and  toastmaster  of  the  party;  Don  Oilman,  NBC  western  division  v-p. 

tion  and  practical  service  to  demo- 
cratic ideals;  Raymond  Massey, 

star  of  stage,  screen  and  radio,  for 
his  three-dimensional  portrayal  of 
Abraham  Lincoln;  Lily  Pons,  opera 

star,  for  her  "generous  contribu- 
tions of  time  and  talent  to  the  serv- 

ice of  the  stricken  democracies." Awards  were  presented  by  Mme. 
Yolanda  Mero-Irion,  chairman  of 
WNRC,  who,  in  speaking  of  the 
need  for  safeguarding  the  essential 

freedoms,  denounced  the  "recent 
arbitrary  ruling"  of  the  FCC  on 
network  operations,  calling  it  "es- 

sential" that  radio  be  "free  from 
governmental  coercion,  with  no 
curb  upon  either  the  quality  or 
quantity  of  the  material  which  goes 

out  over  the  air." 
She  continued:  "To  my  mind  any 

attempt  to  set  a  limitation  upon  the 
expansion  of  these  networks,  which 
are  in  this  troubled  time  the  prin- 

ciple medium  through  which  we 
make  ourselves  conversant  with  the 
course  of  human  history,  is  a  dan- 

gerous infringement  of  free  enter- 
prise and  a  contraversion  of  those 

very  democratic  principles  to  which 
we  so  loudly  proclaim  our  devotion. 
I  warn  you  that  such  an  infringe- 

ment is  likely  to  be  followed  by 

other  infringements  even  more  in- 
timately affecting  your  life  and 

mine." 

Among  speakers  emphasizing  the 
democracy  theme  were  David  Sar- 
noff,  president  of  RCA;  William  S. 
Paley,  president  of  CBS;  Mrs. 

Lytle  Hull,  chairman  of  Radio  Lis- teners Guild,  a  WNRC  auxiliary; 
John  Gunther,  author  and  NBC 
commentator;  Dr.  Antonio  Gon- 

zalez, CBS  assistant  director  of 
Latin  American  relations;  Mr. 

Swing,  Mr.  Massey  and  Mrs.  Har- 
riman.  Telegrams  were  read  from 
Alfred  J.  McCosker,  MBS  board 
chairman,  Mrs.  Roosevelt  and  Miss 
Pons,  who  were  unable  to  attend 
the  luncheon  in  person. 

Powell  Honored 

FIRST  radio  executive  in 
Florida  to  be  inducted  into 
Sigma  Delta  Chi,  national 
honorary  and  professional 
journalism  fraternity  was 
Maj.  Garland  W.  Powell,  di- rector of  WRUF,  Gainesville, 
Fla.  Originally  it  was 
planned  to  initiate  Maj.  Pow- ell along  with  a  group  of 
prominent  newspaper  pub- 

lishers meeting  at  the  Na- 
tional Editorial  Assn.  conven- 

tion held  in  Jacksonville,  Fla., 
in  April,  but  when  he  was  un- able to  attend  the  convention 
a  special  initiation  was  con- 

ducted by  the  U  of  Florida 
chapter  of  Sigma  Delta  Chi 
in  Gainesville. 

News  Series  Extended 
AMERICAN  CHICLE  Co.,  Long 
Island  City  (Beeman's  gum),  on 
May  16  extended  for  four  weeks 
Drama  Behind  the  News  on  58 
NBC-Blue  stations  Monday,  Wed- 

nesday, Friday,  5:30-5:45  p.m.,  re- 
peat, 6:30-6:45  p.m.,  and  on  12  Pa- 

cific Blue  stations,  Monday,  Tues- 
day, Friday,  8:30-8:45  p.m.  Agen- 
cy: Badger,  Browning  &  Hersey, 

N.  Y. 

Trade  Group's  Spots 
CANADIAN  INSTITUTE  of 
Plumbing  &  Heating,  Montreal, 
has  started  dramatized  spot  an- 

nouncements on  CHNS,  Halifax; 
CHSJ,  St.  John,  N.  B.;  CHRC, 
Quebec;  CFCF  and  CKAC,  Mon- 

treal; CKCO,  Ottawa;  CFRB,  To- 
ronto; CFPL,  London,  Ont.,; 

CKLW,  Windsor,  Ont.;  CKY,  Win- 
nipeg; CKCK,  Reg  in  a,  Sask.; 

CFQC,  Saskatoon;  CFCN,  Cal- 
gary, Alta. ;  CJCA,  Edmonton, 

Alta. ;  CJOR,  Vancouver.  Account 
was  placed  by  McConnell  Eastman 
Co.,  Montreal. 

National  Religious  Code 

For  Guidance  of  Church 

And  Radio  Is  Proposed 
FORMULATION  of  a  national 
code  for  religious  broadcasting  to 
provide  religious  groups  and  broad- 

casters with  "minimum  standards" 
for  religious  programs  will  be  un- dertaken during  the  coming  year 
by  the  National  Conference  of 
Christians  and  Jews. 
A  proposal  unanimously  sup- 

ported by  participants  in  the  re- ligious work-group  sessions  during the  12th  Institute  for  Education  by 
Radio  in  Columbus,  May  5-6,  that 
the  NCCJ  undertake  the  explora- 

tory work  necessary  for  the  devel- 
opment of  the  code,  has  been  ap- 

proved by  the  organization. 
A  working  committee  will  be  es- tablished under  the  chairmanship 

of  James  H.  Scull,  in  charge  of 
radio  for  the  National  Conference, 
which  will  send  out  questionnaires 
to  representative  religious  groups 
to  ascertain  their  views  and  sug- 

gestions for  the  "standards"  to  be 
incorporated  in  the  code.  An  analy- 

sis of  the  material  will  be  presented 
at  the  next  Institute  for  Education 
by  Radio,  sponsored  by  Ohio  State 

U. 

During  the  recent  Columbus  ses- sions attention  was  brought  by  the 
religious  group  to  the  seeming  in- 

adequacy of  the  NAB  code  in  cover- 
ing religious  broadcasting.  The 

NCCJ  intends  to  cover  in  its  code 
the  questions  of  whether  religious 
time  should  be  paid  for  and  if  so 
under  what  conditions;  whether  re- 

ligious programs  should  be  used 
to  solicit  funds;  and  the  funda- 

mental relationship  between  the 
broadcasters  and  religious  groups 
among  other  things. 

The  meetings  also  pointed  out 
the  valuable  use  to  which  transcrip- 

tions could  be  put  in  religious 
broadcasting  and  that  programs 
of  a  dramatic  type  could  supple- 

ment the  sermon  type  of  program. 
Commercial  sponsorship  of  re- 

ligious programs,  it  was  further 
asserted,  was  acceptable  if  the  ad- 

vertising was  in  good  taste  and  not 
conflicting  to  religious  teachings. 
The  group  decided  that  while 

broadcasters  had  an  obligation  to 
furnish  educational  and  religious 
needs  of  the  communities  by  a  free 
and  fair  representation  of  religion 
in  their  programs,  the  primary  re- 

sponsibility for  the  developing  and 
producing  of  the  programs  rested with  the  religious  groups. 

During  the  sessions  reports  were 
given  on  the  status  and  scope  of 
programs  in  the  Protestant,  Cath- olic and  Jewish  fields,  as  well  as 
programs  of  a  strictly  interfaith nature. 

Bookhouse  Series 

BOOKHOUSE  FOR  CHILDREN, 

Chicago  (My  Bookhouse,  children's series),  on  May  5  started  thrice- 
weekly  participations  in  The  Wom- an's Page  of  the  Air,  featuring 
Adelaide  Hawley,  on  WABC,  New 
York.  Contract  is  for  13  weeks. 
Agency  is  Presba,  Fellers  &  Presba, Chicago. 

Match  King  Test 

MATCH  KING  Inc.,  Chicago  (ciga- 
rette lighter) ,  on  May  19  started 

a  two-week  test  campaign  of  14- 
weekly  spot  announcements  on 
WLW,  Cincinnati.  Agency  is  Henry 
J.  Handelsman  Jr.  Inc.,  Chicago. 
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Dealers,  too,  know^ 

what  the  score  is! 

i 
4  Out  of  5  Dealers  Prefer  WHY! 

•  The  men  behind  Oklahoma's  retail  counters  follow  the  game  play  by play,  inning  by  inning.  They  always  know  the  score,  how  WKY  stands  in 
the  listening  preference  of  their  customers. 

It's  WKY  3  to  1  with  Oklahoma  City  daytime  listeners  by  a  recent Ross  Federal  survey.  And  dealers  see  this  decisive  preference  translated 
into  movement  of  merchandise  across  their  counters,  into  dollars  and  cents 
in  their  tills.  They  know  that  things  happen  when  WKY  is  at  bat  for  them. 

So  when  the  choice  is  put  to  Oklahoma  dealers,  as  has  been  done 
frequently  by  drug  jobbers,  electric  appliance  distributors  and  a  stock  feed 
manufacturer,  4  out  of  5  unhesitatingly  choose  WKY.  If  it's  listeners  you 
want  to  reach  in  Oklahoma,  if  it's  dealers  you  want  to  please,  it's  WKY 
you  want  in  your  selling  line-up. 

Owned  and  Opkratu  by  The  Oklahoma 
Publishing  Co.  -  Thc  Oklahoman  U  Times 
THK  FaMMBB-STOCXMAN  -  KVOR,  COLOKADO 
Sprinos      KLZ,  Dbnvks  (AHil.Mtmi 

Rkprkkntes  by 
Tmi  Katx  Ao«Ncr.  Inc. 





cold  reception 

I5r-r-r-r-r  sounds  good  to  Mr.  Polar  Bear  but  not  to  Mr.  Advertiser.  A  cold 

reception  to  an  advertiser's  message  rubs  his  fur  the  wrong  way.  Advertis- 

ers have  been  pleasantly  surprised  upon  learning  how  warmly  their  message 

had  been  received  on  KXOK.  As  an  example,  one  advertiser,  after  a  series 

of  announcements  watched  samples  of  his  product  go  tumbling  from  their 

shelves  and  go  rollicking  into  homes  in  18  states.  KXOK  penetrates  four 

states  in  its  primary  area  alone  which  contains  more  than  3,500,000  people 

who  make  an  annual  retail  expenditure  of  $826,490,000.00.  For  bigger  divi- 

dends on  your  advertising  investment,  let  KXOK  carry  part  of  your  load  in 

the  rich  Mid-Mississippi  Valley  Market. 

♦ 

NBC  BASIC  BLUE  STATION  •  ST.  LOUIS,  MO. 

630  KC.  5000  WATTS  DAY  AND  NIGHT 

Affiliated  With  KFRU,  Columbia.  Mo. 

Represented  by  Weed  and  Co.,  New  York,  Chicago,  Detroit,  San  Francisco 

OWNED  AND  OPERATED  BY  THE  ST.  LOUIS  STAR-TIMES 



50,000  WAm 

CINCINNATI  I 

POWER. 

;  any  l  u nl 

for  more  informatjon  about" 
WCKY,  one  of  th- 
CBS  50^  watt  6Ui 

SET  UP  in  what  is  considered  the  "best  floor  display  spot  in  the  world," 
where  it  is  seen  by  more  than  60,000  persons  weekly,  is  the  Swift  &  Co. 
display  promoting  its  products  and  the  NBC  Breakfast  Club,  on  which 
it  sponsors  quarter-hours  thrice-weekly.  Here  are  (1  to  r)  E.  C.  Carlson, 
sales  promotion  manager,  and  H.  C.  Kopf,  general  manager,  of  the  NBC 
Central  Division;  Mabel  Anderson  of  the  home  economics  staff  of  Swift 
&  Co.;  Don  McNeill,  m.c.  of  the  Breakfast  Club;  E.  T.  Swearingen,  in 
charge  of  the  Premium  Ham  and  Bacon  division  of  Swift  &  Co.;  R.  L. 
Redhelfer,  president  of  the  Merchandise  National  Bank,  in  whose  lobby 
the  display  is  set.  The  bank  is  on  the  ground  floor  of  the  Merchandise 
Mart,  Chicago,  which  also  houses  the  NBC  studios. 

ON  BEHALF  OF  MERCHANDISING 

Advertiser  Aided  at  Slight  Cost,  and  Station, 

 Too,  Benefits  From  Promotion  EflForts  
EDITOR  Broadcasting: 

Merchandising  embraces  all  and 
any  eff^orts,  personal  or  mechanical, 
to  sell  any  commodity.  It  is  pack- 

aging, displaying,  labeling,  and 
distributing  from  the  manufactur- 

er's point  of  view.  To  advertising 
media  it  signifies  any  action  which 
tends  to  eff^ect  the  sale  of  the  prod- uct. That  includes  newspapers, 
handbills,  radio,  billboards,  maga- 

zines or  any  other  advertising  me- dium. 
Two  Conceptions 

These  two  conceptions  of  mer- 
chandising— by  the  advertiser  and 

by  media — must  be  synchronized. 
The  present  flagrant  usage  of  the 
word  merchandising  is  abused  be- 

cause advertiser  and  media  fail  to 
cooperate.  Only  through  coopera- 

tion does  merchandising  become  an 
actuality  and  not  an  intangible, 
nebulous  quantity. 

Let's  look  the  facts  squarely  in 
the  face:  Do  newspapers  merchan- 

dise for  spacebuyers?  Yes.  They 
give  the  advertiser  several  pictures 
and  runners.  What  advertising  me- 

dium is  radio's  biggest  competitor? 
Newspapers.  In  every  classification 
of  sales  there  is  competition;  from 
selling  nails  to  canned  turnips.  This 

COVERT 
360  N.MICHIGAN  AVE.CHICAGO 

merchandising,  which  is  receiving 
so  much  attention,  is  nothing  more 
than  a  competitive  sales  angle. 

Here  at  WGKV  we  have  used 
merchandising  as  a  sales  tool.  In 
ratio  to  the  extra  station  revenue 
our  merchandising  has  produced, 
the  expense  is  infinitestimal.  Yet, 
at  the  same  time,  the  advertiser 
gets  thousands  of  valuable  "extra 
impressions"  which  result  in  in- creased consumer  sales.  This  sales 
response  creates  the  normal 
healthy  advertiser-media  relation- ship. 

I  do  not  think  any  of  us  in  radio 
could  be  duped  into  believing  that 
any  one  advertising  medium,  alone, 
can  successfully  sell  goods.  Nor 
have  we  found  the  advertiser  so 
dictatorial  as  to  demand  exorbitant 
merchandising  aids  from  radio  sta- tions. 
We  do  know  from  personal  ex- 

perience that  our  merchandising 
service  has  been  useful  in  stimulat- 

ing sales  for  our  accounts.  And, 
because  of  this  additional  sales  ac- 

tivity, almost  without  exception, 
these  clients  have  renewed  con- tracts. 

We  do  not  feel  that  we  are  being 
taken  advantage  of  by  the  adver- 

tiser. We  believe  it  is  our  purpose 
to  sell  as  much  goods  as  is  possible 
to  sell  for  our  advertisers.  This 
merchandising  service  we  offer 
them  is  part  and  parcel  of  our efforts. 

No  advertising  campaign  could 
be  successful  in  any  territory  with- 

out a  balanced  advertising  set-up, 
plus  promotional  and  merchandis- 

ing help.  That  is,  without  point  of 
sale  and  allied  advertising,  no  man- 

ufacturer will  introduce  additional 
advertising  in  a  given  sales  area. 
Because,  naturally,  there  is  no  con- 

sumer demand,  nor  distribution  for 
his  product. 
We  offer  advertisers  our  three- 

way  merchandising  plan,  which,  in 
a  manner  of  speaking,  gives  him 

I 

Interior's  Radio  Branch 
Survives   House  Attack 
AN  UNSUCCESSFUL  attempt  to 
eliminate  from  the  Interior  appro- 

priation bill  a  $19,820  item  for  the 
operation  during  the  coming  fiscal 
year  of  the  radio  section  of  the 
Department  was  made  last  week 
by  House  Republicans.  An  amend- 

ment to  eliminate  the  item  was  de- 1 

feated  73-79.  ^ Rep.  Rich  (R-Pa.)  led  an  attack 
on  the  appropriation  contending 
the  radio  section  was  merely  en- 

gaged in  the  dissemination  of  prop- 
aganda and  that  "its  functions  do 

not  pertain  to  the  welfare  of  this 
country,  but  only  aid  and  assist 
in  carrying  on  the  radio  programs 
and  putting  more  people  in  the  In- 

terior Department." Rep.  Taber  (R-N.  Y.)  attacked 
the  type  of  program  produced  by 
the  radio  section,  terming  them 
"disgusting  and  revolting."  Refer- 

ring to  Shannon  Allen,  director  of 
the  Radio  Section  and  former  NBC, 
Washington  official,  Taber  said: 
"Is  it  not  about  time  that  we  took 
our  responsibility  seriously  and  had 
courage  enough  to  say  that  these 
fellows  who  are  on  the  payroll  over 
here  in  the  departments  who  are 
performing  no  useful  service,  shall 

be  taken  off  these  payrolls?" The  radio  section  of  the  Inte- 
rior Department  operates  a  studio 

— the  only  Government-owned  one 
in  Washington — making  transcrip- 

tions for  various  Government  agen- 
cies. It  has  only  one  live  talent  se- 
ries at  present — The  Conservation 

Reporter,  heard  weekly  on  MBS. 
It  formerly  produced  programs 
such  as  the  World  Is  Yours  for 
NBC  and  CBS  but  has  discon- 

tinued this. 

Wage  Overtime  Ruling 
Handed  Down  by  Board 
EMPLOYERS  cannot  grant  wage 
or  salary  increases  to  employes  and 
later  claim  this  extra  remuneration 
to  cover  overtime  payments  due  un- 

der the  Fair  Labor  Standards  Act, 
according  to  an  announcement  last 
Monday  by  Gen.  Philip  B.  Flem- 

ing, administrator  of  the  Wage  & 
Hour  Division  of  the  Department of  Labor. 

It  was  pointed  out  also  that  com- 
panies have  paid  more  than  the 

union  scale  for  certain  work  and 
then  have  sought  to  fall  back  upon 
this  addition  to  pay  as  an  offset 
against  extra  pay  due  for  over- 

time. Gen.  Fleming  said  additional 
pay  cannot  be  offset  against  extra 
pay  for  overtime  due  under  the  Act 
unless  it  was  so  stipulated  at  the 
time  such  amounts  were  paid. 

an  additional  advertising  medium 
to  support  his  radio  campaign.  We 
feel  that  this  investment  is  retro- 

active, and  that  any  money  expend- 
ed in  this  way  is  mutually  advan- 

tageous. We  have  to  publicize  our 
station  in  some  manner;  why  not 
coordinate  these  activities  to  in- 

clude our  advertisers'  copy?  We  do. 
At  one  time,  possibly,  merchan- 

dising was  a  by-product  of  radio's promotional  activities;  but  now  we 
feel  it  is  an  integral  part  of  the  sta- 

tion's obligation  to  do  an  effective 
selling  job  for  its  client. 

Robert  Wasdon, 
Sales  Manager, 

WGKV,  Charleston,  W.  Va. 
May  10 
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EQUIPMENT  DELAYS 
HALT  WBAL  BOOST 

DELAYS  in  the  delivery  of  essen- 
tial equipment  have  forced  post- 

ponement of  the  opening  date  of  the 
new  50,000-watt  transmitter  of 
WBALi,  Baltimore,  originally  an- 

nounced for  May  25.  The  plant  will 
start  its  high  power  operation 
some  time  in  June. 

The  delay  will  in  no  way  affect 
programs  already  arranged  in  con- 

nection with  the  opening,  Man- 
ager Harold  C.  Burke  reports. 

These  will  be  staged  as  buildups 
for  the  50  kw.  operation,  starting 
May  25  with  the  J.  B.  Williams 
Co.  True  or  False  program,  a  salute 
from  Westinghouse,  which  built  the 
transmitter,  and  special  features 
from  the  Lyric  Theatre.  On  May  29 
a  special  WBAL  show  at  the  Hip- 

podrome Theatre  will  be  keyed  to 
NBC. 

WGPC  on  CBS 

MARKING  its  affiliation  with  CBS 
May  11,  WGPC,  Albany,  Ga.,  con- 

ducted a  special  inaugural  program 
attended  by  city  and  county  officials 
as  well  as  prominent  local  business- 

men. The  May  9  issue  of  the  Albany 
Herald  carried  a  lead  story  on  the 
occasion  and  WGPC  distributed  to 
the  industry  a  six-page  mimeo- 

graphed brochure  commemorating 
the  affiliation.  WGPC  operates  on 
1450  kc.  with  250  watts  and  is  also 
connected  with  the  Georgia  Net- 

work of  WRBL,  Columbus,  and 
WATL,  Atlanta.  All  three  stations 
are  owned  and  operated  by  J.  W. 
Woodruff  Sr.  and  his  son,  J.  W. 
Woodruff  Jr. 

New  Omar  Discs 

OMAR  Inc.,  Omaha  (Omar  Wonder 
Flour),  consistent  user  of  national 
spot  radio,  on  May  18  started  a 
weekly  quarter-hour  transcribed 
program,  Musical  Meditations,  on 
32  stations.  Program  consists  of 
hymns  and  religious  philosophy  and 
features  Larry  Larson,  organist, 
and  Gene  Baker,  vocalist.  Contracts 
are  for  13  weeks.  Stations  selected 
are  KOB  WJAG  WGKY  KMMJ 
KOBH  WIND  WDZ  WCBS  WTAD 
WMBD  WHBF  WROK  WISN 
WIBA  WKBH  WSAU  WTAQ 
WHBL  KMA  WHO  WMT  KGLO 
WOW  KSOO  KFAB  WNAX 
KGIW  KFXJ  KOA  KGHF  KVRS 
KDFN.  Agency  is  Hays  MacFar- 
land  &  Co.,  Chicago. 

Bowey's  on  Saturday 
BOWEY's  Inc.,  Chicago,  has  joined 
in  the  swing  to  Saturday  and  on 
May  31  shifts  its  Sunday  morning 
broadcast  on  CBS  to  Saturday 
noon,  at  the  same  time  enlarging 
its  network  by  11  stations  to  a  total 
of  45  and  replacing  the  News  & 
Rhythm  program  it  has  sponsored 
for  the  past  two  years  on  CBS  with 
a  new  series  titled  Stars  Over  Hol- 

lywood. Knox  Manning  will  m.c.  the 
aew  series,  which  will  feature 
screen  stars  as  guests.  Dari-Rich 
products  will  be  advertised  by  the 
urogram,  placed  through  Sorenson 
k  Co.,  Chicago. 

'RINGIPAL  speeches  made  at  the /eekly  Advertising  Club  of  New  York 
incheons  are  broadcast  on  W71NY, 
'M  station  owned  by  WOR,  New 
'ork,  from  1  :30-2  p.m. 

SOME  OF  THE  BIGGEST  MEN  (literally)  in  radio  foregathered  when 
this  gang  of  BIG  MEN  got  together  to  find  out  who  is  the  champion 
heavyweight  in  the  NBC  Central  Division.  Ed  Wilson,  announcer  (on  the 
scale)  was  the  winner  at  274 — not  stripped.  Ninety-two  pound  Rita  Ascot, 
Fay  Perkins  in  Procter  &  Gamble's  (Oxydol)  Ma  Perkins  series,  was the  scorekeeper.  Seated  (1  to  r)  Tom  Hargis,  NBC  director,  244  pounds; 
Michael  Roy,  announcer,  267.  Standing  (1  to  r)  John  Kuhn,  tuba  player, 
248;  Wilson,  M.  R.  Schoenfeld  of  the  NBC-Blue  sales  staff,  251;  Miss 
Ascot  and  Norman  Ross,  268%  pounds — for  runner-up  honors. 

New  SESAC  Licenses 

Taken  by  63  Stations 
NEW  LICENSES  with  63  stations 
have  been  taken  out  by  SESAC, 
New  York,  since  Jan.  1,  1941,  and 
during  the  same  period  the  society 
has  renewed  over  100  old  licenses 
for  additional  five-year  periods. 
SESAC's  long-term  licenses  now 
total  738  with  commercial  radio 
stations  throughout  the  country. 

Recent  publisher  acquisitions  by 
SESAC  include  Arthur  P.  Schmidt, 
Boston;  Maxwell  Weaner,  New 
York,  and  John  Krachtus,  Chicago. 
The  society  also  announced  that  its 
licensed  stations  have  just  received 
gratis  from  American  Music  Inc. 
a  total  of  60,000  folios  containing 
1,200,000  songs  of  the  hillbilly, 
cowboy  and  Western  type. 

WHEN  the  presiding  judge  of  the  To- bacco Combines  trial  at  Edmonton, 
Alta.,  recently,  wanted  to  assemble 
jurors  for  the  next  session,  he  asked 
CFRN,  Edmonton,  to  announce  the 
calling  of  jurors  in  their  newscast. 

This  Is  The  Way  People 

IN  ELMIRA 

Listen  To  Radio:- 

W  E  N  Y 

Station  A 
NBC  Blue 
50  kw 

B 
CBS 
1  kw 

c 
NBC  Red 
50  kw 

D 
NBC  Blue 
50  kw 

E 
CBS 

50  kw 

F 
NBC  Red 
50  kw Others 

MORNING 
8:00  A.M.  -  12:00  N. 

Mon.  thru  Fri. 
2843  Calls 

65.1% 
9.5% 9.8% 6.8% 3.1% 

1.4% 4.3% 

AFTERNOON 
12:00  N.  -  6:00  P.M. 

Mon.  thru  FrI. 
2013  Calls 51.2 

25.6 4.3 4.3 
3.9 

1.0 

1.0 

8.7 

EVENING 
6:00  P.M.  -  10:30  P.M. 

Sun.  thru  Sat. 
2177  Calls 

40.2 27.8 3.6 3.6 
5.0 

6.8 5.3 7.7 

•  From  A  Co-Incidental  Listening  Index  Report  by  C.  E.  Hooper  Inc.  April  9-15,  1941 

Leaves  Only  One  Answer  Of  How  To  Adequately  Cover  The 

Focal  Point  Of  New  York  State's  Prosperous  Southern  Tier 

A  Mutual 

Affiliate 

Station 

WENY 

ELMIRA,  N.  Y. 

Representative 

J.  P.  McKinney  &  Son 

New  York  -  Chicago 
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Discord  at  St.  Louis 

IT  IS  ALMOST  a  tragedy  that  the  industry 
was  not  able  to  maintain  a  united  front  in  St. 
Louis.  On  both  the  monopoly  and  copyright 
situations,  Mutual,  feeling  its  oats  as  the  new- 

est of  the  networks  and  with  all  the  vigor  of 
youth,  saw  fit  to  bolt  the  rest  of  the  industry. 

The  monopoly  situation,  striking  at  the  very 
roots  of  broadcast  operation,  presents  a  new 
and  different  problem.  Mutual  was  consistent 
in  its  position  for  it  had  advocated  very  much 
the  type  of  rules  the  FCC  majority  so  pre- 

cipitately promulgated. 
The  copyright  situation,  however,  is  in  an 

entirely  different  category.  Complete  victory 
was  within  grasp.  Even  the  Mutual  decision 
to  make  its  own  deal  does  not  threaten  the  con- 

tinued existence  of  BMI,  that  phenomenon  of 
the  entertainment  world  which  in  just  a  year 
had  become  a  full-grown  and  all-inclusive 
music  operation  on  the  top  rung  of  the  Tin  Pan 
Alley  roost. 
Why  was  it  able  to  do  this?  The  answer  is 

obvious:  A  united  broadcasting  industry  with 
the  will;  the  prime  exploitation  medium,  re- 

sourceful and  capable,  simply  made  up  its  mind 
to  stand  out  against  undue  blandishments. 

Officials  of  MBS,  by  dint  of  a  tremendous 
drive  for  votes,  won  a  majority  ratification  of 
reunion  with  ASCAP  on  the  eve  of  the  con- 

vention opening.  These  same  MBS  officials 
had  seen  their  more  affluent  competitors — NBC 
and  CBS — make  their  own  deals  with  ASCAP 
in  1932  and  1935.  That  probably  motivated 
their  action  in  St.  Louis.  The  cry  was  heard  in 

those  years  that  NBC  and  CBS  had  "sold  the 
industry  down  the  river"  for  dollar  benefits. 
Now  that  same  charge  is  hurled  at  MBS, 

and  some  of  its  own  affiliates  are  echoing  it. 
A  group  of  them  are  even  saying  they  are  go- 

ing to  canvass  all  affiliates  of  the  network  to 
ascertain  whether  the  ballot  box  was  "stuffed". 

This  sort  of  internal  bickering,  reminiscent 
of  the  dog-eat-dog  onslaughts  of  a  decade  ago, 
doesn't  do  radio,  as  a  whole,  credit.  It  makes 
broadcasting,  as  an  industry,  appear  juvenile 
at  a  time  when  it  is  well  into  its  vigorous  if 
frenzied  adulthood. 
Even  if  the  MBS  contractual  arrangement 

with  ASCAP  could  be  undone,  it  wouldn't  do 
any  more  than  confuse  an  already  aggravated 
situation.  It  is  apparent  that  ASCAP  music 
will  be  back  on  the  air  generally.  But  there  is 
a  proper  and  legal  way  of  accomplishing  this, 
particularly  in  view  of  the  Department  of  Jus- 

tice decree  to  which  ASCAP  must  comply. 

ASCAP's  catalog  is  a  good  one,  but  not  in- 
dispensable, as  it  has  learned  to  its  chagrin 

since  Jan.  1.  BMI  also  has  a  good  repertoire, 
which  is  getting  better  every  day.  With  both 
organizations  functioning  competitively,  as 
they  will,  there  should  be  more  and  better 
music  for  the  nation. 

If  ASCAP  is  willing  to  comply  with  the  let- 
ter of  the  consent  decree  and  offer  its  music 

competitively  at  an  equitable  price,  the  indus- 
try as  a  whole  will  become  a  regular  customer 

again.  Otherwise,  despite  the  MBS  reunion, 
the  balance  of  the  industry  can  continue  to  get 

along  with  BMI  very  well.  There's  no  longer 
any  risk  or  guesswork  about  it. 

Public  Be  Damned? 

IF  ALL  NETWORKS  were  compelled  to  serve 
all  stations,  as  appears  to  be  contemplated  in 
the  Network  Monopoly  Report  and  regulations, 
chaos  would  inevitably  ensue.  Elsewhere  in  this 
issue,  in  reporting  some  of  the  practical  oper- 

ating effects  of  the  projected  new  rules  on 
stations  and  networks,  we  tell  why.  And  our 
report  is  based  not  on  the  views  of  academic 
and  impractical  theorists  but  on  the  considered 
judgments  of  actual  operators  of  stations  af- 

filiated with  networks. 
To  say  that  the  rank  and  file  of  affiliates  of 

NBC  and  CBS  were  as  stunned  as  the  networks 
themselves  by  the  new  rules,  would  be  putting 
it  mildly.  Those  who  took  the  time,  many  with 
their  legal  counsel,  to  analyze  the  regulations 
and  what  they  really  would  mean  in  day  by 
day  operation,  were  generally  agreed  on  these 

points : To  fit  together  a  patchwork  of  hour,  half- 
hour  or  quarter-hour  programs  from  different 
sources  would  destroy  any  semblance  of  pro- 

gram balance. 
Chain-break  announcements  would  all  but 

disappear. 
Dead  air  would  exist  between  switches  from 

one  network  to  another — and  those  who  have 
heard  European  broadcasting,  with  its  silent 
periods  between  programs,  know  what  that 
could  do  to  American  listening  habits. 

Audience  buildups  by  means  of  promotion, 
consecutivity  on  the  air,  certainty  of  before- 
and-after  interest  in  fixed  sustainers  or  com- 

mercials, and  their  concomitants  would  be  a 
futile  expense. 

Revenues  would  be  subjected  to  utter  uncer- tainty. 

The  advertisers,  reacting  to  listener  dissatis- 
faction, would  sour  on  radio — and  the  industry 

BOOKS  CAN  BE  INTERESTING 

By    KOLIN  HAGER 
Manager,   WGY,  Schenectady 

EVERYONE  has  heard  it.  If  the  sale  of musical  instruments  falls  off,  radio  is 
charged  with  the  red  ink.  When  sheet 
music  sales  lag,  when  motion  picture  and 

bingo  attendance  slumps — Pass  the  buck  to  ra- 
dio. The  same  cause  is  alleged  when  baseball 

or  fight  crowds  dwindle  or  newspaper  and  mag- 
azine circulations  shrink. 

Not  so  long  ago  book  publishers  also  threw 
their  barbs  into  radio,  claiming  that  Americans 
were  becoming  a  nation  of  listeners — that  they 
were  neglecting  literature  to  get  their  ideas 
from  the  voices  of  radio  commentators,  co- 

medians and  masters  of  ceremony. 
Radio  doesn't  need  to  defend  itself,  but 

WGY,  operated  by  General  Electric  Co.  in 
Schenectady,  is  doing  a  fine  job  of  pointing 
out  to  the  book  publishing  houses  that  a  skill- 

ful presentation  of  a  book's  content  will  pro- mote its  sale. 
It  is  also  proving  to  radio  listeners  that 

literature  can  be  made  thrillingly  interesting 
on  the  air  and  it  is  preparing  to  show  adver- 

tising agencies  looking  for  that  something  that 
is  different  with  general  appeal,  that  a  book 
review  program  can  be  used  to  sell  a  product 
in  addition  to  books. 

Speaking  of  Books.  That's  the  name  of  this feature  which  WGY  is  offering  currently  on  a 
sustaining  basis.  Speaking  of  Books  combines 
showmanship,  entertainment  and  thought- 
stimulating  material.  If,  as  is  apparent  now, 
this  program  clicks  with  the  listener,  there  is 
no  reason  why  an  alert  advertising  agency 
should  not  take  it  over  for  network  distribu- 

tion even  as  Information  Please  and  Cavalcade 
of  America  were  adopted  to  promote  sales  and 
good-will  for  a  product  and  an  institution. 

This  book  review  broadcast  is  not  just  one 
reviewer's  impressions  and  reactions  to  the 
printed  work  of  a  writer.  In  Speaking  of  Books, 
the  author  of  a  current  publication — fiction  or 
non  fiction,  travel  or  biography,  prose  or  verse 
— is  the  station's  guest  and  "appears"  before 
the  listener  to  answer  the  critical  and  reveal- 

ing questions  of  a  panel  of  three  experienced 
literary  critics. 

The  program  is  unrehearsed.  As  the  board 
of  reviewers  has  gained  experience  the  pro- 

gram has  come  to  have  much  of  the  spontane- (Continued  on  page  kU) 

itself  might  actually  collapse,  in  the  view  of 
some  of  the  more  disturbed  among  the  network affiliates. 

These  are  only  a  few  of  the  reactions  de- 
rived from  practical  observers,  who  actually 

work  at  radio  and  certainly  should  know 
whereof  they  speak.  We  have  said  before  in 
these  columns,  and  we  cannot  emphasize  too 
strongly,  that  the  public  which  is  presumably 

represented  in  Washington,  hasn't  been  com- 
plaining about  network  service.  The  affiliates 

by  and  large  have  been  satisfied  to  keep  theiri 
business  dealings,  for  which  the  FCC  majority] 
shows  such  great  solicitude,  within  the  family. 

The  courts  have  stated  that  the  FCC  has  no 
authority  over  the  business  operations  of  radio 
stations.  The  assumption  of  such  authority 
means  that  Washington,  injecting  itself  into 
the  dollars  and  cents  and  programming  phases 
of  radio,  inevitably  will  next  step  into  the 
actual  field  of  operation — assurances  from 
high  quarters  to  the  contrary  notwithstanding. 
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DONALD  DWIGHT  DAVIS 

I 

F  YOU  had  been  in  Kansas 
City  on  May  4,  1931,  you  might 
have  observed  a  young  and 
smiling  agency  account  execu- 

'  tive  emerging  from  the  University 
'  Club  after  luncheon  with  Charles 
'  R.  Cook  and  John  F.  Cash,  of  the 
Cook  Paint  &  Varnish  Co.  Don 

1  Davis  had  just  been  made  president 

j'  of  the  WHB  Broadcasting  Co. As  a  partner  in  Loomis,  Baxter, 
Davis  &  Whalen  Inc.,  Davis  han- 

dled the  Cook  Paint  &  Varnish  Co. 

account.  Cook's  in  1930  purchased 
Kansas  City's  famous  pioneer  radio 
station,  WHB.  They  wanted  an 
advertising  man  to  run  it — and 
Davis  was  selected  because  since 
1927  he  had  been  experimenting 
with  radio  advertising. 

His  agency  had  The  Cook  Painter 
Boys  on  WDAF,  with  John  Wahl- 
stedt  (still  a  WHB  staff  member) 
as  "The  Cook  Tenor".  Davis  was 
writing  European  travelogues  for 
The  Travel  Guild  of  Chicago, 
broadcast  by  Bill  Hay  on  WMAQ 
when  that  station  had  its  studios 

in  Chicago's  LaSalle  Hotel.  For 
Loose-Wiles  candy  bars,  Davis  had 
recorded  in  Hollywood  one  of  the 
earliest  transcription  campaigns, 
with  dance  music  by  Earl  Burt- 
nett's  Orchestra  and  songs  by  the 
Burtnett  Trio  and  Jess  Kirkpatrick. 
And,  for  Bird's  Drugs  of  Kansas 
City,  Davis  had  an  act  on  KMBC 
known  as  The  Easy  Aces. 

'.  "I  thought  I  knew  all  the  an- 
swers then",  says  Davis,  "but  in 

.1941,  ten  years  later,  I'm  not  so 
sure.  At  least,  however,  I've  assem- 

bled a  long  list  of  things  that  I 
know  won't  work — and  that's  a 
help  when  it  comes  to  eliminating 
ideas  that  are  unfit". 
At  WHB,  in  collaboration  with 

fohn  T.  Schilling,  the  station's 
jioneer  founder-engineer  who  has 
)een  its  general  manager  since 
922,  Davis  brought  the  original 
Vlusical  Clock  to  Kansas  City,  with 
Jalloween  Martin  announcing.  He 
triginated  a  show  that  became  Kan- 

sas City's  oldest  commercial  radio 
program  for  one  continuous  spon- 

sor, the  Kansas  City  Kiddies'  Re- vue, now  in  its  ninth  year  on  WHB 
for  Jenkins  Music  Co.  He  put  The 
Weatherman  in  Person  on  the  air 

in  1932— believed  to  be  a  "first", nationally. 

He  began  WHB's  famous  daily 
series  of  Northside  Municipal  Court 
broadcasts,  later  imitated  in  some 
26  American  cities.  And  as  a  serv- 

ice feature,  he  had  WHB  announce 
the  correct  time  and  temperature 
on  every  station  break — baseball 
scores  every  hour  on  the  hour — 
ideas  also  believed  to  be  "firsts". 

Meanwhile,  the  WHB  staff  grew 
from  12  to  50,  and  through  the 
years  it  developed  a  group  of  art- 

ists and  writers  now  nationally 
known:  Louise  Wilcher,  CBS  oi'gan- 
ist  in  New  York;  Jimmy  Atkins, 
of  the  Fred  Waring  show;  the 
"Three  Little  Words",  with  Phil 
Spitalny;  Jess  Kirkpatrick  of 
WGN ;  Count  Basie,  whose  Harlem 
Harmonies  were  a  WHB  feature 

for  two  years;  Harl  Smith's  Sun 
Valley  Lodge  orchestra;  and  the 
late  W.  G.  Moore,  Royal  Air  Force 
flier  in  World  War  I  and  a  U.  S. 
Army  Air  Corps  captain,  who 
wrote  The  Air  Adventures  of  Jim- 
mie  Allen  and  Howie  Wing,  Davis 
was  Moore's  personal  manager. 
As  an  advertising  man,  Davis 

has  always  been  interested  in  show 
business — from  his  boyhood  days  in 
Downs,  Kan.,  where  he  was  born 
Nov.  29,  1896,  and  where  he  used 
to  letter  signs  for  the  local  "pic- 

ture show"  and  play  trap  drums  in 
the  theatre  pit.  Those  were  the 
days  of  silent  movies,  when  a  pian- 

ist and  a  drummer  provided  "mood 
music".  At  Kansas  U  he  took  his 
A.B.  in  journalism,  was  editor  of 
the  Daily  Kansan,  publisher  of  the 
Sour  Owl  humor  magazine  and  busi- 

ness manager  of  the  senior  an- 
nual, The  1918  Jayhawker.  As  busi- 
ness manager  of  the  University 

"Soph  Hop"  in  1916,  he  produced 

NOTES 

OSCAR  F.  SOULE  has  announced  his 
re.sigiiation  as  vice-president  in  charge 
of  invest mciit  researcli  of  the  Syracuse 
Trust  Co.  to  take  up  active  duties  as 
secretary-treasurer  of  Onondaga  Radio 
Broadcasting  Corp.,  operator  of 
WFBL,  Syracuse. 

GEORGE  JACKSON,  formerly  asso- 
ciated with  key  stations  of  the  ̂ Michi- gan  Radio  Network  and  with  KFAC, 

Hollywood,  has  l)een  appointed  assist- ant manager  of  WBOW,  Terre  Haute, Ind. 

WINFIELD  HUNTER,  chief  of  the 
traffic  department  of  WLW,  Cincin- 

nati, has  been  ordered  to  report  to 
Camp  Davis,  Ilollyridge,  N.  C,  May 
21.  He  is  a  first  lieutenant. 

JOHN  E.  FETZER,  president  and 
manager  of  WKZO,  Kalamazoo,  Mich., 
has  been  elected  president  of  the  local 
Chamber  of  Commerce. 

ROBERT  C.  COLESON.  administra- tive executive  of  the  Radio  Branch  of 
the  Bureau  of  Public  Relations  of  the 
War  Dept.,  was  in  Los  Angeles  last 
week  to  attend  the  dedication  of  the 
B-19,  workl's  largest  bomber. 

JOHN  F.  GRAYDON,  formerly  vice- 
president  and  director  of  N.  W.  Ayer 
&  Son  of  Canada,  Toronto,  and  with 
the  N.  W.  Ayer  organization  in  the 
T'nited  States  for  many  years,  has 
joined  Canadian  Facts  Registered,  To- 

ronto, research  organization. 

an  elaborate  floor  show  when 
"floor"  shows  were  something  quite 
new  and  novel.  And  as  an  earnest 
civic  worker  in  Kansas  City  today, 
he  still  leaps  into  action  on  com- 

munity events  with  a  theatrical 

angle,  such  as  the  President's Birthday  Ball  and  the  American 
Royal  Coronation  Ball. 

Davis'  hobbies  are  music,  danc- 
ing, the  drama,  travel,  reading, 

drumming  and  aviation.  He  is  a 

member  of  the  Mayor's  Aviation 
Advisory  Board,  a  trustee  of  the 
Kansas  City  Philharmonic,  a  di- 

rector of  the  Kansas  City  Safety 
Council.  He  belongs  to  Mission 
Hills  Country  Club,  the  University 
Club,  the  Kansas  City  Club,  the 
Lions'  Club,  the  Conquistadores  del 
Cielo  of  New  Mexico,  and  the 
Tavern  Club  and  the  Wine  &  Food 
Society  of  Chicago.  He  is  a  Phi 
Gamma  Delta,  Sigma  Delta  Chi 
and  a  Phi  Beta  Kappa.  He  loves 
travel,  and  knows  his  way  pretty 
thoroughly  around  the  United 
States,  Canada,  Mexico,  Bermuda, 
Cuba  and  Europe.  He  has  written 
two  books,  Manual  of  College  An- 

nual Managem.eyit  and  Collegians 
Abroad. 

In  1920,  Davis  married  Margaret 
Hodder  of  Lawrence,  Kan.,  daugh- 

ter of  the  late  Frank  Heywood 
Hodder,  for  25  years  chairman  of 
the  department  of  history  at  the 
State  university.  A  daughter, 
Peggy  Davis,  is  now  a  freshman  at 
Kansas  U,  and  a  son,  Heywood 
Hodder  Davis,  attends  the  fourth 
grade;  his  parents  call  him 
"Woody"  and  he's  like  his  dad  in 
one  respect — Woody  likes  to  drum, too! 

EDWIN  B.  DOWELL.  2.5.  manager 
of  the  Toronto  bureau  of  British 
United  Press,  has  been  promoted  to 
assistant  manager  of  British  United 
Press  in  Canada.  He  will  continue  to 
headquarter  in  Toronto  where  he  has 
been  located  since  .June,  1040.  as 
Toronto  bureau  manager  and  BUP 
business  manager.  Dowell  joined  BUP 
in  Septeml)er  19.38  coming  from  the 
UP  office  in  .Seattle.  BUP  announces 
that  on  Ma.v  21  full  radio  wire  service 
starts  in  CKCO,  Ottawa,  bringing  the 
total  of  Canadian  stations  taking  the 
service  to  29. 

FRED  CRAWSHAW,  account  execu- 
tive of  KFRC,  San  Francisco,  a  lieu- tenant in  the  Naval  Reserve,  recently 

was  called  to  active  duty, 

STERLING  FISHER,  CBS  director 
of  education,  has  been  elected  to  a  fel- 

lowship in  the  American  Assn.  for  the 
Advancement  of  Science. 

LARRY  FIELD,  of  the  sales  staff  of 
Edward  Petry  &  Co..  New  York,  re- cently married  Marjorie  Mayer  of  New 
York, 
MORT  SJLVERJIAN,  formerly  of 
WINS,  New  York,  has  joined  the  sales 
staff  of  WDAS,  Philadelphia. 

PETER  ZANPHIR  of  the  CBS  sales 
promotion  department  is  the  father  of 
a  baby  girl  born  May  11. 
LOUIS  S.  SIMON,  account  executive 
of  KYA,  San  Francisco,  and  iMiss 
Gertrude  S,  Karp,  have  announced 
their  engagement  and  plan  a  San 
Francisco  wedding  .June  8, 

WALTER  M,  HARRISON  Jr.,  on 
the  news  staff  of  KLZ,  Denver,  until 
his  induction  in  the  Army  last  Febru- 

ary, has  returned  to  Denver  as  public 
relations  man  for  radio  at  Lowry 
Field.  U.  S.  Army  Air  Corps  technical 
school. 

AL  NELSON,  general  manager  of 
KGO-KPO,  San  Francisco,  has  been 
elected  to  the  board  of  directors  of  the 
San  Francisco  Festival  Assn. 

IRVING  F.  WELCH,  general  man- 
ager of  WCOA,  Pensacola,  Fla.,  was 

recently  selected  to  serve  on  the  "Fan's all-star  team"  committee  of  Pensacola, 
which  selects  all-stars  of  the  South- 

eastern League  to  play  against  the 
league-leading  team  in  July, 
JAMES  LARKIN.  formerly  of  the 
commercial  staff  of  WCOA,  Pensacola. 
Fla.,  is  at  present  stationed  at  Fort 
Crockett,  Galveston,  Tex.,  as  a  lieuten- 

ant in  the  265th  Coast  Artillery.  N.  O. 
Valley  formerly  secretary  for  a  south- ern credit  concern,  has  been  added  to 
the  sales  staff  of  WCOA. 

W.  H.  WRIGHT,  of  Stovin  and 
Wright,  station  representatives,  is  in 
charge  of  training  speakers  for  the 
forthcoming  Canadian  Victory  Loan 
in  the  Toi-onto  region. 
EDWARD  F.  ROACHE,  formerlv  of 
the  WBBM,  Chicago,  sales  depart- 

ment, on  May  5  joined  The  Katz 
Agency,  Chicago.  Roaehe  renlaeed 
Robert  Whitaker  who  resigned  to  join  ' 
the  advertising  department  of  Good  ; 
Housekeeping  magazine,  same  city.  ; 
JOHANNES  STEEL,  foreign  news 
analyst  of  WMCA,  New  York,  on  May 
10  flew  to  London  for  a  two-week  stay 
interviewing  leaders  of  the  British 
Government  on  the  progress  of  the 
war.  During  his  absence,  Burnet 
Hershey.  president  of  the  Overseas 
Press  Club,  is  handling  his  7  :4.5  p.m. 
news  period  on  WMCA. 

ED  HEATON.  formerly  of  the  Russel 
M.  Seeds  Co..  Chicago  advertising 
agency,  is  now  manager  of  KTSW, 
Emporia,  Kan. 

Alexander  Herbert 
ALEXANDER  H  E  R  B  E  R  T.  70. 
founder  and  former  president  of  Philip 
Morris  &  Co.  ( Philip  Morris  eigar- 
etts).  heavy  user  of  network  radio, 
died  May  S  at  his  I'.everly  Hills,  Cal., 
home.  He  retired  from  business  15 
years  ago. 
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RICHARD  NORMAN,  former  an- 
nouncer of  WOV,  New  York,  has  joined 

the  anuoimcing  staff  of  W71NY,  FM 
station  owned  by  WOR,  New  York. 
SHOLOM  SECUNDA,  author  and 
composer  for  12  years  with  each  of 
the  four  Broolilyn  stations  now 
merged  into  WBYN,  Broolilyn,  has 
been  named  musical  director  of 
WBYN. 
R.  MELVIN  QUINN,  announcer  of 
WRAW-WEBU,  Reading,  Pa.,  has 
joined  WBAL,  Baltimore. 
WILLIAM  GRISKEY,  formerly  of 
WBEN,  Buffalo,  and  John  Fell,  of 
WOOL,  Columbus,  have  joined  KYW, 
Philadelphia. 
CHRIS  MacDONALD,  formerly  of 
WTEL,  Philadelphia,  has  joined 
WSNJ,  Bridgeton,  N.  J.  Arnold  Mae- 
Donald,  also  of  WTEL,  was  drafted 
for  military  service. 
RAY  ERLENBORN,  Hollywood  pro- 

ducer of  the  CBS  Blondie  program, 
sponsored  by  R.  J.  Reynolds  Tobacco 
Co.  (Camel  cigarettes),  has  been 
signed  for  a  role  in  the  Talisman  Pic- 

tures Corp.  film,  "Murder  in  Khaki". 
HANLEY  STAFFORD,  Hollywood 
actor  on  the  NBC  Maxioell  House 
Cojfee  Time  program,  sponsored  by 
General  Foods  Corp.,  New  York,  has 
been  signed  for  a  role  in  the  Universal 
Studios  film,  "Radio  Revels". 
FRANK  SHAFFER,  formerly  of 
WCMI,  Ashland,  Ky.,  and  WAJR, 
Morgantown,  W.  Va.,  has  joined 
WBLK,  Clarksburg,  W.  Va. 

SOON — 
5000  richly  laden 
watts  night  and  day 
to  serve  the  Magic 
Circle  —  richest  and 
most  populous  in  all 
the  Southeast! 

Columbia  Brocidcasting 
System  affiliate^ 

^  EDNEY f>G«^  RIDCE 
^.       f:  DIRECTOR 

.TAMES  R.  CONWAY,  formerly  of 
WISN,  Milwaukee,  has  joined  the 
announcing  staff  of  WBBM,  Chicago. 

GORDON  ROTH,  announcer,  for- 
merly of  KRE,  Berkeley,  Cal.,  has 

joined  KSRO.  Santa  Rosa,  Cal.  as 
announcer-producer. 
TRO  HARPER,  special  events  an- 

nouncer of  KSFO,  San  Francisco  be- 
came the  father  of  a  7-pound  baby 

girl  on  May  1.  Mrs.  Harper  was  for- 
merly a  radio  actress. 

DEL  GOODWIN,  new  to  radio,  has 
been  added  to  the  announcing  staff  of 
KRE,  Berkeley,  Cal. 
MATTHEW  McENIRY,  announcer 
of  KLZ,  Denver,  has  been  named  pub- lic address  announcer  at  the  local 
Lakeside  Amusement  Park's  midget auto  races,  his  fourth  year  handling 
that  job. 
WINFIELD  R.  LEVL  of  WSAI,  Cin- 

cinnati, has  been  promoted  to  assistant 
to  director  of  sales  promotion,  succeed- 

ing Mack  Booze,  resigned. 
RAY  BOOKER,  driver  of  the  portable 
transcribing  laboratory  of  WKBN, 
Youngstown,  on  May  2  left  to  join  the 
Air  Corps  at  Patterson  Field,  Ohio. 
GEORGE  TRAVIS,  18.  is  the  young- 

est engineer  at  WICC,  Bridgeport.  He 
recently  joined  the  staff. 
ROBERT  DILLER,  formerly  of 
WMRO,  Aurora,  111.,  has  joined  the 
announcing  staff  of  WIND,  Gary,  Ind. 

WILLIAM  ADAMS,  formerly  writer 
and  producer  of  WBAA,  W'est  La- fayette, Ind.,  has  joined  the  continuity 
department  of  WLS,  Chicago. 

MRS.  LARRY  CLEMENTE,  who  be- 
fore her  recent  marriage  was  continu- 
ity director  of  WCOA,  Pensacola, 

Fla.,  will  continue  in  the  same 
capacity. 

GENE  LaVALLE,  veteran  character 
actor  on  the  networks,  has  joined 
WCKY,  Cincinnati,  to  handle  several shows. 

BRYCE  OLIVER,  who  for  five  years 
conducted  Undercurrents  of  the  Neivs 
on  WEVD,  New  York,  after  a  two- 
months  absence  is  heard  twice  weekly 
at  9  :15  p.m. 

FABIAN  HUME,  news  analyst,  has 
been  engaged  by  WFCI,  Pawtucket, 
R.  I.,  to  conduct  a  twice-weekly,  quar- 

ter-hour news  commentary. 

BILL  MORTON  has  been  named  pub- 
lic relations  director  of  WFCI,  Paw- 

tucket, R.  I. 

MEL  JACOBY,  former  broadcaster 
and  UP  correspondent,  has  arrived  in 
Chungking,  China,  via  clipper  to  be 
correspondent  for  NBC  there. 

LOUIS  S.  KAYE,  writer  on  the  NBC 
Boh  Hope  Shoio,  sponsored  by  Pepso- 
dent  Co.,  Chicago  (toothpaste),  has 
written  a  musical  story  titled  "College 
Savages"  which  Universal  Pictures  is considering  for  purchase. 

EARLE  WENNERGREN,  formerly 
of  CBS-Hollywood  mailing  depart- 

ment, has  been  promoted  to  the  pub- 
licity staff,  Tamara  Andreeva  has  re- 

signed as  staff  fashion  editor. 
ILYA  LASKOFF,  music  editor  of 
the  CBS  publicity  department,  on  May 
20  and  27  will  make  his  American 
debut  as  a  conductor,  directing  two 
Beethoven  programs  with  the  Colum- 

bia Concert  orchestra,  broadcast  on 
CBS  4:4.5-.5:15  p.m. 
GENE  COLLEY  formerly  of  KOB, 
Albuquerque,  N.  M.,  has  been  added 
to  the  announcing  staff  of  KGHF, 
Greeley,  Col. 
.TON  DUFFY,  formerly  agricultural 
director  of  WNOE,  New  Orleans,  has 
been  appointed  program  and  musical 
director  of  the  station. 

CHARLES  NORWOOD,  formerly  of 
the  NTiC  page  staff,  and  Edward 
Burns,  from  tlie  local  civic  theatre, 
liave  been  made  announcers  of  WGNY, 
Newlairgh,  N.  Y. 

DOROTHY  B.  ROBINSON 

DRAMATIC  ABILITY,  keen  busi- 
ness judgment  and  a  sense  of  humor 

have  combined  to  earn  Dorothy  B. 
Robinson,  manager  in  charge  of 
local  sales,  the  title  of  "most  im- 

portant woman  at  WTAG,  Wor- 
cester". Leaving  the  stage  in  1930, 

"Robbie"  broke  into  radio  produc- 
ing, directing  and  acting  in  radio 

plays.  She  clearly  demonstrated  her 
business  ability  by  bringing  count- 

less contracts  for  WTAG,  by  selling 
time  on  the  side.  Not  content  with 
this  she  added  commercial  conti- 

nuity and  script  writing  to  her  ac- 
complishments. Now  celebrating  her 

11th  year  with  WTAG,  Robbie  is 
preparing  for  even  further  con- 

quests in  radio. 

Fun  With  Furs 

THE  telephone  bill  at 
WNEW,  New  York,  should 
run  fairly  high  this  month 
and  David  Lowe,  the  station's screen  and  theatre  reviewer, 
feels  responsible.  On  his  pro- 

gram, he  has  been  telling  lis- teners to  call  WNEW,  reverse 
the  charges  and  get  from  him 
personally  details  on  his 
sponsor's  new  money-saving fur  storage  and  repair  plan. 
Through  some  freak  atmos- 

pheric condition,  WNEW's signal  carried  through  to 
Florida  the  other  day  and  a 
Mrs.  Anne  Brody,  interested 
in  the  fur  storage  proposi- 

tion, called  David  Lowe — and of  course  reversed  the 
charges ! 

RHONA  LLOYD'S  theme  song  for her  Golden  Bars  of  Melody,  sponsored 
by  the  Fels-Naptha  Soap  Co.  on 
WFIL,  Philadelphia,  has  been  pur- 

chased by  BMI.  The  song.  Rise  Up  & 
Shine  Up  America,  was  written  by 
Gwen  Schoch  and  Duke  Morgan. 

NAIPH  J.  ABODAHER,  formerly 
with  WJR,  WLW  and  WKY,  has  beeii 
named  publicity  and  continuity  direc- 

tor of  WKZO,  Kalamazoo,  Mich. 

.TOHN  C.  CROPLEY,  formerly  of 
WLVA,  Lynchburg,  Va.,  has  joined  the 
announcing  staff  of  WFAS,  White 
Plains,  N.  Y. 

R.  G.  BUCKINGHAM  has  joined 
CKNX,  Wingham,  Out.,  as  news  edi- 

tor, succeeding  Harry  J.  Boyle,  who 
has  joined  the  Stratford  Beacon- Herald. 

Revised  KSL  Personnel 
REVISION  of  the  personnel  of 
KSL,  Salt  Lake  City,  was  an- nounced last  week,  with  Ivor  Sharp 
assuming  the  title  of  director  of 
station  operations  and  Earl  J. 
Glade  taking  the  title  of  vice-pres- 

ident. Both  were  at  the  NAB  con- 
vention in  St.  Louis,  where  Mr. 

Glade  took  a  prominent  part  in  the 
IRNA  deliberations.  Other  staff 
titles  are:  D.  H.  Vincent,  auditor; 
Lennox  Murdoch,  commercial  man- 

ager; Edward  J.  Broman,  sales 
manager;  Glenn  Shaw,  production 
manager;  H.  Perry  Driggs,  pro- 

motion director;  E.  G.  Pack,  tech- 
nical director;  Willice  E.  Groves, 

chief  engineer. 

Jones  to  CKLW  Post 

RICHARD  E.  JONES,  Detroit  ad- 
vertising and  public  relations  ex- 

ecutive, has  been  appointed  to  the 
newly-created  post  of  sales  promo- 

tion and  public  relations  director  of 
CKLW,  Detroit-Windsor.  Mr.  Jones 
at  one  time  did  national  sales  pro- 

motion work  for  Brunswick  rec- 
ords, and  has  been  identified  with 

various  phases  of  radio  retailing, 
retail  advertising,  and  public  rela- tions. He  will  continue  to  serve  as 
publicity  director  for  Hotel  Statler, 
Detroit,  and  as  public  relations 
counsel  for  two  large  Detroit  retail chains. 

Reporters  Turn  Authors 
JO  RANSON,  radio  editor  of  the 
Brooklyn  Eagle,  and  Oliver  Pilat,  Neio 
York  Post  reporter,  have  written  a  his- 

tory of  Coney  Island  to  be  published 
in  .Tuly  by  Doubleday  Doran.  The 
book,  first  of  its  kind  and  tracing  the 
history  of  the  world's  most  amazing outdoor  recreation  center,  is  called 
Sodom  hy  the  Sea:  An  Affectionate 
History  of  Coney  Island.  A  large  num- ber of  performers  from  stage,  screen 
and  radio  received  their  professional 
start  in  honky  tonk  side  shows,  danc- 

ing pavilions  and  amusement  parks 
in  Coney  Island  and  their  seashore 
experiences  are  recorded. 

Lloyd  Heads  Nielsen 
DR.  EDWARD  L.  LLOYD,  vice- president  of  the  A.  C.  Nielsen  Co., 
national  research  organization  with 
headquarters  in  Chicago,  has  been  ap- 

pointed managing  director  of  A.  O. 
Nielsen  Co.  Limited,  with  head- 

quarters in  England.  He  will  succeed 
L.  E.  Scriven  as  head  of  the  British 
Index  services.  Mr.  Scriven  was  re- 

leased from  that  position  to  serve  as 
Deputy  Assistant  Director  of  the Priorities  Division  in  the  office  of 
Production  Management,  Washington. 

Dr.  William  Davenport 
DR.  WILLIAM  DAVENPORT,  76, 
known  to  Philadelphia  radio  audiences 
as  the  Dramatic  Voice  of  the  Air  over 
AVDAS,  died  May  11  in  Philadelphia 
General  Hospital.  Before  entering  ra- 

dio work,  he  was  a  Shakespearean  ac- tor and  was  in  silent  movies. 

Where  Do  They  Go  ̂  

In  The  Summer  ■ TO 

The  Lakes 

and  the  Mountains 

of  NEW  HAMPSHIRE 

WLNH  -LACONIA 

J.  II.  McCILLVRA — Representative 

WBIC 
CPEENy-BORO,  N.C. 
CEO.P.HOLLINCBERY  -  CO.,  NAT.RER 
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How  to  make  5,000  watts 

do  the  work  of  480,000- 

WMCA  now  is  a  5,000  watt  station,  day  and  niglit.  BUT,  of  even  greater  importance, 

it's  first  on  the  dial  in  New  York.  It's  an  engineering  fact  that  the 
lower  the  frequency  the  longer  the  wave-length.  And,  the  longer  the 

FOR  EXAMPLE,  //  a  non- 
directional  ii^  antenna  were  used: 

vv  iviv^/\wouia  lay  aown  a  z  millivolt  signal 
43  miles  away  from  the  transmitter.  (The 
FCC  considers  a  signal  of  this  density 
good  coverage  of  city  residential  sections.) 

WMCA    570  *.... 

wave-length  the  stronger  the  primary  signal  remains  as  you  move 

away  from  the  transmitter... based  on  curves  prepared  by  the  FCC. 

^       c  n  n  A 
^.  . . .  3,U  U  U  watts  required  to  deliver  2  millivolts  43  miles 
1 

If  WMCA  were  on  a  1000  kc.  frequency 
it  would  need  76,500  watts  to  deliver  a 
2  millivolt  signal  43  miles  away. 

IF  WMCA  wereat]QQQ  kc . .  , 

^^^^^^^^^^^^^^
^^^^  required  to  del

iver  2  millivolts  43  mil
es 

If  WMCA  were  at  1200  on  the  dial  it 

would  require  158,000  watts  to  transmit 
a  2  millivolt  signal  43  miles  distance. 

IF  WMCA  were  at  1200  kc . ,  , 

^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^^  43  miles 

And,  if  WMCA  were  at  the  extreme  end 
of  the  dial  (1600)  it  would  require  480,000 

watts  (not  a  typographical  error)  to  de- 
liver a  2  millivolt  signal  43  miles  away. 

IF  WMCA             1600  kc... 

(sorry,  no  room) 

if  Actually  WMCA  triples  its  power  through  the  use  of  a  three  element  directional  antenna  which 
amplifies  the  signal  toward  New  York  City,  Long  Island,  Westchester  and  Connecticut. 

I  \  y  AMERICA'S  LEADING  INDEPENDENT  STATION 

NEW  YORK:  WMCA  Bldg.,  1657  B'way  Chicago:  Virgil  Reiter  &  Co.,  360  N.  Michigan  Ave. 



CONGRESS  PROTEST 

URGED  BY  CALDWELL 

AN  ALL-OUT  radio  protest  of  the 
trade  to  their  Congressmen  over  the 
FCC's  Monopoly  Report  was  urged 
in  an  editorial  by  Orestes  H.  Cald- 

well, editor  of  Radio  &  Television 
Today  and  former  member  of  the 
FCC,  in  the  current  issue  of  that 
trade  journal. 

"If  the  Commission's  destructive 
orders  are  carried  out",  he  sai  l, 
"much  of  local  broadcast  station 
service  will  return  to  the  status 
of  honky-tonk  music,  cheap  phono- 

graph records,  advertising  blurbs, 
dreary  local  programs,  poor  talent, 
uninteresting  and  interminable 
speeches.  Gone  from  the  homes  of 
America  will  be  the  great  music, 
great  dramas,  great  artists,  over- 

seas reports  from  European  cap- 
itals, broadcasts  of  national  events". 

Caldwell  then  addresses  trades- 
men and  manufacturers  of  the  in- 

dustry: "This  FCC  torpedo",  he 
went  on,  "is  not  aimed  at  American 
broadcasting  alone,  Mr.  Radio  Man. 
It  is  aimed  at  the  business  of  every 
radio  dealer,  every  serviceman, 
every  distributor,  every  manufac- 

turer. In  proposing  this  crushing 
blow,  the  FCC  has  stepped  beyond 
any  authority  Congress  ever  ijave it. 

"If  you  do  not  want  to  see  Amer- 
ican broadcasting  torpedoed,  and 

your  own  business  sunk  along  with 
it — explain  this  situation  to  local 
leaders  in  your  community,  tell 
your  customers  about  it,  and  pro- 

test to  your  Congressman  and  Sen- 
ators at  once!" 

WERO,  Brie,  and  WKWK,  Wheeling, 
W.  Va.,  both  CBS  affiliates,  have  ap- 

pointed International  Radio  Sales  as 
national  representative. 

HO>
N 
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Guestitorial 
{Continued  from  page  ̂ 1) 

ous  pacing  which  makes  Informa- tion Please  one  of  the  most  inter- 
esting shows  on  the  air.  In  Basil 

Davenport,  of  the  editorial  board 
of  the  Book  of  the  Month  Club  and 
Fred  L.  Schwed  Jr.,  writer,  humor- 

ist and  reviewer,  WGY  has  two 
men  of  keen,  photographic  memory 
and  the  faculty  of  turning  a  spark- 

ling phrase  to  enliven  the  proceed- ings. 

By  their  questions  the  reviewers 
reveal  the  background,  the  inspira- 

tion of  a  particular  work.  They 
help  the  listener  to  understand 
what  puts  a  writer  in  the  big 
money.  In  addition  to  the  regular 
reviewers,  a  guest  literary  light  is 
invited  to  the  proceedings,  gener- 

ally someone  particularly  interested 
in  the  type  of  book  under  discus- sion. 

When  William  E.  Dodd  Jr.,  edi- 
tor of  Ambassador  Dodd's  Diary, 

appeared  to  give  some  of  the  back- 
ground of  the  volume,  Wythe  Wil- 
liams, foreign  correspondent  and 

journalist  who  was  in  Germany 

during  Prof.  Dodd's  ambassador- 
ship, served  as  visiting  or  guest 

reviewer. 

Alice  Duer  Miller,  author  of  The 
White  Cliffs,  was  greeted  not  only 
by  the  Messrs.  Davenport  and 
Schwed  but  by  Sarah  Henderson 

Hay,  poet.  Incidentally  Mrs.  Mil- 
ler's appearance  on  Speaking  of 

Books  synchronized  almost  to  the 
hour  with  Life's  publication  of 
nearly  a  third  of  her  story  in  verse. 

Other  authors  who  have  appeared 
on  WGY's  Speaking  of  Books  pro- 

grams have  been  Elizabeth  Dewing 
Kaup,  author  of  Not  for  the  Meek, 
a  Literary  Guild  selection;  Rock- 

well Kent,  whose  This  Is  My  Own 
was  written  about  places  and  peo- 

ple in  WGY's  listening  area;  Perry 
Burgess,  whose  work  Who  Walk 
Alone  has  been  proclaimed  the  most 
creative  book  of  the  year.  Guest 
reviewer  with  Mrs.  Kaup  was 
Dawn  Powell,  novelist  and  play- 

wright. James  T.  Farrell,  author 
of  Studs  Lonigan,  and  Burton  Ras- 
coe  were  on  the  review  panel  when 
Rockwell  Kent  appeared  at  the  mi- 
crophone. 
Speaking  of  Books  is  still  in 

process  of  development  as  a  broad- 
cast feature  and  is  subject  to  pro- 

duction change  from  week  to  week. 
However  the  audience  response 
thus  far  has  been  wholeheartedly 
favorable.  Organizations  dedicated 
to  the  promotion  of  more  and  bet- 

ter educational  programs  have  en- 
dorsed the  show  and  book  publish- 

ers are  giving  it  enthusiastic  sup- 

port. Campbell  Spots 

CAMPBELL  CEREAL  Co.,  Minne- 
apolis (Malto-Meal) ,  is  currently 

running  a  varying  schedule  of  spot 
announcements  on  six  stations. 
Those  selected  are  WMAQ,  Chi- 

cago; KPRC,  Houston;  WFAA, 
Dallas;  KFBI,  Wichita;  WDAF, 
Kansas  City,  Mo.;  WIBW,  Topeka. 
Agency  is  H.  W.  Kastor  &  Sons, Chicago. 

AGENCY 

MAIER-ROEDEL  BAKING  Co.,  Chicago 
( Mai-Roe  Bakery  products ) ,  to  MacDonald- 
Potter,  Chicago.  Will  use  radio  in  fall. 
HOLLYWOOD  CANDY  Co.,  Centralia,  111., 
to  Anfenger  Adv.  Agency,  St.  Louis.  On 
May  12  started  a  five-week  schedule  of  six- 
vfeekly  spot  announcements. 
GARRETT  &  Co.,  Brooklyn  (wines),  to- Ruthrauff  &  Ryan,  N.  Y.  No  radio  plans 
formulated. 
F.  AD.  RICHTERS  &  Co.,  Brooklyn,  has 
appointed  H.  W.  Kastor  &  Sons,  Chicago 
and  New  York,  for  it's  new  product  3XB 
Combination  for  athlete's  foot  and  3XE Brand  powder.  Newspapers  will  be  used 
with  radio  likely  to  be  added  later.  The 
?.gency  also  handles  Pain  Expeller  Lini- ment, made  by  the  same  company. 
JOSEPH  SCHLITZ  BREWING  Co.,  Mil- 

waukee (beer)  to  McJunkin  Adv.  Co., 
Chicago.  Radio  campaign  to  promote  "Old Milwaukee"  beer  now  being  formulated. 
KOOBA,  Corp.,  New  York  (Kooba  Kola soft  drinks)  to  Harry  A.  Berk  Inc.,  New 
York.  Using  spot  announcements  in  the 
New  York  market. 
ATLAS.  BREWING  Co.,  Chicago,  to  : Arthur  MeyerhofT  &  Co.,  same  city.  On 
May  8  firm  started  varying  schedule  of 
spot  announcements  on  WJJD  WCFL 
WGN,  Chicago,  and  WIND,  Gary,  Ind. 
Contracts  are  for  13  weeks. 
ARNOLD,  SCHWINN  &  Co.,  Chicago 
(bicycles),  to  Aubrey,  Moore  &  Wallace, Chicago. 

More  Newspapers  Apply 

To  Operate  New  Stations 
APPARENTLY  unperturbed  by 
the  FCC's  "crackdown"  Order 
No.  79  issued  March  19,  four  more 
newspapers  have  applied  within  the 
last  10  days  for  radio  facilities — 
three  for  standard  broadcast  sta- 

tions and  one  for  an  FM  outlet. 
The  Camden  (N.  J.)  Courier- 

Post,  of  the  same  ownership  as  the 
Philadelphia  Record,  operator  of 
WHAT,  seeks  a  station  in  Camden 
on  1540  kc.  employing  500  watts 
night  and  1,000  day;  the  Concord 
(N.  C.)  Tribune  asks  a  Class  II 
regional  in  Concord  on  1200  kc. 

using  1,000  watts  to  operate  lim- ited time  until  sunset  of  WOAI, 
San  Antonio;  and  J.  I.  Sims,  pub- lisher of  the  Orangeburg  (S.  C.) 
Times  &  Democrat,  is  applying  for 
a  local  for  Orangeburg,  250  watts 
on  1450  kc.  The  FM  applicant  is  the 
St.  Louis  Globe-Democrat  applying  ) 
for  an  outlet  on  44.7  mc.  to  serve 
15,850  square  miles. 

Grove  on  76 
GROVE  LABS.,  St.  Louis  (Chill 
Tonic),  on  May  12  started  a  vary- 

ing campaign  which  runs  21  weeks  j 
on  76  stations.  Schedule  calls  for 
one-minute  transcribed  announce- 

ments, 5  to  15-minute  news  broad- ( 
c  a  s  ts  and  quarter-hour  hillbilly 
shows.  Agency  is  H.  W.  Kastor  & Sons,  Chicago. 

saving  my  apple  for  an  an- nouncer on  WFDF  Flint  Michi- c/an,  noio  that  he  has  a  kilotcatt  on 
Dior 
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Theatre  Television  by  Autumn  Forecast 

As  Large  Crowd  Observes  Boxing  Match 
THEATRE  TELEVISION  in  New 
York  moved  a  step  closer  to  reali- 

zation with  the  demonstration  con- 
ducted by  the  RCA  Mfg.  Co.,  May 

9  when  the  Ken  Overlin-Billy  Soose 
middleweight  championship  fight 
was  televised  from  Madison  Square 
Garden  to  the  New  York  Theatre 
and  projected  on  a  screen  15  x  20 
feet. 

The  demonstration  was  staged 
for  an  invited  audience  of  1,200  ra- 

dio, film,  sports,  and  newspaper 
executives.  Preceding  the  boxing 
match,  the  audience  witnessed  a 
news  broadcast  by  Lowell  Thomas, 
a  Parker  Family  playlet,  and  a 
roundtable  discussion  under  the  di- 

rection of  T.  F.  Joyce,  vice-presi- 
dent of  RCA  Manufacturing  Co. — 

all  televised  from  NBC  studios  in 
Radio  City. 

In  Operation  by  Autumn 

The  complete  television  show 
reached  the  theatre  at  254  West 
54th  St.  from  Radio  City  over  a 
balanced  telephone  wire,  a  special 
wire  for  television  signals.  The 
fight  signals  were  transmitted  from 
Madison  Square  Garden  to  Radio 
City  and  relayed  to  the  theatre, 
forming  a  circuit,  which  comprised 
on  a  small  scale  the  basic  television 
network  which  RCA  engineers  pre- 

dict will  one  day  bring  televised 
events  to  every  neighborhood  movie. 

Theatre  exhibitors  in  attendance 
were  impressed  with  boxoffice  po- 

tentialities of  large  screen  televi- 
sion; and  although  minor  imperfec- 

tions, such  as  improper  lighting, 
were  evident,  it  was  generally  felt 
that  theatre  television   "had  ar- 

Cramer  Appointed  Head 
Of  DuMont  Video  Sales 

LEONARD  F.  CRAMER,  for  many 
years  with  the  sales  and  production 
departments  of  Allen  B.  DuMont 
Labs.,  has  been  named  sales  man- 

ager of  the  instrument  and  video 
equipment  divisions  of  that  com- 

pany. The  appointment  came  with 
announcement  that  since  television 
developments  soon  will  enter  the 
commercial  stage,  DuMont  is  con- 
cententrating  its  television  trans- 

mitting achievements,  engineering 
and  production  facilities  to  "serve 
the  rising  tide  of  video  broadcast- 

ing activities". 
Simultaneously  the  appointment 

of  Harry  Halinton  as  sales  repre- 
sentative for  the  Minnesota  ter- 

ritory was  announced  by  the  com- 
pany. Halinton  is  a  graduate  of  the 

New  York  Electrical   School  and 
the  Milwaukee  School  of  Engineer- 

ing, and  while  at  school  served  on 
the  technical  staffs  of  WISN,  Mil- 

I  waukee,    and    later    WTMJ.  For 
I  years  he  was  engaged  in  manufac- 
:  turing  custom-built  radio  sets,  and 
f  has  manufactured  and  distributed 
electronic  devices,  and  more  recent- 

ly has  been  a  manufacturers  repre- 
'  sentative  for  well-known  lines  in 
■  his  territory. 

DIRECTORS  of  the  Philco  Corp.  on 
May  12,  declared  a  dividend  of  2.5c  per 
share,  pa.vable  on  .June  12,  1941,  to 
stockholders  of  record  on  May  26.  This 
is  the  second  dividend  of  2ijc  declared 
this  year. 

rived".  RCA  officials  predicted  that 
large-screen  television  would  be  in 
operation  in  New  York  theatres  by 
next  fall,  and  that  while  they  had 
already  received  a  number  of  in- 

quiries from  theatre  owners,  they 
are  proceeding  with  the  entire 
project  with  caution. 

Cost  of  installation  of  the  equip- 
ment in  a  theatre  is  estimated  at 

$25,000  to  $30,000.  These  costs,  it 
was  said,  could  not  be  considered 
too  high  even  for  neighborhood 
movies,  if  the  telecasts  would  at- 

tract large  crowds. 

What  effect  large-screen  televi- 
sion would  have  on  home  television, 

was  not  predicted,  hxxt  an  RCA 
executive  stated  that  theatre  tele- 

vision would  acquaint  large  masses 
with  the  possibilities  of  television 
and  stimulate  the  sales  of  television 
sets. 

Seek  Utica  Local 

LAWRENCE  SOVIK,  one-third 
owner  of  WOLF,  Syracuse,  is  a  mi- 

nority stockholder  in  the  Midstate 
Radio  Corp.,  applicant  for  a  local 
in  Utica,  N.  Y.,  250  watts  on  1450 
kc.  Stockholders  are  Robert  Trent 
Jones,  golf  course  architect  and 
operator,  president,  38%;  Arthur 
Carter,  vice-president  and  secre- 

tary, 12%;  Daniel  B.  Conger,  for- 
merly in  the  feed  business,  treas- 

urer, 12%;  and  Mr.  Sovik,  8%. 

HIGH  ABOVE  the  turbulent  Niag- 
ara River,  Ben  Bezoff,  special 

events  director  of  WHLD,  Niagara 
Falls,  N.  Y.,  chooses  this  precarious 
position  on  the  brink  of  the  gorge 
to  originate  a  special  broadcast  de- 

scribing the  progress  of  the  con- struction of  the  new  Rainbow 
Bridge  just  below  Niagara  Falls. 
The  bridge  will  replace  the  old 
suspension  bridge  destroyed  by  ice 
and  wind  two  winters  ago. 

Du  Mont  Video  Equipment 

AS  A  MOVE  to  simplify  and  coordi- 
nate television  studio  and  remote  pick- 

up equipment  and  to  supply  telecast- ers  with  the  necessary  apparatus  at  a 
minimum  investment,  Du  Mont  engi- neers have  broken  down  the  equipment 
into  individual  units  which  may  be 
linked  into  chains  for  whatever  type 
of  pickup  is  desired,  studio  or  remote 
pickups  of  live  subjects  or  film  pick- 

ups, and  with  one  or  two  cameras. 
Units  are  interchangeable  and  may  be 
linked  in  various  combinations.  They 
are  made  to  a  uniform  cabinet  design 
and  each  unit  is  fully  portable. 

here  are  your 

customers  in  the  summer?  — 

Wk 
E  can't  speak  for  the  whereabouts  of  all  summer  vacationists.  But  if  you'd  drop 

in  most  any  day  during  July  and  August  at  Champlain  or  Lake  George  or  Saratoga, 

you'd  probably  see  a  lot  of  familiar  faces. 
Thousands  of  your  customers  will  come  to  the  Adirondacks,  Berkshires,  Catskills,  and 

Green  Mountains  this  year.  And  while  they're  here  they'll  most  likely  listen  to  the 
Great  Northeast's*  favorite  station — WGY. 

GENERAL  ^  ELECTRIC 

WGY 

50,000  WATTS 

SCHENECTADY,  N.  Y. 

Why  not  be  there  with  your  customers?  Take  ad- 

vantage of  WGY's  extra  summer  tourist  circulation. 
Advertise  your  product  to  the  vacation  resorts,  as 
well  as  to  the  homes  of  the  Great  Northeast.  You 

can  do  it  with  WGY's  50,000-watt  signal. 

For  information  about  the  only  station  that  com- 

pletely covers  this  l3^-billion-dollar  market  write  to 
WGY— or  ask  at  any  NBC  Spot  Sales  Office. 

*Eastern  and  central  New  York  and  western  New  England. 
WGY-45 

Represented  Nationally  by  NBC  Spot  Sales  Offices 

NEW  YORK 

CLEVELAND 

CHICAGO 

PITTSBURGH 
DETROIT 
BOSTON 

HOLLYWOOD 

SAN  FRANCISCO 
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Spots  for  Mason  Jars 
KERR  GLASS  MFG.  Corp.,  Los 
j'.ngeles  (mason  jars),  out  of  radio for  some  years,  on  June  1  starts 
for  eight  weeks  using  five  spot  an- 

nouncements weekly  on  10  stations 
nationally.  List  includes  WSB  WLS 
KOA  WHIP  WHAS  KGW  KTSA 
KFNF  WCCO  WIBW.  Agency  is 
Raymond  R.  Morgan  Co.,  Holly- 
w  lod. 

Ice  Cream  Test 

J'ENN  BROTHERS  Co.,  Sioux Falls,  S.  D.  (Butter  Brickie  ice 
cream)  is  testing  one-minute  spot 
announcements  five  times  a  week 
on  WCCO,  Minneapolis;  WHO,  Des 
Moines;  KCMO,  Kansas  City; 
KOIL,  Omaha;  KFAB,  Lincoln. 
Agency  is  BBDO,  Minneapolis. 

Those  We  Love 

JUNE  6  is  the  date  for  the 
national  release  of  a  Para- 
mount  one-reeler  entitled 
"Those  We  Love",  a  short- 
subject  which  dramatizes  the 
production  of  CBS's  Monday night  dramatic  feature. 
Those  We  Love.  The  picture 
was  produced  by  Ted  Lloyd 
and  is  narrated  by  Jimmie 
Fidler.  The  entire  producing 
staff  of  the  radio  program 
and  the  stars  of  the  program, 
including  Nan  Grey,  Richard 
Cromwell,  Donald  Woods, 
Oscar  O'Shea  and  Alma 
Kruger,  are  featured  in  the 
picture. 

TMAT-UN 

THE  BiCClOT 

YOU  GOT? 

There's  nothing  puny  about  Hiram's  purchases,  no 
matter  what  he  sets  out  to  buy!  He  and  the  other 

folks  here  in  the  Red  River  Valley  buy  46%  ofi  all 

retail  products  sold  in  North  Dakota,  South  Dakota, 

and  Minnesota  combined  (minus  the  counties  con* 

taining  Minneapolis  and  St.  Paul)! 

Fellers,  here's  a  prosperous,  milliou'plus  market 

just  itching  to  buy  what  you  have  to  sell!  And  it's 
all  yours  with  WDAY!  Want  us  to  prove  it? 

WDAY,iNc 

 ^ 
N.  B.  C. 

FARGO,  N.  D. 
97o  K.  C.  .  .  5000  WATTS,  FULL  TIME 

AfEiliated  with  the  Fargo  Forum 

\^  FREE  &  PETERS,  Nat'l  Representatives 
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David  B.  Stein  Is  Named 

To  WHN  Chicago  Office 
DAVID  B.  STEIN,  for  six  years 
radio  director  of  Kal  Advertising, 
Washington,  on  May  19  becomes 
Chicago  representative  of  WHN, 
New  York,  in 

charge  of  its  of- fice at  360  N. 
Michigan  Ave.  He 
succeeds  Harold 

Makelim,  who  re- 
signed to  assume 

the  presidency 

and  general  man- 
agership of  The 

Covert  Co.,  Chi- 
cago production 

firm.  Mr.  Stein 
Mr.  Stein,  a  native  of  Washing- 

ton, at  one  time  was  with  Paine, 
Webber  &  Co.,  New  York  stock- 

brokers, and  later  in  the  merchan- 
dising departments  of  the  Gimbel 

and  Stern  stores  in  New  York. 
While  with  the  Kal  agency  he  han- 

dled the  Cherner  Ford  account  and 
was  largely  responsible  for  break- 

ing down  the  resistance  of  local  de- 
partment stores  to  radio,  selling 

the  Hecht  Co.  the  news  commen- 
taries of  Baukhage,  of  NBC. 

Mrs.  Stein,  the  former  Mary 
Louise  Moy,  is  secretary  to  Wil- 

liam B.  Dolph,  manager  of  WOL. 
She  has  resigned  as  of  June  1  to 
join  her  husband  in  Chicago. 

NEWS  OF  DEFENSE 
Government  Supplies  Report 

 For  WLS,  Chicago  
OFFICE  of  Government  Reports 
in  Washington  at  the  request  of 
Glenn  Z.  Snyder,  manager  of  WLS, 
Chicago,  is  furnishing  that  station 
with  a  daily  five-minute  summary 
of  national  defense  news  for  broad- 

cast on  the  WLW  Dinnerbell  Pro- 
gram as  a  special  feature. 

In  requesting  the  service  to  WLS 
Mr.  Snyder  stated  that  "while  we 
receive  all  the  news  from  the  vari- 

ous news  agencies  any  news  per- 
taining to  national  defense  is  most 

important  and  the  WLS  farm  audi- 
ence— particularly  the  farm  audi- 
ence— would  welcome  an  over-all 

day-by-day  picture  of  governmental 
activities  as  news  from  an  official 

source". 
The  Dinnerhell  Program  has  been 

a  feature  of  WLS  since  that  station 
went  on  the  air  in  1924  and  is 
broadcast  from  12-12:30  noon. 

TRAVELOGUE  of  the  United  States, 
shortwave  feature  of  WGEA  and 
WGEO  General  Electric  stations  in 
Schenectady,  enters  its  fifth  year  this 
month.  Known  the  world  over,  the  pro- 

gram describes  for  potential  visitors  or 
for  any  other  listeners  who  want  to 
learn  more  about  the  U.  S.,  places  of 
interest  of  all  types,  in  all  parts  of  this 
country  and  its  territories.  Program, 
sponsored  by  the  American  Express 
Co.,  started  as  an  English  broadcast 
but  proved  so  popular  Spanish  and 
Portuguese  versions  have  been  added, 
as  well  as  KGEI,  San  Francisco 
shortwave  outlet. 

TO  FURTHER  a  greater  understand- 
ing between  the  Christian  peoples  of 

America  and  other  lands,"  WRCA  and 
WNBI,  NBC's  international  stations, are  shortwaving  to  Europe  a  devo- 

tional series.  Sundays  at  1  :4.5  p.m., 
for  rebroadcast  by  the  BBC.  Non-de- 

nominational, they  were  arranged  in 
cooperation  with  the  new  International 
Religious  Broadcasting  Committee. 

EARLE  A.  BUCKLEY,  president  of 
the  Earle  A.  Buckley  Philadelphia 
agency,  has  been  appointed  consulting 
expert  to  the  Treasury  Department  in 
AVashington  and  placed  in  charge  of 
direct  mail  selling  of  United  States 
Defense  Savings  Bonds. 
WILL  B.  PRESBA,  secretary  of 
Presba.  Fellers  &  Presba,  Chicago,  is 
the  father  of  a  girl  born  May  12. 

RICHARD  MARVIN,  New  York  ra- dio director  of  William  Esty  &  Co.,  is 
currently  in  Hollywood  conferring  on 
in-ospective  plans  for  the  weekly  CBS II  olli/ivood  Premiere,  sponsored  by 
Lever  Bros.,  Cambridge,  Mass. 
FREDERIC  W.  ZIV,  head  of  the 
Cincinnati  agency  bearing  his  name,  is 
back  at  his  desk  after  two  weeks  in 
the  hospital  where  he  underwent  an 
operation  for  the  removal  of  a  bone from  his  foot. 
FRANK  SCHLESSINGER,  manager 
of  the  San  Francisco  office  of  Allied 
Adv.    Agencies    and    Mary  Milford, 
actress  of  KPO-KGO,  were  married,  i 
May  5  in  Ross,  Cal.  '  1 
RUSSELL  DIETRICH  of  Milwau- 

kee, has  joined  the  Frederick  C. 
Schnake  Adv.  Agency,  same  city,  as 
art  director  and  production  manager. 
Lois  A.  Parsons,  office  manager  of  the 
agency,  has  been  named  head  of  the 
enlarged  radio  continuity  department. 
ARTHUR  DOLE  recently  joined 
Cesana  &  Associates  as  San  Francisco office  manager. 

JOHN  L.  BOGERT,  director  of  re- search since  1939  for  Benton  & 
Bowles,  has  been  elected  a  member  of 
the  board  of  directors. 
EARLL  W.  CLEMENTS,  for  several 
years  account  executive  of  the  Chicago 
branch  of  Campbell-Ewald  has  been 
promoted  to  a  vice-president,  effective 
May  1,  and  has  assumed  additional 
responsibilities  in  the  direction  of  the 
Chicago  office. 

NAN  M.  COLLINS,  account  execu- tive of  Roland  G.  E.  Ullman  Agency, 
Phdadelphia,  has  resigned  to  direct 
public  relations  of  the  Foundation  for 
Clinical  &  Surgical  Research,  Phila- delphia. 

CURTIS  BERRIEN,  formerly  of 
BBDO  and  McCann-Erickson,  New 
York,  has  joined  the  copy  staff  of 
Lennen  &  Mitchell,  New  York. 
BURTON  BROWNE,  president  of 
Burton  Browne  Inc.,  Chicago,  is  the 
father  of  a  baby  girl  born  recently. 
F.  T.  McCAIN,  for  the  last  four  years 
director  of  media  of  Evans  Associates 
Inc.,  Chicago,  has  become  a  partner 
and  general  manager  of  Burns  &  Pot- 

ter, Chicago  advertising  agency  and 
merchandising  counselors. 
MILDRED  FENTON,  formerly  script 
editor  of  Blackett-Sample-Hummert, 
New  York,  has  joined  the  staff  of  Ted 
Bates  Inc.,  New  York,  as  script  editor 
of  daytime  programs  and  director  of 
casting. 

MARIANE  L.  GRAHAM,  formerly  of 
WEBC,  Duluth,  has  joined  Glasser- 
Gailey  &  Co.,  Los  Angeles,  as  copy- 
writer.   

GE  Defense  Series 
AS  A  CONTRIBUTION  to  national 
defense,  General  Electric  Co.,  Sche- 

nectady, has  started  a  new  series 
of  programs  on  NBC-Blue,  planned 
to  give  the  listening  public  a  week- 

ly report  of  industry  and  the  de- fense program.  Titled  News  of  the 
Week  in  Industry,  the  quarter- hour  Thursday  evening  programs 
will  feature  John  Mclntyre  in  a 
summary  of  business  and  industrial 
activity  as  collected  by  the  staff  of 
Business  Week.  No  commercials 
will  be  included.  Series  was  placed 
through  Maxon  Inc.,  New  York. 
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AFTER  11  YEARS  Victor  M.  Rat- 
ner,  director  of  sales  promotion, 
resigned  to  take  an  executive  posi- 

tion at  Lord  &  Thomas.  Here  he 
accepts  a  battered  alarm  clock  with 
no  hands  from  Frank  N.  Stanton, 
director  of  research.  After  they  had 
their  joke,  Ratner's  friends  and associates  at  CBS  presented  him  a 
handsome  watch  at  a  cocktail  party 
in  his  honor.  Directly  behind  Mr. 
Ratner  sat  Pat  Dolan,  director  of 
sales  promotion  for  Columbia  Rec- 

ords, and  Louis  Hausman,  CBS 
sales  promotion  executive. 

Tri-City  Record 
WHAT  WAS  BELIEVED  to 
be  the  largest  order  for  a 
single  day  ever  placed  in  the 
Tri-City  area  took  place  May 
7  when  Breslaw  Bros,  chain 
furniture  organization  went 
''all  out"  to  promote  the  open- 

ing of  a  new  store  in  Sche- 
nectady, N.  Y.  It  took  over 

all  available  time  and  station 
breaks  on  WTRY,  Troy.  The 
account  took  6V2  hours  be- 

tween sign-on  and  sign-off 
and  had  27  spot  announce- 
ments. 
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Blanks  With  Glass  Base 

Exhibited  at  Convention 

SUCCESSFUL  production  of  glass 
base  recording  blanks  has  been  an- 

nounced by  Audio  Devices,  New 
York  producer  of  instantaneous  re- 

cording discs.  This,  it  is  claimed, 
will  allow  the  more  than  a  million 
pounds  of  aluminum  used  yearly  by 
manufacturers  of  recording  discs 
to  be  used  in  the  production  of 
bombers. 

The  new  glass  base  has  been 
found  to  fill  the  requirements  of 
being  thin,  completely  flat,  flaw- 

lessly smooth,  free  from  any  ten- 
dency to  spring  or  warp  and  to 

have  a  surface  to  which  the  acetate 
coating  will  properly  adhere. 

The  new  glass  base  strongly  rein- 
forces the  base  of  the  discs  and  al- 

lows shipping  to  all  parts  of  the 
country  without  damaging  the 
blanks.  In  addition,  new  packaging 
methods  has  been  worked  out  for 
the  shipments.  The  discs  and  pack- 

ages were  displayed  at  the  NAB 
Convention  last  week  in  the  New 
Jeff"erson  Hotel  in  St.  Louis. 

AGMA  Suit  on  Docket 
SUIT  OF  American  Guild  of  Musical 
Artists  to  restrain  American  Federa- 

tion of  Musicians  and  its  president, 
.Tames  C.  Petrillo.  from  forcing  AGMA 
instrumentalist  members  to  join  AFM 
under  threat  of  being  otherwise  barred 
from  employment  on  radio,  stage  and 
screen,  is  scheduled  to  be  heard  by  the 
New  York  Court  of  Appeals  at  Albany 
May  19.  AGMA  will  ask  the  Court  to 
set  aside  the  decision  of  the  Appellate 
Division  which  dismissed  AGMA's suit  against  Petrillo  and  the  AFM  and 
denied  AGMA  a  temporary  injunction 
[Broadcasting,  Feb.  24]. 

.J.  FRANKLIN  VIOLA,  New  York, 
foreign  language  station  representa- tive, has  moved  his  office  from  .56  West 
4.5th  St.  to  1.52  West  42d  St.  Tele- 

phone number  is  Chiekering  4-3254. 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

Spots  for  Bedding 
MOHAWK  BEDDING  Co.,  Chica- 

go (Mohawk  mattress),  on  May  5 
started  a  varying  schedule  of  three 
to  six-weekly  quarter-hour  hillbilly 
programs  on  WOWO,  Fort  Wayne, 
Ind.;  WLW,  Cincinnati;  KMA, 
Shenandoah,  la.;  KDKA,  Pitts- 

burgh. Contracts  are  for  13  weeks. 
Agency  is  Schwimmer  &  Scott,  Chi- cago. 

WAAF  Wage  Pact 

WAAF,  Chicago,  signed  a  contract 
with  AFRA,  covering  announcers 
and  staff  talent.  Contract  provides 
for  wage  increase  from  $35  to  $50 
a  week.  Agreement  will  be  in  effect 
until  Nov.  1,  1943.  In  addition,  the 
working  week  has  been  cut  from 
six  to  five  days. 

Forms  Production  Firm 
ALLEN  FUNT,  formerly  radio  and 
copy  director  of  Franklin  Bruck  Adv. 
Corp.,  New  York,  has  formed  the 
Radio  Production  Co.  with  offices  at 
.52  Vanderbilt  Ave..  New  York.  Tele- 

phone number  is  Murray  Hill  4-6148. 

WLAC,  Nashville,  has  placed  the  order 
for  its  new  .50  kw.  transmitter  with 
Western  Electric.  The  407  A-4  unit  is 
scheduled  for  delivery  in  latter  1941. 

BMI  Signs  Straus 

OSCAR  STRAUS,  Viennese 
composer,  has  signed  a  con- 

tract giving  BMI  an  option 
on  his  unpublished  works, 
the  immediate  exclusive 
rights  to  license  performance 
and  recording  of  his  operet- 

tas in  their  dramatic  form 
and  the  exclusive  right  to  li- 

cense the  performance  of  in- 
dividual Straus  tunes  after 

the  expiration  of  his  mem- 
bership in  the  French  per- 

form i  n  g  rights  society, 
SACEM.  Composer  of  "The 
Chocolate  Soldier"  and  other 
operettas,  Mr.  Straus  fled 
Vienna  after  the  Nazi  occu- 

pation in  1938  and  went  to 
France,  coming  to  America 
last  year. 

WORLD'S
 ^  with  Nelson  Olmsted 

A  15-minute  program  that  is  going  places  —  a 
feature  that  has  been  acclaimed  because  of  its 

entertaining  and  informative  value. 
This  series  of  best  stories  written  by  the 

world's  greatest  authors  and  presented  by 
Nelson  Olmsted,  has  a  very  broad  appeal  be- 

cause everybody,  regardless  of  age,  enjoys  a 

good  story. 
Being  a  one-man  show,  its  structure  is  ex- 

tremely simple  and  the  cost  unusually  low. 
It  may  be  broadcast  from  one  to  five  times 

a  week  either  day  or  night. 

This  great,  inexpensive  program,  together 
with  WENR,  50,000-watt  Chicago  key  station 
of  the  NBC  Blue  Network,  famous  for 

its  features  and  responsive  audience,  is  a  tre- 
mendous sales  weapon  that  will  produce  greater 

sales  and  profits  with  less  effort  in  America's 
second  largest  market. 

Further  information  about 
"The  World's  Greatest  Stories"  and  Station 

WENR  upon  request,  and  remember 

YOU  GET  MORE  FOR  LESS  ON 

Represented  Nationally  by  NBC  Spot  Oftices  in  New  York,  Cliicago, 
Boston,  Wasiiington,  Cleveiand,  Denver,  San  Francisco,  and  Hoilywood. 
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THE  /?uiineid  OF 

BROADCASTING 

STATION  ACCOUNTS 
ap — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WICC,  Bridgeport 
Ward  Baking  Co.,  New  York  (bread),  108 

ta.  thru  Sherman  K.  Ellis  Inc..  N.  Y. 
Lever   Bros.,    Cambridge    (Swan),    370  ta, 

thru  RuthraufE  &  Ryan,  N.  Y. 
Lewis    Clothes,    New   York,    102    sa,  thru 
Sawdon  Agency,  N.  Y. 

Hub  Clothes,  New  York,  52  ta,  thru  Saw- 
don Agency,  N.  Y. 

Manhattan   Soap   Co.,  New  York  (Sweet- 
heart   soap).     100     sa,    thru  Franklin 

Bruck  Adv.  Agency,  N.  Y. 
G.   Kreuger   Brewing  Co.,   Newark,   50  sa, 

thru  Compton  Adv.,  N.  Y. 
Roxy  Clothes,  Npw  York,  65  sa,  thru  Peck 

Adv.  Agency,  N.  Y. 
Kirkman  &  Son.  New  York   (soap),  18  sa, 

thru  N.  W.  Ayer  &  Son,  N.  Y. 
Hudson    Motor    Car    Co.,    Detroit,    12  sa 

weekly,  thru  Brenallen  Agency,  N.  Y. 
Ex-Lax  Inc.,   Brooklvn    (proprietary),  115 

ta,  thru  Joseph  K->tz  Co.,  Baltimore. 
Cliquot  Club  Co.,  Millis,  Mass.  (bevera-^e), 

170  ta,  thru  N.  W.  Ayer  &  Son,  N.  Y. 
Church    &     D  wight.     New     York  (Cow 
Brsnd  soda),  153  to,  thru  Brooke,  Smith 
&  French.  N.  Y. 

Carter  Products.  New  York   (Carter  nills), 
260  ta.  thru  Street  &  Finney,  N.  Y. 

Canada  Dry  Ginger  Ale,  New  York  (Snur), 
260  ta,  thru  J.  M.  Mathes  Inc.,  N.  Y. 

P.    Ballantine    &    Sons,    Newark,    15  ta 
weekly,   thru  J.   Walter  Thompson  Co., N.  Y. 

BC  Remedy  Co.,  Durham,   N.  C.   364  ta, 
thru  Harve.v-Mas<:engale  Co..  Durham. 

Reid,   Murdoch  &   Co.,   Chicago  (Monarch 
foods),    25    ?n    weekly,    thru   Rogers  & 
Smith,  Chicago. 

Penick    &    Ford,    New   York  (My-T-Fine 
dessert).  5  ta  weekly,  thru  BBDO,  N.  Y. 

KECA,  Los  Angeles 
Associated  Druggists  Corp..  Los  Angeles, 

weekly  sp,  thru  Sidney  Garfinkel  Adv. 
Agency,  Los  Angeles. 

Wetherby  Kayser  Shoe  Co..  Los  Angeles 
(chain),  5  sa  weeklv,  thru  Sidney  Gar- 

finkel Adv.  Agencv,  Los  Angeles. 
Omega  Shoe  Polish  Co.,  Los  Angeles  (shoe 

polish),  3  sp  weekly,  thru  John  H.  Rior- 
dan  Co..  Los  Angeles. 

Safeway  Stores  Inc.,  Oakland  (chain  gro- 
cery). 15  fa  weeklv.  thru  J.  Walter 

Thompson  Co..  San  Francisco. 
Golden  State  Co.,  Los  Angeles  (dairv 

products),  5  ta  weekly,  thru  Ruthrauff  & 
Ryan,  Los  Angeles. 

WNAC-WAAB,  Boston 
Su-lburv  Libs..  Sudbury,  Mass.  (Chap- prone).  18  sa,  thru  Mason  L.  Ham  Adv., 

Boston. 
Washington  St-'t-  Apple  Growers.  Seattle. pn.  thru  J.  Walter  Thompson  Co.,  San 

Francisco. 
Penick  &  Ford.  New  York  (My-T-Fine),  41 

ta,  thru  BBDO.  N.  Y. 
Salada  Tea  Co..  Boston,  6  ta,  thru  John  C. 
Dowd  Inc..  Boston. 

General       Mills,       Minneapolis  (Kitch'^n 
Tested  flour).  5  t  weekly,  thru  Blackett- 
Sample-Hummert.  Chicago. 

WROK,  Rockford 
Reid-Murdoch  Co..  Chicago,  2  sa  weekly, 

thru  Rogers-Smith  Adv.  Agency,  Chicago. 
Sehoenhofen-Edelweiss  Co..  Racine  (Edel- 

weiss beer)  ,  6  sp  weekly,  thru  Western 
Adv.  Agency.  Racine. 

Omar  Inc..  Omaha  (Omar  Flour),  t  weekly, 
thru  Hays  MacFarland  &  Co.,  Chicago. 

WAPI,  Birmingham 
McKesson  &  Robbins,  Bridgeport  (Calox), 

daily  sa,  thru  J.  D.  Tarcher  Inc.,  N.  Y. 
Reader's  Digest  Assn.,  Pleasantville,  N.  Y., 8  ta,  thru  BBDO,  N.  Y. 
Wm.  Wrigley  &  Jr.  Co.,  Chicago,  weekly 

.sa,  thru  Vanderbie  &  Rubens,  Chicago. 
KIEM,  Eureka,  Cal. 

Dr.  B.  L.  Corley's  Product,  San  Francisco (medicinal)  weekly  sp  thru  Rirfus 
Rhoades  &  Co.,  San  Francisco. 

WPTF,  Raleigh 
Reed   &    Barton.    Taunton,    Mass.,    18  ta, 

thru  Badger  &  Browning.  Boston. 
Atlantic  Greyhound  Lines,  Cleveland,  6  ta, 

thru  Beaumont  &  Hohman,  Cleveland. 
Marlin  Firearms  Co.,  New  Haven  (Lathe 

division),  39  ta,  thru  Craven  &  Hendrick, 
N.  Y. 

Grove  Labs.,  St.  Louis  (Chill  Tonic),  3  t 
weekly,  thru  H.  W.  Kastor  &  Sons,  Chi- cago. 

Brown  &  Williamson  Tobacco  Co.,  Louis- 
ville (Avalon),  28  sa  &  ta  weekly,  52 

weeks,  thru  Russell  M.  Seeds  Co.,  Chi- 
cago. 

Peter  Paul  Inc.,  Naugatuck,  Conn.  (Wal- 
nettos),  39  sp,  thru  Piatt  &  Forbes,  N.  Y. 

Farmers  Cotton  Oil  Co.,  Wilson,  N.  C,  12 
sp,  (direct). 

Strietmann  Biscuit  Co.,  Cincinnati.  3  sp 
weekly.  52  weeks,  (Dixie  Vanilla 
Wafers),  thru  Harry  M.  Miller  Inc.,  Cin- cinnati. 

KFI,  Los  Angeles 
Manhattan  Soap  Co.,  New  York  (Sweet- 

heart soap ) ,  3  sp  weekly,  thru  Franklin 
Bruck  Adv.  Corp.,  N.  Y. 

Armand  Co.,  Chicago  (Brisk  Shave  Cream), 
3  fa  weekly,  thru  Russell  M.  Seeds  Co., 
Chicago. 

Electric  Household  Utilities  Corp.,  Chicago 
(Thor  iron,  washing  machine),  5  sa 
we-ekly,  thru  E.  H.  Brown  Adv.  Agency, Chicago. 

Yellow  Cab.  Co.,  Los  Angeles  (transporta- tion), 2  ta  weekly,  thru  Rufus  Rhoades 
&  Co.,  San  Francisco. 

Golden  State  Co.,  Los  Angeles  (dairy 
products),  2  ta  weekly,  thru  RuthraufE 
&  Ryan,  Los  Angeles. 

KHJ,  Los  Angeles 
Yellow  Cab  Co.,  Los  Angeles  (transporta- 

tion) 3  sp  weekly,  thru  Rufus  Rhoades 
&  Co.,   San  Francisco. Armand  Co.,  Chicago  (Brisk  shaving 
cream ) ,  3  sa  weekly,  thru  Russell  M. 
Seeds  Co.,  Chicago. 

Washington  State  Apple  Growers,  Seattle, 
4  sa  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

Matson  Navigation  Co.,  San  Francisco 
(transportation),  weekly  sa,  thru  Bow- man-Deute-Cummings,    San  Francisco. 

WEEI,  Boston 
Cliquot  Club  Co.,  Millis,  Mass.  (Sec).  3 

ta  weekly,  5  sa  weekly,  thru  N.  W. 
Ayer  &  Son,  Boston. 

Manhattan  Soap  Co.,  New  York  (Sweet- 
heart), sa  series,  thru  Franklin  Bruck 

Adv.  Corp.,  N.  Y. 
Daggett  Chocolate  Co.,  Cambridge,  Mass., 

sa  series,  thru  Harry  M.  Frost  Co., 
Boston. 

Moxie  Co.,  Boston  (soft  drink).  3  sp 
weekly,  thru  Alley  &  Richards,  Boston. 

WOR,  New  York 
Consolidated  Products  Co.,  Danville,  111.,  3 
sp  weekly,  thru  Mace  Adv.  Agency, 
Peoria. 

Gulf  Oil  Corix..  Pittsburgh  2  t  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Purity  Bakeries  Service  Corp.,  New  York,  3 
t    weekly,   thru   Campbell-Ewald   Co.  of 
N.  Y. 

Marta  Cigar  Co.,  New  York.  3  sp  weekly, 
thru  Lynn  Baker  Co.,  N.  Y. 

WGY,  Schenectady 
American  Chicle  Co.,  Long  Island  City, 

N.  Y.  (Dentyne  gum),  3  sp  weekly,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

Sweets  Co.  of  America,  New  York  (Toot- sie  Rolls),  10  sa  weekly,  thru  Blow  Co., N.  Y. 
Richfield  Oil  Corp.,  New  York,  3  sp  week- 

ly, thru  Hixson-O'Donnell,  N.  Y. Lever  Bros.  Co.,  Cambridge,  Mass.  (Swan 
soap),  15  sa  weekly,  thru  Young  &  Rubi- cam, N.  Y. 

P.  Lorillard  Co.,  New  York  (Union  Leader 
Tobacco),  5  sp  weekly,  thru  Lennen  & 
Mitchell,  N.  Y. 

Lehn  &  Fink  Products  Co.,  New  York 
(Hind's  Honey  &  Almond  Cream),  5  sa weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 

Johnson  &  Johnson,  New  Brunswick,  N. 
J.  (Tek  toothbrushes),  5  sa  weekly,  thru 
Ferry-Hanly,  N.  Y. 

Griffin  Mfg.  Co.,  Brooklyn  (shoe  polishes), 
5  sp  weekly,  thru  Bermingham,  Castle- man  &  Pierce,  N.  Y. 

Nash-Kelvinator  Corp.,  Kenosha,  Wis.  (re- 
frigerators ) ,  i  ta  weekly,  thru  Geyer, 

Cornell  &  Newel),  N.  Y. 
WKZO,  Kalamazoo 

W.  F.  McLaughlin  &  Co.,  Chicago  (Manor 
House  coffee),  6  t  weekly,  thru  Sherman 
K.  Ellis  &  Co.,  Chicago. 

American    Chicle   Co.,    Long   Island  City, 
New  York  (Chiclets),  3  ta  weekly,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

Simon  &  Schuster,  New  York  ("Low  Cost 
Homes").   6   t   weekly,   thru  Northwest Radio  Adv.  Co.,  Seattle. 

National  Schools  of  Los  Angeles  (aircraft 
course) ,  6  sp  weekly,  thru  Huber  Hoge 
6  Sons.   Los  Angeles. 

Pfeiffer  Brewing  Co.,  Detroit,  6  sa  weekly, 
thru  Maxim  Inc.,  Detroit. 

Schmidt  Brewing   Co.,   Detroit,   weekly  t, 
thru  Simons-Michelson  Co.,  Detroit. 

National  Refining  Co..  Chicago,  6  ta  weekly, 
thru  Sherman  K.  Ellis  &  Co.,  Chicago. 

KMO,  Tacoma 
Ball  Bros.,  Muncie,  Ind.  (Ball  Mason  jars), 

39  sa,  thru  Applegate  Adv.  Agency,  Mun- 
cie, Ind. 

Nalley's  Inc.,  Tacoma  (food  products),  5  ta 
weekly,  thru  Milne  &  Co.,  Seattle. 

Closset  &  Devers,  Portland    (Golden  West 
Coffee) ,  3  sp  weekly,  thru  Mac  Wilkins 
&  Cole,  Portland. 

Triangle  Milling   Co.,   Portland  (cereals), 
26  t,  thru  Mac  Wilkins  &  Cole,  Portland. 

Western  Auto  Supply  Co.,  Portland  (auto 
accessories),  120  so,  thru  Johnston  Adv. 
Agency,  Los  Angeles. 

Beall  Greenhouse  Co.,  Vashon  Island,  Wash. 
(flowers),  3  sa  weekly,  thru  Romig  C. 
Fuller  Co.,  Seattle. 

KGKO,  Fort  Worth-Dallas 
Southern  States  Foods,  Dallas,  26  sa,  thru 
Gandy  Adv.  Agency,  Dallas. Princess    Pat    Ltd.,    Chicago  (cosmetics), 
3   sp,   thru   Frank  R.   Steel  Associates, 
Chicago. 

Federal  Household  Appliance  Co.,  Dallas 
(appliances),  26  sa  and  26  sp,  thru 
Rogers  &  Smith,  Dallas. 

Studebaker  Corp.,  South  Bend,  Ind. 
(autos),  42  sp,  thru  Roche-Williams  & Cunnyngham,  Chicago. 

Delaware  Punch  Co.,  San  Antonio  (bever- age). 52  sp,  thru  Grant  Adv.  Agency, 
Dallas. 

Coffee  Campaign 

W.  F.  McLaughlin  &  Co.,  Chi- 
cago (Manor  House  Coffee),  on 

May  12  started  a  26-week  schedule 
of  six-weekly  quarter-hour  Coffee 
Time  programs  on  WKZO,  Kala- 

mazoo, Mich.  In  addition,  firm  is 
currently  sponsoring  six  -  weekly 
quarter-hour  Coffee  Time  programs 
on  WMBD,  Peoria;  WCBS,  Spring- 

field; WBZ,  Tuscola  and  WHBF, 
Rock  Island,  111.  Programs  feature 
recorded  music  with  popular  local 
announcer  as  m.c.  Firm  also  pre- 

sents six-weekly  quarter-hour  news 
broadcasts  by  Norman  Ross  on 
WMAQ  and  five-weekly  quarter- 
hour  musical  programs  featuring 
Happy  Jack  Turner  on  WLS, Chicago. 

Auto  Supply  Spots 

WESTERN  AUTO  SUPPLY  Co., 
Los  Angeles  (auto  accessories), 
through  Dan  B.  Miner  Co.,  that 
city,  on  a  varied  schedule,  is  using 
spot  announcements  on  48  stations 
in  the  Western  States.  List  in- 
cludes:  KXRO  KGGM  KAST 
KERN  KBND  KIDO  KDFN  KHSL 
KICA  KVOD  KXO  KORE  KIEM 
KARM  KIEV  KFXJ  KID  KENO 
KGER  KECA  KFAC  KGFJ  KOOS 
KMED  KYOS  KDON  KLS  KTAR 
KALE  KGHF  KVCV  KOH  KGFL 
KROY  KSLM  KUTA  KFXM 
KFSD  KYA  KVEC  KTMS  KRSC 
KFIO  KGDM  KMO  KVOA  KIT 
KYUM.  Included  also  are  KGMB, 
Honolulu,  and  KHBC,  Hilo. 

Newspaper  on  11 
THE  Chicago  Daily  News,  Chicago 
(newspaper),  on  April  21  and  May 
14  started  thrice-weekly  quarter- 
hour  transcribed  programs,  titled 
Getting  the  Most  Out  of  Life  on  11 
stations  in  Illinois.  The  series  fea- 

ture Dr.  William  L.  Stidger,  nation- 
ally known  educator  and  philoso- 

pher, John  Seagle,  baritone,  and 
William  Meeder,  organist.  Stations 
selected  are  WDWS  WDAN  WDZ 
WSOY  WEBQ  WMBD  WTAD 
WCBS  WHBF  WGIL  WENR.  Con- 

tracts are  for  26  weeks.  Account 
was  placed  direct. 

Ralston  to  Resume 
RALSTON  PURINA  Co.,  St.  Louis 
(Wheat  Cereal),  on  Sept.  29  starts 
its  ninth  consecutive  year  of  spon- 

sorship of  Tom  Mix  Straight 
Shooters.  According  to  the  Gardner 
Adv.  Co.,  St.  Louis,  agency  han- 

dling the  account,  the  initial  con- 
tract will  be  for  26  weeks  on  a  five- 

weekly  basis.  It  is  expected  the  ac- 
count will  run  beyond  the  first  com- mitment. The  series  will  be  heard 

on  the  NBC-Blue  network  with  the 
exact  broadcast  time  and  number 
of  stations  yet  to  be  determined. 

Swetts  Rootbeer  Tests 
DR.  SWETTS  ROOTBEER  Co., 
New  York,  is  testing  radio,  using 
Jim  Wells  Sports  Final  quarter- hour  nightly  on  WBEN,  Buffalo, 
and  Headlines,  quarter-hour  news 
period  thrice-weekly  on  WKBW, 
Buffalo,  two  announcements  daily 
on  WGR,  Buffalo,  and  quarter-hour 
nightly  news  program  on  WGAR, 
Cleveland.  Agency  is  C.  L.  Miller 
Co.,  New  York. 
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NATIONAL  LEAD  Co.,  San  Fran- 
cisco (paints),  recently  started  sijon- 

sorship  of  a  half-hour  transcribed  quiz 
program,  Ansxocr  Auction,  on  KINY, 
Juneau,  Alaska,  Sundays,  4  :30-5  iJ.m. 
(Alaska  time).  Same  sponsor  is  i)re- 
.senting  Answer  Auction  on  a  CBS  net- 

work on  the  Coast.  Libby,  McNeill  & 
\  Libby,  Chicago  (food  products), 
'  through  J.  Walter  Thompson  Co.,  is 
sponsoring  the  comedy  team  Eh  d 
Zel)  via  transcription,  Monday  through 
Friday,  5  :30-45  p.m.  Various  firms  are 
co-sponsoring  the  participating  Re- 

porter of  Odd  Facts,  on  KINY,  Mon- 
day through  Friday,  8 :15-45  p.m. 

Kraft  Cheese  Co.,  Chicago,  started  its 
summer  season  in  Alaska  with  release 
of  Kraft  Music  Hall  Sundays,  on 
KINY,  by  transcription.  Agency  is  J. 
Walter  Thompson  Co.,  New  York. 
SOUTHERN  CALIFORNIA  Pontiac 
Dealers,  Los  Angeles,  on  April  30 
started  sponsoring  for  the  second  con- 

secutive year  big  league  baseball  games 
four  times  weekly  on  KMPC,  Beverly 
Hills,  Cal.  Contract,  placed  through 
MacManus,  John  &  Adams,  Detroit, 
is  for  duration  of  the  baseball  season. 

ADAMS  APPLE  PRODUCTS  Corp., 
Aspers,  Pa.  (D.  Mann  Apple  Juice), 

I  has  cancelled  its  schedule  on  WIBG, 
Glenside,  Pa.,  because  it  is  unable  to 
supply  the  demand.  Eastern  apples, 
required  to  produce  the  product,  will 
not  be  available  until  next  fall,  when 
sponsor  again  expects  to  return  to 
radio. 
KEYSTONE  AUTOMOBILE  CLUB, 
Philadelphia,  retui-ned  to  radio  May 
15,  sponsoring  a  weekly  15-minute 
musical  variety  series  on  KYW,  Phil- 

adelphia, placed  thru  James  G.  Lamb 
Co.,  Philadelphia. 
DUNN  SHOE  STORES,  Philadelphia 
(retail  shoe  stores),  renewed  on 
WPEN,  Philadelphia,  for  52  weeks  its 
weekly  Lucky  Shoe  Box  quiz  show. 
Account  is  handled  direct. 

RICHTER'S    FOOD  PRODUCTS 
Inc.,  Chicago,  on  May  5  started  six- 
weekly    quarter-hour    recorded  pro- 

grams,   titled    Richter's    King  Kole Breakfast    Frolic,    featuring  Harold 
Isbell  as  m.c,  on  WCFL,  Chicago. 
Agency  is  Lauesen  &  Salomon,  same 

'  city.  All-State  Insurance  Co.,  Chicago 
(auto  insurance),  on  May  5  renewed 
for  13  weeks  its  quarter-hour  recorded 

i  programs  on  WCFL.  E.  H.  Brown 
'  Adv.  Agency,  Chicago,  placed  the  busi- 
1  ness.    Kailer-Youngquist,  Chicago 
(automobile  agency),  on  May  12  re- 

newed  for  13   weeks   its  six-weekly 
quarter-hour  live  talent  program  on 
WCFL.  Agency  is  David  Bennett  & 
Associates,  Chicago. 
ZENOFF  MOTORS,  Chicago  (used 
cars),  on  April  28  started  a  schedule 
of  undetermined  length  of  six-weekly 
spot  announcements  on  WJJD, 
WAAF,  Chicago,  and  WIND,  Gary, 
Ind.  Agency  is  Harold  I.  Collen  Co., 
Chicago. 

SO  SUCCESSFUL  was  the  one-day 
campaign  staged  by  Hand's  Fireworks Co.,  Hamilton,  Ont.,  last  year  on 
CFRB,  Toronto,  that  the  1941  adver- 

tising budget  is  going  entirely  into 
radio,  with  a  one  day  campaign  staged 
for  May  23  on  CFRB,  Toronto; 
CHML,  Hamilton;  CFRC.  Kingston, 
Ont.;  CKCO,  Ottawa;  CFCF  and 
CKAC,  Montreal.  Ten  spot  announce- ments on  May  23  will  be  made  for  the 
sale  of  firewoi-ks  for  Victoria  Day, 
May  24.  Account  is  placed  by  Tandy 
Adv.  Agency,  Toronto. 
HUTCHINSON  MEADOW  GOLD 
Co.,  Des  Moines  (Meadow  Gold  Ice 
Cream ) ,  on  April  29  started  spon- 

sorship of  thrice-weekly  news  broad- 
casts on  WHO,  same  city.  Contract  is 

for  13  weeks.  Wallace  Adv.  Agency, 
Des  Moines,  placed  the  business. 

TWO  FOOD  sponsors.  Ward  Baking 
Co.,  New  York,  and  E.  Pritchard  Inc., 
Bridgeton,  N.  J.,  have  joined  the  list 
of  five  participating  sponsors  using 
Arthur  Godfrey's  70-minute  Monday through  Saturday  program  on  WABC, 
New  York.  Both  companies  are  using 
the  7-7 :15  a.m.  portion  of  the  pro- 

gram six  times  weekly.  Ward  agency 
is  Sherman  K.  Ellis  &  Co.,  New  York, 
.nnd  Pritchard,  which  is  promoting 
Pride  of  the  Farm  Catsup,  is  handled 
by  Wadsworth  &  Walker,  New  York. 

CITY  OF  MIDLAND,  Out.,  has 
started  a  tourist  campaign  with  daily 
spot  announcements  on  CKCL,  Toron- 

to ;  CKTB,  St.  Catherines,  Ont.;  and 
weekly  program  on  CFRB,  Toronto. 
Account  is  placed  by  Tandy  Adv. 
Agency,  Toronto. 
HOUSEHOLD  FINANCE  Corp., 
Chicago  (finance  service),  on  May  12 
started  12-weekly  one-minute  tran- 

scribed announcements  on  WOOD, 
(irand  Rapids.  Mich.  Agency  is 
BBDO,  Chicago. 

ILLUSTRATED  PRESS,  Chicago, 
the  week  of  May  11  ran  a  series  of 
spot  announcements  on  WCFL  and 
WAAF,  same  city,  promoting  the  new 
weekly  newspaper  which  went  on  sale 
May  15.  John  E.  Foster,  formerly  of 
the  New  York  American,  is  managing 
director. 

KENNEDY  MFG.  Co.,  Montreal  (in- 
secticide) has  started  spot  announce- 

ments on  CKAC,  Montreal;  CHRC, 
Quebec ;  CKNX,  Wingham,  Ont. ; 
CKCL,  Toronto;  CKTB,  St.  Cath- 

erines, Ont.;  CKSO,  Sudbury.  Ont.; 
CFOS,  Owen  Sound,  Ont.  Account 
was  placed  by  Cockfield  Brown  &  Co., 
Montreal. 

COLUMBIA  BREWING  Co.,  St. 
Louis,  has  added  two  more  quarter- 
hour  weekly  periods  to  its  present 
schedule  on  KMOX,  St.  Louis,  making 
a  total  of  13  quarter-hours  sponsored 
vi^eekly.  Six  of  the  shows  are  news- 

casts and  seven  are  musical  programs. 
Agency  is  Olian  Adv.  Agency.  St. 
Louis. 

iJOHN  BLAIR  &  COMPANY 

National  Represental'tves 
of  Radio  Stations 

WINSTON 

CHURCHILL'S LIFE  STORY  DRAMATIZED 

Now  OfFered  in  52  Transcribed 

Episodes  as  "Imperial  Leader" 
This  Topical  Program  Available 
for   National   or   Regional  Sales 

for  information  write  or  wire 

Kasper-Gordon  Inc.,  140  Boylston  St., 
Boston  .  .  or  .  .  Howard  C.  Brown  Co. 
6418  Santa  Monica  Blvd.,  Hollywood 

EXTRA    PROMOTION    for  Van 
Dyck  cigars  is  passed  out  at  a 
Tulsa  Ad  Club  luncheon  by  John 
Esau,  KTUL  sales  and  promotion 
manager.  The  General  Cigar  ac- count is  a  new  one  on  KTUL. 

HAAS  BARUCH  &  Co.,  Los  Angeles 
(Black  &  White  soap),  consistent 
users  of  Southern  California  radio,  is 
sponsoring  a  thrice-weekly  quarter- hour  newscast,  featuring  Ted  Meyers, 
commentator,  on  KECA,  that  city. 
Contract  is  for  52  weeks,  having  start- 

ed May  13.  Firm  also  uses  a  heavy 
schedule  of  spot  announcements  on 
KHJ.  Los  Angeles,  and  KNX,  Holly- 

wood. Robert-Smith  Co.  Agency,  Los 
Angeles,  has  the  account. 
GOLDEN  STATE  Co.,  San  Francisco 

(dairy  products),  to  pi'omote  their  im- proved Richmore  Pack  ice  cream,  in 
early  May  started  a  five-week  South- ern California  camjjaign,  using  series 
of  spot  announcements  on  KNX  KFI 
KBCA  KHJ  KTMS  KFXM.  Los  An- 

geles newspaper  display  is  being  used 
in  conjunction  with  the  radio  adver- 

tising. Agency  is  Ruthraulf  &  Ryan. 
Los  Angeles. 

PAPERS'  BEER  BAN 
BENEFIT  TO  RADIO 

WITH  the  realignment  of  Minne- 
apolis newspapers  under  direction 

of  the  Cowles  interests  [BROAD- 
CASTING, May  5],  beer  advertising 

is  being  refused  in  the  city's  papers with  the  result  that  Northwest 
breweries  are  turning  to  radio. 

Beginning  May  16,  a  new  half- hour  local  show  will  make  its  debut 
over  WCCO  sponsored  by  Grain 
Belt  Beer.  Agency  is  BBDO,  Minne- 

apolis. Entitled  Friendly  Tavern, 
the  30  minutes  will  feature  Clellan 
Card  as  host,  the  14-piece  house 
orchestra,  the  Plehal  brothers,  the 
WCCO  Quarternotes  and  Flo  Sei- 
del,  soloists.  Guest  artists  will  ap- 

pear on  the  program  from  time  to 
time,  supposedly  visiting  the  Tav- ern and  invited  to  sing. 
Hamm  Brewing  Co.  already  has 

a  15-minute  sports  show  on  WCCO 
daily.  Beginning  May  26  Fitger 
Brewing  Co.  will  take  five  minutes 
Mondays,  Wednesdays  and  Fridays 
and  Schmidts  is  reported  consider- 

ing availabilities. 

Hurley  Spots 

HURLEY  MACHINE  Co.,  Chicago 
(ironers  and  washing  machines), 
on  May  12  started  a  13-week  sched- 

ule of  thrice-weekly  quarter-hour 
recorded  programs,  titled  Gladtime 
Melodies,  on  WON,  Chicago.  Firm 
is  currently  running  a  series  of 
spot  announcements  on  WCFL, 
Chicago,  and  five-weekly  participa- 

tions in  Art  Baker's  Notebook  pro- e-ram  on  KFI,  Los  Angeles.  E.  H. 
Brown  Adv.  agency,  Chicago,  han- 

dles the  account. 

OUT  OF  THE 

NIGHT. . . 

$20.00 

And  it's  a  story  about  a  Red,  too — the  Red 
network  outlet  in  Richmond — WMBG — and 
how  it  saves  you  $20.00  on  a  minute  spot.  A 

minute  spot — evening  time  on  WMBG  costs 

only  $15.00.  A  minute  spot — evening  time — on 
Richmond's  other  leading  station  costs  $35.00. 
So  there's  $20.00  saving  out  of  the  night. 

WMBG  offers  you  the  Red  Network  audience — 
5000  watts  daytime — 1000  watts  night — and 
equal  density  of  coverage.  WMBG  charges  you 

only  for  what  it  covers — a  saving  of  $20.00  on 
a  minute  spot — other  savings  in  proportion.  Be- 

fore you  buy— get  the  WMBG  story.  WMBG 
NBC  Red  Outlet,  Richmond,  Va. 

National  Representative — John  Blair  Co. 
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Marshall  H.  Ensor  Wins 

4th  Annual  Paley  Award 

MARSHALL  H.  ENSOR,  41-year- 
cld  school  teacher  of  Olathe,  Kans., 
has  been  named  winner  of  the 
Fourth  Annual  William  S.  Paley 
Award  to  amateur  radio  operators 
by  the  members  of  the  Board  o'c 
Awards,  and  will  receive  the  trophy 
from  Mr.  Paley,  president  of  CBS, 
at  a  luncheon  June  2  at  the  Hotel 
Waldorf-Astoria,  New  York. 

Mr.  Ensor  for  ten  years  has  been 
conducting  regular  courses  in  the 
fundamentals  of  radio  on  his  own 
amateur  station,  W9BSP.  The 
board  felt  the  code  practice  lessons 
has  enabled  thousands  of  young 
men  to  pass  examinations  for  ama- 

teur licenses,  making  this  group  a 

valuable  adjunct  to  present  defense 
efforts. 
Members  of  the  board  include: 

Norman  H.  Davis,  chairman  of  the 
Red  Cross;  Dr.  J.  H.  Dellinger, 
chief  of  the  radio  section  of  the 
U.  S.  Bureau  of  Standards;  Lieut. - 
Comdr.  Chas.  P.  Edwards,  chief  of 
the  air  section  of  the  Dept.  of 
Transport,  Ottawa;  Hon.  R.  Henry 
Norweb,  U.  S.  Ambassador  to  Peru, 
?nd  Rear-Admiral  Russell  R. 
Waesche,  Commandant  of  the  U.  S. 
Coast  Guard. 

WILLIAM  L.  SHIRER,  CP>S  Koiliii 
(•(iiresiiomlent.  and  R.  T.  Bowman. 
Canadian  Kroadcastin^  Corp.  special 
events  ( ''ief  in  chai-se  of  CBS  Over- seas Unit,  are  scheduled  to  apijear  on 
the  new  CBS  Sunday  evening  series 
H  e  Hare  Been  There. 

They  go  together  . . . 

ST.  PAUL 

and 

MINNEAPOLIS 

2 

BIG  MARKETS 

for  +h«  price  of 

Combined  Populafion  Nearly  800,000 

^^^^^^^^    For  Blanket  Coverage 
imZZ^^^Z       of  the  Twin  Cities 

^^IIIZ^^^^  use 

NBC  Station 

WTCN 

ST.  PAUL 
New  York 
Chicago 
Detroit 

Free  &  Peters,  IE 
MINNEAPOLIS 

Los  Angeles 
San  Francisco Aflanfa 
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MISS  CHIEF  ENGINEER  of  WE- 
Graybar  is  assisted  at  NAB  con- 

vention by  H.  N.  Willets,  of  the 
Western  Electric  Co.,  New  York. 

Disaster  Contact 

DISASTER  PROBLEM  was 
handled  over  the  air  for  the 
first  time  in  Boston,  when  a 
problem,  posed  by  officers  of 
the  State  staff  of  the  recent- 

ly organized  State  Guard  of 
Massachusetts,  was  worked 
out  in  49  armories  of  the 
State  with  350  officers  and 
6,000  men  participating.  Gov. 
Leverett  Saltonstall  had  as- 

sured the  people  that  the  citi- 
zen soldiers  who  comprise  the 

Guard  were  ready  to  aid  in 
any  serious  emergency  that 
might  arise  and  he  made  good 
his  boast  when  20  stations  of 
the  Colonial  Network  aided  in 
the  successful  experiment  by 
reaching  every  part  of  New 
England.  Origination  point 
was  WAAB. 

CBS  Improvements 
LISTING  219  improvements  in 
CBS  station  facilities  since  last 
July  15,  CBS  has  issued  a  28-page 
brochure  titled  "New  Shapes  for 
Old  Sounds'.  Publication  coincided 
with  the  effective  date  May  11  of 
the  new  CBS  Rate  Card  No.  28 
[Broadcasting,  April  21],  which 
shows  a  total  of  128  affiliated  sta- 

tions, or  a  net  gain  of  nine  sta- 
tions since  the  July  15,  1940,  rate 

card. 

Camp  Names  Curtin 
EDWIX  P.  CURTIX.  who  resigned 
last  fall  from  the  radio  publicity  de- 
liartnient  of  RBDO,  New  York,  for  ac- 

tive (hit.v  at  ("amp  Wheeler.  Ga..  as first  lieutenant  in  the  infantry,  has 
heen  appointed  public  relations  officer 
for  the  camp.  He  is  currently  organiz- 

ing a  public  relations  staff  from  radio 
and  newsmen  among  the  draftees. 

JOHN  R.  :\rcKENNA.  formerly  gen- 
eral manager  and  i)art  owner  of 

WKXY.  Kingston.  X.  Y.,  is  holder  of 
a  4.)<'/r  interest  in  an  application  re- ceived by  tlie  FCC  for  a  new  local  in 
(ilen  Falls.  .\,  Y..  2.")()  watts  on  12.30 
kc.  Othei-  princijials  are  Louis  P. 
r.riiwii,  bical  insurance  man,  lianker. 
47,'/,  :  and  Francis  W.  :Mc(iinlev,  attor- 

ney, lO'/f. 

CONTROI 

ROOM 

ALDEX  PA("KAR!),  CBS  Hollywood 
engineer-maintepar.''p  sunervisor  and lieutenant  assigned  to  the  seaplane 
tender,  /  'iS'N  Alhoiutr  r  on  May  15 
reported  for  duty  at  X;~w))()vt,  R.  I., as  communications  ofCcer  of  the  Patrol 
AVing  Su])port  Force. 
PAT  I'ATTERSOX.  of  the  KFDA, 
Amarillo,  Tex.,  engineering  staff,  has 
been  appointed  chief  engineer,  .suc- 

ceeding Howard  Blaker,  resigned. 
BILL  DrXBAR.  studio  engineer  of 
WOW.  Omaha,  married  Mariorie  Doe] 
April  80.  T.  Barnum  (^lase.  WOW 
announcer,  gave  away  the  bride. 

DOUGT^AS  KAHLE  has  been  added to  the  KOA.  Denver,  engineering  staff 
to  do  summer  reliefs. 
(JLEXX  WEBSTER,  engineer  of 
XBC.  Chicago,  has  been  i)romoted  to 
tiie  iK)sition  of  control  relief  super- 

visor. Webster  recently  became  the father  of  a  baby  girl. 

GENE  CLARK,  formerly  of  WKXY. 
Kingston,  N.  Y.,  has  joined  WTRY. 
Ti-oy,  N.  Y.,  as  control  room  engineer 
replacing  Bob  Ames  who  is  leaving 
radio. 

ALPHONSE  OUIMET,  general  su- 
pervising engineer  of  the  Canadian 

Broadcasting  Corp.,  has  been  promoted 
to  assistant  chief  engineer  in  charge 
of  the  operation  and  maintenance  of 
all  CBC  technical  facilities. 
KEXXETH  OWEN,  formerly  chief 
engineer  of  KJBS,  San  Francisco,  re- 

cently I'oined  the  technical  staff  of 
KPO-KGO,  San  Francisco. 

A.  O.  HARDY,  of  Youngstown.  for- 
mer supervisor  of  radio  activities  for 

the  X^Y^A  in  Ohio.  May  18  .joined  the 
staff  of  WJSV,  Washington,  as  field 
engineer. 
BILL  KRITZ.  transmitter  supervisor 
of  WJSV.  Washington,  will  leave  May 
22  for  San  .Juan,  P.  R..  having  been 
invited  by  officials  of  WKAQ,  that  city, 
to  make  final  adjustments  on  the 
10.000-watt  transmitter  which  Avas 
l>urchased  from  WJSV  last  year  when 
that  station  increased  to  .50,000  watts. 
REX  XICHOLS.  formerly  of  AV(JTC. 
(jlreenville,  X^.  C,  and  Pete  Petrowski. 
new  to  radio,  have  been  named  to  the 
engineering  staff  of  WFIG,  Sumter, 
S.  C. 

CRC  Deadlock 
FIFTH  WEEK  of  the  Columbia 
Recording  Corp.,  Hollywood,  strike 
was  marked  by  continued  deadlock 
in  negotiations  between  United 
Electrical,  Radio  &  Machine  Work- ers of  America,  Local  1421,  CIO, 
and  company  executives. 

As  an  initial  step  in  a  campaign 
launched  against  CBS  by  the  union, 
letters  were  sent  national  adver- 

tisers using  the  network  which 
gave  a  detailed  explanation  of  the 
existing  situation  and  urged  can- cellation of  contracts  with  CBS. 

.1.  .1.  XAXCE,  formerly  vice-president and  sales  manager  of  Easy  Washing 
Machine  Co.,  Syracuse,  has  been  ap- 

pointed vice-president  and  director  of sales  of  Zenith  Radio  Corp.  P]dgar 
Herrmann,  advertising  manager  of 
Zenith  sine  lO"!.").  has  been  named 
sales  manager  of  the  household  divi- sion of  Zenith. 

WHO for  Iowa  Plus! 

DES  MOINES  —  50,000  WATTS 

~  Ask  your  Agency  to  ask  the  Colonel! 
FREE  &>  PETERS,  Inc.;  National  Representatives 
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ENGINEERS  ALL— (front  row,  1  to  r):  Arnold  Pyle,  Collins  Radio; 
E.  L.  Dillard,  Commercial  Radio  Equipment  Co.;  J.  E.  Tapp,  KGER; 
George  T.  Frechette,  WFHR.  Back  row:  Merle  Hubbard,  Collins  Radio; 
C.  E.  Salzer,  KCKN;  C.  R.  Miller,  Collins  Radio;  Sam  Norris,  Amperex 
Electronics  Products  Co.;  George  Crocker,  KFNF;  J.  F.  Byrne,  Collins 
Radio;  R.  J.  Pieracci,  Collins  Radio. 

STATION  TRANSFERS 

APPROVED  BY  FCC 

AUTHORIZATION  to  transfer 
control  of  WJBK,  Detroit,  to  Rich- 

ard A.  Connell,  local  Chevrolet 
dealer,  and  his  wife,  Henrietta 
Connell,  from  James  F.  Hopkins, 
operator  of  the  station,  was  given 
in  an  action  of  the  FCC  May  13. 
The  deal  gives  the  Connells,  50 7r 
stockholders,  an  additional  110  2/3 
shares  to  the  443  2/3  shares  they 
already  controlled,  for  which  they 
paid  $5,173.  WJBK  operates  with 
250  watts  on  1490  kc. 

At  the  same  meeting  the  Com- 
mission granted  consent  to  the 

transfer  of  control  of  WBLJ,  Dal- 
ton,  Ga.,  whereby  J.  B.  Roach,  59% 
stockholder,  relinquished  his  entire 

holdings  to  H.  C.'and  T.  W.  Ken- emer,  local  undertakers,  for  $10,- 
000  cash.  Station  operates  with  250 
watts  on  1230  kc. 

The  FCC  approved  the  assign- 
ment of  license  of  Granite  Broad- 

I  casting  Corp.,  licensee  of  WHEB, 
Portsmouth,  N.  H.,  to  WHEB  Inc. 
Under  the  deal,  R.  J.  Le  Tourneau, 
.20%  stockholder,  is  to  purchase 
the  80%  held  by  H.  J.  Wilson,  a 
clergyman,  for  a  total  of  $18,400. 
Mr.  Le  Tourneau,  manufacturer  of 
road  grading  machinery,  is  owner 
of  WRLC,  Toccoa,  Ga.  WHEB 
operates  on  750  kc.  with  1,000 
watts. 

Radio  News  Discussion 

NEWS  PROCESSING  for  radio 
and  vocational  opportunities  in  the 
medium  were  chief  topics  discussed 
by  Erie  Smith,  newscaster  of 
KMBC,  Kansas  City,  and  Larry 
tSfeville,  continuity  editor  of  KMOX, 
St.  Louis,  in  a  roundtable  session 
at  the  32d  annual  Journalism  Week 
ictivities,  held  at  the  School  of 
lournalism,  U  of  Missouri,  Colum- 

bia, last  week. 

Additions  at  WFIG 

PHREE  ADDITIONS  to  the  studio 
taff  of  WFIG,  Sumter,  S.  C,  have 
leen  announced  by  T.  Douglas 
i'oungblood,  manager.  Charles 
'ointel  and  been  made  program 
irector  and  Bernard  Lee,  formerly 
f  WKZO,  Kalamazoo,  and  Don 
iethune,  previously  of  WKBN, 
'oungstown,  have  been  added  to he  announcing  staff. 

Cleric  and  Beer 

GEORGE  ROLSEN,  camera- 
man for  WCKY,  Cincinnati, 

was  on  the  job  as  WCKY 
broadcast  a  church  ceremony, 
with  a  clergyman  as  commen- 

tator. When  Rolsen  developed 
the  shot  of  the  clerical  com- 

mentator he  found  in  large 
letters  on  the  table  in  front 
of  the  cleric  the  advertise- 

ment, "DRINK  BLANK'S 
BEER".  The  church  had  bor- 

rowed some  card  tables,  using 
one  fcr  the  radio  set-up.  And 
nobody  had  noticed  the  beer 
sign  on  the  table  top. 

Senator  White 

(Continued  ffom  page  10) 

programs,  management  of  networks 
and  broadcast  licensees ;  effect  on 
U.  S.  broadcast  structure;  whether 
rules  are  a  threat  to  freedom  of 
speech  by  radio ;  whether  rules  con- 

tribute to  Government  ownership 
or  regulation  as  common  carriers; 
whether  rules  attempt  to  define 
monopoly  and  give  FCC  power  to 
withhold  licenses  under  that  defini- 

tion; any  problem  raised  by  rules 
and  policies  which  "should  be  de- 

clared and  made  effective  in  legis- 
lation for  the  regulation  and  con- 

trol of  the  radio  industry";  con- 
sider FCC  is  authorized  by  law  to 

"promulgate  and  enforce"  the  rules. 
Chance  for  Approval 

Senator  White  is  understood  to 
have  conferred  with  Chairman 
Wheeler  over  last  weekend  concern- 

ing the  resolution.  Wheeler  at  that 
time  had  just  returned  from  a  na- 

tionwide speaking  trip  and  had  only 
given  the  FCC's  network  monopoly 
report  cursory  attention. 

As  yet  there  has  been  no  clearcut 
Administration  expression  on  the 
measure. 

Certainly  if  the  Administration 
lets  it  be  known  that  it  is  actively 
opposed  to  the  White  legislation, 
then  chances  of  the  two  larger  net- 

works and  the  larger  portion  of  the 
industry  of  getting  legislative  re- 

lief from  the  monopoly  orders  will 
go  a-glimmering.  If,  on  the  other 
hand,  the  Administration  takes  a 
passive  attitude  the  White  forces 

Mr.  Fly's  Address 
{Continued  from  page  21) 

quote  again  from  the  Commission's Report  on  Chain  Broadcasting: 
"It  is  the  station,  not  the  net- 

work, which  is  licensed  to  serve 
the  public  interest.  .  .  .  The  licensee 
is  obliged  to  reserve  to  himself  the 
final  decision  as  to  what  programs 

will  best  serve  the  public  interest." 
I  have  called  the  Commission's 

chain  broadcasting  order  a  "Magna 
Carta  of  American  broadcasting 
stations."  I  should  like  to  go  even 
further,  and  call  it  the  keystone  of 
a  free  broadcasting  system. 

The  Commission  is  implementing 
the  Congressional  decision  that 
control  over  broadcasting  should 
rest  with  the  hundreds  of  station 
licensees,  subject  only  to  the  public 
provisions  of  the  Communications 
Act.  It  is  your  unfettered  judg- 

ment which  must  prevail  if  the 
American  broadcasting  system  is 
to  be  set  free  and  kept  free.  Such 
freedom,  I  need  not  remind  you, 

is  as  essential  to  America's  na- tional defense  in  the  broader  sense. 
As  Chairman  of  the  Commission 

during  these  critical  times  I  shall 
consider  that  as  a  part  of  the  job 
of  defense  planning  one  of  my  pri- 

mary tasks  will  be  to  keep  Amer- 
ican broadcasters  free  from  dom- 

ination by  the  Government;  and 
what  is  just  as  important  to  keep 
them  free  from  domination  by  any 
private  corporation  or  combination 
of  corporations.  As  I  said  to  you 
in  San  Francisco,  your  freedom  is 
essential  to  the  maintenance  of  our 
democratic  institutions. 

As  to  ways  and  means  for  the 
accomplishment  of  these  principles, 
I  shall  be  happy  to  join  in  any  of 
your  councils.  Principles  are  eter- 

nal. Methods,  procedure  and  timing 
are  flexible  to  the  end  that  all  sub- 

stantial and  appropriate  interests 
shall  be  preserved. 

As  to  the  ways  in  which  your 
handling  of  programs  on  a  purely 
voluntary  basis  may  best  forward 
the  defense  needs  of  the  Govern- 

ment departments,  I  am  happy  to 
defer  to  my  distinguished  associates 
here  today,  Lowell  Mellett,  Gen. 
Richardson  and  Comdr.  Thurber. 

have  a  better  than  even  chance  to 
obtain  Senate  approval. 

It  is  also  to  be  assumed  that  the 
FCC  majority,  headed  by  Chairman 
James  Lawrence  Fly,  will  be  defi- 

nitely concerned  as  efforts  are  made 
to  secure  adoption  of  the  resolu- 
tion. 

The  White  resolution,  climaxed 
ten  days  of  conferences  on  the  part 
of  network  and  industry  leaders. 
In  fact  it  is  the  first  of  a  two- 
pronged  attack  on  the  far-reaching FCC  orders.  The  other  move  will 
take  the  form  of  court  action  ask- 

ing for  a  stay  of  the  orders,  even- 
tually looking  toward  a  court  de- 
cision to  set  aside  the  regulations 

on  jurisdictional  grounds.  Plans  for 
legal  action  are  moving  ahead  and 
will  no  doubt  continue  despite  in- 

troduction of  the  White  resolution. 

Savannah  picked  as  a 
Sales  Management  Pre- 

ferred -  City  -  Of  -  The  - 
Month  with  Sales-Income 
Index  of  117.  We  sell  this 
market  at  the  lowest  per- 
person  cost  of  any  me- 

dium ! 
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SAVAN  NAH 

Nationaf  ft  epre  tenfoli  ve  i 
GEORGE    P.   HOLLINGBERY  CO. 

They  Have 

Our  Number 
In  all  this  territory,  twirling  to 

WAIR's  spot  on  the  dial  is  as 
much  a  habit  as  buying  the 

products  of  WAIR  advertisers. 
Proof?  Try — 

WAIR 
Winston-Salem,  North  Carolina 

National  Representatives 
International  Radio  Sales 
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INS  scooped  all  wire  services 

on  Rudolf  Hess'  escape  to 
Scotland.  Again,  as  usual,  if 

it  is  right,  INS  gets  it  first. 

INTERNATIONAL  NEWS  SERVICE 

KTUL 

5000  Watts  — CBS 

Many  extra  mil- lions for  defense 
in  an  already  great 

market  I 
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WESTERN  ELECTRIC  family  group  (front  row, 
1  to  r)  :  J.  F.  Morrison,  K.  G.  Morrison,  C.  E.  Snow, 
H.  F.  Scarr,  Gus  Eaves,  J.  A.  Costelow,  W.  Jonker. 

Second  row:  A.  W.  Hallett,  H.  L.  Hamilton,  A.  B. 
Kouwenhoven,  D.  M.  McKay,  G.  W.  Davis,  F.  L.  All- 
man.  They  were  caught  in  an  odd  moment. 

MBS-ASCAP  Music  Pact 
{Continued  from  page  13) 

was  made,  the  industry  would  be 
in  a  position  to  deal  equitably  some- 

time before  June  4,  when  the  con- 
sent decree  becomes  effective.  With- 
out that  accomplished,  it  was 

thought  many  ASCAP  publishers 
would  desert  in  favor  of  BMI.  The 
latter  does  not  have  to  comply  with 
the  terms  of  its  decree  with  the 
Government  until  90  days  after 
ASCAP  shall  have  imposed  similar 
restraints. 

After  a  hectic  five-hour  session 
at  the  Chase  Hotel  May  10,  at 
which  no  conclusive  vote  was  taken, 
Alfred  J.  McCosker,  chairman  of 
the  MBS  board,  announced  at  a 
session  the  following  morning  that 
the  vote  by  affiliates  was  61  for 
the  proposal  and  40  against  it, 
counting  the  votes  cast  at  the  meet- 

ing together  with  those  wired  or 
phoned.  While  this  was  a  majority 
of  those  who  actually  voted,  he  said 
it  was  not  a  majority  of  all  of  the 
170-odd  affiliates. 

Battle  Declared  Lost 

"Under  the  circumstances",  said 
Mr.  McCosker,  "it  will  be  necessary to  refer  the  matter  back  to  the 
stockholders  who  will  hold  a  meet- 

ing at  an  early  date  and  announce 
their  decision". 

Following  this,  statements  freely 
were  made  that  MBS  had  lost  its 
battle,  and  that  there  could  be  no 
deal  until  after  the  NAB  conven- 

tion. As  a  matter  of  fact,  W.  E. 
Macfarlane,  WGN  head,  and  busi- 

ness   manager    of    the  Chicago 

Tribune,  who  also  is  president  of 
MBS,  declared  that  the  major  net- 

works had  been  successful  in 
thwarting  the  deal,  and  called  it 
a  "smoke  screen  behind  which  NBC 
and  CBS  seek  to  retain  the  tremen- 

dous profits  from  their  own  affili- 

ates". 
In  announcing  ratification,  MBS 

said  "the  action  was  based  on  the 
poll  of  Mutual  affiliates  which  has 
been  in  progress  during  the  last 
10  days,  resulting  in  a  vote  of  86 
in  favor  of  putting  ASCAP  music 
back  on  the  network  immediately 

and  46  voting  against  it".  Messrs. 
McCosker  and  Macfarlane,  then 
commented : 

"Naturally  we  are  grateful  at 
the  result,  but  more  important  than 
our  satisfaction  will  be  what  we 
believe  great  rejoicing  by  radio  lis- 

teners everywhere  by  singing  tal- 
ent, orchestras,  and  advertisers 

that  the  music  war  has  ended  and 
that  Mutual  led  the  way  of  break- 

ing the  log  jam  of  music  for  the 
benefit  of  the  American  people. 
The  opposition  was  well  organized 
but  reached  its  peak  early  in  the 
deliberations.  However,  throughout 
the  day  voting  continued  by  wire 
and  telephone,  bringing  about  a 
majority  vote  for  the  restoration  of 

ASCAP  music". The  86  votes  in  favor  were  said 
to  constitute  a  bare  majority,  tak- 

ing into  account  the  deletion  of  a 
half-dozen  affiliates,  presumably  in 
outlying  areas.  The  sudden  action 
of  ratification  took  conventioneers 

BMI  Red  Letters 

THE  NAB  convention  proved 
a  red-letter  affair  for  BMI, 
the  industry's  own  music  oper- 

ation, but  it  didn't  set  so  well with  quite  a  few  delegates. 
For  reasons  not  clearly  ex- 

plained, delegates  who  were 
BMI  subscribers  were  given 
badges  with  the  initials "BMI"  emblazoned  in  red 
across  a  third  of  the  card. 
Those  not  members  got  or- 

dinary black-and-white  labels. 
There  was  plenty  of  mutter- 

ing at  the  registration  desk, 
particularly  from  non- BMI'ers. 

by  surprise  in  the  light  of  the 
previous  announcements  that  it  was 
all  off,  apparently  for  the  duration 
of  the  convention. 

Texas  Switch 
A  switch  in  the  vote  of  the  Texas 

State  Network,  having  four  affili- 
ates, and  of  the  certain  other  west- 
ern affiliates  who  had  previously 

voted  negatively,  helped  the  cause 
considerably,  it  was  reported.  Texas 
State  had  a  5%  ASCAP  contract, 
and  when  it  was  pointed  out,  re- 

portedly by  Mr.  Paine,  in  a  long- 
distance conversation,  that  they 

would  get  the  benefit  of  the  MBS 
3%  contract,  the  vote  was  reversed. 
ASCAP,  it  is  understood,  agreed 

that  if  a  majority  of  the  MBS 
affiliates  voted  to  ratify  the  grad- 

uated long-term  proposal  [BROAD- 
CASTING, May  5-12]  would  be  made 

available  to  all  of  the  MBS  affiliates 
during  a  three-month  grace  period, 
with  no  infringement  actions  to  be 
threatened  or  taken  during  that 

period. With  ratification,  MBS  also  an- 
nounced that  the  seven  stockholders 

unanimously  adopted  resolutions 
for  ASCAP's  return  to  the  network. 
Messrs.  Shepard  and  Taft,  stock- 

holders who  had  lead  the  fight 
against  ratification,  announced 
there  was  no  further  purpose  in 
opposing  the  venture.  Mr.  Shepard, 
however,  maintained  that  the  terms 
of  the  formula,  requiring  as  it  does 
a  minimum  guarantee,  violate  the 
consent  decree,  and  that  he  had 
asked  ASCAP  to  give  him  a  per-use 
contract  eliminating  that  require- ment. 
Other  stockholders  who  voted 

were  H.  K.  Carpenter,  WHK- 
WHKC-WCLE ;  Lewis  Allen  Weiss, 
Don  Lee  and  MBS  vice-president; 

E.  N.  Antrim,  for  WGN;  Mr.  Mc- 
Cosker and  T.  C.  Streibert,  WOR- 

MBS  vice-president,  for  WOR;  J. 
E.   Campeau,  for  CKLW. 

Why  the  Rush? 
At  the  heated  May  10  session, 

many  of  the  affiliates  asked  "why 
the  rush"  for  an  ASCAP  deal.  Mr. 
McCosker  presided,  and  Mr.  Mac- 

farlane, Mr.  Weiss  and  Fred 
Weber,  MBS  general  manager,  in 
turn  strongly  advocated  approval. 
Louis  G.  Caldwell,  MBS  attorney, 
warned  that  any  concerted  effort 
to  block  ratification  might  be  in- 

terpreted as  a  "conspiracy"  in  the 
light  of  the  ASCAP  consent  decree. 

NAB,  in  an  analysis  of  the  MBS- 
ASCAP  proposal  released  just 
prior  to  the  convention,  said  if  the 
plan  were  applied  to  the  entire 
industry,  based  on  estimated  1940 
net  time  sales,  it  would  mean  pay- 

ments to  ASCAP  of  $4,616,000,  as 
against  $5,100,000,  also  estimated, 
paid  ASCAP  in  1940.  This  com- 

putation was  based  on  the  3%  pay- 
ment fixed  for  the  first  four  years 

of  the  proposal.  Considerably  larger 
payments  would  be  required  when 
the  rate  is  increased  to  3%%  dur- 

ing the  remaining  four  years  and 
seven  months  of  the  proposed  con- 

tract. This  of  course,  did  not  take 
into  account  future  payments  for BML 

Signal  Oil's  Series SIGNAL  OIL  Co.,  Los  Angeles,  on 
May  15  started  using  five  quarter 
hour  transcriptions  featuring  Le 
land  Stowe,  former  Chicago  Daily 
News  war  correspondent,  on  32  Don 
Lee  Pacific  Coast  and  Arizona  net- 

work stations.  Series,  released 
twice  weekly,  was  cut  exclusively 
for  the  oil  firm,  with  placement 
through  Barton  A.  Stebbins  Adv. Los  Angeles. 

RCA  Dividends 
RCA  board  of  directors  declared  quar 
terly  dividends  of  87%c  per  share  on 
first  preferred  stock  and  $1.25  per 
share  on  "B"  preferred  stock  at  their 
regular  meeting  May  9.  Dividends  j 
cover  the  period  April  1  to  June  80 
and  are  payable  July  1  to  stockholders of  record  June  6. 

BASEBALL  EXECUTIVES  and 
wholesalers  who  handle  Wheaties  were 
given  a  dinner  by  KSO,  Des  Moines 

with  Gene  Shumate,  the  statiou'.s' sports  commentator,  as  host.  It  was  a "kick-oif"  for  the  baseball  broadcasts 
which  are  carried  by  KSO  and 
AVNAX,  Yankton. 

I  Power  +  Frequency 
§         =  Coverage 
§  That's  why  CJOR  is  proud 
&  of  its  coverage  results 

with  1000  watts  on  600 

x;  K.C. ;  making  this  station 

)  Best  Buy  on  Canada's ^  Pacific  Coast. 

I  Vancoever,  B.  C. V  National  Representative 

§  J.  H.  McGillvra 
§  H.  N.  Stovin  (In  Canada) 
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Joint  Sales  Group 

Fails  to  Set  Policy 

On  Merchandising 
Standard  Rate  Card  Studied; 
No  Action  on  Free  Time 

See  later  siory  on  page  58 
MERCHANDISING  of  accounts 
by  stations — the  how  much  or  how 
little  bugaboo — was  again  side- 

tracked in  a  joint  meeting  of  the 
sales  managers'  executive  commit- 

tee, sales  managers'  general  com- 
mittee, station  representative  asso- 

,  ciate  members  and  agency  repre- 
sentatives in  St.  Louis,  May  13. 

;  The  entire  matter  was  referred  to 
I  the  executive  committee,  an  action 
similar   to   that   taken   at  other 

;  meetings   where  the  subject  has 
,  arisen. 

It  was  felt,  a  vote   of  raised 
.  hands   proved,   that   this  subject 
i  could  not  be  handled  adequately 
1  by  a  trade  association.  The  ques- 
ji!  tion  of  tossing  it,  finally,  into  the 
•  laps  of  the  individual  stations  to 
I  work  out  according  to  their  market 
■  problem,  or  setting  a  ceiling  on 
the  amount  of  merchandising  that 

1  could  be  undertaken,  will  remain 
static  until  the  executive  commit- 

tee again  mulls  over  the  problem. 
Rate  Card  Study 

J    The  standardization  of  rate  cards, 
!.  insofar  as   making  all   spot  an- 
.  nouncements  the  same  number  of 
\\  words,    and    other  discrepancies 
|«  prevalent  on  rate  cards,  will  be 
;■  studied  by  Frank  E.  Pellegrin,  re- cently appointed  director  of  the 
NAB  Bureau  of  Radio  Advertising. 
Stations  will  be  notified  by  general 
release   when    some    standard  is 
worked  out. 

Hitch-hike    announcements,  an- 
other problem  upon  which  there  is 

general  disagreement,  also  were  re- 
ferred to  the  executive  committee 

«for  study.  Little  comment  was  made 

"on  this  subject  except  to  get  it  off 
'  the  agenda  in  record  time. 

The  practice  of  "double  billing," 
I  whereby  local  dealers  handling  na- 
itionally   advertised    products  are 
submitted  bills  on  the  national  rate 
to  submit  to  the  parent  company, 

i.^  yet  pay  for  the  advertising  on  the 
''  local  scale,  was  shouted  down  as 
dishonest  practice.   None  present 

y'admitted  such  practice  when  asked 
I'ljto  show  hands.  All  claimed  close 
yil  cooperation  to  kill  such  dealings 
|)  whenever  faced  with  them. 
U    Broadcast    Advertising  Record, 

You  Can  Dominate  the 
Omaha  Great  Plains  Market 

MAHA.  NEBRASKA 
On  Ihe  f}£D  Network 

590  KC.      5000  WATTS  DAY  6-  NIGHT 
I  JOHN  J.  &ILLIN,  JR.,  MGR. 

John  BUIt  O-  Co  Repielentttlvei 

CROSS-SECTION  RADIO  CONTINGENT  (1  to  r) :  George  J.  Saliba, 
Presto,  New  York;  Barney  Lavin,  WDAY;  Joe  Lang,  WHOM;  Frank 
Headley,  Headley-Reed,  New  York;  Ralph  Powell,  Presto,  New  York; 
Bob  Moore,  Transradio,  Washington. 

new  NAB  monthly  publication  of 
the  unit  plan  of  volume  measure- 

ment [see  story  on  page  25],  was 
introduced  for  the  first  time. 

It  was  unanimously  decided  to 

try  to  hold  sales  managers'  dis- 
trict meetings  twice  yearly.  Sales 

managers  expressed  a  preference 
for  fall  and  spring  meetings.  There 
will  be  further  discussion  of  this 
subject  with  station  managers  on 
the  basis  of  unanimous  agreement 
by  sales  managers  that  such  meet- 

ings are  needed. 

Free  Time  Requests 

The  problem  of  free  time  re- 
quests, especially  those  which  are 

suspected  of  having  a  commercial 
angle,  was  tossed  back  into  the 
laps  of  the  broadcasters.  A  central 

clearing  source  was  suggested  in 
order  to  check  on  such  requests, 
but  it  was  generally  felt  that  this 
is  a  station  problem  and  cannot 
adequately  be  handled  from  Wash- 
ington. 

A.  E.  Johnston,  director  of  ad- 
vertising of  the  Kroger  Co.,  and 

Donald  D.  Davis,  president  of 
WHB,  Kansas  City,  spoke  on  mar- 

keting and  sales  coordination,  re- 
spectively. 
Mr.  Pellegrin  explained  that 

more  than  ever  before  members  of 
his  division  will  make  trips 
throughout  the  country  to  visit 
leading  manufacturers  who  have 
not  previously  used  radio  in  any 
large  quantity.  The  purpose  will  be 
to  "sell  radio  as  a  whole"  in  order 
that  more  money  be  spent  on  the 
medium. 

SUBSTITUTES  FOUND 

FOR  VITAL  METALS 
CONSUMERS  will  be  able  to  buy 
the  same  household  goods  and  ne- 

cessities as  last  year  despite  the 
shai-p  cut  in  civilian  consumption 
of  many  strategic  metals,  accord- 

ing to  Business  Week. 
The  magazine  says  the  conserva- tion section  of  the  OPM  has  been 

aiding  manufacturers  to  find  sub- stitute materials  for  aluminum, 
zinc,  tin  and  copper.  One  company 
reportedly  has  found  that  by  using 
enameled  steel  for  eyelets  in  ath- 

letic shoes  it  can  save  700  pounds 
of  aluminum  a  year. 

Some  washing  machine  manufac- turers will  make  agitators  out  of 
plastics  and  one  company  estimates 
that  it  will  save  500,000  pounds  of 
aluminum  in  a  year. 

What  such  substitutes  do  to  costs 
has  been  carefully  worked  out  by 
a  mail  order  house  on  a  series  of 
43  heavy  household  articles,  says 
the  magazine.  On  10  of  these,  the 
costs  were  boosted.  For  15,  the 
price  was  not  changed  by  the  shift 
to  a  substitute  material,  and  on 
18  items,  costs  were  lowered. 

More  FM  Debuts 

FIVE  more  commercial  FM  sta- 
tions have  gone  into  operation 

bringing  the  total  on  the  air  to 
12.  The  latest  to  begin  are  W65H, 
Hartford  (adjunct  of  WDRC) ; 
W51R,  Rochester  (Stromberg-Carl- 
son);  W45D,  Detroit  (WWJ) ; 
W45CM,  Columbus,  0.  (WBNS)  ; 
W45RG,  Baton  Rouge,  La. 

(WJBO). 

POWER 

ALONE 

IS 

NOT 

ENOUGH 

I  I  I  I 

Oh,  see  the  strong  man!  He  is  powerful!  He  iias  led  his  horse  to  water.  Bnt,  with  all  his  power, 
he  cannot  make  him  drink.  Why?  Well,  for  one  thing,  the  man  lacks  persuasive  power.  And 
what  is  persuasive  power?  Listen: 

Take  WMUR.  It,  too,  has  power — lots  of  it — power 
enough  to  make  it  heard  clearly  in  every  New 
Hampshire  home.  But  in  radio,  as  with  the  man 
with  the  horse,  POWER  ALONE  IS  NOT 
ENOUGH.  There  must  be  the  right  combination 
of  power  and  frequency.  WMUR  happily  combines 
5000  watts  days  and  1000  watts  nights  with  a  fre- 

quency of  610  kilocycles,  thus  insuring  wide  cov- 

erage. But  the  audience  doesn't  listen  to  a  station 
just  because  it's  loud.  A  third  element  is  needed 
to  make  power  effective  and  persuasive.  Those  who 
design  WMUR's  programs  have  that  third  im- 

portant element— SHOWMANSHIP.  WMUR's  pro- grams are  built  by  SHOWMEN  in  New  York, 
Chicago,  Hollywood  and  Manchester.  Thus, 
WMUR's  programs  have  appeal.  And  thus,  WMUR has  PERSUASIVE  POWER. 

NBC 

BLUE 

NETWORK 

WMUR 

Represented  By 

International  Radio  Sales 
R.  C.  Foster,  Boston 

MANCHESTER 

The   One    Station   Covering   New  Hampshire 
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Globe-Democrat  Seeking 
St.    Louis    FM  Station 

THE  LAST  of  St.  Louis'  three 
newspapers  has  succumbed  to  ra- 

dio's call  as  the  Globe  Democrat 
Publishing  Co.,  publishers  of  the 
St.  Louis  Globe-Democrat,  entered 
an  application  with  the  FCC  for 
commercial  FM  facilities  in  the 
Mound  City.  The  Sfar  -  Times 
(KXOK)  and  the  Post  Dispatch 
(KSD),  the  other  St.  Louis  papers, 
also  have  FM  applications  pending. 
The  Globe-Democrat  seeks  44.7  mc. 
to  cover  15,850  square  miles  with  a 
population  of  1,858,665. 

Also  applying  to  the  Commission 
was  the  FM  application  of  Inter- 

state Broadcasting  Co.,  licensee  of 
WQXR,  New  York,  for  a  station 
in  New  York  operating  on  48.7  mc. 
to  cover  8,550  square  miles  and  a 
population  of  10,817,455.  This 
brings  the  total  pending  applica- 

tions before  the  FCC  to  60. 
Other  applications  were  received 

from  W57A,  FM  station  of  GE  in 
Albany,  asking  to  modify  its  con- 

struction permit  from  45.7  mc.  to 
43.5  mc.  and  change  coverage  to 
15,200  square  miles;  and  from 
W65H,  adjunct  of  WDRC,  Hart- 

ford, requesting  to  change  fre- 
quency to  43.5  mc.  and  coverage  to 

13,944  square  miles. 
Seeking  non-commercial  FM,  U 

of  Illinois,  operator  of  standard 
non-commercial  station,  WILL,  at 
Urbana,  has  applied  for  a  250-watt 
outlet  on  42.9  mc.  and  the  Board  of 
Education,  City  of  Chicago,  has 
asked  facilities  on  42.5  mc.  using 
1,000  watts. 

WHEN  President  Roosevelt  gives  his 
"Fireside  Chat"  May  27,  NBC's  two networks,  CBS  and  MBS  will  carry 
the  speech  iu  full,  while  NBC's  and 
CBS'  international  stations  will  short- 

wave the  talk  to  Europe  and  South 
America.  Portuguese  and  Spanish 
translations  also  will  be  broadcast 
later  to  Latin  American  listeners  on 
NBC's  Pan-American  Network. 

JACK  SAYERS,  publicity  chief  of 
Young  &  Rubieam,  Hollywood,  has 
been  transferred  to  New  York  head- 

quarters for  the  summer.  He  returns 
to  the  West  Coast  in  the  fall. 

YOUNG  SONS  of  the  director  and 
chief  engineer  of  WWJ,  Detroit, 
turn  switch  May  9  placing  in  oper- 

ation the  Detroit  News'  FM  trans- 
mitter, W45D,  which  the  pioneer 

newspaper-broadcaster  will  operate 
under  the  temporary  authority 
granted  to  those  holding  the  previ- 

ously suspended  newspaper  CP's. At  left  is  Carl  Wesser  Jr.,  son  of 
WWJ's  chief  engineer,  with  Keith 
A.  Scripps,  son  of  William  J. 
Scripps,  director  of  WWJ  who 
founded  that  station  in  1920. 

KFVD's  FM  Site 
ALMOST  unanimous  recommenda- 

tion for  granting  of  zone  variance 
for  an  FM  transmitter  and  tower 
to  be  erected  by  Standard  Broad- 

casting Co.,  licensee  of  KFVD,  Los 
Angeles,  at  Crescent  Drive  and 
Wonderland  Ave.,  Hollywood,  was 
given  May  8  by  the  City  Council 
Planning  Committee.  Decision  was 
reached  over  protests  of  property 
owners  opposing  establishment  of 
the  tower  on  grounds  that  recep- 

tion from  other  stations  in  the  dis- 
trict would  be  "blocked  out".  Trans- 

action formalities  are  expected  to 
be  completed  within  a  short  while. 

FMs  Name  Rep 

AMERICAN  NETWORK  has  been 
appointed  sales  representatives  for 
two  new  commercial  FM  stations, 
W45D,  Detroit,  and  W45CM,  Co- 

lumbus, giving  the  organization  a 
list  of  six  stations.  W45D  is  owned 
by  the  Detroit  Evening  News,  also 
owner  of  WWJ.  W45CM  is  a  sister 
station  of  WBNS,  Columbus. 

^^
^^
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I 
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BBC  News  on  FM 
FIRST  AMERICAN  FM  sta- 

tion to  relay  British  Broad- 
casting Co.  news  broadcast  is 

WIXTG,  adjunct  of  WTAG, 
Worcester.  The  fact  was 
made  public  by  E.  E.  Hill, 
station  director,  after  he  re- ceived a  communication  from 
the  NBC  shortwave  monitor- 

ing service  stating  that  they 
had  heard  a  broadcast  of 
GSC,  English  station,  in 
which  appreciation  of 
WlXTG's  action  in  relaying 
the  BBC  programs  were  ex- 

pressed. 

IRNA's  Stand 
(Continued  from  page  70) 

gress  for  relief.  The  FCC  con- 
stantly is  extending  its  authority. 

We  can't  get  anywhere  unless  Con- 
gress writes  a  new  act.  We  all  must 

support  a  new  radio  law  which  will 
be  much  more  definite  as  to  the 

FCC's  functions." 
E.  E.  Hill,  WTAG,  Worcester: 

"This  strikes  at  fundamentals.  Sev- 
eral years  ago  we  said  it  would 

be  a  terrible  thing  to  have  the  Gov- 
ernment regulate  our  rates  and  our 

program  service.  Under  the  regu- 
lations, precisely  that  happens. 

They  tell  us  what  kind  of  contracts 
we  can  have  and  how  to  run  our 
business.- We  should  be  able  to  reg- 

ulate oui;selves." 
Campbell  Arnoux,  WTAR,  Nor- 

folk, suggested  the  resolution  ex- 
pressing the  endorsement  of  IRNA 

of  the  White  Resolution.  Another 
resolution  passed  instructed  the 
IRNA  board  to  follow  through  in 
any  fashion  it  saw  fit  after  the 
convention  acts  on  the  monopoly 
report,  in  bringing  its  opposition 
to  the  attention  of  the  proper  tri- 

bunals and  in  such  ways  as  it  deems 
expedient. 

Action  then  came  on  the  resolu- 
tion to  amend  the  by-laws  to  permit 

non-NAB  members  to  join  IRNA. 
This  in  effect  made  IRNA  an  inde- 

pendent trade  association,  no  longer 
operating  under  the  aegis  of  NAB. 
Mr.  Kennedy  proposed  the  motion, 
and  it  was  seconded  by  Leon  Levy, 
president  of  WCAU,  Philadelphia. 

B-1  BEVERAGE  Co.,  St.  Louis,  has named  Ruthrauff  &  Ryan,  Chicago,  as 
agency  and  is  said  to  be  using  radio. 

Good  for  Parents 

THE  GOLDBERGS,  CBS 
serial  created  by  Mrs.  Ger- 

trude Berg  who  plays  "Mol- 
ly", has  been  recommended 

"for  parent  education"  by Child  Study  Magazine,  which 

says  of  it,  that  "super-char- acter interpretation  makes 
the  sketch  surprisingly  realis- 

tic, and  the  human  relation- 
ships are  managed  with  a 

sound,  practical  common 
sense  that  is,  in  itself,  valu- 

able parent  education". 

Technical  Advance 

In  Year  Reviewed 

Facsimile,  FM  Television 

Progress  Are  Outlined 
radio's  newest  developments  were 
discussed  last  Wednesday  evening 
at  a  public  session  of  the  NAB 
convention  in  St.  Louis  by  leaders 
in  the  fields  of  facsimile,  frequency 

modulation,  television  and  interna- 
tional broadcasting. 

Keynote  of  the  discussions  was 
sounded  by  C.  J.  Burnside,  of 
Westinghouse  E.  &  M.  Co.,  in  de- 

claring, "As  a  new  bomber  rolls 
off  the  production  line  and  into  the 
air,  to  be  followed  by  a  newer  and 
certainly  better  ship,  so  radio  looks 

to  the  future." Speakers  included  Jack  DeWitt, 
chief  engineer  of  WSM,  Nashville; 
Maj.  Edwin  H.  Armstrong,  inven- 

tor of  the  Armstrong  wide-swing 
FM  system;  A.  H.  Morton,  NBC 
vice-president  in  charge  of  tele- 

vision; Dr.  Antonio  C.  Gonzalez, 
CBS  assistant  director  of  interna- 

tional shortwave  broadcasting. 

In  Favor  of  Facsimile 

Mr.  DeWitt,  reading  a  paper  pre- 
pared by  John  V.  L.  Hogan  who 

was  unable  to  attend  the  session, 
pointed  out  that  facsimile  is  worthy 
of  continuing  attention  of  the  broad- caster and  advertiser  alike  because 

the  advertising  message  or  pro- 

gram is  available  to  a  "listener"  as a  permanent  rather  than  a  fleeting 
record. 

Maj.  Armstrong,  tracing  the  his- torical and  scientific  background  of 
FM,  praised  the  pioneering  efforts 
of  John  Shepard  3d,  president  of 

Yankee  Network,  Paul  A.  deMars,  ' 
Yankee  vice-president  and  chief  en- 

gineer, and  Franklin  M.  Doolittle,  ' 
president  of  WDRC,  Hartford.  ' 

He  paid  tribute  to  Mr.  Hogan's work  in  developing  facsimile,  urg 
ing  the  distribution  as  soon  as  pos 
sible  of  5,000  to  10,000  facsimile 
recorders  to  afford  a  practical  test 
of  transmission  and  to  reduce  pro 
duction   costs.   In  the  next  year 
or  two,  he  predicted,  facsimile  will 
take  its  place  along  with  FM  broad 
casting. 

Mr.  Morton,  describing  NBC's television  operation,  declared: 
"Television  is  inevitable. 

"As  an  important  tool  of  com 
merce,  let's  appraise  its  value  for a  moment:  What  are  the  three  es 
sential  elements  of  most  successful 
selling?  Sight,  sound  and  motion 
No  other  medium  ever  devised  pos- 

sesses all  three  of  these.  Experts 
in  the  field  of  advertising  estimate 
the  selling  impact  of  a  properly 
conceived  and  presented  television 
message  as  being  anywhere  from 
3  to  15  times  as  powerful  as  that 
obtainable  through  the  use  of  any 

other  medium." Dr.  Gonzalez  termed  interna- 
tional broadcasting  "the  only  privi- 
leged messenger  who  can  enter  a 

country  without  the  formalities  of 
entry."  He  described  CBS  Latin 
American  shortwave  broadcast  de 
velopments  and  plans,  including  the 
recently  arranged  CBS  Latin American  network. 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  City,  N.Y. 
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Reproof  by  Early 
Follows  Stories  on 

President's  Letter 
Remark  About  MBS  Statement 
Declared  Misconstrued 

A  WHITE  HOUSE  crackdown 
greeted  stories  released  at  the  NAB 
convention  in  St.  Louis  purporting 
to  show  that  President  Roosevelt 
has  placed  his  official  approval  on 
the  stand  taken  by  MBS  officials 
on  the  FCC  network  monopoly  reg- 
ulations. 

Presidential  Secretary  Stephen 
T.  Early,  reportedly  angered  at 
what  he  considered  a  false  inter- 

pretation of  an  "acknowledging 
letter",  told  his  press  conference 
last  Tuesday  that  Presidential  ad- 

ministrative assistant  Lowell  Mel- 
lett  had  been  asked  to  inform  the 
NAB  convention  that  the  President 
has  not  expressed  any  statement 
of  policy  on  the  FCC  report. 

Not  Statement  of  Policy 

He  telegraphed  Mellett,  who  at- 
tended the  convention,  that  he  had 

been  informed  the  letter  was  being 
construed  as  a  statement  of  White 
House  policy.  "The  letter  is  in- 

tended and  is  only  a  polite  acknowl- 
edgement to  a  telegram  received," 

Early  said.  "It  does  not,  as  some 
would  have  it  appear,  express  any 
statement  of  policy." 
Early  said  that  he  had  tele- 

graphed Mellett  to  inform  broad- 
casters of  the  situation  and  in- 
structed him  to  "say  for  me  that 

I  deeply  regret  that  such  use  of 
the  letter  is  being  made  by  its  re- 

cipients or  their  agents". 
Early  referred  to  a  letter  he 

wrote  Alfred  J.  McCosker,  board 
chairman  of  MBS,  and  W.  E.  Mac- 
farlane,  MBS  president  and  busi- 

ness manager  of  the  Chicago  Trib- 
une. Macfarlane  and  McCosker  had 

telegraphed  Mr.  Roosevelt  on  May 
7,  [Broadcasting,  May  12],  com- 

mending FCC  recommendations. 
The  letter  read: 
"The  President,  who  has  been 

slightly  indisposed  for  the  past  few 
days,  has  asked  me  to  thank  you 
and  Mr.  Macfarlane  in  his  name 
for  your  fine  telegram  of  May  7. 
The  President  feels  when  two  exec- 

utives with  such  important  inter- 
ests at  stake  can  view  a  situation 

,with  such  detachment  there  is  every 
prospect  of  finding  a  just  and  equit- 

able solution. 
"He  wants  you  and  Mr.  Macfar- 

lane to  know  that  he  greatly  ap- 
j^reciates  the  conciliatory  spirit 
which  prompted  your  message." 
I  When  the  White  House  letter 
was  first  released  in  St.  Louis  it 
caused  consternation  among  the 
oiajority  of  broadcasters.  As  re- 

leased it  was  interpreted  as  an  un- 
lualified  endorsement  of  the  MBS 
stand  and  thus  of  the  FCC  actions 
ilamming  the  door  on  any  hope  of 
White  House  intervention. 
The  McCosker-Macfarlane  wire 

:o  the  President  praised  the  report 
IS  "sound  and  highly  commendable 
or  its  thoroughness,  fairness  and 
ong  range  enlightened  vision". 

NEW  YORKERS  CONFER:  Frank  Mason, 
Duncan  and  Herman  Bess,  all  of  WNEW. NBC;  Richard  O'Dea,  Wally 

Cooperation  of  Foreign  Tongue  Outlets 

In  National  Defense  Explained  by  Lang 

HOW  stations  with  foreign  lan- 
guage programs  are  cooperating 

in  the  national  emergency  was  re- 
vealed by  Joseph  Lang,  manager  of 

WHOM,  New  York,  and  chairman 
of  the  NAB  Foreign  Language 
Committee  when  making  his  an- 

nual report  last  Wednesday  during 
the  NAB  convention  in  St.  Louis. 
He  reported  the  Treasury  de- 

partment, utilizing  facilities  of  200 
foreign  language  outlets  in  its 
campaign  to  sell  Defense  Savings 
Bonds  is  reaching  an  estimated  30,- 
000,000  persons  through  programs 
in  22  difi'erent  languages. 

In  addition,  foreign  language  sta- 
tions have  aided  in  the  national 

defense  with  announcements  and 
special  feature  programs  on  behalf 
of  enlistment  for  the  Army,  Navy 
and  Marine  Corps,  giving  full  as- 

sistance also  on  the  draft  regis- 
tration as  well  as  collectively  con- 

tributing many  hours  of  time  to 
advertising  for  skilled  and  other 
workers  needed  in  numerous  di- 

visions of  defense  manufacturing. 

Alien  Registration 

The  report  further  revealed  that 
during  1940,  foreign  language  sta- 

tions cooperated  in  the  gigantic 
registration  of  aliens.  Results  of 
this  registration  revealed  that  25% 
of  New  York  State  population  was 
alien,  a  much  larger  proportion 
than  any  other  State.  Because  of 
this  revelation,  stations  in  Greater 
New  York,  where  hundreds  of  thou- 

sands of  refugees  from  Europe 
have  settled,  are  producing  pro- 

grams especially  designed  for  these 
people.  Programs  have  educational 
as  well  as  entertainment  values, 
the  report  reads. 

Mr.  Lang  pointed  out  that  be- 
sides instilling  a  love  for  this  coun- 
try, programs  of  this  nature  ac- 

quaint refugees  with  the  demo- 
cratic principles  of  the  American 

way  of  life.  He  explained  the  work 
being  carried  on  by  WHOM,  which 
has  set  up  a  free  naturalization 
school  for  instruction  of  aliens  in 
citizenship  requirements.  Classes 
held  nightly  in  a  classroom  ar- 

ranged in  the  station's  New  York 
studios  are  publicized  over  the  air, 
he  said.  "A  licensed  teacher  spe- 

cializing in  adult  education  is  em- 

ployed by  the  station  to  give  the 
instruction.  These  are  also  broad- 

cast for  benefit  of  the  sick  and 
others  who  cannot  attend. 
A  complete  outline  of  the  opera- 

tion of  this  school  with  details  of 
subjects  covered  in  the  course  ac- 

companies this  report."  Mr.  Lang stated  that  this  naturalization 
school  plan  is  available  to  other 
broadcasters  who  wish  to  institute 
a  similar  project  on  their  stations. 
He  also  revealed  that  many  sta- 

tions have  been  broadcasting  trans- 
lations of  Presidential  talks. 

REFUSAL  OF  TIME 

CLAIMED  BY  VISION 

CHARGES  that  stations  in  the  New 
York  area  had  "denied  the  Trans- 

port Workers  Union  opportunity  to 
present  to  the  public  facts  and 
issues  concerning  callective  bar- 

gaining rights  of  transit  labor  on 
city-owned  subway  system"  wei'e expressed  in  a  telegram  the  union 
sent  to  Neville  Miller,  NAB  presi- 

dent, at  the  St.  Louis  convention last  week. 
The  labor  body  in  the  message 

further  asserted  that  it  had  urged 
repeatedly  that  equivalent  time  be 
given  to  the  Board  of  Transporta- tion for  its  case.  The  union  said  it 
had  tried  to  buy  time  on  the  vari- 

ous New  York  independent  sta- 
tions, but  had  been  refused  by  all 

but  WAAT,  Jersey  City.  That  sta- 
tion, after  accepting  a  check  in  ad- vance for  two  broadcasts  weekly, 

had  ended  the  series  after  two 
weeks  and  had  returned  the  check 
to  the  union.  The  station  then  of- 

fered free  time  to  both  the  union 
and  city,  the  union  stated. 
Union  headquarters  named 

WMCA,  WHN,  WINS  and  WNEW 
as  some  of  the  stations  that  had 
refused  them  time.  Leslie  Evan 
Roberts,  assistant  to  the  general 
manager  of  WMCA,  asked  of  the 
matter,  said  WMCA  had  refused  to 
sell  time  because  of  the  controver- 

sial issue  involved  and  that  the 
station  had  offered  free  time  to 
both  the  union  and  the  city  and 
would  invite  both  to  participate  on 
one  of  its  Sunday  evening  forums. 

AFLANTA 

Exclusive! 

FOR  THE  15th  YEAR 

WAG  A 

For  the  15th  year,  WAGA  and 
ONLY  WAGA  is  broadcasting  all 
of  the  home  games  of  the  Atlanta 
CRACKERS  baseball  team.  Co- 
sponsors  are  General  Mills  and 
Coca  Cola. 

Here's  a  feature  that 
GUARANTEES  a  superb 
summer  audience  for  the 
Blue  Ribbon  Station  of  the 
South. 

WAGA 

ATLANTA,  GA. 
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SERVING  A  BUSY 

ROCKFORD! 

BANK  CLEARINGS: 

March,  1 939_  _  _$4,581 ,996 
1940___  5,649,455 
1941  7,598,896 

NEW  CAR  SALES 

March,  1939  225 
1940  280 
1941  637 

EMPLOYMENT  INDEX 

March,    1939  97.1 
1940  117.7 
1941  153.6 

PAYROLL  INDEX 

March,   1939  101.0 
1940  136.1 
1941  201.2 

REMEMBER  i 

ROCKFORD  ^ 

WROK 

1000  WATTS 

MUTUAL  AFFILIATE 

National  Representatives: 

HEADLEY-REED  CO. 

Fly  Blasts  Nets  and  NAB 
{Continued  from  page  7) 

politically  only  through  its  great 
moral  stature  as  private  citizens. 
Of  course,  that  is  what  the  presi- 

dent of  the  radio  monopoly  had  in 
mind  when  he  publicly  announced 
that  his  company  would  proceed 
through  Congressional  and  admin- 
trative  channels.  Surely  it  is  in 
the  capacity  of  private  citizens  that 
the  station  owners  are  called  upon 
to  turn  on  the  heat.  Surely  it  is 
beyond  the  realm  of  possibility  that 
the  very  political  power  granted  to 
the  licensee  by  the  Government — 
a  power  given  to  him  in  trust  for 
the  public — would  be  diverted  to 
his  own  or  the  radio  combination's 
own  purpose. 

"It  is  with  an  admirable  degree 
of  mental  and  moral  flexibility  that 
in  one  speech  one  man  can  make 
the  rafters  ring  with  condemna- 

tion of  other  peoples'  political  in- fluence and  at  the  same  time  call 
upon  his  fellow  stalwarts  of  the 
two  big  networks  to  turn  on  the 
political  steam  to  force  the  Con- 

gress to  upset  the  decision  of  an 
independent  agency  of  the  Govern- 

ment affecting  those  two  network 
organizations. 
"Thus  the  Government,  includ- 

ing the  Congress,  is  to  have  turned 
back  against  it  the  very  power  it 
placed  in  the  hands  of  the  radio 
people  as  a  public  trust. 

"In  that  manner  the  nation's 
mechanism  of  free  speech  is  to 
function  in  the  hands  of  the  radio 
monopoly  and  its  so-called  associa- 

tion. One  could  not  but  admire  the 
facility  with  which  the  Louisville 
pair  [Mr.  Ethridge  and  Mr.  Miller] 
functioned  yesterday  in  that  great 
forum  of  debate — the  so-called  as- 

sociation of  broadcasters. 

Gavel  Strategy? 

"One  let  loose  all  the  unsupported 
and  unsupportable  scandal  that  sus- 

picion and  a  gi-"en  state  of  mind 
could  conjure  up.  As  the  nation's 
free  presses  started  to  roll,  the 
other  gentleman  from  the  Blue 
Grass  country  made  a  clever  move 
with  the  gavel.  The  'debate'  was 
over.  That  is  democracy  in  flower — 
carrying,  however,  a  none  too  fra- 

grant odor. 
"The  only  task,  if  indeed  not  the 

very  important  task,  which  I  came 
to  St.  Louis  to  perform  was  to  ex- 

plain the  chain  broadcasting  re- 
port of  the  Commission  to  the  mem- 
bers of  the  industry  and  to  offer 

my  cooperation  in  working  out  the 
industry's  problems  in  a  construc- 

tive manner.  This  naturally  in- 
volved an  opportunity  to  discuss 

this  very  matter  with  members  of 
the  industry  before  the  combination 
flashed  the  word  for  any  definitive 
action. 

"I  was  deeply  touched  last  eve- 
ning with  the  visit  of  three  gentle- 
men representing  the  NAB  direc- 

torate [Edwin  W.  Craig,  WSM; 
.John  A.  Kennedy,  WCHS;  John  J. 
Gillin  Jr.,  WOW— Ed.]  who  called 
upon  me  and  courteously  extended 
an  invitation  to  address  the  con- 

vention. I  was  more  deeply  moved, 
however,  to  learn  before  the  end 

of  our  conference  around  midnight 
that  the  management  of  the  con- 

vention hours  before  had  already 
procured  their  final  vote  on  the 
resolution  calling  upon  the  mem- 

bers to  turn  on  the  steam  to  get 
the  Congress  to  nullify  the  decision 
of  the  Commission  on  chain  broad- casting. 

"The  radio  monopoly's  function 
of  free  speech  had  been  served. 
They  had  their  own  discussions  on 
their  own  side  of  the  case;  they 
had  their  final  decision,  and  I  had 
an  invitation. 

"This  control  of  the  mechanism 
for  the  formation  of  public  opinion, 
and  for  that  matter  political  opin- 

ion, is  hereafter  to  reside  in  the 
hands  of  the  few  or  in  the  hands 
of  the  many  licensees.  But  unfor- 

tunately these  individual  licensees, 
whatever  they  may  say  privately, 
dare  not  raise  a  voice  against  the 
radio  combination  where  it  can  be 
heard. 

Rochester  Telegram 

"To  take  a  single  example  take 
a  look  at  this  telegram  which  came 
in  this  morning: 

"  'Recent  FCC  rulings  give  my 
station  its  first  chance  to  breathe. 
Would  welcome  opportunity  to  per- 

sonally relate  the  drastic  evils  they 
will  correct  in  Rochester,  N.  Y., 
the  sting  of  which  is  still  felt  by 
myself  as  well  as  the  listening  pub- 

lic. I  have  attended  meetings  at  this 
convention  in  which  the  FCC  rules 
have  been  flagrantly  misinter- 

preted to  station  affiliates,  most  of 
which  have  acted  like  a  caged 
canary  which  has  been  let  free, 
but  which  became  fritghtened  and 
thought  that  it  could  not  seek  out 
its  own  living  without  returning 
to  his  master's  locked  cage. 

"  'The  FCC  rules  have  taken  the 
locked  door  off  the  cage,  affording 
the  canary  a  home  without  confine- 

ment. The  broadcasters  are  led  to 
believe  by  certain  groups  that  the 
FCC  rules  have  not  taken  the  door 
off  the  cage  but  destroyed  the  cage 
to  a  point  where  the  canary  can- 

not use  it  as  a  home,  thus  caus- 
ing the  canary  to  censor  the  hand 

that  has  freed  him'." The  telegram  was  signed  by  Gor- 
don P.  Brown,  licensee,  of  WSAY, 

Rochester. 
"I  cannot  but  conclude  that  this 

type  of  management  of  the  indus- 
try and  its  membership  has  been 

all   too   clever — too   brilliant.  As 

John  Randolph  of  Virginia  has  said, 
it  reminds  me  of  a  dead  mackerel 
in  the  moonlight,  it  both  shines  and 
stinks.  I  want  to  reiterate  in  all 
sincerity,  the  whole  effort  of  the 
FCC  is  to  return  to  this  industry 
its  freedom  and  to  make  it  truly  an 
American  system. 

Offers  to  Cooperate 

"Again  the  FCC  stands  willing  to 
cooperate  to  the  end  that  freedom 
may  be  attained  and  maintained; 
that  licensees  may  enjoy  the  liber- 

ties and  undertake  the  responsibil- 
ities which  are  a  necessary  part  of 

their  licenses;  that  competition  in 
the  industry  shall  be  unfettered  ex- 

cept as  restricted  by  natural  lim- 
itations; that  the  public  shall  enjoy 

more  extensive  and  improved  radio 
service;  that  there  shall  be  both  a 
continuance  and  an  extension  of 
network  service;  that  regular  affili- 

ations shall  continue,  and  that 
profits  shall  result  both  to  stations 
and  to  networks. 

"I  cannot  too  strongly  emphasize 
my  own  belief  that  a  free  radio 
industry  can  and  must  survive  and 
flourish.  I  am  determined  to  find 
ways  and  means  to  accomplish 
these  basic  results.  Whatever  the 
task  in  working  out  the  problems 
of  adjustment  to  accord  with  sound 
principles,  I  shall  be  only  too  happy 

to  help  undertake  that  task  in  co- 
operation with  any  and  all  members 

of  the  industry. 

"I  trust  the  industry  will  afford 
us  that  real  opportunity  to  work 
out  methods  and  procedures  to  the 
end  that  this  whole  problem  of  ad- 

justment shall  be  solved  construc- 
tively and  for  the  common  good  of 

all." 

Clear  Channels  Meet 

PLANS  for  an  intensive  educa- 
tional and  promotional  campaign  to 

be  directed  at  listeners  to  clear- 
channel  stations  were  presented  to 
members  of  the  Clear  Channel 
Group  at  a  Tuesday  afternoon 
NAB  convention  meeting  by  Victor 
A.  Sholis,  director  of  the  newly-es- 

tablished Clear  Channel  Broadcast- 
ing Service  offices  in  Washington, 

along  with  Allan  Miller,  assistant 
director.  Mr.  Sholis  also  reported 
on  his  observations  during  his  first 
10  weeks  with  the  organization. 

NEW  YORK 

SEEKING  a  local  in  Helena,  Ark., 
the  Helena  Broadcasting  Co.,  a  part- 
nershiii  of  Sam  Anderson,  local  school 
teacher  and  superintendent ;  John 
Thomas  Franklin,  ice  and  coal  distrib- 

utor ;  and  .J.  Q.  Floyd,  in  the  motor 
transportation  business,  have  applied 
to  the  FCC  for  an  outlet  on  1490  kc. with  250  watts. 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 
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Miller  Says  Radio  Must  Show 

How  Public  Is  Being  Betrayed 

Industry  Is  Through  If  It  Gets  Out  of  Step  With 

What  American  PubHc  Wants,  He  Replies  to  Fly 

NEVILLE  MILLER,  NAB  presi- 
dent, on  Thursday  issued  the  fol- 

lowing reply  to  the  press  conference 
statement  made  by  Chairman  Fly, 
of  the  FCC,  who  replied  to  a  speech 
May  14  by  Mark  Ethridge: 

"Just  to  keep  the  record  straight, 
I  wish  to  say  that  Chairman  Fly 
has  been  offered  every  opportunity 
to  reply  to  Mark  Ethridge  before 
a  full  meeting  of  the  NAB,  and  in 
addition  was  invited  to  be  our 
guest  speaker  at  luncheon  today. 
All  of  these  invitations  he  has  de- 
clined. 

"When  plans  for  this  convention 
were  made,  we  were  agreed  that  it 
was  to  have  one  dominating  ob- 

jective. That  objective  was  to  ar- 
rive at  decisions  on  how  we  could 

be  of  the  utmost  help  in  the  prob- 
lem of  national  defense.  That  prob- 

lem, all  of  us  still  agree,  is  still 
the  vital  problem  facing  America 
today. 

And  Then  the  Charges 

"But  between  the  laying  of  those 
plans  and  our  arrival  here,  some- 

thing happened.  By  a  majority  vote 
of  5  to  2  the  FCC  chose  that  time 
to  let  loose  against  us  through  the 
press,  charges  of  monopoly,  and 
regulations  so  drastic  as  to  change 
the  very  structure  on  which  the 
American  system  of  radio  is  built. 
"We  must  confess  that  when  we 

arrived  here  for  the  opening  ses- 
sions of  this  convention  we  were  ap- 

prehensive. In  our  talks  with  each 
other  we  have  been  full  of  grave 
worry.  We  left  home  with  a  strong 
desire  to  do  everything  in  our  power 
to  help  our  country  at  this  critical 
time  to  mobilize  for  national  de- 

fense. We  arrived  filled  with  fear 
that  the  very  freedom  of  radio  was 
being  endangered. 
"As  individuals  and  in  groups 

we,  more  than  a  thousand  loyal 
American  citizens  from  all  parts  of 
this  land,  have  been  attempting  to 
appraise  this  situation,  because  we 
know  that  we  must  make  a  decision. 

with 

CIRCUIT  DESIGN 

We  have  not  wanted  to  be  hurried 
by  groups  outside  of  our  industry. 
We  believe  in  the  democratic  proc- 

esses by  which  free  people  make 
up  their  minds. 

"No  one  could  have  been  in  this 
room  yesterday  and  listened  to 
Mark  Ethridge's  straightforward 
talk  without  realizing  that  we  have 
made  up  our  minds. 
"We  believe  that  Government 

regulation  is  now  in  danger  of  be- 
coming punitive  and  arbitrary  Gov- 

ernment control. 
"We  believe  that  the  people  of 

America  expect  us  to  act  when  we 
think  the  freedom  of  radio  is 
threatened,  and  we  believe  that  we 
would  be  traitors  to  their  trust  if 
we  did  not  do  so. 

"We  therefore  proposed  to  act. 
Committee  Named 

"Yesterday  by  unanimous  vote 
the  convention  adopted  a  resolu- 

tion urging  the  U.  S.  Senate  to  give 
prompt  and  favorable  consideration 
to  a  resolution  introduced  by  Sen- 

ator Wallace  White  of  Maine  which 
would  result  in  a  thorough  investi- 

gation of  the  whole  radio  structure 
with  a  view  to  the  enactment  of  a 
new  radio  law  and  requesting  the 
FCC  to  suspend  operation  of  the 
new  networks  rules  pending  the 
Senate  investigation. 

"I  am  asking  the  board  of  direc- 
tors to  appoint  a  committee  repre- 

sentative of  all  of  us  for  that  pur- 
pose. It  will  be  the  function  of  that 

committee  to  report  to  us  as  soon 
as  they  are  able  just  what  program 
of  action  they  recommend. 

"I  know  that  I  would  not  be  fair 
to  the  feeling  of  all  of  us  if  I 
did  not  say  that  this  is  not  to  be 

considered  a  'fight'  between  'Gov- 
ernment' and  'radio'.  It  is  to  be  the 

implementing  of  cur  determination 
to  tell  the  people  of  America  how 
and  why,  in  our  opinion,  their 
wishes  are  being  betrayed.  We  are 
loyal  citziens  and  supporters  of  our 
Government. 

"The  people  of  this  country  are 
our  customers,  as  we  are  their  trus- 

tees. When  we  get  cut  of  step  with 
what  American  people  want,  Amer- 

ican radio  is  through. 
"We  cannot  believe  that  we  are 

as  far  out  of  step  as  some  would 
have  us  believe  we  are." 

WIS  T-^venties 

ABILITY  to  fold  "twenty 
twenty  by  twenties"  in  as many  seconds  is  the  only 
membership  requirements  for 
the  newlv-organized  "fathers' 
club"  of  WIS,  Columbia,  S.  C. 
Long  a  childless  organization, 
WIS  now  has  three  recent 
fathers.  Announcer  Jim 
Young,  Program  Director 
Floyd  Rodgers  and  Sports- 
caster  Bob  Bingham. 

Townsend  Called  Up 

SAM  W.  TOWNSEND,  president, 
treasurer  and  general  manager  of 
WKST,  New  Castle,  Pa.,  has  been 
called  into  the  service  as  a  lieuten- 

ant commander  in  the  Naval  Re- 
serve and  will  assume  the  duties  of 

district  communications  officer  at 
Commandant's  Headquarters, 
Fourth  Naval  District,  in  Philadel- 

phia. Lt.  Comdr.  Townsend,  who 
broke  into  radio  at  the  old  WFJC, 
now  WJW,  Akron,  and  more  recent- 

ly was  responsible  for  the  construc- 
tion of  WKST,  has  a  service  record 

in  shore  communications  during  the 
trial  flights  of  the  USS  Macon  and 
VSS  Akron  and  was  liaison  officer 
for  the  Seattle  stratosphere  flight. 
He  was  in  charge  of  the  Akron 
unit  of  the  Naval  Reserve  for  12 

years. 

Gilmore's  'War  Letters' 
GILMORE  OIL  Co.,  Los  Angeles, 
on  May  26  starts  sponsoring  a  flve- 
weekly  program  War  Letters  on 
four  Don  Lee-California  stations 
(KHJ  KFXM  KDB  KGB),  Monday 
through  Friday,  9:15-9:20  p.m. 
(PST).  Letters  direct  from  warring 
Europe  and  Africa  addressed  to 
persons  within  the  United  States 
are  read  by  Bill  Fuller  and  Rod 
Mays.  A  $5  prize  is  awarded  the 
local  listener  submitting  the  most 
interesting  letter  of  each  broad- 

cast, with  an  additional  $5  given 
to  any  war  relief  organization  he 
might  name.  Contract  is  for  1.3 
weeks,  with  firm  planning  exten- 

sion of  network  if  show  proves 
successful.  Agency  is  Botsford, 
Constantine  &  Gardner,  Los  An- 

geles. [  BEHIND  THE  SCENES  IN  RADIO  ADVERTISING  J 
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"TY7"HEN  you  re  writing  one-mmute  spot  announce- W  ments,  pal.  I  know!  Once,  I  had  spots  before 

the  eyes." 
"Once  did  these  aged  ears  hear  you  say?" 

"Verily,  son,  once — but  no  more.  Now,  I  turn  'em 
over  to  NBC  Radio- Recording  Division  and  save 

my  time  and  gray  matter.  That's  what  you'll  do, 
too,  if  you're  as  smart  an  advertising  man  as  I 
think  you  are.  *    *  * 

You  tell  us  the  product  story  and  the  sales  problem.  We'll  submit 
ideas  for  your  approval.  After  that,  we'll  write,  cast,  produce 
and  work  with  you  on  that  idea  from  script  to  finished  pressing 
— in  whole  or  in  part.  That  applies  to  a  series  of  one-minute 
spots  or  a  full-length  15-minute,  five-a-week,  52-week  show. 

Budget  limited?  An  NBC  Syndicated  Recorded  Program 

will  lick  that  particular  problem.  "Betty  and  Bob,"  "Holly- 
wood Headliners,"  "The  Face  of  the  War"  and  many  other 

proved  sales  producers — all  recorded  NBC  Orthacoustic* — are 
available  in  many  markets. 

Remember  NBC's  Radio-Recording  Division^ — and  forget  your 
program  worries.  Write  us  today. •Registered  Trademark 

adio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
RCA  BIdg.,  Radio  City,  New  Yorl<  Merchandise  Mart,  Chicago 
Trans-Lux  BIdg.,  Washington,  D.  C.  Sunset  and  Vine,  Hollywood 

I  GENERAL  ®  ELECTRIC 
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Reserve  Your  Copy  of 

1941  Iowa  Radio 

Audience  Survey 
NOW 

Conducted  by  Dr.  H.B.  Summers  of 
Kansas  State  College,  the  1941 
Iowa  Radio  Audience  Survey  is  an 
authoritative  study  .  .  tells  virtually 
everything  you  need  to  know  about 
Iowa  and  Middlewest  radio  lis- 

teners' habits  .  .  furnishes  a  means 
by  which  you  can  scientifically 
check  almost  all  your  advertising 
plans  in  this  section. 
Write  tor  it.  No  cost  or  obligation. 

Address  Dept.  B 

STATION  WHO 
DES  MOINES,  IOWA 

(n.p.) 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLDWIDE  NEWS 

COVERAGE 

UNITED  PRESS 

WSdY 

DECATUR 
ILLINOIS 
SEARS  AND 
AVER,  Rep 

large 
chunk 

oPILUN 

Test  your  campaigns  in  a  dual  market — BOTH  agricultural  and  industrial.  WSOY 
g ives  you  coverage  of  such  a  markLt. 

2  50  WATTS -1 3^0*  FULL  TIME 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 
Call  Any  Edward  Petry  Office 

Defense  Panel 

(Continued  from  page  20) 

eluded  Navy,  Army,  and  State  De- 
partment activities  on  which  it  was 

deemed  unwise  to  report  in  any 
form  whatsoever.  And  those  20 
items  were  augmented  as  new  sit- 

uations arose." Comdr.  Thurber  observed  that 
although  press  associations  check 
closely  with  the  Navy,  the  indi- 

vidual station  must  decide  for  itself 
whether  it  will  accept  the  press 
association  report  as  complying 
with  the  bans. 

Chairman  Fly,  briefly  outlining 
the  scope  of  the  activities  of  the 
Defense  Communications  Board,  ex- 

plained that  DCB's  chief  focus  is 
on  communications.  He  emphasized 
that  DCB  is  a  planning  body  only. 

Its  plans,  he  commented,  "are  de- 
signed to  abolish  the  danger  which 

lurks  in  'unforeseen  contingencies' 

by  applying-  foresight". 
Mellett's  Views 

Appearing  only  briefly,  and 
speaking  off  the  record,  Mr.  Mel- 
lett  re-emphasized  testimony  previ- 

ously given  before  Congressional 
committees  that  the  Administration 
plans  no  censorship  of  news  except 
the  customary  military  controls 
during  time  of  war  emergency. 

Unable  to  attend  the  convention 
because  of  official  business  in  Wash- 

ington, Vice-President  Wallace  ad- 
dressed the  convention  luncheon 

Tuesday  noon  via  a  broadcast  car- 
ried by  all  three  networks.  Stress- 
ing the  need  for  an  active  home 

defense,  both  psychological  and 
physical,  Mr.  Wallace  commented: 

"Most  important,  to  my  mind,  is 
the  opportunity  that  is  given  to  all 
those  who  use  the  radio  to  promote 
unity  inside  the  United  States  and 
a  reasonable  attitude  toward  all 
the  world.  We  are  under  constant 
attack  by  the  Nazi  propaganda 
that  tries  to  creat  bad  feeling 
among  us  and  false  ideas  about 
other  countries.  One  of  the  great- 

est contributions  any  one  of  us  can 
make  to  our  defense  is  to  resist 
this  propaganda  of  hate  at  every 

point." 

AGENCIES  AND  REPRESENTATIVES  were  represented  by  (I  to  r): 
J.  Kelly  Smith,  Radio  Sales,  Chicago;  Margaret  Wiley,  J.  Walter  Thomp- 

son Co.,  Chicago;  Ned  Midgley,  BBDO,  New  York;  Howard  Meighan, 
Radio  Sales,  New  York;  Helen  McGrath,  J.  Walter  Thompson  Co., 
San  Francisco;  Carlos  Franco,  Young  &  Rubicam,  New  York;  Linnea 
Nelson,  J.  Walter  Thompson  Co.,  New  York;  Kingsley  Horton,  WEEI, 
Boston;  Robert  Somerville,  CBS,  New  York. 

Unfair  Practices 

In  Rates  Opposed 

Sales  Managers,  Agency,  Rep 

Group  Condemn  Methods 
ADOPTION  of  a  resolution  to  put 
on  record  its  stand  regarding  the 
misuse  of  national  and  local  rates 

as  practiced  by  some  stations — al- 
though they  were  unable  to  agree 

on  exactly  what  constituted  misuse 
of  rates — took  place  at  the  final 

joint  meeting  of  sales  managers' 
executive  committee,  sales  mana- 

gers' general  committee,  station 
representative  associate  members 
and  agency  representatives  in  St. 
Louis,  May  14  [see  also  page  53]. 

This  is  the  first  active  step  to 
take  place  in  an  attempt  to  clarify 
this  controversial  situation  after 
many  years  of  much  discussion, 
disagreement  and  little  action. 
From  the  adoption  of  this  resolu- 

tion, and  from  further  study  by 
Frank  E.  Pellegrin,  director  of  the 
department  of  broadcasting  adver- 

tising, may  come  the  final  get-to- 
gether and  solution  of  this  problem. 

The  resolution  was  submitted  by 
William  Cline,  sales  manager  of 
WLS,  Chicago,  after  John  Blair, 
head  of  the  national  representative 
firm  under  his  name,  suggested 
that  the  NAB  should,  from  such  a 
resolution,  insert  a  plank  in  the 
code  to  be  used  as  a  yardstick.  It 
was  adopted  unanimously.  It  read: 

FOR  A  MERE  25  WORDS,  Mrs.  Catherine  Klemme  (third  from  left),  of 
Tulsa,  Okla.,  received  a  trip  to  Washington  and  $5,000  in  defense  bonds. 
She  won  a  nationwide  radio  contest  conducted  on  the  CBS  Mo.rt  &  Marge 
program  by  Colgate-Palmolive-Peet  Co.  Presenting  the  bonds  was  Edward 
Chipman  (left)  C-P-P  district  representative,  during  the  WJSV  program 
of  Elinor  Lee  (second  from  left),  while  Eugene  W.  Sloan,  executive  di- 

rector of  the  defense  savings  staff,  watched.  C-P-P  gave  away  more  than 
$100,000  in  bonds  in  the  contest. 

"Resolved:  That  it  be  recom- 
mended to  the  NAB  that  the  il- 

legitimate application  of  the  na- 
tional (also  known  as  general  or 

regional)  rate,  and  the  local  (also 
known  as  retail)  rate,  is  looked 
upon  as  unfair  trade  practice  and 

should  be  stopped." Mr.  Cline  made  the  resolution 
from  the  floor  after  more  than  an 
hour's  discussion  on  the  subject. 
Mr.  Pellegrin  will  re-word  the  reso- lution for  clarification  insofar  as 
he  deems  advisable. 

Another  moot  subject  upon  which 
action  was  taken  was  the  proper 
handling  of  carry-over  advertising 
beyond  the  usual  12-month  limit  of 
most  contracts.  There  was  almost 
equally  divided  opinion  on  whether 
sponsors  should  benefit  by  the 
yearly  rate  if,  after  having  been  on 
the  station  for  that  length  of  time, 
they  want  to  run  over  for  a  few 
weeks  or  months,  or  whether  there 
should  be  a  short-rate  if  a  second 
consecutive  full  year  is  not  used. 

Theatre  Buys  News 
THE  Telenews  Theatre  of 
Cleveland  has  contracted  with 
WGAR  for  two  five-minute 
news  periods  weekly  in  what 
is  believed  to  be  the  first 
news  purchase  by  a  theatre 
in  the  city.  The  shows  are 
scheduled  for  early  evening 
and  will  be  narrated  by  Sid- 

ney Andorn,  WGAR  special 
events  director.  They  will 
originate  in  studios  of  the theatre. 

WFIL 

1st  or  2nd  choice 

WITH 
PHILADELPHIA  LISTENERS 

66M%  of  DAY  &  NrGHT 
As  Reported  by 

C.   E.  HOOPER,  Inc. 

NBC  BLUE 

QUAKER  NETWORK 

Rop.  by  Ed.  Petry  &  Co.,  Inc. 
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TO  THE  NATIONAL  ASSOCIATION  OF  BROADCASTERS 

During  the  recent  Convention  of  the  National  Association  of 

Broadcasters  it  has  become  obvious  that  Neville  Miller,  President  of 

NAB,  is  actuated  by  an  animus  against  the  chairman  and  a  majority 
of  the  members  of  the  Federal  Communications  Commission. 

This  has  become  apparent  because,  following  the  publication 

by  the  FCC  of  its  proposed  regulations,  issued  after  hearings  on  the 

question  of  monopoly  in  broadcasting,  Neville  Miller  had  not  sub- 
mitted a  factual  study  nor  even  an  argued  opinion  on  the  effect  of 

those  regulations,  either  to  the  industry  or  to  the  FCC,  but  waited 

until  the  NAB  convention  to  attack  the  motives  of  the  FCC  in  issuing 

its  regulations,  instead  of  encouraging  there  a  discussion  of  their 
effects. 

It  was  apparent  from  Neville  Miller's  studied  rudeness,  when, 
after  the  chairman  of  the  FCC  had  spoken  by  invitation  before  the 
Convention,  Mr.  Miller  immediately  insinuated  that  the  Chairman 

was  misrepresenting  the  intention  and  the  motives  of  the  FCC. 

It  was  apparent  from  the  fact  that  Neville  Miller  allowed  an 

NAB  member,  Mark  Ethridge,  to  attack  the  good  faith  of  the  Chair- 
man of  the  FCC  in  his  presence  before  the  convention,  and  accorded 

the  Chairman  no  opportunity  to  reply. 

For  many  years  we  have  belonged  to  the  NAB.  We  have 

served  it  and  have  been  served  by  it.  We  considered  it  a  forum 

for  the  discussion  of  problems  affecting  the  industry,  and  no  mere 

difference  of  opinion  with  the  majority  of  the  NAB  would  cause  us 

to  resign,  nor  would  the  disagreement  with  rules  and  regulations 
of  the  FCC.  When,  however,  the  President  of  the  NAB  himself 

attacks — and  encourages  others  to  attack — not  the  judgment,  but 
the  motives  and  good  faith  of  the  Commissioners  appointed  by  the 

President  of  the  United  States  to  regulate  the  broadcasting  industry, 

we  find  it  necessary  reluctantly  to  withdraw  from  membership  in  the 

association  for  so  long  as  it  is  headed  by  its  present  president. 

KFPY,  T.  W.  Symons,  Jr. 

KGIR,  E.  B.  Craney 



NAB  Convention  Votes  Fight  to  the  Finish 

Will  Ask  Congress 

To  Probe  FCC 

And  Rules 

{Continued  from  page  9) 
ing  Delaware,  New  Jersey  and 
Pennsylvania,  now  covers  only 
Delaware  and  Pennsylvania.  Dis- 

trict 8,  covering  Indiana  and  Michi- 
gan, was  modified  so  two  counties 

(Ontanagon  and  Gogebic,  Mich.) 
were  excluded  and  shifted  to  Dis- 

trict 11. 

Fly  Speech  Draws 
Challenge  From  Miller 

What  was  to  have  been  a  panel 
on  "The  Relation  of  Radio  to  the 
National  Defense",  next  on  the 
program,  developed  into  the  first 
Fly-Miller  encounter  on  the  monop- 

oly report.  Maj.  Gen  Robert  C. 
Richardson  Jr.,  public  relations  di- 

rector of  the  Army,  first  speaker, 
reassured  the  industry  that  there 
was  no  censorship  intent  in  the 
Government,  and  commended  radio 
on  its  "very  brilliant  record". 

Comdr.  H.  R.  Thurber,  public  re- 
lations officer  of  the  Navy,  followed 

with  similar  assurances.  Then  came 
the  prepared  address  of  Chairman 
Fly,  from  which  he  deviated  con- 

siderably, and,  in  measured  terms, 
belabored  the  opponents  of  the 
monopoly  report,  though  his  ad- 

THE  VOICE  OF  MISSISSIPPI 

JACKSON  K^EPS  APACE 

Jackson's  latest  national  defense 
order  is  contract  to  make  shell 
boxes  for  munition  plants.  W.  G. 
Avery  Body  Co.  of  Jackson  to  ex- 

pand plant  facilities  in  order  to 
take  care  of  production. 
Issuance  of  building  permits  for 
first  four  months  in  Jackson  indi- 

cates increase  of  33%  over  1940. 
Retail  sales  tax  collections  for  first 
two  months  of  1941  over  8% 
better  than  for  some  period  last 
year. 
Keep  apace  v/ith  this  expanding 
business.  Invest  your  advertising 
dollars  with  WJDX — dominant  ra- 

dio station  in  Mississippi's  growing market. 

Owned  and  Operated  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 
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LOBBY  GROUP  (1  to  r):  Edgar  W.  Twamley,  WEEN; 
Eugene  Carr,  WGAR;  Edward  Petry,  Edw.  Petry  & 

Co.;  K.  G.  Marshall  and  John  C.  Bell,  WBRC;  Gene 
Wyatt,  WBEN.  They  discussed  topics  of  the  day. 

dress  was  scheduled  as  one  re- 
stricted to  national  defense  as 

chairman  of  the  Defense  Communi- 
cations Board,  as  well  as  of  the 

FCC. 
It  was  following  this  address 

that  Mr.  Miller  hurled  defiance  at 
the  chairman,  asserting  he  could 
not  "permit  his  remarks  to  go  un- 

challenged." This  preceded  the  off- 
the-record  comments  of  Mr.  Mellett, 
which,  in  a  vein  similar  to  those  of 
Maj.  Gen.  Richardson  and  Comdr. 
Thurber,  dispelled  any  fear  of  cen- 

sorship or  of  Government  comman- 
deering of  radio.  The  National  De- 

fense Forum  is  covered  elsewhere 
in  this  issue  [page  201,  and  the 
revised  address  of  Chairman  Fly 
is  published  in  full  text  [page  21]. 

In  rapt  attention,  the  convention 
listened  to  Chairman  Fly's  first 
words,  which  dealt  with  defense  and 
radio.  He  said  there  is  no  present 
foreseeable  emergency  "w  h  1  c  h 
would  result  in  the  Government's 
taking  over  the  broadcastine  indus- 

try" and  disclaimed  any  desire  or 
plans  of  the  FCC  to  take  over  the 
nation's  broadcasting  system.  Then 
he  deviated  from  his  announced  ad- 

dress and  plunged  into  the  monop- 
oly controversy. 

Claims  Concentration 

Of  Management 
Still  alluding  to  Government 

ownership,  the  chairman  said: 
"Wherever  this  baseless  charge 
may  be  repeated,  I  trust  that  you 
.g-entlemen  will  meet  it  hesd  on,  and 
that  you  will  carefully  examine  the 
sources — and  the  nurooses  to  be 
served  .  .  .  We  of  the  FCC  are 
fully  determined  that  control  over 
broadcasting  shall  not  gravitate 
into  governmental  hands,  even  in 
the  most  critical  foreseeable  emer- 

gency. I  am  grimly  determined  that 
you  individual  station  operators 
shall  forever  continue  as  the  sinew 
of  a  truly  American  broadcasting 
system.  I  am  just  as  grimly  de- 

termined that  our  networks  shall 
continue  their  important  functions 
— that  they  shall  continue  to  live 
and  prosper.  They  too  are  an  essen- 

tial part  of  the  American  system 
of  broadcasting." 

Mr.  Fly  avoided  direct  reference 
to  the  "chain  monopoly  report"  as 
such,  altering  his  prepared  script. 
He  lashed  out  against  the  concen- 

tration "in  the  hands  of  a  couple 
of  private  management  groups"  of control  over  the  most  important 
units  of  the  broadcasting  system. 

In  concluding  his  address,  Mr. 
Fly  said  that  as  to  ways  and  means 
for  the  accomplishment  of  the 
principles  of  freedom,  both  from 
Government  and  from  "private  cor- 

poration or  combination  of  corpora- 
tions", he  would  be  happy  to  join  in 

any  of  the  councils  during  the  con- vention. 
Thereupon  Mr.  Miller,  presiding, 

said  he  could  not  let  the  chairman's 
remarks  go  entirely  unchallenged, 
and  charged  that  the  "bogeyman  of 
monopoly"  had  been  raised  to  di- 

vert attention  from  the  "bogeyman 
of  Government  ownership". 

Asserting  that  there  is  a  large 
group  in  the  industry  that  dis- 

agreed with  him,  Mr.  Miller  told 
Chairman  Fly: 

Industry's  Patriotism 
Stressed  by  Miller 

"You  said,  Mr.  Fly,  that  'these 
men,  to  divert  attention  from  the 
fact  of  monopolistic  control  in  their 
hands,  conjure  up  insistently  the 
bogeyman  of  Government  oper- 

ation." May  it  not  also  be  said 
that  those  who  favor  Government 
operation  consistently  conjure  up 
the  bogeyman  of  monopoly,  to 
divert  attention?  .  .  . 

"I  also  would  like  to  say  that  in 
patriotism,  I  think  we  in  the  broad- 

casting industry  yield  to  no  one 
either  in  or  out  of  the  Government. 
I  think  that  we  are  doing  a  service 
to  the  Commission  and  to  the  coun- 

try as  a  whole  in  national  defense, 
if  we  try  to  point  out  to  those  in 
authority  the  mistakes  of  any 
views  which  they  may  have  for  the 
purpose  of  arriving  at  a  correct 
solution  of  any  problems  of  any 
difliculties  within  the  radio  in- dustry. 

"I  think  that  in  doing  that,  our 
patriotism  should  be  recognized  on 
an  equal  plane  and  that  the  matter 
should  be  carried  out  with  a  view 
of  trying  to  arrive  at  the  correct 
decision  and  hoping  that  that  de- 

cision may  be  the  greatest  decision 
in  point  of  effect  for  the  American democracy. 

"And  I  am  sure  that  after  this 
convention  is  all  over  and  we  have 
the  discussion  on  both  sides  and  the 
air  is  cleared,  we  may  be  able  to 
get  back  to  where  we  started,  and 
that  is,  as  President  Roosevelt  said 
in  his  letter,  as  I  quoted  that  large- 

ly the  Government's  operation  is , 
to  act  as  the  referee  for  the  tech- 

nical aff'airs  in  radio." 
Vice-President  Speaks; 

Brazilian  Greeted 

Hemispheric  solidarity  and  ra- , 
dio's  role  in  promoting  it  and  the 
national  morale  were  the  highlight! 
topics   of   the    Tuesday   luncheon - 
meeting,   attended   by  nearly  alii 
delegates.  Vice-President  Henry  A.- 
Wallace,  speaking  from  Washing- 

ton by  radio,  was  heard  in  an  ad- 
dress carried  on  all  the  networks, 

and  aimed  more  at  the  public  than| 
at  broadcasters. 

President  Miller  introduced  Dr. 
Julio  Barata,  director  of  the  Ra- 

dio Division  of  the  Brazilian  Gov- 
ernment's Department  of  Informa- 

tion &  Press,  after  reading  felicita- 
tions from  the  Brazilian  Federation 

of  Broadcasters,  that  country's; counterpart  of  NAB.  Dr.  Barata, 
whose  section  has  charge  of  Bra-j 
zil's  sponsored  institutional  pro- 

gram on  NBC-Blue,  spoke  of  his; 
country  as  "now  and  always  the' 
loyal  and  devoted  friend  of  the; 

United  States". Introduced  also  were  Haroldl  ij 

Young,  assistant  to  Vice-President'  M 
Wallace;  Chester  Davis,  St.  Louis  fj 
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director  of  the  Federal  Reserve 
Bank;  Gen.  Robert  C.  Richardson, 
Army  public  relations  director; 
Comdr.  H.  R.  Thurber,  Navy  pub- 

lic relations  officer;  Joseph  Pulitzer, 
publisher  of  the  St.  Louis  Post- 
Dispatch  (KSD). 
Greetings  e  r  e  extended  by 

Mayor  William  Dee  Becker  of  St. 
Louis. 

BMI  to  Continue 

Even  If  ASCAP  Returns 

I  Perpetuation  of  BMI  as  a  going 
concern,  whatever  the  outcome  of 
conversations  for  the  return  of 
ASCAP  music  to  the  major  net- 

'  works,  was  voted  at  a  rousing  ses- 
sion Wednesday  morning  devoted 

1  entirely  to  the  music  situation.  A 
resolution  to  that  end  was  adopted 
■following  a  two-hour  review  of  the 
BMI  record  of  achievement  since 

fits  formation  in  1939,  and  particu- 
larly since  the  break  with  ASCAP 

,  last  Jan.  1. 

,  The  some  800  broadcasters  pres- 
.ent  loosed  salvo  after  salvo  of  ap- 
iplause  as  Neville  Miller,  BMI  pres- 
jtident;  Merritt  E.  Tompkins,  vice- 
■  president  and  general  manager; 
ijCarl  Haverlin,  station  relations  di- 
!,  rector,  and  Sydney  M.  Kaye,  vice- 
j  president  and  general  counsel,  re- 
nviewed  BMI's  meteoric  rise  and 
1  exhorted  the  broadcasters,  even 
twith  an  ASCAP  deal  in  the  offing, 
•  to  retain  BMI. 
■t  After  a  dozen  broadcasters  had 
spoken,  all  in  the  same  vein,  in 
BMI's  support,  Father  Wallace  A. 
Burk,  S.J.,  executive  head  of  WEW, 
St.  Louis,  offered  the  resolution 
perpetuating  BMI.  He  said  original- 

ly he  had  been  skeptical  about  BMI, 
'ibnt  that  he  "became  convinced" 
^and  never  has  regretted  it.  "The 
"future  of  our  beloved  industry  is 
'Wrapped  up  inextricably  in  con- 
'tinuance  of  our  own  music  pub- 

lishing company,"  he  said. 

[jText  of  Resolution 
Endorsing  BMI 

The    resolution    adopted,  upon 
notion  of  Father  Burk,  and  sec- 

'mded  by  Earl  J.  Glade,  KSL,  Salt i,  .j^ake  City,  follows : 
c  i  WHEREAS  Broadcast  Music,  Inc. 
'f  i'las  not  only  attained  but  has  exceeded 
J  ji)y  far  the  expectations  of  the  broad- 
j.  ,:asting  industry  in  creating  an  alterna- 
^  ,ive  source  of  music;  and 
\:  I  WHEREAS  by  so  doing  BMI  has 
ij  ,  'pened  the  door  of  opportunity  to  com- 

'Osers  and  publishers,  has  prevented 
he  monopolistic  control  of  radio  by 
iSCAP  as  a  means  of  music  exploita- 
)ion  and  has  brought  about  the  at- 

tendant benefits  of  competition,  not 
nly  for  the  broadcasting  industry  but 
ir  all  music  users,  and  for  the  public 

It 
 large ; 

 and 

WHERE
AS  

the  industr
y  

recogni
zes 

continu
ing  

obligat
ion  

to  maintai
n  

the 
|Pen  door  in  music; 

■  NOW,  THEREFORE,  BE  IT  RE. 
I OLVED  that  this  Convention  whole- 
neartedly  endorses  the  ideals,  accom- 
lishments  and  purposes  of  BMI,  and 
,:affirms  its  obligation  to  perpetuate 
MI  in  the  field  of  music  as  a  service 
jt  only  to  its  own  industry  but  to 
)raposers,  other  music  users,  and  to 
le  public. 

MBS-ASCAP  Deal 

Threads  Discussion 

References  to  the  MBS-ASCAP 
deal  threaded  through  the  com- 

ments of  the  BMI  executives,  and 
in  those  of  other  speakers  who  de- 

precated the  "split"  in  the  united 
industry  front  on  music.  Mr.  Kaye 
asserted  that  he  "can  state  authori- 

tatively and  conclusively  that  the 
offer  of  ASCAP  is  not  within  the 

terms  of  the  consent  decree"  en- 
tered by  the  Department  of  Justice, 

in  that  it  provides  actually  for  a 
minimum  guarantee. 

The  only  direct  reference  to  the 
ASCAP-BMI  deal,  dramatically  an- 

nounced in  St.  Louis  with  the  rati- 
fication of  affiliates,  came  from 

Fred  Fletcher,  manager  of  WRAL, 
Raleigh,  250-watt  MBS  affiliate.  It 
has  become  apparent,  he  said,  that 

the  attitude  of  the  industry  "re- 
sents the  MBS-ASCAP  deal  just 

completed"  and  that  in  his  opinion, 
it  "reflects  unfavorably  on  our  sta- 

tion". "I  do  not  think  the  deal  was 
satisfactory,  and  our  station  wrote, 
spoke  and  voted  against  the  deal. 
It  seems  only  proper  that  this  sta- 

tion and  the  others  of  the  Mutual 
minority  who  did  likewise  be  given 
an  opportunity  to  declare  them- 

selves openly  before  this  conven- 

tion". 
Tompkins,  Haverlin 
On  Operations  of  BMI 

President  Miller  launched  the 

copyright  discussion  with  high  trib- 
ute to  BMI  and  its  staff,  asserting 

that  in  less  than  a  year  it  had 
accomplished  what  had  been  re- 

garded as  impossible. 
Mr.  Tompkins  gave  an  account 

of  the  physical  operations  of  BMI, 
now  employing  323  persons.  The 
music  company  has  under  contract 
the  catalogues  of  111  affiliated 
music  publishers,  and  a  grand  total 
of  about  400,000  different  composi- 

tions. Since  BMI's  inception,  phon- 
ograph record  companies  have  sold 

more  than  4,000,000  records  of 
BMI  copyrighted  titles,  he  said, 
while  6,000,000  records  of  music 
of  affiliated  publishers  have  been 
sold. 
From  Oct.  1,  1940  to  April  30, 

1941,  BMI  has  averaged  52,250  mu- 
sic sales  copies  weekly,  and  for  the 

first  quarter  of  1941  the  average 
has  been  74,600  a  week. 
An  accounting  of  station  par- 

ticipation in  BMI  was  given  by  Mr. 
Haverlin,  who  first  paid  tribute  to 

Defense  Rewards 
DOING  ITS  PART  in  the 
government's  drive  to  raise 
money  to  pay  for  the  defense 
program,  WKAT,  Miami 
Beach,  announced  beginning 
May  12,  that  all  contest  and 
quiz  program  winners  over 
that  station  will  be  paid  in 
defense  stamps  instead  of 
cash.  Owner  Frank  Katzen- 
tine  expressed  the  hope  that 
other  stations  would  follow 
suit  to  further  promote  de- 

fense savings. 

the  "magnificent  job"  done  by  the 
industry  and  by  President  Miller. 
He  reviewed  events  which  led  to 
the  formation  of  BMI,  and  pointed 
out  that  in  1938  an  analysis  re- 

vealed the  surprising  fact  that  only 
21,000  musical  numbers  were  per- 

formed on  the  air,  with  only  5,000 
public  domain  numbers.  Of  that 
total  400  titles  made  up  about  50% 
of  the  renditions. 

Networks  Hold  Only 

18^2%  of  BMI  Stock 
During  the  first  license  period  of 

BMI,  Mr.  Haverlin  reported,  sta- 
tions had  bought  73,692  shares  of 

stock  which,  together  with  license 
fees,  brought  total  revenue  to  BMI 

of  $1,849,050.  Contrary  to  ASCAP's 

statement  of  BMI  control  by  the 
networks,  he  said  only  18%%  of 
BMI  stock  was  bought  by  the  net- 

works, and  the  balance  by  inde- 
pendent stations.  The  BMI  renewal 

period,  which  commenced  April  1> 
saw  an  increase  in  the  number  of 
stations  subscribing  to  BMI,  with 
654  stations  pledged  to  pay  license 
fees  of  $1,973,500. 

Every  promise  made  by  BMI  in 
the  winter  of  1939  and  the  spring 
of  1940  has  been  completely  ful- 

filled, said  the  BMI  executive.  Sta- 
tions among  the  lower  income 

groups  contributed  substantially  to 
BMI's  progress,  he  said.  Of  the 
400  in  this  group,  with  incomes 
below  $50,000  per  annum,  270  sta- 

tions or  67%  hold  BMI  stock. 
After  Mr.  Kaye  completed  his 
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address,  there  was  rising  applause. 
When  he  advised  stations  they 
would  be  given  a  one-third  reduc- 

tion in  the  maximum  amounts 
which  they  had  agreed  to  pay  this 
year,  the  convention  demonstrated 
wildly. 

Kaye  Says  BMI  Proves 

Radio  'Makes''  Music 
Mr.  Kaye  said  the  experience  of 

BMI  proved  beyond  question  that 
radio  makes  music  popular  and 
does  not  destroy  it  as  contended  by 
ASCAP.  One  year  ago,  when  BMI 
published  its  first  tune,  there  were 
jeers,  catcalls  and  boos  as  well  as 
laughter  from  ASCAP,  he  com- 

mented. "If  I  may  paraphrase  a 
BMI  song,"  he  added,  "there  have 
been  some  changes  made,  including 
those  in  attitude." 

Alluding  to  BMI's  attainments, as  demonstrated  in  the  C.  E. 
Hooper  surveys,  which  show  that 
listener  interest  in  both  popular 
and  concert  music  programs  ac- 

tually has  increased  in  January, 
February  and  March  of  1941  as 
compared  to  the  same  months  in 
1940,  he  said  the  job  has  been 
done.  ASCAP's  cry  of  "Radio  Mur- 

ders Music"  has  been  "nailed  to 
the  mast  forever,"  he  said. 

During  BMI's  first  year  $1,800,- 
000  allotted  it  by  the  industry 
has  been  spent.  The  entire  job, 
he  said,  was  done  for  less  money 
than  ASCAP  has  in  the  past  spent 
annually  in  the  administrative  task 
of  collecting  the  money  with  one 
hand  and  passing  it  out  with  the 
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Attendees  by  Various  Interests 
PROMOTIONAL  givaways  made 
their  appearance  in  various  forms 
at  the  NAB  convention. 

Western  Electric,  via  girls  roam- 
ing the  lobbies  of  the  Jefferson  with 

baskets,  gave  boxes  of  cigarettes. 
Each  contained  ten  cigarettes  on 
which  was  printed  "Western  Elec- 
tric-Graybar". Mutual  Broadcasting  System, 
again  via  pretty  girls,  pinned  car- 

nations on  entering  the  meetings. 
The  flowers  were  dyed,  in  part,  a 
pale  green,  and  had  a  gold  and 
green  ribbon  attached  upon  which 
was  imprinted,  "A  Mutual  Wel- 

come". KMOX,  St.  Louis,  passed  out 
corn  cob  pipes,  the  bowls  of  which 
were  stuffed  with  a  printed  promo- 

tion message  headed:  "You  can 
just  put  these  facts  in  your  Mis- souri Meerschaum  and  smoke 
'em :  .  .  ." 

Gardiner  Nurseries,  Osage,  la., 

had  flowers  pinned  on  members' coats. 
Covert  Co.,  Chicago  production 

firm,  saw  to  it  that  members  had 
cotton  flowers  of  various  colors  at- 

tached to  lapels  of  coats.  Each 

flower  had  the  company's  slogan, 
"The  Very  Idea",  attached. 
Standard  Radio,  transcription 

firm,  gave  away  recordings  titled 
"How  to  Break  Into  Radio".  Two- sided  contents  featured  humorous 
songs  by  male  and  female. 

The  four  cities  bidding  strongly 
for  the  1942  NAB  convention,  Mem- 

phis, Cleveland,  New  York  and 
Pittsburgh,  had  large  banners 
hanging  from  the  mezzanine  bal- cony. In  addition  Memphis  pinned 
(again  via  girls)  large  cotton  ball 
boutonnieres.  New  York  had  but- 

tons. Cleveland  promoted  with 
match  boxes,  while  Pittsburgh  gave 
out  cigars  with  yellow  bands 
marked  "Pittsburgh  next." 

WJR,  Detroit,  and  WGAR,  Cleve- 
land, presented  members  with  a 

promotion  piece  on  which  a  regu- lation horseshoe  was  attached  to 
a  map  of  the  territories  which  the 
stations  cover.  "Good  Luck  From the  Golden  Horseshoe  of  WJR  and 

WGAR,"  said  the  cover  of  the  four- 
page  brochure.  Further,  it  assured 
recipients  that  the  horseshoe  was 
a  genuine  racing  plate. 

other.  This,  he  declared,  seems  to 
justify  the  contention  of  broadcast- 

ers that  they  were  paying  too  much 
for  music. 

Declaring  BMI  has  done  its  job 
honestly,  Mr.  Kaye  said  it  had  not 
raided  the  writing  staffs  of  any 
other  publishers  or  societies  and 
had  not  faked  any  material.  There 
isn't  a  single  action  for  copyright 
infringement  against  BMI,  and 
there  are  only  11  infringement  suits 
pending  against  BMI  stations,  with 
investigations  revealing  that  at 
least  seven  are  wholly  without 
merit. 

The  importance  of  radio  as  a 
medium  for  the  exploitation  of 
music  carries  with  it  a  social  re- 

sponsibility never  again  to  leave 
that  field  in  the  hands  of  an  organ- 

ized monopoly,  Mr.  Kaye  said. 
He  saw  no  point  in  the  industry 

ever  again  paying  a  substantial 
amount  annually  for  the  right  to 

play  arrangements  of  works  "which are  as  much  the  common  property 
of  all  citizens  of  the  United  States 

as  the  very  air  we  breathe." 
Radio  must  maintain  "the  open 

door,"  the  BMI  attorney  said.  If, 
as  a  result  of  the  ASCAP  consent 
decree  which  becomes  effective  in 
June  and  which  ends  the  exclusiv- 

ity of  contract  between  ASCAP 
and  its  publisher  and  writer  mem- 

bers, still  further  works  become 
available  to  the  industry,  "we  will 
welcome  that  competition  also,"  he stated. 

More  Economical 

Operation  Promised 
Pointing  out  that  approximately 

$2,000,000  is  available  for  BMI  for 
the  second  contract  year  of  its 
existence,  Mr.  Kaye  said  it  is  obvi- 

ous that  BMI  can  give  the  same 
program  service,  the  same  physical 
service,  and  improvement  in  qual- 

ity, during  its  second  year  at  less 

cost  than  was  possible  during  the 
first,  when  its  capital  investments 
were  made.  He  then  revealed  the 
33  1/3%  reduction  in  the  maximum 
amounts  which  stations  agreed  to 
pay,  and  that  the  aim  is  to  operate 
even  more  economically. 

This  reduction  means  that  the 
rates  will  commence  from  1%  and 
will  range  up  to  1  2/3%,  which  will 
be  the  highest  rate  for  the  largest 
station.  He  reported  also  that  NBC 
and  CBS,  which  under  their  con- 

tracts are  entitled  to  a  similar  re- 
duction on  special  fees  paid  by 

them  on  network  revenue  less  sta- 
tion payments,  have  waived  the 

right  to  take  this  deduction  and 
are  proving  their  increased  sup- 

port of  BMI  by  continuing  to  pay 
at  the  original  rate  without  diminu- 
tion. 
"We  will  not  ask  anyone  to 

ratify  our  present  contracts  on  the 
blanket  basis  before  we  offer  to 
him  a  per  program  basis  of  pay- 

ment that  is  legal  under  the  con- 
sent decree,  and  by  that  we  mean 

what  the  Government  means — no 
guarantees,"  Mr.  Kaye  promised. 
"We  contemplate  that  our  per  pro- 

gram basis  will  range  from  3%  to 
5%%  on  commercial  programs  us- 

ing BMI  music,  dependent  upon 
station  revenue,  and  from  0.5%  to 
1%  of  applicable  card  rates  on  sus- 

taining programs,  the  differential 
also  being  in  ratio  to  station  in- 

come. Special  rates  of  0.5%  to  1% 
will  be  fixed  for  programs  which 
use  arrangements  of  public  domain 
music  for  theme  songs  and  for 
background  music,  where  perform- 

ances of  less  than  a  full  chorus  are 

used." 

Mr.  Kaye  said  agreements  on 
these  bases  will  go  out  prior  to 
June  11,  the  date  on  which  BMI's 
own  consent  decree  becomes  effec- 

tive. This  low  rate  can  be  estab- 
lished when  there  is  no  inflation. 

no  exaggerated  overhead,  no  desire 
to  fix  prices  on  anything  but  a 
competitive  and  economic  basis,  do- 

ing full  justice  to  authorship,  he 
declared. 

Urges  Permanent 
Competitive  Basis 

Referring  to  the  MBS-ASCAP 
deal,  Mr.  Kaye  said  he  did  not  wish 
to  analyze  it,  since  BMI  was  cre- 

ated to  produce  a  music  catalogue 
that  would  enable  broadcasting  to 
function.  He  declared  the  competi- 

tion which  BMI  has  created  must 
be  maintained  permanently.  Any 
broadcaster  who  pays  so  much  for 
ASCAP  music  that  he  cannot  af- 

ford BMI  is  "working  his  own  de- 
struction," he  added. 

"I  am  not  shedding  any  tears  for 
ASCAP,  because  my  memory  is  too 

good,"  he  observed.  "If  BMI  died 
today,  broadcasters  would  discover 
that  ASCAP,  now  a  purring  pussy- 

cat, is  still  a  tiger  after  all,  and 

broadcasters  would  get  clawed." Mr.  Kaye  concluded  with  a  call 
upon  the  industry  for  a  continu- ance of  united  support  for  BMI. 
Given  that  support,  the  music  prob- 

lem will  have  been  solved,  he  de- 
clared, to  the  accompaniment  of  re- 

sounding applause.  The  job  has 
been  done  once  but  can't  be  again, 
he  implored,  in  asking  that  BMI 
be  continued  as  a  vital,  competitive 

operation. In  a  later  appearance,  Mr.  Kaye 
said  all  seven  of  the  MBS  stock- 

holder stations  had  notified  NAB 
they  intend  to  continue  their  sup- 

port of  BMI  and  will  continue  as 
licensees  despite  their  signing  with 
ASCAP.  Mr.  Haverlin  again  took 
the  rostrum  to  observe  that  the 
one-third  reduction  in  rates  ac- 

corded stations  will  be  based  on 
1939  revenues  rather  than  current 
station  incomes. 

John  Elmer,  Networks 
Pledge  Their  Support 

John  Elmer,  president  of  WCBM, 
Baltimore,  former  NAB  president 
and  a  member  of  the  BMI  board, 
praised  BMI  for  the  job  it  had  done,  ; 
describing  it  as  the  most  construc- 

tive task  in  the  history  of  radio. 
Alluding  to  the  MBS-ASCAP  deal,; 
he  observed  it  was  surprising  "how  , 
very,  very  small  some  presumably 
big  men  can  be."  Times  and  condi- 

tions may  change,  "but  principles: 
are  eternal,"  he  said. 

He  concluded  with  a  passage  from 
his  1939  NAB  convention  address, 
when  BMI  was  created,  declaring 
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that  it  holds  today.  He  repeated : 
"Broadcasters  will  sink  or  swim 
united,  and  God  help  those  who  at- 

'  tempt  to  do  otherwise." 
In  his  only  convention  rostrum 

,  appearance,  Niles  Trammell,  NBC 
president,  expressed  the  sincere 
congratulations  of  NBC  on  the  job 
BMI  had  done.  "Your  accomplish- 

ments far  exceeded  our  fondest 

expectations,"  he  said,  "we  will 
give  BMI  our  wholehearted  and 
sincere  support." 
J  For  CBS,  M.  R.  Runyon,  vice- 
president,  extended  that  network's 
I  congratulations.  Although  CBS 
j  eventually  hopes  to  have  ASCAP 
music  "as  a  backlog,"  he  said  it  will 
(Wholeheartedly  support  BMI. 

Harold  V.  Hough,  WBAP-KGKO, 
(Fort  Worth,  chairman  of  the  News- 
.  paper-Radio  Committee,  said  the 
iindustry,  under  Mr.  Miller's  lead- 

ership "went  down  the  sawdust 
trail,"  and  that  "we're  all  for 
5BMI." Samuel  R.  Rosenbaum,  president 
of  WFIL,  Philadelphia,  chairman 
jof  IRNA  and  a  leader  in  the  de- 

velopment of  BMI,  who  last  year 
took  the  convention  by  storm  with 
his  "ASCAPO"  speech,  threw  his 
support  to  continuance  of  BMI  as 
an  active  entity.  He  said  reports 
pad  been  circulated  that  anyone 
|ivho  spoke  against  restoration  of 
'^SCAP-industry  relations  would 
lonspire  to  violate  the  anti-trust 
aws,  and  that  therefore  he  would 
•estrict  his  comments  to  the  ob- 
ervation  that  "If  you  need  AS- 

,:AP,  buy  it". j  Glen   Bannerman,   president  of 
he  Canadian  Broadcasters  Assn., 
>riefly  addressed  the  luncheon  ses- 
ion    Wednesday.    Because  radio 
^ilays  such  a  vital  part  in  our  so- 
ial  welfare  on  the  continent,  he 

^ '  aid,  utmost  caution  must  be  exer- 
i'ised.  "We  have  the  same  troubles 
1  a  little  different  way  in  our  own 
ountry",  he  commented. 
President  Miller  introduced  Mr. 

Ithridge  as  the  principal  luncheon 
ipeaker,  with  Chairman  Fly  only 
s?o   seats   removed   at   the  head 
ible,  which  accommodated  the  en- 
re  board  of  directors  plus  other 
uests.  Mr.  Miller  whimsically  re- 
dled  that  three  years   ago  Mr. 
thridge,   then    temporary  presi- 
!nt  of  the  reorganized  NAB,  in- 
ted  him  to  the  presidency  of  the 
isociation. 

"He  took  me  up  on  the  moun- 
in,"  said  Mr.  Miller,  "and  painted 

a  beautiful  picture.  He  told  me 

that  ASCAP  was  the  industry's 
only  problem,  and  that  if  I  solved 
it,  I  could  lead  a  pleasant,  quiet 
and  easy  philosophical  life  in 
Washington,  just  as  I  had  on  the 
campus  at  Princeton. 

"Since  then  I  have  discovered  a 
few  paragraphs  Mr.  Ethridge 
omitted.  I  now  have  the  pleasure 
to  introduce  that  unappointed  in- 

dividual, that  self-named  mentor  of 
the  industry,  Mr.  Ethridge." 

After  a  ringing  burst  of  ap- 
plause for  Mr.  Ethridge,  the  speak- 

er observed  extemporaneouly  that 
"when  I  took  Neville  on  that  moun- 

tain three  years  ago,  the  present 
chairman  of  the  FCC  was  hidden 
behind  the  mountain  in  Tennessee 
(Mr.  Fly  was  formerly  general 
counsel  of  Tennessee  Valley  Au- 

thority, with  headquarters  in 
Knoxville) . 

Then  came  the  epoch-making  ad- 
dress that  proved  the  springboard 

for  the  finish  fight  against  the 
FCC's  monopoly  regulations.  The 
banquet  hall  and  the  balcony  were 
jammed  with  some  900  present. 
Word  had  permeated  the  conven- 

tion that  Mr.  Ethridge  would  sound 
the  keynote. 

Speaks  for  Himself 
Alone,  He  Says 

In  measured  phrases  the  Louis- 
V  i  1 1  e  publisher-broadcaster  de- 

nounced the  FCC,  the  Chicago 
Tribune  and  the  Administration 
for  their  assaults  and  positions. 
Chairman  Fly  flinched  perceptibly 
many  times  as  Mr.  Ethridge  hurled 
s  t  r  aight-from-the-shoulder  blasts 
at  him  and  his  majority  colleagues 
who  approved  the  report.  The 
broadcasters,  almost  to  a  man, 
hailed  it  as  the  most  important 

declaration  on  the  industry's  be- 
half in  its  two-decade  history. 

Mr.  Ethridge  said  first  that  he 
was  not  speaking  for  the  radio 
industry,  since  he  had  resigned 
every  connection  he  had  ever  had 
with  the  NAB,  save  for  his  sta- 

tion's membership  in  it,  even  to 
the  mission  which  the  President 
asked  him  to  undertake  in  survey- 

ing industry  needs.  "I  speak  for 
myself,  and  myself  alone,"  he  as- serted. 

Disclaiming  that  his  remarks 
meant  that  he  had  renounced  the 
New  Deal,  to  which  he  had  sub- 

scribed before  this  Administration 
came  into  power,  he  said  he  never 

subscribed  to  the  "absurd  notion" that  Mr.  Roosevelt  wanted  to  be  a 
dictator,  and  that  he  intended  to 
fight  to  preserve  the  deep,  basic 
purposes  of  the  New  Deal. 

Mr.  Ethridge  said  he  had  urged 
the  study  assigned  him  by  the  Pres- 

ident as  desired  because  the  Com- 
mission had  made  an  attack  on 

every  front  in  radio — an  attack  of 
such  breadth  and  vigor  that  there 
was  on  the  part  of  almost  every 

person  the  feeling  "that  something 
deep  and  underlying  was  going 
on."  Referring  to  Chairman  Fly's 
speech  of  the  preceding  day  [see 
page  21  for  the  text]  he  said  the 
chairman's  conception  was  that  the 
affiliates  were  "some  500  serfs." 

After  reciting  the  fronts  upon 
which  the  FCC  was  attacking 
radio,  he  said  he  had  a  much  deeper 
reason  for  not  wanting  to  see  a 
fight  precipitated  between  the  Ad- 

ministration and  the  radio  indus- 
try. "We  are  engaged  in  a  war 

besides  which  the  adjustment  of 
the  19-year-old  structure  of  radio 
is  trivial,"  he  observed. 
Indicates  President 

Was  'Almost  Betrayed' 
When  he  said  he  firmly  believed 

"the  President  was  deceived  as  to 
the  extent  of  radio's  ills  and  al- 

most betrayed  in  not  being  told 
the  decisive  possibilities  of  the  sort 
of  fight  which  was  being  invited," 
virtual  pandemonium  broke  loose. 
Mr.  Fly  sat  silent,  gazing  at  the 
table.  "If  that  fight  comes,"  said 
Mr.  Ethridge,  "he  (the  President) 
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can  blame  the  majority  of  the  Com- 
mission which  insisted  upon  it." 

Because  he  did  not  want  to  see 
that  fight,  Mr.  Ethridge  said,  when 
the  President  asked  him  to  make 
a  study  and  assured  him  that  Mr. 
Fly  wouUl  welcome  it,  he  "was  glad 
to  undeitake  it."  Then  he  observed, 
■"It  turns  out,  of  course,  that  Mr. 
Fly  did  not  welcome  it." 

In  undertaking  the  study,  Mr. 
Ethridge  said  he  carried  on  con- 

versations with  a  great  number  of 
industry  people  and  invited  memo- 

randa from  them,  including  the  at- 
torney for  Mutual  (Louis  G.  Cald- 

well) from  whom  he  said  he  had 
received  nothing  so  far.  He  de- 

clared he  soon  discovered  there 
were  no  insoluble  problems,  and 
that  they  could  be  worked  out  to 
the  advantage  of  both  industry  and 
Government  if  good  faith  were 
demonstrated  on  both  sides. 

Cracking  at  politics  in  FCC  de- 
cisions in  the  face  of  declarations 

of  policy,  he  said  he  knew  of  three 
instances  of  almost  immediate  ac- 

tion in  favor  of  people  "who  were 
not  unfriendly  to  the  Administra- 

tion." 
Favors  Commission 

Of  Three  Members 
Broadcasters,  he  declared,  will 

not  have  assurance  of  honest  and 
intelligent  regulation  that  will  not 
produce  chaos  and  further  an  even- 

tual taking  over  by  the  Govern- 
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ment  until  the  President  and  Con- 
gress jointly  enunciate  a  policy 

under  which  the  Communications 

Commission  shall  regulate — "a  pol- 
icy so  clear  that  there  can  be  no 

mistake  in  the  minds  of  anybody." 
Mr.  Ethridge  said  he  would  like 

to  see  a  new  Commission,  perhaps 
of  three  men,  "so  hedged  about  by 
safeguai*ds  that  members  of  Con- 

gress or  radio  operators  or  any- 
body else  who  approached  them  to 

suggest  dispositions  of  licenses,  ex- 
cept in  open  hearings,  would  be  put 

in  jail."  Even  Mr.  Fly  applauded 
that. 

Alluding  directly  to  the  monop- 
oly report  for  the  first  time,  Mr. 

Ethridge  said  he  had  urged  that 

the  report  be  brought  out  "the 
sooner  the  better,"  and  that  he 
thought  he  had  "produced  it  sooner 
but  not  better."  He  had  suggested, 
however,  that  it  not  be  issued  with 
rules  and  regulations  until  the  in- 

dustry as  a  whole  had  been  given 
an  opportunity  to  study  them 
against  their  practical  operating 
experience  [Broadcasting,  May 12]. 

The  very  way  in  which  the  re- 
port was  issued  raised  a  question 

of  "good  faith  of  an  invitation  to 
make  the  study,"  Mr.  Ethridge  de- 

clared. "I  know  the  President  on 
his  part  issued  the  invitation  in 
good  faith.  But  there  has  been  a 
breach  of  faith,  and  I  am  per- 

fectly certain  that  it  can  be  pinned 
directly  upon  the  Commission  ma- 

jority." 
Accusing  the  majority  with  re- 

sorting to  "sharp  administrative 
practices,"  Mr.  Ethridge  said  the 
Commission  gave  frank  recognition 
to  the  doubt  of  its  powers  to  carry 
out  its  purposes  when  it  directed 
the  orders  against  the  stations 
rather  than  against  the  networks. 

While  nobody  can  speak  dog- 
matically   about   the   effect  of 

the  regulations,  Mr.  Ethridge  ex- 
pressed the  belief  that  it  is  more 

than  probable  they  would  induce  a 
lowering,  rather  than  an  elevating 
of  program  standards,  and  that 
they  would  have  the  eflFect  of  "gut- 

ting some  small  stations."  He  de- scribed the  new  order  as  founded 

upon  "bad  temper,  impatience  and 
vindictiveness,"  and  intended  to  be 
"punitive,  not  constructive." 

While  Chairman  Fly  made  pen- 
cilled notes,  Mr.  Ethridge  said  that 

to  his  mind  the  Commission  has 
embarked  upon  a  continuing  proc- 

ess of  adjustment  that  "will  lead 
us  sooner  or  later  to  the  easy  solu- 

tion of  having  the  whole  thing 
taken  over.  The  chairman  of  the 
Commission  has  denied  that  is  his 
intent,  and  of  course  he  speaks  in 
all  good  faith,  but  people  who  set 
houses  on  fire  frequently  have  no 

intent  to  do  so." Then  came  another  thrust  at  Mr. 
Fly  on  his  invitation  of  the  pre- 

ceding day  to  sit  down  with  respon- 
sible representatives  of  the  indus- 

try to  discuss  the  implementation, 
the  timing  and  the  procedure  in 
connection  with  the  rules.  "I  ven- 

ture the  personal  comment  that  the 
offer  is  equivalent  to  asking  you 
whether  you  want  six  or  eight  pall- 

bearers and  whether  you  want  to 

be  cremated  or  put  under  ground," said  Mr.  Ethridge. 
Mr.  Ethridge  said  his  sole  pur- 

pose in  accepting  the  Presidential 
commission  to  review  the  status 
and  needs  of  American  radio  was 
to  lay  a  basis  for  discussion  in 
which  the  industry  and  Govern- 

ment could  participate  and  out  of 
which  a  new  orientation  of  radio 
law  and  practice  could  emerge.  But 
that  work,  he  declared  "has  been 
destroyed  not  only  by  the  text  and 
tone  of  the  Commission's  order  but 
by  the  evident  determination  of  the 
Commission  by  precipitate  action 

to  forestall  the  expression  of  views 

by  any  other  agency  whatever." Introduction  on  the  preceding 
day  of  the  White  resolution  was 
hailed  by  Mr.  Ethridge  as  afford- 

ing a  "broader  and  more  public 
forum  in  which  he  can  take  the 
very  discussion  and  deliberation 
which  the  industry  and,  I  believe, 

the  public  regard  as  essential." Then  he  concluded: 
"I  have  therefore  decided  to 

stand  aside  as  an  individual  and 
to  recommend  to  the  radio  indus- 

try and  to  the  public  which  has  a 
vital  interest  to  be  served,  that  the 
White  resolution  be  supported  by 

every  proper  means.  I  urge  that  all 
groups,  individuals  and  interests 
concerned  with  radio,  and  its  de- 

velopment recommend  the  passage 
of  the  White  resolution  and  there-- 
after  participate  in  hearings.  Only 
in  such  an  orderly  manner  can  the 
pattern  of  radio  for  the  future  be 

defined." 

Howls,  cheers,  and  whistles 
shook  the  hall.  Every  man,  save 
Chairman  Fly,  jumped  to  his  feet. 
Mr.  Fly  apparently  awaited  the 
next  move. 

And  Then  Came 

A  Tense  Moment 
Then  developed  as  tense  a  mo 

ment  as  ever  hit  an  NAB  conven 
tion.  President  Miller  declared  the 
session  adjourned  for  30  minutes 
to  allow  waiters  to  clear  the  room 
of  luncheon  tables.  Chairman  Fly 
had  expected  to  be  called  upon 
to  reply  to  Mr.  Ethridge  extempo- 

raneously. To  newsmen  who  asked 
him  for  comments,  Mr.  Fly,  almost 
shaking  with  emotion,  said  he  had 
been  promised  time.  He  dashed  out 
of  the  room. 

When  Mr.  Miller,  some  minutes 
later,  sought  to  invite  him  to  ad 
dress  the  group,  either  immediately 
or  at  the  afternoon  session.  Chair 
man  Fly  declined.  To  newsmen  who 
followed  him  out  of  the  room,  Mr 

Fly  impatiently  rejoined,  "Leave 
me  alone,  leave  me  alone."  Mr.  Mil- ler met  the  chairman  again  in  the 
meeting  room,  by  that  time  clearedts 
of  luncheon  tables,  and  asked  him 
about  addressing  the  convention, 
but  Mr.  Fly  was  overheard  to  say, 
"Don't  make  a  speech  to  me  now.  j 
A  discussion  followed  in  Mr. 

Fly's  suite,  but  he  was  not  ap 
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!  peased.  Mr.  Fly,  it  is  understood, 
told  the  NAB  president  that  he  had 

5  been  "denied  the  American  right 
of  free  speech,"  and  said  he  would 
"consider"   the   invitation   to  ad- 

>  dress  the  convention. 

'     In    opening    the    new  session 
"  Wednesday    afternoon,  following 
this  incident,  Mr.  Miller  explained 
to  the  membership  that  Mr.  Fly 
was  under  the  impression  he  would 
be  given  an  opportunity  to  reply 
to  the  Ethridge  address.  "I  did  not 
know  he  wanted  to  reply  and  I  did 
'not  think  it  was  fair  to  ask  him 

to  reply  to  a  prepared  address," 
!he  said.  Mr.  Miller  said  he  "simply 
'iwanted  to  clear  the  record." 

'i    Reverting  to  the  regular  order 
'of  business,  Mr.  Miller  asked  the 
'convention  to  take  up  considera- 

tion  of  the   Ethridge  suggestion 
that  the  membership  endorse  the 
White  Resolution.  There  followed  a 
motion  by  Father  W.  A.  Burk,  S.J., 
WEW,  St.  Louis,  that  such  a  reso- 
slution  be  adopted.  The  resolution, 
'prepared  in  advance  [see  page  11] 
irecited   that   whereas  precipitate 
■promulgation   of  the   FCC's  new 
rules  threatens  the  freedom  of  ra- 

dio, and  whereas  the  NAB  feels 
the  public  should  be  given  an  op- 

portunity to  learn  just  what  the 
effect  of  the  rules  would  be  on 
American  radio,  the  NAB  should 
jurge  the  Senate  to  give  "prompt 
;and    favorable    consideration"  to 
the  White  resolution, 

lyv   The  resolution  was  unanimously 
ii;arried. 

CBS  Promises  to  Join 
Ifight  to  the  Finish 

jf  Edward  Klauber,  CBS  execu- 
;ive  vice-president,  who  seldom 
snakes  a  speech,  pledged  his  net- 

work to  "fight  all  the  way"  against 
,lj|,che  FCC  rules. 

He  explained  that  CBS,  because 
ojf  the  heavy  meeting  schedule  of 
ihe  convention,  had  not  found  it 

ivejs-jossible  to  hold  a  meeting  of  its wn  affiliates,  and  that  there  had 
ifeeen  great  curiosity  as  to  what 
;ec^i'we  intend  to  do  and  why." 
i'F  CBS  is  convinced,  Mr.  Klauber 
'.sserted,  that  if  the  FCC  could 
.rbitrarily  exercise  its  power  and 
ompletely   terrorize   everyone  in 
Toadcasting,    "freedom    of  radio 
rould  be  destroyed"  and  broadcast- 

ing "would  degenerate  into  chaos, 
nd  the  industry  taken  over."  De- 
laring  that  CBS  will  "resist"  the 
ules  to  the  utmost,  without  ran- 
Dr  he  said  his  network  was  pre- 
ared  to  exert  its  utmost  efforts 
1  the  courts,  over  the  air  (with 
pposing  views  to  be  given  equal 
rme)  and  to  go  before  the  people 
to  uphold  the  freedom  of  radio 
ad  to  determine  these  issues  on 
ii  honest  basis."  He  said  the  rules 
ive  tended  to  demoralize  the  in- 
istry,  representing  an  exercise  of 
)wer  which   the   FCC   does  not 
ive. 

.  Don  Elias,  WWNC,  Asheville, 
Ivocated  that  broadcasters  should 
■gin  at  once  to  approach  their 
mators.  "My  experience  in  poli- 
;s  has  taught  me  that  is  the  best 
ay  to  get  results,"  he  observed. 

CBS  CONVENTIONEERS  caught  cogitating.  (  to  r)  Bill  Schudt,  gen- 
eral manager,  Columbia  Recording  Service;  M.  R.  Runyon,  vice-president; 

Edward  Klauber,  executive  vice-president;  Herbert  V.  Akerberg,  vice- 
president  for  station  relations;  Paul  White,  special  events  chief,  and  Merle 
S.  Jones,  KMOX  manager  and  chairman  of  the  convention  committee. 

insurance  Study 
Outlined  by  Clipp 

Going  into  other  business,  Roger 
Clipp,  WFIL,  Philadelphia,  chair- 

man of  the  NAB  insurance  com- 

mittee, described  the  committee's 
work  in  studying  insurance  prob- 

lems and  considerations  for  broad- 
cast stations.  He  also  reviewed  the 

results  of  the  NAB's  recent  survey 
of  radio  insurance,  pointing  out 
that  the  aim  of  the  study  is  to  de- 

velop an  all-risk  policy  for  radio 
stations  which  will  be  within  the 
reach  of  all  operators. 

Daylight  saving  time,  including 
pending  Congressional  proposals  to 
establish  a  system  of  universal 
DST  as  a  defense  measure  and  the 
recently  concluded  NAB  survey 
[Broadcasting,  May  12],  was 
discussed  in  a  forum  conducted  by 
John  J.  Gillin  Jr.,  during  the  after- 

noon session.  Mr.  Gillin  cited  fig- 
ures developed  by  the  survey  indi- 

cating an  estimated  annual  loss  of 
$5,000,000  to  the  radio  industry, 
directly  traceable  to  the  present 
system  of  daylight  saving  observ- 

ance. The  survey  was  analyzed  by 
Paul  F.  Peter,  NAB  director  of 
research. 

New  Limitations 
On  Announcements 

Participating  in  the  discussion, 
Willard  Egolf,  KVOO,  Tulsa,  and 
Jack  Laemmar,  radio  director  of 
Lord  &  Thomas,  urged  prompt  ac- 

tion toward  development  of  a  uni- 
form time  system.  Mr.  Egolf,  ad- 

dressing himself  to  radio's  policy- 
makers and  executives,  including 

the  networks,  pointed  out  that 
under  the  present  hodge-podge  sys- 

tem there  is  a  recurring  deteriora- 
tion of  radio's  stock-in-trade — ra- 

dio time — and  asked  that  radio  pro- 
ceed to  market  "a  product  of 

uniform  quality." 
Mr.  Laemmar  described  the  prac- 

tical effects  of  the  present  system 
on  programming.  He  maintained 
that  settlement  of  the  problem  was 
a  give-and-take  proposition  which 
would  have  to  draw  cooperation 
from  the  whole  industry. 

A  business  session  devoted  to  the 
self-regulation  code,  broadcast  ad- 

vertising statistics,  sales  managers' 
activities  and  limitations  on  com- 

mercial copy  was  held  Thursday 
morning  and  resulted  in  the  adop- 

tion of  new  limitations  on  commer- 
cial announcements  in  5,  10  and 

25-minute  programs. 

Edgar  L.  Bill,  WMBD,  Peoria, 
chairman  of  the  code  committee,  in- 

terpreted the  effects  of  the  code 
since  its  adoption  three  years  ago 

in  Atlantic  City.  "How  well  we 
regulate  ourselves,"  he  declared,  "is a  matter  in  direct  ratio  to  the 
amount  of  regulation  we  get  from 

other  places." Edward  M.  Kirby,  NAB  public 
relations  director  on  leave  of  ab- 

sence as  chief  of  the  Army  Radio 
Section,  observed  that  with  the 
problems  facing  the  industry,  he 

has  enjoyed  the  "relative  tranquil- 
ity of  the  War  Department."  He pointed  to  serious  days  ahead,  and 

emphasized  that  radio  is  without 
a  war  experience. 

Some  of  the  specific  things  the 
code  has  given  the  industry  are 
apparent,  he  pointed  out.  Educators 
no  longer  are  clamoring  for  their 
own  facilities;  there  is  little  com- 

plaint about  children's  programs; 
and  women's  organizations  actively 
are  supporting  radio  by  virtue  of 
the  work  of  Mrs.  Dorothy  Lewis, 

vice-chairman  of  the  Women's  Na- tional Radio  Committee.  Mrs. 
Lewis,  in  the  audience,  took  a  bow. 

Mr.  Kirby  said  the  code  provisions 
guaranteeing  equal  time  on  con- troversial issues  had  proved  highly 

satisfactory,  and  that  the  "system 
of  self-regulation  will  carry  us 

through  the  critical  period  ahead." 
The  convention  unanimously 

adopted  time  limitations  for  com- 
mercials in  5,  10  and  25-minute 

programs  after  Chairman  Bill  and 
Henry  P.  Johnston,  general  man- 

ager of  WSGN,  Birmingham,  had 
explained  that  many  stations  had 
asked  for  new  code  provisions  cov- 

ering these  periods. 

Problem  of  10-Minute, 
15-Minute  Programs 

Mr.  Johnston  explained  that  ad- 
vertisers had  been  trying  to  buy 

10-minute  instead  of  15-minute  pro- 
grams because  of  the  limitation  of 

3  minutes  and  15  seconds  for  day- 
time commercials  and  2  minutes 

and  30  seconds  for  night  commer- 
cials under  the  code.  In  5-minute 

programs,  advertisers  were  prone 
to  use  virtually  all  of  the  time  for 
commercials. 

Declaring  it  was  obviously  a  vio- 
lation of  the  spirit  of  the  code  if 

more  time  is  used  for  credits  in  a 

10-minute  program  than  a  15-min- 
ute period,  he  said  the  industry 

is  forced  to  set  new  standards.  The 
25-minute  problem  was  created  by 
the  networks  in  scheduling  evening 
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5-minute  news  periods,  and  consti- 
tuted the  knottiest  situation. 

To  make  the  limitations  as  rea- 
sonable as  possible  within  the  code 

limitations,  the  code  committee 
recommended  that  on  5-minute  pro- 

grams the  commercials  be  limited 
to  2  minutes  daytime  and  1  minute, 
45  seconds  night,  and  on  5-min- 

ute news  periods  to  1  minute,  45 
seconds  daytime  and  1  minute,  30 
seconds  at  night.  There  was  the 
additional  suggestion  that  even 
more  rigid  limitations  be  invoked. 
On  10-minute  programs  the 

recommendation  was  for  2  minutes 
and  30  seconds  commercial  daytime 
and  2  minutes  flat  at  night.  On 
25-minute  programs  the  recom- 

mendation was  4  minutes  and  15 
seconds  daytime  and  2  minutes,  45 
seconds  at  night. 
James  D.  Shouse,  vice-president 

and  general  manager  of  WLW, 
Cincinnati,  as  acting  chairman  of 
the  NAB  Research  Committee,  in- 

troduced Paul  F.  Peter,  NAB  Re- 
search Director,  who  reviewed  the 

new  NAB  service  Broadcast  Adver- 
tising Record,  a  sort  of  media  rec- 

ords of  radio  time  sales.  Business 
is  measured  in  unit  volume  rather 
than  in  dollars,  he  pointed  out.  The 
first  analysis  was  made  in  Septem- 

ber and  an  experimental  operation 
has  progressed  since  then. 

Some  stations  felt  the  effort  of 
compiling  the  data  was  burdensome 
and  took  more  time  and  money  than 
it  was  worth,  he  said,  but  interest 
in  it  is  indicated  by  the  fact  that 
some  230  stations  now  are  cooperat- 

ing by  supplying  the  data,  includ- 
ing the  three  major  networks. 

E.  Y.  Flannigan,  WSPD,  Toledo, 
chairman  of  the  NAB  Sales  Man- 

agers' Executive  Committee,  told 
the  convention  the  NAB  finally  has 
given  the  sales  manager  his  place 
under  the  sun,  with  a  separate  de- 

partment of  broadcasting  advertis- 
ing, headed  by  Frank  E.  Pellegrin, 

who  took  office  six  weeks  ago. 

Pellegrin  Reviews 
Problems  of  His 

Mr.  Pellegrin  said  that  broad- 
cast advertising  as  an  industry  job 

is  open  to  all  sorts  of  possibilities. 
He  called  radio  a  combination  of 
the  oldest  of  the  arts  and  the  new- 

est of  the  sciences.  It  is  now  the 
second  most  important  advertising 
medium,  he  pointed  out. 
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While  the  industry  has  funda- 
mentally important  problems,  it 

should  not  neglect  the  business  side, 
he  said.  With  no  business,  there 
would  be  no  music  and  no  monopoly 
to  worry  about,  since  no  one  is  in- 

terested in  dead  transmitters  ex- 
cept for  junk. 

The  new  bureau,  Mr.  Pellegrin 
said,  already  has  called  on  a  num- 

ber of  accounts  in  the  interest  of 
the  industry.  He  enumerated  the 
four  big  tire  manufacturers  in 
Akron  in  the  interest  of  cooperative 
dealer  advertising,  the  American 
Meat  Institute,  now  using  sub- 

stantial magazine  space  but  no 
radio,  and  the  Financial  Adver- 

tisers Assn.,  which  is  affording 
new  and  complete  cooperation.  Ex- 

orbitant demands  for  merchandis- 
ing service,  per  inquiry  business 

and  other  "petty  annoyances"  all constitute  fields  where  an  industry 
job  must  be  done,  he  said,  and 
which  have  made  radio  harder  to 
buy.  He  predicted  real  activitiy  in 
his  new  bureau  in  an  institutional 
way  toward  greater  sales  and  pres- 

tige for  the  medium. 
Col.  Willard  Chevalier,  publisher 

of  Business  Week,  was  the  guest 
speaker  at  the  business  session 
Wednesday  forenoon.  Speaking  on 
"Planning  Today  for  Post-War 
Business,"  he  emphasized  the  im- 

portant function  of  advertising  not 
only  during  peacetime  but  during 
time  of  war  emergency  such  as  that 
existing  today. 

Suggestions  Offered 
For  Labor  Relations 

At  the  luncheon  session  Thurs- 
day, Ralph  Brunton,  KJBS,  San 

Francisco,  urged  broadcasters  to 
help  build  up  the  NAB  labor  rela- 

tions department's  store  of  labor information.  He  told  broadcasters 
about  the  success  of  the  San  Fran- 

cisco industrial  council  in  promot- 
ing peaceful  labor  relations  in  that 

city,  and  said  the  NAB  could  render 
a  similar  service  to  the  broadcast- 

ing industry  only  if  it  had  the  com- 
plete cooperation  of  all  stations. 

Edgar  Bill,  WMBD,  Peoria,  111., 
told  the  convention  the  only  great 
complaint  against  operation  of  the 
highly  successful  code  of  program 
standards  had  come  from  labor 
unions.  He  pointed  out  that  unions 
were  entitled  to  time  on  the  air 

when  they  offered  programs  "in 
the  public  interest",  and  urged  sta- 

tions to  give  careful  consideration 
to  requests  for  time. 

Routine  resolution  passed  in  the 
closing  minutes  of  the  concluding 
business  session  thanked  for  their 

cooperation  and  participation  Vice- 
President  Henry  A.  Wallace;  FCC 
Chairman  James  Lawrence  Fly; 
Maj.  Gen.  Robert  C.  Richardson 
Jr.;  Comdr.  H.  R.  Thurber;  Lowell 
Mellett;  Maj.  Edwin  H.  Arm- 

strong; C.  J.  Burnside;  Col.  Wil- 
lard Chevalier;  Mayor  William  Dee 

Becker  of  St.  Louis;  Mr.  and  Mrs. 
Merle  Jones  and  members  of  the 
committees  of  St.  Louis  broadcast- 

ers and  their  wives,  Mrs.  Harold 
V.  Milligan,  Mrs.  Dorothy  Lewis, 
Dr.  Julio  Barata,  Glenn  Banner- man  and  others. 

Defense  Committee 
Calls  Meeting 

Closing  the  business  sessions. 
President  Miller  commented  briefly 
on  radio's  role  in  national  defense, 
pointing  out  that  he  was  appoint- 

ing a  radio  national  committee 
upon  authorization  by  the  NAB 
board.  Appointment  of  the  commit- 

tee carries  out  the  idea  developed 
at  convention  breakfast  sessions  on 
national  defense  presided  over  by 
Ed  Kirby,  NAB  public  relations  di- 

rector and  a  dollar-a-year  civilian 
advisor  to  the  radio  section  of  the 

War  Department's  Bureau  of  Pub- lic Relations. 
"The  committee  which  will  be 

representative  of  the  industry  and 
of  all  sections  of  the  country,  will 
be  called  to  meet  in  Washington  in 
the  immediate  future  to  confer 
with  oflSicials  of  War,  Navy  and 
State  Departments  and  other  Gov- 

ernmental and  civilian  agencies  en- 
gaged in  the  promotion  of  the 

country's  defense,"  Mr.  Miller  ex- 
plained. Through  this  committee 

the  industry  will  be  enabled  to 
further  coordinate  radio's  vast  na- 

tional defense  programming  by 
stations  and  networks. 

"The  radio  industry  already  has 
manifested  its  patriotic  devotion  to 
the  national  security.  It  is  prepared 
to  extend  this  in  every  direction. 
We  deeply  appreciate  the  expres- 

sions of  confidence  which  came 
from  Maj.  Gen.  Robert  Richardson 
of  the  War  Department  and  from 
Comdr.  H.  R.  Thurber  of  the  Navy 
Department.  Like  the  Army  and 
Navy,  American  radio,  come  what 
may,  is  ready. 
"Broadcasters  of  the  United 

States  are  already  rendering  this 
nation  an  unparalleled  service  in 

national  defense.  They  are  engaged 
in  recruiting  skilled  workers  for 
the  U.  S.  Civil  Service  Commission 
— men  to  manufacture  munitions, 
tanks,  artillery,  small  arms,  naval 
torpedoes,  airplanes  and  fighting 
ships  for  the  navy.  They  are  en- 

gaged in  recruiting  10,000  flyers 
for  the  U.  S.  Navy.  They  are  as- 

sisting the  Treasury  Department 
in  selling  several  billion  dollars 
worth  of  Government  securities — ^to 
finance  the  purchase  of  national  de- 

fense materials  and  equipment. 

Flying  Cadet  Drive 
JSext  on  Schedule 
"On  next  Tuesday  broadcasters 

will  be  mailed  a  letter  from  Arthur 
Stringer  of  the  NAB  staff  which 
will  solicit  their  cooperation  in  re- 

cruiting 30,000  flying  cadets  for the  Army. 

Broadcasters  have  assisted  in 
raising  nearly  $30,000,000  for  the 
relief  of  sufferers  in  war-torn  Eu- 

rope and  elsewhere  throughout  the 
world.  They  have  given  and  are 
giving  their  facilities  to  maintain 
the  morale  of  the  citizen  Army, 
the  men  in  the  U.  S.  Navy  and  the 
morale  of  civilians. 
"Not  many  months  ago  radio 

took  the  story  of  Selective  Service 
to  the  country — hundreds  of  pro- 

grams were  broadcast  in  every 
State.  Alien  registration,  under  di- 
Tection  of  the  Department  of  Jus- 

tice, would  never  have  been  so  suc- 
cessful without  the  help  of  the 

broadcasters.  Two  current  cam- 
paigns, both  receiving  the  support 

of  the  broadcasting  industry,  are 
those  of  United  China  Relief,  as 
well  as  United  Service  organiza- 

tions whose  goal  is  almost  $11,000,- 
000  for  recreational  facilities  in 
over  339  locations  adjacent  to 
camps,  naval  stations  and  defense 
centers  throughout  the  United 
States  and  its  oversea  bases.  And 
for  the  relief  and  rehabilitation  of 
the  Chinese,  $5,000,000  is  to  be raised. 

Changes  Made  in 
Board  Membership 

During  the  Thursday  voting  ses- 
sion five  new  directors-at-large 

also  were  elected,  one  was  re-lected 
and  two  of  the  three  incumbent 
network  members — Edward  Klau- 
ber,  CBS  executive  vice-president, 
were  re-elected.  New  directors-at- 
large  are  James  D.  Shouse,  WLW, 
and  Joe  Maland,  WHO,  represent- 

ing large  stations;  C.  W.  Myers, 
KOIN-KALE,  and  Don  Elias, 

WWNC,  representing  medium  sta- tions;   James   W.    Woodruff  Jr., 
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SURROUNDED  by  masculine  admirers  is  Peggy  Stone,  International 
Radio  Sales,  New  York.  The  menfolk  are  (1  to  r) :  Walter  Koessler, 
WROK,  Rockford,  111.;  Carl  Vaughn,  KPAC,  Port  Arthur,  Tex.;  Paul 
LaStayo,  WAAT,  Jersey  City;  Frank  Smith,  KXYZ,  Houston;  Jack 
Draughon,  WSIX,  Nashville. 

Regional  Group  Disbands 
THE  National  Assn.  of  Regional 
Broadcasting  Stations,  meeting  in 
private  session  at  the  NAB  conven- 

tion in  St.  Louis  May  13,  unani- 
mously moved  legally  to  dissolve 

the  organization,  dormant  for  the 
last  year.  The  motion  was  made  by 
Walter  J.  Damm,  WTMJ,  Milwau- 

kee, and  seconded  by  Clarence 
Wheeler,  WHEC,  Rochester.  The 
NARBS  chairman,  John  Shepard 
3d,  president  of  Yankee  and  Co- lonial Networks,  stated  $7,082  was 
in  the  treasury,  and  this  sum  would 
be  redistributed  proportionately  to 
stations  which  had  answered  the 
last  two  calls  for  NARBS  funds. 

WRBL,  John  Elmer,  WCBM,  to 
represent  small  stations.  Mr.  El- 

mer was  re-elected. 
Other  nominees  in  the  small  and 

medium  categories  included  Ellis 
Atteberry,  KCKN,  and  Cedric  Fos- 

ter, WTHT,  Harry  S.  Wilder, 
iWSYR,  and  Hulbert  Taft  Jr., 
iWKRC.  Mr.  Maland  and  Mr. 
Shouse  were  the  only  nominees  in 
the  large  station  class. 

Before  the  two  network  nominees 
'Were  re-elected  by  acclamation, 
'  NAB  President  Neville  Miller  read 
a  letter  from  Alfred  J.  McCosker, 

'MBS  board  chairman  and  presi- 
dent of  WOR,  New  York,  with- 

'  drawing  the  name  of  Fred  Weber, 
'MBS  general  manager,  from  the 
network  representation. 

The  new  directors-at-large  from 
individual  stations  succeeded  Mark 
;Ethridge,    WHAS,    and  Harold 
j  Hough,  WBAP,  among  large  sta- 

tions' representatives;  George  W. 
'Norton    Jr.,    WAVE,    and  Don 
'  Searle,  KOIL,  among  medium  sta- tions;  Harry  R.   Spence,  KXRO, 
^who  during  the  last  year  served 
^with   Mr.   Elmer  in  representing small  stations. 9 
[    Cleveland  was  picked  by  NAB 
[,  members  as  first  choice  for  a  1942 
■jNAB  convention  site  in  balloting 
5  Thursday  afternoon.  New  Orleans 
■  was  second  choice  and  New  York 
I  third.  Under  amendments  to  the 
■NAB    by-laws    approved    by  the 
membership  last  Tuesday,  members 
for  the  first  time  had  an  opportu- 

nity to  pick  for  themselves  their 
convention  city. 

J    In   addition   to  the  three  top- 
•  choice  cities,  offered  as  convention 
sites  were  Pittsburgh,  Dallas  and 

•  Fargo,  N.  D.  Under  the  new  pro- 
,  cedure  members  select  three  pro- 

jected convention  sites,  in  order  of 
preference.  The  board  of  directors 
.bases  its  final  choice  on  these  pref- 

erences, choosing  the  first  place  se- 
,  lection  if  satisfactory  accommoda- 

tions and  arrangements  can  be 
made  for  the  convention  there,  and 
if  not,  proceeding  to  the.  second  and 
third  choice,  in  order.  In  event  none 
of  the  named  cities  qualify,  the 
board  of  directors  selects  another 
city  and  also  sets  the  date  of  the 
convention. 

Revised  System  of 

Voting  Adopted 
The  voting  system  for  directors- 

it-large  was  altered  by  amendment 
)f  the  by-laws  this  year.  Under  the 
lew    procedure    nominations  are 

Plan  to  Remove  Daylight  Saving  Effect 

On  Schedules  Voted  by  Sales  Managers 

A  PLAN  by  which  the  observance 
of  daylight  saving  time  will  have 
no  eff'ect  on  time  schedules,  and 
"change  of  time"  will  be  abolished 
permanently,  was  approved  unani- 

mously by  the  NAB  Sales  Man- 
agers Executive  and  General  Com- 

mittees, May  12,  in  St.  Louis. 
The  resolution  was  submitted  by 

Willard  Egolf,  sales  manager  of 
KVOO,  Tulsa.  The  entire  industry 
will  be  asked  to  cooperate  in  the 

plan. Approximately  35  members  rep- 
resenting the  17  districts  attended 

the  closed  session  presided  over  by 
E.  Y.  Flanigan  of  WSPD,  Toledo. 

Text  of  Proposal 
The  Egolf  resolution,  as  adopted, 

reads : 
WHEREAS,  the  sales  managers  of  the 

radio  industry  are  charged  with  the  re- 
sponsibility of  selling  radio  time  and 

further  seeing  that  radio  time  is  made 
productive  for  its   purchasers;  and 
WHEREAS,  the  observance  of  daylight 

saving  time  in  some  sections  of  the  United 
States  and  its  non-observance  elsewhere 
disrupts  radio  time  schedules;  and 
WHEREAS,  it  is  our  opinion  that  this 

disruption  of  radio  time  schedules  is  the 
direct  cause  of  lost  radio  billing  amounting 
to  hundreds  of  thousands  of  dollars  an- nually; and 
WHEREAS,  this  disruption  of  radio 

time  schedules  occasions  inconvenience  to 
buyer,  station  and  public;  therefore 

BE  IT  RESOLVED,  that  all  branches  of 
the  radio  industry  should  cooperate  in 
perfecting  a  plan  whereby  the  observance 
of  daylight  saving  time  shall  have  no 
effect  on  radio  time  schedules  and  whereby 
"change  of  time"  shall  be  abolished  per- manently. 

made  in  each  class  of  representa- 
tion— small,  medium,  and  large.  A 

primary  ballot  reduces  the  number 
of  candidates  in  each  category  to  a 
maximum  of  four,  of  whom  two  are 
elected  on  the  final  ballot.  Ballots 
were  distributed  to  the  membership 
in  the  form  of  small  books  with 
perforated  ballot  pages  to  be  torn 
out  upon  voting. 

Other  members  of  the  board  of 
directors  include:  Paul  W.  Mo- 
rency,  WTIC;  Clarence  Wheeler, 
WHEC;  Isaac  D.  Levy,  WCAU; 
John  A.  Kennedy,  WCHS;  Frank 
King,  WMBR;  Edwin  W.  Craig, 
WSM;  J.  H.  Ryan,  WSPD;  John 
E.  Fetzer,  WKZO;  William  H. 
West,  WTMV;  John  J.  Gillin  Jr., 
WOW;  Earle  H.  Gammons,  WCCO; 
Herbert  Hollister,  KANS;  0.  L. 

Taylor,  KGNC;  Eugene  P.  O'Fal- 
lon,  KFEL;  Howard  Lane,  KFBK; 
Harrison  HoUiway,  KFI-KECA. 

The  committees  also  agreed  to 
start  work  immediately  on  a  stand- 

ard manual  on  public  relations 
work  to  be  used  by  sales  managers. 
In  addition,  a  uniform  policy  for 
the  handling  of  commercial  mail 
containing  monies  was  adopted. 
Hereafter  all  accounts  will  be  asked 
implicit  instructions  for  the  han- 

dling of  such  mail,  these  instruc- 
tions will  be  carried  out  to  the 

letter,  and  upon  delivery  to  a  com- 
mon carrier  all  station  responsi- 
bility will  cease.  While  this  policy 

has,  in  effect,  always  been  carried 
out,  the  committees  felt  it  should 
be  in  the  record  to  eliminate  any 
misunderstanding  between  station 
and  client. 

Col.  Harry  Wilder,  owner-man- 
ager of  WSYR,  Syracuse,  chairman 

of  the  recently  dissolved  special 
NAB  committee  to  deal  with  the 
AAAA  on  standard  contract  forms, 
reported  on  that  subject.  His  re- 

port was  referred  to  the  to-be- 
appointed  Sales  Managers  Division. 

Full  cooperation  with  the  Finan- 
cial Advertising  Assn.  was  voted 

whereby  sales  managers  will  fur- 
nish general  information  and  suc- 
cess stories  on  radio  as  a  sales 

medium. 
Horace  Schwerin,  general  man- 

ager and  director  of  research  of 
the  Raymond  Specter  Co.,  New 
York  advertising  agency,  gave  a 

detailed  report  on  that  company's audience  reaction  measurement 
plan.  Additional  information  will 
be  gathered  on  this  and  will  be 
acted  upon  at  a  later  date. 

Changes  in  Net  Leaders 

BOB  HOPE  is  either  the  top-rank- 
ing program  or  in  fourth  place, 

according  to  which  radio  rating  re- 
port you  follow.  The  Hooper  report 

for  May  puts  the  Pepsodent  come- 
dian at  the  top  of  the  list,  with 

Fibber  McGee  &  Molly  second  and 
Jack  Benny  third.  The  CAB  report, 
however,  ranks  Fibber,  Benny  and 
Charlie  McCarthy  as  one-two-three, 
with  Hope  fourth.  Both  reports 
show  the  leaders  closely  bunched. 

FOR  the  third  anniversary  broadcast 
May  23  of  Information  Please,  .spon- 
.sored  on  NBC-Red  by  American  To- 

bacco Co.,  New  York,  for  Luckies, 
Deems  Taylor,  music  critic  and  "suest 
exjiert"  on  the  pros'ram.  will  change 
l)laees  with  Quizmaster  Clifton  Fadi- 
man,  while  Fadiman  will  face  the 
(|n(>stii)ns  with  .John  Kieran,  Oscar 
Levant  and  Franklin  P.  xidams. 

JOHNNrE  O'HARA 

ST.IOUIS'ACE SPORTSCASTER  f 

Exclusive  Affiliate   in  St,  Louis 
MUTUAL  BROADCASTING  SYSTEM 

YOU  CANNOT  OPEN 
YOUR  FRONT  DOOR 

WITHOUT  A 
LATCH  KEY! 

key 

The 

audience 

held  by:- 

to 

the  large  radio 
Nova   Scotia  is 

§ 

The 

CHN 
HALIFAX,  N. 

Key  Station 
Maritimes 

S. 

OF  THE 

Representatives WEED  &  COMPANY 
350  Madison  Ave.,  N.  Y. 

NEW  ORLEANS 

5O9OOO  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Nafl  Rep.  -  The  Ka:z  Agency  Inc. 

nnnr^ 

N'B-C  BLUE 

Jacksonville  is  Florida's  first  market. 
WJHP  gives  you  entree  to  the  cream 
of  this  big  busy  business. 

CHICtCO  DEIDOII 

JACKSONVILLE 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

-MAY  10  TO  MAY  16  INCLUSIVE- 

Decisions  .  .  . 

MAY  9 
MISCELLANEOUS— WCOV,  Montgom- 

ery, Ala.,  granted  modification  CP  change 
to  1240  kc  ;  KRKO,  Everett,  Wash.,  granted 
modification  CP  to  1400  kc  ;  WMRF,  Lew- 
istown.  Pa.,  granted  modification  CP  new 
station  for  new  transmitter :  WTSP,  St. 
Petersburg,  Fla.,  granted  modification  CP 
re  type  of  transmitter,  1380  kc  under 
treaty  ;  WWNY,  Watertown,  N.  Y.,  granted 
license  new  station ;  WHB,  Kansas  City, 
granted  CP  new  transmitter ;  W2XWV, 
New  York,  granted  license  new  television 
station  78-84  me  1  kw  aural  and  visual, 
experimentally. 

MAY  12 
MISCELLANEOUS— K45LA,  Los  Ang- 

eles, granted  temporai-y  authority  FM  44.5 
me  1  kw ;  W39B,  Boston,  granted  exten- 

sion temporary  authority  FM  on  43.9  me 
1  kw ;  W2XMN,  Alpine,  N.  J.,  granted 
extension  temporary  authority  additional 
transmitter. 

MAY  13 
WHEB,  Portsmouth,  N.  H. — Granted  as- 

signment license  from  Granite  State  Broad- 
casting Corp.,  licensee,  to  WHEB  Inc.  (as- 

signor to  sell  and  assign  all  station  prop- 
erty for  $6,000  and  pay  H.  J.  Wilson,  con- 

trolling shai-eholder  of  assignor,  $6,000  for 
surrendering  his  stock,  80%  common  vot- 

ing, for  cancellation  and  $6,400  for  ad- vances to  assignor  for  which  he  holds 
notes ) . 
WBLJ,  Dalton,  Ga.  —  Granted  consent transfer  control  from  J.  B.  Roach  to  H. 

C.  and  T.  W.  Kenemer,  d/b  as  Kenemer 
Bros.,  partnership  (59%'  of  issued  and  out- standmg  stock  for  $10,000  cash). 
WJBK,  Detroit — Granted  consent  acqui- 

sition of  control  by  Richard  A.  Connell 
and  Henrietta  Connell  (wife)  of  James  F. 
Hopkins  Inc.,  licensee  {5  1/3%  of  common 
stock,  SIO  par,  5  5/9%  of  common  stock, 
no  par,  and  5.53%  of  preferred,  $10  par, 
total  consideration  $5,173). 

SET  FOR  HEARING— NEW,  MSB  Broad- 
cast Co.,  Omaha,  reconsidered  action  6-25- 

40  granting  CP  and  set  for  hearing,  also 
modification  CP  and  application  transfer 
control;  KFXM,  San  Bernardino,  Cal.,  CP 
change  to  1420  kc  1  kw  N  &  D  increase 
from  Sh.-KPC  to  unl.,  change  transmitter, antenna. 
MISCELLANEOUS— NEW,  Head  of  the 

Lakes  Broadcasting  Co.,  Duluth,  placed  in 
pending  files  under  Order  79  application 
FM  44.5  mc.  ;  NEW,  Contra  Costa  Broad- 

casting Co.,  Richmond,  Cal.,  placed  in 
pending  files  under  Order  79  application 
CP  1210  ke  500  w.  ltd.-WCAU  ;  NEW,  Met- 

ropolis Co.,  Ocala,  Fla.,  and  Bay  Co.  Pub- lishers, Panama  City,  Fla.,  denied  motions 
for  immediate  specification  of  issues,  fix- 

ing date  etc.  ;  KMLB,  Monroe,  La.,  denied 
reconsideration  and  grant  without  hearing 
application  CP  change  to  1410  kc  1  kw 
directional  N  ;  NEW,  Natchez  Radio  Corp., 
Natchez,  Miss.,  denied  petition  for  reconsid- 

eration and  grant  without  hearing  applica- tion CP  new  station,  and  reconsideration 
and  designate  for  hearing  application  of 
Natchez  Broadcasting  Co.  for  CP  new  sta- tion. 

MAY  15 
MISCELLANEOUS— W55M,  Milwaukee, 

WNBI  and  WRCA,  New  York,  W47A, 
Schenectady,  granted  temporary  extensions  ; 
WBIR.  Knoxville,  granted  license  new  sta- 

tion 1240  kc  250  w  unl.  ;  KBIZ,  Ottumwa, 
la.,  gi'anted  license  new  station  1240  kc 100  w  unl. 

MAL  16 
MISCELLANEOUS  —  NEW,  Helen  L. 

Walton  &  Walter  Bellatti,  Jacksonville,  III., 
denied  indefinite  continuance  oral  argu- 

ment, now  set  for  5-22,  re  applications  of 
Stephenson,  Edge  &  Korsmeyer,  Jackson- 

ville ;  NEW,  Fairfield  Broadcasting  Corp., 
Lancaster,  granted  leave  amend  applica- 

tion CP  to  880  kc  1  kw  ;  WRDW,  Augusta, 
Me.,  granted  indefinite  continuance  hearing, 
now  set  for  5-29-41  ;  NEW,  Trent  Broad- 

cast Corp.,  Trenton,  N.  J.,  granted  amend- 
ment application  re  frequency,  and  re- 
moved from  hearing  docket ;  WDAS,  Phila- 

delphia, granted  continuance  hearing  30 
days  srom  5-26  re  WCAM,  WCAP,  WTNJ 
renewal,  WDAS  change  f req.  etc. ;  WTAQ, 
Green  Bay,  Wis.,  granted  dismissal  appli- 

cation CP  change  antenna. 
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WABI,  Bangor,  Me. — Modification  CP  for 
new  transmitter  etc.,  asking  approval 
transmitter  site,  antenna. 
NEW,  Midstate  Radio  Corp.,  Utica.  N.  Y. 

—CP  1450  kc  250  w  unl. 
NEW,  Peter  Q.  Nyce,  Alexandria,  Va.— 

CP  740  kc  1  kw  ltd.  LS  Houston,  amended to  D. 
KBUR,  Burlington,  la.— Modification  CP 

new  station  re  transmitter,  studio  sites, 
for  approval  antenna,  new  type  trans- mitter. 
WJOB,  Hammond,  Ind. — Voluntary  as- signment license  from  O  E  Richardson 

and  Fred  L.  Adair  to  O.  E.  Richardson, 
Fred  L.  Adair  and  Robert  C.  Adair. 
KWLK,  Longview,  Wash. — Authority transfer  control  from  Hugh  McClung,  55 

shares  common  stock,  and  Mrs.  Marjorie 
McClung,  85  shares  common  stock,  execu- 

trix estate  of  Ray  McClung,  to  C.  O.  Chat- terton  125  shares  and  John  M.  McClelland 
Jr.  15  shares. 

MAY  13 
NEW,  Interstate  Broadcasting  Co.,  New 

York— CP  FM  48.7  mc  8,550  sq.  miles 
10,817,455  pop. 
WAKR,  Akron — CP  increase  to  5  kw  di- rectional N  1550  kc  under  treaty. 
WTAL,  Tallahassee,  Fla. — CP  change transmitter. 
NEW,  George  Johnston  Jr.,  Birmingham 

—CP  1340  kc  250  w  unl. 
NEW,  Board  of  Education,  Chicago— CP noncommercial  educational  station  42.5  CM 

1  kw  unl. 
KDON,  Monterey,  Cal. — CP  increase  to  5 kw  N  &  D  1470  kc,  move  transmitter. 
KARM,  Fresno,  Cal.— CP  change  to  1430 

kc  1  kw,  amended  to  change  name  to 
KARM,  the  George  Harm  station,  increase 
to  5  kw  directional  N  &  D. 

MAY  16 
NEW,  Herman  Radner,  Dearborn,  Mich. 

—CP  680  kc  1  kw  D. 
KHUB,  Watsonville,  Cal. — Voluntary  as- 

signment license  to  Luther  E.  Gibson. 

Tentative  Calendar  .  .  . 

MAY  20 
NEW,  Camden  Broadcasting  Co.,  Camden, 

N.  J.— CP  800  kc  500  w  D. 

RADIO  SURPASSED  the  1,000- 
niark  in  attendance  for  the  first 
time  in  St.  Louis  and  these  execu- 

tives George  M.  Burbach  (left), 
executive  director  of  KSD,  and 
Merle  Jones,  general  manager  of 
KMOX,  were  given  the  major  cedit, 
as  the  local  chairmen. 

MAY  21 
NEW,  High  Point  Broadcasting  Co.,  High 

Point,  N.  C;  NEW,  Ralph  L.  Lewis, 
Greensboro,  N.  C. — Consolidated  hearing  on 
applications  CPs  1370  kc  100  w  unl. 

MAY  22 
NEW,  Stephenson,  Edge  &  Korsmeyer, 

Jacksonville,   III.— CP   1150  kc  250  w  D  ; 
NEW,  Helen  L.  Walton  &  Walter  Bel- 

latti, Jacksonville,  III. — Same. 
MAY  23 

KMLB,  Monroe,  La.— CP  1410  kc  1  kw 
unl.,   dii'ectional  N. 

MAY  27 
KMA,  Shenandoah,  la. — License  renewal. 

JUNE  2 
NEW,  Symons  Broadcasting  Co.,  Ellens- 

burg,  Wash.— CP  1110  kc  1  kw  unl. 
WHB,  Kansas  City— CP  710  kc  5  kw  di- rectional unl. 
WTCN,  Minneapolis— CP  710  kc  10  kw 

unl.,  directional  N. 
WGST,  Atlanta — License  renewal  (to  be held  in  Atlanta). 

JUNE  16 
KFNF,  Shenandoah,  la. — Renewal. 

Chief  Engineer  gives 

LOW-DOWN 

on  PICK-UP! 

"Easy  to  scalp  pick-up 
problems  when  you  use 
Western  Electric  639B 

mike,"  says  the  Chief. 
"Take  choice  of  six  pat- 

terns at  turn  of  switch 
and  -watch  feedback  and 
reverberation  bite  dust! 
No  set-up  too  tough  for 
this  papoose.  For  whole 
story,  send  runner  quick 
to  Graybar  Electric  Co., 
Graybar  Building,  New 

York,  N.  Y." 

Western  Electric 

Network  ̂ ccounh- 
All  lime  EDSTunless  olherwise  indicated. 

BOWEY'S  Inc.,  Chicago  (Dari-RicI; 
products),  on  May  31  discontinuei: 
Kfetvs  &  Rhythm  on  34  CBS  stations 
Sun.,  11 :0.j-ll  :30  a.m.,  and  starti mars  Over  HoUyioood  on  4.5  CBS  sta 
tions.  Sat.,  12:30-1  p.m.  (rebroadcas 
1 :30-2  p.m.,  which  will  be  droppec 
after  the  end  of  DST).  Agency:  Sor 
enson  &  Co.,  Chicago. 

CORN  PRODUCTS  REFINING  Co 
New  Yoriv  (KaroJ.  on  May  26  starts  1 
130  participations  in  Yankee  Networl Neios  on  19  Yankee  stations,  5  weekly 
Agency  :  C.  L.  Miller  Co.,  Agency. 

GENERAL  BAKING  Co.,  New  Yorl 
(Bond  bread)  on  June  23  starts  par 
ticipation  in  Gene  d  Glenn  on  4 
Yankee  stations,  Mon.  thru  Fri.,  12 
12:1,5  p.m.  Agency:  Newell-Emmeti Co.,  N.  Y. 
GENERAL  ELECTRIC  Co.,  Schenee 
tady  (institutional),  on  May  15  start 
ed  Neivs  of  Industry  on  18  NBC-Blue 
stations,  Thurs.,  8  :30-8  :45  p.m.  Ageu 
cy  :  Maxon  Inc.,  N.  Y. 

Renewal  Accounts 
GENERAL  MILLS,  Minneapolis,  oif 
June  2  renews  for  52  weeks  four  pro 
grams,  all  on  28  NBC-Red  stations 
Mon.  thru  Fri.,  Light  of  the  Work 
(Gold  Medal  Flour)  2-2:15  p.m, 
Mystery  Man  (Wheaties)  2 :15-2 :3( 
p.m^;  Valiant  Lady  (Bisquick)  2:30 
2  :45  p.m. ;  Arnold  Grimm's  Daughtei (Corn  Kix)  2:45-3  p.m.  Agencies 
Blackett  -  Sample  -  Hummert,  Chicagoi 
Knox  Reeves  Adv.,  Minneapolis. 

LIGGETT  &  MYERS  Co.,  New  Yort 
(Chesterfield),  on  June  16  renews  fo^ 
52  weeks  Pleasure  Time  on  102  NBC^ 
Red  stations,  Mon.  thru  Fri.,  7-7  :li 
p.m.  Agency :  Newell-Emmett  Co. 
N.  Y. 
KNOX  GELATINE  Co.,  JohnstownJ 
N.  Y.,  on  May  20  renewed  Behind  the 
Headlines  With  Boh  Garred,  Tues.  & 
Thurs.,  6:.50-7  p.m.  (PST),  on  3  sta- 

tions of  CBS  Pacific  network,  KNX 
Los  Angeles;  KSFO,  San  Francisco; 
KARM,  Fresno.  Agency :  Kenyon  & Eekhardt,  N.  Y. 

Co 

NOXZEMA  CHEMICAL  Co.,  Balti- 
more (ointment),  on  April  11  renewed 

for  13  weeks  Quiz  of  Two  Cities  on  2 
California  Don  Lee  stations  (KHJ 
KFRC),  Fri.,  8-8:30  p.m.  (PST) 
Agency :  Ruthrauff  &  Ryan,  N.  Y. 

Network  Changes 
LOS  ANGELES  SOAP  Co.,  Los 
Angeles  ( Sierra  Pine,  White  Kin 
soap),  on  .June  2  shifts  Knox  Manning 
Neivs  on  11  CBS  stations  Mon.  thri; 
Fri.,  from  4-4:15  p.m.  (PST)  to  2- 
2:15  p.m.  (PST).  Agency:  Raymond 
R.  Morgan  Co.,  Los  Angeles. 

BEST  FOODS,  New  York  (Hellman's Mayonnaise),  on  .June  2  shifts  We. the  Ahhots  from  59  CBS  stations 
4:1.5-4:.30,  to  .59  NBC-Red  stations, 
5  :30-5  :45  p.m.,  Mon.  thru  Fri.  Agen- cy :  Benton  &  Bowles,  N.  Y. 

CAMPBELL  SOUP  Co.,  Camden,  on 
.June  33  discontinues  Campbell  Play- house for  13  weeks  on  65  CBS  stations, Fri.,  9:.30-10  p.m. 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel),  on  June  28 discontinues  Uncle  Ezra  for  summer 
on  87  NBC-Red  stations.  Sat.,  10- 
10:.30  p.m. 
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CLASSIFIED 

Help  Wanlad  and  Situations  Wanted,  7c  per  word.  All  ether  claiii- 
flcationt,  12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 
triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three  words 
for  box  address.  Forms  close  one  week  preceding  issue. 

Help  Wanted 
'A.nnouncers,  Writers,  Salesmen,  Operators, 
I    Directors — Investigate  our  national  place- ment service.  Central  Registry,  Orpheum 

Bldg.,  Wichita,  Kans. 

'Operator — Three  to  four  years  experience transmitter,  studio  and  remote.  One  kw 
'    eastern  regional  CBS  affiliate.  Box  482, 
>i  BROADCASTING. 

'program  Director — Wanted  by  regional, non-network  station  originating  programs for  rural  and  small  town  audiences  in 
;    3  states.  Box  481,  BROADCASTING. 
I'Engineer — Experienced    Transmitter  and ]    Control    Engineer    for    full    time  local 

and    Net    affiliate.    State  qualifications, 
age,  etc.  Write  Box  478,  BROADCAST- 

\  ING. 

['Wanted — Two  good  field  representatives  to T  sell  news  report  to  radio  stations  and 
|I  newspapers.  Experience  necessary  and 
r  good  past  records  important.  Write  com- 

plete details  to  Box  485,  BROADCAST- ING. 

ITanted — Production  Manager  who  can  an- 
nounce, write,  handle  special  events  and 

"    program  250   watt  station,   west  coast. -   Must  have  license  to  carry  relief  shift. 
Send  picture,  transcription,  qualifications 
and  expected  salary.  Job  open  June  1st. 

]    Box  484,  BROADCASTING. 
..  tadio  Technicians  And  Engineers  Wanted — 
f  Large  broadcasting  company  in  East  has 

openings  for  experienced  radio  techni- 
'■(,  cians-engineers  who  can  speak  or  have )[  a  knowledge  of  Spanish  and/or  Portu- 
;:  guese.  Apply  in  writing,  stating  detailed 

qualifications,  includng  photograph,  to 
^J  Box  476,  BROADCASTING. 

Help  Wanted  (Continued) 

SALESmen — Experienced,  campaigns,  copy- 
writirg,  announcing.  State  —  marriage, 
draft  status.  Bondable.  Box  486,  BROAD- 
CASTING. 

Positions  To  Offer — Combination  operator- 
announcers,  transradio  press,  salesmen, 
others  except  talent.  Register  with  recog- 

nized employment  bureau — National  Ra- 
dio Employment  Bureau,  Box  864,  Den- ver, Colorado. 

Situations  Wanted 

Announcer — Good  voice,  control  operator, 
no  engineering.  Experience  musical  di- 

recting, productions,  good  singer.  Em- 
ployed. Salary,  preferably  larger  station. 

Box  480,  BROADCASTING. 

Production-Program  Manager — Also  an- 
nouncer, writer — fourteen  years'  expe- rience— willing  to  make  investment — em- 

ployed but  wants  to  make  a  change. 
Box  479,  BROADCASTING. 

Make  This  Your  Big  Year — With  the  serv- 
ices of  an  experienced  local-program 

producer.  Sell  audience-building  ideas 
that  produce  against  competition.  Ten 
years  in  station  and  agency  work.  Ref- 

erences. Draft  exempt.  Box  483,  BROAD- CASTING. 

Wanted  to  Buy 

Used  Turntable — Chassis  with  lead  screw 
and  cutting  head.  Reasonable.  WBRK, 
Pittsfield,  Mass. 

CRC  Disc  Serves 

COLUMBIA  Recording  dealers  in 
:6  cities  are  receiving  special 
hain-break  announcements  from 
]RC  for  placement  on  local  sta- 
ions  to  coincide  with  the  appear- 
mce  of  Leopold  Stokowski  and  the 
lUl-American  Youth  Orchestra  on 
■heir  transcontinental  tour  during 
lay  and  June.  CRC  has  allocated 
.  special  cooperative  advertising 
und  for  these  dealers,  and  also  is 
cheduling  special  Stokowski  tour 
ommercials  for  two  weeks  in  ad- 
ance  of  each  concert  on  Master- 

■  'wrks  of  Music  programs. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  ....  $22.50 

3.  NEW  CRYSTAL 

fully  mounted  .  $30.00 
LOW  DRIFT  -  APPROVED  BY  FCC 

SEAVICE 
Jackson  Ave. 
ty  Park,  Md. 

SALES  EXECUTIVES  (seated): 
Al  Harrison,  United  Press,  New 
York;  Frank  Chizzini,  NBC  Radio 
Recording,  Chicago.  Standing:  Wil- 

lis Parsons  and  Jack  Treacy,  NBC 
Radio  Recording,  New  York. — 
Photo  taken  at  NAB  Convention. 

C  &  S  Replacement 
STANDARD  BRANDS,  New  York, 
has  just  about  decided  on  What's  My Name  as  summer  replacement  for 
the  Chase  &  Sanhorn  program,  it 
is  learned,  although  contracts  have 
not  yet  been  signed.  During  July 
and  August,  while  Edger  Bergen 
vacations,  the  program  will  adver- 

tise Royal  desserts  instead  of  Chase 
&  Sanborn  coffee.  Sherman  K.  Ellis 
&  Co.,  New  York,  is  the  Royal 
agency. 

ROADCASTING  •  Broadcast  Advertising 

Must  Amend  Suit 

NEW  YORK  Supreme  Court  last 
week  ruled  that  the  14  songwriters 
who  are  suing  CBS,  NBC,  NAB 
and  BMI  for  $1,217,500  damages, 
charging  conspiracy  to  keep  their 
songs  off  the  air,  must  file  an 
amended  complaint,  with  portions 
referring  to  alleged  anti-trust 
activities  omitted.  Court  also  or- 

dered Frank  Madden,  only  plain- 
tiff who  is  not  an  ASCAP  member, 

to  file  a  separate  complaint.  Rul- 
ings were  made  on  motions  of  the 

defendants  [Broadcasting,  April 

28]. 

CHIEF  ENGINEER 
Do  you  want  a  man  with  execu- 

tive experience  who  can  take  com- 
plete charge  of  your  engineering 

department  and  make  it  click?  Sta- tion of  any  power. 
Experienced  in  all  phases  of 
broadcast  station  operation.  Could 
do  double  duty  as  chief  engineer 
and  assistant  manager.  Can  handle 
directional  antenna  systems. 
Married.  Now  employed.  Let  me 
tell  you  more. 

BOX  477,  BROADCASTING. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Offlea: 
7134  Main  St. Kansas  City,  M*. 

Crossroadi  of 
tha  World 

Hollywood,  Gal. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 

Consulting  Radio  Engineer 
Designer  of  First  Directional Antenna  Controlling 

Interference Bowen  Bldg. WASH.,   D.  C.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 
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IRNA  Votes  to  Operate  Independently 

Objects  to  FCC  Report; 
Paid  Personnel  to 

Be  Engaged 
REVIVAL  of  Independent  Radio 
Network  Affiliates  Inc.,  represent- 

ing the  strongest  segment  of  the 
industry,  as  a  going  concern  with 
paid  personnel  and  functioning  in- 

dependently of  the  NAB,  was 
presaged  by  action  taken  May  13 
at  the  annual  meeting  of  the  group 
in  St.  Louis  May  13  attended  by 
250  broadcasters. 

On  the  heels  of  the  adoption  of 
a  resolution  expressing  vigorous 
disapproval  of  the  FCC  monop- 

oly regulations,  the  membership 
adopted  a  proposal  that  the  pres- 

ent by-laws  requiring  membership 
in  the  NAB  as  a  condition  prec- 

edent to  membership  in  IRNA  be 
repealed. 

This  was  done  unanimously,  and 
board  members  promptly  disclosed 
their  intention  of  retaining  a  paid 
executive  to  headquarter  either  in 
New  Yoi'k  or  Washington  and  di- 

rect the  group's  activities. 
Endorse  White  Inquiry 

At  the  organization  meeting  of 
the  IRNA  board  held  in  St.  Louis 
Wednesday,  the  resignations  of 
Samuel  R.  Rosenbaum  as  chairman 
and  Paul  W.  Morency  as  vice-chair- 

man, were  rejected  by  unanimous 
vote.  On  request  they  agreed  to 
continue  to  serve  until  the  next 
meeting  of  the  board  to  be  held  at 
the  call  of  the  chair. 

The  board  adopted  a  resolution 
directing  the  officers  to  "prepare 
and  submit  a  plan  for  approval  by 
the  board  for  IRNA  to  support 
such  efforts  as  will  be  organized  by 
any  and  all  agencies  in  the  indus- 

try to  endorse  the  White  Senate 
resolution  and  endeavor  to  obtain 

its  passage." 
The  IRNA  officers  were  author- 

ized by  the  board  to  submit  a 
recommendation  for  the  engage- 

ment of  a  paid  representative  to 
conduct  negotiations  with  the  net- 

works in  further  efforts  to  obtain 
adoption  of  the  changes  in  network 
operating  practices  recommended 
by  IRNA  for  the  past  three  years. 

The  convention  also  endorsed  the 
resolution  introduced  May  13  by 
Senator  Wallace  H.  White  Jr. 
(R. — Me.),  requesting  a  suspension 
of  the  new  network  regulations  and 
seeking  an  investigation  of  radio 
with  a  view  to  enactment  of  a  new 
i-adio  law  to  supplant  the  present 
Communications  Act. 
The  resolution  adopted  disap- 

proving the  FCC  monopoly  regu- 
lations follows: 

"Resolved,  that  in  the  opinion 
of  the  members  of  Independent  Ra- 

dio Network  Affiliates  Inc.,  here  as- 
sembled, the  FCC  regulations  on 

network  broadcasting  issued  May  2, 
1941  will,  if  carried  out  in  their 
present  form,  seriously  impair  the 
ability  of  network  affiliates  as  ra- 

dio licensees  to  render  the  service 
which  the  public  has  been  receiv- 

ing and  to  which  it  is  entitled,  and 

which  has  been  proclaimed  as  the 
finest  broadcast  service  in  the 

world." 
John  A.  Kennedy,  West  Virginia 

Network;  I.  R.  Lounsberry,  WGR- 
WKBW,  Buffalo;  Paul  W.  Mor- 
encv,  WTIC,  Hartford;  C.  W. 
Myers,  KOIN-KALE,  Portland, 
Ore.,  and  W.  J.  Scripps,  WWJ, 
Detroit,  were  unanimously  re- 

elected directors  for  three-year 
terms. 

Other  directors  are:  Martin  B. 

Campbell,  WFAA-WBAP,  Dallas- 
Ft.  Worth;  Arthur  B.  Church, 
KMBC,  Kansas  City;  Don  S.  Elias, 
WWNC,  Ashville;  George  W.  Nor- 

ton Jr.,  WAVE,  Louisville;  Hul- 
bert  Taft  Jr.,  WKRC,  Cincinnati 
(terms  expiring  in  1943)  ;  H.  K. 
Carpenter,  WHK,  Cleveland;  Ed- 

win W.  Craig,  WSM,  Nashville; 
Mark  Ethridge,  WHAS,  Louisville; 
Samuel  R.  Rosenbaum,  WFIL, 
Philadelphia;  L.  B.  Wilson,  WCKY, 
Cincinnati  (terms  expiring  in 1942). 

Rosenbaum's  Position 
Swift  action  came  on  the  resolu- 

tions following  two  hours  of  gen- 
eral discussion  under  the  chairman- 
ship of  Mr.  Rosenbaum.  He  first  re- 

viewed the  last  year's  activity 
which  was  highlighted  by  IRNA's 
strong  participation  in  the  net- 

work-monopoly hearings  before  the 
FCC,  with  the  retention  of  Paul 
M.  Segal  as  counsel.  Efforts  to  pro- 

cure relief  from  the  networks  on 
station-break  and  hitch-hike  an- 

nouncements not  only  proved  futile 
but  have  become  worse,  he  said, 
despite  the  efforts  of  separate  ne- 

gotiating committees. 
Mr.  Rosenbaum  asked  that  he 

be  relieved  of  the  chairmanship 
because  of  events  which  transpired 
during  the  monopoly  hearings  when 
allegations  had  been  made  against 
him  because  of  a  new  compensa- 

tion arrangement  worked  out  in 
behalf  of  the  owners  of  WFIL. 
This  had  caused  rigorous  exam- 

ination of  Mr.  Rosenbaum  before 
the  FCC  Monopoly  Committee. 

While   this   situation   had  been 

explained,  Mr.  Rosenbaum  said 
that  MBS  had  questioned  it  and 
he  felt  his  usefulness  might  be 
impaired.  Thereupon  he  suggested 
that  IRNA  accept  his  resignation, 
particularly  since  his  duties  in 
Philadelphia  as  a  banker  required 
his  full  time. 

Mr.  Rosenbaum,  in  discussing 
the  ASCAP  contract  situation,  said 
that  IRNA,  through  Mr.  Morency 
and  himself,  had  participated  ac- 

tively in  all  of  the  deliberations. 
In  the  event  NBC  and  CBS  make 
deals  with  ASCAP  on  a  blanket 
fee  basis,  he  said,  there  will  be 

opportunity  for  affiliates  to  con- 
tract on  a  per-piece  or  per-program 

basis.  Thus,  he  said,  the  network 
resumptions  with  ASCAP  would 
not  bind  affiliates  to  take  contracts. 

Calling  for  discussion  of  the 
monopoly  report,  Mr.  Rosenbaum 
said  there  were  two  approaches — 
appeasement  or  attack.  He  said 
those  favoring  the  former  course 
feel  the  industry  must  become  rec- 

onciled to  more  stringent  regula- 
tion, and  that  they  should  not  kid 

themselves  into  believing  the  reg- 
ulatory tide  can  be  swept  back 

with  a  broom.  Those  fostering  out- 
right attack  feel  the  FCC  is  gov- 

ernment-ownership minded,  that  it 
is  grasping  for  power  and  that  it  is 
extremely  political  minded  and  does 
things  for  its  friends  despite  its 
own  rules. 

Their  Views 

One  by  one  prominent  broadcast- 
ers advanced  their  views.  George 

Storer,  president  of  Fort  Industry 
Co.,  operating  six  stations,  said  he 
thought  MBS  affiliates  should  be 
just  as  concerned  as  others  because 
of  the  non-exclusive  clause  of  the 
regulations,  permitting  other  sta- 

tions to  solicit  their  accounts. 
Other  salient  comments  were: 
John  A.  Kennedy,  West  Virginia 

Network:  "The  White  Resolution  is 
a  very  proper  one  and  we  should 
do  everything  in  our  power  to  sup- 

port it.  Unless  we  get  it  into  our 
heads  and  realize  the  kind  of  fight 

we're  in,  we  might  as  well  fold 

up." 

John  Patt,  WGAR,  Cleveland: 
"The  great  majority  of  affiliates 
are  decidedly  opposed  to  these  reg- 

ulations. It  should  be  shown,  how- 
ever, how  individual  licensees  are 

adversely  affected,  to  eliminate 

some  of  the  confusion." Harold  Wheelahan,  WSMB,  New; 

Orleans:  "I  move  that  the  conven-S 
tion  approve  a  resolution  declaring 
its  opposition  to  the  regulations  on 
the  ground  that  the  public  will  be 
adversely  affected,  and  will  have 
the  inevitable  result  of  impairing 

public  service."  ■ Edgar  Bill,  WMBD,  Peoria: 
"While  as  a  network  affiliate  I  have 
many  times  asked  the  networks  to 
do  something  for  affiliates,  as  a 
student  of  public  service  I  believe 
that  the  networks  have  made  a  tre- 

mendous contribution  to  the  pub-; 

lie." 

Individual  Comments 

Earl  J.  Glade,  KSL,  Salt  Lake 
City:  "We  in  the  West  feel  very 
dependent  upon  the  networks.  Per- 

haps the  FCC  has  taken  too  seri- 
ously the  business  complaints  of 

affiliates.  We  shudder  to  think' what  would  happen  if  the  potency 
of  network  service  is  interfered 

with." 

Arthur  Church,  KMBC,  Kansas 
City:  "There  is  no  argument  about 
the  desirability  of  this  resolution.! 
It  is  a  splendid  statement,  but  what 
are  we  going  to  do  about  it?  Two 
years  ago  we  adopted  a  platform 
of  principles  for  IRNA,  but  nothing 
has  been  done.  I  still  think  wc 
should  retain  a  capable  executive 
director  to  manage  our  affairs] 
What  are  we  going  to  do  after  we 
pass  the  resolution  without  an  or- 

ganization?" 

Gordon  P.  Brovra,  WSAY,  Roch- 
ester; "I  can't  see  how  we  can  pass 

the  resolution  until  we  know  what 
it  is  going  to  do  under  the  rules 
I  would  like  to  see  the  regulations 

interpreted." Walter  C.  Evans,  vice-presidents 
Westinghouse  Radio  Stations  Inc. : 
"I  share  the  views  of  many  people 
here  in  that  I  don't  like  to  see  ad- 

ditional regulations  in  what  is  al- 
ready an  overregulated  industry 

Up  to  the  present  time  there  has 
been  no  clear-cut  statement  of  pol- 

icy from  either  major  network 
They  should  make  plain  theiij 
courses  of  action.  Until  then  1 
would  prefer  not  to  make  a  ful 

expression." 
Relief  Needed 

Harrison  Holliway,  KFI-KECA' 
Los  Angeles:  "We  are  against  the 
regulations  in  the  interest  of  pub 
lie  service.  Under  it  networks  be 
come  a  sort  of  nebulous  thing 
KFI,  as  a  50,000  watter,  could  ben 
efit  financially,  but  I  think  the  long 
range  view  must  be  that  this  means 
rate-fixing,  program  regulation 
and  other  Government  encroach 

ment." 

Gardner  Cowles  Jr.,  Iowa  Broad 
casting  Co.:  "I  favor  both  the 
IRNA  and  the  White  resolutions 

The  industry  has  to  look  to  Con- {Continued  on  page  54-)  ^ 
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My 50,000  Watt  'Coming  Out  Part  f 

Has  Been  Set  For  an  Early  Date.^^ 

one  OF  nmERicns  great  radio  statiors 

For  listeners — an  entirely  new  and  glorious  strength  of  signal,  qual- 

ity of  tone,  and  excellence  of  programs. 

For  advertisers — an  entirely  new  opportunity  to  publicize  and  mer- 

chandise their  products  over — 

The  BASIC  advertising  medium  of  the 

Central  Atlantic  States 

m 

National  Representation  By  INTERNATIONAL  RADIO  SALES,   New  York 



Electrons  are  the  corpuscles  of  radio.  The  'uactium  tube  is  the  heart  that 

pumps  them  through  the  copper  veins  and  arteries.  Electricity  is  electrons 

in  motion  — it  is  the  lifeblood  of  communications  by  wire  and  radio. 

SLECTRONICS  is  a  science  born  of  radio. 

Both  are  members  of  one  family.  The 
modern  radio  research  laboratories  are 

electronic  laboratories — the  two  are  inseparable. 
Radio  tube  and  electron  tube  are  synonymous. 
Both  pump  the  billions  of  electrons  which  flow 
in  the  electrical  blood  stream  of  communica- 

tions and  industry. 

Putting  electrons  to  work  in  a  vacuum  tube 

opened  the  Radio  Age.  It  gave  a  voice  to  wire- 
less, enabling  it  to  talk  and  sing.  Today,  while 

millions  of  tubes  glow  in  broadcast  receivers,  mil- 
lions of  others  pulse  with  commercial  dots  and 

dashes,  radiophotos,  facsimile  and  television. 
At  the  advent  of  broadcasting  in  1920  there 

were  a  few  thousand  radio  tubes  at  most,  largely 
in  the  hands  of  experimenters.  In  1941,  radio 
tubes  number  hundreds  of  millions;  there  are 
from  five  to  twelve  in  more  than  50,000,000 
radio  sets  in  American  homes  and  automobiles. 

Revolutionary  developments  in  radio  since  the 
first  World  War  can  be  traced  to  the  vacuum 

tube.  It  has  been  a  key  to  progress.  It  has  en- 
lightened the  world  through  broadcasting.  It 

makes  short  waves,  ultra-short  waves  and  tele- 
vision what  they  are  today. 

Now,  the  wonders  that  the  radio  or  electron 

tube  has  worked  in  communications  are  spread- 
ing into  other  electrical  and  industrial  fields.  As  the 

research  expertshave  developed  and  improvedthe 
tube,  they  have  multiplied  its  uses.  As  a 

result,  today  industry  \%\>t\n^electron'rzed. The  Electronic  Age  is  opening.  The 

electron  tube ,  once  believed  to  be  limited  to  radio, 
is  recognized  as  an  extremely  sensitive  and  precise 
tool  for  manufacturing  and  processing  control. 
The  uses  of  electronics  in  industry  appear  limit- 

less. Super-human  in  its  response  to  light,  sound, 
touch  and  color,  the  electron  tube  is  acclaimed 
as  a  new  brain  of  industry. 

From  electronics  came  the  electron  microscope, 

which  uses  52  radio  tubes  to  perform  as  an  ultra- 
eye  that  sees  far  into  the  sub-microscopic  world. 

In  1940,  more  than  106,000,000  electron  tube 
were  produced  for  radio  and  industry,  so  that 
man  might  find  life  more  pleasant  and  his  tasks 
speeded  and  simplified,  yet  with  accuracy  and 
efficiency.  The  electronic  corpuscles  of  radic 

carry  promise  of  new  wonders  as  they 

flow  silently  and  unseen  through  elec- 
tricity's endless  stream. 

A  Service  of  Radio  Corporation  of  America 
Other  RCA  Services: 

RCA  Manufacturing  Co.,  Inc.  RCA  Institutes,  Inc.  R.C.A.  Communications,  Inc. Radiomarine  Corporation  of  America  National  Broadcasting  Company,  Inc. 
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CONVOY 

It's  a  long  and  oft-time  perilous  journey  from 

factory  to  consumer,  and  many  is  the  "ad- 

vertising convoy"  that  the  old  Battlewagon 

WWVA  has  safely  guided  to  the  homes  of 

1,356,400  folks  living  in  our  21 -county  primary 

area  in  Eastern  Ohio,  Western  Pennsylvania 

and  Northern  West  Virginia;  also  to  many  of, 

our  39-county  secondary  area  homes  populat- 

ed  by  4,537,100  persons. 



Leadership  in  Library  berm 

ATempestina 

.  .  .  has  been  created  by  the 
addition  of  another  big  name 
to  the  roster  of  Standard  Radio 
Program  Library  popular  or- 

chestras. This  time  it's  Jack 
Teagarden,  long  famed  as  fea- 

tured trombonist  with  Paul 
Whiteman,  now  heading  his 
own  great  band.  He  has  select- 

ed the  best  of  the  musicians 
with  whom  he  has  played  in 
the  past,  and  if  we  do  say  so 
ourselves,  you  oughta  hear 
them!  First  Teagarden  selec- 

tions were  released  May  15, 
and  the  reaction  was  instan- 

taneous and  phenomenal. 

Speaking  of  reactions,  the  first 
uninterrupted  symphonic  music 
by  Svedrofsky  and  the  Ameri- 

can Philharmonic,  released  on 
May  1,  brought  many  a  bou- 

quet in  our  mail.  This  Stand- 

ard "first"  was  quickly  recog- 
nized as  a  major  musical  achieve- 

ment, and  received  with  en- 
thusiasm everywhere. 

Back  to  the  Standard  fold 

comes  the  King's  Men  Quartet! 
Pleasantly  remembered  for  their 
previous  Standard  recordings, 
the  King's  Men  have  since  be- 

come a  musical  high  spot  of 
the  Fibber  McGee  shows.  The 
first  of  a  new  group  of  rhyth- 

mic harmonies  by  this  grand 
quartet  will  be  released  June  1. 

Well,  we  promised  you  dyna- 
mite— did  we  deliver?  Stand- 

ard's leadership  has  always 
been  based  on  the  ability  to 
enhance  its  Service  with  an 
unbroken  chain  of  achieve- 

ments. Write  for  the  full  story 
of  Standard  Tailored  Transcrip- 

tion Service,  Standard  Spot- 
Ads  and  Standard  Super  Sound 
Effects! 

WELCOME  TO: 

WOCB— Cape  Cod, 
Massachusetts 

WSBT— South  Bend, 
Indiana 

WHBF— Rock  Island, 
Illinois 

Largest  list  of 

Active  Subscribers! 

WIZE 
NBC  RED-BLUE  NETWORKS 

117  W.  HIGH  STREET 
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PROOF    OF  LEADERSHIP JN    OUR    DAfLY  MA/L 

'PHERE  IS  A  definite  connection  between  "program  variety"  and  "commercial  excellence." 
By  furnishing  subscribers  with  a  vast  variety  in  every  musical  classification,  we  supply 

them  with  the  basic  material  for  many  commercial  shows.  Enthusiastic  letters  tell  of  the  ease 
with  which  the  Standard  Program  Library  is  turned  into  an  almost  infinite  variety  of  salable 
programs.  It  is  because  the  Standard  Library  is  so  rich  in  commercial  possibilities,  that  a  grow- 

ing number  of  stations — the  largest  list  of  active  subscribers — answer  "Yes"  when  asked: 

"Are  Your  Transcriptions  Up  to  Standard? " 
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Talk  about  transmission  quality! 

.  .  .  The  Western  Electric  1126A 

Amplifier  has  a  controlling  circuit 

with  an  attack  time  of  approxi- 

mately 1/ 10,000th  of  a  second  to 

peaks  in  program  input. 

And  5db  increase  in  average 

signal  level. 

Get  the  full  details  from  Graybar. 

GraybaR 

Enlarged  oscillogram  of  a 
5000  cycle  tone  input,  ap- 

plied at  a  level  lOdb  above 
the  knee  of  the  load  curve. 

Western  Etectric 

ASK  YOUR  ENGINEER 



GET  YOUR  PLUS 

FROM  ''IOWA  PLUS'M 

•  Almost  everybody  who  puts  much  effort  into 

sales,  in  Iowa,  soon  gets  the  impression  that  here  is 

a  land  "flowing  with  milk  and  honey" — a  fertile 

land  of  tremendous  business  productivity.  And  that 

impression  is  right! 

Vastly  important  in  this  picture  is  the  fact  that  Iowa, 

almost  alone  in  America,  offers  one  powerful,  all- 

covering  advertising  medium  that  reaches  and  in- 

fluences the  entire  State — PLUS — at  one  low  cost. 

This  great  medium  is  of  course  Radio  Station  WHO. 

With  far  more  power  than  all  other  Iowa  stations 

combined^  WHO  is  "listened-to-most"  by  55.4% 

of  all  Iowa  radio  families — is  "heard  regularly"  by 

79.3%  (daytime  figures).  .  .  .  Such  an  audience  is 

enough  to  guarantee  the  success  of  any  meritorious 

product  offered  in  Iowa  Plus.  Let  us  give  you  some 

actual  examples.  "Ask  your  Agency  to  ask  the 

Colonel." 

WHO 

for  IOWA  PLUS 

1040K.  C.   •   DES  MOINES   •   50,000  WATTS 

J.  O.  MALAND,  Manager 

FREE  & PETERS 

Pioneer  Radio  Station 

Representatives 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW   BUFFALO 
WCKY   CINCINNATI 
WDAY   -.  FARGO 
WISH   INDIANAPOLIS 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN   MINNEAPOLIS-ST.  PAUL 
WMBD   PEORIA 
KSD   ST.  LOUIS 
WFBL   SYRACUSE 

. . .  lOV/A  , 
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woe   DAVENPORT 
KMA   SHENANDOAH 

. .  .  SOUTHEAST  . . 
WCSC   CHARLESTON 
WIS   COLUMBIA 
WPTF   RALEIGH 
WDBJ   ROANOKE 

.  .  .  SOUTHWEST  . 
KGKO   FT.  V/ORTH-DALLAS KOMA   OKLAHOMA  CITY 
KTUL   TULSA 

...PACIFIC  COAST... 
KECA   LOS  ANGELES 
KOIN-KALE   PORTLAND 
KROW  OAKLAND-SAN  FRANCISCO 
KIRO   SEATTLE 
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iPlan  to  Probe  FCC  Meets  Rising  Favor 

May  Defer  Order; 

Anti-Trust  Suit 

Considered 

By  SOL  TAISHOFF 

IN 

disposed  to  ask  the  FCC  to  post- 
pone indefinitely  the  effective  date 

of  the  rules,  until  there  is  a  fur- 
ther expression  from  the  Senate  or 

from  Congress. 
Meanv/hile,  a  somewhat  jittery 

broadcasting  industry  was  expect- 
ing an  explosion  on  monopoly  from 

another  potent  Governmental  quar- 
ter— the  Department  of  Justice 

Anti-Trust  Division. 

Anti-Trust  Action 

While  no  official  comment  was 
forthcoming,  it  was  reported  relia- 

bly that  FCC  Chairman  James 
Lawrence  Fly,  still  highly  indig- 

nant over  the  extraordinary  devel- 
opments at  the  NAB  convention  in 

St.  Louis  May  12-15  in  which  he 
wr.s  the  central  figure,  conferred 
with  Anti-Trust  Division  attorneys 
about  an  imminent  all-inclusive 
Sherman  Act  suit  against  the  major 
networks  and  possibly  other  indus- 

try elements. 
Mr.  Fly,  it  was  reported,  con- 

ferred with  Assistant  Attorney 
General  Thurman  Arnold,  Holmes 
Baldridge,  chief  of  the  litigation 
section  of  the  Anti-Trust  Division, 
and  Victor  O.  Waters,  special  as- 

Editorial  comment  from 
the  Nation's  press  on  the 
FCC  monopoly  regulations 
will  be  found  on  page  41. 
Other  monopoly  news  on 
pages  9  and  16. 

Fly-Fishing 

THE  WAKE  of  steadily 
mounting  opposition  to  the 

FCC's  new  monopoly  regula- 
tions, sentiment  appears  to  be 

crystallizing  in  Congress  in 

'favor  of  the  White  Resolution 
to  restrain  the  Commission 
from  invoking  the  drastic 
rules  to  revolutionize  commer- 

cial broadcasting.  This  action 

is  possible  shortly  after  pre- 
liminary hearings  commence 

|May  31  or  June  2  before  the 

["Senate  Interstate  Commerce 
-J,  Committee. 

I  The  prevailing  par- 
ticularly among  Senators  on 

the  committee,  appeared  to  be 
that  Congress  should  have  an 

'  opportunity  to  look  into  the 
whole  matter  of  broadcast  regula- 

tion, since  such  dire  results,  harm- 
ful to  the  listening  public,  are 

predicted  from  many  quarters, 
within  and  outside  the  broadcast 
industry. 

May  Be  Deferred 

In  some  informed  qur.rters,  it 
was  expected  the  FCC,  of  its  own 
volition,  might  postpone  the  pres- 

ent effective  date  of  the  far-reach- 
ing rules  from  Aug.  2  and  then 

seek  to  modify  provisions  viewed 
as  too  extreme,  until  further  scru- 
tiny. 

Although  the  White  Resolution 
II  calls  for  an  inquiry  into  the  whole 
I,  radio  regulatory  picture,  with  a 
ij  view  to  writing  a  new  statute,  few 
Dbservers  believe  an  investigation 
of  that  extent  will  be  authorized 
immediately.  The  pressure  of  de- 

fense and  tax  legislation,  it  was 
thought,  might  mitigate  against 
JUch  a  development  at  this  session 
li  Congress. 
Moreover,  it  is  felt  that  should 

'he  committee  preponderantly  ex- 
oress  itself  in  favor  of  the  clause 
n  the  White  Resolution  for  a  stay 

))f  mandate  on  the  new  rules,  Chair- 
nan  V/heeler  (D-Mont.)  would  be 

BROADCASTING  •  Broadcast  Advertising 

sistant  to  the  Attorney  General  in 
charge  of  radio-music  matters.  This 
same  triumvirate  handled  the  anti- 

trust actions  on  ASCAP  and  BMI, 
which  culminated  in  consent  de- 

crees, and  Mr.  Waters  already  has 
been  assigned  for  several  weeks  to 
the  monopoly  matter. 

Speculation  centered  upon  pos- 
sible issuance  of  a  "press  release" 

by  the  Attorney  General  or  Assist- 
ant Attorney  General  Arnold,  pro- 

claiming that  the  Government 
planned  to  bring  sweeping  anti- trust actions  against  NBC,  CBS, 

possibly  the  NAB,  and  other  in- 
dustry groups,  in  light  of  disclo- sures in  the  monopoly  report. 

This  procedure  was  employed  by 
the  Department  in  both  the  ASCAP 
and  BMI  matters,  as  well  as  in  sev- 

eral other  cases.  Moreover,  the  De- 
partment several  months  ago  an- 

nounced that  it  proposed  to  bring 

By  Sid  Hk 

anti-trust  proceedings  against 
James  C.  Petrdlo,  music  czar,  but 
has  never  followed  through. 

Fly  to  Appear 

It  is  assumed  the  Department 
was  waiting  for  the  outcome  of  the 
monopoly  study  by  the  FCC  before 
taking  action,  probably  having  in 
mind  inclusion  of  the  Petrillo- 
American  Federation  of  Musicians 
group. 

Senator  Wheeler  announced  the 
May  31  hearing  call  on  the  White 
Resolution  following  appeals  from 
industry  sources  that  the  Senate 

act  promptly,  "hairman  Fly,  it  was 
reported,  requested  th-  opportunity 
to  appear  and  will  be  the  first  wit- 

ness. Later,  it  developed  that  sev- 
eral Senators  desired  that  the  hear- 
ings begin  Monday,  June  2,  rather 

than  on  a  Saturday  follovidng  a 

legal  holiday.  As  Broadcasting 
went  to  press,  no  final  determina- 

tion had  been  reached  on  the  open- 
ing date,  though  June  2  appeared 

to  be  the  likely  selection. 
The  hearings  will  be  tantamount 

to  a  preliminary  injunction  quest 
against  the  FCC  regulations  and 
they  will  not  constitute  the  actual 
investigation  encompassed  in  the 
White  Resolution  [Broadcasting, 
May  19].  Following  the  Fly  pre- 

sentation, in  stout  defense  of  the 
regulations  as  helpful  rather  than 
harmful  to  the  public,  industry 
spokesmen  will  present  a  preview 
of  their  intended  case  at  the  actual 
investigation. 
Those  who  already  have  re- 

quested time  include  NBC,  CBS 
and  MBS,  along  with  NAB  Presi- 

dent Neville  Miller.  V\''hether  the heads  of  the  respective  networks 
will  appear  is  not  certain.  It  is 
known  Alfred  J.  McCosker,  MBS 
board  chairman,  proposes  to  ap- 

pear. Niles  Trammell,  NBC  presi- 
dent, and  Edward  Klauber,  CBS 

executive  vice-president,  spent  sev- 
eral days  in  Washington  to  discuss 

preliminaries  and  it  is  possible  they 
will  appear  as  spokesmen  for  their 
respective  networks. 

Spokesmen  for  Public 

It  is  presumed  that  several  or- 
ganizations representing  public 

groups,  such  as  the  American  Le- 
gion, American  Red  Cross,  General 

Federation  of  Women's  Clubs,  Fed- 
eral Council  of  the  Churches  of 

Christ  in  /  nierica,  and  other  or- 
ganizations which  have  applauded 

ralio's  contribution  to  the  public 
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welfare,  will  present  testimony 
against  any  upheaval  in  the  status 
quo  of  broadcasting,  particularly 
during  the  emergency. 

Most  network  affiliated  stations 
found  themselves  in  a  quandary 
over  revision,  renewal  or  calcella- 
tion  of  their  existing  network  con- 

tracts, in  view  of  the  stringent 
rules,  which  now  have  the  force  of 
law.  Many  stations  are  required  to 
file  applications  for  renewal  of 
license  between  now  and  Aug.  1 
and  must  set  forth  completely  the 
nature  of  their  contractual  rela- 

tionships with  their  networks. 
In  the  absence  of  any  injunctive 

relief,  having  the  force  of  law,  a 
majority  of  the  Washington  attor- 

neys are  notifying  their  clients  they 
must  serve  notice  on  their  networks 
for  either  cancellation  of  their  con- 

tracts or  for  prompt  modification, 
in  compliance  with  the  drastic  pro- 

visions of  the  new  rules. 
Even  if  the  Senate  adopts  the 

White  Resolution,  carrying  the  pro- 
viso that  the  Commission  postpone 

the  effective  date  of  the  rules  until 
the  Senate  Interstate  Commerce 
Committee  makes  its  report  to  the 
Senate  on  its  investigation,  it  was 
pointed  out  this  action  would  pro- 

vide no  assurance  of  relief  from 
the  Commission  regulations. 

The  White  Resolution  would  not 
have  the  force  of  law  but  would  be 
merely  a  request  or  recommenda- 

tion from  a  branch  of  Congress  to 
an  administrative  agency. 

NBC  Problem 

On  the  other  hand,  it  is  pointed 
out  that  the  FCC  would  not  be  dis- 

posed to  ignore  such  a  request  from 
a  Congressional  committee.  As  a 
matter  of  fact,  it  did  this  very  thing 
three  years  ago  when  Senator 
Wheeler  sponsored  and  succeeded 
in  having  passed  a  resolution  ex- 

pressing it  as  the  sense  of  the 
Senate  that  stations  should  not  be 
given  power  of  more  than  50,000 
watts. 

Because  of  the  requirement  in  the 
rules  that  licensees  should  not  ac- 

cept network  service  from  a  com- 
pany providing  two  simultaneous 

program  schedules,  stations  affili- 
ated with  both  NBC  Red  and  NBC 

Blue  at  this  time  find  themselves  in 
a  desperate  position. 

Under  the  regulations,  they  can- 
not accept  NBC  service  while  it 

operates  two  networks,  serving  two 
stations  in  the  same  market.  Con- 

sequently, unless  and  until  the 
regulations  are  postponed  or 
amended,  or  until  NBC  divests  it- 

self of  one  network  operation,  such 
stations  will  not  be  in  a  position 
to  renew  contracts. 

Stations  on  CBS  and  MBS,  under 
the  regulations,  must  revise  their 
contracts  to  comply  with  the  time 
option,  exclusivity,  and  rate-pro- 

tection provisions  of  the  regula- 
tions among  others  which  would  en- 

tail far-reaching  changes  in  method 
of  operation  both  by  network  and 
station. 

Washington's  radio  legal  frater- 
nity was  of  the  opinion  generally 

that  all  affiliated  stations  imme- 
diately must  notify  their  networks 

of  the  necessity  of  discontinuance 

WACKY  TALE  OF  A  WACKEROO 

NBC  Executive  Disclaims  Honor  of  Having  Sent 

 Safety-Valve  Missile  to  Mr.  Fly  

THIS  is  the  story  of  the  Wander- 
ing Wackeroo. 

Wackeroo — A  futuristic  looking 
gadget  made  of  clay,  iJainted  in  a 
pastoral  shade  and  serving  an  ele- 

mentary purpose  in  the  life  of  busy 
executives  who,  when  things  get  to 
the  point  where  they  can't  get  any 
worse,  pick  up  the  Wackeroo  and 
hurl  it  against  the  nearest  wall, 
whereupon  the  Wackeroo  shatters 
and  the  executive  feels  better. 

Since  Washington  is  filled  with 
executives  who  need  such  an  out. 
The  Kibitzers,  early  morning  en- 

tertainers on  NBC's  Blue  outlet, 
WMAL,  have  been  giving  Wac- 
keroos  away  as  a  promotion  stunt. 
Some  anonymous  person  —  who 
missed  fame  by  a  hair's  breath  — called  WMAL  and  asked  that  this 
"art  object"  be  mailed  members 
of  the  FCC.  No  reason  was  given 
by  this  FCC  assistant  "with  a  pas- 

sion for  anonymity"  why  this 
agency  should  be  so  selected. 

One  for  the  Chairman 

Among  those  receiving  the  Wac- 
keroos  was  Chairman  James  Law- 

rence Fly.  Asked  if  he  had  taken 
his  Wackeroo  to  St.  Louis,  the 
Chairman  said  it  had  been  sent 
him  before  the  monopoly  report 
had  been  issued.  One  reporter  (for 
Broadcasting,  of  course)  suggested 

that  perhaps  the  Wackeroo  could 
have  been  to  put  to  use  In  the Mound  City. 

The  chairman  explained  the  "art 
object"  had  been  sent  him  and  that 
he  had  dispatched  the  following  let- 

ter to  Frank  M.  Russell,  NBC  vice- 
president  in  Washington: 

Dear  Scoop :  I'm  not  exactly sure  to  whom  I  should  express 
my  thanks  for  the  art  object  1 
received  in  this  morning's  mail. I  can  see  where  it  might  have 
interesting  possibilities.  Sure  you 
wouldn't  like  it  baciv?  Kindest 
regards. 
To  which  Mr.  Russell  replied  in 

part: 

Upon  receiving  your  note  of 
May  .5th  I  was  puzzled  and  after 
an  inquiry  I  can  assure  you  of 
great  personal  embarrassment.  Of 
all  times  to  send  you  a  Wackeroo 
...  I  greatly  appreciate  your 
offer  to  return  your  Wackeroo 
but  I  can  assure  you,  sir,  that  the 
manufacturer  owes  you  a  great 
debt  of  gratitude  for,  come  last 
Saturday  afternoon  we  have,  with- out assistajiee  of  our  listening 
audience  completely  liquidated  our 
supply.  Pitching  one  last  lone 
Wackeroo  into  the  wall  ain't  go- ing to  make  me  feel  any  better. 
The  FCC's  new  famous  network 

monopoly  regulations  were  issued 
on  Saturday,  May  3  and  Mr.  Fly 
got  his  Wackeroo  the  Monday  fol- lowing. 

of  service  unless  the  revisions  can 
be  made  prior  to  the  effective  date 
of  the  regulations  Aug.  2,  if  the 
stations  are  to  procure  renewal  of 
their  licenses  at  the  proper  time. 

The  FCC,  it  is  understood,  shortly 
will  make  available  to  stations  a 

special  form  to  be  utilized  in  re- 
porting on  the  modifications  of  net- 

work affiliation  arrangements  in 
conformity  with  the  rules. 

Regionals,  Also 
Because  of  the  scope  and  breadth 

of  the  rules,  changes  in  relation- 
ship of  affiliates  with  regional  as 

well  as  national  networks  will  be 
entailed.  While  it  is  expected  in 
most  quarters  there  will  be  action, 
either  by  Congress  or  in  the  courts, 
or  on  the  Commissions'  own  voli- 

tion, postponing  the  effective  date 
of  the  rules,  it  v.'as  emphasized  by 
attorneys  that  in  the  strictest  legal 
sense  affiliates  must  comply  vnth 
the  regulations  as  now  written,  for 
their  protection. 

Since  the  St.  Louis  battle  of  in- 
vective. Chairman  Fly  has  main- 

tained relative  silence.  Following 
the  action  of  the  new  NAB  board 
of  directors  at  its  post-convention 
meeting  May  16,  questioning  his 
qualification  to  serve  as  chairman 
of  the  FCC  because  of  his  outbursts 
[Broadcasting,  May  19],  Mr.  Fly 

said  it  "is  of  no  great  concern  to 
our  democracy  whether  any  one 
particular  man  or  group  shall  oc- 

cupy public  office."  Then  he  added 
that  it  "is  of  real  concern  to  the 
nation,  however,  that  official  posi- 

tions be  held  by  men  of  sufficient 
strength  of  character  to  do  their 

duty  in  the  face  of  the  strongest 
pressures  which  can  be  turned  upon 

them." 

Another  indication  that  Chair- 
man Fly  is  still  piqued  over  the  St. 

Louis  episode  came  last  Friday 
when  he  addressed  a  luncheon 
group  of  the  American  Bar  Assn. 
in  Washington,  made  up  primarily 
of  attorneys  in  communications 
practice.  Extemporaneously,  he  ob- 

served that  he  had  "a  speech  in- 
side" of  himself  and  that  he  pro- 

posed to  deliver  it  "if  ever  that 

opportunity  comes". Then  he  observed  he  was  happy 

to  be  greeted  by  "this  friendly  audi- 
ence". Those  familiar  with  the  tur- 

bulent St.  Louis  sessions  recalled 
Mr.  Fly's  denunciation  of  the  NAB 
for  failing  to  permit  him  to  re- 

spond immediately  to  the  Mark 
Ethridge  speech  from  the  same 
rostrum. 

Deep  Interest  Shown 

In  one  informed  Congressional 
quarter,  it  was  stated  that  because 
of  the  intense  interest  in  the  White 
Resolution  and  the  whole  monopoly 
issue,  it  is  entirely  possible  that  the 
"conference  method"  may  be  re- 

sorted to  after  the  preliminary 
hearing  before  the  Senate  commit- 

tee. This  might  result  in  postpone- 
ment of  all  of  the  eight  rules, 

branded  by  the  industry  as  puni- 
tive, and  in  the  amendment  of  those 

regarded  as  too  severe. 
The  hearings  are  expected  to  run 

through  Wednesday,  June  4.  Sen- 
ator Wheeler  is  scheduled  to  de- 
liver an  address  in  Pittsburgh  on 

June  5,  and  the  desire  has  been  ex- 
pressed that  he  preside  throughout 

the  hearings.  It  is  generally  ex- 

pected the  committee  will  act  wit'n the  Montana  Senator. 
NAB  President  Miller,  in  his  tes- 

timony, is  expected  to  review  the 
St.  Louis  episode,  among  other 

things.  He  will  reflect  the  industry's viewpoint,  which  is  preponderantly 
against  the  regulations,  on  grounds 
of  jurisdiction  and  of  long-range 
effect,  totally  aside  from  its  imme- 

diate effect  of  disrupting  normal 
broadcast  operations  during  times 
of  national  emergency. 

Mr.  McCosker,  for  MBS,  is  ex- 
pected to  support  the  FCC  regula- 

tions in  all  particulars.  He  did  this 
immediately  after  the  report  and 
regulations  were  announced  May  3, 

and  led  Mutual's  opposition  to  the 
NAB-NBC-CBS  position  prior  to 
and  during  the  NAB  convention. 
NAB  President  Miller  plans  to 

appoint  a  small  steering  committee 
to  handle  the  industry's  offensive 
against  the  regulations.  Presum- 

ably, this  committee  will  be  named 
prior  to  the  opening  of  the  hear- 

ings. There  was  talk,  for  a  while, 
of  appointing  a  national  committee 
probably  comprising  one  outstand- 

ing broadcaster  from  each  State 
but  this  apparently  has  been 
dropped.  Broadcasters,  wherever 
they  are  located,  will  be  called  upon 
for  particular  assignments  in  event 
the  need  arises. 

In  the  FCC  itself,  things  have 
been  relatively  quiet  on  the  monop- 

oly issue.  Several  of  Chairman  Fly's 
colleagues  privately  have  criticized 
his  St.  Louis  actions  as  placing  the 
FCC  in  a  bad  light.  Moreover,  the 

generally  bad  "press"  given  the 
monopoly  regulations  and  the  St. 
Louis  pyrotechnics  has  not  helped 
tha  blood-pressure  of  the  FCC  ma- 

jority which  voted  the  regulations. 
Rumors  Abound 

Since  President  Roosevelt's  re- 
pudiation of  any  knowledge  of  the 

monopoly  regulations  prior  to  their 
issuance,  rumor  has  spread  that  the 
Administration  might  get  behind 
new  FCC  regulation.  Some  specula- 

tion has  been  on  the  possibility  of 
a  new  face  on  the  FCC,  to  succeed 
Commissioner  F.  I.  Thompson 
whose  term  expires  June  30,  in 
advance  of  any  reorganization. 

And  in  some  quarters,  it  was  re- 
ported the  new  appointee  might  be 

named  chairman  in  lieu  of  Mr.  Fly. 
But  this  did  not  appear  to  have much  to  back  it  up. 

During  hearings  last  week  be- 
fore the  Senate  Interstate  Com- 

merce Committee  on  the  Western 
Union-Postal  Telegraph  merger, 
there  were  indications  by  high 
Army  and  Navy  officials  that  the 
military  establishment  does  not  see 
eye-to-eye  with  the  ambitions  of 
the  FCC  to  become  the  dominant 
coordinating  agency  for  the  Gov- 

ernment in  all  phases  of  commu- 
nications activity.  Despite  repeated 

denials,  this  ambition  is  believed 
to  include  broadcasting,  as  reflected 
in  the  severe  monopoly  regulations. 
At  a  meeting  in  Atlantic  City 

last  Friday,  the  General  Federation 
of  Women's  Clubs  unanimously 
adopted  a  resolution  whole-heart- 

edly supporting  the  White  proposal. 

I): 

II 
\ 
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FTC  Analysis  of  Continuities 

Shows  Improvement  for  Year 

Small  Percentage  Set  Aside  for  Detailed  Study, 

I       Federal  Agency  Finds  in  Review  for  Year 
IMPROVEMENT  in  the  quality  of 
commercial  radio  continuities  from 
the  standpoint  of  questionable  ad- 

vertising claims  was  noted  by 
PGad  P.  Morehouse  in  commenting 
on  a  survey  of  radio  advertising 
conducted  during  the  past  year  by 
the  Federal  Trade  Commission.  Mr. 
Morehouse  is  director  of  the  Radio 
&  Periodical  Division,  which  last 
year  examined  701,197  non-network 
continuities  as  well  as  50,863  from 
networks,  17,741  from  regional  net- 

works, and  7,158  from  transcrip- 
tion firms. 

The  FTC  survey,  just  received, 
covers  the  calendar  year  1940.  The 
figures  show  that  8,485  or  16.6% 
of  network  commercial  continuities 

were  marked  "questionable"  by  the Division  and  set  aside  for  further 
scrutiny.  Of  the  non-network  con- 

tinuities 13,152  or  1.87%  were 
marked  questionable;  of  13  regional 
networks  11.1%  of  the  continuities 
were  marked  for  investigation ;  and 
9.5%  of  transcription  continuities 
were  set  aside. 

Improvement  Noted 

The  higher  percentage  of  net- 
It.' work  continuities  in  the  question- 
i  able  status  arises  from  several 
i  facts.  First,  networks  submit  con- 
;  tinuities  on  a  continuous  weekly 
,  basis  whereas  other  types  of  con- 
1  tinuities  are  received  with  far  less 
•  frequency.  Further,  the  FTC  de- 
votes  more  careful  scrutiny  to  net- 

work continuities  because  it  feels 
:the  chain  programs  are  heard  by 
"larger  audiences  and  therefore  are 
!imore  important  from  the  FTC's 
•  viewpoint  than  continuities  reach- 

ing only  a  local  audience. 

The  "questionable"  designation, 
itit  was  explained,  is  in  no  way  a  de- 
I  termination  that  the  script  is  con- 
':trary  to  FTC  standards  but  merely 
'  means  that  it  possesses  suspicious 
'  symptoms  and  is  to  be  further  ex- amined. 

In  its  annual  report  for  the  1940 
■  fiscal  year  the  FTC  had  stated  last 
January  that  it  believed  its  check- 

■  ing  of  radio  and  periodical  adver- 
tising had  contributed  substantially 

to  the  improvement  "that  has  been 
evident  in  recent  years  in  the  char- 

r  acter  of  all  advertising." 
The  recently  completed  tabula- 

tion shows  the  six  ranges  of  popu- 
■ilation  groupings  usually  followed  in 
2ensus  reports  whose  commercial 
continuities  were  included  in  the 
idvertising  surveys  during  the  1940 
lalendar  year.  Commercial  continui- 
;ies  (non-network)  as  to  origin  by 
copulation  groupings  were  analyzed 
IS  follows : 

Stations 

The  percentages  and  other  statis- 
tics above  relate  only  to  the  initia- 
tion of  inquiry  and  are  not  repre- 

sentative of  any  final  adverse  ac- 
tion taken  by  the  Commission.  No 

statistics  are  available  on  final  dis- 
position of  continuities  marked 

"questionable"  but  they  form  only 
a  minor  percentage  of  the  total  set 
aside. 

The  surveys  of  radio  advertising 
were  carried  out  during  the  calen- 

dar year,  on  a  selective  and  repre- 
sentative basis  somewhat  similar  to 

the  method  followed  in  scrutinizing 
newspaper  and  magazine  advertise- ments. 

From  the  total  701,197  commer- 
cial continuities  examined  in  script 

rendered  by  individual  station 
broadcasters,  said  the  FTC,  13,152, 
or  1.87%  were  marked  and  set  aside 
for  investigation. 

Other  particulars  showing  the 
relative  proportionate  sources  of 
the  total  volume  of  marked  com- 

mercial continuities  are  presented 
in  this  table  of  questioned  commer- 
c  i  a  1  continuities  proportionate 
sources  as  to  population  groupings : 
Stations  in  Cities  Per  Cent 

Over  500.000   26.9 
250,000-499,999   17.3 
lOC.000-249.999   14.9 
50,000-  99.999    16.5 
25,000-  49,999   10.2 
Under  25,000   14.2 

Population  Data 
It  was  further  disclosed  that  of 

the  total  individual  station  con- 
tinuities examined,  115,304  were 

broadcast  by  94  stations  located  in 
15  cities  or  population  centers  of 
over  500,000  population.  From  such 
radio  station  commercial  continui- 

ties, 3.1%  were  deemed  sufficiently 
questionable 

To  avoid  unnecessary  duplication 

of  review  eff"orts  in  advertising  ex- 
aminations, local  individual  stations 

do  not  render  commercial  continui- 
ties for  such  network  programs,  but 

only  commercial  continuities  for 
programs  originating  in  their  re- 

spective station  studios.  There  are 
no  data  available  which  would  per- 

mit an  apportionment  to  the  indi- 
vidual affiliated  stations  of  those 

questioned  commercial  announce- 
ments which  may  have  utilized  the 

facilities  of  many  individual  sta- 
tions during  the  course  of  their  net- 
work dissemination. 

Of  the  total  13,152  questioned 
commercial  radio  continuities 
marked  from  individual  station 
broadcasts,  during  the  calendar 
year  ending  Dec.  31,  1940,  it  is  ob- 

served that  26.9%  originated  in 
broadcasts  by  individual  stations 
located  in  cities  of  over  500,000. 

Over  500  000 
250,000-499,999 
100,000-249,999 
50,000-  99,999 
25,000-  49.999 

Under  25,000 

Examined Questionable Stations Cities 
%  Marked 

No.  of No.  of 

n5..304 3.0 
94 15 

98,682 2.4 

79 

26 
126,5^2 1.5 93 42 
109,292 1.9 103 76 
91. gv? 1.4 108 103 

164,570 1.1 241 
239 

701,197 1.87 718 500 

AN  OLD  TUBE  gives  a  functional 
aspect  to  the  entrance  to  the  trans- 

mitter building  of  KTSM,  El  Paso. 
The  ornamental  effect  was  secured 
by  combing  an  old  863  tube  and  a 
few  other  old  parts  that  were 
gathering  dust  in  the  storerooms. 

Monopoly  Report 

Analyzetl  by  MBS 
Network  Replies  to  Alleged 

Misstatements  of  Others 

MBS  last  Saturday  issued  to  its 
stockholders  and  affiliates  "Mutuals 
White  Paper,"  a  16-page  printed 
booklet  "analyzing  the  causes  and 
effects  of  the  FCC  report  on  chain 
broadcasting  and  the  Mutual- 

ASCAP  agreement." 
Commencing:  "Because  of  mis- 

representations currently  being  dis- 
seminated by  other  groups  in  the 

radio  industry,  we  are  writing  to 

provide  you  with  accurate  infor- mation as  to  the  position  taken  by 
MBS,"  the  paper  points  out  that 
"the  Commission's  order  does  not 
go  as  far  as  other  interests  (par- 

ticularly NBC,  CBS  and  the  NAB) 
would  have  the  rest  of  the  industry, 
Congress  and  the  public  believe. 
"It  does  not  abolish  network 

broadcasting  ...  it  does  not  do 
away  with  the  American  System 
of  Broadcasting,  unless  the  Amer- 

ican System  has  somehow  become 
identified  with  entrenched  monop- 

oly ...  It  will  not  bring  chaos  into 
the  industry,  unless  we  look  upon 
competition  as  chaos  ...  It  does 
not  paralyze  freedom  of  the  air 
but  preserves  it  from  private  dom- 

ination by  a  few  individuals  ...  It 
does  not  in  any  respect  threaten 
the  continuance  of  the  network  pro- 

gram service  now  received  by  the 
public,  but  on  the  contrary  will 
stimulate  an  ever-increasing  im- 

provement in  the  service. 

Others  'Do  Nots' 
"The  new  regulations  do  not  pre- 

vent reasonable  and  continuing 
business  relationships  between  a 
network  and  its  affiliates  ...  A 

station  is  not  prevented  from  hav- 

ing the  right  to  first  call  on  the 
programs  of  the  network  with 
which  it  is  affiliated;  it  and  the  net- 

work are  prevented  only  from 

agreeing  that  no  other  station  serv- 
ing the  community  may  broadcast 

network  programs  which  the  affil- 
iate does  not  desire  to  broadcast." 

The  paper  stresses  the  point  that 
"the  investigation  and  proceedings 

resulting  in  the  Commission's  ac- tion were  not  in  any  sense  insti- 
gated by  Mutual  or  its  stockhold- 

ers or  affiliates"  but  that  after 
the  FCC  had  started  its  investi- 

gation "Mutual  was  called  upon  to 
furnish  exhaustive  information  and 
to  state  its  views  in  response  to 
inquiries  from  the  Commission,  and 
did  so  with  all  accuracy  and  frank- 

ness." 

The  Mutual-ASCAP  agreement, 
the  paper  continues,  makes  ASCAP 
music  available  to  MBS  and  its 
affiliates  "at  terms  more  reasonable 
than  have  been  enjoyed  by  broad- 

casting stations  at  any  time  since 
1933."  MBS  estimates  the  agree- 

ment will  save  independent  sta- 
tions more  than  $1,800,000  on 

ASCAP  music,  or  enough  for  them 
to  have  both  ASCAP  and  BMI  mu- 

sic at  fees  "substantially  less  than 
were  paid  for  ASCAP  music  alone 

in  1940." 

Denouncing  the  NAB  factual 

analysis  of  the  agreement  as  "nei- 
ther factual  nor  an  analysis,"  the 

paper  concludes  that  this  agree- 
ment "if  accepted  by  the  rest  of 

the  industry,  would  effect  a  great 
saving  to  independent  stations  and 
would  at  the  same  time  put  an 
end  to  the  reprehensible  discrim- 

inatory advantage  enjoyed  by  net- 
works at  the  expense  of  inde- 

pendent stations  since  1932." 

Cantor  to  Return 

BRISTOL-MYERS  Co.,  New  York, 
has  signed  a  new  contract  for  the 
1941-42  season  with  Eddie  Cantor 
to  continue  his  Time  to  Smile  pro- 

gram on  NBC-Red  in  the  interests 
of  Ipana  and  Sal  Hepatica.  Pro- 

gram will  continue  Wednesdays,  9- 
9:30  p.m.  until  June  25,  when  Can- 

tor leaves  for  a  vacation  in  Califor- 
nia, returning  to  the  show  the  first 

week  in  September.  A  summer  sub- 
stitute has  not  yet  beei.  set,  ac- 
cording to  Young  &  Rubicam,  New 

York,  agency  in  charge. 

WHK  Names  Raymer 
WHK,  Cleveland,  effective  May  1,  has 
named  Paul  H.  Raymer  Co.  as  national 
representative,  according  to  K.  K. 
Haekathorn,  sales  manager  of  the station. 

MBS  Building? 

OFFICIALS  of  WOR,  New 
York,  are  reported  to  be  look- 

ing for  a  ten-story  office 
building  to  house  the  station 
and  serve  as  New  York  head- 

quarters of  MBS.  WOR  is 
now  located  at  1440  Broad- 

way in  a  general  office  struc- 
ture, occuping  one  floor  which 

serves  as  the  MBS  New  York 
GHQ.  It  is  understood  that 
$1,000,000  would  be  spent  for the  building. 
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BMI  Additions  of  Publishers 

Bring  Its  Affiliate  List  to  190 

New  Stations  Acquired,  Total  Now  Reaching  690; 

ASCAP  Drafting  Yankee-Colonial  Proposal 
TOGETHER  with  a  statement  on 
policy  assuring  a  continuance  to- 

ward the  goal  of  supplying  enough 
music  to  permit  any  station  to 
operate  without  any  other  music, 
BMI  last  week  announced  it  has 
securid  the  performance  rights  for 
more  than  300  compositiors  through 
contracts  signed  with  seven  pub- 

lishing companies,  bringing  the 
number  of  affiliated  publishers  to 
190.  At  the  same  time  BMI  an- 

nounced the  signing  of  four  new 
stations  members,  bringing  its  sta- 

tion list  to  690. 
The  new  stations  are:  WMUR, 

Manchester,  N.  H.;  WHLN,  Har- 
lan, Ky.;  WRLC,  Toccoa,  Ga.,  and 

WMRF,  Lewiston,  Pa.  The  new 
publishers  are:  Hill  Music  Pub- 

lishing Co.,  Judson  Press,  L.  P. 
Lehmann  &  Staff,  Edward  and 
Louis  Rossi,  V/illard  Russell,  Schu- 

mann Music  Co.  and  Vernon  Music 
Publishers. 

Operative  Changes 

The  full  statement  on  policy 
reads:  "BMI  is  making  no  opera- 

tive changes  which  relate  to  the 
extent  or  quality  of  its  service.  It 
has  made  and  is  continuing  to 
make  operative  changes  which  are 
in  accordance  with  the  fact,  namely, 
that  BMI  has  accumulated  a  suffi- 

cient backlog  of  material  so  that 
the  enormous  pressure  upon  it  to 
maintain  a  time  schedule  of  pro- 

duction has  considerably  allevi- 
ated. 

"With  this  change  in  situation 
will  come  a  greater  emphasis  on 
quality  and  exploitation.  In  no 
way,  however,  has  there  been  any 
slackening  of  BMI's  progress  and 
effort  to  provide  indefinitely  a  full 
and  complete  music  service  suffi- 

cient to  permit  the  operation  of 
any  broadcasting  station  or  other 
place  of  entertainment  without  any 
other  music  catalogs  whatsoever." 

Meanwhile,  ASCAP  stated  that 
237  stations  are  now  operating  with 
ASCAP  licenses,  exclusive  of  the 
Mutual  outlets,  of  whom  more  than 
100  have  informally  agreed  to  ac- 

cept contracts  for  local  as  well  as 
network  ASCAP  programs  as  soon 
as  foiTTial  contract  blanks  are  sent 
to  them. 

Society  officials  also  reported  that 
following  conferences  with  John 
Shepard  3d,  president  of  the 
Yankee  and  Colonial  networks, 
coiitracts  were  being  prepared 
designed  to  bring  his  stations  back 
into  the  ASCAP  fold.  Mr.  Shepard 
was  the  sole  MBS  director  oppos- 

ing the  network's  deal  with  ASCAP 
and  led  the  fight  affainst  its  ratifi- 

cation by  MBS  affiliates,  but 
dropped  his  opposition  after  the 
majority  had  approved  the  con- 
tract. 

Following  the  ASCAP  salute 
program  May  18,  MBS  began  an 
intensive  campaign  to  let  every 

radio  listener  know  that  Mutual  is 
the  only  national  network  provid- 

ing ASCAP  music. 
Studio  sustaining  musical  pro- 

grams are  almost  entirely  ASCAP 
and  while  the  selection  of  numbers 
on  remote  dance  band  pickups  is 
left  up  to  the  leaders,  announce- 

ments are  made  on  some  of  them 
calling  attention  to  the  return  of 
ASCAP  tunes.  This  emphasis  on 
ASCAP  music  is  only  temporary, 
it  was  stated,  and  following  this 

initial  promotion  the  network's sustainers  will  use  both  BMI  and 
ASCAP  tunes  impartially. 

'Lullaby  Lane' 
WOR,  MBS  key  in  New  York, 

has  likewise  begun  a  two-week 
drive  on  ASCAP  music.  A  new 
program,  titled  All  Time  Hits  and 
featuring  Irving  Kaufman  as  "Mu- 

sical Mac",  consists  chiefly  of  re- 
cordings of  familiar  ASCAP  selec- 

tions. 
Broadcast  six  mornings  weekly 

8:45-9  a.m.,  the  program  is  avail- 
able for  participating  sponsorship 

and  on  May  21,  two  days  after  the 
first  broadcast,  WOR  announced 
that  two  sponsors  had  already  been 
signed,  Penick  &  Ford  (My-T-Fine 
dessert)  and  Sussex  County  Boost- 

ers Conference  (summer  resort). 
The  sustaining  programs  of  Mor- 

ton Gould,  Elinor  Sherry  and  John 
Duggan  are  being  composed  exclu- 

sively of  ASCAP  numbers  during 

the  two-week  period  and  Ramona's bioadcasts,  now  nightly  instead  of 
Sunday  only,  will  also  feature 
ASCAP  tunes.  Like  the  network, 
WOR  will  resume  more  extensive 
use  of  non-ASCAP  music  after  the 
conclusion  of  its  educational  cam- 

paign, it  was  stated. 
Apropos  of  the  return  of  ASCAP 

music  to  WOR,  BMI  gleefully  re- 
ports that  the  first  tune  on  the 

first  ASCAP  program  on  this  sta- 
tion was  "Number  Ten  Lullaby 

Lane",  a  BMI-licensed  song. 
Coincident  with  the  advent  of 

ASCAP  on  MBS,  Accurate  Report- 
ing Service,  which  checks  the 

broadcasts  of  popular  tunes  on  the 
New  York  network  outlets,  dropped 
its  reports  on  the  performances 
on  WEAF  and  WJZ,  NBC  stations, 
and  on  WABC,  CBS  outlet,  and 
added  WOR,  which  had  not  previ- 

ously been  checked. 
Move  was  made  at  the  request  of 

the  ASCAP  publishers  who  com- 
prise the  large  majority  of  the 

service's  subscribers.  As  this  elimi- 
nates the  checking  service  on  BMI 

numbers  on  NBC  and  CBS,  BMI  is 
now  preparing  to  supply  its  own 
checking  service  to  interested  or- 
ganizations. 

SHAKE!  Gene  Buck,  president  of 
ASCAP,  greets  Alfred  J.  McCosker, 
chairman  of  the  MBS  board,  as 

they  met  before  ASCAP's  salute  to MBS  marking  the  return  of  the 
Society's  music  to  a  major  net- 

work. The  1%-hour  program  was 
broadcast  May  18. 

CBS,  NBC,  ASCAP 
RESUME  MEETINGS 

BACK  in  New  York  from  St.  Louis 
last  week,  with  the  contract  be- 

tween MBS  and  ASCAP  already  in 
operation,  officials  of  the  Society  re- 

sumed their  conversations  with 
executives  of  CBS  and  NBC  to- 

ward returning  ASCAP  music  to 
those  networks  as  well. 

The  usual  reports  of  "friendly 
sessions  with  some  signs  of  prog- 

ress" which  followed  the  sessions 
could  be  interpreted  as  meaning 
much  or  little,  but  the  fact  that 
Mark  Woods,  vice-president  and 
treasurer  of  NBC,  met  with  E.  C. 
Mills,  chairman  of  ASCAP's  execu- tive committee,  and  John  G.  Paine, 
ASCAP  general  manager,  three 
times  in  three  successive  days  was 
thought  to  indicate  an  attempt  on 
both  sides  to  reach  an  agreement. 

Paine  and  Mills  also  conferred  on 
Thursday  with  Edward  Klauber, 
executive  vice-president  of  CBS, 
Mefford  R.  Runyon,  CBS  vice-pres- 

ident, and  scheduled  another  meet- 
ing for  this  week. 

Previously  both  NBC  and  CBS 
had  declared  that  the  terms  of  the 
Mutual  contract  would  not  be  at  all 
acceptable  to  them,  while  ASCAP 
had  countered  with  a  statement 
that  it  would  stand  pat  on  the  MBS 
deal  and  would  offer  no  better 
terms  to  anyone. 

More  StafE  Spots 

CONTINENTAL  BAKING  Co., 
New  York,  is  introducing  its  new 
bread.  Staff,  with  one-minute  live 
spot  announcements  as  distribution 
is  attained  in  each  market.  An- 

nouncements, varying  in  frequency, 
have  been  placed  on  WHEC  WJSV 
WRC  WMAL  WRVA  WBNS 
WOOL  WBEN  WGR  WHT  WMC 
WREC  WWNY  KLRA  KARK 
KWKH  KTBS  WHO  KRNT  KSO 
KBTM.  New  product  is  expected  to 
be  ready  for  distribution  also  in Davenport,  Pueblo,  Hartford  and 
New  York  by  the  early  part  of 
June.  Ted  Bates  Inc.,  New  York,  is the  agency. 

ASCAP  Meetin 

Scheduled  June  2 

Changes  in  Election  Methodi^ 
For  Board  Membership 
A  GENERAL  meeting  of  th^ 
ASCAP  membership  has  beeni 
called  for  2  p.m.,  June  2,  in  thd 
Hotel  As.tor,  New  York,  to  approve 

amendments  to  the  Society's  ar- ticles of  association  proposed  by 
the  by-laws  committee  to  conform 
to  the  requirements  of  the  Gov- 

ernment consent  decree. 

The  30-page  booklet  sent  to  mem- 
bers with  the  notices  of  the  meet 

ing  contains  25  amendments,  four 
required  by  the  decree  and  thf)  If 
others  designed  to  improve  the* 
operations  of  ASCAP.  All  have  al- 

ready been  approved  by  the  board 
of  directors. 

Change  in  Election 
Chief  change  is  in  the  electior 

of  board  members,  previously 
elected  by  the  board  itself  but  now 
required  to  be  elected  by  the  mem 
bership.  Proposed  amendment  re 
tains  a  24-member  board,  with  1^ 
publishers  and  12  writers. 

In  the  first  election,  to  be  hek 
by  mail  following  the  ratificatioi| 
of  the  amendment  by  the  members 
there  will  be  12  vacancies — sh 
writers  and  six  publishers,  witl 
four  of  each  elected  for  three  years 
one  for  two  years  and  one  for  ont 
year.  In  all  subsequent  elections 
four  writers  and  four  publisher; 
will  be  elected,  all  for  three-yea: terms. 

Members'  votes  are  weighted  h 
accordance  with  their  rankings  b; 

the  Society,  each  composer-autho 
member  holding  one  vote  for  eac] 
$20  received  during  the  precedinj 
year  as  participation  in  the  ASCAl 
distribution  of  domestic  royaltie 
and  each  publisher  member  holdinj 
one  vote  for  each  $500  so  received 
No  ASCAP  member,  however,  shal 
have  less  than  one  vote.  Write  i 
members  vote  only  for  director] 
from  this  class  and  publisher  mera] 
bers  for  directors  from  that  class 

Other  amendments  required  b 
the  consent  decree  remove  the  as 

signment  of  "exclusive"  perform 
ing  rights  to  ASCAP,  change  th 
method  of  classifying  members  foi 
distribution  of  funds  from  consid 
eration  of  the  prestige  of  the  mem 
ber  to  consideration  of  the  prestig 
of  his  works,  and  change  the  re 
quirement  for  writer  membershi] 

from  "five  works"  to  "one  work'i 
Writer-directors  whose  term' 

have  expired  are  Fred  Ahlert,  Irv 
ing  Caesar,  Raymond  Hubbell 
Jerome  Kern,  Edgar  Leslie  am 
George  Meyer.  Publisher  member; 
whose  terms  have  expired  are  Jacl 
Bregman,  George  Fischer,  Waltei 
Fischer,  Jack  Robbins,  Gusta-j Schirmer  and  Will  Von  Tilzer. 

SKEKIXG  a  local  in  "Waco.  Tc.x.. Bcauford  11.  .Tester,  an  attorney  from 
Cor.sicana,  Tex.,  has  applied  to  the 
FCC  for  a  Class  IV  station  to  use 
2.'50  watts  on  1230  kc. 

Soup's  on  WTMC 
PHENIX  FOOD  SALES  Corp.,  Chi- CMKo  (Dainty  Noodle  Soup),  is  cur- rently runnin-  a  daily  participation  in ncinic  tt  J/is  Grenadiers  program  on WTMJ,  Milwaukee.  Agency  is  Need- ham,  Louis  &  Brorby,  Chicago 

Cocomalt  Campaign 

R.  B.  DAVIS  Co.,  Hoboken,  ha; 
named  Mui'ray  Breese  Associates, 
New  York,  for  the  national  promo 
tion  of  Cocomalt.  Spot  announce 

ments  in  test  markets  are  planned' 
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«COME  ON  . . .  THE  NEW 

IOWA  SUnVEY  IS  OUT/" 

0  Whatever  you're  doing,  drop  it  and  write  or 

wire  right  now  for  the  1941  Iowa  Radio  Audience 

Survey! 

Designed  especially  for  people  who  have  the  re- 

sponsibility of  planning,  approving  or  merchandis- 

ing any  sort  of  advertising  effort  in  the  Mid- West, 

the  Survey  will  be  of  incalculable  help  to  all  adver- 

tising and  sales  executives,  agency  account  execu- 

tives, and  plan  and  media  departments. 

Authoritative  and  accurate,  the  1941  Survey  is 

based  on  more  than  9,000  personal  interviews 

made  according  to  the  most  approved  sampling 

methods,  under  the  direction  of  Professor  H.  B. 

Summers,  Kansas  State  College,  and  Dr.  F.  L. 

Whan  of  the  University  of  Wichita. 

IT  TELLS  virtually  everything  you  could  want  to 

know  about  Iowa  radio  listeners'  habits  and  pref- 

erences of  all  sorts — furnishes  a  means  by  which 

you  can  scientifically  check  almost  all  your  adver- 

tising plans  and  hopes  in  this  section. 

Your  copy  will  soon  be  off  the  press,  waiting  for 

you.  WRITE  FOR  IT.  No  cost  and  no  obligation. 

Address: 

WHO 

+  for  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 

FREE  &  PETERS,  INC  National  Representatives 



Agencies  Observe  Television  Carefully 

Staff  Men  Reporting  on 

Recent  Progress  of 
Visual  Medium 

By  S.  J.  PAUL 
ALTHOUGH  WAITING  for  defi- 

nite word  from  the  networks  on 
television  plans,  major  agencies 
have  been  intently  watching  video 
developments  even  prior  to  FCC 
approval  of  commercialization. 

As  a  matter  of  fact,  while  there 
are  admittedly  may  obstacles  in 
the  path  of  commercial  television, 
a  number  of  the  New  York  agen- 

cies have  chosen  staff  men  to  re- 
port periodically  on  developments, 

others  have  discussed  program- 
ing, and  one  agency  in  particular 

is  preparing  at  the  request  of  a 
client  ideas  for  television  shows. 

Actual  Tests 

The  experimental  television  sta- 
tions operated  by  NBC  and  CBS 

have  given  the  agencies  more  than 
a  mere  academic  acquaintance  with 
the  new  medium.  Marschalk  & 
Pratt,  which,  a  year  ago  under  su- 

pervision of  Radio  Director  Curt 
Peterson  produced  a  quarter-hour 
a  week  of  Esso  video  news,  stated 
that  "The  sales  potentialities  of 
television  were  brought  home  to 
the  agency  and  the  client  in  that 
13-week  experiment.  We  cut-in 
films,  used  maps,  experimented 
with  dramatized  commercials.  With 
the  dramatized  commercials,  the 
video  programs  had  the  effect  of  a 
real  personal  sales  call.  Although 
we  were  enthusiastic  with  the  re- 

sults of  our  experiment,  television 
since  that  time  has  made  great 
strides,  indicating  to  us  that  wider 
circulation  of  the  medium  is  mere- 

ly a  matter  of  time." 
The  type  of  material  most  adapt- 

able to  commercial  telecasting  and 
the  manner  of  presentation  have 
concerned  agency  men  interested  in 
the  medium.  The  opinion  expressed 
by  William  Spire,  radio  director  of 
McCann-Erickson,  that  telecast- 

ing's most  interesting  program  ma- 
terial will  come  from  sporting  and 

special  events,  is  shared  by  the 
large  majority  of  agency  men. 

They  believe  also  that  films  will 
supply  a  large  part  of  the  program 
material,  and  that  studio  produc- 

tion for  the  time  being  should  be 
left  in  the  hands  of  the  networks. 
Speaking  of  program  material,  Ben 
Larsen,  supervisor  of  daytime  pro- 

grams at  Young  &  Rubicam,  said 
that  "our  recent  demonstration 
telecast  of  the  Henry  Aldrich  last 
February  was  extremely  success- 

ful. However,  I  believe  that  cur- 
rent events  will  undoubtedly  be 

commercial  television's  biggest  at- 
traction in  the  early  stages  of  the 

medium." A.  K.  Spencer,  radio  producer  of 
J.  Walter  Thompson  Co.,  observed 
that  "with  the  FCC  ruling  requir- 

ing each  video  station  to  telecast 
15  hours  a  week,  all  types  of  pro- 

gram material  will  be  used  includ- 
ing special  events,  films,  and  live 

studio  production  —  and  possibly 
combinations  of  the  latter  two." 

Television's  apparent  demand  for 
films  has  interested  agency  motion 
picture  departments,  the  majority 
of  whom  feel  they  will  eventually 
be  called  upon  to  produce  special 
television  films.  "We  all  realize  the 
possibilities  of  commercial  televi- 

sion," said  Jack  Pegler,  head  of  the 
motion  picture  department  of  Lord 
&  Thomas,  "but  in  the  same  man- 

ner that  radio  developed  AM,  audio 
technique,  motion  pictures  for  tele- 

vision will  most  certainly  have  to 

develop  theirs." 
Movies  Interested 

"Commercial  television  will  rep- 
resent the  wedding  of  the  motion 

picture  and  radio  arts,"  comment- 
ed Fied  Fiddler,  head  of  the  motion 

picture  department  of  J.  Walter 
Thompson  Co.  "In  my  opinion,"  Mr. 
Fiddler  continued,  "films  will  be- 

come the  counterpart  in  television 
of  the  radio  transcription.  There 
are  certain  restrictions  in  the  films 
made  expressly  for  television  that 
the  Hollywood  cameraman  does  not 
encounter.  For  example,  in  our  mo- 

tion pictures  for  telecasting,  we 
have  to  deal  with  closeups  and  me- 

dium closeups  rather  than  long 
shots  because  the  television  screen 
is  so  small  that  in  long  shots  the 
characters  are  lost.  At  our  agency, 
the  radio  and  motion  picture  de- 

partments are  colloborating  in  their 
television  efforts.  Every  alert  ad- 

vertiser has  or  is  thinking  serious- 

ly of  television." 
From  the  advertiser's  point  of 

view,  television  pivots  around  the 
problem  of  circulation. 

"With  small  number  of  sets  in 
use  (estimated  at  about  3,500  in 
New  York),  will  the  time  and  pro- 

duction costs  warrant  getting  into 
the  new  medium  now  in  exchange 
for  future  advantages?  "Will  the 
circulation  of  sets  steadily  increase 
or  will  defense  priorities  make  it 
impossible  to  produce  video  receiv- 

ers and  thereby  stalemate  the  en- 
tire television  industry?  These  are 

the  questions  advertisers  are  ask- ing. 

"To  be  perfectly  candid,"  re- 
marked one  agency  executive  who 

has  had  considerable  experience  in 

video  production,  "when  the  circu- lation of  sets  starts  to  rise,  every 
advertiser  will  want  to  jump  into 

television  so  quickly  that  it's  going 
to  be  harder  for  an  agency  to  con- 

vince some  its  clients  to  stay  out 

rather  than  go  into  it." When  July  1  arrives,  date  set  by 
the  FCC  for  the  official  inaugura- 

tion of  commercial  television,  video 
set-owners  in  the  New  York  metro- 

politan area  may  reasonably  expect 
to  receive  45  hours  a  week  of  pro- 

gram service.  CBS  and  DuMont 
television  officials  are  definitely 
planning  to  start  15-hour  weekly 
operation  by  that  date  and  while 
NBC  has  announced  no  decision,  it 
is  confidently  expected  it  will  not 
drop  out  of  the  sight-and-sound 
broadcasting  field  in  which  it  has 
done  so  much  pioneering. 

Whether  July  1  will  also  see  the 
first  fully  commercial  telecast  is 
not  certain.  All  telecasters  report 
numerous  inquiries  from  adver- 

tisers and  agencies  about  costs  of 
time  and  production,  but  no  video 
station  has  issued  a  rate  card,  al- 

though executives  at  each  of  the 
three  organizations  admitted  the 
matter  is  being  carefully  studied. 

"Since  rates  will  have  to  be  based 
on  the  value  of  our  service  to  ad- 

vertisers rather  than  on  our  cost 
of  transmission,  the  charges  for 
television  time  at  the  beginning  will 
be  nominal,"  Mortimer  W.  Loewi, 
vice-president  of  Allen  B.  DuMont 
Laboratories,  stated. 

DuMont  transmitted  test  pat- 
terns on  several  occasions  last  week, 

and  DuMont  engineers  are  confi- 
dent they  will  be  ready  for  regular 

operation  by  July  1. 
CBS  hopes  to  begin  broadcasting 

color  test  patterns  by  the  first  of 
June.  NBC's  transmitter  is  current- 

ly operating  on  a  limited  schedule 
and  can  switch  to  the  new  stand- 

ards with  minor  adjustments  at  the 
transmitter. 

New  York  Theatre 

Will    Start  Video 

Rialto,  Motion  Picture  House,| 

To  Use  Socophony  Method 

RIALTO  THEATRE,  New  Yorki 
motion  picture  house,  will  shortly, 
become  the  first  American  theatrei 
to  offer  large-screen  television  as 
well  as  motion  pictures.  Contracts; 
signed  May  20  with  Scophony  Tele- 

vision Ltd.,  English  company,  call 
for  immediate  installation  of  a. 

Scophony  physical-optical  rear  pro-, 
jection  television  receiver  in  the^ 
theatre.  It  is  estimated  the  installa- 

tion will  be  completed  in  about  twO; 
weeks. 

Before  the  outbreak  of  the  Euro- 
pean war,  Scophony  receiving  ap- 

paratus was  installed  in  the  Odeon 
and  Monseigneur  theatres  in  Lon- 
din,  where  enthusiastic  audiences 
witnessed  BBC  telecasts  of  the 
Derby  and  other  outstanding  sport- 

ing events,  it  was  reported.  A  simi- 
lar installation  is  planned  for  the 

Rialto,  with  a  screen  approximate- 
ly 10  X  12  feet,  since  the  theatre  isl 
small.  1 

Copyright  Problem 
Although  most  previous  discus- 

sions for  theatre  television  have 
been  premised  on  a  special  program 
service  which  would  be  piped  from 
studio  to  theatre  via  coaxial  cable 
and  so  be  an  exclusive  theatre  pres- 

entation not  available  for  the  home 
television  audience,  the  Rialto  man- 

agement is  planning  to  take  its  pro-i 
grams  from  the  air,  arranging  the, 

routine  of  its  regular  movie  enter-j 
tainment  to  end  a  picture  at  the;, 
start  of  a  scheduled  telecast. 

For  the  present,  the  theatre  will: 
probably  pick  up  all  the  sportingl 
events  on  NBC's  current  schedule, 
about  two  or  three  a  week.  After 
July  1,  however,  it  is  expected 
there  will  be  three  television  sta- 

tions in  New  York,  each  operating: 
15  hours  a  week,  which  would  give, 
the  theatre  a  chance  to  select  its[ 
television  programs.  The  theatrej 
plans  to  increase  its  price  of  ad-; 
mission  when  a  television  featurei 
is  added  to  its  regular  bill,  with 
the  amount  of  the  increase  deter- 

mined by  the  nature  of  the  telecast. 
The  question  of  copyrights  will 

arise  almost  immediately  if  the- 
atres charging  admission  for  their 

shows  are  to  use  telecast  material,i 
according  to  radio  attorneys,  who, 
said  the  subject  would  have  to  be 
studied  before  any  definite  state- 

ments could  be  made.  They  agreed' 
such  reproduction  would  legally 
constitute  performance  for  profit 
and  would  be  subject  to  the  copy- 

right laws. 

Video  View-Finder 
AN  ELECTRONIC  view-findev, 
reproducing  precisely  what  the  tele- vision camera  is  picking  up,  has 
been  developed  by  the  Allen  B.  Du Mon+  Laboratories,  the  company 
announces.  Operated  with  its  own 

power  supply  unit,  the  view-finder is  mounted  on  the  side  of  the 
crvinera,  with  £,djustments  for  hori- zontal and  vc'-tical  centering  and for  vertical  linearity.  ; 

Page  12  •  May  26,  1941 BROADCASTING  •  Broadcast  Advertising 



ASCAP  is  back  on  WOR  . . .  and  WOR  brings  you  the  first  commercial 

ASCAP  buy . .  ."Musical  Mac"  a  15-minute  all -ASCAP  musical  hit  8:45 

to  9:00  A.M.,  price— $480  per  week  for  6-clay  a  week  participation 

Call,  wire  or  unite— %A\JLS  OFFICE,  WOR, 

1440  Broadway,  N.  Y.  C.  P/unie  ?E  (i-HdOO 



SMILING  APPROVAL  of  the  new  50-kw.  transmitter  for  W45D,  FM 
station  of  the  Detroit  Evening  News,  is  given  by  Frank  Gunther,  vice- 
president  of  Radio  Engineering  Labs.,  Long  Island  City,  N.  Y.,  who  super- vised the  installation  of  the  trtinsmitter ;  William  J.  Scripps,  general 
manager  of  WWJ,  the  News  standard  broadcasting  station,  and  Carl 
Weiser,  chief  engineer  of  W45D. 

Newspaper  Policy 

Not  Yet  Pressed 

FCC  Indicates  Main  Interest 

In  FM  at  Present  Time 

INDICATIONS  that  the  FCC  may 
not  force  the  newspaper  divorce- 

ment issue,  under  its  recent  inquiry 
order,  to  the  point  of  immediately 
affecting  standard  broadcast  sta- 

tions but  will  concentrate  its  ener- 
gies against  newspaper  ownership 

of  FM  stations,  have  been  gleaned 
by  Washington  observers  from  cur- 

rent FCC  actions. 
Whereas  newspaper  applications 

for  FM  stations  are  being  trans- 
ferred, for  the  most  part,  to  the 

pending  files  until  the  policy  issue 
is  settled,  standard  broadcast  ap- 

plications are  not  being  treated  in 
that  fashion.  Whether  any  formal 
amendment  of  the  procedure  will 
be  undertaken  is  not  yet  clearly 
indicated,  though  it  is  known  that, 
for  strategic  reasons,  the  FCC  ma- 

jority would  prefer  not  to  meet  the 
newspaper  issue  while  the  monop- 

oly regulations  are  in  controversy. 

Progress  Claimed 

Following  a  meeting  last  Monday 
with  attorneys  representing  the 
newspaper-radio  committee,  FCC 
Chairman  Fly  said  that  "some  con- 

siderable progress  was  made".  The 
issues,  however,  have  not  yet  been 
specified,  though  it  was  indicated 
the  hearings  might  take  place  the 
last  week  in  June.  Normally,  at 
least  30  days'  notice  on  the  issue  is 
given. 

Conferring  with  Chairman  Fly 
were  former  Judge  Thomas  D. 
Thacher,  chief  counsel  for  the  news- 

paper group,  and  his  associates, 
Sydney  M.  Kaye,  who  is  also  BMI 
counsel  and  CBS  copyright  counsel, 
and  Abe  Herman,  of  Fort  Worth, 
personal  attorney  for  Harold  V. 
Hough,  WBAP-KGKO  executive 
and  chairman  of  the  newspaper 
group. 

Another  straw  in  the  wind  on  the 
newspaper  situation  came  last 
Thursday  when  the  FCC  announced 
it  had  adopted  and  made  final  its 
proposed  decision  granting  a  new 
250-watt  dajiiime  station  in  Jack- 

sonville, 111.,  to  non-newspaper  ap- 
plicants over  the  competitive  appli- 

cation of  a  partnership  which  had 
a  newspaper  affiliation. 

The  grant  was  to  Hobart  Ste- 
phenson, Milton  Edge  and  Edgar  J. 

Korsmeyer,  over  the  competitive 
application  of  the  partnership  of 
Helen  L.  Waltoi.  and  Walter  Bel- 
latti.  Mrs.  Walton,  a  widjw,  owns 
48%%  interest  in  the  Jacksonville 
Journal  Courier  Co.,  publishing  the 
only  two  newspapers  in  the  city. 

In  its  original  proposed  grant 
last  March,  the  FCC  stated  that  it 
felt  the  granting  of  the  Stephenson 
application  would  better  serve  pub- 

lic interest  "in  that  there  will  be 
added  to  the  Jacksonville  area  a 
medium  for  the  dissemination  of 
news  and  information  to  the  public 
which  will  be  independent  of  and 
afford  a  degree  of  competition  to 
other  such  media  in  that  area." 
This  was  interpreted  as  selection  of 

FM,  Shortwave  Scales 
For  Musicians  Debated 
NEGOTIATIONS  for  a  new  scale 
of  wages  for  union  musicians  em- 

ployed on  FM  and  shortwave  broad- 
casts are  in  progress  between  exec- 

utives of  NBC,  CBS  and  WOR  and 
officials  of  Local  802  of  the  Ameri- 

can Federation  of  Musicians. 
To  date  the  practice  has  been  to 

use  staff  musicians  on  musical 
shows  shortwaved  to  Europe  or 
Latin  America,  but  now  that  a 
number  of  musical  programs  have 
been  sold  commercially  for  trans- 

mission to  Latin  America  the  net- 
works have  come  to  realize  that 

there  is  something  wrong  in  pay- 
ing network  scale  for  musicians 

when  the  charges  for  time  are  com- 
parable to  those  of  a  local  100-watt 

station. 
The  same  situation  is  applicable 

to  FM  broadcasts,  especially  in  the 
case  of  W71NY,  WOR's  FM  affili- 

ate, which  is  now  operating  com- 
mercially. Therefore  the  broadcast- 

ers asked  the  union  to  set  up  a  spe- 
cial scale  for  such  broadcasts, 

pointing  out  that  if  the  union  does 
establish  wages  commensurate  with 
the  economic  status  of  FM  and  in- 

ternational stations  these  stations 
will  be  in  a  position  to  employ 
house  orchestras,  thus  giving  em- 

ployment to  additional  union  mem- 
bers. 

KTBC,  Austin,  Tex.,  has  appointed 
as  its  national  representative  the 
Walker  Co. 

an  independent  applicant  over  one 
affiliated  with  a  newspaper. 

In  announcing  adoption  of  the 
final  order  of  May  22,  hov/ever,  the 
FCC  altered  its  findings  to  make 
priority  the  principal  reason  for 
the  grant.  It  said  the  Stephenson 
group  for  some  years  had  endeav- 

ored to  obtain  a  license  for  a  sta- 
tion and  had  taken  the  initiative, 

having  filed  its  application  two 
months  prior  to  that  of  the  Walton 
partnership  seeking  the  same  fa- 

cilities. This  was  not  covez-ed  in  the 
original  proposed  finding.  Then  the 
Commission,  in  its  final  grant,  al- 

luded to  the  availability  of  an  addi- 
tional medium  for  dissemination  of 

news  and  information. 

MUTUAL  EXPLAINS 

ASCAP  PAYMENTS 

METHOD  of  figuring  affiliates' share  of  ASCAP  license  fees  for 
MBS  network  programs  is  outlined 
in  a  letter  sent  May  19  by  Fred 
Weber,  Mutual  general  manager,  to 
all  MBS  outlets.  Letter  points  out 
that  network's  non-profit  method  of 
operation  makes  these  station  pay- 

ments necessary  and  asks  for  au- 
thorization to  make  deductions, 

stating  that  it  will  be  assumed  un- 
less network  is  notified  to  the  con- 

trary by  May  26. 
Deduction  on  network  commer- 

cial programs  is  3%  of  the  net  MBS 
payment  to  station  for  time,  after 
agency  commission,  discounts,  Mu- 

tual commission  and  line  charges. 
If  MBS  time  sales  on  station  are 
$1,000  for  the  month  after  com- 

missions and  discounts,  and  line 
charges  are  $900,  then  MBS  will 
deduct  for  ASCAP  3%  of  the  re- 

maining $100,  or  $3. 
On  network  sustaining  programs, 

MBS  deducts  either  half  the  sta- 
tion's hour  rate  or  three-fourths 

the  station's  monthly  ASCAP  sus- taining fee  in  1940,  whichever  is smaller.  If  the  station  cited  above 
has  an  hourly  rate  of  $100  and  its 
1O40  ASCAP  sustaining  fee  was 
$20  monthly,  then  MBS  would  de- 

duct $15  (three-fourths  of  $20), smce  that  is  less  than  half  the 
hourly  rate.  This  station  would 
pay,  then,  $18  for  ASCAP  service on  network  programs  during  the month. 

Letter  also  points  out  that  "if 
and  when  stations  take  out  indi- 

vidual licenses  and  pay  their  sus- ta:ning  license  fees  directly,  then 
Mutual  will  no  longer  deduct  any- 

thing for  network  sustaining  pro- 

grams." 

Perfume  Test 

PARPUM  L'ORLE  Co.,  New  York (perfumes),  is  testing  radio  in New  York  with  a  daily  five-minute 
period  on  Maxine  Keith's  From  Me to  You  program  on  WINS.  Com- 

pany intends  to  concentrate  on  ra- 
dio, and  is  planning  to  enter  Wash- ington, Philadelphia,  Chicago,  and Pacific  coast  markets.  Jasper, 

Lynch  &  Fishel,  New  York,  is  the agency. 

AFRA  Threatens 

A  Strike  at  WKRC 

Impasse  Reached  on  Problem] 

Of  Open  Shop  Contract 
STRIKE  AGAINST  WKRC,  Cin-i 
cinnati,  may  be  called  at  any  mo- 

ment by  the  American  Federation ! 
of  Radio  Artists.  Negotiations  be- 

tween  station   and   union,  which 
have  continued  for  months,  have 
reached  an  impasse  on  the  question 
of  AFRA  shop.  Union,  which  has 
been  able  to  get  this  provision  in- 

cluded in  most  ,of  its  contracts  to 
date,  refuses  to  forego  it  in  this  in- 1 
stance,  while  the  station  manage- 

ment is  equally  insistent  that  it 
will  not  accept  any  contract  in- 1 
eluding  this  clause. 
A  two-day  conference  last  week 

between  Hulbert  Taft  Jr.,  general 
manager  of  WKRC,  and  Emily! 
Holt,  national  executive  secretary 
of  AFRA,  failed  to  effect  a  compro- 

mise on  this  issue,  although  on  her 
return  from  Cincinnati  Mrs.  Holt 
reported  substantial  agreement  be- 

tween station  and  union  on  matters 
of  wages  and  working  conditions. 

West  Coast  Pacts 
AFRA  local  in  Cincinnati  was 

given  authority  some  time  ago  by 
the  national  board  to  call  a  strike 
at  its  own  discretion  but  the  na- 

tional office  in  New  York  refused 
to  speculate  as  to  when  such  action 
might  occur,  except  to  state  that 
the  Cincinnati  local  will  pick  what- 

ever time  seems  best. 

AFRA  has  signed  two  contracts 
with  West  Coast  stations,  a  one- 
year  contract  with  KSAN,  San 
Francisco,  and  one  with  KFAC, 
Los  Angeles,  running  until  Nov.  1, 
1943.  This  is  also  the  expiration 
date  of  the  union's  national  network 
and  transcription  contracts.  Both 
are  standard  AFRA  contracts,  con- 

taining the  AFRA  shop,  arbitra- 
tion and  other  standard  clauses  and 

providing  for  wage  increases  for 
employes  of  both  srtations,  it  was 
reported. 

New  Ggarette 

BRENNIG'S  OWN,  New  York,  is 
marketing  in  the  New  York  area  a 
new  20-cent  cigarette  oalled  Bren- 
nig's  Own.  Company  will  select  an 
advertising  agency  within  the  next 
few  weeks  to  handle  the  account. 

'Pot'  Dropped 

LEWIS-HOWE  Co.,  St. 

Louis  (Turns)  on  June  5  dis- 
continues the  Pot  o'  Gold  pro- 

gram heard  Thursdays  8- 
8:30  p.m.  on  99  NBC-Blue stations.  The  program,  which 
caused  considerable  comment 
because  of  its  cash-giveaway 
basis,  has  been  on  the  air 
continuously  since  Sept.  26, 
1939.  Whether  the  program 
will  be  resumed  in  the  fall 
has  not  been  decided  by  the 
sponsor,  according  to  the 
agency,  Stack-Goble  Adv. 
Co.,  Chicago.  The  local  New 
York  Pot  o'  Gold  program 
with  weekly  cash  prize  of 

$500  broadcast  simultaneous- ly on  WHN,  WMCA  and WNEW  will  continue. 
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CBS  Says  FCC  Would  Cripple  Industry 

Network  Replies  to 

Charges,  Points 

To  Errors 

ANALYSIS  of  the  FCC's  network 
monopoly  report,  issued  May  3,  is 
provided  by  CBS  in  a  33-page  book- 

let, carrying  out  the  promise  of 
CBS  President  William  S.  Paley 
immediately  after  the  report  was 
released.  At  the  time  Mr.  Paley 
characterized  the  FCC's  action  as 
"the  first  paralyzing  blow  at  free- 

dom of  the  air"  and  said  a  factual 
analysis  was  being  prepared. 

The  analysis,  said  to  have  been 
approved  by  NBC,  was  sent  to  100,- 
000  newspaper  editors,  leaders  of 
civic  and  educational  bodies,  and 
others.  It  takes  up,  point  by  point, 
the  Commission's  charges  and  gives 
Columbia's  answer  in  each  case. 

A  condensed  version  of  the  analy- 
sis follows : 
Sometimes  you  have  to  take  a 

thing  away  from  people  to  get  them 
to  realize  what  it  means  to  lose  it. 

That  is  going  to  be  true  of  radio 
broadcasting  as  we  know  it  in 
America  unless  people  understand 
what  is  happening  and  do  some- 

thing about  it. 
The  FCC  has  adopted  eight  new 

"regulations."  Most  people  will 
never  see  them  or  read  them.  They 
are  wrapped  up  in  a  thick  Govern- 

ment report.  Like  a  bitter  pill,  they 
are  sugar-coated  with  nice  words 
and  high-sounding  phrases  about 
the  public  interest.  "Then,  to  make 
the  deception  complete,  they  are 
handed  out  with  a  press  release 
that  would  make  people  think  the 
Commission  is  protecting  what  it  is 
actually  wrecking.  Like  calling  a 
blitzkrieg  a  rescue  party. 

Unsubstantiated  Use 

Of  Epithets  by  FCC 
In  its  report,  and  in  subsequent 

utterances  by  its  Chairman,  the 
Commission  bolsters  its  attack  on 
the  networks  by  the  loose,  unsub- 

stantiated use  of  such  words  as 

"monopoly,"  "domination,"  and 
"control." 
CBS  here  states  and  demon- 

strates that,  instead  of  benefiting 
the  public,  instead  of  promoting 
sound  competition,  instead  of  im- 

proving radio  broadcasting,  what 
the  Commission  proposes  to  do  will 
have  these  effects: 

1.  It  will  threaten  the  very  exist- 
ence of  present  network  broadcast- 

ing service,  bring  confusion  to  radio 
listeners,  to  radio  stations,  and  to 
the  users  of  radio,  and  deprive 
business  of  an  orderly  and  stable 
method  of  presenting  sponsored 
programs  to  the  people. 

2.  It  will  threaten  the  continu- 
ance to  radio  listeners  of  their  fa- 

vorite sustaining  programs  sent  out 
by  the  networks,  such  as  the  New 
York  Philharmonic-Symphony 
broadcasts,  educational  and  reli- 

gious programs,  world  news  serv- 

ice. We  do  not  see  how,  under  these 
"regulations,"  Columbia  or  anyone 
else  can  afford  to,  or  has  any  real 
inducement  to,  produce  and  broad- 

cast programs  of  this  kind  and  to 
maintain  and  improve  the  character 
of  its  public  service. 

3.  It  will  establish  radio  monopo- 
lies in  many  sections  of  the  country 

which  are  now  served  by  competing 
stations  and  competing  networks 
and  deprive  hundreds  of  radio  sta- 

tions of  an  important  source  of 
revenue,  besides  seriously  affecting 
their  opportunity  to  build  up  their 
local  audiences  through  network 

programs. 
4.  In  weakening  the  ability  of  the 

radio  industry  to  give  the  kind  of 
broadcasting  service  that  people 
have  come  to  demand,  it  may,  in 
the  end,  encourage  the  government 
to  take  over  broadcasting  alto- 

gether. Meantime  it  opens  the  door 
to  the  complete  domination  of  radio 
by  whatever  government  happens 
to  be  in  power. 

5.  It  will  cripple,  if  it  does  not 
paralyze,  broadcasting  as  a  national 
service  at  a  time  when  radio  should 
be  encouraged  to  continue  and  en- 

large its  contribution  to  national 
unity  and  morale. 

FCC  Assumes  Powers 

Beyond  the  Law 

Two  things  about  American 
broadcasting  are  fundamental : 

First,  network  broadcasting  de- 
pends on  advertising. 

Second,  advertisers  buy  network 
broadcasting  because  the  networks 
can  guarantee  them  a  nation-wide 
audience. 

The  Commission  through  its  new 
"regulations"  undermines  these 
foundation  supports  of  network 
broadcasting  and  does  this  by  as- 

suming powers  beyond  the  law  and 
the  obvious  intent  of  Congress,  al- 

though the  Commission  has  never 
asserted  such  powers  before. 
When  radio  broadcasting  began 

to  develop  in  this  country.  Congress 
by  law  wisely  laid  down  a  sound 
policy  for  broadcasting  in  America 
— a  policy  which  plainly  meant  to 
protect  the  basic  right  of  freedom 
of  the  air  as  an  essential  part  of 
freedom  of  speech. 

Under  that  law,  Congress  gave 
the  Federal  Government,  through 
the  FCC,  the  power  to  license 
broadcasters,  assigning  to  each  a 
definite  wave  length  on  which  to 
operate  in  the  public  interest,  con- 

venience or  necessity.  That  was  nec- 
essary, just  as  traffic  rules  are  nec- 
essary on  crowded  streets,  just  as 

our  highways  are  marked  off  for 
the  flow  of  vehicles. 

In  its  new  "regulations,"  the 
Commission  says  "no  license  shall 
be  granted"  unless  the  station  bows 
to  the  Commission's  arbitrary  will 
and  obeys  the  eight  new  edicts 
which  it  lays  down.  Do  this — or  we 
will  put  you  off  the  air! 
We  come  now  to  detailed  con- 

AT  THE  CONTROLS  of  his  home- 
built  station  W9BSP,  in  Olathe, 
Kan.,  is  Marshall  H.  Ensor,  1940 
winner  of  the  William  S.  Paley 
Amateur  Radio  Award  [Broad- 

casting, May  19].  Cited  as  the 
amateur  operator  who  "contributed 
most  usefully  to  the  American  peo- 

ple," Ensor  has  voluntarily  con- 
ducted code  practice  service  over 

the  air  on  regular  schedule  for  10 
years,  "thus  training  men  for  vital 
communications  posts  for  national 
defense."  He  will  be  awarded  a 
silver  trophy  June  2  at  a  luncheon 
at  the  Waldorf-Astoria,  New  York. 

sideration  of  these  "regulations" and  their  meaning. 
Under  Rules  1  and  2  the  Commis- 

sion denies  the  right  of  an  individ- 
ual radio  station  to  make  an  exclu- 
sive contract  with  a  network. 

Rule  No.  1  says  in  effect:  The 
Commission  will  take  away  the 
license  of  any  station  if  it  agrees 
to  broadcast  network  programs 
from  only  one  network  even  though 
the  station  does  not  want  and  can- 

not find  time  for  programs  from 
more  than  one  network. 

Rule  No.  2  says  in  effect:  The 
Commission  will  take  away  the 
license  of  any  station  if  the  station 
makes  a  contract  which  withholds 
from  its  competitors  the  benefits  of 
its  network  affiliation. 

Here  are  the  principal  reasons 
why  in  this  knocking  out  the  pres- 

ent contracts  between  stations  and 
networks  the  Commission  destroys 
the  whole  basis  of  the  kind  of  net- 

work broadcasting  the  people  of 
this  country  enjoy : 

CBS  and  its  affiliated  stations 
now  have  a  common-sense  arrange- 

ment which  provides  that  Columbia 
will  not  furnish  programs  to  any 
station  in  a  city  other  than  its  affili- 

ated station  (except  in  case  of  pub- 
lic emergency),  and  that  the  affili- 

ated station  will  not  carry  pro- 
grams of  any  other  national  net- work. 

Because  of  its  contracts  with  affil- 
iated stations — without  which  it 

could  not  sell  substantial  amounts 
of  time  to  national  advertisers — 
CBS  in  the  year  1940  was  able  to 
spend  millions  of  dollars  for  non- 
advertising  programs,  nearly  all  of 
which  were  of  the  kind  that  a  local 
station  could  not  create  for  itself. 

Because  CBS  is  able  to  deliver 
guaranteed  outlets  for  advertising 
programs,  it  is  able  to  maintain  for 
16  hours  a  day,  365  days  in  a  year, 
leased  telephone  lines  linking  these 

outlets  throughout  America,  giving 
the  entire  nation  constant  access 
to  network  programs ;  to  maintain 
its  studio  facilities,  engineering! 
equipment,  foreign  representatives, 
representatives  in  the  nation's  cap- 

ital, a  highly  organized  news  staff' 
and  all  the  other  things  that  make 
network  broadcasting  possible. 

The  network  advertiser  wants 

the  biggest  possible  nationwide  cir- 
culation (audience)  that  he  can 

get.  He  wants  it  at  a  reasonable 
price,  and  he  wants  to  be  assured 
that  he  can  keep  it  so  long  as  he 
gives  the  public  the  kind  of  pro- 

grams it  wants  to  hear. 
It  would  be  utterly  impossible  for 

Columbia  or  any  other  network  to 
do  this  if  it  did  not  know  from  day 
to  day  what  circulation  it  could 
deliver,  what  stations  it  could  call 
on,  what  time  on  those  stations  was 
available  to  it.  As  other  networks 
took  time  on  the  stations  affiliated 
with  us,  our  schedule  of  available 
time  across  the  country  would  be- 

come a  jig-saw  puzzle.  Under  the 
Commission's  "regulations,"  CBS 
would  not  know  whether  it  could 
deliver  a  good  outlet,  or  any  outlet 
at  all,  and  the  advertiser  would  not 
know  upon  what  kind  of  circula- 

tion he  could  count. 
It  is  the  nationwide  audience  that 

we  have  built — because  up  to  now 
we  have  had  proper  incentives  to 
build  it — which  makes  network 
broadcasting  so  useful  to  educa- 

tional, religious  and  cultural  groups 
who  desire  to  reach  a  nationwide 
audience,  as  well  as  to  the  officials 
of  Government  when  they  wish  to 
reach  all  of  the  people  simulta- 

neously. This,  too,  is  what  makes 
broadcasting  so  effective  an  instru- 

ment of  democracy,  enlightening 
the  people,  helping  to  sustain  their 
morale  in  times  of  stress, 

Fly-hy-lSight  Brokers 
Would  Be  Encouraged 

So  far  as  present  station  com-j 
petition  is  concerned,  the  lowest 
power  station  may  sometimes  have 
as  good  a  program  as  its  highest 
power  competitor,  if  not  better.  Bui) 
not  under  the  new  "regulations". 
If  the  Commission  outlaws  exclu- 

sive arrangements  between  stations 
and  their  networks,  what  will  hap- 

pen? Naturally,  the  advertiser  will 
prefer  the  50,000-watt  high-powei 
station,  which  will  be  free  to  picl* 
and  choose  the  best  programs  or 
the  air.  Stations  2,  3,  and  4  wil 
not  get  the  over-all  program  servic( 
they  have  been  getting,  but  merelj 
the  left-overs  after  Station  No.  1- 
the  50,000  watter — has  had  its  pickl 
One  scarcely  needs  to  spell  out  the 
effect  on  the  lower  power  stations 
Yet  the  Commission  would  havt 

people  believe  that  its  new  "regu- 
lations" open  up  the  channels  oJ 

competition  and  equalize  opportuniJ 
ties  so  as  to  stimulate  better  radic service. 

In  seeking  to  evade  the  obvious 
{Continued  on  page  33) 
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FTC  Good  Housekeeping  Rule 

Restricts  Its  Seals  of  Approval 

Emblems  Are  Adjudged  Confusing  in  Order  Placing 

Limits  on  Claims  Made  for  Various  Products 

HEARST  MAGAZINES  Inc.,  of 
which  Good  Housekeeping  is  a  sub- 

sidiary, was  ordered  last  Friday 
by  the  Federal  Trade  Commission 
to  cease  alleged  misrepresentations 
in  connection  with  the  use  of  em- 

blems purporting  to  guarantee  the 
quality  of  various  advertised  prod- 

ucts or  to  indicate  the  nature  and 

extent  of  Good  Housekeeping's 
testing  of  such  products. 

The  Commission  held  that  use  of 
various  seals  was  confusing  to  the 
average  reader  of  the  magazines 
and  had  the  tendency  to  mislead 
purchasers  into  believing  the  re- 

spondent's product  had  been  thor- 
oughly tested  and  approved  and 

was  guaranteed  by  the  respondent 
when  actually  the  seal  carried  no 
guarantee  or  proved  that  the  prod- 

uct had  been  adequately  tested. 
Provisions  of  Order 

The  order  provides: 
Good  Housekeeping  seals  of  ap- 

proval cannot  be  used  on  foods, 
drugs,  cosmetics  or  devices  "unless 
and  until  the  product  concerning 
which  such  representation  (of  tests 
or  approval)  is  made  has,  in  fact, 
been  adequately  and  thoroughly 
tested  in  such  a  manner  as  to  as- 

sure, at  the  time  such  product  is 
sold  to  the  consuming  public,  the 
quality,  nature  and  properties  of 
such  product  in  relation  to  the  in- 

tended usage  thereof  and  the  ful- 
fillment of  the  claims  made  there- 

for in  connection  with  the  use  of 

such  insignia  or  representation." 
Good  Housekeeping  cannot  rep- 

resent that  any  product  advertised 
in  the  magazine,  or  using  the  seal, 
is  guaranteed  "unless  such  guaran- 

tee is  ivithout  limitation,  or  if  lim- 
ited, unless  all  limitations  upon 

such  guarantees  are  clearly,  con- 
spicuously and  explicitly  stated  in 

immediate  conjunction  with  all 
such  representations  of  guaranty." 
The  same  holds  true  for  use  of  the 
guaranty-statement  or  seals  in  con- 

nection with  advertisements  in  oth- 
er periodicals. 
Good  Housekeeping  cannot  rep- 

resent that  all  claims  or  represen- 
tations made  for  any  product  ad- 

vertised in  the  magazine  are  true 
"when  any  representation  or  claim 
contained  in  such  advertisement  is 

not  in  fact  true." 
The  complaint  was  issued  in  Au- 

gust, 19.'j9,  and  hearings  were  con- 
ducted over  a  period  of  more  than 

a  year.  Issuance  of  the  complaint 
resulted  in  a  blast  against  FTC  on 
the  pai-t  of  officials  of  Hearst  Mag- 

azines, Inc.,  who  charged  the  Com- 
mission was  out  to  ruin  advertis- 

ing and  who  sought  to  organize  a 
"holy  war"  on  the  part  of  adver- 

tisers against  FTC. 
Among  the  findings  were  the  fol- 

lowing points: 

1 — The  magazine's  guaranty  sys- 

tem is  misleading  because  it  makes 
readers  believe  "that  the  guaranty 
of  the  respondent  is  an  unlimited 
guaranty."  This  is  particularly 
true,  the  findings  continue,  in  view 
of  the  fact  that  the  general  guar- 

anty is  extensively  publicized  while 
the  "true  nature  of  the  guaranty" 
is  "more  or  less  inconspicuously" 
placed  on  one  page  in  the  magazine. 
The  former  reason,  said  the  find- 

ings, also  make  use  of  the  guar- 
anty statements  in  advertisements 

in   other   publications  misleading. 
2 —  Use  of  seals  containing  the 

words  "tested  and  approved"  were 
misleading,  the  findings  stated,  be- 

cause, while  tests  were  made,  the 
"tests  of  foods,  drugs  and  cosmetics 
generally  were  not  sufficient  to  as- 

sure the  fulfillment  of  the  claims 

made  for  such  products."  The  find- 
ings pointed  out  that  only  "recom- 

mended" seals  were  granted  to 
meat  products. 

3 —  The  use  of  various  designs  for 
shields,  seals,  etc.  by  different  prod- 

ucts, the  findings  said,  are  mislead- 
ing and  confuse  the  average  reader 

because  clear  lines  of  demarcation 
are  not  made  between  various  kinds 
of  seals  and  the  background  they 
represent. 

4 —  Representations  made  by  the 
magazine  to  the  effect  that  all  ad- 

vertising claims  and  representa- 
tions appearing  therein  are  mis- 

leading, the  findings  said,  because 
testimony  shows  "that  many  of  the 
advertisements  appearing  in  Good 
Housekeeping  magazine  contain 
false,  deceptive  and  misleading 
statements  and  representations 
with  reference  to  the  therapeutic 
value  of  medicinal  preparations, 
the  properties  and  effectiveness  of 
cosmetic  preparations  and  the  pur- 

ity of  food  products." 
Observers  of  FTC  procedure  pre- 

dicted that  respondent's  compliance 
order  in  the  case  (in  the  event  the 
order  is  not  appealed  to  the  courts) 
will  be  infinitely  more  significant 
than  the  order  itself.  As  usual  in 
FTC  procedure,  the  order  com- 

mands respondent  to  file  a  written 
report  of  compliance  with  the  Com- 

mission within  60  days  after  the 
order  has  been  served.  In  many 
major  cases,  however,  FTC  has 
granted  respondents  additional  time 
in  which  to  change  business  prac- 

tices and  file  reports. 
The  FTC  earlier  had  issued  a 

complaint  charging  0.  R.  Pieper 
Co.,  Milwaukee,  with  making  mis- 

leading representation  in  the  sale 
of  coffee.  The  complaint  alleges 

that  the  respondent's  "Gargoyle" 
coffee  was  not  greater  in  strength 
and  flavor  than  other  coffees  and 
did  not  produce  12  more  cups  to  the 
pound  than  did  other  brands  as 
the  Pieper  Co.  claimed  in  its  radio, 
newspaper  and  other  forms  of  ad- vertising. 

WORLD  SERIES  BROADCASTS 
this  fall  on  MBS  exclusively  for  the 
third  successive  year  will  again  be 
sponsored  by  Gillette  Safety  Razor 
Co.  [Broadcasting,  May  19]  as 
J.  P.  Spang,  Jr.,  president  of  the 
razor  concern,  pens  the  contract  un- 

der the  surveillance  of  baseball's 
high  commissioner,  Judge  Kenesaw 
Mountain  Landis,  and  Fred  Weber, 
manager  of  MBS  (rear). 

CBS  SHOWS  BOOST 

IN  GROSS  INCOME 
HAVING  announced  consolidated 
net  earnings  of  $5,006,633,  or  $2.91 
per  share,  for  the  1940  calendar 
year,  according  to  its  annual  re- 

port issued  March  31  [BROADCAST- 
ING, April  7],  CBS  and  subsidiary 

companies  on  May  14  issued  a 
profit  and  loss  statement  for  the 
53-week  period  ending  March  29 
which  showed  profit  for  the  period 
of  $5,309,672.  No  first  quarter 
statement  for  1941  has  yet  been 
issued. 

Gross  income  from  the  sale  of 
facilities,  talent,  lines,  records  etc. 
for  the  53  weeks  amounted  to  $53,- 
824,250,  from  which  was  deducted 
time  discounts,  agency  commissions, 
record  returns,  allowances  and  dis- 

counts of  $15,618,985;  operating 
expenses  and  cost  of  goods  sold, 
$21,384,048;  selling,  general  and 
administrative  expenses,  $8,022,- 
365;  interest,  $73,821;  depreciation 
and  amortization,  $783,111.  Added 
was  net  miscellaneous  income  of 

$76,005,  leaving  profit  before  Fed- 
eral income  and  excess  profits 

taxes  of  $8,017,914. 
Federal  income  taxes  amounted 

to  $2,114,911  and  excess  profits 
taxes  to  $593,331.  The  deduction  of 
the  $2,708,242  tax  bill  left  a  profit 
for  the  period  of  $5,309,672. 

Regulation  Queries 
Offered  in  Canada 

Answers  to  Questions  About 
Gladstone  Murray  Refused 

By  JAMES  MONTAGNES 
REFUSED  a  Parliamentary  Com- 

mittee on  Broadcasting  this  session, 
individual  members  have  tabled 

questions  about  the  rumor  circu- lated in  Ottawa  and  radio  circles 
that  an  executive  committee  has 
taken  over  the  duties  of  Gladstone 

Murray,  general  manager  of  Can- adian Broadcasting  Corp. 

Rumors  in  the  industry  include 
a  report  that  Gladstone  Murray  is 
to  be  transferred  to  an  administra- 

tive post  in  the  Royal  Canadian  Air 
Force,  that  he  is  to  be  left  only 
programs  and  public  relations  and 
that  he  being  replaced  by  Dr. 
Augustin  Frigon,  assistant  general manager. 

Ten  Questions 

Questions  tabled  in  the  House  of 
Commons  by  M.  J.  Coldwell,  leader 
of  the  Cooperative  Commonwealth 
Federation  (Socialist)  party  in 
Parliament,  include  (1)  What  is 
the  reason  for  the  transfer  of  the 
CBC  assistant  general  manager 
from  Montreal  to  Ottawa?  (2) 

What  are  Dr.  Frigon's  present 
duties?  (3)  To  whom  is  Dr.  Frigon 
directly  responsible?  (4)  What  are 
the  functions  of  the  CBC  general 

manager?  (5)  Have  any  amend 
ments  been  made  to  CBC  by-laws 
or  are  any  contemplated?  (6)  what 

changes  in  the  CBC  constitution  do such  amendments,  if  any,  make.  (7) 

Has  any  new  member  been  ap- 
pointed to  the  CBC  board  of  gov- ernors ;  if  so  who?  (8)  What 

salaries  were  paid  to  the  CBC  gen- 
eral manager  and  assistant  general 

manager  respectively  last  year 

(9)  Has  any  change  in  their salaries  been  made  recently  or  is 
one  contemplated,  and  if  so,  what 
is  the  nature  of  the  change?  (10) 

Were  either  or  both  these  officials 
entitled  to  a  stipulated  expense  al- 

lowance last  year,  in  addition  to 
salary,  and  if  so,  how  much  for each  allowance? 

The  questions,  tabled  May  14, 
have  not  as  yet  been  answered.  Just 
when  Munitions  &  Supply  Minister 
C.  D.  Howe,  who  retains  control  of 

radio  broadcasting  although  it 
comes  under  the  Transport  Minis 

try,  will  answer  the  questions  has 
not  yet  been  announced. 

HERMAN  RADNER,  president  of 
the  Walkerville  Brewery,  Detroit,  and 
cliief  owner  of  WIBM,  .Tackson,  Mich., 
has  applied  to  the  FCC  for  a  new 
1,000-watt  daytime  station  on  680  kc. 
in  Dearborn,  suburb  of  Detroit. 

C-P-P  Vel  Plans 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  has  appointed Ward  Wheelock  Co.,  New  York,  to 
handle  Vel.  Product  is  a  chemical 
detergent  in  granulated  form  used 
for  dish  washing  and  general 
household  work,  and  is  said  to  have 

many  advantages  over  soap.  Com- 
peting product  on  the  market  is 

Dreft,  manufactured  by  Procter  & 
Gamble  Co.,  Cincinnati.  Plans  said 
to  include  radio  are  now  being  for mulated. 
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100  MILLION  EXTRA 

DOLURS  TO  SHARE... 

. . .  IN  AMERICA'S  NO.  1  MARKET 

JN  1939,  according  to  the  Bureau  of  Census  of  the  Depart- 
ment of  Commerce,  tourist  dollars  left  in  Connecticut 

alone  amounted  to  more  than  $90,000,000.  Last  year  it  was 

14%  above  the  figure  for  1939  and  indications  are  that  1941 

will  be  an  even  greater  season.  These  visitors  to  Southern 

New  England  will  depend  upon  WTIC  as  the  best  means  of 

p    keeping  abreast  of  the  changing  world  scene. 

So,  you'll  be  missing  a  bet  if  you  don't  make  an  effort  to  get 

your  share  of  this  dollar  increase  in  the  nation's  wealthiest 

market.*  And  you'll  miss  a  bet,  too,  if  you  don't  use  "WTIC 

— the  foremost  selling  medium  in  Southern  New  England. 

*  1940  Income  Figures  of  Industrial  Economics  of  the  Conference  Board 

'4 

'i' 

Photograph  courtesy  Connecticut  Developtnent  Commission 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Network  and  Yankee  Network  " 
Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  San  Francisco 
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Harris  Is  Successor  to  Rauli, 

Hilmer  Is  Promoted  by  FCC 

Law  Department  Is  Completed  With  Appointment 
Of  Yonng  Federal  Attorneys  to  FilJ  Posts 

COMPLETION  of  its  law  depart- 
ment roster  was  effected  by  the 

FCC  May  21  with  appointment  of 
Thomas  E.  Harris,  lawyer  in  the 
otfice  of  Solicitor  General  Francis 
Biddle,  as  senior  assistant  general 
counsel,  succeeding  Joseph  L.  Rauh 
Jr.,  and  the  promotion  of  Lucien  A. 
Hilmer  as  assistant  general  counsel 
in  charge  of  the  broadcast  division 
of  the  law  department. 

i\Ir.  Rauh,  who  has  been  with  the 
FCC  for  just  a  year,  was  primarily 
responsible  for  legal  drafting  of 
the  controverted  Network  Monop- 

oly Report  and  i-egulations.  He  re- 
signed May  19  to  join  the  legal 

staff  of  the  Lease-Lend  Adminis- 
tration, having  deferred  this  move 

pending  issuance  of  the  monopoly 
regulations.  He  won  the  plaudits  of 
Chairman  Fly  for  his  work  at  the 
FCC. 

Active  Career 

Mr.  Harris,  new  assistant  gen- 
eral counsel,  will  work  directly 

under  General  Counsel  Telford 
Taylor  and  presumably  will  take 
over  litigation,  handled  by  Mr. 
Rauh.  He  was  born  in  Little  Rock 
and  reached  his  29th  birthday  May 
25.  Virtually  all  of  the  recent  FCC 
legal  department  appointees  have 
been  under  30. 

Mr.  Hilmer Mr.  Harris 
Mr.  Harris  is  an  honor  graduate 

of  Columbia  Law  School,  in  the 
class  of  1934.  He  was  appointed 
law  secretary  to  Supreme  Court 
Justice  Harlan  Fiske  Stone  upon 
graduation  and  served  for  a  year. 
From  1936  to  1937  he  was  with  a 
Washington  law  firm.  From  1937 
to  1939  he  was  employed  by  the 
lands  division  of  the  Department  of 
Justice,  specializing  in  appellate 
work,  and  was  assistant  chief  of 
the  appellate  section  for  six 
months. 

In  1939  Mr.  Harris  became  a 
member  of  the  Solicitor  General's 
office,  and  made  numerous  appear- 

ances before  the  Federal  Circuit 
Court  of  Appeals  and  five  appear- 

ances before  the  Supreme  Court. 
He  was  on  a  vacation  in  Mexico  at 
the  time  his  appointment  was  an- 

nounced, and  expected  to  report  for 
his  new  duties  May  26. 

Mr.  Hilmer  joined  the  FCC  in 
July,  1940  and  became  chief  of  the 
Broadcast  Section  of  the  law  de- 

partment under  Assistant  General 
Counsel  George  B.  Porter,  who  re- 

signed last  fall.  He  has  been  acting 

head  since.  A  native  of  New  York, 
Mr.  Hilmer  is  33  and  was  grad- 

uated from  Williams  College  in 
1928,  and  Harvard  Law  School  in 
1931.  From  1931  to  1935  Mr. 
Hilmer  engaged  in  private  practice 
of  law  in  New  York  City.  He  was 
appointed  assistant  counsel  of  the 
Senate  Committee  on  Interstate 
Commerce  during  the  railroad 
finance  investigation  in  1935,  and 
in  1938  was  named  associate  coun- 

sel, serving  in  that  capacity  until 
his  appointment  to  the  FCC.  He 
had  been  in  charge  of  the  New 
York  office  of  the  Senate  Commit- 

tee under  Chairman  Wheeler  (D- Mont.). 

Mr.  Rauh,  30,  has  had  a  long 
career  as  a  Government  attorney. 
A  native  of  Cincinnati,  he  was 
graduated  from  Harvard  magna 
cum  laude  in  1932,  and  from  the 
law  school  in  1935  with  highest 
honors.  From  1930  to  1936  he  was 
a  member  of  the  legal  staff  of  SEC. 
In  1936  he  became  law  secretary  to 
Associate  Justice  Benjamin  N. 

Cardozo,  serving  until  the  Justice's death  in  1938. 
From  July,  1938  until  January, 

1939,  he  was  on  the  legal  staff  of 
the  National  Power  Policy  Commit- 

tee, and  then  became  secretary  to 
Associate  Justice  Felix  Frankfurt- 

er. In  1939  he  joined  the  Wage  & 
Hour  Division  of  the  Department 
of  Labor  as  Assistant  General 
Counsel,  and  on  May  6  was  named 
Assistant  General  Counsel  of  the 
FCC  to  succeed  William  C.  Kop- 
lovitz. 

Praise  From  Fly 

On  May  17,  Mr.  Rauh  wrote  FCC 
Chairman  Fly  thf.t  he  had  been 
anxious  to  take  an  active  part  in 
the  defense  program  and  that  the 
Chairman  had  said  he  would  not 
stand  in  his  way. 

"I  have  only  one  real  regret  in 
making  this  move,"  Mr.  Rauh 
wrote.  "Before  leaving  the  Com- 

mission, I  should  have  liked  to  see 
the  chain  broadcasting  regulations 
upheld  in  the  forum  of  public  opin- 

ion and  in  the  courts,  as  I  feel  con- 
fident that  they  shall  be.  I  should 

have  liked  to  see  them  become  an 
integral  part  of  the  structure  of 
radio  broadcasting  in  this  country. 
The  Chain  Broadcasting  Report 
and  regulations  constitute,  to  my 
mind,  the  most  forward-looking 
step  toward  the  safeguarding  of 
freedom  of  speech  that  has  been 
taken  for  many  years.  The  oppor- 

tunity of  participating  in  the  draft- 
ing of  the  Report  and  regulations 

as  a  member  of  the  Commission's 
staff  was  one  for  which  I  am  deep- 

ly grateful." Chairman  Fly,  in  accepting  Mr. 
Rauh's  resignation,  said  "his  work 
has  been  of  the  highest  order,  his 
energies  vast  and  his  loyalty  un- 
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JOSEPH  L.  RAUH  JR. 

failing.  All  the  Commissioners 
deeply  regret  the  departure  of  so 
able  a  man."  General  Counsel  Tay- 

lor commended  the  outstanding 
character  of  Mr.  Rauh's  work  and 
said  he  could  not  "praise  his  abili- 

ties too  highly.  His  energy,  devo- 
tion to  his  duties,  and  unfailing 

good  humor  have  marked  his  asso- 
ciation with  the  law  department, 

and  we  are  all  sorry  to  see  him  go." 

ISEW  PLANTS  BOOST 

ALUmmUM  OUTPUT 
A  N  ADDITIONAL  100,000,000 
pounds  of  aluminum  yearly  start- 

ing about  August  of  this  year  will 
be  available  according  to  an  an- 

nouncement by  R.  S.  Reynolds, 
president  of  the  Reynolds  Metals 
Co.,  for  years  a  leader  in  the  alumi- 

num fabricating  field,  that  success- 
ful production  of  the  metal  has 

been  started  in  Muscle  Shoals,  the 
first  of  a  series  of  new  plants  built 
by  the  company. 

The  Reynolds  company  is  new  in 
the  field  of  aluminum  production — 
a  field  heretofore  occupied  exclu- 

sively by  the  Aluminum  Company 
of  America,  it  was  stated.  To  fi- 

nance new  factories  at  Lister,  Ala., 
which  will  have  an  annual  maxi- 

mum capacity  of  40,000  pounds,  and 
at  Longview,  Wash.,  which  will 
produce  60,000  when  running  at 
capacity,  the  company  mortgaged 
18  of  its  fabricating  factories  to 
borrow  from  the  RFC  for  the  new 
venture. 

Mr.  Reynolds  stressed  that  even 
though  Government-owned  fac- 

tories could  step  up  production  to 
300,000  pounds,  or  triple  the  new 
production  capacity  of  his  factories, 
the  total  aluminum  production  in 
United  States  would  fall  far  short 
of  the  one  billion  tons  the  Axis 
could  produce  in  lands  under  its 
domination.  Asked  for  an  estimate 
of  the  amount  now  produced  by  the 
Aluminum  Company  of  America, 
Mr.  Reynolds  said  about  412,000,- 
000  pounds  in  1940,  "but  they  are 
probably  producing  more  than  that 
rate  now",  and  he  expressed "alarm"  at  the  overall  production, 
and  stressed  that  it  was  time  for 
the  Government  to  step  in  to  pro- 

vide for  more  productive  capacity. 

Foreign  Tongue  Series 
Of  Considerable  Value, 

Chairman    Fly  Asserts 
FCC  Chairman  James  Lawrence 
Fly  believes  that  foreign  language 

programs  are  of  "considerable value"  and  should  not  be  discon- 
tinued. Mr.  Fly  made  the  statement 

in  reply  to  a  "national  group" which  urged  that  foreign  language 

programs  not  "be  ruled  off  the  air 
without  further  consideration". "I  believe  it  would  be  a  serious 
mistake  for  either  the  Government 
or  the  broadcast  stations  to  take 
any  action  at  this  time  to  discon- 

tinue or  curtail  them,"  Mr.  Fly 
wrote.  "It  seems  clear  to  me  that 
any  persons  who  are  bringing 
pressure  on  stations  to  discontinue 
all  foreign  language  programs  are 
pursuing  a  shortsighted  policy  and 

should  not  be  encouraged." The  Commission  in  an  accom- 
panying statement  pointed  out  that 

it  has  been  conducting  an  extensi- 
ble survey  of  such  broadcasts.  Each 

licensee,  the  statement  said,  has  the 
initial  responsibility  under  the  law 
for  the  selection  of  program  mate 
rial,  and  foreign  language  broad 
casts  are  subject  to  the  same  con- 

siderations that  govern  general 
broadcasting. 

Miles  Labs  Will  Revive 

'Lum  &  Abner'  Sketches 
MILES  LABS.,  Elkhart,  Ind.,  on 
May  26  will  start  Lum  &  Abner  in 
a  quarter-hour  comedy  sketch  foui 
times  a  week  on  seven  Pacific  NBC-, 
Red  stations.  Program,  heard  or 
Mondays,  Tuesdays,  Thursdays 
and  Fridays  at  7:15-7:30  p.m. 
PST,  will  advertise  Alka-Seltzei and  One-a-Day  Vitamins.  Agency 
is  Wade  Adv.  Agency,  Chicago. 

On  May  12  Miles  started  for  52 
weeks  Alka-Seltzer  News  featuring 
Glenn  Hardy  on  31  Don  Lee  net 
work  stations,  seven  days  weekly 
10-10:15  a.m.  (PST).  Firm  for- 

merly sponsored  this  progran: 
twice-weekly  plus  a  five-tim4 
quarter-hour  program  Our  Friend- 

ly Neighbors  on  that  network.  Ad 
ditional  newscasts  were  signec 
upon  ending  of  contract  for  lattei 
series.  Associated  Adv.  Agency,  Los 
Angeles,  has  the  t,ccount. 

Panel  on  Radio  Writing 

Is  Planned  in  New  Yor£ 
A  RADIO  WRITERS  PANEI 
will  be  included  in  the  sessions  o: 
the  Fourth  American  Writers  Con 
gress,  to  be  held  June  6-8  at  th^ 
Hotel  Commodore,  New  York: 
under  auspices  of  the  League  o\ American  Writers. 

Speakers,  not  yet  announced,  wi! 
discuss  the  following  issues:  Cur 
rent  trends  in  radio;  the  negro  ir 
radio;  ASCAP-BMI  music  on  th( 
air;  progressive  trends  in  radio 
a  permanent  radio  writers  commit 
tee  in  the  League;  progress  ancj 

prospects  of  the  Radio  Writer;' Guild;  the  Fall  River  ILGWU  pro 
gram;  censorship  on  the  air;  dur 
ing  the  juvenile  writers  panel  or 
June  8,  radio  writing  for  children 

APPLICATION  for  a  new  local  ii 
Birmingham,  250  watts  on  1340  kc. 
has  been  submitted  to  the  FCC  b^i 
George  .lohnston  Jr.,  vice-president  -o: Johnson  Mfg.  Co.  and  in  the  invest meut  and  loan  business. 
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"The  first  advertisement  for  the  telephone  appeared  in  May,  1 877— 

a  httle  four-page  circular,  headed  simply  and  with  Yankee  brevity: 

'The  Telephone.'  It  announced  that  speech  could  be  transmitted 
for  a  distance  of  twenty  miles  and  then  went  on  to  point  out,  with 

complete  candor  and  honesty,  the  shortcomings  of  those  early 

telephone  facilities  by  saying:  'Conversation  can  easily  be  carried 
on  after  slight  practice  and  with  the  occasional  repetition  of  a  word 

or  sentence.  On  first  listening  to  the  telephone,  though  the  sound 

is  perfectly  audible,  articulation  seems  indistinct,  but  after  a  few 

trials,  the  ear  becomes  accustomed  to  the  peculiar  sound  and  finds 

little  difficulty  in  understanding  the  words.'  It  is  doubtful  if  any 
advertisement  ever  told,  with  more  complete  frankness,  the  defects 

BROADCASTING  •  Broadcast  Advertising 

of  its  sponsor's  product.  Such  candor  won  confidence  and  friends 
for  the  first  telephone  company.  .  .  .  Today  research  has  improved 

the  quality  of  speech,  eliminated  the  factor  of  distance  and  brought 

the  cost  of  service  lower  and  lower.  And  today  radio  makes  it 

possible  for  you  to  hear  as  well  as  read  your  telephone  company's 
advertisements.  One  thing,  however,  remains  unchanged.  Your 

telephone  company  is  still  glad  to  tell  you  or  show  you  anything 

about  this  business." 

Tele-phone  lines  carried  these  words  over  a  national  network  on 
The  Telephone  Hour  —  a  regular  program  heard  each  Monday 
at  8  P.  M.,  E.  D.  S.  T.  Ever  since  the  beginning  of  network 
transmission,  the  Bell  Telephone  System  has  co-operated  with 
broadcasters  to  improve  network  facilities. 
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Free  &  Peters  Takes  NAB  Membership 

For  Industry  Unity,  Protests  High  Dues 

Mr.  Free 

DESPITE  opposition  in  principle 
to  the  new  associate  membership 
project  of  NAB,  Free  &  Peters, 
radio  station  representatives,  has 

applied  for  as- 
sociate member- 

ship, at  $1,000  per 
year,  in  the  inter- 

ests of  "industry 
solidarity",  in 
view  of  existing 
conditions. 

In  a  letter  to 
NAB  President 
Neville  Miller  last 
week,  James  L. 

/ ree,  senior  partner,  referred  to 
lengthy  correspondence  during  the 
past  several  months,  in  which  he 
contended  that  the  present  scale 
of  dues  for  associate  membership 
"is  relatively  unfair  and  discrim- 

inatory to  station  representatives". 
He  repeatedly  had  held  that  a  sta- 

tion representative  should  not  be 
asked  to  pay  twice  as  much,  but 
rather  half  as  much,  as  a  large 
equipment  manufacturer  or  tran- 

scription company,  for  example. 
Refusal  to  Change 

Mr.  Free's  complaint  had  been 
brought  to  the  attention  of  the 
NAB  board,  which  declined  to 
change  the  scale.  He  had  pointed 
out  that  his  company  neither  need- 

ed nor  wanted  an  official  exhibit 
at  the  annual  NAB  convention, 
which  was  the  principal  incentive 
offered  associate  members.  No  "sell- 

ing" is  done  at  a  convention,  he 
pointed  out,  since  representatives 
regard  stations  as  their  employers 
— not  customers.  Neither  Mr.  Free 
nor  his  associate,  H.  Preston 
Peters,  attended  the  NAB  conven- 

tion in  St.  Louis. 

"We  still  feel,  as  strongly  as 
ever",  Mr.  Free  wrote,  "that  the 
present  scale  of  dues  is  unfair  to 
us.  The  stations  we  represent  have 
largely  agreed  with  our  stand. 

"However,  you  have  presented 
our  views  to  the  NAB  Board,  which 
I  understand  has  declined  to  change 
this  scale.  More  strongly  than  any- 

New  Bread  Program  | 
CONTINENTAL  BAKING  Co., 
New  York  (Wonder  Bread)  will  re- 

place Haven  MacQuarrie's  You7- 
Marriage  Club  on  47  CBS  stations 
with  a  half-hour  dramatic  program, 
Maudie's  Diary.  The  former  pro- gram will  be  replaced  August  21, 
but  on  July  'i  will  be  shifted  from 
Saturdays  at  8-8:.30  p.m.  to  Thurs- 

days at  7:.30-8  p.m.,  and  Maudie's 
Diary  will  go  into  the  latter  period. 
The  new  dramatic  program  will  be 
adapted  by  Albert  Miller  from  the 
magazine  stories  by  Sarah  and 
Graeme  Lorimer.  Agency  is  Ted 
Bates  Inc.,  New  York. 

BARCLAY  CRAIGHEAD,  chairiiian 
of  the  Montana  UnoinploynifMit  Com- 

pensation Commission  and  50%  owner 
of  KFFA,  Helena.  Mont.,  has  an  ap- 

plication pending  before  the  FCC  for 
a  new  Class  IV  station,  250  watts  on 
1r^()()  kc.  in  I'.iitte,  Mont. 
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thing  else,  we  feel  everyone  con- 
nected with  the  broadcasting  in- 
dustry should  stand  together  today 

in  support  of  the  work  you  are 
doing  in  NAB.  Therefore,  we  wish 
to  make  application  for  associate 
membership  in  NAB,  at  $1,000  per 
year,  as  our  contribution,  which 
really  is  also  an  additional  con- 

tribution from  each  of  our  stations, 
to  industry  solidarity  and  to  the 
splendid  work  you  are  doing.  If 
you  will  send  me  another  applica- 

tion blank  we  will  fill  it  in  and  re- 

turn it  promptly". 
In  his  previous  correspondence, 

Mr.  Free  had  pointed  out  that  there 
had  been  no  pressure  from  any 
station  to  apply  for  associate 
membership  and  that  the  meat  of 
his  contention  had  been  that  if  rep- 

resentatives were  asked  to  pay 
$1,000  annually  for  associate  mem- 

bership, the  transcription  compa- 
nies and  equipment  manufacturers, 

who  have  wares  to  sell  at  conven- 
tions to  all  stations,  should  pay 

$2,000  or  $3,000  instead  of  the  $500 
stipend. 

WBAL  Capital  Bureau 
ITS  OWN  Washington  bu- reau will  be  set  up  by  WBAL, 
Baltimore,  with  the  inaugural 
next  month  of  its  50,000-watt 
operation,  according  to  Har- old Burke,  manager.  Gene 
Robb,  representing  the  Hearst 
promotional  interests  in 
Washington,  and  Hardy  Burt, 
newsman,  will  maintain  the 
bureau  and  broadcast  a  fif- 

teen minute  program  entitled 
This  is  Washington,  three 
times  a  week,  direct  from  the 
House  Radio  Gallery. 

Canada  Radio  Count 

AN  ACTUAL  COUNT  of  the  num- 
ber of  radio  receivers  in  use  in 

Canada  will  be  made  during  June 
when  Canada  takes  its  eighth  de- 

cennial census.  In  a  special  ques- 
tionnaire to  find  out  how  Canadians 

live,  detailed  questions  will  be 
asked  at  every  tenth  dwelling.  One 
of  these  questions  will  be  if  there 
is  a  radio  receiver  in  the  home. 
This  sample  to  be  taken  through- 

out Canadian  rural  as  well  as  ur- 
ban regions  will  give  an  accurate 

count  for  the  first  time  of  the  num- 
ber of  receivers  in  use  in  the  Do- 

minion. Other  questions  on  this 
housing  questionnaire  deal  with 
home  ownership,  house  construc- 

tion, use  of  electrical  equipment 
and  appliances,  heating,  plumbing, 
garage  accommodation,  house  value 
and  financing  arrangements  or  rent 
paid,  all  questions  which  on  com- 

pilation will  be  of  value  to  radio 
advertisers,  selling  commodities  for 
better  living. 

APPEAL  DATE  SET 

IN  BELO  DECISION 
THE  LONG  PENDING  Belo  Corp. 
case  growing  out  of  employment 
contracts  [Broadcasting,  Feb.  10, 
17]  will  be  heard  May  28  before 
the  U.  S.  Court  of  Appeals  for  the 
Fifth  Circuit  in  New  Orleans.  The 
hearing  is  the  result  of  an  appeal 
by  the  Wage  &  Hour  Division  of 
the  Department  of  Labor  against 
the  publishing  company — owning 
WFAA,  Dallas,  and  a  half-interest 
in  KGKO,  Fort  Worth,  and  publish- 

ing the  Dallas  Morning  News — 
after  its  petition  for  a  restraining 
injunction  had  been  denied  by  a 
Federal  Court  ruling  on  Feb.  4. 

The  Belo  Corp.  civil  suit  involves 
firms  paying  wages  or  salaries 
equaling  or  exceeding  minimums  re- 

quired under  the  wage-hour  law 
in  pursuance  of  genuine  employ- 

ment contracts.  A  Federal  judge 
held  in  denying  the  Government's restraining  order  last  February, 
that  such  firms  were  complying 
with  the  wage-hour  act  regard- 

less of  methods  of  payment. 
Col.  Philip  B.  Fleming,  Federal 

wage-hour  administrator,  in  ap- 
pealing the  case,  maintained  that 

"This  decision,  if  allowed  to  stand, 
would  largely  destroy  Section  7 
or  the  40-hour  week  which  has  been 
doing  so  much  to  increase  employ- 

ment ...  the  Federal  Court's  opin- ion inclines  one  to  believe  that  it 
regarded  our  Act  as  a  minimum 
wage  law  rather  than  a  wage  and 
hour  law.  It  did  hold  it  clear  that 
the  newspaper  and  radio  station 
were  in  interstate  commerce  and 

covered  by  the  Act." 

FIRST  MEMBERS  of  the  staff  of  WOR,  New  York,  to  win  checks  from 
the  station's  Suggestion  Committee  for  new  ideas  on  how  to  improve  WOR [Broadcasting,  May  .5],  are  shown  here  receiving  their  rewards  from 
J.  R.  Poppele,  WOR  chief  engineer,  representing  the  committee.  Those 
whose  ideas  paid  off  for  the  semi-monthly  checks  of  from  $5  to  $25  are 
(I  to  r)  :  J.  Arthur  Diaz,  .station  porter;  Junumae  Fallon  of  the  recording department;  Edna  Boody  and  George  Allen,  both  of  sales  promotion 

Salute  to  ASCAP 

Ignored  by  WGRC 
Cisler  Declines  Free  Time  to 

'Burdensome  Monopoly' 

HOLDING  that  "ASCAP  wants 
more  for  its  music  than  it  is 

worth",  WGRC,  New  Albany-Louis- 
ville, on  May  18  announced  to  its 

audience  that  it  would  not  carry 
the  MBS  salute  observing  the  re- 

turn of  ASCAP  music  to  that  net- 
work. 
ASCAP,  the  station  said,  is  a 

business  enterprise  and  makes  a 

charge  for  its  merchandise.  "WGRC declines  to  give  ASCAP  free  time 
to  advertise  its  merchandise,  while 
continuing  to  charge  local  adver- 

tisers for  their  radio  advertising." 
WGRC  is  headed  by  Steve  Cisler, 

acting  chairman  of  the  permanent 
group  of  MBS  affiliates  opposed  to 
the  ASCAP  contract,  organized  at; 
the  NAB  convention  in  St.  Louis 
May  14.  This  group  expressed  the 
belief  that  a  canvass  should  be 
made  of  affiliated  stations  to  ascer- 

tain whether  "the  ballot  box  wasn't- 
stuffed"  [Broadcasting,  May  19]: 

'Not  the  Solution' 
WGRC  told  its  audience  that  it 

had  voted  against  acceptance  of  the 
MBS-ASCAP  contract  In  the  belief 
that  it  was  not  the  solution  of  the! 
"burdensome  music  monopoly  prob 
lem  that  has  beset  the  broadcasting 

industry  for  years".  The  announce- ment continued: 

"WGRC  has  no  quarrel  with 
ASCAP  or  the  value  of  its  music 
We  decline  to  pay  more  than  we 
think  a  program  source  is  worth, 
and  WGRC  still  feels  ASCAP 
wants  more  for  its  music  than  it  is worth. 

"The  only  ASCAP  music  to  be 
heard  on  WGRC  will  be  through 
certain  Mutual  network  programs 
that  will  be  devoid  of  any  promo- 

tion or  self  advertising  for  the  or- 
ganization ASCAP. 

"Through  the  excellent  music! 
copyright  sources  of  Broadcast 
Music,  Associated  Music  Publish-i 
ers,  and  SESAC,  WGRC  will  con- 

tinue to  offer  adequate  and  varied 

music." 

Beer  Advertising 

BEER  ADVERTISING  on  the  aiii 
since  beer  was  legalized  April  17, 
averaged  about  $908,000  a  year, 
according  to  "Beer  &  Brewing  in 
America,"  a  booklet  written  by 
Warren  M.  Persons  and  published 
by  the  United  Brewers  Industrial 
Foundation.  Estimating  that  the 
brewing  industry  has  spent  roughly 
$150,000,000  in  the  past  eight  years 
for  advertising,  the  report  shows 
that  the  major  part  of  this  sum 
has  been  about  equally  divided  be 
tween  daily  newspapers,  which  got 
28.5%  of  the  advertising  money, 
point  of  sale  advertising,  account- 

ing for  another  28.5%,  and  out 
door  advertising,  27.6%.  Magazines 
got  7.6%,  radio  4.3%  and  weekly newspapers  3.5%. 

JOHN  KRACHTUS,  Chicago  music 
firm,  during  May  joined  SESAC  a: an  affiliated  organization. 
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DISC  EMPLOYMENT 

STUDY  COMPLETED 
THE  SURVEY  of  the  employment 
of  union  musicians  by  the  record- 

ing industry,  the  sums  expended  for 
musical  talent  on  electrical  tran- 

scriptions and  phonograph  records, 
and  the  effect  of  distribution  of 
these  recordings  on  local  employ- 

ment of  live  musicians  throughout 
the  country  has  been  completed  and 
is  ready  for  presentation  to  the  an- 

nual convention  of  the  American 
Federation  of  Musicians  [Broad- 

casting, March  17,  April  14]. 
Ben  Selvin,  vice-president  of  As- 

sociated Music  Publishers  as  well 
as  a  musician  and  an  AFM  mem- 

ber of  long  standing,  conducted  the 
study  at  the  request  of  James  C. 
Petrillo,  AFM  president,  and  will 
accompany  Mr.  Petrillo  to  the  con- 

vention, to  be  held  in  Seattle  the 
week  of  June  9,  to  present  the  re- 

port in  person  to  the  delegates. 
Designed  to  give  the  union  an 

accurate  picture  of  the  effects  of 
recorded  music  on  the  employment 
of  AFM  members,  the  study  is 
based  on  replies  to  questionnaires 
sent  to  manufacturers  of  records 
and  transcriptions,  to  radio  sta- 

tions and  to  advertising  agencies. 
The  results,  according  to  Mr.  Sel- 

vin, show  that  the  sum  spent  by 
the  recording  industry  for  musici- 

ans is  "in  the  millions"  and  that  it 
has  increased  greatly  from  year 
to  year. 

100%  GATES— MEANS  100%  SATISFACTION 

Revival  of  'Chautauqua' 
Theme  of  WLW  Series 

WELL-KNOAVN  "names"  in  the 
fields  of  entertainment,  Govern- 

ment and  music  have  been  sched- 
uled for  the  forthcoming  series  of 

Miami  Valley  Chautauqua  pro- 
grams, on  WLW,  Cincinnati,  for 

eight  successive  Sundays  during 
the  summer,  starting  June  29. 
Among  those  featured  will  be  the 
Quiz  Kids,  who  will  inaugurate  the 
series,  H.  V.  Kaltenborn,  Martin 
Dies  and  John  Charles  Thomas. 

All  broadcasts  will  originate  on 
the  banks  of  the  Ohio  river  near 
Franklin,  0.  Initiated  by  James  D. 
Shouse,  vice-president  of  the  Cros- 
ley  Corp.  in  charge  of  broadcast- 

ing, the  series  is  an  attempt  by 
radio  to  revive  the  Chautauqua  as  a 
source  of  education  and  entertain- 

ment. First  organized  at  Chautau- 
qua Lake,  N.  Y.,  in  1874,  the  move- 

ment known  by  that  name  became 
an  American  tradition,  reaching  its 
peak  activity  1905-1915. 

Joe  A.  West 
JOE  A.  WEST,  24,  junior  announc- 

er of  KGO-KPO,  San  Francisco, 
died  Thursday  at  the  home  of  his 
father  in  San  Mateo,  Cal.  West  was 
a  graduate  of  Washington  State  U 
and  had  been  with  the  NBC  sta- 

tions for  two  years,  starting  in  the 
mail  messenger  service  and  advanc- 

ing through  guest  relations  to  the 
announcing  staff.  He  is  survived 
by  his  parents  and  hie  widow,  Janet 
Dole  West. 

HERMAN  RADNER,  president  of 
WIBM,  Jackson,  Mich.,  since  1933 
and  president  of  the  Walkerville  Brew- 
cry  Ltd.  in  Ontario,  has  applied  to  the 
FCC  for  a  daytime  regional  in  Dear- 
bom,  Mich.,  1,000  watts  on  680  kc. 

250-Watfer! 

This  Western  Band  is  a  2-hour  KPOW 
feature  each  Saturday  night.  During  this 
2-hour  period  they  do  not  have  suf- 

ficient time  to  acknowledge  all  of  the 
requests  that  are  received  on  previous 
programs.  Mr.  and  Mrs.  A.  J.  Meyer, 
owner-managers,  are  pictured  at  the 
microphone. 

KPOW- Powell,  Wyoming,  Goes 

"The  GATES  AMERICAN  WAY" 

to  greater  coverage  and  low  operating  cost  with 

Gates  American  studio  and  Transmitter  Equipment 

Gates  has  provided  the  answer  to 
stations  who  have  limited  budgets, 
yet  desire  first  class  equipment.  The 
S251  Transmitter  and  the  new 
Model  30  Console  shown  here,  are 
part  of  the  100%  Gates  installation. 
The  price  of  the  S251  is  lower  than 
the  costs  you'd  expect  to  pay  for 
parts  alone.  Yet  it  is  being  used  by 
more  and  more  network  and  inde- 

pendent stations,  proving  that  its 
performance  is  exceeding  all  de- 

mands. Operating  on  1230  KC,  full 
time,  KPOW  covers  six  counties  in 
Wyoming  and  four  counties  in 

neighboring  Montana.  Says  Mr.  Al- 
bert J.  Meyer,  owner  and  manager: 

"We  are  actually  selling  time  within 
a  radius  of  175  miles  and  are  con- 

sistent in  this  territory.  We  think 
It  will  pay  you  to  consider  Gates  Transmitting  and  Studio  equipment  for  this  is  outstanding  for  a  250  Watt 
your  station — and  to  remember  that  recommendations  by  Gates  engineers  station  " 
may  help  solve  both  your  budget  and  performance  problems.  Inquiries  are  oldl  o  . invited. 

Buying  Today  Will  Avoid  Delays  Tomorrow 

FREE! 
The  complete  looselcaf  Gates  catalog  of  radio  broadcast ing  equipment  describing  transmitters,  speech 
equipment,  remote  apparatus,  antenna  tuning  equipment,  directional  phasing  equipment,  limiting  ampli- 

fiers  and   everything   for  the   commercial   broadcasting   station.   Yours    for   a    request    on   your  letterhead. 
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The  Other  Fellow's 
VIEWPOINT 

The  same  program  hot... 

what  a  difference! 

Every  Wednesday  at  8:30  P.  M.  if  you  live  in  New  York 

you  can  tune  in  to  the  New  York  Pot  0'  Gold  program 

sponsored  by  Turns  and  placed  by  Stack-Goble. 

The  same  program,  identical  in  every  detail,  is  aired 

simultaneously  over  WMCA  and  two  other  independent 

stations  in  New  York.  Listeners  have  complete  freedom  of 

choice.  There  is  no  coercion,  no  special  inducement- 

no  difference  in  program.  Did  we  say  no  difference?  There 

is  a  difference,  and  a  very  important  one:  the  preference 

of  listeners  for  a  particular  station. 

56.5% 

were  tuned  in 
to  WMCA #  1 

7.5% 

't                        were  tuned  in 
to  Station  B 

78.0% 

were  tuned  in 
to  Station  C 

78.0% 

could  not 

identify  the  station 

Based  on  three  Wednesday 
night  coincidental  telephone 
surveys  by  C.  E.  Hooper,  Inc. 

Remember,  the  program  was  identical  but 

more  than  twice  as  many  were  hearing  it  over  WMCA 

as  over  the  other  two  combined.  It  proves  again 

how  deeply  entrenched  the  WMCA  listening  habit  is. 

Are  you  taking  advantage  of  it? 

America  s  Leading  Independent  Station 

First  on  New  York's  Dial . . .  570 
winca 

EDITOR,  Broadcasting: 
Before  the  American  radio  indus- 

try gets  too  upset  over  the  recent 
FCC  instructions,  I  would  suggest 
that  you,  as  the  editor  of  a  trade 
paper,  investigate  the  system  of  ra- dio network  broadcasting  used  by 
the  commercial  stations  in  Aus- 

tralia, and  let  the  American  indus- 
try have  some  facts  that  will  help 

them  determine  whether  the  FCC 
regulations  contain  a  little  bit  of 
good  with  a  great  deal  of  evil. 

I  have  had  considerable  to  do 
with  both  forms  of  radio  broadcast- 

ing and  one  point  in  my  experience 
stands  out  strongly.  Under  the 
present  American  System,  a  ma- 

jority of  the  stations  in  a  network 
may  desire  to  broadcast  a  certain 
type  of  program  but  because  the 
executives  of  the  network's  New York  offices  have  an  established 
policy  which  opposes  the  said  type 
of  show,  the  feature  cannot  be broadcast. 

In  Australia,  a  Sydney  station 
may  develop  a  feature  for  a  certain 
sponsor.  This  sponsor  may  decide 
to  relay  the  program  to  some  sta- tion in  Melbourne.  The  sponsor  has 
the  choice  of  determining  the  Mel- 

bourne station  that  will  carry  his 
program,  providing  of  course,  that time  is  available.  Thus,  one  Sydney 
station  may  originate  several  pro- 

grams, each  of  which  is  relayed  to 
a  different  station  in  Melbourne. 

In  Australia,  the  competition  is 
between  the  several  stations  in  that 
city.  However,  the  Australian  Gov- 

ernment keeps  the  competition  fair 
by  forcing  all  stations  in  each  city 
to  broadcast  with  the  same  power. 

Here  in  Los  Angeles,  for  in- 
stance, the  power  of  the  stations 

run  from  1,000  watts  to  50,000 
watts.  Certainly  a  big  national  ad- 

vertiser, under  the  present  FCC 
rule,  would  select  the  50,000-watt station.  This  would  mean  that  the 
50,000  watt  station  had  a  great 
advantage  over  all  other  stations. 
This  certainly  would  be  unfair  com- 

petition. If,  on  the  other  hand,  all  Los 
Angeles  stations  had  the  same 
power  and  approximate  coverage, 
the  business  would  then  be  obtained 
by  the  stations  broadcasting  pro- 

grams that  were  attracting  the 
greatest  public  interest.  On  this 
basis,  an  advertiser  using  a  net- 

work of  stations  could  select  sta- 
tions in  each  city  that  he  felt  were 

best  capable  of  selling  his  product, 
rather  than  having  to  take  a  speci- 

fied station  in  each  city  because  of 
exclusive  network  contracts. 

I  am  not  attempting  to  suggest 
or  recommend  the  new  FCC  regu- 

lations. I  don't  know  enough  about 
them  to  be  qualified  as  an  expert, 
but  I  do  feel  that  in  a  general  dis- 

cussion of  the  problem,  those  on 
both  sides  would  do  well  to  study 
the  Australian  commercial  system. 
From  such  a  study,  American  radio 
might  get  some  ideas  that  would  be 
of  value  toward  solving  our  own 
problems. Cordially  yours, 

Howard  C.  Brown, 
Howard  C.  Brown  Co., 
Hollywood,  Cal. 

May  9,  1941 

NEW  YORK:  WMC  \  Brir.DINC.  1637  BROADWAY  •  CHICAGO:  VIRGII.  KEITER  &  CO., 360  N.MICHIGAN  AVE. 

WILLIAM  WINTER,  news  analyst, 
formerly  of  WBT,  Charlotte,  N.  C, 
has  joined  KSFO,  San  Francisco. 
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PROGRAMS 

NEW  TWIST  to  the  quiz  idea
 

is  Grab  Bag,  on  WBAL,  Bal- 
timore, presented  direct  from 

the    Hippodrome  Theatre. 
Questions  are  selected  before  the 
program  and  $5  sent  out  before  the 
program  starts.  If  the  sender  can 

I  show  three  bottle  of  sponsor's  prod- 
[  uct,  he  gets  $10.  On  the  stage  is  a 
'  huge  grab-bag  from  which  success- 

ful contestants  dig  for  prizes.  If 
'  the  question  is  missed,  $5  is  placed 
in  a  jackpot  which  already  has  $25 

;  in  it  to  be  delivered  in  the  form  of 
:  a  money-order  to  the  person  whose 
auto  tag  number  has  been  selected 
from  a  huge  barrel  on  the  stage, 

I  which  contains  every  number  in 
;  Maryland. 
'  -^^  :!j 

J  Unrecorded  History 

':  TO  RESCUE  stories  of  historical events  which  are  fading  from  mem- 
:  ory — eyewitness  accounts  as  well 
.  as  tales  told  by  grandfathers  and 
,  community  patriarchs,  NBC-Blue  is 
presenting  a  series  of  quarter-hour 
Hidden  History  dramatizations  in 
cooperation  with  the   Library  of 
Congress.  Prominent  speakers  as 
H.    V.    Kaltenborn,    NBC  news 
analyst,  or  Alexander  Woollcott  in- 

troduce the  programs  and  at  the 
close  of  each  drama  ask  listeners 
to  send  in  any  helpful  information 
on  the  material  dramatized. 

Tales  From  Abroad 
INTERVIEWS  with  persons  who 
have  just  returned  from  England 
will  be  featured  on  True  Stories 
From  Britain,   13-week   series  to 
start  May  26  on  WMCA,  New  York, 
under  auspices  of  the  British  War 
Relief  Society.  Merrill  Denison,  au- 

thor and  commentator,  is  m.c.  of 
the  programs,  which  will  feature 
recordings   of   war   sounds  from 

I  Britain  released  by  the  BBC  as 
'  authentic  on-the-scenes  recordings 
i  from  the  English  battle  front. 

*      *  * 

Of  Draftees  and  Draft  Boards 
OFFICIALS  of  State  Selective 
Service  headquarters  discuss  vital 
problems  of  interest  to  draftees, 
their  families,  local  draft  board 
members  and  clerks,  and  all  others 
affected  by  the  administration  of 
the  Selective  Service  System,  on 
WJJD,  Chicago.  Programs  are  be- 

ing transcribed  for  distribution  to 
other  Illinois  stations. 

The  Well-Dressed  Alaskan 
WHAT  THE  well-dressed  Alaska 
women  are  wearing  and  news  of  the 
New  York  styles  feature  Polly  Goes 
Shopping  conducted  on  KINY, 
Juneau,  Alaska,  by  Polly  Clark, 
formerly  in  concert  and  light  opera 

.  productions  in  New  York,  now  a 
r  resident  in  Alaska. 

Styles  and  Bargains 
LATE  news  of  styles  and  bargains 
and  interviews  with  average  shop- 

pers and  various  members  of  the 
department  store  staff  are  being  re- 

leased five  times  weekly  in  a  new 
series,  Let's  Go  Shopping,  on 
KFRC,  San  Francisco. 

Men  vs.  Women 
A  QUIZ  SHOW  with  a  snapper  to 
it,  whereby  teams  of  men  and 
women  are  pitted  against  each 
other  and  the  men  are  asked  ques- 

tions, the  answers  of  which  are  best 
known  to  women  and  vice  versa, 
is  Maybe  You  Know  on  KQW,  San 
Jose,  Cal.  Participants  are  from 
neighboring  towns.  The  series  is 
sponsored  by  Meyenberg  Milk  Prod- 

ucts Co.,  San  Francisco. 

Recap  of  News 
FOR  THE  BENEFIT  of  later  tun- 
ers-in,  John  Potter,  newscaster  of 
KROW,  Oakland,  Cal.,  recently  in- 

troduced a  new  feature  on  his  7.30 
a.m.  news  program.  He  recapitu- 

lates headline  stories  just  prior  to 
the  sign-off.  Lead  stories  of  the 
first  five  minutes  are  condensed  to 
include  all  the  important  features. 

Homes  for  Pets 
HOMES  FOR  PETS  of  all  kinds 
whose  owners  can  no  longer  take 
care  of  them,  and  at  the  same  time 
offering  pets  to  listeners  who  can 
take  care  of  them,  is  the  purpose 
of  Pet  Exchange,  sponsored  by  the 
S.  E.  Mighton  Co.,  Bedford,  O.  dog 
food  manufacturer,  on  WCLE, 
Cleveland. 

Mother's  Greetings 
WOMEN  who  have  sons  in  military 
training  at  Camp  Shelby,  Miss., 
were  featured  in  a  special  Mother's 
Day  two-way  hookup,  in  which  they 
exchanged  greetings  with  their 
sons,  on  WLW,  Cincinnati. 

Defense  Stem 

IN  THESE  DAYS  of  na- 
tional emergency  there  arose 

a  man  in  the  House  and  asked 
leave  to  speak  for  one  minute. 
The  speaker  asked  whether 
there  was  any  objection  to 
the  gentleman  from  Georgia 
(Rep.  Gibson  D-Ga.).  The 
Congressional  Record  reads : 
"There  was  no  objection." — Then  with  all  the  solemnity 
due  of  the  place  and  occasion, 
Mr.  Gibson  began  in  meas- 

ured tones.  "Mr.  Speaker,  I 
do  not  know  how  many  of 
you  have  an  ear  for  good 
music  and  good  quartet  sing- 

ing, but  in  my  home  town 
there  is  a  quartet  that  has 
the  honor^  or  dishonor,  of 
having  sung  me  into  Con- 

gress. They  are  in  Washing- 
ton today  and  will  sing  over 

WMAL  tonight.  I  invite  any 
of  you  who  like  good  quartet 
singing  to  tune  in;  and  if  you 
do  not  like  them,  I  will  pay 

you  for  your  time." 

LEI  BEDECKED  by  J.  E.  (Ted) 
Campeau,  CKLW,  Windsor,  Ont. 
manager,  and  evidently  liking  it  is 
Mrs.  Keith  Inch  of  Detroit.  The  lei 
was  sent  to  the  station  from 
Hawaii  for  presentation  to  a  list- 

ener in  CKLW's  primary  area  when 
the  station  was  recently  saluted  on 
the  MBS  Hawaii  Calls.  Mrs.  Inch 
was  chosen  that  lucky  listener. 

New  ABT  Office 

RUSS  RENNAKER,  of  WBBM, 
Chicago,  in  a  nationwide  election 
has  been  selected  to  head  the  Asso- 

ciated Broadcast  Technicians  Unit 
of  IBEW  (AFL).  The  organiza- 

tion is  comprised  of  engineers  and 
technicians  of  300  stations  through- 

out the  U.  S.  and  Canada. 
Mr.  Rennaker  is  a  member  of 

the  executive  board  of  the  ABTU 
Local  1220  in  Chicago.  National 
headquarters  of  the  organization 
will  be  established  in  Washington, 
and  Mr.  Rennaker  has  resigned  his 
position  with  WBBM  to  go  to 
Washington. 

Sherlock  for  Groves 

GROVE  LABS.,  St.  Louis  (Bromo- 
Quinine),  the  first  Sunday  in  Oc- 

tober resumes  Adventures  of  Sher- 
lock Holmes  on  a  split  NBC-Red  and 

Blue  network.  Contract  is  for  26 
weeks.  Program  will  again  feature 
Basil  Rathbone  as  Sherlock  Holmes, 
and  Nigel  Bruce  as  Dr.  Watson. 
Tom  McKnight  will  produce  and 
Edith  Meiser  will  write  the  shows. 
Origination  point  will  be  Holly- 

wood. Stations  and  broadcast  time 
will  be  announced  in  the  near 
future.  Agency  is  Russel  M.  Seeds 
Co.,  Chicago. 

B-1  Spots  on  Five 
B-l  BEVERAGE  Co.,  St.  Louis 
(soft  drinks) ,  during  the  months  of 
May  and  June  is  running  a  series 
of  30  and  50-word  announcements 
on  five  stations  as  follows:  KSD, 
St.  Louis,  22  announcements  month- 

ly; WIL,  St.  Louis,  27  announce- 
ments monthly;  KELO,  Sioux  Falls, 

S.  D.,  26  announcements  monthly; 
KMBC  and  KCMO,  Kansas  City, 
Mo.,  28  announcements  weekly. 
Agency  is  Ruthrauff  &  Ryan,  Chi- cago. 

STjBJEOT  of  a  double-page  picture 
spread  in  the  current  (.Tune)  issue  of 
Click  Magazine,  is  WOR's  comedy show,  Can  You  Top  This?,  sponsored 
l)y  tlie  soft  drink,  "Par".  The  article 
is  entitled  "The  Three  Wise  Men  of 
P>n>a(l\vay",  referring  to  tlie  program's 
three  gagsters,  "Senator"  Ford,  Joe 
Laurie  Jr.  and  Hari'y  Hershfield. 

'Claudia'  for  Kate 

GENERAL  FOODS  Corp.,  New 
York  (Grape  Nuts),  starting  June 
6  will  include  the  dramatic  sketch 
Claudia  on  the  CBS  Kate  Smith 
Hour,  Fridays,  8:8:55  p.m.  On 
July  4,  the  latter  program  will  be 
replaced  for  the  summer  by  Claudia 
which  will  be  heard  at  8-8:30  p.m. 
Agency  is  Young  &  Rubicam,  New 
York. 

shows  Ashevi lie 

as  a  Preferred- 

City,  for  June  .  . 

,  with  an  increase 
of  lb%  over  the 

sales-income  status 

for  June,  1940. 

Ranking  13th  in  the 
nation  in  percent 
of  increase..  .  this 

is  the  spot  for 

BUSINESS! 

Pinellas  County  has  more  people  per 
square  mile  than  any  other  county  of 
Florida.  Following  figures  show  num- 

ber of  people  per  square  mile: 
U.  S.  A.   41.3 
Florida    26.8 
Pinellas  Co.  (St.  Petersburg)  212.1 
Duval    Co.     (Jacksonville)  198.9 
Hillsborough  Co.  (Tampa)  148.2 
Dade   Co.    (Miami)   70.8 
Pinellas    County    is    only    part    of  the 
Tampa  Bay  Area  the  "Class  A"  market covered  completely  and  economically  by WTSP. 

Added  to  this  bargain — your  advertising 
is  absolutely  free  every  day  the  sun  fails 
to  shine  on.  .  .  . 

WTSP 

St.   Petersburg  TIMES  Affiliate 
A  REGIONAL  STATION 
R.  S.  Stratton,  Manager 

St.  Petersburg,  Fla. 
Represented  by 

Radio  Advertising  Corp. 
New  York  •  Cleveland   •  Chicago 
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Death  by  the  Clock 
THE  DEBACLE  of  St.  Louis  is  over— a 
smudged  page  in  radio  history.  But  the  radio 
war  has  only  just  begun. 

Hearings  open  May  31  before  the  Senate 
Interstate  Commerce  Committee  on  the  White 
Resolution  to  thwart  the  Sudden  Death  on- 

slaught of  the  FCC's  majority  on  its  contro- 
verted monopoly  regulations.  Meanwhile,  the 

clock  is  running  out  on  the  90-day  stay  of  exe- 
cution given  network  radio  under  the  May  3 

rules. 

The  White  Resolution  hearings  are  im- 
portant. FCC  Chairman  James  Lawrence  Fly, 

a  skillful  and  disarming  advocate,  probably 
will  be  the  first  witness.  He  will  paint  a  pretty 
picture.  And  high-sounding  phrases  about 
"monopoly"  and  "rolling  in  riches"  on  a  Gov- 

ernment franchise  will  win  over  a  number  of 

his  21  Senatorial  auditors — until  they  hear  the 
other  side. 

It  is  more  than  an  industry  flight;  the  pub- 
lic's entertainment,  relaxation,  leisure  and  en- 

lightenment are  at  stake.  The  public,  we  pre- 
dict, will  not  remain  inarticulate.  It  is  incon- 

ceivable that  the  whole  fabric  of  American 
radio  should  be  remade  and  demoralized  by  a 
Government  agency — a  creature  of  Congress — 
unless  that  Congress  mandates  it.  In  democracy 
the  people  speak  through  their  representatives 
in  Congress — not  through  one  man  or  five  men 
who  evidently  are  enraged  and  blinded  because 
some  have  the  audacity  to  oppose  them. 

But  broadcasters  should  not  delude  them- 
selves into  believing  the  whole  battle  can  be 

won  during  the  White  hearings.  Already  there 
are  signs  of  an  Anti-Trust  Division  crack-down 
participated  in  by  Chairman  Fly.  Assistant 
Attorney  General  Thurman  Arnold  is  a  past- 
master  at  litigation  by  press  release.  Don't  be 
surprised  if  there  is  an  "announcement"  of  an 
impending  all-encompassing  anti-trust  suit 
against  the  Sarnoffs  and  the  Paleys,  with  Ne- 

ville Miller  joined  in,  alleging  all  sorts  of  dire 
conspiracies! 

Moreover,  don't  be  amazed  if  the  FCC  ma- 
jority concocts  a  legal  device  by  which  it  all 

but  white-washes  the  newspaper-divorcement 
issue  by  attempting  to  restrict  it  only  to  FM- 
new.spaper  grants  and  permitting  the  standard 
broadcast  licensees  to  ride! 

Obviously  the  FCC  strategy  is  to  diversify 
its  fire.  The  FCC  majority  would  like  to  see  the 

White  proceedings  get  off  on  a  "freedom-of  the- 
air"  issue,  or  some  other  exalted  tangent. 
Meantime  the  90-day-from-May  3  clock  would 
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be  ticking  away.  By  appeasing  the  newspaper- 
owned  stations,  the  FCC  minds  figure  a  potent 
adversary  would  be  removed  in  the  monopoly 
fight.  That  divorcement  issue  can  be  taken  in 
its  stride  later. 

This  is  no  mere  speculation.  There  is  factual 
basis  for  all  of  it.  Every  broadcaster  must 

realize  that  he  can't  "let  George  do  it".  There 
must  be  a  plan,  and  it  must  be  pressed.  Today 
the  play  is  in  Congress.  Tomorrow  it  may  be  a 
move  toward  regulation  by  Consent  Decree. 

There  will  be  no  tomorrow  for  Radio  by  the 
American  Plan  if  the  Fly-directed  majority 
continues  its  stampede. 

And  the  clock  ticks  on ! 

Legal  Shifts 
INVECTIVE  hurled  at  the  FCC  monopoly 
regulations  has  come  from  practically  all  in- 

dustry sources.  But  not  one  word  of  criticism 
has  been  directed  against  the  job  of  physical 
drafting  of  the  report  upon  which  those  regula- 

tions were  based.  On  the  contrary,  all  con- 
cerned, mostly  in  private,  have  admitted  it  was 

a  superb  job  of  draftsmanship,  and  one, 
despite  contentions  of  fallacy  of  fact,  that 
would  be  difficult  to  combat  legally. 

Responsible  for  that  job  was  Joseph  L.  Rauh 
Jr.,  senior  assistant  general  counsel  of  the  FCC 
for  the  last  year,  who  has  just  resigned  to  join 
the  Lease-Lend  Administration  on  the  defense 
program.  A  youth  of  30,  Joe  Rauh  was  as- 

signed a  task  and  performed  it  with  praise- 
worthy ability.  Though  we  believe  the  FCC 

majority  arrogated  to  itself  powers  it  does 
not  have  and  that  its  overall  move,  if  invoked, 
will  do  the  public  a  distinct  disservice,  we  con- 

cede Joe  Rauh's  genius  as  a  lawyer. 
Two  new  top  legal  appointments  have  been 

made  at  the  FCC  under  the  general  counselship 
of  Telford  Taylor,  a  bright  and  effective  at- 

torney in  his  own  right.  The  FCC  majority  saw 
fit  to  promote  a  staff  attorney  in  naming 
Lucien  Hilmer  assistant  general  counsel  for 
broadcasting  after  more  than  a  year  of 
stewardship  during  which  he  has  acquitted  him- self ably. 

Selection  of  Thomas  E.  Harris,  of  the  Solici- 
tor General's  Office,  as  Mr.  Rauh's  successor 

also  falls  in  the  merit  category.  Though  under 
30,  Mr.  Harris  has  had  considerable  appellate 
experience.  His  selection,  while  obviously  based 
upon  accomplishment,  unquestionably  was 
prompted  in  some  measure  by  FCC  visions  of 
litigation  to  come. 

The  RADIO 

BOOK  SHELF 

A  NEW  AND  REVISED  EDITION  of  the 
highly  successful  Handbook  of  Broadcasting 
by  Waldo  Abbot,  director  of  broadcasting  serv- 

ice and  Associate  Professor  of  Speech,  U  of 
Michigan,  has  just  come  off  the  press  [Mc- 

Graw-Hill Book  Co.,  New  York,  $3.50  secondi 
edition].  The  handbook,  which  has  been  usedj 
in  over  57  universities  since  it  was  first  pub- 

lished in  1987,  is  a  complete  guide  of  broad- 
casting not  only  for  students  and  teachers  ofj 

speech  and  broadcasting,  but  also  for  those  in| 
the  radio  profession,  as  well  as  for  listeners 

The  book  presents  instructive  material  on  alii 
phases,  except  the  engineering,  of  the  planning, 
writing,  production  and  performance  of  radio; 
programs,  and  on  commercial,  educational,  vo- 

cational and  other  aspects  of  radio  broadcast' 
ing.  The  book  is  fundamentally  a  textbook  com- 

piled from  material  and  experiences  in  11  year^ 
of  teaching  radio  and  from  problems  people 
have  met  up  with  in  the  field.  Withal  Prof. 
Abbot  intends  the  book  merely  for  foundation 
study  and  fully  realizes  that  in  the  final  analy- 

sis, actual  station  experience  is  most  essential 

FRED  BATE,  NBC  London  correspondent,  u 
the  latest  of  the  radio  newsmen  to  write  a  book 
He  has  agreed  to  write  of  his  experiences  ir 
war-torn  England  for  Farrar  &  Rinehart,  un- 

der the  title  Fred  Bate  Speaking,  the  familial; 
phrase  he  uses  when  coming  on  the  air.  Bate 
returned  to  England  several  weeks  ago  aftei 
coming  to  this  country  to  recuperate  from  a, 
bombing,  and  is  back  on  the  air. 

A  VOLUME  containing  several  articles  on  the 
general  subject,  "Radio's  Role  in  Society,  and 
What  It  Could  Contribute  to  People's  Per 
sonality  and  Cultural  Level",  has  been  pub 
lished  by  Office  of  Radio  Research,  New  York 
in  collaboration  with  the  Institute  for  Social 
Research.  The  book  is  an  outgrowth  of  aboui 
50  factual  studies  which  the  ORR  had  made, 
It  can  be  obtained  by  sending  $1  to  Mr.  Wm, 
Sallock,  344  E.  17th  St.,  New  York  City. 

CURRENTLY  being  issued  by  the  Ofiice  ol 
Price  Administration  and  Civilian  Supply's 
Consumer  Division  is  a  bi-monthly  booklet  de 
signed  to  furnish  information  about  suppliei 
and  prices  of  food,  clothing,  shelter,  home 
furnishings,  and  other  articles  of  consumei 
expenditure  in  order  to  assist  consumers  ir 
making  the  best  use  of  commodities,  to  enable 
them  to  understand  the  adjustments  which  art 
now  taking  place  as  a  result  of  the  defense 
effort,  and  point  out  types  of  cooperation  whicJ 
will  be  necessary  in  order  that  the  flow  o: 
goods  to  defense  industries  and  to  home  maj 
go  on  smoothly. 

"For  Good  or  Evil" 
THE  following  is  from  the  New  York  Times 

BERLIN,  Mtay  17 — For  the  first  time  the 
press  announced  today  that  a  "traitor"  had been  executed  for  regularly  having  listened  to 
foreign  news  broadcasts  and  distributed  de- 

famatory hand  biUs  containing  news  reports  he had  heard  on  them. 
The  man  executed  was  Johann  Wild,  49, 

who  had  been  convicted  by  a  special  court  in Tueniberg-Fuerth. 
This  is  the  seventh  announced  Nazi  sentence 

of  radio  listeners  since  Rudolf  Hess  flew  from 
Germany  to  Scotland  on  May  10. 

In  Nazi  Europe  they  "regulate"  listeners too. 
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RICHARD  MARVIN 

IF  RICHARD  MARVIN,  radio 
director  of  William  Esty  &  Co., 
were  to  make  a  guest  appear- 

ance on  Mutual's  Where  Are 
You  From?,  he  could  give  that  pro- 

gram's diction-detective  one  of  his 
toughest  assignments  to  try  to 

figure  out  Dick's  home  territory. 
For  Marvin  Senior  was  a  news- 

paperman with  a  traveling  disposi- 
tion and  an  account  of  Dick's  boy- hood would  read  more  like  a 

travelogue  than  a  biography.  From 
the  time  of  his  birth,  March  18, 
1904,  in  Everett,  Wash.,  Dick  was 
moved  from  place  to  place  with 
such  frequency  that  he  seldom  com- 

pleted a  full  year  in  the  same  school. 
While  such  a  nomadic  existence 

is  not  what  the  child  guidance  ex- 
pert would  recommend,  in  Dick's 

case  it  undoubtedly  aided  in  de- 
veloping talents  that  have  won  him 

recognition  as  one  of  the  most 
astute  showmen  in  radio.  To  keep 
from  being  an  outsider  with  other 
children  who  had  grown  up  to- 

gether, he  early  developed  a  knack 
of  making  friends  quickly  and 
easily,  which  is  probably  as  good 
a  definition  of  showmanship  as 
there  is. 

Dick's  first  acquaintance  with 
dramatics  came  normally  enough 
during  his  high-school  days  in 
Denver,  when  he  took  part  in  nu- 

merous amateur  dramatic  pro- 
grams, finally  achieving  the  title 

role  in  Gilbert  and  Sullivan's 
"Mikado."  He  also  contributed  an 
uncertain  bass  to  the  Glee  Club, 
whose  director  was  Wilberforce  J. 
Whiteman,  father  of  the  illustrious 
Paul. 
Summers,  Dick  worked  in  a 

music  store,  learning  about  public 
taste  in  music  and  musical  instru- 

ments as  well  as  about  the  instru- 
ments and  tunes  themselves.  Con- 

tinuing his  dramatic-musical  in- 
terests at  Columbia,  where  he 

transferred  after  a  year  at  Denver 
U,  Dick  was  co-composer  of  the 
Varsity  Show  and  also  sold  a  couple 
of  songs  to  Jack  Mills. 

Radio  was  a  made-to-order 
magnet  for  young  Marvin  and  when 
he  got  his  first  job  in  advertising, 
in  1926,  as  contact  man  and  copy- 

writer for  Frank  Presbrey,  he 
spent  most  of  his  energy  trying  un- 

successfully to  get  the  agency  to 
start  a  radio  department. 

On  the  side  he  ran  a  radio  column 

in  Judge  magazine,  signing  it  "Mer- 
lin the  Second."  Finding  his  efforts 

unappreciated,  Dick  left  the  Pres- 
brey agency  and,  by  making  an  im- 

passioned plea  on  radio  to  J.  Walter 
Thompson  Co.,  went  to  work  there 
as  a  copywriter.  But  before  long  a 
"Merlin"  column  attacking  a  Chase 
&  Sanborn  program  reminded  his 
new  employers  that  his  main  in- 

terest was  radio. 

So  they  sent  him  to  their  Mon- 
treal office  with  the  job  of  creating 

and  selling  program  ideas  and  then 
casting,  directing  and  producing 
the  programs.  He  put  on  four 
coast-to-coast  shows  and  made  hun- 

dreds of  transcriptions  for  the 

agency's  Canadian  accounts,  in- 
cluding Swift's  meats  and  Rown- 

tree's  Chocolate. 
In  1932  he  was  ordered  back  to 

the  New  York  radio  department, 
where  he  worked  on  the  Chase  & 

Sanborn,  Pond's,  Fleischmann, 
White  Owl,  Shell  and  Jergens  pro- 

grams. Sent  to  Chicago  to  build  a 
broadcast  series  around  Olsen  & 
Johnson  for  Swift  &  Co.,  Marvin 
scored  such  a  success  that  he  re- 

mained in  Chicago  as  radio  direc- 
tor of  the  agency  until  the  fall  of 

1938  when  he  returned  to  New  York 
to  take  over  his  present  post  with 
William  Esty  &  Co. 

Dick's  wide  understanding  of  hu- 
man nature  stands  him  in  good 

stead  with  his  current  crop  of 
shows,  which  vary  from  the  smart- 

ly sophisticated  Luncheon  at  the 
Waldorf  to  the  strictly  corny  Uncle 
Ezra.  Both  of  these  programs,  in- 

cidentally, plug  the  same  product. 
Camel  cigarettes,  and  both  do  very 
satisfactory  selling  jobs.  Other  pro- 

NOTES 

WILLIAM  A.  SLOCUM  Jr.,  CBS  di- rector of  special  events  and  sports, 
headciuartering  in  New  York,  on  May 
]9  married  Ann  Gillis,  CBS  Washing- 

ton director  of  special  events.  The 
ceremony  was  performed  in  Montelair, N.  J. 

ALFRED  J.  McCOSKER,  president 
of  WOR,  New  York,  and  chairman  of 
MBS,  was  re-elected  chairman  of  the 
board  of  the  Advertising  Club  of  New 
York  at  the  annual  meeting  recently. 
GERARD  C.  McDERMOTT,  director 
of  the  radio  division  of  the  National 
Research  Bureau,  has  been  elected 
vice-president  in  charge  of  all  radio 
activities  including  transcriptions.  Mr. 
McDermott  was  formerly  commercial 
manager  of  WMAQ  and  WENR,  Chi- cago. 

WALLACE  WALKER  of  the  statis- 
tical department  of  MBS,  last  week 

won  the  Connecticut  Outdoor  Fencing 
championship. 

E.  P.  H.  JAMES,  sales  promotion 
manager  of  NBC-Blue,  is  back  at  his 
desk  after  a  week's  illness  from  a  se- vere cold. 

MAJOR  GEN.  JAMES  G.  HAR- 
BORD.  chairman  of  the  board  of 
RCA,  from  May  24-26  was  guest  of 
honor  at  the  graduation  exercises  of 
Kansas  State  Agricultural  College,  his 
alma  mater. 
DAVE  BENNETT,  who  operated  his 
own  advertising  agency  in  Chicago,  on 
June  1  joins  WJJD,  Chicago,  as  local 
sales  manager. 
LEO  B.  TYSON,  formerly  KMPC, 
Beverly  Hills,  general  manager,  has 
joined  NBC  Hollywood  talent  sales  de- partment under  Ales  S.  Robb. 

HALSEY  BARRETT,  former  sales- 
man of  WNEW,  New  York,  and  pre- 

viously sales  promotion  manager  of 
WOR,  New  York,  has  been  named 
assistant  sales  manager  of  WHBI, 
Newark. 

grams  on  the  current  Marvin  pro- 
duction list  are  Xavier  Cugat's Latin  American  music,  the  hillbilly 

classic  Grand  Ole  Opry,  comedy 
dramas  Blondie  and  Meet  Mr.  Meek, 
and  the  audience  participation  show 
Double  or  Nothing. 

Marvin,  by  the  way,  introduced 
the  audience  participation  program 

to  the  networks.  He'd  been  loafing 
through  the  South,  recuperating 
from  the  strain  of  staging  the  all- 
star  Nash  Christmas  party,  a  two- 
hour  holiday  show  with  talent 
galore,  and  presenting  for  the  first 
time  what  has  since  become  a  radio 

tradition  —  Dickens'  "Christmas 
Carol"  with  Lionel  Barrymore  as Scrooge. 

He  arrived  in  Houston  to  find 
the  program  director  and  station 
manager  of  a  local  station  out  on 
a  street  corner  with  a  microphone 
interviewing  passers-by.  Vacation 
forgotten,  Dick  rushed  back  to  Chi- 

cago with  records  of  the  show  in 
his  suitcase,  sold  the  idea  to  John 
Reber,  and  that  summer  (1935) 
Jerry  Belcher  and  Parks  Johnson 
left  Houston  to  act  as  summer  re- 

placement on  the  Bakers'  Broadcast for  Fleischmann  Yeast  —  and  to 
start  a  national  craze  that's  still 
going  strong. 
An  avid  experimenter,  Dick  is 

J.  LEONARD  REINSCH,  general 
manager,  and  Bob  Pollock,  assistant 
production  manager,  of  WSB,  Atlanta, 
have  been  invited  to  join  Digamma 
Kappa,  honorary  professional  radio fraternity  of  the  U.  of  Georgia. 

G.  A.  (Dick)  RICHARDS,  president 
of  WJR,  WGAR  and  KMPC  is  on  a 
three-week  trip  from  his  home  in  Bev- 

erly Hills  to  Detroit  and  Cleveland. 

WEST  W.  WILLCOX,  formerly  pro- 
gram continuity  director  of  WHOM, 

Jei-sey  City,  has  been  appointed  to  the 
new  post  of  assistant  manager.  Suc- ceeding him  is  Thurston  S.  Holmes, 
former  assistant  program  manager. 

EMMONS  C.  CARLSON,  sales  pro- motion manager  of  NBC,  Chicago,  has 
been  elected  to  the  board  of  directors 
of  the  Chicago  Federated  Advertising 
Club. 
JULIO  BARATA,  chief  of  radio 
broadcasting  in  Brazil,  was  feted  May 
16  by  David  Sarnoff,  executives  of 
NBC  and  members  of  the  Nelson 
Rockefeller  Committee  on  National  De- 

fense, at  New  York's  St.  Regis  Hotel. 
CARL  W.  WINTHER  joined  the 
sales  staff  of  KDON,  Monterey,  Cal. 

KENT  COOPER,  general  manager  of 
Associated  Press,  New  York,  has  com- 

posed a  song  "Dixie  Girl",  which  had 
its  premier  May  15  on  the  NBC-Red Cities  Service  Concert. 
RICHARD  T.  ALLEN,  salesman  of 
WIS,  Columbia,  S.  C,  for  the  last 
six  years,  has  resigned  to  become 
retail  sales  manager  of  WTOC,  Sa- vannah, Ga. 

NEVILLE  MILLER,  president  of  the 
NAB,  on  Wednesday,  May  28,  will 
address  the  Advertising  Club  of  Balti- 

more on  "Radio  &  National  Defense". 

Gets  Navy  Post 

LIEUT.  PEYTON  ANDERSON, 
president  of  the  Macon  (Ga.)  News 
and  Telegraph,  has  been  appointed 
public  relations  officer  of  the  Sixth 
Naval  District  stationed  at  Charles- 

ton, S.  C.  In  his  new  capacity  Lieut. 
Anderson  will  contact  radio  sta- 

tions in  the  South  on  Navy  news. 

justly  proud  of  his  ability  to  see  a 
trend  in  the  making  and  to  exploit 
it  for  the  benefit  of  a  client,  such  as 
hiring  Xavier  Cugat  and  neatly 
tying  in  Camels  with  the  current 
craze  for  Latin  American  music 
which,  as  Dick  quickly  foresaw,  was 
bound  to  be  an  early  result  of  the 
"hemisphere  solidarity"  campaign. 
But  Marvin  is  different  from  many 
novelty-chasers  in  that  he  has  a 
Scotch  dislike  for  wasting  money, 

even  someone  else's  money. 
With  Dick  radio  is  a  full-time 

occupation  and  when  he  isn't  work- 
ing at  it  he's  listening  to  it.  His 

home  in  New  Rochelle,  which  was 
built  by  the  late  Claire  Briggs, 
noted  cartoonist,  boasts  14  radios 
and  Dick  swears  that  when  he  en- 

ters a  room  at  night  he  turns  on 
first  the  radio  and  then  the  light. 
Married  to  his  high-school  sweet- 

heart, Margie  Marr,  Dick  is  the 
father  of  two  sons,  Dick,  Jr.,  10, 
and  Fred,  9.  His  chief  hobby  is  his 
collection  of  gags,  comprising  more 
than  500  volumes  of  jokes,  which 
he  thinks  is  one  of  the  largest  in 
the  world. 

Large  in  person,  standing  six- 
feet-two  in  his  stocking  feet  and 
tipping  the  scale  at  a  comfortable 
200  pounds  plus,  Dick  is  given  to 
gestures  in  proportion. 
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r.ILI.  KIK-MKR.  WCOV.  Montgomery, 
Ala..  aniKUiiicci'.  will  marry  Kebcwa 
Kosc  Kern  ol'  Alal>ama,  ;uul  lias  re- signcil  his  jiosiliou  lo  go  into  l)\isiness 
with  his  fathcr-in-law-to-lic.  Hcphicinf;- 
him  is  I'xili  Carrctt  of  IIollywoo<l.  C'al.. will  return  to  AVCOV  for  the  third 
time. 

i:i)l>IE  KIX(;.  announcer  of  KGO- 
Kl'O.  San  Fr.ineiseo.  reeently  mar- 

ried Sally  O'Connell.  assistant  buyer of  Ilale  Bros.  stor<'s. 
CHARLES  XOKWOOD.  radio  thes- 
l)ian.  has  ioiiu'd  the  announcing  staff 
<if  W(!XY.  Xewl.urgh.  X.  Y.  He  re- 
l)laces  (ieiu'  Kidiessa,  who  has  been  ap- 
pointed  to  the  announcing  stafl!  of 
WITH.  Baltimore. 

(•i:i\'E  E.  DAVIS,  formerly  of  KYW, 
I'hiladelphia.  I'a.,  has  joined  the  :\n- 
nouncing  staff  of  KYW.  I'hiladelphia. 
I )( )X  T(  )LLIVER,  formerly  of 
WT.MV.  E.  St.  Louis,  111.,  has  l)een 
kidded  to  the  announcing  staff  of 
WOWO-WGL,  Fort  Wayne.  Ind. 
DON  GRAHAM,  formerly  chief  an- 

nouncer of  ̂ VI^»H,  Boston,  has  joined 
WFCI.  I'awtucket,  R.  I.,  in  a  similar 
caiiacity.  .lack  (iibbons.  recent  I'rovi- 
dcnce  ('oUege  graduate.  Dave  Brooks, 
fcjrmerly  of  AVEAX'.  I'rovidence.  and 
l)a\-e  Adams,  formerly  in  the  XBC television  <leiit..  liave  been  add(Ml  to  the 
W("FI  .■innouucing  staff.  Arthur  I'a- 
(juetle.  onetime  dire<-|or  of  music  at 
WPRO.  I'rovidence.  has  been  appoint- ed musical  director. 

MAFRICE  WEP.STER,  CBS  Holly- 
wood .•uincjuncer.  is  the  father  of  a 

boy  b.irn  May  14. 

BERXARD  C.  SCITOEXFELD.  chief 
of  the  radio  section.  OPM.  has  sold 
to  BlU'  a  4.")-minute  transcribed  show 
entitled  Ilighicayn  for  Americans.  The 
program  describes  the  resolution  of 
the  American  people  to  defend  them- 
s(dves  against  anti-democratic  forces. 
FRAXK  BLAIR,  production  director 
of  WOL.  Washington,  who  is  a  li- 

censed pilot  with  more  than  125  hours 
to  his  credit,  has  purchased  his  first 
plane,  a  1.300-pound  Aerouca  Super Chief. 

HAL  O'DONNELL,  formerly  of 
KVC'V,  Redding.  Cal..  has  joined  the 
announcing  staff  of  KDON,  Monte- 

rey, Cal, 
JACK  ELIASEN  has  been  placed  in 
charge  of  the  Monterey  Pier  studios 
of  KDON.  Monterey,  Cal. 

ERWIX^  LEWIS,  associate  news 
editor  of  WLS,  Chicago,  on  May  9 
married  Ruth  Wilkin  of  Wilmette,  111. 
WAI.TER  D.  CORNING,  assistant 
program  director  of  WNOX.  Knox- 
ville.  has  been  appointed  station  su- 

pervisor of  patriotic  pi'ograms. 
WOODROW  MAGNUSON  has  been 
named  jirodnction  manager  of  WHBF, 
Rock  Island,  111.;  Paul  Clark,  for- 

merly at  Davenport,  la.,  has  joined 
the  announcing  staff ;  Millicent  Polley 
has  been  appointed  women's  director of  WHBF;  and  Van  Patrick,  former 
Te.xas  Christian  LT.  football  star,  is 
now  sports  director  broadcasting  all 
Moline  Three-Eye  League  games. 

R.  MELVIN  QUINN,  formerly  of 
WEEU,  Reading,  Pa,,  has  been  ap- 

pointed staff  announcer  on  WBAL, 
Baltimore. 

DOLG  HADLBY,  staif  announcer  of 
W.TPF.  Herrin.  111.,  has  been  ap- 

pointed local  sports  announcer  for  the 
Hyde  Park  Breweries,  St,  Louis. 

SAXJORD  SPILLMAN,  announcer of  KSFO.  San  Francisco,  will  enter 
the  Naval  air  corps. 
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I  AD  IE 

KAY  HALLE 

NO  ONE  at  WGAR,  Cleveland,  is 
quite  sure  where  Kay  Halle,  rov- 

ing reporter,  can  be  found.  But 
there  is  never  any  concern,  for  in 
18  months  of  broadcasting  she  has 
never  missed  a  program.  Her  tran- 

scribed programs  arrive  by  air  ex- 
press in  time  for  her  Saturday  eve- 

ning shovv^,  and  chances  are  they'll 
arrive  from  any  corner  of  the  coun- 

try. Kay  came  to  the  airlanes  by 
way  of  newspapers  where  her 
newsy  articles  in  the  local  papers 
caught  the  eye  of  John  Patt,  man- 

ager of  WGAR.  Since  then  she  has 
attracted  a  large  audience.  Last 
fall  she  flew  to  South  America,  air- 
expressing  her  transcribed  broad- casts from  Mexico  City,  Buenos 
Aires,  Lima  and  Santiago. 

JACK  CARLSON  has  been  added  to 
the  announcing  staff  of  KIT,  Yakima, 
Wash. 
POLLY  SHEDLOVE  MARTIN, 
WHN,  New  York,  commentator,  re- 

cently became  the  mother  of  an  8i/4 
pound  boy. 
La  VERNE  SHEDLOVE,  formerly 
business  and  circulation  manager  of 
Radio  Showmanship  magazine  and 
copywriter  for  D.  S.  Mason  Adv. 
Agency,  Minneapolis,  has  joined  the radio  section  of  OEM. 

AIDAN  FITZPATRICK,  formerly 
announcer  of  KDKA,  Pittsburgh,  has 
joined  WJPR,  Greenville,  Miss. 

ARCH  FARMER,  night  editor  of  the 
WBBM-CBS,  Chicago,  news  room,  is 
the  father  of  a  boy,  born  May  16. 

DON  WALKER,  formerly  of  WILL, 
Urbana,  111.,  has  joined  the  announc- 

ing staff  of  WCBS,  Springfield,  111. 
WATSON  HUMPHREY,  producer 
executive  of  the  NBC-Red  Uncle  Wal- 

ter's Dog  House  program,  has  been appointed  producer  of  the  new  Brown 
&  William.son  College  Humor  NBC- Red  show. 

NOEL  B.  GERSON,  director  of  the talent  division  of  WGN,  Chicago,  on June  2  enters  the  Army  as  aide  to  the assistant  chief  of  staff  in  charge  of intelligence  at  the  Sixth  Corps  Area headquarters,  Chicago. 

TOM  FLANAGAN,  manager  of  the 
magazine  division  of  CBS'  publicity department,  has  taken  over  the  work 
of  John  Denson,  supervising  the  staff 
and  handling  all  copy  produced  for 
daily  newspaper  and  trade  releases. 
Mr.  Denson  has  resigned  to  join  the 
Washington  staff  of  Time  magazine. 

ROGER  FORSTER,  formerly  an  an- nouncer with  NBC  in  Washington, 
and  previously  with  WAIR,  Winston- Salem,  and  WPTF,  Raleigh,  has  joined 
WNEW,  New  York. 
LEONARD  SHREVE,  formerly  of 
KDOX^,  Monterey,  Cal.,  has  joined 
the  production  staff  of  KWJJ,  Port- 

land, Ore. 
TOM  LIVEZEY,  formerly  of  WPEN, 
Philadelphia,  and  WIBG,  Glenside, 
Pa.,  has  joined  the  announcing  staff 
of  WEEU,  Reading,  Pa. 
STANFORD  LEWIS,  formerly  of 
WEIL,  and  KYW,  Philadelphia,  has 
joined  the  staff  of  WFPG,  Atlantic 
City,  as  production  chief, 
ED  NICKEL,  MBS  publicity  assist- 

ant, married  Miss  Ruth  Simbel  of 
New  York  May  16. 

JOHN  HURLB.Y,  formerly  a  pub- 
licity assistant  of  New  York  Telephone 

Co.,  has  joined  the  CBS  publicity  staff. 

MARK  CONRAD,  NBC  Chicago  staff 
violinist,  has  been  inducted  into  the 
Army. 

BRUCE  DENXHS  has  been  appointed 
special  events  director  of  WGN,  Chi- 

cago, in  addition  to  his  duties  as  pub- 
licity director. 

KEN  BARTON,  formerly  of  KHJ, 
Los  Angeles,  has  joined  the  announc- ing staff  of  WJJD,  Chicago. 

RALPH  EDDY,  formerly  of  WHIP, 
Hammond,  Ind.,  has  joined  the  an- nouncing staff  of  WGN,  Chicago. 

LARRY  BLENHEIM,  former  news- 
caster of  WOV,  New  York,  and  pre- 

viously an  announcer  of  WFAS,  White 
Plains,  has  joined  WHX^,  New  York. 
HENRY  GLADSTONE,  announcer  of 
WHX^,  New  York,  is  the  father  of  an 
eight-pound  baby  boy,  Stephen  Clay. 
BILL  BRUCE,  of  the  NBC  Chicago 
guide  staff,  on  May  19  underwent  an 
appendectomy. 
FRED  KIRBY,  formerly  of  WBT, 
Charlotte,  and  WLW,  Cincinnati,  has 
joined  the  talent  staff  of  WJJD,  Chi- cago. 

ROD  MAYS,  of  CBS  Hollywood  pro- 
duction staff,  is  the  father  of  a  girl, born  May  15. 

LUD  GLUSKIN,  CBS  West  Coast 
musical  director,  has  been  signed  by 
Edward  Small  Productions,  Holly- 

wood, to  direct  and  score  music  of  the 
film,  "International  Lady". 
MYRON  MARKS,  announcer-producer 
of  WEED,  Rocky  Mount,  N.  C,  has 
organized  a  radio  drama  guild  to  pi-e- sent  adaptations  of  great  plays  and 
novels  together  with  original  radio 

plays. EDDIE  GALLAHER,  sportseaster 
of  WCCO,  Minneapolis,  has  announced 
his  engagement  to  Mary  Remole,  a Minneapolis  model. 

CLIFF  JOHNSON,  formerly  of 
KSOO,  Sioux  Falls,  S.  D.,  has  joined 
the  production  staff  of  WBBM,  Chi- cago. 

ERSKINB  JOHNSON.  Hollywood 
radio  commentator,  is  the  father  of 
a  boy  born  May  11. 
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AGENCY 

'^i:}l}ointtnefvh 
RED  CHIEF  INDUSTRIES.  Chicago  (pa- 

triotic button  emblems),  to  Henry  J.  Han- 
delsman  Jr.  Inc.,  Chicago.  Plans  are  being 
made  for  a  test  campaign  on  10  stations. 
LESLIE  DELMEGE,  with  Cleveland  and 
Detroit  advertising  agencies  for  several 
years  and  formerly  with  the  sales  promo- tion department  of  the  Borden  Co.,  New 
York,  has  joined  the  Charles  J.  Pettinger 
Co.,  Indianapolis,  as  account  executive. 
U.S.A.  PUBLISHERS,  Chicago,  to  Fir.st 
United  Broadcasters,  same  city.  Will  use 
radio  to  promote  new  monthly  magazine, 
Our  Country. 
WHITE  KITCHEN  CANNING  Co.,  New 
Orleans  (barbecue  sauce),  to  Bauerlein 
Inc.,  New  Orleans.  Using  radio  and  news- 
papers. 
S.  &  W.  FINE  FOODS  Inc.,  San  Francisco, 
to  Samuel  C.  Croot  Co.,  N.  Y. 
PEPSI-COLA  Co.  of  Canada,  Montreal 
(soft  drinks),  to  J.  Walter  Thompson  Co., 
Montreal. 

AMERICAN  ACADEMY  OF  ACCOUNT- 
ANCY, Chicago  (school),  to  First  United 

Broadcasters,  same  city.  On  May  12  started 
a  test  campaign  of  thrice-weekly  five-min- 

ute programs  on  KFEL,  Denver. 
UNIVERSAL  COCA  PRODUCTS  Corp., 
Chicago  (Soup's  On,  soup  mix),  to  H.  H. Teplitz  Adv.  Agency,  Chicago.  Radio  plans 
indefinite  at  present. 
LIME  COLA  Co.,  Los  Angeles  (beverage), 
to  Cesana  &  Assoc.,  Hollywood.  Currently 
using  a  13-week  thrice-weekly  quarter-hour transcribed  dramatic  serial  on  9  Pacific 
Coast  stations. 

PHOTO  MASTER  Co.,  Desplaines,  111. 
(Rolls  camera),  to  First  United  Broadcast- 

ers, Chicago.  During  week  of  May  19 
started  a  test  campaign  of  daily  announce- 

ments on  WIBC,  Indianapolis,  Ind.,  and 
WIEA,  Madison,  Wis. 

Pall  Mall  Spots 
AMERICAN  CIGARETTE  &  CIG- 

AR Co.,  New  York  (Pall  Mall  cig- 
arettes), a  subsidiary  of  American 

Tobacco  Co.,  is  concentrating  a 
heavy  schedule  of  one-minute  tran- 

scribed announcements  in  three 
major  markets.  A  total  of  550  an- 

nouncements are  heard  every  day 
on  the  following  stations,  varying 
in  frequency  for  each  station :  In 
New  York  on  WABC,  WOR,  WINS, 
WMCA,  WHN,  WNEW;  in  Chicago 
on  WGN,  WBBM,  WCFL,  WAAF, 
WJJD,  and  WIND  (Gary,  Ind.); 
in  Pittsburgh  on  KDKA,  KQV, 
WJAS,  and  WCAE.  Announce- 

ments are  sound  reproductions  of 
defense  equipment  in  action,  fol- 

lowed by  a  "modern  design"  com- mercial. Ruthrauff  &  Ryan,  New 
York,  is  agency. 

NILA  MACK,  producer  of  the  March 
of  (lames,  CBH  .iiiiiior  (luiz  program 
bmadcast  each  Sunda.v.  has  announced 
defen.se  savings  stamps  instead  of  cash 
will  be  used  as  prizes  on  the  program. 

MACHINE  GUNS  for  words  and 
bullets — In  modern  warfare  it's 
the  war  of  words  as  well  as  bul- 

lets, and  WSM,  Nashville,  now 
airs  two  regular  shows  each  week 
from  Army  encampments.  This 
picture  was  taken  at  Camp  Jack- 

son, Columbia,  S.  C.  Seated  be- 
hind the  machine  gun  mike  is  Leon 

Leake,  now  in  the  Army,  formerly 
of  NBC,  New  York.  Behind  the 
machine  gun  is  Jack  Stapp.  WSM 
program  director,  and  in  front,  di- 

recting the  fire,  is  Ottis  Devine, 
dean  of  WSM  announcers. 

Flamm  to  Testify 

Donald  Flamm,  former  owner  of 
WMCA,  New  York,  and  Emile  Z. 
Weinberg,  New  York  broker,  have 
been  ordered  to  testify  before  trial 
May  26  in  New  York  Supreme 
Court  in  connection  with  the  suit 
($117,500  against  Flamm  and  $21,- 
250  against  Weinberg)  brought  by 
A.  J.  Jacoby  last  March  [Broad- 

casting, March  31].  Plaintiff 
claims  he  was  hired  by  Flamm  to 
find  a  purchaser  for  WMCA  while 
working  as  co-broker  with  Wein- 

berg, that  he  found  a  potential 
buyer  a  year  later  and  received  no 
commission.  Also  claimed  is  that 
he  secured  Edward  J.  Noble,  the 
actual  purchaser,  who  paid  $850,- 
000  for  the  station,  and  that  he 
should  receive  half  of  the  $42,500 
commission  paid  Weinberg  for  that 
deal. 

Lime  Cola  Series 

LIME  COLA  Co.,  Los  Angeles 
(beverages),  new  to  radio,  has  re- 

cently made  complete  revision  in 
its  radio  plans.  Contemplated  pro- 

gram. Kids  of  the  Week,  which  was 
scheduled  for  release  on  11  NBC 
Pacific-Blue  network  stations  until 
format  similarity  to  NBC  Quiz 
Kids  sponsored  by  Miles  Labs 
(Alka  Seltzer),  caused  series  to  be- 

come a  controversial  issue,  has  been 
completely  shelved.  Instead  firm  is 
currently  using  thrice-weekly  the 
transcribed  quarter-hour  feature. 
Captain  Danger,  on  9  Pacific  Coast 
stations  (KGB  KPMC  KDB  KMJ 
KFBKKROWKALEKOLKGDM). 
Contract  is  for  13  weeks.  Placed  as 
a  test  campaign,  show  will  be  given 
national  coverage  if  successful. 
Cesana  &  Assoc.,  Hollywood,  has 
the  account. 

360  N.MICHIGAN  AVE.,CHICAGO 

Noxzeiiia  in  Canada 

NOXZEMA  CHEMICAL  Co.  of 
Canada,  Toronto  (skin  cream),  has 
started  one-minute  summer  an- 

nouncements five  times  a  week  on 
10  Canadian  stations:  CHS  J  CKCO 
CFAC  CJOR  CFCY  CKAC  CFCF 
CHRC  CKCK  CFRB.  Agency  is 

Ruthrauff"  &  Ryan,  New  York. 
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V)OLL4ft  \OTES 

Yours  via 

WMUR 
MANCHESTER 

The  One  Station  Covering 
NEIV  HAMPSHIRE'S 

million    and    a    half   summer  population 
Rcprcseuted  by 

International  Radio  Sales 

R.  C.  Foster  in  Boston 
NBC  BLUE  NETWORK 

THE  PAYOFF 

STATION 
LOCATED  IN  THE  VERY  HEART  OF 

TEXAS'  BOOMING  GULF  COAST 
INDUSTRIAL  AREA 

KFDM  BEAUMONT 

NBC  BLUE 
FULL  TIME 

560  KC 
1000  WATTS 

Reprctcnt«d  By 
HOWARD    H.    WILSON  COMPANY 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holme*  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
In    the    Youngstown  district. 

IN 

BALmORl 

MTIONAL  REPRESENTATIVES 
EDWARD  PETRV  &  CO. 

ON  THE  NBC  RED  NETWORK 

O'KEEFE'S  BEVERAGES,  Toronto 
(soft  drinks)  on  June  2  starts  a 
series  of  spot  and  flash  announcements 
six  days  weekly  for  the  summer  on 
six  Ontario  stations.  Account  was 
lilaeed  by  A.  McKim  Ltd.,  Toronto. 
CANADIAN  OIL  COMPANIES, 
Montreal  (White  Rose  gasoline)  have 
started  singing  spot  announcements 
on  25  Canadian  stations.  Account  was 
placed  by  McConnell  Eastman  &  Co., Montreal. 

GUTTA  PERCHA  &  RUBBER,  To- 
ronto (tires),  in  June  starts  a  series 

of  cooperative  dealer  spot  announce- 
ments on  CKGB,  Timmins,  Out. ; 

CJKL,  Kirkland  Lake.  Ont. ;  CKRN, 
Rouyn,  Que. ;  and  CFCH,  North  Bay. 
Ont.  Account  was  placed  by  A.  McKim 
Ltd.,  Toronto. 

WEST  COAST  SOAP  Co.,  Oakland, 
Cal.  (Powow)  i-ecently  renewed  for 
1.3  weeks  its  participating  programs 
in  the  Home  Forum  Tuesdays  and 
Thursdays  on  KGO,  San  Francisco. 
Agency  is  Brisacher,  Davis  &  Staff, 
San  Francisco. 

PAUL  F.  BEICH  CANDY  Co., 
Bloomington,  111.  (Whiz  candy  bar) 
on  May  19  started  a  13-week  schedule 
of  six-weekly  transcribed  announce- 

ments on  WBBM,  Chicago,  Agency  is 
Merry-Hanly  Co.,  Chicago. 

STEELE-WEDELES  Co..  Chicago 
(Savoy  Coffee)  on  May  19  renewed 
for  13  weeks  its  thrice-weekly  quarter- 
hour  Marriage  License  Bureau  Ro- 

mances on  WGN,  same  city.  Program 
features  remote  control  interviews 
direct  from  the  bureau  of  couples 
applying  for  licenses.  Agency  is  Erwin, 
Wasey  &.  Co.,  Chicago. 

I.  MAGNIN  &  Co.,  San  Francisco 
(women's  wear)  recently  started  a spot  campaign,  using  ten  stations  in 
the  San  Francisco  Bay  area.  Agency 
is  Erwin,  Wasey  &  Co.,  San  Fran- 

cisco. The  station  list:  KSFO.  KPO. 
KGO,  KJBS,  KYA,  KSAN,  KROW 
KLS,  KLX,  KRE. 

REGAL  AMBER  BREWING  Co.. 
San  Francisco  (Regal  Pale  Beer) 
currently  sponsoring  Regal  Amhlings 
with  Herh  Caen,  on  KPO,  in  mid- 
May  started  an  additional  six-month 
announcement  campaign  on  eight Northern  and  Central  California  sta- 

tions. Agency  is  M.  E.  Harlan  Adv., San  Francisco.  The  station  list: KFBK,  KM.J,  KWG.  KERN,  KSFO KIEM,  KVCV,  KQW. 

W.  P.  FULLER  &  Co.,  San  Francisco (paints)  IS  conducting  a  chain  break 
campaign  May  12-28  on  six  Western stations  on  behalf  of  special  airplane prints,  a  new  product.  Agency  is McCann-Erickson  Adv..  San  Fran- cisco. The  station  list:  KHJ,  KFRC 
KOL,  KALE,  KHQ,  KSL. 

KAUFMAN  FURS,  Los  Angeles  (re- lail),  new  to  radio,  on  May  19  started 
using  for  13  weeks  heavy  participa- tion in  local  radio.  Campaign  includes the  five  weekly  quarter-hour  programs, 
J-Jd(]ie  Alhright.  Norma  Young's  Happy Homes,  and  Let's  Play  Bridge,  on KH.T,  Los  Angeles,  as  well  as  Agnes 
]\  hi.te's  California  Kitchen,  Mirandy's Cfirden  Patch  and  Art  Baker's  Note- hook  on  KFI,  that  city.  During  July and  August  firm  will  start  sponsoring STiot  aniiouncements  on  KNX,  KMPC, 
KFWI',.  and  also  daily  participation 111  I  om  Stoddard's  Bridge  Cluh  on  the latter  station.  Agency  i.s  Dan  B.  Miner 
(  'o.,  Ix)s  Angeles. 
CHICAGO  MOTOR  CLUB  on  May 
19  started  five-weekly  quarter-hour transcribed  programs,  titled  Musical 
Motorists,  on  WJJD,  Chicago.  Con- 

tract is  for  32  weeks.  Agency  is  Au- 
Ijrey,  Moore  &  Wallace,  Chicago. 

RECOGNIZE  HIM?  The  tall  gent 

with  mustache  is  Bob  Trout,  Pro- 
fessor Quiz  announcer  on  CBS,  who 

once  called  Charlotte,  N.  C,  a  "hick 
town."  So  they  gave  him  a  rural 
greeting  recently  when  he  flew  in 
for  an  appearance.  The  WBT  gang 
on  hand  included  Royal  Penny, 

sales  manager,  who  hitches  on  the 
overalls;  Bill  Gernannt,  Professor 
Quiz  manager;  Announcer  Bill 
Bivens.  Farm  Editor  Grady  Cole, 
Bill  Parker  and  Program  Director 
Charles  Crutchfield  also  were  there. 

FOLEY  &  CO.,  Chicago  (Vita-Bilds, 
vitamin  capsules),  on  May  1  started 
a  26-week  schedule  of  thrice-weekly 
quarter-hour  programs  on  WLS,  Chi- 

cago. Agency  is  Lauesen  &  Salomon, same  city. 

CENTRAL  GROCERS  COOPERA- 
TIVE, Chicago,  on  May  19  started 

six-weekly  quarter-our  live  talent  pro- 
grams, titled  Adventure  Time,  on 

WIND,  Gary,  Ind.  Contract  is  for 
26  weeks.  Agency  is  Wade  Adv.  Co., Chicago. 

CHALLENGE  CREAM  &  BUTTER 
ASSN.,  Los  Angeles  (dairy  products) 
has  renewed  for  13  weeks  its  tran- 

scribed program  The  American  Chal- 
lenge on  KPO,  San  Franscisco,  Mon- days, 7:30-8  p.m.  (PST).  Agency: 

Brisacher,  Davis  &  Staff,  Los  Angeles. 

SOUTHERN  CAL.  General  Electric 
Dealers,  Los  Angeles,  (refrigerators), 
on  May  19  started  sponsoring  a  thrice 
weekly  quarter-hour  program  titled 
They  Say  Today  on  six  Don  Lee 
Southern  California  and  Arizona 
network  stations  ( KHJ  KGB 
KDB  KOY  KFXM  KXO)  Monday, 
Wednesday,  Friday,  5:15-5:30  p.m. 
(PST)  with  local  rebroadcast  7:15- 7:30  p.m.  (PST).  Contract  is  for  13 
weeks.  Contemporary  public  figures 
are  impersonated  by  Patrick  McGehan 
who  cites  their  opinions  on  current 
situations.  Series,  edited  by  L.  Harri- 

son Wood,  is  written  by  Walter 
Guedel.  Dan  B.  Miner  Co.,  Los  An- 

geles, has  the  account. 

CHARLES  A.  STEVENS  Co.,  Chi- 
cago (department  store),  on  May  27 

renewed  for  13  weeks  its  weekly  quar- 
ter-hour foreign  news  analysis  by  Clif- 

ton Utley  on  WGN,  Chicago.  Agency 
is  Frances  Hooper  Co.,  Chicago. 
MID  -  CONTINENT  PEROLEUM 
Corp.,  Tulsa  (Diamond  D-X  gas),  on 
May  19  started  six-weekly  quarter- 
hour  news  programs  on  KDTH,  Du- 

buque, la.  Contract  is  for  13  weeks. 
Agency  is  R.  J.  Potts  &  Co.,  Kansas City. 

FORD  DEALERS  of  Southern  Cali- 
fornia, Los  Angeles,  on  may  26  started 

sponsoring  Bob  Garred  Reporting, 
quarter-hour  newscast  on  KNX,  Holly- 

wood, using  one  day  and  one  night 
program  weekly.  Contract  is  for  13 
weeks.  Agency  is  McCann-Eriekson, 
Los  Angeles. 
PLANTERS  NUT  &  CHOCOLATE 
Co.,  San  Francisco,  on  May  26  started 
Ijarticipation  for  five  minutes  five 
times  weekly  in  Bol)  Garred  Reporting, 
on  KNX,  Hollywood.  Contract  is  for 
52  weeks.  Firm  also  sponsors  What's on  Your  Mind,  on  11  CBS  stations, 
Monday,  8:30-9  p.m.  (PST).  Agency 
is  Raymond  R.  Morgan  Co.,  Holly- wood. 

GAFFERS  &  SATTLER,  Los  Ange- 
les (gas  ranges),  on  May  23  started 

sponsoring  for  the  third  consecutive 
season  on  KFWB,  Hollywood,  the  five- 
weekly  half-hour  program  broadcasting 
racing  results.  Milton  Weinberg  Adv. 
Co.,  Los  Angeles,  has  the  account. 
I.  LEWIS  CIGAR  Co.,  Newark,  on 
June  5  will  take  over  sponsorship  of 
John  B.  Kennedy's  Thursday  news broadcasts  on  WNEW,  New  York,  in 
the  interests  of  Seidenberg  cigars.  'The 
7  :30-7 :45  p.m.  program  is  sponsored 
Wednesdays  and  Fridays  by  Crawford 
Clothes  Co.,  New  York,  and  is  heard 
sustaining  Mondays  and  Tuesdays. 
Lewis  agency  is  Lewis  &  Tokar, 
Newark. 

Yankee-Colonial  Promote 

By-lines  of  Newspapers 
AN  EXTENSIVE  CAMPAIGN  by 
the  Boston  Herald-Traveler  to  per- 

sonalize by-line  names  already  fa- 
miliar to  hundreds  of  thousands 

of  New  England  readers,  went  into 
effect  May  19  under  direction  of 
Linus  Travers,  vice-president  in 
charge  of  sales  and  production  of 
Yankee-Colonial.  Four  transcribed 
station  breaks  each  day,  six  days 
a  week,  will  tell  the  story  of  men 
behind  the  by-lines. 

Contracts  for  the  merchandising 
campaign  were  signed  May  16  by 
Robert  B.  Choate,  assistant  general 
manager  of  the  Herald-Traveler, 
and  by  Mr.  Travers,  representing 
WNAC  and  the  Yankee-Colonial 
Network.  Alley  &  Richards,  Boston 
has  the  account. 

ARE  ALASKANS  DIFFERENT? 

Emphatically  No!  Alaskans  enjoy  every  modern  focility  and 
luxury   known   to   residents   of   continental    United  States! 

WHAT  DO  ALASKANS  BUY? 

Everything!  Ask  any  national  concern  that  is  capitalizing  on 
the  rich  Alaskan  market.  And  remember  that  Mr.  Alaskan's 
buying  power  is  FIVE  times  that  of  the  average  U.  S.  consumer. 

HOW  DO  YOU  REACH  ALASKA'S  RICH  MARKET? 
That's  an  easy  one!  Alaskans  stay  tuned  to: 

1000  watts        K  1^  610  kc. 

Seattle  Rep.  •  G.  A.  Wellington  •   1011  American  Bank  BIdg. 
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)AVID  TAYLOR,  salesman  and  spe- 
ial  events  announcer  of  WSJS,  Win- 
ton-Salem,  N.  C,  and  before  that 
t  WBIG,  Greensboro,  N.  0.,  has 
een  appointed  assistant  to  E.  J. 
Iperry,  radio  director  of  the  W.  E. 
jong  Co.,  Chicago. 

■^M.  C.  STANNARD,  account  execu- 
ive  of  J.  Walter  Thompson  Co.,  Mon- 
real,  has  been  elected  president  of  the 
Ldvertising  &  Sales  Executives  Club 
f  Montreal. 

VILLARD  B.  WYNN,  formerly  in 
lewspaper  promotion  work,  has  joined 
?he  Mayers  Co.,  Los  Angeles,  as  ac- ount  executive. 

iURTON  BROWNE,  manager  and 
ceount  executive  of  Burton  Browne 
:nc.,  Chicago,  is  the  father  of  a  daugh- 
er,  Belinda  Ann,  born  May  6. 

WILLIAM  B.  BRIGGS,  copywriter, 
ormerly  of  Buchanan  &  Co.,  New 
Pork,  has  joined  Weiss  &  Geller, 
Nfew  York. 

irOHN  HOOLEY,  formerly  in  charge 
►f  radio  publicity  for  Ruthrauff  & 
lyan.  New  York,  has  joined  the  pro- 
luetion  department  of  WNEW,  New lork. 

rOHN  P.  COHANE,  formerly  man- 
iger  of  Lord  &  Thomas,  Dayton,  has 
oined  Sherman  K.  Ellis  &  Co.,  Chi- 
cago. 

3LEN  JOCELYN,  copy  director  of 
t^herman  K.  Ellis  &  Co.,  New  York, 
las  been  elected  a  director  and  vice- 
oresident  in  charge  of  copy.  Hubert 
Townsend.  art  director,  has  been  elect- 
id  a  director  of  the  agency  and  vice- 
jresident  in  charge  of  art.  George 
^roll  has  been  appoined  art  director 
ind  Arthur  Eaton,  copy  director. 

KIRBY  TORRANCE,  prominent 
Northwest  advertising  executive,  has 
been  placed  in  charge  of  the  newly- 
apened  branch  office  in  Seattle  of 
Ross  Roy  Inc.,  Detroit  agency.  Alfred 
fj.  Goldblatt  has  also  been  named  to 
the  Seattle  staff.  Offices  are  in  the 
'White-Henry-Stuart  Bldg. 
'DONALD  MYERS,  radio  engineer, ilias  been  added  to  the  engineering  staff bf  WIBG,  Glenside,  Pa. 

CHET  PETERSEN  Adv..  Los  Ange- 
les, previously  reported  as  discon- 

tinued, was  done  so  in  name  only  and 
continues  to  operate  at  same  address. 
Slf)  S.  Hill  St.,  under  title,  Hollywood 
A.ssociate  Producers,  with  Chet  Peter- 

sen manager.  Petersen  is  currently  on 
an  extended  Eastern  business  trip. 

0.  WENDEL  MUENCH  &  Co.,  Chi- 
cago, has  moved  its  offices  to  520  N. 

Michigan  Ave.  Telephone,  Whitehall 
7717. 

Bates  Transfers 

BENNET  BATES,  vice-president 
Df  Erwin-Wasey  &  Co.,  New  York, 
on  June  1  will  join  Brown  &  Thom- 
is  Adv.  Corp.  as  vice-president. 
Mr.  Bates  was  formerly  copy  ex- 

ecutive at  Lord  &  Thomas  and  Len- 
nen  &  Mitchell,  New  York. 

County's  Campaign 
SUSSEX  COUNTY  Boosters  Confer- 
ienee,  Newton,  N.  -T.,  on  May  27  starts 
1  four-week  campaign  on  WOR,  New 
York,  chiefly  to  promote  the  county's ittractions  as  a  summer  resort  al- 

though its  farm  products  and  indus- 
trial sites  will  also  lie  mentioned.  Par- 

ticipating time  on  WOR's  All  Time 
Tlitu  progi'am  will  be  used  on  Tues- 
I'lay,  Wednesday  and  Thursday.  Busi- ness w;is  iiljiced  direct. 

AGENCY  IN  ENGLAND 

'Business  as  Usual',  McCann 
 Erickson  Visitor  Says 

"RAYMOND    GRAM  SWING'S 
American  Commentary  broadcast 
periodically  throughout  England 
by  the  BBC  is  among  the  most 
popular  news  commentary  pro- 

grams in  England,"  stated  R.  W. St.  Hill,  manager  of  the  London 
office  of  MeCann-Erickson,  who  has 
been  in  the  United  States  the  past 
few  weeks.  Mr.  St.  Hill  stated  that 
McCann's  London  office  was  con- 

tinuing under  a  business  as  usual 
policy  "unless  we  are  bombed  out". Thirteen  members  of  the  staff  are 
in  the  British  armed  forces,  and 
four  of  these  are  with  the  RAF. 
Some  of  their  clients,  Mr.  St.  Hill 
explained,  unable  to  produce  con- 

sumer goods  because  of  wartime 
production  are  continuing  to  ad- 

vertise, however,  with  institutional 
campaigns. 

Campbell  Soup  Co.,  Camden,  (ac- 
count directed  in  England  by 

McCann-Erickson) ,  unable  to  sup- 
ply dealers  because  of  transporta- 
tion and  exchange  difficulties,  has 

discontinued  all  of  its  British  ad- vertising. 

Ryan  Heads  Ad  Club 
WILLIAM  B.  RYAN,  sales  man- 

ager of  KPO-KGO  and  the  San 
Francisco  office  of  NBC,  was 
elected  president 
of  the  San  Fran- 

cisco Advertising 
Club  in  mid-May. 
Unopposed,  Ryan 
automatic  ally 
stepped  up  from 
his  position  as 
first  vice-presi- 

dent. He  joined 
the  San  Francisco 
staff  of  NBC  in 
193  7  following 
nine  years  with  Foster  &  Kleiser, 
outdoor  advertising  firm. 

Mr.  Ryan 

Simonds  to  New  York 
LINCOLN  P.  SIMONDS,  for  two 
years  with  the  Texas  State  Network 
in  Texas,  has  been  appointed  eastern 
sales  manager  with  New  York  head- 

quarters at  285  Madison  Ave.  Tele- 
phone is  Lexington  2-2450.  Mr.  Si- 
monds was  formerly  with  Interna- tional Radio  Sales  and  John  Blair 

&  Company. 

RIGHTS  of  all  Zane  Grey  novels  for 
broadcast  purposes  have  been  secured 
by  Music  Corp.  of  America.  Books  will 
be  rewritten  in  script  form  for  live 
talent  presentation  or  transcription, 
whichever  prospective  sponsor  may 
choose.  Bach  will  have  13  half-hour 
episodes.  For  audition  purposes.  Light 
of  the  Western  Stars  has  been  tran- scribed. 

ARIZONA'S FIRST  STATION 
First  with  Listeners 
First  on  the  Dia,l 

ONLY  THEN  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

.000073  CENTS  FAMILY 

There  you  have  the  minimum  cost  when  it  comes  to 

time  buying  in  the  Cleveland  market.    Check  it. 

Divide  the  15  minute  daytime  rate  of  each  Cleveland 

Station  by  the  number  of  radio  homes  each  claims 

in  its  Primary  area.  WTAM's  .000073  cents  per 

family  is  the  minimum  cosf.  Then  check  the  surveys 

for  actual  listeners.  Again  WTAM  leads  by  a  wide 

margin.  That's  why  WTAM  is  first  choice  with  time 

buyers  from  coast  to  coast. 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

CLEVE 

JOHN 
BLAIR  &  COMPANY 

Affiliate  Station  WLS  Chicago REPRESENTED  NATIONALLY  W// ̂ BY  SPOT  SALES  OFFICES 
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THE  HudinaM  OF 

STATION  ACCOUNTS 
8p — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  an^iouncements 

WFIL,  Philadelphia 
Ti-u-Ade  Bottling  Co.,  Merchantville,  N.  J. (fruit  beverage),  2  sa  weekly,  thru 

Wettlin  Adv.,  Camden. 
R.  J.  Reynolds  Tobacco  Co.,  Winston- 

Salem,  N.  C.  (George  Washington  smok- 
ing tobacco).  5  sa  weekly,  thru  Wm. 

Esty  &  Co.,  N.  Y. 
American  Dairy  Assn..  Chicago,  8  sa,  8 

ta,  weekly,  thru  Lord  &  Thomas,  Chi- cago. 
Gulf  Oil  Corp.,  Pittsburgh  (Gulfspray),  2 

t  weekly,  thru  Young  &  Rubicam,  N.  Y. 
National  Baking  Services,  Chicago  (Holly- 

wood bread),  5  sa  weekly,  thru  Richard 
A.  Foley,  Philadelphia. 

Washington  State  Apples,  Wenatchee, 
Wash.,  9  sa  weeekly,  thru  J.  Walter 
Thompson  Co..  San  Francisco. 

Packard  Motor  Car  Co.,  Detroit,  5  ta  week- 
ly, thru  Young  &  Rubicam,  N.  Y. 

Seiberling  Rubber  Co.,  Akron  (tires),  3 
sp  weekly,  thru  Meldrum  &  Fewsmith, 
Cleveland. 

American  Chicle  Co.,  Long  Island  City, 
N.  Y.  (Chicklets),  5  t  weekly,  thru 
Badger.  Browning  &  Hersey,  N.  Y. 

Hurff's  Soup  Co.,  Swedesboro,  N.  J. (canned  soups).  3  ta  weekly,  thru  John 
Faulkner  Arndt,  Philadelphia. 

KHJ,  Los  Angeles 
J.  C.  Eno  Ltd.,  New  York  (proprietary), 

4  sp  weekly,  thru  Atherton  &  Currier, 
N.  Y. 

W.  P.  Fuller  &  Co.,  San  Francisco  (paint), 
5  sa  weekly,  thru  McCann-Erickson,  San Francisco. 

Healthaids  Inc..  Jersey  City  (Serutan),  3 
t  weekly,  thru  Ruthrauff  &  Ryan,  N.  Y. 

Bond  Stores.  New  York  (men's  clothing), 9  SI)  weekly,  thru  NefE-Rogow,  N.  Y. 
Armand  Co.,  Chicago  (Brisk  shaving 
cream),  3  ta  weekly,  thru  Russel  M. 
Seeds  Co.,  Chicago. 

Vitapep  Products,  Los  Angeles  (dog  bis- 
cuits), 3  sp  weekly,  thru  Davis  &  Pearson 

Adv.  Agency,  Los  Angeles. 

WOWO-WGL,  Fort  Wayne 
Fox   Brewing   Corp.,   Chicago,   26   t,  thru 
Schwimmer  &  Scott,  Chicago. 

Saturday    Evening    Post,    Philadelphia,  54 ta,  thru  BBDO,  N.  Y. 
Procter  &  Gamble  Co.,  Cincinnati  (Chipso), 

156  sa,  thru  Pedlar  &  Ryan,  N.  Y. 
Marlin   Firearms  Co.,  New  Haven  (razor 

blades),  65  1-min.  annc,  thru  Craven  & Hedrick,  N.  Y. 
Cemar  Co.,  Chicago    (Cemar  Renew  Kit), 

13  sa,  thru  Lauesen  &  Salomon,  Chicago. 
Mohawk  Bedding  Co.,  Chicago  (mattresses), 

78  ta,  thru  Schwimmer  &  Scott,  Chicago. 

KINY,  Juneau,  Alaska 
Chicago,  Milwaukee,  St.  Paul  &  Pacific  Ry., 

Chicago.  6  sa  weekly,  thru  Roche.  Wil- 
liams &  Cunnyngham.  Chicago. 

Libby.  McNeill  &  Libby,  Chicago  (food 
products),  6  sp  weekly,  thru  J.  Walter 
Thompson  Co.,  Chicago. 

National  Lead  Co.,  San  Francisco  (paints), 
weekly  sp,  thru  Erwin,  Wasey  &  Co.,  San Francisco. 

Alaska  Steampship  Co.,  Seattle,  6  sp  week- ly, direct. 

WQXR,  New  York 
Stromberg-Carlson  Telephone  Mfg.  Co.. 
Rochester  (radios).  2  s]i  weekly.  52 
weeks,  thru  Stewart,  Hanford  &  Casler, Rochester. 

Packard  Motfjr  Co..  Detroit,  14  ««,  2  weeks, thru  Young  &  Rubicam,  N.  Y. 
Joseph  Martinson  &  Co.,  New  York  (cof- 

fee). 7  «tt  weekly,  '.','.)  weeks,  thru  Al Paul  Lefton  Co.,  N.  Y. 

KGO,  San  Francisco 
American  Trust  Co.  San  Francisco  (home 

loans),  HP  weekly,  thru  Leon  Livingston 
Adv.  Agency,  San  Francisco. 

RCA  Mfg.  Co..  Camden   (radio  receivers), 
t  weekly,  direct. 

Washington    Cooperative    Egg    &  Poultry 
Assn.,  Seattle,  2  sa  weekly,  thru  Birchard 
Co.,  Seattle. 

KNX,  Hollywood 
Yellow  Cab  Co.,  Los  Angeles  (transpor- 

tation), 6  s]}  weekly,  thru  Rufus  Rhoades 
&  Co.,   San  Francisco. 

Washington  State  Apple  Growers,  Seattle, 
5  sa  weekly,  thru  J.  Walter  Thompson 
Co.,  San  Francisco. 

Golden  State  Co.,  Los  Angeles  (dairy 
products),    weekly    sp,    thru  Ruthrauff 
6  Ryan,  Los  Angeles. 

Procter  &  Gamble  Co.,  Cincinnati  (Dash), 
5  t  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 

Security  First  National  Bank,  Los  Angeles 
(investments),  2  sa  weekly,  thru  Dana 
Jones  Co..  Los  Angeles. 

Paul  J.  Howard,  Los  Angeles  (nursery), 
2  sp  weekly,  thru  Hixson-O'Donnell  Adv., Los  Angeles. 

KQW,  San  Jose,  Cal. 
Thomas  A.  Short  Co.,  San  Francisco  (diesel 

engines),  6  .sa  weekly,  direct. 
Progressive  Optical  System,  Fresno,  Cal., 

30  sa  weekly,  thru  W.  L.  Gleeson  &  Co., 
Riverside,  Cal. 

Northwestern  Yeast  Co.,  Chicago  (yeast), 
3  t  weekly,  thru  Hays  MacFarland  & 
Co.,  Chicago. 

Princess  Pat  Ltd.,  Chicago  (Liquid  Lip- 
tone)  ,  5  sa  weekly,  thru  Frank  R. 
Steel  Associates,  Chicago. 

Olympic  Brewing  Co.,  Olympia,  Wash.  3  ta 
weekly,  thru  Botsford,  Constantine  & 
Gardner,  Seattle. 

KECA,  Los  Angeles 
Western  Home  Furniture  Co.,  Los  Angeles 

(home  furnishings),  3  sp  weekly,  thru 
Allied  Adv.  Agencies,  Los  Angeles. 

Great  Northern  Railway  Co.,  St.  Paul 
(transportation),  2  ta  weekly,  thru 
Bronson  West  Adv.,  St.  Paul. 

Listenwalter  &  Gough,  Los  Angeles  (Philco 
products),  3  sp  weekly,  thru  Hutchins 
Adv.  Co.,  Rochester,  N.  Y. 

KYW,  Philadelphia 
M  &  M  Ltd.,  Newark  (candy  bars),  4  so. 

for  13  weeks,  thru  Lord  &  Thomas,  N.  Y. 
Lever  Bros.,  Cambridge  (Silverdust) ,  sa 

weekly,  13  weeks,  thru  BBDO,  N.  Y. 
R.  J.  Reynolds  Tobacco  Co.,  Winston- 

Salem,  N.  C.  (George  Washington  smok- 
ing tobacco),  3  sa  weekly,  thru  Wm. 

Esty  &  Co.,  N.  Y. 

WGN,  Chicago 
Borden  Co.,  New  York  City  (cheeses),  6 

sp  weekly,  13  weeks,  thru  Young  &  Rubi- cam, N.  Y. 
American  Chicle  Co.,  Long  Island  (Adams 

Clove  gum),  6  t  weekly,  13  weeks,  thru 
Badger  &  Browning  &  Hersey,  N.  Y. 

WLS,  Chicago 
Kerr  Glass  Mfg.  Corp.,  Los  Angeles  (glass 

jars),  6  stt  weekly,  8  weeks,  thru  Ray- 
mond Morgan  Co.,  Los  Angeles. 

Packard  Motor  Car  Co..  Detroit,  14  .sa,  thru 
Young  &  Rubicam,  N.  Y. 

WCFL,  Chicago 
Oakland  Chemical  Co.,  New  York  (Dioxo- 
gen),  18  ta  weekly,  13  weeks,  thru 
Kleppner  Co.,  N.  Y. 

WKRC,  Cincinnati 
Gulf  Oil  Corp.,  Pittsburgh,  2  t  weekly, 

thru  Young  &  Rubicam,  N.  Y. 

WCAU,  Philadelphia 
Peter  Paul  Inc.,  Naugatuck,  Conn.  (Peter 
Paul  Mounds,  Pen-Crown  Gum),  6  sp 
weekly,  26  weeks,  thru  Platt-Forbes, N.  Y. 

Procter  &  Gamble,  Cincinnati  (Duz),  6  sa 
weekly,  thru  Compton  Adv.,  N.  Y. 

Gulf  Refining  Co..  Pittsburgh,  3  sa  week- ly, 13  weeks,  thru  Young  &  Rubicam, 
N.  Y. Lorr  Labs..  Paterson,  N.  J.    (Dura  Gloss 
nail  polish),  2  sa  weekly,  5  weeks,  thru Kiesewetter  Adv.  Agency,  N.  Y. 

Radbill    Oil    Co.,     Philadelphia  (Renuzit 
cleaner) ,    10   .sa   weekly,    4   weeks,  thru 
Harrv  Feigenbaum.  Philadelphia. 

Ten-B-Low     Co.,     Columbus     (ice  cream 
freeze).  231  so,  23  weeks,  thru  Ralph  H. 
Jones  Co.,  Cincinnati. 

Swift   &    Co.,    Chicago    (Sunbrite),    4  sa 
weekly,  10  weeks,  thru  Stack-Goble  Adv. 
Agency.  Chicago. 

Pierce's   Medicines,   Buffalo.   2  so  weekly, 7   weeks,  thru   H.   W.   Kastor  &  Sons, Chicago. 
Lever  Bros.,  Cambridge,  Mass.  (Swan 
Soap).  6  sp  weekly,  35  weeks,  thru 
Young  &  Rubicam,  N.  Y. 

Chris  Hansen  Labs.,  Little  Falls,  N.  Y. 
(Junket),  5  sa  weekly,  6  weeks,  thru 
Mitchell-Faust  Adv.   Agency,  Chicago. 

KFI,  Los  Angeles 
Brock  &  Co.,  Los  Angeles  (jewelry),  3  sa 
weekly,  thru  Hixson-O'Donnell  Adv. Agency,  Los  Angeles. 

Great  Northern  Railway  Co.,  St.  Paul 
(transportation),  2  ta  weekly  thru  Bron- 

son West,  Adv.,  St.  Paul. 
Packard  Motor  Car  Co.,  Detroit,  6  ta 

weekly,  thru  Young  &  Rubicam,  N.  Y. 
Kaufman  Furs,  Los  Angeles  (retail),  5  sa 

weekly,  thru  Dan  B.  Miner  Co.,  Los 
Angeles. 

Maryland  Pharmaceutical  Co.,  Baltimore 
(Rem,  Rel),  150  ta,  thru  Joseph  Katz 
Adv.  Co.,  Baltimore. 

KOA,  Denver 
Dr.  Pepper  Co.,  Dallas  (beverages),  weekly 

t,  thru  Benton  &  Bowles  Inc.,  N.  Y. 
Ball  Bros.,  Muncie,  Ind.  (glass  jars),  3  sa 

weekly,  thru  Applegate  Adv.  Agency, Muncie.  Ind. 

KARM,  Fresno,  Cal. 
General  Petroleum  Co.,  Los  Angeles,  sp 

weekly,  thru  Smith  &  Drum,  Los  Angeles. 
Roma  Wine  Co.,  Fresno,  Cal.,  ta  series 

thru  Cesana  &  Associates,  San  Francisco. 
WABC,  New  York 

Warren  Norge  Co.,  New  York  (Norge 
refrigerator  distributors ) ,  3  sp  weekly, 
thru  Moser  &  Cotins,  N.  Y. 

Garden  City  Pub.  Co.,  New  York  (Busi- 
ness Encyclopedia) ,  3  sp  weekly,  thru Huber  Hoge  &  Sons,  N.  Y. 

WBBM,  Chicago 
General  Foods,  New  York  (Diamond  Crys- 

tal salt) ,  4  sa,  thru  Benton  &  Bowles, New  York. 

KJBS,  San  Francisco,  was  credited  with 
accounts  from  William  H.  Wise  Co.,  Simon 
&  Schuster  and  Gardner  Nurseries,  in  a 
listing  on  this  page,  April  28  issue.  The 
station  does  not  carry  these  accounts,  it 
says.  Broadcasting  regrets  the  error. 

SERVING  MONTANA'S  RICHEST  MARKETS 

'BUTTE 

LIVINGSTON 

/  JUDGE  FOR  YOURSELP 
(     THE  ADVANTAGES 
V    OF  TWREE  STATIONS 
Y.     FOR  THE  PRICE 

r  ̂^^^     OP  ONE  1 

For  information: 
Box  1956 

Butte,  Montana 

BLUE'S  RATE  CARD 
REVEALS  CHANGES 

NBC-BLUE  Rate  Card  29,  dated 
May  15,  contains  several  innova- 

tions as  well  as  the  usual  changes 
in  station  power,  rates  and  affilia- 
tion.  A  map  of  the  United  StatesfP"' shows  all  Blue  affiliates  and  is  ae 
companied  by  market  data  for  thelonc 
networks  coverage  areas,  daytime 
and  evening.  Another  map,  of 
Central  and  South  America,  shows 
principal  cities  below  the  Ric> 
Grande  and  how  they  may  be  cov-j 

ered  by  NBC  shortwave  broadcasts,' with  or  without  local  rebroadcastsi 
on  NBC's  Latin  American  affiliates. 

Among  the  changes  since  the  last! 
rate  card,  dated  Feb.  1,  are  thel 
elimination  of  the  South  Mountaini  is. 

Group,  comprising  KOB,  Albu-  ■ querque,  and  KTSM,  El  Paso.  KOB 
is  now  part  of  the  Blue  Mountain 
Group  and  KTSM  one  of  the 
Pacific  supplementaries.  Stations 
added  to  the  Basic  Blue  line-up  in 
elude:  WTRY,  Troy,  replacing 

WABY,  Albany;  WISH,  Indi-  ot anapolis;  WING,  Dayton;  WIZE, 
Springfi^eld,  0.  (bonus  with 
WING)  ;  WWVA,  Wheeling  (bonusi 
with  KDKA  until  Oct.  1) ;  KQV,' 
Pittsburgh,  and  WCBM,  Baltimore 
(both  available  Oct.  1)  ;  WMFF, 
Plattsburg,  and  WKIP,  Pough 
keepsie  (bonus,  formerly  Basic 
Blue  Supplementaries). 

WORD,  Spartanburg,  S.  C,  hasi been  added  to  the  Blue  South 
eastern  Group  and  WFEA,  Man- 

chester, N.  H.  dropped  from  the 
Basic  Supplementaries  list.  KZRC, 
Cebu,  P.  I.,  and  KZRH,  Manila, 
P.  I.,  have  been  added  to  the  Over- seas Group. 
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California  Drive 

GLEN  C.  STATER  Co.,  San 
Francisco  (Hudson  distributor)  in 
cooperation  with  the  Hudson  fac- 

tory currently  has  a  dice  announce- 
ment campaign  on  19  California 

stations.  Agency  is  Ad  Service  Co., 
San  Francisco.  The  station  list: 
KGO  KFRC  KQW  KJBS  KLX 
KRE  KLS  KTKC  KGDM  KSRO 
KHUB  KDON  KROY  KIEM  KOH 
KFBK  KWG  KMJ  KARM. 

Sahara  Coal  Spots 
SAHARA  COAL  CO.,  Chicago,  the 
first  week  in  June  starts  a  26-week 
schedule  of  weekly  spot  announce- 

ments on  WLS,  Chicago,  WHO,  Des 
Moines  and  KSD,  St.  Louis.  Agency 
is  Campbell  &  Reynolds,  Chicago. 

Long  Places  Discs 
W.  E.  LONG  Co.,  Chicago  agency,  has 
completed  another  Herie.s  of  its  W.  E. 
Long  Tiaiiscrihed  Featureties,  featur- ing William  Puntenny,  Hollywood 
whi.stler.  Starting  in  June  the  new 
series  of  one-minute  musical  announce- 

ments will  be  used  as  follows :  War- 
rissee  Baking  Co.,  Louisville  (Town 
Talk  bread),  WAVE,  Louisville,  for 
four  weeks ;  Gardners'  Purity  Bread, Madi.son,  Wis.,  WIBA,  same  city,  for 
si.\;  weeks ;  San  .Joaquin  Baking  Co., 
IMixlesto.  Cal.  (Betsy  Boss  bread), 
WTRH,  Modesto.  KWG.  Stockton,  for 
four  weeks;  Colrin's  Bamby  bread, Janesville,  Wis.,  WGLO,  same  city, 
for  si.x  weeks ;  Pioneer  Baking  Co., 
Sacramento,  Va\.  (Old  Home  bread), 
KVCV,  Redding,  KHSL,  Chieo, 
KiMYG,  Oal.,  for  four  weeks  ;  Cotton 
P>aklng  Co.,  Shreveport,  Alexandria 
and  Baton  Rouge,  La.  (Holsum 
liread).  KRMI).  Shreveport,  KALB. 
Alexandria.  WJBO.  Baton  Rouge,  for 
four  weeljs.  All  transci'ii)tions  were  cut 
liy  ('.  r.  MacGregor,  Hollywood. 
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CBS  Monopoly  Statement 
J  (Continued  from  page  16) 

:onsequences  of  its  act,  the  Com- 
mission argues  that,  by  insisting 

apon  high-power  stations  rendering 
.  a  public  service,  it  will  prevent  such 
concentration  of  commercial  pro- 

grams. But  this  it  cannot  do  with- 
out boldly  invading  the  field  of  pro- 

',^ram  censorship  and  dictating  what 
^'shall  go  on  the  air,  thus  destroying the  freedom  of  radio. 
,    Another  very  bad  result  of  these 
■  new  "regulations"  well  may  be  the 
formation  of  fly-by-night  organiza- 
ftions  which  serve  merely  as  brok- 
lers,  buying  connecting  wire  facili- 

ties only  for  the  commercial  pro- 
'( grams  they  sell.  Such  time  brokers, 
having  none  of  the  expenses  of  a 

I'real  network,  could,  of  course,  cut 5  rates  to  the  advertiser  and  sell  the 
jfaudience  of  stations  which  the  pres- 
'l  ent  networks  have  helped  to  build 
3  up  through  the  broad  and  compre- 
j-hensive  service  they  render.  These 
c  fly-by-night  time  brokers,  having  no 
ji' permanent  relationship  with  the 
y.  stations  or  with  the  public,  need 
t  feel  no  necessity  for  rendering  real 
L  service;  and,  in  selling  one  or  two 
I  or  three  programs,  perhaps  for  a 
L  single  year  or  even  a  shorter  pe- 
1,  riod,  they  may  well  be  little  con- 
.( cerned  with  the  quality  and  char- 
i),iacter  of  the  programs  they  send 
'  out. 
}'     In  the  words  of  the  minority  re- 

s' port  issued  by  the  two  members  of the  Commission  who  dissented  from 

the  adoption  of  these  rules,  "the 
difficulty  in  clearing  time  on  a  na- 

i  tional  network  would  becovie  an  al- 

l"  most  insurmountable  task." 
"     This  is  scarcely  a  pleasant  or 
y  wholesome  prospect  for  the  country 
^  to  contemplate,  especially  at  a  time 
I  like  the  present.  Networks  and  local 
stations  now  can,  and  frequently  do, 

X  clear  commercial  programs  off  the 
fe  air  to  bring  to  the  people  discus- 
t  sion  of  important  public  issues  or  to 
I  keep  the  listening  nation  abreast 
:  of  swiftly  moving  events  of  national 
'  or  world-wide  significance. 

Is  the  Commission  majority  de- 
■  fying  the  very  Administration 
;  whose  appointees  they  are,  an  Ad- 
,  ministration  frequently  and  pub- 
•  licly  committed  to  the  private  com- 

petitive system  of  broadcasting? 

Annual  Scrambling 
Of  Stations  Likely 

Under  Rule  No.  3,  the  Commis- 
;  sion  would  deny  a  license  to  any 
!  radio  station  which  agrees  to  take 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

the  programs  of  a  network  for  a 
period  longer  than  12  months. 

Rule  No.  3  says  in  effect:  The 
Commission  will  take  away  the 
license  of  any  station  if  that  sta- 

tion tries  to  insure  its  audience  and 
its  existence  as  a  network  affiliate 
— or  if  it  tries  to  insure  a  network 
of  an  outlet  in  its  area — for  more 
than  12  months  at  a  time.  The  Com- 

mission will  do  this  even  though 
the  station  and  the  network  may 
have  two-,  three-  or  five-year  com- 

mitments for  studio,  talent,  equip- 
ment and  other  broadcasting  facili- 

ties. 

The  third  of  the  new  "regula- 
tions" lays  the  whole  network  busi- 

ness open  to  being  shuffled  and 
scrambled  every  year  because  the 
Commission  says  it  will  not  license 
a  station  that  agrees  to  affiliate  it- 

self with  a  network  for  more  than 
one  year. 

This  is  thoroughly  impracticable. 
Buildings  have  to  be  erected  for 

more  than  one  year.  Costly  studio 
construction  has  to  be  undertaken 
for  more  than  one  year;  intricate 
and  costly  engineering  installations 
cannot  be  charged  off  in  a  single 
year;  rented  space  for  offices,  stu- 

dios, news  departments,  and  other 
facilities  cannot  be  advantageously 
leased  on  a  one-year  basis.  Out- 

standing features  such  as  the  Phil- 
harmonic-Symphony Orchestra 

must  be  arranged  on  other  than  a 
year-to-year  basis.  Organization  of 
this  kind  can  be  maintained  only 
on  a  long-time  basis. 

Under  Rule  No.  4,  the  Commis- 
sion proposes  to  curtail  the  oppor- 

tunity of  an  individual  radio  sta- 
tion to  earmark  a  portion  of  its 

time  for  network  programs. 
Rule  No.  4  says  in  effect:  The 

Commission  will  take  away  the 
license  of  any  station  if  that  sta- 

tion agrees  to  give  a  network  a  firm 
option  on  any  part  of  its  broad- 

casting time,  even  though  this  may 
be  the  only  practicable  way  in 
which  the  network  can  place  na- 

tionally sponsored  programs  on  the 
station. 

The  fourth  of  the  new  "regula- 
tions" would  deprive  a  station  of 

its  license  if  it  gives  a  network  any 
call  on  its  time.  This  is  the  ar- 

WINSTON 

CHURCHILL 

WINS  447  TO  3  CONFIDENCE 

VOTE 
The  Life  of  This  Outstanding 
Statesman  Is  Vividly  Portrayed  in 
.    .    .    "Imperial   Leader"    .   .  . 
52  Transcribed  Episodes  for 
National  or  Regional  Sales 
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Kasper-Gordon  Inc.,  140  Boylston  St., 
Boston  .  .  or  .  .  Howard  C.  Brown  Co. 
6418  Santa  Monica  Blvd.,  Hollywood 

rangement  commonly  known  in  the 

industry  as  "option  time." Option  time  is  the  only  method 
under  which  network  broadcasting 

is  practical.  It  has  enabled  the  net- 
works to  perform  the  whole  miracle 

of  radio. 
Under  present  arrangements, 

local  stations,  because  of  the  audi- 
ence attraction  of  the  network  pro- 

grams, are  enabled  to  sell  time  to 
local  advertisers  much  more  advan- 

tageously than  they  could  other- 
wise. They  are  always  free  to  dis- 
place a  network  program  with  any 

local  sustaining  public  service  pro- 
gram which  they  believe  would  be 

in  the  interest  of  their  own  com- 
munities. The  networks  do  not  even 

come  near  taking  all  of  the  time 
of  the  local  station.  It  is  a  com- 

bination of  nationwide  network 
service  supplemented  by  local  serv- 

ice which  gives  the  community  its 
greatest  value  in  radio  service  as 
a  whole. 

Affiliates  Now  May 
Reject  Programs 

Under  Rule  No.  5,  the  Commis- 
sion would  deny  a  broadcasting 

license  to  any  radio  station  which 
failed  to  reserve,  in  its  contract 
with  a  network,  the  right  to  reject 
a  network  program. 

Rule  No.  5  implies:  That  the  in- 
dividual station  does  not  now  have 

this  privilege.  The  fact  is  that  any 

network  affiliate  has  the  right  to 
reject  any  network  program,  if  in 
its  opinion  the  public  interest  would 
be  served  by  such  rejection. 

Under  Rule  No.  6,  the  Commis- 
sion would  deny  a  license  to  any 

radio  station  belonging  to  a  net- 
work organization  which  owns  an- other station  in  the  same  area,  or 

if  other  stations  in  the  same  area 

are  not  as  strong  in  power  or  cov- 
erage as  the  network  station. 

Rule  No.  6  says  in  effect:  If 
there  is  a  single  strong  radio  broad- 

casting station  in  a  community,  able 
to  give  better  service  than  smaller 
stations  in  the  same  area,  and  it 

belongs  to  a  network,  the  Commis- sion wfll  cancel  its  license,  unless 
it  is  disposed  of  to  other  interests. 
It  also  says  that  no  network  shall 
own  two  stations  in  the  same  area. 
CBS  owns  seven  stations  and 

leases  one  out  of  a  total  of  122  on 
the  Columbia  network.  It  does  not 
own  two  stations  in  any  single  area. 

Yet  this  "regulation"  threatens 
Columbia  with  the  loss  of  one  or 
more  of  its  owned  stations  if  any 
of  those  stations  happen  to  be  lo- 

cated in  areas  where,  in  the  opinion 
of  the  Commission,  other  broad- 

casting stations  are  (in  the  lan- 

guage of  the  rule)  "few"  or  of 
"unequal  desirability." 

It  is  a  plain  attempt  to  subordi- 
nate the  public  interest  for  the  sake 

Holiday  feast?  Not  in  the 

Cential  New  England  Market! 

No  sir.  this  is  a  typical  every  day  meal  in  Central 
New  England.  Yearly  per  capita  food  expenditures 
in  the  Market  served  by  WTAG  run  better  than  5% 
ahead  of  sections  outside  of  New  England.  Central 
New  England  is  a  food  market  of  real  size,  with 
more  than  a  million  people  to  feed.  Many  are  the 
advertisers  who  know  by  experience  that  Central 
New  England  is  reached  through 
a  single  medium,  WTAG. 

NBC  BASIC  RED  &  YANKEE 

NETWORKS 

EDWARD  PETRY  &  CO..  INC. 

NATIONAL  REPRESENTATIVE  /»a 

OWNED  AND  OPERATED  BY  THE 
WORCESTER   TELEGRAM-GAZETTE  co^;^. 

WTAG 

WORCESTER 
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CBS 

of  discriminating  against  a  net- 
work. 

Why  should  ownership  of  a  radio 
station  by  a  network  be  bad?  A 
network  organization  can  obviously 
contribute  much  to  the  ability  of 
any  radio  station  to  serve  the  area 
in  which  it  is  located.  By  its  sub- 

stantial investment  in  its  owned 
stations,  and  by  sharing  with  these 
stations,  day  by  day,  its  network 
experience,  physical  facilities,  and 
talent,  Columbia  is  making  a  con- 

stant contribution  to  their  effec- 
tiveness in  serving  the  people  of 

their  local  communities. 
The  stations  owned  by  CBS  have 

regularly  been  licensed  and  re- 
licensed  by  the  FCC  through  the 

years.  The  Commission  has  thus  af- 
firmed year  after  year  in  the  case 

of  each  of  these  stations  that  it 

was  operating  in  the  public  in- terest. 
The  networks  went  out  and 

bought  these  stations  in  these  par- ticular markets  for  many  reasons, 
one  of  which  was  that  they  offered 

a  profitable  investment.  This  is  the 
same  reason  why  R.  H.  Macy  & 

Company  and  The  Chicago  Tribune, 
two  dominating  factors  in  the  MBS 
— which  has  agitated  against  pres- 

ent orderly  network  arrangements 

in  the  hope  of  benefiting  itself — 
built  their  businesses  where  they 

did.  Macy's  is  one  of  America's 
dominant  department  stores.  The 

Chicago  Tribune  is  one  of  Amer- 
ica's richest  and  most  profitable 

newspapers. 
Neither  Macy's  nor  The  Chicago 

Tribune  is  suggesting  that  it  should 
be  forced  to  give  up  something  and 
thus  operate  less  effectively  in  order 
to  strengthen  competition  against 
itself. 

In  imposing  these  "regulations," the  Commission  also  ignores  the 

fact  that  it  is  possible  for  a  net- 
work to  own  the  only  station  in  a 

locality  and  yet  for  the  programs 
of  a  competing  network  to  be  heard 

equally  well,  throughout  the  area 
it  serves,  from  other  stations  not 
actually  in  the  same  locality. 

FCC  Takes  a  Hand 

In  Advertising  Rates 
Under  Rule  No.  7,  the  FCC  would 

refuse  to  license  any  radio  station 
affiliated  with  a  network  organiza- 

tion having  more  than  one  network. 
Rule  No.  7:  The  seventh  of  the 

Commission's  new  "regulations" would  make  it  impossible  for  one 
organization  to  own  two  networks. 

Under  Rule  No.  8,  the  Commis- 
sion evidently  proposes  to  meddle 

with  advertising  rates,  a  threat  as 
dangerous  to  the  individual  radio 
station  as  it  is  to  the  networks. 

Rule  No.  8  says  in  effect:  The 
Commission  will  refuse  a  license  to 
any  station  that  agrees  with  a  net- 

work as  to  the  rates  it  will  charge. 
CBS  does  not  have  any  agree- 

ment with  its  network  affiliates  re- 
lating to  the  rates  which  they  shall 

charge  other  users  of  their  time. 
We  point  out,  however,  that  private 
contractual  arrangements  designed 
to  prevent  unfair  competition  are 
not  necessarily  undesirable.  More- 

over, if  the  Commission  can  do  this 
there  is  no  apparent  limit  to  the 

Liked  the  Army 

CHARLES  BURGMAN,  of 
the  production  staff  of 
KDON,  Monterey,  Cal.,  who 
wrote  and  produced  a  series 
of  26  weekly  programs  which 
originated  at  Fort  Ord,  Cal. 
for  the  Don  Lee  network,  is 
now  a  trainee.  When  the 
show  went  off  the  air  for  the 
summer  because  of  Army  ma- 

neuvers, Burgman  enlisted. 

extent  to  which  it  can  control  the 
whole  financial  structure  of  radio. 
Once  let  it  control  the  economics  of 
the  industry,  and  its  power  over 
broadcasting  will  know  no  bounds. 

In  this  connection  it  should  be 
borne  in  mind  that  broadcasting  is 
not  a  common  carrier  and  that  the 
public  is  no  more  concerned  with 
its  advertising  rates  than  with  the 
advertising  rates  of  magazines  and 
newspapers.  It  is  competition  among 
the  many  advertising  media  that 
keeps  rates  reasonable  and  fair  to 
the  advertiser.  The  broadcaster  col- 

lects nothing  from  the  public. 

The  False  Charge 

Of  Domination 
The  Commission,  in  its  report 

and  elsewhere,  makes  continual  ref- 
erence to  its  desire  to  "free"  radio 

broadcasting  from  "domination."  It 
talks  about  "freeing"  individual 
broadcasting  stations  from  "net- 

work domination."  By  subtle  sug- 
gestion, it  even  implies  that  per- 

haps the  networks  have  a  hidden 
desire  to  "dominate"  the  public; 
that  they  might  at  some  time  use 
radio  to  control  the  political  future 
of  the  country. 
Throughout  its  entire  history 

radio  has  voluntarily  shaped  its 
course  to  the  will  of  the  public 
without  the  coercion  of  any  Gov- 

ernment agency.  In  doing  so  it  has 
build  a  great  structure  which  is 
serving  the  needs  of  a  democracy 
in  giving  unbiased  public  informa- 

tion and  unhampered  public  enter- 
tainment. 
As  early  as  1930,  CBS  stated 

policies  and  standards  to  which 
programs  were  required  to  conform 
before  they  could  be  broadcast  on 
the  Columbia  network.  That  we 
have  seriously  and  conscientiously 
enforced  these  program  policies  and 
improved  them  over  the  years  is 
demonstrated  by  the  fact  that  we 
have  rejected  commercial  programs 
which  would  have  brought  us  mil- 

lions of  dollars  in  revenue,  because 
these  programs  were  not  in  con- 

formity with  our  policies. 
Years  ago  CBS  gave  definition  to 

the  phrase,  "freedom  of  the  air,"  as 
meaning  "freedom  for  the  people." 
We  outlawed  the  exercise  of  any 
editorial  persuasion  or  bias  of  our 
own,  reserving  only  the  right  to 
take  a  position  with  respect  to 
broadcasting  itself,  and  even  then 
committing  ourselves  to  giving 
equal  opportunity  on  the  air  to  an 
opposing  point  of  view.  Today  the 
entire  broadcasting  industry  sub- 

scribes to  these  safeguards. 
The  suggestion  that  any  group  of 

American  broadcasters  might  try 

Cc 

to  or  be  able  to  turn  radio  in  this 
country  into  a  tool  for  the  use  of 
any  one  political  group  is  as  ridicu-i 
lous  as  it  is  unfair.  If  that  ever 
happens  here,  it  will  happen  only 
after  the  people  allow  a  group  of 
bureaucrats  to  weaken  the  free 
democratic  system  of  broadcasting 
this  country  now  enjoys,  destroy  itsi 
ability  to  serve  the  people,  and  per- 

haps, in  the  end,  induce  the  Gov 
ernment  to  seize  its  facilities. 

The  implication  that  the  indi- 
vidual radio  station  needs  protect 

tion  from  the  networks,  needs  to  be 
"freed"  from  network  domination 
is  equally  without  support.  The 
plain  fact  is  that  the  networks  needl 
the  individual  stations  too  much  toi 
attempt  any  domination  over  themj 
The  owners  of  local  radio  stations 
are  not  helpless  weaklings  com- 

pelled to  do  the  networks'  bidding and,  as  we  have  already  pointed  out 
the  whole  association  between  net 
work  and  station  is  voluntary  on 
both  sides. 

Unbroken  Record 

Of  Free  Competition 
Under  the  terms  of  that  rela 

tionship,  the  network-affiliated  sta 
tion  preserves  its  freedom  to  serve 
its  community  and  greatly  increases 
its  ability  to  do  so 

It  is  under  no  compulsion  to  take 
any  non-commercial  programs  from 
the  network.  It  chooses  such  non 
commercial  programs  as  it  desires 
from  the  broad  and  varied  services 
rendered  to  it  by  the  network  ir^ 
many  fields. 

It  can  refuse  to  put  on  a  net 
work  commercial  program,  if  it  has 
a  local  sustaining  public  service 
program  which  it  believes  would  be 
more  in  the  interest  of  its  own community. 

It  can  refuse  to  put  on  a  net 
work  commercial  program  if  it  does 
not  regard  such  a  program  as  suit 
able  for  its  community. 

Pages  of  testimony  presented  be 
fore  the  Commission  by  the  broad 
casters  and  by  IRNA  show  an  un 
broken  record  of  wholesome  and 

free  cooperation  between  the  net- 
works and  their  affiliated  stations 

The  record  shows  constantly  im- 
proving service  to  increasing  mil 

lions  of  America's  listeners. 
But  what  of  the  threat  of  Gov- 

AFTER  IfPM 

SPOT  SALES  OFFICES 
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LAST-MINUTE  WARNINGS  are  being  exchanged  by  these  "travellers" 
just  before  the  KNX,  Hollywood,  program,  All  Aboard,  sponsored  by 
Southern  Pacific  Co.,  Los  Angeles,  shoves  off.  Owners  of  smiles  are  (1  to 
r),  Arthur  Gilmore,  announcer;  Don  Belding,  West  Coast  vice-president 
of  Lord  &  Thomas;  George  Hanson,  Southern  Pacific  general  passenger 
agent;  Art  Baker,  "conductor"  or  m.c.  of  the  program. 

ii  ernment  "domination"?  That  threat 
»  is  real. 
I  The  powers  now  being  seized  by 
i  the  Commission  in  adopting  these 
li  new  "regulations"  are  not  a  part 
3  of  either  the  language  or  the  spirit 
5  of  our  existing  radio  law. 

"     If  vital  changes  in  that  system 
are  desirable,  it  is  the  function  of 

''  Congress — not  a  Government  bu- 
'  reau — to  legislate  changes  in  the 
radio  structure,  if,  upon  investiga- 

'  tion,  it  finds  them  to  be  necessary. 
'  We  welcome  a  Congressional  inves- 
tigation  into  broadcasting,  at  any 

■  time,  but  we  oppose  the  arbitrary 
'  and  unauthorized  seizure  of  dicta- 
'  torial  powers  over  free  American 
'  radio  by  a  Commission. 
"  If  the  Commission  can  say  to  a 
station :  "We  will  not  renew  your 

"  license  if  you  make  certain  arrange- ;  ments  with  a  network  which  we 

J  do  not  approve,"  the  Commission ■  can  go  further,  and  who  knows 
r  that  it  will  not  end  up  by  saying: 
\.  "We  will  not  renew  your  license  if 
i!  you  carry  certain  types  of  pro- 
'  grams  which  we  do  not  happen  to 

like." 
If  the  Commission  is  permitted 

i  4  to  exercise  these  powers,  then  broad- 
i  casters  will  inevitably  become  sub- 

servient to  a  little  group  of  men 
I  in  a  Government  bureau,  who  can 
put  on  the  air — or  keep  off  the  air 

J  — what  they  want;  not  what  the 
I  people  want. 

\  Heavy  Competition 
Among  the  Networks 

:  These  new  "regulations"  are  not 
at  all  necessary  to  promote  "com- 

u  petition."   Wholesome  competition 
I  exists  today.  It  has  always  existed. 
1  The  development  of  the  Columbia 
network  is  an  outstanding  example. 

ii  Columbia  built  its  network  largely 
•  I  through  the  orderly  affiliation  with 
ii  it  of  stations  already  in  existence. 

'  Many  had  been  affiliated  with  one I  or  the  other  of  the  NBC  networks. 
I  By  enterprise,  ingenuity  and  risk, 
II  CBS  built  up  a  network  which  has 
II  competed  successfully  for  listeners, 
'  for  advertisers   and  for  stations 
with  the  two  networks  of  NBC. 

'  They,  too,  in  building  their  net- 
works have  competed  with  us  for 

!   stations,  for  advertisers  and  for 

■  listeners.  MBS  has  over  the  past 
two  or  three  years  also  competed 
for  stations.  For  example,  station 
WCAE  in  Pittsburgh  and  station 
WNAC  in  Boston  felt  it  more  ad- 

vantageous to  affiliate  with  Mutual 
'  than  with  the  Blue  Network  of 
NBC, 
When  Columbia  started  in  the 

'  latter  part  of  the  1920's,  most  of 
'  the  high-powered  stations  were  af- 

filiated with    NBC.    There  were, 
'  however,  stations  of  lesser  technical 
value  available  to  carry  Columbia 

I  programs.  In  planning  its  future, 
'  Columbia  built  upon  the  premise 
'  that  what  people  listened  to  were 
I  programs,   regardless  of  whether 
;  they  came  from  5,000-watt  stations, 
I  50,000-watt   stations   or  100-watt 

stations.  It  built  for  the  stations 
;l  affiliated  with  it  the  best  programs 
I  which  its  creative  ability  and  re- 
k  sources  could  produce.  Ultimately, 
I  it  attracted  to  itself  enough  listen- 

ers to  m.ake  it  advantageous  for  its 
advertisers  to  buy  the  facilities  of 
these  lower-powered  stations  and 
advantageous  for  stations  of  higher 
power  to  become  affiliated  with  it. 

This  kind  of  competition  goes  on 
every  day  of  the  year  between  the 
network  organizations.  It  is  keen, 
honest,  aggressive  competition — 
American  style. 

The  Commission  majority  in  its 
attempt  to  build  up  new  networks 
at  the  cost  of  existing  ones  fails 
to  show  how  the  public  interest  will 
be  served  in  the  process.  The  re- 

sulting networks,  it  would  appear 
certain,  will  be  so  cramped  and  re- 

stricted in  their  hours  of  operation, 
in  scope,  in  certainty  of  coverage, 
in  balanced  programming,  and  in 
resources,  that  network  broadcast- 

ing will  be  set  back  a  generation. 
The  whole  reach  and  sweep  of 

Columbia's  worldwide,  costly  opera- 
tion is  made  possible  solely  by  our 

ability  to  do  a  large  amount  of 
business  as  a  whole  network,  not 
as  a  piece  of  one.  Had  we  been 
broken  into  one  of  a  series  of  bits 
— as  the  Commission  now  seeks  to 
break  us — it  would  not  have  been 
possible  for  Columbia  at  the  out- 

break of  World  War  II  to  appro- 
priate nearly  a  half  million  dollars 

to  cover  this  war  for  the  American 

people. 
FCC  Interested  in 
Source,  Not  Quality 

Nearly  all  listeners  in  the  United 
States  now  have  at  all  times  a 
choice  of  more  than  one  program. 
In  many  instances  the  choice  may 
be  among  as  many  as  15  or  20.  The 
listener  is  interested  in  the  quality 
and  content  of  the  program  and  in 
his  ability  to  receive  it  clearly. 
Competition  carried  to  the  absurd- 

ity of  the  Commission's  new  "regu- 
lations" will  certainly  detract  from 

the  former.  Of  course,  it  will  do 
nothing  for  radio  reception. 

The  new  "regulations"  indicate 
far  less  interest  in  program  quality 
than  in  program  source.  A  station 
might  well  lose  its  license  because 
it  broadcasts  fine  programs  from 
one  source,  instead  of  poor  pro- 

grams from  several  sources. 

Nowhere  in  the  Commission's 
thinking  is  any  responsibility  placed 
on  anyone  to  render  a  national 
service. 

What  all  this  means  to  the  people 
themselves  is  not  only  a  loss  of 
radio  entertainment  but  also  a  loss 
of  liberty.  Radio  is  now  free,  pop- 

ular and  profitable.  When  radio  be- 
comes unprofitable  to  the  adver- 

tiser, radio  will  become  unprofitable 
to  the  networks.  When  it  becomes 
unprofitable  to  the  networks,  radio 
will  no  longer  be  able  to  afford  to 
create  the  great  entertainment  and 
cultural  service  which  it  is  now  of- fering. 

During  the  last  year  or  more, 
radio  has  become  increasingly  im- 

portant in  our  national  defense 
program.  Is  this  the  time  to  throw 
communication  difficulties  in  the 

way  of  the  nation's  leaders,  when 
they  need  to  advise  and  counsel 
with  the  people  on  the  daily  wel- 

fare of  our  country? 
Radio  in  other  lands  has  been 

destroyed  as  an  instrumentality  of 
a  free  people.  It  has  been  de- 

stroyed by  governmental  edicts — 
by  bureaucratic  fiat.  And,  wher- 

ever a  free  radio  was  destroyed, 
there  went  other  freedoms.  That 
must  not  happen  here. 

DEDICATED  TO  ISMS  I 

But  They're  Patriotism  and  I  —  Americanism  

DEDICATED  to  two  "isms",  Amer- icanism and  patriotism,  KGNC, 
Amarillo,  is  presenting  a  series  of 
five-minute  programs  featuring 
prominent  local  citizens  who  give 
their  views  and  opinions  on  cur- 

rent affairs  of  the  nations. 
John  Ballard,  manager  of  KGNC, 

spoke  on  the  inaugural  broadcast 
stressing  the  need  of  unified  citizen- 

ship to  combat  the  subversive  ele- 
ments in  America  today  and  urging 

full  support  of  all  organizations 
combatting  these  erroneous  prin- 

ciples. Summing  up  KGNC's  policy, 
Mr.  Ballard  stated,  "We  too  are 
'sold  American'  and  will  always  be 
'sold  American'  .  .  .  100%". 

"All  the  ads  say  phone 
Burn  -  Smith  for  dope  on 
WFDF  Flint  Michigan. 

Okay,    what's    the  dope?" 

^  An  '8  Hat 
Wins  a '2  Prize! 

Yes.  sir!  One  of  the  more  than  '500  ' entries   in  a   sponsored  S-mrnute 
jingle  contest  over  WCBM  was  a 
hat  retailing  at  $81  The  winner?  . 
Sure!   Just   like   the   station  thdlNr 

"pulled"  if!  i---' PENNY  FOR  PENNY 
COVERAGE  BETTER  THAN  ANY! 

Baltimore's  Mutual  Affiliate 

Beginning  Oct.  1 — NBC  BLUE 
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To  GIVE  Standard  Oil  Co.  a 
picture  of  how  the  sales 
promotion  department  of 
WDOD,  Chattanooga,  con- 

tacted 61  Esso  dealers  in  the 
Chattanooga  trade  area  on  the 
"summer  changeover"  campaign, 
WDOD  has  prepared  a  brochure 
with  snapshots  and  data  on  the  per- 

sonal calls  made. 
Each  dealer  was  asked  to  sign 

his  name  as  a  "Knight  of  the 
String"  pledging  to  see  that  his 
customers  were  urged  to  take  ad- 

vantage of  the  changeover,  and 
given  free  string  to  tie  around  a 
customer's  finger  as  a  reminder. 
Cliff  Bowers,  WDOD  sales  promo- 

tion manager,  made  a  1,023-milo 
tour  of  the  area  to  call  on  the 
dealers,  whose  names  appear  in  the 
brochure. 

Song  Contest 
IN  CONJUNCTION  with  the 
Campbell  Playhouse  sponsored  by 
the  Campbell  Soup  Co.,  KROD,  El 
Paso,  recently  conducted  a  soup- 
eating  contest  for  children  between 
eight  and  12  years  of  age.  Based 
on  the  speed  in  consuming  one 
standard  size  bowl  of  soup,  cash 
prizes  were  awarded  the  winners. 
KROD  broadcast  the  event. 

WMCA  Publicity 

FOLLOWING  a  personal  survey 
trip  by  Leon  Goldstein,  publicity 
director  of  WMCA,  New  York,  the 
station  is  planning  a  regular  pub- 
licit^'  and  mat  service  to  local  daily 
and  weekly  newspapers  in  the  ex- 

panded Mid-Atlantic  area  now  cov- 
ered by  WMCA  since  its  increase 

in  power  to  5,000  watts. 
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After  the  String — Soup  Rodeo — For  Travelers — 
White   Space — Sauce  From  Arthur 

May  Party 

KSCJ,  Sioux  City,  la.,  conducted  a 
Miller  May  Day  party  for  one  of 
its  sponsors,  Miller  Cereal  Co.  of 
Omaha.  Elaborate  ceremonies, 
attended  by  huge  throngs,  were 
opened  by  the  Sioux  City  mayor 
who  lit  a  large  pile  of  empty 
cartons  of  Miller  Cereal  which  had 
been  purchased  from  customers  as 
part  of  a  program  promotion  stunt. 
Charles  Sebastian,  m.c,  interviewed 
attending  officials  from  the  com- 

pany's home  office,  as  well  as  per- sons picked  at  random  from  the 
crowd  and  announced  winners  of 
prizes  for  those  who  had  made  the 
best  May  basket  from  empty  Miller 
Cereal  cartons. 

Texas  Salud 

MAILING  PIECES  calling  atten- 
tion to  its  market  in  the  Southwest 

have  been  distributed  by  KROD,  El 
Paso.  Included  in  the  folder  is  a 
map  of  the  station's  coverage,  a  list 
of  outstanding  CBS  programs  and 
a  description  of  the  local  plant  and 
staff.  The  brochure  is  headed  with 
the  word,  "Salud",  Spanish  for 
"here's  how".  Idea  is  carried  out  on 
the  next  page  with  the  following 
explanation :  "In  other  words, 
'Here's  How'  to  reach  a  radio-iso- 

lated market  effectively  and  eco- 
nomically." Mailing  list  included  all 

agencies  and  potential  buyers  in 
the  country. 

Tickets  lo  the  Game 
SEARS  ROEBUCK  &  Co.,  Tacoma, 
is  sponsoring  a  half-hour  weekly 
show  titled  Batter  Up  on  KMO, 
that  city.  Questions  concerning 
baseball  are  submitted  by  listen- 

ers. Those  whose  queries  are  ac- 
cepted receive  two  tickets  to  a  Ta- 

coma Tiger  ball  game.  Senders  of 
questions  which  stump  the  board  of 
experts  receive  a  $2  merchandise 
order  for  the  local  store.  Jerry 
Geehan,  KMO  sports  announcer  is 
m.c.  Program  was  placed  direct. 

WTAG  Trailers 

TEASER  TRAILERS  are  being 
used  by  WTAG,  Worcester,  in  over 
20  theatres  throughout  Central 
New  England  to  highlight  WTAG 
programs  and  news.  They  are 
flashed  on  the  screen  during  news- 
reels  and  "coming  attractions". Theatres  using  the  reels  are  class  A 
houses  in  Worcester,  Framingham, 
Fitchburg,  Gardner,  Uxbridge, 
Southbridge,  Marlborough,  Hudson, 
and  Milford — having  an  estimated 
audience  turnover  of  200,000 weekly. 

Rodeo  Stunt 

TO  HELP  build  up  a  following  for 
the  new  children's  program,  Buddij 
&  His  Gang,  on  the  new  WFCI, 
Pawtucket,  R.  I.,  a  tie-up  was  made 
with  a  rodeo  that  was  coming  to 
town  to  donate  a  pony  and  a  saddle 
which  the  station  offered  to  its 
audience  for  the  best  50-word  let- 

ter on  "Why  I  Like  a  Rodeo".  The 
program,  conducted  by  W.  Paul 
Oury,  general  manager  of  WFCI, 
has  a  14-piece  kiddies  band  and 
some  .35  others  participating. 

Milkman's  Prize 
SOME  LUCKY  listener  to  Stan 
Shaw's  Milkman's  Matinee  pro- 

gram on  WNEW,  New  York,  will 
attain  fame  in  the  next  few  weeks, 
in  view  of  the  station's  announce- 

ment that  it  will  present  on  the  air 
and  entertain  royally  the  person 
sending  in  the  250,000th  request 
telegram  to  the  program. 

The  WNEW  statistical  depart- 
ment counted  up  Stan's  telegrams to  date  and  the  total  was  249,000 

messages.  Using  the  present  aver- age of  some  135  telegrams  per  night 
as  a  measuring  gauge,  they  figured 
the  250,000th  should  arrive  in  a 
week  or  so. 

Tips  to  Tourists 
TOURIST  INFORMATION  has 
been  undertaken  in  a  big  way  by 
KGNC,  Amarillo.  Manager  John 
Ballard  has  issued  thousands  of 
invitation  cards  to  hotels,  tourist 
courts  and  auto  clubs  throughout 
the  Panhandle,  listing  places  of  in- 

terest and  inviting  them  to  visit 
Amarillo.  In  addition,  brief  pro- 

grams are  being  arranged  ad- 
dressed to  motor  tourists  and  pas- 
sengers on  trains  passing  through 

the  Panhandle,  welcoming  them  to 
Amarillo. 

Space  for  Station 
CAPITALIZING  on  the  purchase 
of  a  majority  interest  in  the  Min- 

neapolis Morning  Tribune  by  the 
Minneapolis  Star-Journal,  KSTP  is 
now  running  the  two-column,  ten- 
inch  ad  that  had  been  appearing 
in  the  Sta>--Journal  in  the  Tribune 
also.  Space  has  been  devoted  to 
plug  features  and  list  programs 
with  sponsor  mention.  The  tieup 
of  KSTP  with  the  newspapers  for 
news  program  is  publicized  by  both 

papers. Funds  for  Prison  Piano 
ENDEAVORING  to  raise  funds  for 
the  purchase  of  a  piano,  WBAP, 
Fort  Worth,  is  cooperating  with 
the  Texas  State  prison  at  Hunts- 
ville,  in  distributing  copies  of  a 
souvenir  program  for  the  weekly 
broadcast.  Thirty  Minutes  Behind 
the  Walls,  which  originates  in  the 
prison  and  features  entertainment 
by  the  inmates.  Book  contains  pic- 

tures of  all  the  entertainers  as 
well  as  State  and  WBAP  officials. 

WBNX 

NEW  YORK 

la 
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ATTACHED  TO  THE  REAR  of  T 
autos  driven  by  420  Liberty  Life 
Insurance  Co.  agents  are  these  li 
cense-adorners.  This  one  is  that 
belonging  to  Manager  Dick  Shafto 
of  WIS,  Columbia,  S.  C,  operated 
by  the  insurance  company. 

IT 

Cartoons  for  Catsup 
LISTENERS  to  Arthur  Godfrey  on 
WABC,  New  York,  can  receive  a 
book  on  cartooning  in  return  for 
two  Pride  of  the  Farm  catsup  labels 
and  10  cents,  as  offered  by  E. 
Pritchard  Inc.,  New  York,  one  oi 
the  nine  participating  sponsors  oi 
Godfrey's  daily  program.  Agencj 
is  Wadsworth  &  Walker,  N.  Y. 

Displays  at  Exhibit 
TO  BRING  listeners  in  persona 
contact  with  radio,  KPO-KGO,  San 
Francisco,  staged  exhibits  at  the 
Alameda  County  Food  Show  anc 
the  California  Spring  Garden  Show 
both  held  in  Oakland. 

BROCHURES 

XB(' — 13  by  17-ineli  broadside,  de 
■scribing-  the  Red  Network  Good  Xeigh hors  series,  which  started  iMa.v  22,  ti 
give  the  people  of  the  United  State- an  understanding  of  Americaii  repiib lies. 

MBS — First  in  a  series  of  reprintec 
adverti.sements  telling  changes  an 
shifts  in  Mutual  stations  and  pro 
grams,  issued  in  two-page  green  an 
white  folder,  titled  "the  move  is  t' 

Mutual." 

WBAB.  Atlantic  City— Leaflet  show 
ing  spending  per  individual  in  the  cov erage  market  and  offering  the  program 
Sportslants  for  sponsorship. 
WTAR,  Norfolk  Pictorial  Bookie 
showing  station  personnel,  statioi 
coverage,  and  NBC  programs  airec 
througli  the  station. 
WDRC.  Hartford — Monthly  issue  o 
"Pood  For  Thought"  titled  "No  vaca tion  for  cash  registers  in  Connect 

cut". 

WDEF.  Chattanooga — Brochure  coi^ 
taining  32  pages  of  pictures. 

WMT,  Cedar  Rapids-Waterloo— Cov erage  folder  with  die-cut  map. 

TAKE  ADVANTAGE 

OF  THIS  DIRECT 

APPROACH  TO  THE 

WORLD'S  LARGEST 

MARKET- 
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AS  THERE  are  no  telephone  wires  to 
Alaska,  news  must  be  transmitted  by 
radio.  KINY,  Juneau,  maintains  its 
own  receiving  station  where  two  op- 

erators copy  Transradio  from  New 
York  and  California.  The  Seattle  of- 

fice of  KINY  gathers  West  Coast  news 
and  transmits  it  over  the  Signal  Corps 
circuit  to  Juneau.  The  entire  INS 
service  is  available  at  Seattle.  Twice- 
daily  the  station  rebroadeasts  news 
summaries  of  KGEI,  GE  shortwave 
station  at  San  Francisco  and  each 
afternoon  rebroadeasts  BBC  summa- 

,  ries  direct  fi-om  London.  Territory news  is  gathered  by  the  KINY  news 
bureau.  The  Juneau  office  is  under  di- 

rection of  Bob  Druxman  and  the  Se- 
attle office,  Miriam  Warner. 

WSB,  Atlanta,  to  help  promote  Na- 
tional First  Aid  Week,   May  18-24 

presented  a  special  play  May  19.  and 
frequent  spot  announcements  through- out the  week.  The  dramatization.  The 
Counter  Drug  Store,  was  written  by 
Elmo  Ellis  of  the  WSB  staff  and  told 
in  an  amusing  way  of  the  part  played 
by  the  druggist  in  providing  first  aid 
preparedness.   Additional  cooperation 

;  was  solicited  by  the  station  through  its 
0.  Retailers  Radio  Neios,  monthly  pub- 
ijj  lieation  distributed  to  druggists  and 
.  grocers  of  Georgia. 

WFAA,  Dallas,  has  substituted  U.  S. 
defense    savings    stamps    for  cash 
awards  on  the  street  quiz.  Do  You 

;  Knoio  the  Neivs,  a  promotional  fea- 
ture  of  the  Dallas  Morning  Netvs. 

"'  Quizzer  is  Hal  Thompson  assisted  by 
'  Jim  Alderman,  WFAA  newscaster. 
i  WSB,  Atlanta,  is  working  with  the 
'  Georgia  Agricultural  Extension  Serv- 

ice in  a  campaign  to  collect  thousands 
of  jars  for  canning  purposes  to  meet  a 
national  defense  need.  The  project  is 
supplementing  the  Government's  AAA I  program  to  collect  these  containers  for 

,  a  statewide  canning  program.  WSB 
J  is  distributing  window  cards  to  co- operating  stores  throughout  the  State 
[  urging  the  contribution  of  jars. 

WJPR,  Greenville,  Miss.,  is  broad- 
(  casting  descriptions  of  all  road  games 
'i  of  the  Greenville  Bucks.  Announcer  is 
"1  Bert  Ferguson  and  lu-ogram  is  spon- 
'■  sored  cooperatively  by  Greenville  mer- 'i  chants. I 
'  WGEA  and  WGEO,  General  Electric 
?  shortwave  stations  in  Schenectady, 
i  have  added  20  new  foreign-language 
II  news  broadcasts  to  their  weekly 
■  schedules,    bringing    the    number  of 
such  broadcasts  to  43  in  four  lan- 

'  guages.  The  additions  were  made 
I  within  the  last  two  months  in  re- 

sponse to  demands  fi-om  listeners  all 
over  the  world  who  wrote  in  stating 
their  dependence  on  the  unbiased  re- 

ports they  get  from  tiiese  stations.  The 
largest  number  of  additions  is  in  Por- 

tuguese, followed  in  order  by  Spanish, 
French  and  Greek. 

WELI,  New  Haven,  has  organized  a 
pool  to  further  the  sale  of  U.  S.  De- 

fense Bonds  among  the  members  of 
the  staff.  Each  member  contributes  a 
dollar  a  week  for  18  weeks,  and  75c 
the  final  week.  A  number  is  drawn 

I  weekly  and  the  winner  gets  his  bond. 

^  WOR,  New  York,  was  named  as  the 
official  broadcasting  station  to  assist 
with  the  test  blackout  of  Newark 
May  2.J,  as  arranged  by  the  Newark 
Defense  ('ouncil.  WOR  sounded  the 
air  "raid"  alarms  for  the  wardens 
stationed  al  sii-cus  and  factory  whistles 
in  siiccified  scctiiius  of  the  city,  and 
carried  a  running  description  of  the 
blackout  from  11  :30  i).m.  to  about 
12:4.-,  a.m. 

KVI.  'I'acoma,  Wash.,  broadcast  a 
description  of  the  largest  military 
review  in  the  North wesi,  a  four-hour 
parade  comjiosed  of  Ninth  Army  Corps 
held  May  !)  at  Fort  Lewis. 

POPULAR  in  the  Jolly  Rollers  League  of  St.  Louis  was  the  KMOX  girls 
team  and  two  of  the  Blue  and  Gray  girls  were  named  league  officers.  In 
the  line  are  (1  to  r)  Catherine  Ahlert,  Mena  Brady,  Grace  McGowan, 
Dorothy  Casey,  Celeste  Casey,  Mrs.  Merle  S.  Jones,  Mary  Tendone,  Clare 
Lang,  Sylvia  Carlie,  Frances  Patterson.    This  was  their  first  year. 

Cheered  by  Arthur 
LISTENING  to  the  cheery 
early-morning  ramblings  of 
Arthur  Godfrey,  currently  on 
W  J  S  V,  Washington,  and 
WABC,  New  York,  has  been 
made  obligatory  to  the  stu- dents of  Gray  Court  Junior 
College  for  Women,  Ridge- 
field,  Conn.,  announced  by  the 
college  authorities  as  an  ef- 

fort "to  discourage  the  stu- 
dents' listening  to  news 

broadcasts  before  attending 
classes".  According  to  Dean 
Slack,  "the  effect  of  bad  news on  studies  is  so  marked  that 
we  have  included  in  this 
year's  curriculum  the  daily 
listening  to  the  cheerful, 
homey  philosophy  of  a  radio 
entertainer  such  as  Mr.  God- 

frey". 

THE  CONSTANT  HAMMERING  AWAY 

From  Week  to  Week  Brings  Results  for  Quality 

 Furniture  Store  in  Hartford  
THREE  YEARS  AGO  C.  C.  Funk 
&  Sons  Furniture  Store,  an  insti- 

tution in  Bristol,  Conn.,  for  76 
years,  decided  to  try  radio  adver- 

tising on  WDRC,  Hai'tford,  as  a 
means  of  boosting  sales  and  bring- 

ing in  new  customers  from  outlying 
districts.  Then  only  an  experiment, 
the  record  of  sales  successes  that 
followed  definitely  established  radio 
as  a  permanent  part  of  the  Funk 
advertising  budget.  Now,  except 
for  use  of  local  newspapers,  the 
entire  advertising  appropriation 
goes  to  WDRC. 

The  original  program  of  lighter 
classics  each  Sunday,  12:15-12:30 
p.m.,  has  continued  with  only  an 
occasional  interruption  throughout 
the  three  years.  Credited  to  WDRC 
was  the  bringing  in  of  new  custom- 

ers from  Thomaston,  New  Haven, 
Wallingford,  Meriden,  Waterbury 
and  other  neighboring  localities  of 
Bristol.  In  two  years  the  Funk  & 
Sons  Furniture  Store  broke  all 
sales  records. 

Emphasis  on  Quality 

Donald  Funk,  advertising  direc- 
tor of  the  store,  in  placing  the 

credit  sums  it  up:  "Radio  has  de- 
livered the  goods  for  us  and  we're not  hesitant  about  saying  so.  We 

have  a  valued  reputation.  In  our 
radio  programs  we  have  empha- 

sized our  membership  in  the  furni- 
ture guild,  whose  membership  is  by 

invitation  only.  Not  price,  but 
quality  we  emphasize  in  the  broad- 

casts". 

He  further  said  that  it  is  con- 
stant hammering  away  on  the  air 

that  brings  in  customers,  not  just 
sudden  spurts  and  then  forgetting 
the  whole  thing.  He  stated  that  it 
was  the  constancy,  the  repetition  of 
certain  facts,  the  steady  recurrence 
of  the  Funk  name,  that  was  im- 

portant and  responsible  for  the 
stream  of  new  customers. 

Magazine's  Spots 
U.  S.  A.  PUBLISHERS,  Chicago, 
on  May  12  started  a  test  campaign 
of  daily  programs  on  WDZ,  Tus- 

cola, 111.,  promoting  a  new  monthly 
magazine,  Oiir  Country.  Front 
cover  of  the  magazine  is  red,  white 

and  blue,  reproduction  of  the  "Our 
Country  Shield".  Magazine  features 
articles  by  Walter  Winchell,  Grant- 
land  Rice,  Eleanor  Roosevelt  and 
others.  Agency  is  First  United 
Broadcasters,  Chicago. 

WARREN.  O..  is  the  location  of  a  new- Class  IV  station,  250  watts  on  1400 
kc,  sought  by  Frank  T.  Nied,  a  mer- chant, and  Perry  H.  Stevens,  attorney, 
both  of  Akron. 

I 

AROUND  THE  CLO^.x 

24-HOURS  A  DAY 

Represented   by  Blair 

KGW  Availabilities 
2:45  to  3  p.m.  Monday  thru  Sat* 
11-11:15  p.m.  Daily  except  Sun.* 

KEX  Availabilities 
10-10:15  a.m.  Monday  thru  Sat.* 

WAR  NEWS  ROUNDUP 
11:30-12  Midnite,  Daily  &  Sunday 

Comprehensive  coverage  of  ihe  day's news  by  a  trained  staif  which  fills 
in  many  of  the  important  details missed  in  earlier  news  flashes.  A 
program  with  a  ready-built  au- dience ready  for  sponsorship. 
*  These  programs  have  been  broad- cast at  or  about  this  time  for  the 
past  7  years.  Naturally  a  great 
segment  of  the  listening  audience has  learned  to  turn,  to  them  daily. 

We  have  had  many  requests  for  news 
programs  with  established  audiences. 
Heretofore  our  news  periods  have 
been  so  solidly  sponsored  that  none 
of  these  requests  could  be  fulfilled. 
Now,  for  the  first  time  in  seven  years, 
KGW  and  KEX  have  several  choice 

news  periods  available.  Check  over 
the  list  in  the  column  at  the  left  and 

then  get  in  touch  with  your  nearest 

Petry  office.  It's  "first  come,  first 
served" — of  course. 

KGW  ^  KEX 
620  KC 

5000  WATTS  DAYS-IOOO  WATTS  NIGHTS 
NBC  RED 

1190  KC 

5000  WATTS  CONTINUOUS 
NBC  BLUE 

National  Representatives  — EDWARD  PETR Y  &  CO.,  Inc. 
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RESPONSE-ABLE 

COVERAGE 

in  the  Central  Southwest 

KWKH 

SHREVEPORT,  LA. 

50,000  WATTS-CBS 

The    Branham  Company 

Representatives 

425,683  Listening  Families 
CBS  Audit  Night-time  Coverage 

Wc/tJi 

power's^"
'"-'*""" 

„„„,  
LOW  C

OST! 
GET  THE  FACTS  FROM 

PONTIAC    •  MICH. 
t  THE  roUMAN  CO.,  N«riON<ll  UfS. 

CHICAGO      •      NEW  lOtK 

(U.P.) 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

Get  tlK  fattj  frwii  WOl-  WHSHMCTOPI.  D.  C. 
Ifffluted  mtli  MUTUIL  BROUDCUTMC  SYSTEM 
NatiMal  lle»rejeirtJti»«: 
MTIRIIATIOIUI  UDW  SUMS 

WHDH  Delay  Asked  by  NBC 

To  Halt  Breakdown  of  Clears 

Petition  on  Duplication  With  KOA  Filed  Same  Day 

FCC  Denied  Petitions  to  Reconsider  Ruling 

TO  STEM  the  FCC  majority  move- 
ment against  a  breakdown  of  clear 

channels,  NBC  last  Wednesday  filed 
with  the  Commission  a  petition  for 
a  stay  in  the  KOA-WHDH  case 
pending  adjudication  of  an  appeal 
from  its  decision  to  the  U.  S.  Court 
of  Appeals  of  the  District  of  Co- lumbia. 

Filed  on  the  same  day  the  FCC 
announced  its  denial  of  three  peti- 

tions for  reconsideration  of  the 
decision  under  which  WHDH,  Bos- 

ton, would  acquire  5,000  watts  full- 
time  on  the  850  kc.  clear  channel 
now  used  by  KOA,  Denver,  the 
NBC  petition  recites  that  it  seeks 
the  stay  for  the  same  reasons  which 
impelled  the  FCC  on  its  own  mo- 

tion last  month  to  withhold  the  ef- 
fective date  of  the  authorization. 

Because  the  case  is  regarded  as  the 
forerunner  of  a  breakdown  of  clear 
channels  through  East-West  Coast 
duplication,  it  has  provoked  un- 

usual interest. 

Further  Appeals 

The  case  originally  was  decided 
bv  a  3-2  vote,  with  Commissioners 
V/alker,  Thompson  and  Payne  sanc- 

tioning the  breakdown.  Commis- 
sioners Case  and  Craven  dissented 

while  Chairman  Fly  and  Commis- 
sioner Wakefield  did  not  partici- 

pate. The  case  is  earmarked  for 
Supreme  Court  adjudication,  what- 

ever the  judgment  of  the  lower 
court,  to  which  an  appeal  presum- 

ably will  be  taken  during  June  by 
NBC,  with  the  so-called  Clear 
Channel  Group  as  interveners. 
The  WHDH  grant  has  been 

heralded  as  the  first  phase  of  a 
general  move  toward  East-West 
Coast  duplication.  Under  the  Ha- 

vana Treaty  there  are  25  Class  I-A 
or  fully  clear  nighttime  channels 
asigned  in  this  country.  Because  of 
the  expressed  views  of  the  FCC 
majority,  observers  see  a  gradual 
whittling  down  of  such  waves 
through  East-West  Coast  duplica- 

tion and  possible  placement  of  three 
stations  on  each  such  frequency. 

In  denying  the  NBC  petition  for 
rehearing,  filed  on  April  25,  from 
the  proposed  decision  granting 
WHDH  fulltime  with  5,000  watts 
as  against  daytime  with  1,000 
watts,  the  FCC  issued  a  19-page 
decision,  replete  with  footnotes  and 
legal  references.  It  was  apparent 
the  Commission  v/as  priming  itself 
for  a  court  fight.  Simultaneously, 
the  Commir^sion  denied  the  petition 
of  the  Clear  Channel  Group  and  of 
WEEU,  Reading,  for  reconsidera- 

tion and  modification. 
Rather  pointed  indication  that 

clear  channel  stations  can  expect 
no  preferential  treatment  at  the 
hands  of  the  FCC  was  given  in  the 
denials.  The  Commission  held  that 
KOA,  owned  by  General  Electric 
but  licensed  to  NBC,  was  not  en- 

titled to  intervene  in  the  pi'oceed- 

ings  on  the  WHDH  application- expected  to  be  a  basic  point  to  be 
raised  in  the  NBC  appeal. 

"Since  petitioner  has  no  legal 
right  to  be  heard  in  any  event,  and 
did  not  comply  with  the  Commis- 

sion's rule  providing  for  inter- 
vention, we  think  the  contention 

that  the  Commission  erred  in  not 
permitting  petitioner  to  intervene 
is  without  merit,"  the  FCC  said. 

That  the  Havana  Treaty  Class 
I-A  allocations  give  stations  no 
rights  whatever,  was  abruptly  held 
by  the  FCC  majority  also.  This 
contention,  said  the  opinion,  is 
based  on  NBC's  "misconception 
that  it  is  in  some  manner  subro- 

gated to  the  rights  of  the  United 
States  under  the  Treaty.  But  the 
Treaty  recognizes  rights  only  in 
the  signatory  governments  and 
does  not  create  in  any  licensee  any 
vested  rights  in  frequencies  or  serv- 

ice areas.  Moreover,  the  Treaty 
does  not  prohibit  the  Commission 
from  considering  applications  for 
broadcast  facilities  in  accordance 
with  the  statutory  standard  of  pub- 

lic interest". Emphasis  was  placed  on  the 
existence  of  two  classes  of  clear 
channels  (I  and  II)  under  the  regu- 

lations. These  rules,  it  said,  pre- 
scribe that  both  classes  of  clear- 

channel  stations  are  designed  to 
render  primary  and  secondary  serv- 

ice over  an  extended  area  and  at 

relatively  long  distances.  "The 
amendment,"  the  decision  stated, 
"merely  affects  a  minor  shift  in  one 
frequency  within  the  established 

policy." 
McCORMICK  DENIAL 

Publisher  Says  He  Does  Not 

 Seek  Blue  or  WJZ  

EDITOR,  Broadcasting: 
In  the  recent  issues  of  May  12 

and  May  19  BROADCASTING,  you 
have  stated  and  reiterated  that  Col. 
Robert  R.  McCormick,  publisher  of 
the  Chicago  Tribune,  is  offering  or 
attempting  to  purchase  either  the 
NBC  Blue  network  or  its  key  sta- 

tion, WJZ,  in  New  York  City. 
Col.  McCormick  has  asked  me  to 

advise  you  that  there  is  not  the 
slightest  foundation  in  fact  for 
these  statements. 

Will  you  please  publish  the  let- 
ter, giving  it  equal  prominence  to 

that  given  the  inaccurate  state- 
ments made  in  your  publication. 

W.  E.  Macfarlane 
Business  Manager 
The  Tribune  Company Chicago 

May  23,  1941 
Editor's  Note:  During  oral  argu- 

ments Dec.  2  and  3  before  the  FCC, 
on  the  Network-Monopoly  investi- 

gation, mention  of  Col.  McCor- 
mick's  participation  in  conversa- tions for  acquisition  of  the  Blue  or 
of  WJZ  arose  during  a  colloquy  be- 

tween counsel  for  MBS  and  NBC 
[Broadcasting,  Dec.  15,  1940]. 
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Colonial  Opposes 

ASCAP  Contract  CI 

Afl&liates    Adopt  Resolution; 

Shepard  Not  Yet  Signed 
DISAPPROVAL   of  the   ASCAP  i.Fl 

blanket  contract  entered  into  by  H' 
Mutual  was  voted  alst  Friday  at  a 
meeting  of  affiliates  of  the  Colonial  |B 
Network    in    Boston,    under  the 
chairmanship  of  John  Shepard  3d.  C 

By  majority  vote  the  Colonial  af filiates  held  that  if  a  majority  of  jqj 
MBS  outlets  approved  the  blanket 'ffFt 
contract,  the  allowance  for  a  3% 
deduction  from  their  payments  as  a 
rebate  to  MBS  would  be  authorized. 
The  affiliates,  however,  resolved 
that  they  would  not  broadcast  any 
MBS  sustaining  programs  which 

contained  a  "plug  line"  for  ASCAP 
and  that  no  deduction  for  sustain- 

ing programs  would  be  made  while the  stations  are  not  carr;  Ing  MBS  Ijjg 
sustaining  musical  programs. 

No  Agreement  Yet 
Mr.  Shepard  announced  he  had 

not  agreed  with  ASCAP  on  a  forml)^ 
of  contract  for  his  stations  or  forp 

his  regional  networks,  but  that  con- 
versations have  been  going  forward 

with  the  Society.  He  said  he  had 
rejected  several  ASCAP  profits  and 
was  now  considering  further  pro 

po3als  which,  if  they  met  his  ob- 

jections, probably  would  result  in' consummation  of  a  contract  for  re- 
turn of  ASCAP  music. 

Four  of  the  score  of  Colonial  af 
filiates  failed  to  approve  thefti 
ASCAP  resolution.  WFCI,  Paw-  [fi 
tucket-Providence,  voted  no  because 
it  already  is  an  ASCAP  licensee; 

WFEA,  Manchester,  N.  H.,  was  un- 
able to  vote  affirmatively  because 

it  did  not  have  its  sustaining  fee 

date  available;  'WNLC,  New  Lon 
don,  voted  negatively,  and  WLBZ, 
Bangor,  was  absent. 

The  text  of  the  resolution  fol- lows : 

RESOLVED,  the  following  under 
signed  stations  could  not  and  do  not 
approve  the  ASCAP  blanket  con- tract as  entered  into  by  the  Mutual 
Broadcasting  System. 

Be  it  further  resolved  that  if  a  ma- 
jority of  the  affiliates  of  Mutual  ap- prove this  contract,  we  will  allow  the 

Colonial  Network  to  deduct  8%  from 
their  payments  to  us  on  Mutual  com- mercial programs.  Colonial  to  rebate 
same  to  Mutual  for  payment  to 
ASCAP. 

Be  it  further  resolved,  we  wiU  not 
broadcast  any  Mutual  sustaining  pro 
grams  which  contain  a  statement  sim- ilar to  the  following : 

"Remmeber  Mutual  is  the  network 
that  now  broadcasts  all  your  favorit^ 

music." 

Be  it  further  resolved  that  during 
the  time  when  we  are  not  carrying 
Mutual  musical  sustaining  programs 
we  will  not  allow  any  deduction  for 
sustaining  programs  to  be  made  by  the 
Colonial  Network  for  payment  to  Mu- 
tual. 

Be  it  further  resolved,  however,  that 
when  statements  similar  to  the  abovi; 
are  removed  from  Mutual  musical  sus- 

taining programs  and  they  are  fed 
to  us,  we  will  allow  a  monthly  de- duction on  Mutual  musical  sustaining 
programs  to  be  made  by  Colonial  o£ 
three-eights  of  our  1940  sustaininj 
fee  or  our  highest  one-hour  rate,  which 
ever  is  lower.  (In  the  ease  of  stations 
doing  a  business  of  less  than  $50,OOC 
per  year  the  deduction  is  $1  pet 
month ) . 
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CONTROL 

1  ROOM 

FRIED,  technician,  formerly  with 
•fDON,  Monterey,  Cal.,  has  joined 
aSAPs^,  San  Francisco. 
1.  ARTHUR  GILBERT  of  the 

,  ;ound  effects   department  of  WHN, 
view  York,  and  Maria  Besbeck  of 

'  "few  York  have  announced  their 
['■ngagement. 

'rOE    L.    STEWART,    formerly  of 
'WFOY,  St.  Augustine,  Fla.,  is  now 
•hief  engineer  and  assistant  manager 
)f  WFTL,  Ft.  Lauderdale,  Fla. 
AL   HARDY,    formerly   of  WKBN, 
Coungstown,  has  joined  WJSV, 
Washington. 
^,EO   SIVEN,   engineer  of  WHBF, 
iock  Island,  111.,  has  been  called  to 
he  service  and  is  stationed  at  Fort 
Sragg,  N.  C. 

'  r.  R.  POPPELE,  chief  engineer  of 
'  iIBS,  Charles  Singer,  chief  engineer >f  WOR,  New  York,  and  Max  J. 
iVeiner,  chief  engineer  of  WNEW, 
^ew  York,  have  been  named  judges 
or  an  essay  contest  conducted  by 
Jnited  Radio  &  Television  Institute 
'or  June  graduates  of  high  schools  in he  metropolitan  New  Jersey  area. 
BERT  BAYLIS,  formerly  of  Robin- 
ion  Recording  Labs,  at  WIP,  Phila- 
lelphia,  joined  the  engineering  staff 
)f  WSNJ,  Bridgeton,  N.  J. 
)ONALD  MYERS,  formerly  of  WLW, 
las  joined  WIBG,  Glenside,  Pa. 
FRANCIS  M.  McKERNON,  of  the 
engineering  staff,  and  Frances  Perry, 
secretary  to  the  xerogram  director,  of 
WARM,  Scranton,  Pa.,  have  an- 

nounced their  engagement. 
WALTER  J.  TUCKER  Jr.  has  been 
promoted  to  chief  engineer  of  WNLC, 
Xew  London,  Conn.,  succeeding  Fran- 
Lis  Ganify  who  recently  joined  WOR, 
Xew  York.  Harold  Michaels,  of  New 
York,  is  his  successor. 

Latin  Hour  Restored 

^j  BECAUSE  of  the  volume  of  com- 
iplaints  from  Latin  American  list- 

eners, NBC  has  restored  the  mid- 
night-1  a.m.  program  on  WRCA 
and  WNBI,  its  international  sta- 

■  tions.  The  hour  had  been  taken 
over  for  the  international  division's 
European  service  since  inaugura- 

tion of  24-hour  service  last  week. 
John  W.  Elwood,  manager  of  the 
division,  said  the  Europeon  broad- 

en sts  in  French,  Spanish  and 
Portuguese  begin  at  1  a.m.  and 
run  for  eight  continuous  hours.  At 
9  a.m.  (New  York  time)  broad- 

casting in  English  begins  for 
Europe,  continuing  until  the  regu- 

lar afternoon  hours  in  German, 
Italian  and  French. 

WMUR,  Manchester,  N.  H.,  has  ap- 
pointed International  Radio  Sales  as 

iis  national  representative. 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 
Call  Any  Edward  Petry  Office 

MILITARY  GUESTS  of  the  Halli- 
crafters  Co.  at  the  Art  League  Ball 
held  at  the  Glen  Flora  Country 
Club,  Chicago,  were  Col.  R.  Elsdale 
(center),  London  Chief  Signal 
Corps  officer  of  the  British  Army, 
in  America  contacting  signal  equip- 

ment manufacturers  in  connection 
with  the  lend-lease  bill,  and  John 
Hessel  (right).  Chief  Signal  Corps 
Engineer  at  Fort  Monmouth,  N.  J., 
who  holds  a  correspondingly  im- 

portant post  with  the  U.  S.  Army. 
Host  was  R.  W.  Durst,  general 
manager  of  the  Hallicrafters  Co., 
manufacturers  of  Army  and  Navy 
radio  and  signal  equipment. 

In  the  Dark 

HOW  would  a  concert  given 
under  blackout  conditions 
sound?  Evidently  no  different, 
for  listeners  had  no  inkling  of 
it  when  on  May  14  just  be- 

fore a  U.  S.  Army  band  was 
to  give  a  coast-to-coast 
broadcast  on  NBC-Blue,  from 
Fort  Lewis,  Washington,  the 
Port's  power  system  failed. 
Unperturbed,  the  show  went 
on,  the  band  played  in  abso- 

lute darkness  from  memory, 
the  m.c.  ad-libbed  his  piece, 
the  leader  led  with  a  bor- 

rowed flashlight  playing  on 
him. 

AGMA  Suit  Deferred 
SUIT  OF  THE  American  Guild  of 
Musical  Artists  against  the  American 
Federation  of  Musicians  and  James  C. 
Petrillo,  AFM  president,  scheduled  to 
be  heard  May  19  by  the  New  York 
State  Court  of  Appeals  in  Albany,  has 
been  postponed  until  May  29,  when 
opposing  counsel  will  argue  the  case. 
AGMA  is  asking  that  the  verdict  of 
the  lower  courts,  favoring  AFM,  be 
set  aside  and  that  it  be  granted  an  in- 

junction permanently  restraining  Mr. 
Petrillo  from  carrying  out  his  threat 
to  force  AGMA  instrumentalist  mem- 

bers to  join  AFM  if  they  wish  to  work 
on  stage,  screen  or  radio  with  AFM 
members. 

w/fh 

CIRCUIT  DESIGN 

GENERAL  ®  ELECTRIC 160-17 

JUNE  CONVENTION 
ARRANGED  BY  IRE 

INSTITUTE  of  RADIO  ENGI- 
NEERS will  hold  a  summer  con- 

vention in  Detroit,  June  23-25,  the 
second  get-together  of  the  IRE  this 
year,  inaugurating  a  new  procedure. 
Previously  the  Institute  held  only 
one  convention  a  year,  usually  dur- 

ing the  summer.  A  recent  change 
has  resulted  in  a  policy  of  two  con- 

ventions each  year,  with  the  annual 
convention  to  be  held  in  New  York 
every  winter.  The  June  session  will 
headquarter  in  Detroit's  Hotel Statler. 

All  phases  of  engineering  and 
latest  technical  developments  will 
be  discussed  by  men  prominent  in 
the  engineering  field,  in  sessions  to 
be  held  each  morning  and  on  Wed- 

nesday afternoon.  The  other  two 
afternoons  will  be  devoted  to  in- 

spection trips. 
Among  subjects  and  speakers  on 

the  tentative  agenda  just  released 
will  be:  "A  Turnstile  Antenna  for 
Ultra-High-Fxequency  Broadcast- 

ing", by  G.  H.  Brown  and  J.  Ep- 
stein, RCA  Mfg.  Co.;  "Frequency 

Modulation  for  Emergency  Com- 
munication", by  F.  T.  Budelman, 

F.  M.  Link  Co.,  New  York;  "A  New 
Frequency  Modulation  Transmit- 

ter", by  N.  C.  Olmstead  and  A.  A. 
Skene,  Bell  Telephone  Labs.;  "An 
FM  Station  Monitor",  by  H.  R. 
Summerhayes  Jr.,  General  Elec- 

tric; Phase  Distortion  in  FM  Sys- 
tems", by  N.  I.  Korman,  RCA; 

"Optimum  Current  Distributions 
on  Vertical  Antennas",  by  Lincoln La  Paz  and  G.  A.  Miller,  Ohio 
State  U,  and  the  National  Research 
Council,      Ottawa,  respectively; 

"Factory  Alignment  Equipment 
for  FM  Receivers",  by  H.  E.  Rice, 
Stromberg-Carlson ;  "Design  and 
Development  of  Three  New 
Ultra-High-Frequency  Transmit- 

ting Tubes",  by  C.  E.  Haller,  RCA; 
"The  Relative  Sensitivities  of 
Television  Pick-Up  Tubes,  Photo- 

graphic Film,  and  the  Human 
Eye",  by  Albert  Rose,  RCA; 
"Counter  Circuits  and  Their  Ap- 

plications", by  H.  B.  Deal,  RCA License  Lab. 

Radio  Series  Arranged 

By  United  Service  Group 
ACTING  in  cooperation  with 
special  committees  formed  of  lead- 

ing network,  station  and  advertis- 
ing agency  executives,  the  radio 

division  of  the  United  Service  Or- 
ganizations for  National  Defense 

has  started  a  radio  campaign  to 

acquaint  the  public  with  its  objec- 
tives of  providing  recreational  and 

social  facilities  for  the  U.  S.  armed 
forces. 

In  addition  to  the  special  radio 
committee  headed  by  Neville  Miller, 
NAB  president  [Broadcasting, 
May  51,  an  advertising  committee 
has  been  named  under  chairman- 

ship of  Frank  Hummert  of 
Blackett-Sample-Hummert,  and  J. 
R.  Bush,  vice-president  of  Ruth- 
rauff  &  Ryan,  including  Calvin 
Swanson,  J.  Walter  Thompson  Co.; 
James  Rogers,  Benton  &  Bowles; 
Gregory  Williamson,  Pedlar  & 
Ryan,  and  Maurice  H.  Bent, 
Blackett-Sample-Hummert.  Coordi- 

nation of  the  proPTams  planned  is 
under  the  direction  of  Jesse 
Butcher,  head  of  the  USO  radio 
division. 

IF  you  LIKE 

TO  GET  MORE 

AND  PAY  LESS 

WMBG- 
has : 

-the  Red  Network  Outlet  in  Richmond 

More  shows  with  higher  ratings  than  any 
other  Richmond  station. 

More  locally  sponsored  shows  than  any 
other  Richmond  station. 

More  advertising  dollars  from  Richmond 
merchants  and  jobbers  than  the 
other  stations  combined. 

WMBG  offers  you  the  Red  Network  audience — 
5000  watts  daytime — 1000  watts  night  and 
equal  density  of  coverage  at  lower  rates.  Before 

you  buy — get  the  WMBG  story. 

National  Representative — John  Blair  Company 
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Allocation  Method 

Adopted  for  Nickel 
\o  Preference  at  This  Time, 
But  Future  Cut  Is  Seen 
FORMAi^  allocation  plan  for  the 
distribution  of  nickel,  an  impor- 

tant metal  to  the  radio  industry, 
was  announced  May  19  by  E.  R. 
Stettinius,  director  of  priorities  of 
the  Office  of  Production  Manage- 
ment. 

The  new  plan  provides  manda- 
tory industry-wide  control  over  all 

supplies  of  nickel,  formalizing  the 
previous  mandatory  control  order 
of  last  March.  Because  of  the  short- 

age of  nickel  the  new  procedure 
does  not  include  a  schedule  of  pref- 

erence ratings  for  civilian  uses. 
However,  some  allocations  will  be 
made  in  certain  cases  for  non-de- 

fense uses  on  a  restricted  basis  to 
prevent  serious  dislocations  in  es- 

tablished manufacturing  plants. 
Curtailment  Ahead 

While  it  will  have  no  immediate 
effect  on  the  radio  industry,  manu- 

facturers' representatives  say,  in  a few  months  it  will  result  in  the 

curtailment  of  radio's  nickel  sup- 
plies. Under  the  new  order  the  Pri- 

orities Division  will  make  alloca- 
tions of  the  available  nickel  for  de- 
fense purposes.  All  defense  orders 

will  take  a  rating  of  A-10  unless 
other  ratings  have  been  or  will  be 
assigned. 

During  May  15,500,000  pounds  of 
nickel  will  be  available  in  this 
country,  almost  all  of  which  will 
come  from  Canada  where  85%  of 

the  world's  nickel  output  is  pro- duced. The  demands  for  the  metal 
total  21,000,000  pounds,  v/hich  rep- 

resents a  shortage  of  5,500,000 
pounds.  It  is  estimated  by  the  0PM 
that  approximate  shortage  for  1941 
will  be  45,000,000  pounds. 
Speakmg  last  Thursday  at  the 

25th  annual  meeting  of  the  Na- 
tional Industrial  Conference  Board 

CLAIMED  as  probably  the  first  live 
street  broadcast  program  with 
FM,  Irving  Alperson  (left),  Hart- 

ford, Conn.,  accountant,  was  inter- 
viewed by  Announcer  Robert  M. 

Provan,  Jr.,  of  FM  Station  W6.=iH, Hartford.  General  Manager  of 
W65H  is  Franklin  M.  Doolittle. 

at  the  Waldorf-Astoria,  New  York, 
Philip  D.  Reed,  chairman  of  the 
board  of  General  Electric  Co.  and 
for  the  last  there  months  senior 
consultant  to  the  Director  of  Pri- 

orities of  the  0PM,  said  non-de- 
fense industries  must  plan  for  "a 

period  not  of  months  but  of  years" 
to  get  along  with  much  less  than 
their  requirements  in  the  long  list 
of  strategic  materials.  He  further 
asserted  that  the  sooner  non-de- 

fense industries  resigned  them- 
selves to  this  condition  the  better 

they  will  be  able  to  cooperate  in 
national  defense. 

Mr.  Reed  predicted  that  engi- 
neers, chemists  and  designers  will 

develop  new  products  to  help  ab- 
sorb the  increased  purchasing- 

power,  allay  inflationary  pressures, 
support  our  standard  of  living  and 
keep  the  country  at  work. 

In  summing  up  his  views  for  the 
post-war  future,  Mr.  Reed  stated  in 
the  future  greater  emphasis  will  be 
placed  on  production  so  as  to  avoid 
a  recurrence  of  present  problems. 

RCA  MFG.  Co..  Camden,  X.  J.,  has 
Miinoiiiiced  sale  of  a  2."')0-K  tran.smitter to  WKWK.  Wheeliii};.  W.  Ya.,  and 
FM-]()-A.  FM  transmitter  to  WCAU, 
Philadeliiliia. 

RADIO  ENGINEERING  LABS.,  INC. 
Long  Island  Cit  y  ,  N.  Y. 

New  and  Newsy 

NEWS  makes  publicity,  and 
when  you're  a  new  station 
publicity  director  as  was 
Doris  Rodgers,  of  WNAX, 
Yankton,  the  nose  for  news 
is  more  acute — to  impress 
the  boss.  So  when  a  fire  truck 
slammed  to  a  stop  at  the 
WNAX  parking  lot.  Miss 
Rodgers  rushed  to  the  scene, 
pad  in  hand  to  cover  her  first 
assignment.  Her  face  grew  a 
little  red  when  she  ap- 

proached the  fire,  for  it  was 
her  own  car  that  was  blazing. 

Stromberg-Carlson  FM 

WORK  done  by  Stromberg-Carl- 
son Telephone  Mfg.  Co.,  Rochester, 

in  popularizing  FM  through  sale 
of  receivers  was  reviewed  May  21 
by  Dr.  R.  H.  Manson,  vice-president 
and  general  manager,  at  a  dealer 
dinner  at  the  Hotel  Roosevelt,  New 
York.  Dr.  Manson  pointed  out  that 
the  company,  utilizing  patents  of 
Major  Edwin  H.  Armstrong,  had 
p-one  through  two  complete  years 
of  making  and  selling  the  receivers, 
and  with  the  launching  of  the  third 
seasonal  line  will  have  more  Strom- 
berg  Carlson  FM  sets  in  public  use 
than  all  other  makes  combined. 

WOR's  FM  Rate  Card 

W71NY,  New  York's  first  commer- cial FM  station,  adjunct  of  WOR, 
has  sent  out  its  rate  card  to  a  gen- 

eral mailing  list  for  the  first  time 
this  week.  Originally  issued  May  1, 
rates  run  $50  for  an  hour  between 
8  a.m.  to  6  p.m.;  $30  for  a  half- 
hour  during  the  same  time;  and  $20 
for  a  quarter  hour;  from  6  p.m.  to 
11  p.m.  these  rates  run  $100,  $60, 
and  $40  respectively.  The  card  also 
includes  frequency  discounts,  an- 

nouncement rates,  service  facilities, 
commissions  and  cash  discounts, 
and  regulations  and  restrictions. 

Dr.  Alexanderson  Honored 

DR.  ERNST  F.  W.  ALEXAXDER- 
SOX.  consultinK  engineer  of  General 
Electric  Co.,  was  presented  with  the 
Schenectady  Advertising  Club's  an- nual award,  given  each  year  to  an 
outstanding  local  man  or  woman 
thro  u  g  h  whose  accomplishments 
Schenectady  has  received  "unusually 
favorable  publicity".  The  award  was made  at  a  luncheon  at  Hotel  Van 
("urler.  that  city,  with  proceedings broadcast  by  short  wave  over  WGEA. 
and  later  by  transcription  over  WGY. 

TWO-WAY  FM  radio  sets  will  be  in- .stalled  in  29  Philadelphia  police  cars, 
wagons  and  patrol  boats  after  exhaus- 

tive tests  which  police  officials  say proved  the  superiority  of  the  new 
equipment.  Installation  of  the  I'M  sets, enuii)i)ed  by  INIotorola,  was  ordered  by Director  of  I'ublic  Safi'ty  .Tames  H. Malone  and  I'ulicc  Superintendent 
Howard  P.  Sutton  in  ten  new  emer- 

gency patrols,  nine  detective  squad ears,  three  patrol  wagons  and  two 
harlH)r  i)olice  Ijiiats. 

LATES'J"  mobile  television  ofpupment was  demonstrated  recently  at  the  Ra- 
dio Club  of  America  meeting  held  at 

('oinnil)ia  V .  After  presentation  of  a Iiaper.  introduced  l)y  Allen  B.  DuMont 
Allen  P,.  DiiMoiit  Lal)s.,  im  "Some Design  Features  of  Portal)le  Televi 
sion  Equipment",  a  demonstration  was given  of  a  DuMont  portal)le  two- 
camera  unit  and  mobile  "chain"  or complete  layout. 

First  Commercial  FM 

Is  Granted  to  Kentucky 

GRANTING  Kentucky  its  first 
commercial  FM  station,  the  FCC 
May  20  issued  a  construction  per- 

mit to  the  American  Broadcasting 
Corp.,  licensee  of  WLAP,  Lexing- 

ton, Ky.,  for  an  outlet  on  45.1  me. 
to  cover  6,298  square  miles.  This 
represents  the  43d  commercial  FM 
grant  of  the  year. 

Simultaneously  the  Commission 
ordered  issuance  of  the  construc- 

tion permit  for  a  new  FM  station 
in  Pittsburgh  without  prejudice  to 
W47P,  Walker  &  Downing  Radio 
Corp.,  operator  of  WWSW,  Pitts- 

burgh. Action  is  to  the  determina- 
tion of  the  pending  newspaper- 

ownership  hearing  under  FCC  Or- 
der No.  79.  Permittee  is  of  the  same 

ovraership  as  the  Pittsburgh  Post- 
Gazette. 

Received  by  the  FCC  last  week 
was  the  application  of  Debs  Me- 

morial Radio  Fund  Inc.,  licensee  of 
WEVD,  New  York,  requesting  an 
FM  outlet  in  New  York  on  48.7  me. 
to  serve  a  population  of  12,300,000 
and  an  area  of  8,600  square  miles. 
This  brings  total  pending  applica- 

tions to  60. 

CKWX  Changes 

REORGANIZATION  of  the  staff 
and  management  of  CKWX,  Van- 

couver, has  resulted  in  an  almost 
entirely  new  executive  personnel. 
Arthur  Holstead,  former  manager 
and  owner,  has  assumed  the  presi- 

dency of  the  company;  Frank  M. 
Squires,  formerly  manager  of 
CJCS,  Stratford,  Ont.,  has  been 
made  general  manager,  and  Nor- 

man Botterill,  formerly  assistant 
manager  of  CJCA,  Edmonton,  and 
since  the  first  of  the  year  with 
CKWX,  is  the  new  assistant  man- 

ager; CKWX  has  moved  into  new 
studios  and  offices  at  543  Seymour 
St. 

i 

AM  and  FM  Compared 

At  Engineering  Dinner 
A  DEMONSTRATION  of  FM  and 
AM  was  given  by  Dr.  D.  L.  Chest- 

nut, of  GE  at  the  dinner  May  21 
following  the  presentation  of  the 
Franklin  Medal  to  Maj.  Edwin  H. 
Armstrong.  Time  records  were 
played  showing  the  noise-free  re- ception at  Alexandria,  Va.,  230 

miles  away,  of  Maj.  Armstrong's FM  station,  W2XMN,  at  Alpine, 
N.  J.  These  records  were  made  by 
Glenn  D.  Gillett,  Washington  con- 

sulting engineer,  at  his  home  in  a 
suburb  of  Alexandria,  using  a 
standard  GE  dipole  antenna  and 
reflector,  with  the  GE-FM  trans- lator. 

Ill: 
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WRXL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 
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HOW  PRESS  SEES  MONOPOLY  RULES 

jEDITORIAL  opinion  published  in  the  nation's  newspapers  is  almost 
unanimously  opposed  to  the  FCC  majority's  network-monopoly  regula- 

.'itions  as  striking  a  death  blow  at  a  free  American  radio  and  as  a  serious 
Sthreat  to  the  press.  Aside  from  actual  editorial-page  comments,  an  analy- 

sis of  stories  and  articles  published  in  the  nev/s  columns  tends  to  show  a 
rising  tide  of  resentment  by  civic,  editorial  and  other  groups  against  the 
regulations.  Excerpts  from  newspaper  editorials  available,  follow: 

Washington  Post 

r;,,  Instead  of  being  condemned  for 
j|its  independent  action  .  .  .  the  FCC 
vis  to  be  highly  commended  for  re- 
^  fusing  to  let  ill-advised  meddling 
jOn  the  part  of  the  White  House  in- 
iterfere  with  its  order. 

'  Washington  News 
p     The  angles  to  this  dispute  are  so 
•  many  an  1  so  technical  that  to  tell 
iv  them  would  take  a  book.  But  to  one 
I-  constructive  proposal  v/e  think  the 
ill  public  will  subscribe.  It  is  by  Sen. 
;i  White  of  Maine  for  a  ̂   ..11  Congres- 
,  sional  airirg  of  the  whole  subject. 
Since  Congress  is  the  policy-making 
body  v/hxch  created  the  FCC  we 

.  can't  see  why  even  Mr.  Fly  should object  to  that.  President  Roosevelt 
said   in  1939,   speaking   of  radio 
regulation,  "I  am  thoroughly  dis- 

!  satisfied".  Since  then  the  mess  has 
.got  worse  instead  of  better. 

1      New  Haven  Journal-Courier 

I     It  (the  FCC)  has  proceeded  to 
I  step  beyond  the  authority  which 
p  Congress  intended  to  grant  it  and 
I I  has  indicated  the  belief  of  a  ma- 
jj  jority  of  its  members  that  their 
'  jurisdiction  does  not  depend  upon  a 
J  showing  that  practices  they  con- 

demn are  violations  of  law  but  upon 
their    personal    notion    of  what 
should  constitute  the  "public  in- 
terest". 
Chattanooga  News  Free  Press 
Mr.  Fly  has  been  an  instrument 

liin  efforts  to  place  a  Government 
imuzzle  on  the  press  here  already 
■  and  it  is  not  surprising  to  find  him 
I  pursuing  the  same  course  against 
the  broadcasting  companies.  The 
•order  indicates  clearly  something 
.  far  more  dangerous  even  than  cen- 

sorship, namely  that  the  broadcast- 
ing  companies   must   "play  ball" 

with  the  politicians  in  the  Adminis- 
tration, or  else.  It  will  be  necessary 

to  fight  the  eiicroachment  step  by 
step. 

!         Scranton  (Pa.)  Tribune 

''  The  FCC's  order  smacks  of  an  at- tempt to  preserve  for  itself  sole 
authority  over  the  radio  industry. 
I  Just  as  the  press  of  America  must 
be  preserved  free  of  Government 

\  control  and  censorship,  so  should 
radio  be  free  of  dictatorship.  If 
there  are  monopolistic  practices  in 
radio  the  cure-course  proposed  by 
the  FCC  may  be  worse  than  the 
I  disease  it  seeks  to  end. 

I  Albany  (N.  Y.)  News 
The  natures  of  the  present 

changes  are  so  revolutionary  that 
obviously  they  required  specific  ap- 

proval of  Congress.  As  is  usually 
the  case  with  bureaucracies  always 
seeking  more  power,  the  Communi- 

cations Commission  forgets  that  its 
function  is  not  to  make  laws  but 
to  administer  them.  Broadcasters 
are  right  in  protesting  vigorously 
these  new  rulings,  and  it  is  in  the 

i( public  interest  that  they  shall  test 
Ithem  in  the  courts,  as  they  promise. 

Baltimore  Sun 

There  is  an  amusing  quality  in 
the  situation,  for  the  sight  of  a 
supporter  of  the  President  (Mark 
Ethridge)  tilting  in  such  vigorous 
manner  at  one  of  the  New  Deal 
pets  is  not  without  its  sadonic 
overtones.  But  there  is  a  serious 
side  too.  If  the  FCC  is  acting 
capriciously  and  is  playing  politics 
with  a  matter  as  important  as  ra- 

dio regulation,  that  is  a  matter  of 
the  utmost  concern. 

Atlanta  Constitution 

The  general  public,  even  allowing 
for  possible  bias  on  the  part  of  the 
broadcasting  officials,  will  be  in- 

clined to  accept  their  view. — It  is 
at  least  strange  that  the  Commis- 

sion should  rush  out  with  its  new 
regulations  before  the  appointee 
of  the  President  (Ethridge)  has 
had  time  to  perform  the  task  as- 

signed to  him. 

Baton  Rouge  (La.)  Times 

Those  within  the  WJBO  area  ap- 
preciate this  extensive  service, 

made  possible  through  the  network 
programs  which  supplement  those 
of  local  interest.  .  .  .  No  network 
would  do  its  listeners  a  service  by 
submitting  tamely  to  such  restric- 
tions. 

Hartford  Times 

Even  more  important,  however,  is 
the  question  as  to  the  extent  to 
which  the  Commission  has  a  right 
to  exert  control  over  radio.  Neither 
Government  -  controlled  broadcast- 

ing, nor  a  censorship,  nor  compul- 
sory programs  are  wanted.  The 

people  will  rue  it,  if  either  is  per- mitted. 

Wheeliyig  Intelligencer 
It  is  sincerely  to  be  hoped  that 

this  move  by  the  Commission  will 
arouse  sufficient  Dublic  interest  to 
require  a  searching  Congressional 
investigation  and  will  provoke  pub- 

lic discussion  of  this  whole  question 
of  radio  regulation.  For  we  must  be 
very  sure  that  in  policing  the  use 
of  a  public  facility,  the  Government 
is  not  permitted  to  throttle  a  public 
right. 

Winner  of  the  "George  Foster  Peabody 
Award"  for  Distinguished  and  Merito- 

rious Public  Service  Programs  in  the 
local  channel  group  durng  1940. 

1400  KC.  ★  250  Watts 

Portland    (Me.)  Press-Herald 
This  bare  majorit"  decision  of 

the  FCC,  likely  to  render  chaotic 
the  broadcasting  business  of  the 
country,  ought  to  be  made  subject 
to  some  kind  of  review  before  it  is 
rammed,  like  an  imperial  ukase, 
down  the  throats  not  only  of  the 
broadcasters  but  of  the  American 
people  who  have  not  been  aware 
that  their  interests  were  being  over- 

ridden by  any  group  of  air  barons 
or  that  there  has  been  from  the  first 
anything  but  the  healthiest  kind  of 
competition  in  the  industry. 

Rochester  Democrat  &  Chronicle 

If  the  Commission  really  has 
power  to  make  laws  of  this  kind, 
then  it  is  a  dangerous  power,  the 
end  of  which  can  only  be  complete 
domination  of  the  radio  industry  by 
Governinent.  ...  As  even  the  ma- 

jority admits  that  "the  network 
system  has  brought  great  benefits" to  broadcasting,  its  drastic  order 
seems  to  make  little  sense  on  the 
ground  of  public  welfj^re. 

Indianapolis  Neivs 

The  radio  industry  failed  in  the 
beginning  to  make  a  fight  for  free- 

dom of  broadcasting,  and  is  now 
paying  for  its  negligence.  But  this 
failure  does  not  dissolve  its  rights. 
They  are  protected  by  the  Consti- 

tution. The  job  now  is  to  win  re- 
spect for  them  by  executive  or 

Congressional  action. 

Youngstown  Vindicator 

It  (the  monopoly  report)  threat- 
ens non-commercial  programs  as 

Town  Meeting  —  etc.  —  etc.  —  Both 
Congress  and  the  courts  should  act 
to  avert  such  a  result. 

Wall  St.  Journal 

Perhaps,  at  this  time  "the  pub- lic", however,  in  debt  it  may  be 
as  to  who  is  right  in  this  particular 
controversy,  might  do  well  to  note 
the  nature  and  extent  ox  the  powers 
assumed  by  the  Commisison  in 
dealing  with  the  case.  Following  on 
the  Commission's  action  last  year 
concerning  television,  it  is  evident 

that  this  particular  "Caesar"  is receiving  substantial  nourishment 
as  it  goes  along. 

Washington  Star 
There  seems  to  be  no  doubt 

that  the  Commission's  action  is 
designed  to  replace  a  system  of 
national  broadcasting  which  has 
given  good  service  with  a  vaguely 
defined  new  setup  which  may  or 
may  not  prove  more  desirable. 
Decisions  of  the  present  majority 
of  the  Supreme  Court  on  the  whole 
have  tended  to  widen  the  field  and 
broaden  the  pov^ers  of  these  agen- 

cies, and  if  it  is  shown  that  the  re- sultant extension  of  their  activities 
is  inore  harinful  thr.n  beneficial,  it 
seems  obvious  that  the  remedy  lies 
with  the  Congress. 

New  York  Herald-Tribune 
That  the  new  regulations  would, 

as  Mr.  William  S.  Paley,  head  of 

CBS,  puts  it,  "torpedo"  the  existing broadcasting  structure,  is  hardly 
to  be  doubted.  Whether  or  not,  in 
the  long  view,  the  existing  struc- 

ture ought  to  be  torpedoed,  the  at- 
tempt to  do  it  suddenly,  by  the  ad- 

ministrative fiat  of  a  regulatory 
body  which  has  never  enlitsed  any 
great  public  confidence  and  whose 
legal  authority  to  act  in  such  fields 
is  open  to  very  serious  question, 
seems  scarcely  wise. 

Presto  Offers 

a  New  50  Watt 

Recording 

Amplifier  •  •  • 

. . .  and  the  first  accurately  calibrated 
recording  channel  for  making  di- 

rect playback  transcriptions.  The 
new  Presto  88-A  amplifier,  com- 

bined with  the  Presto  1-C  cutting 
head,  makes  recordings  identical 
in  response  to  the  finest  commer- 

cial pressings.  These  recordings 
give  you  full  range  reproduction 
when  played  back  on  the  N.  B.  C. 
Orthacoustic  or  standard  lateral 
settings  of  your  reproducing  equip- 

ment. A  switch  on  the  amplifier 
selects  either  of  the  two  recording 
characteristics. 

You'll  hear  a  new  quality  in  your 
recordings  when  you  use  this 
Presto  equipment ...  a  fuller,  more 

natural  bass  .  .  .  crisper,  cleaner 
highs.  Pre-emphasized  high  fre- 

quency response  reduces  surface 
noise  well  below  audibility.  Out- 

put of  the  88-A  is  50  watts  with 
1V2%  distortion.  Gain  is  85  db. 
Noise  level  is  45  db  below  zero 
(.006  W).  Use  the  88-A  in  place  of 

your  present  amplifier.  You'll  no- tice a  tremendous  improvement  in 
your  recordings.  Your  present 

*  Presto  1-B  or  1-C  cutter  can  be 
calibrated  with  an  88-A  amplifier 
at  a  nominal  charge.  Catalog  sheet 
on  request. 

Canadian  Distributor:  Walter  P.  Dovi/ns,  2313  St.  Catherine  St.  W.,  Montreal,  P.  O. 

Chicago  Rep.  L.  W.  Beier  —  Sound  Sales  Corp. 
600  S.  Michigan  Ave.  Phone  Harrison  4240 

pmFQVH  RECORDING  CORPORATION r  n  C  3  I  U  242  West  55th  Street,  New  York,  N.  Y. 

World't  Largttt  Manufaelurart  of  lnttantaii»ou$  Sound  Roeording  Bquipmont  and  Ditet 
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the  popuJapcomedian 

NOW  THEY  LOOK  LIKE  THIS 

See  photos  on  page  12 

All  INS  dispatches  are  cred- 
ited to  authoritative  sources, 

assuring  you  factual,  honest 

news  coverage. 

INTERNATIONAL  NEWS  SERVICE 

^^^^^ 

C  H  N 
HALIFAX,  N.  S. 

The  Key  Station  of  the 
Ma;<itimes 

One-third  of  all  radio  sets  in 
Nova  Scotia  are  within  twenty- 

five  mi'es  of  our  antenna,  two- 
thirds  are  within  our  primary 
coverage  area.  No  advertiser  can 
afford  to  overlook  this  field. 

Representatives 
WEED  &  COMPANY 

350  Madison  Ave.,  N.  Y. 

PHOTOGRAPHS  ON  PAGE  12  in  the  same  (1  to  r)  order  show:  (1) 
George  Biggar,  program  director  of  WLW,  Cincinnati,  who  was  19  in 
1918  when  he  finished  officers  training  camp  at  Fort  Sheridan  as  a  second 
lieutenant  of  infantry,  then  until  the  Armistice  served  as  military  in- 

structor with  the  S.A.T.C.  at  the  U  of  California  and  Utah  Agricultural 
College;  (2)  Harry  H.  Stair,  of  the  sales  staff  of  WHK,  Cleveland,  who 
served  overseas  as  a  lieutenant  in  the  A.E.P.;  (3)  Verne  H.  Pribble, 
manager  of  WTAM,  Cleveland,  who  enlisted  as  a  private  in  March,  1917, 
spent  18  months  overseas  with  the  A.E.F.,  was  wounded  in  action  and 
won  the  Order  of  the  Purple  Heart  and  Order  of  Verdun. 

Score  of  Leading 

Cooperate  in  Treas 

OVER  20  of  the  country's  leading 
radio  sponsors  are  cooperating  with 
the  Treasury's  campaign  to  sell  De- 

fense Savings  Bonds  and  Stamps. 
The  time  donated  varies  from  one 
minute  announcements  on  top-notch 
programs  to  a  full  hour  for  a  13- 
week  given  over  to  the  campaign. 

Beginning  July  2  and  continuing 
for  13  weeks,  the  hour  formerly  oc- 

cupied by  Fred  Allen's  Star  Theatre, 
has  been  given  to  the  Treasury  by 
the  Texas  Co.  for  a  special  variety 
program  to  promote  the  sale  of 
Bonds  and  Stamps.  Procter  &  Gam- 

ble and  Lever  Bros,  are  using  an- 
nouncements about  the  drive  on  all 

daytime  serials.  Lever  also  is  incor- 
porating material  about  Defense 

Savings  Bonds  and  Stamns  in  seven 
evening  shows — Helen  Hayes  The- 

atre, Lux  Radio  Theatre,  Uncle 
Jim's  Question  Bee,  Grand  Central 
Station,  Meet  Mr.  Meek,  Big  Town, 
and  Hollywood  Premiere. 

Similar  cooperation  has  been 
given  to  the  Defense  Savings  Staff 
by  Pepsodent  Co.  (Bob  Hone)  ; 
Kraft  Cheese  Co.  (Kraft  Music 
Hull);  Bristol-Myers  (Eddie  Can- 

tor) ;  Emerson  Drug  Co.  (Ben 
Bernie's  Army  Game)  ;  R.  J.  Rey- 

nolds Tobacco  Co.  (Ilka  Chase's 
Luncheon  at  the  Waldorf)  ;  Adam 
Hats  (fights)  ;  S.  C.  Johnson  &  Son 
(Fibber  McGee  &  Molly)  :  Andrew 
Jergen's  Co.  (Walter  Winchell)  ; 
Cudahy  Packing  Co.  (Bachelor's Children)  ;  and  Ford  Motor  Co. 
(ford  Summer  Hour). 
Miles  Labs,  awards  Defense 

Bonds  to  the  Quiz  Kids  every  week, 
to  apply  toward  their  future  edu- 

cation. Each  Quiz  Kid  program  car- 
ries two  announcements  about  the 

Bonds  and  Stamps.  Armour  &  Co. 
(Luxor)  is  using  announcements  at 
the  conclusion  of  each  Wayne  King 

Broadcast  Sponsors 

ury  Bond  Campaign 
broadcast  every  Saturday  night  for 
an  indefinite  period. 
Through  Blackett- Sample -Hum- 

mert  arrangements  have  been  made 
for  the  entire  Manhattan  Merry- 
Go-Round,  sponsored  by  R.  L.  Wat- 
kins  Co.,  to  be  devoted  to  Defense 
Savings  Bonds  and  Stamps.  R.  L. 
Watkins  Co.  will  substitute  Bond 
and  Stamp  announcements  for 
their  regular  commercials. 

Agencies  Cooperate 
The  Bayer  Co.  American  Album 

o  f  Familiar  Music,  and  the  Charles 
H.  Phillips  Chemical  Co.  Waltz 
Time,  will  give  similar  broadcasts 
for  Defense  Savings  Bonds  and 
Stamps  during  the  next  30  days. 

Other  Blackett-Sample-Hummert 
clients  who  will  incorporate  mate- 

rial about  Bonds  and  Stamps  in- 
clude: Anacin  Co.  (Our  Gal  Sun- 

day, Easy  Aces,  and  Just  Plain 
Bill)  ;  Kolynos  Co.  (Mr.  Keen, 
Tracer  of  Lost  Persons) ;  Edna 
Wallace  Hopper  (Romance  of 
Helen  Trent)  ;  A.  S.  Boyle  Co. 
(John's  Other  Wife)  ;  Bayer  Co. 
(Second  Husband  and  Young 
Widow  Broivn)  ;  R.  L.  Watkins  Co. 
(Orphans  of  Divorce  and  Backstage 
Wife)  ;  and  Phillips  Co.  (Amanda 
of  Honeymoon  Hill  and  Stella  Dal- las) . 

Further  agency  cooneration  has 
been  given  to  the  Defense  Savings 
Staff  by  Marschalk  &  Pratt,  in  writ- 

ing and  producing  40  one-minute 
transcriptions  for  distribution  to 
more  than  800  stations  during  June. 
The  trani?criptions  include  an  origi- 

nal theme  song  written  by  Ken- 
Johnson  Inc..  and  played  by  Fred 
Waring  and  His  Pennsylvanians. 

Lackey  Is  Granted 
His  Second  Station 
PIERCE  E.  LACKEY,  operator  of 
WPAD,  Paducah,  Ky.,  received  his 
second  station  May  20  when  the 
FCC  granted  a  construction  permit 
for  a  new  daytime  local  in  Hender- 

son, Ky.,  to  Paducah  Broadcasting 
Co.  Inc.  Station  will  operate  on  860 
kc.  using  250  watts  daytime  only. 
Mr.  Lackey  controlling  95.5%  of 
the  company's  stock  is  president. 
Other  officers  are  W.  Prewitt  Lac- 

key, an  insurance  man,  treasurer; 
and  Ezelle  Lackey,  also  in  insur- 

ance, secretary. 
The  Commission  last  Wednesday 

also  proposed  to  grant  the  applica- tion of  the  Broadcasting  Corp.  of 
America  for  a  regional  station  in 
Riverside,  Cal.,  1,000  watts  on  1420 
kc,  and  at  the  same  time  proposed 

to  deny  the  application  of  the  Riv- erside Broadcasting  Co.  for  a  local, 
250  watts  on  1420  kc,  in  the  same 
community  on  the  grounds  of  mu 
tually  exclusive  interference  to  the 
other  station.  The  px-oposed  grants 
will  become  final  in  30  days  unless 
contested. 

Principals  in  Broadcasting  Corp. 
of  America  are  W.  L.  Gleeson 
owner  of  the  Progressive  Optical 
Co.,  and  associated  with  the  Miller 
Adv.  Agency,  Oakland,  54%  stock 
holder;  E.  W.  Laisne,  with  the  same 
optical  firm,  20%;  John  H.  Tolan 
Jr.,  secretary  to  his  father,  Con- 

gressman Tolan,  20%;  John  B. 
Smith,  attorney,  2% ;  Loyal  C 
Kelley,  attorney,  2% ;  Phil  Davies, banker,  2%. 

I 

YOU  DEPEND  ON 

THE  AIRLINES 

for  speed 

r  \ 
and  the  airlines 

depend  on 
Postal  Telegraph 

Phone' 

•  Speed  plus  de- pendable service! That's  why — "It  Pays 
To  Fly!"  And  for these  same  reasons, 

all  major  airlines  — 
like  many  of  Amer- ica's greatest  business 
firms  —  have  found 
—  it  pays  to  use 
Postal  Telegraph. You  too  can  enjoy 

this  same  speedy,  de- 
pendable telegraph 

service — at  low  cost 
— at  any  Postal  Tele- 

graph office.  Or  — 

Hf)W  wplfiiro  or^'anizations  can  best 
iiso  radio  time  for  national  or  local 
(•;nni)aij;iis  was  (lie  snliieet  of  a  ronnd- 
taljle  at  WOR.  New  York,  May  21. 

WRVA  COVERS 

RICHMOND  ̂  

AND  NORFOLK  p 

IN  VIRGINIA! 

-  50,000  WATTS DAV  AMD  MtOHt 
COLUMIIA  AMO  MUTUAL  NETWOUKS  ^AUL  M  lArMCI  CO,  HAHOHAl  tlMtUmATIVt 

Tostal 

TeUgvapb  . 
•Chorg..  appear  on  your  phone  bill  J 
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ATTENTIO 

me  liufCem  J^/»e7ki> 

But  It  Takes  RADIO  ATTENTION  To  Sell  RADIO  TIME! 

ISeLLING  your  station  and  your  market  takes  a  special  brand  of  atten- 

tion. And  it  takes  a  specialized  magazine  to  provide  it.  That's  where 

BROADCASTING  comes  in.  Here's  the  magazine  that  thinks  Radio  and 

talks  Radio  100%  of  the  time.  Consequently,  its  readers  are  Radio- 

minded  . . .  every  last  one  of  them.  Small  wonder  85%  of  BROADCASTING'S 

advertisers  renew.   Small  wonder  it  pays  to  advertise  in  BROADCASTING. 

BROADCASTING 

BLANKETS 

TIME  BUYERS! 

BROADCASTING 



FEDERAL  COMMUnTcATI^^  COMMISSION 

MAY  17  TO  MAY  23  INCLUSIVE- 

ill' 

Decisions  .  .  . 

MAY  20 
WDLP.  Panama  City,  Fla.— Continued 

hearing  to  6-2-41  ;  WTMC,  Ocala.  Fla., same. 
NEW,  American  Broadcasting  Corp., 

Lexington.  Ky.— Granted  CP  FM  45.1  mc 
C,2<I8  SQ.  miles. 
NEW.  Paducah  Broadcastinf;  Co.,  Hend- erson. Kv.    Granted  CP  860  kc  2.50  w  D. 
WKY,  Oklahoma  City  -Granted  CP  for 

approval    transmitter    site,    directional  N. 
WDEL,  Wilmington,  Del. — Granted  modi- 

fication CP  for  approval  dirtctional  an- tenna N  &  D.  transmitter  site. 
KFIZ,  Fond  du  Lac,  Wis.  Granted  CP 

increase  to  250  w  N  &  D.  new  transmitter. 
WNBI,  Bound  Brook,  N.  J.  —  Granted modification  CP  to  add  11890.  15150  kc. 
W47P,  Pittsburgrh— Ordered  issuance  CP 

FM  station  without  prejudice  to  hearing 
under  Order  No.  79. 
SET  FOR  HEARING— NEW,  Brainerd- 

Bemidji  Broadcasting  Co.,  Brainerd,  Minn., 
CP  1550  kc  1  kw  unl.  ;  NEW,  Orange  Broad- 

casting Corp..  Orange.  Tex.~CP  1600  kc 
1  kw  unl.  ;  NEW,  Gazette  Co..  Cedar  Rapids, 
la.— CP  1600  kc  5  kw  N  &  D  directional  N, 
nondirectional  D.  NEW,  Homer  Rodeheaver, 
Winona  Lake,  Ind.,  CP   1480  kc  1  kw  D. 
MISCELLANEOUS— NEW,  Gazette  Co., 

Cedar  Rapids,  la.,  placed  in  pending  files 
pursuant  to  Order  No.  79,  application  FM  ; 
W6XCB,  Los  Angeles,  made  final  conditional 
grant  of  11-15-40  and  authorized  CP  experi- 

mental television  162-168  mc  1000  w  ; 
WWRL,  Woodside,  L.  L,  granted  exten- 

sion temporary  license  ;  60  days  from  5-22  ; KFRC,  San  Francisco,  granted  new  license 
without  condition  protecting  CJAT  ;  NEW, 
Symons  Broadcasting  Co.,  Ellensburg, 
Wash.,  denied  reconsideration  and  grant 
without  hearing  CP.  and  delted  reference 
to  Moshy's  Inc.  application  ;  WPAY,  Ports- mouth, O.,  denied  reconsideration  and  grant 
without  hearing  application  WPAY  re- 

newal :  NEW,  Ralph  L.  Lewis,  Greensboro, 
N.  C,  denied  reconsideration  and  grant 
without  hearing  application  new  station  ; 
KFI,  Los  Angeles,  and  10  other  clear  chan- 
rehearing  petitions  re  grant  to  WHDH, 
nel  stations,  KOA,  WEEU,  etc.,  dismissed 
Boston  of  5  kw  unl. 

MAY  21 
woe,  Davenport,  la.— Granted  CP  new 

transmitter,  directional  N,  change  to  1420 
kc  1  kw  unl. 
NEW,  Broadcasting  Corp.  of  America, 

Riverside,  Cat.;  NEW,  Riverside  Broad- 
casting Co.,  Riverside — Proposing  to  grant 

application  Broadcasting  Corp.  of  America 
for  CP   14211  kc   1  kw  unl. 

MAY  22 
NEW.  Stephenson,  Edge  &  Korsmeyer, 

Jacksonville,  III.  -Adopted  and  made  final 
proposed  findings  of  fact  and  conclusions 
for  CP  1150  250  w  D. 
WPAY,  Portsmouth,  O. — Denied  recon- 

sideration and  grant  of  renewal  applica- 
tion. 
NEW,  High  Point  Broadcasting  Co., 

High  Point,  N.  C. ;  NEW,  Ralph  L.  Lewis, 
Greensboro,  N.  C. — On  own  motion.  Com- 

mission consolidated  hearings  and  contin- 
ued them  to  5-28-41. 

KENO,  Las  Vegas,  Nev.— Granted  CP move  studio,  transmitter  to  El  Rancho 
Vegas. 
KHJ,  Los  Angeles — Granted  modification 

CP  increase  power  etc.  for  new  trans- mitter. 
NEW,  Symons  Broadcasting  Co.,  Ellen.s- 

burg.  Wash.  Denied  reconsideration  and 
grant  of  application  for  CP,  and  eighth 
issue  specified  in  notce  of  desgnation  de- leted. 
NEW,  Ralph   L.   Lewis,  Greensboro,  N. 

C. — Denied  reconsideration  and  grant  with- 
out hearing  of  application  for  CP. 

MAY  23 
KMYR,  Denver — Granted  license  new  sta- 

tion 1340  kc  100-250  w  unl. 
KPRC,  Houston  Granted  modification 

CP  change  to  050  kc  under  treaty. 
WAPO,  Chattanooga — Granted  modifica- tion CP  1150  kc  under  treaty. 
WFCI,  Pawtucket,  R.  1.  Granted  license 

new  station  1420  kc  1  kw  directional  unl. 
WLAG,  LaGrange,  Ga.  Granted  license 

new  station  1240  kc  250  w  unl. 
W47PH,  Philadelphia  Granted  modifica- 

tion CP  FM  station  re  transmitter,  an- 
tenna. 
W6XA0,  Hollywood  -Granted  license  new 

television  station  50-56  mc  1  kw  visual, 
150  w  aural. 
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WBOS,  Boston — Granted  license  move international  station,  increase  to  50  kw, 
change  equip. 

Applications  .  .  . MAY  19 

WEVD,  New  York— Modification  CP  to 1330  kc  under  treaty. 
WBYN,  Brooklyn — Modification  license  to WBYN-Brooklyn,  Ind. 
NEW,  Outlet  Co.,  Providence,  R.  L— CP LM  44.3  mc  amended  to  48.5  mc  4,840  sq. 

miles.   1,556,495  population. 
KRBC,  Abilene,  Tex.— CP  new  trans- 

mitter, change  to  940  kc  1  kw,  amended  re 
equipment,   antenna,   and  asking  1470  kc. 
KMAC,  San  Antonio — Modification  license to  1240  kc  unl. 
KSOO,  Sioux  Falls,  S.  D.— CP  change 

freq.  etc.,  amended  to  1140  kc  10  kw  unl., 
omit  request  WTCN  facilities. 
NEW,  Western  Radio  Corp.,  Pendleton, 

Ore.— CP  1240  kc  250  w  unl. 
MAY  21 

W2XB,  New  Scotland,  N.  Y.— Modification 
license  to  66-72  mc. 
NEW.  Debs  Memorial  Radio  Fund,  New 

York— CP  48.7  mc  8,600  sq.  miles  12,300,- 000  pop. 
NEW,  McKeesport  Radio  Co.,  McKees- 

port.  Pa.— CP  1360  kc  250  w  D. NEW,  Forward  Wheeling  Radio  Corp., 
Wheeling— CP  1450  kc  100  w  unl. 
NEW,  Ashland  Broadcasting  Co.,  Ash- 

land. Ky.  CP  FM,  46.1  mc,  amended  to 
4.160  sq.  miles.  398,692  pop. 
WBT  Charlotte  -  CP  directional  N, 

amended  to  1110  kc  under  treaty, 
W9XC,  Mitchellville,  la.— Modification  CP 

increase  power  etc.  to  1040  kc. 
KFAB,  Lincoln,  Neb.— CP  new  trans- 

mitter, antenna,  etc.,  amended  to  1110  kc under  treaty. 

Tentative  Calendar  .  .  . 
MAY  27 

KMA,  Shenandoah,  la. — License  renewal. 
MAY  28 

WRDO,  Augusta,  Me. — License  renewal. 
NEW,  High  Point  Broadcasting  Co., 

High  Point,  N.  C. ;  NEW,  Ralph  L.  Lewis, 
Greensboro,  N.  C. — Each  asking  CP  1370 kc  100  w  unl. 

JUNE  2 
WTMC,  Ocala,  Fla.;  WDLP,  Panama 

City,  Fla. — License  revocations. 

Network  iKccovnts 
All  lime  EDSTunless  otherwise  indicaled. 

New  Business 

MILES  LABS.,  Elkhart,  Lul.  (Alka- 
Seltzer  and  One-a-Day  vitamins),  on 
May  2G  starts  hum  &  Kbner  on  7 
Pacific  NBC-Red  stations,  Mon.,  Tues., 
Tliurs.,  Fri.  at  7:L5-7:30  p.m.  (PST). 
Agency  :  Wade  Adv.  Agency,  Chicago. 
GENERAL  FOODS  Corp.,  New  York 
(Grape  Nuts),  on  July  4  replaces Kaie  Smith  Hour  on  91  CBS  stations 
with  Claudia  on  91  CBS  stations,  Fri- 

days, 8-8:5.5  p.m.,  repeat,  12-12:55 a.m.  Agency  :  Young  &  Rubicam,  N.  Y. 

SOUTHERN  CAL.  General  Electric 
Dealers,  Los  Angeles,  ( refrigerators ) , 
on  May  19  started  for  13  weeks  They 
*SV/?/  Today  on  six  Don  Lee  Southern 
('alifornia  and  Arizona  network  sta- 

tions (KH.J  KGB  KDB  KOY 
KFXM  KXO)  Monday,  Wednesday, 
Friday,  5:15-5:30  p.m.  (PST),  with 
local  rebroadcast  7 :15-7 :30  p.m. 
(PST).  Agency:  Dan  B.  Miner  Co., Los  Angeles. 

MILES  LABS.,  Toronto  (Alka-Selt- 
zer),  on  May  21  started  Public  Opin- ion on  CFCF,  Montreal,  and  CKCO, 
Ottawa,  Wed.  8:30-9  p.m.  (EDST). 
Agency :  Cockfield  Brown  &  Co., Toronto. 

JUNE  16 
W2XD,  W2XI,  W2XB,  General  Electric 

Co. — License  for  W2XD ;  renewals  for 
W2XI  and  W2XB,  television. 
KFNF,  Shenandoah,  la. — License  renew- 

al. JUNE  25 
WCAM,  Camden,  N.  J.;  WCAP,  Asbury 

Park;  WTNJ,  Trenton— License  renewals. 
WTNJ,  Trenton— CP  1230  kc  1  kw  direc- tional, unl. 
WDAS,  Philadelphia— CP  1260  kc  1-5 

kw  directional  N,  unl. 
JUNE  27 

NEW,  Parkersburg  Sentinel  Co.,  Parkers- 
burg,  W.  Va.— CP  1310  kc  250  w  unl. 

talces 

'oadinXi^^V  strength  ^  - 

ANTENNA  STRUCTURE  INSULATORS 

GILMORE  OIL  Co.,  Los  Angele|Si 
(gas,  oil),  on  May  26  started  War  Let[ 
ters  on  4  Don  Lee-California  station 
(KHJ  KFXM  KDB  KGB),  Men, 
through  Fri.,  9:15-9:20  p.m.>  (PST) 
Agency :  Botsford,  Constantine  i 
Gardner,  Los  Angeles. 
TAYTON  Co.,  Hollywood  (cosmetics) 
on  .July  11  starts  for  13  weeks  Tay 
ton's  Tattler,  featuring  Jimmie  Fidle 
on  7  CBS  Pacific  Coast  stations  (KNJ 
KSFO  KARM  KOIN  KIRO  KFP^j KVI),  Fri.  8:30-8:45  p.m.  (PST)! 
Agency :  BBDO,  Los  Angeles.  1 

Renewal  Accounts 

FIRST  NATIONAL  STORES,  Son 
erville,  Mass.,  on  June  24  renews  Fir, 
National  Food  Neivs  on  8  Yankee  sti 
tions,  Tues.,  Thurs.,  9 :15-9 :30  a.r Agency  :  Badger  &  Browning,  Bostoi, 
AMERICAN  TOBACCO  Co.,  Ne 
York  (Lucky  Strikes),  on  July  2  r 
news  for  13  weeks  Kay  Kysers  Collei 
of  Musical  Knowledge  on  115  NB( 
Red  stations,  Wed.,  10-11  p.m.  Agency 
Lord  &  Thomas,  N.  Y. 

PROCTER  &  GAMBLE  Co.,  Cinci; 
nati  (Ivory  flakes),  on  July  5  for  t: 
weeks  renews  Truth  or  Consequent 

on  25  NBC-Red  stations.  Sat.,  8:30' p.m.  Agency  :  Compton  Adv.,  N.  Y. 
GENERAL  CIGAR  Co.,  New  Yo 
(White  Owl  cigars),  on  June  27  i 
news  Raymond  Oram  Stoing  for  ; 
weeks  on  76  MBS  stations,  Mon. 
Fri.,  10-10:15  p.m.  Agency:  J.  Walt 
Thompson  Co.,  N.  Y. 

Network  Changes 

LANGENDORF  UNITED  Bakeri, 
San  Francisco,  on  May  12  switchj 
John  B.  Hughes  News,  on  31  Don  Lj 
network  stations  Mon.  thru  Fri.,  tvm 
10-10:15  a.m.  (PST)  to  2:30-2:{ 
p.m.  (PST).  Agency:  Leon  Livingst| 
Adv.  Agency,  San  Francisco. 
MILES  LABS.,  Elkhart,  Ind.  (AlkJ 
Seltzer),  on  May  12  switched  All 
Seltser  Neios  on  31  Don  Lee  netwol 
stations  from  Sat.,  Sun.,  10-10  :15  a.J 
(PST)  to  Mon.  thru  Sun.,  10-10:1 
a.m.  (PST).  Agency:  Associated  Ac| 
Agency,  Los  Angeles. 

R.  B.  SEMLER  Co.,  New  Yol 
(Kreml  hair  tonic),  on  May  2  addl 
6  MBS  stations  to  Gabriel  Heattl 
making  a  total  of  16  MBS  statioJI 
Wed.,  Fri.,  Sat.,  9-9:15  p.m.  Agencl Erwin,  Wasey  &  Co.,  N.  Y.  I 
MARS  Inc.,  Chicago  (candy  bars), 
June  1  shifts  Dr.  I.  Q.  Junior  fr 
Washington  to  Toledo  for  six  weeks 
28  NBC-Red  stations  from  6  :30-7  p 
Agency  :  Gr.int  Adv.,  Chicago. 

loili 

Hill 

MARS  Inc.,  Chicago  (candy  bars) 
June  2  shifts  Dr.  I.  Q.  from  Washi 
ton,  D.  C.  to  Detroit  for  six  weeks 

89  NBC-Red  stations  from  9-9  :'30  p Agency :  Grant  Adv.,  Chicago. 

GRIFFIN  MFG.  Co.,  Brooklyn  (si 
polish)  on  May  30  shifts  Who  Kno 
from  Mon.,  10:15-10:30  p.m.  to  F 
10:1.5-10:30  p.m.  on  four  MBS  s 
tions.  Agency :  Bermingham,  Oasl 
man  &  Pierce,  N.  Y.  |lin{e 

FORD  MOTOR  Co.,  Detroit  (insti 
tional),  on  May  18  replaced  Sunc 
Evening    Hour   with    Ford    Sumn  L,, 
Hoicr  on  .57  CBS  stations.  Sun.,  9 
p.m.  Agency  :  McCann-Eriekson,  N. 
GENERAL  FOODS  Corp.,  New  Y 
(Maxvsrell  House  Coffee),  on  July 
discontinues  for  seven  weeks  Maxi 
House  Coffee  Time  on  77  NBC-T 
stations,  Thurs.  8-8 :30  p.m.  Agen Benton  &  Bowles,  N.  Y. 

BROADCASTING  •  Broadcast  Advertish 
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CBS  in  Latin  America 
RGE  multi-colored  map  of  the  new 
.S  Latin- American  network  was 
played  by  the  network  at  the  World 
ide  Luncheon  held  May  19  at  the 
tel  Astor,  New  York,  to  herald 
tional  Foreign  Trade  Week.  The 
p,  covered  with  flags  of  all  Latin 

(lerican  republics,  showed  how  the 
;S  facilities  are  located  throughout 
tin  America  and  how  effectively  the 
;S  international  transmitters  when 
npleted  will  blanket  the  country. 

TRANSMITTER  WANTED 

5  kw  transmitter.  Must  be  in 

good  condition.  Box  520, 
BROADCASTING. 

Buyers  Feted 
CHICAGO  timebuyers,  be 
decked  with  ten-gallon  som- 

breros and  bandanas,  were 
guests  of  KTAR,  Phoenix,  and 
the  Arizona  Broadcasting  Co. 
at  luncheons  and  movies  May 
20-21,  at  the  Towers  Club, 
Chicago.  This  was  the  fourth 
stop  for  the  traveling  promo- 

tional unit,  headed  by  Dick 
Lewis,  general  manager  of 
KTAR,  to  acquaint  the  time- 
buyers  and  advertisers  with 
the  Arizona  market.  Previous 
stops  had  been  made  in  New 
York,  Detroit  and  Philadel- 

phia. 

iCLvK'^^IFIED 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  Issue. 

Help  Wanted 

I' lesman — Experienced,  good  personality, Ij  ;ood  mixer,  to  work  on  local  South- 
j  vestern  station.  Salary  and  commission, 
i  Send  references.  Box  516,  BROADCAST- 
I  .3^G. 
|i  
;  anted — Announcers,     continuity  writer, 
[  program    director,    engineer.  Combina- tion men  preferred.  Small  station  in  the 
South.  State  salary  desired  in  first  let- 

ter. Box  506,  BROADCASTING. 

[■to    Combination    Announcer-Operators — Network  affiliated  Southern  local.  Mod- 
erate starting  salary,  excellent  oppor- 

tunity advancement.  Permanent.  An- 
.  nouncing  must  be  above  average.  Send 
transcription,  details.  Box  513,  BROAD- CASTING. 

iianted — An  assistant  manager   for  1000 
I  watt  station  in  Central  West,  who  has 
a  complete  radio  background,  particu- 

larly in  handling  personnel.  Present  all 
qualifications  in  first  letter  which  will 

I  be  held  in  confidence.  Box  512,  BROAD- 
[  CASTING. 

anted — Radio  operators  for  the  merchant 
'  marine  must  have  six  months  previous 
(  marine  radio  operating  experience.  Must 
,  join  union  AFL.  Wages  $150.00  to 
$200.00.  Write  The  Radio  Officers  Union, 
265  West  14th  Street,  New  York,  N.  Y. 

3  Phone  WAtkins  9-6709. 

Situations  Wanted 

mbitious  Young  Operator — Now  employed, 
,  desires  change.  First  class  license.  Box 
518,  BROADCASTING. 

reduction  Man  .  .  .  Director — Experienced. 
Full  of  audience-building  ideas,  imag- 

ination, showmanship.  References.  Box 
515,  BROADCASTING. 

xperienced  Sales  Organization — Will  sell time  for  stations.  Results  guaranteed. 
References  furnished.  Box  514,  BROAD- CASTING. 

perator — Experienced,  good  announcer. 
Married,  ineligible  for  draft.  References, 
make  offer.  Anywhere.  Box  502,  BROAD- CASTING. 

perator — Four  years  Remote  Studio  and 
Transmitter,  up  to  five  kilowatts.  Mar- 

ried. Immediately.  Permanent.  Box  501, 
BROADCASTING. 

rogrcssive.    Alert    Announcer-Producer — 
With  creative  ideas  and  proven  ability, 
now  with  network  affiliate,  desires  asso- 
cation  with  progressive  California  sta- 

tion. Can  double  equally  well  as  singer, 
actfjr,  writer.  Box  511,  BROADCAST- ING. 

Situations  Wanted  (Continued) 

Engineer — Six  years  broadcast  station  ex- 
perience. Excellent  references.  Qualified 

as  chief  engineer  or  assistant.  Box  504, 
BROADCASTING. 

Announcer  With  License — Young,  thor- 
oughly trained  and  experienced  in  an- nouncing, programming.  Now  employed 

by  NBC  affiliate.  Desii-es  change.  Box 517,  BROADCASTING. 

Control  Room-Transmitter  Engineer — De- 
sires change.  Now  employed.  250  and  1 

kw  experience.  Best  references.  Available 
immediately.  Married.  Age  35.  Box  507, 
BROADCASTING. 

Announcer — Five  years,  married,  children. 
Prefer  news  and  commercials.  Can  handle 
sports,  special  events.  Some  sales  and 
writing.  Affiliated  with  network  station. 
Seek  advancement.  Transcription  avail- 

able. Box  505,  BROADCASTING. 

Intelligent,  Travelled,  Secretary- Assistant 
— To  radio  writers,  young  man.  thirty, 
wants  connection  with  radio  station — 
any  capacity — to  learn  radio  from  inside. 
Adaptable — fluent  writer.  Draft  exempt. 
Box  519,  BROADCASTING. 

Station  Manager — 9  years'  experience  in  all departments.  At  present  employed  as  com- 
mercial manager  of  a  large  station. 

Wishes  to  manage  network  affiliated  sta- tion. For  details  address  Box  509, 
BROADCASTING. 

Sales  Manager — Who  can  produce  programs as  well  as  sell  time.  Unbroken  record  of 
lineage  gains  for  small  city  daily  (two 
years)  and  metropolitan  chain  paper 
(where  now  employed,  five  years)  as  ad- 

vertising salesman  and  department  man- 
ager. Background  experience  includes 

radio  writing  and  production,  theater, 
sales  promotion,  retail  merchandising 
and  office  control.  University  graduate, 
29,  draft-exempt  (dependents).  Details 
by   writing   Box   503,  BROADCASTING. 

Wanted  to  Buy 

Interest  In  Station — Experienced  manager, 
now  employed,  would  like  to  make  change, 
buying  interest.  Reliable  references.  Box 
510,  BROADCASTING. 

Interested  In  Purchasing — Quality  used transmitter  and  tower  100  watt  or  250  for 
client.  Address  Peck  National  Advertis- 

ing Agency,  Wichita,  Kansas. 

For  Sale 

Commercial  Transmitter — 500  watt  phone 
or  CW  complete.  $325.00.  Box  508, 
BROADCASTING. 

Suit  Dismissed 
IN.TUNCTION  suit  brought  by  the 
New  York  College  Teachers  tfnion 
against  WMCA,  New  York,  the  FCC 
and  the  Joint  Legislative  Committee 
to  Investigate  the  Educational  System 
of  New  York  was  dismissed  May  14 
in  New  York  Federal  Court.  The  in- 
.iunction  was  sought  to  restrain  the 
.Joint  Committee  from  interfering  with 
a  WMCA  series  titled  The  Truth 
About  the  Schools,  sponsored  by  the 
Union. 

PETER  Q.  NYCE,  Washington  attor- ney in  the  law  firm  of  St.  Lewis  & 
Nyce,  has  applied  for  a  Class  III  sta- tion in  Alexandria,  Va.,  to  operate 
with  1,000  watts  on  740  kc,  limited 
time  to  local  sunset  at  Houston. 

MORE  PEOPLE 

LISTEN  TO  KTSM 

THAN  ANY  OTHER 
STATION    IN  THE 

El    Paso  Southwest 

N.  B.  C.  Blue  and  Red 
EL  PASO,  TEXAS 

Geo.    P.    Holllngbery,    National  Rep, 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Offlea: 

7134  Main  St. Kansai  City,  M*. 

Crossroad  I  of 
th«  World 

Hollywood,  Cal. 

RING  8C  CLARK 

Consulting  Radio  Eni;ineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.      DI.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Monfclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 

Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Pork  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  Bldg.  •  WASH..   0.  C.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 
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STATIOISS  REFUSE 

LIJSDBERGH  SPOTS 

KYW  and  WCAU,  Philadelphia, 
both  turned  down  a  request  from 
the  America  First  Committee  to 
buy  advertising  time  on  the  station 
to  publicize  an  address  May  29  by 
Charles  A.  Lindbergh  against  aid 
to  Britain.  Executives  of  both  sta- 

tions said  their  action  was  taken 
under  provisions  of  the  NAB  code 
stipulating  that  "time  for  the  pres- entation of  controversial  issues 
shall  not  be  sold  except  for  politi- 

cal broadcasts." 
Isaac  A.  Pennypacker,  attorney 

and  chairman  of  the  Philadelphia 
unit  of  the  isolationist  committee, 
sought  to  buy  all  available  two- 
minute  spot  announcements  of 
Lindbergh's  coming,  to  be  insei'ted 
between  regular  programs.  Both 
stations,  in  rejecting  the  request, 
pointed  out  that  only  one  side  of 
the  question  of  aid  to  Britain  was 
to  be  discussed  at  the  meeting. 
Under  the  code,  they  said,  the 
America  First  group  has  only  one 
recourse  if  it  seeks  to  broadcast — 
it  can  ask  for  free  time  for  one  of 
its  speakers  but  in  turn  must  pre- 

sent a  speaker  in  opposition. 
The  Lindbergh  speech  will  be 

given  at  the  Philadelphia  Arena 
after  it  was  revealed  that  the  Aca- 

demy of  Music  flatly  refused  to 
rent  the  auditorium  to  the  com- 

mittee. Moreover,  David  Phillips, 
publicity  manager  of  the  Philadel- 

phia Transit  Company,  disclosed 
that  advertising  space  in  trolleys, 
subways  and  busses  was  also  re- 

fused as  "too  controversial." 
FCC  Gets  Letters 

The  FCC  on  May  22  announced  it 
had  received  numerous  letters  re- 

garding alleged  refusal  of  broad- 
casting time  to  Lindbergh.  The 

Commission  informed  them: 
I'roadcasr  stati(Jii.s  are  cxpri'ssly  do- 

clarcd  hy  the  Communications  Act  not 
to  1)1'  ronuiion  carriers  and.  actordinK- 
ly,  dt'termiuation  as  to  who  shall  ap- 
|)car  on  iirograms  is  a  matter  resting 
in  the  first  instance  with  the  individual 
broadcast  station,  liroadcasters  liave 
the  duty  of  .servinj;  tlie  jmhlic  interest, 
convenience,  and  necessity  and  llie  dis- 

cretion left  to  them  in  the  sel<>ction  of 
who  may  use  broadcast  facilities  and 
I  lie  conilitions  with  respect  to  such 
Mse  is  subject  to  this  le^al  reciuirement. 

In  carrying  out  the  obligation  to 
render  a  public  service,  stations  are  re- 
ipiired  to  furnish  well-rounded  rather 
than  one-.sided  discussions  of  public 
((ue.stions.  This  duty  does  not  imply 
any  reiinirement  that  the  use  of  broad- 

cast facilities  shall  be  afforded  to  any 
liarticular  individual  or  group.  In  other 
words,  the  duty  of  the  station  is  to 
jtresent  both  sides  of  public  issues  fair- 

ly rather  than  to  allow  any  one  man 
to  use  its  facilities.  The  Commission 
will  give  consideration  to  any  evidence 
that  both  sides  of  the  (|nestions  njion 
which  Col.  Lindbergh  sought  to  S])eidj 
are  not  being  fairly  ]iresented  by  any 
radio  station. 

Pikloom  Campaign 
PIKLOOM  Co.,  Seattle  (knitting 
device),  has  started  a  campaign  in 
the  United  States,  Mexico  and 
Alaska,  using  29  stations.  Edwin  A. 
Kraft,  manager  of  Northwest  Radio 
Adv.  Co.,  Seattle,  the  agency,  says 
about  100  stations  will  be  added 
in  the  fall.  The  station  list:  WAAF 
KQW  KXA  KOL  WSM  WMEX 
W.JR  WINX  KSFO  WDGY  WOW 
KIXY  KOVC  WORL  KWJJ  WSMJ 
WFMD  WCOP  KGY  KWAL 
WJAG  WWRL  WSLB  WRJN 
WINN  WKST  XELO  XENT  XEG. 

Drawn  for  Broadcasting  by  Six  Hix 
"Here's  the  New  Official  NAB  Emblem,  Mr.  Miller!" 

Congress  Committee  Little  Impressed 

By  Printer^s  Plea  for  Franchise  Levy 
TWENTY  percent  tax  on  the  gross 
income  of  stations  and  a  75%  levy 
on  the  transfer  of  station  owner- 

ship was  advocated  last  Monday 
by  John  B.  Haggerty,  president  of 
the  International  Printing  Trades 
Assn.,  before  the  House  Ways  & 
Means  Committee  which  is  holding 
hearings  on  a  bill  designed  to  pro- 

duce $3,500,000,000  in  additional 
revenue  for  national  defense. 

After  Mr.  Haggerty  read  his 
statement  to  the  committee,  an 
answer  prepared  by  NAB  was  put 
in  the  committee  record  by  Chair- 

man Doughten  (D-N.  C). 

Connery's  Plan 
The  same  day  that  Mr.  Haggerty 

appeared  before  the  Ways  and 
Means  committee.  Rep.  Connery 
(D-Mass.)  introduced  a  bill  in  the 
House  calling  for  a  graduated  gross 
tax  on  station  earnings.  The  Con- 

nery bill  provides  that  the  Treasury 
shall  collect  "an  amusement  tax  of 
20%  of  the  gross  income  (radio 
time  sales,  less  agency  commission 
not  to  exceed  15%,  the  calendar 
yearly  income  of  which  station  ex- 

ceeds $500,000;  an  amusement  tax 
of  15%  of  the  gross  income  (radio 
time  sales,  less  agency  commission 
not  to  exceed  15%  of  radio  broad- 

casting stations,  the  calendar  yearly 
income  of  which  is  more  than  $250,- 
000  and  less  than  $500,000;  and  an 
amusement  tax  of  10%  of  the  gross 
income  (total  radio  time  sales 
agency  commission,  not  to  exceed 
15%  )  on  radio  broadcasting  sta- 

tions, the  calendar  yearly  income  of 
which  is  more  than  $150,000  and 

less  than  $250,000." 
The  bill  also  provides  that  a  net- 

work or  "group  of  stations  owned, 
controlled,  or  operated  by  substan- 

tially the  same  interests  shall  pay 
taxes  as  above  levied,  the  incomes 
of  such  broadcasting  network  or 
group  of  stations  being  considered 
as  one  unit  for  tax  purposes."  The 
bill  provides  that  the  licensee  of 
each  station  shall  pay  the  tax. 

The  measure  was  referred  to  the 
Ways  and  Means  Committee. 

Rep.  Connery  has  unsuccessfully 
proposed  several  pieces  of  radio 
legislation  during  his  term  in  the 
House,  foremost  of  which  was  a 
sweeping  investigation  of  broad- 

casting as  well  as  the  FCC. 
Mr.  Haggerty  told  the  committee 

that  if  the  suggestion  of  his  asso- 
ciation, which  is  composed  of  the 

International  Typographical  Union, 
the  International  Printing  Press- 

men's &  Assistant's  Union,  the  In- 
ternational Photo-Engravers  Union, 

the  International  Electrotypers  and 
Stereotypers  Union  and  the  Inter- 

national Brotherhood  of  Bookbind- 
ers, was  adopted  it  would  produce 

$10,685,200  yearly. 

Unfair  Competition 

"We  have  come  here,"  Mr.  Hag- 
gerty said,  "with  two  objectives. One  as  Americans  to  assist  you  in 

the  enormous  task  of  raising  nec- 
essary billions  of  dollars  for  na- 

tional defense  by  indicating  a  new 
and  untaxed  source  of  revenue.  The 
other  as  tradesmen  that  you  elimi- 

nate, as  you  can,  unfair  competi- 
tion that  is  depriving  highly-skilled 

workers  of  much  needed  jobs. 

"You  can  help  us  and  yourselves 
by  the  simple  expedient  of  recom- 

mending to  Congress  that  radio 
broadcasters  be  taxed  on  their 
gross  incomes  exactly  as  all  other 
disseminators  of  entertainment  are 
taxed,  and  on  the  enormous  profits 
cashed  in  on  the  value  of  the  Gov- 

ernment franchise  for  which  the 
Government  receives  not  a  dollar 

when  stations  are  sold." 
No  questions  were  asked  by  com- 

mittee members  when  Mr.  Hag- 
gerty finished  his  prepared  state- 
ment. The  committee  is  not  ex- 

pected to  report  out  the  general  tax 
bill  in  final  form  before  the  end 
of  this  week. 

The  NAB  statement  was  similar 
to  one  released  several  months  ago 
when  Mr.  Haggerty  first  advanced 
his  radio  tax  proposal.  It  quotes 
-statistics  to  prove  that  radio  makes 
jobs,  pointing  out  that  for  every  job 

Back  to  Normal 
THANKSGIVING  Day  in 
1942  will  be  back  at  the  old 
stand — the  last  Thursday  in 
November.  President  Roose- 

velt announced  last  week  that 
he  had  decided  to  proclaim 
the  annual  holiday  on  the  lat- 

ter day  after  being  informed 
by  the  nation's  retailers  that 
the  plan  of  having  Thanks- 

giving celebrated  on  the  third 
Thursday  in  November  had 
not  served  its  purpose.  When 
the  President  announced  the 
original  change  he  said  that 
the  merchants  wanted  the 
early  date  to  allow  more  time 
for  Christmas  buying,  which 
starts  after  Thanksgiving. 

C-Z  Spot  Schedule 
C-Z  CHEMICAL  Co.,  Beloit,  Wis. 
during  April  and  May  started  ; 
varying  schedule  of  18  to  25  week 
ly  one-minute  transcribed  an 
nouncements  on  KGNF,  Nortl 
Platte,  KHAS,  Hastings,  KGKY 
ScottsblufF,  Neb.,  KPOW,  Powei; 
Wyo.,  and  on  June  1  renews  it 
schedules  on  WDSM,  Superioi 
WJMC,  Rice  Lake,  WATW,  Ash 
land.  Wis.,  and  WJMS,  Ironwood 
WSOO,  Sault  Ste  Marie,  Mich.  Con 
tracts  run  to  Jan.  1.  Campaign  pro 
Jmotes  C-Z  Cleaner,  hard  wates 
softener,  Shur-Shine  furniture  pol' 
ish,  Hy-Glo  floor  wax  and  Shine 
window  cleaner.  Agency  is  Alber 
Kircher  Co.,  Chicago. 

NBC  Pays  Agency 

SETTLEMENT  between  NBC  an 
Davis  &  Pearson  Adv.  Agency,  Hoi 
lywood,  was  reached  the  latter  pai 
of  May  when  network  effected  co\ 
erage  for  out-of-pocket  expense 
incurred  by  agency  during  prepara 
tion  of  Kids  of  the  Week  show  fo 
Lime  Cola  Co.  of  California  (be\ 
erages).  Series,  which  was  to  hav 
been  on  11  Pacific  Blue  networ 
stations,  Sunday  5-5:30  p.m.  (PSTJ 
was  cancelled  due  to  format  en 
croachment  on  NBC  Quiz  Kidt 
sponsored  by  Miles  Labs.,  Elkhar Ind.  (Alka  Seltzer). 

Princess  Pat 

The  FTC  last  Saturday  issued  aj 
order  to  Gordon-Gordon  Ltd.,  Chi 
cago,  and  its  selling  agent,  Princes 
Pat  Ltd.,  to  cease  allegedly  mis 
leading  representations  in  the  sal 
of  cosmetics.  The  Commission' findings  were  that  the  respondent 
in  radio  and  printed  advertisin 
made  claims  for  its  face  creams  tha 
were  not  altogether  true  and  ths 
the  use  by  competitors  of  orn 
root,  was  not  necessarily  harmftj 

to  the  skin  as  the  respondent's  ac vertising  claimed. 

dislocated  by  the  radio  industr; 
20  have  been  created.  The  stat( 
ment  points  out  that  individuc 
wages  in  radio  are  higher  than  i 
most  other  industries,  that  radi 
complements  rather  than  compete 
with  newspaper,  and  magazine 
and  that  288  radio  stations  ai 
owned  by  newspapers. 
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Mr.  Martin  (risht)  converses  with 
his  tenant  planter.  He  says  his 
day  is  incomplete  when  he  misses the  morning  news  reports  of Michael  Hinn.  Lowell  Thomas  also 
rates  tops  on  his  radio  preference list. 

-  ̂  

Son  Jim  Martin  is  twelve 
years  old,  attends  Junior 
High  School  and  is  actively 
engaged  in  Four-H  Club work.  One  of  his  chief 
"ether-wave"  interests  is Jack  Armstrong. 

Melba  Martin,  pretty  nine 
year  old  daughter,  is  an ardent  fan  of  the  little 
stuffed  shirt,  Charley  Mc- Carthy, and  also  enjoys  the whimsical  antics  of  Fanny 
Brice  as  Baby  Snooks. 

»M££T  DONALD  MARTIN 

AND  FAMItY" 

The  Donald  Martins  are  represen- 
tative of  many  thousands  of  mid- 

west farm  families  who  daily  enjoy 
the  clear  channel  service  of  WLW. 

Radio  plays  a  big  part  in  the  lives 
of  the  Martins — with  WLW  in  the 
leading  role. 

Mr.  Martin,  a  young,  progressive 
farmer,  takes  an  active  interest  in 
the  Decatur  County  Farm  Bureau, 
the  Indiana  Farm  Bureau  and 
serves  on  the  Board  of  Directors  of 
the  Indianapolis  Producers.  He 

highly  compliments  the  WLW  ag- 
ricultural policies,  market  reports, 

weather  and  news.  With  his  assis- 
tants, Mr.  Martin  cultivates  845 

acres  of  corn  and  wheat  scien- 
tifically rotated  with  other  crops. 

Mrs.  Martin,  a  lover  of  flowers  and 

shrubbery,  appreciates  the  horticul- 
ture information  aired  by  special- 

ists of  the  WLW  staff.  News  and 
entertainment  features  are,  of 

course,  a  part  of  the  entire  family's 
regular  listening  habits. 

Each  member  of  the  Martin  family  looks  forward  to  the  programs  emanating  from  the 
Nation's  Station.  The  family  preference  is  classic  and  semi-classic  programs,  though each,  of  course,  has  his  or  her  own  favorite.  They  find  that  WLW  gives  them  a 
complete  and  well-balanced  radio  fare. 

Mrs.  Martin  enjoys  and  profits  greatly  from  such  pro- 
grams as  Jane  Sheridan's  Homemakers'  Review  and  the Consumers'  Foundation.  Her  chief  interest,  flowers and  shrubbery,  has  greatly  enhanced  the  beauty  of  this Indiana  farm  home.  . 

The  home  of  the  Donald  Martins:  R.F.D. 
No.  8,  Greensburg,  Indiana— 60  miles  north- west of  Cincinnati. 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NATION'S 

STATL 



UNEXCELLI iDAY'S  Wf  APPlli :MU$r  FOR  TOWORROW] 

i 

...AFTER  A  YEAR 

OF  PRACTICAL  FIELD  SERVICE 

After  passing  every  conceivable  laboratory  and  field  test  in  the  months  since  this 
tube  was  announced,  RCA  engineers  now  have  given  the  "go  ahead"  signal  on  the RCA-815.  This  is  consistent  with  the  RCA  policy  against  ever  asking  the  customer 
to  be  the  subject  of  experiment.  Production  facilities  are  now  being  expanded  in 
an  earnest  effort  to  meet  the  great  demand  for  this  spectacular  tube. 

Compact,  inexpensive  and  providing  push-pull  beam  power  within  one  tube 
envelope,  the  RCA-8 1 5  will  deliver  an  output  of  over  40  watts  (class  C  telegraphy) 
on  ail  frequencies  up  to  150  Mc.  It  requires  a  plate  voltage  of  only  400  to  500  volts, 
needs  less  than  one-half  watt  of  grid  drive  and  generally  requires  no  neutralization 
on  any  frequency. 

Operated  at  frequencies  as  high  as  150  Mc,  a  single  RCA-8 15  in  push-pull  class  C 
telegraph  service  at  CCS  Ratings  is  capable  of  handling  60  watts  with  only  0.2  3 
watt  of  driving  power.  It  operates  satisfactorily  at  reduced  input  up  to  225  Mc.  Total 
maximum  plate  dissipation  is  20  watts. 

A  new  glass  button-type  stem  structure  permits  compactness  of  design  best  illus- 
trated by  the  tube's  overall  length  of  only  4  9/1 6".  The  815  has  excellent  shielding, 

close  electrode  spacing  and  short  leads  with  consequent  assurance  of  low  lead  induc- 
tance.The  large-wafer  octal  type  base  with  metal-shell  has  low-loss  "Micanol"  insulation. 

While  providing  greater  efficiency  and  economy  for  present  day  applications,  the 
RCA-815  also  is  of  particular  interest  to  the  engineer  who  buys  today  with  an  eye 
to  the  more  exacting  UHF  requirements  of  tomorrow.  Ask  your  RCA  Tube  and 
Equipment  Distributor  for  the  bulletin  on  this  tube,  or  write  direct  to  the  Commercial 
Engineering  Section,  RCA  Manufacturing  Co.,  Inc.,  Harrison,  N.  J. 

Maximum  Ratings  for  class  C  telegraph  service 
(  All  values  are  for  both  units  ) 
CCS        ICAS  CCS  ICAS 

D-C  PLATE  VOLTAGE  .  400    500  Volts    I    D-C  GRID  CURRENT  .  6         6  Mo. 
D-C  SCREEN  VOLTAGE  200    200  Volts       PLATE  INPUT  ....   60      75  Walls 
D-C  PLATE  CURRENT   .150    150  Ma.     |    SCREEN  INPUT  ...  .  4        4  Walts 

PLATE  DISSIPATION  .  .  20  WaMs  CCS  . .  .  25  Watts  ICAS 

RCA  BROADCAST 
EOUIPMENT 

Ffom  microphoi 
lo  antenna 

RCA 

moMtsmU 

PROVED  IN  COMMUNICATION 

KTURING  CO.,  INC.,  CAMDEN,  N.  J.  • 
\r>  Canada:  RCA 

\'»PIKATIONS 

lion  of  America 

ISO-Mi  R-F 
POWER  AMPLIFIER 
Illustrating  a  Typical  Application 

of  the 

*  cepfMr  ihect  iniwlotcd 
Vrem  chattli  by  mice  (hMt  0.002" '  IhUk,  erO.OOOS-^f  "pailos*  •tamp" mica  condanteri  totderadto  chotkli 
with  theiMtl  practlcofal*  l»adt. 

CjCs » Copp»r  dlici,  '/if"  >  )'/>"' Si-ISOOO  ehmt,  0.9  watt. 
|B  15000  elimt,  25  wattt,  adiuttabi*. 

dlo.  copper  tubing.  Length  of  tubing 
and  capacitance  el  C  depend  upon driver  tubet  employed. 

•Vi"  dlo.  copper  tubing,  I2V4"  long  and 
•paced  apprex.  %  "  between  cenlert. 
die.  copper  tubing,  13"  long  and 

^  •paced  opprox.  %   between  center*. NOTES 
pr-f  driver  itage  (hould  be  able  lo eteilt^  about  one  watt  ot  useful  r-l  power, 

to  Insure  ample  grid  excitation  for  the  i15. 
(3)  Adjust  coupling  between  li  and  la  and tuning  of  C  ond  Calor  recommended  d-c  grid current  of  the  815. 
(3)  It  and  Ij  should  be  effectively  shielded 
from  la  by  o  metal  chassis,  or  by  a  verticol metal  baffle  plate  used  to  mount  the  115. 

(4)  Adjust  coupling  of  "hairpin"  antenna  coll to  la  so  that  the  amplifier  U  properly  loaded. 
(5)  A  small  lumped  Inductance  con  be  sub- stituted for  the  amplifier  grid  lines,  if  desired. 
Such  a  grid  coil  is  preferably  tuned  by  vary- 

ing Its  Inductance,  rather  than  by  means of  o  variable  condenser. 
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"Look  here,  Philip  —  didn't  I  see  a  new  wing  on  that  Dan- 

bury  plant  of  yours?" 

"You  did.  And  if  you  had  spent  less  time  ogling  my  charm- 

ing new  beauty  consultant,  you  might  have  noticed  I'm 

breaking  ground  for  another.  She's  married  by  the  way." 

"Oh,  I  see.  Tell  me  —  how  does  this  completely  idiotic 

business  of  yours  keep  on  growing?  " 

"HA!  Idiotic,  eh?  Do  I  detect  a  note  of  ghoulish  envy?  No 
matter.  WOR  is.  one  reason.  The  only  reason  as  far  as 

advertising  is  concerned.  There  wasn't  a  hare's  chance  to 
hounds  of  my  ever  making  a  go  of  it  until  I  began  offering 

samples  on  a  15-minute  show  over  WOR." 

"Indeed?" 

"Yes,  my  dear  fellow.  Indeed!  Indeed!  Indeed!  I  got  a 
dealer-distributor  reception  about  as  warm  as  a  December 
dawn  when  I  tried  to  launch  it  in  New  York.  But  WOR 

took  care  of  that.  Sent  customers  asking,  prodding,  de- 

manding. Set  the  town  on  end,  actually.  Complete  distri- 

bution the  first  year;  100'/  sales  increase  the  second,  same 

the  third  year,  and  still  going  up."  * 
"Amazing." 

"Reticent  as  ever,  aren't  )'0u,  Robert?" 

*  The  characters  in  this  brief  sketch  are  fictitious.  But  the 

results  aren't.  They  are  excerpts  from  one  of  WOR's  73  success 
stories  —  the  greatest  collection  of  success  stories  ever  gathered 

by  any  station  anywhere. 

WOR 

that  power-full  station 

5 

^1 

1 

1 



Phoenix,  Arizona,  courtesy  Transcontinental  and  Western  Air.  Inc. 

Some  of  These  Facts  You  May  Already 

IN  Phoenix,  Arizona,  KOY,  under  the  same 
ownership  and  with  the  same  principles  of 

service  as  WLS,  Chicago,  is  doing  a  similar  fine 
job  in  its  own  territory. 

With  1000  watts  on  550  kilocycles,  KOY  gives 
Arizona  coverage  where  coverage  counts  most, 
without  waste  and  at  lowest  cost.  With  choice  CBS 

programs  and  its  own  alert,  local  program  stafif  it 

furnishes  a  program  schedule  that  makes  it  "First  in 
Arizona"  with  listeners  and  advertisers. 

Proof  of  this  program  leadership  is  its  fine  record 

of  local  service  and  special  events  "firsts":  KOY  last 
year  was  the  only  station  to  broadcast  from  the 
Arizona  State  Fair— assembled  the  largest  crowd 

For  more  intensive  (overage— 

THE  ARIZONA 

NETWORK! 
KOY 

in  Phoenix 
KTUC 
in  Tucson 
KSUN 

for  Bisbee-Douglas 
The  most  economical  way  to  ef- 

fectively reach  and  «e//  over  90% 
of  oil  Arizona's  buying  power. 

50,000  WATTS 
nbc  affiliate 

represented  by 

John  Blair  &  Company 

ever  gathered  in  the  state  at  the  KOY  Fourth  of  July 
celebration.  As  for  proof  of  its  leadership  in  results 
for  advertisers:  For  a  food  account,  KOY  returned 
more  evidence  of  sales  per  dollar  spent  than  any 
other  of  the  20  stations  used.  For  a  coffee  company, 

KOY  was  first  in  returns  among  nine  stations  carry- 
ing this  same  schedule. 

And  don't  think  of  Phoenix— or  Arizona— only 
for  its  scenic  beauty  or  as  a  vacation  paradise.  Think 
of  the  wealth  and  buying  power— from  industry, 
mining,  agriculture— and  of  its  high  per  capita  re- 

tail sales— third  highest  in  the  United  States. 
For  detailed  information  on  all  this— on  Phoenix 

and  the  Arizona  Network:  KOY  in  Phoenix;  KTUC 

in  Tucson  and  KSUN  in  Bisbee-Douglas— write 
KOY  ...  or  WLS  ...  or  ask  any  John  Blair  man. 

The 

PRAIRIE 

FARMER 

STAT  I O  N 

BuRRiDGE  D.  Butler 
President 

GLENiN  S.NYDEB Manager 

ir 
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r- 



TO  SELL  WHERE 

THEY  BUY 

NEW  England  is  too  populous,  too  prosperous, 

too  definitely  key  market  in  character  to  sell 

by  remote  control.  The  effective,  efficient  method  of 

radio  promotion  is  with  the  Colonial  Network's  19 

hometown  stations. 

Because  these  nineteen  stations  are  a  vital  part  of 

the  community,  your  advertising  actually  goes  where 

your  prospects  live  —  they  hear  your  messages  over 

a  station  that  has  their  friendly  loyalty  —  they  buy 

your  products  in  their  neighborhood  stores. 

For  years  this  valuable, 

point-of-sale  contact  has 

been  delivering  results 

consistently  at  economical 

cost  for  foresighted  adver- 

tisers. Are  you  getting 

your  1941  share  of  New 

England  business? 

Memo-  ta: 
P.  LORILLARD  CO. 

All  of  us  thank  you  for 

your  continued  sponsorship 

of  our  "Soldiers' Quiz"  from 
Camp  Edwards.  We  all  will 
get  behind  Beechnut 
Cigarettes  and  score  a  hit. 

L.T. 
The  Colonial  Network 

WNAC 
Boston 

WTIC 
Hartford 

WEAN Providence 

Wtag Worcester 
WICC 

Bridgeport 
New  Haven 

WCSH Portland 

WLLH 
Lowell 

Lawrence 

WSAR 
Fall  River 

WLBZ Bangor 

WFEA 
Manchester 

WNBH 
New  Bedford 

WBRK 
Pittsfield 
WNLC 

New  London 

WLNH Laconia 

WRDO 

Augusta 
wcou 
Lewiston 
Auburn 

WHAI 
Greenfield 

WSYB Rutland 

WELI New  Haven 

The  Colonial  Network 

il  BROOKLINE  AVENUE BOSTON EDWARD  PETRY  &  CO.,  INC.,  National  Sales  Representative 

t'liblished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.   C,   under  act  of  March   3,  1879. 



Even  with  their  dark' 

est  glasses,  Nebraska's 
Federal-State  Statis- 

ticians can't  see  any- 
thing but  a  1941  crop 

record!  These  notori- 

ously conservative 

gentlemen  say: 

^  ̂  Nebraska  is  going  to 
harvest  the  greatest 

crops  in  a  decade!^  ̂  

NOW,  as  never  before, 

is  the  time  to  advertise 

on  KFAB— if  you  want 

your  easy-to-get  share 
of  a  booming  rural  and 
small  town  income! 

. . .  and  for  the 
big  metropolitan 
market  in  the 
middle  west,  use 
that  7-Point  Plus 
Merchandising 
station  in  Omaha, 

Nebraska  — 

K  O  I  L 

DON  SEARLE,  GENERAL  MANAGER 

EDWARD  PETRYC CO.,  NATIONAL  REP'R... 
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HERE  THEY  COME 

WESTERN  ELECTRIC  1  KW  TRANSMITTERS 

J, 

•0 

BMDY  FOB  DEUVERY 

'low  you  can  get  your  1  KW-FM  transmitter 
a  a  hurry. 
Ready  and  waiting  is  the  Synchronized 

''requency  Modulation  Western  Electric 
i03A-l.  It's  engineered  by  Bell  Telephone 
laboratories  for  highest  quality  and  noise- 
ree  transmission  .  .  .  with  a  mean  carrier 

requency  stability  of  better  than  +  1000 
ycles,  thanks  to  the  famous  synchronizer. 
Ask  for  BulletinT-1760:  Graybar  Electric 

'ompany,  Graybar  Bldg.,  New  York,  N.  Y. 

OUTSTANDING  FEATURES: 

Linear  modulation  to  +  100  kc  without  critical  ad- 
justments at  any  audio  frequency  between  30  and 

15,000  c.p.9. 
Negative  feedback  in  modulated  oscillator  mini- 

mizes distortion  over  wide  range. 
Interruption  of  the  automatic  frequency  control 

does  not  cause  departure  from  assigned  frequency, 
nor  does  it  interfere  with  the  continuity  or  quality 
of  the  program  transmitted. 
Complete  isolation  of  carrier  frequency  control 

from  modulation  and  program  circuits. 

Western  Etectric 

ASK  YOUR  ENGINEER 

DISTRIBUTORS :  In  U.  S.  A. :  Graybor  Electric  Company,  New 
York,  N.  Y.  in  Canada  and  Newfoundland:  Northern  Electric 
Company,  Limited.  In  other  countries :  International  Standard Electric  Corporation. 



ONE  OF  A  SERIES  PRESENTING  THE  MEN  WHO  MAKE  FREE  &  PETERS  SE
RVIC 

r 
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Why,  sure 

-it's 

1 

Partner— New  York  Office 

Four  years,  Amherst  College 
Three  years,  Chicago  Tribune 
Free  &  Peters  since  August,  1932 

H.  Hum  Peters! 

As  our  New  York  partner,  Pete  Peters  is 

(despite  his  lack  of  senility!)  one  of  the  old- 
est men  in  the  entire  business  of  American 

radio-station  representation!  And  that's  a 
significant  fact — but  no  more  significant,  we 
think,  than  the  age  of  out  associations  with 

the  twenty-six  leading  radio  stations  we 

represent. 

When  you  come  right  down  to  cases,  much 

of  the  help  any  representative  can  give  you 

agencies  and  advertisers  depends  upon  how 

long  he  has  served  the  stations  he  represents 

—  how  well  he  knows  them,  their  markets, 

their  people,  and  the  way  they  operate. 

And  this  sort  of  intimate  knowledge  cannot 

be  acquired  overnight. 

F&P  is  proud  that  sixteen  of  our  twenty- 
six  stations  have  been  with  us  six  years  or 

more — that  we  still  represent  the  first  five 
stations  that  signed  up  with  us,  back  in 

1932— WHO,  woe,  WMBD,  WGR,  and 

WKBW.  ...  But  we  are  still  prouder 

that  these  virtually  permanent  partnerships 

have  enabled  us  to  bring  greater  values  to 

hundreds  of  advertisers  and  agencies.  And 

that's  the  way  we  shall  continue  to 
work,  in  this  pioneer  group  of  radio-station 

representatives. 

f      EXCLUSIVE  REPRESENTATIVES: 
I       WGR-WKBW   BUFFALO WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
WTCN     .    .  MINNEAPOLIS-ST.  PAUL WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  ..IOWA..  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

.  .  .  SOUTHEAST  .  .  . 
WCSC  CHARLESTON 
WIS   COLUMBIA 
WPTF  RALEIGH 
WDBJ   ROANOKE 

.  .  .  SOUTHWEST  . .  . 
KGKO     .    .    .    .FT.  WORTH-DALLAS 
KOMA     ....    OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  . .  . 
KECA  LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW  .  OAKLAND-SAN  FRANCISCO 
KIRO  SEATTLE 

i 

Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives 

Since  May,  1932  ■*- 
CHICAGO:  ,80  N.  Michigan       HE.VI  YORK:  347  Park  Ave.     OeTROlT:  N,w  Center  BIdg.     SAN  FRANCISCO:       5«//<r     LOS  ANGELES:  650  J.  GrW     ATLANTA P<,W  BWg Franklin  6373  Plaza  5-4131   Trinity  2-8444  Sutter  4353  Vandike  0569  Main  5667 
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No  Immediate  Change  Seen  From  Crisis 

But  Long-Range  Effect  of  Emergency  Causes  Concern; 
Program  Priorities  for  Military  Branches  Seen 

By  SOL  TAISHOFF 

DECLARATION  by  President 
Roosevelt  last  week  of  an  "unlimit- 

ed national  emergency"  should 
cause  no  alarm  to  the  broadcasting 
industry,  since  there  is  little  likeli- 

hood of  any  immediate  effect  upon 
the  status  quo  of  broadcasting. 

That  was  the  consensus  of  both 
official  and  industry  observers  in 
Washington,  after  they  had  ana- 

lyzed the  President's  history-mak- 
ing address  of  last  Tuesday.  And 

the  President  himself,  at  his  press 
conference  the  following  day,  said 
he  had  no  knowledge  of  any  con- 

templated changes  in  broadcasting 
due  to  the  war  situation. 
Industry  spokesmen,  however, 

did  not  conceal  their  concern  over 
the  long-range  effect,  in  the  light 
of  imminent  war.  They  regarded 
the  new  outlook,  coupled  with  FCC 
monopoly  onslaught,  as  intensify- 

ing an  already  seriously  disturbed 
situation. 

The  Same  Power 
At  first  blush  some  broadcasters 

felt  that  the  proclaiming  of  the 
"unlimited  national  emergency" 
would  immediately  open  the  way 
for  invoking  provisions  of  Section 
606  (c)  of  the  Communications  Act, 
which  gives  the  President  broad 
discretionary  powers.  Under  it,  he 
may  shut  down  or  take  over  any 
and  all  stations,  suspend  or  amend 
existing  rules  and  regulations  and, 
in  fact,  perform  any  act  which  in 
his  judgment  will  conduce  to  the 
best  interests  of  the  Nation. 

Actually,  however,  the  President 
has  held  such  powers  since  Sept.  8, 
1939,  when  at  the  outbreak  of  the 
war,  he  declared  a  "limited  national 
emergency".  The  law  does  not  dis- 

tinguish between  a  "limited"  or 
"unlimited"  emergency.  Moreover, 
the  President  has  made  it  abund- 

antly clear  he  does  not  intend  to 
invoke  his  summary  powers  with- 

out specific  orders  covering  the  spe- 
cific field  or  operation. 

With  hearings  on  the  White 
Resolution  to  frustrate  the  FCC's 
monopoly  regulation  (slated  to  be- 

come effective  Aug.  3),  scheduled 
to  open  .June  2  before  the  Senate 
Interstate    Commerce  Committee, 

there  was  some  thought  that  the 
declaration  of  the  unlimited  emer- 

gency might  result  in  a  compro- 
mise. In  some  quarters,  it  was  felt 

both  the  FCC  and  Congress  would 
be  inclined  to  favor  some  relaxa- 

tion of  the  rules  due  to  the  war 
conditions.  This,  however,  was 
founded  only  on  speculation. 

Program  Priorities 
From  the  outset  of  hostilities 

abroad  two  years  ago,  it  has  been 
repeatedly  emphasized  there  is  no 
disposition  on  the  part  of  the  Gov- 

ernment to  molest  broadcasting. 
Emphasis  has  been  placed  upon  the 
contribution  of  radio  in  informing 
and  maintaining  the  nation's  mo- 

rale. There  is  still  no  intent  by 
Government  officials  to  interfere 
with  normal  operations  of  commer- 

cial broadcast  stations,  though  the 
impact  of  war  developments  may 
result  in  adjustments  from  time  to 
time. 

Possibility  of  establishment  of 
program  priorities  for  the  military 

branches  is  foreseen.  As  a  matter 
of  fact,  this  very  problem  was  dis- 

cussed by  the  NAB  Executive  Com- 
mittee at  a  meeting  in  Washington 

last  Wednesday  night,  and  NAB 
President  Neville  Miller  announced 
his  intention  of  appointing  a  Na- 

tional Defense  Committee  to  ex- 
plore this  field.  The  committee  at 

the  same  time  discussed  plans  for 

presentation  of  the  industry's  pre- 
liminary case  to  the  Senate  Inter- 

*state  Cominerce  Committee,  be- 
ginning June  2. 

While  no  immediate  concern  is 
felt  over  standard  broadcast  op- 

erations, the  same  attitude  did  not 
prevail  in  connection  with  inter- 

national broadcast  operations.  For 
some  months,  dissatisfaction  has 
been  expressed  in  high  official  quar- 

ters over  the  service  rendered  by 
the  international  broadcast  stations 
in  this  country,  and  it  was  thought 
that  if  any  Federal  intervention 
occurs  in  radio,  it  will  be  felt  first 
in  the  international  field. 

Meanwhile,   the   Defense  Com- 

Hearing  on  Newspaper  Order 

Is  Set  by  the  FCC  for  June  25 
THE  FCC,  at  a  meeting  last 
Wednesday,  ordered  the  newspaper 
divorcement  hearings  for  June  25, 
pursuant  to  its  order  (No.  79) 
adopted  March  19  by  a  three-to-two vote. 

The  precise  issues  to  be  met,  be- 
yond the  generalized  observations 

contained  in  the  order,  have  not  yet 
been  released  by  the  FCC,  but 
probably  will  be  shortly.  Under 
FCC  procedure,  at  least  30  days' notice  will  be  given. 

In  some  quarters,  it  was  thought 
that  the  inquiry  would  not  occur 
on  June  25  and  that  there  probably 
would  be  a  postponement  until  fall. 
This  may  come  upon  petition  of  the 
newspaper-radio  committee  headed 
by  Harold  V.  Hough,  WBAP- 
KGKO,  Dallas-Fort  Worth,  which 
presumably  will  want  more  time  to 
prepare.  Such  a  postponement,  it 
is  felt,  would  be  granted  quickly. 

The  hearing  would  be  before  the 
FCC  en  banc,  rather  than  a  com- 

mittee or  a  trial  examiner.  The 
order  adopted  by  the  Commission 
called  for  an  immediate  investiga- 

tion "to  determine  what  statement 
of  policy  or  rules,  if  any,  should  be 
issued"  concerning  applications  for 
both  FM  and  standard  broadcast 
stations  in  which  newspapers  di- 

rectly Or  indirectly  are  involved, 
as  well  as  policy  or  rules  to  cover 
future  acquisition  of  standard 
broadcast  stations  by  newspapers. 

While  a  number  of  newspaper 
applications  for  FM  stations  have 
been  granted  and  several  important 
increases  in  facilities  have  been 
awarded  other  standard  broadcast 
stations,  the  FCC,  since  adoption 
of  the  order,  has  placed  in  the 
pending  file  all  other  applications 
involving  newspaper  licensees. 

munications  Board,  set  up  last 

year  to  coordinate  all  communica- 
tions in  war  time,  has  been  holding 

regular  meetings  to  perfect  its  blue- 
prints. Subcommittees,  including 

one  headed  by  NAB  President  Mil- 
ler for  domestic  broadcasting,  like- 

wise have  been  preparing  exten- 
sive data  for  the  main  Board,  of 

which  FCC  Chairman  James  Law- 
rence Fly  is  head.  If  proclamations 

pertaining  to  any  phase  of  com- 
munications are  issued,  they  will  be 

prepared  by  the  DCB.  A  number  of 
draft  proclamations  already  are 
understood  to  have  been  completed 
with  the  further  development  to 
govern  ultimate  action. 

The  FCC  May  27  announced 
adoption  of  a  new  rule  (Section 
292  of  the  general  Rules  and  Regu- 

lations) under  the  heading  "Na- 
tional Defense — Emergency  Auth- 

orizations". The  rule  reads: 
"The  Federal  Communications 

Commission  may  authorize  the  li- 
censee of  any  radio  station  during 

a  period  of  national  emergency  to 
operate  its  facilities  upon  such 
frequencies,  with  such  power  and 
points  of  communication,  and  in 
such  a  manner  beyond  that  speci- 

fied in  the  station  license  as  may  be 

requested  by  the  Army  or  Navy." This  was  viewed  as  having  a 
bearing  on  the  Presidential  procla- 

mation declaring  an  unlimited 
emergency.  In  effect  it  means  that 
stations,  whatever  their  classifica- 

tion, can  be  shifted  as  to  frequency, 
hours  of  operation,  and  power  in 
conformity  with  the  wishes  of  the 
armed  forces.  The  rule,  it  was  ex- 

plained at  the  FCC,  was  designed 
to  insure  adequate  communication 
facilities  for  the  military  services 
during  the  emergency. 

Super-Power  Possible 

It  was  pointed  out  that  it  is  pos- 
sible the  powers  of  some  stations 

may  be  reduced  and  others  in- 
creased, if  the  armed  forces  desire. 

In  the  past  there  has  been  some 
talk  of  restoration  of  "super 
power"  of  500,000  watts  for  sta- 

tions strategically  located  to  be 
used  as  homing  devices  by  aircraft 
or  for  greater  audience  coverage. 
There  is  no  indication,  however,  of 
any  present  intention  of  such  a move. 

Similarly,  there  has  been  talk  of 
{Continued  on  page  i6) 

BROADCASTING  •  Broadcast  Advertising June  2,  1941  •  Page  7 



CBS  Leaving  Talent  Activity, 

Planning  Sale  of  Subsidiaries 

Present  Managers  Would  Acquire  Concert  Branch; 

MCA  Would  Buy  Popular  Artists  Service 

WITHDRAWING  from  the  field  of 
talent  management,  CBS,  at  its 
board  meeting  May  28,  took  steps 
to  dispose  of  its  talent  subsidiaries, 
the  Columbia  Artists  Bureau  Inc., 
and  the  Columbia  Concerts  Corp. 
The  Artists  Bureau  will  be  sold  to 
Music  Corp.  of  America  for  a  re- 
poi-ted  $250,000  while  the  con- 

trolling stock  in  the  concert  agency 
will  be  purchased  by  its  present 
management,  headed  by  Arthur 
Judson. 

Under  the  terms  of  the  sale  of 
the  Artists  Bureau,  Herbert  Rosen- 

thal, executive  vice-president,  the 
executives  and  most  of  the  person- 

nel will  continue  to  function  in  their 
present  capacities  under  the  new 
arrangement.  The  sale  brings  un- 

der the  management  of  MCA  one 
of  the  largest  arrays  of  radio  talent 
in  the  field,  including  announcers, 
commentators,  singers  and  lectur- 
ers. 

NBC  Also  May  Sell 
Details  still  to  be  ironed  out  are 

guarantees  presented  to  CBS  by 
AFRA  to  the  effect  that  all  con- 

tractual rights  accorded  to  the 
artists  under  CBS  management  will 
continue  under  the  transfer,  and 
that  the  artists  will  have  the  op- 

portunity to  pass  on  the  transfer 
of  the  contracts.  Negotiations  on 
these  points  were  still  under  way 
between  CBS  and  AFRA  as  Broad- 

casting went  to  press. 
The  eventual  sale  of  the  talent 

subsidiaries  had  been  expected,  but 
there  is  no  doubt  that  the  FCC  mo- 

nopoly report  speeded  the  action. 
It  is  understood  a  similar  action  is 
under  consideration  by  NBC  to  dis- 

pose of  its  talent  subsidiary,  the 
NBC  Artists  Service. 

In  a  statement  issued  by  CBS,  it 
was  said  that  "some  criticism  has 
been  expressed  that  Columbia,  in 
buying  from  and  selling  to  itself, 
in  some  instances  might  not  be  act- 

ing wholly  in  the  interests  of  the 
artist.  Although  Columbia  is  cer- 

tain that  there  never  has  been  an 
instance  in  which  such  a  criticism 
was  justified,  it  nonetheless  recog- 

nizes that  those  not  familiar  with 
all  the  circumstances  of  network 
broadcasting  might  be  led  to  be- 

lieve otherwise." 
The  full  text  of  the  CBS  state- 

ment follows:  "Columl>ia  Broad- 
casting System  announces  its  im- 
pending withdrawal  from  the  field 

of  talent  management.  Contracts 
are  being  drawn  for  the  sale  of 
Columbia  Artists  Inc.  to  the  Music 
Corp.  of  America,  and  negotiations 
are  under  way  for  the  disposition 
of  Columbia's  stock  interest  in  the 
Columbia  Concerts  Corp.  to  the 
managers  who,  at  the  present  time 
own  the  balance  of  stock.  Columbia 
Artists  has  managed  popular  talent 
and  the  Concerts  Corp.  talent  in 
the  classifical  field.  Both  sales  are 

subject  to  ratification  by  CBS  stock- holders. 

"The  two  management  corpora- 
tions were  originally  formed  in  the 

caz-ly  days  of  network  broadcasting 
to  assure  CBS  an  adequate  supply 
of  talent.  Columbia  finds  that  its 
management  of  artists  is  no  longer 
necessary  for  that  purpose  because 
artists  of  all  kinds  are  now  readily 
available  to  it  and  all  other  broad- 

casters. Some  criticism  has  been 
expressed  that  Columbia,  in  buying 
from  and  selling  to  itself,  in  some 
instances  might  not  be  acting 
wholly  in  the  interests  of  the  art- ists. 

"Although  Columbia  is  certain 
there  never  has  been  an  instance  in 
which  such  a  criticism  was  justi- 
iied,  it  nonetheless  recognizes  that 
those  not  familiar  with  all  the  cir- 

cumstances of  network  broadcast- 
ing might  be  led  to  believe  other- wise. 

"It  is  understood  that  the  present 
executives  of  Columbia  Artists  Inc., 
of  which  Herbert  Rosenthal  is  exec- 

utive vice-president,  will  continue 
their  functions  under  the  new  own- 

ership. Those  negotiating  for  com- 
plete ownership  of  Columbia  Con- 
certs Corp.  are  the  present  active 

managers,  under  the  leadership  of 
Arthur  Judson.  Columbia  feels  con- 

fident that  the  artists  represented 
by  the  two  management  groups 
will  continue  to  receive  continuous 
and  efficient  service  and  attention  to 
their  interests  as  they  were  re- 

ceived from  the  same  personnel  un- 
der Columbia  ownership." 

Iodine  Campaign 

IODINE  EDUCATIONAL  BU- 
REAU Inc.,  New  York  (animal 

feeding),  has  appointed  Simonds  & 
Simonds,  Chicago,  to  handle  a  spe- 

cial advertising  campaign  to  start 
-July  1.  Radio  will  be  used.  Lee 
Hammett  is  account  executive. 

Newscaster  in  Army 

JIMMY  STEVENSON,  newscaster 
of  WJR,  Detroit,  was  summoned  for 
Army  duty  late  in  May  and  will 
report  June  2  for  a  four-week 
period  of  training  at  general  head- 

quarters of  the  Sixth  Corps  Area 
in  Chicago.  Stevenson  has  a  major's commission  in  the  judge-advocate 
department.  Prior  to  his  entry  in 
radio  Stevenson  was  a  graduate  of 
law  in  1922  and  was  at  one  time  as- 

sistant prosecutor  at  Detroit.  Dur- 
ing his  absence,  Ted  Grace  will  fill 

in  on  the  news  program. 

ASCAP  Is  Silent 

On  Court  Decision 

Negotiations  With  NBC  for 
New  Contract  Continuing 

Othe7'  ASCAP  news,  pages  8,  12, 
15,  hO. 
ALTHOUGH  the  ASCAP  board  of 
directors  met  in  all-day  sessions 
both  May  27  and  28,  following  the 
decision  of  the  Supreme  Court  up- 

holding the  validity  of  the  Florida 
and  Nebraska  anti-ASCAP  laws, 
the  Society  had  made  no  official 
statement  on  the  decision  as  Broad- 

casting went  to  press. 
John  Paine,  ASCAP  general 

manager,  stated  that  "while  the  so- ciety is  naturally  disappointed  at 
the  outcome  of  the  litigation,  we 
feel  that  the  result  will  prove  much 
harder  on  the  commercial  users  of 
music  in  those  states  than  on  the 

society."  He  pointed  out  that  the 
Florida  law,  for  instance,  prohibits 
any  combination  of  copyright  own- 

ers from  making  a  deal  with  com- 
mercial users  of  music,  and  that  it 

will  be  necessary  for  such  users  to 
go  to  the  individual  owners,  involv- 

ing much  red  tape  and  trouble. 
The  Supreme  Court  decision  has 

not  affected  ASCAP's  negotiations 
with  NBC,  according  to  the  net- 

work, which  stated  that  the  discus- 
sions on  the  return  of  ASCAP 

music  to  NBC  were  continuing 
amicably.  At  CBS,  however,  it  was 
stated  that  the  meetings  with 
ASCAP  are  temporarily  halted  un- 

til the  implications  of  the  decision 

are  fully  studied  by  the  CBS  legal 
depai'tment.  "If  the  licensing  meth- 

ods are  changed  by  this  decision," 
CBS  said,  "We  want  to  know  more 
about  it  before  continuing  discus- 

sions with  ASCAP." Both  BMI  and  SESAC  reported 
they  did  not  think  the  decision 
would  seriously  affect  their  opera- 

tions in  the  States  of  Florida  and 
Nebraska,  but  neither  organization 
made  official  statements  on  the  mat- 

ter pending  further  study  of  the 
text  of  the  whole  decision.  A  spokes- 

man at  BMI  stated  that  the  "cleri- 
cal problems  involved"  would  prob- 

ably be  very  troublesome,  but  that 
he  thought  BMI  was  so  constructed 
that  it  could  adjust  itself  to  the 
restrictions  in  the  statutes.  BMI 

plans  to  notify  its  affiliated  pub- 
lishers and  stations  as  soon  as  pos- 

sible that  such  "adjustments"  can 
be  inade  because  it  was  "organized 
originally  to  avoid  such  monopolis- 

tic tendencies  as  price  fixing." 
SESAC  also  reported  that  the 

decision  would  not  affect  their  oper- 
ations in  those  States  because  oper- 
ations had  been  cleared  previously 

and  SESAC  had  done  business  in 
both  Florida  and  Nebraska  for  the 

past  five  years  with  contracts  which 
complied  in  the  majority  of  cases 
with  those  of  states  statutes. 

C-P-C  Promotes  Klek 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  on  June  30  will 
start  advertising  Klek  instead  of 
Palmolive  soap  on  Bess  Johnson 
heard  daily  on  NBC-Red  at  10 
10:15  a.m.,  and  CBS  at  4:30-4:45 
p.m.  Company  started  Elmer  Davis 
&  the  News  on  June  1  in  the  inter- 

est of  Palmolive  soap  on  90  CBS 
stations,  seven  days  a  week  at 
8:55-9  p.m.  Agency  for  Klek  is  Ted 
Bates  Inc.,  New  York,  and  for 
Palmolive  soap,  Ward  Wheelock 
Co.,  Philadelphia. 

Farewell  to  Toscanini  ""^ MEMBERS  of  the  NBC  Symphony  , 

Orchestra  on  May  23  gave  a  farewell  'i! reception  to  Arturo  Toscanini  at  the 
Essex  House,  New  York,  on  the  eveEt; 
of  his  departure  for  Buenos  Aires  to  Jjf 
conduct  the  Colon  Orchestra  in 
series  of  six  concerts. 

ran 

ilv 

REPRESENTATIVES  of  the  Westinghouse  Radio 
Stations  Inc.  and  General  Electric  were  entertained 
at  luncheon  late  in  May  by  the  NBC  Chicago  Spot 
Sales  force,  which  represents  their  stations.  Stand- 

ing (1  to  r)  Jim  McEdwards,  Rudi  Neubauer,  Floyd 
Van  Etten,  Ed  Stockmar,  Ray  Neihengen  and  Gil 
Berry,  all  of  NBC.  Seated  (1  to  r)  W.  C.  Swartley, 
general  manager  of  stations   WBZ-WBZA,  Boston- 

Springfield;  Phil  Steitz,  NBC  Chicago;  James  B 
Rock,  general  manager  of  KDKA,  Pittsburgh;  W 
E.  Jackson,  general  sales  manager  of  the  Westing- 
house  Radio  Stations  Inc.;  Oliver  Morton,  special 
sales  representative  of  Westinghouse  Stations,  Chi- 

cago; Kolin  Hager,  manager  of  WGY,  General  Electric 
Co.  station  in  Schenectady,  and  M.  M.  Boyd,  who 
serves  as  local  sales  manager  of  NBC  Chicago. 
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Service  to  Democracy  Theme  of  AFA 

Blackett    Suggests  Use 

Of  Quiz  Programs 
For  Education 

By  BRUCE  ROBERTSON 

CITING  Advertising  as  a  "vital 
instrument  in  a  free  economy,  keep- 

ing open  the  flow  of  products  and 
ideas",  Paul  Garrett,  vice-president 
and  director  of  public  relations, 
General  Motors  Corp.,  and  chair- 

man of  the  board  of  the  Advertis- 
ing Federation  of  America,  sound- 

ed the  keynote  of  the  37th  annual 
AFA  convention,  held  at  the  Hotel 
Statler,  Boston,  May  25-29  v^^ith  the 
theme,  "Advertising — Its  Service  to 
Democracy  Today". 

In  his  address  at  the  Monday 
luncheon,  which  was  the  opening 
general  session  of  the  gathering,  he 
showed  how  "freedom  of  choice  in 
the  market  place  induces  that  com- 

petition which  is  a  source  of  prog- 
ress and  a  protection  of  the  custom- 
er's pocketbook"  and  continued: 

"Unparalleled  freedom  of  choice 
in  the  market  place  is  what  our 

I  freedom  of  the  right  to  advertise 
inescapably  supports  .  .  .  freedom 
of  choice  in  the  market  place  is  of 

I  itself  a  symbol  of  those  other  free- 
doms of  choice  which  are  the  es- 
sence of  our  democracy.  Did  you 

ever  stop  to  consider  how  one  of 
these  great  freedoms  grows  in  a 
sense  from  freedom  to  advertise? 
I  mean  freedom  of  the  press  and, 
if  you  please,  freedom  of  the  radio. 

i  It  is  their  independence,  economic 
as  well  as  political — which  keeps 

!  the  press  and  the  air  free." 
Quiz  and  Defense 

•     In  the  town  meeting  discussion  of 
•tthe   convention   theme  which  fol- 
I  lowed  Mr.  Garrett's  address.  Hill 
[Blackett,  vice-president  of  Black- 

ett -  Sample  -  Hummert,  suggested 
I  that  the  popularity  of  quiz  shows 
[J- might  easily  be  turned  to  good  ad- 
ivvantage  in  our  emergency  problems. 
Stating  that  advertising  can  ren- 

der a  dual  service  in  preparing  the 
people  of  our  country  mentally  and 
physically  for  what  is  to  come,  he 

^  declared : 
I  "First,  it  is  plainly  apparent  that 
'  the  nation  as  a  whole  is  not  at  all 
prepared  for  the  tax  burden  that 
lies  ahead  of  us.  People  are  vaguely 
aware  of  it,  but  they  seem  to  feel 
that  somehow  or  other  someone  else 
will  pay  the  bill. 
"Now  as  you  all  know,  the  quiz 

radio  programs  are  very  popular  in 
this  country  today.  They  set  mil- 

lions of  people  to  thinking,  so  in- 
stead of  asking  questions  such  as 

'How  many  eggs  do  the  hens  of  the 
U.  S.  lay  per  annum'"?  they  could 
very  well  start  the  public  mind 
thinking  about  the  burden  that  lies 
ahead  of  us  by  asking  such  ques- 

tions as  'How  much  income  tax  will 
a  man  with  $2,500  income  probably 
have  to  pay  in  1942?',  'When  you 
buy  a  package  of  cigarettes,  how 
much  do  you  pay  for  the  cigarettes 
and  how  much  for  taxes?',  or  'How 
many  different  taxes  are  there  on 
a  pair  of  working  man's  overalls?' 

"Though  on  an  entirely  different 
subject,  they  might  ask  'How  many man  hours  of  work  does  it  take  to 
build  a  flying  fortress  as  compared 
to  an  automobile?'  That  would  give 
the  public  some  idea  of  what  it  will 
mean  to  build  2,000  bombing  and 
fighting  planes  a  month.  You  will 
agree  with  me  that  a  well-informed 
public  is  America's  greatest  se- 

curity." On  the  physical  side,  Mr.  Black- 
ett quoted  draft  board  reports  that 

a  major  part  of  the  deficiencies 
which  cause  men  to  be  rejected 
could  have  been  or  can  be  corrected. 
He  suggested  that  advertisers  of 
health  products — foods,  corrective 
drugs,  optical  goods,  toothpastes, 
etc.,  even  including  insurance  com- 

panies, might  join  with  the  Ameri- can Medical  Assn.  in  a  nationwide 
physical  fitness  compaign. 

Ahead  of  Congress 

Participating  with  Mr.  Blackett 
in  the  45-minute  session,  devoted 
chiefly  to  answering  questions  from 
the  floor,  were  Carle  Conway,  chair- 

man of  the  board.  Continental  Can 

Co.;  Dr.  George  Gallup,  vice-presi- 
dent. Young  &  Rubicam,  as  well  as 

director  of  the  American  Institute 
of  Public  Opinion,  and  Harford 
Powel,  director  of  information,  De- 

fense Savings  Staff,  Treasury  De- 
partment. George  V.  Denny  Jr., 

moderator  of  Town  Meeting  of  the 
Air,  took  his  regular  role  at  this 
advertising  meeting. 

Dr.  Gallup  said  his  six  years'  ex- perience in  polling  the  public  has 
convinced  him  both  of  the  power 
of  public  opinion  and  of  its  general 
soundness,  provided  the  public  is 
given  all  the  facts.  Much  of  the 
hostility  to  advertising  as  an  insti- 

tution, he  said,  is  due  to  the  fail- 
ure of  advertising  to  inform  the 

public  about  itself  and  its  im- 
portant role  in  our  economic  life. 

Asked  whether  polls  did  not 
sometimes  influence  public  opinion 
as  well  as  measure  it,  he  replied 
that  all  checks  indicated  not.  He 
added,  however,  that  public  opinion 
on  foreign  affairs,  taxes,  labor,  etc., 
as  indicated  by  the  polls,  is  some- 

what in  advance  of  that  of  Con- 
gress,   which    is    apparently  in- 

Problems  of  Radio  Advertising 

Probed  at  NAB- AFA  Meeting 
Rubicam  Sounds  Optimistic  Note  for  the  Future; 

Neff  Urges  Raising  of  Listening  Level 

PRACTICAL  problems  facing  ra- 
dio advertisers  and  the  medium 

itself  were  taken  up  last  Wednes- 
day at  a  session  of  the  Advertising 

Federation  of  America  convention 
held  under  auspices  of  the  NAB 
Department  of  Broadcast  Advertis- 

ing. Robert  S.  Peare,  publicity  di- 
rector of  General  Electric  Co.  and 

manager  of  broadcasting  of  WGY, 
Schenectady,  presided  at  the  ses- 

sion, with  some  50  persons  at- 
tending. 

Russell  P.  Place,  NAB  counsel, 
analyzed  the  effect  of  the  recently 
promulgated  FCC  regulations  of 
network  broadcasting  on  both  the 
broadcaster  and  the  user  of  ad- 

vertising by  radio. 
Describing  the  regulations  as  a 

"bomb-shell"  bursting  upon  broad- 
casters and  public  alike,  although 

the  public  is  "not  yet  fully  aware 
of  its  impact,"  Mr.  Place  said  that 
while  everyone  in  radio  knew  that 
the  FCC  report  on  chain  broadcast- 

ing was  coming,  "they  did  not  know 
that  it  was  to  be  accompanied  by 
regulations  to  implement  the  re- 

port, to  take  effect  within  90  days, 
without  hearing  or  argument  or 
even  informal  discussion.  The  pro- 

mulgation of  the  regulations  is 
what  rocked  the  broadcasting  in- 

dustry. The  only  balm  was  a  vigor- 
ous dissent  by  two  of  the  commis- 

sioners." He  reviewed  the  growth  of  radio, 
with  "competition  for  the  advertis- 

er's dollar  and  the  attention  of  the 
listening  public.  Competition  among 

advertising  agencies,  among  sta- 
tions, among  networks  for  ac- 

counts; among  networks  for  affil- 
iated stations,  and  among  progi'ams 

for  listener  attention,"  which  he 
said,  has  resulted  in  providing  the 
public  with  "the  best  programs  of 
all  kinds  that  the  world  has  ever 

known." 
The  new  regulations,  he  declared, 

"are  supposed  to  inject  competition 
into  the  field  of  network  broad- 

casting, but  they  operate  on  every 
single  station  in  the  country  and, 
if  enforced,  would  in  the  opinion 
of  an  overwhelming  majority  of  the 
industi'yj  completely  wreck  the 
American  System  of  Broadcasting 

as  we  have  known  it." 
Walter  J.  Neff,  president  of 

Neff-Rogow  Inc.,  New  York,  opened 

the  meeting  with  a  talk  on  "in- 
creasing the  tune-in."  Pointing  out 

that  the  listening  audience  is  in  a 
state  of  flux,  increasing  or  falling 
off  from  period  to  period,  he  said 
that  it  is  the  responsibility  of  the 
radio  stations  to  raise  the  listen- 

ing level  generally  and  cited  three 
specific  ways  in  which  this  can  be done. 

First,  he  stated,  stations  in  a  city 
should  get  together  on  program- 

ming, so  that  a  varied  fare  is  of- 
fered the  public  at  all  times,  giv- 

ing each  listener  a  chance  to  find 
at  least  one  program  to  his  liking 
at  every  hour  throughout  the  day. 
Second,  there  should  be  more  inter- 

{Continued  on  page  H) 

fluenced  by  public  opinion  to  the 
extent  of  practicing  "follo.wship 
rather  than  leadership". Mr.  Powel  praised  the  patriotic 
contribution  of  advertisers  and  ad- 

vertising media  to  the  campaign 
for  defense  bonds  and  stamps, 
which  he  said  are  selling  at  the  rate 
of  $100,000,000  weekly.  In  Boston, 
he  said,  the  broadcasters  had  do- nated commercials  worth  $8,000. 
The  banks  had  spent  $7,500  in  ad- 

vertising and  the  newspapers  had 
contributed  stories  and  editorials 
whose  value  could  not  easily  be  esti- 

mated, resulting  in  sales  of  $30,- 
000,000  worth  of  bonds  in  the  city 
since  the  first  of  May,  he  said. 
Answering  a  question  as  to  the 

effect  of  rising  costs  on  advertis- 
ing, Mr.  Blackett  said  that  as  costs 

rise,  so  does  the  national  income; 
that  rising  prices  and  wages  will 
cause  increased  purchasing  and  so 
stimulate  advertising..  Asked  fur- 

ther whether  continued  advertising 
of  consumer  goods  might  not  bring 
on  inflation,  he  replied  that  private 
business  must  continue  in  full  force 
if  it  is  to  be  able  to  pay  the  bill  for 
the  defense  program. 

Award  Presented 

During  this  opening  session,  Elon 
G.  Borton,  advertising  director, 
LaSalle  Extension  University,  and 
AFA  president,  who  presided,  pre- 

sented the  Josephine  Snapp  Award 
for  1940  to  Beatrice  Adams,  copy- 

writer of  Gardner  Adv.  Co.,  St. 
Louis.  The  trophy,  a  silver  vase,  is 

given  each  year  by  the  Women's Advertising  Club  of  Chicago  to  the 
woman  making  the  most  outstand- 

ing contribution  to  advertising  dur- 
ing the  preceding  year. 

Four  other  women  received  cer- 
{Continued  on  page  i3) 
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ACCLAIMED  as  advertising's 
"woman  of  the  year"  at  the  na- tional convention  of  the  Advertis- 

ing Federation  of  America  at  Bos- 
ton May  26,  Beatrice  Adams,  of  the 

copy  department  of  Gardner  Adv.. 
Co.,  St.  Louis,  received  the  Jose- 

phine Snapp  silver  trophy  of  the 
Chicago  Woman's  Advertising  Club, 
for  her  newspaper,  magazine  and 
radio  copy  for  three  Gardner-ad- 

vertised products,  Ry-Krisp,  prod- 
uct of  the  Ralston  Purina  Co.;  Ir- 

radiated Pet  Milk;  and  Stokely 
fruits  and  vegetables. 
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^Any  Person'  May  File  Petition 

Now  for  Changes  in  FCC  Rules 

Only  'Applicants'  Could  File  Under  Former  Plan; 
Aimed  at  WHDH  Case  but  May  Affect  Net  Rules 

WHAT  MAY  halt  immediate  legal 
attack  upon  its  monopoly  regula- 

tions developed  May  27  when  the 
FCC  adopted  amendments  to  its 
rules  of  practice  and  procedure  to 
permit  "any  person"  to  petition  it 
for  amendment  of  any  rule  or  regu- 

lation. Heretofore  the  rules  have 

provided  that  only  "an  applicant" 
may  petition  in  such  fashion. 
While  it  is  understood  the 

changes  were  adopted  because  of 
the  situation  encountered  in  the 
clear-channel  breakdown  case  in- 

volving grant  of  f  ulltime  to  WHDH, 
Boston,  on  the  850  kc.  channel 
occupied  by  KOA,  Denver,  it  never- 

theless was  felt  by  Washington  at- 
torneys that  the  changes  would 

have  an  effect  upon  the  monopoly 
regulations  procedure. 

Network  Position 

In  the  WHDH-KOA  case,  both 
NBC  and  the  Clear  Channel  Group 
were  denied  the  right  to  intervene 
in  the  original  proceedings,  on  the 
ground  they  were  not  applicants 
as  described  in  the  rules  now 
amended. 

Networks,  as  such,  are  not  li- 
censees or  applicants  and  hereto- 

fore have  been  precluded  from  fil- 
ing petitions  as  network  entities. 

It  is  therefore  assumed  that  amend- 
ment of  the  rules  may  open  way 

for  the  networks  to  petition  for 
hearing. 

In  some  quarters,  it  was  thought 
the  new  procedure  establishes  an 
administrative  remedy  for  the  net- 

works which  could  result  in  further 
delay  in  procuring  a  court  test  of 
the  validity  of  the  regulations.  As 
far  as  known,  however,  this  phase 
was  not  considered  by  the  Com- 

mission in  amending  the  rules,  its 
attention  being  directed  primarily 
to  the  situation  encountered  in  the 
WHDH  case. 

It  is  a  recognized  principle  of 
jurisprudence,  according  to  attor- 

neys, that  administrative  remedies 
must  be  exhausted  before  court 
jurisdiction  can  be  procured  in  or- 

dinary cases.  The  revised  regula- 
tions and  the  accompanying  an- 

nouncement do  not  provide  that 
the  FCC  will  set  a  hearing  in  ad- 

vance of  the  effective  date  of  any 
new  regulations.  The  monopoly 
regulations  become  effective  Aug.  3. 

Attorneys  for  the  major  net- 
works are  known  to  be  preparing 

hills  to  be  filed  in  the  Federal 
courts.  However,  this  procedure 
presumably  will  not  be  undertaken 
unless  it  becomes  desirable  after 
Senate  Interstate  Commerce  Com- 

mittee consideration  of  the  White 
Resolution  beginning  .lune  2,  which, 
under  its  own  terms,  would  provide 
for  a  postponement  of  the  effective 
date  of  the  far-reaching  rules. 

Simultaneously  the  FCC  formal- 
ly announced  [Broadcasting,  May 

26]  that  pursuant  to  its  new  chain 
regulations  it  has  adopted  a  sup- 

plemental form  (FCC  Form  No. 
335)  in  which  all  applicants  for 
broadcast  facilities  must  attest  to 
network  affiliation,  if  any.  Li- 

censees are  required  by  Section 
43.1  of  the  rules  and  regulations  to 
keep  the  Commission  informed  of 
contracts  and  arrangements,  in- 

cluding changes,  covering  chain 
affiliations,  the  release  stated. 

The  Commission  added  that  "to 
fulfill  the  assurance  given  in  the 
Commission  report  on  chain  broad- 

casting," the  rules  of  practice  and 
procedure  have  been  amended  "to 
provide  a  hearing  in  cases  where 
the  applicant  desires  to  enter  into 
or  retain  a  contract  not  in  con- 

formity with  the  chain  broadcast- 

ing rules." The  new  form  inquires  of  the 

applicant  whether  he  has  any  "con- 
tract arrangement  or  understand- 
ing, express  or  implied,  with  a 

network  organization  for  the  broad- 
casting of  chain  programs." 

Then  the  applicant  is  asked,  in 
the  event  the  application  supple- 

mented by  the  new  form  is  granted, 
whether  he  proposes  to  broadcast 
network  programs.  If  the  station 
changes  its  proposal  with  respect 
to  broadcasting  network  programs 
or  enters  into  any  arrangement  or 
any  change  in  arrangement  with 
a  network,  the  form  specifies,  a  new 
supplemental  form  must  be  filed  as 
an  additional  supplement  to  the 

application. 
The  final  question  reads :  "If 

network  programs  are  to  be  broad- 
cast, state  arrangements  under 

which  they  are  to  be  obtained  and 
attach  copies  of  any  contractual 
arrangement  which  may  have  been 
made.  If  the  arrangement  is  based 
on  an  oral  understanding,  a  written 
statement  of  the  arrangement 

should  be  submitted." 
On  advice  of  counsel,  it  is  known 

that  many  network  affiliates  al- 
ready have  served  notice  on  their 

networks  that  they  must  supply 
the  FCC  with  information  on  re- 

vision of  affiliation  contracts,  pur- 
suant to  the  new  monopoly  regula- 
tions. Renewals  must  be  filed  by 

many  stations  60  days  in  advance, 
or  early  in  June. 

Text  of  New  Rules 

The  amended  rules  and  regula- 
tions, broadening  the  scope  of  the 

former  rules  on  petitions  for 
amendment  to  allow  entities  who 
are  neither  applicants  nor  licensees 
to  file  petitions,  follow: 

The.  Commission  en  banc  toda.v 
jimfiidcd  its  Rules  of  Practice  and 
I'rof-ndure  by  striking  the  third  proviso 
of  Sfction  1.71  thereof,  reading  as 
follows : 

NO  RECORD  of  the  late-lamented 
radio  rodeo  in  St.  Louis  can  be 
complete  without  a  picture  of  these 
tired  yodelers  from  Tulsa,  who 
sang  on  the  slightest  provocation, 
or  no  provocation  at  all.  Tagged 
the  KVOO  Quartette,  they  warbled 
the  famous  daylight  time  song 
(Broadcasting,  May  5)  composed 
by  Willard  D.  Egolf,  commercial 
manager  of  KVOO. 

Yeast  Campaign 

NORTHWESTERN  YEAST  Co., 
Chicago  (Maca  yeast),  on  June  30 
starts  a  13-week  summer  campaign 
of  thrice-weekly  quarter-hour  tran- 

scribed musical  programs  on  30 
stations  and  daily  one-minute  an- 

nouncements on  two  stations.  Pro- 
grams are  titled  Songs  of  a 

Dreamer  and  feature  Gene  Baker, 
vocalist,  and  Larry  Larson,  organ- 

ist. Stations  selected  for  the  pro- 
grams are  WTAD  WLW  WCCO 

WFAA  WSYR  WMBD  WDAF 
KFAB  WNAX  KLZ  WKY  KQW 
WIBA  KWTO  KRBC  KFDA 
KNOW  KBST  WRR  KRRV  KFJZ 
KFYO  KRLH  KPLT  KGKL  KABC 
KTEM  KCMC  WACO  KVWC. 
KMA  and  WDZ  will  carry  the  an- 

nouncements. Agency  is  Hays  Mac- 
Farland  &  Co.,  Chicago. 

"Provided,  further,  that  in  cases 
where  an  applicant  desires  a  modifi- 

cation of  a  rule  or  regulation,  he  shall 
submit  a  formal  petition  setting  forth 
the  desired  change  and  the  reasons 

in  support  thereof." The  Rules  of  Practice  and  Pro- 
cedure are  amended  by  adding  the 

following  new  provision  : "Amendment  of  rules : 

"Sec.  1.81 — Requests  for  amend- 
ment of  rules.  Any  person  may  petition 

for  amendment  of  any  rule  or  regu- 
lation. Such  petition  shall  show  the 

desired  change  in  the  rules  and  reg- 
ulations and  set  forth  the  reasons 

in  support  thereof. 
"Paragraph  (b)  of  Section  1.72  of the  Rules  of  Practice  and  Procedure 

is  hereljy  repealed,  and  the  following 
provisions  adopted  in  lieu  thereof: 

"(b)  If  an  applicant  is  requested 
by  the  Commission  to  file  any  docu- 

ments or  information  not  included  in 

the  prescribed  application  form,  a"  fail- ure to  comply  with  such  request  will 
constitute  a  defect  in  the  application. 

"(c)  Applications  which  are  not  in 
accordance  with  the  Commission's 
rules,  regulations  or  other  require- 

ments will  be  considered  defective unless  accompanied  either  (1)  by  a 
peiition  in  accordance  with  Section 
].S1  to  amend  any  rule  or  regulation 
with  which  the  application  is  in  con- 

flict, or  (2)  by  a  request  of  the  ap- 
plicant for  waiver  of,  or  an  exception 

to,  any  rule,  regidation  or  require- ment wilh  wliieh  the  application  is  in coulliet.  Such  request  shall  show  the 
iialure  of  ihc  waiver  or  exception  de- 
sii'ccl  unci  set  forth  the  reasons  in 
siiii)iort  thereof. 

"(<1)  Defective  applications  will  not 
be  considered  by  the  Commission." 

FCC  Funds  Asked 

For  Foreign  Check 
President  Proposes  $674,414 

For  Monitoring  Activities 
TO  CARRY  ON  operation  of  the 
newly-organized  Foreign  Broad- 

cast Monitoring  Service  during 

fiscal  year  1942,  President  Roose- 
velt last  Monday  transmitted  to 

the  House  a  supplemental  appro- 
priation estimate  for  the  FCC  of 

$674,414. The  appropriation,  which  would 
be  in  addition  to  the  $4,259,729  al- 

ready provided  for  1942  activities 
of  the  FCC,  has  been  referred  to 
the  House  Appropriations  Commit- 

tee. Speedy  action  is  expected,  al- 
though hearings  had  not  been 

scheduled  as  Broadcasting  went 

to  press. 
The  foreign  service,  whose  func- 

tion is  to  monitor,  record  and  trans- 
late propaganda  broadcasts  origi- 

nating in  foreign  countries  and 
reaching  the  United  States,  began 
operating  about  April  1  after 
President  Roosevelt  in  February 
had  granted  the  FCC  $150,000  from 
Presidential  emergency  funds  to 
start  the  project. 

Personnel  Problem 

In  addition  to  the  $150,000,  the 
President  authorized  use  of  $100,- 
000  of  the  previous  grant  of  $1,- 
600,000  from  emergency  funds 
made  available  to  the  FCC  for  na- 

tional defense  activities.  The  $250,- 
000  was  estimated  to  be  sufficient 
to  operate  the  Foreign  Broadcast 
Monitoring  Service  during  the  last 
three  months  of  fiscal  year  1941, 
ending  this  June  30. 

Meantime  FCC  officials  for  sev- 
eral weeks  have  been  considering 

various  persons  to  head  the  new 
anti-propaganda  service.  No  deci- 

sion has  been  reached,  but  an  ap- 
pointment in  the  near  future  is 

considered  likely. 

When  the  additional  appropria- 
tions goes  through,  it  will  swell 

FCC  funds  for  fiscal  1942  to  almost 
5  million  dollars,  more  than  double 
the  outright  appropriations  for  the 
FCC  in  1941.  The  total  1941  ap- 

propriation of  $2,376,340  included 
$2,176,340  for  salaries  and  ex- 

pense, $175,000  for  relocating  radio 
monitoring  stations  and  $25,000  for 
printing  and  binding.  In  addition, 
the  FCC  during  1941  received  the 
$1,600,000  grant  from  President 
Roosevelt  for  national  defense  ac- 

tivities, and  the  $150,000  for  the 
Foreign  Broadcast  Monitoring 
Service — an  aggregate  of  $4,126,- 
340. 

FCG  appropriations  for  fiscal 
year  1942,  provided  by  Congress 
this  spring,  totaled  $4,259,729.  This 
sum  included  not  only  $2,315,229 
for  salaries  and  expenses  of  the 
FCC  itself  and  $24,500  for  print- 

ing and  binding,  but  also  $1,920,- 
000  for  national  defense  activities, 
as  a  regular  appropriation  rather 
than  a  grant  from  emergency 
funds.  Addition  of  the  requested 
supplementary  appropriation  of 
$674,414  would  bring  the  grand 
total  to  $4,934,143  for  fiscal  1942. 
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With  Oklahoma  Farmers 

Oklahoma  farmers  listen  to  WKY  3  to  1  over  all  three  other 

Oklahoma  City  stations  combined! 

This  was  disclosed  by  a  state-wide  poll*  of  Oklahoma  farmers. 

Asked  the  question,  "To  what  Oklahoma  radio  stations  do  you  listen 

most?",  farmers  in  73  of  the  state's  77  counties  gave  to  WKY  almost 
as  many  votes  as  to  all  other  13  stations  in  the  state  together.  And  WKY 
was  better  than  a  2-to-l  favorite  over  the  station  which  ran  second. 

The  decisive  preference  which  listeners,  both  rural  and  urban,  show 

toward  WKY  is  the  cumulative  total  of  years  of  carefully  balanced 
programming,  alert  community  service,  and  energetic  showmanagement 

To  reach  the  greatest  audience  of  farmers,  city  folk,  or  both  with 

your  selling  story  in  Oklahoma,  put  your  program  on  WKY,  Oklahoma's 
decisively  dominant  station  in  every  respect. 

OKLAHOMA  CITY 

NBC-Red  Affiliate 

Owned  and  Operated  by  The  Oklahoma 
Publishing  Co.  -  The  Oklahoman  &  Times 

\^         The  Farmer-Stockman  -  KVOK,  Colorado  j' 
Springs  —  KLZ.  Denver  (Aflil.  M£mt.y 

Represented  by 
The  Katz  Agency,  Inc. 

Complete  details  available  on  request. 



Supreme  Court  Upholds  State  ASCAP  Laws 

Society  Is  Adjudged  a  Price-Fixing  Monopoly  in  Ruling; 

Must  Change  Whole  Setup  in  States  With  Such  Laws 

ADJUDGING  ASCAP  a  "price- 
fixing"  monopoly,  the  U.  S.  Su- 

premo Court,  in  a  unanimous  opin- 
ion last  Monday,  upheld  the  rights 

of  States  to  enact  anti-monopoly 
laws  directed  against  efforts  of 
groups  such  as  ASCAP  to  effect 
"unlawful  combinations"  for  col- 

lection of  royalties. 

The  opinions  came  in  the  so- 
called  Florida  and  Nebraska  cases 
and  dealt  a  body-blow  to  efforts  of 
ASCAP  to  maintain  its  present 
method  of  operation.  Delivered  by 
Associate  Justice  Hugo  Black,  the 
opinions  go  far  beyond  the  consent 
decree  entered  into  by  ASCAP  with 
the  Department  of  Justice  last 
March. 

They  will  have  no  direct  bearing, 
however,  upon  the  operations  of 
Broadcast  Music  Inc.,  competitor 
of  ASCAP,  since  it  does  not  func- 

tion as  a  collection  agency  for  copy- 
right owners  but  has  acquired  per- 

forming rights  by  outright  pur- 
chase or  lease. 

There'll  Be  Some  Changes 
The  effect  of  the  opinions  is  to 

put  ASCAP  out  of  business  as  at 
present  constituted,  in  such  States 
as  Florida,  Nebraska  and  Washing- 

ton, which  have  virtually  identi- 
cal anti-monopoly  laws  aimed  at 

ASCAP.  ASCAP,  however,  can 
conform  to  the  anti-monopoly  laws 
in  these  States  by  radically  revis- 

ing its  method  of  operation  and  by 
eliminating  the  price-fixing  ele- 
ment. 

According  to  attorneys  involved 
in  the  protracted  litigation,  ASCAP 
probably  could  continue  to  do  busi- 

ness in  those  States  by  acting 
merely  as  a  sales  agency  for  its 
publisher  and  composer  members, 
at  prices  established  by  the  in- 

dividual copyright  owners.  The 
blanket  license  method,  however,  is 
ruled  out  where  it  involves  a  price- 
fixing  element. 

The  highest  tribunal's  ruling 
opens  the  way  for  other  State 
Legislatures  to  set  up  similar  anti- 
monopoly  statutes.  The  court  did 
not  pass  on  the  constitutionality 
of  other  sections  of  the  Florida 
and  Nebraska  statutes  which  were 
under  attack,  limiting  its  judgment 
to  the  question  of  restraint  of 
trade. 

The  magnitude  of  the  reorgani- 
zation of  ASCAP  which  v/ill  be  en- 
tailed to  conform  with  the  state 

laws  has  not  yet  been  fully  out- 
lined. Under  the  Florida  statute,  to 

avoid  criminal  action  if  it  does 
business  in  the  State,  it  must, 
among  other  things: 

(1)  File  complete  information 
with  the  Controller  of  the  State 
on  copyrighted  works  available  and 
charges  fixed;  (2)  if  two  or  more 
copyrighted  owners  combine,  they 
must  file  per-piece  prices;   (3)  a 

charge  cannot  be  made  for  pro- 
grams using  non-ASCAP  music, 

in  spite  of  the  consent  decree  pro- 
visions for  blanket  licenses,  if  a 

per-piece  basis  also  is  offered. 
Likelihood  that  the  sweeping  de- 

cisions will  have  a  bearing  on  cur- 
rent negotiations  between  NBC  and 

CBS  with  ASCAP  for  new  per- 
formance contracts  was  imme- 

diately indicated  in  New  York. 
NBC  reported  that  its  negotia- 

tions still  were  in  progress,  but 
CBS  said  its  meetings  with  ASCAP 
"are  being  temporarily  suspended 
until  the  full  implications  of  the 
Supreme  Court  decision  are  studied 

by  the  CBS  legal  department." 
"Discussions  cannot  be  resumed," 
said  the  network,  "until  both 
groups  know  to  what  extent  the 
method  of  licensing  is  changed  by 

,the  decision." Only  Associate  Justice  Frank 

Murphy,  who  was  Attoi'ney  Gen- 
eral at  the  time  the  litigation  was 

initiated,  did  not  participate  in  the 
court's  unanimous  decision.  The 
ruling  terminates  a  seven-year 
fight,  which  began  when  the  State 
of  Montana  adopted  the  first  of 
a  series  of  anti-monopoly  statutes 
designed  to  curb  ASCAP's  alleg- 

edly improper  activities.  The  Mon- tana statute  since  has  been  re- 
pealed, however.  States,  aside  from 

Florida,  Nebraska  and  Washing- 
ton, which  have  somewhat  similar 

laws,  are  Kansas  and  North  Da- kota. 

A  Victory  for  Bennett 

The  Supreme  Court's  judgment 
is  viewed  as  a  100%  victory  for 
Andrew  W.  Bennett,  Washington 
attorney  and  former  Assistant  At- 

torney General  in  charge  of  copy- 
right litigation.  He  was  retained 

as  special  counsel  of  the  NAB  on 
copyright  litigation  at  the  time  the 
Florida  and  Nebraska  litigation 
was  instituted,  and  assisted  in  the 
preparation  and  argument  of  the 
cases  through  the  lower  courts. 

The  Florida  cases,  on  which  the 
main  opinion  was  based,  were  ar- 

gued before  the  Supreme  Court 
April  29-30  immediately  following 
argument  on  the  Nebraska  case. 
Lucien  Boggs,  of  Jacksonville,  and 
Tyrus  Norwood,  Assistant  Attor- 

ney General  of  Florida,  divided  the 
argument.  William  J.  Hotz,  Omaha 
attorney,  argued  for  Nebraska.  In 
both  cases  Mr.  Bennett  was  of 
counsel. 

THE  OLD  CHISEL  REVIVED 

Cisler  Says  Movies  Are  Trying  to  Slip  in  Plugs 

 With  Revival  of  ASCAP  on  MBS  

CHARGING  that  motion  picture 
companies  already  have  started 
"the  old  chisel"  for  free  radio  time 
with  the  return  of  ASCAP  music 
to  MBS,  S.  A.  Cisler,  president  and 
general  manager  of  WGRC,  Louis- 

ville, on  May  24  sounded  a  warning 
to  other  stations  in  a  memorandum 
addressed  to  Fred  Weber,  MBS 
general  manager. 

Mr.  Cisler,  whose  station  is  an 
MBS  affiliate  which  has  not  ap- 

proved the  MBS-ASCAP  deal,  in- 
dicated that  he  not  only  had  re- 

fused one  "chisel"  proposition  from 
Metro-Goldwyn-Mayer,  but  also  had 
"instructed  our  program  depart- 

ment to  refuse  all  movie  premieres, 
Hollywood  chatter,  and  to  have  the 
control  man  pull  the  switch  on  any 
network  announcer  who  seems 
about  to  put  in  a  plug  for  a  movie 
or  show. 

"I  am  alarmed  at  the  rising  tide 
of  chiseling  by  the  movie  boys  in 
connection  with  Mutual's  return 
of  ASCAP  music,"  Mr.  Cisler 
memoed  Mr.  Weber.  "It  was  my 
understanding  that  the  new  MBS 
agreement  did  not  require  the  an- 

nouncement of  movie  or  show  titles 
with  the  playing  of  ASCAP  tunes. 
The  Adventures  in  Rhythm  show 
on  May  21  specifically  mentioned 
'Last  Time  I  Saw  Paris',  .  .  .  from 
the  forthcoming  M-G-M  picture  .  .  . 
blank  blank. 
"ASCAP  publishers  are  flooding 

us  with  mailed  music,  asking  in 
practically  all  cases  that  the  show 

or  movie  be  credited  when  the  num- 
ber is  used.  We  are  returning  all 

such  music.  The  radio  business  is 
never  going  to  get  one  dollar  from 
movies  if  we  keep  giving  it  away. 
How  about  considering  the  evil  and 
ask  originating  stations  to  lay  off 
such  credits?  Plenty  of  radio  sta- 

tions didn't  like  these  free  plugs for  movies  on  all  networks  prior  to 
1941,  and  lots  of  us  don't  want 
them  restored  now." In  a  letter  answering  an  offer 
by  M-G-M  of  a  free  quarter-hour 
"air  trailer",  Hollywood  Radio  Re- porter, Mr.  Cisler  commented : 

"Your  letter  of  May  15  is  one  of the  reasons  this  station  and  others 
don't  want  ASCAP  music  back  on the  air.  You  movie  people  are  get- 

ting out  the  chisel  once  again  with this  offer  of  movie  radio  trailers 
that  some  poor  stations  are  just 
crazy  enough  to  accept. 
"For  your  own  information, 

WGRC  did  not  vote  'yes'  on  the Mutual  deal  with  ASCAP  because 
we  didn't  think  it  was  worth  the money,  and  we  knew  that  the chiseling  would  start  from  movies 
with  plugs  on  this  or  that  picture, 
etc.  Your  local  theatres  are  espe- 

cially abusive  in  not  buying  radio 
time.  It  is  chisel,  chisel,  chisel — 
free,  free,  free.  So  stop  kidding yourself  and  radio  that  you  have something  we  need — free.  Take some  of  that  big  money  you  pay 
newspapers,  billboards,  and  maga- 

zines and  buy  radio." 

The  court's  11-page  opinion  came 
in  the  two  cases  involving  the  Flor- 

ida anti-monopoly  statute.  The  sec- 
ond opinion,  in  the  Nebraska  case, 

also  delivered  by  Justice  Black,  cov- 
ered only  two  pages  and  was  de- 
cided in  the  same  vein. 

The  first  Florida  case  was  that 
of  the  Attorney  General  of  the 
State  against  ASCAP,  and  the 
cross-bill  was  filed  by  ASCAP 
against  the  Attorney  General  and^ 
the  State.  In  the  Nebraska  liti- 

gation, the  Secretary  of  State  sued, 
ASCAP  in  an  appeal  from  the  de- 

cision of  the  District  Court  of  the 
United  States  in  that  State.  The 

Florida  appeals  were  from  deci- 
sions of  the  District  Court  in  the 

Northern  District  of  Florida. 
Justice  Black  described  ASCAPi 

as  "a  combination  which  controls 

the  performance  rights  of  a  major' part  of  the  available  supply  ofi 

copyrighted  popular  music."  In  the Florida  cases,  he  pointed  out  that 
the  three-judge  court,  without  pass- 

ing at  all  upon  the  validity  of  13 
out  of  29  sections  of  the  1937  anti- 
monopoly  statute,  held  that  the  re 
maining  8  sections  deprived  copy- 

right owners  of  rignts  granted 
them  by  the  Federal  copyright  laws;  i 
and  that  therefore  the  statute  | 
"must  fall  in  its  entirety". 

Lower  Court's  Ruling 
The  lower  court,  according  tol 

Justice  Black,  did  this  upon  the! 

premise  that  the  sections  were  in-j 
valid  and  the  other  parts  of  the 
bill  were  intended  by  the  Florida] 

Legislature  to  form  a  "harmoni- ous whole"  and  to  "stand  or  fall 

together". 
The  ultimate  questions  involved 

are  such,  said  the  opinion,  "that  we, must  first  determine  whether  this 
ruling  was  correct.  We  hold  that 

it  was  not  ..." 
Then  the  opinion  recited  that  the 

court  below  was  in  error  because 
there  can  be  no  doubt  that  Sectio 

1  and  other  sections  of  the  Flor-| 
ida  statute  which  the  court  faile 

to   pass  "are   complete   in  them 
selves;  they  are  not  only  consisten 
with  the  statute's  purpose,  but  ar 
in  reality  the  very  heart  of  the! 
act,  comprising  a  distinct  legisla- 

tive plan  for  the  suppression  of 
combinations  declared  to  be  unlaw- 

ful." This  section,  said  the  opinion; 
was  aimed  at  unlawful  combina 
tions  and  is  complete  in  itself  and 
capable  of  standing  alone. 

Reference  to  the  ASCAP  consent 
decree  was  made  by  the  court  in 
pointing  out  that  in  consideration 
of  the  Florida  case,  much  confu- 

sion had  been  brought  about  by 
discussing  the  statutes  as  though 
the  power  of  a  State  to  prohibit  or 
regulate  combinations  in  restraint 
of  trade  was  identical  with  and 
went  no  further  than  the  power 

exercised  by  Congress  in  the  Sher- man Act. 

(Continued  on  page  39) 
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Britain  Fights  the  Enemy  With  Radio 

Secret  System  Prevents 

Enemy  Using  Waves 

As  Air  Beams 

THE  IMPORTANCE  of  radio  in 
modern  warfare — as  an  integral 
part  of  national  defense  at  home 
and  a  potent  fighting  force  in  an 
aerial  war  of  woi'ds  abroad — has 
never  been  as  fully  realized  as  it 
is  today  in  wartime  England. 
Whatever  the  fortunes  of  the 

British  in  Syria,  in  the  Mediter- 
ranean, the  Near  East,  or  closer 

home  over  the  English  Channel, 
British  broadcasting,  reorganized 
to  cope  with  blitz  conditions,  is 
constantly  expanding  its  activities 
as  the  war  continues,  according  to 
William  M.  Newton,  former  news 
editor  and  BBC  program  official 
recently  arrived  in  this  country 
from  London  and  assigned  to  the 
BBC's  New  York  staflf. 

A  Basic  Change 

"War  has  meant  a  fundamental 
change  in  the  whole  system  of 
broadcasting  in  England,"  Mr. 
Newi;on  said.  "The  problem  of 
British  radio  technicians,  threat- 

ened constantly  by  Nazi  bombers 
setting  out  to  attack  the  British 
Isles  from  bases  less  than  an  hour 
distant,  has  been  to  decentralize 
completely  the  broadcasting  sys- 
tem. 

"All  over  the  country,  at  the  out- 
break of  war,  BBC  engineers 

opened  their  sealed  orders  and  in 
a  matter  of  minutes  the  technical 
resources  of  the  regional  trans- 

mission points  were  pooled,  and 
British  broadcasting  was  placed  on 
a  war  footing. 
"With  this  pooling,"  Mr.  New- 

ton explained,  "if  a  transmitter  is 
knocked  out  by  a  bomb,  the  area  is 
immediately  serviced  by  another 
transmitter  which  may  be  a  con- 

siderable distance  away,  and  the 
program  continues  to  be  heard  in 
the  bombed  area  without  interrup- 

tion." A  number  of  powerful  trans- mitters have  been  built  since  the 
outbreak  of  the  war  in  closely- 
guarded  secret  locations  through- 

out England. 
Another  problem  which  faced  the 

engineers  was  reorganization  of 
the  transmission  system  so  that  air 
channels  could  not  be  used  by  en- 

emy aircraft  to  steer  their  way 
to  a  target.  Exactly  how  this  was 
accomplished  is  confidential  mili- 

tary information,  but  it  is  known 
that,  contained  in  the  sealed  or- 

ders which  went  out  to  BBC  engi- 
neers on  the  eve  of  the  declaration 

of  war,  were  instructions  for  trans- 
mission changeover  whereby  en- 

emy planes  would  be  confounded 
rather  than  guided  by  air  beams. 

"This  change  was  so  efficiently 
planned,"  Mr.  Newton  said,  "that 
it  was  effected  in  about  an  hour- 
and-a-half."  For  listeners  in  Eng- 

land, it  meant  the  substitution  of 
a  single  home  service  program, 
broadcast  on  two  medium  wave- 

lengths, instead  of  a  number  of 

alternative  services  from  London 
and  from  the  scattered  studios  and 
transmitters  of  the  various  regions 
which  constituted  the  BBC  peace 
time  set-up. 

The  present  method  of  operation 
has  admittedly  made  reception  diffi- 

cult at  times,  especially  during  a 
heavy  air  raid.  But  the  English  lis- 

tener can  always  tune  in  on  the 
BBC  shortwave,  the  transmission 
of  which  has  not  been  changed  but 
strengthened. 

BBC  Often  Bombed 

"Although  Broadcasting  House 
in  London  has  been  repeatedly 
bombed,"  Mr.  Newton  said,  "the 
white-walled  building  off  Oxford 
Circus  remains  the  symbol  if  not 
the  actual  operative  center  of  Brit- 

ish broadcasting. 
It  has  been  necessary  to  protect 

vulnerable  transmitters  at  the 
source  while  instituting  the  system 
for  broadcasting  to  home  listeners 
and  to  men  under  arms;  to  pro- 

vide underground  studios  from 
which  engineers,  producers,  and 
others  could  carry  on  even  while 
time  bombs  and  land  mines  are  ex- 

ploding overhead. 
Accommodations  had  to  be  found 

for  a  staff  that  has  increased  50% 
since  the  outbreak  of  the  war,  with 
ancient  country  houses  peacefully 
invaded  by  actors,  engineers,  pro- 

ducers, and  small  towns  far  from 
London  filled  to  overflowing. 

Pick-ups  originate  from  points 
all  over  England  as  well  as  from 
Broadcasting  House,  and  there  are 
now  two  services — one  for  the 
home  and  one  for  the  armed  forces. 
At  Broadcasting  House,  spotters 
stand  duty  on  the  roof  overlooking 
Oxford  Circus,  ready  at  the  ap- 

proach of  enemy  aircraft  to  pull  a 
lever  and  thus  flash  the  tiny  blue 
light  which  sends  men  to  'action 
stations'  far  beneath  the  sand 
bagged  walls.  Yet  even  while  in- 

stalling   beds     alongside  micro- 

phones and  first  aid  stations  be- 
side engineer's  control  board,  Brit- ish broadcasters  from  their 

cramped  sub-basement  studios 
have  succeeded  in  vastly  extending 

the   radio  front." "When  the  war  was  declared," 
Mr.  Newton  continued,  "Britain 
was  speaking  to  overseas  listeners 
in  nine  different  languages;  the 
present  number  is  32,  involving, 
beside  many  other  considerations, 
the  question  of  finding  aerial  el- 

bow room  for  this  vociferous  and 

growing  microphone  league  of  na- 
tions. Broadcasting  hours,  esti- 

mated on  the  number  of  transmit- 
ters, have  risen  to  85  a  day,"  Mr. Newton  said. 

Overseas  Personnel 

Thirty-one  of  these  hourly  peri- 
ods represent  broadcasts  in  Eng- 
lish, notably  news  announcements 

and  commentaries.  For  24  hours  a 

day,  news  bulletins  and  other  pro- 
grams are  directed  to  France, 

Holland  and  "to  territories  which 
British  bombers  may  be  then  vis- 

iting in  Italy  and  the  Reich."  Spe- 
cial programs  are  also  broadcast 

to  Scandanavia,  Spain,  Portugal, 
the  Near  East,  Turkey,  Syria  and 
Iraq. 

Two  hours  daily  are  devoted  to 
Hindustani,  Afrikaans,  Burmese, 
and  Maltese,  and  such  unlikely 
Mediterranean  tongues  as  Cypriot 
are  not  neglected.  Broadcasts  to 
Germany  were  recently  increased 
"to  report  the  latest  details  in  the 
strange  case  of  Rudolph  Hess." The  presence  in  Great  Britain  of 
complete  units  of  the  Canadian 
Broadcasting  Corp.,  working  side 
by  side  with  representatives  of 
South  African,  New  Zealand,  Aus- 

tralian and  Indian  broadcasting  or- 
ganizations emphasizes  the  scope 

of  British  overseas  service. 
According  to  BBC  officials,  Brit- 
ish wavelengths  have  not  been  sub- 

ject to  any  considerable  Axis  jam- 

IT  LOOKS  LIKE  THIS,  after  an  air  raid.  Once  a  palatial  studio,  these remains  show  what  bombs  did  at  Broadcasting  House,  London.  At  right arc  the  BBC  s  aeria  s  for  transmitting  to  Africa  and  Western  Canada. V\  ires  are  duplicated  to  form  a  reflector  to  concentrate  radiation  in  one direction,  as  well  as  to  prevent  echoes  and  the  blurring  of  reception 

PROPAGANDA  BLASTS 

DISCOUNTED  BY  FLY 
FEAR  that  foreign  propaganda 
aimed  at  this  country  by  shortwave 
may  correct  the  American  listening 
public  was  discounted  by  FCC 
Chairman  James  Lawrence  Fly  in 
an  address  before  the  Committee 
on  Communications  of  the  Ameri- 

can Bar  Assn.  in  Washington. 
The  FCC  Chairman,  at  logger- 

heads with  the  industry  on  several 
fundamental  regulatory  issues,  nev- 

ertheless said  that  as  a  shortwave 
and  domestic  broadcast  listeners  he 
did  not  believe  that  any  appre- 

ciable portion  of  Americans  "are 
goinp-  to  rely  upon  broadcasts  from 
abroad  so  long  as  American  broad- 

casting stations  adhere  to  high 
standards  of  imnartiality  of  com- 

pleteness in  their  news  and  discus- 
sion programs. 

John  E.  Lockwood,  general  coun- 
sel of  the  Rockefeller  Committee 

for  Hemispheric  Solidarity,  cited 
the  need  for  a  more  comprehensive 
South  American  shortwave  job  by 
stations  in  this  country. 

The  luncheon  was  tendered  by 
the  ABA  Committee  to  the  Board 
of  Editors  of  the  Federal  Com- 

munications Bar  Journal,  headed 
by  Percy  L.  Russell,  Washington radio  attorney. 

Car 

T 

1(1 

com tot 

1  iat( 

ming.  However,  to  insure  reception 
of  shortwave  programs,  BBC  trans- 

mits a  foreign  program  simul- 
taneously on  several  frequencies  so 

that  if  the  foreign  listener  tunes 
in  a  jammed  wavelength,  he  can 
find  that  same  program  at  a  num 
ber  of  other  points  on  the  dial. 

World-Wide  Front 

How  Britain  is  fighting  Axis 
jamming  was  described  in  detail  in 
a  recent  report  by  Sir  Noel  Ash- 
bridge,  BBC  controller  of  engineer- 

ing [Broadcasting,  April  28].  The 
British  are  at  present  using  26| 
shortwave  frequencies  for  thcj 
transmission  of  their  foreign  pro-j 

grams. 
"Rather  than  engaging  in  the 

negative  form  of  radio  warfare 
such  as  counter-jamming,"  Mr.; 
Newton  explained,  "the  problem 
from  the  British  point  of  view  has; 
been  to  create  a  world-wide  etherj 
front,  maintaining  contact  with, 
the  people  of  enemy  countries  be 
hind  the  lines;  with  listeners  in 

the  occupied  territories;  with  mil- 
lions of  neutrals,  and  with  the  men 

and  women  of  the  British  common 

wealth  in  all  parts  of  the  world.  At' the  same  time  it  has  been  sought^ 
to  furnish  entertainment  programs] 

demanded  by  men  under  arms  and' no  less  by  nerve-strained  listeners 

at  home." 
"Not  only  has  the  transmission 

system  of  British  broadcasting 
been  reorganized  and  the  short 
wave  service  greatly  augmented, 
but  we  are  constantly  expanding 

and  experimenting."  "British  ra 
dio,"  Mr.  Newton  concluded  "can 
truly  be  considered  her  'fourth 

armament'." 
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F.  A.  STUART  Co.,  Marshall,  Mich., 
.stipulated  with  the  FTC,  through  its. 
agency,  Benson  &  Dall,  Chicago,  to  ike  s 
cease  allegedly  misleading  advertise- ments of  Stuart's  Laxative  Compound 

!lli: 
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jCanadian  ASCAP  Loses  Plea 

IFor  Increased  Copyright  Fee 

'        Rate  Remains  at  8  Cents,  With  An  Extra  Cent  to 1 

I       Be  Charged  for  the  Use  of  BMI's  Repertoire ( 

By  JAMES  MONTAGNES 

.'CANADIAN  broadcasters  after 
'waiting  since  the  end  of  February, 
have  learned  that  in  1941  they  will 
continue  to  pay  the  saine  8-cent- 
per-receiving-set  fee  to  the  Ca- 

nadian Performing  Rights  Society 
(Canadian  ASCAP)  as  last  year, 
and  an  additional  1  cent  to  BMI 
Canada  Ltd. 

This  is  the  decision  of  the  Ca- 
nadian Copyright  Appeal  Board 

contained  in  a  report  of  the  board 
to  the  Canadian  Secretary  of  State, 
iated  May  12.  The  board  reports 
;his  decision  is  applicable  this  year 
jnly,  and  that  before  it  can  set  fees 
for  the  1942  term  next  December, 
it  will  be  necessary  to  make  an  in- 

dependent survey  of  the  amount  of 
'3PRS  and  Canadian  BMI  music 
ised  on  Canadian  stations.  It  asks 
in  appropriation  of  $5,000.  The 
'ooard  also  recommends  revisions 
;n  the  Canadian  Copyright  Act 
;  should  be  made. 

[  Board  Plans  Survey 

I  While  Canadian  broadcasters  had 
■  loped  to  obtain  a  rate  of  5  cents 
■for  CPRS  and  3  cents  for  Canadian 
BMI,  they  are  not  downhearted 
about  the  board's  decision  in  view 
of  the  fact  that  the  board  plans  to 
nake  its  own  survey  this  year  of 

'^!;he  percentage  of  music  used  from iach  copyright  organization.  The 

■^additional  Canadian  BMI  fee  means 
'Jiibout  $12,000  divided  among  the 
proadcasters  this  year  for  which 
they  have  the  use  of  both  cata- 
ogues.  About  40%  will  be  paid  by 
:he  Canadian  Broadcasting  Corp. 
■and  the  balance  divided  among  the 
f4  privately-owned  broadcasting 
itstations  in  the  larger  cities  paying 
3hhe  bulk  of  the  60%. 

The  entrance  of  Canadian  BMI 
/  nto  the  picture  this  year  compli- 
;ated  the  board's  decision,  the  re- 

port to  the  Secretary  of  State  ex- 
plains. "There  has  been  no  rupture 

)f  relations  between  CPRS  and  the 
nembers  of  the  Assn.  of  Canadian 

Broadcasters,"  the  board  says,  "but 
■he  latter  now  broadcast  consider- 
ible  of  Canadian  BMI  music;  in  re- 
;pect  of  the  quantum  of  music  de- 

rived from  the  repertoires  of 
^SCAP  and  Canadian  BMI  and 
ised  by  CPRS,  the  board  was  fur- 
lished  certain  figures,  but  they 
vere  more  or  less  put  in  question 
ind  no  useful  purpose  would  be 
;erved  for  the  present  by  referring 
0  them.  If  a  reliable  estimate  of 
he  music  time  of  Canadian  broad- 
;asting  stations  occupied  V/y  music 
1  CPRS  and  Canadian  BMI  re- 
pectively  should  be  required  in  the 
uture  in  determining  tariff  loss  to 
>e  collected  by  those  two  companies, 
he  same  should  be  ascertained  by 
he  board  alone,  and  the  board 
hould  also  determine  the  time  and 

place  of  procuring  that  informa- 

tion." 
In  arriving  at  its  rate  decision 

for  1941  the  board  stated  in  its  re- 
port that  "Canadian  broadcasters 

appear  to  desire  the  privilege  of 
drawing  from  the  musical  reser- 

voirs of  CPRS  and  Canadian  BMI, 
and  that  being  the  case  the  board 
is  of  the  opinion  they  must  pay  for 
the  use  of  both,  at  the  rates  to  be 
indicated  for  the  present  year  at 

least,  in  the  hope  that  a  year's  ex- 
perience may  reveal  some  better 

method  for  dealing  with  the  situa- 
tion developed  by  the  appearance 

of  Canadian  BMI  on  the  scene. 

Payment  to  BMI 

"For  the  right  of  drawing  from 
the  reservoir  of  CPRS  music,  Ca- 

nadian broadcasters  have  in  the 
past  paid  a  sum  equal  to  8  cents  for 
each  licensed  receiving  set  in  Can- 

ada, and  as  that  right  appears  to 
be  desired  and  is  available  to  them 
for  1941  as  in  preceding  years,  it 
would  therefore  seem  not  a  great 
hardship,  or  inequitable,  that  they 
should  pay  the  same  fee  for  1941 
and  that  fee  we  do  not  propose  to 
increase."  (CPRS  had  asked  for  an 
increase  to  14  cents  per  thousand set.) 

"Canadian  broadcasters  also  de- 
sire the  right  of  drawing  from  the 

musical  reservoir  of  Canadian 
BMI.  The  latter  in  its  filed  state- 

ment proposed  to  collect  a  sum 
equal  to  1  cent  for  each  licensed 
radio  receiving  set  in  Canada,  and 
no  very  impressive  reason  was 
given  to  the  board  for  raising  that 
proposed  fee  to  4  cents,  as  was 
subsequently  proposed  in  its  amend- 

ed statement." Canadian  broadcasters  had  also 
discussed  with  CPRS  a  charge  for 
performance  of  individual  works, 
but  the  board  found  that  "the 
charge  for  performance  of  indi- 

vidual works  proposed  by  CPRS 

would  be  excessive,"  nor  did  the 
board  feel  it  had  authority  to  ap- 

prove forms  of  contract  since  its 
duty  is  to  approve  a  tariff  of  fees. 

Canadian  broadcasters  under  the 
new  rate  schedules  announced  by 
the  Copyright  Appeal  Board  will 
pay  slightly  more  than  $100,000  to 
CPRS  and  slightly  more  than 
$12,000  to  Canadian  BMI  for  1941. 
Final  figures  of  radio  receiving  li- 

censes issued  as  of  March  31,  1941, 
have  not  yet  been  released.  Ca- 

nadian broadcasters  have  been  pay- 
ing CPRS  on  a  monthly  basis  since 

January  1941  on  the  1940  schedule, 
and  adjustments  will  now  have  to 
be  made  and  payments  started  to 
Canadian  BMI  retroactive  to  Jan. 
1,  1941.  In  1940  Canadian  broad- 

casters paid  CPRS  $97,819.10. 

TRULY   A   WHOPPER   was  the 
255-pound  marlin  landed  at  Guay- 
mas,  Mexican  west  coast  resort,  by 
J.  Edwin  (Brick)  Miller  (right), 
assistant  commercial  manager  of 
KTAR,  Phoenix,  Ariz.  It  was  the 
season's  record.  With  him  in  the 
fishing  party  is  Richard  Simis.  They 
caught  four  big  marlins. 

Four  Cases  Halted 

ByNewspaperlssiie 
PURSUANT  to  its  "crackdown" Order  No.  79  the  FCC  May  27 
placed  four  more  applications  in 
its  pending  files  preparatory  to  de- 

termination of  the  newspaper-own- 
ership issue. 

The  deal  whereby  the  Grand 
Island  (Neb.)  Indepeyident,  one  of 
a  group  of  newspapers  owned  by 
Oscar  Stauffer,  was  to  have  ac- 

quired KMMJ,  Grand  Island,  was 
placed  in  the  files.  The  firm  would 
buy  from  a  corporation  consisting 
of  Don  Searle,  manager  of  KOIL, 
Omaha,  and  KFAB-KFOR,  Lin- 

coln, who  owns  40%'  of  the  stock, 
with  20%  each  held  by  Herbert 
Hollister,  president  and  co-owner 
of  KANS,  Wichita,  with  Mr.  Searle, 
as  well  as  Harry  Searle  Jr.  and 
Helen  Searle  Blanchard. 

Florida  Case 

The  action  also  temporarily  halt- 
ed the  sale  of  WFTL,  Fort  Lauder- 

dale, Fla.,  by  Tom  M.  BryaM  to 
Ralph  H.  Horton,  vice-president 
and  stockholder  in  the  Fort  Lauder- 

dale Times. 

The  other  two  applications  af- 
fected by  the  order  are  those  of  the 

Courier-Journal  &  Louisville 
Times  Co.,  publisher  of  newspa- 

pers of  the  same  names  in  Louis- 
ville, Ky.,  and  WOKO  Inc.,  25% 

owned  by  the  Albany  (N.  Y.) 
Knickerbocker  Press- Albany  Eve- 

ning News,  both  applicants  for  com- 
mercial FM  facilities. 

Strike  Concluded 

At  Columbia  Plant 

Negotiating  Group's  Proposal 
Found  to  Be  Acceptable 

STRIKING  United  Electrical,  Ra- 
dio &  Machine  Workers,  Local 

1421,  CIO,  of  Columbia  Recording 
Corp.,  Hollywood,  returned  to  work 
May  26,  thus  bringing  to  a  close 
the  seven-week-old  strike.  Confer- 

ence held  between  company  and 
union  officials  on  May  23  resulted 
in  employes'  unanimous  acceptance of  terms  offered  by  negotiating 
committee  which,  headed  by  Robert 
Kennedy,  union  committee  chair- 

man, called  for  settlement  of  wage 
increase  and  seniority  problems. 
Contract,  as  it  now  stands,  covers 
one  year. 
CRC  boosted  its  originally  pro- 

posed 1.7  cents  increase  per  hour 
to  varying  amounts  from  2  to  15 
cents,  setting  current  minimum 
hourly  rate  at  65  cents.  However, 
way  was  left  open  for  granting  of 
individual  salary  increases  if  work- 

ers' claims  are  legitimately  based 
on  press  of  rising  living  costs.  In 
addition,  six  paid  holidays  were 
granted  as  well  as  five  days  injury 

pay,  according  to  William  B.  El- conin,  international  representative 
of  the  union. 

Arbitration  Plan 

Principle  of  plant-wide,  rather 
than  departmental  seniority,  which 
proved  to  be  outstanding  stumbling 
block  in  negotiations  between  tran- 

scription firm  and  union,  was  main- 
tained. Also  seniority  of  drafted 

employes  was  guaranteed  through 
stipulation  in  contract  of  continu- ance of  former  company  standing 
upon  their  return  from  military 
service. 

At  the  same  time  arrangements 
were  made  for  speedy  and  satisfac- 

tory settlement  of  any  future  dif- 
ferences between  CRC  and  em- 

ployes by  discarding  the  no-strike clause,  insisted  upon  by  the  com- 
pany during  negotiating  period, 

and  instigating  instead  special 
arbitration  machinery.  Through 
new  grievance  procedure  arbitra- 

tion can  be  entered  into  if  only  one 
party  so  wishes.  Heretofore,  both 
sides  were  required  to  be  in  agree- 

ment on  settlement  by  arbitration. 
Decision  must  be  handed  down 
from  arbitrator  within  nine  days, 
and  which  is  final  and  binding  to 
all  parties. 
Word  was  received  of  a  simul- 

taneous wage  increase  for  workers 
in  the  CRC  Bridgeport,  Conn., 

plant. 

Commentating  on  what  the  union 
has  accomplished,  Mr.  Elconin 
said :  "We  now  believe  that  this 
contract  will  provide  the  basis  for 
amicable  relations  between  work- 

ers and  CRC,  and  that  the  griev- 
ance procedure  will  adequately 

meet  the  problems  of  labor  rela- tions. We  further  feel  that  the 
company  is  much  more  aware  of 
the  problems  of  its  employes,  pai'- ticularly  those  created  by  a  rapidly 

rising  cost  of  living." 

Par  Beverage  Test 
PAR  BEVERAGE  Corp.,  New 
York,  is  testing  five-minute  daily 
newscasts  on  WBRY,  Waterbury, 
and  WGNY,  Newburgh.  More  sta- 

tions are  to  be  added,  according  to 
the  agency,  Erwin,  Wasey  &  Co., 
New  York. 

INSTALLATION  of  a  4,840.000  eaii- 
dlepowei-  "true  light"  aviation  beacon 
atop  W6XAO,  Don  Lee  Hollywood 
television  .station,  was  completed  dur- 
ins  May.  Said  to  be  the  most  power- ful beam  of  its  kind  in  Southern  Cali- 

fornia, light,  with  six  rotations  ijer 
minute,  has  a  range  of  20  miles. 
Thomas  S.  Lee,  station  owner,  erected 
the  beacon  at  his  own  expense. 
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FCC  Places  Net  Sales  at  $154,823,786 

Increase  of  19%  Over 

1939  Is  Shown  by 
Official  Data 

AGAIN  confirming  to  a  remark- 
able degree  the  estimates  made  by 

Broadcasting  last  January,  the 
FCC  last  week  announced  that  net 
time  sales  of  virtually  the  entire 
broadcasting  industry  aggregated 
$154,823,787,  or  an  increase  of 

about  19 '^'t  over  the  preceding  year. 
The  official  figures  were  based 

on  the  Commission's  annual  analy- 
sis of  data  submitted  by  765  stand- 
ard broadcast  stations,  the  three 

major  networks  and  five  regional 
networks. 

Estimates  made  by  Broadcast- 
ing, as  published  in  its  1941  Year- 

book  number  and  its  Jan.  27  issue, 
were  that  net  time  sales  aggregated 
$157,900,000,  or  an  increase  of  ap- 

proximately 21%  over  the  pre- 
ceding year,  when  they  totaled 

$129,968,000.  The  FCC's  official  fig- 
ures, as  compared  to  Broadcast- 

ing's estimates,  divulged  a  disparity 
of  only  1.9%.  The  accepted  margin 
of  error  in  volume  estimates  is 
3.5%. 

In  virtually  all  net  time  sales 
categories,  the  FCC  official  figures 
varied  only  a  few  percentage  points 
from  the  Broadcasting  estimates, 
made  by  Dr.  Herman  S.  Hettinger, 
associate  professor  of  marketing. 
University  of  Pennsylvania. 

Expenditures  Increase 

Dr.  Hettinger,  in  using  the  more 
conventional  figure  of  gross  time 
sales,  which  is  comparable  with  fig- 

ures of  other  media,  arrived  at  a 
total  of  $207,956,000  for  1940, 
constituting  a  new  high,  as  com- 

pared with  $171,114,000  for  1939. 
This  also  represented  an  increase 
of  211/2%.  The  FCC  analysis,  had 
it  been  projected  on  a  gross  basis, 
it  was  learned  authoritatively, 
would  have  resulted  in  approxi- 

mately the  same  figure. 
Total  broadcast  expenses  for  the 

industry  for  1940  were  given  as 
$113,850,009,  as  again.st  $100,043,- 
920  in  1939,  or  an  increase  of  13%. 
The  networks  had  a  total  sale  of 
network  time  of  $73,789,011,  which 
represented  47.5%  of  aggregate 
net  time  sales.  [Broadcasting  had 
estimated  a  total  of  $70,910,000, 
or  44.9%.] 

National  and  regional  non-net- 
work time  sales,  according  to  the 

FCC  figures,  aggregated  $37,140,- 
444  in  1940,  an  increase  of  22% 
over  the  preceding  year.  This  rep- 

resented 23.7%  of  the  industry's 
aggregate  net  time  sales  turnover, 
according  to  the  Commission. 
[Broadcasting's  estimate  of  na- 

tional and  regional  spot  sales  was 
$38,960,000,  or  24.6%  of  the  in- 

dustry turnover.] 
Local  time  sales,  according  to 

the  FCC,  aggregating  $44,756,792 
in  1940,  or  20%  in  excess  of  the 
1939  figure.  This  constituted  28.8% 
of  the  aggregate  industry  volume 
for  last  year.  [Broadcasting's  esti- 

mate of  local  business  was  $48,- 

030,000,  or  30.5';'(  of  the  aggre- 
gate.] 

Broadcast  service  income,  de- 
scribed by  the  Commission  as  the 

excess  of  broadcast  revenues  over 
expenses,  was  given  as  $33,296,708 
for  1940,  or  an  increase  of  39% 
over  the  preceding  year.  The  Com- 

mission explained  that  net  income 
is  not  shown  because  many  sta- 

tions conduct  more  than  one  type 
of  business  and  the  inclusion  of  in- 

come or  loss  from  another  type  of 
business  would  distort  the  relation- 

ship between  broadcast  service  in- 
come and  net  income. 

Expense  Figures 

Total  broadcast  expenses  of  net- 
work operations  were  given  as 

$31,042,634    for    1940,    with  the 

broadcast  service  income  amount- 
ing to  $8,512,060,  which  was  said 

to  be  a  48%'  increase  for  the  major 
networks  (NBC,  CBS  and  MBS). 
The  31  managed  and  operated  sta- 

tions of  the  networks  had  total 
broadcast  revenues  of  approximate- 

ly $17,000,000,  expenses  of  $11,- 
287,359,  and  broadcast  service  in- 

come of  $5,661,039. 
The  734  other  stations  had  total 

broadcast  revenues  of  $90,643,625, 

expenses  of  $71,520,016,  and  broad- 
cast service  income  of  $19,123,609. 

For  the  aggregate  of  765  stations, 
as  distinguished  from  the  operation 
of  networks,  the  total  revenue  was 
$107,592,023,  expenses  of  $82,807,- 
375,  and  broadcast  service  income 
of  $24,784,648. 

The  official  figures  were  compiled 

by  the  Commission's  Accounting 
Department,  on  the  basis  of  reports 
from  the  industry  as  a  whole.  In 
addition  to  the  combined  income 
statement  [published  herewith] ,  the 
FCC  also  released  last  week  an 
analysis  of  the  combined  income  of 
the  three  major  networks  and  their 
23  managed  and  operated  stations, 
and  of  the  five  regional  networks 
and  their  eight  managed  and  op- 

erated standard  broadcast  stations. 
An  analysis  of  employment  data 

in  the  industry  will  be  released 
within  a  fortnight  and  complete 
breakdowns,  covering  all  phases  of 
fiscal  activity  of  broadcast  stations 
during  1940  will  be  published  in 
the  FCC's  booklet.  Statistics  of  the 
Communications  Industry  in  the 
U.  S.  later  this  year. 

The    FCC's    combined  income 
(Continued  on  page  35) 

1940  Combined  Income  Statement  of  U.  S.  Broadcasters 

(FCC  Report  Covering  Three  Major  Networks,  Five  Regional  Networks  and  765  Standard  Broadcast  Stations) 

Standard  Broadcast  Stations 

Item (Col.  1) 

A.  REVENUE  FROM  THE  SALE  OF  TIME 
(1)  Revenue  from  the  sale  of  station  time 

a.  Network — Sale  of  station  time  to  networks  and  stations 
Sale  of  station  time  to  major  networks  
Sale  of  station  time  to  regional  networks  
Sale  of  station  time  to  other  networks  and  stations  . 

Total  -ale  of  station  network  time  

Networks (Col.  2) 

b.  Non-network  (before  commissions) — 
Sale  of  station  time  to  advertisers  or  sponsors  (in- 

cluding their  agencies) 
Sale  of  station  time  to  national  and  regional  ad- 

vertisers or  sponsors  
Sale  of  station  time  to  local  advertisers  or  sponsors. 

Total  sale  of  station  non-network  time  
Total  sale  of  station  time  

31  Managed 
and  operated 

stations  l (Col.  3) 

$6,215,552 216,283 

734  Other 
stations 
(Col.  4) 

Total 765  stations 
(Col.  5) 

Grand  total 
(Col.  b) 

$20,481,477 1,058,317 
631,684 

$26 , 697 , 029 1,274,600 631,684 
6,431,835       22,171,478  28,603.313 

6,358,569 4,290,023 

10,648,592 
17,080,427 

30,781,875 2  40,466,769 

71,248,644 
93,420,122 

37,140,444 
44,756,792 
81,897,236 

110,500,549 (2)  Revenue  from  the  sale  of  network  time: a.  Major  networks 
Sale  of  major  network  time  to  advertisers   $71 , 010 , 575 
Sale  of  other  major  network  time   908 , 853 

Total  sale  of  major  network  time  
b.  Regional  networks 

Sale  of  regional  network  time  to  advertisers  . 
Sale  of  other  regional  network  time  

Total  sale  of  regional  network  time . 
Total  sale  of  network  time .... 

71,919,428 

1,809,093 60,490 

1,869,583 
73,789,011 

(.3)  Deduct— a.  Portion  of  sales  of  time  paid  to  network  and  stations  .  . 
Balance,  before  commissions  

b.  Commissions  to  regularly  established  agencies,  repre- 

Balance.  amount  retained  from  sale  of  net- work and  station  time  

B.  REVENUE  FROM  INCIDENTAL  BROADCAST  ACTIVI- 
,  TIES  (after  deduction  for  commissions) : I  alent: 
Sale  of  talent  under  contract  to,  and  in  the  pay  of,  networks and  stations  
Commissions,  fees,  and  profits  from  obtaining  or  placing talent  

Sundry  broadcast  revenues  
Total  revenue  from  incidental  broadcast  activities  

Total  broadcast  revenues  
C.  TOTAL  BROADCAST  EXPENSES  OF  NETWORKS  AND 

D.  BROADCAST  SERVICE  INCOME  5  

3  28,594,751 

871,022 871,022 45,194,260 17,080,427 
92,549,100 109,629,527 $154,823,787 i  11,146,484 

1,658,587 
8,053,947 9,712,534 

20,859,018 

34,047,776 15,421,840 
84,495,153 

99,916,993 
133,964,769 

1,248,100 
995,668 

3,607,603 
4,603,271 

5,851,371 
1,216,242 
3,042,576 31,283 499,607 

146,223 
2,394,646 177,506 

2,894,253 

1,393,748 
5,936,829 

5,506,918 1 , 526 , 558 6,148,472 
7,675,030 

13,181,948 
39.554,694 16,948,398 90,643,625 107,592,023 

147,146,717 
31 ,042,634 11,287,359 

71,520,016 
82,807,375 

113,850,009 
8,512,060 5,661,039 

19,123,609 24,784,648 
33,296,708 

Five  8tation8*le88"aft'ers^eptemi^^^      ""940'"'''''"'''  '^^^  'hose  licensed  to  others  but  managed  by  networks  as  to  programs,  time,  or  sales. 
,,ni  L^]".?;,r,'''"  1""^  "'"^  revenue  of  less  than  $25,000  for  the  year  were  not  required  to  report  details,  this  figure  may  include  some  amounts  for 

statirns  irfrom  time  somI^I^^^^^  "'''•*<"'k  business.    However,  the  greater  portion  of  the  revenue  lor  these 
nPtworUH\jMattrm«"riSnH*i?ri^f.  ̂ ^ree  with  the  amount  shown  in  column  5  as  sales  to  major  networks  since,  in  addition  to  payments  by  regional networks  to  ata  ons  .t  .ncludf^^^  pa,d  by  major  networks  to  Canadian  and  other  extra-territorial  stations  and  to  other  networks. 1  Applicable  to  the  total  sale  of  network  time,  $73,789,011. 

of  hu^ineL^anT  fh'p  t'^rU^^^^^/.H!:^^''  over  broadcast  expenses;'  netincome  is  not  shown  because  many  station  licensees  conduct  more  than  one  type net  income.  ""^'"sion  of  income  or  loss  from  another  type  of  business  would  distort  the  relationship  between  broadcast  service  income  and 
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THERE  WILL  BE 

NO  SHORTAGE  OF 

GOOD  RECORDING  BLANKS 

PRESTO  HAS... 

A  NEW  GLASS  BASE  DISC 
1 

When  aluminum  was  withdrawn  from  civil- 

^^^^  ian  use  we  hoped  to  find  a  substitute  base 
^^^^  "almost  as  good." 

We  didn't. 
We  discovered  that  a  plate  glass  base  makes  the  finest 

recording  blank  we've  ever  produced  . . .  smoother  . . .  flatter 
.  .  .  more  uniform  in  thickness  than  any  metal  base  disc. 
Recordings  made  on  the  new  glass  disc  even  sound  better, 
crisper,  clearer  because  of  the  extra  rigidity  of  the  thicker 

(.104")  base. 
The  envelope  of  coating  material  covering  the  glass  gives 

it  added  strength,  makes  it  as  durable  as  an  ordinary  phono- 
graph record.  In  handling  thousands  of  these  discs  in  our 

plant  we  have  found  that  your  breakage  problem  will  be 
negligible. 

Presto  glass  base  discs  have  2  holes,  one  for  the  turntable 
center  shaft,  the  second  for  the  all  important  drive  pin  which 

prevents  slippage  that  might  cause  wows,  ofF-pitch  record- 
ings and  imperfect  grooving.  Each  hole  is  bushed  with  a 

soft  brass  eyelet  to  assure  a  perfect  fit  and  prevent  chipping. 

Use  this  new  Presto  disc  for  your  highest  quality  recording. 

It's  made  in  our  new  $2  50,000  disc  plant.  It's  ready  for  imme- 
diate delivery  in  unlimited  quantities.  It's  reasonably  priced, 

conveniently  packed  in  tin  boxes  of  12  discs  each. 

LIST  PRICES 

f  12" 
sizE|;|„ 

 25o}P'''^^  ̂ ^^^ 

A  NEW  ALUMINUM  DISC 

RECOATING  SERVICE 

^      If  you  have  a  supply  of  used  aluminum  discs 
on  hand,  send  them  to  us  for  recoating. 

Within  10  days  we  will  strip  and  recoat  the  aluminum  bases 
and  ship  them  back  to  you  ready  to  use,  as  good  as  new. 
The  aluminum  bases  remain  your  property  and  may  be 

recoated  as  many  times  as  you  like  or  as  long  as  they  remain 
flat,  undented  and  unscratched. 

Normally  in  recoating  about  10%  of  the  discs  made  in  our 
plant  have  a  defect  on  one  side.  We  therefore  reserve  the 

right  to  ship  you  10%  of  your  recoated  discs  perfect  on  one 

side  only.  The  single  sided  discs  are  charged  for  at  the  re- 
duced prices  shown  below. 

We  will  pay  freight  on  shipments  weighing  100  lbs.  or 
more.  Smaller  quantities  should  be  turned  over  to  your  local 

radio  distributor  to  combine  with  other  lots  for  bulk  ship- 
ment. 

This  recoating  service  is  available  to  you  immediately. 
Send  us  your  used  discs  today. 

LIST  PRICES  FOR  RECOATING  SERVICE 

SIZE PRICE EACH 
Perfect  1  side Both  sides 

12" 

1.10 1.25 

13'/2" 

1.40 2.00 

16" 

1.50 
2.25 

171/4" 

2.10 
2.80 

NOTE:  Other  sizes  not  accepted  for  recoating. 

Phone  your  radio  distributor  now  for  NE7  DELIVERED  PRICES  granted  to  radio  stations  and  other 

comnnercial  users,  on  glass  discs  and  recoating  service.  Give  him  your  stock  order  today. 

PR  C  G  T
  11 

If  C  3  I  U 

RECORDING  CORP.  242  WEST  55th  ST.  N.  Y. 

In  Other  Cities,  Phone  .  .  .  ATLANTA,  Jack.  4372  •  BOSTON,  Bel.  4510 
CHICAGO,  Har.  4240  •  CIEVELAND,  Me.  1 565  •  DALLAS,  37093  »  DENVER, 
Ch.  4277  •  DETROIT,  Univ.  1-0180  •  HOLLYWOOD,  Hil.  9133  •  KANSAS 
CITY,  Vic.  4631  .  MINNEAPOLIS,  Atlantic  4216  •  MONTREAL,  Wel.  4218 
PHILADELPHIA,  Penny,  0542  •  ROCHESTER,  Cul.  5548  •  SAN  FRANCIS- 

CO, Yu.  0231    .   SEATTLE,  Sen.  2560  •   WASHINGTON,  D.  C,  Shep.  4003 

World's  Largvst  Manufacturers  of  Instant  aneous  Sound  Recording  Equipment  and  Discs 

iROADCASTIlVG  •  Broadcast  Advertising June  2,  1941  •  Page  17 



It  Sells  and  It  Creates  Good-Will 

Patriotic  Broadcast 

Proves  Successful 

On  West  Coast 

By  ROHERT  J.  DAVIS 
Vil-.-l'r.si.liMt,    BrisachiT,   Davis   &  Staff 

Los  AngclfS-San  Francisco 

IS  IT  SELLING  the  sponsor's 
product  and  creating  public  good- 

will for  the  firm?  These  two  vital 
questions  are  asked  by  an  adver- 

tiser using  radio 
or  other  advertis- 

ing campaigns. 
Proof  that  the 

program  A  m  e  r  i- can  Challenge  is 
effectively  doing 
both  is  offered  by 
Ross  Sawyer,  ad- 

^1     vertising  man- ager for  the  spon- 
Mr.  Davis        s  o  r,   the  Chal- 

lenge   Cream  & 
Butter   Assn.,   Los   Angeles,  who 
says : 

"Almost  since  its  first  broadcast, 
The  Ainerican  Challenge  has  been 
a  leader  among  all  Pacific  Coast 
radio  programs.  Today  its  Hooper 
Rating  of  11.0  indicates  conclusive- 

ly that  it  has  no  small  listening 
audience.  It  has  proved  its  value  on 
the  Pacific  Coast,  in  Los  Angeles, 
San  Francisco  and  Portland. 

Dealers  Listen 

"Our  salesmen  are  reporting 
many  flattering  comments  from 
grocers.  Of  all  the  radio  programs 
sponsored  by  distributors  of  items 
carried  in  a  well-stocked  grocery 
store,  it  is  gratifying  to  know  that 
The  American  Challenge  is  among 
those  followed  regularly  by  dealers. 
Undoubtedly  this  is  due  to  the  time- 

liness of  the  patriotic  theme.  We 
are  sure  it  is  doing  a  splendid  job 
for  the  Challenge  Cream  &  Butter 

Assn." The  association  is  entirely  owned 
by  over  32,000  farmers  on  the  Pa- 

cific slope  who  produce,  market  and 
distribute  direct  to  the  grocer  their 
own  ljutter,  cheeses,  and  other  dairy 
products. 

A  few  years  ago  Challenge  with 
steady  success  used  billboards,  de- 

luxe streamlined  painted  bulletins, 
sides  of  grocery  stores  and  point- 
of-sale  displays  as  an  effective 
"traveling  billboard"  throughout 
the  territory  served.  Newspaper 
space,  now  discontinued,  was  also 
used.  But  this  wasn't  enough  for 
such  a  rapidly  growing  organiza- 

tion. After  deliberation,  it  was  de- 
cided to  augment  this  current  ad- 

vertising with  radio  spot  announce- 
ments. 

Keeping  in  mind  that  even  a  one- 
minute  spot  announcement  should 
offer  the  listener  something  in  re- 

turn for  listening,  a  series  of  tran- 
scribed programs  were  worked  out 

combining  some  popular  music  and 
dramatized  dialogue  commercials. 
These  were  put  on  major  stations 
throughout  the  territory  five  times 
a  week,  and  proved  effective.  How- 
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ever,  though  splendid  when  used  as 
a  stimulant  from  time  to  time,  these 
spots  were  not  the  fulltime  radio 
answer  to  our  problem. 

Stickler  was,  of  course,  how  a 
regional  advertiser  with  a  relative- 

ly small  appropriation  compared  to 
national  advertisers  could  jump 

from  spots  to  a  program  and  com- 
bat the  major  network  shows.  Ob- 

viously the  program  show  had  to 
have  action,  drama,  pathos,  and  all 
the  other  "musts"  necessary  to  ap- 

peal to  an  entire  family  from 
grandson  to  grandpop. 

From  the  Farmers 
Oddly  enough,  the  idea  for  The 

American  Challerge  sprang  from 
the  Challenge  farmers  themselves. 
It  goes  back  to  the  small  group  of 
Pacific  farmers  who,  discouraged 
from  the  losing  battle  of  selling 
their  dairy  products  to  city  commis- 

sion men,  determined  to  band  to- 
gether and  sink  or  swim  by  selling 

their  products  direct  to  the  retailer. 
Definitely  this  was  a  challenge  to 

their  very  existence.  In  conquering 
this  problem,  these  farmers  proved 
that  nowhere  in  the  world  is  there 
a  story  so  packed  with  thrilling  ad- 

venture, romance,  color,  and  inspi- 
ration as  the  true  story  of  the  peo- 

ple of  America! 
From  this  thinking,  the  story 

dramatized  by  The  American  Chal- 
lenge came  to  life.  The  most  stir- 

ring events  in  American  history, 
from  the  landing  of  the  Pilgrims  to 
the  Battle  of  the  Argonne,  have 
been  translated  into  a  series  of 
half-hour  transcribed  episodes. 

A  glimpse  at  a  few  of  the  titles 
such  as,  John  Paul  Jones,  Lincoln, 
Grant  and  Lee,  Jean  Lafitte,  Paul 
Revere,  Yellow  Fever,  The  Lost 
Battalion,  Daniel  Boone,  The  Pur- 

chase of  Alaska,  Evangeline,  The 
Pony  Express,  Bret  Harte,  The  Un- 

known Soldier,  and  others  of  like 
caliber,  all  written,  produced  and 
acted  by  Hollywood  talent  and  with 
original  music,  clearly  shows  why 
The  American  Challenge  appeals 
to  all  the  family,  adding  thousands 
of  child  listeners  to  a  large  adult 
audience. 

So  popular  has  this  program 
proved  with  children,  there  has 
been  a  tremendous  demand  from 
school  boards  for  transcriptions  of 
The  American  Challenge  wherever 
they  have  been  broadcast.  School 
authorities  acclaim  it  one  of  the 
finest  educational  as  well  as  most 
interesting  programs  for  children. 
This  has  been  of  great  mutual  pro- 

motion benefit  to  both  the  adver- 
tiser and  the  various  radio  stations. 

Effective  Appeals 

Over  KFI,  Los  Angeles;  KPO, 
San  Francisco;  KEX,  Portland, 
The  American  Challenge  has  been 
renewed  time  and  time  again,  until 
now  it  is  in  its  60th  consecutive 
week.  This  protracted  populaiity 
has  created  a  widespread  interest, 
and  in  sections  of  the  country 
where  it  is  not  broadcast  by  the 
Challenge  association,  numerous  ad- 

vertisers have  continually  expressed 

a  desire  to  buy  the  show  for  their 
own  territories. 

In  support  of  the  program's  lis- tening audience,  the  Hooper  rating 
of  9.0  was,  of  course,  a  satisfying 

standard,  but  we  felt  that  "two 
checks  were  better  than  one".  As  a 
result,  a  recent  survey  conducted 
by  Facts  Consolidated  which  con- sisted of  more  than  6,000  calls 
made  during  four  consecutive 
broadcasts  in  the  principal  markets 
of  this  area,  substantiated  the 
Hooper  check  by  proving  The 
American  Challenge  ahead  of  all 
other  programs  in  Los  Angeles  and 
San  Francisco  at  the  time  broad- 

cast, and  ahead  of  many  big  trans- 
continental programs. 

From  this  it  is  obvious  the  for- 
mula of  the  show  is  definitely  sound. 

But,  to  become  intrigued  by  the 
program  itself  and  to  neglect  the 
commercial  would  have  been  un- 

sound. Our  primary  concern  in  cre- 
ating the  show  was  with  the  sales 

message.  What  was  said,  and  how 
it  was  said,  was,  and  is,  of  utmost 
importance. 

Straight  commercials  and  dia- 
logue stressing  freshness  and  ap- 
petite appeal  of  the  dairy's  prod- ucts have  proved  most  effective. 

Continual  trade  paper  copy,  and  a 
well-timed  weekly  letter  to  the 
trade  and  distributors  creating  in- 

terest in  the  coming  week's  broad- 
cast have  proved  a  favorable  piece 

of  merchandising. 
Today  radio  carries  a  large  part 

of  the  load  of  acquainting  Pacific 
Coast  housewives  with  the  dairy 
fresh  products  of  the  Challenge 
Cream  &  Butter  Assn.  And,  as  men- 

tioned before  by  Ross  Sawyer, 
we're  satisfied  that  radio  is  pro- 

ducing results  because  Challenge 
can  see  it  reflected  in  increased 
business. 

NRR  Shows  Spot  Gain 

APRIL  SPOT  business  was  slight- 
ly better  than  March,  according  to 

the  April  report  of  National  Radio 
Records.  Based  on  data  supplied  by 
44  cooperating  advertising  agen- 

cies, the  report  shows  228  active 
spot  accounts  in  April,  compared 
with  222  in  March  and  184  in  Feb- 

ruary. In  April,  two  of  the  cam- 
paigns listed  used  100  or  more  sta- 

tions, seven  used  from  50  to  99  sta- 
tions, 22  used  25-49  stations,  46 

were  on  10-24  stations  and  151 
broadcast  over  less  than  10  stations. 
Of  the  cooperating  agencies,  Lord 
&  Thomas  had  18  active  spot  ac- 

counts. Young  &  Rubicam  was  sec- 
ond with  16,  and  Hays  Adv.  Agen- 
cy, Burlington,  Vt.,  third  with  14. 

Camel  Replacement 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camels),  on  June 
6  will  replace  Al  Pearce  &  His 
Gang  on  CBS  with  Penthouse 
Party,  Fridays  at  10:30-11  p.m. 
Program,  which  features  Ilka 
Chase,  has  been  on  NBC-Blue,  Sat- 

urdays, 1:30  p.m.,  as  Luncheon  at 
the  Waldorf.  Al  Pearce  will  be  re- 

sumed Oct.  3.  Agency  is  Wm.  Esty 
&  Co.,  New  York. 

IMA  Is  Described! 

As  a  Factual  Body 

No  Thought  of  ScuttUng  the' 
MBS-ASCAP  Pact  Claimed 

EMPHASIZING  that  Independent 
Mutual  Affiliates  was  formed  as  a 
fact-finding  body  and  not  as  a 
"sorehead"  unit  trying  to  torpedo 
the  MBS-ASCAP  agreement,  S.  A. 
Cisler,  president  and  general  man- 

ager of  WGRC,  Louisville,  and' 
temporary  IMA  chairman,  and 
Leslie  C.  Johnson,  vice-president 
and  general  manager  of  WHBF, 
Rock  Island,  111.,  have  disowned  in 
comment  to  Broadcasting  any  in- 

tent on  the  part  of  IMA  members 
to  disagree  with  actions  of  MBS 
executives.  [Broadcasting,  May 
19,  26]. 

Harking  back  to  the  organization 
of  IMA  in  mid-May  during  the, 
NAB  Convention  in  St.  Louis,  Mr. 
Cisler  commented  May  24: 

"The  organization  of  IMA  was 
not  made  in  the  heat  of  such  re 

marks  as  'sold  down  the  river'  or 
'see  if  the  ballot  box  wasn't  stuffed'., 
These  remarks  were  made  by  some 
who  felt  very  strongly  on  the 
ASCAP  matter.  There  were  similar 
remarks  about  MBS  having  to  sign 
with  ASCAP  to  forestall  any  pos- 

sible 'sellout'  by  NBC  and  CBS. 
Fact-Finding  Body 

"While  our  meeting  was  called 
informally  just  to  discuss  the 
ASCAP  contract  of  Mutual  and 
how  it  would  affect  our  individual 
operations,  no  intention  of  forming 
a  permanent  organization  came, 
into  being  until  several  affiliates 
suggested  that  a  solid  group  might 
be  helpful  in  other  situations  in  the 
future,  and  also  in  examining  the 
mechanics  of  the  present  ASCAP 
deal  for  those  interested. 

The  group  did  not  go  on  record 
as  either  endorsing  or  disapproving 
the  ASCAP  deal,  the  FCC  chain 
report,  or  any  other  controversial 
question.  It  was  the  sense  of  those 
present  that  IMA  could  be  a  fact- 

finding body,  seeking  answers  to 
problems  arising  out  of  the  action 
taken  on  general  network  policy." 

Fred  Weber,  general  manager  of 
MBS,  also  entered  the  discussion; 
during  the  last  week.  In  a  letteij 
to  Mr.  Cisler,  a  copy  of  which  was^ 
sent  to  Broadcasting,  Mr.  Weber| 

professed  surprise  at  Broadcast- ing's account  of  the  first  IMA 

meeting,  commenting  that  "we should  think  that  a  matter  of  thi^^ 
nature  should  have  reached  the 

Mutual  Broadcasting  System's  at-] 
tention  through  means  other  thail 

written  publicity." Mr.  Johnson,  of  WHBF,  is  one 
of  three  station  executives  named 
at  the  organization  meeting  to  a 
committee  to  set  up  by-laws  for  a 
permanent  IMA  organization  and 
also  is  a  member  of  the  five-man 
affiliate  committee  to  meet  with 
MBS  officials  at  a  date  not  yet  set. 

Other  members  of  the  committee 
who  have  been  appointed  by  Mr. 
Cisler  are  William  O'Neil,  WJW, 
Akron,  and  Edgar  Allen,  WLVA, 

(Continued  on  page  38) 
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I  felt  like  a  long-haired  genius^^ 

l&T  the  truth  is  that  NBC  Radio-Recording 
deservCvS  most  of  the  credit  for  the  swell 

radio  shows  our  clients  sponsor. 

"We  small  advertising  agencies  are  kept 
so  busy  with  creative  and  contact  work  we 

just  don't  have  much  time  to  spend  at  radio 
recording  sessions. 

"That's  why  NBC  Radio-Recording  han- 
dles all  my  radio  problems.  NBC  writes, 

casts,  produces  and  records  all  of  our  spot 

programs.  And  what's  more,  after  they're  re- 
corded, I  let  NBC  take  care  of  the  process- 

ing, manufacture  and  distribution  of  the  rec- 
ords. It  saves  time  and  overhead. 

"And  say — before  you  decide  this  is  the 

costly  way  of  doing  things,  I'd  suggest  you 
get  in  touch  with  NBC.  Find  out  how  eco- 

nomical their  service  really  is.  I  was  amazed 

— and  so  were  my  clients!" 

Whether  it's  a  series  of  simple  announcements  or  a 

full-length  script  or  musical  show  you're  working  on 
— why  not  make  use  of  the  professional  services  avail- 

able at  "Broadcasting  Headquarters"?  We'll  work 
with  you  from  script  to  finished  pressing — in  whole  or 
in  part — and  record  your  show  NBC  ORTHA- 
COUSTIC*,  which  means  reproduction  at  its  best. 

No  matter  how  small  or  large  your  program  prob- 

lem, write  or  'phone  today.  We're  all  set  to  go  to 
work  for  you.  »Registeied  Trademark 

adio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

RCA  BIdg.,  Radio  City,  N.  Y.  •  Merchandise  Mart,  Chicago  •  Trans-Lux  BIdg.,  Washington,  D.  C.  •  Sunset  and  Vine,  Hollywood 
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A MYSTERY  quiz  sh
ow  Mas- tevDiiuds,  is  slated  for  a  13- 

week  sustaining  buildup  on 
WGAR,  Cleveland.  The  show 

was  originated  by  Wayne  Mack, 
WGAR  drama  director.  Invited 
weekly  are  four  well-known  Cleve- 
landers,  whose  job  it  is  to  question 
participants  in  a  mythical  mystery 
case.  The  narrator  at  the  outset  of 
the  program  tells  what  has  hap- 

pened, presents  the  dilemma  to  the 
judges,  and  introduces  the  partici- 

pants in  the  case.  The  four  judges 
may  then  qustion  any  of  the  possi- 

ble villains. 
Success  on  the  part  of  the  judges 

in  ferreting  out  the  bad  man  is  re- 
warded with  a  supper  party  at 

Cleveland's  Allerton  Hotel.  Should 
the  judges  fail,  WGAR  provides 
the  same  reward  as  consolation 
measure. 

Barrel  of  Tags 
NEW  TWISTS  to  the  quiz  idea  is 
G?a6  Bag,  on  WBAL,  Baltimore, 
presented  direct  from  the  Hippo- 

drome Theatre.  Questions  are  se- 
lected before  the  program  and  $5 

sent  out  before  the  program  starts. 
If  the  sender  can  show  3  bottles  of 
the  sponsor's  product,  he  gets  ,$10. 
On  the  stage  is  a  huge  grab-bag 
from  which  successful  contestants 
dig  for  prizes.  If  the  question  is 
missed,  $5  is  placed  in  a  jackpot 
which  already  has  $25  in  it  to  be 
delivered  in  the  form  of  a  money- 
order  to  the  person  whose  auto  tag 
number  has  been  selected  i'roiu  a huge  barrel  on  the  stage,  which 
contains  every  number  in  Maryland. 

Tenth  Year  Party 
BIRTHDAY  broadcast  will  mark 
the  tenth  year  in  radio  this  month 
for  Anice  Ives,  conductor  of  the 
Everyivomen's  Club  of  the  Air  of 
WPIL,  Philadelphia.  The  partici- 

pating sponsors  are  donating  their 
time  for  the  party  broadcast,  to  be 
scheduled  this  month.  Five  members 
of  the  station  staff,  whose  service 
totals  100  years,  will  act  as  hosts, 
including  Arnold  Nygren,  Charles 
Coleman  and  Jack  Schuntz,  engi- 

neers; Max  E.  Soloman,  salesman, 
and  Hal  Simmonds,  announcer. 

Get  Up  With  a  Smile 

ZANY  program  designed  "to  send the  husband  off  to  the  office  with  a 
chuckle  and  start  the  day  with  a 
smile  for  the  little  woman"  is  heard 
daily  at  8:30  a.m.  on  WEAF,  New 
York,  with  Ralph  "Sisters  of  the 
Skillet"  Dumke  and  Bud  "Colonel 
Stoopnagle  and  Budd"  Hulick  as 
conductors  from  Studio  X,  sup- 

posedly an  NBC  storeroom  in  Ra- 
dio City  with  bare  walls  and  no 

equipment  but  a  mike. 

Buck  Private 
FIVE  TIMES  weekly  serial  telling 
the  trials  and  tribulations  of  a  typi- 

cal draftee  in  the  Army  is  broad- 
cast on  NBC-Blue  under  the  title 

of  Buck  Private  and  His  Girl.  The 
cast  includes  well  known  radio  ac- 

tors, and  scripts  are  produced  by 
Arthur  F.  Hanna  of  the  NBC  pro- 

duction staff. 

Home  on  the  Air 
WAKING  UP  the  dialing  public 
with  cowboy  ballads  and  cactus 
cai'ols  is  the  chore  of  Happy  Gor- 

don, cowboy  musical  artist  on 
KROW,  Oakland,  Cal. 

PROGI^AMS 

Canadian  Melting  Pot 
A  NEW  SERIES  of  Wednesday 
evening  broadcasts.  New  Homes 
for  Old,  started  May  28  by  the 
Canadian  Broadcasting  Corp.  on  a 
national  network,  in  which  Euro- 

pean refugees  now  settled  in  Can- ada are  interviewed.  First  on  the 
list  was  a  Czechslovakian  family 
now  raising  tobacco  in  Southern 
Ontario.  This  is  part  of  a  long- 
range  program  started  last  year 
with  talks  by  official  representa- 

tives in  Canada  of  Britain's  allies 
in  the  war,  titled  We  Are  Not 
Alone  and  followed  early  this  year 
by  a  series  Canadians  All  on  the 
different  nationalities  making  up 
the  Canadian  population. 

Motion  Picture  Dramas 

MOTION  PICTURE  dramatiza- 
tions provide  for  a  new  weekly 

series  on  WDAS,  Philadelphia, 

sponsored  by  Keith's  Theatre,  Phil- adelphia. Starting  June  1,  each 
Sunday  from  3-3:15  p.m.,  the 
Keith's  Theatre  Players,  a  group 
of  semi-professionals,  will  present 
a  dramatized  version  of  the  the- 

atre's current  picture  attraction. 
Once  a  month,  the  program  will 
present  instead  three  scenes  from 
as  many  motion  pictures  produced 
during  the  past  decade.  The  first 
25  listeners  guessing  the  correct 
picture  titles  will  be  presented 
pairs  of  passes  to  the  theatre. 

For  Government  Employes 
DEDICATED  to  the  more  than 
167,000  Government  employes  in 
and  around  Washington,  Your  Gov- 

ernment and  Mine,  heard  on  WINX, 
Washington,  is  produced  by  the 
Federal  employes  themselves.  Guest 
speakers  from  Capitol  Hill  and 
Government  departments  together 
with  a  Government  employe  col- 

umnist appear  weekly.  All  civil 
service  exams  and  eligibility  re- 

quirements are  announced  and  a 
Civil  Service  Question  Box  set  up 
whereby  the  public  submits  ques- 

tions by  mail  which  are  answered 
by  experts  on  the  air. *  *  * 

Your  City  Government 
DESIGNED  to  give  listeners  an  in- 

sight into  the  activities  behind  the 
scenes  of  municipal  administration, 
WJJD,  Chicago,  has  inaugurated  a 
twice-weekly  quarter-hour  dramatic 
series  titled.  Your  City  Govern- 

ment. Programs  are  under  the  di- 
rection of  Alderman  William  A. 

Rowan  and  are  based  upon  the  ex- 
periences of  Chicago's  leading  agen- 

cies and  bureaus.  Featured  partici- 
pants in  each  dramatic  presenta- 

tion is  the  heads  of  the  various  de- 
partments to  be  highlighted. *  *  * 

Business  Psychology 

STRESSING  the  values  of  person- 
ality in  the  solution  of  business 

problems,  The  Howl  Club,  conduct- 
ed by  Florence  W.  Lavey,  psy- 

chologist and  writer  on  business 
problems  will  make  its  debut  June 
3  on  WICC,  New  Haven.  Mrs. 
Lavey's  discussions  will  incorpo- rate illustrative  anecdotes  by  which 
members  will  be  invited  to  air  their 
pet  grievances  and  difficulties  in 
relation  to  other  jjeople. 

News  from  Australia 
NEW  WARTIME  JOB  for  the 
Canadian  Broadcasting  Corp.  is 
broadcasting  each  Sunday  morning 
at  10:15  an  Australian  and  New 
Zealand  news  letter  for  the  airmen 
from  "Down  Under"  who  are  now 
training  in  Canada  under  the  Brit- 

ish Commonwealth  Air  Training 
Plan.  The  news  report  is  cabled 
from  Australia  through  facilities 
of  the  Australian  Broadcasting 
Commission  to  Ottawa  on  Saturday 
and  compiled  and  edited  for  broad- cast on  Sunday  morning. 

CONVALESCING  from  a  critical 
illness,  Eddie  Calder,  manager  of 
KHUB,  Watsonville,  Cal.,  rigged  up 
a  temporary  studio  in  his  living 
room  stringing  a  line  to  the  station 
one  block  away.  He  announced  and 
conducted  several  shows  daily. 

*     *  * 
Recruiting  Campaign 

TO  HELP  in  Canada's  recruiting; 
campaign  during  June  for  active service  in  Canadian  armed  forces, 
the  Canadian  Broadcasting  Corp. 
has  started  a  series  of  feature^ 
broadcasts  from  the  main  training 
camps  in  the  Dominion.  Broadcasts 
include  description  of  the  training 
of  artillery  units,  engineering  and 
armored  divisions,  and  an  imagi 
nary  Battle  of  Canada. 

lif 

1? 
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Answers  on  the  Air 

TO  ANSWER  listeners'  questions 
on  national  and  international  af- 

fairs, Cal  Tinney,  syndicated  news 
paper  columnist,  is  conducting  a 
series   of   nightly   programs  Cal 
Tinney  Calling  on  WMCA,  New*! 
York.  The  radio  audience  is  in-'  J 
vited  to  phone  queries  to  the  staj  » 
tion  and  Tinney  places  his  answers 
directly  oi.  the  air. 

Amateurs  Exclusively 

AMATEUR  script  writers  and  ra- 
dio actors  get  their  chance  to  be 

heard  in  The  People's  Playhouse which  started  on  MBS  May  30  as  a 
weekly  feature.  Each  broadcast  pre- sents three  sketches  written  by  lis^l 
teners  and  using  amateur  acton 
playing  opposite  Bob  or  Betty 
White,  stars  of  the  series. 

Where  to  Swim 
BEGINNING  Decoration  Day  and 
continuing  through  the  summer 
WOR,  New  York,  is  broadcasting 
Friday  evening  bulletins  on  bath- ing conditions  at  beaches,  pools 
lakes  and  streams  in  the  metropoli- tan area. 
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GENERAL  FOODS  Corp., New  York,  is  promoting  its 
NBC-Red  program.  Maxwell 
House  Coffee  Time  with  a 

unique  Father's  Day  tie-up  with 
men's  wear  stores  throughout  the country.  The  promotion  which  is 
being  featured  by  the  trade  maga- 

zine, Men's  Wear,  offers  to  the stores  without  cost  a  three-column 
advertising  mat,  which  is  a  layout 
of  Father's  Day  suggestions  headed by  a  photo  of  Fanny  Brice  as  Baby 
Snooks,  captioned  "Surprise,  Dad- 

dy!" Easel  counter  and  window 
cards  with  the  Fanny  Brice  picture 
with  program  credit  are  also  being- 
distributed.  Last  year,  130  stores 

■  took  part  in  the  promotion. 
Two  daytime  G-F  shows,  Portia 

'^l Faces  Life    (40%   Bran  Flakes), 
I'i'and  Young  Dr.  Malone  (Post  Toast- 
I  ies),  will  appear  in  fictionalized 
form  in  forthcoming  issues  of  the 
fan    publication.    Radio  Mirror. 
Some  10,000  posters  plugging  both 

i  the  magazine  articles  and  the  broad- 
casts will  be  sent  to  newsdealers 

i  and  stations  concurrently  with  the 
appearance  of  the  stories.  The  pro- 

motional activities  are  being  di- 
rected by  Burns  Lee,  radio  pub- 

licity chief  of  Benton  &  Bowles, 
New  York. 

Telling  the  World 
TO  PROMOTE  its  new  program. 
Good  Neighbors,  NBC  has  issued  a 
four-page  brochure  13  x  17  on  fool- 

scap telling  of  its  "radio  program 
series  designed  to  inform  citizens 

f  of  the  United  States  about  their 
good  neighbors  in  the  republics  of 

ij' Central  and  South  America."  In  a 
f'  full  page  foreword,  under  the  signa- 
•  ture  of  Niles  Trammel,  the  NBC 
i  president  declared  that  the  pro- 
!  gram  "is  our  attempt  to  build  a ;  bridge  of  knowledge  extending  from 
these    southern    nations    to    us — 

ji  a  veritable  radio  highway  of  mutual 
p  understanding".  There  will  be  22 
I  broadcasts    in    the    series  which 
1  started  Thursday,  May  22  over  the 
Red  from  coast-to-coast,  10:30-11 

hp.m.  (EDST). 
1  *      *  * 

Lucky  Cards 

COMMERCIAL  tie-in  that  literally 
pays  off  was  started  May  12  by 

! American  Tobacco  Co.,  New  York 
(Lucky  Strike),  on  the  NBC-Red 
Kay  Kyser's  College  of  Musical Knowledge.  Cards  bearing  names  of 
tobacco  markets  and  price  percent- 

j  ages  are  drawn  by  studio  audience. 
Holders  of  cards  called  receive  a 
cash  award  amounting  to  the  num- 

ber of  dollars  indicated  by  cards. 
j  This  plan  has  been  in  effect  on  the 
CBS  Your  Hit  Parade,  sponsored 
by  the  same  company,  since 
March  8. 

^  si'  ^ 
Power  Peril 

A  POTENT  LIBATION  to  salute 
the  June  start  of  operation  on  in- 

creased power  to  WBAL,  Baltimore, 
has  been  concocted  by  the  Belvedere 
Hotel,  same  city,  and  known  as  the 

I  "50,000-Watt  Cocktail".  The  drink 
which,  according  to  the  hotel,  is 
"packed  full  of  power",  will  be  fea- 

tured in  the  dining  rooms  and  cock- 
tail lounges. 

*      *  * 

Light  from  Raleigh 
STORM  LIGHTER,  engraved  with 
"WPTF,  50,000  watts",  has  been sent  to  the  trade  by  the  Raleigh 
station.  Enclosed  is  a  message, 
"Now  more  than  ever  .  .  .  North 
Carolina's  Number  One  salesman!" 

Day  for  Dad — Cards  That  Pay — Baltimore  Slug — 
Curbstone  Fodder — Creole  Duo 

Voice  of  Omaha 
WOW,  Omaha,  has  a  black  &  white 
voice,  The  Radio  News  Tower,  co- 

operating with  clients  to  give  them 
publicity  and  enabling  the  station 
to  publicize  systematically  every 
WOW  program  at  regular  intervals. 
More  than  8,000  listeners  pay  50 
cents  a  year  for  it.  In  addition,  it 
is  sent  gratis  to  list  of  more  than 
5,000  clients,  agencies,  educational, 
civic  and  radio  industry  leaders. 

Free  Food 
A  FREE  LUNCH  was  given  the 
crowd  which  gathered  at  its  man- 
on-the-street  program,  on  KTSA, 
San  Antonio,  by  Gebhardt  Chili 
Powder  Co.,  to  push  its  Deviled 
Sandwich  Spread.  Jack  Mitchell 
m.c.  of  the  show,  handed  out 
500  sandwiches  of  the  sponsor's 
product. 

Postal  Jumbos 
WHEN  the  May  16  Battle  of  the 
Boroughs  advertising  Noxema  on 
WABC,  New  York,  featured  a  con- 

test between  Postal  Telegraph  em- 
ployes in  Manhattan  and  those  in 

the  Bronx,  the  company  sent  tele- 
grams to  2,100  New  York  druggists 

urging  them  to  listen.  Jumbo  tele- 
grams advertising  the  broadcast 

were  also  displayed  in  125  Postal 
office  windows. 

Fight  Ducats 
FIVE  PAIRS  of  tickets  to  the  Joe 
Louis-Billy  Conn  heavyweight  fight 
at  New  York  Polo  Grounds  June  18 
will  be  given  to  the  first  five  listen- 

ers writing  the  best  letters  on  the 
outcome  of  the  fight  and  sending 
them  to  Jimmy  Powers,  who  con- 

ducts the  nightly  sports  resume 
program  on  WMCA,  New  York. 

Service  Booklet 
SUCCESS  of  H.  V.  Kaltenborn's 
recent  booklet  on  America's  naval 
defenses  has  inspired  a  similar 
pamphlet  dealing  with  the  Army, 
and  plans  for  a  series  on  other 
branches  of  the  armed  services.  The 
naval  booklet,  published  by  the  Pure 
Oil  Co.,  Chicago,  sponsor  of  Kalten- 

born's news  analyses  over  the  NBC- Red  network,  Tuesdav.  Thursday, 
Saturday,  6 :45-7  p.m.  (ODST) ,  con- 

tains a  brief  historical  sketch  by 
the  commentator;  two  large  maps, 
the  first  showing  naval  bases  in  the 
Western  Hemisphere,  and  the  sec- 

ond picturing  some  of  America's defense  problems;  photographs  and 
biographical  material  on  high  rank- 

ing officers  and  descriptions  of  vari- ous types  of  fighting  ships. 

Pair  of  Pencils 
BASED  on  the  theme,  "Here  are  a 
good  pair  to  write  with  and  about", WWL  is  distributing  to  the  trade 

a  WWL  pencil  and  an  Elmer's Gold  Brick  pencil.  The  Elmer 
Candy  Co.  has  just  completed  one 
year  of  sponsorship  of  the  Sunday 
night  show.  Jingle  Jamboree,  on 
WWL. 

We  pause  for  station 

identification   .   .  . 

THE  PAUSE 

THAT  PRODUCES 

results  for  advertisers  using 

KFYR 

The  regional  station  with  the  clear  channel  coverage 

Lef  U8  sell  your  story 

Meyer  Broadcasting  Company 

Bismarck,  N.  Dakota 

Ask  any  John  Blair  man 

550  Kilocycles 

NBC  Affiliate 

5000  Watts  Day 

1000  Watts  Night 
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Priorities  Problems 

Slow  Manufacture 

Of  Radio  Factories 

Material  Shortages  Becoming 
More  Serious  to  Industry 
DESPITE  lack  of  "official"  ob- 

servations indicating  that  the  pres- 
sure of  defense  manufactures  and 

material  shortages  gradually  are 
forcing  a  slow-down  in  radio  manu- 

facture for  civilian  needs,  industry 
comment  continues  to  paint  a  dark- 

ening picture  for  non-defense  re- 
ceiver and  transmitter  construc- 

tion. 
With  manufacturers  perfecting 

steps  to  employ  substitutes  for  stra- 
tegic defense  materials,  upon  which 

priority  restrictions  are  being 
placed  in  a  constantly  widening  cir- 

cle, there  now  appears  little  doubt 
in  industry  circles  that  civilian 
manufactures  will  continue  only 
under  increasing  difficulties.  How- 

ever, no  out-and-out  admission  of 
this  situation  has  come  from  any 
official  Government  source. 

Fly  Noncommittal 
FCC  Chairman  James  Lawrence 

Fly,  queried  at  his  regular  press 
conference  last  Monday,  stated  he 
had  received  no  official  reports  on 
the  possible  effect  of  defense  pri- 

orities on  the  development  of  FM 
and  television.  He  doubted  the  sit- 

uation would  cause  any  postponing 
of  the  commercial  operation  of 
either  of  the  new  radio  develop- 

ments, commenting,  "I  don't  think 
the  Commission  ought  to  move  in 
and  out  on  those  things". 

Pointing  out  that  in  the  field  of 
television,  for  instance,  experiments 
are  continuing  with  synchronizing 
pulses  and  color  video,  with  com- 

mercial operation  in  the  offing, 
Chairman  Fly  declared  his  faith 
that  "the  industry  will  find  its  way" 
through  the  difficulties  foreseen  by 
some. 

While  the  Defense  Communica- 
tions Board  has  been  considering 

the  problems  arising  from  the 
shortage  in  materials  such  as 
aluminum,  zinc,  nickel  and  other 
metals  used  in  radio  and  communi- 

cations manufacture,  it  has  made 
no  public  conclusions.  Since  its  in- 

terests lie  in  communications  fa- 
cilities available  for  defense,  there 

is  some  doubt  as  to  how  deeply  DCB 
might  investigate  the  problem  as 
it  affects  the  civilian  picture,  par- 

ticularly in  view  of  the  unlikeli- 
hood of  any  shortage  of  materials 

for  defense  communications  manu- 
facture. 

Industry  observers  have  indi- 
cated that  with  priorities  stretch- 

ing to  include  such  items  as  copper 
wire,  a  general  tightening  up  all 
down  the  line  is  becoming  more 
apparent  so  far  as  manufacturing 
materials  are  concerned.  Accord- 

ing to  an  0PM  statement  last 
Wednesday,  defense  needs  for  alu- 

minum in  June  are  expected  to 
take  from  9.5  to  100%  of  all  the 
metal  available,  including  scrap. 

With  restrictions  on  supplies  of 
nickel,  copper  and  tungsten,  it  was 
noted  that  vacuum  tube  manufac- 

SMILINGLY  LOOKING  ahead  to  the  future  are  these  radio  and  agency 
executives  upon  signing  of  contract  for  Tayton  Tattler  featuring  Jimmie 
Fidler,  on  7  CBS  Pacific  Coast  stations,  starting  July  11  and  sponsored 
by  The  Tayton  Co.,  Hollywood.  Seated  (1  to  r)  are:  Jimmie  Fidler 
and  F.  A.  Durrant,  president  of  the  Tayton  Co.  Standing  (1  to  r)  are: 
W.  W.  Burgess,  company  director;  Z.  Wayne  Griffin,  West  Coast  radio 
director  of  BBDO,  agency  servicing  the  account;  L.  D.  Johnson,  general 
manager  of  firm;  and  Jack  Smalley,  BBDO  Los  Angeles  manager. 

tures  may  soon  reach  a  point  where 
only  defense  needs  can  be  met,  with 
none  available  for  civilian  use.  The 
material  restrictions  also  are  said 
to  have  developed  an  aggravating 
situation  in  the  manufacture  of 
transmitters.  Another  problem 
arises  from  the  personnel  situation, 
with  skilled  workmen  drawn  into 
other  types  of  manufacture  or  serv- 

ice, it  has  been  said.  A  trend  to- 
ward a  shift  of  workmen  from  pri- 
vate industry  to  Government  pur- 

suits, in  one  line  or  another,  also 
has  been  reported.  Present  indica- 

tions are  that  manufacturers  are 
working  on  inventory  materials, 
with  a  wary  eye  on  the  future. 

The  increasing  production  diffi- 
culties were  reviewed  May  22  in 

Washington  at  a  meeting  of  Radio 
Manufacturers  Assn.  officers  with 
0PM  Priorities  Division  officials. 
With  0PM  representatives  indicat- 

ing a  cooperative  and  sympathetic 
attitude,  the  RMA  group  submitted 
to  them  an  outline  of  the  industry's 
metal  requirements  for  future  cur- 

tailed production.  The  schedule  en- 
compassed extensive  use  of  substi- 

tutes for  strategic  defense  metals, 
as  agreed  to  by  industry  members 
late  in  April. 

As  the  first  year  of  the  concen- 
trated defense  effort  was  drawing 

to  a  close.  Congress  on  May  23 
sent  to  President  Roosevelt  a  new 
law  establishing  priorities  control, 
through  broad  statutory  powers 
granted  0PM,  on  a  legal  basis.  So 
far,  mandatory  priority  control  has 
been  established  by  the  0PM  Pri- 

orities Division,  directed  by  E.  R. 
Stettinius  Jr.,  to  cover  aluminum, 
magnesium,  nickel,  nickel-bearing 
steel,  ferro-tungsten,  Neoprene 
(synthetic  rubber),  and  machine 
tools.  Some  form  of  control  is  now 
imposed  on  24  materials,  mostly 
metals,  either  through  outright  pri- 
rities  or  inventory  controls. 

MYCALEX  FACTORY 

IN  V,  S.  STARTED 
MANUFACTURE  in  this  country 
of  Mycalex,  an  electrical  insulating 
material  adapted  for  high-fre- 

quency transmitting  and  receiving 
equipment  which  heretofore  has 
been  produced  only  in  England,  was 
announced  last  week  by  Mycalex 
Corp.  of  America. 

Russell  Maguire,  president  of 
Auto-Ordinance  Corp.,  the  company 
responsible  for  the  Thompson  ma- 

chine gun,  it  was  stated,  is  estab- 
lishing for  the  American  branch  of 

the  English  corporation,  a  manu- 
facturing plant  which  immediately 

will  begin  production  of  the  stra- 
tegic material,  in  demand  for  de- 
fense purposes.  It  is  adapted  par- 

ticularly for  use  in  aviation-radio 
equipment.  The  stoppage  of  im- 

ports from  England  prompted  the 
move  to  create  the  American  manu- 

facturing plant. 

Mica  and  Glass 

A  material  made  of  ground  mica 
and  fused  glass,  the  insulator  is 
employed  in  radio  for  transmitting 
tube  bases,  coil  forms,  switches, 
condensers,  relays,  antennas,  trans- 

mission lines  and  couplings,  aside 
from  its  aircraft  applications.  Ex- 

cept for  the  mycalex  manufactured 
by  General  Electric  Co.  and  West- 
inghouse  under  non-exclusive  licen- 

ses obtained  from  the  English  com- 
pany, it  was  stated,  there  have  not 

been  sufficient  imports  of  the  ma- 
terial to  meet  orders  on  hand. 

Mr.  Maguire's  company,  it  was 
stated,  will  erect  the  requisite  man- 

ufacturing facilities  in  the  New 
York  area  and  begin  production 
within  60  days.  Col.  Edward  J.  S. 
Donovan,  of  Buffalo,  is  chairman  of 
the  board  of  the  Mycalex  Corp.  of 
America.  Frederic  A.  Willis,  for- 

mer assistant  to  William  S.  Paley, 
CBS  president,  is  associated  with 
Auto-Ordinance  Corp.,  and,  it  is  ex- 

pected, will  be  identified  with  the 
new  manufacturing  company. 

Court  Orders  Hill 

To  Repay  Bonuses 
Finds  He  Received  Too  Much 

Due  to  Miscalculations 

AMERICAN  TOBACCO  Co.  execu- 
tives, including  George  W.  Hill, 

president,  and  other  corporate  offi- 
cers, in  a  decision  handed  down 

May  26  by  Justice  William  T.  Col- 
lins of  the  New  York  Siipreme 

Court,  were  ordered  to  repay  the 

corporation  $2,168,033.44  as  a  re- 
sult of  a  minority  stockholders'  ac- tion over  bonuses,  filed  in  1938. 

It  was  charged  that  bonuses  paid 
the  officers  were  computed  errone- 

ously in  that  percentage  of  excess 
net  profit  was  not  based  on  the 
correct  net  profit  figure  from  the 
years  1912-1938.  Mr.  Hill  testified 
in  the  case  last  December  that  he 

had  nothing  to  do  with  the  com- 
putation of  bonuses  received  by  him 

and  other  officers  during  those 
years.  This,  he  said,  was  the  work 
of  J.  B.  Hawley,  corporation  treas- 
urer. 

Included  in  the  total  amount  was 
an  item  for  $150,000  incurred  by 
the  corporation  for  legal  expenses 
in  a  suit  brought  against  it  over 
an  alleged  payment  of  $250,000  to 
former  Federal  Judge  Martin  T. 
Manton,  now  serving  a  prison  term 
for  "selling  justice."  All  directors 
serving  when  the  expenditure  was 

approved,  also  were  held  account- able for  that  payment. 

Wrong  Computation 
The  present  suit  was  instituted 

by  Esther  Heller  and  six  others  and 
named  as  defendants  Hill,  his  son 
George  Jr.,  Paul  M.  Hahn,  Vincent 
Riggio  and  Charles  F.  Neiley,  all 
vice-presidents. 

In  his  decision.  Justice  Collins 
held  that  the  bonuses,  which,  with 
his  salary  added,  netted  Hill  Sr. 
$5,500,000  between  1926,  when  he 
became  president  of  the  corpora- 

tion, and  1939,  when  the  action  was 
started,  were  paid  out  on  an  er- 

roneous computation,  in  that  the 
percentage  of  excess  net  profits 
was  not  based  on  a  correct  com- 

putation of  net  profit  figures  from 
1912  to  the  end  of  1938. 

Because  of  the  treasurer's  mis- interpretation of  the  bonus  plan  the 
defendants  were  ordered  to  restore 
to  the  corporation  overpayments  in 
the  amount  of  $2,018,033.  Justice 
Collins  further  held  that  objections 
made  during  the  trial  to  other  pay- 

ments to  the  defendants  were  null 
and  void,  so  far  as  miscomputation 
was  concerned. 

The  company  sponsors  Informa- 
tion Please  on  NBC-Blue,  Hit  Pa- 
rade on  CBS  and  Kay  Kyser  on 

NBC-Red,  supplemented  by  occa- sional spot  campaigns. 

Nu-Maid  Oleo  Series 

MIAMI  BUTTERINE  Co.,  Cincin- 
nati (Nu-Maid  Oleo-Margarine)  is 

currently  running  a  10-week  sched- 
ule of  spot  announcements  on  five 

Tennessee  stations.  Stations  select- ed are  WDOD  WJHL  WLAC 
WMPS  WROL.  Agency  is  Ralph  H. 
Jones  Co.,  Cincinnati. 
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FIVE  SPONSORS  WITH  ONE  IDEA 

Participating  Program  for  Homebuilders  Proves 

 —Successful  Medium  in  Elmira  

CBS  Video  Signs 

Notable  Art  Works 

Objects  to  Be  Transmitted  in 

Black-and- White  at  First 

COLLABORATION  in  presenting 
masterpieces  of  art  by  television 
was  announced  jointly  May  26  by 
CBS  and  the  Metropolitan  Museum 
of  Art,  New  York,  with  plans  to 
start  experimental  televising  of 
simple  objects  in  black  and  white 
after  July  1,  and  leading  up  to  the 
telecasting  of  paintings  and  prints 
in  full  color  when  the  technique  is 

1  more  fully  established. 
Francis  Henry  Taylor,  museum 

director,  and  Gilbert  Seldes,  CBS 
'  television  program  director,  first 
discussed  the  project  last  March 

i  and  since  then  have  been  working 
out  specific  techniques  for  the  in- 

itial  persentations.   According  to 
I  Mr.  Taylor,  the  use  of  color  tele- 
'  vision  should  be  "as  revolutionary 
:  for  visual  education  as  radio  was 

for  symphony  and  opera",  adding 
that  he  was  particularly  interested 

'  in  ultimately  transmitting  the  best 
in  art  to  the  city's  schools,  enabling 
students  to  view  original  paintings 
without  leaving  the  classroom. 

Mobile  Equipment 

At  the  start,  none  of  the  telecasts 
will  originate  directly  from  the  mu- 

'  seum  because  national  defense  de- 
mands have  delayed  delivery  to 

CBS  of  mobile  television  equipment. 
First  programs,  which  will  tele- 

vise color  slides  the  museum  has 
made  of  some  250,000  items  in  its 
collection,  will  be  picked  up  in  the 

■  CBS  television  studio  at  52  Van- 
derbilt  Ave.,  and  transmitted  from 
the  television  antenna  atop  the 
Chrysler  Bldg.  tower.  When  the 
CBS  mobile  equipment  is  delivered, 
probably  in  August,  CBS  engineers 
will  set  up  their  apparatus  in  the 
museum  at  Fifth  Ave.  and  82d  St., 
televising  major  objects  directly. 
Further  details  of  the  plan  will  be 
announced  later  in  June,  according 
to  Mr.  Seldes. 

Rising  Summer  Audience 

Holds  WOR  Programs 
IN  VIEW  of  the  growing  impor- 

tance and  size  of  summer  radio  au- 
'  diences,  WOR,  New  York,  has  an- 

nounced it  will  continue  through- 
out the  summer  several  of  its  lead- 
ing name  programs,  notably  the 

Bessie  Beatty  and  Dear  Imogene 
broadcasts,  although  both  Miss 
Beatty  and  Imogene  Wolcot  have 
vacation  clauses  in  their  WOR  con- 
tracts. 

The  policy  is  the  result  of  the 
recent  survey  of  summer  listening 
and  buying  in  the  WOR  area,  in 
which  72%  more  advertisers  were 
found  using  the  station  during  the 
summer  of  1940  as  compared  with 
the  same  period  in  1939  and  total 
dajrtime  listening  in  the  New  York 
area  during  July  and  August  1940 
showed  an  increase  of  16%  (eve- 

ning listening,  a  15%  increase) 
over  the  same  months  of  the  pre- 

vious year. 

A  BUILDING  supply  house,  a  con- 
tractor, a  home  savings  and  loan 

institution,  a  heating  and  plumbing 
house  and  a  paint  company  are 
bedfellows  in  the  success  story  of 
The  Elmira  Progress  Review,  a 
15-minute  participating  program, 
Tuesday,  Thursday  and  Saturday, 
on  WENY,  Elmira,  devoted  to  ad- 

vice and  sales  messages  for  pro- 
spective homebuilders. 

There's  a  mutual  feeling  among 
the  sponsors  that  a  glowing  de- 

scription of  a  new  home,  tied  in 
with  a  commercial  for  thfe  contrac- 

tor who  builds  it,  is  the  selling 
point  for  all  their  services.  Accord- 

ingly, a  feature  was  hit  upon  to 
gain  the  attention  of  listeners  by 
giving  an  eye-witness  description 
in  the  middle  of  the  program  of  one 
of  the  attractive  new  houses  in  one 
of  Elmira's  recent  residential  de- 
velopments. 

Mr.  Haines'  Story 
WENY  felt  the  program  was 

going  over  big,  judging  by  the 
many  invitations  announcer  Phil 
Cameron,  who  also  services  the 
program,  received  from  proud 
homeowners  all  over  the  city  in- 

viting him  in  for  cake  and  coffee. 
But  they  wanted  more  evidence. 
To  check,  WENY  went  to  the  first 
contractor  to  sign  for  participation 
on  the  program,  H.  Clyde  Haines, 
who  gave  these  results  after  only 
two  broadcasts  on  Elmira  Progress 
Review  : 
Two  nibblers   pushed  over  the 

Work  Is  Begun  by  NBC 

On  Studios  in  New  York 

NBC  has  begun  construction  of  two 
additional  audience-type  studios  in 
Radio  City  as  the  first  major  addi- 

tion to  its  New  York  headquarters 
since  it  moved  there  in  1934.  Each- 
studio  will  have  a  seating  capacity 
of  450  and  will  be  ready  about 
Oct.  1,  according  to  0.  B.  Hanson, 
NBC  vice-president  and  chief  engi- 

neer. Main  purpose  of  the  new 
units,  Mr.  Hanson  said,  is  to  pro- 

vide correct  setting  and  atmosphere 
for  theatre  stars  during  their  radio 
performances. 

Construction  details  for  both  stu- 
dios are  the  same,  each  to  rise  two 

stories  from  the  sixth  floor  and 
each  to  be  100  feet  long  and  50  feet 
wide.  The  permanent  stages,  each 
38  feet  deep,  will  have  color  strip 
lighting  systems.  Latest  develop- 

ments in  acoustical  research  and 
design  are  embodied  in  the  units, 
including  air-conditioning,  sound 
absorbent  and  sound  reflecting 
studio  walls  and  veed  ceilings.  De- 

sign is  by  Mr.  Hanson  and  William 
A.  Clarke  of  NBC,  and  Earl  H. 
Lundin  and  Robert  Carson,  Rocke- 

feller Center  architects. 

Streitmann  Shift 
STREITMANN  BISCUIT  Co.,  Cin- 

cinnati, division  of  United  Biscuit  Co. 
of  America,  has  named  Stockton-West- 
Burkhart,  Cincinnati,  to  direct  its  ac- 

count effective  June  1.  Account  execu- 
tive is  Charles  H.  Butler.  The  Streit- 

mann Street  Man  will  be  continued 
on  stations  in  the  South  and  Southeast. 

line;  three  new  inquiries  and  con- 
tracts definitely  attributed  to  the 

Review;  inquiries  from  three  sur- 
rounding towns;  new  Elmira  resi- 

dents inquiring  about  homebuild- 
ing;  a  constant  stream  of  visitors 
to  his  samplehouse.  Other  sponsors, 
too,  are  taking  orders  in  the  wake 
of  what  looks  like  a  building  boom. 

In  making  up  its  daily  format, 
WENY  has  to  keep  on  its  toes,  for 
each  program  calls  for  servicing 
and  personal  research,  since  spon- 

sors' messages  have  to  dovetail 
with  the  continuity  of  building  in- 

formation and  avoid  clashing  in- 
terests. No  music  is  used,  but  the 

program  is  dressed  up  by  a  tran- 
scribed introduction  featuring  the 

voice  of  another  announcer  over 
the  realistic  sound  of  hammers  and 
saw. 

To  keep  Elmira  Progress  Review 
on  an  even  keel,  every  commercial 
suggests  and  solves  a  definite  prob- 

lem of  building;  four  separate  and 
distinct  subjects  on  each  show 
which  do  not  tie  directly  into  a 
commercial  are  included;  all  sub- 

jects tend  toward  specific  help  to 
the  homebuilder  and  the  counsel 
and  advice  of  all  sponsors  is  of- 

fered freely,  rendering  a  definite 
service  to  prospects. 

It  may  be  too  early  to  forecast 
the  size  of  the  eventual  success  of 
the  Elmira  Progress  Review,  the 
station  thinks,  but  the  program  has 
started  a  new  home  every  airing, 
and  many  competing  firms  are 
trying  to  buy  into  the  program — a 
pretty  good  indication  of  success. 

WTC  Damaged 

WFTC,  Kinston,  N.  C,  was  forced 
off  the  air  for  four  minutes  early 
last  Monday  morning  when  its  an- 

tenna tower  collapsed.  Operation 
was  resumed  within  four  minutes, 
using  the  transmission  line  as  a 
temporary  radiator.  Jonas.Wieland, 
owner  and  manager  of  WFTC, 
cited  the  possibility  of  sabotage  as 
a  cause  of  the  collapse,  since  the 
guys  appeared  to  have  been  tam- 

pered with.  The  FBI  is  investigat- 
ing the  case. 

Gen.  Foods  Concert 

SIGNING  one  of  its  largest  con- 
tracts for  time  on  a  non-network 

station,  General  Foods  Corp.,  New 
York,  on  Sept.  1  will  promote  Max- 

well House  coffee  six  times  weekly 
on  the  6:30-7  p.m.  dinner  concerts 
program  on  WQXR,  New  York. 
Benton  &  Bowles,  New  York,  is  the 
agency.  The  company  also  sponsors 
WQXR's  Wednesday  Symphony 
Hall  program  for  Sanka  coffee 
through  Young  &  Rubicam,  New 
York. 

Club  Picks  Shirer  Book 

WILLIAM  L.  SHIREK'S  new  book, 
Berlin  Diary,  which  will  be  pub- 

lished by  Alfred  A.  Knopf,  New 
York,  on  June  10,  has  been  selected 
as  the  July  Book-of-the-Month.  Mr. 
Shirer  at  present  CBS  correspond- 

ent in  this  country,  was  the  net- 
work's Central  European  News 

manager  and  Berlin  correspondent 
from  1937  until  1940. 

Applegate  Disposes Of  KENO  Interest 

Las  Vegas  Petition  Granted; 

Joint  Scranton  Hearing 

CALVERT  T.  APPLEGATE,  one- 
third  owner  of  KENO,  Las  Vegas, 
Nev.,  was  authorized  May  27  by  the 
FCC  to  surrender  his  holdings  in 
the  licensee  Nevada  Broadcasting 
Co.  tn  his  partners,  George  Penn 
Foster,  KENO  general  manager, 
and  Maxwell  Kelch,  chief  engineer 
of  the  station,  for  a  nominal  sura 
to  be  agreed  upon. 

Under  the  new  setup  as  a  cor- 
poration, Mr.  Foster  and  Mr.  Kelch 

will  each  hold  49.99%  of  the  stock, 
with  Laura  Bell  Kelch  holding  the 
other  .02%.  KENO,  which  went 
into  operation  last  September,  uses 
250  watts  on  1400  kc. 

Scranton  Hearing 

At  the  same  meeting  the  Com- 
mission designated  for  joint  hear- 

ing the  applications  of  WARM, 
Scranton,  Pa.,  for  renewal  of 
license;  and  George  Grant  Brooks 
Jr.,  New  York  broker,  and  the  An- 

thracite Broadcasting  Co.,  both 
seeking  a  new  station  in  Scranton 
with  WARM'S  facilities,  250  watts 
on  1400  kc.  WARM,  though  oper- 

ating on  a  special  programming 
test  license  for  the  last  year,  has 
not  yet  been  issued  a  license  to 
cover  the  construction  permit. 

Principals  in  the  Anthracite 
Broadcasting  Co.  are  R.  E.  Nolan, 
illuminating  and  coal  company 
president  and  owner  of  a  lumber 
company,  45.2%  stockholder;  John 
A.  Hart,  a  Mayfield,  Pa.,  banker 
and  mine  owner,  44.8%  ;  and  Gerald 
G.  White,  salesman  and  commercial 
manager  of  WGBI,  Scranton,  10%. 

Music,  Comedy,  Variety 

To  Take  Leading  Place 
In  Summer  Productions 

MUSIC,  comedy  and  variety  are 
slated  to  take  leading  roles  in  the 
summer  broadcasting  picture  with 
heavy  drama  and  audience  par- 

ticipation relegated  to  the  back- 
ground, according  to  W.  Bennett 

Lewis,  CBS  New  York  vice-presi- dent in  charge  of  programs,  who 
is  currently  on  the  West  Coast 
conferring  with  Charles  Vanda, 
CBS  Western  division  program 
director. 

Subject  of  discussion  is  the  pro- 
spective Forecast  series  to  be 

broadcast  on  the  weekly  Lux  Radio 
Theatre  spot  of  Lever  Bros.  Co., 
Cambridge,  when  that  show  takes 
its  summer  leave  July  14. 

As  of  last  year  when  network 
followed  a  similar  policy,  oppor- 

tunity is  afforded  for  experimenta- 
tion with  new  ideas  and  techniques 

as  the  10  to  16  broadcasts  are 
showcased  for  possible  fall  spon- sorship. 

Defense  note  will  be  struck  when 
two  of  the  shows  are  dedicated  to 
defense  workers  and  those  in  mili- 

tary service.  Origination  will  be 
evenly  divided  between  East  and 
West  Coasts  with  Charles  Vanda  as 
producer  of  programs  emanating 
from  KNX,  Hollywood. 
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360  N.MICHIGAN  AVE.,CHICAGO 

GOLDMINE  ON  THE  SIDEWALK 

— is  Henry  Dupre's  daily  WWL 
participating  feature  "Man  in  the 
Street".  Loyal  listeners  chuckle, 
gasp,  BUY.  Ideal  publicity  tie-up 
with  local  Loew's  Theatre.  Sample 
disc  proves  punch.  Write! 
(12:30-12:45,   Tues.,   Thurs.,  Sat.) 

NEW  ORLEANS 

50,000  WATTS 

CHN 

Halifax,  Nova  Scotia 
Is  Located  in  the  Centre  of  the 
Radio  Audience  of  the  Province. 

You  Cannot  Miss  If  You  Use 
This  Station  As  Its  Audience 
Has  Learned  to  Rely  on  It  Over 
a  Period  of  Fifteen  Years  of 

Uninterrupted  Service. 
Represenlaltfes 

WEHD  &c  COMPANY 
350  Madison  Ave.,  N.  Y. 

More  Ears 

Per  Dollar 

Only  ears  count  in  radio.  The 
owners  of  the  thousands  of 

WAIR  ears  gladly  "shell  out" 
for    products    advertised    on — 

WAIR 

Winston-Salem,  North  Carolina 
Sational  Representatives 

International  Radio  Sales 

EFFECT  OF  NAZI  PROPAGANDA 

Radio  Activity  Is  Found  to  Be  Ineffective 

 Unless  Accomponied  by  Force  

NAZI  radio  propaganda  has  had 
little  or  no  effect  on  the  United 
States  despite  the  vast  sums  of 
money  spent  and  the  endless  efforts 
of  the  German  propaganda  machine 
to  sway  this  country,  according  to 
a  survey  of  shortwave  broadcasting 
in  wartime,  published  by  the  For- 

eign Policy  Assn.,  Washington. 
The  report,  authored  by  Harold 

N.  Graves  Jr.,  senior  administra- 
tive officer  of  the  FCC  broadcast 

analyst  section,  and  former  director 
of  the  Princeton  Listening  Center, 
is  based  on  several  thousand  re- 

cordings of  foreign  shortwave  pro- 
grams made  since  the  beginning  of 

World  War  II  and  is  published  in 
the  Headline  Book  series  of  the 
FPA  under  the  title,  War  on  the 
Shortwave. 

Works  Better  With  Force 

Nazi  propaganda,  Mr.  Graves  as- 
serts, has  scored  its  greatest  ap- 
parent successes  when  accompanied 

by  force,  as  in  the  case  of  France. 
But  in  the  United  States  and  Brit- 

ain where  German  pressure  can  be 
resisted  and  adequate  press  and 
radio  services  are  maintained  to 
offset  the  propaganda,  it  has  not 
proven  effective.  German  radio,  he 
claims,  has  gained  some  following 
in  areas  where  ignorance  is  wide- 

spread— as  in  the  Near  East — and 
in  the  countries  where  economic 
inducements  can  be  offered.  Mr. 
Graves  referred  to  certain  Latin 
American  countries  that  rebroad- 
cast  German  programs  primarily 
because  the  service  is  free.  Despite 
this  he  claims,  however,  that  the 
nation  sufficiently  confident  of  its 
leaders,  with  relatively  stable  so- 

cial conditions  and  a  sound  radio 
and  press  service  can  withstand 
the  barrage  of  foreign  propaganda. 

Describing  the  German  methods 
Mr.  Graves  says  "the  aim  of  Nazi 
broadcasts  is  to  paralyze  action 
which  will  hurt  Germany  and  to 
encourage  action  that  which  may 

help  Germany."  In  times  of  mount- 
ing crises,  he  further  points  out- 

German  radio  seeks  to  exagger- 
ate danger  and  fear,  citing  the 

example  of  Lord  Haw-Haw's  broad- 
casts to  the  British  that  their  posi- 

tion was  "hopeless".  Another  meth- 
od of  attack,  he  discloses  is  the 

effort  to  divide  the  people  of  the 
government,  the  classes  and  the 
various  factions  within  a  nation. 

He  referred  to  the  attempt  of 
Nazi  radio  to  create  friction  in  the 
Americas  by  telling  the  Latin 
Americas  that  United  States  loans 
to  those  nations  was  for  the  ex- 

press purpose  of  indebting  them 
and  to  the  more  striking  effort  of 
the  Germans  to  arouse  discontent 
among  the  people  of  the  United 
States  with  their  leaders  and  to 
discredit  Washington  officials. 
The  survey  also  reviews  the 

shortwave  programs  of  France  be- 
fore and  after  her  collapse,  Italy, 

Russia  and  Great  Britain.  Com- 
menting on  British  efforts  to  stir 

up  discontent  among  the  German 
people,  Mr.  Graves  declares  that 
while  the  influence  of  BBC  broad- 

casts to  Germany  is  questionable, 
someone  is  fearful  of  the  effects  of 
the  broadcasts  because  since  July, 
1940,  London  transmissions  in 
French  and  other  European  lan- 

guages have  been  periodically 
jammed  with  artificial  static,  prob- 

ably of  Axis  origin. 

Mrs.  Labbitt  Honored 

MYRTLE  LABBITT,  women's  com- 
mentator on  CKLW,  Windsor-De- 

troit, was  honored  by  formal  ini- 
tiation into  Theta 

Sigma  Phi  soror- 
ity at  a  "Ladies 

of  the  Press"  din- ner May  20.  Mrs. 
Labbitt,  who  has 
just  completed 
nine  years  in  ra- 

dio, was  accorded 
an  associate  mem- 

bership as  one 
who  is  "recog- 

nized for  her  pro- 
fessional ability  throughout  the 

community  in  which  she  works". 

Mrs.  Labbitt 

Convention  Record 

ALL  ATTENDANCE  records  were 
broken  at  the  tumultuous  NAB 
convention  in  St.  Louis  May  12-15, 
according  to  the  official  breakdown 

by  Everett  E.  Revercomb,  NAB's custodian  of  the  exchequer.  A  gross 
attendance  of  1,019  was  reported, 
of  whom  828  were  registered  dele- 

gates. Of  the  NAB's  active  mem- 
bership of  552  stations,  372  were 

represented,  or  67.4%  of  the  aggre- 
gate— another  all-time  high.  There 

also  were  66  non-member  stations 
present.  The  balance  of  the  attend- 

ance was  made  up  of  wives  and 
ladies,  totaling  about  100,  guests, 
press  and  the  NAB  staff. 

Murphy  Feed  Spots 
MURPHY  PRODUCTS  Co.,  Bur- 

lington, Wis.  (live-stock  and  poul- 
try feeds),  on  May  26  started  a  13- 

week  schedule  of  thrice-weekly  five- 
minute  news  and  market  reports  on 
WDAY,  Fargo,  N.  D.;  KFAM,  St. 
Cloud;  KROC,  Rochester;  KYSM, 
Mankato,  Minn.  On  May  31  firm 
started  a  weekly  half-hour  live  tal- 

ent hillbilly  show  on  WMT,  Cedar 
Rapids,  la.  Agency  is  Critchfield  & 
Co.,  Chicago. 

400th  Barn  Dance 

ON  THE  AIR  since  Sept.  30,  1933, 
the  National  Barn  Dance,  spon- 

sored on  NBC-Red  by  Miles  Labs., 
Elkhart,  Ind.,  for  Alka-Seltzer,  will 
chalk  up  its  400th  broadcast  May 
31.  Only  remaining  regular  from 
the  initial  talent  roster  back  in 
1933  is  Arkie  the  Arkansas  Wood- 
chopper.  Agency  is  Wade  Adv. 
Agency,  Chicago. 

FINDS  GOVERNMENT 

RUNNING  NO  RISKS 

U.  S.  GOVERNMENT  is  running 
no  risks  that  will  permit  Commu- 

nism, Fascism  or  any  other  "isms" to  "contaminate"  the  ether  waves 
in  this  country,  in  the  opinion  of 
Aaron  Heine,  of  Camden,  N.  J., 
president  of  the  Camden  Broad- 

cast Co. 
Mr.  Heine  was  called  to  Wash- 

ington recently  by  the  FCC  to  an- 
swer questions  concerning  his  ap- 

plication to  operate  a  radio  station 
in  Camden.  He  reported  on  his 
return  to  Camden  that  he  was 
questioned  for  eight  hours  on  uses 
he  planned  for  the  station. 
Among  other  things,  Mr.  Heine 

said,  he  was  asked  if  he  would  em- 
ploy Communists.  He  replied  that 

he  would  not,  and  avowed  his  al- 
legiance to  the  United  States.  Mr. 

Heine,  who  is  also  president  of  the 
Mack  Radio  Sales  Co.,  which  under 
a  lease  agreement  with  the  city 
sells  all  the  available  broadcasting 
time  of  the  municipally-owned 
WCAM  in  Camden,  was  accom- 

panied to  Washington  by  City 
Solicitor  John  J.  Crean,  who  at- 

tended the  hearing  as  an  observer. 
Mr.  Crean  said  if  the  Camden 

Broadcast  Co.  receives  a  Federal 
license  to  construct  a  new  station 
in  Camden,  it  will  have  to  relin- 

quish contractual  rights  with  the 
city.  Camden's  WCAM  was  sched- uled to  go  before  the  Commission 
May  26  for  a  hearing  involving 
disagreements  over  broadcasting 
time  with  other  stations.  The  hear- 

ing was  postponed  at  the  request 
of  WDAS,  Philadelphia,  Mr.  Crean 
said.  Other  stations  involved  are 
WTNJ,  Trenton,  N.  J.,  WCAP, 
Asbury  Park,  N.  J.,  and  Trenton Broadcasting  Co. 

1 1  HOMES  WERE  SOLD 

As  Direct  Result  of  Radio 

 Series  in  Milwaukee  

HOW  TO  SELL  HOMES?  It  was 
a  very  real  sales  problem  to  the 
John  D.  Edwards  Milwaukee  organ- 

ization, designers  and  builders  of 
popular-priced  homes. 

They  brought  it  to  WTMJ,  Mil- waukee, who  explained  it  to  Nancy 
Grey,  who  conducts  a  daily  pro- 

gram. What's  New,  Ask  Nancy 
Grey.  The  result  was  a  series  of 
three  100-word  announcements  on 
her  daily  participation  program, 
paving  the  way  for  a  special  Sun- 

day noon  program  on  the  day 
of  a  model  home  project's  formal opening. 

That  program  was  remoted  from 
the  building  development  itself, 
with  Nancy  Grey  conducting  a 
radio  tour  through  one  of  the 
homes.  While  glowing  and  enthusi- 

astic, she  was  entirely  frank.  She 
did  not  promise  miracles  for  $4,155, 
nor  build  up  expectations  of  a  man- 

sion for  $29  per  month  (total  pay- 
ments, inculding  taxes).  But  for 

those  within  this  price  range, 
Nancy  told  a  very  attractive  story. 

As  a  direct  result  of  the  broad- 
cast between  over  3,000  people  went 

through  the  homes  open  for  inspec- 
tion. Practically  all  were  logical 

prospects.  And  here's  the  payoff! Eleven  homes  were  sold  as  a  direct 
result  of  this  campaign.  There  was 
no  advertising  other  than  that broadcast  on  WTMJ. 
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Women  of  Nation  Urged 

By  Federation  to  Think 
In  Terms  of  Free  Radio 

DECLARING  that  women  of  the 
nation  must  begin  to  think  in  terms 
of  still  another  freedom — freedom 
of  radio,  along  with  freedom  of  the 
press,  of  speech,  of  petition  and  as- 

sembly— Mrs.  Harold  V.  Milligan, 
chairman  of  the  radio  committee 
of  the  General  Federation  of 
Women's  Clubs,  answered  for  her 
organization  the  question  "Has  Ra- 

dio Fulfilled  Its  Obligation  to  the 
Women  of  the  Nation"  on  an  NBC- 
Blue  program  May  26  during 
which  Dr.  James  Rowland  Angell, 
NBC  counselor  on  public  service 
programs,  also  spoke. 

Reporting  on  the  resolution  re- 
lating to  the  radio  industry  passed 

by  the  General  Federation  at  its 
national  convention  a  week  ago  in 
Atlantic  City,  Mrs.  Milligan  said: 

"The  resolution  calls  for  the  con- 
tinued preservation  of  the  Ameri- 

can System  of  Broadcasting,  ex- 
presses approval  and  urges  support 

of  the  White  Resolution,  which  pro- 
vides for  a  study  of  the  entire  radio 

situation. 
"If  Senator  White's  resolution  is 

approved  by  the  Senate  Interstate 
Commerce  Committee,  it  may  lead 
to  such  action  as  an  investigation 
of  the  FCC — the  Government  body 
set  up  to  regulate,  but  not  to  domi- 

nate or  interfere  with  a  free  radio 
system.  It  may  also  bring  about  a 
new  radio  law  to  take  the  place  of 
the  Communications  Act  of  1934." 

KNOX  REEVES  DEVICE 

General  Mills  Agency  Checks 

 Up  on  Announcers  
TO  FACILITATE  operations  for 
their  field  men,  Knox  Reeves  Ad- 

vertising Inc.,  Minneapolis,  has  fur- 
nished them  with  this  new  device, 

which  includes  a  portable  radio,  12- 
inch  record  carrier,  and  electric 
turntable.  It  will  supplant  last 
year's  bulkier  setup  which  came  in 
two  units  and  lacked  a  portable 
radio. 

It  will  be  used  to  playback  re- 
cordings taken  of  Wheaties-spon- 

sored  baseball  broadcasts  at  vari- 
ous points  throughout  the  country. 

These  are  ordered  by  the  agency 
about  10  days  in  advance  of  the 
field  man's  visit  to  that  city,  and give  the  full  commercial  content  of 
each  broadcast. 

Recordings  are  first  sent  to  the 
Minneapolis  office  and  played.  They 
are  then  sent  to  the  field  men,  with 
comments.  Upon  the  field  man's  ar- 

rival in  a  city,  the  disc  is  played  to 
the  announcer  concerned.  A  new  re- 

cording is  then  made,  incorporating 
home  office  and  field  man's  sugges- 

tions— and  both  discs  are  sent  back 
to  Knox  Reeves  headquarters.  Dur- 

ing the  season  from  six  to  eight  re- 
cordings are  made  of  each  an- 
nouncer's commercials  along  the circuit,  with  no  set  schedule. 

ADORNED  with  spinach  is  Geoi-ge 
W.  Smith,  managing  director  of 
WWVA,  Wheeling,  who  dropped  his 
dignity  to  take  part  in  a  skit  that 
highlighted  a  British  relief  show. 
He  is  aided  by  Lois  Mae  Nolte,  one 
of  the  Steel  Sisters  on  the  Wheel- 

ing Steel  program  heard  over  MBS. 

CITATIONS  AWARDED 

BY  WOMAN'S  GROLP 
FOUR  radio  citations  were  an- 

nounced May  24  at  the  annual 
meeting  of  the  Woman's  Press  Club 
of  New  York  in  the  Hotel  Pennsyl- 

vania, with  Mrs.  Amelia  B.  Moor- 
field,  club  president,  presenting  the 
certificates  of  merit  to  network  rep- 

resentatives during  a  broadcast 
from  4-4:30  p.m.,  on  NBC-Red. 
Since  1938,  these  awards  have  been 
made  annually  at  the  recommenda- 

tion of  the  club's  Radio  Committee, 
of  which  Mrs.  Joseph  Goodbar  is 
chairman. 

E.  I.  Du  Pont  de  Nemours  &  Co. 
was  cited  for  its  Monday  evening 
Cavalcade  of  America  series  on 
NBC-Red,  and  especially  for  the 
program  of  April  28,  1941,  titled 
"The  Heart  and  the  Fountain," 
which  featured  the  story  of  Mar- 

garet Fuller,  America's  first woman  foreign  correspondent. 
NBC  received  an  award  for  its 

"service  to  the  nation  in  broadcast- 
ing religious  progTams  of  outstand- 
ing quality,"  under  the  direction  of 

Di".  Franklin  Dunham,  NBC  direc- 
tor of  religious  programs.  The  spe- 
cial features  division  of  MBS  was 

cited  for  its  trans-Atlantic  broad- 
cast Dec.  17,  1940,  based  on  the 

success  of  Emlyn  Williams'  play 
"The  Corn  Is  Green",  winner  of  the Critics  Circle  award  for  the  best 
foreign  play  of  the  year.  The 
broadcast  featured  scenes  in  which 
Ethel  Barrymore  in  New  York  and 
Mr.  Williams  in  London  played 
their  parts  as  though  on  the  same 
stage. 
CBS  received  a  citation  for  its 

"Let's  Pretend"  program  for  chil- 
dren, produced  and  conducted  by 

Nila  Mack  as  a  "happy,  wholesome 
source  of  entertainment,  one  that 
children  listen  to  with  eager  de- 

light, and  parents  welcome  with 
confidence  into  the  home." 

Video  Guild  Formed 

A  TELEVISION  GUILD,  to  pro- 
mote the  interests  of  the  medium, 

has  been  organized  in  New  York 
by  a  group  of  people  who  have 
studied  television  for  several  years 
following  closely  all  phases  of  its 
progress.  Weekly  meetino-s  are  held. Information  is  sent  out  to  members 
and  copies  of  talks  are  kept  in  a 
library.  Membership  is  open  to  all 
interested  in  the  medium.  Offices 
are  in  New  York.  Mabel  Clarisse 
Cobb  is  director. 

KDYL 

Showmanship 

attracts  and  holds 

larger  audiences 

in  the 

Intermountain 

Market 

. . .  and  that  means 

SALES 

OPPORTUNITIES 

for  YOlJ 

NBC 

RED 
NETWORK 
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War  Preview 

FROM  PRESIDENT  to  page-boy,  every  em- 
ploye of  a  broadcast  station  in  the  United 

States,  its  possessions  and  territories,  is  inter- 
ested in  the  answer  to  the  question :  "What 

happens  to  radio  if  we  go  to  war?" 
There  have  been  assurances  from  the  regu- 

latory standpoint  about  business  as  usual, 
more  or  less,  though  current  conditions  belie 
even  that.  Under  actual  war  conditions,  how- 

ever, the  future  is  unpredictable  at  this  writing. 

With  President  Roosevelt's  proclamation  of 
a  national  emergency  last  Tuesday,  radio  is  on 
the  threshold  of  mobilization.  Section  606  (c) 
which  gives  the  Chief  Executive  unlimited 
powers  over  all  communications,  now  is  opera- 

tive. The  FCC  already  has  paved  the  way  for 
preliminary  moves  by  adopting  a  new  rule  cov- 

ering national  defense  emergency  authoriza- 
tions. Silencing  of  some  stations  for  particular 

periods,  reductions  or  increases  in  power  or 
hours  of  operation  now  may  be  ordered  at  the 
request  of  the  armed  forces.  Soon  there  may 
even  be  program  priorities. 

Literally  anything  can  happen. 
But  a  glimpse  at  the  experience  of  British 

radio,  under  actual  seige,  as  told  in  this  issue 
by  William  Newton  of  the  BBC,  may  be  indica- 

tive of  what  can  be  expected.  His  rather  grim 
story  though  not  necessarily  illustrative  of 
what  can  occur  within  the  continental  limits 
of  this  country,  offers  forebodings  for  our  out- 

lying bastions  of  defense,  like  Hawaii,  Alaska 
and  Puerto  Rico. 

When  and  if  war  erupts,  it  is  assumed  no 

enemy  will  be  within  an  hour's  bombing  time 
of  our  principal  mainland  transmitters.  But 
war  in  the  Pacific  might  well  mean  an  aerial 
blitz  against  Hawaii  or  the  Philippines. 

In  this  connection.  Great  Britain  appears  to 
have  accomplished  much  by  pooling  its  trans- 

mitters, almost  instantaneously  switching  to  a 
reserve  plant  when  the  operating  transmitter 
is  blown  out.  In  England,  broadcasting  is  recog- 

nized as  the  fourth  arm  of  defense — an  essen- 
tial war  industry. 

Thus  far,  broadcasting  in  America  is  not 
pegged  as  an  essential  arm  of  defense.  At 
least  where  strategic  materials  are  involved. 
Unquestionably  the  Defense  Communications 
Board,  purely  a  planning  agency,  is  thinking 
along  that  line,  but  until  materials  are  made 
available  for  substantial  replacements  of  exist- 

ing installations,  its  planning  will  be  empty 
and  purposeless. 

In  Mr.  Newton's  description  of  British  radio 

at  war,  one  observation  stands  out:  Personnel 
knew  precisely  what  to  do  when  hostilities  be- 

gan. There  is  repeated  mention  of  "sealed 
orders"  and  of  amazing  speed  in  establishing 
radio  on  a  war  footing. 

Our  own  DCB  is  working  along  the  same 
line,  it  has  been  made  abundantly  clear.  The 
entire  operation,  with  emphasis  on  communi- 

cations other  than  broadcasting,  is  being  blue- 
printed for  Presidential  approval,  once  the 

state  of  the  emergency  warrants.  Much,  un- 
questionably, is  being  learned  from  the  British 

operation. 
We  believe  our  Government  might  well  send 

an  emissary — a  man  like  FCC  Chief  Engineer 
E.  K.  Jett — to  England  to  learn  first  hand  of 
radio  operations  under  war  conditions.  And,  so 
there  will  be  a  minimum  of  confusion  and  of 

that  "what  do  I  do  now",  attitude,  the  indus- 
try might  be  told  what  is  to  be  expected  of  it 

when  the  clock  strikes. 

This  is  radio's  first  experience  under  what 
amounts  to  war  conditions.  But  radio,  or  any 

part  of  it,  can't  afford  to  lose  its  head.  More- 
over we  think  there  should  be  a  moratorium  on 

such  non-essential  regulatory  onslaughts  as 
newspaper-ownership,  monopoly,  and  the  like 
in  these  times,  and  that  all  concerned,  Gov- 

ernment and  industry  alike,  should  cooperate 
in  the  emergency  task  that  lies  ahead. 

JOT  DOWN  May  27,  19U  on  your 
radio  calendar.  For  the  first  time  in  his- 

tory an  unlimited  national  emergency 
was  proclaimed  by  radio.  President 
Roosevelt  addressed  the  largest  audi- 

ence in  history.  These  days,  history  is 
recorded  by  radio. 

ASCAP's  Lament 
JUST  WHEN  a  less  truculent  and  more 
worldly-wise  ASCAP  figured  it  would  get  its 
music  back  on  the  air  through  negotiation  of 
new  network  contracts,  along  comes  the  Su- 

preme Court  with  another  sock  on  the  button. 
The  sweeping  opinions  in  the  Florida  and  Ne- 

braska cases  last  Monday,  upholding  the  right 
of  States  to  curb  "price-fixing"  monopolies,  all 
but  prostrates  Tin  Pan  Alley  all  over  again. 
The  immediate  effect  of  the  far-reaching 

opinions,  by  a  unanimous  vote  of  the  court,  has 
retarded  negotiations  of  ASCAP  with  NBC 
and  CBS  for  new  contracts,  which  would  bring 
back  ASCAP's  repertoire  for  the  first  time since  last  Dec.  31.  Moreover,  before  ASCAP 
can  do  business  in   Florida,  Nebraska  and 

RADIO  PROMOTION  FILM 
By  HENRY  G.  WELLS  Jr. 

General  Manager,   WJHP,   Jacksonville,  Fla. 

ROADCASTERS,    a    cross-ally   of  the 
show  business  and  publication  field,  are 
not  hard  to  sell  on  various  promotional 
activities.  We  recognize  that  underlying 

valve,  and  are  in  most  instances  prone  to  think 
"puff"  about  this  or  that  big  promotion  stunt. 
We  of  radio  know  the  inestimable  value  of 

our  medium,  and  exactly  what  it  means  to  the 
numerous  localities  where  broadcasting  stations 
are  located.  It  is  true  that  we  promote  our 
stations  both  in  the  national  and  local  fields, 
but  we  do  not  go  far  enough  with  local  radio 
education.  This  condition  has  existed  for  a 
number  of  years,  and  although  not  as  serious 
in  some  localities  as  others,  it  can  generally  be 
regarded  as  a  definite  weak  spot. 

Here's  a  concrete  example:  In  a  great  many 
American  citie^i  there  are  large  and  influential 
advertising  clubs,  with  a  great  diversity  of 
business  as  well  as  trade  members.  The  mem- 

bership includes  department  store  managers  of 
advertising,  local  advertising  agency  men,  ex- 

ecutives of  moderate  businesses  and  a  multi- 
tude of  printing  trade  officials  in  addition  to 

radio  and  newspaper  representatives. 
If  the  club  is  strictly  a  trade  club  (which 

the  name  implies),  the  average  member  is 
well  schooled  in  newspaper  rates,  layouts,  cir- 

culation, color  espy,  distribution  methods,  as 
well  as  other  forms  of  advertising.  Radio  may 
be  given  a  program,  but  nine  times  out  of  ten 

{Continued  on  page  i2} 

Washington,  it  must  undergo  drastic  reor- 
ganization. It  can't  issue  blanket  licenses  as 

the  anti-monopoly  statutes  in  those  States  are 
now  written.  Then  Kansas  and  North  Dakota 
also  have  anti-monopoly  laws. 

It  is  logical  to  assume  that  other  States  will 
seek  to  have  enacted  anti-monopoly  laws  fol- 

lowing the  Florida-Nebraska  pattern.  Hotel 
men,  restaurateurs,  motion  picture  exhibitors 
and  other  "public  performers"  will  get  behind 
such  legislation  in  the  light  of  the  Supreme 
Court's  all-inclusive  ruling.  In  addition  to  the 
States  which  already  have  enacted  anti-monop- 

oly laws,  at  least  another  score  have  had  such 
measures  under  consideration.  More  than  likely 
they  will  be  revived. 

In  the  States  now  having  anti-monopoly 
laws  ASCAP,  to  avoid  violation  of  the  criminal 
statutes  and  to  do  business,  must  among  other 
things  (1)  file  complete  information  with  the 
State  on  copyrighted  works  available  and  the 
charges  fixed;  (2)  if  two  or  more  copyright 
owners  combine,  they  must  file  per-piece  prices ; 
(3)  a  charge  cannot  be  made,  in  the  case  of 
radio,  for  progi-aras  using  non-ASCAP  music, 
irrespective  of  the  consent  decree  provisions 
for  blanket  licenses,  provided  a  per-use  basis 
also  is  proffered. 

In  hailing  the  100%  victory  for  copyright 

users  attained  in  the  Supreme  Court's  rulings, 
the  broadcasting  industry  owes  a  real  debt 
to  Andrew  W.  Bennett,  Washington  attorney 
and  copyright  specialist.  A  modest  but  inde- 
fatigitable  worker,  "Andy"  Bennett  has 
pitched-in  on  every  brief  and  pleading  in  the 
seven-year  battle.  He  contributed  much  in 
writing  the  State  laws,  which  now  have  with- 

stood the  highest  legal  test.  The  decisions  in 
the  Florida  and  Nebraska  cases  vindicate "Andy"  Bennett's  judgment. 
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HAROLD  CLAYTON  BURKE 

WHEN  IRISH  
EYES  are 

smiling  around  Baltimore's 
WBAL,  shure  you  can  bet 

they're  the  clear,  blue  eyes 
of  Harold  C.  Burke,  manager  of 

Maryland's  most  powerful  station. 
And,  if  you'll  excuse  the  cornea, 
those  eyes  ain't  smiling  just  be- 

cause they're  Irish.  There's  a  more 
tangible  reason. 

Eleven  miles  northwest  of  Balti- 
more, crews  of  workmen,  electrical 

experts  and  engineers  have  just 
completed  a  job  which  has  kept 
them  buzzard-busy  for  months — the 
installation  of  WBAL's  Westing- house  Model  50  HG  transmitter. 
Early  in  June  WBAL  leaps  from 
its  present  10,000  watts  to  a  full- 

[  fledged  50,000  watts,  and  also  at 
that  time  the  station,  which  has 
synchronized  with  WJZ  in  the  eve- 

ning, goes  to  fulltime  operation. 
On  the  solid  groundwork  laid  by 

Burke   and  his   staff  comes  this 

!  crowning  climax  of  WBAL's  new 
power  and  position  in  the  realm  of 

,  broadcasting.  Since  he  took  over 
]  the  managerial  reins  Jan.  1,  1938, 
,  the  station  has  had  three  happy 
new  years  chock  full  of  effective 
new  program  ideas,  unique  mer- 

chandising methods  and  rising  sales 
curves.  Recently  a  visitor  expressed 
his  astonishment  at  the  zooming  ad- 

vance WBAL  had  made.  Harold, 
who  has  become  more  familiar  with 
the  works  of  Gilbert  &  Sullivan 
lately — leaned  back  and  tossed  off 
in  reply,  "Let  the  astonishment  fit 
the  climb." 

The  town  clerk's  files  at  Mari- 
nette, Wis.,  record  the  fact  that 

Harold  Clayton  Burke  was  born 
March  12,  1900.  His  father  was  a 
retail  grocer.  During  his  high 
school  days,  Harold  helped  out  be- 

hind the  counter  after  school  and 
on  Saturdays. 

He  taught  school  in  the  country, 
sold  toothpicks  and  wood  products, 
traveled  for  the  Diamond  Ink  Co., 
and  then  went  to  work  for  the  Bur- 

roughs Adding  Machine  Co.,  where 

he  received  a  driving  sales  train- 
ing from  C.  P.  Fiskin,  now  adver- 

tising manager  for  Chevrolet  Mo- 
tors. 

In  1924,  Burke  finally  broke  into 
the  newspaper  field  when  he  joined 
the  old  Milwaukee  Wisconsin  News 
as  a  salesman  of  local  and  national 
advertising.  Later,  as  a  new  busi- 

ness manager  he  brought  the  pa- 
per's home  building  department  ad- 

vertising up  as  high  as  34  pages  a 
week,  largest  amount  of  advertising 
in  these  classifications  carried  by 
any  newspaper  in  the  United 
States. 

Like  many  other  top-notchers,  he 
entered  radio  off  the  newspaper 
springboard.  In  1930,  the  Wiscon- 

sin News,  then  operating  WISN, 
appointed  him  sales  manager.  He 
became  general  manager  and  then, 
late  in  1935,  was  sent  to  WBAL 
where  he  spent  several  months  as 
sales  advisor. 

Burke's  next  assignment  within 
the  Hearst  Radio  organization  took 
him  to  KTSA,  San  Antonio,  where 
he  worked  with  Elliott  Roosevelt 
who  was  in  charge  of  all  Hearst 
radio  operations  in  the  Southwest. 
During  his  year-and-a-half  tenure 
at  KTSA,  he  executed  the  building 
of  a  new  transmitter  and  new 
studios.  The  studios  are  regarded 
as  among  the  finest  in  the  South- west. 

The  year  1937  marked  a  slump 
in  business  and  the  recession  was 
reflected  rather  sharply  in  the  fall- 

ing off  of  radio  revenue.  With 
KTSA  in  good  shape.  Burke  was 
transferred  to  WBAL.  His  record 
of  accomplishment  is  well  known 
among  broadcasters  who  have 
watched  WBAL  soar  upward  in 
prosperity  and  prestige. 

Prominent  among  his  innovations 
is  the  much-discussed  "Five  Point 
Merchandising  Plan",  a  super-serv- ice to  WBAL  advertisers  and  their 
dealers.  The  BMI-published  popular 
song,  "Business  in  Baltimore", takes  its  title  from  the  WBAL  trade 

NOTES 

HOWARD  A.  MILLER,  president  and 
manager  of  WGIL,  Galesburg,  111.,  has 
been  appointed  to  head  the  local  unit 
of  the  United  Service  Organizations 
for  National  Defense. 

PARKER  GAYMAN  recently  joined 
KLS,  Oakland,  Gal.,  as  account  execu- tive. 

H.  V.  KALTENBORN,  NBC  news 
analyst,  on  May  28  gave  an  address  on 
"We  Look  at  the  War,"  before  a  spe- cial session  of  the  Assembly  Chamber 
of  the  Texas  State  legTslature,  the  first 
time  the  body  has  conferred  such  an 
honor  on  a  radio  commentator. 

FRANK  K.  WHITE.  CBS  treasurer, 
has  returned  to  his  New  York  head- 

quarters after  a  business  trip  covering 
CBS  West  Coast  network  stations. 

H.  G.  HORNER,  general  manager  of 
the  Macquarie  Network,  Australia,  has 
also  been  appointed  general  manager 
of  Macquarie  Broadcasting  Services, 
Sydney,  Australia. 
LINCOLN  DELLAR,  general  manager 
of  KSFO,  San  Francisco,  recently  was 
elected  an  honorary  director  of  the 
California  Rodeo  Assn.,  which  spon- 

sors one  of  the  West's  biggest  rodeos at  Salinas,  Cal.  annually. 

F.  WILLARD  BUTLER,  NBC  spot 
salesman,  and  Dorothy  Michel,  of  the 
NBC  commercial  traffic  division,  were 
married  June  1  at  Kew  Gardens,  Long Island. 

DR.  KARL  T.  COMPTON,  president 
of  the  Mass.  Institute  of  Technology, 
has  been  elected  a  member  of  the 
NBC  Advisory  Council,  bringing  the 
total  membership  to  14,  according  to 
Niles  Trammell,  NBC  president.  Dr. 
Compton  became  president  of  MIT  in 
1930  after  15  years  at  Princeton 
where  he  engaged  in  teaching  and  re- 

search in  the  physical  sciences. 

H.  JACK  LANG  of  the  Lang,  Fisher 
&  Kirk  Adv.  Agency,  is  the  author  of 
a  new  book.  The  Wii  &  Wisdom  of 
Aljraham  Lincoln. 

slogan  and  the  song  was  written  at 
Burke's  request. 
Harold  married  Florence  Wil- 

hemi  of  Milwaukee  in  1924;  is  the 
father  of  two  children,  Terry,  15, 
who  wins  medals  in  school  debates, 
and  Marilyn,  10,  who  makes  papa 
take  her  to  the  movies  every  Fri- 

day night  by  producing  her  blonde 
person  at  the  studios  and  tapping 
her  little  foot  till  he  quits  his  desk. 
Aside  from  his  family,  Harold  con- 

fesses two  hobbies :  Charcoal 
broiled  steaks  and  home  movies. 
He  is  on  the  board  of  governors  of 
the  Baltimore  Advertising  Club  and 
a  member  of  the  Press  Club. 

However,  these  hobbies  and  ac- 
tivities are  neglected  currently. 

There  are  too  many  other  things 
that  occupy  nearly  every  waking 
moment.  He  must  keep  his  alert 
eyes  on  the  countless  details  in- 

volved in  managing  the  now  big 
league  WBAL.  And  looking  to  next 
fall  when  his  50,000-watt  power- 

house shifts  to  NBC-Red,  he  is 
working  already  on  future  plans, 
programs,  policies.  He  sums  up  his 
whole  purpose  in  the  words: 
"WBAL— One  of  America's  Great 

Radio  Stations". 

WILLIAM  SCHMITZ,  formerly  with 
the  Catholic  Sentinel,  has  joined  the 
sales  staff  of  KWJJ,  Portland,  Ore. 

KEN  VANCE,  former  program  direc- 
tor of  WJHO,  Opelika,  Ala.,  who  re- 

cently joined  WRBL,  Columbus,  Ga., 
is  now  serving  as  promotion  manager. 
Other  additions  to  WRBL  are  An- nouncers Ben  Lucas,  formerly  of 
WRDW,  Augusta,  Ga. ;  Bob  Boyd,  for- merly of  Cordele,  and  Engineer  Bob 
Wilds,  formerly  of  WJHO. 

HUGH  JAMES,  NBC.  New  York,  an- 
nouncer, will  marry  Clementine  Tor- ruella  June  7. 

AL  SPOKES,  promotion  manager  of 
WJTN,  Jamestown,  N.  Y.,  on  June  28 
is  to  marry  Amy  Lois  Tarr,  of  Syra- cuse. 

TONY  SHARPE,  music  director  of 
WTBY,  Troy,  N.  Y.,  has  been  named to  the  board  of  directors  of  the  Albany 

Symphony  Orchestra. 
WILL  BALTIN,  program  manager  of 
W2XWV,  DuMont  television  station, 
in  mid-May  married  Hannah  Lasarow, 
of  Los  Angeles,  formerly  with  the  Don Lee  network. 

GEORGE  ABEL,  formerly  a  radio 
actor,  has  joined  the  announcing  staff 
of  WIL,  St.  Louis,  replacing  Bob  Raw- son  who  resigned  to  become  a  chemical 
engineer. 
PHIL  GULLEY,  formerly  of  WJDX, 
Jackson,  and  WAML,  Laurel,  Miss., 
has  joined  WCBI,  Columbus,  Miss.,  as 
announcer-pianist. 
ROBERTO  STIGLICH,  MBS  South 
American  representative  currently  in 
New  York  on  business,  is  the  father 
of  a  baby  girl,  born  recently  in  Lima, Peru. 

LOU  BRING,  musical  director  on  the 
CBS  Al  Pearce  &  His  Gang,  sponsored 
by  R.  J.  Reynolds  Tobacco  Co.,  has 
been  given  a  similar  assignment  on 
that  network's  Melody  Ranch  program, 
sponsored  by  Wm.  Wrigley  .Jr.  Co. 
NORMAN  ANDERSON,  usher  for 
CBS  in  Hollywood  and  also  a  student 
at  the  U  of  Southern  California,  is 

writing  titles  for  Kate  Smith's  16-mm. home  movies  and  arranging  musical 
backgrounds  for  them. 
EARL  HARPER,  newly  -  appointed 
sports  director  of  WAAT,  Jersey  City, 
has  named  Bob  Smith  as  his  assistant 
in  broadcasting  the  nightly  baseball 
games.  Smith  continues  his  weekly 
New  Yorkers  of  Note  program  on 
WWRL,  Woodside,  N.  Y. 
REX  MILLER,  former  foreign  cor- 

respondent for  the  Christian  Science 
monitor,  history  professor  and  author, 
and  more  recently  ijrogram  director 
and  news  commentator  at  WRUL,  in- ternational station  in  Boston,  has 
joined  WPAT,  Paterson,  N.  J.,  as news  analyst. 

TOL  WARE,  freelance  announcer, 
has  been  assigned  an  announcing  post 
at  KSFO,  San  Francisco,  during  the summer. 

JOE  HASEL,  former  director  of  sport 
broadcasts  on  WNYC,  New  York's municipal  station,  and  previously  of 
WNEW,  New  York,  has  joined 
WBYN,  Brooklyn,  as  sports  com- mentator. 

SYBIL  CHISM,  organist  on  the  NBC 
Lum  'n  Abner  shoiv,  sponsored  by 
Miles  Laboratories,  Elkhart,  Ind. 
(Alka  Seltzer),  has  written  a  new 

theme  song  titled  "EValina". DUDB  MARTIN,  leader  of  a  cowboy 
musical  group  at  KYA,  San  Francisco, 
recently  became  the  father  of  a  baby 
girl,  his  third  child. 

BROADCASTING  •  Broarlcast  Advertising June  2,  imi  •  Page  29 



CARL  RUFF,  of  the  WOR  press  de- 
partment, has  been  called  to  service 

with  the  Army.  He  will  be  succeeded 
by  Tom  Braden  of  the  publicity 
partment  of  the  Bureau  of  Industrial 
Relations,  Rockefeller  Center. 

PEGGY  FOLEY,  formerly  of  the  pro- 
duction department  of  KSFO,  San 

Francis<-o.  has  been  transferred  to  the 
special  evcnt.s  department  where  she  is 
assistant  to  R.  W.  Dumm. 

HAL  LAWRENCE,  news  editor  and 
announcer  at  CKGB,  Timmlns,  Ont., 
has  resifined  to  freelance  in  Toronto. 

XOR>L\X  M.\cDONNELL,  of  CBS 
Ilollj-wood  production  staff,  has  been inducted  intx)  the  Army. 

JERRY  DEAX,  formerly  of  KATE, 
Albert  I/ca,  Minn.,  and  the  North 
Central  Broadcasting  System,  has 
joined  the  announcing  staff  of  WEBC, 
Duluth,  Minn.  Mrs.  Robert  Redington, 
formerly  Cheer  Brentonson,  Chicago 
radio  actress,  has  been  placed  in  charge 
of  women's  program  of  WEBC  under the  name  of  Helen  Harvey. 

.TOHN  pEILLY,  program  director  of 
'\\'TMEX,  Boston,  was  awarded  an  hon- orary masters  degree  in  the  Art  of 
Oratory,  May  17,  at  the  annual  gradua- 

tion exercises  of  the  Staley  College  of 
Boston. 

R.  S.  (Dutch)  UNDERBILL,  former- 
ly sports  announcer  of  WOC,  Daven- 

port, la.,  has  joined  WIND,  Gary,  Ind. 

BILL  ROGERS,  formerly  an  an- 
nouncer of  AVHAM,  Rochester,  has 

joined  CBS,  New  York. 

NATHAN  SXADER,  former  musical 
director  of  KYW,  Philadelphia,  is  now 
serving  in  the  Army  at  Fort  Bragg, N.  C. 

RAYMOND  KAY,  formerly  of 
W.IRD,  Tuscaloosa,  Ala.,  has  joined 
the  announcing  staff  of  WIP,  Phila- 
delphia. 

Army  Notice 

BROADCASTERS,  announc- 
ers, engineers,  production 

men,  news  editors  or  execu- 
tives who  have  been  inducted 

or  called  to  duty  in  the  Army 
have  been  requested  to  get  in 
touch  by  letter  with  Capt. 
Gordon  Hittenmark,  Morale 
Division,  War  Dept.,  Wash- 

ington. Capt.  Hittenmark  is 
anxious  to  pick  one  man  in 
each  Army  post  to  handle 
radio  details  for  his  branch 
and  would  like  to  hear  from 
all  former  broadcasters. 

WILLIAM  GREENE,  formerly  of 
WLNH,  Laconia,  N.  H.,  has  joined  the 
production  staff  of  WRNL,  Richmond, 
Va. 
LYMAN  BROWN,  continuity  editor 
of  KVFD,  Fort  Dodge,  la.,  is  the  fa- 

ther of  a  baby  boy  born  May  15. 
ROBERT  SHINN,  formerly  of 
WGBF  and  WEOA,  Evansville,  Ind., 
and  Bob  Carlton,  from  WMRO,  Au- 

rora, 111.,  have  joined  the  announcing 
and  production  staff  of  WMBD,  Pe- 

oria, 111. 
LEONARD  SHREVE,  formerly  of 
KDON,  Monterey,  Gal.,  has  joined 
KWJJ,  Portland,  Ore.,  as  news  editor. 
GEORGE  MARTIN,  formerly  of 
WTHT,  Hartford,  has  joined  KTMS, 
Santa  Barbara,  as  newscaster  and 
announcer. 
.70HN  FELL,  announcer  of  KYW, 
Philadelphia,  suffered  a  fractured  skull, 
the  victim  of  an  assailant. 

JACK  PATTEN  recently  was  ap- 
pointed program  director  of  KSAN, 

San  Francisco. 

THE BIG  BUY 

IN  THE  DETROIT  MARKET 

-AT 800 KC.  YOU  GET 

— not  only  INCREASED  coverage  of  the  vast 
Detroit  area  proper,  but  a  PLUS  percentage  of 
brand  new  listeners  outside  of  this  area.  Thou- 

sands of  new  sales  impacts  for  your  product  AT 
NO  INCREASE  IN  RATES! 

5000  WAHS  DAY  and  NIGHT  •  CLEAR  CHANNEL 

Representative:  Joseph  Hershey  McGillvra 

M UT U A L    B RO A D C  AS  T ! N G  SYSTEM 

LADIES. 

MIRIAM  ADELSON 

IF  YOU  THINK  such  a  listener 

question  as,  "Could  you  tell  me who  makes  stuff  that  comes  in  a 
blue  box  with  a  red  label  I  heard 
advertised  over  WOR?"  feazes 
Miriam  Adelson,  you've  got  an- other guess  coming.  In  addition  to 
juggling  the  duties  of  general  sec- 
cretary  and  research  assistant  in 
the  WOR  promotion  department, 
she  answers  a  hundred  such  lis- 

tener queries  every  week.  Informa- 
tion gathered  by  Miss  Adelson  is 

carefully  recorded  every  day  in  the 
most  complete  single  station  con- test and  offer  source  file  in  the country. 

Miss  Adelson  was  born  and  edu- 
cated in  New  York  and  lived  there 

until  she  was  married  three  years 
ago  and  become  a  Jersey  house- 

wife. Previous  to  joining  WOR  in 
1936  as  secretary  to  Joseph 
Creamer,  WOR  promotion  director, 
Miss  Adelson  was  a  secretary  and 
later  customer  relations  clerk  for 
one  of  New  York's  foremost  de- 

partment stores. 

MILBURN  McCarthy  Jr.  of  the 
Steve  Hannagan  office.  New  York,  in 
charge  of  publicity  for  the  Coca-Cola 
program  on  CBS,  has  been  drafted.  He 
is  succeeded  by  William  McAdams, 
Washington  newspaperman. 

ED  NICKEL,  MBS  publicity  assist- ant, is  in  Medical  Arts  Center,  New 
York,  recovering  from  an  attack  of 
pneumonia. 

PEGGY  PHELPS,  of  the  program  de- 
partment of  WJSV,  Washington,  oi 

.June  6  is  to  return  to  Columbia,  Mo., 
where  on  June  13  she  is  to  receive  her 
diploma  as  a  graduate  of  the  U  of 
Missouri  School  of  .Journalism.  Miss 
Phelps  completed  her  courses  six 
months  ago  and  has  been  with  WJSV since  then. 

MEREDITH  WILLSON,  musical  di- 
rector of  the  NBC  Maxwell  House 

Coffee  Time,  sponsored  by  General 
Food  Corp.,  New  York,  has  been  signed 
to  write  music  for  the  MGM  film,  "The 
Little  Foxes". 
MARJORIE  MURPHY,  of  the  WGN, 
Chicago,  auditing  department,  has  re- 

turned to  her  desk  following  a  month's leave  absence  due  to  an  appendectomy. 

HELEN  JANE  OPPEGARD,  new  to 
radio  and  a  1941  graduate  of  the 
Medill  School  of  Journalism  of  North- 

western U,  Chicago,  on  June  16  joins 
the  WBBM-CPS  Chicago  news  staff. 

'Cavalcade'  Again  Wins 

Award  of  Youthbuilders 

FOR  THE  SECOND  consecutive 
year  Cavalcade  of  America,  spon- 

sored on  NBC-Red  by  E.  I.  Du  Pont 
de  Nemours  &  Co.  received  the  an- 

nual radio  award  voted  by  members 
of  Youthbuilders  Inc.  as  the  pro- 

gram "having  done  most  to  help them  understand  how  democracy 
works".  Honorable  mention  was 
given  to  We,  the  People,  sponsored 
on  CBS  by  General  Foods  Corp.,  as 
an  "example  of  a  good  use  of  Amer- 

icas cherished  right — free  speech", and  to  the  CBS  sustaining  series 
the  Free  Company  presents,  be- 

cause "it  teaches  us  to  stick  \ip  for 
what  we  believe  is  right,  and  shows 
how  democracy  grows  by  criticizing 

itself". 

Louis  Cioffi,  15-year-old  m.c.  of 
the  Voice  of  Young  Democracy  pro- 

gram, broadcast  by  the  Youthbuild- 
ers on  WMCA,  New  York,  pre- 

sented the  radio  awards  at  the 

group's  annual  forum  award  lunch- 
eon, held  May  22  at  the  Hotel  Cap- 
itol, New  York.  Accepting  the  scroll 

for  the  Cavalcade  program  was 
Alex  D.  Osborn,  vice-president  of 
BBDO,  New  York,  agency  produc- 

ing the  program. 
In  addition  to  the  presentation 

of  awards,  guests  at  the  luncheon 
heard  talks  by  Raymond  Massey, 
actor,  and  Newbold  Morris,  presi- 

dent of  the  New  York  City  Coun- 
cil, as  broadcast  1-1:15  p.m.  on NBC-Red. 

Woolf  ries  to  Cowles 

ANDY  WOOLFRIES,  for  19  years 
farm  service  director  of  WOI, 
Ames,  la.,  has  been  appointed  to  a similar  capacity 

with  the  Cowles' 
Group,  K  S  0- KRNT-WMT,  as 

of  July  1.  He  be- 
gan  his  radio career  while  a 
student  at  the 

Iowa  State  Col- lege at  Ames, 
when  WOI  was 
the  13th  station  in 
the  U.  S.  He  was 

studying  science  and  directed  his 
course  in  developing  radio  and 
radio  programming.  Besides  his 
farm  service,  he  has  announced 
the  sporting  events  for  Iowa  State 
and  handled  a  daily  musical  pro- 

gram of  the  ligfixer  classics. 

Mr.  Woolfries 

Western  Baker 
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BRUCE  BARTON,  BBDO,  New 
York,  president,  is  currently  in  Los 
Angeles  on  agency  business.  He  stated 
that  he  has  no  political  interests,  but 
is  making  a  survey  of  the  Southern 
California  and  San  Francisco  branch 
offices  and  prevailing  West  Coast  busi- 

ness conditions. 

WILLIAM  A.  JENSEN,  sales  promo- tion director  of  Brown  &  Thomas,  New 
York,  has  been  appointed  assistant  to 
Stanley  A.  Brown,  president  of  the 
agency.    Newly    appointed  vice-presi- dents of  the  agency  are  Thomas  F. 

'  Hughes  and  Samuel  Dalsimer,  direc- 
1  tors  of  marketing  and  research,  respec- 
i  tively. 
5  F.  P.  WAGENER,  formerly  account 
executive  of  Lauesen  &  Salomon,  Chi- 

1  cago,  on  May  26  joined  C.  Wendel 
Muench  &  Co.,  Chicago. 
W.  R.  DONALDSON,  assistant  man- 

ager of  the  research  department  of 
i  Ward  Wheelock  Co.,  New  York,  has 
■  been  made  manager,  succeeding  C-  A. 
.  Pooker,  resigned. 
I  LARRY  COOK  recently  joined  the 
i  San  Francisco  office  of  Cesana  &  As- 
!  soeiates  and  has  been  named  execu- 
.  tive  for  radio  accounts. 
JACK  SAYRES,  in  charge  of  radio 

I  publicity  for  Young  &  Rubicam,  Los 
I  Angeles,  has  been  transferred  to  the 
New  York  office  for  the  summer. 

■  R.  W.  GUNN,  radif^  director  of  J. 
■  Walter  Thompson  Co.,  Chicago,  on 
I  June  2  returned  to  his  desk  following 
a  4%-month  leave  of  absence  due  to 
illness.  Robert  Eastland,  production 
man  of  the  agency's  New  York  office, 
who  replaced  Mr.  Gunn  during  his  ab- 

sence, returned  to  his  duties  June  2. 

'  CRIPPEN-CROSBY,  Los  Angeles, 
has  moved  its  offices  to  1709  W.  Eighth 
St.  Telephone  is  Drexel  3371. 

i  Pacific  Council  of  AAAA 

I  Plans  Convention  in  Fall 

I  THE  PACIFIC  COUNCIL  of  the 
American  Assn.  of  Advertising 

-  Agencies  will  hold  its  1941  Conven- 
ttion  Oct.  23-24  at  the  Hotel  Del 
il  Monte,  Del  Monte,  Cal.  Subjects  of 
p  special  interest  to  agency  men  will 
I  be  discussed  the  first  day  in  closed 
;  session.  On  the  second  day,  they 
f  will  be  joined  by  media  and  other 
;  guests  in  a  morning  session,  fol- 
fi  lowed  by  the  golf  tournament  and 
■  dinner. 

At  approximately  the  same  time 
as  the  meeting  on  the  Coast,  two 
other  regional  mid-year  meetings 
of  the  Assn.  will  be  held — one  for 
agencies  in  the  Central  States  in 
Chicago  and  the  other  for  the  East- 

ern Seaboard  in  New  York.  Dates 
for  these  will  be  announced  later. 

;  Agency's  New  Accounts 
I  GARY  -  AINSWORTH  Inc.,  Des 
Moines,  has  been  appointed  to  handle 
advertising  for  the  following  com- 
ponies :  Chamberlain  Sales  Corp.,  Des 
Moines  (hand  lotion)  ;  New  Method 

I  Equipment  Co.,  Indianola,  la.  (farm 
machinery)  ;  Pepsi-Cola  Bottling  Co., 
Des  Moines ;  GuardsweU  Paint  Mfg. 
Co.,  Des  Moines  (paints  and  water- 

proofing products)  ;  Tidy  House 
Products,  Des  Moines  (cleansers, 
polishes  and  waxes)  ;  Gibbs-Cook 
Tractor  Co.,  Des  Moines  (tractors  and 
industrial  equipm  nt). 

EMPHASIZING  little  known  opera- 
tions of  the  United  States  war  ma- 
chine, MBS  on  .lune  1  started  a  series 

of  six  broadcasts  titled  The  Story  of 
the  Army  under  the  auspices  of  the 
War  Dept.,  Sundays,  2:15-2:30  p.m. 

Ad  Club  Elects  Fair 

HAROLD  FAIR,  program  director 
of  WHO,  Des  Moines,  was  elected 
president  of  the  Advertising  Club 
of  Des  Moines  for  the  fiscal  year 
starting  July  1.  Basing  his  entire 

  campaign  on  one 

■■■^■■■■■1     plank,    "An  Ad- ■HipPHHH     vertising  Man  to 

ptg      ̂   ̂      Head   an  Adver- "  1    '     tising  Club"  and 

^^mm     citing  his  long  ex- perience in  radio 
,  and  agency  work 

as  a  basis  for  his 

•S,         qualifications    t  o 
*fe       head   the  adver- tising   club,  Mr. 

Mr.  Fair        jFair's  campaign committee  was 
successful    in    earning   a  victory 
over  the  rival  candidate,  William 
N.  Plymat,  a  local  attorney,  by  a 
98-50  vote. 

Foreign  Tongue  Outlets 

Aid  Chicago  Bond  Sales 
THE  TRANSLATION  into  10  for- 

eign languages  of  President  Roose- 
velt's address  on  the  sale  of  defense 

bonds,  and  preparations  for  a  huge 
Soldier's  Field  Defense  Savings 
Bonds  Rally,  were  among  the  plans 
formulated  by  Chicago's  eight  for- 

eign language  stations  in  an  effort 
to  cooperate  with  the  Government 
in  the  sale  of  defense  bonds. 

Station  executives  who  recently 
met  and  completed  plans  with  Irvin 
Sulds,  director  of  the  foreign  lan- 

guage division  of  the  national  de- 
fense savings  staff,  included  O.  E. 

Richardson,  WJOB;  Arnold  Hart- 
ley, WGES ;  Ken  Carpenter,  WJOB ; 

Frank  Kotnour,  WEDC;  Marie 
Clifford,  WHFC;  Al  Hollender, 
WIND.  In  addition,  a  rally  at  Sol- 

dier's Field  to  be  held  in  early 
June,  is  being  planned  with  Mrs. 
Roosevelt  as  principal  speaker. 
Gene  Dyer,  president  of  WGES,  is 
the  motivating  head.  Price  of  ad- 

mission will  be  10c  U.  S.  Savings Stamp. 

McKeesport  Application 
McKEESPORT,  a  suburb  of  Pitts- 

burgh, would  receive  a  daytime  local, 
250  watts  on  1360  kc,  in  the  applica- 

tion of  the  McKeesport  Radio  Co.  for 
a  Class  IV  outlet  in  that  community. 
Principals  are  Stanley  J.  Kann,  Pitts- 

burgh furniture  dealer,  40%  stock- 
holder ;  David  B.  Labowitz,  treasurer 

of  the  Medicinal  Oxygen  Co.,  anaes- 
thetic manufacturers,  20%  ;  Edward  I. 

Labowitz,  20%  ;  and  Sidney  Gottlieb, 20%. 

^OLL4ft  NOTES 

^Portables 

Yonrs  via 

W  M  U  R 
MANCHESTER 

The  One  Station  Covering 

NEW  HAMPSHIRE'S million   and  a   half  summer  population 
International  Radio  Sales,  Rep. 

R.  C.  Foster  in  Boston 
NBC  BLUE  NETWORK 

Romance  in  Chicago 

RECENT  and  forthcoming 
marriages  of  NBC  Chicago 
personnel  include:  Eric  Dani- 
elson,  of  the  program  traffic 
department,  and  Helen  du- Bois  of  Kankakee,  111.,  on 
May  10;  J.  Clinton  Youle, 
news  and  special  events  de- 

partment, and  Jeanne  Eadie, 
news  and  society  editor  of  the 
Lombard  (111.)  Spectator,  on 
May  17;  Vic  Brown,  program 
and  talent  sales,  and  Alice  E. 
Johnson  of  Park  Ridge,  111., 
on  April  19;  Virginia  Rabe, 
sales  department  will  marry 
Harry  M.  Rush,  Chicago  at- 

torney, June  7. 

Advertising  in  War 
WARTIME  ADVERTISING  was 

the  principal  subject  under  discus- 
sion at  the  semi-annual  meeting 

of  the  Assn.  of  Canadian  Adver- 
tisers held  May  30  at  the  Mount 

Royal  Hotel,  Montreal,  under  the 
chairmanship  of  Chas.  R.  Vint, 
Colgate-Palmolive-Peet  Co.,  presi- 

dent of  ACA.  Subjects  discussed 
included  "How  the  national  adver- 

tiser can  aid  Canada's  War  pub- 
licity", "Should  we  retain  our  ap- 

propriations regardless  of  the  war's situation",  and  "Should  we  sub- 
stitute institutional  advertising  for 

product  advertising".  Special French-Canadian  advertising  came 

in  for  one  session  including  "Radio 
Programs  for  French-Canadians" by  J.  A.  Dupont  of  the  Canadian Broadcasting  Corp. 
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Reserve  Your  Copy  of 

1941  Iowa  Radio 

Audience  Survey 
now 

Conducted  by  Dr.  H.  B.  Summeis  of 
Kansas   State  College,  the  1941 
Iowa  Radio  Audience  Survey  is  an 
authoritative  study  .  t  tells  virtually 
everything  you  need  to  know  about 
Iowa   and   Middlewest  radio  lis- 

teners' habits  .  .  furnishes  a  means.  .. 
by  which  you  can  scientifically 
check  almost  all  your  advertising  . 
plans  in  this  section. 
Write  /or  it.  No  cost  or  obligation. 

Address  Dept.  B 

STATION  WHO 
DES  MOINES,  IOWA 

5,000  Watts Day 

1,000  Watts 
Night WMC 

NBC  RED 
NETWORK 

MEMPHIS,  TENN. 

THE  di££wn  Doi£fl/l  MARKET 

Represented  Nationally  by 
THE  BRANHAM  CO. 

Owned  and  Operated  by 

The  COMMERCIAL  APPEAL 

MEMBER  OF  SOUTH  CENTRAL 
QUALITY  NETWORK 

V/K/(C— Memptiis       WJDX— Jackson,  Mhs. 
KARK— Little  Rock     WSMB— New  Orleans 
.  KWKH-KTBS— Shreveport 

THE  VOICEvOF  MISSISSIPPI 

Owned  and  Operoted  By 
LAMAR 

LIFE  INSURANCE 
COMPANY 

JACKSON,  MISSISSIPPI 

The    NorlhwMt't  Bast 
I    Broadcaiting  Buy 

wtTn 

AN  NBC  STATION 
MINNEAPOLIS  ST.  PAUL 

I Owned  and  Op
erated  by ST.    PAUL    DISPATCH  PIO- 

NEER PRESS,  MINNEAPOLIS 

TRIBUNE   and  TIMES  TRIB- 
UNE. 

FREE     S.     PETERS,     INC.  —  Natl.  Rep. 

AVTAG,  Worcester,  is  conducting  a 
survey  of  newspai^ers  in  Central  New 
I]nf4iand  to  determine  coverage  of 
WTAG  stories  and  schedules  in  cities 
surrounding  Worcester.  Statistics  are 
compiled  on  circulation,  competition 
and  other  pertinent  facts  concerning 
newspapers  in  WTAG's  primary  serv- ice area.  Editors  of  most  influential 
.iournals  are  then  interviewed  by  sta- 

tion representatives  who  seek  to  boost 
friendly  relations  between  papers  and 
WTAf;  and  increase  publicity  given  to 
the  station. 

A  DAILY  half-hour  participating 
sponsored  program.  Health  on  Parade, 
has  been  started  on  WINS,  New  York. 
Conducted  by  Dr.  Abraham  Lichter- 
man,  former  health  officer  for  the  City 
of  New  York,  the  program  imparts  in- 

formation on  food,  drugs,  cosmetics, 
and  public  health. 

WINS,  New  York,  on  June  1  moved 
its  offices  and  studios  to  28  W.  44th 
St.  Due  to  the  defense  situation  only 
four  of  eight  studios  were  completed 
at  the  times  of  moving  and  official 
opening  of  the  new  setup  has  been 
deferred  three  weeks  until  all  schedules 
are  completed.  To  meet  requirements 
of  operation  under  50,000  watts. 
WINS  also  is  revising  its  program 
schedule  cutting  down  all  but  one- 
third  of  total  hours  for  recorded  music. 
New  telephone  is  Bryant  9-6000. 

KDYL,  Salt  Lake  City,  is  to  start  a 
weekly  theatre  participating  show  from 
the  local  Capitol  theatie.  I  rogram  to 
be  of  the  regular  quiz  format  will  be 
emceed  by  Emerson  Smith.  KDYL 
program  director,  and  will  i>e  spon- 

sored by  the  Cniada  Dry  Bottling  Co. of  Salt  Lake  City. 

WEIG,  Greensboro,  N.  C,  carried  the 
highlights  of  the  Virginia-Carolina 
Typographical  Conference  in  Greens- 

boro IMay  24-2.5.  The  banquet  address 
by  V, -.odrnff  Randolph,  secretary- trp.-.surei-  of  the  International  Typo- 
ix-  ijihical  Union,  was  carried  in  "full. iNiaj.  Edney  Ridge,  owner  of  the  sta- 

tion, as  a  newspaper  publisher,  a pioneer  in  giving  members  of  the  union ar.nual  vacations  with  pay,  was  guest of  honor. 

MONTREAL  studios  of  the  Canadian Lroadcasting  Corp.  recently  were 
turned  into  a  radio  classroom  "and  lab- oratory for  the  students  of  the  Mon- treal School  of  Social  Services,  affili- ated with  McGill  University.  Students and  social  service  workers  from  all parts  of  Canada  attended  the  session, ihe  program  included  talks  by  CBC 
s^taff  members  on  "Writing  for  Ra- 
Jlj"  ■  'Word  Pictures  on  the  Air"  and 'lechnique  of  the  Microphone".  Each student  was  given  an  opportunity  to 
V'^]^  I'cfore  the  microphone,  while OLO  Producer  Rupert  Caplan  criti- cized their  voice  and  delivery. 
W.T.TD,  Chicago,  is  contributing  to  the iiiitional  defense  problem  with  a  twice- woekl.v  quarter-hour  broadcast  direct from  the  Great  Lakes  Naval  Training station.  Ft.  Sheridan.  111.,  and  thi -Naval  Reserve  Aviation  Base,  Glen- 
i''I"*^c;,  Series  features  music  by  the J' t.  Sheridan  chorus  of  40  voices,  inter- views with  enlisted  men  and  brief talks  by  post  officials. 

WRBL.  Columbus,  Ga.,  was  instru- 
mental recently  in  mobilizing  Boy Scouts  in  that  area  to  combat  a  fire that  threatened  to  destroy  the  scouts' Camp  McKenzie.  When  word  of  the 

conflagration  reached  scout  headquar- 
liM-s  an  appeal  for  help  was  given  to WUP.L  which  carried  an  announce- 
iiiciit  on  its  Basehall  Quiz  program. 
'J'lie  station  later  received  a  letter  of I  hanks  and  commendation  from  Scout 
E,\(!cutive  C.  L.  Adams  stating  that  as 
;i  result  of  AVRBL's  assistance,  be- tween 1.50  and  200  scouts  gathered  at the  camp. 

Emergency 

QUITE  unexpectedly  was  the 
new  emergency  power  plant 
of  WFBL,  Syracuse,  called 
into  action  during  a  special 
demonstration  given  May  20 

by  Manager  Samuel  Wood- worth  to  a  group  of  station 
executives.  Having  shown  the 
gathering  how  the  emergency 
plant  delivered  50,000  watts 
to  the  transmitter  at  Col- 
lamer  within  nine  seconds, 
Mr.  Woodworth  signalled  the 
engineer  to  switch  back  to 
regular  power.  A  second  later 
a  fuse  blew  out  and  with 
scarcely  a  pause  the  emer- 

gency plant  picked  up  the electrical  load  again,  keeping 
the  station  in  operation. 

WSPA,  Spartanburg,  S.  C,  had  prin- 
cipals of  a  new  quarter-hour  song  show 

entertain  invited  guests  at  a  special 
promotional  party  held  in  the  audito- rium studios  to  acquaint  Piedmont 
listeners  both  with  the  entertainers' 
and  the  sponsor's  product.  Featured was  a  regular  broadcast  from  the 
stage,  plus  exhibitions  of  special  salads 
prepared  with  sponsor's  product. 
KLZ,  Denver,  is  presenting  from  11- 11 :30  a.m.  each  Saturday  morning  the 
Junior  Genius.  The  show  consists  of 
four  youngsters  under  15  years  of 
age  who  comprise  a  regular  board  to 
answer  questions  submitted  by  other 
youngsters.  One  dollar  is  given  for  each 
question  stumping  the  panel  and  each 
week  the  child  submitting  the  most 
stumpers  is  invited  to  be  a  member  of 
the  panel  the  following  week.  Charlie 
Roberts,  KLZ  announcer,  is  m.  c. 
KSCJ,  Sioux  City,  la.,  for  the  sixth 
successive  year  is  distributing  free  sea- 

son passes  to  members  of  its  Redbird 
Knothole  Gang  for  admittance  to  home 
games  of  the  Sioux  City  Redbirds  of 
the  Western  Baseball  League.  10,000 
Knotholei-i5_  joined  in  the  pai'ade  on  the eve  of  the  i  ''ague  opening  May  15,  and 
2,500  passes  were  issued  to  youngsters 
between  9  and  15  years  of  age  at  a 
Knotholers  party  in  the  Orpheum theatre. 

WFCI,  Pawtueket,  R.  I.,  has  signed 
with  the  New  England  Baseball  League 
for  exclusive  rights  to  broadcast  home 
games  this  season.  Programs  will  be 
handled  by  George  Sutherland,  who 
conducts  the  nightly  sportscast,  Sports 
Trail,  each  evening  at  6  :30  p.m. 

WCHS,  Charleston,  W.  Va.,  is  organ- izing a  weekly  class  for  its  employes 
to  study  Spanish.  Course  was  the  re- sult of  the  enthusiasm  stirred  up  by 
John  A.  Kennedy,  who  recently  i-e- turned  from  a  three-month  tour  of 
South  America. 

WCKY,  Cincinnati,  has  arranged  with 
the  U  of  Cincinnati  to  inform  the  10,- 
000  prospective  attendants  of  the  U's graduation  exercises  when  and  where 
the  exercises  will  be  held,  depending 
upon  weather  conditions.  Rex  Davis, 
WCKY  newscaster,  has  reserved  a  spot 
on  his  6  p.m.  show  June  6  and  an- 

other on  his  8  a.m.  broadcast  the  next 
day  for  this  information. 

IN  WHAT  the  station  desci-ibes  as  a 
"KDTH  Dubuqueland  Service",  the 
Iowa  outlet  on  May  24  released  a  re- 

mote broadcast  direct  from  Platte- 
ville.  Wis.,  as  a  portion  of  the  Dia- 

mond Jubilee  of  the  State  Teachers 
College.  The  half-hour  program  con- sisted of  interviews  with  officials  of 
the  celebration,  members  and  wives  of 
the  faculty  and  a  description  of  many 
relics  found  near  the  city. 

SPECIAL  features  division  of  WOR, 
New  York,  again  has  arranged  with 
traffic  control  agencies  of  the  New 
York  area  to  broadcast  holiday  and 
Sunday  evening  public  traffic  bulletins for  motorists. 

WLW.  Cincinnati,  will  hold  its  annual 
Mail  Pag  picnic  usually  attended  by 
hundreds  of  members  of  the  unique  air 
organization  from  States  throughout 
the  Mid-West,  June  14,  in  Sharon 
Woods,  about  20  miles  northeast  of 
Cincinnati.  Minabelle  Abbott,  post- 

mistress of  the  club,  will  have  general 
supervision  over  the  outing,  with  How- 

ard Chamberlain,  general  chairman. 
WDSM,  Duluth,  recently  sent  Bea 
Lade,  its  director  of  special  events,  to 
Camps  Claiborne  and  Livingston  in 
Louisiana  to  make  transcriptions  of 
men  from  the  WDSM  area,  who  are 
in  service  there.  A  series  of  build-up 
programs  with  news  about  the  camps 
were  used  to  arouse  interest,  while 
parents  and  friends  were  invited  to 
send  in  names  of  the  men  they  wanted 
to  hear.  Moland  Trucking  Co.,  spon- 

sors, linked  their  commercials  with  the 
national  defense  idea. 

KFRU,  Columbia,  Mo.,  recently  com- pleted a  season  with  a  basketball  team 
that  finished  second  in  the  city  turna- ment.  C.  L.  Thomas,  KFRU  manager, 
has  announced  that  the  station  will 
enter  a  team  in  the  city  Softball  series 
in  hopes  of  repeating  its  last  year's 
victory  in  the  "Little  World  Series". 
WNAX,  Yankton,  under  the  direction 
of  Charles  Worcester,  farm  service  di- 

rector, transcribed  interviews  with 
various  Midwest  grain  farmers  voting 
on  the  Wheat  Marketing  Quota  Ref- 

erendum, on  May  21.  The  transcrip- 
tions were  broadcast  on  the  regular 

Saturday  Farm  Hilites  program  at 12  :15  p.m. 

WCPO,  Cincinnati,  owned  by  Scripps- 
Howard's  Cincinnati  Post,  was  the 
only  radio  station  in  22  States  to  con- 

duct the  Scripps-Howard  National 
Spelling  Bee.  All  others  were  adminis- 

tered by  the  newspapers.  Each  of  the 
local  elimination  contests  as  broadcast 
Sunday  mornings  and  the  winner,  13- 
year-old  Marian  Diedling,  will  repre- 

sent Cincinnati  at  the  finals  in  Wash- 
ington on  May  27.  Mayor  James  G. 

Stewart  was  present  at  the  final  broad- cast to  award  the  prizes. 

WNEWj,  New  York,  which  has  an  FM 
application  pending  with  the  FCC,  has 
started  reconstruction  work  on  its  stu- 

dio "A"  so  that  later  this  summer  it 
will  have  scientifically  improved  fa- 

cilities for  FM  broadcasting.  Work  is 
being  handled  by  Accoustical  Construc- 

tion Corp.,  susidiary  of  Johns  Man- ville  Corp. 

KMA,  Shenandoah,  claims  one  of  the 
longest  direct  wire  hookups  ever  ar- 

ranged by  an  individual  station,  when 
it  broadcast  from  Camp  Claiborne,  La. 
The  full-hour  show  from  the  camp  fea- 

tured interviews  with  Iowa's  national 
guardsmen,  who  are  in  training  there. 
Owen  Saddler,  assistant  manager  of 
KMA,  was  in  charge  of  the  party 
which  made  the  trip,  and  arranged 
the  broadcast.  Jack  Kelly,  station  an- nouncer, handled  the  mike. 

WCBS,  Springfield,  111.,  has  inaugu- rated a  weekly  10-minute  program, 
WCBS  Salutes  the  Class  of  '41.  The series  consists  of  interviews  with  mem- 

bers of  the  graduating  classes  from  the 
four  local  high  schools.  Bach  student 
interviewed  receives  two  tickets  to  the 
Fox  Lincoln,  local  theatre. 

Canada  News  Plan 

CREATION  of  a  new  Canadian 
Ministry  of  Information  is  under- 

stood to  be  under  way  at  Ottawa. 
The  new  ministry,  if  formed,  would 
include  various  government  depart- 

mental publicity  bureaus  and  the 
Canadian  Broadcasting  Corp. 
There  have  been  repeated  proposals 
to  merge  films,  radio,  information 
and  tourist  propaganda  in  one  de- 

partment, but  each  time  the  plans 
have  fallen  through.  Some  time  ago 
Prime  Minister  Mackenzie  King  as- 

sured a  press  conference  the  gov- 
ernment was  going  all  the  way  in 

new  efforts  to  provide  an  informa- tion service. 
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FIRST  FM  SPONSOR  for  American  Network  Inc.,  was  signed  May  26 
with  representatives  of  Socony-Vacuum  Oil  Co.  The  sponsor  will  use 
FM  news  broadcasts  on  stations  covering  most  of  New  England.  Partici- 

pating in  contract  signing  were  (seated,  1  to  r),  J.  M.  Martin,  New  Eng- 
land Socony  manager;  John  Shepard  3d,  president  of  American  Network 

as  well  as  Yankee  and  Colonial;  A.  L.  Nickerson,  Socony.  Standing  are 
John  R.  Latham,  executive  vice-president  of  American  Network;  George 
Walker,  Socony;  C.  A.  Snyder,  of  J.  Sterling  Getchell  Inc.,  the  agency. 

CBS  Latin  Additions 
COVERAGE  in  all  of  the  20  Latin 
American  republics  by  the  CBS 
Latin  American  network  is  now  as- 

sured with  the  addition  of  affiliates 
in  Haiti  and  Honduras,  the  only 
countries  not  previously  repre- 

sented in  the  network,  which  now 
totals  66  stations.  The  new  affili- 

ates, as  announced  by  Edmund  M. 
Chester,  CBS  director  of  Latin 
American  affairs,  are:  In  Port-au- 
Prince,  capital  of  Haiti,  HHW  on 
1230  kc.  with  250  watts  power,  and 
HHSW  on  9890  kc.  (shortwave) 
with  500  watts ;  in  Tegucigalpa, 

capital  of  Honduras,  station  is  La 
Vox  de  Honduras  with  call  letters 
of  HRN  on  2380  kc.  and  5835  kc. 
(shortwave)  with  4,000  watts 

power. 

New  C-P-P  Series 

COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  on  July  5  starts  a 
half-hour  musical  program  with 
Guy  Lombardo's  Orchestra  on  CBS, 
Saturdays,  8-8:80.  Product  to  be 
advertised  on  the  show  has  not  been 
announced.  Ted  Bates  Inc.,  New 
York,  is  agency. 

FM  ISET  CONTRACT 

SIGNED  BY  SOCONY 

ANOTHER  milestone  in  the  prog- 
ress of  frequency  modulation  was 

marked  off  May  26  in  Boston  when 
the  American  Network  signed  the 
first  commercial  FM  contract  with 
Socony-Vacuum  Oil  Co.,  New  York 
— first  FM  contract  to  be  signed 
for  seven  times  a  week  broadcasts, 
first  FM  commercial  signed  in  New 
England,  first  for  broadcasting  the 
news,  and  first  for  two  or  more  FM 
stations. 

Socony,  which  has  been  sponsor- 
ing the  Yankee  Network  News 

twice  daily,  seven  days  a  week  for 
the  past  several  years,  will  sponsor 
the  same  news  adapted  for  FM 
broadcasts  on  W39B,  Mt.  Wash- 

ington, and  W43B,  Boston,  both  FM 
stations  represented  by  the  Ameri- can Network. 

Starting  June  16  the  FM  news 
will  be  heard  Monday  through  Sun- 

day, 6-6:15  p.m.,  in  addition  to  So- 
cony's  regular  Yankee  Network,  8 a.m.  and  11  p.m.  programs. 

Signing  the  contract  were  John 
Shepard  3d,  president  of  Yankee 
Network  and  American  Network; 
John  R.  Latham,  executive  vice- 
president  of  the  American  Net- work; J.  M.  Martin,  manager  of 
Socony's  New  England  division; 
George  Walker,  of  Socony,  and  C. 
A.  Snyder,  radio  production  man- 

ager of  J.  Stirling  Getchell  Inc., 
New  York,  agency  in  charge. 

CBS  AID  TO  DEFENSE 

Engineering  Executives 
 Time  to  Governmen 

"
 
 I
 

Give  I 

WNLC,  New  London,  Conn.,  has  an- 
nounce j  appointment  of  Burn-Smith 

Go.,  New  York,  as  national  represen- 
tative. 

CRYSTALS  by 

The  Hipower  Crystal  Company,  one  of 
Ameiica's  oldest  and  largest  manufac- turers of  precision  crystal  units,  is  able 
to  offer  the  broadcaster  and  manufac- 

turer attractive  prices  because  of  their 
large  production  and  the  exclusive 
Hipower  grinding  process.  Whatever 
your  crystal  need  may  be,  Hipower 
can  supply  it.  Write  today  for  full information.  ? 

HIPOWER  CRYSTAL  c6i 
Sales  Division — 205  W.  Waclccr  Drive,  Chicago 
Factory — 2035  Charleston  Street,  Chicago,  III. 

FOUR  CBS  ngineers,  headed  by 
E.  K.  Cohan,  director  oi  ,..gineer- 
ing,  are  dividing  their  time  b-^tween construction  of  seven  new  network 
transmitters  and  the  radio  phase  of 
national  defense.  Cohan,  A.  B. 
Chamberlain,  chief  engineer,  and 
W.  B.  Lodge,  engineer  in  charge  of 
the  radio  frequency  division,  all 
with  headquarters  in  New  York, 
make  frequent  trips  to  Washing- 

ton on  defense  duties,  while  W.  H. 
Moffatt,  shortwave  engineer,  is  now 
in  Bogota,  Columbia,  conferring  on 
engineer  problems  of  the  new  CBS 
Latin-American  network. 

Governmental  groups  including 
one  or  more  CBS  engineers  are 
three  sub-committees  of  the  Do- 

mestic Broadcasting  Committee  of 
the  Defense  Communications 
Board,  and  the  International 
Broadcasting  Committee  of  the 
same  board.  Mr.  Cohan  also  heads 
tiie  technical  committee  of  the  ra- 

dio agency  on  International  Broad- casting. 

(Complete  ■ 

Cove  rS  substantially 

everything  in  the  radio  spec- 
trum. You  can  use  one,  two 

or  all  three  units  simultan- 

eously through  the  separate 
antenna  switch.  Monitoring 

speaker  connects  to  any  one; 
in  addition  separate  speakers 

can  be  connected  as  you  wish. 
Headphone  monitoring  jack 

ties  into  output  of  any  one  of 
the  three  receivers. 

The  only  receiving  unit  made 
which  tunes  continuously 
from  1.82  to  2730  meters 

(165  mc  to  110  kc).  A  few  of 
its  services  are:  time  signals, 
coastal  and  ship  telegraph 

and  telephone,  aircraft  bea- 
cons, standard  broadcast,  re- 

lay broadcast,  aviation,  ama- 
teur, international  short  wave 

bands,  police,  government, 

press  and  educational  chan- 
nels. FM  broadcast  and  relay 

bands  with  high  fidelity  audio 
for  best  FM  reception.  Is 

2014  "  wide,  30  "  high,  18" 
deep.  Sells  complete  for 

$450.00. 

+fiB  hallicraffi allicrattBrs  co. CHICAGO,  U.  S.  A. 

USED  BY  33  GOVERNMENTS 
SOLD  IN  89  COUNTRIES RADIO  ENGINEERING  LABS.,  INC 

  Long  Islond  City  ,  N.  Y. 
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AFRA  Nominees 

NOMINEES  for  the  three  vacan- 
cies on  the  national  American  Fed- 

eration of  Radio  Artists  board  were 
named  at  a  recent  meeting  of  the 
Los  Angeles  Ghapte*-.  Those  up 
for  election  are:  Edward  Arnold, 
radio  and  film  star;  Georgia  Fifield, 
AFRA  assistant  executive  secre- 

tary; Hal  Berger  of  KMPC,  Bev- 
erly Hills,  Cal.;  Knox  Manning, 

Hollywood  news  commentator; 
Norman  Field,  NBC  Hollywood 
actor;  Ken  Carpenter,  AFRA  presi- 

dent and  NBC  Holly^vood  announc- 
er; Fred  Shields,  Hollywood  radio 

actor;  Ed  Max,  radio  acLor;  and 
Earl  Ross,  radio  actor.  Election  re- 

turns, to  be  conducted  by  national 
mail  vote,  will  be  disclosed  in  mid- 
June. 

DEPARTMENT  STORE  PIONEER 

Syracuse  Firm  Profits  From  Decade  of  Careful 

 Use  of  the  Broadcasting  Medium  

Gillette  Adds  Canada 

GILLETTE  SAFETY  RAZOR  Co., 
Boston,  which  on  June  1  starts  ex- 

clusive sponsorship  on  MBS  of  20th 
Century  Boxing  events,  also  will 
sponsor  the  bouts  on  the  CBC.  First 
event  scheduled  is  the  Joe  Louis- 
Billy  Conn  world  heavyweight  fight 
June  18  at  New  York's  Polo 
Grounds,  followed  by  the  June  25 
Al  Davis-Fritzie  Zivic  non-title 
welterweight  contest.  Contract 
signers  included  J.  I.  Stampelman, 
president  of  Gillette  in  Canada; 
Donald  Manson,  CBC  chief  execu- 

tive assistant;  A.  Craig  Smith,  Gil- 
lette advertising  manager,  and 

Fred  Weber,  MBS  general  man- 
ager. Agency  is  Maxon  Inc.,  New 

York. 

By  BERNARD  WINN 
Radio  Director,  E.  W.  Edwards  &  Son 

E.  W.  EDWARDS  &  Son,  large 
Syracuse  department  store,  is  a 
pioneer  in  department  store  radio 

advertising.  The 
initial  broadcast, 

a  children's  ama- teur hour  from 
the  store,  was 
aired  ten  years 

ago. At  first  consid- ered   a  novelty 
with  little  thought 
of  direct  selling, 
a   few  weeks  of 
e  X  p  e  r  i  menting 

Edwards  &  Son  to 
realize  that  the  program  could  pro- duce direct  results. 

Short,  informal  announcements 
were  then  injected  throughout  the 
hour  to  show  which  types  were 
effective  and  which  were  not.  The 
best  results  were  obtained  in  the 
candy,  sporting  goods,  toys  and 
children's  departments.  Today  Ed- 
wards  Children's  Amateur  Hour  is 
still  on  WFBL,  Syracuse,  every 
Saturday  morning,  10-11  a.m. We  also  discovered  that  a  better 
selling  job  could  be  accomplished 
by  backing  the  program  with  other 
media,  such  as  mentioning  the  ama- 

teur hour  in  our  regular  Friday 
and  Saturday  morning  newspaper 
advertisements,  occasional  window 

Mr.  Edwards 

brought  E.  W. 

— if  your  working  day  started  at  6:00  A.  M.;  ran  through 

2:00  A.  M.  NEXT  DAY! 

But  4  hours  sleep  are  plenty  for  me!  And  20  hours  every 

day  I  am  a  bright-eyed  salesman.  So  good,  I  might  men- 

tion, that  lots  of  sponsors  report  current  sales  increases. 

NBC  RED  AND  BLUE  —  5,0  0  0  WATTS  NIGHT  AND  DAY 

AA/C  A  I  CINCINNATrS 

•  JS¥¥  p  AVI      OWN  ST  A  TION IkCPRESINfED    BY    INTERNATIONAL    RAPID  SALES 

displays,  displays  of  merchandise 
featured  on  the  program,  stuffers 
in  monthly  mailings,  etc. 

Mid-Week  Traffic 

Six  years  ago,  Edwards  under- took to  sponsor  another  program, 
a  cooking  school  of  the  air  designed 
to  bring  mid-week  traffic  into  the 
store.  Home  economist  chosen  for 
these  broadcasts  was  Sally  Frank- 

lin who  broadcasts  from  Edwards' third  floor  auditorium  over  WSYR. 
A  capacity  audience  always  attends 
the  broadcasts  and  the  Edwards 
Cooking  School  of  the  Air  has  be- 

come an  institution  in  itself. 
The  latest  addition  to  the  E.  W. 

Edwards  &  Son  radio  schedule  is 
Favorite  Harmonies,  heard  each 
weekday  morning  over  WFBL  from 
8:15  to  8:30  a.m.  Music  is  featured 
on  the  15-minute  show  played  by 
Don  Anderson  and  his  orchestra 
with  vocals  by  Helen  Russell. 

Betty  Lee  Edwards,  the  store's  per- 
sonal shopper,  appears  with  shop- 
ping suggestions  and  arranges 

brief  interviews  with  store  buyers 
and  representatives  of  nationally 
known  products  handled  by  Ed- 
wards. 

As  a  test  of  the  program's  pull- 
ing power,  a  well-known  brand  of 

women's  hose  recently  was  offered 
at  a  special  price.  Miss  Edwards 
gave  only  two  announcements  of 
the  special  on  her  Thursday  morn- 

ing program  with  the  result  that 
1,200  pairs  were  sold  in  one  day. 

In  conclusion  it  can  be  said  that 
radio  can  be  fitted  into  the  adver- 

tising schedule  of  department 
stores  providing  it  is  properly 
handled  by  the  store  sponsoring 
the  programs  as  well  as  the  radio 
stations.  The  programs  should  be 
backed  with  some  other  media  of 
publicity  in  order  to  secure  the 
best  results. 

This  is  considered  essential  to 
get  the  most  out  of  newspaper  ad- 

vertising, so  it  should  be  especially 
important  for  radio  advertising. 
It  can  best  be  accomplished  by 
having  some  person  within  the 
store's  advertising  department  as- 

signed to  radio  promotions.  The 
combination  of  your  knowledge  of 
radio  and  this  person's  department store  training  is  the  right  approach 
to  a  successful  radio  campaign. 

WPTF  Dedication 

A  SPECIAL  DEDICATORY  pro- 
gram from  its  studios  and  featur- 

ing several  remotes  in  Raleigh  and 
vicinity  marked  the  beginning  of 
WPTF,  Raleigh,  as  a  50,000  watter, 
at  7:15  p.m.  May  24.  Heard  on  the 
program  were  Gov.  M  e  li  v  e  1 1  e 
Broughton  and  Senator  Josiah 
Bailey  of  N.  C.  who  extended  greet- 

ings, the  Meredith  College  Glee 
Club,  Shaw  U  Choral  Society  and 
the  Raleigh  High  Schools  Mixed 
Chorus.  The  transmitter  equipment 
was  installed  by  Westinghouse. 

Minn.  U  Wins 

U  OF  MINNESOTA  program,  "Amer- 
icanism and  What  It  Represents"  was 

given  first  place  in  group  II-A  of  the awards  made  at  Columbus,  O.,  by  the 
Institute  for  Education.  Broadcast- 

ing regrets  omitting  mention  of  this 
award  in  its  list  published  in  the  May 19  issue. 

New  Ball  Product 
BALL  BROTHERS  Co.,  Muncie, 
Ind.,  during  May  and  June  is 
starting  13-week  schedules  of  100- 
word  live  spot  announcements  on  44 
stations  throughout  the  country 
promoting  Ball  jars,  caps,  rubbers 
and  a  new  two-piece  metal  closure, 
the  Ball  Vacu-Seal,  for  Mason  jars. 
Presentation  time  of  two,  three  and 
six-weekly  spots  vary,  some  being 
used  at  regular  station  breaks, 
others  in  established  participation 
programs.  Stations  selected  include 
WSB  WBAL  WBT  WLS  WLW 
WFAA  KOA  WHO  WJR  WTIC 
KSTP  WSM  WWL  KDKA  WGAN 
WGY  KMOX  WIBW  KMJ  KFI 
KTRB  KFBK  KPO  KXRO  KVOS 
KPQ  KWLK  KGY  KXA  KMO 
KUJ  KIT  KHQ  EAST  KBKR 
KBND  KORE  KFJI  KLBM  KOOS 
KMED  KEX  KSLM  KODL.  Apple- 
gate  Adv.  Agency,  same  city,  placed 
the  business. 

Major's  Radio  Work 
MAJ.  EDWARD  BOWES,  to  de- 

vote more  time  to  his  radio  work, 
has  resigned  as  managing  director 
of  the  Capitol  Theatre,  a  post  which 
he  has  held  since  1919.  The  Major 
Bowes  Original  Amateur  Hour  is 
sponsored  on  CBS  by  Chrysler 

Corp.,  Thursdays  9-10  p.m.  To  re- 
lieve Maj.  Bowes  further,  the  Sun- 

day morning  broadcasts  of  the  Cap- 
itol Family  were  discontinued  May 

25  for  the  summer  on  CBS,  mark- 
ing the  first  time  this  program  has 

been  off  the  air  since  its  inception 
in  1922  when  it  was  started  as 

Roxy's  Gang  under  the  direction  of the  late  Samuel  L.  Rothafel.  Maj. 
Bowes  took  over  in  1925  and  has 
conducted  it  ever  since. 

Greyhound  Series 
GREYHOUND  LINES,  Cleveland 
(bus  service),  through  Beaumont  & 
Hohman,  Chicago,  has  completed  a 
series  of  one-minute  transcribed  an- 

nouncements to  be  placed  by  sec- 
tional divisions  throughout  the 

country  on  local  stations.  Announce- 
ments are  of  travelogue  theme  and 

exploit  interesting  and  unusual 
places  in  the  United  States.  It  is 
expected  this  campaign  will  be  ex- 

tended to  include  the  entire  coun- 
try with  initial  placements  having 

started  in  sections  of  the  south  and 
east.  Also  scheduled  to  start  short- 

ly are  Minnesota  and  Wisconsin. 
Campaigns  will  be  of  varying 
lengths,  using  20  to  25  announce- ments weekly. 

iSYRACUSE 

AVAILABLE! 

A  SPORTS  PROGRAM 
with  5-Year  Following 

With  baseball  coming  up,  now's  the time  to  take  advantage  of  this  popu- 
lar sports  program  broadcast  in  the 

early  evening,  Monday  through  Sat- 
urday. Offers  you  an  established  fol- 
lowing built  up  over  5  years  of  suc- cessful advertising.  An  ideal  spot 

for  a  sponsor  anxious  to  reach 
WFBL's  active   sports  audience. 
For  complete  details,  write  or  wire 

WFBL 
SYRACUSE,  N.  Y. 

or   Free  &   Peters,  Inc. 
National  Representatives 
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FCC  Figures 
(Continued  from  page  16) 

statement  of  the  three  major  net- 
works and  their  23  managed  and 

operated  standard  broadcast  sta- 
tions, after  Federal  income  taxes, 

disclosed  net  incomes  for  the  year 
of  $8,885,694,  or  a  decrease  of 
$428,162  as  compared  with  the  pre- 

ceding year.  The  23  managed  and 
operated  stations  revealed  a  broad- 

cast service  income  (excess  of 
broadcast  revenues  over  broadcast 
expenses)  of  $5,362,593,  which  was 
$66,331  below  the  1939  figure. 

For  the  networks  and  their  M  & 
0  stations,  total  net  income  for  the 
year  before  Federal  income  taxes 
was  given  as  $13,226,694,  with  Fed- 

eral taxes  of  $4,341,000,  to  arrive 
at  the  net  income  figure  of  $8,885,- 
694. 

Total  sale  of  station  and  network 
time  was  given  as  $86,703,283.  The 
portion  of  sales  of  network  time 
paid  to  independent  stations  was 
$20,723,145.  Commission  to  regu- 

larly established  advertising  agen- 
cies amounted  to  $12,000,702.  Total 

participation  by  others  in  revenue 
from  the  sale  of  station  and  net- 

work time  aggregated  $39,926,012, 
leaving  a  balance  retained  from 
the  sale  of  such  time  of  $46,777,217. 

After  adding  revenue  from  inci- 
dental broadcast  activities,  and  de- 

ducting for  commissions,  the  three 
major  networks  and  their  23  M  &  0 
stations  showed  total  broadcast 
revenues  of  $53,158,908.  Expenses 
in  general  categories  included  $4,- 
532,555  for  technical;  $19,110,086 
for  program  disbursements;  $4,- 
836,593  for  sales,  advertising,  pro- 

motion and  publicity,  and  $10,974,- 
631  for  general  and  administrative, 
or  an  aggregate  of  $39,453,865. 

The  broadcast  service  income  for 
network  operations  was  $8,342,450; 
for  the  9  key  stations  $2,933,911; 
for  the  14  non-key  stations  $2,428,- 
682,  and  for  the  total  of  23  M  &  O 
stations  $5,362,593.  This  provided 
the  grand  total  in  broadcast  serv- 

ice income  of  $13,705,043. 
The  combined  income  statement 

of  the  five  regional  networks  and 
their  eight  managed  and  operated 
stations  revealed  a  total  sale  of 
station  and  network  time  of  $4,- 
166,155;  total  broadcast  expenses 
of  $2,876,128,  and  broadcast  serv- 

ice income  of  $468,056.  Of  the  lat- 
ter figure,  $169,610  resulted  from 

network  operations  and  $298,446 
from  the  operations  of  the  eight 
managed  and  operated  stations. 
Federal  income  taxes  totaled  $165,- 
597,  leaving  a  net  income  of  $216,- 
736. 

Seeks  Oregon  Station 
WESTERN  RADIO  Corp.,  licensee 
of  KODL,  The  Dalles,  Ore.,  which 
went  into  operation  last  December,  is 
applyinf;  to  the  FCC  for  another  sta- tion in  Pendleton,  Ore.,  to  operate  on 
1240  kc.  with  250  watts.  V.  B.  Ken- 
worthy,  onetime  salesman  for  KSLM, 
Salem,  Ore,  is  president  and  .50% 
stockholder.  Eva  O.  Hicks  is  vice- 
president  with  25%  and  T.  M.  Hicks, 
insurance  and  real  estate,  is  secretary- 
treasurer  with  the  other  25%. 

AGENCY 

THE  News  Cavalcade,  Chicago  (monthly 
publication)  to  C.  Wendel  Muench  &  Co., 
Chicago.  Radio  plans  indefinite  at  present time. 
CEMAR  Co.,  Chicago  (Renew  Kit)  to  C. 
Wendel  Muench  &  Co.,  Chicago.  On  May 
19  started  a  test  campaign  on  WOWO,  Ft. 
Wayne,  Ind. 
ENNA   JETTICK  Shoes,   Auburn,   N.  Y. 
to   Amos  Parrish  &  Co.,  New  York.  No 
plans  have  been  formulated. 
GREEN  GABLE  BUILDERS,   Onawa,  la. 
(portable  buildings),  to  Allen  &  Reynolds, Omaha. 
DREWERY'S  DRY  GINGERALE,  Detroit, to  Livingstone  Porter  Hicks  Adv.,  Detroit. 
READY-TO-SERVE  FOODS,  New  York,  to 
J.  Walter  Thompson  Co.,  N.  Y. 
ST.    LOUIS    INDEPENDENT  PACKING 
C;o.,   St.  Louis,  to  Gardner  Adv.  Co.,  St. Louis. 
W.  D.  SETHNESS  Co.,  Chicago  (Twang 
Root  Beer),  to  Martin  A.  Pokrass  Adv., 
same  city.  On  May  26  started  a  five-week 
test  campaign  of  five-weekly  announce- ments on  KDTH,  Dubuque,  la. 
GALLO  WINE  Co.,  Modesto,  Cal.,  radio 
advertising  to  Charles  H.  Mayne  Co.,  Los 
Angeles.  Agency  formerly  handled  all 
media  for  firm  with  exception  of  radio. 
Currently  using  extensive  Southern  Cali- fornia spot  announcement  campaign  with 
replacement  of  singing  announcement  tech- 

nique by  a  spoken  rhythm  announcement. 
GOLAN  WINES,  Los  Angeles,  to  Brown  & 
Thomas,  New  York.  Radio  will  be  included. 
HAMILTON  DIAMOND  Co.,  Los  Angeles 
(jewelry  chain),  to  Hugo  Scheibner  Adv., 
that  city.  Extensive  Southern  California 
spot  announcement  campaign   is  planned. 
SQUIRT  CO.,  Beverly  Hills,  Cal.  (bev- 

erages), to  McCann-Erickson,  Los  Angeles. Radio  is  not  included  in  immediate  plans. 

Gallenkamp  Clues 
GALLENKAMP  STORE  Co.,  San 
Francisco  (shoes) ,  on  May  22  start- 

ed for  13  weeks  Here's  the  Clue, 
featuring  Frank  Graham  on  6 
CBS  Pacific  Coast  network  stations 
(KNX  KSFO  KARM  KOIN  KIRO 
KFPY),  Thursday,  6:45-6:50  p.m. 
(PST).  Series  relates  brief  sketch 
of  a  famous  person,  whose  identity 
is  withheld  until  closing  commer- 

cial. Writer  is  Everett  Tomlinson. 
Long  Adv.  Service,  San  Francisco, 
has  the  account. 

CANADIAN  BROADCASTING 
Corp.  has  issued  a  consolidation  of 
Canadian  broadcasting  regulations 
under  the  Canadian  Broadcasting  Act, 
1936,  with  revisions  and  amendments 
up  to  March  24,  1941.  Copies  are 
available  in  English  or  French 
through  .T.  R.  Radford,  CBC  Super- 

visor of  Station  Relations,  Toronto. 

WDRC 
CONNECTICUT'S  PIONEER  BROADCASTER 

Hartz  To  Use  25 

HARTZ  MOUNTAIN  PRODUCTS 
Co.,  New  York  (Hartz  bird  seed), 
through  George  H.  Hartman  Co., 
Chicago,  is  completing  plans  for  its 
fall  campaign  of  quarter  and  half- hour  live  and  transcribed  programs 
to  be  released  on  approximately  25 
stations  throughout  the  country. 
Programs  will  vary  from  one  to  six- 
weekly,  with  contracts  for  13  and 
26  weeks.  In  some  instances,  how- 

ever, this  account  runs  throughout 
the  year.  These  will  be  continued. 

STATIONS  signing  for  United  Press 
news  service  during  tlie  past  two  weeks 
include:  WMRF,  Lewistown,  Pa.; 

WBOW.  Terre  Haute;  KRO'S,  V\m- ton,  la. ;  WHLN,  Harlan,  Ky.  ; 
WCBT.  Roanoke  Rapids.  N.  C  and 
WEEU  and  W^RAW,  Reading,  Pa. 

Mistaken  Identity 

THE  OTHER  DAY  the  radio 
at  the  home  of  Carroll  Shel- 
ton,  secretary  of  the  Phila- 

delphia &  Suburban  Home 
Builders  Assn.,  was  silent. 
When  the  phone  rang  and  a 

voice  said,  "This  is  the  Cal- 
vary Hour,  are  you  tuned  to 

our  program?"  he  had  visions 
of  monetary  rewards,  and  re- 

plied :  "Yes,  Calvert  is  a  good 
whisky,  the  only  kind  I  ever 
drink."  "Sorry,"  cooed  the 

radio  voice,  "this  is  the  Cal- 
vary Church  program.  You 

have  just  missed  winning  $25. 

Goodbye!" 

NOW  5000  WATTS-FULLTIME! 

At  no  increase  in  rates — WDBJ  is  now  operating 

full  time  on  5000  watts!  That's  really  something 
— because  the  same  number  of  dollars  now  buys 

a  far,  far,  FAR  greater  number  of  radio  families 

in  our  primary  nighttime  area! 

Within  our  primary  area  {both  night  and  day) 

is  the  vast,  rich,  Roanoke-Southwest  Virginia  mar- 
ket— richer  than  ever  today,  with  defense  con- 

tracts alone  totaling  $100,000,000!  And  remem- 

ber —  WDBJ  is  the  only  station  covering  the 
whole  territory!  Send  for  the  facts,  or  ask 
Free  &  Peters. 

ROANOKE, 

VIRGINIA '    FllEE  & 

•ETERS,  \K. 

Exchisive  National 

Represculatives 

Owned  and  Operated  by  the  TIMES-WORLD  CORP. 
CBS  Affiliate — 5000  Watts  Full  Time — 960  Kc. 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  a'niiou7tcement3 

ta — transcription  announcements 

WLAW,  Lawrence,  Mass. 

ta 
Raladam    Co.,    Detroit    (Mai-mola),  6 weekly,  thru  Street  &  Finney.  N.  Y. 
D'An-igo  Bros..  Boston  (Andy  Boy  brocolli), 6  sa  weekly,  thru  Chambers  &  Wiswell, 

Boston. 
Marlin  Firearms  Co.,  New  Haven  (blades), 
6  ta  weekly,  thru  Craven  &  Hedrick, N.  Y. 

Boston  &  Maine  RR,  Boston,  weekly  t,  thru 
Harold  Cabot  &  Co.,  Boston. 

Salada  Tea  Co.,  Boston,  150  ta,  thru  John 
C.  Dowd  Inc.,  Boston. 

Lever  Bros.,   Cambridge   (Swan),  300  ta, 
thru  Young  &  Rubicam,  N.  Y. 

Lydia  Pinkham  Medicine  Co.,  Lynn,  Mass., 
65  f,  thru  Erwin,  Wasey  &  Co.,  N.  Y. 

Longines      Wittnauer      Co.,      New  York 
(watches),  26,  t,  thru  Arthur  Rosenberg 
Co..  N.  Y. 

Bulova  Watch  Co.,  New  York,  14  sa  weekly, 
thru  Blow  Co.,  N.  Y. 

WDBO,  Orlando,  Fla. 
Armour  &  Co.,  Chicago  (fertilizer),  2  t 

weekly,  thru  Liller,  Harris  &  Neal,  At- lanta. 
Packard  Motor  Car  Co.,  Detroit,  to  series, 
thru  Young  &  Rubicam,  N.  Y. 

Cadillac  Motor  Car  Co.,  Detroit,  ta  series, 
thru  MacManus,  John  &  Adams,  Detroit. 

Grove  Labs.,  St.  Louis  (proprietary),  ta 
.series,  thru  H.  W.  Kastor  &  Sons,  Chi- 
cago. 

Northwestern  Yeast  Co.,  Chicago,  3  sa 
weekly,  thru  Hays  MacFarland  &  Co., 
Chicago. 

Wm.  Wrigley  Jr.  Co.,  Chicago,  weekly  sp, 
thru  Vanderbie  &  Rubens,  Chicago. 

WHO,  Des  Moines 
Lever  Bros.  Co.,  Cambridge  (Spry,  Rinso), 

130  t,  thru  Ruthrauff  &  Ryan,  N.  Y. 
Hartz  Mountain  Products  Co.,  Chicago 

(bird  seed),  26  t,  thru  George  H.  Hart- 
man  Co.,  Chicago. 

Sahara  Coal  Co.,  Chicago,  26  ta,  thru 
Campbell  &  Reynolds,  Chicago. 

Chr.  Hansen's  Labs.,  Little  Falls,  N.  Y., 26  ta,  thru  Mitchell-Faust  Adv.  Go.,  Chi- 
cago. 

Consolidated    Products    Co.,     Peoria,  111. 
f  semi-solid     buttermilk),     39     sp,  thru 
Mace  Adv.  Co.,  Peoria. 

Moews-Lowe   Seed    Co.,    Granville,   111.,  78 
sa,  thru  Triangle  Adv.  Agency,  Chicago. 

WRC,  Washington 
L.  S.  Briggs  Inc..  Baltimore  (meat),  daily 

sa,  thru  Courtland  D.  Ferguson  Inc., 
Baltimore. 

Cliquot  Club  Co.,  Mills,  Mass.  (beverage), 
5  sa.  thru  N.  W.  Ayer  &  Son.  N.  Y. 

Packard  Motor  Car  Co..  Detroit.  11  sa 
weekly  thru  Young  &  Rubicam,  N.  Y. 

McCall  Corp.,  New  York  (Redhook  maga- 
zine), sa  .series,  thru  Joseph  Katz  Co., N.  Y. 

Safeway  Stores,  Washington,  5  t  weekly. 
13  weeks,  thru  Lord  &  Thomas,  San Francisco. 

KDYL,  Salt  Lake  City 
American  Chicle  Co.,  Long  Island  City, 
daily  sa,  thru  Badger,  Browning  & Hersey,  N.  Y. 

Utah  Woolen  Mills,  Salt  Lake  City,  weekly 
sp,  direct. 

Utah  Oil  Refining  Co.,  Salt  Lake  City,  156 
sa,  thru  Gillham  Adv.  Agency,  Salt  Lake 
City. 

WMAL,  Washington 
Curtis  Publishing  Co.,  Philadelphia  (Sat- 

urday Eveninij  Post),   sa  serie.s.  direct. 
Na.sh-Kelvinator  Corp.,  Kenosha,  Wis.  (re- 

frigerators), 25  sa,  thru  Geyer,  Cornell  & 
Newell,  N.  Y. 

WEAF,  New  York 
Philip  Morris  &  Co.,  New  York  (Dunhill 

cigarettes),  3  sp  weekly,  13  weeks,  thru 
Biow  Co.,  N.  Y. 
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WINS,  New  York 
Jacob  Ruppert  Brewery,  New  York,  6  sp 

weekly,  26  weeks,  thru  Ruthrauff  &  Ryan, 
N.  Y. 

Hoffman  Beverage  Co.,  New  York,  18  sa 
weekly,  14  weeks,  thru  BBDO,  N.  Y. 

Postal   Telegraph   Co.,   New   York,   70  sa 
weekly,  8  weeks,  thru  Biow  Co.,  N.  Y. 

Ex-Lax  Inc.,   Brooklyn,  10  sa  weekly,  25 
weeks,  thru  Joseph  Katz  Co.,  N.  Y. 

Madison  Long  Island  Personal  Loan  Co., 
New    York,    21    sa    weekly,    13  weeks, direct. 

Stanback  Co.,  Salisbury,  N.  C.  (proprie- tary), 6  sa  weekly,  52  weeks,  thru 
Klinger  Adv.  Corp.,  N.  Y. 

America  on  Wheels,  New  York  (roller 
skating  rinks),  3  sp  weekly  thru  Klinger 
Adv.  Corp.,  N.  Y. 

Vitasol  Corp.  New  York  (health  foods), 
daily  sp,  direct. 

Parfum  L'Orle,  New  York  (cosmetics), daily  sp,  thru  Jasper,  Lynch  &  Fishel, N.  Y. 
Webster-Eisnelohr,  New  York  (cigars),  6 

sa  weekly,  thru  Roberts  &  Reimers,  N.  Y. 

WBT,  Charlotte,  N.  C. 
B.  C.  Remedy  Co.,  Durham,  N.  C,  7  sp 
weekly,  thru  Harvey-Massengale  Co., Durham. 

Anacin  Home  Products,  Jersey  City,  3  t 
weekly,  thru  Blackett-Sample-Hummert, N.  Y. 

Ball  Bros.,  Muneie,  Ind.,  3  sa  weekly,  thru 
Appelgate  Adv.  Agency,  Muncie. 

Dunlpp  Milling  Co.,  Hartsville,  Tenn.,  sp weekly,  thru  Young  &  Rubicam,  N.  Y. 
Lehn  &  Fink,  New  York    (Hinds),  5  ta 

weekly,  thru  Wm.  Esty  &  Co.,  N.  Y. 
Colg^te-Palmolive-Peet,  Jersey  City  (Klek), 

7   sa   weekly,  thru   Ted   Bates  Agency, 
N.  Y. 

Pet  Milk  Co.,  St.  Louis,  2  sa  weekly,  thru 
Gardner  Adv.  Agency,  St.  Louis. 

Shell  Oil  Co.,  New  York,  3  ta  weekly,  thru 
J.  Walter  Thompson  Co.,  N.  Y. 

Saturday  Evening  Post,  Philadelphia,  6  ta 
weekly,  thru  BBDO,  N.  Y. 

William  Wrigley  Jr.  Co.,  Chicago,  sa  week- 
ly, thru  Vanderbie  &  Rubens,  Chicago. 

KVCV,  Redding,  Cal. 
Regal  Amber  Brewing  Co.,  San  Francisco, 

ta  series,  thru  M.  E.  Harlan  Adv.,  San Francisco. 
Dr.  B.  L.  Corley's  Product,  San  Francisco (medicinal),  sp  weekly,  thru  Rufus 
Rhoades  &  Co.,  San  Francisco. 

KIEM,  Eureka,  CaL 
Regal  Amber  Brewing  Co.,  San  Francisco, 

ta  series,  thru  M.  E.  Harlan  Adv.,  San 
Francisco.  , 

WGN,  Chicago 
Manhattan  Soap  Co.,  New  York  City 

(Sweetheart  Soap)  3  sp  weekly,  13  weeks, 
thru  Franklin  Bruck  Adv.  Corp.,  N.  Y. 

KECA,  Los  Angeles 
Chr.  Hansen's  Labs.,  Little  Falls.  N.  Y. (Junket),  5  sa  weekly,  thru  Mitchell- Faust  Adv.  Co.,  Chicago. 

WOR,  New  York 
Sussex  County  Boosters  Conference,  New- 

ton. N.  J.,  12  sa,  direct. 

WGAR,  Cleveland 
Wm.  Wrigley  Jr.  Co.,  Chicago,  sa  weekly, 

thru  Vanderbie  &  Rubens,  Chicago. 
Wonder  Foam  Co.,  Pittsburgh  (cleaner),  2 

sa  weekly,  thru  George  M.  Rose  Agency, Pittsburgh. 
Washington  State  Apple  Commission,  Se- 

attle, 9  sa  weekly,  thru  J.  Walter  Thomp- 
son Co.,  San  Francisco. 

Ward  Baking  Co.,  New  York  (cake),  12  sa 
weekly,  thru  Sherman  K.  Ellis  &  Co., N.  Y. 

Shaler  Co.,  Wampun,  Wis.  (auto  cleaner), 
6  sa  weekly,  thru  Kirkgasser-Drew 
Agency,  Chicago. Procter  &  Gamble  Co.,  Cincinnati  (Chipso), 
7  sa  weekly,  thru  Pedlar  &  Ryan,  N.  Y. 

Packard    Motor    Car    Co.,    Detroit,    6  sa 
weekly,  thru  Young  &  Rubicam,  N.  Y. 

National    Refining    Co.,    Cleveland,    3  sa 
weekly,   thru  Sherman  K.   Ellis   &  Co., 
N.  Y. 

Haserot  Co.,  Cleveland  (Senora  coffee),  10 
so  weekly,  direct. General    Foods    Corp.,    New    York  (Post 
Toasties),   5  sa  weekly,  thru  Benton  & 
Bowles,  N.  Y. 

Fleet  Wing  Corp.,  Cleveland  (gas,  oil),  2 
sa  weekly,  thru  Griswold-Eshleman  Co., 
Cleveland. 

Eno  Ltd.,  New  York  (proprietary),  10  sa 
weekly,  thru  Atherton  &  Currier,  N.  Y. 

Dowd-Feder  Inc.,  Cleveland  (Dodge,  Plym- 
outh), 9  sa  weekly,  thru  Lee  Anderson 

Adv.  Agency,  Detroit. 
Canada  Dry  Ginger  Ale,  New  York  (Spur) , 

5  sa  weekly,  thru  J.  M.  Mathes  Inc., 
N.  Y. 

AI-ToLabs.,  Cleveland  (cleaning  fluid),  2  sa 
weekly,  direct. 

Dr.   Swett's  Root  Beer,  New  York,   3  sp weekly,  thru  C.  L.  Miller  Co.,  N.  Y. 
Nash-Kelvinator  Corp.,  Kenosha,  Wis.  (Kel- 

vinator  refrigerators),  6  sp  weekly,  thru 
Geyer,  Cornell  &  Newell,  N.  Y. 

KPO,  San  Francisco 
Challenge  Cream  &  Butter  Assn.,  Los  An- 

geles (dairy  products),  t  weekly,  thru 
Brisacher,  Davis  &  Staff,  San  Francisco. 

Bosco  Co.,  New  York  (milk  amplifier),  3 
sp  weekly,  thru  Kenyon  &  Eckhardt, 
N.  Y. 

Orowheat     Baking     Co.,     San  Francisco 
( bread ) ,    2   sp   weekly,   thru  Brisacher, 
Davis  &  Staff,  San  Francisco. 

United  Drug   Co..    Boston    (Rexall),    3  t, 
thru  Street  &  Finney,  N.  Y. 

Henry,    Leonard    &    Thomas.    New  York 
(pipes),  41  sp,  thru  Platt-Forbes,  N.  Y. Ball  Brothers,  Muncie,  Ind.    (jars),  3  sp 
weekly,    thru    Applegate    Adv.  Agency, Muncie. 

Lehn  &  Fink,  New  York  (Hinds),  5  sa 
weekly,  thru  William  Esty  &  Co.,  N.  Y. 

Perfection  Stove  Co.,  Cleveland,  2  sa  week- 
ly, thru  McCann-Erickson,  Cleveland. 

White  Labs.,  Newark  (Chooz),  5  sa  week- 
ly, thru  H.  W.  Kastor,  Chicago. 

WBBM,  Chicago 

American  Cigarette  &  Cigar  Co.,  New  York 
City  (Pall  Mall)  14  ta  weekly,  thru Ruthrauff  &  Ryan,  N.  Y. 

Goodyear  Tire  &  Rubber  Co.,  Akron,  4  sa, thru  N.  W.  Ayer  Co.,  N.  Y. 
Lever  Bros.  Co.,  Cambridge  (Silver  Dust), 

5  sa  weekly,  52  weeks,  thru  BBDO,  N.  Y. 
McFadden  Publications,  New  York  (Lib- 

erty magazine),  4  sa  weekly,  thru  J. 
Walter  Thompson  Co.,  N.  Y. 

SINGLE  STATION  PRICE  -  NETWORK  COVERAGE 

if  it's  complete 
montana  coverage 
^'ou're  searching 

for  -trv  tme 2  net! 

You  don't  pay  the 
other  fellow's  copyright 

bill  on  the 
Z  Net. 

Fitzer  Spot  Drive 
FITGER  BREWING  Co.,  Duluth, 
on  June  2  started  a  varying  sched- 

ule of  5  and  15-minute  live  talent 
programs  and  one-minute  tran- 

scribed announcements  on  11  sta- 
tions, as  follows:  WCCO,  Min- 

neapolis, thrice-weekly  five-minute 
programs;  WEBC,  Duluth,  six- 
weekly  quarter-hour  programs ; 
one-minute  transcribed  announce- 

ments on  WEBC,  Duluth;  WMFG, 
Hibbing;  WHLB,  Virginia;  WTCN, 
Minneapolis;  KYSM,  Mankato; 
KFAM,  St.  Cloud,  Minn.;  WJMS, 
Ironwood,  Mich.;  WDAY,  Fargo, 
N.  D.;  WEAU,  Eau  Claire,  WDSM, 
Superior,  Wis.  Contracts  run 
through  the  summer.  Agency  is 
Sherman  &  Marquette,  Chicago. 

Lux  Theatre  First 

IN  A  NATIONAL  poll  conducted 
among  16,000  high  school  students 
all  over  the  country  by  the  Camp 
Fire  Girls,  CBS  Lux  Radio  Theatre 
was  voted  the  favorite  program, 
with  NBC's  Bob  Hope,  The  Aldrich 
Family  and  Jack  Benny  as  run- 

ners up.  The  Camp  Fire  Girls 
found  that  high  school  students 
listen  on  the  average  of  one  to  two 
hours  daily,  and  that  drama,  dance 
music,  variety  and  comedy  pro- 

grams are  preferred  to  quiz,  talks 
or  forum  broadcasts. 

Joins  Gillette 
JAY  W.  WRIGHT,  assistant  chief 
engineer  of  KSL,  Salt  Lake  City, 
on  June  1  will  join  the  consulting 
engineering  firm  of  Glenn  D.  Gil- 
lett  &  Associates,  Washington,  as 
senior  engineer.  He  will  replace 
William  E.  Plummer,  for  eight 
years  associated  with  Mr.  Gillett, 
who  has  been  called  to  active  duty 
in  the  Army  Signal  Corps  with 
rank  of  First  Lieutenant.  Lieut. 
Plummer  is  stationed  at  Fort 
Meade,  Md. 

Adam  Hat  Spots 

ADAM  HAT  STORES,  New  York, 
is  using  one-minute  transcribed  an- nouncements placed  locally  through 
its  dealers  emphasizing  the  phrase 
"Styled  in  the  South  American 
Way"  for  its  summer  line  of  hats. 
Also  carrying  out  the  good  neigh- 

bor" theme  have  been  announce- 
ments by  Bill  Stern  and  Sam  Taub 

on  the  last  few  NBC-Blue  broad- 
casts of  the  Adam  Hat  fight  series, 

which  are  shortwaved  to  South 
America  on  WRCA  and  WNBI, 
NBC's  international  stations.  Agen- 

cy is  Glicksman  Adv.  Co.,  New York. 

CBS  Buys  Name 
ALTHOUGH  CBS  has  incorporated 
a  new  subsidiary  company,  Columbia 
Music  Publishing  Corp.,  in  New  York, 
the  network  has  explained  that  it 
has  no  intention  of  entering  the 
music  publishing  field.  Move  was  pure- 

ly protective,  according  to  Ralph  Colin, 
CBS  counsel.  He  explained  that  after 
CBS  had  entered  the  recording  field 
and  organized  Columbia  Recording 
Corp.,  it  found  a  certain  amount  of 
confusion  arising  from  the  existence 
of  a  Columbia  Music  Publishing  Co., 
which  people  frequently  assumed  was 
owned  by  CBS  although  there  was  in 
reality  no  connection.  To  eliminate  this 
confusion  and  to  prevent  recurrence  in 
the  future,  CBS  arranged  with  the 
owner  of  the  publishing  company  for 
him  to  change  its  name,  making  the 
"Columbia"  available  for  CBS,  fol- 

lowing which  the  dummy  corporation was  set  up. 
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5  FIRST  FEDERAL  Savings  &  Loan 
.;  Assn.  of  Hollywood  (investments), 
■  regular  user  of  Southern  California 
\  radio,  has  started  sponsoring  for  26 
i  weeks  a  weekly  quarter-hour  news- 
'I  cast  featuring  Clete  Roberts,  com- 
'  mentator,  on  KMPC,  Beverly  Hills, 
i  Cal.  Agency  is  The  Mayers  Co.,  Los 
,1  Angeles. 

I  MOEWS  LOBW  SEED  CO.,  Gran- 
'  ville,  111.   (M-L  Improved  Hybrids), ,  on  Aug.  18  starts  a  26-week  schedule 
'  of  thrice-weekly  one-minute  spot  an- 

nouncements on  WLS,  Chicago,  and 
WHO,    Des   Moines.    Triangle  Adv. 
Agency,  Chicago,  handles  the  account. 

A.  DIRKSEN  &  SONS,  Springfield, 
1  111.  (furniture  store),  has  started  a 
i  13-week  schedule  of  weekly  half-hour 
1  programs,  titled  Looney  Auction,  on 
j  WCBS,  Springfield.  The  series  origi- 

nates from  the  stage  of  the  Fox  Lin- 
\  coin  Theatre.  Audience  is  given  oppor- 
'  tunity  to  bid  for  articles  of  value,  dis- played on  the  stage.  Account  was 
''■  placed  direct. 
\  INDEPENDENT  DRUGGISTS  of 
5  Southern  California,  Los  Angeles,  new 
"  to  radio,  on  May  19  started  sponsoring ,  a  five-weekly  quarter-hour  newscast 
'  titled  Bol)  Green,  Netvs,  on  KFWB, Hollywood.  Contract  is  for  52  weeks. 
W.  C.  Jeffries  Co.,  Los  Angeles,  has 
the  account. 

BURNS  &  Co.,  Calgary,  Atla.  (meat 
1  packers),  has  started  a  spot  announce- 
,  ment  campaign  three  times  weekly  on 
;  CJRC,  Winnipeg,  Man.  Account  was 
.  placed  direct. 

JOHN  MORRELL  &  Co.,  Ottumwa, 
la.  (Red  Heart  Dog  Food),  has  started 

'  twice-daily,  six  days  a  week,  spot 
announcements   on    CFRB,  Toronto, 

-  placed  by  Henri,  Hurst  &  McDonald, 
['  Chicago. 

;i  CANADIAN  RAYBESTOS  Co., 
i  Peterborough,  Ont.,  has  started 
I  quarter-hour  transcribed  dramatic 
t  shows  on  a  number  of  Ontario  stations. 
.  Account  was  placed  direct. 

ILANGLEY,    HARRIS    &    Co.,  To- 
ronto   (Kkovah    Salts)    has  started 

I  transcribed    program    Your  Morning 
i  Smile  six  mornings  weekly  on  CJKL, 
Kirkland    Lake,    Ont.    Account  was 
placed  by  Norris-Patterson,  Toronto. 

NOXZEMA  CHEMICAL  Co.,  Balti- 
more (Noxzema  cream)  has  renewed 

for  13  weeks  Quiz  of  Two  Cities  on 
"■  KFRC,  San  Francisco  and  KHJ,  Los 
Angeles,  Fridays  8-8 :30  p.m.  Con- 

testants in  Los  Angeles  and  San 
Francisco  vie  against  each  other  but 
do  not  hear  the  answers  their  op- 

ponents have  given.  The  listening 
audience  hears  both  sides,  however. 
Reid  Kilpatrick  presides  over  the  KHJ 
session  and  Mark  Goodson  over  the 
KFRC  group.  Agency  is  Ruthrauff  & 
fRyan,  New  York. 

RADIO  SPECIAL  was  the  WFBR 
Handicap,  run  recently  at  the  fa- 

mous Pimlico  track  at  Baltimore. 
Presenting  the  award  to  Jockey 
Kelly,  who  rode  Abrasion,  the  win- 

ner, is  Mrs.  C.  E.  (Ned)  Midgley, 
wife  of  the  BBDO  timebuyer.  Look- 

ing on  is  Purnell  Gould,  WFBR 
commercial  manager. 

WILSHIRE  SPURTS,  Los  Angeles 
(men's  sport  shirts),  user  of  local 
spot  radio,  on  June  24  starts  spon- 

soring a  weekly  half-hour  quiz  pro- 
gram titled  Play  Ball  on  KFWB, 

Hollywood,  which  will  be  remoted 
from  stage  of  Paramount  Theatre,  Los 
Angeles.  Contract  is  for  26  weeks.  An 
audience  participation  show,  baseball 
background  and  scoring  method  will  be 
used.  Agency  is  Hugo  Scheibner  Inc. 
Adv.,  Los  Angeles. 
BIMINI  BATHS,  Los  Angeles  (swim- 

ming pool),  in  a  test  campaign  mark- 
ing their  first  extensive  use  of  radio, 

on  May  4  started  sponsoring  for  13 
weeks  a  weekly  half-hour  program  on 
KFAC,  that  city.  Program,  under  aus- 

pices of  the  Southern  Pacific  Assn. 
of  the  Amateur  Athletic  Union,  fea- 

tures interviews  with  swimmers, 
coaches  and  AAU  oflScials.  Slogan  con- 

test is  being  conducted.  Western  Adv. 
Agency,  Los  Angeles,  has  the  account. 
JOINT  SPONSORSHIP  of  the  13- 
week  half-hour  Tip  O'  the  Morning  on KNX.  Hollywood,  begun  May  24.  is 
shared  by  Red  &  White  stores,  Wil- 

mington (chain  grocery)  ;  .John  Mor- rell  &  Co.,  Ottumwa,  la.,  Purex  Co., 
Los  Angeles  (bleach);  Golden  State 
Co.,  Los  Angeles  (dairy)  ;  .Johnson, 
Carvell  &  Murphy,  Los  Angeles  (Kel- 
logg's  Ant  powder,  White  House  cof- fee, Willapoint  Oysters)  ;  Barbara  Ann 
Baking  Co.,  Los  Angeles.  Series,  fea- 

turing Bernice  Chandler,  and  Maurie 
Webster,  broadcasts  menus  and  tips  on 
food  buys.  Agency  is  Heintz  Pickering 
&  Co.,  Los  Angeles. 
SPRAGUE-WARNER  Co.,  Chicago 
(Richelieu  Food  Products),  on  May  19 
started  six-weekly  announcements  on 
WBBM,  same  city.  During  the  week 
of  May  26  firm  started  a  .52-week 
schedule  of  12-weekly  station  break  an- 

nouncements on  WGN.  Chicago.  Agen- 
cy is  Newby,  Perron  &  Flitcraft,  Chi- cago. ^ 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in    the    Youngstown  district. 

W.  D.  SETHNESS  Co.,  Chicago 
(Twang  root  beer),  on  May  26  started 
a  five-week  test  campaign  of  five-Week- 

ly one-minute  spot  announcements  on 
KDTH,  Dubuque,  la.  Agency  is  Mar- tin A.  Pokrass  Adv.,  Chicago.  Dubuque 
Star  Brewing  Co.,  Dubuque,  on  May 
4  started  a  52-week  schedule  of  six- 
weekly  quarter-hour  sports  broadcasts 
on  KDTH.  Swiss  Chalet  Cosmetic  Co., 
Dubuque,  on  May  4  started  a  13-week 
schedule  of  five-weekly  quarter-hour 
programs ;  account  placed  direct. 
INTERSTATE  BAKERIES  Corp., 
Tuscola,  111.  (Schulze's  Butter-Nut bread),  has  contracted  for  702  spot 
announcements  on  WDZ,  Tuscola. 
Contract  runs  to  Dec.  27.  Agency  is 
R.  J.  Potts  &  Co.,  Kansas  City. 

WANDER  Co.,  Chicago  (Ovaltine)  on 
June  30  starts  a  10-day  test  camiiaigu 
of  five-weekly  100-word  announcements 
on  KZRH,  Manila,  P.  I.  Agency  is 
Blackett-Sample-Hummert,  Chicago. 

HAUSER  FOOD  PRODUCTS  Co., 
Santa  Monica  (Hauser  Brand  sauce), 
new  to  radio,  on  .June  4  starts  a  week- 

ly quarter-hour  series  Boulevard  Inter- vieiver  on  KNX,  Hollywood.  Contract 
is  for  52  weeks.  Frank  Goss  will  con- duct informal  interviews.  Agency  is 
McElroy  Adv.  Agency,  Los  Angeles. 
STARR  PEN  Co.,  Chicago  (Waltham 
I'en),  on  May  26  started  a  13-week 
schedule  of  thrice-weekly  quarter-hour 
programs  titled  The  Radio  Pen  Man 
on  WEiNR,  Chicago.  The  series  fea- tures news  by  Durward  Kirby.  Since 
last  August  sponsor  has  used  a  vary- 

ing number  of  stations,  which  some- 
times ran  as  many  as  250,  on  a  na- 
tional spot  basis,  to  promote  its  i^rod- 

uct.  Agency  is  United  Adv.  Co.,  Chi- cago. 

MALCO  REFINERS  Inc.,  Artesia, 
N.  M.  (Maico  Supreme  gasoline),  has 
contracted  for  a  quarter-hour  news- cast, five  times  weekly  at  noon,  for  52 
weeks  on  KROD,  El  Paso,  Texas. 

WSYR 

"THE  OLD  RELIABLE,"  fS 

GOfNG  TO  CHANGE  ITS 

voice; 

5000  WATTS 

(AUTHORIZED) 

DAY  AND  NIGHT 

WSYR 

5000  W. 
(AUTHORIZED) 

SYRACUSE,  N.  Y.  570  K.C. 

N.B.C. 
AN  H.  C.  WILDER  STATION  •  REMESENTED  B/  RAVMER    -  - 
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50,000  WATTS  -  CBS 
42  5,68  3   Listening  Families* 

KWKH 

SH  REVEPORT 

LOUISIANA 

Dominant  Coverage  in 
the  Central  Soiithivest 

Branham  Co.  -  Representatives 

*CBS  Audit  of  Nighttime  Coverage 

IMA  Fact  Finding 

KHJ  summer  business 

tops  its  record-breaking 
winter  schedule!  KHJ  leads 
its  nearest  network  com- 

petitor 2V2  to  1  in  regional 
and  local  business! 

MUTUAL    DON  LEE 

KHJ 
LOS   ANGELES,  CALIF. 

(U.P.) 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

ay 

1000  nite 

1070  Kc. 

WICHITA' 

{Continued  fr 

Lynchburg,  Va.  Two  other  com- 
mittee members,  from  the  South- 

west and  the  East,  are  to  be  named. 

In  a  May  20  letter  to  Broadcast- ing Mr.  Johnson  commented: 
"This  meeting  of  Mutual  affili- 

ates was  announced  by  Neville 
Miller  in  open  convention  with  no 
intimation  that  it  was  to  be  a 
'rump'  session  of  MBS  members. 
In  fairness  to  the  majority  of 
those  who  attended,  including  Steve 
Cisler,  we  don't  think  such  purpose 
or  impression  prevailed. 

In  support  of  this  statement  we 
cite  the  fact  that  there  were  a 
number  present  who  voted  favor- 

ably in  the  Saturday  meeting  of 
Mutual  affiliates  at  the  Chase  hotel 
in  support  of  Fred  Weber  and 
Mutual's  leadership,  and  who  still 
feels  that  way  about  the  network- 
ASCAP  action.  We  were  one  of 
those  who  declared  and  voted  their 
faith  in  Mutual's  active  leadership and  we  have  not  changed. 

No  Reflection 

"This  is  no  way  meant  as  a 
reflection  upon  those  who  voted 
otherwise.  We  are  sure  they  voiced 
their  sincere  convictions,  a  right 
which  everyone  must  be  accorded. 
We  do  not  question  tlieir  motives  or 
sincerity  of  purpose. 
"However,  our  position  in  the 

meeting  at  St.  Louis,  outside  the 
meeting  in  our  expressions  to  Mr. 
Cisler  and  others,  and  our  position 
now,  is  simply  this: 

"We  favor  a  Mutual  affiliates'  or- 
ganization if  it  is  to  be  constructive 

in  purpose  and  practice  for  Mutual, 
and  if  it  will  be  accepted  and  recog- 

nized by  Mutual's  active  leadership 
as  a  definite  and  important  part  of 
the  Mutual  system.  We  believe  such 
an  organization  can  be  constructive 
and  beneficial  to  the  network  if 
properly  directed  and  operated,  and 
in  the  formation  of  such  an  or- 
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ganization  we  will  expend  both  time 

and  money." "If,  on  the  other  hand,  the  or- 
ganization is  to  be  an  inquisitorial 

body,  obsessed  by  the  idea  that 
Mutual's  leadership  betrayed  or 
'sold  us  down  the  river'  in  the 
ASCAP  matter,  then  we  want  no 
part  of  it  because  it  cannot  accom- 

plish constructively  and  must  in- 
evitably lead  to  a  rift  of  more  or 

less  serious  proportions  in  the  Mu- 
tual network.  We  are  ready  and 

willing  to  fight  in  a  just  cause,  but 
we  attempt  to  keep  our  feet  on  the 
ground  and  try  honestly  to  see 
things  from  a  constructive  view- 

point despite  our  sometimes  biased 
personal  feelings. 

"The  Mutual-ASCAP  contract  is 
an  accomplished  fact.  The  subject 
of  ASCAP,  as  touchy  as  it  was  and 
is  to  the  rank  and  file  of  broad- 

casters including  ourselves,  was 
found  to  arouse  controversy  and 
bitterness  of  spirit  and  opinion. 
However,  we  believe  every  Mutual 
member  in  attendance  at  the  St. 
Louis  meetings,  is  loyal  at  heart  to 
the  Mutual  network,  and  desires, 
above  all  difi'erences  of  opinion, 
that  Mutual  continue  to  go  for- 

ward to  exceed  even  its  previous 
brilliant  record  of  accomplishment. 

Loyalty  to  Mutual 
"Upon  that  foundation  of  loyalty 

there  can  be  a  definite  place  in  the 
network  picture  for  an  organiza- 

tion of  Mutual  affiliates,  banded  to- 
gether for  close  cooperation  with 

Mutual's  active  leadership.  Had 
there  been  such  an  organization 
prior  to  the  ASCAP  negotiations, 
we  believe  much  of  the  regrettable 
controversy  that  occurred  might 
have  been  avoided  and  the  entire 
matter  settled  without  public  mani- 

festation of  strong  differences  of 
opinion  in  the  Mutual  family." 

Robert  Arden  Cited 

ROBERT  ARDEN,  KFWB,  Holly- 
wood, news  commentator,  is  sched- 

uled to  appear  before  United  States 
immigration  officials  within  a  few 
weeks,  after  being  taken  into  cus- 

tody recently  on  charges  of  illegal 
entry  into  this  country  from  Aus- 

tralia, and  released  the  following 
day  on  bond.  Arden,  whose  real 
name  is  Rudolph  Kliger,  came  to 
the  United  States  seven  years  ago 
on  a  visitor's  visa  after  dissolve- 
ment  of  Austria  by  Germany. 

Midwest  Spots 

SCHOENHOFEN  -  EDELWEISS 
Co.,  Chicago  (beer),  on  May  15 
started  a  varying  schedule  of  five 
to  six-weekly  live  announcements  on 
five  stations.  Contracts  are  for  13 
weeks.  Stations  are  WMRO,  Au- 

rora; WROK,  Rockford;  WCBS, 
Springfield,  111.;  WJOB,  Hammond, 
Ind.;  WRJN,  Racine,  Wis.  On 
March  17,  firm  started  10-weekly 
spot  announcements  on  WMAQ, 
Chicago.  Western  Adv.  Agency, 
Chicago,  handles  the  account. 

.FAMES  GALAX  Co..  Chicaso 
( Hiithritus) .  has  roncwcnl  its  thricc- 
wcckly  (|iiart('r-h()ur  live  talfiit  pro- 
};raiiis  on  KWTO,  Springfielfl.  Mo.  ; 
KO.VM.  I'ittsburKh,  Kan.;  KMM.I, 
(Jrand  Island,  Xeb.  Agency  is  United 
Adv.  ("o.,  Chicago. 

AFRA  Adds  in  L.  A. 

NEGOTIATIONS  for  signature  of 
two  more  stations  with  American 
Federation  of  Radio  Artists,  Los 
Angeles  local,  were  culminated  dur- 

ing May,  making  a  total  of  nine 
AFRA  stations  in  that  area. 
KFAC,  Hollywood,  operated  by  Los 
Angeles  Broadcasting  Co.,  con- 

tracted with  the  union  early  in  the 
month,  while  KMTR,  that  city, 
through  KMTR  Radio  Corp.,  joined 
on  May  21.  Agreement  stipulates 
wage  increases  as  well  as  inclusion 
of  local  and  sustaining  codes.  Long 
Beach,  Cal.,  stations,  KFOX  KGER 
and  Los  Angeles  stations,  KRKD, 
KFVD  have  not  yet  signed  with AFRA. 

Mattress  News 

MOHAWK  BEDDING  Co.,  Chicago 
(Mohawk  mattress),  on  May  19 
started  a  52-week  schedule  of 
thrice-weekly  quarter-hour  news 
broadcasts  by  Alois  Havrilla  on 
WOR,  New  York.  Agency  is 
Schwimmer  &  Scott,  Chicago. 

CALIFORXIA  SPRAY  CHEMICAL 
Coi-]).,  Richmond,  Cal.  (insecticides), 
recently  started  three  participations 
weelily  on  the  Farm  Journal,  con- 

ducted by  Austin  Fenger  on  KSFO, 
San  Francisco.  Agency  is  Long  Adv. 
Service,  San  Francisco. 

CONTRO 

ROOM 

W.  H.  MOFFAT,  CBS  shortwave  en- 
gineer, is  traveling  down  the  western 

coast  of  South  America  on  an  inspec- tion tour  of  technical  facilities  of  the 
CBS  Latin  American  affiliates  prelimi- 

nary to  inauguration  of  service  in  the fall. 

FRED  PETERSON,  formerly  of 
WJSV,  Washington,  and  Edward 
Meyer  and  Walter  C.  Ward,  both  new 
to  radio,  have  joined  the  engineering 
staff  of  WIXX,  Washington,  replacing 
Carson  Andrick,  Max  Epstein  and  Ber- 

nard Rosenberg,  all  resigned. 

THOMAS  H.  PHELAN,  audio  facili- 
ties engineer  of  X^BC,  New  York,  is  in San  Francisco  in  connection  with  the 

new  X"BC  building. 
GEXE  CLARK,  formerly  of  WTRY, 
Troy,  X.  Y.,  Daniel  Ehrenreich, 
formerly  of  WNYC,  New  York,  Elroy 
Grosman  and  Harry  L.  Bryant, 
graduates  of  RCA  Institute,  have 
joined  the  engineering  staff  of  WOR, 
Xew  York,  as  aummer  replacements. 
HEXRY  BRODERICK  .Jr.  has  joined 
the  engineering  staff  of  WDRC,  Hart- 

ford, succeeding  Perry  Brumfield,  who 
joined  CBS. 
.JOHX  XEUBAUER  Jr.  has  joined 
the  engineering  staff  of  KLZ,  Denver. 

Engineer  Arrested 
JAMES  A.  MURPHY,  38,  master 
control  operator  of  the  Toronto  stu- 

dios of  the  Canadian  Broadcasting 
Corp.,  was  arrested  May  23  by  the 
Royal  Canadian  Mounted  Police  on 
charges  of  breach  of  Defense  of 
Canada  Regulations.  As  customary, 
no  statement  was  issued  by  the  au- 

thorities as  to  the  alleged  offenses 
committed.  Several  pamphlets  and 
a  book  were  taken  by  the  RCMP 
from  his  home  following  his  arrest, 
it  was  learned.  The  Assn.  of  Tech- 

nical Employes,  which  has  members 
in  Toronto,  Ottawa  and  Vancouver, 
called  a  conference  in  Toronto  im- 

mediately following  the  arrest,  but 
no  statement  was  issued. 

Hams  to  Continue 

FOR  the  first  time  in  15  years  the 
2,400  amateur  radio  operators  in 
the  Army  Amateur  Radio  System 
will  continue  to  operate  throughout 
the  summer  instead  of  closing 
their  season  on  the  last  Monday 
in  May  as  has  been  the  custom. 
Opening  the  summer  season  mem- bers of  the  American  Radio  Relay 
League  will  participate  June  2  in 
the  AARL  annual  field  day  during 
which  a  contest  to  test  the  profi- 

ciency of  operators  in  contacting 
one  another  during  times  of  na- 

tional emergency  will  be  conducted. 

WOR  Technical  Manuals 

SO  MAXY  REQUESTS  from  sta- 
tions, puljlications  and  individuals  have 

been  received  by  WOR,  New  York, 
for  copies  of  the  Routine  Operation 
manuals  devised  and  used  by  the  sta- 

tion, that  Charles  Singer,  technical 

supervisor  in  charge  of  WOR's  trans- mitter and  X^ew  Jersey  operations,  has 
announced  the  four  manuals  vill  be 
compiled  into  one  volume  for  com- mercial distribution. 

GIL  BAYEK,  announcer  of  WDRC, 
Hartford,  on  June  8  is  to  become  pro- 

gram manager  of  W47A,  new  FM  sta- 
tion at  Schenectady,  X^.  Y. 
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ASCAP  Supreme  Court  Decision 
(Continued  from  page  12) 

"Such  an  argument  rests  upon 
a  mistaken  premise,"  the  court  said. 
Then  in  a  footnote,  it  pointed  out 
that  it  had  been  referred  to  the 
ASCAP  consent  decree,  the  theory 
being  that  the  decree  might  have 

some  bearing  upon  the  State's 
power  to  pass  the  legislation  tinder 
attack.  "But  it  has  not,"  said  the 
court.  "In  matters  relating  to 
purely  intra-state  transactions,  the 
State  might  pass  valid  regulations 
to  prohibit  restraint  of  trade  even 
if  the  Government  had  no  law 
whatever  with  reference  to  sim- 

ilar matters  involving  interstate 
transactions.' 
"We  find  nothing  in  the  copy- 

right laws  which  purports  to  grant 
to  copyright  owners  the  privilege 
of  combining  in  violation  of  other- 

wise valid  state  or  Federal  laws," 
said  the  opinion.  "We  have,  in  fact, 
determined  to  the  contrary  with 
relation  to  other  copyright  priv- 

ileges." The  court  added  that  it 
could  find  nothing  either  in  the 
language  of  the  copyright  laws  or 
in  the  history  of  their  enactment 
to  indicate  any  Congressional  pur- 

pose to  deprive  the  States,  either 
in  whole  or  in  part,  of  their  long 
recognized  power  to  regulate  com- 

binations in  restraint  of  trade. 
The  Act  Applies 

Under  the  findings  of  the  lower 
court,  said  Associate  Justice  Black, 
ASCAP  "comes  squarely  within  the 
definition  of  the  combinations  pro- 

hibited by  Section  1  of  the  1937 
Act."  Since  under  the  record  and 
findings  in  the  case  ASCAP  is  an 
association  within  the  meaning  of 
the  Florida  statute,  the  court  said 
it  was  not  called  upon  at  its  in- 

stance to  pass  upon  the  validity  of 
other  provisions  contained  in  the 
numerous  clauses,  sentences  and 
phases  of  the  1937  or  1939  Florida 
acts  which  might  cover  other  com- 
binations. 

"It  is  enough  for  us  to  say  in 
this  case,"  the  opinion  concluded, 
"that  the  phase  of  Florida's  law 
prohibiting  activities  of  those  un- 

lawful combinations  described  in 
Section  1  of  the  1937  act  does  not 
contravene  the  copyright  laws  of 

the  Federal  Constitution;  that  par- 
ticular attacks  upon  other  spec- 

ified provisions  of  the  statutes  in- 
volved are  not  appropriate  for  de- 

termination in  this  proceeding; 
that  the  court  below  erred  in  grant- 

ing the  injunction;  and  that  the 
bill  should  have  been  dismissed. 

"All  other  questions  remain  open 
for  consideration  and  disposition  in 
appropriate  proceedings.  For  the 
reasons  given,  the  judgment  below 
in  No.  610  (Florida  vs.  ASCAP) 
is  reversed  and  the  cause  is  re- 

manded to  the  lower  court  with 
instructions  to  dismiss  the  bill.  The 
judgment  in  No.  611  (ASCAP 

against  Florida)  is  aflnrined." 
A  Similar  Case 

In  the  Nebraska  case.  Justice 
Black  said  most  of  the  questions 
presented  are  the  same  as  those 
raised  in  the  Florida  cases.  In  this 
case,  it  was  pointed  out,  at  the  re- 

quest of  ASCAP,  the  three-judge 
court  enjoined  various  State  offi- 

cials from  enforcing  the  statute 
aimed  primarily  at  price-fixing 
combinations  operating  in  the  field 
of  public  performance  of  copy- 

righted music.  The  opinion  con- 
cluded : 

Here,  as  there,  the  court  below 
found  that  threats  had  been  made, 
that  some  of  the  sections  of  the  act 
were  invalid,  that  the  invalidity  of 
those  sections  permeated  the  whole,  and 
that  the  State  officials  should  be  en- 

joined from  enforcing  any  of  the  nu- 
merous provisions  of  the  act.  But,  as  in 

the  Florida  case,  the  court  below  pro- 
ceeded on  a  mistaken  premise  as  to 

the  role  a  federal  equity  court  should 
play  in  enjoining  state  criminal  stat- 

utes. Here,  there  was  no  more  of  a 
showing  of  exeeiJtional  circumstances, 
specific  thi-eats,  and  irreparable  in- jury than  in  the  Florida  ease.  In  his 
brief  in  this  court,  the  Attorney  Gen- 

eral of  Nebraska  stated  that  "Appel- 
lants, as  law  enforcement  officers,  sin- 
cerely hope  that  no  action  under  this 

law  will  be  required.  None  was  threat- 
ened before  nor  since  the  suit  was 

started." With  one  possible  exception,  the 
record  bears  out  the  statement  of  the 
Attorney  General ;  there  was  no  evi- 

dence whatever  that  any  threats  had 
been  made,  but  in  his  answer  the 
Attorney  General  stated  that  he  would 
"enforce  the  act  against  the  com- 

plainant society  .  .  .  [if]  the  com- 
plainant society  would  operate  in  the 

State  of  Nebraska  in  violation  of  the 
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FOR  CONTRIBUTING  MOST  to 
the  annual  Shreveport  C.  of  C. 
Goodwill  Tour,  Jerry  Bozeman, 
KTBS-KWKH  sportscaster  re- 

ceived the  coveted  annual  award. 

terms  of  the  statute  by  conniving  and 
conspiring  to  fix  and  determine  prices 
for  public  perfoi-manee  of  copyrighted 
musical  compositions  .  .  .  "  As  we have  just  held  in  Watson  vs.  Buclc.  it 
was  error  to  issue  an  injunction  under 
these  circumstances. 

In  other  material  respects  also,  this 
case  is  like  the  Florida  case.  The  court 
below  failed  to  pass  on  what  we  con- sider the  heart  of  the  statute  because 
of  what  it  regarded  as  the  pervading 
vice  of  the  invalid  sections.  But  sec- 

tion 12  of  the  Nebraska  statute  is  sim- 
ilar to  section  12  of  the  Florida  stat- 
ute and  provides  that  "if  any  section, subdivision,  sentence  or  clause  in  this 

Act  shall,  for  any  reason,  be  held  void 
or  non-enforceable,  such  decision  shall 
in  no  way  affect  the  validity  of  en- forceability of  any  other  part  or  parts 

of  this  Act." The  legislative  will  is  respected  by 
the  Supreme  Court  of  Nebraska,  and 
the  court  below  should  have  followed 
state  law  in  this  regard.  That  part  of 
the  statute  on  Avhich  the  court  did  not 
pass — and  the  part  which  the  Attorney 
General  said  he  stood  willing  to  en- 

force if  violated — set  up  a  complete 
scheme  for  the  regulation  of  combina- tions controlling  performing  rights  in 
copyright  music.  On  the  authority  of 
Watson  vs.  Bitck,  the  decision  below 
is  reversed  and  the  cause  is  remanded 
with  instructions  to  dismiss  the  bill. 

FOLK  SONG  SERIES 

AVAILABLE  ON  DISC 

A  SERIES  of  10  recorded  pro- 
grams, explaining  and  illustrating 

the  folk  songs  of  the  American 
people  as  they  are  sung  by  the 
people  themselves,  has  been  pre- 

pared by  the  Radio  Research  Proj- ect of  the  Library  of  Congress, 
and  made  available  to  stations  and 
educational  and  cultural  groups. 
The  release  of  these  programs  af- 

fords the  public  an  opportunity  to 
hear  for  the  first  time  actual  field 
recordings  of  American  folk  music 
made  for  the  Library's  Archive  of American  Folk  Song. 

Narrated  by  John  A.  Lomax, 
honorary  curator  of  the  Archive, 
the  series  has  been  given  the  title. 
The  Ballad  Hunter,  and  reveals 
some  of  Mr.  Lomax's  experiences 
during  the  30  years  he  has  been 
collecting  recordings  of  American 
Folk  music  for  the  Library. 
The  recordings  of  The  Ballad 

Hunter  will  be  distributed  by  the 
Federal  Education  Committee,  U. 
S.  Office  of  Education,  Washington. 
The  series  consists  of  five  16-inch, 
double-face  records  with  a  15-min- 
ute  program  on  each  side.  It  will 
be  distributed  at  approximately 
$2.50  a  disc,  or  $1.25,  a  program. 

This  is  the  second  recorded  series 
to  be  released  by  the  Library  since 
the  establishment  of  its  Radio  Re- 

search Project  in  January. 
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TEXT  OF  THE  SUPREME  COURT  DECISION  IN  THE  ASCAP  CASE 

FOLLOWING  is  the  full  text  of 
the  decision  of  the  Supreme  Court 
of  the  United  States  on  the  appeals 
of  the  State  of  Florida  versus 
ASCAP,  decided  unanimously  May 
26  by  the  tribunal  holding  ASCAP 
to  be  a  price-fixing  combination  in 
restraint  of  trade.  (A  similar  con- 
culsion  was  reached  in  the  case  of 
the  State  of  Nebraska  against 
ASCAP,  decided  the  same  day). 
SUPREME   COURT  OF  THE 

UNITED  STATES. 

Nos.  610,  611.  October  Term,  1940. 
.T.  Tom  Watson  (Gibbs),  individ- 

ually and  as  Attorney  General  of  the 
State  of  Florida,  et  al..  Appellants,  vs. 
Gene  linek.  individually  and  as  Presi- 

dent of  the  American  Society  of  Com- 
poser.'<.  Authors  and  Publishers,  et  al.. 
No.  010.  Gene  Buck,  individually  and 
as  President  of  the  American  Society 
of  Comi)osers.  Authors  and  Publish- 

ers, et  al..  Appellants,  vs.  .1.  Tom 
Watson  (Gibbs),  individually  and  as 
Attorney  General  of  the  State  of  Flor- 

ida, et  al..  No.  Oil.  Appeals  from  the 
District  Court  of  the  United  States 
for  the  Northern  District  of  Florida. 
[May  20,  1941.] 
Mr.  .Tl'STlCE  Blacic  delivered  the 

(rpinion  of  the  court. 
In  broad  outline,  these  cases  involve 

the  constitutionality  of  Florida  stat- 
utes regulating  the  business  of  persons 

holding  music  copyrights  and  declar- 
ing price-fixing  combinations  of  "au- thors, composers,  publishers,  [and] 

owners"  of  such  copyrights  to  be  ille- gal and  in  restraint  of  trade. 
The  American  Society  of  Composers, 

Authors  &  Publishers  (ASCAP),  one 
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of  the  appellants  in  No.  611  and  one 
of  the  appellees  in  No.  610,  is  a  com- 
l)ination  which  controls  the  perform- 

ance rights  of  a  major  part  of  the 
available  supply  of  copyrighted  pop- 

ular music.  The  other  appellants  in 
No.  Oil  (appellees  in  No.  610)  are  in- 
dividtial  composers,  authors  and  pub- 

lishers of  music  controlled  by  ASCAP. 
The  appellees  in  No.  611  (appellants 
in  No.  610)  are  the  Attorney  Gen- 

eral and  all  the  state  prosecuting  at- 
torneys of  Florida  who  are  charged 

with  the  duty  of  enforcing  certain 
parts  of  the  statutes  in  question. 

These  two  cases  were  originally  a 
single  action,  in  which  ASCAP  and 
its  co-parties  sought  to  enjoin  the  state 
officials  from  enforcing  a  1937  Florida 
statute.^  A  Federal  district  court,  com- 

posed of  three  judges  under  §  266  of 
the  .Tudicial  Code,  granted  a  temporary 
injunction,  and  this  Court  affirmed 
without  passing  upon  the  merits  of  the 
constitutional  questions  involved.  Gihlis 
v.  Bud;  .307  U.  S.  66.  A  supplemental 
bill  of  complaint  was  then  filed,  ask- 

ing that  the  three  judge  court  enjoin  a 
1939  Florida  statute  relating  to  the 

same  subject." On  final  hearing,  the  three  judge 
court  again  enjoined  the  state  officials 
from  enforcing  any  part  of  the  1937 
statute,  but  granted  the  inninction  only 
as  to  certain  sections  of  the  1939  act. 
34  F.  Supp.  510.  No.  611  is  an  appeal 
by  ASCAP  and  its  co-complainants 
from  the  refusal  to  enjoin  the  state 
officials  from  enforcing  the  remainder 
(if  the  1939  act.  No.  610  is  an  appeal 
by  the  state  officials  from  the  ord°r 
granting  the  injunction  as  to  the  1937 
act  and  as  to  certain  sections  of  the 
19.39  act. 

The  court  below,  without  passing  at 
all  upon  the  validity  of  13  out  of  the 
21  sections  and  subsections  of  the  1937 
act.  held  that  the  remaining  eight  sec- 

tions deprived  copyright  owners  of 
rights  granted  them  by  the  Federal 
copyright  laws,  and  that  the  statute 
must  fall  in  its  entirety.  This  it  did 
upon  the  premise  that  the  sections  held 
invalid  and  the  other  parts  of  the  bill 
were  intended  by  the  Florida  Legisla- 

ture to  form  "a  harmonious  whole" 
and  to  "stand  or  fall  together."  The tdtimate  questions  involved  are  such 
that  we  must  first  determine  whether 
this  ruling  was  correct.  We  hold  that 
it  was  not,  for  the  following  reasons. 

The  Florida  Legislatui-e  expressed  a 
purpose  directly  contrary  to  the  Dis- 

trict Court's  finding.  For  what  the Legislature  intended  in  this  regard  was 
spelled  out  in  section  12  of  the  Act  in 
the  clear  and  emohatic  language  of  the 
Legislature  itself.  That  section  reads: 
If  any  section,  -sub-section,  sentence, 

clause  or  any  part  of  this  Act,  is  for  any 
reason,  held  or  declared  to  be  unconstitu- 

Fla.  Laws  1937,  ch.  17807. 
Fla.  Laws  1939,  ch.  19653. 
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tional,  imperative  [sic]  or  void,  such  hold- 
ing or  invalidity  shall  not  affect  the  remain- ing portions  of  this  Act;  and  it  shall  be 

construed  to  have  been  the  legislative  intent 
to  pass  this  Act  without  such  unconstitu- tional, inoperative  or  invalid  part  therein  ; 
and,  the  remainder  of  this  Act,  after  the 
exclusion  of  such  part  or  parts,  shall  be 
held  and  deemed  to  be  valid  as  if  such 
excluded  parts  had  not  been  included 
herein. This  is  a  flat  statement  that  the 
Florida  Legislature  intended  that  the 
Act  should  stand  and  be  enforced 
"after  the  exclusion  of  such  part  or 
parts"  as  might  be  held  invalid.  Un- 

less a  controlling  decision  by  Florida's courts  compels  a  different  course,  the 
Federal  courts  are  not  justified  in 
speculating  that  the  State  Legislature 
meant  exactl.v  the  opposite  of  what  it 
declared  "to  have  been  the  legislative 
intent."  But  the  Supreme  Court  of Florida  recognizes  and  seeks  to  carry 
out  the  legi.slative  intent  thus  ex- 

pressed. Speaking  of  a  similar  severability 
clause  of  another  statute,  that  court 
said :  "The  Act  as  a  whole  evinces  a 
purpose  on  the  part  of  the  Legislature 
to  impose  a  license  tax  on  chain  stores 
and  Section  1.5  provides  that  if  any 
section,  provision  or  clause  thereof,  or 
if  the  Act  as  applied  to  any  circum- 

stance shall  be  declared  invalid  or  un- 
constitutional such  invalidity  shall  not 

affect  other  portions  of  the  Act  held 
valid  nor  shall  it  extend  to  other  cir- 

cumstances not  held  to  be  invalid. 
Under  the  liberal  terms  of  Section 

15  it  may  be  reasonably  discerned  that 
the  Legislature  intended  that  the  Act 
under  review  should  be  held  good  under 
any  eventuality  that  did  not  produce 
an  unreasonable,  unconstitutional  or 
an  absurd  result.  .  .  .  The  test  to  de- 

termine workability  after  severance 
and  whether  the  remainder  of  the  Act 
should  be  upheld  rests  on  the  fact  of 
whether  or  not  the  invalid  portion  is 
of  such  import  that  the  valid  part 
would  be  incomplete  or  would  cause 
results  not  contemplated  by  the  Legis- 

lature." Louis  K.  Liggett  Co.  v.  Lee, 
109  Fla.  477.  481. 

Measured  by  this  test  the  court  be- low was  in  error,  for  there  can  be  no 
doubt  that  Section  1  and  the  other 
sections  upon  which  the  court  failed  to 
Ijass  are  complete  in  themselves  ;  they 
are  not  only  consistent  with  the  stat- 
nte's  purpose  but  are  in  reality  the very  heart  of  the  Act,  comprising  a 
distinct  legislative  plan  for  the  sup- 

pression of  combinations  declared  to  be 
unlawful.  For  as  pointed  out  by  the 
court  below,  the  sections  that  were 
not  passed  on  are  those  which  outlaw 
combinations  to  fix  fees  and  prescribe 
the  means  whereby  the  legislative  pro- 

scription asainst  them  can  be  made 
effective.^  Since,  therefore,  that  phase 
"  The  Court  said : 

"There  remain :  Sections  1,  2-C  and  3,  in 
effect  declaring  ASCAP  and  similar  socie- 

ties illegal  associations,  outlawing  its  ar- 
rangements for  license  fees,  and  proscribing 

and  making  an  offense,  attempts  to  collect 
them;  Section  7-B  making  persons,  acting 
for  such  a  combination,  agents  for  it  and 
liable  to  the  penalties  of  the  Act;  Section 
8  fixing  the  penalties  ;  Section  9  giving  the 
state  courts  jurisdiction  to  enforce  the  Act, 

of  the  Act  which  aimed  at  unlawfid 
combinations  is  complete  in  itself  and 
capable  of  standing  alone,  we  must 
consider  it  as  a  separable  phase  of  the 
statute  in  determining  whether  the  in- 

junction was  properly  issued  against 
the  state  officials. 

As  a  matter  of  fact,  as  the  record 
stands  the  right  of  ASCAP  and  its  co- complainants  to  an  injunction  depends 
upon  this  phase  of  the  statute  and  is 
not  to  be  determined  at  all  by  the 
validity  or  invalidity  of  the  particular 
sections  which  the  court  below  thought 
inconsistent  with  the  Federal  Consti- 

tution and  the  copyright  laws  passed 
pursuant  to  it.  The  ultimate  deter- minative question,  therefore,  is  whether 
Florida  has  the  power  it  exercised  to 
outlaw  activities  within  the  state  of 
price  fixing  combinations  composed  of 
copyright  owners.  But  before  consid- ering that  (juestion  it  is  necessary  that 
we  explain  why  we  do  not  discuss,  and 
why  an  injunction  could  not  rest  upon, 
any  other  phase  of  Florida's  statutory 

plan. 

Defendants  in  the  injunction  pro- 
ceedings are  the  State's  Attorney  (Gen- 

eral, who  is  charged  with  the  responsi- 
bility of  enforcing  the  state's  criminal 

laws,  and  all  of  the  State's  prose- cuting attorneys,  who  are  subject  to 
the  Attorney  General's  authority  in 
the  performance  of  their  official  duties.' I'nder  the  statutes  before  us,  it  is  made 
the  duty  of  the  State's  jirosecuting  at- torneys, acting  under  the  Attorney 
General's  direction,  to  institute  in  the 
State  courts  criminal  or  civil  proceed- 

ings. The  original  bill  alleged  that  the 
defendants  had  threatened  to — and 
would,  unless  restrained — enforce  the 
1937  statute  "in  each  and  all  of  its 
terms  and  the  whole  thereof,  and  par- 

ticularly against  these  complainants 
and  others  similarly  situated  .  .  .  ". 
and  that  as  a  consequence  complain- ants would  suffer  irreparable  injury 
and  damages. 

The  supplemental  bill  contained  sim- ilar allegations  as  to  the  1939  Act. 
Both  bills  were  drawn  upon  the  prem- 

ise that  complainants  were  entitled  to 
an  injunction  restraining  all  the 
State's  prosecuting  officers  from  en- 

forcing any  single  part  of  either  of 

civilly  and  criminally;  and  Sections  10-A 10-B.  11-A  and  11-B,  prescribing  procedure 
under  it."  34  F.  Supp.  516.  With  the  pos 
sible  exception  of  section  3,  nowhere  in  the 
course  of  the  opinion  were  any  of  these 
sections  held  invalid. 

*  The  Secretary  of  State  and  the  State 
Comptroller  were  added  as  parties  defend- 

ant by  a  "Further  Supplemental  Bill  of 
Complaint"  filed  October  19,  1939.  The 
ground  given  by  the  complainants  for  add' ing  parties  was  that  certain  duties  were 
imposed  on  these  officials  by  the  1939  act. 
The  duties,  however,  required  only  that 
certain  fees  be  collected,  and  not  that  ac- tions be  brought  to  enforce  the  law. 

In  the  course  of  this  litigation,  Florida 
has  had  throe  Attorneys  General.  The  pres- ent Attorney  General  took  office  on  January 
7.  1941,  and  all  the  parties  have  joined  in a  motion  to  substitute  him  as  a  defendant 
in  place  of  his  predecessor  in  office.  There 
is  no  objection  to  the  substitution,  and  the motion  is  granted. 
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)•    the  lengthy  statutes,  under  any  cir- cumstances that  could  arise  and  in  re- 
spect to  each  and  every  one  of  the 

multitudinous  regulations  and  prohi- bitions contained  in  those  laws.  In 
•    their  answers,  the  State's  representa- li    tives  specifically  denied  that  they  had 
I,    made  any  threats  whatever  to  enforce 
I    the  acts  against  complainants  or  any 

one  else.  In  their  answer  to  the  sup- 
I    plemental  bill,  however,  they  said  that 
I;    they  would  perform  all  duties  imposed 
j  upon  them  by  the  1939  Act. 
I      The  findings  of  the  court  on  this 

subject  were  general,  and  were  to  the 
effect  that  '"JLtefeudants  have  threat- 

'    ened  to  and  will  enforce  such  State 
'    Statutes  against  these  Complainants 
'    and  others  similarly  situated  in  the 
)    event    that    such    Complainants  and 
'    others    similarly    situated    refuse  to 
'    comply  with  said  State  Statutes  or 
'    do  any  of  the  acts  made  unlawful  by 
'    said  State  Statutes."  It  is  to  be  noted 

that  the  court  did  not  find  any  threat 
'    to  enforce  any  specific  provision  of either  law.  And  there  is  a  complete 

lacii  of  record  evidence  or  information 
'    of  any  other  sort  to  show  any  threat 

to  prosecute  the  complainants  or  any 
one  else  in  connection  with  any  spe- 

'    citic  clause  or  paragraph  of  the  nu- 
!    merous  prohibitions  of  the  acts,  sub- 

ject to  a  possible  exception  to  be  dis- 
I    cussed  later. 
I  The  most  that  can  possibly  be  gath- 
i  ered  from  the  meager  record  refer- 
I  ences  to  this  vital  allegation  of  com- 
'  plamants'  bill  is  that  though  no  suits 
'  fiad  been  threatened,  and  no  criminal 
a  or  civil  proceedings  instituted,  and  no 

particular  proceedings  contemplated, 
)  the  State  otricials  stood  ready  to  per- 

form their  duties  under  their  oath  of 
(  othce  should  they  acquire  knowledge 
I  of  violations.  And  as  to  the  1987  Act, 
•I  the  State's  Attorney  General  took  file 
1  position  from  the  very  beginning,  both 
li    Deiow  and  in  this  court,  that  under  his 
I  construction  of  the  earlier  act  no  du- 
-  ties  of  any  kind  were  imposed  upon 

him  and  his  subordinates  except  with 
-  relationship  to  prohibited  combinations 

of  the  type  defined  in  Section  1. 
Federal  injunctions   against  State 

criminal  statutes,  either  in  their  en- 
tirety or  witli  respect  to  their  separate 

-;    and  distinct  prohibitions,  are  not  to  be 
,:   granted  as  a  matter  of  course,  even  if 
[   such    statutes    are  unconstitutional. 
II  "No  citizen  or  member  of  the  com- 
■1  munity  is  immune  from  prosecution, 
-:  in  good  faith,  for  his  alleged  criminal 
1  acts.  The  imminence  of  such  a  prose- 
.  cution  even  though  alleged  to  be  un- 

authorized and  hence  unlawful  is  not 
.  alone  ground  for  relief  in  equity  which 
'  exerts  its  extraordinary  powers  only  to 
'  prevent  irreparable  injury  to  the  plain- 
'  tiff  who  seeJi  its  aid."  Beal  v.  Mis- 

souri Pacific  Railroad  Corp.,  312  U.  S. 
45,  49. 

'       A  general  statement  that  an  ofiicer 
)   stands  ready  to  perform  his  duty  falls 
,   far  short  of  such  a  threat  as  would 
.    warrant   the  intervention  of  equity, 
s   And  this  is  especially  true  where  there 

is  a  complete  absence  of  any  showing 
of  a  definite  and  expressed  intent  to 
enforce  particular  clauses  of  a  broad, 
comprehensive   and  multi-provisioned 
statute.  For  such  a  general  statement 

,   is  not  the  equivalent  of  a  threat  that 
(   prosecutions  are  to  be  begun  so  imme- 
:   diately,  in  such  numbers,  and  in  such 

manner  as  to  indicate  the  virtual  cer- 
'    tainty   of   that  extraordinary  injury 

which  alone  justifies  equitable  suspen- 
sion of  proceedings  in  criminal  courts. 

The  imminence  and  immediacy  of 
proposed  enforcement,  the  nature  of 
the  threats  actually  made,  and  the  ex- 

ceptional and  irreparable  injury  which 
complainants  would  sustain  if  those 
threats  were  carried  out  are  among 
the  vital  allegations  which  must  be 
shown  to  exist  before  restraint  of 
criminal  proceedings  is  justified.  Yet 
from  the  lack  of  consideration  ac- 

corded to  this  aspect  of  the  complaint, 
both  by  complainants  in  presenting 
their  case  and  by  the  court  below  in 
reaching  a  decision,  it  is  clearly  ap- 

parent that  there  was  a  failure  to  give 
proper  weight  to  what  is  in  our  eyes 
an  essential  prerequisite  to  the  exer- 

cise of  this  equitable  power.  The  clear 
import  of  this  record  is  that  the  court 
below  thought  that  if  a  Federal  court 

finds  a  many-sided  State  criminal  stat- 
ute unconstitutional,  a  mere  statement 

by  a  ijrosecutmg  omcer  that  fie  in- tends to  pertorm  his  duty  is  sumcieiit 
justification  to  warrant  the  i^'ederai 
court  in  enjoining  all  State  prosecut- 

ing othcers  troni  m  any  way  enforcing 
tne  statute  in  question. 

Such  however,  is  not  the  rule.  "The general  rule  is  that  equity  will  not 
interfere  to  prevent  the  enforcement 
ot  a  criminal  statute  even  though  un- 

constitutional. .  .  .  To  justify  such 
mterterence  there  must  be  exceiJtioiial 
circumstances  and  a  clear  snowing 
that  an  injunction  is  necessary  in  order 
to  afford  adequate  protection  of  con- 

stitutional riguts.  ...  We  have  said 
tnat  it  must  appear  that  "the  danger of  irreparable  loss  is  both  great  and 
immediate' ;  otherwise  the  accused sliouid  first  set  up  his  defense  in  the 
(State  court,  even  though  the  validity 
of  a  statute  is  challenged.  There  is 
ample  opportunity  for  ultimate  review 
by  this  Court  ot  I'ederal  questions." tipieiman  lUotor  Sales  Co.  v.  Dodge, 

U.  S.  IS9,  95-96. 
Such  "exceptional  circumstances" 

and  "great  and  immediate"  danger  of irreparable  loss  were  not  here  snowii. 
Tested  by  this  rule,  therefore,  and 
with  the  possible  exception  of  that 
phase  of  the  statute  outlawing  Florida 
activities  by  combinations  declared  un- lawful in  Section  1  of  the  1937  Act 
(.which  we  shall  later  consider  sepa- 

rately ) ,  neither  the  findings  of  the 
court  below  nor  the  record  on  which 
they  were  based  justified  an  injunction 
against  the  State  prosecuting  othcers. 

in  addition  to  the  fact  that  the  sit- 
uation here  does  not  meet  the  tests 

laid  down  in  the  decided  cases,  the 
very  scope  of  these  two  statutes  illus- 

trates the  wisdom  of  a  policy  of  judi- 
cial self  restraint  on  the  part  of  i^'ed- eral  courts  in  suspending  State  stat- 
utes in  their  entirety  upon  the  ground 

that  a  complainant  might  eventually 
be  piosecuted  for  violating  some  part 
of  them.  The  Florida  Supreme  Court, 
which  under  our  dual  system  of  gov- 

ernment has  the  last  word  on  the  con- 
struction and  meaning  of  statutes  of 

that  State,  has  never  yet  passed  upon 
the  statutes  now  before  us.  It  is 
highly  desirable  that  it  should  have 
an  opportunity  to  do  so.'*  There  are  42 sei)arate  sections  in  the  two  acts. 

While  some  sections  are  repetitious, 
and  while  other  sections  are  unim- 

portant for  present  purposes,  there  are 
embraced  within  these  two  acts  many 
separate  and  distinct  regulations,  com- 

mands and  prohi'oitions.  No  one  can foresee  the  varying  applications  of 
these  separate  provisions  which  con- 

ceivably might  be  made.  A  law  which 
is  constitutional  as  applied  in  one  man- 

ner may  still  contravene  the  Constitu- 

^  Cf.,  e.  g.,  Arkansas  Corporation  Com- 
mission V.  Thompson,  312  U.  S.  — ,  — ; Railroad  Commission  of  Texas  v.  Pullman 

Co.,  312  U.  S.  — ,  • — ;  Railroad  Commission of  Texas  v.  Rowan  &  Nichols  Oil  Co.,  311 
U.  S.  570,  575;  Thompson  v.  Magnolia 
Petroleum  Co.,  309  U.  S.  478,  483;  Ex  parte 
Baldwin,  291  U.  S.  610,  619 ;  Gilchrist  v. 
Interborough  Rapid  Transit  Co.,  279  U.  S. 
159,  207. 
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tion  as  applied  in  another.  Since  all 
contingencies  of  attempted  enforce- ment cannot  be  envisioned  in  advance 
of  those  applications,  courts  have  in 
the  main  found  it  wiser  to  delay  j)ass- 
iiig  upon  the  constitutionality  of  all 
the  separate  phases  of  a  comprehensive 
statute  until  faced  with  cases  involv- 

ing particular  provisions  as  specifically 
applied  to  persons  who  claim  to  be 
injured.  Passing  upon  the  possible  sig- 

nificance of  the  manifold  provisions  of 
a  broad  statute  in  advance  of  efforts 
to  apply  the  separate  iii'ovisioiis  is analogous  to  rendering  an  advisory 
opinion  upon  a  statute  or  a  declaratory 
judgment  upon  a  hypothetical  case. 

It  is  of  course  conceivable  that  a 
statute  might  be  flagrantly  and  pat- 

ently violative  of  express  constitu- tional prohibitions  in  every  clause, 
sentence  and  paragraph,  and  in  what- 

ever manner  and  against  whomever  an 
effort  might  be  made  to  apply  it.  It  is 
sufficient  to  say  that  the  statutes  be- fore us  are  not  of  this  type.  Cases 
under  the  separate  sections  and  para- 

graphs of  the  acts  can  be  tried  as  they 
arise — preferably  in  the  State  courts. 
Any  Federal  questions  that  are  prop- 
eidy  presented  can  then  be  brought 
here.  But  at  this  time  the  record  does 
not  justify  our  passing  upon  any  part 
of  the  statute  except,  possibly,  that 
phase  which  prohibits  acti'Vities  in 
Florida  by  combinations  declared  un- lawful. While  the  proof  and  findings 
in  this  regard  are  not  as  clear  and 
specific  as  they  might  and  should  be, 
we  nevertheless,  under  the  circum- 

stances of  this  ease,  proceed  to  this 
ultimate  and  decisive  question. 

In  the  consideration  of  this  case, 
much  confusion  has  been  brought  about 

by  discussing  the  statutes  as  though 
the  power  of  a  State  to  prohibit  or 
regulate  combinations  in  restraint  of 
trade  was  identical  with  and  went  no 
further  than  the  power  exercised  by 
Congress  in  the  Sherman  Act.  Sucli 
an  argument  rests  upon  a  mistaken 
premise."  Nor  is  it  within  our  jirovince 
in  determining  whether  or  not  this 
phase  of  the  State  statute  comes  into 
collision  with  the  Federal  Constitution 
or  laws  passed  pursuant  thereto  to 
scrutinize  the  Act  in  order  to  deter- mine whether  we  believe  it  to  be  fair 
or  unfair,  conducive  to  good  or  evil 
for  the  people  of  Florida,  or  capable 
of  protecting  or  defeating  the-  public 
interest  of  the  State.'^  These  questions were  for  the  Legislature  of  Florida 
and  it  has  decided  them.  And,  unless 
constitutionally  valid  Federal  legisla- 

tion has  granted  to  individual  copy- 
right owners  the  right  to  combine,  the 

State's  power  validly  to  prohibit  the 
proscribed  combinations  cannot  be  held 
non-existent  merely  because  such  in- 

dividuals can  preserve  their  property 

"  We  have  been  referred  to  a  recent  con- 
sent decree  against  ASCAP  in  the  federal 

district  court  for  the  Southern  District  of 
New  York,  the  theory  being  that  the  decree 
might  have  some  bearing  upon  the  state's power  to  pass  the  legislation  now  under 
attack.  But  it  has  not.  In  matters  relating 
to  purely  intrastate  transactions,  the  state 
might  pass  valid  regulations  to  prohibit 
restraint  of  trade  even  if  the  federal  gov- 

ernment had  no  law  whatever  with  refer- 
ence to  similar  matters  involving  interstate transactions. 

^  The  court  below  concluded  as  a  matter 
of  law  that  "enactment  of  the  said  Statute was  not  necessary  to  protect,  nor  does  it 
serve  the  public  interest  of  the  State  of 

Florida.    .    .  ." 
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rights  better  iu  combination  than  they 
can  as  individuals.  AVe  find  nothing  in 
the  copyright  laws  which  purports  to 
grant  to  copyright  owners  the  privi- 

lege of  combining  in  violation  of  other- wise valid  State  or  Federal  laws.  We 
have,  in  fact,  determined  to  the  con- 

trary with  relation  to  other  copyright 
privileges." But  complainants  urge  that  there  is 
a  distinction  between  our  previous 
holdings  and  the  question  here.  This 
contention  is  based  on  the  idea  that 
Congress  has  granted  the  copyright 
privilege  with  relation  to  public  per- 

formances of  music,  and  that  with  ref- 
erence to  the  protection  of  this  par- 
ticular privilege,  combination  is  essen- 

tial. We  are  therefore  asked  to  con- 
clude from  the  asserted  necessities  of 

their  situation  that  Congress  intended 
to  grant  this  extraordinary  privilege 
of  combination.  This  we  cannot  do. 
Vi'e  are  pointed  to  nothing  either  iu the  language  of  the  copyright  laws  or 
ia  the  history  of  their  enactment  to 
indicate  any  congressional  purpose  to 
deprive  the  States,  either  iu  whole  or 
in  part,  of  their  long-recognized  power 
to  regulate  combinations  in  restraint 
of  trade.  Compare  Waters-Pierce  Oil 
Co.  V.  Texas  (Xo.  1),  212  U.  S. 
S6.  107. 

Under  the  findings  of  fact  of  the 
court  below,  ASCAP  comes  squarely 
within  the  definition  of  the  combina- 

tions prohibited  by  Section  1  of  the 
1937  Act.  Section  1  defines  as  an  un- 

lawful combination  an  aggregation  of 
authors,  composers,  publishers,  and 
owners  of  copyrighted  vocal  or  instru- 

mental musical  compositions  who  form 
any  society,  association,  or  the  like 
and  the  members  of  which  constitute  a 
substantial  number  of  the  persons, 
firms  or  corporations  within  the  United 
States  who  own  or  control  such  mu- 

sical comi50sitions  and  "when  one  of the  objects  of  such  combination  is  the 

*  Interstate  Circuit,  Inc.  v.  United  States 
306  U.  S.  208.  Cf.  Fashion  Origniators' Guild  of  America  v.  Federal  Trade  Com- 

mission, 312  U.  S.  — ;  Ethyl  Gasoline  Corp. V.  United  States,  309  U.  S.  436. 

determination  and  fixation  of  license 
fees  or  other  exactions  required  by 
such  combinations  for  itself  or  its 
members  or  other  interested  parties." Section  8  of  the  1937  Act  makes  it  an 
offense  for  such  combinations  "to  act within  this  State  in  violation  of  the 
terms  of  this  Act." The  court  below  found  that  there 
were  142.5  composers  and  authors  who 
were  members  of  ASCAP ;  that  the 
principal  music  publishers  of  the  coun- try are  members ;  that  the  Society 
controls  the  right  of  performance  of 
4.J.000  members  of  similar  societies  iu 
foreign  countries  ;  and  that  the  Board 
of  Directors  of  ASCAP  have  "absolute control  over  the  fixing  of  prices  to  be 
charged  for  performance  licenses  .  .  ." Since  under  the  record  and  findings 
here  xVSCAP  is  an  association  within 
the  meaning  of  Section  1  of  the  1937 
Act,  we  are  not  called  upon  at  its  in- 

stance to  pass  upon  the  validity  of 
other  provisions  contained  in  the  nu- 

merous clauses,  sentences,  and  phases 
of  the  1937  or  1939  Act  which  might 
cover  other  combinations  not  now  be- 

fore us. 
It  is  enough  for  us  to  say  in  this 

case  that  the  phase  of  Florida's  law 
prohibiting  activities  of  those  unlaw- ful combinations  described  iu  Section 
1  of  the  1937  Act  does  not  contravene 
the  copyright  laws  of  the  Federal  Con- stitution ;  that  particular  attacks  upon 
other  specified  provisions  of  the  stat- 

utes involved  are  not  appropriate  for 
determination  in  this  proceeding ;  that 
the  court  below  erred  in  granting  the 
injunction  ;  and  that  the  bill  should 
have  been  dismissed.  All  other  ques- 

tions remain  open  for  consideration 
and  disposition  in  appropriate  proceed- 

ings. For  the  reasons  given,  the  judg- ment below  in  No.  610  is  reversed  and 
the  cause  is  remanded  to  the  lower 
court  with  instructions  to  dismiss  the 
bill.  The  judgment  in  No.  611  is  af- firmed. It  is  so  ordered. 

Mr.  .Justice  Muephy  took  no  part 
in  the  consideration  or  decision  of  this 
case. 

Take  Wichita  for  t-xample.  oat  there  things  are  booming.  Last  year  total  earned  income approximated  82  million.  Now,  in  addition  to  that,  defense  contracts  for  Wichita  manu- 
facturers have  soared  past  the  93  million  dollar  mark  and  there  are  more  contracts  com- 

ing in  all  the  time. 
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Guestitorial 
(Continued  from  page  28) 

the  complete  picture  of  the  radio 
broadcasting  industry  is  not  given 
to  the  interested  club  member. 
An  honest-to-goodness  educa- 

tional presentation  of  radio,  from 
all  angles — public  service,  advertis- 

ing, programming,  transmission, 
etc. — is  deeply  needed.  Here  is 
where  NAB  could  and  should  come 
in  very  appropriately  with  its  sales 
promotion  activities  and  produce  a 
motion  picture  of  radio  that  could 
be  forwarded  from  member  to  mem- 

ber for  presentation  before  various 
clubs  and  schools  of  each  city,  town 
or  locality.  This  also  would  afford 
NAB  the  opportunity  of  explaining 
the  NAB  code  to  the  public;  some- 

thing which  should  not  be  neglected 
for  another  month. 

A  film  of  this  nature  would  offer 
a  very  interesting  program,  bring- 

ing out  the  multitude  of  "behind 
the  mike"  activities,  copy  restric- 

tion requirements,  timing  elements 
plus  many  other  details  that  occur 
in  the  average  broadcasting  sta- 

tion, but  remain  practically  un- 
known to  the  average  radio  lis- 
tener. Persons  who  attend  the 

movies  regularly  see  news  reporters 
and  newspapers  dramatized  almost 
constantly,  and  maybe  once  in  20 
trips  to  the  theatre  will  the  radio 
station  get  a  break. 
With  a  film,  such  as  has  been 

briefly  outlined,  we  would  be  selling 
some  of  these  big  department  stores 
on  radio  by  interesting  their  adver- 

tising managers  (having  the  adver- 
tising club  in  mind) .  In  its  presen- 
tation to  the  public,  the  film  should 

depict  the  average  broadcasting 
station,  not  the  big  network  opera- 

tion. Such  a  film  depicting  the  daily 
routine  of  an  average  broadcasting 
station  would  do  much  toward  edu- 

cation and  bringing  thoughts  to  a 
good  number  of  advertising  men 
who  heretofore  have  concentrated 
on  the  printed  word.  It  will  show 
Mr.  John  Q.  Public  that  the  public 
service  of  his  local  radio  is  a  vital 
necessity — that  radio  is  daily  in- 

structing, entertaining,  and  selling 
thousands  of  his  own  community. 

The  film  would  be  welcome  and 
well  received  by  Mr.  Average  Man. 

Avalon  Breaks 

BROWN  &  WILLIAMSON  TO- 
BACCO Corp.,  Louisville  (Avalon 

cigarettes),  in  mid-May  started  a 
52-week  schedule  of  live  and  tran- 

scribed chain  breaks,  one-minute 
announcements  and  weather  re- 

ports on  six  stations.  Announce- 
ments vary  from  three  to  five  daily. 

Stations  are  WCHS,  Charleston, 
WMMN,  Fairmont,  W.  Va.; 
WWNC,  Asheville,  WPTF,  Raleigh, 
N.  C;  KLZ,  Denver;  WDBJ,  Roa- 

noke, Va.  Agency  is  Russel  M. 
Seeds  Co.,  Chicago. 

NBC  Plans  Study 

Of  Child  Programs 
Seeks  Solution  for  Problems 

Of  Juvenile  Broadcasts 
NBC  PROGRAM  staff  will  explore 
the  child  program  situation  during 
the  summer,  with  hopes  of  arriving  m 
at  some  definite  conclusions  to  be 
put  into  effect  in  the  fall.  Juvenile 
shows  have  always  been  a  sore 
point  with  broadcasters,  since  wom- 

en's clubs,  parent-teacher  groups 
and  other  organizations  have  made 
them  a  target  of  attack  on  radio,!  le 

usually  leveling  their  severest  criti- 
cism against  the  blood-and-thunder| 

serials  which  are  most  listened  to; 
by  the  youngsters  themselves. 

Stating  there  has  been  probably 
too  much  opinion  and  not  enough 
factual  data  proffered  by  both 
broadcasters  and  their  critics,  C 

L.  Menser,  NBC's  national  produc- tion director,  explained  that  during 

the  coming  months  not  only  NBC's own  kid  shows  but  those  broadcast 
elsewhere  will  be  analyzed. 

Tests  Considered 

Careful  attention  will  be  given 
he  said,  to  the  studies  made  by  Mrs 

Dorothy  Lewis,  of  the  Radio  Coun- 
cil on  Children's  Programs,  who  last 

year  traveled  nearly  25,000  miles; 
in  all  parts  of  the  country  to  gather 
first-hand  information  on  this  sub 
ject,  and  Mrs.  H.  V.  Milligan,  radio 
chairman  of  the  General  Federation 
of  Women's  Clubs. 
Under  consideration,  he  said,  is 

a  plan  whereby  certain  outstanding 
kids  programs  now  broadcast  on 
local  stations  would  be  put  on  the 
network  for  a  test  period,  to  see 
whether  they  would  be  equally 
popular  in  all  parts  of  the  country. 
Another  experiment  now  being 
planned  would  test  the  relationship 
of  time  of  broadcast  to  program 

popularity,  attempting  to  discover if  a  show  that  pulls  a  large  juve 
nile  audience  at  5:45  p.m.  from 
Monday  through  Friday,  would 
prove  equally  popular  as  a  half 

hour  program  broadcast  once  a" week  on  either  Saturday  or  Sunday morning. 

tit 

'Kids'  From  Camps 

MILES  LABS.,  Elkhart,  Ind. 
(Alka  Selzter)  is  planning  to  origi 
nate  several  Quiz  Kids  broadcasts 
from  Army  cantonments  during  the 
summer.  The  Quiz  Kids,  currently 
on  NBC-Blue,  Wednesdays,  at  8 
8:30  p.m.  will  visit  Camp  Meade; 
Md.,  near  Washington,  D.  C,  in  the 
early  part  of  July.  A  special  Quiz 
Kids  program  promoting  the  sale 
of  defense  savinps  bonds  and 
stamps  is  being  recorded  by  NBC 
Radio-Recording  division  for  dis- 

tribution among  schools  all  over  the 
country. 

KMA 

The  Earl  May  Station 
The  Mail  Station 

5000-  1000  Watts  •  NBC 
SHENANDOAH,  IOWA 

Ask  your  Agency  to  ask  the  Colonel! 
^  FREE  &-  PETERS.  Inc.,  National  Representatives 
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AFA  Meeting 

{Continued  from  page  9) 
tificates    of    honorable  mention: 
'Viola   Schlacks,  advertising  man- 

ager, Philadelphia  &  Reading  Coal 
Co.;  Catherine  Gunn,  handling  pub- 
'licity  for  the  St.  Louis  Board  of 
Education;  Dorothy  Kennedy,  copy- 

j- -writer,  Ed.  Schuster  &  Co.,  Mil- 
f-waukee  department  store;  Nan  Col- 
'i  lins,  public  relations  director, 
■  Foundation  for  Clinical  and  Surgi- 
i  cal  Research  of  Philadelphia. 
■I  Miss  Adams'  prize-winning  entry 
'I  included  radio  copy  for  Pet  Milk, 
"i  newspaper  and  magazine  copy  for 
tRy-Crisp,  medical  copy  for  Ry- 
5  Crisp  and  Ralston,  and  magazine 
'  copy  for  Stokely's  Foods. 

Boston  broadcasters  cooperated 
to  furnish  the  convention's  enter- 
!;tainment,  with  the  broadcasters' 
Ij  party  on  Tuesday  evening  as  the 
1  festive  high  spot  of  the  week's  do- 
Hngs.  Kingsley  F.  Horton,  commer- 
J  cial  manager  of  WEEI,  was  party 
■  •chairman,  Avner  Rakov,  musical  di- 
rector  of  WBZ,  directed  an  orches- 

tra comprising  staff  musicians  from 
WBZ,  WEEI  and  WNAC,  and 
Andy  Jacobson,  musical  director  of 
SWNAC,  led  the  dance  band.  Carl 
'<  Moore,  WEEI,  m.c.'d  the  floor  show, 
'-which  featured  talent  from  that 
li  station,  WMEX,  WBZ  and  CBS. 

f  Foreign  Pickups 

'[     Roy  Harlow,  manager  of  WAAB 
"  and  WNAC,  directed  the  Metropoli- 
'  ian  Singers,  a  chorus  of  about  100 
Boston  businessmen,  in  a  Sunday 
evening   concert.   At  the  general 

Huncheon  session  on  Wednesday,  A. 
"  A.  Schechter,  NBC  director  of  news 
if' and  special  events,  conversed  with 
that  network's  correspondents  in 
"belligerent  capitals,  who  brought '  the  convention  last-minute  news  of 
Hhe  war  and  who  answered  dele- 
hgates'  questions  about  conditions 
"i  abroad,  as  far  as  censorship  limi- 
'■  tations  permitted. 

A  number  of  the  convention's  ad- 
dresses were  broadcast,  beginning 

'■with  that  of  I.  S.  (Stick)  Randall, 
^assistant  to  the  board  chairman  of 
s|  Transcontinental  &  Western  Air 
!iand  president  of  the  Advertising 
Club  of  New  York,  on  Sunday  after- 

noon to  the  Crosscup-Pishon  (ad 
men's)   Post  of  the  American 
Legion,  which  was  carried  by  MBS. 
The   Advertising    Town  Meeting, 
Monday  noon,  was  broadcast  by 

„  NBC-Blue. 
!    WBZ  broadcast  the  address  of 
'Grove  Patterson,  editor  of  the  To- 
''  ledo  Blade,  at  the  convention  ban- 
'  quet   Monday  evening,  carried  a 
quarter-hour  interview  with  AFA 

'  officials  on  Sunday  afternoon  and 
janother  interview  with  Mary  Bar- 
i'ber,  food  consultant  of  the  U.  S. 
j^Army,  on  Tuesday  morning,  pre- 

ceding her  address  at  the  consum- 
ers luncheon. 

WBZ  also  provided  the  cleverest 
'Bouvenirs  of  the  convention  by  in- 

stalling an  artist  near  the  regis- 
tration desk,  where  he  cut  silhouttes 

of  delegates  and  pasted  them  into 
a  folder  titled  "Speaking  of  Maps" 
and  containing  a  coverage  map  of 
WBZ-WBZA  as  well  as  that  of  the 
lelegate. 

ILLINOIS  STATE  OFFICIALS  aided  in  commemoration  of  the  2,000th 
consecutive  broadcast  of  Bradford's  Official  Street  Forum  of  the  Air  on 
WCBS,  Springfield,  111.  Taking  part  were  (1  to  r)  Harry  S.  Bradford, 
sponsor;  Dwight  H.  Green,  Governor  of  Illinois,  who  conducted  inter- 

views in  the  same  fashion  as  has  been  done  on  the  program  for  five  years ; 
County  Recorder  Paul  Weidenbacher ;  Stretch  Miller,  chief  and  special 
events  announcer  of  WCBS,  who  acted  as  m.c. ;  State  Treasurer  Warren 
Wright;  Mrs.  Br.idford;  Mayor  John  W.  Kapp  of  Springfield. 

Word  from  FDR 

PRESIDENT  ROOSEVELT 
in  a  letter  to  Paul  Garrett, 
chairman  of  the  Advertising 
Federation  of  America,  em- 

phasized the  part  advertising 
can  play  in  the  defense  pro- gram especially  in  keeping  up 
the  morale  of  the  people.  He 
wrote  in  part  on  the  occasion 
of  the  AFA  convention:  "As an  educational  force  alone 
advertising  ought  to  play  a 
leading  part  in  the  prepared- 

ness program.  It  can  assist 
in  creating  and  maintaining 
public  morale.  Those  who  are 
expert  in  it  can  be  of  great 

aid  to  the  Government." 

Wages  in  Vacation 

Clarified  by  Ruling 

Pay  for  Vacation  Time  Held 
Not  to  Affect  Overtime 

AN  EMPLOYE'S  pay  for  vacation 
time  does  not  constitute  payment 
for  hours  worked  and  does  not  af- 

fect the  regular  rate  of  pay  upon 
which  overtime  is  to  be  computed 
under  the  Fair  Labor  Standards 

Act,  according  to  an  opinion  an- 
nounced last  Wednesday  by  Gen. 

Philip  B.  Fleming,  administrator  of 
the  Wage  &  Hour  Division  of  the 
Labor  Department.  This  interpre- 

tation applies  even  when  the  em- 
ploye works  through  the  vacation 

period  and  receives  his  vacation  pay 
in  addition  to  his  earnings,  Gen. 
Fleming  stated. 

The  situation  giving  rise  to  the 
official  opinion  followed  upon  the 
suggestion  of  the  office  of  Produc- 

tion Management  that  defense  in- 
dustries this  year  pay  their  em- 

ployes double  for  foregoing  vaca- 
tions. In  his  latest  opinion,  Gen. 

Fleming  rescinded  his  previous  sug- 
gestion that  the  employe's  regular 

rate  of  pay  and  overtime  compen- 
sation might  be  increased  prospec- 

tively for  a  period  of  time  sufficient 
to  net  the  desired  amount. 

"A  sum  paid  to  an  employe  for 
foregoing  a  vacation,  which  is  in 
addition  to  the  employe's  normal 
compensation,  is  not  in  fact  com- 

pensation for  hours  worked,"  Gen. 
Fleming  declared.  "It  is  a  sum 
which,  pursuant  to  the  normal  em- 

ployment arrangement,  the  em- 
ployer would  pay  to  the  employe 

James  A.  Welch,  vice-president 
of  Crowell-Collier  Publishing  Co., 
was  elected  AFA  president  for  the 
year.  Other  officers  are :  Vice-presi- 

dents, Ray  Maxwell,  Missouri  Pa- 
cific Lines;  Tom  Nokes,  Poster 

Adv.  Co.,  Johnstown,  Pa.;  Forbes 
Mackay,  Southern  Farmer  Agricul- 

turist; secretary,  Mable  G.  Flanley, 
Borden  Co.,  New  York;  treasurer, 
Robert  S.  Peare,  manager  publicity 
department.  General  Electric  Co. 
and  WGY;  chairman  of  the  board, 
Elon  G.  Borton,  Lasalle  Extension 
U  and  past  president  of  AFA. 

for  a  period  during  which  the  em- 
ploye does  not  work. 

"The  sum  remains  vacation  pay, 
and,  therefore,  not  compensation 
for  hours  worked,  even  if  it  is  paid 
in  addition  to  normal  compensation 
for  hours  worked,  when  the  em- 

ploye foregoes  his  vacation.  Pre- 
sumably the  employer  would  pay 

the  employe  the  usual  vacation  pay 
even  though  the  latter  refused  to 
give  up  his  vacation.  Hence,  the 
fact  that  the  employe  chooses  to 
stay  on  the  job  does  not  make  the 
vacation  pay  he  receives  compensa- 

tion for  hours  worked. 
"It  is  our  opinion,  therefore,  that 

if  an  employe's  vacation  pay  is 
given  him  in  addition  to  his  normal 
earnings  for  hours  worked,  when 
he  foregoes  his  vacation,  such  ad- 

ditional payment  is  not  compensa- 
tion for  hours  worked  and  does  not 

affect  the  employe's  regular  rate  of 
pay  under  the  Fair  Labor  Stand- 

ards Act." 

Utility  Concerns  Awarded 

Radio  Program  Citations 
BETTER  Copy  Committee  of  the 
Public  Utilities  Advertising  Assn. 
made  three  awards  for  utility 
broadcasts  at  the  annual  AFA  con- 

vention in  Boston  last  week.  The 
awards  follow:  First,  to  Consoli- 

dated Edison  Co.,  New  York,  for 
Echoes  of  New  York;  second,  to 
Lone  Star  Gas  Co.,  Dallas,  for  se- 

ries not  named  by  the  committee, 
which  termed  it  "good  chatty  in- 

formal material";  third,  to  Louisi- 
ana Power  and  Light  Co.,  New  Or- 

leans, whose  program  was  likewise 
unidentified  but  described  as  "good 
clean"  copy  and  a  good  idea. 

A  special  citation  was  given  the 
Hartford  Electric  Co.,  Hartford, 
Conn.,  for  History  of  Electricity,  a 
special  events  program  combining 
the  best  elements  of  radio. 

SUBSCRIBERS  to  NBC  Thesaurus 
are  receiving  a  126-page  portfolio  of 
Thesaurus  programs,  as  issued  by 
NBC  Radio-Recording  division  to  in- clude the  name  of  each  recording  artist 
or  orchestra  available  through  the  Li- brary. 

WAGE-ASCAP  Pact 
WAGE.  Syracuse,  claims  to  be  the 
first  individual  network  station  to  sign 
an  ASCAP  contract.  Last  week  at  the 
NAB  convention  Frank  Revoir,  presi- 

dent, and  William  T.  Lane,  manager, 
signed  for  the  station  while  ASCAP's .John  Paine  signed  for  the  Society. 
Ceremonies,  attended  by  Mutual  and 
ASCAP  officials,  took  place  at  the 
Missouri  Athletic  Club. 

BETTER  PROGRAMS— BETTER  COVERAGE 

\\XXXXXXXV\XVVVVVVVVV\.\\Vv> 

560KC 

COLUMBIA,  S.C. sooo  Watts  ^H^H^Hm^^^ 

^^^^^^^^^^^H       1000  Watts 

Day  ^^^^^^^^^^^^^ 
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FCC  Rules  Simplified 

For  Those  in  the  Army 

IN  VIEW  of  the  problem  facing 
amateur  radio  operators  and  sta- 

tion licensees  serving  with  the 
armed  forces  of  the  nation  who 
wish  to  renew  their  licenses  the 
FCC  May  27  issued  an  order 
amending  its  Rules  of  Practice  & 
Procedure  and  its  Rules  Governing 
Amateur  Radio:  Stations  and  Op- 

erators, with  reference  to  renew- 
als. 

Hereafter  the  formal  application 
can  be  dispensed  with  by  these  per- 

sons and  an  informal  application 
in  letter  form  will  suffice  provided 
the  letter  sets  forth  the  fact  that 
the  applicant  is  in  the  service  and 
is  accompanied  by  a  signed  state- 

ment by  the  applicant's  immediate commanding  officer  verifving  the 
fact. 

Hymes  Heads  Club 

JOHN  HYMES,  radio  timebuyer 
of  Lord  &  Thomas,  New  York,  was 
elected  president  of  the  Radio  Ex- 

ecutives Club  of  New  York  at  the 
closing  meeting  of  the  season  May 
28.  Mr.  Hymes,  with  Lord  & 
Thomas  for  the  last  seven  years, 
succeeds  Arthur  Sinsheimer,  radio 
director  of  Peck  Adv.  Agency,  New 
York.  The  Radio  Executives  Club, 
an  outgi'owth  of  the  Broadcasters' 
Bull  Sessions  started  in  1939  by 
Horace  Hagedorn,  NBC  spot  sales, 
and  Al  Taranto,  timebuyer  of  Ted 
Bates  Inc.,  New  York,  will  continue 
its  meetings  next  fall.  Mr.  Sin- 

sheimer, as  retiring  president,  re- 
ceived a  radio  set  from  members  of 

the  club. 

AGIVIA  Suit  Deferred 

SUIT  of  the  American  Guild  of  Mu- 
sical Artists  against  the  American 

Federation  of  Musicians  and  James 
Petrillo,  AFM  president,  p  o  s  t- 
poned  till  May  29,  has  again  been 
deferred  to  June  5  when  the  oppos- 

ing counsel  will  argue  the  case  be- 
fore the  New  York  State  Court  of 

Appeals  in  Albany.  AGMA  is  ask- 
ing that  the  lower  court  verdict 

favoring  AFM  be  set  aside,  and  is 
seeking  an  injunction  to  restrain 
Mr.  Petrillo  from  his  threat  to 
force  AGMA  instrumentalists  to 
join  AFM  if  they  wish  to  work 
with  AFM  members  on  stage, 
screen  or  radio. 

TREASURY  DEFEJSSE  F 

SERIES  ARRANGEL 

PRESENTED  with  awards  for  their  pioneer  work  in  broadcasting  by  the 
General  Federation  of  Women's  Clubs  during  the  organization's  golden 
jubilee  celebration  in  Atlantic  City,  are  Judith  Walker,  NBC  public  service 
program  director  in  Chicago  (second  from  right)  and  Margaret  Cuthbert, 
NBC  director  of  women's  activities  (right).  Making  the  presentation  is 
Mrs.  Saidie  On-  Dunbar,  president  of  the  Federation,  while  Mrs.  Harold 
V.  Milligan,  chairman  of  the  radio  committee,  observes  the  proceedings. 

Radio  Ad  Problems  at  AFA 
{Continued  from  page  9) 

esting  programs,  with  stations 
doing  more  experimenting  and  less 
imitating. 

Third,  he  continued,  once  a  sta- 
tion has  a  program  it  believes  is 

good,  it  should  sell  that  program 
just  as  aggressively  to  the  public 
as  it  sells  its  station  to  the  adver- 

tisers and  agencies,  using  an- 
nouncements and  other  means  of 

building  an  audience  for  the  fea- 
ture. 

Stations,  he  declared,  should  hunt 
for  listeners  no  less  energetically 
than  they  do  for  advertisers,  for 
by  raising  the  listening  at  any  one 
time  by  10%  they  make  thousands 
of  more  ears  available  for  the  ad- 

vertisers' messages  and  hence  make 
their  medium  more  profitable  for 
the  advertisers  and  easier  for  them 
to  sell. 

Speaking  on  "Chimes  and  Gongs 
in  Radio  Advertising,"  Frank  E. 
Pellegrin,  director  of  the  NAB  de- 

partment of  broadcast  advertising, 
rang  the  gong  against  stations  for 
not  making  radio  as  easy  to  buy 
as  it  should  be.  Lack  of  stand- 

ardization on  discount  periods, 
length  of  announcements,  particu- 

larly chain  breaks,  etc.,  make  need- 

less trouble  for  time  buyers  and 
so  discourage  the  use  of  spot  radio, 
he  declared. 

Rate  Problems 

Attempts  to  place  national  ad- 
vertising at  local  rates,  to  get  time 

on  a  per-inquiry  instead  of  a  rate 
card  basis  or  to  persuade  stations 
to  run  as  "sustaining"  programs 
that  are  actually  commercial  like- 

wise received  the  gong  from  Mr. 
Pellegi'in,  who  berated  advertisers 
and  agencies  for  trying  such  shabby 
tricks  and  stations  for  falling  for 
them. 
He  decried  sloppily  prepared 

commercial  copy,  pointing  out  that 
the  time  taken  to  retype  a  cor- 

rected commercial  would  be  more 
than  paid  for  by  the  stimulus  the 
neat  copy  would  be  to  the  an- 

nouncer upon  whose  rendition  the 
effectiveness  of  the  sales  talk  so 

greatly  depends.  He  also  asked  ad- 
vertisers and  agencies  not  to  hold 

up  their  orders  or  renewals  until 
the  last  minute,  thus  inflicting 
needless  confusion  for  station  sales- 

men and  representatives  as  to 
whether  or  not  the  time  is  avail- able. 

On  the  "chime"  side  of  the  pic- 
ture, he  cited  the  results  that  radio 

has  produced  for  advertisers  and 
offered  to  agencies  and  advertisers 
who  can  use  them  copies  of  the 
many  success  stories  in  the  NAB 
files.  A  display  of  these  case  his- 

tories attracted  considerable  atten- 
tion. 

Rubicam  Optimistic 

An  optimistic  note  for  the  future 
was  sounded  by  Raymond  Rubicam, 
Young  &  Rubicam,  who  spoke  at 
the  general  luncheon  session 
Wednesday.  He  reviewed  the  in- 

crease of  advertising  during  the 
last  war  and  in  the  years  immedi- 

ately following  and  said  that  in 
general  the  same  trend  would  prob- 

ably be  repeated  this  time. 
Offsetting  the  adverse  effects  of 

priorities  on  some  businesses  and 
of  high  taxes  on  all,  he  pointed 

TAKING  advantage  of  the  offe: 
by  the  Texas  Co.  of  13  one-hou 
periods  on  85  CBS  stations  fron 
July  2  to  September  [Broadcast 
ING,  May  12],  the  Treasury  Dept 
has  completed  plans  to  fill  the  tim( 
with  an  all-star  variety  show  titlec  )^ 
Millions  for  Defense.  The  time  con 
tributed,  Wednesdays,  9-10  p.m. 
will  be  used  to  promote  the  sale  o1 
defense  bonds  and  stamps,  witl- 
Howard  Dietz,  of  Metro-Goldwyn 
Mayer,  as  chairman  and  coordi nator. 

Earle  McGill,  CBS  director,  wil 
produce  the  program  from  Ne^' 
York,  while  pickups  from  Wash 
ington,  Chicago  and  Los  Angelef 
also  will  be  included.  Guest  stars 
will  be  featured,  and  music  will  be 

by  Al  Goodman's  Orchestra  anc 
Ray  Block's  Chorus. The  time  donated  is  the  perioc 
during  which  the  Texaco  Stai  F, 
Theatre  with  Fred  Allen  goes  ofl 
for  the  summer.  According  to  Bu 
chanan  &  Co.,  New  York,  agencj 
in  charge,  Allen  will  return  Sept 
24  for  the  program's  fall  and  win ter  season. 

WHOM  Awards  Razors 

11 

TO  PUBLICIZE  midnight  Merry 
Go-Round  on  WHOM,  Jersey  City 
.Joe  Lang,  WHOM  general  manager 
awarded  Gem  electric  razors  to  fiv( 
agency  men  wbo  guessed  the  numbei 
of  calls  received  by  George  Mc6oy  aoc 
Frank  Krueger,  who  jointly  handl( 
the  all-night  recorded  sessions.  Al  Cor! 
mier.  of  Feiner,  Furman  &  Roberts 
New  York,  won  first  prize,  while  run 
ners-up  were  Emil  Mogul,  of  the  Emi 
Mogul  Agency  ;  John  Hymes,  of  Lort 
&  Thomas.  New  York ;  Ed  Fitzgerald 
of  Erwin.  Wacey  &  Co.,  New  York 
and  Arthur  Sinsheimer,  of  Peck  Adv 
Agency,  New  York.  The  stunt  tool, 
place  at  the  Radio  Executives  Clul meeting  last  Wednesday. 

le 

out  that  last  year  more  thar 
500,000  families  moved  out  of  the 
$l,000-a-year  group  into  higher  in 
come  brackets  and  estimated  tha 
in  1941  there  will  be  1,250,000  ne\\ 
families  with  incomes  of  fron 

$1,000  to  |2,000  a  year  to  spend' "Millions  of  potential  new  cus- 
tomers for  advertising  to  educate 

millions  of  families  able  to  affort 
more  than  the  barest  necessities  oJ 
life  for  the  first  time  in  severa 

years,"  he  said. 
At  its  closing  session,  the  Fed 

eration  adopted  a  resolution  re 
affirming  "the  resolve  of  the  AFA 
to  render  all  assistance  which  this 
organization  can  give  to  the  vita 
work  of  preparing  this  nation  to 
overcome  the  grave  perils  whicl] 

now  threaten  us." Another  resolution  was  adoptee 

recognizing  that  "advertising  face 
unusual  and  special  responsibilitief 
in  the  immediate  futur'e.  Normall^ 
an  indispensable  factor  in  the  un 
paralleled  freedom  of  choice  in  ou; 
market  places,  advertising  become! 
now,  more  than  ever,  a  vital  instru  j, 
ment  of  free  economy,  keeping  opeipivf 

the  flow  of  products  and  ideas." 
Although  expected  in  some  quar 

ters,  there  was  no  resolution  deal 
ing  with  the  FCC  network  regula 
tions,  either  from  the  AFA  or  fronjfw 
the  radio  departmental. 

in 
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Mr.  Evans 

Evans  Is  Honored 

jBy  Westinghouse 
Awarded  Order  of  Merit  for 

\  Distinguished  Service 

WALTER  EVANS,  vice-president 
of  Westinghouse  Radio  Stations 
line,  and  manager  of  Westinghouse 
radio  activities,  last  Wednesday 

was  awarded  the 
West  i  nghouse 
Order  of  Merit  in 
recognition  of  his 
leadership  and 
outstanding  serv- 

ice in  broadcast- 
ing. The  award, 

highest  employe 
honor  conferred 
by  Westinghouse 
E.  &  M.  Co.,  was 
presented  by  A. 

W.  Robertson,  chairman,  at  the 
monthly  meeting  of  the  board  of 
directors. 

The   medal   emblematic   of  the 
award  was  designed  by  Sculptor 

!  Rene  Chambellan.  The  citation  de- 
clared: "In  recognition  of  the  dis- 

tinguished service  of  Walter  Evans, 
:  particularly  for  his  leadership  in 
the  field  of  radio  development — 
engineering,  commercial,  manufac- 

turing   and    operation;    for  the 
soundness  of  his  judgment  and  the 
quality  of  his  decisions;  and  for 

i  the  high  plane  on  which  he  is  per- 
■  sonally  acceptable  in  Government 
and  business  circles." 

A  Long  Radio  Career 

Mr.  Evans,  who  is  chairman  of 
[  the  International  Broadcasting 
Committee  of  the  Defense  Com- 

munications Board,  was  born  in 
.  Columbus,  O.,  Aug.  27,  1898,  and 
•started  in  radio  as  a  youth.  After 
J  naval   communications   service  in 

■  the  World  War,  he  joined  Westing- 
house in  1921  as  radio  operator  at 

KYW,  then  in  Chicago  and  now  in 
|i  Philadelphia.  After  becoming  chief 
j  engineer  he  was  named  manager 
:of  the  station  in  1928. 
)     In  1933  he  became  manager  of 
the  Westinghouse  Radio  Division, 

!  covering  engineering,  manufactur- 
j  ing  and  sales  of  radio  equipment. 
Five  years  later  he  was  elected  a 

1  director  of  Westinghouse  Radio 
5  Stations  Inc.  In  1939  he  became 

'  vice-president.  He  is  a  member  of 
the  Institute  of  Radio  Engineers, 
Army  Ordnance  Assn.  and  the 

'  American  Society  of  Naval  Engi- 
'  neers.  In  1924  he  married  Georgina 
I  K.  Burtis,  of  Chicago,  and  has  two 
'  children,  Barbara  Jean,  15,  and 
*  Charles  B.,  11. 

Gets  Navy  Publicity  Post 
DICK  VELZ,  production  manager  of 
WRNL,  Richmond,  Va.,  and  a  lieu- 

tenant in  the  Naval  Reserve,  has  re- 
ceived orders  to  report  to  the  naval 

base  at  Norfolk  to  become  assistant 
to  Lieut. -Gomdr.  Robert  Vining,  public relations  officer  for  the  Fifth  Naval 
District.  Lieut.  Velz  will  be  a  mem- 

ber of  Rear  Admiral  Joseph  L.  Taus- 
sig's pubic  relations  staff  under  the new  Office  of  Public  Relations  an- 

nounced May  1  by  Secretary  of  War 
Knox. 

DEEPLY  ABSORBED  in  a  pre-program  conference  for  Reg'lar  Fellers, 
which  replaces  Jack  Benny  on  NBC-Red  Sunday  nights  beginning  June  8, 
are  Jerry  Devine,  script  writer;  Eugene  L.  Bresson  of  the  Empire  Broad- 

casting Co.,  owner  of  radio  rights  to  the  show;  Glenhall  Taylor,  Young 
&  Rubicam  producer,  and  Gene  Byrnes,  creator  of  the  famous  comic  strip. 

NBC  and  CBS  Plan  to  Use  Glass  Base 

As  Substitute  for  Aluminum  Recordings 

BECAUSE  of  Government  priori- 
ties on  the  use  of  aluminum,  Co- 

lumbia Recording  Corp.,  Bridge- 
port, Conn.,  announced  May  26  that 

glass  will  henceforth  be  used  as  the 
base  for  its  instantaneous  acetate 
recordings  as  well  as  for  discs  or- 

dered by  advertising  agencies  and 
other  organizations. 

The  glass  records  will  be  used  at 
first  on  a  test  basis  as  they  will  be 
much  more  fragile  than  the  alumi- 

num recordings,  which  survive  40- 
50  playings  and  can  be  played  back 
instantly  without  processing.  CRC 
instantaneous  recordings  include 
waxings  of  about  1,000  CBS  sus- 

taining programs  per  year  as  piped 
from  the  network's  studios  to  CRC studios  in  New  York. 

Smooth  but  Fragile 

NBC,  which  has  been  working 
with  other  recording  companies 
during  the  past  few  months  on  ex- 

perimental acetate  recordings,  re- 
ports it  will  use  up  its  available 

stock  of  aluminum  for  recordings 
after  which  it  will  use  glass,  now 
proved  feasible  for  both  instantane- 

ous and  other  t^pe  discs  it  issues 
regularly. 
NBC,  experimenting  with  steel, 

bakelite  plastic  and  glass  for  its 
recordings,  finds  glass  the  smooth- 

est and  although  fragile,  the  best 
substance  outside  of  aluminum  for 
recordings.  Currently  the  network 
is  working  on  a  container  which 
will  prove  safe  in  which  to  ship  out 
glass  discs  to  the  companies  and 
stations  subscribing  to  its  record- 

ing service. 

Cemar  Test 

CEMAR  Co.,  Chicago  (Renew  Kit) , 
on  May  19  started  a  test  campaign 
of  twice-weekly  participations  in 
the  Modern  Home  Forum,  conduct- 

ed by  Jane  Weston,  on  WOWO,  Ft. 
Wayne,  Ind.  If  test  proves  success- 

ful station  list  will  be  expanded. 
Agency  is  C.  Wendel  Muench  &  Co. 
Chicago. 

Ray  Lyons  of  the  recording  divi- sion of  WOR,  New  York,  reports 
that  glass  has  proved  thoroughly 
satisfactory  so  far  for  the  stations 
recordings,  although  engineers  and 
other  users  of  the  discs  have  been 
warned  that  the  glass  ones  are 
fragile.  Mr.  Lyons  said  you  could 
drop  one  of  the  glass  discs  on  the 
floor  and  if  the  lacquer  with  which 
it  is  covered  was  not  cracked  the 
record  would  play  as  well  as  a 
standard  aluminum  recording. 

According  to  Ralph  Powell,  gen- 
eral sales  manager  of  Presto  Re- 

cording Co.,  the  new  glass  discs  are 
"substantially  better  than  the  pre- 

vious aluminum  recordings.  Presto 
displayed  its  glass  discs  at  the  re- 

cent NAB  convention  and  the  sta- 
tion and  engineer  accentance  of  the 

innovation  was  extremely  gratify- 

ing." 

Fight  Case  Hearing 
DECISION  was  reserved  May  27 
in  New  York  Supreme  Court  by 
Justice  Lloyd  Church  following 
hearing  of  oral  arguments  on  the 
motion  to  dismiss  the  complaint  of 
NBC  against  MBS,  Gillette  Safety 
Razor  Co.,  and  the  20th  Century 
Sporting  Club  over  broadcasting 
rights  to  the  prize  fights  under  the 
jurisdiction  of  Mike  Jacobs,  presi- 

dent of  the  club.  Attorneys  for 
both  sides  are  filing  supporting 
briefs  on  the  suit  and  no  further 
date  for  hearing  has  yet  been  set. 

ACA  Signs  WARM 
CONTRACT  covering  wages,  hours 
and  working  conditions  for  em- 

ployes of  WARM,  Scranton,  has 
been  signed  with  American  Com- 

munications Assn.  (CIO  affiliate), 
according  to  Martin  F.  Memolo, 
president  of  the  Union  Broadcast- 

ing Co.,  operator  of  the  station, 
and  Graham  Dolan,  ACA  repre- 

sentative. Pact  covers  engineers, 
announcers,  program  and  sales  de- 

partments and  office  workers. 
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"Gee,  those  NBC  Blue  Net- 

work  programs  over  WFDF 

Flint  Michigan  are  good." 

THE  HOT  SPOT 

740 

between 
NBC's  Red  and  Blue 

KQW 
San  Jose,  Calif. 

San  Francisco  Studios 

1470  Pine  Street 

Reps.:  Reynolds-Fitzgerald,  Inc. 

INS 

INS  reporters  are  young, 

active,  alert,  trustworthy 

journalists  who  know  their 
business — a  fact  proved  by 
frequent  scoops. 

INTERNATIONAL  NEWS  SERVICE 

J7n  Ta/iff  J7t'^ 

KTUL 

5000  Watts  — CBS 
Tulsa  FIRST  in  per 

capita  buying  in- come in  ENTIRE 
SOUTH 

— •  Sales  Management 

I  k  PETERS.  L\C.,  Wm(  M\m\  Rtpitsciitatives 
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No  Change  Seen  From  Crisis 
{Continued  from  page  7) 

reducing  the  powei-  of  stations  on 
the  lower  frequencies  on  the  coasts 
or  adjacent  to  heavily  travelled 
naval  bases  because  of  possible  in- 

terference with  naval  communica- 
tions. Here,  again,  however,  there  is 

no  immediate  indication  of  any  ac- 
tion one  way  or  the  other. 

Because  of  the  proclamation  of 
the  unlimited  emergency,  it  was  be- 

lieved the  whole  complexion  of  the 
hearings  on  the  White  Resolution 
might  be  altered.  Chairman  Fly  was 
scheduled  as  the  first  speaker  be- 

fore the  full  committee  at  10:30 
a.m.  June  2.  The  hearings  are  ex- 

pected to  run  through  Wednesday 
June  4,  at  which  time  Senator 
Wheeler  is  scheduled  to  depart  for 
Pittsburgh  for  an  address  the  fol- 

lowing day.  Whether  it  will  be 
necessary  for  the  committee  to  re- 

sume the  preliminary  hearings 
could  not  be  predicted. 

Thus  far,  it  is  not  known  whether 
the  FCC  minority  of  Commission- 

ers T.  A.  M.  Craven  and  Norman  S. 
Case,  who  opposed  the  drastic  mo- 

nopoly regulations  on  all  counts, 
will  be  called  upon  to  testify.  Both 
were  said  to  be  in  readiness  to  ap- 

pear should  the  committee  desire. 
They  are  not  scheduled,  however. 

While  the  committee  has  no  defi- 
nite agenda  of  witnesses,  indica- 
tions are  that  the  industry  will  be 

well  represented.  NAB  President 
Miller  will  appear,  probably  as  the 
first    witness.    Others  tentatively 

HEUI  BICLIinD 

IS  THIS  A 

MAJOR  MARKET? 

Buyers  of  advertising  meas- 
ure a  market's  value  by  two 

basic  factors  —  "how  many 
people?  .  .  .  how  much  do 

they  spend?^'  Here  are  the answers  for  the  WLAW 
market : 

♦PEOPLE — 2,946,855  in  fhe  pri- 
mary and  secondary  listening  areas. 

♦THEY  SPEND  —  $1,024,196,000 
annually. 

•  U.  S.  Ccnaun 

Compare  these  figures  with 
other  major  markets. 

WLAW 

LAWRENCE,  MASS. 

5000  WAHS  680  K.  C. 
Columbia  Affiliate 
National  Representatives 

THE  KATZ  AGENCY,  INC. 

scheduled  to  testify  include  Mark 
Ethridge,  a  vital  figure  in  the  mo- 

nopoly proceedings  in  view  of  his 
designation  by  the  President  to 
make  a  survey  of  broadcasting; 
NBC  President  Niles  Trammel, 
CBS  President  William  S.  Paley, 
and  MBS  Chairman  Alfred  J.  Mc- 
Cosker.  Independent  Radio  Network 
Affiliates  probably  will  make  an  ap- 

pearance through  Samuel  R.  Rosen- 
baum,  its  chairman.  A  number  of 
civic,  educational  and  religious  or- 

ganizations of  national  scope  al- 
ready have  resolved  in  opposition 

to  the  regulations  and  may  submit 
statements  to  the  committee 

It  is  expected  that  Mr.  McCosker, 
as  spokesman  for  MBS,  will  sup- 

port the  monopoly  regulations  and 
oppose  the  White  Resolution,  in 
keeping  with  the  position  taken  by 
the  network  during  the  stormy  de- 

velopments since  their  promulga- 
tion May  3.  Aside  from  Chairman 

Fly,  no  other  known  witnesses  in 
support  of  the  regulations  have 
been  announced. 

NAB  Reviews  Position 

The  NAB  position — all  front  op- 
position to  the  monopoly  regula- 

tions as  constituting  a  threat  to  the 
freedom  of  broadcasting — was  re- 

viewed as  the  Executive  Committee 
meeting  in  Washington  last  Wed- 

nesday night — the  first  meeting  of 
the  committee  since  its  selection 
following  the  turbulent  convention 
in  St.  Louis  May  12-15. 

In  addition  to  President  Miller, 
members  attending  the  session  in- 

cluded James  D.  Shouse,  WLW, 
Cincinnati,  and  Paul  W.  Morency, 
WTIC,  Hartford,  for  big  stations; 
John  Elmer,  WCBM,  Baltimore, 
and  William  H.  West  Jr,  WTMV, 
E.  St.  Louis,  for  small  stations,  and 
John  J.  Gillin  Jr.,  WOW,  Omaha, 
for  regional  stations.  Don  S.  Elias, 
WWNC,  Asheville,  the  second  re- 

gional station  director,  was  absent. 
Also  participating  ex-officio  were 

Edward  Klauber,  CBS  execu- 
tive vice-president,  and  F.  M. 

Russell,  NBC  Washington  vice- 
president.  MBS  is  not  represented 
on  the  Executive  Committee,  since 
its  general  manager,  Fred  Weber, 
resigned  during  the  NAB  conven- 

tion because  of  its  disagreement 
both  on  the  monopoly  issue  and  on 
copyright. 

Others  who  participated  in  the 
discussions  included  Harry  C. 
Butcher,  CBS  Washington  vice- 
president;  Walter  J.  Brown,  WSPA- 
WORD,  Spartanburg,  S.  C;  George 
W.  Norton  Jr.,  WAVE,  Louisville; 
Luther  L.  Hill,  Iowa  Broadcasting 
Co.;  Edward  M.  Kirby,  NAB  public 
relations  director,  now  on  leave  as 
radio  advisor  to  the  War  Depart- 

ment Bureau  of  Public  Relations, 
and  C.  E.  Arney  Jr.,  NAB  assistant 
to  the  president. 

President's  Comment 
At  his  press  conference  last  Wed- 

nesday, the  President  was  asked  if 
he  planned  any  change  in  interna- 

tional broadcasting  or  international 
communications.  Without  confining 

MASS  EDUCATION  in  aviation  fundamentals  reached  a  climax  last 
week  when  first  graduation  exercises  were  held  in  Philadelphia  by  the 
WCAU  Aviation  Ground  School.  Some  250  students,  from  16  to  60,  com- 

pleted 40-hour  courses  in  basic  air  subjects.  Here  Dr.  Lloyd  Bohn,  of 
Temple  U,  receives  a  hand-carved  eagle  from  the  student  body  in  ap- 

preciation for  his  lectures.  Participating  in  ceremonies  are  (1  to  r)  : 
Harry  Dulin,  CAA  inspector  in  Philadelphia;  Capt.  E.  M.  Pace,  man- 

ager of  Naval  aircraft  factory;  Alfred  I.  Wolf,  aeronautical  attorney; 
Bruce  Mathewson,  student,  holding  trophy;  Joe  Connolly,  WCAU  pro- 

motion director;  Capt.  Jack  Knight,  United  Airlines;  Dr.  Bohn;  R.  S. 
Gall,  public  relations  director  of  Brewster  Aircraft  Corp. 

his  answer  to  that  particular  field, 
the  President  said  he  had  no  knowl- 

edge of  any  change  contemplated 
in  radio  and  then  suggested  that 
the  inquiry  might  be  directed  to 
Mark  Ethridge,  Chairman  Fly,  or 
Harry  Butcher,  or  some  of  the 
others. 

On  the  whole  subject  of  procla- 
mations, the  President  explained 

that  he  will  issue  specific  orders 
for  the  use  of  individual  powers 
granted  under  the  unlimited  emer- 

gency proclamation.  This  was  in- 
terpreted to  mean  that  if  and  when 

he  decides  to  invoke  any  phase  of 
Section  606  (c),  he  will  issue  an 
order  covering  those  powers  alone 
and  extending  to  no  other  powers. 
The  controverted  Section  606, 

which  was  used  with  abandon  by 
the  Republican  Party  in  the  last 
campaign  as  a  "censorship"  threat, 
is  broken  down  into  four  sections. 
Sections  (a)  and  (b)  relate  to  wars 
in  which  the  United  States  may  be 
engaged.  Section  (c)  relates  to  any 
war  and  covers  moves  that  may  be 
taken  to  preserve  the  neutrality  of 
this  country.  Section  (d)  provides 

for  "just  compensation"  to  be  as- 
certained by  the  President,  in  the 

event  facilities  actually  are  taken 
over.  The  text  of  Section  606  (c) 
follows : 

Upon  proclamation  by  the  Pres- ident that  there  exists  war  or  a 
threat  of  war  or  a  state  of  public 
peril  or  disaster  or  other  national 
emergency,  or  in  order  to  preserve 
the  neutrality  of  the  United 
States,  the  President  may  sus- 

pend or  amend,  for  such  time  as 
he  may  .see  fit,  the  rules  and  reg- 
uhitions  applicable  to  any  or  all 
stations  within  the  jurisdiction  of 
the  United  States  as  prescribed  by 
the  Commission,  and  may  cause 
the  closing  of  any  station  for  ra- 

dio communication  and  the  re- 
moval therefrom  of  its  apparatus 

and  equipment,  or  he  may  author- ize the  use  or  control  of  any  such station  and/or  its  apparatus  and 
equipment  by  any  department  of the  Government  under  such  regu- lations as  he  may  prescribe,  upon 
just  compensation  to  the  owners. 

COMMITTEE  MAKEUP 

Several  Senators  Informed 

 On  Radio  Matters  

THE  SENATE  Interstate  Com- 
merce Committee,  which  begins 

hearings  June  2  on  the  White 
Resolution  has  21  members.  Sena 
tor  Wheeler  (D-Mont.)  is  chair 
man,  while  Senator  White  (R-Me.) 
is  ranking  minority  member. 

Democrats    on    the  committee 
are:  Burton  K.  Wheeler  (Mont.) 
Ellison  D.  Smith  (S.  C),  Robert  F.i 
Wagner  (N.  Y.),  Alben  W.  Barkleyi 
(Ky.),  Homer  T.  Bone  (Wash.) 
Harry  S.  Truman  (Mo.),  Charles  0 
Andrews  (Fla.),  Edwin  C.  Johnsoni 
(Colo.),  H.  H.  Schwartz  (Wyo.) 
Lister  Hill   (Ala.),  Tom  Stewart 
(Tenn.),  D.  Worth  Clark  (Idaho), 
James  M.  Tunnell  (Del.),  Ernest  W McFarland  (Ariz.). 

Republicans,  by  seniority,  are: 
Wallace  H.  White  Jr.  (Me.),  War-; 
ren  R.  Austin  (Vt.).,  Henrik  Ship 
stead  (Minn.),  Charles  W.  Tobey 
(N.  H.),  Clyde  M.  Reed  (Kan.) 
Chan  Gurney  (S.  D.),  C.  Wayland Brooks  (in.). 
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Radio  Restriction 

On  OGR  Dropped 
Conferees  Drop  Plan  to  Stop 
Government  Use  of  Discs 

A  MOVE  to  prohibit  distribution  of 
films,  radio  scripts  or  transcrip- 

tions by  the  Office  of  Government 
Reports  was  stopped  last  Wednes- 

day when  conferees  eliminated  a 
Senate  amendment  carrying  this 
prohibition  from  the  bill  giving 
permanent  status  to  OGR  and  au- 

thorizing appropriation  of  $1,500,- 
000  for  its  operation  during  fiscal 
year  1942. 
The  amendment,  proposed  by 

Senator  Taft  (R-0.),  was  approved 
vMay  20  by  the  Senate  without  a 
(record  vote  during  consideration 
(Of  the  Administration-backed  mea- 
isure. 

OGR  Radio  Activity 

A  survey  by  Broadcasting,  made 
iDiin  the  fall  of  1940,  revealed  that 
-for  more  than  a  year  OGR  released, 
through  its  State  offices,  a  tran- 

scription series  based  on  the  activi- 
ties of  the  Cabinet  and  other  Fed- 

'eral  agencies.  At  the  time  the  sur- 
vey was  made  the  Office  was  releas- 
ing a  disc  series  based  on  the  de- 

fense program,  covering  such  agen- 
cies  as  the  Army,   Navy,  Coast 

Guard,  Civil  Aeronautics  Author- 

[°ity,    and    Department   of  Justice 
!.  (alien    registration).    Robert  I. 
I  Berger,  special  assistant  to  OGR 
I  Director  Lowell  Mellett,  acts  as  a 
radio  liaison  for  certain  Federal 
agencies  in  their  use  of  the  medium. 

*     Senator    Taft   contended   in  a 
i  statement  urging  passage  of  his 
amendment  that  under  President 

j  Roosevelt's    second  reorganization i}order  radio  functions  of  the  old  Na- 
1  tional  Emergency  Council,  prede- 
( cessor  of  OGR,  were  transferred 
■to  the  Office  of  Education,  of  the 
JtFederal    Security  Administration. 
'  During  hearings  before  the  House 
Committee  on  Expenditures  in  Ex- 

ecutive  Departments  this  spring, 
^  it  was  charged  that  OGR  was  being 
■  set  up  on  a  basis  which  would  make 
it  a  logical  focal  point  for  Govern- 

ment ownership,  when  and  if  that 
developed.  The  charges  of  prospec- 

tive  censorship   were   denied  un- 

'  equivocally  by  Director  Mellett  in his  testimony  before  the  committee. 

Test  for  Kilmer 

KILMER  &  Co.,  Binghamton,  N.  Y., 
recently  acquired  by  Sterling  Prod- 

ucts Co.,  Wheeling,  W.  Va.,  will 
test  radio  in  a  few  markets  as  yet 
unselected  for  its  product  Swamp- 
root.  Whether  announcements  or 
programs  will  be  used  has  not  been 
I  decided  by  the  agency,  Blackett- 
Sample-Hummert,  New  York. 

Fulton  Lewis  Honored 
WHEN  Fulton  Lewis  .Jr..  MBS  com- 

mentator, was  Ki-adiiJited  from  Western 
HiKh  Scliool.  WaKhinKton,  back  in 
]92(),  he  had  no  idea  that  20  years 
later  Iiis  teaehers  would  confer  their 
highest  honor  on  him.  Recently  the 
Washington  High  Sehool  Teachers' Assn.  notified  I>ewis  that  he  had  been 
selected  as  the  first  i-ecipient  of  <a  new- 
ly-esf  a  111  ished  award  for  "distinguished 
service  to  country  and  craft". 

PRESIDENT'S  AUDIENCE 
Largest  in  History  of  Radio 

 Hooper  Finds  
LARGEST  radio  audience  in  the 
history  of  broadcasting  was  tuned 
in  to  the  May  28  fireside  chat  given 
by  President  Franklin  D.  Roosevelt, 
according  to  a  report  by  C.  E. 
Hooper,  New  York,  made  for  CBS 
the  day  after  the  talk.  Hooper  re- 

port gave  a  total  of  65,650,000  per- 
sons tuned  to  the  broadcast,  or 

10%  of  all  radio  families  in  the 
United  States-. 

This  is  the  highest  record  for  a 
radio  broadcast  since  Dec.  29,  1940, 
when  President  Roosevelt  gave  his 
fireside  chat  on  nation's  security 
and  Hooper  reported  that  50,000,- 
000  or  59%  of  the  U.  S.  radio  homes 
were  tuned  to  the  talk. 

CBS,  which  carried  the  talk  in 
the  United  States,  of  course,  also 
shortwaved  it  to  South  America 
and  rebroadcast  it  to  Canada, 
Latin  America  and  Great  Britain, 
estimated  27,500,000  listeners. 

NBC,  to  insure  Spanish  and  Por- 
tuguese translations  of  the  talk, 

flew  two  of  its  ace  translators,  Eli 
Canel  and  Fernando  de  Sa,  to 
Washington  May  27,  so  the  trans- 

lations could  be  broadcast  simul- 
taneously with  the  delivery  of  the 

message  on  WRCA  and  WNBI, 
NBC's  international  stations.  NBC 
reports  that  224  of  its  Red  and 
Blue  stations  in  the  United  States 
carried  the  speech,  51  independent 
stations  were  fed  the  talk,  three 
Alaskan  and  40  Canadian  stations 
carried  the  talk,  and  85  South 
American  stations  broadcast  the 
program,  making  a  record-break- 

ing total  of  stations. 
NBC  also  beamed  the  broadcast 

to  the  BBC,  the  Australian  Broad- 
casting Commission  and  the  Amal- 

gamated Wireless  of  the  Antipodes. 
May  28,  NBC  shortwaved  the  talk 
to  European  Audiences  in  Italian, 
German  and  French  over  the  com- 

bined NBC  facilities. 

Rose  Joins  AMP 
WILLIAM  W.  ROSE,  former  radio 
director  or  Walker  &  Downing,  Pitts- 

burgh, has  been  named  to  manager  the 
continuity  department  of  Associated 
Recorded  Program  Service  and  handle 
publicity  as  well  as  sales  promotion 
for  AMP  studios  and  Associated  Music 
Publishers.  He  succceeds  James  Lucas, 
drafted,  who  will  soon  be  stationed 
at  Camp  Upton  at  Yaphank,  L.  I.  Mr. 
Rose  was  previously  in  charge  of  pro- 

duction of  KDKA,  Pittsburgh,  and 
prior  to  that  continuity  editor  of 
WGAR,  Cleveland. 

EDWIN  WEISMAN  of  the  continuity 
department  of  WMCA,  TSSevf  York,  on 
June  2  joins  Leon  S.  Golnick  &  As- 

sociates, Baltimore,  as  assistant  to 
the  president. 

N-B'C  BLUE 

Your  story  told  in  Jacksonville  over 
WJHP  will  pay  bigger  dividends  and 
build  steadier  worthvi/hile  business. 

BINGHAM  PROPOSES 

PROCEDURE  CHANGE 
DISAGREEING  with  a  number  of 
the  tenets  of  FCC  procedure  en- 
doi-sed  by  FCC  Chairman  James 
Lawrence  Fly,  Herbert  M.  Bing- 

ham, Washington  attorney  and 
president  of  the  FCC  Bar  Assn., 
last  Wednesday  appeared  before 
a  Senate  judiciary  subcommittee 
considering  proposed  changes  in 
the  procedure  of  Federal  adminis- trative agencies. 
The  subcommittee,  headed  by 

Senator  Hatch  (D-N.  M.),  is  con- 
sidering three  separate  proposals — 

one  from  both  the  majority  and 
minority  groups  of  the  Attoi'ney 
General's  Committee  on  Adminis- 

trative Procedure  and  a  third 
drafted  by  the  American  Bar  Assn. 
Chairman  Fly  appeared  before  the 
subcommittee  April  18,  endorsing 
the  bill  advanced  by  the  majority 
membership  of  the  Attorney  Gen- 

eral's Committee  [Broadcasting, 
April  21]. 

Explaining  the  FCC  Bar  Assn.'s position,  Mr.  Bingham  said  the 
group  favored  a  composite  proposal 
made  up  of  provisions  drawn  from 
all  three  of  the  bills.  Confining  his 
testimony  to  application  of  the  pro- 

posed statutory  changes  to  the 
FCC,  he  took  issue  with  several  of 
the  administrative  principles  ad- 

vocated by  Chairman  Fly  and  urged 
right  of  intervention  for  any  inter- ested party. 

Issuance  of  rules  covering  a  gen- 
eral principle  or  matter  subject  to 

Emerson's  Plans 
EMERSON  DRUG  Co.,  Baltimore 
(Bromo-Seltzer) ,  will  sponsor  Vox 
Pop  on  two  networks  for  eight 
weeks — on  NBC-Blue  starting  Aug. 
8  as  a  summer  replacement  for  Ben 
Bernie,  Fridays  9-9:30  p.m.,  and  on 
CBS,  Mondays  8-8:30  p.m.  Starting 
Aug.  4,  when  Ben  Bernie  is  re- 

sumed, the  sponsor  will  continue 
the  Vox  Pop  program  on  CBS  only, 
according  to  Ruthrauff  &  Ryan, 
New  York.  The  latter  program  is 
currently  sponsored  on  CBS,  Thurs- 

days, 7 :30-8  p.m.  by  Penn  Tobacco 
Co.,Wilkes-Barre,  Pa.,  for  Kentucky 
Club  tobacco  and  leaves  the  air  for 
that  sponsor  on  June  26.  Kiesewet- 
ter  Adv.  Agency,  New  York,  is  the 
agency  for  Penn  tobacco. 

JAMES  F.  EGAN,  copy  executive  of 
Lennen  &  Mitchell,  New  York,  ha.s 
been  elected  vice-president  and  copy 
director  of  the  agency. 

rule,  after  a  case  is  decided,  also 
was  advocated  by  the  FCC  bar 
group,  along  with  the  issuance  of 
declaratory  rulings  on  whether  a 
program  is  in  the  public  interest. 

He  opposed  the  FCC  practice  of 
employing  off-the-record  advice  of 
its  own  experts  in  formulating 
decisions,  and  took  exception  to  the 
suggestion  of  Chairman  Fly  that 
the  administrative  agency  be  em- 

powered to  take  the  case  away  from 
the  presiding  officer  at  the  conclu- sion of  a  hearing  for  the  purpose 
of  issuing  proposed  findings  and 
conclusions. 

to  the 

DRUG  MARKET 

of  Central 

WTAG 

WORCESTER 

New  England 

A  market  of  over  a  million  people 

is  important  to  your  sales.  Central 

New  England's  million  people, 
earning  their  living  as  regularly 

employed  skilled  workers  in  500 
industries,  exceed  the  national 

average  for  per  capita  drug  pur- 

chases. There's  one  key  to  these 
purchases,  the  one  key  you  need 

to  reach  the  Central  New  England 
Market.  That  key  is  WTAG,  the 

accepted  Voice  of  Central  New 

England. 

NBC  BASIC  RED  &  YANKEE 

NETWORKS 

EDWARD  PETRY  &  CO.,  INC. 
NATIONAL  REPRESENTATIVE 

OWNED  AND  OPERATED  BY  THE 
WORCESTER  TELEGRAM-GAZETTE 
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ACTIONS  OF  THE 

FEDERAL  COMMUNICATIONS  COMMISSION 

-MAY  24  TO  MAY  29  INCLUSIVE- 

Decisions 
MAY  23 

(Too  late  for  May  26  issue.) 
MISCELLANEOUS  —  KFRO,  Longview, 

Tex.,  grranted  continuance  hearing  60  days  ; 
WGST,  Atlanta,  granted  continuance  re- 

newal hearing  60  days  ;  KMA,  Shenandoah, 
la.,  granted  continuance  renewal  hearing 
•60  days ;  WRDO,  Augusta,  Me.,  granted postponement  renewal  hearing  30  days. 
WOWO.  Fort  Wayne,  Ind.— Denied  tem- 

porary authority  unlimited  time  for  one 
Tnonth. 
WWVA,  Wheeling— Same. 

MAY  27 
KENO,  Las  Vegas,  Nev.— Granted  con- 

sent assignment  license  from  George  Penn 
Foster,  Maxwell  Keleh  and  Calvert  Charles 
Applegate  d^l)  Nevada  Broadcasting  Co.  to 
Nevada  Broadcasting  Company,  corpora- tion. 

WERC,  Erie,  Pa.— Granted  modification 
CP  change  transmitter. 
SET  FOR  HEARING— NEW,  George 

Grant  Brooks  Jr.,  Scranton,  Pa.,  CP  1400 
kc  250  w  unl..  asks  WARM  facilities,  join- 

ing hearing  with  WARM  renewal  applica- 
ton  and  that  of  Anthracite  Broadcasting 
Co.  for  new  station  1400  kc  250  w  unl.  and 
also  asking  WARM  facilities  ;  WICA,  Ash- 

tabula, 0.,  CP  new  transmitter,  directional 
N,  increase  to  1-5  kw  unl.  ;  WWSW,  Pitts- 

burgh. CP  change  to  970  kc  1-5  kw  di- 
rectional N  &  D,  to  be  heard  with  WICA 

application. 
PLACED  IN  PENDING  FILES— KMMJ, 

Grand  Island,  application  transfer  all  out- 
standing stock  from  Don  Searle.  H.  A. 

Searle  Jr..  Helen  Searle  Blanchard  and 
Herbert  Hollister  to  Grand  Island  Independ- 

ent Publishing  Co. ;  WTFL,  Fort  Lauder- 
dale, Fla,  application  consent  assign  li- 
cense from  Tom  B.  Bryan  to  Ralph  A.  Hor- 

ton  :  WOKO  Inc.,  Albany,  N.  Y.,  FM  appli- 
'cation  ;  NEW,  Courier- Journal  and  Louis- 

ville Times  Co.,  Louisville,  same  ;  all  come Tinder  Order  No.  79. 
MISCELLANEOUS— KEX,  Portland, 

Ore.,  petition  for  reconsideration  and  grant 
of  renewal  application,  heretofore  sched- 

uled, cancelled  and  renewal  granted  on  re- 
Tiewal  basis  ;  KGA,  Spokane,  same ;  WGN, 
Chicago,  granted  petitions  WGN  to  inter- 

vene and  enlarge  issues  in  WTCN  and 
"WHB  applications  change  frequency  etc. ; NEW,  Park  Cities  Broadcasting  Corp.,  Dal- 

las, granted  leave  intervene  WHB  hear- 
ing change  to  710  kc  and  dismissed  mo- 
tion for  continuance  of  hearing. 

MAY  28 
MISCELLANEOUS  —  KWJJ,  Portland, 

Ore.,  granted  extension  temporary  authority 
1080  kc  500  w  ltd  etc.,  pending  completion 
CP ;  WCNW,  Brooklyn,  denied  temporary 
authority  special  hours  ;  WAPI,  Birming- 

ham, CP  change  to  1070  kc  increase  to 
50  kw  directional  N,  new  transmitter  was 
designated   for  hearing. 

Applications  .  .  . 
MAY  26 

WMVA,  Martinsville,  Va. — Involuntary 
assignment  license  to  Martinsville  Broad- castintr  Co. 

KBPS,  Portland.  Ore. — CP  increase  power etc.,  amended  to  unl. 
MAY  23 

NEW.  S.  Jersey  Broadcasting  Corp., 
Vineland,  N.  J.— CP  1500  kc  250  w  unl. 
facilities  WDAS,  amended  to  1400  kc  fa- 

cilities  WDAS   when   it  goes  to  1260  kc. 
NEW,  James  F.  Hopkins  Inc.,  Detroit — 

CP  FM  46.5  mc.  amended  to  6,790  sq.  miles 
2,697.i;i2  pop. 
WCBS,  Wayne,  N.  J.— Modification  CP 

increase  power  etc.  asking  also  6060, 
21520  kc.  Sh.-WCRC  and  Sh.-WCAB  on 
6060,  9650,  11830,  15270.  21520  kc. 
WCRC,  Brentwood.  N.  Y.— Modification 

CP  asking  6120,  6170.  21570  kc  ans  Sh.- 
"WCBX  and  Sh.-WCAB  6060,  9650,  11830, 15270,  21520  kc. 
NEW,  Anthracite  Broadcasting  Co., 

Scranton,  Pa.— CP  1400  kc  250  w  unl.,  fa- cilities WARM. 
NEW,  Southwestern  Mich.  Broadcasting 

Corp.,  Kalamazoo — CP  980  kc  1  kw  unl., directional  N,  facilities  WHAL,  CP  of 
WHAL  to  be  surrendered  if  this  applica- 

tion is  granted. 

NEW,  Capitol  Broadcasting  Co.,  Port 
Allen,  La.— CP  1400  kc  250  w  unl. 
NEW,  Henry  Norman  Saurage,  Baton 

Rouge,  La.— CP  1400  kc  250  w  unl. 
NEW,  Nashville  Broadcasting  Co.,  Nash- 

ville—CP 1240  kc  250  w  unl,  WSIX  facili- ties if  vacated. 
WRAL,  Raleigh,  N.  C— CP  new  trans- 

mitter etc.,  change  to  620  kc  1-5  kw. 
NEW.  Air-Waves  Inc..  Baton  Rouge.  La. 

—CP  1400  kc  250  w  unl. 
MAY  29 

W53H.  Hartford,  Conn.— Modification  CO 
FM  change  transmitter,  antenna,  and  pop- ulation to  936,448. 
NEW,  Morgan  Co.  Board  of  Education, 

W.  Liberty,  Ky.— CP  42.1  me  500  w  FM. 
W8X0,  Mason,  O. — Modification  license 

to  750  kw  maximum  power,  increase  power 
from  100  to  500  kw  and  500  to  750  kw. 
WSOY,  Decatur,  111.— CP  change  to  1320 

kc  1-5  kw  directional,  amended  to  1560 
kc  10  kw.   change  antenna. 

NEW,  CBS,  St.  Louis— CP  FM  44.7 
mc,  amended  to  12,900  sq.  miles,  1,847,060 
population. KGB,  San  Diego,  Cal.— CP  increase  to  5 
kw,  new  transmitter,  antenna, 
NEW,  Tribune  BIdg.  Co.,  Oakland,  Cal.— 

CP  FM  46.5  mc,  1,216  sq.  miles  1,350,000 
population. 

Tentative  Calendar  .  .  . 

JUNE  2 
NEW,  Symons  Broadcasting  Co.,  Ellens- 

burg.  Wash.— CP  1110  kc  1  kw  unl. 
WHB,  Kansas  City— CP  710  kc  5  kw  di- rectional unl. 
WTCN,  Minneapolis— CP  710  kc  10  kw unl.  directional  N. 
WTMC,  Ocala,  Fla. — License  revocation (in  Pensacola). 
WDLP,  Panama  City,  Fla.— License  re- vocation (in  Pensacola). 

JUNE  3 
WPAY,  Portsmouth,  O. — Transfer  con- 

trol, license  renewal. 
JUNE  6 

NEW,  Butler  Broadcasting  Corp.,  Ham- 
ilton, O.— CP  1420  kc  250  w  unl. 

JUNE  27 
NEW,  Parkersburg  Sentinel  Co.,  Parkers- 

burg,  W.  Va.— CP  1310  kc  250  w  unl. 
WRDO.  Augusta,  Me. — License  renewal. 

JULY  28 
KMA,  Shenandoah,  la. — License  renewal. 

AUGUST  1 
WGST,  Atlanta — License  renewal. 

AUGUST  4 
KFRO,  Longview,  Tex. — Modification  CP 

to  1340  kc  5  kw  unl.  directional  N. 

New  Program  Analysis 

Is  Inaugurated  by  CAB 
SUPPLEMENTING  its  regular 
monthly  reports,  the  Cooperative 
Analysis  of  Broadcasting  is  adding 
to  its  service  a  monthly  chart- 
manual  designed  to  give  complete 
statistical  data  on  rated  programs 
on  the  air  at  the  same  time.  Bound 
in  pamphlet  form  the  new  manual, 
or  rating  log,  contains  (1)  regular 
CAB  ratings  (per  cent  of  all  set 
owners  listening  to  a  program)  ; 
(2)  per  cent  of  all  the  sets  in  use 
at  the  time  of  each  program;  (3) 
per  cent  of  sets  tuned  to  each  pro- 

gram on  at  the  same  hour. 
This  latter  figure  is  a  compara- 

tive rating  of  competing  broadcasts 
on  at  the  same  time  and  has  not 
been  previously  included  in  the 
CAB  reports.  Planning  and  super- 

vision of  the  new  manual  was  car- 
ried out  by  CAB  Manager  A.  W. 

Lehman  and  CAB  governing  com- 
mittee, of  which  the  chairman  is  D. 

P.  Smelser,  manager  of  marketing 
research  of  Procter  &  Gamble  Co., 
Cincinnati. 

NEW  PUSHMIKE  ADAPTOR  and 
stand,  for  mobile  or  portable  opera- 

tion has  been  announced  by  RCA. 
The  new  unit  is  designed  for  public 
address  systems,  or  for  other  uses 
where  it  is  desirable  to  cut  the  mike 
in  and  out  of  the  amplifier  circuit  at 
will.  The  switch  adaptor  is  fitted 
with  a  heavy  duty  double-pole- 
double  throw  low-capacity  leaf 
switch,  with  a  "push-to-talk"  but- 

ton that  can  be  locked  in  the  "talk" position  with  ease.  By  use  of  the 
proper  thread  changing  adaptor, 
any  RCA  mike  can  be  attached  to 
the  switch. 

Strike  Against  WKRC 

Is  Authorized  by  AFRA 
AMERICAN  FEDERATION  of 
Radio  Artists  has  authorized  a 
strike  against  WKRC,  Cincinnati, 
following  a  disagreement  between 
the  union  and  the  station  on  the 
question  of  AFRA  shop.  No  action 
has  been  taken  on  the  authoriza- 

tion, however,  according  to  Mrs. 
Emily  Holt,  national  executive 
secretary  of  AFRA,  who  stated  that 
the  wages  and  working  conditions 
differences  were  the  main  issues. 

Although  the  contract  AFRA  has 
with  the  General  Electric  station, 
WGY,  Schenectady,  has  some 
months  to  run,  GE  has  voluntarily 
revised  the  pact  to  allow  for  a  3% 
raise  to  offset  the  cost  of  living. 
AFRA  gave  its  permission  for  such 
a  raise,  and  all  employes  are  cov- 

ered by  the  contract,  retroactive  to 
April  7,  to  receive  a  $4-a-week  raise 
up  to  a  certain  yearly  salary.  In 
addition  AFRA  is  still  bargaining 
vdth  WTAM,  Cleveland,  on  a  con- 

tract to  cover  that  station's  em- 
ployes, while  also  pending  is  the 

AFRA-shop  minimum  pay  and 
working  conditions  contract  with 
KLRD,  Dallas. 

BURRIDGE  D.  BUTLER,  president 
of  WLS.  Chicago,  and  operator  of 
KOY,  Phoeni.x,  has  returned  to  Chi- 

cago, after  spending  the  winter  in Arizona. 

Network  iKccovnts 
All  Hme  EDSTunless  olherwise  indicabed. 

Bl 

New  Business 
WHITE  Labs.,  Newark  (Feenamint) , 
on  June  27  renews  Double  or  Nothing 
on  116  MBS  stations,  Fri.,  8-8  :30  p.m. 
Agency  :  Wm.  Esty  &  Co.,  N.  Y. 
GALLENKAMP  STORE  Co.,  San 
Francisco  (shoes),  on  May  22  started 
Here's  the  Clue  on  6  CBS  Pacific  Coast 
network  stations  (KNX  KARM  KSFO 
KOIN  KIRO  KFPT),  Thurs.,  6:45- 
6:50  p.m.  (PST).  Agency:  Long  Adv. 
Service,  San  Francisco. 

Renewal  Accounts 
GENERAL  FOODS  CORP.,  New 
York  (Jell-0),  on  July  3  renews  The 
Aldrich  Family  for  52  weeks  on 
NBC-Red  stations,  Thurs.,  8:30-9 
p.m.  Program  is  discontinued  for  four weeks  starting  July  24.  Agency  :  Young 
&  Rubicam,  N.  Y. 
GENERAL  FOODS  CORP.,  New 
York  (Maxwell  House  coffee),  on  July 
3  renews  Maxwell  House  Coffee  Time 
for  52  weeks  on  90  NBC-Red  sta 
tions,  Thurs.,  8-8:30  p.m.  Program  is; 
discontinued  for  seven  weeks  starting: 

July  10.  Agency:  Benton  &  Bowles,' N.  Y. 
KNOX  GELATINE  Co.,  Johnstown 
on  May  20  renewed  for  13  weeks  Back 
grounds  for  Headlines  with  Bob Garred  on  3  CBS  Pacific  Coast  sta 
tions  (KNX  KSFO  KARM),  Tues. 
Thurs.,  7:50-8  p.m.  (PST)  and  Sat. 
7:45-8:00  p.m.  (PST).  Agency:! 
Kenyon  &  Bckhardt,  N.  Y. 
ADAM  HAT  STORES,  New  York 
for  the  sixth  consecutive  year,  has  re 
newed  for  52  weeks  its  Hour  of 
Champions  with  Sam  Taub,  heard  on- 
WHN,  New  York,  Sundays,  1-2  p.m 
Agency  is  Glicksman  Adv.  Agency New  York.  _ 

id 

Network  Changes 

ANDREW  JERGENS  Co.,  Cincin 
nati  (Woodbury  face  cream  an 
powder),  on  July  2  replaces  Tony 
Martin  from  Hollywood  and  How  Did 
You  Meet,  on  66  NBC-Red  stations 
Wednesday,  8-8  :15  and  8  :15-8  :30  p.m 
with  a  half-hour  dramatic  show.  The 
Thin  Man.  Agency  is  Lennen  & 
Mitchell,  New  York. 
BRISTOL-MYERS  Co.,  New  York 
(Ipana,  Sal  Hepatica),  on  July  4  re 
places  the  Eddie  Cantor  Time  to  SmiU 
program  on  NBC-Red  Wednesdays  9 
9  :30  p.m.  with  Quizser  Baseball,  quh 
program  using  baseball  method  oi 
scoring  participants.  Show  has  been  or 
KFH,  Wichita,  for  over  a  year.  Young 
6  Rubicam,  New  York,  is  agency. 

PROCTER  &  GAMBLE  Co.,  Cincin 
nati  (Teel  and  Drene),  on  June  2c 
discontinues  Those  We  Love  on  73 
CBS  stations,  Mon.,  8-8  :30  p.m.  Agen 
cy  :  H.  W.  Kastor  «&  Sons,  Chicago. 
GENERAL  FOODS  Corp.,  New  Yorl 
(Post  Toasties),  on  June  2  shift 
Young  Dr.  Malone  on  87  CBS  station; 
from  2-2:15  to  3:15-3:30  p.m.,  Mon 
thru  Fri.  Agency :  Benton  &  Bowles N.  Y. 

CONTINENTAL  BAKING  CO.,  Nev 
York  (Wonder  bread),  on  July  3  shift 
Your  Marriage  Club  on  48  CBS  sta 
tions  from  Sat.,  8-8  :30  p.m.  to  Thurs. 
7  :30-8  p.m.,  rebroadcast  11 :30-12  mid 
night.  Agency  :  Ted  Bates  Inc.,  N.  Y 
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CL)I^$$IFIED 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted 

'regressive  NBC  AflSliate — Has  opening  ex- 
perienced announcer  with  southern  voice 

capable  handling  controls.  Send  voice  re- 
II  cording  and  complete  outline  qualifica- tions and  salary  expected.   WSAV,  Sa- 
"  vannah,  Georgia. 
!ombination  Announcer  Engineer — Good 
voice  and  personality.  Write  KORN,  Fre- 

mont, Neb. 

|\nnouncers.  Writers,  Salesmen,  Operators, 
■  Directors — Investigate  our  national  place- 
'  ment  service.  Central  Registry,  Orpheum 
'  Bldg.,  Wichita,  Kans. 
ilontinuity  Writer-Announcer — Young  man 
for  writing  commercial  copy  and  an- 

nouncing.  $25  weekly.   Send  all  in  one 
D  letter,  photograph,  past  experience,  age, 
,  draft  number.   Box   532,  BROADCAST- 
'l  ING. 
!  )perator-Announcer — Must     have  license, 
II  experience    desirable   but   not  essential. 
i|  Attractive    opportunity    with    full  time 

"local"  in  New  Jersey.  Box  536,  BROAD- CASTING. 

|Vanted — Three  good  announcers  with  first 
l'  class  licenses.  Network  affiliated  eastern "  local.  Good  pay,  permanent,  send  tran- 
I  scription,  details.  Box  539,  BROADCAST- ING. 

Vanted — Script  writer  and  radio  promotion 
man  with  Southern  Agricultural  back- 

ground wanted  to  work  in  advertising 
J  department  of  large  feed  milling  company J  with  nation-wide  distribution.  Excellent 
*  opportunity  for  young  man.  Give  details 
'  of  background  and  experience.  Enclose 
I  snapshot.  Address  Box  541,  BROADCAST- !  ING. 

..Vanted — An  assistant  manager  for  1000 watt  station  in  Central  West,  who  has 
a  complete  radio  background,  particu- 

.1  larly  in  handling  personnel.  Present  all 
'  qualifications  in  first  letter  which  will 
'l  be  held  in  confidence.  Box  527,  BROAD- t|  CASTING. 

Situations  Wanted 

iSxperienced  Program-Producer — With  suc- 
cessful selling-merchandising  ideas  de- 

sires position  with  progressive  station. 
Ten  years'  radio  includes  local-regional 
stations ;  national  agency-national  re- 

'  search  training.  Draft  exempt.  Excellent 
'•>   references.   Box   537,  BROADCASTING. 
iJxperienced  Police  Dispatcher  -  Teletype 
(|i  Operator  and  Combination  Broadcast  An- nouncer-Operator— Now  employed,  consid- 
'  ering  change.  Report  for  duty  within  30 *  days.  Box  540,  BROADCASTING. 
,  lalesmanager — Of  network  regional  desires 
^  to  manage,  salesmanage  local  station, 
mid-west  preferred.  31  years.  10  years 

I  radio,  married.  Box  530,  BROADCAST- 
1  ING. 

•ommercial  Operator — First  Class  Tele- 
phone, X-navy,  married,  available  for  po- sition as  broadcast  operator.  Charles 

Mitchell,  330  South  Sheridan  Road,  Wau- 
kegan,^  Illinois. 

itadio  Engineer — 23,  BSEE  degree,  radio- telephone first  class  license,  six  months 
.  television  experience,  desiies  radio  em- 

ployment. Box  528,  BROADCASTING. 
i_  
Ingineer — Two  years'  experience  night shift  transmitter  while  attending  Junior 
College  wants  night  shift  at  station  in 
Technical    College    town.    Well  recom- 

[  mended.    Write    for    details.    Box  533, 
I  BROADCASTING. 

op-Flight     Announcer-Production     Man — Wants  connection  with  Northern  or  New 
England  station.  Specialty  is  ad-lib  and 
special  events  .  .  .  comparable  with 
best.  Convincing  commercial  delivery. 
Proven  production  success,  agency  calibre 
copy.  Now  employed  CES  regional.  Al 
all-round  man.  Box  529,  BROADCAST- ING. 

Experienced   Salesman   and  Copy-Writer — 
Wants  position  with  oppox-tunity  for  ad- vancement. Married,  industrious,  best 
references.  Now  employed.  Can  announce. 
Details  on  request.  Box  535,  BROAD- CASTING. 

Announcer-Engineer  —  (Radio  Telephone 
First  Class)  wants  travel  throughout 
country.  Will  take  vacation  relief  work. 
Five  years*  experience  in  city  700,000 population.  Draft  deferred.  Best  refer- 

ences. State  salary.  Box  543,  BROAD- CASTING. 
I  Am  Working  Now  As  Salesman — Trans- 

mitter operator,  announcer  and  in  pro- 
motion. Not  afraid  of  long  hours.  Mar- 

ried, draft  deferred.  7  years*  experience. Looking  for  place  where  enterprising, 
hardworking  man  can  get  ahead.  Box  542, 
BROADCASTING. 

Experienced  —  Radio  director  of  small 
agency  ;  creator  of  program  ideas  ;  copy- 

writer ;  good  voice,  dramatic  training ; 
young,  married,  would  like  opportunity 
to  use  talent  and  expei"ience  in  small station.   Box    534,  BROADCASTING. 

Chief  Engineer  or  Technician  —  Twelve 
years'  network  experience  as  supervisor at  key  stations  for  leading  network. 
Experience  in  all  phases  of  radio  broad- 

casting. Will  furnish  excellent  refer- 
ences from  former  employers.  Not  sub- 

ject to  draft.  Box  531,  BROADCASTING. 

Announcer,  Commentator — One  year's  ex- perience, wants  staff  position,  draft  ex- 
empt. Will  consider  going  anywhere  (can 

write  own  copy).  Will  send  transcribed 
audition.  John  Michaels,  Radio  Arts 
Studio.  1584  Cross  Roads  of  World.  Hol- 

lywood, California. 

Commercial  Manager — Available  June  10th. Excellent  record  in  local  and  national 
sales.  Experience  in  all  departments,  sales 
direction,  creative  production  and  pro- 

gramming. Outstanding  entree  with  lead- 
ing agencies.  Married  :  university  educa- 
tion ;  draft  exempt.  For  complete  details 

write  Box  544,  BROADCASTING. 

Progressive,    Alert    Announcer-Producer — 
With  creative  ideas  and  proven  ability, 
now  with  network  affiliate,  desires  asso- 

ciation with  progressive  California  sta- 
tion. Can  double  equally  well  as  singer, 

actor,  writer.  Box  526,  BROADCASTING. 

 For  Sale  
For  Sale — Field  strength  measuring  equip- 

ment RCA  TMV  75  B  aood  condition. 
Herb  Hollister,  KANS,  Wichita,  Kansas. 

For  Sale — General  Radio  frequency  monitor 
475C  latest  type  complies  FCC  20  cycle 
ruling.  Hollister  Crystal  Company,  Hotel 
Lassen,  Wichita,  Kansas. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  ( less 
holder)  ....  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

124  Jackson  Ave. 
University  Park,  Md. 

BROADCASTING  •  Broadcast  Advertising 

Tayton  Signs  Fidler 

TAYTON  Co.,  Hollywood  (cosmet- 

ics), on  July  11  starts  Tayton's Tattler,  featuring  Jimmie  Fidler, 
on  7  CBS  Pacific  Coast  stations 
(KNX  KSFO  KARM  KOIN  KIRO 
KFPY  KVI),  Friday,  8:30-8:45 
p.m.  (PST).  If  series  is  successful 
the  network  will  be  enlarged.  Fid- 

ler, out  of  radio  for  a  year,  has 
been  signed  for  a  three-year  con- 

tract with  salary  and  percentage 
of  gross.  BBDO,  Los  Angeles,  has 
the  account.  The  firm  is  a  large 
marketer  of  cosmetics  on  the  Coast. 

WFBG 

ALTOONA,  PA. 
•  NBC  RED 
•  250  WATTS 
•  FULL  TIME  OPERATION 
•  RAILROAD  SHOPS  ON 

FULL    TIME  SCHEDULE 

WFBG  provides  the  only  full  cov- 
erage of  the  Altoona  trading  area. 

PROFESSIONAL 

DIRECTORY 

Jansky  &  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  OfDee: 
7134  Main  St. Kansas  City,  M*. 

Crossroads  of 
tha  World 

Hollywood,  Cal. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 

Radio  Engineers 

National  Press  Bldg.  Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 

Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen   Bldg.  •  WASH..   D.  C.  •  NA.  6718 

Advertise  in 

BROADCASTING 

for  Results! 
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Drawn  for  Broadcasting  by  Sid  Hix 

"Turn  Off  That  Jazz  and  See  if  You  Can  Get  the  Old  Dirt  Dobber!" 

Excess  Profits  Tax 

Levied  on  Capital 

Opposed  by  NAB 

Would  Be  Hardship  to  Service 

Industries,  Committee  Told 

TERMING  the  plan  "a  new  prin- 
ciple in  taxation"  based  on  "an 

arbitrary  determination  of  what 
constitutes  normal  profits  and  ex- 

cess profits,"  J.  Robert  Myers,  of 
the  NAB  research  department,  ap- 

peared last  Wednesday  before  the 
House  Ways  &  Means  Committee 
to  oppose  the  Treasury  Depart- 

ment's proposal  to  restrict  the  "nor- 
mal profits"  base  for  the  excess 

profits  tax  to  a  ceiling  of  10%  on 
invested  capital. 

Mr.  Myers  noted  in  his  statement 
to  the  committee  that  broadcasting 
corporations,  along  with  other  serv- 

ice industries,  would  be  placed  un- 
der a  hardship  if  the  10%  ceiling 

prevailed,  rather  than  the  previous 
basis  premised  on  average  earn- 

ings for  the  1936-1939  base  period. 

Haggerty  Explains 
The  Ways  &  Means  Committee, 

which  for  several  weeks  has  been 
conducting  hearings  in  connection 
with  the  proposal  to  raise  an  ad- 

ditional 3%  billion  dollars  in  taxes 
for  the  defense  effort,  on  May  19 
heard  John  B.  Haggerty,  presi- 

dent of  the  International  Printing 
Trades  Assn.,  explain  his  proposal 
for  levying  a  20%  tax  on  the  gross 
income  of  radio  stations  and  a  75% 
levy  on  the  transfer  of  station  own- 

ership. Along  similar  lines,  Rep. 
Connery  (D-Mass.)  the  same  day 
introduced  a  bill  calling  for  a  grad- 

uated gross  tax  on  station  earn- 
ings, ranging  from  10%  to  20% 

on  earnings  of  $1.50,000  annually 
and  above  [Broadcasting,  May  26]. 

E.  J.  Brown,  international  presi- 
dent of  IBEW,  in  a  letter  to  Chair- 
man Dougton  (D-N.  C),  of  the 

Ways  &  Means  Committee,  last 
Monday  expressed  IBEW's  strong 
opposition  to  the  Connery  proposal, 
terming  it  "unreasonable,  discrimi- 

natory and  arbitrary"  and  declar- 
ing that  it  partakes  of  the  nature 

of  class  legislation.  He  explained 
that  IBEW,  with  more  than  200,- 
000  affiliates,  covers  several  thou- 

sand radio  technicians  or  workers 
in  closely  related  activities,  and  de- 

clared that  the  union  can  be  as- 
sumed to  express  the  views  of  more 

than  4.5,000  employes  of  the  radio 
industry,  irrespective  of  the  fact 
that  all  of  them  are  not  members 
of  IBEW. 

"In  his  statement  of  May  19  be- 
fore your  committee,  the  Assistant 

Secretary  of  the  Treasury  (John 
L.  Sullivan)  conceives  a  new  theory 
concerning  excess  profits,"  Mr. 
Myers  declared.  "He  proposes  to 
tax  profits  in  excess  of  a  necessary 
normal  return.  In  order  to  define 
what  such  profits  are,  it  becomes 
necessary  to  relate  them  to  some- 

thing, and  this  he  does  by  relating 
them  to  invested  capital. 

"Business  differs  greatly  as  to 
the  amount  of  invested  capital  noc- 

FCC  Extends  Date 

THE  FCC  May  27  announced  ex- tension of  the  effective  date  of 
Section  3.32  (b)  of  the  standard 
and  high-frequency  broadcast  rules 
which  prohibit  broadcasting  of  com- 

mercial programs  under  experi- 
mental licenses,  to  July  29,  1941. 

essary  for  operations.  To  say  that 
all  profits  in  excess  of  those  rep- 

resenting a  return  of  10%  on  in- 
vested capital  are  excessive  is  to 

ignore  the  great  difference  in  cap- 
ital requirements  as  between  va- 

rious businesses.  The  business  of 
broadcasting,  in  common  with  many 
other  businesses  which  produce  a 
service  rather  than  goods  for  sale, 
does  not  require  a  large  investment 
in  plant  and  equipment. 

"Ordinary  profits  in  this  busi- 
ness, as  in  many  other  similarly 

situated  businesses,  normally  run 
well  in  excess  of  a  10%  return 
on  invested  capital.  Judging  by  the 
amount  of  invested  capital  alone, 
such  business  can  be  mistakenly 
viewed  as  making  large  profits. 
"We  feel  that  if  the  average 

earnings  base  is  in  effect  discarded 
and  the  invested  capital  base  alone 
used,  it  will  work  an  undue  hard- 

ship on  many  types  of  business. 
The  radio  industry  is  composed 
largely  of  small  units.  Many  are 
corporations  with  but  few  stock- 

holders, most  of  them  actively  en- 
gaged in  the  business;  and,  in  these 

cases,  the  corporate  profits  repre- 
sent the  earnings  of  these  individ- 
uals from  their  own  daily  efforts. 

In  all  cases  they  cannot  qualify 
strictly  as  personal  service  corpora- 
tions. 

"Another  element  to  be  consid- 
ered is  the  risk  involved  in  operat- 

ing a  broadcasting  station.  Licenses 
are  issued  for  a  period  of  one  year 
only,  and  whether  the  corporation 
be  large  or  small,  its  return  in 
profits  should  reflect  this  risk. 
"When  more  revenue  is  needed, 

the  radio  industry,  along  with  every 
other  branch  of  American  business, 
will  gladly  pay  the  necessary  taxes. 
But  to  pay  taxes  on  any  portion 
of  business  profits  which  are  ar- 

bitrarily stated  to  be  excessive,  and 
purely  for  that  reason,  has  no  place 
in  our  tax  structure,  either  in  an 

emergency  or  when  at  peace." 

Elmer  Davis  Program 
ELMER  DAVIS,  CBS  news  analyst, 
who  returned  last  week  from  a  five- 
week  survey  of  conditions  in  Eng- 

land, on  June  1  conducted  a  special 
CBS  program  taking  the  radio  audi- 

ence on  a  "tour"  of  the  network's 
news-room.  During  the  broadcast, 
Paul  W.  White,  CBS  director  of 
news  broadcasts,  was  heard  in  a 
transatlantic  conversation  with  Ed- 

ward R.  Murrow,  CBS  chief  of  Eu- 
ropean correspondents,  in  London, 

on  important  events  of  the  day. 

FM  Set  Sales  Rise 

SALES  of  frequency  modulation 
receivers  during  April  showed  an 
increase  of  15%  over  March,  ac- 

cording to  figure  based  on  manu- 
facturers' returns  just  issued  by 

FM  Broadcasters  Inc.,  New  York. 
Between  2,000  and  2,500  FM  sets 
were  marketed  during  April,  the 
report  revealed,  bringing  the  cur- 

rent total  of  FM  receivers  in  op- 
eration throughout  the  country  to 

nearly  30,000.  Of  this  number  it 
is  estimated  that  between  9,000  and 
10,000  sets  are  located  in  the  New 
York  metropolitan  area. 

School  Adds  to  List 

UTILITY  ENGINEERING  Insti- 
tute, Chicago  (air  conditioning 

courses),  has  added  six  stations  to 
the  list  releasing  its  varying  sched- 

ule of  5  and  15-minute  musical  pro- 
grams. Stations  added  during  the 

month  of  May  are  WLW,  Cincin- 
nati; WHDH,  Boston;  WSPR, 

Springfield,  Mass.;  KFBI,  Wichita, 
Kans.;  WIBC,  Indianapolis; 
WSVA,  Harrisonburg,  Va.  Con- 

tracts are  for  13  weeks.  Agency  is 
First  United  Broadcasters,  Chi- 
cago. 

Chicle  Chuckles 

ITEM:  Gum  Works  Blow  Up 
and  a  Sticky  Time  Is  Had  By 
All.  Anyway,  the  Twin  Cities 
were  recently  all  gummed  up 
when  KSTP  sponsored  a  gum 
bubble  blowing  contest  in  10 
St.  Paul  and  Minneapolis 
theatres  to  promote  the  new 
Dubble-Bubble  Gum  show, 
Don  Winslow  of  the  Navy. 
Prizes  were  cash — and  more 

gum. 

Stations  in  Phila. 

Defend  Rejections 

Stations  Hold  to  Position  in 

Policy  on  Lindbergh  Time 
HOLDING  their  ground  in  the  face 
of  protests  to  their  action  in  re- 

fusing to  sell  the  America  First 
Committee  spot  announcements  to 
advertise  the  group's  May  29  rally, 
at  which  Charles  A.  Lindbergh  de- 

livered the  principal  address,  the 
managements  of  WCAU,  KYW  andj 
WFIL,  Philadelphia  stations,  an-j 
nounced  individually  that  they  will 
give  proper  consideration  to  such: 
requests  for  time  on  a  sustaining' 
rather  than  paid  basis,  in  ac- 

cordance with  the  NAB  Code. 
All  three  reiterated  their  resolve 

not  to  sell  time  for  discussion  of 
controversial  issues,  such  as  situa  i 
tions  involving  interventionists  anc 
non-interventionists,  unless  each 
side  had  equal  opportunity  to  h( heard. 

Officials  Comment 

Setting  forth  his  station's  pol| 
icy,  Samuel  R.  Rosenbaum,  pres- 

ident of  WFIL,  declared:  "WFIL will  not  sell  time  for  speeches  o; 
spot  announcements  on  the  ques 
tion  of  the  World  War,  but  we  wi! 
give  this  group  free  time  wher: 
available,  just  as  we  did  with  the 
Communist  party,  giving  advocates 
of  opposite  views  an  equal  oppor: 
tunity  to  be  heard."  j 

Leslie  W.  Joy,  general  manage; 
of  KYW,  also  issued  a  formal  state 
ment  of  policy  covering  broadcasts 
of  controversial  issues:  "The  long 
established  practice  of  KYW  ha^ 
been  to  grant  equal  time,  withouj 
charge,  to  both  sides  of  every  ques 
tion  involving  the  public  interest! 
In  serving  this  community,  KYW 
consistently  has  refused  to  sel, 
broadcasting  time  for  the  dissem 
ination  of  opinions  which  an  opi 

posing  group  might,  for  financial reasons,  be  unable  to  refute.  We  ad 
here  uncompromisingly  to  this  es 
tablished  American  code  of  broadi 

casting,  which  calls  for  thi 
straightforward  presentation  o: 
both  sides  of  any  major  issue  in 
volving  the  welfare  of  our  country 

and  its  people." Commenting  on  charges  tha 
WCAU  also  had  refused  time  t< 
the  America  First  Committee,  Di 
Leon  Levy,  president  of  the  sta 
tion,  denied  that  WCAU  had  re 

fused  to  broadcast  Mr.  Lindbergh'; 
address,  explaining  that  no  sucl 
request  had  been  made.  In  a  tele 
gram  to  Rep.  Lambertson  (R-Kan.) 
Dr.  Levy  protested  remarks  by  th 
Congressman  on  the  floor  of  th 
House,  during  which  both  he  an( 
Mr.  Rosenbaum  were  referred  t( 
by  name.  He  stated  in  the  telegran 
that  "if  and  when  such  request  i 
made,  it  will  be  given  proper  con 
sideration,"  and  called  attention  t 
the  fact  that  WCAU  broadcast  i 
speech  by  Mr.  Lindbergh  from  Min 
neapolis  in  May  and  subsequent] 
another  non-interventionist  addref 
by  Senator  Wheeler  (D-Mont.). 
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AT  Riverhead,  Long  Island,  RCA  engi- 
JTx.  neers  have  spun  a  magic  web  of  copper 
wires  ...  a  net  to  catch  messages,  news  and 
voices  from  lands  across  the  sea. 

They  call  them  "fishbones"  .  .  . 
But  to  the  technically-minded,  these  are 

all-wave  antenna  systems  for  Diversity  Re- 
ception, an  RCA  Laboratories  development 

which  removed  the  elusiveness  from  trans- 
atlantic radio  communication. 

During  the  first  world  war,  transoceanic 
communication  was  as  variable  and  uncertain 

as  the  weather.  The  "ether"  was  liable  to  fits 
of  stubborn  silence  for  hours  and  even  days 
on  end.  Under  the  best  conditions,  messages 
were  likely  to  fade  in  and  out  disconcertingly 

—  strong  one  instant,  down  in  the  '  hash" 
the  next.  Traffic  could  be  handled  at  only  a 
few  words  a  minute. 

How  the  " Fishbone i"  IVork 
"Fishbone"  antenna  systems  derive  their 
name  from  their  shape.  Three  fishbone" 
units,  according  to  standard  practice,  com- 

prise a  "diversity"  reception  array.  Each  unit, 
located  appro.ximately  1 ,000  feet  apart,  is  made 
up  of  two  parallel  wires,  from  each  one  of  which 
extend  at  right  angles  numerous  cross  wires, 

or  "bones.  "  The  two  long  parallel  wires,  or 
"backbone"  of  each  unit,  point  toward  the 
distant  transmitter,  and  are  connected  to  a 
separate  receiver .  .  .  fading  rarely  affects  all 
three  antenna  units  at  the  same  time.  A  special 
mixer-circuit,  designed  to  favor  the  strongest 

signal,  merges  the  output  of  the  three  "fish- 
bone" units  into  one  .  .  .  and  sends  it  over 

wire-lines  or  by  radio-relay  from  Riverhead. 
Telegraphic  messages  go  to  the  R.C.A.  Com- 

munications office  at  66  Broad  Street,  New 
York,  for  recording  on  either  tape  or  special 
radio  printers;  broadcast  programs  are  relayed 
to  a  center  such  as  NBC  in  Radio  City. 

A  Modern  Miracle 

Today,  thanks  to  "diversity,"  plus 
multiplex  operation  and  special  printer 

equipment,  telegraphic  messages  can  be  re- 
ceived at  the  aggregate  speed  of  300  words 

per  minute !  Transatlantic  radio  broadcasts, 
picked  up  by  an  antenna  at  Riverhead,  and 
fed  into  a  network,  reach  the  entire  country 
in  a  fraction  of  a  second,  clearly  and  enjoy- 
ably.  Even  pictures  are  hurled  overseas  in  a 
matter  of  minutes! 

Illustrating  the  scope  and  breadth  of  RCA 
services,  RCA  has  six  antenna  systems  at 
Riverhead  for  broadcast  program  service  alone 
...and  70  for  radiotelegraphic  communication 

with  every  part  of  the  world!  "Diversity," developed  by  RCA  Laboratories,  is  today  a 
modern  miracle,  linking  America  to  the  world 

with  the  speed  of  light  —  helping  to  ex- 
pedite commerce,  and  keep  Americans 

informed  right  up  to  the  minute ! 

RCA  LABORATORIES 

A  Service  of  Radio  Corporation  of  America 

Other  RCA  Services: 

RCA  Manufacturing  Co.,  Inc.  •   RCA  Institutes,  Inc.  •  R.C.A.  Communications,  Inc. 
Radiomarine  Corporation  of  America    •    National  Broadcasting  Company,  Inc. 

xii/.  S.  ̂ v' 
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SHORTY  AND  ELLER  SLIM  MILLER  THE  WELCOME  SIGN  IS  ALWAYS  OUT 

America's  most  famous  radio  community,  Renfro  Valley,  near  Mount  Vernon,  Kentucky,  has  "come  home"  to  WHAS 
with  the  Nationally  popular  Renfro  Valley  Barn  Dance  and  all  the  other  storied  activities  of  the  founder,  John  Lair. 

The  Barn  Dance  not  only  "pulls"  a  studio  audience  of  5,000  to  most  of  its  shows  but  has  a  record  of  "command" 
j'- '  performances  in  the  White  House  and  one  60-word  offer  of  a  photo  brought  234,000  replies!   At  840  on  the  dial. 



West  Goes 

East  . . 

.  .  .  and  you  can  bet  the  twain 
have  met  and  are  getting  along 
veiy  nicely.  Translation:  Don 
Allen,  Standard  Radio's  high- 
powered  production  wizard, 
has  traveled  by  easy  stages 
from  Hollywood  to  St.  Louis  to 
New  York,  where  he  is  now  by 
way  of  recording  various  talent 
groups  in  and  around  the  Big- 

gest City.  With  Don's  ear  for the  unusual,  Standard  Radio 
subscribers  may  confidently 
expect  some  pleasant  musical 
surprises  in  Standard  releases 
in  months  to  come. 

•w  -w 
Did  we  say  Jack  Teagarden 
created  a  tempest?  That  was 
putting  it  mildly,  because  his 
first  releases  brought  a  verita- 

ble storm  of  applauding  com- 
ment from  our  subscribers. 

Typical  comments:  "What  a 
band!";  "Going  over  big  with 
our  listeners!";  "Send  us  more 
Teagarden  selections!" A  A.  ̂  

Speaking  of  dance  bands,  we'd 
like  to  go  on  "record"  as  say- 

ing that  the  new  Freddie 
Martin  releases  are  his  best 
yet.  That  distinctive  Martin 
style  "wows"  them — meaning 
the  folks  on  the  receiving  end 
— every  time. 

▼  ▼ 
Our  new  Publicity  Service  is 
getting  a  real  workout  from 
enthusiastic  subscribers.  They 
all  like  it,  and  are  making  ex- 

cellent use  of  the  publicity 
kit  and  twice-a-month  new 
releases. 

AAA 

If  you've  been  adding  up  as 
you  go  along  the  answer  at  the 
bottom  of  this  column  should 
be:  Write  today  for  the  full 
story  of  Standard  Tailored 
Transcription  Service,  Stand- 

ard Spot-Ads  and  Standard 
Super  Sound  Effectsl 

Largest 

List  of 

Active 

Subscribers! 

^^^
^^^
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AUPIENa. . . 
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360  «ort^  ̂ ^i^ois 60  «o''^^,^iinois  service 

^ust  c^*^^"*  ,  regards. 

PROOF    OF  LEADERSHIP IN    OUR    DAILY  MAIL 

"PTANDARD  costs  us  nothing"  .  .  how  often  our  subscribers  say  that!  They  mean  that  Standard 
musical  programs  SELL  .  .  to  the  sponsor  and  for  the  sponsor  .  .  and  when  revenue  from  sales 

of  Standard  programs  more  than  balance  the  cost  of  the  Standard  Program  Library  Service  .  . 

well,  there's  no  other  way  to  look  at  it  than  "Standard  costs  us  nothing"  .  .  That's  salability,  and 
it's  due  to  the  fact  that  Standard  offers  the  music,  talent  and  showmanship  that  hold  listener- 
interest.  No  wonder  so  many  stations — thelargest  list  of  active  subscribers — say  "Yes"  when  asked: 

"Are  Your  Transcriptions  Up  to  Standard?" 

HOLLYWOOD CHICAGO 

Published  every  Monday,  63rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Publications,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as    ■     ■     "  -i   Washineton.  D.   C   under   act   of  March   3.  1879. 
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TO  SELL  WHERE 

THEY  BUY 

N 

EW  England  is  too  populous,  too  prosperous, 

too  definitely  key  market  in  character  to  sell 

by  remote  control.  The  effective,  efficient  method  of 

radio  promotion  is  with  the  Colonial  Network's  19 

hometown  stations. 

Because  these  nineteen  stations  are  a  vital  part  of 

the  community,  your  advertising  actually  goes  where 

your  prospects  live  —  they  hear  your  messages  over 

a  station  that  has  their  friendly  loyalty  —  they  buy 

your  products  in  their  neighborhood  stores. 

For  years  this  valuable, 

point-of-sale  contact  has 

been  delivering  results 

consistently  at  economical 

cost  for  foresighted  adver- 

tisers. Are  you  getting 

your  1941  share  of  New 

England  business? 

Memo-  ta: 
P.  LORILLARD  CO. 

All  of  us  thank  you  for 

your  continued  sponsorship 

of  our  "Soldiers' Quiz"  from 
Camp  Edwards.  We  all  will 
get  behind  Beechnut 
Cigarettes  and  score  a  hit. 

L.T. 
T/ie  Colonial  Network 

WAAB 
Boston 

WEAN Providence 
WICC 

Bridgeport 
New  Haven 

WLLH Lowell 
Lawrence 

WSAR Fall  River 

WSPR 

Springfield 
WLBZ Bangor 

WFEA 
Manchester 

WNBH 
New  Bedford 

WTHT Hartford 

WATR 
Waterbury 

WBRK Pittsfield 
WNLC 

New  London 

WLNH Laconia 

WRDO 

Augusta WCOU 
Lewiston 
Auburn 

WHAI Greenfield 

WSYB Rutland 

WELI New  Haven 

The  Colonial  Network 

21  BROOKLINE  AVENUE     •  BOSTON EDWARD  PETRY  &  CO.,  INC.,  National  Sales  Representative 



HOW  ARE  YOUR  SALES 

IN  THE  TRI-CITIES? 

•  Board  an  airliner  and  fly  the  big  quadrangle  from 

Minneapolis  to  Omaha  to  St.  Louis  to  Chicago,  and 

you'll  have  covered  a  distance  roughly  half  the 
width  of  the  United  States— 

— yet  the  largest  concentrated  population  within 

that  huge  quadrangle  is  the  Tri-Cities — Davenport, 

Iowa;  Rock  Island,  Illinois;  and  Moline,  Illinois, 

Blanketing  this  important  market  is  WOC,  still  one 

of  the  most  remarkable  250  watt  stations  in  the 

world,  very  soon  to  increase  its  power  to  1000  watts. 

Granted  its  license  in  1922 — only  three  months 

after  the  first  commercial  station  in  America — 

WOC  has  made  the  Tri-Cities  a  spectacular  radio 

market,  responsive  to  radio  as  to  no  other  medium. 

Check  your  sales  in  the  Tri-Cities.  If  they  can  bear 

improvement,  then  ask  your  Agency  to  check  the 

rates  at  WOC.  We  believe  you'll  be  surprised  at 
what  your  money  will  buy.  If  you  hurry  you  can 

buy  six  months  of  broadcasting  on  1000  watts  at 
a  250  watt  rate. 

WOC 

Davenport    •    Moline    •    Rock  Island 

NBC  Basic  Blue 

Col.  B.  J.  Palmer,  Pres.    •    Buryl  Lottridge,  Mgr. 

FREE  & PETERS 

Pioneer  Radio  Station 

Representatives 

EXCLUSIVE  REPRESENTATIVES: 
V/GR-WKBW   _  BUFFALO 
WCKY   -..  CINCINNATI 
WDAY  .._  FARGO 
WISH   -  INDIANAPOLIS 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN   MINNEAPOLIS-ST.  PAUL 
WMBD   PEORIA 
KSD   _  ST.  LOUIS 
WFBL   SYRACUSE .  .  .  IOWA  .  .  . 
WHO   DES  MOINES 
WOC   DAVENPORT 
KMA   SHENANDOAH 

.  .  .  SOUTHEAST . . . 
WCSC   CHARLESTON 
WIS   COLUMBIA 
WPTF   RALEIGH 
WDBJ   ROANOKE 

.  .  .  SOUTHWEST  .  .  . 
KGKO   FT.  WORTH-DALLAS 
KOMA   _  OKLAHOMA  CITY 
KTUL   TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA   LOS  ANGELES 
KOIN-KALE   PORTLAND 
KROW  OAKLAND-SAN  FRANCISCO 
KIRO   SEATTLE 

Since  May,  1532 
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Delay  in  Enforcing  Net  Rules  Is  Foreseen 

Fly  Willing  to  Defer,  Revise,  Amend; 

Clashes  With  White  at  Probe 

ALTHOUGH  it  may  be  another  fortnight  before  the  broad- 
casting industry  learns  the  fate  of  the  White  Resolution  to 

block  enforcement  of  the  FCC's  punitive  network  monopoly 
regulations,  enough  transpired  last  week  to  dispel  the  fear 
that  the  Commission  majority  will  invoke  the  radical  rules 
in  their  present  form  by  the  specified  Aug.  2  effective  date. 

Willingness  of  FCC  Chairman  James  Lawrence  Fly  to  make 
deep  concessions  on  the  eight  rules  during  his  three-day  appear- 

ance before  the  Senate  Interstate  Commerce  Committee 
June  2-4,  tended  to  alleviate  the 
immediate  tension.  An  atmosphere 
of  compromise  developed  and  it 
was  thought  in  some  quarters  that 
before  the  end  of  preliminary  hear- 

ings on  the  White  Resolution  Chair- 
man Wheeler  (D-Mont.),  may  try 

to  get  an  agreement  from  the  FCC, 
NBC,  CBS  and  other  industry 
groups  to  arbitrate. 

Willing  to  Extend 

While  it  is  too  early  to  predict 
the  outcome,  Chairman  Fly,  under 
close  examination,  definitely  com- 

mitted the  FCC  majority  to  exten- 
sion of  the  time  element  if  "good 

faith"  is  indicated.  In  some  quar- 
ters this  was  interpreted  as  open- 
ing the  way  for  across-the-table 

arbitration.  Should  that  happen, 
the  committee  might  not  even  be 
called  upon  to  vote  immediately  on 
the  White  Resolution,  which  would 
forestall  enforcement  of  the  regu- 

lations until  60  days  after  the  com- 
mittee shall  have  made  its  report  to 

the  Senate  [Broadcasting,  May 
19]. 
That  NBC  will  not  be  forced  to 

CHIEF  QUIZZER 

Full  running  story  on  the 
Senate  Interstate  Commerce 
Committee  hearings  on  the 
White  Resolution  as  well  as 
additional  stories  and  pic- 

tures will  be  found  beginning 
on  page  14. 

divest  itself  of  the  Blue  network 
by  Aug.  2,  as  inferred  under  the 
regulations,  was  promised  by  Chair- 

man Fly  upon  insistence  of  Chair- 
man Wheeler.  At  least  a  six  months 

leeway  was  indicated,  as  far  as  Mr. 
Fly  was  concerned.  But  NBC  has 
shown  no  disposition  to  capitulate 
to  this  requirement  or  to  any  of  the 
rules. 

If  the  White  Resolution  does  not 
result  in  thwarting  the  FCC,  both 
NBC  and  CBS,  probably  flanked  by 
virtually  all  other  elements  in  the 
industry  except  MBS,  are  prepared 
to  go  to  the  courts  for  injunctive 
relief.  There  is  no  doubt  whatever 
that  the  organized  broadcasters  do 
not  intend  to  relent  in  their  determi- 

nation to  fight  out  the  battle  with 

AUTHOR  of  the  resolution  to  in- 
vestigate radio  and  the  FCC,  and 

chief  interrogator  at  the  hearings, 
is  Senator  White  (R-Me.),  one  of 
the  authors  of  the  Radio  and  Com- 

munications Acts,  who  has  a  more 
thorough  knowledge  of  the  history 
and  intricacies  of  radio  than  any 
other  legislator  on  Capitol  Hill. 
Photo  taken  as  he  questioned  Chair- man Fly. 

the  FCC  on  all  fronts,  on  the  theory 
that  the  future  of  broadcasting  is 
involved. 

Meanwhile,  attentive  ears  were 
cocked  toward  the  Anti-Trust  Di- 

vision of  the  Department  of  Justice. 
Assistant  Attorney  General  Thur- 
man  Arnold  has  a  staff,  headed  by 
Victor  0.  Waters,  special  assistant 

to  the  Attorney  General,  digging 
into  the  whole  network  monopoly 

picture.  Based  on  past  perform- 
ances, as  well  as  on  comments  made 

to  the  Interstate  Commerce  Com- 
mittee by  Chairman  Fly,  it  is  ex- 
pected that  anti-trust  actions  will 

be  initiated  against  the  networks 
on  purported  monopoly  grounds. 

One  of  the  salient  contentions  of 
Senator  Wallace  H.  White  Jr.  (R- 
Me.),  author  of  the  resolution  to 
investigate  the  FCC,  was  that  it 
was  not  within  the  purview  of  the 
FCC  to  enforce  the  monopoly  laws 
and  that  Congress  should  have  been 
consulted  in  advance. 

Arnold  Interested 

It  is  doubted  whether  the  Anti- 
Trust  Division  will  move  until  an 
expression  comes  from  the  Senate 
Interstate  Commerce  Committee  on 
the  White  Resolution.  Meanwhile, 
however,  Mr.  Waters  is  continuing 
his  study  of  the  voluminous  testi- 

mony at  the  inquiry  before  the  FCC, 
as  well  as  of  the  FCC  committee 
report,  majority  and  minority  final 
reports,  and  other  related  data.  The 
Anti-Trust  Division  has  been  short- 
handed  but  it  is  expected  to  pro- 

cure an  additional  ?750,000  appro- 
priation for  the  new  fiscal  year  be- 
ginning July  1. 

Because  of  his  intense  interest  in 
radio,  it  has  been  indicated  that  As- 

sistant Attorney  General  Arnold 
himself  would  take  over  direction  of 
the  action  against  monopoly  in 
radio. 

Already,  talk  of  a  "consent  de- 
cree", following  the  recent  decrees 

entered  in  the  ASCAP-BMI  con- 
troversy, is  being  heard.  This  is 

IJAM-PACKED  COMMITTEE  ROOM  at  the  opening  of  Senate  Interstate  and  principals  (clockwise)  :  Senators  Smith  (D-S.C.)  ;  Tunnell  (D-Del.) ; 
!  Commerce  Committee  hearings  on  the  White  Resolution.  At  head  of  com-  Gurney  (R-S.D.);  Stewart  (D-Tenn.);  Brooks  (R-Ill.);  Johnson  (D-Col.); 
I  mittee  table  (left)  are  Senators  Wheeler  (D-Mont.),  chairman;  Truman  McFarland  (D-Ariz.);  Clark  (D-Ida.);  Tobey  (R-N.H.);  Telford  Taylor, 
I  (D-Mo.);  Hill  (D-Ala.).  At  right  are  other  members  of  the  committee  FCC  general  counsel;  James  Lawrence  Fly,  FCC  chairman. 
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commonplace  whenever  talk  of  anti- 
trust litigation  develops. 

Chairman  Fly  was  still  on  the 
stand  last  Wednesday  after  a  three- 
day  appearance  which  hit  all  the 
notes  in  the  scale.  He  had  repeated 
stiff  encounters  with  Senator  White 
and  on  occasions  found  it  necessary 
to  apologize  for  his  inflammatory 
remarks.  He  charged  the  "two  New 
York  corporations"  and  others  with 
attempting  to  dictate  a  reorganiza- 

tion of  the  FCC  and  of  using  the 
White  Resolution  as  the  device  to 
give  them  time  to  lobby  their  way 
out.  He  insisted  the  FCC  had  all  of 
the  authority  necessary  to  invoke 
the  regulations  and  predicted  the 
Government  would  win  hands  down 
in  the  courts. 

Fly  Disarming 

While  unusual  interest  was  dis- 
played by  the  committee,  Chairman 

Fly  apparently  made  an  over-all 
good  impression.  His  willingness 
to  comprise  and  the  liberal  interpre- 

tations placed  by  him  upon  the 
regulations  were  designed  to  deflate 
the  opposition  argument  that 
broadcasting  would  be  thrown  into 
chaos. 
He  insisted  that  stations  could 

continue  to  serve  as  outlets  of  par- 
ticular networks,  that  networks 

would  continue  to  make  good 
money,  and  that  smaller  stations 
would  not  be  harmed,  but  protected. 

The  only  effect,  he  argued,  would 
be  to  inject  new  and  healthy  com- 

petition into  broadcasting,  though 
NBC  would  be  forced  to  divest  it- 

self of  the  Blue  (which  he  said  it 
could  sell  without  difficulty),  and 
networks  would  not  be  permitted  to 
own  more  than  one  station  in  such 
key  cities  as  New  York,  Chicago 
and  Los  Angeles  or  San  Fi-ancisco, 
with  other  managed  and  operated 
stations  forced  on  the  block. 

MBS  Next  on  Stand 

Industry  reaction  was  that  under 
Chairman  Fly's  interpretation,  the 
regulations  would  have  no  teeth  at 
all.  The  chairman's  repeated  in- 

vitations to  the  industry  to  "liti- 
gate" were  viewed  as  an  effort 

to  have  the  committee  forego  ac- 
tion on  the  White  Resolution  and 

get  the  whole  matter  back  in  the 
hands  of  the  Commission. 

Chairman  Fly  was  slated  to  con- 
clude his  testimony  on  Monday, 

Ju.'ie  9.  He  was  to  be  followed  by 
MBS,  which  was  expected  to  com- 

plete the  case  in  support  of  the 
regulations.  Witnesses  for  MBS, 
who  may  consume  two  hearing 
days,  will  be  Alfred  J.  McCosker, 
chairman  of  the  board  and  presi- 

dent of  its  key  station,  WOR;  Louis 
G.  Caldwell,  MBS-WGN  counsel, 
and  Fred  Weber,  MBS  general 
manager.  Mr.  Caldwell  was  to  tes- 

tify first  on  the  jurisdictional 
phases. 

First  witness  for  the  "opposition" will  be  Commissioner  T.  A.  M. 
Craven,  who  dissented  vigorously 
from  the  majority  report,  along 
with  Commissioner  Norman  S. 
Case.  The  former  Naval  officer  did 
not  request  time  but  was  called 
upon  suggestion  of  Senator  White. 

While  no  established  order  of  ap- 
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NETWORK  CHIEFTAINS  at  the  Senate  hearings  (1  to  r) :  William  S. 
Paley,  CBS  president;  Alfred  J.  McCosker,  chairman  of  the  MBS  board 
and  president  of  WOR;  Niles  Trammell,  NBC  president. 

pearance  has  been  announced,  in- 
dications are  that  NAB  President 

Neville  Miller  will  be  the  first  op- 
position witness  for  the  industry. 

He  is  expected  to  testify  on  the  ac- 
tion of  the  NAB  convention  in 

St.  Louis  May  12-15,  resolving 
against  the  regulations  as  a  threat 
to  radio  by  the  American  plan. 

The  second  industry  spokesman 
will  be  Mark  Ethridge,  former 
NAB  president,  vice-president  and 
general  manager  of  the  Louisville 
Courier  Journal  &  Times,  which 
operates  WHAS,  and  the  industry 
leader  without  portfolio. 
An  advisor  and  confidante  of 

President  Roosevelt,  Mr.  Ethridge 
had  been  delegated  to  undertake  a 
policy  study  of  broadcasting  just 
prior  to  the  FCC  majority  action 
on  the  monopoly  regulations.  In- 

dignant over  this  action,  he  was 
largely  responsible  in  St.  Louis  for 
rallying  the  industry,  except  MBS, 
against  the  regulations  and  sharply 
attacked  Mr.  Fly's  stewardship. 

Mr.  Ethridge  doubtless  will  be 
questioned  closely  on  his  allegations 
of  politics  in  the  FCC — a  topic 

avidly  picked  up  by  Senator  Tobey 
(R-N.H.)  while  Mr.  Fly  was  on 
the  stand.  The  so-called  "Jesse 
Jones  deal,"  involving  a  50,000- 
watt  grant  to  KTRH,  Houston,  on 

740  kc,  as  well  as  the  "48-hour" 
approval  of  transfer  of  WSB,  At- 

lanta, to  former  Governor  James  M. 
Cox,  were  covered  by  Senator 
Tobey,  who  also  indicated  he  would 

have  other  questions  on  "smelly" radio  situations  to  put  to  future 
witnesses. 

Chairman  Fly  had  denied  on  his 
first  appearance  that  political  con- 

siderations were  involved  in  Com- 
mission actions,  but  on  the  follow- 

ing day  said  the  FCC  was  "sub- jected to  an  unmerciful  line  of 
political  pressure  from  a  scandal- 
mongering  portion  of  the  indus- 

try." 

A  number  of  public  service  or- 
ganizations, such  as  the  American 

Legion,  National  Council  of  Cath- 
olic Men,  Federal  Council  of  the 

Churches  of  Christ  in  America,  and 
women's  organizations,  voluntarily 
have  asked  for  opportunity  to  ap- 

pear before  the  committee  in  oppo- 

Bill  Authorizing  Property  Requisition 

Covers  Power  in  Communications  Law 

VIEWED  as  only  a  routine  clear- 
ance insofar  as  radio  is  concerned, 

a  bill  to  formalize  powers  of  the 
President  during  the  national  emer- 

gency and  to  requisition  for  fair 
compensation  property  of  any  kind 
necessary  to  the  national  defense, 
was  transmitted  to  Congress  June 
2  by  the  War  Department,  with 
President  Roosevelt's  approval. 
As  related  to  communications, 

the  measure  is  identical  in  effect 
with  the  provisions  of  Section 
606  (c)  and  (d)  of  the  Communi- 

cations Act  of  1934,  giving  the 
Chief  Executive  blanket  powers  to 
take  over  radio  properties  in  his 
discretion,  with  "just  compensa- 

tion", plus  authority  to  amend  or 
suspend  rules  and  regulations,  close 
or  dismantle  stations. 

Right  to  Sue  U.  S. 

Under  the  Communications  Act, 
as  well  as  under  the  new  general 
bill,  the  President  can  certify  the 
amount  to  be  paid  for  requisitioned 
property,  and  if  the  amount  is  un- 

satisfactory to  the  principal  he  is 

to  be  paid  75%  of  the  assessed 
amount,  and  authorized  to  sue  the 
United  States  to  recover  additional 
money  within  two  years. 
When  the  unlimited  emergency 

was  declared  last  month  by  the 
President,  there  was  no  immediate 
change  in  the  situation  as  it  per- 

tained to  radio.  Since  the  declara- 
tion of  the  "limited"  emergency 

with  the  outbreak  of  hostilities  in 
September,  1939,  the  provisions  of 
Section  606  have  been  operative  be- 

cause the  statute  does  not  distin- 

guish between  "limited"  or  "un- 
limited" emergencies. 

The  new  bill,  according  to  the 
War  Dept.,  has  been  approved  not 
only  by  the  President  but  by  the 
Navy  and  the  Office  of  Production 
Management.  Internal  communica- 

tions, which  include  broadcasting, 
fall  within  the  purview  of  the  Army 
in  a  national  emergency.  Assur- 

ances have  been  given  all  down  the 
line,  however,  that  there  is  no  dis- 

position on  the  part  of  the  Govern- 
ment to  interfere  with  normal  com- 

mercial broadcast  operations. 

sition  to  the  regulations.  Generally, 
they  are  expected  to  deprecate  any 
regulatory  move  in  these  times  that 
would  disturb  the  existing  broad- 

cast service. 

For  NBC,  President  Niles  Tram- 
mell, and  possibly  other  vsitnesses, 

will  testify.  William  S.  Paley,  CBS 
president,  will  head  the  roster  for 
that  network,  probably  with  former 
Judge  John  J.  Burns,  CBS  general 

counsel  who  directed  that  network's 
case  before  the  FCC,  to  head  its 
counsel.  Former  District  Attorney 
John  Cahill,  of  New  York,  has  been 
retained  as  NBC's  chief  counsel. 
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No  Appeasement 
On  the  eve  of  the  opening  of  the 

hearings  June  1,  an  extraordinary 
meeting  of  key  broadcasters  was 
held  at  the  Mayflower  Hotel,  Wash- 

ington, at  which  all  overtures  to 
"appease"  the  FCC  were  flatly  re 
jected.  Some  two-score  broadcast 
ers,  representing  independent  as 
well  as  network  stations  throughout 
the  country,  selected  by  NAB  Presi 
dent  Miller  as  an  informal  steering- 
committee,  met  with  the  NAB 
executive  committee,  legislative 
committee  and  key  officials  of  the 
networks,  including  RCA  President 
David  Sarnoff  and  Messrs.  Tram 
mell  and  Paley. 

In  his  first  three  days  of  testi 
mony,  Chairman  Fly  highlighted 
what  he  described  as  the  studied 
effort  of  the  industry  to  exaggerate 
the  effect  of  the  regulations.  He 
pounded  away  at  purported  monop 
oly  and  tried  to  pin  responsibility 
for  the  Commission's  action  on  de 
mand  from  Congress,  even  using 
Senator  White's  past  speeches  as  a 
"motivating   force."   He  was  cut 
down  by  the   Maine   Senator  on 
these  allegations  in  several  sharp 
colloquies,  however. 

Chairman  Fly  thought  six  major 
networks  would  be  enough,  but  ad- 

mitted that  physical  limitations 
would  make  it  hard  to  provide  nee 
essary  outlets  in  key  markets.  He 
tangled  with  Senator  White  on 
many  occasions  and  also  with  other 
committee  members,  but  whenever 
he  appeared  to  be  navigating  in  hot 
water.  Chairman  Wheeler  inter 
posed  observations  which  tended  to 
clear  the  atmosphere. 

Chairman  Wheeler's  position  was 
largely  anti-network,  but  he  de^ 
precated  the  FCC's  haste  and  re- 

peatedly attempted  to  remove  the 
"heat"  in  the  cross-fire.  He  thought 
that  both  sides  had  become  too  in 
flamed  and  that  in  these  times  a 
calm,  cool  and  sane  approach  was 
essential.  He  criticized  what  he 

called  the  "slugging  contest"  be- tween the  FCC  and  the  networks. 

Senator  White's  over-all  view 
was  that  the  FCC  had  attempted 
to  "write  its  own  laws"  on  monop- 

oly and  that  as  a  "creature  of  Con- 
gress" it  does  not  have  the  right  « 

to  determine  its  own  legislative 
policies.  He  berated  the  Commission 
for  in  any  wise  opposing  the  hear- 

ings on  his  resolution  and  advocated 
passage  of  the  legislation  so  that 
Congress  could  clearly  demark  the 
extent  to  which  networks  should  be 
regulated,  and  at  the  same  time 
limit  the  FCC's  authority. 
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jlckes  Support  Aids  Daylight  Move 

OPM  Also  Understood 

To  Favor  Adoption 

^  Of  Proposal 
'POSSIBILITY  that  universal  day- 
'i  light  saving  time  may  come  before 
-long  for  the  United  States,  perhaps 
-on  a  year-round  basis,  gained 
'credence  during  the  last  week  with 
evidence  of  Administration  backing 
of  the  idea. 

Secretary  of  Interior  Harold  L. 
Ickes  at  his  press  conference  last 

^iThursday  reaffirmed  his  advocacy 
'  of  daylight  saving  time  as  a  means 
jOf  conserving  electrical  power,  in 
i  line  with  the  defense  effort,  and  as 
J  Broadcasting  went  to  press  it  was 
.understood  the  Office  of  Produc- 
,|tion  Management  was  ready  to  back 
Iflegislation  setting  up  a  daylight 
jsaving-  time  base  for  the  country. 
5         Universal  Time  Urged 

! ,  Long  before  the  national  defense 
jjProgram  took  shape,  the  daylight 
j|Saving  question  was  bandied  about 
i|the  broadcasting  industry.  Peren- 
j  nially  the  argument  has  broken  out, 
arising  from  the  hodge-podge  sys- 
item  resulting  from  observance  of 
tDST  in  some  communities  and  its 
non-observance  in  others. 

The  effect  of  this  system  of  pro- 
i  gram  schedules,  inflicting  a  twice- 
,  yearly  headache  on  station  and  net- 
,,work  operators,  early  brought  a 
, clamor  from  the  industry  for  a  uni- 
!versal  time  system — all  daylight 
-saving  or  all  standard  time. 
,  The  situation  was  reviewed  and 
fSuggestions  offered  early  this  year 
in  Broadcasting  articles  by  Jack 
ii.Laemmar,  radio  director  of  Lord  & 
jThomas,  and  Willard  D.  Egolf, 

,'commercial  manager  of  KVOO, [Tulsa  [Broadcasting,  Feb.  3]. 
I3  Secretary  Ickes,  who  for  a  long 
,;,,time  has  advocated  daylight  saving 
Lfor  Washington  and  who  the  week 

.'.|before  had  voiced  his  support  for 
[ja  DST  system  covering  the  whole 
..nation,  stated  last  Thursday  that 
johe  favored  instituting  DST  imme- 

diately after  necessary  legislation 
,  phad  passed.  He  indicated  also  that 

^ijthe  projected  "fast  time"  system 
..should  function  the  year  round 
,3  during  the  defense  emergency. 
[]  Secretary  Ickes  commented  that 
/.itie  did  not  think  the  daylight  time 
,  dSystem  could  be  established  by  exec- 
iiUtive  order,  that  it  would  have  to 
;  j,:ome  through  legislation  similar 
.i.to  that  establishing-  DST  during 
J.World  War  I. 
,i,  Though  he  had  no  comment  on 
jfiny  of  the  three  DST  bills  now 
.□ending  in  the  House — introduced 

'.)y  Reps.  Keogh  (D-N.  Y.),  Mc- 
(i^ean  (R-N.  J.)  and  Rogers  (R- 
j  .Mass.) — the  tenor  of  his  statements 
J  ed  to  the  belief  that  the  Adminis- 
..  -ration  probably  would  formulate 
J  egislation  of  its  own,  presumably 
i(  [  )n  a  12-month  rather  than  the  6 
(  iir.d  7-month  basis  provided  in  the 
(  lihree  pending  proposals. 
If  The  House  Interstate  &  Foreign 

[Commerce    Committee,  swamped 

since  the  beginning  of  the  session 
with  other  legislation,  has  com- 

pletely ignored  the  proposals,  al- 
though it  has  been  believed  from 

the  start  that  if  the  Administra- 
tion gave  the  DST  question  a  shot 

in  the  arm.  Congress  would  act 
speedily  in  providing  the  statute. 
Washington  observers  feel  the  Ickes 
statement,  coupled  with  the  re- 

ported forthcoming  recommenda- 
tion from  OPM,  will  provide  suffi- 

cient stimulus  for  Congressional 
action. 

Industry  Sentiment 

The  general  idea  of  the  pending- 
bills  already  has  gained  the  active 
support  of  various  merchandising 
and  business  organizations,  includ- 

ing the  NAB.  A  recent  NAB  sur- 
vey of  radio  stations  indicated  that 

the  majority  favor  establishing  a 
uniform  basis  for  time  for  the 
whole    country,    either  universal 

SAVINGS  amounting  to  almost 
5%  of  the  $5,376,044  spent  in  1940 
by  national  and  regional  networks 
for  long-line  wire  service  for  net- 

work operations  are  reflected  in  a 
$14,000,000  rate  reduction  agree- 

ment by  the  American  Telephone  & 
Telegraph  Co.,  announced  last 
Wednesday  by  the  FCC. 

Although  the  reductions  apply 
only  on  intercity  and  interstate 
connections,  and  not  local,  and  rep- 

resent specific  changes  on  specific 
rates  rather  than  an  overall  reduc- 

tion in  telephone  line  costs,  new 
tariffs  filed  by  AT&T  are  expected 
by  the  FCC  to  reduce  annual  rev- 

enue from  broadcast  lines  for  net- 
work service  $250,000  per  year  on 

long  lines  and  an  additional  $25,000 
on  other  interstate  lines.  The  rate 
change  is  effective  July  10. 

Changes  in  Rates 
The  bulk  of  the  $14,000,000  rate 

reduction  results  from  elimination 
of  the  report  charge  on  long  dis- 

tance calls  and  a  lowering  of  the 
charge  for  time  beyond  the  initial 
three  minutes  on  person-to-person 
calls,  the  FCC  explained.  The  re- 

port charge  previously  was  made 
for  uncompleted  person-to-person 
and  reversed  charge  calls.  Under 
the  new  tariff  schedule,  charges  for 
person-to-person  calls  are  reduced 
so  that  the  charge  for  extra  min- 

utes beyond  three  will  be  the  same 
as  for  a  station-to-station  call. 

This  is  the  third  major  rate  re- 
duction obtained  through  negotia- 

tion between  AT&T  and  the  FCC  in 
the  last  four  years,  and  the  $14,- 
000,000  reduction  prompted  dismis- 

sal of  a  pending  FCC  investigation 
of  the  interstate  toll  rates  of  the 

daylight  saving  or  universal  stand- 
ard time,  with  strong  sentiment 

for  DST  [Broadcasting,  May  12]. 
On  the  other  hand,  considerable 

opposition  also  has  been  expressed 
to  "fast  time".  Fred  Brenckman, 
Washington  representative  of  the 
National  Grange,  has  served  notice 
on  DST  proponents  that  any  at- 

tempt to  push  such  lejjislation 
would  meet  "strong  and  determined 
opposition".  Some  opposition  also 
has  been  registered  by  church 

groups. Commenting  on  the  »pposition  of 
farmers.  Secretary  Ickes  said  he 
could  not  understand  their  po- 

sition. When  it  was  pointed  out 
that  farmers  maintained  most  of 
their  work,  such  as  the  milking  of 
cows,  was  governed  by  natural 

laws,  Secretary  Ickes  declared:  "I suspect  if  we  had  daylight  saving 
time  on  my  farm,  the  cows  would 

be  milked  when  we're  ready". 

AT&T  long  lines  department  and 
the  21  associated  Bell  System  com- 

panies. According  to  FCC  figures,  the 
broadcasting  industry  in  1940  spent 
a  total  of  $7,968,940  for  telephone 
line  facilities,  including  local  and 
network  operations.  Of  this,  the 
three  national  networks  spent  $5,- 
178,730  for  lines  for  network  serv- 

ice and  an  additional  $733,375  for 
wire  facilities  for  23  M&O  stations ; 
five  regional  networks  spent  $197,- 
314  for  network  wire  service  and 
$34,483  for  eight  M&O  stations; 
and  734  independently  operated 
stations,  including  simultaneous 
selling  groups  which  do  not  liter- 

ally constitute  regional  networks, 

$1,825,038. It  was  estimated  that  about 
$250,000  of  the  $275,000  reduction 
accruing  to  broadcast  services 
would  apply  to  the  network  opera- 

tion— amounting  to  almost  5%  of 
the  $5,178,730  spent  by  national 
networks  and  the  $197,314  spent  by 
regional  networks.  In  relation  to 
the  total  amount  spent  for  line  fa- 

cilities by  the  industry,  the  reduc- 
tion amounts  to  about  3.5%  of 

$7,968,940. Praise  from  Fly 

Figures  for  1938,  developed  dur- 
ing the  network-monopoly  investi- 

gation, show  that  NBC  spent  ap- 
proximately $3,600,000  for  wire  fa- 

cilities for  network  transmissions; 
CBS,  $1,800,000;  MBS,  $500,000. 
It  is  believed  that  the  same  ratio 
maintains  for  the  1940  network 
wire  charge  figures. 

FCC  Chairman  James  Lawrence 

Fly  praised  the  process  of  regula- 
tion by  negotiation  which  resulted 

in  the  rate  cut,  commenting:  "This 

Shepard  Applying 

For  WAAB  Shift 

Would  Move  It  to  Worcester; 

WNAC  Would  Key  Both  Nets 
TO  COMPLY  with  terms  of  the 
FCC  monopoly  regulations  banning 
ownership  of  more  than  one  outlet 
in  the  same  city  by  a  single  net- 

work group,  whether  national  or 
regional,  John  Shepard  3d,  presi- 

dent of  the  Yankee  and  Colonial 
networks  in  New  England,  on  June 
5  filed  with  the  FCC  an  application 
to  move  WAAB,  Boston,  key  to  the 
Colonial,  to  Worcester,  Mass. 
WNAC,  Boston,  Yankee  key,  pre- 

sumably would  become  the  Boston 
originating  station  for  both  net- 
works. 
Whereas  it  had  been  presumed 

[Broadcasting,  May  12]  the  anti- 
dual  network  operation  regulation 
would  preclude  the  joint  Yankee 
and  Colonial  services,  Mr.  Shepard 
pointed  out  that  the  two  networks 
do  not  operate  simultaneously,  us- 

ing only  one  network  line.  When 
Yankee  is  on  the  air.  Colonial  is not. 

Provision  of  Order 

The  FCC  order  specifies  that  no 
license  shall  be  issued  to  a  standard 
station  affiliated  with  a  network 
organization  which  maintains  more 
than  one  network,  but  there  is  the 
proviso  that  the  regulation  shall 
not  be  applicable  if  such  networks 
are  not  operated  simultaneously,  or 
if  there  is  no  substantial  overlap  in 
the  territory  served. 
WAAB  operates  on  1440  kc.  with 

1,000  watts,  an  assignment  that  it 
is  believed  technically  will  fit  into 
Worcester.  In  addition  to  serving 
as  the  Colonial  key,  it  is  an  MBS 
outlet.  The  application  seeks  per- 

mission to  increase  power  of  WAAB 
from  1,000  to  5,000  watts,  with  a 
directional  day  and  night.  The 
transmitter  would  be  moved  from 
Quincy  to  Paxton,  and  the  studio, 
signifying  location,  from  Boston  to 
Worcester. 

Hecker  Series 

HECKER  PRODUCTS  Corp.,  New 
York,  is  using  one-minute  spot  an- 

nouncements for  Bixby's  shoe  pol- ish 13  times  each  on  16  stations  in 
the  South  and  in  the  State  of  Wash- 

ington. Benton  &  Bowles,  New 
York,  is  agency. 

More  for  Dentyne 
AMERICAN  CHICLE  Co.  Long 
Island  City,  is  expanding  the  list  of 
stations  carrying  one-minute  announce- meuts  for  Dentyne  Gum.  Badger, 
Browning  &  Hershey,  New  York,  is 
agency. 

reduction  in  rates  was  brought 
about  by  mutual  agreement  of  the 
Commission  and  AT&T.  I  believe 
this  is  another  example  of  the 
constructive  results  which  can  be 
accomplished  when  Government  and 
industry  sit  around  the  conference 
table  in  an  atmosphere  of  mutual 

respect  and  good  faith." Negotiations  with  AT&T  were 
handled  for  the  FCC  by  Commis- 

sioners Walker  and  Wakefield. 

Revised  Schedules  of  AT&T 

Bring  5%  Savings  for  Radio 
Total  Rate  Reduction  of  14  Millions  Provided 

In  New  Rates  As  Submitted  to  the  FCC 
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Ratlio-Press  Group 

To  Ask  for  Delav 

In  Date  of  Hearing 

More  Time  Needed  to  Prepare ; 
Transfer  to  Fall  Likely 

A  PLEA  for  postponement  of  the 
newspaper  divorcement  hearings, 
set  for  June  25,  will  be  made  to  the 
FCC  Wednesday,  June  11,  by  coun- 

sel for  the  Newspaper-Radio  Com- 
mittee, on  the  ground  that  addi- 

tional time  is  needed  for  prepara- 
tion. 

It  was  learned  at  the  FCC  that 
former  Judge  Thomas  D.  Thacher, 
chief  counsel,  and  Sydney  M.  Kaye, 
associate  counsel  for  the  news- 

paper-radio group,  will  confer  with 
FCC  Chairman  James  Lawrence 
Fly  to  urge  a  postponement,  proba- 

bly until  fall.  The  FCC,  at  a  meet- 
ing May  28,  set  the  June  25  date 

for  the  beginning  of  the  hearings 
[Broadcasting,  June  2]  but  the 
formal  press  announcement  was  not 
made  until  June  2. 

Issues  Not  Divulged 

Because  of  lack  of  time  in  which 
to  prepare,  it  is  presumed  the 
newspaper  station  attorneys  will 
seek  an  extended  delay.  FCC  action 
would  be  necessary  to  authorize 
the  postponement,  but  there  ap- 

pears no  disposition  to  block  such 
a  move,  pai'ticularly  in  the  light  of 
the  White  Resolution  hearings  in 
Congress.  Moreover,  it  is  assumed 
the  FCC  would  be  loathe  to  hold 
regular  sessions  during  the  usually 
sweltering  Washington  summers. 
The  FCC  has  not  yet  released 

any  detailed  issues  to  be  covered 
in  the  hearings.  As  a  matter  of  fact, 
it  has  not  since  it  is  not  mandatory 
under  FCC  regulations.  On  the 
other  hand,  this  procedure  always 
has  been  followed  in  the  past,  par- 

ticularly in  matters  of  transcen- 
dental importance. 

In  its  formal  release  June  2  the 
FCC  said  a  substantial  portion  of 
the  testimony  could  be  taken  in  the 
hearings  beginning  June  25,  but 
the  Commission  might  schedule 
subsequent  hearings  to  permit  de- 

velopment of  more  extensive  stud- 
ies. That  appeared  to  augur  well  for 

and  over-the-summer  recess  even 
if  the  hearings  got  underway  as 
scheduled. 

Fight  Announcers 
DON  DUNPHY,  chief  sports  an- 

nouncer of  WINS,  New  York,  and 
Bill  Coruni,  syndicated  sports  col- 

umnist, will  announce  boxing  broad- 
casts sponsored  by  Gillette  Safety 

Razor  Co.,  Boston,  on  MBS.  Their 
first  broadcast  will  take  place  June 
18  when  Joe  Louis  defends  his  title 
against  Billy  Conn.  Assignment  is 
the  first  coast-to-coast  job  for  Dun- 
phy  who  has,  however,  broadcast 
many  fights  on  WINS. 

I'OlJ/)WI\(;  -A  hi-:irt  .ittiick  siiffcrod 
.M;iy  24.  Fjitlici-  W.  A.  I'.mk,  S.  J., 
<liri>cior  i)f  W'KW,  Si.  Loui.s,  is  (•on- 
fined  tr)  St.  .^^il^J■■.s  Ho.spititl  in  that <it.v. 

KNX  'Artillery' 
UNIQUE  national  defense 
group  has  been  organized  re- 

cently at  KNX,  Hollywood, 
bearing  title  of  "KNX  Type- 

writer Artillery".  Composed of  feminine  staff  members, 
group  has  pledged  selves  to 
the  furnishing  of  vital  sup- 

plies, i.e.,  cigarettes,  cookies, 
candy,  cake,  gum  and  other 
such  equipment  for  station 
members  currently  spending 
a  year  with  Uncle  Sam. 

Yankee-Colonial  Acquire 
Cedric  Foster  for  News 

CEDRIC  FOSTER,  formerly  man- 
ager of  WTHT,  Hartford,  is  join- 

ing the  Yankee-Colonial  networks 
June  23,  according  to  an  announce- 

ment by  Linus  Travers,  vice  presi- 
dent of  the  networks. 

Foster,  now  heard  daily  over 
MBS,  will  originate  his  network 
broadcasts  from  WAAB,  Boston. 
In  addition,  Mr.  Foster  will  be 
heard  via  FM  stations  W43B,  Bos- 

ton, and  W39B,  Mt.  Washington 
on  the  Mobilgas  news  programs. 
Mr.  Foster  has  been  associated 
with  various  New  England  news- 

papers and  has  managed  WTHT, 
the  Hartford  Times  station,  since 1935. 

Roma  Wine  Change 

ROMA  WINE  Co.,  New  York 
(wines),  on  May  29  changed  time, 
format  and  title  of  the  program 
What  Do  You  Think,  broadcast  for 
33  weeks  on  30  Don  Lee  stations, 
Monday,  Wednesday,  Friday,  6:45- 
7  p.m.  (PST).  New  show,  titled 
Art  Linkletter  in  Hollywood,  is 
remoted  from  Earl  Carroll  Theatre, 
Hollywood,  on  the  same  network, 
Saturday,  9:15-9:45  p.m.  (PST), 
and  will  run  for  balance  of  original 
52-week  contract.  Quiz-interview 
feature  is  retained  wtih  impromptu 
audience  participation.  Jim  Gibson 
is  announcer.  Cesana  &  Associates, 
Hollywood,  has  the  account.  Carl 
Webster  Pierce  is  agency-producer. 

Dreft,  Duz  Changes 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, which  currently  sponsors 

Lone  Journey  on  NBC-Red  Monday 
through  Friday,  11:30-11:45  a.m. 
on  30  stations  in  the  West  for  Dreft 
and  16  stations  in  the  East  for  Duz, 
on  June  16  shifts  the  program  from 
New  York  to  Chicago,  continuing  to 
advertise  Dreft  on  the  Western  sta- 

tions only.  For  Duz,  the  16  Eastern 
stations  at  the  same  time  will 
carry  The  Goldbergs,  also  heard 
on  16  CBS  stations,  5-5:15  p.m., 
for  Duz.  Agency  on  both  prod- 

ucts is  Blackett-Sample-Hummert, Chicago. 

P  &  G  Chipso  Spots 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, supplementing  its  network 

coverage,  has  been  placing  one-min- 
ute transcribed  announcements  for 

Chipso  in  selected  markets.  In  New 
York,  company  is  testing  thrice- 
weekly  quarter-hour  participations 
on  the  Make  Believe  Ballroom  on 
WNEW,  New  York,  for  Camay 
soap.  Pedlar  &  Ryan,  New  York, 
is  agency  for  both  products. 

RADIO  WENT  ALONG  for  a  test 
ride  on  the  first  Army  tank  built 
bv  the  Baldwin  Locomotive  Works 
at  Eddystone,  Pa.  WIP,  Philadel- 

phia, covered  the  event,  observed  by 
military  leaders.  Announcer  Walt 
Newton  here  props  himself  atop  the 
tank  as  he  relates  experiences  en- 

countered on  the  tank's  first  run. 

Colgate  Shifts 
COLGATE  -  PALMOLIVE  -  PEET 
Co.,  Jersey  City,  on  July  5  will 
shift  from  Thursday  to  Saturday 
evening  the  8-8:55  period  it  now 
occupies  on  CBS  with  Spotlight 
(Colgate  Dental  Cream),  and  City 
Desk  (Palmolive  Shave  Cream).  In 
the  new  Saturday  evening  period, 
Spotlight  will  be  replaced  by  a  pro- 

gram featuring  Guy  Lombardo's 
Orchestra,  City  Desk  remaining  in 
the  second  half  of  the  period.  In 
other  C-P-P  changes.  The  Story  of Bess  Johnson  (Palmolive  Soap), 
heard  on  CBS  Monday  through  Fri- 

day 4:40-4:45  p.m.,  and  NBC-Red 
10-10:15  a.m.,  on  June  30  will  be 
heard  on  NBC-Red  only  for  KLEK. 
Palmolive  Soap  is  handled  by  Ward 
Wheelock  Co.,  Philadelphia,  the 
other  accounts  by  Ted  Bates  Inc., 
New  York. 

No  WFTC  Inquiry 

TERMING  the  incident  a  "local  af- 
fair", FBI  headquarters  in  Wash- 
ington indicated  to  Broadcasting 

last  Thursday  that  no  Federal  in- 
vestigation, at  least  on  its  part, 

would  follow  hints  of  alleged  sabot- 
age in  the  collpase  of  the  antenna 

tower  of  WFTC,  Kinston,  N.  C. 
[Broadcasting,  June  2].  The  211- 
foot  steel  tower  collapsed  early  the 
morning  of  May  26,  forcing  the 
station  off  the  air  for  several  min- 

utes until  an  emergency  antenna 
could  be  rigged.  Jonas  Wieland, 
owner  and  general  manager  of 
WFTC,  indicated  that  sabotage 
may  have  caused  the  collapse,  since several  bolts  had  been  removed 
mysteriously  from  the  structure. 

WOR's  24.Hour  Basis 
IN  RECOGNITION  of  the  fact 
that  defense  measures  and  the 
present  crisis  have  changed  the 
working  and  sleeping  habits  of millions  of  Americans,  WOR,  New 
York,  about  June  15  will  begin  a 
24-hour  schedule.  Alfred  J.  Mc- Cosker,  president  of  WOR,  has notified  James  L.  Fly,  chairman  of 
the  FCC  and  of  the  Defense  Com- 

munications Board,  of  the  station's plan  which  will  make  it  available  on 
instant  notice  for  Government  de- 

fense call.  WOR  will  operate  all 
night  five  out  of  seven  nights  a 
week,  shutting  oft'  the  transmitter for  necessary  maintenance  check  on 
Sunday  and  Monday  nights. 

PETRILLO  REBUKED 

IN  WARSHIP  DENIAn 

REFUSAL  of  James  C.  Petrillo^ 
czar  of  union  musicians,  to  sanc-l 
tion  of  a  high  school  band  inj 
broadcast  ceremonies  incident  to( 
the  launching  of  the  new  battle^ 
ship  South  Dakota  last  Saturday^ 
was  brought  to  the  attention  of 
the  Senate  June  5  by  Senator  Gur- 
ney  (R.-S.D.)  himself  a  former 
broadcaster. 
The  Sioux  Falls  High  School 

Band  was  to  have  played  only  in- 
cidental music,  such  as  the  nation- 

al anthem  and  Anchors  Aweigh, 
Senator  Gurney  said,  and  had  ar- 

ranged its  schedule  to  be  in  Cam- «^ 
den,  N.  J.,  for  the  launching.  He  u 
was  joined  by  Senator  Bulow  (D.- 
S.D.)  in  asking  Petrillo  by  tele^ 
gram,  to  give  permission  for  the 
non-union  aggregation  to  partici 

pants. 

Petrillo  replied  that  the  Feder 
ation  was  "not  in  position  to  sane 
tion"  the  band  playing  over  the 
network.  "By  so  doing  we  would' be  placed  in  an  untenable  position 
in  having  refused  many  such  simi 

lar  requests,"  he  wired. 
In  criticizing  the  refusal  on  the 

floor.  Senator  Gurney  said  all 
Americans  should,  whenever  pos- 

sible, "help  in  the  celebration  of 
any  accomplishment  along  the  line 
of  national  defense;  and  certainly 
the  launching  of  a  battleship  is  a 
large  link  in  our  national  defense 
program.  It  is  not  my  intention 
at  any  time  to  applaud  any  organi 
zation  which  does  not  seek  to  cele- 

brate in  a  proper  manner  and  co- 
operate in  a  proper  manner  in  con- 
nection with  any  event  of  this 

kind." 

Three  School  Stations 

Are  Requested  of  FCC 
EXTENSIVE  INTEREST  in  the 
five  high-frequency  channels  re- 

served by  the  FCCI!  for  non-profit 
educational  use  is  indicated  in  ap- 

plications made  by  the  Board  of 
Education  of  the  City  of  Chicago, 
the  San  Diego  Unified  School  Dis- trict and  the  U  of  Illinois  to  engage 
in  non  -  commercial  educational 
broadcast  service.  These  channels, 
adjacent  to  the  FM  broadcast  band 
set  aside  last  year  by  the  FCC,  ar^ 
42,000;  42,300;  42,500;  42,700  and 
42,900  kc. 

This  rearrangement  of  the  high 
frequencies  to  make  commercial 
FM  broadcast  service  possible  ig 
said  to  have  a  distinct  advantage 
in  that  the  close  proximity  of  the 
non-commercial  educational  bands 
and  the  new  FM  commercial  bands' 

makes  it  possible  to  adapt  standard' FM  receivers  to  receive  both  types 
of  broadcast.  In  other  words,  the 
FM  receivers  now  being  marketed 
are  capable  of  receiving  non-profit 
educational  as  well  as  regularly 
sponsored  programs. 

Luden's  to  Buy  Spots 

LUDENS  Inc.,  Reading  Pa.  (cough 
drops),  is  planning  an  extensive 
campaign  of  spot  announcements 
to  start  the  latter  part  of  July  on 
an  undetermined  number  of  sta- 

tions. Schedule  is  being  prepared  by 
J.  M.  Mathes  Inc.,  New  York. 
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WITH  THIS  SURVEY 

YOU  CAN  BE  CERTAIN 

ABOUT  Youn  plans; 

9  Do  you  know  the  types  of  programs  Iowa  farm 

people  prefer?  Iowa  city  people?  Iowa  small-town 

people?  And  the  eflfects  that  age,  sex,  education 

and  place  of  residence  have  on  program  preference? 

Do  you  know  the  stations  that  Iowa  people  ''hear 

regularly"  or  ̂ 'listen  to  most"?  Do  the  same  facts 

hold  true  for  urban,  town  and  farm  families? 

Do  you  know  the  proportion  of  ALL  listening  that 

is  done  to  stations  named  as  "listened  to  most"?  (In 

other  words,  the  amount  of  time  Iowa  people  spend 

with  their  favorite  station,  as  compared  with  the 

time  spent  with  the  second  or  third  choice?) 

These  and  many  other  VITAL  FACTS  are  given 

authoritatively  in  the  1941  Iowa  Radio  Audience 

Survey,  by  Professor  H.  B.  Summers  of  Kansas 

State  College  and  Dr.  F.  L.  Whan  of  the  University 

of  Wichita.  With  these  facts,  you  can  be  certain 

about  your  Iowa  plans.  Write  or  wire  us  for  your 

copy,  TODAY.  No  obligation.  Address: 

WHO 

+  Jar  IOWA  PLUS!  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC  National  Representatives 
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Advertising  in  Last  War— And
  This 

Business  Urged  to  Abolish  Fear  and 

Maintain  Their  Advertising 

By  RAYMOND  RUBICAM* 
Chairman  of  Board,  Young  &  Rubicam,  New  York 

WHAT  HAPPENED  to  advertis- 
ing and  business  during  the  last 

war? 
The  charts  show  that  in  1914  the 

trend  was  down.  When  Germany 
marched  through  Belgium,  we  had 
a  severe  break.  But  immediately 
afterward,  business  started  up  as 
allied  war  orders  came  flooding  in. 
Business  went  ̂ uay  up.  Advertising 
went  up,  too — but  not  as  far  up  as 
business. 

One  reasonable  explanation  why 
advertising  did  not  get  as  much  of 
a  rise,  was  that  much  of  the  busi- 

ness increase  was  due  to  war  or- 
ders for  which  no  consumer  adver- 

tising was  necessary. 

After  the  Armistice 

Another  is  that  prices  rose 
sharply — there  were  some  shortages 
of  consumer  goods.  All  of  these 
things  tended  to  keep  advertising 
under  the  level  it  would  have 
reached  if  there  had  been  as  great 
a  business  activity  in  times  of 
peace. 

In  1917,  we  entered  the  war  as 
an  active  belligerent.  The  charts 
show  that  advertising  flattened  out 
and  did  not  increase  after  that 
point  until  armistice  was  declared 
in  1918.  Then  it  shot  up  again.  It 
went  up  in  spite  of  the  fact  that 
business  had  a  sharp  but  tempo- 

rary decline. 
This  spectacular  increase  in  ad- 

vertising immediately  after  war 
stopped  was  attributed  by  some  to 
the  excess  profits  tax  which  was 
in  eff"ect  at  the  time,  but  the  con- sensus is  that  this  was  not  a  major 
factor;  because  when  the  tax  was 
repealed,  advertising  still  kept  up 
— and,  furthermore,  the  tax  had 
been  in  effect  for  some  time  before 
the  increase.  A  probable  major  ex- 

planation is  that  business  turned  to 
advertising  to  try  to  replace  lost 
war  business  with  new  consumer 
business. 

It  took  a  little  time  for  business 
to  shake  off  the  depression  which 
the  sudden  stoppage  of  war  orders 
inevitably  meant.  But  with  adver- 

tising's help,  the  short  depression 
of  '20  and  '21  was  followed  by  the 
upward  surge  of  business  which 

lasted  all  through  the  '20's. 
Economists  believe  that  the  two 

important  reasons  for  this  up- 
surge were: 

(1)  Peace-time  demand  for 
things  that  had  been  deferred  dur- 

ing the  war,  such  as:  housing,  re- 
placement of  durable  consumer 

goods,  and  worn-out  capital. 
(2)  Reconstruction  of  Europe, 

financed,  incidentally  by  American 
loans. 

During  the  war  our  ability  to 
produce  things  was  tremendously 
expanded.  New  products  were  de- 

veloped. Patents  were  pooled.  In- 
dustrial technique  took  tremendous 

strides.  When  business  put  its  en- 
ergies into  making  things  for 

peacetime   consumption,  then  ad- 
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vertising  was  called  on  to  do  the 
thing  it  does  so  well — help  develop 
mass  markets. 

Not  only  did  the  last  war  not 
hurt  advertising — it  ushered  adver- 

tising into  a  larger  usefulness  and 
a  greater  importance. 

What's  to  Come 

How  far  the  pattern  of  the  pres- 
ent war  will  follow  the  last  is  im- 

possible to  tell.  As  usual,  the  "ex- 
perts" don't  entirely  agree,  but 

those  whose  opinions  I  have  heard 
seem  to  feel  that  the  following  is 
about  what  we  can  look  for: 

Business  will  surge  forward  as  it 
did  during  the  last  war.  This  is  al- 

ready apparent.  Advertising  is  like- 
ly to  go  ahead,  generally  speaking, 

but  yet  not  rise  as  fast  as  business 
any  more  than  it  did  during  the 
last  war.  The  figures  for  the  first 
quarter  of  1941  seem  to  bear  this 
out.  Advertising  had  its  best  in- 

crease in  several  years,  but  not 
anything  like  that  which  business had. 

One  obvious  reason  for  this  lag 
is  that  much  of  the  increase  of  bus- 

iness will  be  brought  about  by  the 
production  of  tanks,  airplanes,  bat- 

tleships, machine  guns  and  other 
articles  not  advertised  to  the  con- 
sumer. 

So  far,  then,  the  effect  of  this 
war  would  run  pretty  close  to  the 
pattern  of  the  last  one;  but  econo- 

mists think  there  is  an  important 
difference  this  time. 

In  the  last  war,  much  of  the  war 
buying  was  for  consumer  goods  for 
the  army  and  the  allies.  Food, 
blankets,  bedding  and  things  like 
that.  This  put  an  immediate  strain 

on  the  industries  producing  consu- 
mer goods. 

This  war  is  a  war  of  machines. 
Most  of  the  present  defense  buying 
is  for  heavy  goods,  many  of  which 
cannot  be  built  until  new  factories 
have  been  built. 

The  building  of  these  new  fac- 
tories has  limiting  effects  on  con- 
sumer goods  industries  to  some  ex- 

tent because  of  temporary  bottle- 
necks and  priorities.  But  in  general, 

those  who  have  studied  the  situa- 
tion feel  that  the  defense  program 

will  not  interfere  with  consumer 
goods  to  the  same  degree  it  did 
last  time.  We  are  in  a  much  better 
position  in  this  respect  to  begin 
with.  We  have  tremendous  surplus 
stocks  of  cotton,  wheat  and  many 
other  consumer  items.  We  have  a 
far  greater  plant  to  produce  con- 

sumer goods  than  we  had  25  years 

ago. And  the  policy  of  the  Admini- 
stration, as  stated  by  Leon  Hender- 

son, appears  to  be  to  prevent  the 
American  standard  of  living  from 
taking  a  cut  if  it  can  be  avoided — 
at  least  in  the  first  stages  of  our 

program. Plenty  of  Money 

Favorable  to  this  objective  is  the 
fact  that  people  have  more  money 
now  than  in  any  year  since  the  de- 

pression, and  still  further  improve- 
ment is  ahead. 

This  purchasing  power  will  be 
reduced  to  some  extent  by  income 

*  Excerpts  from  speech  delivered  May  28 
at  37th  annual  exposition  and  convention  of 
Advertising  Federation  of  America,  held 
at  Boston. 

and  excise  taxes,  and  by  drives  for  | 
defense  saving,  but  according  to ; 
the  best  estimates,  taxes  and  sav- 

ings will  not  by  any  means  offset  [ 
the  tremendous  increase  in  pur- 

chasing power. 
According  to  a  report  of  the  Na- 

tional Resources  Committee,  more 
than  60%  of  our  dollar  market  is 
made  of  plain  folks  who  do  not 
have  more  than  $2,000  a  year  to 

spend.  Most  of  the  present  tax  pro- 
posals won't  affect  incomes  much 

below  $2,500  or  $2,000,  so  there  isi 
not  a  great  deal  to  be  feared  for  aj 
time  from  the  consumer  tax  pro-! 
grams  as  far  as  mass  markets  arei 
concerned.  As  a  matter  of  fact, 
there  is  good  reason  to  expect  that: 
the  base  of  the  market  will  be  im- 

proved. There  will  be  fewer  incomes 
of  under  $1,000  a  year,  and  far; 
more  in  the  brackets  above  $1,000.; 

In  1940,  for  instance,  more  than' half-a-million  families  moved  out 
of  the  $1,000  a  year  group  into 
higher  income  brackets. 

One  estimate  is  that  in  1941  there 
will  be  1%  million  new  families 
with  incomes  from  $1,000  to  $2,000 
a  year  to  spend.  And  even  the 
higher  brackets  are  due  for  impor- 

tant increases. 
It  does  not  take  much  imagina- 

tion to  see  in  these  figures  an  im- 
portant opportunity  for  advertis- 

ing. 

Here  are  millions  of  potential 
new  customers  for  advertising  to 
educate.  Millions  of  families  who 
will  be  able  to  afford  more  than  the 
barest  necessities  of  life  for  the 
first  time  in  several  years. 

Priorities  will  hit  some  business- 
es, high  taxes  will  hit  all  businesses. 

And  high  taxes  will  hit  buying 
power  in  the  higher  income  levels. 
America  can't  enter  an  all-out  na- 

tional defense  effort  without  such 
disrupting  consequences.  But 
against  this  dark  side  of  the  picture 
we  have  the  broad  background  of 

expanding  markets,  of  new  chal- lenges to  manufacturing  ingenuity, 
of  new  work  for  advertising. 

Advertising  is  more  than  a  methn 
od  of  selling.  It  is  a  method  of  get-i 
ting  mass  action — voluntary  mas^ 
action. 

Perhaps  never  in  our  history  has 
it  been  as  important  to  act — and 
to  induce  new  action  in  others — as 
it  will  be  in  the  conditions  likely  to confront  us. 

And  advertising  is  the  logical  in 
strument  to  bring  about  much  o 
this  action — advertising  whether  b 
business  or  by  Government. 

Britain  Buys 

We  have  not  yet  begun  to  feel  th 
variety  of  needs  for  advertising  i 
our  business  and  government  de- 

fense needs.  Speaking  of  govern- 
ment advertising,  I  was  amazed  to 

find  that  various  departments  of 
the  British  government  are  using 
advertising  so  extensively  under 
wartime  stress  that  in  Britain  8So 
of  all  lineage  is  now  placed  by  the 
government. 

{Continued  on  page  32) 

THEY  WERE  IN  THE  ARMY  THEN 

One  of  a  Series 

FM  DEVELOPMENT  is  the  chief  interest  of  this  trio  of  World  War  I 
veterans,  whose  identities  and  service  records  are  revealed  on  page  28. 
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Cosh  Income  —  per  cent  of  national 
total.  Source:  Department  of Agriculture,  I940.  L^^™^™^  | 

Value  of  Manufactured  Products  — 
per  cent  of  national  total.  Source: 
Census  of  Manufactures  ,1939. 
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.85 
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Running  Account  of  Senate  Hearings  on  White  Resolution 

WHEN  Chairman  Wheeler  sound- 
ed the  opening  gavel  June  2,  the 

Interstate  Commerce  Committee 
room  had  an  overflow  crowd.  Prac- 

tically the  entire  membership  of  the 
21-man  committee  was  present.  Of 
the  some  300  spectators,  about  half 
were  prominent  broadcasters  or 
network  officials,  attorneys  and  en- 
gineers. 

Chairman  Fly  was  on  the  stand 
with  FCC  General  Counsel  Telford 
Taylor  at  his  elbow.  Immediately 
behind  the  chairman,  to  supply  him 
with  essential  data,  were  deQuincy 
V.  Sutton,  FCC  head  accountant, 
who  participated  in  the  monopoly 
proceedings  from  the  start  as  the 
accounting  expert;  Robert  Seaks, 
legal  assistant  to  the  chairman; 
Seymour  Krieger,  attorney  who 
specialized  on  the  drafting  of  the 
final  report,  and  ThoQias  E.  Har- 

ris, new  senior  assistant  general 
counsel. 

Authority  of  FCC 
Is  Main  Issue 

In  opening  the  hearing  Chairman 

Wheeler  explained  that  a  "great 
deal  of  heat  has  been  engendered" 
by  the  monopoly  regulations  and 
for  that  reason  the  committee  had 
decided  to  hold  the  prelmininary 
hearings  before  the  resolution  per 
se  is  considered  by  the  committee. 
The  fundamental  question,  ob- 

served the  Montanan,  is  whether 
the  Commission  is  within  its  juris- 

diction in  seeking  to  impose  the 
regulatory  restraints  upon  stations 
and  networks.  He  pointed  out  that 
some  time  ago  he,  along  with  Sena- 

tor White,  had  sponsored  a  reso- 
lution to  investigate  the  entire  ra- 

dio scene  and  that  he  had  always 
felt  that  a  new  study  was  desirable. 
When  Senator  Tobey  (R-N.  H.) 

inquired  whether  consideration  of 
the  White  Resolution  would  estop 
consideration  of  his  own  proposal 
of  last  year  to  investigate  broad- 

casting, the  Maine  Senator  observed 
that  he  had  long  been  an  advocate 
of  a  comprehensive  study  of  the 
whole  problem.  In  1937,  he  pointed 
out,  he  had  offered  a  resolution  of 
this  character,  seeking  a  study  of 
the  whole  regulatory  picture,  on 
the  theory  that  it  was  up  to  Con- 

gress to  consider  matters  of  prin- 
ciple and  policy.  This  resolution 

was  reported  out  favorably  by  the 
committee,  he  declared. 

White  Surprised 
At  Opposition 

Senator  White  then  took  his  first 
shot  at  the  FCC.  He  pointed  out 
that  after  the  FCC  had  promul- 

gated its  regulations — and  he  "ap- 
preciated their  importance  to  the 

people,  Congress  and  the  Commis- 
sion"— he  had  concluded  there 

should  be  a  .study  of  the  whole  situ- 
ation. 

"It  never  occurred  to  me  that 
there  could  be  any  opposition  in  any 

quarter  to  this  resolution,"  he  ob- 
served. "I  am  somewhat  shocked 
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that  the  FCC  itself  should  oppose 

it." 

Describing  the  FCC  as  a  "crea- 
ture of  the  Congress  itself",  Sena- 

tor White  said  he  could  not  under- 
stand how  the  Commission  could 

"challenge  the  wisdom  and  the 
right  of  the  Senate.  .  .  .  The  crea- 

ture has  become  as  great  if  not 
greater  than  its  creator,"  he  add- 

ed. "I  resent  it." 
Declaring  he  did  not  like  the 

FCC's  attitude.  Senator  White  ob- 
served, after  a  question  and  answer 

siege  with  his  colleagues,  that  he 
hoped  the  committee  would  prompt- 

ly report  out  the  resolution  and  pre- 
pare for  a  "thorough  study  of  these 

regulations". Senator  Wheeler,  however,  as- 
serted that  the  sole  basic  question 

before  the  committee  was  whether 
the  FCC  has  exceeded  its  authority. 
If  it  has  not,  he  said,  the  Senate 
Committee  should  not  undertake  an 
investigation.  He  observed  further 
that  the  Communications  Act  itself 
provides  for  appellate  procedure, 
but  this  was  disputed  by  Senator 
White,  who  said  that  for  some  time 
he  has  been  preparing  in  draft 
form  legislation  to  amend  the  pro- 

cedural and  appellate  provisions  of 
the  Communications  Act,  to  clarify 
questions  of  appeal.  These,  he  said, 
he  had  held  up  pending  the  prelimi- 

nary study. 

Fly  Foresees  Delays 
As  Result  of  Probe 

After  several  colloquies  in  which 
a  half-dozen  members  of  the  com- 

mittee participated  on  the  jurisdic- 
tional phase,  Senator  White  ob- 
served that  at  the  appropriate  time 

legislation  clearly  defining  the  limi- 
tations on  jui-isdiction  should  be 

considered. 
Chairman  Fly  got  underway  on 

his  testimony  about  a  half-hour 
after  the  session  opened,  because  of 
the  cross-fire  of  committee  mem- 

bers. He  started  to  read  a  prepared 
statement  but  found  it  necessary  to 
discard  it  almost  at  the  outset  be- 

cause of  Senatorial  questions. 
The  resolution  being  considered 

by  the  committee,  he  observed,  calls 
for  a  study  by  the  Senate  of  the 
monopoly  regulations  promulgated 

by  the  FCC,  as  well  as  an  investi- 
gation into  their  probable  effects 

upon  the  broadcasting  system  in 
the  country  and  particularly  the 
network  organizations.  Quite  an- 

other question,  he  said,  is  whether 
the  processes  of  judgments  of  an 
administrative  agency  "should  be 
paralyzed  during  a  long  fight  and 
the  endless  delays  that  could  arise 
out  of  such  a  chain  of  events." 

Mincing  no  words.  Chairman  Fly 
cited  Congress  itself  as  having  been 
the  "motivating  force"  for  the  FCC 
monopoly  inquiry,  which  began  in 
1938.  Rather  than  have  Congress 
do  the  job,  he  said,  the  Commission 
itself  undertook  it,  after  constant 
proddings  from  members  of  both 
Houses,  including  Senator  White. 
He  quoted  at  length  from  Con- 

gressional debates  calling  for  an 
investigation  to  thwart  purported 
monopolistic  tendencies  in  broad- 

casting, particularly  by  NBC  and 
CBS. 

If  there  is  any  complaint  about 
the  manner  in  which  the  Commis- 

sion functioned,  Chairman  Fly  said, 

it  could  be  only  because  it  was  "too 
blamed  slow"  in  doing  the  job.  In 
this  regard  he  observed  that  Sena- 

tor Tobey  "had  some  very  proper 
remarks  to  make  about  that  in 

times  past",  referring  to  the  New 
Hampshiran's  attack  on  the  failure 
of  the  FCC  to  act  during  the  Brown 
hearings  of  June,  1940. 

Chairman  Fly  quoted  at  length 
from  Congressional  debates  going 
back  to  the  Radio  Act  of  1927,  when 
Senator  Dill,  sponsor  of  the  Act, 
called  for  power  "to  protect  against 
a  monopoly".  Then  he  quoted 
copiously  from  speeches  by  Senator 
White  along  the  same  line.  He 
pointed  out  that  both  acts  carried 
provisos  that  authorized  the  FCC 
"to  make  special  regulations  appli- 

cable to  stations  engaged  in  chain 

broadcasting". 
Anti-Monopoly  Laws 

Apply,  He  Says 
After  pointing  out  that  the  Com- 

munications Act  specifically  made 
the  anti-monopoly  laws  applicable 
to  persons  engaged  in  radio  com- 

munication. Chairman  Fly  said  the 

AT  MUTUAL'S  TABLE  is  an  intent  group  of  counsel  and  executives, 
including  (1  to  r,  near  side  of  table)  Louis  G.  Caldwell,  chief  counsel; 
Hammond  Chaffetz,  counsel;  Alfred  J.  McCosker,  WOR  president  and 
chairman  of  MBS  board;  Percy  Russell,  counsel.  At  far  side  are  (1  to  r) 
William  Alfs,  WJR,  Detroit;  H.  K.  Carpenter,  WHK-WCLE,  and  MBS 
board  member;  William  B.  Dolph,  WOL,  Washington  key  station;  Robert 
S.  Maslin  Jr.,  WFBR,  Baltimore;  Fred  Weber,  vice-president  and  gen- 

eral manager  of  MBS;  Frank  Scott,  WOR  counsel. 
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Praises  Help  Given 

By  Case  find  Craven 
When  the  final  report  was  con-l 

sidered  at  a  series  of  eight  or  nine 
executive  sessions  prior  to  the  Mayi 
2  adoption,  he  said,  all  of  the  Com 
missioners  were  present  most  of 
the  time.  Even  the  Commissioners 
who  filed  the  dissenting  report 
(Case  and  Craven)  participated  in 
the  discussions  and  many  of  their 

suggestions  were  "very  helpful", 
he  said.  Governor  Case's  "govern mental  and  business  experience  and 
Comdr.  Craven's  knowledge  of  the 
history  and  its  technical  workings 
of  the  industry  were  invaluable  to 
the  Commission,"  he  asserted. 

The  Commission's  procedure  has 
been  criticized  both  in  the  press 
and  by  the  networks,  he  pointed  out. 
One  syndicated  newspaper  writer, 
identified  as  David  Lawrence,  twice 
alleged  that  the  regulations  were 
issued  "without  hearings",  he  said. 
Then  he  cited  the  Paley  statement 
that  the  regulations  constituted  a 
"torpedoing  operation"  rather  than 
"orderly  procedure". 

He  said  he  thought  he  had  said 
enough  "to  indicate  that  the  Com- 

mission did  not  act  without  hear- 
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Department  of  Justice  has  the  pres-! 
ent  monopoly  report  under  consid-i 
eration.  Responding  to  queries,  he 
said  that  the  Department  recently 

had  entered  into  consent  decrees  on" the  music-copyright  situation  and| 
he  described  BMI  as  "patterned' 
roughly  after  ASCAP".  \ 
The  FCC,  Chairman  Fly  as- 

serted, has  tried  to  comply  with  the 
suggestions  made  repeatedly  in 
speeches  by  Senator  White  to  "make 
impossible  monopoly  in  broadcast 

ing". 

Answering  what  he  described  as 
criticism  of  the  manner  in  which 
the  FCC  conducted  its  investiga 

tion,  Mr.  Fly  said  he  thought  "w should  not  suffer  the  presence  ofj 

that  ghost  any  longer".  He  re 
counted  the  history  of  the  monopo 
ly  investigation  from  the  time  of 
the  adoption  of  the  investigation 
order  on  April  6,  1938,  through  the 
hearings  which  ran  from  Nov.  14 
1938,  through  May  19,  1939,  and 
the  filing  of  briefs,  oral  arguments 
and  finally  the  approval  of  the  re- 

port last  May  2. 
He  contended  that  all  parties  in 

interest  had  ample  opportunity  in 
which  to  state  their  facts  and  that 
in  the  final  analysis  NBC  and  CBS 
did  not  avail  themselves  of  the  op 
portunity  to  discuss  how  the  pro 
posed  regulations,  issued  just  prior 
to  the  oral  arguments  last  Decern 

ber,  could  best  be  drafted.  "They 
opposed  all  without  playing  fa 
vorites,"  he  said. 

Mr.  Fly  enumerated  the  number 
of  witnesses  who  appeared  for  each 
network,  the  number  of  days  con- 

sumed, the  magnitude  of  the  testi- 
mony and  exhibits,  briefs  and  reply 

briefs  and,  in  fact,  every  detail  of 

procedure. 
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ings".  The  procedure  followed  by 
the  Commission  in  its  investigation 
of  chain  broadcasting  granted  the 
interested  parties  not  only  the  due 
process  of  law  to  which  they  are 

"  legally  entitled  "but  a  full  measure 
i.;  in  excess",  he  said.  The  entire  pro- 
1. 1  ceedings,  he  pointed  out,  lasted  over 
It, I  three  years  and  any  charge  that 

)il  the  action  was  precipitate  is  "base- 
rn  less". 
dj  Chairman  Fly  said  the  investiga- 
di'tion  disclosed  a  "centralization  of 
power  in  the  hands  of  the  two 

i..;  major  network  organizations  that 
en  was  unhealthy."  He  recited  that 
111,  NBC  is  the  licensee  of  10  stations, 
e,i  CBS  of  8  stations,  and  that  NBC 
•  lis  the  licensee  of  two  stations  each 

in  New  York,  Chicago,  Washington 
;  and  San  Francisco. 

I  Cites  Earnings  of 
i  M  &  O  Stations 

'  Of  the  18  stations  licensed  to 
'*NBC  or  CBS,  14  have  maximum 
■ '  power  of  50,000  watts  and  consti- 

tute "the  nation's  choicest  power 
' "  allocations  and  are  located  in  the 
'  most  lucrative  markets".  He  said 

' '  they  are  also  the  most  profitable 
'  stations.  The  net  operating  income 
■^of  the  23  stations  owned  or  oper- 
■  ated  by  NBC  and  CBS  in  1938  was equivalent  to  more  than  half  of  the 
"  net  operating  income  of  all  of  the 
637  other  commercial  stations  in 

;"  the  country,  he  declared. 
"     He    quoted    these    figures  as 

$4,958,289  for  the  23  stations  owned 
f  or  operated  by  CBS  and  NBC,  as 
"  against  $9,696,156  representing  the 
'  consolidated  net  operating  income 
'  of  327  stations  affiliated  with  but 
'  not  owned  or  operated  by  NBC  or 
CBS.   Consolidated   net  operating 
income  of  310  unaffiliated  stations 

'.  was  given  as  "a  deficit  of  $149,107". 
!     Arousing  questions  from  commit- 
':  tee  members  with  these  observa- 
|t  tions.  Chairman  Fly  said  in  re- sponse  to  Senator  Tobey  that  he 
I I  thought  these  figures  not  only  justi- 
i  i  fied  the  Commission's  conclusions  on 
:  monopoly,  but  that  they  go  beyond 
I  the  Sherman  Act,  since  radio  is 
■  "the  greatest  mechanism  of  free 
1'-  speech  in  this  country". •( 

■»  Criticizes  CBS  for 
5i  Promoting  Itself,  Not  Stations 

I     Ahead  of  schedule.  Chairman  Fly 
jt  found   himself   embroiled   in  the 
time-option-exclusivity    phases  of 

■  the  regulations  by  reason  of  Sena- 
;  tor  Tobey's  questioning.  The  chair- 
y  man's  explanations  of  these  provi- 
5  sions,  exhibiting  extreme  liberality 

in    their    interpretation,  literally 
amazed  industry  auditors.  First  he 

'  commented  that  there  was  no  ten- 
dency  on  the  part  of  the  industry 

y  itself  "to  alleviate  this  situation". I  Contrarywise,  he  said  the  networks 
j  and  stations  appeared  to  be  riding 
a  tendency  "in  the  opposite  direc- 

,1  tion". I      Chairman  Fly  then  drove  into  a 
J  critical  analysis  of  a  recent  CBS 
I  brochure  on  increased  power  for  its 
,  affiliates — mildly  reminiscent  of  his 
tirade  of  last  year  against  RCA  on 

j  its  sales  exploitation  drive  on  tele- 
vision, which  resulted  in  rescinding 

[  of  the  limited  commercial  television 
rules.  Several  times  he  punctuated 

his  comment,  during  his  reading  of 
the  sales  promotion  brochure,  with 
the  observation  that  the  network 
referred  to  power  increases  for 
"CBS  stations"  rather  than  "inde- 

pendent stations"  on  the  network. 
CBS,  he  declared,  promotes  itself — 
not  its  stations. 

In  the  midst  of  his  running  ac- 
count of  CBS'  stations  which  had 

been  accorded  power  increases,  with 
emphasis  on  50,000-watters,  the 
Senate's  noon  quorum  call  resound- 

ed through  the  crowded  hearing 
room. 

"That's  a  new  station  going  on 
the  air",  he  interjected,  to  the  ac- 

companiment of  laughter. 

Senator  E.  D.  "Cotton  Ed" 
Smith  (D-S.  C),  immediately  sug- 

gested that  the  hearings  be  trans- 
ferred to  the  "bigger  room"  in  the 

Capitol,  observing  that  the  Senate 
has  "nothing  else  to  do".  He  called 
the  Senate  the  "cave  of  the  winds". 
Resuming  his  direct  testimony 

after  Chairman  Wheeler  decided 
to  continue  beyond  the  quorum  call. 
Chairman  Fly  said  that  of  the  30 
"high-power"  stations,  all  but  two 

are  on  NBC  or  CBS.  And  the  re- 
maining two — WOR  and  WON — he 

stated,  "own  Mutual". This  set  off"  Senator  Wheeler  on 
his  anti-clear  channel  position.  He 
said  he  could  never  understand  why 
the  chains  have  50,000-watt  outlets 
in  big  cities,  and  why  these  had 
never  been  "doubled  up"  on  the 
coasts  or  in  the  Rocky  Mountain area. 

Chairman  Fly  for  the  first  time 

publicly  denounced  the  "waste"  of such  allocations,  asserting  such  sta- 
tions have  the  best  wavelengths 

What  gives  Pittsburgh  high  rank  among  the 

Nation's  defense  centers?  The  same  factor 

that  makes  it  a  Master  Market:  Payrolls! 

Payrolls  from  the  world's  largest  coal,  steel, 

glass,  tinplate,  aluminum  •  • .  and  11  other 

'world's  largest'.. .industries.  Reason  enough 

for  most  advertisers  to  check  50,000-watt 

KDKA  on  each  and  every  advertising  schedule, 

it's  the  most  economical  way  they  know  to 

command  a  market  of  6,000,000  people. 

Master 
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Favorite 
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A  Hooper- Holmes  survey  shows 
that  WFM;  has  more  listeners 
than  any  other  station  heard 
in    th«    Youngstown  district. 

This  is  an  age  of  speed,  an 

age  of  blitzkrieg.  INS  con- 
forms to  this.  INS  gives  you 
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and  are  in  the  "most  lucrative  mar- 
kets". The  tendency  in  the  past,  he 

declared,  has  been  to  give  the  net- 
works these  choice  facilities,  but  he 

commented  that  the  Commission 
"must  bear  some  part  of  the  re- 

sponsibility". Chairman  Wheeler 
said  he  felt  the  FCC  "should  as- 

sume most  of  it". 

Location  of  Clears 
Arouses  Comment 

When  clear-channel  stations  are 
located  on  the  coasts,  some  of  the 
"power  is  wasted  over  the  water, 
with  only  a  part  of  the  signal  im- 

parted into  the  rich  markets",  said 
Mr.  Fly.  He  added  that  the  FCC 
is  confronted  with  the  question 
"how  the  public  can  get  most  out  of 
these  clear  channels". 

Because  networks  are  in  the  na- 
ture of  "public  service  operations", 

Chairman  Wheeler  declared  they 
should  not  "pick  out  the  areas 
where  they  make  most  money"  but 
should  serve  the  general  public  and 
provide  service  to  the  "non-lucra- 

tive areas". Chairman  Fly  quickly  picked  up 
the  theme.  He  berated  the  chains 
"which  make  so  much  money  out  of 
this  public  franchise"  for  not  "try- 

ing to  serve"  the  remote  areas.  He 
recalled  that  an  NBC  attorney  dur- 

ing the  FCC  inquiry,  in  response 
to  a  question,  said  the  chain 
"wouldn't  undertake  to  do  a  job 
without  a  profit". 
When  Senator  Smith,  in  expan- 

sive mood,  insisted  that  contracts 
cannot  be  terminated  between  net- 

works and  stations  by  an  FCC 
whim.  Chairman  Fly  discoursed  on 
the  effect  of  the  new  rules,  dis- 

claiming all  of  the  things  predicted 
by  NBC  and  CBS.  Stations  still  can 
remain  on  the  networks,  he  said, 
but  the  networks  will  not  be  in  a 
position  to  option  all  their  time. 
That  portion  of  the  time  not  op- 

tioned, he  said,  would  be  free  for 
use  by  other  networks,  and  not  re- 

stricted as  at  present.  He  insisted 
the  rules  would  make  for  "greater 
freedom"  by  both  stations  and  net- 

works, and  not  for  restrictions.  The 
networks  simply  would  not  be  in  a 
position  to  "play  dog-in-the-man- 

ger" on  time. 
"Stations  can  take  the  programs 

they  want,  day  and  night,  just  as 
they  have  been,  for  a  year  in  al- 
vance,"  said  the  chairman.  "There 
is  a  tremendous  tendency  to  exag- 

gerate the  effect  of  the  rules,"  he 
charged.  "They  simply  provide  that 
another  station  can  get  the  network 
service  if  the  regular  station  doesn't 

take  it." Senator  Smith  drew  applause 
when  he  commented  that  it  was 
"just  like  running  a  Seaboard  train 
over  the  Atlantic  Coast  Line  track". 

Wheeler  Says  Stations 
Should  Be  Free  Agents 

Defending  Chairman  Fly's  views 
rn  exclusivity  and  time-options. 
Chairman  Wheeler  said  that  CBS 
"has  been  wrong  for  14  years"  in 
optioning  all  station  time.  Stations 
should  be  free  to  get  whatever  net- 

work service  they  please,  as  free 

ASKS  COMPILATION  OF  SPEAKERS 

Senator  Tobey  Urges  Chairman  Fly  to  Get  List 

 To  See  If  Radio  Remains  Fair  
THE  FCC  was  requested  last  week, 
at  the  Senate  Interstate  Commerce 
Committee  hearings  on  the  White 
resolution,  to  ask  all  stations  to 
submit  a  "compilation"  of  speakers 
on  the  "war  issue."  The  request, 
made  by  Sen.  Tobey  (R— N.H.), 
came  during  the  second  day  of  tes- 

timony by  Chairman  James  Law- 
rence Fly,  who  promised  to  request 

the  "compilation,"  agreeing  that  it 
would  be  a  "good  thing"  for  the 
committee  to  have  such  informa- 
tion. 

Senator  Tobey  asked  that  sta- 
tions submit  a  list  of  speakers, 

taken  from  the  log,  showing  names, 
date  and  time  of  broadcast  as  well 
as  copies  of  the  speeches.  The  Com- 

mission was  also  asked  to  request 
the  same  information  from^  the  Dot- 
works. 

Fears  Bias 

In  requesting  the  information,  the 
Senator  read  a  statement  which 
said  in  part: 

"Because  of  its  great  influence  as 
an  instrument  for  molding  public 
opinion  and  disseminating  thought 
on  major  issues  confronting  the 
American  people,  it  is  of  paramount 

importance  that  the  managers  oi 
radio  stations  should  treat  their  re- 

sponsibility with  every  element  oi 
fairness. 

"It  is  understood  that  a  substan- 
tial majority  of  the  American  peo< 

pie  are  opposed  to  our  entrance  intc 
war,  and  yet  I  have  been  advisee 
by  a  representative  of  one  of  the 
large  chain  broadcasting  companies 
that  many  of  the  individual  stations 
refrain  from  carrying  the  messages 
of  members  of  the  House  and  Sen- 

ate who  advocate  that  this  countrj 
remain  out  of  the  war. 

"How  true  this  is,  I  do  not  know 
but  I  believe  that  the  matter  is  sc 
important  to  the  American  people 
because  the  issue  of  war  involve- 

ment is  so  grave  an  issue  to  the 
American  people,  that  the  FCC 
should  look  into  the  facts  and  mak( 
the  facts  available  to  this  commit-i 
tee  at  the  earliest  possible  date. 

"It  may  be  that  this  representa- 
tive of  the  chain  broadcasting  com- 

pany was  unduly  alarmed,  but  in- asmuch as  the  question  is  of  sue? 
grave  import  to  the  American  peo- 

ple, I  feel  they  are  entitled  to  this 
information  and  that  the  Congress 
of  the  United  States  should  have 

this  information  also." 
agents,  if  the  time  is  available,  he 
said. 

When  Senator  Gurney  (R-S.  D.), 
himself  a  former  practical  broad- 

caster, asked  whether  a  "network, 
so  to  speak,  does  not  build  its  own 
track  for  sustaining  programs", 
Chairman  Fly  said  the  station 
"pays  for  sustainings",  even  though 
the  charges  may  be  "scrambled  in 
with  commercials".  The  chains,  he 
said,  "gets  paid  for  every  service 

they  render". Chairman  Fly  raised  the  spectre 
of  the  MBS- World's  Series  contro- 

versy, in  citing  what  the  exclusi- 
vity feature  does.  Responding  to 

Senator  Smith,  he  said  the  "people 
of  South  Carolina  couldn't  get  these 
games"  because  the  "other  net- 

works refused  to  let  them  have  it". 
He  disagreed  heartily  with  the 
South  Carolinian  that  the  regula- 

tions would  put  networks  or  sta- 
tions "out  of  business." 

Senator  White  said  Chairman 
Fly's  explanation  of  the  effect  of 
the  rules  was  "somewhat  in  con- 

flict" with  his  understanding,  after 
close  reading  of  the  time-option  and 
exclusivity  provisions.  He  said  he 
could  not  follow  the  thesis  that  the 
rules  were  "all  in  terms  of  free- 

dom, rather  than  compulsion". 

Chairman  Fly  said  the  "domi- nant networks  and  the  stations  with 
the  juiciest  contracts"  are  opposed 
to  the  rules.  On  the  other  hand,  the 
"less  fortunate  stations"  such  as 
those  on  NBC-Blue  and  MBS,  "are 
in  support  of  them."  Those  who 
"want  to  serve  are  opposed  to  those 
who  are  softly  cushioned",  he  said. 

Asked  by  Senator  Tunnell  (D- 
Del.),  what  would  happen  to  net- 

work service  if  the  chains  did  not 
want  the  stations  under  the  new 
rules.    Chairman    Fly  commented 

that  "these  two  big  organizations' 
have  made  an  awful  lot  of  money, 
and  I  don't  think  they  need  fear  an 
onrush  of  competition.  They've  got, 
big  establishments  and  are  way  out 

in  front." 
Tobey  Recalls  Charges 

By  Ethridge  at  St.  Louis 
Fireworks  developed  at  the  close 

of  the  first  day's  session  when  Sen 
ator  Tobey  alluded  to  the  allega 
tions  made  by  Mr.  Ethridge  at  the 
NAB  St.  Louis  convention  of  poll 
tics  in  FCC  actions,  among  other 
things.  "Has  there  been  an  element 
of  partisanship  and  political  favor 
in  the  FCC?"  he  asked. 

"There  has  not,  sir,"  Chairman 
Fly  snapped.  He  said  Mr.  Ethridge: 
had  failed  to  mention  names  in  his 
allegations,  and  that  _  the  FCC 
therefore  was  not  confronted  "with 

a  particular  charge  of  that  kind" Senator  Tobey  asked  about  the 
mooted  WSB  transfer,  handled  over 
a  weekend  by  the  FCC  two  year; 
ago  when,  he  understood,  it  took 
"four  to  six  months"  to  accomplish 
the  ordinary  transfer  application 
He  said  he  understood  that  former 

Gov.  James  Cox  "got  it  through" Chairman  Fly  stated  that  Gov 
Cox  had  not  spoken  to  him  about 
it.  He  recalled  that  the  case  wa^ 

one  involving  "important  considera 
tions"  since  the  transaction  mighty 

have  been  "endangered"  had  ad- vance   announcement   been  made 
Declaring  the  late  Thad  H.  Brown 
was  in  effect  Gov.  Cox's  contact 
he  said  the  FCC  knew  it  was  "deal 
ing  with  a  responsible  party";  that there  were  no  engineering  consid 
erations  involved,  and  that  since 
Gov.  Cox  was  already  a  licensee  byi 
virtue  of  ownership  of  other  sta 
tions,  the  FCC  had  on  hand  records 
as  to  his  financial  status.  He  de^ 
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scribed  the  transfer  of  the  50,000- 
watt  station,  which  involved  also 
the  sales  of  the  Atlanta  Journal 
and  WAGA,  Blue  outlet  in  that 
city,  as  the  "simplest  sort  of  case 
that  could  come  along". 

Senator  Tobey  next  inquired  into 
the  recent  action  of  the  FCC  in 

granting  the  "Jesse  Jones  station" 
in  Houston  improved  facilities  in 
record  time.  Chairman  Fly  replied 
this  was  not  a  case  in  which  the 
time  element  was  a  factor  since  it 
had  been  pending  some  months,  and 
involved  only  a  "power  increase". 
On  April  15,  in  the  face  of  the  FCC 
newspaper-ownership  inquiry  or- 

der, the  FCC  granted  KTRH,  Hous- 
ton, a  shift  in  frequency  from  1320 

kc.  to  740  kc,  with  an  increase  in 
power  from  5,000  to  50,000  watts. 
KTRH  is  owned  by  the  Houston 
Chronicle,  with  which  the  Secretary 
of  Commerce  is  identified  in  an 
ownership  capacity. 

White  Explains 
Past  Remarks  on  Floor 

Opening  the  second  day  session, 
with  Chairman  Fly  still  on  the 
stand.  Senator  White  essayed  to 
clear  the  record  on  the  repeated 
statements  of  the  FCC  official  dur- 

ing his  initial  testimony  that  Sen- 
ator White's  previous  declarations 

in  connection  with  purported  mo- 
nopoly in  broadcasting  were  a  "mo- 

tivating force  in  the  FCC's  actions." 
Referring  to  several  volumes  of 

the  Congressional  Record,  record- 
ing debates  on  the  Senate  floor. 

Senator  White  cited  passages  in  the 
same  speeches  to  which  Chairman 
Fly  had  referred,  showing  conclu- 

sively that  he  always  urged  that 
Congress  itself  undertake  the  re- 

sponsibility of  defining  the  Com- 
munications Act.  There  was  noth- 

ing to  indicate  that  he  approved  the 
sort  of  action  undertaken  by  the 
FCC  and  he  held  that  Chairman 

Fly's  conclusioTfs' were  not  at  all justified. 

"My, purpose  was  an  effort  to  in- 
duce the  Congress  to  make  these 

studies  ̂ nd  reach  its  own  conclu- 
sions," he  said.  He  quoted  from  a 

speech  in  1938  in  which  he  declared 
that  it  was  his  view  the  FCC 

"should  neither  have  the  right  nor 
the  burden  upon  it  of  determining 
such  policy." 

Alluding  to  his  mention  of  mo- 
nopoly. Senator  White  quoted  ex- 

tracts from  his  speeches  in  which 
he  said  the  question  of  monopoly  is 
of  supreme  importance  to  the  Amer- 

KROD's  Birthday 
KROD,  El  Paso,  used  tran- 

scriptions of  its  dedicatory 
broadcast  of  June  1,  1940, 
made  by  CBS  in  Hollywood 
during  the  network's  salute 
to  the  station,  as  a  highlight 
feature  of  its  85-minute 
broadcast  June  1,  celebrating 
its  first  anniversary  on  the 
air.  Open  house  was  held  all 
week  for  the  public,  with 
guided  tours  of  the  studios, 
and  paid  space  in  all  El  Paso 
newspapers  to  publicize  the 
anniversary  week. 

ican  people  and  that  because  it 
involves  principle  and  policy.  Con- 

gress ought  to  lay  down  broad 
rules  "to  control  our  creature,  the 
administrative  body." 

Summing  up.  Senator  White  said 
there  was  serious  question  in  his 
mind  as  to  whether  the  FCC  should 
not  have  submitted  to  Congress  its 
findings  of  fact  in  the  network 
monopoly  inquiry,  rather  than  at- 

tempt to  lay  down  a  basic  public 
policy.  "I  shrink  from  the  idea  that 
the  FCC  should  lay  down  such  pub- 

lic policy,"  he  said. 

Monopoly  Colloquy 
Between  White  and  Fly 

Obviously  piqued  by  the  Maine 
Senator's  criticism.  Chairman  Fly 
began  a  dissertation  on  the  history 
of  monopoly  in  this  country  and 
held  that  now,  "without  further 
ado,  the  anti-monopoly  laws  become 
applicable  to  the  broadcasting  in- 

dustry." He  said  that  no  one  "im- 
ported" the  monopoly  phase,  but that  it  was  written  into  both  the 

Radio  Acts  of  1927  and  1934.  He 
said  he  could  not  conceive  it  would 

be  in  the  public  interest  "to  con- 
tinue to  build  up  those  monopolies," 

referring  specifically  to  NBC  and 
CBS. 

Reopening  the  colloquy.  Senator 
White  said  "you  have  no  right  to 
suggest  that  anything  I  have  said 
would  indicate  that  I  advocate  mo- 

nopolies." When  Chairman  Fly  dis- 
claimed any  such  inference  and  said 

he  did  not  want  to  "embarrass"  the 
Maine  Senator,  Mr.  White  observed 
that  he  couldn't  be  embarrassed  but 
that  he  felt  the  FCC  official  had 
come  "very  close"  to  suggesting 
that  he  favored  monopoly  in  radio. 

Tobey  Resumes 
Political  Questions 

Senator  Tobey  reopened  the  Jesse 
Jones  KTRH  grant,  picking  up 
where  he  had  left  off  the  preceding 
day.  Armed  with  FCC  data.  Chair- 

man Fly  said  the  application  in- 
volved an  increase  in  power  to  50,- 

000  watts  and  that  the  station  was 

owned  by  a  publishing  company  In 
which  the  Secretary  of  Commerce 
held  59%  interest.  The  application 
was  filed  Oct.  4,  1940  and  waa 
granted  on  April  15,  1941,  he  said, 

observing  that  this  was  "no  48- hour"  decision. 

Reopening  the  question  of  pur- 
ported political  influence  in  FCC 

decisions.  Senator  Tobey  recalled 
that  the  late  Thad  Brown,  in  his 
testimony  before  the  committee  a 

year  ago,  had  admitted  that  pres- 
sures were  used  on  broadcast  appli- 

cations. Chairman  Fly  declared  lie 

did  not  say  that  "there  had  not 
been  efforts  to  influence  Cemmis- 
sion  decisions  from  many  sources. " 
On  the  contrary,  he  said,  "vm  are 
subjected  to  an  unmerciful  line  of 
political  pressure — pressure  from  a 
scandal-mongering  portion  of  the 
industry,  as  we  are  right  now  on 
these  rules."  When  Senator  Tobey 
said  he  "abhorred  those  thinCTS," 
Chairman  Fly  agreed. 

Seeking  to  offset  Senator  9naith's railroad  analogy  on  the  exclnjivlty 
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ban,  in  which  the  South  Carolinian 
said  the  non-exclusive  network  op- 

eration would  be  the  equivalent  of 
the  "Seaboard  using  the  Atlantic 
Coastline  tracks".  Chairman  Fly- 
cited  a  Supreme  Court  decision  of 
1911  in  the  Terminal  Assn.  of  St. 
Louis  case.  In  that  instance,  he 
said,  the  court  required  all  roads 
to  use  the  St.  Louis  terminal  on  an 
equal  basis,  because  of  lack  of 
available  physical  facilities.  He 
called  this  the  closest  possible  anal- 

ogy to  the  network  situation. 
Reading  from  a  prepared  state- 

ment. Senator  Tobey  asked  Chair- 
man Fly  whether  the  Commission 

would  undertake  a  complete  indus- 
try survey  on  time  allotted  by  sta- 

tions and  networks  to  speakers  in 
opposition  to  the  Administration's 
war  views,  including  copies  of 
speeches,  with  the  data  to  be  sub- 

mitted to  the  Senate.  Mr.  Fly 
agreed  to  follow  through  [see  story 
on  page  16]. 

Senator  Wheeler  loosed  a  tirade 
against  stations  that  carry  only  one 
side  of  controversial  issues.  Compli- 

menting the  networks  on  their  will- 
ingness to  afford  equal  time,  he 

said,  however,  that  independent  sta- 
tions on  the  networks  ofttimes  do 

not  accept  such  sustaining  features 
in  rebuttal  to  speeches  made  by 
other  public  figures. 

The  anti-exclusivity  rule  again 
was  opened  by  Chairman  Fly.  He 
started  with  an  analysis  of  the  ma- 

jor network  contracts  requiring  sta- 
tions to  affiliate  with  only  one 

major  network.   But  he  observed 
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SOME  BYSTANDERS  at  the  Senate  hearings  (1  to  r):  Leo  J.  Fitzpatrick, 
v.p.  and  general  manager,  WJR,  Detroit;  Herbert  V.  Akerberg,  CBS 
station  relations  v.p.;  J.  Truman  Ward,  owner  of  WLAC,  Nashville. 
WJR  and  WLAC  are  independently  owned  CBS  outlets. 

there  is  nothing  in  the  new  regula- 
tions to  prevent  networks  from 

making  firm  commitments  on  both 
commercial  and  sustaining  pro- 

grams with  present  outlets  during 
specified  hours.  The  sole  effect,  he 
reiterated,  is  with  respect  to  hours 
to  which  the  network  and  affiliate 
have  not  been  committed.  These 
would  be  available  for  sale  to  some 

other  network  or  to  "anybody  else." 
Senator  ,Vhite,  however,  inquired 

whether  regional  networks  and  lo- 
cal programs  were  not  excepted 

from  these  exclusivity  provisions  in 
existing  contracts,  but  Chairman 
Fly  said  that  the  28-day  notice  for 
clearance  for  network  commercials 
leaves  the  affiliate  more  or  less 
helpless.  Senator  White  inquired 
"what  harm,  if  any,  there  may  be 
in  the  exclusive  contract." 
Chairman  Fly  insisted  that  the 

present  contract  provisions  are 
onerous  and  that  they  are  even 
broader  than  he  had  intimated,  in 
that  regional  network  affiliations 
also  appear  to  be  banned.  The  Com- 

mission's first  interest,  he  insisted, 
was  the  freedom  of  the  station  it- 

self and  that  under  the  existing 
structure,  the  avenues  of  network 
competition  are  obstructed.  The  net- 

works adopted  the  exclusivity  pro- 
visions to  "block  competition,"  he maintained. 

90-Day  Period  Too 
Short,  Says  Wheeler 

Asked  by  Senator  White  whether 
he  had  any  thought  as  to  the  num- 

ber of  networks  that  should  oper- 
ate in  this  country,  Chairman  Fly 

said  in  his  judgment  there  might 
be  "as  many  as  six"  national  en- 

tities, plus  stronger  regionals.  He 
conceded  there  is  a  "saturation 
point"  in  view  of  the  lack  of  avail- 

able outlets  in  many  important 
markets. 

Talk  about  a  "general  shakeup 
of  the  industry"  as  a  consequence 
of  the  new  rules  was  branded  "so 
much  moonshine"  by  Mr.  Fly.  It 
won't  cure  all  the  evils  he  said,  but 
the  "big  thing  is  the  Blue  network 
split".  Existing  operations  go  on 
pretty  much  as  before,  he  argued, 
but  the  major  networks  are  "afraid 

of  big  responsible  organizations" coming  into  the  field.  Talk  about 
so-called  "fly-by-night"  brokers 
was  described  as  irresponsible. 
When  Senator  White  observed 

that  MBS  has  more  affiliates  than 
either  NBC  or  CBS,  despite  its 
late  start,  Chairman  Fly  countered 
that  they  were  smaller,  less  power- 

ful stations,  but  that  even  under 
such  onerous  competitive  conditions 
MBS  entered  the  field  and  is  rend- 

ering a  good  public  service. 
Laying  blame  for  the  purported 

allocations  in  favor  of  the  older 
networks  upon  the  FCC  and  its 
predecessor  Radio  Commission,  Mr. 
White  declared  no  one  questions 
the  authority  of  the  Commission 
to  "allocate  to  Mutual  stations  as 
much  power  as  necessary."  Mr.  Fly, 
however,  declared  the  advantages 
of  NBC  and  CBS  stem  from  the 
physical  limitations  in  allocations. 
A  commitment  from  Chairman 

Fly  that  the  FCC  is  perfectly  will- 
ing to  extend  the  90-day  effective 

date  set  for  the  rules  was  drawn  in 
questioning  by  Senator  Clark  (D- 
Idaho).  He  said  the  question  of  date 
need  not  concern  anyone  and  that 
the  FCC  hoped  litigation  would  be 
initiated  to  test  the  legality  of  the 
rules.  He  expressed  confidence  in 
the  Commission's  ability  to  resist 
such  attack.  The  rules,  both  as  to 
networks  and  stations,  he  declared, 
may  from  time  to  time  be  extended 
upon  proper  petition. 
Willingness  to  Defer 
Rules  Voiced  by  Fly 

Chairman  Wheeler  said  he 
thought  the  90-day  effective  date  on 
sale  of  one  of  the  NBC  networks 

was  "entirely  too  short".  That  un- 
doubtedly would  bring  about  a 

"forced  sale",  he  commented,  and 
NBC  would  not  be  in  a  position 
to  realize  a  fair  price. 

Denial  of  the  inference  in  the 
White  Resolution  that  the  rules 
give  the  FCC  supervisory  control 
over  progx-am  and  business  policies 
of  stations  came  from  Chairman 
Fly  in  response  to  questions  of 
Senator  Shipstead  (R-Minn.).  The 
FCC  could  undertake  program  con- 

trol only  if  there  is  a  specific  man- 

date from  Congress,  he  declared. 
After  further  questions  on  the 

existing  allocations  Chairman  Fly 
said  he  felt  his  predecessors  on  the 
Radio  Commission  and  the  FCC 
"could  have  done  a  much  better 

job  of  allocations".  Senator  White 
said  he  regarded  the  FCC  chair- 

manship as  the  "toughest  job  in 
the  Government"  and  that  when  he 
criticized  the  FCC,  he  appreciated 

the  "enormity  of  your  task". 
Observing  that  it  would  be  al- 

most impossible  to  start  another 
national  network,  in  view  of  the 
allocations  situation.  Senator  White 
said  he  was  a  little  surprised  to 
hear  the  chairman  suggest  six 
chains.  He  said  the  local  non-net- 

work station  has  a  place,  and  he 
would  not  want  to  see  the  develop- 

ment of  chains  to  the  point  where 

such  independents  would  be  "com- 

pletely absorbed". In  a  discussion  as  to  what  would 
happen  if  networks  had  no  time 
options,  as  the  regulations  propose, 
Chairman  Wheeler  said  he  had 
heard  reports  that  advertising 
agencies  or  national  advertisers 

might  schedule  their  own  "chain 
programs"  through  a  sort  of  "block- booking"  arrangement  using  only 
the  biggest  cities  and  leaving  out 
the  smaller  stations.  Though  Chair- 

man Fly  said  he  thought  this 
would  be  feasible,  he  commented 
that  commercial  transcriptions 
could  be  placed  more  extensively, 
and  that  this  competition,  in  his 

judgment,  "would  be  healthy".  Sev- eral companies  already  are  set  up 
for  this  service,  he  declared. 

Problem  of  Arranging 

Time  and  Lines 

"In  the  main,"  continued  Chair- 
man Fly,  "the  national  advertisers 

will  move  through  the  networks. 
There  will  be  a  day-to-day  report- 

ing service,  so  the  networks  would 

know  just  what  time  is  available." When  Senator  Bone  (D-Wash.) 
posed  the  question  of  handling 
telephone  lines  now  leased  by  indi- 

vidual networks,  if  several  net- 
works supplied  service  to  the  same 

station,  Chairman  Fly  said  he  felt 
this  could  be  arranged  through  the 
AT&T  without  undue  complications. 

Senator  Smith  cross-examined 
the  FCC  official  on  his  allegations 
of  "monopoly",  since  his  testimony 
alluded  to  three  major  networks. 
Chairman  Fly  said  that  he  meant 
the  monopoly  exhibited  through 
the  concentration  of  86.6%  of  the 

total  night-time  power  "sewed  up 
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exclusively  with  two  New  York 
companies",  plus  their  control  over 
"free  speech". 

"Are  these  two  companies  com- 
peting with  each  other  or  are  they 

in  cahoots?"  asked  the  Senator. 
"I  have  thought  from  some  of  my 

observations  that  they  were  pretty 
footy-footy",  Mr.  Fly  retorted. Senator  Bone  asked  whether  there 
would  be  active  competition  if  the 
Blue  were  divorced  from  NBC  with 
four  separate  networks  in  the  field. 
Chairman  Fly  said  "there  ought  to 
be".  Then  he  asked  how  there  could 
be  continuity  of  service  if  stations 
were  not  in  a  position  to  make  "firm 
commitments"  with  networks  be- 

yond the  one-year  license  term  and 
the  network  contract  limitation. 
Mr.  Fly  declared  stations  and 

networks  were  free  to  contract  for 
one  year  commercially,  and  that 
"if  that  isn't  an  adequate  time,  as 
shown  after  investigation,  we  will 
make  the  term  longer".  He  recalled 

,  that  stations  and  networks,  despite 
a  one-year  limitation  on  licenses, 
had  entered  longer-term  contracts, 
overlapping  the  license  renewal 
period  on  the  expectancy  of  re- 
newal. 

Almost  pleading  for  a  court  test 
of  the  validity  of  the  rules.  Chair- 

man Fly  concluded  his  second 
morning  on  the  witness  stand  with 
the  observation  that  if  a  station 

wants  to  litigate,  "we  will  join  in 
and  leave  the  outlet  on  the  air." 
The  station  in  no  wise  would  be  in 

jeopardy,  he  contended.  "This  is  not 
a  wrecking  operation,  but  a  minor 
operation  on  a  few  small  clauses  in 
network  contracts.  I  feel  sure  the 
FCC  will  win  in  the  courts." 

Ability  to  Dispose 
Of  Blue  Discussed 

Resuming  the  stand  Wednesday 
for  the  third  successive  day,  Chair- 

man Fly  pointed  out  that  Senator 
White's  suggestion — that  it  was 
within  the  power  of  the  FCC  to 
effect  more  equitable  distribution  of 

1  facilities  among  the  networks  by 
giving  MBS  stations  better  assign- 

ments— did  not  hold  water,  since 
the  FCC  cannot  allocate  facilities 
to  specific  networks  in  that  fash- 

ion. There  would  be  no  way  of  hav- 
ing them  "stay  put",  he  said. 

When  Chairman  Fly  commented 
that  the  FCC  cannot  say  that  a 
station  shall  be  assigned  to  a  par- 

ticular network,  Senator  White  ob- 
served this  was  not  more  drastic 

than  saying  to  NBC  that  it  must 
get  rid  of  one  of  its  networks. 
This  precipitated  a  protracted  dis- 

cussion of  NBC's  ability  to  dispose 
of  one  network  which  erupted  re- 

peatedly during  the  day's  session. 
Chairman  Fly  insisted  the  Blue 

could  be  sold  as  an  entirety  with 
no  decrease  in  efficiency,  but  that 
he  felt  it  would  develop  as  a  vastly 
stronger  operating  entity  in  the 
public  service.  He  insisted  that 
NBC  has  used  the  Blue  only  as  a 
"buffer  to  protect  the  Red"  and 
that  there  were  plenty  of  buyers 
for  it. 

While  Senator  White  said  there 
was  no  question  the  FCC  had  the 
statutory  power  to  assign  frequen- 

SWEET  AND  LOW 

WOR  Audience  Hears  Rhymes 

 On  How  to  Listen  
LISTENERS  to  WOR,  New  York, 
are  now  hearing  occasional  station 
announcements  in  rhyme,  to  wit : 

Way  back  when  knighthood  was  in flower. 
No  radios   played   with  too  much 

power, 
You,  too,  can  be  a  gallant  knight. 
Just  keep  that  volume  3oft  and  light. 

Idea  is  the  brainchild  of  George 
Allen  of  the  WOR  sales  promotion 
department  who  submitted  it  to  the 
WOR  employes  suggestion  commit- 

tee, won  a  prize  for  it,  and  turned 
it  over  to  Avery  Giles  of  the  pro- 

gram department  for  poetic  inter- 
pretation. 

cies,  wattage,  hours  of  operation, 
and  determine  station  location,  he 
declared  it  had  not  used  these 
powers  to  equalize  facilities.  Chair- 

man Fly  again  commented  that  he 
did  not  approve  of  the  FCC's  al- 

locations of  the  past  and  that  there 
could  have  been  a  more  orderly 
procedure. 
Claims  Abuse  of 

'Public  Interest'  Clause 
The  FCC  was  charged  by  Senator 

White  with  attempting  to  do  about 
what  it  wished  under  the  "public 
interest"  clause  of  the  act.  He  in- 

sisted that  the  FCC  is  not  endowed 
with  power  to  discover  or  ferret 
out  monopolies  in  radio  but  this 
reposes  in  the  courts. 

It  was  never  the  purpose  of  Con- 
gress to  give  to  the  FCC  the  power 

to  say  what  constitutes  a  viola- 
tion of  the  penal  statutes  of  the 

United  States,  the  ranking  minority 
member  declared.  "That  is  pretty 
much  what  you  have  done",  he  said. 

Chairman  Fly  retorted  that  the 
FCC  should  not  contribute  to  the 
building  up  of  the  type  of  monop- 

olies that  other  Government  agen- 
cies are  tearing  down.  But  Sen- 
ator White  said  the  Commission 

should  have  come  to  Congress  with 
its  recommendations  and  permit  the 
national  legislature  to  decide  policy. 
When  it  was  determined  that 

railroads  should  not  own  coal  com- 
panies or  ship  lines.  Congress  did 

not  leave  the  decision  to  the  Inter- 
state Commerce  Commission  but  de- 

cided the  policy  itself.  The  same 
applies  to  holding  companies,  he 
said. 

Chairman  Fly  made  repeated  ref- 
erences during  his  third  day's  tes- 

timony to  the  existence  of  only  two 
stations  in  Portland,  Me.  (Senator 
White's  home  town),  and  even  al- 

luded to  a  conversation  he  had  held 
with  the  Senator  regarding  facil- 

ities in  that  city.  When  he  was 
asked  by  Senator  Tobey  of  the  cir- 

cumstances surrounding  the  grant- 
ing of  facilities  to  the  newer  station 

in  Portland,  presumably  WGAN, 
newspaper-owned.  Chairman  Fly 
said  he  was  cognizant  of  it  and 
thought  there  should  have  been  a 
better  deal.  But  Senator  Tobey  said 
he  meant  that  if  the  facts  came 

out  "it  wouldn't  smell  so  good". 
Disputing  heatedly  Chairman 

Fly's  contentions  regarding  the  in- 
tent of  Congress,  Senator  White 
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said  he  was  responsible  for  the 
drafting  of  Section  303  (i)  of  both 
the  Radio  and  the  Communications 
Act,  giving  the  FCC  authority  to 
make  special  regulations  applic- 

able to  stations  engaged  in  chain 
broadcasting,  as  well  as  for  the 
monopoly  provisions.  Administra- 

tive agencies  are  prone  to  guess 
"what  was  in  the  minds  of  Con- 

gress" in  the  writing  of  legisla- 
tion, he  said.  As  for  this  provision, 

he  added,  it  never  was  intended 
that  the  authority  to  write  an  anti- 
monopoly  statute  of  its  own  was 
given  the  FCC. 

Senator  Wheeler  entered  the  col- 
loquy and  pointed  out  he  recalled 

definitely  that  Senator  Dill,  who 
marshalled  the  1927  Act  to  the 
£knate  while  Mr.  White  was  chair- 

man of  the  House  Merchant  Marine 
Committee,  definitely  had  in  mind 
langnage  that  would  prevent  a 
monopoly  in  radio.  The  language 
might  be  construed  to  mean  that 
the  Commission  did  not  have  the 
power  to  revoke  a  license  until  a 
determination  by  the  court,  but 
there  was  ground  for  confusion, 
he  said. 

Senator  White  said  he  thought 
Section  303  (i)  should  be  redrafted 
and  enlarged  to  give  express  au- 

thority to  the  FCC  to  deal  with 
chain  broadcasting,  but  that  along 
with  such  a  grant  of  power,  there 

/.ought  to  be  a  limitation  of  power. 
XJ-nder  the  FCC  regulations,  he  said, 
chaoe  and  confusion  might  result 
in  a  short  time  and  he  felt  that 
in  a  matter  of  fundamental  im- 

portance, there  ought  to  be  a  grant 

of  power  from  Congress  and  that 
the  FCC  should  not  attempt  to 
"write  the  law". 

Senator  McFarland  interjected 
that  he  thought  the  Congress 
should  determine  what  interpreta- 

tion should  be  placed  upon  the  stat- 
ute in  this  regard  and  that  if  it 

isn't  right,  then  it  should  make 
it  right  "as  a  part  of  this  inves- 

tigation". Exclusivity  Angle 
Draws  Discussion 

Defining  the  territorial  exclusiv- 
ity provisions  of  network  contracts, 

which  would  be  banned  under  the 
rules.  Chairman  Fly  said  they  pro- 

vide that  a  network  will  not  trans- 
mit to  any  other  station  in  the  ter- 

ritory of  an  existing  affiliate  those 
programs  which  the  affiliate  does 
not  carry.  He  said  this  has  led  to 
dissatisfaction  mainly  because  of 
public  service  program  features, 
including  Senatorial  speeches,  which 
are  not  carried  in  many  communi- 

ties because  of  this  provision. 
A  protracted  debate  was  precip- 

itated in  connection  with  network 
long-term  contracts,  which  usually 
run  for  five  years.  While  the  net- 

work binds  itself  for  only  one  year 
by  virtue  of  a  cancellation  clause, 
stations  do  not  have  such  a  recip- 

rocal provision,  he  said.  This  seemed 
to  stump  several  members  of  the 
committee,  notably  Senator  Smith. 
Chairman  Fly  pointed  out  the 

new  rules  provide  for  one-year  net- 
work contracts,  but  he  reiterated 

that  stations  would  be  free  to  con- 
tract for  that  period  for  as  much 

Look  at 

the  RE 

Tickets  for  Soldiers 

TICKETS  for  CBS  radio  pro- 
grams are  available  for  the 

asking  to  soldiers,  sailors  and 
marines  in  uniform.  Louis 
Ruppel,  director  of  publicity, 
has  written  to  Army,  Navy 
and  Marine  bases,  informing 
them  that  CBS  has  estab- 

lished a  ticket  distributing 
office  in  the  lobby  of  the  CBS 
studio  building  at  49  E.  52d 
St.,  New  York,  where  men  on 
leave  can  get  ducats  for  their 
favorite  programs.  CBS  has 
also  distributed  posters  to  the 
camps  announcing  the  plan. 

time  as  they  chose  to  give  the  net- 
works, with  only  the  requirement 

that  unused  time  be  available  for 
other  networks  or  other  users. 

Senator  Wheeler  observed  it  was 
inconceivable  that  NBC  and  CBS 
would  lose  money  under  shorter 
term  contracts  or  non-exclusivity, 
and  added  that  he  did  not  object 
to  their  making  money.  His  rec- 

ollection was  that  NBC  was  forced 
into  the  time  option  end  and  long- 
term  contracts,  because  of  leads  by 
CBS  on  its  affiliates. 

"I  see  Mr.  Trammell  nods  his  ap- 
proval". Chairman  Fly  interposed, 

after  a  glance  across  the  hearing 

room  to  the  NBC  bench.  "They 
won't  lose  money  under  this  setup". 
Power  to  Reduce 
Station  Rate  Argued 

Although  Chairman  Fly  said  the 
FCC  does  not  approve  network 
affiliation  contracts,  he  said  he  be- 

lieved there  was  ample  power  in  the 
existing  statute  for  it  to  assume 
this  jurisdiction.  "And  I  believe 
the  Supreme  Court  will  uphold 
our  power  to  issue  these  regula- 

tions, with  all  deference  to  Senator 
White",  he  added. 

Another  furore  was  precipitated 
when  Chairman  Fly  analyzed  the 
NBC  contract  provision  which  al- 

lows the  network  to  reduce  an  out- 
let's network  station  rate  and  net- 
work compensation  if  it  sells  time 

to  national  advertisers  for  less  than 
the  amount  which  NBC  receives 
for  the  sale  of  corresponding  pe- 

riods of  time.  He  said  the  Commis- 
sion felt  a  station  should  be  free 

to  set  its  own  rate  without  hin- 
drance from  the  network. 

Chairman  Fly  said  this  provision, 
based  on  testimony  during  the  mo- 

nopoly inquiry,  was  included  so  sta- 
tions could  not  compete  with  the 

networks  on  national  advertising. 
Thus,  he  said,  a  national  advertiser 
using  transcriptions  must  pay  the 
same  rate  as  a  network  advertiser. 
While  the  testimony  before  the 
Commission  revealed  there  never 
had  been  an  occasion  for  NBC  au- 

tomatically to  reduce  a  station  rate 
because  of  this  clause,  he  described 

it  as  a  "club"  for  an  effective  bar 
to  the  development  of  national  spot 
business. 
Discussing  regulation  3.106,  which 

bars  ownership  of  more  than  one 
station  in  a  city  by  a  network, 
among  other  things.  Chairman  Fly 
said  there  seemed  to  be  no  argu- 

ment about  the  desirability  of  pre- 
venting NBC  from  owning  two  sta- 

tions in  the  same  area,  such  as  it 
now  does  in  New  York,  Chicago, 
Washington  and  San  Francisco. 

Fly  Optimistic  That Blue  Can  Be  Sold 
This  rule  also  states  that  the 

Commission  will  not  license  to  a 
network  a  station  in  any  locality 
where  the  number  of  stations  is 
so  small,  or  the  stations  are  of 
such  unequal  desirability  that  com- 

petition will  be  restrained.  He  cited 
NBC's  ownership  of  the  50,000- 
watt  WTAM  in  Cleveland,  and 
CBS'  ownership  of  the  50,000-watt 
WBT  in  Charlotte,  as  outstanding 
examples.  There  are  only  three  full- 
time  stations  in  Cleveland  and  only 
two  in  Charlotte,  he  pointed  out. 

Then  came  the  piece  de  resistance 
— rule  3.107 — which  he  described  as 

providing  in  effect  "that  NBC  must 
divest  itself  of  one  of  its  two  net- 

works". He  said  there  had  been 
misunderstanding  and  even  misrep- 

resentation about  the  effect  of  these 
regulations  on  the  Blue  network. 
He  disclaimed  the  NBC  contention 
that  it  would  wipe  out  the  networks, 
declaring  nothing  could  be  further 
from  the  truth. 

The  fact  is,  he  said,  that  the 
Blue  network  can  cease  to  be  "a 
mere  appendage"  of  the  Red  and 
may  become  a  full-fledged  independ- 

ent network  in  its  own  right.  He 
insisted  there  were  plenty  of  buy- 

ers for  the  Blue,  and  observed  that 
one  trade  paper  [BROADCASTING] 
reported  there  were  several  prospec- 

tive buyers. 
He  declared  the  Blue  could  be 

sold  as  a  going  concern  so  that 
its  advertisers,  artists,  personnel 
and  contracts  may  be  continued 
substantially  unaffected  under  an 

independent  management.  "The Commission  will  do  everything  in 
its  power  to  facilitate  this  transfer 
of  the  Blue  network  as  a  unit  to  an 

independent  management". If  there  is  "balanced  judgment 
and  good  faith",  Mr.  Fly  said,  there 
would  be  ample  opportunity  given 
to  dispose  of  the  Blue.  NBC  ought 
to  be  able  to  sell  it  "lock,  stock  and 
barrel,  equipment,  personnel,  con- 

tracts and  good-will,  and  the  public 
should  not  feel  the  impact  of  the 
change".  "The  next  day",  he  said, 
"it  should  be  a  healthier,  better 

operation". 

Senator  White  observed  that  if 
the  regulations  now  are  in  effect, 
as  indicated  by  Chairman  Fly  ear- 

lier in  his  testimony,  the  FCC  can- 

nno  compfinv 
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not  renew  licenses  of  any  stations 
on  the  NBC  networks  unless  they 
conform  to  the  rules.  Chairman 
Fly  then  launched  a  bitter  tirade 
against  what  he  described  as  at- 

tempts to  get  Congress  to  hold  up 
the  regulations  and  paralyze  the 

Commission's  work  through  "long 
delays,  extensive  debates"  and  sim- 

ilar purported  obstructive  moves 
legislatively.  He  described  this  as 
"something  which  challenges  the  in- 

tegrity and  orderly  conduct  of  the 
Government". 

Plainly  indignant  over  this  at- 
tack, Senator  White  said  he  in- 

ferred that  because  he  had  intro- 
Iduced  his  resolution  to  investigate 
the  FCC  and  hold  up  the  regula- 

tions, there  would  be  "further  pen- 
alties" against  the  industry  and 

that  there  is  a  "punitive  sugges- 
tion in  what  you  have  said". 

Chairman  Fly  quickly  apologized, 
asserting  the  FCC  would  welcome 
the  investigation,  but  again  Sena- 

tor Wheeler  stepped  in  and  said 
there  appeared  to  be  misunder- 

standings on  both  sides.  He  voiced 
the  view  that  NBC  should  be  given 
at  least  six  months,  or  such  rea- 

sonable time  as  necessary,  to  dis- 
pose of  the  Blue  network,  to  which 

Mr.  Fly  agreed.  And  the  Montanan 
then  commented  he  would  be  the 
first  to  criticize  the  Commission  if 
there  were  any  effort  to  penalize 
those  who  litigate. 

Then  the  cross-fire  waxed  warm 
again.  Chairman  Fly  charged  that 
certain  industry  elements  were  pro- 

posing a  reorganization  of  the  Com- 
mission, even  to  the  extent  of  say- 

ing "who  should  go  on",  and  that 
the  networks  and  others  were 

"marching  behind"  the  White  bill 
to  give  them  time  to  promote  the 
reorganization. 

Wheeler  Criticizes 

.'Slugging  Contest' 
He  said  it  would  be  tragic  if 

Ithese  interests  were  successful  in 
blocking  orderly  functioning  of 
iGovernment.  After  another  cross- 
ifire,  he  again  apologized  to  the 
Maine  Senator.  He  said  he  would 

never  challenge  Senator  White's 
"complete  good  faith"  and  hoped 
that  his  views  were  similarly  re- 
garded. 
Chairman  Wheeler  said  that  in 

his  judgment  there  had  been  "too 
much  heat  on  the  part  of  the 
broadcasters  and  on  the  part  of 
the  Commission".  The  effort  should 
be  to  work  out  the  situation  in  the 
interest  of  the  public.  He  declared 
he  thought  the  Commission  had 
made  serious  mistakes  by  losing  its 
temper.  Calling  for  "sane,  cool 
judgment",  in  the  light  of  the  vital 
problems  of  national  policy  in- 

volved. Senator  Wheeler  said  he 
had  no  respect  for  those  who  ig- 

nore the  facts  and  enter  into  a 

"slugging  contest  of  this  kind". 
"It  does  not  do  the  industry,  the 
Commission,  or  the  public  any 
good."  Chairman  Fly  again  ac- 
quiesced. 

Returning  to  his  dissertation  on 
the  desirability  of  disposing  of  the 
Blue,  Chairman  Fly  insisted  that 
NBC  did  not  run  the  two  networks 

competitively  but  "cooperatively". 

Programs  on  the  Blue  which  at- 
tract audiences  promptly  are 

shifted  to  the  Red,  with  the  Blue 

carrying  mainly  various  "public 
service  features". 
He  read  a  letter  from  an  un- 

named NBC  Blue  affiliate  support- 
ing the  separation  and  stating  that 

better  service  would  result.  This 

station's  experience  was  that  Blue 
stations  actually  are  working  for 
the  Red.  In  1938  only  30%  of  the 
Blue  programs  were  commercial,  as 
against  70%  on  the  Red,  he  said. 

Cracking  back  at  what  he  de- 
scribed as  an  "unfortunate  state- 

ment made  by  CBS"  that  the  FCC 
was  endeavoring  to  fix  rates,  Chair- 

man Fly  declared  that  just  the 
contrary  was  true  under  the  regu- 
lations. 

Views  of  Stations 
Draw  Controversy 

Asked  by  Senator  Johnson  how 
it  happens  that  so  many  stations 
do  not  want  the  regulations,  fear- 

ing they  will  lose  network  service. 
Chairman  Fly  declared  this  does 
not  represent  the  independent  view 
of  most  affiliates  and  that  the  in- 

fluence of  the  networks  is  reflected. 
Chairman  Wheeler  agreed  that  the 
networks  were  in  a  position  to  as- 

sert "tremendous  economic  pres- 
sure" upon  independent  stations. 

Chairman  Fly  persisted  in  refer- 
ring to  the  "two  New  York  com- 

panies" or  the  "New  York  gentle- 
men" heading  the  networks  who 

exerted  this  control  in  the  indus- 
try. He  said  he  had  discovered  dur- 
ing the  NAB  convention  in  St. 

Louis  "that  the  stations  aren't 
afraid  of  me".  And  he  ventured  the 
estimate  that  not  more  than  1  in 
20  of  the  men  opposing  the  regu- 

lations ever  had  read  the  FCC  re- 

port. 
When  Senator  Johnson  said  he 

knew  of  a  station  weaker  than  its 
competitor  which  liked  the  exclusive 
network  clause,  because  it  felt 
under  the  regulations  it  Would  lose 
network  service,  Chairman  Fly  said 
that  strangely  this  complaint  had 
never  been  made  to  the  Commis- 

sion by  small  stations,  but  rather 

by  the  big  stations  who  "do  not 
eat  them  up".  The  FCC  plans  to 
promote  the  small  stations  in  every 
way  possible. 
A  new  avenue  was  opened  by 

Senator  Wheeler  in  inquiring  why 
national  advertisers  were  not  pre- 

vailed upon  or  possibly  forced  by 
the  networks  to  buy  stations  along 
the  line  for  their  programs,  instead 
of  only  those  stations  in  the  key 
markets.  He  made  specific  refer- 

ence to  commercial  schedules  which 
covered  Salt  Lake  City  and  Den- 

ver, but  did  not  hit  stations  in 
Montana.  "The  networks  ought  to 
make  it  so  that  advertisers  would 
have  to  take  the  smaller  stations". 
And  Chairman  Fly  agreed  that 
something  should  be  done  about  it. 

Calls  Restraints  of 

Networks  'Onerous' 
Discussing  the  anti-monopoly 

laws  and  their  relation  to  radio. 
Chairman  Fly  said  the  networks 
had  contended  that  because  the 
number   of   stations   available  is 

physically  limited,  there  cannot  be 
the  type  of  competition  apparently 
sought.  While  there  have  always 
been  limitations  of  supply  in  cer- 

tain channels,  he  said,  the  type  of 
"artificial  restraints"  placed  by  the 
networks  on  stations  are  onerous 
and  unnecessary. 

But  the  monopoly  situation  goes 
far  beyond  these  physical  aspects, 
he  said,  because  of  the  staggering 
social  implications  and  because  of 
the  power  of  radio  over  public  opin- 

ion and  its  ability  to  influence  the 
molding  of  public  thinking.  This  is 
"staggering  beyond  our  imagina- 

tion", he  said. 
Chairman  Fly  flatly  stated  it  was 

his  own  opinion  that  radio  is  by 
far  a  more  potent  force  than  the 
newspaper.  Moreover,  its  influence 
is  growing  in  that  direction,  he 
said. 

Senator  Wheeler  interjected  that 
the  dictators  have  found  this  out. 
"That's  why  I  don't  want  to  see 
Government  ownership  in  the 

United  States,"  he  stated.  Chair- 
man Fly  echoed  this  and  added 

that  he  was  not  only  opposed  to 
Government  ownership  but  was  op- 

posed to  any  steps  that  would  lead 
to  it.  Anything  that  tends  to  re- 

strict radio  and  narrow  the  chan- 
nels of  communicaions,  such  as  the 

development  of  monopoly,"  hour  by 
hour,  step  by  step"  will  undermine radio,  he  declared. 

If  the  monopoly  "gets  strong," then  the  Government  must  move  in 
with  rate  regulation  or  worse,  he 
said.  Answering  allegations  that  he 
favored  Government  ownership. 
Chairman  Fly  said  there  was  not 
a  scintilla  of  evidence  to  support  it. 

As  the  hearings  closed,  Chairman 
Fly  asked  for  an  opportunity  to  sit 
down  with  the  committee  after  all 

other  "opposition  testimony"  had been  taken.  Chairman  Wheeler  said 
he  could  have  ample  time  for  re- buttal. 

Major's  Summer  Plans 
MAJOR  BOWES'  Family  Hour, heard  sustaining  on  CBS  Sundays  at 
12  noon  for  the  last  96.5  weeks,  went 
off  the  ail*  for  the  summer  months 
after  the  June  1  broadcast.  The 
Major's  Amateur  Hour,  sponsored  on 
CBS  by  Chrysler  Corp.,  Detroit,  will 
continue  through  the  summer. 

A  5-day-a-week  advertiser 
climbed  from  18th  to  2nd 
place  in  volume... 25,000 
women  asked  grocers  for 
membership  cards ...  An 
advertiser  gave  72,000 
premiums . . .  had  to  order 
240,000  more. 
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fuf^  PROGRAMS 

ANSWERING  the  question  on
 

the  Sidewalk  Interview  on 
WDAS,  Philadelphia,  "What 
Is  Wrong-  with  Radio?",  one 

listener  complained  that  radio 
wasn't  funny  enough;  that  news- 

papers had  their  comic  strips,  mag- 
azines their  cartoons,  but  that  ra- 

dio just  presented  comedians  com- 
menting with  variations  on  the  suc- 

cess of  Bing  Crosby's  horses.  How- 
ever, during  the  quarter  -  hour 

period,  the  station  elicited  from  in- 
terviewees three  new  program  ideas 

when  constructive  criticism  was  re- 
quested. The  station  plans  on  mak- 

ing this  question  a  weekly  feature 
as  a  new  source  of  program  mate- 

rial and  ideas. 

Student  Quiz 
A  QUIZ  PROGRAM  that  puts  the 
knowledge  of  students  to  test  made 
its  bow  June  7  on  KYW,  Phila- 

delphia. Called  the  Daily  News  Quiz 
School  of  the  Air,  sponsored  each 
week  by  the  Philadelphia  Daily 
Neivs  in  cooperation  with  the  His- 

torical Society  of  Pennsylvania, 
seven  students  selected  from  pub- 

lic, private  and  parochial  schools 
compete  at  each  session  for  a  $25 
defense  bond.  Contestants  are  di- 

vided into  age  groups,  and  ques- 
tions relate  to  subjects  studied  at 

school. 
*      ̂   * 

Training  Camp  Dramas 
A  TRAINING  CAMP  for  boxers  is 
the  locale  of  a  new  weekly  dramatic 
serial  broadcast  on  MBS  Sunday 
evenings  which  began  June  8  as 
a  summer  feature.  Titled  Fight 
Camp,  the  half-hour  program  is 
written  by  Frank  Dolan,  writer  for 
Big  Town  and  Good  News  and  other 
programs,  and  directed  by  Harold 
McGee,  formerly  director  of  RCA's Magic  Key  series. 

Hits  of  the  Week 

HITS  OF  THE  WEEK,  highlight- 
ing the  song  hits,  makes  for  a  new 

recorded  participating  program  on 
WPEN,  Philadelphia.  The  selec- 

tions are  the  week's  favorites  in 
music  machines,  sheet  music  sales, 
record  sales  and  on  the  radio,  based 
on  trade  paper  listings. 

recoras
  ̂ot 
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History  of  Marine  Corps 
HISTORICAL  DEVELOPMENT 
of  the  U.  S.  Marine  Corps  will 
serve  as  subject  for  a  series  of 
dramatizations  being  prepared  by 
WFIL,  Philadelphia.  Designed  as 
a  weekly  half-hour  period,  the  pro- 

gram will  feature  highlights  in  the 
exploits  of  the  Marine  Corps.  The 
station  will  switch  to  Washington 
for  musical  interpolations  by  the 
Marine  Band.  The  program  will  be 
carried  to  either  the  NBC  network 
or  to  the  station's  own  regional 
web,  the  Quaker  Network. 

Street  Spelling  Bee 
SPELLING  BEE  conducted  thru 
man  -  on  -  the  -  street  -  channels  is  a 
twist  to  the  quiz  idea,  on  WDNC, 
Durham,  N.  C.  Participants  dig  into 
a  container  for  a  word;  if  they  can 
spell  it,  a  cash  award  is  given,  de- 

pending on  difficulty  of  the  word. 
If  three  words  are  spelled  without 
a  miss,  the  participant  is  entitled 
to  a  chance  at  the  "jackpot  word." If  that  word  is  missed  the  money 
already  won  is  forfeited  to  the 
jackpot.  He  then  gets  theatre  passes 
and  a  sample  of  the  sponsor's 
product. f,;  :J:  ^ 

Saturday  Eve  Party 
CONTINUOUS  MUSIC  for  the 
folks  having  a  party  at  home  on 
Saturday  nights  will  be  provided 
during  the  summer  months  by 
WHAT,  Philadelphia.  From  9-10:45 
p.m.,  a  continuous  period  of  dance 
recordings  are  provided.  At  10:45, 
a  15-minute  dramatized  program 
with  music  is  interspersed  during 
which  a  buffet  luncheon  may  be 
served.  The  following  hour  affords 
light  concert,  soft  and  sweet  music 
to  complete  the  evening. 

More  Prices 

WLW,  Cincinnati,  is  expanding  the 
content  of  the  Consumer  Founda- 

tion program  to  include  latest  price 
quotations  on  fruits,  vegetables, 
fish,  poultry  and  meats  in  markets 
in  Huntington,  W.  Va.;  Ashland, 
Ky.,  and  Columbus,  0.  Prices  are 
compiled  each  morning  before  the 
program  by  Ruth  Wood,  assistant 
to  Marsha  Wheeler,  director  of  the 
foundation,  and  are  classified  into 
three  categories — bargains,  budget and  luxury. 

*      *  * 

His  Honor,  the  Mayor 

THE  MAYOR  of  Salt  Lake  City 
answers  questions  on  city  improve- 

ments which  have  been  submitted 
to  the  mayor's  office  by  radio  listen- ers. Titled  The  Mayor  Reports,  the 
program,  aired  on  KDYL,  is  unre- 

hearsed and  is  designed  to  give  the 
citizens  of  Salt  Lake  City  a  com- 

plete report  of  the  activities  of  the 
City  Commission. 

Bicycle  Court 

BICYCLE  COURT  carried  directly 
from  the  courtroom  every  Saturday 
morning  is  heard  on  WHIO,  Day- 

ton, in  cooperation  with  the  Hi-Y 
Boys  and  Accident  Prevention  Bu- 

reau of  the  Dayton  Police  Depart- ment. 

Companies  on  the  Air 
A  DIFFERENT  COMPANY  of  the 
Pennsylvania  National  Guard  en- 

campment at  Indiantown  Gap  is 
invited  to  participate  in  each  epi- 

sode of  We're  in  the  Army  Now, 
on  WCAU,  Philadelphia.  Instru- mental and  vocal  talent  in  each 
company  is  featured  in  the  broad- 

cast along  with  the  particular  com- 
pany band.  An  interview  with  the 

commanding  officer  relates  the  his- 
tory of  the  particular  division. 

History  in  Verse 
BASED  on  a  radio  adaptation  of 
"Tributes  to  Unsung  Americans", 
by  W.  C.  Handy,  noted  composer  of 
the  "St.  Louis  Blues",  WMCA,  New 
York,  is  presenting  a  weekly  series 
of  tributes  sung  by  Wyers  Ownes 
Handy,  son  of  Handy,  as  historical 
sketches  in  verse. 

Talent  Hunt  at  Shore 

TALENT  HUNT  among  amateurs 
at  the  many  southern  New  Jersey 
seashore  resorts  has  been  started 
in  a  new  weekly  series.  Stars  in^ 

the  Making,  on  WFPG,  Atlantic' City,  sponsored  by  the  Supplee- 
Wills-Jones  Milk  Co.  The  contest,! 
which  will  last  for  13  weeks,  offers 
a  week's  engagement  at  the  At- lantic City  Steel  Pier  as  the  grand 
prize,  with  an  all-expense  trip  to 
New  York  as  second  grand  prize. 

Car  for  Poem 
POEM  in  praise  of  the  news  pro-  ] 
grams  of  H.  V.  Kaltenborn,  NBC- 
Red  commentator,  won  first  honors  | 

and  a  new  automobile  for  Joseph ' 
R.  Downey  of"  St.  Paul,  in  a  con- 1 test  conducted  by  KSTP,  St.  Paul, 
for  the  best  25-word  appreciation  <. 
of  a  radio  program. 

Pugs  in  Sweaters — Camp  for  Kids — ^Alumni  Buttons — 
Salt  Lake  Flashes — On  the  Screens 

PUGILISTIC  PALOOKAS  in turtle-necked  sweaters  roamed 
the  streets  of  New  York  June 
6  as  a  promotion  stunt  for 

half-hour  dramatic  program  Fight 
Camp  which  started  June  8  on 
WOR,  New  York.  WOR  also  issued 
a  press  book  containing  special 
stories  about  the  program,  and  lead- 

ing players  in  the  scripts,  Blanche 
Ring,  Sam  Byrd,  Bedelia  Falls, 
were  interviewed  on  various  WOR 
programs.  Fight  Camp,  while  not 
designed  as  promotion  for  the 
Twentieth  -  Century  fights  which 
start  June  18  on  MBS  under  spon- 

sorship of  Gillette  Safety  Razor 
Co.,  Boston,  will  from  time  to  time 
call  attention  to  these  fights 
through  the  guest  appearances  of 
boxing  personalities. *  *  * 

Theatre  Stunt 

IN  A  UNIQUE  radio-theater  pro- 
motion between  WINS,  New  York, 

and  the  Skouras  chain  of  65  neigh- 
borhood theaters  in  the  New  York 

area,  the  movie  houses  are  exhibit- 
ing a  WINS  trailer  six  times  a  day 

seven  days  a  week.  The  station,  on 
the  other  hand,  is  announcing  the 
programs  at  the  theaters  daily  on 
the  air  in  three  five-minute  periods. 
Copy  of  the  WINS  trailer,  which  at 
present  tells  patrons  of  the  shift 
on  the  dial,  will  be  changed  month- 

ly. Agreement  is  said  to  run  for  a 

year. 
Trips  for  Boys 

SUMMER  CAMP  trips  are  being 
offered  to  boys  between  the  ages  of 
8  and  14  for  the  best  letters  on 
"Why  I  Am  Glad  I  Am  an  Ameri- 

can" by  Arthur  Godfrey,  early 
morning  entertainer  on  WABC, 
New  York.  Twenty-five  winners  will 
spend  two  weeks  at  Camp  Sebago, 
New  York,  operated  by  the  Boys 
Athletic  Club  of  New  York. 

*  *  * 
Santa  in  June 

CHRISTMAS  greetings  are  being 
extended  to  the  trade  by  the  WBIG, 
Greensboro,  N.  C,  by  distributing 
a  card  entitled,  "Merry  Christmas, 
Santa  Claus  comes  in  May,"  which 
explains  the  greater  coverage  of 
WBIG's  5,000-watt  fulltime  opera- tion. 

Autographed  Recordings 
AUTOGRAPHED  RECORDINGS] 
of    bandleaders    interviewed  by 
Harold  Davis  on  his  back-stage  pro- 

grams  from   the   Earle  Theatre, 
Philadelphia,  on  WDAS,  Philadel- 

phia, are  offered  listeners  in  a  let- 
ter contest.  The  broadcast  series  is  | 

in  connection  with  the  personal  ap- 
pearance of  the  bands  at  the  the- 

atre and  the  five  best  letters  telling  j 
why  they  like  the  music  of  the  par- 

ticular leader,  are  presented  with! 
the  leader's  autographed  recording.} 

Retail  Grocers'  Day 
DESIGNED  to  create  good-will  fori 
its  product.  The  Crescent  Macaroni 
&  Cracker  Co.,  Davenport,  Ia.,| 
sponsors  Guest  of  Honor,  on  KSO,] 
Des  Moines.  Each  program  a  retail! 
grocer  handling  the  product  is  I 
guest  of  honor.  Music  of  a  tran-j 
scribed  guest  orchestra  and  a  guest 
vocalist  make  up  the  musical  por-| 
tion  of  the  show.  Each  day  10  the-j 
atre  tickets  are  awarded  to  Cres-J cent  customers. 

*      *  * 

Shift  Revealed 

CKLW,  Detroit-Windsor,  has  put] 
out  a  promotion  leaflet  with  die-cutj 
cover  showing  a  dial  band  pointed! 
at  1030  kc.  Through  an  interwoven! 
cardboard  strip,  the  dial  moves! 
from  1030  to  800  when  the  leaflet! 
is  opened.  On  the  cover  is  the  cap-; 
tion  "CKLW  moves  from  1030  toj 
the  middle  of  things".  On  the  inside! are  listed  the  advantages  to  be  hadi 
from  the  station's  new  location  oni the  dial. 

1 )  M'i'-A 
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Pep  Shingles 
FRAMED  SHINGLES,  designat- 

ing listeners  as  official  co-pilots  of 
the  all-night  Pep  Boys'  Dawn  Pa- trol recorded  program  on  WIP, 
Philadelphia,  are  being  sent  out  by 
the  advertising  department  of  the 
sponsoring  auto  chain  stores.  The 
shingles,  signed  by  Mort  Lawrence, 
conductor  of  the  program  and 
"Flight  Commander",  are  suitable 
for  hanging  on  the  wall.  In  addi- tion to  certifying  the  listeners,  an 
enclosed  return  card  solicits  "confi- 

dential" comments  and  suggestions 
from  listeners  on  the  program. 

WDAS  Alumni 

BUTTONS  tagging  all  persons  ap- 
pearing before  the  WDAS,  Phila- 
delphia, microphones  in  connection 

with  the  "man-in-the-street"  and 
other  audience  participation  pro- 

grams are  being  distributed  by  the 
station.  The  lapel  button  reads:  "I 
Was  on  WDAS."  It  was  discovered 
that  the  buttons  serve  a  double  pur- 

pose of  satisfying  the  ego  of  the 
person  who  was  on  the  air,  and 
makes  every  one  who  broadcasts 
over  the  station  a  walking  adver- 

tisement for  WDAS  because  of  the 
questioning  he  must  go  through. 

More  About  Radio 
TYING  in  its  affiliation  with 
WCCO,  Minneapolis,  the  Minne- 

apolis Star-Journal  has  revised  and 
expanded  its  Sunday  radio  page. 
Guest  artist  plugs,  reviews  of  new 
shows,  local  news  and  squibs  are 
now  incorporated  in  the  quarter- 
page  column  of  George  Grim,  the 
paper's  radio  editor.  The  Star-Jour- 

nal currently  has  five  programs 
airing  over  WCCO. 

Cards  in  Buses 

BUS  CARDS  are  being  used  by 
WHBF,  Rock  Island,  in  more  than 
100  Tri-City  Railway  buses 
throughout  Rock  Island,  Moline, 
East  Moline,  Silvis  and  in  Daven- 

port, la.,  to  promote  the  Lone 
Ranger  and  two  Modern  Wood- 

men of  America  programs.  House 
of  Peter  MacGregor  and  the  nightly 
news  broadcasts  of  Fulton  Lewis 
Jr. 

^      ❖  ❖ 
Salute  to  Newspapers 

A  SERIES  of  weekly  programs  de- 
signed to  call  attention  to  news- 
papers and  industries  of  Northern 

California  was  started  on  KSFO, 
San  Francisco,  in  cooperation  with 
the  San  Francisco  Junior  Chamber 
of  Commerce.  The  KSFO  crew 
travels  to  the  spot  to  be  saluted, 
cuts  a  transcription  and  the  pro- 

gram is  presented  later  that  day. 

News  Flashes 

SHOPPERS  walking  down  the 
main  streets  of  Salt  Lake  City  can 
hear  the  latest  news  flashes  from 
KDYL  through  an  arrangement 
with  the  Intermountain  Theatres, 
whereby  all  regularly  scheduled 
newscasts  both  local  and  network 
are  flashed  to  speakers  in  front  of 
the  theatres. 

*      *  * 
Theatre  Swap 

AN  EXPLOITATION  DEAL  made 
by  WMCA,  New  York,  which  will 
be  featured  before  an  estimated 
weekly  audience  of  a  million  in  the 
48  RKO  theatres  in  Metropolitan 
New  York  includes  a  program  on 
the  station,  with  lobby  space  and 
a  .55-foot  trailer  about  the  station 
to  be  shown  in  the  theatres  nightly. 

FOR  AMERICA'S 
LEADING  INDEPENDENT 

STATION 

WITHIN  the  short  span  of  ten  days 
Ohio  State  University'-"  and  the 

Women's  National  Radio  Committee  awarded 
honors  to  two  programs  created,  produced  and 
heard  exclusively  over  WMCA. 

In  honoring  AMERICANA  QUIZ  as  an  edu- 
cational program  which  served  the  interests  of 

democracy,  the  Women's  National  Radio  Com- 
mittee stated,  "Your  program  was  highly  com- 

mended by  our  New  York  City  listening  groups." 
The  WNRC  consists  of  2  3  national  organizations 
with  a  metropolitan  membership  of  several  hun- 

dred thousand  women. 

LABOR  ARBITRATION  was  chosen  by  Ohio 
State  University  as  one  of  the  two  programs 
worthy  of  award  in  Class  IB  against  network  and 
clear  channel  station  competition. 

These  programs  are  available  for  sponsorship  by 
two  clear-thinking,  far-sighted  advertisers.  We- 
think  they  are  two  of  the  best  good  will  programs 
on  the  air  today. 

FIRST  ON  NEW  YORK'S  DIAL  ...  570 
NEW  YORK:  WMCA  BUILDING,  I6S7  BROADWAY 

Chicago:  Virgil  Reiter  &  Co.,  360  North  Michigan  Avenue 

LABOR 

ARBITRATION 

A  unique  45  or  60-minute  program 
that  actually  arbitrates  labor  disputes. 
Permanent  chairman  is  Samuel  R.  Zack, 
veteran  labor  arbitrator  who  is  assisted  by 
a  revolving  panel  of  guest  arbitrators. 
Among  its  accomplishments  LABOR 
ARBITRATION  prevented  a  strike  of 
employees  in  100  drug  stores,  stopped  a 

strike  of  1 5,000  garage  workers  and  set- 
tled a  pending  millinery  strike  which 

would  have  tied  up  the  industry. 

AM  E  R I  CAN A 

QUIZ 
A  }0-minute  quiz  on  American 
history  by  Edward  Boykin,  author 

of  "The  American  History  Quiz 

Book."  Usual  participants  are  high 
school  or  college  teams.  Recom- 

mended by  teachers;  endorsed  by 
patriotic  societies.  Highly  praised 

by  leading  executives  of  Camp 
Fire  Girls,  Boy  Scouts  and  Girl 
Scouts.  Now  in  its  third  year. 

'Fifth  American  Exhibition 
of  Recordings  of  Educational Radio  Programs 
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First  Inning 

WHATEVER  the  outcome  of  the  White  Reso- 
lution hearings  before  the  Senate  Interstate 

Commerce  Committee  on  the  FCC  "monopoly" 
regulations,  a  salutary  result  already  is  as- 

sured. There  won't  be  any  summary  execu- 
tions of  stations  or  networks  nor  will  the 

NBC-Blue  be  dismantled  by  Aug.  2,  when  the 
projected  regulations  are  supposed  to  go  into 
effect.  In  fact,  there  is  every  reason  to  expect 
at  least  a  postponement  of  the  effective  date. 

Chairman  Wheeler,  though  far  from  condon- 
ing the  status  quo,  nevertheless  keyed  the  pace 

with  his  criticism  of  the  "heat"  engendered  on 
both  sides  and  the  haste  in  imposing  the  regu- 

lations. He  extracted  from  Mr.  Fly  commit- 
ments of  no  undue  haste  and  no  additional 

penalties  or  recriminations.  No  matter  how 

things  tui'n  out,  the  wisdom  of  intervention 
by  the  Senate  committee  cannot  be  questioned 
even  if  it  is  manifestly  disliked  by  Mr.  Fly 
and  his  majority  colleagues. 

Persuasive,  often  convincing  and  an  exceed- 
ingly able  advocate,  Mr.  Fly  may  have  scored 

with  some  of  the  committee  members.  It  is  still 
too  early  to  appraise  in  full  perspective  the 
effect  of  his  pleading.  The  situation  after  his 
three  days  on  the  stands  can  be  described  as 

the  prosecuting  attorney's  case,  deftly  pre- 
sented and  apparently  convincing  to  some  of 

the  jurors.  But  other  jurors — some  like  Senator 
White  very  well  informed  about  radio,  and  all 
meaning  to  be  fair-minded — want  to  hear  the 
other  side.  That  he  can  be  answered,  chapter 
and  verse,  with  devastating  effect,  by  the  in- 

dustry, network,  affiliate  and  other  spokesmen 
yet  to  appear,  goes  without  saying.  The  indus- 

try defense  is  founded  on  fact,  experience  and 
knowledge  of  the  medium — not  hearsay,  guess- 

work or  skillful  dallying  with  facts  and  half- 
facts. 

Chairman  Fly's  disarming  willingness  to 
concede,  compromise,  amend,  revise  or  extend 
the  eight  regulations,  committing  his  majority 
colleagues  all  down  the  line,  at  this  juncture 
seems  to  have  won  over  several  members  of 
the  committee. 

To  us  there  seems  to  be  no  answer  to  the 
contention  of  Senator  White  that  the  FCC  is 

not  endowed  with  authority  to  "write  its  own 
laws",  tampering  with  the  fate  of  so  vital  an  in- 

dustry. Certainly  the  FCC  should  have  gone 
to  Congress  with  legislative  recommendations, 
rather  than  arrogate  to  itself  functions  con- 

cerning which  there  was  even  slightest  doubt. 

Chairman  Fly's  remarkable  presentation  in 
justification  of  his  position,  despite  obvious 
efforts  to  hold  himself  in  check,  was  colored 
to  his  disadvantage  by  his  vehement  criticism 
of  the  network  and  other  industry  efforts  to 
get  Congress  to  intervene.  Only  after  Senator 
White  rebuked  him  did  he  recede.  Certainly  the 
industry,  with  a  life  and  death  view  of  the 
regulations,  had  a  right  to  appeal  to  Con- 

gress— the  creator  of  the  FCC.  And  certainly 
the  FCC — the  creature  of  Congress — has  no 
right  to  object. 
We  have  said  before  that  the  present  order 

in  radio  and  more  particularly  the  relationship 
of  the  networks  and  their  affiliates,  is  not  per- 

fect. It  is  unfortunate  that  the  networks  them- 
selves, by  voluntary  methods,  did  not  essay 

to  remedy  certain  aspects.  But  certainly  it  is  not 
the  function  of  the  FCC  to  launch  pell  mell 
into  all  aspects  of  radio  operations,  and  ac- 

tually decree  a  remaking  of  the  industry  on 

a  certain  date  simply  because  there  hasn't  been 
enough  voluntary  self -regulation. 

There  will  be  reforms  in  network-affiliate 
operations.  They  may  come  by  compromise  or 

by  decree.  But  it's  safe  to  say  they  won't  come 
on  Aug.  2,  thanks  to  the  White  Resolution. 
How  else  would  the  industry  have  known 

about  the  willingness  of  the  Commission  to  ex- 
tend and  amend  if  not  for  the  White  Resolu- 

tion hearings?  Chairman  Fly  has  shouted  "free 
speech"  from  the  house-tops.  The  industry,  on 
trial,  gets  an  opportunity  at  free  speech  be- 

fore an  effective  tribunal  in  the  current  White 
Resolution  proceedings. 

Since  early  in  this  session  of  Congress, 
when  the  first  of  three  proposals  to  estab- 

lish universal  daylight  saving  time  as  a  de- 
fense measure  was  introduced  in  the  House, 

an  endorsement  of  D8T  hy  some  branch  of 
the  Administration  was  considered  all  that 
tvould  be  necessary  to  reestablish  a  D8T 
system  similar  to  that  in  World  War  I. 
Apparently  the  shot  in  the  arm  has  come, 
and  passage  of  some  sort  of  D8T  legis- 

lation may  be  expected  ere  long,  follow- 
ing the  recommendation  in  its  favor  hy  Secre- 

tary of  Interior  Ickes  and  a  reported  forth- 
coming statement  urging  DST  from  the 

Office  of  Production  Management. 

Summer  Selling 

BLASTING  another  time-worn  fixation,  a  sur- 
vey by  Sales  Management  lays  at  rest  the  ghost 

of  summer-month  dullness  in  the  planning  of 
advertising  campaigns  and  the  issuing  of  or- 

ders for  time  and  space.  Manager  Philip  Salis- 
bury, in  the  interests  of  the  advertising  busi- 

IN  A  REVIEW  of  the  major  internal  and  ex- 
ternal issues  confronting  the  radio  industry 

today,  D.  A.  Saunders,  writing  in  last  week's 
Nation  (May  30)  under  the  title  "Judgment 
Day  for  Radio",  devotes  special  attention  to 
the  probable  future  course  the  networks  will 
take  in  combating  the  monopoly  rules  of  the 
FCC.  There  are  three  lines  to  follow — legal 
action,  political  pressure  and  large-scale  propa- 

ganda— with  the  second  the  main  weapon,  he 
says.  Meanwhile,  there  seems  to  be  much  jock- 

eying about  in  undefined  positions  by  the  FCC 
and  White  House  which  Saunders  calls  merely 
"smart  politics"  but  nothing  else. 

FREQUENCY  MODULATION,  television, 
the  NAB  code,  BMI  and  other  recent  develop- 

ments in  radio  are  given  their  place  in  the 

third  edition  of  Otto  Kleppner's  Advertising 
Procedure,  just  published  by  Prentice-Hall, 
New  York  ($5).  Written  by  the  president  of  an 

AAAA  agency,  this  "how-to-do-it"  handbook of  current  advertising  practice  is  used  as  a 
text  in  advertising  courses  in  some  200  schools, 
colleges  and  universities.  Originally  written  in 

1925  and  now  in  its  21st  printing,  the  volume's 
publishers  proudly  proclaim  it  "the  biggest- 
selling  book  on  advertising  ever  published." 

PROVIDING  a  brief  history  of  the  develop- 
ment of  frequency  modulation  as  a  background, 

William  H.  Capen  writes  an  article  in  the  cur- 
rent issue  of  Electrical  Communication  explain- 

ing the  theory  and  technical  characteristics  of 
FM  transmitters  and  receivers  as  well  as  the 
practical  applications  and  results.  Provided 
also  is  a  bibliography  of  literature  pertaining 
to  FM. 

ness  as  a  whole,  has  given  permission  to  pass 
his  findings  to  the  radio  field — findings  which 
prove  that  the  three  summer  months  are  the 
second  most  important  quarter  of  the  year  for 
the  preparation  of  advertising  campaign  plans. 

Before  the  1929  collapse  most  national  ad- 
vertisers operated  on  a  calendar  year  basis, 

resulting  in  a  last-of-the-year  congestion  of 
planning  and  buying  in  agency  offices.  In  re- 

cent years  the  tendency  has  been  to  make  com- 
mitments by  quarters  or  half-years,  thus 

spreading  out  buying  and  planning.  Right  now 
that  is  particularly  true  with  radio  time-buy- 

ing, which  in  the  national  field  is  markedly  on 
a  short-term  basis. 

All  AAA  agencies  were  contacted  and  20%, 
including  some  of  the  leaders  in  radio  place- 

ments, responded  to  the  survey.  It  shows  that 
June,  July  and  August,  far  from  being  dull, 
are  better  than  the  spring  months  in  the  re- 

lease of  contracts.  Steady  promotion  and  on- 
their-toes  sales  staffs  are  therefore  necessary 
both  because  of  the  large  amount  of  planning 
and  purchasing  being  done  during  these  three 
months  and  the  fact  that  calls  from  salesmen 
of  both  radio  and  publications  are  less  frequent 
during  this  period. 

The  responding  agencies,  reduced  to  average, 
showed  that  23.4%  of  their  plans  for  advertis- 

ing campaigns  are  made  during  the  July-Sep- 
tember quarter;  this  compares  with  40.2%  dur- 

ing the  October-December  quarter;  20.5%, 
January-March;  15.9%,  April-June. 

In  a  word,  even  though  the  vacation  periods 
are  setting  in,  now  is  the  time  to  redouble 
rather  than  relax  sales  efforts  and  promotion. 
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JAMES  LEONARD  REINSCH 

THE  DYNAMO  that  is  Leonard 
Reinsch  was  bound  to  attain  high 
speed  at  an  early  stage,  and  at  33 
lie's  still  regarded  by  his  friends 
as  a  young-man-going-somewhere. 

1  If  radio,  as  has  often  been  said,  is 
essentially  a  young  man's  game, 
'Len"  Reinsch  is  living  proof  of  it. 
Only  a  matter  of  a  few  weeks  ago 
he  was  appointed  general  director 
of  all  three  stations  controlled  by 
Ohio's  former  Governor  and  the 
onetime  Democratic  nominee  for 
President,  James  E.  Cox. 

Detailed  from  Gov.  Cox's  WHIO 
at  Dayton  to  Atlanta  when  the 
noted  publisher  purchased  WSB 
and  the  Atlanta  Journal  in  Janu- 

ary, 1940,  Len  Reinsch  has  under- 
taken the  supervision  of  WHIO, 

WSB  and  WIOD,  Miami.  He  head- 
quarters at  Atlanta,  but  travels  be- 

tween the  three  stations  and  their 
managers  all  report  to  him.  He  in 

1  turn  reports  to  James  E.  Cox  Jr., 
heir  apparent  to  the  Governor's  ra- 

dio and  newspaper  properties,  the 
latter  including  the  Dayton  Daily 
News,  Miami  Herald,  Springfield 
(0.)  News  and  Springfield  Sun  as 
well  as  the  Atlanta  Journal. 
A  native  of  Streator,  111.,  where 

he  was  born  June  28,  1908,  Len 
Reinsch  was  attending  school  in 
1924  when  he  took  part  in  a  min- 

strel show  on  WLS,  Chicago,  act- 
ing as  interlocutor.  He  found  he 

liked  radio,  and  he  did  turns  on 
eight  other  Chicago  stations  from 
time  to  time,  meanwhile  studying 
every  angle  of  the  business  from 
microphone  to  transmitter.  In  1928 
WLS  gave  him  a  fulltime  job  as 
announcer,  and  next  year  he  turned 
to  selling. 
Betimes  he  attended  Northwest- 

ern University,  going  to  classes 
during  the  day  and  working  at 
night.  When  his  radio  schedule  was 
shifted  to  daytime,  he  went  to 
night  classes.  He  was  graduated 
from  Northwestern  with  a  B.S.  de- 

gree in  commerce,  and  he  won  the 
D.  F.  Kellar  prize  for  a  thesis  on 

radio  merchandising.  This  so  im- 
pressed the  dean  that  he  was  asked 

to  prepare  a  suggested  curriculum 
for  radio  courses  in  the  School  of 
Journalism. 

Following  graduation,  he  tried 
his  hand  at  agency  work,  handling 
spot  accounts;  he  helped  organize 
two  stations,  and  set  up  a  commer- 

cial schedule  for  another.  All  of 
the  time,  however,  he  was  casting 
about  for  an  opportunity  to  line 
up  with  a  newspaper-owned  station 
— and  the  chance  came  in  1934 
when  Gov.  Cox  acquired  WHIO.  He 
went  to  Dayton  in  November  of 
that  year  to  help  set  up  the  station 
— which  was  being  moved  from 
Erie,  Pa. — to  design  the  studios, 
engage  the  personnel  and  develop 
the  accounting  and  control  systems. 
He  was  named  general  manager, 
serving  at  WHIO  until  his  assign- 

ment to  the  50,000-watt  WSB. 

When  Len  Reinsch's  appointment 
as  director  of  WSB  was  announced, 
he  was  deluged  with  telegrams  and 
letters  of  congratulation;  when 
more  recently  he  got  the  job  of  di- 

rector at  all  three  stations,  the 
deluge  became  a  flood.  He  is  one  of 
the  best  known  figures  in  the  indus- 

try among  advertisers,  agencies  and 
stations. 

Len  Reinsch  married  the  former 
Phyllis  McGeough,  of  Chicago,  on 
Feb.  1,  1936.  They  have  two  chil- 

dren, Penelope  Lu,  2V2,  and  James 
Leonard  Jr.,  1.  This  family — and 
radio — are  his  hobby.  If  he  could 
find  time,  he'd  like  to  devote  more 
leisure  hours  to  photography  and 
golfing,  but  long  hours  at  the  office 
and  on  the  road  leave  little  time 
for  leisure. 

GIL  BAYEK,  announcer  of  WDRC, 
Hartford,  on  June  8  is  to  become  pro- 

gram manager  of  W47A.  new  FM  sta- tion at  Schenectady,  N.  Y.  Bayek  was 
president  of  the  Strictly  Swing  Club 
at  WDRC,  which  claims  more  tnan 
1.3.000  members.  Announcer  Elliott 
Miller  will  succeed  him  as  head  of  the 
club. 

NOTES 

NEAL  BARRETT,  manager  of 
KOMA,  Oklahoma  City,  former  vice- president  of  the  Texas  State  Network 
and  the  old  Southwestern  Broadcasting 
System,  has  resigned  and  on  June  1 
went  into  partnership  with  Frank 
Clark  as  Packard  distributor  for  Okla- 

homa, the  Texas  Panhandle  and  sev- eral counties  in  New  Mexico. 

STL  ASTON,  for  21/2  years  manager 
of  the  Chicago  office  of  Joseph  Hershey 
McGillvra,  on  June  16  joins  the  How- 

ard H.  Wilson  Co.,  national  repre- 
sentative firm,  same  city.  Both  the 

Chicago  and  New  York  offices  of  this 
company  will  be  expanded  in  the  near 
future.  Additional  personnel  will  be announced. 

LOU  REKER,  formerly  of  WAVE, 
Louisville,  has  joined  the  sales  de- 

partment of  WRAL,  Raleigh,  N.  C. 

GEORGE  JOHNSON,  general  man- 
ager of  KTSA,  San  Antonio,  is  con- 
fined to  the  Santa  Rosa  Hospital  with 

a  streptoecocus  infection. 
BENN  HALL,  associate  editor  of 
Radio  Daily,  on  .Tune  2  resigned  to 
join  Duell,  Sloan  &  Pierce,  New  York 
book  ijublishers,  as  director  of  adver- 

tising and  publicity.  Mr.  Hall,  author 
of  the  recent  Careers  on  Business  Pa- 

pers, was  previously  as.sociate  editor 
of  The  Billboard,  and  prior  to  that 
with  The  New  York  Times  Sunday 
feature  and  radio  staffs  for  six  years. 

ROGER  C.  PEACE,  publisher  of  tho 
Greenville  (S.  C.)  News  and  Piedmont 
and  owner  of  WFBC,  has  been 
named  chairman  of  the  Greenville 
county  committee  to  promote  the  sale 
of  defense  savings  bonds  and  stamps. 

CHARLES  P.  MANSHIP,  publisher 
of  the  Baton  Rouge  (La.)  State  Times 
and  Advocate,  operating  W.TBO.  has 
been  elected  president  of  the  Southern 
Newspaper  Publishers  Assn. 
THAD  HOLT,  president  of  WAPI. 
Birmingham,  while  convalescing  from 
a  recent  operation  contracted  the 
measles  and  will  be  away  from  his 
desk  for  several  weeks. 

C.  P.  PERSONS,  salesman  of  WAPI, 
Birmingham,  has  been  inducted  into 
the  Army  at  Fort  McClellan,  Ala. 

HENRY  P.  JOHNSTON,  vice-presi- dent and  general  manager  of  WSGN. 
Birmingham,  has  been  named  a  trustee 
of  the  Birmingham  Sales  Executive 
Club. 

H.  R.  TURNER,  for  19  years  with 
General  Motors  Corp.,  has  been  added 
to  the  sales  dejjartment  of  WBAP- 
KGKO,  Fort  Worth. 
TOM  FOXWORTHY,  formerly  of  the 
sales  staff  of  KMYC,  Marysville,  and 
Rex  Bowen,  formerly  of  KTUC,  Tuc- 

son, have  joined  the  sales  staff  of 
KYOS,  Merced,  Cal. 
ROBERT  T.  MASON,  president  of 
WMRN,  Marion,  O.,  on  May  23  was 
elected  vice-president  of  the  Ohio 
Civil  Service  Council. 

E.  LLOYD  MOORE,  commercial  man- 
ager of  CFRB,  Toronto,  has  been 

elected  a  director  of  the  Advertising  & 
Sales  Club  of  Toronto. 

SEYMOUR  N.  SIEGEL,  program  di- 
rector of  WNYC,  New  York's  munici- pal station,  on  June  16  reports  for 

active  duty  as  a  second  lieutenant 
in  the  Naval  Reserve. 

McClelland  van  der  veer,  as- 
sociate editor  of  the  Birmingham  Age 

Herald,  has  joined  MBS'  list  of  news analysts,  broadcasting  news  from 
Birmingham  Saturdays. 

LLOYD  E.  YODER,  general  manager 
of  KOA,  Denver,  was  elected  general 
chairman  of  the  "President's  Ball"  of the  Rotary  International  Convention 
to  be  held  in  Denver  during  June. 

A.  LEWIS  KING,  formerly  head  of 
his  own  agency  in  New  Yoi-k,  has closed  the  organization  to  join  the  sales 
department  of  WNEW,  New  York. 
ROBERT  O.  REYNOLDS,  manager 
of  KMPC,  Los  Angeles,  on  June  14 
marries  Lee  McDaniel  of  New  York 
City. 

JULIUS  GLASS  of  the  sales  promo- tion department  of  WGAR,  Cleveland, 
is  the  father  of  a  baby  girl. 

J.  C.  McNARY,  of  McNary  &  Cham- 
bers, Washington  consulting  engineers, 

has  been  ill  at  his  home  for  the  last 
week. 

HOWARD  S.  MEIGHAN,  eastern 
sales  manager  of  CBS  Radio  Sales, 
New  York,  on  June  28  is  to  marry 
Miss  Maryelaine  Pryor  of  Scarsdale, 
N.  Y. 
HAROLD  HOUGH,  of  the  Fort 
Worth  Star-Telegram  (  W  B  A  P  - 
KGKO)  and  chairman  of  the  News- 

paper Radio  Committee,  will  speak  on 
"Press  Radio  Ownership"  at  the  43d 
annual  meeting  of  the  International 
Circulation  Managers  Assn.  at  the 
Book  Cadillac  Hotel,  Detroit,  June  17- 19. 

Morgan  Sexton  Is  Named 

To  Manage  New  KROS 

MORGAN  SEXTON,  with  Mid- 
western stations  as  sports  an- 

nouncer and  singer  and  more  re- 
cently with  KSTP,  St.  Paul,  WCCO, 

Minneapolis,  and  WISN,  Mil- 
waukee, has  been  named  general 

manager  of  the  new  KROS,  Clin- 
ton, la.,  which  plans  to  go  on  the 

air  about  Sept.  15.  Complete  per- 
sonnel will  be  announced  later.  Mr. 

Morgan  is  supervising  the  remodel- 
ing of  10,000  square  feet  of  floor 

space  in  the  Jacobsen  Bldg.  for 
three  studios. 

The  new  station  was  granted 
Feb.  5  to  the  Clinton  Broadcasting 
Corp.  and  will  use  250  watts  on 
1340  kc.  Principals  in  the  company 
are:  Peter  Matzen,  proprietary 
manufacturer,  president,  130 
shares  of  stock;  C.  A.  Nordquist, 
general  contractor,  100  shares;  Dr. 
T.  B.  Charlton,  physician,  vice- 
president,  1  share;  W.  T.  Oakes, 
postmaster,  1  share. 

Walter  Craig  Appointed 

WMCA  Program  Chief 
APPOINTMENT  of  Walter  Craig,, 
radio  counsel  to  Street  &  Finney, 
to  be  program  director  of  WMCA,. 
New  York,  has  been  announced  by 
Donald  S.  Shaw,  general  manager 
of  the  station.  Formerly  program 
director  of  World  Broadcasting 
System  and  head  of  a  firm  of  broad- 

cast producers  under  his  own  name, 
Mr.  Craig  was  forced  by  an  illness 
to  retire  for  the  last  two  years. 
During  this  period  he  was  counsel 
for  Street  &  Finney. 

Simultaneously  with  the  appoint- 
ment announcement  was  also  made 

of  realignment  of  duties  in  produc- 
tion and  news  departments  whereby 

Leslie  Evans  Roberts  as  director  of 
public  service  program  will  work 
under  Craig  as  well  as  William  L. 
Card,  production  manager,  and  Joe 
Rines,  musical  director.  Hal  Janis 
will  continue  to  handle  sports  and 
news  with  Leon  Goldstein  in  charge 
of  publicity  and  special  features. 
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War  Industries? 

—  Nopei  .  .  . 
^^my  Camps?  -Naryl 

-  -  BUT  .  .  . 

per  capita  food 
sales  in  Asheville 
are  44%  more  than 

the  national  ave- 
rage. 

-  -  WWNC  with  its 
planned  promotion 
will  help  you  tap 
this  quality  spot. 

Try  MNCo-ODpratioT^ 
and  get  results  1 

TEXAS  IS 

BIGGER  THAN 

^  \YOUR^ 

SALESMAN/ 

And  there  are  sales  he  can 

never  reach-alone.  Drive  your 

story  right  into  the  fattest  payrolls  in  an 

expanding  state.  Schedules  on  KFDM  reach 

right  into  the  heort  of  TEXAS'  BOOMING 
GULF  COAST  INDUSTRIAL  AREA. 

"DOING  BUSINESS  IN 

THE  SAME  OLD  PLACE" 

560  KC 

1000  WATTS 
FULL  TIME 

BEAUMONT 
Rcprcicnicd  iy 
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VAL  BJORNSON,  for  several  years 
editorial  commentator  on  KSTP,  St. 
Paul,  on  a  part-time  basis,  will  devote 
full  time  to  radio  as  KSTP  farm  di- 

rector. In  addition  to  bis  daily  Farm 
Forum,  Bjornson  will  continue  bis 
weekly  comments  on  politics  and  will 
assist  tbe  KSTP  news  department. 

HELEN  OPPEGARD,  only  woman 
newswriter  of  the  WBBM-CBS  news- 

room. Chicago,  has  been  named  tbe 
outstanding  woman  graduate  of  1941 
by  the  Medill  School  of  Journalism, 
Northwestern  U  by  receipt  of  the 
Carlyle  Award,  given  by  Tbeta  Sigma 
Phi,  national  journalistic  sorority.  In 
addition  to  the  Carlyle  Award,  she 
had  previou.sly  received  the  Sigma 
Delta  Chi  award,  given  by  the  na- 

tional journalistic  fraternity. 

GEORGE  CHANCE,  salesman  of 
KF.TM.  Grand  Forks,  N.  D.,  is  the 
father  of  bis  first  child,  GeofEry  Wiley, 
born  May  2.3  at  Deaconess  Hospital, 
that  city. 

CHET  CLARK,  announcer  for  Sweet- 
heart Soap  on  WCAE.  Pittsburgh, 

will  marry  Ruth  Strickland,  recent 
graduate  of  the  Pennsylvania  College 
for  Women  .June  16, 

CHARLIE  BATTERS,  of  the  WFBR, 
Baltimore,  announcing  stalf  will  leave 
soon  for  the  Army. 

CHARLOTTE  ALLEN,  has  joined 
the  staff  of  KGNC,  Amarillo,  and  wiU 
handle  the  Shopping  With  Charlotte 
women's  participation  program. 
WILLARD  LEAN  has  been  added  to 
tbe  announcing  staff  of  KGNC,  Ama- 

rillo, Tex, 

FRANK  P.  MANSUT,  formerly  an- nouncer of  WARM,  Scranton,  has 
joined  WRAL,  Raleigh,  N.  C.  as  an- 

nouncer-continuity writer. 

LOU  FRANKEL,  free-lance  publicity 
agent  most  recently  for  the  program 
How  Did  You  Meet?,  sponsored  on 
NBC-Red  by  Andrew  Jergens  Co.,  Cin- 

cinnati, and  previously  radio  editor 
of  Tide  magazine,  on  June  2  joined 
WBYN,  new  Brooklyn  station,  as  pub- 

licity director. 
FRANK  EVANS,  of  New  York  City, 
Ed  Higgins,  of  Asheville,  N.  C,  and 
Donald  Mack,  of  Charlotte,  have  joined 
WDNC,  Durham,  N.  C. 

PHIL  McKERNON,  announcer-opera- tor from  tbe  San  Francisco  Bay  area, 
has  joined  the  announcing  staff  of 
KHSL,  Chico,  Cal. 
J.  B.  CLARK,  formerly  associated 
with  WPTF  and  WRAL,  Raleigh,  has 
been  appointed  program  director  of 
AVDNC,  Durham,  N.  C. 

DURWARD  KIRBY,  announcer  of 
NBC  Chicago,  on  June  7  will  marry 
Mary  Paxton  of  Chicago. 

360  N.MICHIGAN  AVE.^CHICAGO 

PAUL  HUNT,  formerly  of  WSNJ, 
Bridgeton,  N.  J.,  and  WJRD,  Tusca- 

loosa, Ala.,  has  joined  WAPI,  Bir- mingham. 

MAURY  FARRELL,  sports  announc- er of  WAPI,  Birmingham,  and  CAA 
pilot,  has  been  placed  in  tbe  106th  Ob- servation Squadron,  located  at  the 
Birmingham  Municipal  Airport. 

CECIL  PARSONS,  graduate  of  Bir- 
mingham-Southern College,  has  joined 

WAPI,  Birmingham. 

ROBERT  LOUIS  SHAYON,  pro- 
ducer of  WOR,  New  York,  has  been 

designated  a  senior  producer  by  Julius 
F.  Seebach,  vice-president  in  charge  of 

programs. BEULAH  M.  RODGBRS,  formerly 
with  Ball  Bros.,  Muncie,  Ind.,  Servel 
Inc.,  New  York,  and  Paris  &  Peart, 
New  York  agency,  and  more  recently 
assistant  in  4-H  Club  work  in  the  De- 

partment of  Agriculture,  has  been  ap- 
pointed director  of  the  Artists  Service 

Bureau  of  KDKA,  Pittsburgh. 

ROBERT  DU  FOUR,  announcer  of 
WPTF,  Raleigh,  on  June  2  married 
Jane  O'Connor,  recent  college  gradu- 
ate. 
HOYT  ANDRES,  former  announcer 
of  WOAI,  San  Antonio,  has  joined 
KWK,  St.  Louis. 

ROY  KEYES,  pianist  and  star  of  his 
own  program,  Keyes  at  the  Keys,  on 
KWK,  St.  Louis,  was  drafted  May  31. 

CHARLES  VOLGER,  former  an- 
nouncer of  WHBF,  Rock  Island,  re- 

cently completed  the  U.  S.  Naval  Re- serve course  and  is  now  an  ensign 
aboard  the  USS  Pensacola  in  Pearl 
Harbor,  T.  H. 
JOHN  STEADMAN,  from  Chicago, 
has  joined  the  announcing  staff  of 
WOAI,  San  Antonio,  Tex.,  and  will 
handle  special  events.  Bill  Shomette 
has  joined  WOAI  as  field  representa- tive and  will  be  in  charge  of  farm 
activities. 
JOHN  GALBRAITH,  radio  actor  of 
KGO-KPO,  San  Francisco,  recently 
became  a  junior  announcer  at  the 
NBC  stations. 
GALEN  PIEPENBURG,  pianist  at 
KRE,  Berkeley,  Cal.  recently  was  com- missioned warrant  officer  in  the  2.50th 
Coast  Artillery  with  the  rank  of  band- master. He  will  direct  music  activities 
at  Camp  McQuaide,  Cal. 
ROY  NEAL,  radio  actor  at  KYW, 
Philadelphia,  joined  the  announcing 
staff  of  WIBG,  Glenside,  Pa. 

JOE  NOVENSON,  announcer  of 
WDAS,  Philadelphia,  has  been  named 
summer  relief  announcer  at  WFIL, 
Philadelphia. 

JULES  RIND,  formerly  of  WJDX. 
Jackson,  Miss.,  Paul  Long  and  Lynn 
Williams,  both  formerly  of  KELD,  El 
Dorado,  Ark.,  have  joined  the  announc- ing staff  of  KWKH,  Shreveport,  La. 

PAT  FLAHERTY,  for  5%  years 
sports  commentator  and  chief  an- nouncer of  WOAI,  San  Antonio,  has 
resigned  effective  June  16.  He  plans  a 
vacation  triij  through  the  Northwest. 
DON  LOCHNER,  for  13  years  in  tbe 
theatre  and  radio  fields,  starring  in 
stock  and  touring  companies  besides 
acting  and  producing  for  NBC,  CBS 
and  MBS  and  various  advertising 
agencies  in  New  York,  has  recently 
been  appointed  program  director  of 
WEW,  St.  Louis. 
CHARLES  H.  KINSLEY  Jr.,  former 
program  director  of  KYOS,  Merced, 
Cal.,  now  stationed  at  Fort  Ord,  Cal., 
assigned  to  the  signal  section  as  in- structor has  been  promoted  to  the  rank 
of  sergeant. 
RUTH  CHILTON,  director  of  wom- 

en's activities  of  WSYR,  Syracuse, 
will  be  featured  speaker  at  tbe  Ameri- 

can Gas  Co.  convention  in  tbe  Syra- 
cuse Hotel  July  7-8. 

DUNCAN  McCOLL,  of  KOA,  Denver, 
has  been  named  director  of  the  local 
Ijions  Club. 

LADIES. 
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SALLY  WORK 

NO  THEORETICAL  homemaker  ii 
Sally  Work,  of  WBEN,  Buflfalo 
Her  home  is  licr  greatest  delight— 
and  her  horne,  her  garden  and  he: 
dogs  are  her  hobbies.  When  shi  ut 
talks  about  products,  the  listcnei 
can  be  sure  she  knows  whereof  sh' 
is  speaking,  for  she  puts  tLem  al 
through  their  paces  in  her  owi 
home  before  presenting  them  on  th 
air.  Born  in  Toronto,  Sally  is  a  for 
mer  school  teacher  and  newspaper 
woman.  In  fact,  before  coming  t 
WBEN  she  was  women's  editor  o 
the  Buffalo  Evening  News,  whic 
owns  WBEN.  Recently  her  garden 

ing  ideas  were  put  into  the  field  ' philanthropy  when  she  sold  all  t 
tomatoes  in  her  garden  for  thi 
benefit  of  British  War  Relief 
successful  was  she  that  a  huge  Calf 
donia  Market  was  set  up  under  he 
direction.  More  than  10,000  peopl  t 
have  attended  and  $15,000  raisei  & 
for  the  cause.  In  her  programs  Sail  * 
Work  chats  casually,  as  one  homt 
maker  to  another.  "In  this  way, 

she  says,  "advertising  is  admini' 
tered  painlessly  and  effectively." 
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WILLIAMS  HALL,  formerly  (  » 
KMOX,  St.  Louis,  has  joined  KMPt  in 
Beverly  Hills,  Cal.,  as  announcer 

RICHARD  NORMAN,  formerly  a  s announcer  of  WOV,  New  York,  hi 
joined  W71NY,  FM  station  owned  h 
WOR,  New  York,  as  an  announcer. 
RICHARD  NORMAN,  formerly  ai nouncer  of  WOV,  New  York,  hi 
joined  W71NY,  FM  station  of  WOl New  York,  in  the  same  capacity. 

ED  NICKEL,  of  the  MBS,  New  Yor 
press  department,  who  married  tl; 
former  Ruth  Fnible  late  in  May,  co' tracted  pneumonia  on  his  honeymoc and  is  now  home  recuperating. 
RICHARD  BROOKS,  NBC  Hollj  ̂ 
wood  commentator,  and  Jeanne  Kell 
film  player,  were  married  June  1. 
FAHEY  J.  FLYNN,  formerly  spor 
announcer  of  WEMP,  Milwaukee,  ( 
Mav  29  joined  the  announcing  st£ of  WBBM,  Chicago. 

RUSS  YOUNG,  producer  of  Bao elor's  Children,  a  WGN,  Chicago,  dr 
matic  serial,  is  the  father  of  a  bal 
girl,  Vicki,  born  June  1. 
AVERY  GILES,  formerly  of  Rut 
rauff  &  Ryan,  New  York,  and  poc 
contributor  to  such  publications  as  tl 
Baturday  Evening  Posts  "Postscni) 
page,  has  joined  tbe  program  depni ment  of  WOR,  New  York,  to  hand 
promotional  continuity  and  statio break  announcements. 
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EORGE  HINDS  lias  joined  the  an- 
luncing  staff  of  KLZ,  Denver,  for 
mmer  relief  assignments. 

OBERT  HEINZ,  usher  of  WGN, 
biicago,  on  June  1  was  inducted  into 
e  Army. 

ON  DOWD,  announcer  of  NBC  Chi- 
go,  is  the  father  of  a  baby  girl, 
atricia  Maurer,  born  May  24  at  the 
(vedish  Covenant  Hospital,  Chicago, 
other  is  the  former  Betty  Anne 
rown,  NBC  actress. 

LEXANDRA  BROWN,  of  the  CBS 
j  fice  of  special  events  of  WJSV, 
/'ashington,  recently  mari-ied  Frank- Q  Roudybush,  director  of  a  foreign 
■rvice  school,  Washington. 

ANE  C.  CULLEN,  of  the  KSFO, 
an  Francisco  program,  auditing  and 
lies  department,  has  resigned. 

AN  HYLAND  Jr.,  announcer  of 
''SAR,  Fall  River,  Mass.,  is  the ther  of  a  girl,  Diane  Marie. 

Mr.  Hartley 

lARTLEY  IS  NAMED 

TO  POST  IN  NAVY 

I  HARRISON  HARTLEY, former- 
i;-  with  NBC  in  New  York  as  assis- 
ant  director  of  special  events,  last 
ilonday  joined  the  radio  section  of 

the  Office  of  Pub- 
lic Relations  of 

the  Navy  Depart- 
ment as  supervi- 

sor of  special 
events.  Mr.  Hart- 

ley will  work  with 
Lieut.  Comdr. 
Norvelle  Sharpe, 
head  of  the  Navy 
radio  section. 

The  assignment 
of  Mr.  Hartley, 
who  was  a  mem- 

er  of  the  Naval  Reserve,  to  the 
adio  section  is  the  first  of  several 
ontemplated  personnel  additions  in 
me  with  plans  to  expand  the  sec- 
.on's  functions  under  direction  of 
■I'rank  E.  Mason,  NBC  vice-presi- 
ent  in  charge  of  information,  who 

"'ite  in  April  was  named  special ssistant  to  the  Secretary  of  Navy 
i  Broadcasting,  April  28]. 
Mr.  Mason  has  spent  the  bulk  of 

is  time  in  Washington  the  last 
ortnight  and  expects  to  do  the 
ame  during  at  least  the  next  two 
r  three  months,  formulating  plans 
or  operation  and  expansion  of  the 
adio  section,  part  of  the  new  Of- 
ce  of  Public  Relations  headed  by 
'.ear  Admiral  Arthur  J.  Hepburn, 
■omdr.  Sharpe,  who  previously  had 
andled  alone  the  radio  section 
anctions,  remains  as  the  official 
aval  head  of  the  radio  branch, 
dth  Mr.  Mason  functioning  as 
ivilian  advisor,  without  rank. 

Defense  Dept. 

WIOD,  Miami,  has  set  up  a 
"defense  activities  depart- 

ment" and  appointed  Frank 
Jaffe,  promotion  manager,  to 
coordinate  defense  programs. 
The  move  was  undertaken  to 
make  effective  the  programs 
of  the  many  organizations  re- 

questing time.  The  new  de- 
partment will  plan  ahead  on 

defense  broadcasts  and  will 
act  as  liaison. 

Quick  Talker 
FOUND — A  newscaster  who 
almost  equals  the  record  for 
word  spieling  set  by  the  late 
Floyd  Gibbons  —  217  words 
per  minute.  News  editors  at 
WNEW,  New  York,  gaped 
when  the  recently  employed 
James  Coy  took  over  the 
9:45-10  p.m.  news  period  and 
ran  far  short  of  copy  at  the 
end  of  ten  minutes,  though  he 
had  a  quarter-hour  script. 
Following  tests.  Coy  was 
found  to  require  six  more 
pages  than  the  average  news- 

caster for  a  15-niinute  period. 
Coy  was  previously  program 
director  of  KCMO,  Kansas 
City,  and  freelance  announc- 

er in  Chicago. 

UP  Names  Bradford 

A.  L.  BRADFORD,  communica- 
tions, news  and  business  executive, 

recently  general  manager  of  United 
Press  in  South 
America,  has 
been  appointed 
radio  news  man- 

ager of  UP  in 
New  York,  as  an- nounced by  Hugh 

Baillie,  UP  presi- 
dent. He  succeeds 

Webb  Artz,  who 
has  requested  an 
indefinite  leave  of 
absence  due  to  ill 

health.  Joining  UP  in  Washington 
in  1919,  Mr.  Bradford  has  worked 
on  important  assignments  for  the 
news  service  in  Eui'ope,  Africa, 
America  and  most  recently  in 
South  America. 

Mr.  Bradford 

Brenner  Heads  KTHS 

LEWIS  BRENNER,  chairman  of 
the  radio  board  of  the  Hot  Springs, 
Ark.  Chamber  of  Commerce,  has 
been  appointed  general  manager  of 
KTHS,  Hot  Springs,  the  appoint- 

ment to  be  effective  until  the  ap- 
plication filed  by  Col.  T.  H.  Barton 

with  the  FCC  for  transfer  of  the 
station  is  acted  upon.  Hub  Jackson, 
formerly  of  the  Texas  State  Net- 

work, has  been  named  KTHS  as- 
sistant manager. 

with 

CIRCUIT  DESIGN 

Mr.  Carmichael 

Carmichael  Is  Granted 

Further  Duty  at  WLW 
EXTENSION  of  the  supervisory 
and  administrative  duties  of  Cecil 
K.  Carmichael,  assistant  to  James 
D.  Shouse,  vice-president  of  the 

Crosley  Corp.  in 
charge  of  broad- 

casting, was  an- nounced May  29 
by  Mr.  Shouse. Under  the  new 
organization  plan, 
Mr.  Carmichael 
will  be  in  charge 

of  all  national  de- 
fense and  public 

service  programs 
on  the  three  Cros- 

ley stations  — WLW,  WSAI  and  WLWO,  interna- 
tional shortwave  adjunct.  In  addi- 

tion, publicity,  special  events,  pub- 
lic relations  and  remote  broadcasts 

of  all  the  stations  will  be  under  his 
direction. 

Joseph  Ries,  head  of  the  public 
service  department  and  named  co- 

ordinator of  defense  broadcasts  un- 
der the  new  setup,  will  report  di- 

rectly to  Mr.  Carmichael.  Formerly 
director  of  WLW's  educational  de- 

partment, Mr.  Ries  during  the  last 
two  summers  was  stationed  at  New 
York,  where  he  handled  direct 
broadcasts  from  the  Crosley  Bldg. 
at  the  World's  Fair.  Mr.  Ries  also 
will  be  responsible  to  Mr.  Car- 

michael for  the  usual  public  serv- 
ice type  of  broadcasts,  Mr.  Shouse 

explained. 

ADAM  HAT  SIGNING 

RIGHTS  TO  FIGHTS 

WHILE  NBC's  attempt  to  block 
transfer  of  the  20th  Century  Sport- 

ing Club  prize  fights  broadcasts 
from  the  Blue  Network  to  MBS 
awaits  court  action,  Adam  Hat 
Stores,  New  York,  which  has  spon- 

sored broadcasts  of  these  contests 
on  the  Blue  for  the  past  four  years, 
is  continuing  its  fight  broadcasts. 

Only  change  is  that  instead  of 
broadcasting  the  20th  Century 
bouts  from  Madison  Square  Garden, 
Adam  Hats  has  now  contracted  for 
exclusive  broadcast  rights  for  fights 
staged  by  clubs  in  Philadelphia, 
Chicago,  Washington,  Birmingham 
and  Minneapolis,  with  other  con- tracts pending. 

First  broadcast  of  the  new  series 
occurred  last  Friday,  when  the  Lou 
Nova  -  Jim  Robinson  heavyweight 
fight  was  described  from  the  ring- 

side in  Minneapolis  by  Bill  Stern 
and  Sam  Taub  for  the  listeners  to 
138  Blue  stations  and  by  Buck 
Canel  in  Spanish  for  Latin  Ameri- 

can listeners  to  NBC's  shortwave 
stations.  Same  trio  will  also  an- 

nounce the  Pastor-Scott  fight  from 
Washington  June  16,  second  of  the 
new  series  which  will  average  close 
to  a  broadcast  a  week  throughout 
the  summer. 

Contract  for  the  new  fight  series, 

advertising  the  sponsor's  hats  for men  in  North,  Central  and  South 
America,  was  placed  through 
Glicksman  Adv.  Co.,  New  York. 

KFRO,  Longview,  Tex.,  has  announced 
appointment  of  Howard  H.  Wilson  Co. 
as  national  representative. 

CHARLES  MICHELSON  has  sold 
portable  transcription  playback  equip- ment to  WISR,  Butler.  Pa.,  WABI, 
Bangor,  Me.,  and  KTAR,  Phoenix. 

WHAT  DO  you 

WANT  TO  KNOW 

ABOUT  RICHMOND? 

Richmond  is  at  the  fingertips  of  WMBG's  sales 
and  merchandising  staff.  You  can  get  the  dope 

instantly  from  WMBG— the  Red  Network  Out- 

let in  Richmond — on  a  food,  drug  or  any  other 

situation.  As  proof,  WMBG  received  the  Armour 

Merchandising  Award. 

WMBG  offers  you  the  Red  Network  audience — 

5000  watts  daytime — 1000  watts  night  and 

equal  density  of  coverage  at  lower  rates.  Before 

you  buy — get  the  WMBG  story. 

National  Representative — John  Blair  Company. 

GENERAL  ®  ELECTRIC 
160-17 
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SOUTH  BEI^D  GRANT 

FOR  FM  REISSUED 

SUBJECT  to  the  determination  of 
the  newspaper-ownership  issue  un- 

der Order  No.  79  scheduled  for 
hearing  this  month,  the  FCC  June 
3  reissued  a  construction  permit 
to  W71SB,  FM  adjunct  of  WSBT, 
South  Bend,  Ind.,  and  operated 
by  the  South  Bend  Tribune. 

At  the  same  meeting  the  Com- 
mission placed  the  application  of 

the  Gibralter  Service  Corp.,  owned 
by  the  Philadelphia  Bulletin,  for  a 
new  FM  station  in  Philadelphia 
in  the  pending  file  pursuant  to 
Order  No.  79. 

Another  application  for  FM  in- 
volving newspaper  ownership  was 

received  by  the  Commission  when 
the  Tribune  Building  Co.,  licensee 
of  KLX,  Oakland,  Cal.,  and  of  the 
same  ownership  as  the  Oakland 
Tribune,  applied  for  facilities  on 
46.5  mc.  to  cover  1,216  square  miles 
and  a  1,350,000  population.  This 
brings  the  total  number  of  pend- 

ing applications  before  the  FCC 
to  61. 

NOW  THEY  LOOK  LIKE  THIS 

See  page  12 

AFM  Convenes 

CHIEF  RADIO  interest  in  the  con- 
vention of  the  American  Federa- 

tion of  Musicians,  opening  June  9 
at  the  Olympic  Hotel,  Seattle,  is  in 
the  report  of  Ben  Selvin,  vice- 
president  of  Associated  Music  Pub- 

lishers, on  his  survey  of  recorded 
music  and  its  effect  on  the  employ- 

ment of  musicians  throughout  the 
country  [Broadcasting,  March  17, 
April  14,  May  26],  and  what  action, 
if  any,  the  delegates  take  toward 
controlling  the  manufacture  and 
use  of  recordings.  The  general  topic 
of  radio's  employment  of  musicians 
since  the  expiration  of  the  na- 

tional agreement  will  be  discussed 
by  James  C.  Petrillo,  AFM  presi- 

dent, in  his  annual  report,  but  no 
recommendation  of  change  in  the 
present  system  of  individual  con- 

tracts between  local  unions  and  sta- 
tions is  expected. 

PHOTOGRAPHS  ON  PAGE  12  in  same  (1  to  r)  order  show:  (1)  Col. 
Gus  Reiniger,  sales  manager  of  Radio  Engineering  Laboratories  Inc.,  a 
1913  Annapolis  graduate  who  signed  the  first  application  to  go  to  a 
World  War  Officers  Training  Camp,  served  on  Pershing's  general  staff  in France  as  a  lieutenant  colonel.  (2)  Paul  A.  deMars,  Yankee  Network  v.p. 
in  charge  of  engineering,  former  professor  of  electrical  engineering  at 
Tufts,  who  served  with  the  A.E.F.  engineers  from  May,  1918  to  June, 
1919  as  a  master  engineer  junior  grade  and  saw  plenty  of  action  in 
France.  (3)  Maj.  Edwin  H.  Armstrong,  inventor  of  FM,  who  went  over- 

seas as  a  Signal  Corps  captain  in  October,  1917,  and  served  abroad  until 
August,  1919,  returning  with  the  rank  of  major. 

Extensive  Use  of  Radio  Medium  Is  Seen 

As  Nutrition  Program  Gets  Under  Way 
AN  INTENSIVE  advertising  drive, 
with  radio  as  a  prominent  medium, 
is  foreseen  in  the  food  and  nutri- 

tion field  following  the  National 
Nutrition  Conference  in  Washing- 

ton May  26-28.  Although  national 
defense  activity  poses  uncertainties 
in  many  consumer  and  industrial 
fields  from  the  advertising  stand- 

point, conference  delegates  returned 
home  determined  to  whoop  it  up 
for  the  new  nutrition  program  and 
to  make  the  United  States  more 
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"food  conscious"  than  ever  through 
educational  advertising. 

The  National  Nutrition  Confer- 
ence, called  by  President  Roosevelt, 

was  attended  by  more  than  700  nu- 
trition experts,  including  home 

economists,  doctors,  public  health 
officials,  food  industry  leaders  and 
local  Government  officials.  Dele- 

gates backed  a  long-range  national 
program  of  education  in  behalf  of 
more  and  better  food. 

For  Entire  Population 

During  the  Conference,  the  only 
criticism  of  food  advertising  came 
from  Paul  V.  McNutt,  National  De- 

fense Health  &  Nutrition  Coordi- 
nator, who  observed  that  too  much 

of  the  advertising  and  promotion 
in  the  food  field  was  aimed  at  the 
cream  of  the  market — the  upper 
30%  of  the  income  groups.  He 
urged  the  food  industry  to  aim  its 
advertising  and  distribution  policies 
to  reach  the  entire  population. 

Apparently  in  an  effort  to  aid  in 
the  general  nutrition  campaign, 
which  can  be  neatly  tied  into  spe- 

cific food  commercial  shows,  radio 
took  a  part  in  the  conference,  and 
plans  are  now  completed  to  con- 

tinue the  work.  The  night  before 
the  conference  opened,  Mutual's American  Forum  of  the  Air,  was 
turned  over  to  Mr.  McNutt,  U.  S. 
Surgeon  General  Thomas  Parran, 
and  other  leaders  in  the  field  of 
nutrition  so  they  could  announce  to 
the  nation  a  new  set  of  nutrition 
and  food  standards  developed  by  a 
quasi-Governmental  defense  agency, 
the  National  Research  Council. 

During  the  conference,  NBC  car- 
ried Vice  -  President  Wallace's 

speech  over  its  Evening  Star 
Forum.  At  the  conclusion  of  the 
conference  Dr.  Parran  announced 

'Welcome  to  FM' 

THE  Milwaukee  Journal's FM  station,  W55M,  has  be- 
gun a  series  of  programs  to 

welcome  new  owners  of  FM 
receiving  sets.  Each  Tuesday 
evening,  7:30,  a  program  ti- 

tled Welcome  to  FM  is  broad- 
cast for  new  FM  listeners. 

The  program  includes  music, 
a  sound  demonstration,  and 
other  entertainment  designed 
to  show  advantages  of  fre- 

quency modulation.  A  salute 
is  made  to  all  who  have  be- 

come FM  owners  since  the 
preceding  broadcast,  and  they 
are  mentioned  by  name. 

that  NBC-Red  would  start  a  seri 
of  programs  on  June  13,  10:30-! 
p.  m..  All  Out  for  Health,  to  be  pr 
sented  in  cooperation  with  tl 
Women's  National  Emergency  Cor 
mittee.  Each  show  will  Incorpora 
a  "People's  Nutritional  Forum", 
dramatization  of  an  epochal  sto] 
of  man's  war  against  hunger  ai 
malnutrition,  a  current  behind-th 

news  story,  and  a  real-life  "befo; and  after"  case  history.  Dr.  Parra 
Author  Paul  de  Kruif,  and  othi 
noted  figures  in  the  field  of  nuti 
tion  will  act  as  forum  chairme 

The  new  "enriched"  bread  ai 
flour  [Broadcasting,  April  21]  w 
lead  the  field  in  the  promotion  < 
new  nutrition,  and  large  amoun 
of  radio  advertising  promoting  sp 
cific  bread  and  flour  products  s 
ready  have  been  placed.  Millers  a 
ready  to  expand  their  advertisii 
now  because  official  Governme; 

standards  for  their  "enriched"  flo^ have  been  announced.  Althou^ 
standards  are  still  lacking 
bread,  most  bakers  are  going  ahea 
and  the  baking  industry  official 

declared  May  27 -as  "V-Day"— -tl 
day  when  promotion  of  "enriches bread  got  under  way. 

Market  News  on  FM 
LATEST  MARKET  QUOTATION 
will  be  given  daily  via  FM  beginni 
Monday,  June  2,  according  to  an  agn 
ment  reached  May  28  between  jol 
Shepard  3d,  president  of  Yankee  N 
work,  and  the  U.  S.  Department 
Agriculture.  The  program,  heard  dai 
except  Sunday  6 : 15-30  a.m.  gives  u to-the-minute  information  on  agrio 
ture  and  its  various  angles.  Oharl 
E.  Esehbach,  director  of  the  New  En 
land  Radio  News  Service  for  the  T 
partment,  will  handle  the  broadcast. 

(H.P.) 

THE  MARK 

OF  ACCURACY,  SPEEI 

AND  INDEPENDENCE  il 

WORLD  WIDE  NEW 

COVERAGE 

UNITED  PRESS 

BROADCASTING  •  Broadcast  Advertisin 

tat 

1st 

ittl 



NEW  PAPER  BLANK 

ANNOUNCED  BY  RCA 

RCA  RESEARCH  LABS,  an- 
nounces a  new  16-inch,  fire-resist- 

ant paper-core  recording  blank 
for  reference   broadcast   use,  ac- 

!  cording  to  W.  W.  Early,  RCA 
Victor  manager  of  recording  and 
record  sales.  The  new  disc  is 
claimed  to  be  thinner  and  lighter 
than  the  aluminum-core  blank 
previously  used. 

Pointing  to  development  of  the 
paper-core  disc  as  a  means  of 
supplanting  aluminum  supplies 
needed  for  defense,  he  said  the 
new  recording   blanks   are  being 

'  sold  at  half  the  price  of  the 
former  type.  The  new  16-inch  blank 
also  supplements  the  smaller  paper- 
core  blanks  previously  announced 
by  RCA  Victor  for  use  in  studio 
and  home  recording. 

"Many  months  of  research  pre- 
ceded the  perfection  of  the  special 

0  type  of  paper  used  in  the  core," 
Mr.  Early  stated.  "The  result  is 
an  amazing  flexibility  which  pre- 

vents warping  and  allows  the  disc 
to  flatten  out  at  the  mere  pressure 

"  of  the  cutting  head." 

Press-Radio  Race 

THIS  newspaper-radio  issue 
is  beginning  to  involve  per- 

sonalities. Van  Patrick,  221- 
pound  sportscaster  of  WHBF, 
Rock  Island,  111.,  and  Lynn 
Calaway,  sports  editor  of  the 
Moline  Dispatch,  recently  took 
a  friendly  feud  to  the  cinder 
path.  In  a  100-yard  dash  pre- 

ceding a  Moline-Springfield 
baseball  game,  Patrick 
skimmed  in  in  13  seconds  flat 
to  win.  Both  are  former  col- 

lege dash  men,  Patrick  of 
Texas  Christian  U  and  Cal- 

laway of  Drake.  Incidentally, 
radio  fans  got  a  very  "panty" broadcast  of  the  first  few  in- 

nings of  the  game  that  fol- 
lowed. 

lUEST  OF  HONOR  at  WCCO's 
second  anniversary  for  its  Satur- 
lay  Open  House  feature  was  lovely 
2va  Brunson,  queen  of  the  Min- 
leapolis  Aquatennial,  slicing  the 
)irthday  cake  under  the  watchful 
!ye  of  Clellan  Card,  m.c.  of  the  45- 
ninute  variety  show  which  plays 
veekly  to  a  studio  audience  of  450 
lousewives.  Current  sponsors, 
imong  them  Kre-Mel,  Vel  and  Toot- 

le Rolls,  sent  telegrams  of  con- 
:ratulation  for  the  May  24  broad- 
ast  and  furnished  samples  to  the 
<irthday  program  audience. 

CAUGHT  BY  PLANE 

-CC  Tracks  Down  Operator  of 

 Illegal  Station  
NEW  METHOD  of  apprehending 
an  operator  of  an  illegal  transmit- 

ter was  described  by  the  FCC  in  a 
June  4  announcement  of  the  cap- 

ture of  an  unlicensed  operator  who 
had  been  broadcasting  under  the 
name  of  "Fritz"  and  who  had  per- 

sistently defied  the  Government  to 
catch  him. 

A  specially-equipped  airplane  co- 
ordinated with  ground  mobile  radio 

units  to  enable  the  authorities  to  use 
recently-perfected  direction  finding 
equipment  to  locate  the  illegal 
broadcaster  at  a  dwelling  in  Hay- 
denville,  Mass.  This,  the  FCC  re- 

ports, is  the  first  time  aircraft  has 
been  used  in  the  search  for  unau- 

thorized transmissions.  The  plane 
was  loaned  by  the  Connecticut 
State  Board  of  Aeronautics  and 
was  operated  by  a  member  of  the 
FCC  defense  monitoring  staff. 

Arrested  and  sent  to  Boston  in 
custody  in  default  of  $5,000  bail, 
the  operator  identified  himself  as 
Stanley  W.  Magdelensky.  Under 
his  assumed  name  "Fritz",  Magda- 
lensky  had  frequently  defied  the 
authorities  and  indulged  in  long 
conversations  with  amateur  opera- 

tors, a  factor  that  aided  in  his  cap- 
ture. In  his  broadcasts  he  claimed 

to  be  transmitting  from  a  ship 
"not  far  out  of  Boston." 

Electronic  Arts  Topic 

Of  RCA  Dealer  Session 
THE  FUTURE  of  electronic  arts 
such  as  radio,  television  and  fac- 

simile is  the  main  subject  of  dis- 
cussion at  the  second  annual  con- 

vention of  RCA  tube  and  equipment 
distributors,  being  held  this  week 
at  the  Hotel  Morrison  along  with 
the  National  Radio  Parts  show 
June  11. 
Among  the  RCA  personalities 

addressing  the  convention  are  E. 
W.  Engstrom,  director  of  research 
at  the  RCA  Research  Labs.;  Dr. 
V.  K.  Zworykin,  associate  director 
of  research;  Mac  C.  Batsel,  direc- 

tor of  the  sound  research  labora- 
tories; Dr.  G.  R.  Shaw  and  Dr. 

Drayton  C.  Ulrey  of  the  Harrison, 
N.  J.,  tube  research  laboratories; 
Henry  C.  Bonfig,  RCA  commercial 
vice-president,  and  Thomas  F. 
Joyce,  vice-president  and  advertis- 

ing director. 

AFM  Reversal  Affirmed 
PENNSYLVANIA  SUPREME 
COURT  by  refusing  to  entertain  an 
appeal  by  Local  77,  Philadelphia  local 
of  the  American  Federation  of  Musi- 

cians, upheld  a  lower  court  decision 
directing  the  union  to  reimburse  three 
members  for  loss  of  pay  resulting  from 
disciplinary  measures.  The  three  musi- 

cians were  accused  of  working  for  less 
than  the  union  scale  at  the  Carman 
Theatre  and  eventually  expelled  for 
defaulting  $100  fines. 

New  Talent  Firm 

SCRIPT  &  RADIO  TALENT,  a  new 
organization  devoted  to  the  servicing 
of  agency  radio  departments,  has  been 
formed  by  Lewis  Herman,  formerly 
scrii)twriter  of  Ruthrauff  &  Ryan,  Chi- 

cago, and  Seymour  Keating,  formerly 
radio  director  of  B.  G.  Feldman  Adv. 
Agency,  Chicago.  Address  is  300  N. 
Michigan  Ave.,  telepiione  is  Dearborn 
0351. 

Various  factors  govern  the  signal  strength  and  cover- 

age of  a  broadcasting  station.  Among  these  are  de- 

sign, height  and  insulation  of  the  radiator.  Because 

of  the  experience  and  researches  of  Blaw-Knox  en- 

gineers in  dealing  with  these  problems,  covering 

the  entire  history  of  radio,  Blaw-Knox  Ver
tical  Radi- 

ators wiU  enhance  the  efficiency,  of  any  statioii.  
We 

will  be  glad  to  make  our  experience  
and  facihties 

available  to  you. 

BLAWJ?
NOX 

VERTICAL 

RADI
ATOR

S Offices  in  piincipal  cihes        .^-^  j 

G  r  a  y  b  a  R ELECTRIC  COMPANY 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcription  s 
sa — spot  ann  ouncements 

ta — transcription  announcements 

KSO-KRNT,  Des  Moines 
Associated  Serum  Pi-oducers,  Omaha,  aa series,  thru  Fairall  &  Co.,  Des  Moines. 
Nash  Kelvinator  Corp.,  Kenosha,  Wis.,  ta 

series,  thru  Geyer,  Cornell  &  Newell, 
N.  Y. 

Chrysler  Corp..  Detroit  (Plymouth),  sa 
series,  thru  J.  Stirling  Getchell  Inc., 
N.  Y. 

Wm.  Wrigley  Jr.  Co.,  Chicago,  sa  series, 
thru  Vanderbie  &  Rubens,  Chicago. 

Packard  Motor  Car  Co.,  Detroit,  ta  series, 
thru  Young  &  Rubicam,  N.  Y. 

United  Drug  Co..  Boston,  t  series,  thru 
Street  &  Finney,  Boston. 

Chicago,  Milwaukee,  St.  Paul  &  Pacific 
RR,  Chicago,  ta  series,  thru  Roche,  Wil- 

liams &  Cunnyngham,  Chicago. 
Pepsodent  Co.,  Chicago,  sa  series,  thru 

Lord  &  Thomas.  Chicago. 
Chocolate  Products  Co.,  Chicago,  sa  series, 

thru  McCord  Co.,  Minneapolis. 
Geppert  Studios.  Des  Moines,  sa  series,  thru 
Cary-Ainsworth,  Des  Moines. 

Socony  Vacuum  Oil  Co..  New  York,  sp  se- 
ries, thru  J.  Stirling  Getchell  Inc.,  N.  Y. 

Nu-Way  Mfg.  Co..  Des  Moines  (hot  water 
heater).  s)j  series,  thru  Paul  (jrant  Adv. 
Agency.  Chicago. 

Carey  Salt  Co.,  Hutchinson,  Kan.,  sa  series, 
thru  McJunkin  Adv.  Co.,  Chicago. 

Crescent  Macaroni  Co.,  Davenport,  la.,  sp 
series,  thru  Walter  E.  Battenfield  Co., 
Des  Moines. 

WFIL,  Philadelphia 
Procter  &  Gamble  Co.,  Cincinnati  (Duz), 

4  aa  weekly,  thru  Compton  Adv.,  N.  Y. 
Stephano  Bros.,  Philadelphia  (Marvel  cig- 

arettes ) ,  2  sa  weekly,  thru  Aitken-Kynett, 
Philadelphia. 

Beech-Nut  Packing  Co.,  Canajoharie,  N.  Y. 
(Beechies),  7  ta  weekly,  thru  Newell- Emmett  Co.,  N.  Y. 

Carter  Products,  New  York  (Arrid)  4  ta 
weekly,  thru  Small  &  Seiffer,  N.  Y. 

Gardner  Nursery  Co.,  Osage,  la.  (nursery). 
4  sa  weekly,  thru  Northwest  Radio  Adv. 
Co.,  Seattle. 

WOR,  New  York 
Davega  City  Radio,  New  York,  2  ap  weekly, 

thru  Publishers  Service  Co.,  N.  Y. 
Mohawk  Bedding  Co.,  Chicago,  3  sp  weekly. 

thru  Schwimmer  &  Scott,  Chicago. 
North   American   Accident  Insurance  Co., 

Newark,    3    sp    weekly,    thru  Franklin 
Bruck  Adv.  Corp..  N.  Y. 

Newspaper   PM,    Brooklyn,    4   sp  weekly, 
thru  Harry  A.  Berk,  N.  Y. 

Peter  Paul  Inc.,  Naugatuck,  Conn,  (candy, 
gum ) ,    3   S71    weekly,   thru  Platt-Forbes, N.  Y. 

KOA,  Denver 
Hamilton  Furs,  Denver,  2  sa  weekly,  thru 

Robertson  Adv.  Agency,  Denver. 
Colgate-Palmolive-Peet    Co.,     Jersey  City 

(Palmolive  soap),  so  weekly,  thru  Ward- 
Wheelock  Co.,  Philadelphia. 

Kerr  Glass  Mfg.  Corp.,  Los  Angeles  (glass 
jars),    5    sa    weekly,    thru    Raymond  R. 
Morgan  Co.,  Los  Angeles. 

Rit   Products   Corp.,   Chicago    (Rit  dyes), 
11   sa  weekly,   thru   Earle   Ludgin  Inc., 
Chicago. 

KFI,  Los  Angeles 
Bank  of  America  National  Trust  &  Savings 

Assn.,  San  Francisco  (investments), 
weekly  sa,  thru  Charles  Stuart  Adv. 
Agency,  San  Francisco. 

Macfadden  Publications,  New  York  (Lib- 
erty magazine),  weekly  sp,  thru  Erwin, 

Wasey  &  Co..  N.  Y. 
WMAQ,  Chicago 

American  Chicle  Co.,  Long  Island  (Den- 
tyne  gum),  6  sp  weekly,  13  weeks,  thru 
Badger,  Browning  &  Hersey.  N.  Y. 

WNAC,  Boston 

THE  Hudinedd.  OF 

BROADCASTING 

MacFadden  Publications.  New  York  (True 
Story  Magazine),  8  sa,  26  ta  weekly,  thru 
Arthur  Kudner,  Inc..   N.  Y. 

WNEW,  New  York 
Procter  &  Gamble  Co..  Cincinnati  (Camay 

soap),  3  sp  weekly,  52  weeks,  thru  Ped- lar &  Ryan,  N.  Y. 
Columbian  Protective  Assn.,  New  York 

(insurance),  6  sp,  t  weekly,  thru  Lahn 
&  Co.,  N.  Y. 

American  Acceptance  Corp.,  New  York, 
4  sp,  t  weekly,  direct. 

Parfum  L'Orle.  New  York,  3  sa  weekly, 13  weeks,  thru  Jasper,  Lynch  &  Fishel. 
N.  Y. 

Phileo  Distributors.  New  York  (radios),  25 
sa    weekly,    13    weeks,    thru  Sternfield- Godley,  N.  Y. 

Virginia  Dare  Extract  Co.,  Brooklyn,  6  sa 
weekly,  thru  Clements  Co.,  Phila. 

Kent  Stores,  New  York.  3  sp  weekly,  thru 
S.  R.  Leon  Agency.  N.  Y. 

WHBI,  Newark 
General  Electric  Co..  Newark  (refrigera- 

tors) ,  weekly  s?:),  13  weeks,  direct. 
Romanoff  Caviar  Co.,  New  York  (French 

Kettle  Onion  soup),  6  sa  weekly,  13 
weeks,  thru  Piedmont  Adv.,  N.  Y. 

Wm.  Wrigley  Jr.  Co.,  Chicago  (chewing 
gum),  6  sa  weekly.  13  weeks,  thru  Van- derbie &  Rubens,  N.  Y. 

Westinghouse  Mfg.  &  Electric  Co.,  Newark 
(local  distributors),  weekly  sp,  13  weeks, 
direct. 

Konga  Beverages,  New  York,  8  sa  weekly, 
13  weeks,  thru  Erenallen  Co.,  N.  Y. 

Nehi  Corp.,  Columbus.  Ga.  (Royal  Crown 
Cola),  6  sa  weekly,  13  weeks,  thru 
BBDO,  N.  Y. 

KNX,  Hollywood 
Brock  &  Co..  Los  Angeles  (jewelry  chain), 

6  sp  weekly,  thru  Hixson-O'Donnell  Adv., Los  Angeles. 
Western  Federal  Savings  &  Loan  Assoc., 

Los  Angeles  (investments),  3  sa  weekly, 
thru  Elwood  J.  Robinson  Adv.  Agency, 
Los  Angeles. 

California  Spray  Chemical  Co.,  Richmond, 
Cal.  (bug  spray),  7  sa  weekly,  thru  Long 
Adv.  Service,  San  Jose,  Cal. 

Chris.  Hansen's  Labs.,  Little  Falls,  N.  Y. (Junket  dessert),  6  sa  weekly,  thru 
Mitchell-Faust  Adv.  Co.,  Chicago. 

WAPI,  Birmingham 
Daytona  Beach,  Fla.   (resort),  3  sa  weekly, 

thru  Mark  Byron  Inc..  Miami. 
Chr.    Hansen    Labs..    Little   Falls.    N.  Y. 

(Junket),  sa  series,  thru  Mitchell-Faust^. Adv.  Agency,  Chicago. 
Manhattan  Soap   Co.,  New  York  (Sweets 

heart  Soap),  6  sp  weekly,  thru  Franklin' Bruck  Adv.  Co.,  N.  Y. 
Peter  Paul  Inc.,  Naugatuck,  Conn.  (Crown 

gum),   3   sp   weekly,  thru  Platt-Forbes, N.  Y. 

WOAI,  San  Antonio 
Gulf  Oil  Corp..  Houston.  2  t  weekly,  thru 
Young  &  Rubicam,  N.  Y. 

Goodyear  Tire  &  Rubber  Co.,  Akron,  4  sp 
weekly,  thru  N.  W.  Ayer  &  Sons,  N.  Y. 

Welch  Grape  Juice  Co.,  Westfield,  N.  Y., 
t   weekly,   thru   H.   W.   Kastor  &  Sons. 
Chicago. 

Packard  Motor  Car  Co..  Detroit.  6  ta  week- 
ly, thru  Young  &  Rubicam,  N.  Y. 

WEAF,  New  York 
American  Chicle  Co.,  Long  Island  City 

(Chiclets),  3  sp  weekly,  13  weeks,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

KFBK,  Sacramento,  Cal. 
Chr.  Hansens  Labs.,  Little  Falls,  N.  Y. 

(Junket),  3  sa  weekly,  thru  Mitchell- Faust  Adv.  Co.,  Chicago. 
Crown  Products  Corp.,  San  Francisco 

(Saniclor  cleaner),  7  sp  weekly,  thru 
Diamond  Adv.  Agency,  San  Francisco. 

General  Mills,  Minneapolis  (Cheeri  Oats), 
5  t  weekly,  thru  Blackett-Sample- Hummert,  Chicago. 

Willys  Overland  Motors,  Toledo  (autos), 
7  sa  weekly,  thru  Stack-Goble  Adv. 
Agency.  Chicago. Unacal  Products,  Los  Angeles  (Bif),  3  ta 
weekly,  thru  Lord  &  Thomas,  Los  An- 

geles. KINY,  Juneau,  Alaska 
R.  J.  Reynolds  Tobacco  Co.,  Winston- Salem  (Camel  cigarettes),  6  sa  weekly, 

thru  Wm.  Esty  &  Co.,  N.  Y. 
Great  Northern  Railway  Co.,  3  sa  weekly, direct. 

KHJ,  Los  Angeles 
Fifth  Street  Store,  Los  Angeles  (retail),  30 

sa,  thru  The  Mayers  Co.,  Los  Angeles. 
Gallo  Wine  Co..  Modesto.  Cal.  (wines).  30 

sa  weekly,  thru  Charles  H.  Mayne  Co., 
Los  Angeles. 

Canada  Board  May  Act 

On  Treaty  Boost  Pleas 
WHETHER  Canadian  broadcast- 

ers will  be  allowed  to  increase 
power  to  the  full  extent  of  the 
Havana  Treaty  regulations  may  be 
decided  at  the  June  8-10  meeting 
of  the  board  of  governors  of  the 
Canadian  Broadcasting  Corp.,  at 
Ottawa.  The  subject  of  a  change 
in  CBC  policy  as  regards  power 
increases  for  Canadian  stations  be- 

yond 1,000  watts  is  on  the  agenda. 
Canadian  broadcasters  have  asked 
the  CBC  board  to  implement  treaty 
power  regulations  for  Canadian 
stations  lest  they  lose  rights  on 
their  channels. 

It  is  understood  that  officials  of 
the  Radio  Branch,  Department  of 
Transport,  are  in  agreement  with 
private  broadcasters  that  Canada 
should  occupy  its  frequencies  under 
the  Havana  Treaty  with  maximum 
allotted  power.  Private  broadcast- 

ers, represented  by  the  Canadian 
Assn.  of  Broadcasters,  last  ap- 

peared on  this  subject  before  the 
CBC  board  March  24.  At  that  time 
the  board  took  the  matter  under  ad- 

visement and  a  ruling  is  expected 
at  the  present  board  meeting. 

BASH  RADIO  PRODUCTIONS, 
New  York,  has  moved  to  17  E.  45th  St. 
Telephone  number  is  Murrayhill 
2-8877. 

SPONSORS  SUPPORT 

SERVICE  CAMPAIGN 

RADIO  sponsors  are  overwhelm 
ingly  backing  United  Service  Or 
ganizations  drive  for  funds  to  pro 
vide  recreational  facilities  for  men 
in  the  armed  services,  according  to 
Joseph  R.  Busk,  vice-president  of 
Ruthrauff  &  Ryan,  New  York,  and 
chairman  of  the  radio  advertising 
committee  of  USO. 

The  opening  USO  radio  drive  got 
under  way  on  June  3  with  a  special 
broadcast  on  CBS,  NBC-Blue  and 
MBS  under  direction  of  Edward 
Longstreth,  radio  director  of  Col 
gate  -  Palmolive  -  Peet  Co.,  Jersey 
City. 

Blackett-Sample-Hummert,  New 
York,  through  Frank  and  Anne 
Hummert,  announces  that  all  B-S-H 
shows  will  carry  USO  announce- 

ments during  the  drive.  On  some 
of  the  B-S-H  shows,  announcements 
will  be  substituted  for  regular  com- 

mercials, while  on  the  serials  USO 
plugs  are  being  woven  into  the  dia 
logue. 

The  USO  radio  committee  has 
requested  two  ore  more  plugs  from 
each  sponsored  program  during  the 
four  weeks  of  June,  when  the  ac 
tual  drive  for  funds  takes  place. 

Members  of  the  radio  committee 
are:  Joseph  R.  Busk,  chairman 
Maurice  Bent,  vice-president.  Black 
ett-Sample-Hummert,  New  York. 
Caldwell  S.  Swanson,  J.  Walter 
Thompson  Co.,  New  York;  Gregory 
Williamson,  radio  director,  Pedlar 
&  Ryan,  New  York;  James  Gamble^ 
Rogers,  vice-president,  Benton  & Bowles.  Jesse  Butcher  is  USO  radio! 
director  with  offices  in  the  Empirq 
State  Bldg.,  New  York. 

1 

Exchanging  of  Programs 

Between  U.S.  and  Canada 

Shows  Decline  in  Year 
SOME  36,500  programs  covering 
more  than  12,000  hours  were  pre. 
sented  by  the  Canadian  Broadcast 

ing  Corp.  during  the  1940-41  fisca: year  ended  March  31,  1941,  accord 
ing  to  figures  released  by  the  CBC 
Station  Relations  Department  a 
Toronto.  These  totals  amount  to  3c 
hours  of  unduplicated  network  pro 
grams  every  day. 

A  considerable  decrease  in  inter 
national  exchange  programs  be 
tween  the  CBC  and  United  Statei 
networks  took  place  during  the  pas 
year,  the  drop  being  from  30%  o 
the  entire  CBC  schedule  in  1939-4( 
to  20%  in  1940-41.  The  number  o 
programs  sent  to  the  United  State 
networks  by  the  CBC  also  decreased 
On  the  other  hand,  exchanges  be 
tween  the  CBC  and  the  BBC  hav 
greatly  increased,  more  than  701 hours  of  CBC  schedules  last  yea: 
originating  overseas,  with  the  CB( 
sending  back  70  hours  of  recorde(| 

programs. Roughly  600  hours  of  special  wa 
broadcasts  were  aired  over  the  CBC 
networks  during  the  past  fisca 
year,  with  slightly  more  than  hal 
originated  by  the  CBC  and  the  bal 
ance  by  the  BBC.  With  Canadiai 
contingents  overseas,  greater  stres 
was  laid  on  programs  intended  t 
serve  as  links  between  the  Cana 
dian  forces  and  their  families  am 
friends  at  home.  The  CBC  ha 
maintained  an  Overseas  Unit  will 
recording  car  in  Great  Britaii 
since  early  in  the  war. 
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'THOMPSON  DISTRIBUTING  Co.. 
'Hammond,  Ind.   (AVatawax),  new  to 
(radio,  on  May  19,  started  a  thrice- 
iiweekly  (luarter-hour  program,  Sun- 

shine Jubilee,  on  WJJD,  Chicago. 
Gerber  Adv.  Agency,  Cliicago,  placed 
the  account.  Martin  Auto  Parts  Co., 
U'hicago,  on  May  13  .started  a  52-week 
schedule  of  six-weekly  early  morning 
half-hour  programs  featuring  John 
Kirby,  guitar-vocalist,  news,  time  sig- 
■  nals  and  weather  reports.  Byrne  Adv. 
'Agency,  Chicago,  handles  the  account. 
lADOHR   MILK   FARMS,   Los  An- 
il geles.    consistent   users   of  Southern 1  California  radio,  on  June  4  started  a 
thrice-weekly    quarter-hour  program, 
'Press  Room,  on  KHJ,  Los  Angeles. Cimtract  is  for  13  weeks.  A  newscast, 
format  of  show  is  based  on  an  in- 

II formal   discussit)n  of  current  evenis 
Jwith  Charles  Arlington,  James  Doyle 
If  and  Norman  Nesbit  as  commentators, 
iuid  L.  M.  Rutherford,  news  editor. 
Agency  is  Lord  &  Thomas,  Los  An- 
geles. 
PERSONAL  FINANCE  Co.,  Los 
Angeles,  on  May  25  started  sponsoring 
for  52  weeks  a  weekly  half-hour  musi- 
(•:il  program  titled  Paradise  Isle  on 
two  Don  Lee  California  network  sta- 

tions (KHJ  KFRC).  Series  features 
Hawaiian  music  and  poetry  readings 
with  Tony  LeFrano  as  narrator.  Jim 
liloodworth  is  writer-producer  of  the 
show,  which  originates  at  KHJ.  Los 
Angeles.  Anderson,  Davis  «&  Platte, 

liJthat  city,  has  the  account. 

r.iRROWHEAD  &  PURITAS  WA- 
TERS, Los  Angeles  (bottled  water), 

'  )ut  of  radio  for  two  years,  on  May  26 started  participation  six  times  weekly 
n  the  quarter-hour  pi-ograms,  House- 
■rives  Proiective  League  and  Sunrise 
^iilute,  on  KNX,  Hollywood.  Con- 
raet  is  for  13  weeks.  Firm  plans  ex- 

!  ension  throughout  Southern  Cali- 
oniia.  Agency  is  MeCarty  Co.,  Los 
\ngeles. 

I'OFFENETTI  RESTAURANTS, J'Xew   York,   the   last  week   in  May 
I'htarted  a  26-week  schedule  of  seven- 
'  iveekly  quarter-hour  programs  on WMCA,  same  city.  Series,  presented 
Monday  through  Saturday  5-5  :15  and 
-iimdays  1:15-1:30  p.m.,  features  mu- 

le, news  and  sport  reports.  Agency  is 
'.  Wendel  Muench  &  Co.,  Chicago. 
KJUSBHOLD  FINANCE  Corp.,  Chi- 
■ago,  on  May  26  started  a  six-week 
ichedule  of  twice-weekly  one-minute 
ranscribed  announcements  on  WWJ, 

fOetroit.  Effective  Jul.y  7,  schedule  will 
)e  increased  to  five-weekly.  Contract 
•uns  to  July  3,  1942.  Agency  is  BBDO, Jhieago. 
:CE  CREAM  PRODUCTS  Inc.,  Chi- 
■ago  ( Frizz ) ,  on  June  2  started  a 
eries  of  l(J-weekly  one-minute  tran- 
eribed  Frizz  Kids  jingle  announce- 
nents  on  WMAQ  and  three-weekly  on 
■VENR,  Chicago.  Contracts  are  for  13 
veeks.  Agency  is  BBDO,  Chicago. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

FRATERNITY  MEN,  all  members  of  Sigma  Nu,  are  these  three  radio 
personages — (1  to  r)  Ed  Kobak,  NBC-Blue  vice-president,  who  was  a 
"Snake"  at  Georgia  Tech;  Lee  B.  Wailes,  genei-al  manager  of  Westing- 
house  Radio  Stations,  at  Bethany,  West  Virginia;  William  C.  Hedges, 
NBC  vice-president  in  charge  of  station  relations,  at  the  U  of  Chicago. 
Photo  taken  at  the  St.  Louis  convention  last  month. 

JM  Test  in  East 
JOHNS  MANVILLE  Co.,  New 
York  (building  materials),  as  a 
test  in  the  East,  has  added  WPBL, 
Syracuse,  to  the  stations  carrying 
Your  Neighbor  Talks,  a  quarter- 
hour  Sunday  program  in  which  a 
Johns  Manville  insulated  home  is 
visited  and  the  owner  interviewed. 
In  the  West,  program  is  heard  on 
KSB,  Sacramento;  KMJ,  Fresno; 
KOY,  Phoenix;  KWG,  Stockton, 
Gal.  J.  Walter  Thompson  Co.,  New 
York,  is  agency. 

MIDWEST  and  MASTER  MOTOR 
Co.,  Chicago  (used  cars),  on  June 
4  started  a  series  of  six-weekly  quar- 

ter-hour participation  programs  on  the 
Night  Watch  on  WIND,  Gary,  Ind. 
Account  was  placed  direct. 

CANADIAN  CHEWING  GUM  Co., 
Toronto  (Chiclets,  Dentyne)  on  June 
2.  started  five-minute  studio  musical 
program  six  days  weekly  on  CFRB, 
Toronto.  Account  was  placed  by  Baker 
Adv.  Agency,  Toronto. 
UNION  LIFE  INSURANCE  Co., 
Chicago,  on  June  2  started  seven- 
weekly  quarter-hour  participation  pro- 

grams on  the  Suppertime  Frolic  on 
WJJD,  Chicago.  Account  was  placed direct. 

RUSSELL-MILLER  MILLING  Co., 
Minneapolis  (Occident  Family  Flour), 
consistent  user  of  national  spot  radio, 
has  purchased  all  outstanding  capital 
stock  of  Standard-Tilton  Milling  Co., 
St.  Louis. 

ATLAS  BREWING  Co.,  Chicago 
(beer),  on  June  7  started  a  13- week 
schedule  of  six-weekly  announcements 
on  WBBM,  Chicago.  Craig  Dennison 
&  Co.,  Chicago,  is  the  agency. 

PEPSI-COLA  Co.,  Des  Moines,  is 
currently  running  a  26-week  schedule 
of  18-weekly  spot  announcements  on 
KSO,  same  city.  Agency  is  Cary-Ains- 
worth,  Des  Moines. 

FIRE  UNDERWRITERS 

PLAN  RADIO  AWARD 
THE  RADIO  STATION  and  the 
newspaper  which  performs  the 
most  meritorious  service  within 
its  field  during  the  coming  year  in 
the  cause  of  fire  prevention  and 
fire  protection,  will  receive  an 
award  by  the  National  Board  of 
Fire  Underwriters,  in  connection 
with  its  "National  Defense 
Through  Fire  Defense"  campaign. 

The  awards,  "offered  in  order  to 
give  tangible  public  recognition  to 
those  organizations  and  institutions 
which  are  already  carrying  on  such 
effective  work  in  fireproofing  Amer- 

ica," will  be  in  the  form  of  gold 
medals,  and  the  newspaper  and  sta- 

tion to  receive  them  will  be  se- 
lected upon  the  judgment  of  com- 
mittees consisting  of  fire  prevention 

experts  and  "men  of  recognized 
standing  in  the  press  and  radio". One  of  the  awards  will  be  known 
as  the  National  Board  of  Fire  Un- 

derwriters' Radio  Award,  and  the other  as  the  National  Board  of 
Fire  Underwriters'  Newspaper 
Award.  The  period  for  which  they 
will  be  made  ends  May  1,  1942. 

WALB  Inauguration 

FEATURING  President  Roose- 
velt's Fireside  Chat  of  May  27  as 

the  inaugural  program,  WALB, 
Albany,  Ga.,  went  into  operation 
with  1,000  watts  fulltime  on  1590 
kc.  Ed  Lord,  formerly  of  WFMJ, 
Youngstown,  0.,  is  general  man- 

ager of  the  new  outlet  which  was 
authorized  last  June  25  to  the  Al- 
bayiy  Herald  to  operate  as  a  1,000- 
watt  daytime  station  on  1230  kc. 
Under  the  Havana  Treaty,  WALB 
gained  fulltime  operation  on  1590 
kc.  Station  is  the  178th  aflnliate  of 
MBS. 

A  LOT  OF  CHIPS 

WBMS  SPOTS    SOLO  7  TOMS 
OF  Potato  chips  for 

KUEHMAKIN'S/ 

that's  a  lot  of  chips  but 
You  GET  A  LOT  OF  RESULTS 

U51MG 
WBNS 

NlTRAL  OHIO'S  O CBS  OUTLET 

ASK  ANV  BLAIR  MAfJ  OR  US  // 

50,000  WATTS 

WASHINGTON,O.C. 

CBS 
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Rubicam 

{Coutinned  from  page  12) 
In  Britain,  the  government  uses 

advertising  for  such  odd  and  diver- 
sified jobs  as  collecting  binoculars 

from  the  public  for  home  defense, 
mobilizing  skilled  v^^orkers  for  spe- 

cific assignments,  selling  govern- 
ment savings  bonds,  educating  the 

public  to  the  value  of  products 
which  are  plentiful  as  against  those 
which  are  scarce. 

Industry  has  found  that  when  it 
is  forced  to  find  a  substitute  it 
often  finds  something  which  does 
the  job  better.  Out  of  this  war  are 
bound  to  come  new  products,  great 
technical  advances — and  many  of 
them  full  of  news,  tremendously  in- 

teresting news,  which  advertising 
can  pass  on. 
Many  a  new  great  advertised 

name  should  emerge  from  this  war. 
Certainly  some  of  the  old  ones  will 
leave  us.  The  record  of  the  last  war 
shows  that  some  who  stopped  ad- 

vertising because  they  had  no  im- 
mediate sales  problem,  woke  up  to 

find  that  some  new  firm  had  taken 
their  market  away. 

People  who  are  considering  the 
launching  of  new  advertised  prod- 

ucts have  in  their  favor  the  power- 
ful fact  that  buying  power  in  this 

country  is  greater  than  it  has  been 
in  many  years,  and  that  millions  of 
people,  having  marginal  incomes 
for  the  first  time,  are  forming  new 
brand  preferences.  Some  of  the 
greatest  brand  names  in  advertis- 

ing were  first  launched  in  war 
times. 

THERE  WAS  A  HAND  for  all  concerned  at  the  recent  Los  Angeles 
Advertising  Club  elections  when  Tracy  Moore,  NBC-Blue  western 
division  sales  manager,  was  unanimously  nominated  president  of  the 
organization.  Mutual  congratulations  are  exchanged  by  (1  to  r)  William 
T.  Pickering,  president  of  Heintz  Pickering  &  Co.,  and  first  vice-president 
of  the  club;  Tracy  Moore;  Charles  Levitt,  president  of  agency  bearing 
his  name  and  secretary-treasurer  of  the  club;  Fred  J.  Tabery,  executive 
vice-president  of  Menard  &  Tabery,  elected  second  vice-president. 

Perhaps  the  loss  of  export  mar- 
kets for  farm  products  provides  an 

outstanding  example  of  a  chance 
to  make  a  virtue  of  necessity.  Mil- 

lions of  persons  are  going  to  have 
billions  more  dollars  to  spend  in 
this  country.  Those  millions  of  per- 

sons are  going  to  take  more  and 
better  things  into  their  lives,  in- 

cluding food.  This  may  well  be  a 
practical  chance  to  sell  much  of  our 
farm  surplus  to  our  own  people. 

More  Money  for  Farmers 
On  the  other  side  of  the  picture, 

we  know  that  farm  incomes  are 

HAVE  YOU 

TRIED  THE  NEW 

PRESTO 

GLASS  "Q"  DISC 

A heavy  plate  glass  base  coated  with  the  famous 

Presto  "Q"  compound  .  .  .  smoother  .  .  .  flatter  .  .  . 
more  uniform  in  thickness  than  any  metal  base 
recording  blank. 

Made  heavier  (3/32")  for  added  durability.  Han- 
dle it  like  any  transcription. 

Has  2  standard  holes  for  the  turntable  shaft  and 

the  drive  pin  that  prevents  slippage  of  the  disc  or 
cutting  mechanism. 
Made  in  the  new  Presto  $2  50,000  disc  plant. 

Now  ready  for  you  in  the  12"  and  16"  sizes.  Imme- 
diate shipment,  any  quantity. 

Phone  your  radio  distributor  for  new  net  prices 
to  radio  stations  and  studios. 

going  to  rise  because  at  present  the 
government  favors  allowing  farm 
prices  to  rise  moderately.  This 
means  that  there  will  be  a  farm 
market  for  manufactured  goods  far 
in  excess  of  anything  we  have  seen 
recently.  What  advertisers  are  go- 

ing to  make  a  determined  bid  for 
this  market? 

The  tourist  business  is  another  ex- 
ample. When  travel  to  Europe  was 

cut  off,  a  market  of  140  million  dol- 
lars a  year  was  dumped  into  the 

lap  of  America's  vacation  resorts. 
But  this  is  a  very  perishable  mar- 

ket. People  do  not  have  to  spend 
money  on  travel.  The  tourist  is  "a 
frame  of  mind" — and  advertising 
can  put  people  in  that  frame  of mind. 

If  we  get  in  this  war  ourselves, 
there  is  one  thing  I  certainly  hope 
advertisers  will  not  do — and  that  is 
let  fear  dictate  their  decisions  and 
lead  them  to  cancel  legitimate  ad- 

vertising, advertising  that  can  be 
productive  in  an  expanding  market 
and  help  them  to  do  a  bigger  busi- 

ness to  meet  bigger  taxes. 
Let  me  read  you  an  interesting 

account  of  what  happened  to  ad- 
vertising in  England  when  war  was 

declared  in  1939.  I  am  quoting  Cecil 
Chisholm,  chairman  and  editorial 
director  of  Business  Publications 
Ltd.:  "The  first  phase  was  almost 

PREiTO 
RECORDING  CORP. 
242  WEST  55th  ST.  H.Y. 
World'<  Largest  Monufaclurert  of  Intlantaneoul  Sound  Kteording  Stfuipmenf  and  DItet 
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"Say,  brother,  you  need  a  direc- 
tional—like WFDF  Flint,  Michi- 

gan has  on  910  kilocycles  with 

1000  watts" 

Song  Censor 
WDAS,  Philadelphia,  has 
designated  Announcer  Larry 

Thomas  as  "song  censor"  to meet  the  objections  of  church 
organizations  against  the 
singing  of  torch  and  sugges- 

tive songs  by  youngsters  on 
kiddies  programs.  In  addition 
to  the  clearance  of  titles, 
Thomas  will  pass  on  the  song 

lyrics,  eliminating  those  num- bers from  the  broadcasts  that 

are  too  "worldly"  and  "so- 
phisticated" for  youngsters  to 

sing. 

chaotic.  Some  agents  took  the  ma 
jority  of  their  clients  out  of  thi 
newspapers  and  periodicals.  Volumi 
of  press  advertising  fell  arounc 
50%,  posters  to  20%.  In  excuse 
may  be  said  we  expected  London  ti 
be  bombed  night  and  day  from  th' 
word  "go"  .  .  .  One  reason  for  thi 
collapse  of  advertising  was  the  lacl; of  leadership. 

"At  the  end  of  the  first  Septem 
ber,  not  a  single  bomb  had  beei 
dropped  on  London.  Business  mei 
drew  breath  again.  Courage  grad 
ually  returned.  But  that  was  onlj 
half  the  reason  for  the  return  o; 
the  advertiser.  The  other  was  more 
obvious.  Advertisers  found  tha 
turnover  dropped  when  advertisinj 
stopped.  Then  they  discovered  tha 
sales  increased  when  advertisinj 
was  renewed.  The  effects  of  adver 

tising's  power  was  never  mor 

pointed." 

Closer  to  Canada 

Of  course,  England's  position  a the  island  fortress,  the  battlegroum 
of  democracy,  is  entirely  differen 
from  our  own.  Taxes  and  govern 
ment  regulations  are  fearsom 
things,  but  they  can  hardly  tak 
the  place  of  high  explosives  an 
fire  bombs,  and  even  our  own  par 
ticipation  in  a  war  would  hard! 
bring  conditions  comparable 

England's. 
Our  position  is  much  closer  t 

Canada's,  and  we  can  take  hear 
from  what  has  happened  in  Canad; 
since  the  war  began. 

Not  only  has  advertising  not  de 
clined  under  the  impact  of  war 
but,  generally  speaking,  it  has  ac 
tually  increased. 

And  even  in  England  under  to, 
day's  horrible  conditions,  advertis: 
ing  is  still  a  going  institution.  On* 
of  the  largest  American  agencies 
with  offices  there,  was  in  the  blac 
for  the  year  1940,  and  is  still  in  th 
black  for  the  year  1941.  This  age^ 
cy  is  doing  half  the  volume  that  i| 
did  in  its  peak  year — almost 
miracle  under  the  conditions.  An^ 
this  miracle  is  being  worked  with 
out  benefit  of  Government  advertis 
ing,  of  which  the  agency,  beinj 
American,  gets  none. 

Speaking  of  Canada  a  momen 
ago  reminds  me  that  in  Canad; 
automobile  sales  in  the  first  quarte 
of  1941  are  24%  ahead  of  1940 
And  used  car  sales  are  37%  ahead 
That  is  in  spite  of  colossal  incon? 
taxes,  taxes  on  the  cars  themselves 
and  gasoline  at  31  cents  a  gallon. 
And  speaking  of  automobiles  n 

f
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minds  me  that  the  automobile  in- 
dustry is  one  of  those  whose  con- 
sumer activities  is  most  likely  to 

be  heavily  affected  by  the  defense 
program  and  by  war.  To  what 
extent  should  an  industry  advertise, 
or  be  permitted  to  advertise,  as  its 
production  is  cut,  as  its  selling  prob- 

lem disappears? 

Well,  what  good  is  a  company's 
plant   capacity  going  to  be  if — 
when  the  company  is  finished  with 
Government  work — when  it  is  free 
to  go  ahead  and  make  consumer 
goods  in  plenty — what  good  will 
that  capacity  be  if  the  company 
has  lost  its  standing  with  the  pub- 

.  lie,  if  the  public  has  forgotten  it, 
if  the  value  of  its  name  is  lost? 
The  government  can  give  a  com- 

li  pany  back  its  plant  capacity,  but 
a  cannot  give  back  a  lost  consumer 
demand.  A  wise  and  just  judgment 
is  not  only  going  to  admit  the  right 
of  a  company  to  keep  alive  its  good- 
ie will,  but  is  going  to  want  that  good- 

t  will  kept  alive  for  the  sake  of  busi- 
)i  ness  after  the  war. 

Consumer  Is  Boss 

A  few  moments  ago  I  said  I 
hoped  that  if  we  get  into  this  war 
advertisers  and  advertising  men 
would  not,  through  fear,  withdraw 
legitimate  advertising  from  its  le- 

gitimate work. 
I  hope  just  as  earnestly  that  ad- 

vertisers and  advertising  men  will 
not  ask  advertising  to  do  illegiti- 

mate work  in  this  emergency. 
I  hope  that  no  advertising  sales- 

man and  no  advertising  agent 
urges  any  advertiser  to  increase  or 
maintain  his  advertising  because 
he  can  avoid  taxes  by  so  doing.  I 
hope  as  hard  as  I  hope  anything  in 
connection  with  our  business,  that 
we  rise  above  this.  It  is  a  bad  rea- 

son, and  it  is  a  bad  attitdue.  It  will 
injure  the  standing  of  advertising, 
of  all  those  who  use  it  and  produce 
it,  and  will  only  hurt  its  future. 

I  hope  that  advertising  men  will 
discourage  the  use  of  advertising 
to  help  make  possible  unwarranted 
price  increases,  to  aid  or  misrepre- 

sent unwarranted  substitution. 
I  hope  advertising  will  recognize 

that  in  the  long  run  the  consumer 
is  its  boss.  Advertising,  as  an  insti- 

tution, cannot  meet  the  criticisms 
or  prejudices  of  every  consumer  or 
every  consumer  group.  Advertising, 
as  an  institution,  cannot  eradicate 

IN  APPRECIATION  of  the  oil  company's  contribution  to  the  Motion 
Picture  Relief  Fund  during  the  last  three  years,  Jean  Hersholt  (right), 
MPRF  president,  presents  a  silver  plaque  to  Col.  J.  Frank  Drake,  presi- 

dent of  Gulf  Oil  Corp.,  sponsor  of  the  Gulf  Screen  Guild  Theatre  on  CBS. 
In  three  years  the  company  has  paid  in  $800,000  to  the  Fund.  In  presenta- 

tion group  are  (1  to  r)  Tom  Lewis,  manager  of  the  Young  &  Rubicam 
radio  staff;  Sigurd  S.  Larmon,  Y  &  R  v. -p.;  Col.  Drake,  Mr.  Hersholt. 

N.  Y.  School  Proposal 

Covers  Program  Study 
BECAUSE  RADIO  has  become 
such  an  important  educational  fac- 

tor in  New  York  City  schools,  the 
Board  of  Superintendents  has 
adopted  a  set  of  regulations  to  pre- 

vent school  children  from  being 
influenced  by  radio  propaganda  and 
to  teach  them  the  proper  evalua- 

tion of  broadcasts. 
The  board  has  recommended  that 

a  Teacher's  Committee  prepare  a 
list  of  recommended  programs,  by 

age  groups.  Teachers  then  can  re- 
port to  the  radio  committee  any 

broadcast  considered  undesirable. 
The  regulations  also  provide  that 

as  the  pupils  mature,  they  should 
be  taught  to  determine  such  ques- 

tions as  "Who  are  the  sponsors  of 

the  offenses  of  every  advertiser  or 
every  campaign. 

But  advertising  as  a  whole  can 
perform  for  the  American  piiblic, 
in  war  and  in  peace,  a  great  a  ad 
diversified  service  of  inducing  bene- 

ficial mass  action — and  can  perform 
this  irreplaceable  service  in  the 
only  way  befitting  democracy  in  a 
modern  world. 

The  future  of  advertising  is  the 
future  of  business.  The  future  of 
business  is  the  future  of  freedom. 
The  future  of  freedom  is  what  we 
make  it  by  our  use  of  it. 
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the  program",  and  "what  purpose 
have  they  in  mind  ?",  "are  the  state- ments made  as  facts,  or  are  they 

matters  of  opinion?",  "are  all  sides 
of  the  question  given  or  only 
one?",  "how  can  facts  be  checked, 
and  how  can  different  points  of 

view  be  learned?" 
WGNY,  Newburgh,  N.  Y.,  was  author- ized June  3  by  the  FCC  to  shift  from 
1250  to  1220  kc.  and  increase  power 
from  250  to  1,000  watts,  daytime  only. 

PEIVN  STATE  WINS 

KEN  DYKE'S  AWARD 
FIRST  ANNUAL  AWARD  of  the 
Ken  R.  Dyke  Trophy  among  the 
Chapters  of  the  national  advertis- 

ing and  marketing  fraternity.  Al- 
pha Sigma  Delta,  was  won  by 

Benjamin  Franklin  chapter  of 
Pennsylvania  State  College.  In  ad- dition to  the  trophy,  presented  by 
Mr.  Dyke,  NBC  sales  promotion 
manager  and  national  president  of 
the  fraternity,  the  winning  chap- 

ter received  a  $100  cash  prize 

awarded  by  Printer's  Ink  which also  awarded  $50  second  prize  to 
George  Hatchkiss  chapter  of  New York  U. 

The  winning  chapter  submitted 

an  advertising  plan  for  Spic  'n' Span  cleaner  in  which  package 
change  was  recommended  and  vari- 

ous media  suggested  after  actual 
surveys  among  housewives  and 
retailers  and  research  on  market 
area  and  sales  statistics  were 
made. 

The  judges  were  Ralph  Starr  But- 
ler, vice-president,  General  Foods 

Corp.;  Richard  Compton,  president, 
Compton  Adv.  New  York;  Roy 

Dickinson,  president.  Printer's  Ink 
Publications;  Mark  O'Dea,  presi- 

dent, O'Dea,  Sheldon  &  Canaday, 
New  York,  and  Mr.  Dyke. 

. .  is  the 

Neat  of 

the  Nut 
Already 

Clacked  by  WTAG 

Farsighted  drug  and  food  advertisers 

are  capitalizing  on  this  market  of  a 
million  individuals,  who  represent 

many  thousands  of  well  paid  indus- 
trial workers  in  500  different  indus- 

tries. By  using  one  station  —  WTAG 
—  these  aggressive  advertisers  reach 
all  of  Central  New  England  with  one 

appropriation.  Why  force  yourself  to 
crack  a  nut? 

WTAG 

WORCESTER 

NBC  BASIC  RED  AND  YANKEE  NETWORKS 

EDWARD  PETRY  &  CO..  INC.— NATIONAL  REPRESENTATIVE 
OWNED  AND  OPERATED  BY  THE  WORCESTER  TELEGRAM-GAZETTE 
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Today,  as  since  the  earliest 
days  of  radio,  the  name 

CLARK  on  processed  re- 
cordings is  a  symbol  of 

sterling  workmanship  and 

quality  materials.  And  to- 
day practically  every  im- 

portant transcription  pro- 
ducer is  a  CLARK  client. 

So,  today,  we  suggest  that 
if  you  are  interested  in 

quality  transcription 
processing  you  investigate 
CLARK.  I 

Phonograph  Record  Co. 

1216  High  St.  Humboldt  2-0880 

221  N.LaSaileSt.  Central  5275! 

CECIL  SECREST,  formerly  script 
editor  of  Ted  Bates  Inc.,  New  York. 
lia.'<  joined  the  staff  of  Bundles  for 
Uritain  as  head  of  radio  publicity. 

ROSS  ROY  Inc..  national  agency,  re- 
cently opened  a  branch  office  in  Seattle. 

Klrl)V  Torrenee  of  the  Kirby  Torrence 
Agency,  is  in  charge.  Offices  are  in  the 
^Vhite-IIelH•y-Stuart  Bldg.  The  office 
will  serve  R(jss  Roy  clients  in  the 
Xortlnvest. 

P.Or,  KESTEX.  Toronto,  freelance 
announcer  and  producer,  formerly  with 
CKGK,  Timmins,  Ont..  on  .lune  2 
joined  Ardiel  Adv.  Agency,  Toronto, 
as  an  account  executive. 

CAROLE  BRONNER.  formerly  of 
KGIR,  Butte,  has  joined  Glasser- 
(Jailey  &  Co.,  Los  Angeles,  as  as- sistant cojiywriter. 

EVERETT  D.  BIDDLE  Advertising, 
Bloomington,  111.,  has  moved  its  offices 
to  205  American  State  Bank  Bldg. ; 
telephone,  231. 

HORACE  SCHWERIN,  general  man- 
ager and  director  of  research  of  Ray- 
mond Speetor  Co.,  New  York,  on  .June 

14  will  marry  Lorraine  Roth  at  Has- 
bruck  Heights,  N.  .1. 

VIRGINIA  COOK,  freelance  writer, 
has  joined  the  radio  division  of  Walter 
K.  Neill  Inc.,  Los  Angeles.  Alva  M. 
.Johnson  has  been  named  secretary. 

SEIDEL  ADVERTISING  Inc.,  Wash- 
ington, on  May  21  yvas  incorporated 

under  that  name  with  Robert  Seidel, 
liresident,  radio  director  and  talent 
liuyer;  Marinus  Koster,  vice-president, 
treasurer  and  space  buyer ;  Harold 
Earl  Seidel,  secretary  and  office  man- 

ager. The  three,  in  addition  to  Curran 
de  Bruler  and  Erwin  H.  Klaus,  will 
serve  as  account  executives. 

FARAON  .JAY  MOSS  has  severed  re- 
lations with  Faraon  .Jay  Moss  Inc.. 

Hollywood  advertising  agency,  to  serve 
his  national  accounts  in  the  health, 
lecture  and  mail-order  fields.  His  of- 

fices are  at  1462  North  Stanley,  Holly- wood. 

LOUIS  R.  WASEY,  president  of 
Erwin,  Wasey  &  Co.,  New  York,  was 
awarded  the  degree  of  Doctor  of 
Humane  Letters  (L.H.D.).  at  the 
116th  Commencement  of  Hobart  Col- 

lege, Geneva,  N.  Y.  He  was  graduated 
there  with  the  class  of  1906. 

DANNY  Dx^NKER,  Hollywood  vice- 
president  of  .J.  Walter  Thompson  Co., 
has  returned  from  Brookline.  Mass.. 
where  he  attended  funeral  of  his 
father,  Daniel  .T.  Danker  Sr. 
EARLE  LITDGIN  Inc..  Chicago,  has 
moved  its  office  to  121  W.  Wacker 
Drive  ;  telephone  Franklin  1762. 

Grant  Drops  Suit 
GRANT  ADV.  Inc.,  Chicago,  has 
dropped  its  suit  against  several 
West  Coast  theatres  which  had 
booked  Lew  Valentine,  formerly 
vice-president  of  the  agency  and 
known  as  Dr.  I.  Q.,  a  name  taken 
from  the  Mars  Inc.,  Chicago,  candy 
firm,  network  show  of  the  same 
name,  when  the  show  houses  can- 

celled the  bookings.  Valentine  was 
dropped  as  m.c  of  the  radio  series 
late  in  March,  the  role  being  taken 
over  by  James  McClain,  agency 
radio  director.  The  agency  still  has 
a  suit  pending  against  the  actor 
to  enjoin  him  from  use  of  the  name. 

MIDGLEY,  OF  BBDO, 

JOINS  CBS  IN  JULY 
C.  E.  MIDGLEY,  business  manager 
of  the  radio  department  of  BBDO, 
New  York,  on  July  1  will  join  CBS 
as  sales  service  manager,  it  was 
announced  by 

William  C.  Git- 
tinger,  CBS  vice- 
president  in 
charge  of  sales. Mr.  M  i  d  g  1  e  y 
has  been  with 
BBDO  since  1928 
when  he  joined 
the  agency  as 
timebuyer.  Before 
entering  the  agen- 

cy field,  he  was 
associate  editor  of  the  Perfumers' Journal.  A  graduate  of  the  Whar- 

ton School  of  Finance  &  Commerce, 
U  of  Pennsylvania,  Mr.  Midgley  is 
a  frequent  lecturer  at  Wharton,  and 
has  conducted  a  number  of  courses 
in  radio  management  at  New  York 
U.  ifl 
At  CBS,  he  will  succeed  Mr.  Ber- 

nard J.  Prockter,  who  resigned  a 
few  months  ago  to  join  the  Biow 
Co.,  New  York. 

I 

Mr.  Midgley 

SCHOLARSHIP  GROUP 

JOINS    WLW  STAFF 
FOUR  WINNERS  of  the  annual 
WLW,  Cincinnati,  scholarships  will 
join  the  station  July  1.  All  are  1941 
college  graduates  and  for  the  first 
time  since  the  scholarships  were  es- 

tablished three  years  ago,  a  girl, 
Beverly  Ann  Barnei,  21,  of  Sioux 
Falls,  N.  D.,  has  been  selected  as 
one  of  the  winners.  She  is  graduat- 

ing from  Iowa  State  U. 
The  other  three  winners  are  John 

M.  Hayes  Jr.,  22,  of  Worcester, 
Mass.,  who  is  graduating  from 
Mass.  State  College;  Lowell  Watts, 
21,  of  Timnath,  Col.,  from  Colorado 
State  College,  and  William  H. 
Hickman,  21,  of  near  Kir-wan,  Kan., from  Kansas  State  College. 

Starting  July  1,  each  of  the  win- 
ners will  be  given  six  months  of  ex- 

tensive radio  training  at  WLW. 
Thev  will  receive  $20  weeklv  each, 
through  Dec.  31,  a  total  of  $500. 

•Judges  were  staff  executives  of 
WLW  with  Program  Director 
George  Biggar  as  chairman.  Mem- 

bers of  the  iudging  board  were 
Cecil  Carmichael,  assistant  to 
James  D.  Shouse,  vice-president  of 
the  Crosley  Corp.,  in  charge  of 
broadcasting;  Harold  Carr,  produc- 

tion director;  Lee  House,  continuity 
editor :  Peter  Grant,  chief  announc- 

er; Ed  Mason,  farm  program  di- 
rector; M.  F.  Allison,  sales  promo- 

tion manager  and  Joseph  Ries,  co- 
ordinator of  defense  broadcasts. 

CRC  Signs  8  Accountf 
For  New  Spot  Campaigns 
EIGHT  NEW  accounts  were  re 
ported  booked  by  the  Columbia  Re 
cording  Corp.,  Bridgeport.  Thesi 
include:  Compania  Tabacalera  Cu 
bana,  S.  A.  (La  Corona  cigarettes) 
one-minute  recordings  in  Spanish 
through  Ruthrauff  &  Ryan,  New 
York.  Also  through  that  agency 
transcribed  spots  for  Gunthe 
Brewery,  New  York. 

For  Signal  Oil  Co.,  Los  Angeles 
CRC  recorded  five  quarter-hou 
programs  featuring  Leland  Stowi 
for  use  on  the  Don  Lee  networii 

through  Barton  A.  Stebbins  Adv.' 
Los  Angeles;  for  Remington  Rand 
Buffalo,  one-minute  spot  announce 
ments  through  BBDO,  New  York 
and  for  Procter  &  Gamble,  Cincin 
nati  (Chipso)  announcements  ti 
supplement  network  coveragi 
through  Pedlar  &  Ryan,  New  York 

Other  accounts  include  a  specia 
transcribed  campaign  for  straw 
berry  season  canning  for  Sure-Jel 
made  by  General  Foods  Corp.,  NeV 
York,  and  placed  through  Benton  <S 
Bowles,  New  York;  and  a  nev 
theme  record  for  Procter  &  Gambh 
programs  placed  through  Comptoi 
Adv.,  New  York. 

John  Otis  Young 

JOHN  OTIS  YOI'NG,  59,  president of  the  J.  f).  Young  Adv.  Agency,  Kan- 
sas City,  died  May  26  of  heart  failure. 

Bakery  Serial 

FEUCHTENBERGER  BAKER- 
IES, Bluefield,  W.  Va.  (Butternut 

bread)  is  currently  running  For- 
hiddeii  Diary  series  on  WHIS,  same 
city;  WBTH,  Williamson,  W.  Va. 
Nolde  Brothers  Bakery,  Richmond, 
Va.  (Nolde's  bread)  is  using  the 
same  show  on  WRVA,  same  city; 
WTAR,  Norfolk,  WCHV,  Char- 

lottesville, Va.;  WOPI,  Bristol, 
Tenn.  Series  containing  130  quar- 

ter-hour episodes  is  produced  by 
Frederic  W.  Ziv  Inc.,  Cincinnati, 
and  is  being  used  on  a  three  and 
five-weekly  basis. 

Cii 

If 

'Vox  Pop'  Plans 

EMERSON  DRUG  Co.,  Baltimor 
(Bromo-Seltzer),  on  Aug.  8  start 
sponsoring  Vox  Pop,  conducted  bj 
Parks  Johnson  and  Wally  Butter; 
worth,  on  NBC-Blue,  replacing  Ber 
Bernie  in  the  9-9:30  p.m.  spot.  Un 
der  Bromo-Seltzer  sponsorship,  th^ 
show  will  be  heard  for  eight  weeks 
through  August  and  September  or 
both  NBC-Blue  and  CBS,  the  CBS 
series  starting  Aug.  4,  8-8:30  p.m 
The  NBC-Blue  show  will  replace 

the  Bernie  program,  but  not  as  s' summer  replacement,  as  reported 
in  the  June  2  Broadcasting,  anq 
will  conclude  a  two-month  run  or 
that  network  Sept.  26,  on  a  75-sta 
tion  hookup.  CBS  with  its  Sept.  2 
program  will  begin  carrying  Yoj 
Pop  exclusively  for  Bromo-Seltzer in  October  increasing  the  origina 
60-station  list  to  74,  with  additior 
of  a  West  Coast  repeat.  Ruthraufl 
&  Ryan  is  the  Emerson  Drug  Co 
agency. 

I 

FREDERIC  W.  ZIV  Inc.,  Cincin 
nati,  is  producing  a  new  transcribec 
musical  comedy  series  featuring  Th{ 
Korn  Kohhiers  with  Allan  Courtney  as 
m.c.  The  act  is  under  contract  t( 
Darryl  Zanuck  of  20th  Century  for  o 
feature  picture.  Series  will  consist  o( 
130  fifteen-minute  shows.  Initial  lis^ 
includes  WJAS  WAA^E  WFDr; 
WCHS  WSAZ  AVCMI  WHIS  W.JL? 
WLOG  WBTH  WOOL  KQV  WMBS] 
WMMN  WHJB  WAJR  WFBG. 

National  Reprcscntali v 
JOHN  BLAIR  &  CO 
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Mr.  Savage 

WLW's  New  Dept. 

Headed  by  Savage 

•i  Personnel  Changes  Are  Made 
In  Station  Sales  Division 

CREATION  of  new  production  and 
Copy  Department,  in  which  all  ad- 

vertising and  promotional  material 
will  be  created  and  produced,  fea- 

tures a  new  align-   
ment  of  personnel 
in  the  sales  divi- 

sion of  WLW, 
Cincinnati,  a  c  - 
cording  to  Robert 

3  E.  Dunville,  gen- 
eral sales  man- 

ager of  the  broad- 
casting division 

of  The  Crosley 
Corp. 
This  new  de- 

partment will  be  headed  by  Robert 
Savage,  who  has  been  a  member  of 
the  merchandising  department  for 
the  last  two  years. 
The  station  promotion  depart- 

ment, which  has  been  under  the  di- 
rection of  William  H.  Oldham,  has 

been  eliminated  entirely.  Mr.  Old- 
ham has  been  elevated  to  head  the 

grocery  division  in  WLW's  trade 
extension  department. 

Other  Changes 

All  research  work,  which  for- 
merly came  under  Mr.  Oldham's 

jurisdiction,  now  is  combined  with 
the  merchandising  department, 
'headed  by  Miss  Beulah  Strawway. 
This  division  will  be  known  in  the 
future  as  the  merchandising  and 
research  department. 

Joe  Bauer,  WLW  field  represen- 
tative at  Columbus,  is  being  trans- 
ferred to  the  general  office  at  Cin- 

cinnati to  become  an  assistant  to 
Miss  StraAvway  in  her  merchandis- 

ing activities,  while  Stev/art  Lewis, 
who  has  been  a  member  of  the  re- 

search organization  for  some  time, 
nwill  be  in  charge  of  this  work  under 
Miss  Strawway's  direction. 

Station  promotion  activities,  for- 
merly directed  by  Mr.  Oldham,  have 

been  transferred  to  the  sales  pro- 
J  motion  depaitment,  which  now  will 
1  be  known  simply  as  the  promotion 
department.  It  will  be  headed  by 
"Chick"  Allison,  a  member  of  the 
WLW  organization  for  six  months, 
who   will    have    as    his  assistant 
Richard  A.  Ruppert,  sales  promo- 

tion manager  of  WSAI  for  several 
years.  J.  E.  Rudolph  remains  in 
charge  of  the  drug  division  of  the 

j  trade  extension  department. 

[  Film  Based  on  Serial 

''BREAKDOWX  of  a  radio  program, 
lisclosing  its  many  stages  from  incep- 
don  in  script  form  through  final  re- 
nearsal  is  l)asis  of  the  current  Para- 
■nount  Pictures  two-reel  film,  titled 
'Your  I'"'avorite  Program — Tliose  We 
r^Dve".  Actual  east  and  engineering 
■itaff  of  Those  We  Love,  sponsored  by 
f'rocter  &  Gamble  Co.  (Teel,  Drene) m  71  CPS  stations,  are  featured,  with 
linimie  Fidler,  Hollywood  commenta- 
fir,  as  narrator.  Producing  tlie  film  in 
•on.;unction  with  Paramount,  is  Ted 
'^loyd. 

Aid  to  Baseball 

PROOF  that  baseball  broad- 
casts do  not  hurt  the  club's 

box  office  receipts  was  estab- 
lished last  month  in  Hopkins- 

ville,  Ky.,  when  Ernest 
Lackey,  commercial  manager 
of  the  local  WHOP  which  car- 

ries the  broadcasts  and  also 
assistant  manager  of  the 
home  town  team,  received 
from  a  listener  a  check  equiv- 

alent to  three  admissions 
with  the  following  notation: 
"Dutch  (Mr.  Lackey):  I  feel 
like  I  owe  the  club  $1.05  for 
three  nights'  baseball  enter- 

tainment over  WHOP." 

Radio  Station  Tax 

Opposed  by  AFRA 
Talent  Union  Sees  Danger  to 
Broadcast  Employment 

VIGOROUS  protest  against  the 
proposal  of  printers'  unions  to  levy a  tax  on  incomes  of  broadcast  sta- 

tions was  voiced  last  Monday  by 
the  American  Federation  of  Radio 
Artists  in  a  telegram  to  Chairman 
Doughton  (D-N.  C),  of  the  House 
Ways  &  Means  Committee. 

The  wire,  signed  by  Emily  Holt, 
AFRA  national  executive  secretary, 
and  George  Heller,  national  asso- 

ciate executive  secretary,  followed 
action  by  the  AFRA  national  board 
in  voting  to  protest  the  proposal. 
"We  have  entered  into  collective 

bargaining  agreements  for  the  em- 
ployment of  our  members  both  on 

the  networks  and  at  independent 
stations,"  the  wire  stated.  "It  is 
our  opinion  that  the  employment  of 
our  members  would  be  subjected 
to  jeopardy  if  this  tax  were  en- 

acted. We  see  no  justification  what- 
ever for  imposing  a  discriminatory 

tax  that  affects  radio  employes 
only,  and  which  is  class  legislation 
not  directed  against  any  industry 
other  than  that  in  which  we  are 

working." The  Ways  &  Means  Committee, 
following  several  weeks  of  hearings 
on  new  taxes,  last  Monday  started 
executive  sessions  to  formulate  the 
tax  bill.  Last  Wednesday  the  Com- 

mittee voted  to  rule  out  certain 
Treasury  Department  recommenda- 

tions, among  them  the  proposal  to 
restrict  the  "normal  profits"  base 
for  the  excess  profits  tax  to  a  ceil- 

ing of  10%  on  invested  capital, 
rather  than  premising  it  on  aver- 

age earnings  for  the  1936-39  base 
period  [Broadcasting,  May  26, 
June  2].  The  tax  bill  is  expected  to 
be  out  of  committee  by  July  1, 
and  possibly  sooner,  according  to 
present  reports. 

Standard  Subscribers 
STANDARD  RADIO  announces  the 
following  new  and  renewal  subscribers 
to  its  transcription  library  service : 
WEEU,  Reading,  Pa.  ;  WHDF.  Calu- 

met. Jlich.  ;  WISH,  Indianapolis; 
WKWK,  AVheeling;  WSIX,  Nash- 

ville; KJP.S,  San  Francisco.  WJLP,, 
Detroit;  WHBF,  Rock  Island,  111.; 
WALK.  Albany,  Ga. ;  WOCB,  Cape 
Cod,  Mass.  ;  WJJD,  Chicago  ;  KSWO, 
Lawton,  Okla. ;  WNOE.  New  Orleans  ; 
KWFT,  Wichita  Fails,  Texas; 
WCMI,  Ashland,  Ky. ;  VONF,  St. 
.lohn's,  Newfoundland. 

John  Blair  &  Co.  Names 

Holly  Shively  to  Direct 
Creative  Sales  Service 

HOLLY  SHIVELY,  formerly  man- 
ager of  Lord  &  Thomas'  Chicago radio  department,  on  June  1  joined 

John  Blair  &  Co., 

station  represent- ative firm,  in 

charge  of  a  new- station  creative 
sales  development, 
which  will  be  ex- 

panded to  all  John Blair  offices.  Miss 

Shively  will  head- 
quarter in  Chi- cago but  spent 

considerable  time 
in  the  New  York  office. 

The  new  division,  according  to 
Mr.  Blair,  is  designed  to  improve 
service  to  stations  as  well  as  agen- 

cies and  advertisers.  The  first  move 
will  be  a  detailed  study  of  each 
station  by  Miss  Shively  to  provide 
more  information  to  advertisers 
and  agencies,  and  to  set  up  a  sys- 

tem of  closer  cooperation  in  de- 
veloping new  business  and  servic- 

ing present  accounts. 
Miss  Shively  is  well  acquainted 

with  agencies'  needs  and  by  vis- 
iting each  station  will  unify  pres- entation of  material.  Stress  will  be 

laid  on  local  programs  built  by  sta- 
tions. Before  joining  Lord  & 

Thomas,  Miss  Shively  had  been  di- 
rector of  publicity  and  special 

events  for  CBS,  Chicago. 

Holly  Shively 

Grove  Sales  Expanding; 

More  Radio  Is  Planned 

GROVE  LABS.,  St.  Louis,  consist- ent user  of  network  and  national 
spot  radio,  at  the  conclusion  of  its 
recent  stockholder's  meeting  held 
recently,  reported  a  sales  increase 
of  11%%  for  the  fiscal  year  ended 
April  30,  1941.  Harry  B.  Gold- 

smith, president,  announced  that 
advertising  plans  for  its  leading 
product,  Bromo  Quinine,  have  been 
greatly  augmented. 

Two  new  products  tested  during 
the  last  year  will  be  introduced. 
Radio,  it  is  expected,  will  receive 
a  large  share  of  the  expenditures. 
Agencies  handling  Grove  products 
include:  Russell  M.  Seeds  Co.,  Chi- 

cago; J.  Walter  Thompson  Co.,  New 
York;  H.  W.  Kastor  &  Sons,  Chi- 
cago. 

Iowa  Soap  Spots 

IOWA  SOAP  Co.,  Burlington,  la. 
(sub.  Iowa  Soap  Co.,  Camden, 
N.  J.),  is  currently  running  a  se- 

ries of  spot  announcements  on 
KMBC  and  WDAF,  Kansas  City, 
for  its  Magic  Washer  granulated 
soap.  Station  list  will  be  expanded 
as  distribution  increases.  Weston- 
Barnett  Inc.,  Waterloo,  la.,  placed 
the  business.  For  Eastern  radio 
placement  by  the  James  G.  Lamb 
Co.,  Philadelphia,  see  Broadcast- ing, May  5. 

'F.O.B.  Detroit'  Shifts 
CBS  is  moving  the  WJR  sustaining 
show  F.O.B.  Detroit,  now  heard  Sat- 

urday afternoons,  to  Fridays  7  :30  to  S 
p.m.,  starting  June  13.  The  show  is 
staged  from  the  Scottish  Rite  theater 
in  Detroit  with  a  33-piece  studio 
orchestra  under  Samuel  Benavie,  the 
Don  Large  chorus  of  16  voices  and 
two  guest  soloists.  Seventy-four  CBS 
stations  have  been  carrying  the  show. 

KWKH 

SHREVEPORT 

LOUISIANA 

covers*  the 
central  southwest 

50,000  Watts  •  CBS A   Shreveport   Times  Station 

Represented  by  The  Branham  Co. 

*425,683     Listening  Families 
CBS  Audit-Nighttime  Coverage 

Wcnn We've.  Qat 

POWfR 

COVERAG
E":--'-
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GET  THE  FACTS  FROM  UUCHR 

PONTIAC    .  MICH. r  THE  fOfiEMAM  CO..  NAnONAl  HEPS. 
CHICAGO      .      NEW  T08K 

SIX  CUTS  TO  A  PIE 

IN  NEW  ENGLAND 

ONE  FOR  EACH  STATE 

FOR  THAT  LUSCIOUS 

NEW  HAMPSHIRE  CUT 

International  Radio  Sales, 

Rep. 

R.  C.  Foster  in  Boston 

Get  the  facts  from  WOL-  WASHINGTON,  D.  C. 
Affiliated  with  MUTUAL  BROADCASTING  SYSTEM 
National  Representatives: 
INTERNATIONAL  RADIO  SALES   

BROADCASTING  •  Broadcast  Advertising June  9,  1941  •  Page  35 



BOy/  WHAJA 
BUyiN&  INCOME// !(!! 

EFFECTIVE  BUYING  INCOME 
PER  CAPITA* 

St.    Petersburg   $859 
Miami    7S6 
Jacksonville    688 
Tampa    654 
U.  S.  Average   565 

*  Sales  Management  figures  St.  Peters- 
burg  is   only   part   of   the   Tampa   Bay  Area 

 the  *'Class  A'*  market  covered  completely and  economically  by  WTSP. 

Added  to  this  bargain — your  advertising 
is  absolutely  free  every  day  the  sun  fails 
to  shine  on.  .  .  . 

WTSP 
St.   Petersburg  TIMES  Affiliate 

A  REGIONAL  STATION 
R.  S.  Stratton,  Manager 

St.  Petersburg,  Fla. 
Represented  by 

Radio  Advertising  Corp. 
New  York  •   Cleveland   •  Chicago 

Thaf  s  Why  Greyhound 

Uses  Postal  Telegraph 

Phone 

CMOOTH,  speedy, 
^  friendly  service! 
That's  what  Grey- 

hound, world's  greatest bus  line,  gives.  And 
smooth,  speedy  friend- 

ly telegraph  service  is 
what  Greyhound  gets. 
Because  Greyhound  — 
like  many  of  America's smartest  business  firms 
— uses  Postal  Tele- 

graph exclusively. 
"This  same  superior, economical  service  can 

be  yours  too  —  at  any 
Postal  Telegraph  of- 

fice. Or  — 

Tostal 

Telegraph 
*Charg«(  appear  en  your  phene  bill 
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Network  h^ccovnls 
All  lime  EDSTunless  olhermise  indicaled. 

New  Business 

ADAM  HAT  STORES,  New  York,  on 
June  6  started  fight  broadcasts  on 
NBC-Blue,  averaging  about  one  fight 
weekly  throughout  the  summer.  Agen- 

cy :  Glicksman  Adv.  Co.,  N.  Y. 

UNION  OIL  CO.  of  CAL.,  Los  An- 
geles, on  June  16  starts  for  13  weeks 

William  Winter,  news  analyst,  on  3 
CBS  California  network  stations 
(KNX  KSFO  KARM),  Mon.  thru 
Pri.,  7:45-8  a.m.  (PST).  Agency: 
Lord  &  Thomas,  Los  Angeles. 

BOWEY's  Inc.,  Chicago  (Dari-Rich 
products),  on  iVIay  31  started  for  52 
weeks  Stars  Over  Holhjivood  on  45 
CBS  stations,  Sat.,  8:30-9  a.m. 
fPST)  with  West  Coast  rebroadcast 
9:30-10  a.m.  (PST).  Agency:  Soren- son  &  Co.,  Chicago. 
PERSONAL  FINANCE  Co.,  Los 
Angeles,  on  May  25  started  tov  52 
weeks  Paradise  Isle  on  2  Don  Lee 
California  network  stations  (KH.J 
KFRC),  Sun.,  10:30-11  p.m.  (PST). 
Agency :  Anderson,  Davis  &  Platte, 
Los  Angeles. 

Renewal  Accounts 

R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem  (Camel  cigarettes),  on 
June  2  renewed  Al  Pearce  &  His  Gang 
for  26  weeks  on  79  CBS  stations,  Fri., 
7:30-8  p.m.  (EST),  with  West  Coast 
rebroadcast  6:30-7  p.m.  (PST).  Pro- 

gram discontinued  for  18  weeks  start- 
ing May  30.  Agency  :  Wm.  Esty  &  Co., 

N.  Y. 

ANDREW  JBRGENS  Co.,  Cincin- 
nati (Woodbury  soap,  cosmetics),  on 

July  2  renews  for  39  weeks  the  Wed. 
8-8:30  p.m.  period  on  66  NBC-Red 
stations,  at  which  time  The  Thin 
Man  starts  as  summer  replacement. 
Agency :  Lennen  &  Mitchell,  N.  Y. 
AMERICAN  SAFETY  RAZOR  Co., 
Brooklyn  (Gem),  on  June  10  renews 
for  13  weeks  Wythe  Williams'  As  the Clock  Strikes  on  99  MBS  stations, 
8-8 :15  p.m.,  Mon.  thru  Fri.  Agency : 
Federal  Adv.  Agency,  N.  Y. 
P.  LORILLARD  Co.,  New  York 
( Sensation  cigarettes ) ,  on  July  6  re- 

news for  13  weeks  Don't  Be  Personal, on  7  CBS  Pacific  Coast  network  sta- 
tions (KNX  KARM  KSFO  KFPY 

KVI  KIRO),  Sun.  8:30-9  p.m. 
(PST).  Agency:  Lennen  &  Mitchell, 
N.  Y. 
R.  J.  REYNOLDS  TOBACCO  Co., 
Winston-Salem,  N.  C.  (Camels),  on 
.July  10  renews  for  52  weeks  Cugat- 
Bhumha  Revieic  on  75  NBC-Red  sta- 

tions and  WRCA-WNBI,  NBC  short- 
wave stations,  Thurs.,  7 :30-8  p.m. 

(also  delayed  broadcast  to  Honolulu 
and  Cebu,  Manila).  Agency:  AVm. 
Esty  &  Co.,  N.  Y. 
BRISTOL-MYERS  Co.,  New  York 
(Vitalis),  on  July  3  renews  3Ir.  Dis- 

trict Attorney  on  67  NBC-Red  stations 
for  52  weeks.  Wed.,  9:30-10  p.m. 
Agency :  Pedlar  &  Ryan,  N.  Y. 

Network  Changes 

NxiiTIOXAL  LEAD  Co.,  San  Fran- 
cisco (Dutch  Boy  paint),  on  June  15 

switches  Answer  Auction  on  8  CBS 
Pacific  Coast  network  stations  (KNX 
KSFO  KARM  KROY  KOIN  KIRO 
KFPY  KVI)  from  Thurs.,  8:30-9  p.m. 
(PST)  to  Sun.,  7:30-8  p.m.  (PST). 
Agency :  Erwin,  Wasey  &  Co.,  San 
Francisco. 
ROMxi  WINE  Co.,  New  York 
fwine^),  on  May  29  replaced  What 
Do  You  Think  on  30  Don  Lee  stations, 
Mon.,  Wed.,  Fri.,  6:45-7  p.m.  (PST) 
with  Art  Linkletter  in  Hollywood  on 
the  same  network,  Sat.,  9:15-9:45 
p.m.  ( PST ) .  Agency  :  Cesana  &  As- 
sociates,  Hollywood. 
BAYUK  CIGAR  Corp.,  Philadelphia, 
on  June  10  switches  Inside  of  Sports 

m 

tet, 

GLOBE-CHECKERS  on  a  recent  long  distance  mail  pull  contest  con-  }^ 
ducted  on  the  KNX,  Hollywood,  Midnight-Merry-Go-Round,  sponsored 
by  Grayson's,  Los  Angeles  (retail  chain),  are  (1  to  r)  George  Moskovics CBS  Pacific  Coast  sales  promotion  director;  A.  Ernest  Bagge,  CBS 
account  executive;  John  Torrey,  president  of  Torrey  &  Torrey  Adv.,  Lod  K 
Angeles,  agency  servicing  the  (jrayson  account.  Nylon  hose  w^ere  offered  * 
to  persons  sending  in  cards  from  the  greatest  distance  to  the  program""' Notes  came  from  the  Philippines,  Wake  Island,  Alaska  and  Australia 

Priority  Not  Vital 

In  FM  Production 

Industry  Says  It  Is  Affected 
Less  Than  Other  Lines 

DENYING  rumors  that  FM  has 
been  hit  hardest  of  all  radio 
branches  by  the  curtailment  of 
aluminum  and  other  vital  metals 
due  to  national  defense,  FM  Broad- 

casters Inc.  has  issued  a  statement 
explaining  that  in  all  probability 

the  output  of  FM  receivers  w^ill  be less  affected  than  that  of  standard 

radio  sets.  "The  only  important 
use  of  aluminum  in  FM  circuits  is 

for  condenser  plates  and  w^hen  the 
necessity  arises  a  suitable  substi- 

tute can  be  utilized,"  FMBI  de- clares. 

Since  a  state  of  national  emerg- 
ency exists  and  since  manufactur- 

ers will  be  able  to  secure  only  a 
limited  amount  of  materials,  the 

statement  points  out,  "the  set maker  is  therefore  faced  with  one 
of  two  courses.  He  may  continue 
to  manufacture  cheap  AM  sets  in 
limited  volume  (because  a  re- 

stricted amount  of  raw  materials  is 
available)  and  receive  only  a  small 
margin  of  profit;  or  he  may  utilize 
such  material  as  he  can  secure  to 
its  best  advantage  by  constructing 
modern,  high-grade  combination  re- 

ceivers that  incorporate  FM  and 
bring  him  a  greater  dollar-for-dol- 
lar  return  because  they  give  a 
greater  dollar-for-dollar  value. 

"And  that's  just  what  the  FM 
manufacturers  are  doing.  Not  a  one 
plans  to  drop  or  postpone  his  plans 

for  FM  production." 
from  0  Don  Lee  California  network 
stations,  Tues.,  Thurs.,  Sat.,  7  :1.5-7  :30 
p.m.  (PST).  to  16  Don  Lee  California 
stations,  Mon.  thru  Sat.,  7 :1.5-7 :30 
p.m.  (PST).  Agency:  Ivey  &  Elling- 

ton, Philadelphia. 
WHEELING  STEEL  Corp.,  Wheel- 

ing (institutional),  on  June  29  dis- 
continues Musical  Steelmakers,  Sun., 

5-5:.30  p.m.  on  91  MBS  stations,  to  be 
resumed  Oct.  5.  iVgency  :  Critchfield  & 
Co.,  Chicago. 
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Continental's  Big  Drive 
For  Its  Nth  Motor  Oil 
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CONTINENTAL    OIL   Co.,  New 
York,  is  introducing  its  new  Conocc 
Nth  motor  oil  with  its  greatest  spo^ 

radio  drive  in  the  company's  his-,  ' tory.  Company  has  placed,  through 
Tracy-Locke-Dawson,    New  York 
one-minute    dramatized    spot  an-l«ii 
nouncements  on  the  following  176 
stations  26-52  times  for  the  monthAJ- of  June :  „, 
KTAR    KGLU    KVOA    KYUM  KYCA 

KWJB  KFPW  KLRA  KTHS  KGIW  KVOE. 
KOA    KLZ    KIUP    KFXJ    KOKO  KGHJ 
WOL    KIDO    KID    KRLC    KSEI  KFXD 
KTFI     KWAL     WJBC     WCAZ  WDWS' WDAN     WSOY     WGIL    WEBQ  WMBC 
WTAD     WCBS     WROK    WTRC  WGBT 
WIND   KRNT   KSO   WMT  WNAX  WOC 
KVFD  KGLO  KFNF  KTSW  KGGF  KGNO 
KOAM  KSAL  WIBW  KFBI  KFH  KALB  (r 
KPLC     KTBS     KVOL     WBAL  WFBE§ff, 
WHDF    WJMS     WKZO     WDMJ  WKBZ 
KDAL    WDSM     WDGY    WCCO  WMFG 
KFVS  WDAF  KMBC  WHB  KFEQ  KMOX 
KWOS  KXOK  KGBX  WMBH  KGHL  KGIB 
KRBM  KPFA  KFBB  KGEZ  KGVO  KGCX 
KMMJ  KFAB  KOIL  WOW  WJAG  KGNFk,^ 
KGKY  KAVE  KOB  KGGM  KVSF  KAWM  W 
KGFL     WSOC     WCNC     WFNC  WBIG 
WGBR    WRAL     WEED     WMFD  WSJS 
WFTC  KFYR  WDAY  KLPM  KASA  KHBGllll 
WKY  KADA  KVSO  KCRC  KBIX  KTOK 
KGFF  ROME  KVOO  WCOS  WSPA  KOBE( 
KGLO  KSOO  KRBC  KBST  KGKL  KGNC 
KFYO  KTSA  KROD  KNEL  KRIS  WFAA 
KRLD  KPRC  KTRH  KFRO  KNET  KPLT; 
KIUN  KXOX  WACO  KWFT  KSUB  KVNU  *  t KLO    KEUB   KOVO    KSL   KDYL  WSLS 
WDBJ  WTAR  WGH   WRNL  KHQ  KUJ  , 
KPQ  KIT  WTAQ   WKBH   WIBA   KDFN  URi 
KFBC  KVRS  KWYO.  I  !lt 

fltei flE 

QUAKER  OATS  Co.,  Chicago,  on  * 
May  14  sta*.ted  a  13-week  test  cam-|  j" 
paign  of  frve-weekly  quarter-hour 
live  talent  variety  programs  oil 
WMBD,  Peoria,  111.,  promoting  it^ 
new  product  Oaties,  a  ready-to-eat 
cereal.  Series  is  titled  Quaker  Mail 
Bag  with  Milton  Budd  as  m.e 
Agency  is  Ruthrauff  &  Ryan,  Chi- cago. 

Test  for  Oaties 

Vitamin  Spots 

ROYAL  MFG.  Co.,  Duquesne,  Pa 
through  its  newly-appointed  agen-| 
cy,  Hirshon-Garfield,  New  York,  in 
the  fall  will  test  spot  announce- ments in  the  New  York  area  for  its 
product,  Saxon  Vita-Pal  vitamins a  vitamin  capsule. 

BROADCASTING  •  Broadcast  Advertising  ^ 
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CONTROLS 

ROOM 

lAROLD  (Patch)  SWANSON,  en- 
ineer  of  WJJD,  Chicago,  on  June 
4  is  to  marry  Lucille  Oastello,  of 
Chicago. 
.L  SPAN,  CBS  Hollywood  sound  ef- 
?ets  engineer,  is  the  father  of  a  girl 
orn  May  26. 

.  R.  O'KELLY,  of  NBC  Hollywood ngineering  staff,  has  returned  after 
seven-week  leave  of  absence  due  to 
broken  jaw. 

;BUCB  DENNIS,  formerly  of  Co- 
imbus,  Miss.,  has  joined  the  engineer- 
ig  staff  of  KFRO,  Longview,  Tex., 
icceeding  Johnnie  Dunn  who  has 
iken  a  Government  radio  post  at 
oerecco,  N.  M. 

'RANCIS  GARUFY,  formerly  of 
P'NLC,  New  London,  Conn.,  has  re- laced  Charles  Harrison  at  the  traus- 
litter  of  WOR,  New  York,  in  Car- 
iret,  N.  J. 
[ENRY  BRODERICK  has  been 
dded  to  the  engineering  staff  of 
yORC,  Hartford,  and  Fred  Brill  has een  transferred  from  the  control  room 
S  the  Bloomfield  transmitter. 

;^ILLIAM  P.  GAINER,  transmitter 
tagineer  of  WISN,  Milwaukee,  and  a 
leutenant  of  the  Naval  Reserve,  re- 
jntly  reported  for  active  duty.  A 
irewell  stag  was  held  in  his  honor 

St  the  Hotel  Plankinton. 

ACK    MURCHISON,    engineer  of 
7GN,  Chicago,  and  a  member  of  the 
.  S.  Naval  Reserve,  on  .June  10  re- 

sorts to  the  Navy  Radio  School,  Indi- 
mapolis.  He  is  a  seaman  first  class 
'fod  will  serve  3%  years. 
ROBERT  CROUSB,  engineer  at 

-;FJZ,  Ft.  Worth,  was  called  to  ac- ve  duty  with  the  Navy  May  26.  He 
ft  for  Charleston,  S.  C,  where  he 
ill  attend  a  three-month  school. 

ARROLL  TIGNER,  formerly  of 
NET,  Palestine,  Tex.,  has  ioined  the 
igineering  staff  of  KFJZ,  Ft.  Worth. 

ENE  RIDER,  formerly  chief  engi- 
;er  of  WQAM,  Miami,  now  radio  eu- 
neer  of  CBS  headquarters  in  New 
ork,  will  marry  Laura  Ralph,  a  Pow- 

!,.'s  model,  next  month. 
OBBY  GREVEMBERG,  engineer, 
id  Dotty  Griffin,  secretary,  both  of 
TLW,  Cincinnati,  were  married 
:iune  2. 

I'ALPH  INGRAHAM,  of  Manchester, 
5'.  H.,  has  been  named  to  the  engi- ering  staff  of  WDRC,  Hartford. 

i: D.  KAHLE  has  been  appointed  to 
'jie  KOA,  Denver,  engineering  staff pT  summer  relief  duty. 

'AROLD  STEIN,  Jack  Neubauer 
id  Fred  Olinger  have  joined  the  en- 
neering  staff  of  KLZ,  Denver. 

HE  Crosley  international  shortwave 
■ansmitter  at  Mason,  O.,  W8X0,  has jplied  to  the  FCC  for  authority  to 
jost  its  power  to  750,000  watts. 

24-HOURS  A  DAY 

EVERY  DAY 

Represented  by  Blair 

MARKING  ITS  INCREASE  to  50  kw.,  WPTF,  Ra- 
leigh, N.  C,  was  host  to  prominent  figures  from  both 

the  radio  and  political  world.  Assembled  as  the  sta- 
tion assumed  its  new  power  are  (front  row,  1  to  r)  : 

Mayor  Graham  Andrews  of  Raleigh;  J.  R.  Weather- 
spoon,  president  and  treasurer  of  the  WPTF  Radio 
Co.;  D.  E.  Cozart,  secretary  of  the  station;  William 
S.  Hedges,  v-p.  in  charge  of  stations  for  NBC; 
S.  B.  Cooley,  vice-president  of  ̂ VPTF.  Back  row,  Carl 

Goerch,  WPTF  commentator;  Wade  Galen,  Raleigh 
representative  of  Westinghouse  E.  &  M.  Co.,  manu- 

facturers of  WPTF's  50  kw.  equipment;  Richard 
Mason,  general  manager  of  WPTF;  Jack  Field  Jr., 
sales  manager  of  the  station;  Sheldon  B.  Hickox, 
NBC  station  relations  department;  C.  Terence  Clyne, 
of  the  New  York  office  of  Free  &  Peters,  national 
representatives  of  WPTF;  Lewis  H.  Avery,  Free  & 
Peters,  Chicago;  E.  T.  Morris,  Westinghouse. 

Standard  Oil  of  Indiana 

Plans  New  Quiz  on  Blue 
STANDARD  OIL  Co.  of  Indiana, 
through  McCann-Erickson,  Chi- 

cago, on  July  18  starts  a  52-week 
schedule  of  weekly  half-hour  pro- 

grams titled  Auction  Quiz  on  49 
NBC-Blue  stations,  Friday  7-7:30 
p.m.  (CDST).  All  Standard  Oil 
products  will  be  promoted. 

A  total  of  $590  will  be  given  to 

participants  on  each  week's  pro- gram. Questions  sent  by  listeners 
on  blanks  procured  from  Standard 
Oil  dealers  will  be  sold  to  the  high- 

est bidders  in  each  audience. 
The  person  making  the  final  bid 

in  the  various  categories  has  an 
opportunity  of  answering  the  ques- 

tion which  is  not  revealed  until  that 
particular  auction  has  ceased.  Cor- 

rect bidder  receives  full  amount  of 
his  bid.  The  person  submitting  the 
question  receives  $5,  as  does  his 
dealer.  If  contestant  fails  to  answer 
the  question  correctly,  the  full 
amount  of  his  bid  goes  to  the  person 
who  sends  in  the  question,  plus  an 
additional  $5.  If  a  question  is 
valued  at  $100  and  bidding  stops  at 
$75  the  remaining  $25  will  be 
placed  in  a  jack  pot  to  be  awarded 
to  the  person  answering  the  last 
question  of  the  evening. 

Sub  for  Fibber 
S.  C.  JOHNSON  &  SONS,  Racine, 
Wis.  (Carnu) ,  replaces  jPi^^er  Mc- 
Gee  &  Molly  on  99  NBC-Red  sta- 

tions, Tuesday  9:30-10  p.m. 
(EDST)  effective  July  1  with  a 
variety  show  featuring  Ransom 
Sherman.  Music  will  be  furnished 

by  Billy  Mills'  orchestra.  Cecil Underwood,  West  Coast  producer 
of  the  current  series,  will  move 

to  Chicago  to  supervise  the  new- production.  Contract  is  for  13 
weeks.  Agency  is  Needham,  Louis 
&  Brorby,  Chicago. 

Nedick's  Buying 

NEDICK'S  STORES,  New  York 
(food  and  soft  drink  dispensaries), 
are  using  a  daily  quarter-hour  of 
news  and  a  quarter-hour  of  sports 
on  WHN,  New  York,  to  advei'tise their  five-cent  orange  drink  forti- 

fied with  vitamin  Bi.  Company  will 
use  radio  in  Washington  and  Phila- 

delphia markets  where  it  is  open- 
ing additional  units.  Weiss  &  Gel- 

ler.  New  York,  is  the  agency. 

DR.  LUIS  X'RISMEGISTO  .JATOBA, Brazilian  announcer  of  Radio  .lournal 
Do,  Rio  de  .lauciro.  has  joined  CBS. 

Tincher  to  Cavalry  g 

ROBERT  TINCHER,  vice-presi- 
dent and  general  manager  of 

WNAX,  Yankton,  S.  D.,  has  been 
called  to  active  duty  with  the 

Fourth  Cavalry 
at  Fort  Meade, 
S.  D.  Mr.  Tincher, 
who  has  been  in 
the  Cavalry  re- serve  for  five 
years,  holds  the 

/«r  '"i"'*'  of  first  lieu- 
^4  JHl    tenant.    He  has 
^■k  "'-'wWl  been  granted W^L  mtt/'^UM  leave  of  absence 

from  his  radio 
duties.  Prior  to 

departure  June  2,  the  staff  held  a 
banquet  in  his  honor  at  which 
tables  were  arranged  in  the  form 
of  a  T  and  decorated  with  military 
emblems.  Mr.  Tincher  was  present- 

ed with  a  portable  radio. 

Mr.  Tincher 

CHANGE 

OF  ADDRESS 

As  a  preliminary  to  an  increase 
in  power  to  50,000  watts  to  be 
effected  shortly,  Radio  Station 
WINS  has  moved  into  new  studios 
—the  last  word  in  technical  de- 

sign and  layout,  planned  and  fur- 
nished for  high  quality  production 

with  the  very  latest  equipment... 

28  WEST  44'^  STREET 
NEW  YORK,  N.  Y. 

TELEPHONE:  BRYANT  9-6000 

WINS 

Now  1000  on  your  dial 

"Easy  to  remember,  easy  to  dial" 
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Net  Profits  Shown 

In  Report  of  FCC 

Earnings  Released  as  Senate 

Committee  Begins  Hearing 

APPARENTLY  timed  to  coincide 
with  the  opening  of  the  Senate  In- 

terstate Commerce  Committee  hear- 
ings on  the  White  inquiry  resolu- 
tion, the  FCC  May  31  for  the  first 

time  disclosed  the  net  profits  earned 
by  the  major  networks,  based  on 
1940  data  voluntarily  supplied  it  by 
the  industry. 
The  actual  statistical  tables 

[Broadcasting,  June  2]  did  not  re- 
veal the  net  profit  figures,  hereto- 
fore held  confidential  on  the  ground 

that  the  Commission  was  interested 
only  in  industry-wide  calculations 
and  would  hold  in  confidence  data 
indicating  operations  of  individual 
entities. 

Eleventh  Hour 

It  was  learned  the  data  on  net 
incomes  were  included  in  the  re- 

lease at  the  eleventh  hour,  though 
it  did  not  show  up  in  the  actual 
fiscal  tabulations.  Of  the  business 
of  the  major  networks,  according  to 
the  announcement,  NBC,  with  both 
the  Red  and  Blue,  amounted  for 
$37,137,823  of  total  major  network 
time  sales  of  $71,919,428.  It  had  a 
net  profit  of  $3,918,772,  including 
operation  of  its  own  stations  during 
1940. 

CBS  had  a  gross  of  $31,137,823, 
with  a  net  profit  of  $5,006,634,  in- 

cluding its  own  stations.  MBS' 
share  of  the  business  was  given  as 
$3,600,161.  This  constituted  a  loss 
of  $39,712  in  its  1940  operations. 

Artists  Service  Rumors 

Draw  Denial  From  NBC 

CONSISTENT  reports  last  week 
that  NBC  and  William  Morris 
Agency  had  reached  an  agreement 
for  the  transfer  of  NBC  Artists 
Service  to  William  Morris  were 
just  as  consistently  denied  by  the 
officials  of  both  NBC  and  the  talent 
agency. 

Following  the  CBS  announcement 
of  sale  of  its  talent  subsidiary, 
CBS  Artists  Bureau,  to  the  Music 
Corp.  of  America,  rumors  were 
heard  that  NBC  had  likewise  dis- 

posed of  its  talent  bureau.  NBC 
officially  stated  that  "we  have  re- ceived a  number  of  offers  for  the 
artists  service,  which  are  being  con- 

sidered, but  no  commitments  have 
been  made  with  any  group  nor  any 
papers  signed."  Since  then  net- 

work executives  have  stood  pat  on 
that  statement. 

VBNX 
■A  YOHK 

STATIONED  at  observation  headquarters  for  Newark's  recent  blackout test  on  the  33d  floor  of  the  National  Newark  &  Essex  Bldg.,  a  WOR 
crew  broadcast  the  "air  raid  alert",  "blackout"  and  "all  clear"  signals 
that  set  off  local  siren  warnings.  Gathered  about  the  controls,  center 
of  four  pickup  points,  are  (1  to  r)  Dave  Driscoll,  WOR  director  of  special 
features  and  news;  J.  R.  Poppele,  WOR  chief  engineer;  Gerald  Gross, 
FCC  assistant  chief  engineer  for  broadcasting;  Charles  Singer,  WOR 
transmitter  supervisor;  Edmund  Franke,  WOR  engineer. 

Tests  of  Television  Setups  Are  Made; 

Plans  for  July  1  Operation  Uncertain 
WHILE  JULY  1— date  set  by  the 
FCC  for  the  inauguration  of  com- 

mercial television  and  with  video 
stations  required  to  give  a  mini- 

mum of  15  hours  of  program  serv- 
ice weekly — is  only  three  weeks 

away,  no  official  announcement  of 
programming  plans,  commercial 
rate  or  other  details  has  as  yet  been 
made  by  CBS,  DuMont  or  NBC 
regarding  their  proposed  sight-and- 
sound  broadcasts  in  New  York. 
Nor  is  any  such  announcement 

expected  until  conclusion  of  the 
Radio  Manufacturers  Assn.  meet- 

ing to  be  held  this  week  in  Chicago, 
at  which  the  manufacturers  of  ra- 

dio receivers  will  probably  reach 
a  decision  as  to  the  number  of  video 
receivers  to  be  manufactured  and 
placed  on  the  market  this  year. 

Tests  Conducted 

Meanwhile,  however,  television 
staffs  of  all  three  companies  are 
pushing  preparations  for  regular 
operation  after  July  1.  CBS  last 
week  began  making  field  tests  with 
its  video  transmitter  which  has 
been  altered  to  conform  to  the  new 
FCC  standards  and  expects  its 
sound  transmitter  to  be  ready  for 
test  broadcasts  within  a  few  days. 

DuMont  engineers  have  been  con- 
ducting field  tests  for  some  weeks 

with  both  sight  and  sound  trans- 
mission. NBC's  transmitter  is  con- 
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5000  WATTS  ^.WaW 
OVER    METROPOLITAN      NEW  YORK 

tinuing  to  give  a  limited  program 
service,  comprising  three  telecasts 
of  boxing  bouts,  horse  races,  ball 
games  or  similar  out-of-studio 
events  a  week,  on  the  old  standards. 
It  was  explained  that  the  technical 
job  of  changing  the  transmitter  to 
the  new  standards  can  be  completed 
in  a  few  hours,  between  signing  off 
one  night  and  on  the  next  day,  if necessary. 

It  is  considered  probable  that  the 
three  companies  will  work  out  some 
sort  of  time-sharing  agreement,  to 
give  as  many  hours  as  possible  of 
video  service,  instead  of  entering 
into  program  competition  at  the 
outset.  Such  an  arrangement,  pro- 

viding for  45  hours  of  non-competi- 
tive service  a  week,  would  stimu- 

late the  sale  of  video  receivers,  and 
so  increase  the  potential  circulation 
of  all  three  stations,  it  is  believed, 
more  than  would  fewer  hours  of 
service,  but  with  a  choice  of  pro- 

grams during  those  hours. 
CBC  has  announced  tentative 

program  plans,  comprising  dance 
programs,  educational  and  news 
features,  women's  fashion  shows, 
variety  programs,  and  studio  sports 
shows,  as  well  as  the  art 
masterpieces  announced  previously 
[Broadcasting,  June  2].  For  the 
present,  CBS  is  limited  to  studio 
programs,  since  its  mobile  tele- 

vision unit  is  not  scheduled  to  be 
delivered  before  August.  NBC  and 
DuMont  have  made  no  announce- 

ments, but  it  is  believed  that  out- 
side pickups  will  provide  a  large 

part  of  their  program  material,  as 
past  experience  has  shovm  that  see- 

ing things  while  they  are  actually 
happening  has  one  of  the  strongest 
appeals  for  televiewers. 
DuMont  is  also  planning  to  fea- 

ture this  "real  life,  unrehearsed" 
technique  in  a  number  of  its  studio 
television  programs,  patterning 
them  on  the  quiz  and  audience  par- 

ticipation shows  that  have  been  so 
popular  in  sound  radio. 
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NBC  and  ASCA] 

Discuss  Proposal 

But  Differences  Still  Remai 
Before  Contract  Signing 

WHILE  there  are  still  some  di 

ferences  between  NBC  and  ASCJ^  "1 which  will  have  to  be  ironed  o 
before  any  contract  can  be  ca 
eluded  for  the  return  of  ASCA 
music  to  NBC's  network  prograre 
continued  progress  toward 
goal  was  reported  following  a  mee 
ing  last  Thursday. 

"Nothing  is  closed;  there  a 
still  differences,  but  we  are  stj 
working  on  the  problem,"  was  t summation  of  the  session  made  1 
Mark  Woods,  NBC  vice-preside 
and  treasurer,  who  has  been  co 
ducting  negotiations  for  his  cci, 

pany. Decisions  Studied 1st 
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The  Supreme  Court  decisior 
which  may  make  ASCAP  operatia 
illegal  in  a  number  of  States,  w 
not  prove  a  deterrent  factor  to  coj 
tracts  with  NBC  or  CBS,  as  fir 

expected,  it  was  learned.  ASCA' 
has  agreed  to  give  protection 
the  networks  for  network  broa 
casts  of  ASCAP  music,  even  whi 
these  programs  are  carried  by  st; 
tions  located  in  States  in  whi 
ASCAP  operations  are  outlawed 

Despite  this  guarantee,  howeve 
network  legal  departments  are  car 
fully  analyzing  the  opinions  of  tf 
court  in  the  Florida  and  Nebras 
cases  and  their  probable  effect  ( 
the  broadcasting  of  ASCAP  mu^ 
in  those  states. 

    ..         .  . 
were  resumed  between  ASCAP  ar 
CBS,  which  had  halted  its  convej 
sations  with  the  music  licensir, 
group  until  the  court  opinions 
been  studied.  Meeting  was  describe, 
as  friendly,  but  little  progress 

reported. 

Two  Die  In  Accident 

FERNAND  LECLERC,  chief 
the  special  events  department 
the  Montreal  studios  of  the  C 
nadian  Broadcasting  Corp.,  ar 
Leo  Pol  Morin,  CBC  musician,  wei 
instantly  killed  in  an  auto  accidei 
40  miles  north  of  Montreal  on  Ma 
29.  There  were  two  other  passei 
gers.  Louis  Francoeur,  CBC  Frend 
news  commentator,  suffered  t"wi broken  legs  and  possible  intern?  tj, 
injuries,  and  Rev.  Wilfrid  Morii 
radio  lecturer,  was  not  expected  1 
recover. 

no. 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 
KANSAS 

Call  Any  Edward  Petry  Office 
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jFortiine'  Endorses 

I'artial  Censorship 
Says  It  Must  Apply  Only 

o  Outgoing  Information 
DVISABILITY  of  enforcing  a 

leripheral"  censorship,  applying 
outgoing  communciations,  "which 
ay,  if  necessary,  include  a  limited 
nsorship  of  radio,"  was  pointed in  the  June  issue  of  Fortune 
igazine. 
In  its  recommended  "censorship 
licy,"  Fortune  also  declared  "un- 
uivocal  opposition  to  press  cen- 
rship  in  any  form"  so  long  as  the 
'.tion's  press  cooperates  volunta- 
y  in  keeping  secret  facts  of  strict- 
■  military  value  "so  long  as  they 
'e  secret  in  fact." 
^Advocating  freedom  from  cen- 
'rship  for  ordinary  domestic  and 
itorial  news  accounts,  in  the  in- 
rest  of  keeping  United  States  cit- 
ms  completely  informed  as  to  de- 
ise  and  other  developments,  the 
''igazine  noted  that  the  most  ef- 
';tive  way  of  keeping  valuable  in- 
'rmation  from  the  enemy  lay  in 
'irecy  at  the  source,  combined 
ith  peripheral  censorship.  The  ar- 
'le  maintained  that  "the  greatest 
•rvice  the  press  can  render  a  de- 
)cracy  in  wartime  is  to  remain 
'gressively  free,  critical  and  in- 
rmative." '[ 

Vital  Secrets 
7 
Press  cooperation  in  maintaining 
.;recy  of  a  limited  list  of  truly 
s\  technical  secrets  and  of  troop, 
ip,  and  plane  movements  and 
jier  information  of  strictly  mili- 
•y  value  is  necessary,  the  article 
;lared,  but  restrictions  should  not 

■  ';end  to  politics  and  public  morale. 
'  '  'The  Army  and  Navy  have  the 
"  'disputed  right  to  control  corre- 
'mdents    and   photographers  in 

'-^  Mitary  areas  and  to  censor  their 
'ws  and  pictures,"  Fortune  stated. 

'  *uch  censorship,  however,  should 
limited  to  vital  military  and 

i/al  information  and  not  extend  to 
'  !  vague  fields  of  politics  and  pub- 
morale. 

1  'The  case  for  radio  censorship 
t :  ;  more  validity  because  broad- 
(  J  ting  transmits  information  in- 
'-^  'ntly  beyond  our  shores — that  is, 

'ond  reach  of  peripheral  censor- 
y       (mail,  cable,  wireless).  And  it 

,  y  be  that  radio  for  this  reason 
2  r'Uld  be  subject  to  censorship  in 
r  le  degree.  But  if  censorship  is 
p  •  )lied  to  radio  it  should  be  applied 
iff  reasons  of  communication,  not 
ai'  dissemination." 

COMBINATION  MEN 

BASIS  OF  DISPUTE 

FOLLOWING  conclusion  of  a  test 
strike,  involving  a  jurisdictional 
dispute  between  American  Federa- 

tion of  Radio  Artists  and  Interna- 
tional Brotherhood  of  Electrical 

Workers,  both  AFL  affiliates,  which 
forced  KYA,  San  Francisco,  off  the 
air  for  a  day-and-a-half  late  in 
May,  IBEW  officials  are  working 
with  the  San  Francisco  Employers 
Council  in  negotiating  agreements 
covering  combination  men.  The 
council  is  acting  on  behalf  of  sta- 

tions in  the  San  Francisco  area  in 
an  effort  to  forestall  similar  dis- 

putes at  other  stations. 
The  KYA  strike,  settled  finally 

after  appeals  to  both  the  National 
Labor  Relations  Board  and  AFL 
President  William  Green,  lasted 
from  10:30  a.m.  May  27  to  4  p.m. 
May  28,  with  the  station  off  the  air 
during  that  period.  According  to 
KYA  Manager  Harold  H.  Meyer, 
the  situation  revolved  about  a  juris- 

dictional dispute  between  AFRA 
and  IBEW,  each  claiming  the  right 
to  bargain  for  the  announcers  and 
producers.  Upon  inquiry,  AFL 
President  Green  declared  that  radio 
announcers  come  under  jurisdiction 
of  AFRA,  with  Technicians  and  ra- 

dio service  men  under  IBEW. 
In  the  strike,  announcers  and 

producers  of  the  station,  who  had 
switched  from  AFRA  to  a  special 
IBEW  unit,  walked  out  and  the 
IBEW  technicians  joined  them  in  a 
sympathy  strike.  The  contract  set- 

tling the  controversy  finally  was 
signed  by  AFRA.  The  two-year 
agreement  calls  for  a  $42.50  weekly 
salary  minimum  for  announcers 
and  producers,  retroactive  to  March 
24,  with  an  increase  to  $45  weekly 
starting  May  1,  1942,  along  with  a 
five-day  40-hour  week,  with  two 
consecutive  days  off  and  two  weeks 
vacation  with  pay  after  a  year's 
employment. 

Bleachette  Tested 

AMERICAN  CYANAMID  Co.,  Cal- 
co  chemical  division,  Bound  Brook, 
N.  J.,  is  testing  radio  in  New  York 
for  Bleachette,  a  packaged  house- 

hold bleaching  chemical.  Company 
has  started,  through  J.  M.  Mathes 
Inc.,  New  York,  two  participating 
announcements  weekly  on  Helen 
Craig's  Woman  of  Tomorrow  on 
WJZ,  and  quarter-hour  foreign  lan- 

guage program  twice  weekly  on 
WBYN,  Brooklyn. 

Planters  Spots 

PLANTERS  NUT  &  CHOCO- 
LATE Co.,  Wilkes-Barre,  Pa.,  on 

June  16  starts  using  one  and  two 
daily  spot  announcements  on  the 
Buffalo  stations,  WKBW  WBEN, 
respectively,  as  well  as  three  per 
day  on  WTAM,  Cleveland,  start- 

ing June  30  for  13  weeks.  Agency 
is  Raymond  R.  Morgan  Co.,  Los 
Angeles. 

Octagon  Additions 
COLGATE-PALMOLIVE-PEET  Co., 
Jersey  City,  is  adding  WPBG,  Altoona. 
and  W.IAC,  Johnstown,  to  the  fol- 
lowins  list  of  stations  carrying  one- 
minute  spot  announcements  10  times 
weekly  for  Octagon  so.i.p  chips: 
KWKII,  Shrevetwrt;  WJDX,  Jack- 

son, Miss.  ;  WPTF.  Raleigh  ;  WIS, 
(■(jjiiinliia.  S.  ('.  ;  WFP>(",  (Jreenville, 
S.  ('.  ;  KTUII,  Houston;  WTAR,  Nor- folk. Ted  P>ates  Inc.,  New  York,  is 
agency. 

New  Pall  Mall  Cigarette 

Adding  23  Stations  for 

Extensive    Spot  Series 
MORE  THAN  1,200  announce- 

ments weekly  will  be  used  to  ad- 
vertise the  modern-designed  Pall 

Mall  cigarettes  in  a  spot  campaign 
starting  June  9.  American  Cigar- 

ette &  Cigar  Co.,  New  York,  will 
add  23  stations  in  five  cities  to  a 
test  list  of  16  stations,  using  from 
16  to  42  announcements  weekly  per 
station.  Ruthrauff  &  Ryan,  New 
York,  agency  handling  the  account, 
has  produced  a  dozen  different 
transcribed  announcements  featur- 

ing the  modern  design  theme. 
Following  a  test  campaign 

started  last  March  on  16  stations 
in  New  York,  Chicago  and  Pitts- 

burgh, the  new  campaign  has  been 
extended  to  include  Philadelphia, 
Buffalo,  Detroit,  San  Francisco  and 
Los  Angeles.  Contracts  run  for  13 
weeks,  although  in  some  cases  they 
extend  for  52  weeks  with  cancella- 

tion options.  Total  cost  of  the  sum- 
mer drive  is  estimated  at  several 

hundred  thousand  dollars. 
The  full  station  list  for  the  cam- 

paign includes:  WMCA  WINS 
WNEW  WHN  WABC  WOR 
WBBM  WCFL  WJJD  WGN 
WAAF  WIND  WJAS  KQV  KDKA 
WCAE  WBEN  WKBW  WGR 
WEBR  KHJ  KECA  KFI  KNX 
KFWB  KFRC  KSFO  KJBS  KROW 
KYA  KYW  WFIL  WCAU  WDAS 
WJR  WXYZ  CKLW  WJBK  WWJ. 

Florida  Fruit  Plans 
FLORIDA  CITRUS  COMMIS- 

SION, Lakeland,  Fla.,  on  July  4 
will  discontinue  Mary  Margaret 
McBricle  on  25  CBS  stations,  Mon- 

day through  Friday  at  3-3:15  p.m. 
L.  W.  Martin,  advertising  manager 
of  the  commission,  announced  a 
nationwide  campaign  to  promote 
canned  citrus  juices,  primarily 
grapefruit,  is  planned  next  year, 
concentrating  on  spot  radio  and 
other  media.  The  commission  passed 
a  resolution  praising  the  promo- 

tional campaign  conducted  during 
the  past  season  by  Arthur  Kudner, 
New  York. 

SETTLEMENT  SEEN 

IN  WKRC  DIPVTE 
ALTHOUGH  the  threat  of  an 
AFRA  strike  at  WKRC,  Cincinnati, 
has  not  been  averted,  conversations 
still  are  going  forward  toward  set- 

tlement. Officials  of  the  Times-Star 
station  were  scheduled  to  meet  with 
representatives  of  the  Cincinnati 
Central  Trades  Labor  Council  on 
Monday,  June  9. 
An  independent  union.  Radio 

Artists  Assn.,  declared  to  comprise 
a  majority  of  WKRC's  program staff,  has  filed  a  petition  with  the 
National  Labor  Relations  Board,  it 
was  announced.  The  group  seeks 
an  immediate  labor  board  election. 
WKRC  has  approximately  a  score 
of  regular  program  employes,  in- 

cluding announcers,  with  an  over- 
all staff,  including  parttime  people, 

of  about  35. 
It  has  been  contended  by  WKRC 

that  AFRA  has  refused  an  election 
and  that  the  claim  a  majority  of 
the  program  staff  is  AFRA-affili- 
ated  has  been  challenged.  Hulbert 
Taft  Jr.,  general  manager  of 
WKRC,  was  to  confer  directly  on 
Monday  with  Jack  Hurst,  president 
of  the  Cincinnati  Council,  it  was 
reported. 

WOODY  HERMAN 
records  for 

LANG-WORTH 

^^^^^ 

RADIO  ADVERTISERS 

Cannot  Afford  to  Overlook  the 
Possibilities  Offered  by  the 
Canadian  Maritime  Provinces 

and  by  Nova  Scotia  in  Particu- 
lar. This  area  is  served  by — 

CHNS 

HALIFAX,  N.  S. 
The  Key  Station  of  the 

Maritimes 

Kepresentatives WEED  &:  COMPANY 

Baltimore  Listeners  Daily! 
Skeptical?  Make  us  prove  Itl 
Write  for  full  details — find  out 
why  WCBM  gives  you  .  .  . "PENNY  FOR  PENNY 

COVERAGE  BEHER  THAN  ANY!" 

WCBM 

BALTIMORE,  MARYLAND 
Affiliated  with  MUTUAL 

Beginning  Oct.  1— NBC  BLUE 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 

IN  THE  7th  RETAIL  MARKET 

KSTP 
INNEAPOLIS      •       SAINT  PAUL 

NIGHTTIME  SIGNAL  FROM  MINNE- 
APOLIS TO  THE  WEST  EQUIVALENT  TO 

133,500  WATTS 
NBC  BASIC  RED  NETWORK 

50,000  WatU 
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FEDERAL  COMMUNICATION  COMMISSION 

MAY  29  TO  JUNE  6  INCLUSIVE 

Decisions  .  .  . 

MAY  29 

mod- 
KGBS,    Harlingen,    Tex. — Granted ification  CP  new  transmitter. 
KDTH.    Dubuque,    la. — Granted  license new  station  1370  kc  1  kw  unl. 
WTAL.    Tallahassee,    Fla.— Granted  CP 

change  equipment. 
WRLC,  Toccoa,  Ga. — Granted  license  new station  1450  kc  250  w  unl. 
W47NV,  Nashville — Granted  license  new FM  station. 

MAY  31 

KMPC,  Beverly  Hills,  Cal.— Granted  pe- 
tition intervene  hearing  WTCN  application 

shift  to  710  kc  10  kw  unl.  directional. 
KIRO,  Seattle — Granted  petition  inter- 

vene WTCN  hearing  and  WHB  hearing 
on  request  710  kc  5  kw  unl.  directional. 

WDAE,  Tampa,  Fla. — Granted  petition 
withdraw  application  shift  to  740  kc  10 
kw  unl.  directional. 
WIXG,  Boston — Granted  petition  amend 

application  and  ask  CP  commercial  tele- vision. 
NEW.  Ellensburg,  Wash.— Granted  mo- tion to  continue  hearing. 
KRLD,  Dallas — Granted  petition  inter- 

vene hearing  application  Mid-American 
Broadcasting  Corp.  for  new  station. 

JUNE  3 

KOB,  Albuquerque — Granted  special  au- thorization 25  kw  N  50  kw  D  1030  kc. 
WGNY,  Newburgh,  N.  Y.— Granted  CP 

new  transmitter,  shift  1220  kc,  increase 
1  kw  D. 
KRLH,  Midland,  Tex. — Granted  modifica- tion CP  to  1230  kc. 
KWBG,  Hutchinson,  Kan. — Granted  trans- 

fer control  from  W.  B.  Greenwald  (owner 
all  outstanding  stock)  to  Stanley  Marsh 
(50%),  William  Wyse  (49.97o)  and  Wesley 
E.  Brown  (.1%)  for  $40,0(Xl. 
WQXR,  New  York— Granted  modification 

CP  change  equipment  increase  to  10  kw 
unl. 
MISCELLANEOUS— W71SB,  South  Bend, 

Ind.,  granted  CP  FM  station  subject  Order 
No.  79 ;  NEW,  Gibraltar  Service  Corp., 
Philadelphia,  application  FM  station  placed 
in  pending  file  under  Order  No.  79  ;  NEW, 
Texas  Star  Broadcasting  Co.,  Houston, 
adopted  order  denying  petition  for  recon- 

sideration and  grant  without  hearing  CP 
new  station  1250  kc  250  w  unl.  ;  WAAF, 
Chicago,  adopted  decision  and  order  deny- 

ing rehearing  asked  by  WAAF  in  action 
1-28-41  modification  of  CP  of  WWJ  for 
directional  antenna  N ;  NEW,  Ralph  L. 
Lewis,  Greensboro,  N.  C,  denied  petition 
to  sever  application  for  new  station  from 
consolidated  hearing  with  High  Point 
Broadcasting  Co. 

JUNE  6 
WKWK,  Wheeling,  W.  Va.— Granted  li- cense to  cover  CP  new  station. 
W9XER,  Kansas  City — Granted  license 

to  cover  CP  developmental  FM  46.5  me. 
1,500  w. 
NEW,  Natchez  Radio  Corp.,  Natchez, 

Miss. — Granted  motion  to  dismiss  CP  ap- plication without  prejudice. 
NEW,  Orange  Broadcasting  Corp.,  Or- 

ange, Tex. — Granted  motion  to  dismiss  ap- 
plication   without  prejudice. 

KSEI,  Pocatello,  Ida.— Granted  petition 
to  withdraw  application  CP  without  pre- 
judice. 

Applications  .  .  . 
JUNE  2 

NEW,  Trent  Broadcast  Corp.,  Trenton, 
N.  J. — CP  1230  kc  1  kw  unl.,  amended  to 920  kc. 
NEW,  County  Broadcasting  Co.,  Norfolk, 

Va. — CP  1490  ice  250  w  unl.,  contingent  on 
WBOC  moving  to  1230  kc. 
WMC,  Memphis — CP  1-5  kw  amended  to 

request  790  kc. 
JUNE  5 

WATR,  Waterbury,  Conn. — Modification 
CP  power  increase  for  new  transmitter. 
WAAB,  Boston — CP  increase  to  5  kw 

unl..  move  transmitter  to  Paxton,  Mass., 
studios  to  Worctster. 
KWOS,  Jefferson  City,  Mo. — Modification license  to  1240  kc. 

WRDO,  Augusta,  Me. — Authority  trans- fer control  to  Adeline  B.  Rines  from  Henry 
P.  Rines,  deceased  (100  shares). 
NEW,  Dyke  Cullum,  Washington— CP new  station  1450  kc  250  w  N  100  w  D, 

facilities  of  WWDC. 
WQBC,  Vicksburg,  Miss.— Modification  of license  to  1470  kc,  increase  to  500  w  N 

1  kw  D. 
WBAA,  West  Lafayette,  Ind. — Modifica- 

tion of  CP  for  new  transmitter  and  direc- tionSS. 
KOAM,  Pittsburg,  Kan.— CP  change  to 500  w  N  1  kw  D. 
NEW,  La  Crosse  Tribune  Co.,  La  Crosse, 

Wis. — CP  FM  46.5  mc  4,520  sq.  miles 
166.000  population. 
KECA,  Los  Angeles — License  to  cover CP  increase  power. 

JUNE  6 
WAWZ,  Zarephath,  N.  J.— CP  new  trans- 

mitter, increase  to  5  kw  D  1  kw  N.  direc- 
tional. 

NEW,  Birney  Imes,  Tupelo,  Miss. — CP new  station  amended  to  1490  kc. 
KGDM,  Stockton,  Cal. — CP  change  to 1140  kc  1  kw  unl.  directional. 

Tentative  Calendar  .  .  . 

JUNE  6 
NEW,  God's  Bible  School  &  College, Cincinnati — Petition  to  hold  record  open 

in  application  for  international  station. 

JUNE  16 
WTMC,  Ocala,  Fla. — License  revocation 

(in  Pensacola). 
WDLP,  Panama  City,  Fla. — License 

revocation    (in  Pensacola). 

JULY  21 
KGO,   San   Francisco — License  renewal. 
KOA,  Denver — License  renewal. 
WMAL,  Washington — License  renewal. 

JULY  15 
KIDW,  Lamar,  Col. — License  renewal. 

JULY  23 
NEW,  West  Allis  Broadcasting  Co.,  West 

Allis,  Wis. — CP  new  station  1450  kc  250 
w  D. 

AUGUST  1 
NEW,  Symons  Broadcasting  Co.,  Ellen- 

burg,  Wash.— CP  1140  kc  1  kw  unl. 

NEWS  OF  THE  ILL-FATED  Bis- 
marck's sinking  was  intercepted  by 

Bob  Eastman,  news  editor  of  WKY, 
Oklahoma  City,  as  he  caught  a  bul- 

letin on  a  regular  BBC  broadcast 
at  5:. 30  a.m.  (CST)  early  May  27. 
Here  at  his  shortwave  receiver 
Newsman  Eastman  scored  for 
WKY  by  scribbling  down  the  com- 

plete details  of  the  Nazi  ship's  fate and  five  minutes  later  flashed  the 
news  over  his  station. 

KWBG  Transfer 
SALE  OF  KWBG,  Hutchinson, 
Kan.,  was  authorized  in  an  FCC 
action  of  June  3  allowing  W.  B. 
Greenwald,  present  owner  of  all 
the  station's  outstanding  stock,  to 
dispose  of  his  holdings.  Purchasers 
are  Stanley  Marsh,  oil  refiner,  who 
will  buy  50%  of  the  stock;  William 
Wyse,  formerly  advertising  mana- 

ger with  the  Plains  Radio  Broad- 
casting Co.  in  Texas,  who  will  ob- 

tain 49.9%,  and  Wesley  E.  Brown, 
an  attorney,  with  the  other  .1%. 
Total  sale  price  is  reported  to  be 
$40,000.  KWBG,  at  present  operat- 

ing with  100  watts  night  and  day, 
has  a  construction  permit  for  250 
watts  fulltime. 

"For  remote  pick-ups,  put 
wampum  on  Western  Electric 
22D  Portable  Speech  Input," 
says  the  Chief.  "It's  built  to 
travel  rough  trail  and  give  lis- 

teners high  fidelity.  Easy  for 
one  brave  to  carry,  set  up  and 
operate.  Get  all  facts  from 
Graybar  Electric,  Graybar 

Building,  New  York." 

Western  Electric 
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NET  TALENT  ACTION 

OBSERVED  BY  AFRA 

WITHDRAWAL  of  networks  fror| » the  talent  management  field,  begu:  « 
last  week  by  CBS  and  with  NBC 
expected  to  follow  suit  in  the  nea, 
future,  is  being  closely  watched  b;  «, 
AFRA  in  the  interests  of  the  radi, 
performers    comprising    A  F  R  .^i. membership. 

It  is  considered  unlikely,  how 
ever,  that  the  union  will  take  an 
action  to  block  such  transfers, 
there  has  always  been  a  geners 
feeling  among  union  executives  th; 
the  seller  of  talent  should  not  als|kei 
be  the  buyer  of  talent. 

After  CBS  had  announced  its  i 
tention  of  selling  Columbia  ArtislpiS 
Bureau  to  Music  Corp.  of  Americ^ 
AFRA  notified  its  members  of  th  art 
proposed  deal  and  asked  that  an  ̂I! 
problems  arising  from  the  transai  GU tion  be  immediately  reported 
AFRA  executives,  who  promised  t 
arrange  for  arbitration  of  any  1 
gitimate  individual  claims.  If  i 
answer  is  received  by  June  1 
AFRA  will  assume  the  membei 
consent  to  the  transfer,  the  lett( 
stated,  pointing  out  that  MCA,  111 
CBS,  is  franchised  by  AFRA  ar 

is  bound  by  the  A'FRA  require ments  for  agents. 

;p.y 

Parker  House  Drive 

THE  PARKER  HOUSE,  Bosto; 
on  June  2  started  test  announc 
ments  thrice-weekly  at  6:05  ar< 
6:45  p.m.  on  WDRC,  Hartford,  o 

fering  a  booklet  titled  "Boston 
a  Browsing  Town"  to  find  out  ri suits.  The  Bellevue  Hotel,  under  tl 
same  management  as  The  Park( 
House,  has  been  using  a  simih 

campaign  on  WGAN,  Portland  ai' WLBZ,  Bangor,  Me.,  and  on  June 
added  WSYB,  Rutland,  Vt.  Agent 
is  Albert  Frank-Guenther  Lai Boston.  I 

KOB  Gets  Boost 

KOB,  Albuquerque,  N.  M.,  was  a| 
thorized  June  3  by  the  FCC  _ 
operate  under  special  authorizatiJ 
with  50,000  watts  daytime  aiJ 
25,000  watts  at  night  on  1030  k| 
subject  to  modification  or  cancelll 
tion  if  undue  interference  is  causd 
The  NBC  outlet  has  a  regular  a| 
thorization  for  10,000  watts,  bij 
has  held  a  50,000-watt  constructij 
permit  on  1030  kc. 

Boost  for  WQXR 

DOUBLE  power  for  WQXR,  Ndj 
York,  was  authorized  June  3 
the  FCC  in  granting  the  stati| 
modification  of  construction  pernj 
to  use  10,000  watts  fulltime 
1560  kc.  The  station  will  mal 
changes  in  equipment  and  install! 
directional.  A  request  for  classil 
cation  as  a  I-B  station,  would  pJ 
mit  power  up  to  50,000  watts,  w| dismissed. 

WEMP,    Milwaukee,    has  appoinl The  Foreman  Co.  as  its  national resentative. 
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A3EICY 

3TATE  OF  RHODE  ISLAND,  recreational 
^advertising-,  to  Horton-'Noyes  Co.,  Provi- lence.  Using  radio. 
KERR  GLASS  MFG.  Corp.,  Los  Angeles 
.(Mason  jars,  caps,  etc.),  to  Raymond  R. 
Morgan  Co.,  Hollywood.  Spot  campaign 
mow  in  progress  on  10  stations. 

'SPARKLETTS  DRINKING  WATER  Corp., fto  Raymond  R.  Morgan  Co.,  Hollywood, 
,Cal.  Plans  include  radio  for  the  Southern 
jCalifornia  market. 
PERMO  PRODUCTS  Corp.,  Chicago 
(phonograph  needles),  to  Burton  Browne 
Inc.,  Chicago.  Using  radio. 
loLAFLIN-DENISON   LABS.,  Providence, (R.  I.    ( antiseptic  salve,  shave  cream ) ,  to 
3ory  Snow  Inc.,  Boston.  Newspapers  and 

J,  radio  being  used. 
I  II 

Trommer  Spots 
JiTOHN  F.  TROMMER  Inc.,  Orange 
:  i  (beer  and  ale),  is  using  one-minute 
,ranscribed  announcements  three 
:o  six  times  weekly  on  WNBF, 
;Binghamton;  WGNY,  Newburgh, 
ST.  Y.;  WSLB,  Ogdensburg;  WTIC, 
WSartford;  WMAS,  Springfield; 
JVMFF,  Plattsburg,  N.  Y.;  and 
SGU,  Honolulu,  Hawaii.  Agency  is 
Federal  Adv.  Agency,  New  York. 

Nesbitt  Adds  Spots 
NESBITT  FRUIT  PRODUCTS, 
Los  Angeles  (beverages),  currently 
sponsoring  the  transcribed  quarter- 
hour  series  titled  Passing  Parade, 
featuring  John  Nesbitt  as  com- 

mentator, on  19  Don  Lee  stations, 
has  supplemented  its  13-week  cam- 

paign with  the  following  spot 
schedule:  KOB,  Albuquerque,  N. 
M.;  KOVO,  Provo,  Utah;  KAVE, 
Carlsbad,  N.  M.;  KUIN,  Grants 
Pass,  Ore.,  KHQ,  Spokane,  Wash.; 
and  KBND  Bend,  Ore.  Program  is 
broadcast  three  times  per  week, 
with  exception  of  KOB  which  car- 

ries it  weekly.  Series  was  cut  by 
World  Broadcasting  System,  Holly- 

wood. Walter  K.  Neill  Inc.,  Los 
Angeles,  has  the  account. 

Bowey's  CBS  Series 
BOWEY'S  Inc.,  Chicago  (Dari- 
Rich  products),  on  May  31  started 
for  52  weeks  Stars  Over  Hollywood 
on  45  CBS  stations,  Saturday,  8:30- 
9  a.m.  (PST)  with  West  Coast  re- 
broadcast  one  hour  later.  Program, 
emanating  from  KNX,  Hollywood, 
under  production  of  Paul  Pierce, 
feature  original  two-act  plays  with 
guest  film  stars  appearing  in  fea- 

tured roles.  Knox  Manning  is  m.c. 
Agency  is  Sorenson  &  Co.,  Chicago. 

Id! 

Help  wanted  and  SIfuafions  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted Situations  Wanted 

I' IIiBxperienced  Announcer — Major  market  sta- 
J  tion — 5,000  watts.  Send  complete  details 
i   immediately.  Box  562,  BROADCASTING. 

I  .^alesman — Excellent  opportunity  open  in eastern  metropolitan  5  kw  station ;  send 
complete  details  immediately.  Box  563, 

If  BROADCASTING. iV-  
iChief  Engineer  Wanted — Also  assistant. 
Thoroughly  familiar  RCA  equipment. 
Full-time  station  of  1000  watts.  Submit 
full  resume  of  qualifications  to  box  553, 
BROADCASTING. aiB 

Transmitter    Engineer    Wanted — Ex- 
perience  on   5   KW  transmitter  prefer- 

able.   Details    of    education,  experience, 
H    references,  salary  and  photo  first  letter. 

Address  Box  555,  BROADCASTING. 

1  (Wanted — Continuity  director,  male,  for  per- 
)    manent  job  directing  three  staff  writers 
I   plus  own  writing  good,  punchy  commer- cial copy  for  local  accounts.  No  dreamers, 

no  poets,  no  playwrights  needed.  Must 
understand    local    merchandising  prob- 

lems,   have    some    knowledge  program 
building  and  music  and  a  sense  of  humor. 

,   Send  samples  of  announcements  and  pro- 
'   grams,    photo,    background    to  WGRC, 

Louisville,  Kentucky,  MBS. 

iiiales  Manager — One  of  America's  top  250 watters  in  billings  in  a  city  of  400,000 
and  a  network  affiliate  expects  to  need 
a  sales  manager  this  fall.  If  you  sell  per- 

sonally, can  handle  completely  a  4  man 
sales  force,  know  an  idea  when  it  comes 
along,  and  seek  a  permanent  job  with 

1  salary  or  commission  limited  only  by 
your  ability  send  your  record  to  Box 
560,  BROADCASTING.  This  requires  a 
good  man— be  sure  you  tell  all  your 
story.  Applications  confidential  and  in- 

terviews will  be  given  the  right  men. 

Production-Program  Director — Experienced 
— can  create  ideas — full  of  punch  and 
imagination.  Box  558,  BROADCASTING. 

Young  Man — With  limited  radio  experience 
wants  more.  Draft  exempt.  More  inter- 

ested in  future  than  immediate  earnings. 
Box  556,  BROADCASTING. 

Announcer  —  Experienced  in  commercial 
continuity  and  program  writing  on 
N.B.C.  outlet  and  local  station.  Draft 
Exempted.  Desires  Change.  Available 
Immediately.  Box  557,  BROADCASTING. 

Manager-Program  Director — For  local  sta- 
tion .  .  .  extensive  program  continuity, 

sales,  sales  promotion,  publicity,  public 
relations,  and  agency  experience.  Age  27, 
draft  exempt.  Box  554,  BROADCAST- ING. 

Progressive,    Alert    Announcer-Producer — 
With  creative  ideas  and  proven  ability, 
now  with  network  affiliate,  desires  asso- 

ciation with  progressive  (California  sta- 
tion. Can  double  equally  well  as  singer, 

actor,  writer.  Box  551,  BROADCASTING. 

Announcer-Sports  Commentator  —  Young 
man,  draft  exempt,  good  straight  voice, 
rich  sports  background.  Wrote  commer- 

cial copy  and  continuity.  Will  hit  the 
mark,  why  not  with  you  ?  E.  T.  avail- 

able. Box  559,  BROADCASTING. 

Proficient  Young  Man — With  good  tested 
voice,  excellent  appearance,  radio  back- 

ground, seeks  connection  with  radio  sta- 
tion, any  capacity.  College,  draft  exempt, 

salary  secondary,  free  to  travel.  Box  564, BROADCASTING. 

Production  Man  .  .  .  Director — Experienced. 
Full  of  audience-building  ideas,  imag- 

ination, showmanship.  References.  Box 
561,  BROADCASTING. 

For  Sale 

For  Sale — 330  foot  narrow  base  self-sup- porting Truscon  radiator.  Good  condition. 
Radio  station  WIBC,  350  North  Meridian, 
Indianapolis,  Indiana. 

TRANSMITTER 

WANTED 

1  kilowaft,  air  cooled, 

must  comply  with 

good  engineering 
standards.  Box  550, 

BROADCASTING. 

WRVA  COVERS 

RICHMOND 

AND  NORFOLK 

IN  VIRGINIA! 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey A  n  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bids.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 
Specializing  in  Broadcast  and 

Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Office:    Crossroadi  of 
7134  Main  St.    fy7~\       ths  World Kansas  City,  M*.  I     X     }   Hollywood,  Cat. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

McNARY  &  CHAMBERS 

Radio  Engineers 

Notional  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  BIdg. WASH..   D.  C.  •  NA.  671 

Advertise  in 

BROADCASTING 

for  Results! 
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ASCAP  to  Seek  Changes  in  Statutes 

Discusses    Plans  With 

Florida  Officials; 

Members  Meet 
POSSIBILITY  that  decision  of  The 
U.  S.  Supreme  Court  which  upheld 
the  Florida  Anti-ASCAP  law  may 
result  in  changes,  not  in  those  op- 

erations of  ASCAP  which  the  law 
declares  illegal  but  in  the  law  it- 

self so  as  to  permit  ASCAP  to  con- 
tinue issuance  of  blanket  licenses, 

was  foreseen  by  ASCAP  spokes- 
men last  week,  following  confer- 
ences between  State  officials  and 

executives  of  ASCAP. 

Meanwhile,  at  a  general  member- 
ship meeting,  held  June  2  at  the 

Hotel  Astor  in  New  York,  ASCAP 
took  final  steps  needed  to  bring  its 
internal  organization  into  conform- 

ity with  the  requirements  of  the 
Government  consent  decree  by 
adopting  the  full  agenda  of  amend- 

ments to  its  articles  of  association 
as  proposed  by  its  by-laws  com- 

mittee and  approved  by  its  board 
of  directors  [Broadcasting,  May 
26]. 

Chief  changes  are  those  dealing 
with  the  election  of  directors,  here- 

tofore chosen  by  the  board  itself 
and  now,  for  the  first  time,  to  be 
elected  by  the  ASCAP  membership. 

Election  Plan 

The  method  of  voting  worked  out 
by  the  committee,  giving  to  each 
writer  member  one  vote  for  each 
$20  received  from  ASCAP  during 
the  preceding  year  for  domestic 
royalties  and  to  each  publisher  one 
vote  for  each  $500  so  received,  oc- 

casioned the  most  vigorous  debate 
of  the  session,  with  some  members 

advocating  the  adoption  of  a  "one 
vote  per  member,  regardless  of  rat- 

ing" system  of  balloting.  The  com- 
mittee's ideas  prevailed,  however, 

and  the  weighted-ballot  system  was 
adopted. 

Following  this  ratification,  the 
ASCAP  board  has  appointed  nomi- 

nating committees  of  three  pub- 
lishers and  six  writers,  each  to  se- 

lect the  candidates  for  the  six  pub- 
lisher and  six  writer  vacancies  on 

the  board  to  be  filled  this  year. 
Committees  consist  of  three  pub- 

lishers and  six  writers,  the  latter 
selected  on  the  basis  of  income  to 
insure  representation  of  all  income 
groups.  No  member  of  the  commit- 

tee may  be  a  board  member. 
These  committees  in  turn  will 

select  the  candidates  to  be  sub- 
mitted to  the  memebrship  for  elec- 

tion to  the  board,  three  writers, 
including  the  incumbent,  and  two 
publishers,  including  the  incumbent, 
to  be  nominated  for  each  vacancy. 
This  year  six  writers  and  six  pub- 

lishers will  be  elected.  Ballots  will 
be  mailed  out  to  the  members  as 
soon  as  the  candidates  have  been 
chosen. 

At  the  close  of  the  meeting,  the 
400  ASCAP  members  present 
unanimously  passed  a  vote  of 
thanks  to  and  confidence  in  their 

president.  Gene  Buck,  and  their 
present  directors.  This  was  taken 
as  an  indication  that  the  present 
board  may  be  continued  without 
change,  all  members  whose  terms 
have  expired,  being  re-elected. 

Only  reference  made  at  the  meet- 
ing to  the  Supreme  Court  decisions 

on  the  Florida  and  Nebraska  anti- 
monopoly  laws  was  the  statement 
of  Gene  Buck,  ASCAP  president, 
that  "the  Society  will,  of  course, 
as  it  always  has  in  the  past,  comply 
with  all  laws  of  the  United  States, 

both  Federal  and  State." 
Florida  Plans 

John  G.  Paine,  ASCAP  general 
manager,  on  his  return  from  Talla- 

hassee that  evening  reported  that 
"ASCAP  has  been  asked  to  oper- 

ate in  Florida  as  at  present  for  30 
days  during  which  time  ASCAP 
and  State  officials  will  work  out 
means  whereby  citizens  of  Florida 
desiring  blanket  licenses  for  use 
of  ASCAP  music  may  obtain  them 

legally  under  the  new  State  law." With  Herman  Finkelstein  of 
Schwartz  &  Frohlich,  ASCAP  coun- 

sel, Mr.  Paine  had  gone  to  the 
Florida  capital  following  the  Su- 

preme Court  action  to  discuss  with 
the  State's  attorney  general  the  re- 

sultant situation  and  on  what  basis, 
if  at  all,  ASCAP  could  continue 
operations  in  that  State.  The  op- 

timism expressed  on  his  return 
represents  a  decided  change  from 
the  ASCAP  attitude  the  week  pre- 

vious, when  the  Society  had  been 
on  the  verge  of  informing  its 
Florida  licensees  that  their  licenses 
were  cancelled  and  they  would 
henceforth  have  to  deal  directly 
with  the  individual  owners  of  the 
copyrights  of  music  contained  in 
the  ASCAP  catalog. 

Clearing  up  any  misunderstand- 
ing as  to  the  position  of  BMI  in  the 

light  of  these  decisions,  Sydney  M. 
Kaye,  BMI  vice-president  and  gen- 

eral counsel,  on  June  2  sent  the 
following  notice  to  all  publishing 

companies  affiliated  with  BMI: 
To  BMI  affiliated  publishing  com- 

panies : Statements  have  been  made  that  the 
i-ecent  decisions  against  ASCAP,  rend- 

ered by  the  Supreme  Cioiirt  of  the 
United  States,  may  affect  BMI'S  abil- ity to  serve  its  associated  affiliated 
publishing  firms.  This  is  not  the  ease. 
The  decisions  will  in  no  snbstantial 
way  affect  either  the  structure  or  activ- ities of  BMI,  which  has  already  taken 
steps  to  comply  with  the  provisions  of 
all  State  statutes  applicable  to  it.  The 
very  premise  upon  which  BMI  was 
founded  was  ihat  there  should  be  an 
avoidance  of  all  of  the  monopolistic 
features  of  ASf-AP  which  have  now 
been  held  to  be  illegal. 

You  may,  therefore,  be  assured  that 
BMI  will  continue  to  be  able  to  make 
all  of  the  music  licensed  by  it  available 
to  all  music  users  in  all  of  the  States 
of  the  United  States. 

Industry-Wide  Support 
BMI  has  also  issued  a  statement 

concerning  the  references  to  its 
structure  and  activities  contained 

in  the  Mutual  "white  paper".  Stat- 
ing at  the  outset  that  "the  broad- casting industry  does  not  exist  to 

serve  BMI"  but  "BMI  exists  to 
serve  its  stockholders  and  licensees" 
and  pointing  out  that  the  BMI 
stockholders  include  approximately 
160  MBS  affiliates  and  all  Mutual 
stockholders,  with  whom  it  values 
its  relationships  as  highly  as  it 
does  those  with  any  other  stations, 
BMI  continues  that  it  "does  not  de- 

sire to  be  drawn  into  any  contro- 
versies between  segments  of  the 

industry". 
Planters  to  Add 

PLANTER'S  NUT  &  CHOCOLATE 
Co.,  Wilkes-Barre,  Pa.,  on  June  23 
starts  a  heavy  news  schedule  in  a 
13-week  eastern  campaign  which 
includes  five-weekly  quarter-hour 
newscasts  on  WSB,  Atlanta; 
WMBG,  Richmond;  WCKY,  Cincin- 

nati, and  a  five-minute  news  pro- 
gram on  WTAM,  Cleveland,  five 

times  per  week.  Firm  plans  to  spon- 
sor newscasts  on  additional  sta- 

tions. Agency  is  Raymond  R.  Mor- 
gan Co.,  Los  Angeles. 

BMI  About  Ready 

For  Decree  Terms 

Obtains  Change  to  Bring  Its 

Pact  in  Line  With  ASCAP 

DEADLINE  date  for  BMI  to  fol- 
low ASCAP's  example  and  com- 
plete its  compliance  with  the  terms 

of  the  consent  decree  accepted  by 
BMI  from  the  Government  Is  June 11. 

BMI's  first  preparatory  move 
was  made  last  month,  when  it  se 
cured  from  U.  S.  District  Judge  F 
Ryan  Duffy  in  Milwaukee  modifica 
tions  of  the  BMI  decree  to  put  its 
licensing  provisions  into  the  same 
language  as  those  of  the  ASCAP 
decree. 

BMI  claims  that  the  differences 
would  place  it  at  a  competitive  dis 
advantage,  as  they  appear  to  have 
been  made  at  ASCAP's  instiga 
tion  "to  create  additional  rights  or 
eliminate  duties  on  the  part  of 

ASCAP." 

Change  Effected 

For  example,  BMI's  petition pointed  out,  the  decree  accepted  by 
BMI  required  it  to  offer  a  licensing 
plan  giving  stations  the  right  to 
acquire  performing  rights  in  in- 

dividual compositions  in  the  BMI 
catalog,  whereas  the  ASCAP  decree 
limits  this  restriction  to  "  users 
other  than  broadcasters."  This 
would  enable  ASCAP  to  sell  its 
music  to  stations  on  a  blanket  basis 
by  informing  them  they  can  get  the 
most  popular  BMI  tunes  individu 
ally  but  that  they  can't  get  ASCAP music  that  way. 

Changes  in  the  BMI  decree  as 
requested  were  ordered  by  the  Fed- 

eral court  May  14  and  accepted 
for  the  Government  by  Thurman 
Arnold,  Assistant  Attorney  Gen 
eral;  Victor  0.  Waters,  special  as- 

sistant to  the  Attorney  General 
and  Warren  Cunningham  Jr.,  spe 
cial  attorney.  Godfrey  Goldmark 
counsel  for  BMI  in  the  proceedings, 
accepted  for  BMI. 

'Darn  That  Memory  Expert 

Drawn  for  Broadcasting  by  Sid  Hix 

He's  Forgotten  His  Script  Again!" 

Procter  &  Gamble  Signs 

To  Renew  Eight  Serials 
PROCTER  &  GAMBLE  Co.,  Cin 
cinnati,  on  July  1  will  renew  for  52 
weeks  eight  of  its  five-weekly  se- rials for  different  products  or 
NBC-Red,  as  follows: 

Guiding  Light  (Camay),  3:30 
3:45  p.m.  on  71  Red  stations  anc 
CBC;  Road  of  Life  (Chipso) 
10:45-11  a.m.,  on  32  Red  and  CBC 
Vic  &  Sade  (Crisco),  3:45-4  p.m. 
on  69  Red;  The  Goldbergs  (Duz) 
11:30-11:45  a.m.,  on  16  Red 
Against  the  Storm  (Ivory  Flakes) 
3-3:15  p.m.,  on  75  Red  and  CBC 
The  O'Neills  (Ivory  soap),  12:15 
12:30  p.m.,  on  6  Red;  The  Story  oj 
Mary  Marlin  (Ivory  Snow),  H- 
11:15  a.m.,  on  63  Red,  and  Pepper 
Young's  Family  (White  Naphth£ 
soap ) ,  1  1:15-11:30  a.m.,  on  63  ReJ and  CBC. 

Agency  on  Camay  and  Chipso  is 
Pedlar  &  Ryan,  N.  Y.;  Benton  & 
Bowles,  N.  Y.,  handles  Ivory  Snow 
and  Compton  Adv.,  N.  Y.,  is  th( 
agency  for  Crisco,  Duz,  Ivorj 
Flakes  and  Snow,  and  White  Naphi tha  soap. 
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«MEET  HUGH  MOORE  AND  FAMILY" 

The  family  of  Hugh  Moore  of  Franklin  County,  Kentucky  is  repre- 
sentative of  the  progressive  WLW  rural  audience  in  the  famed  Blue 

Grass  Region.  Mr.  Moore  is  a  member  of  the  Franklin  County  Farm 
Bureau  and  his  wife  is  active  in  the  Homemakers  Club  of  the  com- 
munity. 

The  Moores  have  two  grown  children,  Barbara  19,  who  is  a 

junior  at  Kentucky  State  University  and  Hugh,  Jr.  who  is  23  and  is  at 

present  Secretary-Treasurer  and  chief  clerk  of  the  Franklin  County 
Agricultural  Conservation  Association. 

Although  the  Moores  live  over  a  hundred  miles  southwest  of 
Cincinnati,  they  depend  upon  the  clear  channel  facilities  of  WLW 
to  bring  them  their  favorite  programs  of  entertainment,  news,  weather 
and  stock  market  reports. 

Thirteen-year-old  Anne  Moore is  sliown  here  taking  a  few 
minutes  of  relaxation  after  a 
busy  day  at  Bridgeport  High 
School  where  she  is  a  sopho- more. The  WLW  programs 
which  particularly  meet  with 
Anne's  approval  are  Light  of 
the  World  and  Fibber  Mc- Gee  and  IVlolly. 

Hugh  Moore  and  his  nne  team  of  mules  are  seen  here  in  a  tobacco  field  that  will  yield 
a  crop  next  August  for  the  cigarettes  of  the  nation.  Like  all  farmers  in  the  WLW  area, 
Mr.  Moore  is  particularly  interested  in  the  weather  and  stock  market  reports  that  are 
broadcast  by  the  Nation's  Station  at  times  when  it  is  convenient  for  the  farmer  to  listen. 

REPRESENTATIVES:  New  York  —  Transamerican  Broadcasting  &  Television  Corp.    Chicago  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  International  Radio  Sales. 

THE  NATION'S 

STATION 
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UNIQUE  4-STATE  CHECK  RANKS  WOR 

DOMINANT  SATURDAY  FIRST! 

WOR  unquestioned  Saturday  favorite 

in  New  York,  Connecticut,  Pennsylvania 

New  Jersey  area  ̂ 13,400,000  people! 

80%  more  listeners  than  highest  ranking  50,000  watter 

110%  more  listeners  than  next  ranking  50,000  watter 

150%  more  listeners  than  the  lowest  ranking  50,000  watter 

Again  —  as  in  1940  —  but  this  time  more  thoroughly, 

more  completely,  more  convincingly,  WOR  has  proved 

that  it  dominates  the  week-end  audience.  But  WOR  did 

not  stop  at  this.  Based  on  a  carefully  selected  audience 

sample,  WOR  found  that  it  is  the  station  listened  to 

MOST  AMONG  ALL  INCOME  GROUPS;  and  that  its 

Saturday  morning  audience  is  a  PROVEN  ALL-FAMILY 
TYPICAL  WEEKDAY  EVENING  AUDIENCE.* 

ir  These  facts  are  based  on  a  new,  advanced  type  of  listening  check 

pist  made  for  WOR  by  Crossley,  Inc.,  and  basic  data  previously 

published  in  the  station's  "Story  of  Saturday".  Agencies  and  adver- 
tisers may  obtain  a  detailed  recap  by  writing — WOR  at  1440 

Broadway,  in  New  York. 
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V 
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WLS  Gets  Results! 

THE  high  percentage 
 of 

WLS  renewals  bears  out 

this  fact.  Further  proof  of 

results — sales  results — is  that 

35  7o  of  the  1,058,032  letters 
received  at  WLS  in  1940 

contained  proof  of  purchase. 

So  let's  repeat:  home  folks  in 
the  Mid-West  listen  to  WLS; 

they  respond;  and  they  BUY! 

THE  PRAIRIE 

BURRIDGE  D.  BUTLEB President 

National  Ro^i 

John  Q 

resehtatives: 

IMER  STATION  1/  1/  /  J 
Glenn  Snyder.  Manaqer       H^r  mW  m  _ 

V    V  /  ̂  V  #  ̂ 
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through  The  YANKEE  NETWORK 

SHE  represents  *  1, 624, 375  women  in  New  England  who 

devote  their  entire  tinne  to  the  important  job  of  manag- 

ing the  home.  Her  purchases  represent  a  large  percentage 

of  the  $3,3 1 2,798,000  spent  annually  in  retail  stores,  includ- 

ing $917,770,000  for  food  alone. 

In  every  key  market  the  most  potent  sales  influence  is 

provided  by  the  19  hometown  stations  of  The  Yankee 
Network. 

Because  they  have 

ong  established,  loyal 

istenership  and  proven 

acceptance,  Yankee 
Network  stations  offer 

the  most  effective 

radio  salesway  to  cap- 

ture prosperous  New 

England. 

*Prinfer's  Ink,  "Families  and 

How  They  Live". 

NVMNE  DEV
EIOPNVENT 

COIVINHSSI
ON 

out  thanks      your  P^^^^^ 
our  Yai^ee  iNet^^J,  than  j^^ppy  to 
ice.  And  we're  mo^^__-„  Brooke, 
fear  from  r^Vi.^ncl.  Inc.  that 

"  I  TRAVERS,  V.  P. 

The  Yankee  Networ
k 

returns. 

|<  WNAC  Boston  •  WTIC  HARTFORD  •  WEAN  Providence  •  WTAG 
Worcester  •  WICC  Bridgeport,  New  Haven  •  WCSH  Portland  •  WLLH 
Lowell,  Lawrence  •  WSAR  Fall  River  •  WLBZ  Bangor  •  WFEA 
Manchester  •  WNBH  New  Bedford  •  WBRK  PittsField  •  WNLC  New 

London  •  WLNH  Laconic  •  WRDO  Augusta  •  WCOU  Lewiston, 
Auburn  •  WHAI  GreenField  •  WSYB  Rutland  •  WELI  New  Haven 

THE  Yankee  Network,  inc. 

SBROOKLINE  AVENUE,  BOSTON,  MASSACHUSETTS  EDWARD  PETRY  &  CO.,  inc..  Exclusive  National  Sales  Representatives 

iished  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  BROADCASTING  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered  as second  class  matter  March  14,  1933,  at  the  Post  Office  at  Washington,  D.   C,   under  act  of   March   3,  1879. 



Here's 
w hat 

High  Mogul  in 

one  of  America's 

top  Toiletries  firms 

has  to  say  about 

KOlL's  Seven-Point 

Plus   Merchandising : 

^  ̂  The  intelligent  mer- 

chandising and  public- 

ity cooperation  you've 
extended  our  show 

makes  KOIL,  Omaha, 

one  of  the  brightest 

stars  in  our  galaxy!  ̂   ̂ 

For  Nebraska  and  her 
neighbors,  be  sure  to 
use  that  7-Point  Plus 
Merchandising  station 
in  Lincoln,  Nebraska  . . . 

KFAB 
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The  preferred  advertising  choice  of  more  radio 

stations  than  all  other  trade  publications  combined 

.  .  .  proved  the  preferred  reading  medium  of  time 

buyers  coast-to-coast  in  every  survey.  * 
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Public  Service  in 

INDIANAPOLIS 

Memorial  Day— 1941 

WFBM  was  first  with  the  news 

WFBM  was  first  with  the  winner 

Radio  Station  WFBM  was  the  only  station  to  broad- 
cast a  description  of  the  spectacular  ̂ 150,000  fire  at 

the  Indianapolis  Motor  Speedway  three  hours  before 
the  scheduled  start  of  the  race.  Throughout  the  AV2 
hour  grind  of  the  500-mile  race,  WFBM  described  the 
thrilling  action  to  its  loyal  thousands  of  listeners — 
both  at  their  homes  and  at  the  trackside.  WFBM  was 

prst  to  broadcast  the  winner's  comments  as  he  drove 
into  Victory  Lane. 

It  was  WFBM's  special  events  truck  which  furnished 
the  power  to  operate  the  Speedway's  public  address 
system  after  the  power  lines  were  destroyed  by  the 
costly  fire. 

Before  and  After  —  first,  last  and  ALWAYS  —  it's 
WFBM  for  public  service. 

5000  Watts  Day  and  Night 

Sales  Repr
esentative

 



m 

9  Once  when  we  were  a  young 

agency  fellow,  we  handed  in  some 

baby-milk  copy  —  and  the  boss 

tore  it  all  to  pieces.  "The  trouble 

with  this,"  said  he,  "is  that  you 

have  never  been  a  young  mother." 

No,  we  still  haven't  become  a 

young  mother!  But  the  point  is 

this:  Free  &  Peters  is  made  up  of 

fifteen  good  men  who  have  had  a 

most  unusual  amount  of  experi- 

ence in  many  kinds  of  work.  One 

of  the  reasons  F&P  is  often  really 

valuable  to  a  given  advertiser  is 

because  one  or  more  of  our  men 

have  had  actual  experience  in  that 

advertiser's  own  type  of  merchan- 

dising work. 

If  you  like  representatives  who 

understand  the  little  ins  and  outs 

that  differentiate  every  business 

— if  you  like  to  get  outside  view- 

points that  are  still  informed  view- 

points, please  give  us  a  ring.  We 

believe  we  can  help  you  in  your 
work. 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW  BUFFALO 
WCKY  CINCINNATI 
WDAY  FARGO 
WISH  INDIANAPOLIS 
KMBC  KANSAS  CITY 
WAVE  LOUISVILLE 
V*rrCN     .   .  MINNEAPOLIS-ST.  PAUL 
WMBD  PEORIA 
KSD  ST.  LOUIS 
WFBL  SYRACUSE 

.  . .  IOWA  . .  . 
WHO  DES  MOINES 
woe  DAVENPORT 
KMA  SHENANDOAH 

...SOUTHEAST... 
WCSC  CHARLESTON 
WIS   COLUMBIA 
WPTF  RALEIGH 
WDBJ   ROANOKE 

. . .  SOUTHWEST . . . 
KGKO    .  .  .  .FT.  WORTH-DALLAS 
KOMA    ....  OKLAHOMA  CITY 
KTUL  TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA  .LOS  ANGELES 
KOIN-KALE  PORTLAND 
KROW .  OAKLAND-SAN  FRANCISCO 
KIRO  SEAnLE 

FREE  &  PETERS,  inc. 

Pioneer  Radio  Station  Representatives Since  May,  1932 

CHICAGO:  ;«o  ;V  /M/V*/;sa«       NEW  YORK:  347  Pari OErmOir-.  New  Center  Bldg.     SAN  FRANCISCO:  / 1 ;  5u//fr      LOS  ANGELES:  650  5.  GraM</     ATLANTA  :  3 Pa/mer  flW^. 
Franklin  6373  Plaza  5-4131  Trinity  2-8444  Sutter  4353  C   ,    Vandike  0569  Main  5667 
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Demand  for  Delay  in  Net  Rules  Growing 

Craven,  Ethridge  Criticize  FCC  Lust 

For  Power;  Hearings  Continue 

AFTER  a  two-week  siege  before  the  Senate  Interstate  Com- 
merce Committee  on  the  White  Resolution  to  thrwart  the  FCC'g 

chain  monopoly  regulations,  uncertainty  still  existed  as  to  the 
outcome,  but  indications  are  that  increasing  sentiment  is  devel- 

oping against  "hasty  action"  by  the  Commission. 
Tending  to  balance  the  testimony  of  FCC  Chairman  Fly 

and  of  officials  of  MBS  favoring  enforcement  of  the  rules  as 
drafted,  was  the  appearance  of  Commissioner  T.  A.  M.  Craven last    Thursday    and    Friday,  and  
Mark  Ethridge,  former  NAB  pres- 

ident and  industry  leader,  Friday 
afternoon.  They  ascribed  to  the 
FCC  majority  a  lust  for  power  that 
eventually  would  seriously  under- 

mine the  existing  commercial 
broadcast  structure. 

Complete  running  story  on 
last  week's  hearings  before  the Senate  Interstate  Commerce 
Committee  on  the  White  Resolu- 

tion will  be  found  on  Page  22. 

May  Call  Other  Members 

The  hearings  are  expected  to  run 
at  least  another  week,  and  there  is 
the  possibility  that  all  other  mem- 

bers of  the  Commission  will  be 
called  for  individual  expressions. 

With  the  case  of  the  "prosecu- 
tion" largely  presented  through 

Chairman  Fly  and  MBS,  the  com- 
mittee has  yet  to  hear  representa- 

tives of  NBC,  CBS,  IRNA,  NAB 
and  a  half-dozen  public  service,  re- 

ligious and  other  groups  which 
have  requested  time.  Every  effort 
will  be  made,  it  was  indicated  by 
Chairman  Wheeler  (D-Mont.),  to 
speed  up  the  proceedings. 

It  is  still  uncertain  whether  the 
committee  will  come  to  an  actual 
vote  on  the  White  Resolution. 
Several  committee  members  took 
kindly  to  the  suggestion  that,  in- 

'  stead  of  acting  on  a  resolution 
such  as  the  White  proposal  to  block 
enforcement  of  the  FCC  regula- 

tions, the  committee  request  the 
FCC  voluntarily  to  hold  the  rules 
in  abeyance  pending  consideration 
of  an  entirely  new  statute.  On  the 

■.  other  hand,  there  was  still  talk 
5  of  a  "compromise"  agreement, 
which  might  be  worked  out  through 
Senator  Wheeler,  Senator  White 
and  other  members  of  the  com- 

mittee, with  the  FCC  and  industry 
representatives  sitting  in. 

Few  observers  were  able  to  glean 
any  sentiment  on  the  committee  in 
favor  of  continued  operation  of  two 
networks  by  NBC.  Even  Commis- 

sioner Craven,  who  strongly  op- 
posed the  majority  regulations,  felt 

there  should  be  "stern  competition" 
among  four  networks,  though  he 

questioned  how  NBC  could  dispose 
of  the  Blue  under  the  regulations 
as  now  written. 

Love  and  Thunder 

There  was  still  no  clear-cut  in- 
dication how  the  Administration 

stood  on  the  White  Resolution, 
though  there  were  unconfirmed  re- 

ports about  the  committee  that 
word  had  seeped  from  the  White 
House  that  it  was  disposed  to  favor 
Chairman  Fly's  position  as  ex- 

pressed to  the  committee. 

That,  in  essence,  was  that  the 
regulations  were  not  nearly  as  dras- 

tic as  the  industry  appeared  to  be- 
lieve, and  that  the  Commission  was 

ready  and  willing  to  discuss  with 
the  industry  alternative  means  of 
eliminating  purported  monopoly 
and  of  removing  other  restraints 
upon  the  industry. 
Chairman  Fly  also  had  stated 

that  the  Commission  was  prepared 
to  postpone  the  Aug.  2  effective 
date  upon  proper  petition  from  any 
industry  quarter. 
Many  extraneous  matters  were 

pulled  into  last  week's  session  by members  of  the  committee,  with 
much  ado  over  equalization  of  time 
for  pro  and  con  speakers  on  the 
war  situation,  on  allegedly  biased 
commentators  on  the  networks  and 

ASCAP  Suit  Seeks  Damages 

From  NAB,  BMI,  NBC,  CBS 

THE  ASCAP  board  of  directors 
has  authorized  Schwartz  &  Froh- 
lich,  general  counsel  for  the  Society, 
to  prepare  papers  for  a  suit  against 
the  NAB,  BMI,  NBC,  CBS  and  "all 
others  who  appear  to  be  engaged  in 
the  combination  against  ASCAP." 
Suit  will  be  filled  under  the  Sher- 

man anti-trust  law,  it  was  stated, 
charging  the  broadcasters'  associa- 

tion, the  industry  music  publish- 
ing and  licensing  organization  and 

the  networks  with  entering  a  con- 
spiracy to  boycott  ASCAP  music 

from  the  air  and  to  put  the  So- 
ciety out  of  business. 

Treble  Damages 

While  no  details  of  the  action 
were  immediately  forthcoming,  it  is 
understood  that  treble  damages  will 
be  asked  for  all  losses  sustained  by 
ASCAP  as  a  result  of  this  alleged 
conspiracy.  It  is  estimated  that  the 
absence  of  ASCAP  music  from  the 
air  since  the  first  of  the  year  has 
curtailed  the  Society's  income  by 
approximately  $15,000  a  day. 

Action  was  taken  at  the  board 
meeting  last  Thursday,  when  the 
board  expressed  the  opinion  that  its 

negotiations  with  NBC  and  CBS 
"were  getting  nowhere"  and  that 
the  Society's  negotiations  were  be- 

ing given  an  "attractive  run- 
around".  Therefore,  it  was  stated, 
the  board  concluded  that  since  the 
broadcasters  were  endeavoring  to 

destroy  ASCAP,  the  Society  "must fight  with  the  only  weapon  it  has, 

the  courts". The  move  came  as  a  surprise, 
since  negotiations  between  ASCAP 
and  CBS  and  NBC  had  been  re- 

ported as  progressing  amicably  and 
while  little  progress  had  been  made 
with  CBS,  the  conversations  with 
NBC  had  reached  a  point  where  a 
contract  might  be  expected  within 
a  short  time.  No  official  notice  of  a 
break-down  in  negotiations  was 
given  NBC  or  CBS  prior  to  the 
board's  decision  to  take  legal  ac- 

tion. It  had  been  rumored  for  some 
time,  however,  that  a  strong  fac- 

tion of  ASCAP  publishers  had  been 
urging  that  legpl  steps  be  taken 
to  break  up  the  alleged  boycott  of 
ASCAP  music  by  NBC  and  CBS. 
This  agitation  is  reported  to  have 
increased  following  the  completion 
of  the  ASCAP-MBS  contract. 

on  "blood  and  thunder"  and  love 
drama  programs — the  latter  devel- 

oping as  the  week's  hearings  wound 
up  Friday  afternoon. 

Tobey  'Disappointed' Mr.  Ethridge,  after  tearing 
apart  testimony  of  Chairman  Fly 
on  the  effect  of  the  rules,  was 
subjected  to  a  lacing  at  the  hands 
of  Senator  Tobey  (R-N.  H.)  be- 

cause of  his  reluctance  to  explain 
allegations  he  had  made  during  the 
NAB  convention  in  St.  Louis  re- 

garding purported  politics  in  FCC actions. 

He  described  the  cases,  upon  in- 
sistance  of  Senator  Tobey,  as  in- 

volving the  Jesse  Jones  grant  in 
Houston,  the  granting  of  fulltime 
to  WHDH  in  Boston,  breaking 
down  the  KOA  clear  channel,  and 
the  "Winston-Salem  case"  wherein 
an  FM  station  was  granted  Gordon 
Gray,  wealthy  tobacco  heir,  news- 

paper publisher  and  broadcaster, 
in  the  face  of  the  newspaper-di- vorcement inquiry. 

In  a  loud  voice,  Senator  Tobey 

said  he  was  "disappointed"  in  Mr. 
Ethridge's  refusal  to  back  up  his 
charges  of  politics,  and  declared  he 
thought  he  "deserved  a  rebuke" 
for  failing  to  get  down  to  brass 

tacks  and  to  "come  through  clean". 
Mr.  Ethridge  suggested  that  if 

the  committee  wanted  to  do  some- 
thing about  these  matters,  it  should 

adopt  the  White  Resolution  and 
ferret  out  the  facts  as  a  part  of 
the  all-inclusive  investigation. 

Efforts  to  goad  the  FCC  into  ac- 
tion against  the  AT&T  on  long-line 

rate  charges  were  made  by  several 
members  of  the  committee  inter- 

ested in  having  affiliates  in  remote 
or  rural  areas  aligned  with  the 
networks.  Reciting  that  their  con- 

stituents had  complained  about  ex- 
horbitant  costs,  they  insisted  the 
Commission  should  work  with 
AT&T  and  the  networks  in  bring- 

ing about  a  more  equitable  situa- 
tion which  would  permit  small  sta- 
tions generally  to  get  network  ser- vice. 

Current  Schedule 

The  schedule  for  this  week  ten- 
tatively provides  for  William  S. 

Paley,  CBS  president,  to  testify  as 
the  first  witness  on  Monday.  For- 

mer Judge  John  J.  Burns,  CBS 
general  counsel,  will  flank  him,  to 
answer  questions  on  legal  aspects 
and  on  jurisdiction.  The  next  wit- 
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hess  will  be  Niles  Trammell,  NBC 
president,  and  John  T.  Cahill,  for- 

mer district  attorney  of  New  York, 
head  NBC  counsel. 

Others  expected  to  appear,  in  or- 
der, are  Samuel  R.  Rosenbaum, 

president  of  WFIL,  Philadelphia, 
and  chairman  of  IRNA;  Paul  W. 
Morency,  general  manager  of 
WTIC,  Hartford,  and  vice-chair- 

man of  IRNA;  John  J.  Gillin  Jr., 
general  manager  of  WOW,  Omaha; 
NAB  President  Neville  Miller,  and 
representatives  of  a  number  of  or- 

ganizations who  have  asked  for 
time  to  appear  in  opposition  to 
the  regulations.  Mr.  Fly  has  also 
asked  for  an  opportunity  to  appear 
in  rebuttal. 

While  no  definite  decision  has 
been  reached,  committee  members 
indicated  they  would  like  to  hear 
other  members  of  the  Commission. 
Commissioner  Craven  had  sug- 

gested views  of  these  other  mem- 
bers be  procured,  having  testified 

he  thought  several  of  the  majority 
members  did  not  realize  the  impact 
of  the  restrictive  regulations  upon 
service  rendered  the  public. 

Hearings  to  Continue 
Chairman  Wheeler  said  he  ex- 

pected the  hearings  to  continue  dur- 
ing the  entire  week,  though  he 

probably  would  not  be  present  after 
Wednesday.  It  is  presumed  the 
gavel  will  then  be  turned  over  to 
Senator  White  (R-Me.),  author  of 
the  resolution. 

MBS,  through  Alfred  J.  McCos- 
ker,  chairman  of  the  board,  Fred 
Weber,  general  manager,  and  Louis 
G.  Caldwell,  counsel,  supported  dur- 

ing last  week's  hearings  all  of  the 
views  expressed  by  Chairman  Fly. 
They  urged  the  committee  to  re- 

ject the  White  Resolution  and  to 
permit  the  regulations  to  become 
effective  as  scheduled.  They  dis- 

puted the  predictions  of  chaos,  con- 
fusion, anarchy  and  destruction  ad- 
vanced by  the  other  networks,  and 

charged  them  to  misunderstanding 
of  the  intent  of  the  rules. 

Craven  Testifies 

Mr.  McCosker  vehemently  re- 
futed charges  that  MBS  had  in- 
spired the  FCC  investigation  and 

that  it  hoped  to  "grab  something 
out  of  the  wreckage".  He  pre- 

dicted the  results  of  the  regula- 
tions would  prove  a  boon  to  the 

industry.  And  as  a  parting  shot, 
he  attacked  Neville  Miller,  NAB 
president,  declaring  he  was  not  in 
position  to  speak  for  "all  ele- 

ments" of  the  industry. Commissioner  Craven  loosed  a 
strafing  attack  upon  the  FCC  ma- 

jority in  his  five  hours  of  testi- 
mony. He  held  it  has  "usurped" 

power  not  conferred  upon  it  under 
the  law,  and  that  the  regulations 
were  "destructive"  rather  than 
"constructive"  and  would  impair the  public  service  of  radio.  Busi- 

ness will  gravitate  to  the  larger 
stations  in  the  important  markets, 
he  testified,  and  the  "rich  will  get 
richer  and  the  poor  poorer".  He 
called  upon  Congress  to  define 
clearly  to  the  Commission  the  limit 
of  its  powers. 
The  second  week  of  the  White 

Resolution  hearings  wound  up  Fri- 
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TEAM  TESTIMONY  on  behalf  of  MBS,  horizontally  supporting  the  FCC 
chain-monopoly  regulations,  was  offered  by  Louis  G.  Caldwell,  MBS 
general  counsel  (left),  and  Fred  Weber,  general  manager.  In  their  joint 
appearance  June  10-12,  Mr.  Caldwell  took  the  legal  questions  and  Mr. 
Weber  those  relating  to  operations. 

day  with  the  impromptu  appear- 
ances by  the  executives  of  the  three 

networks — CBS  President  William 
S.  Paley;  NBC  President  Niles 
Trammell,  and  MBS  Board  Chair- 

man Alfred  J.  McCosker. 
A  series  of  bombastic  questions 

from  Senator  Tobey  on  handling  of 
news  commentators,  notably  MBS- 
Fulton  Lewis,  resulted  in  brief 
statements  by  the  three  executives 
having  to  do  with  program  and 
news  balance. 

Prior  to  adjournment  over  the 
weekend  the  committee  heard  Com- 

missioner T.  A.  M.  Craven  lam- 
bast  the  chain  monopoly  rules 
adopted  by  the  FCC  majority.  Mark 
Ethridge,  former  NAB  president, 
and  vice-president  and  general 
manager  of  the  Louisville  Courier 
Journal  and  Times  which  operate 
WHAS,  were  the  week's  final  wit- nesses. 

In  characteristic  style,  Mr.  Eth- 
ridge sharply  condemned  the  FCC's 

action  and  renewed  the  feud  with 
FCC  Chairman  Fly  which  had 
erupted  during  the  NAB  conven- 

tion in  St.  Louis  last  month. 
Continuing  his  prepared  testi- 

mony at  the  Friday  afternoon  ses- 
sion. Commissioner  Craven  enumer- 
ated his  views  on  the  eight  rules 

and  took  a  position  strongly  op- 
posed to  that  of  the  majority.  He 

branded  the  exclusivity  rule  as  one 
that  was  not  generally  desirable 
though  it  might  be  advantageous  in 
certain  cases. 

Views  on  Time  Options 

The  territorial  exclusivity  rule 
providing  that  any  station  have 
access  to  any  network  program  he 
branded  as  unfair  and  one  that 
would  tend  to  destroy  public  serv- 

ice of  stations.  The  rule  to  limit 
contracts  to  one  year  would  add 
to  the  confusion  and  unstabilize  an 
industry  in  dire  need  of  stability, 
he  said. 

The  time  option  ban,  according 
to  Mr.  Craven,  would  hamper 
broadcasting  development  and  seri- 

ously undermine  network  operation. 
He  thought  extensive  time  options 
were  wrong  but  that  unless  there 
are  certain  time  guarantees,  suc- 

cessful chain  broadcasting  would  be 
destroyed. 

Networks  must  be  able  to  "de- 
liver the  goods,"  he  said.  He  dis- 

puted the  majority  view  that 
transcriptions  would  solve  this 
situation. 

Before  Commissioner  Craven 
could  continue  his  analysis.  Sen- 

ator Tobey  sharply  criticized  net- 
work practices  in  connection  with 

commentators.  He  cited  Fulton 
Lewis  jr.,  who  is  not  scheduled 
on  WOR,  and  said  listeners  were 
deprived  of  hearing  him  on  a 
competitive  New  York  station  be- 

cause of  the  exclusive  contract 
situation. 

Mr.  McCosker  said  Mr.  Lewis 
might  return  at  any  time  to  WOR. 
In  its  effort  to  maintain  a  news  bal- 

ance he  said  the  station  was  forced 
to  drop  the  regular  network  broad- 

cast temporarily.  He  called  Mr. 
Lewis  a  "middle  of  the  road"  com- 

mentator, neither  pro-isolationist 
nor  pro-war. 

There  ensued  a  general  discus- 
sion of  balance  on  war  commenta- 
ries, with  Senator  Wheeler  as  well 

as  Senator  Tobey  participating. 
Senator  Tobey  said  Congress  was 
"going  to  kill  a  damned  rotten 

policy." 

Denies  Pressure 

Senator  Wheeler  asked  Mr.  Mc- 
Cosker if  he  knew  of  any  com- 

plaints from  the  Administration  be- 
cause of  Fulton  Lewis.  Mr.  Mc- 

Cosker said  he  knew  of  none  and 
had  never  received  any  pressure 
from  any  Administration  in  16 
years  of  WOR  management. 
When  Senator  Tobey  asked  for 

an  expression  from  the  other  net- 
works, Mr.  Paley  said  the  whole 

question  of  network  regulations  was 
one  of  serious  concern.  He  said  he 
had  a  story  to  present  and  that  he 
proposed  to  cover  the  entire  prob- 

lem when  he  appears  as  a  witness. 
Responding  to  Senator  Tobey  he 

declared  that  CBS  tries  to  balance 
its  program  service. 

For  NBC,  President  Trammell  de- 
clared that  he  likewise  had  a  com- 

prehensive case  and  on  the  com- 
mentary feature,  NBC  seeks  to 

maintain  a  neutral  position. 

Co 

Senator  Tobey  suggested  tha 
perhaps  the  FCC  should  have  pre 
f  essional  listeners  to  see  that  prope 
balance  is  maintained  on  centre 
versial  issues. 

Chairman  Wheeler  said  he  un 

derstood  the  FGC  now  has  a  "psyj 
chologist  on  its  staff."  Mr.  Crave said  he  understood  the  new  de 
fense  monitoring  operation  in 
eluded  a  psychologist. 

Returning  to  his  analysis  of  tb 
rules,  Mr.  Craven  said  he  agree 
that  as  a  general  proposition  m 
chain  should  own  more  than  cm 
station  in  the  same  city.  Unde 
the  rules,  he  said,  Washington,  a 
important  center,  would  have  n 
network-owned  station. 

He  advocated  segregation  of  th 
Red  and  the  Blue  but  declare 
that  under  the  rules  NBC  has  littl 
to  sell.  He  said  he  knew  of  no  rt 
sponsible  buyers  for  the  Blue  de 
spite  statements  of  previous  wit 
nesses. 

Realistic  Approach 

On  the  jurisdictional  phase 
Comdr.  Craven  said  a  realistic  ap 
proach  was  necessary.  He  doubte 
whether  the  courts  would  go  int 
the  reasonableness  of  the  FCC 
rules  and  believed  they  would  no 
sustain  the  FCC  majority  findings 
He  cited  the  stay  order  quandarj 
however,  and  mentioned  the  actio; 
of  the  FCC  Thursday  denying 

stay  in  the  KOA-WHDH  case  (se 

page  35). Asked  by  Senator  Stewart  (D 
Tenn.)  about  the  newspaper  di 
vorcement  issue,  Comdr.  Craven 
said  he  voted  against  the  inquir; 
and  believed  the  FCC  had  exceeded 
its  power.  He  said  that  on  th 
whole  newspaper  operation  of  sta 
tions  has  been  excellent.  The  pol 
icy,  he  felt,  should  be  fixed  by  Con 

gress. 

Senator  Tobey  reopened  th 
WMCA  case.  He  got  little  solac 
from  Mr.  Craven,  who  pointed  ou 
he  had  voted  for  a  hearing  in  th 
case  and  had  not  been  approaches 

on  it  "politically".  He  said  he  kne-v 
nothing  of  "telephone  calls  fror 
the  White  House"  although  he  hai 
heard  many  rumors.  He  also  de 
clared  he  was  not  familiar  witl 
purported  coercion  used  upon  Don 
aid  Flamm,  former  WMCA  ownei 
by  William  J.  Dempsey  and  Wil 
liam  C.  Koplovitz,  former  FC( 
general  and  assistant  general  coun 
sel,  who  were  attorneys  for  Ed 
ward  J.  Noble,  purchaser  of  th 
station  last  December. 

Senator  Tobey  got  negative  re 

plies  on  his  inquiries  whethe' Thomas  G.  Corcoran,  former  Ne\ 

Deal  attorney,  had  received  a  "sub 
stantial  fee"  in  the  case  anj 
whether  Corcoran  maintained  hi; 
offices  in  the  Dempsey-Koplovit|gan 
suite.  Comdr.  Craven  said  he  di< 
not  know  that  Flamm  paid  a  Fed| 
eral  tax  of  only  $961  on  a  net  i 
come  of  $96,081  a  year  ago. 

Comdr.  Craven  agreed  that  "ver; 
quick"  action  was  taken  on  th 
WMCA  transfer  but  said  he  kne\ 
none  of  the  facts.  Senator  Tobe; 
observed  it  was  "almost  as  quic 
as  that  Governor  Cox  deal". 
When  Senator  Tobey  asked  abouJW 

the  desirability  of  a  franchise  ta: 
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on  stations,  Commissioner  Craven 
said  he  did  not  approve  such  a  levy 
but  thought  Congress  should  ascer- 

tain rights  would  not  be  given  the 
licensees  if  such  a  tax  were  in- 
voked. 

Commissioner  Craven  closed  his 
two-day  appearance  with  the  state- 

ment that  he  had  never  been  asked 
to  change  his  views  on  policy  mat- 

ters or  individual  cases  by  any 
member  of  Congress.  He  said  he 
thought  members  of  Congress  were 
entitled  to  any  information  they 
desired  from  the  Commission. 

Industry  Ready 

Mr.  Ethridge,  final  witness  of 
the  week,  said  an  anomalous  situa- 

tion is  created  when  an  industry 
comes  to  Congress  and  asks  that 
it  be  investigated.  Radio  is  perfect- 

ly willing  to  take  its  chances  with 
Congress,  he  declared;  and  thinks 
it  is  entitled  to  a  new  law  in  the 
interest  of  itself  as  well  as  the 
public. 

Continuing  the  dispute  that 
erupted  at  the  St.  Louis  NAB  con- 

vention, when  Chairman  Fly  called 
the  industry  a  "dead  mackerel" and  stormed  out  of  the  sessions  in 
indignation,  Mr.  Ethridge  said  the 
chairman  "already  has  undertaken 
to  write  the  opinion  of  the  Supreme 
Court"  on  the  legality  of  the  regu- 

lations. He  referred  to  repeated 
statements  by  Mr.  Fly  to  the  com- 

mittee that  he  was  confident  the 
regulations  would  be  upheld  in  the 
courts. 

As  precedent  for  the  White  Res- 
olution to  ask  the  FCC  to  postpone 

the  eflFective  date  of  its  regula- 
tions, pending  an  expression  from 

Congress,  Mr.  Ethridge  recalled 
that  Chairman  Wheeler  several 
years  ago  introduced  and  had  ob- 

tained passage  of  a  resolution  ex- 
pressing it  as  the  sense  of  the  Sen- 

ate that  no  station  should  be  given 
power  of  greater  than  50,000  watts, 
as  a  means  of  disapproving  so- 
called  superpower.  He  said  this, 
too,  was  a  "major  matter  of  public 
policy"  and  that  Congress  should 
step  in. 

Attacking  Chairman  Fly's  testi- 
mony as  in  conflict  with  the  views 

of  the  President,  who  in  1939  ex- 
pressed dissatisfaction  with  the 

FCC  and  advocated  a  clear  Con- 
gressional policy,  Mr.  Ethridge 

read  into  the  record  the  text  of 
that  letter,  sent  to  Chairman 
Wheeler. 

"We  are  not  improperly  or  whim- 
sically before  this  committee",  he 

said,  declaring  that  many  broad- 
casters feel  that  the  FCC  had 

reached  its  verdict  before  the  in- 
dictment was  drawn. 

Mr.  Ethridge  advocated  reor- 
ganization of  the  Commission  as  a 

three-man  body,  with  "three  Joe 
Eastmans  on  it".  He  referred  to 
the  ICC  member. 

After  a  debate  with  Senator 

'Wheeler  on  the  shortcomings  of existing  regulatory  practices,  Mr. 
Ethridge  said  he  would  like  to  see 
a  judicial  Commission  beyond  the 
reach  of  politics. 
Among  other  things,  he  said  the 

law  should  incorporate  proper  ap- 
pellate provisions,  SEC  examina- 

tion of  financial  responsibility, 
strengthening  of  the  section  on 
equal  time  for  controversial  is- 

sues, fairer  allocation  of  time  for 
public  service  programs,  more  self- 
regulation  by  the  industry  and  a 
more  enlightened  approach  to  pub- 

lic discussion,  with  the  World  Se- 
ries perhaps  as  a  sustaining  rather 

than  a  commercial  venture  (ob- 
serving that  the  committee  had 

been  the  victim  of  a  "lot  of  hooey" 
about  World  Series).  He  also  urged 
an  absolute  right  of  appeal  from 
FCC  decisions,  instead  of  the  "sort 
of  shell  game"  now  being  expe- 

rienced. Mr.  Ethridge  said  he  was 
convinced  the  present  right  of  ap- 

peal is  a  "fiction". He  told  the  committee  that  under 
rules  as  now  written  WHAS  could 
get  a  corner  on  the  best  programs 
by  virtue  of  being  the  only  clear- 
channel  50,000-watt  outlet  in  Louis- 

ville. He  said  every  big  station 
could  "gut  the  little  stations  if  we 
wanted  to  raid  the  best  programs". 

'Sharp  Practices' 
Mr.  Ethridge  charged  the  FCC 

with  administrative  "sharp  prac- 
tices". He  said  he  felt  Chairman 

Fly  had  an  "unconcealed  contempt" 
for  the  industry  and  had  become 

its  self-appointed  "prosecutor". 
A  wholly  realistic  view  of  the 

rules,  based  on  the  testimony  of- 
fered, he  said,  is  that  the  Commis- 

sion proposes  to  shuffle  the  nation's 
broadcast  facilities  on  an  experi- 

mental basis  and  if  they  do  not 
work,  to  shuffle  them  again.  He  said 
that   Chairman   Fly  was   a  man 

Gillespie  Heads  KOMA 

WILLIAM  C.  GILLESPIE,  vice- 
president  and  general  manager  of 
KTUL,  Tulsa,  has  taken  on  the  ad- ditional duties  of  managing  director 

of  KOMA,  Okla- 
homa City,  suc- 

c  e  e  d  i  n  g  Neal 
Barrett,  resigned. 
Both  stations  are 
controlled  by  the 
J.  T.  Griffin  inter- 

ests. Mr.  Gilles- 
p  i  e  established KTUL  in  1934 
and  KOMA  was 
purchased  from 
Hearst  Radio  in 
1939.  No  other  changes  have  been 
made  in  the  executive  personnel  of 
KTUL  or  KOMA.  Jack  Howell, 
KOMA  commercial  manager,  will 
continue  in  that  capacity  and  will 
also  act  as  Mr.  Gillespie's  assistant. 

Mr.  Gillespie 

Kem  Test 

KEM  LABS.,  New  York,  is  testing 
one  participation  a  week  on  Adel- 

aide Hawley's  Woman's  Page  of 
the  Air  on  WABC,  New  York  for 
Kem,  a  liquid  plant  food.  Neff-Ro- gow.  New  York,  is  agency. 

trained  in  "restraint  of  trade  law" 
by  virtue  of  his  background  as  a 
Department  of  Justice  attorney  and 
as  general  counsel  of  TVA.  The 
same  yardstick,  he  said,  cannot  be 
applied  to  broadcasting. 

"If  there  is  any  undue  power  in 
radio,"  Mr.  Ethridge  said,  "I  want 
to  see  it  distributed  among  800 

stations  and  not  seven  men." 

Petrillo  Hits  Justice  Dept., 

Calls  Thurman  Arnold  Menace 

Means  of  Increasing  Employment  of  Musicians 

By  Attacking  Recording  Problem  Discussed 

LEVELING  his  guns  at  Justice 
Department  moves  toward  anti- 

trust prosecution  of  his  organiza- 
tion, James  C.  Petrillo,  president 

of  the  American  Federation  of  Mu- 
sicians, opening  the  AFM  conven- 

tion in  Seattle  last  Monday,  trump- 
eted his  defiance  at  Thurman  W. 

Arnold,  Assistant  Attorney  General 
in  charge  of  the  Anti-trust  Divi- 

sion. He  labeled  Mr.  Arnold  a  "men- 
ace" and  declared  he  was  "mali- 

ciously opposed"  to  AFM. 
Among  the  controversial  issues 

of  the  convention,  which  was  tenta- 
tively scheduled  for  adjournment 

last  Saturday,  was  a  proposal  to 
forbid  union  members  making 
phonograph  records.  No  action  had 
been  taken  by  the  membership  on 
the  proposal  as  Bboadcasting  went 
to  press. 

Petrillo  Blasts  Arnold 

Reelected  last  Friday  for  a  sec- 
ond one-year  term  as  AFM  presi- 

dent, Mr.  Petrillo  hailed  the  vic- 
tory as  proof  that  the  union  sup- 

ported his  "aggressive  policies". 
Petrillo,  also  president  of  AFM's 
Chicago  local,  is  claimed  to  be  the 
highest  paid  labor  leader  in  the 
world. 

Mr.  Petrillo  stabbed  viciously  in 

his  opening  speech  at  Mr.  Ar- 
nold, calling  him  "a  menace,  ma- 

liciously opposed  to  our  honor- 
able organization".  He  also  took 

verbal  jabs  at  Lawrence  Tibbett, 
president  of  the  American  Guild 
of  Musical  Artists,  and  Jascha 
Heifetz,  well-known  concert  violin- 

ist in  the  forefront  of  the  AGMA- 
AFM  squabbles. 

Speaking  of  Assistant  Attorney 
General  Arnold  as  "a  man  who 
holds  a  high  position  in  Washing- 

ton, who  has  not  only  tried  to 
blacken  one  of  our  eyes,  but  both 
of  them",  Petrillo  harked  back  to 
the  time  in  1940  when  he,  as  AFM 
president,  ordered  bands  off  the  air 
so  that  union  music  could  not  be 

supplied  through  the  networks  to 
stations  where  local  strikes  were 

in  progress.  The  networks  were 
disposed  to  bring  pressure  on  the 
local  stations  to  settle  the  strike 
until  Mr.  Arnold  entered  the  pic- 

ture, he  charged. 

"He  got  them  (network  execu- 
tives and  broadcasters)  into  a  room 

at  Washington  and  he  told  them — 
'I'll  tell  every  man  in  this  room 

that  if  you  sign  an  agreement  with 
AFM,  I'll  indict  every  one  of  you 
and  see  you  get  a  year  in  jail.  And 
I'll  see  the  officers  of  AFM  get  five 

years  in  jail',"  Petrillo  declared. 
AGMA  Problem 

Continuing,  he  commented  that 
the  Justice  Department  was  not 
heard  from  later  during  strikes  at 
stations  in  Scranton  and  Akron, 
although  "we  pulled  out  dozens  of 
bands".  However,  when  Mr.  Tibbett, 
as  AGMA  president,  called  on  Mr. 
Arnold  subsequently,  protesting 
Petrillo's  efforts  to  force  concert 
artists  to  join  AFM,  Mr.  Arnold 
threatened  him,  Petrillo  said. 

Discussing  various  suits  brought 
in  Federal  court  in  the  AGMA- 
AFM  matter,  he  commented,  "In 99%  of  the  times,  we  slapped  this 
fellow  down.  I  hope  when  the  day 
comes  when  I  am  what  he  called 

me — a  dictator — you'll  throw  me 
out  in  the  alley  because  that's 
where  I'll  belong." The  "canned  music"  situation 
drew  special  attention  at  the  con- 

vention. Ben  Selvin,  former  orches- 
tra leader  who  was  engaged  by 

AFM  to  survey  the  effect  of  mech- 
anized music  on  musicians'  jobs, 

told  the  convention  that  recorded 
music  has  swerved  from  an  origi- 

nal good  purpose  to  a  "bad  end," from  the  viewpoint  of  the  musi- cian. 

He  reported  the  AFM  survey 
showed  that  of  the  average  of 
seven  hours  of  music  broadcast 

daily  by  American  broadcast  sta- 
tions, only  58  minutes  represented 

live  music  played  in  the  studio. 
Records  are  played  2:04  hours, 
transcriptions  3:43  hours  and  re- 

mote control  programs  15  minutes, 
he  stated. 

"There  are  about  5,000  bands  in 
the  country  today,  and  many  of 
them  have  been  'made'  by  juke- 

boxes and  records,  so  that  these 
bands  have  risen  to  spectacular 
successes,  and  caused  many  young 
musicians  to  reach  for  the  stars 

again,"  Mr.  Selvin  said.  "But  while 
they  have  helped  some,  they  do  no 
good  for  the  unemployed  musician 
who  sits  at  home  Saturday  nights 
while  his  friends  are  out  dancing 

to  recorded  music." 
Termed  Unjust 

The  far-reaching  rule  to  prohibit 
union  musicians  from  making  pho- 

nograph records  was  proposed  last 

Tuesday,  following  Mr.  Selvin's  re- 
port. Advocates  of  the  ban  on  rec- 

ord-making argued  that  it  was  un- 
just for  a  few  musicians  to  get 

big  money  for  making  them  and 
thereby  deprive  fellow  union  mem- 

bers of  a  means  of  livelihood  when 
the  records  are  played  on  the  radio 
and  in  juke  boxes. 

Pointing  out  that  foreign  record 
originations  are  cut  off  by  the  war 
situation,  they  held  that  the  time 
was  ripe  to  act  against  American- 
made  "canned  music".  As  an  alter- 

native to  the  ban,  it  also  was  pro- 
posed that  America's  400,000  juke 

boxes  pay  into  the  AFM  treasury 
a  percentage  of  receipts  to  help 
support  unemployed  musicians. 
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ASCAP  and  IRNA  Consider 

General  Terms  of  Contracts 

Negotiating  Groups  Hold  Preliminary 
Feasible  Basis  for  Net  Renewal  Discussed 

Sessi on: 

WHAT  HAD  been  heralded  in 
ASCAP  circles  as  an  important 
meeting  which  might  result  in  tacit 
agreement  for  return  of  ASCAP 
music  to  NBC  and  CBS  affiliated 
stations,  held  in  Washington  last 
Wednesday,  turned  out  to  be  only 
a  preliminary  huddle  between  com- 

mittees representing  ASCAP  and 
IRNA. 
Advance  reports  from  ASCAP 

were  that  a  preliminary  agreement 
had  been  reached  with  NBC  on 

i-eturn  of  the  ASCAP  repertoire, 
based  on  the  blanket  formula  ac- 

cepted by  MBS. 
It  also  had  been  reported  that 

CBS  was  making  real  progress  in 
its  negotiations  with  ASCAP,  but 
that  neither  network  was  disposed 
to  make  a  conclusive  deal  until 
affiliated  stations  indicated  their 
approval  since  they  would  be  called 
upon  to  bear  a  portion  of  the  sus- 

taining fee  costs,  even  though  pro- 
vision would  be  made  for  clearance 

at  the  source  by  the  networks. 

General  Discussion 

It  developed  at  the  meeting,  held 
at  NAB  headquarters,  that  the 
IRNA  committee,  headed  by  Chair- 

man Samuel  R.  Rosenbaum,  was 
not  a  negotiating  committee  but 
was  meeting  for  a  general  discus- 

sion upon  suggestion  of  ASCAP. 
The  ASCAP  committee  comprised 
E.  Claude  Mills,  chairman  of  its 
administrative  committee;  John  G. 
Paine,  general  manager,  and  John 
O'Connor,  publisher  member  of  the 
ASCAP  board  and  manager  of  the 
Fred  Waring  organization. 

The  ASCAP  spokesmen  discussed 
the  proposals  made  to  the  net- 

works and  explained  fully  the 
terms  available  for  affiliated  sta- 

tions. The  IRNA  committee  made 
it  clear  that  the  matter  would  have 
to  be  submitted  to  the  IRNA  board 
and  the  affiliate  membership.  Offi- 

cial copies  of  MBS  contracts  were 
to  be  made  available  to  the  IRNA 
membership,  after  which  another 
meeting  presumably  would  be  held 
with  the  ASCAP  committee. 

While  no  formal  statements  were 
forthcoming  either  from  NBC  or 
CBS,  executives  of  the  networks, 
in  Washington  for  the  White  Res- 

olution hearings,  disclaimed  any 
conclusive  arrangements  with 
ASCAP.  On  behalf  of  NBC  it  was 
stated  that  a  feasible  basis,  eco- 

nomically, had  been  arrived  at  in 
negotiations  with  ASCAP,  but  that 
at  this  gtage  no  final  arrange- 

ments were  likely  in  the  light  of 
the  monopoly  hearings  and  the  un- 

determined state  of  NBC's  future 
operation. 

No  statement  was  made  on  behalf 
of  CBS,  other  than  that  conversa- 

tions were  going  forward  and  that 
alternative  propositions  had  been 
proffered.  One  of  these  is  the  MBS 
arrangement  on  a  blanket  basis. 

and  the  other,  it  is  understood,  a 
temporary  deal,  probably  for  one 
or  two  years,  under  which  the 
"floor  and  ceiling"  guarantees  on 
payments  would  be  eliminated  on 
a  per-piece  basis. 

In  New  York,  Mr.  Paine  told 
Broadcasting  that  the  meeting 
with  the  IRNA  executive  commit- 

tee had  cleared  up  some  of  the  com- 
plications in  the  contracts  with 

NBC  and  CBS  for  the  return  of 
ASCAP  music  over  their  networks. 

"These  networks  have  said,"  Mr. 
Paine  stated,  "that  they  would  like 
to  work  out  a  better  deal  for  their 
affiliates  than  that  secured  by  the 
stations  affiliated  with  Mutual.  Our 
conversation  with  the  IRNA  com- 

mittee gave  us  the  chance  to  get  at 
first  hand  the  definite  opinion  of 
these  affiliates  that  they  are  not 
interested  in  the  network  ASCAP 

licenses  and  that  they  don't  expect the  networks  to  be  interested  in  the 

ASCAP  licenses  of  the  stations." 
It  was  made  clear  to  the  IRNA 

committee,  Mr.  Paine  said,  that  the 
only  terms  ASCAP  will  offer  NBC 
and  CBS  affiliates  are  those  already 
given  to  MBS  stations  [Broadcast- 

ing, May  5].  Station  contracts 
were  almost  ready  and  would  prob- 

ably be  mailed  out  to  all  MBS 
affiliates  by  the  weekend,  he  said, 
adding  that  ASCAP  was  also  mak- 

ing copies  available  for  distribu- tion to  other  stations. 

Reduction  Discussed 

Commenting  on  the  report  that 
ASCAP  had  made  a  reduction  in 
the  sustaining  fees  for  stations 
with  annual  incomes  between  $50,- 
000  and  $150,000,  Mr.  Paine  said 
that  a  reduction  had  been  proposed 
but  that  it  had  not  been  accepted 
by  ASCAP  and  that  the  station 
contracts  would  go  out  in  their 
present  form.   If   ASCAP  should 

N.  J.  Defers  Bill 

NEW  JERSEY  Anti-ASCAP  mea- 
sure, the  Herbert  Assembly  Bill 

No.  54,  was  relegated  to  the  Mis- cellaneous Business  Committee  for 

the  session  aftet  the  steering'  com- mittee of  the  House  ruled  against 
the  measure.  Considered  to  have  no 
chance  of  enactment,  the  measure 
seeks  to  impose  a  New  Jersey  gross 
receipts  tax  of  5%  on  licensing  or 
selling  performing  rights  of  copy- 

right compositions,  particularly 
song  words  and  music,  and  is  aimed 
primarily  at  ASCAP.  A  similar 
measure  was  voted  down  last  year. 

1 

More  P  &  G  Renewals 

PROCTER  &  GAMBLE  Co.,  Cin- 
cinnati, which  is  renewing  eight  of 

its  NBC-Red  serials  on  July  1,  has 
added  three  more  Red  programs  to 
the  list,  all  on  a  52-week  basis, 
Monday  through  Friday,  and 
handled  by  Blackett-Sample-Hum- 
mert,  Chicago.  Programs  are :  Road 
of  Life  (Oxydol),  13  stations, 
10:45-11  a.m.;  Lone  Journey 
(Dreft),  31  stations,  11:30-11:45 a.m.,  and  Ma  Perkins  (Oxydol), 
71  stations,  3:15-3:30  p.m. 

approve  snch  reduction,  he  said,  it 
would  then  be  given  to  all  stations 
in  this  class,  regardless  of  whether 
they  signed  ASCAP  contracts  prior 
to  the  change. 

In  a  formal  announcement  fol- 
lowing the  meeting,  Mr.  Rosen- 

baum said  ASCAP  explained  fully 
the  present  status  of  its  deal  as 
consummated  with  Mutual  and  as 
modified  in  the  offer  to  other  net- 

works and  the  present  status  of  the 
ASCAP  deal  to  be  submitted  to 
affiliates.. 

Those  Present 

Presjent  at  the  meeting  on  behalf 
of  IRNA  were  Chairman  Rosen- 

baum- Paul  W.  Moreney,  WTIC, 
Hartford,  vice-chairman;  Edwin 
W-  Craig,  WSM,  Nashville;  L.  B. 
Wilson,  WCKY,  Cincinnati;  John 
Kennedy,  West  Virginia  Network; 
C.  W.  Myers,  KOIN-KALE,  Port- 

land, Ore.;  James  D.  Shouse, 
WLW  -  WS AI,  Cincinnati ;  Gene 
O'Fallon,  KFEL,  Denver,  and  Art 
Mosby,  Missoula,  Mont. 

ASCAP  NEGOTIATORS  for  return  of  its  music  to  the  air  were  in 
Washington  last  week  to  confer  with  IRNA  representatives  in  a  pre- 

liminary conference.  The  officials  (1  to  r),  E.  Claude  Mills,  chairman 
of  the  Administration  Committee;  John  G.  Paine,  general  manager, 
and  John  O'Connor,  director,  also  took  in  a  couple  of  days  of  the  White 
Resolution  hearings  in  the  Senate. 

Revised  Contract 

Of  BMI  Approvec 

New  Forms  Comply  with  Term 
Of  Decree;  Rates  Are  Cut 

FINAL  approval  of  the  new  cori 
tract  forms  for  catalogs  of  Broac 
cast  Music  Inc.,  was  voted  at 
meeting  of  the  BMI  board  of  d 
rectors  in  Washington  last  Tues; 

day.  They  incorporated  the  SS^*; reduction  in  rates  to  which  BM 
committed  itself  at  the  NAB  corjl 
vention  in   St.   Louis   May  12-1  f 
[Broadcasting,  May  19J. 

The  license  forms  which  are  dt 
signed  to  conform  with  the  it 
quirements  of  the  Department  c 
Justice  consent  decree  entered  int 
with  BMI  earlier  this  year,  cove 
both  a  blanket  contract  and  a  pe 

program  basis.  With  the  one-thir 
reduction  in  payments  paid  unde 
the  1939  contract,  effective  for  th 
current  year,  BMI  estimates  it  wi; 
receive  approximately  $1,300,00 
as  against  $1,800,000  for  1940.  Thi 
will  mean  that  the  rates  will  star 
at  1%  and  vriH  range  up  to  l^^TJ 

Disc  Clearance 

The  BMI  board  also  approved 
contract  permitting  optional  clear 
ance  at  the  source  for  electrica 
transcriptions.  BMI  announced  tha 
holders  of  blanket  contracts  ma 

ratify  them  and  obtain  the  %  re 
duction  in  present  license  charges 
which  will  bring-  the  present  seal 
of  payment  down  from  a  maximur 
of  2  %  %  to  a  maximum  of  1  %  9( 
and  the  minimum  from  1^2%  t 

1%.  Per-program  rates  run  fron 
3%%  to  approximately  5%%  fb 
commercial  programs  using  BM 
music,  and  from  %%  to  1%  fo 
sustaining  programs,  the  latte: 
charge  being  figured  on  card  rate: 
applicable  at  the  time  of  broadcast 

Directors  approved  several  plan; 
for  development  and  expansion  o: 
BMI's  activity  subject  to  the  dis 
cretion  of  the  management. 

Following  the  meeting,  it  wa 
stated  that  the  form  of  contrac 
would  be  drafted  and  submitted  t( 
BMI  stations  within  a  few  days 
Present  were  NAB-BMI  presideni 
Neville  Miller,  John  Shepard  Sd 

Yankee  Network ;  Walter  J.  Damm' WTMJ,  Milwaukee;  Paul  W.  Mor 
ency,  WTIC,  Hartford;  Edwarc 
Klauber,  executive  vice-president 
CBS;  Niles  Trammell,  president 
NBC,  and  John  Elmer,  WCBM^ 
Baltimore,  all  BMI  board  members! 

and  Sydney  M.  Kaye,  BMI  vice- 
president  and  general  counsel;  Mi 
E.  Tompkins,  vice-president  and 
general  manager,  and  Carl  Haver 
lin,  station  relations  director. 

The  board  accepted  the  resigna^ 

ation  of  T.  C.  Streibert,  vice-presi^ 
dent  of  WOR  and  MBS,  because 
of  the  withdrawal  of  WOR  from 
NAB  membership.  It  was  reported 
the  resignation  was  premised  on 
BMI's  close  association  with  the 

NAB.  The  board  accepted  the  res- 
ignation with  regret  and  President 

Miller  praised  Mr.  Streibert's  con 
tribution  to  BMI's  development. 

JPage  10  •  June  16,  1941 BROADCASTING  •  Broadcast  Advertising 





Employment  and  Payroll  Data  of  U.  S.  Broadcast  Industry 

(FCC  Analysis  for  Typical  Week,  Beginning  October  13,  1940) 

765  STATIONS 3  MAJOR  NETWORKS 

Fulltime Fulltime Part-time 

Compensated 

Item 
Ccm- 

Number    pensation  Average 

Not 

Com- 
pensated Number 

Compensated 

Com- 

Number    pensation  Average 

Not 

Com- 

pensated 
Number 

Compensated Compensated 
Com-  Com- 

Number    pensation    Average     Number    pensation  Average 

(1) 
Executives: 

General  managerial . 
Technical  
Program  Commercial  
Publicity  Miscellaneous  

Total,  executives 

Employes  (other  than  executive! : Technical: 
Research  and  development .  .  .  . 
Operating  
Miscellaneous  

Program: Production  
Writers  
Announcers  
Staff  musicians  
Other  artists  
Miscellaneous  

Commercial : 
Outside  salesmen  
Promotion  and  merchandising. . 
Miscellaneous  

General  and  administrative: 
Accounting  Clerical  
Stenographic  Other  
Miscellaneous  

Total  employes  
Total,  executives  and  employes  . 

C  Regional  networks: Total  executives  
Total  employes  

Total,  executives  and  employes 
Total  stations  and  regional 
networks  

(2) 
805 
486 
401 
328 

82 
95 

$95,790 26.947 
22,777 
29.163 
4.918 
6,475 

2.197  186,070 

(4) 

$118  99 55  45 56  80 88  91 
59  98 
68  16 
84  69 

C5) 41 
1 
1 
1 

48 

(6) 

121 
15 
8 
7 
6 

32 

a) 

$9 . 532 216 
198 
271 92 

2,011 
189 12,320 

$78.78 
14  40 24  .75 38  .71 
15  33 
62  84 
65.19 

(9) 
35 
2 
2 
1 
2 

49 

(10) 

(11) 

(12) (13) 

(14) 

(15) 

29  $11,624  $400.83   
15  2,544  169  60   
21  4,287  204  14   
26  6,379  245  35   
11  1,343  122  09  1 
7  1,256  179.43   

109  27,433  251.68  1 
$27  $27  00 
27         27  00 

120 6.222 51 85 .... 4 62 15  50 
3.469 140,460 40 49 

86 

866 10  07 

'  "ii 

154 4,875 
31 

66 30 224 7  .47 

573 23,513 41 03 25 244 9  .76 1 
637 20,655 32 43 28 1,103 39  39 4 

2,596 89.904 
34 

63 

'  '  2 

140 
1.715 12  .25 15 

1,803 86.563 48 01 733 15.518 21  .17 13 
731 32,720 44 76 

'  64 

1,650 40,974 24.83 240 
438 14.186 32 

39  , 
186 2,125 11  .42 

21 1,561 86.775 55 59 49 
635 

12  96 
274 10.677 

33 
97 

20 
176 

8  80 
166 4,674 28 16 6 32 5  33 

■  4 

542 16,171 29 84 3 84 923 10  99 15 
709 14,527 20 49 1 58 423 7.29 9 
977 21,927 22 44 

31 

234 7  .55 4 
536 11,019 20 56 123 

866 
7.04 4 

322 7,779 24 .16 69 477 6  91 

15.608 592,647 37 

97 

71 
119 

3,322 

3,511 

66,597 20  05 
344 393 17,805 778,717 

43 
.74 78,917 22  48 

69 
562 
44 

366 
77 

122 

434 
149 
315 

150 
260 
201 

168 
104 
119 
419 

94 

4,771 34,871 1,231 

22,896 4,465 
7.547 

48 , 573 
6,706 13,970 

15,783 
13,241 7,509 

6,784 
2,388 
3,386 12 , 029 

4,064 3,653  210,214 
3 , 762      237 , 647 

14 1,281 91 50 
65 2,703 41 58 4 56 14 00 
79 3,984 50 43 4 56 14 00 

17.884 782,701 

43 
.77 

119 
3,515 78,973 22 .47 393 

Broadcast  Pay  Again  Leads  Industries 

Another  Advance  During 

1940  Noted  in  FCC 

Statistics 

KEEPING  its  position  as  Amer- 
ica's best-paying  industry,  from  an 

employe  standpoint,  the  broadcast- 
ing industry  in  1940  paid  its  21,646 

employes  and  executives  an  average 
weekly  wage  of  $47.13.  The  19,326 
fulltime  wage-earners,  eliminating 
those  drawing  executive  salaries, 
drew  an  average  weekly  wage  of 
$41.68 — amounting  to  about  80'/f 
of  the  industry's  entire  payroll.  The 
industry  has  an  annual  payroll  ap- 

proximating $56,000,000,  with  about 
50  cents  of  every  expense  dollar 
going  for  wages  and  salaries. 

These  figures  are  revealed  in  a 
summary  of  functional  broadcast 
employment  and  payroll  data  com- 

piled by  the  FCC  Accounting  De- 
partment for  the  typical  broadcast- 

ing week  of  Oct.  13,  1940.  The  FCC 
analysis  was  prepared  under  direc- 

tion of  William  .J.  Noifleet,  chief 
accountant,  and  deQuincy  V.  Sut- 

ton, head  broadcast  accountant. 
The  figures  were  developed  from 
data  supplied  by  765  stations,  the 

three  national  networks  and  six 
regional  networks. 

Increase  Noted 

The  $47.13  weekly  average  repre- 
sents an  increase  of  $1.17  over  the 

$45.96  average  for  1939  [Broad- 
casting, Sept.  15,  1940].  The  in- 

dustry also  employed  more  wage- 
earners  during  1940 — 21,646  com- 

pared to  19,873  fulltime  employes 
in  1939.  In  addition,  some  4,000 
part-time  employes  were  employed, 
the  FCC  figures  show. 

According  to  available  Govern- 
ment information,  no  other  industry 

exceeds  broadcasting's  average  pay. 
Figures  of  the  Bureau  of  Labor 
Statistics  deal  largely  with  wage- 
earner  groups  and  cover  only  em- 

ployes. With  broadcasting  industry 
employes  other  than  executives  re- 

ceiving an  average  weekly  pay  en- 
velope of  $41.68,  preliminary  Labor 

Department  figures  indicate  an 
average  wage  in  March,  1941,  of 
$41.73  for  the  machine  tool  indus- 

try; $40.64  for  automotive  manu- 
facturing; $37.34  for  insurance; 

$37.32  for  brokerage;  $35.02  for 
aircraft  manufacturing;  $32.71  for 
iron  and  steel  manufacturing. 

No  figures  were  available  for 
commercial  aviation,  as  distin- 

guished from  aviation  manufactur- 
ing, both  of  which  fall  in  the 

higher  wage  brackets,  but  neither 
of  which  was  estimated  to  exceed 
the  broadcast  wage. 

Employes  other  than  executives 
received  approximately  $800,000  of 
the  $1,000,000  payroll  of  the  indus- 

try for  the  typical  Oct.  13  week. 
From  the  765  reporting  stations 
15,608  received  an  average  of 
$37.97;  from  the  three  national 
networks  3,653  received  $57.55; 
from  six  regional  networks  65  re- 

ceived $41.58  for  the  week. 

Executive  Earnings 

During  the  week  the  stations' payroll  amounted  to  $778,717,  of 
which  $592,647  went  to  fulltime 
employes  other  than  executives ;  the 
national  networks'  payroll  reached 
$237,647,  with  $210,214  going  to 
these  employes;  the  regional  net- 

works' payroll  amounted  to  $3,984, 
with  $2,703  going  to  employes  other 
than  executives. 

In  the  executive  class,  2,197  ex- 
ecutive employes  of  the  765  stations 

received  $186,070  during  the  typical 

69  14   
62  05   
27  98   

62 .56   
57  99   
61,86   
11192  31 
45  01  447 44  35  3 

105  22   
50  93   
37  36   

40  38   
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week,  or  an  average  of  $84.69;  109 
network  executives  drew  $27,433 
or  an  average  of  $251.68;  14  region 
al  network  executives  received 
$1,281,  or  an  average  $91.50.  All 
fulltime  executive  employes  in  the 
industry,  totaling  2,320,  received 
$214,784,  or  an  average  of  $92.57 for  the  week. 

The  17,805  executives  and  em- 
ployes reported  by  the  765  stations drew  wages  and  salaries  aggregat 

ing  $778,717  for  the  week,  or  an 
average  wage  of  $43.74;  3,762  re- 

ported by  the  national  networks received  $237,647,  or  an  average 

of  $63.17 ;  79  reported  by  six  region- al networks  received  $3,984,  or  an 
average  of  $50.43. 

The  average  station  manager  re 
ceived  $118.99  for  the  week,  accord 
ing  to  the  FCC  breakdown.  Outside 
salesmen  for  the  stations  received 

$55.59;  producers,  $41.03;  staff 
musicians,  $48.01 ;  research  and  de- 

velopment engineers,  $51.85;  oper- 
ating engineers,  $40.49;  writers 

$32.43;  announcers,  $34.63;  promo- 
tion and  merchandising  directors 

$38.97. The  765  individual  stations  re- 
tained 3,511  parttime  executives 

and  employes,  paying  an  average 
wage  of  $22.48.  Nearly  half  of  thes 
were  performing  artists,  it  was 
estimated.  The  national  networks 
had  492  parttime  employes,  re- 

ceiving an  average  of  $63.36  for  the week. 

The  FCC  figures  also  provided 
breakdowns    showing  comparative 

(Continued  on  page  16) 
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And  Blue  programs— like  Blue  coverage 

reac/i  more  cusfomers  per  dollar 

We  don't  carry  Jack  Benny,  Fibber  McGee 
or  Charlie  McCarthy  — but  do  you  realize 

what  a  high  average  the  Blue's  programs  have 
been  hitting?  And  do  you  know  that  Blue 
programs  cost  much  less  fier  point  of  rating 
than  the  Red-CBS  average?  Here  are  three 

important  facts  we'd  like  you  to  know  about. 

First,  the  Blue's  average  evening  CAB  rat- 
ing during  the  past  few  months  has  gone 

up  to  10  points  and  over— a  figure  that 
speaks  for  itself. 

Second,  the  Blue's  continual  development 
of  new  talent  in  new  programs  builds  a 
special  kind  of  audience  loyalty.  This  was 
demonstrated  recently  when  Blue  shows 

took  six  first  places  in  the  recent  Movie- 
Radio  Guide  poll  of  favorite  programs. 

Third,  a  comparison  of  talent  expenditures 
shows  that  the  Blue  achieves  its  immensely 
successful  record  with  programs  that  cost 
44%  less  per  quarter  hour  (sponsored)  than 
its  major  network  competition. 

Together,  these  three  factors  of  program 

strength— added  to  the  Blue's  lower  time  cost 
per  thousand— prove  why  today,  more  than 
ever,  the  Blue  produces  sales  thru  the  air 
with  the  greatest  of  ease,  at  the  lowest  cost 
of  any  medium  entering  the  home. 

NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 

NETWORK 

THE  SHOW  OF  THE  MONTH— Like  mystery  ?  Of  course,  every- 
body does!  And  here's  a  thriller  so  different  we  call  each  half- 

hour  episode  an  "item"  because  it's  a  real  collector's  piece. 
Listen  to  the  adventuresof  THE  BISHOP  ANDTHE  GAR- 

GOYLE via  the  Blue  on  Saturday  nights  at  8 : 3  0  ( N .  Y.  Time) . 
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It's  true  that  California  moves  outdoors 

during  summer.  But  it's  also  true  they 
move  the  radio  with  them.  And  this  pic- 

ture helps  discredit  the  fallacy  that  Californians  are  too  busy 

to  listen  to  the  radio  during  vacation  time.  The  ever  increasing 

popularity  of  portable  and  auto  sets  is  strong  evidence  that 

they  are  still  a  part  of  the  radio  audience. 

Of  the  five  per  cent  of  KPO's  Primary  Area  Listeners  who 
may  be  vacationing  at  any  given  time,  most  stay  within  200 

miles  of  San  Francisco- — well  within  primary  coverage  area 

of  the  Bay  Region's  only  50,000  watt  signal. 
And  with  them  will  be  other  thousands  vacationing  at 

Northern  California's  famous  playgrounds  . . .  Yosemite,  Del 
Monte,  Tahoe  . . .  and  San  Francisco  itself. 

Network  changes  due  to  Daylight  Saving  provide  many 
choice  new  spot  and  program  availabilities  on  KPO.  Find  out 

from  your  NBC  representative  how  many  sales  opportunities 
KPO  offers  in  this  rich  summer  market. 

KPO 

Represented  Nationally  by  NBC  Spot  Sales  Offices: 
New  York,  Chicago,  San  Francisco,  Boston,  Denver, 
Cleveland,  Washington,  Hollywood. 

Rise  in  Time  Sales 

Of  8  to  10  %  Seen 

For  Rest  of  Year 

But  'Times'  Survey  Claims  It 
Depends  on  FCC  Action 
A  FORECAST  that  radio  billings 
will  maintain  an  8  to  10%  gain 
"depending  on  whether  the  FCC 
anti-monopoly  report  is  carried 
out,"  is  made  in  the  New  York 
Times  of  June  8,  which  declares  on 
the  basis  of  expressions  from  ad- 

vertisers and  agency  men  that  ad- 
vertising volume  generally  for  the 

balance  of  this  year  will  register  a 
steady  improvement  over  the  show- 

ing for  the  first  five  months.  Best 
estimates,  the  Times  states,  are  that 
newspaper  lineage,  currently  run- 

ning slightly  over  3%  ahead  of 
1940,  will  show  a  5  to  7%  rise  while 
magazines  will  come  out  6  to  8% 
ahead. 

The  increases  are  predicated  on 
national  income  reaching  a  new 
high  this  year,  with  purchasing 
power  of  the  lowest  income  classes 
boosted  sharply  and  sales  of  many 
industries  breaking  previous  rec- 
ords. 

Material  Shortages 

"The  increases,"  it  is  stated, 
"will  not  be  spectacular.  There  has 
been  a  great  deal  of  talk  about  the 
necessity  of  keeping  the  name  of 
a  product  before  the  public,  even 
when  supplies  have  been  reduced 
or  cut  off,  but  the  volume  of  such 
advertising  is  bound  to  be  smaller 
than  in  periods  when  competition 
is  keen  and  sales  are  moderately 
hard  to  make. 

"Shortages  of  materials  will  un- 
doubtedly cut  down  output  in  some 

industries,  but  this  will  be  a  grad- 
ual process  until  the  closing  months 

of  this  year  (unless  there  is  com- 
mandeering of  inventories),  and 

should  not  have  a  serious  effect 
on  lineage.  Here  is  an  estimate  of 
national  expenditures  in  newspa- 

pers, network  radio,  magazines  and 
farm  journals  by  leading  industries 
last  year  and  it  indicates  that  most 
of  the  big  spenders  will  be  relative- 

ly unaffected  by  shortages: 

%  of Amount  Total 
Groceries   $92,000,000  24.0 
Automotive    65,000,000  17.0 
Toilet  requisites   43,000,000  11.3 
Tobacco    35,000,000  9.1 
Medical    26,500,000  7.0 
Alcoholic  beverages   26,500,000  7.0 
Housing-  equipment   19,000,000  5.0 
Transportation    14,000,000  3.9 
Apparel    11,000,000  2.8 
Industrial    11,000,000  2.8 

"Of  these  industries,  those  that 
will  be  most  severely  affected  by 
shortages  are  the  automotive,  hous- 

ing equipment,  and  industrial  clas- 
sifications. Despite  sensational 

sales  gains,  automotive  product  copy 
has  already  been  curtailed  and 
has  been  supplanted  to  a  certain 
extent  by  institutional  ads  on  de- 

fense work  by  the  large  companies. 
If  production  is  cut  30  to  40% 
in  1942,  as  has  already  been  pre- 

dicted, ad  expenditures  will  be 
geared  to  this  reduction.  During 
the    depression,   when  automobile 

Mr.  Feldman 

Arthur  Feldman  Named 

By  NBC  to  Supervise 

Special  Events  Activity 
ARTHUR  FELDMAN,  of  NBC; 
special  events  staff  in  New  York 
has  been  named  supervisor  of  spe 
cial  events,  succeeding  J.  Harrisoi 
Hartley,  called  to  active  service  ii the  Navy  Depart 

ment  in  Washing' 
ton  [Broadcast ING,  June  9].  Ap 

poi  n  t  m  e  n  t  wa: 
announced  J  u  n • 
10  by  A .  A 
Schechter,  N  B  ( 
director  of  new; 
and  special  events 
Maynard  Stitt 

of  NBC's  pres 
division,  has  beei 
moved  into  Feld 

man's  former  position.  Stitt  wa 
formerly  with  Associated  Press  ant 
United  Press  and  served  in  th 
publicity  department  of  the  Ne 
York  World's  Fair  before  joinin NBC. 

Feldman,  who  came  to  NBC  ii 
1939  after  three  years  with  WBZ 
Boston,  has  handled  a  wide  variety 
of  assignments,  including  t  h  i 
broadcasts  of  Army  maneuvers 
coverage  of  the  Squaliis  submarin 
disaster  and  interviews  with  sur 
vivors  of  the  Cavalier  plane  acci 
dent.  Recently  he  had  charge  of  th( 
British  Evacuee  Children's  series 
making  all  arrangements  for  tht 
simultaneous  broadcasts  on  NBC 
CBC  in  Canada  and  BBC  in  Eng 
land.  He  has  also  supervised  th( 
technical  set-up  for  NBC's  morn 
ing  and  evening  round-ups  of  newi 
reports  from  correspondents abroad. 

sales  slumped,  so  did  advertisin 
"Grocery,  toilet  requisite,  tobacco 

medical  and  alcoholic  beverage  ad 
vertising  should  not  be  affected  an( 
as  a  matter  of  fact  should  b 

stepped  up,  because  these  industrie will  have  a  shot  at  consumer  in 
come  formerly  diverted  to  auto 
mobiles,  refrigerators  or  radios 
agency  men  pointed  out. 

"Some  advertising  men  have  beei 
trying  to  build  up  case  histories  o: 
companies  which  deliberatel; 
stopped  advertising  during  the  las 
war  and  eventually  lost  out.  Thej 
have,  however,  unearthed  very  fev 
examples  in  which  other  circum 
stances  did  not  contribute  to  th^  ̂  
failure  of  a  company.  One  indusj 
trial  advertiser  announced  a  list  oJ 
30  such  companies  in  the  indus 
trial  field,  without  citing  names 
Efforts  by  advertising  men  to  checli 
up  on  this  list  revealed  only  abou^ 
four  or  five  companies  in  whicl 
failure  could  be  attributed  directlj 
to  an  arbitrary  curtailment  of  ad vertising. 

Brand  Loyalty 

"But  there  are  numerous  reason 
today,  lacking  in  the  last  war,  whj 
advertisers  feel  compelled  to  con^ 
tinue  promotion,  even  though  good 
may  be  scarce.  First,  brand  loyalty 
today  is  very  unstable.  A.  C.  Neil- sen  studies  in  the  food  and  toilet 

goods  field  reveal  month-to-month shifts  in  popularity  of  leading 

brands  closely  tied  in  to  the  effec- 
tiveness or  size  of  advertising  cam- 

paigns." 
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Now  you  can  specify  circuits  and      ity  transmission  requirements, 

controls  to  best  meet  your  exact 

operating  needs  for  each  Studio 

Control  Desk.  Western  Electric's 

new  desk  equipment  offers  com- 

plete flexibility  both  of  unit  ar- 
rangement and  circuit  design  with 

all  the  advantages  of  using  stand- 

ardized, tested  parts  and  compact 

professional  assembly. 

Developed  by  Bell  Telephone 

Laboratories  to  meet  highest  qual- 

this  equipment  gives  fullest  audio 

frequency  facilities  for  either  AM 
or  FM.  It's  complete,  compact,  easy 

to  install,  easy  to  operate,  easy  to 

maintain. 

Efficient  yet  beautiful  in  ap- 

pearance, it  can't  help  but  invite 
favorable  comment. 

Get  full  details.  Write  today 

to  Graybar  Electric  Co.,  Graybar 

Building,  New  York,  N.  Y. 

Western  Electric 

DISTRIBUTORS:  /n  U.S.A.:  Graybar 
Electric  Co.,  New  York,  N.  Y.  /n  Con- 
ado  and  Newfoundland:  Northern 
Electric  Co.,  Ltd.  In  other  counfrfes: 
International  Standard  Electric  Corp. 



Power  to  Regulate  Newspaper-RadioGrouptoAsk 

tSrS^s!^^:  Delay  in  Date  of  
FCC  Probe FTC  in  Its  Ford  Order 

HOLDING  that  advertising  and 
other  factors  stimulating  or  de- 

creasing the  flow  of  commerce  are 
essential  adjuncts  to  interstate 
commerce,  and  that  Congress  has 
authority  to  confer  on  the  Federal 
Trade  Commission  powers  to  regu- 

late them,  the  U.  S.  Circuit  Court 
of  Appeals  in  Cincinnati  has  af- 

firmed a  cease  and  desist  order  of 
the  FTC  against  Ford  Motor  Co., 
according  to  an  FTC  announce- 

ment last  Monday.  The  appeal  in- 
volved the  legality  of  Ford  adver- 

tising for  its  "6%"  plan  for  financ- 
ing automobile  purchases. 

Taking  issue  with  Ford  adver- 
tisements stating  that  under  Uni- 

versal Credit  Co.  financing,  auto- 
mobile purchasers  may  buy  cars 

at  an  interest  rate  of  6%,  the  opin- 
ion, handed  down  by  Judge  Ham- 

ilton, brought  out  that  compara- 
tive tables  prepared  by  an  expert 

accountant  indicated  the  credit 
charge  under  this  plan  actually 
amounted  to  approximately  11V2% 
simple  annual  interest. 

To  the  appellant's  plea  that  the 
financing  method  does  not  affect 
competition  in  interstate  commerce, 
the  court  held: 

"All  of  those  things  which  stimu- 
late or  decrease  the  flow  of  com- 

A  PETITION  for  postponement 
of  the  newspaper-divorcement  in- 

quiry ordered  by  the  FCC  from 
June  25  until  fall  will  be  sought 
by  the  Newspaper-Radio  Commit- 

tee, it  was  learned  last  Wednesday 
following  a  conference  of  attorneys 
for  the  group  with  FCC  Chairman 
James  Lawrence  Fly. 

While  details  of  the  conference 
were  not  revealed,  it  is  understood 
there  was  an  agreement  on  advis- 

ability of  postponing  the  sessions, 
though  there  is  no  assurance  they 
will  be  deferred  until  fall.  In  the 
past,  on  matters  of  policy  and  of 
importance,  the  FCC  has  been  dis- 

posed to  grant  continuances, 
though  not  all  in  one  lump.  Oral 
arguments  on  the  controverted 
Network  Monopoly  Report,  for 
example,  were  deferred  three  times 
on  petition  of  interested  parties. 

Participating  in  the  June  11  ses- 
sion were  former  Judge  Thomas 

D.  Thacher,  chief  counsel  for  the 
organized  newspaper  group;  Syd- 

ney M.  Kaye,  New  York  attorney, 
associate  counsel,  and  Abe  Herman, 
of  Fort  Worth,  associate  counsel. 
-Following  the  meeting,  it  was  dis- 

closed that  a  petition  for  post- 
ponement would  be  filed.  The  FCC 

previously  had  indicated  that  it 
would  entertain  such  a  proposal 

on  proper  petition. 
Simultaneously,  it  was  learned 

the  Newspaper-Radio  Committee 
had  retained  Dr.  Paul  Lazarsfeld, 
of  Columbia  U,  as  a  research  con- 

sultant, working  with  the  commit- 
tee in  New  York.  Dr.  Lazarsfeld 

has  handled  a  number  of  special- 
ized studies  of  radio  in  recent  years. 

Whether  the  FCC  will  release 
detailed  issues  to  be  covered  at  the 
hearings  still  is  undecided.  It  is 
presumed  there  will  be  no  move 
in  that  direction  immediately,  in 
the  light  of  the  impending  post- 

ponement. If  the  FCC  decides  to 
release  detailed  issues,  it  is  pre- 

sumed it  will  be  done  at  least  30 
days  prior  to  the  date  finally  set. 

merce,  although  not  directly  in  its 
stream,  are  essential  adjuncts 
thereto  and  the  Congress  has  power 
to  confer  on  the  FTC  their  regu- 

lation. The  use  of  advertising  as 
an  aid  to  the  production  and  dis- 

tribution of  goods  has  been  recog- 

FULL  TIME, 

5,000  WATT 

COVERAGE 

in  tke 

nized  so  long  as  to  require  only 
passing  notice.  The  economy  of 
mass  production  is  just  as  well 
known,  and  the  effects  of  adver- 

tising may  be  described  as  mass 
selling  without  which  distribution 
would  be  lessened  and  production 
correspondingly  decreased. 

"The  sale  on  credit  of  petition- 
ers' cars  by  its  local  dealers,  when 

separately  considered,  may  be  in- 
trastate in  character,  but  when  the 

activities  of  petitioner's  local  agen- 
cies are  weighed  in  the  light 

of  their  relationship  to  the  peti- 
tioner, and  its  financing  sales  of 

cars,  it  is  at  once  apparent  that 
there  is  such  a  close  and  substan- 

tial relationship  to  interstate  com- 
merce that  the  control  of  such 

activities  is  appropriate  to  its  pro- 

tection." 

STATION 

WHBF 

ROCK  ISLAND 

DAVENPORT 

and  MOLINE 

The  Tri-City  Market  .  .  .  Farm  Implement  Capitol  of  the 
World!  Here  the  Nation's  Greatest  Arsenal!  920,745  people with  $29.3,652,000  of  retail  sales  in  the  Tri-City  Market  area 
during  1940.  The  largest  market  between  Chicago,  St.  Louis, 
Kansas  City,  Omaha  and  St.  Paul.  Reach  this  buying  center 
and  the  28  rich,  agricultural  counties  surrounding  it  through 
WHBF,  the  only,  full  time,  5,000  watt  station  in  the  Tri-Cities. 

AFFILIATE  OF  THE  ROCK  ISLAND  ARGUS 

Basic  Mutual  Network  Outlet;! FULL  TIME  1270  K  C 

THE  5000  WATT 

ROCK  ISLAMD  •  DAVENPORT  •  MOLINE 

National  Representatives  —  Howard  H.  Wilson  Co. 
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Broadcast  Wages 
{Continued  from  page  12) 

payroll  scales  of  different  size  sta- 
tions and  various  geographical 

areas.  The  17,085  fulltime  employ- 
es of  the  765  stations,  including 

executives,  received  $778,717,  or  an 
average  weekly  wage  of  $43.74. 

The  average  unlimited  time  50,- 
000  watt  clear  channel  station  paid 
its  employes  $56.58  weekly — 3,056 
employes  received  $172,909  during 
the  week.  In  the  unlimited  regional 
station  classification,  6,853  employ- 

es received  $316,965,  or  an  aver- 
age of  $46.25  weekly;  in  the  un- limited local  station  category,  4,558 

received  $146,698,  or  $32.40. 

On  a  geographical  basis,  sta- 
tions in  the  Northeast  paid  4,895 

employes  $240,505,  or  an  average 
of  $49.13;  in  the  Great  Lakes, 
$208,640  to  4,190,  or  $49.79;  in 
the  Midwest,  $90,397  to  2,400,  or 
$37.66;  Southeast,  $85,842  to  2,472, 
or  $34.72;  South  Central,  $40,112 
to  1,220,  $32.87;  Mountain,  $28,- 
980  to  798,  $36.31;  Pacific,  $84,241 
to  1,830,  $46.03. 

JOURNEY'S  END  for  the  KFBl 
Wichita,  mobile  loud  speaker  unit 
after  a  four-day  good  will  tri] 
through  many  Kansas  towns  was  i, 
welcome  by  H.  K.  Lindsley  presi 
dent,  and  Kay  Pyle,  general  man 
ager.  Each  year  the  truck  accom 
panics  the  Wichita  Chamber  o 
Commerce  on  its  annual  pilgrimage 
serving  as  public  address  system 
arriving  in  each  place  just  befor< 
the  train  with  C  of  C  members. 

Petrillo  Reversed 

In  Ship  Launching 
Green  Overrides  AFM  Rulei 
As  Complaints  Multiply 

QUICK  back-tracking  by  thi 
American  Federation  of  Musicians 
after  transcontinental  telephon 
calls  and  the  intervention  of  som' 
of  the  nation's  highest  labor  lead 
ers  won  a  last-minute  permissioil 
for  the  high  school  band  of  Siou) 
Falls,  S.  D.,  to  play  during  a  broad 
cast  June  7  in  Camden,  N.  J.,  at  th 
launching  of  the  battleship  Soui 
Dakota.  James  C.  Petrillo,  AF 

president,  reversed  his  decision  oil 
the  day  previous  that  the  young 
sters  could  not  broadcast  unless 
they  somehow  acquired  union  card; 
[Broadcasting,  June  9]. 
However,  waiver  of  the  unio 

rule  was  not  effected  until  Willia 
Green,  AFL  president,  had  tele 
phoned  Mr.  Petrillo  and  persuade 
him  to  permit  the  band  to  play 

Green  Steps  In 

Mr.  Green's  order  overrode  Mr 
Petrillo's  after  U.  S.  Senators  J 
Chan  Gurney  and  William  J 
Bulow,  of  South  Dakota,  had  ap 
pealed  in  vain  for  the  union  chie 
to  approve  the  non-professiona broadcast. 

In  reversing  its  stand,  the  union! 

averted  a  show-down  with  WCAU.' Philadelphia.  The  WCAU  specia 
events  mobile  unit  made  an  on- 
the-spot  transcription  of  the  cere- monies. It  was  learned  the  station 

intended  to  broadcast  the  record-j 
ing,  including  the  music  of  th^ 
school  band,  and  fight  it  out  lateii 
with  the  musician's  union.  Officials 
of  WCAU  said  they  had  received! 
no  instructions  about  leaving  the 
school  band  out  of  the  program  and 
had  no  intention  of  cutting  it.  P 

Senator  Gurney  expressed  grati-l tude  that  Mr.  Petrillo  had  granted 

permission  for  the  band  to  broad- 
cast, but  declared,  "It's  what should  have  been  done  in  the  first 

place.  He  held  us  up  too  long." 

A.  W.  PERRY'S  SONS,  Sedalia,  Mo., 
and  Frank  Simon,  Cincinnati,  have 
signed  as  member  publishers  of SESAC. 

BROADCASTING  •  Broadcast  Advertising 



W<JR 
THE  GOODWILL  STATION 

wwwimK 
THE  FRIENDLY  STATION 

Gene  Autry  and  Champion^  a  great  pair 

of  performers,  bring  again  the  thrills  of 

the  Old  West  *  And  bringing  record- 

breaking  sales  for  advertisers  today  in 

the  "new''  Midwest . ,  .where  stepped-up 

activity  and  defense  production  have 

created  a  super-prosperous  market... are 

the  pair  of  radio  stations  which  blanket 

this,  the  heart  of  Industrial  America. 



Lloyd  A,  Free  and  Harold  N.  Graves  Jr. 

Named  to  Head  Foreign  Monitoring  Unit 

CONGRATULATIONS  are  mutual 
as  Arthur  Simon  (left),  general 
manager  of  WPEN,  Philadelphia, 
greets  Chief  Engineer  Charles 
Burtis  upon  increase  of  power  from 
1,000  to  5,000  watts. 

Special  Ceremony  Marks 

WPEN's    Power  Boost 
WPEN,  Philadelphia,  stepped  up 
its  power  from  1,000  to  5,000  watts 
on  June  16,  marking  the  dedication 
of  its  new  transmitter  with  a 
special  hour  program  devoted  to  na- 

tional defense.  The  highlight  of  the 
dedicatory  program  was  the  actual 
switchover  from  1,000  watts  to  the 
increased  power.  Arthur  Simon, 
WPEN  general  manager,  gave  the 
signal  for  the  change. 

The  new  transmitter  is  a  West- 
inghouse  5  HV  model.  Charles  Bur- 

tis, chief  engineer,  directed  re- 
modeling of  the  transmitter  house, 

adding  a  new  wing.  The  plant,  only 
six  miles  from  the  heart  of  the  city 
is  more  than  210  feet  above  sea 
level. 
WPEN  operates  on  a  non-direc- 

tional day-time  signal,  directional 
after  sunset. 

APPOINTMENT  of  Lloyd  A.  Free, 
formerly  editor  of  Public  Opiyiion 
Quarteiiy,  as  director  of  its  For- 

eign Broadcast  Monitoring  Service, 
was  announced  last  Tuesday  by  the 
FCC.  Harold  N.  Graves  Jr.  also 
was  retained  as  administrative  as- 

sistant, second  in  command  of  the 
new  FCC  project  which  will  record 
and  analyze  foreign  shortwave 
propaganda  broadcasts. 

Mr.  Free's  appointment,  coming 
after  several  weeks  of  conversa- 

tions between  FCC  Chairman 
James  Lawrence  Fly  and  various 
experts  considered  for  the  post, 
presages  a  speedy  building  up  of 
personnel  on  the  project  to  full 
operating  strength. 

The  new  service,  instituted  upon 
recommendation  of  the  Defense 
Communications  Board,  has  been 
operating  with  a  skeleton  staff 
since  late  March  under  direction  of 
Mr.  Graves.  A  full  complement  of 
specialized  personnel,  including 
chiefs  of  five  operating  sections  be- 

ing set  up,  is  expected  to  be  at 
work  and  the  service  operating  full 
blast  by  Aug.  1.  Meantime  opera- 

tions will  continue  on  an  expand- 
ing schedule. 

Radio  Background 

In  announcing  his  appointment 
as  director,  the  FCC  spoke  of  Mr. 
Free's  unusual  qualifications  for  the 
assignment.  Receiving  a  fellowship 

While  your  WSAI  program  plays  a  tune  for  sales,  the 

Winged  Plug  of  WSAI  blows  his  own  horn  and  pulls 

listeners  to  your  program  with  street  car  and  bus  cards, 

neon  signs,  news  pictures,  movie  trailers,  taxicab  covers, 

downtown  window  neon  displays,  monthly  house-organ 

for  retailers  plus  many  another  "plus''  you  get  with 
Cincinnati's  Own  Station. 

NBC  RED  AND  BLUE  — 5,000  WATTS  NIGHT  AND  DAY 

LOOKING  with  interest  at  the  desk 
barometer  set  he  received  as  the 
annual  award  of  the  Schenectady 
Advertising  Club  as  the  "individual 
who  has  brought  the  greatest 
fame  to  Schenectady",  is  Dr.  Ernst 
F.  W.  Alexanderson,  famed  General 
Electric  radio  and  television 
pioneer.  Dr.  Alexanderson  made  the 
alternator  used  in  the  first  voice 
broadcast  on  Christmas  Eve,  1906, 
and  during  the  World  War  became 
world-famous  with  the  Alexander- 
son  alternator.  RCA,  in  fact,  was 
formed  to  keep  this  device  in  Amer- 

ican hands.  He  now  has  a  total  of 
282  patents  and  is  one  of  the  scien- 

tists working  on  research  problems 
in  connection  with  national  defense. 

from  the  Rockefeller  Foundation  in 
1937,  Mr.  Free  studied  operations 
of  the  British  Broadcasting  Corp. 
at  first  hand  and  subsequently  made 
a  survey  of  American  radio  meth- 

ods while  with  CBS. 
In  1939  he  was  assistant  director 

of  the  Princeton  Radio  Research 
Project,  and  since  has  edited  the 
Public  Opinion  Quarterly.  At  the 
time  has  was  with  the  Princeton 
Project,  Mr.  Free  also  served  as 
secretary  of  the  Rockefeller  Found- 

ation's committee  on  mass  com- 
munications and  as  adviser  on  a 

study  by  the  office  of  radio  research 
of  Columbia  U. 

Mr.  Free,  the  son  of  former  Rep. 
Arthur  M.  Free,  of  California,  was 
born  Sept.  29,  1908,  at  San  Jose, 
Cal.  Taking  his  preparatory  educa- 

tion in  District  of  Columbia  schools, 
he  received  a  B.S.  degree  from 
Princeton  in  1930,  finishing  first  in 
his  class.  After  a  year  of  study  and 
teaching  at  Yenching  U,  China,  he 
studied  law  at  George  Washington 
U  and  Stanford,  receiving  an  LL.B. 
degree  from  the  latter  school  in 
1934,  again  leading  his  class. 

Will  Have  Five  Units 

Mr.  Graves,  who  for  several 
months  has  served  as  administra- 

tive assistant  of  the  new  FCC  unit, 
was  born  in  Manila,  P.  L,  where  his 
father,  now  assistant  to  the  Secre- 

tary of  the  Treasury,  was  stationed 
at  the  time.  Upon  graduating  from 
Princeton  U,  Mr.  Graves  studied 
journalism  at  Columbus  U  and 
later  served  with  the  foreign  affairs 
staff  of  two  national  news  maga- 

zines. He  returned  to  Princeton  in 
1939  to  become  director  of  the  ra- 

dio listening  post.  His  report  for 
the  Princeton  post,  Wa?-  on  the 
Shortwave,  recently  was  published 
by  the  Foreign  Policy  Assn. 

According  to  present  plans,  the 
Foreign  Broadcast  Monitoring 
Service  will  have  a  complete  staff 

of  314  persons.  Organization  is  to 
be  divided  into  five  categories — 
analysis,  reports,  translation  and 
transcription,  technical,  and  cleri- 

cal— with  a  chief  heading  each  sec- 
tion. 

The  analysis  section  is  to  deal 
with  intercepted  material  on  a  sub- 

jective basis,  1.  e.,  the  psychology 
behind  certain  broadcasts,  while 
the  reports  section  will  look  at  the 
material  from  a  news  angle,  de- 

veloping the  objective  aspects.  Al- 
ready named  to  the  staff  of  the  re- 
ports section  as  assistant  editor,  is 

Thomas  B.  Grandin,  formerly  CBS 
correspondent  in  France. 

Functioning  as  a  corollary  to  the 
FCC's  extensive  national  defense 
monitoring  activity,  supervised  by 
G.  E.  Sterling,  chief  of  the  Na- 

tional Defense  Operations  Section, 
the  Foreign  Broadcast  Monitoring 
Service  will  operate  as  a  separate 
organization.  Recordings  of  foreign 
shortwave  broadcasts  picked  up  and 
transcribed  by  a  staff  of  32  record- 

ing engineers  in  the  field  will  be 
turned  over  to  the  Foreign  Broad- 

cast Monitoring  Service  for  trans- 
lation and  analysis. 

By  June  30,  the  end  of  fiscal  year 
1941,  the  FCC's  national  defense 
operations  field  staff,  functioning  in 
the  11  monitoring  districts  set  up 
in  the  United  States  and  posses- 

sions, will  number  438,  the  FCC 
estimated.  In  addition,  a  field  staff 
of  95,  handling  routine  FCC  opera- 

tions, is  maintained.  The  438  in- 
clude 11  area  supervisors,  8  as- 

sistant area  supervisors,  240  radio 
operators,  91  monitoring  officers, 
102  assistant  monitoring  officers,  32 
recording  engineers  (supervised  by 
Mr.  Sterling  but  paid  out  of  FBMS 
funds),  and  a  clerical  staff  of  22. 

Funds  Sought 

Now  pending  in  the  House  is  a 
supplemental  FCC  appropriation  of 
$674,414  for  operation  of  the  For- 

eign Broadcast  Monitoring  Service 
in  fiscal  year  1942.  Chairman  Fly 
appeared  before  the  House  Appro- 

priations Committee  June  7  to  out- 
line the  function  of  the  project.  Be- 

cause of  the  defense  aspects  of  the 
service,  little  difficulty  is  antici- 

pated in  securing  the  funds  [Broad- casting, June  2]. 

Asked  at  his  press  conference 
last  Monday  whether  any  changes 
were  contemplated  in  the  present 
U.  S.  international  shortwave  oper- 

ations, such  as  Government  owner- 
ship or  operation,  Chairman  Fly 

said  no  change  was  planned  and  ob- 
served that  there  is  growing  evi- 

dence of  closer  cooperation  between 
Government  and  business  in  this 
field  of  broadcasting. 

He  commented  that  the  whole  in- 
ternational broadcast  picture,  from 

the  point  of  view  of  U.  S.  short- 
wave station  operators,  seemed  to 

be  "creeping"  in  the  direction  of  a 
unified  policy  which  would  both 

give  evidence  of  this  country's  good 
neighborliness  and  aid  the  sale  of 
sponsors'  products  in  Latin  Amer- ica. 

JACK  WINSTON,  manager  of 
KFAR,  Fairbanks,  Alaska,  is  in 
Southern  California  on  combined  busi- ness and  pleasure. 

WSAI 
CINCINNATI'S 
OWN  STATION 

REPRESENTED     BY     INTERNATIONAL     RADIO  SALES 
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Kerens  ONE  of  the  reasons 

WKY  carries  IS  out  of  a  possible  16  top  rural 

program  favorites  daytime;  13  out  of  18  at  night 

•  The  recently  issued  study  of  rural  and  urban  listening  habits  by 
the  Co-operative  Analysis  of  Broadcasting  explains  in  part  why  WKY 
is  the  3-to-l  favorite  of  farmers  in  Oklahoma  . .  .  and  of  Oklahoma  City 
listeners  as  well. 

Of  the  22  daytime  programs  topmost  with  rural  listeners,  16  were 
carried  by  Oklahoma  City  outlets  and  WKY  CARRIED  15  OUT  OF 
THE  16!  Of  the  20  night  time  rural  favorites,  18  had  Oklahoma  City 
outlets  and  WKY  CARRIED  13  OUT  OF  THE  18! 

Almost  one  in  every  five  programs  throughout  WKY's  entire 
schedule  was  one  of  these  top  national  favorites.  In  addition,  there  was 
a  like  number  of  high-ranking  network  programs.  Another  two-fifths 
of  WKY's  programs  were  live-talent,  local  productions,  many  designed 
especially  for  rural  listening;  many,  such  as  news,  markets,  and  farm 
service  programs,  rating  as  high  or  higher  with  Oklahoma  rural  listeners 
than  programs  in  the  national  spotlight. 

The  cumulative  total  of  years  of  superior  local  and  network  pro- 
gramming, alert  community  service,  and  energetic  showmanagement 

has  created  for  WKY  by  far  the  largest  regular  audience  of  Oklahoma 
farm  and  city  folk  of  any  station  in  the  state  day  or  night.  And  that 
is  why  WKY  clicks  so  creditably  as  a  sales  stimulating  medium. 



7AsMMia  CJBCZF. 

SOON — 5000  richly  laden 
watts  night  and  day 
to  serve  the  Magic 
Circle  —  richest  and 
most  populous  in  ail 
the  Southeastl 

Columhia  Broadeatttng 
Syilem  affiliatt. 

^  EDNEY tFfi"  RIDGE 
J       5t«  DIRECTOR 

WBIC 
CPEENy'BORO,  N.C. 
CEO.P.  HOLLINCBERY  •  CO.,  NAT.  RE R 

THE  VOICE  OF  MISSISSIPPI 

THOSE  WE  SERVE 

Among  numerous  small  but  pros- 
perous cities  in  WJDX  primary  area 

constituting  on  important  adjunct 
to  the  Jackson  market  is  Canton, 
Mississippi. 
Pop. — 601 1. 
Total  Soles — $4,523,000. 
Distance  from  Jackson — 25  miles. 
Invest  your  advertising  dollars  with 
WJDX — Dominant  Radio  Station  in 
Mississippi's  grov/ing  market. 
MEMBER     OF  SOUTHCENTRAL 

QUALITY  NETWORK 
WJDX  —  ̂ MC  —  WSMB  —  KARK 

KWKH  —  KTBS 

FORUM  ON  CENSORSHIP  I 

NBC  Stations  Listen-In  On 

 Capital  Discussion  

KXOK  FM  Deferred      Transfer  of  KVri 

HAILED  as  the  first  of  its  kind, 
public  relations  chiefs  of  the  War 
and  Navy  Department  last  Tues- 

day participated  in  a  quarter-hour off-the-record  forum  on  defense 
censorship  problems,  piped  to  all 
affiliates  of  NBC-Red  and  Blue. 
Originating  in  the  studios  of  WRC- 
WMAL,  Washington  NBC  keys,  the 
discussion  was  not  broadcast,  but 
was  arranged  to  afford  personnel 
of  NBC  affiliates  all  over  the  coun- 

try an  opportunity  to  get  first-hand 
advice  on  controls  over  news  being 
instituted  in  connection  with  the 
U.  S.  defense  program. 
During  the  12:15-12:30  p.m. 

period,  all  NBC  network  service 
was  suspended,  with  stations  filling 
in  locally,  while  their  news  staffs 
and  invited  members  of  the  press 
listened  to  the  discussion.  A.  A. 
Schechter,  NBC  director  of  news 
and  special  events,  in  opening  re- 

marks from  New  York  commented 
that  the  "broadcast"  marked  the 
first  such  suspension  of  service  for 
a  "private  conference"  in  15  years. 

Participating  in  the  forum  were 
Maj.  Gen.  Robert  C.  Richardson 
Jr.,  chief  of  the  Bureau  of  Public 
Relations  of  the  War  Department; 
Admiral  Arthur  Hepburn,  chief  of 
the  Office  of  Public  Relations  of  the 
War  Department;  Lt.  Comdr.  Nor- 
velle  Sharpe,  head  of  the  Navy  De- 

partment radio  section;  Edward  M. 
Kirby,  civilian  advisor  to  the  War 
Department  radio  section. 

Three  Groups  Applying 

For  Baton  Rouge  Outlet 
THREE  rival  applications  for  a 
new  250-watt  station  on  1400  kc. 
in  Baton  Rouge,  La.,  which  now  has 
one  regional  outlet,  have  been  filed 
with  the  FCC.  Capitol  Broadcast- 

ing Co.,  one  of  the  applicants,  is 
a  partnership  of  William  J.  Bray, 
former  secretary  to  ex-Postmaster 
General  Farley;  James  L.  Ewing, 
advertising  manager  of  the  Monroe 
(La.)  World  and  News-Star,  pub- 

lished by  his  brother  John  D. 
Ewing,  also  publisher  of  the 
Shreveport  Times  and  operator  of 
KWKH  and  KTBS;  T.  B.  Lanford, 
part-owner  of  KRMD,  Shreveport, 
KPLC,  Lake  Charles,  La.,  and 
KRRV,  Sherman,  Tex.;  John  C.  Mc- 
Cormick,  manager  of  KWKH- KTBS. 

The  second  application  was  filed 
by  Henry  Norman  Saurage,  owner 
of  the  Baton  Rouge  Coffee  Mills. 
The  third  applicant  is  Air-Waves 
Inc.,  in  which  the  stock  is  equally 
owned  by  Harry  B.  Nelson,  banker, 
contractor  and  oilman;  A.  M.  Cad- 
well,  part  owner  of  Cottons  Inc., 
bakers ;  Woodrow  W.  Hattic,  of  the 
staff  of  WWL,  New  Orleans;  Percy 
E.  Roberts,  banking  and  insurance; 
R.  Frank  Cangelosi,  owner  of  the 
local  Crescent  Laundry  and  Office 
Ice  Co. 

WILLIAM  STRANGE,  Canadian 
Broadcasting  Corp.  author  and  script 
writer,  has  returned  from  a  visit  to 
Great  Britain  and  has  started  a  series 
of  Sunday  evening  talks  Back  From 
Britain.  On  his  way  to  Britain  he 
Iielped  man  the  ship's  guns  when  the convoy  was  attacked  by  bombers. 

RELEGATED  June  10  to  the  pend- 
ing file  under  the  FCC's  Order  No. 

79  until  determination  of  the  ra- 
dio-newspaper ownership  issue 

scheduled  for  hearing  next  week 
was  the  application  of  the  Star- 
Times  Publishing  Co.,  publisher  of 
the  St.  Louis  Star-Times  and  oper- 

ator of  KXOK,  for  FM  facilities. 
44.7  mc.  to  cover  12,480  square 
miles  in  the  St.  Louis  area  had 
been  requested. 

FM  NEWS  NOTES 

WEEKLY  bulletins  on  the  develop- 
ment of  FM,  designed  for  the  broad- casting industry,  are  being  issued  by 

FM  Broadcasters  Inc.,  national  trade 
organization  representing  FM  sta- tions. Interested  parties  may  be  added 
to  the  mailing  list  for  these  informa- tional bulletins  by  addressing  Dick 
Dorrance,  director  of  promotion,  at 
FM  Broadcasters  Inc.,  52  Vanderbilt 
Ave.,  New  York. 
FM  is  to  play  an  important  part  in 
keeping  the  Cleveland  Railway  Co. 
transit  s.ystem  working  at  highest 
efficiencv.  Permission  has  been  granted 
l)y  the  FCC  for  operation  of  a  GE 
2.")0-watt  FM  transmitting  station  and 
10  portable  25-watt  GE  two-way  car 
equipments. 
CBS  is  obtaining  three  50-watt  GE 
FM  relay  transmitters  for  two  cir- 

cuits, to  carry  its  short-wave  programs 
from  its  New  York  City  studios  to  its 
international  shortwave  transmitting 
station  at  Brentwood,  L.  I.,  approxi- 

mately 40  miles  away.  One  set  of 
equipment  will  be  used  as  a  standby 
program  circuit. 
AMONG  recent  FM  groups  to  join 
FM  Broadcasters  Inc.,  national  trade 
organization  of  FM  stations,  is  CBS. 
The  network  has  taken  a  quintuple 
membership  covering  its  approved  FM 
transmitters  in  New  York  and  Chi- 

cago and  its  pending  applications  for 
Boston,  Los  Angeles  and  St.  Louis. 

STATE  OF  PENNSYLVANIA  pur- 
chased .<p.300.000  worth  of  radio  equip- 

ment for  the  160-mile  super-highway 
across  the  State,  providing  for  24  ra- 
dio-equipjied  watchers,  26  two-way  ra- 

dio patrol  cars,  25  receiving  sets,  and 
two-way  sets  installed  in  tunnel  venti- 

lation buildings,  maintenance  cars,  fire 
trucks  and  the  ears  of  highway  officials. 

Approved  by  FC 
Weyher  Purchase  of  Intere 
In  WFNC  Is  Authorized 
SALE  of  KVIC,  Victoria,  Te! 
for  a  total  consideration  of  $42,5( 
was  approved  in  an  action  of  tl 
FCC  June  10  granting  Fred  i 
Bowen,  individually  and  as  truste 

Charles  C.  Shea  and  Walter  ' Martin  consent  to  sell  their  enti 
holdings  in  Radio  Enterprises  Ir: 
to  Morris  Roberts,  Texas  merca 
tile  and  oil  man  and  for  eight  yea 
a  member  of  the  Texas  Senate  aij 
House.  KVIC  operates  on  1340  k 
with  250  watts. 

WFNC  Sale  Approved 
The  Commission  the  same  dt 

granted  a  petition  of  the  Cumbe 
land  Broadcasting  Co.  to  reco 
sider  and  grant  consent  to  Han 
Layman  to  sell  his  50%  intere 

in  WFNC,  Fayetteville,  N.  C,  to  ' 
K.  Weyher,  of  Raleigh.  Mr.  Weyh^ 
for  the  last  10  years  has  been  co 
nected  with  the  International  A 
ricultural  Corp.,  makers  of  fe 
tilizers,  and  with  the  Atlant 
Coast  Line  Railroad  since  192 
The  other  50%  in  the  station 
retained  by  W.  C.  Ewing.  WFN 
is  on  1370  kc.  using  250  watts 

On  the  request  of  the  applicar 
the  Commission  also  dismisse 
without  prejudice  the  applicatio 
of  Tri-State  Broadcasting  Cor] 
for  a  new  local,  100  watts  fulltin 
on  1450  kc,  in  Wheeling,  W.  V 
J.  A.  Bloch,  tobacco  and  real  estat 
man  with  stock  holdings  in  WCHt 
Charleston;  WSAZ,  Huntingtoi 
and  WPAR,  Parkersburg,  W.  Va 
has  a  47.7%  interest  in  the  appli 
cation.  John  A.  Kennedy  and  Bruc 
Lee  Kennedy,  both  with  interest 
in  WBLK,  Clarksburg,  and  WCHJ 
each  hold  21.5%;  W.  J.  Frankstoi 
4.7%  and  T.  M.  Bloch,  2.3%. 

PAUL  H.  RAYMER  Co.,  New  Yorl 
has  been  appointed  national  represer 
tative  for  KUTA,  Salt  Lake  City. 

SIGNING  the  first  contract  as  sponsor  on  the  new  WISH,  Indianapolis,^ 
is  Clayton  Mogg,  president  of  the  Metropolitan  Coal  &  Oil  Co.  Watching 
the  simple  ceremony  is  W.  W.  Behrman  (left),  general  manager  of  the' station  and  Robert  E.  Bausman,  commercial  manager  of  the  new  WISH. 

Owned  ond  Operofed  By 

LAMAR 
LIFE  INSURANCE 

COMPANY 
JACKSON,  MISSISSIPPI 



AND  ENGINEERS 

ANNOUNCES  A  NEW  LINE  OF  DELUXE 

FM  TRANSMITTERS— FEATURING— 

A  NEW  VERSION  OF  THE  ARM- 

STRONG PHASE  SHIFT  MODULATOR 

We  Urge  Engineers  To  Examine  the  Important 

Performance  Characteristics  Given  Below: 

• FREQUENCY  STABILITY  —  Better  than   ±   200  cycles  of  the  mean  carrier, 
and  directly  dependent  upon  one  quartz  crystal. 

Solely 

« SIGNAL  TO  NOISE  — At  ±  75  KC  deviation,  the  noise  is  down  70  db.  and 
hum. 

includes 

• DISTORTION  —  Less  than  1%  over  the  entire  range  of  50  to  15,000  cycles. 
• FREQUENCY  RESPONSE  —  Within   ±    1   db.   from  30  to   15.000  cycles. 
• ACCESSIBILITY  —  All  tubes  and  tuned  circuits  ore  readily  accessible  for 

ment  and  adjustment  purposes. 
replace- 

Leaders  in  FM  use  REL  transmitters  .  .  .  outstanding  broadcasters  like  Major  E.  H.  Arm- 

strong, inventor  of  FM,  Alpine,  N.  J.;  John  Shepard  and  Paul  DeMars,  Yankee  Network; 

Walter  Damm,  WTMJ,  Milwaukee;  Bill  Scripps,  WWJ,  Detroit;  John  Hogan,  WQXR,  New 

York  City;  Dr.  Ray  Manson,  WHAM— Stromberg-Carlson,  Rochester,  N.  Y.;  Clarence 

Wheeler,  WHEC,  Rochester,  N.  Y.;  Roger  Clipp,  WFIL,  Philadelphia.  To  protect  your  in- 

vestment in  FM,  look  to  Radio  Engineering  Labs.,  Inc.,  Long  Island  City,  N.  Y.,  for  your 

FM  equipment. 
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Running  Account  of  Senate  Hearings  on  White  Resolution 

FCC  CHAIRMAN  James  Lawrence 
Fly  utilized  his  fourth  and  last  day 
on  the  stand  June  9  to  summarize 
his  testimony  begun  June  2  [Broad- 

casting, June  9].  He  renewed  his 
proposal  to  the  industry  to  "confer" 
on  amelioration  of  the  rules,  and 
offered  to  postpone  the  effective 
date  from  time  to  time  insofar  as 
they  require  networks  to  dispose  of 
certain  properties. 

As  during  his  past  appearances, 
Chairman  Fly  frequently  was  inter- 

rupted by  members  of  the  commit- 
tee, with  the  number  present  hav- 
ing dwindled  to  seven  or  eight  of 

the  21-member  committee. 

Fly  Criticizes 

Self-Regulation  Plan 

Chairman  Fly  placed  in  the  rec- 
ord copies  of  NBC,  CBS  and  MBS 

contracts,  together  with  a  memo- 
randum setting  out  the  rates  for  a 

typical  network  evening  hour  on 
the  several  basic  networks. 

Reading  from  a  prepared  state- 
ment. Chairman  Fly  said  it  had 

been  charged  that  the  network  reg- 
ulations would  "strike  at  the  found- 

ation of  the  American  system  of 
broadcasting"  and  result  in  "an- 

archy and  chaos"  and  "destroy  the 
major  networks".  He  said  he  was 
afraid  that  any  regulations  adopt- 

ed to  eliminate  "restraints"  in  the 
broadcasting  field  would  have  met 
the  same  reception  from  the  major 
networks. 

Alluding  to  suggestions  that  elim- 
ination of  the  abuses  be  left  to  "self- 

regulation".  Chairman  Fly  said  that 
in  1938  IRNA  was  formed  and  drew 
up  a  list  of  problems  which  the 
affiliates  recognized  as  existing  in 
their  dealings  with  the  networks. 
The  chairman  of  IRNA,  he  cited, 
said  there  was  no  need  for  Commis- 

sion action  because  IRNA  proposed 
to  solve  these  problems  through  in- 

dustrial self-regulation.  More  than 
2%  years  now  have  elapsed  since 
IRNA  was  formed  and  "nothing 
has  been  done",  the  chairman  said. 
Another  of  the  arguments  of 

those  who  "cry  havoc"  is  that  the 
network  incentive  for  putting  on 
sustaining  programs  will  be  elimi- 

nated and  such  features  as  Tos- 
canini  and  the  National  Farm  & 
Home  Hour  will  be  taken  off  the 
air.  Chairman  Fly  declares.  He  re- 

iterated his  previous  contention 
that  the  networks  do  not  "give" 
away  sustaining  programs,  but  are 
well  paid  for  them  in  free  time  or 
in  some  other  fashion.  The  account- 

ing, he  said,  is  "scrambled". 
Calls  Toscanini 

Pickups  Selfish 

The  broadcasts  of  Toscanini,  he 
argued,  are  an  "extremely  effective 
advertisement  for  NBC"  and  serve 
a  "substantial  selfish  purpose". 
RCA  can  get  as  much  advertising 
good  out  of  such  broadcasts  as  Ford 
gets  out  of  the  Suyiday  Evening 
Hour,  he  added. 

Mr.  Fly  struck  at  RCA's  owner- 
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INTENT  OBSERVERS  throughout  the  Senate  hearings  are  these  NBC 
executives  and  counsel  (1  to  r) :  John  T.  Cahill,  former  U.  S.  District 
Attorney  in  New  York,  of  NBC  counsel;  Niles  Trammel!,  president  of  the 
network;  A.  L.  Ashby,  vice-president  and  general  counsel;  William  S. 
Hedges,  vice-president  in  charge  of  station  relations. 

ship  of  NBC,  citing  that  RCA  be- 
gan as  a  communications  company, 

but  today  "bestrides  whole  indus- 
tries, dwarfing  its  competitors  in 

many  fields".  Whether  the  tendency 
of  RCA  to  "grow  and  expand  at 
the  expense  of  smaller  independent 
concerns"  is  desirable  is  primarily 
the  business  of  Congress  and  not 
of  the  FCC,  he  said.  He  pointed  out 
that  the  Commission's  monopoly  re- 

port covers  RCA's  development  at 
some  length,  but  that  the  Commis- 

sion simply  brings  it  to  the  atten- 
tion of  Congress. 

Problem  of  Switches 
Could  Be  Solved 

Before  Chairman  Fly  was  per- 
mitted to  cover  the  jurisdictional 

aspects.  Chairman  Wheeler  in- 
quired about  the  workings  of  the 

new  rules  in  respect  to  smaller  sta- 
tions. Much  apprehension  has  been 

created  in  the  minds  of  some  broad- 
casters, he  asserted,  in  situations 

where  smaller  stations  might  be 
frozen  out  by  larger  ones  which 
would  be  demanded  by  advertisers 
as  outlets  in  particular  markets. 
Chairman  Fly,  however,  con- 

tended that  the  smaller  stations 
would  have  first  refusal  on  pro- 

grams of  a  particular  network,  un- 
der the  rules,  and  that  the  larger 

stations  could  not  take  the  commer- 
cials away  from  them. 

Despite  Mr.  Fly's  contention  that 
the  advertiser  would  not  be  able  to 
pick  and  choose  stations  in  particu- 

lar markets  because  of  the  first  re- 
fusal provisions.  Senator  Wheeler 

held  that  if  the  commercial  busi- 
ness gravitates  to  the  big  stations, 

it  would  provoke  a  situation  where- 
in the  Government  would  tear  down 

one  monopoly  only  to  build  up  an- 
other. 

If  such  a  situation  "starts  to 
happen,  we'll  have  to  re-examine 
the  whole  subject,"  Chairman  Fly 
said.  "We'll  protect  the  little  sta- 

tion." 

Basing  his  questions  on  com- 
plaints from  smaller  stations, 

Chairman  Wheeler  asked  about  the 
telephone  line  situation  and  whether 
it  was  not  a  fact  that  the  networks 
leased  lines  for  their  own  services 

which  would  not  be  available  for 

the  type  of  "switchboard"  operation 
outlined  by  Chairman  Fly.  The  FCC 
head  said  he  felt  such  switches 
could  be  made  on  comparatively 
short  notice  and  that  the  FCC  had 
jurisdiction  to  require  proper  serv- 

ice. He  pointed  out  that  the  Com- 
mission only  last  week  effected  a 

cut  of  $250,000  in  the  cost  of 
AT&T  lines  available  for  program 
service  [Broadcasting,  June  9]. 
Resuming  his  prepared  state- 

ment. Chairman  Fly  said  there 
were  a  number  of  highly  important 
matters  relating  to  broadcasting 
which  the  Commission  is  not  em- 

powered to  deal  with.  He  mentioned 
the  non-common  carrier  aspect 
under  which  the  FCC  cannot  con- 

cern itself  directly  with  rates  which 
broadcasters  charge;  invoke  uni- 

form accounting  practices,  or  con- 
cern itself  with  depreciation 

charges. 

But  the  act  makes  it  clear,  he 
contended,  that  the  Commission  is 
to  concern  itself  with  the  public 
service  aspects  of  broadcasting.  He 
pointed  out  that  Congress  provided 
the  Commission  with  no  power  of 
censorship  and  that  the  regulations 
do  not  prohibit  the  broadcasting  of 
any  particular  programs,  or  penal- 

ize anyone  from  broadcasting  pro- 
grams, or  require  anyone  to  broad- 

cast any  particular  programs. 

Criticizes  Refusal 

Of  Lindbergh  Talk 
At  this  juncture  Chairman 

Wheeler  precipitated  a  discussion 
over  the  refusal  of  a  station  in 
Philadelphia  to  broadcast  a  recent 
address  by  Col.  Charles  A.  Lind- 

bergh. He  said  he  thought  it  was  a 
"reprehensible  thing"  for  any  sta- 

tion to  take  one  side  of  the  war 
situation.  Such  stations  ought  to  be 
called  on  the  carpet  by  the  FCC  on 
renewal  of  their  licenses,  he  said, 
asserting  it  was  the  duty  of  the 
Commission  to  take  action. 

Some  of  the  "locals  ought  to  be 
jacked  up  on  this  proposition",  he said.  He  understood  that  a  number 
of  stations  refused  to  put  on  speak- 

ers opposed  to  the  Administration 
viewpoint,  on  the  ground  that  re- 

prisals might  be  taken  and  that  the 
FCC  or  the  Government  would  noti 
be  pleased.  Branding  it  a  serious! 
situation,  he  said  the  Government 
should  not  dominate  stations  to  the; 

point  where  they  are  "afraid"  of what  might  happen. 
Also  pulled  into  the  fray  were 

commentators  on  the  networks  who 

play  one  side  or  the  other,  "depend- ing on  which  way  the  advertiser! 

wants  him  to  go". Chairman  Fly  nodded  approval 
practically  everything  Senator 
Wheeler  said.  He  said  he  had  given 
a  lot  of  thought  to  this  matter  and 
that  he  thought  it  was  essential  ti 
the  future  and  integrity  of  the  in- 

dustry that  both  sides  be  adequato-| 

ly  presented. Calling  for  a  "balance"  on  con troversial  programs.  Chairman  Fl;/ 
said  that  adequate  time  should  bt 
given  whether  the  programs  arc 
free  or  commercial.  Only  then  will 
we  have  "this  thing  serve  as  an 
effective  mechanism  of  free  speech" 

Chairman  Fly  had  identified  the 
station  in  Philadelphia  that  had  re 
fused  the  Lindbergh  speech  as 
WCAU.  He  said  the  station  was 

owned  by  "the  Levy  Brothers",  who 
were  important  stockholders  in 
CBS.  Later,  however,  a  release  was 
given  out  through  the  NAB,  clear 

ing  up  WCAU's  status.  A  telegran dated  May  23  from  Dr.  Leon  Levy 
WCAU  president,  to  Rep.  W.  P 
Lambertson  (R-Kan.),  who  had 
criticized  the  refusal  of  Philadel 
phia  stations  to  broadcast  the  Lind 
bergh  address,  was  made  public. 

Levy  Explains 
Station's  Position 

Dr.  Levy  recited  that  WCAU 
was  one  of  the  stations  mentioned 
in  the  press  release  as  refusing 
time.  Be  said  the  station  had  not 
received  a  request  to  broadcast  this 
speech  and  that  if  and  when  such 
a  request  is  made,  it  would  be  given 
"proper  consideration".  He  pointed 
out  that  WCAU  had  broadcast 
Lindbergh's  speech  from  Minneap 
olis  May  10  and  would  broadcast! 
Senator  Wheeler's  speech  May  23. 
Rep.  Lambertson  acknowledged  re 
ceipt  of  the  wire,  declaring  he  did 
not  remember  that  the  news  item 
mentioned  WCAU.  He  said  that  if 
WCAU  had  done  what  it  claimed, 
it  should  be  "exonerated",  and  its 
action  "is  commendable". 

Senator  Smith  (D-S.  C),  who 
enlivened  the  hearings  at  the  start; 
with  his  jibes  at  various  aspects  of 
radio,  took  Chairman  Fly  into  an 
extended  discussion  on  program 
ming,  emphasizing  the  desirability 
of  having  the  Commission  require 
all  stations  to  carry  all  programs 
of  transcendent  importance,  par 

ticularly  the  World  Series  baseball 
games.  Senator  Smith  apparently 
intended  to  carry  on  in  a  jocular 
vein,  but  was  taken  seriously  by 
Chairman  Fly  and  the  colloquy 
wound  up  nowhere. 

Chairman  Fly  responded  to  Sen- 

i 
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A  LINGO  RADIATOR  IS 

10  r  Construction 

. . .  for  Maintenance 

. . .  tor  Economy 

|or  Stability 
. . .  for  Performance 

LINGO 

VERTICAL  TUBULAR 

STEEL  RADIATORS 

Mean  Increased  Sales  thru 

Extra,  Economical  Coverage 

When  you  Install  a  Lingo  "Tube"  Radiator 
you  expect — and  get — better  coverage 
and  plus  performance.  No  wonder  engi- 

neers prefer  Lingo  for  top  efficiency  and 
managers  are  enthused  by  the  increased 
sales  made  possible  through  improved 
signal  strength.  One  station  owner  writes: 
"The  signal  locally  with  only  100  watts 
power  compares  favorably  with  a  5000 
watts  station  in  this  same  city."  Let  us 
show  you  even  more  enlightening  facts 
as  they  apply  in  your  own  case. 

Our  engineering  staff  will  he  pleased 
to  supply  you  with  technical  details 
— without  obligation.  In  writing 
please  give  location,  power  and  fre- 

quency of  station. 

NEW  LINGO  INSTALLATION — shown  at 
left  is  one  of  four  230  foot  Lingo  Radia- 

tors recently  installed  for  the  directional 
antenna   system   of   WIBC,  Indianapolis. 

The  Latest  FM 

Antenna  Development 

Something  nov/  has  happened  to  the  Radio 
industry!  It's  the  new,  improved  Lingo 
Turnstile  Radiator  the  most  advanced  FM 
antenna  design  now  available!  The  result 
of  years  of  research  and  development  this 
patented  radiator  is  already  proved  for 
performance  and  efticiency. 
Quotations  will  be  gladly  submitted  for 
individual  FM  applications  only,  and  will 
include  the  essential  tubular  steel  mount- 

ing pole,  turnstile  elements,  coupling 
equipment,  transmission  lines  feeding  the 
elements,  etc.  Climbing  steps,  lighting 
equipment,  and  sleet  melting  units  are 
also  available  as  optional  equipment.  The 
erection  of  the  turnstile  antenna  on  your 
supporting  tower  or  building  roof  can 
also  be  included. 

Write  today  for  complete  facts  and 
please  indicate  your  proposed  fre- 

quency, power  and  location. 

lOHN  E.  LINGO  &  SON,  Inc.       Dept.  B-6       CAMDEN,  N.  J. 
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ator  Smith's  first  thrust  with  the 
observation  that  the  networks  have 
contended  the  Commission  has  no 
power  to  require  stations  to  carry 
any  program.  Senator  Smith  ob- 

served that  it  seemed  the  Commis- 
sion operated  on  the  basis,  that  "if 

we  can't  get  you  one  way  we'll  get 
you  another". 

Chairman  Fly  said  he  thought 
that  there  might  be  regulations  to 
require  the  industry  to  render  a 
"public  service"  and  carry  all  im- 

portant special  events.  Senator 
Smith  thought  that  since  the  Com- 

mission has  the  power  to  revoke 
licenses  and  grant  them,  it  seemed 
to  him  the  Commission  could  say 
"you  carry  these  important  events 
like  the  World  Series — not  matters 
which  Congress  may  discuss". 

THE  HOT  SPOT 

740 

between 

NBC's  Red  and  Blue 

KQW 
San  Jose,  Calif. 

San  Francisco  Studios 

1470  Pine  Street 

Reps. :  Reynolds-Fitzgerald,  Inc. 

Fly  Points  to  Debate 
And  Court  Statements 

Chairman  Fly  rejoined  that  if 
the  Commission  should  recommend 
such  a  legislative  step,  unquestion- 

ably the  networks  would  "demand 
a  Congressional  investigation". Senator  White  observed  there  was 
no  objection  to  the  Commission 
making  recommendations  to  Con- 

gress. Resuming  his  discussion  of  the 
jurisdictional  phase,  Chairman  Fly 
reviewed  provisions  of  the  Act 
which,  he  contended,  give  the  FCC 
authority  to  maintain  competition 
and  which  he  regarded  as  a  defi- 

nite Congressional  mandate  that 
monopoly  should  be  regulated.  He 
again  reviewed  the  Congressional 
debates  on  the  1927  and  1934  acts, 
quoting  former  Senator  Dill  in  de- 
tail. 

He  also  quoted  from  the  Supreme 
Court  decisions  in  both  the  Potts- 
ville  and  Sanders  cases  to  buttress 
his  arguments,  claiming  that  the 
very  language  which  gives  the  FCC 
this  authority  is  "heavily  relied 
upon  by  the  networks  to  contest 

our  jurisdiction". Chairman  Wheeler  observed  that 
in  his  view  there  could  be  no  ques- 

tion that  the  Commission  has  the 
right  to  refuse  a  station  a  license 
if  "it  is  going  to  create  a  monopo- 

ly". If  both  licenses  in  a  community 
were  in  the  hands  of  one  company, 
Chairman  Wheeler  said,  there  could 
be  no  question  about  that  constitut- 

ing a  monopoly  and  about  the  Com- 

r  
^ 

I  TRIED  TO 

COVER  THE 

TEXAS  GULF 

COAST  WITHOUT 

THETWfNS: 

I940  /g^i 
Ik 

SALES  CMAJ7r 

Trying  to  sell  the  Texas  Gulf  Coast  without 
KXYZ-KRIS  is  like  trying  to  paint  v/ithout  a 
brush.  There  are  millions  in  sales  to  be  made 

in  this  richest,  fastest-growing  section  of  the 
Southwest  and  the  TWIN  stations  offer  the 
key  to  this  important  market.  Before  planning 
your  sales  campaign,  write  for  surveys  and 
sales  information. 

National  Representatives: 
THE    BRANHAM  COMPANY 

DOUBLE 

A  through  our 
COMBINATION 

RATES 

#  . . . and 
BONUS  POINT 
ADVERTISING 

KXVZfKRIS HOUSTON       7      CORPUS  CHRIST! 

NBC-  liUe.  /  NBC  -  Red  aU^ 

lioiU  SUmh^  mutual  W  lone  star  chain  xi^lfdicUei, 

TERMINAL  INTERVIEWS  spon- 
sored by  the  Coca  Cola  Bottling 

Co.  are  presented  daily  from  the 
New  York  Central  R.  R.  station 
on  WIZE,  Springfield,  0.  Here  Bill 
Spencer,  conductor  of  the  Between 
Trains  program,  presents  an  inter- 

viewed traveler  with  a  miniature 
carton  of  Coca  Colas  with  Pat  Wil- 

liams, WIZE  account  executive, 
looking  on.  Springfield  is  the  only 
location  in  the  country  where  the 
miniatures  are  distributed.  Chester 
C.  Mcreland,  Cincinnati,  is  agency. 

mission  having  the  right  to  go  back 
and  correct  the  situation. 

Says  FCC  Tries  to 
Carry  Out  Mandate 

Returning  to  his  prepared  manu- 
script, Chairman  Fly  said  he  did 

not  wish  to  imply  that  the  Commis- 
sion should  step  in  the  shoes  of  the 

Department  of  Justice  or  the  Fed- 
eral Trade  Commission  in  pursuing 

its  regulatory  functions.  Similarly, 
he  said,  the  Commission  does  not 
have  and  has  not  sought  to  exercise 
the  powers  of  the  courts.  But  the 
Act,  the  Congressional  debates  and 
the  decisions  of  the  Supreme  Court 
"make  clear  beyond  any  doubt  that 
the  Commission  is  bound  to  exer- 

cise its  licensing  powers  so  as  to 
preserve  competition  and  prevent 
the  development  of  monopoly". 

"The  regulations  adopted  by  the 
FCC,"  Chairman  Fly  insisted,  "are 
designed  to  carry  out  the  will  of 
Congress  with  respect  to  competi- 

tion and  monopoly."  He  said  he  had not  gone  far  into  Section  303  (i), 
which  specifically  gives  the  Com- 

mission the  power  to  make  special 
regulations  applicable  to  stations 
engaged  in  chain  broadcasting. 

He  contended  the  language  used 
by  Congress  is  broad  and  unquali- 

WDRC 

CONNECTICUT'S  PIONEER  BROADCASTER 

No  \laG
aiion 

There  v.<" 
 "° 

spenaing.  T     ̂ ^^^  ̂^^.^,^,3 

^including   yo  „. 
'Vler  boom. 

,a9e  of  
Rummer 

J.C  CBS  
-  -neccu. 

tied  and  leaves  no  doubt  that  Con- 
gress intended  the  Commission  to 

give  special  attention  to  the  prob- 
lems created  by  chain  broadcasting. 

Responding  to  questions,  Chair- 
man Fly  said  there  are  strong  arg- 

uments why  the  networks  should  be 
drawn  within  the  scope  of  the 
Communications  Act.  Chairman 
Wheeler  joined  him  in  this  view. 
Asked  by  Senator  Johnson 

(D-Col.)  how  many  networks  there 
should  be.  Chairman  Fly  said  it 
was  his  guess  that  within  a  year  or 
so,  after  the  regulations  were  in- 

voked, there  would  be  "a  fifth  net- 
work". [Earlier,  he  had  testified 

that  he  thought  a  half-dozen  net- 
works would  suffice.]  He  said  he 

thought  the  industry  could  support 
a  fifth  network  profitably,  but  em- 

phasized that  this  was  all  purely 
conjecture. 
White  Recalls 
Net  Control  Plans 

FM,  Chairman  Fly  said,  is  "an improved  form  of  broadcasting  that 
is  going  to  move  out  and  give  us  a 
more  diversified  service".  He  said 
one  FM  network  already  is  being 
formed  on  a  cooperative  basis  (The 
American  Network).  Then,  he  de- 

clared, television  will  "sweep  across a  broad  field  in  the  course  of  a  few 

years". 

Senator  White  delved  back  into 
the  legislative  history  of  Section 
303  (i),  pointing  out  that  it  was 
the  intent  there  should  be  special 
regulations  applicable  to  chain 
broadcasting.  But  he  and  Senator 
Dill  had  in  mind,  he  said,  the  physi- 

cal aspects  so  as  to  present  inter- ference between  stations,  to  specify 
location  of  stations,  and  to  assure 
the  "purity  and  sharpness  of  emis- 

sions", to  govern  areas  to  be  served, and  the  like. 

Originally,  there  was  to  have 
been  a  sub-paragraph  (j),  he  said, 
which  would  have  authorized  the 
Commission  to  determine  power  and 
wavelength  to  be  used  and  to  effect 
an  equitable  distribution  of  broad- cast service. 

Senator  Dill,  Senator  White  re- 
called, had  in  mind  that  the  power 

given  the  FCC  might  have  author- 
ized it  to  make  special  regulations 

as  to  the  wattage  to  be  used  by  sta- 
tions on  the  networks.  Senator 

Wheeler  joined  in  that  he  could  not 
see  why  50,000-watt  stations  should 
be  on  the  chains  and  the  Maine 
legislator  said  the  FCC,  under  the 
authorization,  might  order  lessened 
power  for  stations  on  networks. 

After  Senator  White's  disserta- 
tion. Chairman  Fly  said  he  could 

not  help  but  observe  that  the  par- 
ticular provision  alluded  to  by  Sen- 

ator White  was  "scrapped"  and therefore  not  in  the  law.  He  also 

disputed  Senator  White's  interpre- 
tations of  Senator  Dill's  views,  de- 
claring that  he  felt  Senator  Dill's 

"quotations  on  the  floor"  had  to  be 
viewed  as  decisive. 

Again  picking  up  his  prepared 
statement.  Chairman  Fly  said  the 
Commission  is  following  the  basic 

philosophy  of  competition  and  pre- vention of  monopoly  in  other  related 
fields.  In  the  FM  regulations,  he 
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;  said,  it  is  provided  that  no  person 
shall  control  more  than  one  such 

'  station  in  the  same  community  and 
'  that  no  person  shall  control  more 
'  than  six  FM  stations  in  all.  In  tele- 
'  vision,  the  limit  is  three  stations. 
'  He  pointed  out  that  no  attack  had 
'1  been  made  on  the  FM  and  televi- 

sion regulations,  although  they 
!  "flow  from  the  same  policy  and  the 
1  same  law  which  is  the  basis  for  the 
i  matters  now  being  considered  by 
V  this  committee". 

Says  FCC  Has 
An  Open  Mind 

"But  we  should  be  glad  to  dis- 
!uss  with  representatives  of  the  in- 
lustry,  or  any  branch  of  it,  alter- 
lative  means  of  achieving  the  two 
^nds  we  have  in  mind — decentrali- 
ation  of  power  over  what  the  pub- 

ic may  hear,  and  removal  of  exist- 
ng  restraints  upon  competition." 
While  the  Commission  feels  the 

ecord  already  convincing,  Chair- 
nan  Fly  reiterated  that  the  Com- 
aission  stands  ready  at  any  time 
ereafter  "to  consider  with  open 
nind  any  change  in  the  regulations, 
?  it  can  be  shown  that  the  regula- 

tions we  have  promulgated  prevent 
practicable  and  profitable  network 

operation." But  it  goes  without  saying. 
Chairman  Fly  concluded,  that  the 
effective  date  of  the  regulations 
"requiring  networks  to  dispose  of certain  of  their  stations  will  be 
postponed  from  time  to  time,  as 
the  regulations  themselves  state,  in 
order  to  permit  the  orderly  disposi- 

tion of  properties  and  to  prevent 
any  pressure  for  forced  sales".  He 

id  this  was  contemplated  at 
;ime  the  regulations  were 
I.  He  said  that  the  same  con- 
tions  "apply  to  the  disposi- 
ly  NBC  of  one  of  its  net- 

FCC  knew  at  the  outset  that 
arrage  of  criticism  and  even 
srepresentation  would  come 
he  adoption  of  the  orders",  he 
'he  Commission  knew  that  the 
hing  would  have  been  to  "do 
g",  but  it  also  knew  that 
were  abuses  "crying  to  be 
d,  abuses  which,  if  permitted 

to  flourish,  might  eventually  choke 
off  the  channels  of  free  broadcast- 

ing altogether". He  said  the  Commission  "merely 
tried  to  do  its  duty  under  the  law, 
and  we  stand  by  what  we  have 

done". 

A  final  disclaimer  from  the 
Chairman  was  that  the  Commission 
was  not  opposed  to  the  inquiry  by 
the  Senate  Committee.  The  Commis- 

sion's only  aim,  he  said,  was  to  for- 
ward it  in  every  way  possible  and 

he  said  he  stood  ready  to  produce 
at  any  time  such  further  facts  as 
may  be  required.  He  said  he  re- 

garded a  study  of  this  kind  as 
"very  helpful  and  constructive", 
but  declared  that  all  this  was  "quite 
apart  from  the  question  as  to 
whether  the  rules  against  monopoly 

are  to  be  set  aside". 
Present  during  the  Monday  ses- 

sions were  Chairman  Wheeler  and 
Senators  White  (R-Me.),  Smith 
(D-S.  C),  Tunnell  (D-Del.),  John- 

son (D-Col.),  Hill  (D-Ala.),  Brooks 
(R-Hl.),  and  Gurney  (R-S.  D.). 

Mutual  Witnesses 

Take  the  Stand 

MBS  began  its  presentation  in 
support  of  the  FCC  regulations  and 
in  opposition  to  the  White  Resolu- 

tion Tuesday  morning  with  Louis 
G.  Caldwell,  former  Radio  Com- 

mission general  counsel  and  now 
general  counsel  of  MBS.  Fred 
Weber,  MBS  general  manager,  sat 
at  the  counsel  table  and  several 
times  during  the  examination  an- 

swered committee  questions  deal- 
ing primarily  with  business  and 

competitive  aspects  of  network broadcasting. 

Chairman  Wheeler  opened  the 
session  by  reading  a  telegram  from 
Dr.  Leon  Levy  in  connection  with 
the  Lindbergh  incident.  The  tele- 

gram recited  that  no  request  had 
been  made  of  the  station  to  broad- 

cast the  speech,  but  that  a  request 
was  made  to  buy  announcements 
for  the  Lindbergh  meeting. 
WCAU's  commercial  department, 
however,  interpreted  the  NAB  code 

Says  Rules  Will  Promote 

»j  Healthy  Competition 

In  a  catch-all  statement,  Chair- 
(j  man  Fly  said  that  by  outlawing 
five-year  contracts,  network  control 
over  the  rates  of  affiliates,  network 
contracts  preventing  the  broadcast- 

ing of  programs  on  other  chains, 
"such  as  deprived  thousands  of  lis- 

teners of  the  opportunity  of  hear- 
ing the  World  Series  broadcasts", 

and  of  those  other  restrictions  im- 

posed by  NBC  and  CBS,  "our  regu- 
I'  lations  will  not  only  free  the  sta- 
\^  tions  from  restraints  which  are  ob- 
jSviously  inequitable,  but  will  also 
!'  open    the    broadcasting    field  to 
healthy  competition." 

Competition  also  will  be  strength- 
'  ened  by  limiting  the  number  of  sta- 

tions licensed  to  a  network  and  by 
jtrequiring  NBC  to  divest  itself  of 
ione  of  its  two  nationwide  networks. 
>.  Thus,  he  said,  competition  shouldn't 
J  be  hampered  "as  MBS  has  been 
(hampered"  and  a  new  network 
'would  not  be  barred  as  was  the  ill- fated  Transcontinental. 

•  The  FCC,  Chairman  Fly  said, 
•"stands  ready  at  any  time  to  con- 
'fer  with  representatives  of  any  net- 

work, or  any  station,  or  any  group 
of  stations  on  the  subject  of  chain 
broadcasting  regulations.  I  have 
made  this  offer  repeatedly  to  the  in- 

dustry, and  I  make  it  again  at  this 
jtime." 
I  If  it  can  be' shown  that  the  regu- 

lations "unduly  injure  any  interest 
or  unduly  disturb  any  aspect  of  the 
network  broadcasting  structure," 
he  said,  "we  shall  be  pleased  now, 
as  in  the  past,  to  reconsider."  He 
added,  however,  that  this  did  not 
mean  that  "we  will  abandon  the 
main  question  of  policy,  whether 
5uch  tremendous  power  should  be 
lodged  in  two  large  New  York  cor- 

porations". He  added  he  did  not 
:hink  the  Commission  should  recon- 

sider the  question  of  whether  the 
letwork  broadcasting  should  be  a 
competitive  one. 
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And  what  an  addition!  With  a  500%  in- 

crease in  nighttime  power,  WIBW's  friendly 
roof  now  covers  over  two  and  a  half  mil- 

lion more  members  of  OUR  FAMILY  .  ,  . 
an  increase  of  173.4%. 

They're  our  kind  of  folks,  too.  We  dis- 
covered this  when  thousands  of  additional 

letters  began  pouring  in  telling  how  glad 
they  were  to  be  full-fledged  members  of 

OUR  FAMILY.  They  praised  WIBW's  friend- 
ly, neighborly  personalities  .  .  .  our  en- 

tertainment .  .  .  the  value  of  our  service 
features. 

BUT  MOST  IMPORTANT  is  that  these  new 
members  of  OUR  FAMILY  are  BUYING 
.  .  .  buying  the  products  of  WIBW  adver- 

tisers in  ever-increasing  amounts.  And 
that's  a  PLUS  VALUE  no  shrewd  advertiser can  afford  to  overlook. 

WI BW  ̂ 0^-:^^^^^^^
 *  WW  ,„^"^        COLUMBIA  OUTLET  FOR  KANSAS  ■  ^  ^BEN    LUDY,  Gen.  Msr.   —  .  REPRESENTED  BY  CAPPER  PUBLICATIONS,  INC 
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as  applying  to  such  announcements 
and  refused  to  sell  them,  but  Dr. 
Levy  later  instructed  the  staff  that 
announcements  calling  attention  to 
a  meeting  did  not  come  under  the 
controversial  subjects  provision  and 
therefore  were  acceptable.  Dr.  Levy 
said  it  was  not  the  policy  of 
WCAU  to  take  sides  in  any  con- 

troversial subject  and  that  both 
sides  of  public  questions  are  always 
given  equal  opportunity. 
After  reading  the  telegram, 

Chairman  Wheeler  said  he  was 
glad  to  have  the  clarification  from 
Dr.  Levy. 

With  a  105-page  manuscript  be- 
fore him,  Mr.  Caldwell  asked  the 

committee  not  to  act  favorably  on 
the  White  Resolution,  particularly 

the  proviso  that  the  effective  date 
of  the  FCC  rules  be  postponed. 

Says  Women's  Groups 
Issue  Propaganda 

Criticizing  purported  p  r  o  p  a- 
ganda  emanating  from  opponents 
of  the  regulations,  Mr.  Caldwell 
specifically  mentioned  a  circular 
from  the  Women's  National  Radio 
Ccmmittee  bearing  a  "to  whom  it 
may  concern"  salutation.  It  asked 
recipients  to  petition  the  committee 
to  report  the  White  Resolution 
favorably. 

Senator  Wheeler  observed  this 

was  in  line  with  "a  great  deal  of 
propaganda  we  get."  He  said  he 
had  been  informed  that  the  commit- 

FUT  TOH 

THtoe-CarGakact 

OVERTHEKCr 

When  Red  River  Reuben  goes  on  a  building  spree,  he 

doesnH  know  the  meaning  of  ̂ ^skimp!**  As  evidence, 
his  farm  lands  and  buildings  are  valued  at  33%  more 

per  capita  than  the  average  in  the  rest  of  the  West 
North  Central  area ! 

And  listen:  he  gets  a  lot  of  his  big  ideas  from  WOAY, 
the  only  station  that  covers  the  whole  rich  Red  River 

Valley  at  all  times!  Want  some  facts  and  figgers  ? 

WDAY,»vc 

N.  B.  C. 

FARGO,  N.  D. 
970  K.  C.  .  .  5000  WATTS,  FULL  TIME 

Affiliated  with  the  Fargo  Forum 

\^  FREE  &  PETERS,  Nat'l  Representatives 

tee  had  received  about  1,500  such 

petitions  from  the  women's  group 
already.  Mr.  Caldwell  explained  the 
petition  originally  provided  that 
the  replies  be  sent  to  Senator 
Wheeler,  but  this  had  been  stricken 
cut  and  the  address  of  the  commit- 

tee in  New  York  substituted. 
He  added  he  wanted  to  assure  the 

women's  committee  that  if  it  feared 
outstanding  sustaining  programs 
would  be  deleted  from  the  other 
networks  because  of  the  regula- 

tions, that  MBS  would  be  glad  to 
carry  them. 

Supporting  the  regulations  de- 
spite the  "violent  attacks  on  the 

Commission  and  the  report,"  Mr. Caldwell  said  there  were  only  three 
salient  points:  (1)  Whether  the 
regulations  are  unfair  or  arbitrary; 
(2)  whether  there  is  any  doubt 
about  the  power  of  the  Commission 
to  issue  them;  (3)  whether  they 
will  have  the  disastrous  effects 
upon  broadcasting  prophesied. 

Recounting  the  early  history  of 
MBS,  Mr.  Caldwell  said  the  im- 

portant issue  is  not  whether  MBS 
will  benefit  from  the  rules  because 
it  is  a  newcomer  organized  in  1934. 
MBS,  he  added,  could  not  break  into 
the  "club-house"  when  the  entrance 
is  "so  strongly  guarded  by  exclu- 

sive contracts." 
He  said  he  couldn't  get  excited 

over  the  allegation  that  sustaining 
programs  such  as  Toscanini  would 
be  lost.  MBS,  with  one-tenth  the 
revenue  of  NBC,  provides  many 
fine  symphonies  and  musical  pro- 

grams, he  recalled. 
Calls  Time  Options 

'Business  Convenience^ 
Asserting  that  MBS  has  led  the 

field  in  diversity  of  sustaining,  by 
virtue  of  its  cooperative  pickup 
arrangement,  Mr.  Caldwell  held 
this  has  contributed  also  to  free- 

dom of  speech.  Some  18  stations 
per  week  provide  the  MBS  schedule, 
he  said. 

The  MBS  rate  card  is  simply  an 
addition  of  the  rates  of  stations  on 
the  network.  It  does  not  fix  its 
affiliates'  charges,  Mr.  Caldwell 
said.  He  declared  that  since  Janu- 

ary, 1940,  for  protective  purposes, 
it  has  made  limited  time  option 
agreements  with  its  major  stations. 
He  did  not  think  exclusive  contracts 
were  necessary,  but  that  time  op- 

tions were  a  "business  convenience." 
Allegations  that  NBC  has  used 

its  dual  network  structure  as  a 
means  of  penalizing  stations  were 
made  by  Mr.  Caldwell.  Without 
naming  the  station,  he  recited  that 

360  N.  MICHIGAN  AVE.,CHICAGO 

RAZZBERRIES  prevailed  at  th, 
first  Gridiron  Dinner  of  the  Sa: 
Francisco  Ad  Club,  held  June  4,  an 
radio  provided  its  share.  Vocalizers 
in  the  manner  of  the  tonsorial  em 
porium,  are  (1  to  r)  Ed  Ulrich 
radio  director  of  Fletcher  Udall  i 
Associates;  Lindsey  Spight,  Pacifi 
Coast  manager,  John  Blair  &  Com 
pany;  Bob  Bence,  chief  announcei KFRC;  Fletcher  Udall.  Enjoyinj 
the  proceedings  were  Dick  Russel 
account  executive.  Lord  &  Thomas 
and  Harold  R.  Deal,  adv.  mgr.  o 
Tidewater-Associated  Oil  Co. 
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one  NBC-Red  affiliate  which  shortl*il 
will  join  MBS  had  been  punishe 
and  shunted  to  the  Blue  because  i 
refused  to  clear  time  for  a  Re 
commercial  at  the  expense  of 
public  health  program,  and  als 
had  refused  to  take  the  Tums  Po O'  Gold  program 

Senator  D.  Worth  Clark  (D-Ida. 
and  Senator  Chan  G  u  r  n  e 
(R-S.D.),  in  the  absence  of  Senate 
White,  led  most  of  the  questionin 

of  Mr.  Caldwell  and  Mr.  Webei' Senator  Clark  inquired  about  th 
modus  operandi  if  option  time  ani 
exclusive  contracts  were  done  awa; with. 

He  pointed  out  that  it  would  no 
only  be  diffi.cult  to  get  option  right 
under  such  a  free  competitioi 
setup,  but  that  if  there  is  n 

option  time,  there  might  be  "a  lot  ol chaos."  Moreover,  he  said  station; 
which  have  established  prestig^ 

by  virtue  of  long-time  affiliatioi 
with  NBC  or  CBS  would  help  com 
petitive  networks. 

Mr.  Caldwell  said  that  in  citiei 
having  four  Stations,  there  woulifticu; 
be    no    difficulty    since    networkj  lolv 

would  have  regular  affiliates'  relai tionships  and  prior  calls  on  pro  lau] 
grams.  In  cities  having  three  sta 
tions  or  less,  trouble  would  be  ex 
perienced.  What  he  described  as  i 
"28-day  sword  of  Damocles"  of  thi 
major  networks  on  option  time  no'vj  iie 
comes    into    play    and  frustrate 
other  network  service. 
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Problem  of  Splitting 

Telephone  Line  Charges 

A  protracted  discussion  as  to  wha 
would  happen  in  outlying  areas  be 
cause  of  telephone  line  charges  wa 
opened  by  Senator  Gurney,  forme: 
head  of  WNAX  in  Yankton.  If  tb 
stations  in  Fargo  and  Bismarck 
new  on  NBC,  decided  to  take  dif 
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ferent  network  programs,  he  point- 
ed out,  it  would  mean  that  each  of 

the  stations  would  have  to  pay  the 
line  charge  from  the  Twin  Cities, 
the  terminal  point.  Whereas  it  is 
now  possible  for  the  stations  to 
split  the  charge  and  therefore  make 
it  economically  feasible,  he  said  it 
was  clear  that  the  expense  of  sepa- 

rate rate  hauls  would  be  onerous. 
Mr.  Caldwell,  however,  held  that 

an  eventual  solution  might  be  to 
have  the  several  networks  share  the 
line  costs.  But  Senator  Gurney  said 
it  was  his  judgment  the  upshot 
would  be  that  Bismarck  would  not 
get  the  program  service.  Bismarck 
couldn't  pay  it  and  the  network 
wouldn't  pay  for  that  long  a  haul, he  said. 

When  Mr.  Caldwell  observed  that 
he  felt  the  rules  would  mean  more 
commercial  programs,  Mr.  Gurney 
said  he  thought  the  result  would 
be  that  the  "ante  to  the  advertis- 

ers" would  be  raised. 
Returning  to  his  recital  of  the 

MBS  history,  Mr.  Caldwell  said  the 
network  went  through  a  major 
crisis  in  1939  with  the  organization 

ti  of  the  ill-fated  Transcontinental. 
Because  this  operation  attempted  to 
tie  up  stations  on  MBS  under  ex- 

clusive contracts,  he  said  MBS  was 
forced  into  a  similar  move.  Mr. 
Weber  interposed  that  Transconti- 

nental was  organized  largely  at  the 
instance  of  "an  advertising  agency" 

j  and  that  Elliott  Roosevelt  was  its 
nominal  head. 

Prorating  of  Charges 
Suggested  by  Weber 

When  Senator  Wheeler  reopened 
the  line  charge  situation,  to  inquire 
whether  costs  would  not  be  pro- 

hibitive with  various  stations  on  a 
particular   route  taking  different 
network  offerings,  Mr.  Weber  de- 

clared there  were  two  possible  so- 
lutions.   He   said   in   many  cases 

I:' MBS  has  used  temporary  lines  to 
I  outlying  points  and  that  if  the  busi- 

ness warranted,  regular  commercial 
lines  were  leased.  Secondly,  he  said 
(that  networks  sell  in  groups  and 
[Offer  discounts  which  make  it  at- 
,  tractive  for  advertisers  to  buy  the 
[groups.    He    thought    that  line 
charges  readily  could  be  prorated 

!  among  the  stations  and  the  net- 
;  works. 

Senator  Gurney,  however,  recited 
:  that  advertisers  now  must  buy  par- 

ticular station  groups  on  given  net- 
works as  a  whole  or  not  at  all,  par- 

iticularly  where  long  hauls  are  in- 
volved. Senator  Clark  observed  that 

■  if  all  stations  could  share  the  line 
hauls  and  get  additional  network 
service,  the  prorated  basis  might 
work  out  acceptably.  He  said  that 
several  stations  in  Idaho  are  non- 
network  because  the  line  charges 
are  prohibitive. 
Resuming  his  testimony,  Mr. 

Caldwell  pointed  out  that  because 
of  the  hold  of  NBC  and  CBS,  many 
areas  are  blocked  out  and  MBS  is 
forced  to  operate  on  a  "second 
mortgage  basis"  in  a  number  of 
cities.  Of  the  170  stations  of  MBS, 
104  are  250-watt  locals,  only  one  is 
a  clear  channel  and  one  is  a  "semi- 
clear  channel". 

Total  income  of  MBS,  he  said, 
amounts  to  less  than  the  net  profit 

of  either  NBC  or  CBS.  Recent  FCC 
figures  [Broadcasting,  June  9],  he 
said,  show  MBS  operating  at  a  loss, 
but  he  said  this  was  simply  a  book- 

keeping deduction,  since  the  net- 
work operates  on  a  cooperative 

basis  and  the  stations  themselves 
make  the  profit. 

Buildup  of  Stations 
By  ISetwork  Service 

Denying  that  MBS  in  any  way 
instigated  the  monopoly  inquiry, 
he  reviewed  briefly  the  proceedings 
before  the  FCC.  During  oral  argu- 

ments last  December,  he  said,  MBS 
suggested  several  proposed  regula- 

tions, about  half  of  which  were  re- 
flected in  the  final  result.  But  NBC 

and  CBS,  he  contended,  did  not  take 
the  FCC's  proposed  regulations 
seriously  and  did  not  respond  with 
alternative  sets  of  proposals. 

Both  the  exclusivity  and  time  op- 
tion provisions  of  the  rules,  Mr. 

Caldwell  recited,  will  affect  MBS 
operations.  But  the  other  rules  do 
not  materially  affect  its  service,  he 
said. 

Reopening  the  exclusive  affilia- 
tion provision.  Senator  Clark  ob- 

served that  if  programs  are  placed 
on  stations  which  have  been  regu- 

larly affiliated  with  the  major  net- 
works over  a  period  of  years  and 

which  have  been  built  up  on  sus- 
taining programs,  the  new  network 

would  get  the  advantage  of  time 
made  valuable  by  "your  competi- 

tor". 
Senator  Wheeler  disputed  the 

contention  that  the  networks  build 

up  stations.  He  said  that  a  station's 
status  depends  largely  upon  man- 

agement and  upon  local  programs. 
Stations  which  use  spots  every 
three  or  four  minutes  tend  to 
cheapen  themselves,  he  contended. 

Mr.  Weber  argued  that  stations 

actually  "pay  for  that  build-up". The  other  networks,  he  said,  take  a 
percentage  of  card  rates  for  such 
promotional  service.  He  argued  that 
dual  network  service  does  not  cre- 

ate confusion.  Some  30  stations  on 
MBS  also  take  NBC-Blue,  he  stated. 

The  World  Series  incident  again 
was  reopened  when  Senator  McFar- 
land  (D-Ariz.)  asked  why  stations 
in  Phoenix  did  not  carry  the  last 
World  Series.  Mr.  Weber  said  he 
could  produce  a  tremendous  sheaf 
of  requests  from  stations  for  the 

(Continued  on  page  i.2) 

^  Oclock  News 
WITH 

Now  available  for  sponsorship — a  real  opportunity for  an  astute  advertiser. 
NEWS  ! !—  North  —  East  —  West  —  South  —  from  all 
corners  of  the  globe — the  Associated  Press,  United 
Press,  and  International  News  Service  gather  the 
news — news  of  the  important  events  the  world  over. 
From  this  kaleidoscopic  array  of  history-making, 

civilization- wrecking,  nation -destroying  evidence, 
NORMAN  BARRY,  NBC  star  announcer,  chooses 
the  most  vital  items  and  presents  them  to  the  listen- ers of  Station  WENR. 

NORMAN  BARRY  has  appeared  on  well-known  pro- 
grams sponsored  by  General  Mills,  Procter  & 

Gamble,  Quaker  Oats,  Manhappan  Soap,  Kraft 
Cheese  Company,  Beaumont  Laboratories,  Acme 
White  Lead,  Morris  B.  Sachs,  Blackstone  Products, 
Bath-a-Sweet,  Look  Magazine,  and  the  Chicago 
Motor  Club. 

He  Must  Be  Good  ! 

10  O'CLOCK  NEWS  with  NORMAN  BARRY  and 
Station  WENR,  with  its  excellent  primary  coverage 
in  185  counties  in  Illinois,  Wisconsin,  Indiana,  and 
Michigan,  will  bring  you  greater  sales  and  profits 
with  less  effort  in  America's  second  largest  market 
—  Chicago. 

Phone  or  write  for  detailed  information  about 
10  O  CLOCK  NEWS  with  NORMAN  BARRY  and 
Station  WENR  with  the  assurance 

You  Gef  /More  for  Less  on 

50,000  WATTS  890  Kc. 

Chicago  Key  Station  of  the  Famous 
NBC  BLUE  NETWORK 

Represented  Nationally  by  NBC  Spot  Offices  in 
NEW  YORK        BOSTON       CHICAGO       WASHINGTON  OENVER 

SAN  FRANCISCO  HOLLYWOOD  CLEVELAND 
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meat 

lis  little  fellow  thinks  of  a  LION'S  SHARE  in  terms  of  meat. 

(OK  advertisers  visualize  it  in  terms  of  a  rich  market .  • .  peo- 

e  reached  . . .  increased  sales  . . .  greater  profits! 

Advertisers  reach  more  than  3,500,000  people  v/ho  spend 

rer  $826,000,000  annually  in  KXOK's  primary  area  alone.  Add 

\  this,  mail  received  from  a  total  of  18  states  and  you  have  a 

ON'S  SHARE  of  the  rich  Mid- Mississippi  Valley  Market. 

It's  satisfying  to  be  a  KXOK  advertiser  getting  a  LION'S 

HARE  of  this  prosperous  market. 

IBC  BASIC  BLUE  STATION  •  ST.  LOUIS,  MO. 

i30  KC.  5000  WATTS  DAY  AND  NIGHT 

Affiliated  With  KFRU.  Columbia.  Mo. 

Represented  by  Weed  and  Co.,  New  York,  Chicago,  Detroit,  San  Francisco 

fVNED  AND  OPERATED  BY  THE  ST.  LOUIS  STAR-TIMES 
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Checking  tlie  Pace 
WHEN  HEARINGS  began  June  2  before  the 
Senate  Interstate  Commerce  Committee  on  the 
White  Resolution  to  block  the  FCC  from  in- 

voking its  new  chain-monopoly  regulations,  the 
understanding  was  that  the  committee  would 

act  swiftly  on  what  amounted  to  a  "preliminary 
injunction"  to  restrain  the  FCC  until  a  full- 
scale  legislative  inquiry  could  be  undertaken. 
Instead,  it  now  appears  that  the  investigation 
already  is  on,  and  that  the  committee  may  not 
even  vote  on  the  White  proposal. 

Two  weeks  have  elapsed  since  the  hearings 

began,  and  there's  at  least  a  week — possibly 
more — to  go.  Talk  of  a  "compromise"  has  be- 

come rather  general.  At  this  writing,  such  a 
conclusion  would  not  be  surprising,  particularly 
since  FCC  Chairman  Fly,  in  his  powerful  four- 
day  presentation,  has  uncorked  more  surprise 
appeasements  than  Chamberlain  at  Munich. 

To  observers  one  thing  seems  evident.  The 
committee  itself  is  not  disposed  to  go  through 
protracted  hearings  looking  to  the  writing  of 
complete  new  legislation.  But  we  think,  as 
does  Senator  White,  author  of  the  resolution, 
that  the  ultimate  solution  can  be  found  only 
in  that  way.  The  pressure  of  national  defense 
legislation,  however,  is  occupying  practically 
all  interest  of  Congress,  which  is  not  disposed 
to  get  into  "secondary"  legislative  matters. 

Revealing,  too,  was  the  alacrity  with  which 
Senators  pounced  upon  matters  altogether  for- 

eign to  the  issues  involved  in  the  White  Reso- 
lution. News  commentators,  allotments  of  time 

to  both  sides  of  controversial  issues,  the  MBS 

coups  on  the  World's  Series,  were  among  the 
extraneous  subjects  that  popped  into  the  cross- 

fire repeatedly.  Problems  peculiar  to  the  con- 
stituents of  certain  committee  members  likewise 

were  injected. 

All  these  matters,  it  may  be  assumed,  are  in 
the  public  interest  and  therefore  fall  within 
the  purview  of  Congress,  charged  with  writing 
or  rewriting  the  statutes.  But  it  seems  to  us 
that  they  should  be  covered,  even  more  ex- 

haustively, in  a  formal  Congressional  investi- 
gation looking  to  the  writing  of  a  new  law  to 

supplant  the  existing  14-year-old  law,  which 
has  been  subjected  to  every  conceivable  kind 
of  interpretation. 

Few  members  of  Congress  are  scholars  in 
radio  jurisprudence.  Radio  is  important  to  them 
as  their  No.  1  medium  in  reaching  the  body 
politic,  so  they  want  to  preserve  and  protect 

radio.  But  they  aren't  particularly  interested 
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in  such  technical  matters  as  kilowatts  and 
exclusivity. 

There  has  been  flag-waving  on  both  sides 
of  the  FCC's  chain-monopoly  regulations.  But 
there  are  a  few  fundamental  facts  that  cannot 

be  ignored.  The  Administration,  never  par- 
ticularly favorable  to  big  business,  regards 

broadcasting,  and  network  broadcasting  in  par- 
ticular, as  having  graduated  into  that  charmed 

sphere.  That,  perhaps,  is  the  reason  there  has 
been  no  flat  repudiation  of  the  Fly-engineered 
assault. 
NBC  and  CBS,  of  course,  are  interested  in 

preserving  the  status  quo.  MBS  is  interested 
in  growing,  which  it  can  accomplish  with 
perhaps  greater  expedition  if  the  new  rules 
are  invoked.  Some  in  the  industry  may  see 
some  good  in  certain  of  the  proposed  rules,  but 
most  are  fearful  (and  we  believe  properly  so) 
that  the  crackdown  regulatory  pace  cannot  be 
checked  unless  the  new  regulations  are  stopped 
dead. 
Network  broadcasting  was  born  in  1926. 

The  Radio  Commission,  predecessor  to  the  FCC, 
came  into  being  in  1927.  Radio  has  been  regu- 

lated— and  with  a  vengeance — during  recent 
years  by  a  duly  authorized  licensing  authority. 
All  of  the  monopolistic  practices  about  which 
the  FCC  so  vociferously  complains  have  been 

developing  all  these  years.  Yet  there  hasn't 
been  even  a  whisper  of  complaint  from  the 
public,  whose  interest  it  is  the  duty  of  Con- 

gress and  the  FCC  to  serve. 
So  why  not  take  a  few  months  longer  and 

have  Congress  re-survey  the  law,  the  industry 

and  the  FCC?  Certainly  the  situation  won't 
get  any  worse  in  the  interim.  And  there's  no 
question  that  there  will  be  an  upheaval  in 
existing  radio  service,  at  the  expense  of  the 
public  as  well  as  the  industry,  if  the  regulations 
as  now  written  go  into  eflFect  Aug.  2. 

Music  Master 

THE  MUSIC  went  round  and  round  last  week 
as  the  35,000-ton  battleship  South  Dakota  was 
launched  at  Camden,  N.  J.,  and  the  only  sour 
note  came  out  of  Mr.  James  Petrillo's  blatant 
trumpet.  For  the  little  man  from  Chicago,  who 
robbed  the  world  of  his  musical  accomplish- 

ments when  he  became  a  union  executive,  did 
a  flip-flop  worthy  of  an  acrobat  upon  learning 
that  he  was  stepping  on  Uncle  Sam's  toes. 

Mr.  Petrillo  originally  demanded  that  the 
Sioux  Falls,  S.  D.,  high  school  band  produce 
union  cards  before  playing  at  the  launching. 
Two  U.  S.  Senators  asked  Mr.  Petrillo  to  relax 

ADVERTISING  DURING  DEFENSE 
EMERGENCY 

We  arc  iiidehied  to  Frank  E.  Pellegrin, 
director  of  the  NAB  Bureau  of  Radio  Ad- 
rerfising,  for  this  summary  of  arguments, 
which  he  reports  icere  culled  from  various 
sources,  to  refute  the  claim  that  during  the 
period  of  capacity  production  arising  out 
of  the  defense  program  it  is  desirable  to 
curtail  or  eliminate  advertising  expense. 

1.  To  maintain  his  market,  his  established 
routes  of  distribution  through  jobbers  and 
dealers,  consumer  acceptance  of  his  product 
and  consumer  consciousness  of  his  brand 
name,  so  that  when  the  crisis  is  over  and  the 
impetus  of  national  defense  is  taken  away,  he 
can  continue  operating  on  a  normal  pre-crisis 
basis.  Otherwise  all  these  factors  in  successful 

selling  may  be  lost  to  more  aggressive  com- 
petitors who  seize  upon  this  opportunity  to 

establish  their  competitive  brands. 
2.  During  periods  of  national  emergency  we 

must  have  the  highest  efficiency  possible  in 
manufacturing  and  distribution.  It  is  admitted 
that  advertising  contributes  much  to  this  effi- 

ciency, and  therefore  is  of  extreme  importance 
to  the  economic  welfare  of  a  nation  during  an 
emergency  period. 

3.  The  nation's  economic  and  social  life  must 
be  maintained  as  nearly  normal  as  possible, 
because  normalcy  in  a  democracy  is  a  con- 

tributing factor  to  success.  Advertising  helps 
make  normalcy  possible  in  a  social  economy 
that  has  been  so  dependent  upon  advertising. 

4.  Civilian  morale  in  a  democracy  requires 
that  we  maintain  a  standard  of  living  unknown 
under  dictatorships.  Advertising  contributes 
greatly  to  our  higher  standard  of  living,  and 
thus  to  the  maintenance  of  civilian  morale. 

5.  We  must  strive  for  a  reasonable  price 
stability.  Advertising  and  a  free  competitive 
system  aid  greatly  in  stabilizing  prices.  As  an 
example,  consider  P  &  G  Ivory  soap,  a  common 
household  item:  In  the  past  60  years,  the  price 
of  raw  materials  for  this  product  has  doubled, 
wages  have  increased  ten-fold,  and  taxes  have 
been  increased  enormously.  At  the  same  time, 
research  and  constant  improvements  in  manu- 

facture and  distribution  have  given  the  con- 
sumer a  much  better  product — without  a  penny 

of  increase  in  the  price.  Without  advertising 
this  would  have  been  impossible. 

{Continued  on  Page  38) 

his  decree,  but  he  still  said  no.  Perhaps,  he 
thought,  with  the  building  of  a  two-ocean 
Navy,  there  would  be  a  lot  more  of  these 
launchings  and  a  lot  more  high  school  bands 

playing. 
Came  the  day  of  the  launching  and  a  new 

figure  entered  the  picture.  William  Green, 
president  of  AFL,  with  which  Mr.  Petrillo  and 
his  union  are  affiliated,  broke  a  long-standing 
precedent.  Though  Mr.  Green  heretofore  had 
contended  on  many  occasions  that  he  could  not 
interfere  with  the  decisions  of  affiliated  AFL 
unions,  he  got  on  the  telephone,  and  soon  all 
was  cleared  for  the  Sioux  Falls  band  to  play 
for  the  launching. 

It's  a  good  bet,  knowing  Mr.  Petrillo,  that 
he  doesn't  see  any  inconsistency  in  this  latest 
flip-flop.  In  fact,  he'll  probably  point  to  it  as 
another  indication  of  readiness  to  cooperate 
in  the  defense  program — especially  since  As- 

sistant Attorney  General  Thurman  Arnold  and 
his  trustbusters  have  evinced  such  a  deep  in- 

terest in  Mr.  Petrillo's  mandates. 
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WILLIAM  BREGA  DOLPH 

SALESMANSHIP  and  fishing, 
curious  combination,  provide  the 
key  to  the  motive  forces  that  actu- 

ate the  vi^aking  days  of  William 
Brega  Dolph,  general  manager  of 
WOL,  Washington,  and  MBS  rep- 

resentative in  the  capital  city.  Es- 
sentially, he's  a  salesman — and  in 

becoming  one,  he  fulfilled  an  ambi- 
tion tracing  back  to  his  boyhood 

days  on  a  farm  near  McLouth, 
Kansas,  vi^here  he  didn't  like  bucolic 
chores  and  resolved  some  day  to 
emulate  the  men  vi^ho  came  to  the 
farmhouse  to  peddle  their  wares. 
As  for  fishing,  you  need  only 

mention  the  subject  and  Bill  Dolph 
will  top  your  story.  It's  more  than 
a  hobby  and  an  avocation  with  him ; 
it's  the  breath  of  life  itself,  and 
he's  a  recognized  expert  on  all 
forms  of  the  piscatorial  pastime 
except  the  salt-water  variety, 
which  he  doesn't  care  much  about. 

Bill  Dolph  was  born  April  11, 
1904,  but  it  wasn't  until  he  was  14 
that  he  came  to  the  city — Lawrence, 
Kan.,  some  11  miles  from  McLouth, 
to  attend  school.  Kansas  U  is  there, 
and  he  continued  at  the  State  school 
after  leaving  Lawrence  High.  But 
always  the  urge  to  sell  impelled 
him,  and  he  quit  college  to  travel 
the  Midwest  "selling  practically 
everything  under  the  sun". 
What  he  liked  most  about  his 

chosen  vocation  was  the  oppor- 
tunity to  visit  new  lakes  and  new 

trout  streams.  He  always  carried 
the  requisite  tackle  in  his  car,  and 
it  was  a  rare  fair  weather  day  that 
didn't  see  him  stop  for  an  hour  or 
two  of  fishing. 

That  love  of  fishing,  besides  be- 
ing a  grand  mental  tonic,  also  has 

had  its  profitable  side  for  Bill.  He 
was  out  fishing  with  the  publisher 
of  Broadcasting  one  summer  day, 
and  the  latter  suggested  that  he  put 
a  Washington  newspaperman,  who 
was  writing  a  local  column  on  fish- 

ing as  a  sideline,  on  the  air  and 
offer  him  to  a  sponsor,  since  the 
capital  city  was  a,  great  fishing 
center. 

Bill  liked  the  idea  and  put  him 
on.  This  chap  knew  even  more 
about  politics,  however,  than  he  did 
fishing — and  he  was  soon  doing 
some  political  commentaries.  MBS 
listened  and  liked  him,  and  soon 
Fulton  Lewis  jr.  was  a  full-fledged 
radio  commentator,  quitting  his 
newspaper  job  and  working  for  co- 

operative sponsors  under  Bill  Dolph 
as  his  personal  manager. 

Bill's  sales  proclivities  led  him 
in  1929  to  join  RCA  Photophone  as 
traveling  representative  handling 
motion  picture  equipment  in  Okla- 

homa, Kansas  and  Texas.  He  re- 
mained until  1933  when,  at  the  beck 

of  his  brother-in-law,  Herbert  Pet- 
tey,  then  newly  named  secretary  of 
the  FCC  after  having  been  radio 
director  of  the  first  Roosevelt  cam- 

paign, he  was  invited  to  come  to 
Washington  as  radio  director  of 
NRA. 

He  was  at  the  right  hand  of  Gen- 
eral Hugh  Johnson  under  the  Blue 

Eagle  for  two  years,  traveling  the 
country  and  making  intimate  con- 

tacts with  radio  people.  When  the 

Blue  Eagle  folded  its  wings.  Bill's 
job  was  done,  but  LeRoy  Mark, 
owner  of  the  100-watt  WOL,  needed 
help  and  liked  the  aggressive  young 
man  from  Kansas  well  enough  to 
ask  him  to  come  over  and  manage 
his  station. 
WOL  then  had  15  employes;  it 

occupied  close  quarters  in  a  small 
hotel;  LeRoy  Mark,  now  dead,  was 
ailing  and  leaned  heavily  on  his 
new  aide.  Bill  Dolph  became  man- 

ager, guided  the  station  to  regional 
status,  moved  it  to  its  present  sump- 
tious  quarters  and  was  one  of  the 
founding  fathers  of  Mutual,  on 
whose  operating  board  he  now  sits. 
Today  WOL  has  55  employes,  and 
its  forte  is  the  introduction  of  new 

programs. 
Bill  Dclph  initiated  Double  or 

Nothing,  the  MBS  show  with  the 
record  119-station  hookup.  His  sta- 

tion keys  Theodore  Granik's  highly 
pcpulur  American   Fcrum  of  the 

NOTES 

EARL  H.  GAMMONS,  WCCO.  Miu- 
neapolis,  general  manager,  was  re- elected to  the  board  of  directors  and 
executive  committee  of  the  Better 
Business  Bureau  of  Minneapolis  at 
its  meeting  June  4.  Keneiia  MacKen- zie.  WCCO  continuity  director,  wrote 
the  skit  which  dramatized  the  Bu- 

reau's yearly  report. 

TED  COLLINS,  producer-manager- m.c.  for  the  CBS  radio  star,  Kate 
Smith,  has  formed  his  own  music 
publishing  company,  Collwill  Music 
of  New  York.  Three  songs  have  already 
been  acquired,  namely.  "We're  All 
Americans",  "Long  'Bout  Sundown", 
and  "Dancing  in  a  Dream  With  You". 
OSCAR  KRONENBERG  of  the  sales 
staff  of  WBYN.  Brooklyn,  on  June  6 
became  the  father  of  a  baby  girl. 
WILLIAM  DOWDELL,  citv  editor  of 
The  Cincinnati  Post,  has  ioined  the 
news  department  of  WLW-WSAI.  that 
city. 

ERANKLIN  O.  PEASE,  manager  of 
Video  &  Sound  Enterprises,  Omaha, 
has  been  released  from  the  hospital 
where  he  had  been  confined  with  a 
stomach  and  nervous  ailment. 
HERBERT  SCHMID.  formerly  of 
the  public  relations  department  of  the 
Six  Star  Syndicate,  has  joined  WOR. 
New  York  to  make  a  complete  study 
of  the  recording  market. 
ROBERT  GOLDSTEIN,  a  member  of 
the  WMCA,  New  York,  sales  staff 
for  the  last  two  years  and  formerly 
manager  of  Abe  Lyman  Enterprises, 
has  been  appointed  director  of 
WMCA's  Artist  Bureau. 
MRS.  WILLIAM  H.  CORWITH. 
former  president  of  the  American 
Legion  Auxiliary  and  for  five  years 
prior  to  that,  chairman  of  the  Legion 
Auxiliary  Radio  Committee,  has  been 
appointed  an  assistant  to  Dr.  James 
Rowland  Angell,  public  service  coun- selor of  NBC. 

Air.  WOL  is  independently  owned, 
being  managed  by  Dolph  for  the 
Mark  family,  but  it  is  to  MBS  what 
the  NBC  and  CBS-owned  key  sta- 

tions in  the  capital  city  are  to  the 
networks. 

While  he  believes  that  selling  is 
the  most  important  function  of  suc- 

cessful radio  management,  radio 
isn't  all  business  to  Bill.  He  is 
keenly  aware  of  radio's  cultural 
and  educational  missions.  "When  I 
was  a  kid  on  the  farm,"  he  says, 
"we  used  to  fill  ourselves  with  all 
kinds  of  dime  novel  stuff.  That's 
the  only  kind  of  entertainment  we 
got  in  the  long  winter  and  even 
summer  nights.  Today  the  farm 
children  can  sit  back  and  enjoy  the 
same  cultural  advantages  as  their 

city  cousins." Bill  isn't  much  of  a  joiner.  He 
belongs  to  very  few  clubs.  His  hob- 

by is  fishing,  but  he  enjovs  an  occa- 
sional round  of  golf.  His  one  idea 

now  is  to  buy  a  farm — not  to  be- 
come a  farmer,  for  he  still  has  an 

aversion  to  the  endless  chores.  He 

wants  a  little  place  outside  Wash- 
ington, necessarily  with  a  well- 

stocked  stream  running  across  it, 
where  he  can  spend  his  idle  hours 
with  Mrs.  Dolph  and  where  they 
can  relax — and  fish. 

J.  R.  KNOWLAND  Jr.,  publisher  of 
the  Oakland  (Cal.)  Tribune,  owner  of 
KLX.  was  elected  secretary  of  the 
I'iicific  Coast  Division,  Bureau  of  Ad- \crtising  of  the  American  Newspaper 
Publishers'  Assn.  at  its  second  annual 
meeting  in  San  Francisco  recently.  He 
also  was  named  to  the  l>oard.  G.  C. 
Hamilton,  general  manager  of  Mc- Clatchy,  was  elected  to  the  advisory 
liii.-ird  of  the  ANPA  Coast  division. 
HOWARD  LANE,  business  manager 
of  the  McClatehy  Broadcasting  sta- tions in  California  and  Nevada,  has 
been  elected  a  director  of  the  Saera- 
m?nto  Advertising  &  Sales  Club. 
FRED  DARLING  has  been  appointed 
manager  of  CKGB,  Timmins,  Ont., 
succeeding  .lack  Cooke,  general  man- 
ag.^r  of  Northern  Broadcasting  &  Pub- 

lishing Co.  Ltd.,  owners  of  the  sta- 
tion, acting  manager  for  the  last  two 

years. 
JACK  WINSTON,  formerly  manager 
cif  KFAR.  Fairbanks,  Alaska,  has 
j  lined  KFBK,  Sacramento,  Cal. 
FRAN  MYERS,  of  Minneapolis,  has 
rejoined  KOY,  Phoenix,  in  the  busi- 

ness office. 
MARCEL  DELPORTE.  new  to  radio, 
has  joined  the  sales  staff  of  KOY, 
Phoenix. 
ROBERT  H.  MOODY,  member  of 
the  sales  staff  of  WHIG.  Dayton,  for 
six  years,  has  been  iiromoted  to  com- m3rcial  manager. 

0.  CABANNE  LINK,  formerly  pub- 
lic relations  man  of  the  City  of  St. 

Louis,  has  been  appointed  director 
of  publicity  of  KMOX.  St.  Louis. 
LLOYD  (Bucky)  HARRIS,  assistant 
production  manager  of  NBC,  Chicago, 
has  taken  a  three-week  leave  of  ab- 

sence to  do  special  work  in  Mexico 
City  for  Grant  Adv.  Agency,  Chicago. 
HAROLD  C.  BURKE,  manager  of 
WbAL,  Baltimore,  was  elected  June 
4  to  the  board  of  governors  of  the 
Advertising  Club  of  Baltimore  for  a 
three-year  term. 

WALT  MAGUIRE,  announcer-engi- neer on  the  Datcn  Patrol  of  WIP, 
Philadelphia,  has  resigned  to  join  the 
sales  department  of  WCAM,  Camden, 
N.  J. 
LOUIS  G.  FROELICH,  of  the  sales 
staff  of  AVKZO,  Kalamazoo.  Mich., 
has  been  elected  president  of  the  local 
chapter  of  B'nai  Brith. 
WILLIAM  E.  HOCKEY,  formerly 
president  of  Educational  Recorders 
Inc..  Pasadena,  has  joined  the  staff 
of  Photo  &  Sound  Inc.,  San  Francisco. 

JOHN  (Andy)  POTTER,  of  the  com- 
mercial department  of  KROW.  Oak- land, and  formerly  of  KOH.  Reno  and 

KMJ,  Fresno,  has  resigned  to  join 
Photo  &  Sound  Inc.,  San  Francisco. 

LOUIS  S.  SIMON,  account  executive 
of  KYA.  San  Francisco  and  Gertrade 
S.  Karp  were  married  June  8  in  San Francisco. 

CHARLES  GATES,  .salesman  of 
WGN,  Chicago,  is  the  father  of  a 
girl,  .Janet  Ann,  born  June  2  at Geneva,  111. 

E.  P.  H.  .lAMES,  NBC-Blue  promo- tion director,  and  Phil  Merryman,  of 
NBC  station  relations,  on  June  11  at- 

tended a  sales  pi-o motion  meeting  in 
Charlotte.  N.  C,  of  station  and  pro- 

motion managers  of  11  Southeast- ern Blue  stations.  June  14,  Mr.  James 

gave  a  talk  on  "Selling  by  the  Clock" before  the  semi-annual  meeting  of  the 
Georgia  Assn.  of  Broadcasters  in :\Iacon.  at  which  Ken  R.  Dyke,  NBC 
director  of  promotion,  also  spoke. 

OTTO  BRANDT,  assistant  manager 
of  NBC-Blue  station  relations  deiDt., 
on  .lune  21  is  to  marry  Thelma  Marion 
Buelow  in  Detroit.  William  Davidson, 
assistant  radio  timebuyer  of  J.  Walter 
Thompson  Co.,  New  York,  and  for- merly in  NBC  station  relations,  will  be 
best  man. 

E.  A.  STOCKMAR.  salesman  of  NBC 
Chicago,  is  the  father  of  a  girl,  his 
second  daughter,  born  June  11. 
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JACK  GROGAN.  has  been  granted  a 
two  months  leave  of  absence  from  his 
microphone  duties  at  WHB,  Kansas 
City  to  become  the  protege  of  Elissa 
Landi.  stags  and  screen  star,  in  sum- mer theater  work. 
DURWARD  KIRBY.  announcer  of 
NBC  Chicago,  on  June  7  married 
Mary  Paxton.  associated  with  a  Chi- 

cago advertising  agency.  The  couple 
met  five  years  ago  at  WLW,  Cincin- 

nati, where  Miss  Paxton  was  a  singer 
<ind  Kirby  an  announcer. 
IRVING  WAUGH,  formerly  of 
WLAC.  Nashville.  June  16  is  to  join 
the  announcing  staff  of  WTAM,  Cleve- land. 
CHARLES  CHUMLEY,  junior  an- 

nouncer of  WLAC.  Nashville,  resigned 
June  15  to  join  KRBC,  Abilene,  Tex., 
where  he  will  complete  his  college  edu- cation. 
PARK  SIMMONS,  formerly  of 
WCKY,  Cincinnati,  has  joined  WJSV, 
Washington. 
KEN  BURKHARD,  announcer,  for- 

merly of  KRE,  Berkeley,  Cal.  has 
joined  KLS.  Oakland,  Cal. 
TED  BOWER  has  been  named  re- 

lief announcer  of  WPEN,  Philadel- 
phia. 

GEORGE  riSHER,  Hollywood  radio 
commentator,  has  set  plans  for  a  per- 

sonal appearance  tour  of  motion  pic- 
ture theatres  starting  July  15.  Com- 
pany of  film  players  will  accompany 

him  on  his  tour,  covering  Chicago,  New 
York,  Boston.  Washington,  Philadel- 

phia, Milwaukee  and  Cleveland.  Fisher 
is  currently  featured  on  Hollywood 
Whispers,  sponsored  by  Marrow's  Inc., 
Los  Angeles  (Mar-O-Oil  shampoo)  on 
3(5  Mutual-Don  Lee  stations. 

LOUIS  E.  MAHLA,  former  news  edi- 
tor of  WMRN,  Marion,  O.,  and  now  a 

))rivate  in  the  Army,  has  been  trans- 
ferred to  the  office  of  the  Camp  Public 

Relations  Officer  at  Camp  Lee,  Va. 

JOHN  NORTON,  former  UCLA  stu- 
dent, has  joined  KHJ,  Los  Angeles. 

MARVIN  MUELLER,  announcer  of 
NBC  Chicago,  has  been  awarded  the 
De  Jlolay  Legion  of  Honor  award 
given  by  the  Shriners  to  those  attain- 

ing leadership  in  their  professions.  He 
is  the  second  in  radio  to  receive  this 
honor.  The  first  was  Olan  Soule,  NBC 
actor. 

DICK  WIDMARK  of  the  NBC,  Chi- 
cago, talent  staff  has  been  inducted 

into  the  Army.  Vincent  Donehue,  for- 
merly of  the  New  York  stage,  has  re- 
placed him. 

KEN  ELLINGTON,  formerly  chief 
announcer  of  WBBM-CBS,  Chicago, 
has  been  named  assistant  to  J.  Oren 
Weaver,  special  events  director.  Staff 
increase,  according  to  Stuart  V.  Daw- 
■son.  assistant  program  director,  is  to 
meet  larger  schedules  of  national  de- 

fense and  public  affairs  broadcasts. 

BALTIMORE  INSTITUTIONS: 

GLENN  L.  MARTIN 

^  PLANES Pioneers  in  transocean 

flying  as  well  as  defense 

WFBR 

Maryland's  Pioneer  Broadcast  Station 
WFBR  is  not  simply  in  Baltimore ;  it  is  of  Baltimore — owned  and 
operated  by  Baltimoreans  in  a  distinctive  "Baltimore  manner." 

That's  why  it's  accepted  as  a  Balti- 
more institution — and  that's  why 

your  radio  advertising  on  WFBR 

has  extra  "pull"! 

/a  NEW  DAY> 

GOING  MUTUAL  OCT.  1 

WFBR 

National  Representative:  Edward  Petry  &  Co. 

LADIES.*
 

HILDA  LeBLANC 
FIVE-FEET-ONE  of  radio  sales- 

manship, that's  Hilda  LeBlanc  of 
WFAA-KGKO,  Dallas,  sole  fem- 

inine member  of  the  sales  staff. 
Her  excellent  sales  record  during 
the  seven  years  she  has  been  with 
the  station  quells  any  arguments 
that  selling  radio  time  is  a  man- 
sized  job.  A  native  of  Louisiana,  she 
attended  the  School  of  Business 
Administration  at  Louisiana  State 
U  where  she  learned  the  first  prin- 

ciples of  salesmanship.  Her  busi- 
ness career  started  in  secretarial 

work,  soon  moving  on  to  sales  and 
three  years  of  traveling  as  a  space- seller  for  newspapers.  Keeping  one 
eye  on  radio,  she  gained  her  chance 
in  1933  when  she  joined  WFAA's sales  staff.  Now  specializing  in  local 
and  regional  sales  for  the  station, Miss  LeBlanc  also  finds  time  to 
work  in  the  merchandising-aids  de- 

partment. As  clever  as  she  is  at- 
tractive, the  diminutive  Miss  Le- 

Blanc surprises  prospective  buyers 
with  her  knowledge  of  rates,  avail- 

abilities and  the  talent  that  sells radio  time. 

BOB  JOHNSON,  new  to  radio,  has 
jomed  the  continuity  department  of 
KOY,  Phoenix. 
FRANK  PFAFF  SMITH,  member 
of  the  WLW,  Cincinnati,  newsroom  for 
the  last  five  years,  has  been  named 
news  editor  of  WHIO,  Dayton,  O. 

KAY  FORD,  Washington  theatre 
press  agent,  has  joined  the  publicity 
staft-  of  WINX,  Washington. 
AUSTIN  FENGER,  of  KSFO,  San 
Francisco,  is  now  handling  trade  press 
news  and  Marie  Houlahan,  CBS 
Northern  California  press  chief,  is  in 
charge  of  consumer  publications  and newspapers. 

SHELDON  SINGER,  local  high 
school  graduate,  has  joined  the  an- 

nouncing staff  of  KSCJ,  Sioux 
City,  la. 

KENNETH  HOUSEMAN,  newest 
addition  to  the  WJHP,  Jacksonville, 
Fla,  announcing  staff,  has  been  named 
assistant  program  director  and  produc- tion manager. 

AL  BLAND,  conductor  of  the  WCKY, Cincinnati,  Morn  Patrol  was  made  an 
honorary  member  of  the  Fort  Thomas, 
Ky.,  Lion's  Club  at  special  ceremonies June  15. 

JOHN  HOLBROOK,  formerly  news 
editor  of  WDGY,  Minneapolis,  has 
joined  WGN,  Chicago  as  news  and 
commercial  program  announcer.  Hol- 
brook  was  one-time  manager  of 
WGTC,  Greenville,  N.  C. 

NORMAN  MICKLEWRIGHT  for 
merly  of  CJKL,  Kirldand  Lake,  Ont. 
has  joined  the  announcing  staff  oi 
CKX,  Brandon,  Man. 
BOB  PERRY,  formerly  of  KDB,  Sai: 
Bernardino,  Cal.,  has  joined  KVEC 
San  Luis  Obispo,  Cal.,  as  announcer' He  succeeds  William  Barton,  who  ha entered  the  Army. 

MEREDITH  WILLSON,  Hollywooo 
musical  director  of  NBC  Maxwell 
House  Coffee  Time,  sponsored  by  Gen 
eral  Foods  Corp.,  has  donated  hi: 
original  composition,  "Jervis  Bay",  U. Bundles  of  Britain  Inc. 

BOB  ROGERS,  formerly  with  easterri 
stations,  has  ioined  the  announein 
staff  of  KROW,  Oakland,  Cal. 
JIM  McVeigh,  commentator  anc 
m.c,  formerly  of  KYA,  San  Francisco 
and  Ann  Bacon  were  married  re- 

cently at  Virginia  City,  Nev. 
BOB  BISHOPP,  sound  effect  techni 
cian  of  KPO-KGO,  San  Francisco 
has  been  called  to  duty  with  the  Navy 
He  was  succeeded  by  Don  Monett. 
BERT  SYMMES  recently  resigned 
from  the  announcing  stafE  of  KLS, 
cently  at  Virginia  City,  Nev. 

CLAIRE  VALPEY,  of  the  script  de-: 
partment,  KPO-KGO,  San  Francisco, 
recently  was  chosen  to  christen  a  new 
submarine  net-tender  at  the  General 
Engineering  Co.  shipyards  in  Alameda 
Cal.  She  received  from  Navy  officers  al 
platinum  wrist  watch,  surrounded  with diamonds. 

TEMPERANCE  SMITH,  formerly  of 
Washington,  and  editorial  assistant  for 
Time  magazine,  has  joined  the  con- 

tinuity department  of  KPO-KGO.  San 
Francisco,  succeeding  Ethel  O'Kane, who  resigned  to  be  married. 

ANDY  POTTER,  newscaster,  for- 
merly of  KROW,  Oakland,  Cal.,  re- 
cently joined  Photo  &  Sound,  San 

Francisco  transcription  firm,  in  an  ex- executive  capacity. 

EDDIE  HOUSE,  organist  of  KROW, 
Oakland,  Cal.,  recently  completed  a 
new  song,  "I'm  in  Love  With  the 
So'ind  Effects  Man". 
JIM  McCANN,  formerly  of  WPEN, 
Philadelphia,  and  George  Edwards, 
formerly  of  WNBF,  Binghamton, 
N.  Y.,  are  new  additions  to  the  KYW, 
Philadelphia,  announcing  staff. 
CLARENCE  FUHRMAN,  musical 
director  of  KYW,  Philadelphia,  has 
again  been  selected  musical  director 
of  Cape  May,  New  Jersey  resort. 
ETHEL  RATTAY,  press  agent  of 
WFPG,  Atlantic  City,  will  handle 
publicity  during  the  summer  for  the 
Steel  Pier,  where  the  studios  are  lo- 
cated. 
ADD  PENFIELD,  sports  director  of 
WPTF,  Raleigh,  was  named  perma- nent president  of  the  Duke  U  class  of 
1940  at  a  recent  alumni  reunion. 

RAY  MICHAEL,  NBC,  Washington, 
special  events  and  sports  announcer 
has  been  appointed  commercial  an- nouncer for  the  local  Peoples  Drug 
Stores'  WMAL  program.  Pin  Money 
From  Peoples.  Lee  Everett  is  m.c. 
CLIFF  JOHNSON.  formerly  of 
KFAB,  Lincoln,  KOIL,  Omaha,  and 
KSOO,  Sioux  Fall,  S.  D.,  has  been  ap- 

pointed a  producer  in  the  WBBM-CBS, 
Chicago,  farm  service  department. 
EDDIE  KANE,  staff  musician  of 
WIRE,  Indianapolis,  has  been  granted 
a  commercial  pilot's  flying  license. 
ALWYN  BACH,  announcer  of 
W71NY,  FM  station  owned  by  WOR, 
New  York,  on  .June  7  joined  KYW, 
Philadelphia.  Seymour  Harrison,  for- merly an  announcer  of  WNYC,  New 
Yoi-Ic's  municipal  station,  succeeds Bach  at  W71NY. 

MRS.  ETHEL  REID  WINSER,  ra- 
dio chairman  of  the  Illinois  Federa- 

■  tion  of  Women's  Clubs,  has  joined  the 
WGN,  Chicago,  talent  division  as  di- rector of  its  lecture  bureau. 

ri 

I 
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IB  ILL  TRBDWAY,  formerly  of 
KFBB,  Great  Falls,  Mont.,  has  joined 
'.KTRI,  Sioux  City,  to  handle  all  home baseball  broadcasts  for  the  Sioux  City 
team. 

;CARL  RAYMOND,  of  the  announe- 
:ing  staff  of  WGY,  Schenectady,  re- 
/cently  returned  to  his  home  in  Lock- 
sport,  N.  Y.,  to  marry  Dorothy  West. 
DOROTHY  RICE,  of  the  music  rights 
idepartment  of  WGY,  Schenectady,  was 
recently  married  to  Frank  Barnes,  elec- 

trical engineer,  graduate  of  Stanford 
U  and  native  of  Wrangel,  Alaska. 
EDITH  NATALIE  STARK,  formerly 
of  the  Buffalo  Evening  News  and 
WBEN,  has  succeeded  Peggy  Stokes 
ias  conductor  of  Musical  Matinee  on 
WGY,  Schenectady. 
RALPH    MADDOX,    formerly  of 

*  WJDX,  Jackson,  Miss.,  and  NBC  in 
Chicago,   has  joined  WFAA-KGKO, 
Dallas,  as  announcer  and  producer. 
DAN  HOSMER,  character  actor  with 
CBS,  NBC  and  Mutual  in  Chicago, 
Qow  with  KSO-KRNT,  Des  Moines, 
is  writing  and  producing  a  new  pro- 

gram, Brandin'  Time,  a  dramatization 
[,i3f  western  tunes. 
WILL  DOUGLAS,  of  WKBN, 
.Youngstown,  has  been  assigned  to  an- 
}iiounce  band  broadcasts  from  the  Mil- 
'ijlion  Dollar  Mansion  ;  Wayne  Johnson ;s  scheduled  for  the  Yankee  Lake 
jaroadcasts  and  Dwight  Merriam  will 
innounce  at  Idora  Park. 

HERBERT  MORRISON,  publicity 
coordinator,  and  Irma  Loomis,  mer- 
;handising  staff,  have  joined  WCAE, 
Pittsburgh. 

MAURIE  WEBSTER,  CBS  Holly- 
ivood  announcer-producer,  was  to  re- 

port for  U.  S.  Navy  duty  June  16. 
DOUGLAS  WAY,  former  newscaster 

|V)f  WWRL,  New  York,  and  previously 
khief  announcer  of  WFBM,  Indianap- 
n:)lis,  has  joined  the  New  York  head- 

quarters staff  of  AFRA. 

DAYTON  LUMMIS,  announcer  and 
ormer  NBC  and  CBS  actor  in  New 
fork  and  on  the  West  Coast,  has 
)een  appointed  dramatic  director  of 
WCAM,  Camden,  N.  J. 

iRTHUR  ZAPEL  Jr.,  formerly  of 
WCLS,  Joliet,  111.,  has  joined  WKZO, 
Kalamazoo,  Mich.,  as  announcer  and 
■ontinuity  assistant. 
BOB  SPARKS,  announcer  of  WOL, 
jfSVashington,  married  Edna  Amtos,  of 
iLansdale,  Pa.,  June  12. 

"JAIPH  J.  ABODAHER,  continuity lirector  of  WKZO,  Kalamazoo,  Mich., 
|S  author  of  an  article  appearing  in  a 
iiational  monthly  on  Charlie  Gehringer, 
iDetroit  baseball  player. 
rOHN  HENRY,  sports  announcer  of 
VKZO,  Kalamazoo,  Mich.,  is  the 
jather  of  twins,  Sharen  Lee  and  Karen 
jee. 

BEAUTY  PREPARATIONS ' 

MANUFACTURER  ̂ w^... 

V-P  in  Charge  of 
Advertising  wrifes 

—"I  just  wanted  you 
'to  know  that. ..our 

V-P  in  Chargeof  Sales  and  I 
thoroughly  appreciate  the 
fine  cooperation  which  you 
have  been  giving. ..our  rep- 

resentative in  your  area. 
50,000  WArm 

Mr.  Wiseman 

Bill  Wiseman  Appointed 

WOW  Promotion  Head 

BILL  WISEMAN  has  been  named 
promotion  manager  of  WOW,  Oma- 

ha, succeeding  Howard  0.  Peter- 
son, according  to  John  J.  Gillin  Jr., 

general  manager 
of  the  station. 
Mr.  Wiseman  also 
will  continue  as 
publicity  manag- er of  the  station 
and  editor  of  the 
WOW  Tower 
Magazine,  which 
won  the  St.  Louis 
U  award  as  the 
outstanding  radio 
station  publica- 

tion at  the  NAB  Convention  in  St. 
Louis.  Mr.  Peterson  will  remain 
with  WOW  as  local  sales  and  re- 

search manager. 
In  his  new  post  Mr.  Wiseman 

will  handle  both  consumer  and  ad- 
vertising promotion,  along  with 

publicity,  merchandising  and  other 
promotion  activities.  Before  joining 
WOW  four  years  ago,  he  was  in 
newspaper  work  in  Omaha,  serv- 

ing as  promotion  manager  of  the 
Omaha  Bee-News  for  five  years 
until  that  paper  ceased  publication. 
Mr.  Peterson  joined  the  station  five 
years  ago,  after  serving  as  adver- 

tising manager  of  the  Omaha  store 
of  Sears,  Roebuck  &  Co. 

DAVID  C.  TEAGUE,  feature  writer 
for  the  Sunday  editions  of  the  Chicago 
Times,  on  June  16  joins  the  CBS  pub- 

licity department  as  a  staff  writer. 

IAN  WYTHE  WILLIAMS,  23-year- 
old  son  of  Wythe  Williams,  MBS  news 
analyst,  has  volunteered  for  service 
in  the  Army  and  is  awaiting  orders. 

BILL  CRAWFORD,  assistant  pro- motion chief  of  WOR,  New  York,  on 
June  7  married  Jean  Chatterley. 

ELIZABETH  SHAY,  of  the  NBC 
production  division,  will  direct  four 
plays  at  the  Monomoy  Theater,  Chat- 

ham, Mass.,  during  July. 

SYDNEY  MO  SELF  Y,  news  com- 
mentator of  WMCA,  New  York,  and 

English  journalist,  is  writing  his  im- pressions on  American  radio  to  be 
published  this  fall  in  book  form. 

PHIL  McKERNON,  announcer-op- 
erator, formerly  with  San  Francisco 

stations,  recently  joined  KHSL,  Chico, 
Cal. 

CHARLES  CONKLIN  has  joined  the 
traffic  department  of  WOAI,  San  An- 

tonio. Ben  Kaplan  has  been  assigned 
to  the  news  desk. 

Reilly  to  Defense  Post 
JACK  REILLY,  manager  of  KOY, 
Phoenix,  was  appointed  June  6  to 
the  post  of  commissioner  of  defense 
for  the  City  of  Phoenix  by  Mayor 
Reed  Shupe  and  the  city  council. 
In  his  new  position,  which  is  an 
official  city  office,  Mr.  Reilly  will 
coordinate  all  defense  activities 
within  the  city.  The  KOY  manager 
is  also  a  member  of  the  community 
defense  council  in  charge  of  recrea- 

tional facilities;  chairman  of  the 
American  Legion  committee  to  pro- 

vide club  facilities  for  Army  per- 
sonnel; and  is  Phoenix  campaign 

manager  for  the  USO  drive. 

IROADCASTING  •  Broadcast  Advertising 

KHJ  Personnel  Shifts 
GENERAL  promotional  shifts  took 
effect  for  KHJ,  Los  Angeles,  per- 

sonnel on  June  5.  Harry  Gerksten- 
korn,  merchandising  director,  has 
joined  the  general  sales  staff  of  the 
Don  Lee  network.  Edward  Kemble, 
former  commercial  traffic  manager, 
became  sales  promotion  manager, 
while  Emily  Peters  was  named  to 
the  commercial  post.  Sally  Austin, 
formerly  secretary  to  James  Bur- 

ton, production  manager,  assumed 
Miss  Peters'  former  duties  as  sec- 

retary to  Van  C.  Newkirk,  program 
director.  Mary  Ellen  Ryan,  of  the 
script  department,  moved  into  the 
production  department's  secretarial vacancy. 

TO  ANNOUNCE  to  employers  and 
employes  the  inauguration  of  the  Un- 

employment Insurance  Plan  on  July  1. 
the  Canadian  government  used  live 
spot  announcements  on  22  Canadian 
stations  during  the  first  half  of  June. 

Sparkles  Series 
QUAKER  OATS  Co.,  Chicago,  is 
currently  running  a  one-month 
campaign  for  Sparkles,  cereal,  on 
WRC,  Washington,  using  time  sig- 

nals and  station  break  announce- 
ments. Sponsor  is  also  using  Orphan 

Amiie  transcriptions  on  WHP,  Har- 
risburg.  Pa.,  for  the  same  product. 
Contracts  expire  in  July.  Agency  is 
Ruthrauff  &  Ryan,  Chicago. 

Mrs.  Ray  Myers 

MRS.  RAY  MYERS,  known  profes- 
sionally as  Mary  (Bubbles)  Kelly,  46, 

radio  and  vaudeville  actress,  died  June 
7  at  her  Hollywood  home.  In  show 
business  for  30  years.  Miss  Kelly 
started  her  career  in  stock  company 
work  and  in  recent  years  turned  to 
radio,  appearing  as  a  comedienne  on 
programs  with  Burns  &  Allen,  AI 
Pearce  and  Jack  Benny.  Surviving  is 
her  husband,  Ray  Myers. 
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•    To  Serve  Well  • 

The  Broadcasting  Engineer 

"CREI  rraining  builds  into 
the  student  a  usable, 

working  knowledge  of 

practical  radio  engineer- 
ing. It  develops  that  sure 

confidence  in  his  own 

ability  which  enables  him 
to  go  after  the  better  jobs 

—  and  get  them",  f 

CREI  Training  Develops 

Your  Technical  Ability  and 

Self-Confidence  to  Insure 

the  Security  of  Your 
Future  .  .  . 

The  policy  of  CREI  has  been  directed 
toward  helping  men  IN  the  radio 
industry  to  be  better  engineers  in 
better  job-;.  The  fact  that  CREl 
graduates  do  get  these  better  jobs 
is  evidence  of  the  respect  of  the 
industry  for  CREI  and  its  graduates. 

Our  proof  is  a  large  file  of  letters 
from  students  and  graduates  report- 

ing pay  raises,  promotions  and  more 
satisfactory  positions. 

Your  proof  is  the  unquestionable 
fad  that  the  better  positions  in  radio 
go  to  the  men  who  are  equipped 
with  modern  technical  training. 

If  you  are  looking  at  your  position 

in  radio  past  the  "immediate  tomor- 
row/" .  .  .  you  can  insure  your  pro- 

fessional future  by  sufficiently  in- 
creasing your  technical  ability  now. 

More  than  5,000  professional  radio- 
men are  taking  definite  steps 

toward  the  insurance  of  their  pro- 
fessional futures  by  regular  study 

with  CREI. 

These  facts  are  important  to  you 
.  .  .  and  to  EVERY  MAN  who  is 
seeking  a  way  to  improve  his 
position  in  the  radio  field.  Write 
us  today  for  our  booklet  and  per- 

tinent facts  as  they  apply  in  your 
own  case.  Please  state  briefly  your 
education,  radio  experience  and 
present  position. 

"Sarving  the  Radio  Industry  since  1927" 

CAPITOL  RADIO 

Engineering  Institute 
E.  H.  RIETZKE,  President 

Dept.  B-6 
3224  SIXTEENTH  STREET,  N.  W. 

WASHINGTON,  D.  C. 

m  ike 

CONTRO 

ROOM 

HAROLD  B.  ROTHROCK,  formerly 
with  the  Clear  Channel  Group  in 
Washington,  and  John  Woodward,  of 
the  Cleveland  educational  station, 
WBOE,  have  joined  the  engineering 
firm  of  Ring  &  Clark,  Washington. 

.JOHN  D.  SHERMAN,  technical  di- 
rector of  WTCN,  Minneapolis,  is 

teaching  a  course  in  radio  communica- 
tion for  youths  17  to  25,  under  the 

defense  program.  Appointed  by  the 
State  of  Minnesota,  the  night  classes 
are  conducted  at  Vocational  High 
School,  Minneapolis,  under  a  two-year 
appointment. 
CARL  McGEE,  formerly  of  KWYO, 
Shei-idan,  Wyo.,  has  replaced  Carleton 
Gray  as  chief  engineer  of  KTRI,  Sioux 
Cit.v,  la.  Gray  has  been  named  chief 
radio  engineer  for  the  7th  Army  Corps, 
headquarters  in  Omaha. 

RAY  STAUFFER,  WHO,  Des 
Moines,  has  been  transferred  to  WOC, 
Davenpoi-t,  as  chief  engineer.  Jack 
Yolk  of  the  WOC  staff  is  taking  his 

place. 
RONALD  L.  RANSOM,  formerly  of 
United  Air  Lines,  Chicago,  has  joined 
the  NBC  engineering  department  as 
vacation   relief   studio  and   field  en- 

RUSSELL  RENNAKER,  organizer 
of  the  Associated  Broadcast  Techni- 

cians Unit  of  IBEW  and  formerly  en- 
gineer of  WBBM,  WJSV  and  WFBM, 

became  business  manager  of  ABTU 
.June  1,  succeeding  D.  .1.  Dunlop. 

ROSS  HANSCH.  amateur  operator 
and  serviceman  of  Wisconsin  Dells. 
Wis.,  has  become  transmitter  engineer 
of  WIBU,  Poynette,  Wis. 

KILBURN  CULLEY,  formerly  of 
WLAW,  Lawrence.  Mass..  has  joined 
the  enginetl-ing  staff  of  WEEI,  Boston. 
GLENN  BEERBOWER.  formerly 
with  the  radio  division  of  the  West 
Virginia  department  of  public  safety, 
has  been  named  chief  engineer  of 
WCHS,  Charleston,  W.  Va. 
FRED  SULLIVAN,  WIBX,  Utica, 
N.  Y.  engineer  and  Naval  Reserve 
radio  officer  has  been  called  to  active <lnty. 

JACK  TRAPKIN,  transmitter  engi- 
neer of  WWRL,  New  York,  has  been 

named  by  the  Boy  Scouts  of  Amer- 
ica to  serve  as  "radio  scout  leader" 

for  W2MTL,  Boy  Scout  amateur  radio 
station. 

BOB  BECK,  of  the  engineering  staff 
of  KSCJ,  Sioux  City,  is  the  father  of 
a  boy,  Roger  Lee,  born  June  2. 
THOMAS  BEDWELL  has  joined  the 
engineering  staff  of  KSCJ,  Sioux  City. 

CHESTER  DOLL,  engineer  of 
WJPF,  Herrin,  111.,  a  member  of  the 
Naval  Reserves,  has  been  called  to 
active  duty  as  third-class  torpedo  man. 

ARRY  BROWN,  Gordon  Swan  and 
Bob  Adams,  of  the  WSB,  Atlanta, 
engineering  staff,  all  reserve  lieuten- 

ants, have  been  called  to  active  duty 
with  the  Army. 

HARRY  ESSMAN,  CBS  Hollywood 
sound  effects  engineer,  has  been  signed 
liy  RKO  Radio  Pictures  for  special 
sound  effects  work  on  the  film,  "Devil 
&  Daniel  Webster". 
CHBT  GEISE,  engineer  of  WHAT, 
Philadelphia,  leaves  late  this  month 
for  active  duty  at  the  Naval  base  in 
Panama. 

JOHN  MacDONALD,  technician, 
formerly  of  K.TBS,  San  Francisco  and 
KRE,  Berkeley,  has  joined  KPO-KGO, 
San  Francisco. 

FIELD  TEST  on  one  of  the  13  directional  antenna  arrays,  eight  of  which 
will  be  used  for  service  to  Latin-American  countries  by  international 
broadcast  stations  WCBX-WCRC,  now  under  construction  and  scheduled 
for  completion  in  September  was  undertaken  last  month  at  Brentwood, 
L.  I.,  by  Frank  J.  Bleil  of  the  CBS  engineering  staff.  Using  this  small 
scale  model  which  is  one-seventh  of  the  size  of  the  regular  antenna, 
CBS  engineers  determined  in  advance  the  performance  of  the  antenna 
with  its  anticipated  behaviour  based  on  calculations. 

HIGHEST  BROADCAST  ANTENNAS 

WKY  and  WNAX  to  Have  900-Foot  Towers  to 
Accommodate  Increases  in  Power 

ULTRA-HIGH  radio  towers,  the 
tallest  in  the  country,  will  reach 
skyward  as  construction  of  direc- tional antennas  to  accommodate  the 
recent  increases  in  power  of 
WNAX,  Yankton,  S.  D.,  and  WKY, 
Oklahoma  City,  begins  soon  under 
supervision  of  Glenn  D.  Gillett, 
Washington  consulting  engineer. 
WNAX  currently  holds  a  construc- 

tion permit  for  5,000  watts  full- 
time  operation  on  570  kc.  while 
WKY  will  increase  to  5,000  watts 
fulltime  on  930  kc. 

Each  900  Feet  High 

Both  towers,  to  be  purchased 
from  Truscon  Steel  Co.,  Youngs- 
town,  0.,  will  have  an  overall 
height  of  900  feet.  Plans  for  the 
WKY  radiator  call  for  sufficient 
strength  to  support  a  six-bay  turn- 

stile antenna  on  top  adaptable  for 
FM  transmission.  Each  of  the  new 
towers  will  be  part  of  a  three- 
antenna  array  to  be  used  with  two 
shorter  towers. 
The  WNAX  radiator  will  be 

erected  on  its  present  tower  site 
while  WKY  has  purchased  a  120- 
aere  plot  8  miles  north  of  Okla- 

homa City  limits  so  as  not  to  con- flict with  air  traffic  in  the  vicinity, 
a  fact  that  has  precluded  other 
attempts  of  WKY  to  increase  its 
tower  height. 

Mr.  Gillett  expects  the  new  radi- 
ators will  produce  a  field  intensity 

signal  of  300  millivolts  for  one  mile 
for  one  kilowatt.  The  FCC  mini- 

mum requirement  is  175  mv.  per 
mile  for  1  kw.  and  Mr.  Gillett  be- 

lieves that  an  increase  of  20%  in 

service  area  will  result  from  the 
new  antennas. 

At  present  the  highest  self-sup- 
porting tower  is  at  WSM,  Nash- 

ville, which  is  878  feet  tall  [Broad- 
casting Yearbook,  p.  366].  High- 

est in  the  world  is  reported  to  be 
the  1065-foot  Blaw-Knox  radiator 
in  Budapest,  Hungary. 

RCA  Engineer  Granted 
MIT    Sloan  Fellowship 
W.  ENDRES  BAHLS,  in  charge  of 
development  and  design  work  in 
connection  with  special  radio  tubes 
at  the  RCA  Mfg.  Co.'s  Harrison, 
N.  J.  plant,  has  been  awarded  an 
Alfred  P.  Sloan  Foundation  Fellow- 

ship for  a  year  of  advanced  study 
of  industrial  problems  at  Massa- 

chusetts  Institute  of  Technology. 
One  of  11  engineers  chosen  from 

all  U.  S.  industry  to  receive  the 
honor,  Mr.  Bahls  will  spend  one 
year  at  the  Institute  attending  the 
Business  &  Engineering  Adminis- 

tration School.  Purpose  of  the  Fel- 
lowship is  to  permit  men  actively 

engaged  in  industry  to  study  such 
subjects  as  finance,  accounting,  la- 

bor relations,  economics,  law  and 
marketing,  stressing  the  sociolog- 

ical aspects  of  modern  industry. 

Heads   ABTU   in  Chicago 
CHARLES  WARRINER,  of  the 
WBBM-CBS  engineering  staff,  was 
elected  to  the  presidency  of  the  Asso- ciated Broadcast  Technicians  in  the 

Chicago  area  at  the  oi-ganization's meeting  June  .5.  He  succeeded  Frank- lin George  of  WCFL,  Chicago. 

'  \*^^HERE'S  MORE  FOR  YOUR  MONEY  AT 
BOSTON  y 

FREDERICTO  N  — N.B. 
1000  WATTS— BASIC  C.B.C.  OUTLET 

WEED  and  CO.- U.S.  Representatives 
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Clear  Breakdown 

By  FCC  Opposed 

In  Appeal  by  NBC 
FCC  Denies  NBC  Petition  to 

Stay  WHDH  Order 
LONG  THREATENED  litigation 
to  forestall  the  new  move  of  the 
FCC  majority  to  break  down  clear 
channels  developed  June  7  with  the 
filing  of  an  appeal  by  NBC  in  the 
U.  S.  Court  of  Appeals  for  the  Dis- 

trict of  Columbia  against  the  FCC 
decision  authorizing  WHDH,  Bos- 

ton, to  operate  fulltime  on  the  850 
kc.  clear  channel  of  KOA,  Denver. 

After  repeated  efforts  to  have 
the  FCC  reconsider  and  rehear  the 
case,  NBC  counsel  asked  the  court 
to  reverse  the  Commission's  de- 

cision. It  claims  the  decision  is  in 
violation  of  FCC  regulations,  the 
North  American  Regional  Broad- 

cast Agreement  (Havana  Treaty), 
as  well  as  the  due  process  clause 
of  the  Fifth  Amendment  of  the 
Constitution. 
NBC  did  not  petition  the  court  for 

a  stay  order  because  at  the  time 
it  had  pending  before  the  FCC  a 
request  that  the  WHDH  fulltime 
grant  be  not  made  effective  until 
the  court  has  acted.  On  June  12, 
however,  the  FCC  by  a  split  3  to  2 
vote  denied  this  stay,  reaffirming 
the  WHDH  grant.  NBC  June  13 
filed  with  the  court  a  petition  for 
a  stay  in  the  light  of  this  action. 
Because  the  court  has  before  it  the 
broad  issue  of  whether  it  is  author- 

ized to  grant  stay  orders,  prompt 
action  was  in  doubt. 

The  Commission  vote,  reaffirm- 
ing the  WHDH  grant,  was  as  sur- 

prising as  the  previous  rulings  in 
the  case.  Chairman  Fly  and  Com- 

missioners Walker  and  Thompson 
f^oted  for  denial.  Commissioners 
Case  and  Wakefield  voted  against, 
and  Commissioners  Craven  and 
Payne  were  recorded  absent. 
Comdr.  Craven  was  appearing  be- 

fore the  Senate  Interstate  Com- 
merce Committee  on  the  White 

Resolution  at  the  time  of  the  vote. 
He  would  have  voted  with  the 
minority,  as  the  leading  proponent 
of  clear  channels.  Chairman  Fly, 
on  the  other  hand,  had  not  par- 

ticipated in  the  previous  votes,  and 
by  so  doing  had  permitted  a  3  to  2 
vote  in  favor  of  the  WHDH  grant. 

Intervention  Denied 

The  appeal  recites  that  the  FCC 
on  April  7  granted  WHDH  5,000 
watts  with  a  directional  antenna 
during  unlimited  hours  of  operation 
on  850  kc,  as  against  its  former 
operation  as  a  limited  time  station 
with  1,000  watts.  It  was  contended 
that  the  application  violated  the 
FCC's  own  regulations  and  that 
KOA,  as  well  as  other  interested 
parties,  were  denied  the  right  to 
participate  in  the  formal  hearings. 
NBC,  however,  along  with  the 

Clear  Channel  Group  and  certain 
other  parties  in  interest,  was  per- 

mitted to  file  briefs  amicus  curiae 
and  to  make  oral  arguments. 
NBC  contended  the  Commission 

erred  in  failing  to  return  without 

action  the  WHDH  application  as 
defective  under  its  rules;  it  erred 
in  denying  the  NBC  petition  to 
intervene;  it  erred  in  denying  the 
motion  to  dismiss  the  WHDH  ap- 

plication, and  that  it  erred  in  deny- 
ing other  petitions  to  intervene  and 

for  rehearing. 

The  ruling  was  held  to  be  "er- 
roneous, arbitrary  and  capricious" 

in  that  it  constituted  "an  attempt 
by  the  Commission,  while  acting  in 
its  quasi-judicial  capacity,  to  ig- 

nore and  retroactively  to  repeal 
its  own  pronouncements  promul- 

gated while  acting  in  its  legislative 

capacity." It  was  contended  further  that 
the  decision  was  arbitrary  and  ca- 

pricious because  it  was  predicated 
upon  a  proposal  for  a  new  method 
of  using  the  KOA  clear  channel, 
about  which  KOA  had  not  received 
due  and  timely  notice  nor  was  it 
heard  prior  to  the  issuance  of  the 
final  decision.  Beyond  that,  NBC 
charged  the  findings  and  conclu- 

Rough  on  Rodent 
NO  ONE  smelled  a  rat  re- 

cently when  WJIM,  Lansing, 
Mich.,  was  thrown  off  the  air 
three  minutes.  However,  the 
engineer  on  duty,  Mel  Wirth, 
in  his  frantic  search  for  the 
trouble  discovered  a  rodent 
had  crept  into  the  transmit- 

ter, touching  a  high-voltage 
wire  only  to  pay  the  supreme 
penalty. 

sions  were  insufficient  to  support 
the  decision  and  that  it  was  illegal, 
void  and  in  viclation  of  the  due 

process  clause  of  the  Fifth  Amend- 
ment in  that  it  was  based  "upon 

facts  and  issues  concerning  which 
appellant  was  denied  a  hearing  at 

any  stage  of  the  proceedings." 
The  KOA-WHDH  case  is  re- 

garded as  a  test  to  determine  fu- 
ture FCC  policy  on  maintenance  of 

clear  channels,  25  of  which  were 

provided  for  in  the  March  29,  1941 
allocations  pursuant  to  the  Havana 
Treaty.  Another  case  now  pending 
involving  a  similar  issue  is  that 
of  WNYC,  New  York,  municipally- 
owned  station,  seeking  fulltime  on 
the  830  kc.  clear  channel  occupied 

by  WCCO,  Minneapolis. 
The  FCC  voted  the  WHDH  ap- 

plication by  a  3-2  margin,  with 
Commissioners  Craven  and  Case 

dissenting.  Chairman  Fly  and  Com- 
missioner Wakefield  did  not  par- 

ticipate. 
Sentiment  exists  on  the  FCC  for 

three-way  duplication  of  clear 
channels,  notably  those  on  the 
coast.  This  is  on  the  theory  that 
stations  can  be  located  on  opposite 
coasts,  with  one  in  the  center  of 
the  country  on  the  same  frequency 

and,  through  use  of  directional  an- 
tennas, can  provide  greater  service 

than  a  single  high-powered  station 
on  the  frequency.  This  view  has 
been  repudiated  o  n  technical 
grounds  by  leading  engineers. 

WRITE    FOR    COMPLETE    DETAILS    AND    Q  U  O  T  A  t  I  O  if  S 
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"Most  everyone  in  the  coverage 
area  of  WFDF  Flint  Michigan 
knows  automobiles.  Why,  I  can 
take  this  car  apart  in  two  sec- 

onds!" 

(n.p.) 

THE  MARK 

OF  ACCURACY,  SPEED 

AND  INDEPENDENCE  IN 

WORLD  WIDE  NEWS 

COVERAGE 

UNITED  PRESS 

50,000  WATTS 

The  Greatest  Selling  POWER 

in  the  South's  Greatest  City 
CBS  Affiliate 

Ncif'l  Rap.  -  The  Kalz  Agency  Inc. 

Salud  

In  Other  Words  "Here's 
How" — and  here's  hoiv  to 
reach  an  otherwise  radio- 

isolated  market  effective- 

ly  and   economically  — 

K  R  O  D 
Columbia's  Outlet  to  the  El  Paso  S.Jf. 
600  kc     1000  W  (Day)  500  W  (Night) 

ON-THE-SPOT  answers  to questions  phoned  to  listeners 
is  found  on  Hodge  Podge 
Quiz,  on  WCBS,  Springfield, 

111.  Lyle  Munson,  m.c,  has  a  tele- 
phone on  his  desk  in  the  studio 

so  that  answers  phoned  in  to 
questions  asked  may  be  heard  by 
the  listening-  audience  at  the  time 
they  are  received.  Callers  thus 
know  immediately  if  they  are  win- 

ners. Sponsors  include  A.  &  W. 
Root  Beer,  Sangamon  Farmer's  Oil 
Co.,  and  Willis  Myers,  home  deco- 

rator, all  of  Springfield. 
^  ^  ^ 

Louisiana  Tunes 
OLD  DELTA  MUSIC  and  authen- 

tic New  Orleans  rhythm  as  inter- 
preted by  Lu  Watters  and  his 

southern  band,  is  a  new  feature  on 
KYA,  San  Francisco.  The  band 
tunes  are  picked  up  from  the  Dawn 
Club  and  released  by  the  station 
every  Friday  night.  A  verbal  set- 

ting of  each  tune  played,  is  given. 

The  Complete  Angler 
DIGEST  OF  FISHING  possibilities 
is  presented  by  WIP,  Philadelphia, 
each  Friday  evening  during  the 
summer.  The  programs,  called  The 
Fishermen's  Guide,  are  conducted 
by  Capt.  Edward  Mulvihill,  fishing authority. 

fi^  PROGRAM
S 

Vacation  Hints 

A  TRAVEL  program,  rolling  edu- 
cation and  entertainment  into  a 

unique  script,  is  the  Air  Travelogue 
sponsored  weekly  on  WFIL,  Phila- 

delphia, by  the  Philadelphia  Eve- 
ning Ledger  newspaper.  Designed 

to  solve  vacation  problems,  The 
Traveler  describes  the  high  points 
of  cruises  and  overland  tours.  The 
publicity  director  of  a  nearby  vaca- 

tion resort  is  interviewed  on  each 

program. *      *  * 

Beliind  ttie  Bank  Bars 

BANK  TELLERS,  clerks,  safe  de- 
posit employes  and  other  members 

of  the  San  Francisco  Bank  who 
deal  with  the  public  are  presented 
in  a  new  15-minute  radio  round- 
table  broadcast  on  KPO,  You  & 
Your  Bank.  Virtually  every  sub- 

ject concerning  thrift,  loans,  wills, 
and  the  workings  of  a  bank  is  cov- 

ered in  the  weekly  series.  Program 
is  sponsored  by  the  San  Francisco Bank. 

3  P tomoiion 

Superman  Baboons — Plane  Models 

Money  Quiz — Robe  and  Mask — Chest  Ornaments- 

Bucks  for  Questions 
PRIZES  to  audience  quizees  and 
listeners  are  offered  on  WHO,  Des 
Moines,  Sports  Arena,  heard  Satur- 

days 8  p.m.  Bill  Brown,  WHO 
sports  editor,  pays  $1  for  sets  of 
three  questions  submitted  by  listen- 

ers and  used  on  the  show.  Questions 
are  put  to  a  team  composed  of  rep- 

resentatives from  sports,  civic,  fra- 
ternal and  other  organizations  in 

the  vicinity  of  Des  Moines.  Team 
answering  most  questions  gets  $10. Losing  team  $5. 

Man  of  Mystery 
GARBED  in  black  robe  and  mask, 
a  mystery  man  has  been  sent  to 
parade  through  the  downtown  area 
of  San  Antonio,  Tex.,  by  KTSA. 
He  carries  a  sandwich  poster  call- 

ing attention  to  the  new  Mystery 
Man  series,  sponsored  by  General 
Mills  for  Wheaties,  and  distributes 
entry  blanks  for  a  local  mystery 
man  contest  for  letters  on  the  sub- 

ject "Why  I  Like  Wheaties." *  *  * 
Phila.  Pop 

VEST  BUTTONS,  elaborately packaged,  were  distributed  bv WPEN,  Philadelphia,  to  the  trade 
to  herald  its  step-up  in  power  June 
16  from  1,000  to  5,000  watts.  Copy 
read:  "I  popped  my  vest  button  .  .  . I  m  so  proud  that  I'm  going  5,000 

watts." 
*  *  * 

Time  for  Yachtsmen 
WITH  summer  and  the  yachting 
season  here,  WOR,  New  York,  has 
posted  500  posters  on  the  bulletin 
boards  of  all  yacht  clubs  within 
WOR's  area  calling  attention  to  the 
station's  time  signals  which  are accurate  within  a  25th  of  a  second. 

WCKY  Bulletins 
A  MINIATURE  edition  of  the  giant News-O-Graph  sign  of  WCKY,  Cin- cmnati,  is  featured  as  a  display  at 
the  Miami  Valley  Industry  and Defense  Exposition  at  Music  Hall 
that  city.  UP  bulletins  travel  across 
the  sign,  just  as  they  do  on  the 
station's  larger  news  sign  on Fountain  Square.  WCKY  broadcast 
the  openmg  of  the  exposition  with 
Gov.  Bricker's  address  featured,  as well  as  special  daily  pickups  at  the 
defense  show.  The  station's  plane also  is  on  exhibition  and  is  used  as 
official  exposition  car  to  meet  prom- inent visitors  arriving  by  plane  and 

train.  *      *  s= St.  Louis  Maps 

NEW  day  and  evening  coverage 
maps,  compiled  after  two  years  of experimentation  with  the  various 
types  of  station  audience  measure- 

ments, have  been  issued  by  KMOX, 
St.  Louis  as  part  of  its  "fifth  series" on  CBS  listening  areas.  The  maps 
graphically  show  the  KMOX  cover- 

age area. *  *  * 
Balloons  From  Roofs 

SIMULATING  the  antics  of  "Su- 
perman", KTUL,  Tulsa,  promoted its  new  Superman  series  by  tossing 

balloon  blowups  of  the  man  of  to- 
morrow from  their  22d  floor  studios 

and  from  strategic  roof  tops  around 
the  city.  The  local  Froug's  Depart- ment Store  is  sponsoring  the  new 
program. *  ❖  * Trade  Swap 

TRADE  deal  has  been  consum- 
mated whereby  the  Washington 

Daily  Neivs  prints  150  agate  lines 
daily  about  programs  on  WJSV, 
Washington,  in  return  for  spot  an- nouncements. 

Youth  Problems 
DILEMMAS  encountered  by  youth 
in  the  20s  are  dramatized  in  the 
recently  inaugurated  NBC  Pacific- 
Red  network  sustaining  quarter- 
hour  program,  Judy  Jones.  Weekly 
comedy  series  is  written  and  pro- 

duced by  Myron  Dutton. 
*  *  * 
Homes 

AVAILABLE  HOUSES  for  sale  or 
rent  are  located  during  the  week 
and  their  location  announced  on 
the  Sunday  program,  Home  Plan- 

ning Time,  on  WGL,  Fort  Wayne, 
Ind.  Information  about  building 
homes  and  decorating  them  is  also 

given. 
*  *  * 

Talent  Draft 

SUMMONED  to  report  for  a  "tal- 
ent examination"  instead  of  a 

physical  exam  on  Talent  Draft,  on 
WWDC,  Washington,  Government 
employes  are  drafted  and  inducted 
into  program  service  if  they  pass 
the  requirements. 

PROMOTION  PIECES  from  two 
rival  dairies  in  Charleston,  S.  C, 
adorn  the  rear  license  plate  on  the 
car  of  Phil  Sutterfield,  publicity  di- 

rector of  WCSC.  It  was  purely  a 
"good  neighbor"  gesture,  for  when 
the  dairy  concerns  each  sent  Phil 
the  publicity  piece,  he  could  not 
play  favorites  with  sponsors  of  two 
such  well-liked  programs,  so  he 
compromised  as  shown. 

*  *  * 
Grocery  Tieup 

SO  SUCCESSFUL  was  a  test  sales 
campaign  of  the  United  Grocers, 
San  Francisco,  in  connection  with 
KSFO's  Galen  Drake  program,  that 
the  grocery  tieup  with  the  radio 
personality  will  be  repeated  in  mid- 

summer. Four  items  for  the  special 
drive  will  be  selected.  Advertising 
in  newspapers  in  the  United  Groc- 

ers territory,  as  well  as  handbills 
will  feature  the  items  with  special 
heading.  Large  window  banners  to 
tie  up  with  special  window  displays 
will  also  be  used. 

❖  ^ 

Models  in  Demand 
SINCE  recent  announcement  on 
NBC  Richfield  Reporter  offering  a 
series  of  12  pictures  of  fighting 
plane  models  with  building  specifi- 

cations obtainable  at  Richfield  gas 
stations,  Richfield  Oil  Co.,  Los  An- 

geles, has  been  deluged  with  re- 
quests. Approximately  600,000  or- 

ders were  filled  the  first  week,  ac- 
cording to  Hixson-O'Donnell  Adv., 

Los  Angeles,  agency  servicing  the account. 
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Were  you  a  tube  buyer  in  1917?  Probably  not  —  but  those  who  were 
know  that  General  Electric  was  a  leader  in  the  tube  business  then,  as 

it  is  today.  The  progress  that's  been  made  in  "50-watters"  is  typical  of 
the  results  achieved  through  G-E  research. 

You  can  get  G-E  tubes  promptly  through  any  of  our  offices — located  in 

80  principal  cities.  Get  in  touch  with  your  G-E  representative  today. 
General  Electric,  Schenectady,  N.  Y. 

.cV^encctady. GENERAL  m  ELECTRIC 
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50,000  WATTS 

SALT  LAKE  CITY 

CBS 

station 

that 

covers 

eleven 

big 

western 

states 

Ask  any  Edw.  Petry  office 
for  more  information  about 

KSL,  one  of  the  sixteen 
CBS  50,000  watt  stations. 

Guestitorial 

(Continued  from  page  30) 

6.  During  this  period  it  is  neces- 
sary to  eliminate  unemployment  in- 

sofar as  possible,  so  that  all 
those  not  engaged  in  national  de- 

fense can  earn  salaries  to  help  pay 
the  costs  of  defense,  rather  than 
be  an  added  burden  upon  govern- 

ment or  public  charity.  Advertising 
contributes  directly  and  indirectly 
to  greater  employment  in  private industry. 

7.  Civilian  morale  likewrise  de- 
pends greatly  upon  a  firm  belief 

in  the  democratic  system,  and  in 
its  features  of  free  enterprise  and 
comptition.  Advertising  is  of  ex- 

treme importance  in  their  mainte- nance. 

8.  In  a  democracy,  to  build  civil- 
ian morale,  it  is  important  that  we 

continue  our  media  of  entertain- 
ment and  enlightenment :  the  press, 

the  magazines,  and  the  radio.  Ad- 
vertising supports  all  of  these  and 

makes  them  possible. 
9.  During  times  of  national 

emergency  it  is  important  that  con- 
sumers be  given  adequate  market 

information:  where  to  buy  what 
they  need,  when  to  buy,  and  how 
to  buy,  in  order  that  they  may  get 
the  most  out  of  the  products  and 
services  they  purchase.  It  is  also 
important  to  regulate  supply  and 
demand,  and  to  diversify  as  much 
as  possible  the  spending  of  con- 

sumers, so  that  all  business  may 
prosper.  Advertising  is  of  the  ut- 

most importance  in  all  these  ef- forts. 

10.  An  intangible  value,  and 
yet  one  of  the  most  important 
possessed  by  any  business  man,  is 
the  "franchise  value"  of  his  prod- 

uct or  business,  established  over  a 
period  of  many  years  at  great  ef- 

fort and  expense.  Advertising  pro- 
tects this  priceless  ingredient  until 

return  to  normalcy. 
11.  Staggering  national  defense 

costs  must  be  borne  by  taxes, 
which  can  only  be  paid  by  business 
and  by  wage  earners  in  business. 
Therefore  sales,  wages,  incomes 
and  profits  must  not  only  be  main- 

tained  but  increased  if  possible. 

UlSflV 
SAVAN  NAH 

Notional  RepresentaHvei 
GEORGE    P.   H  O  L  L  I  N  G  B  ER  Y  CO. 

PRESENTED  with  a  certificate  for 
distinguished  service  by  the  Amer- 

ican Legion  was  Wm.  F.  Huffman 
(left),  owner  of  WFHR,  Wisconsin 
Rapids,  Wis.  Flanked  by  Comdr. 
James  J.  Plzak  of  the  local  post, 
Mr.  Huffman  displays  his  award. 

Advertising  is  of  material  aid 
along  these  lines. 

12.  Finally,  advertising  is  a  vital, 
inherent  and  integral  part  of  our 
national  economy.  To  stifle  or  cur- 

tail it  would  be  to  upset  the  eco- 
nomic balance;  to  foster  and  main- 

tain it  would  be  to  preserve  that 
balance,  so  essential  to  efficiency 
and  national  well-being. 

'Kate  Hopkins'  Registers 

Gain  in  CAB  May  Data 
ALTHOUGH  the  CAB  report  shows 
that  almost  all  daytime  radio  pro- 

grams suffered  a  drop  in  listeners 
during  May,  the  CBS  serial  Kate 
Hopkins,  sponsored  by  General 
Foods  Corp.,  New  York,  for  Max- 

well House  Coffee,  increased  its  lis- 
tening audience  by  53%  in  that 

period,  the  April  rating  being  2.8 
and  the  May  rating  4.3.  According 
to  the  CAB,  radio  listening  tends  to 
decline  with  the  advent  of  summer, 
the  average  audience  on  quarter- 
hour  five  times  weekly  daytime  pro- 

grams dropping  8.8%. 
The  rise  in  popularity  of  the 

Kate  Hopkins  program  coincides 
with  three  major  changes  in  the 
format:  The  signing  of  Gertrude 
Berg  as  author,  the  addition  of 
Constance  Collier  to  the  cast,  and 
the  scheduling  of  the  broadcast 
at  the  earlier  hour  of  2:45  p.m.  in- 

stead of  4:45  p.m.  Benton  &  Bowles, 
New  York,  is  agency. 

Sponsor  Suit  Shifted 
P.  B.  WHITE  Co.,  Philadelphia 
clothing  concern,  transferred  to  the 
.iurisdiction  of  the  Federal  courts  from 
the  Philadelphia  Court  of  Common 
Pleas  its  breach  of  contract  claims 
against  WIP,  Philadelphia.  In  addi- 

tion, the  sponsor  retained  as  addi- 
tional counsel  former  U.  S.  Senator 

G.  Wharton  Pepper.  A  subpoena  in 
sumpsit  was  filed  against  the  station 
in  the  lower  courts  several  months 
ago  on  charges  growing  out  of  can- 

cellation of  the  daily  P.  B.  White 
radio  period  shortly  after  WIP  joined 
MBS.  Sponsor  used  radio  exclusively 
for  almost  five  years. 

Lewistown,  Pa.,  Local, 

WMRF,  Makes  Debut; 

J.  M.  Nassau  Manager 
COMPLETE  personnel  of  the  new 
WMRF,  Lewistown,  Pa.,  which 
went  on  the  air  June  1,  has  been 
announced  by  James  S.  Woods,  vice- 
president  of  the  station.  The  local 
outlet  operating  on  1500  kc.  with 
250  watts  was  authorized  last  Feb. 
25  to  the  Lewistown  Broadcasting 
Co.  [Broadcasting,  March  3] 
which  is  33  1/3%  owned  by  the 

Sentinel  Co.,  publisher  of  the  Lew- istown Sentinel. 
The  remainder  of  the  stock  is 

held  by  William  Woods,  Thomas  C. 
Matthews  and  James  S.  Woods,  all 
connected  with  the  Pennsylvania 
Sand  Glass  Co.  Walter  S.  Farnot, 
publisher  of  the  Sentinel,  heads  the 
company  as  president. 

Joseph  M.  Nassau,  formerly  man- ager of  WIBG,  Glenside,  Pa., 
and  prior  to  that  manager  of 
the  old  WLIT  and  WOO  in  Phila- 

delphia, is  general  manager.  An- 
nouncers are  Bob  McKenna,  for- 

merly of  WWSW,  Pittsburgh;  Nor- 
man Sand,  a  graduate  of  Penn 

State;  Joe  Smiley,  of  Lewistown, 
and  Tyler  Port,  of  New  York,  bot;h 
new  to  radio.  Engineers  are  Ber- 

nard H.  Bopp,  chief  engineer,  from 
WLOG,  Logan,  W.  Va.;  Edward  M. 
Noll,  from  WDEL,  Wilmington, 
Del.;  Francis  Yonker,  Philipsburg. 
Modern  studios  have  been  con- 

structed in  the  Hotel  Coleman  and 
Western  Electric  equipment  has 
been  installed  throughout.  Trans- 

mitter and  a  168-foot  Lingo  tower 
are  located  in  a  newly-erected 
building  on  a  four-acre  plot  one 
mile  east  of  the  studios.  Contracts 
have  been  signed  for  UP  news 
service  and  NBC  Thesaurus. 

K 

r: 

Bond  Staff  Picked 

HOWARD  DIETZ,  motion  picture 
executive,  will  serve  as  coordinator 
and  managing  director  of  the 
Treasury  Department's  radio  pro- grams when  the  Government  takes 
over  the  Fred  Allen  Texaco  Star 
Theatre  time  which  has  been  do- 

nated by  Texaco  to  stimulate  the 
sales  of  National  Defense  Savings 
Bonds.  He  will  be  assisted  by  Paul 
Munroe,  producer  of  the  Fred  Allen 
show,  as  program  manager;  Doug- 

las Coulter,  CBS  assistant  director 
of  broadcasting,  as  production 
supervisor;  Earle  McGill,  program 
director;  Al  Goodman,  the  orches- 

tra leader  on  the  Allen  program, 
musical  director;  Herman  Wouk, 
chief  of  writing  staff  and  Connie 
Ernst,  in  charge  of  guest  relations. 

Illegal  Outlet  Caught 
AN  UNLICENSED  station,  operating 
with  15  watts  on  890  kc.  and  using 
the  call  letters,  KIDA.  was  uncovered 
at  Salida,  Col.,  according  to  the  FCC 
and  the  operator,  who  identified  him- 

self as  O.  W.  Trueblood,  is  being  held 
on  $1,000  bail.  Transcription  enter- 

tainment with  the  evident  idea  of  so- 
liciting commercial  sponsors  was  being 

furnished  at  the  time  of  the  arrest,  it 
was  stated  by  the  FCC. 

WIS COLUMBIA,  S.  C. 
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Ask  your  Agency  to  ask  the  Colonel!  .{ 
^FREE  &-  PETERS.  Inc.,  National  Representatives 
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RICHARD  NICHOLLS,  timebuyer  of 
■'Morse  International,  and  his  assistant, R.  M.  (Mike)  Dubois  have  recently 
■pturnecl  from  a  tour  through  New 
l^iiijland  and  the  south,  visiting  sta- 
i.iiis  and  surveying  markets  in  con- 
M'ttion  with  the  1940-1  radio  campaign 
111  Tick  Chemical  Co..  New  York, 
ihnis  of  which  will  be  released  shortly. 

iVALTER  J.  WEIR,  formerly  copy 
lirector  of  J.  M.  Mathes  Inc.,  New 
L.nk,  has  joined  Lord  &  Thomas, 
Vt'w  York,  in  an  executive  capacity. 
^TEVE  SHOEMAKER,  formerly  of 
I  I'd  Dahl  Adv.  Agency.  Los  Angeles. 
iiMs  joined  Charles  H.  Mayne  Co.,  that 
ity.  as  account  executive. 

ROBERT  G.  JENNINGS,  vice-presi- 
dent in  charge  of  radio  for  H.  W. 

Kastor  «&  Sons  Adv.  Co..  has  returned 
to  his  Chicago  head(]uarters  after  con- 

ferring with  heads  of  branch  offices  on 
lE..;i  plans. 

■^EORGE  R.  BISHIl'.  formerly  re- iearch  director  of  the  Anfenger  Adv. 
"Agency.  St.  Louis,  has  been  named 
•lirector  of  media,  replacing  M.  O. (H/aunch  who  has  resigned  to  join  the 
jVIajestic  Mfg.  Co.,  same  city. 

'henry  F.  woods  Jr..  publicity lirector  of  McCann-Erickson,  New 
York,  has  written  a  book,  Frofitahle 
■  PuhUcity — IIoiv  to  Do  It — How  to 
.let  It,  to  be  released  shortly  by  Dorset 
,;H[ouse,  New  York. 

jDHARLES  HOBAN  Jr.,  account  ex- |?cutive  of  the  Aaron  &  Brown  Adv. 
l^gescy,  Philadelphia,  has  joined  the 
fork  Safe  &  Lock  Co..  York.  Pa.,  as 
llirector  of  advertising  and  public  re- ;ations. 

^ROSEMARY  LESAN,  in  the  publi- 
'nty  department  of  Benton  &  Bowles, 
'N.  Y.  since  1936,  has  joined  the  radio 
eommercial  department  of  the  agency. 

3LAIR  A.  WEIDENAAR.  formerly 
cadio  promotion  editor  of  the  Ciiiciii- 
'lati  Post  and  special  events  director 
)f  WKRC.  Cincinnati,  has  joined  the 
'radio  department  of  Louis  E.  Wade 
■[nc.  Fort  AVayne,  Ind.  as  radio  pro- 
•luction  manager. 
IHELEN  YOELLER.  of  Westco  Adv. 
4.gency,  and  Chris  Cronin  of  the  Gar- 
inkel  Agency,  San  Francisco,  were 
■narried  recently  in  Idaho. 
(HAL  GOODMAN,  continuity  super- 
;.'isor  of  WHAI.  Greenfield,  ;\lass.,  has 
/oined  Blackett  -  Sample  -  Hummert, 
.Vew  Y'ork,  as  a  radio  copywriter. 
i CHARLES  A.  POOLER,  formerly  of 
iVard  Wheelock  Co.  has  been  named 
issistant  director  of  research  of  Ben- 
<>n  &  Bowles  Inc..  New  York. 

Newton  for  Midgley 

CARROLL  NEWTON,  with  BBDO 
for  the  last  11  years,  has  been 
named  by  the  agency  as  head  of 
its  radio  time-buying  department. 

Mr.  Newton  re- 
places Ned  Midg- 

ley, who  left  to become  Sales 
Service  Manager 
of  CBS.  Mr.  New- 

ton, well  known 
to    network  and 

■ 'WM  station  offic
ials JH  throughout  the 

H  mm  country,  has  been 

principally  associ- ated   with  the Mr.  Newton 
Brown  &  Williamson  Tobacco  Co. 
account  while  with  BBDO. 

LEICESTER  H.  SHERRILL,  ac- 
count executive,  and  John  Caples, 

copy  director  of  BBDO,  New  York, 
have  been  elected  vice-presidents  of 
the  agency.  Mr.  Sherrill  was  origi- 

nally with  BBDO  from  1926  to 
1928,  rejoining  the  agency  in  1938. 
Mr.  Caples,  with  BBDO  14  years, 
is  a  recognized  authority  in  the 
field  of  copy  testing. 

Joins  McCann-Erickson 
IN  LINE  with  increased  radio  ac- 

tivities of  McCann-Erickson,  Chi- 
cago, Earle  G.  Thomas,  radio  di- 

rector, has  announced  the  addition 
of  Robert  L.  Smock,  formerly  con- 

tinuity editor  of  WIRE,  Indianapo- 
lis, to  the  radio  staff.  Before  his 

affiliation  with  WIRE,  Smock  was 
associated  with  WFBM,  same  city, 
which  he  joined  following  his  at- 

tendance at  New  York  U.  At  Mc- 
Cann-Erickson Mr.  Smock  will  both 

produce  and  write  programs. 

WINNER  of  first  prize  in  a  national 
advertising  contest  sponsored  bj' 
Gamma  Alpha  Chi.  national  profes- 

sional advertising  sorority,  was 
Dorothy  .lean  Carter.  U  of  Missouri, 
senior.  Miss  Carter  wrote  a  criticism 
of  the  .Tack  Benny  program  in  a  paper 
titled  '"Advertising  Merits  of  the  Jello 
Show  to  the  Sponsor"'. 

RADIO  SCRIPT  &  TALENT,  a  new 
organization  devoted  to  the  servicing 
of  agency  radio  departments,  has  been 
formed  by  Lewis  Herman,  formerly 
scriptwriter  of  Ruthrauff  &  Ryan,  Chi- 

cago, and  Seymour  Keating,  formerly 
radio  director  of  B.  G.  Feldnian  Adv. 
Agency.  Chicago.  Address  is  360  N. 
Michigan  Ave.,  teleiihone  is  Dearborn 
03.-31. 

KIPO 

NBC 

Red 

lOHN  BLAIR  aCO. 

SOLDIERS  RECEIVE  PAYCHECKS — (news  item) 

"Although  the  $200,000  is  one  of  the  big- 
gest Army  Pay  totals  ever  given  out  in  Idaho, 

Lt.  Gaines  said  it  was  just  a  "drop  in  the 
bucket"  compared  to  what  the  total  will  be. He  continued  that  when  Boise  Air  Base  has 
its  full  complement  of  men  and  officers,  the 
monthly  payroll  will  be  more  than  $850,000." THIS  ADDITIONAL  MARKET  AT  THE 
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AGENCY 

FRANCIS  H.  LEGGITT  &  Co.,  N.  Y. 
(Premier  food  products),  to  Joseph  Jacobs 
Jewish  Market,  as  merchandising  and  ad- 

vertising agency  for  the  Jewish  field. Media  to  be  selected. 
PITTSBURG  CHEMICAL  Co.,  Pittsburg, 
Cal.,  to  Sidney  Garflnkel  Adv.  Agency,  San Francisco. 
PLANTSMITHS  Ltd.,  Carmel,  Cal.  (plant 
food ) ,  to  Gerth-Knollin  Agency,  San  Fran- cisco. 
KIK  Co..  Montreal  (soft  drinks),  to  F.  H. 
Hayhurst  Co.,  Montreal. 
BEACON  LABS.,  Dover.  Del.  (proprie- 

tary), to  Oswald  Adv.  Agency,  Philadel- 
phia. W.  D.  Lindsey  is  account  executive. 

CUDAHY  PACKING  Co.,  Chicago  (food 
products  division),  to  Critchfield  &  Co., Chicago. 

SHALER  FOOD  PRODUCTS  Co.,  Pasa- dena. Cal.  (vitamin  concentrate),  to  Lord 
&  Thomas,  Los  Angeles. 
ASSOC.  HOSPITAL  SERVICE  of  Illinois 
to  Lane,  Benson  &  McGuire,  Chicago.  E. 
Sherman  Perlman,  account  executive.  Ra- dio will  be  used  in  fall. 

GODISSART  PRODUCTS  Co.,  Los  Ange- 
les (Vita-Cell  mouth  wash),  to  Sidney 

Garfinkel  Adv.  Agency,  that  city.  Local 
newspapers  will  be  used  with  firm  indefi- nite on  immediate  radio  plans. 
FLOREX  GARDENS,  North  Wales,  Pa. 
( florists ) .  to  Earle  A.  Buckley  Organiza- 

tion, Philadelphia. 
S  &  W  FINE  FOODS  Inc.,  San  Francisco, 
to  Samuel  C.  Croot  Co.,  N.  Y.,  to  handle 
New  York  advertising  only.  Rest  of  the 
S  &  W  accounts  throughout  the  country 
handled  by  Brisacher,  Davis  &  Staff.  San Francisco  [incorrectly  listed  in  May  26 issue]. 

GENERAL  SHOE  Corp.,  Nashville,  to 
Robert  Lasersohn  &  Co.,  St.  Louis,  Mo. 
UNIVERSAL  CAMERA  Corp.,  New  York 
City,  to  Dundes  &  Frank,  N.  Y. 

[  BEHIND  THE  SCENES  IN  RADIO  ADVERTISING  ] 

WHEN  HE  SAID... 

What?  NO  RADIO  DEPARTMENT?" 

I  THOUGHT  I'D  LOST  THE  ACCOUNT... 

"Our  billing  doesn't  jus- 

tify a  separate  Radio  De- 
partment. What  did  I  do 

to  keep  Botts  from  going  to  an- 
other agency?  Well,  I  simply  set 

a  date  for  an  audition,  explained 

my  problem  to  NBC's  Radio- Recording  Division — then  spent 
my  time  developing  a  good  radio 

sales,  story  for  the  Botts'  account. 
"Two  days  later,  when  Botts 

turned  up  again,  we  put  on  a 

professional  audition  of  'The 
Face  of  the  War — as  seen  by 

Sam  Cuff.'  Botts  beamed  when 

he  said,  'Say,  that's  what  I  call  a 
big-time  broadcast — and  timely, 

too.  You've  got  me  sold,  if  the 

price  is  right.'  Of  course  the  price 

was  right — much  lower  than  he'd 
expected.  And  right  now,  'The 
Face  of  the  War'  is  selling  Botts' 
merchandise  faster  than  it's  ever 

sold  before." "The  Face  of  the  War"  is  a  five-minute,  two-a-week,  13-week  war 
news  analysis  series  kept  up-to-the-minute  by  current  recording,  and 
advertisers  are  started  with  the  current  shows — no  outdated  material 
is  used!  It's  sponsored  everywhere  it's  heard.  This  and  other  syndi- 

cated programs  are  still  available  in  many  leading  markets  at  low 
cost.  Write  today  for  presentation,  rates  and  availability. 

(Remember,  too,  we  have  complete  pro- duction and  recording  facilities  for  your 
"custom"  programs — from  one-minute  an- 

nouncements to  15-minute  5-a-week  shows.) 

dio-Recording  Division 
NATIONAL  BROADCASTING  COMPANY 

A  Radio  Corporation  of  America  Service 
Merchandise  Mart,  Chicago  •  Trans-Lux  Bldg.,  Washington,  D.  C.  -  Sunset  &  Vine,  Hotlywood 
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STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WGY,  Schenectady 
Canada   Dry   Ginger   Ale   Co.,    New  York 

(Spur),  3  sp,   3  sa  weekly,  thru  J.  M. 
Mathes  Inc.,  N.  Y. 

Gulf  Oil  Corp.,  Pittsburgh   (Gulf  Spray), 
2    t    weekly,    thru   Young    &  Rubicam, N.  Y. 

Megowen-Educator  Food  Co.,  Lowell.  Mass. 
( Krax ) ,    3    sa   weekly,   thru    Badger  & 
Browning,  Boston. 

Procter  &  Gamble  Co.,   Cincinnati  (Oxy- 
dol),  5  t  weekly,  thru  Blackett-Sample- 
Hummert,  Chicago. 

Sweets  Co.  of  America,  New  York  (Toot- 
sie  Rolls),  16  sa  weekly,  thru  Blow  Co., 
N.  Y. 

Colgate-Palmolive-Peet  Co.,  Jersey  City 
(Palmolive  soap),  6  sa  weekly,  thru 
Ward  Wheelock  Co.,  Philadelphia. 

Chr.  Hansen's  Labs.,  Little  Falls,  N.  Y. (Freezing  Mix).  3  sp  weekly,  thru 
Mitchell-Faust,  Chicago. 

KFAR,  Fairbanks,  Alaska 
Acme  Brewing  Co.,  San  Francisco,  sp 

weekly,  for  13  weeks,  thru  Brisacher, 
Davis  &  Staff,   San  Francisco. 

Olympia  Brewing  Co.,  Olympia.  Wash.,  39 
ta,  thru  Botsford,  Constantine  &  Gardner, 
Seattle. 

Hazel  Milbourne  School  of  Business,  Seattle, 
sp  weekly,  13  weeks,  thru  Gilbert  Wel- 

lington, Seattle. 
Great  Northern  Rwy.,  St.  Paul,  52  to,  thru 
Bronson  West  Adv.  Co.,  St.  Paul. 

Chicago.  Milwaukee.  St.  Paul  &  Pacific 
Railroad,  13  3a.  thru  Roche,  Williams  & 
Cunnyngham,  Chicago. 

Seattle  Brewing  Co..  Seattle,  78  sa,  thru 
Western  Agency,  Seattle. 

Coleman  Lamp  &  Stove  Co.,  Wichita.  52 
sa,  thru  Ferry-Hanly  Co.,   Kansas  City. 

WBT,  Charlotte 
California   Fruit  Growers   Exchange,  Los 

Angeles,    5    sa    weekly,    thru    Lord  & 
Thomas,   Los  Angeles. 

Goodyear    Rubber   Co.,   Middleton,  Conn., 
6  sa  weekly,  thru  N.  W.  Ayer  &  Son, N.  Y. 

Hecker  Products  Corp.,  New  York  (Eix- 
by),  13  so  weekly,  thru  Benton  &  Bowles, 
N.  Y. 

Procter  &  Gamble  Co.,  Cincinnati  (Duz), 
3  sa  weekly,  thru  Compton  Adv..  N.  Y. 

Studebaker  Sales  Corp.,  South  Bend,  Ind., 
2  t  weekly,  thru  Roche,  Williams  &  Cun- 

nyngham, Chicago. 
Brown  &  Williamson  Tobacco  Co.,  Louis- 

ville (Avalon),  6  t  weekly,  thru  Russel 
M.   Seeds   Co.,  Chicago. 

WIP,  Philadelphia 
American  Fruit  Growers,  Pittsburgh 

(oranges),  10  sa  weekly,  for  13  weeks, 
thru  Walker  &  Downing.  Pittsburgh. 

Commonwealth  of  Pennsylvania.  Harris- 
burg  (highway  safety),  7  ta  weekly,  thru 
Benjamin    Eshleman    Co.,  Philadelphia. 

Dans  Cancellation  Shoes,  Philadelphia  (re- 
tail stores).  6  sa  weekly,  thru  Dan  Riv- 

kin.  Philadelphia. 
Megowen  Educatfir  Food  Co.,  Lowell,  Mass., 

5  sa  weekly,  for  13  weeks,  thru  John  W. 
Queen,  Boston. 

Dr.  Swett's  Original  Root  Beer,  New  York, 6  sa  weekly,  for  26  weeks,  thru  C.  L. 
Miller,  N.  Y. 

WKZO,  Kalamazoo 
Tank    Car    Stations    Inc.,    Chicago.    28  sa 

weekly,  thru  Bryant  Adv.  Co..  Chicago. 
Drewry's  Ltd.  U.  S.  A..  South  Bend.  Ind. (beer),  2  sv  weekly,  thru  R.  A.  Moritz, 

Davenport,  la. 
Continental    Oil    Co..    Ponca    City,  Okla. 

(Conoco),    52    ta    weekly,    thru  Tracy- 
Locke-Dawson,  N.  Y. 

Gardner   Nursery   Co.,   Osage,   la.,    52  sp 
weekly,  thru  Northwest  Radio  Adv.  Co., 
Seattle. 

CKCA,  Kenora,  Ont. 
Borden  Co.  Ltd..  Toronto  (Klim),  3  sa 

weekly,  thru  Young  &  Rubicam,  Toronto. 

WICC,  Bridgeport,  Conn. 
Colgate-Palmolive-Peet,  Jersey  City,  18  .ia, 

thru  N.  W.  Ayer  &  Son,  N.  Y. 
Ward  Baking  Co.,  New  York  (bread),  108 

ta,  thru  Sherman  K.  Ellis  &  Co.,  N.  Y. 
Packard  Motor  Car  Co.,  Detroit,  14  ta, 

thru  Young  &  Rubicam.  N.  Y. 
F.  D.  Foss,  Boston  (Cynthia  Sweets),  13 

sa,  thru  Albert  Frank-Guenther  Law, Boston. 
Hudson  Motor  Car  Co..  Detroit,  84  sa,  thru 

Brenallen  Agency,  N.  Y. 
Manhattan   Soap   Co.,   New   York,   52  ta, 

thru  Franklin  Bruck  Adv.  Agency,  N.  Y. 
Penick    &    Ford,    New    York  (My-T-Fine dessert),  30  ta,  thru  BBDO.  N.  Y. 
Lever  Bros.  Co..  Cambridge  (Swan).  10  ta 

weekly,  52  weeks,  thru  Young  &  Rubicam, 
N.  Y. 

G.  Krueger  Brewing  Co.,  Newark,  65  sa, 
thru  Compton  Adv.,  N.  Y. 

Chr.  Hansen  Labs.,  Little  Falls,  N.  Y.,  26 
sa,  thru  Mitchell-Faust  Adv.  Agency, Chicago. 

Ex-Lax  Inc.,  Brooklyn,  115  ta,  thru  Joseph Katz  Co.,  N.  Y. 
Church  &  D wight.  New  York   (Cow  Brand 

soda),  156  sa,  thru  Brooke,  Smith,  French 
&  Dorrance.  N.  Y. 

Chin  &  Lee  New  England  Co.,  Hartford 
(Chow  Mien),  26  sa,  direct. 

Canada    Dry    Gingerale    Co.,    New  York 
(Spur),  260  ta,  thru  J.  M.  Mathes  Inc., N.  Y. 

Cliquot  Club  Co..  Millis,  Mass.,  170  ta,  thru 
N.  W.  Ayer  &  Son,  N.  Y. 

BC   Remedy   Co..   Durham,   N.   C,   364  sa, 
thru  Harvey-Massengale  Co.,  Atlanta. 

WHK-WCLE,  Cleveland 
Hartung  Aircraft  Corp.,  Detroit  (school), 

3  sp  weekly,  thru  C.  E.  Rickard  Inc., 
Detroit. 

Audiphone  Co.,  Cleveland  (hearing  aids), 
52  sa,  thru  William  Ganson  Rose  Inc., 
Cleveland. 

Hollywood  Candy  Co.,  St.  Louis,  26  so, 
thru  Anfenger  Adv.  Agency,  St.  Louis. 

Bireley's  Inc.,  Los  Angeles,  sa  series,  thru Dan  B.  Miner  Co.,  Los  Angeles. 
Utilities  Engineering  Institute,  Chicago 

(school),  26  sp,  thru  First  United 
Broadcasters,  Chicago. 

Macfadden  Publications,  New  York  (Lib- 
erty magazine),  39  sa,  thru  Erwin, 

Wasey  &  Co.,  N.  Y. 

KECA,  Los  Angeles 
Flamingo  Sales  Co.,  Los  Angeles  (nail 

polish),  7  sa  weekly,  thru  B^^chanan  & 
Co.,  Los  Angeles. 

Ben-Hur  Products  Inc.,  Los  Angeles  (groc- 
ery products),  2  sp  weekly,  thru  Theodore 

B.  Creamer  Adv.,  Los  Angeles. 
Innes  Shoe  Co.,  Los  Angeles  (retail),  4  sa 

weekly,  thru  Cloward  Adv.  Agency,  Los 
Angeles. 

WRC,  Washington 
RKO  Pictures,  New  York  ('Citizen  Kane"), 16  so,  thru  Donahue  &  Co..  N.  Y. 
Quaker  Oats  Co.,  Chicago  (Sparkles),  .sa 

series,  thru  Ruthrauff  &  Ryan,  Chicago. 
Goodyear  Tire  &  Rubber  Co.,  Akron,  4  sa, 

thru  N.  W.  Ayer  &  Son,  N.  Y. 
WEEI,  Boston 

Boston  Globe,  Boston  (newspaper),  2  sa 
daily,  thru  BBDO,  Boston. 

Cape  Cod  Steamship  Co.,  Boston  (trans- 
portation ) .  daily  sp,  thru  Alley  &  Rich- ards, Boston. 

WPAT,  Paterson,  N.  J. 
Wm.    Wrigley    Jr.,    Chicago  (Spearmint 

gum ),  42  sa  weekly,  52  weeks,  thru  Van- derbie  &  Rubens,  Chicago. 
Kirkman  &  Sons,  Brooklyn  (soap  flakes),  5 

so  weekly,  13  weeks,  thru  N.  W.  Ayer  & 
Son,  N.  Y. 

Konga-Garrbo   Corp.,    New   York  (Konga 
beverage) ,  5  sa  weekly,  52  weeks,  thru 
Brenallen  Co.,  N.  Y. 

Harry  Blum's  Natural  Bloom  Inc.,  Passaic, N.  J.   (cigars),  daily  sa,  thru  Milton  J. Adler  Co.,  N.  Y. 

KFI,  Los  Angeles 
American  Chicle  Co.,  Long  Island,  N.  Y. 

(gum),  5  ta  weekly,  thru  Badger,  Brown- 
ing &  Hersey,  N.  Y. 

Federal  Savings  &  Loan  Institute  of  Cali- 
fornia, Los  Angeles  (investments),  5  sa 

weekly,  thru  Elwood  J.  Robinson  Adv. 
Agency,  Los  Angeles. Western  Federal  Savings  &  Loan  Co.,  Los 
Angeles  (investments),  4  sa  weekly,  thru 
Elwood  J.  Robinson  Co.,  Los  Angeles. 

WBNX,  New  York 
Province  of  Quebec  Tourist  Bureau.  6  sa 

weekly,  direct. 
Fairmont  Creamery  Co.,  New  York  (but- 

ter), 2  sp  weekly,  thru  Joshua  Epstein 
Agency,  N.  Y. 

Stricklers  Inc.,  New  York  (men's  clothes), weekly  sp,  direct. 

KFBK,  Sacramento,  Cal. 
General  Brewing  Corp.,  San  Francisco,  21 

sa  weekly,  thru  McCann-Erickson,  San Francisco. 
Insurance  Securities  Inc.,  Oakland  (insur- 

ance) ,  weekly  f,  direct. 

WMAL,  Washington 
RKO  Pictures.  New  York  ( 'Citizen  Kane' ) , sa  series,  thru  Donahue  &  Coe.  N.  Y. 
Goodyear  Tire  &  Rubber  Co.,  Akron,  sa 

series,  thru  N.  W.  Ayer  &  Son,  N.  Y. 

WABC,  New  York 
Select  Theatres  Corp.,  New  York  ("Hellza- 
poppin"),  3  sa  weekly,  13  weeks,  thru Blaine-Thompson  Co.,  N.  Y. 

CKCY,  Winnipeg 
Pepsi-Cola  of  Canada  Ltd..  Montreal  (soft 

drinks),  6  sa  weekly,  thru  J.  Walter 
Thompson  Co.,  Montreal. 

KYW,  Philadelphia 
Starr  Pen  Co.,  Chicago  (Waltham  pens), 

3  sp  weekly,  thru  United  Adv.  Agencies, Chicago. 

Smith  Heads  Nebraskans 

VERNOX  H.  SMITH,  general  man- 
ager of  KOWH,  Omaha,  has  been 

elected  president  of  the  Nebraska 
Broadcasters  Assn.  for  the  ensuing 
vear.  Other  officers  elected  were  L.  L. 
Hilliard,  KGAY.  Scottsbluff,  vice- 
president  ;  Art  Thomas,  W.J  AG,  Nor- 

folk, secretar.y-treasurer ;  W.  I.  Le- Barron,  KGNF,  North  Platte,  and 
Don  Searle,  KOIL,  Omaha,  directors. 

MILES  LABS.  VSIN€ 

KEYSTOISE  NETWORB 
MAKING  an  intensive  invasion  o. 
secondary  markets  of  the  United 
States,  Miles  Labs.  Inc.,  Elkhart 
Ind.  (Alka-Seltzer) ,  on  June  3(1 
will  start  a  transcribed  Lum  &  Ab 
ner  series  on  94  stations  via  Key- 

stone Broadcasting  System,  tran 
scription  network.  The  series  com- 

prises four  quarter-hour  shows 
weekly,  Monday,  Tuesday,  Thurs- 

day and  Friday,  according  tc 
Michael  M.  Sillerman,  networV 

president. At  the  start  of  the  series  June 
30  an  "Alka-Seltzer  Week"  is  tc 
be  observed,  featuring  comprehen- 

sive merchandising  tie-ups,  local 
dealer  display  contests  and  station 
announcements  and  special  pro- 

grams. Wade  Adv.  Agency,  Chicago 
handles  the  account.  Stations  sched- 

uled for  the  new  campaign,  accord- 
ing to  Mr.  Sillerman,  include: 

WMSL  WBHP  KCRG  KCLN  KBTM  KIUP 
KOKO  WFTM  WTAL  WGAU  WMJM 
WKEU  WMGA  WAYX  KWAL  KTRl 
WTRC  KVAK  KIUL  KVGB  WOMI  WAGM 
WHDF  WJMS  WDMJ  WHLS  KWLM 
WCBI  WJPR  WFOR  WAML  KWOC 
KBEX  KORN  KGNF  KGKY  KLAH  KICA 
KAWM  WSNJ  WNBZ  WGNC  WGBK 
WHKY  WFTC  WMFD  WGTM  KOVC 
KVSO  KASA  KHBG  WBBZ  KAST  KBND 
KLEM  KSLM  KODL  WFIG  KGFX  KOBH 
KNEL  KGFI  KAND  KDNT  KFPL  KLUF 
KSAM  KOCA  KPAB  KNET  KPDN  KIUN 
KVIC  KSUB  KVNU  WCHV  WFVA 
WMVA  WLPM  WJLS  WLOG  WBRW 
WBTH  WHBY  WATW  WIBU  WOMT 
WMAM  WRJN  KDFN  KVRS  KWYO 
WGAC  WCBT. 

Disc  Comedy  for  Fal 

Is  Offered  by  Brisacher 
BRISACHER,  DAVIS  &  STAFF, 
San  Francisco,  has  produced  a  new 
transcribed  program,  Standing 
Room  Only,  for  national  sponsor- 

ship next  fall. 
Hugh  Herbert,  movie  comedian, 

is  featured  in  the  twice-weekly 
quarter-hour  series  dealing  with  the trials  of  a  traveling  troupe  playing 

small  towns.  The  leads  include  Lu- 
rene  Tuttle,  Hanley  Stafford,  Bill 
Burns  orchestra.  Brisacher,  Davis 
&  Staff  is  using  the  same  technique 
as  in  the  current  Charlie  Ruggles 
Barrel  of  Fun  program,  a  sellout, 
which  is  producing  before  a  live studio  audience. 

Avacado  Spots 

CALAVO  GROWERS  OF  CALI- FORNIA, Los  Angeles  (avacados), 
regular  user  of  national  spot  radio, 
on  June  10  started  a  heavy  partici- 

pation schedule  in  a  one-month 
western  campaign.  Contracted  on  a 
staggered  schedule,  quarter-hour 

programs  include.  Norma  Young's Happy  Homes,  on  KHJ,  Los  Ange- les; Charmingly  We  Live,  on  KEX, 
Portland;  Your  Food  Is  Your  For- tune on  KJBS,  San  Francisco; 
Homekeeper's  Calendar  on  KOMO, 
Seattle;  Linda  Lee  on  KSL,  Salt 
Lake  City;  Houseivives  Protective 
League  and  Sunrise  Salute,  on 
KNX,  Hollywood.  Agency  is  Lord  & 
Thomas,  Los  Angeles. 

School's  Spots 

NATIONAL  SCHOOLS  of  Los  An- 
geles (radio,  and  diesel  engineer- ing mail  courses),  are  sponsoring 

four  quarter-hour  newscasts  six 
times  weekly  on  WINS,  New  York, 
and  five-minute  transcribed  mes- 

sages six  times  a  week  on  WOV 
WNBC  WELI  KIDO  KRSC  KFIL 
WHBF  KGMB  WKZO  WCPO 
KFIO  KSLM.  Agency  is  Huber 
Hoge  &  Sons,  New  York. 
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UNACAL  PRODUCTS  Inc.,  Los  An- 
geles (BifE  fly  spray),  in  a  West  Coast 

campaign  which  started  May  15  and 
runs  through  October,  is  using  a 
staggered  schedule  of  transcribed  an- nouncements on  KBKR  KFBR 
KERN  KIDO  KXL  KMJ  KOY 
KFSD  KQW  KVEC  KTMS  KHQ 
KU.J  KIT.  Firm  previously  covered 
same  territory  with  live  spot  an- 

nouncements. Agency  is  Lord  & 
Thomas,  Los  Angeles. 

MURINE  Co.,  Chicago  (eye  drops), 
on  June  16  starts  a  13-week  test  cam- 

paign of  one-minute  transcribed  an- 
))  nouncements  on  KECA,  Los  Angeles 
and  KGO,  San  Francisco.  Schedule 
calls  for  two  nighttime  and  four  day- 

time announcements  weekly.  Agency  is 
BBDO,  Chicago. 

BOSCO  Co.,  New  York  (milk  ampli- 
fier),  on   June  9   started   a  thrice- 

?.  weekly    quarter-hour    musical  show, 
;j  Bosco  Bandstand,  on  WBBM,  Chicago. 
This  series  replaces  WBBM  Musical 
Clock  for  the  same  sponsor.  Agency  is 

3  Kenyon  &  Eckhardt,  New  York. 

COMMUNITY  MOTORS  Inc..  Chi- 
cago  ( new  and  used  cars ) ,  on  June  S 
started  a  weekly  quarter-hour  resume 
of  world  affairs,  Donald  McGibeny  & 

(:  the  News,  on  WBBM,  Chicago, 
!  Harold  I.  Collen  Agency,  Chicago, 
handles  the  account. 

ALL-YEAR  CLUB  of  Southern  Cali- 
fornia ou  June  5  started  a  one-month 

series  of  10  quarter-hour  transcribed 
ji  variety   shows  on  WBBM,  Chicago, 
promoting  tourist  facilities  and  vaca- 

■  tion  spots.  Agency  is  Lord  &  Thomas, ;  Hollywood. 

■GENERAL    FOODS    Ltd.,  Toronto 
•  (Certo),    on    June    23    starts  fruit 
market  news  for  canners  on  CFPL, 

f  London.    Ont. ;     CHML,  Hamilton, 
iOnt. ;   CFRB,   Toronto;   CKTB,  St. 
Catherines,   Ont.  Account  placed  by 
Baker  Adv.  Agency  Ltd.,  Toronto. 

;i  BORDEN  Co,  Ltd.,  Toronto  (Melorol 
'  Ice  Cream),  has  started  a  spot  an- >:  nouneement  test  on  CFRC,  Kingston, 
j;  Ont,  The  campaign  is  to  be  extended 
later    to    other    Canadian  stations. 
Agency   is  Young  &  Rubicam  Ltd., 
Toronto. 
CROWN  DOMINION  OIL  Co.  Ltd,. 
Hamilton,  Ont,  (gasoline)  on  June  3 
started  18  transcribed  spot  announce- 

ments weekly  on  five  Ontario  stations. 
Account  placed  by  E,  W,  Reynolds  & 
Co,  Ltd.,  Toronto, 

HOUSEHOLD  FINANCE  Corp., 
Chicago,  on  .Tune  8  started  a  13-week 
test  campaign  of  six-weekly  one-minute 
S'lot  announcements  on  WKBH,  La 
Crosse,  Wis,  Agency  is  BBDO,  Chi- 
cago. 

AS  HE  ACCEPTS  desk  set  award- 
ed KNX,  Hollywood,  at  the  recent 

St.  Louis  NAB  convention  for  its 
winning  sales  promotion  display  of 
program  presentations,  George 
Moskovics  (left),  CBS  Pacific 
Coast  sales  promotion  manager,  as- 

sures Donald  W.  Thornburgh,  net- 
work's Pacific  Coast  vice-president, 

that  it  will  be  given  front  center 
position  on  his  desk.  Standard  Ra- 

dio Co.,  Hollywood  recording  unit, 
donated  the  award. 

GOOD  SHEPHERD  FOUNDATION, 
Hollywood  (alcholism  treatment),  new 
to  radio,  in  a  13-week  test  campaign 
started  June  2,  is  sponsoring  four 
quarter-hour  talks  per  week  on 
KFWB,  that  city.  Titled  Chats  on 
Child  Raising,  the  series  features  Drs, 
John  and  Jim  Gibson  as  commenta- 

tors. Foundation  in  addition  also  uses 
seven  spot  announcements  per  week  on 
that  station.  Advertising  Arts  Agency, 
Los  Angeles,  has  the  account. 
PACKARD  DEALERS  of  California, 
Los  Angeles,  is  sponsoring  a  weekly 
half-hour  transcribed  dramatic  pro- 

gram titled  Packard  Playhouse  on 
KFI,  that  city.  Contract  is  for  13 
weeks,  having  started  May  29,  Dr, 
Kimball  S,  Sant  is  writer-producer 
of  the  plays  which  feature  prominent 
film  and  radio  players.  Series,  placed 
direct,  was  cut  by  C,  P,  MacGregor 
Co,,  Hollywood. 

FORREST  STOVE  WORKS,  Los  An- 
geles, out  of  radio  for  six  months,  on 

.June  2  started  a  four-weekly  quarter- 
hour  program,  Stove-Poker  Philosoph- 

er, on  KFAC,  that  city.  Contract  is 
for  13  weeks.  Program  features  Fred 
Forrest,  head  of  the  firm,  as  com- 

mentator, Adv,  Arts  Agency,  Los  An- 
geles, has  the  account. 

B.  F.  GOODRICH  RUBBER  Co.. 
Akron,  recently  started  sponsorship 
of  Dinner  Hour  Melodies  six  times 
weekly  on  KROW,  Oakland,  Cal. 
Agency  is  BBDO,  New  York, 

ROSSI  &  Co,,  San  Francisco  market, 
is  sponsoring  a  quarter-hour  program 
and  two  spot  announcements  weekly, 
on  KROW,  Oakland,  Cal,  Agency  s 
John  Hart  Adv,,  San  Francisco. 

IMPERIAL  LEADER 

THIS  SENSATIONAL  TRANSCRIBED  STORY  OF 

THE  LIFE  OF  WINSTON  CHURCHILL  HAS  JUST 

BEEN  SOLD  TO  A  NATIONAL  ADVERTISER  FOR 

USE  THROUGHOUT  THE  DOMINION  OF  CANADA 

For  information  in  regard  to  national 
or   regional   sales    write   or   wire  to 

Kasper-Gordon,  Inc.,  140  Boylston  St.,  Boston 

Howard  C.  Brown  Co.,  6418  Santa  Monica  Blvd.,  Hollywood 

CHICAGO  MOTOR  CLUB,  on  June 
8  started  a  thrice-weekly  quarter-hour 
news  broadcast,  WhaVs  New  in  the 
News,  featuring  Norman  Barry,  on 
WENR,  Chicago,  The  last  week  in 
May  the  club  started  six-weekly  quar- 

ter-hour news  programs  on  WHiP, 
Hammond,  Ind,  Contracts  run  through 
the  summer.  Agency  is  Aubrey,  Moore 
&  Wallace,  Chicago, 

COAST  ICE  CREAM  Co,,  Los  An- 
geles (chain  stores),  seasonal  radio 

user,  through  Adv.  Arts  Agency,  that 
city,  has  started  daily  participation  in 
Rise  d  Shine  on  KH,I,  that  city.  Con- 

tract is  for  13  weeks,  having  started 
.Tune  2,  Other  Southern  California 
radio  is  contemplated. 

RCA  Mfg,  Co.,  Camden,  has  an- 
nounced a  new  compact  1,5-watt  sound 

system  unit  adaptable  for  mobile,  port- 
able or  permanent  installation. 

GOV.  LEE  O'DANIEL  of  Texas,  can- didate now  for  the  U.  S.  Senate,  and 
his  hillbilly  band  are  beinc  heard  via 
transcriptions  throughout  the  State  in 
schedules  placed  on  various  stations 
until  June  25,  eve  of  the  election. 

JOHN  BLAIR  &  COMPANY 
National  Representatives 

of  Radio  Stations 

Tooo.ooo  ?^'l^cmi 
crease  P°;;'^;;e^Sn 

P  J  once  »n ^^'^   YorV  State. 
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Running  Account  of  Hearings 
(Continued  from  Page  27) 

World  Series,  exclusively  contracted 
to  MBS,  but  that  the  restrictions  of 
other  networks  prevented  accept- 
ance. 

Senator  Gurney,  however,  inter- 
posed that  MBS  had  an  exclusive 

contract  with  the  baseball  leagues 
and  that  therefore  the  service  was 
not  available  to  the  other  networks. 

Boon  to  Affiliates 
Is  Seen  by  Caldwell 
After  considerable  discussion, 

Senator  Brooks  (R-Ill.)  said  that 
as  he  understood  it  MBS,  along 
with  the  other  networks,  was  of- 

fered the  opportunity  to  bid  on  the 
World  Series  rights  and  that  MBS 
got  the  exclusive.  Mr.  Weber  con- 

firmed this  and  explained  that  it 
has  been  common  practice  in  radio 
for  the  networks  to  procure  ex- 

clusive rights  on  particular  out- 
standing sports  broadcasts.  He  said 

that  if  the  World  Series  had  been 
given  to  all  networks,  it  would  have 
been  on  a  sustaining  basis. 
Again  returning  to  prepared 

script,  Mr.  Caldwell  said  MBS  feels 
it  can  live  under  the  regulations. 
He  predicted  this  new  order  would 
prove  a  boon  to  affiliates  and  that 
most  of  the  opposition  was  based  on 
misunderstanding.  Moreover,  he 
pointed  out.  Chairman  Fly  had 
stated  that  the  FCC  was  prepared 
to  consider  the  rules  further.  He 
urged  that  the  networks  go  back  to 
the  FCC  and  ascertain  what  provi- 
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sions  are  unduly  onerous  and  make 
suggestions  accordingly. 

Asserting  the  regulations  are  not 
unreasonable  in  his  judgment,  Mr. 
Caldwell  said  he  was  under  no  illu- 

sion that  they  are  perfect  and  that 
they  would  be  a  panacea. 

He  also  supported  the  FCC  pro- 
cedure. In  this  respect,  he  stated 

he  had  been  a  critic  of  the  Commis- 
sion in  the  past,  but  had  no  com- 

plaint on  the  manner  in  which  the 
monopoly  hearings  were  handled. 
When  Senator  Clark  asked 

whether  he  regarded  the  existing 
statute  as  sufficient  and  whether 
there  should  not  be  a  general  in- 

vestigation to  ascertain  whether  the 
law  is  adequate,  Mr.  Caldwell  said 
he  saw  no  necessity  for  revision  of 
the  statute,  although  it  could  be  im- 

proved by  amendment.  He  said  he 
did  not  purport  to  talk  for  the  in- 

dustry in  this  regard. 
Senator  Clark  said  a  number  of 

his  station  constituents  had  given 
him  the  impression  that  they  re- 

garded the  law  as  too  broad;  that 
they  were  opposed  to  the  FCC  reg- 

ulations, and  favored  steps  which 
would  provide  a  more  stable  basis 
for  both  present  and  future  broad- 

cast operations. 

Stay  Orders  by  Courts 
Favored  by  Witness 

Pressed  for  specific  criticisms  of 
the  existing  law,  Mr.  Caldwell  com- 

mented on  certain  jurisdictional  as- 
pects. For  example,  he  recited  that 

last  year  the  courts  held  they  have 
no  power  to  issue  stay  orders  and 
he  felt  that  should  be  remedied. 

Describing  this  as  "important". Senator  Clark  observed  that  if  the 
new  regulations  became  effective, 
then  stations  would  have  no  place 
to  go  to  get  injunctive  relief.  Mr. 
Caldwell,  however,  recalled  that 
Chairman  Fly  had  assured  the  com- 

mittee that  stations  which  litigate 
in  good  faith  and  with  reasonable 
expedition  will  not  be  penalized. 

Senator  Clark  said  that  since  the 
present  statute  is  nearly  15  years 
old,  it  is  hardly  possible  that  Con- 

gress contemplated  the  exact  situa- 
tion as  it  is  today.  He  said  his  con- 
cern was  whether  Congress  should 

CHNS 
Halifax 

Nova  Scotia 

The  Busiest 

Commercial 

Radio  Station 

of  the  Maritimes 

JOS.  WEED  &  CO. 
350  Madison  Avenue,  New  York 

INTERVIEWING  sisters  of  the 
skillet  on  her  Home  Forum,  feature 
on  WRC,  Washington  from  the 
Washington  Airport,  is  Mary, 
Mason  (right).  Having  an  aversior 
for  picnics,  she  gathered  some  20 

of  her  home  economics  friends,  in' the  Capital  for  the  National  Con- 
ference of  Defense,  and  entertained 

them  at  lunch  aloft  aboard  two 
American  Airlines  flagships.  Gath- 

ered around  the  mike  just  before! 
the  takeoff  are  (1  to  r)  Clara  Geb- 
hart  Schneider,  national  chairman 
of  Home  Economics  Women  ini 
Business;  Katherine  Smith,  head 
of  the  National  Canners  Home 
Economics  Kitchen,  and  Marjorie 
Black,  HEWB  national  secretary 

not  go  a  little  slow  and  if  there  are 
substantial  defects  in  the  law, 
whether  they  should  not  be  reme 
died  by  Congress. 

Pointing  out  that  there  is  now 
before  Congress  legislation  along 
the  lines  of  the  Logan-Walter  Bill 
to  establish  uniform  administrative 
procedure,  Mr.  Caldwell  said  he  did 
not  see  how  Congress  could  write 
laws  in  advance  for  radio,  and  that 
he  felt  the  general  procedural  stat-; 
ute  should  be  written. 

He  added  he  did  not  think  Con- 
gress should  interfere  with  a  Com- 

mission of  experts  unless  they  are 
"dishonest",  and  in  that  event  it 
should  dispose  of  the  men. 

Senator  Clark  nevertheless  said 
it  was  a  serious  thing  when  a  Com 
mission  issues  an  order  that  a  com- 

pany give  up  half  of  its  property 
There  should  be  very  careful  legal 
safeguards,  he  said. 

Concurring,  Mr.  Caldwell  said 
there  were  days  when  he  did  not 

agree  with  the  FCC's  moves  and even  questioned  its  integrity.  But 
he  said  he  felt  in  the  last  few  years 
the  FCC  has  improved  and  that  it 
was,  in  his  judgment,  following 
generally  orderly  procedure. 

Political  Influence 

Charged  by  Wheeler 
Senator  Wheeler  fired  another 

dart  into  the  Commission,  however, 
with  the  observation  that  it  does 
not  follow  uniform  procedure.  As- 

serting there  is  too  much  politics  or 
other  pressures,  he  said  that  an  ap 
plicant  who  has  influence  may  get 
his  application  granted  without  a 
hearing,  while  another  applicant, 
with  an  identical  case,  will  be 
forced  to  go  to  the  expense  of  fi 
hearing  and  subject  it  to  delays. 

He  commented,  too,  that  several 
years  ago  when  a  bill  was  proposed 
to  rewrite  the  statute,  CBS  and 
NBC  were  opposed  to  it.  He  said  it 
appeared  to  depend  upon  which 
group  was  happy  with  FCC  ac- 

tivity. 

Mr.  Caldwell  contended  that  it 
seemed  to  "depend  on  whose  ox  is 

1041  NO. LAS   PALMAS  AVE.   •   HOLLYWOOD,  CALIF. 
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being  gored".  He  said  that  he  had 
not  detected  any  crackdown  or  puni- 

tive policy  by  the  Commission.  He 
Hj  declared  he  preferred  the  regula- 
Bjtion  by  law  to  "shadow-boxing" which  had  occurred  in  the  past. 

Mr.  Caldwell  commented  that  the 
current  rules  do  not  constitute  the 
first  instance  in  which  the  FCC  has 
indulged  in  regulation  of  chain 
broadcasting.  Among  other  things, 
he  declared,  he  had  detected  10  sep- 

arate decisions  where  the  FCC  had 
reached  judgments  opposite  from 
those  embraced  within  the  rules. 
Asked  by  Senator  Clark  why 

fNBC  should  be  requested  to  relin- 
quish the  Blue,  Mr.  Caldwell  replied 

there  are  only  four  networks,  and 
'NBC  is  in  the  position  of  having 

"]  two.  Moreover,  he  said,  the  Red  and the  Blue  are  not  really  competitive 
j  but  the  Blue  is  used  as  a  buffer, 
(largely  against  MBS.  A  system  of 
j  discounts  employed  by  NBC  makes 

ill  its  competition  very  difficult  for 
JfiMBS,  he  declared. 

Greater  Freedom 
Foreseen  by  Weber 

Senator  Clark  interposed,  how- 
ever, that  a  number  of  his  consti- 

^  tuent  stations  are  satisfied  with 
their  NBC  affiliations.  Mr.  Weber 
said    this    was    probably  because 
those  stations,  with  no  competitors 
in  the  same  city,  have  an  advan- 

'  tage  since  they  get  the  commercial 
[  benefit  of  the  Red  and  the  sustain- 
'  ing  programs  of  the  Blue.  He  in- 
'  sisted  the  new  regulations  would 
'  give  existing  network  outlets  first 
choice  and  therefore  provide  greater 

"i  freedom. 
"  Mr.  Caldwell  said  that  since  the 
'  issuance  of  the  rules,  MBS  has  re- ceived a  number  of  communications 
J  from  Blue  stations  which  inter- 
I  preted  the  rules  as  permitting  them 
ito  affiliate  with  MBS,  as  well  as  to 
I  retain  their  present  network  asso- 
;i  elation. 

Taking  up  the  question  of  FCC 
j  jurisdiction,  Mr.  Caldwell  said  he 
did  not  interpret  Section  303  (i) 
of  the  law  as  limiting  the  Commis- 

sion to  regulation  of  only  physical 
,  aspects  of  network  operation.  There 
have  been  past  attempts,  he  pointed 
out,  to  regulate  network  broadcast- 

ing by  the  FCC,  but  these  failed  to 
materialize. 
He  mentioned  particularly  the 

effort  of  former  Commissioner  Ir- 
^  vin  Stewart,  whom  he  described  as 
,  "one  of  the  ablest  men  ever  to  sit 
on  the  Commission",  which  proved 
futile.  And  he  claimed  that  in  its 

earlier  days  CBS  solicited  "the  aid 

KYW  Buys  Reuters 

KYW,  Philadelphia,  has  sub- 
scribed to  the  Globe-Reuters 

News  Service,  the  only  radio 
station  in  the  world  other 
than  the  BBC  to  have  a  direct 
Renter's  line  to  its  newsroom. 
In  addition  to  covering  all 
possessions  of  the  British  Em- 

pire, the  service  also  controls 
the  Havas  news  agency  in 
South  America  and  has  an 
extensive  coverage  in  the  Ori- 

ent. KYW  also  subscribes  to 
Associated  Press,  United 
Press  and  the  Western  Union 
sports  ticker.  The  Renter 
service  is  shortwaved  from 
London  to  New  York  and  re- 

layed by  teletype. 

of  the  Government"  to  make  its 
competitive  position  more  favorable 
by  more  rigid  regulation  of  NBC. 

Present  at  the  hearing  were  Sen- 
ators Wheeler,  Gurney,  Clark,  Tun- 

nell  and  McFarland. 

MBS  Ownership 
Explained  by  Weber 
Resuming  the  stand  for  the  sec- 

ond day,  Messrs.  Caldwell  and 
Weber  performed  as  a  dual  witness 
team,  answering  questions  in  their 
particular  spheres,  while  Mr.  Cald- 

well offered  the  direct  testimony. 
Senator  Wheeler  said  he  had  re- 

ceived a  call  from  an  unidentified 
Montana  broadcaster  who  told  him 
that  if  the  rules  went  into  effect  it 
would  be  impossible  for  CBS  to  run 
a  line  into  the  State. 

Mr.  Weber  said  he  could  only  an- 
ticipate the  reason,  but  he  thought 

that  apparently  this  was  founded 
on  the  belief  that  if  there  are  no 
time  options,  the  network  would 
not  regard  it  as  feasible  to  extend 
its  line  into  the  State.  On  behalf 
of  MBS,  he  said,  it  planned  to  of- 

fer service  in  Montana  and  that 
elimination  of  the  existing  28-day 
option  held  by  the  other  networks 
would  make  this  feasible. 

Asked  by  Senator  Wheeler  who 
are  the  "real  owners"  of  MBS,  Mr. 
Weber  outlined  the  cooperative 
ownership  of  the  company.  He  said 
that  WOR,  WGN  and  Don  Lee  each 
own  25  shares  of  99  shares  issued, 
with  6  shares  each  held  by  Colonial 
Network,  United  Broadcasting  Co. 
(WHK-WCLE),  WKRC,  Cincin- 

nati, and  CKLW,  Windsor-Detroit. 
He  said  there  were  prospects  of  4 
additional  stockholders  within  the 
next  6  months. 

MBS,  he  declared,  as  a  coopera- 
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tive  organization,  makes  no  cor- 
porate profit  but  acts  as  a  clearing 

house.  The  individual  stations  get 
their  card  rates  minus  commissions 
and  earn  the  profits. 

Denying  a  report  that  the  Chi- 
cago Tribune,  operating  WGN,  re- 

cently put  $500,000  into  MBS,  Mr. 
Weber  said  that  WOR,  WGN  and 
Don  Lee  each  had  contributed  $109,- 
000  toward  MBS  operation  last 
year  and  the  other  stockholder  sta- 

tions $41,000  each.  Those  which 
paid  the  $109,000  figure  had  guar- 

antees of  $200,000  payments  and 
the  others  of  $50,000  payments. 

Caldwell  Discusses 
Authority  of  FCC 

Responding  to  Senator  Clark, 
Mr.  Weber  said  that  MBS  has  been 

"profitable  in  varying  degrees  to 
the  stations".  He  said  there  is  no 
program  or  engineering  expense 
and  that  sustaining  service  is  pro- 

vided by  the  affiliates.  If  MBS 
were  operated  like  the  other  net- 

works, Mr.  Weber  said,  it  would  be 
difficult  to  ascertain  whether  it 
would  make  a  profit  because  of  the 

varying  program  and  expense  fac- tors. 

Returning  to  his  analysis  of  the 
FCC's  jurisdiction,  Mr.  Caldwell 
was  interrupted  by  Chairman 
Wheeler,  who  asked  whether  the 
Commission  has  the  power  to  reg- 

ulate purported  monopoly  in  broad- 
casting. Mr.  Caldwell  argued  that 

the  Commission  has  the  power  to 
grant  and  deny  licenses  and  that 
the  law  specifically  requires  it  to 
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NBC  STATION 
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All  These  and  More  Sports 

Broadcasts  for  WTCN  Listeners 

SPORTS  REVIEW S:4S  p.  M.  Daily  Except  Sunday 

sr.  PAUL  OPEN  GOLF  TOURNAMENT July  25  Through  July  27 
BASEBALL  SCORES 10  p.  M.  Daily 
GOLF  HINTS 
By  Minnesota  Professional  Golfers'  Ass'H. 
MINNESOTA  STATE  HIGH  SCHOOL 
BASKETBALL  TOURNAMENT 
MINNESOTA  STATE  AMATEUR  GOLF 
TOURNAMENT 
July  7  Through  July  12 
HOCKEY 
All  St.  Paul  and  Minneapolis  Home  Go/net 
BASEBALL 
All  St.  Paul  Games 
FOOTBALL All  University  of  Minnesota  Games 
MINNESOTA  STATE  OPEN  GOLF 
TOURNAMENT 
August  25  and  26 
HIGH  SCHOOL  FOOTBALL  GAMES 
MINNESOTA  STATE  WOMEN'S  GOLF TOURNAMENT 
July  28  Through  August  2 
BOXING 
All  Important  Bouts 
WRESTLING 
From  St.  Paul  and  Minneapolis  Auditoriums 

ST.  PAUL  —  MINNEAPOLIS 

fiaseball! 
Golf! Boxing! 

Wrestling! 

Hockey! 

Football! 
Track! Racing! 

Basketball! 
Bowling! 

FREE  & 

PETERS.  INC. 

National 
Representatives 
New  York,  Chicago, Detroit,  Los  Angeles, 
San  Francisco, Atlanta. 
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IS  THIS  A 

MAJOR  MARKET? 

Buyers  of  advertising  meas- 
ure a  market's  value  by  two 

basic  factors  —  "how  many 
people?  .  .  .  how  much  do 

they  spend?^'  Here  are  the answers  for  the  WLAW 
market : 

♦PEOPLE — 2,946,855  in  the  pri- 
mary and  secondary  listening  areas. 

*THEY  SPEND  —  $1,024,196,000 
annually. 

*  U.  S.  Census 

Compare  these  figures  with 
other  major  markets. 

WLAW 

LAWRENCE,  MASS. 

5000  WATTS  680  K.C. 

Columbia  Affiliate 
National  Representatives 

THE  KATZ  AGENCY,  INC. 

ascertain  the  character,  financial, 
technical  and  other  qualifications 
of  applicants.  Consequently,  he 
said,  it  was  his  judgment  the  Com- 

mission can  take  into  account  all 
relevant  matters. 

Mr.  Caldwell  declared  the  FCC 
had  three  specific  regulatory  fields 
— physical  or  technical  aspects,  con- 

cerning which  there  could  be  no 
question  of  jurisdiction;  the  eco- 

nomic field,  now  under  debate,  and 
the  question  of  program  control. 
In  the  latter  instance,  he  said,  the 
law  specifically  forbids  the  Com- 

mission to  exercise  censorship  pow- 
ers and  that  he  felt  the  Commission 

had  gone  too  far  into  this  phase. 
Senator  Clark  interposed  that  the 

"monopoly  thing  doesn't  bother 
me"  and  that  it  is  important  only 
when  it  affects  the  public  interest. 
He  pointed  out  that  Pan-American 
has  had  a  monopoly  in  aviation 
and  that  monopolies  exist  in  many 
other  fields  because  no  other  en- 

terprises would  risk  the  investment 
or  had  the  inventive  genius  to  pio- 
neer. 

Free  Competition 
Defined  by  White 

On  the  economic  phase,  Mr.  Cald- 
well said  the  Supreme  Court  in  de- 

ciding the  so-called  Sanders  case 
had  upheld  the  FCC's  free  compe- 

tition theory.  Explaining  that  he 
had  lost  this  case,  he  said  never- 

theless it  was  his  notion  that  the 
Supreme  Court  had  decided  the 
case  properly. 

Senator  White,  however,  refused 

^^/y^,  we  f
ried 
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last 

ERLE  SMITH 
KMBC  NEWSCASTER 

FREE  <&■  PETERS,  INC. 
CBS  BASIC  NETWORK 

Frankly,  we  hoped  the  April  sales  of 
Bond  Clothes  in  Kansas  City  would 
double.  They  didn't.  Not  quite,  as 
you'll  note  from  this  Bond  commer- 

cial used  May  19th.  But  Erie  Smith 
and  his  5:45  p.  m.  newscast  did  boom 
business  99.7^,  so  you  understand 
why  we're  not  too  heart-broken. 
LOOKING  FOR  RESULTS  LIKE 

THIS? 
KMBC  CAN  DELIVER  THEM! 

KMBC  of  Kansas  City 

Bond  Song  Freed 
ACTING  to  give  the  U.  S. 
Treasury  the  full  benefits  to 
be  derived  from  the  playing 
of  Irving  Berlin's  new  song, 
"Any  Bonds  Today",  ASCAP 
has  released  the  number  for 
performance  "by  any  one  at 
any  time  without  charge".  In answer  to  Secretary  Henry 
Morgenthau's  request  for  the 
bond-selling  song  to  be  re- 

leased so  it  can  be  played  on 
all  radio  stations,  whether  or 
not  they  have  ASCAP  licen- 

ses, ASCAP  reports,  it  re- 
plied that  "ASCAP  is  delight- 

ed to  comply  with  your  re- 
quest and  notices  are  going 

out  to  all  users  of  music  that 
ASCAP  releases  this  song 
irrevocably  for  performance 
by  any  one  at  any  time  at 

any  place  without  charge." 

to  accept  this  theory.  He  declared 
that  all  of  the  FCC  rules,  estab- 

lishing clear  channels,  regionals 
and  locals,  limiting  power,  time 
and  other  allocations,  negatived  the 
idea  that  "we  have  adopted  the 
theory  of  free  competition  in  ra- 

dio". 

Before  the  breakdown  of  the  old 
law  in  1926,  when  stations  were 
permitted  to  operate  on  any  wave- 

length and  with  any  power  they 

desired,  "free  competition  existed", 
he  said.  But  Congress  turned  away 
from  that  when  it  enacted  the  Ra- 

dio Act  of  1927,  on  the  theory  that 
there  could  not  be  free  competi- 

tion because  of  the  technical  and 

physical  limitations. 
While  Mr.  Caldwell  agreed  in 

principle  with  Senator  White's  phil- 
osophy, he  said  that  even  with  the 

limitations,  the  Commission  may 
take  competition  into  account. 

When  Senator  White  commented 

that  he  couldn't  find  a  "consistent 
course"  from  the  start  of  radio  reg- 

ulation to  this  hour,  even  in  the 
briefs  and  writings  of  attorneys, 
Mr.  Caldwell  said  he  was  concerned 
about  "briefs"  and  other  documents 
stacked  before  Senator  White.  He 
said  he  had  argued  other  theories 
in  the  Sanders  case  and  in  repre- 

senting the  Clear  Channel  Group. 
Totally  aside  from  Section  303 

(i),  giving  the  FCC  jurisdiction 
to  regulate  chain  broadcasting, 
Mr.  Caldwell  said  that  under  Sec- 

tion 310  (b),  involving  transfers, 
he  felt  the  Commission  had  the  au- 

thority to  ascertain  "the  degree  of 
control"  passed  along  to  networks 
by  stations  under  exclusive  con- 

tracts and  time  options. 
Recall  Origin  of 

Radio  Act  of  1927 

What  amounted  to  a  memory 
contest  on  the  origin  of  the  origi- 

nal Radio  Act  of  1927  developed 
during  examination  of  Mr.  Cald- 

well by  Chairman  Wheeler  and 
Senator  White.  Senator  White  said 
it  should  not  be  overlooked  that  the 
monopoly  provision  of  the  Act  had 
to  do  with  a  finding  of  guilt  by  the 
courts,  as  the  basis  for  automotic 
denial  of  a  license. 

Senator  Wheeler  recalled  that  the 

reason  for  the  provision  grew  out 
of  RCA  having  been  found  guilty 
of  violation  of  the  anti-trust  laws 
and  in  this  connection  he  mentioned 

that  "one  particular  individual", 
now  employed  by  RCA,  had  led 
this  anti-RCA  fight.  He  referred, 
presumably,  to  Oswald  F.  Schuette, 
RCA  public  relations  advisor,  who 
formerly  headed  the  Radio  Protec- 

tive Assn.,  which  fostered  dissolu- 
tion of  what  was  characterized  as 

"the  radio  trust". 
Senator  White  insisted  the  in- 

spiration for  the  provision  was  a 
study  made  by  the  Federal  Trade 
Commission  of  the  so-called  radio 
monopoly,  preceding  the  dissolution 
of  the  original  ownership  of  RCA. 
Mr.  Caldwell,  however,  said  that 
the  monopoly  complained  of  initial- 

ly had  to  do  with  patent  apparatus 
and  RCA  exclusive  traffic  arrange- 

ments for  its  communications  serv- 
ice. 

The  so-called  Davis  Equalization 
Amendment  of  the  original  act, 
concentration  of  power  in  the  hands 
of  individuals  or  closely  held  com- 

panies, and  clear  channels  all  were 
thrown  into  the  discussion  during 

the  "memory  contest". Mr.  Caldwell  criticized  sharply 

the  "propaganda"  of  opponents  to 
the  rules,  which  predicted  chaos, 
confusion,  anarchy  and  destruc- 

tion. Actually,  he  said,  only  two 
of  the  new  rules  pose  serious  ques- 

tions. One  is  on  exclusive  contracts 
and  the  other  time  options. 

Urges  Net  Programs 
For  Remote  Areas 

He  said  that  NBC  had  operated 
without  exclusive  contracts  or  time 
options  for  many  years  and  that 
it  has  succeeded  in  selling  time  out- 

side the  option  period  so  that  the 
"difficulty  can't  be  too  great".  CBS, 
he  held,  had  one-year  contracts  up 
until  1936. 
On  the  network  competition 

phase,  Mr.  Caldwell  predicted  that 
the  number  of  networks  will  be 
fixed  by  economic  considerations 
and  the  law  of  supply  and  de- 

mand. He  chided  Senator  White 
for  his  suggestion  that  the  FCC 
equalize  the  network  affiliate  sit- 

uation through  use  of  its  power 
to  allocate  frequencies  and  facili- 

ties. He  cited  the  situation  in  Louis- 
ville as  an  example  of  difficulty  in 

enforcing  such  a  reallocation. 
The  examination  drifted  to  the 
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GOLDEN  HORSESHOE  girls  was 
the  title  given  this  duo,  who  dis- 

tributed traditional  good-luck  sym- 
bols at  the  NAB  convention  last 

month  in  St.  Louis  for  WJR,  De- 
troit, and  WGAR,  Cleveland. 

age 44  •  June  16,  1941 BROADCASTING  •  Broadcast  Advertising 



CONGRATULATING  singers  Dinah  Shore  and  Lanny  Ross  on  their  duet 
rendition  of  his  ballad,  "Dixie  Girl",  is  balladeer  Kent  Cooper  (center), better  known  as  general  manager  of  AP,  now  serving  radio  through  its 
subsidiary,  PA.  The  song  was  heard  June  3  on  Lanny  Ross'  program 
(sponsored  by  Campbell  Soup  Co.  for  Franco-American  spaghetti  on  CBS. 

desirability  of  clear  channels,  when 
Senator  Wheeler  insisted  it  was 
the  duty  of  the  networks  to  put 
programs  on  small  stations  in  re- 

mote areas.  The  networks  are  mak- 
ing "big  money",  he  said,  and  it 

is  their  responsibility  to  see  that 
:he  smaller  stations  get  good  pro- 

grams, even  though  they  make  "a 
little  less  money".  He  said  he  hoped 
bhe  Commission  would  do  some- 

thing about  it.  Maybe  "a  few  of  the 
clear  channels  are  justified",  he said. 

Mr.  Caldwell,  a  staunch  advocate 
of  clear  channels  as  a  means  of 
providing  rural  service  and  coun- 

sel for  the  Clear  Channel  Group, 
said  there  might  be  some  justifica- 

tion for  the  "rural  free  delivery" 
theory,  by  making  the  more  profit- 

able areas  pay  for  the  non-profit- 
|able  ones. 

Alluding  to  the  position  taken  by 
Mr.  Ethridge,  the  MBS  attorney 
predicted  that  the  Louisville  exec- 
iUtive  would  rather  accept  the  FCC 
regulations  than  have  the  Commis- 

sion fjorce  WHAS,  Louisville  Cour- 
ier-Journal station  to  "swap  its  as- 

isignment"  with  some  other  station 
an  Louisville,  as  had  been  suggest- 

ed by  Senator  White.  The  Maine 
Senator,  however,  observed  that  by 
the  same  token  the  FCC  might  find 
it  expedient  to  reduce  the  wattage 
of  WGN  and  WOR. 

Praises  Radio  far 
Impartial  Attitude 

Again  criticizing  politics  in  ra- 
lio  regulation,  Chairman  Wheeler 
said  he  wanted  stations  to  be  "free 
from  domination  of  both  Govern- 
nent  and  private  concerns".  He 
said  he  did  not  like  the  idea  of 
!;he  Commission  saying  to  stations 
'you  shouldn't  put  on  particular 

5000  day 

1000  nite 

1070  Kc. 

WICHITA 

programs"  or  to  "hold  a  club  over 
the  station"  because  the  owner 
might  be  in  disfavor  with  the  Ad- 

ministration. He  charged  that  the 
FCC  has  been  dominated  political- 

ly during  the  Republican  Admin- 
istration and  that  "it  has  been 

true  to  some  extent  during  the 
Democratic  Administration." 
Taking  a  somewhat  different 

stance.  Senator  Wheeler  said  it 
was  his  view  that  radio  has  very 
materially  assisted  in  bringing 
about  "freedom  of  discussion". 
Many  newspapers  were  partisan 
and  gave  less  prominence  to  news 
they  did  not  agree  with  until  radio 
came  into  the  field  and  both  sides 
were  heard  on  the  air,  he  added. 
The  radio  industry  on  the  whole 
has  done  a  good  job  but  many 
newspapers  still  color  news  and  do 
so  to  a  greater  extent  than  has 
radio,  he  said. 

Another  tirade  against  commen- 
taries on  the  air  was  opened  up 

with  this  line  of  discussion.  Sena- 
tor Clark  asked  whether  the  FCC 

has  the  power  to  compel  networks 
and  stations  to  list  "news"  as  such 
and  not  "editorial  opinion".  He  said 
that  75%  of  the  "news  reporters" 
so  listed,  are  actually  "nothing 
more  than  editorial  commenta- 

tors." 
Mr.  Caldwell  said  he  did  not 

think  the  Commission  had  the  pow- 
er to  handle  such  a  matter.  Mr. 

Weber  interposed  that  the  news- 
papers themselves  made  the  list- 

Works  After  Wreck 

TURNER  GRIFFIN,  RCA 
installation  expert  specializ- 

ing in  police  radios,  owes  his 
life  to  the  fact  that  a  police 
transmitter  he  was  road- 
testing  functioned  even  after 
the  car  in  which  it  was  in- 

stalled overturned  in  a  traf- 
fic accident.  Griffin  was  in  an 

Orlando,  Fla.,  police  car  with 
an  officer,  while  Harry 
Mickel,  manager  of  RCA  po- 

lice radio  sales,  stood  by  re- 
ceiving equipment  in  the  sta- tion house.  After  the  accident, 

which  demolished  the  police 
car,  the  driver  switched  on 
the  mobile  transmitter  and 
called  the  station  house. 
Mickel  phoned  a  hospital, 
which  sent  an  ambulance. 
Griffin's  injuries  included  a 
severed  artery,  torn  leg  mus- cles and  head  wounds.  He 
is  recuperating  at  his  home 
in  Audubon,  N.  J. 

ings  and  that  networks  and  sta- tions have  no  control  whatever  over 
them.  Insofar  as  MBS  is  concerned, 
he  said,  commentators  are  called 
"news  analysts"  and  regular  news 
periods  of  press  association  bul- 

letins are  labeled  otherwise. 

Caldwell  Opposes 
JSetworh  Licensing 

Insisting  that  something  should 
be  done,  Senator  Clark  said  that 

the  "wildly  biased  editorial  tirades" 
under  the  heading  of  news,  consti- 

tutes misrepresentation  to  the  pub- 
lic and  that  unless  something  is 

done  about  it,  there  will  be  "some 
sort  of  legislation". 

Mr.  Caldwell  said  he  was  op- 
posed to  grant  of  power  of  that 

nature  to  any  regulatory  body, 
since  it  would  approach  censorship. 
He  added  he  was  opposed  to  the 
licensing  of  networks  as  such,  since 
such  power  might  eventually  mean 
licensing  of  program  production 
and  result  in  censorship. 
When  Senator  Wheeler  observed 

that  the  Commission  might  take 
care  of  the  commentator-news  situ- 

ation by  citing  stations  on  renewal 
of  license  if  they  did  not  present 
both  sides,  Mr.  Caldwell  reiterated 

Wa  nted 

EXPERIENCED  PROGRAM  AAANAGER  FOR 

NETWORK  STATION  IN  MIDWEST  TOWN  OF  1 25,000 

Station  wants  to  produce  more  local  programs  both 
sustaining  and  commercial.  Man  must  have  ingenuity 
for  building  human  interest  programs,  showmanship 
and  a  real  desire  to  serve  the  community.  Must  be 
able  to  handle  and  develop  program  stafF  and  to 

have  and  carry  out  program  ideas  to  fit  the  com- 
munity. Real  opportunity  for  right  man.  Send  appli- 

cation with  full  details  to  Box  577,  BroadcasJing. 

WHEELING 

How^s 
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ss? 

"FINE 

THANKS  TO 
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VA
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says  the — 

PEERLESS 

DEPARTMENT  STORE 

For  six  years  this  pro- 

gressive Wheeling  In- stitution has  leaned 

heavily  on  WWVA  for 
sales  support. 
What  we  have  done  for 
them  we  can  do  for 

you. 

NBC  Basic  Blue 

BLAIR  Represents  Us 
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5.000  WATTS 

WWVA 

WHEELING.  W.VA. 

June  16,  1941   •  Page  45 



FRIENDS 

IN  NEED! 

WAIR  wins  in  the  popularity 
election.  They  listen!  They  be- 

lieve! They  are  WAIR's  friends 
in  need  of  your  product. 
They'll  BUY! 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

Net  Rules  May  Curtail  Church  Programs^ 

Pastors  Predict  in  Letter  to  President 

Reserve  Your  Copy  of 

1941  Iowa  Radio 

Audience  Survey 
NOW 

Conducted  by  Dr.  H.  B.  Summers  of 
Kansas  State  College,  the  1941 
Iowa  Radio  Audience  Survey  is  an 
authoritative  study  .  .  tells  virtually 
everything  you  need  to  know  about 
Iowa  and  Middlewest  radio  lis- 

teners' habits  .  .  furnishes  a  means 
by  which  you  can  scientifically 
check  almost  all  your  advertising 
plans  in  this  section. 
Write  for  it.  No  cost  or  obligation. 

Address  Dept.  B 

STATION  WHO 
DES  MOINES,  IOWA 

V^<5^-  vi*"-  '.<^t.^.  '^/^i  jCi^i  ■^C''  v^. 

Business  is  good  in  Brit- 

ish Columbia.  CJOR 

stands  ready  to  relay  your 

message  to  this  prosper- 
ous Canadian  market. 

CJOR 

Vancouver,  Canada 
1000  watts  600  K.C. 

&  National  Representatives 
i  J.  H.  McGillvra  (U.  S.) 

I         H.  N.  Stovin  (Canada)  ^ 

N>B*C  BLUE 

Summertime  is  a  busy  time  for  Jack- 
sonville. Get  your  share  of  this  busi- 

ness. Make  WJHP  a  must. 

MAINTAINING  that  enforcement 
of  the  FCC  monopoly  regulations 
would  curtail  and  jeopardize  the 
increasingly  important  program  of 
religious  broadcasting,  a  group  of 
62  Christian  ministers,  headed  by 
Dr.  Harry  Emerson  Fosdick,  of 
New  York's  Riverside  Church,  in 
a  May  28  letter  to  President  Roose- 

velt urged  that  enforcement  of  the 
regulations  await  "a  full  and 
searching  investigation." In  the  letter,  introduced  last 
Wednesday  by  Louis  G.  Caldwell, 
MBS  counsel,  into  the  record  of 
the  Senate  Interstate  Commerce 
Committee  hearings  on  the  White 
Resolution,  the  clerics  held  that 
the  action  proposed  by  the  FCC 

is  "hasty,  drastic,  and  ill-consid- 

ered." 
'Propaganda' — Caldwell 

During  his  testimony  before  the 
Committee  last  Wednesday,  Mr. 
Caldwell  called  attention  to  the  let- 

ter, citing  it  as  another  example 
of  the  "propaganda"  instigated  by 
opponents  of  the  FCC  monopoly 
regulations.  Mr.  Caldwell  also  men- 

tioned a  previously  offered  petition 
of  similar  character  circulated  by 
the  Women's  National  Radio  Com- 

mittee of  the  General  Federation 
of  Women's  Clubs. 
He  commented  that  apparently 

there  would  be  no  programs  for  the 
ladies,  agriculture  or  religion  if 
the  monopoly  regulations  were  put 
to  effect.  He  added  that  MBS  pro- 

posed to  continue  providing  such 
sustaining  programs,  nonetheless. 

Mr.  Caldwell's  comments  on  the 
ministers'  letter  also  drew  the  ob- 

servation from  Chairman  Wheeler 

(D-Mont.)  that  it  was  "typical 
of  the  misinformation  that  gets  out 

with  every  piece  of  legislation." The  large  majority  of  the  62 
signers  of  the  letter  were  from  the 
New  York  area. 

The  letter  to  President  Roosevelt 
stated : 

"We,  the  undersigned  Christian 

ministers,  of  many  different  de- 
nominational backgrounds,  who 

have  had  the  privilege  of  using  the 
radio  networks  of  NBC,  appeal  to 
you  in  this  letter  because  we  are 
convinced  that  all  programs  of  re- 

ligious broadcasting  stand  today  in 
serious  peril. 

"The  recently  issued  report  of  the 
FCC,  if  put  into  effect,  would,  in 
our  judgment,  greatly  curtail  the 
opportunity  for  such  nationwide 
service,  and  would  jeopardize  cul- 

tural, educational,  musical,  and  re- 
ligious broadcasting  in  general. 

During  recent  years  while  the  pres- 
ent national  network  system  has  en- 

abled us  to  build  up  a  continental 
audience  for  a  non-sectarian,  inclu- 

sive, religious  message,  we  have 
received  some  five  million  letters. 

"This  response  from  the  Amer- 
ican people  has  convinced  us  that 

religious  broadcasting  is  rendering 
a  real  service  to  the  nation.  Since 
none  of  us  has  any  personal  gain 
whatever  at  stake  in  the  matter,  we 
feel  free  to  plead  for  careful  con- 

sideration of  this  important  subject 
before  action  is  taken. 

Hasty  and  Drastic 
"The  action  proposed  by  the  FCC 

seems  to  us  hasty,  drastic,  and  ill- 
considered.  Before  so  radical  and 
precipitate  an  action  is  taken,  we 
appeal  to  you  for  a  full  and  search- 

ing investigation  of  this  entire  ques- 
tion, in  the  endeavor  to  determine 

whether  the  present  organization 
of  the  radio  industry  or  the  pro- 

posed alternative  will  better  serve 
the  interests  of  all  the  people. 

"In  a  time  of  crisis,  when  morale 
is  vitally  important,  and  when  a 
spiritual  ministry  of  non-sectarian 
character  is  by  common  consent 
needed  as  never  before,  it  seems 

to  us  deplorable  thus  to  throw  re- 
ligious broadcasting  into  confusion. 

Certainly  we  feel  sure  that  no  such 
action  should  be  taken  except  after 
thorough  investigation  and  upon 

convincing  evidence  of  need." 

WL  K.  DOtHiJI.  Klf, CMUM  Dnion  iTujni  pmuu>u»iu 
JACKSONVILLE 

that  such  power  should  not  be  given 
the  licensing  authority  since  it  in- 

evitably would  lead  to  program  con- 
trol, censorship,  or  worse. 

Mr.  Weber  argued  that  MBS  does 
its  utmost  to  label  news  "news"  and 
commentaries  as  such.  Senator 
Wheeler,  however,  said  that  he 
thought  that  perhaps  MBS  might 
be  "worse  than  other  networks  in 
this  respect".  Senator  Tobey  also 
barged  in,  criticizing  the  preponder- 

ance of  "interventionist"  partisan- 
ship displayed  not  only  on  the  air 

but  in  the  newsreels,  newspapers 
and  elsewhere. 
Mr.  Weber  said  that  Fulton 

Lewis  jr.,  Washington  commentator 
for  MBS,  was  regarded  as  pro- 
isolantionist — an  observation  that 
later  came  into  the  discussion  when 
Senator  Clark  said  it  was  his  view 
that  Mr.  Lewis  does  not  take  sides 

either  way  but  gives  "at  least  a 
fair  break"  to  the  isolationist.  He 
said  he  thought  Mr.  Lewis  was  "an 
excellent  commentator",  and  Sena- 

tor Wheeler  observed  that  he 
(Lewis)  "has  been  cussed  out  by 
the  New  Deal". Getting  back  to  the  hearing  topic, 
Mr.    Weber    disputed  contentions 

that  "fly-by-night"  networks  ai 
brokerage  concerns  would  enter  r 
dio  if  the  rules  were  invoked.  I 
said  that  network  service  involv* 
something  more  than  mere  prov 
sion  of  commercials  and  that  the; 
must  be  technical,  production,  a! 
nouncing  and  engineering  staffs  s 
well  as  the  provision  of  sustainir 
program.  Sustaining  service,  1, 

pointed  out,  has  been  "a  source  < income"  to  NBC  and  CBS.  Mor 
over,  he  described  it  as  the  best  ws 
of  building  up  sustainings  forfutui 
sponsorship.  He  held  that  networl- do  not  make  the  stations  but  th 
the  development  is  reciprocal. 
Fairness  of  Line 

Charges  Is  Discussed 
Answering  Senator  Wheeler,  I 

said  that  unless  a  network  providf 
well-rounded  service,  other  ne 
works  will  develop.  He  said  adve 
tising  agencies  would  not  be  di; 
posed  to  set  up  networks,  since  wii 
lines  are  expensive  and  no  sing 
agency  would  have  sufficient  bus 
ness  to  justify  a  network  operatioi 
He  contended  this  was  so,  in  ai 
swer  to  Senator  Wheeler,  even 
an  agency  had  a  half-dozen  of  tV. 
leading  sponsors. 

Wire  lines,  he  pointed  out,  cos 

$8  per  mile  per  month.  Moreove; 
there  would  have  to  be  productioi 
merchandising,  engineering  and  th 
other  ramified  network  service. 
A  discussion  of  the  reasonabl 

ness  of  AT&T  line  charges  was  pr( 
cipitated  by  Senator  Clark.  M 
Weber  pointed  out  that  loops  an 
connections  also  constitute  heav 

expense,  with  the  connection  cos 
averaging  $175  per  month,  irrespec 
tive  of  how  often  it  may  be  used 

Senator  Clark  said  that  while  h 
had  no  knowledge  of  the  basis  o 
these  charges,  it  appeared  to  hir 
that  the  line  costs  were  prohibitiv 
insofar  as  service  to  remote  area 
is  concerned.  He  suggested  that  th 
FCC  might  look  into  these  charge 
to  ascertain  whether  they  are  ou 
of  line. 

Mr.  Weber  said  that  some  reduc 
tions  in  line  charges  had  been  ef 
fected  and  that  the  AT&T  state 
that  the  costs  would  be  higher  fo 
the  small  communities  if  the  incom 
from  the  larger  markets  did  no 
result  in  the  average  costs  estab 
lished.  Senator  Wheeler  joined  ii 
the  view  that  the  FCC  should  lool 
into  these  matters,  declaring  tha 
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while  the  charges  might  be  justi- 
fied for  larger  stations,  they  cer- 

tainly appear  out  of  line  for  smaller 
ones. 

i  Canadian  Angle 
Is  Cited  by  Weber 

MBS  wound  up  its  presentation 
at  the  Thursday,  June  12,  session 
during  which  Alfred  J.  McCosker, 
chairman  of  the  board  of  the  net- 

work and  president  of  WOR, 
summed  up  that  network's  position 
in  support  of  the  FCC  regulations 
and  in  opposition  to  favorable  Sen- 

ate action  on  the  White  Resolution. 
The  committee,  with  only  a  half- 

dozen  members  sitting,  also  heard 
the  opening  portion  of  the  testi- 

mony of  FCC  Commissioner  T.  A. 
M.  Craven,  first  witness  in  oppo- 

sition to  the  FCC  rules  and  one 
of  the  two  FCC  members  to  vote 
against  them. 

Messrs.  Caldwell  and  Weber  re- 
sumed the  stand  at  the  outset  of 

the  session.  Mr.  Weber  recapitu- 
lated his  testimony  of  the  preced- 

ing two  days  and  also  placed  in 
the  record  exhibits  showing  that 
there  are  43  cities  of  50,000  popu- 

lation or  greater  in  which  MBS  has 
no  outlet.  He  pinned  responsibility 
on  the  present  NBC  and  CBS  ex- 

clusive contracts. 
Seeking  rejection  of  the  White 

Resolution,  Mr.  Weber  said  that 
the  proposed  regulations  will  have 
an  eff^ect  internationally.  Canada, 
he  said,  is  awaiting  the  change  in 
the  existing  rules  so  it  can  alter 
its  network  requirements.  As  an 
example,  he  cited  the  situation  in 
Toronto,  where  he  said  three  sta- 

tions are  on  NBC  and  one  on  CBS, 
with  the  result  that  Mutual  does 
not  have  an  outlet. 
When  Mr.  Weber  testified  he 

felt  the  new  rules  would  encourage 
competition  in  network  broadcast- 

ing, Chairman  Wheeler  agreed  it 
would  be  beneficial  to  "put  them 
on  their  toes".  Mr.  Weber  declared 
that  under  the  regulations,  stations 
can  continue  to  do  business  with  a 
single  network  if  they  choose,  but 
it  gives  them  the  opportunity  to 
use  other  networks. 

Refuting  contentions  that  chaos 
would  be  caused  among  advertisers 
and  that  listeners  would  be  con- 

fused, Mr.  Weber  said  these  claims 

VERY  MUCH  A  FATHER  on  Father's  Day  was  Warren  Sweeney,  CBS 
newscaster,  surrounded  by  his  six  qualifications  for  paternal  bliss.  In 
the  foreground  4-year-old  Lynne  tugs  off^  daddy's  shoes  as  Jean  Ann,  9, watches.  Others  of  the  Sweeney  brood  are  (1  to  r),  Michael,  6;  Paul,  16 
months;  Patricia,  5;  and  Mary  Eileen,  7. 

had  been  disproved  in  actual  prac- 
tice. Opposition  of  some  stations 

to  the  regulations,  Mr.  Weber  as- 
serted in  response  to  Senator 

Wheeler,  can  be  attributed  largely 
to  a  "misunderstanding"  of  the 
rules,  and  he  said  that  most  of 
it  came  from  the  "so-called  well-fed 

affiliates". Senator  White  asked  Mr.  Weber 
if  he  would  agree,  whether  justi- 

fied or  not  and  without  regard  to 
how  they  made  up  their  minds, 
"that  a  great  majority  of  the  sta- 

tions in  the  United  States  are  fear- 
ful about  these  regulations  and  are 

opposed  to  them  as  they  stand". Mr.  Weber  declined  to  give  a  yes 
or  no  answer  during  a  rather 
heated  colloquy.  He  said  he  did 
not  believe  the  majority  of  stations 
had  expressed  themselves. 

Mr.  Weber  said  he  believed  the 

regulations  would  result  in  a  con- 
tinuance of  operation  largely  on 

the  same  basis  as  today.  Most  sta- 
tions, he  predicted,  will  continue 

to  affiliate  with  one  network  in  cit- 
ies where  there  are  an  adequate 

number  of  outlets.  The  one  big 
difference,  he  said,  will  be  that 
those  stations  not  now  receiving 
substantial  commercials  from  exist- 

ing networks  can  look  to  "a  sup- 
plementary source  of  programs  and 

revenue"  and  render  an  additional 
service.  He  predicted  it  would  be 
unlikely  that  any  station  would 
want  to  take  more  than  two  net- 

work services,  primarily  because 
of  line  costs. 

In  concluding  his  presentation, 
Mr.  Caldwell  said  the  record  at 
the  FCC  on  the  monopoly  hearing 
is  clear  on  the  point  that  many 
network  affiliated  stations  are  not 
satisfied  with  their  major  network 
contracts.  He  quoted  testimony  of 
Samuel  R.  Rosenbaum,  WFIL, 
Philadelphia,  chairman  of  IRNA, 
professing  dissatisfaction  with  net- 

work requirements.  The  position 
taken  by  IRNA  was  that  the  in- 

dustry should  be  free  to  decide 
these  issues,  rather  than  have  the 
Government  undertake  it. 
Mr.  Caldwell  contended  that 

IRNA  not  only  had  accomplished 

nothing,  but  apparently  had  at- 
tempted nothing  during  the  two  or 

three  years  since  its  formation. 
Returning  to  the  network  com- 

petitive situation,  Mr.  Caldwell 
said  MBS  constitutes  only  one  of 
several  attempts  during  recent 
years  to  set  up  a  new  national  net- work but  it  alone  has  survived. 
There  were  times,  he  asserted, 
when  it  was  doubted  whether  MBS 

could  survive.  "If  it  doesn't,  then 
no  one  else  will  get  in  because  of 

the  exclusive  contract  provisions", 
he  said.  If  present  practices  con- 

tinue, Mr.  Caldwell  asserted,  "it 
is  certain  that  there  won't  be  any 
new  national  networks". 

Senator  White,  however,  interpo- 
lated that  MBS  has  grown  in  spite 

of  this  and  he  hadn't  been  afraid, 
personally,  of  MBS  going  under. 
McCosker  Resents 

Charges  Against  MBS 
Mr.  McCosker  began  to  read  a 

prepared  statement  but  was  inter- 
rupted frequently  by  committee 

members.  He  vehemently  criticized 
reports  which  he  said  had  been 
circulated  that  MBS  has  had  the 

attitude  of  "wanting  to  see  confu- 
sion or  impairment  of  network 

broadcasting,  as  has  been  alleged, 
simply  in  the  hope  of  being  able 
to  grab  something  out  of  the  wreck- 

age". He  attacked  just  as  strongly 
other  allegations  that  MBS  had 
in  any  way  fostered  or  inspired  the 
FCC's  investigation  and  the  regu- 

lations, declaring  he  resented  it 
"officially  and  personally".  MBS, 
he  said,  "is  not  a  band  of  recal- 

citrants and  opportunists". If  MBS  thought  that  any  of  the 
regulations  were  likely  to  be  a  sub- 

stantial impediment  to  successful 
network  broadcasting,  "we  would 
be  against  them",  he  said.  But  he 
added  "our  whole  experience  is  to 

the  contrary". Senator  Wheeler  interposed  that 
it  had  not  come  to  his  attention 
that  any  such  reports  had  been  cir- 

culated. For  several  years,  he  said, 
suggestions  had  been  made,  includ- 

ing those  by  himself,  that  the  Com- 
mission should  be  investigated  be- 

cause of  the  view  that  it  "was  dom- 

inated by  politics  and  influences  on 
the  outside"  and  that  reports  had 
been  heard  of  "scandals"  on  the 
Commission. 

He  said  the  committee  in  the  cur- 
rent proceedings  did  not  propose  to 

dig  into  the  "scandal",  but  that  it 
wanted  to  ascertain  that  a  job  was 
being  done  in  the  public  interest 
and  that  the  networks  would  do 
business  in  a  legitimate  way. 

Senator  Wheeler  said  it  is  safe  to 

say  that  the  FCC  started  the  in- 
quiry for  the  purpose  of  "heading off  an  investigation  of  both  the 

Commission  and  the  industry  by 

Congress".  He  pointed  out  that  res- 
olutions to  that  end  had  been  in- 
troduced in  both  houses. 

Voices  Faith  in 
Commission's  Assurances 

Continuing  his  statement,  Mr. 
McCosker  said  he  did  not  infer  that 
the  regulations  were  perfect  and 
agreed  that  further  experience 
under  them  may  easily  develop 
minor  defects  which  should  be 
cured.  Asserting  that  they  repre- 

sent a  result  arrived  at  "slowly, 
honestly  and  in  good  faith",  he  said 
they  deserved  a  try-out  in  equal 
good  faith  by  the  industry,  sub- 

ject to  the  right  to  ask  the  FCC 
for  changes  if  hardship  or  injustice 
results. 

"We  are  counting  on  the  assur- 
ances of  Chairman  Fly  and  the 

rest  of  the  Commission  to  this  end 
and  see  no  reason  to  doubt  those 
assurances.  We  also  have  faith  in 
his  assurances  that  these  regula- 

tions are  not  intended  to  be,  and 
are  not,  any  step  toward  Govern- 

ment ownership  or  what  the  law- 
yers call  regulation  of  the  common 

carrier  variety,  where  rates,  busi- 
ness policy  and  management  are 

actually  subjected  to  close  control. 
"I  trust,  while  willing  to  adjust 

details  of  new  regulations,  the  Com- 
mission will  never  permit  the  in- 

dustry to  be  set  back  eight  or  ten 
years  by  deviating  from  its  ex- 

pressed policy  of  removing  trade 
restraints  which  Mutual  has  found 

by  sorry  experience  to  be  so  stulti- 

fying". 

Mr.  McCosker  echoed  the  views 
of  his  counsel,  Mr.  Caldwell,  in 
predicting  that  if  MBS  cannot  es- 

tablish itself  as  a  full-scale  net- 

work, he  did  not  believe  that  "any- 
one will  attempt  to  operate  a  net- 

work under  these  restrictions". 
Such  an  individual  would  need  a 
guardian  rather  than  a  wavelength, 
he  said.  He  pointed  out  that  MBS, 
while  it  has  a  substantial  number 
of  stations,  does  not  have  high- 
powered  outlets.  Calling  this  a 
"synthetic  growth"  of  affiliates,  he 
said  that  to  mention  MBS  as  hav- 

ing 170  affiliates  is  like  "counting 
the  bills  in  your  pocketbook  rather 
than  looking  at  the  denomina- 

tions". 

Mr.  McCosker  said  that  develop- 
ments since  the  FCC  hearing  have 

only  served  to  confirm  "the  wisdom 
of  the  Commission"  in  initiating 
the  proceedings  and  in  arriving 
at  the  conclusions  in  the  report. 
He  said  he  was  not  exaggerating 
when  he  expressed  the  view  that 
competition  in  network  broadcast- 
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mg  is  at  stake.  If  the  regulations 
are  not  made  effective,  "it  is  not 
reasonable  to  expect  that  any  other 
group  will  attempt  to  project  or 
operate  a  national  network",  he said. 

Wheeler  Reminds 

FCC  Is  Arm  of  Congress 
Contending  that  full  opportunity 

was  given  all  parties  during  the 
hearings  to  present  their  cases  and 
that  ample  warning  had  been  given 
of  the  issues,  Mr.  McCosker  said 
that  if,  after  having  been  so  thor- 

ough and  fair  on  an  important  sub- 
ject and  after  having  "courag- 

eously decided"  many  of  the  con- 
troversial issues,  "the  Commission 

is  to  be  subjected  to  a  barrage  of 
personal  charges,  misleading  gen- 

eralities and  unfounded  criticisms, 
how  is  it  to  be  expected  that  this 
Commission  or  any  other  commis- 

sion will  again  have  the  courage 
to  deal  constructively  with  such  a 

subject?" Describing  the  Commission  as  an 
"expert  body",  Mr.  McCosker  said he  felt  sure  the  committee  did  not 
want  the  Commission,  in  deciding 
every  issue  before  it,  "to  pause 
continuously  wondering  how  the 
members  of  this  committee  indi- 

vidually feel  about  the  issue". 
Chairman  Wheeler  interrupted 

that  he  did  not  like  to  have  the 
Commission  "continually  wonder 
how  the  executive  branch  will  feel 
about  it  either".  He  said  that  in- 

dependent agencies  are  an  arm  of 
Congress,  but  that  after  they  are 
created  they  are  soon  prone  to  for- 

get it  because  members  owe  their 
appointments  to  the  Chief  Execu- 

tive. They  become  "subservient 
either  to  the  industry  or  to  the  ad- 

ministrative branch",  he  said.  "We 
want  them  to  do  a  good  job  and  do 
it  impartially.  If  they  do  a  good 
job,  we  should  not  bring  them  up 

here". 
McCosker  Attacks 
ISAB  and  Miller 

Senator  White,  however,  said  this 
was  the  first  time  in  five  years 
that  Congress  had  gone  into  the 
radio  law.  In  spite  of  that,  he  had 
proposed  several  times,  and  Chair- 

man Wheeler  had  joined  him,  in 
urging  a  Congressional  investiga- 

tion. Chairman  Wheeler  said  he 
thought  it  was  the  duty  of  Con- 

gress to  inquire  into  the  activities 
of  administrative  agencies  when 
"there  are  flagrant  abuses". 

A  sharp  attack  upon  the  NAB 
and  its  president,  Neville  Miller, 
was  loosed  by  Mr.  McCosker.  He 
told  the  committee  that  when  Mr. 
Miller  appears  as  a  witness,  he  may 
be  in  a  position  to  speak  for  "some 
elements"  of  the  industry,  but  not 
all.  He  pointed  out  that  three  prin- 

cipal stockholders  of  MBS  and  some 
others  connected  with  MBS  have 
resigned  from  the  NAB  because, 
among  other  things,  its  president, 
"purporting  to  speak  in  behalf  of 
the  industry  inclusively,  engaged 
in  public  denunciation  of  the  Com- 

mission and  its  report". 
After  reading  into  the  record  an 

exchange  of  letters  with  Mr.  Mil- 

Free  for  Soldiers 

WOR,  New  York,  joins  CBS 
in  establishing  a  policy  of 
free  admission  to  all  broad- 

casts for  men  in  the  service. 
Reducing  the  ticket  problem 
to  its  simplest  denomination, 
Harry  Miller,  supervisor  of 
the  WOR-Mutual  Playhouse 
on  Times  Square,  has  an- 

nounced, "A  man's  uniform 
will  serve  as  his  ticket". 

ler  during  early  May  as  well  as 
during  the  NAB  convention  in  St. 
Louis  May  12-15,  he  said  that 
WOR,  WON  and  Don  Lee  resigned 
from  the  NAB  because  it  was  clear 

that  the  association  "is  no  longer 
representative  of  the  entire  indus- 

try". He  quoted  from  his  May  13 
letter  of  resignation,  in  which  he 
made  that  observation,  plus  the 
conclusion  that  Mr.  Miller  had 
taken  a  position  in  various  matters 
"adverse  to  our  interests  and  in 
favor  of  those  of  others". 

The  NAB  Board  at  the  time,  Mr. 
McCosker  said,  consisted  of  26 
members,  3  of  whom  represented 
the  major  network  companies,  with 
one  representing  Mutual,  and  a  ma- 

jority of  the  other  members  being 
representatives  of  affiliates  of  NBC 
and  CBS. 

Calling  for  disapproval  of  the 
resolution,  on  the  ground  that  it 
would  result  in  indefinite  postpone- 

ment of  the  regulations,  Mr.  Mc- 
Cosker said  that  he  doubted 

whether  there  would  have  been  any 
"hue  and  cry"  from  the  networks 
or  the  industry  if  the  particular 
regulations  had  been  invoked  one 
by  one.  MBS  has  lived  under  un- 

favorable competitive  conditions, 
he  said,  and  while  it  has  not  flour- 

ished, it  has  made  progress  despite 
these  restrictions.  He  said  he  was 
convinced  that  the  regulations,  in 
actual  practice,  would  not  prove 
drastic  and  that  MBS,  instead  of 
being  criticized,  later  on  will  be 
congratulated  for  its  position. 

In  conclusion,  Mr.  McCosker  pre- 
dicted that  during  the  next  two  or 

three  years  a  "truly  American  sys- 

tem of  broadcasting"  would  develop 
under  the  rules,  and  that  compe- 

tition would  be  restored  and  har- 
mony would  return  in  the  industry. 

Craven  Says  Main 
Issue  Is  Jurisdiction 

Just  15  minutes  before  the  com- 
mittee adjourned  Thursday,  Com- 

missioner Craven  took  the  stand. 
To  clear  the  record.  Senator  White 
said  he  had  requested  that  the  com- 

mittee call  Commissioner  Craven 
because  he  thought  it  should  have 
the  benefit  of  the  minority  Com- 

mission views. 
Commissioner  Craven  said  he  did 

not  desire  to  appear  and  empha- 
sized there  were  no  personal  dif- 

ferences with  the  majority  involved 
in  the  monopoly  proceedings.  He 
said  he  and  his  colleague.  Gover- 

nor Case,  felt  the  majority  was 
"honest  and  sincere"  but  that  their 
conclusions  were  wrong. 

Reading  a  prepared  statement, 
Commissioner  Craven  said  the  mi- 

nority is  not  crusading  on  behalf 
of  its  views  and  that  the  matter 
of  the  White  Resolution  was  one 
solely  for  the  Senate  to  determine. 
The  FCC,  he  said,  is  but  an  agency 
of  Congress  and  should  not  attempt 
to  tell  Congress  what  it  should  do. 
He  said  that  personally  he  would 
welcome  an  investigation. 

The  real  issues  between  the  ma- 
jority and  the  minority  on  the  FCC, 

Commissioner  Craven  said,  sur- 
rounded the  question  of  jurisdiction. 

He  said  the  minority  felt  that  the 

majority  had  "usurped  power"  in 
adopting  the  regulations.  Agreeing 
there  are  abuses  in  radio  which 
need  correction,  Commissioner  Cra- 

ven declared  he  felt  there  should 
be  at  least  four  independent  net- 

works, each  operating  in  "stern 
competition",  inferring  that  he 
thought  NBC  should  divest  itself 
of  one  of  its  networks.  But  he 
added  he  did  not  believe  that  mo- 

nopoly exists  in  broadcasting. 
Branding  the  majority  conclu- 

sions as  "destructive,  rather  than 
constructive",  Comdr.  Craven  said 
he  believed  the  majority  had  over- 

emphasized one  phase  of  the  prob- 
lem— relating  to  purported  monop- 

SOMETHING  NEW  in  remote  broadcasts  resulted  when  WKY,  Oklahoma 
City,  accepted  an  invitation  to  publicize  the  new  man-made  Lake  of  the 
Cherokees.  Created  by  the  new  Grand  River  Dam,  the  lake  is  65  miles 
long  and  as  much  as  8  miles  wide.  Main  channel  averages  120  feet  in 
depth,  and  at  the  mid-lake  point  selected  for  the  broadcast,  the  water  is 
400  feet  deep.  Carefully  WKY  backed  its  mobile  transmitter  onto  a  big 
construction  barge,  lashed  it  down.  Then  the  car  and  crew  were  towed 
20  miles  to  the  broadcast  site  by  a  tugboat.  Finally,  five  miles  from 
shore,  Charlie  Inglis,  WKY  sportscaster,  voiced  a  running  account  of 
the  trip  and  described  the  new  water  wonderland. 

oly — and  that  in  so  doing  it  hii 
usurped  power  belonging  elsi 

where.  The  majority  had  "fail 
to  weigh  all  factors"  in  adoptiii 
the  regulations,  which  he  sai 
meant  that  within  90  days  st| 

tions  must  conform  or  face  the  pe' 
alty  of  losing  their  licenses. 

"The  minority  believes  that  t", majority  has  usurped  power  n 
delegated  to  it  by  the  Congress 
Comdr.  Craven  said.  "The  minorii 
believes  that  Congress  did  not  ii 
tend  to  concentrate  such  powei 
in  the  broadcaster  or  in  the  Coi 

mission".  In  this  connection,  ' cited  the  Supreme  Court  opinio 
in  the  Sanders  case  as  limitii 
the  FCC's  powers  and  as  preclu 
ing  any  authorization  over  bus 
ness  aspects  of  broadcasting  sa 
those  specifically  mentioned  in  t 
Act,  such  as  lotteries. 
Wheeler  and  White 
Join  Colloquy 

Senator  Wheeler  interrupted  tl 
former  Naval  officer  to  ask  hi 
about  his  views  on  exclusive  co 
tracts  and  whether  the  FCC  h; 
jurisdiction  to  deal  with  thei 
Commissioner  Craven  said  th 
such  matters  should  be  treated 
specific  instances  under  the  Cor 
mission's  function,  on  renewals 
licenses,  to  review  past  perforr 
ances  of  stations.  Under  the  ruk 
however,  he  said,  the  Commissi 
is  "finding  them  guilty  of  violati( 
of  the  anti-trust  statutes". 

Senator  Wheeler  disputed  thi 
declaring  that  if  a  network  ties  i 
all  the  time  of  a  station,  he  b 
lieved  the  Commission  had  tl 
right  to  say  that  it  was  not  in  tl 
public  interest  and  that  actual 
a  transfer  of  control  thereby  wou 
take  place.  He  insisted  that  if  tl 
Commission  has  the  power  to  tal 
such  matters  into  account  in  inc 
vidual  cases,  it  has  the  power  ( 
a  blanket  basis. 

Senator  White,  however,  agrei 
with  Comdr.  Craven's  view,  asser, 
ing  that  the  Commission,  in  i 
rules,  "put  the  cart  before  tl 
horse"  by  going  into  things  n 
specified  in  the  Act.  The  Act  giv. 
the  Commission  authority  to  r 
voke  licenses  only  after  a  final  a 
judication  of  guilt  on  monopo 
grounds,  he  said. 
White  Says  Power 
Not  Given  by  Congress 

The  trouble  with  the  Commi 
sion.  Senator  White  asserted, 
that  it  has  undertaken  to  defii 
what  it  regards  as  monopoly 
broadcasting,  and  then  has  pr 
ceeded  to  determine  whether  tl 
principals  are  guilty  of  monopol 
The  Commission  has  "reversed  th 
thing",  he  charged,  without  arj 
safeguards,  by  using  the  broil 
public  interest  clause. 

Senator  Brooks,  held  there  vr, 
a  difference  in  setting  up  regul; 
tions  declaring  that  all  statioi 
shall  not  do  certain  things,  partic 
larly  since  the  regulations  wou 
apply  with  equal  force  to  all  co: cerned. 

Senator  White  said  Congress  d 
not  presume  to  give  the  ComnrJ 
sion  such  rights.  It  was  never 

Cr 
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bhe  mind  of  Congress  and  it  is  not 
up  to  the  legislative  branch  to  de- 

fine monopoly,  he  held.  He  reiter- 
'ated  previous  views  that  he  would 
'like  to  see  new  legislation  declar- 
■  ing  in  specific  terms  what  the  Com- 
■mission  can  do  on  chain  broad- 
easting. 
Answering  Senator  Tobey,  Com- 

missioner Craven  said  he  thought 
'the  Commission  should  have  made 
'legislative  recommendations  to 
Congress,  rather  than  adopt  the 
'drastic  regulations.  Two  courses 
'twere  open,  he  said.  One  was  to  ask 
Congress  for  the  power,  and  the 
other,  if  the  anti-trust  statutes 
were  affected,  to  refer  the  matter 
*to  the  Department  of  Justice. 

iBackdoor  Method 

Criticized  by  Craven 

Comdr.  Craven  made  a  strong 
plea  that  Congress  tell  the  FCC  in 
the  form  of  new  legislation  precise- 

ly what  authority  it  has  over  busi- 
ness aspects  of  broadcasting.  The 

committee  listened  raptly  to  his 
strongly  expressed  views  and  it  was 
evident  he  made  a  favorable  im- 

pression, and  succeeded  in  explod- 
ing many  of  the  notions  advanced 

by  previous  witnesses  in  favor  of 
the  rules. 

'''  "We  cannot  believe  Congress  in- 
'tended  to  give  this  Commission 
such  broad  powers,"  he  stated.  Re- 

ferring to  a  recent  address  by  Sen- 
ator Wheeler  during  the  lease-lend 

debate,  he  quoted  the  committee 
chairman  as  having  said  that  the 
FCC  "has  put  constructions  upon 
that  law  (FCC  Act)  which  were 
mever  intended  by  Congres  s". 
Chairman  Wheeler  said  he  still  be- 

lieved it. 
Asserting  the  FCC  should  use  its 

license    renewal    review  powers 

I  rather  than  "usurp"  functions  not 
■  given  it,  Comdr.  Craven  declared the  Commission  cannot  undertake 
to  use  the  "back  door  when  we  are 
forbidden  to  do  it  by  the  front 
door".  He  relied  heavily  upon  the 
Supreme  Court  decision  in  the 
Sanders  case,  as  curbing  the  FCC's 
authority  to  invade  business  prac- 

tices of  stations. 
Disputing  the  view  of  Senator 

Wheeler   that  the   FCC   has  the 

'  power  to  determine  what  consti- 
tutes   a   monopoly.  Commissioner 

Craven  said  he  thought  the  regula- 

for 
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Kaltenborn  for  Albers 

ALBERS  BROS.  MILLING  Co., 
Seattle  (flour),  on  July  1  starts 
for  13  weeks  sponsoring  Kalten- 

born Edits  the  News  on  11  NBC 
Pacific  and  North  Mountain-Red 
network  stations  (KFI  KPO  KGW 
KOMO  KHQ  KMJ  KDYL  KSEI 
KTFI  KIDO  KOHL)  Tuesday, 
Thursday,  Saturday,  3:45-4  p.m. 
(PST).  Commercials  for  quarter- 
hour  news  commentary  which  orig- 

inates from  New  York  for  Pure 
Oil  Co.,  Chicago  (Purol  gas),  on 
37  NBC  Eastern-Red  stations,  will 
be  cut  in  from  KOA,  Denver.  Er- 
win,  Wasey  &  Co.,  Seattle,  has  the 
account. 

tions  far  transcended  any  authori- 
zation given  the  Commission.  If  a 

monopoly  exists,  it  is  because  the 
FCC  licensed  it,  he  said.  He  added 
he  thought  the  Commission,  after 
a  final  monopoly  determination  in 
the  courts,  should  give  the  parties 
ample  opportunity  to  dispose  of  any 
properties  affected  on  a  fair  basis. 

Believes  Congress 
Should  Fix  Policy 

Because  there  is  serious  differ- 

ence of  opinion  as  to  the  FCC's  jur- 
isdiction among  the  Commission, 

Congress,  lawyers  on  the  FCC  and 
outside  practitioners,  he  thought 
the  matter  should  be  referred  to 

Congress  for  "a  clear  determina- 
tion of  our  power  and  an  unequi- 

vocal standard  of  public  policy". When  Senator  Wheeler  suggested 
that  the  industry  could  go  to  the 
courts  to  decide  the  issue.  Com- 

missioner Craven  said  he  saw 
nothing  wrong  with  that  procedure, 
and  he  felt  it  was  a  "pity  that  the 
industry  hasn't  the  courage  to  test 

it". 
Commissioner  Craven  predicted 

that  application  of  the  rules  would 
not  only  increase  the  inequalities 
between  the  small  and  large  sta- 

tions, with  "the  rich  getting  richer 
and  the  poor  getting  poorer",  but 
that  the  changes  would  "result  in 
the  destruction"  of  the  present  na- 

tional program  distribution  system 
and  the  substitution  of  a  new  kind 
of  system  which  the  majority  did 
not  visualize. 

He  pointed  out  that  the  original 
draft  of  what  is  now  the  majority 
report  contained  the  statement  that 
with  the  elimination  of  option  time 
provisions,  outlets  would  be  free  to 
acept  or  reject  each  program  as  it 
is  offered  and  that  any  contracts 
between  network  and  outlet  would 

in  effect  be  made  for  "each  pro- 
gram series".  The  Commission  said 

in  this  original  report  that  it  could 
not  determine  the  competitive  ef- 

fect of  such  provisions  or  how  they 
would  work  out  in  actual  practice, 
and  that  they  would  have  to  be  ex- 

amined later  in  the  light  of  de- 
velopments. 
This  statement.  Commissioner 

Craven  said,  was  eliminated  in  the 
final  draft.  He  said  there  had  never 
been  a  satisfactory  explanation  by 
any  of  the  majority  as  to  how  the 
proposals  would  work  out  in  prac- 

tice. Regulation  in  disregard  of  eco- 
nomic laws,  Commissioner,  Craven 

declared,  "may  foster  a  situation 

in  which  competition  among  compe- 
tently managed  networks  will  be 

replaced  by  an  unwholesome  con- 
glomeration of  local  monopolies  in 

the  various  towns  and  cities  of  the 
nation".  He  said  the  incentive 
would  be  removed  for  origination 
of  sustaining  programs  and  that 
the  American  broadcasting  system 

would  be  plunged  from  the  "known 
of  good  service  to  the  unknown  in 
which  all  the  consequences  cannot 

be  foreseen". 
Points  to  'Violent' 
Differences  of  Opinion 

It  is  no  exaggeration,  he  de- 
clared, to  predict  that  the  rules,  in- 

stead of  resulting  in  free  competi- 
tion, would  more  likely  create  "an- archy or  a  kind  of  business  chaos 

in  which  the  service  to  the  public 

would  suffer".  Asserting  the  minor- 
ity recognized  that  abuses  exist 

which  should  be  corrected,  he  said 
that  he  and  Governor  Case  could 

not  accept  the  philosophy  which  ad- 
vocates a  slogan  of  competition 

merely  for  the  sake  of  competition. 
"Inasmuch  as  there  are  such  vio- 

lent differences  of  opinion  and  since 
there  is  real  doubt  of  the  Commis- 

sion's power  in  the  premises,  we 
see  no  harm  in  asking  Congress,  the 
only  final  authority  to  initiate  basic 
policies  in  matters  of  this  kind,  to 
settle  the  issue.  The  time  has  come 
for  constructive  and  dispassionate 
examination  of  principles  as  well  as 
authoritative  expressions  of  public 

policy  in  order  to  stabilize  broad- casting. 

"Congress  has  the  confidence  of 
the  people  and  has  not  only  the 
power,  but  likewise  the  necesary 
wisdom  to  set  a  logical  course  for 
the  future  of  broadcasting.  For  my 
part,  a  clarification  of  the  Com- 

munications Act  of  1934  would  be 
tremendously  helpful  to  me  in 
carrying  out  my  duties  as  a  mem- 

ber of  the  Communications  Commis- 
sion, which,  after  all,  is  merely  an 

agency  of  the  Congress." Answering  Senator  Tobey,  Com- 
missioner Craven  said  he  saw 

nothing  wrong  with  a  seven-man 
Commission  if  it  "follows  the  law". 
Senator  White,  who  has  new  legis- 

lation in  draft  form  calling  for  a 
three-man  Commission,  observed  he 
had  no  objection  to  a  seven-man 
agency  if  he  could  "pick  the  men". 

Equal  Time  Issue 
Arouses  Concern 

Senator  Clark  reopened  the  ques- 
tion of  equality  of  time  on  public 

issues,  aside  from  the  political  sec- 
tion of  the  Act  requiring  that  equal 

time  be  given  political  candidates 
for  public  offices.  Commissioner 
Craven  said  he  knew  of  the  com- 

plaints and  would  advance  a  recom- 
mendation that  Congress  extend  the 

principle  of  Section  315,  on  politi- 
cal broadcasts,  t©  other  controver- 
sial issues. 

He  pointed  out  that  this  subject 
has  arisen  in  Commission  meetings, 
with  strong  sentiment  for  certain 
kinds  of  censorship. 

There  appeared  to  be  unanimity 
among  committee  members  that 
Section  315  should  be  extended.  One 
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of  the  highlights  of  the  hearings  de- 
veloped when  Senator  Clark  asked 

Commissioner  Craven  whether  he 
thought  the  existing  law  should  be 
rewritten.  He  pointed  out  that  the 
White  Resolution  called  only  for  a 
review. 

He  asked  whether  Commissioner 
Craven  thought  it  desirable  to  hold 
the  White  Resolution  in  abeyance 
while  Congress  immediately  con- 

siders a  bill  looking  toward  hear- 
ings and  writing-  of  a  new  law,  with 

"reasonable  studies"  granted  by  the FCC.  Commissioner  Craven  said  he 
thought  such  a  move  would  be  help- 

ful but  that  it  was  within  the  prov- 
ince of  Congress  and  not  of  the 

FCC  to  determine  its  legislative 
course. 

Senator  Clark  said  he  thought 
the  whole  matter  should  be  ap- 

proached from  a  broader  aspect 
than  contemplated  under  the  reso- 

lution and  that  if  the  law  should 
be  revised,  the  matter  of  contro- 

versial broadcasts  should  be  taken 
up.  He  suggested  that  since  there 
appeared  to  be  "a  dull  summer 
ahead"  a  Senate  subcommittee 
could  go  to  work  on  a  bill  looking 
toward  revision  of  the  law  and  not 
unduly  hold  up  the  regulations. 

^Blitzkriegs  Tactics 
In  Adoption  of  Rules 

Senator  White  said  he  had  a 
draft  bill  prepared  but  introduced 
the  resolution  because  he  saw  no 
immediate  prospect  of  legislation. 
He  declared  the  situation  provoked 
by  the  FCC's  rules  was  one  that 
made  it  highly  desirable  that  Con- 

gress hold  up  the  regulations  to 
write  a  new  law. 

He  declared  the  chairman  should 
suggest  to  the  FCC  that  it  hold  up 
the  regulations  until  Congress  has 
a  reasonable  chance  to  consider  leg- 

islation. "I  think  the  whole  prob- 
lem would  be  solved  then,"  he  said, 

in  urging  Senator  Clark  to  "work 
on  the  chairman". 

Commissioner  Craven  told  the 
committee  how  the  new  rules  were 

"blitzkrieged"  through  the  FCC. He  said  the  rules  were  received 
about  18  hours  before  the  meeting 
at  which  the  final  vote  was  taken 
and  that  he  was  sick  at  the  time. 
Declaring  the  rules  went  beyond 
the  ideas  contained  in  the  report, 
he  said  there  had  been  "no  real  dis- 

cussion of  the  rules",  whereas  he 
felt  on  a  matter  of  such  impor- 

tance the  Commission  should  have 
gone  over  every  word  and  all  of 
the  punctuation. 

Commissioner  Craven  expressed 
surprise"  over  some  of  the  inter- 

pretations given  the  rules  by  Chair- 
man Fly  during  his  four  days  of 

testimony.  He  said  he  believed  most 
members  of  the  majority  "do  not 
know  what  the  rules  mean"  and 
that  at  least  one  member  (Thomp- 

son) felt  the  time-option  ban  would 
create  an  impossible  situation.  He 
said  it  was  an  awkward  situation 
when  a  group  of  men  without  in- 

dustry experience  tell  broadcasters 
how  to  run  their  business. 

Commissioner  Craven  referred  to 
the  super-power  situation  of  sev- 

eral years  ago  as  analogous  to  the 
position  now  taken  by  the  FCC  ma- 
jority. 

He  said  he  favored  super-power 
as  an  engineer  because  he  felt  it 
would  provide  needed  service  to  un- 

der-served rural  areas,  but  that 
when  balanced  against  social  and 
economic  factors,  he  voted  against 
superpower,  feeling  that  the  cov- 

erage advantages  were  outweighed 
by  these  other  considerations. 

Asserts  Rules  Would 

Foster  Monopoly 

The  same  concept  holds  under  the 
monopoly  regulations,  he  declared, 
because  rather  than  make  for  free 

competition,  the  rules  would  "foster 
a  series  of  monopolies".  There 
can't  be  both  decentralization  and 
centralization  at  the  same  time,  he 
said. 

Senator  Tobey  read  the  text  of 
Order  No.  37,  which  authorized  the 
FCC  to  conduct  the  monopoly  in- 

quiry, calling  attention  to  the  fact 
that  it  was  "strongly  worded"  and that  Commissioner  Craven  had 
voted  for  it. 

The  witness  said  he  voted  for  the 
resolution  on  the  theory  that  the 

FCC  has  the  power  to  "study  and 
investigate"  but  not  the  power  to 
enforce  regulations  when  they  con- 

travene the  law.  Recommendations 
should  have  been  made  to  Congress 
or  the  monopoly  matter  turned  over 
to  the  Department  of  Justice,  he 
said.  He  said  he  thought  the 
regulations  were  beyond  the  scope 
of  the  order. 

Senator  Wheeler  agreed  the  Com- 
mission should  not  usurp  power,  but 

in  his  view  the  question  was  wheth- 
er it  actually  exceeded  its  author- 
ity in  adopting  the  rules.  He  agreed 

the  law  is  not  entirely  clear  and 
there  is  confusion  as  to  what  the 
Commission  has  the  right  to  do  un- 

der the  statute. 

He  said  he  thought  there  was  a 

question  as  to  the  Commission's  au- 
thority but  the  committee  was  con- 

fronted with  the  dilemma  of  de- 
termining whether  Congress  should 

go  ahead  with  new  legislation  and 
hold  up  the  regulations  until  a  new 
law  is  passed.  It  may  be  "several 
sessions"  before  Congress  can  com- 

plete the  job,  he  declared. 

Best  Stations  Would 

Get  Advertising 

Commissioner  Craven  said  he 

thought  Congress  should  "think 
twice"  before  it  gives  the  FCC  the 
power  to  control  a  medium  of  pub- 

lic expression  such  as  radio.  The 
question  of  censorship  repeatedly 
has  been  discussed,  he  said,  and  he 
felt  Congress  should  specify  the 
bounds  within  which  the  FCC 
should  operate. 

Elaborating  on  previous  views  on 
business  aspects  of  broadcasting 
under  the  rules.  Commissioner 
Craven  predicted  that  advertising 
inevitably  would  gravitate  to  the 
best  stations  in  each  market.  He 
agreed  with  Senator  Wheeler  that 
the  networks  should  be  encouraged 

Dress  Bureau  Plans 
NEW  YORK  DRESS  INSTITUTE, 
recently  organized  in  a  joint  effort 

by  the  New  York  dress  manufac- 
turers and  the  International  Ladies' Garment  Workers  to  establish  the 

city  as  a  style  center,  has  set  up 
offices  at  1450  Broadway  and  will 
act  shortly  on  advertising  plans 
submitted  by  its  agency,  J.  Walter 

Thompson  Co.,  New  York.  The  In- stitute has  mapped  a  campaign  to 
raise  $1,500,000  a  year  for  the 
next  three  years  to  be  expended 
for  national  advertising  to  promote 
New  York  made  dresses.  Media  re- 

search conducted  by  the  agency  is 
said  to  include  radio. 

to  give  better  deals  to  smaller  sta- 
tions, since  local  self-expression 

must  be  preserved. 
Senator  Wheeler  felt  this  service 

should  not  be  forced  by  law  but 
cooperatively,  taking  into  account 
the  question  of  reduction  of  tele- 

phone line  charges. 
Commissioner  Craven  said  the 

FCC  had  not  made  an  adequate 
canvass  of  the  long-line  rate  struc- 

ture, though  it  has  the  power  to 
regulate  the  AT&T.  He  agreed  the 
Commission  should  do  more  to 

remedy  this  situation  and  con- curred in  the  view  that  the  best 
result  might  be  procured  if  the  net- 

works, AT&T  and  the  FCC  sat 
around  the  table.  Senator  Wheeler 
advocated  "a  little  pressure  on 

this". 

Recalls  MBS  Fear 

Of  Transcontinental 
Revision  of  present  requirements 

barring  point-to-point  shortwave 
facilities  for  network  relays  was 
advocated  by  Commissioner  Craven 
as  one  possible  solution  to  the  long- 
line  rate  problem. 

Sharply  disagreeing  with  MBS, 
he  recalled  that  several  years  ago 
a  high  official  of  that  network  came 
to  him  to  protest  the  threat  of  the 
Elliott  Roosevelt-headed  Transcon- 

tinental Broadcasting  System, 

which  allegedly  was  "raiding  MBS 
affiliates".  He  said  he  took  the  posi- 

tion that  MBS  had  nothing  to  fear 
because  the  "raider"  did  not  have 
broadcast  experience  and  that  sta- 

tions which  defected  would  return 
to  MBS.  MBS  then  went  after  ex- 

clusive contracts,  he  said. 
Even  the  majority,  Commissioner 

Craven  declared,  held  in  its  report 
that  the  MBS  operation  could  not 
completely  solve  the  problem,  and 
it  recognized  that  fundamentally 
MBS  is  the  same  as  the  other  net- 

works. He  described  MBS  as  being 
"just  a  little  hungrier  because  of 
its  late  arrival  at  the  feast".  He 
added  that  he  always  felt  that  the 
powerful  owners  of  the  MBS  key 
stations  were  capable  of  taking 
care  of  themselves. 

Commissioner  Craven  did  not 
think  the  new  rules  would  help 
MBS  in  the  long  run;  that  it  would 
mean  something  to  the  owners  but 
not  the  smaller  stations.  He  again 
alluded  to  the  superpower  principle 
and  brought  out  that  Mr.  Caldwell 
advocated  superpower  on  the  one 
hand  as  not  constituting  a  mo- 

nopoly, but  took  a  diametrically  op- 

posite view  in  connection  with  tl 
current  rules. 
He  said  smaller  stations  on  MB' 

would  "go  out  the  window",  sine 
the  advertisers  obviously  would  be 
the  best  outlets  in  the  major  ma. 
kets.  MBS,  he  said,  "wants  to  g| 
to  any  station  whose  time  is  m 
sold.  Advertisers  will  want  to  g|Bii 

to  the  best  stations,  too." 
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Senator  Clark  said  he  was  in  inU 

pressed  by  these  arguments  art" ' wanted  to  hear  more  about  tl 

working  effect.  Commissione' Craven  said  promptly  that  the  rult 
would  not  function  in  the  manne 
outlined  by  Chairman  Fly  ar; 

MBS.  The  rules,  he  said,  "fore 

compliance  through  fear  of  r>' prisal".  They  also  would  give  til 
chain  companies  "a  whip  hand  ov 
affiliates",  he  declared.  He  said  t 
effect  of  the  rules  would  be  to  en 
phasize  commercial  programs 
the  expense  of  public  service  fe-J^il 
tures.  ^ 

Declaring  he  had  always  adv<; 
Gated  as  many  national  network 
as  the  traffic  will  bear,  plus  health 
development  of  regional  network  y 
he  predicted  the  rules  will  have  a 
opposite  effect.  He  reiterated  h 
views  of  the  preceding  day  th£i 
there  should  be  at  least  four  m 
tional  networks  in  stern  compet 
tion,  developed  on  a  sound  econom; 
basis  and  made  up  of  independer 
stations 

Pointing  out  that  under  existin 
standard  broadcast  allocations  hor 
zontally  competitive  service  cann( 
be  afforded,  he  said  such  a  develoi 
ment  might  be  possible  with  PIV: 
Under  the  present  structure,  he  fe 
station  licensees  should  have 
greater  voice  in  the  formulation  c 
the  policy  of  the  networks.  Affil, 
ates  perhaps  should  have  represei 
tation  on  the  boards  of  the  nei 
works,  he  said 

Be 

MacGregor  to  C-P-P GEORGE   P.   MacGREGOR,  foi 
merly    an    account    executive  o 
Compton   Adv.,    New   York,   ha  . 
joined  Colgate-Palmolive-Peet  Cq- 
Jersey  City,  as  advertising  mai*"", ager   for    Colgate   dental  creart 
Cashmere  Bouquet  soap  and  toilei 
ries,  and  Vel  according  to  Hug 
McKay,  C-P-P  advertising  directo^^ 
Advertising  for  Super  Suds,  Co 

gate    toothpowder    and  shavin 
creams,  Crystal  White  soap  an 
Halo  shampoo  is  directed  by  Sa\ 
ington  Crampton,  former  radio  d 
rector  of  the  Hollywood  office  c 
William   Esty  &   Co.   Robert  E 
Healy  continues  in  charge  of  ad  * 
vertising  for  Palmolive  soap,  shav 
creams.    Octagon    soap  product Klex  and  Cue. 

Rich  Heart  Test 
RICH  HEART  CHICAGO  Co 

(Rich  Heart  flour),  approximately- July  1  will  start  a  five-weekly  quai  * ter-hour  test  campaign  on  WMBI 
Peoria,  111.,  using  the  transcribe Jane  Arden  series.  Contract  is  fo 
13  weeks  after  which  it  is  expecte 
the  sponsor  will  place  this  show  o 
a  national  spot  basis.  Newly-ai 
pointed  agency  is  Lane,  Benson McClure,  Chicago, 
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Urges  5- Year  Census 
|()VING  to  expedite  the  supple- 
i,ntary  survey  activities  of  the 
nsus  Bureau,  at  the  same  time 

I  aring  the  decks  for  a  compre- 
I  isive   census   study   of  defense 
i  lustry,  Senator  Bailey  (D-N.C), 
I  iirman  of  the  Senate  Commerce 
i  mmittee,  last  Wednesday  intro- 
ced  a  bill  (S-1627)  providing  for 
quinquennial  census  of  industry 
d  business,  starting  in  1943.  The 
e-year  census  studies  in  the  man- 
icturing     and    business  fields 
uld  be  conducted  at  the  same 
le  rather  than  at  two  and  five- 
ir  periods,  respectively,  as  pro- 
led  under  present  law.  The  Bail- 
measure  is  strongly  backed  by 

I  Census  Bureau,  and  speedy  ac- 
n  is  expected  in  view  of  the  pro- 
sal's  indirect  defense  aspects. 

Plan  Grove  Shows 

''LEEMAN  KEYES,  president  of i  Russel  M.  Seeds  Co.,  Chicago, 
d  his  assistant,  H.  J.  Richardson 
,  are  currently  on  the  Pacific 

'ast  completing  arrangements  for i  Sherlock  Holmes  series,  spon- 
'ed  by  Grove  Labs.,  St.  Louis 
romo  Quinine),  which  returns  to 

i|j  air  Sept.  28  over  NBC  Red. 
bile  there  they  will  negotiate  with 
"  ent  for  a  new  coast-to-coast  show 
it  will  eminate  from  Hollywood 
is  fall.  The  sponsor  or  network 
s  not  as  yet  been  released. 

NO  DEBATE  resulted  when  R.  W. 
Dumm  (left),  director  of  public  af- 

fairs of  KSFO,  San  Francisco,  pre- 
sented a  medal  and  plaque  to  San 

Francisco  State  College  for  winning 
a  series  of  debates  broadcast  by 
KSFO.  The  award  was  accepted  by 
Frank  Gillie  (right),  captain  of 
Frisco  State's  winning  team,  while 
Dr.  Baxter  M.  Geeting  (center),  as- 

sistant professor  of  speech  and 
team  coach,  registered  pleasure. 

Jergens  Drama 
ANDREW  JERGENS  Co.,  Cincin- 

nati (Woodbury's  face  cream  and 
powder),  on  July  2  replaces  the 
two  quarter-hour  programs,  Tony 
Martin  From  Hollywood  and  How 
Did  You  Meet?  in  the  Thursday 
8-8:30  p.m.  period  on  66  NBC-Red 
stations  with  a  half -hour  dramatic 
show,  The  Adventures  of  the  Thin 
Man.  Agency  is  Lennen  &  Mitchell, 
New  York. 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  AAinimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted Situations  Wanted 

ansmitter  Operator — Experience  not  nec- 
essary. Detail  qualifications,  age,  refer- 

3nces,  photo  and  expected  starting  salary 
in  first  letter.  WSAV,  Savannah.  Georgia. 

ANTED — Combination  Announcer-Engi- 
neer. Give  details  in  first  letter.  WAYX, 

iWaycross,  Georgia. 
3  censed  Operator  —  For  transmitter  and studio.  Eastern  New  York.  Gentile.  State 
'qualifications.    Box    579,  BROADCAST- JING. 

:perienced  Announcer — Specialized  in 
play  by  play  sports,  by  five  kilowatt 
network  station  in  South.  Box  584, 

:  BROADCASTING. 

vo  Announcers — For  station  in  principal 
market.  Must  have  network  station  ex- 

perience. Send  recording.  experience. 
Box  586,  BROADCASTING. 

nnouncer — With  ticket  wanted  in  mod- 
ern new  local.  No  technical  knowl- 
edge or  experience  required  but  ticket 

necessary.  Box  585,  BROADCASTING. 

anted — Announcer  for  vacation  relief. 
Possible  permanent  connection.  Prefer- 

ably experienced  in  copy  writing  and 
general  studio  routine.  Write  WTBu, 
Cumberland,  Maryland. 

anted — Good  announcer  with  first  class 
license.  Southern  voice.  Handle  news, 
general  announcing.  Send  complete  quali- 

fications. Good  salary.  Mutual  Affiliate, 
KOTN,  Pine  Bluff,  Arkansas. 

wo  Salesmen — To  step  into  a  big  south- 
central  radio  market  that  is  seething 
with  business.  Unlimited  opportunity  for 
good  reliable  men  who  will  roll  up  their 
sleeves  and  go  to  work.  Give  comp'e  - 
background.  Box  581.  BROADCASTING. 

First  Class  Operator — Desires  change.  Sta^^e salary  offered.  Box  581,  BROADCAST- ING. 

Girl,  Single,  26 ;  Experienced — Program- 
ming, continuity  writer,  mike.  Excellent 

reference.  Box  580,  BROADCASTING. 

Announcer — Excellent  voice,  year's  experi- 
ence, college  education,  ad-lib  ability, congenial  and  sober.  24  years  old,  now 

employed.  Box  583,  BROADCASTING. 

Control  Operator — Prefer  South  or  West 
Coast.  Now  employed  in  northern  region- 

al :  2V2  years  in  broadcasting.  Excellent 
production  live  or  transcribed  programs. 
Licensed.   Box  578,  BROADCASTING. 

Progressive,    Alert    Announcer-Producer — With  creative  ideas  and  proven  ability, 
now  with  network  affiliate,  desires  asso- 

ciation with  progressive  California  sta- 
tion. Can  double  equally  well  as  singer, 

actor,  writer.  Box  576,  BROADCAST- ING. 

Operator-Engineer — Age  32.  Draft  deferred. 
Now  employed  in  New  England,  desirts 
change.  Go  anywhere.  First  class  Tel"- phone  and  Telegraph  licenses.  3  years 
experience  network  stations  up  to  5KW 
and  2  years  telegraph.  Business,  ms 
tenance  and  supervisory  experience.  Only 
permanent  positions  considered.  Box  58., 
BROADCASTING. 

If  You  Want  a  Real  Salesman — Who  spe- 
cializes in  going  after,  and  getting,  ha 

to  get  orders  .  .  .  who  has  an  outst--  ' ing  sales  record  in  the  national  adver- 
tising field  with  fine  contacts  in  leading 

eastern  agencies  .  .  .  who's  not  che^ but  neither  is  his  sales  volume  .  .  .  please 
write  Box  588,  BROADCASTING. 

Ten-B-Low  Spots 

TEN-B-LOW  Co.,  Columbus,  O. 
(ice  cream  mix),  recently  started 
a  series  of  231-weekly  one-minute 
transcribed  announcements  on  10 
stations.  Stations  being  used  are 
WBNS  WBZ  -  WBZA  WCAU 
WCHS  WHIO  WOKO  WOR  WSAI 
WSPD  WTAM.  Agency  is  Ralph  H. 
Jones  Co.,  Cincinnati. 

DAVE  ROSE,  musical  directoi-  of  the Don  Lee  Network,  and  conductor  of 
two  MBS  programs,  Adventures  in 
Rhiithm  and  Calif ornia  Melodies,  and 
•ludy  Garland,  movie  star,  were  mar- ried .Tune  15. 

TRANSMITTER 

WANTED 

1  kilowatt,  air  cooled, 

must  comply  with 

good  engineering 
standards.  Box  550, 

BROADCASTING. 

PROFESSIONAL 

DIRECTORY 

Jansky  Bailey An   Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  ttie 
SERVICE  OF  BROADCASTING 

National  Press  Bldg..  Wash..  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAfional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 
Main  Offlec 

7134  Main  St. Kansas  City,  M*. 

Crossroads  of 
ttie  World 

Hollywood,  Gal. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munscy  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  Bldg.  Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey  Bldg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Pork  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR^ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional 
Antenna  Controlling 

Interference 
Bowen   Bldg.  «  WASH..   D.  C.  «  Dl.  7417 

Advertise  in 

BROADCASTING 

for  Results! 
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FEDERAL  COMMUnTcATIONS  COMMISSIOJV 

■JUNE  7  TO  JUNE  13  INCLUSIVE- 

Decisions  .  .  . 
JUNE  10 

NEW,  Capitol  Broadcasting  Co.  Inc., 
Schenectady — Granted  CP  new  STL  (studio transmitter  link)  station  331,000  kc  not  in 
excess  of  50  w  FM  emission  with  maxi- 

mum swing  of  200  kc. 
KVIC,  Victoria,  Tex. — Granted  consent 

to  transfer  100%  control  from  Fred  W. 
Bowen,  Charles  C.  Shea  and  Walter  T. 
Martin  to  Morris  Roberts  for  considera- 

tion of  $42,500. 
NEW,  Star-Times  Publishing  Co.,  St. 

Louis — Application  new  FM  station  placed in  pending  file  under  order  No.  79. 
KEVR,  Seattle  —  Granted  petition  for 

reconsideration  and  grant  CP  for  change 
to  1090  kc  increase  to  250  w  unl.,  new 
equipment. 
NEW,  Tri-State  Broadcasting  Co.,  Wheel- 

ing, W.  Va. — Dismissed  without  prejudice 
on  applicant's  request  application  for  new station  1450  kc  100  w  unl. 
WFNC,  Fayetteville,  N.  C— Granted  pe- 

tition to  reconsider  and  grant  consent  to 
assign  license  from  W.  C.  Ewing  and 
Harry  Layman  to  W.  C.  Ewing  and  T.  K. 
Weyher. 
KGU,  Honolulu,  T.  H.— Granted  petition 

to  intervene  in  July  28  hearing  on  appli- 
cation of  Hawaiian  Broadcasting  System 

Ltd.  for  CP  new  station. 
JUNE  13 

MISCELLANEOUS— WREN,  Lawrence, 
Kan.,  granted  motion  amend  application  to 
1060  kc  50  kw  and  remove  from  hearing 
docket ;  KDRO,  Sedalia,  Mo.,  granted  mo- 

tion continue  hearing  to  8-25-41  for  CP 
800  kc  1  kw  D  ;  NEW,  The  Evening  News 
Press  Inc.,  Port  Angaeles,  Wash.,  granted 
petition  amend  application  to  1500  kc  100 
w  N  250  w  D ;  KORN,  Freemont,  Neb., 
granted  request  to  withdraw  without  prej- 

udice application  transfer  control  to  John 
F.  Palmquist  and  Paul  Boyer ;  KONB, 
Omaha,  Neb.,  application  transfer  control 
to  Ross  C,  William  W.  and  Blaine  Glas- 
man  dismissed,  request  withdrawal  without 
prejudice  denied. 

Applications  .  .  . 
JUNE  10 

WMVA,  Martinsville,  Va.— Voluntary  as- 
signment license  to  Martinsville  Broadcast- 

ing Co.  (incorrectly  listed  in  the  June  2 ssue) . 
WRNL,  Richmond,  Va. — CP  new  trans- 

mitter directional  for  night  use  and  in- 
crease power  to  5  kw,  amended  to  910  kc. 

NEW,  Fairfield  Broadcasting  Corp.,  Lan- 
caster, Pa. — CP  new  station  amended  to 

880  kc  1  kw  and  change  financial  setup. 

Tentative  Calendar  .  .  . 
JUNE  16 

WHB,  Kansas  City — CP  change  to  710 
kc  5  kw  unl.  directional. 
WTCN,  Minneapolis — CP  change  to  710 

kc  10  kv/  unl.  directional  N. 
JUNE  20 

^yOOD,  Grand  Rapids,  Mich.— Voluntary assignment  of  license  from  King-Trendle 
Broadcasting  Corp.  to  WOOD  Broadcast- 

ing Coi-p. JUNE  25 
Investigation  in  connection  with  news- 

paper ownership  in  radio  under  Order 
No.  79. 

JULY  7 
KWTO,  Springfield,  Mo.-CP  560  kc 1  kw  N  5  kw  D  directional  N. 
NEW,  High  Point  Broadcasting  Co., 

High  Point,  N.  C.  and  NEW,  Raiph  L. 
Lewis,  Greensboro,  N.  C.  —  Consolidated 
hearing  on  CP  1370  kc  100  w  unl. 

JULY  16 
(■consolidated  hearing) NEW,  Mid-American  Broadcasting  Corp., 

Louisville— CP  new  station  1080  kc  1  kw  N 
5  kw  D. 

JULY  24 
WIBG,  Glenside,  Pa. — License  renewal. 

JULY  28 
KMA,  Shenandoah,  la. — License  renewal. 
NEW,  Hawaiian  Broadcasting  System, 

Honolulu— CP  new  station  1340  kc  250  w unl. 

TRANSMITTER  STAFF  of  WOR,  New  York,  demon- 
strated their  abilities  as  chefs,  teachers  and  ball  play- 

ers June  7  when  they  were  hosts  to  nearly  50  members 
of  the  WOR  staff  at  the  station's  50,000-watt  trans- 

mitter in  Carteret,  N.  J.  J.  R.  Poppele,  WOR  chief 
engineer  (extreme  left),  conducted  the  guests  on  a 
tour  of  the  transmitter,  after  which  the  visitors 
trounced  their  engineering  hosts  at  soft  ball. 

WOR  AU-Night  Plans 
WOR,  New  York,  will  start  its 
Tuesday  through  Saturday  all- 
night  operation  on  June  17,  the 
new  period  from  2-2:30  a.m.  to  be 
called  "Moonlight  Saving  Time" [Broadcasting,  June  9],  With  news 
as  the  base,  there  will  be  five- 
minute  AP  or  UP  news  every  hour 
on  the  hour,  with  bulletins  on  the 
half-hour,  a  five-minute  "sports  ex- 

tra" and  ten  minutes  of  BBC 
news.  Program  features  include  a 
rebroadcast  of  the  Here's  Morgan 
program  recorded  from  his  sustain- 

ing show  fed  to  MBS,  and  requests 
for  records  as  sent  in  on  both 
Postal  and  Western  Union  tickers. 

august  25 
(consolidated  hearing) 

KFJM,  Grand  Forks,  N.  D. — Renewal  and 
modification  of  license  to  operate  specified 
hours  3  to  5  p.m.  daily. 
NEW,  Dalton  LeMasurier,  Grand  Forks, 

N.  D.— CP  1440  kc  500  w  N  1  kw  D  speci- fied hours. 

Join  Blue  Network 
WHMA,  Anniston,  Ala.,  has  joined 
NBC-Blue  Southern  Group  as  a 
bonus  outlet  and  on  June  21  WINC, 
Winchester,  Va.,  v/ill  become  a 
bonus  station  on  the  Basic  Blue. 
Both  stations  operate  fulltime  with 
250  watts,  WHMA  on  1450  kc.  and 
WINC  on  1400  kc.  Cut-in  announce- 

ment rates  for  each  station  are  $6 
per  evening  program  and  $3  per 
daytime  program.  WISH,  Indiana- 

polis, will  not  join  the  Basic  Blue 
until  July  1,  because  of  delays  in 
the  installation  of  its  equipment. 

Pillsbury  Returns 
PILLSBURY  FLOUR  Co.,  Minne- 

apolis, out  of  network  radio  for 
several  years,  early  in  September 
will  start  a  10-10:15  a.m.  program, 
to  be  heard  Thursday  through 
Sundays  on  NBC-Blue.  No  further 
details  have  been  released.  Mc- 
Cann-Erickson,  Minneapolis,  han- 

dles the  account. 

The  compression  cone,  of  electrical  porcelain,  is 
proved  in  service  as  the  most  satisfactory  design 
to  carry  the  mechanical  and  electrical  loads  im- 

posed on  antenna  structure  insulators.  And  by 
curving  the  sides,  Lapp  engineers  doubled  the 
strength  of  this  "teacup  to  hold  a  million  pounds." In  20  years,  no  antenna  structure  has  ever  failed 
because  of  the  failure  of  a  Lapp  porcelain  part. 

LAPP 
FOR  SECURITY  IN  ̂  
ANTENNA  STRUCTURE  INSULATORS 

Network  iKccovnts 
All  lime  EDSTunless  olherwise  indicaled. 

New  Business 
ALBERS  BROS.  MILLING  Co.. 
Seattle  (flour),  on  July  1  starts  for 
13  weeks  Kaltenborn  Edits  the  News 
on  11  NBC  Pacific  and  North  Moun- tain-Red network  stations,  Tues., 
Thurs..  Sat,  3:45-4  p.m.  (PST). 
Agency :  Erwin,  Wasey  &  Co.,  Seattle. 
GILLETTE  SAFETY  RAZOR  Co.  of 
Canada  Ltd.,  Montreal,  on  June  18 
starts  20th  Century  Boxing  Events  on 
26  Canadian  Broadcasting  Corp.  sta- 

tions, Wed.  10  p.m.  Agency :  Maxon 
Inc.,  New  York. 

Renewal  Accounts 
WM.  WRIGLEY  JR.  Co.,  Chicago 
(chewing  gum).,  on  July  1  renews  for 13  weeks  Melody  Ranch  on  69  CBS 
stations.  Sun.,  6 :30-6 :55  p.m. 
(EDST).  Agency:  J.  Walter  Thomp- son Co.,  Chicago. 

LEVER  BROS.  Co.,  Cambridge  (Life- 
buoy soap),  on  June  27  renews 

Hollywood  Premiere  on  71  CBS  sta- 
tions, Fri.,  10-10 :30  p.m.  Agency : 

William  Esty  &  Co.,  N.  Y. 

PETER  PAUL  Inc.,  Oakland  (candy, 
gum),  on  July  16  renews  BoJ)  Garred 
Reporting  on  4  CBS  Pacific  stations 
(KNX  KARM  KSFO  KiRO)  with 
KOIN  to  be  added  in  September,  Mon., 
Wed.,  Fri.,  4:45-4:55  p.m.  (PST). 
Agency  :  Brisacher,  Davis  &  Staff,  San Francisco. 

P.    LORILLARD    Co.,    New  Yorkl 
(Beechnut  Cigarettes),  on  July  6  re- 

news Don't  Be  Personal  on  6  CBS  j 
Pacific   Coast   stations,   Sun.,  8:30-9| 
p.m.  Agency  :  Lennen  &  Mitchell,  N.  Y.  I 

11 

fll 

New  Turner  Mike 
TURNER  Co.,  Cedar  Rapids,  la.,  has 
announced  the  addition  of  a  new 
cardioid  to  its  line  of  microphones.  The 
Turner  cardioid  uses  a  two-element 
generator  to  obtain  cardioid  charac- 

teristics ;  it  consists  of  a  ribbon  ve- 
locity element  and  a  dynamic  pressure 

element,  combined  through  a  specially 
designed  transformer  network  that 
properly  mixes  the  two  elements  to  ob- 

tain high  sensitivity  to  sounds  origi- 
nating in  front  of  the  microphone,  and 

extremely  low  sensitivity  to  sounds 
originating  to  the  rear  of  the  mike. 
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lN  intensive  nationwide  pro- 
ram  of  spot  announcements  is 
Icheduled  to  introduce  the  new  Phil- 
fO  line.  Sayre  M.  Ramsdell,  vice- 
iresident  in  charge  of  public  rela- 
ions,  discussed  the  drive  at  the  an- 

nual convention  at  Atlantic  City, 
jddressing  1,000  Philco  distributors 
ijnd  dealers  assembled  there. 

jlVetwork  Program  Setup 

•'s  Realigned  by  Colgate COLGATE  -  PALMOLIVE  -  PEET 
3o.,  Jersey  City,  which  on  July  5 
hifts  from  Thursday  to  Saturday 
evening  the  8-8:55  period  on  CBS 

i]iccupied    by    Spotlight  (Colgate 
lental    cream) ,    and    City  Desk 

,.,^Palmolive  shave  cream),  will  re- 
place the  former  program  with  Guy 

jombardo's  orchestra  according  to 
)resent  plans  on  Aug.  2  instead  of 

'Tuly    5,    as    originally  scheduled 
^Broadcasting,  June  9].  Spotlight 
iiias  been  extended  for  four  weeks 
•md  will  leave  the  air  July  26. 
'   Guy  Lombardo,  currently  spon- 
'iored  by  Lady  Esther,  Chicago,  on 
i,:BS,  Mondays,  10-10:30  p.m.,  will 
oe  discontinued  by  that  sponsor  on 
iJuly  28.  Lady  Esther  is  considering 
'i  musical  show  as  a  summer  re- 
"blacement,  according  to  Pedlar  & 
Ryan,  New  York.  The  C-P-P  ac- 

counts are  directed  by  Ted  Bates 
Inc.,  New  York. 

Callahan  G«ts  Post 

iVINCENT  F.  CALLAHAN,  for- 
mer manager  of  WBZ-WBZA, 

;Boston-Springfield,  has  been  named 
'''ihief  of  the  press  section  for  the 
Treasury's  Defense  Savings  Staff. Mr.  Callahan,  who  already  heads 
the  radio  section  of  the  bond  drive, 
will  have  charge  of  all  newspaper 
and  magazine  publicity  for  the 
bond  and  stamp  drive. 

Crystal  Specialists  Since  1925 
ATTENTION 

BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALIOCATION 
We  are  at  your  service  to — 

1.  REGRIND  your  present 
crystal  to  higher  new 
frequency  ....  $17.50 

2.  NEW  CRYSTAL  (less 
holder)  ....  $22.50 

3.  NEW  CRYSTAL 

fully  mounted  .  $30.00 
LOW  DRIFT  -  APPROVED  BY  FCC 

VICE 
124  Jackson  Ave. 
University  Pork,  Md. 

Philco  Spot  Drive 

Hits  400  Stations 

Jingle  Discs  Are  Placed  on 
A  Cooperative  Schedule 
TO  INTRODUCE  the  new  1942  line 
of  Philco  radios  and  radio-phono- 

graphs, Sayre  M.  Ramsdell,  Philco 
vice-president  in  charge  of  public 
relations,  has  announced  that  the 
company  is  launching  the  largest 
advertising  and  merchandising 
campaign  in  its  history,  with  spec- 

ial emphasis  on  a  transcription  se- 
ries on  400  stations  throughout  the 

country. 

Mr.  Ramsdell  outlined  the  inten- 
sive program  of  spot  announce- 

ments at  Philco  dealer  meetings 
held  recently  in  Atlantic  City  and 
Del  Monte,  Cal. 

The  radio  campaign,  to  run  on  a 
cooperative  basis  with  dealers  and 
distributors  sharing  in  the  cost, 
will  consist  of  musical  jingles  rang- 

ing from  one  to  two  minutes  as 
prepared  by  Transamerican  Broad- 

casting &  Television  Corp.,  under 
the  direction  of  Murray  Grabhorn. 
Already  in  progress  for  the  past 
two  weeks,  the  series  will  eventual- 

ly run  on  400  stations  in  groups 
of  17  different  jingles  weekly  on 
each  station. 

Talent  includes  Erskine  Butter- 
field's  orchestra,  the  Kay  Thomp- 

son Singers,  the  Johnsons,  the 
Mitchell  Cowboy  Group,  Hugh  Mar- 

tin Group  and  Frank  Gallup.  Com- 
mercials promoting  the  Philco  line 

of  radios  will  be  inserted  in  the 

middle  of  the  jingles,  and  local  an- 
nouncers may  fill  in  the  last  few 

seconds  of  the  transcriptions  with 
promotion  for  the  dealer  or  dis- 

tributor of  that  local. 
Featured  in  the  new  Philco  line 

is  a  series  of  FM  receivers  "em- 
bodying a  new  FM  system  based  on 

an  entirely  new  circuit  arrange- 
ment developed  by  Philco  engi- 

neers." Heart  of  the  system,  which 
makes  possible  the  reception  of 
standard  broadcasts,  shortwave  and 
FM  all  from  a  single  dial  and  a 
single  set  of  controls,  is  the  XXFM 
balanced  detector  tube,  devel- 

oped in  the  Philco  Laboratories. 
Another  exclusive  feature  is  the 
built-in  FM  aerial  arrangement 
which  operates  automatically,  "first 
time  in  FM  history"  such  an  an- 

tenna system  has  been  available, 
Philco  states.  Philco  is  said  to  be 
the  first  major  receiver  manufac- 

turer to  bring  out  an  FM  line  with- 
out an  Armstrong  license,  most  FM 

receivers  being  built  under  the 
Armstrong  patents. 

Fr.  Burk,  111,  Quits  Radio 
P'ATHER  W.  A.  BURK,  S.  J.,  direc- 

tor of  WEW,  St.  Louis,  who  has  been 
ordered  by  his  doctors  to  take  a  pro- 

longed rest  in  bed  due  to  heart  trouble, 
lias  severed  his  connection  with  radio 
and  will  shortly  leave  St.  Louis.  He 
lias  advised  Broadcasting  that  his 
duties  at  WEW  have  been  taken  over 
by  Nicholas  Pagliara,  station  manager, 
aiid  he  states  that  he  will  not  return 
to  radio  either  at  WEW  or  WWL. 
New  Orleans.  Both  stations  are  com- 

mercially operated  by  Jesuit  institu- 
tions, WEW  by  St.  Louis  U  and  WWL 

l)y  Loyola  U. 

Court  Dismisses  Action 

Of  NBC  Against  MBS 
ACTION  brought  by  NBC  against 
20th  Century  Sporting  Club,  Gil- 

lette Safety  Razor  Co.,  Boston,  and 
MBS  was  dismissed  June  12  in 
New  York  Supreme  Court  by  Judge 
Lloyd  Church,  thereby  ending  the 
litigation  over  the  broadcast  rights 
to  boxing  bouts  held  in  Madison 
Square  Garden  during  the  1941-42 season. 

Gillette  and  MBS  signed  with 
20th  Century  and  Mike  Jacobs 
for  the  bouts  March  18,  after 
which  NBC  claimed  it  had  made  a 
prior  oral  contract  for  the  fights. 
This  claim  was  denied  by  Mike 
Jacobs  in  his  answer  to  NBC's  cmo- 
plaint  and  in  testimony  given  be- 

fore the  trial.  A  motion  was  made 
by  the  defendants  to  dismiss  the 
complaint  on  the  grounds  that  the 
contract  sued  upon  by  NBC  vio- 

lated the  statute  of  frauds  as  it  was 
not  in  writing.  The  motion  was 
granted  by  Judge  Church,  who 
stated  that  such  a  contract  had  to 
be  in  writing. 

BAUKHAGE  HONORED 
Named  President  of  Radio 

  Correspondents  

HEADED  by  Vice-President  Wal- 
lace and  Secretary  of  the  Treasury 

Morgenthau,  more  than  100  mem- 
bers and  guests  attended  the  sec- 
ond annual  dinner  of  the  Radio 

Correspondents  Assn.  last  Wednes- day at  Burning  Tree  Club,  near 
Washington. 

Stafford  to  WBZ-WBZA 
E.  F.  STAFFORD,  former  New 
York  newspaperman  and  radio 
script  writer,  has  been  appointed 
publicity  manager  of  Westinghouse 
Stations  W  B  Z-W  B  Z  A,  Boston- 
Springfield.  Stafford  will  also  head 
the  publicity  department  of  inter- national shortwave  station  WBOS, 
Boston. 

Grove  Spot  Plans 
GROVE  LABS.,  St.  Louis  (Bromo- 
Quinine)  is  completing,  through  J. 
Walter  Thompson  Co.,  New  York, 
a  schedule  of  spot  announcements 
on  an  undisclosed  number  of  sta- tions. 

Many  members  of  the  House  and 
Senate,  including  Speaker  Sam 
Rayburn,  were  present  to  see  H.  R. 
Baukhage,  NBC  Washington  cor- 

respondent, installed  as  president, 
succeeding  Albert  Warner,  CBS 
Washington  reporter.  Mr.  Warner 
(left)  is  shown  congratulating 
Baukhage  while  Vice-President 
Wallace  looks  on. 

Entertainment,  furnished  by 
NBC  and  CBS,  featured  two  new 
Irving  Berlin  songs  "Any  Bonds 
Today"  and  "Arms  for  the  Love 
of  America",  written  for  the  Treas- 

ury and  the  Army  Ordnance  De- 
partment. Mr.  Berlin,  who  was 

present,  sang  a  verse  of  his  num- 
ber "God  Bless  America". 

BLILEY  precision-made  Crystal  Units 
are  supplied  for  all  frequencies 

from  20Kc.  to  30Mc.  Catalog  G-12 
contains  complete  information. 

BLILEY  ELECTRIC  COMPANY 

UmON  STATION  BUILDINC  ERIE,  PA. 
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RMA  Will  Ask  Better  Rating 

To  Solve  Production  Problems 

Motorola  Executive  Praises  FCC  Chairman  Fly; 

Signal  Corps  Official  Calls  for  Speed 

DEEPLY  INCENSED  at  the  prior- 
ity rating  given  the  radio  industry 

(now  B-7,  or  29th  in  the  list  of  30 
available  ratings),  the  Radio 
Manufacturers  Assn.  at  its  17th 
annual  convention  held  June  10-13 
in  Chicago,  unanimously  prepared 
to  do  everything  in  its  power  to 
work  toward  not  only  a  better  rat- 

ing but  special  priority  considera- 
tion for  manufacturers  of  replace- 

ment transmitting  and  receiving 
components. 

For  some  time  an  RMA  Priorities 
Committee,  headed  by  Paul  V. 
Galvin,  president  of  the  Galvin 
Mfg.  Corp.,  Chicago  (Motorola), 
has  been  functioning.  This  commit- 

tee's scope,  already  wide,  will  be 
extended  with  full  cooperation  of 
the  industry. 

James  S.  Knowlson,  chairman  of 
the  board  and  president  of  Stewart- 
Warner  Corp.,  Chicago,  was  re- 

elected president  of  RMA  for  1941- 
42.  All  other  officers  were  also  re- 

elected with  the  exception  of  one 
vice-president.  They  include — Bond 
Geddes,  Washington,  executive  vice- 
president  and  general  manager; 
vice-presidents,  Paul  V.  Galvin; 
Roy  Burlew,  Ken  -  Rad  Tube  & 
Lamp  Corp.,  Owensboro,  Ky;  H.  E. 
Osmun,  Centralab,  Milwaukee; 
James  P.  Quam,  Quam-Nichols  Co., 
Chicago.  The  last-named  replaced 
Donald  MacGregor  of  the  Webster- 
Chicago  Corp. 

Government — Pro  and  Con 
Only  two  changes  were  made  in 

the  board  of  directors,  which  num- 
bers 24.  Ray  Cosgrove,  of  The 

Crosley  Corp.,  Cincinnati,  replaced 
Powell  Crosley  Jr.,  and  E.  F.  Mc- 

Donald Jr.,  president  of  the  Zenith 
Radio  Corp.,  Chicago,  was  reseated 
following  his  reinstatement  as  a 
member  of  the  RMA.  Last  year  Mr. 
McDonald  withdrew  from  this  or- 

ganization, only  recently  rejoining. 
Mr.  Knowlson  warned  manu- 

facturers they  are  under  a  cloud  of 
Government  disfavor.  Radio,  he 
said,  has  been  classified  as  a  "non- 

essential" industry  and  "ranked 
midway  between  toothpaste  and 
hair  tonic." 

Mr.  Galvin  urged  that  the  asso- 
ciation try  to  get  radio  out  of  its 

B-7  luxury  classification.  Both 
speakers  insisted  that  radio  is  a 
potent  weapon  of  national  defense 
and  deserves  recognition  by  the 
Government  as  an  essential  indus- 
try. 

While  Mr.  Galvin  lashed  out  at 
bureaucrats  in  Washingrton,  Mr. 
Knowlson  paid  tribute  to  the  FCC 
for  its  cooperation  and  understand- 

ing. He  acclaimed  James  Lawrence 
Fly,  chairman  of  the  FCC,  as  an 
"extremely  simple-mannered  and 
cultured  gentleman"  and  "a  per- 

son of  acute  perception  and  marked 
ability".  Mr.  Knowlson  said  he  ex- 

pected, but  did  not  find,  Mr.  Fly  to 
be  "a  muckraking,  flag-waving  poli- 

tician type,  who  would  overwhelm 

me  with  cheap  patter." 
The  friendly  attitude  of  the 

Chairman  was  reflected,  he  said, 
in  a  telegram  to  the  RMA  express- 

ing regret  at  being  unable  to  be 
present  because  of  the  Senate  com- 

mittee hearings  on  the  monopoly 
report.  He  spoke  of  the  high  hopes 
he  held  for  television  "not  in  the 
distant  future,  but  immediately"; 
he  added  that  he  hoped  radio  would 
not  have  to  make  new  sacrifices  for 
defense  but  that  the  industry  must 
be  prepared  to  make  them. 

Mr.  Knowlson  congratulated  the 
FCC  for  giving  television  the  green 
light,  approving  the  National  Tele- 

vision Standards  committee  recom- 
mendations, and  added  that  he  ex- 

pected "television  is  going  to  be  a 
service  that  outrivals  radio". 

Use  of  Substitutes 

Government  priorities,  Mr.  Gal- 
vin told  the  RMA,  will  be  the  No. 

1  problem  not  only  for  radio,  but 
for  all  civilian  industries  until  the 
present  emergency  is  over.  He 
warned  against  unbalanced  inven- 

tories and  urged  a  more  serious 
consideration  to  substitutes.  He 
demanded  that  further  explorations 
be  made  as  to  the  possibility  of 
using  steel  in  condensers  and  at 
other  points  where  aluminum  is 
deemed  vital. 

Mr.  Galvin  urged  appointment  of 
a  joint  engineering  committee  in 
the  radio  industry  to  explore  sub- 

stitute materials.  The  industry,  he 
stated,  is  in  contact  with  Federal 
authorities  on  nickel,  zinc,  copper, 
and,  very  particularly,  aluminum. 
As  a  result  of  these  contacts,  he 
said,  a  plan  has  been  worked  out  to 
allocate  aluminum  supplies  to  the 
various  manufacturers,  in  which 
regulation  would  be  conducted  by 
the  aluminum  administrator's  office. 
This  plan  is  now  awaiting  the  legal 
approval  of  the  0PM  and  the  Dept. 

Capt.  E.  D.  C.  Herne 
CAPT.  E.  D.  C.  HERNE,  51,  news 
commentator  of  WGN  and  MBS  as 
well  as  NBC,  died  June  8  in  St. 
Luke's  Hospital,  Chicago.  Born  in 
London,  England,  and  educated  at 
Cambridge,  Capt.  Herne  served  as 
a  British  flying  squadron  com- mander in  World  War  I  and  later 
in  the  war  due  to  severe  leg  in- 

juries sustained  in  combat  was  sent 
to  America  as  flying  instructor.  He 
had  become  an  American  citizen 
and  in  1938  joined  WGN  as  com- 

mentator. He  is  survived  by  a 
widow,  Mrs.  Gladys  Herne. 

Johnson's  Sub 
S.  C.  JOHNSON  &  Sons,  Racine, 
Wis.  (Carnu),  has  selected  the 
title.  Hap  Hazaid,  for  the  new  show 
replacing  Fibber  McGee  &  Molly 
on  99  NBC-Red  stations  effective 
July  1  [Broadcasting,  June  9]. 
Ransom  Sherman,  as  the  manager- 

ial genius  of  Crestfallen  Manor, 
will  be  known  as  Hap  Hazard.  Bil- 

ly Mills'  orchestra  and  Edna  Odell 
will  supply  the  musical  portion  of 
the  program. 

of  Justice — a  necessary  prelim- 
inary, he  said,  "because  it  calls  for 

very  definite  inter-industry  regula- 

tion." 

John  W.  Van  Allen,  general  coun- 
sel of  RMA,  discussing  "Legal 

Problems  of  National  Defense", 
said  many  suggestions  that  had 
been  made  to  speed  national  de- 

fense orders  could  not  be  used  be- 
cause of  laws  still  on  the  statute 

books. 

Cooperation  Urged 

Col.  Thomas  L.  Clark,  chief  pro- 
curement officer  of  the  Signal 

Corps,  in  charge  of  the  Chicago 
office,  prophesied  that  in  a  year,  or 
thereabouts,  the  radio  industry 
would  be  over  the  peak  in  its  de- 

fense deliveries.  He  suggested  that 
in  bidding  on  defense  orders  one 
manufacturer  become  the  prime 
contractor,  allocating  to  others  in 
company.  Further,  he  urged  pooling 
of  engineering  resources  and 
warned  manufacturers  that  all  but 
one  were  behind  in  deliveries.  One 
company  had  2,000  sets  ready  to  go 
to  troops  except  that  no  condensers 
were  available,  he  said,  insisting 
that  bottlenecks  could  be  cleared  if 
a  greater  unity  of  purpose  were manifested. 

Independent  MBS 

Body  Is  Dissolved 
Cisler  Says  Clarification  of 
Issues  Reached  With  Weber 

DISSOLUTION  of  Independent 
Mutual  affiliates,  formed  in  mid- 
May  during  the  St.  Louis  NAB 
Convention,  was  announced  by  MBS 
last  Thursday  in  Washington.  The 
move  was  revealed  in  a  memoran- 

dum sent  the  preceding  day  to  all 
MBS  affiliates  by  Steve  Cisler,  gen- 

eral manager  of  WGRC,  Louisville, 
and  IMA  chairman. 
The  action  in  disbanding  the 

group,  which  grew  out  of  dissatis- 
faction among  some  MBS  affiliates 

over  the  network's  negotiations 
with  AS  CAP,  resulted  because  of 
insufficient  membership  and  a  clari- 

fication of  affiliation  representation 
on  the  MBS  operating  board,  ac- 

cording to  Mr.  Cisler.  The  clarifica- 
tion was  developed  in  conversations 

with  Fred  Weber,  MBS  general 

manager,  it  was  stated  [Broad- casting, May  19,  26]. 

Little  Fault  Found 
"We  also  believe  that  Mutual 

stockholders  were  justified  in  clos- 
ing a  deal  with  ASCAP  for  network 

programs,"  Mr.  Cisler  declared  in his  memorandum,  observing  that 

with  exception  of  the  music  situa- 
tion, few  affiliates  had  found  fault 

with  the  MBS  method  of  operation. 

He  pointed  out  also  that  two  affili- 
ate representatives  —  Eugene  0'- 

Fallon,  of  KFEL,  Denver,  and  Wil- 
lian  B.  Dolph,  of  WOL,  Washing- 

ton— sit  on  the  MBS  operating- 
board  and  are  available  to  transmit 
to  the  board  any  requests  or  recom- mendations that  should  come  before 
the  stockholders. 

"Of  course,  Fred  Weber  has  al- 
ways been  readily  accessible  to 

every  Mutual  affiliate  for  discus- 
sion of  personal  affiliation  prob- 
lems that  he  can  help  settle,"  Mr. 

Cisler  continued.  "I  see  no  reason 
why  projects  affecting  MBS  could 
not  be  taken  up  through  their  re- 

spective offices,  provided  Mr.  Weber 
is  unable  to  handle  them  first." "WGRC  has  confidence  in  Mr. 
Weber  that  Mutual  will  continue 

to  operate  along  progressive  lines," he  concluded. 

Brewery  on  16 
GENERAL  BREWING  Co.,  San 
Francisco,  on  June  9  started  a  spot 
announcement  campaign  for  the 
summer  months  on  16  California 
stations.  Thirty-five  and  50-word 
time  signals  are  being  used,  both 
day  and  night,  six  times  weekly. 
Agency  is  McCann-Erickson,  San Francisco.  The  station  list:  KTKC 
KVEC  KHSL  KSFO  KFSD  KFXM 
KDON  KTMS  KIEM  KERN  KWG 
KMJ  KOH  KFBK  KXO  KVCV. 

Junket  Spots 
CHR.  HANSEN  Labs.,  Little  Falls, 
N.  Y.,  is  currently  running  a  series 
of  spot  announcements  on  a  large 
list  of  stations  for  its  Junket  Freez- 

ing Mix.  Agency  is  Mitchell-Faust Adv.  Agency,  Chicago. 
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THANK  YOU,  BADIO 

A  tribute  delivered  to  radio  on  the  Westinghouse  "Salute  to 

WBAL"  program,  a  pre-opening  feature  of  the  New  WBAL. 

When  the  wars  and  wicked  days  of  this  epoch  are  noted  down  for  the  unbelieving  eyes  of 

those  who  will  follow — pray  that  the  recorder  will  temper  the  dark  pages  with  some 
mention  of  that  which  shines  bright  and  clear. 

Let  him  say  a  word  concerning  radio. 

Let  him  tell  of  the  genius  of  a  generation  which  brought  forth  a  miracle  of  goodness. 

Let  him  not  pass  by  the  names  of  Conrad,  Marconi,  de  Forest,  Armstrong.  And  let  him 

remember  the  later  men,  who — thinking  always  of  the  people — took  the  infant 
miracle  and  gave  its  benefits  to  the  million-masses  who  inhabit  the  far-flung  reaches 
of  the  earth — the  people  in  every  class — the  populations  in  all  climates. 

Thank  you,  Radio  .  .  .  Thank  you  for  the  change,  the  challenge,  the  cherished  freedom 
which  you  help  us  to  preserve. 

Thank  you  for  your  voices  of  inspiration  .  .  .  invoking  invocations,  benedictions  .  .  . 

and  hallowed  miracles  .  .  .  Revealing  God's  own  World  in  Man's  own  words. 

Thank  you  for  your  voices  of  Democracy  .  .  .  Pegging  History  to  its  milestones  .  .  . 
Ripping  passages  from  their  contexts  .  .  .  Sounding  off  with  foolishness  or  fury 
...  Or  Sagacity  or  Sayings. 

Thank  you  for  the  voices  of  your  actors  .  .  .  Breaking  sentences  in  half  .  .  .  Stabbing 

hearts  with  jagged  dagger-words  .  .  .  Telling  tales  of  triumph  .  .  .  Weaving  tragic 
Tapestries  of  Drama. 

Thank  you  for  your  voices  of  Enlightenment  .  .  .  Smashing  walls  of  steeped  up  igno- 
rance .  .  .  Documenting  eager  minds  with  symbols  of  the  truth  .  .  .  Concocting 

progress  with  Ideas. 

Thank  you  for  your  voices  of  Merriment  ...  In  gladsome  gales  of  laughter  ...  To  lighten 
up  a  darkened  world  .  .  .  With  jokes  and  jollity  .  .  .  And  what  they  call  frivolity. 

Yes,  thank  you  for  your  voices  .  .  .  and  your  Music  .  .  .  and  your  sweet-mingled  sounds  of 
life  as  we  love  it .  .  .  and  believe  in  it .  .  .  and  want  it  for  ourselves  and  for  our  kin  and 

kind.  Thank  you,  Radio  .  .  .  Th£tnk  you ! 



RADIO  CITY  MUSIC  HALL,  world's 
greatest  theatre,  calls  on  virtually  every 
modern  acoustic  development  to  dis- 
tributehigh-fidelity  sound  to  audiences 
of 6,200.  A  fewyear&ago,  such  theatres 
were  acoustically  impossible.  Modern 
microphones/  amplifiers,  loudspeak- 

ers provided  the  answer. 

RCA  Laboratories  have 

contributed  much  to  the  modern  science  of  Acoustics 

BACK  IN  1924,  when  a  thin,  tinny 
squawk  from  a  gooseneck  loudspeaker 

was  radio's  highest  reward  to  the  patient 
broadcast  listener,  RCA  saw  the  need  for 

peifecting  quality  sound  reproduction. 
Leading  acoustic  engineers  were  put  to 
work  in  RCA  Laboratories,  to  improve 

loudspeakers,  microphones  and  broadcast- 
ing and  recording  techniques. 

From  their  research  emerged,  in  1926, 
the  first  cone  loudspeaker  —  and  in  1928, 
the  first  dynamic  speaker.  Two  years  later, 
with  the  development  of  the  RCA  Velocity 
Microphone,  radio  programs  attained  a 
quality  capable  of  pleasing  even  the  most 
musically-critical  audiences  . . . 

By-Products  of  Radio  Research 
But  out  of  the  RCA  research  that 

made  possible  a  higher  standard  of 
broadcasting  and  greater  realism  in 

reception,  came  also  many  other  achieve- 
ments in  the  field  of  acoustics  .  .  .  RCA 

Laboratories  produced  the  electric  phon- 

ograph pick-up,  that  made  possible  today's 
higher-fidelity  record  reproduction;  they 
created  the  special  microphones,  ampli- 

fiers and  reproducers  for  Public  Address 
Systems,  used  in  auditoriums  and  super- 
theatres  such  as  the  Radio  City  Music 

Hall;  they  gave  the  movies  a  "voice," 
Photophone;  and,  just  recently,  developed 
RCA  "Fantasound,"  the  new  recording 
technique  that  gives  the  amazing  three- 
dimensional  stereophonic  effect  to  the 
music  and  voices  of  motion  pictures  .  .  ; 

Today,  thanks  to  RCA  research,  the 
science  of  acoustics  has  come  of  age!  Hu- 

man voices  and  the  great  music  of  the  world 
now  vault  the  barriers  of  time  and 
space  .  .  .  and  lose  virtually  nothing 
in  the  process. 

In  the  'twenties,  a  "loudspeaker"  looked 
lil^e  this.  Its  iron  diaphragm  rasped  out  a 
thin  gargle  that  bore  little  resemblance  to 
the  original  program. 

RCA  LABORATORIES 

A  Service  of  the  Radio  Corporation  of  America 
Other  RCA  Services:  RCA  Manufacturing  Company,  Inc.  •  Radiomarine  Corporation  of  America 

National  Broadcasting  Company,  Inc.    •   R.C.A.  Communications,  Inc.    •    RCA  Institutes 

Millions  of  families  today  enjoy — even  on 
receivers  costing  as  little  as  $9.9?— life- 

like tonal  reproduction  that  a  few  years 
ago  was  unattainable  at  any  price. 
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We've  Done  Something  About 

the  WEATHER 

W  ̂   ̂ ^k!W  y  Phoenix,  has  been  giving  the 

mL  m  m^f  Arizona  weather  report  at  10:20 

B  B      o'clock  each  morning.  One  day 

recently,  we  omitted  this  five- 

minute  feature,  announcing  that  if  enough 

listeners  wanted  it  continued,  as  shown  by  their 

letters,  the  weather  report  would  be  reinstated. 

Letters  flooded  KOY  from  40  towns  in  the 

shaded  counties  on  the  map  to  the  right! 

Here  again  is  proof  that  KOY  can  be  heard 

and  h  listened  to  all  over  Arizona,  that  people 

all  over  Arizona  depend  upon  KOY  for  service 

and  entertainment  features.  If  you  want  the  com- 

plete story  on  KOY  coverage  and  the  rich 

Arizona  market,  write  KOY,  Phoenix  .  . 

WLS,  Chicago  ...  or  ask  any  John  Blair  man. 

lOOO  Watts  on 

or 

KILOCYCLES 

That  explains  the  coverage' 

TUc Son 

s6, 

CBS  Affiliate PHOENIX,  ARIZONA 

MANAGEMENT  AFFILIATED   WITH   WLS,  THE   PRAIRIE  FARMER  STATION,   C  H  I  C  A  G  O  -  R  E  P  R  E  S  E  N  T  E  D   BY  JOHN   BLAIR   &  COMPANY 

i 



co/vr/icr/ 

Switch  on!  Business  is  revvin'  up  in  Toledo!  The  American 

Propeller  Corporation,  subsidiary  of  the  Aviation  Corporo- 

tion  of  America,  soon  breaks  ground  for  a  $26,500,000  plant 

in  the  northwestern  section  of  our  city.  This  giant  industry 

will  provide  5,000  jobs  for  workers — 5,000  new  buying 

families  in  a  market  that  will  set  the  pace  for  America.  Tell 

Toledo,  Northwestern  Ohio  and  Southern  Michigan  about 

your  product  over  WSPD — Basic  Red,  5,000  watts  full  time. 

^^^^ 

Represented  nationally  (if^li^Ys)  by  THE  KATZ  AGENCY 

TOLEDO,  OHIO 



KYW  is  the  only  station  in  America  that 

brings  to  expectant  ears  that  arresting  phrase, 

''Despatch  from  Reuters"  — words  that  have 

heralded  world-shaking  events  for  nearly  a 

century. 

From  Damascus  to  Rio  to  Singapore  eight 

thousand  Reuters  correspondents  cover  the 

news  of  a  volcanic  world.  By  short  wave 

and  teletype,  despatches  are  flashed  directly 

into  the  news  room  of  a  Philadelphia  50,000 

watt  station  — KYW. 

Associated  Press,  United  Press  (and  Western 

Union  for  sports)  are  KYW's  primary  sources 
of  spot  news.  Now  with  Reuters  added,  KYW 

provides  coverage  unmatched  in  the  Phila- 

delphia area. 

Your  news  program  in  Philadelphia  belongs 

on  KYW,  the  station  that  gets  the  news  first 

to  your  audience.  Write  or  call  the  nearest  NBC 

Spot  Sales  office  for  complete  information. 

MWESTINSHODSE  RADIO  STATIONS  Isc 
KDKA    KYW    WBZ    WBZA    WOWO    WGL  WBOS 

REPRESENTED    NATIONALLY   BY  NBC  SPOT  SALES 

Published  every  Monday,  53rd  issue  (Year  Book  Number)  published  in  February  by  Broadcasting  Pubucations,  Inc.,  870  National  Press  Building,  Washington,  D.  C.  Entered 
second  class  matter  March  14,  1933,  at  the  Post  Office   at  Washington,  D.   C,   under  act  of   March   3,  1879. 



When  yon  think  of 

you  think  of: 

World's  Largest  Banana  Docks  •  *  • 

and 

i 

NEW.  ORLEANS 
r 

50,000  WATTS 

The  greatest  selling  POWER  in  the  South's  greatest  city 

CBS  Affiliate    Nat'I.  Representative  —  The  Katz  Agency,  Inc. 
J 
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ROAD  TO  RICHES... 

In  the  great  Southern  New  England  Market, 
industry  is  booming,  per  capita  retail  sales  have 
reached  an  all-time  peak,  and  the  tourist  sea- 

son— just  beginning — is  expected  to  surpass  all 
previous  records. 

The  WTIC  Primary  Area — which  includes  Con- 
necticut, Western  Massachusetts,  Southern  Ver- 

mont and  New  Hampshire — covers  a  popula- 
tion of  2,524,000  with  an  estimated  efFective 

buying  income  of  $1,951,435,000,  which  is 
exceeded  in  the  United  States  by  only  eight 

"Major  Trading  Areas". 

In  Connecticut,  the  center  of  WTIC's  primary 
coverage  area,  the  increase  in  effective  buying 
income  is  more  than  double  the  figure  for  the 
entire  country,  and  the  per  family  income  is 

52%  above  the  national  average.* 
So,  if  you  think,  as  we  do,  that  the  market  with 

the  nation's  outstanding  slice  of  spendable  in- 
come plus  that  market's  foremost  selling  medium 

is  a  combination  you  cannot  afford  to  miss,  just 
give  us  the  signal  and  WTIC  will  begin  carrying 
your  sales  message  along  the  road  to  riches. 

*  Sales  Management,  May  J,  1941. 

B 

Merritt  Parkway — Courtesy  Connecticut  State  Development  Commission 

DIRECT  ROUTE  TO  AMERICA'S  NO.  1  MARKET 
The  Travelers  Broadcasting  Service  Corporation 

Member  of  NBC  Red  Network  and  Yankee  Network 

Representatives:  WEED  &  COMPANY,  New  York,  Chicago,  Detroit,  Son  Francisco 



IF  YOU  WANT  MAIL 

SAY  KMA! 

Shenandoah,  Iowa,  is  the  twenty-ninth  city  in  its 

State— but  thanks  to  Station  KMA,  it's  the  mail  cap- 

ital of  the  radio  world! 

KMA  is  owned  and  operated  by  Earl  May,  a  genial 

soul  who  is  also  one  of  the  nation's  largest  seed  and 

nursery  suppliers.  As  such,  he  is  the  personal  friend 

of  practically  every  farmer  in  the  section.  On  Earl 

May's  personal  recommendations  over  Station 

KMA,  the  farmers  of  western  Iowa  plan  their  crops 

and  buy  their  seed  ioften  sending  blank  checks!). 

On  his  personal  advice  they  market  their  crops. 

And  on  the  advice  of  his  station  they  also  spend  the 

money  their  crops  produce. 

Because  of  the  personal  confidence  Earl  May's 

audience  has  in  KMA,  this  remarkable  station  is 

one  of  the  strongest  mail  (and  sale)  producers  in 

America.  If  you  want  MAIL,  "ask  your  Agency  to 

ask  the  Colonel". 

KMA 

Shenandoah,  Iowa 

NBC -5000-1 000  Watts 

FREE  &  PETERS  iNc 

Pioneer  Radio  Station 

Representatives 

EXCLUSIVE  REPRESENTATIVES: 
WGR-WKBW   -  BUFFALO 
WCKY   CINCINNATI 
WDAY   _  FARGO 
WISH   INDIANAPOLIS 
KMBC   KANSAS  CITY 
WAVE   LOUISVILLE 
WTCN   MINNEAPOLIS-ST.  PAUL 
WMBD   PEORIA 
KSD   ST.  LOUIS 
WFBL   _  SYRACUSE . . .  IOWA  . . . 
WHO  DES  MOINES 
woe   DAVENPORT 
KMA   _  SHENANDOAH 

.  .  .  SOUTHEAST . . . 
WCSC   CHARLESTON 
WIS   COLUMBIA 
WPTF   RALEIGH 
WDBJ   ROANOKE 

. . .  SOUTHWEST  . . . 
KGKO   FT.  WORTH-DALLAS 
KOMA   OKLAHOMA  CITY 
KTUL   TULSA 

.  .  .  PACIFIC  COAST  .  .  . 
KECA   LOS  ANGELES 
KOIN-KALE   PORTLAND 
KROW  OAKLAND-SAN  FRANCISCO 
KIRO   SEATTLE 

Since  May,  1532 

■^^CHlC^OO^, 80S  Michigan       NEW  YORK:  ,,7 DETROIT:  N,u,  BW,.     SAN  FRANCISCO:  LOS  ANGELES:  650  5.  GrW     ATLANTA  :,..  P.W ■  -   Frankl.n  6373  PIa»  5-4131  Tr.nuy  2-8444  Sua«43S3  Vandike  0569  Main  5667 
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Senate  Group  May  Intercede  in  Net  Rules 

Industry's  Leaders 
Plead  Strong 

Case 

STRONG  indication  that  the 
Senate  Interstate  Commerce 
Committee  will  intercede  in 

the  fight  of  the  broadcast- 
ing industry  to  stave  off  the 

"death  sentence"  chain-mo- 
nopoly rules  promulgated  by 

the  FCC,  to  become  effec- 
tive Aug.  2,  were  given  by 

committee  members  after 
three  weeks  of  hearings  on  the 
White  Resolution  proposing  a 
Congressional  investigation  of 
the  regulatory  body. 

Sentiment  in  favor  of  draft- 

ing a  new  statute,  clearly  de- 
fining the  functions  of  the 

FCC,  developed  following  tes- 
timony of  such  industry  fig- 

ures as  William  S.  Paley,  presi- 
dent of  CBS,  and  Niles  Trammell, 

NBC  president.  They,  along  with 
others,  bitterly  contested  the  new- 
network  rules  promulgated  by  FCC 
Chairman  Fly  and  his  majority 
colleagues  and  argued  point  by 
point  against  them  and  against 
Mr.  Fly's  earlier  testimony  in  their 
support.  Criticism  of  the  FCC 
chairman  became  intense  at  times. 

The  hearings  on  the  V/Iiite  Reso- 
lution still  were  in  progress  when 

Chairman  Wheeler  (D-Mont.) 
clearly  indicated  he  felt  a  new  law 
should  be  drafted,  and  concluded 

that  the  "monopoly"  rules  go  too 
far  in  certain  particulars,  men- 

tioning specifically  the  proposed 
time  option  ban.  Senator  Wheeler 
predicted  that  new  legislation 
v/ould  be  introduced. 

Wheeler  on  Tour 

The  hearings  were  recessed  last 
Friday,  subject  to  the  call  of  the 
chair.  Senator  Wheeler  left  for  a 
speaking  tour  in  the  Midwest  and 
South  but  planned  to  return  about 
June  25.  There  was  possibility  he 
might  call  a  hearing  for  a  day  or 
two  in  the  hope  of  concluding  the 
proceedings.  On  the  other  hand,  if 
that  could  not  be  done,  it  was  con- 

sidered likely  the  hearings  would 
go  over  until  about  July  8  or  9, 
after  he  completes  the  second  leg 
of  his  tour.   Senator  White  has 

been  in  somewhat  frail  health  and 
left  for  Maine  for  a  brief  vaca- 

tion, but  planned  to  return  when- 
ever the  hearings  are  resumed. 

Only  three  or  four  additional  wit- 
nesses remained  to  be  called,  with 

the  last  witness  to  be  FCC  Chair- 
man Fly,  who  had  asked  for  an  op- 

portunity to  present  "rebuttal  tes- 

timony". There  was  also  the  possibility 
that  network  spokesmen  would 
seek  an  opportunity  to  "rebut  the 
rebuttal"  if  the  chairman  left  any 
issues  hanging  in  the  balance. 

Approval  Uncertain 
In  some  quarters  concern  was 

evinced  over  the  indicated  delay  in 
committee  action,  since  the  contro- 

verted regulations,  which  would  re- 
make the  whole  commercial  fabric 

of  broadcasting,  are  slated  to  be- 
come effective  within  such  a  short 

time.  It  v/as  felt  by  committee  mem- 
bers, however,  that  the  FCC  would 

not  seek  to  enforce  the  rules  while 
the  committee  had  the  subject  of 
new  legislation  pending.  The  like- 

Complete  running  story  of 
last  week's  hearings  before  the 
Senate  Interstate  Commerce 
Committee  on  the  White  Resolu- 

tion will  be  found  on  Page  34. 

ly  course  seen  was  a  voluntary 
postponement  of  at  least  30  or  60 
days,  ordered  by  the  FCC,  during 
which  it  was  presumed  new  legis- 

lation would  be  introduced. 
There  was  no  assurance  that  the 

White  Resolution,  because  of  its 
unorthodox  status,  v/ould  be  ap- 

proved by  the  committee.  Several 
Senators,  during  the  course  of  the 
hearings,  advocated  remedial  ac- 

tion but  indicated,  as  ciid  Chairman 
Wheeler,  that  a  reappraisal  of  the 
law  in  the  form  of  new  legislation 
would  be  the  most  desirable  course. 

One  prevalent  view  was  that  new 
legislation  might  be  offered  prompt- 

ly and  that  the  FCC  thereby  would 
be  impelled  to  hold  up  its  regula- 

tions, or  at  least  the  most  contro- 
versial ones,  until  a  clear-cut  ex- 

pression from  Congress  is  forth- 

Newspaper-Radio  Committee 

Is  Granted  Delay  to  July  23 
ACTING  on  the  petition  filed  by 
Harold  Hough,  chairman  of  the 
Newspaper-Radio  Committee,  the 
FCC  announced  Friday  that  it  has 
postponed  until  July  23  the  open- 

ing of  hearings  originally  scheduled 
to  begin  June  25  under  Order  79 
to  determine  policy  and  rules  gov- 

erning newspaper  operation  of  FM 
stations  and  future  apnlications  by 
newspaper  interests  for  standard 
broadcast  stations. 

The  Hough  committee  had  asked 
for  postponement  until  Sept.  15 
fsee  earlier  story  on  page  12]  but 
Chairman  Fly  told  Broadcasting 
the  date  was  moved  up  in  order  to 
avoid  "unnecessary  delay".  He  said 
he  wants  the  matter  disposed  of  as 
"expeditiously  as  possible  in  consid- 

eration of  all  interests"  but  he  in- 
dicated another  postponement 

might  be  considered  "if  an  urgent 
case  is  presented". The  Commission,  which  usually 
adjourns  during  the  summer  months 
with  the  exception  of  one  or  two 
members  who  remain  to  handle 
routine,  has  not  yet  determined 
whether  it  will  sit  en  banc  or  name  a 
committee  to  conduct  the  hearings. 

Mr.  Fly  foresaw  the  possible  need 
of  two  sessions,  the  f^rst  to  hear 
factual  and  statistical  data  from 

the  Newspaper-Radio  Committee's 
witnesses,  and  the  second  to  con- 

sider studies  being  conducted  by  re- 
search men  of  that  committee  and 

by  FCC  experts. 
The  reason  for  the  haste,  it  was 

indicated,  is  that  there  are  so  many 
newspaper  applications  on  file  that 
the  Commission  wants  to  arrive  at 
policy  determinations  without  un- due delay. 

Representatives  of  the  Newspa- 
per-Radio Committee  expressed 

disappointment  that  the  hearings 
were  set  so  early,  giving  them 
scarcely  a  month  to  prepare  ma- 

terial which  they  said  they  could 
not  possibly  gather  in  that  time. 
They  were  uncertain  whether  to 
ask  for  another  postponement,  but 
indicated  the  belief  that  perhaps 
the  FCC  will  be  prepared  to  pre- 

sent its  data  first  and  thus  give 
them  further  time  to  put  in  their 
case — possibly  during  the  second 
phase  of  the  hearings. 

coming.  More  than  a  dozen  industry 
witnesses,  who  paraded  before  the 
committee  last  week,  forcefully 
supported  the  White  Resolution  and 
implored  the  committee  to  check 
the  reckless  pace  of  the  FCC  ma- 

jority, which  they  said  would  un- dermine commercial  broadcasting 
and  probably  result  in  eventual 
Government  ownership. 

Both  Messrs.  Trammell  and  Pa- 
ley  berated  the  FCC  for  seeming- 

ly favoring  MBS  while  forcing 
their  own  networks  to  knuckle 
down  to  rigid  new  regulatory  re- 

quirements. Mr.  Paley  asserted  the 
Commission  "strives  and  strains  to 
injure  Columbia  and  NBC  and  help 
Mutual."  Mr.  Trammell  called  the 
rules  "brutal"  and  predicted  that 
if  NBC  is  forced  to  divest  itself  of 
the  Blue  Network,  it  will  be  only  a 
matter  of  time  before  the  Commis- 

sion orders  further  restrictions  and 
eventually  Congress  will  find  that 
"Chairman  Fly  has  taken  over  the 

entire  radio  industry". Blue  Sale  Deferred 

Meanwhile,  at  the  other  end  of 
Pennsylvania  Avenue,  the  FCC  ma- 

jority held  frequent  huddles,  pre- 
sumably plotting  means  of  offset- 

ting industry  gains  before  the  com- mittee. Chairman  Fly  disclosed 
that  the  FCC  voluntarily  had  modi- 

fied its  rules  so  NBC  would  not 
be  forced  to  dispose  of  the  Blue 
by  Aug.  2  and  so  stations  could 
continue  to  affiliate  with  NBC  be- 

yond that  date.  He  followed  that  up 
with  a  letter  to  Chairman  Wheeler, 

essaying  to  offset  some  of  his  tes- 
timony which  had  been  controvert- 

ed by  industry  witnesses. 
Something  more  than  a  new  fu- 

fore,  however,  was  precipitated 
with  the  disclosure  that  the  FCC, 
at  a  meeting  last  Tuesday,  tacitly 

approved  a  form  of  contract  draft- 
ed by  MBS,  only  supporter  of  the 

FCC  rules,  designed  to  show  that 
contractual  arrangements  could  be 
made  with  affiliates  to  conform  with 
the  regulations  [see  page  10].  Re- 

garded as  a  "maneuver"  to  win committee  favor,  this  action  was 
protested  by  the  FCC  minority  of 
Commissioners  T.  A.  M.  Craven  and 
Norman  S.  Case,  who  dissented 
from  the  rules  originally. 

The  minority  voted  against  the 
action  on  the  ground  that  the  Com- 

mission had  no  such  authority  un- 
der the  Supreme  Court  decision  in 

the    Sanders   case   restraining  it 
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from  interfering  with  business 
practices  in  broadcasting.  The 
minority  took  the  view  that  even 
if  the  Commission  had  such  au- 

thority, it  would  constitute  a  re- 
laxation of  the  very  rules  with 

which  the  contract  was  designed  to 
conform.  Under  the  contract,  it 
was  argued,  stations  would  not  be- 

come "free  agents".  Moreover,  the 
minority  held  it  had  not  been  given 
sufficient  time  to  study  the  matter. 

During  the  three  weeks  of  hear- 
ings, the  committee  thus  far  has 

heard  Chairman  Fly  and  Messrs. 
Alfred  J.  McCosker,  Louis  G.  Cald- 

well and  Fred  Weber,  for  MBS; 
Commissioners  Craven,  Mark  Eth- 
ridge,  Mr.  Paley  and  Judge  John 
J.  Burns,  for  CBS;  Mr.  Trammell 
and  Duke  M.  Patrick,  for  NBC; 
Paul  W.  Morency,  general  manager 
of  WTIC,  Hartford,  as  vice-chair- 

man of  IRNA;  John  J.  Gillin  Jr., 
general  manager  of  WOW,  Omaha, 
as  an  independent  spokesman; 
Samuel  H.  Cook,  president  of 
WFBL,  Syracuse,  in  a  similar  ca- 

pacity; NAB  President  Neville 
Miller;  Clarence  Wheeler,  WHEC, 
Rochester;  Jonas  Weiland,  WFTC, 
Kinston,  N.  C;  J.  W.  Lee,  KGFF, 
Shawnee,  Okla.;  Seymour  Krieger, 
FCC  legal  dept.;  C.  P.  Hasbrook, 
WCAX,  Burlington,  Vt.;  Hope  H. 
Barroll  Jr.,  WFBR,  Baltimore; 
Frank  C.  Goodman,  Federal  Coun- 

cil of  Churches  of  Christ  in  Amer- 
ica; Edward  J.  Heffron,  National 

Council  of  Catholic  Men;  Mrs.  Helen 
Wiley,  General  Federation  of  Wom- 

en's Clubs. 

Others  to  Appear 

There  was  the  possibility  that 
other  members  of  the  FCC  would  be 

called  prior  to  final  "rebuttal  tes- 
timony" of  Chairman  Fly.  A  num- 

ber of  parties  who  had  requested 
time,  all  in  opposition  to  the  rules, 
were  asked  to  submit  statements 
for  the  record. 

Totally  aside  from  the  sharp  and 
ofttimes  personal  criticism  leveled 
against  the  rules  and  Chairman 
Fly,  were  repeated  observations  of 
committee  members  regarding  other 
industry  activities,  particularly 
from  the  programming  end.  Chair- 

man Wheeler  made  much  ado  about 

"soap  dramas",  criticizing  them  as bad  radio.  He  also  took  the  lead  in 
assailing  network  commentators 
and  individual  stations  for  alleg- 

edly failing  to  give  equal  time  to 
both  sides  of  controversial  issues, 
particularly  in  connection  with  the 
present  isolationist-interventionist 
fight  on  the  war.  This  was  picked 
up  by  other  committee  members. 

On  the  business  side.  Chairman 
Wheeler  repeatedly  urged  that  net- 

works, stations  and  the  AT&T  at- 
tempt to  work  out  means  by  which 

all  network  programs  could  be  pro- 
vided smaller  stations  in  remote 

and  rural  areas.  He  likewise  urged 
that  steps  be  taken  by  the  FCC 
if  necessary,  to  bring  down  the 
costs  of  wire  lines  with  the  larger, 
more  successful  stations  carrying 
the  burden  for  their  ill-fed  col- 

leagues. When  it  was  brought  out 
that  the  three  networks  spend  ap- 

proximately $7,000,000  for  line 
charges,   representing  about  10% 

MR.  PALEY 

of  the  1940  gross  income  of  the 
networks,  committee  members 
urged  that  something  be  done. 

Practical  Objections 

Every  one  of  the  rules  promul- 
gated by  the  FCC  was  assailed 

vigorously  by  witnesses  for  the  in- 
dustry on  practical  as  well  as  juris- 

dictional grounds.  Chairman  Fly, 
who  had  repeatedly  criticized  the 
"two  New  York  corporations"  in 
his  four  days  of  testimony,  was 
bombarded  by  the  NBC  and  CBS 
heads.  Even  CBS,  through  its  coun- 

sel. Judge  Burns,  vehemently  at- 
tacked the  rule  that  would  force 

NBC  to  divest  itself  of  the  Blue, 
calling  it  "vicious"  and  unparelleled 
in  regulatory  annals. 

From  CBS  President  Paley,  the 
committee  heard  a  castigation  of 

PORTENTS  of  a  new  crusade  by 
the  FCC  against  prize  contest  pro- 

grams, on  the  ground  that  they 
violate  the  lottery  statutes,  are 
seen  in  Washington  as  a  result  of 
the  increase  in  such  features,  not- 

ably in  local  programming. 
While  no  formal  pronouncement 

has  been  made,  it  is  understood 
FCC  attorneys  again  are  looking 
into  the  "technique".  If  action  is 
decided  upon,  it  might  come  on 
application  for  renewals  of  licenses 
of  individual  stations,  or  the  FCC 
again  might  seek  to  refer  the  cases 
to  the  Department  of  Justice  for 
possible  litigation. 

Sought  by  Sponsors 
Early  last  year,  the  FCC  sub- 

mitted to  the  Department  a  recom- 
mendation that  it  look  into  the 

NBC  Pot  o'  Gold  and  other  prize 
award  programs,  to  ascertain 
whether  they  violated  the  lottery 
statutes.  After  weeks  of  considera- 

tion, the  Department  took  no  ac- 
tion, concluding  that  no  technical 

violations  of  the  statutes  were  in- 
volved. 

Revival   of  the  issue,  however, 

MR.  TRAMMELL 

the  regulations  that  brought  from 
Chairman  Wheeler  the  admission 

that  he  had  been  "convinced"  there 
should  be  "time  options"  but  had 
not  been  convinced  exclusive  affilia- 

tion contracts  should  be  continued. 
The  unusual  spectacle  of  a  witness 
interrogating  a  committee  chair- 

man developed  as  Mr.  Paley  in- 
quired "What's  the  rush?"  on  the 

regulations  and  asked  that  the 
White  Resolution  be  passed. 

Mr.  Paley  followed  Mr.  Ethridge 
on  the  stand,  who  in  turn  had  suc- 

ceeded Commissioner  Craven.  At 
the  very  outset  the  youthful  CBS 
founder  and  president  urged  Con- 

gress to  enact  a  new  law  and  advo- 
cated that  networks  be  licensed — 

a  surprise  shot.  He  suggested  the 
FCC  be  divorced  from  the  common 
carrier  field,  supporting  in  this  view 

is  understood  to  stem  from  the 
rapid  development  of  this  type  of 
program.  While  a  number  of  net- 

work programs  involve  prize  con- 
tests, usually  there  is  an  element 

of  skill,  such  as  the  quiz-type  fea- 
ture. But  the  local  renditions,  it 

was  pointed  out,  usually  depend 
upon  the  spin  of  a  wheel  or  the 
random  selection  of  telephone  num- bers. 

When  the  FCC  began  its  on- 
slaught a  year  ago,  many  new  sta- 

tions dropped  the  prize  contest 
technique.  After  the  Department 
of  Justice  had  pigeon-holed  the 
cases  referred  by  the  FCC,  how- 

ever, a  revival  set  in  and  is  gaining 
momentum  daily,  largely  because 
of  demands  of  advertisers. 

While  no  indication  has  been 

given  as  to  the  status  of  the  FCC's 
study,  it  was  expected  the  Com- 

mission might  act  as  soon  as  the 
current  controversy  over  its  mo- 

nopoly regulations  is  settled  either 
by  Congressional  edict  or  in  some 
other  fashion.  In  one  quarter  it 
was  indicated  that  it  will  become 
the  "next  order  of  business". 

the  position  taken  in  the  past  by 
Senator  White.  Mr.  Paley  urged 
that  the  new  law  clearly  define  the 
FCC's  functions  and  that  it  specify 
fairness  in  dealing  with  controver- 

sial questions  and  with  news,  as  a 
condition  to  having  or  holding  a 
license. 

Committee  members  became  in- 
terested when  they  heard  Mr.  Paley 

denounce  the  new  rules  as  having 

provoked  a  "state  of  terror"  in  ra- 
dio. He  charged  the  FCC  with  hav- 
ing acted  as  "complaining  witness, 

prosecutor,  judge,  jury,  and  hang- 
man". He  attributed  to  Chairman ! 

Fly  "sneers,  speculation,  inuendos 
and  accusations"  and  said  that 
after  all  these  weeks  his  company 
was  still  at  a  loss  as  to  how  to  oper- 

ate a  network  successfully  under 
the  new  rules. 

Mr.  Paley  said  that  to  abide  by 
the  time  option  ban  would  be 
"financial  suicide".  Without  exclusi- 

vity, he  predicted,  it  would  be  pos- 
sible for  anyone  to  become  a  net- 
work overnight,  including  advertis- 

ers and  agencies. 

Trammell  Criticizes 

Mr.  Trammell,  making  his  first  ̂  
appearance  before  a  Congressional 
committee  since  becoming  NBC 

president  a  year  ago,  bitterly  as- 
sailed the  command  to  sell  the  Blue, 

and  off'ered  stout  resistance  to  such 
a  requirement.  He  predicted  that 
instead  of  five  or  six  networks, 
which  Chairman  Fly  had  said  could 
be  created,  the  number  would 
dwindle  to  three,  since  CBS  and 
MBS,  as  well  as  the  Red,  would 
"raid"  the  affiliates  of  the  Blue. 

Taking  the  wind  out  of  particular 
criticisms  by  the  FCC  of  NBC  con- 

tractual requirements,  Mr.  Tram- 
mell said  he  had  asked  affiliated  sta- 

tions to  agree  to  the  elimination  of 
clauses  in  the  contracts  permitting 
NBC  to  cancel  affiliate  agreements 
on  12  months'  notice  whereas  sta- 

tions are  bound  for  five  years;  to 
eliminate  the  requirement  that  rates 
for  local  business  be  the  same  as 
NBC  network  rates,  and  to  elimi- 

nate the  requirement  that  the  sta- 
tion must  rebate  the  differential  be- 

tween station  receipts  for  a  par- 
ticular local  program  as  against  a 

network  program.  He  also  revealed 
that  the  total  volume  discount  for 
advertisers  using  both  the  Red  and 
Blue  Network  had  been  eliminated. 

Chaos  Foreseen 

On  the  business  side,  Mr.  Tram- 
mell predicted  that  under  the  new 

rules  all  would  be  chaos  and  con- 
fusion. He  predicted  stations  would 

rush  for  the  best  feature  of  every 
network  service;  advertisers  would 
try  to  preempt  the  best  hours  on  the 
best  stations;  time  brokers  would 
inject  unfair  competition;  advertis- 

ing agencies  could  make  their  own 
arrangements  for  "front  page"  po- sition with  the  bigger  and  better 
stations.  All  the  advertiser  has  to 
do  under  the  new  regulations  to  set 

up  a  network,  he  declared,  "is  just rent  a  theatre  and  order  phone 
lines."  He  called  Chairman  Fly's idea  of  network  broadcasting  a 
"scrambled  system"  in  which  the 
advertiser  will  get  the  corner. 

FCC  Crusade  Against  Prize  Programs 

Threatened  as  Attorneys  Study  Statute 
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CBS  Offers  Counter  Proposal  to  ASCAP 

it  h- 

Basic  2%  Plan  Also  Covers  M&O  Group; 

Affiliates  Are  Not  Bound ■I 

'"A  COUNTER  proposal  for  a  contract  to  permit  the  return  of 
■ASCAP  music  to  the  CBS  network  and  to  the  eight  individual 
stations  operated  by  CBS  was  mailed  last  Friday  by  the  net- 

work to  ASCAP.  Terms,  briefly,  call  for  CBS  to  pay  ASCAP 

•2%  of  the  network  net  receipts  (defined  as  income  from  gross 

■,time  sales  less  time  discounts  and  advertising  agency  com- 
^missions  actually  allowed),  after  deduction  of  the  cost  of 
(permanent  network  lines  and  with  deductions  for  expenses 
'to  be  calculated  as  follows : 

15%  on  the  first  $15,000,000  of 
ijifinet  receipts;  25%  on  the  next 
,!.' $5,000,000;  35%  on  the  next i.i  $5,000,000;  45%  on  all  over 
;,|.:$25,000,000. 

If  during  the  term  of  the  con- 
tract CBS  should  operate  less  than 

eight  stations  down  to  a  minimum 
of  three,  an  additional  sum  of 
$500,000  per  year  shall  be  added  to 
the  network  expense  deductions.  If 
CBS  M&O  stations  are  fewer  than 
rthree,  CBS  and  ASCAP  shall  re- 

negotiate the  contract. 
For  the  local  station  blanket  li- 

^ cense,  CBS  proposes  2%   on  net 
.receipts  (defined  as  gross  time  sales 
less  discounts  and  agency  commis- 
jsions)   from  local  and  spot  sales 
as  averaged  for  the  years  1936  to 
1939  inclusive,  and  1%%  on  the 
excess   of  net  receipts  over  this 
average.    Programs    cleared  and 
paid  for  at  the  source  shall  be 
'excluded,  as  network  programs  are 
excluded,   when   figuring   net  re- 

■'ceipts. 
J  Sustaining  Fees  Scale 

I    CBS  proposes  that  station  sus- 
^taining  fees  shall  be  $12  a  year  for 
stations  with  net  receipts  of  less 
'than  $50,000  per  year;  eight  times 
^the  highest  half -hour  card  rate  for 
'stations  with  net  receipts  of  be- 

tween  $50,000    and    $150,000  per 
■year;  and  12  times  the  highest  half- hour  rate  for  stations  with  annual 
net  incomes  of  more  than  $150,000. 

'     On  a  per-program  basis,  the  CBS 
'proposal    calls    for    payment  of 
1 6.66%  of  net  receipts  on  commercial 
'programs  using  substantial  ASCAP 
■music  and   1.2%   for  commercial 
programs  using  ASCAP  music  in- 

cidentally for  themes,  bridges,  etc. 
Sustaining  fees   under   this  per- 
program  system  would  be  1%  of 
net  revenue  which  would  have  been 
received  if  program  had  been  sold, 
but  not  to  exceed  IV2  times  the 

station's  1940  sustaining  fee. 
Both  blanket  and  per-program 

percentage  rates  as  proposed,  CBS 
says,  shall  apply  only  so  long  as 
the  stations  income  from  local 
broadcasting  is  more  than  $100,000 
per  year.  If  the  income  of  any 
station  falls  below  $100,000,  reduc- 

tions are  to  be  made  as  follows: 
7l^%  for  net  receipts  between 

580,000  and  $100,000. 
16%  for  net  receipts  between 

^60,000  and  $80,000. 
29%  for  net  receipts  between 

140,000  and  $60,000. 

39%  for  net  receipts  between 
$25,000  and  $40,000. 
46%  for  net  receipts  between 

$15,000  and  $25,000. 
50%  for  net  receipts  under  $15,- 

000. 

Expires  in  1949 
Contract  is  to  expire  Dec.  31, 

1949,  subject  to  a  five-year  renewal 
at  option  of  licensees,  at  rates  and 
terms  to  be  fixed  by  arbitration. 

Since  the  Department  of  Justice 
consent  decree  and  this  proposal 
call  for  complete  clearance  at  the 
source  on  network  programs,  CBS 
states : 

"It  is  obvious  that  this  entire 
burden  cannot  be  borne  by  CBS 
without  assistance  from  stations. 
Accordingly,  it  is  a  condition  that 
substantially  all  of  the  CBS  affil- 

iated stations  shall  agree  to  reim- 
burse CBS  that  portion  of  the  2% 

payment  on  network  net  receipts 
made  to  ASCAP  by  CBS  which  is 
equal  to  2%  of  network  payments 
to  stations.  The  balance  of  this 
2%  to  ASCAP  will  be  borne  by 

CBS." 

Proposal  calls  for  ASCAP  to  agree 
that  CBS  need  not  pay  on  network 
revenue  from  sale  of  time  on  sta- 

tions in  States  with  laws  prohibit- 
ing ASCAP  operations.  ASCAP 

has  already  agreed  to  this  provi- 
sion, CBS  reports.  Licenses  for  FM, 

television,  shortwave  and  experi- 
mental stations  owned  by  regular 

licensees  shall  be  available  at  a 
nominal  fee,  the  proposal  states, 
and  all  claims  of  ASCAP  and  its 
members  against  licensees  shall  be 
released. 

IRNA  Committee  Approves 

Copies  of  the  proposed  contract 
were  mailed  to  CBS  affiliates  also, 
with  letters  explaining  that  CBS 
did  not  make  a  counter  proposal 
to  ASCAP  sooner  because  of  the 
Supreme  Court  decision  regarding 
ASCAP  operations  in  Florida  and 
Nebraska,  which  the  proposed 
contract  covers,  and  because 
ASCAP  had  repeatedly  said  it 
could  offer  no  better  terms  than 
those  given  MBS.  CBS  has  discov- 

ered that  this  last  does  not  prevent 
ASCAP  from  considering  terms  of- 

fered to  it,  however. 

Contract  proposed  by  CBS  cov- 
ers only  the  network  and  its  M&O 

stations,  the  letter  points  out,  and 
no  affiliate  is  bound  by  it  to  make 

a  deal  with  ASCAP,  although  un- 
der the  terms  of  the  consent  de- 
cree, ASCAP  is  bound  to  offer  the 

same  terms  to  other  networks  and 
stations.  Letter  also  states  that 
the  proposal  was  examined  by  the 
IRNA  committee  for  CBS  affiliates 
—I.  R.  Lounsberry  (WGR),  Don  S. 
Elias  (WWNC),  John  A.  Kennedy 
(WCHS) — each  of  whom  said  he 
would  accept  such  an  ASCAP  con- 

tract for  his  station. 

BMI  Makes  Ask  Ruling 

ASKING  the  New  York  Supreme 
Court  to  settle  the  moot  question 
of  control  of  performance  rights  to 
musical  compositions,  BMI  and  Ed- 

ward B.  Marks  Music  Corp.  last 
week  commenced  suit  against 
ASCAP  in  a  test  case  that  seeks 

no  damages  but  requests  that  "the court  declare  the  rights  and  other 
legal  relations  of  the  plaintiffs 
and  ASCAP"  in  certain  musical 
numbers.  When  served  with  papers 
in  the  suit,  John  G.  Paine,  general 
manager  of  ASCAP,  termed  the 
case  "an  admission  by  the  major 
networks  of  their  urgent  need  for 
the  Society's  music  even  in  small 

quantities." 
Compositions  chosen  for  the  test 

suit  are  Bluer  Than  Blue  by  Lew 
Pollack  and  Tot  Seymour,  You  Fit 
Into  the  Picture  by  Bud  Green  and 
Jesse  Greer,  and  Mississippi  River 
by  J.  Rosamond  Johnson  and  Frank 
Abbott.  All  these  writers  except 
Abbott  are  members  of  ASCAP. 

When  the  Marks  company  re- 
signed its  ASCAP  membership  at 

the  close  of  1940,  it  granted  all  per- 
formance rights  in  the  works  in- 

cluded in  its  catalog  to  BMI.  A 
number  of  these  works  are  current- 

ly being  performed  by  BMI  licen- 
sees, but  BMI  says  that  about  10,- 

000  other  compositions  in  the 
Marks  catalogs,  which  were  writ- 

ten by  ASCAP  members  during  the 
period  of  their  ASCAP  member- 

ship, have  not  been  performed  as 
ASCAP  has  asserted  certain  rights 
in  them. 

Ownership  Rights  at  Stake 

Under  agreements  between 
ASCAP  writers  and  their  publish- 

ers, a  BMI  executive  stated,  the 
writers  assign  all  of  the  perform- 

ing rights  in  their  works  to  the 
publishers.  Therefore,  Edward  B. 
Marks  Music  Corp.  claims  owner- 

ship of  the  compositions  named  in 
the  suit.  ASCAP,  according  to 
BMI,  "has  not  hitherto  made  clear 
whether  it  contends  that  the  per- 

forming rights  under  these  works 

are  the  property  of  ASCAP's  pub- lisher members  or  its  composer 

members." 
The  suit  is  intended  to  secure  a 

court  ruling  on  the  ownership  of 
these  rights  so  that  the  numbers 
may  be  available  for  performance, 
BMI  declares,  pointing  out  that 
clarification  of  the  issues  will  be 
beneficial  to  writers,  publishers  and 

to  the  public  as  ASCAP's  claims 

have  so  far  resulted  in  preventing 
the  performance  of  these  works. 

^  * 

ASCAP  Preparing  Own  Suit 

In  the  preparation  of  the  ASCAP 
damage  suit  against  the  NAB,  . 

BMI,  NBC,  CBS  and  "others  who 
appear  to  be  involved  in  the  com- 

bination against  ASCAP"  [Broad- 
casting, June  16],  ASCAP  has  en- 

gaged David  L.  Podell,  well-known trial  attorney,  to  assist  its  ov/a 

general  counsel,  Schwartz  &  Fro- 
lich,  in  the  prosecution  of  the  case. 
Although  both  officers  and  attor- 

neys of  ASCAP  refused  to  dis- cuss details  of  the  proposed  action, 
it  is  understood  that  a  number  of 
individual  stations,  advertisers  and 
advertising  agencies  may  be  in- 

cluded among  the  defendants. 
Such  action,  it  was  explained, 

would  enable  ASCAP  counsel  to  go 
more  deeply  into  the  contractual 
relations  of  the  networks  with 
their  affiliate  stations  and  with 
their  advertising  clients  than  might 
otherwise  be  admissible.  Mr.  Po- 

dell has  been  given  a  leave  of  ab- 
sence to  handle  the  ASCAP  suit. 

Although  the  attendance  of  NBC 
and  CBS  chief  executives  at  the 
Senate  Interstate  Commerce  Com- 

mittee hearings  on  the  FCC  net- 
work monopoly  regulations  in 

Washington  has  served  to  interr 
rupt  the  progress  of  their  negotia- 

tions with  ASCAP,  it  was  learned 
that  the  conversations  will  be  re- 

sumed this  week  regardless  of  the 

proposed  ASCAP  suit. 
Trammell's  Wire 

Niles  Trammell,  NBC  president, 

early  last  week  sent  ASCAP  a  tel- 
egram expressing  surprise  at  the 

announcement.  Informal  conversa- 
tions between  network  and  ASCAP 

oiRcials  have  disclosed  a  mutual 
willingness  to  continue  their  at- 

tempts to  come  to  an  agreement  for 
the  return  of  ASCAP  music  to  the 
networks,  he  said. 

Meanwhile,  MBS  has  invited  the 
publisher  members  of  ASCAP  to 
attend  a  luncheon  July  1,  at 
which  Fred  Weber,  MBS  general 
manager,  and  other  network  spokes- 

men will  explain  the  network's methods  of  operation.  It  was  said 
that  a  number  of  misconceptions 
about  MBS  are  prevalent  among 
the  music  men  which  have  pre- 

vented the  fullest  exploitation  of 
their  tunes  on  Mutual  programs. 
A  second  Mutual  luncheon  with  or- 

chestra leaders  as  guests,  will  be 
held  within  the  following  day  or 
two.  The  luncheons  were  originally 
scheduled  for  this  week  but  were 

postponed  due  to  the  Senate  hear- ings in  Washington.  ^ 
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Fla.  Citrus  Meeting 

FLORIDA  Citrus  Commission  will 
meet  in  Lakeland  June  26  to  consider 
advertising  plans  for  1941-42,  and  to decide  on  retention  of  Arthur  KlUdner 
Inc.,  New  York,  or  selection  of  another 
agency  to  handle  the  account. 
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Revised  MBS  Contract  Form 

Is  Granted  Approval  of  FCC 

Said  to  Comply  With  New  Network  Regulations; 

Placed  in  Senate  Committee's  Record 

GRANTING  what  was  regarded 
in  some  circles  as  a  declaratory 
ruling,  the  FCC  majority  in  an 
unprecedented  action  last  Tues- 

day gave  its  approval  to  a  pro- 
posed affiliation  contract  form  de- 

veloped by  MBS  for  use  in  its  deal- 
ings with  MBS  affiliates  under  FCC 

monopoly  regulations. 
Approval  of  the  proposed  form 

was  voted  by  Chairman  James 
Lawrence  Fly,  Commissioners 
Thompson,  Payne  and  Wakefield, 
with  Commissioners  Case  and  Crav- 

en dissenting  and  Commissioner 
Walker  not  participating. 

Although  it  was  emphasized  that 
the  FCC  did  not  formally  pass  up- 

on the  validity  of  the  contract  form, 
and  that  continuing  study  will  be 
given  to  developing  network-sta- 

tion relations  under  such  contracts, 
it  was  held  that  the  new  form,  as 
the  FCC  understood  operations  in- 

tended thereunder,  will  comply 
"with  the  letter  and  spirit  of  the 
regulations". 

In  Hearing  Record 
When  a  copy  of  the  new  form 

was  introduced  into  the  record  at 
the  Thursday  morning  session  of 
the  Senate  Interstate  Commerce 

Committee's  hearings  on  the  White 
Resolution,  it  created  a  flurry  of 
excitement,  especially  among  repre- 

sentatives of  the  other  networks. 
The  move  was  interpreted  by  many 
as  another  attempt  by  MBS  to 
grab  the  ball  in  an  effoi-t  to  show 
that  network  operations  would  be 
feasible  under  the  FCC'y  network 
regulations. 

The  contract  form,  which  was 
approved  by  MBS  stockholders  last 
Tuesday  night  at  the  stockholders' 
meeting  in  New  York,  is  described 
as  non-exclusive,  containing  no  pro- 

vision for  option  time,  providing 
opportunity  for  stations  to  deter- 

mine network  affiliation  at  yearly 
intervals,  and  insuring  station  re- 

sponsibility in  selecting  and  reject- 
ing programs. 

The  dissent  of  Commissioners 
Case  and  Craven  held  that  the  FCC 
was  exceeding  its  authority  in  giv- 

ing tacit  approval  to  the  MBS 
contract,  citing  the  Supreme  Court 
opinion  in  the  Sanders  Bros,  case 
that  the  FCC  should  have  nothing 
to  do  with  the  actual  business  oper- 

ations of  broadcasting. 
According  to  an  analysis  of  the 

proffered  contract  form  developed 
by  the  FCC  legal  department,  no 
provision  is  made  in  the  agreement 
for  penalizing  affiliates  for  broad- 

casting programs  of  any  other  net- 
work. Under  terms  of  the  agree- 

ment, both  the  network  and  affiliat- 
ed stations  are  to  publicize  each 

other,  although  this  does  not  pre- 
vent the  station  from  accepting 

programs  from  a  competing  net- 
work, the  law  department  reported. 

The  new  form  also  provides  that 
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affiliates  will  not  discriminate 
against  MBS  in  acting  on  requests 
for  the  same  period  of  time  as 
other  networks,  and  the  station  will 
adhere  to  a  first-come-first-served 
principle,  it  was  stated. 

Under  terms  of  the  agreement, 
affiliates  would  have  first  call  on 

MBS  commercial  and  sustainin-^' 
programs  in  the  community  served 
bv  each  affiliate.  It  was  also  pro- 

vided that  stations  may  carry  com- 
mercial programs,  via  transcrip- 

tion, at  a  substitute  time  if  an 
arrangement  can  be  reached  satis- 

factory to  the  station,  the  net- 
work and  the  advertiser.  The  net- 
work and  the  station  concerned 

may  mutually  decide  on  the  matter 
of  carrying  transcription  of  net- 

work sustaining  programs,  but  if 
the  available  time  is  not  satisfac- 

tory, MBS  may  off'er  the  program 
to  another  station,  although  the 
affiliate  may  recapture  the  broad- 

(Continued  on  page  51) 

AFRA  Announcers 

Strike    at  WKRC 

CLIMAXING  a  15-month  contro- 
versy between  the  union  and  the 

station,  four  announcers  of  WKRC, 
Cincinnati,  all  members  of  the 
American  Federation  of  Radio  Ac- 

tors, walked  out  on  strike  Friday 
morning.  Although  a  picket  line 
was  maintained  at  WKRC  studios, 
station  operations  continued  unin- 

terrupted, according  to  Hulbert  A. 
Taft  Jr.,  general  manager. 
"We  haven't  lost  a  minute,  and 

we  haven't  lost  a  show  or  a  client 
so  far,"  Mr.  Taft  advised  Broad- 

casting. "I  think  the  situation  is 
well  in  hand." 

According  to  Mrs.  Emily  Holt, 
AFRA  executive  secretary,  who  has 
been  in  Cincinnati  participating:  in 
negotiations,  this  is  the  first  AFRA 
strike  against  a  station.  Observing 
that  negotiations  have  been  going 
on  since  May  10,  culminating  in  a 
14-day  session,  Mrs.  Holt  empha- 

sized that  it  was  "not  an  outlaw 

strike". The  four  AFRA  members  of  a 
staff  of  18  went  on  strike  at  6  a.m., 
demanding  a  closed  shop  and  mini- 

mum contracts  of  $50  per  week  for 
announcers,  $35  for  actors  and 
singers.  A  small  picket  line  was 
formed  with  the  aid  of  AFRA  mem- 

bers from  other  Cincinnati  stations 
and  the  local  union,  it  was  reported. 
One  replacement  was  hired  immedi- 

ately, and  others  are  being  consid- 
ered, Mr.  Taft  declared.  The  14 

other  employes  are  affiliated  with 
an  independent  union.  Radio  Art- 

ists Assn.,  which  recently  petitioned 
the  NLRB  for  an  immediate  elec- 

tion to  determine  union  representa- 
tion [Broadcasting,  June  9]. 

WOX,  Chir-aco.  joinod  WOR,  New- 
York,  imd  f'RS  [Bkoadcastino,  .Tunp 
Ki  I  in  cstiililishiiiK  a  policy  of  ad- 
miltinK  all  service  men  in  uniform  to lu'oa  (leasts. 

Norwich  Yankee  Test 
NORWICH  PHARMACAL  Co., 
Norwich,  N.  Y.,  on  June  30  will 
start  What  Burns  You  Up  in  the 
interest  of  Pepto-Bismol  on  four 
Yankee  Network  stations :  WNAC, 
Boston;  WTIC,  Hartford;  WTAG, 
Worcester,  and  WEAN,  Providence. 
Program  has  members  of  the  audi- 

ence relate  pet  peeves  and  embar- 
rassing moments  for  cash  prizes. 

Frances  Ott  is  m.c.  If  successful, 
program  will  probably  go  network 
in  the  fall,  according  to  Lawrence 
C.  Gumbinner  Adv.  Agency,  New 
York. 

GRANT  PURCHASES 

AGENCY  IN  MEXICO 

PURCHASE  of  General  Compania 

Annunciadoes,  S.  A.,  Mexico's  old- est and  largest  advertising  agency, 
with  offices  in  Mexico  City  and  Mon- 

terey, by  the  Grant  Adv.  Agency, 
was  announced  in  Chicago  June  18 
by  John  C.  Morrow,  executive  vice- 
president  of  the  Grant  company. 
Renamed  Grant  Advertising,  S.  A., 
its  main  office  will  be  in  the  Guardi- 
ola  Bldg.,  Mexico's  largest  building, 
where  an  entire  floor  has  been  tak- 

en. David  W.  Echols,  formerly  vice- 
president  in  charge  of  Grant's  office, will  be  president  of  the  Mexican 
affiliation.  No  staff  changes  are 

planned. The  Mexican  agency  has  billings 
of  $500,000  annually.  The  majority 
of  its  clients  are  large  American 
concerns  with  Mexican  offices. 
More  than  ever  before,  Grant 

Adv.  S.  A.  will  promote  radio.  Al- 
ready market,  station  and  program 

surveys  are  under  way.  This,  ac- 
cording to  Mr.  Morrow,  has  never 

been  done  in  Mexico.  First  results 
on  program  popularity  show  an 
amazing  likeness  to  those  in  the 
United  States,  with  quiz  and  va- 

riety shows  ranking  high. 
Will  C.  Grant,  president  of  the 

Chicago  agency,  is  currently  in 
Mexico  City,  and  will  return  soon. 

Mr.  Morrow  was  formerly  vice- 
president  in  charge  of  Grant's  New York  office.  His  position  is  now 
permanent  in  Chicago,  where  he  is 
assistant  to  Mr.  Grant. 

Stauffer  Leaving  Y&R 

For  Keiiyon  &  Eckhardt 
JOSEPH  R.  STAUFFER,  manager 
of  Young  &  Rubicam's  Hollywood 
office,  has  been  appointed  radio  di- 

rector of  Kenyon  &  Eckhardt,  New 
York,  succeeding  Tyler  Davis,  ra- 

dio director  for  five  years,  who  has 
resigned  as  of  Aug.  1. 
Tom  Lewis,  radio  manager  of 

Young  &  Rubicam,  has  been  trans- 
ferred from  New  York  headquar- 

ters to  Hollywood,  and  in  addition 
to  his  regular  duties  will  take  over 
management  of  the  agency's  South- ern California  offices  effective  July 
1,  replacing  Stauffer. 

Armour  Spots 

ARMOUR  &  Co.,  Chicago,  on  June 
23  starts  a  13-week  series  of  10 
weekly  one-minute  transcribed  an- 

nouncements on  WTOC,  Savannah, 
Ga.,  and  WRBL,  Columbus,  Ga. 
Sponsor  will  vary  the  products  to 
be  promoted.  On  May  26  a  52-week 
series  of  thrice-weekly  participa- 

tions on  the  Marsha  Wheeler  Con- 
sumer  Foundation  program  for 
Treet,  was  started  on  WLW,  Cin- 

cinnati. Agency  is  Lord  &  Thomas, Chicago. 

Easing  of  Pickup 

Is  Urged  by  Arm^^ 

FCC  Asked  to  Lift  Barrier! 

To  Quick  Remote  Setups 
TO  FACILITATE  the  increasing 
traffic  in  programs  originatinj 
from  Army  camps  and  operations 
the  War  Department  has  requeste<. 
the  FCC  to  relax  its  rules  in  orde 
to  simplify  program  pickups.  Al 
though  no  action  has  been  an 
nounced  on  the  War  Departmen 
request,  it  is  expected  the  FCC  wil 
grant  it  within  a  few  days. 

Citing  situations  in  which  i 
often  is  difficult  to  secure  telephon 
line  facilities  in  and  out  of  an  Arm; 
camp  for  program  pickups,  th 
War  Department  has  asked  fo 
suspension  of  Section  3.408  (d)  t* 
allow  use  of  shortwave  relays  in 
stead  of  direct  line  pickups. 

Line  Discussions 

Discussions  have  been  in  prog 
ress  for  several  weeks  between  E 
M.  Kirby,  civilian  advisor  to  thf 
radio  section  of  the  War  Depart 
ment  Bureau  of  Public  Relations 
and  New  York  and  Washingtoi 
representatives  of  the  AT&T  long 
lines  department  in  an  effort  t( 
alleviate  the  line  situation. 

Another  exception  concerns  Sec 
tion  4.21,  which  would  be  suspendec 
to  allow  remote  high-frequencj 
pickups  direct  from  Army  aircraft 
tanks,  etc.,  during  maneuvers  im 
mediately  upon  request  by  the 
Army.  This  would  speed  up  opera 
tions,  it  was  held,  since  participat 
ing  stations  would  not  have  to  take 
up  time  clearing  the  request  foi 
permission  for  the  special  pickuji 
through  the  FCC. 

The  FCC  in  mid-June  gave  th< 
War  Department  assurance  that  in 
stances  where  incidental  persona 
messages  are  included  in  tran 
scribed  programs  originating  ai 
Army  camps  will  not  be  questioned 
The  ruling,  which  came  after  the 
War  Department  requested  the 
FCC's  reaction,  indicated  that  the 
rule  barring  point-to-point  or  per 
sonal  communication  is  clearlj 
aimed  at  preventing  use  of  a  broad 
cast  station  as  a  common  carrier 
The  length  of  time  necessarily  elap 
sing  between  recording  and  broad 
casting  removes  any  element  oi 
competition  with  other  common  car 
riers,  it  was  held,  and  the  charac- 

ter of  the  program  is  clearly  in  th 

public  interest. 

General  Cigar  Renews 
GENERAL  CIGAR  Co.,  New  York 
(Van  Dyck  cigars),  is  renewing^ 
Answer  Man,  quarter-hour  quiz 
program  heard  live  twice  weeklvj 
on  WGN,  Chicago,  and  KOIL| 
Omaha;  and  via  transcription  onl 
WHO,  Des  Moines;  WDAF,  Kan 
sas  City;  WKY,  Oklahoma  City;| 
KSTP,  St.  Paul;  KTUL,  Tulsa; 
KSD,  St.  Louis.  Agency  is  Federal 
Adv.  Agency,  New  York. 

WIBC,  Indianapolis,  on  June  18 
.ioined  MBS  at  the  same  time  it 
started  fulltime  operation  on  1070  kc. 
5,000  watts  day  and  1,000  night  power 
WIBC  replaces  WIRE  as  the  Mutual affiliate  in  Indianapolis,  WIRE  con 
tinning  as  an  NBC-Red  outlet. 
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t5 All-Out  for  the  Battle  of  Vitamins 
NEWEST  prospect  for  the  broad- 

cast salesman  is  the  vitamin  con- 
centrate industry,  now  entering 

mass  distribution.  Riding  the  crest 
of  a  wave  of  popular  demand,  this 
vast  potential  source  of  radio  ad- 
s'vertising  for  some  unknown  reason 
has  been  scarcely  touched. 

Reported  entry  of  Lever  Bros., 
1  Cambridge,  Mass.,  into  the  vitamin 
concentrate  field  has  focused  inter- 

est on  this  natural  prospect  for  the 
'tf I  broadcast  medium.  In  fact,  the  vita- 

min industry  provides  one  of  the 
■phenomenal     success     stories  of 
American  business. 

Drug  Firms  Active 

Sales  trends  coupled  with  gov- 
ernment regulation  of  advertising 

and  labeling  in  the  proprietary 
drug  field  have  given  rise  to  the  be- 

lief that  the  "smart"  companies 
are  deliberately  adding  vitamin 
products  to  their  lines  as  insurance 
against  the  day  when  sales  of  the 
major  drug  products  might  begin 
to  slip  in  a  big  way. 

At  least  this  is  the  explanation 
offered  for  the  fact  that  at  least 
three  leading  factors  in  the  pro- 

prietary drug  field  have  added  vita- 
min products  in  the  last  year — 

Vick  Chemical  Co.,  New  York, 
bought  the  already  successful 
"Vitamin-Plus"  product;  Miles  Lab- 

oratories, Elkhart,  Ind.,  added  a 

capsule  known  as  "One-A-Day"; 
and  Plough  Inc.,  Memphis,  placed 
an  all-purpose  vitamin  supplement 
on  the  market. 

In  addition  to  Lever,  and  those 
listed  above,  among  other  firms  al- 

ready in  the  field  or  planning  to 
enter  are  the  following:  William 
R.  Warner  &  Co.,  New  York;  Nor- 

wich Pharmacal  Co.,  Norwich, 
Conn.;  Lambert  Pharmacal  Co.,  St. 
Louis;  Pepsodent  Co.,  Chicago; 
Kroger  Grocery  &  Baking  Co.  This 
list  is  by  no  means  complete. 

In  addition  to  nationally  adver- 
tised products  distributed  for  sale 

direct  to  the  consumer  are  hundreds 
of  so-called  private  brands — non- 
advertised  brands  prepared  under 
individual  labels  for  department 
stores,  chain  drug  stores,  and  even 
in  some  instances  large  individual 
retail  drug  stores.  These  private 
brands  give  local  stations  a  place 
in  the  vitamin  advertising  sun. 

Likewise,  there  are  several  hun- 
dred vitamin  and  mineral  prepara- 
tions distributed  by  the  so-called 

"ethical"  pharmaceutical  houses — 
Squibb,  Parke-Davis,  Upjohn,  Ab- 

bott, etc. — preparations  distributed 
primarily  to  be  sold  on  the  prescrip- 

tion or  advice  of  a  doctor.  Al- 
though these  products  are  not  ad- 

vertised for  direct  sale  to  the  con- 
sumer, large  amounts  are  annually 

bought  without  prescriptions — by 
word-of-mouth  advertising  from 
one  who  has  had  a  product  recom- 

mended by  his  doctor. 

The  Commerce  Department's 
1939    Census    of  Manufacturing 

Newest  Medicinal  Rage,  Neglected  hy 

RadiOf  Is  a  Likely  Prospect 

shows  that  production  of  vitamin 
products  rose  from  $27,098,000  in 
1937  to  $41,644,000  in  1939— an  in- 

crease of  53.3%  in  two  years.  Dur- 
ing the  same  two  years,  the  produc- 

tion value  of  all  drugs  advertised 
for  direct  sale  to  the  general  pub- 

lic went  down  from  $184,000,000  to 
$166,000,000. 

Swiftly  Upward 

There  are  no  accurate  figures  on 
retail  sales  value  of  vitamin  prod- 

ucts— the  Census  Bureau  figures 
represent  production  value  only, 
and  there  is  a  big  retailer  profit 
in  vitamin  concentrates  ranging 
around  33  %  %  on  advertised 
brands.  However,  Dr.  Morris  Fish- 
bein,  editor  of  the  Journal  of  The 
American  Medical  Assn.,  estimates 
that  retail  sales  of  vitamin  prod- 

ucts totaled  $100,000,000  in  1940, 
which  can  be  compared  with  simi- 

Until  now,  sales  of  vitamin-min- 
eral concentrates  have  zoomed  with- 
out high-pressure  radio  promotion 

— the  American  public  just  took 
to  concentrates  naturally.  Always 
a  lover  of  pills,  the  American  peo- 

ple didn't  have  to  be  pushed  into 
taking  magical  capsules  that  con- 

tained mysterious  vitamins  and 
minerals  about  which  scientists  and 
scientific  writers  had  been  talking 
so  enthusiastically  for  several 

years. But  now  the  story  is  diff^erent. 
Government  officials  and  nutrition- 

ists talking  to  over  700  doctors, 
home  economists,  social  workers, 
educators,  public  health  workers 
and  food  industry  representatives 
at  the  National  Defense  Nutrition 
Conference  stressed  the  fact  that 
Mr.  and  Mrs.  Average  American 
do  not  need  vitamin  and  mineral 
concentrates  to  assure  themselves 

IF  THERE'S  one  thing  the  American  public  likes  its  pills,  es- 

pecially new  kinds.  Newest  of  the  achievements  of  the  pill 

entrepreneurs  is  the  vitamin  concentrate.  This  swiftly  zooming 

industry,  a  natural  prospect  for  broadcasting,  has  used  some 

radio,  but  so  far  only  the  surface  has  been  scratched.  To  analyze 

the  vitamin  industry  from  two  angles,  Broadcasting  assigned 

Wallace  Werble,  editor  of  Food,  Drug  8C  Cosmetics  Reports, 

to  explore  the  subject  from  the  marketing  end,  and  S.  J.  Paul, 

of  the  Broadcasting  New  York  sta£F,  to  the  advertising  angles. 

lar  estimates  of  $500,000  in  1932, 
when  the  industry  was  just  get- 

ting under  way. 
The  vitamin  concentrate  industry 

must  be  differentiated  from  the 
promotion  of  normally  rich  vita- 

min-mineral natural  foods  or  the 
enrichment  with  vitamins  and  min- 

erals of  foods  low  in  those  elements. 

Radio  was  slow  on  the  uptake  so 
far  as  the  vitamin-mineral  food 
picture  was  concerned,  but  the  new 
"enriched"  bread  and  flour  program 
[Broadcasting,  April  21],  as  well 
as  the  recent  National  Defense 
Nutrition  Conference  in  Washing- 

ton [Broadcasting,  June  9],  ap- 
parently have  resulted  in  a  real- 

ization by  radio  of  the  advertising 
potentialities  in  the  vitamin-min- 

eral nutrition  field. 
As  a  matter  of  fact,  this  is  one 

of  the  reasons  that  makes  the  vita- 
min concentrate  field  an  even  "hot- 

ter" radio  advertising  prospect. 
Concentrates  now  have  competition 

and  the  stage  is  set  for  an  "all- 
out"  major  "Battle  of  the  Vita- 

mins" next  fall.  Both  sides  have  a 
story  to  tell,  and  this  should  bode 
no  ill  for  the  wide-awake  radio 
time  salesman. 

of  an  adequate  diet.  The  main 
theme  of  the  conference  was  that 
the  U.  S.  public  could  get  all  the 
vitamins  and  minerals  necessary 
from  eating  everyday  food — eating 
plenty  of  the  right  kinds  of  food 
in  the  right  proportions.  In  other 
words,  the  housewife  can  get  her 

family's  supply  of  vitamins  and 
minerals  in  the  grocery  store  and 
does  not  need  to  go  to  the  drug  or 
department  store  for  concentrates. 

Food  Industry  to  Reply 

Typical  of  the  comments  made  at 
the  conference  along  this  line  are: 

The  Food  &  Nutrition  Commit- 
tee of  the  National  Research  Coun- 

cil, a  quasi-Governmental  agency 
acting  as  the  spear-head  of  the 
new  nutrition  promotion  campaign, 
reported  that  proper  amounts  of 
the  various  nutrients,  with  the  ex- 

ception of  Vitamin  D  which  can 
be  obtained  by  exposure  to  the  sun, 
can  be  obtained  through  a  good 
diet  of  natural  foods. 

The  Public  Health  and  Medical 
section  of  the  Conference  recom- 

mended, "The  recognition  that  ro- 
bust health  should  be  preserved  by 

the  use  of  adequate  diets  where 

available  and  that  vitamin  pills 
and  concentrates  of  adequate  po- 

tency be  used  only  to  supplement 
diets  which  are  necessarily  inade- 

quate and  by  physicians  for  the 
treatment  of  deficiency  diseases." The  food  industry  is  expected  to 
take  up  this  battle-cry  for  its  fall 
advertising  promotions.  Against 
this,  the  concentrate  industry  will 
have  to  do  a  selling  job  of  its  own 

if  it  is  to  continue  in  the  "big  busi- 
ness" field.  The  answer  will  proba- 

bly run  along  these  lines:  Humans 
being  what  they  are,  and  modern 
civilization  being  what  it  is,  the 
idea  of  getting  all  vitamins  and 
minerals  from  good  foods  is,  from 
a  practical  standpoint,  a  Utopian ideal. 

Thus,  since  science  has  not  been 
able  to  find  anything  to  show  that 
vitamins  and  minerals  can  be  harm- 

ful no  matter  how  large  the  in- 
take, it  is  better  to  be  on  the  safe 

side,  via  a  vitamin-mineral  concen- 
trate known  to  contain  the  proper 

amounts,  than  to  depend  on  diet  to 
prevent  deficiencies.  Probably  there 
are  other  points  on  the  side  of  vita- 

min-mineral concentrates,  but  there 
is  no  need  to  outline  them  here 
when  advertising  time  is  available 
for  this  purpose. 

AMA  Opposition 

There  is  another  reason  why  the 
concentrate  distributors  have  a  ma- 

jor public  relations  job  to  do.  The 
medical  profession  has  not  taken 
kindly  to  the  sale  of  vitamin-min- 

eral concentrates  direct  to  the,  lai- 

ty without  benefit  of  a  doctor's  ad- vice. From  statements  made  by 
Dr.  Fishbein,  it  is  apparent  that 
the  AMA  would  like  to  have  foods 
as  the  primary  sources  of  vitamins 
and  minerals,  with  capsules  re- 

served for  use  only  on  prescriptions 
or  advice  of  the  doctors. 

Tied  into  this  is  a  side  campaign 
being  conducted  by  the  druggists. 
On  the  theory  that  vitamin  cap- 

sules are  drugs,  retail  drug  groups 
have  been  working  to  restrict  the 
sale  of  such  products  to  drug  stores 
which  make  a  healthy  profit  on  this 
line.  On  the  other  hand,  large-scale 
distributors  of  vitamin  concen- 

trates have  been  seeking  the  wid- 
est possible  distribution  of  their 

products  and  have  been  using  groc- 
ery stores,  department  stores,  and 

beauty  shops  as  their  outlets.  Krog- 
er has  been  the  leader  in  the  groc- 

ery field,  and  "Vitamins  Plus"  has been  the  leader  in  the  department 
store-beauty  shop  field. 

In  many  States  druggists  got  the 
upper  hand  when  State  Pharmacy 
Boards,  which  they  control,  ruled 
that  concentrates  were  drugs  and 
could  not  be  sold  except  under  the 
supervision  of  licensed  pharma- 

cists, thus  leaving  other  methods  of 
distribution  out  in  the  cold.  Kroger 
bucked  a  State  board  ruling  of  this 
sort  in  Indiana  and  won  a  court 

{Continued  on  page  23) 
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Radio-Press  Study 

Now  Faces  Delay 
Neither  Side  Has  Case  Ready; 
Sept.  15  May  Be  the  Date 
FAVORABLE  action  this  week  by 
the  FCC  on  the  petition  of  the 
Newspaper-Radio  Committee  for  a 
postponement  of  the  inquiry  into 
joint  control  of  stations  and  news- 

papers from  June  25  to  Sept.  15  is 
considered  likely,  upon  recommen- 

dation of  the  FCC  law  department. 
While  the  FCC  received  the  peti- 

tion June  14  it  did  not  act  last 
week,  awaiting  staff  recommenda- 
tions. 

The  request  was  filed  following 
a  conference  of  counsel  for  the 
newspaper-radio  group  with  FCC 
Chairman  Fly,  when  it  was  indi- 

cated that  delay  of  at  least  a 
month  would  be  granted.  It  is  gen- 

erally understood  that  neither  the 
FCC  nor  the  Newspaper-Radio 
Committee  is  ready  for  the  hear- 

ings. Moreover,  several  members  of 
the  Commission  desire  to  take  vaca- 

tions this  summer. 

New  York  Office 

The  petition,  filed  by  former 
Judge  Thomas  D.  Thacher,  Sydney 
M.  Kaye  and  A.  M.  Herman,  coun- 

sel for  the  committee,  recited  that 
the  members  of  the  Newspaper- 
Radio  Committee,  formed  following 
issuance  of  the  March  20  order  on 
the  inquiry,  are  interested  in  pre- 

senting a  complete  case.  The  task 
of  gathering  facts  has  required  of- 

fices in  New  York,  it  was  pointed 
out.  Carl  H.  Sundberg  has  been  em- 

ployed as  executive  secretary  and 
has  retained  counsel  and  experts. 

The  committee  plans  to  present 
general  data  and  expert  testimony 
regarding  newspaper-radio  owner- 

ship and  operation,  the  FCC  was 
told.  The  conamittee  will  not  repre- 

sent any  individual  newspaper  or 
station. 

The  committee  felt  that  defini- 
tion of  the  issues  and  identification 

■of  the  parties  interested,  prior  to 
the  hearings,  is  necessary  for  the 
industry  case. 

Detailed  information  is  not  avail- 
able on  affiliation  between  newspa- 
pers and  stations,  either  to  the 

-Commission  or  committee,  it  was 
stated,  and  an  exhaustive  study 
jnust  be  made. 

Questionnaires  Going  Out 
The  committee  attorneys  said 

they  had  been  informed  the  Com- 
mission is  about  to  issue  question- 

naires to  all  station  licensees,  de- 
signed to  aid  in  the  definition  of 

parties  interested  in  the  investiga- 
tion. With  more  than  800  licensees, 

much  of  the  information  probably 
must  be  obtained  from  stockholders 
and  other  third  parties.  The  com- 

mittee said  it  thought  the  informa- 
tion cannot  be  received  by  June  25. 

Since  the  information  so  ob- 
tained requires  research  and  must 

be  carefully  analyzed,  the  attor- 
neys concluded  that  a  minimum  of 

three  months  would  be  required. 
Therefore,  it  suggested  the  post- 

ponement to  Sept.  15. 
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Charge  of  Monopoly  in  News 

Disclaimed  by  Harold  Hough 

Says  Many  Myths  Have  Developed  and  Points  Out 

Fallacies  in  Newspaper-Radio  Arguments 
CONTENDING  that  honesty  of 
service  is  the  basic  fundamental  of 
success  for  a  media  serving  the 
public,  Harold  V.  Hough,  of  the 
Fort  Worth  Star-Telegram  and 
chairman  of  the  Newspaper-Radio 
Committee,  speaking  before  the  In- 

ternational Circulation  Managers 
Assn.  at  the  Book-Cadillac  Hotel, 
Detroit,  June  17,  pointed  out  that 
just  as  a  newspaper  built  up  its  cir- 

culation by  honest  reporting  so 
those  newspapers  which  have  ven- 

tured into  the  radio  field  have  built 
up  an  audience-following  by  those 
same  principles. 

Not  a  Monopoly 

Belittling  the  FCC  idea  that  a 
newspaper  controlling  the  only  ra- 

dio outlet  in  a  single  community 
constitutes  a  danger  to  the  public, 

Mr.  Hough  declared  that  "No  one 
man,  even  if  he  were  a  big  bad 
wolf  and  had  all  the  means  of 
communication  on  the  ranch,  could 
long  survive  if  he  attempted  to 
Hitlerize  the  place.  He  would  be 

quickly  ganged." By  breaking  down  and  analyzing 
the  126  newspaper-owned  stations 
in  localities  where  these  are  the  sole 
media  under  the  same  ownership, 
he  pointed  out  that  93  of  these 
have  250  watts  or  less  and  cannot 
constitute  a  monopolistic  menace. 
"These  little  so  called  'threats'  re- 

mind me  of  friendly,  chummy, 
lightning  bugs.  In  their  own  yard, 
they  sparkle  and  shine — no  bite, 
no  burn",  he  said. 
Excerpts  from  Mr.  Hough's 

speech  follows: 
"Newspapers  are  naturally  quali- 

fied to  operate  broadcasting  sta- 
tions, and  if  I  may  be  so  bold,  I  will 

contend  that  they  are  better  quali- 
fied to  operate  broadcasting  sta- 
tions than  many  others.  The  reason 

is  obviously  plain.  A  newspaper 
man  is  trained  from  scratch,  wheth- 

er in  the  school  of  experience  or  in 
the  school  of  journalism;  that  his 
one  and  only  obligation  is  to  com- 

pletely and  accurately  serve  his 
reading  public — his  only  customer 
— his  only  master. 

"Recently,  certain  folks  in  the 
FCC,  in  Washington,  have  become 
somewhat  alarmed  and,  I  feel,  most 
needlessly  so,  at  what  they  con- 

sider might  be  the  possibility  of 
future  monopoly  in  the  dissemina- 

tion of  news  and  information  if 
newspapers  are  permitted  to  have 
radio  stations. 

"I  am  positive  they  have  over- 
looked the  vital  fact  that  in  these 

days,  no  one  community  can  be 
dominated  by  any  one  single  indi- 

vidual viewpoint.  No  one  man,  even 
if  he  were  a  big  bad  wolf  and  had 
all  the  means  of  communication  on 
the  ranch,  could  long  survive  if  he 
attempted  to  Hitlerize  the  place. 
He  would  be  quickly  ganged. 

"The  coloring  of  news  is  prac- 
tically a  thing  of  the  past,  because, 

for  one  reason,  it  is  suicide.  I  will 
admit  we  have  a  few  mavericks, 

but  they  are  headed  for  the  can- 
ners.  It  is  to  be  noted  that  the  only 
instances  where  stations  have  been 
cited  before  the  Washington  Com- 

munications Commission  for  color- 
ing of  news  have  been  against  non- 

newspaper-owned  stations.  News- 
paper-owned stations  know  better. 

"Our  Committee  has  been  mak- 
ing an  attempt  to  analyze  those 

situations  where  there  seems  to  be 
some  affiliation  between  newspap- 

ers and  radio  stations.  We  don't 
know  that  our  data  are  100%  cor- 

rect, but  at  least  it  is  a  start  on 
the  problem. 

"One  of  the  points  which  seem  to 
worry  some  Commissioners  (FCC) 
is  that  there  seems  to  be  around  126 
towns  (from  what  we  can  learn)  in 
the  United  States  where  the  only 

newspaper  and  the  only  radio  sta- 
tion are  associated  together  under 

one  ownership,  operation  or  affilia- 
tion. And  here,  again,  their  chief 

anxiety  is  that  possibility  of  single 
control  of  news  and  information. 
Off-hand,  or  when  spot-lighted 
alone,  this  feature  could  be  magni- 

fied into  quite  a  distorted  spook. 

Looking  Them  Over 

"We  have  nearly  900  broadcast- 
ing stations  in  the  United  States. 

About  290,  or  32%,  are  the  news- 
paper outlets.  If  this  entire  herd 

of  one-third  went  loco  overnight, 
the  other  two-thirds  would  cage 
them  before  dawn.  They  could  not 
do  it,  even  by  magic. 

"But  getting  back  to  the  batch 
of  126,  we  find  that  93  of  them 
have  power  of  250  watts  or  less. 
They  are  local  stations,  and  many 
of  them  would  not  be  in  existence 
today  without  newspaper  support. 
By  going  a  step  further,  we  find 
that  only  11  of  the  entire  126  have 
power  above  1,000  Watts.  To  indi- 

{Continued  on  page  19) 

AMERICAN  PROGRAM 

EXCHANGE  PLANNED 

PROPOSING  an  inter-Americar 
exchange  of  transcribed  programs 
much  along  the  lines  of  film  ex- 

changes, Henri  Leiser,  director  oi 
the  Association  de  Radio  Televisior 
y  de  Intercambio  Panamericano,  is 
currently  visiting  officials  and  dip- 

lomats in  Washington  to  advance 
his  idea  as  part  of  the  Administra- 

tion's Good  Neighbor  Policy.  Mr 
Leiser,  a  former  Paris  film  direc- 

tor, is  a  refugee  from  France,  hav- 
ing escaped  just  before  the  inva- 

sion. He  is  headquartered  at  San 
Miguel  No.  263,  Havana. 

As  head  of  ARTIP,  as  his  or- 
ganization is  known,  Mr.  Leisei 

has  produced  one  recorded  program 
built  around  Cuban  culture,  which 
President  Batista  and  the  Cuban 
Ambassador  to  the  United  States 
have  auditioned  and  acclaimed.  He 
proposes  to  produce  in  each  Latin 
American  country  a  series  of  "com- plete radio  programs  containing  the 
most  typical  manifestations  of  cul- 

ture and  art"  for  interchange  with 
every  other  American  country,  syn- 

dicating the  programs  to  the  sta 
tions.  Staffs  would  be  established  in 
each  capital  to  produce  and  dis- 

tribute the  15  and  30-minute  tran- 
scriptions. 

Mr.  Leiser  stated  that  he  plans 
to  discuss  his  idea  with  M.  H.  Ayles- 
worth,  recently  appointed  radio 
chief  of  the  Rockefeller  Committee 
in  New  York  before  formulating 
concrete  plans  for  the  syndicate 

project. Powers  in  Canada 

NO  CHANGE  in  policy  was  made 
by  the  board  of  governors  of  the 
Canadian  Broadcasting  Corp.  re- 

garding power  increase  over  1,000 
watts  for  privately-owned  Canadi- 

an stations,  at  the  Ottawa  meeting 
June  8-10.  Representatives  of  the 
broadcasters  appeared  before  the 
CBC  board  with  a  request  for  up- 

ward power  increases  to  conform 
to  maximum  power  allowances  un- 

der the  Havana  Treaty.  The  entire 
matter  will  be  studied  further,  and 
a  decision  may  be  given  at  the  next 
board  meeting,  possibly  next  month. 

MISSOURI  KERNELS,  straight  off  the  cob,  and  other  vitamins  get 
intense  attention  from  this  quartet  of  KMOX  executives  during  the  annual 
KMOX  Employes'  Picnic,  held  in  mid-June  on  the  Meramec  River  in  St. 
Louis  County.  Chomping  along  in  apparent  enjoyment  are  (1  to  r)  C.  G. 
(Tiny)  Renier,  program  director;  Arthur  Casey,  public  relations  director; 
Ken  Church  (standing),  sales  rnanager;  Merle  S.  Jones,  general  manager. 
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GO  ON,  DEAR- 

I  CAN'T  HEAR  THEM! 

#  Acoustical  engineers  are  funny  people.  Basing 

their  judgment  on  facts  they  know  about  decibels 

and  distances,  they'd  swear  that  Clementine,  above, 

could  hear  every  word  that  all  those  guys  are  say- 

ing. But  Clementine  is  really  hearing  only  one  of 

the  voices. 

Out  here  in  Iowa,  we've  always  felt  that  it's  less 

than  possible  to  judge  any  station's  real  audience 

BROADCASTING  •  Broadcast  Advertising 

by  the  number  of  people  who  "can"  hear  its  signal. 

Now  the  1941  Iowa  Radio  Audience  Survey^ 

proves  it! 

Based  on  approved  sampling  methods,  the  1941 

Survey  of  9,246  Iowa  families  proves  that  Iowa 

people  actually  "listen"  to  30  stations.  (That  num- 

ber were  mentioned  by  at  least  1%  of  all  the  fami- 

lies interviewed.) 

Of  these  30  stations,  15  were  listed  as  among  those 

"listened  to  most".  But  LOOK!  —  just  like  Clem- 

entine, above,  Iowa  people  have  one  favorite  voice 

to  which  most  of  them  give  most  of  their  attention, 

most  of  the  time.  With  59.5%  of  them,  it's  WHO 

(nighttime).  Our  next  "competition"  gets  5.8%! 

This  is  only  one  of  many  amazing  facts  you'll  find 

in  the  1941  Iowa  Radio  Audience  Survey.  It's  the 

most  authoritative  and  most  helpful  radio  audi- 

ence study  you  have  ever  seen.  Write  for  your 

free  copy,  today! 

*  Conducted  by  Prof.  H.  B.  Summers  of  Kansas  State  College 
and  Dr.  F.  L.  Whan  of  the  University  of  Wichita. 

WHO 

+  pr  IOWA  PLUS !  + 

DES  MOINES  .  .  .  50,000  WATTS 

J.  O.  MALAND,  MANAGER 
FREE  &  PETERS,  INC  National  Representatives 
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First  BMI  Funds 

Mailed  Composers 

Writers  of  Songs  Are  Given 
Two  Cents  Per  Broadcast 
BMI  last  week  mailed  checks  to 
its  authors  and  composers  for  the 
radio  performances  of  their  works 
during  the  first  quarter  of  1941, 
marking,  said  BMI,  "the  first  time 
in  the  history  of  music  that  au- 

thors and  composers  have  been 
paid  performance  royalties  on  pop- 

ular music  in  direct  ratio  to  the 
performance  of  their  compositions 
in  the  United  States." 

Payments  were  calculated  on  the 
basis  of  two  cents  per  broadcast 
per  station,  with  network  hookups 
paying  off  for  each  station  carry- 

ing the  program.  This  is  twice  the 
fee  originally  specified,  and  a 
similar  one-cent  bonus  over  the 
contract  price  will  be  included  in 
the  payments  to  publishers,  which 
will  be  made  this  week. 

More  Than  $5,000 
Individual  hit  tunes  earned  their 

writers  from  $800  to  more  than 
$1,200  during  the  quarter,  BMI 
stated,  adding  that  the  combined 
royalties  of  radio,  sheet  music  and 
mechanical  reproductions  on  phono- 

graph records  and  transcriptions 
brought  their  authors  and  compos- 

ers individual  incomes  for  the 
three-month  period  of  more  than 
$5,000.  For  the  most  part,  these 
payments  are  going  to  writers  who 
earned  no  money  from  their  talents 
prior  to  the  formation  of  BMI,  it 
was  stated. 

Explaining  the  increased  pay- 
ments for  the  quarter,  BMI  com- 

mented in  the  letter  to  its  authors 
and  composers: 

"As  you  know,  we  have  always 
been  desirous  of  increasing  the 
amount  of  payment  set  forth  in 
your  contract.  We  feel  that  our 
business  experience  is  not  yet  suf- 

ficient to  enable  us  to  decide  pre- 
cisely what  this  payment  should  be. 

We  are,  during  the  present  quarter, 
doubling  the  rate  of  payment  which 
was  tentatively  established  and  we 
are  paying  at  the  rate  of  t'-'o  cents 
per  performance. 

"Whether  this  figure  will  ulti- 
mately prove  to  be  the  correct  pay- 

ment to  authors,  we  still  do  not 
know,  and,  therefore,  the  present 
voluntary  increase  does  not  neces- 

sarily establish  any  standard  for 
the  future.  You  may,  however, 
count  on  our  continued  desire  to  see 
that  the  writers  whose  works  we 
are  publishing  receive  fair  and  gen- 

erous treatment.  " 

Rolls  Camera  Spots 

PHOTO  MASTER  Co.,  Des  Plaines, 
111.  (Rolls  camera),  is  currently 
using  WHBL,  Sheboygan,  Wis.; 
WMMN,  Fairmont,  W.  Va.;  WHIZ, 
Zanesville,  0.;  WCFL,  Chicago; 
KWFT,  Wichita  Falls,  Tex.  Pro- 

grams are  five  minutes  daily  and 
contracts  vary  in  length.  Agency  is 
First  United  Broadcasters,  Chicago. 

Helen  Hiett,  NBC  W 

First  of  Sex  to  Win 

HELEN  HIETT,  NBC  European 
correspondent  now  in  the  United 
States,  became  the  first  woman 
winner  of  a  Headliners'  Club  award 
last  Friday  when  she  was  cited 
for  her  exclusive  broadcast  cov- 

erage several  months  ago  of  the 
bombing  of  Gibraltar.  The  1941 
Headliners'  awards,  going  to  12 
news  writers  and  photographers, 
a  weekly  newspaper,  a  newsreel 
company,  and  Miss  Hiett,  were  an- 

nounced at  Atlantic  City  by  Angus 
Perkerson,  magazine  editor  of  the 
Atlanta  Journal  and  chairman  of 

the  National  Headliners'  Club 
award  committee. 

Medals  Presented 

Silver  medallions,  symbolizing 
the  awards,  are  to  be  presented 
June  28  at  the  banquet  of  the 
club's  annual  Frolic  in  Atlantic 
City.  Presentations  will  be  broad- 

cast on  NBC-Blue,  7:40-8  p.m. 
(EDST).  Some  200  leading  figures 
in  radio,  newspaper,  magazine  and 
newsreel  fields  are  expected  to  at- 

tend the  Frolic. 
The  awards  were  made  on  the 

basis  of  work  done  between  June 
1,  1940,  and  May  20,  1941.  Five 
awards  were  given  for  work  done 
on  foreign  territory,  the  greatest 
number  in  the  history  of  the 
awards,  made  annually  since  1935. 

During  her  tour  of  duty  in 
Spain  for  NBC  last  fall.  Miss  Hiett 
made  friends  with  a  group  of 
chorus  girls,  joining  their  troupe 
as  it  was  on  its  way  to  enter- 

tain British  troops  stationed  in  the 
Rock  of  Gibraltar  fortifications. 
There  she  witnessed  the  bombard- 

ment of  the  Rock  for  three  days, 
Sept.  24-26.  At  conclusion  of  the 
action  she  revealed  her  identity 
to  authorities  and  was  released  to 
make  her  broadcast  from  Madrid 
the  following  day.  A  transcript  of 
the  broadcast  was   released  and 

WNEW-BMI  Contract 

Brings  Members  to  686 
WNEW,  New  York,  has  signed 
with  Broadcast  Music  Inc.  for  all 
songs  controlled  or  published  by 
BMI.  WNEW,  the  686th  BMI  sub- 

scriber, was  one  of  the  first  New 
York  independent  stations  to  sign 
with  ASCAP. 

Of  the  total  BMI  subscribers, 
658  are  commercial  stations  and  28 
non-commercial.  Other  stations 
joining  since  April  1  when  BMI's second  year  of  operation  began, 
are:  KBIZ,  Ottumwa,  la.;  WPAT, 
Paterson,  N.  J.;  WWDC,  Washing- 

ton; WKWK,  Wheeling;  WHLN, 
Harlan,  Ky.;  WMRF,  Lewistown, 
Pa.;  WERC,  Erie;  WHOP,  Hop- 
kinsville,  Ky.;  WSMB,  New  Or- 

leans; WJAG,  Norfolk,  Neb.; 
WAGE,  Syracuse;  WMVA,  Mar- 

tinsville, Va.;  WLAG,  LaGrange, 
Ga.;  KSWO,  L  a  w  t  o  n,  Okla.; 
WRLC,  Toccoa,  Ga.;  WMUR,  Man- 

chester, N.  H. ;  WJMA,  Covington, 
Va.;  WPAD,  Paducah,  Ky.;  WHIP, 
Hammond,  Ind.;  and  FM  stations, 
W51R,  Rochester;  W47A,  Schenec- 

tady, and  W55M,  Milwaukee. 

?man  Commentator 

Headliners^  Award 

HELEN  HIETT 

used  by  newspapers  throughout  the country. 

Winners  of  the  1941  awards,  in 
addition  to  Miss  Hiett,  include 
Kenneth  T.  Downs,  INS,  for  in- 

dividual initiative  in  a  news  series 
on  occupied  and  unoccupied 
France;  Larry  Allen,  AP,  spot 
news  coverage  of  Mediterranean 
sea  battles;  Jan  H.  Yindrick,  UP, 
exclusive  coverage  of  the  siege  of 
Tobruk;  Jay  Racusin,  New  York 
Herald-Trihune,  stories  on  activi- 

ties of  Dr.  Gerhard  Alois  West- 
rick;  Lyle  C.  Wilson,  chief  of  the 
UP  Washington  bureau,  distinc- 

tive handling  of  spot  news  story 
on  selective  service;  E.  E.  Her- 
wig,  Easton  (Pa.)  Daily  Express, 
outstanding  public  service  series 
on  local  industries;  Frank  I.  Wel- 
ler,  AP,  consistently  outstanding 
domestic  feature  stories ;  Max 
Haas,  European  Picture  Service, 
spot  news  pictures  on  the  cop- 
killing  "Mad  Espositos"  in  New 
York;  Myron  E.  Scott,  Dayton 
Daily  News,  pictorial  feature  se- 

ries, "Robin  the  Cradle  for  Pic- 
tures"; Grit,  community  newspa- 

per published  in  Williamsport,  Pa., 
for  unique  achievement  in  its  field; 
Charles  H.  Sykes,  Philadelphia 
Evening  Ledger,  consistently  high 
quality  of  craftsmanship  of  his 
cartoons,  particularly  for  series  on 
"awakening  the  nation";  B.  D.  El- 

liott and  T.  Harbine  Monroe,  Uni- 
versal Newsreel,  best  domestic 

newsreel,  the  collapse  of  the  Ta- 
coma  Narrows  Bridge;  Fox  Movie- 

tone News,  best  foreign  newsreel, 
the  sinking  of  the  French  fleet  at 
Oran. 

Barbasol  Adds 

BARBASOL  Co.,  Indianapolis 
(shave  cream),  sponsor  of  Gab- 

riel Heatter's  quarter-hour  Sunday 
evening  commentary  at  8:45  on  14 
MBS  stations,  on  July  12  will  add 
the  commentator's  Saturday  broad- 

cast at  9  p.m.  on  the  same  num- 
ber of  stations.  On  the  Sunday  pro- 

gram, company  is  offering  to  send 
to  any  U.  S.  soldier  free  of  charge 
the  duplicate  of  any  Barbasol  prod- 

uct purchased  by  a  civilian  who 
supplies  the  name  and  address  of 
the  soldier  when  the  purchase  is 
made.  Erwin,  Wasey  &  Co.,  New 
ork,  is  agency. 

DOWNS  IS  HONORED 

FOR  HEROIC  ACTION 

FOR  HEROISM  in  aiding  in  res- 
cue work  following  his  own  rescue 

from  a  ship  that  caught  fire  and 
sank  in  the  Atlantic,  Kenneth  T. 
Downs,  International  News  Serv- 

ice correspondent,  on  June  14  was 
cited  by  the  British  Admiralty.  The 
official  citation  was  delivered  to  the 
INS  bureau  in  London  by  Regi- 

nald Gleadowe,  Admiralty  secre- 
tary in  charge  of  honors  and 

awards.  Correspondent  Downs, 
while  in  the  United  States  about 
six  months  ago,  was  heard  in  news 
commentaries  on  several  American 
stations.  i 

The  message  from  Mr.  Gleadowe read: 

"I  am  commanded  by  my  lords 
commissioners  of  the  Admiralty  to 
inform  you  that  they  have  read 
with  pleasure  of  the  good  services 
of  Mr.  K.  T.  Downs,  of  INS,  who 
at  one  time  during  the  night  of 
April  6,  during  the  rescue  of  the 
crew  of  a  sinking  ship,  after  being 
himself  rescued,  worked  the  tele- 

graph on  the  bridge  of  one  of  His 
Majesty's  ships,  and  kept  an  able 
lookout.  I  am  requested  to  ask  that 
you  will  convey  to  him  an  expres- 

sion of  their  Lordships'  apprecia- 
tion of  his  zeal  and  skillful  serv- 

ice." 

The  dramatic  episode  came  three 
days  after  Downs  had  set  out  by 
sea  from  Glasgow  for  Cairo.  When 
fire  broke  out  aboard  ship,  the  ves- 

sel was  abandoned,  and  Downs  and 
members  of  the  crew  were  rescued 
by  H.M.S.  Lincoln,  one  of  the  50 
American  destroyers  transferred  to 
Britain.  Although  several  lives 
were  lost  in  the  fire,  the  citation 
indicated  that  the  American  cor- 

respondent was  instrumental  in 
keeping  the  toll  down.  At  present 
Downs  is  on  duty  in  the  Near  East. 

News  for  Linit 

CORN  PRODUCTS  REFINING 
Co.,  New  York,  is  advertising  Linit 
with  a  varying  schedule  of  five- 
minute  newscasts,  30-word  chain- 
break  announcements,  and  one-min- ute transcribed  announcements  on 
the  following  stations:  KXOK 
KMBC  WJAR  KSD  WDAF  KSO 
WINS  WHAS  WNAC  KLZ.  Com- 

pany is  also  sponsoring  for  Linit, 
one-minute  participating  announce- 

ment on  daily  quarter-hour  Yan- 
kee network  news  program;  quar- 

ter-hour news  program  thrice- 
weekly  on  WTAG,  Worcester;  and 
five  times  weekly  on  WTIC,  Hart- 

ford; for  Kre-Mel  Mix,  participa- 
tions on  Saturday  Open  House  on 

WCCO,  Minneapolis.  C.  L.  Miller 
Co.,  New  York,  is  the  agency. 

Packard  Camera  Spots 

MONARCH  MFG.  Co.,  Chicago 

(Packard  cameras),  in  mid- June 
added  12  stations  and  renewed  two 

others,  making  a  total  of  21  sta- 
tions currently  being  used.  New  sta- 
tions include:  WJR  KOAM  WHIP 

WHO  WGR  KGKO  WIBC  WDAY 
KFAB  WIS  KMMJ  WDSU.  Re- 

newals: WIND  WJJD.  Others: 
WCAR  WDZ  KFNF  WSAZ  WLW 
WIBW  WDGY.  Agency  is  Henry  J. 
Handelsman  Jr.  Inc.,  Chicago. 
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"The  result  of  the  one  week's 
effort  on  radio  turned  in  a  better  than 

147%  gain. 

"In  all  my  merchandising  experience  I  have  never  be- 
lieved such  instantaneous  returns  could  be  accomplished 

in  this  New  England  market  knowing  so  well  the  slow 

absorption  qualities  of  the  immediate  buying  public. 

"I  feel  your  cooperation  plus  the  general  pulling  power 
of  the  920  Club  accounted  for  this  wonderful  return." 

(SIGNED)   Sf^la^i/e^  ̂ •rule^Aim' 
Doughnut  Corporation 

of  America 

SAIXS 
This  sensational  achievement  is  but  one  of  many 

successful  campaigns  merchandised  through 

WORL'S  famous  920  Club.  Make  your  adver- 

tising work  fast  —  get  hard  hitting  cooperation 

from  WORL. 

Buy  n  Partinpation  In  The  92D  Club  nouii 

Announcements  and  15  minute  programs  are 

open!  Write  for  availabilities  and  15  big  success 

stories  today! 

MILES    STANDISH    HOTEL     •     BOSTON,  MASSACHUSETTS 



Britain  Opens  Drive  for  Technicians 

But  Operator  Shortage 

Already  Exists  in 

This  Country 
PRESAGING  an  intensive  drive 

in  this  country  to  secure  "thou- 
sands" of  volunteer  civilian  em- 

ployes, technically  trained  in  radio, 
whether  professional  or  amateur, 
for  duty  in  the  British  Isles,  the 
British  Government  last  Wednes- 

day opened  New  York  headquarters 
of  the  Civilian  Technical  Corps. 

The  urgent  need  for  skilled  tech- 
nicians, particularly  to  operate  and 

maintain  Great  Britain's  new  sec- 
ret weapon — a  radiolocator  which 

seeks  out  the  positions  of  approach- 
ing enemy  aircraft  in  time  to  al- 
low RAF  fighters  to  go  into  action 

— was  voiced  by  Lord  Beaverbrook, 
Minister  of  State,  in  a  worldwide 
broadcast  last  Tuesday. 

Under  the  plan,  as  announced 
last  Wednesday  by  Air  Commodore 
George  Pirie,  air  attache  of  the 
British  Embassy,  at  a  press  con- 

ference in  Washington,  American 
volunteers  passing  physical  and 
technical  examinations  will  be 
hired  for  non-combatant  duty  with 
British  civilian  and  military  de- 

fense forces. 

Scale  of  Pay 

In  addition  to  board  and  room 
and  uniforms  they  would  receive 
from  500  pounds  per  year  ($38.65 
per  week),  for  chief  foremen,  to  6 
pounds  per  week  ($24.12) ,  for  basic 
workers.  During  a  brief  training 
period  required  for  certain  trades, 
workers  would  be  paid,  besides 
board  and  lodging,  a  probationary 
5/5/0  pounds   ($21.11)   per  week. 

Classes  of  specially  trained  work- 
men most  in  demand  include  radio 

mechanics,  electrical  technicians, 
engine  fitters  and  metal  workers, 
instrument  makers  and  repairers, 
machine  tool  setters  and  operators, 
motor  mechanics  and  engine  room 
repairmen,  Mr.  Pirie  explained. 
The  body  of  civilian  technicians, 
ranging  in  age  from  18  to  50,  will 
retain  their  civilian  status  and 
will  not  be  subject  to  military  con- 

trol, nor  will  they  under  any  cir- 
cumstances be  called  for  combat 

duty,  he  emphasized. 
The  volunteer  program  has  been 

approved  by  the  U.  S.  Government, 
Mr.  Pirie  .stated.  He  conceded  it 
was  a  "substitute"  for  actual  re- 

cruiting, which  Britain  wanted  to 
undertake  but  which  American  of- 

ficials prohibited. 
Production  of  the  new  radioloca- 

tor, which  he  said  promises  to 
smash  night  bombing,  has  reached 
a  point  where  supply  is  ahead  of 
trained  personnel,  and  England  is 
prepared  to  take  workers  from  the 
United  States  "without  limit",  he 
declared.  An  aide,  present  at  the 
conference,  estimated  that  in  this 
country  there  are  between  70,000 
and  100,000  potential  recruits. 

Volunteers  would  be  asked  to 
sign  contracts  to  stay  abroad  for 
a  minimum  of  three  years  or  for 
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the  duration,  whichever  is  shorter, 
Mr.  Pirie  explained.  They  may  be 
asked  to  work  anywhere  in  Eng- 

land, Scotland  or  Wales,  although 
they  will  not  have  to  serve  else- 

where than  in  the  United  King- 
dom (England,  Scotland  and 

Wales),  even  if  use  of  the  devices 
spreads  to  other  fields  of  war  oper- ations. 

Lord  Beaverbrook's  appeal,  di- 
rected partly  to  the  United  States, 

called  for  a  force  of  thousands  of 
trained  volunteers  for  radiolocator 
operations.  Whether  he  had  in  mind 
any  wholesale  exodus  of  U.  S.  ra- 

dio engineers  was  not  apparent  in 
his  remarks,  but  it  is  believed 
doubtful  this  would  follow,  partic- 

ularly in  view  of  the  rapidly  de- 
veloping shortage  of  experienced 

technical  radio  personnel  in  this 
country. 

A  Shortage  Here 

The  War  Department  had  no 
comment  to  make,  either  on  the 

technical  operation  of  the  "secret 
weapon"  or  upon  the  plea  for  man- 

power, except  to  point  to  known 
situations,  particularly  on  the  East 
and  the  West  Coasts  where  sta- 

tions actually  are  short-handed  on 
engineers.  In  some  cases,  it  was 
stated,  the  situation  has  reached 
a  point  where  the  number  remote 
broadcasts  has  to  be  cut  or  the 
engineering  staff  required  to  dou- 

ble-up, with  a  consequent  rise  in 
payrolls,  due  to  overtime. 

Although  the  bulk  of  the  short- 
age has  developed  from  the  calling 

to  active  duty,  of  a  large  number 
of  radio  engineers  who  held  com- 

missions in  the  Naval  Reserve,  and 
some  in  the  Army,  several  small 
stations  have  made  it  known  that 
large  stations  are  raiding  the  tech- 

nical staffs  of  smaller  outlets  to 
secure  replacements,  in  some  cases 

WCOV  Pylon 
ENGINEERS  of  WCOV, 

Montgomery,  Ala.,  are  get- 
ting used  to  it  now,  but  for 

the  first  week  or  so  they 
ducked  everytime  it  happened. 
Maxwell  Field,  air  base  for 
the  Army  in  Montgomery,  is 
located  about  seven  miles 
from  the  transmitter  tower 
and  the  soldiers  take  great 
delight  in  using  the  tower  for 
a  pylon  on  a  course  they  have 
marked  out  to  practice  their flying. 

doubling  wages  to  get  the  man  they 
want. 

Since  the  British  offer  extends 
only  to  technicians  with  two  or 
more  years  experience,  uncertainty 
also  is  felt  as  to  just  where  in 
this  country  the  British  Govern- 

ment expects  to  unearth  the  "thou- 
sands" of  technically  skilled  radio 

workers  it  wants.  Except  for  the 
experience  factor,  training  school 
graduates  might  find  the  venture 
attractive,  not  only  for  the  promise 
of  adventure  but  also  for  the  prac- 

tical intensive  experience  to  be  de- 
rived. 

Inasmuch  as  the  project  bears  the 
Government's  approval,  and  pro- 

vision is  made  that  the  volunteer 
personnel  may  be  recalled  by  the 
United  States  if  needed,  it  appears 
to  boil  down  to  a  proposition  for  in- 

dividual choice  for  present  radio 
workers.  i 

Executive  offices  of  the  Civilian 
Technical  Corps  are  at  15  Broad 
St.,  New  York,  but  applications 
from  volunteers  should  be  ad- 

dressed: Civilian  Technical  Corps, 
c/o  British  Consulate  General,  25 
Broadway,  New  York. 

COUNCIL  MEETING  of  the  Associated  Broadcast  Technicians  Unit 
of  the  IBEW  was  held  in  mid-June  at  Washington  with  the  field  rep- 

resentatives of  the  union  gathering  to  discuss  labor  problems.  They 
are  (1  to  r),  back  row,  Ed  Laker,  WJSV,  Washington;  Internationa] 
Representative  Frank  Sosebee,  New  York;  N.  P.  Nelson,  KOWH, 
Omaha;  C.  M.  Baker,  City  of  Birmingham;  Bob  Mayberry,  WABC, 
New  York;  Bill  Rule,  WEEI,  Boston;  International  Representative 
Walter  Reed,  South  Bend,  Ind.;  International  Representative  Clifford 
Lee,  Birmingham.  Front  row,  Larry  H.  Dammert,  WLW,  Cincinnati; 
Lawson  Wimberly,  IBEW  Washington  office;  F.  Lee  Dechant,  WRJN, 
Racine;  Arthur  Maus,  WBBM,  Chicago;  R.  S.  Stanton,  KNX,  Holly- 

wood; Russ  Rennaker,  national  business  manager  of  ABTU,  Washington. 

BIG  GAIN  CLAIMED 
IIS  RANKS  OF  ABTV 

MEMBERSHIP  in  the  Associated 
Broadcast  Technicians  Unit  of  the 
International  Brotherhood  of  Elec- 

trical Workers  has  doubled  in  each 
of  three  successive  years  according 
to  reports  of  field  representatives 
at  the  mid-June  council  meeting 
held  in  Washington.  The  national 
council,  comprised  of  broadcast 
technicians  elected  to  the  body  from 
each  of  nine  regional  districts 
throughout  the  country,  is  the  gov- 

erning board  of  ABTU  and  formu- 
lates the  national  policies  of  the 

organization  and  of  the  locals  mak- 
ing up  the  ABT  unit. 

During  the  week-long  session  ad- dresses were  made  by  Joseph  L. 
Miller,  NAB  labor  relations  head, 
who  stressed  the  need  for  coopera- 

tion between  labor  organizations 
and  the  broadcasters  and  by  E.  D. 
Bieretz,  assistant  to  the  president 
of  the  IBEW,  who  expressed  satis- 

faction with  progress  of  ABTU 
since  its  creation  in  1939. 
Among  the  policies  outlined  by 

the  council  was  the  launching  of  an 
immediate  organization  campaign 
in  the  field  of  television  and  the 
planning  of  a  central  filing  system 
in  Washington  to  facilitate  the 
placement  of  technicians  and  the 
filling  of  vacancies  throughout  the 
country.  A  whole  day  was  given 
over  to  a  discussion  of  the  monopoly 
report.  During  the  meeting  Russ 
Rennaker,  national  business  man- 

ager, had  a  letter  addressed  to  the 
entire  ABTU  membership  placed  in 
the  minutes,  in  which  he  called  for 
loyal  cooperation  of  members  not 

only  to  their  organization  but  "to the  broadcast  industry  and  to  the 

employers  with   whom  we  deal." 
Officers  elected  at  the  meeting  in- cluded Arthur  J.  Maus,  Chicago, 

president;  R.  S.  Stanton,  Holly- 
wood, vice-president,  and  Lee  De- chant  of  Racine,  Wis.,  recording secretary. 

Radbill  to  Expand 

RADBILL  OIL  Co.,  Philadelphia, 
has  started  a  radio  campaign  for 
Renuzit,  French  dry  cleaner,  and 
Penn-Rad  motor  oil.  For  Renuzit, 

143  participations  on  women's  pro- grams are  scheduled  on  WOR,  New 
York;  WCAU,  Philadelphia;  and 
WRC,  Washington.  Started  last 
month,  the  schedule  is  to  be  re- 

newed after  the  initial  13  weeks, 
when  the  agency  anticipates  add- 

ing markets  in  the  East.  On  June 
23,  the  company  started  a  schedule 
on  KNX,  Hollywood,  for  Penn-Rad motor  oil,  using  daily  participations 
on  the  Sunrise  Salute  and  House- 

wives Protective  League  for  13 
weeks,  Additional  markets  may  be 
added  after  the  initial  13  weeks, 
both  in  the  East  and  West,  depend- 

ing on  the  nation's  oil  situation. Harry  Feigenbaum  Adv.  Agency, 
Philadelphia,  handles  the  accounts. 

Pillsbury  Plans 
PILLSBURY  FLOUR  MILLS  Co., 
Minneapolis  (flour  and  cereals),  on 

Sept.  11  will  start  a  new  four-week- 
ly quarter-hour  series,  9-9:15  a.m., 

Thursday  through  Saturdays  on  43 
NBC-Blue  network  stations.  De- 

tails of  the  show  have  not  been 
settled.  Contract  for  52  weeks  has 
been  placed  by  McCann-Erickson, Minneapolis. 
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Three  FM  Grants 

In  New  York  Area 

FCC  Revamps  Service  Plan 
To  Alleviate  Congestion 

WITH  announcement  of  a  solution 
to  the  FM  congestion  in  the  New 
York  City  area  due  to  the  limited 
number  of  channels  available  and 
the  large  number  of  applicants  for 
each  channel,  the  FCC  June  17 
granted  three  more  FM  stations 
in  New  York  as  well  as  one  in  Los 
Angeles. 

The  New  York  grants  were  to 
Muzak  Corp.  for  a  Class  B  station 
on  44.7  mc.  to  serve  an  area  of 
8,500  square  miles;  Interstate 
Broadcasting  Co.,  licensee  of 
WQXR,  for  a  Class  B  station  on 
15.9  mc.  to  cover  8,500  square 
miles;  and  City  of  New  York  Mu- 

nicipal Broadcasting  Co.,  operator 
of  WNYC,  for  a  Class  C  outlet 
on  43.5  mc.  to  cover  3,900  square 
miles. 

The  Los  Angeles  grant  was  to 
Standard  Broadcasting  Co.,  licen- 

see of  KFVD,  to  use  45.3  mc.  for 
coverage  of  7,000  square  miles. 

New  Coverage  Area 
Clarification  of  the  New  York 

area  jnuddle  was  accomplished  by 
setting  up  a  distinct  North  Jersey 
service  area  and  by  making  certain 
reallocations  in  the  present  New 
York  area.  This  enables  the  FCC  to 
issue  the  FM  construction  permits 
for  the  Manhattan  area  that  previ- 

ously had  been  held  in  abeyance 
pending  solution  of  this  local  prob- 

lem. Affected  by  the  reallocation 
are  the  construction  permits  of  the 
Frequency  Broadcasting  Co.  which 
is  expected  to  shift  from  45.9  mc. 
to  49.9  mc,  and  the  Pennsylvania 
Broadcasting  Co.  (WIP),  which  is 
to  change  from  44.7  mc.  to  44.9 
mc.  In  view  of  the  adjustment  of 
the  congestion,  the  FCC  also  noti- 

fied Bremer  Broadcasting  Corp. 
(WAAT)  and  New  Jersey  Broad- 

casting Corp.  (WHOM)  applicants 
for  FM  in  this  area,  that  they  may 
now  apply  for  Class  A  frequencies 
in  the  North  Jersey  FM  service 
area. 

As  there  are  35  channels  set 
aside  for  FM  broadcasting — six 
Class  A,  22  Class  B  and  seven  Class 
C — and  as  it  is  not  feasible  for  sta- 

tions in  same  locality  to  operation 
on  adjacent  channels,  the  number 
available  in  New  York  area  is  lim- 

ited to  17 — three  Class  A,  11  Class 
B  and  four  Class  C.  The  stations 
now  in  the  Manhattan  area  in  ad- 

dition to  the  three  grants  of  June 
17  are: 
W31NY,  Edwin  H.  Armstrong, 

43.1  mc;  W71NY,  Bamberger 
Broadcasting  Service  Inc.  (WOR), 
47.1  mc;  W51NY,  National  Broad- 

casting Co.  Inc.  (WEAF-WJZ), 
45.1  mc;  W55NY,  William  G.  H. 
Finch,  45.5  mc;  W75NY,  Metro- 

politan Television  Inc.,  47.5  mc; 
W63NY,  Marcus  Loew  Booking 
Agency  (WHN),  46.3  mc; 
W67NY,  Columbia  Broadcasting 
System  Inc.  (WABC),  46.7;  and 
in  Brooklyn,  W59NY,  Frequency 
Broadcasting    Corp.,    which  wil\ 

Big  Gruen  Drive 
GRUEN  WATCH  Co.,  Cincinnati, 
is  engaged  in  its  greatest  advertis- 

ing campaign  in  its  67-year  history, 
according  to  Benjamin  Katz,  pres- 

ident, who  stated  that  expenditures 
for  radio  in  1941  will  far  exceed 
those  in  1940.  The  company,  at 
present  in  35  major  cities  on  a  52- 
week  basis  with  time  signals  and 
spot  announcements,  is  planning  to 
add  stations  from  time  to  time.  The 
transcribed  program  service  has 
given  dealers  dramatic  and  musical 
shows  of  5  and  15  minutes  in 
length,  which  are  placed  on  almost 
150  stations,  it  was  said.  McCann- 
Erickson,  New  York,  is  the  agency. 

Orangeburg,  Fort  Smith 

Applications   Set  Aside 
TWO  more  newspaper  applications 
for  new  stations  were  placed  in  the 
pending  file,  pursuant  to  FCC  Or- 

der No.  79,  until  determination  of 
the  newspaper-radio  ownership  is- 

sue, when  the  FCC  last  Tuesday 
set  aside  the  applications  of  J.  I. 
Sims,  publisher  of  the  Orangeburg 
(S.  C.)  Times  &  Democrat  for  a 
local  station  in  Orangeburg  on 
1450  kc.  using  250  watts;  and  the 
Fort  Smith  Newspaper  Publishing 
Co.,  publisher  of  the  Fort  Smith 
(Ark.)  Southwest  American, 
Times-Standard  and  Southwest 
Times-Record,  seeking  a  regional 
outlet  in  Fort  Smith,  1,000  watts 
on  550  kc. 

At  the  same  meeting  the  FCC 
designated  for  hearing  the  appli- 

cation of  James  F.  Hopkins  Inc., 
formerly  operator  of  WJBK,  De- 

troit, for  a  station  in  Ann  Arbor, 
Mich.,  1,000  watts  on  1600  kc. 

'Premiere'  Renewed 

WITH  THE  half-hour  Hollywood 
Premiere  renewed  on  71  CBS  sta- 

tions effective  June  27,  Lever  Bros. 
Co.  (Lifebuoy),  is  reported  to  have 
allotted  $2,000  weekly  for  talent. 
A  "free  talent"  show  starring  well- 
known  film  players,  the  series  cre- 

ated considerable  controversy  prior 
to  its  start  March  28  when  Screen 
Actors  Guild  at  first  refused  clear- 

ance for  the  weekly  program 
[Broadcasting,  March  10].  It  was 
reported  that  Miss  Parsons  and 
William  Esty  &  Co.,  agency  serv- 

icing the  account,  have  worked  out 
an  agreement  with  SAG. 

Macfadden  Spots 

MACFADDEN  PUBLICATIONS, 
New  York,  to  advertise  True 
Story's  new  format,  is  using  a  va- ried schedule  of  from  2  to  43  one- 
minute  transcribed  announcements 
on  each  of  the  following  stations : 
WLS  WCAU  WJR  KFI  KSD 
WFBR  WNAC  WTMJ  WGR 
WKBW  WRC  KSTP  WLW  KMBC 
WFBM  WAVE  KOIN  KPRC 
WGST  WFAA-WBAP  WMC  WOW 
WFBL  WTAG.  Arthur  Kudner, 
New  York,  is  agency. 

change  its  frequency  from  45.9  mc. 
to  49.9  mc.  All  are  Class  B  stations 
proposing  to  serve  8,500  square 
miles  except  W31NY,  a  Class  D 
station  that  will  cover  15,610 
square  miles. 

NINE  MIKES  and  500  pounds  of 
other  equipment  which  he  has  taken 
on  a  trek  of  over  86,000  miles  has 
not  been  too  much  of  a  burden  to 
dim  the  smile  of  Curtis  Pierce, 
NBC,  Chicago,  engineer.  Pierce  is 
on  assignment  with  the  Doctor  I.  Q. 
and  Doctor  I.  Q.  Junior  programs 
on  NBC-Red  sponsored  by  Mars 
Inc.,  Chicago,  and  has  done  ail  the 
traveling  in  commuting  between  16 
different  cities  where  the  shows 
originated  and  his  Chicago  head- 

quarters each  week. 

Borax  Series  on  CBS 

PACIFIC  COAST  BORAX  Co., 
New  York,  which  has  used  NBC 
for  11  consecutive  years,  on  July 
3  is  placing  its  Death  Valley  Days 
program  on  CBS,  continuing  the 
program  on  NBC-Blue  only  until 
fall.  On  CBS,  it  will  be  heard 
Thursdays  8-8:30  p.m.  in  the  inter- 

ests of  Boraxo  and  20-Mule  Team 
Flakes,  and  Fridays  at  8:30  p.m. 
on  the  Blue.  Agency  is  McCann- 
Erickson,  New  YorL. 

Swing  to  England 
RAYMOND  GRAM  SWING,  MBS 
news  analyst,  on  July  1  will  leave 
for  England  on  a  clipper,  remain- 

ing in  London  until  July  22.  Dur- 
ing his  stay  Mr.  Swing  will  do  his 

regular  MBS  series  of  broadcasts, 
sponsored  by  General  Cigar  Co., 
New  York,  omitting  only  Tuesdays 
and  two  Wednesday  programs.  July 
2  and  23,  the  two  dates  he  will  be 
enroute.  He  will  do  a  special  se- ries for  the  BBC. 

Pep  Boys  on  WOR 
FIRST  SPONSOR  to  sign  for  the 
Moonlight  Saving  Time  all-night 
program  on  WOR,  New  York,  is 
the  Pep  Boys  auto  accessories  chain 
of  Philadelphia.  The  company  al- 

ready sponsors  all-night  shows  on 
.WOL,  Washington,  and  WIP,  Phil- 

adelphia, and  has  taken  two  tran- 
scribed spots  on  WOR's  show. 

New  Anacin  Series 

AMERICAN  HOME  PRODUCTS 
Co.,  Jersey  City,  on  June  21 
started  a  Saturday  morning  mu- 

sical show  for  Anacin  on  54  NBC- 
Red  stations  for  52  weeks.  Program 
is  heard  10:30-11  a.m.  Agency  is 
Blackett  -  Sample  -  Hummert,  New York. 

Shaler  List 

SHALER  Co.,  Waupun,  Wis.  (Ris- 
lone  Motor  Tune-up  and  Karbout), 
July  18-25  will  run  a  special  cam- 

paign of  three  daily  spot  announce- 
ments on  32  stations.  Complete  sta- 

tion list  has  been  selected.  Agency 
is  Kirkgrasser-Drew  Co.,  Chicago. 

SEEK  AmOUlSCERS 

IN  PmiADELPHlA 
SCARCITY  OF  ANNOUNCERS 
in  the  Philadelphia  area,  with  un- 

filled vacancies  existing  at  most  of 
the  stations,  has  resulted  in  plans 
for  an  announcers  school.  Under 
the  supervision  of  members  of  its 
production  department,  WDAS  will 
start  such  a  school.  Increased  de- 

fense employment  in  Philadelphia 
and  the  draft  have  caused  a  short- 

age and  station  employment  prob- lems have  become  acute,  especially 
for  the  summer  vacation  months. 
Two  stations  are  sharing  the 

same  announcer,  and  others  are 
planning  to  use  members  of  the 
staff  with  desk  jobs  who  have  had 
some  previous  announcing  experi- ence. 

At  WDAS,  all  applicants  for  an- 
nouncing berths  who  show  possi- bilities but  are  not  quite  up  to  the 

station  standards,  will  be  given  a 
concentrated  course  of  instruction 
on  the  best  commercial  approach  to 
announcing.  Recruits  are  being  en- 

rolled from  colleges,  dramatic 
schools  and  little  theatre  groups. 

Chatterton  to  Acquire 

KWLK    Half  Interest 

C.  0.  CHATTERTON,  onetime  as- 
sistant business  manager  of  the 

Portland  Oregonian  and  former  di- 
rector of  its  radio  stations  KGW 

and  KEX,  will  be- come half  owner 
of  KWLK,  Long- 
view,  Wash.,  if 
the  FCC  ap- 

proves an  appli- cation filed  for 
transfer  of  the 
140  shares  at 
present  owned  by the  M  c  C  1  u  n  g 

Mr.  Chatterton  family  of  Merced Cal.  They  pro- pose to  sell  125  of  the  shares  to 
Mr.  Chatterton,  now  managing  the 
station,  and  15  to  J.  M.  McClel- 

land, Jr.,  son  of  the  publisher  of 
the  Longview  Daily  News. 

The  McClungs  recently  sold  their 
Merced    Sun-Star,    but  retained 
their  radio  properties  which  in 
elude  KYOS,  Merced;  KHSL,  Chi 
co;  KVCV,  Redding;  and  66%  of 
the  Longview  station.  Under  the 
new  setup,  of  the  250  shares  in 
KWLK,  Mr.  Chatterton  would  own 
125  shares;  J.  M.  McClelland,  80; 
A.    L.    Raught   Jr.,    of  Tacoma, 
treasurer  of  the  Weyerhauser  Tim- 

ber Co.,  20;  J.  M.  McClelland  Jr 
15;  A.  C.  Campbell,  president  of 
Campbell  Feed  &  Fuel  Co.,  10. 

WMVA  Deal  Pending 

JONAS  WEILAND,  owner  of 
WFTC,  Kinston,  N.  C,  and  partner 
with  William  C.  Barnes,  publisher 
of  the  Martinsville  (Va.)  Bulletin, 
in  the  ownership  of  WMVA,  Mar- 

tinsville, would  relinquish  his  hold- 
ings in  WMVA  under  a  deal  pend- 

ing before  the  FCC.  Under  the  new 
setup  Mr.  Barnes  would  retain  his 
507c.  of  the  stock  while  the  other 
50%  would  be  divided  among  vari- ous businessmen  of  Martinsville 
with  Kennon  C.  Whittle,  an  attor- 

ney, acquiring  the  largest  share, 
14.7%  of  the  total.  WMVA  went 
into  operation  last  February  and 
uses  250  watts  night  and  100  day on  1450  kc. 
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IDisc  Competition 

J  Censured  by  AFM 
Measure  to  Protect  Musicians 
Given  to  Seattle  Convention 

ACTION  by  the  American  Federa- 
tion of  Musicians  toward  alleviat- 

ing allegedly  unfair  competition  to 
musicians  from  phonograph  records 
was  indicated  as  the  AFM  conven- 

tion concluded  June  14  in  Seattle. 
In  the  closing  days  of  the  national 
meeting,  at  which  James  C.  Petrillo 
was  reelected  for  a  second  one-year 
term  as  president,  the  AFM  inter- 

national executive  board  was  ad- 
vised of  "the  emergency  of  the  re- 

l  cording  situation"  and  was  urged 
"to  make  every  endeavor  to  bring 
about  the  desired  results  at  the 

earliest  possible  moment." 
The  mandate  to  the  AFM  execu- 

tive board  came  after  introduction 
of  a  series  of  eight  proposed  resolu- 

'  tions,  advanced  by  delegates,  di- 
rected   against    problems  arising 

'  from  the  use  of  phonograph  record- 
ings by  radio  stations  and  in  juke 

boxes  [Broadcasting,  June  16]. 

Other  Proposals 

The  proposed  resolutions,  which 
were  referred  to  the  executive 
board,  decried  the  recording  situa- 

tion and  its  alleged  effect  on  musi- 
cian employment  and  individually 

asked  for  various  types  of  control, 
including  legislation  against  com- 

mercial use  of  records  and  a  plan 
for  plowing  back  part  of  the  record 
receipts  to  support  of  unemployed 
musicians.  One  of  the  resolutions 
called  upon  the  executive  board  to 
discuss  with  the  Canadian  Broad- 

casting Corp.  plans  to  reduce  the 
playing  of  recorded  and  transcribed 
music  on  CBC  hookups,  looking  to- 

ward increased  use  of  live  music 
by  CBC. 
Among  other  resolutions  affect- 

ing radio  adopted  at  the  convention 
was  one  prohibiting  personal  ap- 

pearances on  radio  stations  by 
AFM  members  or  orchestra  leaders, 
without  permission  of  the  local  in 
whose  jurisdiction  such  appear- 

ances occur.  Another  resolution 
recommended  easing  of  a  recent 
ruling  by  President  Petrillo  ban- 

ning announcements  of  the  itiner- 
ary of  an  orchestra  playing  on  a 

radio  program. 

Georgia  Assn.  Meets 
GEORGIA  Association  of  Broad- 

casters on  June  14  held  the  second 
of  its  1941  "Sales  Institutes"  in 
Macon,  with  representatives  of  17 
Georgia  stations  present,  including 
salesmen,  salesmanagers,  program 
directors  and  managers.  The  Insti- 

tute was  under  the  direction  of 
John  M.  Outler  Jr.,  commercial 
manager  of  WSB,  Atlanta.  Fea- 

tured as  guest  speakers  were  E. 
P.  H.  James,  NBC,  and  Donald 
Dwight  Davis,  WHB,  Kansas  City, 
who  spoke  on  practical  elements 
in  radio  time  sales,  the  adaptation 
and  evolution  of  ideas  for  radio 
programs  and  the  management 
technique  necessary  for  effective 
work  between  commercial  and  pro- 

gram departments. 

Hough  on  News 
(Continued  from  Page  12) 

cate  more  that  they  are  local  sta- 
tions and  supported  principally  by 

their  newspapers,  we  find  that  only 
16  are  located  in  towns  with  as 
much  as  75,000  population.  I  just 
cannot  see  how  this  little  band  can 
ever  become  a  national  hazard. 
They  may  have  the  only  station  in 
town,  but  theirs  is  not  the  only  sta- 

tion heard  in  that  town — they  can- 
not wall  up  the  place.  These  little 

so  called  'threats'  remind  me  of 
friendly,  chummy,  lightning  bugs. 
In  their  own  yard,  they  sparkle  and 
shine — no  bite,  no  burn. 

Too  Many  'Deducts' 
"Broadcasting  is  not  nearly  the 

bonanza  it  is  cracked  up  to  be.  Too 
many  brass  hats  have  had  a  yen 
for  parading  brass  dollars,  think- 

ing it  would  attract  attention.  It 
sure  has — but  they  are  learning. 
Radio  is  infested  with  too  many 
'deducts'  to  ever  be  able  to  justify 
the  golden  spangles  it  is  supposed 
to  wear. 
"Some  16  (of  the  126  stations) 

operate  on  frequencies  below  1,000. 
Mind  you,  I  do  not  say  that  these 
other  frequencies  are  bad — I  mere- 

ly say  that  the  lower  ones  are  bet- 
ter. So,  we  find  these  16  in  the  half 

best  part  of  the  spectrum,  and  the 
other  106  are  in  the  other  bracket, 
so  when  the  choice  assignments 
were  being  distributed,  the  126 
boys  were  not  there.  They  just 
seem  to  be  unlucky. 

"Forgetting  the  126,  the  next 
group  of  newspaper  stations  is 
about  79  stations  which  are  lo- 

cated in  towns  where  there  is  one 
more  radio  station.  Thus,  we  have 
accounted  for  approximately  205 
of  the  approximate  290  newspaper 
stations.  The  others  are  in  cities 
where  there  are  several,  so  there 
could  not  be  even  the  remotest  pos- 

sibility in  propagandizing. 

"The  newspapers  in  radio  have 
a  great  epoch  to  unfold.  They  have 
done  more  for  radio  than  radio  has 
done  for  them.  Many  of  them  have 
worked  all  day  trying  to  sell  the 
news  and  stayed  up  all  night  trying 
to  give  it  away.  I  know,  because  I 
speak  from  experience. 

"If  we  lose,  the  effect  may  be 
most  far  reaching.  We  feel  that  if 
the  Government  can  tell  us,  as 
newspaper  people,  that  we  cannot 
engage  in  other  lines  of  legitimate 
business  the  same  as  other  citizens, 
then  an  entirely  new  era  of  human 
regulation  has  arrived.  A  dry  goods 
store  might  later  be  told  that  it 
could  not  own  trucks,  because  it 
should  confine  itself  to  buying  and 
selling  and  not  to  transportation. 
This  may  not  be  class  legislation, 

but  it  sure  shakes  the  tree." 

COMMERCIAL  RADIO  Equipment 
Co.,  Kansas  City  engineering  consult- 

ant firm,  has  established  a  second  office 
at  Crossroads  of  the  World,  Holly- wood. 
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WJLS,  Beckley,  W.  Va.,  has  appoint- 
ed International  Radio  Sales  its  na- 

tional reijresentative,  effective  imme- diately. 
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New  Compromises 

Now  Foreseen  in 

Net  Regulations 

FCC  Watches  Senate  Hearing 
And  Reaction  on  Committee 

AS  HEARINGS  progressed  before 
the  Senate  Interstate  Commerce 
Committee  on  the  White  Resolution 

to  set  aside  the  FCC's  far-reaching- 
regulations  on  network  broadcast- 

ing, the  Commission  majority  al- 
most daily  has  conferred  about  de- 

velopments. From  informed  quar- 
ters it  was  learned  that  the  Com- 

mission is  far  from  happy  over 
events  before  the  committee,  and 
all  signs  appeared  to  point  to  a 
willingness  on  the  part  of  the  ma- 

jority to  compromise  most,  if  not 
all,  of  the  eight  rules. 

There  came  from  the  FCC  a  se- 
ries of  announcements  directly  or 

indirectly  bearing  upon  the  monop- 
oly regulations,  totally  aside  from 

informal  communications  relayed 
through  members  of  the  Interstate 
Commerce  Committee.  Throughout 
the  hearings,  representatives  of 
the  FCC  law  department  have  been 
present  as  observers. 

On  June  14,  the  FCC  issued  a 
press  release  announcing  that  it 
had  amended  its  order  of  May  2 
stipulating  that  NBC  must  dispose 
of  one  6f  its  networks  within  90 
days  or  by  Aug.  2,  in  line  with  a 
verbal  commitment  made  to  the 
committee  by  Chairman  Fly  during 
his  testimony. 

Further  Extensions 

The  FCC  said  the  amendment 
was  adopted  to  clarify  the  Com- 

mission's intent  that  NBC  shall 
have  ample  time  in  which  to  dis- 

pose of  one  of  its  two  networks  so 
as  to  leave  no  question  but  that  the 
stipulated  90-day  deferment  peri- 

od pertains  to  disposal  of  one  NBC 
network,  as  well  as  to  disposition 
of  individual  stations  by  networks. 
The  Commission  said  further  that 
the  effective  date  of  compliance  in 
either  case  "may  be  extended  from 
time  to  time  in  order  to  permit 
the  orderly  disposition  of  proper- 
ties". 

"In  thus  clarifying  its  purpose 
that  the  networks  and  stations  con- 

cerned shall  have  ample  time  for 
adjusting  themselves  to  the  new  re- 

quirements," said  the  press  release, 
"the  Commission  points  out  that  it 
is  now  permissible  for  stations  to 
enter  into  new  affiliation  contracts 
with  NBC,  pending  disposal  by  the 
latter  of  one  of  its  networks,  if 
such  contracts  satisfy  all  other  re- 

quirements of  the  May  2  regula- 
tions". 

The  text  of  the  concluding  para- 
graph of  the  order,  as  revised,  now 

reads : 
IT  IS  FURTHER  ORDERED, 

That  these  regulations  shall  become 
effective  immediately  :  Provided,  That, 
with  respect  to  existing  contracts,  ar- 

rangements, or  understandings,  or  net- 
work organization  .station  licenses,  or 

the  maintenance  of  more  than  one 
network  by  a  single  network  organiza- 

tion, the  effective  date  shall  be  de- 
ferred for  90  days  from  the  date 

(May  2,  1941)  of  this  Order:  Provided 

MODERN  SCHOOL  DESK,  product 
of  American  Seating  Co.,  Grand  Rap- 

ids, looked  like  this  after  NBC  en- 
gineers got  through  with  it.  Search- 

ing for  some  piece  of  furniture  to 
accommodate  an  array  of  instru- 

ments for  use  on  the  NBC  News 
Room  of  the  Air  and  other  foreign 
pickups,  T.  H.  Phelan,  of  the  net- 

work's engineering  department,  de- cided this  desk  was  just  what  the 
doctor  ordered. 

Instead  of  accomodating  books 
and  pencils,  the  desk  has  a  micro- 

phone, two  loudspeakers,  electrical 
clock,  half-dozen  push-button  con- 

trols, two  channel  selectors,  toggle 
switches,  two  telephones  and  a 
headset.  From  this  desk  engineers 
and  commentators  press  buttons 
and  flip  switches,  talking  back  and 
forth  with  every  corner  of  the 
world. 

Jack  Hartley,  ex-NBC  assistant 
director  of  special  events  (left) , 
and  John  W.  Vandercook,  News  of 
the  World  commentator  on  NBC- 
Red,  demonstrate  how  they  use  the desk. 

further.  That  the  effective  date  of  Reg- 
ulation SJOf)  with  respect  to  any  sta- 

tion find  of  Reiriilation  3.107  may  be 
extended  from  time  to  time  in  order 
to  permit  the  orderly  disposition  of 
properties. 

Letter  to  Wheeler 

On  June  16,  Chairman  Wheeler, 
of  the  Senate  Interstate  Commerce 
Committe,  read  into  the  record 
tira  text  of  a  letter  from  Chairman 
Fly  dealinPT  with  certain  of  the  tes- 

timony adduced  at  the  heariners, 
v/ith  which  he  disagreed.  Mr.  Fly 
made  particular  reference  to  his  in- 

terpretation of  the  regulations 
with  relation  to  non-exclusive  net- 

work affiliations.  He  attached  a 
r-op-sr  of  a  telegram  sent  to  Gordon 
P.  Brown,  owner  of  V/SAY,  Roch- 

ester, N.  Y.,  in  which  he  stated 
that  the  regulations  do  not  pro- 

hibit a  contract  establishing  a  net- 
work and  station  affiliation  where- 

by a  network  agrees  to  offer  all  its 
programs  to  one  particular  station 
in  a  community. 

However,  he  wired,  "the  station 
must  make  a  reasonably  prompt  de- 

termination whether  it  will  carry 
any  program  and  there  can  be  no 
restriction  upon  the  right  of  other 
stations  in  the  community  to  make 
arrangements  for  the  broadcast  of 

any  refused  or  rejected  programs." Chairman  Fly  continued  that  the 
regulations  did  not  prohibit  a  con- 

tract whereby  a  station  agrees  to 
take  all  the  programs  of  a  network 
if  the  time  is  available  when  such 
programs  are  offered,  subject  to  the 
station's  right  to  refuse  or  reject 
programs,  pursuant  to  the  regula- 
tions. 

The  text  of  Chairman  Fly's  let- 
ter to  Senator  Wheeler,  dated  June 

14  and  read  into  the  record,  fol- 
lows: 

I  shall,  of  course,  remain  at  the  serv- 
ice of  the  Committee  during  the  course 

of  the  current  investigation  and  shall 
be  prepared  to  appear  later  to  assist 
the  Committee  to  the  best  of  my  abil- 

ity. Meanwhile,  I  think  it  may  be 
helpful  to  comment  now  on  two  signifi- 

cant points  mentioned  by  recent  wit- nesses : 

1.  Witnesses  have  urged  that  the 
large  stations  may  take  over  the  good 
programs  from  the  small  stations.  On 
the  contrary  we  have  consistently 
pointed  out  that  a  station  may  make 
a  contract  with  a  network  which  will 
give  that  station  first  call  upon  all  the 
network's  programs.  This  being  true, 
no  station  can  deprive  another  station 
of  its  network  jjrograms  unless  the 
latter  station,  itself,  has  voluntarily 
rejected  those  programs.  This  was 
made  clear  in  my  telegram  to  Gordon 
Brown  of  Rochester,  New  York  on 
May  24.  For  the  information  of  the 
committee,  I  attach  herewith  a  copy 
of  that  telegram.  I  have  checked  the 
point  with  the  Commission  and  we  are 
agreed  upon  the  foregoing  construction of  the  rule. 

2.  It  has  been  suggested  that  there 
has  been  a  reversal  of  the  practice 
by  which  the  Commission  has  main- 

tained a  station  on  the  air  throughout 
the  administrative  proceedings  and 
throughout  the  litigation  involving  the 
question  as  to  whether  the  station 
should  continue  on  the  air.  This  is  a 
long-standing  policy  of  the  Commis- 

sion and  this  policy  which  I,  as  chair- 
man of  the  Commission,  assured  the 

Committee  would  be  applied  in  con- 
nection with  the  anti-monopoly  rules. 

FORBES,  McMVRTRlE 

JOIN    CBS  ARTISTS 
WITH  Music  Corp.  of  America 
having  taken  over  Columbia  Man- 

agement of  California  Inc.,  Wil- 
liam Forbes,  in  charge  of  the  CBS 

artists  service  in  Hollywood,  on 
June  16  rejoined  the  network  as  na- tional sales  service  contact.  Bill 
McMurtrie,  Columbia  Management 
assistant  auditor,  also  joins  the 
CBS  Hollywood  staff.  Hal  Hudson, 
national  sales  service  contact  since 
Forbes  vacated  that  post  to  join 
the  talent  agency  several  months 
ago,  has  been  made  CBS  Pacific 
Coast  commercial  program  man- 

ager. Amory  Eckley,  Rudy  Polk  and 
Sam  Armstrong,  Columbia  Man- 

agement account  executives,  have 
been  retained  by  MCA  in  similar 
capacity.  The  CMC  clerical  and 
secretarial  staff  is  being  absorbed 
by  both  CBS  and  MCA,  with  few 
members  being  eliminated  from  the 
payroll.  MCA  will  also  continue  to 
utilize  CMC  Hollywood  offices  at 
CBS  headquarters  for  another  60 
to  90  days,  meanwhile  reorganizing 
its  Beverly  Hills,  Cal.,  staff  to  ac- 

comodate the  new  set-up  and  mem- bers. 

In  protest  against  transfer  of 
Columbia  Management  of  Califor- 

nia Inc.  to  MCA,  Radio  Writers 
Guild,  Hollywood,  has  submitted  a 
resolution  to  Donald  W.  Thorn- 
burgh,  CBS  Pacific  Coast  vice-pres- 

ident. It  requests  that  RWG  mem- 
bers be  given  the  privilege  of  secur- 

ing a  release  from  CMC  before  the 
transfer  is  consummated. 

Drewrys  Spots 

DREWRYS  Ltd.  U.  S.  A.,  South 

Bend,  Ind.  (Drewry's  Ale),  is  cur- 
rently running  a  series  of  twice- 

weekly  transcribed  quarter-hour 
programs  featuring  Pete  Bontsema 
and  Earl  Parchman,  consisting  of 

songs,  chatter,  imitations  and  reci- tations, on  WKBZ  WOOD  WCAR 
WSBT  WKZO  WFDF  WELL 
WHLS  WBCM  WIBM  WJIM. 
Agency  is  R.  A.  Moritz  Co.,  Daven- 

port, la. 

Burns  &  Allen  Signed 
LEVER  BROS.  Co.,  Cambridge, 
will  sponsor  in  the  fall  the  first 
network  program  in  the  interest  of 
Swan  soap.  Burns  &  Allen  have 
been  signed  for  the  half -hour  show, 
but  neither  time  nor  network  has 
been  selected.  A  competitor  of 
Ivory,  the  nroduct  was  introduced 
in  February  with  heavy  spot  an- 

nouncement schedules,  which,  in 
most  cases,  are  for  39  weeks.  Young 
&  Rubicam,  New  York,  is  the  agen- cy. 

The  case  urged  upon  your  committee 
was  that  involving  the  granting  of 
nighttime  operation  to  Station  WHDH 
at  Boston  on  the  same  wave  length  as 
Station  KOA  at  Denver.  KOA  unsuc- 

cessfully sought  to  stay  the  grant  to 
WHDH.  There  was  no  threat  to  the 
continued  existence  of  KOA  as  a  50- 
kw.  station  and  there  is  no  real  im- 

pairment of  its  day  or  night  service. 
Permitting  the  Boston  station  to  oper- 

ate at  night  during  the  pei-iod  of  liti- gation is  a  far  cry  from  the  notion  that 
the  licence  of  any  station  would  be 
terminated  without  a  completion  of 
any  judicial  proceeding  involving  that 
question. 
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KONB  Grant  Set 

For  July  Hearing 

KORN    Ownership  Transfer 
Plan  Also  Scheduled 

POSSIBILITY  that  MSB  Broad- 
casting Co.,  holder  of  a  con- 

struction permit  for  the  new 
KONB,  Omaha,  might  have  the 
construction  permit  rescinded,  de- 

veloped as  the  FCC  last  week  set 
for  hearing  July  21  the  case  in- 

volving the  right  of  MSB  Broad- 
casting Co.  to  retain  the  grant  it 

has  held  since  June  25,  1940. 
Simultaneously  the  Commission 

set  for  joint  hearing  July  25  the 
application  of  KORN,  Fremont, 
Neb.,  for  renewal  of  license  and 
the  application  of  Clark  Standi- 
ford,  majority  stockholder  in  the 
station,  to  transfer  control  to  par- 

ties concerned  with  MSB  Broad- 
casting Co. 

In  the  KONB  case  complications 
arose  when  the  holders  of  90% 
of  the  MSB  Broadcasting  Co.  stock 
— C.  J.  Malmsten,  cattle  rancher 
.ind  Texas  citrus  fruit  grower; 
John  K.  Morrison,  insurance  man 
from  Lincoln;  and  Arthur  Bald- 

win, another  insurance  man — had 
sought  FCC  permission  to  sell  their 
holdings  to  Blaine  V.,  Ross  C, 
and  William  W.  Glasmann,  motion 
picture  theater  operators  of  Ogden, 
Utah.  The  last  three  also  are  iden- 

tified with  the  ownership  of  KLO, 
Ogden. 
As  the  FCC  frowns  upon  at- 

tempts to  sell  stations  before  they 
even  go  on  the  air,  the  would-be 
assignors  applied  to  the  FCC  to 
withdraw  the  application.  The  re- 

quest was  granted  June  13,  but  the 
accompanying  application  for  dis- 

missal without  prejudice  was  de- 
nied and  the  construction  permit 

of  KONB  will  be  held  in  abeyance 
until  determination  of  the  July  21 
hearing. 

The  other  10%  of  the  station's 
stock  is  held  by  Mr.  Standiford 
and  Clarence  T.  Spier,  of  Omaha. 
KONB  was  to  operate  with  250 
watts  on  1500  kc. 

In  the  KORN  case,  Mr.  Standi- 
ford, owner  of  52%  of  the  station, 

had  applied  to  transfer  control  of 
the  station  to  Mr.  Malmsten;  A.  C. 
Sidner,  a  local  attorney,  who  al- 

ready held  15%;  S.  S.  Sidner;  E.  J. 
Lee,  another  attorney  and  H.  A. 
Gunderson.  While  this  application 
was  still  pending  before  the  FCC, 
the  Malmsten-Sidner-Lee-Gunder- 
son  group  in  turn  sought  to  sell 
their  interests  to  a  partnership  of 
John  F.  Palmquist,  manager  of 
KORN,  and  Paul  Boyer,  merchan- 

dising director  of  the  station.  As 
this  was  contrary  to  the  policy  of 
the  Commission,  application  to 
withdraw  the  latter  transfer  re- 

quest was  made  by  the  assignees 
of  the  first  application  and  granted 
in  a  June  13  action  of  the  FCC. 
KORN  operates  on  1400  kc.  with 
250  watts. 

CONTRO 

ROOM 

ROBERT  F.  WOLFSKILL,  former- 
ly of  the  Hollywood  office  of  Com- 

mercial Radio  Equipment  Co.,  has  re- 
turned to  Kansas  City  headquarters  as 

assistant  manager.  Harold  L.  Crispell 
took  over  management  of  the  Holly- 

wood office,  set  up  a  year  ago  by 
Mr.  Wolfskin. 

BRAD  SIMPSON  of  the  engineering 
department  of  WNEW,  New  York, 
on  .June  15  became  the  father  of  baby 

CLYDE  HOYT,  formerly  an  engineer 
of  KSCJ,  Sioi'.x  City,  la.,  is  to  join 
the  engineering  division  of  RCA  Mfg. 
Co.,  Camden. 

WALTER  MORRISBY,  KOA,  Den- 
ver, assistant  control  supervisor,  is 

on  crutches,  recovering  from  a  leg  in- 
jury. 
JOHN  WILSON,  of  Kansas  City, 
and  Kenneth  Relf,  of  Vermillion,  S. 
D.,  have  joined  WNAX,  Yankton,  S. D. 

MAURICE  W.  SCHMITZ,  KVEC, 
San  Luis  Obispo,  Cal.,  engineer,  has 
joined  KDB,  Santa  Barbara,  as  en- 
gineer-announcer. 

CARL  QUIRK,  transmitter  engineer 
of  WTRY,  Troy,  N.  Y.,  has  been  in- 

ducted into  the  Army,  and  will  be  re- 
placed by  Waldo  Whitman,  who  re- 

turns to  WTRY  from  WHYN,  Hol- 
yoke,  Mass. 
FRANK  KEARNEY,  formerly  of 
WEIL  and  WOV,  has  been  appointed 
transmitter  engineer  of  WAAT,  Jersey City. 

BRYANT  FILES,  of  the  Southern 
Bell  Telephone  Co.,  Charleston,  has 
joined  the  engineering  staff  of  WCSC, 
that  city,  doing  part-time  work. 
DAVID  W.  JEFFERIES,  formerly 
of  Westinghouse  Electric  Co.,  Balti- 

more, has  been  appointed  chief  engi- 
neer of  WCBD,  DuBois,  Pa.,  replac- 

ing Clifford  Gorsuch  who  has  joined 
the  new  WISR,  Butler,  Pa. 

EVERETT  L.  DILLARD,  manager 
of  Commercial  Radio  Equipment  Co., 
Kansas  City,  is  spending  the  summer 
in  Los  Angeles. 

TOM  ROARK,  engineer  at  KVOR, 
Colorado  Springs,  on  May  31  married 
Peggy  Feming  at  Cascade,  Cal. 

JERRY  MERRY,  engineer  of  KFRU, 
Columbia,  Mo.,  on  June  15  married 
Peggy  DeWolf,  in  Sedalia. 
PAUL  FONDA,  engineer  of  KMBC, 
Kansas  City,  on  June  20  reported  to 
Fort  Leavenworth,  Kan.  for  active 
duty  with  the  Army.  He  will  be  as- signed to  the  air  base  at  Sacramento, 
Cal. 
MORRIS  BERTSCH,  technician,  for- 

merly of  KHUB,  Watsonville,  Cal., 
has  joined  the  technical  staff  of  KYA, 
San  Francisco,  for  vacation  relief. 

HAROLD  PLATT,  technician,  for- 
merly of  KOH,  Reno,  Nev.,  has  joined 

the  engineering  staff  of  KPO-KGO, San  Francisco. 

WINTON  TBEL,  formerly  with  the 
RCA  television  exhibit  at  the  Golden 
Gate  Exposition  and  more  recently 
with  KSRO,  Santa  Rosa,  Cal.,  has 
joined  the  technical  staff  of  KGEI, 
General  Electric  shortwave  station  in 
San  Francisco. 

DOUGLAS  D.  KAHLE  has  been  pro- 
moted from  relief  to  the  regular  en- 

gineering staff  of  KOA,  Denver,  to  suc- 
ceed Glenn  Glasscock  who  was  called 

into  the  Navy.  Howard  S.  Johnson 
has  been  named  to  assume  Kahle's former  duties. 
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PAUL  BRADLEY,  assistant  media 
director  of  Lord  &  Thomas,  Los  An- 

geles, has  been  appointed  vice-presi- dent of  the  Los  Angeles  Junior  Adv. 
Club.  Keith  Monroe,  of  the  copywriting 
department  of  Barton  A.  Stebbins 
Adv.,  that  city,  is  ijublicity  director. 
W.  C.  JEFFRIES  Co.,  Los  Angeles 
has  moved  its  oHices  to  165  N.  La 
Brea,  that  city.  Telephone  number  is 
Walnut  8824. 

GAIL  SIFFORD,  formerly  of  the 
Forest  Lawn  Memorial  Park,  Glendale, 
promotion  department,  has  joined  W. 
B.  Ross  &  Assoc.,  Los  Angeles,  as 
copywriter. 
JOHN  W.  POWER,  formerly  head  of 
the  traffic  department  of  Sherman  K. 
Ellis  &  Co.,  New  York,  has  been 
named  an  assistant  account  executive 
of  the  agency.  Succeeding  him  is  John 
A.  Thackston. 

JEROME  BROOKS,  of  the  publicity 
staff  of  Benton  &  Bowles,  New  York, 
has  been  transferred  to  the  radio  de- 

partment as  copywriter. 
BILL  KITAY,  formerly  publicity 
director  of  Basch  Radio  Productions, 
New  York,  has  been  appointed  editor 
of  Siving,  a  new  publication. 
VANDERBIE  &  RUBENS,  Chicago, 
has  moved  to  410  N.  Michigan  Ave. 
RALPH  L.  WOLFE  &  ASSOC.,  De- 

troit, has  moved  to  76  Adams  Ave. 
West. 
RAY  MORGAN,  head  of  Raymond 
R.  Morgan  Co.,  has  returned  to  his 
Hollywood  headquarters  after  New 
York  and  Chicago  conferences  with 
clients. 
HOBART  GAUTHIER,  formerly  of 
Lennen  &  Mitchell  and  Charles  W. 
Hoyt  Co.,  has  joind  the  copy  staff  of 
Brown  &  Thomas  Adv.  Corp.,  New 
York. 

JEROME  BROOKS,  of  the  publicity 
department,  has  been  made  a  commer- 

cial writex  at  Benton  &  Bowles,  N^ 
York. 

FRED  JONES,  formerly  of  Glasser- 
Gailey  &  Co.,  Los  Angeles,  has  joined 
Hixson-O'Donnell  Adv.,  that  city,  as head  of  the  copy  dei^artment. 

BAKER  OSTRIN.  radio  writer  for- 
merly of  Ruthrauff  &  Ryan,  New  York, 

and  C.  H.  Dykeman,  copywriter  for- 
merly of  Maxon  Inc.,  New  York,  have 

joined  Sherman  K.  Ellis  &  Co.,  Chi- 
cago. 

FREEMEN  KEYES,  head  of  Russel 
M.  Seeds  Co.,  Chicago,  was  in  Holly- 

wood during  mid-June  placing  new 
bu.siness  and  auditioning  new  shows. 

Heads  Kal  Radio 

L  T.  COHEN,  chief  of  radio  con- 
tinuity of  Kal  Advertising  Inc., 

Washington  agency,  has  been  pro- 
moted to  radio  production  manager, 

succeeding  David  B.  Stein,  w^ho  re- 
signed May  19  to 

be  c  o  m  e  Chicago 
representative  of 
WHN,  New  York 
[  B  R  0  ADCASTING, 
May    19].  With the  capital  agency 
for  the  last  seven 
years,  Mr.  Cohen vfSLS  a  student  at 
the  U  of  Florida 
in  1930-32,  major- 

Mr.  Cohen  ingi^.ioyjl^lism, and  m   1933  at- 
tended George  Washington  U  to 

study  short  story  writing.  He  will 
handle  all  radio  accounts  of  the 
agency. 

Jewish  Market  Agency 

JOSEPH  JACOBS  JEWISH  MAR- 
KET Org.,  New  York,  has  been  ap- 

pointed special  counsel  for  the  Jew- ish markets  of  the  United  States 
on  all  accounts  handled  by  Mitchell- 
Faust  Adv.  Co.,  Chicago,  according 
to  Lyman  L.  Weld,  treasurer  of  the 
agency.  This  organization  will  advise 
on  complete  campaigns  including  se- lection of  media,  preparation  of  copy, 
schedules,  publicity,  and  all  radio 
phases.  In  addition  it  will  merchan- dise these  campaigns  to  retail  and 
wholesale  .Jewish  trade  outlets  through- 

out the  country.  Currently,  plans  for 
a  radio  series  for  the  Chr.  Hansen's Labs.,  Little  Falls,  N.  Y.,  (Junket 
Products)  are  under  way. 

MARC  SCHULHOFF,  with  John 
Falkner  Arndt  Agency,  Philadelphia, 
for  seven  years  has  joined  J.  M.  Korn 
Agency,  Philadelphia,  in  an  executive capacity. 

LEE  WILLIAMS,  with  BBDO,  Chi- 
cago, as  copywriter  from  1929  to  1932, 

has  returned  to  that  office  to  work  on 
the  Griesediek  Bros.  Brewery  Co.,  St. 
Louis  account.  He  replaces  Harold 
Mesberg,  resigned. 

MAURY  HOLLAND,  J.  Walter 
Thompson  Co.,  Hollywood,  producer 
of  the  NBC  Chase  &  Sanborn  Show, 
sponsored  by  Standard  Brands  Inc., 
is  the  father  of  a  girl  born  June  15. 

DAVID  R.  BRADLEY,  formerly  in 
the  advertising  depai-tment  of  the 
Bridgeport  Times-Star  on  June  16 
joined  Headley-Reed  Co.,  New  York, 
replacing  William  B.  Faber,  who  has 
joined  the  Army. 
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.  .  .  proved  the  preferred  reading  medium  of  time 

buyers  coast-to-coast  in  every  survey.  * 

Ask  about  these  five  surveys:  Transcription  Firm 
Survey,  West  Coast  Station  Survey,  Station  Representative 
Survey,  Midwest  Station  Survey,  Eastern  Stations  Survey. 

HE  LOOKS  LIKE  THIS  (center), 
thought  Xavier  Cugat,  orchestra 
leader,  as  he  caricatured  Dick  Mar- 

vin, radio  director  of  William  Es- 
ty  &  Co.,  New  York,  agency  for 
the  Camel  cigarette  show  which 
was  recently  renewed  for  13  weeks. 

William  D.  Mcjunkin 
WILLIAM  D.  McJUNKIN,  71, 
president  of  the  Chicago  advertis- 

ing agency  bearing  his  name,  died 
June  15  in  Evanston  Hospital, 
Evanston,  111.,  following  a  linger- 

ing illness  for  which  he  underwent 
an  operation  three  days  before  his 
his  death.  He  was  born  in  Franklin, 
Pa.,  and  started  in  advertising 
work  in  Chicago  more  than  40 
years  ago.  Before  organizing  his 
own  company,  he  was  advertising 
manager  for  several  department 
stores.  From  1930  to  1940  he  was 
a  member  of  the  Chicago  Board  of 
Education.  He  is  survived  by  his 
widow,  Nell  F.  McJunkin;  a  daugh- 

ter, Mrs.  F.  W.  Harvey  Jr.,  and  a 
son,  William  D.  McJunkin  Jr. 

11-Station  Radio  Drive 

For  Resorts  in  Colorado 
TO  SELL  Colorado  as  a  vacation 
land,  the  State  of  Colorado  is  spon- 

soring a  radio,  billboard  and  poster 
campaign,  handled  by  Max  Gold- 

berg Adv.  Agency,  Denver.  The 
radio  campaign,  directed  at  the 
"hot  belt"  states  of  the  South  and 
Midwest,  is  built  around  a  series 
of  11  one-minute  transcriptions 
placed  on  11  stations  in  Des  Moines, 
Omaha,  Kansas  City,  St.  Louis, 
Wichita,  Tulsa,  Oklahoma  City^ 
Houston,  Fort  Worth  and  Memphis. 

Austin  Williams  and  Tor  Tor- 
land,  announcers  of  KLZ  and  KOA, 
Denver,  collaborated  with  the 
agency  on  the  recorded  spots,  with 
Prof.  John  T.  Lynch,  of  Denver  U, 
and  the  staff  of  the  Rocky  Moun- 

tain Radio  Council  participating  in 
production  of  dramatic  playlets  in- cluded in  the  series. 

B  &  W  Promotions 
TIMOTHY  V.  HARTNETT,  for- 

merly executive  vice-president  and 
in  charge  of  advertising  of  Brown 
&  Williamson  Tobacco  Corp.,  Louis- 

ville, consistent  users  of  national 
spot  and  network  radio,  has  been 
named  president,  replacing  George 
Cooper,  now  chairman  of  the  board. 

Hutchinson  to  Prudence 

CHARLES  F.  HUTCHINSON,  until 
recently  eastern  sales  manager  for 
Sun-Maid  Raisins,  has  been  appointed 
national  sales  manager  of  Prudence 
Foods  Inc.,  according  to  H.  D.  Carter, 
president  of  the  company.  Announce- 

ment was  also  made  that  an  increased 
advertising  campaign  to  include  radio 
newspapers  and  trade  publications  will 
be  started  immediately. 

Expenditures  for  Year 

By  National  Advertisers 
420  Million,  ANPA  Says 

DURING  1940,  national  advertis- 
ers spent  a  total  of  $420,479,442  for 

network  radio,  newspapers,  maga- 
zines and  farm  journals,  according 

to  the  annual  study  on  national  ad- 
vertising expenditures  issued  last 

week  by  the  Bureau  of  Advertis- 
ing, American  Newspaper  Publish- 

ers Assn.  Of  this  total,  network  ra- 
dio got  $95,768,864  or  23%;  news- 

papers, $160,838,784  or  38%;  mag- 
azines, $150,712,332  or  36%,  and 

farm  papers,  $13,159,462  or  3%. 
Analyzing  these  expenditures  by 

the  23  major  Media  Records  classi- 
fications, which  in  turn  are  broken 

down  into  51  subclassifications,  the 
study  reports  that  in  the  four  media 
combined  the  grocery  classification 
had  the  largest  expenditure  last 
year,  amounting  to  $97,751,448  or 
23.25%  of  all  national  advertising 
expenditures. The  nine  next  largest  classes,  in 
order,  were:  Automotive,  $68,777,- 
869;  toilet  requisites,  $47,596,636; 
tobacco,  $36,693,488;  alcoholic  bev- 

erages, $27,920,643;  medical,  $24,- 
996,530;  housing  equipment,  $20,- 
707,998;  industrial,  $13,651,610; 
transportation,  $12,904,874;  wear- 

ing apparel,  $11,759,523. 

Advertising  Advances 

To  Feature  PACA  Meet 
ADVANCEMENT  of  business  and 
advertising  will  be  the  theme  of  the 
Pacific  Advertising  Clubs  Assn. 
38th  annual  convention,  to  be  held 
June  29-July  3  at  the  Santa  Bar- 

bara Biltmore  Hotel,  Santa  Bar- 
bara, Cal.  Preparations  are  under 

way  for  about  500  representatives 
of  radio  and  other  media,  according 
to  Don  Belding,  PACA  president 
and  Los  Angeles  vice-president  of 
Lord  &  Thomas,  convention  chair- man. 

Hill  Blackett,  president  of  Black- ett-Sample-Hummert,  Chicago,  is  to 
be  principal  speaker  at  the  radio 
departmental  July  1,  presided  over 
by  Donald  W.  thornburgh,  CBS 
Pacific  Coast  vice-president.  The 
June  29  opening  features  a  seven- 
panel  discussion  on  the  expanded 
program  for  the  advancement  of 
business  and  advertising,  conducted 
by  Don  Gilman.  Arthur  Kudner, 
president  of  Arthur  Kudner  Inc.,! 
New  York,  will  speak  at  the  ad-i 
vertising  agencies'  departmental,} with  William  Horsley,  president  of 
Pacific  National  Adv.  Agency,  Se-' 
attle,  as  chairman. 

CBS  'Young  Ideas' A  "STRAW  HAT"  stock  company} 
composed  of  CBS  Hollywood  junior 
staff  members  will  present  eight 
weekly  transcontinental  broadcasts 
titled  Young  Ideas,  starting  June 
29.  Half-hour  programs,  will  be  di- 

rected by  Charles  Vanda,  network's West  Coast  program  director.  The 
workshop  group  will  handle  writ- 

ing, production  and  dramatization. 
This  apprenticeship  serves  as  a. 
training  ground. 

M.  LAWRENCE  SWARS,  formerly 
representative  in  New  York  for 
WIBX,  Utiea,  is  now  representing 
WMBS,  Uniontown,  Pa.,  CBS  affiliate. 
Russell  Loftus,  former  timebuyer  of 
Benton  &  Bowles,  New  York,  and 
merchandising  director  of  WAGE, 
Syracuse,  will  represent  WIBX. 
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"  COLUMBIA  PICTURES  Corp.,  New  York, to  Weiss  &  Geller,  New  York,  effective  im- 
mediately. Advertising  plans  not  yet  com- 

pleted. 
:  STANDARD  BRANDS,  New  York  (Royal 

baking  powder) ,  to  Sherman  K.  Ellis  Inc., 
New  York.  Agency  also  handles  Royal  Des- serts for  this  company. 
GOLAN  WINES  Inc.,  Los  Angeles,  to 

'  Brown  &  Thomas  Adv.  Corp.,  N.  Y.  Said ;  to  use  radio. 
PHOTO    MASTER    Co.,    Chicago  (Rolls 
camera),    to    First    United  Broadcasters, 

;  Chicago.  To  use  radio  and  trade  papers. 
I   SILVER  CUP   BEVERAGE   Co.,  Chicago 

(root  beer),  to  Craig  E.  Dennison  Agency, 
,   Chicago.  Radio  to  be  used. 
TIDY  HOUSE  PRODUCTS  Co.,  Des 
Moines  (cleansers,  polishes  and  waxes),  to 
Cary-Ainsworth,  Des  Moines.  To  use  news- 

papers and  radio. 
GENERAL  MILLS,  Minneapolis  (Cheeri 
Oats,  a  new  product),  to  Blackett-Sample- 
Hummert,  Chicago. 
RED  STAR  YEAST  &  PRODUCTS  Co., 
Milwaukee,  to  Arthur  Meyerhoffi  &  Co., 
Chicago. 

TWO  NET  PROGRAMS 

STARTED  BY  ANACIN 

ANACIN  Co.,  Jersey  City  (head- 
ache tablets),  subsidiary  of  Ameri- 
can Home  Products  Corp.,  New 

York,  with  the  addition  of  two 
network  programs,  is  now  sponsor- 

ing five  shows  on  four  networks 
for  Anacin.  On  June  21,  company 
started  on  NBC-Red,  America  the 
Free,  half-hour  musical  program 
with  Victor  Arden's  orchestra. 
Program  will  be  produced  by  Frank 
Hummert  and  v/ill  be  heard  Sat- 

urdays at  10:30-11  p.m. 
On  June  23,  a  Monday-through- 

Friday  daytime  serial  was  started 
on  MBS  at  1:30-1:45  p.m.  Titled 
Front  Page  Farrell,  the  story  re- 

volves around  the  romantic  adven- 
tures of  a  young  reporter. 

Other  network  programs  spon- 
sored by  Anacin  are  Just  Plain 

Bill  and  Easy  Aces  on  NBC-Blue, 
and  Our  Gal  Sunday  on  CBS. 
Blackett-Sample-Hummert,  New 
York,  is  agency. 

WLW  Effects  Changes 
In  Announcement  Rates 

READJUSTMENT  of  the  an- 
announcement  rates  of  WLW,  Cin- 

cinnati, was  announced  June  16 
by  Robert  E.  Dunville,  general  sales 
manager  of  the  broadcasting  divi- 

sion of  the  Crosley  Corp. 
The  new  rates,  effective  July  15, 

are  based  on  surveys  made  recently 
by  the  station  and  will  include  sev- 

eral increases  and  reductions. 
Present  WLW  advertisers  whose 
rates  would  be  subject  to  the  in- 

crease will  be  given  an  oppor- 
tunity to  protect  their  current  rate 

for  52  weeks  beyond  July  15. 

Half  &  Half  Plans 

AMERICAN  TOBACCO  Co.,  New 
York,  is  considering  network  radio 
for  Half  &  Half  pipe  tobacco.  The 
magazine  campaign  featuring  the 
Half  &  Half  historic  pipe  collec- 

tion has  been  discontinued,  accord- 
ing to  the  agency,  Lord  &  Thomas, 

New  York. 

Vitamins 

{Continued  from  page  11) 
decision  holding  that  vitamins  are 
basically  foods  and  thus  could  be 

sold  in  grocery  stores.  "Vitamins 
Plus"  bucked  a  New  Jersey  ruling 
with  the  same  success. 

Lever  Silent 

Definite  plans  for  Lever  Bros, 
are,  traditional  with  that  company, 
closely  guarded  secrets.  It  is  known, 
however,  that  scientific  work  has 
been  conducted  on  a  vitamin  con- 

centrate product.  When  questioned, 
officials  of  Lever  said  that  "our 
work  at  this  time  is  academic.  We 

are  constantly  experimenting."  In 
advertising  circles,  however,  it  is 
generally  understood  the  product 
will  hit  the  market  in  the  fall  and 
it  will  be  supported  by  the  largest 
Lever  campaign  since  that  com- 

pany spent  $3,000,000  in  1936  to 
promote  "Spry",  its  vegetable-fat 
shortening.  However,  the  introduc- 

tory campaign  is  expected  to  be 
more  in  the  nature  of  a  carefully 
planned  educational  program  than 
a  dramatic  selling  splurge. 

It  also  has  been  reported  that, 

prior  to  the  time  Vick  bought  "Vita- 
mins Plus",  Lever  Bros,  made  over- 
tures for  the  purchase  of  the  prod- 

uct. "Vitamins  Plus"  has  been  ad- 
vertised in  magazines  and  news- 

papers to  this  date,  but  it  also  has 
been  reported  that  the  Blaker  Adv. 
Agency,  which  handles  the  ac- 

count, has  recommended  a  radio 
campaign  for  the  coming  fall. 

There  are  some  who  believe  that 

properly  planned  educational  cam- 
paigns through  radio  might  even 

be  able  to  overcome  the  AMA 

stumbling  block  so  far  as  the  "ethi- 
cal" pharmaceutical  houses  are  con- 

cerned. One  company  executive  in- 
dicated that  this  has  never  been 

tried  because  a  satisfactory  radio 
advertising  formula  has  never  been 

suggested. 
Apparently  the  initiative  in  this 

major  field  is  up  to  radio. 

L.  A.  'Times'  a  Sponsor 
LOS  ANGELES  TIMES,  Los  An- 

geles, one  of  the  first  West  Coast 
newspapers  to  yank  its  radio  col- 

umns and  news  about  four  years 
ago,  on  June  30  starts  sponsoring  a 
weekly  half-hour  news  events  quiz 
titled  Who,  What,  Where  &  Why? 
on  KNX,  Hollywood.  Contract  is 
for  13  weeks,  with  placement  di- 

rect. Art  Linkletter  will  m.c.  the 
audience  participation  series 

Del  Monte  Renewal 

CALIFORNIA  PACKING  Co.,  San 
Francisco,  which  for  the  past  year- 
and-a-half  has  been  using  Make 
Believe  Ballroom  on  WNEW,  New 
York,  six  times  weekly  11-11:15 
a.m.,  has  renewed  the  period  for 
39  weeks  in  the  interests  of  Del 
Monte  canned  goods.  Agency  is 
McCann-Erickson,  San  Francisco. 

ONLY  THEN  YOU'LL  SEE  A 

LOWER  COST  THAN  WTAM'S 

.000073  CENTS  fie^  FAMILY 

That's  the  minimum  cost  per  radio  family  in  the 

Cleveland  area.  Check  it.  Divide  the  15  minute 

daytime  rate  of  each  Cleveland  Station  by  the  num- 

ber of  radio  families  each  claims  in  its  Primary  Area. 

WTAM's  .000073  cents  per  family  is  the  minimum 

cost.  Check  the  Surveys,  too,  for  actual  listeners. 

WTAM  leads  again  ...  all  day  ...  all  night  ...  all 

week.  First  in  coverage  but  lowest  in  cost.  That's  why 

smart  buyers  of  local,  spot  and  network  time  make 

WTAM  their  first  choice. 

50,000  WATTS 

NBC  RED  NETWORK 

OWNED  AND  OPERATED  BY  NBC 

CIEVE 

REPRESENTED  NATIONALLY ^BY  SPOT  SALES  OFMCES 
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THE  oudineid  of 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
aa — spot  announcements 

ta — transcription  announcements 

KGO,  San  Francisco 
Fisher  Flouring  Mills  Co.,  Seattle  (wheat 

germ ) ,  2  sa  weekly,  thru  Pacific  Na- tional Adv.  Agency,  Seattle. 
California  Grown  Sugar  Group,  San  Fran- cisco (beet  sugar),  2  sa  weekly,  thru 

Botsford,  Constantine  &  Gardner,  San 
Francisco. 

Langendorf  United  Bakeries,  San  Fran- 
cisco, 35  sa  weekly,  thru  Leon  Livingston 

Agency,  San  Francisco. 
Standard  Beverages,  Oakland,  Cal.  (Par- 

T-Pak),  6  sa,  thru  Emil  Reinhardt  Adv., Oakland. 
Denalan  Company,  San  Francisco  (dental 

plate  cleanser) ,  sa  weekly,  thru  Rufus 
Rhoades  &  Co.,  San  Francisco. 

Marvelous  Marin  Inc.,  San  Rafael,  Cal. 
( county  wide  Chamber  of  Commerce) , 
3  sa  weekly,  thru  Theodore  H.  Segall 
Adv.  Agency,  San  Francisco. 

KPO,  San  Francisco 

Macfadden  Publications,  New  York  (Lib- 
erty), sp  weekly,  thru  Erwin,  Wasey  & 

Co.,  N.  Y. 
Sprouse-Reitz  Co.,  Oakland,  Cal.  (chain 

stores),  3  sa  weekly,  thru  Western  Radio 
Productions,  Oakland. 

Standard  Beverages,  Oakland  (Par-T-Pak), 
3  sa  weekly,  thru  Emil  Reinhardt,  Oak- land. 

Great  Northern  Railway,  St.  Paul  (trans- 
portation ) ,  4  sa  weekly,  thru  Bronson 

West.  St.  Paul. 
Chris  Hansen's  Labs.,  Little  Falls,  N.  Y. (Junket  freezing  mix),  3  sa  weekly,  thru 

Mitchell-Faust  Adv.  Agency,  Chicago. 
Armand  Co.,  Des  Moines  (Brisk  shaving 
cream),  2  sa  weekly  thru  Russel  M. 
Seeds  Co.,  Chicago. 

KOA,  Denver 

Bluhill  Food  Products  Co.,  Denver  (grocery 
products),  sa  weekly,  thru  R.  Y.  Reaves 
Adv.  Agency,  Denver. 

Hartz  Mountain  Products,  New  York  (bird 
seed),  weekly  t,  thru  George  H.  Hartman 
Co.,  Chicago. 

Hecker  Products  Corp.,  New  York  (Bixby 
jet  oil  polish).  5  sa  weekly,  thru  Benton &  Bowles,  N.  Y. 

Radio   Corp.   of  America,   Camden  (radio 
sets,    tubes ) ,    t    weekly,    thru    Lord  & 
Thomas,  N.  Y. 

Continental    Oil    Co..    Ponca    City,  Okla. 
(gas,  oil),  7  ta  weekly,  thru  Tracy-Locke- Dawson,  N.  Y. 

KQW,  San  Jose,  Cal. 

Peterson  Tractor  &  Equipment  Co.,  Hay- 
ward,  Cal.  (Caterpillar  tractors),  5  sp weekly,  direct. 

Western  Acceptance  Oirp..  San  Francisco 
(auto  financing),  3  sp  weekly,  thru  Baum 
Adv.  Agency,  San  Francisco. 

Thompson  &  Holmes,  San  Francisco  (Philco 
radio  distributor),  weekly  t,  thru  John 
B.  Parsons.  San  Francisco. 

Alameda  County  Fair,  Alameda,  Cal.,  26 
sa  weekly,  thru  Ryder  &  Ingram,  Oak- land. Cal. 

CKCL,  Toronto 

Tilley's  Ltd.,  Toronto  (shoe  cleanser),  sa series,  thru  Frontenac  Broadcasting.  To- ronto. 
Canadian  Tire  Corp..  Toronto  (automo- 

tive supplies),  sp  weekly,  thru  Frontenac 
Broadcasting.  Toronto. 

KMPC,  Beverly  Hills,  Cal. 
Dr.  A.  Reed  Arch  Shoe  Co..  Los  Angeles 

(shoes).  5  sp  weekly,  thru  Charles  Stahl 
Adv.   Agency,   Los  Angeles. 

Dr.  Beauchamp,  Los  Angeles    (dentist),  6 
ep    weekly,    thru    Charles    Stahl  Adv. 
Agency.  Los  Angeles. 

WWRL,  Woodside,  N.  Y. 
North  Eastern  Radio  Co..  New  York.  3  sa 

weekly,  13  weeks,  thru  Halpern  Adv. 
Agency,  N.  Y. 
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WCAU,  Philadelphia 
American  Cigar  &  Cigarette  Co.,  New 
York  (Pall  Mall),  6  ta  weekly,  thru 
Ruthrauff  &  Ryan,  N.  Y. 

Phillips  Packing  Co.,  Cambridge,  Md. 
(food),  26  sa,  thru  Aitkin-Kynett,  N.  Y. 

Megowen  Educator  Food  Co.,  Lowell,  Mass. 
(Crax).  39  ta,  thru  J.  W.  Queen,  Boston. 

Johnson  &  Johnson,  New  Brunswick,  N. 
J.  (Tek  tooth  brushes),  135  sa,  thru 
Ferry-Hanly  Co.,  N.  Y. 

American  Chicle  Co.,  Long  Island  City 
(chewing  gum),  6  sp  weekly,  13  weeks, 
thru  Browning  &  Hersey,  N.  Y. 

McFadden  Publications,  New  York  (Lib- erty magazine).  1  sp  weekly.  13  weeks, 
thru  Erwin,  Wasey  &  Co.,  N.  Y. 

KSFO,  San  Francisco 
Marvelous  Marin  Inc.,  Cal.  (resort),  ta 

series,  thru  Theodore  H.  Segall  Adv. 
Agency,  San  Francisco. 

Sunnyvale  Packing  Co.,  San  Francisco 
(Rancho  soap),  5  ta  weekly,  thru  Lord 
&  Thomas,  San  Francisco. 

R.  L.  Watkins  Co.,  New  York  (Dr.  Lyons 
toothpowder) ,  5  sp  weekly,  thru  Black- 
ett-Sample-Hummert,  Chicago. 

California  Spray-Chemical  Corp.,  Rich- 
mond, Cal.,  7  sa  weekly,  thru  Long  Adv. 

Service,  San  Jose. 

KNX,  Hollywood 
Coast  Federal  Savings  &  Loan  Assn.,  Los 
Angeles  (investments),  24  sa,  6  sp 
weekly,  thru  Robert  F.  Dennis  Adv. 
Agency,  Los  Angeles. 

Seven-Up  Bottling  Co.,  Los  Angeles  (bev- 
erages), 35  sa  weekly,  thru  Glasser- 

Gailey  &  Co.,  Los  Angeles. 

WQXR,  New  York 
Continental  Baking  Corp.,  New  York  (Staff 

bread) ,   6   2sa   weekly,   thru   Ted  Bates 
Inc..  N.  Y. 

S.  A.  Schonbrunn  &  Co.,  New  York  (Sava- 
rin   coffee),   60  sa  weekly,   thru  M.  H. 
Hackett  Inc.,  N.  Y. 

KECA,  Los  Angeles 
The  Murine  Co.,  Chicago   (eyewash),  6  ta 

weekly,  thru  BBDO,  Chicago. 
Fresh    Fruit   &    Vegetable  Advertisers  of 

So.  Calif.,  Los  Angeles   (cooperative),  3 
sp    weekly,   thru    Scholts   Adv.  Service, Los  Angeles. 

KDYL,  Salt  Lake  City 
Jaques    Mfg.    Co.,    Chicago    (KC  baking 
powder),  100  sa,  direct. 

Fisher  Brewing  Co.,  Salt  Lake  City,  13  sp, 
thru   Gillham   Adv.    Agency,   Salt  Lake City. 

WNAC,  Boston 
Sudbury  Labs.,  S.  Sudbury,  Mass.  (Chap- 

erone) ,  20  sa,  thru  Mason  L.  Ham  Adv. 
Agency,  Boston. 

Dr.  Swett's  Root  Beer,  65  sa,  39  sa,  thru C.  L.  Miller  Co.,  N.  Y. 

WATN,  Watertown,  N.  Y. 
Atlantic  Refining  Co.,  Philadelphia,  5  sp 

weekly,  thru  N.  W.  Ayer  &  Son,  Phila- delphia. 
Gulf  Oil  Co.,  Pittsburgh  (Gulf  Spray),  2  t 

weekly,  thru  Young  &  Rubicam,  N.  Y. 

WEEI,  Boston 
Webster  Thomas  Co.,  Boston  (canned  food), 

sa  series,  thru  Chambers  &  Wiswell,  Bos- ton. 

Wm.  Wrigley  Jr.   Co.,   Chicago  (chewing 
gum),    sa    series,    thru    Vanderbie  & 
Rubens,  Chicago. 

P.  Ballantine  &  Sons,  Newark   (beer) ,  so. 
and  sp  series,  thru  J.  Walter  Thompson 
Co.,  N.  Y. 

WMAQ,  Chicago 
Richman  Brothers,  Cleveland  (clothing 

chain),  3  sp  weekly,  13  weeks,  thru 
McCann-Erickson,  Cleveland. 

Simoniz  Co.,  Chicago  (Simoniz  Kleener  in 
liquid  form),  52  sp,  thru  George  H. Hartman  Co.,  Chicago. 

Chicago  Motor  Club  (AAA),  3  sp  weekly, 
39  weeks,  thru  Aubrey,  Moore  &  Wal- 

lace, Chicago. 

KFL  Los  Angeles 
American  Cigarette  &  Cigar  Co.,  New 

York  (Pall  Mall  cigarettes),  25  ta  weekly, 
thru  Ruthrauff  &  Ryan,   N.  Y. 

KHUB,  Watsonville,  Cal. 
Progressive  Optical  Co.,  Fresno,  Cal.  (chain 

optical  firm),  sp  series,  thru  W.  L. 
Gleeson,  Riverside,  Cal. 

KHJ,  Los  Angeles 
Fels  &  Co.,  Philadelphia  (Fels  Naptha 

soap),  18  sa  weekly,  thru  S.  E.  Roberts, Philadelphia. 

KROW,  Oakland 
Enosil  Chemical  Co.,  Oakland  (floor  wax), 

daily  sa,  thru  Tomaschke-EUiott,  Oak- land. 

Seeks  Wheeling  Local 
H.  C.  OGDEN,  publisher  of  15  news- 

papers throughout  West  Virginia  and 
one  in  North  Carolina,  including  the 
Wheeling  Intelligencer  and  News- 
Register,  holds  244  of  the  250  shares 
of  stock  in  the  Forward  Wheeling 
Radio  Corp.,  applicant  for  a  new 
local  in  Wheeling,  100  watts  fulltime 
on  14.50  kc.  Charles  L.  Long  as  vice- 
president  has  3  shares  with  J.  L. 
Grimes  S.  Otte  and  Francis  O.  Stub- 
blefield  II  each  having  1  share. 

CIRCULATION  MAPS 

RELEASED  BY  CBS 

EIGHT  CBS  stations  last  week  re- 
leased listening  area  maps  and 

weekly  net  circulation  figures, 
based  on  the  CBS  nationwide  audi- 

ence study  conducted  by  Industrial 
Surveys  Co.,  Chicago  [Broadcast- ing, March  3]. 

The  CBS  study,  which  set  up  a 
standard  yardstick  for  circulation 
to  replace  the  elastic  concepts  of 
"regular"  and  "occasional"  listen- 

ing, indicated  the  percentage  of  all 
radio  families  in  each  county  listen- 

ing to  a  station  once  a  week  or 
oftener.  Coverage  for  each  station 
was  broken  down  into  three  levels: 
Primary  for  counties  in  which  67 
to  100%  of  all  radio  families  lis- 

tened at  least  once  a  week;  secon- 
dary area  for  33  to  67%  of  all 

families,  and  tertiary  areas  for  10 to  33%. 

Individual  stations  issuing  the 
maps  last  week  were  WABC,  New 
York;  WBBM,  Chicago;  KNX,  Los 
Angeles;  KMOX,  St.  Louis;  WEEI, 
Boston;  WCCO,  Minneapolis; 
WJSV,  Washington,  and  WAPI, 
Birmingham.  The  stations  will  use 
the  maps  as  selling  tools  to  clarify 
their  coverage  in  mathematical 
terms  for  clients  and  advertising 
agencies.  Each  station  issued  two 
maps,  one  charting  daytime  listen- 

ing, the  other  evening.  The  reverse 
side  contains  a  thumb-nail  account 
of  the  CBS  county-by-county  sur- 

vey which  furnished  the  stations 
coverage  data.  Other  CBS  affiliates 
are  preparing  their  own  coverage 
maps  for  release  in  the  near  future. 
The  CBS  study  released  last 

March  was  the  first  in  which  audi- 
ence data  came  not  only  from  each 

county  in  the  United  States,  but 
from  each  population  cluster  within 
the  county.  It  was  the  first  cov- 

erage survey  based  on  a  proper 
cross-section  of  the  radio  audience 
by  income  levels,  and  the  first  to  re- 

port listening  habits  of  the  whole 
family,  instead  of  relying  on  the 
answers  of  one  person.  Mail  re- 

sponse reached  the  all-time  high 
for  surveys  of  an  81.2%  return. 

WALTHAM  PEN  Co.,  Chicago,  has 
stipulated  with  the  Federal  Trade 
Commission  to  stop  certain  representa- 

tions for  Waltham  fountain  pens 
"tending  to  cause  the  belief  that  Walt- ham  fountain  pens  were  manufactured 
and  guaranteed  by  the  Waltham 
Watch  Co.,  well-known  watch  manu- 

facturer", according  to  an  FTC  an- nouncement last  Friday.  The  FTC  also 
announced  acceptance  of  a  stipulation 
by  Westinghouse  E.  &  M.  Co.,  Pitts- 

burgh, to  stop  certain  advertising claims  for  electrical  heating  pads. 

Bannerman  Plans  Tour 

Among  Western  Outlets 
GLEN  BANNERMAN,  president 
and  general  manager  of  the  Ca- 

nadian Association  of  Broadcast- 
ers, Toronto,  leaves  June  27  on  a 

seven-week  tour  of  Western  Can- 
ada stations,  his  first  since  taking 

office  as  the  first  paid  CAB  presi- 
dent and  general  manager  in  Jan- 

uary. He  will  attend  the  annual 
convention  of  the  Western  Assn. 
of  Broadcasters  at  Harrison  Hot 

Springs,  B.  C,  July  13-16.  He starts  his  tour  in  Winnipeg  where 
he  arrives  by  airplane  late  June 
27,  and  on  the  way  west  will  call at  stations  there,  Regina,  Calgary, 
Lethbridge,  and  Vancouver. 

After  the  WAB  convention  he 
returns  to  Vancouver,  and  on  his 
return  trip  stops  at  Victoria,  Kam- 
loops,  Kelowna,  Trail,  Nelson,  Cal- 

gary, Edmonton,-  Grand  Prairie, Saskatoon,  Prince  Albert,  Yorkton 
and  Winnipeg.  He  will  meet  the 
staffs  of  member  stations,  broad- 

cast from  a  number  of  the  sta- 
tions and  address  a  number  of 

service  clubs  on  the  role  of  broad- 
casting in  the  war. 

BROADCASTING  •  Broadcast  Advertising 



FRESH  FRUIT  &  Vegetable  Adver- 
tisers of  Southern  California,  Los  An- 
geles (wholesale  producers),  new  to 

radio,  on  June  16  started  sponsoring 
a  thrice-weekly  quarter-hour  program, 
Here's  to  the  Ladies,  on  KECA,  that city.  Contract  is  for  52  weeks.  Series 
is  slanted  to  a  feminine  audience  and 
promotes  consumption  of  fruits  and 
vegetables  through  institutional  copy, 
omitting  mention  of  specific  brand 
names.  Other  advertising  media  in- 

cludes point-of-sale  displa.ys  and  trade 
papers.  Sholts  Adv.  Service,  Los  An- 

geles, has  the  account. 

BEN  HUR  PRODUCTS  Inc.,  Los 
Angeles  (coffee,  vitamin  gelatin),  in 
a  six-week  campaign  ending  June  30 
is  using  heavy  participation  in  local 
quarter-hour  programs.  Included  in 
the  staggered  schedule  are  Norma 
Young's  Happy  Homes  and  Eddie  Al- 
hright  on  KH.T  ;  Mildred  Van's  House- 
party  on  KECA;  Violet  Schrarn  on 
KFVD;  Smile  in  the  Morning  Cluh 
on  KFAC.  In  addition,  firm  uses  six- 
spot  announcements  weekly  on  KIEV, 
Glendale.  Agency  is  Theodore  B. 
Creamer  Adv.,  Los  Angeles. 

STANDARD  FEDERAL  SAVINGS 
&  Loan  Assn.,  Los  Angeles,  in  a  six- 
week  campaign  ending  July  31  is  cen- 

tering attention  upon  the  summer  re- 
investment period  through  weekly  use 

of  15  live  announcements  on  KITAC, 
that  city.  Firm  also  sponsors  a  five- 
minute  afternoon  newscast  five  times 
per  week  on  KFWB,  Hollywood.  Dar- 

win H.  Clark  Adv.,  Los  Angeles,  has the  account. 

GEORGE  WESTON  Ltd.  of  Canada 
(biscuits),  has  signed  for  the  52  quar- 

ter-hour transcribed  series.  Imperial Leaders,  depicting  the  life  of  Winston 
Churchill  to  be  used  on  various  sta- 

tions throughout  the  Dominion.  Kas- 
par-Gordon,  Boston,  producer  of  the 
show,  currently  is  preparing  England 
Expects,  dramatic  series  on  Lord 
Horatio  Nelson. 

MUTUAL  LIFE  INSURANCE  Co., 
Los  Angeles  (investments),  through 
W.  B.  Ross  &  Assoc.,  that  city,  in  a 
13-week  campaign  ending  Sept.  10  is sponsoring  a  quarter-hour  newscast  six 
times  weekly  on  KFVD,  Los  Ange- 

les. Firm  also  uses  a  similar  news 
schedule  on  three  other  local  stations, 
KFAC  KRKD  KGFJ. 

CONSOLIDATED  DRUG  Trade 
Products,  Chicago  (Yeast  Foam  tab- 

lets), utilizing  the  same  station  time, 
on  June  11  replaced  its  six  weekly 
quarter-hour  dramatic  series,  Nightcap Yarns,  on  KNX,  Hollywood,  with  a 
western  music  program.  Agency  is 
Benson  &  Dall,  Chicago. 

Kolynos  Starts  Contest 

To  Test  Latin  Program 
KOLYNOS  Co.,  Jersey  City,  which 
on  May  7  started  two  Spanish  and 
two  Portuguese  programs  weekly 
on  NBC's  shortwave  stations 
WRCA  and  WNBI  to  advertise  its 
dentrifice  to  Latin  American  audi- 

ences, began  a  letter-writing  con- 
test June  14  to  test  the  effective- 

ness of  this  type  of  advertising. 
Contest,  running  four  weeks,  asks 
listeners  to  write  short  letters  tell- 

ing why  they  prefer  Kolynos  tooth- 
paste and  to  enclose  Kolynos  car- tons. 

Duplicate  sets  of  prizes  are  of- 
fered for  Portuguese-speaking  lis- 

teners in  Brazil  and  for  the  Span- 
ish-speaking audience  in  the  rest 

of  Latin  America,  with  three  type- 
writers and  seven  cameras  given 

away  in  each  contest.  Underwood- 
Elliott-Fisher  Co.,  whose  typewrit- 

ers are  used  as  prizes,  is  cooperat- 
ing by  advertising  the  contest  in 

Latin  America.  Awards  will  be  dis- 
tributed through  local  dealers,  win- 

ners receiving  certificates  from  the 
company  which  the  dealers  will  ex- 

change for  merchandise. 
Kolynos  shortwave  broadcasts 

feature  Jean  Sablon,  French  singer 
who  recently  toured  Latin  Amer- 

ica. Spanish  broadcasts  are  Wednes- 
and  Saturday,  8:15-8:30  p.m.,  and 
Portuguese  Monday  and  Friday, 
6:45-7  p.m.  Agency  is  John  F.  Mur- 

ray Adv.  Agency,  New  York. 

RADIO  dep't  of  the  National  Re- search Bureau  has  been  moved  to  320 
N.  La  Salle  St..  Chicago,  telephone. 
Superior  6365.  This  department,  with 
65  employes,  is  headed  by  Gerald  B. 
McDermott,  radio  director. 

SIMONIZ  Co..  Chicago,  oldest  con- sistent local  advertiser  on  WMAQ, 
same  city,  has  renewed  for  the  eighth 
consecutive  year  its  Sunday  half-hour 
Previetv  of  Brand  Neiv  Records  fea- 

turing Norman  Ross  as  m.c.  Agency  is 
George  H.  Hartman  Co.,  Chicago. 

NA-STIM  LABS..  San  Francisco 
( proprietary ) .  in  a  13-week  campaign 
ending  Aug.  30,  is  currently  spon- 

soring a  thrice-weeky  five-minute  early 
morning  newscast  on  KNX.  Holly- 

wood. Agency  is  Brisacher,  Davis  & 
Staff,  Los  Angeles. 

MONARCH  BREWING  Co..  Los  An- 
geles, is  sponsoring  a  weekly  half- 

hour  program  titled  The  Old  Timers 
on  KHJ,  that  city.  Contract  is  for  52 
weeks.  McElroy  Adv.  Agency,  Los  An- 

geles, has  the  account. 

IMPERIAL  LEADER 

THIS  TRANSCRIBED  STORY  OF  WINSTON  CHURCHILL  BEGINS  WITH 
HIS  LIFE  AT  SCHOOL.  THEN  HIS  MILITARY  CAREER — HIS  FIRST  BAT- 

TLE AGAINST  INDIAN  TRIBESMEN — HIS  EGYPTIAN  CAMPAIGN 
WITH  KITCHENER — HIS  ESCAPE  FROM  A  BOER  PRISON  CAMP — HIS 
ENTRY  INTO  POLITICS — HIS  RISE  AND  FALL  FROM  POWER — THE 
HELP  HE  RECEIVED  FROM  HIS  AMERICAN  MOTHER — EPISODES  IN  HIS 
PERSONAL  LIFE — THE  REALIZATION  OF  HIS  AMBITION  WHEN  HE  AT 
LAST  BECOMES  PRIME  MINISTER. 

For  information  in  regard  to  national 
or  regional  sales  please  write  or  wire 

Kasper-Gordon,  Inc.,  140  Boylston  St.,  Boston 
Howard  C.  Brown  Co.,  6418  Santa  Monica  Blvd.,  Hollywood 

SHARING  HONORS  at  Kansas 

City's  recent  "Safety  Day"  celebra- 
tion, Arthur  B.  Church  (left),  pres- 

ident of  KMBC,  Kansas  City,  and 
Karl  Koerper  (right),  managing 
director  of  the  station,  receive  for 
KMBC  the  CIT  National  Safety 
Award  "for  making  the  most  ef- 

fective use  of  its  facilities  in  sup- 
port of  traffic  safety  during  1940". The  award  was  presented  by  Ed 

Borserine  (center),  president  of  the 
Kansas  City  Safety  Council.  Kan- 

sas City  was  named  the  nation's safest  city  during  1940  by  several 
national  safety  organizations. 

Winchell-Hope  Tied 
WALTER  WINCHELL  and  Bob 
Hope  are  tied  for  first  place  with 
a  rating  of  25.3  in  the  June  aud- 

ience report  issued  by  C.  E.  Hooper, 
New  York.  This  is  the  first  time 

in  the  history  of  listener  "meas- 
urement" that  a  quarter-hour 

weekly  program  such  as  Winchell's has  achieved  this  prominence. 
Hooper  says.  June  Hooper  ratings 
reflect  the  usual  downward  sum- 

mertime curve  in  listening,  which 
will  reach  bottom  in  July  and  Au- 

gust. 

KFAR 

Does  the  job  right! 

Of  KFAR's  1940  National 
Advertisers  renewed  in  1941 

Of  KFAR's  1940  local 
Advertisers  renewed  in  19411 

43% 

Overall  increase  in  National 
Business  first  6  months  1941 

//  you  would  reach 
rich  Alaska  thru  its 

most  effective  medium 

USE 

1000 
watts 

KFAR 

610 kc. 

Fairbanks,  Alaska 

J!^  Look  at 

the  RE 

nno  compfinv 
KADIO  STATIOn  RCPRCSeHTATIVES 

NEW  YORK  •  DETROIT  'CHICACO  •  SAN  FRANCISCO 
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GATHERED  ROUND  the  table  to  partake  of  a  few  vittles  before  delv- 
ing into  business  are  these  smiling  engineering  staff  members  at  the 

annual  conference  of  NBC  division  engineers  held  in  New  York  last  week. 
Waiting  for  service  to  begin  are  O.  B.  Hanson,  v.-p.  and  chief  engineer 
(standing);  C.  D.  Peck,  San  Francisco;  A.  E.  Johnson,  Washington;  H.  C. 
Luttgens,  Chicago;  Mark  Woods;  A.  H.  Saxton,  Hollywood;  S.  E.  Leonard, 
Cleveland;  R.  H.  Owens,  Denver;  George  McElrath,  New  York. 

A  WEEKLY  BENEFITS  BY  RADIO 

Small-Town  Publisher  Works  Out  Cooperative  Plan 

 And  Finds  Air  Medium  a  Blessing  

Uniformity  Sought 
In  Disc  Standards 

NAB  Subcommittee  to  Meet 
This  Week 

UNIFORM  recording  standards  to 
eliminate  the  difficulties  of  radio 
stations  due  to  differences  in  manu- 

facturing characteristics  of  discs 
as  well  as  recording  and  reproduc- 

ing equipment  will  be  discussed  at 
a  special  meeting  June  26  spon- 

sored by  the  NAB  engineering  com- 
mittee at  the  Statler  Hotel,  De- 

troit, following  the  Institute  of 
Radio  Engineers  convention. 

A  subcommittee  of  the  engineer- 
ing committee  had  been  appointed 

by  Edward  L.  Gove,  WHK,  chair- 
man, comprising  Paul  Loyet,  WHO, 

chairman,  and  Morris  Pierce, 
WGAR,  and  Robert  Morris,  NBC. 
The  committee  sent  questionnaires 
on  the  recording  and  reproducing 
problems  to  all  radio  stations. 

Need  of  Coordination 

Results  showed  products  of  disc, 
recording  and  playback  equipment 
manufacturers  all  possessed  dif- 

ferent qualities  and  were  not 
readily  adaptable  to  use  with  one 
another.  Some  companies,  however, 
have  coordinated  all  three  elements 
with  success.  Stations  in  other  in- 

stances were  compelled  to  use  as 
many  as  ten  different  equalizers 
for  reproducing  various  tran- 

scriptions and  even  then  could  not 
obtain  uniform  results  from  some 
transcriptions. 

The  problem  has  been  placed 
before  a  number  of  transcription 
and  equipment  manufacturers  who 
have  indicated  they  will  cooperate 
in  setting  such  standards.  All  par- 

ties interested  are  invited  to  ap- 
point an  engineering  member  of 

the  committee  and  full  informa- 
tion can  be  obtained  from  Lynne 

C.  Smeby,  NAB  director  of  en- 
gineering, Washington. 

Texaco  Talent 

TALENT  for  the  initial  CBS  Mil- 
lions for  Defense  program  July  2 

will  include  the  regular  board  of 
Lucky  Strike's  Information  Please 
series  on  NBC,  namely,  John 
Kieran,  Oscar  Levant  and  Franklin 
P.  Adams,  with  Secretary  of  the 
Treasury  Morgenthau  as  guest. 
Fred  Allen,  star  of  the  current 
Texas  Co.  series,  will  be  guest  m.c. 
while  Larry  Elliott,  co-announcer 
of  the  Texaco  programs,  will  be 
permanent  m.c. -announcer.  The 
Texas  Co.,  which  is  donating  the 
Wednesday  9-10  p.m.  period  on 
CBS  to  the  Treasury,  will  assume 
all  costs  for  Elliott,  the  music  by 
Al  Goodman's  orchestra  and  Ray 
Block's  chorus,  while  guest  stars will  donate  their  services.  Bu- 

chanan &  Co.,  New  York,  is  the 
agency. 

NEW  service  to  listeners  advising 
them  how  to  buy  various  products 
in  view  of  the  rising  cost  of  living 
is  now  included  on  Lester  Velie's 
analysis  of  business  news  program  on 
WQXR,  New  York,  titled  Ahead  of 
Time. 
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A  WEEKLY  newspaper  can  and 
does  benefit  from  radio  competi- 

tion— by  buying  time  on  the  com- 
peting station  and  giving  spot  an- 

nouncements free  to  newspaper  ad- 
vertisers. The  successful  plan,  de- 

veloped by  Fred  C.  Ferguson,  pub- 
lisher of  the  Longmont  (Col.)  Ledg- 

er, is  outlined  in  detail  in  an  ar- 
ticle in  the  June  Quill  magazine 

by  Vernon  F.  Loughran,  of  the 
College  of  Journalism  of  Colorado 
U. 

The  Ledger  is  the  only  weekly 
in  Longmont,  a  city  of  8,000  which 
also  supports  a  daily  newspaper 
and  a  giveaway  shopper's  advertis- 

ing guide,  but  has  no  radio  sta- tion. 
"One  day  I  awoke  to  the  fact 

that  a  representative  of  KFKA, 
Greeley,  Col.,  35  miles  away,  was 
working  in  Longmont — both  sides 
of  the  street,"  Publisher  Ferguson 
was  quoted  in  the  article.  "What's 
more,  he  was  getting  some  busi- 

ness, and  some  of  our  advertisers 
were  spending  a  good  chunk  of 
their  appropriation  for  a  fling  at 
radio  publicity.  I  would  have  ban- 

ished this  intruder  from  our  midst 
with  great  relish  had  it  been  with- 

in my  power.  I  spent  some  thought- 
ful hours  and  finally  concluded  that 

if  I  couldn't  lick  'em  it'd  be  a 
smart  idea  to  'jine  'em'." And  It  Paid 

Publisher  Ferguson's  experience 
from  "joining"  with  radio  has  been 
profitable,  according  to  his  story — 
within  two  years  the  Ledger's  ad- 

vertising linage  has  increased  ap- 
preciably, job  work  has  doubled, 

and  the  paper's  popularity  has 
reached  new  heights. 

"After  I  contacted  the  station's 
business  manager,  we  worked  out 
a  plan  for  us  to  take  over  what 
you  might  call  the  KFKA  franchise 
in  Longmont,  at  a  figure  we  felt 
we  could  meet,"  he  explained.  "But 
we  signed  no  contract  until  we 
proved  to  ourselves  that  we  could 
more  than  finance  the  deal." 

The  plan  worked  out  like  this: 
The  Ledger  agreed  to  take  a  mini- 

mum of  15  minutes  of  radio  time 
daily,  from  9:15-9:30  a.m.,  when 

news  of  the  Longmont  area,  along 
with  whatever  ads  the  paper  might 
sell,  would  be  broadcast  from 
Greeley.  The  paper  also  optioned 
as  much  additional  available  time 
as  needed,  on  a  pro  rata  basis. 
No  radio  advertising  was  sold 

directly  by  the  paper,  but  it  gave 
free  announcements  to  buyers  of 
Ledger  advertising  space.  With 
each  $5  ad,  the  advertisers  also 
received  three  announcements  a 
week,  running  from  50  to  60  words 
each;  with  each  $7.50  ad,  four  an- 

nouncements; with  each  ad  of  $10 
or  more,  six  announcements. 

"The  backbone  of  our  plan,  at 
least  at  first,  was  the  group  known 

as  our  'Newscast  Sponsors',"  Mr. 
Ferguson  explained.  "Going  out  in- to the  highways  and  byways,  out 
among  the  boys  who  had  probably 
never  had  a  newspaper  ad,  we  sold 
them  on  the  idea  of  sponsorship, 
which  would  include  a  daily  radio 
plug,  and  a  small  ad  in  each  issue 
of  the  Ledger.  These  were  signed 
contracts,  on  a  monthly  basis,  and 
before  the  newscast  ever  went  on 
the  air  we  had  more  than  enough 
to  take  care  of  the  station  cost  and 
to  pay  the  salary  of  the  new  man 
we  found  it  necessary  to  put  on 
to  handle  the  radio  and  regular 
newspaper  advertising.  From  the 
very  first  the  Longmont  newscast 
was  a  definite  success.  The  second 
month  our  demand  was  so  great 
that  we  used  an  extra  15-minute 

period  during  the  noon  hour." 
Reciprocal  Benefits 

To  build  up  the  listening  audi- 
ence, the  paper  arranged  with  a 

Longmont  theatre  to  announce  its 
programs  daily  in  return  for  tickets 
to  be  given  to  winners  announced 
during  each  newscast.  A  local  mill- 

ing company  also  gave  a  packet  of 
its  products  daily  to  one  housewife 
listener. 

Among  other  direct  effects  of  the 
newspaper-radio  cooperation,  from 
the  Ledger  point  of  view,  are  a 
raising  of  advertising  rates,  a  big 
jump  in  job  printing  business,  with 

Amateur  Violators 

Penalized  by  FCC 
Commission  Cracks  Down  on 
13  For  Foreign  Activity 

VIOLATION  of  the  emergency  in- 
junction against  communicating 

with  stations  in  foreign  countries 
has  led  the  FCC  to  suspend  licenses 
of  13  amateur  operators  for  a  pe- 

riod of  60  days.  Though  there  was 
no  evidence  of  subversive  activity, 
the  Commission  said  the  licensees 
were  engaging  in  direct  violation  of 
Order  No.  72,  which  bans  such  ac- 

tivity because  of  the  emergency. 
They  were  detected  by  the  Commis- 

sion's National  Defense  Operations 
Section. 

Those  affected  by  the  suspension 
orders  are  James  L.  Waller,  Pitts- 
field,  Mass.;  Halsey  Walter  Kline, 
Schenectady;  Edward  Anthony 
Gruler,  Glendale,  L.  I.;  Charles 
Robert  Hoffman,  Jamaica,  L.  I.; 
James  Thomas  Steele,  Harrisburg, 
Pa.;  Joe  John  Simon,  Cleveland; 
William  E.  Elder,  Hamilton,  0.; 
Clifford  LeRoy  HighfiU,  Indianap- 

olis; John  Theodore  Tyner,  Glen- 
view,  111.;  Ralph  Edward  Signaigo, 
Madison,  111.;  Robert  Jon  Hessler, 
Western  Springs,  111.;  Eldon  P. 
Davidson,  Coffeyville,  Kan.;  and 
Oliver  Ward,  Junction  City,  Kan. 

Others  Caught 

Continuing  to  crack  down  on  un- 
licensed operators,  the  FCC  has  un- 
covered three  new  violators  so  far 

this  month:  Jack  Baldwin,  20,  of 
Portland,  Ore.,  was  released  on  $1,- 
000  bond  after  he,  without  a  li- 

cense, was  found  to  be  communicat- 
ing with  other  licensed  amateurs. 

Carl  Meeks,  26,  was  arrested  June 
13  on  a  similar  charge  as  was  Da- 

vid Gregg,  Saulte  Ste.  Marie,  Mich., 
on  June  10.  In  each  case  direction 
finding  equipment  in  a  mobile  unit 
uncovered  the  unlicensed  opera- 
tions. 
The  operators  in  each  of  the 

cases  were  charged  with  violating 
Sections  301  and  318  of  the  Com- 

munications Act. 

the  city  and  community  becoming 

increasingly  "Ledger  -  conscious", a  rise  in  circulation,  an  increase 
in  the  average  size  of  ads,  an  in- 

crease in  transient  and  casual  ad- 
vertising from  previous  non-ad- vertisers. 

Agreeing  that  radio  stations  in 
some  circumstances  constitute  a 
threat  to  the  economic  welfare  of 

a  newspaper,  Mr.  Ferguson  ex- 
pressed his  belief  that  the  two  can 

offer  reciprocal  benefits,  each  call- 
ing attention  to  the  other.  He  ad- 

mits also  that  his  way  of  meeting 
the  threat  of  radio  competition 
would  not  apply  to  every  commun- 

ity— he  would  not  take  on  a  news- 
cast if  he  ran  a  daily,  unless  it 

would  fend  off  possible  competition, 
nor  would  he  introduce  radio  if 

he  had  a  weekly  serving  an  exclu- sive field. 

E.  C.  GRIMLEY,  president  of  RGA 
Victor  Co.,  Montreal,  has  been  elect- 

ed i)resident  of  the  Radio  Manufac- turers Assn.  of  Canada  for  1941. 
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'It's  swell!" 
-Colgate 

'Enthusiastic  reports." 
—E.  R.  Squibb  &  Sons 

''You  people  extend  superb 

co-operation" 
 Campbell  Soup  Co. 

"We  appreciate  your  fine 

co-operation." 
— Benton  &  Bowles,  Inc. 
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Joe  or  Billy — Kolynos  in  Spanish — Initialed 
Slacks — Folding  Schedule — Free  Trips 

CONTESTANTS  mailed  a 
 post- 

card with  a  picture  of  Joe 
Louis  or  Billy  Conn  as  their 
choice  in  a  $25  prize  contest 

staged  by  WHBF,  Rock  Island,  as 
buildup  for  the  MBS  coverage  of 
the  fight.  Additional  publicity  was 
sent  to  all  weekly  and  daily  papers 
in  the  area.  The  contest  was  fea- 

tured on  the  daily  Sports  Extra 
program. 

Golf  Orchids 

AN  ORCHID  is  awarded  every  Fri- 
day evening  to  the  best  woman 

golfer  in  the  Syracuse  area  by  Nick 
Stemmler,  WSYR  sportscaster. 
Pros  of  various  courses  send  Nick 
scores  for  the  week.  Sponsor  is  Ho- 

tel Syracuse  Men's  Shop.  Ruth 
Chilton,  WSYR  director  of  women's 
activities,  interviews  a  woman  ac- 

tive in  defense  in  her  daily  matinee. 
*      *  * 

News  Personalities 
AN  EASY  WAY  of  becoming  ac- 

quainted with  people  whose  names 
appear  in  current  news  stories  is 
offered  on  Musical  Clock  on  KGO, 
San  Francisco.  Announcers  offer 
the  names,  correct  pronunciation 
and  about  80  words  of  biographical 
information  on  each  individual  to 
listeners  who  request  the  service. 

Tube  of  Toothpaste 
WITH  a  merchandising  letter  for 
Kolynos  advertising,  S.  F.  Woodell, 
international  division  sales  mana- 

ger of  NBC,  attaches  a  small  tube 
of  the  product  as  marketed  below 
the  Rio  Grande.  The  package  is  in 
Spanish.  Reprints  of  advertising 
copy  are  enclosed. 

Sponsor  Displays 
WINDOW  displays,  featuring  the 
products  of  KMOX,  St.  Louis,  ad- 

vertisers, are  being  distributed  by 
the  station  to  independent  and  chain 
drug  stores  in  the  area.  Different 
displays  are  shown  for  ten-day  pe- 

riods in  each  store  in  different  sec- 
tions of  the  city. 

Ail-Night  Telegrams 
ANNOUNCING  the  beginning  of 
WOR's  24-hour  schedule,  the  New 
York  station  sent  150  telegrams  to 
advertising  executives  throughout 
the  area  citing  the  advantages  of 
sponsoring  announcements  on  the 
late  night  show  which  had  its  pre- 

miere June  17. 

Slacks  With  Monograms 
SLACK  SUITS,  in  cream  and 
brown,  are  being  worn  as  a  pro- 

motional stunt  by  employes  of 
KRGV,  Weslaco,  Tex.  Call  letters 
are  monogrammed  on  the  shirts 
and  over  20  male  employes  are  par- 
ticipating. 

Baltimore  Match 
BOOK  matches  have  been  sent  out 
by  WBAL,  Baltimore,  in  promoting 
its  boost  to  50  kw.  Inside  is  a  cut- 

out of  WBAL's  "little  man",  cari- cature of  Lord  Baltimore.  Each 
match  has  the  call  letters  im- 
printed. 

Alaska  Displays 
A  MERCHANDISING  assistance 
program  has  been  developed  by 
KINY,  Juneau,  Alaska,  as  a  service 
to  its  national  accounts.  Station 
representatives,  in  cooperation  with 
Juneau  merchants,  erect  displays  of 
the  radio  advertisers  products  in 
the  stores  and  in  KINY's  display 
window.  Displays  are  also  erected 
in  other  Alaskan  towns  by  KINY's 
traveling  representative.  The  sta- 

tion offers  prizes  for  the  best  store 
display  of  advertised  products. 

Schedule  Fold 
PROGRAM  schedule  of  WMCA, 
New  York,  is  printed  on  a  large 
sheet  which  folds  neatly  into  a  day- 
by-day  listing.  It  is  issued  weekly. 

NAVAL  FLIGHT  recru
iting show  is  being  produced  by 

WCAU,  Philadelphia,  trac- 
ing the  career  of  a  typical 

cadet  from  preliminary  training 
through  Pensacola  to  a  berth  with 
the  fleet.  WCAU's  mobile  unit  will 
be  taken  to  Mustin  Field  to  record 
actual  flight  training  scenes.  The 
programs  will  be  recorded  and 
processed  by  the  Navy  Department 
for  use  on  stations  throughout 
Pennsylvania,  New  Jersey  and  Del- 
aware. 

New  Acquaintance 
TO  ACQUAINT  agencies  with  the 
operation  of  its  new  50,000  watts, 
WBAL,  Baltimore,  has  set  aside 
two  30-minute  evening  periods 
weekly  starting  July  1  for  adver- 

tising agencies  of  Baltimore  to 
present  a  radio  program  of  their 
own  origination.  The  station  will 
contribute  the  time  and  its  facilities 
and  the  agencies  are  to  furnish  the 
ideas  and  the  talent. 

Problems   of  Parents 

PROBLEMS  of  parents  are  dis- 
cussed in  The  Question  Before  the 

House  on  WTMJ,  Milwaukee,  un- 
der auspices  of  Milwaukee-Downer 

College.  It  is  a  Saturday  morning 
feature.  Dramatized  skits  depict 
situations  and  listeners'  questions are  answered. 

Government  and  Defense 
HEADS  of  various  Government  de- 

partments are  interviewed  as  to 
their  particular  line  of  work,  and 
how  it  ties  in  with  defense  activi- 

ties on  This  Is  My  Job,  on  the  new 
WWDC,  Washington. 

Good-Humored  Golf 

GOLFERS  must  be  good-natured  if 
they  want  to  listen  to  Meet  the 
Golfer,  new  Saturday  night  pro- 

gram on  WTAG,  Worcester,  Mass. 
Golf  tips,  news  and  guest  stars  are 
featured. 

Trips  to  Ontario 
ONE-WEEK  and  two-week  vaca- 

tions in  Ontario  are  the  prizes  of- 
fered on  the  CBS  Ontario  Show 

program  to  the  five  United  States 
residents  submitting  the  best  100- 
word  letters  on  "Why  I  should  like 
to  spend  my  vacation  this  summer 
in  the  Province  of  Ontario."  The Province  will  pay  all  expenses  of 
the  contest  winners,  each  of  whom 
may  take  a  companion  on  the  trip. 
The  contest  closes  July  6  and  the 
trips  must  be  completed  by  Oct.  5. 
Agency  handling  the  account  is 
Walsh  Adv.  Co.,  Toronto. 

Food  Reporter  Posters 
LARGE  three-color  posters  promot- 

ing the  daily  WJJD  Federal  Food 
Reporter  broadcasts  are  being  dis- 

played throughout  Chicago  and 
suburbs  in  chain  and  independent 
grocery  stores,  meat  markets,  and 
vegetable  stores.  Lance  Hooks,  fea- 

tured on  the  program  for  the  U.  S. 
Department  of  Agriculture,  dis- 

cusses market  trends,  "best  buys" for  housewives,  and  other  news. 

Cash  or  Consolation 
A  QUIZ  giveaway  of  the  wheel  type 
harks  back  to  the  Tabor  Days  in 
Colorado  as  KLZ  presents  the  week- 

ly Silver  Mine  sponsored  by  Blue 
Bonnet  Salad  Dressing.  Listeners 
with  the  sponsor's  product  on  hand are  asked  easy  questions,  and  vice 
versa.  Quizees  either  win  $25  or  get 
consolation  prizes  picked  out  of  a 
premium  book  of  household  appli- 

ances. These  prizes  are  picked  when 
a  sponsor  representative  calls  at the  home. 

Behind  the  Mike 
TAKING  the  listeners  backstage  in 
radio  to  explain  the  various  func- tions and  duties  in  a  station  is  the 
format  of  Meet  the  Staff  introduced 
by  CJCA,  Edmonton,  Alta.  First broadcast  dealt  with  the  technical 
operation  of  the  station  stressing 
the  importance  of  the  control  man 
to  any  program. 

Business  Quiz 
AIMED  at  an  audience  of  business 
men  and  women,  What  Would  You 
Do — and  Why,  on  KWK,  St.  Louis, 
poses  a  business  problem  and  asks 
listeners  to  write  in  their  solutions 
wdth  a  prize  for  the  best  answer. 
Heard  five  days  weekly,  each  pro- 

gram poses  one  problem  and  gives 
the  best  answer  submitted  to  a 
problem  heard  on  an  earlier  day. 

Information  for  Hikers 
LISTENERS  are  given  suggestions 
for  picturesque  and  interesting 
walks  in  various  sections  of  San 
Francisco  and  told  what  can  be 
seen  on  each  jaunt  in  the  new  KYA 
program  Walks  Through  San  Fran- 

cisco. Program  is  sponsored  by  the 
Doumitt  Shoe  Co.,  San  Francisco. 

Fun  With  Musicians 
MUSIC  fans  in  Colorado  hear  name 
band  folk  on  Meet  the  Musician, 
new  program  on  KVOR,  Colorado 
Springs.  Wacky  format  livens  in- terest in  the  interviews. 

BROCHURES 

MBS,  New  York — Brochure  telling  of 
MBS  growth  in  the  field  of  sports 
broadcasts. 
UP — Information  on  a  few  of  its  staff 
of  foreign  correspondents  covering  the 
European  scene. 
NBC-Red — Folded  poster  simulating  a 
suitcase,  with  list  of  subjects  on  the 
weekly  World  Is  Yours. 
WFBL,  Syracuse — 16-page  booklet 
analyzing  mail  returns  from  the  va- 

rious products  advertised  on  the  sta- 
tion. 
WTAM,  Cleveland — Orchid  and  yel- low-colored booklet  offering  spots  on 
Women's  Club  of  the  Air  for  spon- sorship. 

WLAW,  Lawrence,  Mass. — Showing 
1  liotostatic  copy  of  article  in  Boston 
pape,'-  showing  Lawrence  as  a  "No.  1" center  in  the  nation. 

WMCA,  New  York — Grey  "nd  black 
folder  showing  clips  of  the  various 
newspapers  and  the  prominence  of 
WMCA  in  that  news  for  a  single  day. 

Melodic  Quiz 

MUSICAL  questions  in  the  form  of 
brief  excerpts  played  from  sym- 

phonic and  operatic  works  are  di- rected to  a  board  of  Hollywood 
musical  experts  on  the  KMPC, 
Beverly  Hills,  Cal.,  weekly  sustain- 

ing quiz  program,  Are  You  Musi- cal? Bill  Farquhar  and  John  Crown, 
pianist  and  musical  authorities, 
share  m.c.  duties.  Listeners  whose 
suggested  questions  are  used  on  the 
broadcasts  receive  their  favorite 
record  as  a  prize. 

Broadway  Successes 
RADIO  ADAPTATIONS  of  Broad- 

way plays  with  the  original  casts 
are  presented  Monday  nights  on 
WHN,  New  York,  on  the  variety 
program  Summer  Theatre  of  the 
Air  arranged  in  cooperation  with 
the  New  Central  Theatre  of  Cedar- 
hurst,  Long  Island.  Directed  by 
David  Leonard  of  the  New  Cen- 

tral Theatre,  the  programs  also 
feature  Dick  Ballou's  orchestra. 

FM  Programs 

TWO  new  Saturday  afternoon  pro- 
grams on  W71NY,  FM  station 

owned  by  WOR,  New  York,  are 
I  Hear  America  Singing,  featuring 

national  choral  groups  and  present- 
ed in  cooperation  with  the  Dept.  of 

Justice,  and  From  the  Kentucky 
Mountains,  a  program  of  folk 
music  and  stories  of  the  people  of 
Kentucky  as  presented  by  the 
State's  university. 

Delegates  Greeted 
WHEN  the  National  Federation  of 
Sales  Executives  met  June  12-14 
in  Cincinnati,  WKRC  kept  guests 

supplied  with  copies  of  the  affil- iated Cincinnati  Times-Star;  keyed 
a  number  of  local  and  MBS  broad- 

casts from  the  convention;  provided 
talent;  pinned  white  carnations  on 
delegates. 

Midget  Race  Results 
IN  VIEW  of  a  survey  shovdng  that 
some  40,000  of  the  400,000  midget 
auto  racing  fans  frequent  the  race tracks  around  New  York  City, 

WWRL,  Woodside,  L  L,  has  sched- 
uled a  weekly  Auto  Race  Review 

conducted  by  Bill  Tuthill,  auto  rac- ing authority. 

r<M  PROGRAMS 
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50,000  WATTS 

NEW  HAVEN 

SECONDARY 

THE  mighty  impact  of  WBZ's  new  50,000-watt  transmitter 

has  swept  back  radio's  frontier  in  New  England  with 
compelling  force. 

Here,  in  print  and  in  fact,  is  the  new  pattern  of  WBZ- 
WBZA  coverage.  It  is  a  pattern  Wrested  from  the  sensitive 

dials  of  signal  measuring  instruments,  and  from  the  fingers 

of  50,822  listeners  who  wrote  us  letters.  It  is  a  pattern  show- 

ing 65  per  cent  increase  in  Primary  county  coverage  alone 

-  a  pattern  rendering  obsolete  all  other  WBZ-WBZA  maps. 

This  matchless  coverage  of  New  England  and  the  all- 
important  market,  Greater  Boston,  is  yours  for  those  vital 

summer  and  fall  campaigns. . .  of  no  incrBose  in  rate. 

Phone  or  write  any  NBC  Spot  Sales  representative  for 

the  detailed  presentation,  ''We  Give  You  New  England  I" 

WESTIN6H0USE  RADIO  STATIONS  Inc 
KDKA  KYW  WBZ  WBZA  WOWO  WGL  WBOS 
REPRESENTED  NATIONALLY  BY  NBC  SPOT  SALES 
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Vitamins  for  Radio 

WHILE  it  is  always  difficult  to  find  fault 
when  business  is  good,  there  seems  little  ex- 

cuse for  the  neglect  in  selling  the  vitamin 
industry  on  the  use  of  radio  for  exploitation. 
To  date,  advertising  of  vitamin  products  by 
radio  has  been  of  a  minor  nature.  When  one 
considers  that  the  sales  of  concentrated  vitamin 

products  alone — capsules,  pills,  tablets  and 
wafers — totaled  $100,000,000  in  1940,  there 
seems  little  doubt  that  here  lies  a  lucrative 
source  of  radio  revenue.  Coupled  with  the  fact 
that  the  Government  is  embarked  on  a  wide- 

spread nutrition  campaign  to  improve  the  na- 
tion's health,  these  figures  make  the  vitamin 

industry  a  natural  for  summer  radio. 

Toward  a  New  Law 

UNLESS  all  present  signs  fail,  the  FCC's 
"wrecking  operation"  on  commercial  broadcast- 

ing has  been  slowed  down  to  a  walk,  if  not 
stopped.  Enough  has  been  said  by  members  of 
the  Senate  Interstate  Commerce  Committee, 
sitting  in  judgment  over  the  fate  of  radio  dur- 

ing the  last  three  weeks  of  hearings  on  the 
White  Resolution,  to  end  the  obstreperous  pace 
of  the  FCC  majority  and  bring  about  at  least 
temporary  relief.  It  is  now  evident  that  the 

eight  so-called  "monopoly"  rules  won't  become 
effective  Aug.  2. 

It  is  not  our  purpose  to  exude  optimism  or 

to  assert  flatly  that  FCC  Chairman  Fly's  as- 
sault upon  the  industry  is  ended.  Far  from  it! 

The  White  Resolution,  which  would  stay  the 
FCC's  hand  in  invoking  its  "death  sentence" 
rules,  may  not  even  win  committee  approval. 
But  it  is  clear  that  the  sheer  logic  of  the  in- 

dustry case  has  deeply  impressed  the  dozen  or 
so  committee  auditors  and  that  they  see  clearly 
the  need  for  a  new  law. 

Most  encouraging  is  the  attitude  of  Chair- 
man Burton  K.  Wheeler.  Never  a  protagonist 

of  the  FCC,  he  nevertheless  has  been  loath  to 
interfere  with  the  functioning  of  a  Govern- 

ment agency.  But  after  listening  to  the  testi- 
mony of  such  figures  as  Commissioner  T.  A.  M. 

Craven,  Mark  Ethridge,  William  S.  Paley,  For- 
mer Judge  John  J.  Burns  and  Niles  Trammell, 

he  admitted  the  need  for  a  new  law  and  full 
hearings,  and  agreed  that  certain  of  the  new 

"monopoly"  rules,  notably  the  ban  on  time 
options,  were  too  drastic. 

It  was  Commissioner  Craven,  the  only  man 
on  the  FCC  with  any  practkal  radio  back- 

ground, who  laid  the  foundation  for  the  indus- 

try's case.  He  did  not  spare  commercial  broad- 
casting for  some  of  its  activities,  but  he  ques- 

tioned the  FCC's  authority  to  do  the  things  the 
majority  has  decreed,  and  he  predicted  chaos 
if  the  rules  were  invoked. 

Comdr.  Craven's  calm  appraisal  of  the  FCC's 
legitimate  functions,  as  contrasted  to  Chair- 

man Fly's  almost  frenzied  outbursts  against 
NBC  and  CBS  and  the  "so-called"  trade  asso- 

ciation, could  not  help  but  convince  the  Senate 
committee  that  justice  has  not  been  done  Amer- 

ican radio  or  the  radio  industry.  Those  who 
heard  the  brilliant  testimony  of  Bill  Paley, 
founder  of  CBS  at  26,  and  the  forceful  plea 
of  Niles  Trammell  to  save  a  pioneer  network 
sentenced  to  death  by  the  FCC  majority,  cer- 

tainly responded  to  the  impact  of  a  just  and 
righteous  cause. 

The  crisis  isn't  over.  Anything  can  happen 
while  legislation  is  before  a  committee  and 
while  a  fierce  battle  rages  between  the  Fly- 
controlled  FCC  majority  and  an  industry  fight- 

ing for  its  life. 
Chairman  Wheeler  feels  a  new  law  should 

be  written.  So  does  Senator  White,  who  is 
poised  to  introduce  a  new  bill  on  24  hours 
notice.  So  do  at  least  a  dozen  other  members 
of  the  committee.  And  the  FCC  majority  (as 
does  the  minority)  should  welcome  a  new  clear- 

cut  statute  from  its  "boss",  the  Congress,  to 
relieve  it  of  all  of  this  strain  of  finding  back- 

doors and  loopholes. 

Cry  for  Technicians 
RADIO'S  all  around  importance  in  time  of  war 
was  never  more  vividly  emphasized  than  last 
week  when  the  British  government  issued  a 
call  for  non-combatant  American  volunteers  to 
man  its  new  "radiolocator".  There  is  signifi- cance in  the  fact  that  it  was  need  for  trained 
radio  personnel  that  necessitated  the  first  out- 

right British  demand  on  American  manpower. 
This  British  need,  coming  on  top  of  the  ever 
increasing  shortage  of  trained  engineering  per- 

sonnel in  our  own  radio  industry  due  to  the 
requirements  of  the  Army  and  Navy,  presents 
a  serious  problem  to  Government  officials 
and  station  operators.  With  "raiding"  of  small 
station  engineering  staffs  by  larger  and  more 
prosperous  outfits  already  under  way,  with  no 
blanket  Selective  Service  deferment  even  for 
chief  engineers  and  with  many  operators  in 
the  smaller  stations  eligible  for  the  draft,  this 
nation's  "locals"  face  an  increasingly  difficult 
time.  It  is  even  possible  some  of  them  may  be 
forced  off  the  air  for  lack  of  engineers.  In 
many  small  communities  this  might  have  a 

THE  DREAM  OF  LEMUEL  Q.  JAWBREAK 
By  BERTRAM  HAUSER 

Assistant  Promotion  Manager 
NBC-Blue  Network 

THIS  IS  A  STORY  about  Lemuel  Q.  Jaw- break,  president  of  the  Jawbreak  Cereal 
Co.,  who  dreams  that  he  is  living  far  back 
in  the  Stone  Age,  with  everything  in  its 

crudely  unfinished  state  of  that  day,  excepting one  thing. 

That  one  thing  is  production.  It  alone  is  on 
its  present  day  basis.  All  forms  of  products 
and  merchandise  flow  from  gigantic  machines, 
as  if  by  magic.  Practically  everything  else, 
however,  is  primitive,  undeveloped. 

This  dream  is  the  result  of  some  meditation 
that  Lemuel  indulged  in  that  very  afternoon. 
He  had  been  thinking  about  the  distribution, 
the  sales,  of  Jawbreak  Cereal. 

Amid  the  utter  crudity  and  sparseness  of  the 
Stone  Age,  he  now  visualized  a  single  manu- 

facturing plant.  It  was  the  plant  of  the  Jaw- 
break Cereal  Co.  modern  in  the  Twentieth 

Century  sense. 
It  is  running  full  capacity.  Artistically  at- 

tractive boxes  of  Jawbreak  Cereal  drop  one 
after  another  onto  a  conveyor.  Immediately  and 
clearly,  he  sees  that  his  problem  is  to  reach 
the  greatest  possible  number  of  prospects  at 
the  Icwest  possible  cost  each — with  a  message 
that  actuates  to  the  fullest  possible  extent. 
How  can  he  accomplish  this  aim?  Lemuel 

concludes  that  the  ideal  method  would  be  to 
talk  personally  and  intimately  to  as  many 
people,  as  many  ultimate  consumers,  as  possi- 

ble; to  tell  them  face-to-face  about  Jawbreak 
Cereal. 

He  decides  to  carry  out  this  idea — and  ex- 
perimentally employs  a  man  to  travel  from 

cave  to  cave.  This  man  starts  out  upon  his  calls. 
From  cave  to  cave  he  journeys,  telling  each, 
cave-wife  and  her  family  about  Jawbreak 
Cereal,  and  urging  them  to  use  it. 
A  month  passes.  Lemuel  is  disheartene<l. 

His  representative  tells  him  that  few  cave-wives 
and  families  listen  to  him  attentively,  let  alone 
digest  his  sales  talk. 
Lemuel  deliberates  the  matter.  An  idea 

sparks  in  his  mind.  He  decides  that  if  the  rep- 
resentative includes  in  his  presentation  some 

form  of  entertainment,  he  will  be  given  a  more 
welcome  and  attentive  reception. 

Now,  the  representative  starts  off  anew.  This; 
time  he  takes  with  him  a  singer.  On  every  visit, 
he  has  the  singer  render  appealing  melodies,, 
which  the  representative  punctuates  with  dis- 

cussions of  Jawbreak  Cereal.  He  finds  the 
strategy  effective,  especially  when  he  tones 
down  his  commercial  talk  and  makes  it  brief. 
More  cave-wives  and  families  bid  him  welcome 
and  listen  to  his  story  attentively. 
Another  month  passes.  Lemuel  again  re- 

views his  representative's  work.  He  finds  that 
the  second  month  has  been  much  more  success- 

ful than  the  first. 
However,  it  is  still  far  from  being  satisfac- 

tory. The  trouble  is  that  the  representative 
and  the  singer .  have  not  been  able  to  make 
enough  calls.  At  the  rate  they  are  going,  it  will 

(Continued  on  Page  33) 

serious  effect  upon  the  lives  of  the  populace 

— places  where  the  "local"  is  the  main  con- 
tact with  the  world  at  large.  Thus  there  is 

need  for  an  immediate  joint  study  by  both  the 
industry  and  the  Defense  Communications 
Board  to  seek  means  to  prevent  any  Ameri- 

can station  from  leaving  the  air  for  lack  of 
trained  personnel. 
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JOHN  EDWARD  McMILLIN 

JOHN  EDWARD  M
cMILLIN, 

vice-president  of  radio  at 
Compton  Advertising  Inc., 
looked  across  his  desk  and 

smiled.  "Sure,  I'm  having  fun,  so 
much  fun,  in  fact,  I  don't  want 
to  go  to  a  desert  island.  I  don't want  to  take  a  year  off  and  turn 
out  the  Great  American  Novel.  I 
don't  want  to  take  up  stamp  col- 

lecting, or  dog  fancying  or  the 
manufacture  of  wicker  furniture. 

I  like  the  job  I've  got!" 
Anybody  who  manufactures 

wicker  furniture  ought  to  give 
three  cheers  for  that.  For  if  ever 
John  McMillin  decided  to  manu- 

facture wicker  furniture,  he'd 
probably  offer  some  stiff  competi- 

tion. He's  really  at  his  best  when 
he  gets  on  the  trail  of  a  brain 
child,  because  that's  the  time  his 
creative  and  executive  ability 
really  shine.  He  not  only  sparks 
to  the  idea,  he  has  the  drive  and 
stick-to-itiveness  to  see  it  through. 
And  if  "seeing  it  through"  means 
a  good  fight  or  driving  a  fair  bar- 

gain, so  much  the  better. 
In  many  ways  John  McMillin 

is  a  mass  of  contradictions.  He 
strides  along  and  frequently  scowls 
like  a  bull-dog.  But  that's  purely 
a  defense,  because  he's  genuinely 
shy  and  exceedingly  sensitive! 

He  has  more  than  an  ordinary 
interest  in  people  as  individuals. 
And  he  proves  that  every  chance 
he  gets.  The  radio  department  at 
Compton  is  staffed  with  young  peo- 

ple. And  "Boss"  McMillin  gives 
them  every  opportunity  to  demon- 

strate their  individuality.  He'll  load 
a  willing  worker  down  with  all  the 
responsibility  he'll  take.  But  if  the 
load  gets  too  heavy,  he  pitches  in 
and  shares  the  burden. 

That  kind  of  attitude  must  pay 

dividends.  Because  here's  the  rec- 
ord the  56  people  in  the  Compton 

radio  department  hung  up  in  1940: 
They  guided  23  shows  through  a 

total  of  2,997  network  broadcasts 
and  1,922  local  presentations.  Last 

year,  CAB  reports  steadily  showed 
four  out  of  the  first  ten  daytime 

programs  were  Compton  programs 
and  on  two  occasions  five  Comp- 

ton shows  were  among  the  ten 
leaders. 

The  agency's  most  important 
nighttime  show.  Truth  or  Conse- 

quences, is  the  highest  rated  audi- 
ence participation  show  on  the  air, 

and  its  popularity  built  more  rap- 
idly than  that  of  any  new  night 

program  in  five  years.  It  is  the 
highest  rated  night  show  Procter 
&  Gamble  Co.  has  ever  had. 

That's  a  mighty  impressive  re- 
port to  be  signed  by  one  of  the 

youngest  executives  in  a  top-flight 
agency.  John  McMillin,  you  see,  is 
just  33.  He  was  born  in  North 
Adams,  Mass.,  July  3,  1908.  His 
dad,  who  died  in  1918,  was  Ralph 
McMillin,  famous  sports  reporter 
in  Boston. 

John  attended  public  school  in 
North  Adams,  and  was  graduated 
from  Yale  in  1929.  The  day  after 
he  doffed  cap  and  gown  he  had  an 
interview  with  an  account  execu- 

tive at  the  Blackman  Agency.  The 
account  executive  was  Richard 
Compton,  now  head  of  Compton 
Advertising,  successor  to  Black- 
man.  McMillin  started  work  ten 
days  later. 

Daytime  radio  was  beginning  to 
make  itself  heard  in  the  early 
1930's  just  about  the  time  that 
John  McMillin  was  beginning  to 
make  himself  heard  as  an  adver- 

tising copywriter.  He  was  in  the 
thick  of  campaigns  for  such  in- 

ternationally known  products  as 
U.  S.  Rubber,  Vacuum  Oil,  Hud- 

son Motors,  Ivory  Soap,  Camay, 
Crisco,  Chipso,  Chase  National 
Bank,  the  National  City  Company 
and  Seagram's  Whiskey.  In  each 
of  a  number  of  years  he  wrote  ad- 

vertising that  received  annual  bill- 
ings amounting  to  more  than  $1,- 

000,000.  He  wrote  hundreds  of  ads 
for  newspapers,  magazines,  bill- 

boards, car  cards,  posters  and  fold- 
ers. He  wrote,  directed  and  pro- 

NOTES 

BARRY  BINGHAM,  publisher  of  the 
Louisville  Courier- Journal  and  Times, 
operating  WHAS,  is  now  stationed  at the  Great  Lakes  Naval  Training 
School,  having  been  called  up  May  15 
as  a  reserve  lieutenant.  He  is  acting 
as  assistant  public  relations  officer  for 
the  ninth  naval  district.  His  duties 
at  the  newspaper  and  station  have 
been  taken  over  by  Mark  Ethridge, 
vice-president   and   general  manager. 

JOHN  ROYAL,  NBC  vice-president  in charge  of  international  radio,  about 
July  1  leaves  by  plane  for  a  seven- week  business  tour  of  South  America. 
BERT  ADAMS,  of  the  service  division 
of  NBC  station  relations,  is  the  father 
of  an  8-pound  baby  girl,  born  June  6. 
BOB  McRANEY,  general  manager  of 
WCBI,  Columbus,  Miss.,  has  been 
named  to  head  the  Radio  Division  for 
the  Civilian  Defense  Organization  for 
Lowndes  County  and  vicinity.  He  was 
also  recently  elected  as  one  of  two 
delegates  from  the  Columbus,  Miss., 
Exchange  Club  to  the  Mississippi  Ex- 

change Club  Convention  held  in  Me- ridian. 

JAMES  EATHERTON,  of  WCBI, 
Columbus,  Miss.,  formerly  associated 
with  Grove  Labs.,  St.  Louis,  Mo.,  has 
been  promoted  to  head  of  the  WCBI 
sales  staff,  replacing  Bill  Williams. 

ROBERT  J.  RICHARDSON,  for- 
merly special  sales  representative  of 

KWK,  St.  Louis,  has  been  appointed 
sales  service  manager. 

JACK  COMFORT,  formerly  of  the 
sales  department  of  WMT,  Cedar 
Rapids,  la.,  has  joined  WGKV, 
Charleston,  W.  Va. 

duced  several  two-reel  and  five-reel 
commercial  movies.  And,  of  course, 
he  wrote  reams  of  radio  commer- 
cials. 

That's  how  John  McMillin  spent 
the  ten  years  from  1929  to  1939; 
what  he  did  enroute  from  copy 
cub  to  vice-president. 

Meanwhile,  another  copywriter 
at  the  agency.  Miss  Emily  Sheets, 
had  changed  her  occupation  to 
housewife  and  her  name  to  Mrs. 
John  McMillin.  The  family  now  in- 

cludes Robert,  7,  and  John,  4. 
After  two  years  at  the  helm — • 

plus  10  years  as  a  member  of  the 
crew — McMillin  has  a  few  things 
to  say  about  radio. 

"I  believe  all  radio  can  and  must 
sell  more  expertly  in  the  future 
than  in  the  days  when  the  medium 
was  new. 

"It  seems  to  me  that  too  much 
time  and  thought  are  wasted  on 
the  trimmings  of  radio  production; 
that  too  many  radio  people  are  still 

impressed  by  'names'  rather  than 
ability,  by  'ideas'  rather  than  exe- 

cution, by  tricks  of  sound  effects, 
engineering  and  acting  rather  than 
by  sound  dramatics,  solid  scripts 

and  good  basic  showmanship." McMillin  is  strong  for  copy- 
writer -  announcer  cooperation.  He 

insists  that  all  commercials  turned 
out  by  the  Compton  Agency  be 
thoroughly  rehearsed  in  the  agen- 

cy's own  studio  in  advance  of  the 
program  rehearsal. 

ARTHUR  HULL  HAYES,  general 
manager  of  WABC,  New  York,  on 
June  15  (Father's  Day)  became  the father  of  an  81/2  pound  girl,  Mary 
Ann,  his  third  child. 

SIDNEY  N.  STROTZ,  NBC  vice- 
president  in  charge  of  programs,  has 
been  placed  in  charge  of  all  pro- 

gramming for  NBC's  FM  station, W2XWG,  heretofore  managed  by  the 
network's  engineering  department. 
FRED  D.  FLEMING,  news  editor  of 
KLZ,  Denver,  has  been  named  to  the 
State  Defense  Commission. 
JAMES  L.  HOWE,  resident  manager 
of  WBTM,  Danville,  Va.,  has  been 
elected  president  of  the  town's  Junior Chamber  of  Commerce. 

HERBERT  KREUGER,  research  di- rector of  WTAG,  Worcester,  has  been 
elected  president  of  the  Worcester Lions  Club. 

H.  G.  WELLS,  manager  of  WJHP, 
Jacksonville,  Fla.,  has  been  commis- 

sioned by  the  Governor  of  Florida  as 
a  first  lieutenant  in  the  newly-organ- 

ized Florida  Defense  Force. 

DUDLEY  TICHENOR,  manager  of 
KVOR,  Colorado  Springs,  has  beeen 
named  to  the  State  Council  for  Na- 

tional Defense. 

JOHN  TREGALE  of  the  Toronto 
office  of  All-Canada  Radio  Facilities, 
station  representatives,  starts  on  an 
air  tour  of  western  stations  represented 
by  the  Toronto  office  early  in  July. 

GEORGE  F.  BOOTH,  publisher  of 
the  Worcester  (Mass.)  Telegram  and 
Gazette  and  owner  of  WTAG  and 
WIXTG,  that  city,  has  been  named  a 
national  sponsor  of  the  USO. 

J.  SOULARD  JOHNSON,  director  of 
sales  promotion  of  KMOX,  St.  Louis, 
has  been  named  chairman  of  the  St. 
Louis  Association  of  Manufacturers 
Representatives'  annual  picnic. 

MILTON  SHRBDNIK  has  been  op- pointed  director  of  music  of  KOA, 
Denver,  succeeding  Chester  Smith,  re- cently resigned. 

The  commercial  writer  invariably 
attends  these  rehearsals  to  capture 
the  announcer's  personality  and 
copy  to  fit  it.  There  are  still  other 
McMillin-inspired  operations.  For 
example,  many  of  the  shows  put  on 
by  the  agency  are  bought  in  a 
"package"  from  outside  producers. 

"I  believe  in  an  agency  maintain- 
ing a  free  market  for  radio  pro- 

grams," he  says.  "That  is,  in  a situation  in  which  you  can  buy  any 
type  of  program  from  anybody. 
Some  agencies  have  special  pets, 
some  have  talent  to  whom  they  have 

commitments.  We  don't.  We'll  buy 
anywhere  we  can  find  the  best  pro- 

gram and  the  greatest  value  for 
our  clients.  That  is  basically  the 
reason  for  our  program  buying 

policy. "Another  phase  of  it  is  this.  I 
believe  the  agency  must  act  in  the 
role  of  critic  and  supervisor  in  the 
client's  interest,  but  I  am  certain 
that  where  an  agency  acts  as  pro- 

gram writer,  or  actor,  or  even 
studio  director,  it's  very,  very  hard 
to  be  at  the  same  time  a  hard-boiled 
critic  and  impartial  supervisor.  His 
own  pride  gets  all  tangled  up  in  the 

thing." 

That  kind  of  thinking  shapes  the 
course  of  one  of  the  largest  radio 
operations  in  the  agency  business. 
And  it's  that  kind  of  thinking  that 
made  John  McMillin  one  of  the 

youngest  executives  in  a  top-flight agency. 
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FRANK  DENT,  former  program  di- 
rector of  KITE,  Indianapolis,  has 

joined  tlie  announcing  staft"  of  KRGV, Weslaco,  Tex. 

BARBARA  JO  ALLEN,  known  pro- 
fessionally as  Vera  Vague  on  the  NBC 

Signal  Carnival,  sponsored  by  Signal 
Oil  Co.,  Los  Angeles,  has  been  signed 
by  Republic  Studios  for  a  comedy 
role  in  the  film  "Ice-Capades". 
PANNA  MAE  HART,  publicity  and 
promotion  director  of  KVOO,  Tulsa, 
is  in  Hollywood  on  a  business  and 
pleasure  trip. 
LOU  SILVERS,  Hollywood  musical 
director  of  the  CBS  Lux  Radio  Thea- 

tre, sponsored  by  Lever  Bros.,  has 
started  his  sixth  year  on  that  pro- 

gram. His  contract  was  renewed  for 
26  weeks  effective  June  2. 

FRED  BARR,  former  announcer  of 
WARD  and  WBYN,  Brooklyn,  has 
joined  AVWRL.  New  York,  replac- 

ing Douglas  Way  who  resigned  to 
join  AFRA. 

KNOX  MANNING,  Hollywood  com- 
mentator, has  been  signed  by  Warner 

Bros,  to  narrate  two  short  subjects, 
"Miracle  Makers"  and  "Polo  With  the 
Stars,"  now  in  production. 
BILL  RODDY  has  joined  the  an- 

nouncing stafE  of  KHUB,  Watsonville, 
Cal. 

JOHN  HOLBROOK,  announcer  of 
WGN,  Chicago,  on  July  9  will  marry 
Jeannie  Jones  at  Greenville.  N.  C. 
Miss  Jones  was  Holbrook's  secretary when  he  managed  WGTC,  Greenville. 

THING
S 

AIN'T 

SO  H
OT 

IN 

FURNAC
ElKy.)

! 

pretty  cold  prop  ^„„ey 

to  cover  ̂ ^""'^t  your  fires'.  On 
you'd  better  bank  y  j^^iUe 

other  ̂.and^^f  1,288,000 
Trading  Area  hae    ̂ ^^^  ̂ ^^^ 

P-P^^^rKen  uc^y  combined/ 

a  hot  market  
covered It's  a  '•«*^-f''«rAVE-tbeonly 

completelyJ>yJ^     Outlet  within 

lOOmilee'- 
 sna 

heat  for  yo"
- 

HELEN  MURRAY,  of  NBC  Holly- 
wood sales  promotion  staff,  has  been 

elected  secretary  of  the  Los  Ange- 
les Women's  Adv.  Club. 

LEONARD  LBVINSON,  Hollywood 
writer,  is  curreutl.y  in  Chicago  pre- 

paring scripts  for  the  NBC  Hap  Haz- ard series  which  starts  .July  1  under 
sponsorship  of  S.  C.  .Johnson  &  Son, 
Racine,  Wis.  (floor  wax)  as  a  sum- 

mer replacement  for  Fibber  MoOee  d 
Molly.  Cecil  Underwood,  West  Coast 
manager  of  Needham,  Louis  &  Bror- 
by,  Chicago  agency,  servicing  the  ac- count, leaves  for  that  city  June  27 
to  handle  production. 

JANET  KISTEMANN,  of  the  pro- 
duction staff  of  KYA,  San  Francisco, 

is  on  a  month's  leave  and  is  replaced 
by  Kay  Winslow. 
EDMUND  KERR,  formerly  of  KOY 
and  Arizona  State  Network,  has  joined 
the  writer's  staff  of  Photo  &  Sound, San  Francisco  transcription  firm. 

CHARMAIN  WERNER,  new  to  ra- 
dio, recently  joined  KSFO,  San  Fran- 

cisco. 
GEORGE  RYAN  has  been  added  to 
the  announcing  staff  of  KLX,  Oak- 

land, Cal.  succeeding  Bill  Switzer. 
ADRIAN  GENDOT,  writer,  of 
KFRC,  San  Francisco  and  Lois  Al- 

len Hampton,  of  KYA,  San  Francisco, 
were  married  June  22. 
ADOLPH  SCHNEIDER,  NBC  news 
writer,  on  June  13  became  the  father 
of  an  8-pound  baby  boy. 

DAVID  LEEDS,  formerly  of  WPEN, 
Philadelphia,  and  free-lance  radio  ac- 

tor, has  joined  the  announcing  staff 
of  WAAT,  Jersey  City. 
HELEN  SULLIVAN,  receptionist 
and  continuity  writer  of  KHQ-KGA, 
Spokane,  Wash.,  has  resigned  to  go  to California. 

JACK  LYMAN,  program  director  of 
KOA,  Denver,  has  been  called  in  as 
special  consultant  on  amplification 
arrangements  for  the  Denver-owned 
mountain  amphitheatre  at  Red  Rocks Park. 

HAL  PARKBS,  formerly  of  KLO, 
KUTA,  WBBM  and  KOIL.  has  joined 
the  announcing  staff  of  KROW,  Oak- 

land, succeeding  Hal  Chambers,  re- 
signed. 

BILL  RHODES,  formerly  of  Wash- 
ington State  College,  has  joined  KHQ- 

KGA,  Spokane,  Wash.,  as  vacation 
relief  announcer  and  writer. 

LOUIS  D.  LIVINGSTON,  formerly 
of  KOL,  Seattle,  has  joined  the  con- 

tinuity staff  of  KHQ-KGA,  Spokane, Wash. 

HOMER  M.  HAINES,  formerly  of 
WKMO,  Kokomo,  Ind.,  has  joined  the 
engineering  staff  of  WMAN,  Mans- field, O. 

LEROY  MILLER,  announcer  of 
KYW,  Philadelphia,  on  June  13,  mar- 

ried Hoi^e  Alessandroni,  daughter  of 
a  Philadelphia  Common  Pleas  Court .Judge. 

BOB  TRENDLER,  since  1934  direc- 
tor of  the  WGN,  Chicago,  chorus,  on 

June  14  was  appointed  conductor  of 
the  station's  dance  orchestra. 
RYE  BILLSBURY,  free  lance  an- 

nouncer, has  joined  the  announcing 
staff  of  WJJD,  Chicago. 

LOUISE  LANGLEY,  secretary  of 
WCBS,  Springfield,  111.,  on  May  24 
was  married  to  Morris  Etter  of  Tav- 
lorville.  111. 

CHARLES  P.  SHAFFNER,  long  as- 
sociated with  farm  journals  and  radio 

programs  has  been  appointed  director 
of  rural  programs  of  WCAU,  Phila- 

delphia. In  addition  he  will  develop 
a  series  of  programs  designed  primar- 

ily for  rural  interest  and  service. 
LEW  FISHER  has  returned  to 
WCAU,  Philadelphia,  after  three 
months  at  a  Naval  Reserve  training 
station,  where  he  earned  a  Reserve 
Ensign's  commission. 

LADIES.
* 

ROBERTA  BEATTY 

FEW  WOMEN  active  in  radio  to- 
day can  answer  the  roll  call  of  ra- 
dio pioneers  When  Roberta  Beatty 

back  in  1923  received  a  telephone 
call  in  New  York  from  a  fellow 
vocal  student,  inviting  her  to  try 
out  a  couple  of  songs  over  the  air, 
her  die  was  cast.  At  the  time  Ro- 

berta was  playing  in  a  Broadway 
show,  "Aren't  We  All"  featuring 
Leslie  Howard,  but  she  was  con- vinced of  the  future  of  the  new 
medium  by  that  fellow  student — 
Graham  McNamee.  During  World 
War  I  she  took  an  active  part  in 
ambulance  driving  in  France  for 
nearly  two  years.  Now,  as  the  pre- 

siding personality  in  the  morning 
feature  of  CFCF,  Montreal,  For 
Ladies  Only,  Roberta,  through  her 
stage  and  radio  experience,  has 
succeeded  in  bringing  an  informal 
technique  to  her  broadcasts,  of  dis- 

tinct appeal  to  women. 

FRANK  DUNNE,  formerly  of 
WTAG,  Worcester,  has  joined  the 
announcing  staff  of  MBS-WOR,  New 
York. 

CHARLES  KLEIN,  of  the  NBC  Chi- 
cago guide  staff,  leaves  for  San  Diego 

.June  30  to  join  the  Marines.  Scott  S. 
Runge,  of  the  same  department,  has 
been  granted  a  leave  for  military  serv- ice. 

JOHN  BARTLY,  pianist  with  John- 
ny Bowman's  orchestra,  on  WCKY, Cincinnati,  was  inducted  into  the 

Army  at  Fort  Thomas,  Ky. 
DICK  ELGAR,  Johns  Hopkins  and 
Baltimore  Law  School  graduate,  has 
joined  the  announcing  staff  of  WBAL, Baltimore. 

EVERETTE  HOWARD  has  replaced 
Russ  Johns,  resigned,  on  the  announc- 

ing staff  of  WFVA,  Fredericksburg, 
Va.  Six  months  Howard  had  resigned, 
with  Johns  taking  his  place. 
GEORGE  B.  GERMAN  and  Eddie 
Martin,  of  WNAX,  Yankton,  S.  D., 
have  sold  five  cowboy  songs  to  M.  M. 
Cole  Publishing  Co.,  Chicago. 

JACK  BERRY  formerly  of  Yankee 
Network,  has  joined  the  announcing 
staff  of  WDRC,  Hartford. 

VICTOR  WINTERMEYER,  assis- 
tant in  the  accounting  department  of 

KMBC,  Kansas  City,  on  May  11  mar- 
ried Thelma  Butterworth  in  Indepen- dence, Mo. 

G.  CONRAD  RIANHARD,  formerly 
of  WRTD,  Richmond,  has  joined 
WBTM,  Danville,  Va.,  as  a  writer. 
J.  A.  BLACK,  formerly  program  di- 

rector of  WDNC,  Durham,  N.  C,  has 
rejoined  the  production  staff  of 
WBTM,  Danville,  Va. 

BRADFORD  ANSLEY,  formerly  of 
WSB,  Atlanta,  and  now  with  AP 
radio  in  New  York,  was  married  re- 
cently. 

MANUEL  COOPER,  assistant  pub- 
licity director  of  WSB,  Atlanta,  leaves 

shortly  for  a  year  in  the  Army. 
MALCOLM  RICHARDS,  formerly  of 
WJHO,  Opelika,  Ala.,  has  joined  i 
WCOV,  Montgomery,  taking  the  spot 
vacated  when  Weston  Britt  was  made 
fulltime  musical  director. 

TOM  CAFFERTY,  music  commen- tator of  KDYL,  Salt  Lake  City,  on 
June  29  is  to  marry  Jean  Huntzing- 
er,  of  the  station  staff. 
BILL  ERIN,  graduate  of  Wisconsin 
U  and  former  sports  announcer  at 
WHA,  Madison,  has  joined  WOWO- 
WGL,  Fort  Wayne. 
PEGGY  WILLIAMS  has  been  named 
director  of  women's  programs  at  KGW- 
KEX,  Portland,  Ore. 
FRANKLIN  METZNER,  of  KBTM. 
Jonesboro,  Ark.,  leaves  July  5  for 
New  Orleans  to  join  the  Navy.  Tak- 

ing his  ijlace  is  Edward  Holmes,  grad- 
uate of  Bob  Jones  College,  Cleve- 
land, Tenn. 

BERT  STILLS,  formerly  of  WBNS 
and  WOSU,  Columbus,  has  joined 
WMRN,  Marion,  O.,  as  dramatic  edi- tor and  announcer. 
FRANK  K.  TELFORD,  formerly 
script  writer  and  producer  for  the 
radio  department  of  the  Detroit  pub- lic schools,  and  William  F.  McMorrow, 
freelance  radio  writer,  have  joined  the 
radio  section,  division  of  information. 
Office  for  Emergency  Management, 
Washington. 

CHARLES  SEBASTIAN,  chief  an- nouncer of  KSCJ,  Sioux  City,  la., 
recently  presented  his  1,000th  con- secutive news  broadcast  on  KSCJ. 

GANUS  SCARBOROUGH,  announ- cer of  WJHP,  Jacksonville,  Fla.,  is 
the  father  of  a  baby  boy  born  June  11. 
BRE'NDA  ROSS,  from  Boston,  has 
joined  WFPG,  Atlantic  City,  to  con- duct the  Home  Hour. 

JERRY  LAWRENCE,  announcer  of 
WOR,  New  York,  and  conductor  of 
the  WOR  Vagabonds'  Trail  program, 
is  acting  as  announcer-producer  of  the 
2-5  :30  a.m.  period  added  to  the  WOR 
schedule  seven  nights  a  week. 
HUGH  HARPER,  formerly  of  WSUI, 
Iowa  City,  la.,  and  KGNO,  Dodge 
City,  Kan.,  has  joined  the  announcing 
staff  of  KSCJ,  Sioux  City,  la. 

HUGH  CONOVER,  WJSV,  Wash- 
ington, announcer,  is  the  father  of  a 

girl,  Linda,  his  second  child. 
ROBERT  SCHMID,  MBS  sales  pro- motion director,  is  the  father  of  an 
8-pound  baby  girl,  born  June  16  at Doctors  Hospital,  New  York. 

KOA  Client ^i^^t^^  

"We  certainly  do 

appreciate  the  fine 
cooperation...  ex- 

tended us  in  mak- 
ing our  new  dealer 

drive  a  success." 
50,000  WATTS 
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FERNAND  AUBBRJONOIS,  chief 
of  the  French  section  of  the  NBC 
international  division  and  conductor 
of  daily  broadcasts  in  French  on 
WRCA  and  WNBI,  NBC  shortwave 
stations,  has  been  made  an  Officer 
of  the  Order  of  Honor  &  Merit  by 
the  Republic  of  Haiti  "for  meritori- ous service  to  the  cause  of  Pan-Ameri- 

canism and  for  the  promotion  of  closer 
relationships  between  the  French 
speaking  people  of  Haiti  and  the 
United  States." 
DICK  KEPLINGER.  news  and  spec- 

ial events  director  of  KOMO-KJR,  Se- 
attle, and  Mary  Lee  Barnes  of  the 

publicity  staff,  were  married  May  30. 
HARLOW  WILCOX.  CBS  Holly- 

wood announcer,  has  been  signed  for 
a  role  in  the  RKO  Radio  Pictures 
film,  "Look  Who's  Laughing". 
BILL  GOODWIN,  CBS  Hollywood 
announcer,  has  recovered  from  influ- 
enza. 

EDWIN  BROWNE,  religious  and 
educational  director  of  KMBC,  Kan- 

sas City,  was  installed  June  1  as 
pastor  of  Bennington  Church  of  Lat- 

ter Day  Saints. 
MILDRED  BOHNSACK,  librarian 
of  KMBC,  Kansas  City,  has  joined 
her  husband,  Dr.  Ralph  Bohnsack, 
at  Anker  Hospital  in  St.  Paul  where 
he  will  begin  his  interneship  July  1. 
JOSE  SANTOS  QUIJANO,  of  Co- 

lombia, has  joined  the  foreign  lan- 
guage staff  of  CBS  as  Spanish  an- 

nouncer and  commentator  for  musical 
and  cultural  programs. 
JOE  GOTTESMAN,  CBS  Hollywood 
special  writer,  is  completing  a  new 
illustrated  book  titled  Leopold,  the 
story  of  a  laughing  hyena. 
BILL  EDMUNDS,  formerly  staff  an- 

nouncer of  WFIL,  Philadelphia,  left 
the  station  to  take  a  similar  position 
with  WHN,  New  York. 
IVAN  SCHOOLEY  of  KOA,  Denver, 
recently  became  the  father  of  a  baby 
girl. 

Mrs.  Emma  Lanning 
MRS.  EMMA  VAN  ALSTYNE 
LANNING,  85,  homespun  philoso- 

pher of  WLS,  Chicago,  known  as 
"Aunt  Em",  believed  to  be  the 
oldest  person  regularly  employed 
on  any  radio  station  throughout 
the  country,  died  June  16  in  the 
Illinois  Masonic  Hospital,  Chica- 

go. Death  followed  a  fall  in  her 
home  May  3,  in  which  she  broke  her 
hip.  During  the  time  she  was  em- 

ployed by  WLS  she  had  not  missed 
a  single  broadcast.  Married  at  19, 
she  was  a  widow  btlure  SU  flei- 
one  son  by  the  first  marriage,  Eg- 

bert Van  Alstyne,  who  survives 
is  a  composer.  She  later  married 
again  and  mothered  six  step-chil- 

dren. In  1921,  at  65,  she  entered 
Chicago  Musical  College,  graduat- 

ing in  1925,  just  20  years  after 
her  son  graduated  from  the  same 
institution.  Before  joining  WLS  she 
appeared  on  stations  in  Grand 
Rapids,  Mich.,  and  Rockford,  111. 

Winner  of  the  "George  Foster  Peabody 
Award"  (or  Distinguished  and  Merito- 

rious Public  Service  Programs  in  the 
local  channel  group  durng  1940. 

1400  KC.  ★  250  Watts 

Guestitorial 
{Continued  from  page  30) 

take  centuries  to  cover  the  hun- 
dreds of  thousands  of  cave  dwellers 

that  need  to  be  covered. 
Lemuel  considers  employing  a 

thousand  pairs  of  representatives 
and  singers  to  do  this  work.  But  he 
immediately  sees  the  utter  imprac- 

ticability of  the  idea,  its  excessive 
cost. 

At  this  point,  a  genie  appears 
before  Lemuel. 

He  says,  "Lemuel,  I  am  here  to 
do  you  a  favor.  With  this  magic 
box  I  shall  make  it  possible  for 
your  representative  and  singer  who 
have  been  addressing  cave-wives 
and  families  one  by  one,  to  address 
millions  at  the  same  time,  in  the 
same  intimate  ,personal  way.  He 
and  the  singer  will  simply  direct 
thei  rvoices  into  this  box.  Lo  and 
behold!  At  once,  what  the  one  sings 
and  what  the  other  speaks  will  be 
brought  to  millions  of  cave-wives 
an  dfamilies  right  in  their  caves. 
Lemuel,  does  this  offer  appeal  to 
you?  You  can  avail  yourself  of  it 
for  a  cost  this  is  trifling." 

Lemuel  is  amazed.  The  magic  box 
is  just  what  he  needs.  He  looks  up 
at  the  genie.  "Quickly,"  he  says. 
"Give  me  that  magic  box.  I  need 
it  desperately  and  I  want  it." The  genie  laughs  derisively. 
"Lemuel  Q.  Jawbreak,"  he  says, 
starting  to  fade  into  the  thin  air 
from  whence  he  came,  "modern  day 
advertising  oifers  you  this  very 
box.  Go  take  it ...  It  is  radio." 

Corwin  Honored 

AT  THE  Radio  Writers'  Panel  of the  fourth  biennial  American 
Writers  Congress  held  at  the  Com- 

modore Hotel,  New  York,  in  early 
June,  the  current  CBS  Workshop 
series,  26  by  Corwin  was  judged 
the  best  recent  radio  writing.  The 
panel,  presided  over  by  William  E. 
Dodd  Jr.,  unanimously  condemned 
radio  censorship  of  "progressive" scripts,  and  discussed  a  plan  to 
form  local  committees  to  stimulate 
local  groups  to  secure  air  time  for 
"progressive"  education  and  enter- tainment. 

WBYN  Sales  Staff 
SALES  STAFF  of  WBNY,  new 
Brooklyn  station,  has  been  an- 

nounced by  Berne  W.  Wilkins,  sales 
manager,  as  follows :  Ovelton  Ma- 
xey,  George  Winoker,  Angelo  Pal- 
ange,  Alvin  Samuels,  Irwin  Porter 
and  Oscar  Kronenberg.  Eleanor 
Skern,  formerly  of  WMCA,  and 
WNEW,  New  York,  has  joined 
WBYN  as  Mr.  Wilkins'  secretary. 

Francesca  Lenni  Hurt 

FRANCESCA  LENNI,  radio  ac- 
tress currently  playing  the  part  of 

Princess  Narda  in  the  Mandrake 
the  Magician  series  sponsored  on 
several  stations  by  Purity  Bakeries 
Corp.,  Chicago,  is  in  Roosevelt  Hos- 

pital, New  York,  in  a  critical  con- 
dition following  a  fall  June  15  in 

front  of  a  subway  train. 

BMI  has  announced  that  it  has  some 
extra  copies  of  the  first  volume  of  its 
BMI  Index,  which  will  be  sent  to 
any  subscribers  writing  for  them.  Only 
charge  will  be  COD  postage. 

Actor  Joins  WHN 

SCOTT  COLTON,  movie  stage 
actor,  who  played 
the  lead  in  the 
last  eight  pictures 
he  made  for  Uni- 

versal and  Colum- 
bia, has  joined 

WHN,  New  York, 
as  an  announcer 
and  is  handling 

the  One  -  Two- Three  Swing  pro- 
gram nightly 

Mr.  Colton        1-3  a.m. 

Cassidy  Promoted 

JAMES  CASSIDY,  a  member  of  the 
press  department  of  WLW,  WSAI 
and  WLWO,  Cincinnati,  for  the  last 
three  years,  has  been  appointed  special 
events  director  of  the  three  stations, 
replacing  Herbert  Flaig.  Mr.  Cassidy, 
a  native  Cincinnatian,  was  graduated 
from  the  U  of  Cincinnati  college  of 
liberal  arts  and  had  been  active  in 
institutional  publicity  and  i^romotion 
prior  to  joining  the  Crosley  publicity 
department  in  1938.  He  will  report 
to  Cecil  K.  Carmichael.  vice-president 
in  charge  of  broadcasting,  whose  du- 

ties were  recently  extended  to  include 
defense  broadcasts  and  public  service 
pi'ograms. 

B-M  in  Brazil 

BRISTOL-MYERS  Co.,  New  York, 
has  launched  a  series  of  nightly 
newscasts  on  PRE8,  Rio  de  Ja- 

neiro, and  PRB9,  Sao  Paulo,  broad- 
casting a  quarter-hour  of  United Press  world  news  in  Portugese, 

Monday  through  Friday,  in  the 
interests  of  Ipana  Toothpaste  and 
Sal  Heptaica.  First  such  series  in 
Brazil,  the  broadcasts  will  be  di- 

rected by  UP  men  who  are  experi- 
enced in  the  technique  of  radio 

news  presentation,  it  was  an- nounced. These  newscasts  extend  an 

already  large  foreign  radio  sched- 
ule for  Bristol-Myers  Co.,  includ- 
ing programs  for  Mexico,  Argen- 

tina, Peru,  Chile,  Colombia,  Vene- zuela, the  Dominican  Republic, 
Puerto  Rico,  Panama,  Cuba,  Ha- 

waiian Islands  and  the  Philippines. 
Company's  foreign  advertising  is 
placed  through  Boclaro  Adv.  Agen- 

cy, New  York. 

Spence  Heads  Washingtonians 
HARRY  R.  SPENCE,  owner  and 
manager  of  KXRO,  Aberdeen,  Wash., 
and  a  former  NAB  director,  has  been 
re-elected  president  of  the  Washington 
State  Assn.  of  Broadcasters.  Other  offi- 

cers elected  at  the  association's  meeting June  7  were :  H.  E.  Studebaker,  KUJ, 
Walla  Walla,  vice-president ;  Miss 
Florence  Wallace,  KXA,  Seattle,  sec- 

retary;  Robert  E.  Priebe,  KRSC,  Se- 
attle, treasurer. 

Sub  for  Bob  Hope 

PEPSODENT  Co.,  Chicago  (tooth- 
paste), on  June  24  replaces  for  13 

weeks  the  Bob  Hope  Show  on  63 
NBC  Red  stations  with  A  Date 
With  Judy,  Tuesday,  10-10:30  p.m. 
(EDST).  Family  serial  is  written 
by  Aleen  Leslie  and  Jerry 
Schwartz,  the  latter  having  taken 
a  leave  of  absence  for  program's duration  from  CBS  Hollywood 
staff.  Bill  Lawrence  is  agency  pro- 

ducer. Lord  &  Thomas,  Chicago, 
has  the  account. 

TEXAS  STATE  NETWORK  of  16 
stations  has  appointed  Weed  &  Co. 
as  national  sales  representatives,  ef- 

fective immediately. 

WFBL 

SYRACUSE 

Here's  w'"''  m  v.(45n>i"^oo<i  » 

='°':.%RTO«t'^'t■JasSyf'■;'Ked.■• 

WFBL 
SYRACUSE,    N.  Y. 

'Member  Basic  Neiwoik 
Columbia  Broadcasting  System 

FREE  &  PETERS,  Inc.,. exclusive  national  repbesentatives 
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Running  Account  of  Senate  Hearings  on  White  Resolution 

WILLIAM  S.  PALEY,  CBS  presi- 
dent and  founder  of  the  network  in 

1926  under  its  existing  policy  and 
ownership,  occupied  the  stand  at 
a  4 1/2 -hour  session  Monday  morn- 

ing. He  did  not  complete  his  testi- 
mony that  day. 

At  the  outset,  he  said  he  wanted 
to  urge  Congress  to  enact  a  new 
radio  law.  He  specified  four  things 
which  he  thought  paramount  in 
such  a  law:  (1)  that  networks  be 
licensed  by  the  Commission;  (2) 
that  fairness  in  dealing  with  con- 

troversial questions  and  with  news 
should  be  made  a  condition  to  hav- 

ing or  holding  a  network  or  station 
license;  (3)  that  the  powers  and 
duties  of  the  Commission  be  better 
defined  so  the  Commission  would 
know  exactly  what  Congress  de- 

sires it  to  do  and  so  broadcasters 
would  know  precisely  what  it  is 
empowered  to  direct;  and  (4)  that 
there  should  be  a  Commission  di- 

vorced from  the  common  carrier 
field,  with  which  the  regulation  of 
broadcasting  is  now  intertwined. 
He  also  urged  that  there  should  be 
clear  and  specified  provisions  for 
proper  judicial  review  which  can- 

not be  evaded  by  "subtle  legal  tech- 
nicalities either  by  the  Commission 

or  by  any  broadcaster". 

B.eviews  Swift  Growth 

Of  the  Industry 

Extolling  the  swift  development 
of  broadcasting  during  the  last  14 
years  of  regulation,  which  he  de- 

scribed as  equivalent  to  50  years 
in  an  older  and  less  dynamic  indus- 

try, Mr.  Paley  listed  achievements 
of  broadcasting  as  it  developed 
along  the  lines  most  acceptable  to 
the  American  radio  audience. 

"Once  networks  are  licensed,"  he 
said,  "it  should  cease  to  be  fash- 

ionable in  Commission  circles  that 
they  are  an  illegitimate  factor  in 
the  industry  or  that  in  any  sense 
they  are  evading  their  responsibili- 

ties or  inducing  licensees  to  evade 
theirs". 

Denying  that  broadcasting  is  a 

CIRCUIT  DESIGN 

GENERAL  ®  ELECTRIC 
160-17 

recalcitrant  or  defiant  industry,  Mr. 
Paley  declared  the  industry  is  will- 

ing to  abide  by  the  decision  of  Con- 
gress if  it  will  only  make  an  un- 

prejudiced examination  of  all  the 
facts  and  "tell  us  the  answer".  The 
very  fact  that  the  FCC  now  seems 
to  find  it  necessary  to  "slip  through 
the  back  door  and  strike  at  us 
through  the  licensing  power  it 
holds  over  our  affiliated  stations  is 

proof  that  there  is  something  inade- 

quate in  the  statute  itself". 
Finds  Broadcasting 

In  State  of  Terror 

Moving  to  his  second  recommen- 
dation, Mr.  Paley  said  he  saw  no 

reason  why  the  new  law  should 
not  embody  the  requirement  that 
fairness  be  maintained  in  discus- 

sion of  current  controversial  ques- 
tions and  news.  If  this  policy  is 

not  set,  he  said,  he  felt  that  "we 
will  drift  into  an  exercise  of  vague 
and  undetermined  powers  by  the 
Commission"  as  an  instrument  of 
oppression  and  a  threat  to  genuine 
freedom  of  the  air. 

"Government  servants,"  he  said, 
"are  sometimes  swayed,  however 
unconsciously,  by  self-interest." 
Any  responsible  business  would  al- 

ways rather  obey  a  law  than  obey 
a  man,  he  asserted. 

Describing  broadcasting  as  in  a 
"state  of  terror",  Mr.  Paley  charged 
that  the  Commission,  disregarding 
the  ancient  prerogative  of  due  proc- 

ess, "has  chosen  to  act  as  complain- 
ing witness,  prosecutor,  judge,  jury 

and  hangman,  and  we  find  ourselves 
at  the  end  of  the  row  stigmatized  as 
a  monopolist  and  most  of  the  im- 

portant practices  of  our  business 
sweepingly  abolished  by  adminis- 

trative fiat." 
Emphasizing  need  for  divorcing 

the  Commission  administering  the 
law  governing  broadcasting  from 
the  administrative  body  dealing 
with  common  carriers,  Mr.  Paley 
said  Congress  wisely  decreed  at  the 
beginning  that  broadcasting  was 
not  a  common  carrier.  Passage  of 
the  White  Resolution,  he  said,  will 
give  the  committee  and  Congress  an 
opportunity  to  investigate  and  de- 

termine whether  in  the  public  in- 
terest there  should  be  a  separation 

of  these  two  fields  of  activity,  one 
calling  for  close  and  detailed  regu- 

lation and  the  other  calling  for  a 
large  measure  of  unrestricted  free- dom. 

Describing  the  present  statute  as 
ambiguous  and  inadequate,  Mr. 
Paley  said  he  thought  Congress 
should  make  legal  rights  in  broad- 

casting "crystal  clear",  with  no 
chicanery  or  evasion  or  technical 
fencing  in  such  an  important  mat- 

ter. He  said  that  in  advocating  net- 
work licensing  and  a  new  radio  law 

he  did  not  want  to  create  the  im- 
pression that  he  was  suggesting 

that  the  industry  be  put  "into  a 
strait-jacket  of  hampering  and  re- 

stricting regulation".  It  is  up  to 
Congress  first  to  decide  the  broad 
questions  of  policy,  he  declared. 

Pointing  to  the  absence  of  public 
complaint  about  broadcasting,  he 
said  it  indicated  that  radio  does  not 
need  and  never  should  have  the 
kind  of  regulation  that  inevitably 
will  encroach  on  programming  and 
interfere  so  materially  with  busi- 

ness arrangements  and  private  bar- 
gainings of  broadcasters  that  the 

industry  will  exist  only  at  the 
mercy  of  the  Commission. 

Only  One  Serious 

Program  Complaint 

It  is  striking,  he  said,  that  in  the 
whole  history  of  CBS  there  has 
been  only  one  single  broadcast 
which  has  been  severely  censured — 
the  Orson  Welles  broadcast.  That, 
he  said,  is  generally  true  of  broad- casting. 

The  law  should  limit  the  FCC  to 
three  things,  Mr.  Paley  suggested. 
These  he  enumerated  as  first,  the 
necessary  "traffic  job;  second,  to 
insure  that  the  medium  is  used 
fairly  and  without  editorial  bias; 
third,  to  review  the  operations  of 
any  network  or  station  and  make 
a  broad  general  decision  based  upon 
competent  evidence  as  to  whether 
that  network  or  station  is  operat- 

ing in  the  public  interest".  Certain- 
ly, he  said,  the  law  should  provide 

that  there  can  be  no  "arbitrary  or 
capricious  decision  in  these  im- 

portant regards".  No  broadcaster 
should  be  put  off  the  air  for  a  single 
slip  due  to  a  mistake,  he  felt,  or 
for  an  error  not  involving  willful 
misconduct,  or  because  some  sub- 

ordinate somewhere  has  misinter- 
preted or  failed  to  live  up  to  his 

instructions. 

Striking  at  the  monopoly  accusa- 
tions of  Chairman  Fly,  Mr.  Paley 

declared  that  nature  and  not  man 
decided  that  radio  facilities  should 
be  limited.  Technical  improvements 
are  steadily  increasing  the  avail- 

able number  of  stations,  he  said, 
and  engineering  experts  predict 
that  once  FM  is  eflTectively  estab- 

lished, it  will  be  possible  to  have 
as  many  as  14  networks  in  this 
country  with  that  type  of  broad- 

casting alone.  He  pointed  out  that 
some  150  new  stations  have  been 
authorized  within  the  continental 
United  States  in  the  past  two  years 
in  the  standard  broadcast  band. 

Objects  to  Sneers 
And  Accusations 

Asserting  that  the  new  rules 
would  bring  drastic  changes  in 
broadcasting,  Mr.  Paley  suggested 
to  the  committee  that  it  should 
know  all  about  them  or  what  they 
would  lead  to  before  they  are  either 
rejected  or  enforced.  One  of  his 
very  strong  reasons  for  hoping  that 
the  committee  would  vote  out  the 
resolution  and  the  Senate  would 

pass  it,  Mr.  Paley  said,  was  that  he 
was  confident  "we  need  a  full  and 
complete  inquiry  by  Congress  into 

the  realities  of  broadcasting". 
So  far  there  have  been  "sneers, 

speculation,  innuendo  and  accusa- 
tions, and  I  realize  that  it  is  ex- 

ceedingly difficult  for  you  gentle- 
men to  grasp  all  the  intricacies  of 

our  problems  without  having  had 

a  real  opportunity  to  study  them." After  listening  to  Chairman 
Ply's  testimony,  Mr.  Paley  said  he 
was  convinced  more  than  ever  be- 

fore that  the  Commission  "has 
failed  to  grasp  the  essential  busi- 

ness and  social  factors  affecting 

network  broadcasting".  The  re- 
peated "easy-going  assurances"  of Chairman  Fly  that  he  would  take 

care  of  everything  and  that  every- 
thing will  be  all  right,  he  said,  did 

not  jibe  with  his  practical  experi- 
ence. He  said  he  was  more  uneasy 

than  ever  because  of  the  "uncer- 
tainty overlying  almost  every  as- 

pect of  the  subject  that  Mr.  Fly 

sought  to  elucidate". "We  find  ourselves,  after  all 
these  weeks,"  Mr.  Paley  declared, 
"at  a  loss  as  to  how  to  operate  a 
network  successfully  under  the  new 
rules,  either  from  our  own  selfish, 
economic  point  of  view  or  from 
the  standpoint  of  the  public  inter- 

est and  good  programming." 
Striking  at  Chairman  Fly's  as- sertion that  the  rules  constituted 

only  a  "minor  operation",  Mr.  Pal- 
ey said  that  if  a  surgeon  suddenly 

decided  to  cut  off  his  leg  without 
even  giving  an  anesthetic,  his  as- 

surances that  he  was  performing 
a  "minor  operation"  and  that  no 
substantial  injury  to  his  person 
was  intended  would  neither  ease 
his  pain  nor  save  him  from  spend- 

ing the  rest  of  his  life  on  crutches. 

Says  Stations  Turn  to 
Best  Programs  Services 

Launching  a  personal  attack 
upon  Chairman  Fly,  Mr.  Paley  as- 

serted the  Commission's  report 
"reeks  with  charges  of  domination, 
control  and  similar  implications  of 

power  and  abuses  of  power".  He said  he  was  one  of  the  two  persons 
publicly  accused  by  Mr.  Fly  of  con- 

trolling 86%  of  the  nighttime  pow- 
er of  broadcasting  stations  in  the 

United  States. 
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Calling  these  charges  "senseless 
and  baseless",  he  said  they  reflected 
a  "state  of  mind  that  is  anything 
but  impartial  and  judicial".  He  said 

-  it  is  "demagogic  to  twist  the  fact 
,  that  most  of  the  radio  stations  in 
,  America  turn  to  the  best  program 
I   services  for  their  programs  into 

an  unjustified  accusation." 
i  "Pointing  to  the  voluntarily  im- 
;  posed  efforts  of  the  networks  and 
3  of  stations  to  remain  non-editorial 
'  and  free  from  bias,  Mr.  Paley  said 
'  that  broadcasting  in  the  last  analy- 
I   sis  is  controlled  by  the  public  and 

no  one  else.  The  kind  of  danger  to 
!i   which  Mr.  Fly  refers  is  "simply 
ii  non-existent",  he  said. 
■      He  accused  Mr.  Fly  of  creating 
^   "this  bogey  man"  and  said  that  this 
■'    "network  danger"  is  "wholly  a  fic- 
5   tion  of  Mr.  Fly's  own  mind", 
i       After  describing  to  the  commit- 
j   tee  how  CBS  functions,  Mr.  Paley 
.    pointed  out  that  the  network  over- 
J    head  is  more  than  $10,000,000  a 

year  and  the  sustaining  programs 
alone  cost  more  than  $5,000,000  a 

:    year.   The   $10,000,000   figure,  he 
declared,  does  not  include  payments 

^    to  stations. 
Disclaiming  that  networks  are 

1  basically  evil,  Mr.  Paley  slapped 

J  back  at  Chairman  Fly's  continued 
{  observation  in  his  four  days  of  tes- 
,  timony  that  CBS  was  "a  New  York 
J  corporation". 
I  When  he  began  to  read  a  memo- 

randum governing  European  war 
coverage  by  CBS  issued  Sept.  5, 

.    1939  by  Edward  Klauber,  CBS  ex- 
I  ecutive  vice  -  president,  Senator 

Wheeler  observed  that  while  the 
networks  contend  there  had  been 

I  no  complaint  on  commentators,  he 
could  assure  them  that  there  had 

;    been  "great  complaint"  about  them 
(    on  all  networks  and  even  on  local 
[  stations. 
i        He  made  another  plea  for  fair 
,     treatment    of    commentators  and 
J     Senator    White    urged    that  the 

statute  be  expanded  to  provide  for 
equal    opportunity    for  discussion 
of  controversial  issues  on  radio. 

i    Revenues  Spurned 
From  Controversies 

1 
Mr.  Paley  said  he  wanted  the  law 

]  to  become  "vocal  on  that  particular 
,  point". ,  The  diligence  with  which  CBS 

evaluates  its  program  service  was 
enumerated  by  the  40-year-old  ex- 

ecutive. He  said  Columbia  could 
have  made  tremendous  revenue  on 
sale  of  time  for  discussion  of  con- 

troversial issues,  such  as  the  public 
utility  holding  company  act.  An 
estimate  revealed  that  CBS  has  lost 
approximately  $9,000,000  in  reve- 

nue on  business  that  has  been  re- 
jected. 

Disputing  the  contention  that 
networks  dominate  their  stations, 
Mr.  Paley  said  that  station  revenue 
increases  once  it  is  on  a  network 
and  dwindles  otherwise.  Answering 
Senator  Wheeler,  he  said  that  the 
reason  many  national  advertisers 
do  not  take  smaller  stations  can  be 
ascribed  to  a  number  of  factors. 
For  example,  the  advertiser  might 

Nazi  Ads  Banned 

WHOM,  Jersey  City,  through 
Joseph  Lang,  station  man- 

ager, on  June  16  notified  the 
Hamburg-Bremen  Steamship 
Agency,  North  German  Lloyd, 
Steneck  Travel  Bureau  and 
Public  Service  Travel  that 
their  radio  programs  would 
no  longer  be  accepted  by  the 
station  in  view  of  the  an- 

nouncement by  Under-Secre- 
tary of  State  Sumner  Wells 

that  the  U.  S.  Government 
had  frozen  German  and  Ita- 

lian funds  in  this  country. 
All  four  companies  adver- tised services  that  handled 
the  transfer  of  money  and 
food  packages  to  relatives  in 
Europe. 

not  have  distribution  in  a  particu- 
lar area. 

Regardless  of  that,  Senator 
Wheeler  said,  it  seemed  to  him  that 
the  network,  as  a  public  service 
corporation,  is  required  to  render 
national  service  even  at  the  sacri- 

fice of  profits,  or  even  if  the  adver- 
tiser is  forced  to  spend  more. 

Declaring  that  the  trend  was  in 
the  direction  of  larger  networks, 
Mr.  Paley  said  that  CBS  is  insist- 

ing that  advertisers  take  more  and 
more  stations.  Moreover,  managed 
and  operated  stations  of  CBS  are 
originating  programs  for  outlying 
areas.  He  said  the  move,  however, 
would  have  to  be  gradual  and  that 
if  CBS  now  required  advertisers  to 
take  a  full  network,  it  would  lose 
much  business. 

Tells  of  Earnings 
And  Overhead 

Asked  by  Senator  Wheeler  about 
the  investment  in  CBS,  Mr.  Paley 
said  approximately  $14,000,000 
constitutes  that  figure.  Last  year 
CBS  did  a  gross  business  of  $40,- 
000,000  and  had  an  overhead  of 
$10,500,000,  with  a  net  profit  of 
$3,471,000  after  taxes.  The  profit 
figure  was  only  8.79%  of  the  gross. 
The  eight  M  &  O  stations  had  a  net 
profit  of  $1,500,000,  so  that  the 
over-all  net  was  approximately 
$5,000,000. 

Senator  Wheeler,  however,  con- 
cluded that  the  $5,000,000  figure 

represented  about  33%%  of  the  in- 
vestment in  the  network  and  that 

he  felt  a  network  operation  could 
not  be  likened  to  that  of  a  legal 
practice.  Mr.  Paley,  however,  ob- 

served that  a  good  portion  of  the 
network's  profits  now  is  "going  to 

the  lawyers". Attacking  the  eight  FCC  rules, 

Mr.  Paley  said  Mr.  Fly's  observa- 
tion that  a  particular  station  would 

have  the  first  call  on  a  particular 
network's  programs  is  not  spelled 
out  in  the  rules  at  all,  but  that  this 
apparently  suddenly  was  thought 
up  by  the  Chairman. 

There  ensued  a  debate  on  wheth- 
er broadcasting  could  be  described 

as  a  personal  service  business.  Sen- 
ator Wheeler  insisted  it  was  not, 

since  radio  functions  on  a  license 
from   the   Government   and  that 

equal  opportunity  therefore  is  not 
available  to  all  comers  to  get  into 
the  business. 

He  said  he  was  not  complaining 
about  the  earning  of  profits  by  the 
networks,  but  that  he  thought  part 
of  the  profits  should  be  used  to  go 
into  smaller  markets.  He  described 

this  as  "intelligent  selfishness"  on 
the  part  of  the  broadcasting  com- 

panies. 26  Million  a  Year 
To  Break  Even 

Mr.  Paley  declared  that  if  the 
networks  haven't  done  well  enough 
in  the  past  in  this  regard,  it  is 
going  to  be  more  difficult  under  the 
rules  when  network  broadcasting 
is  "broken  down  into  bits  and 

pieces". 

To  indicate  the  slim  margin  be- 
tween profit  and  loss,  Mr.  Paley 

said  CBS  accountants  had  con- 
cluded that  the  network  must  have 

an  income  of  $26,000,000  a  year  be- 
fore it  can  break  even.  This  in- 

cludes lines,  sustaining  programs 
and  other  established  expenses. 

Asserting  that  no  network  uses 
all  of  the  licensed  time  of  a  sta- 

tion, Mr.  Paley  said  the  CBS  con- 
tract provides  that  no  more  than  50 

"converted  hours  per  week  shall 
be  used,  although  it  options  all  of 
the  hours  of  its  affiliates".  He  ex- 

plained  that  two    daytime  hours 

equal  one  converted  hour,  or  the 
equivalent  of  one  nighttime  hour. 
At  present,  he  said,  CBS  uses  only 

about  39%  of  the  station's  time. 
Replying  to  Senator  Gurney,  he 

said  the  average  station  operates 
126  hours  per  week  and  that  a  little 
more  than  half  of  the  average  sta- 

tion's time  now  is  used  by  CBS. 
Disclaiming  again  Chairman 

Fly's  charges  of  domination  of  af- 
filiates, Mr.  Paley  said  there  is  no 

way  to  compel  an  affiliated  station 
to  take  a  program  and  the  station 
cannot  compel  the  network  to  de- 

liver it.  He  called  it  "a  two-way 
street".  The  station  is  more  in- 

terested in  an  exclusive  network 
affiliation  and  in  long-term  con- 

tracts than  the  network,  Mr.  Paley 
asserted. 

The  station  knows  that  the  net- 
work is  always  on  the  alert  for 

better  facilities  and  therefore  will 
not  make  a  substantial  investment 
in  new  facilities  unless  assured  of 
a  long-term  network  affiliation. 

In  the  last  10  years  station  re- 
ceipts from  CBS  have  more  than 

doubled  and  now  amount  to  45.85% 

of  the  station's  rate,  Mr.  Paley  de- 
clared. 

The  Chicago  Tribune,  according 
to  Mr.  Paley,  makes  as  much  profit 
as  several  other  small  newspapers. 
He  challenged  the  FCC  figures  on 
station  earnings,  pointing  out  that 
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various  bookkeeping  methods  are 
■used  and  that  figures  are  not  com- 
parable. 

Exclusivity  Rule 
Draws  Reproof 

Declaring  that  the  best  business 
logically  goes  to  the  big  markets, 
Mr.  Paley  said  he  felt  the  FCC  had 
failed  to  grasp  the  fundamentals 
on  how  broadcasting  works  and 
liow  the  overhead  is  paid. 

Asked  by  Senator  Wheeler  wheth- 
■er  the  initial  investment  in  CBS 
"was  only  a  half -million,  Mr.  Paley 
said  his  recollection  was  that  the 
initial  capital  amounted  to  IV2 
"million. 

Under  the  new  rules,  the  com- 
mittee was  told,  CBS  stood  to  lose 

volume  and  this  would  mean  cur- 
tailment of  service. 

Striking  first  at  the  exclusivity 
rule,  Mr.  Paley  said  that  since 
Tiearing  Chairman  Fly's  testimony 
Tie  was  "more  alarmed  than  ever". 
■Charging  that  Chairman  Fly  did 
not  know  the  meaning  of  the  rule, 
lie  said  that  regardless  of  its  guise 
"it  means  "censorship". 

He  referred  particularly  to  Com- 
missioner Craven's  testimony  that 

the  Commission  spent  only  18  hours 
in  consideration  of  the  final  rules. 
Moreover,  he  alluded  to  the  "start- 

ling disclosures"  in  the  original 
report  that  the  Commission  did  not 
know  what  effect  the  exclusivity 
rule  would  have  on  the  industry. 
The  only  interpretation  that 

could  have  been  given  this  particu- 

THEY  WERE  IN  THE  NAVY  THEN 

One  of  a  Series 

Ashevi lie's  average 
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American. 
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UP  FROM  THE  RANKS  of  ship  wireless  operators.  World  War  I 
vintage,  came  these  present-day  radio  executives,  one  of  whom  is  now 
back  in  active  duty.  For  identifications  and  brief  sketches  of  their  naVal 
careers,  see  page  42. 

lar  rule,  Mr.  Paley  insisted,  was 
that  it  meant  non-exclusive  net- 

work affiliation  and  that  it  was  not 
susceptible  of  the  interpretation 
given  it  by  Chairman  Fly  as  mean- 

ing that  a  network  could  still  enter 
a  regular  arrangement  with  an 
affiliate. 

Would  Get  'Chunks^ 
Of  Network  Service 

When  Mr.  Paley  declared  that 
Washington  attorneys  had  advised 
their  stations  not  to  enter  into 
contracts  with  networks  because  of 
the  exclusivity  rule,  Chairman 
Wheeler  said  he  could  not  believe 

the  Commission  has  "gone  entirely 
crazy"  and  that  Congress  and  the 
Senate  would  not  have  permitted 
a  complete  collapse  to  develop. 

Nevertheless,  Mr.  Paley  said,  the 
rules  absolutely  forbid  any  con- 

tract which  says  that  the  network 
shall  do  business  with  a  particu- 

lar station  exclusively.  That's  the 
reason  for  the  hearing,  he  declared. 

The  rule,  Mr.  Paley  declared,  for- 
bids exclusivity  in  all  cities,  irre- 

spective of  whether  there  are  a 
sufficient  number  of  outlets  to  ac- 

commodate all  existing  networks. 
It  would  mean  that  stations  would 
get  small  chunks  of  network  serv- 

ice instead  of  full  service  as  at 
present,  he  said. 

Senator  Wheeler  observed  that 
there  "ought  to  be  some  exception 
in  cities  that  have  sufficient  out- 

lets". Non-exclusivity,  he  said, 
might  well  be  applied  to  cities  hav- 

ing only  a  minimum  of  outlets. 

Stiff  Competition 
Among  Four  Networks 

The  fact  that  competition  exists 
in  this  country  among  four  national 
networks  was  viewed  as  extraordi- 

nary by  Mr.  Paley,  who  said  that 
no  other  country  in  the  world  could 
achieve  that,  even  if  commercial 
broadcasting  were  permitted.  There 
are  only  four  national  magazines 
having  circulation  of  21/2  million 
or  more,  he  pointed  out,  despite 

free  competition  and  lack  of  Gov- 
ernment regulation. 

Changing  his  tack  as  the  weight 
of  testimony  appeared  to  shift, 
Senator  Wheeler  said  he  felt  it  was 

wrong  for  the  Commission  to  au- 
thorize more  stations  than  a  par- 
ticular community  can  support. 

This  tends  to  lower  the  standards 
of  all  stations,  he  said.  He  likewise 
agreed  there  should  not  be  an  un- 

limited number  of  networks,  since 
this  would  place  all  of  them  in  a 

"precarious  position". 
If  there  were  but  two  stations  in 

a  city  and  four  networks  providing 
service,  Mr.  Paley  cited,  the  sta- 

tions would  get  only  half  as  much 
revenue  from  each  network,  and 
the  chains  would  suffer,  as  would 
public  service  and  programs. 

High  tribute  to  Mr.  Paley  was 
paid  by  Chairman  Wheeler  in  re- 

calling that  CBS  was  once  a  "small, 
struggling  network"  and  got  ahead 
by  taking  stations  away  from 
NBC  before  there  were  "restric- 

tive contracts."  Mr.  Paley  said  that 
CBS  didn't  come  to  the  Govern- 

ment to  complain,  but  waited  for 
the  "five-year  contracts  to  expire". 
Disagreeing  with  Chairman 

Wheeler  on  the  theory  that  NBC 
did  not  have  exclusive  contracts 
until  CBS  become  seriously  com- 

petitive, Mr.  Paley  said  many  sta- 
tions have  asked  for  long-term 

contracts  and  are  just  as  eager  to 
get  them  as  the  networks  are  to 
give  them.  MBS,  he  said,  "does  not 
have  to  wait  five  years  to  get  our 
stations",  since  affiliation  con- 

tracts are  staggered  and  expire  all the  time. 

Network  Provides  Own 

Sustaining  Service 

Asserting  that  CBS  went  into 
"serious  competition"  with  NBC 
back  in  1927,  Mr.  Paley  declared 
it  did  not  rely  upon  affiliated  sta- 

tions for  sustaining  service  but 
provided  its  own.  Programs,  rather 
than  physical  facilities  attract  the 
audience,  he  declared.  The  same 

opportunity  is  still  open  to  MBS, 

Mr.  Paley  told  the  committee.  "Give 
the  public  the  programs  and  they 
will  listen,"  he  admonished,  adding 
that  MBS  can  find  the  talent  and 

the  brain  power  to  build  "if  it 
really  wants  to  do  it". Calling  MBS  the  child  of  R.  H. 

Macy  &  Co.,  America's  largest  and 
richest  department  store  and  the 
Chicago  Tribune",  Mr.  Paley  said 
he  thought  they  should  take  the 
"same  kind  of  risk  as  we".  Instead 

of  going  to  the  FCC  to  "cash  in  on 
the  risk  of  others",  he  declared  he 
thought  the  FCC  should  not  "make 
it  soft"  for  them.  He  said  the  rules 
showed  "an  amazing  tenderness" for  MBS. 

Chairman  Wheeler  disputed  the 
contention  that  MBS  instigated  the 

rules,  declaring  that  "a  combina- tion of  the  chains  and  the  Admin- 
istration" headed  off  an  investiga- 

tion by  Congress  and  got  the  FCC 
to  undertake  the  inquiry. 

Under  the  rules,  MBS  or  other 

new  networks  not  having  "a  sus- 
taining service"  could  offer  to  pay 

outlets  more  money  for  their  time, 
or  do  the  reverse,  and  charge  the 
advertisers  less.  He  challenged  Mr. 

Fly's  contention  of  "first  call"  on 
station  time,  declaring  this  would 
mean  that  CBS,  for  example,  could 
not  avail  itself  of  time  on  other 
stations  in  the  same  market,  or  that 
the  chain  would  have  to  remain 
faithful  to  the  affiliate,  but  not  the 
affiliate  to  the  major  network.  He 
called  it  a  "happy  idea  for  MBS 
but  an  astonishing  one  for  busi- 

ness". 

Branding  Mr.  Fly's  statement 
as  "one-sided"  and  one  that  "just 
happened  to  evolve"  while  the chairman  was  on  the  stand,  Mr. 
Paley  predicted  that  advertisers 
would  be  in  a  position  to  build 
"super  networks"  and  pick  and 
choose  their  affiliates.  There  is  no 
better  argument  for  the  White 
resolution  than  this  "fantastic  ar- 

rangement" that  the  FCC  feels  it 
somewhere  has  the  power  to  com- 

pel, he  declared.  Inevitably,  under 
the  rules,  said  Mr.  Paley,  the  best 
programs  will  gravitate  to  the  big stations. 
Recalls  Secrecy  of 

Chairman  Fly 

Making  a  plea  for  Congress  to 
intercede,  Mr.  Paley  said  that  any- 

thing as  drastic  as  the  new  rules 
should  be  inquired  into  by  the 
legislature.  Asked  by  Chairman 
Fly  why  CBS  had  not  offered  sug- 

gestions to  the  FCC  on  the  regula- 
tions, Mr.  Paley  said  that  in  a  con- 

versation with  Chairman  Fly  prior 
to  the  issuance  of  the  regulations 
he  asked  about  their  effect,  and  the 

Chairman  responsed,  "wouldn't  I 
be  a  fool  to  tell  you  what  I  have  in 

mind?" 

Contending  that  the  rules  "will 
destroy"  the  established  networks, 
Mr.  Paley  said  the  FCC  did  not 
think  about  the  practical  rules  and 
that  no  expert  testimony  of  radio 
advertisers  or  others  had  been  con- 

sidered. He  pointed  to  the  similar- 
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ity  of  the  testimony  of  Mr.  Fly  and 
of  Fred  Weber,  MBS  general  man- 
ager. 

He  said  he  knew  of  advertisers 
and  agencies  now  considering  the 
creation  of  their  own  tailor-made 
networks,  by  virtue  of  the  exclusiv- 

ity ban,  and  he  predicted  that  if 
exclusive  contracts  are  knocked  out 

"you'll  put  a  dollar  sign  on  com- 
mercial broadcasting  in  a  way  you 

never  dreamed  of".  The  result  will 
be  the  "starving  of  many  smaller 
stations",  he  declared. 

Blasting  the  MBS  "world's  series 
jcase  as  "one  of  the  most  misrepre- 
•sented  topics",  Mr.  Paley  said  it 
owas  part  of  Chairman  Fly's  efforts 
'to  "discredit  us".  NBC  and  CBS, 
he  said,  had  urged  that  the  world's 

'  series  be  made  available  to  all  on 
'  a  sustaining  basis  as  the  national 
'sport.  He  said  he  was  "shocked 
"when  MBS  showed  up  with  the  com- 
'mercial  contract". 
'     Mr.  Weber,  the  CBS  president 
charged,  was  "equally  lacking  in 
"frankness  in  concealing  the  fact 
'that  MBS  was  trying  to  force  sta- 
Ijtions  to  broadcast  the  series  for 

j;  nothing".  He  said  CBS  offered  to 
carry   the  series   with  "courtesy 
iiannouncements"  but  that  MBS  in- 

sisted on  the  full  commercials.  CBS 

could  have  made  "just  as  good  a 
bid  as  MiiS",  he  said,  but  didn't  see fit  to  do  it. 

Objects  to  Barring 
Of  Time  Options 

Attacking  the  rule  requiring  net- 
works to  supply  service  to  alter- 

nate stations  in  the  same  market, 
Mr.  Paley  said  it  means  in  effect 
that  a  station  would  be  supplying 
service  to  a  competitor  wnen  it 

refused  its  regular  network's  offer- 
ing. If  a  newspaper  is  contracted 

:for  a  particular  leature,  he  said, 
it  is  not  compelled  to  let  a  compe- 

titor have  it  wnen  the  feature  is 
not  puoiished  in  the  regular  outlet. 

bcrikmg  at  Kule  4  lorbidding 
time  options,  Mr.  Paley  branded  it 
!a  "masierpiece  of  disruption".  The 
FCC,  ne  cnarged,  did  not  know  or 
care  what  happened  to  radio,  and 
he  cited  it  as  a  rule  that  "torpedoes 
the  whole  struccure".  It  would 
render  the  whole  operation  hap- 

hazard, except  on  a  "patch-work 
basis",  he  declared. 

"Only  by  having  an  option  to 
clear  national  programs  can  there 
be  network  broadcasting  as  it  is 

today,"  Mr.  Paley  said.  If  option 
time  is  eliminated,  network  service 
will  be  blocked,  since  there  must  be 

a  "right  of  way  on  programs". 
Under  the  rule,  a  network  would 
never  know  in  advance  what  it  has 

to  offer.  Time  would  be  "chiseled" 
away  from  networks,  he  said. 
When  Senator  Wheeler  observed 

that  CBS  had  gotten  along  pretty 

well  in  meeting  NBC's  competition, 
Mr.  Paley  declared  this  competi- 

tion has  been  "stimulating".  He 
added  that  he  could  say  "we're  not 
the  underdog  any  longer". 
Even  with  the  rules,  and  the 

snarling  up  of  traffic  and  discom- 
moding of  operations,  there  would 

ASCAP  Criticizes  Dr.  Fosdick  Letters 

To  President  on  Monopoly  Regulations 

ASCAP    (a    voluntary,  non-profit 
CAUTIONING  against  influences 
exercised  by  "selfish  interests",  and 
declaring  the  NBC  and  CBS  ban 
on  ASCAP  music  amounts  to  a 

"cultural  boycott"  that  "smacks 
dangerously  of  fascism",  recent 
letters  to  Dr.  Harry  Emerson  Fos- 

dick, minister  of  New  York's  Riv- 
erside Church,  from  Robert  L. 

Murray,  ASCAP  official,  and  Irving 
Caesar,  president  of  Song  Writ- 

ers' Protective  Assn.,  expressed 
hope  that  he  would  "reconsider" 
his  conclusion  that  the  FCC's  mo- 

nopoly regulations  may  curtail  re- 
ligious broadcasting. 

Prompted  by  publication  of  a 
May  28  letter  to  President  Roose- 

velt, signed  by  Dr.  Fosdick  and 
other  members  of  a  group  of  62 
Christian  ministers,  Mr.  Murray  on 
June  12  and  Mr.  Caesar  on  June 
17  voiced  chagrin  at  the  conclu- 

sions set  forth  in  the  letter,  "which 
is  replete  with  inaccuracies  and 
false  conclusions"  [Broadcasting, June  16]. 

'Supporting  a  Boycott' 
"You  and  the  other  ministers 

whose  names  were  signed  to  this 
letter  have  been  placed  in  the  posi- 

tion of  supporting  a  monopolistic 
boycott  of  America's  greatest  mu- 

sic— popular,  patriotic,  religious 
and  standard — ^which  has  been  ar- 

bitrarily banned  from  the  airwaves 
controlled  by  the  major  networks 
since  Jan.  1",  Mr.  Murray  declared. 

"I  can  only  assume  it  was  writ- 
ten by  someone  connected  with 

NBC.  Knowing  you  as  a  friend 
and  fellow  worker  devoted  to 
Christian  ideals,  I  want  to  give  you 
some  true  facts  so  that  you  may 
take  steps  to  undo  any  harm  such 
an  ill-advised  letter  may  have  done. 
"Since  Jan.  1,  ASCAP  has 

granted  hundreds  of  free  licenses 
for  the  broadcasting  of  religious 
songs  copyrighted  by  members  of 
the  Society.  Churches  and  educa- 

tional institutions  or  groups  have 
never  been  refused  such  licenses 
by  ASCAP.  But  even  though  free 
licenses  have  been  granted,  NBC 
has  repeatedly  refused  to  broad- 

cast any  ASCAP  musical  number, 
thus  causing  cancellation  or  cur- 

tailment of  many  religious  and  pa- 
triotic broadcasts. 

"Since  Jan.  1,  NBC  and  CBS 
have  boycotted  more  than  a  million 
of  America's  finest  musical  num- 

bers  and   has   sought  to  destroy 

association)  by  setting  up  a  music 
publishing  house  of  its  own,  based 
on  a  library  consisting  extensively 
of  Italian,  German  and  South 
American  music. 

"Your  letter  states  that  the  ac- 
tion of  the  FCC  seems  'hasty,  dras- 

tic and  ill-considered'.  Don't  you 
know  that  the  FCC  report  followed 
three  years  of  investigation  and 
that  actually  there  was  some  im- 

patience over  the  delay?  Don't  you know  that  the  FCC  acted  in  behalf 
of  the  people  of  the  United  tSates 
and  their  properly  elected  repre- 

sentatives in  Congress  ?  Don't  you know  that  everybody  connected 
with  radio  knew  months  ago  about 
the  portions  of  the  FCC  report  to 
which  they  (the  major  networks) 

most  strongly  object?  Don't  you know  that  NBC  has  been  trying  to 
sell  the  Blue  Network  for  months? 
Don't  you  know  that  NBC  and  CBS 
have  already  acted  to  comply  with 
much  of  the  FCC  regulations  by 
selling  their  concert  bureaus? 
Don't  you  know  that  the  culture 
of  any  nation  is  measured  by  what 
it  creates  and  not  by  what  it  dis- 

seminates, and  that  a  boycott 
against  creation  is  a  deterrent  to 
cultural  advancement  ? 

"The  statement  in  your  letter 
that  religious  broadcasting  would 
be  thrown  into  confusion  by  the 
new  FCC  regulations  is  just  not 
true.  Unfortunately,  your  letter  is 
an  instrument  whereby  religion  is 
being  used  to  throw  confusion  into 
a  simple  democratic  process.  The 
radio  networks  (NBC  and  CBS) 
have  dealt  a  severe  blow  to  Amer- 

ican musical  culture  by  boycotting 
the  best  American  music  written 
during  the  past  50  years.  Such 
actions  smack  dangerously  of  fas- 

cism and  are  not  in  the  interests 
of  American  culture,  education, 
democracy  and  Christian  advance- 

ment". 

In  his  letter  last  Tuesday  Mr. 
Caesar  declared: 

"I  am  deeply  chagrined  at  what 
I  would  rather  feel  was  your  has- 

tily affixed  signature  to  a  letter 
addressed  to  President  Roosevelt. 
Knowing  you  to  be  a  man  of  deep 
public  conscience  and  consistently 
and  almost  eminently  on  the  side 
of  righteousness,  I  must  plead  with 
you  to  reconsider  some  of  your 

conclusions". 
be  "no  more  network  broadcasting 
than  there  is  today",  Mr.  Paley cited. 

Tells  of  Costly 
Latin  American  Service 

CBS  plans  to  spend  about  $500,- 
000  a  year  on  Latin-American  op- 

erations as  its  contribution  to  the 

"good  neighbor  policy",  and  any 
revenues  accrued  will  be  devoted 
to  improvements  in  shortwave  and 
program  service,  Mr.  Paley  told  the 
committee.  In  addition  CBS  has 
budgeted  $800,000  for  television  in 

New  York  alone,  and  has  expand- 
ed its  news  budget  nearly  half-a- 

million  a  year.  Then  he  asked  how 

"any  responsible  business  organiza- 
tion can  continue  to  make  expendi- 

tures of  this  sort  under  present 

conditions?" It  would  be  "financial  suicide" 
for  CBS  to  commit  itself  firmly  for 
station  time  for  a  given  program 
when  advertisers  buy  usually  for 
13  weeks  with  renewal  options  and 
with  cancellation  clauses,  he  said. 
On  a  cancellation  for  a  given  pro- 

gram, CBS  would  have  to  "resell 
instantly"  to  safeguard  itself,  and 
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that  might  be  impossible  because 
the  station  might  resell  to  someone 
else  under  the  option  time  ban. 
When  Senator  Wheeler  asked 

whether  CBS  would  need  exclusiv- 
ity if  it  had  option  time,  Mr.  Paley 

said  both  were  essential.  At  this 
point  the  Chairman  said  he  was 
"not  convinced  on  the  need  for  ex- 

clusivity, but  I  do  think  that  there 
is  some  reason  to  have  some  option 

time." The  Chairman  likewise  promptly 
agreed  that  chains  should  be  li- 

censed, concurring  in  the  view  of 
Mr.  Paley.  But  he  reiterated  that 
he  had  not  been  convinced  on  ex- 

clusive contracts.  Mr.  Paley  said 
that  without  exclusivity,  it  is  "per- 

fectly possible  for  anyone  to  be- 
come a  network  and  gum  up  the 

works"  and  "chisel  away"  our time. 

Getting  Inquiry 
Without  Resolution 

After  all,  said  Senator  Wheeler, 
injecting  the  national  emergency 
into  the  hearing,  "these  are  ab- 

stract things.  If  the  national  debt 
goes  up  as  it  is  doing,  business 
won't  be  worth  anything  and  you'll 
be  looking  for  a  farm".  Mr.  Paley 
asked  how  things  were  "up  in  Mon- 

tana", and  the  Chairman  said  his 
State  "probably  will  be  the  safest 
place". Chairman  Wheeler  did  not  agree 
that  incentive  would  be  lost  if  ex- 

clusivity is  eliminated.  "When  you 
came  into  a  field  without  anything 
and  licked  NBC,  you  are  going  to 
have  the  same  service  and  the 

same  incentive,"  he  told  Mr.  Paley. 
The  high  spot  of  the  hearings  de- 

veloped when  Chairman  Wheeler 
said  he  though  the  situation  could 
be  worked  out  "in  fairness  to  the 
chains".  He  said  he  felt  "some- 

thing could  be  worked  out  on  op- 
tion time".  When  Mr.  Paley  sug- 

gested that  the  passage  of  the 
White  Resolution  would  pave  the 
way,  the  Chairman  said  the  rea- 

son for  passage  of  the  resolution 
would  be  to  procure  an  "investiga- 

tion" of  the  rules. 
"You're  getting  that  investiga- 

tion now  without  a  resolution,"  said 
the  Montanan.  He  added  that  the 
"cold-blooded  fact  of  the  matter  is 
that  you  wouldn't  get  as  good  a 

=  I  s 

hearing  under  the  resolution.  I 
frankly  think  we  ought  to  pass  a 
whole  new  law  and  you'll  probably 
get  it.  I  think  that  the  industry 
ought  to  know  what  the  regulations 
are  instead  of  depending  upon  the 
whim  of  the  Commission.  *  *  *  I 
think  a  law  ought  to  be  introduced 
and  I  believe  it  will  be  and  you 

will  have  a  hearing  on  it." 
Meantime,  Senator  Wheeler  sug- 

gested the  networks  can  go  into 
court  to  test  the  FCC's  power,  par- 

ticularly since  Chairman  Fly  "in- dicated that  the  rules  will  be  held 

up  or  stayed"  until  the  litigation is  over. 

What's  the  Hurry? 
Mr.  Paley  Asks 

Picking  up  the  theme,  Mr.  Paley 
said  he  saw  no  reason  for  "the 
hurry"  by  the  FCC.  If  a  new  law 
is  to  be  written,  and  a  well-rounded 
statute  developed,  he  saw  no  rea- 

son to  "live  under  these  rules  for 
a  year"  when  serious  damage  might 
be  done  the  service  to  the  public 
Chairman  Wheeler  reiterated  he 

felt  the  service  rendered  by  net- 
works is  good,  and  he  candidly  be- 
lieved that  for  a  new  industry,  ra- 

dio has  been  less  subject  to  criti- 
cism than  any  other. 

"Then  what's  the  rush,"  asked Mr.  Paley. 
"You'll  have  to  address  that  to 

the  Commission,"  replied  the  chair- man. 
"That's  what  we  did.  All  we  got 

were  the  eight  rules,"  Mr.  Paley 
responded.  "That's  why  we  came 
here.  Why  not  give  us  a  pause  so 
that  these  things  cannot  happen. 
*  *  *  I  don't  think  that's  asking 

too  much." The  cross-fire  closed  when  Chair- 
man Wheeler  said  he  thought  the 

Fly  promise  to  stay  the  effective 
date  of  the  regulations  was  "fair." 

Chairman  Wheeler  then  read  into 
the  record  the  letter  from  Chair- 

man Fly  citing  the  FCC's  willing- 
ness to  grant  stays  to  stations  in 

connection  with  the  "anti-monopoly 
rules".  (See  page  20.)  This  ses- 

sion was  recessed  until  Tuesday. 

Willing  to  Eliminate 
Cancellation  Clause 

To  start  the  Tuesday  morning 
session,  Senator  Wheeler  reviewed 
with  Mr.  Paley  several  high-spots 
of  the  CBS  president's  testimony 
of  the  preceding  day.  Recalling  that 
Mr.  Paley  had  suggested  that  such 
cities  as  New  York,  Chicago  and 
Los  Angeles  be  eliminated  from 
the  exclusivity  requirement,  since 
there  are  an  adequate  number  of 
outlets  to  accommodate  all  net- 

works, Senator  Wheeler  asked  if 
there  in  effect  would  be  no  change, 
since  CBS  already  owned  outlets 
in  those  cities. 

Mr.  Paley  brought  out  that  there 
were  many  other  cities  aside  from 
these  in  which  networks  find  it  most 
desirable  to  own  outlets,  and  he 
pointed  out  that  in  his  judgment 
exclusive  contracts  should  be  per- 

mitted generally  in  the  interest  of 
sound  broadcasting. 

Mr.  La  Mar 

LA  MAR  IS  NAMED 

WGN  FARM  EDITOR 
CREATION  of  a  Farm  Hour  and 
appointment  of  a  farm  editor  have 
been  announced  by  Frank  P. 
Schrieber,  manager  of  WGN,  Chi- 

cago, as  the  first 
step  in  the  expan- 

sion of  the  sta- 
tion's farm  serv- 

vice  facilities. 
Lewis  La  Mar, 

since  1936  special 
events  announcer 
of  the  station,  and 
in  radio  since 
1924,  has  been 
named  head  of  the 
new  division.  He 

is  41  and  served  as  a  wireless  op- 
erator on  several  vessels  during 

World  War  I. 
For  the  Farm  Hour,  which  start- 
ed June  17,  from  6-7  a.m.  (CDST), 

daily  except  Sunday,  Mr.  La  Mar 
has  enlisted  the  cooperation  of  farm 
bureaus  and  organizations,  special 
information  from  the  U.  S.  Dept. 
of  Agriculture,  granges,  news  serv- 

ices, and  the  agricultural  colleges 
of  Illinois,  Wisconsin,  Iowa,  and 
Indiana  universities. 

A  survey  of  the  wants  of  farm 
listeners  of  Midwest  was  instru- 

mental in  determining  the  compo- 
sition of  the  broadcast.  News, 

weather  reports,  music,  crop  and 
market  reports,  and  information  on 
new  developments  in  farming  and 
production  will  comprise  the  show. 

Pursuing  the  exclusive  contract 
arrangement.  Senator  Wheeler  re- 

called that  the  CBS  standard  con- 
tract is  for  five  years  but  carries 

a  one-year  cancellation  notice  at 
the  option  of  the  network  but  not 
of  the  station.  Mr.  Paley,  however, 
said  that  in  50%  of  the  cases,  CBS 
gives  the  right  to  the  station  to 
cancel  on  a  one-year  notice. 

Wheeler  Critical 

Of  Soap  Operas 
He  said  he  would  be  very  glad 

to  eliminate  the  cancellation  clause 
in  favor  of  the  station  if  Chair- 

man Wheeler  suggested,  and  that 
he  did  not  regard  it  as  very  im- 

portant. Reopening  the  matter  of  time 
options,  under  which  CBS  options 
50  "converted  hours"  of  its  affili- 

ates' time.  Senator  Wheeler  said 
he  felt  this  was  unfair  to  local  ad- 

vertisers, who  were  forced  to  clear 

on  28  days'  notice. 
He  said  the  network,  in  effect  tied 

up  all  of  the  stations'  time  and  did 
not  permit  any  continuity  of  local 
programs,  to  the  detriment  of  local 
advertisers.  If  it  is  important  for 
the  national  advertiser  to  have  con- 

tinuity of  performance,  it  is  just 
as  important  to  the  local  advertiser, 
he  declared. 

Senator  Wheeler  said  he  had 
tuned  in  network  programs  while 
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driving  to  the  Capitol  Tuesday 

morning  and  had  heard  "dime 
novel"  stories  and  "soap  dramas" 
on  every  station.  Cleanliness  may 
be  next  to  godliness,  he  observed,; 
but  he  said  he  did  not  regard  these 
"soap  dramas"  as  either  cleanly or  godly. 

Asserting  he  was  not  a  purist. 
Senator  Wheeler  nevertheless  felt 

programs  of  that  character  com- 
ing into  the  home  were  not  desir- 

able. He  said  he  wanted  to  ap- 
peal to  the  radio  industry  to  "cut out  this  gangster  and  dime  novel 

stuff,  since  it  tends  to  break  down 
the  morals  and  make  criminals  of 

boys  and  girls  in  this  country". When  Mr.  Paley  observed  that 
CBS  has  a  psychologist  on  its  staff 
for  that  very  purpose  and  that  a 
multitude  of  listeners  demand  these 

serials.  Senator  Wheeler  comment- 
ed that  if  "both  you  and  the  Com- 

munications Commission  got  rid  of 
psychologists  and  got  mothers  with 
six  children  to  supervise  these  pro 

grams,  you'd  be  better  off". Resuming  his  regular  testimony 
Mr.  Paley  attacked  FCC  Rule  3, 
banning  affiliate-network  contracts 
for  more  than  one  year  at  a  time 
as  not  practical  for  either  network 
or  station  and  as  a  "glaring  exam 
pie  of  the  length  to  which  the  Com 
mission  has  gone  to  upset  existing 
arrangements  and  practices  for  the 
sake  of  upsetting  them,  although 
its  announced  purpose  is  to  protect 

the  stations". When  Senator  Wheeler  inquired 
what  term  of  license  he  thought 
desirable,  Mr.  Paley  said  he  felt 
that  a  five-year  period  should  be 
the  minimum.  He  said  impractica 
bility  of  the  rule  from  the  net 
work  standpoint  is  reflected  in  the 
fact  that  studios,  engineering  in 
stallations,  office  space,  news  de- 

partments, outstanding  features, 
artists  and  personnel  must  be  con 
tracted  for  more  than  one  year.  No 
responsible  business  management 
can  enter  into  such  normally  neceS' 
sary  business  arrangements,  know- 

ing that  it  can  continue  to  do  busi- 
ness only  on  a  transient  basis,  he 

said. 

Long-Term  License Draws  Colloquy 

Since  CBS  has  been  in  business, 
contracts  of  only  seven  stations 
once  affiliated  with  CBS  were  eith 
er  cancelled  by  the  network  or! 

were  terminated  by  CBS'  failure! to  renew  an  option,  he  said.  Asl 

against  this  and  despite  the  ab- 
sence of  any  option  on  the  part 

of  the  station,  CBS  voluntarily  has 
consented  to  11  stations  terminat- 

ing their  contracts  before  expira- tion. 

Chairman  Wheeler  attacked  the 
CBS  "factual  analysis"  of  the  FCC 
rules,  contending  that  it  was  not 
factual  since  it  did  not  set  forth 
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the  rules  themselves,  but  only  the 
CBS  version  of  them. 
Chairman  Wheeler  disagreed 

with  Mr.  Paley  on  five-year  con- 
tracts, arguing  that  it  was  not 

I  necessary  to  "tie  up  stations"  for that  period.  He  said  he  could  un- 
^  derstand  why  the  networks  would 

like  to  have  them  for  even  longer 
periods,  but  that  the  Government 
"won't  let  you". 

Pointing  out  there  was  a  "rea- 
sonable expectancy"  of  renewal  "if 

we  do  our  job  right",  Mr.  Paley 
said  the  industry  certainly  was  en- 

titled to  a  degree  of  permanence 
and  that  the  long-term  contract 
constituted  protection  against  en- 

croachment upon  network  affiliates. 
When  Senator  Wheeler  com- 

mented that  it  is  for  the  FCC  to 
decide  what  term  of  license  is  rea- 

sonable. Senator  Gurney  interposed 
that  he  felt  it  was  the  duty  of  Con- 

gress and  not  the  FCC.  Radio, 
said  the  former  South  Dakota 

broadcaster,  is  a  "legitimate  indus- 
try" and  is  entitled  to  an  expres- 
sion from  Congress  on  this  score. 

Cracking  the  FCC  again,  Mr. 
Paley  said  the  rules  seem  to  be 
aimed  at  giving  MBS  or  other  net- 

works greater  opportunity  to  deal 
for  stations.  MBS  always  had  that 
opportunity,  he  asserted,  but  has 
never  been  willing  to  provide  the 
necessary  service.  He  pointed  out, 
however,  that  "monetary  aspects 
are  awfully  important"  and  in- 

ferred that  if  the  rules  are  invoked, 
a  serious  upheaval  would  result. 

Says  Network  Has 
Improved  Stations 

On  network  ownership  of  sta- 
tions, Mr.  Paley  said  the  question 

is  whether  CBS  should  arbitrarily 
and  without  any  hearing  be 
stripped  of  interests  lawfully  ac- 

quired. If  the  FCC  can  find  a  single 
one  of  the  seven  stations  owned 
by  Columbia  which  in  the  testi- 

mony of  its  own  community  is  not 
a  better  station  today  than  it  was 
before  CBS  owned  it,  "I  will  agree 
here  and  now  to  give  that  station 
up  without  an  argument"  he  said. 

Interrupted  by  Senator  Wheeler, 
who  inquired  how  many  stations 
he  thought  the  network  should  own, 
Mr.  Paley  said  there  are  many  cit- 

ies in  which  CBS  advantageously 
could  own  stations  and  render  a 
better  program  service,  but  that 
any  attempt  made  to  acquire  sta- 

tions "has  been  frustrated  by  the 
FCC". 

Most  of  the  CBS  owned  and  oper- 
ated stations,  Mr.  Paley  said,  serve 

as  originating  points  for  national 
programs  or  have  especially  appro- 

priate regional  programs,  serving 
affiliates  in  various  sections  of  the 
country.  CBS  now  is  investigating 
an  increase  in  service  so  that 
WCCO,  Minneapolis,  can  render  to 
several  western  states  such  separ- 

ate programming  and  perhaps  add 
a  few  more  outlets  in  those  cities. 

The  economics  do  not  seem  "very 
plausible  at  the  moment  while  we 
are  beset  with  such  doubts  and  un- 

certainties about  our  own  future", he  said. 
The  rule  which  questions  owner- 

ship  of  stations  by  networks  is 

CBC  in  War  Ministry 
CANADIAN  Broadcasting  Corp. 
is  now  part  of  the  Department  of 
War  Services,  having  been  trans- 

ferred from  the  Department  of 
Transport,  according  to  an  Ottawa 
announcement.  Along  with  the  CBC 
the  National  Film  Board,  the  Gov- 

ernment Motion  Picture  Bureau  and 
the  Travel  Bureau  leave  the  Min- 
isteries  of  Transport  and  Trade 
and  Commerce  to  join  the  Depart- 

ment of  War  Services  under  Jo- 
seph Thorson,  appointed  minister 

of  the  department  June  11.  The 
CBC  since  its  inception  in  1936 
has  been  part  of  the  Department 
of  Transport,  the  Radio  Branch  of 
which  will  continue  to  license  sta- 
tions. 

based  on  the  argument  that  sta- 
tions so  owned  will  favor  the  net- 
work to  which  they  belong  and  thus 

make  their  facilities  unavailable  to 
other  networks,  he  said.  If  there  is 
any  validity  to  this  restriction,  he 
declared,  "then  I  do  not  see  how 
a  network  organized  on  a  mutual 
plan  is  to  be  allowed  to  operate  at 
all.  If  the  network  is  owned  by 

the  stations  affiliated  with  it,  won't 
these  stations  favor  their  own  net- 

work, and  is  this  not  in  the  Com- 
mission's view  an  evil?" 

He  pointed  out  that  MBS  now 
has  seven  stockholders  and  that 
it  is  about  to  add  four  more.  Thus, 

he  said,  the  Commission's  argu- 
ment "that  it  should  disturb  our 

ownership  and  leave  Mutual's  un- 
molested seems  pretty  lame". 

Sees  Threat  in 
Economic  Control 

Here  again  Mr.  Paley  charged 
the  Commission  "strains  and 
strives  to  injure  Columbia  and 

NBC  and  help  Mutual".  He  said its  argument  that  there  is  evil  in 
affiliates  leaning  toward  a  network 
is  "one  of  the  most  destructive  it 
has  ever  advanced"  but  the  Com- 

mission nevertheless  insists  that 

it  is  all  right  for  MBS  "to  be 
owned  by  14  stations  and  all  wrong 

for  us  to  own  7". 
Rule  No.  8,  under  which  the 

Commission,  according  to  Mr. 
Paley.  nroposes  "to  meddle  with 
advertising  rates"  was  branded  "a 
threat  as  dangerous  to  the  indi- 

vidual radio  stations  as  it  is  to  the 
networks".  Under  it,  the  Commis- 

sion will  refuse  a  license  to  any 
station  that  agrees  with  a  net- 

work as  to  the  rates  it  will  charge, 
he  interpreted.  If  the  FCC  can  do 
this,  he  warned,  there  is  no  an- 
narent  limit  to  the  extent  to  which 
it  can  control  the  whole  financial 
structure  of  radio.  "Once  let  it  con- 

trol the  economics  of  the  industry, 
and  its  power  over  broadcasting 
will  know  no  bounds." 

Emphasizing  again  that  broad- 
casting is  not  a  common  carrier 

and  that  the  public  is  no  more 
concerned  with  its  advertising 
rates  than  with  the  rates  of  mag- 

azines and  newspapers,  Mr.  Paley 
said  it  is  competition  among  the 
advertising  media  that  keeps  rates 
reasonable  and  fair  to  the  adver- 

tiser. The  broadcaster  collects  noth- 
ing from  the  public,  he  declared. 

If  the  Commission  can  exert  the 

kind  of  powers  it  proposes  and  reg- 
ulate the  whole  business  of  broad- 

casting to  the  point  of  imposing 
conditions  under  which  it  threat- 

ens to  jerk  stations'  licenses,  "no- body in  the  broadcasting  industry 
is  going  to  have  the  faintest  con- 

ception of  what  its  ultimate  powers 
may  be  and  nobody  is  going  to  be 
able  to  call  his  soul  his  own".  He 
said  the  whole  industry  is  harassed, 
worried  and  jittery  and  finds  itself 
"threatened  and  condemned  as  if 

its  history  were  shabby  and  evil". 
Regulation  by 

Raised  Eyebrows 

If  Chairman  Fly  can  assert  these 
"revolutionary  powers  over  the 
business  practices  of  the  networks 
and  stations",  he  continued  "his control  will  be  so  absolute  that  we 
will  have  in  this  field  regulation  by 
raised  eyebrows,  in  which  a  nod 
will  put  one  program  on  the  air 

and  frown  will  keep  another  off." Answering  the  argument  that 
the  industry  can  go  to  the  courts, 
Mr.  Paley  said  that  the  industry 
will  suffer  "irreparable  damage  in 
the  years  while  this  legal  fight  was 

in  progress"  and  the  public  would 
suffer  at  the  very  time  when  broad- 

casting should,  more  than  ever  be- 
fore, be  a  powerful  instrument  for 

the  public  good". "If  we  win,  it  may  well  be  too 
late.  If  we  lost  on  the  technical 

issue  of  the  Commission's  power, 
the  important  issue  of  public  pol- 

icy still  is  this:  "Did  the  Congress 

intend  and  does  the  Congress  now 
want  a  radical  revision  of  the 
whole  broadcasting  structure  by 

administrative  fiat'?" The  entire  industry  is  united  ex- 
cept "one  small  segment",  which 

Mr.  Paley  said  seeks  to  "sell  com- mercial programs  to  affiliates  of 
other  networks".  He  asked  the  com- 

mittee "to  call  off  the  wrecking 

operation  and  write  a  new  law". 
White  Offers  to  Write A  Law  Quickly 

When  Chairman  Wheeler  observed 
that  it  would  take  considerable 
time  for  that,  Senator  White  said 
he  thought  he  could  produce  a  draft 
of  a  new  law  in  24  hours,  get  it 
out  of  the  committee  in  48  hours, 
and  have  it  through  the  Senate  in 
10  days.  Chairman  Wheeler  doubt- 

ed this. 

Reviving  his  plea  that  the  com- 
mittee hold  up  the  effective  date 

of  the  regulations  until  Congress 
can  reach  an  orderly  conclusion, 

Mr.  Paley  said  in  that  way  "puni- 
tive action"  could  be  averted  and 

"a  complete  freedom  of  the  air 
result  without  threats". Even  if  it  takes  six  months  to 
write  the  new  law,  no  one  would 
be  damaged  in  the  interim,  he  in- 

sisted. Senator  Wheeler,  however, 
said  the  Commission  had  consumed 
three  years  in  handling  the  investi- 

gation and  he  did  not  put  much 
stock  in  the  story  that  the  regula- 

tions had  been  promulgated  in  "18 

hours". 

When  Mr.  Paley  challenged  the 
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Commission's  right  to  regulate  any 
business  aspects  of  broadcasting, 
Chairman  Wheeler  insisted  they  do 
have  such  a  right  and  "when  a 
new  law  is  written,  they  still  will 
have  the  right". 
Judge  Burns  Points 
To  Court  Difficulty 

To  conclude  the  CBS  case,  for- 
mer Judge  John  J.  Burns,  CBS 

chief  counsel  during  the  monopoly 
hearings  and  now  a  member  of  its 
board,  took  the  stand. 

While  he  observed  that  he  did 
not  think  the  primary  issue  before 
the  committee  was  that  of  jurisdic- 

tion, he  said  suggestions  repeated- 
ly had  been  made  that  the  indus- 
try should  go  to  court  and  have  the 

Commission's  rules  set  aside  if  it 
exceeded  its  authority. 

He  pointed  out  that  the  Supreme 
Court  recently  emphasized  how  lim- 

ited the  judicial  review  of  admin- 
istrative agencies  was  in  the  courts 

and  suggested  that  Congress  is  the 
important  agency  to  correct  admin- 

istrative structures.  During  the 
last  decade,  Judge  Burns  said, 
there  has  been  a  steady  develop- 

ment in  our  system  to  revise  the 
administrative  procedures. 

If  the  Commission  has  acted 
without  jurisdiction  and  if  it  is  at 
the  end  of  the  road  and  the  in- 

dustry should  win  in  the  Supreme 
Court,  broadcasting  nevertheless 
would  be  so  circumscribed  that 
great  damage  will  have  been  done. 
In  any  event,  he  said,  the  indus- 

try would  have  to  come  back  to 
Congress. 

It  is  a  plain  fact,  Judge  Burns 
said,  that  the  14-year-old  Commun- 

ications Act  needs  clarification  and 

should  be  "streamlined  and  brought 
up  to  date". 

Favors  Independent 
Review  of  Facts 

When  Senator  Bone  asked  about 
the  effect  of  the  regulations  on  sta- 

tions, Judge  Burns  recalled  Chair- 
man Fly  had  given  the  committee 

assurances  that  during  court  pro- 
ceedings the  licensee  would  not  be 

prejudiced  and  that  no  punitive  ac- 
tion would  be  taken.  He  said,  nev- 

ertheless, that  this  was  hardly  a 
concession. 
Judge  Burns  quoted  from  writ- 

ings of  Louis  G.  Caldwell,  chief 

"WFDF  Flint  Michigan  said  we should  turn  in  our  used  cars. 

It's  OK  with  me — you  can  use 
this  one,  if  you  insist." 

counsel  for  MBS,  in  which  he  crit- 
icized the  Commission's  power  as 

being  so  broad  that  it  could  "write 
its  own  ticket"  and  in  which  he 
advocated  that  a  new  law  should  be 
enacted  spelling  out  clearly  the 
rights  on  appeal. 
He  pointed  out  that  the  FCC 

so  dislikes  litigation  that  in  almost 
all  appellate  actions  it  immediately 
files  motions  to  dismiss  in  order  to 
avoid  going  into  the  merits  of  cases. 
At  best,  he  said,  under  the  exist- 

ing law,  the  courts  can  only  ferret 
out  errors  of  law  and  remand  the 
cases.  He  advocated  an  independent 
review  of  the  facts. 

Senator  Wheeler  commented  that 
the  difficulty  with  administrations 
generally  has  not  been  the  law,  but 
the  personnel.  The  real  complaint 
against  the  National  Labor  Rela- 

tions Board  and  against  other  inde- 
pendent agencies  has  been  on  per- 

sonnel over  which  Congress  has  no 
control,  he  said. 

Recalling  Chairman  Wheeler  had 
observed  that  for  the  committee 
to  pass  the  White  Resolution  might 
be  a  "dangerous  precedent"  in  that 
any  dissatisfied  litigants  before  in- 

dependent commissions  would  bring 
their  cases  to  Congress,  Judge 
Burns  said  he  felt  this  was  not  so 
in  the  case  of  radio. 

He  pointed  out  that  for  14  years 
the  FCC  and  its  predecessor  Radio 
Commission  did  not  try  to  exercise 
the  absolute  powers  reflected  in 
the  new  regulations.  The  1927  stat- 

ute was  reenacted  in  1934  so  that 
if  there  had  been  any  failing  on 
the  part  of  the  Commission,  Con- 

gress would  not  have  enacted  the 
law  without  substantial  change,  he 
said. 

Judge  Burns  said  that  Commis- 
sioner Craven,  "one  of  the  most 

accomplished"  members  of  the  Com- 
mission, challenged  the  agency's 

power  to  issue  the  regulations. 
Moreover,  he  pointed  out  that  Sen- 

ator White,  who  assisted  in  the 
drafting  of  the  legislation,  repeat- 

edly held  that  the  FCC  had  never 
been  given  the  authority. 

Monopoly  Control 

By  Federal  Agencies 

Following  a  colloquy  with  Chair- 
man Wheeler  on  the  intent  of  Con- 

gress insofar  as  FCC  jurisdiction 
over  monopoly  was  concerned,  he 
declared  Congress  had  decided  on 
judicial,  rather  than  administra- 

tive control.  He  pointed  out  the 
anti-trust  laws  would  apply  any- 

way, since  broadcasting  is  in  inter- 
state commerce. 

When  the  SEC  finds  a  monopolis- 
tic situation,  Judge  Burns  insist- 
ed, its  function  is  not  to  penalize 

the  licensee  but  to  bring  it  to  the 
attention  of  the  Department  of 
Justice,  which  is  empowered  to  take 
action  under  the  anti-trust  laws. 

Following  a  bit  of  by-play  in- 
dulged in  by  Senator  White  on 

the  question  of  FCC  jurisdiction  if 
one  of  Chairman  Wheeler's  consti- 

tuent stations  had  been  involved, 
the  Montana  Senator  noted  for  the 
record  that  he  had  never  come  be- 

fore the  FCC  to  advocate  anything 
for  or  against  any  station  in  his 
State.  He  said  he  had  commented 

JOHN  J.  BURNS 

on  matters  of  policy  in  the  Sen- 
ate and  in  committee,  but  that  he 

thought  it  was  improper  for  mem- 
bers of  Congress  to  bring  "pres- 
sure to  bear"  on  any  Government 

agency. 
Senator  Bone,  himself  an  ardent 

critic  of  monopoly,  said  he  won- 
dered whether  Congress  did  not 

have  to  change  its  notion  about 

monopoly,  since  it  is  now  "en- 
shrined in  American  law".  Monop- 

olies are  recognized  in  certain  fields 
such  as  power  utilities  and  rail- 

roads, he  pointed  out.  Agreeing, 
Judge  Burns  commented  that  it 
may  be  that  the  policy  should  be 
changed  with  respect  to  broadcast- 

ing, now  a  private  industry,  but 
that  it  "ought  not  to  be  changed 

by  Mr.  Fly". Calls  Monopoly  Report 
A  'Craftf  Job 

When  Senator  Wheeler  admon- 
ished that  he  meant  the  Commis- 
sion majority,  the  CBS  counsel 

said  he  wanted  to  "emphasize  Mr. 
Fly".  He  said  it  was  a  strange 
paradox  that  new  legislation  now 
appears  to  be  necessary  to  save 
the  networks  but  none  is  needed  to 
destroy  them. 
Judge  Burns  quoted  at  length 

from  the  FCC  brief  in  the  San- 
ders case,  in  which  the  Commis- 

sion said  it  was  not  authorized  to 
regulate  the  business  practices  or 
rates  of  broadcast  services  and,  in 
effect,  that  it  was  limited  to  phy- 

sical aspects. 

Assailing  Chairman  Fly's  con- 
tentions of  due  process  in  the  hear- 

ings. Judge  Burns  said  he  may  have 
painted  a  convincing  picture,  but 
that  it  was  "a  false  one".  The 
trouble  was  that  the  Commission 
did  not  pay  any  attention  to  the 
evidence  adduced  at  the  lengthy 
hearings.  Instead  of  following  the 
testimony.  Judge  Burns  charged, 
the  Commission  went  ahead  on 

"preconceived  prejudices"  and  that 

the  final  report  was  produced  by 
"smart  gentlemen"  and  was  a 
"slicker  and  more  crafty  and  more 

workmanlike  job,  but  it  still  doesn't 
deal  with  the  evidence". The  parties  in  interest,  he  said, 
never  knew  that  the  Commission 
had  designs  on  contracts  and  that 
the  "two  touch-stones  of  the  radio 
network  business"  would  be  ruled out. 

Many  of  the  statements  in  the 
report  are  "utterly  without  sup- 

port in  the  record".  Judge  Burns 
argued.  He  discounted  the  "glib 
assurances"  of  Chairman  Fly  that 
everything  would  be  all  right, 
pointing  out  that  the  most  impor- 

tant revelation  was  the  testimony 
of  Comdr.  Craven,  which  struck 

at  the  "guts  of  the  problem".  He 
referred  to  the  commissioner's 
statement  that  in  the  preliminary 
draft  of  the  report  was  language 
showing  the  majority  did  not  know 
what  the  effect  of  the  regulations 
would  be  and  that  the  competitive 
effect  could  not  be  determined  un- 

til after  actual  operating  experi- 
ence. The  absence  of  this  langu- 

age from  the  final  report.  Judge 
Burns  said,  was  significant. 

The  only  signatory  of  the  re- 
port who  sat  during  the  hearings 

was  Commissioner  Walker,  Judge 
Burns  declared.  Even  Commission- 

er Wakefield  voted  with  the  major- 
ity— though  he  was  appointed 

shortly  before  the  final  report  was 
issued. 

Procedural  Flaws 

Are  Pointed  Out 

Striking  at  the  lack  of  protec- 
tion in  the  appellate  provisions  of 

the  existing  statute,  Judge  Burns 
said  that  Congress  should  write 
specific  new  law  to  provide  great- 

er protection.  He  again  referred  to 
previous  writings  of  Mr.  Caldwell, 
who  urged  legislative  changes  in 
the  "procedural  defects  of  the  stat- 

ute". 

Because  of  the  nature  of  the 
rules.  Judge  Burns  said  he  found 
it  a  difficult  problem  to  advise  CBS 
how  to  proceed  legally.  He  added 
that  even  after  the  regulations 
were  adopted,  the  FCC  changed 
the  requirements  of  appeal,  per- 

mitting "any  person"  rather  than 
"any  applicant"  to  petition  for  re- 

hearing or  reconsideration.  He  said 
this  indicated  that  the  law  depart- 

ment has  been  "working  overtime" to  keep  us  out  of  court,  since 
presumably,  under  the  revised  pro- 

visions, a  network  will  not  have 
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/  exhausted  its  legal  remedy  if  it 
e  now  goes  to  court. 

'  Because  of  all  this  confusion, 
'  Judge  Burns  said,  the  question 
arises  on  litigation  procedure,  and 

I  to  which  court  they  should  go,  on 
«  what  terms  and  how.  The  action 
-  should  define  a  clear,  precise  meth- 
'  od  on  litigation  in  simple  language. 
!  If  that  were  done,  he  observed, 
perhaps  Mr.  Paley  "wouldn't  need 

^  to  hire  a  lawyer". 
After  a  luncheon  adjournment, 

'  Senator  Wheeler  briefly  recalled 
Mr.  Paley  to  the  stand  to  reopen 
his  dissertation  on  "soap  dramas". 
He  asked  which  advertising  agency 
it  was  that  placed  all  of  these 
programs.  He  alluded  to  the  Chi- 

cago company  called  "Black  Star 
or  something",  and  Mr.  Paley  re- 

sponded, Blackett  -  Sample  -  Hum- 
mert  Inc. 
When  Senator  Wheeler  said  his 

information  was  that  "this  outfit 
writes  the  script,  hires  the  actors 
and  otherwise  handles  the  pro- 

grams", Mr.  Paley  said  that  the 
agency  was  a  very  important  one 
and  placed  a  substantial  amount  of 
business,  but  that  it  did  not  place 
all  of  the  daytime  strip  shows.  He 
said  some  of  these  programs  were 
written  by  "very  good  writers". 
He  pointed  out  that  every  one  of 
the  strip  programs  has  from  8  mil- 

lion to  12  million  listeners,  indi- 
cating a  public  demand. 

Independent  Inquiry 

And  New  Law  Urged 

After  Chairman  Wheeler  again 
had  berated  these  programs  as  bad 
radio,  Mr.  Paley  said  it  would  be 
a  dangerous  situation  if  any  man 
or  group  of  men  could  specify  the 
type  of  programs  that  should  be 
broadcast.  Radio  likes  to  operate 
on  what  he  called  "the  Democratic 
process"  with  the  audience  ex- 

pressing its  likes  and  dislikes,  he 
said.  He  declared  he  was  not  de- 

fending all  of  the  practices  in  ra- 
dio, but  felt  there  had  been  tre- 

mendous progress  during  the  last 
five  years  and  that  the  next  half- 
decade  would  bring  other  worth- 

while developments. 
Resuming  his  testimony.  Judge 

Burns  said  that  under  the  exist- 
ing statute  the  industry  could  not 

get  a  "trial  de  novo"  or  from  the 
beginning  trial.  He  reiterated  that 
only  one  of  the  seven  Commission- 

ers actually  sat  through  the  hear- 
ings and  he  understood  that  one 

of  the  witnesses  for  the  Commis- 
sion participated  in  the  drafting 

of  the  report,  as  did  members  of 
the  legal  staff. 

The  industry,  in  view  of  the  seri- 
ousness of  the  situation,  he  de- 

clared, has  a  right  to  an  "inde- 
pendent inquiry"  and  to  a  new  law. Senator  Wheeler  said  he  was  not 

upholding  the  proceedings  of  the 
Commission,  declaring  that  many 
independent  agencies  have  become 
exceedingly  arbitrary.  He  said  he 
wanted  to  correct  this  situation, 
but  did  not  desire  to  go  to  the 
other  extreme  and  get  a  situation 
that  is  "just  as  injurious". 

Judge  Burns  suggested  two  im- 
provements  that   Congress  could 

make  in  the  appellate  procedure: 
(1)  Provide  that  whoever  tries  the 
case  shall  be  independent  of  the 
Commission  and  owe  it  no  allegi- 

ance; and  (2)  Congress  tell  the 
Commission  specifically  the  limit 
of  its  jurisdiction  so  that  the  in- 

dustry will  be  dealing  with  a  law 
and  not  a  man. 

Cites  Advocates  of 

Changes  in  Law 

Declaring  he  wished  to  "call  the roll  on  whether  there  should  be  a 

change  in  the  law".  Judge  Burns 
enumerated  that  President  Roose- 

velt headed  the  list,  since  in  1939 
he  emphasized  the  inadequacy  of 
the  existing  statute  and  of  the 
FCC,  and  invited  Congress  to  write 
a  new  statute.  Next  he  listed  Chair- 

man Wheeler,  who  pointed  to  the 
need  for  changes  during  the  cur- 

rent hearings;  and  Commissioner 

Craven,  who,  he  said,  with  "sin- 
cerity, forthrightness  and  judicial 

bearing  and  technical  knowledge, 
held  the  FCC  did  not  have  the  au- 

thority to  issue  the  regulations. 
He  also  mentioned  Mr.  Paley's  rec- 

ommendations for  specific  changes 
in  the  statute  and  "even  Mr.  Cald- 

well", who  had  testified  under  ex- 
amination by  Senator  Clark  (D- 

Idaho)  that  at  least  a  change  in 
procedure  was  desirable. 

To  buttress  his  reference  to  Mr. 
Caldwell,  Judge  Burns  quoted 
another  article  by  Mr.  Caldwell 
published  in  The  Annals  of  the 
Academy  of  Political  &  Social 
Science  in  1937,  in  which  he  said 
that  Congress  could  contribute 
greatly  by  amending  the  Radio 
Act  on  the  appellate  provisions, 
as  well  as  negative  any  invasion 
of  the  rights  by  the  FCC,  vested 
in  the  Federal  Trade  Commission 
and  in  the  National  Recovery  Ad- 
ministration. 

In  the  field  of  administrative 

law,  he  quoted  Mr.  Caldwell,  Gov- 
ernment agencies  make  their  own 

rules  and  sit  as  both  prosecutor 
and  Judge.  Commending  Mr.  Cald- 

well as  a  fine  lawyer.  Judge  Burns 
said  he  was  certain  that  he  would 
help  Congress  streamline  the  new 
Communications  Act. 

Claims  Terror 

Is  l\ot  Synthetic 

Exclusivity,  Judge  Burns  said, 
is  not  as  bad  as  it  sounds  and  is 

"nothing  sinister".  He  said  there 
was  no  "statesmanlike  evaluation" 
of  it  by  the  Commission  in  the 
interests  of  the  public.  Moreover, 

he  said,  the  Commission's  power 
on  exclusivity  is  at  least  doubt- 

ful and  the  Commission  should 
have  gone  to  Congress  for  the 
answer. 

There  has  been  no  refutation 
during  the  hearing  on  the  charges 
of  witnesses  Craven,  Ethridge  and 
Paley  that  under  the  exclusivity 
rules  the  "rich  get  richer  and  the 
poor  get  poorer",  Judge  Burns  de- clared. He  alluded  to  Chairman 
Fly's  "first  call"  statements,  but 
said  these  could  not  be  read  out 
of  the  regulations. 

Rather  than  take  such  drastic 
action,  the  Commission  could  have 

War  and  Horses 

FIRST  time  a  CBS  com- 
mentator from  Berlin  has 

been  stopped  by  a  censor 
and  then  told  to  continue  oc- 

curred June  15  during  the 
7:30  p.m.  World  News  To- 

night program.  Howard 
Smith,  the  CBS  man  in  Ber- 

lin, was  telling  about  Croa- 
tia's adherence  to  the  Axis, 

when  a  German  voice  stopped 
him.  Murmuring  could  be 
heard,  and  the  German  voice 
gave  the  "go  ahead"  order. Berlin  news  resumed  with  the 
word  that  race  horses  in 
Germany  now  have  German 
names  —  and  Smith  just 

signed  off". 
followed  several  other  courses,  but 
in  all  the  rules  it  resolved  against 
the  networks  and  the  industry  in 
the  most  extreme  manner,  he 
charged.  He  said  it  was  small  won- 

der that  the  industry  was  "filled 
with  terror  that  is  not  synthetic". 

Observing  that  the  testimony  of 
proponents  indicated  that  Col.  Mc- 
Cormick  and  Mr.  Strauss  were  "in 
danger  of  going  on  WPA",  Judge 
Burns  said  that  if  MBS  ever  gets 

these  rules  "all  I  can  say  is  'hold 

your  hats'." 
Asked  by  Senator  Wheeler 

whether  MBS  was  responsible  for 
the  rules.  Judge  Burns  said  he  was 
perfectly  willing  to  accept  Mr.  Mc- 
Cosker's  testimony  that  it  was  not, 
but  he  failed  to  see  where  they 

opposed  them. 
He  added  that  he  thought  MBS 

would  be  "harmed  considerably  if 
the  regulations  are  permitted  to  go 

into  effect". Essaying  to  answer  the  argu- 
ment of  MBS  that  it  was  blocked 

out  of  70  cities  because  of  exclu- 
sive contracts.  Judge  Burns  pointed 

out  that  since  1938  some  150  new 
stations  have  been  licensed.  He  said 
MBS  has  received  15  additional 
exclusive  outlets  and  has  7  outlets 
which  it  shares.  In  8  cities  of  the 
70,  fulltime  stations  have  been 
granted;  in  6  other  part  time  sta- 

tions have  been  authorized.  Thus, 
he  computed,  there  are  36  out  of 
the  70  cities  which  are  now  avail- 

able to  MBS  for  outlets.  Beyond 
that,  he  pointed  out,  in  26  of  the  70 
cities  CBS  cannot  get  outlets. 

Option  Time  Rule 
Threat  to  Networks 

Judge  Burns  said  he  was  still 
at  a  loss  to  ascertain  why  the  Com- 

mission proposes  to  outlaw  the  op- 
tion time  rule.  He  said  it  appeared 

as  though  it  had  been  written  by 
a  group  of  publishers  or  other 
people  who  were  out  to  ruin  radio. 
In  effect,  according  to  Chairman 
Fly's  testimony,  he  said,  option 
time  would  be  banned  for  the  net- 

works but  they  could  "buy  it".  Out 
of  this  "twisted  conception"  he  said 
he  could  only  draw  the  inference 
that  Chairman  Fly  disliked  bigness. 
He  reiterated  he  could  not  deter- 

mine what  public  service  would  be 
serving  by  the  abolition  of  option 

time,  which  he  described  as  ab- 
solutely essential  to  network  opera- tion. 

No  complaint  has  come  from 
affiliates,  he  said,  referring  again 
to  previous  testimony  of  Mr.  Paley 
that  in  10  years  the  affiliated  sta- 

tions have  increased  their  portion 
of  the  network  dollar  from  21% 
to  49%.  He  said  this  did  not  indi- 

cate that  affiliates  are  a  "helpless 
ward  of  the  State". 

The  one-year  limit  on  affiliation 
might  as  well  be  48  hours,  he  said. 
This  rule  denotes  lack  of  practical 
consideration,  he  declared.  He  cited 
this  as  one  of  the  outstanding  rea- 

sons the  rules  should  be  shelved 
so  that  the  fate  of  the  nation  would 

not  be  left  to  the  "vacillating 
whim"  of  someone  who  happens 
to  head  the  Commission. 

The  rule  on  affiliated  station 
rates  similarly  was  attacked.  Judge 
Burns  charged  the  FCC  was  in- 

vading business  practices  in  the 
teeth  of  a  declaration  by  the  Su- 

preme Court  that  it  has  no  such 

powers. Single  Net  Clause 
Described  as  Vicious 

Although  CBS  is  not  affected 
by  the  rule  requiring  single  net- 

work operation,  Judge  Burns  at- 
tacked the  rule  as  the  "most  vicious 

of  all".  He  said  he  did  not  pro- 
pose to  pass  on  the  wisdom  of  forc- 

ing NBC  to  divest  itself  of  a  net- 
work, but  there  was  the  question 

of  power. 
Judge  Burns  recalled  that  Sena- 
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tor  Wheeler  had  fought  vigorously 
several  years  ago  against  the 
""death  sentence"  power  given  the 
SEC  and  that  Congress,  after  a 
heated  debate,  by  one  vote  passed 
this  legislation.  But  he  said  the 
language  was  carefully  drawn  and 
the  Commission  was  restricted  in 

"what  it  could  do,  with  the  orders 
made  appealable  directly  to  the  Cir- 
•cuit  Court  of  Appeals. 

This,  however,  he  said,  is  not 
the  FCC's  idea  at  all.  After  only 
18  hours'  notice  to  other  mem- 
"bers  of  the  Commission,  it  put through  regulations  which  gave 
NBC  only  90  days  to  sell  the  Blue 
Network  and  then  provided  that 
in  order  to  get  an  extension  they 
"would  have  to  plead  for  it  "with 
Tiat  in  hand". 

Recalling  Chairman  Fly's  testi- 
mony that  there  might  be  five  or 

possibly  six  networks  as  a  result 
•of  the  rules.  Judge  Burns  said  this 
amounted  to  "wishful  thinking". 
The  present  state  of  the  industry 
is  so  confused,  because  of  these 
regulations,  he  said,  that  he  did 
"not  think  that  "even  Edward  J. 
Noble,  new  owner  of  WMCA,  would 
■dare  to  start  a  new  network  under 
the  rules". 

Since  there  is  doubt  on  the  Com- 
mission that  it  has  the  power. 

Judge  Burns  asked  why  it  should 
not  weigh  every  doubt  in  favor 
of  the  industry  and  go  to  Con- 

gress to  resolve  those  doubts.  He 
•concluded  with  a  plea  that  the  com- 

mittee approve  the  White  Resolu- 
tion. 

Trammell  Recites 

■Reasons  for  Passage 

Niles  Trammell,  NBC  president, 
took  the  witness  chair  and  ex- 

plained that  he  would  make  the 
only  appearance  for  the  network, 
:save  for  a  discussion  of  the  juris- 

dictional phases  by  Duke  M.  Pat- 
rick, NBC  counsel.  Frank  E.  Mul- 

len, vice-president  and  general  man- 
ager of  NBC,  and  Mr.  Patrick, 

sat  on  either  side  of  the  NBC  pres- 
ident. 

Reading  a  prepared  statement, 
Mr.  Trammell  urged  the  commit- 

tee to  approve  the  White  Resolu- 
tion, citing  three  reasons.  He  said 

it  was  his  firm  belief  as  one  who 
liad  been  in  radio  since  its  incep- 

tion, that  the  rules  "will  disas- 
trously aff'ect  the  entire  broadcast- 

ing structure  of  the  nation;  that 
the  issues  raised  by  the  regulations 
are  not  merely  industry  issues  but 
-are  distinctly  public  issues,  in  that 
they  affect  the  users  of  50  mil- 
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lion  receiving  sets,  thousands  of 
radio  programs,  the  business  life 
of  the  nation  and  the  morale  and 
welfare  of  the  American  people; 
and  third,  that  a  national  radio 
policy  defined  by  Congress  is  ur- 

gently needed  now  to  protect  by 
clear  mandate  the  freedom  of  the 
air  against  either  private  or  Gov- 

ernmental control,  and  to  insure 
the  continued  operation  of  broad- 

casting under  the  American  system 
of  private  enterprise. 

Stating  frankly  that  the  opera- 
tions of  NBC  are  "seriously  af- 

fected" and  that  the  welfare  of 
2,300  employes  is  at  stake,  Mr. 
Trammell  said  these  interests  are 
closely  interwoven  with  those  of 
the  many  public  groups  served,  the 
independent  stations  of  NBC  and 
the  radio  audience  who  so  heartily 
has  approved  past  service. 

Points  to  Changes 

In  the  Industry 

He  said  he  was  not  opposed  to 
the  proper  regulation  of  broad- 

casting under  the  licensing  powers 
authorized  by  the  Congress  and  ad- 

ministered by  the  FCC.  Such  reg- 
ulation, he  said,  is  essential  but 

"we  are  operating  under  a  law  con- 
ceived 14  years  ago  and  before 

the  present  problems  of  network 
broadcasting  could  be  foreseen". 
The  vagueness  of  the  old  law,  the 
lack  of  clarification  of  certain  vital 
principles  and  the  limited  rights  of 
appeal  "all  argue  strongly  for  new 
legislation  as  the  only  solution  of 
the  major  problems  confronting 
us",  Mr.  Trammell  asserted. 

Disclaiming  any  intention  to  de- 

fend all  of  the  business  practices 
of  the  industry  or  to  maintain 
that  service  cannot  be  improved, 
Mr.  Trammell  said  he  felt  there 
are  no  substantial  abuses.  He  said 
he  did  not  believe  that  competition 
has  been  or  is  being  restricted  and 
that  the  whole  history  of  progress 
in  the  last  15  years  of  NBC  opera- 

tion refutes  these  charges. 
Predicting  that  the  changes  de- 

creed by  the  FCC  will  disrupt  the 
present  orderly  distribution  of 
broadcast  service,  Mr.  Trammell 
held  they  were  not  the  result  of 
public  demand  or  a  deficiency  in 
service.  "They  are  the  result,  ap- 

parently, of  unproven  charges  of 
domination,  control  and  monopoly. 
They  stem  from  the  competitive 
cry  of  those  who  seek,  through 
Commission  edict  and  without  com- 

petitive effort,  to  replace  the  pio- 
neers who  developed  our  American 

system  of  network  broadcasting". Under  the  rules,  the  Commission 
essays  to  regulate  the  business 
practices  of  radio  and  that  con- 

stitutes the  great  danger,  Mr. 
Trammell  told  the  committee.  He 
said  the  industry  never  believed 
that  Congress  intended  to  give  the 
Commission  the  power  to  prescribe 
business  rules  or  program  prac- 

tices, but  that  it  meant  to  give 
the  Commission  power  "to  regulate 
the  industry,  not  to  operate  it". 

After  quoting  from  the  FCC  mi- 
nority report  that  the  rules  would 

create  "anarchy"  or  a  kind  of 
"business  chaos"  in  which  the  pub- 

lic would  suffer,  as  well  as  Senator 
White's  observation  during  the 
hearing  that  the  Commission  has 
tended  to  assert  authority  it  does 

not  have,  Mr.  Trammell  observed 
that  broadcasters,  the  Commission 
and  Chairman  Fly  do  not  know  how 
the  American  system  of  broadcast- 

ing "can  operate  under  the  rules 
as  it  has  in  the  past". 
Post  Mortem  Relief 

Arouses  Apprehension 

The  Commission  promises  in  its 
report,  he  said,  that  if  the  new 
order  does  not  work,  it  will  appeal 
to  Congress  for  legislative  help. 
But  "we  of  the  industry  appeal 
to  the  Congress  for  relief  and  clar- 

ification now",  he  said. "I  believe  that  we  are  properly 
apprehensive  about  the  willingness 
of  the  Commission  to  perform  a 
serious  and  perhaps  fatal  operation, 
while  limiting  Congressional  help 

to  post  mortem  relief",  said  Mr. 
Trammell.  Pointing  to  the  confu- 

sion and  bewilderment  created  by 
the  "startling  change"  wrought  by 
the  regulations,  Mr.  Trammell  said 
that  neither  court  determination 
of  the  intent  of  Congress  under 
the  present  law  nor  the  mere  mod- 

ification of  the  new  rules,  leav- 
ing unlimited  discretion  in  the 

hands  of  the  Commission  is  suffi- 
cient to  enable  broadcasters  "to  go 

forward  with  any  confidence  as  to 

their  future  status". He  said  he  was  convinced  there 
is  no  substitute  for  legislative 
study  and  action  on  the  problems 
that  confront  broadcasting.  Like 
previous  witnesses,  he  referred  to 
the  Pottsville  decision  by  the  Su- 

preme Court  which  summarizes  the 
distinction  between  the  remedies  of 
litigation  and  legislation. 

Declaring  that  the  industry  has 
set  up  its  own  machinery  for  self- 
regulation  to  prevent  and  correct 
bad  trade  and  program  practices, 
Mr.  Trammell  declared  that  the  in- 

dustry has  come  down  a  long  road 
to  the  point  where  the  Commis- sion now  demands  that  the  industry 
yield  to  it  the  control  of  business 
practices,  under  the  guise  of  its 
authority  to  grant  licenses  in  the 
public  interest,  convenience  and 
necessity.  He  described  this  as  a 
real  issue  and  contended  that  it 
can  only  be  resolved  by  law,  not 
by  Commission  edict,  and  that  the 
law  should  be  so  defined  that  the 
industry  will  know  how  to  proceed. 

Alluding  to  Chairman  Fly's  testi- 
mony that  the  new  rules  consti- 
tuted "a  Magna  Charta  for  the 

broadcasting  industry"  on  the  one 
hand,  and  that  the  regulations 

really  meant  "a  minor  operation" on  a  few  small  clauses  in  station 
and  network  contracts,  Mr.  Tram- 

mell asked :  "Magna  Charta  or  mi- 
nor operation — which  is  it?" 

Rules  Give  FCC 
Limitless  Power 

He  pointed  out  that  the  Commis- 
sion in  its  report  said  that  if  the 

rules  do  not  achieve  the  purposes 
hoped  for,  then  Congress  should 
amend  the  law  to  authorize  "direct 
regulations  appropriate  to  a  non- 

competitive industry".  In  other 
words,  he  declared,  the  Commission 
foresees  the  possible  breakdown  of 
broadcasting  by  private  enterprise. 
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It  is  perfectly  willing,  when  the 
chaos  and  business  anarchy  pre- 

dicted by  the  dissenting  Commis- 
sioners becomes  a  reality,  "to  rec- 

ommend that  a  Government-con- 
trolled monopoly  be  legislated  by 

Congress  as  the  only  alternative 
method  of  operation". 

The  rules,  Mr.  Trammell  charged, 
when  stripped  of  non-essentials, 
would  give  the  Commission  almost 
limitless  powers  which  it  "seeks 
to  assume  without  going  to  Con- 

gress for  authority".  He  said  these 
would  strike  directly  at  the  free- 

dom of  the  air  and  that  they  are 
but  a  prelude  to  further  regula- 
tion. 

It  is  significant,  Mr.  Trammell 
said,  that  the  "Magna  Charta" 
which  has  been  presented  to  the 
broadcasters  imposes  the  death  pen- 

alty for  the  infraction  of  every 
rule.  The  station  is  specifically 
penalized  by  loss  of  its  license  if  it 
does  not  accept  the  dictation  of 
the  Commission,  he  asserted.  "With 
such  power  of  life  and  death  held 
over  the  station  owner,  a  nod  is  as 
effective  as  an  order". 

Relating  that  broadcasters  are 
"bewildered  by  the  philosophy  of 
control"  expressed  by  the  Commis- 

sion, Mr.  Trammell  said  the  monop- 
oly report  is  "full  of  indirection, 

innuendo  and  oblique  references". 
The  direct  charge  of  monopoly  is 
not  made,  he  pointed  out,  but  a 
new  slogan,  "domination",  is  con- 

stantly sounded  throughout  the 
report. 

Alluding  to  the  criticism  of  re- 
strictive provisions  in  the  existing 

contracts  between  NBC  and  its 
affiliated  stations,  Mr.  Trammell 
said  that  in  order  that  there  be 
no  confusion  between  the  minor 
and  the  major  issues  to  be  con- 

sidered, he  had  taken  direct  action 
to  eliminate  any  further  need  for 
consideration  of  "these  lesser  mat- 

ters so  vigorously  complained  of 
by  the  chairman  of  the  Commis- 
sion". 
Contract  Clauses 
Not  Matter  of  Issue 

He  said  there  had  been  no  secrecy 
whatever  about  the  terms  and  pro- 

visions of  NBC  contracts.  He  men- 
tioned three  clauses  which  Chair- 

man Fly,  at  great  length,  criticized. 
These  he  enumerated  as:  (1)  NBC 
is  permitted  to  cancel  affiliation 
agreements  on  12  months'  notice, 
whereas  the  station  is  bound  for 
a  period  of  five  years;  (2)  NBC 
prevents  the  station  from  having 
rates  for  local  business  below  those 
charged  for  network  broadcasting 
by  NBC,  and  (3)  in  the  event  a 
station  cancels  a  network  program 
to  carry  a  local  commercial  pro- 

gram, the  station  must  rebate  to  the 
network  the  difference  between 
what  the  network  would  have  paid 
it  for  carrying  the  network  pro- 

gram and  the  amount  the  station 
received  for  carrying  the  local 

program. Declaring  that  these  clauses  were 
placed  in  the  original  contract  at 
a  time  when  such  arrangements 
were  experimental,  Mr.  Trammell 
said  to  his  knowledge  the  first  two 
had  never  been  enforced  and  the 
third  had  been  invoked  only  on  rare 
occasions  when  a  supplemental  ar- 

rangement had  been  mutually 
agreed  upon  by  the  station  and 
NBC. 

None  of  these  provisions  has  been 
a  matter  of  issue  between  NBC  and 
affiliated  stations,  and  NBC  has 
never  controlled  the  rates  charged 
by  affiliated  stations,  he  said. 

Mr.  Trammell  revealed  he  had 
prepared  memoranda  to  all  NBC 
affiliates  affected  by  these  contract 
provisions,  "asking  them  to  agree to  the  elimination  of  these  clauses 

from  our  contracts." 
Another  sales  policy  criticized  by 

a  competitor  (MBS),  Mr.  Trammell 
related,  was  that  which  permitted 
advertisers  to  combine  their  bill- 

ings on  the  Red  and  Blue  networks 
for  a  total  volume  discount.  This 
policy,  he  said,  is  not  important, 
affecting  only  seven  of  the  net- 

work's accounts.  Its  elimination 
would  increase  their  expenditures 

by  only  2%,  he  observed.  "We  are eliminating  this  discount  and  all 
advertisers  will  be  so  notified." 
"Now  that  we  have  eliminated 

these  'vicious'  clauses  referred  to 
in  the  testimony  of  Chairman  Fly," 
Mr  Trammell  testified,  "I  would  like 
to  advise  the  members  of  the  com- 

mittee that  of  the  233  contracts 
NBC  has  with  affiliated  stations, 
117  are  firm  commitments  with 
equal  rights  of  cancellation  on  the 
part  of  the  station  and  NBC.  The 
remaining  116  contracts  give  NBC 

an  option  to  cancel  on  12  months' 

notice." Calls  Chairman  Accuser, 
Prosecutor  and  Judge 

Like  Mr.  Paley,  the  NBC  presi- 
dent pointed  out  that  these  con- 

tracts do  not  expire  simultaneously 
and  that  in  the  course  of  any  one 
year  many  stations  have  the  oppor- 

tunity of  changing  their  network 
affiliations. 

While  the  new  rules  are  far- 
reaching  in  their  effect  on  the  en- 

tire industry  and  its  service  to 
the  public,  Mr.  Trammell  said,  they 
involve  in  addition  "a  direct  attack 
upon  NBC."  He  said  that  Chair- 

man Fly,  by  statement  and  infer- 
ence, "has  charged  us  with  being 

a  monopoly,  with  restricting  com- 
petition, with  controlling  public 

opinion,  with  dominating  all  affili- 
ated stations,  and,  in  broad  gener- 

alizations, unsupported  by  facts  or 
evidence,  has  endeavored  to  dis- 

credit our  reputation." 
Mincing  no  words,  Mr.  Trammell 

said  NBC  has  not  been  adjudged 

WPTF 

NOW 

50,000  WATTS 

RALEIGH,  in  the  Center  of  North  Carolina 

I  SURVEY  OF  NORTHLANDS I  Famous  Routes  to  Be  Retraced, 

*         Recorded  by  CJCA  
A  SURVEY  of  the  vast  tracts  of 
the  North  Country  will  be  under- 

taken some  time  this  year  and  pre- 
served in  the  form  of  film  and  re- 

cording, by  CJCA,  Edmonton,  Alta., 
under  the  direction  of  Walter  Blake, 
commercial  manager.  He  will  fol- 

low the  route  of  the  history  makers 
of  the  Northland,  carrying  a  re- 

cording unit  to  bring  listeners  the 
first  stage-by-stage  broadcast  of  a 
trip  through  the  country  of  Robert 
Service,  adventurer  and  author  of 
the  famous  poem,  "The  Cremation 
of  Sam  McGee." In  addition  to  the  recordings,  the 
motion  pictures  will  be  made  to 
present  irrefutable  proof  that  the 
North  is  not  beneath  a  blanket  of 
snow  throughout  the  year  but  that 
vegetation  flourishes  right  up  to 
the    Arctic  Circle. 

By  cueing  the  discs  to  the  film 
taken  on  this  trip,  CJCA  hopes  to 
have  a  document  of  considerable 
importance  and  interest  to  every- one who  is  still  susceptible  to  the 
call  of  adventure. 

guilty  of  any  of  these  charges  by 

a  jury,  but  instead  has  been  con- demned in  advance  by  a  regulatory 

body  and  by  a  chairman  "who  is 
accuser,  prosecutor  and  judge." 
The  FCC  has  given  NBC  "a  death 
sentence"  on  one  or  the  other  of 
its  two  network  services  and  has 
been  told  that  it  cannot  operate 

some  or  all  of  the  stations  it  has' been  operating  for  many  years,  he 
claimed. 

Affiliated  stations  have  been  or- 
dered not  to  enter  into  any  f  uture 

contracts  under  penalty  of  revoca- 
tion of  licenses  "unless  we  conform 

in  every  detail  to  the  latest  edicts 
of  the  Commission — the  most  rad- 

ical and  most  severe  regulations 

ever  issued  by  that  body,"  Mr. Trammell  said. 

Pointing  to  NBC's  progress  and 
development  in  all  phases  of  radio, 
Mr.  Trammell  commented  that  if  it 
is  a  crime  to  grow,  to  extend  serv- 

ice and  to  make  reasonable  profits, 
"then  we  are  guilty." 
Wheeler  Criticizes 
Exclusive  Contracts 

Mr.  Trammell  made  an  all-day 
appearance  at  the  Wednesday  ses- 

sion. Depicting  the  gradual  growth 
of  NBC  since  its  formation  in  1926, 

he  pointed  out  that  of  the  503  sta- 
tions in  the  United  States  affiliated 

with  the  four  national  networks, 
233  are  on  the  NBC  networks  and 
of  these  103  are  on  the  Blue. 
When  Senator  Wheeler  asked 

whether  NBC  had  maintained  ex- 
clusive affiliation  contracts  prior  to 

1934,  Mr.  Trammell  asserted  that 
though  there  were  not  written  con- 

tracts, there  was  an  informal  un- 
derstanding that  affiliated  stations 

would  not  take  programs  of  other 
networks. 

Senator  Wheeler,  however,  said 
this  was  a  reversal  of  the  former 
position  taken  by  witnesses  for 
NBC  at  past  proceedings,  the  con- 

tention then  having  been  made  that 
affiliates  were  kept  because  of  su- 

perior programs.  He  insisted  that 
no  particular  chaos  was  created  by 

virtue  of  non-exclusive  contracts 
and  that  NBC,  prior  to  their  intro- 

duction, progressed  successfully. 
Now,  the  Montanan  continued,, 

the  principal  networks  come  before 
this  committee  and  say  that  with- 

out exclusive  contracts  radio  "will 
go  to  hell."  He  said  this  sort  of 
argument  might  impress  some  peo- 

ple, but  he  "had  been  through  the 
mill."  If  the  gentleman's  agreement 
worked  in  the  early  days,  he  said, 
he  felt  it  could  work  now.  More- 

over, Senator  Wheeler  declared 
some  stations  agree  that  exclusive 
contracts  are  untenable. 
A  discussion  of  the  influence  of 

advertising  agencies  over  network 
broadcasting  was  begun  by  Senator 
Wheeler.  Mr.  Trammell  refuted  his 
contention  that  such  agencies  as 

Blackett-Sample-Hummert  "domi- 
nate the  industry."  He  said  the  ma- 

jority of  the  agencies  realize  that 
when  they  put  on  a  program  detri- mental to  the  medium,  they  hurt 
themselves,  since  radio  has  proved 
a  very  profitable  operation  for 
them.  While  they  have  some  influ- 

ence, Mr.  Trammell  denied  they 

are  in  the  position  of  exercising  "a 

lot  of  pressure". 

Effect  of  Long-Term Contracts  Discussed 

Senator  Wheeler  said  that  the 

FCC,  in  his  judgment,  could  exer- 
cise authority  over  contractual 

affiliations  and  long  terms,  since 
in  effect  they  involve  transfer  of  a 
substantial  portion  of  station  time 
to  the  control  of  the  networks.  He 
said  he  thought  that  the  network 
argument  that  the  Commission  had 

no  such  power  was  "erroneous". Mr.  Trammell  cited  that  long- 
term  contracts  were  essential  for 
stable  network  operations  for  vari- 

ous reasons.  He  recalled  that  when 
NBC  first  placed  network  service 
in  Montana,  the  operation  was  in 
red  ink  for  three  years  but  now  is 
profitable.  If  there  had  been  no 
five-year  contract,  the  stations 
could  have  switched  to  another  net- 

work and  he  insisted  this  would 
not  have  been  fair. 

Picking  up  his  prepared  state- 
ment, Mr.  Trammell  cited  the  vir- 

tues of  dual  network  operation  by 
NBC,  particularly  in  connection 
with  service  programs.  He  read 
into   the   record   comments  from 

WOODY  HERMAN 
records  for 
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leading  ecclesiastics,  commending 
NBC's  contribution  to  religion. 
He  recounted  also  NBC's  con- 

tributions in  the  fields  of  education, 
women's  and  children's  activities, 
music  and  informed  public  opinion. 
This  15  years  of  development  in 
working  out  a  "balanced  diet  of 
public  service  programs"  was  ef- 

fected with  the  approval  of  the 
NBC  advisory  council  of  distin- 

guished men  and  women,  he  said. 
Mr.  Trammell  said  he  wanted  to 

emphasize  that  these  policies  "were 
not  laid  down  for  us  either  by  Con- 

gress or  by  the  FCC."  Nowhere  in 
the  Commission's  monopoly  report 
is  there  complaint  about  NBC  pro- 

grams or  program  policies,  he  said. 

Cites  Expenditures 
For  Program  Service 

Asserting  that  a  15-year  record 
of  constantly  improving  public 
service  should  not  be  lightly  over- 

looked or  brushed  aside,  Mr.  Tram- 
mell declared  that  service  to  the 

public  should  be  the  major  test.  He 
estimated  that  NBC  had  spent  more 
than  $45,000,000  on  sustaining  pro- 

grams. In  the  face  of  that,  he  de- 
clared, NBC  has  been  charged  with 

being  "a  large  New  York  corpora- 
tion" that  had  made  "plenty  of 

money."  The  inference  was  that 
there  is  "something  wrong  about 

profits." The  record  shows,  he  revealed, 
that  NBC  has  averaged  under 
$2,000,000  per  year  in  profits  for 
the  15  years  of  its  existence,  rep- 

resenting a  net  profit  of  7.29%  of 
its  gross  income.  He  pointed  out 
that  last  year  NBC  paid  Federal, 
State  and  local  taxes  of  $2,510,000. 
In  constantly  seeking  to  improve 
and  expand  service,  NBC  has  con- 

ducted extensive  research  and  has 
spent  an  average  of  a  half-million 
dollars  a  year  for  this  purpose,  he 
said.  Expenditures  for  research  and 
development  have  been  increased, 
he  pointed  out,  as  income  made  it 
possible,  and  for  the  last  two  years 
NBC  has  spent  almost  a  million 
dollars  a  year  on  television  alone. 

In  this  connection,  he  said  that 
broadcasting  is  "just  a  play-thing" 
compared  to  the  operation  of  tele- 

vision. NBC,  he  pointed  out,  had 
spent  about  $2,000,000  on  labora- 

tory development. 
Mr.  Trammell  said  NBC  also 

has  been  a  pioneer  in  international 

WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper-Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
in     the     Youngstown  district. 

shortwave  broadcasting  and  that 
until  two  years  ago  the  regulations 
prohibited  acceptance  of  commer- 

cial revenue  for  this  service.  De- 
claring it  is  still  being  operated  at 

a  loss,  he  said  the  service  has  been 
maintained  by  the  company 
throughout  these  years  in  conform- 

ance with  the  policies  and  desires 
of  the  Government  in  international 
relations.  For  five  years  the  inter- 

national division  of  NBC  has  car- 
ried a  daily  schedule  of  programs  in 

six  languages  and  this  service  is 
now  on  a  24-hour  basis,  he  said. 

Loss  of  Blue  Would 
Limit  Sustainers 

Interrupted  by  Senator  Brooks 
(R-Ill.)  on  program  development, 
Mr.  Trammell  said  that  if  NBC 

is  forced  to  sell  the  Blue,  it  wouldn't have  the  time  on  one  network  to 

provide  the  same  degree  of  sustain- 
ing program  service.  MBS,  he  said, 

since  its  formation  in  1934,  has  had 
the  same  opportunity  to  spend  and 
develop  as  has  NBC. 

Senator  Wheeler  interjected  his 
repeatly  expressed  idea  that  net- 

works or  advertisers,  as  a  matter 
of  public  service,  should  work  out 
means  of  providing  truly  national 
service  even  if  less  profits  were 
earned. 

Asked  by  Senator  Andrews  (D- 
Fla.)  about  network  religious 
broadcasting,  Mr.  Trammell  said 
that  both  NBC  and  CBS  provide 
sustaining  service,  but  that  in  the 

•  case  of  Mutual  he  did  not  know 
what  they  did  in  a  sustaining  way, 
although  he  knew  they  had  some 
"commercial  religious  broadcast- 

ing." 

Charges  had  been  made,  said 
Mr.  Trammell,  that  NBC  does  not 
pay  its  stations  a  satisfactory 
stipend.  He  introduced  an  exhibit 
on  distribution  of  revenue  from 
sale  of  network  time  for  1940.  The 
aggregate  was  $23,852,808,  after 
taxes  and  agency  commissions.  Of 
this  amount  $10,562,213,  or  44.3%, 
was  paid  to  affiliated  stations,  he 
said.  The  balance  of  $13,290,595,  or 
55.7%  ,  was  retained  by  the  network 
and  from  which  it  paid  wirelines, 
sales  expense,  sustaining  service, 
studios,  network  stafi',  etc. 

Mr.  Trammell  said  he  did  not 
know  what  the  return  of  the  New 
York  key  stations  of  NBC  amount- 

ed to,  since  books  were  not  kept 
separately.  He  said  gross  network 
sales  on  the  10  managed  and  oper- 

ated stations  amounted  to  $7,700,- 
000  during  the  year. 

Denies  Domination 

Of  Public  Opinion 

Answering  Chairman  Fly's 
charges  of  domination,  which  he 
described  as  a  "synthetic  creature," 
Mr.  Trammell  said  the  FCC  chair- 

man, by  lumping  the  business  of 
NBC  and  CBS,  as  well  as  their 
affiliated  stations,  and  dealing  with 
them  in  terms  of  gross  wattage, 
had  turned  two  of  the  most  aggres- 

sive competitors  in  American  indus- 
try "into  Siamese  twins  of  his  own 

imagination." He  said  the  networks  in  fact  are 
separate  and  apart  and  compete  for 
advertising,  station  affiliations,  pro- 

JUNIOR  C.  OF  C.  AWARD  in  a 
radio  activity  competition  between 
29  similar  groups  in  California  was 
won  by  the  Oakland  Junior  C.  of  C. 
which  utilized  over  85  hours  of 
time  during  the  past  11  months  on 
KROW,  Oakland.  Inspecting  the 
trophy  are  (1  to  r)  Keith  Kirby, 
KROW  program  director;  Jean 
Bell,  radio  committee  chairman  of 
the  junior  civic  organization;  and 
A.  Hubbard  Moffitt  Jr.,  president 
of  the  local  group. 

grams,  news  scoops,  prestige  and 
the  ear  of  the  listening  public.  "Yet 
Chairman  Fly  charges  these  two 
companies  with  a  joint  control  of 
our  national  public  opinion,"  he 
said. 

Denying  the  accusation  of  NBC 
domination  of  public  opinion,  Mr. 
Trammell  said  that  no  broadcaster 
should  be  permitted  to  procure  such 
a  hold.  "I  am  for  any  action  that 
it  would  please  Congress  to  take 
to  prevent  even  a  possibility  of 
control  of  the  air,"  he  said. 

Asserting  that  the  worst  domi- 
nation that  could  be  visited  upon 

public  opinion  "is  domination  by  a 
political  commission,"  Mr.  Tram- mell related  that  the  FCC  chairman 

had  given  "reams  of  testimony  on 
what  he  says  is  a  threat  to  public 
interest  inherent  in  the  operation 
of  nationwide  networks,  although 
these  actively  and  aggressively 

compete  with  each  other." He  added  the  chairman  had  said 

nothing  about  the  "danger  of  the assumption  of  unlimited  power  by 
a  Commission  which  insists  that 
it  has  a  mandate  from  Congress 
to  make  and  enforce  its  own  defini- 

tions of  public  interest,  convenience 

and  necessity." It  is  as  important  for  Congress 
to  guard  against  this  type  of  domi- 

nation, he  went  on,  as  it  is  against 
the  remote  possibility  that  a  net- 

work operator  "would  commit  busi- 
ness suicide"  by  violating  the  pol- 
icies which  now  guarantee  freedom 

of  the  air. 

Problems  Raised 

By  Television 
The  confusion  and  bewilderment 

of  NBC  resulting  from  the  Com- 
mission's new  regulations  in  the 

standard  band  "are  even  more  ap- 
parent" when  television  is  consid- 

ered, Mr.  Trammell  told  the  com- 
mittee. He  said  all  that  broadcast- 

ing has  achieved  today  is  dwarfed 
by  the  vast  possibilities  of  tele- vision. 

Pointing  out  that  NBC  has  the 
advantage  of  more  than  $12,000,000 
poured  into  television  research  and 
has  spent  millions  to  pioneer  estab- 

lishment of  the  first  public  service 
of  television  without  the  "slightest 
return,"  he  said  his  company  recog- 

nized the  great  possibilities  of  this 
new  service  and  the  contribution 
a  new  industry  will  make  to  the 
nation's  recovery  program  when  the 
present  emergency  is  over. 
NBC  feels  that  television  must 

begin  with  a  network  and  has  been 
doing  everything  in  its  power  toi 
bring  about  the  expeditious  develn 
opment.  By  limiting  television  li- 

censes to  three  stations  for  any  one 
licensee,  the  Commission  has  ham 
strung  this  development,  he  de- clared. 

Now  the  FCC  has  ordered  NBC 
to  divest  itself  of  one  of  its  network: 
services  and  threatens  it  with  the 
loss  of  operation  of  standard  broad- 

cast stations,  he  said,  while  at  the! 
same  time  it  encourages  entrance 
into  operation  of  new  stations  in 
television  and  FM.  He  pointed  out 
that  the  older  service  of  broadcast- 

ing is  profitable  but  the  new  serv- 
ices have  yet  to  produce  any  rev- enue. 

"Apparently    the  Commission 
favors  our  loss  of  present  invest- 

ments and  revenue  but  wants  us  to 

invest  in  new  fields,"  he  said.  "Un der  the  circumstances  how  can  any 
one  know  what  to  do?  We  cannot 
plan   our   course   until   the  Con 
gress    has    determined  definitely 
what  it  expects  of  those  engaged 
in   the   business    and    service  of 

broadcasting  sight  and  sound." 
Blue  Network 
Arouses  Interest 

Taking  up  the  Blue  Network  is 
sue,  which  he  called  the  "orphan  of 
this  hearing,"  Mr.  Trammell  said that  since  1936  NBC  has  had 
"about  three  offers  for  the  prop- 

erty." But  he  declared  there  has 
not  been  a  single  offer  since  issu- 

ance May  2  by  the  FCC  of  the 
new  rules.  Moreover,  he  said,  none 
of  the  original  prospects  have 
shown  any  interest. 

Mention  of  the  Blue  Network 
sale  excited  particular  interest 
among  committee  members  and  Mr. 
Trammell  found  himself  inter 
rupted  frequently.  The  Commission 
suggests,  he  said,  that  NBC  dis 
pose  of  the  Blue  as  though  it  were 
an  entity  and  on  the  assumption 
that  "we  can  barter  with  the  rights 
of  the  affiliated  stations  now  con- 

tracting for  Blue  Network  service 
Chairman  Fly,  who  "interprets the  new  rules  to  fit  the  needs  of 

the  occasion,"  he  said,  holds  that 
the  Blue  can  be  transferred  as  f 
going  concern,  that  contracts  oJ 
affiliates  will  remain  stable  under 
new  management  and  that  business 
now  on  the  books  can  be  trans- 

KFEL  OENVER 

ISODOwATiiT 

DENVER'S  ORIGINAL 
ALL-NIGHT  STATION 

Represented  by  John  Blair 
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ferred  with  the  cheerful  consent 
of  advertisers. 

Calling  this  inconsistent,  Mr. 
Trammell  said  the  Commission 
states  on  the  one  hand  that  the 
stations  are  to  be  freed  of  these 
restrictive  contracts  of  affiliation 
and  on  the  other  hand  tells  NBC 
to  "sell  these  contracts"  and  trans- 

fer them  to  a  new  owner. 
The  Commission  and  its  chair- 

man, he  said,  "blandly  assume  that 
all  of  the  great  programs  now  on 
the  Blue  Network  will  continue  as 

usual."  He  said  he  interpreted  Mr. 
Fly's  testimony  that  the  Blue  car- 

ries far  more  than  its  proper  share 
of  public  service  programs  to  mean 
that  he  feels  such  programs  should 
be  replaced  with  commercials  by 
the  new  management. 

Difficulty  of  Placing 
A  Value  on  the  Blue 

"The  Commission  has  ordered 
the  disposal  of  one  of  our  network 
services,  when  the  same  orders 
destroy  existing  contractual  re- 

lationships, prohibit  exclusivity  of 
affiliation  and  optioned  time  and 
create  a  situation  of  forced  sale 
that  is  practically  a  death  warrant 
for  the  Blue  Network,"  he  con- tinued. 

Mr.  Trammell  questioned  how 
either  seller  or  purchaser  intel- 

ligently could  estimate  the  value, 
future  stability  or  future  profits  of 
the  Blue  Network.  He  said  he  un- 

derstood the  Commission  had  is- 
sued a  "clarifying  order"  modifying 

the  "90-day  execution"  but  said 
that  a  great  deal  more  than  time  is 
involved.  Asked  by  Senator  Wheeler 
what  NBC  had  to  sell  aside  from  its 
own  stations,  Mr.  Trammell  de- 

clared that  in  his  judgment  it  has 
only  key  station  WJZ  in  New  York 
and  the  half-time  station  WENR 
in  Chicago.  Since  all  contracts 
would  have  to  be  rewritten  under 
the  rules,  he  said  a  scramble  for 
Blue  affiliates  unquestionably  would 
result  and  in  his  judgment  there 
would  be  only  three  competitive 
networks  with  one  partial  network 
as  against  the  "five  or  six  net- 

works" predicted  by  Chairman  Fly. 
It  would  seem,  he  said,  that  all  of 
the  contracts  of  Blue  affiliates 

would  be  "thrown  up  in  the  air  on 
Aug.  2,  with  NBC,  CBS  and  MBS 
all  scrambling  for  them." 

Asked  by  Senator  White  what 
practical  difference  from  the  stand- 

point of  service  to  the  public  there 
would  be  if  NBC  ofi'ered  its  net- 

work in  two  units  as  against  a 
single  unit,  Mr.  Trammell  said  this 
could  not  be  accomplished  without 
duplications  of  service  in  the  same 
area. 

Mr.  Trammell  declared  that  the 
value  of  the  Blue  is  gone  under  the 
new  rules.  With  the  predicted  re- 

duction in  network  service,  he  said 
there  would  be  a  loss  to  the  public 
rather  than  the  increase  foreseen 
by  Chairman  Fly. 

Reverting  to  testimony  of  Chair- 
man Fly  that  the  Blue  could  be  sold 

easily  and  that  NBC  had  exagger- 
ated the  effect  of  the  rules,  Mr. 

Trammell  said  he  took  it  that  "we 
are  going  to  have  his  assistance  and 
that  of  the  Commission  in  disposing 

FREE  LESSONS  IN  SPANISH 

WTSP  and  Newspaper  Cooperate  in  Gesture  to 

 Enhance  Latin  American  Relations  

FREE  LESSONS  in  Spanish,  de- 
signed to  give  Floridians  an  oppor- 

tunity of  evidencing  their  good 
neighborly  feelings  toward  the 
Latin  Americas,  are  being  offered 
through  a  cooperative  venture  of 
WTSP,  St.  Petersburg,  and  the  St. 
Petershiirg  Times. 

The  radio-press  project,  which 
started  May  29,  is  drawing  atten- 

tion from  Nelson  Rockefeller,  Co- 
ordinator of  Latin  American  Com- 

mercial &  Cultural  Relations,  as  an 
idea  that  may  be  taken  up  in  other 
parts  of  the  United  States.  Nelson 
Poynter,  publisher  of  the  Times  and 
owner  of  WTSP,  and  chief  of  the 
press  section  of  the  Rockefeller 
Committee,  also  has  taken  an  active 
interest  in  the  project. 

Visual  and  Oral 

Cooperating  with  the  Cortina 
Academy,  New  York,  the  newspa- 

per and  radio  station  twice  weekly 
give  coordinated  visual  and  oral 
Spanish  language  exercises.  The 
Times  each  Tuesday  and  Thursday 
carries  the  text  of  several  pages  of 
Spanish  lessons  as  printed  in  the 
Cortina  Academy  textbook. 

At  7:15  p.m.  Tuesday  and  Thurs- 
day evenings,  WTSP  conducts  oral 

exercises  covering  the  printed  text. 
The  press-radio  course  consists  of 
20  lessons.  Although  the  complete 
textbook  eventually  appears  in  the 
paper,  and  the  twice-weekly  re- prints will  serve  for  any  listener, 
students  may  purchase  the  Cortina 
textbook  complete  for  $1. 

The  new  project  received  a  hearty 
sendoff  at  a  special  civic  program 
May  29.  Educational  and  civic  lead- 

ers lauded  the  idea.  Also  applaud- 
ing the  plan  during  participation  on 

the  special  program  were  the  Cuban 
consul,  Juan  Manuel  de  la  Puente; 
Rafael  Ybor,  former  Cuban  displo- 
mat  and  professor  of  Latin  history 
at  Tampa  U;  Dr.  Luis  A.  Larrea, 
of  the  Cuban  consulate,  and  Senor 
Gomez  Foro. 

"It  is  a  good  idea.  We  have  to  be 
together.  We  are  so  close  to  each 
other  that  what  happens  to  the 
United  States  happens  to  Cuba  and 
the  South  American  republics," commented  Senor  de  la  Puente. 
Senor  Ybor  declared  also:  "It  is  a 
splendid  move.  There  is  no  better 
way  to  understanding  a  country 
than  to  learn  its  language." 

of  the  Blue  Network  and  that  at 
least,  if  he  is  unconcerned  about 
the  effect  of  such  a  sale  on  the 
NBC,  he  is  concerned  and  in  fact 
strongly  believes,  that  the  Blue 
Network  will  continue  under  new 
management  as  a  vigorous  and  suc- 

cessful network."  He  felt  the  poten- 
tial purchaser  should  receive  "more 

assurance  as  to  this  being  possible 
than  are  furnished  by  either  Chair- 

man Fly's  statement  or  the  new 

rules." Public  Service  Programs 
Might  Be  Endangered 

Mr.  Trammell  explained  that  in 
addition  to  WJZ  and  the  half-time 
WENR,  the  Blue  Network  leases 
WMAL  and  KGO.  In  1940  the 
Blue  had  a  volume  of  about 
$8,000,000  after  discounts  and 
agency  commissions.  The  truth  of 
the  matter  is  that  there  is  involved 
in  this  transaction  transfer  of  the 
licenses  of  one  fulltime  and  one 
half-time  station,  the  sale  of  these 
transmitters,  partition  of  studios 
and  plant  equipment  now  used 
jointly  for  Red  and  Blue  programs 
and  putting  on  the  block  those  NBC 
employes  who  have  been  with  the 
company  for  years,  whose  services 
are  no  longer  required  for  the  re- 

maining operation. 
While  the  serious  business  and 

personnel  problems  created  by  the 
Commission  order  are  of  grave  con- 

cern, he  said  the  loss  in  public 
service  is  of  greater  significance.  In 
this  connection,  he  mentioned  the 
National  Farrn.  &  Home  Hour, 
broadcast  continuously  for  ten 
years  as  a  sustaining  feature  on  the 
Blue,  although  it  could  have  been 
sold  commercially  many  times. 
When  NBC  disposes  of  the  Blue, 

he  said  this  program  could  pos- 

sibly be  transferred  to  the  Red, 
providing  those  stations  wanted  it 
and  would  replace  time  now  sold 
for  a  non-commercial  feature;  the 
new  operators  of  the  Blue  could 
take  it  over  provided  they  did  not 
take  Chairman  Fly's  suggestion 
that  there  is  too  much  public  serv- 

ice on  the  Blue  and  that  it  should 
be  replaced  with  a  commercial,  and 
third  that  the  program  could  be 
abandoned.  He  called  the  latter  not 
an  unlikely  possibility. 

A  number  of  other  public  service 
features  likewise  would  be  threat- 

ened or  go  by  the  board,  such  as 
Toscanini,  Town  Meeting  of  the 
Air,  Damrosch  Music  Appreciation 
Hour,  Metropolitan  Opera  and 
others. 

Declaring  he  did  not  want  to 
oversimplify  the  situation,  Mr. 
Trammell  said  it  did  not  seem  to 

him  that  on  the  "vague  charge  of 
domination  and  monopolistic  prac- 

tices, unsupported  by  any  evidence 
of  injury  to  anyone,  the  NBC  is 
suddenly  proclaimed  a  menace  to 
the  public  interest  because  of  the 
extent  of  the  service  it  renders." 

Program  Shifting 
Between  Red  and  Blue 

Quickly  challenged  on  this  state- 
ment by  Chairman  Wheeler,  Mr. 

Trammell  nevertheless  said  that 
Mr.  Fly  decreed  the  separation  of 
NBC's  operation  on  the  assump- 

tion that  a  better  public  service 
might  be  rendered.  He  said  there 
was  not  a  thread  of  evidence  in 
the  testimony  that  NBC  had  not 
rendered  an  adequate  public  serv- 
ice. 
Chairman  Wheeler  interposed 

that  he  felt  the  observation  was 
somewhat  exaggerated  and  that 
while  he  did  not  agree  with  what 

the  Commission  proposed  to  do, 
he  did  not  think  it  was  a  fair 

interpretation  of  the  rules.  De- 
claring that  Mr.  Trammell  had 

"put  a  halo  around  the  head  of  NBC 
as  a  perfect  service,"  Chairman Wheeler  declared  he  thought  the 
network  had  done  a  good  job  but 
that  there  is  room  for  improve- ment. 

The  mere  fact  that  NBC  controls 
two  networks  would  not  make  it  a 
monopoly,  he  commented.  The  FCC 
apparently  thought,  he  related,  that 
it  would  be  more  in  the  public  in- 

terest if  there  were  four  chains  and 
if  the  Blue  were  an  independent 
operation  since  it  might  become 
more  aggressive  and  render  a  bet- 

ter public  service  than  at  present. 
Mr.  Trammell  retorted  that  he 

thought  the  rule  requiring  the  sepa- 
ration of  the  Blue  Network  was 

"one  of  the  main  reasons  why  Con- 
gress should  investigate  that  indus- 

try and  approve  the  White  Revolu- 

tion." 

Asked  by  Chairman  Wheeler 
about  the  earnings  of  the  Red  Net- 

work as  compared  to  the  Blue,  Mr. 
Trammell  said  that  separate  books 

were  not  kept  but  that  he  "as- sumed" the  Red  Network  made  the 
substantial  profit  and  the  Blue  did 
not.  When  Chairman  Wheeler  asked 
about  the  shift  of  worthwhile  pro- 

grams from  the  Blue  to  the  Red, 
Mr.  Trammell  said  this  worked  both 

ways.  He  said  that  certain  pro- 
grams had  been  shifted  to  the  Red 

upon  insistence  of  the  advertiser 
and  because  of  distribution.  More- 

over, he  said  that  many  advertisers 
desire  the  Blue  because  the  rate 
is  about  half  that  of  the  Red. 
Chairman  Wheeler,  however, 

said  he  felt  that  if  the  Blue  were 
owned  by  some  aggressive  group, 

"like  Mr.  Paley's  organization," 
it  would  get  better  programs  and 
do  a  better  business.  He  added  that 
one  of  the  reasons  CBS  has  done 
such  an  outstanding  job  is  because 
it  "belongs  to  Mr.  Paley  and  his 

family." 
Refers  to  Claims 
Made  by  Mutual 

Mr.  Trammell  placed  in  the  rec- 
ord a  summary  of  network  program 

switches  from  one  network  to  an- 
other from  1934  to  date.  He  recited 

that  there  had  been  19  programs 
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CONTRIBUTION  to  the  safety  of  Boston  was  made  by  WORL  in  the 
form  of  this  six-foot  sign  carrying  a  graphic  message  to  drivers,  placed 
strategically  in  trafRc-laden  Kenmore  Square  near  the  WORL  studios. 
At  dedication  broadcast  were  (1  to  r)  Station  Manager  George  Lasker, 
Fred  Bailey,  director  of  WORL  "M-1  Safety  Squad"  having  25,000 
members;  Ed  Dinsmore,  announcer;  Deputy  Supt.  O'Dea,  Boston  police. 

switched  from  the  Red  to  the  Blue 
and  29  from  the  Blue  to  the  Red. 
A  total  of  19  programs  had 
switched  from  NBC  Red  to  CBS 
and  17  from  NBC  Blue  to  CBS.  A 
total  of  29  programs  were  switched 
from  CBS  to  NBC  Red  and  10  from 
CBS  to  NBC  Blue.  Two  programs 
had  switched  from  NBC  Red  to 
MBS  and  one  program  from  MBS 
to  NBC  Blue. 

Commenting  on  Chairman  Fly's 
praise  of  the  cooperative  type  of 
network  operation,  as  reflected  in 
MBS,  Mr.  Trammell  said  that  if 
that  pattern  of  broadcasting  serv- 

ice is  to  be  followed,  it  would  pro- 
duce networks  without  central 

studio  facilities,  undertaking  no  en- 
gineering developments,  contribut- 

ing nothing  to  research  or  new 
service,  as  contrasted  with  the 
large  sums  poured  into  such  ac- 

tivities by  the  "pioneer  networks." 
MBS,  he  said,  has  complained 

that  its  ability  to  compete  has  been 
hampered  by  the  older  networks. 
Yet,  he  said  MBS  in  statements  to 
the  advertising  trade,  "refutes  its 
own  complaints."  He  mentioned statements  in  MBS  advertisements 

that  it  is  "America's  fast  growing 
network,"  that  it  covers  227  of  the 
first  300  markets,"  that  "two  new 
network  advertisers  select  Mutual 
for  every  one  who  selects  any  other 
broadcasting  firm,"  and  that  it 
has  "regular  network  coverage  of 
70%  of  the  nation,"  and  "73%  of 
all  retail  sales."  Yet,  Mr.  Trammell 
said,  "Mutual  cries  that  competi- 

tion has  been  unfair." 
Chairman  Fly,  Mr.  Trammell 

charged,  seems  to  feel  that  station 
contract  affiliations  should  be  al- 

tered and  the  Blue  Network  dis- 
posed of  in  order  that  Mutual  may 

be  able  to  place  its  service  on  larger 
stations  and  in  more  markets.  "In 
other  words,  Chairman  Fly  agrees 
with  Mutual  that  they  have  gotten 
along  pretty  well,  but  apparently, 
he  and  the  Commission  want  to  help 
them  do  better  and  at  the  expense 
of  the  Blue  Network." 
Fears  the  Red 
May  Be  Next 

Urging  that  if  a  separation  of 
NBC  is  to  be  forced,  it  should  be 
done  only  after  legislative  as  dis- 

tinguished from  administrative  ac- 
tion, Mr.  Trammell  declared  that  if 

the  C  ommission  is  allowed  to  com- 
pel disposition  of  half  of  NBC's 

property  and  if  Congress  does  noth- 
ing about  it,  "don't  be  surprised, 

if  six  months  from  now,  Mr.  Fly 
comes  in  and  tells  us  to  get  rid  of 
half  of  the  Red  Network."  He  ob- 

served it  would  be  too  late  to  pro- 
test "because  his  power  has  been 

conceded." 
"Nowhere  in  the  history  of  ad- 

ministrative regulation,"  Mr.  Tram- 
mell charged,  "has  so  brutal  a 

method  for  the  amputation  of  a 
major  portion  of  a  great  private 
enterprise  been  invoked."  in  effect, 
he  said,  Chairman  Fly  proclaims: 
"Bend  your  knee,  concede  my 
power,  give  up  the  Blue,  and  I  will 
let  you  live — you  may  keep  the 

Red." If  Congress  by  failure  to  act  now 
concedes  to  Chairman  Fly  the  power 
to  force  us  to  give  up  half  our 

property,  then  Congress  need  not 
be  surprised  when  it  learns  in  the 
not-too-distant  future,  that  Chair- 

man Fly  has  taken  over  the  entire 
radio  industry,  Mr.  Trammell 
shouted. 

Taking  up  the  rule  which  would 
ban  ownership  of  stations  except  in 
three  key  cities,  Mr.  Trammell  said 
that  key  stations  have  been  funda- 

mental in  network  broadcasting  as 
originating  centers.  Pointing  out 
that  NBC  has  ten  managed  and 
operated  stations,  he  said  the  origi- 

nal grants  of  license  by  the  FCC 
and  the  annual  renewal  of  each,  is 
evidence  that  operation  of  the  sta- 

tions has  been  in  complete  accord- 
ance with  the  law. 

NBC  does  not  understand  any 
reason  for,  or  the  justice  of  the 
Commission's  order  which,  he  said, 
decrees  in  effect  that  the  Commis- 

sion will  deny  a  license  for  any  sta- 
tion to  a  network  organization 

which  operates  another  station  in 
the  same  area  or  will  refuse  to  re- 

new a  license  to  NBC  to  operate  a 
single  station  in  any  area  where 
other  stations  are  few  in  number 
or  less  strong  in  power  than  the 
station  now  operated  by  the  com- 

pany. 
Penalizes  Pioneer 
In  Favor  of  Newcomer 

This  rule  deprives  NBC  of  the 
right  to  operate  any  station  in 
Washington,  Cleveland  or  possibly 
in  other  major  markets.  Again,  he 
charged,  the  only  justification  is 
"the  vague  charge  of  domination, 
of  monopoly,  of  control  and  of  ren- 

dering too  exclusive  a  service."  De- 
claring the  rule  simply  takes  from 

one  to  give  to  another,  Mr.  Tram- 
mell assailed  it  as  penalizing  the 

pioneer  in  favor  of  the  newcomer. 
The  exchanges  place  good  service 
for  something  unknown  and  destroy 
under  terms  of  forced  sale,  invest- 

ments made  during  years  of  cre- 
ative work,  an  energetic  effort  to 

build  up  the  stations. 
"Finally,"  he  declared,  "it  de- 

stroys all  faith  in  the  fairness  of  a 
regulatory  body  which,  when  the 
risk  is  great  and  revenues  non-ex- 

istent, encourages  a  citizen  to  ac- 

quire a  license,  only  to  deprive  him 
of  it  years  later  because  he  has 

been  successful." Insisting  that  the  public  would 
not  benefit,  Mr.  Trammell  asked 
whether  this  was  a  game  where 
private  enterprise,  operating  under 
the  regulation  of  a  Commission 
with  a  mandate  from  Congress  to 
'foster  and  encourage  the  art'  is first  to  be  invested  in  and  later 
"kicked  out"?  NBC,  Mr.  Trammell 
testified,  currently  is  licensed  to 
operate  in  New  York  two  standard 
broadcast  stations,  two  interna- 

tional stations,  a  frequency  modu- 
lation station  and  a  television  sta- 

tion. The  latter  two  are  non-reve- 
nue producing  and  already  repre- 
sent substantial  investments  with 

profits  a  long  way  off. 
Under  the  new  regulations,  the 

FCC  says  it  is  bad  policy  and 
against  public  interest  to  operate 
more  than  one  standard  broadcast 
station  in  New  York  but  in  the  pub- 

lic interest  to  operate  the  other 
non-profit  making  stations,  he  went 
on. 

While  the  new  rules  apply  only 
to  the  standard  broadcast  band,  he 
said  that  if  the  same  reasoning  is 
followed,  more  new  rules  can  be 
issued  at  any  time  to  deprive  NBC 
of  any  and  all  of  the  four  stations 
in  the  other  fields.  "I  think  it  is 
plain,  gentlemen,"  Mr.  Trammell 
said,  "that  the  new  rules  issued  by 
the  Commission  are  not  only  de- 

structive of  the  present  system  of 
network  broadcasting  in  the  stand- 

ard band,  but  also  of  the  future 
service  in  the  high-frequency  band 

yet  to  be  created." Sees  Inconsistencies 
In  Cleveland  Cases 

Attacking  the  "Cleveland  situa- 
tion", previously  cited  as  an  out- 

standing case  wherein  MBS  has 
been  unable  to  get  a  fulltime  out- 

let, Mr.  Trammell  said  that  in  ef- 
fect the  Commission  is  trying  to 

force  NBC  to  sell  the  50,000-watt 
WTAM,  when  years  ago  it  could 
have  granted  additional  facilities  in 
the  city.  After  he  had  recited  sev- 

eral instances  in  which  the  FCC 
had  denied  applications  for  new 

stations  in  this  city  on  one  ground 
or  another,  he  declared  there  are 
still  pending  two  applications  for 
new  regional  stations  which,  if 
granted,  would  provide  adequate 
facilities  according  to  the  Commis- 

sion's conception  of  adequacy.  All 
told,  he  reported  an  examination  of 

the  record  shows  that  since  1930' there  have  been  19  different  appli- 
cations for  an  additional  station  or 

for  fulltime  on  a  present  station  in 
Cleveland  and  that  the  Commission 
either  has  rejected  the  applications 
or  taken  no  action. 

Senator  Wheeler  interposed  that 
he  could  not  understand  why  the 
FCC  will  make  a  grant  in  one  case 
and  deny  in  another  on  substantial- 

ly the  same  set  of  facts.  Alluding 

as  he  had  in  the  past  to  "politics" in  FCC  actions.  Chairman  Wheeler 
said  that  in  some  instances  the 
Commission  makes  grants  without 
hearings  and  in  others  requires  pro- 

tracted hearings  at  great  expense 
to  the  applicants.  He  said  there 
should  be  a  general  rule  that  would 

apply  to  the  poor  or  rich,  influen- 
tial or  those  without  political  back- 

ing, on  an  equal  basis.  "I  think  it 
is  outrageous  now,"  he  said. 

Senator  White  observed  that  as 

long  as  the  chairman  "talked  that 
way"  he  would  remain  quiet  and 
simply  agree  with  him. 

The  clear-channel  situation  also 
entered  the  affray  when  Chairman 
Wheeler  said  that  he  felt  the  Com- 

mission had  been  somewhat  derelict 

in  pronouncing  policy  in  that  re- 
gard. He  said  he  did  not  believe, 

however,  that  a  station  in  Boston 
would  interfere  with  a  clear-chan- 

nel station  on  the  Pacific  Coast  and 

that  greater  service  would  be  ren- dered. 
Mr.  Trammell,  in  his  recital  of 

several  denials  of  applications  for 
new  stations  in  Cleveland,  pointed 
out  that  in  certain  instances  the 

Commission  had  assigned  as  rea- 
sons the  fact  that  service  would  be 

limited  to  the  4.8  millivolt  line  at 
night.  This  limitation  has  since 
been  frequently  exceeded  in  other 
locations,  even  to  the  extent  of  in- 

terference to  the  9  or  10  millivolt 
line,  he  said. 

Westinghouse  Shifts 
Interest  Wheeler 

At  the  outset  of  the  Wednesday 

afternoon  hearings,  Senator  Wheel- 
er, reading  from  a  memo,  inquired 

about  the  shifting  of  KDKA,  WBZ 
and  WBAL  to  the  Red  from  the 
Blue,  pointing  out  that  the  Farm 
&  Home  Hour  thereby  loses  high- 
power  outlets  and  rural  audience. 
Mr.  Trammell  explained  that 

KDKA  and  WBZ  were  being  shift- 
ed to  the  Red  upon  insistence  of 

Westinghouse,  which  has  resumed 
their  operation  after  a  period  of 

NBC  management,  and  said  other- 
wise, "we  stood  to  lose  them  to  a 

competitor".  Asked  why,  if  the 
Blue  is  such  a  good  network,  the 
owners  wanted  them  on  the  Red, 

Mr.  Trammell  replied,  "because 
they  make  more  money  on  the  Red. 
We've  never  contended  otherwise." 
Mr.  Trammell  added  that  the  staffs 
of  Red  and  Blue  were  separated 
as  soon  as  he  became  president  a 
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year  ago;  they  now  operate,  he 
said,  with  separate  sales  and  pro- 

motion staffs  and  "they  are  doing 
extremely  well". 

Resuming  his  direct  statement, 
Mr.  Trammell  vigorously  denied 
Chairman  Fly's  contention  that  the 
networks  controlled  not  only  the 
time  of  affiliates  but  the  public 
opinion  of  the  country  "through 
a  vicious  restriction  of  the  stations' 
freedom  of  action".  Asserting  the 
■contrary  is  true,  he  declared  sta- 

tions affiliated  with  NBC  always 
have  had  the  privilege  of  reject- 

ing network  commercialc;  or  sus- 
tainings  in  favor  of  programs  of 
local  importance.  He  submitted  a 
list  of  network  commercial  rejec- 

tions showing  2,091  commercial 
program  cancellations  by  stations 
during  1940  and  1,902  during  the 
first  five  months  of  1941. 

"I  feel,"  he  said,  "that  this  is 
the  best  evidence  we  can  present  to 
disprove  the  charge  of  domination 
over  our  affiliated  stations,  or  the 
contention  of  Chairman  Fly  that 
the  local  station  is  prevented  from 
carrying  a  broadcast  by  the  Daugh- 

ters of  the  Confederacy  or  a  Sena- 
tor, to  take  a  network  program 

consisting  of  a  blonde  gal  from 
Hollywood  who  might  happen  to  be 
on  a  commercial  progx-am.  We  have 
never  forced  them  to  forego  broad- 

casts of  local  interest  in  favor  of 

those  offered  by  the  network." 
Believes  Rules 

Foster  Monopoly 
As  to  exclusivity,  Mr.  Trammell 

declared  the  new  rules  forbid  any 
station  to  contract  for  exclusive 
network  service  and  make  it  impos- 

sible for  any  network  to  render  it, 
thus  making  it  "impossible  to  as- 

sure religious,  educational  and  civic 
interests,  as  well  as  advertisers, 
either  completeness  of  coverage  or 
continuity  of  service. 

"In  essence,"  he  said,  "the  rule 
more  viciously  fosters  monopoly 
than  could  any  possible  restraint 
which  now  exists  in  the  industry. 
If  there  is  'dominance'  in  the  fact 
that  four  competitive  networks 
serving  500  stations  now  operate  in 
the  standard  field  (and  no  such 
dominance  has  been  proved),  what 
would  happen  if  the  best  programs, 
the  best  features  and  the  largest 
advertising  accounts  gravitated,  as 
they  would,  to  the  50  or  60  most 
powerful  stations  in  the  country? 
Yet  that  is  exactly  what  would 
happen  under  the  so-called  non-ex- 

clusivity rule." 
Senator   Wheeler   then  pointed 
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out  that  NBC  has  non-exclusive 
contracts  with  WDAF,  Kansas  City 
Star  station,  on  the  Red,  and  KSO, 
Des  Moines  Register  &  Tribune 
station,  on  the  Blue.  Mr.  Trammell, 
admitting  this,  said  as  a  matter 
of  practice  WDAF  actually  takes 
NBC-Red  exclusively,  though  KSO 
does  take  some  MBS  programs. 
Senator  Wheeler  observed  that  per- 

haps their  independence  was  attrib- 
utable to  their  powerful  political 

positions  by  reason  of  their  news- 
paper ownership. 

"Under  the  new  rule,"  Mr.  Tram- 
mell continued,  "all  will  be  chaos 

and  confusion.  Stations  will  rush 
for  the  best  features  of  every  net- 

work service.  Advertisers  will  try 
to  preempt  the  best  hours  on  the 
best  stations.  Time  brokers  will  in- 

ject unfair  methods  of  competition. 
Advertising  agencies  will  make 
their  own  arrangements  for  'front- 

page' positions  with  the  bigger  and 
better  stations." 

He  continued  that,  without  ex- 
clusive tieups  of  stations  with  net- 
works, the  possibility  of  getting 

satisfactory  lineups  for  public  serv- 
ice features  becomes  remote. 

"Every  public  service  program 
which  NBC  would  offer  would  be 
measured  by  the  stations  against 
the  commercial  and  public  serv- 

ice offerings  of  every  other  net- 
work for  that  period.  There  would 

be  no  incentive  for  public  organ- 
izations to  build  up  such  programs ; 

no  reason  for  any  network  to  spend 
the  sums  they  now  spend  to  build 
competitive  recognition  and  pres- 

tige. Whatever  element  of  public 
service  remains  will  be  local  serv- 

ice. National  service  will  become 

the  exception,  not  the  rule." 

Option  Time 
ISot  Objectionable 

It  would  be  a  simple  matter, 
Mr.  Trammell  explained,  for  adver- 

tising agencies,  already  equipped 
with  expensive  production  depart- 

ments and  studios,  to  build  up  their 
own  wire  hookups.  Even  now,  he 
said,  many  advertisers  custom- 
build  their  own  networks  to  their 
own  distribution  needs  but  within 
requirements  set  by  the  networks. 

Yet  whereas  10  years  ago  an  ad- 
vertiser could  purchase  as  few  as 

10  NBC-Red  stations  during  eve- 
ning hours,  today  it  is  necessary 

to  buy  a  minimum  of  60  outlets. 
In  May,  1934  the  average  number 
of  stations  on  an  evening  Red  pro- 

gram was  only  40;  by  May,  1941 
it  had  increased  to  73,  he  said. 
Chairman  Wheeler  at  this  junc- 

ture observed,  "I  can't  see  any  ex- 
cuse for  not  giving  you  option  time 

if  I  were  a  station  and  wanted  to 
give  it  to  you.  Unless  there  is  some 
reason  I  don't  know  of  now,  I  think 
the  Commission  is  wrong." 

Mr.  Trammell  pointed  out  that 
already  competitive  advertising 
media  are  making  capital  of  the 
present  plight  of  the  networks  in 
Washington,  and  expressed  fear 
some  advertisers  may  be  deflected 
away  from  radio. 

The  new  regulations,  he  went  on, 
make  it  impossible  for  NBC  to 
maintain  these  minimum  require- 

ments. "We  charge  that  the  Com- 
mission, unwittingly  perhaps,  in  its 

efforts,  as  it  says,  to  free  the  sta- 
tions from  the  domination  of  the 

major  networks,  has  successfully 
thrown  the  domination  of  radio  into 
the  hands  of  a  limited  group  of  sta- 

tions and  a  few  large  advertisers." 
"All  the  advertiser  has  to  do," 

he  observed,  "is  just  rent  a  theatre 

and  order  phone  lines." Mr.  Trammell  then  showed  the 
committeemen  three  projected  maps 
of  the  kind  of  networks  the  ad- 

vertisers might  order  if  given  free 
choice  to  operate  their  own  switch- 

board hookup.  The  first  map,  out- 
lining what  he  called  the  No.  1 

Advertiser  Network,  showed  64 
stations  affording  effective  ground- 
wave  coverage  of  92.4%  of  all  the 
radio  families  in  the  United  States; 
its  time,  9-10  o'clock  Monday  night, 
could  be  purchased  for  $12,015.  A 
second  map  showed  what  a  second 
advertiser  would  then  be  left  to  buy 

even  to  approximate  the  same  cov- 
erage; it  showed  160  stations  cov- 

ering 76.4%  of  the  radio  families 
of  the  country,  and  the  hookup 
would  cost  $14,788.  A  third  net- 

work would  be  virtually  impossible 
to  set  up  to  give  comparative  na- 

tional coverage,  regardless  of  the 
number  of  stations  the  advertiser 
desires  to  buy  or  the  amount  of 
money  he  has  to  spend,  he  said. 

Fears  Advertiser 
Corner  on  Networks 

"The  significance  of  these  maps," 
Mr.  Trammell  asserted,  "is  some- 

what startling  in  contrast  with  Mr. 
Fly's  statement  that  he  believes 
that  five  or  six  national  neworks 

are  possible  under  the  'new  free- 
dom.' It  looks  to  me  as  if  even 

three  would  be  impossible."  After 
reiterating  his  conviction  that  the 
bulk  of  the  advertising  revenue 
under  the  new  regulations  "will  go 
to  a  relatively  few  of  the  coun- 

try's major  stations,"  Mr.  Tram- mell was  asked  by  Senator  Wheeler 
whether  this  contingency  can  be 
remedied  by  permitting  option 
time. 

Mr.  Trammell  replied  that  no 
network  now  has  a  corner  on  ma- 

jor stations,  but  under  Mr.  Fly's 
"scrambled  system"  he  said  the  ad- 

vertiser will  get  the  corner. 
Senator  Wheeler  inquired  how 

NBC  operated  before  it  had  exclu- 
sive contracts.  Mr.  Trammell  re- 

plied that  the  radio  advertising 
business  has  changed  considerably 
since  the  old  days;  when  NBC  had 

no  exclusive  contracts,  it  was  doing 
some  $19,000,000  worth  of  business, 
whereas  now  it  does  $45,000,000 
or  more. 

Explaining  option  time  require- 
ments, Mr.  Trammell  declared  the 

prohibition  on  option  time  "strikes directly  at  the  heart  of  network 

broadcasting." "In  building  up  radio,"  he  said, 
"it  was  found  to  be  in  the  common 
interests  of  stations  and  networks 
to  reserve,  or  option  in  advance, 
definite  hours  for  network  service 
to  individual  stations,  so  that  there 

may  be  a  fixed  time  for  fixed  fea- 
tures and  the  proper  balance  be- 

tween local  and  national  pro- 

grams." 

By  this  means  the  listener  knows 
when  and  where  to  tune  in  for 

programs  of  his  choice;  the  adver- tiser is  assured  of  definite  time  and 
definite  coverage;  the  station  can 
dispose  of  its  hours  as  between 
local  sustaining  and  commercial 

programs;  and  networks  are  en- abled to  plan  in  advance,  as  they 

must,  their  schedule  of  operations." Time  Reservations 
Insure  Stability 

NBC  recognizes  the  needs  of  lo- 
cal service,  he  said,  and  options 

from  its  affiliates  10-12  in  the 
morning,  3-6  in  the  afternoon  and 
7-7:30  and  8-11  in  the  evening, 
with  slightly  different  schedules 
for  Sunday.  Since  most  stations 
operate  18  to  20  hours  daily,  this 
gives  NBC  a  call  on  less  than  50% 
of  the  station's  operating  time. 
He  offered  a  chart  to  show 

that  national  network  time  sales 
amounted  to  less  than  $71,919,428 
out  of  the  $154,823,787  worth  of 
radio  business  sold  during  1940, 

according  to  the  FCC's  own  re- cent figures.  He  went  on  to  show 
by  the  figures  that  the  total  sale 
of  time  by  the  networks  is  less 
than  the  sale  of  time  by  the  sta- 

tions themselves;  that  local  sales 
went  up  20%  last  year  as  against 
15%  for  networks;  that  stations 
affiliated  with  networks  do  better 
in  local  time  sales  than  those  un- 
affiliated. 

"The  truth  is,"  he  asserted,  "that 
under  NBC  contracts  with  its  affil- 

iates, local  stations  always  have 
had  and  have  now  the  right  to  re- 

ject or  cancel  any  network  offer- 
ing. Time  reservations  are  made 

for  the  purpose  of  insuring  stabil- 
ity of  operations,  not  to  impose  re- 

strictions on  local  station  manage- ment. 

"Under  the  chairman's  new  pro- 
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posal  a  network-station  relation- 
ship, by  which  both  sustaining  as 

well  as  commercial  programs  are 
balanced  by  option  time,  would 
have  to  go  overboard.  It  would  be 
necessary  for  the  network  to  con- 

tract for  time,  to  buy  certain  speci- 
fied hours,  and  for  the  network  to 

take  all  risks  of  cancellation.  The 
flexible  program  structure  now 
maintained  under  time  option 
would  be  made  inflexible  for  the 
individual  stations,  and  a  tremen- 

dous burden  would  be  placed  upon 
the  networks." 

Senator  Wheeler  reminded  Mr. 
Trammell  of  the  arguments  over 
500  kw.  stations  as  reaching  into 
the  smaller  communities,  and  forced 
an  admission  from  the  NBC  pres- 

ident that  a  group  of  these  would 
quickly  capture  national  business. 
"It's  a  long  time  since  that  sub- 

ject was  up,"  said  Mr.  Trammell, 
"and  I  haven't  studied  it  lately, 
but  I  must  admit  it  would  make 
things  tough  for  the  small  sta- 
tions." 
Sees  Free-for-All 
To  Get  Best  Hours 

Senator  Wheeler  insisted  that 
the  networks  should  be  able  to  sell 
themselves  as  a  whole  rather  than 
in  segments,  and  urged  lower  line 
costs  for  the  remote  areas.  He  said 

the  Satur-day  Evening  Post  does 
not  exclude  Montana  or  Arizona 
or  Maine  from  its  coverage,  and 
insisted  the  advertiser  as  well  as 
the  network  has  to  think  of  good- 

will over  the  country  as  a  whole. 
Mr.  Trammell,  explaining  that 

advertisers  were  extremely  market- 
wise,  said  he  was  doubtful  whether 
they  would  accept  full  networks 
as  against  other  media,  like  news- 

papers, where  they  could  spot  their 
sales  messages  in  accordance  with 
their  distribution.  He  pointed  out 
that  NBC  now  spends  $4,000,000 
on  long-time  tolls,  while  Edward 
Klauber,  CBS  executive  vice-pres- 

ident, said  CBS  spends  about  $2,- 
000,000  and  Mr.  Caldwell  said  MBS 
spends  about  $1,000,000. 
Mr.  Trammell  wound  up  his 

time-option  discussion  by  pointing 
out  that  under  the  new  rules  "there 
will  be  a  free-for-all  fight  for  the 
best  hours  of  the  best  stations." 

He  next  defended  long-term  con- 
tracts as  a  measure  of  stability, 

and  denied  they  are  designed  for 
control  of  affiliated  stations.  In  fact, 
he  said,  affiliates  have  insisted  on 
them  because,  in  view  of  their  in- 

vestments in  studios  and  equip- 
ment, they  require  the  assurance 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 
Call  Any  Edward  Petry  Office 

DECKED  in  their  Sunday  finest — dress  and  manners — were  the  children 
of  KOY,  Phoenix,  employes,  who  were  invited  down  to  the  station  with 
mother  to  receive  Defense  Savings  books  each  containing  a  dollar's 
worth  of  stamps.  It'll  be  up  to  pop  to  fill  up  the  books  for  the  youngsters. 
Making  the  presentations  is  Jack  Reilly,  commercial  manager.  Recipients 
are  (1  to  r)  Mrs.  Joe  Dana  and  little  Carol,  Kathryn  Mawhinney  (standing) 
Ann  Mawhinney,  Velda  Jean  Clelland  (standing),  Judy  Dana,  Mrs.  Pat 
McCallion  with  Nancy,  Jack  Reilly,  Mrs.  Rod  Clelland  with  Roderick  II. 
Seven  other  children  not  shown  here  also  received  books. 

of  continued  network  service  and 
revenues.  The  network  itself  enters 
into  commitments  for  wire-lines, 
plant  and  contracts  for  talent  be- 

yond the  one-year  term.  Toscanini's 
long-term  leases  for  studios  and 
three-year  contract  was  cited. 
"Long-term  expenditures,"  he 

said,  "which  may  be  productive 
only  in  the  future,  must  be  made 
by  network  organizations  for  pe- 

riods much  beyond  the  regular  li- 
censing period.  Congress  recognizes 

this  situation  by  providing  in  the 
Communications  Act  that  the  Com- 

mission may  grant  licenses  up  to 
a  three-year  period.  The  Commis- 

sion apparently  prefers  to  keep 
the  industry  on  annual  sufferance." 

Winding  up  with  an  appeal  for 
approval  of  the  White  Resolution 
and  legislation  to  place  more  defi- 

nite controls  on  the  administrative 
agency,  Mr.  Trammell  declared: 

"It  should  be  evident  from  the 
facts  I  have  presented  to  you  that 
the  question  involved  in  the  new 
rules  is  the  question  of  the  extent 
of  business  control  of  broadcast- 

ing by  the  Commission.  Business 
control  means  program  control.  In- 

volved here  is  the  choice  between 
operation  of  broadcasting  by  pri- 

vate industry  and  operation  by  gov- 
ernment. 

"The  breakdown  of  our  present 
broadcasting  structure  inevitably 
would  make  it  incumbent  on  the 
government  to  step  in  and,  per- 

haps, finally  to  subsidize  stations 
or  to  tax  listeners." 
Patrick  Calls  Position 

Of  FCC  Inconsistent 
Senator  White  presided  at  the 

Thursday  sessions  because  of  the 
absence  of  Chairman  Wheeler,  due 
to  a  slight  illness. 

Arguing  the  jurisdictional  and 
legal  aspects  of  the  rules  on  be- 

half of  NBC,  Duke  M.  Patrick, 
former  general  counsel  of  the  Fed- 

eral Radio  Commission,  cited  dif- 
ficulties confronting  stations  and 

networks  in  attempting  to  litigate 
the  monopoly  rules,  because  of  the 
lack  of  precise  appellate  procedure. 
Moreover,  he  said  the  situation  also 
was  confused  by  the  undetermined 
authority  of  the  U.  S.  Court  of 

Appeals  for  the  District  of  Colum- 
bia to  enter  orders  staying  FCC  de- 

cisions during  litigation.  This  issue, 
awaiting  final  decision  of  that 
court,  was  decided  originally  in 
favor  of  the  FCC's  contention  of  no 
jurisdiction,  he  said. 

Alluding  to  Chairman  Fly's  state- 
ment the  FCC  would  "stay"  the 

effect  of  the  regulations  and  not 
take  punitive  action  against  any 
station  licensee  which  sought  to  test 
out  the  Commission's  jurisdiction, 
Mr.  Patrick  said  that  if  the  court 
has  no  power  to  grant  a  stay,  he 
could  not  understand  how  the  Com- 

mission could  do  so.  He  described 
the  positions  taken  by  the  Commis- 

sion as  "absolutely  inconsistent". 
Sees  Difficulty  in 
Starting  Litigation 

The  Communications  Act  au- 
thorizes the  Commission  to  grant 

or  deny  applications  but  does  not 
give  it  any  specific  powers  to  grant 
"interim  relief",  he  said.  Mr.  Pat- 

rick said  he  thought  Chairman  Fly, 
who  is  scheduled  to  make  a  rebut- 

tal appearance  before  the  commit- 
tee, should  be  asked  whether  he 

believed  the  court  has  the  power 
to  grant  interim  relief  if  the  Com- 

mission consents  to  that  action,  in 
view  of  the  status  of  the  Scripps- 
Howard  stay  order  case. 
Another  question  which  should 

be  put  to  the  Chairman,  he  sub- 
mitted, was  on  what  grounds  the 

FCC  would  grant  interim  relief. 
Finally,  he  said,  the  Chairman 

should  be  asked  if,  in  the  event 
interim  relief  should  be  granted 
by  the  Commission  or  the  court  and 
the  final  decision  proved  to  be  in 
favor  the  Commission,  the  Commis- 

sion would  relicense  a  station 
agreeing  to  conform  to  the  new 
regulations. 

Mr.  Patrick  said  that  all  of  the 
regulations  are  primarily  directed 

against  licensees,  not  networks. 
Without  assurances  from  the  Com- 

mission, he  said,  stations  would 
be  reluctant  to  initiate  litigation., 

Mr.  Patrick  said  that  because 
of  the  confused  state  of  the  law,, 
the  networks  were  not  clear  which 
tribunal  had  jurisdiction. 

Alluding  to  the  invitation  of 
Chairman  Fly  to  the  networks  to 
discuss  modification  of  the  rules, 
Mr.  Patrick  said  that  in  his  judg- 

ment for  the  networks  to  seek  any 
substantial  amendment  would  be 
"the  height  of  futility". 

If  the  Commission  has  the  power 
to  make  rules,  he  said,  it  has  the 
power  to  amend  them.  The  indus- 

try, in  effect  is  "shooting  at  a 
moving  target",  he  said,  and  the 
legal  remedy  is  more  apparent  than real. 

Asserting  that  many  changes  in 
the  law  are  urgently  needed,  Mr. 
Patrick  said  the  only  question  is 
"when".  Congressional  action  might 
be  slower  but  it  was  vastly  more 
desirable,  he  said. 

Morency  Explains 
IRISA's  Viewpoint 

Appearing  for  IRNA,  Paul  W. 
Morency,  vice-chairman  of  the  affi- 

liate group  and  general  manager 
of  WTIC,  Hartford,  explained 
functions  of  the  organization. 

The  present  law  written  in  1927 
and  only  slightly  modified  in  1934, 
he  pointed  out,  deals  exclusively 
with  individual  stations  and  gives 
no  recognition  to  the  fact  that  na- 

tional service  is  network  service. 
The  majority  of  radio  operators 

believe  that  further  development 
of  network  broadcasting  requires 
frank  recognition  in  the  law,  he 
said.  Existing  contracts  are  not 
entirely  satisfactory  to  affiliates, 
he  went  on,  but  there  is  no  unani- 

mity among  them  regarding  meth- 
ods to  be  adopted  for  effecting  the 

desired  changes. 

After  explaining  the  background 
of  IRNA,  created  to  protect  the 
interests  of  affiliated  stations,  Mr. 
Morency  said  that  while  it  has 
accomplished  results  in  copyright, 
music,  and  in  effecting  limitations 
on  length  of  commercial  credits, 
IRNA  has  not  made  satisfactory 
headway  with  networks  on  other 
matters,  such  as  "station  breaks 
and  similar  commercial  considera- 

tions". 

The  IRNA  convention  in  St. 
Louis  May  13,  he  pointed  out, 
adopted  a  resolution  that  the  FCC 
rules  would  seriously  impair  the 
ability  of  stations  to  render  public 
service. 
For  the  Interstate  Commerce 

Committee,  Mr.  Morency  related  a 
questionnaire  survey  was  made  of 
affiliated  stations  of  national  net- 

works to  ascertain  whether  they 
approve  or  disapprove  the  action 
of  the  IRNA  convention. 

Replies  were  received  from  232 
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stations,  of  which  62  were  affiliated 
with  CBS,  53  with  NBC  Red,  66 
iwith  NBC  Blue,  and  51  with  MBS. 
(On  the  convention  resolution,  216 
stations  approved  the  action  and  13 
j  disapproved,  of  which  11  were  on 
MBS,  as  against  37  NBC  stations 
which  voted  affirmatively.  Of  the 
MBS  affiliates,  17  also  had  affilia- 

tions with  other  networks,  3  with 
CBS,  10  with  NBC  Blue,  1  with 
NBC  Red,  and  3  with  both  Red 
jand  Blue,  he  pointed  out. 

Stations^  Approval 
\Of  White  Resolution 

Another  question  asked  the  opin- 
ion of  affiliates  regarding  the  reso- 

lution  adopted   by  the  board  to 
;  support  the  White  Resolution.  Of 
the  aggregate,  210  approved  and 
'15  disapproved,  with  12  MBS  sta- 

tions in  the  latter  category. 
To  the  inquiry  whether  the  best 

I  interests  of  the  industry  and  the 
I  public  would  be  served  by  settling 
questions  by  business  negotiations 

1  between  affiliates  and  networks, 
rather  than  by  Government  regu- 

lation, 205  stations  expressed  ap- 
proval of  the  business  negotiation 

and  18  disapproval,  with  12  of  the 
'latter  being  MBS  stations. 

The  fourth  inquiry  related  that 
'  a  number  of  affiliates  felt  it  is 
'  necessary  to  adopt  needed  changes 
by  Government  regulation  and  that 

■  they  were  individually  prepared  to 
!  accept  the  regulations  in  their  pres- 
'  ent  form,  even  though  they  may  not 
agree  with  them  entirely.  Of  the 
aggregate  vote,  210  stations  dis- 

•  approved  this  action  and  11  voted 
■  affirmatively,  of  which  10  were 
'  MBS. 

The  final  question  posted  was 
■  that  the  affiliates  believed  the 
'  changes  they  want  could  be  ac- 
-  complished  only  by  Government 
'  regulation  but  that  they  thought 
'  the  new  network  regulations  went 
entirely  too  far  and  favored  some 
middle  ground  by  negotiation.  Of 

'  the  aggregate,  160  stations  disap- 
'  proved,  while  61  approved  the  "mid- 
'  die  ground"  course.  Of  the  latter, 
17  were  MBS,  16  Blue,  15  Red  and 

'  13  CBS. 
Mr.  Morency  concluded  there  is 

evidence  of  dissatisfaction  among 
affiliates  with  their  existing  con- 

tracts and  substantial  numbers  of 
affiliates  favor  some  change  in  the 
status  quo  and  approve  an  elfort 
to  find  "a  middle  ground". 

"Nevertheless,"  he  said,  "it  is 
clear  that  the  overwhelming  ma- 

jority of  contract  affiliates  believe 
the  regulations  as  drawn  go  too  far 
and  will  impair  service  to  the 

public". 
Gillin  Says  NBC 
Has  Been  Cooperative 

Speaking  as  an  individual  sta- 
tion executive,  John  J.  Gillin  Jr., 

general  manager  of  WOW,  Omaha, 
delivered  a  powerful  argument 
against  the  rules,  aimed  essentially 
at  disruption  of  business  aspects 
of  broadcasting. 
From  the  practical  standpoint 

Mr.  Gillin  pointed  out  that  WOW 
is  an  NBC-Red  outlet  and  has  a 
five-year  contract  expiring  in  1946. 
The  station  has  maintained  cordial 

Campaign  Novelty 

NEW  wrinkle  in  political 
campaigning  by  radio  was  in- 

troduced by  KTSA,  San  An- 
tonio, on  behalf  of  Lyndon 

Johnson's  candidacy  for  U.  S. Senator.  Into  Johnson  City, 
Tex.,  went  Jack  Mitchell,  spe- 

cial events  chief,  with  remote 
equipment.  It  was  set  up  in 
the  town  barber  s?iop,  and  the 
town's  citizens  were  inter- 

viewed as  they  came  in  for 
haircuts  and  shaves.  KTSA 
did  not  report  what  Mitchell 
did  when  ad  lib  responses 
weren't  in  favor  of  Mr.  John- 

son's election. 

relations  with  NBC  both  under  its 
exclusive  contract  and  option  time 
provisions,  and  has  always  been 
able  to  accommodate  the  needs  of 
local  and  national  spot  advertisers, 
as  well  as  public  service  programs, 
he  said. 

When  network  commercials  have 
interfered  with  other  programs, 
NBC  has  authorized  delayed  tran- 

scription broadcasts  and  has  co- 
operated at  all  times,  he  said. 

Mr.  Gillin  stated  WOW  preferred 
a  long-term  contract  as  essential 
to  building  of  audience  apprecia- 

tion. To  do  that,  there  must  be 
"reasonable  permanency  of  affilia- 

tion", he  said,  calling  it  a  very 
valuable  asset  since  it  means 
steady,  continuing  program  service. 

Sees  Danger  of 
Block  Booking 

If  stations  do  not  have  exclusive 
affiliations,  Mr.  Gillin  asserted,  the 
national  public  service  programs 
"will  become  a  thing  of  the  past". 
The  initiative  for  them  will  disap- 

pear and  in  the  last  analysis,  he 
predicted,  the  big  stations,  notably 
those  on  clear  channels,  will  be  the 
beneficiaries  of  the  jockeying  of 
national  advertisers  to  get  most  im- 

portant outlets. 
Moreover,  the  "other  stations", 

which  he  classified  as  the  second, 
third  and  fourth  stations  in  major 
markets,  would  get  only  the 
leavings. 

Advertisers  will  have  to  con- 
tact stations  personally  for  time 

clearance,  he  declared,  and  the  best 
station  in  each  market  will  receive 
the  preponderance  of  the  business. 
Stations  in  secondary  markets,  he 
said,  now  receiving  pay  for  out- 

standing commercials,  will  be  of- 
fered them  on  a  "bonus  basis"  or 

not  at  all,  since  advertisers  will 
maintain  that  such  programs  at- 

tract audience  and  that  the  market 
is  not  essential. 

In  the  Omaha  market,  Mr.  Gil- 
lin said,  WOW  would  be  helped 

under  the  new  rules  from  the  busi- 
ness standpoint,  because  of  its  po- 

sition and  of  its  network  affilia- 
tion. But  non-exclusive  contracts 

would  hurt  other  stations  in  the 
market,  he  predicted. 

He  said  it  would  not  be  eco- 
nomically feasible  to  have  six  net- 

works. The  competition  existing 
today  is  very  healthy,  he  declared, 
and  competition  has  taken  care  of 
rates.  Even  though  WOW  has  a 

lower  national  spot  rate  than  the 
network  rate,  he  said  NBC  had 
never  threatened  the  station.  Mr. 
Gillin  predicted  that  networks 
would  become  simply  program 
builders  if  the  rules  became  effec- 

tive and  the  advertisers  would  be 
a  far  more  potent  influence. 

Each  advertiser  would  seek  to 
build  his  own  network,  or  an  ad- 

vertising agency  would  deal  for  a 
block  of  three  hours  of  time,  and 
possibly  distribute  it  among  his 
clients.  That  would  result  in  "block 
booking",  which  he  said  he  did  not 
believe  sound  or  healthy  for  radio. 

Cook  Tells  Benefits 

Of  Long  Contracts 
Samuel  H.  Cook,  president  of 

WFBL,  Syracuse,  largely  echoed 
Mr.  Gillin's  views  on  network  affil- 

iation, explaining  his  station  had 
been  a  basic  CBS  affiliate  since 

1*927  and  was  one  of  the  original 
stations  of  the  network.  When 
WFBL  was  purchased  in  1932  by 
a  group  with  which  he  was  as- 

sociated, he  said  one  of  the  princi- 
pal assets  was  its  contract  with 

CBS. 
Pointing  out  that  the  station 

recently  planned  to  undertake  a 
$140,000  improvement  program, 
Mr.  Cook  said  that  before  this  was 
undertaken,  CBS  was  asked  to  ex- 

tend the  affiliation  contract  of  the 
station  from  Jan.  1,  1941  for  five 
years,  replacing  the  contract  which 
was  to  have  expired  in  1943.  His 
company  did  not  want  to  commit 
itself  without  an  assurance  of  long- 
term  network  service,  he  said.  Had 
he  known  of  the  monopoly  regu- 

lations at  the  time  this  contract 
was  drawn,  Mr.  Cook  declared,  his 
company  might  not  have  gone  into 
its  expansion  program. 

Mr.  Cook  asserted  that  option 
time  requirements  had  never  pre- 

vented WFBL  from  operating  in 
the  public  interest  and  that  the 
network  repeatedly  had  cooperated 
on  program  clearances.  He  declared 
he  was  definitely  convinced  that 
option  time  and  long-term  contracts 
are  necessary  for  orderly  opera- 

tion of  station  and  network. 

In  reply  to  Senator  Brooks,  Mr. 
Cook  said  his  contract  with  CBS 
did  not  carry  the  12-month  can- 

cellation clause  in  favor  of  the  net- 
work and  that  he  regarded  mutual 

cancellation  privileges  as  desirable. 
He  said  he  would  regret  to  see 

the  FCC  make  its  regulations  ef- 
fective at  this  time  and  that  as  a 

businessman  he  would  like  to  know 
"where  we  are  going".  If  CBS  is 
injured,  he  said,  all  stations  on  the 
network  will  suffer,  and  this  will 
apply  throughout  the  industry.  He 
urged  Congress  to  enact  a  new 
law  and  pass  the  White  Resolution. 

/Vo  Public  Complaints, 
Miller  Asserts 

Winding  up  the  day's  session, 
NAB  President  Neville  Miller  sum- 

marized what  he  regarded  as  the 
over-all  effects  of  the  new  regu- 

lations and  gave  to  the  committee 
the  background  of  the  St.  Louis 
NAB  convention. 

Seeking  first  to  explode  the  Fly 
view  that  tremendous  domination 
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FOR  SERVICES  "rendered  to  the 
Veterans  of  Foreign  Wars,  their 
widows  and  orphan  residents  of 
the  State  of  New  Jersey,"  WHOM, Jersey  City,  received  on  a  June  11 
broadcast  this  engraved  Certificate 
of  Appreciation.  Accepting  the 
award  on  behalf  of  the  station  dur- 

ing the  special  commemorative  pro- 
gram was  West  W.  Willcox, 

WHOM  assistant  manager  (left), 
from  Daniel  J.  Law,  Third  District 
Commander  of  the  VFW  Depart- 

ment of  New  Jersey.  WHOM  at  the 
11th  hour  of  the  11th  day  of  each 
month  carries  a  special  VFW  pro- 

gram, Speak  Up  for  Democracy. 

over  affiliates  is  exerted  by  the  net- 
works and  that  stations  could  not 

"call  their  souls  their  own",  Mr. 
Miller  said  there  had  been  no  com- 

plaint from  the  public,  from  ad- 
vertising agencies,  or  from  affili- 

ated or  independent  stations  about 
undue  monopoly  in  radio. 

Mr.  Fly  sought  to  impart  the 
view  that  stations  are  the  "slaves" 
of  the  networks,  he  said,  but  he 
called  this  simply  a  "technique" 
he  had  developed  for  the  purpose 
of  "beclouding  the  issues".  He  sug- 

gested that  the  stations  themselves 
be  asked  whether  they  were  domi- 
nated. 

Answering  Mr.  McCosker's 
charge  that  the  NAB  did  not  speak 
for  the  industry,  Mr.  Miller  pointed 
out  that  the  NAB  has  552  standard 
broadcast  station  members  and  that 
this  total  is  greater  than  that  which 
preceded  the  convention,  though 
several  MBS  stations  resigned. 

The  proper  procedure,  Mr.  Mil- 
ler declared,  is  to  have  the  Senate 

make  a  study  of  the  whole  regula- 

tory picture  and  draft  new  legis- 
lation. He  said  the  present  law 

certainly  is  antiquated  and  radio 

today  is  "in  a  fearful  state  of  mind" 
because  of  the  assumption  of  power 

by  the  FCC.  It  is  getting  "awfully 
close  to  censorship",  he  said,  and 
stations  are  fearful  they  are  going 
to  lose  freedom  of  the  air. 

Mr.  Miller  admitted  the  industry 
gradually  is  approaching  the  point, 
due  to  the  indefinite  determina- 

tion of  rights,  where  stations  "are 
losing  their  independence". He  emphasized  the  tremendous 
value  of  broadcasting  in  national 
defense,  but  said  that  the  50  million 
radio  sets  now  in  30  million  homes 

will  be  "worth  nothing  unless  peo- 
ple listen".  It  is  a  very  easy  mat- 
ter, by  regulatory  manipulation,  he 

declared,  "to  transform  these  sets 
from  listening  instruments  to  pieces 
of  furniture".  If  radio  is  tinkered 
with  and  does  not  give  good  pro- 

grams, the  public  will  stop  listen- 
ing, he  predicted. 

AAAA  Action  Favoring 
Resolution  Cited 

Offsetting  Chairman  Fly's  state- 
ment that  the  regulations  would 

have  no  effect  on  advertising,  Mr. 
Miller  placed  in  the  record  a  let- 

ter from  John  Benson,  president 
of  the  American  Assn.  of  Adver- 

tising Agencies,  asserting  that  the 
regulations  "have  caused  deep  con- 

cern among  our  members"  and  rec- 
ommending that  the  White  Resolu- 

tion be  adopted  in  the  best  inter- 
ests of  the  public,  the  broadcasting 

industry  and  th  advertising  fra- 
ternity. Mr.  Benson  also  observed 

that  many  of  the  AAAA  members 
are  executives  in  charge  of  out- 

standing programs  now  on  the  air. 
Radio,  Mr.  Miller  averred,  has 

not  been  guilty  of  high  financing 
or  watered  stock  accusations  made 
against  the  industry.  The  only  com- 

plaints have  been  on  an  occasional 
program  and,  he  said,  this  was  re- 

markable in  the  light  of  18  hours 
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YOU  St^'^T^peri- 

RCA  Aids  British 
COOPERATING  with  the 
British  Civilian  Technical 
Corps,  Radiomarine  Corp,  of 
America  and  RCA  Institutes 
will  make  their  facilities  in 
20  cities  available  to  the 
Corps  for  technical  examina- 

tions of  applicants,  Charles  J. 
Pannill,  president  of  both 
companies,  has  announced.  J. 
Murray  Mitchell,  American 
advisor  to  the  CTC,  expressed 

appreciation  for  RCA's  offer. [See  also  story  on  page  16]. 

of  program  service  rendered  daily 
by  800-odd  stations. 

Declaring  that  radio  faces  the 
most  serious  crisis  at  a  time  when 
national  defense  is  of  utmost  im- 

portance, Mr.  Miller  said  haste  in 
invoking  the  new  regulations  would 
be  detrimental  and  would  serve  no 

good  purpose. 
Senator  Brooks  said  many  sta- 

tions have  indicated  they  carried 
speeches  only  because  of  influence 
from  the  "executive"  branch.  He 
predicted  that  unless  the  industry 
makes  a  determined  effort  to  pre- 

sent both  sides,  censorship  will  be 
invited.  He  thought  it  was  a  job 
for  the  NAB. 

Mr.  Miller  pointed  out  that  in 

its  effort  to  engage  in  "self-regu- 
lation" NAB  had  to  watch  closely 

the  anti-trust  laws,  which  rigidly 
restrict  trade  association  opera- 
tions. 

TSo  Evidence  of  Monopoly 

Says  Clarence  Wheeler 

The  Friday  sessions  opened  with 
only  three  members  of  the  com- 

mittee present,  McFarland  (D- 
Ariz.),  Tunnnell  (D-Del.)  and  An- 

drews (D-Fla.).  Senator  McFar- 
land presided. 

First  witness  was  Clarence 
Wheeler,  vice-president  of  WHEC, 
Rochester,  N  Y.,  who  said  "I  have 
never  seen  any  evidence  of  any  mo- 

nopolistic power  on  the  part  of  the 
networks.  Certainly,  there  has  been 
very  keen  competition,  and  the  only 
time  any  terms  of  our  contract 
with  Columbia  were  ever  changed 
was  at  our  request. 

"That  involved  a  change  in  the 
method  of  arriving  at  our  weekly 
compensation,  and  the  change  was 
made  after  an  hour's  conference." 

Mr.  Wheeler  said  he  was  fearful 
that  the  actual  results  of  the  FCC 
rule  will  be  "in  our  particular  case, 
that  this  affiliation  that  we  have 
deemed  so  stable  and  made  it  pos- 

sible for  us  to  make  these  large 
expenditures,  won't  mean  anything. 
I  am  fearful  that  the  agencies  who 
handle  the  larger  programs  of  the 
national  advertisers  will  scan  the 
new  possibilities  offered  to  them 
under  the  new  rules,  and  it  could 
easily  come  about  that  the  Ford 
Hour  that  we  have  carried  since 
its  inception  because  we  were  on 
Columbia  might  migrate  to  our 
50-kw.  clear  channel  competitor  as 
the  agency  might  find  it  in  their 
interest  to  do  so  because  that  would 

give  them  a  larger  audience." 

In  answer  to  Senator  McFar 
land,  Mr.  Wheeler  said  his  contrac 
with  CBS  was  up  in  three  year; 
and  that  he  was  fearful  of  di 
vesting  himself  of  it  because  of  th' 
possibility  of  a  civil  suit;  on  th( 
other  hand  he  was  under  FCC  or 
der  to  terminate  his  CBS  contract 

Weiland  Tells  of 

Effort  to  Join  NBC 
Jonas  Weiland,  owner  of  WFTC 

Kinston,  N.  C,  told  of  attempting! 
to  affiliate  with  NBC  on  its  Blue 
network  after  being  unable  to  mee1 
the  monthly  line  costs  to  retain  ar 
MBS  affiliation.  This  resulted,  he 
said,  from  a  station  at  Wilson,  N 
C,  terminating  its  MBS  contraci 
and  thus  placing  too  great  a  bur 
den  on  his  station  to  meet  the  line 
charges.  He  said  the  FCC  had  ad 
vised  him  the  network  regulations 
were  in  effect — ^thus  preventing 
him  from  signing  an  NBC  affilia 
tion  contract  and  leaving  him  with 
out  any  network  affiliation. 

He  said  his  station's  audiencg 
had  become  used  to  network  service; 
and  would  not  be  satisfied  without 
it,  and  he  added  that  he  wanted 
to  sign  a  three-year  contract  for 
network  service.  The  rules,  he  said 
acted  to  prevent  his  station  from 
getting  network  service. 

Called  back  after  testimony  by 
J.  W.  Lee,  manager  of  KGPF 
Shawnee,  Okla.,  Mr.  Weiland  said 
he  had  been  unable  to  negotiate 
with  NBC  because  of  the  regula 
tions.  Senator  McFarland  asked  if 
he  were  aware  that  NBC,  under 
its  present  affiliation  contract,] 
could  terminate  it  in  12  months 
Mr.  Weiland  said  he  was  unaware 
of  this.  Senator  McFarland  added 
that  he  was  interested  because  hei 
wanted  to  know  if  NBC  was  sub- 

mitting a  new  type  of  station  con- 
tract other  than  the  one  that  had 

been  discussed  during  the  hearings 

Active  Competition 
Between  Red  and  Blue 

Mr.  Lee,  whose  station  is  affil- 
iated with  NBC-Blue,  said  he  had 

observed  the  greatest  competition 
between  the  Red  and  Blue  networks, 
contrary,  he  said,  to  testimony  pre 
sented  to  the  committee.  His  sta 
tion,  Mr.  Lee  said,  had  run  into 
difficulty  by  being  affiliated  with 
MBS  and  NBC,  receiving  com- 

plaints from  listeners  because  of 

confiict  of  "the  more  important" 
programs  of  both  networks.  He 
said  that  KGFF  had  decided  to 
affiliate  with  the  NBC  because  of 

"superior  program  service." Mr.  Lee  said  he  had  found  that 
the  "Mutual"  deal  is  excellent  for 
a  large  station  but  a  very  poor 
one  for  a  small  one,  pointing  out 
that  MBS  affiliates  must  pay  for 
network  service  in  cash  while  with 
NBC  affiliates  may  pay  on  time. 

To  Senator  Bone  (D-Wash.),  who 
came  late,  Mr.  Lee  said  his  station 
paid  $60  per  year  per  mile  for Class  C  lines.  Senator  Bone  asked 

him  to  prepare  him  a  "little  mem- orandum" on  his  line  charges  and 
said  the  telephone  company  "had attached  itself  to  this  business  and 
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seemed  to  pay  dividends  whether 
anyone  in  radio  made  money  or 
not. 

"That  is  a  phase  of  this  prob- 
lem," Senator  Bone  said,  "that  has 

not  been  gone  into  enough.  I  am 
a  little  more  than  interested." 

Mr.  Lee  said  his  station  would  like 
to  have  an  exclusive  contract  with 
NBC  to  prevent  other  stations  from 
getting  NBC-Blue  programs  in  his 
area.  In  two  months  time,  he  said, 
NBC  had  placed  more  commercial 
programs  on  his  station  than  MBS 
had  in  four  years. 

Mr.  Lee  told  the  committee  that 
after  four  years  association  with 
MBS  he  thought  MBS  was  neither 
"Mutual  no  ra  network."  He  said 
the  rules  were  a  "wrecking"  opera- tion so  far  as  small  stations  were 
concerned." 

Seymour  Krieger,  of  the  FCC 
legal  department,  asked  by  Senator 
Bone,  estimated  line  costs  of  sta- 

tion and  network  operations  at 
about  8  million  dollars.  Senator 
Bone  said  he  thought  this  was  quite 
high,  commenting  he  had  wondered 
why  stations  had  not  protested  line 
costs  that  were  "very,  very  heavy" 
and  had  not  resorted  more  to  tran- 
scriptions. 

Hasbrook  Tells  of 
Vermont  Affiliation 

C.  P.  Hasbrook,  owner  of  WCAX, 
CBS  affiliate  in  Burlington,  Vt., 
cited  the  unique  terrain  of  Ver- 

mont which  makes  it  a  "blind  spot" for  outside  radio  service.  The  new 
rules  do  not  threaten  WCAX  from 
a  competitive  angle,  he  explained, 
emphasizing  the  need  of  network 
programs  if  it  was  to  succeed  finan- 
cially. 

Asked  by  Senator  Bone  about  line 
charges  from  Albany,  paid  by  CBS, 
Mr.  Hasbrook  estimated  the  charge 
at  $7,500  to  $10,000  a  year.  Sena- 

tor Bone  commented  that  appar- 
ently a  telephone  line  was  a  better 

investment  than  a  radio  station. 
Speaking  of  time  options,  Mr. 

Hasbrook  said  so  far  as  WCAX  was 
concerned,  time  options  to  the  net- 

work had  never  worked  to  the  dis- 
advantages of  the  local  station.  The 

FCC  rules,  he  said,  "would  take 
the  bridge  out  from  under  me  when 
I  am  half-way  across  the  stream." He  commented  that  if  WCAX  had 
to  pay  for  lines  in  cash  rather  than 
in  time,  the  station  would  be  forced 
out  of  business. 

Barroll  Outlines 
WFBR  Switch 

Hope  H.  Barroll  Jr.,  executive 
vice-president  and  general  manager 
of  WFBR,  Baltimore,  NBC-Red  af- 

filiate since  1931  and  scheduled  to 
switch  to  MBS  Oct.  1,  charged  that 
NBC  monopolized,  through  its  op- 

tions, the  bulk  of  the  most  desirable 
station  time. 

Mr.  Barroll  read  into  the  record  a 
letter  from  William  S.  Hedges, 
NBC  vice-president  in  charge  of 
station  relations,  written  early  in 
1940,  which  he  said  constituted  a 
"veiled  threat"  to  shift  WFBR 
from  the  profitable  Red  because  the 
station  sought  to  refuse  a  P  &  G 
commercial  show  on  the  network  in 

AP  BEGINS  NEW 

TELESCRIPT  SERVICE 

PRESS  ASSN.,  the  Associated 
Press  subsidiary  which  handles 
news  for  radio,  has  announced  the 
inauguration  of  "Telescripts,"  a new  treatment  of  special  radio  news 
features  involving  complete  scripts 
cued  for  music  or  appropriate  sound 
effects.  Six  original  AP  features 
already  have  been  adapted  to  the 
new  technique  and  others  will  be 
added.  Those  six,  currently  sent  to 
PA  subscribers  daily,  are  The 
Sportsman,  Listen  Ladies,  Farm 
Fair,  Hollywood  and  Broadway, 
Flashes  of  Life,  and  Between  the 
Lines. 

According  to  Tom  O'Neil,  PA's 
radio  news  editor,  the  "Telescripts" 
are  so  named  "because  they  really 
are  complete  scripts  transmitted  to 
stations  over  the  regular  news  tele- 

type. They  are  a  radical  departure 
from  the  sketchy,  item-by-item  fea- 

tures which  stations  in  the  past 
have  received  .  .  .  and  appear  to 
be  the  answer  to  a  good  many  pro- 

gram problems."  He  added  that  a 
special  department  has  been  created 
at  PA  with  suitable  talent  to  han- 

dle the  new  service. 
PA  also  announced  that  25  addi- 

tional stations  have  signed  for  AP 
service  in  the  last  three  weeks, 
while  12  stations  previously  receiv- 

ing the  regular  AP  news  report 
have  changed  to  the  special  radio 
wire  in  the  same  period.  New  sta- 

tions are  WJAX  WHEB  WSUN 
WGGA  WALB  WISH  WGRC 
KFH  WSMB  WTCN  WDGY 
KHMO  KGHL  WFMJ  KOCY 
WERE  KCMC  KPOW  KPLT 
KEVR  WIND  KBIX  KBUR 
WLNH  KGKY. 

favor  of  a  long-established  Mary- 
land National  Guard  recruiting 

program.  He  declared  his  belief 
that  NBC's  offer  of  an  economic 
guarantee  for  a  WFBR  Blue  affilia- 

tion, which  came  after  negotiations 
were  concluded  switching  WBAL 
to  the  Red,  was  made  to  prevent 
affiliation  of  WFBR  with  MBS. 

He  recited  events  events  leading 
up  to  the  shift  in  affiliation  from 
the  Red  to  MBS. 

Religious  and  Women's 
Groups  Appear 

The  hearings  were  adjourned 
subject  to  the  call  of  the  chair 
after  stateinents  were  placed  in 
the  record  by  Frank  C.  Goodman, 
executive  secretary,  Federal  Coun- 

cil of  Churches  of  Christ  in  Amer- 
ica; Edward  J.  Heffron,  executive 

secretary,  National  Council  of 
Catholic  Men,  and  Mrs.  Helen 
Wiley,  chairman  of  the  legislative 
committee.  General  Federation  of 
Women's  Clubs. 

Mr.  Goodman  said  that  in  24 
years  he  does  not  recall  any  de- 

velopment that  has  concerned  our 
Protestant  leaders  quite  as  much  as 
the  FCC  regulations.  He  said  his 
group  was  opposed  to  any  regu- 

lations that  may  cause  confusion 
in  present-day  radio. 

Replying  to  Senator  Bone  he  said 
his  statement  was  in  blanket  op- 

position to  the  regulations  but  that 
it  was  particularly  concerned  with 
the  possibility  of  a  change  of  own- 

MBS  Contract 
{Continued  from  page  10) 

cast  rights  upon  one-week  notice. 
The  law  department  commented  on 
this  latter  proviso.  "This  provision 
does  raise  a  question  whether  other 
stations  will  find  it  feasible  to  car- 

ry MBS'  rejected  programs". 
The  contract  term  is  one  year, 

with  automatic  renewal  clause 

which  is  effective  unless  either  pax-- 
ty  gives  notice  30  days  prior  to  the 
normal  expiration  date  of  the  con- 

tract. The  affiliate  is  not  bound  to 
take  any  particular  MBS  program 
if  time  in  that  certain  spot  has 
been  sold  for  a  period,  but  the  af- 

filiate is  prevented  from  optioning 
time  to  other  networks,  the  law  de- 

partment held. 
The  affiliated  station  also  is  giv- 

en the  responsibility  of  rejecting 
network  programs  if  they  are  rea- 

sonably believed  unsatisfactory  or 
unsuitable  and  of  rejecting  pro- 

grams it  has  committed  itself  to 
carry  if  it  believes  them  contrary 
to  public  interest  or  if  it  becomes 
desirable  to  substitute  programs  of 
outstanding  national  and  local  im- 

portance, the  law  department  indi- cated. 

Law  Dept.  Comment 

The  contract  gives  MBS  author- 
ity to  terminate  firm  commitments 

for  commercial  programs  if  the  af- 
filiation contract  is  terminated  dur- 

ing the  period  of  commitment.  On 
this  point  the  law  department  com- 

mented that  it  does  not  violate  the 
rules,  but  it  should  be  watched 
because  it  may  give  the  network 
a  degree  of  dominance. 

In  transmitting  its  report  to  the 
Commission,  the  legal  department 
noted  that  the  proposed  contract 
was  scheduled  for  presentation  to 

the  MBS  stockholders'  meeting- 
June  17,  commenting  that  FCC  ap- 

proval would  eliminate  uncertain- 
ty and  assist  affiliates  in  consider- 

ing the  contract  form  if  the  FCC 
indicates  the  form  as  offered  was  in 
substantial  compliance  with  the 
rules.  It  was  stated  also  that  if 
MBS  can  succeed  in  arranging  for 
affiliations  upon  these  terms,  it 

would  be  a  "strong  practical  dem- 
onstration" of  the  feasibility  of  net- 

work operation  under  the  regula- 
tions. 

ership  in  the  Blue  network.  He  said 
his  group  was  concerned  because 
they  have  facilities  from  that  net- 

work greater  than  from  all  other 
networks  combined. 

Mr.  Heffron  said  "we  do  not  feel 
we  have  any  sufficient  way  of  pre- 

dicting the  overall  effect  of  the  reg- 
ulations but  we  do  feel  the  FCC 

should  determine  such  effect."  He 
added  his  group  believes  the  rules 
should  not  destroy  or  impair  pub- 

lic service  programs  as  now  con- 
stituted. 

Mrs.  Wiley  submitted  a  Federa- 
tion resolution  asking  further 

study  of  the  radio  problems  by  a 
Senate  committee  and  also  en- 

dorsed the  White  Resolution. 

FIFTY  GRAND  &  C  B  S 

KFDM 

THE  PAYOFF 

STATION 
LOCATED  IN  THE  VERY  HEART  OF 

TEXAS'  BOOMING  GULF  COAST 
INDUSTRIAL  AREA 

KFDM  BEAUMONT 

NBC  BLUE 
FULL  TIME 

560  KC 
1000  WATTS Represented  By 

HOWARD    H.    WILSON  COMPANY 

The  INS  staff  in  Washing- 
ton, scene  of  important  and 

vital  news  developments, 

comprises  veteran  and  ex- 
perienced reporters. 

INTERNATIONAL  NEWS  SERVICE 

WRNL 

ALWAYS  RINGS  THE 

BELL 

IN  RICHMOND,  VIRGINIA 

NBC  BLUE  •  1000  WATTS 
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FEDERAL  COMMUNICATION  COMMISSION 

-JUNE  14  TO  JUNE  20  INCLUSIVE- 

Decisions  .  .  . 
JUNE  16 

WTMC,  Ocala,  and  WDLP,  Panama  City, 
Fla. — Amended  order  designating  revoca- tion hearing  locale  to  specify  June  16  at 
Jacksonville  and  thereafter  at  Ocala  and 
Panama  City. 

JUNE  17 
NEW,  Standard  Broadcasting  Co.,  Los 

Angeles — Granted  CP  new  FM  station  43.5 
mc,  7.000  sq.  mi. 

NEW,  Muzak  Corp.,  New  York— Granted 
CP  new  FM  station  44.7  mc,  8,500  sq.  mi. 
NEW,  Interstate  Broadcasting  Co.,  New 

York — Granted  CP  new  FM  station  45.9  mc. 
8,500  sq.  mi. 
NEW,  City  of  New  York  Municipal 

Broadcasting  System,  New  York — Granted 
CP  new  FM  station  43.5  mc  to  cover  3,900 
sq.  mi. 
MISCELLANEOUS  —  WCBD,  Chicago, granted  modification  of  CP  to  decrease  to 

5  kw  increase  hours  to  sunset  at  Fort 
Worth  and  denied  petition  of  WOSU  for 
rehearing  in  matter ;  KWLM,  Willmar, 
Minn.,  Granted  CP  change  transmitting 
equipment  increase  to  250  w  1340  kc ; 
W2XB,  New  Scotland,  N.  Y.,  Granted  modi- 

fication license  to  change  frequency  to Channel  No.  3. 
SET  FOR  HEARING— WSAM,  Saginaw, Mich.,  modification  of  license  to  250  w  unl. 

1400  kc  ;  NEW,  James  F.  Hopkins  Inc.,  Ann 
Arbor,  Mich.,  CP  new  station  1600  kc  1  kw 
unl. 

Placed  in  pending  file  under  Order  No. 
79— NEW,  J.  I.  Sims,  Orangeburg,  S.  C, 
CP  new  station  ;  NEW,  Fort  Smith  News- 

paper Publishing  Co.,   Fort  Smith,  Ark., CP  new  station. 
JUNE  20 

Newspaper-Radio  hearing  postponed  from 
6-25-41  to  7-23-41 

JUNE  25 
(consolidated  hearing) 

WCAM,  Camden,  N.  J. — License  re- 
newal ;  WCAP,  Asbury  Park,  N.  J.,  license 

renewal ;  WTNJ,  Trenton,  N.  J.,  license  re- 
newal and  CP  change  1230  kc  1  kw  unl 

direction  ;  WDAS,  Philadelphia,  CP  change 
1260  kc  1  kw  N  5  kw  D  directional  N. 

JUNE  27 
WRDO,  Augusta,  Me. — License  renewal. 
WOOD,  Grand  Rapids,  Mich.— Voluntary 

assignment  of  license  to  WOOD  Broadcast- 
ing Co. 

JUNE  30 
NEW,  KNOE,  Monroe,  La.— CP  new  sta- tion 1420  kc  250  w  unl. 
KFNF,  Shenandoah,  la. — License  renewal, (consolidated  hearing) 
WPAY,  Portsmouth,  O.— Transfer  con- 

trol to  the  Brush-Moore  Newspapers  Inc. ; license  renewal. 
JULY  30 

WABY,  Albany,  N.  Y.— Modification  of license  1210  kc  250  w  unl. 
AUGUST  6 

KGLU,  Safford,  Ariz. — License  renewal. 
AUGUST  25 

KDRO,  Sedalia— CP  change  800  kc  1 kw  D. 

AFRA  Signs  WTAM 
AMERICAN  Federation  of  Radio 
Artists  has  signed  a  contract  with 
NBC  covering  the  announcing  staff 
of  WTAM,  Cleveland,  eighth  NBC 
M&O  station  to  be  signed  by  the 
union.  Contract  is  standard,  pro- 

viding for  an  AFRA  shop,  five-day 
40-hour  week  and  extra  pay  for 
commercial  programs,  and  gives  the 
staff  immediate  wage  increases 
ranging  from  10-20%.  AFRA  is 
now  negotiating  with  WQXR,  New 
York,  for  a  renewal  of  the  present 
contract  for  staff  announcers  which 
expires  July  1. 

Applications  .  .  . 
JUNE  19 

WNAB.  Bridgeport,  Conn.  —  Granted 
modification  of  CP  new  station  to  change transmitter. 
WTJS,  Jackson,  Tenn. — Modification  of 

CP  for  transmitter  change. 
JUNE  17 

NEW,  Utica  Broadcasting  Co.,  Utica, 
N.  Y.— CP  new  station  1450  kc  250  w  unl. 
NEW,  Norfolk  County  Broadcasting  Co., 

Norfolk,  Va.— CP  new  station  1490  kc  250 
w  unl.,  contingent  on  WBOC  going  to 1230  kc. 

WGAA,  Ccdartown,  Ga. — Modification  of 
CP  for  transmitting  equipment  changes. 
NEW,  Bernard  N.  Walker,  Concord,  N.  C. 

— CP  new  station  1400  kc  250  w  unl. 
KBIZ,  Ottumwa,  la. — Modification  of  li- cense for  increase  to  250  w  unl. 
KGGF,  CoCfeyville,  Kan. — Amend  applica- tion for  CP  to  increase  to  1  kw  unl.  on 

690  kc. 
KDB.  Santa  Barbara,  Cal.  —  Transfer 

control  from  Thomas  S.  Lee  and  R.  D. 
Merrill,  executors  of  estate  of  Don  Lee,  de- 

ceased, to  Don  Lea  Broadcasting  Co. 
KGIW,  Alamosa,  Col. — CP  increase  to 

250  w,  install  new  transmitter. 
JUNE  19 

NEW,  NBC,  New  Yoik— CP  new  tele- 
vision station  Channel  No.  1. 

NEW,  Northwestern  Pennsylvania  Broad- 
casters Inc.,  Wilkes-Barre,  Pa. — CP  new 

station  1240  kc  250  w  unl.,  facilities  WBAX. 
NEW,  San  Jacinto  Broadcasting  Co., 

Houston  CP  new  station  1470  kc  1  kw 
unl..  facilities  vacated  by  KXYZ. 
WGOV,  Valdosta,  Ga.— CP  new  trans- 

mitter, increase  500  w  N  1  kw  D  change 
to  1460  kc. 

>  EW,  Imcs  -  Weaver  Broadcasting  Co., 
Murphreesboro,  Tenn.  —  CP  new  station 1240  kc  250  w  unl.,  facilities  of  WSIX. 
KBKR.  Baker,  Ore.  -Voluntary  assign- mfnt  license  to  Baker  Broadcasting  Co. 
WIAC,  San  Juan,  P.  R.— Modifiaction  of 

CP  to  change  etiuipment,  increase  to  5  l:w 
unl. 

Tentative  Calendar  .  .  . 

JUNE  24 

WTEL,    Philadelphia  —  CP     change  to 1500  kc  250  w  unl. 
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Improves  Outlets 
GENERAL  ELECTRICS  three 
shortwave  stations  will  be  made 
even  more  effective  by  new  trans- 

mitting equipment  now  being  in- 
stalled in  Schenectady  and  San 

Francisco,  according  to  R.  S.  Peare, 
GE  manager  of  broadcasting. 
WGEA,  Schenectady,  and  KGEI, 
San  Francisco,  operating  at  25,000 
and  20,000  watts  respectively,  are 
both  being  increased  to  50,000 
watts  as  of  July  1.  WGEO,  Sche- 

nectady, licensed  for  100,000  watts 
and  long  famous  as  the  most  pow- 

erful shortwave  broadcasting  sta- 
tion in  the  western  hemisphere,  is 

also  receiving  new  equipment  to 
increase  further  its  effectiveness 
late  in  August. 

Simpers  Disbands 
ROBERT  S.  SIMPERS,  president 
of  The  Simpers  Co.,  New  York  ad- 

vertising agency,  has  announced 
the  discontinuance  and  liquidation 
of  the  company.  Most  of  the  staff 
has  been  placed  elsewhere,  Mr. 
Simpers  stated,  and  he  plans  to 
join  J.  Walter  Thompson  Co.,  New 
York,  July  1. 

Maj.  Bowes  Recovering 
MAJ.  EDWARD  BOWES,  noted  ra- dio showman,  on  June  19  underwent 
an  operation  in  Doctors  Hospital,  New 
York,  for  incarcerated  ventral  hernia. 
The  operation  proved  successful  and 
as  Broadcasting  went  to  press,  the 
major  was  reported  "resting  comfor- 

tably." Chrysler  Corp.,  Detroit,  spon- sor of  the  Major  Bowes  Amateur  Hour 
on  CBS,  has  arranged  a  temporary 
substitute  program  in  the  Thursday 
9-10  p.m.  period  pending  his  full  re- 

covery. Program  started  .June  19  and 
features  Morton  Gould's  Orchestra. 
JERRY  VOYER,  27,  salesman  of  KSTP, 
St.  Paul,  and  his  companion.  Miss  Blanche 
Blundell,  26,  Minneapolis  model,  were  in- 

stantly killed  June  15  when  Voyer's  car collided  with  another  machine. 

'  Solve  Platter  Matter 

with  1300A  Reproducer  Set" 
says  Chief  Engineer 

"'If  present  reproducer  is  mem-^ 
ber  of  tribe  long  extinct ...  if 
programs  suffer.  ..hunt  up  Gray- 

bar messenger  telling  tale  of 
Western  Electric  1300 A  Repro- 

ducer Set,"  says  Chief  Engineer. 
"You'll  discover  it  includes 

the  .300A  Reproducer  Panel .  .  . 
turntable,  motor  switch,  speed 
change  switch,  combined  impe- 

dance matching  coil  and  variable 
equalizer — four  distinct  output 
impedances  and  7  reproducing 
characteristics." 
Write  for  Bulletin  T16.31: 

Graybar  Electric  Co.,  Graybar 
BIdg.,  New  York,  N.  Y. 

Western  Electric 

Network  iKccovtiL 
All  lime  EDSTunless  olherwise  indicaled 

New  Business 

PACIFIC  COAST  BORAX  Co.,  Ne4i«J- York  (Boraxo,  20  Mule  Team  Flakes 
on  July  3  starts  Death  Valley  Da.i,f 
on  58  CBS  stations,  Thurs.,  8-8 :3| 
p.m.  (repeat,  12:30-1  a.m.).  Agencyf McCann-Erickson,  N.  Y. 

ANACIN  Co.,  Jersey  City,  on  JurP' 21  started  America  the  Free  on  5 
NBC-Red  stations,  Sat.,  10  :30-ll  p.nkiJ 
Agency  :  Blackett  -  Sample  -  Hummerl 
TV    V  ' 

p. 

ANACIN  Co.,  Jersey  City  (headacb 
tablets),  on  June  23  started  Froi^"'' Page  Farrell  on  78   MBS  station 
Mon.  thru  Fri.,  1 :30-l  :45  p.m.  Ager  ̂ 

cy :  Blackett-Sample-Hummert,  N.  'jSl""' LUTHERAN  LAYMEN'S  LEAGU^ Boston,  on  Oct.  19  starts  26  half-houlj,;,, 
programs  on  11  Colonial  stations,  Sun, 
1:30-2  p.m.  Agency:  Kelly,  Stuhlma, 
&  Zahrndt,  St.  Louis. 
BROWN  &  WILLIAMSON  TC 
BACCO  Corp.,  Louisville  (Avalon  cif 
arettes),  on  June  19  started  for  5 
weeks  Twilight  Trails,  transcribe 
musical  on  32  Don  Lee  Pacific  Coas- 
stations,  Tues.,  Thurs.,  Sat.,  6  :15-6  :3|«it 
p.m.  (PST).  Agency:  Russell  Mfi' Seeds  Co.,  Chicago. 

mil. 

lidR 

Men 

Renewal  Accounts 

LEVER     BROS.     Co.,  Cambridg4_ 
(Spry),   on   June   23   renews  Ann 
Jenny's  Real  Life  Stories  on  61  CBl 
stations,  Mon.  thru  Fri.,  11 :45  a.m 
12  noon  (reb.,  2:15-2:30  p.m.).  Agei*[ts 
cy :  Ruthrauff  &  Ryan,  N.  Y.  ™ 
LEVER  BROS.  Co.,  Cambridg 
(Rinso),  on  June  23  renews  Bi Sister  on  73  CBS  stations,  Mon.  thn 
Fri.,  11:30-11:45  a.m.    (reb.,  2-2:1   
p.m.).  Agency:  Ruthrauff  &  Byar  i^si N.  Y.  k 

LEVER  BROS  Co.,  Cambridge  (Life 
buoy  soap),  on  July  9  renews  for  5! weeks  Meet  Mr.  Meek  on  60  CBS  sta 
tions,  Wed.,  7  :30-8  p.m.  Agency :  Wm 
Bsty  &  Co.,  N.  Y. 
AMERICAN  CHICLE  Co.,  Lonj 
Island  City  (Dentyne  Gum-Chicb 
lets),  on  .June  30  renews  for  33  week)  - 
Ben  Grauer's  Drama  Behind  the  New, on  71  NBC-Blue  stations,  Mon.,  Wed 
Fri.,  5  :,30-5  :45  p.m.  Agency  :  Badge 
&  Browning  &  Hersey,  N.  Y. 

STERLING  PRODUCTS  Co.,  Nev 
York  (Bayers  Aspirin),  on  July  2$ renews  Second  Husband  on  75  CBS 
stations,  Tues.,  7:30-8  p.m.  Agency 
Blackett-Sample-Hummert,  N.  Y. 

IS 

Network  Changes 

GENERAL  FOODS  Corp.,  New  Yorl 
(Grape  Nuts),  on  July  4  replacei Kate  Smith  Hour  with  Claudia  d 
David  on  91  CBS  stations,  Fri.,  8-8  :3( 
p.m.  Agency :  Young  &  Bubicam 
N.  Y. 

PEPSODENT  Co.,  Chicago  (toothili 
paste),  on  June  24  replaces  for  li 
weeks  the  Boh  Hope  Show  with  A 
Date  With  Judy  on  63  NBC-Bed  sta 
tions,  Tues.,  10-10:30  p.m.  (EDST) 
Agency :  Lord  &  Thomas,  Chicago. 

LEVER  BROS.  Co.,  Cambridge,  Mass 
(lifebuoy),  on  June  20  switched  Hoi 
h/ioood  Premiere  on  71  CBS  stationr 
from  Fri.,  10-10:30  (EDST)  to  Fri. 
9:30-10  p.m.  (EDST).  Agency:  Wil liam  Esty  &  Co.,  N.  Y. 
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Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted 

nted — Experienced  news  and  commercial 
nnouncer.   Box   616,  BROADCASTING. 

nted — Engineer  capable  of  taking  re- 
oonsibility  composite  transmitter  main- 
mance.  Box  615,  BROADCASTING. 

esmen — Regional  and  Exclusive  Mar- 
et  desires  experienced  salesmen.  Send 
ull  particulars  to  Box  614,  BROAD- ASTING. 

ensed    Operator — For    transmitter  and 
'  tudio.  Eastern  New  York.  Gentile.  State 
iualifications.    Box    601,  BROADCAST- NG. 

esman — Excellent  opportunity  for  right nan,  in  progressive  local  station,  large 
Midwest  city.  Box  619,  BROADCAST- NG. 

I  cal  Salesman — Draft  exempt,  for  imme- liate  opening  midwest  station.  Network 
iffiliation.  Good  market.  Fine  opportun- 

'  ty.  Write  KWOS,  Jefferson   City,  Mis- 

1  anted — Experenced  man  with  money  to purchase  stock  in  Station.  Take  over 
'  nanagement.  Only  well  experienced  man with  capital  considered.  Box  608, 
BROADCASTING. 

perienced  Salesman  Wanted  at  once 
cor  local  accounts.  Must  be  clean-cut, 
aggressive,  and  able  to  furnish  good 
references.  Position  with  new  mid-west- 

ern local  station.  Send  picture,  full  par- 
ticulars, and  references  first  letter.  Box 

609,  BROADCASTING. 

Situations  Wanted 

Worts  Announcer — Of  outstanding  ability 
'  who  has  been  doing  sport  reviews,  and play-by-play  in  major  league  baseball, 
hockey,  wrestling,  football,  etc.,  for  the 
past  ten  years  in  a  city  of  approximately 

'  one  million  people.  Agreeable  to  start with  a  reasonable  salary,  but  must  have 
quick  offer.  Unusual  local  situation  ne- 

'  cessitates  change.  Excellent  references. 
Box  620.  BROADCASTING. 

rirl.    Single,    26;    Experienced — Program- 
rming,  continuity  writer,  mike.  Excellent 

'.  reference.  Box  602,  BROADCASTING. 

nnouncer-Salesman  —  Good.  Five  years 
experience  network  affiliates.  Conscien- 

tious worker.  Ideas.  Box  607,  BROAD- CASTING. 

j  xperienced — Female  continuity  writer, 
j,  Also  have  featured  woman's  program. !  Voice  good.  Excellent  references.  Box 
I   611.  BROADCASTING. 
i   • 
„  BS  Man  With  Exceptional  Qualifications 
/  — Desires   chief   engineer  or  supervisory 

position.  1  to  50  kw.  Locate  anywhere. 
\   Box  604,  BROADCASTING. 

ngineer — Five  years  as  chief  engineer with  excellent  recommendations.  Ten 
years  in  broadcast  work.  University  edu- 

cation. Box  605,  BROADCASTING. 

I  roduction-Program  Manager — Also  an- 
nouncer, writer — fourteen  years'  experi- 

ence— will  go  anywhere — employed  but 
wants  to  make  a  change.  Box  610, 
BROADCASTING. 

xalesmanager — 10  years  radio — 31 — miarried 
— high  record  of  personal  sales — real  re- 

sults with  sales  staff —desires  to  manage- 
salesmanage  mid-west  station.  Box  603, BROADCASTING. 

alesman  —  Now  employed.  Aggressive, 
imaginative,  good  riersonality,  conscien- 

tious. Extensive  newspaper  background. 
Three  years  radio.  Seeks  connection  lo- 

cal outlet  needing  new  blood  and  results. 
1000  W  preferred.  Box  618,  BROAD- CASTING. 

Situations  Wanted  (Continued) 

Available  Now — Announcer,  News,  Pro- 
grams, Idea  man.  Long  Eastern  expe- rience. Reliable,  energetic,  intelligent. 

Prefer  far  west  or  seaboard.  Own  ticket. 
Nominal  salary.  Box  613,  BROADCAST- ING. 

Progressive,    Alert  Announcer-Producer — With  creative  ideas  and  proven  ability, 
now  with  network  affiliate,  desires  as- 

sociation with  progressive  California  sta- tion. Can  double  equally  well  as  singer, 
actor,  writer.  Box  606,  BROADCAST- ING. 

ARE  YOU  WILLING  — To  pay  $200.00 
monthly  to  young  draft  exempt  man, 
thoroughly  familiar  with  station  routine 
— whose  past  nine  years  experience  include 
program  directorship  and  production  man- 

agement— with  A-1  references  from  pres- 
ent employers  ?  Audience-building  ideas 

based  on  previous  showmanship ;  versa- 
tile, prolific  writing  and  performing  abil- 

ty !  Can  double  as  cowboy  singer — old- 
time  fiddler — popular  violinist — modern 
or  hillbilly  guitarist — characters — dra- 

matist— market  reporter — newscaster  — 
special  eventer — control  operator — pro- 

ducer and  emcee  all  stage  shows !  Mail 
pull  announcer  with  varied  background 
of  merchandising,  advertising  and  sales- 
work.  Present  position  secure  but  want 
immediate  new  connection  with  progres- sive middlewest  station.  Will  consider 
managing  small  station  on  profit  shar- 

ing basis.  Box  612,  BROADCASTING. 

Wanted  to  Buy 

Wanted — Used  100  or  250  watt  broadcast 
transmitter  in  good  condition.  State  price 
and  particulars.  Box  617,  BROADCAST- ING. 

For  Sale 

For  Sale —  My  RCA  TMV-75-B  field  in- 
tensity equipment  is  now  on  rental  in 

South  Carolina.  I  still  want  to  sell  it. 
Herb  Hollister,  KANS,  Wichita,  Kansas. 

$7500 

a  year  man 

.  .  with  successful  executive 
record  seeks  permanent  con- 

nection with  radio  station. 
Will  make  reasonable  sacri- 

fice in  earnings  for  position 
with  good  possibilities  for 
intelligent  hard  worker.  Em- 

ployed now — excellent  rea- 
sons for  seeking  change. 

Eight  years  agency  and 
newspaper;  five  years  of  ra- 

dio experience  includes  pro- 
motion, construction  and 

management  of  successful 
independent  station.  Very 
familiar  with  FCC  require- 

ments and  proceedings.  Ca- 
pable of  organizing  or  re- 

organizing a  station  on  a 
smooth  running,  profitable 
basis.  Will  furnish  complete 
record  and  references  to  all 
interested  parties.  Please 
state  your  problems  and 
proposition  clearly  and 
frankly — information  will  be 
held  in  confidence.  Address 
Box  621,  BROADCASTING. 

LATEST  series  of  transcriptions  sup- 
plied to  clients  of  United  Press  in- 

troduces A.  L.  Bradford,  newly-ap- 
pointed radio  news  manager  in  the 

New  York  office,  describing  liis  news- 
gattiering  experiences  on  four  con- tinents. Otlier  side  of  tfie  UP  disc 

presents  .Joan  Younger,  women's  edi- tor of  tlie  UP  radio  department,  in 
interviews  witli  Broadway  stars. 

Matthew  F.  Burns 

MATTHEW  F.  BURNS,  51,  a  resi- 
dent of  Los  Angeles,  and  vice-presi- dent of  RCA  Mfg.  Co.,  died  at  Mayo 

Clinic,  Rochester,  Minn.,  June  16.  He 
received  back  injuries  in  a  fall  while 
in  New  York  three  months  ago.  Sur- 

viving are  his  widow,  Mrs.  Ida  E. 
Burns,  and  a  son,  Richard  V.  Burns. 

Folger  Test 
J.  A.  FOLGER  &  Co.,  Kansas  City, 

(coffee),  on  June  16  started  a  spec- 
ial test  campaign  of  five-weekly 

ten-minute  news  programs  on 
WHLB,  Virginia,  Minn.  Contract 
is  for  13  weeks.  Agency  is  Lord  & 
Thomas,  Chicago. 

Bif  Discs 
UNION  OIL  Co.,  Los  Angeles,  is  pro- 

moting Bif  fly  spray  with  a  varying 
schedule  of  one-minute  transcribed  an- nouncements on  KFSD  KOY  KBKR 
KERN  KIDO  KXO  KMJ  KFBK 
KIT  KVI  KQW  KVEC  KTMS  KHQ. 
Lord  «&  Thomas,  Los  Angeles. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey A  n  Or  sanitation  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  I'ress  Bids.,  Wash..  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  BIdg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 

Consulting  Radio  Engineer 
FIELD      INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  BIdg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Office: 
7134  Main  St. Kansas  City,  Mo. 

Crossroadi  of 
the  World ttollywood,  Cal. 

RING  &  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  BIdg.  •  Republic  2347 

McNARY  &  CHAMBERS 
Radio  Engineers 

Notional  Press  BIdg.      Dl.  1205 
Washington,  D.  C. 

PAUL  F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE  &  DAVIS 
Consulting  Radio  Engineer 

Munsey  BIdg.  District  8456 
Washington,  D.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 
ANY  HOUR— ANY  DAY 

R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 

Consulting  Radio  Engineer 
Designer  of  First  Directional Antenna  Controlling 

Interference 
Bowen  BIdg.  •  WASH.,   D.  C.  •  Dl.  7417 

Advertise  in 

BROADCASTING 

for  Results! 

BROADCASTING  •  Broadcast  Advertising June  23,  1941  •  Page  53 



Expected  0PM  Backing  for  Fast  Time 

Viewed  as  Speeding  Action  by  Congress 

DESPITE  delay  in  organizing  Ad- 
ministration forces  to  back  the  pro- 

posal, prospects  continue  to  grow 
that  some  system  of  universal  day- 

light saving  time  v^^ill  be  put  into 
effect  in  this  country  shortly. 

Present  indications  are  that  the 
Office  of  Production  Management 
soon  will  issue  a  statement  sup- 

porting establishment  of  daylight 
saving  time,  perhaps  on  a  year- 
round  basis,  as  a  defense  measure. 
Rumored  in  the  works  for  sev- 

eral weeks,  the  0PM  statement  is 
expected  to  emerge  as  soon  as  the 
Federal  Power  Commission  com- 

pletes a  series  of  regional  surveys 
designed  to  supply  data  on  just 
what  savings  in  power  and  other 

advantages  would  accrue  from 
"fast  time". 

The  FPC  is  understood  to  have 

completed  six  of  its  regional  sur- 
veys and  is  expected  to  conclude 

the  others  shortly.  The  FPC  al- 
ready has  indicated,  on  the  basis  of 

these  studies,  that  DST  appears  to 
offer  a  partial  remedy  for  the 
power  shortage  in  the  Southeast. 
With  0PM  as  a  spearhead  of  de- 

fense Administration  backing,  Con- 
gress is  expected  to  proceed  rapidly 

toward  enacting  a  daylight  saving 
statute  similar  to  that  in  force  dur- 

ing World  War  I. 
A  fourth  daylight  saving  bill  was 

introduced  in  the  House  last  Wed- 
nesday by  Rep.  Flannery  (D-Pa.), 

Vitleo  Rate  Card 

Prepared  by  NBC 

For  July  1  Start 

DuMont  and  CBS  Progressing 
With  Television  Plans 

FIRST  television  rate  card  is  ex- 
pected to  be  announced  momentarily 

by  NBC  for  W2XBS,  its  television 
transmitter  in  New  York.  Net- 

work's television  executives  were 
conferring  on  the  rate  schedule  and 
planning  to  proceed  immediately  to 
contact  the  numerous  advertisers 
who  have  expressed  interest  in  get- 

ting in  at  the  offset  of  this  newest 
advertising  medium  last  weekend, 
following  notification  that  the  FCC 

had  approved  NBC's  application  for 
commercial  television  operation  in 
New  York. 

The  Commission  acted  with  un- 
usual promptness  in  granting  the 

network's  application,  which  cov- 
ered not  only  W2XBS  but  W3XBN 

in  Washington  and  a  new  station 
to  be  constructed  in  Philadelphia. 
Application  was  filed  Monday  and 
granted  Wednesday.  W2XBS,  which 
has  been  operating  on  a  thrice- 
weekly  schedule  since  last  fall,  will 
on  July  1  commence  full  15-hour 
weekly  operation,  it  was  said.  Full 
program  plans  were  reported  to  be 
completed  and  approved  but  NBC 
has  announced  only  that  it  will  be 
on  the  air  with  sight-and-sound 
programs  some  time  between  2  and 
11  p.m.  six  days  a  week. 

Free  Adjustments 

W3XNB,  Washington,  will  prob- 
ably be  ready  to  start  testing  in 

November  and  to  start  commercial 
service  by  next  March,  it  was  said, 
and  it  is  hoped  the  Philadelphia 
station  will  be  in  operation  by  July 
1,  1942,  although  progress  in  Phila- 

delphia will  depend  on  that  made  in 
New  York  and  Washington  and 
also  on  the  availability  of  equip- 
ment. 

Coincident  with  the  filing  of  the. 
NBC  applications,  RCA  announced 
it  would  adjust  all  RCA  television 
receivers  in  the  New  York  area  to 
conform  to  the  new  standards, 
these  changes  to  be  made  without 
cost  to  the  set  owners  or  to  RCA 
dealers  or  distributors.  No  infor- 

mation could  be  obtained  as  to 
when  such  changes  would  be  started 
or  how  long  it  would  take  to  con- 

vert the  2,000  or  more  RCA  sets  in 
this  area,  however.  Neither  would 
RCA  officials  comment  on  the  num- 

ber of  video  receivers  to  be  manu- 
factured this  year. 

A  letter  which  accompanied  the 
NBC  applications  called  attention 
to  the  fact  that  "national  defense 
work  take  precedence  over  all  other 
activities"  at  RCA.  The  letter  con- 

tinues: "RCA  recognizes,  however, 
that  civilian  pursuits  must  continue 
and  be  curtailed  completely  only  in 
extreme  emergency.  We  believe,  as 
always,  in  the  future  of  television 
and  are  confident  that  in  it  is  the 
future  method  of  mass  communica- 

tion which  will  carry  radio  broad- 
casting far  beyond  its  present  state 

of  development." Allen  B.  DuMont  Labs.,  whose 

New  York  video  station,  W2XWV, 
is  currently  in  the  testing  stage 
preparatory  for  the  required  15- 
hour  weekly  schedule  after  July  1, 
is  also  expected  to  set  up  a  com- 

mercial rate  schedule  and  begin 
offering  its  facilities  to  advertisers 
within  the  week.  A  television  manu- 

facturer as  well  as  a  broadcaster, 
DuMont  is  also  planning  to  adapt 
its  sets  already  sold  to  the  new 
standards  without  expense  to  the 
owners. 

CBS,  whose  New  York  video 
transmitter,  W2XAB,  has  been  as- 

signed to  a  frequency  which  most 
of  the  television  sets  are  not  ad- 

justed to  receive,  is  not  expected  to 
inaugurate  a  commercial  schedule 
until  the  present  receivers  have 
been  adjusted  to  provide  an  audi- 

ence for  CBS  programs.  It  is  plan- 
ning, however,  to  start  the  15-hour 

schedule  with  NBC  and  DuMont, 
complying  with  the  FCC  require- 

ments and  affording  a  good  testing 
period  for  its  own  staff. 

CBS  Fixes  Schedule 

CBS  has  tentatively  set  up  a 
schedule  for  television  programs  as 
follows:  Monday  through  Friday, 
2:30  to  3:30  and  8  to  9:30  p.m.; 
Saturday,  2  to  4  and  8  to  10  p.m. 
CBS  plans  no  Sunday  transmis- 

sions at  the  beginning.  Hesitancy 
in  making  a  more  definite  an- 

nouncement was  attributed  to  the 
difficulty  in  obtaining  trained  per- 

sonnel, equipment  and  replacement 
parts.  CBS  has  no  assurance  that 
it  will  be  able  to  get  studio  pickup 
tubes  when  its  present  ones  give 
out,  it  was  stated.  Meanwhile,  CBS 
television  engineers  are  continu- 

ing their  experiments  with  color 
transmission  at  top  speed,  collect- 

ing data  for  presentation  to  the 
FCC  next  January. 

Time  for  Treasury 
WILF  BROTHERS,  Philadelphia 
rug  dealers,  on  June  16  offered  to 
the  U.  S.  Treasury  Department 
its  15-minute  news  periods  across- 
the-board  on  WFIL,  Philadelphia. 
The  donated  time  amounts  to  52 
quarter-hour  periods  at  8:45  a.m. 
each  week-day  morning.  The  offer 
was  communicated  through  Philip 
Klein  Adv.  Agency,  Philadelphia. 

STEELMAKERS  SHIFT 

FROM  MBS  TO  BLUE 

WHEELING  STEEL  Corp.,  Wheel- 
ing, W.  Va.,  will  move  its  Sunday 

afternoon  series,  Musical  Steel- 
makers, to  NBC-Blue  in  October 

when  it  returns  following  a  sum- 
mer layoff  to  begin  after  its  June 

29  broadcast  on  MBS.  Explanation 
for  the  switch  was  contained  in  a 
memorandum  sent  to  MBS  affiliates 
by  Fred  Weber,  Mutual  general 
manager,  who  charged  that  it  is  a 
"further  demonstration  of  the  con- 

trol NBC  exercises  over  its  affili- 

ates." 

The  advertising  manager  of 
Wheeling  Steel,  the  memorandum 
stated,  had  previously  expressed 
hope  that  Mutual  might  make  a 
deal  with  ASCAP,  but  when  the 
contract  had  been  completed  he  re- 

buffed Mutual's  suggestions  that  he use  ASCAP  music  on  his  programs, 
agreeing  with  WWVA,  Wheeling, 
which  originates  the  program  al- 

though it  is  an  NBC  affiliate,  not 
to  use  any  ASCAP  music. 

"He  was  then  told,"  the  memo- 
randum continued,  "that  WWVA could  feed  Mutual  under  clearance 

at  the  source  without  an  individual 
station  license.  Then  at  least  two 
stations  affiliated  with  Mutual  and 
other  networks  wired  they  would 
not  carry  Wheeling  with  ASCAP 
music  even  with  infringement  ex- 

emption. Wheeling's  advertising 
manager  was  then  acquainted  with 
the  boycott  aspects  of  the  incident. 
This  was  resented  by  him  and 
caused  his  cancellation  order,  be- 

cause he  agreed  with  WWVA  to 
foil  ow  NBC's  policy  and  use  Mu- 

tual lines  to  impress  stations  with 
the  absence  of  ASCAP  music  on  a 
Mutual  music  program." 

Tru-Ade  Spots 

TRU-ADE  BOTTLING  Co.,  Los 
Angeles  (fruit  beverage),  through 
Beaumont  &  Hohman,  that  city,  is 
currently  using  a  series  of  one- 
minute  transcribed  announcements 
on  WRC-WMAL,  Washington,  as 
well  as  participation  five  times 
weekly  in  Happy  Johnny  on  WBAL, 
Baltimore.  In  addition  the  Tru-Ade 
Bottling  Co.  of  Charleston  is  spon- 

soring for  13  weeks  a  weekly  half- 
hour  program  titled  Tru-Ade  Quiz 
Party  on  WTMA,  that  city.  Robert 
H.  Schmelzer  is  account  executive. 

Government  of  Mexico 

Seizes  XERA,  Alleging 

Undue  Foreign  Influence 
CHARGING  undue  influence  by 
"foreign  elements"  and  transmis- 

sion of  code  messages  without  au-' 
thority,  the  Mexican  Government 
has  seized  and  confiscated  XERA 
Villa  Acuna,  famous  super-poweri 
border  station  identified  with  radio 
activities  of  Dr.  John  R.  Brinkley. 
Seizure  of  the  broadcast  plant  wasj 
accomplished  June  9  by  Mexicar 
Federal  army  troops,  at  the  direc-l 
tion  of  Mexico's  President  AviUj 
Camacho,  according  to  reports 
reaching  the  State  Department  ir 
Washington. 

President  Camacho,  in  announc 
ing  the  seizure,  declared  the  con 
fiscation  was  considered  to  be  ir 
the  general  interest  of  the  mothei 
country.  He  charged  that  XER.;* was  held  in  the  hands  of  certaii 
foreign  elements,  some  of  then 
Nazi  sympathizers,  and  that  codi 
messages  were  being  sent  over  thi 
station  without  authorization  o: 
the  Mexican  Government. 
XERA,  licensed  to  operate  wit! 

500,000  watts,  but  actually  operate 

ing  with  a  reported  180,000  watts' was  termed  "the  third  most  pow 
erful  station  in  the  world".  Tht well-known  border  station,  lonj 

operated  by  Dr.  Brinkley,  wa;' forced  to  diminish  its  long-rangt 
service  beamed  to  United  States 
listeners  when  the  Havana  Treatjj 
allocations  went  into  effect  Marclj 
29.  Although  no  price  has  beeij 
announced,  the  Mexican  Govern] 
ment  has  stated  the  owners  will  btj( 
indemnified  and  that  it  will  taki 
over  operation  of  the  station,  the 
State  Department  reports  indicatj 
ed.  i 

ARTIST  GROUP  SALl 

STILL  UNSETTLEL 
DETAILS  regarding  the  sale  o: 
Columbia  Artists  Bureau  to  Musi( 
Corp.  of  America  have  not  yet  been 

released  by  MCA,  which  said  tha' no  statement  on  personnel  or  the 
merger  of  activities  will  be  madt 
until  later  this  month  when  th( 
two  units  are  more  fully  coordij 
nated.  It  is  understood  that  Loi 
Mindling,  who  recently  joined  Co 
lumbia  Artists  as  assistant  to  Her 
bert  Rosenthal,  executive  vice-pres 
ident,  will  remain  at  CBS  in  th( 

Program  Service  Department  in" stead  of  rejoining  MCA. 

Officials  of  NBC  stated  that  "n(, 
definite  offers"  had  been  received  fo:| 
the  network's  Artists  Service,  "noii 
has  any  price  been  set,"  althougl figures  and  data  supplying  an  over 
all  picture  of  the  services  operai 
tions  have  been  given  to  prospec 
tice  purchasers.  A  number  of  talen 
organizations  are  rumored  as  inter 
ested  in  acquiring  all  or  part  o; 
NBC's  booking  bureau,  with  th^ 
William  Morris  Agency  and  MCA 
reported  to  be  most  actively  inter  i ested. 

Fire  Destroys  WFTM 
FORCING  the  station  off  the  ai 
pending  installation  of  new  equip  i 
ment,  a  fire  of  unknown  origin  ii , 
mid- June    destroyed    the  buildins! 
housing  both  the  transmitter  an<i 
studios    of   WFTM,   Fort  Myers 
Fla.,  according  to  reports  reachinj 
the   FCC.   The   estimated  $15,00i 
damage  was  covered  by  insurance 
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Antone  Dyer  and  his  family,  just  like 
many  another  progressive  farm  family 

living  in  WLW's  primary  area,  daily  rely 
on  the  Nation's  Station  forNews,Weather 
Reports,  Entertainment  and  Markets. 
The  farm  home  of  Antone  Dyer  is  located 
a  few  miles  west  of  Terre  Haute,  Indiana. 

Mr.  Dyer  is  a  breeder  of  prize  winning 
Percheron  horses  and  farms  350  acres 

in  wheat,  corn,  soy  beans  and  hay. 

Mr.  Dyer,  recognized  by  his  Indiana 

farmer-friends  as  a  young,  progressive 
farmer,  is  a  director  of  the  Vigo  County 
Fair,  and  also  serves  as  a  member  of  the 

County  Council  and  the  Farm  Bureau. 

The  Dyers  have  three  children.  Sonny, 
1 1,  Eddie,  8,  and  three  months  old.  Sue. 
Their  radio  is  turned  on  about  9:00 

o'clock  each  morning  for  the  latest  news 

and  livestock  quotations.  WLW's  "Boone 
County  Jamboree"  is  a  radio  favorite 
of  the  whole  Dyer  family. 

I 

Mrs.  Harriet  Dyer  dresses  a  chicken  in  her 
kitchen.  Her  favorite  programs  are  *'Every- body'sFarm,"  "Linda's  First  Love"  and  the newscasts  of  Peter  Grant  and  H.R.  Gross. 

Mr.  Dyer  exercises  a  Prize-Winning  Percheron.  He's a  great  baseball  fan  and  appreciates  especially  Ed 
Mason's  daily  broadcasts  from  "Everybody's  Farm." 

Sonny  and  Eddy  are,  already,  following  in  their  father's  foot- steps. Sonny  especially  likes  WLW's  Lulu  Belle  and  Scotty, while  Eddy's  favorite  is  Jack  Armstrong.  Both  plan  to  join Four-H  Clubs  soon. 

JtEPRESENTATIVES:  New  York  —  Tronsamerican  Broadcasting  &  Television  Corp.    Cliicage  —  WLW,  230  N.  Michigan  Avenue.    San  Francisco  —  Internationa!  Radio  Sales. 
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HIGH-FIDELITY  quality  output,  that 
pleases  advertisers  and  audiences 

alike,  can  be  combined  with  impressive 

savings  in  a  50  kw.  transmitter!  Here's howadvancedRCAengineeringdoesit: 

HIGH-LEVEL  CLASS  "B"  MODULATION 
in  the  50-E  gives  you  the  double  econ- 

omy of  low  power-consumption  and 
extremely  long  tube  life.  At  average 
modulation,  the  transmitter  draws  ap- 

proximately 115  kw.  from  your  power 
line — less  than  $2.50  an  hour  at  New 
York  City  current  races.  And  high-level 
modulation  means  h  -  '  !io  quality, 
too  .  .  .  the  50-E  is 
cross-modulation  d 
in  +1  db.  from  30 

free  from 

fiat  with- 

AIR-COOLED  TUBES 
down  both  instaliaiion 

costs.  No  water-pi!f!ir 
coolers.  No  water- p 

Use  RCA  Radio 

tanks!  And  no  monthly  water-bills  .  .  . 
BUILT-IN  WIRE-DUCT  still  further  re- 

duces your  installation  costs  by  eliminat- 
ing floor-trenches  between  units.  UNI- 

FIED FRONT  PANEL  construction 
presents  a  more  pleasing  appearance 
combined  with  cleaner  mechanical 
design  and  mounting  of  equipment. 
VERTICAL  CHASSIS  CONSTRUC- 

TION, without  horizontal  shelves, 
makes  all  parts  easily  accessible. 

Only  281  square  feet  of  floor  space  is 
ample  for  the  5  0-E  (less  external  blower 
and  transformer  equipment).  Compli- 

cated and  cumbersome  mechanical 
controls  are  eliminated  by  the  use  of 
electrical  tuning  on  the  RF  power  am- 

plifier and  exciter  stages — adjustments 
are  made  by  push-buttons  on  the  front 
panel . . .  Ask  your  nearest  district  office 
sales  representative  to  tell  you  the  com- 

plete story. 

ition  for  finer  performance 
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PART  OF  THIS  AD  APPEARED  TWO  WEEKS  AGO' 

Remember  our  telling  you  about  the  unique  new  Crossley 
Saturday  morning  personal  interview  check  made  for  WOR  in 
four  states?  In  an  area  of  13,400,000  people?  Among  all 
income  groups?  Remember? 

Remember  our  telling  you  that  WOR  ranked  as  dominant  Satur- 
day first  among  all  New  York  stations?  Leading  even  the 

highest  ranking  50,000  watt  competitor  by  80%?  Remember? 

Interesting  stuff.  Vital,   really.  But,  listen — there's 
more  to  it  than  this... 

We  asked,  "Are  there  more  adults  at  home  on  Saturday  morn- 

ing than  on  any  other  weekday  morning?" 

i  "Yes,"  replied  37%  of  the  families  in 
V    the  area  of  Greater-New  York. 

We  asked,  "To  what  radio  station  do  you  usually  stay  tuned 

the  most?" 

More  people  said  they  stayed  tuned  more  to 
WOR  than  to  any  other  station  in  New  York. 

These  two  facts  set  an  interesting  precedent.  They  do  more 

than  that.  They  point  two  emphatic  fingers  to  the  tale  of 

an  opportunity  we've  stressed  for  months;   i.e.,  SATURDAY 
TIME  ON  WOR  IS  ONE  OF  THE  GREATEST  AND  MOST  ELASTIC  SELLING 
OPPORTUNITIES  IN  NEW  YORK  RADIO  TODAY! 

—that  power-full  station 

*0n  this  cover.  In  which  we  offered  to  send  a  recap  of 
the  check  mentioned  in  the  ad.  You  can  still  get  one. 



In  Over  70  Midwest  Cities 

People  Listen  to  WLS  REGULARLY 

Most  people  in  radio  and  advertising  know 
that  WLS  has  a  tremendous  farm  audience 

. . .  that  it's  probably  the  nation's  dominant 
station  in  that  field.  Ask  any  big  advertiser 

or  agency  man  with  an  agricultural  account. 

But  don't  overlook  this,  either:  There  are 
70  cities  with  over  10,000  population  in 

the  WLS  Primary  Area— and  WLS  has  a  tre- 
mendous audience  in  these  cities,  too! 

Last  year  WLS  received  a  letter  from  one 

of  every  3.4  families  in  these  70  cities— defi- 

nite evidence  of  "action"  listening  in  these 

city  markets,  too.  There  was  a  letter  from 

one  of  every  four  families  in  Metropolitan 

Chicago,  half  the  families  in  Bloomington 

and  Danville,  Illinois;  Michigan  City,  Indi- 

ana, and  Janesville,  Wisconsin,  and  two  out 

of  three  families  in  Niles,  Michigan.  Other 

cities,  large  and  small,  in  the  WLS  Major 

Coverage  Area  responded  in  like  manner. 

People  in  the  cities  do  listen  to  WLS  and 

respond.  They  have  confidence  in  WLS,  the 

kind  of  confidence,  too,  that  extends  to 

any  product  associated  with  the  WLS  name- 

5  0,0  0  0  WATTS 
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MAKE^FRIENDS 

WICC 
Bridgeport 
New  Haven 

WLLH 
Lowell 

Lawrence 

WSAR 
Fall  River 

WSPR 
Springfield 
WLBZ 
Bangor 
WFEA 

Manchester 

WNBH 
New  Bedford 

WTHT 
Hartford 

WATR 
Waterbur3' 
WBRK 
Pittsfield 

WNLC 
New  London 

WLNH 
Laconia 

WRDO 
Augusta 
wcou 
Lewiston 
Auburn 

WHAI 
Greenfield 

WSYB 
Rutland 
WELI 

New  Haven 

IT  just  means  getting  acquainted  through  the  right  introduction  and  by  the 

accepted  method  of  continuing  the  friendship.  Operations  for  accompUshing 

both  of  these  requirements  can  be  speedily  arranged. 

Your  introduction  in  the  19  key  markets  covered  by  the  local  stations  of 

The  Colonial  Network  gives  your  product  or  service 

the  benefit  of  loyal  and  friendly  acceptance  that 

years  of  community  service  have  firmly  established. 

This  spirit  of  goodwill  starts  working  for  you 

with  your  very  first  broadcast,  right  at  the  point  of 

sale  where  you  will  get  the  MOST  benefit. 

"Stranger"  stations  from  afar  can't  do  this  for 

you.  Colonial  Network  local  stations  can  . . .  and  do! 

Me*na  ta 

ADVERTISERS 

Daring  the  summer,  New 
England  will  be  host  to 
approximately  3,000,000 
vacationists  from  all  over 
the  country. 

The  Colonial  Network 
will  make  friends  for 
YOU  among  these  people 
with  money  to  spend. 

The  Colonial  Network 
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Elementary-  ^ 

dear  Wa
t  son /

"^ Boosting  your  sales  to  boom-time 

levels  in  the  midwest's  rural  mar- 
kets is  no  problem  at  all. 

For  example,  conservative  state- 
federal  statisticians  declare  that 

Nebraska's  crop  yields  (another 
name  for  farm  income)  are  mount- 

ing to  the  highest  level  in  ten  years. 

Thus,  by  simple  deduction,  you 
have  found  the  best  rural  and 

small-town  markets. 

Next,  the  task  is  to  find  the  radio 
station  which  dominates  these  best 
markets. 

An  easy  task,  for  by  such  stand- 
ards as  listener  response  and  sales 

response  and  sales  results,  KFAB 
proves  itself  to  be  far  and  away  the 
most  compelling  advertising  force 
for  Nebraska  and  her  neighbors. 

The  next   procedure    is  ob- 
vious .  .  .  Watson  .  .  .  obvious.  J) 

.  .  .  and  for  the 

big  metropolitan 
mar]<.et  in  the 
middle  west,  use 
that  7-Point  Plus 
Merchandising 
station  in  Omaha, 

Nebraska  — 
K  O  I  L 

DON  SEARLE,  GENERAL  MANAGER 
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AT  THE  FRONTS 

EDWARD  BEATTIE,  Jr. 
London 

10  years'  foreign  experier»ce 

HENRY  GORREU 
Palestine 

6  yeors  on  foreign  news  fronts 

HAROLD  PETERS 

Syria 12  yeors  in  Europe  ond  Middle  East 

WALLACE  CARROLL 

London 
12  yeors  in  Europe's  capitols 

The  World's  Best  Coverage 

JOSEPH  GRIGG,  JR. 
Berlin 

9  yeors  o  foreign  correspondent 

HARRY  PERCY 
London 

10  years  covering  Englond 

JAN  YINDRJCH 
Cairo 

B  years  covering  European  affairs 

of  the  World's  Biggest  News 
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I^REDERICK  OECHSNER 
Berlin 

15  years'  European  experience 

BEN  AMES 
Istanbul 

5  years  in  Near  and  Middle  East 

RICHARD  McMillan 
Alexandria 

\2  years  a  reporter  in  Europe 
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Partner— Chicago  Office 
Four  years,  University  School 

of  Cleveland 
One  year.  University  of  Pennsylvania 
Three  years,  Aubrey  &  Moore,  Inc. 
Two  years,  Forbes  Magazine 
Tvfo  years,  National  Radio 

Advertising,  Inc. Founded  Free  &  Peters,  May,  1932 

iiilllt 
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James  L.  Free! 

f  EXCLUSIVE  REPRESENTATIVES: 

As  corporate  lives  go,  nine  years  certainly         otherwise  might  think  worthy  of  your  time       i  wcky^*^^^  •  •  •  • 
.     .        1           •           1        •       1      1      ■             r                1                  T                   1                               -1            i  WDAY     .'   .'   .'   .'  .FARGO isn  t  a  long  time — but  in  the  business  oi         and  money.  It  means  that  we  more  easily       I      wish  Indianapolis 

j         KMBC   KANSAS  CITY 
radio-station  representation.  Free  &  Peters'         recognize  the  things  that  are  worthy  of  your       i      wave   Louisville 

'                                                                         &                         &                                                         i  WTCN     .    .  MINNEAPOLIS-ST.  PAUL 

nine  years  is  enough  to  make  us  one  of  the         consideration.  It  means  that  we  have  more       |  ksd^^.                   '.  st.'^l.oui's .               .                                                                                                        nit  SYRACUSE 
two  very  earliest  pioneers  in  the  world!             age  and  experience  (and,  yes — financial  re-       I  ...iowa... 

I        WHO  DES  MOINES 
sources,  too)  with  which  to  serve  you.  ...        |      woe  davenport 

Not  that  we're  proud  only  of  being  "pio-  I      ̂ ma  shenandoah 
^                                          r                                                                                                              I  ...SOUTHEAST... 

neers".  The  main  point  is  that  nine  years  in         And  those  are  at  least  some  of  the  things       I  ̂ "'^  *^"columbia 
.     1                ,  .  1                I              -                1                    ,                      ,    ,                              .              i  WPTF  .'   .'   .'    .'    .'  RALEIGH radio — an  industry  which,  as  a  tactor  in        that  must  have  appealed  to  you  agencies       I      wdbj   roanoke 

1        ■  •        •     1       11       1  1        1                                                                                                                          1  ■  ■  ■  SOUTHWEST . . . 
advertising,  IS  hardly  older  than  ourselves         and  advertisers,  about  our  group  of  pioneer       I  kgko    .  .  .  .ft.  worth-dallas 

O       ̂         ̂                        I  KOMA     ....    OKLAHOMA  CITY 
— has  given  Free  &  Peters  some  additional        radio-station  representatives.    Or  else  we        §  ̂^^^ tulsa 

°                                                                                                                                                                             i  ...  PACIFIC  COAST  ..  . 

value  to  joa.  It  means  that  we  automatically        couldn't  have  survived,  to  continue  our        |  k|*Tn.kale'  '.  '.  '.  ! ''°^PORT?AmD 1                      ,         ̂     ,                 ,                          .            .                                                                               i  KROW.   OAKLAND-SAN  FRANCISCO 
throw  out  a  lot  ot  clap-trap  that  we         pioneering.  I      kiro  Seattle 

■\ Free  &  Peters,  ih. 

Pioneer  Radio  Station  Representatives 
K^^d^  Since  May,  1932  ■'- 
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Accord  Is  Seen  in  Network  Regulations 

Move  for  New  Law  Grows;  Fly  May  Get 

Other  Post;  Thompson  Term  Ends 

DEVELOPMENTS  in  the  wake  of  the  hearings  on  the  White 

Resolution  to  forestall  the  FCC's  "death  sentence"  chain-mo- 
nopoly regulations  may  result  in  far-reaching  changes  in  the 

whole  radio  regulatory  field  during  the  current  session  of 
Congress. 

Senatorial  sentiment  in  support  of  a  new  radio  law,  as  a 

means  of  blocking  enforcement  of  the  FCC's  chain-monopoly 
regulations  scheduled  for  Aug.  2,  has  gained  rapid  momentum 
since  the  hearings  were  adjourned   
June  20  to  meet  at  the  call  of 
Chairman  Wheeler  (D-Mont.). 

As  a  matter  of  fact,  there  is  a 
possibility  that  the  hearings  will 
not  be  reopened  and  that  an  "across 
the  table"  agreement  may  be reached  to  alleviate  the  immediate 
pressure. 

As  things  stand  officially,  how- 
ever, FCC  Chairman  James  Law- 
rence Fly,  leading  protagonist  of 

crackdown  regulation  of  the  indus- 
try, is  slated  for  rebuttal  testimony 

after  the  July  4  holiday — with  the 
tentative  date  July  9  or  10. 

Fly  May  Move 

Expiration  of  the  term  of  FCC 
Commissioner  Frederick  I.  Thomp- 

son June  30,  coupled  with  rumored 
promotion  of  Chairman  Fly  to  the 
solicitor  generalship  in  the  Depart- 

ment of  Justice,  or  to  some  defense 
post,  presaged  changes  of  impor- 

tance on  the  FCC  itself  before  Con- 
gress may  undertake  to  write  a 

new  statute. 
While  the  shift  of  Chairman 

Fly  could  not  be  regarded  as  more 
than  speculation,  there  was  little 
to  indicate  the  President  had  in 
mind  reappointment  of  Commis- 

sioner Thompson,  whose  two-year 
tenure  on  the  FCC  has  provoked 
considerable  opposition  both  in  offi- 

cial and  industry  circles. 

Chairman  Fly's  stewardship  has 
been  subjected  to  even  more  vigor- 

ous condemnation  because  of  his 
crusade  halting  commercial  televi- 

sion more  than  a  year  ago  and  his 
recent  outbursts  against  the  indus- 

try and  its  leaders.  The  NAB  board 
of  directors,  by  formal  resolution 
last  May,  even  questioned  his  fit- 

ness for  office,  because  of  his  straf- 
ing attacks  upon  the  industry  and 

the  networks  in  particular. 
Despite  this,  there  has  been  no 

indication  that  the  Administration 

is  desirous  of  discipling  Chairman 
Fly.  On  the  other  hand,  he  is  well 
regarded  in  New  Deal  circles  and 
his  promotion  to  an  even  more  im- 

portant post  would  not  surprise  ob- 
servers here. 

With  the  elevation  of  Attorney 
General  Robert  H.  Jackson  to  the 
Supreme  Court,  preponderant  opin- 

ion in  Washington  is  that  Solicitor 
General  Francis  M.  Biddle  will  be 
given  the  Attorney  Generalship.  In 
that  event  the  solicitor  generalship, 
which  is  the  equivalent  of  second  in 
command  in  the  Department  of 
Justice,  would  be  open  and  it  is  for 
this  post  that  Chairman  Fly  is  be- 

ing mentioned.  He  formerly  was  a 
special  assistant  to  the  Attorney 
General  during  the  Hoover  Admin- 

istration and  prior  to  his  appoint- 
ment to  the  FCC  in  1939  was  gen- 
eral counsel  of  Tennessee  Valley 

Authority. 

Senate  Committee  the  Key 
While  Chairman  Fly  would  not 

discuss  these  reports,  it  is  known 
that  his  promotion  to  the  solicitor 
generalship  has  been  urged  by  a 
number  of  influential  officials.  The 
Solicitor  General  supervises  all  ar- 

gument before  the  Supreme  Court. 
Meanwhile,  all  eyes  in  radio 

were  turned  toward  the  Senate  In- 
terstate  Commerce  Committee. 
While  no  one  would  talk  with  any 
degree  of  certainty,  it  was  clear 
that  members  of  the  committee — 
possibly  a  majority  of  them — were 
looking  for  some  means  of  check- 

ing the  FCC  regulatory  pace  and 
at  the  same  time  forego  the  neces- 

sity of  passing  the  far-reaching 
White  Resolution,  which  would  pre- 

cipitate a  full-dress  investigation 
of  radio  regulation  as  one  means  of 
blocking  enforcement  of  the  eight 
"punitive"  regulations. 

After  listening  to  the  opposition 
testimony  of  industry  spokesmen, 

as  well  as  of  FCC  Commissioner 
T.  A.  M.  Craven,  preponderant 
committee  sentiment  appeared  to 

support  a  new  radio  and  communi- cations law.  But  evidently  because 
the  Administration  has  not  repudi- 

ated the  position  taken  by  Chair- 
man Fly,  there  is  no  disposition  to 

scuttle  completely  the  chain  mo- 
nopoly regulations. 
Talking  Compromise 

Compromise  talk  still  is  preva- 
lent. The  best  guess  is  that  Chair- 
man Wheeler  will  seek  to  have  in- 

dustry representatives  meet  with 
him  and  with  Chairman  Fly,  in  the 
hope  of  working  out  a  satisfactory 
procedure,  wherein  the  most  dras- 

tic regulations  (those  banning  ex- 
clusivity, option  time  and  forced 

sale  of  the  Blue  Network  and  of 
network-owned  stations)  would  not 
become  eff^ective  until  there  could 
be  a  Congressional  reappraisal  of 
the  situation.  The  industry,  save 
for  MBS,  would  prefer  to  see  all 
eight  proposals  shelved,  pending  a 
new   Congressional  determination. 

If  such  a  compromise  is  evolved, 
a  bill — probably  jointly  sponsored 
by  Chairman  Wheeler  and  Senator 
White  (R-Me.)— may  be  intro- 

duced, rewriting  the  Communica- 
tions Act.  Presumably  quick  hear- 

ings would  be  held  before  a  small 
subcommittee  of  the  Senate  Inter- 

state Commerce  Committee,  clearly 
defining  the  functions  of  the  new 
licensing  authority.  Since  it  is  gen- 

erally felt  that  an  "investigation" 
already  has  occurred  on  the  White 
Resolution,  the  hearings  before  the 
subcommittee  would  be  of  a  per- 
functory  legislative  character, 
rather  than  in  the  nature  of  a  far- 
flung  inquiry  into  broadcasting.  It 
is  clear  that  practically  all  mem- 

bers of  the  committee  would  prefer 

not  to  have  a  "mud-slinging"  ses- sion. 
Senator  White  Ready 

Senator  White,  during  the  hear- 
ings, observed  that  he  could  draft 

a  bill  as  the  basis  for  legislative 
hearings  within  24  hours,  get  it  re- 

ported out  of  committee  within  48 
hours,  and  have  it  passed  by  the 
Senate  in  10  days.  This  was  viewed 
as  rather  optimistic  in  many  quar- 

ters, but  there  is  justifiable  basis 
for  the  view  that  speedy  hearings 
could  be  held.  The  urgency  of  new 
legislation  was  demonstrated  by 
the  17  witnesses  who  testified  in 
favcr  of  the  White  Resolution  and 

was  not  discounted  in  any  quarters 

save  by  Chairman  Fly  and  by  of- ficials and  counsel  of  MBS. 
Both  Chairman  Wheeler  and 

Senator  White  have  indicated  sup- 
port of  a  new  regulatory  body,  un- 
der which  common  carrier  and 

broadcasting  functions  would  be 
completely  divorced.  CBS  President 
William  S.  Paley  also  advocated 
such  a  body.  The  Wheeler-White 
measure,  if  it  is  introduced,  might 
call  for  a  seven-man  Commission, 
with  the  chairman  as  the  executive 
officer  and  with  three  commission- 

ers specifically  assigned  to  broad- 
cast and  related  "private  service" functions  and  the  other  three  to 

public  utility  common  carrier  serv- 
ices in  the  telephonic  and  tele- 

graphic fields.  The  new  law  also 
would  set  out  clear-cut  appellate 
remedies  and  eliminate  all  the  con- 

fusion now  existing  on  where  to  go 
and  what  to  do  when  the  FCC 
cracks  down. 

Thompson  Seen  Out 

The  President's  attitude  on  FCC 
personnel,  in  the  light  of  the 
Thompson  appointment  expiration, 
has  not  been  indicated.  It  seems  a 
certainty  that  the  President  will 
not  make  an  appointment  until  the 
eleventh  hour.  Usually,  on  reap- 

pointments, the  President  has 
transmitted  the  nominations  to  Con- 

gress at  least  two  weeks  in  ad- 
vance, which  course  he  did  not  fol- 

low in  the  Thompson  case.  Mr. 
Thompson  goes  off  the  payroll  June 
30,  unless  reappointed  and  con- 

firmed by  the  Senate. 
Reports  have  been  cvirrent  that 

Commissioner  Thompson  will  not 
be  reappointed,  not  only  because  of 
strong  opposition,  but  also  because 
the  former  Mobile  publisher  evi- 

dently has  not  actively  campaigned 
for  it.  In  his  behalf,  it  is  said  he 
desires  to  return  to  his  home  in 
Alabama.  He  is  65. 

It  is  generally  thought  that 
Chairman  Fly  would  like  to  see 
Commissioner  Thompson  reappoint- 

ed, since  it  would  indicate  Admin- 
istration support  of  the  monopoly 

regulations — far  and  away  the  hot- 
test issue  ever  handled  by  the  Com- 

mission. Failure  to  reappoint,  un- 
less ascribed  to  reasons  of  health, 

could  be  interpreted  as  a  repudia- 
tion of  the  report,  since  Commis- 

sioner Thompson  was  one  of  the 
original  advocates  of  stringent  reg- 

{Continued  on  jmgs  32) 
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No  Fund  for  Radio 

In  Navy  Campaign 
Ex-Publisher  Knox  Allocates 
Huge  Fund  to  Newspapers 
UNDERTAKING  to  step  up  Navy 
reci'uiting,  Secretary  of  the  Navy 
Frank  Knox  last  Tuesday  an- 

nounced appointment  of  BBDO, 
New  York,  as  agency  in  charge  of 
a  huge  newspaper  advertising  cam- 

paign for  the  Navy,  to  be  extended 
on  a  national  scale  after  tests  in 
small  town  newspapers  in  Indiana, 
Iowa  and  Missouri. 

No  radio  budget  is  included  for 
the  campaign,  according  to  the 
Navy  Department.  Although  no 
dollar  figures  are  available,  esti- 

mates of  its  size  have  run  as  high 
as  a  million  dollars. 

'Utilize  All  Media' 
According  to  plans  announced  by 

Secretary  Knox,  the  campaign  will 
be  tested  in  the  three  Midwest 
States  and  later  expanded  to  other 
States,  with  small  weekly  and  daily 
papers  accounting  for  the  bulk  of 
the  appropriation.  Since  the  cam- 

paign is  to  concentrate  on  areas 
not  affected  by  labor  shortages  due 
to  the  defense  program,  it  is  ex- 

pected the  Midwest  will  come  in  for 
a  large  share  of  the  budget. 

Although  radio  was  completely 
left  out  of  the  budget.  Secretary 
Knox  indicated  that  the  newspaper 

drive  "is  only  the  start  of  a  gen- 
eral advertising  campaign  which 

will  utilize  all  media  for  reaching 
the  public".  No  further  comment 
on  this  point  was  available  from 
the  Navy  Department. 

Explaining  the  drive,  Secretary 
Knox  declared: 

"The  campaign  will  stress  the 
reciprocal  character  of  service  in 
the  Navy,  whereby  the  Navy  not 
only  obtains  the  volunteered  ser- 

vices of  the  young  men  of  the 
nation,  but  in  turn  trains  them  in 
crafts  and  trades  which  enable 
them  to  obtain  advancement  in  the 
naval  service,  and  later  to  earn 
their  livelihood  in  civilian  life 
when  the  term  of  service  is  com- 

pleted". 

Lit  Brothers  Becomes 

Sole  Owner  of  WFIL 
THE  PARTNERSHIP  of  two  big 
Philadelphia  department  stores  in 
the  ownership  of  WFIL,  the  NBC- 
Blue  outlet  there,  was  ended  June 
24  when  the  FCC  authorized  Straw- 
bridge  &  Clothier  to  dispose  of  its 
50%  interest  in  the  station  to  Lit 
Brothers,  which  now  becomes  the 
sole  owner  of  WFIL  Broadcasting 
Co.  The  purchase  price  for  the 
half  interest  was  $126,000.  The 
company  continues  to  be  headed 
by  Samuel  R.  Rosenbaum,  vice-pres- 

ident of  Greenfield  &  Co.  interests, 
and  the  station  will  continue  to  be 
managed  by  Roger  W.  Clipp. 

In  1934  Strawbridge  &  Clothier 
operated  WFI  and  Lit  Brothers 
owned  WLIT,  then  sharing  time 
on  560  kc.  Mr.  Rosenbaum  nego- 

tiated the  merger  of  the  stations 
into  WFIL,  operating  with  1,000 
watts  fulltime  on  560  kc. 

NBC'S  BARBER  SHOP  QUARTET  filled  the  air  with  nostalgia  as  they 
competed  June  26  in  the  annual  quartet  contest  held  in  New  York's  Cen- tral Park  Mall.  Behind  the  aprons,  razors,  combs  and  shaving  lather  are 
announcers  George  Hicks,  Mark  Hawley,  Ben  Grauer,  Harry  von  Zell. 

Multiple  Ownership  Clauses 

Put  in  Several  FCC  Grants 

FOLLOWING  its  recently  inaugur- 
ated policy  of  making  conditional 

grants  to  fit  purported  situations 
under  scrutiny,  the  FCC  last  Tues- 

day appended  notations  to  author- 
izations of  improved  facilities  for 

three  stations,  serving  notice  that 
they  were  subject  to  any  future  ac- 

tion the  Commission  may  take  re- 
garding "the  problem  of  multiple 

ownership." In  each  instance,  however,  the 
station  given  improved  facilities 
provided  what  the  FCC  viewed  as 
an  "existing  duplicating  service"  in 
the  particular  area.  Thus,  the 
notice  was  confined  to  stations  of- 

fering a  second  service  in  a  city 
already  having  a  station  owned  by 
the  same  interests  or  in  some  man- 

ner interlocked  with  second  station 
ownership. 

Boston  Grant 

WCOP,  Boston,  operated  by  the 
Arde  Bulova  interests,  was  granted 
a  modification  for  approval  of  a 
directional  antenna  for  night  use 
on  its  frequency  of  1150  kc,  with 
the  conditional  grant  notice.  WORL, 
Boston,  is  controlled  by  Harold  A. 
Lafount,  general  manager  of  the 
Bulova  radio  interests,  and  it  was 
presumed  the  grant  was  made  con- 

tingent for  that  reason. 
KGA,  Spokane,  was  given  a  con- 

struction permit  to  increase  power 
from  5,000  to  10,000  watts  day  and 
night  on  1510  kc,  with  the  condi- 

tional notation.  The  station  is  a 
sister  operation  of  KHQ,  Spokane, 
with  both  owned  by  Louis  Wasmer. 
KROW,  Oakland,  Cal.,  was 

granted  a  construction  permit  for 
an  increase  in  power  from  1,000 
to  5,000  watts,  with  a  similar  con- 

dition. This  action  was  taken  be- 
cause Wesley  I.  Dumm,  president 

and  owner  of  KSFO,  San  Fran- 
cisco, also  is  the  largest  stockholder 

in  KROW. 
The  FCC,  in  its  controversial 

chain  monopoly  report  issued  last 
May  2,  did  not  make  any  recom- 

mendations or  issue  any  rules  in 

connection  with  multiple  ownership 
or  duplicating  service  in  the  same 
area,  but  said  that  these  matters 
of  common  control  were  being  de- 

fined in  consistent  day-to-day  ac- 
tions of  the  FCC.  Heretofore,  the 

Commission  has  made  conditional 
grants  in  connection  with  engineer- 

ing or  other  considerations.  By 
adopting  the  new  course,  it  was 
felt  the  FCC  wanted  to  make 
doubly  sure  that  licensees,  as  well 
as  Washington  attorneys,  were 
fully  aware  there  is  a  question  in 
the  mind  of  the  Commission  as  to 
multiple  ownership  in  the  same 
market. 

WOWO,  WWVA  GET 
FULLTIME  30  DAYS 

TEMPORARILY  clearing  up  one 
of  the  most  unusual  situations  in 
radio,  under  which  two  statoins 
have  shared  time  on  different  fre- 

quencies, the  FCC  last  Wednesday 
announced  that  WOWO,  Fort 
Wayne,  and  WWVA,  Wheeling,  W. 
Va.,  have  been  granted  special  tem- 

porary authority  to  operate  full- time  for  30  days  on  the  1190  and 
1170  kc.  frequencies,  respectively. 
Since  the  Havana  Treaty  alloca- 

tions became  effective  last  March 
29,  the  stations  have  been  operating 
on  a  time-sharing  basis,  despite  the 
difference  in  frequencies. 

This  unprecedented  action  grew 
out  of  the  Havana  Treaty  alloca- 

tions, under  which  six  stations  for- 
merly sharing  time  were  to  have 

been  accorded  fulltime.  Involved  in 
addition  to  WOWO  and  WWVA, 
were  KVOO,  Tulsa,  and  WAPI, 
Birmingham,  which  were  to  operate 
on  1170  kc  with  50,000  watts; 
KEX,  Portland,  Ore.,  and  KOB,  Al- 

buquerque, all  of  which  already  are 
operating  fulltime  pending  regular 

grants. It  is  understood  that  policy  con- 
siderations surrounding  WAPI,  un- 

der lease  arrangement  in  which 
CBS  is  interested,  have  held  up  the 
regular  grants,  with  Commissioner 
F.  I.  Thompson,  of  Alabama,  the 
main  figure  in  the  FCC  delibera- tions. 

Radio  Will  Take  Part 

In  Intelligence  Service 

Headed  by  Col.  Donovan 
WITH  THE  designation  last  week 
of  Col.  Wm.  J.  Donovan,  of  New 
York,  as  a  Major  General  to  super- 

vise Army  military  intelligence  and 
to  ally  it  with  the  British  Secret 
Service,  radio  will  find  another  im- 

portant function  in  the  defense  set- 
up. 

Though  Gen.  Donovan's  new  du- ties are  so  shrouded  in  secrecy  that 
no  hint  of  any  plans  have  been  re- 

vealed, there  are  indications  he  will 
head  a  new  military  agency.  His 
staff  will  probably  include  experts 
from  the  State,  Justice  and  Treas- 

ury Departments,  aides  from  the 
Army,  Navy  and  Marine  Corps  and 
technicians  from  such  agencies  as 
the  FCC. 

Probable  function  of  the  FCC 
under  the  new  unit  would  center 
around  its  Foreign  Broadcast  Moni- 

toring Service  headed  by  Lloyd  A. 
Free  with  Harold  N.  Graves  serv- 

ing as  administrative  assistant 
[Broadcasting,  June  16].  Though 
the  Service  is  working  with  a  skele- 

ton staff,  plans  are  being  rushed  to 
complete  its  proposed  314-man  set- 

up. The  organization  is  to  be  di- 
vided into  five  catagories — analysis, 

reports,  translation  and  transcrip- 
tion, technical  and  clerical — with  a 

chief  heading  each  section. 
The  analysis  section  is  to  deal 

with  intercepted  material  on  a  sub- 
jective basis  seeking  the  psychology 

behind  certain  broadcasts,  while 
the  reports  section  will  look  at  the 
material  from  a  news  angle,  de- 

veloping the  objective  aspects.  Both 
will  serve  a  vital  function  for  the 
intelligence  set-up. 

Capt.  James  Roosevelt,  U.  S.  Ma- 
rine Corps,  son  of  the  President, 

may  be  appointed  one  of  Gen.  Don- 
ovan's aids.  He  has  just  returned 

from  a  trip  around  the  world  on 
intelligence  matters.  Gen.  Donovan, 
too,  has  only  recently  returned 
from  an  extended  mission  to  the 
Mediterranean  and  the  Middle 
East. 

Aspertane  Commentary 
On  78  Mutual  Stations 
AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City  (Aspertane),  on 
June  23  started  News  &  Views 
With  John  B.  Hughes  on  78  MBS 
stations,  Monday  through  Friday, 
12-12:15  p.m.  (EDST),  with  West 
Coast  repeat,  9-9:15  a.m.  (PST). 
Contract  is  for  52  weeks,  with  pro- 

gram originating  from  Hollywood. 
Agency  is  Blackett-Sample-Hum- mert.  New  York.  American  Home 
recently  acquired  Whitehall 
Pharmacal  Co.  (formerly  Black- 
stone  Products  Co.),  manufacturers 
of  Aspertane. 
Langendorf  United  Bakeries, 

San  Francisco,  through  Leon  Liv- 
ingston Adv.  Agency,  that  city,  is 

currently  sponsoring  News  &  Views 
With  John  B.  Hughes  on  27  Pacific 
Coast  MBS-Don  Lee  stations,  Mon- 

day through  Friday,  2:30-2:45  p.m. 
(PST),  while  Healthaids  Inc,  Jer- 

sey City  (Serutan),  sponsors  that 
program  on  6  West  Coast  Don  Lee 
stations  (KHJ  KGB  KFRC  KOL 
KMO  KALE),  Tuesday,  Thursday, 
6:30-6:45  p.m.  (PST).  Raymond 
Spector  Co.,  New  York,  services  the 
account.  MacFadden  Publications, 
New  York  {Liberty  Magazine),  also 
sponsors  that  program  on  KHJ, 
Hollywood,  once  weekly. 
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Trammell  Offers  Formula  to  ASCAP 

NBC's  Proposals  to  ASCAP 

NBC  proposed  that  separate  network  licenses  be  executed  for  the  Red 
and  Blue  networks  and  for  each  M&O  station  on  the  following  basis: 

1.  Separate  blanket  network  commercial  contract  under  which  NBC 
would  pay  ASCAP  2%%  of  its  net  receipts  from  the  sale  of  time  (defined 
as  amount  received  by  NBC  from  the  sale  of  time  after  deducting  dis- 

counts, rebates  and  advertising  agency  commissions  actually  allowed), 
minus  a  sales  commission  of  15%  of  NBC's  net  receipts  and  the  actual cost  of  wire  lines  between  stations. 

2.  Separate  blanket  network  sustaining  contracts  under  which  NBC 
would  pay  ASCAP  a  sustaining  license  fee  of  $200  a  year  for  each 
M&O  and  affiliate  station,  such  fees  to  be  pro-rated  if  station  is  affiliated 
for  only  part  of  the  contract  year. 

3.  Separate  local  station  blanket  commercial  license  agreement  for 
each  M&O  station  under  which  station  would  pay  ASCAP  2%  of  its 
net  time  sales  for  local  and  spot  programs,  less  a  15%  sales  commission. 

4.  Separate  local  blanket  sustaining  license  agreements  for  each 
M&O  station,  station  to  pay  ASCAP  an  annual  sustaniing  fee  of  (a)  12 
times  the  highest  half-hour  card  rate  if  station  has  net  local  and  spot 
income  of  more  than  $150,000  a  year;  or  (b)  12  times  highest  quarter- 
hour  card  rate  if  such  station's  net  receipts  are  between  $50,000  and 
$150,000;  or  (c)  $12  a  year  for  any  station  whose  annual  receipts  are 
below  $50,000. 

Proposal   of  CBS 

Considered  by 

Society 

NILES  TRAMMELL,  president  of 
NBC,  last  Friday  personally  sub- 

mitted to  ASCAP  a  proposal  for 
the  use  of  ASCAP  music  on  the 
NBC  networks  and  the  nine  NBC 
M&O  stations.  Proposal,  Mr. 
Trammell  stated,  "represents  our 
best  elforts  to  solve  the  music  prob- 

lem which  has  existed  since  Jan.  1, 
1941,  when  former  ASCAP  licenses 

expired."  Copies  of  the  document have  been  sent  to  all  NBC  affiliate 
stations,  he  added.  [See  details  of 
proposal  in  adjoining  column.] 

Stating  that  "since  NBC  now 
proposes  to  clear  at  the  source  on 
network  programs  and  cannot  bear 
the  entire  cost  of  network  commer- 

cial licenses  itself,"  NBC  stipu- 
lated that  the  blanket  network  li- 

censes, both  sustaining  and  com- 
mercial, "shall  be  conditioned  upon 

substantially  all  NBC-affiliated  sta- 
tions agreeing  to  reimburse  NBC 

to  the  extent  of  2%%  of  the  com- 
pensation paid  the  station  for 

broadcasting  network  commercial 

programs." 
Per-Use  for  Some 

While  NBC  states  it  is  willing  to 
sign  ASCAP  contracts  for  its  M&O 
stations  on  the  above  blanket  basis, 
"many  of  our  affiliates  desire  a 
per-use  basis,"  the  network  state- 

ment says,  going  on  to  suggest  that 
ASCAP  offer  NBC  affiliates  the 
following  per-program  plan  which 
NBC  would  be  willing  to  recom- 
mend: 

Commercial  contract  under  which 
station  would  pay  ASCAP  8%  of 
its  net  receipts  from  sale  of  time 
for  spot  and  local  programs,  less  a 
15%  sales  commission,  on  pro- 

grams using  ASCAP  music,  ex- 
cept those  using  only  incidental 

ASCAP  music,  for  which  stations 
would  pay  2%  of  such  net  receipts. 

Sustaining  contract  under  which 
station  would  pay  1%  of  card  rate 
if  time  were  sold  for  each  sustain- 

ing program  using  ASCAP  music. 
Other  conditions  are:  All  con- 

tracts are  to  expire  Dec.  31,  1949; 
all  claims  against  NBC  and  its 
affiliates  by  ASCAP  or  ASCAP 
members  shall  be  dropped;  all  net- 

work licenses  shall  permit  ASCAP 
music  on  all  NBC  programs  to  be 
broadcast  by  all  NBC  affiliates,  but 
no  license  fees  shall  be  paid  in 
States  which  have  statutes  pro- 

hibiting ASCAP  operation.  Like- 
wise, NBC  will  pay  no  license  fees 

for  stations  outside  the  U.  S. 
NBC  also  proposed  that  ASCAP 

grant  for  "nominal  fees"  blanket 
licenses  for  FM,  television,  short- 

wave and  experimental  stations 
operated  by  ASCAP  licensees,  with 
standard  broadcast  fees  to  be  ap- 

plied at  such  time  as  these  stations 
have  commercial  income. 

Proposal  has  been  endorsed  by 
the  IRNA  chairman  and  vice-chair- 

man, Samuel  Rosenbaum,  WFIL, 
and  Paul  Morency,  WTIC,  respec- 

tively, and  by  Harold  Hough, 
WBAP  and  KGKO,  NBC  reports. 

"I  am  hopeful  that  this  proposal 
will  be  accepted  by  all  the  parties," 
Mr.  Trammell  said.  "Under  its 
terms,  NBC  will  pay  ASCAP  some- 

what more  than  it  has  previously. 
We  are  offering  to  assume  the  ob- 

ligation of  clearing  and  paying  for 
all  network  sustaining  and  public 
service  programs  in  order  to  ex- 

pedite a  final  solution.  Our  offer  of 
a  higher  payment  for  a  network 
license,  and  our  proposal  that  a 
lower  rate  be  paid  by  the  local  sta- 

tions for  local  and  national  spot 
commercial  business,  represents  a 
sincere  effort  on  our  part  to  re- 

turn the  ASCAP  music  to  the  air 
on  a  basis  equitable  to  all. 

Method  for  Independents 

"The  independent  stations  on  the 
NBC  networks  remain  free  to  nego- 

tiate local  licenses  with  ASCAP  if 
they  so  desire,  and  we  have  sug- 

gested four  alternative  methods  for 
the  consideration  of  the  stations 
and  ASCAP.  The  alternatives  sug- 

gested permit  of  great  flexibility 
in  negotiating  agreements  for  the 
use  locally  of  ASCAP  music.  At 
the  same  time  they  provide  for  a 
fair  payment  to  ASCAP  for  the 
use  of  its  music. 

"The  success  achieved  by  Broad- 
cast Music  Inc.  has  been  a  source 

of  gratification  to  all  broadcasters. 
The  use  of  BMI  music  will  continue 
and  with  the  completion  of  nego- 

tiations with  ASCAP  a  competitive 
market  for  music  will  have  been 
established.  That  was  the  real  pur- 

pose behind  the  formation  of  BMI, 
and  I  am  sure  that  if  our  proposal 
to  ASCAP  is  accepted,  the  compos- 

ers, lyricists,  arrangers  and  pub- 
lishers throughout  the  country  will 

find  an  ever-widening  use  for  their 
music  and  receive  fair  and  equit- 

able compensation  for  it." 

In  the  Brig 

THE  SHOW  went  on  for 
WCAU,  Philadelphia,  even 
in  face  of  Army  discipline. 
For  its  We're  In  the  Army 
Now,  all-soldier  show  from 
Indiantown  Gap,  Pa.,  last 
Thursday,  the  program  was 
built  around  the  talents  of 
Private  Harry  Marks,  a  for- 

mer night  -  club  performer 
now  in  service.  When  the 
WCAU  staff  arrived  at  the 
camp  to  rehearse  the  broad- 

cast, it  was  found  that  Pri- 
vate Marks  had  been  incarcer- 
ated for  a  minor  Army  viola- 
tion. Not  desiring  to  cancel 

the  broadcast,  the  command- 
ing officer  was  prevailed  upon 

to  permit  Private  Marks  to 
participate  in  the  show. 
After  the  broadcast,  he  was 
returned  to  the  brig. 

The  proposal  made  list  week  by 
CBS  to  ASCAP  has  not  yet  evoked 
any  response  from  the  Society, 
whose  board  last  Monday  referred 

the  proposal  to  ASCAP's  general counsel  for  consideration.  There 
was  no  reaction  expressed  officially, 
"on  advice  of  counsel",  according  to 
an  ASCAP  spokesman,  but  it  is 
understood  the  proposal  precipi- 

tated a  heated  argument  among  the 
board  members,  some  of  whom 
favored  accepting  it  at  its  face 
value  or  at  least  as  a  starting  point 
for  further  negotiations  which 
might  result  in  a  contract  with 
CBS  on  terms  more  favorable  to 
ASCAP. 

Others,  however,  are  reported  to 
regard  it  as  an  insulting  gesture 
on  the  part  of  CBS,  put  out  with  no 
real  idea  of  having  it  accepted  but 
merely  for  the  record,  so  that  CBS 
might  absolve  itself  of  any  charge 
of  refusing  to  deal  with  ASCAP 
or  of  conspiring  to  keep  ASCAP 
music  off  the  air. 

Indications,  long  evident,  that  a 
sizable  number  of  ASCAP  members 
are  anxious  for  a  deal  to  be  com- 

pleted on  any  reasonable  terms  that 
will  get  their  music  back  on  NBC 
and  CBS,  and  so  restore  to  them  the 
radio  revenue  that  in  recent  years 
has  supplied  the  major  part  of 
ASCAP's  disbursements,  were 
strengthened  by  action  of  the  board 
in  voting  to  distribute  $1,000,000 
to  its  members  for  the  second  quar- ter of  the  year. 

Needed  to  Bolster  Morale 

Proposal  to  disburse  so  large  an 
amount,  within  $100,000  of  the  sum 
distributed  for  the  same  period  of 

last  year,  was  made  by  John  O'- Connor and  approved  by  the  board 
over  the  objections  of  several  mem- 

bers to  "cleaning  out  the  treasury" to  such  an  extent. 

The  majority  feeling  was  said  to 
be  that  this  move  would  bolster  up 
the  morale  of  members  who  might 
be  toying  with  the  idea  of  desert- 

ing the  ASCAP  ranks  for  other 
affiliations  that  would  get  their 
music  back  on  the  air  and  so  back 
into  the  sheet  music  and  phono- 

graph record  market. 
Proof  that  this  fear  of  a  general 

break  in  the  ASCAP  front  is  no 
phantasy  but  a  real  threat  comes 
with  an  announcement  by  BMI  that 
several  prominent  ASCAP  writers 
have  entered  into  contracts  with  the 
broadcasters'  music  organization 
for  the  publication  of  their  songs. 
Performance  rights  on  these  com- 

positions will  be  licensed  directly 
by  the  writers  to  the  broadcasters 
without  payment  of  any  fee,  BMI 
acting  only  as  the  publisher  and  not 
as  the  licensing  agency.  As  pub- 

lisher, BMI  will  control  the  publi- 
cation and  mechanical  rights  to  this 

music. 

BMI  Explains  Move 

BMI  explained  that  the  move  that 
will  make  tunes  by  leading  ASCAP 
writers  a  part  of  the  broadcasters' 
repertory  is  authorized  by  the  con- 

sent decree  signed  by  ASCAP  with 
the  Government,  which  states  that 
any  ASCAP  member  is  free  to 
license  his  works  directly  to  the 
users,  but  not  through  EMI.  Any 
revenue  from  such  independent  li- 

censing is  to  be  turned  over  to 
ASCAP  for  distribution  in  its  regu- lar manner. 

Hence,  these  writers  are  licensing 
their  music  to  radio  without  charge, 
as  they  feel  that  by  getting  their 
tunes  back  on  the  air  they  will 
insure  their  popularity  and  thus 
their  sale  as  sheet  music  and  pho- 

nograph records,  producing  enough 
revenue  to  overcome  the  loss  of 
performing  rights  fees. 

In  addition  to  those  ASCAP  writ- 
ers already  signed,  several  more 

are  currently  negotiating  similar 
contracts  with  BMI,  it  was  stated, 
and  when  these  contracts  have  been 
completed  the  names  of  the  writers 
will  be  announced.  BMI  has  also 

(Continued  on  jiage  28) 
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PENTHOUSE  STUDIOS  of  WFAA-KGKO  atop  Dallas'  Santa  Fe  Bldg. 
incorporate  novel  and  advanced  techniques.  At  left  is  the  two-story  pent- 

house, which  contains  five  studios  and  control  rooms  and  30  other  rooms, 
including  executive  offices,  news,  recording  and  client  rooms.  In  center 
photo  J.  M.  Moroney  (left),  vice-president  and  radio  supervisor  of  the 
Dallas  News,  owner  of  WFAA  and  co-owner  (with  the  Fort  Worth  Star- 
Telegram)  of  KGKO,  is  shown  with  Martin  Campbell,  managing  director 

of  WFAA-WBAP-KGKO,  in  one  of  the  new  studios.  In  right  photo  Dr. 
C.  P.  Boner,  professor  of  physics  of  the  U  of  Texas,  is  making  final  tests, 
with  the  sound  level  meter  in  Studio  C,  largest  of  the  four  studios  he  de- 

signed with  half-barrel  walls  and  waved  ceilings  that  distribute  sound; 
evenly  throughout  the  room.  WFAA-KGKO  is  the  only  station  in  the 
world  with  a  complete  set  of  studios  based  on  this  "dispersive  design"  of acoustical  treatment  developed  by  Dr.  Boner. 

New  WFAA-KGKO  Studios 

Introduce  Acoustic  Advances 

Elaborate  $200,000  Penthouse  Plant 

As  Texas  and  Industry  Notables  Attend 

Is  Dedicated 

EMPLOYING  a  radical  departure 
in  acoustical  design,  new  penthouse 
studios  of  WFAA-KGKO,  Dallas, 
atop  the  Santa  Fe  Bldg.,  were  dedi- 

cated June  20  with  leaders  of  the 
broadcasting  industry  in  attend- 

ance. Approximately  $200,000,  it  is 
understood,  was  invested  in  the 
two-story  structure,  housing  five 
studios  and  control  rooms  and  30 
other  offices  and  rooms. 

With  the  opening,  a  banquet  was 
held  for  visiting  guests,  given  by 
G.  B.  Dealey,  chairman  of  the  board; 
Ted  Dealey,  president,  and  their 
associates  of  the  Dallas  News, 
owner  of  WFAA  and  half -owner  of 
KGKO.  The  studios  were  formally 
opened  to  the  public  June  23,  when 
all  regular  broadcasting  activities 
were  begun  at  the  penthouse.  A 
dedicatory  broadcast  originating  in 
the  studios  was  carried  on  NBC- 
Blue  June  21. 

New  Acoustic  System 

Outstanding  feature  of  the  en- 
tire unit  are  four  studios  designed 

with  the  new  dispersive  system  of 
acoustics. 

Acting  as  designing  consultant 
for  these  studios  was  Dr.  C.  P. 
Boner  of  the  U  of  Texas  who, 
with  George  Dahl,  of  the  architec- 

tural firm  of  LaRoche  &  Dahl, 
based  his  designs  on  studies  by  Dr. 
K.  C.  Morrical  of  RCA.  Studios  of 
WFAA-KGKO  are  said  to  be  the 
first  in  the  world  to  be  constructed 
on  this  principle. 

The  system  is  based  on  a  com- 
bination of  curved  and  inclined 

surfaces  that  reflect  and  scatter 
sounds  originating  in  the  studios — 
in  contrast  to  the  old  system  of 
using  sound-absorbing  walls.  The 
curved  walls  of  the  studios  project 
into  the  room  11  inches,  while  flat 
surfaces  of  the  ceiling  are  inclined, 
giving  the  onlooker  the  feeling  that 
he  has  suddenly  been  transported 
into  some  mysterious  structure  on 
Mars.  Adding  mystery  to  the  sen- 

sation is  the  startling  manner  in 
which  sound  travels  throughout  the 
studios. 

Persons  standing  at  opposite  ends 
of  Studio  C,  the  largest  having  this 
type  of  acoustical  design,  can  con- 

verse in  low  tones  and  yet  hear  each 
other  distinctly.  Tests  have  revealed 
that  sound  is  distributed  through 
this  type  of  studio  so  evenly  that 
artists  can  perform  even  with  the 
microphone  back  of  them. 

Studio  A,  largest  of  the  five  in 
the  unit,  is  auditorium  styled  with 
theatre-type  seats  for  250  persons 
before  a  stage  large  enough  for  a 
symphony  orchestra.  All  the  props 
necessary  for  a  major  stage  pres- 

entation are  included  in  this  studio 
— electrically  operated  curtain, 
spotlights,  colored  stage  lights, 
public  address  system  and  audience 
applause  microphone. 

Equipment  for  the  master  control 
room  and  four  auxiliary  control 
rooms  was  designed  by  Ray  Collins, 
technical  supervisor  for  the  stations 
and  the  engineering  staff  of  WFAA- 
KGKO,  and  was  custom-built  by 
RCA.  The  master  control  unit,  by 
which  ten  studios  may  be  dis- 

patched to  six  outgoing  channels, 
is  an  elaborate  affair  operated  by 
108  knobs,  42  switches  and  count- 

less signal  lights  and  other  controls. 
Located  on  the  second  floor  of 

the  two-story  penthouse  are  the 
executive  offices,  news  room,  re- 

cording room,  observation  booth, 
mail  room,  sales  department  and 
clients'  room.  These  offices  are 
equipped  with  special  high-fidelity 
loudspeakers  carrying  21  different 
radio,  network,  studio  and  audition 
channels.  A  terrace  circling  the 
studios  has  been  sodded  and  land- 

scaped into  a  beautiful  skyway 

garden. Opening  ceremonies  for  the  pent- 
house studios  were  climaxed  by 

WFAA's  19th  birthday  June  26. 
William  S.  Hedges,  NBC  vice- 

president  in   charge   of  stations, 

headed  a  group  of  the  network's executives  from  New  York  at  the 
banquet,  including  William  A. 
Clarke  manager  of  technical  serv- 

ices, Sheldon  B.  Hickox  Jr.,  man- 
ager of  the  Red  Network  Division, 

and  John  H.  Norton  Jr.,  manager 
of  the  Blue  Network  Division. 
Among  guests  from  Washington 

were  Edward  M.  Kirby,  radio  chief 
of  the  bureau  of  public  relations  for 
the  War  Department,  Philip  G. 
Loucks,  Washington  counsel  for 
WFAA-KGKO,  and  Sol  Taishoff, 
editor  of  Broadcasting. 

Other  guests  were  James  L.  Free 
and  H.  Preston  Peters  of  Free  & 
Peters,  KGKO  representatives,  and 
Henry  I.  Christal,  Edward  S.  Voy- 
now,  John  Ashenhurst,  and  George 
Kercher,  of  Edward  Petry  &  Co., 
WFAA-WBAP  representatives. 
Oklahoma  stations  were  repre- 

sented by  Edgar  T.  Bell,  of  the 
Oklahoma  Publishing  Co.,  owners 
of  WKY,  Oklahoma  City;  William 
C.  Gillespie,  KTUL,  Tulsa,  and 
William  B.  Way,  KVOO,  Tulsa.  G. 
E.  Zimmerman  of  KARK,  Little 
Rock,  attended. 

Representatives  of  Texas  sta- 
tions included  Hugh  Halff,  WOAI, 

San  Antonio;  George  W.  Johnson 
and  William  C.  Bryan,  KTSA,  San 
Antonio;  Kern  Tips,  KPRC,  Hous- 

ton; O.  L.  Taylor,  Plains  Radio 
Broadcasting  Co.  and  K  G  N  C, 
Amarillo;  C.  B.  Locke,  KFDM, 
Beaumont;  George  Cranston  and 
Ed  Lally,  WBAP-KGKO,  Fort 
Worth;  James  Pate,  Lone  Star 
Chain,    Fort  Worth. 

Paramount  Spots 

TO  STIMULATE  summer  busi- 
ness, Paramount  Theatre,  New 

York,  on  June  24  broadcast  a  spec- 
ial half-hour  program  on  WNEW, 

New  York,  featuring  popular  dance 
tunes  and  announcements  about  its 

new  release  "Caught  in  the  Draft." 
This  is  a  departure  from  the  Para- 

mount policy  of  buying  announce- 
ments and  if  successful,  it  is  un- 

derstood the  company  will  continue 
similar  programs  during  the  sum- mer with  WNEW  as  a  key  station. 
Agency  is  Buchanan  &  Co.,  New 
York.  Also  promoting  its  various 
pictures  is  Warner  Bros.  Co.,  which 
is  broadcasting  41  announcements 
on  WNEW  from  June  23  to  July  5. 
Agency  is  J.  Walter  Thompson  Co. 

Fight  FCC  Rules, 
Ted  Dealey  Urges 

Texas  Executive  Points  Outi 

Danger  of  Regulations 
A  CALL  to  the  nation's  listeners 
to  "get  up  on  your  hind  legs  and' 
fight"  the  new  FCC  chain-monopoly^ 
regulations  lest  radio  service  to! 
the  public  be  demoralized,  was 

sounded  June  20 
by  Ted  DealeyJ 
president  of  the! Dallas  News,  at! 
the  dedication  ofi 
the  new  penthouse! 

studios  of  WFAA- KGKO. 
In  an  extempo-j 

raneous  address, 
Mr.  Dealey,  one! 

Mr.  Dealey  of  the  country's' militant  publishers  in  safeguarding 
freedom  of  the  press,  declared  that 
the  present  FCC  crusade,  led  by 
Chairman  James  Lawrence  Fly, 
himself  a  Texan,  could  not  be  dis- 

associated from  newspaper  oper- 
ation. If  the  Government  can  clamp 

a  censorship  on  radio,  it  is  only  the 
"back  door  to  censorship  of  the; 
press,"  he  asserted. 

Indirect  Approach 

Among  Mr.  Dealey's  listeners  at 
the  banquet  dedicating  the  new 
$200,000  studios  were  two  of  Chair- 

man Fly's  brothers,  who  live  in 
Dallas,  as  well  as  his  first  cousin, i 
who  is  assistant  director  of  the 
WFAA-KGKO  staff  orchestra.  Inl 
his  remarks,  Mr.  Dealey  had  re-j 
f erred  to  the  FCC  chairman  as  a 
native  of  Segoville,  a  suburb  of! 
Dallas,  who,  although  new  to  the 
field  of  radio,  was  primarily  re- 

sponsible for  the  projected  new 
regulatory  restraints. 

Challenging  the  New  Deal's 
forays  against  industry  but  prais- 

ing its  foreign  policy,  Mr.  Dealey 
charged  that  the  Administration 
did  not  have  the  "nerve"  to  put  a 
censorship  directly  on  newspapers, 
but  that  it  is  using  its  licensing 
power  over  radio  to  go  through 
"the  kitchen,  dining-room  and  liv- 

ing-room." 

In  a  formal  address  commending 
the  Dallas  News  for  its  optimism 

(Continued  on  page  35) 
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M.  FRED  CARTOUN,  VICE  PRESIDENT 

LONGINES-WITTNAUER  WATCH  CO..  INC. 

"With  SPOT  BROADCASTING, 

our  radio  budget  is  spent  in  exact  pro- 

portion to  our  sales  in  eacli  marlcet" 

...  says  M.  Fred  Cartoun  for  Long'mes  Watches 

Spot  Broadcasting  made  success  for  Longines  because  it  enabled  the 

company  to  sales-manage  its  radio  advertising.  In  the  Longines  busi- 

ness—as, no  doubt  in  yours,  too— there  are  many  markets  and  terri- 

tories which  do  not  perform  "according  to  the  book"  .  .  .  some  where 
exceptional  distribution  gets  far  more  than  its  share  of  sales  .  .  .  some 
where  adverse  conditions  keep  volume  below  normal .  .  .  and  the 

familiar  problem  territories  that  call  loudly  for  individual  treatment. 

By  purchasing  radio  on  a  spot  basis,  your  budget  and  your  promotional 

plans  can  be  precisely  fitted  to  each  territory  to  an  extent  not  possible 

at  all  under  a  predetermined  national  setup  of  stations.  At  the  same 

time  your  local  effectiveness  is  assured  because  spot  radio  gives  you  un- 
restricted selection  of  stations  and  choice  of  spots  with  proved  audience. 

•  Have  you  considered  what  Spot  Radio  could  do  to  bring  your  adver- 

tising and  sales  into  better  adjustment.'*  Or  how  it  steps  up  the  effective- 
ness of  local  merchandising  and  promotion  in  markets  needing  special 

attention. >  Ask  a  John  Blair  man.  .  Jk 

for 
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REPRESENTATIVES 

CHICAGO  •  NEW  YORK  .  DETROIT  •  ST.  LOUIS  .  SAN  FRANCISCO  •  LOS  ANGELES 
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Impasse  Develops 

In  Effort  to  Halt 

Strike  by  AFRA 

MBS,  WKRC  and  Others  Fail 
To  Agree  in  Chicago 

DESPITE  an  eleventh-hour  at- 
tempt to  untangle  the  strained  re- 
lations between  WKRC,  Cincinnati, 

and  the  American  Federation  of 
Radio  Artists,  it  appeared  as 
Broadcasting  went  to  press  Fri- 

day that  an  AFRA  order  calling 
for  a  strike  of  AFRA  members  on 
all  MBS  programs  fed  to  WKRC 
might  be  carried  through  on  July 
7.  The  current  AFRA  strike 
against  WKRC  is  the  first  ever 
staged  against  a  radio  station,  and 
the  portending  move  aganist  MBS 
programs  would  be  the  first  called 
against  a  network. 

A  special  meeting  of  union,  net- 
work and  station  officials,  held  in 

Chicago  last  Friday,  was  concluded 
without  any  agreement  reached, 
and  since  no  further  meeting  was 
scheduled,  it  appeared  that  the 
AFRA  strike  order  pertaining  to 
MBS  would  go  into  effect.  Princi- 

pals in  the  discussion,  including 
Hulbert  A.  Taft  Jr.,  general  man- 

ager of  WKRC,  had  no  comment 
to  make  immediately  upon  conclu- 

sion of  the  meeting. 

Week's  Developments 
Chicago  meeting  was  attended  by 

Mr.  Taft  and  his  attorney,  Leonard 
Weakley;  Fred  Weber,  general 
manager  of  MBS,  and  Keith  Mas- 

ters, MBS  attorney;  For  AFRA, 
Emily  Holt,  national  executive  sec- 

retary, George  Heller,  associate 
executive  secretary,  and  Henry 
Jaffe,  attorney.  Joseph  L.  Miller, 
NAB  labor  relations  director,  was 
in  Chicago  to  participate. 

Session  came  as  a  culmination  to 
a  week  of  feverish  activity  which 
can  be  summarized  as  follows: 
On  Friday,  June  20,  AFRA 

called  the  first  strike  of  its  career 
against  WKRC  after  more  than  a 
year  of  negotiations  had  failed  to 
produce  a  contract.  Chief  points  of 
dispute  were  union's  demands  for 
closed  shop  and  for  minimum 
wages  of  $50  a  week  for  staff  an- 

nouncers, $35  a  week  for  staff 
actors  and  singers.  Four  employes 
walked  out  and  began  picketing 
WKRC. 

The  station  continued  operations 
with  majority  of  staff  talent  stay- 

ing on  job.  These  are  members  of 
the  recently-organized  Radio  Ar- 

tists Assn.,  an  independent  union 
which  AFRA  considers  a  company 
union  but  which  was  sure  enough 
of  its  position  to  petition  the  NLRB 
for  an  election  to  determine  which 
union  should  act  as  collective  bar- 

gaining agency  for  station's  talent. 
On  Monday  AFRA  notified  MBS 

that  unless  it  discontinued  its  pro- 
gram service  to  WKRC  by  Tues- 

day noon  the  union  would  call  a 
jceneral  strike  against  the  network. 
Mutual  protested  that  it  would  like 

'^x)_^ooperate  with  AFRA  but  that 
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Fla.  Citrus  Placing 

FLORIDA  CITRUS  COMMIS- 
SION, Lakeland,  Fla.,  will  use 

participating  announcements  on 
Arthur  Godfrey  on  WABC,  New 
York,  and  WJSV,  Washington; 
Laura  May  Stuart  on  WCAU, 
Philadelphia ;  Consumer  Founda- 

tion on  WLW,  Cincinnati,  and 
Majorie  Mills  on  the  Yankee  Net- 

work, and  is  placing  a  varied  sched- 
ule of  one-minute  spot  announce- 

ments on  32  stations.  Arthur  Kud- 
ner  Inc.,  New  York,  is  the  agency. 

it  had  contracted  to  supply  both 
commercial  and  sustaining  pro- 

grams to  WKRC.  A  meeting  was 
arranged  to  be  held  in  Chicago  on 
Wednesday,  at  which  representa- 

tives of  AFRA,  MBS  and  WKRC 
could  discuss  the  situation  and  at- 

tempt to  arrive  at  some  sort  of 
compromise  settlement. 

Deadline  Set 

On  Tuesday  Mr.  Taft  said  he 
would  be  unable  to  attend  the  Chi- 

cago session,  as  it  would  be  un- 
fair for  him  to  deal  with  AFRA  as 

long  as  there  was  another  union  in 
the  picture,  whose  rights  must  also 
be  considered.  The  AFRA  board, 
in  special  session,  set  July  7  as  the 
deadline  for  pulling  its  members 
from  all  Mutual  commercial  pro- 

grams which  the  network  sends  to 
WKRC  unless  such  service  had 
already  been  discontinued. 

That  night,  at  an  AFRA  rally 
in  Cincinnati,  Mrs.  Holt  announced 
that  AFRA  had  filed  a  complaint 
with  the  NLRB  against  RAA,  ask- 

ing the  Labor  Board  to  declare 
RAA  an  "administration  domi- 

nated organization."  She  stated 
that  when  a  strike  vote  was  taken 
April  10,  it  had  been  approved  by 
the  majority  of  WKRC  employes, 
including  some  of  those  individuals 
who  had  at  that  time  voted  to 
strike  but  who  were  still  working 
at  the  station  as  a  result  of  intimi- 

dation by  the  station  management. 
The  next  day  Mr.  Weber  offered 

to  go  to  Cincinnati  to  meet  with 
officials  of  the  station  and  of  both 
unions  to  attempt  to  mediate  the 
interunion  controversy  under  the 
auspices  of  the  NLRB,  but  this  of- 

fer was  rejected  by  AFRA.  AFRA 
subsequently  declined  to  be  a  party 
to  an  NLRB  election  at  the  station, 
claiming  that  under  present  cir- 

cumstances it  would  be  impossible 
for  a  fair  election  to  be  held.  An- 

drew J.  Meyer,  Federal  Concilia- 
tion Commissioner,  likewise  failed 

to  make  any  headway  toward  a 
conciliation.  Mr.  Taft  agreed  to 
attend  the  meeting  with  MBS  and 
AFRA  in  Chicago  on  Friday. 

The  AFRA  board  approved  a 
letter  to  advertising  agencies  oper- 

ating under  AFRA's  code  of  fair 
practice,  notifying  them  that  as 
of  July  7,  "no  AFRA  member  may 
work  on  any  program  going  over 

or  transmitted  to  WKRC." 
Effect  of  Code 

The  letter  also  states  "this  notice 
does  not  apply  to  any  program 
other  than  a  program  which  uses 
the  facilities  of  WKRC.  You  may 
use  any  other  station  in  Cincinnati 
or  elsewhere  for  your  Cincinnati 

coverage,  in  place  of  WKRC."  Let- ter was  not  sent  out,  however,  until 
after  the  Friday  session  in  Chicago. 

Asked  if  AFRA,  by  forcing  pro- 
grams off  the  station  and  possibly 

off  the  network,  were  not  ignoring 
the  anti-strike  clause  in  its  code 
of  fair  practice,  a  union  spokesman 
replied  that  the  code  was  not  signed 
by  either  advertisers  (on  the 
grounds  that  such  action  might  up- 

set the  labor  relations  of  their  own 
organizations)  or  by  the  agencies 
(who  said  they  were  not  principals 
but  agents). 

Instead,  agencies  signed  letters  in 
which  they  agreed  to  abide  by  the 
provisions  of  the  code,  but  which 

(Continued  on  page  29) 

COMMEMORATING  WMBD'S  decennial,  Edgar  Bill  (right),  owner  and president  of  the  Peoria,  111.,  station  since  its  inception  ten  years  ago,  ac- 
cepts an  engraved  silver  vase  tendered  by  Charlie  Caley,  WMBD  commer- 

cial manager,  on  behalf  of  the  staff.  On  hand  for  the  presentation,  which 
constituted  a  part  of  the  day-long  celebration  at  the  station  held  June  20, 
were  A.  H.  McCoy  (left  rear)  and  Lew  Avery,  of  Free  &  Peters,  national 
representatives  of  WMBD.  Inscribed  gold  Hamilton  -  watches  were  also 
given  to  Ted  Giles,  chief  engineer,  and  Ralph  Ehresman,  salesman,  in 
recognition  of  their  ten  years  of  continuous  service  to  the  station. 

Rule  Against  Recording 

Not   Planned   by  AFM 

AMERICAN  Federation  of  Musi- 
cians has  no  immediate  plans  to  cut 

off  the  supply  of  union  musicians 
from  the  manufacturers  of  tran- 

scriptions and  phonograph  records, 
it  was  stated  at  AFM  headquarters 
in  New  York  late  last  week.  Union 
officials  also  said  renewals  of  the 
present  AFM  licenses  for  the  em- 

ployment of  AFM  members  for  re- 
corded music,  which  expire  June  30, 

would  be  extended  for  another  six 
months,  or  until  Dec.  31,  upon  re- 

quest of  the  licensees. 
This  news  came  as  a  relief  to  the 

recording  industry,  as  resolutions 
introduced  at  the  recent  AFM  con- 

vention [Broadcasting,  June  16, 

23]  had  empowered  the  union's executive  board  to  take  action  as  it 
sees  fit  to  stop  or  at  least  curtail 
the  allegedly  adverse  effect  the 
use  of  recorded  musi  ',  on  the  air 
and  in  "juke  boxes,"  has  had  on 
the  employment  of  live  musicians. 
Fact  that  last  December  the  AFM 
had  issued  to  the  recorders  licenses 
running  only  six  months,  instead 
of  for  a  full  year  as  was  the  previ- 

ous practice,  plus  the  further  fact 
that  with  less  than  a  week  to  go 
before  the  expiration  of  these 
licenses  no  new  ones  had  been  of- 

fered by  the  union,  had  led  to  some 
expectations  that  the  AFM  might 
immediately  start  action  on  the  con- 

vention's instructions.  Union  offi- 
cials stated,  however,  that  the  board 

will  probably  not  be  called  into  ses- sion for  several  weeks  and  that  no 
action  will  be  taken  before  that time. 

FCC  to  Request  Data 

On  News  Commentators 

QUESTIONNAIRES  asking  net- works and  stations  whether  they 
have  "presented  well-rounded 
rather  than  one-sided  discussions 
regarding  the  role  of  this  country 

with  respect  to  the  war  abroad" are  to  be  distributed  shortly,  prob- 
ably this  week,  by  the  FCC  in  ac- 

cordance with  a  request  of  the  Sen- ate Interstate  Committee. 
The  committee's  action  was  pre- 

cipitated by  Sen.  Tobey  (R-N.  H.) 
who,  during  recent  hearings  on  the 
White  Resolution,  obtained  the 
promise  of  FCC  Chairman  Fly  to 
secure  a  compilation  of  speakers  on 
the  war  issue  stating  that  it  would 
be  a  "good  thing"  for  the  commit- tee to  have  [Broadcasting,  June 9]. 

The  Senator  stated  that  because 
of  radio's  great  influence  as  an  in- 

strument of  molding  public  opinion 
and  disseminating  thought  on 

major  issues  confronting  the  Amer- 
ican people,  it  was  of  paramount 

importance  that  station  managers 
treat  their  responsibility  with  every element  of  fairness. 

The  FCC  questionnaire  will  par- 
ticularly ask  the  names  of  speak- 

ers who  discussed  this  country's role  in  the  war  during  the  five- 
month  period  from  Jan.  1  to  June 
1.  Questionnaires  must  be  returned 

by  July  21. 
WILLIAM  C.  WHITTEMORB,  for 
merly  with  Buchanan  &  Co.,  New 
York,  and  recently  a  member  of  the 
sales  staff  of  Coca-Cola  Co.,  joins  the 
New  York  office  of  Howard  H.  Wil- son Co.  June  80  as  an  addition  to  the 
jn-esent  staff,  it  was  announced  by  J. 
Frank  .Johns,  New  York  manager  of 
the  station  representative  firm. 
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MANAGER ENGINEER 

OPERATOR 

FROM  EVERY  POINT  OF  VIEW 

...it's  a  Natural! 

Open  the  front  door—all  apparatus 
in  the  front  section^  including  vac- 

uum tubes,  is  completely  accessible. 

All  electrical  components.,  except 
door  stvitcheSy  are  mounted  on 
the  central  structure* 

Go  around  to  the  back  door  and  you 
get  still  further  evidence  of  high  qual- 

ity workmanship  and  accessibility. 

Ask  your  Engineer  about  this  new 

250  Watt  Transmitter 

KGBS  — Harlingen,  Texas 
KHMO— Hannibal,  Mo. 
KMYR— Denver,  Colo. 
KPHO  —Phoenix,  Ariz. 
KSWO— Lawton,  Okla. 
WAIM— Anderson,  S.  C. 
WEBQ  — Harrisburg,  111. 
WERC  —Erie,  Pa. 
WINC  —Winchester,  Va. 
WITH  —Baltimore,  Md. 
WJMA  —Covington,  Va. 
WMRF— Lewistown,  Pa. 
WSLS  —Roanoke,  Va. 
WWDC— Washington,  D.  C. 
Southwest  Broadcasting  Co. 

—Pulaski.  Va. 

You  can  see  for  yourself  that  Western  Electric's  new  451A-1  is 

compact,  accessible,  stylish.  It's  outstanding  in  performance,  too — 
engineered  by  Bell  Labs  for  highest  signal  quality,  low  power 

consumption,  low  tube  cost,  low  maintenance  cost. 

Features  your  engineer  will  like:  frequency  response  flat  within 

1.5  db  from  30  to  10,000  c.p.s. — r.m.s.  noise  level  60  db  or  better 

unweighted,  70  db  weighted  below  signal  level  at  100%  single  fre- 
quency modulation — Grid  Bias  Modulation  of  last  RF  stage. 

Those  are  just  some  of  the  reasons  why  the  451A-1  has  been  chosen 
bv  the  stations  listed.  For  details,  ask  Gravbar  for  Bulletin  T-1752. 

Western  Electric 

Ask  your  Engineer! 

DISTRIBUTORS: 

In  U.  S.  A. :  Graybar  Electric  Co.,  New  Yorkt'v N.  Y.    In  Canada  and  Newfoundland:; 
Northern  Electric  Co.,  Ltd.  In  other  coun- 
tiies:  International  Standard  Electric  Co^pw 
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Shirer^s  Saga — Six  Years  in  Berlin 
Thrilling  Narrative  of 

CBS  Commentator 

In  Book  Form 

THE  UNANIMOUSLY  enthusi- 
astic reviews  given  to  William  L. 

Shirer's  Berlin  Diary  [Alfred  A. 
Knopf,  New  York  $3]  by  literary- 
critics  and  the  volume's  choice  as 
the  July  selection  of  the  Book-of- 
the-Month-Club  are  ample  testi- 

mony to  the  excellence  of  the  work 
for  the  general  reader. 

As  a  foreign  correspondent  in 
>■  Berlin  from  the  fall  of  1934  to  the 
winter  of  1940,  representing  first 
Universal  Service  and,  since  1937, 
CBS,  Shirer  saw  the  rise  of  Hitler 
and  the  resulting  war  from  a  front- 
row  seat,  and  in  this  volume  he 
gives  a  vivid  day-by-day  account 
of  what  he  saw. 

A  Radio  History 

For  the  broadcasting  industry, 
however,  the  book  has  a  special 
interest.  For  it  is  a  history  not 
only  of  the  development  of  a  Eu- 

ropean war  but  also  of  the  coin- 
cidental development  of  American 

radio's  news  coverage  of  Europe. 
It  was  in  August  1937  that 

Shirer,  jobless  when  Universal 
Service  closed  down,  was  invited  to 
dinner  by  Edward  R.  Murrow,  Eu- 

ropean manager  of  CBS.  Murrow 
said  "he  was  looking  for  an  ex- 

perienced foreign  correspondent  to 
open  a  CBS  office  on  the  Continent. 
He  could  not  cover  all  of  Europe 
from  London."  Shirer  got  the  job 
after  a  trial  broadcast — done 
seated  on  a  pile  of  packing  boxes 
because  the  microphone  was  stuck 
at  a  height  of  about  eight  feet — 
had  proved  his  voice  acceptable 
to  CBS  executives  in  New  York. 

In  Vienna  early  the  following 
March,  he  notes  the  rising  tension 
and  says:  "I  feel  a  little  empty, 
being  here  on  the  scene  but  doing 
no  actual  reporting.  Curious  radio 
doesn't  want  a  first-hand  report. 
But  New  York  hasn't  asked  for 
anything,  being  chiefly  concerned 
with  an  educational  broadcast  I 
must  do  from  Ljubljana  in  a  few 
days — a  chorus  of  schoolchildren 
or  something!"  Ten  days  later, 
when  the  Nazis  marched  into  Aus- 

tria, no  radio  facilities  were  avail- 
able and  Shirer  flew  to  London  to 

broadcast  an  uncensored  eyewit- 
ness account  of  the  Anschluss. 

European  radio  round-ups  are 
twice  daily  affairs  today  and  taken 
as  such  a  matter  of  course  that  it 
is  somewhat  startling  to  read  un- 

der the  dateline,  London,  March 
14,  1938:  "At  1  a.m.  this  morning 
8  p.m.  yesterday,  New  York  time) 
we  did  our  first  European  radio 
round-up."  Shirer's  description  of 
the  difficulties  of  lining  up  speakers 
and  shortwave  transmitters  in  Lon- 

don, Berlin,  Paris,  Vienna  and 
Rome  on  Sunday  evening  occupy 
three  pages  of  text,  winding  up 
.vith:  "New  York  said  on  the  'feed- 

back' that  it  was  a  success.  They 
>vant  another  one  tomoi-row  night." 

On  April  12,  Shirer  records  in 
his  diary:  "The  [Austrian]  crisis 
has  done  one  thing  for  us.  I  think 
radio  talks  by  Ed  and  me  are  now 
established.  Birth  of  the  'radio  for- 

eign correspondent,'  so  to  speak." 
And  on  Sept.  9 :  "Have  almost  con- 

vinced CBS  that  they  should  let  me 
talk  five  minutes  daily — revolu- 

tionary in  the  broadcasting  busi- 

ness!" 

But  by  the  summer  of  1939, 
Shirer  can  report  a  meeting  in  Lon- 

don of  "Paul  White  and  our  'Euro- 
pean staff,'  consisting  of  Murrow, 

Tom  Grandin  from  Paris  and  my- 
self, conferring  on  war  coverage. 

We  worked  out  technical  matters 
such  as  transmission  lines  and 
shortwave  transmitters  and  ar- 

ranged to  build  up  a  staff  of  Amer- 
icans (the  New  York  Times,  for 

example,  has  several  Englishmen  on 
its  foreign  staff)  as  regular  staff 
correspondents,  figuring  that  the 
American  press  associations  and 
newspapers  will  not  allow  their 
men  to  broadcast,  once  the  war 
starts.  .  .  .  We  are  distressed  at 
the  failure  of  the  Poles  to  rush 
their  new  shortwave  transmitter  to 
completion  as  this  may  leave  us 

in  a  hole." Then  Came  Censorship 

With  the  war  came  military  cen- 
sorship, "but  fortunately,"  Shirer 

reported  Sept.  4,  1939,  "the  chief 
censor  is  a  naval  officer,  an  honor- 

able and  decent  man.  I  have  had 
some  warm  words  with  him  the  last 
couple  of  days,  but  within  the  lim- 

its of  his  job  he  has  been  reason- 

able." 

On  Nov.  18,  commenting  on  the 
expulsion  of  a  newspaper  corre- 

spondent whose  stories  did  not 
please  the  Nazis,  he  says :  "Though 
the  Nazis  don't  like  me,  I  suppose 
I  shall  never  get  kicked  out  of 
here.  The  trouble  is  my  radio 
scripts  are  censored  in  advance,  so 
that  whatever  I  say  over  the  air 
cannot  be  held  against  me.  The 
newspaper  correspondents  can  tele- 

phone out  what  they  please,  sub- 
ject to  the  risk  of  getting  what 

Conger  [the  ousted  correspondent] 

got. 

"This  is  almost  a  worse  censor- 
ship than  we  have,  since  the  New 

York  offices  of  the  press  associa- 
tions and  New  York  newspapers 

do  not  like  their  correspondents 

kicked  out." Censorship  Stififens 

Shirer's  description  of  a  typical 
broadcast,  beginning  with  a  trip 
from  his  office  to  the  government 
broadcasting  headquarters  during 
the  regular  blackout  and  ending 
with  a  dash  across  an  open  court- 

yard— especially  exciting  during  an 
air  raid — to  the  studios,  after  an 
extended  battle  with  the  censors 
over  his  script,  gives  a  picture  of 
conditions  almost  unbelievable  when 
compared  to  broadcasting  here. 
And  the  accounts  of  his  broad- 

casts from  the  German  fleet  on 
Christmas  Day,  1939,  and  from  the 
Forest  of  Compiegne  the  following- 
June,  to  mention  only  two,  are 
equally  accentuated  to  the  reader 
who  can  contrast  them  with  re- 

mote broadcasts  in  this  country. 
Strangest  of  all,  however,  to  Amer- 

ican broadcasters,  would  be  the 
restrictions  of  censorship. 
By  September,  1940,  Shirer  is 

citing  almost  daily  instances  of  un- 
reasonable censorship  and  on  Sept. 

20,  his  diary  records:  "I  ask  myself 
why  I  stay  on  here.  For  the  first 
eight  months  of  the  war  our  cen- 

sorship was  fairly  reasonable — 
more  so  than  Sevareid  and  Grandin 
had  to  put  up  with  in  Paris.  But 
since  the  war  became  grim  and 
serious — since  the  invasion  of  Scan- 
danavia — it  has  become  increasing- 

ly worse. "For  the  last  few  months  I've 
been  trying  to  get  by  on  my  wits, 
such  as  they  are;  to  indicate  a 
truth  or  an  official  lie  by  the  tone 
and  inflection  of  the  voice,  by  a 
pause  held  longer  than  is  natural, 
by  the  use  of  an  Americanism 

which  most  Germans,  who've learned  their  English  in  England, 
will  not  fully  grasp,  and  by  draw- {Contimoed  on  page  43) 

THEY  WERE  IN  THE  AIR  CORPS  THEN 

One  of  a  Series 

Headliners  Award  j 

Presented  Shirer! 

Special  Plaque  for  Coverage; 
Abroad  Given  Commentator 

WILLIAM  L.  SHIRER,  news  an- 
alyst and  former  Berlin  correspon- 

dent for  CBS,  was  presented  with 
a  special  award  June  28  by  the 
National  Headliners  Club  at  their 
annual  banquet  in  Atlantic  City 

for  the  "general 
excellence"  of  his radio  reporting 

during  the  last 
several  years.  He covered  Germany 

by  air  from  1937 until  his  return  in 
December  1940. 

The   award,  a 
new  one,  is  given 

for    outstanding      Mr.  Shirer 
achievement  over 
an  extended  period,  rather  than 
during   the   previous   year.    This  ] 
makes   Shirer  the   first  two-time  j 
winner  of  the  club's  honor.  In  1938  j 
he  and  Edmund  R.  Murrow,  CBS  ; 
chief  of  European  staff,  won  the  [ 
award  for  their  work  in  reporting 
the  Austrian  Anschluss.  | 

Dramatic  Theme  | 

Presentation  of  the  silver  plaque 
with  a  bas-relief  of  the  globe  on 
one  side  and  a  torch,  representing 
truth,  on  the  other,  surrounded  by 
laurel  wreaths,  was  made  by  Angus 

Perkerson,  chairman  of  the  Head- 
liners  Club  award  board  and  edi- 

tor of  the  Atlanta  Journal  Sunday 

magazine  edition. 
The  National  Headliners  Club, 

composed  of  leaders  in  the  journal- 
istic world,  began  the  custom  of 

awarding  annual  medals  for  out- 
standing achievements  in  1935,  in  j 

the  newspaper,  radio  and  newsreel  j fields.  i 

WWRL  Is  Given  5  kw.; 

WIZE  Also  Is  Boosted 

A  CONSTRUCTION  permit  to  in- 
crease its  power  from  250  watts 

to  5,000  watts  fulltime  on  1600  kc. 

was  granted  June  24  by  the  FCC  ' 
to  WWRL,  New  York.  The  trans- ! mitter  and  vertical  radiator  will  j 
be  installed  in  the  Brooklyn  area. 

WIZE,     Springfield,     0.,     was  , 
granted  a  modification  of  license  to  , 
increase  power  from  100  to  250 
watts  on  1430  kc,  with  fulltime. 

Tucumcari,  N.  M.,  Local 
TUCUMCARI,  a  community  in 
eastern  New  Mexico  with  a  popu- 

lation of  6,000,  according  to  the 
1940  census,  was  awarded  a  local 
June  24  when  the  FCC  granted  a 
construction  permit  to  Krasin  & 
Krutzner  for  a  new  station  on  1400 
kc.  using  250  watts  fulltime.  Per- mitee  is  a  partnership  of  Lester  Q. 
Krasin,  a  radio  technician  from 
Las  Vegas,  N.  M.,  and  Otto  A. 
Krutzner,  who  has  been  in  the  auto 
body  reconstruction  business  in  Las 
Vegas  14  years. 

MORE  FLIERS  in  Uncle  Sam's  service  during  the  first  World  War,  whose identification  will  be  found  on  page  43. 
EDWARD  PETRY  &  Co.,  station  rep- resentatives, has  moved  its  St.  Louis office  to  1221  Locust  St. 
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WKY  carries  12  out  of  a  possible  14  top  urban 

program  favorites  daytime;  11  out  of  16  at  night 

•  Few  stations,  indeed,  achieve  and  maintain  such  pronounced  .listener 
popularity  in  their  communities  as  has  WKY  in  Oklahoma.  There  are, 
of  course,  many  reasons  for  this  high  listener  esteem  not  the  least  of 
which  is  to  be  found  in  the  recent  study  of  urban-rural  listening  habits 
issued  by  the  Co-operative  Analysis  of  Broadcasting. 

Oklahoma  City  stations  carried  14  of  the  20  daytime  programs 
ranking  topmost  with  urban  listeners.  Twelve  of  the  14  were  on  WKY! 
Sixteen  of  the  20  top-ranking  night  time  urban  programs  were  on  Okla- 

homa City  stations.    WKY  had  11  out  of  the  16! 
Even  a  greater  percentage  of  top-ranking  rural  programs  were 

carried  by  WKY. 
These  and  many  other  programs  of  high  national  rank  together 

with  dozens  of  locally  produced,  live  talent  programs  of  even  greater 
local  listener  interest — news,  sports,  educational,  religious,  and  special 
events — combined  with  still  other  important  local  factors  have  formed 
for  WKY  a  strong  listener-winning  alliance. 

Few,  to  be  sure,  are  the  stations  which  penetrate  their  markets  so 

deeply  and  deliver  to  advertisers  such  a  maximum  of  their  markets' 
potential  audience  so  consistently  morning,  afternoon  and  night. 



'Broadcasting'  Staff  Changes 
WITH  the  resignation  of  Edward  Codel  as  manager  of  the  Chicago 
office  of  BROADCASTING,  S.  J.  Paul,  of  the  New  York  staff,  on 

July  1  will  assume  charge.  Mr.  Paul's  New  York  post  will  be  taken 
by  Martin  Davidson,  Harvard  graduate  who  has  been  on  the  Wash- 

ington news  staff  for  the  last  year.  Mr.  Codel,  in  charge  at 
Chicago  for  the  last  18  months,  on  July  7  will  assume  the  manager- 

ship of  WPAT,  Paterson,  N.  J. 

Networks^  Stations  Provide  Coverage 

From  Scene  of  Submarine  0-9  Disaster 

Attack  on  Russia 

Revealed  Through 

Network  Monitors 

World  Hears  of  Declaration 

From  Broadcast  Coverage 

WHEN  the  comparative  evening 
quiet  of  June  21  was  shattered 

with  Germany's  startling  declara- 
tion of  war  on  Russia,  radio  was 

again  on  the  job  to  pass  along  the 
news  to  press  associations,  news- 

papers, and  late  evening  and  early 
morning  listeners. 

First  hints  of  Germany's  move 
heard  over  NBC  and  CBS  listening 
posts  brought  the  news  staffs  of 
both  networks  to  New  York  head- 

quarters, some  of  CBS  attire  rang- 
ing from  pajamas  to  evening 

clothes.  The  time  was  11:30  p.m.  in 
New  York  when  the  Berlin  an- 

nouncement came  through  that 
Goebbels  would  shortly  make  an 
important  announcement. 

At  NBC's  Post 

At  Bellmore,  Long  Island,  Stefan 
Rundt  of  the  NBC  listening  staff 
covered  the  Berlin  stations  at 

NBC's  receiving  station,  lately  re- 
moved from  Radio  City  to  the  site 

of  WEAF's  old  transmitter. 
Jules  Van  Item,  head  of  that 

post,  took  over  the  job  of  record- 
ing and  translating  the  Hitler 

proclamation  read  by  Goebbels,  re- 
ception being  wired  from  Bellmore 

direct  to  the  Radio  City  news  room, 
where  A  A.  Schechter,  NBC  direc- 

tor of  news  and  special  events,  was 
in  charge.  NBC  announced  at  11:30 
that  the  Berlin  radio  would  make 
an  important  announcement 
shortly. 

At  ll:4i  p.m.,  Robert  Waldrop 
read  the  first  portions  of  the 
proclamation  on  NBC  with  the  in- 

timation that  German  troops  had 
already  invaded  Russia.  Announce- 

ment of  war  came  at  midnight,  and 
from  then  until  5  a.m.  NBC  car- 

ried 20  periods  of  bulletins  and 
commentaries — from  Washington, 
Berlin,  London  and  New  York.  NBC 
news  analysts  included  John 
Gunther,  Eugene  Lyons,  H.  V. 
Kaltenborn,  from  New  York;  Ray- 

mond Clapper  from  Washington; 
Charles  Lanius  from  Berlin,  and 
Fred  Bate  from  London.  Announc- 

ers were  Waldrop,  George  Putnam 
and  Gene  Hamilton. 
CBS  broadcast  its  first  bulletin 

of  the  German  declaration  at  11:30 
p.m.,  and  continued  on  the  air  un- 

til 5  a.m.  with  a  running  account 
of  the  news.  Elmer  Davis,  Major 
George  Fielding  Eliot,  and  William 
L.  Shirer  carried  on  roundtable 
discussions  of  the  situation,  under 
the  direction  of  Paul  W.  White, 
CBS  director  of  public  affairs. 
Between  the  New  York  broad- 

casts, CBS  picked  up  Edward  R. 
Murrow  in  London,  with  news  of 
the  British  reaction  to  the  develop- 

ment; Harry  W.  Flannery  in  Ber- 
lin, Bill  Henry  in  Los  Angeles,  and 

Albert  Warner  in  Washington. 
Under  the  direction  of  Miss 

Elizabeth  Tucker,  in  charge  of 
CBS  shortwave  program,  the  buUe- 

ITS  ATTENTION  shifting  sud- 
denly from  the  European  war  last 

week  with  the  tragic  sinking  of 
the  submarine  0-9,  NBC  rushed  a 
special  crew  of  men  to  the  Ports- 

mouth Navy  Yard  to  give  the  only 
network  on-the-spot  description  of 
the  Navy's  futile  efforts  to  rescue 
the  33  officers  and  men  trapped  440 
feet  below  the  ocean's  surface. 
When  the  news  came  in  Friday 

afternoon  that  the  0-9  was  overdue 
after  a  practice  dive,  a  field  crew 
under  the  direction  of  Arthur  Feld- 
man,  NBC  supervisor  of  special 
events,  flew  to  Portsmouth  and  by 
Saturday  morning,  after  handling 
four  special  broadcasts  for  the  net- 

work, was  ready  to  go  to  sea  with 

a  floating  transmitter.  NBC's  crew consisted  of  Announcers  William 

Spargrove  and  Radcliffe  Hall,  En- 
gineers   C.    M.    Hutson,  Andrew 

tins  were  translated  as  received 
into  various  languages  and  broad- 

cast to  Europe  in  French,  German, 
Italian  and  Polish  on  WCBX,  New 
York,  and  to  South  America  on 
WCAB,  Philadelphia  shortwave 
station. 

At  least  one  net  result  remains 
after  the  hectic  hours  subsided 
Sunday:  Russia  is  now  aware  of 
the  importance  of  American  opinion 
in  its  struggle  with  the  Nazis  and 
will  break  down  a  large  part  of  its 
heretofore  almost  impregnable 
news  censorship. 

From  Moscow 

NBC  reports  that  it  now  appears 
likely  that  Herman  Habicht,  NBC 
Moscow  correspondent,  will  shortly 
be  able  to  arrange  for  regular  com- 

mentaries from  that  city.  CBS, 
which  had  no  correspondent  in  the 
Russian  capital  at  the  outbreak  of 
the  war  last  week,  states  that  at  is 
now  making  arrangements  for  one 
of  its  European  or  Far  Eastern 
correspondents  to  cover  this  new 
scene. 
NBC  attributed  much  of  its  suc- 

cess in  prompt  handling  of  the 
sudden  news  to  the  new  location  of 
its  shortwave  listening  post-receiv- 

ing station.  New  receivers  were 
installed  at  the  site,  a  teletype  cir- 

cuit links  the  station  with  the  Ra- 
dio City  newsroom,  a  program  line 

enables  any  of  the  monitors  to  go 
on  the  air  from  the  receiving  sta- 

tion, and  a  private  phone  line 
facilitates  the  direction  of  activ- 

ities from  NBC  headquarters  by 
Jules  Van  Item. 

Thompson  and  George  Butler,  and 
Press  Representatives  Leif  Eid  and 
Tommy  Weber. 

Wartime  Conditions 

According  to  Eid,  material  for 
NBC's  programs  included  not  only 
descriptions  of  the  actual  salvage 
work,  but  also  question-and-answer 
talks  with  the  Navy  Yard  comman- 

dants and  submarine  commanders 
as  well  as  a  talk  by  Secretary 
of  the  Navy  Knox. 

Eid  also  reported  that  it  was 
one  of  the  first  lessons  for  Ameri- 

can radio  of  covering  an  event  of 
military  importance  under  what 
amounted  to  wartime  conditions. 
Radio  men  and  reporters  were 
stopped  at  the  Yard,  and  given 
identification  cards  and  full  mili- 

tary escort  to  the  docks,  but  no  cen- 
sorship of  the  news  was  encoun- tered. 

Besides  a  special  cruiser  with  a 
25-watt  antenna  job  (WNBV), 
NBC  established  a  shore  station  at 
the  transmitter  site  of  WHEB, 
Portsmouth,  which  cooperated  with 
the  network.  This  shore  transmit- 

ter was  WIEW,  also  a  25-watt 
unit.  Once  on  the  scene  at  the  div- 

ing grounds  24  miles  due  east  of 
Portsmouth,  the  cruiser  crew  were 
unable  to  contact  the  shore  crew, 
but  hit  on  the  solution  of  tuning  in 
through  WHEB  and  at  2:30  p.m., 
the  exclusive  program  went  on. 
Only  when  it  became  obvious  that 
rescue  efforts  had  failed  did  the 
NBC  field  crew  disband. 

Other  Crews  on  Scene 

CBS  covered  the  event  through 
special  crews  from  its  affiliate  sta- 

tions WEEI,  Boston,  and  WLAW, 
Lawrence,  while  MBS  offered  cov- 

erage through  a  tieup  with  a  Co- 
lonial Network  crew  of  represen- 

tatives. 

George  Lasker,  manager  of 
WORL,  drove  to  Portsmouth  with 
members  of  his  staff  as  well  as  a 
special  crew  from  WCOP,  Boston, 
and  the  two  stations  jointly  pro- 

vided coverage.  The  two  staffs 
gathered  last-minute  developments, 
reporting  back  to  their  studios  by 
telephone. 

Radio  witnessed  the  final  chap- 
ter in  this  tragic  sag'a  of  the  deep 

when  WBZ-WBZA,  Boston  and 
Springfield,  set  up  its  microphones 
on  the  submarine  Triton  Sunday, 
June  22,  when  the  official  burial 
services  were  read  as  15  rescue  ves- 

AT  DISASTER  SCENE  Radcliffe 
Hall,  NBC,  spoke  from  a  chartered 
cruiser  over  the  graveyard  of  the 
stricken  submarine  0-9,  440  feet 
below.  Here  the  cruiser  is  lashed  to 
the  rescue  ship  Falcon  as  Hall  in- 

terviews officers  and  crew.  Catas- 
trophe occurred  24  miles  east  of 

Portsmouth,  N.  H. 

sels  stood  at  attention.  Broadcast 
by  WBZ-WBZA  was  the  tribute  of 
Secretary  of  Navy  Knox  and  the 
final  prayers  of  the  chaplain.  The 
preceding  Friday  WBZ  -  WBZA 
flashed  the  news  of  that  submarine 
was  missing  at  2:47  p.m.  and  sent 
a  crew  to  the  scene. 
All  facilities  used  for  the  Fri- 

day and  Saturday  broadcasts  had 
been  torn  down  and  some  returned 
to  Boston  studios  while  a  needed 
generator  lay  in  a  freight  yard  in 
Maine  when  the  station  decided  at 
the  last  minute  to  cover  the  burial 
services.  With  the  cooperation  of 
the  Navy,  the  reassembly  was  ac- 

complished within  five  hours. 
WHEB  Claims  First 

WHEB,  Portsmouth,  aired  its 
broadcast  from  the  scene  at  7:04 

p.m.,  Friday,  which  the  station  re- ports as  the  first  broadcast,  beating 
the  other  stations  and  networks  by 
several  hours.  Earlier  in  the  after- 

noon when  the  first  news  of  the  dis- 
aster was  flashed  the  station's  new 

manager,  Bert  Georges,  in  New 
York  at  the  time,  arranged  with 
NBC  to  get  the  pickup  from  his 
station  with  WHEB  Announcers 
Winn  Bettinson  and  Bill  Bradley 

putting  the  official  Navy  informa- tion on  the  network  at  4:35  p.m. 

Du  Pont  Seeks  Program 

E.  I.  du  PONT  de  NEMOURS  & 
Co.,  Wilmington  (institutional), 
through  BBDO,  New  York,  is  look- 

ing over  the  field  for  a  possible  re- 
placement of  Cavalcade  of  America 

(NBC-Red,  Mondays,  7:30-8  p.m.). 
Whether  Cavalcade  will  be  re- 

placed has  not  been  decided,  but 
it  is  the  yearly  policy  to  investigate 
outstanding  programs  available, 
the  agency  stated. 

Red  Star  Schedule 

RED  STAR  YEAST  &  PROD- 
UCTS Co.,  Milwaukee  (yeast),  in 

early  June  started  a  varying  sched- ule of  five  and  six-weekly  spot 
announcements  on  WFBM,  In- 

dianapolis; KLZ,  Denver;  WEBC, 
Duluth.  Agency  is  Arthur  Meyer- hoff  &  Co.,  Chicago. 
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TKe  PANHANDLE'S  Contribution  To  . 

Meat  for  America's  Millions!  Bread  for 

a  Busy  Nation!  Oil  for  the  Wheels  of 

Industry!  The  Texas  Panhandle  is  a  trea- 
sure chest  of  rich  natural  resources  which 

are  of  new  and  vital  Importance.  The 

97%  native-born  white  population  of 

this  area  Is  "All  Out"  for  preparedness. 

The  greatest  spring  cattle  round-up  in 

years  is  just  over  .  .  .  bumper  wheat 

crops  are  being  harvested  ...  oil  pro- 

duction Is  Increasing.  Everybody's  at 
work!  The  result:  great  prosperity  for 

this  market  and  unprecedented  oppor- 

tunity for  advertisers  who  want  to  reach 

it  through  Its  dominating  NBC  outlet  — 

V^ATTS  DAYTIME 

GET  THE  ATTRACTIVE  COMBINATION 

RATE  ON  THESE  FOUR  CLOSE-KNIT 

STATIONS. 

KGNC 

AmarJllo 

KFYO 

Lubbock 

KTSA  KRGV 

San  Anfoftjo  We$la<:o 

CENTRAL  SALES OFFICfc  '  805-^  Tower  )'eir«te«m  5«<y{tt^, 
K6f»  L  Sfbsattt  S^ft^raJ  Sales  Mait^^^r 

Deltas,  t«Ka* 
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WCKY  Seeks  Transfer 

To  640  kc.  Assignment 
AN  APPLICATION  for  assign- 

ment on  640  kc.  with  its  present 
power  of  50,000  watts,  was  filed 
with  the  FCC  June  25  by  WCKY, 
Cincinnati,  CBS  outlet.  The  clear 
channel  now  is  occupied  by  KFI, 
Los  Angeles,  although  Newfound- 

land has  a  10,000-watt  station  on 
the  frequency. 

According  to  the  application,  the 
shift  in  frequency  from  1530  to  640 
kc.  would  result  in  an  increased 
nighttime  service  to  approximately 
850,000  population  and  during  the 
day  to  approximately  3,250,000.  Di- 

rective antennas  would  be  used  both 
day  and  night. 

0PM  Lends  Support  to  Daylight  Savings  NBC  Defers  Plan 

Bolstering  Movement;  FPC  Objections 

MacMillan  Oil  Test 

MacMILLAN  PETROLEUM  Corp., 
Los  Angeles,  (Ring-Free  motor 
oil),  will  test  spot  announcements 
in  a  few  unselected  markets,  ac- 

cording to  Roy  S.  Durstine  Inc., 
New  York,  the  newly-appointed 
agency. 

WEEKLY  PUBLICATIONS  Inc., 
New  York  (Wewsweek) .  on  June  26 
discontinue.?!  Ahead  of  the  Headlines 
for  12  weeks,  resuming  the  program 
Sept.  11  on  24  NBC-Blue  stations, 
Thursday,  10:30-10:45  p.m.  Agency 
is  Tracy-Locke-Dawson,  N.  Y. 

ADVANCING  a  national  daylight 
savings  time  system  definitely  in- 

to the  probability  stage,  the  Of- 
fice of  Production  Management 

last  Wednesday  was  reported  to 
have  sent  to  the  White  House  a  re- 

quest that  President  Roosevelt  call 
for  legislation  eatablishing  uni- 
veisal  daylight  saving  time  on  a 
.year-round  basis  during  the  de- 

fense emergency.  The  OPM  request 
followed  completion  of  a  year-long 
survey  by  the  Federal  Power  Com- 

mission, which  recommended  day- 
light saving  time  in  several  regions 

of  the  country. 
Although  no  definite  statement 

was  available  from  OPM  or  the 
White  House,  or  from  the  Fed- 

eral Power  Commission  covering  its 
report,  it  was  indicated  that  OPM 
favored  going  beyond  FPC  recom- 

mendations and  establishing  a  uni- 
versal DST  system,  in  the  inter- 

est of  eliminating  confusion  that 
would  result  from  observance  of 
DST  in  some  parts  of  the  country 
and  standard  time  in  other  regions. 

It  has  been  felt  for  some  time 

■JNOrANA'S  MOS-f  "  POWERFUL  STATION 

that  when  and  if  OPM  came  out 
for  DST,  it  would  recommend  year- 
round  operation  during  the  emer- 

gency, rather  than  observance  only 
during  six  or  seven  months  a  year. 
This  has  become  increasingly  evi- 

dent, with  the  current  DST  season 
already  well-advanced  and  promis- 

ing to  be  almost  over  by  the  time 
the  necessary  legislation  is  ap- 

proved by  Congress. 
The  Power  Commission  survey  is 

understood  to  recommend  that 
clocks  be  advanced  only  in  cer- 

tain areas — in  the  Southeast,  for 
instance — with  the  President  given 
the  power  to  extend  DST  areas 
when  necessary.  The  study  is  re- 

ported to  indicate  that  "fast  time" on  a  national  basis  might  do  more 
harm  than  good  at  present — power 
might  be  saved  in  some  areas  to 
no  purpose,  and  the  resulting  loss 
in  revenue  might  jeopardize  out- 

standing utility  bonds,  particular- 
ly those  of  municipal  plants. 

Follows  Ickes  Approval 

The  OPM  recommendation, 
which  resembles  the  previously  ex- 

pressed sympathies  of  Secretary 
of  Interior  Ickes,  one  of  the  lead- 

ing DST  prponents,  calls  for  a 
one-hour  time  advance  on  a  nation- 

al scale,  to  be  established  by  leg- 
islation ratrer  than  executive  or- der. 

It  was  indicated  that  Congres- 
sional action  was  believed  to  have 

a  better  psychological  effect.  Both 
the  OPM  and  Secretary  Ickes  op- 

pose the  regional  idea  on  grounds 
that  a  confusing  situation  would 
result,  particularly  regarding  rail- 

road schedules,  market  hours  and 
the  like. 

From  the  standpoint  of  radio,  en- 
forcement of  DST  on  a  regional 

basis  would  do  little  or  nothing  to 
relieve  the  haphazard  situation 

now  maintaining,  with  "fast  time" 
observed  in  some  areas  and  stand- 

ard time  in  others.  Programming 
difficulties  would  result,  as  they 
do  today,  and  the  situation  might 
be  aggravated  since  DST  areas 
probably  would  become  even  larger 
than  they  now  are. 

According  to  an  NAB  survey, 
completed  in  mid-May  for  which 
485  stations  answered  question- 

naires, few  broadcasters  favor  the 
present  part-way  observance  of DST  [Broadcasting,  May  12]. 
Most  of  the  surveyed  stations  pre- 

ferred a  universal  system  of  either 
DST  or  standard  time,  with  the 
bulk  speaking  in  favor  of  national 
daylight  saving  time. 

At  present  four  bills  to  estab- 
lish daylight  saving  time  on  a  na- 

tionwide basis  are  pending  in  the 
House, — all  patterned  after  the 
DST  statute  of  World  War  I  days 
— introduced  by  Reps.  McLean  (R- 
N.  J.),  Keogh  (D-N.Y.),  Rogers 
(R-Mass.)  and  Flannery  (D-Pa.). 
None  of  these  provides  a  year- 
round  system.  No  action  has  been 

To  Buy  KOA,  KGO 
Monopoly  Rules  Cause  Delay 
In  Million  Dollar  Deal 
A  PLAN  for  acquisition  of  KOA 
Denver,  and  KGO,  San  Francisco 
by  NBC  from  General  Electric  Co. 
for  a  figure  in  the  neighborhood  of 
11,000,000,  has  been  temporarily 
dropped  because  of  the  network 
monopoly  regulations  adopted  by 
the  FCC  majority,  it  was  learned 
authoritatively  last  week. 

The  stations,  both  now  licensed 
to    NBC    under    leaseholds  but 
owned  by  GE,  have  been  desig 
nated  for  hearing  on  license  renew- 

als by  the  FCC  as  part  of  its  cru 
sade  against  management  contracts 
and  leases,  which  it  views  as  tanta 
mount  to  transfers  of  license  in 
violation  of  Section  310  of  the  Com 
munications  Act.  The  hearings  have 
been  set  for  July  21. 

Channel  Broken 

KOA  has  operated  with  50,000 
watts  on  850  kc.  as  a  Class  I-A  sta 
tion,  but  the  FCC  recently  author 
ized   WHDH,  Boston,  to  operate 
fulltime  with  5,000  watts  on  the 

frequency,  resulting  in  a  break- down of  the  channel.  This  matter 
now  is  in  litigation  since  an  ap 
peal  has  been  taken  by  NBC  to  the 
U.  S.  Court  of  Appeals  for  the  Dis- 

trict of  Columbia.  A  petition  for  a 
stay  order,  to  prevent  WHDH  from 
operating  on  fulltime  until  court 
action  on  the  appeal,  also  is  await 
ing  court  ruling. 
KGO,  operating  on  810  kc.  as  a 

Class  II  station,  uses  7,500  watts 
but  is  authorized  to  operate  as  a 
I-B  station  with  10,000  watts.  It  is 
understood  negotiations  were  begun 

several  months  ago  for  acquisition' 
of  the  two  stations  by  NBC,  and 

price  dickering  on  the  over-all 
price  has  ranged  between  $850,000 
and  something  more  than  $1,000,-1 
000,  sought  by  GE. 

With  the  issuance  May  2  of  the 
chain-monopoly  regulations,  which 
would  ban  network  ownership  of 
more  than  one  station  in  cities 
other  than  New  York,  Chicago  and 
Los  Angeles  or  San  Francisco,  the 
conversations  became  stalemated. 
Whether  they  will  be  reopened,  it 
is  presumed,  depends  upon  the  final 
disposition  of  the  FCC's  regula tions. 

WHBF  Power  Boost 

WHBF,  Rock  Island,  111.,  is  slated 
to  begin  its  new  5,000-watt  oper- 

ation with  a  series  of  programs^ 
June  30  and  July  1.  Owned  and 
operated  by  the  Rock  Island  Argus WHBF  is  a  basic  outlet  of  MBS 
and  is  represented  nationally  by 
Howard  H.  Wilson  Co. 

taken  on  any  of  these  proposals  by 
the  House  Committee  on  Interstate 
&  Foreign  Commerce,  pending 
some  sort  of  stimulation  from  the 
Administration.  It  is  believed, 

however,  that  if  President  Roose- 
velt carries  through  on  the  OPM 

request  and  recommends  action  by 
Congress,  the  necessary  legislation 
will  go  through  in  short  order. 

M WESTINGHOUSE  RADIO  STATIONS  Inc KDKA    KYW    WBZ    WBZA    WOWO    WGL  WBOS 
REPRESENTED.  NATIONALLY    BY  NBC  SPOT  SALES 
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VERSATILE  VIC  HANSON,  for- 
mer head  football  coach  of  Syra- 
cuse U  and  now  a  member  of  the 

sales  staff  of  WAGE,  Syracuse,  has 
assumed  the  additional  duty  of 
head  of  the  Atlantic  Baseball 
School  in  Central  New  York. 
WAGE  has  granted  him  a  two- 
month  leave  of  absence  to  teach 
baseball  to  youngsters  in  Syracuse 
and  nearby  Rome,  Watertown 
and  Oneida.  He  will  return  to  his 
sales  duties  at  WAGE  in  the  fall. 

Heard  the  Bout 
AN  INCREASE  of  almost 
300%  above  the  usual  week- 

day gate  resulted  June  18 
when  the  owners  of  the  Min- 

neapolis Kels  baseball  club, 
despite  a  rather  skeptical  at- 

titude, allowed  WLOL,  the 
local  MBS  station,  to  wire 
the  park  to  bring  returns  of 
the  Louis-Conn  heavyweight 
fray  prior  to  the  scheduled 
night  game.  A  few  WLOL 
spot  announcements  on  the 
added  attraction  at  the  ball 
game  resulted  in  the  7,812 
attendance. 

Extensive  Aid  Is  Given 

USO  by  Radio  Groups 
RADIO  portion  of  the  advertising 
campaign  now  in  process  for  the 
United  Service  Organization  in- 

cludes time  on  more  than  685  sta- 
tions throughout  the  country,  the 

USO  reports,  with  nearly  all  the 
network  programs  carrying  a  men- 

tion of  the  gi'oup  and  some  writ- 
ing the  campaign  into  their  plots. 

Stars  of  stage,  radio  and  screen 
are  participating  in  national  and 
local  programs,  and  one-minute 
dramatized  appeals  for  funds  are 
heard  daily  between  commercial 
programs. 

Neville  Miller,  president  of  the 
NAB,  is  chairman  of  the  USO  na- 

tional radio  committee,  which  in- 
cludes the  presidents  of  the  three 

major  networks,  and  heads  of  local 
stations  and  regional  groups. 
Chairman  of  the  radio  advertising 
section  is  Joseph  R.  Busk,  vice- 
president  of  Ruthrauff  &  Ryan. 

Fly  Indicates  He  Advocates  Duplication 

For  Clear  Channel  Stations  on  Coasts 

CLEAR-CUT  indication  that  FCC 
Chairman  James  Lawrence  Fly 
favors  duplication  of  clear  chan- 

nels now  utilized  by  stations  on 
the  coasts  and  borders  or  else 
would  espouses  their  relocation  in 
the  interior  of  the  country  was  giv- 

en by  the  Commissioner  in  a  sep- 
arate opinion  concurring  in  the 

majority  action  of  the  FCC,  for- 
malizing the  breakdown  of  the  850 

kc.  clear  channel  occupied  by  KOA, 
Denver. 

Along  with  the  text  of  the  FCC 
decision  and  order  denying  the 
KOA  petition  for  a  stay  [Broad- 

casting, June  16],  released  re- 
cently, the  chairman  issued  a  spec- 

ially concurring  opinion  setting 
forth  his  clear-channel  views.  He 
had  voted  with  Commissioners 
Thompson  and  Walker  to  deny  the 
NBC  petition,  whereby  the  deci- 

sion granting  WHDH,  Boston,  full- 
time  on  the  850  kc.  channel  with 
5,000  watts  would  have  been  stayed 
pending  final  determination  of  an 
appeal  in  the  case  taken  to  the 
U.  S.  Court  of  Appeals  for  the  Dis- 

trict of  Columbia. 
He  pointed  out  that  the  Commis- 

sion previously  had  decided  the 
case  and  that  he  had  not  partici- 

pated, and  he  did  not  want  to  be 
understood  to  be  expressing  an 
opinion  on  the  merits  of  that  de- 

cision by  his  separate  opinion  on 
a  "procedural  matter". 

Great  waste,  the  chairman  said, 
results  from  the  fact  that  clear- 
channel-clear  stations  "whose  rais- 
on  d'etre  [reason  for  existence]  is 
to  serve  over  great  distances  and 
in  vast  rural  areas  of  the  country" 
have  to  a  great  extent  been  con- 

centrated along  the  coasts  and  bor- 
ders of  the  country.  He  said  the 

power  "is  impacted"  into  the  luc- 
rative markets  of  large  metropoli- 

tan areas  v/hich  are  already  fully 
served,  if,  in  fact,  not  overserved, 
v/hile  a  great  portion  of  the  signal 

THE  WATER 

Well-Witcher's  Arf  Used  at 
 New  CBY  Transmitter  

CBY,  Toronto,  on  July  1  begins 
operation  of  its  new  1,000-watt 
Northern  Electric  transmitter  from 
its  new  location  outside  Toronto. 
In  charge  of  the  transmitter  is  Ar- 

thur W.  Holmes,  engineer  with  the 
CBC  Overseas  Unit  in  Great 
Britain  since  December  1939.  He  is 
assisted  by  J.  A.  Spalding  and  H.  S. 
Tyson,  who  has  been  ferrying 
planes  to  Britain. 

In  the  erection  of  the  station 
building,  the  ancient  art  of  well- 
witching  was  used.  While  H.  M. 
O'Neill,  engineer  in  charge  of  con- 

struction, was  skeptical,  he  allowed 
a  well-witcher  armed  with  a  forked 
apple  wood  twig  to  locate  water. 
The  well  was  dug  exactly  on  the 
spot  where  the  well-witcher  had  in- 

structed and  had  stated  that  water 
would  be  found  at  80  feet.  At  90 
feet  there  was  an  overflowing  well, 
which  now  comes  up  into  the  base- 

ment of  the  transmitter  house. 

strength  of  the  clear-channel  sta- 
tion is  wasted  upon  the  sea. 

"Thus,  while  listeners  in  New 
York,  Chicago  and  Los  Angeles, 
may  tune  in  on  a  dozen  stations, 
there  are  vast  rural  regions  in  up- 

per New  England,  in  some  areas 
of  the  South,  and  in  the  great 
trans-Mississippi  area  where  the 
listening  public  has  difficulty  in 
receiving  programs  of  even  one 
station.  The  need  for  a  studious, 
careful  appraisal  of  this  vital  prob- 

lem is  apparent.  If  the  clear-chan- 
nel wavelengths  are  to  be  further 

exploited,  the  plans  for  that  ex- 
ploitation ought  to  be  made  in  the 

light  of  these  dominant  factors  and 

as  a  result  of  a  full  study." 

WIBC  on  Fulltime 

HAVING  switched  to  fulltime 
operation  with  5,000  watts  on  1070 
kc.  on  June  18,  WIBC,  Indianapolis, 
is  now  operating  on  a  19-hour 
schedule  daily,  5  a.m.  to  midnight, 
according  to  C.  A.  McLaughlin, 
vice-president  and  general  man- 

ager. WIBC  had  previously  opi- 
ated daytime  only  with  1,000  watts. 

A  new  RCA  transmitter  at  New 
Augusta,  Ind.,  and  new  studios  in 
the  Indianapolis  Athletic  Club  rep- 

resent an  outlay  of  $100,000.  Gov. 
Schricker  of  Indiana  proclaimed 
June  29  as  "WIBC  Day"  for  the 
State,  and  the  dedication  ceremony 
that  day  was  to  be  featured  by  a 
salute  from  Mutual  Network. 

A  FULLTIME  regional  in  Padueah, 
Ky.,  is  asked  in  the  application  to 
the  FCC  of  Padueah  Newspapers  Inc., 
publisher  of  the  Padueah  Sun-Demo- crat, for  a  1,000-watt  outlet  on  930  kc. 
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SHIFTING  its  origination  point from  week  to  week,  the 
SPEBSQSA  program  will  be 
started  July  3  on  CBS  Thurs- 
days, 8:30  p.m.  The  name  repre- 
sents initials  for  "The  Society  for the  Preservation  &  Encouragement 

of  Barber  Shop  Quartette  Singing 
in  America,"  whose  membership 
includes  celebrities.  Charles  Vanda, 
CBS  Pacific  Coast  program  direc- 

tor, will  handle  the  production. 

Early  Morning  Listener  Quiz 

LISTENERS'  questions  pertaining 
to  driving,  traffic  and  on  general 
subjects  are  answered  during  an 
early  morning  quiz  show,  a  feature 
of  The  Breakfast  Roundtable  on 
KGO,  San  Francisco,  at  7:15  a.m. 
six  days  a  week.  Listeners  keep 
their  own  score  and  the  announcer 
suggests  the  loser  treat  the  others 
to  prizes. *     *  * 

Salute  to  Defense  Worker 
DEFENSE  WORKER  who  has 
done  the  outstanding  job  of  the 
week  is  saluted  on  Proudly  We 
Hail,  new  program  designed  to  in- 

spire workers  in  the  defense  indus- 
try, on  WABC,  New  York.  Leading 

entertainers  and  commentators  con- 
tribute their  services  to  the  pro- 

gram on  a  voluntary  basis. 
^      ̂   ^ 

Week-End  Vacations 
WHAT'S  GOING  ON  in  Northern 
California  over  the  weekends — in- 

formation on  county  fairs,  exposi- 
tions, rodeos,  athletic  activities,  or- 

ganization picnics  and  outings — 
makes  up  the  new  KYA,  San  Fran- 

cisco, program  Amusement  Page  of 
the  Air,  Fridays  and  Saturdays. 

r^«*4  PROGRAMS 
Behind-the-Camp  Scenes 

DESIGNED  to  show  what  goes  on 
in  Army  camps  aside  from  military 
training.  Tempo  of  the  Times,  on 
WOWO,  Fort  Wayne,  features 
speakers  familiar  with  different 
phases  of  camp  routine,  such  as  the 
dietitian,  the  person  in  charge  of 
recreation  facilities,  etc.  It  aims  to 
acquaint  people  with  national  de- 

fense efforts,  to  encourage  young 
people  to  enlist  in  the  army  and  to 
arouse  those  not  eligible  for  actual 
training  to  enlist  in  home  defense 
activities. 

All  the  Sports 
ENTIRE  sports  staff  of  WBBM, 
Chicago,  is  participating  in  a  new 
weekly,  quarter-hour,  Saturday 
program.  The  Sportsman's  Show. 
Also,  visiting  celebrities  will  be  in- 

terviewed. Jim  Crusinberry,  vet- 
eran sports  editor  of  WBBM,  has 

charge  of  the  series,  with  Pat  Fan- 
agan,  John  Harrington,  Val  Sher- 

man, and  other  sportscasters  be- 
hind the  mike. 

Jobs  for  Graduates 
TO  DIRECT  young  graduates  from 
high  school  or  college  who  are  look- 

ing for  positions  to  the  proper  chan- 
nels, WEEI,  Boston,  is  sponsoring 

a  series  of  Job  Hunter  programs. 
Expert  advice  is  given  by  a  person- 

nel expert. 

Service  News 
GEARED  strictly  to  the  khaki- 
clad  ranks  is  the  new  weekly  half- 
hour  program.  Calling  All  Camps, 
launched  June  20  on  KFI,  Los  An- 

geles, produced  by  Glen  Heisch 
with  m.c.  duties  handled  by  Johnny 
Murray,  Series  features  news  of 
Southern  California  armed  service 
centers.  In  addition,  draftees  com- 

pete for  cash  prizes  offered  for 
the  best  letter  home,  the  hard-luck- 
guy  tale  of  the  week,  winning  last 
lines  to  limericks,  and  similar  con- 

tests. Feminine  interest  is  supplied 

by  Nancy  Baker,  billed  as  "The 

Girl  Friend." 
^  ^  ^ 

Newcomers  to  Capital 
RECENTLY  ARRIVED  residents 
are  interviewed,  and  given  some  in- 

teresting highlights  concerning 
Washington,  and  arrangements 
made  to  meet  people  from  their  own 
State  on  Newcomers  Club.  The 
program,  aired  on  WW  DC,  aids  in 
the  orientation  of  thousands  of  new 

workers  coming  to  the  nation's  cap- ital during  the  emergency. 
*      *  * 

Fun  From  Fort 
FROM  entertainment  centers  at 
Fort  Bliss  comes  a  weekly  amateur 
hour  on  KROD,  El  Paso,  sponsored 
by  Feder  Jewelry  Co.  Cash  prizes 
are  given,  with  Gruen  watches  for 
first  and  second  finalists. 

NOW 

In  the  Tennessee 

Valley 

at  5000  watts 

Present  rates  in  efFect  until 

August  1,  1941 

• 

National  Representatives 

HEADLEY-REED  CO. 

New  York  •  Chicago  •  Detroit  •  Atlanta 

WAPO  Offers  More! 

MORE  COVERAGE:  Power  boost  July  15  from 
250  watts  to  5,000  watts  day,  1,000  watts 
night  multiplies  primary  area! 

MORE  CUSTOMERS:  With  Camp  Forrest's 
70,000  soldiers  now  in  its  primary  area, 
WAPO  reaches  over  one  half  million  pros- 

pective buyers. 

MORE  PAYROLLS:  Chattanooga  just  chosen 
site  for  38  million  dollar  power  plant  em- 

ploying 18,000. 

MORE  LISTENERS:  Now  scheduling  more 
NBC  Red  and  Blue  shows  than  ever  before. 

WAPO 

Chattanooga's  Friendly  Station 

1150  Kilocycles    NBC  Red  and  Blue 

/or  <,ppe^ring lUis  program  a.  , 
,urage    ani  forliuJe. 

CLEARING  HOUSE  for  shut-insi 
is  a  program  on  WWL,  New  Or 
leans,  in  which  handicapped  per 
sons  tell  how  they  succeeded  despite 
physical  obstacles.  Program  is  en. 
titled  Shut-In  Shelter,  and  partici- 

pants are  awarded  6%  x  9-nich 
certificates,  as  indicated  by  the 
above  miniature. 

*  *  * 
Transcribed  Quiz 

TRANSCRIBED  QUIZ  is  a  new 
twist  to  the  old  game,  on  WFBL, 
Syracuse.  Each  week  the  station 
sends  its  mobile  transcription  unit 
into  two  towns,  where  a  group  ofl 
representative  citizens  face  the 
mike  and  answer  the  questions.  The 
program,  known  as  Caravan  Quiz., 
is  transcribed,  with  the  same  ques- 

tions repeated  in  the  two  towns 
The  judges  listen  to  the  transcrip- 

tion in  WFBL's  studios  and  make 
their  decisions.  The  recordings  are 
broadcast  over  the  station  and  the 
judges'  decision  is  made  public. *  *  * 

For  the  Cause 
BREEZY  items  about  wartime 
charity  workers  are  featured  on  a 
new  Sunday  evening  program 
Everybody's  Doing  It  on  CFRB, 
Toronto,  for  Tisdall's  Jewelry  Store 
Toronto.  An  "Award  of  Merit"  in the  form  of  a  rosebowl  is  given 
weekly  to  the  person  or  group 
whose  contribution  to  wartime 
charities  is  considered  outstanding, 
First  award  went  to  a  bread  com- 

pany driver  who  in  his  spare  time 
collected  salvage  and  turned  the 
proceeds,  some  $1,500,  to  the  Brit- 

ish War  Victim's  Fund. ^  ^  ^ 

Lucky  Tinkle 
GIFTS  from  sponsors,  ranging 
from  musical  flutes  to  scalp  mas 
sages,  are  given  to  club  members 
whose  names  are  read  in  rapid  sue 
cession  during  a  designated  perioc 
of  less  than  one  minute  on  Foi 
Whom  the  Bells  Tinkle,  a  feature 
of  Millicent  Polley's  Listen  Ladiei 
heard  daily  on  WHBF,  Rock  Island- 
Moline-Davenport.  The  tinkle  of  £ 
bell  ends  the  time  and  catches  the 
name  of  the  winner. 

^  ^  ^ 
Behind  the  Hits 

THE  STORY  behind  one  song  hil 
and  the  song  itself  are  featured  oii 

a  daily  five-minute  series  oi^ WKBN,  Youngstown,  0.  TitleC 
Today's  Hit  the  program  gives  ̂  
dramatic  sketch  of  the  background 
of  some  of  the  present  hits  such  as 
"My  Sister  and  I",  which  reflects the  trend  of  world  events. 

^  ^ 

Job  Hunter's  Wardrobe 
HOW  to  dress  and  how  to  act  wher 
you're  looking  for  a  job  is  oiferec 
listeners  on  the  Advice  to  the  Job 
lorn  Saturday  series  conducted  oi 
WBNX,  New  York,  by  Josephin( 
Nessler,  author. 

DON  LEE  BROADCASTING  SYS 
TEM,  Hollywood,  has  added  a  new  cus tom-built  truck  to  its  equipment.  Buil 
by  Walter  Carruthers,  KHJ  engineer 

the 
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UNIQUE  among  many 
 an  un- 

usual piece  of  promotion  sent 
out  by  broadcasters  is  the 
can  of  "Air  Sparagus"  dis- tributed to  agencies  and  clients 

last  week  by  WWNC,  Asheville, 
N.  C.  Enclosed  in  a  4 1/^ -inch  can 
bearing  a  label  for  all  the  world 

like  a  can  of 
vegetables  on 

a  grocer's 
shelf  is  "A Product  of 
Western 
North  Caro- 

lina" ■ —  Air! 
The  rear  of 
the  can,  un- 
d  e  r  "C  o  n- 
tents,"  tells that  this  is 
"a  run-of- 
mountain 
sample  of  our 
top,  cool,  high 
air  —  the  ex- 

tra million- 
Air — so  called  because  yearly  an  ex- 

tra million  visitors  come  to  sniff 
our  air  and  see  our  scenery. 
This  super-choice  ozone  is  thor- 

oughly permeated  around  Western 
North  Carolina  by  that  Colossus  of 
the  Clouds,  that  original  wave- 

length waver,  that  veritable  moun- 
tain mover — WWNC."  Harman  I. 

Moseley,  WWNC  promotion  chief, 
who  originated  and  executed  the 
idea,  says  the  PostofRce  Department 
declares  this  is  the  first  time  the 
postal  facilities  have  been  called 
upon  to  transport  air,  and  Dale 
Harrison,  the  columnist,  devoted 
part  of  one  of  his  syndicated  col- 

umns to  "Air-Sparagus." 

Brooklyn  Deal 
A  MUTUAL  PROMOTION  DEAL 
to  give  better  and  more  thorough 
news  service  to  Long  Island  resi- 

dents has  been  worked  out  by 
WWRL,  Woodside,  N.  Y.,  and  the 
Brooklyn  Eagle.  A  Sunday  program 
of  local  news  and  interviews  is  con- 

ducted by  Norman  Palmer,  Long 
Island  editor  of  the  Eagle,  together 
with  announcements  during  the 
week.  In  return  WWRL  receives  a 
complete  and  special  daily  program 
listing  as  well  as  news  items  and 
feature  stories. 

*      *  * 
Radio  Stars 

DESCRIPTIONS  of  three  radio 
stars  from  the  standpoint  of  their 
personality,  product  and  the  type 
of  show  or  story  in  which  they  are 
featured,  constitute  a  new  prize 
program.  Name  the  Stars,  on 
WNAX,  Yankton-Sioux  City.  Ear- 

liest correct  postmarked  list  re- 
ceives a  dollar. 

KTSM  Ears 

WITH  THE  SLOGAN  "we  can 
spare  you  these  because  we  have 
all  the  rest  in  El  Paso",  KTSM, 
that  city,  has  sent  out  a  pair  of 
large  buffoon  ears  as  promotion 
pieces.  They  were  sent  through  the 
regular  mails  with  a  wired  tag  at- 

tached, giving  the  name  and  ad- 
dress of  the  recipient. 

Titles  for  Girls 
SEEKING  an  appropriate  name  for 
the  group  of  young  ladies  who  vol- 

unteer fcr  dancing  and  hostess  as- 
signments in  the  Army  training 

camps,  WOAI,  San  Antonio,  is  co- 
operating with  the  National  De- 

fense Hostess  Corps  in  promoting  a contest  for  a  title. 

Shipment  of  Air — Shipment  of  Ears — Missouri 

Space — Wayne  in  Marble — 24  Hours 

BROCHURES 

Tours  and  Ads 
ADVERTISEMENTS  in  82  news- 

papers in  the  St.  Louis  area  have 
been  placed  by  KXOK  to  run  for 
one  year.  Supplementing  this  cam- 

paign two  salutes  are  being  broad- 
cast weekly  to  different  communi- 

ties in  the  vicinity.  Members  of  the 
KXOK  staff  will  make  a  personal 
tour  of  the  area. 

Wayne  King  Statuettes 
STATUETTES  of  Wayne  King  in 
simulated  marble  by  the  world  re- 

nowned sculptor,  Julio  Kilenyi,  are 
being  offered  to  listeners  on  the 
Armour  &  Co.  (Luxor  products), 
CBS  show.  The  miniatures  are  be- 

tween three  and  four  inches  high 
and  fashioned  in  Carrara  marble. 

New  York  Trade 

MARKET  AREA  of  WMCA,  New 
York,  based  on  surveys  of  its  day 
and  nighttime  signal  made  by  the 
Washington  Institute  of  Tech- 

nology, is  being  distributed  in  bro- 
chure form  as  compiled  by  WMCA's promotion  dept.  Included  are  27 

countries  in  four  States.  Annual  re- 
tail sales  in  the  WMCA  area  under 

ten  classifications  are  listed. 

P.  S.:  24  a  Day 

ALL  OUTGOING  mail  from  WOR, 
New  York,  during  the  next  several 
weeks  will  help  promote  the  new 
all-night  program  by  carrying  a 
special  P.  S.:  "WOR  is  now  on  the 
air  24  hours  a  day." 

TO  THE  "36  million  women  listeners 
in  America",  NBC  has  dedicated  its 
16-page  folder  "The  Colonel's  Lady  an' 
.Judy  O'Grady".  The  booklet  describes all  types  of  programs  offered  by  NBC 
"for  the  woman  wearing  cheeked 
gingham  in  the  lowest  income  bracket 
to  the  woman  in  silk  on  Park  Ave- 

nue", as  expressed  by  Margaret  Cuth- 
bert,  director  of  NBC's  women's  activ- ities division,  in  the  introduction  to 
the  booklet. 

WWJ,  Detroit — Booklet  with  glazed cover  containing  pictorial  review  of 
personnel  and  facilities  as  well  as  cov- 

erage, market  data  and  list  of  spot advertisers. 

WTAM,  Cleveland — Eight-page  yellow 
folder  "Sell  the  Housewife  and  You 
Sell  All !"  promoting  Jane  Weaver's 
five  times  weekly  Woman's  Cluh  of  the 
Air. 

WDOD,  Chattanooga— Folder,  giving 
new  census  figures  on  population,  ra- 

dio homes  and  listeners  in  metropoli- tan Chattanooga. 

Won't  be  long 

now... 

before 

KFYR  goes 

5000  watts  day  and  night 

Just  another  step 
in  our  continued 

efforts  to  serve 

our   clients  better. 

More  than  ever 

The  regional  station  with  the  clear  channel  coverage 

NBC 

KFYR 

Meyer  Broadcasting  Company 

Bismarck,  N.  Dakota 

Ask  any  John  Blair  man 

550 

Kilocycle: 
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SPOTS  MOVED  THE  APPLES 

Washington  State  Problem  in  May  Solved  by  Intensive 

 Advertising  Drive  in  Campaign  

Cisler  Condemns 

Free  Circus  Time 

Blames  'Weak-Willed'  Stations 

For  Chiseling  Practice 

PLEDGING  the  NAB  to  a  follow- 

through  fight  against  "time  grab" 
campaigns  of  circuses  and  other  en- 

tertainment enterprises,  Frank  E. 
Pellegrin,  director  of  the  NAB  de- 

partment of  broadcast  advertising, 
last  Friday  released  copies  of  an 
exchange  of  correspondence  with 
Ringling  Bros.,  Barnum  &  Bailey 
Circus.  In  the  exchange,  S.  A.  Cis- 

ler, general  manager  of  WGRC, 
Louisville,  told  the  circus  manage- 

ment flatly  that  he  wanted  cash, 
and  not  free  tickets,  in  payment 
for  broadcast  time  for  circus  pro- 

grams and  announcements. 
The  NAB  early  in  May  appealed 

for  a  united  industry  front  as  the 
only  effective  means  of  dealing  with 
the  problem  [Broadcasting,  May 
5].  Endorsing  the  NAB  appeal,  Mr. 
Cisler,  in  his  June  18  letter  to  Bev- 

erly Kelley,  head  of  the  circus  radio 
department,  declared  that  fault  in 
the  time-chiseling  situation  lies 
with  "weak-willed"  stations  that 
give  away  their  stock  in  trade, 
broadcast  time,  while  the  circus 
spends  hundreds  of  thousands  of 
dollars  a  year  for  newspaper  ad- 
vertising. 

Not  a  Public  Service 

"I  can't  blame  you  for  asking 
free  time  if  stations  want  to  give 
it,"  Mr.  Cisler  commented  in  the 

neuj  Bicinno 

IS  THIS  A 

MAJOR  MARKET? 

Buyers  of  advertising  meas- 
ure a  market's  value  by  two 

basic  factors  —  "fioi*;  many 
people?  .  .  .  how  much  do 

they  spend?"  Here  are  the answers  for  the  WLAW 
market : 

♦PEOPLE — 2,946,855  in  the  pri- 
mary and  secondary  listening  areas. 

♦THEY  SPEND  —  $1,024,196,000 
annually. 

•  U.  S.  Census 

Compare  these  figures  with 
other  major  markets. 

WLAW 

LAWRENCE,  MASS. 

5000  WAHS  680  K.  C. 

I Columbia  Affiliate 
National  Representatives 

]  THE  KATZ  AGENCY,  INC. 

AN  INTENSIVE  advertising  cam- 
paign, spearhead  of  which  was  a 

three-a-day  schedule  of  spot  an- 
nouncements on  25  stations,  turned 

what  might  have  been  a  discour- 
aging apple  deal  for  Washington 

State  growers  into  a  whirlwind  sell- 
ing wind-up,  official  figures  for 

apple  movement  reveal. 
According  to  J.  Walter  Thomp- 

son Co.,  handling  the  campaign. 

letter.  "That  is  good  business  for 
you  and  poor  business  for  those 
weak-willed  stations  who  give  away 
the  only  merchandise  they  have  to 
sell.  The  fault  certainly  lies  with 
those  giveaway  stations.  Your  cir- 

cus is  a  business  enterprise,  oper- 
ated not  as  a  public  service  but  to 

make  money.  If  you  use  radio  to 
attract  customers,  you  should  pay 
for  the  time,  even  though  you  are 
providing  your  own  talent  as  a 
means  of  making  that  time  produc- 

tive and  interesting. 
"I  fear  for  the  fate  of  radio  if 

the  sponsors  of  Jack  Benny,  Bing 
Crosby,  Major  Bowes,  Kate  Smith, 
etc.,  had  the  same  idea  as  your 
circus,  i.e.  'we  do  not  feel  we  should 
provide  talent  and  pay  for  the  time, 
too'.  They  pay  for  talent  and  time 
and  the  combination  is  paying  a 

profit. "So  far  as  the  circus  not  having 
anything  to  oflfer  newspapers  com- 

parable to  the  platter  or  live  talent 
programs  you  want  to  give  free 
to  radio  stations — brother,  let  me 
have  some  of  that  cash  money  you 
pay  to  the  newspapers  and  you  can 
have  all  your  wonderful  platters 
and  interviews.  Let  me  ask  one 
question  which  I  hope  you  will  an- 

swer: 'Would  the  circus  buy  radio 
time  if  it  could  not  get  it  free?' 
We  will  buy  our  tickets  to  your  cir- 

cus and  your  circus  must  buy  its 

way  to  our  audience." 
Expaining  his  side  of  the  argu- 

ment, Mr.  Kelley  commented  in  a 
June  14  letter  to  Mr.  Cisler: 

"The  way  we  operate  the  circus 
radio  department  is  premised  on 
a  strict  talent-for-time  basis,  and 
is  the  result  of  invitations  from 
most  of  the  stations  to  provide 
something  of  interest  through 
which  they  can  tie  in  with  the 
show  as  a  special  event  in  the  com- 

munity. We  do  not  feel  that  we 
should  provide  talent  and  pay  for 
the  time,  too,  any  more  than  a  vis- 

iting stage  attraction  should  be 
asked  to  make  one  of  its  stars  avail- 

able for  a  radio  interview  gratis 
and  then  be  asked  to  pay  for  the 
time. 

"The  circus  does  not  have  any- 
thing to  offer  newspapers  compar- 

able to  the  kind  of  platter  or  live 
talent  programs  we  provide  for 
radio  stations.  It  seems  to  me  that 
if  our  present  policy  were  unfair 
or  unsatisfactory,  we  would  be  un- 

welcome in  most  stations  instead  of 
receiving  a  complaint  only  on  very 

rare  occasions." 

apple  growers  and  shippers  of 
Washington  shipped  2,329  car- 

loads of  apples  to  out-of-state 
markets  during  May.  Under  con- 

tinued impetus  of  the  advertising 
drive,  the  agency  says  that  sales 
during  the  first  week  of  June  to- 

taled 334  cars  or  42.5%  of  the  June 
1  storage  holdings. 

Radio  in  15  Cities 

The  radio  campaign  covered  15 
cities,  whose  estimated  listening 
audience  includes  approximately 
one-half  the  families  of  the  coun- 

try. The  spot  announcements  em- 
phasized the  health  and  flavor  qual- 

ities of  Washington  apples  and 
were  supplemented  by  newspapers 
and  direct  telegrams  to  leading 
trade  factors. 

"Statistically,  the  May  results 
show  a  dramatic  change  in  the  ap- 

ple outlook  for  the  Northwestern 
growers,"  the  agency  says.  "The volume  of  2,329  cars  tops  May, 
1938,  previous  record  May  of  the 
past  decade  by  722  cars,  and  is  an 
increase  of  69.5%  over  shipments 
during  May  a  year  ago.  It  is  also 
a  gain  of  61%,  or  882  carloads 
over  the  average  May  shipments 
for  the  past  five  years.  Sales  dur- 

ing May  reversed  the  usual  season- 
end  month  by  month  decline  in 
sales  volume  as  May  topped  April 
by  12.2%  or  253  cars. 

"May  had  opened  with  Washing- 
ton State  storage  holdings  of  3,114 

cars,  close  to  a  record  supply  for 
this  late  in  the  season.  This  heavy 
inventory  situation  was  brought 
about  by  the  loss  of  leading  export 
markets — European  and  Scandi- 

navian countries  that  normally  ab- 
sorbed from  20  to  25  per  cent  of 

Washington's  annual  28,000-car 
apple  crop. 

"However,  the  excellent  condi- 
tion of  the  Washington-grown 

winesap  apples  as  compared  with 
supplies  of  eastern  and  midwest- ern  late  variety  apples,  coupled 
with  the  intensive  advertising  pro- 

motion in  which  Washington  grow- 
ers invested  approximately  $1,000 

per  shipping  day  during  the  month 
stimulated  apple  consumption  to 
such  an  extent  that  the  new  late 
season  record  was  set,  and  the  in- 

dustry is  left  with  a  scant  351  cars 
unsold  as  of  the  end  of  the  first 
week  in  June.  Each  car  is  figured 
at  756  boxes. 
"Washington  State  apple  adver- 

tising is  conducted  on  a  season- 
long  basis  by  the  Washington 
State  Apple  Commission  operating 
under  a  State  law  which  levys  an 
assessment  of  1  cent  per  box  on  all 
commercial  apples  grown  in  the 
State.  The  Commission  is  made  up 
of  11  members  all  of  whom  are 
actively  engaged  in  growing  and 

shipping  apples." 

Third  Gillette  Fight 
THIRD  in  the  series  of  exclusive 
MBS  fight  broadcasts  sponsored  by 
Gillette  Safety  Razor  Co.,  Boston, 
has  been  set  for  Aug.  14  between 
heavyweights  Abe  Simon  and  Buddy 
Baer  at  New  York's  Polo  Grounds. Don  Dunphy  and  Bill  Corum  will 
again  handle  the  blow-by-blow  descrip- 

tion. Agency  is  Maxon  Inc.,  New  York. 

GRANDPA  Harold  E.  Fellows 

(right)  gets  a  three-cornered 
greeting,  in  fact  a  clothesline  full 
of  greetings,  as  he  enters  his  office 
at  WEEI,  IBoston,  just  after  be- 

coming a  grandfather.  Manager 
Fellows  proceeded  to  show  his  son- 
in-law,  Walton  W.  Blunt  Jr.,  how 
to  make  ends  meet. 

City  College  Operating 

Music  Logging  Service 
For  New  York  Stations 
A  NEW  DAILY  logging  service, 

reporting  on  the  musical  composi- tions Ijroadcast  on  major  New  York 
stations,  is  being  established  by 
John  G.  Peatman,  director  of  the 
office  of  research,  Department  of 
Psychology,  College  of  the  City  of 
New  York.  BMI  is  underwriting  the 
cost.  The  service  replaces  that  of 
Accurate  Reporting  Service. 

Several  weeks  ago  ARS,  at  the 
instigation  of  the  ASCAP  pub- 

lishers, dropped  WEAF,  WJZ  and 
WABC,  NBC  and  CBS  key  stations, 
from  its  list  and  added  WOR,  MBS 
key,  which  had  not  previously  been 
checked  [Broadcasting,  May  26]. 
Move  followed  the  conclusion  of  the 
MBS-ASCAP  contract  and  the  re- 

turn of  ASCAP  music  to  the  net- work and  to  WOR. 
The  new  logging  service  will  give 

a  full  report  of  all  programs  broad- 
cast on  WEAF,  WJZ  and  WABC 

between  8  a.m.  and  5  p.m.  and  on  all 
programs  broadcast  on  these  three 
stations,  plus  WOR,  WMCA,  WHN, 
WOV,  and  WNEW,  between  5  p.m. 
and  1  a.m. 

It  is  understood,  BMI  states, 
"that  the  Department  of  Psy- 

chology of  CCNY  will  have  full 
control  of  the  operations  of  the 
project,  including  the  hiring  of  all 
employes  and  that  BMI  shall  in  no 
way  be  responsible.  The  Depart- 

ment expressly  agrees  that  it  shall 
act  independently  and  not  as  an 

agent  or  representative  of  BMI." 

Overtime  Payments 
TWENTY-THREE  United  States 
radio  stations  paid  overtime  resti- 

tution aggregating  $10,249.65  to 
their  employes  during  the  period 
from  Oct.  24,  1938,  when  the  Fair 
Labor  Standards  Act  went  into 
operation,  to  March  27,  1941,  ac- 

cording to  figures  compiled  for 
Broadcasting  by  the  Wage  &  Hour 
Division  of  the  Labor  Department. 
Payments,  which  ran  from  a  top 
of  $4,540.29  to  a  low  of  $21.60 
among  the  stations  cited,  and  aver- 

aged $445.64  for  the  23  stations, 
were  ordered  by  the  Wage  &  Hour 
Division  in  cases  where  it  was 
shown  employes  had  worked  over- time without  pay,  in  violation  of 
the  Wage-Hour  Act. 
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Two  Georgia  Peaches 

100%  Equipped  With  Gates  Studio  and  Transmitting  Equipment 

^^^^^^ 

'3^ 

WLAG  LaGrange^  Georgia      WRLC  Toccoa,  Georgia 
One  GATES  installation  deserves  another!  Starting  on  the  air 
the  same  day,  at  the  same  hour,  both  of  these  stations  use 
identical  equipment.  Control  room  and  reception  room  shown. 

Starting  off  on  the  right  foot — with  complete  GATES  equip- 
ment. Above  photos  show  the  250-A  Transmitter  and  30 

Series  Speech  Console  now  in  operation  at  WLAG. 

GATES  IS  FIRST  CHOICE  OF  BOTH  NEW  STATIONS 

When  you  nnake  a  Gates  installation  you  are  getting  the  utmost 
in  performance  and  efficiency,  without  costly  maintenance  for  re- 

pairs and  replacements.  Year  after  year,  Gates  meets  the  test  of 
time  with  continued,  efficient  performance,  proving  that  your 
profits  go  UP  when  the  lower  cost  of  Gates  equipment  is  possible 
without  sacrificing  quality  and  performance. 

The  Gates  250-A  Transmitter  affords  unusually  high  efficiency 
of  73  %  or  better,  while  the  maximum  operating  load  is  less  than 

2/3  the  power  supply  rating.  The  "250-A"  is  the  only  trans- 

mitter available  complete  with  peak  limiting  amplifier,  spare 
tubes,  extra  cabinet  and  antenna  tuning  unit  without  extra  charge! 

The  new  Gates  30  Series  Speech  Input  Console  is  of  entirely  new 
design  with  more  features  than  in  any  other  console.  It  is  available 
in  three  smart  color  selections  to  match  any  studio  setting. 

Judge  for  yourself  the  extra  features  that  mean  substantially 
greater  values.  You  owe  it  to  the  profit  side  of  your  ledger  to 
investigate  now. 

Buying  Today  Will  Avoid  Delays  Tomorrow 

GHTE5 

auincY.iLLinois.u.s.A. 

BROADCASTING  •  Broadcast  Advertising 

pp^ll^l  The  complete  loose-leaf  Gates  catalog 
of  radio  broadcasting  equipment  de- 

scribing transmitters,  speech  equipment,  remote 

apparatus,  antenna  tuning  equipment,  directional 

phasing  equipment,  limiting  amplifiers  and  every- 
thing for  the  commercial  broadcasting  station. 

This  complete  catalog  is  yours  for  the  asking,  upon 

written  request  on  your  letterhead. 
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Playing  State  and  County  Fai 

More  than  One  Million  Peo| 

wonder  at  its  Magnificence 
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UlCKy-CBS CINCINNATI 

FIFTY  GRAND  IN  POWfR 
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ASCAP 

{Continued  from  page  11) 

announced  the  acquisition  of  broad- 
casting and  television  rights  in  the 

music  of  new  publishing  companies, 
which  are  now  available  to  all  BMI 
subscribers. 

The  companies  are:  American 
Melodies,  Block  Publishing  Co. 
(headed  by  Martin  Block,  conduc- 

tor of  Make  Believe  Ballroom  on 
WNEW,  New  York),  Eugene  Casi- 
vant.  Fine  Songs,  Freeman  Music 
Co.,  Graham  Music  Co.,  Greater 
New  York  Music  Corp.,  Reid  & 
Singer  Music  Publishing  Co.,  Shep- 
pard  Music  Corp.,  Stark  Music 
Printing  Co.,  Urban  Publications, 
V/orldwide  Music  Publisher.  The 
Block  catalog  includes  his  newest 
song,  "I  Guess  I'll  Have  to  Dream 

the  Rest." Suit  in  Preparation 

Proposed  suit  of  ASCAP  against 
the  broadcasting  industry  [Broad- 

casting, June  16,  23]  is  still  in  the 
process  of  preparation,  it  is  re- 

ported. BMI's  suit  against  ASCAP 
to  determine  whether  composer  or 
publisher  owns  the  performing 
rights  in  popular  music,  which  is 
expected  to  come  to  trial  early  in 
the  fall,  will  release  more  than 
10,000  familiar  songs  for  radio  per- 

formance if  BMI  and  E.  B.  Marks, 
co-plaintiff,  are  victorious,  BMI  re- 

ports. Among  these  are:  "Parade 
of  the  Wooden  Soliders",  "Glow 
Worm",  "The  Bird  on  Nellie's  Hat", 
"In  the  Good  Old  Summer  Time", 
"My  Gal  Sal",  "I  Wonder  Who's 
Kissing  Her  Now"  and  "Jumpin 

Jive". Irving  Caesar,  president  of 
Songwriters  Protective  Assn.,  had 
denied  reports  published  elsewhere 
that  his  organization  has  decided  to 
intervene  in  the  BMI  suit  against 
ASCAP.  He  said  the  case  is  being 
carefully  studied  and  that  SPA  will 
take  whatever  steps  are  necessary 
to  protect  the  rights  of  its  members, 
but  that  no  decision  for  participa- 

tion has  been  made.  Mr.  Caesar  is 
also  a  board  member  of  ASCAP, 
which  has  heretofore  avoided  any 
court  action  to  settle  the  perform- 

ing rights  issue,  since  both  publish- 
ers and  writers  are  ASCAP  mem- 

bers. 

ColuntLuL 

* 

600  ̂ c. 

!n  the  rich,  productive  Baltimore  area 
WCAO  consistently  reaches  and  influences 
'he    cream    of    your    sales  potentials. 
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Union  Oil  News 

UNION  OIL  Co.,  Los  Angeles,  on 
July  7  starts  a  five-weekly  quarter- 
hour  program,  Nelson  Giles 
Pringle,  news  analyst,  on  3  CBS 
California  stations  (KNX  KSFO 
KARM),  Monday  through  Friday, 
7:45-8  a.m.  (PST).  Contract  is  for 
52  weeks,  placed  through  Lord  & 
Thomas,  that  city.  Union  Oil  spon- 

sors the  half-hour  dramatic  serial, 
Point  Sublime,  on  15  NBC-Pacific 
Red  stations,  Monday,  8:30-9  p.m. 
(PST). 

BACK  FROM  LATIN  AMERICA,  John  Strohm  (center)  was  welcomed 
by  Burridge  D.  Butler  (left),  president  of  WLS,  Chicago  and  operator 
of  KOY,  Phoenix.  Strohm  roamed  the  nations  to  the  south  in  a  five- 
month  20,000-mile  air  tour,  reporting  back  to  Chicago  by  shortwave.  On 
hand  also  was  Arthur  Page,  WLS  farm  program  director. 

Kornheiser  Joins  BMI 
PHIL  KORNHEISER,  for  20 
years  general  manager  of  W.  Leo 
Feist,  New  York  music  publishing 
firm,  has  joined  BMI  as  consultant 
to  General  Manager  and  Vice- 
President  Merritt  E.  Tompkins. 
The  appointment  of  Mr.  Kornheiser 
is  in  connection  with  BMI's  expan- sion to  include  all  types  of  popular 
music. 

New  Bell  Transmitter 

For  FM  Sold  to  WOR 

A  NEW  10-kw.  FM  transmitter, 
developed  by  Bell  Telephone  Lab- 

oratories and  manufactured  by 
Western  Electric  Co.,  will  be  in- 

stalled at  W71NY,  FM  station  of 
WOR,  New  York,  sometime  this 
summer.  Announcement  of  the  in- 

stallation was  made  by  J.  R.  Pop- 
pele,  chief  engineer  of  WOR,  June 
23,  concurrently  with  presentation 
of  a  paper  describing  the  new 
transmitter  at  the  Summer  Conven- 

tion of  the  Institute  of  Radio  Engi- 
neers in  Detroit. 

A.  A.  Skene  and  N.  C.  Olmstead, 
radio  engineers  of  the  Bell  Labs., 
explained  some  of  the  features 
built  into  the  transmitter  to  reduce 
distortion  occurring  at  the  high  fre- 

quencies utilized  in  FM  broadcast- 
ing and  difficult  to  avoid  with  previ- 
ous techniques,  they  said.  Out- 

standing among  the  new  improve- 
ments they  cited  the  grounded- 

plate  amplifier,  a  circuit  recently 
invented  at  Bell  Labs.,  which  per- 

mits the  use  of  simple  and  efficient 
air-cooled  amplifier  tubes  without 
the  large  losses  and  the  high  ca- 

pacity-to-ground that  has  handi- 
capped their  previous  use,  it  was 

explained. 
W71NY,  only  commercial  PM 

station  now  operating  in  New  York, 
currently  uses  a  1-kw  Western 
Electric  transmitter,  installed  a 
year  ago. 

PAUL  BLOCK,  63,  president  of  Paul 
Block  &  Associates,  newspaper  repre- 

sentatives, and  publisher  of  the  Pitts- 
hurgh  Post-Oazette  and  Toledo  Blade, died  June  22  in  New  York.  He  was 
also  owner  of  WWSW,  Pittsburgh, 
and  one  of  his  subsidiaries  is  an  appli- 

cant for  a  new  1,000-watt  station  on 600  kc.  in  Toledo. 

L  ̂   ̂   LOW  RA  TES-C 

Washington's Own  Station 

RATES-COMPLETE  COVERAGE 

WINX  BUILDING  •  WASHINGTON,  D.  C. 

SONG  GROUP  ASKS 

PROBE  BY  SENATE 

URGING  a  broader  investigation 
of  the  FCC's  new  rules  on  network 
affiliated  station  relations,  Daru  & 
Winter,  counsel  for  a  group  of  com- 

posers and  song  writers,  on  June  21 
filed  a  brief  v/ith  the  Senate  Inter- 

state Commerce  Committee  asking 
it  to  include  in  the  hearings  on  the 
White  Resolution  "an  investigation 
of  the  so-called  radio  music  war 

and  all  related  matters". This  songwriters  group,  made  up 
of  14  ASCAP  and  non-ASCAP 
members,  had  filed  suit  for  $1,217,- 
500  damages  in  New  York  Supreme 
Court  last  April  against  the  NAB, 
BMI,  NBC,  CBS  and  officers  and 
directors  of  those  companies.  The 

plaintiifs  had  charged  that  the  de- 
fendants conspired  unlawfully  to 

acquire  control  of  the  songwriting 
business  at  the  time  of  the  ASCAP- 
BMI  fight,  forcing  NBC  and  CBS 
afl[iliated  stations:  to  buy  BMI  stock 
and  play  BMI  music,  and  issuing 
"false  and  misleading  statements" about  ASCAP. 

In  addition,  the  Daru  &  Winter 
brief  recommends  that  the  Commit- 

tee investigate :  The  truth  of  the  al- 
legations contained  in  the  charges 

made  by  the  Government  in  the 
Wisconsin  suit  against  BMI,  NAB, 

CBS  and  NBC;  what  public  bene- 
fit resulted  if  any  from  the  consent 

decrees  taken  against  BMI  and 
ASCAP,  and  finally,  the  copyright 
laws  in  their  relationship  to  public 
radio  performances. 

Ria  E
oster

n 

%«r  te
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50,000  WATTS 

SPOT  SALES  OFFICES 
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Morgenthau  Urges 

British  Stock  Sale 

SECRETARY    of    the  Treasury 
Morgenthau  told  his  press  confer- 

ence last  Thursday  that  ultimately 
the  British  should  be  required  to 
sell  their  holdings  in  the  United 
States.  Mr.  Morgenthau  was  com- 

menting on  the  announcement  of 
j  Federal  Loan  Administrator  Jesse 
:  Jones,  that  the  RFC  is  considering 
I  a  loan  to  the  British  government 
secured  by  British  investments  in 
this  country. 

1^     He  added,  however,  that  he  felt 
\'  the  sale  should  be  postponed  until 

a  more  favorable  time  for  putting 
L  the  investments  on  the  market.  He 
pointed    out    that    the  securities 
market  has  been  unfavorable  for 

8  sellers. 
!  Still  Feels  the  Same 
f     Companies  affected  by  the  Treas- 
F  ury  edict  would  include  Brown  & 
Williamson  Tobacco  Co.,  heavy  user 

!  of  radio  time,  and  possibly  Shell 
I  Oil  Co.,  Lever  Bros.  Co.  and  its 
,  subsidiary,  Thomas  J.  Lipton  Inc. 
'  Mr.  Morgenthau  had  told  the  Sen- 
I  ate  Finance  committee  early  this 
year  that  Lever  Bros,  would  defi- 

nitely come  under  this  classifica- 
tion.  But  British  Purchasing  Com- 

j  mission  officials  told  Broadcasting 
Mr.     Morgenthau     was  talking 

I  "through  his  hat". 
^     Later  it  was  learned  informally 
!,  that,  after  consideration,  it  had 
I  been  determined  that  Lever  Bros. 
[  in  the  United  States  was  actually 
1  controlled  by  Dutch  interests  and 
I  therefore  not  subject  to  the  sale 
\i  order. 
)-  Mr.  Morgenthau  told  the  press 
I  Thursday  that  he  felt  as  he  did  in 
•  January,  when  he  testified  on  the 
'jLend-Lease  bill,  that,  in  his 
opinion,  the  British  should  sell  their 

J  American  holdings  in  order  to  ob- 
.jtain  dollar  exchange  to  pay  for 
J.  their  war-goods  commitments — 
which  at  that  time  he  estimated  at 

f  $1,300,000,000. 
The  FCC  has  already  made  a 

$40,000,000  loan  to  Brown  &  Wil- 
liamson [Broadcasting  April  21] 

to  forestall  a  "forced  sale".  Under 
the  present  plan,  Britain  would 
post  as  direct  security  investments 
held  in  the  United  States  and  part 
of  the  British  holdings  of  market- 

able American  stocks  and  bonds. 

AFRA  Impasse 

(Continued  from  page  H) 

also  contained  a  10-day  cancella- 
tion clause.  Since  AFRA  is  giv- 

ing the  agencies  a  10-day  notice  of 
the  strike,  it  feels  that  it  is  not 
bound  to  abide  by  the  no-strike 
clause  as  it  affects  advertising 
agencies. 
AFRA  is  forced  to  go  to  the 

agencies,  it  was  explained,  since 
MBS,  with  its  unique  organiza- 

tional setup,  felt  itself  unable  to 
sign  network  contracts  with  AFRA, 
although  such  contracts  were 
signed  by  NBC  and  CBS.  WOR, 
New  York,  and  other  MBS  key  sta- 

tions signed  station  contracts  with 
AFRA,  however. 
MBS  contract  for  commercial 

programs  contains  a  clause  exempt- 
ing the  network  from  liability  to 

the  client,  except  for  prorata  time 
rebate,  when  any  station  cannot 
be  delivered  because  of  mechanical 
trouble,  labor  disputes,  or  other 
causes  beyond  the  control  of  the 
network.  Therefore,  the  chief  dif- 

ficulty faced  by  MBS  would  appear 
to  be  the  restrictions  of  its  contract 
with  WKRC,  which  is  a  stockholder 
station  of  the  network. 

Taft's  Statement 

WKRC  General  Manager  Taft 
declared  early  last  week,  before  the 
Chicago  meeting: 

"We  have  spent  many  hours  ne- 
gotiating with  various  representa- 

tives of  AFRA  during  the  past  15 
months.  We  have  sincerely  at- 

tempted to  work  out  an  agreement 
which  would  be  mutually  satisfac- 

tory to  us,  to  the  union,  and  to  all 
of  our  microphone  employes.  We 
have  offered  concession  after  con- 

cession, yet  AFRA  has  refused  to 
consider  anything  short  of  their 
full  unreasonable  demands.  It  has 
appeared  that  the  AFRA  mind  re- 

cently has  been  closed  to  any 
thought  of  mediated  compromise. 

"We  regret  the  recent  strike  ac- 
tion, particularly  because  it  was 

taken  against  the  obvious  desire  of 
a  majority  of  our  regular  staff  em- 

ployes. The  strike  was  obviously 
fomented  by  the  national  organ- 

ization in  league  with  local  spot 
actors  and  others  who  had  nothing 
to  lose  by  such  action." 

Test  City 

HHRTFORD 

Vanderwarker  Promoted 

GORDON  G.  VANDERWARKER, 
of  the  NBC-Red  sales  service  de- 

partment, has  been  appointed  as- 
sistant to  George  H.  Frey,  NBC- 

Red  general  sales  service  manager. 
An  NBC  page  boy  in  1937,  Mr. 
Vanderwarker  became  a  guide  and 
later  joined  the  statistical  division. 
In  1939,  he  joined  sales  service.  In 
his  new  position,  he  will  service  all 
Procter  &  Gamble  Co.  accounts. 

^^^^^ 

AMENDMENT  of  rules  governing 
STL  (studio-transmitter  link)  Broad- cast Stations  effective  immediately 
was  announced  by  the  FCC  June  17. 
Hereafter  the  abbreviation  ST  (studio- 
transmitter)  will  replace  the  old  STL 
designation.  STL  stations  operate  only 
betvifeen  studios  and  transmitter  using 
a  maximum  power  of  50  watts  and 
employing  FM  emission. 

CHNS 

Halifax,  Nova  Scotia 

ONE  OF  THE  FINEST 

EQUIPPED  RADIO STATIONS  OF  CANADA 

U.  S.  Represcn'.allres: 
Jos.  Weed  &  Co. 350  Madison  Ave. 

New  York- 
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Booby-Prize  Contests 
AT  THIS  MOMENT,  nothing  much  seems  to 
count  in  radio  except  the  hell-in-a-hack  regu- 

latory pace  set  by  the  FCC  in  its  monopoly 
regulations,  now  undergoing  Congressional 
scrutiny.  Yet  there  may  be  other  eruptions,  be- 

cause trouble  usually  comes  in  bunches. 

If  there  has  been  any  single  standout  pro- 
gram development  in  recent  months,  it  has 

been  in  the  plethora  of  prize  contests  that  have 
hit  local  commercials.  We  would  hazard  that 
just  about  every  other  new  program  placed 
locally  has  some  give-away  element. 

Broadcasters  will  recall  the  FCC  onslaught 

of  early  last  year  against  the  Pot  o'  Gold  and 
certain  other  prize-contest  programs  that 
wound  up  in  a  Department  of  Justice  pigeon- 

hole. The  FCC  called  these  programs  lotteries 
on  the  premise  that  no  "skill"  was  entailed. 
But  the  Department  did  not  see  fit  to  prose- 
cute. 

Apparently  because  there  has  been  no  Gov- 
ernment interference  or  even  criticism  in  the 

last  18  months,  the  prize-award  technique,  in- 
volving spins  of  the  wheel  and  the  random 

selection  of  telephone  numbers,  has  spread 
like  vdld-fire.  Such  programs  may  be  legal,  but 
we  are  inclined  to  feel  that  the  public  is  get- 

ting an  overdose.  And  lucky  prize  awards  never 
did  constitute  good  radio. 

To  us  it  seems  the  give-away  technique  is 
running  away  vdth  itself.  Advertisers  want 
them,  perhaps  because  they  have  a  means 
of  ascertaining  return.  But  advertisers,  par- 

ticularly the  locals,  are  not  interested  in  radio 
as  a  medium,  but  rather  in  their  cash  regis- 
ters. 

If  the  trend  continues,  it  appears  inevi- 
table that  there  will  be  another  eruption  in 

Washington.  Legal  trends  change.  Department 
of  Justice  attorneys  who  a  year  ago  felt  there 
was  no  basis  for  successful  prosecution  of  prize 
contests  as  lotteries,  might  have  a  different 
notion  today.  And  certainly  the  FCC,  dis- 

playing more  of  a  punitive  temper  than  ever 
before,  will  not  be  disposed  to  stand  by  in- 

definitely. We  have  more  than  a  hunch  that 
the  very  issue  is  now  being  probed. 

Before  the  program  structure  becomes  seri- 
ously dislocated,  and  before  Uncle  Sam's  min- 

ions are  incited  toward  new  actions,  we  be- 
lieve broadcasters  would  show  rare  wisdom  in 

seeking  henceforth  to  de-emphasize  the  many 
variations  of  "bingo"  now  occupying  the  air- 
v.-aves. 

Naval  Tactics 

BACK  IN  APRIL,  when  the  Treasury  Depart- 
ment was  planning  its  Defense  Bond  and  War 

Savings  Stamp  drive,  these  columns  carried 
the  assurance  that  radio  was  ready  to  step 

forward  and  help  "free  and  freely"  with  all 
its  resources. 

There  can  be  no  doubt  about  that  now,  with 
the  defense  bond  drive  having  available  one 
full  hour  of  network  time  weekly  donated  by 
a  sponsor — The  Texas  Co. — in  addition  to 
literally  thousands  of  spot  announcements  and 
special  programs  on  every  station. 

And  while  this  campaign  was  going  on  the 

nation's  radio  stations  were  carrying — gratis, 
of  course — hundreds  of  announcements  urg- 

ing enlistment  in  the  armed  forces,  as  well  as 

special  programs  geared  to  the  national  de- 
fense tempo. 

Secretary  of  the  Navy  Knox  now  announces 
a  large  advertising  budget,  estimated  at  a 
million  dollars  or  more,  to  be  used  solely  in 
small  newspapers  to  promote  Navy  enlist- 

ments. There  is  no  quarrel  with  that  cam- 
paign— since  newspapers  have  contributed 

many  columns  of  space  publicizing  the  Navy 

and  its  needs.  But  broadcasters  can't  help 
wondering  why  small  radio  stations  which 
likewise  have  contributed  much  of  their  time 
and  talent  to  defense  should  not  be  treated 
in  similar  fashion.  After  all,  they,  like  the 

country  newspapers,  constitute  the  "ill-clothed, 
ill-fed  third"  when  it  comes  to  national  busi- 
ness. 

Radio  will  continue  wholeheartedly  to  de- 
vote its  services  to  the  Government.  But  if 

there  is  money  to  be  spent  it  feels  entitled  to 
equal  consideration.  After  all,  the  only  fun- 

damental difference  between  "publication"  on 
newsprint  and  on  sound  waves  is  the  print- 

ing press  versus  the  microphone. 

Pulitzer  Misses  a  Bet 

NOW  THAT  all  of  the  wire  services  without 
exception  are  eagerly  serving  radio  on  a  par 
with  the  press,  there  seems  to  be  less  reason 
than  ever  why  the  Pulitzer  Prizes  in  Journal- 

ism should  not  include  one  or  more  awards  for 
achievement  in  the  field  of  audible  journalism. 

Yet  in  announcing  three  new  Pulitzer  Prizes 
for  next  year — one  for  news  photography,  one 
for  telegraphic  reporting  of  national  affairs 
and  the   other  for  telegraphic  reporting  of 

REVISED  to  conform  with  1940  U.  S.  census 

figures  and  published  for  use  by  sales  man- 
agers, advertising  men  and  others  interested 

in  the  marketing  of  consumer  goods,  the  sixth 
edition  of  Population  &  Its  Distribution  has 
been  issued  by  Harper  &  Bros.,  New  York 
[$10]  as  compiled  by  the  J.  Walter  Thompson 
Co.  Containing  429  large-sized  pages,  the  book 
carries  a  list  of  all  incorporated  places  in  the 
United  States  with  a  population  over  5,000 
listed  in  descending  order  in  seven  size  groups ; 
population  figures  for  each  State  and  for 
counties  and  towns  therein,  with  occupied 
dwelling  figures  and  individual  income  tax  re- 

turns for  places  over  2,500;  an  alphabetical 
list  of  all  incorporated  places  with  a  popula- 

tion of  500  or  over. 
The  book  also  contains  a  series  of  summary 

tables  useful  in  setting  up  sales  quotas  by 
States.  These  show  the  U.  S.  totals  divided 
by  States  for  population,  occupied  dwellings, 
income  tax  returns,  residential  phones,  wired 
homes,  radio  homes,  automobile  registrations 
and  major  groupings  of  1939  retail  sales. 

Detailed  State  maps  showing  counties  and 
towns  are  included. 

STAFFS  of  the  Franklin  Institute,  Free  Li- 
brary of  Philadelphia  and  the  Philosophical 

Society's  Committee  have  joined  to  select  nine 
books  out  of  the  many  published  on  radio  which, 

in  their  opinion,  are  best  suited  for  the  "ama- teur interested  in  the  scientific  background  of 
radio."  The  list:  Earth,  Stars  &  Radio,  by  Dr. 
Harland  Stetson;  Radio  Around  the  World,  by 
Haslett;  Getting  Acquainted  with  Radio,  by 
Alfred  Morgan;  Fundamentals  of  Radio,  by 
Prof.  Frederick  Terman;  Radio  Physics  Course, 
by  Ghiradi;  200  Meters  &  Down,  by  Clinton  De- 
Soto ;  Making  a  Living  in  Radio,  by  Zeh  Bouck ; 
19^1  Radio  Amateurs  Handbook,  by  American 
Radio  Relay  League;  Radio  Experimenter  & Builder. 

international  affairs — the  advisory  board  of 
the  Graduate  School  of  Journalism  of  Colum- 

bia University  again  ignores  broadcast  report- 
ing despite  the  fact  that  radio  news  writing 

is  an  integral  part  of  the  better  journalism 
school  courses  of  today. 

Further  proof  of  radio's  journalistic  prowess 

appeared  only  last  week  when  the  year's  big- 
gest story  broke — Germany's  declaration  of war  on  Russia.  It  was  the  American  radio, 

thanks  to  the  alertness  of  its  shortwave  lis- 
tening posts,  that  brought  the  first  news  not 

only  to  the  American  people  but  to  the  Amer- 
ican press.  Indeed,  the  press  more  than  often 

relies  on  radio  for  its  news.  How  many  times 

in  recent  weeks  had  the  reports  of  NBC  Re- 
porter Martin  Agronsky  and  CBS  Reporter 

Winston  Burdett  from  Ankara,  accurately  fore- 
telling the  approaching  conflict,  been  reported 

by  the  press  associations?  Such  quotes  from 
the  radio  on  the  newspaper  front  pages  have 
multiplied  in  recent  years. 

Radio,  of  course,  has  its  own  Peabody  Awards 
and  gets  badges  of  merit  in  many  another 
annual  judgment  of  achievement,  but  it  can 
hardly  be  blamed  for  wanting  to  be  included 
among  the  famous  Pulitzer  grants.  It  is  hard 
to  understand  why  Joseph  Pulitzer  the  younger, 
himself  so  deeply  interested  in  radio  and  a 
member  of  the  awards  board,  did  not  insist 
upon  the  recognition  of  radio  journalism  when 
the  new  prizes  were  being  selected. 
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HAROLD  JAMES  QUILLIAM 

LARRY  LOWMAN,  CBS  vice-presi-  ). 
dent,  on  June  21  married  Mrs.  Eleanor  W. 
Barry    Ryan,    the    ceremony    taking  " 
place  at  Mr.  Lowman's  country  place in  Stamford,  Conn.  Mrs.  Lowman  was 
the  second  wife  of  Allen  A.  Ryan  Jr.,  jj, 
grandson  of  the  late  Thomas  Fortune  \it 
Ryan,  from  whom  she  was  divorced  in 
Reno  last  month.  Mr.  Lowman  was 
divorced  in  a  Cuban  court  last  year 
•from  the  former  Cathleen  Vanderbilt 
Cushing,    whom  he   had   married  in 1932. 

I 

MOST  MEN  grow  away  from  their 
childhood  nick  names  as  they  grow 

'  up — because  they  become  too  seri- 
'  ous  about  the  problems  of  work- 
"  ing  and  making  a  living  to  retain 
'  that  touch  of  free  and  easy  per- 
I  sonal  relations  with  others.  But 
^  Harold  James  (Tubby)  Quilliam, 
1  vice-president  and  general  manager 
!  of  KIRO,  Seattle,  is  the  living  proof 
!^  that  the  "human  touch"  can  be  an 
!  important  factor  in  making  a  suc- 

cess  of  a  personal  life  and  a  busi- 
<  ness. 

'.;       The  fact  that  this  week  KIRO 
'     steps  up  its  power  from  1,000  to 
5     50,000  watts,  making  it  the  most 

powerful    station   of    the  Pacific 

Northwest,  isn't  going  to  be  cause 
]     for   anyone  to   stop   calling  him 
^     Tubby  or  Tub — for  he  sees  in  this 
I     increased  power  not  just  the  added 

duties    and    responsibilities  that 
must   accompany   the   power  in- 

'     crease,  but  the  greatly  enlarged 
opportunity  to  spread  the  friendli- 

3     ness  and  the  helpfulness  of  "The 
■■     Friendly  Station." 
t        In  no  small  part  "The  Friendly 
,(     Station,"  as  KIRO  has  been  known 
^     during  most  of  the  5%  years  of  its 
j     life,  is  a  reflection  of  the  person- 

ality of  Tubby  Quilliam,  for  he  has 
gathered  around  himself  a  small 

'     but  loyal  group  of  aides — not  em- 
^     ployes — who  understand   and  are 

thoroughly  in  accord  with  his  basic 
1     premise  that  "the  business  success 
J     of  a  radio  station  develops  in  direct 
t     proportion  to  its  desire  and  ability 
,     to  serve  its  audience." 
,        Born  in  Spokane,  Dec.  24,  1901, 

"Tubby"   Quilliam  has   spent  his 
,     entire  life  in  the  West.  His  family 

lived  at  various  times  in  Tacoma 

'     and  Portland,  and  came  to  Seattle 
when  he  was  in  high  school.  Al- 

■     ways  working  at  some  job  before 
or  after  school  and  during  summer 
vacations,    Tubby    learned    a  lot 
about  the  things  people  do  to  make 
a  living.  Whether  it  was  working 
as  a  railroad  section  hand  in  the 
summer,  delivering  paper  or  milk 
before  school  hours,  or  grinding 

gas  on  a  late  night  shift  in  a  serv- 
ice station  while  attending  college, 

he  was  always  trying  to  discover 
what  interested  people. 

At  the  U  of  Washington,  from 
which  he  was  graduated  in  busi- 

ness administration  in  1926,  he 
tried  to  play  football  until  the 
coaches  had  to  ask  him  to  quit.  His 
teammates  were  always  mistaking 
him  for  the  football.  He  is  still  re- 

membered as  one  of  the  most  pro- 
ficient organizers  of  "secret  so- 

cieties" and  practical  jokes  ever 
to  infest  the  campus. 
During  these  years  Tubby 

started  capitalizing  on  his  eager- 
ness to  know  what  people  wanted. 

Realizing  that  Seattle  was  not 
much  more  than  a  name  on  the 
map  to  many  agency  men  and 
advertisers  in  the  East,  he  deter- 

mined to  see  if  some  of  them 

weren't  interested  in  getting  reli- 
able information  about  people  in 

Seattle  and  their  habits. 
By  circularizing  his  Theta  Chi 

fraternity  brothers  engaged  in  the 
advertising  business,  he  quickly 
developed  the  contacts  which  kept 
him  busy  during  his  last  two  years 
in  school,  making  market  surveys 
for  everything  from  breakfast  foods 
to  locomotives,  including  one  for 
RCA,  to  determine  whether  the  so- 
called  radio  dealer  of  the  day,  who 
specialized  in  selling  parts  for 
home-made  sets,  would  take  kindly 
to  the  idea  of  a  completed  factory 
built  receiver. 

In  1925,  while  attending  his  fra- 
ternity's national  convention  in 

Pittsburgh,  Tubby  had  his  first 
direct  contact  with  broadcasting. 
As  the  delegate  who  had  travelled 
farthest  to  the  convention,  he  was 
privileged  to  lead  the  brothers  in 
a  Washington  yell  during  a  salute 
to  the  fraternity  broacast  over 
KDKA.  On  his  return  home,  find- 

ing to  his  amazement  that  the 
KDKA  broadcast  had  been  heard 
locally,  he  was  struck  with  the 
realization  that  radio  offered  a  new 
way  to  talk  to  a  lot  of  people  all 

NOTES 

JOHN  COWLES,  a  director  of  the 
Iowa  Broadcasting  Co.  and  president 
of  the  Minneapolis  Star  Journal,  of  the 
class  of  '21,  has  been  elected  one  of  six 
directors-at-large  by  the  Harvard Alumni  Assn. 

THOMPSON  (Tut)  ROBERTS,  for- 
merly of  WFMJ,  Youngstown,  has 

joined  the  sales  staff  of  WBLK,  Clarks- 
burg, W.  Va. 

GENE  CARR,  WGAR  assistant  man- ager in  charge  of  sales,  has  been  named 
chairman  of  the  Sales  Managers'  Ex- ecutive Committee  of  the  National 
Association  of  Broadcasters. 

H.  M.  BEVILLE,  NBC  research  man- 
ager, on  June  23  was  elected  executive 

committeeman-at-large  by  the  Market Research  Council. 

ARTHUR  SIMON,  general  manager 
of  WPEN,  Philadelphia,  was  named 
captain  of  the  radio  industry  division 
in  the  USO  drive. 
KEVIN  B.  SWEENEY  of  CBS 
Hollywood  sales  promotion  depart- 

ment, and  Marguerite  Taylor.  Univer- 
sity of  Southern  California  librarian, 

have  revealed  their  marriage  of  March 
22. 
LINCOLN  DELLAR,  general  man- 

ager of  KSFO,  San  Francisco,  has 
been  named  chairman  of  the  Pacific 
Coast  Radio  Committee  for  the  United 
Service  Organizations. 
WILLIAM  R.  DOLTHARD,  former- 

ly timebuyer  of  Al  Paul  Lefton  Co., 
Philadelphia,  on  June  20  joins  Inter- 

national Radio  Sales  as  field  repre- 
sentative in  the  Philadelphia.  Balti- 

more, Cleveland  and  Pittsburgh  areas. 
BILL  MILLER,  head  of  the  maga- 

zine division  of  NBC  press  depart- 
ment, has  been  in  New  York's  Presby- terian Hospital  for  the  past  week  for 

X-rays  and  observation. 
JIM  LEGATE,  general  manager  of 
WHIO,  Dayton,  headed  a  music  festi- val held  in  connection  with  the  recent 
Dayton  Centennial  celebration. 
WILLIAM  J.  HERON,  formerly  of 
WEAN,  Providence,  and  WAJR,  Mor- 
gantown,  W.  Va.,  has  joined  the  sales 
staff  of  WCFI,  Pawtucket. 

over  the  country  at  the  same  time. 
After  a  short  but  spirited  whirl 

at  the  real  estate  lease  business 
after  graduating.  Tubby  took  over 
the  promotion  of  a  red-cedar  model 
home  in  Seattle,  and  while  inves- 

tigating the  possibilities  of  using 
radio  as  a  publicity  medium  for  the 
model  home,  he  first  met  Birt 
Fisher,  manager  of  KOMO.  When 
he  found  that  radio  stations  in  1927 
didn't  know  a  great  deal  about  how 
many  people  had  receiving  sets, 
when  and  how  much  they  listened, 
or  to  what,  he  undertook  to  make  a 
survey  for  Fisher,  to  find  the  an- 

swer to  those  questions  of  his. 

Upon  the  completion  of  this  sur- 
vey— the  first  comprehensive  one 

made  on  radio  listening  in  the  State 
of  Washington — he  stayed  on  with 
the  station,  doing  anything  and 
everything  there  was  to  be  done — 
announcing,  writing  continuity, 
running  the  music  library,  and  do- 

ing some  selling  on  the  side.  In 
1928,  he  was  made  commercial 
manager  of  KOMO  and  in  1932, 
when  the  operating  staffs  of  KOMO 
and    KJR  were    consolidated,  he 

DON  C.  ROBBINS,  commercial  man- 
ager of  KARM,  Fresno,  Cal.,  has  an- nounced his  engagement  to  Miss  Leila White. 

KENNETH  HODGE,  of  the  CBS 
Hollywood  transcription  department, 
has  been  placed  in  charge  of  program 
service  contact,  with  Don  Sanford 
taking  over  his  former  post. 

H.  G.  WELLS,  general  manager  of 
WJHP,  Jacksonville,  has  been  elected 
a  director  in  the  Jacksonville  Adver- tising Club. 

OSCAR  H.  ROMAGUERA,  Cuban 
journalist  and  director  of  foreign  pub- 

licity for  shortwave  station  WLWO, 
Cincinnati,  has  been  appointed  pro- 

fessor of  Spanish  of  the  Night  Division 
of  Xavier  U,  Cincinnati. 

C.  L.  (Chet)  THOMAS,  general  man- ager  of  KFRU,  Columbia,  Mo.,  has 
been  elected  president  of  the  Columbia 
Lions  Club. 

ED  JANSEN,  account  executive  of 
KSFO.  San  Francisco,  recently  became 
the  father  of  an  8%-pound  daughter. 

DAVID  WILLIAMSON,  formerly  Pa- 
cific Coast  promotion  manager  of  the 

American  Meat  Institute  and  prior  to 
that  coast  manager  of  Geyer,  Cornell 
&  Newell,  on  July  1  joins  the  sales 
staff  of  KSFO,  San  Francisco. 

AL  CRAPSEY,  sales  manager  of 
KOA,  Denver,  upon  completing  his 
term  as  president  of  the  Denver  Ad 
Club,  has  been  named  honorary  mem- ber of  the  board  of  directors  of  the 
Chamber  of  Commerce,  representing the  club. 

.TACK  MALOY,  program  director  of 
WLAW,  Lawrence,  Mass.,  is  the  father 
of  a  baby  girl  born  recently. 

John  Reed 

JOHN  REED,  assistant  to  the  presi- dent of  Larus  &  Bros.  Co.,  owners  of 
WRVA,  Richmond,  died  June  19  after 
a  long  illness  followed  by  a  heart  at- 
tack. 

was  made  commercial  manager  of 
the  two  stations. 

In  1935  Quilliam  first  met  Saul 
Haas  and  Louis  K.  Lear,  who  had 
recently  purchased  KPCB,  a  part- 
time  record  station  in  Seattle.  Find- 

ing their  ideas  of  public  service  co- 
incided and  that  their  plans  for 

development  of  their  new  station 
would  offer  him  a  greater  oppor- 

tunity to  expand  his  contact  with 
people,  he  joined  their  newly-named 
KIRO  as  station  manager. 

In  1928  Tubby  married  Jean  Ar- 
thur of  Seattle.  They  have  two  chil- 

dren, Susan,  10,  and  John  Arthur,  » 
5.  One  of  the  most  unique  log  cabins 
in  the  Puget  Sound  country  is  their 
summer  home  at  Harper,  across 
the  Sound  from  Seattle,  designed 
and  built  by  himself  from  native 
red-cedar  logs.  He  takes  a  distinct 
pride  in  his  ability  to  broil  steaks 
on  his  own  barbecue  pit  for  the 
visiting  firemen  who  are  frequent 
quests.  Once  a  true  devotee  of  Isaac 

Walton,  he  is  now  a  good  "fisher- 
man on  horseback,"  doing  all  right 

if  allowed  to  ride  into  the  fishing 
streams  or  lakes. 
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Accord  Seen  in  Net  Regulations 

360  N.MICHIGAN  AVE.,CHICAGO 

"Carramba!  Why  did  not  ze  ad- 
vertising agency  buy  me  a  pro- 

gram on  WFDF  Fleent  Meechee- 

gan?  I  do  not  like  zees  spot!" 

s 

Speed  is  the  essence  of  a 
good  news  service.  INS  has 

unexcelled  news-gathering 
facilities  to  assure  utmost 

possible  speed  to  its  clients. 

INTERNATIONAL  NEWS  SERVICE 

THE  HOT  SPOT 

740 
* '.'tween 

NP.C  s  Red  and  Blue 

KQW 
San  Jose,  Calif. 

San  Francisco  Studios 

1470  Pine  Street 

Reps.:  Reynolds-Fitzgerald,  Inc. 

(Continued  from  page  9) 

ulation  of  networks.  He  often  has 
been  regarded  as  advocating  Gov- 

ernment ownership. 

Another  report  current,  but  ap- 
parently having  little  substance, 

was  that  Secretary  of  the  Interior 
Ickes  desires  to  get  jurisdiction 
over  communications,  combining  it 
with  emergency  control  of  oil  and 
electric  power  activities.  It  was 
doubted  whether  Congress  or  the 
military  establishment,  so  vitally 
concerned  vrith  communications  in 
national  defense,  would  relish  such 
a  move.  Chairman  Fly  also  dis- 

counted this  report  last  week,  ob- 
serving that  if  the  Secretary  of  the 

Interior  knew  of  the  trials  and 
tribulations  in  communications  and 

broadcasting,  he  wouldn't  seek  its control. 

Possible  Successors 

A  number  of  names  have  cropped 
into  the  forefront  for  the  Thomp- 

son successorship.  Among  them  is 
G.  W.  Johnstone  Jr.,  radio  director 
of  the  Democratic  National  Com- 

mittee during  the  last  campaign 
and  now  identified  with  the  Presi- 

dent's Birthday  Ball  Committee. 
Well-known  in  broadcasting  circles, 
Mr.  Johnstone  was  public  relations 
director  of  NBC  during  its  first 
decade,  and  afterward  was  public 
relations  and  special  events  direc- 

tor of  WOR,  MBS  New  York  key 
station. 

Another  possibility,  according  to 
Washington  reports,  is  Fulton  J. 
Redman,  56-year-old  attorney  of 
Portland,  Me.,  and  Democratic 
nominee  for  the  governorship  of 
that  State  last  year.  Mr.  Redman 
also  was  Democratic  nominee  for 
the  Senate  in  1924  and  1926  and 
has  served  in  the  Maine  House  of 
Representatives.  He  has  been  ac- 

tive in  Democratic  politics,  having 
been  chairman  of  the  Maine  dele- 

gation to  the  Democratic  National 
Convention  in  1924.  Mr.  Redman 
is  former  president  of  the  Portland 
Evening  News  and  is  a  director  of 
the  Portland  Broadcasting  System 
Inc.,  which  operates  WGAN. 
Rumored  also  is  the  name  of 

Commissioner  Leon  Jourolmon  Jr., 
member  of  the  Tennessee  Public 
Service  Commission  and  under- 

stood to  be  a  close  friend  of  Chair- 
man Fly.  His  choice  is  regarded  as 

doubtful,  however,  because  of  criti- 
cism from  broadcasting  industry 

and  Congressional  circles  of  ap- 
pointment of  state  commission  fig- 

ures to  the  FCC.  With  Commis- 
sioners Paul  A.  Walker  and  Ray 

C.  Wakefield,  both  former  state 
commission  officials,  it  is  felt  that 
the  public  utility  common  carrier 
concept  is  made  predominant,  to 
the  detriment  of  broadcast  regula- tion. 

At  the  Justice  Dept. 
Little  has  been  heard  from  the 

Department  of  Justice,  to  which 
the  entire  chain-monopoly  report 
had  been  referred,  since  the  hear- 

ings began  June  2  on  the  White 

Resolution.  Victor  0.  Waters,  spe- 
cial assistant  to  the  Attorney  Gen- 

eral, in  charge  of  radio-music  mat- 
ters, was  a  frequent  observer  dur- 

ing the  three  weeks  of  hearings. 
Assistant  Attorney  General 

Arnold,  in  charge  of  anti-trust  mat- 
ters, it  is  understood,  is  undecided 

on  the  course  the  Department  will 
follow.  In  his  judgment,  it  is  re- 

ported, the  White  Resolution  hear- 
ings amounted  to  an  investigation. 

On  the  other  hand,  the  Department 
feels  that  it  has  available  an  in- 

strument— the  grand  jury — that 
would  bring  out  a  lot  of  informa- 

tion that  otherwise  would  not  be 
developed  at  a  legislative  hearing or  inquiry. 

It  seems  a  certainty  that  the  De- 
partment will  not  be  disposed  to 

act,  if  it  does  at  all,  until  after  the 
Senate  has  decided  what  course  it 
will  pursue.  If  the  Senate  concludes 
that  it  will  write  new  legislation 
immediately,  there  is  little  likeli- 

hood of  Department  of  Justice 
anti-trust  proceedings  by  grand 
jury  or  inquiry. 

If  the  Networks  Sue 

On  the  other  hand,  if  litigation 
is  undertaken  by  the  networks  and 
the  FCC  is  held  finally  to  be  with- 

out jurisdiction  to  regulate  busi- 
ness aspects  of  broadcasting,  then 

the  Department  might  step  in  with 
a  series  of  indictments,  probably 
alleging  monopoly  by  the  networks. 

As  matters  were  left  when  the 
Senate  Committee  recessed  on  June 
20,  Chairman  Fly  remained  the 
only  witness  to  be  called,  prepared 
to  offer  rebuttal  to  the  testimony 
of  industry  witnesses,  led  by  NBC 
President  Niles  Trammell  and  CBS 
President  Paley.  It  was  thought, 
however,  that  if  Mr.  Fly  rebutted 
and  raised  new  issues,  then  the 

networks  would  seek  time  to  "re- 
but the  rebuttal".  Moreover,  Com- 

missioner Craven  also  planned  to 

reappear  in  the  event  his  anti-re- 
port testimony  was  controverted 

in  any  major  degree  by  Chairman 
Fly. 

On  the  other  hand,  it  was  evi- 
dent that  Chairman  Wheeler  and 

certain  other  members  of  the  com- 
mittee would  prefer  not  to  reopen 

the  hearings  but  settle  the  matter 
by  agreement  on  a  definite  course 
of  legislative  action,  during  which 
time  the  more  stringent  regulations 
would  be  held  in  abeyance.  If  the 
hearings  are  reopened,  there  is  a 
strong  possibility  that  all  members 
of  the  Commission  will  be  called. 

Five  or  Six  Networks? 

Senator  Tobey  (R-N.  H.),  self- 
appointed  prosecutor  of  the  com- 

mittee, apparently  desires  to  call 
other  commissioners  to  interrogate 
them  on  their  individual  views  and 
on  their  concept  of  the  effect  of  the 
regulations.  He  also  might  be  in- 

clined to  recall  other  industry  wit- 
nesses since  he  was  absent  during 

presentation  of  testimony  during 
the  last  few  days  of  the  hearing. 

BREAKING  GROUND  for  its  new 
610  kc.  operation  with  1,000  watts 
was  the  accomplishment  of  this 
pulchritudinous  trio  of  Birmingham 
debs  on  behalf  of  WSGN  as  work 
started  June  16  on  the  new  trans- 

mitter house  and  erection  of  two 
325-foot  Truscon  towers.  At  the 
sod  turning  ceremonies  were  (1  to 
r)  Josephine  Brooks;  J.  Lawrence 
Leach,  president  of  the  Alabama 
State  Fair,  the  grounds  on  which 
the  new  equipment  will  be  located; 
Mityline  Bowron;  Henry  P.  Johns- 

ton, vice-president  and  general 
manager  of  WSGN;  and  Kitty 
Estes.  WSGN  is  expected  to  be 
using  its  new  facilities  by  mid- 
September. 

Chairman  Fly,  it  is  learned  re- 
liably, has  the  FCC  engineering 

department  busily  engaged  in  a 
technical  search  to  prove  his  con- 

tention that  at  least  "five  or  six" 
national  networks  could  be  estab- 

lished. But  apparently  this  search 
has  yielded  little,  since  the  alloca- 

tions structure  is  such  that  desira- 
ble outlets  cannot  be  procured  in 

all  major  markets.  Moreover,  trans- 
continental telephone  circuits  are 

not  available  and  the  AT&T,  be- 
sieged with  some  $250,000,000  of 

national  defense  emergency  line 
construction,  is  said  to  be  indis- 

posed to  establish  new  network  fa- 
cilities based  on  the  mere  prospect 

of  additional  service. 

50%  Time  Options  Hinted 
Wholly  in  the  realm  of  conjec- 

ture are  reports  that  Chairman 
Wheeler  might  be  satisfied  if  the 
FCC  modified  its  regulations  to  pro- 

vide for  50%  time  options  by  sta- 
tions to  the  networks,  with  some- 
thing in  the  nature  of  regular  net- 
work affiliations  at  least  on  a  "first call"  basis. 

The  option  time  provision  might 
cover  a  half-hour  of  each  hour  of 
the  day,  which  would  be  available 

THE  PRESS... 

latest  data 

wfflca  voT.  area 
Have  you  seen  the  new  map  of  WMCA 

coverage,  which  includes  latest  market  data?  No? 
Write  or  phone  Sales  Promotion  Department,  WMCA, 
1657  Broadway,  New  York  (Circle  6-2200). 
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to  the  network,  but  with  the 
privilege,  in  the  discretion  of  indi- 

vidual stations,  of  clearing  addi- 
tional time  within  a  given  hour  in 

exchange  for  other  time  for  local 
or  national  spot  service.  Another 
suggested  departure  has  been  that 
exclusive  affiliations  be  permitted 
in  cities  having  at  least  four  full- 
time  outlets,  which  would  guaran- 

tee network  service  for  four  na- 
tional chains. 

Licensing  of  Networks 

At  his  press  conference  last 
week,  Chairman  Fly  commented 
on  the  suggestion  of  CBS  President 
Paley  that  networks  be  licensed 
in  any  new  communications  law 
that  may  be  written.  Mr.  Fly  said 
he  believed  licensing  probably 
would  be  the  best  approach  to  solv- 

ing the  "monopoly  situation"  and conditions  growing  out  of  it,  with 
the  networks  subject  to  "certain 
definite  controls".  He  added,  how- 

ever, that  he  did  not  know  just  how 
far  the  CBS  president  meant  to 
go  in  his  statements  to  the  com- 

mittee, indicating  that  he  did  not 
believe  CBS  has  changed  its  ideas 
much  in  "opposing  any  substan- 

tial measure  of  control". 
If  the  networks  do  not  think 

the  FCC  has  the  power  to  desig- 
nate them  as  "monopolistic",  the 

FCC  chairman  asserted,  "I'd  be 
glad  to  have  them  take  it  to  court". 
When  the  Mark  Ethridge  issue 

was  raised  at  the  conference,  Mr. 
Fly  commented  that  the  President 
"did  not  go  to  Ethridge,  but  Eth- 

ridge went  to  the  President".  He 
alluded  to  the  incident  surround- 

ing a  study  of  the  radio  situation 
by  Mr.  Ethridge  for  the  President 
on  which  it  was  presumed  a  new 
"national  policy"  for  radio  would 
be  based.  It  was  after  Mr.  Eth- 

ridge went  to  the  President,  ac- 
cording to  Chairman  Fly's  version, 

that  the  study  was  authorized  and 
subsequently  dropped. 

Knox  Discs 

KNOX  Co.,  Los  Angeles  (Cystex), 
in  a  13-week  spot  test  campaign 
which  started  June  29,  is  sponsor- 

ing a  quarter-hour  transcribed  ver- 
sion of  Voice  of  Experience,  featur- 
ing Dr.  Marion  Gayle  Taylor,  on 

11  stations  one  and  two  times  per 
week.  List  includes:  WAPI  WGR 
WDOD  WGAR  WOOD  WIBC 
WISN  KFMB  WRNL  KOMO  KHQ. 
Barton  A.  Stebbins  Ac.v.,  Los  An- 

geles, has  the  account. 

with 

CIRCUIT  DESIGN 

Kerr  Glass  Spots 

KERR  GLASS  MFG.  Co.,  Los  An- 
geles (mason  jars),  in  an  eight- 

week  campaign  started  June  23  is 
using  one  minute  spot  announce- 

ments five  times  weekly  on  WJR, 
Detroit,  and  WBT,  Charlotte,  N.  C. 
A  similar  campaign  was  begun 
June  30  on  WFAA,  Dallas,  as  well 
as  WBAP,  Fort  Worth.  Firm  is 
using  announcements  on  nine  other 
stations.  Agency  is  Raymond  R. 
Morgan  Co.,  Hollywood. 

NBC  Gets  Phila.  Fights 
NBC  will  broadcast  prize  fights  in 
Philadelphia  for  Adam  Hats  as  the 
result  to  an  agreement  June  27 
negotiated  through  Promoter  Her- 

man Taylor  by  Roger  W.  Clipp, 
general  manager  of  WFIL.  Con- 

tract calls  for  sponsorship  of  ten 
fights  during  the  year,  with  ap- 

proximately 100  stations  to  carry 
each  fight.  First  sponsored  bout 
will  be  July  21,  second  Aug.  11. 

Dried  Soup  Series 
SKINNER  &  EDDY  Corp.,  New 
York,  to  expand  its  distribution  of 
Minute  Man  soup  mixes,  is  using 
thrice-weekly  participations  on 
Women  Only  on  WHAM,  Roches- 

ter; Timekeeper  on  WSYR,  Syra- 
cuse, and  Yawn  Club  on  WWJ,  De- 
troit. Agency  is  J.  M.  Mathes  Inc., 

New  York. 

NBC  Awaits  Offers 

SALE  OF  NBC's  Artists  Service 
is  still  in  the  conversation  stage, 
network  officials  said  the  end  of 
last  week,  adding  that  definite 
offers  for  the  talent  bureau  will 
probably  be  forthcoming  within  the 
next  couple  of  weeks. 

FTC  Eyes  Vitamins 
EVIDENCE  that  the  Federal 
Trade  Commission  is  casting  a 
careful  eye  on  vitamin-enriched 
foods,  to  see  that  advertising 
claims  do  not  exceed  actual  re- 

sults, appeared  June  29  when  the 
FTC  announced  a  stipulation  with 
Rubel  Baking  Co.,  Cincinnati,  in 
which  the  company  agreed  to  cease 
certain  claims  for  Rubel's  High 
Vitamin  B-1  Wheat  Bread,  also 
known  as  Rubel's  High  Vitamin 
Wheat  Bread.  Questioned  claims 
included  representations  of  the 
number  of  international  Vitamin 
B-1  units  or  other  vitamins  present 
in  the  bread  and  claims  that  the 
product  will  supply  the  minimum 
daily  nutritional  requirement  for 
Vitamin  B-1. 

Ballantine  MBS  Quiz 

P.  BALLANTINE  &  SONS,  New- 
arl<  (ale),  a  heavy  user  of  tran- 

scribed spot  musical  jingles,  on 
Sept.  12  starts  for  52  weeks  spon- 

soring a  variety  quiz  type  of  show 
on  a  group  of  MBS  stations,  Fri- 

day, 9-9:30  p.m.  (EDST).  Pro- 
gram, to  originate  from  Holly- 
wood, will  feature  Milton  Berle 

as  m.c,  and  includes  other  top 
radio  and  film  talent  along  with 
a  name  orchestra.  Talent  and  pro- 

duction set-up  are  being  lined  up 
by  Danny  Danker,  Southern  Cali- 

fornia vice-president  and  radio  di- 
rector of  J.  Walter  Thompson  Co., 

agency  servicing  the  account. 

1 

Creating  a  Hew 

American 

Siiyline 

LINGO 

AM  FM 

RADIATORS 

are  going  up  all 

over  the  oontinent 

Increased  Sales  Thru  Added  Coverage 

A 

M 

When  you  install  a  Lingo  "Tube"  Radiator  you  expect — and  get — 
better  coverage  and  plus  performance.  No  wonder  engineers  prefer 
Lingo  for  top  eflFiclency  and  managers  are  enthused  by  the  increased 
sales  made  possible  through  increased  signal  strengih  and  coverage. 

One  station  ov/ner  writes:  "The  signal  locally  with  only  100  watts 

power  compares  favorably  with  a  5000  wafts  station  In  this  same  city." 

The  Latest  FM  Antenna  Development 

F 

M 

Something  new  has  happened  to  the  Radio  industryl  It's  the  new,  im- 
proved Lingo  Turnstile  Antenna  for  FM — the  most  advanced  design  now 

available.  This  antenna  is  the  result  of  years  of  research  and  develop- 
ment and  is  already  proved  for  performance  and  available  for  erection. 

Quotations  include  essential  steel  mounting  pole,  turnstile  elements,  coup- 
ling equipment  transmission  lines  feeding  the  elements,  etc.  Climbing  steps, 

lighting  equipment  and  sleet  melting  units  are  available  as  optioned  equip- ment. 

*>  Before  you  SELECT  or  ERECT — investigate  Lingo  Radiators  for  AM 
and  FM.  V/e  are  glad  to  provide  complete  engineering  data  concerning 
your  particular  case — without  obligation.  V/rite  today  and  state  fre- 

quency, power  and  location  of  station. 

JOHN  E.  LINGO  &  SON,  Inc. 

DeiJf.  B-7 

CAMDEN  N  J. 

CALL  letters  of  KWBG,  Hutchinson, 
Kan.,  have  been  changed  to  KWBW. 

GENERAL  m  ELECTRIC 
160-17 

I  I  kl     f1  ̂  ̂ '^^ii^^^f^IB 

LI  ll  1111  ̂ ^R/UPIATORS 
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JAMES  McFADDEN,  New  York 
vice-president  of  McKee  &  Albright, 
is  currently  in  Hollywood  conferring 
with  Dick  Mack,  agency  producer,  on 
faU  plans  of  the  NBC  Rudy  Vallee 
Shotc,  sponsored  by  National  Dairy 
Products  Corp.  (Sealtest). 
FELIX  SUTTON,  formerly  of  Brown 
&  Thomas  and  Lord  &  Thomas,  N.  Y., 
has  joined  the  staff  of  the  Erwin, 
Wasey  &  Co.,  New  York  office,  hand- 

ling commercial  cpoy. 

LLOYD  (Deke)  COLEMAN,  former- 
ly head  of  J.  Walter  Thompson  Co. 

Paris  office,  after  Hollywood  confer- 
ences with  Danny  Danker,  agency's 

Southern  California  vice-president, 
sailed  June  25  aboard  the  liner  Monte- 

rey for  Sydney  to  take  over  manage- ment of  the  Australian  offices.  He 
succeeds  Samuel  Dobbs,  transferred  to 
New  York. 
CHARLES  CHRISTOPH,  formerly 
radio  director  of  Ted  Bates  Inc..  New 
York,  has  joined  J.  Walter  Thomp- 

son Co.,  New  York,  as  radio  producer. 
VICTOR  M.  RATNER,  formerly 
CBS  director  of  sales  promotion,  who 
recently  joined  Lord  &  Thomas,  New 
York,  in  an  executive  capacity,  has 
been  named  executive  supervisor  of 
the  agency's  research  department. 
LYNN  BAKER  Co.,  New  York,  has 
appointed  the  following  officers :  Lynn 
Baker,  president ;  Daniel  D.  Thom- 

son, vice-president ;  Richard  Dunne, 
treasurer ;  Miss  M.  B.  Keeler,  secre- 

tary-treasurer. Mr.  Thomson,  who  re- 
cently joined  the  agency,  is  a  former 

vice-president  of  Axton-Fisher  To- 
bacco Co.,  Louisville. 

LORRY  NORTHRUP,  manager  of 
the  Chicago  office  of  Erwin  Wasey  & 
Co.,  is  convalescing  following  an  ap- 
pendectomy. 

TOM  LEWIS,  New  York  radio  man- 
ager of  Young  &  Rubicam,  accom- 

panied by  his  wife  Loretta  Young,  film 
actress,  will  vacation  in  Honolulu  be- 

fore taking  over  management  of  the 
agency's  offices  in  late  summer. 
FREDERIC  R.  GAMBLE,  manag- 

ing director  of  the  American  Associa- 
tion of  Advertising  Agencies,  has  been 

elected  president  of  Trade  Assn.  Exec- utives in  New  York. 

T.  BIRCHARDE  KENVIN,  formerly 
with  Campbell-Ewald  Co.,  Detroit,  and 
N.  W.  Ayer  &  Son,  Philadelphia,  has 
joined  the  copy  department  of  the 
Richard  A.  Foley  Agency  in  Phila- 
delphia. 

DOUGLAS  M.  SMITH,  formerly  ac- 
coujit  executive  of  Lane,  Benson,  Mc- 
Clure,  Chicago,  has  joined  J.  R.  Ham- ilton Adv.  Agency,  same  city. 

ROBERT  H.  LADING,  formerly  di- rector of  research  in  the  New  York 
office  of  Lord  &  Thomas,  has  been  ap- 

pointed regional  and  business  con- sultant of  the  Bureau  of  Foreign  & 
Domestic  Commerce,  U.  S.  Depart- ment of  Commerce. 

BUCK  GUNN,  radio  head  of  the  J. 
Walter  Thompson  Co.,  Chicago  office, 
is  back  after  an  illness  of  four  months. 
Richard  Eastland,  substituting,  has 
been  transferred  back  to  New  York. 

CRAIG  E.  DENNISON  Agency,  for- merly at  64  East  Lake  St.,  Chicago, 
has  moved  to  225  N.  Michigan  Blvd. 
Telephone  :  Dearborn  3188. 

LESTER  LINSK,  formerly  West 
Coast  radio  manager  of  Lyons  &  Lyons, 
Beverly  Hills,  Cal.,  talent  agency,  has 
joined  Music  Corp.  of  America,  that city. 

HARRY  KERR,  J.  Walter  Thompson 
Co.,  Hollywood  writer  of  the  CBS  Lux Radio  Theatre,  sponsored  by  Lever 
Bros.,  is  the  father  of  a  girl  born June  20. 

A  UNITY  OF  IDEALS 

We  quote  Secretary  Morgenthau — 

"The  response  from  foreign  language  groups  has 
been  especially  encouraging.  This  proves  again 
that  whatever  their  origin,  and  whatever  language 

they  may  speak,  the  overwhelming  majority  of 
these  people  are  true  Americans,  united  behind 
their  Government  in  defense  of  American  Free- 

dom." 
(Excerpt  from  a  broadcast  over  a  national  network  in  reference 
to  Defense  Savings  Bonds.) 

TO  SUCH  HIGH  IDEALS  OF  DEMOCRACY 

WE  HEARTILY  SUBSCRIBE 

WHOM 

1480  KILOCYCLES 
PULL  TIME  OPERATION 

29  WEST  57TH  ST.,  NEW  YORK 

Telephone  Plaza  ̂ -4204 
3  —  B 

AMERICA'S   LEADING  FOREIGN   LANGUAGE  STATION 

Follows  Ratings 

NOW  that  the  Treasury  De- 
partment has  gone  into  radio 

in  a  big  way  with  a  full-hour 
program  on  CBS  every 
Wednesday  night  (courtesy 
Texas  Co.),  Secretary  Mor- 

genthau has  suddenly  taken 
up  an  old  radio  custom — pe- rusing the  CAB  and  Hooper 
surveys.  It  came  to  light  last 
week  when  a  hurry  up  call 
went  out  from  the  Treasury 
Department  office  of  public 
relations  for  the  latest  CAB 
or  Hooper  ratings.  After 
much  telephoning  the  ratings 
were  located  and  questioning 
revealed  that  it  was  Mr.  Mor- 

genthau who  wanted  to  know 
who  was  "No.  1."  , 

BAKER  OSTRIN,  of  RuthraufE  & 
Ryan,  Chicago,  has  joined  Sherman 
K.  Ellis  &  Co.,  same  city,  as  radio 

copy  chief. 
MURIEL  WAGEMAN,  account  exec- utive of  Sorensen  &  Co.,  Chicago,  has 
been  appointed  radio  director  of  that 
agency. 

New  Radio  Features 
RADIO  FEATURES  of  America, 
New  York  program  producing  firm 
headed  by  Alma  Sandra  Munsell 
and  Oliver  W.  NicoU,  has  an- 

nounced its  entry  into  the  commer- cial radio  field  with  issuance  of  a 
catalogue  listing  14  program  for- 

mats available  for  sponsorship  dur- 
ing the  1941-42  season.  Address  of 

the  firm  is  37  West  46th  St.,  New 
York,  telephone  Bryant  9-9622. 

Treasury  Spots 

TO  HELP  sell  defense  bonds  and 
Postal  savings  stamns,  the  Treas- 

ury Dept.  since  April  has  been 
using  short  radio  commercials  five 
times  daily  on  over  850  stations. 
The  records  were  prepared  by  NBC 
Radio-Recording  Division  with  sell- 

ing messages  supplied  by  Mar- schalk  &  Pratt,  New  York. 

EDWARD  J.  BYRNES,  64,  founder 
and  viceTpresident  of  the  Edwin  Bird 
Wilson  Inc.,  New  York,  died  June  20 
at  his  home  in  Brooklyn  after  a  year's illness.  A  pioneer  in  media  relation- 

ships and  the  publishing  field,  Mr. 
Byrnes  was  with  J.  Walter  Thompson 
Co.,  New  York,  prior  to  joining  the 
Wilson  agency  24  years  ago. 

KIDO 

Coleman  Leaving  Biow 

For  Blair  in  New  York 
THOMAS  B.  COLEMAN  Jr.  cm 
July  1  will  leave  the  Biow  Co.  to' 
join  the  New  York  staff  of  John 
Blair  and  Company,  national  radioii 
representatives.  He  has  been  with 
the  Biow  Co.  since  January  1940,,! 

serving  as  an  ac- count  executive 

on     the  Bulova;' Watch,  Ever-! 
sharp   and  Hillsi 
Brothers  ac 
counts.   Prior  to 
joining  Biow,  he 
was  with  J.  Sterl- 

ing Getchell  Inc. for     five  years 
handling  Kelly- 
Springfield,    D  e voe  and  Reynolds,  Knox  Hats  and 

other  accounts. 
In  October  1929  after  three  years: 

as  salesman  and  contact  man  with 
General  Outdoor  Adv.  in  Omaha, 
Mr.  Coleman  joined  Lord  &  Thomas 
in  New  York.  There  he  handled 
and  directed  the  Cremo  radio  ac 
count  and  worked  on  RCA,  Schen 

ley.  Cities  Service,  and  Trommer's beer.  In  his  new  capacity  he  will 
concentrate  on  providing  sales  aids 
and  merchandising  helps  in  connec- tion with  the  sale  of  station  time 
on  the  Blair  list. 

Mr.  Coleman 

CBS  Completing  Plans 

For    'Forecast'  Series 
SECOND  annual  eight-week  series 
titled  Forecast,  which  proved  suc- 

cessful in  1940,  will  start  July  14 
on  CBS  as  Monday  night  programs 
9-10  p.m.  from  New  York  and 
Hollywood,  either  in  two  half-hour 
periods  or  as  complete  hour  shows 
First  will  be  "The  Thousand  and 
One  Nights",  starring  Marlene 
Dietrich,  supporting  cast  and  or 
chestra  under  the  direction  of  Wil- 

bur Hatch.  Script  is  by  True 
Boardman  and  production  by 
Charles  Vanda,  CBS  western  pro 
gram  director. 

Subsequent  programs,  each  a 
complete  unit,  are  not  fully  cast 
nor  scheduled.  Some  of  the  titles 

are:  "Song  Without  End",  "Two 
Gobs  and  a  Gal",  "Hopalong  Cas- 
sidy",  "Made  in  America",  and 
"The  Houlihans".  According  to  W. 
B.  Lewis,  CBS  vice-president  in 
charge  of  programs,  each  show  is 
designed  as  a  sample  of  what  a 
series  of  similar  programs  would 
be  like,  and  studio  audience  reac- 

tion will  be  sought  for  suggestions. 

NBC 

JOHN  BLAIR  aCO. 

ABC  IN  ADVERTISING  FOR  IDAHO 
A — for  Ada  County.  Idaho's  largest  county,  showing  an increase  of  12,476.  or  32.9%  gain.  (This  is  the 

county  in  which  KIDO  has  its  transmitter.) 
B— for  Boise,  Idaho's  capital  city,  and  Idaho's  largest city,  with  an  increase  of  over  5,000,  or  25%  plus, 

gain.  (This  is  the  city  in  which  KIDO  has  its transmitter.) 

C—for  Canyon  County,  only  20  miles  from  KIDO's transmitter,  and  Idaho's  second  largest  county, showing  the  second  largest  increase  in  population, 10,057,  or  an  increase  of  32.5%. 
ABC  Radio  Advertising   in  Idaho   is  KIDO! 
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B.  T.  BABBITT  Inc.,  New  York  (cleanser 
and  lye),  to  Joseph  Jacobs  Jewish  Market 
Organization,  New  York,  for  Jewish  fleld. 
Campaign  for  radio  and  other  media  being 
planned  for  fall. 
RIC  PRODUCTS  Inc.,  Philadelphia  (Ric 
Perfume  Sticks),  to  J.  M.  Korn  &  Co., 
Philadelphia.  Radio  to  be  used. 
GILMORE  OIL  Co.,  Los  Angeles,  to  Ruth- 
rauff  &  Ryan,  that  city.  Firm,  in  a  test, 
is  currently  sponsoring  a  five-weekly  five- 
minute  program.  War  Letters,  on  4  Don 
Lee  California  stations,  Monday  thru  Fri- 

day. 9:15-9:20  p.m.  (PST). 
ALTORFER  BROS.  Co.,  Peoria.  (ABC 
electric  washers  and  ironers),  to  Cramer- Krasselt  Co.,  Milwaukee. 
PLASTICS  INDUSTRIES  Technical  Insti- 

tute, Los  Angeles,  to  West-Mai-quis  Inc., Los  Angeles.  Said  to  use  radio. 
ALKINE  Co.,  New  Brunswick,  N.  J.,  to 
Picard  Adv.,  N.  Y. 

LEWIS-HOWE  Co.,  (N  R  Tablets-Nature's Remedy) ,  St.  Louis,  to  J.  Walter  Thompson 
Co.,  Chicago. 
JOSEPH  TETLEY  &  Co.,  New  York  (Tet- 
ley  teas),  to  Joseph  Jacobs  Jewish  Market. 
Organization  as  merchandising  and  adver- 

tising counsel  for  Jewish  field. 
CHEMICAL  RESEARCH  PRODUCTS  Co., 
Roselle  Park,  N.  J.  (Permeen),  to  Moore 
&  Hamm,  N.  Y.  Said  to  use  radio. 
CLAFLIN-DENISON  LABS.,  Providence, 
R.  I.  (antiseptic  salve,  shave  cream),  to 
Cory  Snow  Inc.,  Boston.  Said  to  be  using radio. 
COLUMBIA  PICTURES  Corp.,  New  York, 
to  Weiss  &  Geller,  N.  Y. 
MOTO-SCOOT  Mfg.  Co.,  Chicago  (Moto- 
Scoot  vehicle)  to  Roth,  Schenker  &  Bern- hard,  Chicago. 
CAMEO  Corp.,  Chicago  (cleanser),  to 
McManus,  John  &  Adams,  Detroit. 
CURTISS  CANDY  Co.,  Chicago,  to  Joseph 
Jacobs  Jewish  Market  Organization  New 
York,  for  the  Jewish  field.  Radio  will  be 
used  with  other  media. 
WILLIAM  PETER  BREWING  Corp., 
Jersey  ity  to  J.  W.  Pepper  Inc.,  New 
York.  Company  is  testing  12  one-minute 
spot  announcements  weekly  on  WINS,  New York. 

MacMILLAN  PETROLEUM  Corp.,  Los 
Angeles  (Ring-Free  Motor  Oil)  to  Roy  S. 
Durstine  Inc.,  New  York.  Company  has 
been  a  considerable  user  of  radio  in  the 

past. 

SIMONDS  IS  NAMED 

BY  WEED  IN  N.  Y. 
WITH  the  recent  addition  of  the 
Texas  State  Network  to  his  na- 

tional sales  representative  firm, 
Joe  Weed,  president  of  Weed  & 
Co.,  on  June  23  announced  that 
Lincoln  P.  Simonds  has  joined  his 
New  York  office. 
A  veteran  in  New  York  and 

Southwestern  advertising  circles, 
Mr.  Simonds  formerly  was  associ- 

ated with  newspaper  advertising 
organizations  of  Scripps-Howard 
and  Paul  Block.  Later  he  served 
five  years  in  the  New  York  office 
of  John  Blair  &  Company,  moving 
to  International  Radio  Sales  upon 
its  formation.  In  1938,  when  Elliott 
Roosevelt  organized  the  Texas 
State  Network,  Simonds  went  to 
Fort  Worth  as  sales  manager, 
transferring  early  this  year  to 
New  York  as  eastern  manager  of 
the  regional  which  now  consists  of 
16  stations:  KRBC,  Abilene; 
KFDA,  Amarillo;  KNOW,  Austin; 
KBST,  Big  Spring;  WRR,  Dallas; 
KFJZ,  Fort  Worth;  KFYO,  Lub- 

bock; KRLH,  Midland;  KPLT, 
Paris;  KGKL,  San  Angelo;  KABC, 
San  Antonio;  KRRV,  Sherman; 
KTEM,  Temple;  KCMC,  Texar- 
kana;  KYWC,  Vernon;  WACO, 
Waco. 

Dealey  Urges  Fight 

{Continued  from  page  12) 

and  courage  in  building  new  studios 
despite  the  tempo  of  the  times, 
William  S.  Hedges,  NBC  vice-presi- 

dent for  stations,  also  criticized 
the  FCC's  regulations.  During  the 
last  two  decades,  he  pointed  out, 
the  hand  of  regulation  progres- 

sively has  tightened  until  now  the 
FCC  "has  sought  to  invade  the  field 
of  regulation  of  the  business  affairs 
of  broadcasters."  Failure  to  comply 
with  these  regulations  "will  re- sult in  the  death  sentence  to  the 

station,"  he  said,  pointing  out  also 
that  the  FCC  shortly  will  embark 
upon  an  inquiry  into  the  propriety 
of  newspaper  organizations  owning 
and  operating  stations. 

At  the  Senate  Interstate  Com- 
merce Committee  hearings  on  the 

White  Resolution,  Mr.  Hedges  de- 
clared, it  has  been  demonstrated 

that  a  new  law  governing  radio  is 

necessary  because  if  these  "arbi- trary rules  go  into  effect,  radio  as 
you  have  known  it  will  cease  to 
exist.  Chaos  and  confusion  will 

reign." 

In  complimenting  G.  B.  Dealey, 
chairman  of  the  board;  President 
Ted  Dealey,  Jim  Moroney,  vice- 
president  and  supervisor  of  radio; 
Martin  Campbell,  general  manager 
of  the  stations,  and  their  associates, 
for  their  contributions  to  listeners 
of  the  Southwest,  Mr.  Hedges  said 
they  have  never  faltered  in  their 
desire  to  improve  public  service 

and  that  the  new  studios  "are  tang- 
ible evidence  of  their  courage,  op- 

timism and  public  spiritedness." 

Nationwide  Spot  Drive 

In  Canada  by  Eveready 

CANADIAN  NATIONAL  CAR- 
BON Co.,  Toronto  (Eveready  bat- 

teries), is  starting  one  of  the 
largest  radio  advertising  campaigns 
conducted  in  Canada  since  the  start 
of  the  war.  Daily  half-hour  studio 
programs,  Mondays  through  Fri- 

days, designed  specifically  for  the 
rural  audience,  start  as  the  first 
show  of  the  day  on  34  Canadian 
stations.  In  Manitoba,  Saskatche- 

wan and  Alberta  the  shows  start 
July  1,  in  British  Columbia  July 
14,  in  Quebec,  Nova  Scotia  and 
New  Brunswick,  Aug.  18,  in  On- 

tario, Aug.  25. 
The  program  will  consist  of  old 

songs  early  in  the  morning,  inter- 
spersed with  weather  and  crop  re- 

ports, except  in  Quebec  province 
where  it  will  be  a  noontime  quarter- 
hour.  Agency  is  Clark  Locke  Ltd., 
Toronto. 
The  show  will  be  carried  on  CHWK, 

Chilliwack.  B.  C;  CKOV,  Kelowna,  B.  C; 
CJAT,  Trail,  B.  C;  CFJC,  Kamloops,  B.  C; 
CFPR,  Prince  Rupert,  B.  C.  ;  CJCA.  Ed- monton; CFGP,  Grande  Prairie,  Alta.; 
CFAC,  Calgary:  CJOC.  Lethbridge,  Alta.; 
CHAB,  Moose  Jaw,  Sask.  ;  CKBI,  Prince  Al- 

bert, Sask.;  CJRM,  Regina;  CFQC,  Saska- 
toon: CJGX,  Yorkton,  Sask.;  CKX,  Brandon, 

Man.;  CFAR,  Flin  Flon,  Man.  ;  CJRC. 
Winnipeg:  CFCO,  Chatham,  Ont.  ;  CFRC, 
Kingston.  Ont.;  CJKL,  Kirkland  Lake,  Ont.; 
CKCR,  Kitchener.  Ont.;  CKCO,  Ottawa: 
CKSO.  Sudbury,  Ont.  ;  CKNX,  Wingham, 
Ont.;  CBJ.  Chicoutimi,  Que.;  CBF,  Mon- treal: CHNC,  New  Carlisle.  Que.;  CBV, 
Quebec;  CJBR,  Rimouski,  Que.  ;  CKRN, 
Rouyn,  Que.;  CHGB,  Ste.  Anne  de  la  Po- 
catiere.  Que.;  CHNS,  Halifax;  CJCB,  Syd- 

ney, N.  S.  ;  CFNB,  Fredericton,  N.  B. 
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THE  (SuiinaAA  of 

BROADCASTING 

STATION  ACCOUNTS 
sp — studio  programs 

t — transcriptions 
sa — spot  announcements 

ta — transcription  announcements 

WLW,  Cincinnati 
Ex-Lax  Inc.,  Brooklyn,  5  sa  weekly,  thru 

Joseph  Katz  Co.,  N.  Y. 
Western  Auto  Supply  Co.  Kansas  City,  sp 

series,  thru  Ferry-Hanly  Co.,  Kansas  City. 
Maryland  Pharmaceutical  Co.,  Baltimore, 

5  ta  weekly,  thru  Joseph  Katz  Co.,  Bal- timore. 
Monarch  Mfg.  Co.,  Chicago,  3  sa  weekly, 

thru  Henry  J.  Handelsman,  Chicago. 
DeKalb  Agricultural  Assn.,  DeKalb,  111.,  sa 

series,  thru  Western  Adv.  Agency,  Eacine. 
Procter  &  Gamble  Co.,  Cincinnati,  sa  series, 

thru  Blackett-Sample-Hummert,  Chicago. 
American  Tobacco  Co.,  New  York,  sp 

series,  thru  Lord  &  Thomas,  N.  Y. 
Firestone  Tire  &  Rubber  Co.,  Akron,  sp 

series,  thru  Sweeny  &  James  Co.,  Cleve- land. 
General   Mills,   Minneapolis,   5   sp  weekly, 

thru  Blackett-Sample-Hummert,  Chicago. 
General   Mills,   Minneapolis,   5   sp  weekly, 

thru  Knox-Reeves,  Minneapolis. 
General  Electric  Co.,  Cleveland,  sp  series, 

thru  BBDO,  N.  Y. 
Sterling    Products    Co.,    Wheeling,    5  sp 

weekly,    thru  Blackett-Sample-Hummert, Chicago. 
Wilson  &  Co.,  Chicago,  5  sa  weekly,  thru 

U.  S.   Adv.   Corp.,  Chicago. 
Brown  &  Williamson  Tobacco  Co.,  Louis- 

ville, 5  sp  weekly,  thru  Russel  M.  Seeds 
Co.,  Chicago. 

Phillips  Chemical  Co.,  New  York,  5  sp 
weekly,  thru  Blackett-Sample-Hummert, 
Chicago. 

Hecker    Products,    New    York,    sp  series, 
thru  Benton  &  Bowles,  N.  Y. 

Allied  Mills.  Fort  Wayne,  3  sa  weekly,  thru 
Louis  E.  Wade  Inc.,  Fort  Wayne. 

Colgate-Palmolive-Peet    Co.,    Jersey  City, 
5  sp  weekly,  thru  Sherman  &  Marquette, 
Chicago. 

Kenrad  Tube  &  Lamp  Corp.,  sp  series,  thru 
Allen,  Heaton,  &  McDonald,  Cincinnati. 

Pure  Oil  Co.,  Chicago,  3  sp  weekly,  thru 
Leo  Burnett  Co.,  Chicago. 

WAPI,  Birmingham 
General  Mills,  Minneapolis  (Corn  Kix),  5 

t  weekly,  52  weeks,  thru  Blackett-Sam- 
ple-Hummert, Chicago. 

General  Mills,  Minneapolis  (Wheaties),  5 
t  weekly,  52  weeks,  thru  Knox  Reeves 
Adv.,  Minneapolis. 

General  Mills,  Minneapolis  (Gold  Medal 
flour),  5  sp  weekly  for  52  weeks,  thru 
Blackett-Sample-Hummert,  Chicago. 

Day  &  Night  Heater  Co.,  Monrovia,  Cal., 
18  sa  daily,  52  weeks,  thru  Hixson- 
O'Donnell,  Los  Angeles. Plough  Inc.,  Memphis  (Mexican  heat 
powder),  4  sa  daily,  17  weeks,  thru  Lake- 
Spiro-Shurman,  Memphis. 

Lever  Brothers  Co.,  Cambridge,  Mass. 
(rinso),  sa  daily,  4  weeks,  thru  Ruth- 
rauff  &  Ryan  Inc.,  N.  Y. 

KGER,  Long  Beach 
utilities  Engineering  Institute,  Chicago,  6 

sp  weekly,  thru  First  United  Broadcast- 
ers, Chicago. 

Scripture  Stationery  Co.,  Chicago,  10  sa 
weekly,  thru  First  United  Broadcasters, 
Chicago. 

Famous  Department  Store,  Los  Angeles 
(optical  department),  6  sp  weekly,  thru 
Jimmy  Fritz  Adv.  Agency,  Los  Angeles. 

Montgomery -Ward  &  Co.,  Long  Beach,  24 
sa  weekly,  thru  Don  Montgomery  Adv. 
Agency,  Long  Beach. 

KMO,  Tacoma 
Centennial  Flouring  Mills,  Seattle  (flour, 

cereals),  6  t  weekly,  thru  Milne  &  Co., 
Seattle. 

Northern  Pacific  RR.,  Seattle  (transporta- 
tion ) ,  6  sa  weekly,  thru  Strang  &  Prosser 

Adv.  Agency,  Seattle. 
Safeway  Stores  Inc.,  Tacoma  (institu- 

tional), 6  sa  weekly,  direct. 
KOA,  Denver 

Denver  &  Rio  Grande  Western  Railroad, 
Denver,  3  sa  weekly,  thru  C.  F.  Cusack 
Adv.  Co.,  Denver. 
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WHO,  Des  Moines 
Sargent  &  Co.,  Des  Moines    (stock  feed), 

3  t  weekly,  16  weeks,  thru  Fairall  &  Co., 
Des  Moines. 

Omar  Inc.,  Omaha  (flour),  13  i,  60  sa,  thru 
Hays  MacFarland  &  Co.,  Chicago. 

Sentinel    Insurance    Co.,    Des    Moines,  sa 
weekly,  direct. 

General  Cigar  Co.,  New  York   (Van  Dyke 
cigars),  26  t,  thru  Federal  Adv.  Agency, 
N.  Y. 

Paxton  &  Gallagher  Co.,  Omaha  (Butternut 
Coffee),    5    t    weekly,    52    weeks,  thru 
Buchanan  &  Thomas,  Omaha. 

John  C.  Wisdom,  Des  Moines  (livestock), 
6  sp  weekly,  31  weeks,  direct. 

Oelwein  Chemical  Co.,  (Delwein,  la.  (Occo 
stock  feeds),  78  sa,  thru  Gary- Ains worth, 
Des  Moines. 

Vinton  Hybrid  Corn  Co.,  Vinton,  la.  (seed), 
5  sp  weekly,  thru  Weston-Barnett,  Water- loo, la. 

Monarch  Camera  Co.,  Chicago,  6  sa,  thru 
Henry  J.  Handelsman,  Chicago. 

DeKalb  Agricultural  Assoc.,  DeKalb,  111. 
(DeKalb  hybrid  corn),  42  sa,  thru  West- 

ern Adv.  Agency,  Racine,  Wis. 
Quaker  Oats  Co.,  Chicago  (Quaker  farm 

feeds),  1  t  weekly,  28  weeks,  thru  Sher- 
man &  Marquette,  Chicago. 

Little  Crow  Milling  Co.,  Warsaw,  Ind.,  6 
sa  weekly,  26  weeks,  thru  Rogers  & 
Smith,  Chicago. 

WINS,  New  York 
United  Shoe  Exchange,  New  York,  21  so 

weekly,  10  weeks,  direct. 
Gardner   Nursery    Co.,    Osage,    la.,    6  sp 

weekly,  thru  Northwest  Adv.  Co.,  Seattle. 
National   Schools,   Los   Angeles  (electrical 

courses),   4  sp  weekly,   13   weeks,  thru 
Huber  Hoge  &  Sons,  N.  Y. 

American  Cigar  &  Cigarette  Co.,  New  York 
(Pall   Malls),  36  sa  weekly,   13  weeks, 
thru  Ruthrauff  &  Ryan,  N.  Y. 

Skouras  Theatres,  New  York,  18  sp  weekly, direct. 
Peter    Brewing    Co.,    New    York,    12  sa 

weekly,    13   weeks,   thru   J.   W.  Pepper 
Adv.  Agency,  N.  Y. 

Corn   Products    Refining    Co.,    New  York 
(Linit),   30  sa  weekly,   26  weeks,  thru 
C.  L.  Miller  Co.,  N.  Y. 

Classified  Broadcast  Ads,  New  York,  6  sp 
weekly,  15  weeks,  thru  Feiner,  Furman 
6  Roberts,  N.  Y. 

KPO,  San  Francisco 
Starr  Pen  Co.,  Chicago  (pens),  3  sa 

weekly,  thru  United  Adv.  Co.,  Chciago. 
Yellow  Cab  Co.,  San  Francisco,  6  sa 

weekly,  thru  Rufus  Rhoades  &  Co.,  San Francisco. 
Kellogg  Co.,  Battle  Creek,  Mich.  (Pep),  5 
sa  weekly,  thru  Kenyon  &  Eckhardt, N.  Y. 

Denalan  Co.,  San  Francisco  (dental  plate 
cleanser) ,  sa  weekly,  thru  Rufus  Rhoades 
&  Co.,  San  Francisco. 

WNAC,  Boston 
Johnson  &  Johnson,  New  Brunswick,  N.  J. 

(Tek),  sa  daily,  thru  Ferry  Hanly  Co., N.  Y. 
Chas.    E.    Hires    Co.,    Philadelphia  (root 

beer),  3  sa  weekly,  thru  O'Dea  Sheldon &  Canaday,  N.  Y. 
McFadden  Publications,  New  York  (True 

Story    magazine),    27    ta,   thru  Arthur Kudner,  N.  Y. 
First  National  Stores,   5  sa  weekly,  thru 
Badger  &  Browning,  Boston. 

KHJ,  Los  Angeles 
May  Co.,  Los  Angeles  (retail),  weekly  f, 

placed  direct. Calavo  Growers  of  Cal.,  Los  Angeles  (ava- 
cados ) ,  5  HP  weekly,  thru  Lord  &  Thomas, 
Los  Angeles. 

Coast  Federal  Savings  &  Loan  Assn.,  Los 
Angeles  (investments),  10  sp  weekly, 
thru  Robert  F.  Dennis  Inc.,  Los  Angeles. 

Fels  &  Co.,  Philadelphia  (Fels  Naptha 
soap),  18  sa  weekly,  thru  S.  E.  Roberts 
Inc.,  Philadelphia. 

Ben  Hur  Products  Inc.,  Los  Angeles  (cof- 
fee, B-1  gelatin),  3  sp  weekly,  thru Theodore  B.  Creamer  Adv.,  Los  Angeles. 

Monarch  Brewing  Co.,  Los  Angeles  (beer, 
ale),  weekly  sp,  thru  McElroy  Adv. 
Agency,  Los  Angeles. 

Caliiornia-Grown  Sugar  Group,  San  Fran- 
cisco (beet  sugar),  2  sp  weekly,  thru 

Botsford,  Constantine  &  Gardner,  San Francisco. 
Nu-Enamel  Paint  Corp.,  Cleveland  (paint), 

6  sa  weekly,  thru  Adv.  Arts  Agency, 
Los  Angeles. 

KGGM,  Albuquerque- 
KVSF,  Santa  Fe 

Continental  Oil  Co.,  Ponca  City,  Okla.,  52 
ta,  thru  Tracy-Locke-Dawson,  N.  Y. 

General  Mills,  Minneapolis,  260  t,  thru 
Blackett-Sample-Hummert,  Chicago. 

General  Mills,  Minneapolis,  260  t,  thru 
Knox-Reeves  Adv.,  Minneapolis. 

Knox  Gelatine  Co.,  Johnstown,  N.  Y.,  2  sa, 
thru  Leighton  &  Nelson,  Schenectady. 

Packard  Motor  Car  Co.,  Detroit,  14  ta, 
thru  Young  &  Rubicam,  N.  Y. 

Spencer  Products  Co.,  39  sa,  thru  Phil  Gor- 
don, Chicago. 

Western  Auto  Supply,  Los  Angeles,  144  sa, 
direct. 

KFYR,  Bismark,  N.  D. 
Red  Top  Brewing  Co.,  Cincinnati,  6  sp,  9 

ta  weekly,  52  weeks,  thru  St.  Jos»ph 
Adv.  Agency,  Cincinnati. 

Gardner  Nurseries,  Osage,  la.,  13  sa,  thru 
Northwest  Radio  Adv.  Co.,  Seattle. 

American  Chicle  Co.,  N.  Y.,  78  ta,  thru 
Badger,  Browning  &  Hersey,  N.  Y. 

Frank  A.  Fleer  Corp.,  Philadelphia  (Double 
Bubble  Gum),  2  sa,  ta  weekly,  13  weeks, 
thru  N.  W.  Ayer  &  Son,  N.  Y. 

Continental  Oil  Co.  Denver  (Nth  Oil  Pro- 
cess), 14  ta  daily,  4  weeks,  thru  Tracy- Locke-Dawson,    N.  Y. 

KGO,  San  Francisco 
Foreman  &  Clarke,  Los  Angeles  (clothing 

chain),  6  sp  weekly,  thru  Milton  Wien- 
berg  C!o.,  Los  Angeles. 

Murine  Co.,  Chicago  (Murine),  5  sa  weekly, 
thru  BBDO,  Chicago. 

Denalan  Co.,  San  Francisco  (dental  plate 
cleanser) ,  2  sa  weekly,  thru  Eufus 
Rhoades  &  Co.,  San  Francisco. 

KINY,  Juneau,  Alaska 
Southern  Pacific  Co.,  San  Francisco  (rail 
transport),  ta  series,  thru  Lord  & Thomas,  San  Francisco. 

Coleman  Lamp  &  Stove  Co.,  Wichita,  Kan., 
12  sa  weekly,  thru  Ferry-Hanly  Co.,  N.  Y. 

CKCL,  Toronto 
G.  T.  Fulford  Co.,  Brockville,  Ont.  (pro- 

prietary) ,  3  sp  weekly,  thru  Spot  Broad- 
casting, N.  Y. 

GoodHousekeeping, 

Revises  Its  Labels 

Institute  Conforms  to  FTC 

Order  Requiring  Changes 

STATEMENT  covering  all  refer-' ences  on  radio  broadcasts  to  the 
Good  Housekeeping  seals  of  ap- 

proval and  guaranty  emblem  has 
been  issued  by  the  Good  Housekeep- 

ing Institute  in  line  with  the  Fed- 
eral Trade  Commission  order  May 

23  requiring  various  changes  in  the 
granting  of  such  seals  [Broadcast- 

ing, May  26] .  The  statement  reads : 
"The  essential  and  most  impor- 

tant condition  in  connection  with; 
references  to  a  Good  Housekeeping 

seal  or  guaranty  in  radio  broad- casts is  that  the  claims  made  for 
the  product  in  the  radio  commer 
cial  be  claims  for  the  product  which 
have  been  specifically  approved  by 
Good  Housekeeping  before  being; 
broadcast.  This  necessarily  requires 
that  all  commercials  for  a  radio 
program  in  which  reference  is  td 
be  made  to  a  Good  Housekeeping 
seal  or  guaranty  be  submitted  in 
advance  of  use  for  approval  by 
Good  Housekeeping. 

Standard  Wording 

"The  second  condition  is  that  the 
words  of  reference  used  be  stand- 

ard in  character.  Where  reference 
is  made  to  the  seal  of  approval  of 
Good  Housekeeping  Institute  in 
connection  with  household  appli 
ances  and  utensils  and  household 
soaps  and  cleaners,  the  words  are 
"tested  and  approved  by  Good 

Housekeeping  Institute".  Where 
references  are  made  to  the  recom- 

mended seal  of  approval  of  the 
Good  Housekeeping  Bureau  for 
Foods,  Drugs  and  Cosmetics,  the 
words  are  "recommended  by  Good 

Housekeeping  Bureau".  No  refer ence  to  a  Good  Housekeeping  seal 
is  to  be  made  in  connection  with 
any  product  falling  outside  of  the above  categories. 

"Where  reference  is  made  to  the 
Good  Housekeeping  guaranty  which 
is  applicable  to  all  products  adver tised  in  Good  Housekeeping  Maga^ 

zine,  the  words  to  be  used  are  "reJ placement  or  refund  of  money  guar-! 
anteed  by  Good  Housekeeping  if  de- 

fective or  if  not  as  advertised  there 
in".  Here  again,  the  essential  and 
most  important  condition  is  that 
the  claims  made  for  the  product  in 
the  radio  commercial  be  claims 
which  have  been  specifically  ap 

proved  by  Good  Housekeeping  be 

fore  broadcast." 

Avalon  Scores 

BROWN  &  WILLIAMSON  TO- 
BACCO Co.,  Louisville  (Avaloil 

cigarettes) ,  on  June  19  started  five 
weekly  five-minute  Baseball  Scorei 
by  Bud  Farnum  on  WFLA,  Tampa 
five  -  weekly  five  -  minute  Sportt 
Scores  by  Bud  Lynch  on  CKLW 
Windsor;  10-weekly  transcribed  an^ 
nouncements  on  WSJS,  Winston- 
Salem,  N.  C,  and  six-weekly  five- minute  news  broadcasts  featuring 
Fred  Handrisch  on  WQAM,  Miami 
Contracts  are  for  52  weeks.  Agency 
is  Russel  M.  Seeds  Co.,  Chicago. 
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CONSOLIDATED  DRUG  TRADE 
Products,  Chicago  (KolorBak  and 
Yeast  Foam),  on  June  23  started  six- 
weekly  half-hour  participations  in  the 
Farm  Service  Program  on  WBBM, 
Chicago.  Program,  conducted  by  Wil- 

liam Costello,  consists  of  farm  news, 
crop  reports,  weather  and  shipping  in- 

formation, farm  legislation,  mountain 
songs  by  Bonnie  Blue  Eyes,  Smilin' Bob  Atcher  and  the  Apple  Knockers. 
Agency  is  Benson  &  Dall,  Chicago. 

SPONSORSHIP  of  a  five-minute 
news  program  on  KGMB,  Honolulu, 
is  shared  by  Folger  Coffee  Co.,  San 
Francisco  (coffee),  and  Planter's  Nut &  Chocolate  Co.,  that  city  (peanuts), 
three  and  two  times  per  week  respec- 

tively. Contracts,  which  started  on 
June  30  for  26  weeks,  were  placed 
through  Raymond  R.  Morgan  Co., 
Hollywood. 

YELLOW  CAB  Co.,  San  Francisco, 
recently  started  a  campaign  in  the 
Los  Angeles  area,  using  transcribed 
dramas  on  three  stations  and  a  daily 
participation  in  Fletcher  Wiley's  Sun- rise Salute  on  KNX.  The  transcribed 
spots  are  released  three  times  daily  on 
KH.J  and  once  daily  on  KFI  and 
KMPC.  Agency  is  Rufus  Rhoades  & 
Co.,  San  Francisco. 

PIONEER  BUILDERS  Inc.,  Los 
Angeles  ( home  builders ) ,  new  to  ra- 

dio, is  sponsoring  five-minute  tran- 
scribed talks,  featuring  Stephen  Pow- 

ers, on  Southern  California  stations 
KFWB  KMPC  KHJ  KFI  KFVD. 
Campaign,  started  in  early  June,  con- 

tinues through  the  summer  months. 
Agency  is  Charles  H.  Mayne  Co.,  Los 
Angeles. 

OLYMPIA.  SEATTLE,  and  ACME 
BREWING  Cos.  are  conducting  ex- 

tensive summer  campaigns  on  KFAR. 
Fairbanks.  The  Olympia  and  Seattle 
firms  are  using  spot  announcements, 

0  while  the  Acme  concern  is  presenting 
weekly,  the  half-hour  transcribed  ver- 

j  sion  of  the  Barrel  of  Fun  starring 
Charles  Ruggles  and  Benny  Rubin. 

EVER-DRY  Corp.,  Los  Angeles  (de- 
1  odorant),  out  of  radio  for  several 
years,  in  a  one-month  Southern  Cali- 

fornia test  campaign  ending  July  8,  is 
using  three  to  four  daily  announce- 

ments on  KHJ,  that  city,  as  well  as 
two  spots  per  day  on  KFAC  and 
KMPC.  Agency  is  Torrey  &  Torrey 
Adv.,  Los  Angeles. 

CROWN  PRODUCTS  Corp.,  San 
Francisco  (Sani-Clor  bleach),  recently 
started  spot  announcements  and  par- 

,1  ticipations  on  home  economics  pro- 
grams, in  both  foreign  language  and 

English  on  5  Northern  California  sta- 
tions,  KSFO,  KLS,  KSRO,  KTRB, 

'  KGDM.  Agency  is  J.  H.  Diamond Agency,  San  Francisco. 

SPARKLE  TT'S  DRINKING 
WATER  Corp.,  Los  Angeles,  in  a  13- 
week  campaign  ending  Sept.  19  is 
sponsoring  a  five-weekly  quarter-hour 
program  titled  Money  for  You,  on 
KHJ,  Los  Angeles.  Eddie  Stanley 
conducts  the  telephone-inquiry  series. 
Raymond  R.  Morgan  Co.,  Hollywood, 
has  the  account. 

RAPT  INTEREST  as  R.  E.  Dun- 
ville  (right),  general  sales  man- 

ager of  the  broadcasting  division 
of  the  Crosley  Corp.  makes  a  point 
is  shown  by  Felix  Muniz  (left), 
president  of  the  West  Indies  Adv. 
Co.,  San  Juan,  P.  R.,  who  is  visiting 
the  U.  S.  to  purchase  equipment  for 
a  new  radio  station  in  that  terri- 

tory, which  will  go  on  the  air  as 
WIAC,  with  5,000  watts  on  560  kc. 
about  the  end  of  September.  A  Ro- 
jas  Villalba,  international  network 
coordinator  of  the  Crosley  Corp.  is 
also  in  on  the  tete-a-tete. 

OLD  BEN  COAL  Corp.,  Chicago 
(Green  Marked-Stoker  coal),  on  July 
7  returns  its  five-weekly  five-minute 
news  commentary  programs  to  WGN, 
Chicago.  Series  features  Alexander 
McQueen's  Nothing  hut  the  Truth program.  Contract  is  for  26  weeks. 
Agency  is  J.  R.  Hamilton  Adv.  Agen- 

cy, Chicago. 
P.  BALLANTINE  &  Sons,  Newark 
(beer),  on  June  15  started  on  WNBL, 
San  Juan,  Puerto  Rico,  a  nightly  half- 
hour  variety  program  in  Spanish.  Rich- ard Eastland  of  the  New  York  office 
of  J.  Walter  Thompson  Co.,  has  re- 

turned to  New  York  after  getting  the 
program  under  way. 

CHUBB  &  SON,  New  York,  marine 
insurance  underwriters,  is  sponsoring 
a  Weather  d  Yachting  News  program 
on  WMCA,  New  York,  Friday  and 
Saturday  nights,  10:25-10:30  p.m., 
and  Saturday  mornings,  11 :45-ll  :50 
a.m.  Agency  is  Albert  Frank-Guenther 
Law,  New  York. 

SOUTHERN  BREWING  Co.,  St. 
Petersburg,  has  signed  for  26  weeks 
on  WSUN,  that  city  for  Doiody  d  His 
Barn  Dance  Gang,  Monday  through 
Saturday  12  :45-l  :00  p.m.  and  Satur- 

day evening  8-8  :30.  Account  was  placed 
through  Peninsular  Adv.  Agency, Tampa. 

FOREMAN  &  CLARKE,  Los  Angeles 
(men's  clothing  chain),  on  June  23 
started  for  52  weeks,  six  15-minute 
newscasts  weekly  on  KGO,  San  Fran- 

cisco. Agency  is  Milton  Wienberg  Co., 
Los  Angeles. 

EVANS  FUR  Co.,  Chicago,  on  July 
7  renews  for  52  weeks  its  six-weekly, 
quarter-hour  Musical  Clock  program 
featuring  Norman  Ross  on  WMAQ, 
same  city.  Agency  is  Critchfield  &  Co., 
Chicago. 

KOMISS  Co.,  Chicago  (furs),  on  July 
15  starts  a  thrice-weekly  five-minute 
morning  program  on  WBBM,  Chicago. 
Contract  is  for  52  weeks.  Agency  is 
Julian  Frank  Adv.  Agency,  Chicago. 

WDBJ for  Southwest  Virginia 

5000  WATTS,  FULL  TIME 

ROANOKE    •  CBS 

Ask  your  Agency  to  ask  the  Colonel! 
^  FREE  &-  PETERS.  Inc.,  National  Representatives 

Georgia  Power  Series 
Asks   for  Conservation 

GEORGIA  POWER  Co.  has  placed 
six  spot  announcements  daily  on  18 
Georgia  stations  urging  consumers 
to  conserve  power  as  much  as  pos- 

sible during  the  present  emergency 
in  view  of  the  shortage  of  power  in 
the  Southeast  due  to  the  heavy  load 
on  electrical  facilities  from  na- 

tional defense  activities.  Announce- 
ments are  to  run  three  during  day 

hours  and  three  in  the  evening. 
Contracts  have  been  placed  di- 

rect with  WAGA,  WATL  and  WSB, 
Atlanta;  WALB  and  WGPC,  Al- 

bany; WGPC,  Athens;  WGAC  and 
WRDW,  Augusta;  WRBL,  Colum- 

bus; WBLJ,  Dalton;  WKEU,  Grif- 
fin; WLAG,LaGrange;  WBML  and 

WMAZ,  Macon;  WMGA,  Moultrie; 
WRGA,  Rome;  WRLC,  Toccoa;  and 
WDAK,  West  Point. 

Gilmore  Test 

WESLEY  FARMER,  for  several 
years  Los  Angeles  account  execu- 

tive of  Botsford,  Constantine  & 
Gardner,  has  been  made  Southern 
California  manager  of  that  agency. 
He  succeeds  John  H.  Weiser,  agency 
vice-president,  who  resigned  to  join 
the  Hollywood  staff  of  RuthraufF  & 
Ryan  as  executive  on  the  Gilmore 
Oil  Co.  account.  In  a  test  campaign 
Gilmore  is  sponsoring  the  five- 
weekly  War  Letters,  on  4  Don  Lee 
stations  (KHJ  KGB  KDB  KFXM), 
Monday  through  Friday,  9:15-9:20 
a.m.  (PST),  and  contemplates  ex- 

panding the  five-minute  series coastwide  in  fall. 

WCFI,  Pawtucket,  R.  I.,  has  ap- 
Ijointed  Headley-Reed  Co.  as  national 
representatives,  effective  immediately. 
WCFI  is  a  Yankee  and  Colonial  Net- 

work afiiliate  and  operates  with  1,000 
watts  on  1420  kc. 

BEVERLY  HILLS  COUNTRY 
CLUB,  Cincinnati,  to  advertise  the 
appearance  of  Horace  Heidt  and  his 
Musical  Knights  bought  the  11  p.m. 
news  period  on  WCKY,  Cincinnati, 
for  a  week. 

WEST  COAST  LIFE  INSURANCE 
Co.,  San  Francsico,  recently  started 
daily  spot  announcements  on  KINY, 
Juneau,  Alaska.  Agency  is  Long  Adv. 
Service,  San  Frnacisco. 
STATE  FARM  INSURANCE  Co., 
Bloomington,  111.,  is  sponsoring  local 
Softball  games  on  WJBC,  Blooming- 
ton.  Account  was  placed  direct. 

AVAILABLE! 

A  SPORTS  PROGRAM 
with  5-Year  Following 

With  baseball  coming  up,  now's  the time  to  take  advantage  of  this  popu- 
lar sports  program  broadcast  in  the 

early  evening,  Monday  through  Sat- 
urday. Offers  you  an  established  fol- 
lowing built  up  over  5  years  of  suc- cessful advertising.  An  ideal  spot 

for  a  sponsor  anxious  to  reach 
WFBL's  active   sports  audience. 
For  complete  details,  write  or  wire 

WFBL 

SYRACUSE,  N.  Y. 
or   Free  8C   Peters,  Inc. 
National  Representatives 

FAIRMONT 

Picture 

This 

RECEIVED 

955 

orders  for  photograph 

enlargements  for  a 

Grand  Rapids,  Mich, 

client  IN  ONE  WEEK. 

That's  really  an  expan- 

sive approach  to  the  en- 

larging business,  and 

we  can  do  the  same  for 

you — whether  you  sell 

photographs  or  phono- 

graphs, noodles  or 
needles. 

Ask  that  old  ''fotog'' 
John  Blair 

5.000  WATTS  DAY 
I.OOO  WATTS  NIGHT 

FAIRMONT,  W.VA. 
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Bulova,  Lever,  P&G,  Sun  Open  Video 

Will  Sponsor  Debut  of 

Art  July  1  on  NBC 
Outlet 

FOUR  national  advertisers — Bul- 
ova Watch  Co.,  Lever  Bros.  Co., 

Procter  &  Gamble  Co.,  and  Sun  Oil 
Co. — v^^ill  share  in  the  inaugura- 

tion of  commercial  television  July 

1  by  purchasing  time  on  NBC's 
New^  York  video  transmitter, 
WNBT.  Each  advertiser  will  util- 

ize his  television  time  for  a  sight- 
and-sound  version  of  his  current 
advertising  by  sound  broadcasting. 

Bulova  vi^ill  sponsor  two  time  an- 
nouncements, one  to  be  made  at  the 

beginning  of  the  Dodgers-Phillies 
baseball  game  that  will  provide 
WBNT's  opening  afternoon  pro- 

gram, the  other  at  the  end  of  the 
evening  telecast.  Lever  Bros,  will 
present  a  televersion  of  Uncle 
Jim's  Question  Bee,  advertising 
Spry;  Sun  Oil  will  televise  its  reg- 

ular Lowell  Thomas  news  period; 
then  from  9  on,  the  USO  show,  an 
Army  program  with  Ft.  Monmouth 
talent;  P  &  G's  Truth  or  Conse- 

quences. All  contracts  are  for  July 
1  only. 

Rate  Card  Issued 
First  rate  card  for  television 

was  issued  June  27  by  NBC  to 
cover  costs  to  advertisert;  for  time 
on  the  air  and  for  studio  facilities. 
Time  rates  range  from  $120  per 
hour  for  evening  broadcasts  on 
weekdays  to  $60  per  hour  for  week- 

day afternoon  shows,  and  $90  per 
hour  for  Sunday  daytime  broad- 

casts. No  prices  are  quoted  for 
Sunday  evening  time,  as  television 
programs  are  not  yet  scheduled 
for  that  period. 

In  addition  to  time  costs,  charges 
also  are  to  be  made  for  the  use 
of  both  studio  film  and  mobile 
transmitter  facilities.  These  range 
from  $150  per  hour  for  the  use 
of  the  main  studio  in  Radio  City 

to  $75  per  hour  for  the  use  of  small 
film  studios  and  field  pickups.  Serv- 

ice spots,  for  televised  programs 
of  news,  weather  and  time  are 
priced  at  $8  per  minute  nighttime 
and  $4  per  minute  daytime. 

Production  costs  for  talent,  an- 
nouncers, sound  effects  men,  musi- 

cians, and  music  and  script  rights 
also  are  billed  to  sponsors  by  NBC, 
as  are  costumes,  properties  etc., 
which  must  be  rented  or  purchased 
for  any  program. 

CBS  on  Friday  received  author- 
ization from  the  FCC  to  continue 

experimental  television  transmis- 
sion for  30  days  after  July  1  to 

conduct  program  tests.  CBS  stated 
that  a  commercial  license  is  ex- 

pected at  the  end  of  the  30-day 
period  and  that  meanwhile  the  test 
transmissions  will  be  of  assistance 
to  servicemen  who  are  converting 
video  receivers  to  receive  transmis- 

sions on  the  CBS  channel. 

To  observe  the  debut  of  commer- 
cial television,  delayed  for  more 

than  a  year  by  Government  fiat, 
the  FCC,  as  Broadcasting  went  to 
press,,  planned  to  issue  a  press  re- 

lease on  the  opportunities  to  be 
opened  by  this  new  vista  of  radio. 
It  is  expected  the  FCC  will  hail 
the  part  it  has  played  in  launching 
visual  radio  as  a  new  public  service. 

Conversion  of  the  approximately 
2,000  RCA  television  receivers  in  the 
New  York  metropolitan  area  is  be- 

ginning immediately,  RCA  Mfg.  Co. 
said  last  Thursday,  adding  that  in 
addition  to  modernizing  the  re- 

ceivers already  in  the  field  it  is  also 
revamping  several  hundred  sets  in 
stock  at  its  Camden  factory,  which 
will  be  made  available  for  sale  to 
the  public  as  rapidly  as  possible. 

To  speed  the  adjustment  of  sets 
in  the  field,  the  company  has  estab- 

lished ten  television  service  depots 
throughout  the  metropolitan  dis- 

trict, and  expects  to  complete  the 

NBCred 

560KC 

4 

job  within  six  weeks.  Until  the  ad- 
justments have  been  made,  own- 

ers of  RCA  sets  will  be  able  to  re- 
ceive telecasts  with  "a  fair  degree 

of  satisfaction"  it  was  said. 
Alterations  necessary  were  de- 

scribed as  :  (1)  Deletion  of  the  44- 
50  mc.  channel  and  addition  of  the 
new  60-66  mc.  channel,  now  as- 

signed to  CBS;  (2)  modifications  in 
receiver  circuits  to  permit  syn- 

chronization of  525-line  images  in- 
stead of  the  441-line  pictures  previ- 
ously transmitted;  (3)  conversion 

of  the  sound  channel  to  accommo- 
date the  new  requirements  of  FM 

sound  transmission. 

DuMont  to  Convert 

Allen  B.  Du  Mont  Labs,  are  also 

planning'  to  convert  the  Du  Mont 
television  receivers  now  in  use,  hav- 

ing arranged  with  their  dealers  to 
convert  to  the  new  standards  all 
sets  which  the  dealers  deliver  to 
them.  Neither  Du  Mont  nor  RCA 
will  make  any  charge  to  the  set 
owners  for  this  conversion  service. 

Du  Mont  announces  it  is  resum- 
ing production  of  television  receiv- 
ers and  has  acquired  additional 

factory  space  outside  its  own  plant, 
which  is  "crowded  with  cathode-ray 
and  instrument  production  as  well 

as  national  defense  contracts",  the 
company  reports. 

Increased  costs  of  labor  and  ma- 
terial have  resulted  in  price  in- 

creases in  the  receivers,  averaging 
about  10%.  Du  Mont  has  opened 
sales  offices  on  the  17th  floor  of  515 
Madison  Ave.,  New  York,  building 
whose  top  story,  the  42d,  is  oc- 

cupied by  the  company's  television transmitter.  Mark  B.  Lajoie  is  in 
charge  of  Du  Mont  receiver  sales. 

WXYZ's  College  Farm  Reporter 
PAUL  RITTS,  Michigan  State  College 
student,  has  joined  the  news  staff  of 
WXYZ,  Detroit,  as  agricultural  cor- 

respondent, with  headquarters  at  East 
Lansing,  Mich.  Ritts  has  been  asso- 

ciated with  WKAR,  the  college  sta- 
tion, as  a  specialist  in  agriculture.  He 

handles  a  daily  roundup  of  farm  news 
used  on  the  Ford  Farm  Market  Re- 

porter, heard  Monday  through  Friday 
on  WXYZ  and  Michigan  Radio  Net- 
work. 

Reserve  Your  Copy  of 

1941  Iowa  Radio 

Audience  Survey 

NOW 
Conducted  by  Dr.  H.B.  Summers  of 
Kansas  State  College,  the  1941 
Iowa  Radio  Audience  Survey  is  ait 
authoritative  study  .  .  tells  virtually 
everything  you  need  to  know  about 
Iowa  and  Middlewest  radio  lis- 

teners' habits  .  .  furttishes  a  means 
by  which  you  can  scientifically 
check  almost  all  your  advertising 
plans  in  this  sectiort. 
WzUe  for  it.  No  cost  or  obligation. 

Address  Dept.  B 

STATION  WHO 
DES  MOINES,  IOWA 

Mr.  Morgan 

MORGAN  ADDRESSES 

PACIFIC  AD  MEETING 
COVERING  11  points  of  majoii 
interest  to  radio  and  advertising 
agency  executives,  Raymond  R 
Morgan,  head  of  Raymond  R.  Mor- 

gan Co.,  Holly- wood, is  to  be  the 
principal  speaker 
at  the  radio  de- 

partmental meet- ing of  the  Pacific 
Advertising  Clubs 
Assn.  convention 

July  1  when  Don- ald W.  Thorn- 
burgh,  CBS  Pa- cific Coast  vice- 
president  p  r  e- sides.  Hill  blackett,  president  oj 

Blackett  -  Sample  -  Hummert,  also' announced  as  a  speaker  at  the  de 
partmental,  canceled  his  appear 
ance. 
A  roundtable  discussion  is  tci; 

follow  Mr.  Morgan's  talk.  Partici- 
pants include  Mr.  Thornburghi 

representing  national  networks 
with  Wilbur  Eickelberg,  sales 
manager  of  Don  Lee  Broadcasting 
System,  Hollywood,  for  regional 
networks.  Others  taking  part  wil 
be  William  B.  Ryan,  sales  man-j 
ager  of  KPO-KGO,  San  Francisco 
metropolitan  city  stations;  Charles 

Storke,  manager,  KTMS,  •  Santa' Barbara,  Cal.,  local  stations;  R.  L 
Philippi,  advertising  director  oi| 
Union  Oil  Co.,  the  advertiser,  ano 
Mr.  Morgan  representing  advertis-j 
ing  agencies. 
The  convention,  which  startec 

June  29  and  continues  througl' July  3,  is  being  staged  at  the  Bilt^ 
more  Hotel,  Santa  Barbara,  Cal. 
with  approximately  500  Wes1 
Coast  radio  and  agency  executivej 
in  attendance  [BROADCASTiNcj June  23]. 

Major  Causes  of  Action 
Against   RCA  Dropped 
JUSTICE  AARON  J.  LEVY  ir 
New  York  Supreme  Court  on  Junt 
24  dismissed  all  major  causes  oj 
action  in  the  suit  brought  againsi 
RCA  in  1939  by  a  group  of  the 
company's  stockholders,  alleging 
mismanagement  by  RCA  officers 

and  directors.  A  few  issues  stil' remain  for  trial,  it  was  reported 
The  court  overruled  contentions 

of  the  plaintiffs  that  RCA  direct 
tors  had  settled  previous  stock 
holder  actions  in  order  to  concea 
certain  acts  which  would  becom( 
void  through  the  statute  of  limita 
tions.  All  references  to  acts  of  th( 

company  directors  were  orderec* stricken  from  the  complaint  upor 
motion  of  counsel. 

Omar  Spots 

OMAR  Inc.,  Omaha  (Omar  Wondei 
Flour)  on  June  9  started  15  one 
minute  transcribed  announcement^ 
weekly  on  WOW,  Omaha;  KOA 
Denver  and  WHO,  De  Moines.  Con 
tracts  run  through  July  4.  Agency 
is  Hays  MacFarland  &  Co.,  Chi cago. 

DuMont  Extends  Contest 
ALLEN  B.  DuMONT  LABS,  has  ex 
tended  its  prize  essay  contest  for  an 
other  three  months,  until  Sept.  1,  in 
order  to  provide  a  still  greater  fund  oi 
practical  information  about  cathode- rav  tubes.  Prizes  of  .$100,  .$50  and  $2? 
are  offered,  with  fees  of  $10  paid  foi 
any  papers  published  in  the  company montlily  Osnillographer. 
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RFC  Loan 

Is  Granted  WMUL 

Government  Interest  Hinted 

In  Counter-Propaganda 
REGARDED  in  some  quarters  as 
revealing  a  concrete  Government 
interest  in  a  counter-propaganda 
campaign  to  European  countries, 
the  Reconstruction  Finance  Corp. 
has  authorized  a  loan  of  $40,000, 
in  connection  with  the  national  de- 

fense program,  to  World  Wide 
Broadcasting  Corp.,  operating  in- 

ternational shortwave  stations 
WRUL  and  WRUW,  Boston. 

A  bare  announcement  of  the  RFC 
loan  was  made  June  17  by  Federal 
Loan  Administrator  Jesse  Jones, 
without  explanation  of  its  specified 
use,  although  the  RFC  later  said 
it  was  merely  an  ordinary  business 
loan  for  improvement  of  facilities 
and  indicated  no  unique  departure 
from  RFC's  business  loan  philoso- 
phy. 

Program  Grant 

Reports  that  World  Wide  also 
had  received  a  $200,000  grant  from 
the  Rockefeller  Committee  for  the 
Coordination  of  Latin  American 
Commercial  &  Cultural  Relations 
were  denied  categorically  in  Wash- 

ington at  Rockefeller  Committee 
headquarters.  However,  it  was  re- 

vealed the  Committee  early  this 
year  gave  World  Wide  a  $10,000 
grant,  to  be  used  in  producing  pro- 

grams for  Latin  America. 
Whether  the  committee  might 

later  make  such  a  grant  to  the  non- 
comercial  broadcasting  company, 
to  enable  it  to  expand  its  educa- 

tional broadcasting  operations  on 
an  international  scale,  was  not 
known,  although  it  was  understood 
an  application  for  such  a  grant  has 
been  made.  The  House  last  Wednes- 

day approved  the  Second  Deficiency 
Appropriation  Bill,  carrying  some 
$7,000,000  for  the  Rockefeller  Com- 

mittee, along  with  $3,000,000  more 
for  contract  authorizations.  Pre- 

sumably such  a  grant,  if  made, 
would  come  from  these  funds  and 
could  not  be  made  until  they  are 
available  after  Senate  approval. 
The  report  of  the  Rockefeller  grant 
also  was  denied  by  ¥/ alter  S.  Lem- 
mon,  World  Wide  director. 

Speculation  followed  announce- 
ment of  the  RFC  loan  that  it  was 

unusual  for  the  Federal  loan  agen- 
cy to  lend  funds  to  a  strictly  non- 

commercial venture  whose  income  is 
derived  from  donations  rather  than 
business  operations.  This  led  to  the 
belief  in  some  quarters  that  per- 

haps the  Government  was  helping 
with  expansion  of  World  Wide's 
service  in  anticipation  of  a  con- 

certed counter-propaganda  drive, 
presumably  on  Europe  as  well  as 
Latin  Amercia. 

No  similar  loan  requests  were 
revealed  by  the  RFC  from  RCA, 
GE,  Westinghouse,  Crosley  or  CBS, 
all  privately  operating  interna- 

tional shortwave  stations.  It  is 
thought  these  private  operations 
would  be  slow  to  ask  the  Govern- 

ment for  financial  aid,  preferring  to 
bear  the  entire  burden  themselves. 

Young  for  Swartley 
CHARLES  S.  (Cy)  YOUNG  has 
been  appointed  acting  manager  of 
Westinghouse  stations  WBZ  and 
WBZA  and  the  international  short- 

wave station  WBOS  in  Boston,  ac- 
cording to  Lee  B.  Wailes,  manager 

of  Westinghouse  Radio  Stations 
Inc.  Mr.  Young's  appointment 
comes  24  years,  almost  to  the  day, 
from  the  time  he  entered  Westing- 

house service.  He  succeeds  W.  C. 
Swartley,  who  relinquished  active 
managership  of  the  Boston  and 
Springfield  stations  when  he  was 
called  to  duty  in  the  U.  S.  Army 
as  a  Lieutenant  in  the  Ordnance 
Department.  Swartley  went  to  Bos- 

ton from  Fort  Wayne,  where  he 
was  manager  of  Westinghouse  sta- 

tions WOWO  and  WGL. 

WMAL  Transfer 

Is  Askecl  by  'Star' Newspaper  Would  Continue  to 
Use  NBC  Capital  Studios 
TRANSFER  of  the  license  of 
WMAL,  Washington,  from  NBC  to 
the  M.  A.  Leese  Broadcasting  Co., 
100%  subsidiary  of  the  Washing- 

ton Star  Newspaper  Co.,  lessor  of 
the  property  to  the  network,  is 
sought  in  an  application  filed  last 
Friday  with  the  FCC. 

Under  the  contract,  NBC  would 
serve  only  as  sales  and  program 
agent  for  the  Blue  Network  outlet. 
S.  H.  Kauffmann,  treasurer  of  the 
Star  and  president  of  the  Leese 
Co.,  will  become  the  directing  head 
of  the  station. 

Originally  owned  by  the  late  M. 
A.  Leese,  of  Washington,  WMAL 
was  assigned  to  NBC  under  lease 
in  1933.  In  1937,  the  Leese  Broad- 

casting Co.  was  acquired  by  the 

Star,  one  of  the  country's  leading 
newspapers,  but  the  operating  ar- 

rangement was  continued. 
Under  the  transfer,  the  Star 

would  become  the  licensee  as  well 
as  the  owner  of  the  physical  prop- 

erty of  WMAL.  The  contract  car- 
ries a  30-day  cancellation  clause  on 

notice  by  either  party.  Existing 
combined  studios  of  WRC,  NBC- 
owned  Red  outlet,  and  WMAL, 
would  continue  to  be  used,  but  with 
provision  made  for  compensation 
to  the  network  and  for  supply  of 
facilities  to  WMAL  at  the  request 
of  its  management.  Compensation 
would  be  paid  WMAL  on  network 
programs,  in  accordance  with  the 
network's  established  sliding  scale. 
WMAL  operates  on  630  kc.  with 

5,000  watts  fulltime.  Termination 
of  the  lease,  it  is  assumed,  is  being 
sought  in  the  light  of  current  regu- 

latory conditions. 
The  agreement  brought  out  that 

the  Leese  Corp.  has  pending  before 
the  FCC  an  application  for  an  FM 
station,  and  that  when  and  if  this 
application  is  granted  the  company 
desires  that  the  operation  of 
WMAL  and  its  FM  station  be  "co- 
related  and  consolidated".  It  was 
brought  out  that  the  contract  is  in 
the  nature  of  an  interim  arrange- 

ment, and  that  the  Star  plans  to 
build  its  own  studios  for  the  two 
stations,  as  well  as  retain  neces- 

sary personnel  and  equipment  for 
program  sales. 

01-'^ 

You  said  it,  Mister — it  takes  personality  to  pull  listeners, 

and  that's  just  what  WSAI  has  plenty  of!  Along  with  the 
swell  NBC  network  stars,  WSAI  proudly  points  to  such 
outstanding  Cincinnati  favorites  as  Peter  Grant  (famous 

newscaster),  Rita  Hackett  and  Marsha  Wheeler  (femi- 
ninity features),  Roger  Baker  and  Dick  Bray  (baseball 

broadcasters).  Personalities  who  play  host  to  thousands 

of  buyers — making  The  Winged  Plug  pet  persuader  for 

Cincinnatians'  pocketbooks. 

NBC  RED  AND  BLUE  — 5,000  WATTS  NIGHT  AND  DAY 

WSAI CINCINNATI'S OWN  STATION 
REPRESENTED     BY     INTERNATIONAL     RADIO  SALES 

START  AT 

ONE  HUNDRED 

SIX  MILLION 

, . . .  and  work  down. 

WMBG— the  Red  Network  Outlet  in  Richmond 

covers  the  Richmond  trading  area  Hke  a  tent. 

And  here  is  what  that  trading  area  offers : 

Annual  retail  sales   $105,950,000 

Annual  food  sales   25,120,000 

Annual  average  payroll  — 
Camp  Lee— Petersburg  6,000,000 

Annual  drug  store  sales.  .  4,442,000 

WMBG  offers  you  the  Red  Network  audience — 

5000  watts  daytime  —  1000  watts  night  and 

equal  density  of  coverage  at  lower  rates.  Before 

you  buy — get  the  WMBG  story. 

National  Representative — John  Blair  Company 
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50,000  WAHS 

CHARLOTTE 

CBS 

Blanketin 

65-county 

heart 

of  both 

Carolinas 

GERALD  WADE,  of  NBC's  interna- tional division  English  staff,  has  been 
granted  a  three-month  leave  to  pre- 

pare for  examinations  to  enter  the 
diplomatic  service. 
BETTY  G.  BROWN,  of  KOA,  Den- 

ver, general  staff,  and  Rex  Gilland  of 
that  cit.y,  were  married  June  14  in 
Lincoln,  Neb. 
CARL  ERICKSON,  formerly  of 
WBBM,  Chicago,  has  joined  the  an- 

nouncing staff  of  WAAF,  same  city. 
MARTIN  BOUHAN,  WKY,  Okla- 

homa City  announcer,  was  inducted 
into  the  service  June  30. 
HAL  TUNIS,  announcer  of  WFPG, 
Atlantic  City,  has  been  appointed  pub- 

licity director. 
JESS  OPPENHEIMER,  Jack  Har- 

vey and  Richard  Chevillet,  Hollywood 
writers,  have  joined  the  writing  staff 
of  the  NBC  Rudy  Vallee  Show,  spon- 

sored by  National  Dairy  Products 
Corp..  (Sealtest).  They  replace  Mel 
Frank  and  Noi-man  Panama,  now 
working  on  the  Paramount  Pictures 
iilm,  "Snowball  in  Hell." 
JOHN  RIDER.  Hollywood  radio  pro- 

ducer, and  Grace  AJworth,  CBS  re- 
ceptionist, are  to  be  married  in  early July. 

JOHN  C.  SCHRAMM,  program  man- 
ager of  WOV,  New  York,  previously 

with  NBC  and  WOR,  has  been  named 
production  manager  of  WBYN,  new 
Brooklyn  station. 
EDWARD  S.  KING,  of  the  Yale  U 
dramatic  department,  has  joined  the 
production  staff  of  NBC. 
ANNAMAE  DORNEY,  formerly  sec- 
cretary  in  the  Program  Traffic  Dept. 
of  NBC,  Chicago,  has  been  named  sec- 

retary to  William  Ray,  manager  of 
the  NBC  Central  Division  Press  De- 
l)artment.  Miss  Dorney  replaced  Agnes 
Seward  who  has  resigned  after  12 
years  of  service  with  NBC.  A  farewell 
party  was  given  in  Miss  Seward's iionor  by  NBC  Chicagoans  in  the 
Sherman  Hotel. 
ERNIE  SMITH,  formerly  of  WTAQ, 
(Jreen  Bay.  Wis.,  and  progam  direc- 

tor of  WFHR,  Wisconsin  Rapids,  has 
resigned  to  rejoin  station  WBIG  in 
Greensboro,  N.  C. 
LES  (Rhubard  Red)  PAUL,  guitarist 
with  Fred  Waring's  orchestra,  on  Aug. 
1  joins  WJJD,  Chicago,  as  musical 
director.  He  will  replace  Ben  Kanter, 
who  is  resigning  to  devote  his  time 
to  other  radio  interests.  During  the 
early  part  of  .June.  Paul  became  the lather  of  a  baby  boy. 
JOHN  HESS,  writer  of  WGN,  Chi- 

cago, has  joined  the  Army. 

WDRC 

CONNECTICUT  S  PIO'NEER  BROADCASTER 

-k  any  Radio  Sales  ofiBce 
for  more  information  about 

WBT.  one  of  the  sixteen 
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BILL  DAVIDSON,  freelance  writer, 
producer  and  announcer,  heard  on  Pa- 

cific Greyhound's  Romance  of  the 
Highways  program  on  the  Coast  Mu- tual network  and  other  commercial 
programs,  resigned  from  his  San  Fran- cisco positions  to  join  the  production 
staff  of  KHJ,  Los  Angeles,  effective 
July  1. 
JOHN  E.  KERR  Jr.,  formerly  of 
WICA,  Ashtabula,  O.,  has  joined 
KOY,  Phoenix,  as  announcer-producer. 
DICK  JOHNSON,  formerly  KOY, 
I'hoenix,  production  director,  has  re- 

signed to  accept  an  eastern  ijost. 
WILBUR  HATCH,  CBS  Hollywood 
musical  conductor,  has  been  assigned 
to  the  NBC  program  A  Date  With 
Judy,  sponsored  by  Pepsodent  Co.  as 
a  summer  replacement  for  the  Boh 
Hope  Show. 
DON  HOOVER,  new  to  radio,  has 
joined  the  announcing  staff  of  KIUP, 
Durango,  Col.  Richard  Ellis,  formerly 
of  WDAK,  West  Point,  Ga.,  also  has 
joined  KIUP  as  announcer-engineer. 
STUART  STEVENS,  staff  vocalist, 
CBS-WBBM,  Chicago,  inducted  into 
the  Army  on  June  13,  has  been  ap- 

pointed choirmaster  at  Camp  Grant. 
CHARLES  HUNTER,  announcer  of 
WJW,  Akron,  O.,  on  June  24  was 
inducted  into  the  Army. 
GEORGE  HARTRICK,  formerly  of 
WTAM,  Cleveland,  has  joined  the  an- 

nouncing staff  of  WXYZ,  Detroit. 
George  Callison,  of  the  announcing 
staff,  has  left  the  station  preparatory 
to  entering  military  service.  Milton 
Guion,  17,  heard  on  WXYZ's  Chil- dren's Theatre  of  the  Air,  has  joined 
the  sound  production  staff. 
BILL  ARRINGTON,  formerly  of 
WGTC,  Greenville,  N.  C,  has  joined 
the  announcing  staff  of  WGBR,  Golds- Ivoro,  N.  C. 
DON  BRICE,  news  editor  of  WKBN, 
Youngstown,  will  marry  Jeannette 
Baehtold  of  KSAL,  Salina,  Kan., 
early  in  September. 
WILLIAM  MURRAY  of  the  William 
Morris  Agency  has  been  named  as- sociate director  of  the  Treasury  Hour 
broadcasts  to  be  heard  on  CBS  from 
9:00-10  p.m.  (EDST)  beginning 
July  2. 
MEL  VENTER,  production  manager 
of  KFRC,  San  Francisco,  has  been 
chosen  narrator  for  *he  latest  Bank 
of  America  slidefilm  production,  re- 

corded by  Photo  &  Sound,  San  Fran- cisco. 
AUSTIN  FENGER.  editor  of  the 
Farm  Journal  on  KSFO.  San  Fran- 

cisco, has  been  named  to  the  new  San 
Francisco  Chamber  of  Commerce  Agri- cultural Committee. 
JACK  CAHILL,  radio  actor,  has 
joined  the  announcing  staff  of  KRE, 
Berkeley,  Cal. 
MORTON  RITTLER.  Buenos  Aires 
liroadcaster  and  newspaper  reporter, 
has  been  named  NBC  correspondent  in 
the  Argentine  capital,  in  recognition 
of  the  increasing  importance  of  South 
America  as  a  source  of  news.  Rittler 
was  formerly  a  staff  member  of  the 
Buenos  Aires  Herald  and  has  been 
heard  from  the  Argentine  on  the  NBC- 
Red  News  of  the  World  series. 
FRANK  LUCAS.  June  graduate  of 
Texas  Christian  U.  has  been  added  to 
the  announcing  staff  of  WBAP-KGKO, Fort  AVorth. 

MARY  RUTH 

AN  EXTENSIVE  theatrical  back- 
ground has  made  for  the  ever- 
growing success  of  Mary  Ruth'si Hollywood  Sound  Stage  on  WORL, 

Boston.  She  has  the  distinction, 
of  having  studied  under  the  late 
Prof.  George  P.  Baker  in  his 
famous  "Workshop"  at  Radcliffe 
College,  and  has  spent  several 
years  with  New  England  stock 
companies  as  ingenue,  three  con 
secutive  seasons  as  leading  lady 
with  the  Binghamton  (N.  Y.)  play- 

ers and  two  seasons  with  a  Shu 
bert  musical  extravaganza  on 
Broadway.  Mary  came  to  WORL  in 
1938  with  a  series  sponsored  by 
Loew's  theatres.  From  this  series 
sprang  her  current  show — a  15- 
minute  feature  of  news,  gossip,  in- 

timate chats  and  fashion  highlights 
of  Hollywood. 

DAVID  LEEDS,  former  newsman  of 
WPEN,  Philadelphia,  has  joined WAAT,  Jersey  City. 

FRANK  HART,  formerly  continuity 
writer  of  WLW  and  WSAI,  Cincin- 

nati, has  joined  WKMO,  Kokomo,  Ind. 

NEIL  K.  SEARLES.  formerly  of 
WJBK.  Detroit,  has  joined  the  an- nouncing staff  of  WLW,  Cincinnati, 
replacing  Bill  Frost,  drafted. 

RICHARD  EATON,  commentator  of, 
WINX.  Washington,  and  former  warj 
correspondent  and  publisher  of  news-j papers  in  France,  has  joined  WOL. 
Washington,  where  he  will  handle  a 
thrice-week  commentary. 

SAM  B.  SCHNEIDER,  director  of 
radio  for  Oklahoma  A  &  M  College, 
has  joined  WLW,  Cincinnati,  for  onel 
month  to  observe  how  WLW  oiJerates 
its  service  to  the  rural  areas. VBHX 

IIUllUliu._   

5000  WATTS  ^^Wiw/ 
OVER    METROPOLITAN      NEW  YORK 
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GEORGE  MORGAN,  formerly  doing 
freelance  work  on  the  West  Coast,  has 
joined  the  announcing  staff  of  WPID, 
Petersburg,  Va. 

'{  LOWELL  CARTWRIGHT,  KH.T. Hollywood,  announcer,  is  the  father  of 
a  boy  born  June  12. 
GEORGE  EMMET,  formerly  NBC 
Hollywood  announcer,  has  joined 
KMJ,  Fresno. 
BOP.  DOYLE,  continuity  writer  of 
WGN.  Chicago,  on  June  14  married 
Anne  Ford,  assistant  to  the  educational 
director  of  CBS,  Cliicago. 
WILL  DOUGLAS,  announcer  of 
WKBN,  Youngstown,  is  engaged  to 
marry  Clydine  Cooper,  vocalist  with 
Red  Norva's  orchestra. 
BETTY  BRANGA,  graduate  of 
Stephens  College,  Columbia,  Mo.,  now 
enrolled  at  Northwestern  U,  is  an  ap- 

prentice in  the  program  department 
of  WCCO,  Minneapolis. 
BERNARD  .JOHNSON,  WCKY, 
Cincinnati,  announcer,  is  the  father  of 
a  boy,  born  June  21. 
BARLB  J.  PUDNEY,  formerly  of 
WAGA,  Atlanta,  and  WBML,  Macon, 
has  been  appointed  acting  program  di- 

rector of  WIOD,  Miami. 

[  MARVIN  YOUNG,  NBC  Hollywood 
'!  producer,  on  July  1  reports  for  duty in   Washington   as   a   major   in  the 
■  Army. 
i  RICHARD  HALL,  CBS  Hollywood 
writer,  and  Barbara  Smith  of  the  net- 

work's script  department,  will  l3e  mar- ried July  5. 

BILL  DAVIDSON,  formerly  of 
KFRC.  San  Francisco,  on  July  1 
joins  the  KHJ,  Los  Angeles,  produc- tion staff. 

MAX  ROBINSON,  WHO,  Des 
Moines,  announcer,  is  the  father  of  a 
girl,  Patricia  Ann,  born  June  18. 

JOHN  CANNON,  formerly  of  WBBM, 
?  Chicago,  has  joined  the  announcing 
i  staff  of  WTMJ,  Milwaukee. 

LEONARD    HOWE,    WHO,  Des 
'I  Moines  newscaster,  and  Ruth  Meyer, WHO  singer,  were  married  recently. 

JACK  BERRY,  recently  with  the 
Yankee  Network  and  formerly  vocalist 
with  Jack  Marshard's  Orchestra,  has been  added  to  the  announcing  staff  of 
WDRC,  Hartford. 

JON  GOERSS.  formerly  of  WJLS. 
.  Beckley.  W.  Va..  WSLB,  Ogdensburg, 
N.  Y.,  and  WAJR,  Morgantown,  AV. 

11  Va.,  and  Howard  Black,  formerly  of 
'WLS,  Chicago,  have  joined  the  an- 
(■nouncing  staff  of  WMMN,  Fairmont, 
r'W.  Va. 

JOE  RIPLEY,  formerl.v  production 
director  and  chief  announcer  of  WSLS. 

I  Roanoke,  on  June  23  joined  WOR, 
New  York,  as  an  announcer  and  pro- 

ducer. Ripley  was  prevouislv  with 
WTIC.  Hartford.  WABC,  New  York, 
and  WDBJ.  Roanoke. 

WOR,  New  York,  which  heretofore 
has  not  carried  the  MBS  Your  De- 

fense Reporter  program  with  Fulton 
Lewis  jr.,  is  now  recording  it  Tues- 

day evenings  for  presentation  at  11  :80 
p.m. 

N«B«C  BLUE 

Summertime  is  a  busy  time  for  Jaok- 
sonville.  Get  your  share  of  this  busi- 

ness. Make  WJHP  a  must. 

HIGH-WATER  BROADCAST  was 
presented  by  Millard  Ireland,  news 
editor  of  WREN,  Lawrence,  Kan., 
as  the  turbulent  waters  of  the 
Kansas  River  overflowed  June  13 
covering  thousands  of  acres  of 
farmlands  in  the  area,  WREN  spe- 

cial events  crew  covered  the  flood 
from  atop  the  gigantic  Bowersock 
Mill  elevator  at  the  power  dam  at 
Lawrence  and  on  one  occasion  de- 

livered a  successful  emergency  ap- 
peal for  volunteers  when  the  dam 

was  in  danger  of  disintegration. 

Big  Fight  Audience 
THE  Cooperative  Bureau  of 
Analysis  reported  that  the  ra- 

dio audience  listening  to  the 
Louis-Conn  fight  reached  the 
second  highest  percentage  for 
a  sporting  event,  the  all-time 
high  having  been  reached 
June  22,  1938,  when  63.6% 
of  the  set-owners  interviewed 
reported  hearing  the  Louis- 
Schmeling  fight  on  both  NBC 
networks.  For  the  Louis-Conn 
bout,  58.2  9<:'  of  set-owners  in- terviewed heard  the  broadcast 
on  MBS,  CAB  reported. 
Slightly  more  than  65%  of 
set-owners  had  their  sets  in 
operation  during  the  10-11:20 
p.m.  period,  thus,  about  88% 
of  those  listening  while  the 
fight  was  on  reported  listen- 

ing to  it. 

Races  on  MBS  Chicago 
EXCLUSIVE  network  rights  for 
all  races  at  Chicago's  Arlington and  Washington  Parks,  from  June 
28  through  Sept.  6,  were  secured 
by  MBS.  Guy  Savage,  WGN, 
Chicago,  sports  announcer,  will  pre- 

sent color  and  commentary. 
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Hanley  INS  Coast  Chief 
JOHN  D.  HANLEY,  since  1923 
with  International  News  Service, 
alternating  between  the  Los  An- 

geles and  San  Francisco  bureaus, 
has  been  appointed  Pacific  Coast 
division  manager  of  INS.  He  suc- 

ceeds Ralph  B.  Jordan,  resigned. 
Mr.  Hanley  was  San  Francisco 
bureau  manager  when  promoted, 
and  in  his  new  capacity  will  head- 

quarter in  that  city  and  will  have 
complete  supervision  of  all  Pacific 
Coast  news  coverage  for  radio  and 
press,  controlling  the  INS  bureaus 
in  San  Francisco,  Los  Angeles, 
Sacramento,  San  Diego,  Seattle  and 
Portland.  INS  announced  also  the 
expanding  of  its  stafl:s  in  Los  An- 

geles and  San  Francisco. 

Nets  Sign  Sports 

EXCLUSIVE  sport  features  signed 
last  week  by  Bill  Stern,  NBC  di- 

rector of  sports,  for  broadcast  on 
NBC  during  a  minimum  five-year 
period  include  the  annual  Preak- ness  race  as  well  as  all  races  at 
the  Pimlico  Race  Course.  Also 
signed  for  a  five-year  period  by 
NBC  is  the  Masters  Gold  Tourna- 

ment, held  annually  at  the  Augusta 
National  Golf  Club.  June  28  MBS 
started  its  coverage  of  turf  events 
from  Chicago's  Arlington  Park,  the New  York  City  Empire  Course, 
Delaware  Park  and  Suffolk  Downs. 

EDWARD  R.  MURROW,  chief  of 
the  CBS  European  staff,  lias  written 
the  preface  to  a  book  of  pictures  show- ing Britain  under  fire,  titled  Bloody 
but  JJ nhoived,  to  be  published  .June 
30  by  Charles  Scribner's  Sous. 

FCC  Appoints  Cottone 
Asst.  General  Counsel, 

Successor    to  Kennedy 
APPOINTMENT  of  Benedict  P. 

Cottone,  chief  of  the  litigation  sec- 
tion of  the  FCC,  to  succeed  James 

A.  Kennedy,  resigned,  as  assistant 
general  counsel  was  announced 
June  25  by  that  agency. 

In  his  new  capacity  as  head  of 
the  common  carrier  division  of  the 
law  department,  Mr.  Cottone  will 
be  assisted  by  Frank  B.  Warren 
and  J.  Fred  Johnson  Jr.,  who  won 
promotions  at  the  same  time  and 
who  also  were  considered  for  the 
assistant  general  counselship.  The 
vote  on  Mr.  Cottone's  elevation  was 
4  to  3,  with  Commissioners  Case, 
Craven  and  Wakefield  supporting 
the  promotion  of  Mr.  Warren.  Mr. 
Warren  will  have  general  super- 

vision of  telephone  matters  and 
Mr.  Johnson  all  matters  other  than 
telephone. 

Mr.  Cottone  has  had  a  varied 
experience  in  common  carrier  regu- 

lation having  participated  in  legal 
activities  at  the  FCC,  Federal 
Power  Commission  anti-trust  di- 

vision of  the  Department  of  Jus- 
tice and  Civil  Aeronautics  Author- 
ity. During  the  last  19  months  Mr. 

Cottone  has  assisted  in  FCC  cases 
pending  in  the  Supreme  Court  and 
the  Court  of  Appeals. 

Born  in  New  York  City  April 
27,  1908,  Mr.  Cottone  graduated 
with  honors  from  Cornell  U  in  1930 
and  from  Yale  Law  School  three 
years  later.  For  a  time  he  was 
assistant  to  William  O.  Douglas, 
now  Associate  Justice  of  the  U.  S. 
Supreme  Court. 

ABOUT  PORTLAND 

RADIO 

STATIONS? 

USE  KGW  '""/or  HEX 
#  It's  easy  to  select  the  best  radio stations  in  Portland,  Oregon 
they're  KGW  and  KEX,  the  radio 
stations  of  The  Oregonian,  "the 
great  newspaper  of  the  West." 

A  ready-built  responsive  audience 
and  full  coverage  of  the  rich, 
populated  area  surrounding  Port- 

land, which  is  listed  among  25  U.S. 
cities  where  retail  business  has 
increased  most  the  past  six  months. 

Nora  Lou,  heord  on "Grandpoppy  and 

His  Pols",  produced 
weekly  by  KEX  for NBC  BLUE. 

KGW 

KEX 

620  KC 
5000  WtTTS  DATS 
tOOO  WtTTS  MIGHTS 
NBC  RED 

1190  KC 
5000  wms CONTINUOUS 

NBC  BLUE 

National  Representatives 
EDWARD  PETRY  &  CO.  Inc. 
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Transfer  of  FCC 

Under  Discussion 

But  Move  to  Another  City  Is 

Merely  a  Matter  of  Rumor 

POSSIBILITY  that  the  FCC,  or  at 
least  part  of  its  personnel,  may  be 
moved  from  Washington  to  some 
city  in  another  part  of  the  country 
is  seen  in  the  rapidly  developing 
sentiment  for  decentralizing  the 
Federal  Government's  capital  es- 

tablishment to  provide  office  space 
for  mushrooming  defense  agencies. 

Although  no  definite  move  is 
afoot  to  move  the  FCC,  it  is  in- 

cluded among  the  four  or  five  agen- 
cies to  v^rhich  the  finger  most  often 

points  as  possible  candidates  for 
transplanting. 

Regarded  as  a  likely  solution  to 
the  problem,  in  the  face  of  strong 
Congressional  opposition,  is  the 
moving  of  the  many  regional  offices 
quartered  in  Washington,  without 
disturbing  the  bona  fide  national 
offices.  It  is  estimated  there  are  in 
Washington  about  13,000  federal 
employes  working  in  field  offices.  If 
these  are  moved  elsewhere,  it  is 
felt  plenty  of  space  will  be  made 
available  for  defense  agencies  with- 

out bothering  much  about  the  other 
Federal  offices. 

The  Budget  Bureau,  which  han- 
dles such  matters,  recently  circu- 

lated to  all  agencies  in  the  execu- 
tive branch  of  the  Government,  in- 

cluding the  FCC,  memoranda  ask- 

SOON — 5000  richly  laden 
watts  night  and  day 
to  serve  the  Magic 
Circle  —  richest  and 
most  populous  in  all 
the  Southeast! 

Columbia  Broadcasting 
Syttem  affiliate. 

EDNEY 
RIDGE DIRECTOR 

WBIC 
CREENySORO,  N.C. 
CEO.P.HOLLINCBERY  •  CO..  NAT.  RER 

ART  OF  CONTESTING 

WTIC  Series  Gives  Low-Down 

 On  Prize  Getting  
SUCCESSFUL  RADIO  contest- 

ants, a  whole  host  of  them,  repre- 
senting almost  every  section  of  New 

England  marched  into  Elizabeth 
Park,  Hartford,  June  18  to  frolic 
and  exchange  Munchausen  tales 
come  true.  It  was  the  first  annual 
picnic  of  the  WTIC  Contest  Club  of 
the  Air  which  was  started  a  year 
ago  by  Mrs.  A.  Sherman  Hitchcock 
of  Hartford,  herself  an  outstanding 
contest  winner  who  has  to  her 
credit  over  100  "blue  ribbons" 
which  represent  two  winter  cruises, 
cash  prizes  amounting  to  over 
$2,000  among  others. 

To  recruit  new  members  for  the 
club,  Mrs.  Hitchcock  conducts  a 
program.  How  to  Enter  Contests 
and  Win,  calling  attention  to  new 
contests  starting  on  WTIC  each 
week.  She  gives  the  name  of  the 
sponsor,  the  product  advertised,  ad- 

vice on  how  to  prepare  entries,  etc. 
The  Contest  Club  numbers  about 

$2,500  members.  Every  month  a 
luncheon  is  held  at  the  Hotel  Bond 
in  Hartford.  Prominent  speakers 
brought  from  New  York  and  other 
cities  address  the  club  on  the  prin- 

ciples of  contesting. 

ing  for  their  views  on  the  possibili- 
ties of  moving. 

Asked  about  the  reported  possi- 
bility of  a  transfer  of  the  FCC, 

Chairman  James  Lawrence  Fly  at 
his  conference  last  Monday  indi- 

cated that  the  FCC  in  answering 
the  Budget  Bureau's  memorandum 
"didn't  do  anything  to  encourage 
the  idea"  of  moving  from  Washing- 

ton. It  is  generally  regarded  that 
the  FCC  and  Defense  Communica- 

tions Board's  close  tieup  in  the  de- 
fense program  would  be  a  point  in 

favor  of  retaining  headquarters  in 
Washington. 

Harry  Oilman  Named 
HARRY  GILMAN,  formerly  New 
York  talent  coach,  on  May  20  joined 
the  Chicago  office  of  Erwin  Wasey 
&  Co.  as  radio  director.  Before  de- 

voting his  time  to  teaching  and 
coaching  radio  talent  Mr.  Oilman 
was  production  manager  of  WON, 
Chicago.  Mr.  Oilman  is  a  violinist, 
having  toured  Europe.  He  replaced 
Garrett  Hollihan  resigned. 

Furniture  Chain  Spots 
SKINNER  FURNITURE  Stores 
(chain  in  West  Georgia  and  East 
Alabama)  has  signed  for  six  spot 
announcements  daily  on  WDAK, 
West  Point,  Ga.;  WLAG,  La- 
Grange,  Oa.,  and  WJHO,  Opelika, Ala. 

Columbia's  Station  for  the 

SOUTHWEST 

KFH 

WICHITA 

KANSAS 
Call  Any  Edward  Petry  Office 

Ronzoni  Using  Radio 
RONZONI  MACARONI  Co.,  New 
York,  has  started  on  WOR,  New 
York,  a  three-a-week  five-minute 
morning  series  called  the  Singing 
Chef,  featuring  Happy  Jim  Persons 
(Irving  Kaufman).  Company  has 
also  started  on  WOR  participations 
on  Dear  Imogene  program.  Pied- 

mont Agency,  New  York,  handles 
the  account. 

NAB  MEMBERSHIP  IS 

WITHDRAWN  BY  WOL 

CHARGING  the  NAB  with  "un- 
democratic treatment"  in  the  pub- 

lishing of  reports  dealing  wtih  the 
chain-monopoly  hearings  before  the 
Senate  Interstate  Commerce  Com- 

mittee, William  B.  Dolph,  general 
manager  of  WOL,  Washington, 

and  a  member  of  the  association's 
legislative  committee,  last  Thurs- 

day announced  his  resignation 
from  the  trade  association. 

The  station  is  the  fifth  affiliate 
of  MBS  to  resign  since  the  NAB 
convention  in  St.  Louis  last  May, 
at  which  the  cooperative  network 
broke  completely  with  NAB  both 
on  the  chain-monopoly  matter  and 
on  renewal  of  ASCAP  performing 
rights  contracts. 

Other  MBS  outlets  which  have 
resigned  include  WOR,  New  York; 
WGN,  Chicago;  KHJ,  Los  Ange- 

les, key  of  the  Don  Lee  Network; 
and  WFBR,  Baltimore,  the  latter 
now  an  NBC-Red  outlet  which  will 
join  MBS  in  October.  In  addition, 
KGIR,  Butte,  operated  by  Ed 
Craney,  and  KFPY,  Spokane,  oper- 

ated by  T.  W.  Symons  Jr.,  associ- 
ate of  Mr.  Craney,  resigned  shortly 

after  the  convention.  KSTP,  St. 
Paul,  headed  by  Stanley  Hubbard, 
and  WTMJ,  Milwaukee,  of  which 
Walter  J.  Damm  is  managing  di- 

rector, also  submitted  their  resig- 
nations several  weeks  ago. 

Erwin,  Wasey  Changes 

ERWIN,  WASEY  &  Co.,  New 
York,  enlarging  its  radio  staff,  has 
appointed  Joe  Brattain,  formerly 
a  music  director  of  WLW,  Concin- 
nati,  and  Lee  Bendheim,  formerly 
of  News-Journal  Co.,  Wilmington, 
as  production  supervisors.  In  a 
transfer  of  positions,  Gib  Supple 
has  moved  from  radio  traffic  to 
production,  as  has  Albert  D. 
Lawrence,  formerly  in  the  research 
department.  Felix  Sutton,  formerly 
of  Brown  &  Thomas,  New  York, 

has  joined  the  staff'  as  commercial 
copywriter. 

Ward  to  Name  Agency 

WARD  BAKING  Co.,  New  York, 
will  select  an  agency  within  the 
next  two  months,  according  to  V.  P. 
McKinnie,  newly  appointed  ad- 

vertising manager.  Sherman  K. 
Ellis  Inc.,  New  York,  which  has 

been  directing  the  company's  ad- vertising, has  resigned  from  the account. 

KGBX,  Springfield,  Mo.,  on  July  15 
will  bconie  a  basic  supplementary 
outlet  for  both  the  NBC  Red  and  Blue 
networks.  Currently  KGBX,  operating 
on  1260  kc,  5,000  watts,  is  available 
as  a  supplementary  outlet,  with  the 
Red  and  Blue  Southwestern  groups. 

New  Western  Link 

Of  AT&T  Granted 

Will  Complete  Cable  Designed' 
To  Aid  Radio  Programs 
NEW  LONG-LINE  facilities  whichi 
will  assure  better  network  facilities 
in  Western  United  States  were  au- 

thorized June  24  by  the  FCC  when 
it  approved  construction  of  the  last 
$7,400,000  link  in  the  first  trans- 

continental telephone  cable. 

Approval  of  the  joint  applica- 
tion of  the  American  Telephone  & 

Telegraph  Co.,  the  Pacific  Tele- 
phone Telegraph  Co.,  and  the  Bell 

Telephone  Co.  of  Nevada  will  per- 
mit a  speedy  completion  of  the 

$20,000,000  coast-to-coast  project 
undertaken  to  insure  a  trouble 

proof  "speechway".  The  final  unit will  be  the  installation  of  twin 
cables  between  Salt  Lake  City  and 
Sacramento. 

Special  facilities  for  network 
program  transmission  will  be  pro 
vided  by  two  or  three  adjacenti 
carrier  channels  combined  to  give 
a  single  high-quality  program 

channel.  By  employing  a  "K"  type 
of  carrier  system,  two  50-pair 
cables,  with  each  pair  capable  of 
handling  six  simultaneous  tele 
phone  conversations,  will  have  an 
ultimate  capacity  more  than  twice 
as  great  as  one  of  the  300  pair  ca- 

bles now  in  operation. 
Unlike  the  old  lines  which  are 

above  ground  and  exposed  to  the 
elements,  the  new  dual  cables  will 
be  "plowed  under".  When  the  new 
cables  go  into  operation  there  will 
be  few  if  any  program  interrup 
tions  due  to  line-breaks.  In  addi 
tion  better  program-reception  in 
the  West  is  assured,  for  the  new 
cables  will  utilize  an  8,000-cycle 
band  for  programs — the  same  as 
now  used  in  the  East. 

Since  present  western  facilities 
for  transcontinental  telephone  traf- 

fic between  eastern  and  western 
portions  of  the  country,  as  well  as 
intermediate  points,  are  taxed  to 
the  limit,  there  often  are  delays 

in  getting  long-line  facilities.  Pro vision  has  been  made  to  add  newl 
carrier  systems  to  insure  maximum 
service. 
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CONTROl^ 

ROOM 

'PRIVATE  CHARLES  DAVIDSON, 
iDii  leave  from  the  engineering  staff  of 
W^OR,  New  Yorlc,  has  been  assigned 
"by  officials  at  Fort  Dix  to  handle  the 
'p.  A.  system  and  other  sound  tech- aicalities  for  the  Billy  Rose  show 
iW"hich  will  tour  various  Army  camps in  the  South. 

i;ARTHUR  SCHOENFUSS,  formerly 
/a  CBS  engineer  and  now  a  private  in 
the  Army  at  Camp  Wheeler,  Ga.,  in 
the  public  relations  office,  posted  the 
highest  rifle  score  in  the  camp  this 
,month  with  a  total  of  191  out  of 
iia  possible  200. 

EDGAR  DISCHER,  graduate  of  Port 
iArthur  Radio  College,  Port  Arthur, 
JTex.,  has  joined  the  engineering  staff 
-of  WCBI,  Columbus,  Miss. 

KPHIL  GULLEY,  formerly  of  WAPI, 
Birmingham,    WJDX,    Jackson  and 

'  WAML,  Laurel,  Miss.,  has  .ioined WCBI,  Columbus,  Miss,  as  announcer- 
I'.  artist-writer. 

pBOB  WALKER,  formerly  of  KLS, 
'Oakland,  and  Jim  Brown,  formerly  of 
KRE.  Berkeley,  have  been  added  to 
the  technical  staff  of  KGEI,  General 
Electric  shortwave  station  in  San 
Francisco. 

jiARTHUR  DENISCH,  for  the  last  20 
years  associated  with  radio  and  com- 

munication work,  has  been  added  to 
the  engineering  staff  of  WBAL,  Balti- more. 

EARL  SORRBNSON,  NBO  Western 
division  maintenance  engineer,  Holly- 

wood, is  the  father  of  twin  girls  born 
June  18. 

iHAL  DIBKER,  Frank  Pittman  and 
[iStanley  Radom,  NBC  Hollywood  sound 
effects  engineers,  will  appear  in  a  radio 

.j  sound  sequence  of  the  MGM  film, 
'"Whistling  in  the  Dark",  now  in  pro- liduction. 

HOWARD  ENYARD,  formerly  sta- 
tioned at  the  WLAW,  Lawrence, 

iiMass.,  transmitter  in  Andover,  has 
been  transferred  to  the  studios  in  Law- 
rence. 

liROBERT  TURNER,  formerly  with 
I  the  Iowa  Radio  Corp.,  has  joined  the 
research  laboratory  of  WHO,  Des 

•^iMoines. 
i 
/iTHOMAS  F.  VAN  ALSTYNE,  for- 
;merly  of  WDNC,  Durham.  N.  C,  has 
joined  the  engineering  staff  of  WIBX, 
'Utica,  N.  Y. 

BARRETT  SCHILLO,  of  the  engi- 
Qeering  staff  of  WGN,  Chicago,  on 
-June  15,  reported  for  duty  in  the 
N'^aval  Reserve  at  the  communication 5chool  in  Indianapolis. 

^lALPH  RUNGREN.  of  WDMJ,  Mar- 
inette, Mich.,  will  join  the  U.  S.  mer- 

chant marine  as  radio  operator. 

\ 
The    Northwest's  Best 
Broadcasting      Boy  I 

WTCN 

AN  NBC  STATION 
/INNEAPOIIS  ST.  PAUL 

I Owned  and  Oper
ated  by 

ST.    PAUL    DISPATCH  PIO- 
NEER PRESS,  MINNEAPOLIS 

DAILY  TIAAES. 

&     PETERS,     INC.  —  Nofl.  Rep REE 

NOW  THEY  LOOK  LIKE  THIS 

See  page  16 

PHOTOGRAPHS  ON  PAGE  16  in  the  same  (1  to  r)  order  show:  1.  John 
Livingston,  Pacific  Coast  manager  of  International  Radio  Sales,  who  was 
a  pilot  with  the  90th  Aero  Squadron  on  the  Meuse  and  Argonne  fronts. 
2.  Theodore  F.  Allen,  commercial  manager  of  the  new  WCFI,  Pawtucket, 
R.  I.,  pictured  in  an  old  Curtis  J-N  4  while  training  at  Souther  Field,  Ga. 
3.  John  C.  Roberts,  manager  of  KXOK,  St.  Louis,  who  drove  an  ammuni- 

tion truck  in  France  before  the  U.  S.  entered  the  war,  then  won  a  com- 
mission as  ensign  in  the  U.  S.  Naval  Air  Service. 

Shirer's  Saga 
(Continued  from  page  16) 

ing  from  a  word,  a  phrase,  a  sen- 
tence, a  paragraph  or  their  jux- 

taposition, all  the  benefit  I  can. 
"But  the  Nazis  are  on  to  me. 

For  some  time  now  my  two  chief 
censors  from  the  Propoganda  Min- 

istry have  been  gentlemen  who  un- 
derstand American  as  well  as  I.  .  .  . 

And  the  Foreign  Office  and  Propa- 
ganda Ministry  keep  receiving  re- 

ports from  the  United  States  .  .  . 
that  I'm  getting  away  with  mur- 

der and  must  be  sat  upon." 
He  Gives  Up 

Announcing  his  decision  to  re- 
turn to  America  in  December,  his 

Oct.  15  entry  sums  up  the  censor- 
ship situation  as  follows: 

"I  think  my  usefulness  here  is 
about  over.  Until  recently,  despite 
the  censorship,  I  think  I've  been 
able  to  do  an  honest  job  of  report- 

ing from  Germany.  But  it  has  be- 
come increasingly  difficult  and  at 

present  it  has  become  almost  im- 

possible. 
"The  new  instructions  of  both 

the  military  and  the  political  cen- 
sors are  that  they  cannot  allow  me 

to  say  anything  which  might  create 
an  unfavorable  impression  for  Nazi 
Germany  in  the  United  States. 
Moreover,  the  new  restrictions 
about  reporting  air  attacks  for  you 
either  to  give  a  completely  false 
picture  of  them  or  to  omit  mention- 

ing them  altogether. 

"I  usually  do  the  latter,  but  it 
is  almost  as  dishonest  as  the  for- 

mer. In  short,  you  can  no  longer 
report  the  war  or  conditions  in 
Germany  as  they  are.  You  cannot 
call  the  Nazis  'Nazis'  or  an  in- 

vasion an  'invasion.'  You  are  re- 
duced to  re-broadcasting  the  official 

communiques,  which  are  lies,  and 
which  any  automaton  can  do. 

"Even  the  more  intelligent  and 
decent  of  my  censors  ask  me,  in 

confidence,  why  I  stay.  I  have  not 
the  slightest  interest  in  remaining 
under  these  circumstances.  With 

my  deep,  burning  hatred  of  all  that 
Nazism  stands  for,  it  has  never 
been  pleasant  working  and  living 
here.  But  that  was  secondary  as 
long  as  there  was  a  job  to  do.  No 
one's  personal  life  in  Europe  counts 
any  more,  and  I  have  had  none 
since  the  war  began.  But  now  there 
is  not  even  a  job  to  do — not  from 

here." 

TO  IMPROVE  shortwave  transmis- 
sion to  Europe,  CBS  has  dropped  the 

17830  kc.  frequency  and  substituted 
one  of  15270  kc.  for  WCBX,  New 
York,  8  a.m.  to  1  p.m.  The  15270  kc. 
channel  is  also  used  from  1  to  6  p.m. 
by  WCAB,  Philadelphia,  for  its  Latin 
American  broadcasts.  Other  schedules 
of  the  two  international  transmitters 
remain  the  same. 

Educational  FM  Station 

Is  Awarded  San  Diego 
AUTHORIZATION  for  a  new  non- 

commercial educational  broadcast 
station  in  San  Diego,  Cal.,  was 
given  June  25  when  the  FCC  is- 

sued a  construction  permit  to  the 
San  Diego  Unified  School  District 
for  an  outlet  on  42.3  mc.  employing 
FM  emission  with  a  power  of  1,000 
watts. 

Service  to  55  units  in  the  district 
will  be  given  the  San  Diego  school 
system  through  rebroadcasts  to 
specific  classes  or  schools  of  re- 

corded programs  of  an  educational 
or  historic  nature  or  other  activ- 

ities as  presented  by  classes  in  the 
school  system.  Training  in  com- 

munications will  be  provided.  The 
cost  is  estimated  at  about  $6,000. 
Proposed  transmitter  location  is  at 
348  W.  Market  St.,  San  Diego. 

WOR's  FM  Plans 

A  NEW  AND  ADVANCED  type 
of  10  kw  FM  transmitter,  incor- 

porating the  latest  development  in 
FM  design,  will  be  installed  this 
summer  at  W71NY,  FM  station  of 
WOR,  New  York.  The  new  trans- 

mitter will  reduce  the  distortion 
of  high  frequencies,  which  is  said 
to  have  been  difficult  to  avoid  with 
previous  FM  techniques.  Most  novel 
improvement  is  the  grounded-plate 
amplifier,  a  circuit  recently  in- 

vented at  Bell  Labs.,  which  allows 
simple  and  efficient  air-cooled  am- 

plifier tubes  to  be  used  without  the 
large  losses  and  the  high  capacity- 
to-ground  that  has  handicapped 
their  previous  use. 

WOR  Shelves  Facsimile 
AN  INDEFINITE  postponement 
of  facsimile  broadcasting  by  WOR, 
New  York,  has  become  necessary 
because  of  the  station's  new  all- 
night  show,  but  will  continue  as 
soon  as  the  FCC  grants  WOR  a 
new  frequency  for  facsimile  oper- 

ations. If  and  when  the  license  is 
granted,  the  station  will  operate 
on  26.3  megacycles  with  a  100  watt 
transmitter,  located  in  the  same 
building  as  WOR's  FM  station. 
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RADIO  ENGINEERING  LABS  INC. 
Long  Island  City  ,  N  .  Y. 
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WFMJ 

Youngstown's 
Favorite 

Station 

A  Hooper- Holmes  survey  shows 
that  WFMJ  has  more  listeners 
than  any  other  station  heard 
Id    the    Youngstown  district. 

A  MONEY 

MAGNET! 
WAIR  advertisers  CASH  IN  on 

the  magnetic  force  we've  built 
in  this  money-making,  money- 
spending  territory.  Better  hurry 
up  and  JOIN — 

WAIR 

Winston-Salem,  North  Carolina 
National  Representatives 

International  Radio  Sales 

^THAT  wins'. 

k^H.  UiuUmcel 

POPULAR 

Sail  late  Cily  U 
NalionsI  Rcpr ex nlalivc,  V 
JOHN  BLAIR  &  CO.  ̂  

L 

LambertSOn     Gets         Grisham  to 
 Purina 

Rebuke  in  House 

Rep.  Sacks  Blasts  Refusal  to 
Withdraw  Radio  Charges 

CHARGING  malice  and  misstate- 
ment on  the  part  of  Rep.  Lam- 

bertson  (R-Kan.),  Samuel  R.  Ros- 
enbaum,  president  of  WFIL,  Phil- 

adelphia, and  chairman  of  IRNA, 
last  Tuesday  publicly  released  the 
file  of  correspondence  between  him- 

self and  Rep.  Lambertson  in  which 
he  repeatedly  denied  that  WFIL 
had  refused  to  give  broadcast  time 
for  a  Philadelphia  appearance  by 
Charles  A.  Lindbergh,  non-inter- ventionist leader. 
When  the  Congressman  had 

failed  to  correct  the  accusation  he 
had  made  in  the  Congressional 
Record  several  weeks  ago,  despite 
recurrent  denials  by  WFIL,  Mr. 
Rosenbaum  accused  Rep.  Lambert- 
son  of  "crawling  behind  your  Con- 

gressional immunity". Sacks  Comments 
Without  mentioning  him  by 

name,  Rep.  Sacks  (D-Pa.)  in  com- 
ments on  the  House  floor  last 

Thursday,  also  excoriated  Rep. 
Lambertson  for  his  refusal  to  pub- 

lish a  correction  in  the  Record. 
Calling  attention  to  the  denials  of 
Mr.  Rosenbaum  and  Dr.  Leon 
Levy,  president  of  WCAU,  also  ac- 

cused of  refusing  to  deal  with  the 
America  First  Committee,  Rep. 
Sacks  declared: 

"I  question  the  responsibility  of 
any  member  of  this  House  who  will 
not  publicly  acknowledge  the  un- 

truth of  a  libel  which  he  sponsors. 
Such  member  is  under  deep  obliga- 

tion, not  only  to  the  individuals  I 
have  mentioned  but  to  the  country 
as  a  whole  and  to  this  House,  which 
gives  him  the  privileges  under 
which  these  statements  were  made, 
to  acknowledge  the  false  accusa- 

tions made  in  his  statement  of 

May  27." The  Lindbergh  Philadelphia  in- 
cident for  several  weeks  has  been 

bandied  about  in  Congressional  cir- 
cles and  the  public  prints.  Rep. 

Lambertson's  original  accusation, 
charging  failure  to  sell  time  for 
spot  announcements  publicizing  the 
America  First  rally  as  well  as  re- 

fusal to  broadcast  the  Lindbergh 
speech  from  the  rally,  extended 
not  only  to  Mr.  Rosenbaum  and 
WFIL,  but  to  WCAU  and  Dr.  Leon 
Levy,  WCAU  president,  and  KYW 
[Broadcasting,  June  2]. 
The  WCAU  situation  came  up 

for  comment  during  Senate  hear- 
ings on  the  White  Resolution,  with 

Dr.  Levy  explaining  in  a  telegram 
the  matter  from  WCAU's  point of  view. 

Declaring  that  WFIL  not  only 
had  broadcast  the  Lindbergh 
speech,  but  also  had  given  free 
spot  announcements,  as  was  done 
for  another  address  by  Mayor  F. 
H.  LaGuardia,  of  New  York,  speak- 

ing for  the  other  side,  Mr.  Rosen- 
baum categorically  denied  the  Lam- 

bertson accusation  and  requested 
a  correction  in  the  Record.  Upon 
Rep.  Lambertson's  failure  to  pub- lish the  correction,  Mr.  Rosenbaum 
emphasized  that  his  main  interest 
was  to  defend  the  radio  industry 
from  unwarranted  attack  and  un- 

earned abuse. 

JOHN  B.  MORSE,  a  vice-president  of 
Blackett-Sample-Hummert,  Chicago,  was 
ordered  to  active  duty  as  a  lieutenant  in 
the  Navy,  effective  June  23.  and  assigned 
as  assistant  public  relations  officer  for  the 
Ninth  Naval  District. 

CHARLES  GRISHAM,  winner  of 
a  WLW  farm  scholarship  in  1938, 
and  since  that  time  a  member  of 
the  WLW  agricultural  department, 
took  charge  of  radio  advertising 
of  Purina  feeds 
June  23.  He  is  a 
member  of  the 

promotion  depart- 
ment of  the  Rals- ton -  Purina  Co., 

St.  Louis,  in  di- 
rect charge  of  all 

the  radio  shows 
sponso  red  for Purina  feeds. 
When  he  won  the 

WLW  scholar- 
ship,  Grisham  was 
graduating  from 
college  at  Alabama  Poly.  His  home 
is  Athens,  Ga.  Grisham  will  be  suc- 

ceeded as  assistant  farm  program 
director  of  WLW  by  Merton  Em- 
mert,  another  1938  winner  from 
Iowa  State  College.  Emmert  has 
been  a  member  of  the  WLW  con- 

tinuity department. 

Mr.  Grisham 

the  agriculture 

DeLaney  Heads  WTAT 
C.  GLOVER  DeLANEY,  since 
September,  1938,  commercial  man- 

ager of  WTHT,  Hartford,  has  been 
named  manager  of  the  station.  Be- fore  joining 
WTHT,  he  was 
commercial  man- 

ager of  WESG, 
Elmira,  N.  Y., 
and  has  had  wide 

experience  in  ra- 
dio and  practi- 
cally every  phase 

of  station  opera- tion,  having 
served  in  stations 
in  Syracuse  and 
Williamsport  in  various  capacities. 
Mr.  DeLaney  was  born  in  Elmira, 
attended  Notre  Dame  U  and  was 
graduated  from  Hobart  College  in 
1933.  He  is  married  and  has  two 

daughters. 

Mr.  DeLaney 

NBC  Furnace  Series 

HOLLAND  FURNACE  Col.,  Hol- 
land, Mich.,  on  July  17  starts  a 

half -hour  summer  variety  show, 
The  H ousew arming ,  on  a  coast-to- 
coast  NBC-Red  network,  Thurs- 

days, 7-7:30  p.m.  (CDST).  As 
Broadcasting  went  to  press  the 
exact  number  of  stations  to  be  used 
had  not  been  determined.  The  series 
will  present  Don  McNeill  as  m.c, 
Benny  Goodman's  orchestra  with 
guest  singing  groups  and  big  name 
stars.  Each  week's  broadcast  will 
be  presented  as  a  housewarming 
party  at  the  home  of  the  guest  of 
the  week.  The  initial  broadcast  will 
take  place,  in  fancy,  in  the  home 
of  Dorothy  Lamour.  Program  will 
originate  in  the  Goodman  Theatre, 
Chicago.  Contract  is  for  seven 
weeks.  Agency  is  Ruthrauff  & 
Ryan,  Chicago. 

Mr.  Ryan 

Quin  Ryan  to  Freelance, 
Resigning  From  WGN; 
Dennis  Heads  Publicity 

QUIN  RYAN,  for  24  years  with 
the  Chicago  Tribune,  and  for  the 
last  17  years  manager  and  chief 
announcer  of  WGN,  Chicago,  on 
June  23  left  the 
station  to  open 
his  own  office  as 
a  freelance.  Mr. 

Ryan  joined WGN  in  1924  and 

began  e  x  p  e  r  i- menting  with  the 
broadcasting  o  f 
special  events, 
some  of  which 

were  the  Illi- nois-Pennsylvania 

football  game  in  1925,  the  Nebras-; 
ka-Notre  Dame  game,  the  Ken-i 
tucky  Derby,  the  Indianapolis 
races,  the  World  Court  debates  ini 
the  Senate  in  1926,  and  the  Demp- 
sey-Tunney  fight  in  1927.  Broad-i 
casting  and  Ryan  made  history 
with  these  shows. 

Appointment  of  Bruce  Dennis,; 
publicity  director  of  WGN,  Chi- 

cago, as  special  events  director  ofj 
the  station  was  announced  last 
Tuesday  by  Frank  P.  Schreiber,, 
WGN  manager  of  operations.  He 
will  continue  as  publicity  director. 
Formerly  in  newspaper  work,  Den- 

nis joined  WGN  in  September, 
1940.  Numerous  new  defense  and 
Army  broadcasts  are  planned  by 
the  station,  among  them  a  new 
weekly  series.  Your  A^-my,  and Dennis  has  announced  that  the 
WGN  mobile  unit  will  be  used  ex- 

tensively as  the  new  special  events 
programs  develop. 

Linton  Joins  KFBI 

RAY  LINTON,  formerly  a  station 
representative  in  Chicago  and  New 
York,  has  joined  KFBI,  Wichita, 
as    national    sales   manager,  suc- 

ceeding Fred  Al- 

len, who  left  re-     '  ̂  cently  for  the  Pa- cific   Coast.    Mr.  | 
Linton  started  in 
radio   on  WIBO, 
Chicago,  now WIND,  Gary, 

and  afterward 
was  with  WBBM, 
Chicago,  and 
John  Blair  & 
Company.  In 
1935  he  formed  his  own  station  rep 

resentative  organization,  but  dis- 
posed of  the  business  in  1938  to 

make  a  study  of  Latin  American 
stations  and  methods.  Upon  his  re 
turn,  he  entered  into  the  talent  field 
in   New  York,  handling  national 
and  spot  transcribed  programs  un- til recently. 

Linton 

Y  '  \*^^^HERrS  MORE  FOR  YOUR  MONEY  AT BOSTON  ̂  
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FACTS  ABOUT  WKRC  AND  AFRA 

Sponsors,  Advertising  Agencies,  Radio  Stations  and  Networks: 

Do  not  be  misled  by  misrepresentations  and  half-truths^ 

CONSIDER  THESE  FACTS! 

WKRC's  Record 

1.  New  management  has  increased  wages, 

improved  working  conditions,  and  increased 

employment  for  radio  artists.  (Contrary  to 

misleading  claims  of  AFRA,  only  WLW  in 
the  Cincinnati  area  has  an  AFRA  contract.) 

2.  Recognized  rights  of  its  employes  to  se- 
lect representatives  and  offered  to  have 

Labor  Board  elections  for  this  purpose. 

3.  Offered  to  arbitrate  difFerences. 

4.  Offered  to  permit  outcome  of  NLRB  elec- 

tion to  determine  shop  provisions. 

5.  Offered  to  accept  verbatim  terms  of  con- 

tract signed  by  AFRA  with  KYW. 

6.  offered  to  accept  full  AFRA  shop  for  all 

artists  to  be  effective  when  competitors  sign 
similar  contracts  with  AFRA. 

7.  Offered  to  accept  AFRA  shop  for  two  of 
three  classifications  of  artists. 

AFRA's  Record 

1.  Forced  a  strike  against  the  will  of  the 

overwhelming  majority  of  stafF  artists.  Only 
4  out  of  17  on  strike. 

2.  Refused  to  have  labor  board  elections. 

3.  Refused  to  arbitrate. 

4.  Refused  to  permit  NLRB  elections. 

5.  Refused  to  sign  this  contract. 

6.  Refused  this  offer  although  it  has  but  re- 

cently made  a  similar  deal  with  a  more  pow- 
erful station  in  a  larger  market. 

7.  Refused,  although  AFRA  has  recently 

signed  a  similar  type  of  contract  with  other 
stations. 

AFRA  called  this  strike  against  the  wishes  of  the  everwhelming  majority  of  the  staff  artists  of  WKRC, 

only  four  of  whom  are  on  strike.  AFRA  has  resorted  to  threat  and  intimidation  to  force  out  all  artists.  The 

NLRB  has  not  made  any  findings  against  WKRC.  In  an  effort  to  defeat  an  NLRB  election  of  WKRC  artists, 

AFRA  recently  in  desperation  filed  charges,  which  disproved,  should  have  been  filed  weeks  ago.  WKRC 

denies  these  charges  and  will  prove  them  false. 

Again  in  desperation  AFRA  now  threatens  illegal  boycotts  of  advertising  agencies  producing  network 

shows  in  New  York,  Chicago,  Los  Angeles  and  elsewhere.  This  dictatorial,  undemocratic  and  illegal  procedure, 

if  successful,  will  place  advertisers,  affiliates  and  employes  at  the  mercy  of  a  few  paid  AFRA  organizers,  because 
by  threatening  to  eliminate  chain  programs,  these  organizers  can  compel  the  affiliates  and  their  employes  to 

bow  to  their  will  even  though  that  will  is  unfair  to  the  employes,  the  public  and  the  stations.  Consider  these  facts 
and  then  determine  who  has  been  unfair  and  unreasonable. 

Since  the  strike  was  called,  WKRC's  billings  have  increased  at  the  rate  of  ̂ 1,000  per  month,  new  book- 
ings have  more  than  offset  the  only  minor  suspensions  of  accounts. 

(Signed)     General  Manager,  WKRC 
HULBERT  TAFT  Jr., 
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WIOD,  Miami,  last  week  presented  a 
full  hour  of  entertainment,  including 
the  best  talent  that  has  appeared  on 
the  station's  amateur  program  during 
the  last  few  months,  before  an  audi- 

ence of  naval  reserves,  naval  air  ca- 
dets, enlisted  sailors  and  naval  offi- cers. This  was  the  first  of  a  series  of 

benefit  programs  for  members  of  the 
armed  forces  in  the  Miami  area. 
WTAG,  Worcester,  has  revived  the 
Radio  Theatre  Matinee  with  the  re- 

opening of  summer  theatres  near  Wor- 
cester. The  program  introduces  stage 

and  screen  celebrities  heading  the  cast 
at  the  Westboro  Town  Hall  Play- 

house. Interviews  are  conducted  by 
Dorothy  B.  Robinson,  manager  of 
local  sales  and  former  stage  star. 

WPTF,  Raleigh,  has  joined  the  patri- 
otic Red,  White  and  Blue  Network, 

in  cooperation  with  the  Morale  Branch 
of  the  Army.  In  a  program,  known  as 
Red,  White  &  Blue  Time,  heard  5  :30-6 
every  morning,  request  music  is  played, 
publicity  to  camp  activities  given, 
humorous  stories  of  military  life  sent 
in  by  the  soldier  related  and  birth- 

day announcements  and  messages  to 
the  folks  or  girl-friend  read. 
BEARING  GREETINGS  from  Gov. 
Dwight  H.  Green  of  Illinois  to  the 
Gov.  Ernest  Gruening  of  Alaska,  Todd 
Hunter,  WBBM-CBS  newscaster,  en- 

planed June  22  on  a  6,656-mile  air 
odyssey.  In  addition  he  will  present 
Gov.  Gruening  with  a  gavel  made  from 
two  pieces  of  wood  closely  associated 
with  Abraham  Lincoln's  life. 
KVOX,  Moorhead,  Minn.,  during  week 
of  .lune  9,  opened  its  new  "Offistudio" in  Fargo,  N.  D.  The  Offistudio  serves 
as  the  Fargo  commercial  office  and  is 
equipped  to  originate  speech  broad- casts. 

CJRC,  Winnipeg,  has  started  building 
new  studios  and  offices  in  the  Winni- 

peg Free  Press  Bldg.  The  station  will 
occupy  the  entire  third  floor,  and 
special  acoustic  construction  has  been 
necessary  to  overcome  vibration  from 
presses  in  the  basement.  Included  is 
a  large  studio  seating  200,  with  glass 
enclosed  demonstration  kitchen  at  rear 
of  the  stage,  a  concert  studio  and  two 
smaller  studios,  as  well  as  a  dozen 
offices,  large  public  reception  hall,  and 
artist  lounge.  The  station  expects  to 
move  into  the  new  quarters  by  mid- 
September. 
WRVA,  Richmond,  broadcast  sessions 
of  the  Institute  of  Public  Affairs  at 
the  U  of  Virginia.  Among  those  inter- viewed were  Louis  Fischer,  author  of 
the  best-seller  Men  &  Politics,  Wil- 

liam L.  Shirer,  CBS  commentator; 
Quincy  Howe ;  Prof.  William  Yandell 
Elliott  of  Harvard,  and  James  R. 
Young,  former  INS  Eastern  director. 
WHIG,  Dayton,  is  featuring  an  air- 

port show  daily,  titled  Wings  Over 
Dayton.  Announcer  Dale  Munier 
meets  the  TWA  and  American  Air 
Lines  planes  at  5 :20  p.m.  and  inter- 

views the  passengers  who  are  arriv- 
ing or  leaving.  Since  Wright  and  Pat- terson Fields  are  within  a  few  miles 

of  Dayton,  aircraft  manufacturers  and 
Army  aviation  experts  are  always  on 
hand  to  lend  weight  to  the  show. 

KGB,  Albuquerque,  NBC-Blue  affil- iate now  operating  on  50,000  watts, 
on  July  15  will  increase  its  evening 
hour  rate  from  $120  to  $160. 
SIGNAL  CORPS  school  wherein  boys 
are  taught  all  branches  of  communi- cations is  being  sponsored  by  WFIL, 
Philadelphia,  in  conjunction  with  its 
Kerry  Drake  of  the  Signal  Corps 
script  show,  written  by  Harold  Rosin- 
sky,  of  the  Philadelphia  Record. 
THE  Saturday  matinee  edition  of 
the  Farm  Journal  conducted  over 
KSFO,  San  Francisco,  by  Austin  Fen- 
ger,  is  going  on  a  tour  of  county 
fairs  during  the  summer. 

5,000  WHT  COVERAGE 

1,000  ».n  RATES! 

The  1/2  MV  area  of  WHBF  on  5,000 

— ^    watts  is  a  booming  defense  and  rich 
agricultural  market.    Check  the  facts. 

Population  of        MV  area   1,741,443 
Retail  Sales  $561,410,000 
Per   Capita    Sales    $322 
Industrial  Workers   85,687 
Industrial   Payrolls  $98,616,160 

AND  IN  THE  TRI-CITIES  (ROCK  ISLAND, 
DAVENPORT  AND  MOLINE)  ALONE  .  .  . 

Population   :   175,000 
Retail  Sales  $73,093,000 
Per  Capita  Sales   $417 
Industrial  Workers   35,000 
Industrial  Payroll  $24,102,074 
This  is  a  vigorous,  growing  market!  The  increase  in  employment  and 
production  grows  before  the  ink  is  dry.  WHBF  keeps  pace  with  the  up- 

swing, still  offers  concentrated  5,000  watt  coverage  at  former  1,000  tcatt 
rates.  Take  advantage  of  this  opportunity  to  stretch  your  advertising 
dollar  in  and  around  the  Tri-Citics,  home  of  the  Nation's  Largest  Arsenal. 

Write  for  the 
NEW  WHBF  FILE  FOLDER  AND  STATISTICAL  BROCHURE 

Basic  Mutual  Network  Outlet 

IUH6F 
AFFILIATE  OF  ROCK  ISLAND,  ILLINOIS  AR6DS^ 

FULL  TIME  U70  K  C' 
THE  5000  WATT 

IfoUe  4  iU  Tm  Cities 

ROCK  ISLAND  •  DAVENPORT  •  MOLINE 

IT  WAS  LADIES'  DAY  at  WOOD,  Chattanooga,  June  15.  That  day,  dear 
children,  was  Father's  Day,  and  WDOD  gave  its  daddies  the  day  off  to 
sit  home  relaxed  while  the  women  of  the  staff  took  over.  Preparing  an 
Esse  Reporter  broadcast  that  day  are  Flo  Gullickson  (left)  and  Dorothy 
Week  McCurdy,  WDOD  program  director. 

Egolf :  Rassler 
AS  PRESIDENT  of  the  Tul- 

sa Ad  Club,  Willard  Egolf, 
commercial  manager  of 
KVOO,  was  to  pass  out  the 
$850  in  prizes  awarded  at 
the  club's  recent  picnic.  Jok- 

ingly he  remarked  to  the 
picnic  crowd  that  perhaps 
someone  present  would  like 
to  wrestle  him  for  the  as- 

signment. Out  of  the  120 
members  and  guests  strode  a 
stranger,  about  6  feet  3  and 
200  pounds.  He  wanted  to 
wrestle,  just  for  the  fun  of 
it.  Egolf,  6  feet  2  himself  and 
weighing  197,  arose  to  the 
challenge  and  pinned  the 
stranger — and  made  the 
awards  after  the  match.  Joke 
was  that  the  stranger,  Ross 
Crenshaw,  Dallas  representa- tive of  the  Texas  Co.,  turned 
out  to  be  Egolf's  guest,  who came  with  another  party  at 
Egolf's  invitation. 

WBBM,  Chicago,  in  cooperation  with 
the  Farm  Credit  Administration,  has 
inaugurated  a  weekly  quarter-hour transcribed  dramatic  program  titled, 
Life  &  the  Land.  The  broadcasts  are 
prepared  by  the  Farm  Credit  Admin- istration to  depict  important  incidents 
in  the  progress  of  American  agricul- 
ture. 

WLS,  Chicago,  has  incorporated  a  five- minute  feature  titled,  Reveille,  into  the 
early  Smile- A-While  program  which  is 
directed  toward  recruits  in  Army 

camps  throughout  the  station's  cov- erage area.  The  feature  includes  a  take 
off  on  the  bugle  call  and  the  awakening 
of  sound  sleepers  in  the  camps,  reading 
letters  from  boys  in  the  service  and  any 
humorous  angles  that  come  up  in  cor- 

respondence with  the  soldiers. 
A  WORKSHOP  in  broadcasting  will 
be  held  at  Mills  College,  Oakland,  Cal., 
July  21  to  Aug.  8.  Lecturers  and  con- sultants include :  Marie  Houlahan, 
CBS ;  William  Pabst,  manager  of 
KFRC  ;  Arnold  Marquis,  KPO-KGO  ; 
Jennings  Pierce,  Western  Division, 
NBC ;  J.  C.  Morgan,  San  Francisco schools. 

KFYR,  Bismarck,  N.  D.,  has  an- nounced acquisition  of  an  International 
diesel  motor  for  emergency  operation 
when  main  power  sources  fail  and  is 
erecting  a  346-foot  self-supporting,  di- rectional antenna  near  the  present 
tower  to  be  used  only  at  night  when 
KFYR  goes  on  fulltime  5,000-watt operation.  Phasing  and  terminating 
equipment  used  with  the  directional 
is  RCA. 

NINE  MEMBERS  of  the  stafE  of 
CJRC,  Winnipeg,  are  on  active  service 
with  the  Canadian  army  and  air  force. 
Latest  to  go  on  active  service  are 
Lieutenants  Jack  Thompson  of  the 
announcing  staff,  Harry  Harrod  of  the 
continuity  department,  and  Claude 
Olson  of  the  sales  department.  They 
are  in  the  Royal  Canadian  Army 
Service  Corps.  Five  members  of  the 
staff  are  in  Canada's  Reserve  Army, 
Capt.  P.  H.  Gayner,  Lieut.  Don.  Dun- can, Cpl.  Ev.  Dutton,  Pvt.  Jack  Kemp and  Pvt.  Jim  McRae. 

KEYS,  Corpus  Christi,  Tex.  is  broad- 
casting a  half-hour  quiz  show  direct 

from  the  world's  largest  naval  air station,  15  miles  from  the  city.  Titled 
Happy  Landings,  the  program  is  spon 
sored  by  a  local  department  store, 
which  gives  a  gift  to  all  participants. 

KOY,  Phoenix,  has  built  two  addi tional  studios  to  its  present  layout 
and  has  added  a  new  wing  to  the  KOY 
building  for  the  accommodation  of 
the  new  production  offices. 
KMOX,  St.  Louis,  is  broadcasting 
more  than  four  programs  weekly  fea 
turing  top  military  officials  and  Army activities  in  the  local  area.  Headlin 
ing  is  the  weekly  public  affairs  pro 
gram  Youth  Answers  the  Call,  whichi 
is  buUt  around  activities  in  training 
camps  throughout  the  St.  Louis  area. 
In  addition,  the  station  carries  many 
network  military  broadcasts. 
WBAL,  Baltimore  has  extended  its 
farm  service  facilities  to  further  serve} 
listeners  in  the  rural  districts  of  the! 
Central  Atlantic  States.  Added  to  its 
other  farm  features,  John  Zufall,  farm 
program  director,  will  conduct  a  new 
series  of  fifty-five  mitiute  broadcasts to  be  heard  daily  except  Sundays. 

WCFL,  Chicago,  recently  presented 
its  Hour  of  Opportunity  program  from 
the  Great  Lakes  Naval  Station  audi 
torium  with  the  boys  in  services  as  sole 
contestants.  One  of  the  features  of  the, 
program  was  a  100-voice  choral  group 
Since  the  Navy  had  charge  of  thej 
presentation,  Rubin's,  Chicago  cloth- ing store,  eliminated  all  commercials 
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WQXR,  New  Tork,  on  June  21  ex- tended its  operations,  broadcasting 
continuously  from  7  a.m.  to  midnight 
daily  and  8:30  a.m.  to  midnight  Sun- 

days. Later  this  summer,  the  station 
will  inciease  its  power  from  5,000  to 
10,000  watts,  modifying  its  transmitter 
at  Maspeth,  Long  Island.  WQXR  also 
has  taken  some  additional  space  at  its 
730  Fifth  Ave.  address  for  new  studios, 
control  rooms  and  offices. 

KFBC,  Cheyenne,  Wyo.,  has  obtained 
exclusive  broadcast  rights  to  Frontier 
Days,  famed  rodeo  of  the  West,  and 
under  the  sponsorship  of  the  Frontier 
Refining  Go.  will  carry  more  than  30 
programs.  Larry  Bloom,  sportscaster 
of  KFBC,  will  handle  broadcasts  of 
the  festivities  scheduled  for  July  22- 27. 

KFAR,  Fairbanks,  Alaska,  is  pre- 
senting a  new  program.  That  Was  The 

Time,  which  presents  parallels  of  the 
current  days'  news  that  occurred  30 or  40  years  ago.  Music  of  days  gone 
by  is  used  to  lend  color  to  the  re- vived news  accounts.  The  Bank  of 
Fairbanks  is  sponsor. 

WCBI,  Columbus,  Miss,  was  honored 
recently  when  the  street  just  outside 
the  main  studio  was  renamed  "Radio 
Street."  Telephone  and  telegraph  com- 

panies have  cooperated  with  the  sta- 
tion in  clearing  the  main  entrance  to 

WCBI  of  all  unsightly  wires,  poles  and 
supports. 

KHUB,  Watsonville,  Cal.,  recently 
opened  studios  in  nearby  Santa  Cruz, 
ocean-side  resort  town,  for  special 
event  pickups  during  the  summer  sea- 

son, including  the  big  name  dance 
bands  from  the  Hotel  Casa  Del  Rey. 
Same  station  also  recently  started  a 
new  quiz  program,  originating  in  the 
Fox  Theater,  Watsonville. 

WMT,  Waterloo,  la.,  will  build  a  radio 
house  this  summer.  As  construction  on 
various  part  of  the  building  material- 

izes an  announcer  visits  the  spot  and 
gives  a  detailed  story  of  the  work. 
When  the  house  is  completed  it  will 
be  sold.  The  idea  back  of  the  construc- 

tion is  to  inform  people  of  the  methods 
of  current  home  building.  Various 
sponsors  are  bank-rolling  the  broad- casts. 

WTOL,  Toledo,  under  the  direction 
of  Bob  Ingham,  sportscaster,  is  pro- 

moting an  all-star  game  for  the  Knot 
Hole  League  as  a  preliminary  to  the 
Toledo-Louisville  game  Aug.  4.  Bob 
is  donating  a  20-ineh  baseball  trophy 
for  the  most  valuable  knothole  player 
under  16. 

ALL  PERMANENT  staff  members 
of  WPID,  Petersburg,  Va.,  were 
handed  an  extra  week's  pay  on  June 
24  as  mid-season  bonus  grant  to  em- 

ployes of  the  Petersburg  Newspaper 
Corp.,  which  owns  the  station. 

Radio  in  High  Schools 
WFCI,  Pawtueket,  R.  I.,  is  cooper- 

ating with  Alfred  .J.  Maryott,  local 
assistant  superintendent  of  schools, 
in  establishing  courses  in  radio  broad- 

casting in  the  junior  and  senior  class 
curricula  of  high  schools.  Members 
will  participate  in  a  weekly  workshop 
in  WFCI  studios.  Radio  clubs  will  be 
formed  in  this  connection  and  will  take 
part  in  the  weekly  broadcast.  Bring- 

ing the  School  Into  the  Home. 

Gulf  Ouiz  in  Buffalo 

GULP  OIL  Corp.,  Pittsburgh,  has 
started  a  quarter-hour  quiz  pro- 

gram Monday  through  Friday  at 
6-6:15  p.m.  on  WGR,  Buffalo.  Pro- 

gram features  an  adult  board  of 
experts  on  Monday  and  Wednesday 
and  children  on  Tuesday  and 
Thursday  quizzed  by  Walter  Mc- 
Causland,  m.c.  The  juvenile  and 
adult  winners  compete  with  each 
other  on  Friday.  Program  has  been 
merchandised  with  dealer  posters. 
Young  &  Rubicam,  New  York,  is 
agency. 

AWARD  OF  APPRECIATION  for 
the  generous  cooperation  of  WRDO, 
Augusta,  Me.,  with  the  local  Amer- 

ican Legion  was  presented  Flag 
Day  during  a  special  broadcast 
when  Jack  Atwood,  manager  of 
WRDO,  received  an  American  Flag 
from  Mrs.  Ruth  Nichols,  who  made 
the  presentation  for  the  auxiliary. 

Kilowatt  Crops 

HOME  GARDENS  have  been 
revived  by  the  engineering 
staff  of  WDAS,  Philadelphia. 
The  engineers  have  appro- 

priated one  acre  of  the  sta- 
tion property  at  the  trans- 

mitter and  placed  it  under 
cultivation,  with  Marshall 
Soura  in  charge.  Experiment- 

ing with  various  types  of 
vegetables,  he  is  compiling 
material  for  a  daily  program 
on  home  gardens  which  will 
be  broadcast  direct  from  the 
transmitter  site. 

Code  Classes  at  KDKA 

To  Help  Home  Defense 
CLASSES  in  radio  telegraphic  code 
are  being  established  by  KDKA, 
Pittsburgh,  to  aid  in  creating  a 
large  reserve  of  persons  able  to 
send  and  receive  radio  telegraph 
messages,  vital  to  communications 
in  time  of  emergency.  While  men 
subject  to  the  draft  will  be  ac- 

cepted, the  chief  purpose  is  to 
strengthen  the  home  defense  front 
by  teaching  code  to  those  not  likely 
to  be  drafted.  Women  are  eligible 
for  instruction. 

The  classes,  which  will  be  free, 
probably  will  be  held  twice  a  week 
in  one  of  the  station's  studios  un- 

less the  number  of  applicants  com- 
pels a  change  of  plans.  The  instruc- 
tors will  be  members  of  the  KDKA 

engineering  staff,  under  direction 
of  Dwight  A.  Myer,  chief  engineer. 

DAVID  ROSS  Jr.,  son  of  the  CBS 
announcer,  has  joined  the  announcing 
staff  of  WBBM,  Chicago,  this  sum- mer. 

POST  OFFICE  HORSES 

— don't  pull  any  more  mail 
than  WWL  "Dawnbusters", 
Louisiana's  Champions  of 
Breakfast.  Participants  can 
sponsor  talent,  news,  or 
markets.  Time  open  now! 
(7  to  9  A.  M.  Daily) 

50,000  WATTS 

CBS  Defense  Board 

TO  COORDINATE  production  ef- forts on  defense  programs,  CBS  has 
set  up  a  Department  of  National 
Defense  Programs,  headed  by  Brew- 

ster Morgan,  producer  of  Report  to 
the  Nation  and  Proudly  We  Hail.  A 
third  defense  program.  Spirit  of 
'Jfl,  heard  Mondays  at  8-8:30  p.m., and  started  June  29  under  Mr. 
Morgan's  direction,  is  a  weekly 
dramatization  of  the  history  and 
development  of  a  unit  of  the  armed 
forces  with  a  live  pickup  from  the 
unit  dramatized. 

Four  Don  Lee  Stations, 

Video,  Signed  by  IBEW 
DON  LEE  BROADCASTING 
SYSTEM,  Hollywood,  after  sev- 

eral weeks  of  negotiation,  has 
signed  a  contract  with  Local  40, 
IBEW,  covering  about  45  techni- cians of  KHJ  KFRC  KGB  KDB, 
and  television  station  W6XA0.  Re- 

troactive to  June  1,  the  contract 
provides  wage  increases  of  from 
$25  to  $70  per  month.  Pact  calls 
for  closed  shop,  full  seniority 
rights,  the  right  of  review  in  case 
of  discharge  from  service,  full  com- 

pensation for  loss  of  time  should 
discharge  be  unjustifiable. 

Contract  further  provides  for 
two-weeks'  vacation  with  full  pay, 
sick  leave,  overtime  pay,  double 
time  for  national  holidays  and  other 
improved  working  conditions.  All 
stations  in  the  Los  Angeles  area, 
with  exception  of  KFI-KECA  and 
NBC  Hollywood  studios,  are  or- 

ganized, according  to  IBEW  offi- cials. Technicians  of  those  stations 
are  members  of  the  NBC  Indepen- 

dent Union. 

CBS  Completes  Plans 
For  Annual  Air  School 

WITH  the  start  Oct.  6  of  the  1941- 
42  season  of  the  CBS  School  of  the 
Air  of  the  Americas,  the  Tuesday 
portion  of  the  series  will  be  titled 
"Music  of  the  Americas"  instead  of 
"Wellsprings  of  Music"  as  last 
year.  Dr.  Carleton  Sprague  Smith, 
chief  of  the  music  division  of  the 
New  York  Public  Library,  will  ar- 

range the  programs  and  act  as 
commentator  for  this  new  series, 
which  will  stress  the  sociological 
use  of  music  in  the  western  world. 

The  Monday  occupational  guid- 
ance and  social  studies  series  again 

will  be  called  "Americans  at  Work," 
with  programs  based  on  the  lives 
of  various  American  workers  and 
their  contribution  to  defense. 
Wednesday's  geography,  history 
and  science  series,  "New  Horizons," 
again  will  be  produced  in  coopera- tion with  the  American  Museum  of 
Natural  History.  Stories  depicting 
life  and  customs  of  young  Ameri- 

cans are  to  be  dramatized  on  the 

Thursday  literature  series,  "Tales 
From  Far  &  Near,"  while  Friday's 
current  events  series,  "This  Living 
World,"  again  will  be  broadcast on  CBS  from  the  auditorium  of  a 
different  New  York  City  high  school 
each  week. 

Block's  Music  House 
MARTIN  BLOCK,  conductor  of  the 
Make  Believe  Ballroom  on  WNBW, 
New  York,  has  organized  his  own 
music  publishing  company,  the  Block 
Publishing  Co.,  501  Madison  Ave. 
Jerome  Keith,  of  the  WNEW  music 
department,  will  be  professional  man- ager of  the  new  company. 

RESULTS ! ! 

The  eight  million  pop- 

ulation in  CKLW's  pri- 
mary area  at  800  kc. 

means  new  and  greater 

pulling  power  for  our 
advertisers.  This  in- 

creased coverage  of  a 

great  market  at  no  rate 
increase  is  a  buy  you 

ought  to  investigate! 

IN  THE  . DETROIT  AREA-IT'S 

miv 
5,000  Watts  Day  and  Night 

CLEAR  CHANNEL 

Joseph  Hcrshey  McGillvra — Representative 

MUTUAL  BROADCASTING  SYSTEM 
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FEDERAL  COMMUNICA^TION  COMMISSION 

JUNE  21  TO  JUNE  27  INCLUSIVE 

Decisions  .  .  . 

JUNE  24 
NEW,   Krasin   &   Krutzner,  Tucumcari, 

N.  M. — Granted  CP  new  station  1400  kc 
250  w  unl. 

KICA,  Clovis,  N.  M.— Granted  CP  change 
to  1240  kc,  increase  to  250  w  unl.,  new 
equipment. 
WWRL,  New  York — Granted  increase  to 

5  kw  unl..  new  transmitter,  antenna. 
WIZE,  Springfield,  O.— Granted  modifi- cation of  license  increase  to  250  w  unl. 
WFIL,  Philadelphia — Granted  consent  to 

voluntary  transfer  of  50%  interest  in  WFIL 
Broadcasting  Co.  from  Strawbridge  & 
Clothier  to  Lit  Bros,  for  $126,000. 
KROW,  Oakland,  Cal.— Granted  CP  in- 

crease to  5  kw,  install  new  equipment  and 
directional  N,  move  transmitter,  subject 
any  future  action  of  FCC  on  multiple 
ownership. 
SET  FOR  HEARING— WAAF,  Chicago, CP  increase  hours  of  operation  to  unl., 

move  transmitter,  install  new  transmitter 
and  directional  N  ;  KALB,  Alexandria,  La., 
CP  change  to  580  kc,  increase  to  1  kw  unl., 
install  new  transmitter  and  directional  N. 

JUNE  25 
NEW,  San  Diego  Unified  School  District, 

San  Diego,  Cal. — Granted  CP  new  non- commercial educational  station  42.3  mc 
1  kw  unl.  FM. 
KGA,  Spokane,  Wash. — Granted  CP  move transmitter,  increase  to  10  kw  unl.  1510 

kc,  grant  subject  to  any  future  action  on 
multiple  ownership  by  FCC. 
MISCELLANEOUS— KSAM,  Huntsville, 

Tex.,  adopted  order  authorizing  issuance 
of  license  to  Sam  Houston  Broadcasting 
Assn. :  WTRY.  Troy,  N.  Y.,  adopted  order 
granting  license  renewal. 

JUNE  27 
MISCELLANEOUS— KTBC,  Austin,  Tex., 

issued  license  on  regular  basis  to 
6-1-42  ;  NEW,  Ralph  L.  Lewis,  Greens- 

boro, N.  C  continued  consolidated  hear- 
ing to  10-1-41  :  KFEQ,  St.  Joseph,  Mo.,  ap- plication amended  to  directional  N  &  D. 

Applications  .  .  . 
JUNE  23 

NEW,  Columbia  Broadcasting  System 
Inc.,  New  York — CP  new  television  station Channel  No.  1  FM  emission. 
WIXG,  Boston — Amend  modification  of 

license  and  application  CP  to  request  com- 
mercial television  station,  change  trans- 

mitter location,  add  aural  channel. 
NEW,  Northeastern  Pennsylvania  Broad- 

casters Inc.,  Wilkes-Barre,  Pa. — CP  new 
station  1240  kc  250  w  unl.,  facilities  of WBAX. 
NEW,  Central  Broadcasting  Co.,  Wilkes- 

Barre,  Pa. — CP  new  station  1240  kc  250  w unl.,  facilities  of  WBAX. 
NEW,  King-Trendle  Broadcasting  Corp., 

Grand  Rapids.  Mich. — Amend  application 
CP  new  FM  station  to  46.9  mc,  5,300  sq.  mi., 493,842  pop 

NEW.  Tennessee  Radio  Corp.,  Nash- 
ville—CP new  station  1240  kc  250  w  unl., 

contingent  on  WSIX  changing  frequency. 
JUNE  24 

WFAS,  White  Plains,  N.  Y.— Modifica- 
tion of  license  to  change  to  1230  kc,  in- 

crease hours  of  operation  to  unl. 
WBTM,  Danville,  Va.— CP  new  antenna 

increase  to  250  w  unl.,  move  transmitter. 
NEW,  Paducah  Newspapers  Inc.,  Pa- 

ducah,  Ky. — CP  new  station  930  kc  1  kw unl.   with  directional. 
KOMA,  Oklahoma  City — Amend  appli- cation for  CP  to  request  25  kw  N  50  kw  D 

and  use  facilities  of  KGGF 
WREN,  Lawrence,  Kan. — Amend  appli- 

cation for  CP  to  change  to  1060  kc,  in- 
crease to  50  kw  unl..  change  transmitter 

location  to  Jarbola,  Kan.,  and  studios  to 
Wichita,  install  new  transmitter. 
NEW,  Evening  News  Press  Inc.,  Port 

Angeles,  Wash. — Amend  application  for 
CP  new  station  to  request  1450  kc  250  w unl 

Tentative  Calendar  .  .  . 
JUNE  30 

WPAY,  Portsmouth,  O. — License  renewal 
and  transfer  of  control  of  corp.  from 
Chester  Thompson  to  Brush-Moore  News- 
papers. 

JULY  23 
Investigation  to  determine  policy  or  rules 

in  connection  with  operation  of  broadcast 
stations  by  newspapers  under  Order  No.  79. 

JULY  24 
WIBG,   Glenside,   Pa. — License  renewal. 
WTEL,   Philadelphia— CP    1500    kc  250 

w  unl. 
JULY  25 

KORN.  Fremont,  Neb. — License  renewal 
and  transfer  of  control  from  Clark  Standi- 
ford   to   C.   J.    Malmsten,    A.    C.  Sidner, 
S.  S.  Sidner  and  Arthur  Baldwin 

(consolidated  hearing) 
WCAM,  Camden,  N.  J. — License  renewal ; 

WCAP,  Asbury  Park,  N.  J.,  license  re- 
newal ;  WTNJ,  Trenton,  N.  J.,  license  re- 
newal and  CP  change  1230  kc  1  kw  unl. 

directional  ;  WDAS,  Philadelphia,  CP 
change  1260  kc  1  kw  N  5  kw  D  direc- 

tional N. 
JULY  28 

KMA,  Shenandoah,  la. — License  i-enewal. NEW,  Hawaiian  Broadcasting  System 
Ltd.,  Honolulu — CP  new  station  1340  kc 
250  w  unl. 

AUGUST  5 

KFNF,  Shenandoah,  la. — License  renew- al. 

NEW,  Triple-Cities  Broadcasting  Co. 
Inc.,  Binghamton,  N.  Y. — CP  new  station 1420  kc  250  unl. 

AUGUST  11 
(Consolidated  Hearing) 

NEW,  Nashville  Radio  Corp.,  Nashville- 
CP  new  station  1410  kc  1  kw  unl.  direc- 
tional. 
NEW,  A.  M.  Burton,  Nashville — CP  new station  1410  kc  1  kw  unl.  directional. 

AUGUST  29 

NEW,  KNOE  Inc.,  Monroe,  La.    CP  new 
station  1420  kc  250  w  unl. 

SEPTEMBER  3 

WEEU,  Reading,  Pa.— CP  increase  to  1 kw  unl. 

SEPTEMBER  4 

WPRP,  Ponce,  P.  R. — License  renewal and  modification  present  CP  for  1480  kc, 
1  kw  N  5  kw  D  to  1520  kc,  1  kw  N  5  kw  D. 

Radio  Technicians  Flock 

To  Join  British  Service 
AT  THE  END  of  the  first  week  of 
British  recruiting  of  American  ra- 

dio technicians  and  mechanics  to 
service  radiolocators  of  enemy  air- 

craft, applications  are  coming  into 
the  British  consulate  in  New  York 
at  the  rate  of  500  a  day,  it  was  re- 

ported by  Squadron  Leader  E.  W. 
Russell  of  the  RAF  who  is  in 
charge  of  the  Civilian  Technical 
Corps  headquarters. 

The  first  American  volunteer  ac- 
cepted into  the  Corps  was  Robert 

Lyles  Ames,  20,  a  nighttime  in- 
spector of  aircraft  transmitters  at 

General  Electric  Co.,  Schenectady. 
He  was  trained  at  Dodge  Radio 
Institute,  Valparaiso,  and  had  been 
a  radio  operator  at  WCHS  and 
WGKV,  Charleston;  WIBX,  Utica, 
and  WTRY,  Troy,  before  joining G-E. 

The  networks  have  reported  that 
the  technician  personnel  problem  is 
becoming  acute. 

The  convention  of  the  Institute 
of  Radio  Engineers  in  Detroit  late 
in  June  was  told  that  the  radio- 

locators are  now  in  production  in 
the  United  States.  A.  F.  VanDyck, 
of  RCA,  reported  that  the  Institute 
had  been  asked  to  supply  England 
with  500  trained  technicians  besides 
300  for  the  U.  S.  Army. 

SEEKING  the  facilities  vacated  by 
KXYZ,  H.  C.  Cockburn,  a  Texas  real 
estate  and  oil  man,  has  applied  for  a 
new  fuUtime  regional  station  in  Hous- 

ton, Tex.,  1,000  watts  on  1470  kc, 
under  the  name  of  the  San  Jacinto 
Broadcasting  Co. 

\\etwork  FKccovnts 
All  lime  EDSTunless  olherwise  indicated. 

New  Business 

WHEELING  STEEL  Co.,  Wheeling, 
W.  Va.,  on  Oct.  5  starts  The  Wheel- 

ing Steelmakers  on  60  NBC-Blue  sta- 
tions, Sun.,  5 :30-6  p.m.  Agency : Critchfield  &  Co.,  Chicago. 

HOLLAND  FURNACE  Co.,  Holland, 
Mich.,  on  July  17  starts  Holland 
Houseicarming  on  30  NBC-Red  sta- 

tions, Thurs.,  8-8 :30  p.m.  Agency : 
Ruthrauff  &  Ryan,  Chicago. 

STANDARD  OIL  Co.,  of  Indiana,  on 
July  18  starts  Auction  Quiz  on  42 
NBC-Blue  stations,  Fridays,  8-8:30 
p.m.  Agency :  MeCann-Erickson,  Chi- cago. 

AMERICAN  HOME  PRODUCTS 
Corp.,  Jersey  City  (Aspertane),  on 
June  23  started  News  <&  Views  iy  J ohn 
B.  Hughes  on  78  MBS  stations,  Mon. 
thru  Fri.,  12-12:15  p.m.  (EDST)  with 
West  Coast  repeat,  9-9  :15  a.m.  (PST) . 
Agency  :  Blackett  -  Sample  -  Hummert, Chicago. 

UNION  OIL  Co.,  Los  Angeles,  on 
July  7  starts  for  52  weeks,  Nelson 
Giles  Pringle,  News  Analyst,  on  3 
CBS  Pacific  Coast  stations  (KNX 
KSFO  KARM)  Mon.  thru  Fri.,  7  :45-S 
a.m.  (PST).  Agency:  Lord  &  Thomas, 
Los  Angeles. 

Renewal  Accounts 

PROCTER  &  GAMBLE  Co.,  Cincin- 
nati (Oxydol),  on  June  30  renews Woman  in  White  on  51  CBS  and  25 

CBO  stations,  Mon.  thru  Fri.,  1 :15- 
1 :30  p.m.  Agency :  Blaekett-Sample- Hummert,  Chicago. 

COLGATE-PALMOLIVE-PEBT  Co., 
Jersey  City  (Klek),  on  Sept.  29  re- news for  52  weeks  The  Story  of  Bess 
Johnson  on  63  NBC-Red  stations, 
Mon.  through  Fri.,  10-10:15  a.m. 
Agency :  Ted  Bates  Inc.,  N.  Y. 
INTERNATIONAL  SILVER  Co.. 
Meriden,  Conn.,  on  Oct.  5  renews  for 
13  weeks  Silver  Theatre  on  57  CBS 
stations,  Sun.  6-6:30  p.m.  (EST). 
Agency  :  Young  &  Rubicam,  N.  Y. 

AUBRY  LEE,  Los  Angeles  (re- 
ligious), on  June  15  renewed  for  52 

weeks  Sky  Pilot  on  16  Don  Lee  Cali- 
fornia network  stations.  Sun.,  8 :30-9 

p.m.  (PST).  Agency:  Lisle  Sheldon Adv.,  Los  Angeles. 

Network  Changes 

CITIES  SERVICE  Co.,  New  York 
(oil,  gas),  on  July  4  shifts  Cities Service  Concert  from  New  York  to 
Toronto  on  62  NBC-Red  stations, 
Fri.,  8-8:30  p.m.  Agency:  Lord  & 
Thomas,  N.  Y. 

LOS  ANGELES  SOAP  Co.,  Los  An- 
geles (White  King  soap),  on  June 

30  added  5  stations  to  Knox  Manning 
News,  making  a  total  of  16  CBS  sta- 

tions, Mon.  thru  Fri.,  7  :30-7  :45  a.m. 
(PST).  Agency:  Raymond  R.  Mor- 

gan Co.,  Hollywood. 
WILMINGTON  TRANSPORTA- 

TION Co.,  Santa  Catalina  Island, 
Cal.  (resort),  on  June  30  switches 
Catalina  Fun  Quiz  on  6  CBS  Pacific 
Coast  network  stations  from  Mon. 
thru  Fri.,  12  noon-12:15  p.m.  (PST), 
to  Mon.  thru  Fri.,  1:45-2  p.m.  (PST). 
Agency :  Arthur  Meyerhoff  &  Co.,  Los 
Angeles. 
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CLvt^$$IFIED 

Help  wanted  and  Situations  Wanted,  7c  per  word.  All  other  classi- 
fications, 12c  per  word.  Bold  face  listings,  double.  BOLD  FACE  CAPS, 

triple.  Minimum  charge  $1.00.  Payable  in  advance.  Count  three 
words   for   box   address.    Forms   close   one   week    preceding  issue. 

Help  Wanted 

Newscaster — Experienced,  sober,  capable. 
Good  job  for  right  man.  Voice  recording 
requested.  Box  639,  BROADCASTING. 

Wanted — Announcer.  State  experience  and 
salary  desired.  Send  picture  and  voice 
rcording  to  WLVA,  Lynchburg,  Virginia. 

Studio  Control  Operator — Experienced  WE 
and  RCA.  Familiar  recording.  Draft  de- 

ferred. Permanent.  License  helpful  but 
not  necessary.  State  age,  experience,  sal- ary expected.  All  replies  confidential. 
Box  636,  BROADCASTING. 

Situations  Wanted 

Sports  Announcer — Of  outstanding  ability 
who  has  been  doing  sport  reviews,  and 
play-by-play  in  major  league  baseball, hockey,  wrestling,  football,  etc.,  for  the 
past  ten  years  in  a  city  of  approximately 
one  million  people.  Agreeable  to  start 
with  a  reasonable  salary,  but  must  have 
quick  offer.  Unusual  local  situation  ne- 

cessitates change.  Excellent  references. 
Box    629,  BROADCASTING. 

Combination  Announcer-Operator  —  Now 
employed.  Considering  change.  State  sal- 

ary. Box   630,  BROADCASTING. 

Announcer — Five  years  experience  ;  gen- eral staff  work,  newscasting,  special 
events.  References.  Box  633,  BROAD- CASTING. 

Chief  Engineer — With  compete;nt  assistant. 
Transmitter  design,  operation,  main- 

tenance, personnel  supervision  experience. 
Now  employed  50  kw.  outlet.  Box  634, BROADCASTING. 

CBS  Man  With  Exceptional  Qualifications 
— Desires  chief  engineer  or  supervisory position,  1  to  50  kw.  Locate  anywhere. 
Box  627,  BROADCASTING. 

Continuity  Writer,  Announcer,  Organist — 
College  and  conservatory  trained,  five 
years  experience  on  network  stations. 
Gifted,  age  27,  draft  exempt.  Wallace 
McManus,  531  South  Fifth  Street,  Padu- 
cah,  Kentucky. 

Program  Director — Canadian,  young,  thor- 
oughly experienced,  wants  tough  job, 

good  pay.  Has  been  chief  announcer  three 
stations.  Excellent  copy,  special  events 
man.  Disk  or  interview.  Box  632,  BROAD- CASTING. 

Progressive,    Alert  Announcer-Producer — 
With  creative  ideas  and  proven  ability, 
now  with  network  affiliate,  desires  as- 

sociation with  progi-essive  California  sta- 
tion. Doubles  equally  well  as  singer, 

actor,  writer.  Box  628,  BROADCASTING. 

Crystal  Specialists  Since  1925 

ATTENTION 
BROADCASTERS  SUBJECT  TO 
FREQUENCY  RE-ALLOCATION 
We  are  at  your  service  to — 

1.  REGRiND  your  present 
crystal  to  higher  new 
frequency  ....  $17,50 

2.  NEW  CRYSTAL  (less 
holder)  ....  $22.50 

3.  NEW  CRYSTAL 
fully  mounted  .  $30.00 

LOW  DRIFT  -  APPROVED  BY  FCC 

RAOfO  SEAVI IVICE 
124  Jackson  Ave. 
University  Pork,  Md. 

Situations  Wanted  (Continued) 

Successful  Salesman — On  large  Southwest- ern station.  Also  excellent  announcing, 
production,  and  continuity  background. 
Young,  deferred.  Have  new  car  and  tran- 

scription equipment.  Must  return  to  Mid- 
west because  of  mother's  health.  Box 631,  BROADCASTING. 

Operator-Engineer — Age  32.  Draft  deferred. 
Now  employed  in  New  England,  desires 
change.  Go  anywhere.  First  class  Tele- phone and  Telegraph  licenses.  3  years 
experience  network  stations  up  to  5KW 
and  2  years  telegraph.  Business,  main- tenance and  supervisory  experience.  Only 
permanent  positions  considered.  Box  626, 
BROADCASTING. 

Manager-Program  Director — 14  years  expe- 
rience sales  and  programming — local  and network  stations.  Capable  of  handling 

large  or  small  staff  efficiently  and  eco- 
nomically. Draft  exempt — excellent  back- ground and  references.  Only  permanent 

position  considered.  Will  consider  prop- 
osition of  salary  or  percentage.  Box 

637,  BROADCASTING. 

18  Years  Experience — In  radio  as  a  suc- 
cessful executive  in  an  exceptionally 

broad  range  of  activity — covering  net- 
work, regional  and  local  station  opera- 

tions as  well  as  outstanding  New  York 
gency  productions  involving  expenditures 
of  millions.  Enjoy  an  enviable  reputa- 

tion in  the  industry.  This  extensive  back- 
ground may  be  had  in  the  proper  mar- 

ket that  offers  an  equitable  proposi- 
tion. Box  635,  BROADCASTING. 

Wanted  to  Buy 

Pacific  Coast — Station  wishes  to  contact 
anyone  having  good  5  kilowatt  trans- 

mitter for  sale.  Box  638,  BROADCAST- ING. 

For  Sale 

Complete  Western  Electric  Equipment — For 
a  1,000  watt  radio  station,  including  mic- 

rophones, console  studio  speech  input, 
transmitter  line  amplifiers  and  speech 
input  and  1,000  watt  Western  Electric 
transmitter  with  stabilized  feed-back.  All 
in  excellent  operating  condition.  Radio 
Station  WJBO,  Baton  Rouge,  Louisiana. 

FCC  Fund  Voted 

AS  PART  of  the  Second  Deficien- 
cy Appropriation  Bill,  the  House 

last  Wednesday  approved  a  sup- 
plementary appropriation  of  $600,- 

000  for  the  FCC,  representing 
funds  to  operate  the  newly-estab- 

lished Foreign  Broadcast  Moni- 
toring Service  during  fiscal  year 

1942.  The  House  approved  the  fig- 
ure set  by  the  House  Appropria- 

tions Committee,  cut  from  the 
$674,414  asked  by  FCC  Chairman 
James  Lawrence  Fly  on  June  7  at 
hearings  before  an  appropriations 
subcommittee  [Broadcasting,  June 
16].  The  appropriation  measure, 
now  before  the  Senate  Appropria- 

tions Committee,  is  expected  to  be 
brought  to  the  Senate  floor  early 
this  week. 

McGibeny  for  Skelly 

SKELLY  OIL  Co.,  Kansas  City, 
Mo.,  has  signed  Donald  McGibeny, 
veteran  news  commentator,  as 
newscaster  on  its  NBC-Red  net- 

work program  replacing  Capt.  E. 
D.  C.  Herne  who  died  recently. 
Agency  is  Henri,  Hurst  &  Mc- 

Donald, Chicago. 

Served  Video  Theatre 
LITTLE  CARNEGIE  PLAYHOUSE 
will  become  the  second  New  York 
theatre  to  offer  large  screen  television 
in  addition  to  motion  picture  entertain- 

ment, according  to  plans  announced  by 
.Jack  Davis,  promoter  of  the  project 
and  former  manager  of  a  chain  of  tele- 

vision newsreel  theatres  in  England. 
Rialto  Theatre  is  now  installing 
Scophony  equipment  [Broadcasting, 
May  26].  Mr.  Davis,  who  has  signed  a 
10-year  lease,  said  operation  is  slated 
to  begin  next  fall. 

WTAG,  Worcester,  has  arranged  to 
broadcast  a  series  of  weekly  programs 
entitled  Defense  on  Parade  from  fac- 

tories filling  defense  orders. 

PROFESSIONAL 

DIRECTORY 

Jansky  &.  Bailey A  n  Organization  of 
Qualified  Radio  Engineers 

Dedicated  to  the 
SERVICE  OF  BROADCASTING 

National  Press  Bldg.,  Wash.,  D.  C. 

There  is  no  substitute  for  experience 

GLENN  D.  GILLETT 
Consulting  Radio  Engineer 

982  National  Press  Bldg. 
Washington,  D.  C. 

JOHN  BARRON 
Consulting  Radio  Engineer 

Specializing  in  Broadcast  and 
Allocation  Engineering 

Earle  Building,  Washington,  D.  C. 
Telephone  NAtional  7757 

HECTOR  R.  SKIFTER 
Consulting  Radio  Engineer 
FIELD     INTENSITY  SURVEYS 
STATION  LOCATION  SURVEYS 
CUSTOM    BUILT  EQUIPMENT 
SAINT  PAUL,  MINNESOTA 

CLIFFORD  YEWDALL 
Empire  State  Bldg. 
NEW  YORK  CITY 

An  Accounting  Service 
Particularly  Adapted  to  Radio 

Radio  Engineering  Consultants 
Frequency  Monitoring 

Commercial  Radio  Equip.  Co. 

Main  Office: 
7134  Main  St. Kansas  City,  Mo. 

Crossroadi  of 
tha  World 

Hollywood,  Gal. 

RING  8C  CLARK 

Consulting  Radio  Engineers 

WASHINGTON,  D.  C. 

Munsey  Bldg.  •  Republic  2347 

McNARY  &  CHAMBERS 
Radio  Engineers 

National  Press  Bldg.      Dl.  1205 
Washington,  D.  C. 

PAUL   F.  GODLEY 

Consulting  Radio  Engineer 

Phone:  Montclair    (N.  J.)  2-7859 

PAGE&DAVIS 
Consulting  Radio  Engineer 

Munsey   Bldg.  District  8456 
Washington,  C.  C. 

A.  EARL  CULLUM,  JR. 

Consulting  Radio  Engineer 
Highland  Park  Village 

Dallas,  Texas 

Frequency  Measuring 
Service 

EXACT  MEASUREMENTS 

ANY  HOUR— ANY  DAY 
R.C.A.  Communications,  Inc. 
66  Broad  St.,  New  York,  N.Y. 

RAYMOND  M.  WILMOTTE 
Consulting  Radio  Engineer 

Designer  of  First  Directional Antenna  Controlling 
Interference 

Bowen  Bldg.  •  WASH.,   D.  C.  •  Dl.  74(7 

Advertise  in 

BROADCASTING 

for  Results! 
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Consistency  Cited 

As  Basis  of  Radio 

Financial  Institutions  Urged 
To  Study  Successful  Series 

ADMONISHING  would-be  radio 
advertisei's  from  the  financial  field, 
that  consistency  in  the  use  of  the 
medium  is  vital  to  success  of  the 
campaign,  Craig 
Lawrence,  c  o  m- 
mercial  manager 
of  Iowa  Broad- 

casting Co.,  Des 
Moines,  operator 
of  KSO,  KRNT, 
W  M  T  and 
WNAX,  deliv- 

ered an  address 
June  17  on  radio 
and  the  industrial 
banker  before  the  Mr.  Lawrence 
American  Industrial  Bankers  Assn. 
convention  in  Colorado  Springs. 
A  questionnaire  distributed  by 

the  Department  of  Public  Relations 
to  1,200  members  of  the  Federal 
Home  Loan  Bank  System,  Mr.  Law- 

rence stated,  showed  that  240  mem- 
bers reported  using  radio  during 

1939  with  an  average  expenditure 
of  $898  for  one  year. 

Successful  Methods 

He  further  asserted,  averages 
were  deceptive  in  this  case,  the  re- 

port showing  that  where  the  annual 
expenditure  was  over  $1,000  the 
ratio  of  satisfied  sponsors  to  disat- 
isfied  users  was  3  to  1,  whereas 
those  using  less  than  $500  per  year 
did  so  with  unsatisfactory  results 
in  the  majority  of  the  cases. 

A  further  analysis  of  the  report 
revealed  the  average  duration  of 
their  radio  campaign  was  32.3 
weeks  per  year,  a  great  argument 
for  consistency,  Mr.  Lawrence  said. 
He  pointed  to  such  radio  adver- 

tisers as  General  Foods,  Procter  & 
Gamble,  General  Mills  and  various 
local  advertisers,  all  users  of  radio 
on  a  52-week  basis,  as  outstanding 
examples  of  consistency. 

Radio  listening  habits  can  be 
translated  into  dollar  profit  if  we 
keep  that  habit  alive  and  know 
what  to  do  about  it  in  a  selling  way 
after  it  has  been  developed,  he  said. 

In  the  savings  and  loan  field,  he 
disclosed,  the  most  satisfactory  unit 
of  time  was  15  minutes  with  5,  1 
and  30-minute  units  valued  in  that 
order.  The  ideal  frequency  for  the 
broadcast  was  the  five-per-week 
schedule  and  while  most  users  of 
radio  are  on  only  once  a  week  Mr. 
Lawrence  emphasized  successful 
usage  was  considerably  higher  in 
the  five-a-week  bracket. 

Radio  is  an  elastic  medium,  he 
further  stressed,  and  can  be  utilized 
to  reach  the  income  class  desired 
and  by  using  proper  program  con- 

tent the  advertisers'  circulation  can 
be  controlled. 

First  a  Sustainer 
WEEKLY  half-hour  Auction  Quiz 
programs,  to  be  sponsored  on  NBC- 
Blue  by  Standard  Oil  Co.  of  Indiana 
starting  .July  18  f  Broadcasting, 
June  9],  is  being  heard  sustaining  for 
four  weeks  starting  .Tune  20,  Fridays, 
8-8:.30  p.m.  (EDST).  Robert  Brown 
will  act  as  "auctioneer,"  with  the assistance  of  Chuck  Acree  as  m.c.  and 
Dan  Donaldson  as  announcer. 

New  Stations  Authorized  by  the  FCC 
During  First  Six  Months  of  1941 

*  Asterisk  indicates  station  already  on  the  air. 
t  Dagger  indicates  call  letters  not  yet  issued. 

CONNECTICUT 
WSRR,  Stamford — CP  issued  to  Stephen  R. 
Rintoul,  account  executive  of  the  Katz 
Agency,  New  York.  Granted  Feb.  13;  250 
watts  on  1400  kc. 

GEORGIA 
WGAA,  Cedartown — CP  issued  to  North- west Georgia  Broadcasting  Co. ;  O.  C.  Lam, 
theatre  and  farm  owner,  president-treas- 

urer, 82.5%  stockholder;  R.  W.  Eounsa- 
ville.  vice-presrdent-secretary,  16.7%;  Joe 
W.  Lam.  .8%.  Granted  May  6;  250  watts on  1340  kc. 

ILLINOIS 
tNEW,  Jacksonville — CP  issued  to  a  part- nership of  Hobart  StepTienson,  teacher, 
Illinois  School  for  Blind;  Milton  Edge, 
local  A&P  supervisor;  Edgar  J.  Korsmeyer, 
bookkeeper  and  accountant.  Granted  May 
22  ;  250  watts  daytime  on  1150  kc. 

IOWA 
KBUR,  Burlington — CP  issued  to  Burling- 

ton Broadcasting  Co.;  E.  L.  Hirsch,  attor- 
ney and  banker,  president,  20%  stockholder; 

J.  Tracy  Garrett,  publisher  of  the  Bur- 
lington Hawk-Eye  Gazette  (deceased), 

20%  ;  14  other  business  men  of  Burling- 
ton, none  holding  more  than  5%.  Granted 

Feb.  5;  250  watts  on  1490  kc. 
KROS,  Clinton— CP  issued  to  Clinton 
Broadcasting  Corp. ;  Peter  Matzen.  presi- 

dent Arzen  Laboratories,  proprietary  manu- 
facturers, president,  130  shares  of  stock; 

C.  A.  Nordquist,  general  contractor,  100 
shares ;  Dr.  T.  B.  Charlton,  physician,  vice- 
president,  1  share ;  W.  T.  Cakes,  post- 

master, 1  share.  Granted  Feb.  5  ;  250  watts on  1340  kc. 
KENTUCKY 

tNEW,  Henderson — CP  issued  to  Paducah 
Broadcasting  Co.;  Pierce  E.  Lackey,  opera- 

tor of  WPAD,  Paducah,  and  WHOP,  Hop- 
kinsville,  Ky.,  president-treasurer,  95.5% stockholder;  W.  Prewitt  Lackey,  insurance 
mian,  vice-president,  1.5%;  Ezelle  Lackey, 
insurance,  1.5%;  Eula  McKenney  Rivers, 
1.5%.  Granted  May  20;  250  watts  daytime on  860  kc. 

MASSACHUSETTS 
WEIM,  Fitchburg— CP  issued  to  Ruben  E. 
Aronheim,  local  furniture  dealer.  Granted 
April  16  ;  250  watts  on  1340  kc. 

MISSISSIPPI 

WMIS,  Natchez— CP  issued  to  Natchez 
Broadcasting  Co.  ;  P.  K.  Ewing,  manager  of 
WDSU,  New  Orleans,  and  owner  of 
WGRM,  Greenwood,  Miss.,  and  WGCM, 
Gulf  port,  president,  91%  stockholder ;  P. 
K.  Ewing  Jr.,  manager  of  WGRM,  vice- 
president,  3%;  F.  C.  Ewing,  manager  of 
WGCM,  secretary-treasurer,  3% ;  M.  M. 
Ewing,  3%.  Granted  March  19;  250  watts on  1490  kc. 

MISSOURI 
KHMO,  Hannibal — CP  issued  to  Courier- 
Post  Publishing  Co.,  publisher  of  Hannibal 
Courier-Post;  same  ownership  as  Kewanee 
(111.)  Star-Courier.  Interlocking  stock- 

holdings with  Lee  Syndicate  Newspapers: 
Davenport  (la.)   Times  and  Democrat,  Ot- 

tumwa  (la.)  Courier,  Muscatine  (la.) 
Journal,  Mason  City  (la.)  Globe-Gazette, 
Madison  (Wis.)  State  Journal,  LaCrosse 
(Wis.)  Tribune  &  Leader-Press,  Lincoln 
(Neb.)  Star.  Granted  Feb.  5;  250  watts  on 
1340  kc. 

NEW  MEXICO 
tNEW,  Tucumcari — CP  issued  to  partner- 

ship of  Lester  Q.  Krasin,  radio  technician, 
and  Otto  A.  Krutzner,  auto  body  recon- 
struetor.  Granted  June  14;  250  watts  on 1400  kc. 

NEW  YORK 

WLAN,  Endicott— CP  issued  to  Thomas 
J.  Watson,  president  of  International  Busi- 

ness Machines  Corp.  Granted  March  12; 250  watts  on  1450  kc. 
NORTH  CAROLINA 

WBBB,  Burlington — CP  issued  to  Alamance Broadcasting  Co.  Inc.  ;  B.  V.  May,  hosiery 
manufacturer,  treasurer,  19.23%  stock- 

holder. Remainder  of  stock  held  by  26  local 
citizens,  none  holding  more  than  10%,  with 
V.  Wilton  Lane,  president ;  R.  R.  Isenhour, 
vice-president ;  Thomas  D.  Cooper,  secre- 

tary. Granted  April  29;  1,000  watts  day- time on  920  kc. 
WAYS,  Charlotte— CP  issued  to  Inter-City 
Advertising  Co.  ;  George  W.  Dowdy,  man- 

ager of  Belk's  department  stores  of  Char- lotte and  Concord,  N.  C,  president,  1 
share ;  Horton  Doughton,  department  store 
and  hardware  merchant  and  son  of  Rep. 
Doughton  (D-N.  C),  secretary-treasurer, 
1  share;  B.  T.  Whitmire,  manager  of 
WFBC,  Greenville,  S.  C,  vice-president,  1 
share.  Granted  April  16 ;  1,000  watts  on 610  kc. 

PENNSYLVANIA 

WISR,  Butler — CP  issued  to  David  Rosen- 
blum,  local  department  store  owner.  Grant- 

ed April  1 ;  250  watts  daytime  on  680  kc. 
*WMRF,  Lewistown — Licensed  to  Lewis- 
town  Broadcasting  Co. ;  Sentinel  Co.,  pub- 

lisher of  the  Lewistown  Sentinel,  33  1/3% 
stockholder ;  William  J.  Woods,  Pennsyl- 

vania Glass  Sand  Corp.,  33  1/3%;  Thomas 
C.  Matthews,  of  the  same  company,  treas- 

urer, 33.286%  ;  James  S.  Woods,  same  com- 
pany, .048%.  Granted  Feb.  25;  250  watts on  1500  kc. 

SOUTH  CAROLINA 
WMDF,  Greenwood — CP  issued  to  Grenco 
Inc.  ;  Douglas  Featherstone,  attorney,  presi- 

dent and  treasurer,  80%  stockholder:  C.  A. 
Mays,  attorney,  vice-president  and  secre- 

tary, 20%.  Granted  Jan.  7;  250  watts  on 1450  kc. 
TENNESSEE 

WJZM,  Clarksville — CP  issued  to  partner- 
ship of  William  D.  Hudson,  local  mayor  and 

agent  for  Standard  Oil  Co.,  and  Violet  H. 
Hudson,  oil  retailer  and  wholesaler  in 
Christian  County.  Ky.  Granted  Feb.  19; 
250  watts  on  1400  kc. TEXAS 

KSKY,  Dallas— CP  issued  to  Chilton  Radio 
Corp. ;  A.  L.  Chilton,  chief  owner  of  KLRA 
and  KGHI,  Little  Rock,  president,  98% 
stockholder;  Leonore  H.  Chilton,  secretary- 
treasurer,  1.75%  ;  James  Ralph  Wood, 
.25%.  Granted  May  6;  1,000  watts  daytime on  660  kc. 

w£  COVER  rue  CfTy 
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KGBS,  Harlingen— CP  issued  to  Harbenito Broadcasting  Co.;  McHenry  Tichenor,  «. 
tired  newspaper  publisher,  president '  2J4 
shares;  Genevieve  Tichenor,  his  wife'  sec- retary-treasurer, 75  shares;  Hugh  T.  Ram- sey, vice-president,  1  share.  Granted  Feb 
11;  250  watts  on  1240  kc. 

VERMONT 
*WWSR,  St.  Albans— Transferred  facilities of  WQDM,  St.  Albans,  to  Vermont  Radio 
Corp.;  Lloyd  E.  Squier,  manager  and  half 
owner  of  WDEV,  Waterbury,  president 
10%  shares;  William  G.  Ricker,  half-ownet 
of  WDEV,  vice-president  and  treasurer 
10%  shares ;  Ernest  C.  Perkins,  1  share 
Granted  Feb.  18;  1,000  watts  daytime  or 1420  kc. 

VIRGINIA 
*WJMA,  Covington — Licensed  to  John  and 
Marcia  Arrington,  former  operators  of 
WCHV,  Charlottesville,  Va.  Granted  April 
22;  250  watts  on  1340  kc. 

WINC,  Winchester— CP  issued  to  Richard 
Field  Lewis  Jr.,  chief  owner  of  WFVA, 
Fredericksburg,  Va.  Granted  Feb.  4 ;  260 
watts  on  1400  kc. 

WASHINGTON 
KEVE,  Everett — CP  issued  to  Cascadel Broadcasting  Co.  Inc.;  Dr.  J.  R.  Binyon, 
optical  company  owner,  president,  50%] 
stockholder;  L.  E.  Wallgren,  telephone  en- 

gineer and  radio  operator,  vice-president  | 
and  treasurer,  49.2%  ;  C.  A.  Hamton,  radio 
dealer,  secretary,  .8%.  Granted  May  6; 
500  watts  on  1460  kc. 

tNEW,  Tacoma— CP  issued  to  Michael  J. 
Mingo,  former  newspaper  editor  and  exec- utive. Granted  May  7;  500  or  1,000  watts on  1430  kc. 

KTBI,  Tacoma— CP  issued  to  Tacoma 
Broadcasters  Inc. ;  C.  C.  Cavanaugh,  lum- 

berman, president,  52.5%  stockholder ;  J. 
T.  S-  Lyle,  banker,  vice-president,  22.5%; 
Harold  Woodworth,  construction  company 
manager,  treasurer,  18.5%  ;  William  Mc- 
Cormick,  lumberman,  2.5%;  C.  S.  Chap- man, lumberman,  secretary,  1%;  James 
Dempsey,  lumberman  1%;  Roy  E.  Davison, connected  with  the  Standard  Paper  Co., 
1  %  ;  B.  E.  Buckmaster  North  Pacific  Note 
Co.,  1%.  Granted  May  7;  250  watts  on  1490 
kc. 

PUERTO  RICO 
WIAC,  San  Juan — CP  issued  to  Enrique 
Abarca  Sanfeliz,  sugar  refining  machinery 
manufacturer.  Granted  April  25;  5,000 
watts  day  and  1,000  night  on  580  kc. 

Note:  CP  issued  Feb.  18  to  Hawaiian 
Broadcasting  System  Ltd.  for  KHON,  Hon- 

olulu. 250  watts  on  1340  kc,  recalled  pend- ing further  hearing. 

Shortwave  Rule  Relaxed 

At  Request  of  Stimson 
ACTING  upon  a  request  of  Secre- 

tary of  War  Stimson  to  expedite 
broadcasts  from  military  establish- 

ments, the  FCC  last  Wednesday 
suspended  Sections  3.408  (d)  and 
4.21  of  its  rules  and  regulations  as 
they  apply  to  the  rebroadcast  and 
relay  of  non-commercial  programs 
from  camps  and  other  points  of 
military  activity,  where  Govern- ment facilities  may  be  employed  by 

local  arrangements.  [BROADCAST- ING, June  23]. 

Under  the  relaxed  rules,  short- 
waves  relays  may  be  used  instead 
of  direct  line  pickups  in  situations 
where  it  is  difficult  to  secure  tele- 

phone line  facilities  in  and  out  of 
an  Army  camp  for  program  pick- 

ups. Remote  high-frequency  pick- 
ups direct  from  Army  aircraft, 

tanks,  etc.,  during  maneuvers  also will  be  allowed,  immediately  upon 
request  by  the  Army,  eliminating 
the  necessity  for  securing  prior 
written  authority  from  the  FCC 
before  undertaking  each  broadcast. 

WHBL,  Sheboygan,  Wis.,  has  appoint- 
ed Associated  Radio  Sales  as  its  na- 

tional representative. 

Drawn  for  Broai>casting  by  Sid  Hix 

'We've  Found  a  Theme  Song  for  Our  New  Radio  Series — 'There'll  Be 
Some  Changes  Made!'" 

PHILIP  BLMAN,  since  last  August 
with  the  FCC  legal  staff,  has  re- 

signed to  become  law  clerk  to  As- sociate Justice  Felix  Frankfurter,  ot 
the  U.  S.  Supreme  Court,  effective 
July  1.  Mr.  Elman,  23,  was  graduated 
from  Harvard  Law  School  in  Vdo't). Before  joining  the  FCC,  he  was  law 
clerk  to  Calvert  Magruder,  senior 
judge  of  the  First  Judicial  Circuit, 
IJoston. 
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FOR  FARMERS 

IN  THE  CENTRAL 

ATLANTIC  STATES 

The  new  WBAL  reaches  one  of  the  richest  diversified  farm 

areas  in  the  nation.  The  primary  big  cash  crops  are  poultry, 

eggs,  dairy  products,  fruit,  vegetables  and  livestock. 

Farmers  of  the  Central  Atlantic  States  market  their  prod- 

ucts all  the  year  'round.  They,  therefore,  have  a  steady,  con- 

stant income  which  does  not  fluctuate  widely  from  season 

to  season. 

The  established  programs  described  below  are  available  for 

sponsorship  in  15  minute  units. 

JOHN  A.  ZUFALL 

So  famous  is  he  as  "Happy  Johnny"  that  few  people 
know  him  by  his  real  name.  He's  a  right  busy  fellow. In  addition  to  being  farm  program  manager  of  WBAL, 
he  appears  on  two  programs  daily.  With  his  "Gang"  he makes  personal  appearances  throughout  the  Central Atlantic  States. 

"GITTIN'  UP  TIME 

With  Happy  Johnny  and  his  "gal"  Vonny,  music,  songs, 
stories,  news,  and  discussion  of  some  phase  of  farm  life.  The 

"Bulletin  Board"  presenting  the  previous  day's  live  stock, 
poultry,  egg,  fruit  and  vegetable  reports.  Farm  news  from 
United  Press,  International  News  Service  and  the  Depart- 

ment of  Agriculture.  Farm  events,  hints,  correspondence  and 
a  special  weather  forecast  for  farmers  in  Maryland,  Pennsyl- 

vania, Delaware,  New  Jersey,  Virginia  and  West  Virginia. 
6:00  to  6:45  a.m.  daily. 

"RADIO  ROUND-UP" 
An  elaborate  noon  revue  with  Happy  Johnny  and  his 

Gang,  the  Plainsmen  and  Betty  Jay.  This  program  immedi- 
ately follows  the  Esso  News  Reporter  with  fast  moving 

entertainment,  live  stock  markets  direct  from  the  Union 
Stock  Yards,  the  latest  poultry,  egg,  fruit  and  vegetable 

market  reports  from  the  Government  Marketing  Adminis- 
tration, interviews  with  daily  and  weekly  newspaper  editors, 

and  other  features. 

Programs  Produced  By  Harold  Azine,  formerly  with  WLS,  Chicago 

ORE  OF  nniERICflS  GREAT  RADIO  STATIOHS 

National  Representation:  International  Radio  Sales  —  New  York  •  Chicago  •  San  Francisco 



Direct  Reactance- Modulation... Crosby  Stabilizing  Circuit 

in  this  i 

Q  y  Q  Q  Q Q  B  Q  3  a  Q  Q 

Model  FM-lOA 

Q  Q  Q  B  g 

'tooled » .  -  '  ' 

PROVED  AND  IMPROVED  through  years  of  research 
and  testing,  this  RCA  10-kilowatt  frequency  modu- 

lated transmitter  is  now  completely  ready  for  reliable,  un- 
failing commercial  operation  ,  .  .  with  important  new 

advantages  in  design  and  construction. 
In  the  RCA  direct  method  of  frequency  modulation,there 

are  no  intervening  phase-modulation  circuits.  No  audio- 
tubes  are  inserted  between  the  input  and  the  modulator 
grids.  Instead,  the  oscillator  is  swung  in  accordance  with 

modulation  by  means  of  two  reactance  tubes — one  acting 
as  an  inductance,  one  as  a  capacitance — shunting  the  os- 

cillator tank  circuit.  Under  quiescent  conditions,  these 

tubes  draw  equal  and  oppositely-phased  currents,  and  the 
oscillator  remains  at  the  resting  frequency.  The  audio 

signal  unbalances  this  push-pull  modulator  to  produce  the 

eflfect  of  increased  positive  or  negative  reactance . . .  directly 

swinging  the  oscillator-frequency.  Circuit-constants  are 
not  especially  critical.  You  gain  desirable  transmission 
characteristics  with  a  minimum  of  tubes,  circuits,  mainte- 

nance and  attention.  Modulator  distortion  is  negligible 

even  on  over-modulation  swings:  in  excess  of  7  5  kilocycles. 
The  resting  frequency  is  maintained  within  extremely 

close  tolerances  by  an  electronic  frequency  control  circuit 

without  moving  parts — a  circuit  utilizing  only  three  tubes 
— the  exclusive  Crosby  Stabilizing  Unit.  The  oscillator  is 
continuously  tuned,  with  virtually  instantaneous  action,  if 
it  should  tend  to  wander  relative  to  a  comparating  crystal 
oscillator. 

Write  for  the  complete  story  of  the  RCA  Model  FM-lOA . . . 

you'll  find  it  interesting  and  significant. 

Use  RCA  Radio  Tubes  in  Your  Station  for  Finer  Performance 

of  America  .  In  Canada,  RCA  Victor  Co.,  Ltd.,  Montref 

New  York:  411  Fifth  Ave.     Chicago:  589  E.  Illinoia  St.      Atlanta:  530  Citizens  &  Southern  Bank  Bldg.      Dallas:  janta  Fe  BIdg.      San  Francisco:  170  Ninth  St.      Hollywood:  1016  N.  Sycamore 
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